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Celebrate the moat exciting, most diver&‘_é"rgitéicﬁolg hia Ca’féen
on his new all-Spanish album. - i

With songs by Julio Iglesias, Rubén Blades, £stéfanc, Robi Draco Rosa and Alejandro Sdnz.
Produced by £atéfano, Robi Draco Rosa and René Totedo. Executive Producer: Tomds Munoz

Featuring the new single Gozar La Vida
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Available June 19

www.juelioiglesias. net
Management: Randy S. Hoppman 1O EMAN

Single Produced by £stépano for Estéfano Productions (iroup
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~ IS COUNTRY MUSIC AT A TURNING PDINT?

New Faces Revive Tepid Tour Scene

BY RAY WADDELL
NASHVILLE—After falling off sub-
stantially from its boom years in the
early to mid-"90s, country musie tour-
ing may well be on the
brink of a major come-
back, propelled by a
trio of blockbuster
tours and a bevy of
promising neweomers.

Country touring
dollars peaked in
1996, when a hard- '
touring Garth Brooks helped boost
the total country gross to about $160
million, according to numbers report-
ed to Billboard sister publication
Amusement Business.

Euro Indies Form
New Trade Group

This article was prepared hy
Emmanuel Legrand of Music &
Media and Gordon Masson.

LONDON—European independent
labels and music publishers are back-
Ing a new trade association to carry
their unified voice in the corridors of
power, particularly in Brussels, the
region’s political capital. They also
are seeking to differentiate their
agenda from that of the Internation-
al Federation of the Phonographie

(Continued on page 164)

Retailers Say Spears Is Off To

A Sizzling Start With Jive Set

See Page 10

But 1999 was a year that might
have caused some country touring
pros to ¢ry in their beer. The total
gross was $116 million, down 16%
from the previous
year. Worse still, total
attendance was down
28% last year.

The good news is
that country touring
may well be on the
upswing, and the more
optimistic think the
genre may be poised for another
boom similar to the one that kicked
off the 1990s.

Already this year major tours by
the George Strait Country Music
Festival and Dixie Chicks are off to
strong starts, and a 40-plus-date
arena tour by Tim McGraw and Faith

(Continued on puge 162)

songwriters, PDs At Loggerheads

BY DEBORAH EVANS PRICE
and PHYLLIS STARK
NASHVILLE—There’s an old
music industry saying that it all
begins with a song. Though few
would dispute the truth in that
statement, the reali- B
ty today is that radio |
is the vehicle by | 40 ;
which the song | e
reaches the masses. | °"
On the surface, song-
writers and country radio would
appear to have a symbiotic relation-
ship, but some songwriters have
been questioning whether country
radio is overstepping its bounds and,
in fact, dictating the kind of songs
being ereated by Nashville’s song-
writing community.

Avre country radio’s narrow play-

lists squelching the creativity of

Musie City songwriters? Is it diffi-
cult to get a song cut that doesn’t
cater to prevailing trends at country
radio? While some writers claim PDs
have caused them to homo enize
their product, others in the ¢ eative
community s .y the
issue goes far leeper
than radio.

The contr versy
came to the fc e ear-
lier this spring at the
Country Radio Seminar (CRS , when
Zomba writer Wayne Perry, wthor
of Tim MeGraw’s “Not A V oment
Too Soon” and Lorrie Mc "gan’s
“What Part Of No,” said at  panel
on pop vs. traditional styles wl at a lot
of his counterparts have said among
themselves for some time. Pe) "y con-
tends, “Consultants have na rowed

(Continwed on p ge 163)

(the®

BY ED CHRISTMAN

(MAP) policies will apparently be
answered only by the independent
retail community.

A survey of major labels, large
chains, and independent labels and

no impact on them.

NEW YORK—The Federal Trade Commission’s (FTC)
public call for comment on consent decrees that elimi-
nate the music industry’s minimum-advertised-price

distributors indicated no interest in participating in
the commentary period, resignation that the end of
MAP is a done deal, or, in the case of independent man-
ufacturers, the feeling that the end of MAP will have

But Universal One-Stop in Philadelphia has picked
up the banner to defend the independent retail com-

Indie Retailers Rallying Against MAP Ruling

Sector Fears FTC Decision Gould Restore Price Wars; Majors Mum On Ma ter

munity. The company is adding a section to its Web
site, jamguy.com, that will allow industry partiei ants
to access form letters, which can be sent to the FTC
or E-mailed to the Senate committee that ove sees
the agency.

Major Labels Are Targets Of
Class-Action Suits Over Pricing
Page 7

issue.

ing a package containing the 1 tters
and other relevant informat m to
its account base and is tryig to
enlist other one-stops to alert their accounts abo t the

Frank Lipsius, VP of Universal, says, “The key thing
is that there is a 30-day comment period, whichy e are
trying to take advantage of so we can have stoi 2s let
their local congressmen and senators know that his is

Universal One-Stop also is mail-

(Continued on pay 2 163)

‘Hope’ GO For
Homeless Group

BY CARLA HAY
NEW YORK—With the compi-
lation “Hope: Mothers Helping
Mothers,” CD Freedom Records
is aiming to draw attention to
the special needs
of mothers—
with help from
artists who are
mothers them-
selves. A portion
of the album’s
proceeds will
benefit Project Hope, a Dor-
chester, Mass.-based homeless-
shelter orgunization for women
(Continued on page 164)

Bertelsmann In
Oniine Alliance

A Billboard staff report.

KESSLER

NEW YORK—The new global multi-
media company Terra Lyvcos—born

from the acquisition of U.S.-based

stock (BillboardBulletin, May 17)—

mann a8 a potent

books, and other entertainment
As part of the paet announcing the

$97.55 per Lycos share, the new

Internet portal Lycos by Terra Net-

works of Spain for $12.5 billion in

is being eyed by BMG Entertainment

parent DBertels-

tion of its musie,

assets over the Web and via wireless

services.

acquisition of Lycos by Terra in a

stock-for-stock transaction valued at

Terra Lycos entered into what is de-
(Continued on page 170)
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Kathie Lee Gifford IS Tops
With On The Lamb/Valley Set

See Page 28
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(' LIQUID AUDIO'S INTERNET MUSIC SOLUTIONS: )

Digital Asset Management

encoding in leading formats - catalog synchronization with music databases - hosting

Digital Rights Management

copy control - territory management - muitiple DRMs - watermarking - timeouts

Internet Distribution

retailer sites - radio sites - lifestyle sites - portals - instore kiosks

Retail Site Integration

commercial and promotional downloads - song previews - customer support systems

Commerce Capabilities

customized online store - shopping cart - clearinghouse - daily reports

Consumer Product Support

personal computers - digital music players - CD recorders

Liquid Audio’s systems for delivering digital music are currently being used by more

&
than 1,400 labels and 800 retailers worldwide. For more information visit
www.liquidaudio.com or email sales@liquidaudio.com Iqul “ In

the way music moves

MWW americanradiohisto om



www.americanradiohistory.com

>

Billeoard

Editor in Chief: TIMOTHY WHITE

H EDITORIAL

Managing Editor: DON JEFFREY

Deputy Editor: Irv Lichtman

Executive Editor-New Media: Marilyn A. Gillen

News Editor: Carolyn Horwitz

Director of Special Issues: Gene Sculatti; Dalet Brady, Associate Director;
Katy Kroll, Assistant Editor; Marin Jorgensen, Speciaf Issues Coordinator
Bureau Chiefs: Phyllis Stark (Nashville), Bill Holland (Washington),
Melinda Newman (L.A.)

Art Director: Jeff Nisbet; Assistant: Raymond Carison

Copy Chief: Bruce Janicke

Copy Editors: Andrew Boorstyn, Marlaina Gray, Carl Rosen

Senior Editor: Ed Christman, Retail (N.Y.)

Senior Writer: Chris Morris (L.A.)

Talent Editor: Larry Flick (N.Y.)

R&B Music: Gail Mitchell, Editor (L.A.}

Country/Christian Music: Deborah Evans Price (Nashville)

Dance Music: Michael Paoletta, Editor (N.Y.)

Pro Audio/Technology: Paul Verna, Editor (N.Y.)

Digital Entertainment: Eileen Fitzpatrick, Editor (L.A.)

Radio: Chuck Ta¥lor, Editor (N.Y.)

Heatseekers Features/Music Video: Carla Hay, Editor (N.Y.)

Financial Reporter: Brian Garrity (N.Y.)

Touring Reporter: Ray Waddell (Nashville)

Editorial Assistants: Rashaun Hall (N.Y.), Jill Pesselnick (L.A.)

Special Correspondent: Jim Bessman

Contributors: Catherine Applefeld Olson, Bradley Bambarger, Fred Bronson,
Lisa Collins, Larry LeBlanc, Moira McCormick, David Nathan, Dylan Siegler,
Steve Traiman

International Editor in Chief: ADAM WHITE

International Deputy Editor: Thom Duffy

International Editor: Tom Ferguson

International News Editor: Gordon Masson

German Bureau Chief: Wolfgang Spahr

Asia Bureau Chief: Steve McClure X

Contributing Editors: Sam Andrews, Nigel Hunter, Kwaku,
Paul Sexton, Nigel Williamson

B CHARTS & RESEARCH

Director of Charts: GEOFF MAYFIELD

Chart Managers: Anthony Colombo (Mainstream Rock/Sé)otli ht Recaps)
Ricardo Companioni {Dance, Latin), Steven Graybow (Adult Contemporary/
Adult Top 40/Jazz/Blues/Reggae), Wade Jessen (Country/Contemporary
Christian/Gospel), Stephanie Lopez (R&B(ng-pr), Mark Marone

(Modern Rock/Studio Action), Geoff Mayfield (Billboard 200/Heatseekers/
Catalog), Silvio Pietroluongo (Hot 100/1'0}3 40 Tracks), Marc Zubatkin
(Video/Classical/Kid Audio, World Music/New Age)

Chart Production Manager: Michael Cusson

Associate Chart Production Manager: Alex Vitoulis

Administrative Assistants: Keith Caulfield (L.A.), Mary DeCroce {Nashuville),
Gordon Murray (N.Y.}

W SALES

Associate Publisher/Worldwide: IRWIN KORNFELD

Advertising Directors: Andy Anderson {(Urban), Pat Jennings (East & Telemarketing)
New York: Evan Braunstein, Marc Lichtenstein

L.A.: Aki Kaneko, Michelle Wright

Nashville: Phil Hart

Advertising Coordinators: Hollie Adams, Inga Espenhain, Eric Vitoulis
Advertising Assistant: Jaime Yates

Classified: Dave McLean

Directories: Jeff Serrette

Associate Publisher/International: GENE SMITH

Advertising Director (Europe): Christine Chinetti

UK/ireland/Benelux: lan Remmer 44-207-822-8300
Asia-Pacific/Australia: Linda Matich 612-9440-7777. Fax: 612-9440-7788
Japan: Aki Kaneko, 323-525-2299

France: Francois Millet, 33-1-4549-2933

Latin America/Miami: Marcia Olival 305-864-7578. Fax: 305-864-3227
Mexico/West Coast Latin: Daisy Ducret 323-782-6250
Jamaica/Caribbean: Betty Ward, 954-929-5120 Fax 954-921-2059

H MARKETING & LICENSING

Associate Publisher: HOWARD APPELBAUM
Promotion Director: Peggy Altenl:)ohl

Promotion Coordinator: Amy Heller

Senior Designer: Melissa Subatch

Assistant Marketing Manager: Corey Kronengold

Special Events Director: Michele Jacangeio Quigley
Special Events Coordinator: Phyllis Demo
Sponsorship Coordinator: Cebele Rodriguez

Circulation Director: JEANNE JAMIN

Group Sales Manager: Katia Ducheine

Circulation Promotion Manager: Lori Donohue
Circulation Assistant: Mike Fouratt

international Circulation Marketing Director: Ben Eva
Circulation Marketing: Stephanie Beames, Paul Brigden
Director of Rights and Clearances: Susan Kaplan

[l PRODUCTION

Director of Production & Manufacturing: MARIE R. GOMBERT
Advertising Production Manager: Johny Wallace

Advertising Manufacturing Manager: Lydia Mikulko

Advertising Production Coordinator: Christine Paz

Editorial Production Director: Terrence C. Sanders

Editorial Production Supervisor/QPS Administrator: Anthony T. Stallings
Specials Production Editor: Marc Giaquinto_

Systems/Technology Suﬁerwsor: Barry Bishin

Senior Composition Technician: Susan Chicola .

Composition Technicians: Rodger Leonard, Maria Manliclic

Directories Production Manager: Len Durham

Classified Production Assistant: Gene Williams

B NEW MEDIA

Editorial Director: KEN SCHLAGER

Billboard Builetin: Michael Amicone (Mana%intg Editor), Carolyn Horwitz
(News Editor) Lars Brandle (International Ed.}, Eileen Fitzpatrick (Associate Ed.)
Billboard Online: Barry Jeckell {Senior Editor), Jonatha1 Cohen (News Editor),
Sam D. Bell (Sales Manager), Rachel Vilson (Product Manager)

[l ADMINISTRATION

Distribution Director: Edward Skiba

Billing: Maria Ruiz

Credif: Shawn Norton

Business Manager: Joellen Sommer

Assistant to the Publisher: Sylvia Sirin

PRESIDENT & PUBLISHER: HOWARD LANDER
H BILLBOARD OFFICES:

New York Washington, D.C. London
1515 Broadway 733 15th St. N.w. 50-51 Bedford Row
N.Y.. NY 10036 Wash., D.C. 20005 London WCIR 4.R

202-783-3282
fax 202-737-3833

212-764-7300
edit fax 212-536-5358
sales fax 212-536-5055

44-207-822-8300
tax: 44-20-7242-9136

Nashville
49 Music Square W.
Nashvilie, TN 37203

Los Angeles

5055 Wilshire Bivd.
Los Angeles, CA 90036
323-525-2300 615-321-4290

fax 323-525-2394/2395 fax 615-320-0454

To Subscribe call USA: 800-745-8922, Europe: +44 (0) 1858435326
International: 740-382-3322

H BILLBOARD ONLINE: http://www.billboard.com
212-536-1402, sbell@billboard.com

PRESIDENT: Howard Lander

—@—

Vice Presidents: Howard Appelbaum, Marie

Gombert, Irwin Kornfeld, Karen Oertley, Ken
i r usic (o chlager, Joellen Sommer, Adam White
Billboard Music Group  Schiager, Joellen S Adam Whit

Gonsumers Sue Majors Over MAP Policies

BY CHRIS MORRIS

LOS ANGELES—In the wake of a Feder-
al Trade Commission (FTC) complaint
charging the five major record companies
with unfair competition, two California
consumers have filed separate class-action
suits, alleging that the majors’ now-sus-
pended minimum-advertised-price (MAP)
policies constituted restraint of trade and
price-fixing.

The actions—filed May 16 by David
Jenkins and James John Retzlaff in Cali-
fornia Superior Court in L.A.—are not the
first to assail MAP practices. A class-
action price-fixing suit was filed by con-
sumers in Tennessee against the majors,
which then numbered six, in 1996, and two
Philadelphia retailers lodged separate
MAP-related actions against the labels in
1997 and 1998 (Billboard, Dec. 13, 1997, and
Feb. 21, 1998). The suits remain unsettled,
and one of the Philadelphia plaintiffs has
since gone out of business.

However, the California suits are among
the first to be filed since the majors volun-
tarily signed consent decrees to end MAP
policies. Announcing the agreements in
early May, the FTC estimated that con-
sumers had paid $480 million more than
they should have for CDs over the past
three years (Billboard, May 20).

Sources indicate that similar class-
actions were filed in New York, but further
information was unavailable at press time.

The California actions name “BMG Mu-
sic, Capitol Records, Sony Music Enter-
tainment, Time Warner, and Universal
Music and Video Distribution and UMG
Recordings” as defendants.

The suits allege that since January 1997,
the majors, in violation of California’s Busi-
ness and Professions Code and Unfair
Competition Act, engaged in an “unlawful
conspiracy and agreement to fix, stabilize
and/or maintain, and/or raise the price of
... CDs sold to California consumers.”

Representatives for the majors either
declined or were unavailable for comment.

The suits—which may be joined by other
members of the class, of “all indirect pur-
chasers of prerecorded music CDs in the
State of California”—seeks damages to be
determined at trial, trebled.

Jenking’ and Retzlaff’s lawsuits, which
are identical, describe how the majors for-
mulated their MAP policies from 1992-
1997 as major electronics chains began the
deep discounting of CD prices, thus initi-

BY BILL HOLLAND

WASHINGTON, D.C.—The House Judicia-
ry’s Subcommittee on Commereial and Ad-
ministrative Law has held the first of several
hearings to decide how Congress will deal
with equitable taxation of Internet business-
es by state and local governments and the lev-
eling of the playing field between online and
traditional retailers.

At the May 17 hearing, members heard tes-
timony from witnesses who were members of
the Advisory Commission on Electronic Com-
merce (ACEC), charged by Congress last
year to hold public hearings on Internet tax-
ation and related issues and return with two-
thirds majority recommendations. The body
handed in its 11-point recommendations April
6 but was only able to form a simple majority
opinion (Billboard, April 15).

As a result, four leading House lawmak-
ers have introduced two bills that reflect the
opinions of the majority of the ACEC as well
as dissenting views.

ating a demand for margin protection from
conventional music retailers.

“[The majors'] stricter MAP policies
were implemented to eliminate aggressive
retail pricing and to stabilize overall prices
in the retail marketplace,” the suits state.
“The policies were successful.

“The purpose, effects, tendency, or
capacity of the acts and practices. . . relat-
ing to the implementation and enforcement
of MAP policies are and have been to
restrain trade unreasonably and hinder
competition in the retail market for prere-
corded music in the United States and the
State of California,” the actions continue.

The suits also cite the FTC’s May 10
announcement of the majors’ signing of the
consent decrees and the regulator’s conelu-
sion that “the MAP provisions were imple-
mented with the anti-competitive intent to
limit retail price competition and to stabilize
the retail prices in [the music] industry.”

The suits claim that the class-action plain-
tiffs “paid more for prerecorded music CDs
than they would have in the absence of [the
majors’] illegal contract, combination, and
conspiracy.” However, the documents add
that following the signing of the consent
decrees, “no provision was made for retro-
spective [sic] monetary relief to consumers.”

BY MELINDA NEWMAN

LOS ANGELES—While most of Digital
Entertainment Network (DEN) is expect-
ed to fade away following the company’s
inability to raise funds to continue oper-
ating, its music division, DEN Music
Group, is expected to find new life via a
new deal with the Beastie Boys.

On May 17, Gary Gersh, who joined
DEN as co-president of the DEN Music
Group but had been acting as chairman
of DEN since February, notified the
Santa Monica-based company’s 150
staffers that the company did not have
enough money to meet its payroll. Earli-
er this spring, the company had let go 100
employees.

The young entertainment site’s down-
fall started last fall when founder Mare
Collins-Rector was forced to leave fol-
lowing a sexual molestation lawsuit. In
February, the company withdrew its pro-
posal for a $75 million initial public offer-
ing. DEN operates Web sites with life-
style content geared toward people aged
14-24.

“The company was on its way to being
a rocket ship, and it fell to earth,” says
Gersh. “Everything worked against us.
In the two months [I headed the compa-
ny], the market turned drastically. There
was a bad set of circumstances-—-the
founder had some big problems; one of
the investors, Chase Capital Partners,

DEN’S Days Numbered, But Its Music
Unit To Merge With Grand Royal Label

was partnered with [indicted financial
adviser] Dana Giachetto. We took over a
very bad situation and tried to save it, but
everything works against us.”

Although sources say it’s possible that
DEN’s assets will be bought out by anoth-
er company, Den Music Group will be
merged with the Beastie Boys’ label,
Grand Royal Records, into a new entity
called Grand Royal Media. The new com-
pany will also include film and Internet
divisions. Among the acts signed to DEN
Music Group are Bran Van 3000 and
atthedrivein.

Gersh and DEN Music Group presi-
dent John Silva manage the Beastie Boys
through their G.A.S. Entertainment Co.,
which also handles such acts as Rage
Against The Machine, Foo Fighters,
Beck, and Sonic Youth. Although it
shared offices with DEN, G.A.S. is 100%
owned by Gersh and Silva, according to
Gersh.

Gersh says his work with DEN will
continue for the immediate future. “My
jobis to clean it up and let people move on
with their lives.”

According to sources, despite being
told they would no longer be paid, close to
100 of DEN’s staffers reported to work
on May 18. As of press time, DEN’s Web
site was still operational, including a sec-
tion about how to intern at DEN this sum-
mer.

The Internet Tax Reform And Reduction
Act of 2000, H.R. 4267, and the Internet Tax
Simplification Act, H.R. 4460, are sponsored
by Reps. Henry Hyde, R-111,, chairman of the
Judiciary Committee; John Conyers, D-
Mich., ranking minority member of the com-
mittee; George W. Gekas, R-Pa.; and Jerrold
Nadler, D-N.Y. The bills address the issues of
state and local government taxation and
whether there should be a permanent ban on
Internet taxes. The bill that fosters the rec-
ommendations of the ACEC also proposes a
tax ban on digitized goods, such as CDs, and
their counterparts in traditional stores.

The hearing follows the House passage of
legislation May 10 that creates a five-year
extension of the current three-year moratori-
um on Internet access taxes.

“One of the [new] bills takes the opinions of
the majority [of the ACEC], and the other
reflects the views of the dissenters,” says a
spokesman from Hyde’s office. “These bills
go beyond the bill passed by the House to

X Hearings

address the really tough remaining issues—
like what’s to be done about 4 revised tax sys-
tem for states for both Internet and tradi-
tional businesses. The purpose of introducing
both bills is to build a record of testimony that
reflects the wide range of views, so that the
Congress can make a final, informed choice.”

The spokesman says the Judiciary Com-
mittee will hold hearings throughout the sum-
mer to hear from retailers, government offi-
cials, tax experts, and other interested parties.
The next hearing is in June. Internet taxation
issues will also be the subject of hearings
before the House Commerce Committee.

On the Senate side, Sen. John McCain, R-
Ariz., introduced a similar moratorium-ex-
tension bill on March 21. McCain says more
time is needed to determine how state and
local governments would be affected by a
permanent ban on Internet taxes. Sen. Ron
Wyden, D-Ore., has also sponsored a bill to
extend the moratorium globally. Both bills are
still at committee level.
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Top Of The News

10 Tuesday, May 16, is super
indeed for Britney Spears, who
could end up breaking the record
for highest first-week sales by a
solo female artist.

Arnists & Music

12 Executive Turntable: Dan
Hubbert is named senior VP of
promotion for Epic Records.

16 Songstress Kelly Price pre-
pares Def Soul sophomore set,
“Mirror Mirror.”

16 The Beat: One-man play
chronicles the life of concert pro-
moter Bill Graham.

18 Boxscore: The George Strait
Country Music Festival grosses
more than $2 million in Orlando,
Fla.

o

] )
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LUGY PEARL: P 30

24 Continental Drift: Soap
star Wally Kurth takes a musical
turn with “Freedom.”

28 Popular Uprisings: Ein-
stirzende Neubauten celebrafes
its 20th anniversary with “Silence
Is Sexy” on Mute.

30 Reviews & Previews: Al-
bums from Lucy Pearl, Crowded
House, Pearl Jam, and matchbox
twenty are in the spotlight.

33 R&B: Busta Rhymes pre-
pares for “Anarchy” on Elekira.

34 Words & Deeds: Colum-
bia’s Mr. Nitro heats up the hip-
hop scene with debut set.

34 Rhythm Section: Airplay
sends Carl Thomas' "1 Wish” fo
No. 1 on the Hot R&B/Hip-Hop
Singles & Tracks chart.

38 Dance: Saint Etienne bless-
es dancefloors with the “Sound Of
Water.”

40 Country: CMT offers atterna-
five country music with new
“Western Beat” series.

57 Classical/Keeping Score:
Producer Chris Craker’s Black Box
Music is a new-model label for
classical and jazz.

59 Jazz/Blue Notes: Jazz
and R&B are brought together by
Soul Conversation on Transparent
debut.

60 Pro Audio: Euphonix sees
business boom with System 5
Digital Console.

62 Songwriters & Publish-
ers: William Shatner records sec-
ond batch of comical pop covers
for Priceline commercials.

69 Latin Notas: Latino rock

and rap find a home on the inter-
net.

INTERNATIONAL

63 SoundScan Japan gains
industry acceptance in Japan.
64 Hits of the World: "Mis-
sion: Impossible 2” soundfrack
debuts atop the Canadian chart.
65 Global Music Pulse: Alan
McGee opens the doors of Pop-
tones’ London office.

MeRchANTS & MARKETING
119 Trans World has record
first quarter, posting big gains.
122 Retail Track: The indie
sector would be hurt first by Fed-
eral Trade Commission ruling on
minimum advertised pricing.
124 Declarations of Indepen-
dents: irwin Chusid collects “out-
sider music” in album, book.
126 Sites + Sounds: Epic’'s
marketing campaign uses Infer-
nef for new Pearl Jam release.
151 Home Video: Infernation-
al Recording Media Assn. awards
plants cerfificates in campaign
against CD and DVD piracy.
153 Child’s Play: Disney sets
sail with “Little Mermaid” sequel
this fall.

PROGRAMMING
157 Programmers and PDs

JOTH ANNIVERSARY SALUTE

JULID IGLESIAS: P.11

discuss the role of radio mix
shows.

159 The Modern Age: Fenix
TX's Adam Lewis says his
band’s music doesn’t take
things foa seriously.

160 AirWaves: Alison Krauss
takes Todd Rundgren song to AC
airplay.

161 Music Video: VH1.com
creates new Fan Clubs section.
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FENIX TX: P 159

FEATURES
118 Update/Good Works:
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BY LARRY LeBLANC
TORONTO—Prominent Canadian record
executive Jack Feeney died at his home in
Oakville, Ontario, May 13 after several
months of declining health. He was 80.

During his 32-year tenure at RCA Lim-
ited (Canada), now known as BMG Music
Canada, the soft-spoken and genteel Feen-
ey signed such diverse pop artists as Dan
Hill, Gino Vanelli, Ian Thomas, and Keith
Hampshire; country acts the Family
Brown and Carroll Baker, who dominated
Canadian country music in the *70s and
'80s; as well us such top Canadian country
notables as Tommy Hunter, Dick Nolan,
and Roy Payne. He also produced more
than 70 albums for the likes of the FFamily
Brown, Wilf Carter, and American George
Hamilton IV,

“I can’t even begin to tell you what he
did for my career as a songwriter,” says
Barry Brown of the Family Brown, with
whom Feeney produced 12 albums. “Not
only did he give support and encourage-

ment but Jack was the first to give me con-
structive criticism.”

“Jack brought everybody joyv and happi-
ness,” says Baker. “He was so important to
the development of the Canadian music
industry. He was a very caring person and a
gentleman. But he knew what he wanted or
didn’t want, and he’d let
people know that.”
Agrees former RCA
Limited (Canada) GM
Ed Preston, ‘Jack was a
real straight shooter.”

Feeney joined RCA in
1952 in the sales depart-
ment, later becoming na-
tional sales manager. In
1969, he headed the company’s domestic
A&R department. At the same time, he was
responsible for managing the company’s
recording studio in Toronto. He then
became president of RCA’s music publish-
ing division, Sunbury/Dunbar Musie, while
handling management of country A&R and

FEENEY

Jack Feeney, RGA Ganada Exec, Dies At 80

the classics and jazz department until his
retirement from the company in’84.

Long before his international break-
through with the hit “Sometiimes When We
Touch” in 1977, Canadian singer/song-
writer Dan Hill had briefly worked with
Feeney as an artist and songwriter. “When
I began making my first album for GRT
Records [in 1975], [ wanted to record some
songs which had been part of my Sun-
bury/Dunbar deal,” recalls Hill. “Jack was
asked if he would give [the publishing]
back, and he did. He was very gracious
about it.”

President of the Canadian Country Music
Assn. in 1979 and 1980, Feeney became its
executive director in ‘86 but retired four
years later. He was appointed director
emeritus, which he held until his death.

Born in Hamilton, Ontario, in 1919,
Feeney is preceded in death by two sons,
Owen and Jef. He is survived by his wife,
Yvonne; and three children, Patricia, Jim,
and Joel.
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BY RAY WADDELL
NASHVILLE—The live version of
the ‘N Syne juggernaut rolled into
Music City on Mother’s Day, May 14,
for the first stadium date of the
group’s wildly successful No Strings
Attached tour.

Nashville’s Adelphia Coliseum was
the first of 14 stadi-

‘N Sync Stadium Tour
atarts In Music Gity

vious three shows sold out quickly.
Despite a less-than-capacity
crowd, the Nashville show wasn’t
short on enthusiasm. Openers, includ-
ing Ron Irizari, sang to tracks with
little or no production enhancements.
Second-billed Sisqé had a minor pro-
duction, with dancers and female
accompaniment, for

ums to be played by
‘N Syne and the only

shows in one day; sell-

‘N Sync’s . ..

one that was short of o 0 the vast majority of
a sellout. Last month, transition from bells and whistles
‘N Syne put up 52 arenas to were saved for the

his current hit,
“Thong Song,” but

headliners.

notoriously finicky

Nashville market coughed up $1.5
million from less than 30,000 in tick-
et sales. This is the fourth time ‘N
Syne has played Nashville in the
past 16 months, having already hit
the Ryman Auditorium (capacity
2,100), Gaylord Entertainment Cen-
ter (capacity about 17,000 for con-
certs), Amsouth Amphitheatre
(about 17,000), and now Adelphia
(about 50,000 for concerts). The pre-

ing an unprecedented stadiums is The members of
1 million tickets that s ‘N Sync took the
grossed in the $40 SeamleSS stage shortly after 9
million range (Bill- p.m., descending
board, April 8). -BRAD WAVRA - from the upper-rig-

For its part, the ging support trusses

via “strings” in a nod
to their current 7 million-plus sell-
ing album.

They performed the first few
songs in marionette garb, and from
the opening notes it was apparent
that the teen-pop quintet was aptly
seasoned from its warm-up arena
dates, as well as from virtually non-
stop touring for the past two years.

The group’s sizable vocal chops

(Continued on page 170)

BMI’s Film, TV, Pop Awards

Newman Scores Big

Twain, Cherry Picked

These articles were prepared by Jill Pesselnick in Los Angeles.

LOS ANGELES—The Richard
Kirk Award for outstanding career
achievement was presented to com-
poser Thomas Newman at BMI’s
Film and Television Awards dinner.
The event was held May 15 at the
Regent Beverly Wilshire Hotel here.

A four-time Oscar nominee and a
BAFTA award winner, Newman has
scored numerous films, including
“Fried Green Tomatoes,” “The
Horse Whisperer,” “The People Vs.
Larry Flynt,” “Phenomenon,” and
“The Shawshank Redemption.”

He additionally received three film
music awards for “American Beau-
ty,” “Erin Brockovich,” and “The
Green Mile.” A fellow multi-award
winner was Jerry Goldsmith, for
“The Haunting” and “The Mummy.”

“Fortunate,” featured in the film
“Life,” was named the most per-
formed song from a motion picture.

The dinner, which was hosted by
BMI president/CEO Frances Pres-
ton, also included nods in the TV
field. W.G. “Snuffy” Walden received
three awards for his work on “The
Drew Carey Show,” “Providence,”
and “The West Wing.”

Additionally, Bruce Miller and
Mike Post were each handed two
awards. Miller was recognized for
“Becker” and “Frasier,” and Post
was honored for “Law And Order”

LOS ANGELES—Shania Twain,
Eagle-Eye Cherry’s “Save Tonight,”
and EMI Music Publishing took home
top honors at the 48th annual BMI
Pop Awards, held May 16 at the
Regent Beverly Wilshire Hotel here.

Twain won her second consecu-
tive pop songwriter of the year
award for placing five of her hits—
“From This Moment On,” “Man! 1
Feel Like A Woman!,” “That Don’t
Impress Me Much,” “You're Still
The One” (last year’s song of the
year), and “You've Got A Way”—
on the most performed list.

The song of the year award was
granted to the Eagle-Eye Cherry hit
“Save Tonight,” which tallied the
most feature broadeast performances
during the Oct. 1, 1998, through Sept.
30, 1999, eligibility period.

EMI Music Publishing received its
third consecutive pop publisher of the
year award. Through its companies
EMI-Blackwood Musie, EMI-Longi-
tude Music, EMI-Virgin Songs, and
Screen Gems-EMI Musie, the pub-
lisher garnered the highest percent-
age of copyright ownership among
the year’s awarded songs.

A number of writers and pub-
lishers were honored with multi-
ple nods at the event, which was
hosted by BMI president/CEO
Frances W. Preston and VP/GM of
writer/publisher relations Barbara
Cane. Matchbox twenty’s Rob

(Continued on page 171)

apears Album Sales Start High

BY JILL PESSELNICK

LOS ANGELES—Based on initial
sales reports, Britney Spears’ sopho-
more release, “Oops! ... I Did It
Again,” stands poised to trounce the
record for highest sales in a week by a

solo female artist.

Although SoundSean does not re-
lease daily tallies, Spears sold more
bum’s release date,
according to Jive
Records. Mariah
est sales by a female in a week, with
760,000 units, according to SoundSecan.

While most merchants are predict-
Tom Carrabba, Jive’s senior VP/GM,
declines to play that game other than
to say, “We feel confident that this is a

than 500,000 copies
on May 16, the al-

ﬁl SICLAND
Carey’s 1995 set,
“Daydream,” holds the record for high-
ing that the Spears alburn will top the
1 million mark for first-week sales,

good weekend record, and that will
determine what the numbers are next
week.”

Jive is said to have shipped about 3
million copies of the album into the
marketplace. Carrabba declines to con-
firm this but says, “We have plenty of
stock in the marketplace to meet
demand.”

Although a survey of retailers re-

vealed that Spears’
TOWER

album, on average,
L

outsold its nearest
rival by 2- or 3-to-1,
Pear| Jam'’s “Binau-
ral” disc on Epic and the Big Tymers’
“I Got That Work” (Cash Money)
checked in as solid competitors.

New Arista releases—DJ Quik’s
“Balance & Options” and Whitney
Houston’s two-CD greatest-hits set—
as well as Phish’s “Farmhouse” (Elek-
tra) also came close to Spears in spe-
cifie U.S. markets.

U.5./Ghina Trade Gloser

This story was prepared by Bill Hol-
land in Washington, D.C., Jerry Chan
in Beijing, and Gordon Masson in
London.

In a big first step toward granti-
ng permanent normal trading rela-
tions (PNTR) with China, the Sen-
ate Finance Committee and the
House Ways and Means Committee
both overwhelmingly approved leg-
islation May 17 that would allow the
U.S. to change its current year-by-
year review of trade-status approval.

The Senate vote was 34-4; the
House vote was 18-1.

The votes end months of specula-
tion that congressional opponents
would entangle the U.S. in a legisla-
tive fight that could severely com-
promise chances of China’s admission
into the World Trade Organization
(WTO) and damage planned joint
ventures by U.S. record and other
entertainment companies in that
country.

The surprisingly lopsided vote
came after House Republican lead-
ers, scrambling for votes, drafted
companion legislation to address
the human rights and trade con-
cerns of undecided and possibly
dissenting members. That legisla-
tion establishes a commission to
monitor China’s human rights and
gives added protections to ensure
against a possible tidal wave of Chi-
nese imports. It also calls for an
annual WTO review of China’s com-
pliance with its trade-policy com-
mitments.

Neil Turkewitz, executive VP of
the Recording Industry Assn. of
America (RIAA), says, “We are very
heartened by today’s historic vote
and hope that it augers well for ulti-
mate passage of PNTR. China’s
ascension to the WTO, and the rela-
tionship of China and the U.S.
through the WTO, will help to pave
the way for greater distribution of
creative materials in China through
improved market access and en-
hanced IPR [intellectual property
rights] protection.”

Chinese music industry execu-
tives reached by Billboard on May

18 reacted positively to the pas-
sage.

“We are more than happy to see
this legislation passed, because we
are convinced it will lead to the in-
flux of more creative material into
China as well as more creative mate-
rial being exported out of China,”
says Paul Strickland, director of
marketing and promotions for
Shengyin.net, a leading Chinese-lan-
guage music portal.

Chinese record labels are also
hopeful the legislation will help cre-
ate a more controlled environment
for music distribution within the
country as well as overseas, particu-
larly in the face of China’s rampant
piracy problems.

Typical of this view are comments
from Feng Jiangzhou, manager of
Beijing-based independent Badhead
Records. “China’s ascension into the
WTO will help China’s ability to
monitor the problems in its music
industry more closely and help to
standardize the domestic music
industry,” he says.

In Europe, meanwhile, a senior
international label executive says
that although the moves in Wash-
ington signal a positive step with
regards to China, the effects on
the European industry are negli-
gible.

“It’s good news for the States, but
until we see copies of agreements
with the Chinese it would be pre-
mature to comment on the signifi-
cance for the music industry as a
whole,” he says. “We have a separate
initiative in Europe where Pascal
Lamy [European commissioner for
trade] is working on behalf of the
EU on China’s aspirations to join the
WTO.”

The latest round of WTO negotia-
tions between China and Europe
began May 15 in Beijing.

“There’s no downside to this at
all,” econcludes Universal Music Asia
Pacifie chairman Norman Cheng. “It
represents a very great opportunity
for the record industry to really
work this market, and it also opens
the door creatively and otherwise for
artists, both local and foreign.”

Dick Odette, senior VP of the Min-
neapolis-based Musicland Group,
says, “I'm guessing the Spears album
will scan over a million units this
week. It sold four or five times Pearl
Jam, seven times the Big Tymers, and
10 times Whitney. Phish was close to
Whitney.”

Similar findings were reported by
Sean Sweeney, VP of Boston-based
Newbury Comics.
“No. 1 was Britney,
followed by Pearl
Jam. Phish was next
in line,” he says.

A factor behind the Spears spurt,
say retailers, is the buying of multiple
copies. Serena Thaw, assistant man-
ager of a Compact Disc World store in
Cherry Hill, N.J., says that one woman
bought four or five copies of the album
for her family, and at a West Los Ange-
les Wherehouse store, manager Jay
Enyart says that a single customer
bought 12 copies.

“I think that people who buy teen
records get them as gifts,” says Violet
Brown, director of urban music and
marketing for the Torrance, Calif.-
based Wherehouse chain. “It’s also
hard to buy one child an item without

(Continued on page 171)

Tommy Boy And
Nimbus Labels Are
Top AFIM Winners

BY CHRIS MORRIS
CLEVELAND—Rayp/hip-hop leader
Tommy Boy Records and classical
specialist Nimbus Records collected
three trophies apiece to head the field
at the 2000 Assn. for Independent
Music (AFIM) Indie Awards ceremo-
ny here May 6.

Grabbing two statuettes each at the
awards banquet, held at the Renais-
sance Cleveland Hotel during AFIM’s
annual convention, were Hearts of
Space/Fathom, Sugar Hill, Astral-
werks, Malaco, and Alula.

The Indies, which recognize excel-
lence in independently released music,
are open to all indie labels and are

ssociaTion For @

| NDEPENDENT

(WHEREHOUSEwiwis e |

voted on by AFIM members.

The eceremony was co-hosted by
Newbury Comics senior VP Duncan
Browne and Red House Records
artist Lucy Kaplansky—who ex-
pressed surprise when she won her
own Indie in the pop category.
Kaplansky also performed during the
festivities.

Another honoree doing double duty
during the evening was Independent
Music Hall of Fame inductee Robert
Lockwood Jr. The Cleveland-based
bluesman appeared to accept his
award and also played a brief set.

Valley Media founder and chairman
Barney Cohen was the other Hall of
Fame inductee.

M.C. Records artist Sleepy LaBeef
also entertained during the ceremo-
ny, while Swallowtail Records/Mill

(Continued on page 167)

and “NYPD Blue.” BMI also
acknowledged several Emmy

(Continued on page 171)
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BY FRED BRONSON
STOCKHOLM—EMI offices in sev-
eral European territories are rush-
releasing “Fly On The Wings Of
Love” by Denmark’s Olsen Brothers,
the winning song in the 45th annual
Eurovision Song Contest, according
to Benny Bach, managing director of
the Copenhagen-based CMC label.
The veteran act, comprising broth-
ers Jorgen, 50, and Niels, 46, sur-
prised the pundits by scoring more
points in the May 13 contest than
younger acts that were expected to
end up in first place, including a 16-
year-old Russian, an

Danes Win At Eurovision

Veteran Oisen Brothers Beat Younger Acts

Love” will be released on the
EMI/Liberty imprint on June 5, ac-
cording to Mike McNally, the label’s
marketing and promotions manager.
McNally plans to bring the Olsen
Brothers to the UK. a week earlier
for a multitude of television and radio
appearances to promote the single.
There already has been early airplay
from BBC Radio 2, according to
McNally, especially from morning
show host Terry Wogan, who provid-
ed the British commentary for the
BBC’s broadcast of Eurovision.
MeNally will also be releasing the
Latvian entry, “My

18-year-old Estonian,
and a quartet of
teenagers from
Macedonia.

The Olsen Broth-
ers, who started out
in 1965 backing the
Kinks when they

‘We had a
feeling it was a
good song, but
we didn’t have

toured Denmark, a feelmg (14 year marked Latvia’s
have been recording l d . first time in Eurovi-
since the early '70s wou win sion, and Brain-
and first attempted to storm’s third-place
represent their coun- Pl el S finish was the highest

Star,” by rock quintet
Brainstorm. A re-
lease in early July is
planned, and McNal-
ly is looking to bring
Brainstorm to the
U.K. for promotional
appearances. This

try in Eurovision 21
years ago. This was the first year
they made it into the contest, but they
did not arrive in Stockholm imagin-
ing they would be victorious.

“We had a feeling it was a good
song, but we didn’t have a feeling it
would win,” says Niels Olsen. His
first inkling that the song was a con-
tender came during the party hosted
by Denmark three days before the
television broadcast, when a journal-
ist told the brothers how much he
liked the song. “We thought if he
liked it, maybe we had a chance,”
adds Olsen.

The Olsen Brothers were signed to
the CMC label eight years ago and
have released three albums during
that time. Hailed as heroes upon their
return to Copenhagen May 14, they
set an all-time record for one-day
sales in Denmark the next day by
moving 50,000 copies of their album
“Wings Of Love,” qualifying it for
platinum status just four days after
release.

In the UK., “Fly On The Wings Of

debut for a country
since Poland took second place its
first time out in 1994 with “To Nie
Ja” by Edyta Gorniak. “My Star” is
on the EMI-owned Microphone
Records in Latvia and will be
released under the EMI/Liberty
banner in the U.K.

“I think the most exciting thing
about Eurovision this year is to see
records from Latvia, Estonia, and
Russia getting such high scores and
Pan-European support,” says McNal-
Iy

The 2000 Eurovision Song Contest
may be unique in the 45-year history
of the competition for producing at
least four international hit singles,
says BBC music executive Jonathan
King, who has high regard for “Once
In A Lifetime” by Estonian singer
Ines.

The four writers of the Estonian
song—Pearu Paulus, Ilmar Laisaar,
Alar Kotkas, and Jana Hallas—have
been signed to edel music publishing
for the world by Scandinavian man-

(Continued on page 170)

RECORD COMPANIES. Dan Hubbert
is named senior VP of promotion for
Epic Records in New York. He was
senior VP of promotion for Holly-
wood Records.

Jennifer Korff is named counsel
for Sony Music Entertainment in
New York. She was an associate with
Stroock & Stroock & Korff.

Tom Mackay is promoted to sen-
ior director of A&R for Republic/
Universal Records in New York. He
was an A&R executive.

Michelle Norrell is promoted to
senior director of film/TV, creative,
for Virgin Records America in Los
Angeles. She was director of film/
TV, creative.

Zuhairah Khaldun is named di-
rector of media and artist relations
for the Island/Def Jam Music Group
in New York. She was director of
media relations for Tommy Boy Rec-

HUBBERT

ords.

Allen Brown is named director of
media marketing for RCA Label
Group/RLG Nashville in Nashville.
He was associate director of media
and artist development for Arista/
Nashville.

Andrew Gordon is named direc-
tor of production for Concord Rec-
ords in Concord, Calif. He was pro-
duction manager for Wunderman
Cato Johnson, SF.

Cal IV Christian names Nick

EXECUTIVE

a0ny Acts Take Polar Music Prizes

BY KAI R. LOFTHUS

and FRED BRONSON
STOCKHOLM—=Sony Music had a
field day at the Polar Music Prize, held
May 15 in the Berwaldhallen venue
and the winter garden of the Grand
Hotel here. Two Sony-affiliated veter-
an performers, Sony Classical’s Isaac
Stern and Columbia Records’ Bob
Dylan, were named the recipients of
this year’s prize, held annually since
1992. Both received 1 million Swedish
kronor ($125,000) from King Carl XV1
Gustaf in commemoration of their indi-
vidual musical achievements.

However, this year’s ceremony
posed a bit of controversy as—accord-
ing to the Polar Music Prize commit-
tee—it could not be determined before
the ceremony whether Dylan would be
able to attend amid his May 13-19 tour
of various Scandinavian cities.

He did show up but reportedly told
the organizers that he was “indis-
posed” to join the May 15 dinner, orga-
nized for 431 guests (drawn from the
royal family, music industry, and
national industry powerbrokers), in
order to prepare for his concert in
Helsinki the following day.

“I’m not surprised that [Dylan]
declined the dinner;” says Sony Music
Entertainment Europe executive VP
Paul-René Albertini. “He’s in the mid-
dle of a huge European tour, which
requires a lot of work. He also played
the night before and wanted to travel
further for the next destination.”

Neither Dylan nor Stern could be
reached for comment.

Nominations for Polar Music Prize
winners are submitted by authors/
composers’ society Confédération
Internationale des Sociétés d’Auteurs
et Compositeurs and music-industry
trade group the International Feder-
ation of the Phonographic Industry.

The funds are derived from a dona-
tion by the late Stig “Stikkan” Ander-
son to the Royal Swedish Academy of
Music, earned throughout his tenure
as composer, songwriter, music pub-
lisher, label executive, and artist man-
ager (for Abba).

At the preceding ceremony, musical
guests included Bryan Ferry (who
performed “Falling In Love Again”
and “A Hard Rain’s A-Gonna Fall”)
and local act Louise Hoffsten (who
sang “What Good Am I”). The musi-

MACKAY NORRELL

Granato director of music publish-
ing in Nashville. Cal IV Christian
also names Dale Duhl director of
label operations in Nashville. They
were, respectively, director of pub-
lishing for Chestnut Mound Music
and A&R director at Morning Star.

PUBLISHERS. BMI promotes Bar-
bara Cane to VP/GM of writer/pub-
lisher relations and Doreen Ringer
Ross to VP of film/TV relations in
Los Angeles. They were, respective-

TURNTA

‘This prize reaches
both more
awareness and
prestige each year’

- PAUL-RENE ALBERTINI -

cal tribute to Stern was performed by
Swedish violinist Cecilia Zilliacus, who
performed Leonard Bernstein’s
“Socrates-Alcibiades” from Serenade
(After Plato’s “Symposium”) for Violin
Solo, Strings, Harp, and Percussion.
Neither Dylan nor Stern performed at
the ceremony, but Stern performed
two works during the gala dinner.
“This prize reaches both more

awareness and prestige each year.
That makes us extremely proud to
have two of our artists receiving this
prize,” Albertini tells Billboard. Apart
from Albertini, the ceremony was also
attended by Sony Music Europe VP
Jonathan Morrish, Sony Music Swe-
den managing director Per Sundin,
and Sundin’s deputy managing direc-
tor, Leif Kéck.

“Both artists, having recorded for
us for several years, really represent
the fundamentals of our company,”
continues Albertini. “Many artists and
executives came to Columbia because
Dylan was there, and that is also true
for [Sony Classical] and Stern. They
represent all you can expect from an
artist: creativity, honesty, and loyalty
to what they do, and they don’t make
compromises,” he says.

BY LARRY LeBLANC
TORONTO—SFX Entertainment
has acquired Core Audience Enter-
tainment of Toronto, Canada’s sec-
ond-biggest concert promoter, from
its principals, Steve Herman and
Mike Rapino. The purchase price
was not disclosed.

The new company, which will be
100% owned by SFX Entertain-
ment, will be called SFX/Core Inc.
Under the acquisition agreement,
former Core president Herman will
be president of the company’s con-
cert division.

The 2-year-old Core Audience
Entertainment operated 150 shows
in Canada in 1999.

Core has also been one of Cana-
da’s top event marketers, with such
clients as Labatt Breweries and
Toronto’s 2008 Olympic Games.
SFX has acquired 75% of this seg-
ment of Core’s business, which will
operate as SFX Event Partnership.
Herman and Rapino retain the
remaining 25% share. Rapino, a for-
mer VP at Core, will be president of
the events operation.

ofK Acquires 2nd-Biggest
Goncert Promoter In Ganada

According to Herman, Core’s 12-
member staff will remain. “This
[buyout] gives Core a new life to
build from,” he says.

Herman says the buyout positions
the new company to better compete
with House of Blues Concerts,
which dominates the live music field
in Canada.

“With offices in Los Angeles,
House of Blues has the ability to
lobby agents there [for Canadian
tours],” he says. “I need that ability
too, and with SFX being the biggest
concert promoter in the world, this
is the best strategic move I could
have made. This is good for the
Canadian marketplace.”

In a statement, SFX president/
CEO Michael G. Ferrel says,
“Core’s strong position as an event
provider and concert promoter in
Canada, combined with Steve and
Mike’s extensive contact base,
affords us an immediate and proven
platform for our Canadian opera-
tions and the opportunity to great-
ly expand our business on the North
American stage.”

BLE

KHALDUN CANE
ly, assistant VP of writer/publisher
relations and assistant VP of film/
TV relations.

Cecil Chambers is promoted to
senior director of creative, urban, for
Windswept Holdings LLC in Nash-
ville. He was a consultant and man-
ager.

Rebekah Alperin is named direc-
tor of communications and market-
ing for Universal Music Publishing
Group in Los Angeles. She was man-
ager of business development, online

ROSS ALPERIN

division, for K-tel International.

RELATED FIELDS. Susan Bracey is
named senior VP of finance for Tick-
etmaster in Los Angeles. She was
CFO/senior VP of finance for the
National Opinion Research Center at
the University of Chicago.

Gregory Chup is promoted to Q-
Pack product development manager
for Shorewood Packaging in New
York. He was Q-Pack sales develop-
ment manager for the Queens group.
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lﬂllﬂ Ready For ‘Invincible Summer’

Artist Describes Warner Bros. Set As ‘Brazilian Surf-Pop’

BY LARRY FLICK

NEW YORK—As she eyes the June
20 release of her eighth Warner
Bros. collection, “Invincible Sum-
mer,” k.d. lang says she’s had a rad-
ical change of heart about how she’d
like her music to be consumed.

“T used to want my music to be like
a gourmet dining experience,” she
says. “Now, I want it to be like water

.. anecessity.”

It’s a shift in perspective that she
says is the result of “making music
that I'm incredibly proud of. I've set-
tled into the belief that when you
devote so much of your heart and soul
to a piece of work that it’s OK to want
the largest possible audience to hear
it.”

That said, howev-

edge of music. Plus, he’s quite adept
at the more technical aspects of mak-
ing a record, which gave me the time
and freedom to oversee the project in
a more cinematic, directorial fashion,
which was a wonderful and luxurious
way to work.”

The result is a collection that com-
fortably darts back to and between
retro-spiced tunes (“Suddenly,” “It’s
Happening With You”) and jams with
a tasteful hint of modern pop-elec-
tronica (“What Better Said”).

“This is a record that will appeal to
k.d.’s longtime fans, but it also has the
potential to attract people who might
not have come to the table in the past,”
says Nat Hoonsan, a manager for the
Virgin Megastore in Las Vegas. “The

extensive television appearances, as
well as lang’s first concert tour in sev-
eral years. “There’s an incredible
amount of good will and enthusiasm
toward k.d. in this industry,” he says.
“We're getting some wonderful
offers.”

Lang’s television agenda, so far,
includes spots on the “Today” show,
“The Rosie O’'Donnell Show;” and “The
Tonight Show With Jay Leno.” The
singer also recently did a stint on the
ABC-TV sitcom “Dharma & Greg.”

A possible project with VH1 is also
in the works. Lang has just completed
a videoclip for “Summerfling” with
director Liz Friedlander, which will
g0 to music video outlets in mid-June.

Now that “Invincible Summer” is

complete, lang says,

er, lang did not con-
sciously set out to
make a commercial
recording—although
“Invincible Sum-
mer” is arguably her
most  accessible
offering since 1992’s
Grammy-lauded “In-
genue,” which
spawned the interna-
tional smash “Con-
stant  Craving.”
Since then, the artist
has dabbled in a wide
variety of pop sounds

she’s most excited

‘I knew that 1
wanted the
album to have
a blend of
classic summer
sounds’

- K.D. LANG -

about getting back out
on the road. “We're
going do the entire
album in the show and
then sprinkle in a
bunch of old favorites.
It’s going to be such a
fun show.”

Before lang begins a
headline tour in
August, she’ll open
nine dates on Sting’s
summer trek—start-
ing July 25 at Red

Rocks Amphitheatre in

and quirky concepts,

including the esoteric funk of 1995’s
“All You Can Eat” and the clever cig-
arette theme of 1997’s ballad-driven
“Drag‘”

“With each record, I try to do
something different and fresh but
with a thread of continuity,” lang says.
“I've always felt like I've had a hard
but interesting line to walk as an
artist—because of the dichotomy
between being a singer in the classic
sense of the word and being an artist
with left-of-center leanings.”

In creating “Invincible Summer,”
lang aimed for a stylistic hybrid that
she describes as “Brazilian surf-pop.
I knew that T wanted [the album] to
have a blend of classic summer
sounds. At the time when I started
writing songs for this album, T was lis-
tening to a lot of Brazilian music and
a lot of records by the Mamas & the
Papas. It put me in the most positive
frame of mind—both creatively and
personally.”

After gradually assembling song
demos, lang enlisted Damian LeGas-
sick, a budding producer who earned
his studio stripes as a keyboardist for
William Orbit. The two connected via
mutual pal Madonna.

“I wanted a producer who was

songs are so catchy, and they’re per-
formed with so much care. Most
important, though, is that the album
has a contemporary feel. That will
help it go further than her last few
records.”

The project opens in mid-June,
when Warner Bros. ships the first sin-
gle, “Summerfling,” to radio. The
label will work the track to triple-A,
AC, and top 40 stations. Also, rhythm-
rooted remixes of the track have been
prepared by Victor Calderone, Alex
Gifford of the Propellerheads, and
David Kahne.

Although those versions of the song
will begin circulating to club DJs in
late May, Calderone’s aggressive
house version of “Summerfling” was
premiered by the producer/DJ at the
Velvet Nation nightelub on April 29
during the Equality Rocks event at
the Millennium March on Washing-
ton. Lang was among the performers
at the event.

“The crowd response to the track
was brilliant,” says Martin Kirkup,
who oversees lang’s career with Steve
Jensen at Los Angeles-based Direct
Management. “The energy is building
around this single—and the project,
in general—extremely well.”

Denver.

Lang’s stateside headline dates will
run from August through September.
She’s then slated to perform in the
U.K. and continental Europe in Octo-
ber. Additional U.S. dates are being
considered for November—before
lang begins a 2001 tour of Australia
and Asia.

“She’s prepared to work very hard
for this album,” says Kirkup. “We’re
expecting to be working this album
well into next year.”

Lang says her work ethic was
enhanced by the experience of buy-
ing—and extensively renovating—a
house last year. “It was nonstop
work,” she says. “And it was an
extremely physical, often cathartic
effort. I loved it. It gave me an appre-
ciation for people who take pride in
working hard and achieving excellent,
results.”

From that appreciation, lang says,
she discovered a connection to how she
feels about her music—and how she
feels about the results of her continu-
al experimentation.

“That was the trigger of my desire
to reach as many people as possible
with this record,” she says. “I feel so
good about this record that I want to
do whatever I can to share it. If you
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ketaway People Tour
For 2nd Golumbia Set

BY JIM BESSMAN

NEW YORK—The title of the Get-
away People’s second album, “Turn-
pike Diaries”—due June 20 on Col-
umbia—like the Norwegian group’s
name, reflects the band’s near-con-
tinuous touring mode.

“We just finished a residency in
the Northeast and are heading down
South to the Carolinas, Tennessee,
and Georgia,” says guitarist and lead
vocalist Boots, who like the rest of
the now New Jersey-based quintet
eschews awkward Norwegian last
names. “After this leg, we'll be doing
the whole country, and once that’s
done, we’ll do it all
again and keep chug-
ging along. We're a live
band, that’s all. Our
touring won’t stop. End
of story.”

It all has to do with
“getting away,” notes
Boots, whose Getaway
People bandmates are
keyboardist/vocalist “*
Honda, lead guitarist/
vocalist Stone, bassist/
vocalist Race, and per-
cussionist Leroy.
“When we started in
1994, the idea was to
write songs about getting away from
everyday pressures through what-
ever means necessary to give breath-
ing space so we can function better.”

Although the band hails from the
small town of Stavanger, Norway, its
lyrics continue to “reflect some form
of large-city stress” carrying over
from its 1998 self-titled debut disc,
Boots says.

“We're interested in watching the
news and following politics and
what’s going on, so we have [new]
songs like ‘Open Your Mind,” which
asks people to see beyond the situa-
tion right now,” he says. “But we're
not preachy, because we're a groovy
band that loves to play live. We always
say that the message doesn’t come
first—but the message is most defi-
nitely there. We don’t want to write
about tripe, but at the same time we
don’t want to ram the message down
people’s throats or be pretentious.”

But any message, says Boots, is
secondary to the music, which re-
mains soul and groove-oriented, in-
fluenced by New Orleans and Phil-
adelphia. “It was a dream to be able
to tour the U.S. after listening to this
music in Norway—and now we have
a second album out there.”

The group, he adds, was also lucky

THE GETAWAY PEOPLE

from “the folksy Dave Matthews end
of things to the very hip-hop orient-
ed,” namely, Dave Matthews Band
violinist Boyd Tinsley, rapper Rahzel
of the Roots, and Bad Brains bassist
Darryl Jenifer.

In another stroke of luck, the first
single from “Turnpike Diaries,” “Six
Pacs,” has been chosen for the theme
song to “Young Americans,” the up-
coming WB-TV summer replace-
ment for “Dawson’s Creek.” Accord-
ing to Columbia marketing director
Bigi Ebbin, the track ships to alter-
native and modern AC formats in
mid-June.

“Our commitment to
support the album is
matched only by the
band’s,” says Ebbin.
“They’ve moved them-
i selves from Stavanger,
! Norway, and then we
# put them on the road,

| and they stayed there.
They did amazing
tours with Semisonic,
Dave Matthews, and
Barenaked Ladies, and
all those bands became
friends. Our push now
is to continue doing the
grass-roots marketing
of putting them in front of kids on the
road—which is how they’ve become a
phenomenal live band.”

Ebbin notes that in addition to the
band’s full-scale tour schedule, there
have been special performances such
as an NFL pre-Super Bowl party in
Atlanta and the January opening
party at the Sundance independent
film festival in Utah. More recently,
the Getaway People played a spring-
break show in March in Panama City,
Fla.

The band will now perform back
in Stavanger before the Dalai Lama
on Sunday (21) in a concert benefit-
ing the Worldview Rights organiza-
tion, which promotes human rights
and democracy.

“I worked for it for a couple years,
setting up a shortwave radio station
that broadcast to Tibet and Nigeria
and aided in pro-democracy causes,”
says Boots. “That’s obviously reflect-
ed in our lyrics. We're trying to get
as much marketing for it as possible
and are appealing to American
teenagers to send questions to the
Dalai Lama through its Web site.”

The Getaway People will perform
elsewhere in Scandinavia while there
for the Worldview Rights event, prior
to returning to the U.S. and “criss-

young and hungry,” lang says. “Dami- Kirkup adds that the marketing of  think about it, that’s the best state of | to work with guest American artists (Continued on page 160)
an has such an extraordinary knowl-  “Invincible Summer” willbe fueled by  mind for an artist.”
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Kelly Price Gives ‘Lay’ Modern Spin

Murdock Cover, Levert, K-Ci Featured On Def Soul Debut

BY RASHAUN HALL

NEW YORK—Def Soul/Island/Def
Jam artist Kelly Price knows a good
song when she hears one. That’s pre-
cisely why the singer/tunesmith—
who has penned hits for artists like
Brian McKnight, Puff Daddy, and R.
Kelly—chose the Shirley Murdock
chestnut “As We Lay” as the first sin-
gle from her sophomore effort, “Mir-
ror Mirror,” due June 6.

“I wanted to do a cover of [“As We
Lay”] on my first album, but because
of time constraints I was unable to,”
says Price, whose 1998 debut, “Soul
Of A Woman,” sold 1 million units, ac-
cording to SoundScan. “I've always
thought it was an amazing song, and
I wanted to do it right. I wanted it to
have the same authenticity that the
Roger Troutman-produced original
had. That’s why I had Shep Crawford
produce it.”

Radio seems to agree. “ ‘As We
Lay’ is a hugely popular song, and
[Price] has maintained its integrity
and message while updating it,” says
Helen Little, operations manager at
WUSL Philadelphia and director of
urban programming for AMFM.

The video for “As We Lay” was

PRICE

shot by Chris Robinson and will be
serviced to the major video outlets
the week of May 15.

Known for her heartfelt ballads,
Price changed the pace a bit by first
releasing the midtempo “Love Sets
You Free” as a promotional single.
Proceeds from the Denise Rich-writ-
ten tune, which was released during
Black History Month, are being don-
ated to breast cancer research.

“Rich gave me the opportunity to
make it my own—something song-
writers rarely do,” says Price, who is
published by Big Beautiful One/
ASCAP “We hoth lost loved ones to the
disease, so we thought it was fitting.
Recording the song also gave me the
opportunity to meet members of the

RGA Trio Wild Orchid’s On ‘Fire’
With Help From °N Sync’s Ghasez

BY LARRY FLICK

NEW YORK—With a little help from
‘N Sync belter J.C. Chasez, RCA trio
Wild Orchid is in the studio cutting
an album with a decidedly more
street-wise, teen-friendly sound.

Tentatively titled “Fire,” the set is
planned for a late-August release. It
has three songs by Chasez, as well us
cuts by Oliver Lieber, John Shanks,
Bradley Spalter,
Diane Warren,
Epicentre, Rob-
bie Nevil, and J-
Slamm. The pro-
ject also has the
members of Wild
Orchid—Stacy
Ferguson, Renee
Sandstromm,
and  Stefanie
Ridel—stretch-
ing out as tune-
smiths themselves.

“This record is going to be all
about energy and spirit,” says Ridel.
“Our last two records were a little too
down and overly serious.”

Wild Orchid first came into promi-
nence in 1997, when it enjoyed a
multi-format hit with the power bal-
lad “At Night I Pray.” That single was
followed by an eponymous album
that spawned two additional hits,
“Supernatural” and “Talk To Me.”
The follow-up, “Oxygen,” was issued
in 1998 and boasted a ballad-heavy,
R&B-inflected sound.

“This album’s lighter, more fun—
and more in step with how we feel
about ourselves,” Ridel says.

WILD ORCHID AND ‘N SYNC'S J.C. CHASEZ

She credits Chasez, a longtime
friend of the act, for setting the tone
for the project. “He asked us if we’d
be willing to work with him,” she
recalls. “He played this track that he
wrote especially for us. Before it was
finished, Stacy, Renee, and T were
Jjumping up and down, sereaming like
crazy. It was exactly the direction we
had in mind.”

Chasez says
he was inspired
to write that
track, “Fire,”
after he and
Wild Orchid took
a trip to Las
Vegas.

“Stacy was
playing craps,
and she was on a
crazy winning
streak,” he
recalls. “She ket yelling about how she
was on fire. It became this joke for the
entire time we were hanging out:
‘Watch out, Stacy’s on fire.” The next
thing I knew; I had a groove in my head
and words coming to me. I knew it was
perfect for [Wild Orchid] to record.”

Beyond the star power of Chasez’s
contributions, RCA senior VP of
international A& R Dave Novik says
Chasez’s tracks “push the envelope”
for the album’s creative direction.
“He has a unique take on music, and
he expresses it well,” Novik says.

In addition to collaborating in
the studio, Wild Orchid may open a
few dates on the ‘N Sync tour this
summer.

Def Soul family I had yet to meet.”

“Love Sets You Free” is currently
No. 32 on the R&B/Hip-Hop Singles
& Tracks chart.

“Mirror Mirror” is Price’s first
release on Def Soul. Price came over
from T-Neck after suing the label and
others for breach of contract and
interference with other recording
opportunities (Billboard, March 13,
1999). The transition was not an easy
one for Price.
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Kina Rocks. DreamWorks artist Kina recently played New York's S.0.B.’s night-
club as part of an 18-city club tour in support of her eponymous debut, due July
18. The set’s first single, “Girl From The Gutter,” will be released June 6. Pictured
backstage at S.0.B.’s, from left, are Jonathan Cohen, Handprint Management;

“I was a little nervous when mak-
(Continued on page 24)

Benny Medina, Handprint Management; Kina; DreamWorks principal Michael
Ostin; and MTV's Fred Jordan.

One-Man Play Examines Life Of Bill Graham;
He’s Back To Being Just Prince Again

U SUALLY AMONG THE MUSIC industry’s
most colorful figures, concert promoters are sel-
dom known to the outside world. The big excep-
tion was the legendary Bill Graham, whose life
is examined onstage via “Bill Graham Presents”
at the Canon Theater in Beverly Hills, Calif. Gra-
ham, who was based in San Francisco, died Oct.
25, 1991, in a helicopter erash as he returned
home from promoting a Huey Lewis & the News
concert.

Starring Ron Silver as Gra-
ham, the 90-minute one-man

ingesting a4 “magic cookie” laced with the hallu-
cinogenic THC, Graham descends so steeply into
the dark night of the soul that you wonder how he
actually got business done if he visited the abyss
frequently.

Graham seemed so prepossessed and deter-
mined to do things his own way, I couldn’t help
but wonder if he would have sold his company to
SFX, which acquired it in 1997, if he were still
alive. I have to believe not—at least not so early.
In fact, I think he would have
been loath to allow such a

play takes place late one night
in Graham’s Marin County,
Calif., home office after he’s
received an MTV award.
(Although the play does not
specify the year, Graham won
an MTV award in 1986 in

monolith to come near his
fiefdom.

The play’s run has been
extended to June 4 in Los
Angeles. The producers are
eyeing a move to New York
(possibly off-Broadway) this

recognition of his work with
Amnesty International. On a
pickier note, Graham makes
much of Erie Clapton making
art out of tragedy via “Tears In Heaven,”
although the song didn’t come out until shortly
after Graham’s death.)

The play revolves around Graham waiting to
hear from his two sons: his real son, David, who
was a no-show at the MTV Awards, and his sur-
rogate son, Mick Jagger, who is deciding
whether Graham will remain the national pro-
moter for the Rolling Stones’ upcoming tour
after a competitor has put in a higher bid.

Silver works wonders with the material, much
of it rich in description and color but often
painfully unable to glide from one topic to the
next without awkward segues. For example, Car-
los Santana, whose fortunes were tremendously
tied to Graham’s, is mentioned virtually only as
connective tissue between Graham recalling the
joy he felt in high school dancing at the Palladi-
um and the thrill of presenting seminal acts at
his groundbreaking Fillmore venue.

The play also shows Graham caught in a musi-
cal time warp—while his promotion company Bill
Graham Presents continued (and continues) to
present top current names, his musical tastes
were stuck in the ’60s—he describes Led Zep-
pelin’s music as “straight from hell.”

“Warm” and “fuzzy” were two words seldom
used to describe Graham, and this play shows
why. Passionate and whip-smart but priekly as a
porcupine, Silver’s Graham is a fascinating char-
acter but one you’d much rather observe from a
distance. Popping Halcion like breath mints and

by Melinda Newman

winter.

STUFF: Lava Records pres-
ident Jason Flom will be hon-
ored as the music visionary of the year by the
UJA-Federation on June 7 at Tavern on the Green
in New York. Among the artists performing are
Kid Rock and Blue Man Group. The evening’s
MC is Bif Naked . . . Brandy, David Foster,
James Newton Howard, and Warner/Chappell
Music chairman/CEO Les Bider will receive the
Governors Award at a June 15 luncheon hosted
by the National Academy of Recording Arts and
Sciences’ Los Angeles chapter. The awards rec-
ognize the honorees’ industry and philanthropic
accomplishments.

Mare Nathan has been named VP of A&R for
Jimmy and Doug’s Farmclub.com. Nathan, who
was formerly senior director of A&R for Univer-
sal Records, has signed Austin, Texas-buased
Dynamite Hack to Farmclub.com.

Jewel and Carole King will perform at a May
31 fund-raiser for the Natural Resources Defense
Council. Taking place at UCLA in Los Angeles,
the event will raise money for the 30-year-old
environmental group . . . Lara Fabian will per-
form on the “Today” show May 30, the morning
of her Columbia Records album’s release . . . ZZ
Top has canceled the final leg of its 30th anniver-
sary tour following bassist Dusty Hill’s being
diagnosed with Hepatitis C. The leg was slated
to start June 3 in Manchester, England.

The Artist Formerly Known