NEWSSTAND PRICE $6.50 MAY 8, 1998
A Monster Of A Remake!

Well, they did it. The Wallflowers’ cover of David

Bowie’s “Heroes” is roaring up six different charts. y

The first single from Epic’s Godzilla soundtrack took b J Convention 98, June 11-13in
just two weeks to " Los Angeles. Pitino, who will
stomp into the " b _ speak at a Saturday (6/13)
Top 10 at Rock N j morning session, is widely
and Alternative, regarded as a master

@ and it continues to . ; 1 é ® strategist as well as an expert
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tl'\e fil'St song From the new album Adore

Produced by Biuy Corgan and Brad Wood

Mixed by Flood and Billy Corgan  Management: Q Prime, Inc.
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~ than ever before. Most listen to more
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Nothing works better than a guality sticker
or decal f-cmGuil. It keeps vour station’s
logo, call letters frequency and personality
upgermost in the minds o listenare.

CGl hes been tte leading ornter of
stickers and gecals in rado Esr more
than 2] years. With CGI, ycuknow
you're getting *he creativity, s2rvice
and print qualitv you neec.

When you wart to unlock rime top of
mird, zal CGI Frst. Let us give your
station a 1ead =tart. 1-800-331-4238.
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| N S I D E
R&R CONVENTION UPDATE!

We're about five weeks away from
Convention '98. Are you registered yet?
Get a load of these great sessions
scheduled for opening day:

e NAC/Smooth Jazz: A three-hour, free-
wheeling conversation about changing
responsibilities, working smarter,
alternative revenue streams, pay-for-
play, and other topics. Participants will
be the format’s biggest names, including
Tim Pohiman, Chris Brodie, Ralph
Sherman, Paul Goldstein, and others.

¢ Talent: Dan O’Day will offer proven,
powerful techniques to critique and
coach radio talent.

e Alternative: More superstars,
including Jeff Pollack, Kevin Weatherly,
Brian Philips, and others, will go at it
over demographic targets, artist
development, consolidation, and the use
of station events as a profit center.

¢ CHR: Jon Coleman will offer exclusive
results of research in the Top 40 markets
to dissect segmentation of CHR and the
role of rock and rhythm.

To register, check out the form on
Page 10, or register online at
www.rronline.com.

o ABC switches rep firms from Katz to
Interep

Dan Savadove becomes VP/GM of
WI0Q/Philadelphia

Greg Sax appointed VP/Promo for
Atlantic/Nashville

Bruce McDonald, Drew Murray now
VPs/Promo at Restless

Chancellor Media buys Global Sales
Development, forms Chancellor
Marketing Group

Page 3
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THE INDUSTRY’S NEWSPAPER

Arbitron Acquires Tapscan
Radio & Agency Businesses

M Simpson set to become VP/GM of new division

By PATRICE WITTRIG
R&R WASHINGTON BUREAU

After months of behind-
the-scenes deal-making, Ar-
bitron on Tuesday (5/5)
bought Tapscan’s radio sta-
tion, advertiser/agency, and
international media assets,
including software currently
under development. Tapscan
develops ratings analysis soft-
ware for broadcasters and re-
lated advertisers and agencies
— and it’s radio’s largest in-

ventory control provider. Al-
though the terms of the deal
were not disclosed, Tapscan’s
radio division brought in $10
million in revenue last year.
“Tapscan is acompany that
is as skilled at developing and
marketing media software as
Arbitron is at surveying con-
sumers about their media,
product purchase, and retail
behavior,” said Arbitron Pres-
ident Stephen Morris. “Hav-

TAPSCAN/See Page 14

Puerto Rico: Market No. 11

M Arbitron to survey the island twice yearly

By Anam Jacomsion
R&R STAFF WRITER

MEAMI — Following eighl monias
of mestings with various station
heads and a pilol ratings survey
conducted in Februany, Arbitron
will begin semiannual radio &u-
dience surveys for the entire
commonwealth of Puerto Rico
— instantly creating a Top 15
market.

The island of Puerto Rico,
which has tradiionally consist-
ad of three distinct markets —
San Juan, Ponce, and Mayagu-
ez — will be included with the
amall islands of Culebra and
Yieques in crealing America's
11th largest markel. As a result,
Miami-Ft. Lauderdale is bumped
down to 12th; all consecutive

PUERTO RSCO/Ses Pape 14
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Marcus To Lead Chancellor’s
Charge Into The Next Century

B Pres./CEO plans to plug group into multimedia

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

At51, the world —or
at least the new media
advertising world — is
Jeffrey Marcus’ oyster.
Marcus, who last week
was named Chancellor
Media’s President/CEO
effective June 1, said he
will immediately begin
exploring modes of ad-
vertising new to the Irv-
ing, TX-based company
and expects to guide the

company through a rapid evolu-
tion that will make Chancellor a
superpower in the multimedia

advertising world.

Marcus, who also currently

he knows little about the Internet
and its potential for generating
revenues from advertising, he has
every intention of explor-
ing that spectrum imme-
diately after taking the
helm. :
Marcus has built three
cable television compa-
nies and recently sold his
interest in Marcus Cable.
He said he “will remain
Chairman and a general
partner” in the cable com-
pany due to a three-year
contract with his new
partner, Paul Allen. While he is
open to almost any form of me-
dia advertising that will produce
a smile on the face of Chancellor
shareholders, Marcus has prom-

chairs the company’s executive

committee, told R&R that while

MARCUS/See Page 28
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Pitino To Address R&R Convention 98

Basketball legend and Boston
Celtics coach Rick Pitino will

address the R&R Con- gm
vention "98, June 11-13
in Los Angeles.

Pitino hit it big as
coach of the University
of Kentucky Wildcats
during the 1989-1997
seasons. In those eight
years, he won more than
80% of his games,
amassing a 219-50
record. Three of those
teams made it to the Fi-

nal Four over a five-year period.
He guided his 1996 team to a
national championship, and his
1997 team made it to the nation-

al championship game.

His earlier college experience
included two years as head coach

1987. He also coached Boston
University for five seasons, in-
= cluding a post-season ap-
| pearance in hs final sea-
| son of 1983.
. Professionally, Pitino
4l served as head coach of
the New York Knicks
during the 1987- 88 and
1988-89 seasons. His
teams made the NBA
playoffs on both occa-
sions. Last ycar, he was
named President/Head
Coach of the Celtics.
He is widely regarded as a
master strategist. He also is re-
spected for his team-building and
organizational skills, subjects that
he plans to share with R&R Con-
vention atte~ " s on Saturday

moming, +.. __.

Pitino

of Providence College, culminat-

ing in a Final Four appearance in

PITINO/See Page 11

SECOND OF A TWO-PART SERIES

‘Country Radio’ a
hit in Czech Republic

By RoN RODRIGUES
R&R EDITOR-IN-CHIEF

CHR/POP
= NATALIE IMBRUGLIA Torn (RCA) | T
CHR/RHYTHMIC e '
« NEXT Too Close (Arista) { EIIIS Elevated To
|
URBAN " Mercury SVP/Promo
+ ARETHA FRANKLIN A Rose Is Still A Rose (Ari
o i Mercury Records has elevat-
URBAN AC ed VP/Promotion Steve Ellis to
« JANET | Get Lonely (Virgin) Sr. VP/Promo-
tion, Based in
E?A{amms t Of My B D New York, he
Out Of My Bones (DreamWorks) continues (o
NAG/SMOOTH JAZZ # report to Exec.
- CHRIS CAMOZZI Swing Shift (Discovery) . VP/GM David
| Leach.
HOT AC “Steve has
» NATALIE IMBRUGLIA Torn (RCA) { proven him-
AL ; self to be a
» SAVAGE GARDEN Truly Madly Deeply (Columbia) | leader in the
| Ellis world of pro-
ACTIVE ROCK { motion and
* CREED Torn (Wind-up) | has surrounded himself with an
ROCK | incredible team,” Leach said. “I
+ KENNY WAYNE SHEPHERD Blue On Black (Revolution) i e continue to gain an
edge for our artists at radio.
ALTERNATIVE Ellis noted. “This is a wonder-
« FASTBALL The Way (Hollywood) ful opportunity and. once again,
I Davi i
ADULT ALTERNATIVE want to thank David Leach for
« FASTBALL The Way (Hollywood) { ELLIS/See Page 11
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In the Czech Republic, it’s
not necessarily an insult if
someone calls your mother a
tramp.

Tramping is along-practiced
tradition in this region of Eu-
rope. When the weather
warms up, thousands of work-
ing-class families from the

TRAMPING/See Page 12

Stations ‘Deal With Residue
Of Fifty Years Of Communism’

R&R Editor-in-Chief Ron Rodrigues and Associate Editor
Matt Spangler witnessed Western entrepreneurs’ influence in
Moscow, Prague, and Budapest on their 10-day tour of pri-
vately run radio stations in those cities.

mManagement, sales,
programming

BY MATT SPANGLER
R&R WASHINGTON BUREAU

You’ve got your passport,
your shots, your disposable
cameras ... what else do you
need to get started as an in-
ternational broadcaster?A lit-

| tle bit of cash and alocal part-

| ner who knows the ropes

would be helpful.
In the early days of privati-

MANAGEMENT/See Page 28

Motthlé Now Sony
Music’s Pres./CEQ

By StEVE WONSIEWICZ
R&R MUSIC EDITOR

Sony Corporation has elevat-
ed Thomas Mottola to Presi-
dent/CEO of
Sony Music
Entertain-
ment (SME).
Mottola, who
was previous-
ly President/
COO, will
continue re-
porting to
Sony Corpo-
ration Presi-
dent Nobuyu-
ki Idei and
Chairman Norio Ohga and over-
seeing SME’s worldwide oper-
ations,

Commenting on the promo-

MOTTOLA/See Page 14
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“Diana King is the new core artist for ¥-100...
make way for the next diva.”
-Rob Roberts, Al Chio Y-100

FIND MY WAY BACK

The follow-up single to “I Say A Little Prayer” from the 1.5 million selling My Best

Produced by Andy Marvel

e Frignd’s Wedding soundtrack. Diana King's new album, Think Like A Girlis in stores now
~and contains the singles “I Say A Little Prayer,” “L-L-Lies” and “Find My Way Back”
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Wi0Q/Philadelphia
Appoints Savadove

VP/General Mgr. |

Patterson Broadcasting VP/East-
emn Region Dan Savadove has been
named VP/GM at
Chancellor’s
CHR/Pop WIOQY/
Philadelphia. He
replaces Gil Roz-
zo, who exits. Sa-
vadove had been
based in Philadel-
phia for the past
year and a half,
until Capstar’s
acquisition of
Patterson closed

Savadove

in February.

“Dan’s experience in Philadelphia
and with the CHR format make him
the perfect choice to lead WIOQ to
its next level of success,” Chancel-
lor Sr. VP/Regional Operations Bill
Figenshu told R&R. “Chancellor
already maintains one of the stron-
gest programming positions in the |
Philadelphia market, and this ap- |
pointment will further strengthen
that presence. All of us at Chancel-
lor are proud to have him on-board.”

Savadove told R&R, “I’'m thrilled
to be with Chancellor Media, Jim-
my de Castro, Bill Figenshu. and the
great people in this company. Chan-
cellor represents radio’s best perfor-
mance-oriented and people-orient-
ed company. WIOQ has the poten-

SAVADOVE/See Page 12

ABC Radio Sales President George Pine, ABC Radio Division President Robert
Callahan, and Interep Chairman Raiph Guild.

ABG To Drop Katz For Interep

M Pine tapped as President of ‘ABC Radio Sales’

By Parrick WiTTRIG
R&R WASHINGTON BUREAU

Come June I, Katz Radio Group
will have a big hole to fill in its rep-
resentation lineup — ABC Radio
has signed NYC-based Interep to
become its exclusive national sales
firm. Terms of the deal were not re-
leased. In return, Interep will form
ABC Radio Sales. The company,
which will be run by President
George Pine, has projected $74
million in billing for 1998.

ABC Radio Sales will open offi-
ces in New York, Los Angeles, Chi-
cago, Detroit, Atlanta, Boston, Min-
neapolis, Houston, San Francisco,
Dallas, and Philadelphia to manage
the ABC load. ABC joins Clear
Channel and CBS on the list of In-
terep clients.

B .

ship of certain“brand names.”’

legend Larry Lujack had filed an application
for a trademark on the term “Superjock,” which
he used at WCFL and WLS. Since then we have
reported on several people claiming legal owner-

In May of 1974, R&R reported that Chicago

Examples: WXTB/Tampa morning man Bub-
baThe Love Sponge received a federal trade-
mark in 1990 for his moniker, consultant Mike &
Joseph owns the rights to"Hot Hits,”and KRTH/
Los Angeles midday personality Brian Beirne ;
has a registered trademark on“Mr. Rock N’ Roll.”

Sticking With Radio For 25 Years

LOOKING BACK

The Name Ownership Game

Larry L‘u.jack

Rumors of ABC making such a
move intensified over the past year,
particularly after ABC Radio Net-
works President David Kantor bolt-
ed to form Chancellor-owned
AMFM Networks. and Chancellor’s
subsequent purchase of Katz. De-
spite the rumors, the folks at Katz
were stung upon learning of ABC’s
decision last week (4/30); Katz had
created its Amcast division just to
sell ABC's O&Os.

Katz Sr. VP/Information Systems
Gerry Boechme told R&R, “We’ve
worked with the ABC stations and
had a great relationship. The relat-
ed events that have led ABC to de-
cide to be in another camp have to
do with the creation of AMFM Net-
works and Chancellor’s plans.”

ABC/See Page 12

Atlantic/Nashville
Sets Sax As VP/
National Promotion

Atlantic/Nashville Manager/
Southwest Promotion Greg Sax has
been promoted to VP/National Pro-
motion. He succeeds Larry King as
head of the department. King was
Director/National Promotion when
he left to become Excc. VP at Bang
IT three months ago. The last per-
son to hold the VP/Promotion title
was present VP/GM Bryan Switzer.

“It gives me great pride to know
that we have such talented and re-
spected people as Greg within our
company,”’ Switzer said. “‘He has tre-
mendous pride in Atlantic Records
and an unmatched passion for our
artists and their music. Greg’s en-
thusiasm and positive attitude make
him an integral part of our promo-
tion staff and the future success of
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Chancellor Establishes Marketing Group

M Glander now President of entity formed through
company’s Global Sales Development acquisition

In an effort to enhance the reve-
nue it derives from sales promotion
activities, Chancellor Media has
formed the Chancellor Marketing
Group through its acquisition of
Global Sales Development, a
Richmond-based consuiting firm.
Global founder/President Alison
Glander will serve as President of
the new entity and as Sr. VP/Chan-
cellor Media Corp.

“The acquisition demonstrates
Chancellor Media’s commitment to
increasing its top-line growth and
unlocking the value at each of its
108 radio stations,” COO Jim de

Castro commented. “Global Sales
Development will help us establish
a beachhead in the marketing ser-
vices business to capitalize on our
core competencies of creativity, lo-
cal execution and equity-building
media.

“Promotion revenue represents a
reservoir of untapped growth for
Chancellor Media. Our tremendous
growth over the past few years has
established a critical mass that al-
lows us to work more eftectively on
behalf of our largest clients. Chan-

GLOBAL/See Page 12

McDonald, Murray: Restless VPs/Promo

Restless Records has tapped Bruce McDonald as VP/Alternative Pro-
motion and Drew Murray as VP/Rock Promotion. Based in Las Angeles,
they report to Sr. VP/Promotion Dave Darus.

“Bruce was one of the pioneering programmers of the Alternative format
before making the transition to a label,” Darus commented. “And Drew
Murray and Rock radio are synonymous. His relationships and years of
experience have made him a long-loved guy in this format.”

McDonald joins Restless from Polydor Records, where he most recently
was Director/National Alternative Promotion. Prior to joining that label in
’96. he programmed WFNX/Boston and WHTG/Monmouth-Ocean. He
also founded his own record company, Another Round, in "93.

Murray spent 20 years at Mercury/PolyGram, where he most recently
was Sr. Director/Rock Promotion.

s s ’,@,“:e 8@ J, - Sax told R&R, “T’ b
o ’4¢~°:’:’:.:‘-I:Granh|cs Inc privi);egoed to be p,an c\)/fe su‘z‘}elnax\:ei:l)j

credible organization the last four |

Atlantic” 1
|

e SAX/See Page 12 \
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By MaTT SPANGLER
R&R WASHINGTON BUREAU

__RADIO BUSINESS
AFTRA Seeks To Unionize Shadow, Metro Markets

While employees of one major news, traffic, weather, and sports
outsourcing company may have voted down union representation
last month, that is not stopping the American Federation of Tele-
vision and Radio Artists’ organizing initiatives.

On May 1, AFTRA filed objec-
tions with the National Labor Rela-
tions Board to “the conduct” of the
April 23 election in which Metro
Networks employees in Philadelphia
voted 23-18 against unionization.

John Kailin. a spokesman for AFTRA’s
Philadelphia local, said, “The ‘lab-
oratory conditions’ required by the
law for the conduct of a fair elec-
tion were not present.” meaning that
the election could not have been fair
if reporters Randy Brock and Mary
Colleen were fired (in January) for
attempting to organize a Metro Phil-
adelphia union. Metro Philadelphia
GM Mike Shields told R&R these
charges are “without merit.”

Meanwhile, NLRB has sent Metro
a settlement agreement regarding the
Brock/Colleen charges. Metro
spokeswoman Kelly Barton told
R&R the company “wants to see this
resolved. If it makes business sense
to resolve it, we will”” AFTRA also
said it will continue “to work inside™

Metro Philadelphia “as a voice for
better wages and working condi-
tions.”

AFTRA officials were reluctant to
speak with R&R about efforts to
unionize in Metro markets across the
country. Jerry Daley, who represents
broadcasters in L.A. for AFTRA. told
R&R that the Bay Area was the only
market he knew of in which Metro
employees had successfully union-
ized (the vote occurred in November).
In fact, Philadelphia was the only oth-
er market he was aware of in which
Metro had even held a vote.

Competitor Votes For
Contract

The union has had more luck with
Shadow Broadcast Services, Metro’s
foremost competitor for traffic and
news reporting services. Daley said
AFTRA has contracts with Shadow
in six markets, including San Diego.
San Francisco. New York, and Los
Angeles.

Shadow’s Washington, DC em-
ployees voted for AFTRA represen-
tation on April 2. Pat O’Donnell, ex-
ecutive director of AFTRA’s Wash-
ington local, told R&R the union
would begin contract negotiations
with Shadow next week, and they are
expected to run a couple of months.

O’Donnell said she understands
that employees of outsourcing orga-
nizations like Shadow and Metro will
receive lower salaries than those em-
ployed by broadcast shops. The ma-
jor issue up for discussion in the DC
Shadow negotiations, however, is
whether Shadow’s part-timers should
receive the same benefits accorded to
full-time employees, like hgalth, re-
tirement, overtime pay, holidays, sick
leave, etc. Without a contract with
AFTRA, she said, part-timers will not
be provided with these benefits,
which should be standard for all em-
ployees.

In general, in markets where it rep-
resents on-air employees, the union
has a number of missions, said Kim
Roberts, an attorney with AFTRA's
national office. It seeks minimum pay
scales with guaranteed and “consis-

AFTRA/See Page 8

SPORTS TALK’S

o

call 847.509.1661 for

Every weeknight

on the radio there
is a stinking genius
at work. He's a big
guy...with a big
voice...and a big,
popular show...

Loud. Raucous. Out-
rageous. He’s got fans
across the country
listening to his fast-
paced sports talk
show. He's taking calls,
making predictions, and
discussing the hot topics
of the day.

Listener response

to Spanier’s show has
been outstanding.
Catch his high-energy
sports talk, only on
One-On-One Sports.

GET INTO THE SHOW

each weeknight
10pm-2am ET.

Bloomberg

BUSINESS
BRIEFS

Lucent To Get CD Radio In ‘Chip’ Shape

ucent Technologies will develop and supply communications chips

for CD Radio’s nationwide U.S. satellite-to-car-radio broadcasting
system that is scheduled for launch nextyear. CD Radio will use digital
signal processor (DSP) and radio-frequency chips from Lucent's
microelectronics group for its 50 channel, $9.95-per-month satellite
radio broadcast service scheduled for roll-out in the 48 contiguous
states on Dec. 1, 1999. The chips fitinto a card that is inserted into the
cassette slot of a car radio, enabling existing radios to receive CD
Radio’s broadcasts.

Meanwhile, Worldspace, a prime investor in the American Mobile
Satellite Co. that will be CD Radio’s direct rival in the U.S. satellite
delivery of radio programming, said Monday that it will invest $500
million in a digital radio system in Africa over the next three years. The
U.S. company said it will launch a satellite over Africa this October,
potentially allowing all Africans to receive its signal. The new digital
receivers will sell for around $200 each.

FCC Shuts Down Spanish-Language Pirate

Acting in conjunction with U.S. Marshals, the FCC’s Detroit field
office seized the equipment of an unlicensed station broadcasting
as “LaGigante” at 106.3 MHz on May 1. WCHB-FM/Detroit— recently
sold to Radio One Inc. by Bell Broadcasting Co. — had complained that
the pirate FM was interfering with the licensed station’s broadcasts at
105.9 MHz.

Noncom KNON Fined For Airing Spots

he FCC fined noncommercial KNON-FM/Dallas $5000 on May 1

for airing what the commission ruled were promotional an-
nouncements in 1994 and 1996. The commission objected to one
announcement in which Blue Suede Shoe was identified as “the only
store ... where you can find ...” (use of the word “only” was called
promotional). Another spot advertised the “all-you-can-eat catfish”
special at a local restaurant, which the FCC says implies price
information. The station would not comment on the fine.

Free Airtime Not An Issue — This Time

ep. John Dingell spokesman Dennis Fitzgibbons toldR&R on

April 30 that while free airtime requirements “will inevitably be
raised and will be a talking point” later this month when the House
begins mulling campaign finance reform, he doesn’t detect “a great
appetite by members to force the issue because it's hard to look at
in isolation.” He added that in the unlikely event free airtime did
become part of this reform, “there’s no way they can do it for this
year. The earliest that anything would happen is 2000, if that soon.”

Liquor Rule Is Unconstitutional, Says Official

regon Attorney General Hardy Myers told the Oregon Liquor
Controt Commission (OLCC) on April 27 that its rule prohibiting
broadcast advertising of distilled spirits violates the state constitution.
OLCC Administrator Pam Erickson said the commission will vote on
eliminating the liquor ad ban at a meeting in Portland, OR May 18-19.

FCC’s Portals Move Delayed To September

he FCC’s controversial move to the Portals office complex has

been delayed until September, according to the Government
Services Administration (GSA), the federal agency that manages
government property in Washington. GSA spokesman Hap Connors
told R&R the FCC’s DC headquarters won’t move for months
because the commission requested a $2-$6 million redesign of the
interior of the building two weeks ago. “For the record, GSA is not
particularly happy about this,” Connors said.

A commission spokeswoman told R&R this redesign was part of
the original plan for the building. She wasn't able to confirm the cost
of the redesign, however, but said that it would be devoted to lights
and sprinklers. Congress is expected to confirm the appropriation for
the move within a month, she said.

License Petitions Dismissal Applauded

" he FCC's Mass Media Bureau last week tossed out petitions to
block renewal of four Denver TV stations’ licenses filed in
Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross revenues from radio advertising.

Change Since
One Year Ago One Week Ago

One Year Ago  One Week Ago  5/1/98

Radio Index 107.03 226.6 230.13 +115.11% +1.56%
L Dow Industrials 7071.2 9064.62 9147.07 +31.62% +0.92%
one one |
o gﬁ:g‘ﬁg Y . S&P500 812.97 11079 1121.0 +40.19% +1.22%
L e
WArAM - e Heanradiahietarvy-com e m———— e
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Vidpak® beats the system.

The primary objective of any radio marketing campaign
is to move the Arbitron needle. That means getting
people with diaries to pay attention to your message.
So you go out and spend thousands of dollars on media
hoping that your target will see and then pay attention
to your message.

Imagine That.

Now imagine you could send a videotape with an
in-depth message about your station directly tc every-
one of your targets in the metro. Just your targets with
no waste!

Then imagine that over 60%* of these targets actually
sat down and watched your 5 minute tape with rapt
attention.

Then imagine that 63% of those that watched the tape
are converted to listeners.

Finally imagine that in many markets Vidpak™ costs less
than a TV campaign, and with the Vidpak™ self-liquida-
tion program it can even pay for itself.

*Critical Mass Media study of WLNK Vidpak™

IN A BOTTLE

The Secret Formula

1Q's formula of packaging, design, production, list
generation and contesting works and is second to none.
We've perfected every aspect of direct video marketing
and created the closest thing to a slam-dunk radio
marketing has ever seen.

See It On The Web

Find out more about Vidpak on our web site or call us
for the whole story.

www.radioig.com

4660 Paran Valley
Atlanta, GA 30327
e-mail: igtv@radioig.com

404 255-3550

FAX: 404 255-8152

waany amevricanradiohictary com I
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DEAL OF THE WEEK

Dollars To Date: $2,040,951, 038

(Last Year: $4,732,476,438)

°* KOMA-AM & FM Dollars This Week: $95,985,494
& KRXO-FM/Okiahoma City (Last Year: $61,729,552)
$53,375,000 Stations Traded This Year: 627
(Last Year: 844)

Stations Traded This Week: 23

TRANSACTIONS

(Last Year: 40)

Renda Ends Diamond’s Days

] Buys companyk last three stations in OKC; meanwhile, Salem scores an AM sister in L.A.

[
s 2

e e
% .xi

Gl

KOMA-AM& FM&
KRXO-FM/Oklahoma City

PRICE: $53,375,000

TERMS: Asset sale for cash

BUYER: Renda Broadcasting Inc.,
headed by President Anthony Renda.
It owns 14 other stations, including
KMGL-FM/Oklahoma City. Phone:
(412)531-0314

SELLER: Diamond Broadcasting
Inc., headed by President Daniel Lee.
It has no other broadcast interests.
Phone: (847) 509-8000
FREQUENCY: 1520 kHz; 92.5 MHz;
107.7 MHz

POWER: 50kw; 100kw at 984 feet;
98.5kw at 990 feet

FORMAT: Oldies; Oldies; Classic Rock
BROKER: Jack Minkow and Bob
Heymann of Broadcast Asset Man-
agement Corp.

T T R T -~
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PRICE: $1 million

TERMS: Asset sale for cash

BUYER: Family Life Broadcasting
System, headed by President Randy
Carlson. Phone: (520) 742-6976
SELLER: Marantha Radio Inc., head-
ed by President H. Gene Ray. Phone:
(305) 947-6012

KOJO-FM/Lake Charles,
LA

FREQUENCY: 91.7 MHz
POWER: 3kw at 329 feet
FORMAT: Religious

KLMN-FM & KRGN-FM/
. Amarillo, TX
| FREQUENCY: 89.1 MHz; 103.1 MHz
POWER: 3kw at 328 feet; 3kw at 300
feet
FORMAT: Religious; Religious

KAMY-FM/Lubbock, TX
FREQUENCY: 90.1 MHz
POWER: 40kw at 492 feet
FORMAT: Religious

KENT-AM & FM/Odessa,
TX

FREQUENCY: 920 kHz; 90.5 MHz
POWER: 1kw day/500 watts night;
6.5kw at 454 feet

FORMAT: Religious; Religious

Y °“°"“”“§:}:’Li‘m
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WICE (FM CP)/
Wetumpka

PRICE: $375,000
TERMS: Stock sale for51%
BUYER: Montgomery Broadcast
Properties Ltd. is acquiring Vision
Communications Ltd. I
SELLER: Phillip Williams. Phone:
| (205)825-8463
|

e
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KIEV-AM/Glendale (Los
Angeles)

PRICE: $33.4 million
TERMS: Asset sale for cash

BUYER: Salem Communications
| Corp., headed by President Edward
Atsinger. It owns KLTX-AM & KKLA-
AM & FM/Los Angeles. Phone: (805)
987-0400

SELLER: Southern California Broad-
casting Co.,headed by Fred andRon |
Beaton. Phone: (818) 244-8483
FREQUENCY: 870 kHz

POWER: 20kw day/3kw night
FORMAT: Talk |
BROKER: Blackburn & Co.

KDIF-AM/Riverside-San
Bernardino

PRICE: $2.65 million

TERMS: Asset sale for cash

BUYER: Jacor Communications Inc.,
headed by President Randy Michaels.
Phone: (606) 655-6523

SELLER: Hispanic Radio Broadcast-
ers

FREQUENCY: 1440 kHz

POWER: 1kw

FORMAT: Regional Mexican
BROKER: Jorgenson Broadcast
Brokerage

KLDZ-FM/Santa Barbara

PRICE: $1.5 million

TERMS: Asset sale for cash

BUYER: Citicasters Co., a wholly
owned subsidiary of Jacor Communi-
cations Inc., headed by PresidentRan-
dy Michaels. It owns KIST-AM, KQSB-
AM, KSBL-FM & KTYD-FM/Santa Bar-
bara and KAHS-AM/Thousand Oaks,
CA. Phone: (606) 655-2267

SELLER: Joeimart Inc. Phone: (909)
784-4210

RADIO BUSINESS

1998 DEALS TO DATE

B TRANSACTIONS AT A GLANCE B

® Family Life Broadcasting acquisitions $1 million
KOJO-FM/Lake Charles, LA
KLMN-FM & KRGN-FM/Amaritlo, TX

KAMY-FM/Lubbock,TX

KENT-AM & FM/Odessa, TX
® WICE (FM CPYWetumpka, AL $375,000
® KIEV-AM/Glendale {Los Angeles), CA $33.4 million
® KDIF-AM/Riverside-San Bernardino $2.65 million

® KLDZ-FM/Santa Barbara, CA $1.5 million
® KRTM-FM/Temecula, CA $268,484
® WYPA-AM/Chicago No cash consideration

® WQST-AM/Forest, MS $10

© WBBV-FM/Vicksburg, MS $385,000

® WGTN-AM/Georgetown, SC $107,000

® KLZK-FM/Brownfield,TX $1,025,000

® KBHT-FM & KLIS-FM/Crockett and KWBC-AM & KMBV-FM/

Navasota,TX $1.9 million

FREQUENCY: 107.7 MHz

POWER: 25kw at 95 feet

OLDIES: Oidies

BROKER: Jay Meyer

COMMENT: KLDZ, while currently on
the air, istechnically operating under a
construction permit.

KRTM-FM/Temecula

PRICE: $268,484

TERMS: Stock sale for payment of ex-
isting promissory note, station equip-
ment, and a consulting agreement
BUYER: CSN International, headed
by PresidentCharles Smith, is acquir-
ing Penfold Communications Inc. It
owns five other stations and has filed
with the FCC to build 15 other stations.
Phone: (714) 979-0706

SELLER: Mickie Evans, Lynn Diehl,
Chandra Manahan, and James Brin-
ey. Phone: (909) 694-0866

PR
o
2

WYPA- AM/Chlcago

PRICE: No cash consideration
TERMS: Transfer of stock for cancella-
tion of loans (worth $8.3 million)

TO: Achievement Radio Holdings
Inc., headed by President Darryl
Thompson, is acquiring Personal
Achievement Radio of lllinois Inc.
Phone: (203) 406-1500

FROM: N. John Douglas. Phone:
(650) 324-5888

FREQUENCY: 820 kHz

POWER: 5kw day/1.2kw night
FORMAT: Talk

WQST-AM/Forest

PRICE:$10

TERMS: Asset sale for cash

BUYER: Eddie Smith. Phone: (601)
469-4300

SELLER: American Family Associ-
ation, headed by President Donald

| Wildmon. Phone: (601) 844-8888

WBBV-FM/Vicksburg

PRICE: $385,000

TERMS: Stock sale for cash

BUYER: New South Radio of Vicks-
burg Inc., headed by President Frank
Holladay, is acquiring Bishop Broad-
casting Inc. Through its parent com-
pany, it owns WIIN-AM, WJKK-FM &
WYOY-FM/Jackson, MS. Phone: (601)
693-2661

SELLER: Billie Bishop. Phone: (601}
638-0101

BROKER: Connelly Co.

WGTN- AMIGeorgetown

PRICE: $107,000
TERMS: Asset sale for cash
BUYER: Carolina Efectronic Service

Continued on Page 8
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Reef Industries, Inc. PO. Box 750250
Houston, TX 77275-0250
713/507-4200 713/507-4295 FAX
© 1998 Reef Industries, Inc.

T R

PLASTIC
BANNERS

bivcs

STRETCH YOUR ADVERTISING DOLLARS

Today's level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With theft, vandalism
and loss, it becomes a costly proposition to continuously replace
expensive signs and banners. Roll-A-Sign™
With Roll-A-Sign banners you get up to four vibrant colors printed on
durable. high q-uallty 4 or & mil plastic film to display your logo and

messaare brilliantly for an economical price. Now vou can afford to dis-

offers a better way.
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Call today
800/231-6074
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Asnerieas most respected kitchen expert

returns to the mdzo.

Beﬁy Cmc]zer kas Leen tlie

hands-down expert on nutrition, ‘
k cmﬁzing’ and meal planning for i r:

more than /5 J/ear.g! ——i |

Find out how you can bring her into your ASK BE,TTY

RADIO*SHOW

» ' 1 * M
au&aence s homes flve fimes a week.

carr I-800-334-5800 ropay

"Ask Betty, The Radio Show" is available on a market-exclusive basis for FREE!

Distributed by M
Ra&io Network M
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S L0 DUSINESS

" EARNINGS

BS Corp. (NYSE: CBS)
reportedfirst-quarter earn-
ings before interest, taxes, de-
preciation, and amortization
(EBITDA) of $271 million (three
cents per share). The company
had been expected to report a
cash flow of $268 million (two
cents). Radio Group EBITDA
increased 24.2%, to $113 million
from $91 million in the first
quarterof 1997. Radio sales were
up 5.4%, to $330 million from
$313 million last year. Radio
reported a 46.8% operating profit,
to $69 million from $47 million last
year.
CBS President/COO Mel Kar-
mazin said in a statement: “The

Radio Group, including the
outdoor -division, significantly
outperformed the industry

growth.” CBS CFO Fred Rey-
nolds told investors the radio
group should outpace the indus-
try in the second quarter with
double-digit revenue growth.

Wall Street praised radio's
performance to date, but advised
investors to be on the lookout for
the growth of the TV side. Richard
Read, an analyst with Credit
Lyonnaise, said, “Radio growth is
driving the company.” UBS
Securities analyst Ed Hatch said
that, as company management
has heretofore been focused on
radio, the TV station group will be
“the key growth driver” of the
company in the future. He said he
expects the stock, which closed
at $35.06 on Monday, to rise to
$50-$60 per share within the next
two to three years.

lear Channel Communica-
tions (NYSE: CCU) posted

the most successful first-quarter
eamings in its history. Gross
revenue increased 107%, to
$229.8 million from $110.8 million
in the same periodin 1997. After-
tax cash flow gained 83%, to
$53.9 million from $29.4 million
last year. Operating income
before depreciation and amorti-
zation was up 127%, to $79.9
million from $35.2 million. Net
income declined 27%, however,
to $5.6 million from $7.6 million.
Schroder & Co. said the results
- were “outstanding” and “well

!
|

ahead of expectations,” and set
a 12-month price target of $120
per share. The stock closed at
$90.94 Tuesday.

ox Radio Inc. (NYSE:

CXR) registered a 78.6%
increase in net revenue for the
first quarter of 1998, to $52.1
million from $29.2 million in the
same period in 1997. The
compary attributes the gain to
the $250-million purchase of 18
stations from NewCity Commu-
nications, which closed in April
1997. That deal is also primarily
credited for the 81.1% increase
in station operating expenses,
to $35.5 million from $19.6
million in 1997. Other factors
accounting for the expense hike
include higher programming
and sales costs. Broadcast
cash flow was up 73.4% in the
first quarter, to $16.6 million
from $9.6 miilion last year. On a
same-station basis, net reve-
nue gained 11.7%, to $32
million from $28.6 million in
1997. Same-station broadcast
cash flow increased 31%, to
$11.9 million from $9.1 million.
Schroder & Co. said the strong
showings should continue inthe
second quarter, with broadcast
cash flow currently about 20%
ahead of last year.

rivately heldRadio One inc.

boasted a 44.4% gain in
gross revenue for the first
quarter of 1998, to $9.1 million
from $6.3 million in the same
period in 1997. Broadcast cash
flow was up 87.5% in the first
quarter, to $3 million from $1.6
million last year. Broadcast cash
flow margin grew to 36.9% from
28.3% in 1997. EBITDA in-
creased 155%, to $2.3 million
from $0.9 million last year.
Among other factors, the com-
pany cradited the continuing
growth of WPHI-FM/Philadel-
phia, which it acquired last year,
for the record resuits. CFO Scott
Royster said he expects Radio
One to be, “in terms of relative
profitability,” near the top of
publicly reporting radio compa-
nies this year.

Radio Drives GBS; Clear Channel Has Record Q1
J

_division achieved yet another

efferson-Pilot Communica-
tions (NYSE: JP) reported a
5.2% increase in earnings for the
first quarter, to $7.3 million from
$6.9 million in the same period in
'97. Broadcast cash flow edged
up to $17.7 million from $17
million fast year. Earnings for
parent company Jefferson-Pilot
Corp. were up 21.5%.
A ckerley Group (NYSE: AK)
said Monday that its first-
quarter net revenue increased
13% to $81 million, vs. $71.4
million for the same period in
1997. Net income was $0.8
million (three cents), vs. $3.2
million (10 cents) for the same
period in 1997. Operating cash
flow for the broadcasting seg-
ment increased 10% to $10.3
mitlion. Excluding recent broad-
cast acquisitions and LMAs,
same-station operating cash
flow increased 15% to $10.7
million. Also, the company
announced the retirement of Bil
Ackerley, co-President/COO, ef-
fective May 4.

inclair Broadcast Group

Inc. (NASDAQ: SBGI) re-
ported first-quarter net broadcast
revenues were $112.6 million, a
13.9% increase over 1997’s
$98.9 million. Broadcast cash
flow rose 17.7% to $50.4 million,
compared to $42.8 million in
1997. After-tax cash flow per
share gained four cents to hit 23
cents, compared to 19 cents for
last year. The growth of radio and
TV revenues, broadcast cash
flow and the acquisition of
Heritage Media's radio and
television properties are reflected
in the rise in total revenues. The
company'’s total debt increased
to $1.4 billion, due to the closing
of the Heritage deal. “Our radio

outstanding quarter with 8.5% net
broadcast revenue growth and
40% broadcast cash flow growth,”
said Sinclair CFO David Amy.
Meanwhile, Sinclair's board of
directors has approved a 2-for-1
stock split of its common shares.
Shareholders will receive one
share for every share held of
record May 14.

TRANSACTIONS

Continued from Page 6

Co., headed by President Ray Little-
john. Phone: (803) 256-3466

SELLER: Ling Comm Inc., headed by
President Charles Ling. Phone: (803)
450-3074 ,

i

KLZK-FM/Brownfield
PRICE: $1,025,000

TERMS: Asset sale for $605,000 cash
and a $420,000 promissory note
BUYER: Ramar Communications
Inc., headed by CEO/Chairman Ray
Moran. It owns KXTQ-AM & FM/Lub-
bock, TX. Phone: (806) 745-3434
SELLER: KLZK Inc., headed by Paul
Beane. Phone: (806) 792-4658
FREQUENCY: 103.9 MHz

POWER: 3kw at 298 feet

FORMAT: This station is dark.

KBHT-FM & KLIS-FM/
Crockett & KWBC-AM &
KMBV-FM/Navasota

PRICE: $1.9 million

TERMS: Asset sale for cash

BUYER: Equicom Inc., headed by
President Dain Schult. It owns 23
other stations. Phone: (512) 257-
2280

SELLER: Nicol Broadcasting Ltd.,
headed by President Tom Nicol.
Phone: (409) 544-9350
FREQUENCY: 93.5 MHz; 96.7 MHz;
1550 kHz; 92.5 MHz

POWER: 50kw at 479 feet; 3kw at 299
feet; 250 watts; 6kw at 262 feet
FORMAT: AC; Country; Country; AC
BROKER: John Saunders

BUSINESS
BRIEFS

Bloomberg -

Continued from Page 4

February by Rocky Mountain Media Watch, which alleged that the
stations’ newscasts contained too much violence. NAB Communica-
tions Director Dennis Wharton told R&R the decision “also applies to
radio news departments as well. The issue is whether the government
oughtto getinvolved in regulating the content of newscasts. We don't
think that's appropriate.” NAB President Eddie Fritts said the FCC
action underscored a broadcaster's right to “exercise editorial
judgment,” while RTNDA President Barbara Cochran said the decision
“supports definitively the editorial freedom of broadcast journalists.” A
lawyer in the Mass Media Bureau told R&R that it's conceivable the
same legal tack could apply to a petition to deny a radio license based
onallegedindecency, but made it clear that each petition is considered
on “the case’s individual merits.”

USADR'’s DAB Design Leads IBOC Development

SA Digital Radio —inventor of the in-channel, on-band (or IBOC)

system — was the only Digital Audio Broadcast system
presented by the U.S. at the International Telecommunications Union
(ITU) conference in Geneva in March. Rick Martinson, Manager of
USADR’s Digital Audio Broadcast Systems division, told R&R the
pioneer company currently has the only IBOC system designed for
both AM and FM bands. FCC Planning and Negotiations Division
Deputy Chief Larry Olson agreed that USADR's design is the only
IBOC system to have progressed to the |TU forum. At this time, he
said, the USADR IBOC system “is the only thing that stands a chance.”
Olson said “the FCC is supportive of any DAB designs that will benefit
U.S. broadcasters, including USADR's.” Olson reported that USADR
“has made great strides” recently after a rocky start about eight years
ago. The system is in the final phase of development and is set for
multimarket testing in the fall.

Meanwhile, Digital Radio Express President Norm Miller told R&R
that his company has an agreement with “a major broadcaster” to test
its IBOC system beginning in five to six weeks. Data from that testing
will then be analyzed by a subcommittee of the NRSC.

ATS Offers Stock To Pay Down CBS Tax Debt

merican Tower Systems Corp. said on April 30 that it will scon file
with the Securities and Exchange Commission for a public
offering of Class A common stock. Proceeds of the offering will go
toward paying off tax liabilities incurred as a result of the merger of
American Radio Systems Corp. and CBS Corp., as well as the spinoff
of ATS from ARS. ATS estimates its total tax liability at $315-$345
million. if payment to CBS is required before the offering begins, ATS
said it will raise the funds through privately financed senior securities
and bank loans. Consummation of the CBS-ARS deal is awaiting final
FCC approval, which is expected this quarter.

Jacor Files $500 Million Shelf Registration

J acor Communications filed a sheif registration with the Securities
and Exchange Commission on April 30 for up to $500 million in

preferred, convertible, and common stock, as well as depositary

shares and convertible debt securities. The company said the funds

raised would be used for general corporate purposes ($4.5 million will

go to buy Regional Mexican KZWC-FM/Walnut Creek, CA from Z
Continued on Page 12

o508

AFTRA

Continued from Page 4

tent” increases in those minimum
levels; severance pay in the event of
the termination of employees; safe-
ty rules for talent who go up in heli-
copters or planes; free and portable
health and retirement coverage for all
employees, including part-timers;
and the right of the union to arbitrate
work rights issues. Roberts said the
union “has stepped up its efforts and
commitment to organize a number of
areas, not just Shadow/Metro and
similar services.”

O’Donnell said AFTRA will seek
to organize any and all nonunion
employees in Washington where the
union currently has about 40 con-
tracts with radio and TV shops. If
AFTRA's negotiations with Shad-
ow are successful, she said, Metro
will go to “the top of the list” in
priority.

Barton told R&R last month that

| the company strives to match the ben-

efits its employees had under union
shops whenever federal law permits.
She said Metro offers three different
types of health insurance in addition
to vision and dental plans, pays over-
time, and provides 401(k) and stock
purchase plans.

CBS Benefits War
Wages On

Meanwhile, AFTRA locals repre-
senting CBS Corp. employees in Chi-
cago, Los Angeles, San Francisco,
Baltimore, Philadelphia, New York,
and Washington, DC began holding a
series of meetings this week on the
recent benefits negotiations between
the company and the union.

In March, the AFTRA national of-
fice and nine locals filed charges with
the NLRB against CBS, saying that
the company violated federal law
when it implemented a new benefits
package Jan. | without first negotiat-
ing with the union. The board has not
yet issued a complaint against CBS
in any of the markets.
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TODAY az

® The Daily Digest Of The Radio Industry

Daily Radio Business News
From The Source You Trust

E,& MONTH Dear Colleague:

In the radio business, knowledge is your most valuable asset. Your bottom line depends

on your ability to stay current on trends in formats...consolidating and expanding markets ...
regulatory changes...new technologies...mergers and acquisitions...and the news and
information that affects the way your station does business.

Every week for the past 25 years, R&R: The Industry’s Newspaper has provided you with
news and information on these vital business topics and much, much more. Now, with the
introduction of R&R TODAY, we are pleased to announce that we have expanded our cover-

Witk yow company &

subserplion to

NOW Wlth age of radio business news from once a week to at least once every business day.
E_mai I Available by fax and via your online connection first thing every morning,
R&R TODAY features:
Alel‘ts * Headline reports on the day’s » The latest station transactions
The most up-to-the-minute top stories » Bloomberg Biz Briefs
source of radio ¢ A daily dose of “Street Talk” « A stock report spotlighting broadcasting
| business news ... ¢ Arbitron ratings and related companies
PERIOD. The writing is concise, incisive and authoritative — offering you a quick and easy read as you

start your day. And when you combine R&R TODAY with the weekly in-depth reporting in
ORDER NOW R&R: The Industry’s Newspaper — not to mention the paper’s great feature stories, helpful
columns on sales, marketing and promotion and, of course, the charts and vital music
AND RECEIVE... information — we believe you'll agree that R&R offers the most comprehensive coverage of

' MONTH the business of radio available anywhere.
" 20 ISSUES Available by Fax, Online — and Now with E-mail Alerts!

_J] ] J‘ R&R TODAY by Fax puts the news on your desk before the work day begins. With
FM b R&R TODAY Online, you get password access to the news from our website
www.rronline.com anytime day or night.

, And now, subscribers to R&R TODAY Online can receive E-mail Alerts — automatic notice
| Every Business of breaking news, with a link to the full story on our website — plus daily advance notice of

Day You’ll Get ... the next day’s lead story.
R&R Subscribers Receive R&R TODAY for Only $10 per Month*

The Dav S TOp Stories With your subscription to R&R: The Industry’s Newspaper, you can receive R&R TODAY
- and get the most current, up-to-the-minute coverage of radio business news available
A Daily Dose of anywhere for the very low cost of $10 per month. That's right, R&R subscribers can add one
Street Talk or more subscriptions to R&R TODAY to their accounts for the incredibie low price of just
$120 per year each.

Arbitron Ratings If you are not currently a subscriber to R&R: The Industry’s Newspaper, you can order our
for Selected Markets  special ViP Package and get:

The Latest Station  1Year's daily access to R&R TODAY by » 2 Semi-annual issues of Ratings Report

> fax, online or both — for $120 & Directory (a newsstand value of $60 each)
Transactions * 1 Year's weekly subscription to * 1 Annual issue of the Program Supplier
R&R: The Industry’s Newspaper for Guide (a newsstand value of $40)
Bloomberg $299 (a newsstand value of $331.50)

Biz Briefs

. That’s a package with a value as high as $600.00 available to you at the special VIP Package
Radio Stock Report price of just $419 per year!

* All rates are given in US dollars.

waany americanradinohistary cam -
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4 EASY WAYS
TO ORDER

<y
Fill out and fax this form to Now for a Limited Time — Try R&R TODAY for FREE!

310.203.8727 Order now and get R&R TODAY risk-free for one month. After experiencing our
comprehensive and timely coverage for four weeks, we believe R&R TODAY will
become your one “must-have” daily source of radio business news. If you agree, we'll

F
4 ocisznline

® The Daily Digest Of The Radio Industry

TE—— activate your R&R TODAY subscription, giving you 13 months of R&R TODAY for just
‘E‘ $120. In the unlikely event you choose not to subscribe, just write “cancel” on the
- invoice and return it. You pay nothing for the 20 daily issues in either case.
Call R&R with your order (Sorry — this offer is extended to R&R subscribers only.)

at 310.788.1625
Try R&R TODAY Today.
If knowledge is your most valuable asset, there is no easier access to the most up-to-
the-minute radio business news than R&R TODAY. That's why | hope you'll take advantage
- of this special risk-free introductory offer and join the thousands of your colleagues and
=4 competitors who are already subscribing to R&R TODAY.

E-mail your order to
moreinfo@rronline.com

We've included four convenient options for ordering — by phone, mail, e-mait or fax. It's
easy to order, and absolutely free, so why miss another day’s business news?

Why not order R&R TODAY today?

é Sincerely,
Mail the compieted form to: ﬂgg/
R&R

10100 Santa Monica Blvd. _
5th Floor Page Beaver, Operations Manager

Los Angeles, CA 90067

Special Offer For Current R&R Subscribers
One month of R&R TODAY for FREE!

Just provide us with the following information and we’ll begin sending R&R Today immediately.

Name on your R&R Subscription:

Fax Number:

If you would like unlimited Internet access to R&R’s TODAY’S NEWS for no additional cost, fill out

the following:
Preferred User Name (must be all lower case, with no spaces) '

Preferred Password (must be all lower case, with no spaces) |
E-Mail Address ’

[ ] Check here to get daily e-mail notification at no extra cost.

Fax this form to 310.203.8727

Available for R&R subscribers only. |

waany americanradiohistorv. cam
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ATTENTION DALLAS PROGRAM DIRECTORS

Attend “Beyond the Basics™
Arbitron’s Program Director Seminar

Learn How to Be a Better Programmer Seminar Sign-Up

Attend the Arbitron “Beyond the Basics” PD Seminar in Dallas on Thursday, ~ Fax this form to register, and send a check for $90 made out to “The

June 4, and walk away with valuable information designed to lead you to  Arbitron Company.” Send to Bob Michaels, Arbitron, One Galleria Tower,

the top. Join Bob Michaels, Arbitron’s resident PD guru, and a handful of 13355 Noel Road, Suite 1120, Dallas, TX 75240. Fax. (972) 385-5377.

other Arbitron people “in the know” for a full-day seminar on everything  To qualify for this seminar, you must be an Arbitron client.

a veteran PD should know about. Arbitron knowledge is power for you;

learn how to put it to good use. For more information, Call Bob Michaels, manager, Radio Programming
Services, at (972) 385-5357.

Kid Curry, Program Director of WPOW-FM/Miami, attended last
year’s seminar. He says, “During the session, | looked around
the room and thought, ‘Man, | hope my competitors aren’t here.””

Mark Edwards, VP, Programming, WLIT-FM/Chicago, says, “The
seminar is a great top-to-bottom refresher on methodology and
programming tools. No matter how much you think you know
about Arbitron, there’s always more to learn.”

Name

Title

Some Seminar Highlights:

* How to use the Programmers Package to your station’s advantage

¢ Use local market consumer information to get you closer to your
station’s audience

* Pinpoint where your listeners and your competition’s listeners live in
your market

¢ SelectorREACH: Who Hears the Hits and How Often

Station

Address

City

Dallas Seminar Time and Place

State Zip

Thursday, June 4, 8:30AM — 4:30PM

Harvey Hotel
Phone Fax

4545 West John Carpenter Freeway
Irving, Texas
(800) 922-9222

ARBITRGN

a division of Ceridian Corporation

- _ - waany americanradinhictary com
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INFORMATION

FAX this form ro: (310)203-8450

Or MAIL 10:

R&R CONVENTION 98

10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004

Please print carefully or type in the form below.
Full payment must accompany registration form.
Please include separate form for each registration.
Photocopies are acceptable.

MAILING ADDRESS

—— INDIVIDUAL $465 EACH
—— 30RMORE $435 EACH
— EXTRA COCKTAIL TICKETS (THURS) $ 75 EACH
———— EXTRA SUPERSTAR SHOW (SAT) $100 EACH
——— DAY PASSES (SESSIONS ONLY) $150 EACH :
——— ON-SITE REGISTRATION $525 EACH

z
:

Title

Call Letters/Company Name

Street

City State Zip

Telephone # Fax #

E-mail

ou’re invited to attend the industry’s largest

gathering of radio and record executives, June

11-13, 1998 at the Century Plaza Hotel in Los
Angeles, California to celebrate R&R’s 25th
anniversary and the dawning of a new era in radio.
It’s the essential event that will prepare you to take
your place in the rapidly evolving radio and record
industries. Three days and nights of inspiring
speakers ... informative panels ... and superstar
entertainment. It’s also a fantastic opportunity to
meet, greet, and exchange ideas with the industry’s

best and brightest.

REGISTRATION FEES

METHOD OF PAYMENT

Amount Enclosed: $

Visa D MasterCard D AMEX D Discover [:] Check D

Account Number Exp. Date:

Cardholder’s Signature

Print Cardholder’s Name

CANCELLATION POLICY: All cancellations must be
submitted in writing. Cancellations received between
April 4 and May 15, 1998 will be subject to a $150.00
cancellation fee. No refund will be issued for
cancellations after May 15, 1998 or for “no shows.”

CENTURY PLLAZA HOTEL AND TOWER SOLD OUT.

Please call the nearby Beverly Hilton Hotel. Rooms are reserved for

“Radio & Records.” Single rooms are $185 and double rooms are $205.
Please contact the hotel directly at 310-274-7777 or 1-800 HILTONS.
If you have any questions, please call the R&R Convention Hotline at 310-788-1696.

: For the lowest airfares to R&R’s Convention ’98, call Kim at .
Music Awareness Promotions at 800-634-5043. : {

Travel is available via American, United, Delta, or USAir. Call today!

8 WAM A ariaancadialbiatan eam — —_— C —————
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Kelly Joins Oldies
WYUU/Tampa As PD

Jeff Kelly has been appointed PD
at Oldies WYUU/Tampa. He most
recently worked at a Youngstown
quintet.

“Jeff brings the experience, ex-
pertise, and enthusiasm needed to
grow ‘U92" immediately.” WISP &
WYUU VP/GM Drew Rashbaum
said.

In Youngstown, Kelly was Oper-
ations Director for WBBG, WICT.
WPAO, WRTK & WWSY. Enter-
com owns WISP & WYUU in the
Tampa market.

Bevilacqua Becomes
WHJY/Providence PD

Five-year WWBR/Detroit PD
Joe Bevilacqua has been named to
a smu]ar post at Rock WHJY/Prov-
g idence, cffective
§ May 18. He fills
§ the position va-
cated when Bill
Weston left to
i program WAXQ/
New York last
November
R&R 10/24/97).

“Joe is abso-
| lutely the right

guy to build on

WHIJY'’s heritage
and success,” remarked GM Jim
Corwin. “He is a smart programmer
and has worked with some great tal-
ent in Detroit, including Ted Nugent.
He also has a production back-
ground, and all those things are what
"HJY needs right now.”

Bevilacqua enthused, “I'm
thrilled beyond belief! There is
an amazing bevy of talent at
"HJY, and I get to build on their
success. I couldn’t be happier.”

Previously, Bevilacqua spent
three years as Creative Services Di-
rector at WONE/Akron. He had also
been MD at WHOT/Youngstown.

Back at Classic Rock WWBR,
Asst. PD Steve Black has been
named interim PD.

Bevilacqua

Hodgson Returns To Smt:lalr/MlIwaukee

and WPXE-TV/Kenosha,
WI. He told R&R, “ left
here in August’94 and ab-
solutely love being back.
I'd missed everything
about radio —the dynam-
ics, the people, and the
fast pace. There’s just no
business like it, and I'll
never take it for granted
again.

“These are the finest fa-
cilities in radio, and | don’t
say that just because |
had a hand in designing the place;
theyTe really very beautiful. WMYX
is a great-sounding station that’s
doing very well; Magic is also a

Sinclair Communica- i
tions has appointed Craig (8"
Hodgson GM of its three
Milwaukee facilities. He
succeeds Carolyn Merz,
who exits Oldies WEMP-
AM, Rhythmic AC WAMG-
FM, and Hot AC WMYX-
FM.

“This is a homecoming
for Craig,” Sinclair Radio
COO Barry Drake noted.
“He knows Milwaukee and
— since he ran WEMP,
WAMG [then WEZW], and WMYX
between 1988-94 — he knows these
stations. We look forward to growing
under his leadership.”

Hodgson left radio to manage
WTJC-TV/Dayton (now WDPX)

Hodgson

HODGSON/See Page 12

Lytle Organization, RAB Sever Ties

Sales trainer Chris Lytle has terminated his relationship with the RAB.
Lytle had handled a variety of correspondence courses for the Bureau,
including a new certification program, CRMM (Certified Radio Market-
ing Master), that was to replace the familiar CRMC certification. In re-
sponse to Lytle’s announcement, RAB said it is doing away with the CRMM
designation and will bring back the CRMC in a new form.

According to Lytle’s news release, his company had a breakdown in
contract negotiations with RAB — negotiations that it acknowledged were
unresolvable. It said Lytle and his company will focus on general market
training in addition to radio, and that they had been awarded exclusive
rights by Certified Marketing Services Int’] to offer correspondence cours-
es to a wider variety of companies.

“A truly global strategy is inconsistent with an endorsement from a sin-
gle trade organization, and we now have to concentrate our energies to
marketing the courses directly to clients, both inside and outside of radio,”
the release said.

RAB President/CEO Gary Fries confirmed the contract difficulties,
plus said that RAB was growing concerned about the pricing of Lytle’s
programs.

“The increase in prices associated with the Lytle programs was becom-
ing a major concern, and approving an agreement that did not give us a
voice in the fees charged for our primary sales training and professional
certification programs was simply not in the best interest of our members,”
Fries declared.

Fries said RAB will take some of its training in-house, and that it will
work with other outside organizations, including Revenue Development
Systems.

Just three months ago, Lytle and the RAB announced they were blending
their certification programs into a single CRMM designation. But RAB
President/CEO Gary Fries said the CRMM program will be disbanded at
the end of this month, to be replaced by a CRMC-2000 program.

Van Houten To Direct Metro Source Nat’l Sports
M etro Networks has tapped TimVan Houten as National Sports Di-
rector for its Metro Source information service. He most recently

was Sports Director for Sports America

“Tim’s knowledge and love of sports — along with his integrity, profes-
sionalism, and work ethic — will take our sports coverage to the highest
level possible;” Sr. VP/News John Tomlinson remarked. “With his leader-
ship, our sports service to local news affiliates and Metro Source affiliates
will set new standards in business.”

While at Sports America, Van Houten co-hosted a syndicated radio talk
show with Irv Cross, Ray Scott, and Charlie Jones. He's also been Sports

Director of the Great Lakes Radio Network and Exec. Director/Sports for
the Wisconsin and lllinois Radio Networks.

Kolosine Steps Up To Astralwerks GM

g tor in the development of his
il new role.” Cooper said. “He
M| is a welcome addition to the
team of executives within
the Virgin group.”
Kolosine most recently
spent a year as Asiralwerks’
{ National Director/Market-
ing & Promotion. Prior to
that, he spent 18 months as
National Director/Radio
Promotion. He first joined
the company in 1994 as
Manager/College Radio. Kolosine
began his career as MD at college
radio station WVFS/Tallahassee.

Virgin Records America [
has promoted Errol Ko-
losine to GM of its Astral-
werks Records. Based in
Astralwerks’ New York
headquarters, Kolosine re-
ports to VRA co-President
Ray Cooper and will over-
see the Astralwerks, Caro-
line, Melankolic, Real-
world, and Source im-
prints.

“Errol’s expertise and
experience in marketing and pro-
motion on behalf of Caroline/As-
tralwerks will be a significant fac-

Kolosine

T e e TS T e R T
Ellis , Pitino
Continued from Page 1 ‘ Continued from Page 1

“Rick understands the vital im-
portance that teamwork plays in the
success of an organization,” re-
marked R&R Publisher/ACEO Eri-
ca Farber. “He has built a number
of championship organizations and
is highly regarded as ome of the
greatest motivational speakers of
our time.”

Registration details for R&R Con-
vention "98 can be obtained by call-
ing (310) 788-1696. Registration is
also available online by going to the
R&R website: www: rronline.com.

letting me ‘step into his shoes.” Dav- |
id’s trust, guidance, and confidence
in me have made the transition to
head the promotion department a
challenging but easy one. I look for-
ward to many years at Mercury
Records.”

Prior to joining Mercury, Ellis
was Sr. Director/Promotion for
Curb/Atlantic Records. He also has
worked at KDWB/Minneapolis and
was PD at New York’s WAPP and
WQHT (Hot 97), as well as KLSX/
Los Angeles.

: Wﬁ# = %
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Tramping

Continued from Page 1
cities would pack up, jam the roads
heading to the countryside, and set up
camp. It’s here that the idea of singing
around a campfire probably began. All
you need is a guitar. Many of these
songs are Czech folk music, but a lot
is imported from the U.S. and other
parts of the world. More significantly,
almost none of this music was avail-
able on government-run stations dur-
ing the Communist era.

Enter Zdenek Petera. Armed with
an economics degree and a taste of
commercial radio from his worldly
travels, Petera jumped at the chance
for a Prague radio license when fre-
quencies were made available by the
newly democratized Czech govemn-
ment. He had no doubt about the for-
mat of his station: It would emulate
the music people sang along to while
tramping. 1t would be country music
in the purest sense ... music from the
countrv!

Stations in Europe don’t have call
letters as we do. Instead, you register
your station name with the govern-
ment, and that’s what you're officially
known by. Petera decided to call his
staion “Country Radio,” and it was
an instant hit. Today, a local ratings
service puts Country Radio solidly in
first place with shares averaging in the
high teens, rivaling the kinds of num-
bers you see in America’s hard-core
country markets.

But Prague’s Country Radio doesn’t
sound very much like Country radio
in Dallas or any other American city.
It’s much more traditional and folk-
based. While the station does sprinkle
in the sounds of Trisha Yearwood and
George Strait, etc., you’re more likely
to hear the likes of Hank Williams Sr.
and Bobby Bare. Toss in some rene-
gade stuff from Dwight Yoakam and
Lyle Lovett, along with Bob Dylan and
Peter, Paul & Mary, and you’ve got a
station that suits itself perfectly to a
large number of Prague’s residents.

In the Czech Republic, it is difficult
for acompetitor to move over and grab
a slice of that 18 share. The country’s
bureaucrats have a tight rein on radio
formats, and they’re loath o allow for-
mat changes during the license peri-
od. Operators are pretty much stuck
with whatever they promised in their
application. So, for now at least, en-
trepreneur Zdenek Petera and his part-
ners in Metromedia International have
a lock on the working-class radio lis-
teners of Prague.

Pirate Radio 1

Metromedia’s first investment in this
city actually occurred at another sta-
tion in town, and there couldn’t be a
greater contrast between the two. Like
Country Radio. Radio | acquired its
license as soon as the government
made it available. Unlike Country Ra-
dio, it was on the air before it was li-
censed. Radio 1 started out as a pirate
station.

Ten years ago, when the scent of
democracy filled the air in this coun-
try, Vladimir Vintr — who with his
graying long hair and denim outfit
could be central casting’s offering as
road manager for a rock band — went
on the air with an unlicensed, free-
form, counterculture FM station.
Broadcasting from a WWII bunker
high above the city, the station played
a lot of rock and blues music shunned
by the government stations. It sound-
ed a lot like the old KSAN/San Fran-
cisco or its progressive counterparts

PD Edwards: The Missing Link At WLNK

Former KZQZ/San Fran-
cisco PD Mike Edwards |
has been tapped to program
WLNK/Charlotte. He fills
the hole created when Sta-
cy Cantrell resigned from
the Jefferson-Pilot Pop/Al-
ternative Hot AC late last
year. '

According to VP/GM
Rick Jackson, “When you
have a critical management
position open, you never
know if you're going to be lucky
enough to time it right and find the
person you really want; we did.”

Corporate VP/Operations & Pro-
gramming Don Benson added,
“Mike’s experience will make him

Edwards

a great addition to our team.
We obviously waited a long
time to fill this position be-
cause we were looking for
the person who was the right
fit. Mike is it, and we’re de-
lighted to get him.”

Noted Edwards. “KZQZ
| is off to a good start, and
I’m leaving it in good
hands so that I may accom-
plish a career-long goal —
to join Jefferson-Pilot in
the Carolinas.”

Edwards, who begins his new du-
ties on May 18, previously pro-
grammed WMGS/Wilkes Barre,
WKSE/Buffalo, and WDCG/Ra-
leigh.

around the country.

* The station weathered an uneasy
existence with the government (in-
cluding a temporary equipment sei-
zure) long enough to become licensed.
Radio 1 effectively has the same for-
mat as it did when it was a pirate sta-
tion. Broadcasting from a small down-
town studio, it’s equipped with all of
the modemn digital accessories you'd
find anywhere, but it still has the air
of a college station: some 3040 per-
sonalities — working one-hour to
four-hour shifts anywhere from once
to five times a week — constitute its
weekly lineup, and each air personal-
ity decides what to play, drawing from
broad guidelines.

Perhaps the most “American-like”
station operating in Eastern Europe,
certainly under Metromedia’sumbrel-
Ia, is Radio Juventis in Budapest. The
company owns this station outright,
and its three top positions are staffed
by expatriated Americans.

Auditorium Testing

One of the first stops on Matt
Spangler’s and my tour of Budap-
est was an auditorium test on behalf
of Juventis. In an old, office build-
ing downtown sat about 30 Hungar-
ian men and women ranging in age
from about 25-49. The group ap-
peared to be composed of student-
types, along with working- and mid-
die-class radio listeners.

On the other side of the glass,
Owen Leach — who, along with
former partner Frank Cody, proba-
bly tested enough Americans on
their music preferences to populate
a large metro area — was at the con-
trols of the test. “It works here the

exact same way it works back
home,” he said. A song plays, the
respondents dial in their responses,
and the TV screen in the control
room displays the results.

Ithought “InThe Year 2525 an odd
selection until I saw the results on the
screen; big scores on that one. But
thanks to restrictive radio program-
ming in the old days, there are large
gaps in the pop and rock repertoire.
Motown stuff, for example, doesn’t
budge the needle. The station also plays
a generous amount of local product.
That’s important, because it thrives on
local appearances, and the bands they
play often lend support.

As our trip came to a close, | real-
ized how different, and yet how simi-
lar, European radio was from its Amer-
ican counterpart. Most of the differenc-
es were behind the scenes: In Europe,
there was more government regulation
and red tape, a somewhat less intense
attitude among salespeople, and none
of the frenzied consolidation pressure
that hangs over us in America. Com-
mercial radio is barely eight years old
in this region of the world, and the at-
titudes that filter throughout these fa-
cilities are the same: Radio is king here
... the Interet, Nintendo and other elec-
tronic alternatives haven’t made a dent
yet, and the possibilities for radio are
limitless.

The similarities? You can hear those
on the air. A lot of the music, the pro-
mos, stopsets, and sweepers could play
anywhere. You really don’t have to
know the local language to hear great
radio. When the announcer and his
support staff have passion, it somehow
comes through whether or not you
know what they’re saying.

Savadove
Continued from Page 3

potential to be a top radio station,
and we are going to figure out how
to do it and do it right.”

Prior to his most recent post, Sa-
vadove was VP/GM for Patterson’s
WNNK/Harrisburg, GSM at WEGX/
Philadelphia, and AE and LSM at
WYSP/Philadelphia. He began his
radio career at WIFI (now WXTUY/
Philadelphia as an AE.

Global
Continued from Page 3

cellor Marketing Group will design
and execute integrated marketing
campaigns for these national market-
ers, which will add incremental rev-
enues to Chancellor’s sales base.”
Global Sales Development cur-
rently works with 160 stations in 32
markets. The company has an estab-
lished working relationship with
Chancellor that has generated over

$12 million in new revenues.

Glander added, “Chancellor Mar-
keting Group is dedicated to servic-
ing the needs of major corporate pro-
motions that are locally executed —
in the stores and on the streets —and
that is what Chancellor Marketing
Group will deliver. Creating an en-
tire division dedicated to this func-
tion will enable Chancellor Media to
make the most of this revenue op-
portunity.”

D P S e 11§ &

department since 1996.

and our industry”

mation Services.

Prager Now Katz Media VP/Chief Info Officer

avid Prager has been promoted to VP/Chief Information Officer at
Katz Media Group in New York. He had been Director/Systems De-
velopment & Technical Planning for Katz's corporate information services

‘In the two years that David has been with us, he has played an integral
role in developing our technology platform and improving our daily opera-
tions,” said Sr. VP/Director of Information Services Gerry Boehme. “He
understands the importance of designing systems from the user’s point of
view, and he knows how applications need to function within our company

Prior to joining Katz, Prager was a systems architect with Applied Infor-

Continued from Page 8
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Spanish Radio Network). In December, Radio One agreed to acquire KZWC

and KZSF for $22 million from Z Spanish, but the group opted to*“refocus

[its] resources elsewhere,” Radio One/CEQ Alfred Liggins said.

ABC

Continued from Page 3

Boehme told R&R that Katz is “in
discussion with several groups™ to fill
the ABC space. He declined to iden-
tify any of the potential new business,
but added that “nothing is final.”

Katz President Stu Olds, who is va-
cationing and not available for com-
ment this week, said in a prepared re-
lease, “fABC Radio Division President]
Bob Callahan’s decision to break the
long-standing ties with Katz was due
to the introduction of AMFM Networks
and the dramatic impact it had on the
ABC Radio Networks.” Olds said the
Amcast staff will be retained for cur-
rent and prospective clients.

Simultaneous with the Interep/
ABC deal, 25-year Interep veteran
Pine becomes President of ABC Ra-
dio Sales. President of Interep East
since 1993, Pine will oversee all of
ABC Radio Sales operations and is
currently in the throes of hiring a
sales staff for the new group.

“George was the spearhead of the
ABC development program and is the
right person to be running the group,”
Interep Chairman Ralph Guild told
R&R. He said that Interep is recruit-
ing inside and outside of the company.

Guild and his college buddy-turned-
business partner, Daren McGavren,
formed the rep firm McGavren-Guild
in the early 1960s; that later became
Interep. While Guild and his contem-
poraries may witness a shrinking de-
mand for rep firms as the industry con-
solidates and advertisers go directly to
the group instead of engaging a mid-
dleman, Guild appears to be king of
the hill.

“Even though the scale has
changed, the value of a rep firm
hasn’t changed,” Bochme told R&R.
“From the broadcast group perspec-
tive, a group still needs representa-
tion within cities. It comes down to
selling the group, not just the sta-
tions. As for advertisers, the groups
don’t provide the markets that the
advertiser needs all the time.”

Sales Continued from Page 18
ness vs. providing information).

Costs depend on three factors:
historical prices, current market
conditions, and value-added ele-
ments. Costs should always be con-
sidered in terms of audience cover-
age objectives. An analysis of
reach/frequency targets plus station
cost factors can help determine how
much money needs to be spent on
the campaign. If budgets have al-
ready been set, reach/frequency
goals can be maximized based on
available dollars using planning
models.

Two other key things to bring along
are success stories and items that show
the value your station provides. For ex-
ample, spot schedules show market im-
pact vs. expenditure levels. Other op-
tions (e.g., promotions) provide added
value to increase the effectiveness of
the on-air campaign.

Radio continues to stand out as a
strong advertising medium that
adapts to changing lifestyles. The
effective use of radio involves tak-
ing advantage of its potential bene-
fits by correctly designing and im-
plementing a buy using the best sta-
tions with the right mix of creative
and commercial exposure.

Sax

Continued from Page 3

years, and I couldn’t get a bigger shot
from [Atlantic President] Rick
Blackburn and Bryan than this.
These days, a lot of people only care
about generating revenue. For Rick
and Bryan, it’s always all about the
music. That’s the way [ feel, too, and
I am very grateful to not only have
this opportunity, but to have it with
two people who love the music.”
Sax’s radio experience includes
stints at KLDD, KEGL, and the Sat-
ellite Music Network in Dallas. He
was MD/afternoon driver at WACO/

Hodgson

Waco, TX when he joined the label
in 1994. He’ll soon move from Dal-
las to Nashville.

Continued from Page 11

great-sounding station that probably
can be doing better; and WEMP is still
hanging in there, contributing about a
point in adult demos.”

In addition to being GM for Direct
Marketing Results and Rich White & As-
sociates’ Regional Manager, Hodgson
previously managed KI'TH/Kansas City
and KKLZ & KMTW/Las Vegas.
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Radio

® MICHAEL CELLA has been appoint-
ed Dir/Ops., Connecticut’/Western MA
for Metro Networks. He comes to the
company from his previous post of
Exec. Producer and on-air host at Shop
And Save Radio.

Records

e TOM “SMITTY”
SMITH is hired as
Nat'l Dir/Promotion
for Ng Records. He
arrives at the label
from operating his
own indie radio
promo & mktg.
firm, S.P.Unlimited.

Smith

National Radio

e UNITED STATIONS RADIO NET-
WORKS (USRN) has formed an adver-
tising sales partnership with live national
Talk network TALK AMERICA . The lat-
ter will take over distribution for USRN’s
Barry Farber Show and Online Today
with David Lawrence.

Also, the company has hired EDD
HALL to host its weekly three-hour,
retrospective series, Country Giants.
Highlighted artists and dates are as
follows:

May 9-10: George Strait

June 6-7: Brooks & Dunn

July 4-5:  Alan Jackson

Aug. 1-2: Reba McEntire

Sept. 5-6: Vince Gill

Oct. 3-4: Garth Brooks

—(212) 869-1111
® SWNETWORKS has booked the fol-
lowing guest for its upcoming satellite
programming:

May 11: Earl Woods, on his biogra-
phy about his son, Tiger

|

—(212)833-7320 |

Products & Services

® MANNGROUP RADIO SERVICES
INC. has announced a long-term ven-
ture with jingle and music library pro-
ducer GROOVE ADDICTS INC. to dis-
tribute the latter's format-specific music
packages to radio on a barter basis. The
first two packages are the Urban-
focused “Kool Moves” and the Al-
ternative-geared “Extreme Noise.”

—(213)512-0144

MARRIAGES
Warner Bros. Records Nat'l
Dir/Promo Dave Lombardi to
Kelley Martyn, May 3.
KXTE/Las Vegas PD Mike
Stern to KXTE Business Mgr.
Julie Roeder, May 2.

CONDOLENCES

Jacor Nat'l Dir/Country Pro-
gramming Jaye Albright’s father,
Richard April 29

Steel guitarist Harold “Curly”
Chalker 66, April 30

Editor's Note:

National Radio Formats
will not appear this week.
This feature will return in
next week’s issue.

--------- i ST

Puerto Rico
Continued from Page 1

markets will decrease by one ranking.
The Puerto Rico survey area will con-
tain 118 radio broadcasters, the major-
ity of which have translators scattered
throughout the territory.

An official announcement by Ar-
bitron was made last weekend dur-
ing the Puerto Rico Radio Broadcast-
ers Assn.’s (PRRBA) annual conven-
tion in San Juan, following a presen-
tation of the pilot study to the 10
broadcasters Arbitron has been work-
ing with since last autumn to deter-
mine the feasibility of creating a rat-
ed market.

“Radio broadcasters in Puerto Rico
will have greater visibility among the
thousands of advertising agencies that
use Arbitron as a source for radio rat-
ings.” Arbitron President Steve Mor-
ris said. “The radio audience infor-
mation for Puerto Rico will now be
delivered, along with the radio rat-
ings for all the other Arbitron radio
markets, right to the desktops of the
people who spend billions of dollars
on radio advertising.”

With the exception of Monmouth-
Ocean, NJ (market No. 46), all mar-
kets ranked between 1 and 73 are
measured continuously. However, Pu-
erto Rico will be measured twice
yearly and contain only qualitative
data. The market’s first survey is set
for summer ’98, covering the weeks
of July 2 through September 23. The
market will then regularly receive fall
and spring surveys. Clara Carneiro,
Arbitron’s manager of U.S. Hispanic
radio services, told R&R the market
will receive only two surveys per year
“due to the economics of the island.”

Until now, the only radio survey
measuring actual listening in Puerto
Rico has been conducted by Asesores,
a locally based company that polls
people door-to-door and via tele-
phone. With Arbitron’s arrival, sales
managerts throughout the market will
be provided with “greatly needed av-
enues for” continued growth island-
wide, PRRBA Exec. Director Jose Ri-
vas Domenici said.

Domenici, who owns WMNT-AM
(Radio Atenas)/Manatee, PR, has ex-
pressed some concerns about what
Arbitron’s island-wide survey will do
to his station. “They have to make
sure our station shows up. We can't
show up in the island-wide book.
Asesores gives us a special report in
certain areas, and that’s what we still
have to discuss with Arbitron.”

WUNO-AM & WFID-FM/San
Juan GM Joe Pagan told R&R, how-
ever, that Arbitron already has the
methods in place to achieve such a
goal. “Regional pullout reports will
always be available via Maximiser.
The data is there to create your own
listening areas.” Stations such as
WMNT are few and far between to-
day in Puerto Rico. thanks to intense
consolidation of the island over the
last five years. In the pilot study Ar-
bitron conducted, the No. | radio sta-
tion in Puerto Rico was Tropical-
formatted “Cadena Salsoul.” which
comprises WIVA-FM/Mayaguez.
WRIO-FM/Ponce, and WPRM-FM/
San Juan. Following in rank were
Spanish News/Talk “Radio Reloj”
(with eight signals), Tropical ~Cos-
mos 94" (three signals). Spanish Con-
temporary “KQ105™ (two signals),
and CHR/Pop ~La Megaestacion™
(three signals).

While the PRRBA won’t endorse
any survey or methodology used to
determine radio-listening habits, Pa-

gan said, “We welcome any supplier
that can increase our radio property
values, and provide us the opportu-
nity to give us ad dollars we were not
able to attract otherwise. Before this,
we weren’t even on the national ra-
dar.”

Pagan noted that Arbitron’s pilot
study to determine whether or not
Puerto Rico could become a radio
market wasn’t done to develop rat-
ings. “This test was conducted to dis-
cover whether or notArbitron’s meth-
odology would work in Puerto Rico.
We weren’t sure if Puerto Ricans
would return any diaries. We antici-
pated 1000, but we had a return rate
of 56% and a response rate of 46%.
They were so excited about it — they
received over 2000 diaries! It blew
away any misconceptions about His-
panics not being able to fill out dia-
ries and return them.”

Carneiro said that in markets
where a high-density Hispanic area
(HDHA) exists, Arbitron will in-
crease the amount of times a house-
hold is contacted to three. The com-
pany also persists in its attempts to
have Hispanic diarykeepers fully un-
derstand how to properly fill out the
diaries. “We can’t say that a blank
page in a diary means that a person
didn’t listen to the radio in this peri-
od,” she said. As in stateside markets

that contain HDHAs, bilingual dia- |

ries were distributed to all potential
diarykeepers in Puerto Rico.

Irwin Pollack, President of NH-
based consultancy Radio Sales Intel-
ligence, has been working closely
with PRRBA member stations to get
sales managers on the island ac-
quainted with the sales techniques
and methods they’ll need to compete
with comparable markets such as
Atlanta and Miami. “A lot of the op-
erators have to be stronger and more
focused. They're going to have to do
everything better, faster, and sharper.
But there’s no sophistication or a lot
of the problem-solving skills here
among the sales managers.

“As Arbitron comes, the key is to
attract ad dollars from the States to
place on San Juan-based stations. But
as companies have to spend, every-
one is going to get stronger because
the stakes are getting higher. The
pressure is on, but the payback is
greater. It could become a $100-
million market overnight. Think of
Coors, Ford. and all the national
chains that will now be placing ads
on stations in San Juan. This is like a
station going from eight units an hour
to 12

Official details about Arbitron’s
plan to create the nation’s newest ra-
dio market first surfaced last Thurs-
day (4/30) during the company’s first-
ever Hispanic PD fly-in, held in Mi-
ami. Conducted by Carneiro and
Manager/Radio Programming Ser-
vices Bob Michaels, the all-day ses-
sion featured detailed Spanish-lan-
guage sessions on interpreting Scar-
borough qualitative research, Map-
Maker. Maximiser "97, and the new
programmer’s package.

The well-attended event was cre-
ated following a tour of Arbitron by
a group of Spanish station represen-
tatives who had brought a translator
along to help them better understand
a lot of the technical information.
Michaels expects to hold another PD
fly-in next year, most likely in Los
Angeles.

R&R Director/Rescarch Services
Hurricane Heeran contributed to
this story.

Tapscan
Continued from Page 1

ing the resources of both organiza-
| tions working together toward the

same strategic objectives has tremen-
l dous advantages for Arbitron and for

our customers. Arbitron will be able
’ to improve more quickly the servic-

es we offer our current clients and to
expand more rapidly into new seg-
ments of the U.S. and global media
marketplace.”

Arbitron VP/Communications
Thom Mocarsky told R&R that the
coupling of services will deliver “a
complementary strategy so we don’t
have to take a lot of time to develop
applications that deliver the everyday
sales data. We’ll be able to get out
applications faster ‘and better.” He
said the Columbia, MD-based ratings
company has “so much we want to
do, that we needed additional soft-
ware” to deliver expanded informa-
tion and greater detail about who in
America is listening to the radio and
what the audience likes and dislikes.
In fact, in diaries dropped in Ar-
bitron’s top 60 markets, the compa-
ny will likely soon go beyond the
standard questions — a listener’s age,
sex, the county where they live, and
whether they work full- or part-time
— and add more probing questions
about a diarykeeper’s income, edu-
cation, and the number of dependent
‘ children in the home.

One other possible question to be

| added to the Arbitron diary is a re-
quest for a work ZIP code that will
provide a much larger window for
researchers and advertisers on Amer-
ica’s mobile work force. Mocarsky
said the acquisition of Tapscan “may
make that happen sooner, now that
we have the resources to pull it off”

He said Arbitron, which has just
under 3000 ratings clients compared
to about 1400 radio clients held by
Tapscan, also expects to expand its
avaitable data on listeners 21 and old-
er, a much-requested bracket by those
agencies representing beer and gam-
ing advertisers.

Mixed Reactions

As word of the deal spread through
radioland this week, the reaction was
mixed, but few expressed real con-
cern that the acquisition would give
the ratings giant another club to beat
advertisers for higher rates. In fact,
| several voices suggested that Ar-
bitron’s service rates are already on
the stiff side, noting that the compa-
ny has taken heat for its pricing; they
speculated that by adding Tapscan to
its product line, Arbitron will be able
| to stifle criticism and. in the future,

expand its pricing plan.

Mottola

Continued from Page 1

tion, ldei said, “I am pleased to ac-
knowledge Tommy’s and Sony Mu-
sic Entertainment’s success with this
well-earned promotion. Sony Music
is one of Sony’s strongest assets. and
its impact on our long-term strategic
plans grows each year. The compa-
ny’s value has increased substantial-
ly since its acquisition in 1988, and
its annual results have surpassed our
expectations.

PROS ON

THE LOOSE

Mark Stevens — PD/after-
noons KFMS/LasVegas (702) 247-
1476

WWW-americanradiohister—eorm——— " T

Bruce Masterson, CEO/President
of Strategic Media Research in Chi-
cago, told R&R the two companies
are “a natural fit and will ultimately
serve the industry better.”

‘New York-based radio lawyer and
consultant Barry Skidelsky quipped,
“If you can’t beat your competition,
you buy them. Arbitron’s acquisition
of Tapscan reflects a continuing trend
throughout our industry that shows it
is better to acquire competitors than
to fight with them. I look forward to
the day when AT&T will give me
back my black. chunky phone that
never broke and handle both my lo-
cal and long-distance phone service.”

Heftel Broadcasting Exec. VP/
COO David Lykes said, “Both are
very fine companies, and Tapscan is
a very user-friendly service,” which
he believes will enhance Arbitron’s
service. “When you put two good
companies together, generally good
things happen.”

Radio One Chairperson Cathy
Hughes noted that the consolidation
of the research and software compa-
nies “is the way the industry is mov-
ing.” But she expressed concern that
competition would be eliminated and
that fewer companies would control
pricing of research. Hughes, who's
fast-growing urban group has 14 ra-
dio outlets, said, *“We are already pay-
ing through the nose, and you don’t
have an altemative. Arbitron does not
have a competitor.”

Tapscan. which opened its doors
in Birmingham 17 years ago when
Jim Christian founded the operation,
will retain its television and cable
software systems in the U.S. and its
new mobile tracking business, Mo-
bilTrak, and will continue operating
as Tapscan Inc. Drew Simpson, who
was President/CEO of Tapscan
Worldwide. has become VP/GM of
the new Arbitron-owned division also
named Tapscan Worldwide. Chris-
tian, who will consult Arbitron for an
undisclosed period, said. “This is a
great moment for me personally and
for the talented staft of Tapscan
Worldwide. It’s a chance to work with
the best media data in the world and
a chance to deliver great new prod-
ucts and services to many thousands
of stations and agencies.”

The 69 Tapscan staffers who have
worked in the radio division will be-
come Arbitron employees. Tapscan
has satellite offices in Boston, Los
Angeles, Chicago, Toronto, and Van-
couver, and no decision has been made
about the future of staff there and in
those locations, Mocarsky told R&R.

R&R Washington Bureau Chief Jef-
frey Yorke contributed to this story.

Mottola noted, I appreciate the
acknowledgment by Messrs. Ohga
and Idei of the worldwide success
we have achieved, and the opportu-
nity to continue building on and le-
veraging our strengths in the global
market. I am particularly grateful to
the management and employees of
Sony Music Entertainment through-
out the world. who contribute so
much toward the achievement of our
goals.”

Prior to joining CBS Records.
Mottola was one of the top artist
managers in the music industry. He
was founder/President of Champion
Entertainment. where he managed
the careers of such major stars as
Hall & Oates, John Mellencamp. and
Carly Simon.
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are doing what they
dont like to do with little or no sense of
accomplishment, for less money than
they are worth. Tom will show you how
to create a clear, simple and effective plan
of action that will move you toward greater
fulfillment, happiness, health and prosperity!

- ﬁma Smith from ABC

A d host of her own ABC Radio
merica, and host of her own adio C
Network program moderates a discussion J acobs Media
with representatives from web service What You Need To Know About Sales
providers and entertainment executives to To Become A Successful Programmer
zero-in on ways radio stations and record
companies can maximize their potential.

-[16 Research Group$s

“Virtual Radio” guru Larry
Campbell and Broadcast Programmings
“Total Radio” innovator Edie Hilliard go
head to head with radio executives and
programmers in a no-holds barred battle
over the virtues of this new technology and
its impact on all facets of radio broadcastmg

PRESENTED BY

Zapoleon Media Strategies
60 Minutes To Better TSL

Cluster Programming with Synérgy

[O FomypRopl onqult

JULY 16-19, 1998

Leammg
nference

The 23rd mjhual Conclave begins on Thursday, July 16th with Conclave
College, an afternoon of intense one hour sessions designed to build
skills in today’s competitive programming environments.

Don Anthony of Talentmasters

Ten Steps To Bwldmg A Bigger Than Life
Morning Show

Dr. Roger Wimmer |
& Matt Hudson

Mike McVay of McVay Media of Wimmer/Hudson Reqearch

Research for Dummies

Center

The 1998 Conclave Learning Conference is Back at the...
anea 0|IS Marriott

\

Visit The (onclave
5 on the Web at
WWW. theconclave i

......

ants Host -

T, Conclave College

into the next millennium,

iple A Country

NAC/Smooth Jazz

Alternative News/Talk Rock

Top 4 0

(oxléx‘}ﬁ}grarv Oldxeq ~ Modern AC

r—

I EARLY BIRD 1998 CONCLAVE REGISTRATION FORM

‘ *As your badge will read

I

I “Name

| *Company

: Address

| *City State, zZiP

: Phone FAX

I E-Mail Format

| Payment by: CHECK VISA MASTERCARD DISCOVER
Yy

| for credit cards, please complete section below

|

: Account Number Expiration Date

‘ Cardholder Authorized Signature

| Mail/FAX/E-mail to: The Conclave, 4517 Minnetonka Bivd., Suite 104, Minneapolis, MN 55416

____unany amaoricanradiohistorv.com

The 23rd Conclave, July 16-18, 1998

(I $239 TUITION FEE
A SMART Career Investment

Amount Enclosed $

Marriott City Center SOLD OUT!
Call (612)349-4000 for addition to
their wating list

-OR-
Make your own reservations at the

Radisson at (612)339-4900 or the
Crown Plaza (612)338-2288. Rooms

[FAX: 612-927-6427 email: conclave @ bitstream.net) Refunds will be issued after the Conclave, less a $75 administrative fee. are $89.00 & $79.00 respectively.

e

w

L__._________________I
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MANAGEMENT

New Strategies For Market Dominance

hat techniques and strategies must businesses be

ready to use if they are to compete in this rapidly chang-
ing landscape? Oren Harari, author of Leapfrogging The Com-
petition: Five Giant Steps To Market Leadership and a professor
at the University of San Francisco, offers these observations:

* Challenge conventions. Many
successful business operators have
a difficult time believing there are
better ways of doing things (even if
they know there are, their current
procedures may be difficult to
change).

In order to change, you must ask
yourself how a well-capitalized, cre-
ative start-up company could grab
a big chunk of your business. Then
ask yourself how a well-established
company with deep pockets could
do the same. Pose this question to

* April 2 (through June 24) —
Spring Arbitron.

* May 6-8 — Radio Only Manage-
ment Conference. Phoenician Hotel,
Scottsdale, AZ; (609) 424-6800

* May 17-20 — 38th Annual
Broadcast Cable Financial Mgmt.
Conference. Hyatt Regency, New
Orleans; (847) 296-0200,

* May 21-27 — 21st Annual NA-
BOB Spring Broadcast Manage-
ment Conference. Hotel TBD, St
Thomas U.S. Virgin Islands; (202)
463-8970

* May 30 — '98 RTNDA Spring
Training Conference. Wyndham
Garden Hotel, Buckhead, Atlanta;
(202) 659-6510.,

*May 30 — 1998 MTV Movie
Awards. Barker Hanger, Santa
Monica, CA

* June 4 — Seventh Annual Radio-
Mercury Awards Show. Marriott
Marquis, New York; (212) 681-7207

* June 11-13 —R&R Convention
'98. Century Plaza Hotel, Los
Angeles, CA

+June 15-21 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

e June 17-20 — PROMAX Con-
vention. Toronto Convention Center,
(310) 788-7600.

* June 20 —'98 RTNDA Spring
Training Conference. Sheraton Pla-
za Hotel, St. Louis; (202) 659-6510.

| 23)— Summer Arbitron.

people at all levels and in all depart-
ments in your company; then reach
outside the company by quizzing
customers, trusted suppliers, and
other knowledgeable people in your
industry and other industries.

By using this process, you may
discover customers who are using
you in ways you might not have
imagined. An employee might have
a cost-cutting measure. A vendor
could offer a tip he or she picked up
elsewhere. People in other indus-
tries may have already experienced

+July 2 (through September

¢ July 7 —Major League Baseball
All-Star Game, Coors Field, Denver.

* July 16-19 —23rd Annual Con-
clave. Marriott City Center, Minne-
apolis; (612) 927-4487.

* July 29-August 2 —'98 Wom -
en In Communications Conference.
Ritz Carlton, Philadelphia; (410)
544-7442.

* August 6-8 — Talentmasters
Morning Show Bootcamp. Grand
Hyatt, Atlanta; (770) 926-7573.

+ September 10 — MTV Music
Awards. Universal Amphitheater.

* September 10-12 — 47th An
nual AWRT Convention. Westin City
Center, Washington, DC; (703) 506-
3290.

e September 23 — CMA
Awards. Grand Ole Opry, Nashville

* September 23-26 —'98 RTNDA
International Conference & Exhib-
tion. San Antonio Convention Cen
ter; (202) 659-6510

+*October 11 — '98 Radio Hall
of Fame Awards Ceremony. Chica-
go Cultural Center; (312) 629-6005

* October 14-17 — NAB Radio
Show. Seattle Convention Center:
(202) 429-5354.

¢ October 16-18 — North By
Northwest. Portland Hilton; (512)
467-7979.

dilemmas you’re facing now (Lord
knows, consolidation is old hat
among the banking, insurance, de-
partment store, grocery, and auto-
motive retailing industries).

Harari cites a plastics company
that found it could boost production
by forming joint working groups
with some of its preferred custom-
ers. Such a procedure would not
even have been in the ballpark un-
der its old habits.

* Encourage “floods” of data.
Your company can actually profit
from this age of “information over-
load” by giving your employees
access to valuable new sources of
information.

One employee may have a plan
to shorten the time between cus-
tomer order and product delivery,
but he or she may need additional
details — such as inventory con-
trol, logistics, costs, and the like —
in order to come up with an intelli-
gent proposal.

Giving employees access to such
nonproprietary information makes
them feel like part of the process,
offers them an opportunity to come
up with new methods, and gives
them insight into why certain deci-
sions were made in the first place.

* Hang out with customers. Too
many managers rely on market re-
search without realizing that it only
offers a snapshot of today’s consum-
er behavior; it cannot give you in-
sight into future developments your
company is working on.

Thousands of products, such as
the Sony Walkman and in-line
skates, were developed not because
consumers cried out for them, but
because their inventors felt they
could create a market for them.
Shrewd competitors anticipate the
Sfuture behavior of consumers and
take calculated risks in exploiting it.

The best managers hang out with
their customers, listen to what they
can't articulate about their needs,
and watch for needs they don’t even
know they have. In one example, a
medical equipment manufacturer
encouraged its salespeople to spend
time with medical staff at hospitals.
In this way, the company experi-
enced firsthand the intense financial
pressures everyone was under. From
this, it was able to develop dispos-
able products that cut both labor and
material costs significantly —
something it wouldn’t have been
able to do had its salespeople not
shared the day-to-day experiences
of its clients.

TH E

By Dick Kazan

The Importance Of Your Back Office

PART THREE OF A THREE-PART SERIES

Would you like to become wealthy in the radio business? If you've
read the first two parts of this series, you're now aware of various
opportunities and how to approach them. But another important way to
make substantial money is our topic today. It's your back office. Even if
you're not directly responsible for its activities, what it does (or doesn't do)
will still have a direct impact on you as station owners aggressively pursue
earnings.

Though often taken for granted, not only can your back office be a major
income producer, but, if mismanaged, it can literally destroy your company.
Here are some tips that you'll find invaluable.

* Don’t Extend Too Much Credit To Large Accounts. If you do, they
will have enormous leverage over you and they will determine how much
and when to pay you. My computer leasing company financed millions of
dollars in equipment for what was then one of the nation's largest retailers,
Carter Hawley Hale. Their subsidiaries, such as the Broadway Department
Stores in Los Angeles, were household names, and the credit-rating agen-
cies gave them favorable reviews. We felt safe.

When they became slow in making their payments, we continued to
finance new equipment for them, in part because it was risky to offend
someone who owed us so much money. They subsequently went bank-
rupt, and we took a multimillion-dollar write-off. The lesson: Institute tight
credit controls and regularly review your exposure.

* Actively Manage Collections. Collections should be a continuous
process. Keep your sales force abreast of any accounts in whichmoney is
past due and let them help you collect it. You can always withhold their
commissions until you've been paid.

TRW is a wonderful company and was our largest account. Informally,
they did what many large organizations do, and that's to let their vendors
wait 45 to 60 days for payment. In effect, they make vendors into bankers
who provide interest-free loans. We knew their senior management, pro-
vided their company with extraordinary service, and were paid on a timely
basis.

* Have A Due-On-Sale Provision. Your contract should have language
requiring each customer to pay in full if they are sold or if there is a change
in corporate control. With no advance notice, companies merge all the time
— Citicorp with Travelers Group, Beneficial with Household Finance, etc.
— and you could be adversely affected.

TheWherehouse music and video chain was a successful Los Angeles-
area account of ours. They were very profitable, expanding rapidly, and we
financed much of their equipment. in fact, their business was so good, they
were subsequently acquired by investors who paid a premium and raised
the money by borrowing against the company’s assets. This now highly
leveraged company (with drastically reduced credit quality) was no match
for Blockbuster and nearly went under. We stopped financing new equip-
ment and, over time, carefully collected the money we were owed, wishing
our contract had had a due-on-sale provision.

Afinaltip: It has been rumored thatthe CEO of a certain large broadcast-
ing group personally approves all expenditures over $2500. In abigcompa-
ny, this wouldn’t be practical, but the concept is interesting. When | as a CEO
personally reviewed expense reports and vendor invoices, some of our em-
ployees became irritated because they felt this expressed a lack of confi-
dence and trust in them. Yet, we became easily the most cost-efficient firm in
our industry. L ater, as our company grew larger, | relinquished much of this
role, and our overhead skyrocketed. The lesson: Carefully review expendi-
tures, even if you need to assign someone else to assist you.

There you have it. In this three-part series, you've seen various
ways in which you can make your fortune. With the dramatic changes
taking place in radio, you've never had more opportunity. If you have
questions, comments, or other ideas to share, please contact me at
the e-mail address below.

Dick Kazan is a successful entrepreneur who founded one of the largest computer
leasing corporations in the United States. He created and hosts The Road To Suc-
cess, the first radio talk show to offer on-air business consulting to business owners
and employees. E-mail your comments or questions to him at rkazan @ix.netcom.com.
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YOU VE PLAYED THEIR MUSIC

AND SEEN THEIR FACES,

BUT YOU VE NEVER

BEEN TO THEIR HOME.

_now you can broadcast Jive

“from their dwelling place.

Blues Tetveler while broadcasting.
T)bauk @ date at the Rock
ot Hzﬂ of Fame and

shows such

as ABC's
“Pure Gold”

. and ESEMN

or for more information,

What a beautiful facility you have, we sounded like we were right in our
own studios! You'll be glad to know, we came home to nothing
but “rave reviews”! - Jon Holiday, Operations Manager,

”"Good Time Oldies,” Jones Radio Network, Denver, CO
“The Rock and Roll Hall of Fame and Museum provides a great
home for OUR music. It's why all of us got into the business.
This “house rocks!”- Diane Morales, Promotions Director, K-Earth 101,
Los Angeles, CA
” ABSOLUTELY....no glitches at all - and with live broadcasts, that is
sometimes a rarity. “ - Kimberly Gerlach, Promotions Director, V100,
Topeka, KS
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What’s In Your Sales Briefcase?

I Radio sales from the buyer’s point of view

() ne of the first radio sales presentations I ever saw featured an
experienced GM who demonstrated his sales technique by
giving us a tour of his briefcase. I've always remembered two
things from that meeting. First, he had a really large briefcase.
More importantly, his bag held just about anything he would ever
need to make an effective sales call.

His materials included informa-
tion about radio’s value, advantag-
es and disadvantages of other me-
dia. his station’s biggest strengths,
short profiles of other stations in
the market, research about the cli-
ent’s product and its target audi-
ence, success stories featuring
similar products or marketing
strategies, and a specific market-
ing plan to generate results.

Other than client and product
information, much of the material
in his briefcase didn't change
much from one call to the next.
Most of his preparation involved
learning about the client, assess-
ing her/his objectives, and prepar-
ing a proposal that would be ef-
fective. This GM felt that if he
couldn’t make the sale out of his
briefcase, he hadn’t done a good
job of preparing for the pitch. He
felt he should be able 1o anticipate

has been replaced by a laptop, but
the basic philosophy still makes
sense. Today’s advertiser has many
options, more than ever before. The
wealth of choices allows clients to
pick and choose, working to get the
best mix of media to accomplish
their goals. Clients. agencies. and
even retailers now have direct ac-
cess to information that they used
to depend on us to deliver. More
than ever, anticipation and prepa-
ration are still the keys 1o success.

Anticipation means looking at
the opportunity from the buyer’s
point of view. We already know
what we want: the sale. Do we
know what the buyer wants and
why? Are we prepared to deliver
anything the prospective client
needs, from preliminary fact-
finding to detailed marketing
strategies, before we make the
call? If we do a good job of antici-

what he’d need before the appoint-
ment so he could take advantage
of any opportunity he'd uncover.

I still think about that presenta-
tion today. Perhaps his briefcase

pating what may be necessary, we
can prepare and fill our briefcases
(or laptops) with all the material we
might need to get the order.

No matter which format or po-

What's The Right
Amount Of Frequency?

O ne of the most commonly asked questions we receive
is “how much frequency is enough?”

Effective advertising occurs when the consumer receives a message
enough times to motivate behavior. The right amount of effective frequency
depends on various marketing factors.

Established Vs. New: An established advertiser already has high aware-
ness and would need less frequency than a new advertiser that needs to
build awareness through a higher number of exposures.

Brand Loyalty: The higher the brand loyalty, the less need for
frequency.

Brand Dominance: The dominant brand in most cases requires low-
er frequency levels than a less dominant one. This is because the dom-
inant brand already has higher consumer acceptance and a higher level
of awareness.

Purchase Cycle: Products or services with longer purchase cycles
generally require less frequent reminders than those with shorter cycles.
Shorter cycle products need higher frequency levels in order to maintain
continuing awareness.

Competitive Strategy: If an advertiser's goal is to beat the competition
or if the competitive environment is very strong, a higher frequency level is
required.

Target Group: Each target group has a different recall level. Younger
listeners are generally more easily distracted and less attentive; therefore,
they need higher frequency levels.

Unfortunately, there is no clear rule on how much frequency is the right
amount. Techniques like Optimum Effective Scheduling (OES) recommend
very high spot loads and frequency levels in one week to guarantee listen-
er impact and results for the client. While the exact amount of frequency
remains open to interpretation, there seems to be general agreement thata
minimum of three is necessary to generate resulits.

In the absence of specific frequency goals stated by the client, setting
the average frequency at three will maximize reach at the three-or-more
level. For example, if an agency buyer specifies a buy at 150 gross rating
points with no frequency or reach goal, the salesperson should plan it ata
50 reach and a three frequency to maximize reach at the three-plus level.

By Gerry Boehme

tential sponsor you’re working
with, here are some things every
radio sales briefcase should in-
clude:

Radio’s Strengths

We have to sell radio before we
sell our station. It never hurts to
position the medium even to es-
tablished radio advertisers. who
may be making unjustified as-
sumptions and not using radio to
its fullest advantage. Among the
points we should stress:

» Universal availability and ap-
peal, including impressive trends
in listening over the past 10-15
years for key age groups.

* Mobility and the freedom to
participate in other activities while
listening, helping to make radio
the only medium that can adapt to
any lifestyle.

* Radio’s ability to target audi-
ences and the loyalty listeners feel
toward their favorite stations.

+ The power of using imagina-
tion and theater of the mind.

A Station Review

Most of us can offer a wealth
of information about our own sta-
tion, but what do we say about our
competitors? Is it all negative, or
do we give credit to every station
for their relative strengths and ex-
plain how we fit in the market?

All programming attracts differ-
ent age groups and lifestyles. The
more positive we can be about all
stations in the market, the more we
can be perceived as a marketing
resource instead of a seller of time.

Several
Information Sources

In-depth market information
helps people make accurate deci-
sions. Quantitative audience esti-
mates (Arbitron or some other
source) serve as the basis for de-
termining the audience size in
terms of age, sex, race, and geog-
raphy. Applications like Maxi-
miser help define the audience in
more specific terms, like market-
ing area (ZIP code clusters) or
faithful listening. Qualitative
sources such as Scarborough,
Media Audit, or Retail Direct go
beyond the standard Arbitron
demos by including lifestyles,
consumption patterns, and prod-
uct preferences.

Being the “information source”
can establish your position as the
first place a buyer turns to when
starting to plan a campaign.

Planning & Buying Tips

Good radio campaigns depend on
defining goals, communicating the
message, and choosing the right sta-
tions. Guiding advertisers through
the process puts us in good position
to be included in the mix.

All campaigns seek to accomplish
some goal: create awareness, gener-
ate store traffic, or motivate purchas-
es of products. Most importantly, the
advertiser has to define the target au-
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SUCCESS STORIES FROM THE RAB

The Water Source: A Clear Victory

SITUATION: The Water Source is a Memphis-based bottled water dis-
tributor that provides its customers with free home or office delivery of
Mountain Valley Spring Water, along with other brands such as Dia-
mond and Clearidge. The company competes with other local bottled-
water suppliers and the well-known store-bought brands (Evian, Naya,
Ozark, etc.), in addition to another less publicized yet formidable rival
— Memphis tap water. The city of Memphis is reputed to have the
purest public water system in the country.

OBJECTIVE: The Water Source had been in business 15 years. Dur-
ing that time, the company restricted its advertising efforts to newspa-
per, direct mail, and trade show displays. The mix had been success-
ful, but the pressure of increased competition necessitated a change
in the firm’s advertising philosophy and objectives.

CAMPAIGN: Account executive Sheltie Fleming of Memphis radio sta-
tion WSRR-FM met with Phil Russom, managing partner of The Wa-
ter Source. After this initial information-gathering session, Fleming
came up with a great promotional idea that established The Water
Source as a sponsor of tailgate parties prior to University of Memphis
home football games. The campaign was designed to not only provide
The Water Source with exposure over the airwaves, but also allow the
company to hand out samples of its products during the pre-game
events.

RESULTS: Both the tailgate promotion and the on-air schedule of com-
mercials were great successes. The company’s message obviously
made an impression, because the phones quickly began to ring. Since
its inaugural campaign, The Water Source has been a regular adver-
tiser onWSRR. “Advertising on WSRR helped increase our business
more than 100%; it put us on the map,” said Mr. Russom. “We partic-
ularly like the immediate results we get from advertising with radio,
and we appreciate the commitment to service and creative assistance
we receive from our account executive” In early 1997, Fleming signed

Mid-South.

the company to a contract calling for a 45% increase in annual billing.
TheWater Source is now the dominant bottled water company in the

—RABTOOLBOX———

More marketing information and resources from the RAB

FROM MEDIA TARGETING 2000

From 6am to 6pm, bottled water users spend 45% of their media time with
radio. Compare this to 40% with television and only 9% of the time with
newspaper.

FROM RAB’S INSTANT BACKGROUND COLLECTION —
BOTTLED WATER

imported bottied water grew 15.1% in 1996, following a 6.6% drop in 1995,
to reach a record high total of 111.8 million galions. France was the largest
exporter of bottled water to the U.S. in 1996, with 58.5% of the market,
compared to 29.7% for Canada, 6.7% for ltaly, and 5.1% for all others

(Beverage World, October, 1997).

— Beverage World, 1/98

FROM RAB CATEGORY FILES

“In 1996, bottled water accounted for $3.6 biltion at the wholesale level and
a 13% share of total refreshment beverage sales”

For more information, call RAB’s Member Service HelpLine at (800) 232-
3131, orlog on to RadioLink at htto:/www.rab.com.

dience group, which can be de-
scribed by any combination of sex,
age, race, lifestyle, or consumption
characteristics. Good salespeople ask
good questions. The more informa-
tion you have, the better you can plan
a campaign that reaches the right tar-
get group with an effective message.

Once the target is identified and
the goal is defined, the implementa-
tion of any campaign depends on
exposing the right people to the mes-
sage enough times to generate the
desired result. In radio research
terms, the goals of the buy can be
expressed as reach (the number of
people who hear the message) and
frequency (the number of times the
message is heard by any one person).

There’s no one way to plan a

schedule. Used exclusively, radio
may deliver all the objectives of
the buy. Used as a part of the me-
dia mix, radio may be asked to
provide certain elements within an
overall marketing plan.

The campaign length, flights,
and dayparts can be influenced by
budget considerations, the inclu-
sion of other media, and the reach/
frequency goals. Choosing the
right frequency is perhaps the
most difficult part of making a buy
(see “What’s The Right Amount
Of Frequency?” box). It can be in-
fluenced by creative consider-
ations and campaign objectives
(like the need for creating aware-

Continued on Page 12
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Radio Goes To The Movies

ovie openings can make for great promotion ideas. And

the time to create a promotion based around a forthcom-
ing release is now. R&R will detail some of the major movies
set to be released in the coming months. For information on
creating a promotion for a specific movie, call the studio’s re-
gional/field representative for your market. Check out movies
opening this week and charting movie soundtracks on Show

Prep (pages 20 and 21).

May 15

THE HORSE WHISPERER
(Touchstone) — [4-year-old Grace
MacLean (Scarlett Johansson) is
emotionally and physically scarred
after suffering a terrible riding acci-
dent on her prized horse, Pilgrim.
Grace's mother, Annie (Kristin
Scott Thomas), a high-powered
magazine editor, launches an all-out
campaign to find a “horse whisper-
er,” someone with the unique gift of
curing troubled horses. She packs
up her daughter and heads to Mon-
tana to seek the help of Tom Book-
er (Robert Redford), a legend for
this sort of work. Love blossoms be-
tween the two.

May 20

GODZILLA (Universal) — Nu-
clear scientist Nick Tatopoulos is
ripped from his research for the
greatest project of his life — to help
the U.S. track the beast behind sev-
eral mysterious disasters. As Nick
begins his investigation, the enor-
mous creature descends upon NYC,
causing complete chaos. The army
mobilizes its troops to attack, but the
monster swiftly and effortlessly dis-
appears. Phillipe Roche, an enig-
matic insurance investigator, leads
an odd team to assess the destruc-
tion left in the creature’s wake. He
and Nick must join forces to unrav-
el the mystery behind the incredi-
ble creature. Starring Matthew
Broderick, Jean Reno, Maria Pit-
illo, and Hank Azaria.

May 22

BULWORTH (20th Century Fox)
— Warren Beatty portrays a U.S.
senator who is going over the edge.
Inspired by the beautiful Nina (Halle
Barry). Bulworth finds himself say-
ing publicly for the first time what he’s
always known to be true about race
and wealth in America.

QUEST FOR CAMELOT
(Warner Bros.) —WB’s first fully an-
imated feature film is set in the days
when King Arthur was newly
crowned. The story revolves around
the exploits of Kayley, a lively and
strong-willed girl, and Garrett, a re-
sourceful young blind man. Lending
their voices are Jessalyn Gilsig, Cary
Elwes, Gabriel Byrne, Gary Old-
man, Don Rickles, and Eric Idle.

June 5

COUSIN BETTE (Fox Search-
light) — Jessica Lange plays the
title character, a calculating spinster
who takes on the world of secret
treachery, passions, and ambitions
with a cunning sense of fair play.
Always ridiculed and never married,
she has long lived in the shadow of
her beautiful and beloved sister,
Adeline. Bette is just one of a cast
of characters that makes up the aris-
tocratic Hulot family in 1840s
France. Co-starring Bob Hoskins,
Elisabeth Shue, Hugh Laurie, and
Aden Young.

June 12

SIX DAYS, SEVEN NIGHTS
(Touchstone) — Harrison Ford is
Quinn Harris, a rough-hewn avia-
tor who hates tourists and lives an
uncomplicated existence in a tropi-
cal paradise. Robin Monroe (Anne
Heche) is a driven magazine editor
on holiday with her fiancé, Frank
Martin (David Schwimmer). When
an unexpected deadline requires
Robin go to Tahiti, she reluctantly
bribes Harris to take her. Along the
way, the two are forced down due
to a storm, and danger and romance
ensue for the two castaways.

THE TRUMAN SHOW (Para-
mount) — Truman Burbank (Jim
Carrey) is the most famous face on
television, only he doesn’t know it.
He is the unwitting star of a non-
stop, 24-hour-a-day documentary
soap opera. His friends, his family
... everyone around him is an actor.
He’s a prisoner in a made-for-TV
paradise! This is the story of his es-
cape. Also starring Laura Linney,
Noah Emmerich, Ed Harris, and
Holland Taylor.

June 19

MULAN (Walt Disney Pictures)
— Mulan chronicles the daring ad-
ventures of a young Chinese wom-
an whose irrepressible spirit clash-
es with her tradition-bound society.
When her country is forced into war,
she takes her ailing father’s con-
scription notice and joins the Chi-
nese army to save his life. Lending
their voices to this animated adven-
ture are Ming-Na Wen, Eddie
Murphy, B.D. Wong, Harvey Fi-
erstein, and Gedde Watanabe.

June 26

OUT OF SIGHT (Universal) —
A prison breakout goes awry when
Jack Foley (George Clooney), an
escaped bank robber with no inten-
tion of going back, takes Karen Sis-
co (Jennifer Lopez) hostage. A by-
the-book federal marshal, she is de-
termined to recapture him, but then
must figure out if she can sleep with
him and arrest him. Co-starring
Ving Rhames, Albert Brooks, and
Don Cheadle.

July 1

ARMAGEDDON (Touchstone)
— An asteroid the size of Texas is
heading directly toward Earth at
22,000 mph. NASA’s executive di-
rector must send up a crew to de-
stroy it. He enlists Harry S. Stamp-
er (Bruce Willis), the world’s fore-
most deep core oil driller, and his
roughneck team. They must land on
the asteroid, drill into its surface,
and drop a nuclear device into the
core. Co-starring Ben Affleck, Bil-
ly Bob Thornton, Liv Tyler, and
Will Patton.

July 10

LETHAL WEAPON 4 (Warner
Bros.) — They’re back! Detectives
Riggs (Mel Gibson) and Murtaugh
(Danny Glover) reteam with the
hyperactive Leo Getz (Joe Pesci) and
are joined this time by junior detec-
tive Lee Butters (Chris Rock). The
team struggles to unravel a series of
events involving an Asian crime
overlord (Jet Li).

MADELINE (TriStar) — “In an
old house in Paris that was covered
in vines, lived 12 little girls in two
straight lines.” begins the classic
series of Madeline books by Lud-
wig Bemelman. Hatty Jones plays
the fearless Madeline, Frances
McDormand glides with grace as
Miss Clavel, and Nigel Hawthorne
is the villainous Lord “Cucuface.”

SMALL SOLDIERS (Dream-
Works) — What would happen if
toy technology took on military in-
telligence? What if action figures
took their jobs a little too serious-
ly? Small Soldiers tells the story of
an all-out war between the Gorgon-
ites, a small but intrepid band of
monstrous-looking creatures, and
the war-loving Commando Elite, led
by Major Chip Hazard (Tommy
Lee Jones). Co-starring in this
blend of live action and state-of-the-
art computer animation are Kirsten
Dunst, Gregory Smith, Jay Mohr,
Phil Hartman, and Denis Leary.

July 13

POLISH WEDDING (Fox
Searchlight) — The love, jealou-
sies, and entanglements that face a
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HOT TUBBIN’ IT ON SECRETARY’S DAY — WAQY/Springfield, MA
decided to pay homage to a neglected segment of the populace, the male
secretary, on April 22. The selected men were able to relax in a hot tub with
Rock 102's Bax and O'Brien during lunch hour on Main Street in downtown
Springfield. The guys also received Red Sox tickets, movie tickets, and CDs.

working-class Polish-American
clan from Detroit are the focus of
this film, which stars Lena Olin as
the mother, Gabriel Byrne as the
father, and Claire Danes as the
daughter, Hala, who is the center of
the family’s tempestuous storm.

July 17

THE MASK OF ZORRO
(TriStar) — A sweeping romantic
adventure of love and honor, trage-
dy and triumph, set against Mexi-
co’s fight for independence from the
iron fist of Spain. Twenty years have
passed since Don Diego de la Vega
(Anthony Hopkins) fought oppres-
sion as the legendary hero Zorro. He
now must find a successor to stop
the tyrant Raphael Montero, who
stole everything he loved and left
him to rot in prison. Don Diego
chooses Alejandro Murietta (Anto-
nio Banderas), a bandit with a trou-
bled past, and transforms him into
the fearless romantic hero he once
was.

July 24

JANE AUSTEN’S MAFIA!
(Touchstone) — Organized crime
gets the Airplane! treatment. The
story of the Cortino family begins
when the young and innocent Vin-
cenzo Cortino is driven from his
home in Sicily and forced to swim
to America. There he grows up to
become the infamous patriarch of a
powerful crime family. Getting
along in years, Vincenzo (played by
the late Lloyd Bridges) must
choose between his psychotic son
Joey or the war hero Anthony. Jay
Mohr, Olympia Dukakis, Chris-
tina Applegate, and Billy Burke
co-star.

SAVING PRIVATE RYAN
(DreamWorks) — June 6, 1944. The
Allies launch the biggest invasion
in military history as millions in
war-ravaged Europe wait and hope.
As vast armies storm the beaches,
a crack unit of troops is ordered to
find and retrieve one man: Private
James Ryan. As the soldiers push
deeper into enemy territory, they
find themselves questioning their
orders. Why is one man worth risk-
ing eight? Co-starring Tom Hanks,
Edward Burns, Tom Sizemore,
Matt Damon, and Vin Diesel.

July 29

THE PARENT TRAP (Walt
Disney Pictures) — In this all-new
remake of the Disney classic, two
identical twin sisters, wha've never
met, who conspire to reunite their
mom and dad, who never should
have been apart. Starring Dennis
Quaid, Natasha Richardson, Lisa
Ann Walter, and Elaine Hendrix.

July 31

A PERFECT MURDER
(Warner Bros.) — Millicnaire in-
dustrialist Steven Taylor (Michael
Douglas) has it all — except the fi-
delity of his young wife, Emily
(Gwyneth Paltrow). When he finds
out she’s having an affair with a
struggling downtown artist (Viggo
Mortensen), he sets in motion a
terrible plot — the perfect murder
— with Emily as the target. How-
ever, in the final scheme of things
— once foul play is in the air—a
cat-and-mouse game ensues with
some unexpected predators.

BASEKETBALL (Universal)
— Director David Zucker (Air-
plane!, Naked Guns) tackles the
field of professional sports. Helping
add laughs are Trey Parker, Matt
Stone, and Bob Costas.

August 7

THE NEGOTIATOR (Warner
Bros.)— Danny Roman (Samuel L.
Jackson) is at wit’s end and holding
the chief of the Chicago Internal Af-
fairs Bureau at gunpoint — all be-
cause Roman has been falsely ac-
cused of murder and theft He can
prove his innocence, but he just needs
a little time. He requests the servic-
es of respected negotiator Chris Sa-
bian (Kevin Spacey), wha squares
off with his opponent while trying to
defuse an explosive situaticn.

Dates are subject to change.

Compiled by R&R Associate Ed-
itor Margo Ravel; (310) 788-1659

TALK BACK TO R&R!

e encourage your feedback.
If you have comments regard-

ing this column or would like to see
your work here, contact Framk Mini-
aci directly at (310) 788-1650 or by
e-mail atminiaci@rronline.cam.
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You GCan Bank On It!

J anet Jackson has joined
forces with Magic Johnson
and Motown Records’ Jheryl
Busby and invested $3 million for
a controlling share of California
based Founders National Bank
They hope to use their contacts
and drawing power to get the Afri-
can-American elite to plunk their
savings there (Time).

David Puliman_the dealmak-
er who put together the David
Bowie bond deal, rates other rock
stars on their bankability. Ozzy
Osbourne merits a BBB+ with an
estimated value of more than $20
million; Alanis Morissette isn't
considered a long-term bet and
garners a “definitely junk” rating
Blondie receives an A rating, and
the investment worth is approxi
mately $15 million. Says Blondie
frontwoman Deborah Harry:
“Only $15 million? Well, if we're
going to be betting, Mama needs
a new pair of shoes” (Details)

What’s In A Name?

“I've been waiting to do this for
over a month. And now, stay tuned
for ‘Snatches’ — where there’s a
time and a place” — WBAI-FM/
New York engineer Michael G.
Haskins anticipates the debut of
the world’s first gynecological
call-in program, a special edition
of the station’s Healthstyles show
(New York)

All In The Family

Children of rockers who have
followed the same road are fea-
tured in Entertainment Weekly.
One highlight: “It wasn't about,
like.‘You're John Lennon’'s son '
because he doesn't give a s—-
If he wants people to hear [new
album /nto The Sun], | wish that
for him. If he wants to stay more
underground, 'll help guide it in
that direction,” says Beastie Boy
Adam Yauch, who asked Sean
Lennon to record an album for the
Grand Royal label

Also in the works are album from
Elijah Blue's (son of Cher &
Gregg Allman) band Deadsy;
PeteTownshend's daughter Emma;
RufusWainwright (son of Loudon
Il & Kate McGarrigle); Adam Co-
hen (son of Leonard Cohen); Chris
Stills (son of Stephen Stills); and
Loretta Lynn's granddaughters, Pat-
sy & Peggy Lynn.

Who’s Kissin’ ...

Madonna is in a red-hot fling
with Titanic hunk Billy Zane (Star)

LeAnn Rimes falls for Party Of
Five hunk Andrew Keegan, and
friends say, “LeAnn was so anx-
lous to show off her handsome
new beau, she posed for pictures
with Andrew and happily intro-
duced him to all her country mu
sic pals” (Globe)

Paul McCartney and Michael
Jackson have kissed and made up
following the tragic death of Linda
McCartney was mad at Jackson
after he bought the Beatles' cata-
log and allowed one of the songs
to be used for a commercial. “The
terrible feud is over”” Jackson told
a friend (National Enquirer).

... Who's Hissin’!

Michael Jackson is already
pushing his wife, Debbie Rowe, to
have a third child, but Rowe is
threatening to have her tubes tied
— unless Jackson spends more
time with her and stays away from
Lisa Marie Presley (Star).

And Madonna was trying to
patch up along-standing feud with
pal Sandra Bernhard when she
called to congratulate Bernhard on
her pregnancy.Madonna offered to
be the child’s godmother, but Bern-
hard said don't call me, I'll call you
(National Enquirer).

Truer Words ...

‘| truly believe that when men are
looking at women, they can't see
past their hooters. You could have
the stupidest woman imaginable,
but if she's got a beautiful pair of
hooters, a man is gonna want to
fuck her.Whereas if | have a stupid
man in front of me, | don’t give a
fuck how big his dick is, | want him
out of my life” — Garbage’s Shirl-
ey Manson defines the difference
between men and women (Details).

We Can Be Heroes ...

“As soon as | hear there’s a pond
introuble of any sort, I'll be there. If
it's a problem with silt, or some kind
of dock that's come loose ... some
fish that aren't getting along, what-
ever itis, it's my job to be there. To
hell with the $5 million [a week]"—
Jerry Seinfeld on his charitable
presence at the fund-raiser for the
Eagles’ Walden Woods Project
(Entertainment Weekly).

Each week R&R snesks a peek through the nation’s consumer
ragazines in search of evenything from the sublime o the nidicy:-
laus i music news. R&R has not verifled any of thesa reports.

SHOW PREP

'MUSIC & MIOVIES

3
:

CURRENT
* HE GOT GAME (Def Jam/RAlL/Mercury)

Single: He Got Game/Public Enemy

Other Featured Artists: KRS-One, Flavor Flav, Stephen Stills
* CITY OF ANGELS (Warner Sunset/Reprise)
Singles: Uninvited/Alanis Morissette

Iris/fGoo Goo Dolls

Other Featured Artists: U2, Paula Cole, John Lee Hooker

* THE BIG HIT (TVT Soundtrax)

Featured Artists: Sugar Hill Gang, Buck-O-Nine, LaTanya

* BLACK DOG (Decca)

Single: Drivin’ My Life Away/Rhett Akins
Other Featured Artists: Big House, Patty Loveless, Gary Allan

« LOST IN SPACE (TVT)

Single: Have Fun, Go Mad/Blair

Single: Lost In Space (Theme)/Apollo Four Forty
Other Featured Artists: Crystal Method, Death In Vegas, Propellerheads |
* SLIDING DOORS (Jersey/MCA)

Other Featured Artists: Space Monkeys, Jamiroquai
* THE PLAYERS CLUB (Heavyweight/A&M)

Singles: We Be Clubbin'/ice Cube

Same Tempo/Changing Faces
Other Featured Artists: Jay-Z, Scarface
* MAJOR LEAGUE Ill: BACK TO THE MINORS (Curb)

Singles: SmallTalk/Sawyer Brown

Other Featured Artists: Smokin’ Armadillos, Alabama, Sister Hazel

COMING

* WOO (Sony Music Soundtrax/Epic)

Single: Money/Charli Baltimore (Untertainment/Epic/Sony Music Soundtrax)

Other Featured Artists: Brownstone, M.C. Lyte f/N. Gilbert, Lost Boyz
* QUEST FOR CAMELOT (Curb/Atlantic)

Single: Looking ThroughYour Eyes/LeAnn Rimes

Other Featured Artists: Celine Dion, Bryan White, Corrs
* | GOT THE HOOK-UP (No Limit/Priority)

Single:| Got The Hook-Up!/Master P f/Sons Of Funk

Other Featured Artists: Snoop Doggy Dogg, Montell Jordan, Jay-Z
* THE HORSE WHISPERER (MCA/Nashville)

Single: A Soft Place To Fall/Allison Moorer

Other Featured Artists: Dwight Yoakam, Mavericks, George Strait

« BULWORTH (Interscope)

Single: Zoom/Dr. Dre & L.L. Cool J (Aftermath/interscope)
Other Featured Artists: RZA, Public Enemy, Mack 10 & Ice Cube

* GODZILLA (Sony Music Soundtrax)
Single: Heroes/Wallflowers (Epic)
Other Featured Artists: Puff Daddy f/iJimmy Page, Ben Folds Five,

Days Of The New
* HOPE FLOATS (Capitol)

Single: Chances Are/Bob Seger & Martina McBride
Other Featured Artists: Rolling Stones, Mavericks, Deana Carter

CvBERSPACE

Hot, new muisic-related World *
Wide Web sites, cool cyberchats,
and other points of interest along

the information superhighway.

Net Chats

Shawn Colvin, Monday (5/11)

at 10pm ET/7pm PT, America *

Oniine (keyword: OPRAH).

On The Web

Pietasters and Reverend
Horton Heat, concert, Friday (5/

(www.LiveConcerts.com).

cert, Saturday (5/9) at 8:30pm ET/

8) at 9:30pm ET/6:30pm PT :

Agents Of Good Roots, con- ;

5:30pm PT (www.rollingstone. ,

com).

(www.rollingstone.com).

Rocktropolis.com).

com).

Bad Religion, concert, Mon- .
day at 8:30pm ET/5:30pm PT

Bjork, concert, Tuesday (5/12)
at 8pm ET/5pm PT (www.

Fuel, concert, Tuesday at 9pm -
ET/6pm PT (www.rollingstone.

Fastball, chat, Wednesday °
(5/13) at 7pm ET/4pm PT (www. :
sonicnet.com, chat.yahoo.com). :

Rocktropolis.com).

(www.ticketmaster.com).

Morcheeba, concert, Wednes- |
day at 8pm ET/5pm PT (www. i

The Jesus Lizard, chat, Wed- *
nesday at 8pm ET/5pm PT }

5
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' MUSIC DATEBOOK

1970/ The Beatles’ last LP, Let /t Be, is
released.

1989/ The “Concert Against AIDS” series
of benefits begins in San Fran-
cisco. Huey Lewis, Linda Ron-
stadt, Grateful Dead, Tracy Chap-
man, Los Lebes, Joe Satriani,
and Tower Of Power headline the
show in honor of late promoter
Zohn Artman, who died of AIDS.

¢ Born: Big Joe Turner 1911, Perry Como

1913, Joe Bonsall (Oak Ridge
Boys) 1948, Rick Wakeman (Yes)
1949, George Strait 1952, Marti-
ka 1969

Releases: Prince’s “When Doves Cry”

1984, Beverly Hills Cop 1l ST 1987

TUESDAY, MAY 19

¢ 1958/Bobby Darin’s “Splish Splash” be-

comes first 8-track recording re-
leased on vinyl.

i 1976/Keith Richards crashes his car and

is arrested when cocaine is found
in his possession.

Born: Pete Townshend 1945, Dusty Hill
(ZZ Top) 1949, Joey Ramone (Ra-
mones) 1952, Grace Jones 1952

WEDNESDAY, MAY 20

1954/Bill Haley And His Comets’ “Rock
Around The Clock” is released.

1967/Jimi Hendrix signs his first Amer-
ican contract with Reprise.

1968/Pete Townshend marries Karen
Astley.

1995/Don Henley marries Sharon Sum-
merall in Malibu.

Born: Peggy Lee 1920, Joe Cocker
1944, Cher 1946, Jane Wiedlin
(ex-Go-Go) 1958, Nick Heyward
1961

Releases: Frankie Valli’s “Can’t Take My
Eyes Off You” 1968

THURSDAY, MAY 21

1971/Paul McCartney releases the Ram
LP

1992/Bette Midler is Johnny Carson's
last guest on The Tonight Show.

Born: Renald Isley 1941, Leo Sayer
1948

1958/Jerry Lee Lewis arrives in the UK,
confirms his marriage to his cous-
in, and has his tour cancelled.

1989/The Jacksons release 2300 Jack-
son St this time without Michael
or Marlon.

Born: Bernie Taupin 1950, Morrissey
1959

Releases: Queen's “You're My Best
Friend"” 1976

SATURDAY, MAY 23

1989/The Allman Brothers announce
they’ll do a 20th anniversary tour;
they last performed together in
1982.

%

1995/Motley Crue bassist Nikki Sixxand -
wife Brandi become parents to -

son Decker Nilsson.
Born: Baltimora 1957

Releases: Beach Boys’ "I Get Around” .
1964, Beatles’ “Paperback Writ- :
er" 1966, Tempiations’ “Ball Of -
Confusion” and Three Dog Night's -
“Mama Told Me (Not To Come)" * ~
1970, Tina Turner’s Private Danc- -
erand Corey Hart's first Offense |

1984

1974/Duke Ellington dies of lung cancer.

Ax! Rose — Welcome to the jungle!

1990/After marrying in Las Vegas a
month earlier, Erin Everly and Axl
Rose file for divorce.

Borr: Bab Dylan 1941, Patti Labelie :

1944, Rosanne Cash 1955, Viyi-
an Trimble (Luscious Jackson)
1963, Rich Rebinson (Black
Crowes) 1969

- TENT T T
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MUSIC TELEVISII
59.4 million households
Patti Galluzzi,
VP/Music Programming

MUSIC ARST
50.8 miflion households
Wayne Isaak, Sr. VP/Music & Talent Relations

| ADDS |

| ADDS |

BIG PUNISHER #/JOE Still Not A Player (L oud)
LENNY KRAVITZ f You Can't Say No (Virgin)
MAGONNARay Of Light (Maverick/WB)
USHER My Way (LaFace/Arista)

| EXCLUSIVE |

GOO GDO DOLLS Iris (Reprise)

| HEAVY |

BACKSTREET BOYS Everybody (Backstreet's Back) (Jive)

BRANOY & MONICA The Boy Is Mine (Atiantic)
MARIAH CAREY My All (Columbia)

DAVE MATTHEWS BAND Don't Drink The Water (RCA)
DESTINY'S CHILO No, No, No (Grass Roots/Golurnbia)
ICE CUBE We Be Clubbin’ (Heavyweight/A&M)
NATALIE IMBRUGLIA Torn (RCA}

JANET | Get Lonely (Virgin)

K-Cl & JOJOAll My Life (MCA)

MADONNA Ray Of Light (Maverick/W8)

MARCY PLAYGROUNO Sex And Candy (Capitol)
MASTER P Make 'Em Say Ugh (No Limit/Priority)
BRIAN MCKNIGHT Anytime (Motowr)

NEXT Too Close (Arista)

PUFF OAODY & THE FAMILY Victory (Bad Boy/Arista)
WALLFLOWERS Heroes (Epic)

[JAM OF THE WEEK |

SPARKLE Be Caretul (Rock Land/Interscope)

| STRESS
CHERRY POPPIN’ OADOIES Zoot Suit Riot (Mojo/Universal)

TORI AMOS Spark (Atiantic)

EVERCLEAR | Will Buy You A New Life (Capitol)
FASTBALL The Way (Hollywood)

HANSON Weird (Mercury}

MONTELL JORDAN Let's Ride (Def Jam/RAL/Mercury)
MATCHBOX 20 Real World (Lava/Atlantic)

PRAS MICHEL Ghetto Supastar... (Interscope)
SEMISONIC Closing Time (MCA)

SHANIA TWAIN You're Still The One (Mercury)

|[BREAKTHROUGH |

GARBAGE Push It (Almo Sounds/interscope)

LENNY KRAVITZ If You Can't Say No (Virgin)

| ACTIVE |

BIG PUNISHER #/JOE Still Not A Player (Loud)

BOYZ 11 MEN Can't Let Her Go (Motown)

BUSTA RHYMES Turn It Up/Fire It Up (Elektra/EEG)
CANIBUS 2nd Round K.O. (Universal)

PAULA COLE Me (fmago/WB)

FUEL Shimmer (550 Music)

GREEN DAY Redundant (Repriss)

LOX Money, Power. And Respect (Bad Boy/Arista)
SARAH MCLACHLAN Adia (Arista)

MYA1/SISQO It's All About Me (University/interscope)

’N SYNC | Want You Back (ACA)

PROPELLERHEADS History Repeating (DreamWorks/Geffen)
PUBLIC ANNOUNCEMENT Body Bumpin’ ... (A&M)
RADIOHEAD No Surprises {Capitol)

THIRD EYE BLINO Losing A Whole Year { Elektra/EEG)
USHER My Way (Laface/Arista)

VERVE Lucky Man (Hut/Virgin}

Video airplay from May 11-17.

JON B. They Don't Know (Yab Yum/550 Music)

CHERRY POPPIN’ DAOOIES Zoot Suit Riot (Mojo/Universal)
CELINE DION To Love You More (550 Music)

GLORIA ESTEFAN Heaven's What | Feel (Epic)

MAOONNA Ray Of Light (Maverick/WB)

LEANN RIMES Looking Through Your Eyes (Curb/Atiantic)

XL |

CELINE DION To Love You More (550 Music)
NATALIE IMBRUGLIA Torn (RCA)

MAOONNA Ray Of Light (Maverick/W8)

MARCY PLAYGROUNO Sex And Candy (Capitol)
SAVAGE GAROEN Truly Madly Deeply (Colunbia)

| LARGE

MARIAH CAREY My All (Columbia)

PAULA COLE Me (imago/WB)

OAVE MATTHEWS BANO Don't Drink The Water (RCA)
FASTBALL The Way (Hollywood)

ARETHA FRANKLIN A Rose s Still A Rose (Arista)
MATCHBOX 20 3am (Lava/Atlantic)

SARAH MCLACHLAN Adia (Arista)

VONOA SHEPARD Searchin' My Soul (550 Music)
SHANIA TWAIN You're Still The One (Mercury)
WALLFLOWERS Heroes (Epic)

| MEDIUM i

BABYFACE & OES’REE Fire (Yab Yum/550 Music)
ERIC CLAPTON My Father's Eyes (Duck/Reprise)
GLORIA ESTEFAN Heaven's What | Feel (Epic)
EBBA FORSBERG Lost Count (Maverick/WB)
JANET | Get Lonely {Virgin)

MATCHBOX 20 Real World (Lava/Atlantic)
EQOWIN MCCAIN |'l Be (Atlantic)

BONNIE RAITT One Belief Away (Capitol)

| CUSTOM |

ALtLove Letters (/sland)

TORI AMOS Spark (Atiantic)

JON B. They Don't Know (Yab Yum/550 Music)

BLACK LAB Time Ago (DGC/Geffen)

BRANOY & MONICAThe Boy Is Mine (Atiantic)

CHERRY POPPIN’ DADOIES Zoot Suit Riot (Mojo/Universal)
MARC COHN Already Home (Atlantic)

RANDY CRAWFORO Bye Bye (Bluemoor/Atiantic)

INOJGO GIRLS/JEWEL/MCLACHLANWater.. (Arista)
WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)
JOE Al That | Am (Jive)

ELTON JOHN Recover Your Soul { Rocket/Isiand)

K-CI & JOJO All My Life (MCA)

LENNY KRAVITZIf You Can't Say No (Virgin)

LISA LOEB Let's Forget About It (Geffen)

BRIAN MCKNIGHT Anytime (Mercury)

STEVE POLTZ Sitver Lining (Mercury)

LEANN RIMES Looking Through Your Eyes (Curb/Atlantic)
ROBBIE ROBERTSON Unbound (Capitol)

SEMISONIC Closing Time (MCA)

Video airplay from May 11-17.
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TOP TEN SHOWS
APRIL 27-MAY 3

Total Audience
(98 milfion households)

1 Seinfeld (Thursday)

2 ER

3 Movie (Monday)
(Merlin, Part 2)

4 Veronica’s Closet

5 Friends

6 Just Shoot Me

7 Frasier

8 Touched By An Angel

9 Dateline NBC (Tuesday)

itie) 60 Minutes

Adults 18-49

1 Seinfeld (Thursday)
2 ER
3 Movie (Monday)
(Merlin, Part 2)
4 Veronica'’s Closet
5 Friends
6 Just Shoot Me
7 The X-Files
8 Frasier
9 King Of The Hill
10 The Drew Carey Show

Source: Nielsen Media Research

Conang NexT WeE

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. All listings subject to
change.

Friday, 5/8

* Hanson perform onMTV’s Live
FromThe 10 Spot (10pm).

* Mya f/Sisqo, Vibe (check local
listings).

Saturday, 5/9

* Wynonna performs on PBS’
Austin City Limits (check local list-
ings).

« Indigo Girls, Lush, and Joan
Osborne perform on PBS’ On Tour
(check local listings).
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 Puff Daddy and Jimmy Page,
Saturday Night Live (NBC,
11:30pm).

Sunday, 5/10

» Ani DiFranco lends her voice
to Fox’s King Of The Hill (8:30pm).

Monday, 5/11

¢ Deryl Dodd and Juice New-
ton, Prime Time Country (TNN,
9pm ET/6pm PT).

* Xscape, Vibe.

» Tori Amos, The Tonight Show
With Jay Leno (NBC, 11:35pm).

« Faith Hill, Late Show With Dav-
id Letterman (CBS, 11:35pm).

Tuesday, 5/12

« Linda Davis and Brenda Lee,
Prime Time Country.

* Mase, Vibe.

« Olivia Newton-John, Jay Leno.

¢ Hanson, David Letterman.
« Ray Davies, Late Night With
Conan O'Brien (NBC, 12:35am).

Wednesday, 5/13

* Charley Pride, Prime Time
Country.

* Bonnie Raitt, David Letterman.

» Todd Snider, Conan O'Brien.

Thursday, 5/14

* Keith Harling, Prime Time
Country.

* Brandy, Jay Leno.
« Foo Fighters, David Letterman.

o e e
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_ 36 miltion households
) % Lydia Cole,
(A VRN /F/\Music Programming

T H E
21 million households
Peter Cohen,
VP/Programming
MUSIC TELEVISION
©OU CONTROL.

| Video Playlist |
MYA 1/SISQO... it's All About Me (University/Interscope)
JANET | Get Lonely (Virgin)

NEXT Too Close (Arista)

BOYZ il MEN Can't Let Her Go (Motown)

BUSTA RHYMES Turn It Up... (Elektra/EEG)

SPARKLE Be Careful (Rock Land/Interscope)
MONTELL JOROAN Let's Ride (Def Jar/RAL/Mercury)
2PAC {/ERIC WILLIAMS Do For Love (Amaru/Jive)
QUEEN PEN Party Ain't A Party (Li’ Man/Interscope)
PUBLIC ANNOUNCEMENT Body Bumpin'... (A&M)

Video playlist for week ending May 8.

| Rap CityTop 10

LOX Money, Power, And Respect (Bad Boy/Arista)
BIG PUNISHER t/JOE Still Not A Player {Loud)
GANGSTARR Royalty (Noo Trybe/Virgin)

COCOA BROVAS Black Trump (Duck Down/Priority)
DMX Get At Me Dog (Def Jam/Mercury)

MASTER PMake 'Em Say Ugh (No Limit/Priority)
BUSTA RHYMES Turn it Up... (Elektra/EEG)
EIGHTBALL Pure Uncut (Suave House/Universal)
ALL CITY The Actual (Geffen)

PUBLIC ENEMY He Got Game (Def Jam/Mercury)

Video playlist for week ending May 8.

| NationalTop 20 |

MC REN Ruthless For Life (Ruthless/Epic)

SPARKLE Be Careful (Rock Land/Interscope)

CANIBUS 2nd Round K.0. (Universal)

BIG PUNISHER t/JOEStill Not A Player (Loud)

PRAS MICHEL Ghetto Supastar... (/nterscope)
MYA1/51SQ0... It's All About Me (University/interscope)
MASTER P I/SONS OF FUNKI Got... (No Limit/Priority)
BOYZ It MEN Can’t Let Her Go (Motown)

EIGHTBALL Pure Uncut (Suave House/Universal)

LOX Money, Power, And Respect (Bad Boy/Arista)

TORI AMOS Spark (Atlantic)

LSG Door #1 (EastWesvEEG)

XSCAPE The Arms Of The One Who... (So So Det/Columbia)
BACKSTREET BOYS Everybody (Backstreet's Back) (Jive)
CHARLI BALTIMORE Money (Untertainment/Epic)

OR. ORE & L.L. COOL J Zoom (Aftermathv!Interscope)
WC 1ICE CUBE Cheddar (Payday/FFRR/Red Ant
ARETHA FRANKLIN A Rose s Still A Rose (Arista)
BUSTA RHYMES Turn 1t Up... (Elektra/EEG)

MASTER P Make 'Em Say Ugh (No Limit/Priority)

Most requested from the week ending May 1.

PRISTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 ROLLING STONES $3843.0

2 YANNI $593.3

3 LUIS MIGUEL $478.1

4 AEROSMITH $346.4

5 ALAN JACKSON $256.7

6 LEANN RIMES/BRYAN WHITE $207.3

7 OASIS $205.2

8 SARAH MCLACHLAN $126.9

9 HARRY CONNICK JR. $113.2

10 BOB DYLAN $111.6
11 B.B. KING $93.9
12 PANTERA $90.2
13 OUR LADY PEACE $77.7
14 MATCHBOX 20 $68.0
15 BACKSTREET BOYS $66.7

Among this week’s new tours:

GERALD ALBRIGHT
MEREDITH BROOKS
BRUCE COCKBURN
FIXX
NICK LOWE
ANNE MURRAY
JEFFREY OSBORNE
SLAYER

The CONCERT PULSE s courtesy of Polistar, a
publication of Promoters’' On-Line Listings, (800)
344-7383; California {209) 271-7900.
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WEEKEND BOX OFFICE
MAY 1-3
1 He Got Game $7.61
(BuenaVista)”

2 City Of Angels " $6.60
(WB)

3 The Big Hit $5.75
(Sony)

4 Les Miserables $5.01
(Sony)*

5 Black Dog $4.80
(Universal)*

6 Titanic $4.01
(Paramount)

7 Paulie $3.74
(DreamWorks)

8 The Object OfMy  $3.39
Affection (Fox)

9 LostIn Space $2.98
(New Line)

10 Sliding Doors $1.64
(Miramax)
All figures in millions

* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include Woo,
starring Jada Pinkett Smith and re-
cording artist L.L. Cool J. The
film’s Untertainment/Epic/Sony
Music Soundtrax CD features
MC Lyte f/Nicci Gilbert's “Woo
Woo (Freak Out),” Nate Dogg f/
Warren G's “Nobody Dces It Bet-
ter] Adina Howard f/Jamie |
Foxx's “T Shirt & Panties” DMX,
Lox & Mase’s “Niggas Dun Start-
ed Sumthin’)” Allure /.50 Cents’
“Let It Be, Heavy D f/McGruff's
“Take A Ride,” Eightball f/Psy-
chodrama’s “Drama In My Life,
Too $hort /Slink Capone’s “|
Know You Love Her,” and Brown-
stone’s “Searching (For Your
Love)” Cuts by Chico DeBarge
(“Superman”), Lost Boyz (“Boun-
cin™), Simone Hines (‘I Will"),
Cam’Ron (“357"), Jane Blaze ("J-
A-N-E Meets N.O.R.E"), Mona
Lisa (“Get'n It On”"), Charli Balti-
more (“Money”), and Mint Condi-
tion’s Stokley (“if You L ove Me”)
complete the ST.

Opening at select theaters this
week is Homegrown, starring Bil-
ly Bob Thornton. Look sharp for

recording act Jon Bori Joviin a
supporting role. The film’s Wilt
Records soundtrack sports
Cowboy Junkies’ “Hold On To
Me," Apollo Four Forly’s “Elec-
tro Glide In Blue,” Grean Apple
Quick Step’s “Stars,” Buck-O-
Nine’'s version of “Pass The
Dutchie,” the Toyes'“Smoke Two
Joints,” Artificial Jey Club’s
“Sick And Beautiful” Sebadoh’s
“l Smell A Rat,” Lucky Me’s
“Burn,” Death In Vegas’ “GBH,’
Elaine Summers “Gorie To Stay,’
Home Grown’s “We Are Dumb;
the Heptones’ “Book Of Rules;’
and Chaser’s “Great Escape”
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Power Outage: Kordus, Mercer Exit

n a Tuesday shocker, KPWR/L.A. VP/

GM Marie Kordus and PD Michelle Mercer

exit. Emmis President/Radio Division Doyle
Rose told R&R that Kordus has been offered
an opportunity with Emmis’ new TV division.
Rose also said, “Changes — especially with
bright, talented people — are always tough, but
we felt it was time to bring in a new coach and
new approach to the station, although there will
be no changes to the format” While no interim
players have been announced, Rose expects to
have both positions filled within 30 days. In the
meantime, look for Emmis Exec. VP Rick

| Cummings to be spending more time at Power

and Emmis VP/Programming, New York Steve
Smith to begin racking up even more frequent
flyer miles.

» > Yo Quiero Cinco de Mayo {

The Mexican holiday again provided radio
stations with a number of unusual ways to
celebrate, including ...

* WXSR/Tallahassee, FL threw a party at
a local Mexican restaurant filling a 350-gallon

¢ dunk tank full of mayonnaise. Listeners took a
. toss at the station’s air talent for charity.

* KXLY & KZZU/Spokane did a variation
on the theme with its “Sinko de Mayor” contest.
The city’s mayor sat in a dunk tank for a couple
of hours while listeners took shots at hizzoner
for charity.

SMELLS LIKE BEETLE SPIRIT? — This was the
scene last week as four KROQ/L.A. listeners got the
chance to “Live In It Until You Win It.” The VW Beetle
was given away Wednesday (5/6) after 15 aromatic days
with no bathing!

* KUFO/Portland apparently thought
Cinco de Mayo was spelled with an S & M:
Afternoon sidekick Porkchop became a
human pifata Tuesday afternoon. He was
hoisted via crane over a parking lot, where
listeners could pony up a buck (donated to
the Oregon Humane Society) to crack the
whip and take a whack at him.

As rumored here first, Chancellors AMFM
Network will syndicate a CHR/Rhythmic weekly
countdown hosted by WKTU/NY morning driver
Hollywood Hamilton, starting July 4. Look for
an upcoming announcement on former 'KTU
jock RuPaul.

> Another Mystery {
Morning Launch

To publicize the return of morning
vets Kelly & Kline to the Bay Area,
KEZR/San Jose held a “Men In White”
promotion where the pair, dressed in

‘white tuxedos and riding in a white limo,

gave out money to people in crowded
places. The “mystery money men,” who
would put $50 into someone’s hand and
simply say, “Share the wealth,” became
the talk of the town’s local TV and print
media till they hit the air and announced
who they were.

Continued on Page 24

Rumors

¢ Is a heritage Seattle station about to“shut up and
play the hits"?

¢ Is veteran Rock jock Sandy Thomas getting ready
to launch a new syndicated morning show to go head-
to-head with Howard Stern? And wasn't that ABC’s
Robert Hall spotted with Thomas recently in NYC?

¢ Has former KCMG/L.A. PD Harold Austin aiready
been notified about the new opening at KPWR? Or does
the smart money have Austin staying with Chancellor?

* Was former KKPN/Houston PD Mike Marino talk-
ing with KBBT/Portland and KQKS/Denver? Will his
next conversation be with KZQZ/SF VP/GM Allan
Hotlen?

* Has consultant Randy Kabrich already handed in his
recommendations for the new PD atWWHT/Syracuse?

* Due to overwhelming reaction, will KITS/SF incor-
porate some of the programming elements from its
April Fool's K-GAY “All Gay, All Day” stunt into its reg-
ular weekly programming?

PLAN AHEAD FOR YOUR NEXT PROMOTION

RESULTS MARKETING
Le R e vE PN 0710 NS

CREATIVE PROMOTIONS
800-786-8011 « www.resultsmarketing.com
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8 MILLION ALBUMS SOLD IN JUST 5 MONTHS...
HER TITANIC LOVE SONG MADE HISTORY BEFORE OUR VERY EARS...

..NOW TS TIME FOR THE QNI RECEORBIHAL@QULD FOLLOW
- HE BIGGEST SINGLE OF THE DECADE

TO LOVE YOU MORE

#1 CALLOUT RESEARCH RECORD AND #1 PHONE RECORD EVERYWHERE IT'S BEEN PLAYED

STATIONS THAT CAN ALREADY TESTIFY:
Y100/MIAMI WKSE/BUFFALO K101,S.F. WLIT/CHICAGO KLSY/SEATTILE KESZ/PHOENIX WMJQ/BUFFALO
WPXY/ROCHESTER KBIG/L.A. WASH/WASHINGTON, D.C. WALK/L.l. and more.

IMPACTING ALL FORMATS MAY 12TH

‘- =i Produced by David Foster for Chartmaker Inc. Management Rere Angelil Feeling Productions INC. BK 68861 ww . celinecniine.com  www.550music.com

L wosic g www.epicrecords.com www.sony.com “550 Music” and design. "SONY,” "Egiz® and Z= Reg. U.S. Pal & Tm. Off. Marca Registrada ./ .+ 1998 Seny Music Enterfainment (Canada) Irc N nr
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YU don't mean a

165,0

SOUNDSCAN

“irresistible,
danceable

tunes”
-CMJ

Sold-Out Tour
{Gontinues Through
Summer!

“bright and
bgoisterous,
cocal and hip”

-WASHINGTON POST

“from brayin’ horns to jumpin’
drums, you gotta love the voodoo
that they do”

-BALTIMORE SUN

Already On:

KTCL KEDJ KWOD WBER KFMA
XHRM WBTZ KITS XTRA WWCD
KJEE WBRU WEQX WWDX WEBO

New At:
WLUM KLZR WJSE WSFM KRSH WDOX

BBYD + Tour = Big Sales
BBVD + Tour + Airplay = Big Bad Sales

Produced by Brad Benedict, Miehae Frondelli & Scatty Mosris
Mamagement: Gary Stamler & Andy Vogel ¢ Gary Stamler Manogement

e

©1998 EMI-Capitol Entertainment Propertie AR

Ll L

-»

Continued from Page 22

Mixing media: Look for KYSR (Star
98.7)/L.A. midday guy Larry Morgan in
his role as a cop on the May 13 episode
of ABC-TV’s Dharma & Greg.

If you were one of those who could
not attend the Big Motor City Radio &
Record Reunion a couple of weeks ago,
Art Vuolo has a videotape of the event,

which raised over $10,000 for the Detroit
Children’s Hospital. Contact Vuolo at
Box 880, Novi, Ml 48376.

Take ‘Your’ Daughter ‘

To Work Day

KXFX/Santa Rosa, CA’s “Matthew
In The Morning” doesn’t have any kids
and his dog is a “he,” so Matthew asked
Fox listeners to let him adopt their
daughters for “Take Your Daughter To
Work Day.” Nine 13-16-year-olds played
games and answered embarrassing
guestions about their parents. Among

Rumbles, Pt. 1

» Jacor Nat'l Dir./Country Prog. Jaye Al-
bright — who is OM of Country KFMS &
KWNR/Las Vegas — assumes day-to-day
programming duties at KFMS, taking over for
exiting PD Mark Stevens.

« Larry Kent becomes Regional PD at Gulfstar's
EastTexas stations.

* WQBB/Knoxville drops Adult Standards in fa-
vor of Country.

* KMEL/SF APD Pete Azarnoosh returns to his
previous post as the station’s Prod. Dir.

* KOAl/Dallas MD Ken Glaser joins KBLXU/SF for
similar duties.

* KKLQ/San Diego middayer Kerry adds music
duties, although Hitman Haze, MD at sister KHTS,
will take KKLQ's music calls,

* New CHR/Rhythmic WXXP/Long Istand names
WVYB/Daytona Beach MD SkyyWalker OM.

* KYSR/L.A. swing jock Tommy Sanders joins
KFMA/Tucson as MD/mornings, and former Star 98.7
morning co-host Shirley Lesterjoins co-owned KBIG
for similar duties.

* Syndicated host Delilah is picked up for nights
at KRWM/Seattle, her 159th affiliate.

* WAEB/Allentown Promo Dir. Laura St. James
does some moonlighting, adding weekends atWBEB/
Philadelphia.

* WMGB/Macon, GA adds syndicated morning
drivers Steve & DC.

R&R Convention
"8 Update

Can you believe it's just five short weeks
tilt R&R Convention '98, to be held June
11-13 in Los Angeles? Have you regis-
tered? Made all your travel arrange-
ments? Mark your calendar for Mike Ki-
nosian’s Hot AC session, Friday, June 12
at 2pm. “How Talent Differentiates From
The Competition.” Join KFMB/San Diego
programmer Tracy Johnson, KALC/
Denver & KYSR/L.A. morning person-
ality Jamie White, and others in a
round-table discussion about how Hot
AC programmers use talent to separate
their stations from the pack. How do Hot
ACs compete in markets with big CHR
morning shows? KYSR/L.A. recently put
on a big morning show. Will other Pop/
Alternatives or Hot ACs do the same?
Personality is a plus in this <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>