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FCC’S NEW
DIRECTION DEBATED

One policy outline advocates
more FCC deregulation and says
the.Commission should become
part of the Commerce Dept.
Another calls for reregulation and
a return to the prefowler era.
The jockeying for position papers
is underway as the FCC’s course
under the Bush administration
becomes a hot DC topic.
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CAN COMEDIANS SAVE
AOR MORNINGS?

One solution to AOR’s morning host
shortage has been to hire and train
comedians. The comic concept is
debated in all seriousness by top
programmers and consultants, with
reactions ranging from “fabulous” to
“horseshit.” Everyone agrees, however,
that stations must experiment to develop
a great morning show.

Page 42

CALLING ON YOUR
HOLIDAY RESOURCES

The toughest time for salespeople
is the “Black Hole” of Thanksgiving
through the end of January. But
there are prospects out there and
ideas to atiract them and make
your station’s holidays a whole lot
happier.
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REVIEWING CHR BASICS

Jingles, sweepers, contesting, spotioads
— these basic elements of CHR
programming shouldn’t be taken for
granted. Periodically they should be
reexamined, which is just what a quartet
of leading PDs do in the second part of a
roundtable discussion.

Page 38

DUETS: SPICING UP
THE AIRWAVES

From Carly & James to Annie & Al, star
duets have had a place on CHR playiists.
There are never many hit duets, but the
ones that make it add an extra dimension
to the air sound. For easy reference, a
list of all the hit CHR duets of the R&R
era inside.
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Newsstand Price $5.00

Palmese Promoted To

MCA Exec.

Richard Palmese has been el-
evated to Exec. VP/GM for
MCA Records. The former Ex-
ec. VP/Marketing & Promo-
tion, who joined MCA five years
ago from Arista, will oversee
day-to-day operations of the la-
bel in addition to his present di-
rection of marketing/promotion
efforts.

MCA Records President Al
Teller, in announcing the pro-
motion, said, ‘‘Richard is one of
the truly outstanding executives
in the music industry. In his
new role, he will make an even

Hey St. Jud

WYAY (Y106)/Atlanta’s St. Jude's Children’s Research Hospital radiothon raised $819,340 in 45
hours, an alftime radio fundraising record, according to the Country station. St. Jude's patron Danny
Thomas was on hand for the campaign, as was Alabama singer Randy Owen, and the station sponsored
the creation of an original 8’ x 9' children’s painting, which was donated to the hospital. Pictured
celebrating their triumph is the entire Y106 on-air, sales, and management team.

e, We’'re #1

Sagma Ups
Key Execs

Goldstein Exec. VP

Detroit-based Saga Commun-
ications has promoted VP/
Group PD Steve Goldstein to
Exec. VP of the corporation,
while VP/GMs Alan Fetch,
Thomas Joerres, and Jack Rat-
tigan have been named Presi-
dent of the radio stations they
currently manage.

“In reviewing the first two
years of Saga’s history, much
credit for our success is due to
the great efforts of Al, Tom,
Steve, and Jack,” Saga Presi-
dent/CEO Ed Christian told
R&R. “It’s only fair that I rec-
ognize their professional ac-
complishments for Saga
through their new titles.”

SAGA/See Page 28

‘City’ Coalition Sues
Gabbert Over KOFY-FM

Programming The Issue In $2.25 Million Suit

The Coalition To Save The Ci-
ty, a group of San Francisco ra-
dio listeners formed to preserve
the free-form eclectic format of
KKCY (The City)/San Francis-
co when it was sold toJim Gab-
bert in February and subse-
quently becameKOFY-FM, has
filed a $2.25 million suit in Cali-
fornia Superior Court against
Gabbert and his Pacific FM,
Inc. The suit charges fraud and
breach of the contract Gabbert
signed with the group, which
the Coalition says gave it rights
including programming input
and veto power vver r’U hiring
decisions.

Gabbert signed the contract
earlier this year so the Coalition

ald withdraw a petition to
ueny it had filed with the FCC to
prevent Gabbert’s purchase of
KKCY. Following the petition’s
withdrawal and Gabbert’s take-
over, Thom O’Hair was named
PD at KOFY-FM with the Coal-
ition’s approval. When he was
fired six weeks later, O’Hair
took Pacific FM to arbitration
over salary he said he was owed
from his three-year contract.
O’Hair won that suit last week
in binding arbitration and was

www americancadiohistorv.com

awarded attorney’s fees in addi-
tion to three years’ salary,
although Gabbert has said he
will file a petition for recon
sideration.

O’Hair was succeeded as PD
by Tony Kilbert, formerly PD
at crosstown KBLX, in Septem-
ber. The Coalition was not con-
sulted prior to Kilbert’s hiring.
Gabbert’s partner Mike Lincoln
explained at that time, “Our at-
torneys advised us that we
would be in breach of the FCC’s
rules and regulations to relin-
quish programming control of
the station to an outside group,
since we are in fact the
licensee.”

‘Misrepresentation
And Distortion’

Coalition President Barbara
Borowitz told R&R, “We are
seeking to recover $250,000 in li-
quidated damages that the con-
tract provides, and we’re also
including a complaint for fraud
seeking $2 million in damages.
We're seeking specific perfor-
mance of the contract. Our goal
is still to get the kind of music
on the air that we’ve always

GABBERT/See Page 28

VP/GM

Richard Palmese
greater contributior to the fu-
ture growth of MCA Records.”
Added MCA Music Entertain-
mant Group Chairman Irving
Azoff, “MCA Records’ success
over the past five years is a
testament to Richard’s exper-
tise in marketing and promo-
tion. Richard’s one of the few
guys in the record industry
that’s a true mensch.”
Palmese commented, “From
day one, our commitment at
MCA has been to creatively de-
velop our artists’ careers. To-
PALMESE/See Page 28
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McGuire EZ
Regional PD

Doug McGuire

KYKY/St. Louis PD Doug
McGuire has been upped to Re-
gional PD for parent EZ Com-
munications. In additior to re-

ini KYKY programming
duties, he will be responsible for
overseeing programming at AC
WEZC/Charlotte and News/
Talk-AC comboWOKV & WAIV/
Jacksonville. He joins EZ Re-
gional Programmers WEZB/
New Orleans PD Shadow P.
Stevens and KRAK/Sacramen-
to PD Don Langford.

McGuire told R&R, “All the
stations are in real good shape.
We have good programirers in
Charlotte and Jacksonville. The
way I will approach this posi-
tion is to be a liaison between
corporate and the local stations.
The station that will be a lot of
fun for me will be WOKV. It will
be a real learning experience,
and I think I'll enjoy it.

“It opens up a lot of opportun-
ities because I will be able to
add more personnel to [KYKY].
I'll be appointing a right-hand
person to carry through some of
the day-to-day programeming
duties when I'm out of town.

McGUIRE/See Page 28
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The Third First week breaker in R&R.
# e on the R&R singles chart

. ! V o Sy y mash o L
OPEN UP AND SAY...AHH!  “S9% ,y%ﬂ N v EVERY ROSE HAS gl oS, 5
4 ~7" ' ITS THORN # O on the Billboard singles

Poison's follow-up to the
multi-platinum debut album,
“'Look What The Cat Dragged
In,"" is loaded with 10 toxic
shockers that are giving
America a dose of Poison
they will never forget.

h d climbi .
Now available as CD3 single. EhierteanoielipiegleSYas

The Summer “Tour Of The Year’

The band teamed with David Lee Roth for a 5-month power-
packed major American tour that shook 80 cities and led the
way for Poison’s first major headlining tour.

The “Open Up And Say...Ahh!"” Tour

Poison's first major American headlining tour began
September 16 and proves to be the most outrageous,

rock 'n’ roll bad-boy extravaganza to hit the stage this year.
The tour continues rockin' audiences well into the new year.

BRET MICHAELS

Produced by Tom Werman for Julla's Muslc, Inc. A
Engineered by Duane Baron ~.
Management: Frontline  ©1983 ENIGMA/CAPITOL RECORDS ENIGMA.

No antidote rock’n’roll from Poison.

ol MUSIC THAT KNOWS NO LIMITS ONCAPITOL RECORDS.

~va A8808

wWwWwW americanradiohistorv.com
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WCSX Takes Pasman
As Programmer

Mark Pasman has been upped to
PD at Classic Rock WCSX/Detroit.
He replaces Joe Krause, who re-
signed.

WCSX VP/GM Tom Bender re-
marked, “Mark brings the key
qualifications to the job: a knowl-
edge of the Detroit market, a
knowledge of our music, and a sen-
sitivity to on-air performance and
promotion.”

Pasman joined WCSX a year ago
as host of the station’s Sunday
evening ‘“Motor City Bluez
Project” and was later named
morning show producer. Prior to
that he worked at crosstown AOR
WRIF for seven years, the last two
as PD. He commented, ‘I am very
excited to be part of this great
team we are building here at
WCSX. We have some wonderful
surprises planned for 1989.”

TEDESCO TO VP/GM

WFLN Promotes New
Management T Team

Marlin Broadcasting has ele
vated three staff members at its
Classical-formatted WFLN/Phila-
delphia to executive positions. Rich
Tedesco becomes the new VP/GM,
Denise McDevitt has been named
GSM, and David Conant is now Di-
rector/Operations.

Marlin President/CEO Woedy
Tanger noted, “These appoint-
ments are particularly gratifying
since each represents a promotion
of an existing staff member, which
is consistent with our policy of pro-
moting from within.”

Tedesco rejoined the station last
August as GSM. He previously held
sales positions at WEAZ and

Rich Tedesco
WCAU/Philadelphia. McDevitt
joined in August as an AE, also
from WEAZ. Conant has been with
WFLN for 17 years.

WFLN/See Page 28

MANAGERS COMPLETE BUYOUT

Surrey Research
Segues To Paragon

The management and staff of the
Denver-based Surrey Research
have completed a buyout of the

e R
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Morrlson VP
At Premier

Jim Morrison

Jim Morrison, most recently PD
at KSD-FM/St. Louis, has been
named VP/Programumung at Pre-
mier Broadcasting and will base at
soon-to-be-acquired CHR WFMI/
Lexington. He will also oversee the
programming at AC WABY &
WKLI/Albany and AOR WOUR/
Utica, as well as any future acqui-
sitions.

Premier Exec. VP Gary Jensen
remarked, “We've recently ac-
quired more stations, and we need-
ed someone with Jim’s background
who is in sync with our philosophy
that programming is 30% science
and 70% art. He’ll do a great job for

MORRISON/See Page 28

company and changed its name to
Paragon Research.

Former Surrey principals who
will remain with the new company
include President Roger Wimmer,
VP Chris Porter, Director/Mar-
keting Mike Henry, Research
Analyst Fran Judd, and Direc-
tor/Computer Operations Ray-
mond Galloway.

“This team has helped make
Surrey research a leader in the
radio research industry, and we
feel that we can offer an even more
unique service to our clients
through our new company,” said
Wimmer. ‘‘(Surrey President)

PARAGON/See Page 28
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Johnson
WDJY PD

United Broadcasting Urban out-
let WDJY (Hot 100)/Washington
has upped Beej Johnson to PD,
making him the station’s fourth of-
ficial programmer in three
months.

Johnson joined the station for
mornings in September when Ty
Bell took over PD duties from PD/
morning man Brute Bailey in Sep-
tember. Bell exited after one week,
and J.C. Floyd of consultant Den
Kelly & Associates served as act-
ing PD untilCy Young took the pro-
gramming reins in October. Young
exited last week for WQOK/Ra-
leigh. JOHNSON/See Page 28

Rosenblatt
VP/GM
At WFTL

Former 1l-year WTMI/Miami
VP/GM Sam Rosenblatt has been
named VP/GM at Nostalgia-for-
matted WFTL/Ft. Lauderdale. He
replaces the exiting William Weat-
ley.

For the past two years Rosen-
blatf was President of Financial
Capital Broadcasting, a broadcast
acquisition firm. He was previous-
ly Ad Manager at Home Furnish-
ings Daily and worked for WROW/
Albany.

Rosenblatt told R&R, “I'm ex-
cited about being back in radio.
The growth in this geographical re-
gion [Broward County) has been
unbelievable the past several
years, and the anticipated growth
is even better. We have excellent
programming and a fine on-air
staff here. I’'m looking forward to
turning this around and making
WFTL the number one station in
Ft. Lauderdale. We're an AM sta-
tion that has a very aggressive out-

ROSENBLATT/See Page 28

Birch Unveils Hispanic
Radio Measurement Service

Birch Radio has announced a
new, separately-conducted ratings
service called the “Birch Radio
Hispanic Target Market Reports”
that will specialize in measuring
Hispanic audiences.

The service will issue quarterly
reports in the top 16 Hispanic mar-
kets which will be based on six-
month rolling tabulation periods.
The first report, dated November
'88, will be based on June-Novem-
ber interviews.

“Hispanics are the fastest-
growing population segment in
America, and among the heaviest
users of radio . . . two facts which
haven’t been lost on national and

local marketers,” related Birch/
Scarborough Chairman/CEO Tom
Birch. “But the explosion of adver-
tiser interest in marketing to
Hispanics has pointed up the defici-
encies of a general-market ap-
proach to audience measurement.
Our new service recognizes and
deals with the unique requirements
of Hispanic measurement, and
uses a methodology endorsed by
both buyers and sellers.”

Birch said the new service was
developed in accordance with
guidelines drawn up by the Spanish
Radio Advisory Council, which
called for the retrieval of yesterday

BIRCH/See Page 28
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WHAT COUNTRY DID

FOR THE SUMMER

R&R’s Country Ratings Index, the exclusive
summary of the format’s ratings performance,
is in for the summer Arbitron. Collective and
individual station results, plus demographic

stats and AM/FM comparisons, inside.
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Sillerman Buyout Rejected By Malrite

Stockholders Received Sweetened Maltz Offer

Broadcast financier Robert F.X.
Sillerman made an unsuccessful
pass in September at acquiring
Malrite Communications Group,
according to documents recently
filed with the US Securities & Ex-
change Commission.

The bid came shortly after a
group of dissident Malrite share-
holders filed suit in Delaware to
block a proposed $170 million lev-
eraged buyout by MCG Inc., a
management group headed by
company founder Milton .Maltz.
Maltz rejected the Sillerman pro-
posal for unspecified reasons, and
later settled the lawsuit by sweet-
ening the financial terms of his
planned buyout.

According to a junk bond regis-
tration statement filed at the SEC
on November 10, a special commit-
tee charged with reviewing the
fairness of the Malrite LBO in-
structed Kidder, Peabody to con-
tact Sillerman and inform him
“that the matter had been review-
ed with Mr. Maltz, that Mr. Maltz
had indicated he would not sell his
interest in Malrite and that if Mr.
Sillerman wished to pursue the
matter further, he should do so
with Mr. Maltz. Mr. Sillerman
later informed Kidder, Peabody
that he did not wish to pursue the
matter further.”

“1000% Friendly”
Maltz did not return phone calls
seeking comment on the reasons
for his rejection of the proposal.

Ey
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A Rage Over Page

Malrite CFO Kevan Fight said he
could not elaborate on the matter
beyond what had been disclosed to
the SEC. Sillerman characterized
his offer as “1000% friendly,” and
insisted it was not an attempted
hostile takeover or stock play.

“My conversations were infor-
mal with both Maltz and with Kid-
der, because I had no desire what-
soever to interrupt his (buyout)
process,” Sillerman told R&R.
“When he indicated that he was in-
terested in pursuing things inde-
pendently, I dropped the matter.”

Sillerman declined to discuss the
financial terms of his offer, but
suggested he was willing to pay a
higher price than Malrite manag-
ers had originally proposed to
shareholders.

“I was willing to do anything. I
would either acquire the entire
company or I would be willing to
participate with Maltz in his bid by
providing some financing. I think
that imputes I thought there might
be some room in the original price
he offered, but clearly he raised his
price,” Sillerman said.

The Malrite board of directors
has unanimously approved the
MCG merger plan. A shareholder’s
meeting on the deal is tentatively
scheduled for January 1989.

Deal Revealed
Under terms of the deal, all
shareholders will be entitled to re-
ceive either $11.125 in cash or $9.00
in cash and junk bonds due in 2009

Sire’s Tommy Page, whose next single is “A Shoulder To Cry On,” interrupted a
series of European appearances to meet with new manager Ray Anderson and
Wamer Bros. execs in Burbank. Shown are (I-r) WB VP/International Tom Ruffino,
Anderson, Page, and WB Chairman Mo Ostin.

Radio’s First National
Air Talent Workshop!

Los Angeles  January 14-15, 1989

AIR PERSONALITIES, PDs, PRODUCERS:

You are invited to participate in an intensive, two-day
workshop with Dan O’Day. Not a convention, not a
party — a hands-on workshop that is guaranteed to
enhance your performance & your career.

*Show prep *Show structure *Market invulnerability
*Comedy writing & production eAircheck critiques
*Creating character voices *Motivation of air talent
*Positioning of team members *On-air phoners

For complete information, contact:
Dan O’Day
11060 Cashmere St., Suite #400
Los Angeles, California 90049

Or telephone any time, leaving your complete mailing
address: (213) 478-1972

having a market value of $2.50 per
share of Malrite stock. The com-
pany is also offering to purchase
existing 9% debentures at a price
of $850 per $1000 principal amount.
As of September 30, the company
had about $34 million worth of
these bonds outstanding. Maitz or-
iginally offered $10.25 in cash for
each share of Malrite’s stock.

Maltz’s sources of financing for
the deal, detailed for the first time
in the securities filing, will leave
the radio chain highly leveraged
for years to come. The Bank of
New York has agreed to provide up
to $170 million in senior bank finan-
cing. The money package includes
a two-year $160 million revolving
credif line which will convert to a
five-year term loan on December
31, 1990. Another $10 million loan
will be provided for working capi-
tal. In addition, Malrite expects to
issue $100 million worth of junk
bonds due in 1999.

Maltz has personally agreed to
provide about $85 million worth of
equity to the new company by con-
tributing about 7.6 million shares of
Malrite stock in exchange for MCG
stock. But he won’t be stuck with
only paper for his part in the deal.
According to the prospectus, Maltz
will cash out his remaining Malrite
shares for a cool $20 million.
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Simon OM
At KHIH

John Simon

NAC KHIH/Denver has promo-
ted one-year Production Director
John Simon to the newly-created
position of OM. KHIH had been
programming its own version of
NAC until recently switching to
SMN'’s “Wave” format. Most of the
airstaff, including PD Valerie
Mclntosh, were let go.

Simon told R&R, “Given the fact
that we’re with the ‘Wave’ and on
satellite, what I essentially do is
come up with clocks for spot loads.
I love it. It’s fun being in the hot
seat again. It’s great working with
SMN. They told us they’d deliver
anything we want, and so far they
have. The ‘Wave’ network is play-
ing more vocals than we were and
not as much New Age.”

Prior to joining KHIH Simon
worked for 20 months as Produc-
tion Director at crosstown KRXY.
He was also an air personality and
acting PD at the city’sKBPI.

KHIH’s summer ’88 124 stats
were a 1.8 for 16th place inArbitron
and a 1.0 tie for 23rd in Birch.
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Jason Shifts To WOWI
Programming Duties

Last-Minute Switch From Indianapolis

Quincy Jason has segued from
the PD post at Willis Broadcast-
ing’s WKWQ (Hot 95)/Columbia,
SC, where he worked for three
months, to PD/afternoons at the
company’s WOWI (Hot 103)/Nor-
folk. Willis had originally announc-
ed in late October that Jason would
be programming its WPZZ/Indian-
apolis, but two weeks later put for-
mer WWPD/Florence, SC PD/
morning man Earl Boston in that
slot. Jason succeeds Ron Atkins,
who moved to WYLD-AM & FM/
New Orleans as PD last month.

Willis National PD Steve Crumb-
ley told R&R, “I have the same
comfortable feeling with Quincy as
I had with Ron. When I brought
Quincy aboard at WKWQ in Sep-
tember, I knew within two weeks
that he would be the person to han-
dle the mother ship if Ron ever
moved on. We send our blessings
with Ron, and I'm sure (WYLD

competitor) WQUE is going to
have a problem like they’ve never
had before. I'm sure we will con-
tinue with our upward trend at
WOWI with Quincy, and be even
stronger than before.”

Jason, a 12-year radio vet who
previously worked at WWWZ
(Z93)/Charleston, SC, commented,
“My bags were packed to go to In-
dianapolis, but Steve found out
very abruptly that Ron had made
plans to go to New Orleans. So
Steve didn’t want me to go to Indi-
anapolis and then have to make an-
other move immediately to come
here.

“I am very excited about being
in this market at Willis’s flagship
station,” he added. “Norfolk is a
very competitive market, but I
don’t foresee any major changes
because none are needed here.
What is needed is some basic fine-
tuning.”
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PAT CLAWSON

Conservatives, Liberals Offer
Broadcast Policy Suggestions

Heritage Urges More FCC Deregulation;
Democracy Project Wants Fairness Doctrine Back

A leading conservative think tank is urging President-
elect George Bush to allow the FCC to maintain the free
market course set for the agency under the Reagan ad-
ministration. The policy outline, published this week by
the Washington-based Heritage Foundation, also recom-
mends that the FCC, presently an independent agency, be
made a part of the Commerce Department. Meanwhile, on
the opposite side of the ideological spectrum, the liberal De-
mocracy Project is calling for the return of programs and
policies that were cast aside during the Reagan years.

According to the Heritage Foun-
dation, ‘“The challenge for the FCC
under the next Administration
must be to expand upon the pro-
competitive, free-market prin-
ciples of [Reagan-appointed Chair-
men Mark] Fowler and [Dennis]
Patrick. The FCC must continue to
lift the regulatory burden of the
communications industry by eas-
ing the rules restricting the
economic activities of firms and lif-
ting rules on both what and how
broadcasters communicate to the
public.”

The FCC policy statement, one
chapter in the soon-to-be-released
Heritage Foundation policy book
“Mandate For Leadership IM,”
was written by William Russell,
who served as FCC Director/Pub-
lic Affairs under Fowler.

The paper, which offers little in
the way of detail or specifics, calls
for simplification of the license re-
newal process in order to end
abuse of the system; elimination of
the FCC’s minority and female li-
censing preferences; and institu-
tion of an auction system for the
allocation of unassigned spectrum
frequencies, including those avail-
able on the AM and FM bands.

Asked how much of this agenda
could realistically be achieved by
the FCC given the current pro-
regulation mood in Congress, Rus-
sell said, ““The FCC has to go up to

NAB ""Seek'ﬂs To

Capitol Hill and convince Congress
that [deregulation] will lead to a
stronger economy. I think quite a
bit can be accomplished if a con-
sensus can be reached on issues
where there is common ground.”

Russell also suggests the FCC be
made part of the Commerce De-
partment in order to centralize fed-
eral telecommunications policy
making under one cabinet-level de-
partment.

The Heritage Foundation’s ear-
lier policy books, “Mandate I and
“Mandate II,” were very influen-
tial in shaping the thinking and ac-
tions of the Reagan administration.
However, the group’s suggestions
may not carry as much weight
with President-elect Bush, who is
seen as more moderate than his
predecessor.

‘The Liberal Agenda’

One person who probably would
not endorse the Heritage recom-
mendations is Andrew Schwartz-
man, author of the Democracy
Project’s soon-to-be-released
treatise on future telecommunica-
tions policy.

“I think you could safely de-
scribe [the recommendations] as
the liberal agenda for telecommun-
ications,” said Schwartzman, who
is executive director of the Media
Access Project, a Washington-

St S

In yet another skirmish in the low-intensity war over
broadcast advertising of beer and wine, theNAB is urging
US Surgeon General Dr. C. Everett Koop to postpone a
controversial drunk driving workshop set for mid-Decem-
ber. NAB has refused to participate in that event on the
grounds America’s top doctor has stacked the program
with advocates of a ban on alcohol advertising.

In a November 29 letter to Koop,
NAB President Eddie Fritts urged
the Surgeon General not to hold his
workshop until after the federally-
created National Commission
Against Drunk Driving completes
its recently-begun 16-month study
of the issue. That study will ex-
amine all facets of the drunk driv-
ing problem including, presuma-
bly, the role of alcohol advertising.

NAB hopes the commission’s re-
port will exonerate alcohol adver-
tising on charges it contributes to
increased consumption, a verdict
advertisers and broadcasters could
then present at the workshop to
prevent its participants from en-
dorsing an alcohol ad ban.

Koop’s staff had invited NAB to
participate in a workshop session

Stall Surgeon General’s

based public interest communica-
tions law firm.

The Democracy Project, which
argues that the market forces held
sacred by the Reagan administra-
tion have not always acted in the
best interest of the public, calls for
the reimposition or strengthening
of numerous regulations and pro-
grams that have been droppped or
opposed over the past eight years,
including the Fairness Doctrine,
minority and female licensing pref-
erences, the anti-trafficking rule,
and stronger EEO programs for
both the FCC itself and the broad-
cast industry.

In addition to continued support
of the Commission’s licensing pref-
erence policies, the Democracy
Project suggests that the govern-
ment consider making low interest
loans available to qualified women
and minorities who wish to pur-
chase broadcast properties.

The Project urges reimposition
of the FCC’s anti-trafficking rule in
order to chase from broadcasting
“a horde of speculators concerned
only with short-term profitability
and disinterested in building audi-
ence through community service.”
Similarly, the think tank says, the
Commission should resume weigh-
ing the moral character of would-
be broadcasters to keep out “‘stock
swindlers and convicted crim-
inals.”

Schwartzman is surprisingly op-
timistic about the possibility of
some of these recommendations
being implemented over the next
four years.

“I think some of these things
may come to pass by Congression-
al action, with or without the acqui-
escence of the Bush administra-
tion,” he said. “But I think we’ll
see a lot less opposition [on these
issues] than we had from Rea-
gan.ﬂ

on marketing and advertising of al-
coholic beverages. However, upon
reviewing a draft agenda for the
December 14-16 gathering, NAB of-
ficials decided the lineup was unac-
ceptably skewed toward groups
that have urged either a ban or in-
creased restrictions on alcohol ad-
vertising. Among those organiza-
tions: the Council on Alcohol
Policy, the National Council on Alco-
holism, the National Institute of
Alcohol Abuse and Alcoholism, and
Remove Intoxicated Drivers.

NAB also charged that those
businesses which would be most af-
fected by an ad ban — such as
broadcast networks, individual sta-
tions, ad agencies, and alcoholic

WWW.americanradiohistorv.com

NAB Stance On Power Increase
Angers Class A Broadcasters

The NAB's decision t6 support power increases only
for those Class A stations that meet certain anti-interference
criteria has touched off protests among the trade group’s

Class A membership.

Three Class A stations resigned
last week from NAB to protest what
they see as the group's bias to-
wards larger, wealthier FMs, many
of which oppose a blanket power
increase for Clazz A’s. In addition,
an undetermined number of other
Class A’s are threatening to join the
revolt by withholding a portion of
their NAB dues.

“NAB took a position against the
majority of FW broadcasters and in
favor of the mngrity because that
minorty of larger stations have
[more money),” said Dave Klahr,
GM of WYLTVineland, NJ, one of
the three stations that resigned.
The other stations that have drop-
ped their NAB membership are
WBXQIAltoona, PA and WYRY/
Hinsdale, NH.

In comments filed with the FCC
last waek, NAB restated its belief
that Claas A'sthe weakest group of
FM stations, should be allowed to
boost their power from the present
3kw to Bkw; 50 long as they maet
strict technical griteria including a
mileage separation standard de-
signed to- minmnize inlerference to
neighboring stations and the FM
band in general.

NAB Aiso Supports
New C3 FM Class

NAB also voiced its support for
the creation of a new class of FM,
dubbed C3, to consist of qualified
Class A’s that would be granted in-
creases to 25kw. C3s would be al-
lowed to operate only in FCC Zone
If, which encompasses most of the
US with the exception of such
densely populated areas as the
Northeast, some Eastern states,
Puerto Rico, and much eof Cali-
fornia.

NAB estimates that 1300 Class
A'sare presently eligible to increase
their power to 6kw under its guide-
fines. Another 300 would be eligi-
ble after making certain technical or
site changes.

‘Soma 300 of those 1600 sta-

tions eligible for power hikes would
be able to upgrade to C3 under the
NAB proposal. A significant number
of the 300 stations NAB deems in-
eligible for any power increase are
located in the Mortheast.

‘Many Class A stations in that re-
gion support the across-the-board
power increase championed at the
FCC by the New Jersey Class A
Broadcasters Assoc. (MWJCABR).
NICABA argues that a blanket hike
for Classa A’s would have littie or no
impact on the operations of larger
FM stations. According to NJCABA
spokesman Perry Simon, - the
group has received “several thou-
sand dollars” in contributions from
negrty 100 Class A stations located
outaide New Jersey. Some of those
stations, Simon said, contributed
mongy originally .earmarked to pay
their MAB dues.

“NAB was using our dues to fight
us on this issue,” said Robert
McAllen, VP of WILK-AM & FM/
Asbury Park, NJ and President of
NJCABA. "if you can't represent
the interests of all your members on
an issue, then you should stay out
of it.”

NAB General Counsel Jeff Bau-
mann said NAB's worries about be-
coming involved in a dispute be-
tween broadcasters were out-
weighed by its concern for protec-
ting the FM band from added in-
terference. “Let's remember what
we supported here,” said Bau-
mann. “We supported power in-
creases for the vast majority of
Class A’s.”

Most of the Class A broadcasters
that have expressed displeasure
with NAB over the power increase
issue said they hoped the dispute
would be settled amicably in the in-
terest of maintaining NAB’s status
as a unified voice for the industry.
Howewver, those same broadcast-
ers indicated they are not willing to
compromise on the power issue in
order o achieve reconciliation with
NAB.

beverage makers — were excluded
from the workshop despite their
contributions to the fight against
drunk driving.
Ad Ban Pressure
On New Congress
NAB's concern about the make-
up of the panels at the Surgeon
General’s workshop stems from
the group’s fears that a call for an
ad ban by the participants would
result in increased pressure for
passage of such legislation when
the 101st Congress convenes in Jan-
uary. However, NAB and its allies
agree that proposals to ban or limit
alcohol ads are certain to surface
in the new Congress with or

S
s 4 ;

Drunk Driving Workshop

without prodding from the Surgeon
General’s Office.

“On a scale of one to ten, I would
say the likelihood that alcohol ad-
vertising legislation will be intro-
duced is about an 11, maybe high-
er,” said Jeff Becker, Director of
Alcohol Issues for the Beer Insti-
tute.

The range of possible proposals,
said Becker, runs from an outright
ad ban, to a television-only ban, to
‘various schemes to reduce or elim-
inate the tax deductibility of ex-
penditures for the promotion and
advertising of beer and wine. Sev-
eral such deductibility proposals
were debated but never acted upon
in the last Congress.
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\EWN ENCORE

A UNITED STATIONS
RADIO SPECIAL THAT
WILL MAKE HISTORY

1988 was truly a year to rerember. Inzernationally, the U.S./Soviet Union Summi= ard its
aftermath has moved the superpowers closer toward genuine world peace than at ary cther
time this century.

Nationally. a record ieatwave and drought affected every American as it devestated
manv of the naticn’s farmers.

It was an Olympiz year. And a year of thrilling upsets in sports.

it was a presidential electicn year, and for the first time since 1980 we elected a naw
eader of the Western world.

ONE YEAR IN TWO HOURS!

Now;, the same organizat on that brocught you last year's gold medal award-winn ng
1987 special, "A Year in Revien,*" prasents the last word on 1988.

“1988 News Enccre” will turn recent news into exciting history. Completed shortly before
airtime, it will be & tightly produced instant replay featuring the actual voices and sounds of this
unforgettable year

Timely ... d-amatic . . prestigious ... entertaining. “1988 News Encore” is exactly what
you've come to expect from United Stations. Radio at its best!

1988 News Encore” ic slazed to air or the weekend of Friday, December 30th through
Sunday, New Year's Day. “Encore” is available on a swap/exchange basis to stations in the top
170 Arbitron-rated metro ma-kets. Each hour contains six minutes per hour of network spots
and six minutes of local ava labilities. For station clearance information call 800-225-3270 For
national sales information cal 212 575-6100.

*One of two gold medak awarded this year te Wnited Stations News and Sports by The International Radio Festival

LNITED
BIATIONS K

New York Washington, DC Chicago Detroit Dallas Los Angeles London
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TRANSACTIONS

NJ Publisher Spins Suburban
NYC Combo For $12.5 Million

Major Buys In Alabama; Goodrich Deals In Grand Rapids

WJLK-AM & FM/Asbury Park
PRICE: $12.5 million

BUYER: D&F Broadcasting Inc., own-
ed by Rick Devlin and Jon Ferrari.
They are also purchasing KODM/
Odessa, TX and KROD & KLAQ/EI
Paso, TX.

SELLER: Press Broadcasting Co., a
subsidiary of Asbury Park Press Inc.
The company, headed by Chairman
Jules Plangere Jr. and President E.
Donaid Lass, publishes the Asbury
Park (NJ) Press. it is acquiring WBUD
& WKXWI/Trenton, NJ for $8 million in
another transaction (see beiow).
FREQUENCY: 1310 kHz; 94.3 MHz
POWER: 2.5 kw day/1 kw night; 1.31
kw at 498 feet

FORMAT: Goid; CHR

BROKER: William Schutz Jr.

WQIM/Prattville

PRICE: $3 million

TERMS: Cash

BUYER: Central Life Broadcasting of
Alabama Inc., principally owned by
Paul Major, Lorenza Butler, and Jack
Martin. The company is the proposed
assignee of WBLX-AM & FM/Mobile.
Major also owns WTMP/Temple Ter-
race, FL.

SELLER: Downs Broadcasting Inc.,
principally owned by Paul Downs. He
also owns an interest in WSKX/Suf-
folk, VA.

FREQUENCY: 95.3 MHz

POWER: 3 kw at 230 feet

FORMAT: Urban

BROKER: Stan Raymond & Associ-
ates

KSPK/Walsenburg

PRICE: $100,000

TERMS: Escrow deposit $10,000. Ad-
ditonal $50,000 cash at closing.

Seven-year promissory note for
$40,000 at eight percent interest.
BUYER: Hargrave Broadcasting Co.
Inc., owned by Charles Hargrave and
Cindi Johnson. Hargrave is the tech-
nical operations director of KPRC-
TVIHouston.

SELLER: Baker Communications
Comp., owned by Chip and Elaine
Baker.

FREQUENCY: 102.3 MHz

POWER: 3 kw at 300 feet

FORMAT: Station is dark

BROKER: Business Broker Associ-
ates

“I bought and sold through Americom in the last 30 days.”

As a seller...

decision.”

Radio Station Brokerage & Financing

Washington. DC 20036

1130 Connecticut Avenue, N.W.

Jeffrey E. Trumper

President & CEO, Trumper Communications, Inc.

‘Americom helped us get the highest price. They have a lot of
contacts that were valuable to my company in helping us get
that price. We knew we'd be asking a lot of money for Decatur.,
and we felt Americom could get it for us. I think they did a sen-
sational job. We're very pleased with the results of that

Seller of WSOY (AM/FFM) Decatur. 11 $8,435.000 cash

Top Prices ® Qualified Buyers
Call Us

AMERICOM

Suite 500

“Americom had the station we wanted to buy,
kind of station and the quality opportunity we were looking for
Minncapolis has always been a target market for us. and 1 shared

this with many brokers. but it was Americom that delivered us

Buyer of KMGK (FM) Minneapolis, MN $8,750,000 cash

As a buyer..,
KMGK is the

the station I wanted ™

(202) 737-9000

WWW.americanradiohistorv.com

TRANSACTIONS AT A GLANCE

'Dealé- So Far In 1988:
$3,616,330,555

Total Stations Traded This Year: 1280
This Week’s Action: $33,793,297
Total Stations Traded This Week: 22

$12.5 million

Deal Of The Week:
® WJLK-AM & FM/Asbury Park, NJ

- @WalM/Prativille, AL 53 milion
*KSPK/Walsenburg, CO $100,000
SWSVHISavanneh, GA No cash consideration
SWEKY/Rlchmond, KY $115,000 for 49% sinck interest
»WYRE!Annapolis, MD $280,000
@WCBMBaktimore $1,775,000
& WOLYiEattle Craek, MI 3100000
- WWPLB-AM & FMiGroenville (Grand Rapids), Ml 2.8 miion
i !Kh'ﬂ'ﬂhumu. MN Mo cash consideration
. ®WNJC/Senatabis, MS No cash consideration
: txmmmmmgﬂm MO £1 million
. ®KGBXiSpringtield, MO $155,000
_®WBUD & WKXW/Trenton, NJ $8 million
i -mmm oK 5220‘297
- @WCNS/Lairobe, PA $150,000
. ®WsLV/Ardmore, TN §85,000
. ®KSTE/Corpus Christi, TX $2,313,000
_ mv‘mnfapmwmﬁ. VA $1.2 milion

WSVH/Savannah

PRICE: No cash consideration
BUYER: Georgia Public Telecom-
munications Commission, headed by
Exec. Director Richard Ottinger of
Atlanta.

SELLER: Georgia Public Radio Inc.,
headed by John Steeves.
FREQUENCY: 91.1 MHz

POWER: 100 kw at 1068 feet
FORMAT: Classical

WEKY/Richmond

PRICE: $115,000 for 49% stock in-
terest.

TERMS: Cash payment of $5000.
Promissory note for $35,000 at no in-
terest, payab'e in two installments dur-
ing January and April 1989. Buyer to

assume $75,000 promissory note

from previous stock purchase.
BUYER: Leonard Joyce of Bethesda,
MD. He currentiy owns 0% of the
stock of Radio Richmond Inc., and is
acquiring an additional 49%.

SELLER: Joseph Parson of Ft. Wayne,
IN.

FREQUENCY: 1340 kHz

POWER: 1 kw

FORMAT: AC
=

For The Record

In the November 11 issue, R&R incorrectly
reported a station fransaction due to incompiete
information available from the FCC. KODM-AM
& FM/Odessa, TX was purchased by D&F
Broadcasting Inc., owned by Rick Deviin and
Jon Ferrari, for $3.45 milion. The seller was
East-West Broadcasting Ltd., owned by Steve
Horowitz. The “Deals So Far In 1988" figure
above has been corrected to account for the
combo’s comect sale price, which was

$900,000 higher than previously reported.

COMMENT: Parson purchased his
49% of the station in July 1988 for
$100,000.

WYRE/Annapolis

PRICE: $280,000

TERMS: Escrow deposit $28,000,
with balance due cash at closing. Five-
year noncompete agreement valued at
$50,000.

BUYER: Chesapeake Communica-
tions Group L.P., owned by Leo
Mehalic, Ron Szpatura, and Samuel
Brown of Annapolis.

SELLER: Anna-Del Broadcasting Co.
Inc., headed by Neali Heaton. The
company also owns WBEY/Grayson-
ville, MD.

FREQUENCY: 810 kHz

POWER: 250-watt daytimer
FORMAT: AC

COMMENT: The buyer is also receiv-
ing an option to purchase WBEY/Gray-
sonville, MD.

WCBM/Baltimore

PRICE: $1,775,000

TERMS: Buyer to pay court-appointed
receiver $75,000. Additional
$400,000 cash to be paid to secured
lender, Sillerman-Magee Communi-
cations Management Corp., for re-
lease of liens totalling in excess of
$2.5 million. Buyer to pay Metromedia
Corp. additional $1.3 million for re-
lease of liens and to lease real estate.
BUYER: WCBM Maryland Inc., owned
by Nicholas Mangione, Joseph Lom-
bardo, and Linda Mangione.
SELLER: Bennett Gaines, court-
appointed receiver for Magic 680 Inc.;
and a secured lender, Sillerman-Magee

Continued on Page 10
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"Hot Tickets is the best sales/audience ‘

promotion we've ever run." Works like a lottely
Jerry Atchley, President, Southern Skies Broadcasting, * 5
KSSN, Little Rock/KZSN, Wichita Makes you money. Builds

"It made my station over $100,000
in new business and sounded great

on the air."

C.J. Jones, President, Jones Eastern Radio, Charleston, SC love HO t Ti Cke tS!

RADIO'S HOTTEST PROMOTION.

‘ ot Tickets!

CUME and TSL. Generates
traffic for your clients. No
wonder GM's and PD's both

You don't want to be the station competing
against Hot Tickets!

Hot Tickets is tested, proven, and sold on an
exclusive one-station-per-market basis. Lock up
Hot Tickets now, whether for immediate use, or
for a later rating period.

Call toll-free 1-800-858-8880 for Hot Tickets.

n Texas call collect 214-934-2222.

’----------------!

!

& FirstCom.. First Again.
4
|

Please send details on availability of Hot Tickets for:

' City State Z1p

Attn: Title Phone

T I I I TI T IIITTYT &

' ~irstCom Broadcast Services/13747 Montfort #220/Dallas, Texas 75240 (214)934-2222
TM Service Mark, FirstCom Broadcast Services, A Division of Jim Long Companies, Inc.

www._americanradiohistorv com S —
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 8

Communications Management Corp.,
headed by Robert F.X. Sillerman.
FREQUENCY: 680 kHz

POWER: 5 kw

FORMAT: News/Talk

COMMENT: This station was previous-
ly owned by Ellek Seymour, who
purchased itin 1987 from Metromedia.
He later defaulted on promissory notes
due to Metromedia and Sillerman-Ma-
gee, and the station has been involved
in court proceedings for several
months. In June 1988 Gaines took
over operating control of the properties
by court order. Several of Seymour's
other station holdings have filed for
protection under the federal bankrupt-
cy laws.

WOLY/Battle Creek

PRICE: $100,000

TERMS: Escrow deposit $10,000,
balance due cash at closing.

BUYER: Christian Family Network
Inc.,, owned by James and Janice
Elsman.

SELLER: Frink Inc., owned by Jeanne
Frink. The company also ownsWSMA/
Marine City, MI.

FREQUENCY: 1500 kHz

POWER: 1 kw daytimer

FORMAT: Religion

WPLB-AM & FM/Greenville

{Grand Rapids)

PRICE: $2.8 million

BUYER: Goodrich Theatres Inc., own-
ed by Robert Goodrich. The company
also owns WXLP/Moline, IL; KSTT/
Davenport, IA; WVIC-AM & FM/East
Lansing, MI; and WTRV & WSNX/
Muskegon, Mi.

SELLER: Flat River Broadcasting Co.,
owned by Robert Lewis and Larry
Painter.

FREQUENCY: 1380 kHz; 107.3 MHz
POWER: 1 kw; 50 kw at 492 feet
FORMAT: AC; Country

BROKER: Randall Jeffery and
Charles Giddens of Media Venture
Partners.

COMMENT: This station was recently
granted a CP to move to a site covering
the Grand Rapids metropolitan area.

438 el

KRWB/Roseau

PRICE: No cash consideration
BUYER: Robert Obie, who recently
received a CP for a new FM station,
KRMB, in Roseau, MN.

SELLER: Marlin Obie, who owns 25%
of KXPO-AM & FMIGraton, ND.
FREQUENCY: 1410 kHz

POWER: 1 kw

FORMAT: Country

WNJC/Senatobia

PRICE: No cash consideration
BUYER: Memphis Community Televi-
sion Foundation, headed by Chairman
Robert Schroeder. The group also
owns noncommercial WKNO/Mem-
phis.

SELLER: Northwest Mississippi Com-
munity College, headed by President
Daniel Haraway.

FREQUENCY: 90.1 MHz

POWER: 18 kw at 405 feet
FORMAT: Station is dark

EMRESE b Wf WA R

KTOZ/Marshtfield-Springfield
PRICE: $1 million

BUYER: Sunburst Il Inc., owned by
John Borders.

SELLER: Ladco Communications
Inc., owned by Larry Campbell. He
also owns KSLM/Springfieid, MO.
FREQUENCY: 104.9 MHz

POWER: 2.4 watts at 360 feet; aCPis
pending for a 50 kw increase.
FORMAT: AC

BROKER: Doyle Peterson

KGBX/Springfield

PRICE: $155,000

TERMS: Cash

BUYER: John Borders (see KTOZ/
Marshfield-Springfield, MO above).
SELLER: KGBX Communications
Inc., owned Allan Thompson.

the country.

WERZ  WKPE  WNNK
NXIC  KKDJ  KDKS

Our letters of

At Fleet's Communications Group, we've developed a reputation built on responsiveness, creativity,
and a thorough understanding of radio broadcasting. Whether it's providing financial services for
established group owners or helping operators become first-time owners. Across the dial and across

For more information, call Daniel P Williams, Vice-President, at 401-278-6211. Or write Fleet
National Bank, 111 Westminster Street, Providence, Ri 02903.

Stay out in front

with Fleet

KRLB

rence.

WWW-americanradiohistorv.com

FREQUENCY: 1400 kHz

POWER: 1 kw

FORMAT: Country

BROKER: Michael Fox Auctioneers
Inc.

WBUD & WKXWI/Trenton
PRICE: $8 million

TERMS: Cash

BUYER: Press Broadcasting Co. (see
above Deal of the Week: WJLK-AM &
FM/Ashbury Park, NJ).

SELLER: Fidelity Communications
Corp., owned by Jerome Bresson and
David Hafler. They also own WMGZ-
AM & FM/Farrell-Sharpsville, PA and
WYYS/Cayce, SC.

FREQUENCY: 1260 kHz; 101.5 MHz
POWER: 5 kw day/1 kw night; 50 kw
at 850 feet

FORMAT: AC

Oklal

g

KRDM/Ardmore

PRICE: $220,297

TERMS: Down payment $30,000
cash, buyer to make 120 monthly
payments of $1586.

BUYER: Versace Communications
Inc., owned by Robert and Judi Ver-
sace of Denton, TX.

SELLER: Stiles Communications
Corp., owned by Jerry Stiles. The
company recently announced plans to
sell KERV & KRVL/Kerrville, TX.
FREQUENCY: 96.5 MHz

POWER: 3 kw at 228 feet

FORMAT: CHR

COMMENT: Richard Moore, a previ-
ous owner of the station, recently ob-
tained a $290,626 court judgment
against Stiles. Plans were announced
in May 1988 to sell the station to Ard-
more Communications for $200,000,
but the deal fell apart.

WCNS/Latrobe

PRICE: $150,000

TERMS: Cash

BUYER: Longo Media Inc., owned by
John and Donna Longo of Irwin, PA.
John is the current GM of WCNS.
SELLER: WCNS Inc., owned by Mark
Robertshaw.

FREQUENCY: 1480 kHz

POWER: 500-watt daytimer
FORMAT: Country

WSLV/Ardmore
PRICE: $85,000 -
TERMS: Escrow deposit $5000, addi-
tional $20,000 cash due at closing.
Ten-year promissory note for $60,000
at ten percent interest, payable in an-
nual $6000 instaliments.

BUYER: B&E Broadcasting Inc., own-
ed by Emest Ashworth, Elizabeth
Ashworth, and Paul Ashworth of Hart-
sville, TN. They also own WOAM/Elk-
ton, KY.

SELLER: Bernie Bishop Broadcasting
& Advertising Inc., owned by Bernie
Bishop.

FREQUENCY: 1110 kHz

POWER: 2.5 kw daytimer

FORMAT: Country

Bt

KSTE/Corpus Christi

PRICE: $2,313,000

TERMS: $1.9 million cash at closing,
with additional $4 13,000 noncompete
agreement.

BUYER: Thom Smith, the former
owner of WDEN-AM & FM/Macon, GA.
SELLER: American Wireless Co.,
headed by President Dan Cutrer, a
Dalias, TX-based attorney. He also
owns an interest in KPLV/Port Lavaca,
TX.

FREQUENCY: 93.9 MHz

POWER: 100 kw at 940 feet
FORMAT: AC

BROKER: Gordon Rice of R.A. Mar-
shall & Co.

WYND/Spotsylvania

PRICE: $1.2 million

TERMS: Cash

BUYER: Paco-Jon Broadcasting

Corp., principally owned by Glenn
Mahone of Pittsburgh, PA. The com-
pany also owns WPLZ-AM & FM/Pe-
tersburg, VA.

SELLER: Richard J. Hayes & Associ-
ates Inc., owned byRichard J. Hayes
Jr.

FREQUENCY: 99.3 MHz

POWER: 3 kw at 328 feet

FORMAT: NAC

BROKER: Chapman Associates acted
as escrow agent.

COMMENT: Paco-Jon stock has been
pledged to secure loans received from
Old Stone Bank. The company plans a
refinancing through State Street Bank
& Trust Co. of Boston.

January 9 - 10

1 4th égs:‘sael On
INVESTING IN
BROADCAST
STATIONS

February 23 - 24
Washington, D.C. Coronado, California
Featuring Anthony M. Hoffman, Richard L. Gelsmar,

Victor E. Ferrall, Jr.,
John T. Scott, Raymond J. Wiacek and Lester W. Droller

For Detalied Course Brochure and Registration information,
Contact: FEDERAL PUBLICATIONS, inc.
1120 20th St., N.W. Washington, D.C. 20036
orCall: MIKE MOYLAN at
(202) 337-7000



www.americanradiohistory.com

In some relationships,
more than one partner
Is a crime.

In matrimony, it's called bigamy. In commerce,
it’s called conflict-of-interest. In research, it’s called
“business as usual”.

Most research companies are promiscuous.
They’ll have a fling with a station in every format.
Which can create problems. What do they do when
their research suggests one of their stations should
change to the format of another client?

Emmis Research makes a commitment to only
one radio station per market. Because we believe
in forming partnerships. Lasting partnerships.
Exclusive partnerships.

That way, our success depends on only one
thing: your success.

EMMIS RESEARCH

To put the Emmis Success Formula to work for you, call Emmis Research, 317-630-2828.
Or write to: Emmis Research, 1099 N. Meridian, Suite 250, Indianapolis, IN 46204, Attn: Jon Horton

www americanradiohistorvy. com
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OVERVIEW

SEVEN TIME-SAVING TIPS

How To Manage Your Desk

he average executive faces

I 36 hours’ worth of “‘silent in-
terruptions’” every week

simply by sitting down at his desk,
according to Dan Stamp of the Irv-
ing, TX-based Priority Manage-
ment Systems firm. Stamp defines
these silent interruptions as being
everything from phone messages,
unanswered letters, and unwritten

Biggest States
For Small
Businesses

hose interested in starting
and running a small busi-
ness may want to consider
setting up shop in Arizona. Accord-
ing to a recent study conducted by
Inc. magazine, the Southwestern
state is tops when it comes to
business and job creation as well as
for young company growth during
the last four years.
New Hampshire placed second,
followed by (in order) Maryland,
Florida, Virginia, Georgia,

Delaware, Nevada, California, and
Tennessee.

reports to memos and other
reading material.

Sounds like an impossible work-
load, but Stamp has also come up
with the following seven time-
saving tips to help execs manage
their own desks and get those silent
interruptions under control:

* Review your in-box material
daily. Throw out, delegate, file, or
act on its contents immediately.

» Keep active files closed and or-
ganized. Don’t leave them open
and unattended on your desk.

» Keep ‘““sometime in the future”
files out of sight.

¢ Useone calendar to keep track
of your activities. Maintaining a
deskand a wall datekeeper, for ex-
ample, is an unnecessary duplica-
tion of effort.

¢ File — and alphabetize — all
those business cards you receive in
one place for easy reference.

» Keep reading materials togeth-
er in one place, and set aside a
specified weekly or daily time for
absorbing them.

» Keep reference materials or-
ganized and readily available, but
out of your immediate line of vi-
sion.

/BN,

The Board of Directors of SBN
is proud to announce the election of its President

hey're called the “perks"”
of the gig, and the higher
one rises in a company,

the better they get. As such,
they become corporate status

symbols.

The NYC-based Decision
Centers Inc. recently asked
1100 US executives what was
the most coveted status symbol
in each of their respective com-
panies. The top five answers
follow:

Status Symbol/Perk Percentage

Company car 17%
Profit sharing/

company stock 10%
Higher salary 7%
Private office 7%
Country club membership 5%

Source: Decision Centers inc.

E.J. “Jay” Williams, Jr.

Vacthh D

« Mr. Williams will be responsible for all aspects of the NETWORK.
Formerly Director of Sales and Marketing of SBN, he will be headquartered
in the NEW YORK Executive Office.

o SHERIDAN BROADCASTING NETWORK (SBN), with 133 Affiliates, con-
tinues to distinguish itself as the largest urban-oriented News, Sports, and
Entertainment radio network in the country.

Sheridan Broadcasting Network

One Times Square Plaza, New York, NY 10036
.. THE BEST N NATIONAL URBAN RADIO PROGRAMMING

NEW YORK * PITTSBURGH * CHICAGO * DETROIT * WASHINGTON, D.C. * HOUSTON * LOS ANGELES

www americanradiohistorv com

Office Equipment Prices
To Remain Stable In ‘89

Ithough we’ve just seen

another year of increas-

ing demand for office
equipment, price boosts have re-
mained quite modest. While this
is good news, even better news is
that price boosts are expected to
remain modest well into 1989.

According to a nationwide sur-
vey of purchasing executives con-
ducted by Purchasing World
magazine, escalating competi-
tion among manufacturers com-
bined with increasing technologi-
cal innovations will limit overall
price boosts for most companies
to 5% or less during 1989.
However, there will likely be

increased prices for office fur-
niture as well as for those office
supplies where hikes in basic raw
material costs will necessitate a
price increase. There are also
slight increases anticipated in the
areas of of copiers and telecom-
munications equipment.

PCs, Fax Machines
Pace Decline

Most encouraging is that there
is little change expected for elec-
tronic typewriters, while prices
for printers as well as personal
computer hardware and software
are expected to go lower rather
than higher. The same is true for
typewriters, which purchasing

executives report have generally
had between 20-25% shaved off
their standard price during the
past year.

Fascimile machines are also

running about 20% below official
list levels, and many of the
surveyed executives feel that
prices will drop even lower as
backed-up demand is gradually
satisfied. There’s also a feeling
that the days of the $300-$500 fax
machine are only a few years
away.

The Down Side

Now for the bad news. Many
executives report that the recent
office equipment revolution has
also created four major nega-
tives, as follows:

» Poor servicing

» Lack of standardization and
difficulties in interfacing old and
new technology

¢ Need to train and retrain
employees on the equipment

» Product evaluation.

Nevertheless, managers are
finding ways to deal with these
hassles. For one thing, many
companies are now leasing equip-
ment rather than buying — there-
by reducing the evaluation and
obsolescence problems.

As for the service problems,
many companies opt for either
maintenance cost management
programs where maintenance
firms take care of all their ser-
vice needs, or netotiating service
contracts with the vendor at time
of purchase. Of course, negotia-
tion is still the key to keeping
prices down, with most firms now
taking bids from at least three
vendors in search of the best
deal.

. ® November 30 - December 3
i — RTNDA Annual Internationai
y Convention. Las Vegas Con-
vention Center. Las Vegas, NV.

® January 9-10, 1989 — 14th

. Annual Investing In Broadcast
Stations Seminar. Park Hyatt.
Washington, DC.

® January 13-19, 1989 — NAB
A Winter Board Meeting. Scotts-
. dale Princess. Scoftsdale, AZ.
® January 14-15, 1989 — Dan
O'Day’'s Air Personality-Plus
Seminar. Quality Hotel Airport.
Los Angeles, CA.

® January 22, 1989 — NFL Su-
per Bowl. Joe Robbie Stadium.
Miami, FL.
® January 27-28, 1989 —
North American National Broad-
casters Association Annual
Meeting. Televisa. Mexico City,
Mexico.
® January 28 - February 1,
1989 — National Religious
Broadcasters 46th Annual Con-
vention. Sheraton-Washington
and Omni Shoreham Hotels.
? Washington, DC.
. ® February 2-5, 1989 — RAB
Ninth Annual Managing Sales
Conference. Loews Anatole
Hotel. Dallas, TX.
@ February 6-7, 1989 — NAB
Managers Roundtable. Ramada
Renaissance Hotel. Atlanta,
GA.

®February 8-9, 1989 — NAB
Managers Roundtable. Shera-
ton Plaza La Reina Hotel. Los
Angeles, CA.

® February 8-11, 1989 — 6th
Annual Programming/Manage-
ment Conference '89. Registry
Hotel. Universal City, CA.

® February 8-12, 1989 — inter-
national Radio & Television So-
ciety Faculty/Industry Seminar.
Roosevelt Hotel. New York,
NY.

® February 22, 1989 — Nation-
al Association Of Recording
Arts & Sciences 31st Annual
Grammy Awards. Shrine Audi-
torium. Los Angeles, CA.

® February 23-24, 1989 —
14th Annual Investing in Broad-
cast Stations Seminar, Hote! Del
Coronado, San Diego, CA.

® March 1-4, 1989 — 20th An-
nual Country Radio Seminar.
Sponsored by Country Radio
Broadcasters. Opryland. Nash-
ville, TN.

® March 3-7, 1989 — National
Association Of Recording Mer-
chandisers 31st Annual Con-
vention. New Orleans Marriott.
New Orleans, LA.

® March 7-10, 1989 — Audio
Engineering Society Conven-
tion. Congress Centrum. Ham-
burg, West Germany.
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The Strategic advantage:

RESEARGH
FVERY

As a radio station, your music is the heart of your
product quality. When morning drive is over,
your music is the primary reason your listeners
listen to your station.

Great radio stations maximize the quality of their
product by testing their music on a regular basis.
Some stations test only their currents. Some sta-
tions test only their oldies. The most successful
radio stations test everything they play.

There’s a unique research program available
only from Strategic Radio Research that keeps you
in touch with your listeners every week of the year.
With our program, you're always playing the best
possible music— currents, recurrents, and oldies—
because your music research is always in the field.

And because we’re in the field doing research
for you every week, you can also receive a com-
prehensive program of weekly perceptual research.

To request a research proposal for your station,
call Sue Bell, Director of National Sales, or Kurt
Hanson, President, today, at (312) 280-8300.

In our industry, gimmicks and “quick fixes”
abound. But keeping in touch with your listeners
on a weekly basis gives you an inarguably real,
long-term advantage. It improves your product, so
it helps you win.

Exclusively from _ .

"
e
i

211 E. Ontario
Chicago, IL 60611
(312) 280-8300

www americanradiohistorv. com
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Seasonal Prospecting: Beating The
‘Nobody Wants To See Me’ Blues

ow that the holiday season is upon us, we’re also

entering that infamous period between Thanks-

giving and the end of January that salespeople
often refer to as “the Black Hole.” It’s that time of year
when many of our traditional accounts are either tied up
with developing budgets or planning strategies for the next
year. As a result, they’re snnply too busy to talk

However, there are advertisers
who plan events between Christ-
mas and Valentine’s Day. The ma-
jority of these are seasonal adver-
tisers who invest a significant pro-
portion of their ad dollars into
events that take place this time of
year. Advertisers who fall into this
niche are a tremendous opportuni-
ty for new and senior salespeople
alike — but they are rarely called
upon. When someone is smart
enough to call on these seasonal
buyers, it’s often too late in the
planning process.

This week, we’ll concentrate on
several seasonal prospecting ideas
as well as contacts that might be
approached between now and the
first of year. I hope these will pro-
vide some useful guidance in how
to get those holiday ad dollars.

Now-December 28:
Weekend Traffic Reports
Many stations capitalize on the

Paklg
 Tips

TSR B

§ T 0 make the cultivation of
revenue easier for your
sales staff, prepare a
turn-key package for each
event you want them to target.
The package should be a simple
one-sheet, with two options and
a participation form to sign. This
approach greatly assists your
staff when approaching tradi-
tional non-users, as such adver-
¢ tisers can easily become con-
§ fused when presented with too
. many options.

tremendous amount of shopping
congestion that takes place during
this period by offering weekend
traffic reports. This option is
relatively cost-efficient, especially

A Seasonal Prospectmg Tlp

H

istorical archive copies of your local newspapers — available on
microfilm at most libraries — are always an excellent prospecting |

source. They're particularly valuable this time of year because of
the tremendous amount of seasonal activity. Specifically look for season-
al advertisers that run at least %-page ads. The best days to look are
weekends (Friday, Saturday, and Sunday), especially for companies who
historically take out displayed classified ads for local recruitment.

/

NATIONAL
BROADCASTING SCHOOL

|||||n||||o :'Sacramento

\

(e

GRADUATE DEMO TAPE

e Tape Mailed Same Day! ¢ You Call:

Portland (503) 242-3235
Rusty Kimball

Las Vegas (702) 737-9400
Dennis Mitchell

Hollywood (213) 463-2492
Terry Flood

Seattle (206) 587-2346
Terry Draper

Sacramento (916) 487-2346
George Allen

By Chris Beck

when it’s delivered by a parttime
DJ who’s looking for some extra
holiday cash by working an extra
four hours on Saturdays and Sun-
days.

Target sponsors for the promo-
tion include public transportation
services, shopping malls (especial-
ly those offering valet parking),
strip center merchants associa-
tions, multi-location restaurants or
clubs, and general retail stores
featuring late or early holiday
hours.

This promotion also does well for
financial institutions, car rental
companies, movie theaters (which
do tremendous business during the
holidays), and beer manufactur-
ers/distributors that often have
specially-designated incremental
budgets to promote safe drinking
and driving habits. You may also
consider approaching multi-loca-
tion free-standing retailers, with
catalog showrooms, hypermar-
kets, and electronics stores the
most likely candidates.

December 7-January 1:
Audio-Cards

The audio card sales package
has been successfully used by
many stations to generate addi-
tional new business from non-
traditional contacts. These pack-
ages are generally pre-produced,
“fill-in-the-blank> commercials
that offer various holiday greetings
and last between 10 and 30 seconds.
Such campaigns get the best re-
sults when offered to potential
sponsors as either 24 cornimercials
for one week or 54 for two weeks.

These packages provide excep-
tional opportunities to approach
national and international com-
panies that have a base of opera-
tions in your market. You should
begin by asking for either the VP of
Marketing or the VP of Public Re-
lations. The packages also work
well with the major employers in
your city. Lists of all such com-
panies are easily available from
your local chamber of commerce.

- See Your
Promo
in R&R

I'm ghways on the lookeut for
unigue promotional or merchan-
dising ideas. If your station has
an unusial item yvou would like
showeased inthis column, send
it along with an explanatory note
to: Chris Beck Commumnica-
tions, 22647 Ventura Bivd.,
Suite #215, Loz Angeles, CA
91364, Flease note that items
are not returnable,

www americanradiohistorv-com

More Revenue-Gmraﬂng
Events For January

- @ Tax forms arrive in the mail,

~ ® National Soup Month

. Major sales on such items as dnthlng, abactronms,

-and furniture,
# Chinese New Year

@ Martin Luther King Day

December 26-January 1:
New Year’s Parties

Another great revenue-generat-
ing possibility in the non-traditional
category is the New Year's party
(with or without lodging accommo-
dations). This is the only time of
year that many businesses in this
category have any significant
cash dollars to spend, as they rely
on trade for a great deal of their
local market advertising during
the rest of the year.

To best capitalize on holiday par-
ties, it’s advisable to put together a
specific party package that busi-
nesses can use to promote their
festivities. You can accelerate
sales by limiting the package to no
more than five sponsors, and by in-
cluding some station merchandise
for the sponsor to give away to
their first 50 or 100 guests

Hot Holiday
| Idea: ‘Shop,
| Then Drop’

A

pproach a hotel located
adjacent to or near a
: major regional shopping
& center. In addition to promoting
| weekend room vacancies, it
# can also promote hourly limo
i service to and from the mall. In
some cases, radio stations have
even been successful in obtaln-
ing discount certificates or free
meal coupons from various mall
merchants for hotel guests to
use.

The best targets for this holiday
party package are local hotels or
regional hotels that are located
within two or three hours of your
city. Secondary targets include
restaurants, nightclubs, taxi com-
panies, and local concert venues.

December 24-25/31-
January 1: Open For
The Holidays

There are many local and re-
gionally-owned drug, convenience,
and food stores that remain open
on Christmas and New Year’s Day.
Many clubs are also open on these
holidays. Most of these stores tra-
ditionally use the media immedi-
ately prior to and on the holidays
to promote that they will be open
to supply every ‘last-minute”
holiday need.

January 1-30:
New Year’s Resolutions

There are a number of seasonal
advertisers in your market that
promote the kinds of services that
become popular immediately fol-
lowing New Year’s Day. Everyone
has made their resolutions by this
point, and these services are there
to help consumers keep them. The
more traditional companies to ap-
proach include health and fitness
clubs, smoking clinics, and weight
loss/diet centers.

December-February :
Workshops & Clinics

Several businesses aggressively
pursue new business at this time of
year by sponsoring ‘‘information-
oriented workshops.” Most of the
promotion for these takes place
between now and the spring. Some
of best targets for this approach in-
clude CPA firms, banks (personal
investment divisions), stockbrok-
ers, real estate developers/agents,
and tax preparation companies.

December-February:
Recruitment/Movers

Finally, the first of the year is
second only to the summer months
for job changes and residence
moves. It is also a time when many
companies actively recruit new
employees. The most prevalent
target in the recruitment area is
probably temporary service com-
panies, who advertise both the ser-
vices they offer as well as their
parttime employment opportuni-
ties. Other good targets include
hospitals and health care facilities,
as they are often seeking mid-year
medical graduates. Many major
local employers are staffing newly-
authorized or budgeted positions
after the first of the year as well.

Another byproduct of the job
changing that occurs in January is
the promotion of moving company
services. An important tip to keep
in mind when approaching moving
companies is to make sure that
your salespeople don’t forget to
pursue the co-op programs (usual-
ly 50/50) that are available to most
franchised national companies.

Chris Beck is President of
Chris Beck Communications,
a sales consulting firm. If you
have a question you'd like this
column to address, he can be
reached either by fax machine
at (818) 594-5030, by phone
at (818) 594-0851, or write
him at 22647 Ventura Bivd.,
Suite #215, Los Angeles, CA
91364.
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Off The Record
With MaryTurner.

Listeners have come to rely on it
for the kind of candid and revealing interviews
that bring rock’s biggest stars to life.

But don’t expect miracles.

No program brings more rock stars to more behind the image. And that same relaxed, open
listeners around the world than Off The Record feeling comes across for one hour, every week,
With Mary Turner. But Mary doesn’t in Mary’s exclusive interviews with the

The personal side that other Jimmy Page, Aerosmith, David Lee Roth,

just deliver the stars, she brings out the hottest names in music. Superstars includ-
personal side of rock’s top performers. UFF -‘-H[ ing Rod Stewart, INXS, Pat Benatar,
interviewers miss. Keith Richards and Robert Plant.
So when Mary chats with Sting or HEmHn Let Mary introduce your target listeners
W

George Harrison, Off The Record lis- to the royalty of rock each week on
teners get a real look into the person Off The Record With Mary Turner.

f T H

MARY
NI\ wesTwoop one TURNER

WISl RADIO NETWORKS
‘II‘\’ For complete details contact your Westwood One representative.

In Los Angeles call (213) 204-5000, in Canada (416) 597-8529, FAX (213) 204-4375 or Telex 4996015 WWONE.

www americanradiohistorvy com
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. LIMITED SUPPLY
Joe Smith’s new book . .. with over
200 great stories as told by the
stars themselves. Each copy ordered
through R&R will be personally
autographed by Joe Smith to you.

{Bookstore price $22.95) Special R&R
industry price $18.50 includes personal
autograph, postage and handling.

SPECIAL OFFER . .

Ratings Report & Directory

The Industry’s ultimate resource
guide. Complete Industry Directory
coupled with easy to read Ratings
Reports on the Top 100 markets.
Published twice a year

$35 each/$50 subscription for both issues.

Souvenir Issue . . . a look back at

- the people, music and events that

helped shape R&R's first 15 years.
$10 per copy

Collector's Video over 165 great
highlights and personalities from
R&R's first 15 years. . . includes
historical “"Reunions™. .. s25/vks ony.

Collector’'s Audio cassette with
many magical radio moments of
the past 15 years . .. si2

..BUY BOTH FOR ONLY 327.50 Offer exp. 12/31/88

New Music Guide . . . Complete
listings of all current and upcoming
releases ... coupled with up to date
Music Industry Directory. sio per copy

Program Suppliers Guide ‘88 . . .
Comprehensive directory of more
than 750 shows, producers and pro-
duction software . .. easy to use A-Z
Iis’fings. $10 per copy.

Year End Review Pack . . . All the
Hits ... all the Charts ... all the for-
mats. 1974-1988. ony . 525

ORDER TODAY. . .

Call 213 553« 4330
ask for Brad or Kelley

All prices include postage & handiing
Allow 1-3 weeks for delivery

LIF

Top Ten
Retirement
Communities
For The Future

hoenix. Miami. Palm
PSprings. These three US
cities are traditionally
known as havens for America’s
retired persons. However, all three
have also become overcrowded
and expensive as a result.
Changing Times magazine re-
cently came up with a list of ten US
areas that are ideal retirement
communities, all of which benefit
from low cost of living, good cli-
mate, great health care, and ex-
ceptional recreation. These top ten
retirement areas for the future
are:
s Asheville, N.C.
* Camden, ME
e Grants Pass-Medford-
Ashland, OR
« Hot Springs, AR
« Kentucky-Tennessee line
o McAllen, TX
« Missouri-Arkansas line
» Orlando, FL
* Reno, NV
« St. George, UT

Child Care To
Become $48
Billion Business

oday’s $15 billion business of

I caring for our children is

expected to grow at an an-

nual rate of 21%, maturing into a

$48 billion market by 1995, accord-

ing to a recent study by Scholastic
Inec.

In addition, the study reported
that the average annual fee for
child care in the US stood at $3172,
with supply meeting only half the
demand for such services.

s

OVERVIEW

‘Pocket Rocker’ Caters

3

To Musical Youth

Mini-Cassettes Double As Clip-On Jewelry

ids with an ear for rock 'n' roll music now have a music system
designed especially for them — the “Pocket Rocker” from East
Aurora, NY-based toy manutacturer Fisher-Price.

Encased in durabie plastic, the Pocket Rocker is a miniature audiocas-
sette player that's targeted towards music aficionados from the age of seven
on up. The unit plays special two-song cassettes that not only feature
continuous-loop popular tunes by such original artists as Huey Lewis, Tif-
fany, and Belinda Carlisle, but also double as clip-on jeweiry when not in

use.

The Pocket Rocker comes in a variety of colors and is list priced at $30;
cassettes are $5 each. For more information on how to outfit your future PDs
" and MDs with this leading-edge item, call (716) 687-3318.

Americans’ Taste
For Wine Matures

Ithough plenty of Ameri-

cans are still thirsty for jug

wines, more and more pop-

ularly priced premium wines —

known in the industry as ““fighting

varietals’™ — are finding their way
to our tables.

According to the San Francisco-

based Gomberg, Fredrikson & As-

sociates firm, fighting varietals —

' uhg Workihg Womeh

Closing The Salary Gap

oday’s young women (aged

I 2510 29) are just as likely as
young men to have four or

more years of college education on
their resumes (with 22% from each
gender attending), according to a
recent article published in Ameri-
can Demographics. In contrast, on-
ly 8% of women aged 65 and over
have four-year college educations
compared to 13% of senior males.
Since educated people often par-
lay their knowledge into salaries,

Born To:

KTCZ/Minneapolis MD Jane
Fredricksen, husband Bruce,
son Noel Travis, November 4.

A
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it’s no surprise that contemporary
young women are getting closer to
financial parity with their male
counterparts. Considering that
they earn 66 cents for every dollar
paid to men, fulltime working
women of 1987 are far from being
equals. However, the 66 cents-to-a-
dollar ratio is a marked improve-
ment over 1970’s 59 cents per dollar
imbalance.

Educated young women who
work fulltime are the key to this
rising financial tide. In 1970,
women aged 25 to 34 earned only
65% as much as men in the same
age group. As of 1987, young
women were bringing home 74% as
much as their male co-workers.

In comparison, women aged 55 to
64 (of whom only 11% attended col-
lege for four or more years) earn
58% as much as their male coun-
terparts.

which are generally priced be-
tween $3 and $7 per bottle — ac-
counted for 12% of the $2.5 billion
annual US table wine industry’s
1987 total shipments, posting a 20%
annual growth rate since the mid-
80’s. On the other hand, sales of jug
wines — which are generally pric-
ed at $3 to $4 each — are slipping
3% to 4% annually.

In the fast-moving world of
broadcasting, it sometimes
seems that nothing moves fast-
er than expense accounts and
the flash of snobbish, ‘'pres-
tige” credit cards. According to
the Nilson Report, the Ameri-
can Express ‘“platinum” card
i tops the lucrative prestige-card
fg market. The top five prestige
cards — based upon the aver-
age amount charged annually
on each — are:

Card Average Amount

Charged Annually §

American Express

Platinum $7200
American Express

Gold $5200
Diner’s Club $4900
MasterCard Goid $4300
Visa Gold $4300

Source: The Nilson Report
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An Affair To Remember

RICK JAMES

“SEXUAL LUV AFFAIR™

Ready And Willing!

MORRIS DAY

“ARE YOU READY"

Double-Charged!

GEORGE BENSON

“TWICE THE LOVE™

L]
& 1988 Reprite Rezerds
D 1988 Werner Bros. Bvcovas Jaz. = :
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Book Traces History
Of Broadcast Pioneers

or capsule histories of the

men and women who

helped make radio and tele-
vision the essential international
media that they are today, one
need look no further than Amy
Henderson’s “On The Air: Pio-
neers Of American Broadcasting”
(Smithsonian Instifution Press;
$24.95, paperback).
The 200-page book features a

® SCROOGED (A&M)

Single: Put A Little Love In Your Heart/Annie Lennox & Al Green
Other Featured Artists: Buster Poindexter, Robbie Robertson

® THE LAND BEFORE TIME

Single: If We Hold On TogetherDiana Ross (MCA)

® /RON EAGLE Ii (Epic)

Singles: | Got A Line On You/Alice Cooper
§ Enemies Like You And MeRuth Pointer & Billy Vera
Other Featured Artists: Britny Fox, Henry Lee Summer, Mike Reno

. #1969 (Polydor)

Featured Artists: Pretenders, Jimi Hendrix, Blind Faith

® U2: RATTLE & HUM (island)
Single: DesireA)2

® COCKTAIL (Elektra)
Singles: Kokomo/Beach Boys

Hippy Hippy Shake/Georgia Satellites §§

Wild Again/Starship

CURRENT

photo — from the National Portrait
Gallery of the Museum of Broad-
casting, for the most part — and
brief biography of each personality,
running the gamut from Guglielmo
Marconi, the inventor of the wire-
less telegraph, to ‘“American Band-
stand” founder and host Dick Clark.

Henderson divides her book into
nine different segments that range
from “Inventors And Entrepre-

Other Featured Artists: Fabulous Thunderbirds, Bobby McFerrin

® COMING TO AMERICA (Atco)

Single: | Like It Like ThatMichael Rodgers (WTG)
Other Featured Artists: System, Cover Girls, Levert

® BIRD (Columbia)
Featured Artist: Charlie Parker
® CADDYSHACK Il (Columbia)

Single: Tum On (The Beat Box)/Earth, Wind & Fire

Other Featured Artists: Kenny Loggins, Lisa Lisa & Cult Jam

® BUSTER (Atlantic)

Two HeartsPhil Collins

UPCOMING

O MY STEPMOTHER IS AN ALIEN
Single: Kiss/Art Of Noise fITom Jones (China/Polydor)
® BEACHES (Atlantic)
Single: Under The BoardwalkBette Midier

Singles: A Groovy Kind Of LovePhil Coliins

Other Featured Artists: Four Tops, Hollies, Dusty Springfield

Public Service
With Heart

Health is a hot topic. The Heart of the Matter is a

hot radio series that deals with heart, health, and
quality of life issues. And it's free.
The Heart of the Matter brings your listeners

credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine.

You can choose the daily 4% minute program, or
the 29 minute weekly magazine version.

Call us for more information and a free demo.
at (301) 486-4624

DIAMOND COMMUNICATIONS,

INC.

2835 SMITH AVENUE, SUITE 205, BALTIMORE, MD 21209

*Gold Medal Winner
1988 intemational Radio Festival

neurs’’ (Marconi, David Sarnoff,
William S. Paley), ‘“Comedy”
(Will Rogers, Jimmy Durante,
Fred Allen, Jack Benny), and ‘“The
Rise Of Broadcast Journalism”
(Lowell Thomas, Walter Winchell,
Edward R. Murrow) to ‘“Variety”
(Rudy Vallee, Minnie Pearl, Bing
Crosby, Kate Smith), “Drama”
(Archibald MacLeish, Orson
Welles), and “Politics And The
Media” (Franklin D. Roosevelt,
Charles E. Coughlin).

“On The Air” should be of inter-
est to anyone interested in the de-
velopment of broadcasting in this
country. It’s full of facts and trivia
that may have been forgotten over
the years. For instance, did you
know thatHerbert Hoover was one
of the pioneers of radio prior to his
Presidency? As Secretary of Comr
merce under both Presidents Har-
ding and Coolidge, ‘he (Hoover)
oversaw the explosion of radio
from the realm of amateurs with
crystal sets to a national commer-
cial network system.”

WEEKEND BOX OFFICE
NOVEMBER 25-27

1 Scrooged $13.0
(Paramount) *

2 The Land Before $8.1
Time (Universal)

3 Oliver & Company $6.3
(Buena Vista)

4 Cocoon li $5.5
(20th Century Fox)*

5 Ernest Saves $5.2
Christmas (Buena Vista)

6 Child’s Play $4.6
(MGM/UA)

7 High Spirits $2.0 |
(Tri-Star)

8 The Accused $1.6 |
(Paramount)

9 Fresh Horses $1.5 %
(Weintraub) «g

10 Iron Eagle Il $1.3

(Tri-Star) |

*First week in release
All figures in millions
Source: Exhibitor Relations Co.

COMING ATTRACTIONS: No
new, music-related fiims open-
ing this week. Start crossing

people off your Christmas card
list instead.

WWW-.americanradiohistorv-com

TOP TEN SHOWS
NOVEMBER 21-27

1 Golden Girls

2 60 Minutes

3 NBC Sunday Night Movie
{“In The Line Of Duty:
The FBI Murders”)

4 Empty Nest

5 Roseanne
Murder, She Wrote (tie)

7 NBC Monday Night Movie
(“Take My Daughters,
Please”)

8 Who's The Boss?

9 ALF

10 Amen
The Cosby Show (tie)

Source: Nielsen Media Research

A¥ show times are EDT/PDT unless
otherwise noted; subtract one hour for
CDT. Check listings for showings in the
Mountain Time Zone. All listings subject to
change.

* BAUBLES, BANGLES &
BRIGHT SHINY BEATS: L.A's
own Bangles walk like Egyp-
tians all the way to Gnu Yak City
to appear as the musical guests
on NBC's “Saturday Night Live”
(12/3m 11:30pm).

¢ LONGFELLOW SEREN-
ADER: Neil Diamond recaps
his lengthy career in this
hourlong performance taped
live at L.A.’s Aquarius Theatre
(HBO, 12/3, 10pm).

e LICKS IN THE (LATE)
NIGHT: Guitar star Carlos San-
tana br|ngs his patented brand

IN YOUR (LIVING) ROOM —
Even if they aren’t Valley Girls,
L.A.'s Bangles prove they can
still get totally tubular on this
week's edition of “Saturday
Night Live.”

of fretgrinding to “Late Night
With David Letterman’’ (NBC,
Saturday, 12/3, 12:30am).

« TAKE ME TO THE RIF-
FERS: World class vocalist Al
Green steps down from the pul-
pit to join guitarist/funnyman Joe
Walsh and former Cream bass-
ist Jack Bruce for a righteous,
riffslinging “Sunday Night” ses-
sion. (NBC, Monday, 12/5,
12:15am).

* WHEN RHYTHM MET THE
BLUES: Vocalists Ruth Brown
and Charles Brown are fea-
tured in the hourlong presenta-
tion "That Rhythm, Those
Biues,"” a PBS salute to the R&B
stars of the 1940’s and '50s
(Tuesday, 12/6). Check local
listings for air times and dates in
your area.

b R s

S
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NEW THIS WEEK
©0ZZY OSBOURNE: THE WICKED VIDEOS (CMV)
Three more video clips from the former Black Sabbath vocalist and cur-
rent king of horrorshow rock. Two of the three come from the Ozman'’s re-
cent "No Rest For The Wicked” album, including “Miracle Man,” his

“tribute” to televangelists. The third is leftover from his “The Ultimate Sin”
LP. (Street date: 12/6).

FIRST NAME BASIS — Ozzy (I) and Elvis, a pair of stars so bright they
need only their first names as identifiers, bring two generations of idle wor-
ship to home video.

® ELVIS PRESLEY: THE REMAINING MOVIES (MGM/UA)

Get ready to do the Clam! MGM/UA advances American culture a tad this
week by releasing all of the Big E's movies not yet available on home video
at a list price of $19.95. The titles — in order of their theatrical release —
include “Kissin' Cousins,” “Girl Happy!,” “Spinout,” “Live A Little, Love A
Little,” "Stay Away, Joe,” and "“The Trouble With Girls.” Co-stars range
from Shelley Fabares (featured in two different fims) and Mary Ann
Mobley to Burgess Meredith and Vincent Price, while the RCA sound-
track LPs include such unforgettable musical moments as “Puppet On A
String” and “Fort Lauderdale Chamber Of Commerce.” (12/6).
® BIG TOP PEE-WEE (Paramount)

Pee-wee Herman got his first screen kiss.in this sequel to “Pee-wee's
Big Adventure.” In addition to Pee-wee and Paul Reubens — who are
almost inseparable — the film aiso stars Kris Kristofferson and Vance The
Pig. The Arista soundtrack LP features a couple of Pee-wee vocals as well
as an original score by Olngo Boingo leader Danny Elfman. (12/7).
® CANDY MOUNTAIN (Republic Pictures Home V:doo)

This limited-release cult film has been described as “a picaresque punc-
turing of the American Dream as embodied by rock 'n’ roll.” It's the story of
a nebbish named Julius who, unable to impress a bigtime singer/hustler
with his mediocre bass playing, brags that he can track down the long-
missing Eimore Silk, the maker of the world’s best acoustic guitar. Buster
Poindexter (aka exNew York Doll David Johansen) stars as Julius,
rounding out an all-star musical cast that includes Tom Waits, Leon Red-
bone, Dr. John and former Ciash co-leader Joe Strummer. (1 2/7).
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Vision Foundation Looks To Smokey

Smokey Robinson holds Michelie Burke this year’s Retinitis Pigmen-
tosa poster child in his lap and financial hope for the organization
fighting the disease (which causes progressive loss of vision) in his
hands. The Tamia/Motown recording artist posed just prior to a Bev-
erly Hills charity dinner where he's set to debut the song “Forgotten
Eyes,” which Robinson recorded to draw attention to the sight-
robbing iilness.

While recently touring beautiful downtown Burbank, Atlantic recording artists Bad Company found them-
selves a captive audience in WEA President Henry Droz. Never missing a beat, two of the band’s mem-
bers took the opportunity to impress Droz with their road-honed interpersonal skills. Captured in the act
are (I-r) Bad Companyman Simon Kirke, Droz, and the group's Brian Howe.

Huddle Up

Sheena Between L.A. & A Babyface

Taking five during the video shoot for her current “The Lover In M3”

USC Heisman hopeful Rodney Peete celebrates the successful warm-up act (a 35-3 victory over Cal) ' single, MCA recording artist Sheena Easton (c) finds herself be-
that preceeded the Beach Boys’ recent L.A. Coliseum appearance by joining the Elsktra recording art- tween the song's writers and producers, L.A. (r} and Babyface fi).
ists for a group huddle. Pictured pressing the flesh are (I-r) the group's Al Jardine, Peete, Beach Boy The shaded 'n’ sulted pair took time off from thelr Solar/Capitol reccr-
Mike Love, Sire recording artist and eternal beach boy Brian Wilson, group member Bruce Johnston, and ding duties (as members of the Deele} to write and produce four mc:re
“Full House" TV star John Stamos, who played drums during the Southern California performance. tunes on Easton’s MCA debut LP as well.

An Unlimited Virgin Experience

While recording its first album for Virgin Records, DC-based go-go band E.U. (Experience Unlimited)
ware visited by execs and labelmates alike. Seen at the scene of the sessions are (I-r) E.U. producer

Beamin’ At The Beacon |

EM! labeimates Najee (I} and Natalie Cole share backstage smiles Marcus Miller, Virgin East Coast Promotions Manager Kathi Moore, Epic recording artist and E.U. pro-
foltowing the saxophonist’'s performance prior to Cole's recent con- ducer Mtume, Virgin recording artist Lia, and E.U. members Kent Wood and (front) William “Judu”
cert at the Beacon Theatre in New York City. House.

AWWW.americanradiohistorv.com
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ROD STEWART

“MY HEART CAN’T
TELLYOU NO”

From the Smash Album OUT OF ORDER
AC #1 “MOST ADDED”

45/25

WZOU add
B CKOl add

-« WZPL add
- KXYQ add
— KPLZ add

e WVSR add

WERZ add
Q98 add

WHOT add
KSND add
KYRK add
FM104 add

WJAD add
WZKX add
WPFM add
KIXY add

WBNQ add
WBWB add

KPHR add
KPAT add
Z97 add

KTRS add
KFBQ add
KTMT add
SLY96 add

FLEETWOOD

TRACK @

WXKS add

KEGL deb 18

KXYQ add

KCPX deb 35

KISN 38-32
WEFLY add

WKEE add
100KHI add

MAC

“AS LONG AS YOU
FOLLOW?”

From The Album GREATEST HITS

NEW & ACTIVE 84/18

WNYZ add
FM100 32-28
WKDD 29-26
Z104 add

KQKQ deb 30

WZOK add
KMYZ add
KQMQ add

ALBUM P

WPRR 35-28
95XXX add
WIKZ add
KAKS 39-31
KQIZ 38-30
KQCR 32-26
KCMQ add
Y94 add

AC O

WAZY add
KPHR add
KPAT 34-29
WDBR add 31
WSPT deb 29
KGOT 39-31
KMOK add

Produced by Greg Ladanyi and Fleetwood Mac

©1988 Warner Bros. Records Inc.

www-americanradiohistorv com
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ToapIeL S Produced by Rod Stewart, Andy Taylor & Bernardy

™
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MCA To Sell Frontline To Kaufman?

T hears that Frontline Management,

once owned by MCA Entertainment

Group President Irving Azoff and
eventually bought by MCA, may change hands
again. Frontiine head honcho Howard
Kaufman has made a strong offer to purchase
the management company, which handles
Chicago, Poison, Whitesnake, Heart, Jimmy
Buffett, Sam Kinison, the Cult, Boz Scaggs,
Don Henley, Dan Fogelberg, and New
Edition.

Is MTV really playing what they're saying?
Seems a couple of major record labels have
been running 24-hour-a-day monitors on the
video music channel and finding discrepancies
in its promised rotations, with several videos
showing mostly after midnight. More to come
on this.

Grab a ringside seat to see how this one
turns out; What superstar has been quietly
meeting with heavyweight managers, looking
to replace his current lightweight management
duo?

Sony to move into movies? Not yet!
Seems talks between Sony-owned CBS
Records President Walter Yetnikotf and
MGM/UA have broken down over money.
MGM/UA owner Kirk Kerkorian, who controls
80% of the stock, is apparently unwiliing to
settle for less than $20 per share.

Many speculate Yetnikoff was the impetus
behind getting those talks started, as he's
already had a taste of the film biz as an
executive producer of “Ruthless People.”
Meanwhile, the financially troubled flick factory
remains on the block. You'll recall that it took a
considerable amount of negotiating, including a
cali-off of the deal, before the ink on the
Sony/CBS pact finally dried.

Last September 22, WLS/Chicago night
personality Mike McDonald promised “the
keys to a brand new Porsche” to the first
caller who could tell him what was special
about that date. The answer (“the first day of
fall”’) was swiftly phoned in by a listener in
Williamsburg, VA.

Unfortunately, station management didn't
know nuthin' 'bout no keys to no brand new
Porsche, and when WLS received a letter from
an attorney (11/14), it suspended McDonald
{and has since let him go). The station still
doesn’t plan to give away a car, and says
upon reviewing the transcripts, “It was obvious
he was giving away the keys, not the car.”

ST’s ear-to-the-witness stand hears that
the $3 million slander suit filed by
WNVZ/Norfolk night rocker M.J. Kelli against
former crosstown employer WGH-FM (ST
11/28) may be settled out of court, as the
Susquehanna outlet has offered to make an
on-air public apology. No details on any cash
settlement involved.

Constant readers will recall that the
brouhaha began over a series of harassing
phone calls to WGH-FM that were traced back
to WNVZ. ST has learned that Kelli, who was
originally thought to have made the calls, has
been cleared of any wrongdoing. Seems
another 'NVZ station employee was the one
playing “fun-fone.”

Just how much $$$ does Rick Dees
make from KIIS-FM/L.A.? A cool $2 million a
year, according to Daily Variety. That salary
would make him the highest-paid morning
talent in the biz.

Word has it that Great American is buying
KPLZ/Seattle from Golden West. Meanwhile,
ST hears that Sean Lynch, who programs
GA’s KKRZ/Portland, will soon take on the
company'’s National PD duties. If so, that
would pit Lynch against his mentor, Gary
Bryan, who PDs KUBE.

WAVA/Washington morning bad boys Don
Geronimo & Mike O’Meara have had their
hands slapped by the FCC for two violations
of the Commission’s rules against putting
callers on-air without prior notification. Many air
personalities complain the ruling throws a wet
blanket on creative spontaneity.

Also in Our Nation’s Capital, American
University’s WAMU-FM was admonished by
the FCC for the station’'s EEO program.

KOY-FM/Phoenix loses morning partner
Glenn Beck to mornings at KRBE/Houston.
Still no word on a PD at KRBE, though, and
the search continues . . .

Meanwhile, Houston tongues are stili
wagging over what Emmis intends to do with
recently-acquired AC KKHT. Lots of format |
speculation,but inside word is that the station

Edie
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Brickell

Sells

Out.

Edie Brickell & New Bohemiaris.
They're the nation’s fastest-breaking
new artists, selling out on tour and
in record stores nationwid

“What I Am” is the band’s phenormen:il
debut single. If you're already playing
it, you know the kind of response this
record generates. If you haven't added
it yet, now’s the time to buy in.

“What I Am”

The Debut Single From

Edie Brickell & New Bohemians

Produced and Engineered by Pat Morin
From the Geffen album

may very well remain AC, as more research is
being conducted to find the format niche in an |
already over-servicec radio market.

Already some strong interest on both
coasts in the talents of former Uni
VP/Promotion Sam Kaiser. Look for more ,
news soon.

Continued on Page 23

direct mail
FAPRESS

We Do More Than Stuff Envelopes
AT DIRECT MAIL EXPRESS WE OFFER:

We Provide The Creative Edge

2441 Bellevue Avenue, Daytona Beach, FL 32014 Contact Robbie Tuttle 904/257-2500

Custom Promotion Design

Copy Writing

Experience in Radio Direct Mail
Exclusive Envomailer Promotion
Fully Staffed Graphic Art Studio

wwWwWamericanradiohistorvy com

Shooting Rubberbands At The Stars

©1988 The David Geffen Company

N NEW & ACTIVE

WXKS 30-26 KTUX 31-24
KEGL 10-7 KZ10 add

Y95 6-6 (HOT) KJ103 36-30
KRBE deb 33 KKRD add

WGH KYRK add

WMMS add KOY-FM add
KXYQ add KZZU add

KPLZ KISR add

KUBE add WYKS 30-26
WFLY 20-10 (HOT) KIXY 19-11 (HOT)
WSPK add WHSL 39-32 (HOT)
WBBQ add WBWB add

K106 30-23 (HOT) WIBW 24-20
KZZB add KGOT add

WBCY add KOZE 17-10 (HOT)
WRO0Q 27-20 KZFN add
KBNFM add SLY96 26-21 (HOT)
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THE PHENOMENAL FOLLOW-UP
FROM THE PHENOMENON OF ’88.

RICK ASTLEY

‘“She wants to dance with me,’”’
the new single from Rick Astley.
Written by Rick Astley. Produced by Astley/Harding/Curnow.

His debut album went double platinum in the US,
featured 2 #1 singles, and sold over 8 million copies
worldwide. Now, Rick Astley follows up with—

‘She wants to dance with me,”’
the first single from his brand new album,

‘““Hold me in your arms’’

On RCA Cassettes, Compact Discs and Records.

e <> P

@A Tmk(s) ® Registered « Marca(s) Registrada(s) RCA Corporation. BMG logo TM BMG Music « © 1988 BMG Music
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Continued from Page 21

KZZP/Phoenix PD Bob Case has tapped
music assistant Michelle Santosuosso for the
MD slot that opened when Kevin Weatherly
took the MD gig at KIIS-FM/L.A. By the way,
Case sez he's offering a “hitbound” to the first
promo rep who can pronounce Santosuosso
correctly.

WILD/Boston promoted Quiet Storm
personality Stephen Hill to PD/morning talent,
replacing Elroy C. Smith, who left to
program KMEZ/Dallas. MeanWILD, Carolyrr
Robbins has been upped to MD for the
Beantown outlet.

Another locally-programmed NAC bites the
dust in favor of SMN's “Wave” format. Last
week it was KHIH/Denver. Latest victim is
KGRX/Phoenix. PD Steve Casey is among
seven staffers pounding the pavement as a
result of the switch to the bird. Midday host
Steve Trella becomes OD. Full details next
week.
%’\”\"‘i A m,

'3:2-<_-'

when it added nightman Bobby Wilde as the

replacement for Greg Thunder, who slid into

the night slot at Hot 97/NY. The Wildeman hit
the Twin Cities airwaves like smokin’ lightning,
playing Steppenwolf’s “Born To Be Wild” 60
times in a row.

Blaming the previous night’s tight playlist
on equipment problems, Wilde followed up by
making good on his promise to alleviate any
potential listener drain bramage by giving away
a cassette a minute — 240 in alt!

WRDU/Raleigh has responded to the local
Thanksgiving weekend tornado disaster by
launching a “Rock And Relief Fund” to benefit
the thousands of homeless. Meanwhile, the
hunt to replace PD Michael Hughes, now PD
at WFBQ/Indy, continues. T&Rs to VP/GM
Phil Zachary at (919) 782-1061.

Is a consuitant change in the works at
KJJO/Minneapolis? ST hears Frank Felix may
be on his way out.

Interested in programming KSJO/San
Jose? Call GM David Baronfeld at (408)
288-5400.

@ J 5"

WNCI/Columbus is offerlng the world’s
first “Outerspace Christmas Greetings.”
Listeners are given 30 seconds to record a
Christmas message to our unknown neighbors.
On Christmas Eve, there’ll be a 30-minute
uplink aimed at Alpha Centauri, long thought
to be the closest star system to support
human life.

Getting a littte more down to earth, Power
95INY 's “Giving Tree” — decorated with gift
wish cards for needy people — is being taken
to shopping malls all over the metro. Within the
first week alone, thousands of listeners have
taken the cards and returned with gifts to
benefit more than 80 local charities and
hospitals.

And since we can't forget the Motor City,
WLLZ afternoon driver Bob Bauer ciimbed
inside a 48-foot truck the day after
Thanksgiving and has vowed not to leave his
less-than-cushy digs until the vehicle is packed
to its 42 tons of non-perishable goods
capacity. Bauer has done this bit for charity for
the past two years.

KDWB/Minneapolis went Harley hog W|Id

LONGNECKS PREFERRED — Putting to bed the old
line about having a face for radio, the Miller Brewing
Company presents Y95/Dallas midday personality
Wendi, who finds herself in the enviable position of be-
ing promo’d on the above-pictured poster hand in
hand with the popular thirst-quencher. Similar feasts
for eyes, ears, and throat — featuring air personalities
from radio stations across the nation — were also part
of the beer company’s promotion.

You may have seen the following ad in the
Wall Street Journal: “Top name acts — big
sales volume. Liquidating assets. Must sell at a
tremendous loss. Will consider best offer.”
And down at the bottom — Scotti Bros.
President Johnny Musso’s name and phone
number.

Needless to say, 'twas entirely a work of
fiction. Still no clue as to the prankster's |
identity, but reportedly the bogus ad produced |
more than one interested party. ‘

Denny Somach and WNEW-FM/NY's OM
Scott Muni are collaborating on a book about
Muni's radio career, and are searching for any
photos and airchecks from his '60s daze at
WABC. If you've got something to share,
contact Denny at (215) 446-7100.

Chris Knight, Asst. PD at WKBQ/St.
Louis, adds Operations Asst. duties at AM
sister KGLD.,

KZEWI/Dallas Asst. PD/MD/ Andre
Gardner has resigned and seeks a new
opportunlty Reach h|m at (214) 71 7- 1199

Ansta will hold |ts annual conventlon
aboard the “Seagoddess” luxury liner, which |
will embark from St. Thomas and cruise the
Caribbean (12/3-7). And the kats 'n’ kittens of
Columbia will be holding their national promo
staff meeting in Las Vegas (12/2-4).

Looking for Christmas IDs from superstars
and future stars alike? Contact WB National
Singles Director Greg Lee for your copy of
“Winter Warnerland.”

Congrats to KIIS-FMIL.A.’s Jack Silver,
who helps produce the Rick Dees show, and
Geffen National CHR/Video rep Karen Sobel
on their recent engagement and April wedding
plans.

Glad to hear that WRVQ/Richmond
PD/morning partner Steve Davis is out of the
hospital following his recent gall bladder
surgery. He'll be back to work after the
holidays.

Congrats to Chrysalis West Coast Promo
Director Jeft Laufer on his rare double breaker
Tuesday night (11/29). Laufer and wife

December 2, 1988 R&R o 23

BASIA

New Day For You

PHOTG BY GEQRGE HURRELL

Now On 61 CHR Reporters
Including:

WXKS KRBE KKRZ KCPX
KISN KPLZ KUBE

Andrea are now the proud parents of twins
Jesse (a-boy) and Danielle.

www americanradiohistorv. com

WELY 32-28  KATD add
WRCK add ~ KAKS 38-30
KZZB add WIMX add
WNOK deb 37 B98 add
098 add 0101 add
Y107 deb 30  WCIL add
KTUX add WKFR add
KKRD add  KWTO add
KSND 40-3¢  KFMW add

AC CHART @

When you

PLAY IT,

SAY IT!
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McKay Programs KLDE

AC KKHT/Houston midday an-
nouncer Dan McKay will cross the
street next Monday (12/5) to pro-
gram Oldies outlet KLDE, where
he will also do a noon-3pm airshift.
Operations Director Brian Chase

Shaw Upped

To MCA
VP/Dance

Bobby Shaw

MCA Director/Dance Music and
New York local rep Bobby Shaw
has been elevated to VP/Dance. He
will hand off his local duties to an
as-yet-unnamed rep.

MCA Sr. VP/Promotion Steve
Meyer told R&R, “Bobby Shaw’s
promotion is more than well-de-
served. Over the past few years, he
won almost every award available
in recognition of his outstanding
performance in the promotion of
dance music and has given MCA
Records the number one position in
dance music.”

MCA Exec. VP/GM Richard
Palmese stated, “This kid is the
best, and I’'m not embellishing. He
has consistently given his talent to
developing the careers of our art-
ists, and we’re proud to have Bob-
by on our team.”

Shaw, who joined MCA in 1984 af-
ter five years atWB as its National
Dance rep, toldR&R, “MCA is one
of the top dance labels in the busi-
ness. I look forward to expanding
my capabilities to make us even
stronger.”

had been handling operations and
programming duties, and con-
tinues in that post.

McKay told R&R, “Oldies is a
format I've always loved, and
some of my past programuming has
been in the format. I was flattered
and excited to be offered the posi-
tion. KLDE has been on the air and
done well for several books. The
whole idea is to make it more con-
crete and become a major factor in
Houston. I'll be in charge of the
day-to-day programming functions
and watch the overall air sound.”

Before joining KKHT a year ago,
McKay programmed KBUG/Salt
Lake City, did mornings atKLTR/
Houston, and had worked at
KLCY/Salt Lake City and KKFR/
Phoenix.

KLDE posted a 3.2 (12+) in the
summer ’88 Arbitron to rank 14th;
its summer Birch figures were 2.3
for 16th place.

i E e T,
R e R e

All The Nus That’s Fit To Print

Atlantic’s Nu Shooz are pictured backstage after a show at New York’s Ritz with label staffers. Shown are (I-r) Atlantic’s Joe
lanello and Marc Nathan, the band’s John Smith, Atlantic VP/Natfonal Promotion Andrea Ganis, manager Rick Waritz, Nu
Shooz’s Valerie Day and Johnny Riley, and Atlantic VP/National Promotion Lou Sicurezza.

A

Harrison GM At
KOMA & KRXO

WBBW & WBBG/Youngstown
GM Vance Harrison Jr. has been
named GM of Diamond Broadcast-
ing Oklahoma City combo KOMA
& KRXO. He replaces Jane
Bartsch, who resigned to take an
as-yet-unannounced position with
another company.

“We're very excited to have
Vance back in our extended fami-
ly,” Diamond VP Seth Mason told
R&R. Mason is GM of WXRT/Chi-
cago, where Harrison worked for
ten years. “He was originally

to Youngstown first. When Jane
told us she wanted to leave to take
advantage of another opportunity,
we approached Vance immediate-
ly‘,’

“I worked with them for ten
years, and they’re both great
guys,” said Harrison, referring to
Mason and WXRT ownerDan Lee,
who are partners in Diamond.
“This has been a heck of a lot of fun
here, but to work for Danny and
Seth again as a GM fulfills a
dream.”

slated to go wherever we bought a Harrison left WXRT as NSM last
station, but he got the offer to go  May to take the Youngstown job.
e R

Malecha Takes KQQL
Sales Manager Reins

Two-and-a-half-year WDGY &
KEEY/Minneapolis AE Shelly Ma-

RADIO EXPENDITURE REPORTS INC.

740 West Boston Post Road « Mamaroneck, NY. 10543 « (914) 381-6277

THE INDUSTRY SOURCE

National Spot Radio Expenditures

Market By Market
Account By Account

There is but one source for comprehensive,
detailed advertising expenditure information
in National Spot Radio. . .
For information as to how we can serve your needs,
call account executive Jane Zack at 914-381-6277.

lecha has been named GSM of
crosstown Trumper Communica-
tions Oldies station KQQL (Kool
108). She will lead a four-member
sales staff.

Malecha told R&R, “I did my
homework on Trumper Communi-
cations and (VP/GM) Kevin Mec-
Carthy, and they have excellent
reputations. The station was great
on-air right out of the chute.
They’re making a real commit-
ment to the market, and I’'m con-
fident they’re going to be suc-
cessful here. The listener feedback
and the buying community re-
sponse has been incredible.”

McCarthy commented, “A great
number of qualified people applied
for this job, but none of them set
forth as focused a presentation and
game plan as did Shelly. Her depth
of understanding with regard to the
Twin Cities selling environment
will prove to be invaluable as Kool
108 sets its sights on a great 1989.”

Previously, Malecha held AE po-
sitions at Twin Cities stations
WLOL for three years and WAYL
for six years.
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CBS Records Division President Tommy Mottola (l) congratulates Epic artist
Luther Vandross backstage after one of Vandross’s four nights at Madison Square
Garden.

Simmons At Orpheus Launch Party

W

Orpheus Records, which was formed by the partnership of EMI and Hush Produc-
tions, celebrated its first releases by artists Aleese Simmons and Z'Looke with
New York and Los Angeles parties. Shown at the Big Apple festivities are Sim-
mons, whose debut album is titted “I Want It,” surrounded by (I-r) Hush VP/GM
Kevin Harewood, EM! VP/Finance & Administration Ron Urban, EMI VP/Urban
Promotion & Marketing Vamell Johnson, and Orpheus VP/Promotion Rod Butler.
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Whis is the ultimate Miles Davis Collection—
a tribute to the legend of Miles Davis. This
5-Record, 4-CD or 4-Cassette box set includes a
24-page deluxe booklet and features classic, rare,
remixed and alternate takes of milestones including
“Someday My Prince Will Come. “Flamenco
Sketches” and more, all tracks digitally remastered.
Miles musical associates read like a who's
who of modern jazz: Julian “Cannonball” Adderley,
John Coltrane, Bill Evans, Wayne Shorter, Herbie
Hancock, Gil Evans Orchestra, Chick Corea and
many others. With them, Miles created some of the
most innovative, beautiful, bold and influential
music of all time. These 35 classics define
the legend.
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MILES DAVIS. “THE COLUMBIA YEARS, 1955-1985”

SPECIALLY PRICED. ON COLUMBIA CASSETTES,
COMPACT DISCS AND RECORDS.

@ COLUMBIA RECORDS—RADIO’S BEST FRIEND!

Produced and compiled by Jeff Rosen., “Colymbna; [ are trademarks of GBS tnc. © 1988 CBS Records nc.
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CORGRATULATIONS

TO THE PLAYERS AND COACHES OF UNDEFEATED

1 NOTRE DAME

THE MUTUAL BROADCASTING SYSTEM IS PROUD TO ANNOUNCE COMPLETE PLAY-BY-PLAY COVERAGE
OF THE ONLY EVENT THAT COULD POSSIBLY TOP THE '88 NOTRE DAME SEASON...

THE ‘89 NOTRE DAME SEASON.

\/
JOIN US BEGINNING SEPTEMBER 16! {%{:} MUTUAL BROADCASTING SYSTEM

wwWw- americanradiohistorv com
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Radio

® FRED STEINMAN has been named
GM at WIXY & WAQY/Springfield,
MA. He was previously GM at the mar-
ket's WNNZ and WSPR.

®BRYCE PHILLIPY has been ap-
pointed GM at KID & KSIF/Idaho Falis,

PROS ON
THE LOOSE

Rebecca Beall — MD Drake Chen-
ault/Albuquerque (718) 782-2271
Jim Bollella — Production Director

WSNX/Muskegon, Mi (616) 842-
9419
Andre Gardner — Asst. PD/MD

KZEW/Dallas (214) 717-1199
Larry Hayes — Mornings KGRX/
Phoenix (602) 963-5549

Bob Jenkins — Promotion Director
KHTT & KSJO/San Jose (714) 535-
8337 or (408) 866-2205

J.W. — Nights WOWI/Norfolk (718)
953-6792

Gary Weinstein — MD KATD/San
Jose (408) 973-8178

Michael Williams — Mornings/
Production Director KMLT/Amarilio
(806) 355-9801

Allan Chlowitz began his radio
management career as GM at
KRTH-FM/Los Angeles in 1974.
Chlowitz earned VP stripes a year
later and advanced to VP/GM for
both KRTH and sister KHJ in 1982.
He left RKO in 1985 for a variety of
non-radio projects. One year ago
today, Chlowitz retumed to radio as
VP/GM at KTWVI/Los Angeles.
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(3 wks)

(3 wks)
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to WHFS

(Columbia) (3 wks)

e

Neil Diamond {Columbia) (2 wks)
Neil Diamond {Columbia) {3 wks)

(2 wks)
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& Ted Stecker named WBAP & KSCS/Dallas OM

® Ed Walsh named WOR/New York ND

® Tom Chase named KROY/Sacramento PD

® #1 CHR: “Faith” — George Michael (Columbia)

®#1 AC: “Got My Mind Set On You" — George Harrison (Dark Horse/WB)
@41 UC: “I Want To Be Your Man” — Roger (Reprise)

®#1 Country: “Do Ya" — K.T. Oslin (RCA) (2 wks)

® #1 AOR Track: “Tunnel Of Love” — Bruce Springsteen (Coiumbia)

®#1 AOR Album: “Cloud Nine” — George Harrison (Dark Horse/WB)

®#1 Jazz: “Dianne Reeves” — Dianne Reeves (Blue Note) (3 wks)
VI AR Ay T3 ]

5 YEARS AGO TODAY

® Diane Sutter named WWSW & WTKN/Pittsburgh VP/GM

® Richard Boggs named UPI Radio VP/GM

® Drew Harold named KBOVBoise MD
® Changing calls: WCCO-FM/Minneapolis to WLTE; WLOM/Annapolis

® #1 CHR: “Say Say Say” — Paul McCartney & Michael Jackson

® #1 AC: “Say Say Say” — Paul McCartney & Michael Jackson {Columbia)
®#1 UC: “Time Will Reveal" — DeBarge (Gordy/Motown) (3 wks)

@ #1 Country: “Tell Me A Lie” — Janie Fricke (Columbia)

#4#1 AOR Track: “Owner Of A Lonely Heart” — Yes (Atco) (3 wks)
##1 AOR Album: “90125" — Yes (Atco)

##1 Jazz: “Soft Shoulder” — Generation Band (Palo Alto) (2 wks)

10 YEARS AGO TODAY

® BlIl Rock named Insilco Broadcasting National PD

©® Sonny Taylor named Polydor VP/Special Projects

©® World Famous Chicken, KGB/San Diego hatch lawsuit over costume
® #1 CHR: “You Don't Bring Me Flowers” — Barbra Streisand &

®#1 AC: “You Don't Bring Me Flowers” — Barbra Streisand &

® #1 Country: “On My Knees” — Charlie Rich w/Janie Fricke (Epic)

® #1 AOR Album: “52nd Street” — Billy Joel (Columbia) (5 wks)

ID. He most recently served as GM at
KDXU & KZEZ/St. George, UT.

® KIMBERLY PENTECOST has join-
ed KQZY/Dallas as News Anchor/Di-
rector. She had been News Anchor/
Director at KXXY/Oklahoma City.

® JOHN MAGUIRE has been ap-
pointed NSM at WJIB/Boston. He had
been an AE at WSSH/Lowell, MA for
nine months.

Records

Don Wardell Tom Carrabba

®DON WARDELL has been pro-
moted to National Director/Catalog
Music for RCA Records. He has been
with the label since 1979, most re-
cently serving as a product director.

Also at RCA, TOM CARRABBA has
been appointed Product Manager/
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Allan Chlowitz
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Jive Records. Prior to joining the label
he was Director/Promotion and Mar-
keting for Kee Management.

® MELANIE PENNY has been upped
to Director/Product Coordination at
Virgin Records. She has been the
company’s Director/Graphic Arts Pro-
duction since 1987.

O® SUE SAWYER has been elevated
to National Director/Communications,
West Coast at PolyGram Records.

Sue Sawyer

Sandy Neese

She has been Director/Communica-
tions, West Coast for the past year.

Concurrently, SUZANNE Mac-
NARY has been named National Di-
rector/Communications, East Coast,
at PolyGram. She previously was
Director/Publicity with Susan Blond
Inc., a New York-based public rela-
tions firm.

The label has also named SANDY

NEESE Director/Communications,
Nashville. Prior to her appointment,
she had been with MTM Music Group.

Also at PolyGram, HARRY WEIN-
GER has been promoted to the newly-
created position of Manager/Editorial
Services. He has been a staff writer at
the company since 1985.

® NAYA WILEY has joined Hippo
Records as National Director/Promo-
tion. She previously served as a Sen-
ior AE with L.M. & Berry & Co.

Melanie Penny Naya Wiley

® MICHAEL SMITH has been named
Manager/National Singles Sales for
Atlantic Records. He most recently
served as Specialist/West Coast Sin-
gles at WEA.

® JIM DEAUX has been appointed
Branch Buyer/Atlanta for WEA. A
former sales rep with the company, he
rejoins after working as the owner-
operator of two record retail stores.

® MELISSA SNIDER, assistant to the
president of Chrysalis Records, has
taken on additional duties as Interna-
tional Manager. She has been with the
company for one year.

Michael Smith Maelissa Snider
® NANCY DONALD has been ap-
pointed Exec. Art Director/Art & Pack-
aging, West Coast for CBS Records.
She has been with the iabel since
1974, most recently serving as
Senior Art Director/Art & Packaging,
West Coast.

Industry

® KEVIN CASSIDY has been promot-
ed to Regional Manager/Ddllas for Hil-
lier, Newmark, Wechsler & Howard.
He was an AE in the company's Los
Angeles office for two years.

—Holly Sklar

_l—_ - ]

Didies-Oklahoma City
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Gabbert
Continued from Page 1

been working toward. Gabbert is
now claiming that our contract
with him is contrary to FCC law, so
we’re also seeking declaratory re-
lief asking the court to determine
our rights under the contract and
whether it is valid.

“The station is so far now from
[its former identity] it’s not even a
semblance of what we’ve been
working toward,” she added.
“There’s been a lot going on, and a
lot of misrepresentation and distor-
tion of the facts on Gabbert’s part.
He’s acting as though our contract
is null and void, and that’s simply
not true.”

Attorney and Coalition board
member Steven Finestone, who
acts as liaison with the Pettit &
Martin legal firm representing the
Coalition on a pro bono basis, said,
“The suit was filed because the Co-
alition has been unable, despite re-
peated efforts, to get Gabbert to
deal fairly with the group and com-
ply with the terms of the contract
the parties entered into. That’s the
short and sweet of it. The lawsuit
alleges that Gabbert never intend-
ed to comply with the contract
from the beginning, and therefore
seeks punitive damages as well as
liquidated damages.”

Finestone added that the Coali-
tion hopes Gabbert will agree to
certain stipulations ‘“so we can get
a quick hearing as to the rights of
the parties in the contract. You can
cut through some of the red tape
and get a quicker hearing if you’re
seeking declaratory relief. Gabbert
has recently claimed that he’s al-
ways been willing to have the con-
tract interpreted, so we’ll see
whether or not he means what he
says.”

‘A Rock And A Hard Place’

Gabbert, who said Tuesday
(11/29) he did not have a copy of
the lawsuit, told R&R, “I’'m caught
between a rock and a hard place.
It’s very clear—cut case law that
says the licensee cannot delegate
the programming responsibilities
to a third party — to someone out-
side. But we are adhering, and we
have said from day one that we
would adhere, to the statement of
principles. We have told the FCC
this. The only thing we are not let-
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ting the Coalition do is pick our PD.
That’s what the whole issue is
about.

“[The Coalition] expects me to
buy them a radio staticn because
they abused the FCC rules to start
with,” Gabbert continued. “Their
petitions to deny had nothing to do
with me or the fact that I own a TV
station. They were abusing the
FCC rules so they can hear their
records. It’s very frightening, be-
cause we are an eclectic, alterna-
tive AC station — but we are not
playing the records they want to
hear. They will sit and argue about
whether or not we play Natalie
Cole. Idon’t think you canrun a ra-
dio station and be competitive in a
market with that kind of situation.

“We made a filing with the FCC
two weeks ago on the abuse of the
comparative renewal and petition
to deny process, and it explains
what we’ve been going through,”
Gabbert added. ““[The Coalition]
realizes it’s not on strong ground,
so they’re trying to try this in the
press. They want a $425,000 payoff,
plus the record library, plus the
KKCY call letters.”

Gabbert: ‘“Revolves
Around Ego”

“What this revolves around in
the first place is ego,” Gabbert
said. “They like their little format.
If anybody else had bought that ra-
dio station, this wouldn’t have hap-
pened. I had to get a cross-owner-
ship waiver because of my tele-
vision station (KOFY-TV). They
capitalized on that — but they
weren’t objecting to me owning a
radio station and a television sta-
tion, they wanted to hear their rec-
ords. Also, a group of these people
have a financial interest in main-
taining the format: they own small
record companies, they are mu-
sicians whose records were played,
and they run clubs. It’s self-serving
and it’s frightening, and God help
anybody else if it happens to them
in this business. Let me tell you,
the past six months have not been
mn"1

Asked why he had signed the
contract in the first place, Gabbert
said he did not know its provisions
were illegal at the time. “We
changed lawyers,” he said. “This
is the part that seems incredible,
the great James Gabbert, the guy
who was President of the NRBA,
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.

RCA and Jive Records execs recently presented Samantha Fox with a gold record for her “Samantha Fox” album. Looking
forward to similar sales for Fox's new "I Wanna Have Some Fun” LP are (I-r) RCA VP/National Promotion Butch Waugh, Jive
VP/Marketing & Operations Barry Weiss, RCA President Bob Buziak, Fox, manager Pat Fox, RCA Exec. VP/GM Rick Dob-

bis, and RCA VP/Sales Dave Wheeler.

the guy who knows broadcast regu-
lation — all I did was focus on the
statement of principles. The attor-
neys were to bind it with a con-
tract. When the contract comes, I
don’t understand all that crap, and
I turn around and say, ‘What’s this
thing mean?’ They say, ‘Here’s
what it means,’ I say, ‘Fine,’ so I
sign it. Have you ever bought a
house or a car? Do you read all that
stuff? You don’t read it. What’s it
mean?

“Still, I had no problem at the be-
ginning with it, except that Thom
O’Hair started going crazy by pro-
gramming the station the way he
wanted to program it. We found out
that no matter what we said we
didn’t have any control. Then those
[programming input] provisions of
the contract were waved in front of
my nose, and I said, ‘Oops.” At that
point I got a new Washington at-
torney who said, ‘You can’t do that
— it’s illegal.’ Then it turns out, in
talking to the communications at-
torney we had before, that the at-
torney for the Coalition knew [the
contract] wasn’t enforceable,
because they talked about it. They
just never talked about it to me.”

Gabbert added that the issue had
to go to the FCC to be decided, be-
cause ‘“‘you cannot do this in a state
court which does not understand
communications law. It’s in the
wrong court right now. My next
step will be a ‘preemption strike’
filing to get this into federal court.

“I’'m getting kind of close to get-
ting out of the whole business,” he
added, discussing the O’Hair arbi-
tration award. “I'm President of
the California Broadcasters Asso-
ciation, and it’s frightening how
many people have wrongful term-
ination suits going on nowadays.
It’s almost impossible for an indi-
vidual to stay in business today in
California.

“The only part that gets me mad
is that this alleged Coalition of al-
legedly 5000 people had all those
big rallies and never more than 100
people ever showed up,” he said.

WFLN

Continued from Page 3

The station was recently ac-

quired by Marlin from Franklin

Broadcasting. In the summer 88

Arbitron it scored a 2.2 12+, rank-

ing 17th in the market. In the Birch,
it registered a 1.1, ranking 20th.
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Saga

Continued from Page 1

Goldstein had been VP/Group
PD of Josephson Communications
when the group was purchased by
Saga two years ago. He previously
programmed WHYT/Detroit and
WTIC/Hartford.

Fetch managesWVKO & WSNY/
Columbus; Joerres WKLH/Mil-
waukee; and Rattigan WNOR-AM
& FM/Norfolk. Saga also owns
WYMG & WLDS/Springfield, IL;
WLRW/Champaign, IL; WLDS/
Jacksonville, IL; and KRNT &
KRNQ/Des Moines.

Rosenblatt

Continued from Page 3
look, and we’re reaching an audi-
ence we really want. We've found
our niche and are going to stick
with it.”

In the summer ’88 Arbitron
WFTL posted a 1.4 (12+) to rank
25th; in the corresponding Birch,
its 1 share placed it in 24th place.

Morrison
Continued from Page 3

us in this newly-created role.”

Morrison, who also has program-
medWQXI-AM & FM/Atlanta, told
R&R, ‘“Joining Premier in this
capacity provides opportunities to
contribute across multiple for-
mats, work closely with outstand-
ing people, and gain experience at
the corporate level by participating
in future acquisitions.”

Paragon
Continued from Page 3

Kent Nichols has been very suppor-
tive in the process, and I would like
to thank him for his help.”

Paragon will retain all of the ser-
vices Surrey provided, including
perceptual studies, auditorium
tests, focus groups, and other
forms of radio research.

Birch

Continued from Page 3
listening, a sample frame that in-
cludes listed and unlisted house-
holds, single person-per-household
surveying, proportionate represen-
tation of High Density Hispanic
Areas, and minimum sample sizes
in the 16 markets covered.

Palmese
Continued from Page 1

day, that commitment remains
strong and is felt by every member
of the winning team that I'm proud
to be a part of. Irving Azoff is a
trusted friend and associate, and
Al Teller is a new one. I'm excited
for what the future holds.”

McGuire
Continued from Page 1

Quashing rumors that KYKY is
about to change format to CHR,
McGuire noted, “A lot of ACs are
wimpy and background. KYKY
has been a tremendous amount of
fun to program. We not only outde-
liver the CHRs in numbers, we out-
deliver them in billing. The only
times we have been in trouble were
when we became a soft AC. We will
continue to fill the hot AC hole in
the market.”

Prior to joining KYKY, McGuire
programmed WLVK/Charlotte and
WYAY /Atlanta. He has held on-air
positions at Washington outlets
WMZQ and WWDC.

Johnson
Continued from Page 3

WDJY VP/GM Gary Gross com-
mented, “Beej has been in place
and knows the station, the market,
and the format. He’s comfortable
here and we’re comfortable with
him, and he has a good perspective
he can use to guide us into our
growth year of 1989. He will con-
tinue doing mornings.”

Johnson, a 21-year industry vet
whose experience includes morn-
ings at WUSL/Philadelphia and
WRKS/New York and program-
ming duties at WGOK-AM & FM/
Mobile, toldR&R, “This is a transi-
ent market that needs someone
with major as well as small market
experience to put together a win-
ner, and I think I'm the one who
can do that. The blacks are up-
wardly mobile and progressive
here, and I like that. They will be a
good source to tap into.”

WDJY finished fourth in the
summer '87 ARB, but slid to 13th
place with a 2.5 in the summer ’88
book.
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LOOKING AHEAD BY LOOKING BACK

Christmas Sales Projections

Because history tends to repeat itself, now is a good time
to look at last December’s purchases by active music con-
sumers to make some sales predictions for this Christmas.

Music consumers change the day
of the week they shop for prere-
corded music at holiday time. Dur-
ing the weeks preceding Decem-
ber, music is a Friday-Sunday pur-
chase item. For example, in
November 1987 54% of all pur-
chases were made over the week-
end. The largest segment of week-
end buyers are 25-34 years of age.
Black music buyers also made a
majority (60%) of their purchases
over the weekends in November.

Geographically, the West Coast
had the most weekend buyers dur-
ing Novemnber. The Central US was
the only region where weekday
buying outpaced weekends.

In December the purchase trend
changed drastically. Reversing
field by nearly 15 percentage
points, weekday buying took over.
Six out of ten prerecorded music
purchases reported by active
music consumers were made be-
tween Monday and Thursday, and
buyers aged 2144 led the way.
Younger consumers, particularly

the mall crowd between 12 and 15,
were slightly less disposed to week-
day shopping than the survey total
— but still did more weekday than
weekend shopping.

Come January, more purchases
are made on weekends again. A
preference for weekday buying
isn’t seen again until summer
returns and the beach beckons on
weekends.

Right Time Of The Month

The day of the week isn’t the only
important sales factor at Chris-
tmas time. Typically, record buy-
ing is hotter at the beginning of a
month — when consumers have
more discretionary dollars — than
during the last ten to 14 days.

In December 1987 purchases were
spread evenly throughout the
month; 32% fell between Decem-
ber 1-9, 35% were made from the
10th through the 19th, and the re-
maining third ran from the 20th un-
til the end of the month.

The college crowd makes the

earliest purchases. One third of
their total purchases for the month
occurred during the first nine days.
In virtually every other age seg-
ment, only 25% of purchases were
made during that time period.

In the last hectic days leading up
to December 25, youth dominated.
Four out of ten purchases made by
12-17 years-olds fell within the final
days before Christmas. The per-
centage of purchases made during
this period by each age segment
dropped off in direct relation to
age; the older the consumer, the
less likely he was to brave the
crowds and head out to buy prere-
corded music at this tumultuous
time.

Direct Mail Falters

In December

Although it might be expected
that direct mail and record club
sales would increase during the
month when the crush keeps older
consumers away from record
stores, figures did not bear this out.
In fact, the opposite was true.

While direct mail purchases of
music made up 20% of total music
sales every other month, they fell
by 50% in December. Consumers

| 1-9 e
10-19[ ]
20-29

Calendar 38
Days

Calendar Day of Purchase
Record Shopping During Holidays

Under 18

18-20

by percentage of their total purchases

21-24
Age Segments

25-34

35-44

Source: Soundata

Street Pulse Group's projection
is for an equal amount of CD unit
sales this year as last year, with a
decrease in the actual volume of
CD dollars because of somewhat
lower front line grices and a far
greater number of budget line
items avaitable. If player sales go
big time this Christmas, the impact
will be felt after the holiday.

This could be the time when the
cassette single finds a larger au-
dience. Cassettes, just by their
shape and size, make great stock-
ing stuffers. With cassette singles
priced as they are, a person coutd
give more “pieces” for the same
amount of money as would be
spent on full album-length casset-
tes. Making this a reality requires
proper display. The casual con-

Crystal Ba_ll Gazing

CDs, Cassette Singles, And The
Adult-Driven Buying Season

In the last “Vital Signs” column R&R, 11/4), i was
pointed out that there hasn't been significant evidence of an
increase in the number of new CD player households over
the past year. Instead, the number of households with more
than one player grew — meaning there was an insignfficant
increase in the number of consumers running to r=cord
stores for more catalog to play on their new toys.

sumer coming in to buy is nct com-
pletely aware of this generaly new
configuration. The same haolds true
for the CD-3. Packaged as i is and
priced lower than a full CD, it also
fits the “stuffer” criteria.

As to whether this will be a
youth-driven or adult-driven buy-
ing season, our numbers say
aduit. They make up a greater
percentage of overall recosd buy-
ers year-round. Releases Jy art-
ists such as Barbra Streisand,
Anita Baker, Luther Vandross,
and Kenny G, and the attraction of
parent-bought records (i.e., Tif-
fany), push our predictive needle
toward older buyers. But beware:
adults will buy early. Teen buying
will predominate during tre final
ten days before Christmas.

don’t believe the product will be
delivered in time. Though many
catalog companies offer con-
sumers the option to pay extra for
overnight delivery, most buyers
don’t do so.

Number Of Titles
Bought Jumps

The number of titles purchased
in December was 21% higher than
that of November ’87 purchases.
During November music consum-
ers bought an average of 1.4 titles,
compared to 1.7 in December.
(These figures represent the
behavior of consumers who are ac-
tive in purchasing music all year
long and not just at Christmas.)

The age segment that showed the
largest increase in holiday buying
is 354+ — with unit purchases in-
creasing 40% from November to
December. Smaller increases oc-
cur among buyers 12-24. The up-
ward purchasing curve began with
25-34 year-olds.

Purchase Location
Variations

The places where purchases are
made during the holidays change
as well. Record stores in malls
benefit from the multitude of stores
surrounding them and obtain a
larger share of the pie. Mall music
purchases rose four percent from
November to December among ac-
tive music consumers surveyed.
This does not include the dollars
spent by non-active music con-
sumers who buy product casually
at this time of the year; mall
stores’ sales are far more likely to
be affected by those who don’t buy
year-round.

Mike Shalett Is Presdent of |
the Street Puise Group, a market
research firm that specalizes in
music consumer and ovesall enter-
tainment data. He can be reached

k at (203) 3565-0902.

Rk

December

~ Location of Purchases

January
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Thanks For My Child

Taken froni the Columbia LP: *‘Me, Myself and 1"’ 11

CHR BREAKER
CHART - &

ADDED THIS WEEK:

KDWB - 94TYX WKZL
WLAN WLAP KZIO
Q106 KWES WGRD

TOP TEN: ' B KCI01 KK
7100 HOT9?7 HOT105 | RECERE Y
WHYT 293 7102 VAIOR M
KROY KGGI  KTUX | G AE |
KMEL  KXX106 | HOTS? 7 4

KMEL 18-14
Major Moves At 209 15-14
38 Parallel 1 reporters! KGGI 22-19
WZ0U 33-26
: KRBE 32-28
When you h KWOD 35-29
PLAY IT, KITY 33-30 e
SAY IT! WCZY deb 39 Saaes
: PWR 106 deb 3¢ 4

1988 CBS Records Inc. “Columbia’ are trademarks of CBS Inc. :',"\l\‘ I) h" . I\‘\l l\,‘ (' I {I , TL
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SUMMER ‘88 RESULTS o
Hartford-New : Oklahoma City : Columbus, OH
Britain- us.
Middletown ARBITRON ARBITRON
Spring '88 Su '88
Spring ‘88 Su '88
WNCI (CHR) 11.4 120
ARBITRON KXXY-AM & FM WLVQ (AOR) 79 92
S5y ResEl e WSNY (AC) 121 88
KJYO (CHR) 127 11.3 : :
: WBNSFM (BEZ) 9.2 86
, , KATT (AOR) 100 8.4
Spr'e8  Su's8 KKNG (B/EZ) 49 78 WTVN (AC) 10.1 8.0
WTIC (AC) 19.1  18.6 KRXO (CR) ST WXGT (CHR) 68 7.0
WTICFM (CHR) 139 13.8 KMGL (AC) cs o7 WMGG (CR) 59 6.1
WRCH (B/EZ) 11.8  10.0 KTOK (N) 65 64 WHOK (Ctry) 53 5.1
WHCN (AOR) 70 68 KPRW (UC) 75 ea WVKO (UC) 25 45
WDRCFM (Gold) 6.9 6.0 KEBC (Ctry) S WCOL (BBnd) 30 26
WKSS (CHR) 56 5.7 KLTE (AC) a2 60 WCKX (UC) 23 24
WCCC-AM & FM KZBS (CHR) Yo a6 WMNI (Ctry) 28 24
(AOR) 3.7 a8 WKY (Ctry) B WBBY (Jazz) 19 22
WRCQ (Nost) 25 38 KOMA (AC) 10 o8 WXLE * (Gold) 1.1 2.0
WIOF (AC) 58 3.6 KQCY (Re s 12 WBNS (AC) 1.2 17
WPOP (N/T) 20 3.0 : : WLW (AC) 26 1.7
WDRC (Gold) 20 29 WRFD (CC) 1.2 1.2
WAQY (AOR) 14 20 WCLT-FM (AC) 8 1.0
WPLR (AOR) 1.4 1.3
WKCI (CHR) 1.4 1.2 BIRCH
WWYZ* (AC) 20 1.2 BIRCH
WKND (UC) 1.0 11
Spring '88 Su ‘88 Spring '88 Su 88
KJYO (CHR) 16.2 153 WNCI (CHR) 138 16.0
BIRCH KXXY-AM & FM WLVQ (AOR) 13.8  11.8
(Ctry) 13.6 132 : wsNY (AC) 82 115
KATT (AOR) 154 131 WXGT (CHR) 10.2  10.6
KRXO (CR) 7.6 7.5 WBNS-AM & FM
Spring ‘88 Su '88 KPRW (UC) 6.1 7.4 (B/EZ) 55 7.4
WTIC-FM (CHR) 159 21.8 KZBS (CHR) 40 6.1 WMGG (CR) 85 71
WTIC (AC) 16.7 1441 KTOK (N/T) 5.9 5.9 WTVN (AC) 10.2 4.8
WHCN (AOR) 8.7 9.4 KEBC (Ctry) 43 57 WVKO (UC) 46 42
WDRC-FM (Gold) 6.3 7.1 KKNG (B/EZ) 33 4.9 WHOK (Ctry) 42 37
Loy LR KMGL (AC) 41 39 | WOSUFM (Clas) 1.6 2.9
(AOR) 7.0 6.8 KLTE (AC) 2.3 3.0 WMNI (Ctry) 3.5 2.8
WhOH BEZ) 68 55 | Kowsm e o3 i Mwug 15 22
: : . : WXLE * (Gold 20 21 NIICED BY A
ma%':o(?&st) 22 2.2 zgic‘:l (ga;) .(75 : : wBBY (J(az‘;)) o 2 PRODUCED BY FRED MAHERSEE
0 : s g : WCOL (BBnd 1.3 1.2 T TINN AMND REMIX BY SHE TIRON
WPOP (N/T) 1.6 2.3 KJIL (Rel) 2.1 1.0 WOSU EN/TY; ) 9 12 l FIH‘DDUE ilL”'d IE'.II'-“1::I F:E-E'”lx B'I[ I_}!’FSP PET I |HD*1F
ol SN WCLT-FM (AC) 2 10 : , e onpds
WFCR (Misc) 6 15 «Formerty WZZT (UO) FROM THE ALBUR |NFORMATION SOGIETY
WAQY (AOR) 16 1.4
WWYZ (AC) 7 13
WRTC (Jazz) 3 1.4
- I NEW & ACTIVE
WKCH (CHR) 1.3 1.0 C' . t'
incinnati 141/45
* Switched to Country at end of rating perioc
11 rrs
BIRCH ONE OF THE '"MOST ADDED
BIRCH
© 1988 Arbitron Ratings Co. May not be WEGX add KKLQ deb 27 KZ106 add
quoted or reproduced without Arbitron’s prior Spring ‘88  Su 88 PWR99 34-17 KMEL 30-26 WAPE add
written permission. P ”

- Kr:g(t:)m “ 151  16.6 WEBN (AOR) smgfg s1‘173; KKBQ 34-27 KUBE add WAQUT add
© 1988 BrohScarborough Research Co. May 5  KZZPFM (CHR) 168  13.2 WKRQ (CHR) 106 11.4 KRBE add HOT97 28-23 KZOU add
e KUPD (AOR) 99 11.0 WLW (AC) 10.2 107 B97 30-23 KITS 16-9 KBFM add

permiasion. KTAR (N/T) 78 7.1 WKRC (AC) 58 57

KMEO-AM & FM WBLZ (UC) 44 54 WGH add HOT977 26-19 KTUX a?’z
(B/EZ) 66 6.7 WIZF (UC) 37 52 KITY deb 32 JET-FM add WKZL a
KOY-FM (CHR) 36 59 WUBE (Ctry) 49 52 : KDW2Z add
Format Legend KDKB (AOR) 43 46 WRRM (AC) 47 51 WLOL add K104 add KZ10 add
AC-Adult Contemporary, AOR-AI- KKFR (CHR) 32 44 WWEZ (B/EZ) 73 50 WKBQ add 31 WKEE add a
bum Oriented Rock, BBnd-Big KSLX (CR) 44 44 WCKY (N/T) 38 3.0 KKRZ deb 34 100KHI add WIXX add
Band, B/EZ-Beautiful/Easy Listen- KOOL-FM (Gold) 42 32 WBVE (Ctry) 28 29 FM102 deb 22 WKRZ add WZOK add
ing, CC-Contemporary Christian, KJZZ (Jazz) 1.2 2.8 WWNK (AC) 3.0 2.8 FM104 add
CHR-Contemporary Hit Radio, KKLT (AC) 27 22 WSAI (Gold) 3 27 KWOD deb 34 WBBQ add 1 a
Clas-Classical, CR-Classic Rock, KFYI (N/T) 30 2.1 WGUC (Clas) 1.9 22 KCPX 37-25 WKQB add KKFR add
Ctry-Country, Gold-Oldies, Jazz- KOOL (Gold) 1.3 20 WOFX * (CR) 3.1 2.2 WBCY add
Jazz, Misc-Miscellaneous, NAC- KESZ (AC) 1.3 1.8 WVXU (Misc) 1.5 1.7
New AC, News-News, Nost-Nostal- KAMJ-AM & FM WDJO (Gold) 1.1 1.4 ] o
| gia, N/T-News/Talk, Rel-Religious, (AC) 2.1 15 WJOJ (AC) 1.3 14 s 7|
| Span-Spanish, Talk-Talk, UC-Urban KGRX (NAC) 1.2 11 WTUE (AOR) 5 1.2 m\}, 1S A AEGISTERED TRADEMARK OF TOMAAY B0Y MUSIC INC [ETY
| Contemporary. KOY (AC) 1.2 1.1 * Formerly WLLT (AC) i © 1388 TOMMY BOY MUSIC INC

www.americanradiohistorv.com



www.americanradiohistory.com

32

ON T,

SR e

HE RECORDS

R

R R

PR s v

¢ R&R December 2, 1988

KEN BARNES

DUET TILL YOU’RE SATISFIED

Hit CHR Duets: Two For The Show

The outlook was gloomy heading into fall. The way
things were going, 1988 looked to be the worst year since
the Drought of *77. But suddenly salvation was at hand.

Sort of, anyway. 1988 is still, so
far, the worst year for Top 40-
charting CHR duets in the '80s. But
until recently, onlyone duet had hit
the Back Page CHR chart, ‘“Never
Knew Love Like This” by frequent
partnersAlexander O’Neal & Cher-
relle.

Then in quick succession ap-
peared two more duets, enough to
hang a column on if still well below
the '80s average total. First came
Barbra Streisand & Don Johnson
(a duet everywhere but at Z100,
anyway), then the intriguing pair-
ing of Annie Lennox & Al Green.

Duets are a small but news-
worthy segment of the CHR hit
scene. Something like 250 songs hit
the Top 40 each year, while the

Duetting can be a ““‘Vice”

most duets charting in any of the
last 15 years was seven, a peak of
less than 3% of the hit roster.

But because they often tie in with

[ ¥

Al & Annie scrooging for the
holidays

a hit movie or pair an unusual com-
bination of personalities, duets
draw a great deal of attention.
When Olivia Newton-John and
John Travolta, or Davie Bowie and
Mick Jagger, team up for a record,
it gets noticed. Michael Jackson

What’s NOT A Duet

The year-by-year hit duet list below should be an accur-
ate compilation of every vocal duet hit to make R&R's CHR
chart. For clarity’s sake, here’s a list of the kind of collabora-

tions that weren't included.

Established duos (Hall & Oates, England Dan & John

Ford Coley, etc.)

Instrumentalists with vocalists (Herb Alpert & Janet
Jackson, Jeff Lorber & Karyn White)
Vocalists withr instrumentalists (Dan Fogelberg & Tim

Weisberg)

lin)

Fat Boys & Beach Boys)

blockbusters with duet singles.
Julio Iglesias’s career was launch-
ed with duets.
Duet Champions

I thought I'd finish up with a look
at the most frequent duet hit-
makers. Tied for the top with five
apiece are Streisand and Kenny
Rogers. Three artists — James In-

Solo singers with groups (Donna Summer & Brooklyn
Dreams, Olivia Newton-John & ELO)

Groups with solo singers(Eurythmics & Aretha Frank-

Groups with groups (Earth, Wind & Fire & Emotions,

Duos with duos (Hall & Oates & Ruffin & Kendricks)

has launched his two most recent  gram, Michael Jackson, and Olivia

1974

PAUL ANKA & ODIA COATES! You're Having My Baby
CARLY SIMON & JAMES TAYLOR/Mockingbird

1975

PAUL ANKA & ODIA COATES/One Man Woman
PAUL ANKA & ODIA COATES/ Nothing Stronger Than Our Love
PAUL SIMON & PHOEBE SNOW/Gone At Last

1976

| ELTON JOHN & KIKI DEE/ Don't Go Breaking My Heart
| WAYLON & WILLIEIGood Hearted Woman

1978

| ROBERTA FLACK & DONNY HATHAWAYIThe Closer | Get To You
ART GARFUNKEL, PAUL SIMON & JAMES TAYLOR/Wonderful World
JOHNNY MATHIS & DENIECE WILLIAMS/ Too Much, Too Littte, Too Late
OLIVIA NEWTON-JOHN & JOHN TRAVOLTA! You're The One That | Want
OLIVIA NEWTON-JOHN & JOHN TRAVOLTA/ Summer Nights

BARBRA STREISAND & NEIL DIAMOND/ You Don’t Bring Me Flowers

1979

SUZI QUATRO & CHRIS NORMAN/ Stumblin’ In
BARBRA STREISAND & DONNA SUMMER/No More Tears

1980

TERI DESARIO & KC/Yes 'm Ready

ANDY GIBB & OLIVIA NEWTON-JOHN/I Can’t Help It

OLIVIA NEWTON-JOHN & CLIFF RICHARD! Suddenly

BILLY PRESTON & SYREETA/With You I'm Born Again

KENNY ROGERS & KIM CARNES/Don’t Fall In Love With A Dreamer
NEIL & DARA SEDAKA/ Should've Never Let You Go

BARBRA STREISAND & BARRY GIBB/ Guilty

1981

STANLEY CLARKE & GEORGE DUKE/Sweet Baby

STEVIE NICKS & DON HENLEY/Leather & Lace

STEVIE NICKS & TOM PETTY/Stop Draggin’ My Heart Around
KENNY ROGERS & DOTTIE WEST/What Are We Doing In Love
DIANA ROSS & LIONEL RICHIE/Endiess Love

BARBRA STREISAND & BARRY GIBB/ What Kind Of Fool
JAMES TAYLOR & J.D. SOUTHER/ Her Town Too

1982

|  JOE COCKER & JENNIFER WARNES/Up Where We Betong
MICHAEL JACKSON & PAUL McCARTNEY! The Girt Is Mine
KENNY LOGGINS & STEVE PERRY/Don't Fight It

PAUL McCARTNEY & STEVIE WONDER/ Ebony & Ivory

*Not billed as duet but should count anyway

The CHR Top 40 Duet List

— came up with four hit duets. Six
more — Paul Anka, Elton John,
Paul McCartney, Stevie Nicks,
James Taylor, and Dionne War-
wick — enjoyed three successful
teamings. Interestingly, artists
widely perceived as frequent duet-
ters — Jennifer Warnes and Willie
Nelson — had only two hit the Top
40.

1983

PATTI AUSTIN & JAMES INGRAM/Baby Come To Me

PEABO BRYSON & ROBERTA FLACKI/ Tonight | Celebrate My Love

PAUL McCARTNEY & MICHAEL JACKSON! Say Say Say

ROBERT ELLIS ORRALL & CARLENE CARTER/|I Couldn't Say No

KENNY ROGERS & SHEENA EASTON/ We've Got Tonight

KENNY ROGERS & DOLLY PARTON/Islands In The Stream

DIONNE WARWICK & LUTHER VANDROSS/How Many Times Can We
Say Goodbye

1984

JULIO IGLESIAS & WILLIE NELSONI To All The Girls I've Loved

JULIO IGLESIAS & DIANA ROSS/ All Of You

JAMES INGRAM & MICHAEL MCDONALD/ Yah Mo B There

JERMAINE JACKSON & MICHAEL JACKSONI Telt Me I'm Not Dreamin’*
STEVIE NICKS & SANDY STEWART/ Nightbird

MIKE RENO & ANN WILSON/ Aimost Paradise

KENNY ROGERS, KIM CARNES & JAMES INGRAM/What About Me

1985

PHILIP BAILEY & PHIL COLLINS/Easy Lover

DAVID BOWIE & MICK JAGGER/Dancin’ In The Street
PHIL COLLINS & MARILYN MARTIN/Separate Lives
PRINCE & APOLLONIA/Take Me With U*

1986

BRYAN ADAMS & TINA TURNER/it's Only Love

CARL ANDERSON & GLORIA LORING!/ Friends & Lovers

PETER CETERA & AMY GRANT/ Next Time | Fali In Love

CLARENCE CLEMONS & JACKSON BROWNE! You're A Friend Of Mine

PATTI LABELLE & MICHAEL McDONALD/On My Own

EDDIE MONEY & RONNIE SPECTOR!/ Take Me Home Tonight*

DIONNE WARWICK, ELTON JOHN, GLADYS KNIGHT & STEVIE
WONDER/ That's What Friends Are For

1987

ARETHA FRANKLIN & GEORGE MICHAEL/I Knew You Were Waiting
DAN HILL & VONDA SHEPPARDI/ Can't We Try

MICHAEL JACKSON & SIEDAH GARRETT/| Just Can't Stop Loving You
BILL MEDLEY & JENNIFER WARNES! (I've Had) The Time Of My Life
LINDA RONSTADT & JAMES INGRAM! Somewhere Out There
JENNIFER RUSH & ELTON JOHN! Flames Of Paradise

DIONNE WARWICK & JEFFREY OSBORNE/Love Power

1988

ANNIE LENNOX & AL GREEN/Put A Littie Love In Your Heart
ALEXANDER O’NEAL & CHERRELLE/Never Knew Love Like This Before
BARBRA STREISAND & DON JOHNSON/Till | Loved You
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hose notorious ‘‘musical differences” have led to

exSMITH JOHNNY MARR quitting the PRE-
TENDERS in favor of live work with THE THE.

Marr had written the music for seven new Pretenders
songs, but became frustrated with their slow pace of work.
As a result, it now seems unlikely that CHRISSIE HYNDE
and company (whoever they happen to be this week) will
use Marr’s material on the next LP. Marr has now been
working with MATT JOHNSON of The The for several
months, and he plans to tour America with him sometime

next year.
Cream Of The Crop

In our July 1 column, we re-
ported that former CREAM singer
and bassist JACK BRUCE had
been working on new material with
ERIC CLAPTON, and was looking
around for a deal. Now Epic
Records has signed him to a world-
wide contract, and he’ll start work-
ing on a new LP for the label in 1989.
Meanwhile, PolyGram has li-
censed the songs he did with Clap-
ton for a new 17-track, double LP
compilation featuring the bassist’s
work with Cream, his previous solo
work, and three songs he recorded
with drummer SIMON PHILLIPS.
You can catch him on another
DAVID LETTERMAN show ap-
pearance around Christmas.

Mixing began last weekend on
the new TEARS FOR FEARS al-
bum, now scheduled for delivery to
the record company in January,
with release scheduled for March.
BOB CLEARMOUNTAIN is mix-
ing the LP. News of the release and

will come as a relief to Tears fans
who read a fictitious story in last
week’s New Musical Express sug-
gesting the band had scrapped the
LP

Some New Pet Sounds
PETULA CLARK made an ap-
pearance in the British Top 40 this
week with an 88 remix of her 1964

a subsequent tour planned for May biggie, “Downtown.” It’s Pet’s

DANCE TRACKS

1118 1272

SAMANTHA FOX/| Wanna Have Some Fun (Jive/RCA)
FUNKY WORM/Hustle (To The Music) (Atlantic)

NOEL/Out Of Time (4th & Broadway/Island)

PET SHOP BOYS/Domino Dancing (EMI}

MICHAEL JACKSON/Smooth Criminal (Epic)

YAZZ & THE PLASTIC POPULATION/The Only Way Is Up (Elekira)
MICHAEL RODGERS!/I Like It Like That (WTG)

TAYLOR DAYNE/Don't Rush Me (Arista)

BANANARAMA/Love Truth & Honesty (London/PG)

10 BEAT CLUB/Security (Atiantic)

KARIYA/Let Me Love You For Tonight (Sleeping Bag)

OFRA HAZA/Im Nin Alu (Sire/WB)

DURAN DURAN/I Don't Want Your Love (Capitol)
APOLLONIA/Since | Fell For You (WB)

KARYN WHITE/The Way You Love Me (WB)

SASSA/When The Time Is Right (Profile)

MARC ALMOND/Tears Run Rings (Capitol)

SHEENA EASTON/The Lover In Me (MCA)

JELLYBEAN/Coming Back For More (Chrysalis)

GIGGLES/Hot Spot (Atlantic)

Moving Up

OO0 N WL AW

'5;5|—~|wc>a\l

I

U2/Desire (Island)

INFORMATION SOCIETY /Walking Away (Tommy Boy/Reprise)
WEE PAPA GIRL RAPPERS/Heat It Up (Jive/RCA)

GLENN MEDEIROS/Never Get Enough Of You (Amherst)
SIMON HARRIS /Here Comes That Sound (London/Polydor)
ROB BASE/Get On The Dance Floor (Profile)

PATTI DAY /Right Before My Eyes (Starway)

BOYS/Dial My Heart (Motown)

TKA/Don't Be Afraid (Tommy Boy)

ART OF NOISE {/TOM JONES/Kiss (China/Polydor)

Reproduced by permission of Dance Music Report
© 1988 by Disco News Inc. (212) 860-5580.

Dance Musit

Johnny Marr:

a tattoo love boy
no more.

first appearance in the charts since
early 1971. The original ‘“Down-
town” was on the charts during
Christmas of 1964, and it would’ve
been number one if the BEATLES
hadn’t ruled Yule with “I Feel
Fine.” Clark has more UK hit sin-
gles than any other female artist in
chart history, with the exception of
DIANA ROSS. She’s quoted in one
of the music papers this week as
saying: ‘A collaboration with
STOCK, AITKEN & WATERMAN
would be interesting, or how about
teaming up with the PET SHOP
BOYS like DUSTY (SPRING-
FIELD) did?” Pet Shop Boys and
Girl, anyone?

DAVE STEWART of EURYTH-
MICS did his bit for glasnost last
week when he teamed up with un-
derground Soviet star BORIS
GREBENSHIKOV for a concert in
Leningrad. Together with his ex-
BANANARAMA (now SHAKE-
SPEAR'’S SISTER) wife SIOBHAN
FAHEY, ELTON JOHN'’s old per-
cussive pal RAY COOPER, singer
MARCY LEVY, and other Euryth-
mics associates, Dave & Boris
rocked 12,000 people at the Len-
ingrad Sports Complex. The show
was filmed for a UK documentary
to air next spring.

The Old Or

New Testament?

Do you think Steve Eare’s read any
good books lately?

STEVE EARLE upset his old
mates the BIBLE this week when
he decided to boot them out of the
support slot for his two London
shows so that he could play a three-
hour set. Despite the rebuff, how-
ever, the Bible (whose “Eureka”
LP was produced by Earle) still
played one of his songs during their
own show at a London club last
week, and the band’s guitarist
NEIL MacCOLL was one of
Earle’s guest musicians.

“Rock Over London” news is
a service of Rock Over London
Ltd., who can be reached at
Giobe Theatre, Shaftesbury
Ave., London W1V 7HD; phone
01-494-4513.

www._americanradiohistorvy com

The STEVIE WONDER tune “A
Place In The Sun” has been given
the all-star treatment in aid of the
Jamaican Hurricane appeal. The
band is billed as WINJAMA, and
features ERASURE’s ANDY
BELL. GLENN TILBROOK from
SQUEEZE, GREEN of SCRITTI
POLITTI, RUBY TURNER, SAN-
DIE SHAW, and SIMON CLIMIE
of CLIMIE FISHER.

What Else Is News?

KEITH RICHARDS is featured
on U2’s “Love Rescue Me,” which
is the B-side to the 12-inch version
of “Angel Of Harlem.” The track
was recorded during the band’s ap-
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o

Keith Richards wants to be as famous as
Bono!

pearance on the “Smile Jamaica”
charity show at London’s Domin-
ion Theater in October. ZIGGY
MARLEY & THE MELODY
MAKERS are also featured on the
track ...

MUSIC
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Moving Up

MARILLION/Freaks (Live) (EMI)

BEACH BOYS/Kokomo (Elektra)

GEORGE MICHAEL/Kissing A Fool (Epic)

ROBIN BECK/The First Time (Mercury/PG)
INXS/Need You Tonight (Mercury/PG)

PET SHOP BOYS/Left To My Own Devices (Parlophone/EM!)
CHRIS DeBURGH/Missing You (A&M)

PHIL COLLINS/Two Hearts (Virgin)

SALT-N-PEPA/Twist And Shout/Everybody Get Up (London/PG)
MICHAEL JACKSON/Smooth Criminal (Epic)

RICK ASTLEY/Take Me To Your Heart (RCA)

BOMB THE BASS f/MAUREEN/Say A Little Prayer (Rhythm King)
10 YAZZ & PLASTIC POPULATION/Stand Up ... (Big Life)

11 IRON MAIDEN/The Clairvoyant (EMI)

BROTHER BEYOND/He Ain't No Competition (Parlophone/EMI)
BANANARAMA/Nathan Jones (London/PG)

14 BROS/Cat Among The Pigeons/Silent Night (CBS)

DEACON BLUE/Real Gone Kid (CBS)

16 TIFFANY/Radio Romance (MCA)

17 KYLIE MINOGUE/Je Ne Sais Pas Pourquoi (PWL)

18 HUMANOID/Stakker Humanoid (Westside)

HITHOUSE/Jack To The Sound Of The Underground (Supreme)
ENYA/Orinoco Flow (Sail Away) (WEA)

ANGRY ANDERSON/Suddenly (Wedding Theme from “Neighbours™) (Food For Thaught)

CLIFF RICHARD/Mistietoe And Wine (EMI)

The Network Chart. courtesy MRIB

AUSTRALIA

W Tw

2 1
12

1927/ 1 Could
JIMMY BARNES/When A Man
Loves A Woman

5 3 NOISEWORKS/Touch
— 4 DARYL BRAITHWAITE/AIl | Do
5 JOHN FARNHAM/Two Strong
Hearls
JASON DONOVAN/Nothing Can
Divide Us
KYLIE MOLE/So Excellent
CATFISH/The Early Hours
INXS/Never Tear Us Apart
DARYL BRAITHWAITE/As The
Days Go By

Most Added

JOHN FARNHAM/Beyond The Call
ANGELS/Finger On The Trigger
SAINTS/The Music Goes Round My Head
Top 10 Australian records from playlists of
FM104/Brisbane, EON-FMAMelbourne, FOX-
FMMelbourne, 96FMPerth, SA-FM/Adelaide,
2-DAYSSydney, 2MMMSydney, and KIX106/
Canberra.

w
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CANADA

W Tw

TOM COCHRANE/Big
League

ONE TO ONE/Hold Me Now
GLASS TIGER/My Song
COLIN JAMES Five Long Years
BARNEY BENTALL/Come Back
To Me

ROMAN GREY/Shangri-La
COLIN JAMES NVoodoo Thing
CANDI/Under Your Spell
COREY HART/Spot You In A
Coalmine

0 BIG BANG/Into The Night

Most Added

SASS JORDAN/Teil Somebody
COREY HART/Still In Love
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o
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Top 10 Canadian CHR hits courtesy The
Record (416) 533-9417.
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“a little respect”

PRODUCED BY STEPHEN HAGUE
FROM THE ALBUM THE INNOCENTS

ERASURE

NEW & ACTIVE

68/33
One Of The

“MOST ADDED”

Including:
CKOI add
KKBQ deb 31
KRBE deb 40
WGH add
KIIS add
KZZP add
KKRZ add
KXYQ add
FM102 add
KCPX deb 33
KISN add
WFLY add
WNNK add
WSPK add
WPST add
B93 add 39
KXX106 add
WQUT add
Y106 add
KCAQ add
KKFR add
KWNZ add
WWEX add
WEXX add
WJAD add
WPEM add
KWTX add

KITS 20-14
QV103 add 33
WBWB add
KPHR add
99KG add
KWTO add
KMOK add
KZFN add
SLY9%6 add 40
OK?95 add

OH

SIRE

<1988 SIRE RECORDS COMPANY

e

John & Yoko’s London Bag

MONDAY, DECEMBER 12

1967/Rolling Stone Brian Jones wins his drug conviction appeal and receives probation instead of nine months
in jail.

1969 /With no prior rehearsal, the Plastic Ono Band, featuring Eric Clapton, Klaus Voorman, and Alan White,
debuts at the Toronto Peace Festival.

1974 /Guitarist Mick Taylor leaves the Stones.

1981 /Year-end #1s: CHR — Blondie’s "“Call Me"; AOR LP —Bob Seger’s "“Against The Wind"; Country — Eddie
Rabbitt’s “Drivin’ My Life Away”: A/C — Air Supply's “All Out Of Love.”

1981/Smokey Robinson guests on “American Bandstand” 's 25th anniversary TV special.

Born: Frank Sinatra 1915, Charile Rich 1932, Dickey Betts 1943. Connle Francis 1938, Grover Washington
Jr. 1943, Dionne Warwick 1941, Cy Curnin (Fixx) 1957

TUESDAY, DECEMBER 13

1984/Atlantic’'s Ahmet Ertegun hosts a release party for Forelgner's “Agent Provocateur” aboard a 165-foot
yacht in New York Harbor.

1985/Phil Collins guests as a fast-talking, drug-dealing game show host on “Miami Vice."

1987/Paul Simon hosts a New York Children's Health Project benefit. Evening’s highlight is Simon, Billy Joel,
and Bruce Springsteen singing “Glory Days.”

Born: Jeft ‘‘Skunk’’ Baxter (Doobie Brothers, Steely Dan) 1948, Ted Nugent 1949, John Anderson 1954,
Randy Owen (Alabama) 1949

WEDNESDAY, DECEMBER 14
1961/Jimmy Dean’s “Big Bad John" is the first Country single to go gold.

1966 /0On a “Batman” episode. Catwoman steals the voices of Chad & Jeremy and demands a $22,400 ransom.

1968/1ron Butterfly 's “In-A-Gadda-Da-Vida" goes goid.

1977 /*Saturday Night Fever” premieres in New York. Polyester leisure suit sales soon skyrocket.
1984/Madonna nails her first #1 song, “Like A Virgin.”

1986/0On a freeway near L.A., theL.A. Dream Team's Lisa ‘‘Love’’ Rodriguez and four others are killed by a
wrong-way driver.

Bom: Joyce Vincent (Dawn) 1946

o o /
Grover Washington Jr., John Anderson, Randy Owen, Dionne Warwick

THURSDAY, DECEMBER 15

1955/Johnny Cash releases “Folsom Prison Blues.”

1969/John & Yoko perform at a UNICEF benefit in London and begin their “War Is Over If You Want It" biliboard
campaign.

1977 /Two days before a scheduled appearance on “Saturday Night Live.” the Sex Pistols are denied US
entrance visas. Elvis Costello is recruited as a replacement (see 12/17).

1985/AnL.A. Times survey of record company executives finds that the most desired signee is Bruce
Springsteen, foliowed by Prince, Michael Jackson, Lionel Richie, and U2. Stevie Wonder places tenth;
Madonna is #20.

Born: John Hammond Sr. 1915, Paul Simonon (Clash) 1955 Harry Ray (Ray, Goodman & Brown) 1946, Don
Johnson 1949, Dave Clark (DC5) 1942, Carmine Appice 1946, Cindy Birdsong (Supremes) 1939,

the late Alan Freed 1922

FRIDAY, DECEMBER 16

1966/Jiml Hendrix releases his first single, “Hey Joe.”

1971/Don McLean's “American Pie" is released.

1972/Joan Baez arrives in Hanoi, North Vietnam on a peace mission just as US fighters begin bombing the city.
1987/John Cougar Mellencamp performs two free concerts in the small town of Chilicothe, OH, following a two-
year petition campaign initiated by WFBC. Also, Madonna withdraws her request for divorce from Sean Penn.
Born: Billy Gibbons (ZZ Top) 1949, Benny Anderson (ABBA) 1946, Anthony Hicks (Hollies) 1945

SATURDAY, DECEMBER 17

1968/Pink Floyd's “Careful With That Axe. Eugene” becomes their last UK single until “Another Brick In The
wall” in 1980.

1977 /ignoring producer Lorne Michaels 's warning, Eivis Costello performs "Radio Radio” on “Saturday Night
Live" after falsely starting “Less Than Zero."”

1982 /The Who perform their last concert (until their first reunion) at Toronto's Maple Leaf Gardens. Aiso. Karen
Carpenter gives her last public performance at a Sherman Oaks, CA elementary school.

1986/Doobie Brothers Tom Johnston, Patrick Simmons, and Jeff ‘‘Skunk’’ Baxter reunite at a Children's
Hospital benefit in northern CA. The show sparks a full-scale reunion tour four months later.

Born: Mike Mills (R.E.M.) 1956, Eddie Kendrick 1939, the late Paul Butterfield 1942

SUNDAY, DECEMBER 18

1964 /Hundreds flock to Chicago to attend Sam Cooke's funeral.

1968/John & Yoko hold a London press conference — crawling around inside a large white bag.

1969 /40-year-oid Tiny Tim weds 17-year-old Miss Vicky on the “Tonight” show.

1975/The Faces break up as Rod Stewart goes solo.

1981 /This part wasn't in the script — During the filming of “Brimstone And Treacle,” Sting slices his hand in
several places after punching a window.

1983/Keith Rlchards marries model Patti Hansen in Cabo San Lucas. Mick Jagger is best man.

Born: Keith Richards 1943, Elliot Easton (Cars) 1953, Robin Hild (Scarlett & Black) 1959, Chas Chandler

(Animais) 1938
—Paul Colbert

wWwWw-americanradiohistorv.com —————— it 5
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New Age Music Is Playing The Malls

aking a tip from Tiffany, who first gained fame by
playing shopping malls throughout the US, seven
Narada Records artists launched a month-long
tour of America’s leading retail malls last week in New
York. The tour — billed as the “Narada Christmas Show-
case’” — kicked off on November 22 and will hit 15 other
cities before it concludes in San Diego right around Christ-
mas time.

The tour, which is expected to be
the largest and most ambitious live
concert project ever undertaken by
an NAC record label, is expect-
ed to play to at least 25,000 people

New Promotional
Activity:
Green Wieners!

his week’s new and

most interesting post-

Turkey Day promo-
tional items from major labels
include a CD and . . . a hot
dog!

Warner Bros. has shipped pro-
motional CD copies of R.E.M.’s
new “Green” LP — the Georgia
band’s first for the label — to press
and radio throughout the country,
The collector's item CD is packag-

David Lanz: deck the malls
with bows of New Age. . .

nationwide. It coincides with the
release of the label’s new LP, also
titled “Narada Christmas Show-
case,” and will feature seven of the
label’s most popular performers:
David Lanz, Michael Jones, David
Arkenstone, Eric Tingstad, Nancy
Rumbel, Spencer Brewer, and Pe-

| i L ter Buffett.
ed in a cloth-bound booklet, similar X .

| to the one Warners used to pro- ‘Bemdes New quk, the tour will
moteBrian Wilson s firstSire solo visit Boston, Washington, Philadel-

phia, Cleveland, Chicago, Milwau-
kee, Minneapolis, St. Louis, Kan-
sas City, Denver, Salt Lake City,
Phoenix, Los Angeles, San Fran-
cisco, and San Diego. Incidentally,
booking and management services
for the tour are being handled by
MCA Event Marketing, a new divi-
sion of MCA Entertainment that
was formed last summer following
Tiffany’s similar mall concert tour.

Bon Jovi Makes A
Difference In Moscow

Bon Jovi returns today from the
Soviet Union following a week-long
special rock 'n’ roll glasnost mis-
sion in support of anti-drug and
anti-alcohol abuse activities in the
US and Russia. The trip was in as-
sociation with the Make A Differ-
ence Foundation. The band, which
' o is currently on tour in Europe, was
i = __also scheduled to jam at Moscow’s

: @ Stas Namin Music Center with
Russian rockers Gorky Park, who
have just been signed toPolyGram
Records in the US.

Also on the agenda during the
Soviet visit were discussions about
a possible return to the USSR
sometime in 1989 for a major arena
rock concert, featuring Bon Jovi
and Gorky Park as well as other
Western and Russian bands, to pro-
mote the anti-substance abuse

LP earlier this year. The disc itself
is of special interest as it’s design-
ed to resemble a vinyl record al-
bum (albeit a very small vinyl rec-
ord album) — even though War-
ners understands that in 1988 you
send a CD if you want people to
| really listen to your new product

Meanwhile, Capitol has distri-
buted a squeezable rubber hot
dog in a basket — complete with

| napkins, hot dog vendor’s hat, and
littte packets of condiments — to
all Country reporting stations in the
US as well as to the press and
many retail accounts. The gimmick
is to promote Buck Owens's new
"comeback” LP for the label —
aptly entitled “Hot Dog!" — a
cassette of which is included in
the hot dog basket. Not only does
it afford the recipients a chance to
hear "Under Your Spell Again
Owens's new duet with Dwight
Yoakam, but it also provides a
neat toy for that rea/ dog waiting
at home for its master’s return

Bon Jovi: did the
Ukraine girls really knock them out?

message of the Make A Difference
Foundation to youths in Russia and
throughout the world.

Other Make A Difference Foun-
dation activities include an LP be-
ing prepared for summer release
that features covers of songs made
famous by artists who lost their
lives to substance abuse. In addi-
tion to Bon Jovi — who will be con-
tributing “The Boys Are Back In
Town,” originally recorded by the
late Phil Lynott and his Thin Lizzy
band — Motley Crue, Ozzy Os-
bourne, and the Scorpions have all
agreed to participate in the project.

A&M Execs Honored
By Free Clinic

JERRY MOSS and HERB AL-
PERT, cofounders of A&M Rec-
ords, will be this year’s honorees at
the Friends of the Los Angeles
Free Clinic’s 12th Annual Dinner,
scheduled for Friday, December 9
at L.A.’s Beverly Hilton Hotel. The
Honorary Dinner Committee for
the event is being chaired by A&M
President GIL FRIESEN.

Said Friends President IRA AL-
PERT: ‘“Herb Alpert and Jerry
Moss have been ‘Friends’ of the
L.A. Free Clinic since 1972, when
their $10,000 grant literally saved
the clinic from closing. We are
delighted to finally be able to honor
these two outstanding pioneers in
the entertainment business.”

This year’s event — billed as “An
Evening of Music & Laughter” —
will depart from the traditional
“roast” format to present instead a
musical toast featuring an all-star
A&M line-up, including TUCK &
PATTI, JOHN HIATT, and BREN-
DA RUSSELL.

The Free Clinic — which cele-
brates its 21st birthday this year —
offers medical and dental care,
mental health counseling, sexual
information, legal assistance, and
specialized services to adolescents,
the elderly, people at risk for AIDS,
the homeless, and young runa-
ways. For dinner reservations and
further information, call ALISA
SYDELL at (213) 653-0440.

Short Cuts

* JOE SMITH, President/CEO
of Capitol-EMI Music, will deliver
the keynote address at this year’s
NARM Convention, which takes
place March 3-6 at the Marriott in
New Orleans. For more informa-
tion on NARM membership and
the convention, contact the NARM
office at (609) 596-2221.

* BOB DYLAN, TRACY CHAP-
MAN, CROSBY, STILLS, NASH &
YOUNG, BILLY IDOL, TOM PET-
TY, and the GRATEFUL DEAD'’s
JERRY GARCIA and BOB WEIR
will headline a concert in Oakland,
CA this Sunday (12/4) to benefit the
Bridge School, a suburban San
Francisco institution for the
physically handicapped.

* The BEE GEES have finished
laying down the instrumental
tracks for their next album in Eng-
land, and are now in Miami adding
the vocals.

* ELTON JOHN has headed to
Denmark to record a new LP with
CHRIS THOMAS producing.

waanny. americanradiohistorvy. com

42.7 million households
Potti Galluzei
Director/Music Programming

s

BON JOVI/Born To Be My Baby (Mercury). .. . .. ADD

DEF LEPPARD/Amageddon ft (Mercury) ......... 2

SAM XINISON/Wild Thing (WB) ............... 4

ROD STEWART/My Heart Cant Tell Me No (WB) ... 7
Ry
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HENY

BANGLES/In Your Room (Columbia) . ............ 4
CHICABO/Look Away (Full Moon/Reprise) .. .... ... 4
CINDERELLA/Don't Know What... (Mercury) ... ... 14

DURAN DURAN/I Don't Want Your Love (Capitol) ... 9
BUNS N' ROSES/Weicome To The Jungle (Geffen) . . .6

MICHAEL JACKSON/Smooth Criminal (Epic) . . .. .. 7
EODIE MONEY /Walk On Water (Columbia) .. .. .... 8
PINK FLOYD/Comiortably Numb (Columbia) . . . .. .. H
POISON/Every Rose Has !ts... {Enigma/Capital) .. ... 5
U2/Desire (island) ......................... 9
VAN HALEN Finish What Ya Started (WB) .. .. .. ... 6
VIXEN/Edge Of A Broken Heart (EMI) ........... 12

BUZZBIN

EDIE BRICKELL & THE NEW.../What | Am (Geffen) . 7
R.E.M./Orange Crush (WB) . .................. 4
THEY MIGHT BE ./Ana Ng (Bar None/lem)

HIPCLIP

TONE LOC/Wild Thing (Delicious/4th & B'way) ... .. 7
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BON JOVI/Bad Medicine (Mercury) ............. 9
BOBBY BROWN/My Prerogative (MCA) . ... ...... 2
BULLET BOYS/Smooth Up (WB) . .............. 8
CHEAP TRICK/Ghost Town (Epic) . ............. 3
PHIL COLLINS/Two Hearts (Atlantic) . ........... 2
EUROPE/Open Your Heart (Epic) ............... 2

GEORGIA SATELLITES/Hippy Hippy... (Elektra) .. ..6
JOAN JETT & THE...Aitte Liar (Blackheart/CBS) ...2
LIVING COLOUR/Cutt Of Personality (Epic). . .. .. .. 7
MAXI PRIEST/Wild World (Virgin) . ... .......... 4
MIKE & THE MECHANICS/Nobody's... (Atiantic) . ..3
RANDY NEWMAN/1t's Money That... (Reprise) .. ... 7

KEITH RICHARDS Take It So Hard (Virgin). .. ..... 8
SCORPYONS/Passion Rules The Game (Mercury) . ... 3
SIOUXSIE & THE.../Peek-A-Boo (Geffen). . .. . ... 15

TRAVELING WILBURY§/Handle... (Wilbwry/WB) ...5
WAS (NOT WAS)/Spy In The House... (Chrysalis) . . 70

BEACH BOYS/Kokoma (Elekira) ..
BOY MEETS GIRL/Waiting For A Star... (RCA) .... 12

BREATHE/MHow Can I Fall (A&M) . .............. 2
BRITNY FDX/Girlschool (Cotumbia) ............. [

J. DAVIS & JUNCTION/Catch My Heart (Chrysalis) . . 2
DJ JAZZY JEFF & FRESH...Gir's... (JiveRCA) ....5
ESCAPE CLUB/Shake For The Sheik (Atlantic) . . . ADD
A. GREEN & A. LENNOX/Put A Little Love... (A&M) . . 7

HOUSE OF LORDS/ Wanna Be Loved (RCA) ...... 4
ROBERT PALMER/Eariy In The Morning (EMI) . .. .. 5
PET 8HOP BOYS/Domino Dancing (EMI) .. .. ... .. 7
RATT/Way Cool Jr. (Atlantic) . ................. 17
JUDSON SPENCE/Yeah, Yeah, Yeah (Atlantic). . . . . . 5
WHITE LION/When The Children Cry (Atlantic) . . .. . 9
WINGER/Seventeen (Atlantic) .............. ADD
STEVE WINWOOD/Holding On (Virgin) .. .. ... ADD
BREAKOUT =
ART OF NOISE/Kiss (China/Polydor) ............ 4
BAO COMPANY/One Night (Atiantic) . ........... H
JIM CAPALDI/Something So Strong (Island) . .. . ... 4
PETER CETERA/Best Of Times (WB) ............ 4
TOMMY CONWELL &.../f We... (Columbia) . .. .. .. H
ROBERT CRAY BANO/Acting... (Mercury) . ....... H
CSN&Y /American Dream (Atlantic) . .. ........... 2
DREAMS 80 REAL/Rough Night In... (Arista) . .. ... 7
FEELIES/Away (ABM) . ..................... 3
FEMME FATALE/Falling In And Out... (MCA) ... ADD
FLEETWOOO MAC/As Long As You.. (WB) ....... 7
JEFF HEALEY BAND/Confidence Man (Arista) .. . .. 7

HOTHOUSE FLOWERS/I'm Sorry {London/Polydor) .3
INFO. SOCIETY /Walking... (Tommy Boy/Reprise) . ADD

KISS/Let's Put The X Back In Sex (Mercury) . ....... 7
ROBBIE NEVIL/Back On Holiday (EMI}. .......... 3
IVAN NEVILLE/Not Just Ancther Girl (Polyder) . .ADD
02ZY 0SBOURNE/Miracle Man {Epic) .. ......... 17
THE PURSUIT.../'m An Adult Now (Chrysalis) .. ... 2
MICHELLE SHOCKED/Anchorage (Mercury) . ... .. 17
SUGARCUBES/Motorcrash (Eleidra) ............ 3
‘TIL TUESOAY/(Believed You Were) Lucky (Epic) . ... 3
UB40/Breaktast InBed (A&M) . ................ 3

WHEN IN ROME/The Promise (Vlrgln) .......... 4

BON JOVI/Born To Be My Baby (Mercury)

ESCAPE CLUB/Shake For The Sheik (Atlantic)
FEMME FATALE/Faling In And Out... (MCA}

INFO. SOCIETY/Walking Away (Tommy Boy/Reprise)
IVAN NEVILLE/Not Just Another Girt {Polydor)
WINGER/Seventeen (Atiantic)

STEVE WINWO0O/Holding On (Virgin)

V0L v O
27.9 miflion households
Sel LoCurto, Director/Music Programming
Normen Schoanteld, Director/Telerst & Artist Reiations

Weeks On

ANITA BAKER/Giving You The Best.. (Elektra) . .. ... 9
BOY MEETS GIRL/Waiting For A Star... (RCA) ....73
PHIL COLLINS/Two Hearts (Atlantic] . ........... 3
BREATHE/How Can ! Fall? (A&M) . ............ 16
CHICAGO/Look Away (Full Moon/Regrise) . . ...... . 8

A. GREEN & A. LENNOX/Pu A Little Love... (AM) . .6
WILL TO POWER/Baby | Love Your Way (Epic) . ... . 9
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BOYS CLUB/Remember Hoiding You sMCA) . ... ... 4

FLEETWOO0O MAC/As Long As You... (WB) . ...... 2
JULIA FORDHAM/Happy Ever After (Wirgin). .. ... 13
KENNY @/Silhouette (Arista) .................. 7
BEORGE MICHAEL/Kissing A Fool (Columbia) . . ... 9
MAXI PRIEST/Wild World (Virgin) . . ........... 8
PAUL SIMON/Me & Juiio.. WB) .. ........ ADD
TRAVELING WILBURYS/Handle... (Wilbury/WB) ...5
STEVE WINWOOD/Holding On (Virgirs) . ......... 17
ART OF NOISE/Kiss (China/Polydor) ............ 5
BASIA/New Day For You {Epic) ................ 17
PETER CETERA/Best Of Times (WB) ............ 4
CSN&Y/American Dream (Atlantic) . ............. 3
TAYLOR DAYNE/Don't Rush Me (Arista) ... ... ADD
GLENN FREY/Sout Searchin’ (MCA) . ........... 2
MICHAEL JACKSON/Smooth Criminal {Epic) . . . ... 7
IVAN NEVILLENot Just Anather Girl (Polydor) . .. .. 7
ROBBIE NEVIL/Back On Holiday (EMI) .......... 2
C. “PEPSII™ RILEY /Thanks For My... (Columbia) ...5
MICHELLE SHOCKED/Anchorage (Mercury) ... ... H

JUDSON SPENCE/Yeah, Yeah, Yeah (Atiatic) . . . . .. 6
WAS (NOT WlS)ISpy In The House... (Chrysalis) . . 77

¢ iﬁé ﬁﬁ% %m%
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E. BRICKELL & NEW.../What | Am (Gefbn) ..ADD
FAIRGROUND ATTRACTION/Perfect (RCA). . .. ... 1
ROBERTA FLACK/Oasis (Atlantic) .. .. .......... 17
RANDY NEWMAN/t's Money That... (Reprise) .. ... 8
KARYN WHITE/The Way You Love Me (WB). . . . ADD
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GIPSY KINGS/Bamboleo (Ebma) ........... ADD
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Information current as of November 29.
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CONCERT PULSE
Avg. Gross
Pos. Artist {in 000s)
1 GRATEFUL DEAD $837 6
2 GEORGE MICHAEL $568 5
3 AEROSMITH $406 8
4 DEF LEPPARD $394 8
5 ERIC CLAPTON $3190
6 ROD STEWART $279 9
7 INXS $262 1
8 RANDY TRAVIS/JUDDS $2347
9BOBDYLAN $196 8
10 AC/IDC $191 2
11 SCORPIONS $167 2
12 CS&N $1621
13 BARRY MANILOW 1583
14 JAMES TAYLOR $141 3
15 SADE $1318
16 LYNYRD SKYNYRD 31295
17 BRYAN FERRY 31265
18 MOODY BLUES $122.9
19 JUDAS PRIEST $1159
20 AMY GRANT £1149

New Tours

Among this week's new tours

A FLOCK OF SEAGULLS
JEFF HEALEY BAND
KANSAS

MODERN JAZZ QUARTET
MOLLY HATCHET

NEW KIDS ON THE BLOCx
BUCK OWENS

BRENDA RUSSELL

THEY MIGHT BE GIANTS
WAS (NOT WAS)

The CONCERT PULSE is a weekly cemputeriz-
od report ranking each artist by thew average
box office gross reported per venue. Courtesy
of Polstar, a pubkcation of Promoters’ On-Line
Uistings, (800) 344-7383, or in Talifornia
(209) 224-2631
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WILD, WILD
WINNERS!

Here are the winning numbers:

GRAND PRIZE: 692

FIRST PRIZE: 780

SECOND PRIZE: 132

12 RUNNERS-UP: 835 811 524

355 121 449
722 889 641
843 729 809

Winners have until December 7 to call Alison or Cathy at
Atiantic Records at (212) 484-8181.

Here's a GUARANTEED winner:

"SHAKE FOR THE SHIEK"

The New Single and Video (the follow-up to the #1 smash
*Wild, Wild West”) from the alburn WILD WILD WEST (81871

Produced by Chris Kimsey
for Chris Kimsey Productions Ltd.

T THE ESCAPE (LUB
WILD WILD JUEST

Management by
U.S. Management Inc./Tony Smith
and Paddy Spinks

Winners must meet and comply with all eligibility requirements.

2. Employees of Warner Communications Inc. or its subsidiaries or affiiates are ineligible
and will not be included in the drawing.

3, Winners are chosen solely on the basis of a random drawing of numbers previously
assigned to them by Atlantic Recording Corporation between July 29,1988 and
September 22, 1988 in connection with the “Escape Ciub Card” promotion. as
evidenced by computerized records maintained by Atiantic, Records of Atlantic
regarding assignment of numbers are final. Possession or presentment of "Escape
Club Card” not required. Numbers and prizes are not transferrable

4. Prizes awarded subject to prior notification to and written approval of winner's
employer in form acceptable to Atiantic Recording Corporation

5. Winners are responsible for payment of all taxes and compliance with all applicable
laws and reguiations

6. Void where prohibited or restricted by iaw

On Atlantic Records, Cassettes and Compact Duscs

© 1988 Ananhc Recording Corp.@ A Worner Communications Co

BRAD MESSER

S

CALENDAR
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LET YOUR FINGERS DO THE WALKING

Need News Stories?
Scan The Yellow Pages

News is, according to one longstanding definition,
“the same things happening every day to different peo-
ple.” Well, there are a lot of different people in the tele-
phone book. All we must do is link the right names to the
right topics to easily generate a wide range of seasonal

and year-end news.

No matter what the season, the
Yellow Pages are a great place to
hunt for story ideas. Just leaf
through the alphabet from Accoun-
tants and Abortions to Yacht
Brokers and Zoos. As your fingers
do the walking, somewhere along
the way your curiosity will be
aroused. When a question occurs —
such as “Do people buy yachts for
Christmas?” or “Can an accoun-
tant recommend some end-of-the-
year tax-saving tips?”’ — then one
quick call is likely to answer your
question and produce a usable
news item.

Flip the phone book to the gov-
ernment listings and pick a city de-
partment — any department —

and you’ll find stories lurking. The
Trash Department can explain its
battle plan for the week after
Christmas. The Street people can
summarize 1988’s major projects
and outline next year’s agenda.
The Planning Division can list the
biggest buildings completed in ’88,
as well as upcoming subdivision or
mall projects. Virtually every de-
partment from Animal Control to
Water Treatment harbors news
just waiting to be harvested.
Beat Rivals To The Punch

The same goes for County and
State offices, where you can dis-
cover anything from the latest
trends in baby names to the car

models most preferred by local
thieves. And in addition to phone
book browsing, there are scores of
standard, local seasonal stories to
be done.

Who’s trying to cheat whom and
how? Other potential sources for
Christmas Scam stories include the
police bunko squad, the Better
Business Bureau, the local chapter
of the American Association of Re-
tired People, and the post office.

Retailers should be happy to give
you sound bites about the biggest-
selling toys. And don’t overlook the
upscale stores that sell adult toys
such as electronics and car acces-
sories.

Go ahead and get a jump on the
standard holiday stories. Just pick
a topic, whether it involves the lo-
cal homeless population, charity
toy campaigns, or coat-and-cloth-
ing drives. After all, if you don’t
come up with these stories first,
someone else will.

Budget Balancing Act

=

MONDAY, DECEMBER 12 — Three years ago, PresidentReagan signed the Gramm-Rudman budget bill into
law. However, a court later threw out the tough provisions that would have required a completely balanced federal

budget by 1991.

A Leonardo DaVinci notebook was sold in 1980 for $5 million. The hovercraft was patented in 1955. 35 years ago
today, Chuck Yeager fiew the X-1 2.5 times the speed of sound. The first transatlantic radio broadcast was made in

1901 with antennas heid aloft by kites.

Birthdays: Ana Alicla (“Falcon Crest”) 31. Dionne Warwick 48. Connle Francis 50. Frank Sinatra 73.

Bhopal Gas Disaster

TUESDAY, DECEMBER 13 — Four years ago, ten days after the Bhopal gas disaster, the death toll was estimated
at 2100. The American president of Union Carbide was arrested when he arrived in India. (A few weeks later, the EPA
reported a Union Carbide plant in West Virginia had 28 toxic leaks in the previous five years.)

San Diego hired a rainmaker in 1915. But after a downpour created floods and washed out two Southern California
dams, he was run out of town without being paid for his services. Poinsettia Day honoring John Poinsett, the US
diplomat who first imported the plants from Central America in the 1800s.
Birthdays: John Davidson 47. Dick Van Dyke 63.

Nonstop 'Round The World
WEDNESDAY, DECEMBER 14 — voyager took off from California in 1986 on its nonstop circumnavigation of
the world, which ended successfully on December 23. The 25,012-mile trip was completed without refueling.

The first genetic engineers, a team at Stanford University, announced the creation of artificial DNA in 1967. Alabama
became the 22nd state in 1819. George Washington died at age 67 in 1799, possibly of pneumonia.

Birthdays: Patty Duke Astin 42. Lee Remick 53. Hal Williams (“227") 60.

Record Christmas Tree

THURSDAY, DECEMBER 15 — A 221-foot fir, the tallest (cut) Christmas tree on record, was displayed at
Seattle's Northgate Shopping Center in 1950.
A man in India set the endurance record for handclapping in 1985 by putting them together nonstop for 54 hours —
averaging a minimum of 160 claps per minute. Gen. Douglas MacArthur and his US troops landed in the Philippines in
1944 (WWII). The British Broadcasting Corporation was formed in 1922. Bill of Rights Day, commemorating the
ratification of the first ten Amendments to the US Constitution in 1791.
Birthdays: Heldl Bohay 29 (“Hotel"). Don Johnson 39. Tim Conway 55.

America’s Biggest Earthquake
FRIDAY, DECEMBER 16 — Anniversary of the 1811 earthquake that rocked the Eastern US from the Gulf Coast
to Canada and from the Mississippi River to the Atlantic. The quake, centered near New Madrid, Missouri, created waves
that made the Mississippi appear to flow backward.
The so-called Mafia boss of bosses “‘Big Paul’’ Castellano, was killed by three gunmen in NYC in 1985. The Boston
Tea Party was tossed by the Sons of Liberty in 1773: there will be a reenactment at Boston's Congress Street Bridge

this Sunday.

Birthdays: William ‘‘Refrigerator’’ Perry 26. Steven Bochco (“L.A. Law") 45. Lesley Stahl 47.LIv Ullman 49.

Saturday (12/17): Eugene Levy 42,

Sunday (12/18): Steven Spielberg and Janie Frickle 41.Keith Richard 45.
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MUSIC FEATURES
. WEEKLY

American Country Countdown
With Bob Kingsley (ABC)

R. Cash/M. Bandy/D. YoakanvAlabama/

Southem Pacific/E.T. Conley/R. Travis
American Dance Traxx (WO)
M. Jackson/Kylie Minogue

American Top 40

with Shadoe Stevens

W. Houston/J. Spence/Mindbenders/
B. Streisand/Cinderella/Bangles

Lee Arnold On A

Country Road

Forester Sisters/W. Nelson/
Sweethearts of Rodeo

Backtrack

Rock & Roll doctors

Dick Bartley’'s Rock & Roll

Oldies Show

Hollies

Dick Clark’s Rock, Roll

& Remember

Rascals

Classic Cuts

J. Tul/E. Money

The Countdown

Vesta Williams

Countdown America

with Dick Clark (US)

Sheena Easton

Countdown USA

(ABC)

(WO)

(WO)

(WO)

(USP)
(MJY)

(WO)

with Dave Sholin (WO)
Christmas Songs closeud
Country Calendar
Weekly Special (OBN)

T.G. Brown/L. Greenwocd/W. Jennings/
J. Rodriguez/Foster & Lloyd

Countryline USA (JPB)
Charlie Daniels

Country Music’s Top 10 (JPB)
E.T. Coniey

Country Today (MJI)
Waylon Jennings

Cruisin’ America

wlith Cousin Brucie (CBS)
M. Love/Pat Sajak/S. Miller

Rick Dees Weekly Top 40 (DIR)
Escape Club

Direct Hits (MJI)
Robert Palmer

Dr. Demento (WO)
vor Biggun

Flashback (RT)
1867 /Dreamin’

Fusion 40 (TP)

Carlos Reyes/Carl Verheyen/Al Jarreau/
Nancy Wilson

Future Hits (WO)
Rick Astley

Great Sounds (USP)
Frank Sinatra

Hitline USA (JPB)
Fleetwood Mac

December 5 - December 11

Hot Rocks (USP)
Pet Shop Boys

In Concert (WO)
Genesis

King Biscuit Flower Hour  (DIR)
Joe Cocker

John Lander’s

Hit Music USA (USP)
Phil Collins/L'Trimm

Live From The '60s (PRN)
Beatles/S. Robinson/J.C. Young

Live Show (RT)
1977/R. Daltrey/P. Townsend rarity
Metalshop (MJh
Ratt

Motor City Beat (USP)
Four Tops

Scott Muni’s

Ticket To Ride (DIR)
In the wake of the Beatles pt. 1

Music Weekend (DIR)
Marlo Thomas

National Music Survey (WO)
Barry Manilow

Night Scene (WO)
Off The Record

with Mary Turner (WO)
Pat Benatar

On The Radio (ON)
Phil Collins

Party America (CP)
Beno/D. Johnson/T. Spencer

Plain Rap Countdown (PRN)
AC: P.M./Johnny Hates Jazz

CHR: S. Fox/P. Collins

Urban: Maxi Priest/D.J. Jazzy Jeff
Portraits In Sound (RT)
John Jarvis

Powercuts (GSN/ABC)
R.E.M./J. Capaldi/Traveling Wilburys
Radioscope (RS)

Salt-N-Pepa/Surtace/Z'Looke

Reeiin’ In The Years (GSN/ABC)
Salute to Ed Sullivan/Small Faces

Rock & Roll Never Forgets (WO)

B. Springsteen/V. Morrison/
Band of Gypsies/D. Edmunds

Rock Stars (RT)
Little Feat

Rock Today (MJ)
Dickie Betts

Rockline (GSN/ABC)
Fleetwood Mac

Romancin’ The Oldies (TS)
R. Nelson/P. Anka/B. Vinton

Sittin’ In (WRN)

Waylon Jennings

Solid Gold Saturday Night  (US)
Dave Clark Five
Special Of The Week (RT)
Hits of December/Christmas music/

Best of CDs/Warwick-Sinatra birthdays

Star Beat (MJI)
Levert
Super Gold (TS)

John Lernon/B. Lee/C. Francis/D. Warwick

Weekly Country

Music Countdown (USP)
Willie Nelson
World Of Rock
with Scott Muni (DIR)
Jimmy Page
B
S e
W
S S B S
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Dec 12 - Dec 17
America’s Music Makers
wlith Bob Kingsley (ABC)

P. Overstreet/B. Mandrell/M. Bandy/

G. Campbell/Forester Sisters
British Wax Museum (WO)
Bad Co./Supertramp/Searchers/Wings/Hollies
Country Calendar (OBN)
T. Tucker/J. Anderson/H. Williams Jr./

E.T. Conley/M. Gilley

Country Comments (WO)
R. Crowell/K. Mattea/H. Williams Jr./

Jo-El Sonnier/J. Duncan/O’Kanes
Country Datebook (Us)

Restless Heart/J. Anderson/T. Tucker/
O. Newtion-John/J. Glaser
Country Report
with Chris Lane (WRN)
B. Lee/J. Anderson/C. Rich/D. Parton/
R. Steagall
Rick Dees American
Music Magazine (US)
Erasure/Tcm Jones/K. Minogue/
Chicago/Bangles
Earth News (WO)
M. Gibson/M. & Mechanics/D. Devito/R. Nevil
For Rockers Only (DSP)
Ratt/Led Zeppelin/Aeromsith/Guns N' Roses

Oft The Record (WO)
K. Richards/R. Newman/T. Cochrane
Psychedelic Psnack (WO)

U. Heep/Desmond Dekker & Aces/J. Cocker/
N. Young/J. Hendrix
Rarities
Who as a group, and solo
Rock & Roll Never Forgets (WO)
T. Nugent/Skunk Baxter
Solid Gold Country
J. Anderson/ 197 8/Ben Peters/
December #1s/J. Frickie
Solid Gold Scrapbook (US)
C. Francis/D. Warwick/1960/Dave Clark/
E. Kendricks
Star Trak

Best of Star Trak

(RT)

(USP)

(WO)

December 5 - December 11

INFORMATION/
ENTERTAINMENT

COMEDY

Celebrity Corner (PRN)
M. Gibson/J. Foster

Dragnet (CMS)
Big Stand

Fraze At The Flicks (PRN)
Twins/Scrooged

Health Care (P1A)

Fish oils/Screening kids for cholesterol/
Gallstone therapy

Home Tips (JBI)
Carpet stains/Plastic surgery costs/

Home businesses/Hospice pgms.
Lone Ranger (CMS)
At The Count Of Three
Mother Earth News (JBh

Termite control/Buying a tent/Best time to
plant/Veterinarians

Nature Newsbreak (NWF)
Madagascar/Elusive Desman/Lightning/
Environmental police/Mud stoves

NBC Extra (WO0)
Reagan remembered
Public Affairs (P1A)

Reagan relations with Latin America/Black-
Jewish political alliance

Reviewing Stand (P1A)
Elderly poor
Soap Quiz (JBI/ABC)

Dr. Steve Hardy/Skye Cudahy/Rob Coronal/
Dr. Simone Ravelle Hardy

MONSTERS ON METALSHOP — Van Halen gave MJI's “Metalshop” producer Mark Snider an interview on their
recent Monsters Of Rock Tour. Pictured (I-r) are the group’s Eddie Van Halen, Sammy Hagar, Snider, Van Halen’s
Michael Anthony, and Alex Van Halen.

Travel Holiday Magazine (OBN)
Holiday getaways

foiics et e "
Costas Coast To Coast (OBN)
Duane Thomas
Inside Sports Report (OBN)

L. Bird/Sandy Holty/K. Tripucka/Sid Luckman

John Madden’s

Sports Quiz

O.J. Simpson/L. Jordan/S. Young/
B. Ryan/D. Ainge

NFL Football

(12/5)

Bears at Los Angeles Rams (8:45pm ET)
(12/10)

Colts at New York Jets (12:15pm ET)

Eagles at Phoenix Cardinals (3:45pm ET)
(12/11)

Broncos at Seattle Seahawks (7:45pm ET)

NFL Football (WO)

(12/11)

Bengals at Houston Oiters (12:45pm ET)

Saints at San Francisco 49ers (3:45pm ET)

(OBN)

(CBS)

Sports Explosion (PI1A)
Ed “Too Tall” Jones/R. Parish/B. Luce
Sports Flashback (OBN)

Great college bowl games/ 74 NFL
playoffs/'60 Heisman winner/All-time
AFL receiver

This Is The NFL (DIR)

Clint Longley/Marv Levi/Houston Hitmen/
Alex Karras/Red Zone Comedy

Cla’ence Update (PRN)
Palmer makes grandstand play/Skyy still
zombie queen

Mel Blanc’s
Blankety Blanks (ASR)
Ferbers/Bad breath/Kremen's gas/
Everlight flashlight
Comedy Hour (MJI)

Special guest: Billy Connolly/Monty Python/
M. Mul/E. Boosler

Comedy Show

with Dick Cavett (OBN)

Funny ladies: Marcia Warfield/Cathv Ladman/
Carol Channing/Whoopi Goldberg

Comedy Spot (OBN)
Lily Tomlin/K. Ballard/G. Radner/J. Rivers

Dr. Dave’'s Comedy Drops  (PM)
Sam Kinison's Christmas album/Gearge of the
White House/Julia Wild

Fun Factory (PM)
Bush TV/Julia Child's play/Beach Bagys sing
to Oprah/Tyson Enquirer

Hiney Wine (DD)
Hiney smasher/Hiney warmer for Christmas/
Personalized wine glasses

Laugh Attack (PM)
Rastaman/War & Remembrance/Fat Boys

Christmas album/Rev. Fast Eddie
Laugh Machine (PM)
Steven Wright/Gallagher/H. Youngman/

Cathy Ladman/Emo Phillips
Live From The Improv (DIR)
Hugh Fink/Glenn Hirsch/Fred Stoller/

Bobby Kelton/Paul Riser

National Comedy Wireless (DD)
Ghost yuppies in the sky/Littlest Christmas tree/
Andy Looney

National Lampoon

Radio Hour (PRN)
Belushi's world/Gilda’s playland

National Lampoon’s

True Facts (PRN)
Skid row millionaire/Surfing fanmer

On The Phone

with Ti-Rone (PRN)
Man in trouble/Marriage did not go thraugh
Radio Hotline (ASR)

OK you win/World is ending/Where the heck
am {?/Apt./Fan club

Stevens & Grdnic’s

Daily Comedy Exclusive  (ASR)

Gooty's kiss/Ultimate Geraldo/Radio juggler/
Holiday moment

waway americanradiohistorv.com

NETWORK PROGRAM

SUPPLIERS

ABC — ABC Radio (212) 887-5365

ASR — Al Star Radio (213) 850-1169

BBS — Bailey Broadcasting Services (213)
969-0011

BP — Bullet Productions (818) 760-3800

CBS — CBS Radio (212) 975-4321

CMS — Charles Michelson & Sons (800) 648-4546

CP — Cutler Productions (213) 478-2166

DCA — DC Audio (202) 638-4222

DD — Dorsey & Donnelly (214) 631-7934

DIR — DIR Broadcasting (212) 37 1-6850

DSP — Denny Somach Productions (215)
446-7100

EE — Emerald Entertainment {615) 321-0511

FY — Focus On Youth (609) 452-1150

GSN — Gilobal Satellite Net (818} 306-1888

JT — Art Good's Jazz Trax (618) 233-9228
JBl — Jameson Broadcast (202) 328-3283
JPB — James Paul Brown Ent. (800) 345-2354
MA — MediaAmerica Radio (212) 983-6600

MJI — MJI Broadcasting (212) 245-5010

NWF — National Wildlife Federation (202)
797-6800

OBN — Olympia Broadcasting Nets. (314)
361-2000

ON — On The Radio Broadcasting {213) 306-8009

PIA — Public Interest Affiliates (312) 943-8888
PM — ProMedia (212) 585-8400

PRN — Premiere Radio Network (213) 467 2346
REM — REMN Communications {212) 302-8120

RRC — Real Radio Company (818) 795-43D0
RT — Radio Today (212) 581-3962

SC — Starstream Communications (7 13) 7871-0781

SYN — Syndicom (415) 366-1781
TP — TelePrograms (213) 854-4475

TS — Transtar (213} 460-6383

US, USP — United Stations (212) 575-6100

WO — Westwood One Companies (213)
840-4244

WRN — Weedeck Radio (800) 548-7474
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CONTEMPORARY HIT RADIO

Mapping A Winning Strategy

PDs Zero In On Formatics, Contest Hype, And Copycat Rivals In Part I|

Of Roundtable Session

Continuing last week’s discussion on state-of-the-art
CHR programming are: WHYT/Detroit PDRick Gillette,
WNCI/Columbus PD Dave Robbins, WBCY/Charlotte PD
Reggie Blackwell, and WAEB-FM/Allentown PD Jeffer-

son Ward.

Discarding Old Rules

R&R: Let’s talk about on-air for-
matics. How and where do you use
Jingles or positioning sweepers?

JW: Overusing anything will
cause burnout. I call them connec-
tors and use them to add a touch of
slickness or “Hollywood.” My air-
staff’s primary job is to sell the
music and position the station.

DR: You can’t assume all the old

rules still work. We place our
stopsets on the quarter-hours at
:15, :30, and :45 and play a cap-
pella jingles inside stopsets. TV’s
been doing it for years; I believe in
breaking out of the mold for a
fresh, innovative position.

R&R: Years ago, Y100/Miami
used tight, well-produced five-
second contest sweepers between
records at quarter-hours — without
disrupting the music.

“You can’t assume all
the old rules still work. |
believe in breaking out
of the mold for a fresh,

innovative position.”’
—Dave Robbins

RB: We do something like that
as well. The trick with sweepers is
to keep them fresh. The same goes
for jingles. Running a short jingle
in the middle of the stopset gives
the audience the impression there
aren’t as many spots.

DR: The key is to only use a
capella jingles for this purpose. If
we have a four-unit stopset, we’ll
run the jingle after the first two
units.

Diminishing Returns

R&R: In this era of long sweeps,
how many clusters and spots an
hour are you running?

Dave Robbins

Rick Gillette

DR: We're exploding the old
myth about sweeping through
quarter-hours, running between
one and three sets per hour on the
quarter-hours. I've yet to see a di-
ary in which listening ended on the
quarter-hour where we ran a stop-
set.

JW: I float my stopsets. The
other CHR, Q100, was moving its
stopsets every time I adjusted ours
to a fixed time. Now ours float bet-
ween :16 and :28, :28 and :40, and
:40 and :52 per hour, with up to
three and a half minutes in each
set. I use a computerized program
to shuffle my hot clock so each
hour is a bit different. These two
factors make us very difficult to
shadow.

RB: We run two four-mirute
clusters at :17 and :48.

RG: We're also running two per
hour, at :36 and :49. The load
varies, but we’ll air up to eight
minutes in an hour — still too
many in my book, but you’ve got to
make a buck.

RB: Some clients, Marshall’s in
particular, will not buy stations
with long music sweeps no matter
how strong the ratings are.

RG: Thirteen years ago I was
running 18 minutes an hour. Now
the load is roughly half that, so
sponsors are getting a better com-
mercial environment. And man-
agement is more aware of the need
for the product to be right. A CHR’s
main feature is the music; outside
of a few entertaining commercials,
spots can hurt you. There comes a
point of diminishing return when
the dollars made from too many
spots lower your station’s future
ratings potential. That will eventu-
ally affect the bottom line.

Contests: Cash Vs. Fun

R&R: Have we overhyped con-
tests to the point where a large

cash prize is meaningless?

RB: It all depends on whether
it’s a fun contest like the scavenger
hunt.

JW: Entertainment value makes
the difference. If it’s entertaining,
it’s going to be good for your sta-
tion and the listeners.

DR: Promotions that can tie into
everyone’s lives make an impact.
During this summer’s Midwest
drought, listeners who put signs in
their yards were eligible for a free
watering from WNCI. When
stamps went from 22 to 25 cents,
WNCI handed out books of three-
cent stamps — not very costly but
easy to relate to and it got people
talking.

RG: We try not to run the same
contest, cash or otherwise, for a
long period as listeners get bored
and on-air enthusiasm is dulled.

It’s not just the contest that
causes excitement but how you in-
teract with the community. We had
ten leftover pairs of George Mi-
chael concert tickets following a
weekend giveaway. ‘“Monkey”’
was the big song at the time, so we
sent our midday guy out in a gorilla
costume and told listeners the first
ten people to hand him a banana
and say “Power 96 is my favorite
station” would win. He was mob-
bed! We did the same withMichael
Jackson tickets, asking listeners to
bring us a white glove or a stuffed
chimpanzee. Stunts like this are
fun and spontaneous.

“| use a computerized
program to shuffle my
hot clock, making us
very difficult to

shadow.”’
—Jefferson Ward

JW: We handed out about $40,000
in the spring and another $20,000
over the summer because of the
competitive situation here. But it’s
not just the cash . .. it’s how you
give it away. Sales promotions can
work to your advantage when you
don’t have cash as long as manage-
ment is cognizant of program-
ming’s needs and allows the PD to
say no to promotions which could
come off as clutter.

Promotional Gaffes

R&R: What’s the biggest mis-
take PDs make with promotions?

RB: Follow-through — they for-
get to take care of biz because of
the excitement. All of a sudden
they realize a disaster is immi-
nent.

DR: When you do a sales promo-
tion or a giveaway with a record la-

WWW-americanradiohistorv.com

Pearls Of Programming Wisdom

® Revitalize jingles/sweepers

©® Beware of spot overload

® Create entertaining contests/promotions
® Do what you do better; don’t react to

copycats

bel, put the particulars on paper.
That way there’s no question about
how many promo spots you’re go-
ing to do in return for X amount of
albums or, in a client deal, X
amount of TVs, etc. It’s easy to get
this done now with fax machines.

‘““You shouldn’t let the
prize dictate the contest.
You can make $10
sound like $100,000 if

properly promoted.’’
—Rick Gillette

R&R: Some stations are fighting
over promotions and threatening
labels with dropped trade reports if
they don’t cooperate. Any com-
ments?

RG: That’s pretty shortsighted
thinking. My MD (Mark Jackson)
has a great rapport with the music
reps. It’s not to a label’s advantage
to favor one station over another.
We’ve never had to go to a rep and
say, ‘“You guys stiffed us.” But you
need to go to labels with your ideas.
If someone asks before me then
they deserve to have the group.

DR: If a label goes crosstown to
92X with groups for a concert, I
would expect equal treatment
down the road. But I wouldn’t drop
records in the trades because I'm
angry at a label.

JW: If the competition gets
something, I go back and ask for
something, knowing my time will
come. The idea is to maintain good
relationships. I try not to ask too
much from one label, but I ask all
the time. As a result we sent people
to see Taylor Dayne in Puerto
Rico, sent winners to see George
Michael in London, and scored a
Huey Lewis New Years’ Eve pro-
motion. I don’t get into a tit-for-tat
thing with labels.

RG: We don’t ask for too much,
and we don’t have labels lay guilt
trips on us about what they’ve done
for us or the reverse. It’s a mutual-

Jefferson Ward

ly beneficial relationship. People
who punish labels by holding back
trade adds are playing a dangerous
game.

Copycat Radio

R&R: What do you do when
another station copies your contest
or liners?

RB: You can reposition yourself
with a “We did it first” attitude or
up the ante beyond their reach if
possible.

RG: I don’t have a problem with
people ripping us off. If I did, I'd
just out-promote them or make our
contest sound more exciting. You
can make $10 sound like $100,000 if
properly promoted.

Watch the TV game shows. On
“The Price Is Right“ [announcer])
Johnny Olsen would scream, “It’s

Reggie Blackwell

anew car.” He’d generate so much
excitement you'd think it was a
Testarosa when in fact it might on-
ly be a Ford Escort.

JW: I'd been using positioning
statements which Q100 lifted; it
was frustrating. I simply decided
to stay with our plan. It soon
became obvious to the audience
which station was the original and
which one was copying.

DR: When someone copies you,
they’re looking for a reaction.
When you don’t give it to them, it
really makes them angry. We re-
act by making what we do better
instead of changing our plans.

Continued on Page 40

Coming
Attractions

In retaliation against record label |
support of market competitors,
some stations are threatening a l
product/trade report boycott. This
potentially dangerous practice will
be the subject of next week’s col- |

| umn. J
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PRODUCED BY JIMMY 10VINE .
RECORDED BY COWBOY JACK CLEMENT AND DAVE FERGUSON
ADDITIONAL RECORDING BY DAVID TICKLE

REMIXED SHELLY YAKUS
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COUNT
THE

“THE WAY
You
LovE ME

CHR BREAKER

‘&g* LY

29

#1 MOST ADDED
CHART )

Including These
Top 10 Movers:

WXKS 11-8
KITY 5-4
KTFM 12-8
B96 11-6
WHYT 8-7
FM102 11-10
KWOD 7-6
KMEL 1-1
HOT97 8-5
793 4-4
PWR106 4-4
KGGI 15-10
WBCY 11-9
KKYK 12-10
Y106 8-5
7102 16-10
KYNO 6-1
KCAQ 9-7
KDON 9-6
Q104 12-8
QV103 9-7
PrRODUCED By L.A. AND BABYFACE
For LA'FACE Inc.

FroMm THE ALBUM
KARYN WHITE

SALTHA NAIVY

© 1988 Warnrz Bros. RECORDS INC
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Continued from Page 38

Wishful Thinking

R&R: What’s the single biggest
problem you’d like eliminate?

DR: From a marketing stand-
point, it’s the station’s evolution
from a music monster to a full-
service outlet. We know the prod-
uct is right, but marketing it cor-
.rectly is the key.

RB: Arbitron methodology. 1
wish they’d grow with the times
and shift to psychographics instead
of just demographics. Their infor-
mation may make a station look
worse than it should since it may
be performing extremely well with
a particularly active segment of
the audience. You still need demos,
but you need a well-balanced sam-
ple from all socio-economic levels.

RG: I wish Arbitron would use
electronic monitors as opposed to
diaries. Our society is getting away
from writing things down and be-

lWinning Strategy

coming more geared toward logg-
ing things electronically or over the
phone as Birch does.

JW: For me — the new kid on the

“‘Running a short jingle
in the middle of the
stopset gives the
audience the impression
there aren’t as many
spots.”

—Reggie Blackwell

block — Arbitron methodology has
been good. It forces listeners to
write down the calls, which gives
me a better, more realistic handle
on how we’re being perceived. My
biggest problem is not having the
money to market us properly.

MOTION

e WKTI/Milwaukee Asst. PD
Danny Clayton assumes MD
duties.

J.J. Riley is now interim MD at
WXXX (95XXX)/Burlington, VT replac-
ing Dena Yasner, who's new MD at
KCPW (Power 95)/Kansas City . . . At
KZiO/Duluth Paul Johnson takes over
as MD, and Mark Edwards moves
from AM sister WDSM to take mid-
days. replacing Lou Mitchell
Tony Perkins has moved from WTHT/
Portland, ME to middays at WWFX/
Bangor . .. Jim Shea, formerly at
WRCQ (92Q)/Cleveland, shifts to
weekend duty at crosstown WPHR
... At WLRS/Louisville Mitch Mitch-
ell nabs late-nights, and Ric Steele
moves from KDWZ/Des Moines to fill
Mitchell's weekend slot . . . KKYK/Lit-
tle Rock ups-midday jock Kevin Miller
to Asst. PD.

BITS

¢ Scan Baby Scan — KCPX/Salt
Lake City has issued thousands of
"Scan And Win" cards, which can earn
cardhoiders bundles of holiday booty
through Christmas. Every day the sta-
tion announces a different remote loca-
tion where each card’s Universal Price
Code symbol can be scanned through
a decoder. Prizes range from food cer-
tificates, movie passes, and albums to
bigger winnings like Delta vacations for
two or a grand prize of $100,000. In
the first month, over 20,000 prizes
were snagged by listeners.

¢ Kudos To WPST — WPST &
WHWH/Princeton, NJ have received a
National Commission Against Drunk
Driving (NCADD) Certificate Of Com-
mendation. The stations organized an
"*Operation Prom/Graduation Class Act
'88" promotion this past summer to
heighten awareness of the dangers of
drunk driving and curtail graduation
night accidents.

¢ Moose Caged In Fresno —
KMGX/Fresno, CA midday guy Moose
Miller, who always complained about
being trapped in the control room, got
a taste of the real thing recently when
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Moose Miller
he was caged up at the Fresno Zoo's
entrance to raise money for the Fres-
no Zoological Society. The Moose
wasn't set loose until $5000 in dona-
tions was raised for an Australian ex-
hibit at the zoo. Local merchants

helped ease Miller's stay by donating
furniture, appliances, and even some
weights to work out with. Moose han-
died it well, but was seen nuzzling up
to a male orangutan. Maybe it’s time to
let him go . . . Moose, that is.

¢ Buckle Up For Safety Bucks —
WYHY (Y107)/Nashville thought up a
great way to keep commuters buckled
up for the holidays. In conjunction
with the Metro Police Department,
Y107 stakes out local intersections
three times a day and awards $5 to
each driver or passenger wearing a
seat belt. In addition, motorists nab
$100 for each stereo preset button
tuned to Y107 — and $1000 itall but-
tons are locked in. So far, one com-
muter drove off with $405. It really
pays to buckle up.

* Personalized Snow For Free —
KKQV (QV103)/Wichita Falls, TX is
doing its part to maintain the holiday
spirit by giving away a yard full of
snow (the frozen kind) for Christmas
Eve. Listeners can register to win at
several locations through the month.
As a bonus, QV103 will also serve
special ice cream cones at the winn-
ing site. Won't Santa be confused.

NEW KID IN TOWN — Was (Not Was) helped new CHR KXXX (X100)/San Francisco celebrate during its sign-on
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