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Early success for FPM in
war against music pirates

by Mark Dezzani

SANREMO - Italy’s new anti-piracy
federation FPM is claiming a reduc-
tion of a third in the music pirates’
market share in Italy during its first
year of operation.

The federation will announce the
results at IFPI's annual general
meeting in Rome (April 14-15), at
which piracy will again be high on
the agenda. Outgoing FPM president

Piero La Falce (who is also president
of Universal Music Italy) lists among
FPM’s achievements a 10 percent
drop in music piracy from the 1994
IFPI estimate of 32 percent market-
share to an estimated 22 percent of
the official market volume, as mea-
sured by the IFPI-recognised trade
federation FIMIL.

According to La Falce, a major fac-
tor in reducing piracy has been the
implementation of EC copyright pro-

tection directives adopted as law in
June 1995 by the Italian government,
which outlawed bootleg recordings
which had previously been legal in
Italy.

EMI Music Italy & Greece presi-
dent Roberto Citterio, who took over
as FPM president on February 1,
says that his mandate will include
major political and diplomatic initia.
tives.

continued on page 20

MTV launches new German optf-outs

by Christian Lorenz

HAMBURG - MTV Europe has
launched four hours per day of
locally produced programming on
its Central Service, effective imme-
diately.

The four hours include two
brand-new German language pro-

grammes, an extra hour of “Select
MTV” in German and a predomi-
nantly German version of “MTV
Hot.” The channel has also
appointed two new VJs. Julia
Valet joins “MTV Hot” presenter
Christian Ulmen to cover the lat-
est showbusiness and music news
from Germany, Austria and

Switzerland, while Holger Speck-
hahn will be presenting one of the
two new shows, called “MTV In
Touch.” This programme will inter-
view MTV viewers about their
thoughts and concerns.

“MTV Hitlist Germany” is the
second new programme on the

continued on page 20

Euro smash
for Sash!

German producer Sash! gains the
most airplay points and occupies the
number two position on this week’s
Border Breakers chart with Encore
Une Fois.

The record, from Germany’s X-IT
and licensed internationally to Bel-
gium’s Byte Records, is now crossing

Borcdeoernr

Broai<ers

over into France, the GSA region and
the UK, as well as making airplay
gains in the Balkans and Russia.

Encore Une Fois first registered
on the Italian domestic sales charts
in early February. It broke onto the
Border Breakers chart as Belgian
commercial stations picked up on it.
® Full story on page 10

NUMBER ONE

European Radio Top 50
WHITE TOWN

Your Woman

(Brilliant!/Chrysalis)

Eurochart Hot 100 Singles
NO DOUBT
Don’t Speak
(Trauma/Interscope)

European Top 100 Albums
SPICE GIRLS
Spice
(Virgin)

Supertramp were in Paris
on March 3 for the world-
wide launch of their new
album Some Things Never *
Change, their first in ten
years, which is due out on
March 24 on EMI. The
album follows the signing
last September of a long-
term worldwide recording
deal with EMI France. A
50-date European tour
covering 14 countries will
begin in Stockholm ' on
April 27. Following a press confer-
ence at the Planetarium of the Cité
des Sciences in Paris, EMI France
president Gilbert Ohayon presented

Supertramp co-founder and front-
man Rick Davies with a gold record
for pre-sales in France exceeding
100,000 units.

CL UK. to focus
on national radio

by Mike McGeever

Lonpon - CLT U.K. Radio is examin-
ing its position as a local and regional
radio player in the UK. with a view
to concentrating on its “national
agenda.”

The three options being consid-
ered by CLT UK, as outlined by
managing director Travis Baxter,
are: selling off all of its interests in
local/regional radio; setting up a new
company with another broadcaster
to handle the local operations; or
retaining the stakes in local radio
while putting a freeze on any other
further activity. CLT hopes to make
a decision by the end of the year,
although Baxter predicts, “It could
happen sooner.” Sources say that

continued on page 20
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V2 launches with
Rough Trade deal

by Christian Lorenz

BERLIN - Following a distribution deal
with Rough Trade, the German affili-
ate of Richard Branson’s new label V2
will launch on March 17 with the
release of Mary Coughlan’s new album
After The Fall.

The album will appear on
UK. indie labet Big Cat, in
which V2 holds a minority
stake. Further releases on the
V2 label scheduled for this year
are by UK. guitar pop outfit
Stereophonics and U.S. band §
Olivia Tremor Control. Officially
trading since February 1, V2
Germany has no domestic sign-
ings yet, but managing director
Patrick Orth says he is, “on the
prowl for some big name acts
with five to six digit sales fig-
ures whose contracts are up for
renewal soon.”

At present, V2 Germany’s

core team includes head of marketing
Tina Funk, head of promotion Violetta
Zyrol and product manager Gareth
Davies. By the end of the summer, V2
Germany is scheduled to employ 14 staff
at its Berlin headquarters and three
regional promoters based in Hamburg,
Cologne and Munich.

Before joining V2, managing director
Orth worked for CBS and Virgin Records
in Germany. He left Virgin in 1995 to join
the JKP label set up by ex-Virgin signing
Die Toten Hosen as product manager. In
his new function, Orth aims to establish
V2 in Germany as an artist-oriented label
“open for all musical genres.”

A long term project
for V2 is the setting up
of an international real-
time accounting net-
¥ work. “Once installed,

* the system will offer our
| artists faster access to

their royalties when
they score hits abroad,”
explains Orth.

. V2 Germany has a
launch budget equal to,
“a two digit figure in
~ million DM,” says Orth,
who adds, “We want to
break even before the
end of the year 2000.”

Green light ot last for Austriaon commercial radio

by Susan L. Schuhmayer

VIENNA - Plans for widespread com-
mercial radio in Austria have taken a
major step forward following a decision
by the country’s coalition government
that could put eight new regional and
45 new local stations on the air later
this year.

The Austrian government initially
began granting commercial broadcast
licences back in 1992. But the process
was delayed by a dispute in which
those who lost out in the bidding
process began filing legal complaints.
Austria’s high court subsequently over-
turned most of the licence awards,

although Antenne Steiermark and
Radio Melody managed to iron out dis-
putes with their competitors and took
to the airwaves last year.

“Regional licenses for Vienna and
the remaining six provinces could be
announced as early as this autumn,”
says Gerhard Popp, media spokesman
for OVP, the junior partner in Austria’s
governing coalition.

The agreement allocates one region-
al licence to each province, with two for
the Vienna region. The 45 local licences
will be shared out among the nine
provinces. To prevent monopolies, com-
panies with media interests outside
radio will be allowed a maximum 26

percent stake in one radio station, and
a maximum 10 percent share in a sec-
ond station. Parliament is expected to
vote on the proposal within the month.
If it wins approval, an 11-member
broadcast council will be established to
review the licence applications.

Until now, public broadcaster ORF
has ruled the airwaves in Austria, and
the country trails far behind the rest of
Europe in the development of a com-
mercial radio sector. By the end of the
year, the Austrian government is
expected to draft a proposal to overhaul
the state broadcaster, which has
recently completed an internally-moti-
vated restructuring process.

Radio Ireland launch on course

by Mike McGeever

DUBLIN - Radio Ireland has appointed
former TV executive Dick Hill as chief
executive in succession Dan Collins,
who was sacked by the station’s board
last week following differences over edi-
torial and programming policies.

Hill was director of public broadcast-
er RTE from 1980-86, and was a found-
ing megmber of RTE’s Network 2 TV sta-
tion. He is also a former general
manager of the Cork Opera House, and
set up two independent TV production
companies (COCO and Peripheral
Vision) in Ireland.

Radio Ireland, the country’s new
national commercial station, is still on
schedule to launch on March 17 (St.

Patrick’s Day), after the broadcaster
finally signed its licence contract with
the Independent Radio and Television
Commission (IRTC) on March 4.

“With the confirmation of Dick Hill's
appointment, the contractual negotia-
tions between Radio Ireland and the
IRTC were successfully congluded,
clearing the way for the signing of the
station’s ten-year contract,” confirms
IRTC chairman Niall Stokes, adding,
“The station now has clearance to begin
test transmissions and will commence
broadcasting on St. Patrick’s Day, as
originally planned.” By law, the IRTC
must approve new broadcasters’ man-
agement structures before their broad-
casting licence confracts can be signed.

Meanwhile, the respective legal

as Hill moves in

teams representing Collins and the sta-
tion are continuing negotiations over a
compensation package for him. He has
threatened to take the station to the
Irish High Court in Dublin if an agree-
ment is not reached. Collins claims that
when he was fired by the Radio Ireland
board on February 21, he was not
offered any redundancy money. Collins
was roughly a year into his five-year
contract with the station.

Radio Ireland will be a full-service
station with classical, CHR, dance and
MOR music strands and a heavy speech
content. According to the station’s pro-
gramme policy statement to the IRTC,
the speech programming will include
sport, Irish language slots, comedy,
arts and educational segments.
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New-look |
Nostalgie
tightens format

by Rémi Bouton

PaRIs - Faced with increasing competi-
tion from the likes of Chérie FM, RFM
and RTL2, leading AC network Radio
Nostalgie is reacting with agressive tac-
tics.

At the beginning of this month, the
net, created in 1983, introduced a new
music policy, revamped its morning
show and launched a new logo. The
station will launch a Ffr 20 million ($
3.7 million) advertising campaign to
support the changes. Nostalgie director
delegate Georges Bermejo hopes to
boost the station’s audience from its 4.7
percent share at the end of 1996 to 5.5
percent by the end of this year.

Regarding the music policy,
Bermejo says his station will “take
less risks, programme fewer new acts,
and increase rotation levels.” He adds,
“We are changing our music policy
because Nostalgie has lost part of what
was its original concept—playing a
large share of French songs.” Long
before French-music quotas became
law, Nostalgie was playing up to 65
percent of French material. Bermejo
complains, “Now, because of the
quotas, all our competitors are doing
the same.”

Programme director Yves Mayet,
who was at the heart of Nostalgie’s
programming for over a decade, has
already become a casualty of the new
approach. The music duties of Mayet
have been taken over by radio consul-
tant and former Europe 2 music pro-

NOSTALGIE

grammer Christian Savigny, who is
reporting to scheduling director
Nicolas Lespaule.

Bermejo says that the changes have
been in the making since last Septem-
ber, when a new management team
was installed following the departure
of general manager Fabrice Larue.
Once the only station in France with
an AC/gold format, Nostalgie has seen
new entrants competing for the same
target group of 35-49 year olds. The
most serious competitor is NRJ’s new
network Chérie FM, but the past two
years has also seen RFM switch from
AC to AC/gold and RTL2 from CHR to
AC/gold.

According to Bermejo, however, the
increased competition has not affected
the station’s profitability. Nostalgie’s
turnover in 1996 was in the region of
Ffr 350 million ($ 64.8 million), up
from Ffr 330 million in 1995. The sta-
tion is owned by RMC (51 percent) and
Alcatel (49 percent).
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by Howell Llewellyn
MADRID - Singer/songwriter Rosana
Arbelo dominates the nominations for
the first ever Spanish Music Awards
ceremony, which will take place on
April 10.

The new awards ceremony has been
arranged by Spain’s two most impor-
tant music industry bodies, authors’
society SGAE and artists’ association
AIE (Music & Media, February 8). Los
Del Rio, the duo behind the interna-
tional number one hit Macarena, are
among the other nominees.

The first edition of the Spanish
Music Awards reveals a distinctly femi-
nine flavour, with 14 nominations for
female artists. Arbelo chalked up seven
nominations in the 17 categories,

including best pop-rock composer, best
new artist, best song and best album.
Virtually unknown before she released
her debut album Lunas Rotas (MCA)
in June 1996, Rosana has so far sold
more than 700.000 units of Lunas
Rotas. Eight months after its release,
the album is still at number two in the
Spanish album charts. The Canary
Island composer, who turned to singing
only recently, is now on a promotional
tour of Latin America, where MCA
Spain hopes her Caribbean-style lilt
will boost sales.

Female duo Ella Baila Sola picks up
four nominations, including best pop-
rock act and best new artist. Mayte
Martin is nominated as best flamenco
author, Nifia Pastori as best flamenco
artist, while Luz Casal is another con-

tender for the title of best pop-rock act.

The late Antonio Flores scores two
nominations for best album and best
author, while Galician bagpipe player
Carlos Nuiiez wins a nomination in the
traditional-folk category. This follows
the recent Grammy triumph of The
Chieftains’ album Santiago, a homage
to Galicia on which Nuiiez plays.

Also nominated in the same catego-
ry are two female singers from Span-
ish-speaking Equatorial Guinea in
Africa, Hijas Del Sol. And among the
three nominations for best classical
music artist is one for the Monks’ Choir
of Santo Domingo de Silos, for their
sales of Gregorian chant music.

The awards ceremony will be the pre-
lude to the launch of a music academy
formed by members of the SGAE and

o dominates first Spanish Music Awards

AIE (as well as individual producers
and arrangers), whose main function
will be to promote Spanish music
abroad. According to SGAE spokesman
Carlos Lopez the new awards aim to,
“Promote Spanish music in any of the
languages of the Spanish State: Basque,
Catalan, Galician and Castilian.”

Spanish IFPI affiliate AFYFE plans
to launch another awards ceremony in
October or November. Unlike the
SGAF/AIE supported Spanish Music
Awards, the AFYVE competition will
also involve non-Spanish repertoire.

Saul Tagarro, president of both
AFYVE and Warner Brothers Spain,
says that the industry awards show
will be held along the lines of the Brit
Awards, with 800 industry figures
selecting the winners.

news bites]

GERMANY

Castle shuts German office

As indicated in last week’s OTR column,
UK based label Castle Communications
has decided to serve all European territo-
ries from its Surrey (U.K.) headquarters,
and will close down its German office on
March 14. On the same date, the compa-
ny will also terminate the distribution of
Castle videos in Germany. Distribution of
Castle’s music product in the German
market will continue to be handled by
Hamburg-based independent Edel.

SWEDEN

Prodigy to headline Huitsfred

The preliminary line-up for Hultsfred,
Sweden’s biggest rock festival, features
Brit Award-winning dance act Prodigy
and rock three-piece Supergrass. The
organisers reveal that 40 of the 100 acts
scheduled to play the June 12-14 event
have been confirmed so far. Sweden’s
own Cardigans will return from their
U.S. tour to play one of only two gigs in
Sweden this year. Meanwhile, Hultsfred
co-founder Hikan Waxegérd, (who went
on to launch the Stockholm-based Lol-
lipop festival in 1995) has announced
plans to set up his own record label called
Grand Recordings. Waxegard’s first sign-
ing are the Weeping Willows, a new coun-
try rock outfit who attracted some inter-
est from major labels last year.

UK

Classic FM signs label deal

Classic FM and BMG International
(UK & Ireland) have inked a deal
which means that the record company’s
British classical music division Conifer
will market and distribute product from
the radio station’s record label (also
called Classic FM). The label, which
launched less than three years ago, has
released a number of compilation CDs so
far, including the Hall of Fame series
featuring 30 classical works chosen by
Classic FM listeners. Classic FM’s direc-
tor of enterprises Robert O'Dowd com-
ments, “We are very pleased with the
performance of the label so far, and look
forward to strengthening its position in
partnership with BMG Conifer.”

Westcoast rapper Xzibit recently visited Hamburg’s Grosse Freiheit 36
ballroom to collect a golden disc in recognition of sales in excess of
250,000 units of his current single Paparazzi (RCA/BMG Ariola Ham-
burg). In keeping with the paparazzi theme, BMG Ariola Hamburg man-
aging director Eckhart Gundel presented the artist with a handy card-
board camera. Pictured (left to right) are: Gundel, BMG Hamburg
product manager Sven Hasenjiger, Xzibit, and BMG Hamburg head of
international marketing Ronnie Meister.

Report reveals the
true costs of DAB

by Keith Foster

StockHOIM - Concerns about the cost
and feasibility of introducing DAB (Digi-
tal Audio Broadcasting) on a national
scale in Sweden over the next 13 years
have been addressed in a new report from
public broadcaster Sveriges Radio (SR).

The move from FM to DAB is a central
part of SR managing director Lisa Soder-
berg’s vision for the corporation’s future.
The report, which was commissioned by
the government’s Culture Minister Mari-
ta Ulvskog, puts the cost of parallel broad-
casts on FM and DAB at an average of
Skr46.3 million per year (36 million) up
until 2010, when SR’s FM network is
scheduled to be scrapped.

The move to DAB would enable SR
to broadcast a greater number of sta-
tions, all with digital sound quality.
According to the report, both broad-
casting methods will be operating at
full capacity between 2001 and 2002,
which will make this the most cost-
intensive period for SR during the
switch from FM to DAB. After 2002,
FM will slowly be left behind, with 99
per cent of the population being able to
receive DAB programming.

Clubs to be monitored in SPRE dedl

by Rémi Bouton

PARIS - French collecting society SPRE
and the French affiliate of German mon-
itoring company Media Control have
sealed a deal which will see monitored
data from clubs used as a basis for the
distribution of royalties proceeds collect-
ed from nightclubs and discotheques.

In what is regarded by French music
industry as a landmark agreement,
Media Control will from next June start
providing SPRE with monitored data on a
monthly basis, based on a sample of 100
clubs across the country. The three-year
contract is worth Ffr 5.5 million ($ 1.01
million), according to industry sources.
Media Control France general manager
Stéphane Barret says that initial start-up
costs will be “heavy” in order to equip the

MUSIC & MEDIA

clubs with the necessary hardware.

Media Control will be using a tech-
nology known as Hit Box, which con-
sists of a tamper-proof device hooked up
to the club’s mixing console. This will
automatically record the music played
throughout the evening. Once com-
pressed, the data is transferred to a
central system based in Strasbourg,
where even brief samples of songs used
during mixes can be identified.

SPRE acts on behalf of French collect-
ing societies (SCPP, SPPF, Adami and
Spedidam), and will distribute the pro-
ceeds of artists’ and producers’ rights col-
lected from the clubs. Performing rights
society Sacem is not part of the scheme,
but SPRE general manager Michel Rol-
land says he hopes Sacem will eventually
come on board. Rolland adds that due to a
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confidentiality clause, the data provided
by Media Control will not be made public.

Meanwhile, Thierry Savignac (opera-
tor of independent system Top Dance,
which competed with Media Control for
the deal), claims that the tender has not
been fully fair, as Media Control was
given a second opportunity to present its
system after a first trial failed. Savignac
told Music & Media that he felt “cheated,”
and would not rule out taking legal steps
over the matter.

Savignac comments that the Top
Dance system is, “Simpler and more
robust than the Hit Box.” He will follow
through an initial plan to implement his
system in between 120 and 130 clubs by
June. Top Dance data will be made avail-
able to record labels, and will also serve
as the basis of a club chart.
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Top job for Aarslev as Danmarks
Radio centralises programming

by Charles Ferro

COPENHAGEN — Public broadcaster Dan-
marks Radio (DR) has created a new
level of management with the appoint-
ment of a head of programming for all
three of its national radio stations.

The new centralised role is to be
filled by Palle Aarslev, currently head
of programming at DR’s CHR station
P3. DR director Hans Jergen Skov says
the new central programming function
was created in response to the arrival

this month of Denmark’s first national
commercial radio station, Radio 2
(Music & Media, March 1).

“There is a new situation in the
radio market,” comments Skov. “But I
am happy that there is competition
[now]. It will give [Danish] radio a shot
in the arm.” Skov is confident that the
increased competition will improve the
radio infrastructure for all broadcast-
ers. He criticises the lack of “a real
radio ecology to develop talent and pro-
fessional standards.” The DR director

adds, “In the past we had to train staff
ourselves, but now there are other job
opportunities.”

News and information elements are
also set to play an important role in
DR’s efforts to re-position its stations in
the market.

In order to improve local coverage,
DR is planning to open production and
broadcasting facilities in all of the
country’s major cities.

The first new studios will open in
Aarhus later this year.

New award set
to encourage
Italian lyricists

by Mark Dezzani

SANREMO — Italy’s author’s rights society
SIAE has initiated a new award which
honours international artists who choose
to perform in the Italian language.

The first ‘Ttalia In Musica’ award was
presented to U.S. performer Lionel Richie
by SIAE President Luciano Villeneuve
Bideri during the opening night of the
Sanremo Song Festival on February 19.
The Italia In Musica award will be pre-
sented annually at the Sanremo Festival
to a non-Italian artist who in the previous
year has recorded and widely distributed
a song in Italian, thus promoting Italy’s
musical culture abroad. The award has
been established with the agreement of
Italy’s music industry associations (FIMI
and AFT) and the Sanremo organisers.

Richie received the award for his Ital-
ian rendition of his hit Still In Love, re-
titled Amo, TAmo, Ti Amo. Italian artist
Tony Rennis, who co-wrote the lyrics for
the song with Alberto Testa, won the Fes-
tival in 1962 with the song Quando,
Quando, Quando, which later became a

hit for Engelbert Humperdink.

Prolific bass player and P-funk pioneer Bootsy Collins has signed a
worldwide recording deal with WEA Records in Germany. Bootsy’s first
single for WEA is scheduled for release in July. An album will follow in
August, featuring guest artists James Brown and Die Fantastischen Vier.
Mousse T, Norman Cook and Andreas Herbig of H-Blockxx fame share
the production credits. A graduate of the James Brown band himself,
Bootsy played bass on Sex Machine. Bootsy (front row, left) is pictured
with WEA managing director Bernd Dopp (front row, right) and his

team in Hamburg.

Moving
Chairs

HOLLAND: Sony Music Holland
has introduced a new tier of manage-
ment which aims to co-ordinate
finance, business affairs, A&R and
sales operations between the Belgian
and Dutch Sony Music affiliates. Sony
Music Holland managing director
Patrick Decam has appointed Bel-
gians Ghislaine Estienvart (finance
& administration), Mirjam Buyteweg
(business affairs), Gino Moerman
(A&R) and Hadelin del Marmol
(sales) as Benelux co-ordinators, effec-
tive March 1.

Meanwhile, Polydor Holland has
integrated product management and
radio promotion inte two newly-
launched product units for rock and

dance/pop. Former pop promoter Marc
Hofstede becomes head of promotion,
effective March 1. Product managers
Menno dJansen (dance), Robert
Dekker (pop) and Art Koster (rock)
will report to Polydor marketing man-
ager Erik Vink, while radio promoters
Eelco Boonacker (rock) and Arjan
van Elk (pop/dance) will report direct-
ly to Hofstede. Print and TV promotion
is to be handled by a separate unit

dealing with all music genres.
SPAIN: Radio Nacional de
Espaiia (RNE) has appointed

Rafael Ortega as director of the
public broadcaster’s operations in the
Castilla-La Mancha (New Castile)
region south of Madrid. He is the first
major RNE appointment since Fer-
nando Lopez-Amor took over as
Radio Television Espanola (RTVE)
director general on February 10.
Ortega joined RNE in 1971, but spent

two years at rivals Cadena COPE
between 1991 and 1993.

U.K.: London alternative rock station
Xfm has announced its first senior
two appointments as it prepares for
its September launch. Martin Ball, a
former London News Radio sales
director, joins Xfm in the same capac-
ity. Frank Moss, who worked in pro-
motions at Xfm during its temporary
broadcasts, has been named sponsor-
ship and promotions manager.
Veteran U K. radio presenter Alan
“Fluff’” Freeman is joining national
MOR station BBC Radio 2 to pre-
sent his legendary “Pick of the Pops”
programme every Saturday, starting
April 5. Freeman will also present a
new classical music programme enti-
tled “Their Greatest Bits,” on Tuesday
nights, commencing April 8. He will
also continue to present his Friday
night rock show on Virgin Radio.
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conNgress
center east
cologne fair

Mest, greet, get busy, have fun:
Popkomm. is the communications centre
of the pop world —

August 14 to 17, 1997 in Cologne.

Early bird: application before
March 27, 1997 is at the
special rate of DM 190.
Apply for application
documentation immediately.

Application deadline
trade fair stand: 24.04.97

Popkomm. Get yourself connected!

New address from March 1:

musik kKomm. GmbH

Kaiser-Wilhelm-Ring 20 - D-50672 Kéln - phone ++49-221-91655-0 - fax ++49-221-91655-110
fax accreditation ++49-221-91655-120 - Internet; http:/Avww.musikkomm.de/popkomm
E-Mail: popkomm@musikkomm.de
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The Sunday Times

“Where Did Our Love Go?” asks the
UK. newspaper in a three-page profile
of Andre Harrell, the “hip, hot and high-
ly paid [record executive], hired to put
the hits back into Hitsville.” When Har-
rell, fresh from his success at Uptown
Records, took over as chief executive of
Motown, it was, writes Andrew Smith,
“the union of one of the hottest black
record execs in the country with the
best-loved label in the world.” He con-
tinues, “Harrell was going to turn
Motown into [...] an alternative multi-
media conglomerate for the 21st centu-
ry,” but, “a year into his reign, Harrell is
still waiting for his first big hit. The vul-
tures are circling—just as supporters
and critics predicted they would be.”
According to the report, Motown
allegedly lost $70 million in 1996. Smith
goes on to quote sources which suggest
that Motown’s parent company Poly-
Gram is, “waiting for Harrell to fail, so
that it can install a white management
team with a minimum of protest.”

The Sunday Times Magazine (U.K.),

March 2

The Independent on Sunday

Two weeks after they started their
morning show on public CHR station
BBC Radio 1 (replacing Chris Evans),
Mark Radcliffe and his sidekick Lard
give their side of the story. “For us, to
be given the biggest show in radio is
just a joke that has gone too far,” says
Radcliffe, who previously hosted a cult
late-night show on Radio 1, broadcast
from Manchester. The new show has
been praised for its strong musical con-
tent, of which Radcliffe says “there are
two schools of thoughts—half of the
people seem to think there’s too much
noisy guitar, and the other half thinks
we've sold out because we keep playing
the Spice Girls.” The same issue of the
Independent on Sunday carries an
interview with “The Oldest Swinger,”
a.k.a. John Peel, who at 57 is now the
most senior DJ at BBC Radio 1, which
he joined 30 years ago as one of the sta-
tion’s launch presenters.

The Independent on Sunday (UK.),
March 2

DJ Magazine

The fortnightly dance music magazine
features a profile of UK. indie Moving
Shadow in its March 1-14 issue. Found-
ed by Rob Playford in the early days of
Jungle back in 1990, the label has grown
into one of the premier worldwide out-
lets for the drum ‘n’ bass style. Over the
years, Moving Shadow has served as a
launch-pad for artists like Goldie, Alex
Reece and the Wax Doctor. The label’s
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current artist roster features amongst
others Omni Trio, Technical Itch and E-
Z Rollers amongst others.

DJ Magazine (U.K.), March 1-14

Music & Copyright

The Financial Times newsletter pre-
sents a market survey of Canada, a
country which in 1996 experienced a 6
percent drop in the value of its music
market to C$ 624.4 million. According
to figures supplied by the CRIA, this
follows five consecutive years of growth.
Music & Copyright suggests that Cana-
da, “will drop to the seventh largest
soundcarrier market in the world,
behind Brazil.” And the future doesn’t
look any better, as “soundcarrier sales
are not expected to recover in 1997,
largely because of continued poor
demand for catalogue product.”

Music & Copyright (U.K.),

February 26

Variety

The entertainment daily states that,
“Merchandising has gone way beyond
vendors hawking T-shirts in the local
arena during a concert.” It is a business
which has earned Kiss founding mem-
bers Gene Simmons and Paul Stanley an
estimated $6 million from licenced goods
sold at the venues during their tours.
The feature looks at how Sony’s mer-
chandising division Sony Signatures,
“recently expanded its music division in
an effort to take music licencing to anoth-
er level.” Representing acts such as Mari-
ah Carey, Michael Jackson, the Beatles
and Celine Dion, Sony Signatures plans
to develop significant non-touring rev-
enues for the artist, combining live
events with retail merchandising, radio,
sponsorships and commercial endorse-
ments. Sony Signatures senior vice-presi-
dent Dan Cooper comments, “We're
building a business where all areas of an
artist’s career converge.”

Variety (U.S.), February 28

Rolling Stone

“1996 was the year we finally ran out
of gold,” claims Atlantic Records Group
chief executive Val Azzoli, who is quot-
ed in a story reviewing the current
state of the U.S. record business.
According to writer Eric Boehlert, the
damage is “largely self-inflicted
injury,” with retailers expanding too
rapidly and record labels multiplying
like mushrooms, buying acts at a cost-
ly rate. “With stagnation replacing
growth and no quick-fix rebound any-
where in sight, many insiders say that
the immediate future does not look
bright,” writes Boehlert.

Rolling Stone (U.S.), February 20
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by Jonathan Heasman

GWR: ‘foday’s

The GWR Group is arguably the
U.K’s most successful and contro-
versial radio group. Although
sometimes derided by fellow pro-
fessionals as “liner card radio”—
or the medium’s equivalent of
McDonalds—the Swindon-based
company has nevertheless trans-
formed the ratings figures of vir-
tually every station it has bought.
Here, Music & Media analyses the
output of the latest station to be
relaunched by GWR—Wolver-
hampton’s Beacon FM—and tries
to discover some of the secrets of
GWR’s success.

e

ove 'em or loathe ’em, it’s diffi-

cult not to agree with the argu-

ment that the GWR Group has

been the phenomena of the *90s

in UK. radio. As our ratings
graph illustrates, the radio grouping
which started life as Wiltshire Radio in
Swindon has achieved some astonishing
turnarounds in audience figures at a
number of the stations it has bought in
recent years.

True, some of these stations pur-
chased by GWR were clear under-
achievers which had been starved of
investment. True, in a few cases GWR
has reduced, to its advantage, official
TSA (transmission service area) defin-
itions in order to concentrate on each
station’s core town or city, and, true,
GWR (like all local commercial broad-
casters) has benefited enormously
since the radical repositioning of pub-
lic broadcaster BBC Radio 1 in late
1993.

Yet, it is undeniable that GWR’s for-
mulaic, maximum-music AC approach
has proved extremely popular with the
publics its local FM stations serve.
GWR stations may no longer use the
slogan “No rap, less chat,” but the line
still perhaps best describes the secret of

the group’s programming success, par-
ticularly against the personality-dri-
ven, dance-and-indie-friendly Radio 1.
Says deputy group programme director
Dirk Anthony, “Our reputation is built
by how many people listen to us, not by
[radio] anoraks.”

The ‘radio check-up’

The latest station to get the GWR
make-over (or “radio check-up” as the
station describes it on-air) is Wolver-
hampton-based Beacon Radio (now
redubbed Beacon FM), which serves a
large part of the heavily-populated
West Midlands conurbation as well as
the more rural county of Shropshire.

This makes it GWR’s largest local
FM station in terms of potential audi-
ence. GWR has actually owned Beacon
since 1994, but, explains Dirk Anthony,
“Part of the deal was that they [Bea-
con’s existing management] would man-
age that company autonomously over a
period of time. That period of time came
to an end, they chose to leave, and GWR
took over full management and control
of the station last year.”

Since the mid-'80s, Beacon Radio
(the station which, over the years, has
brought U.K. radio celebrity presen-
ters such as Dale Winton, Chris Ashley
and Gordon Astley) has been a chirpy,
local-sounding but ultimately rather
downmarket CHR station. Says Antho-
ny of the situation GWR inherited,
“Beacon, like a lot of ILR [independent
local radio] stations, hadn’t developed
its brand image in the market place. It
was a station that had grown old with
its audience—and I'm not talking 40
year-olds here, but 55 year-olds.”

GWR’s solution, overseen by pro-
grammer Colin Wisher (recruited from
GWR’s Leicester Sound FM), has been
to introduce a new-look hot AC music
policy, increase the amount of music
on the station (via 40 minute music
sweeps every hour and the abolition of
phone-in shows), replace the station’s
upbeat, singalong jingles with sweep-
ers, and to get rid of some of Beacon’s
long-serving personality presenters.

These moves have not been appre-
ciated by some of Beacon’s existing lis-
teners, who have been highly vocal in
their complaints to the local press, and
have even staged demonstrations out-
side the studios. GWR has tried to
turn the situation to its advantage by
hitting back with newspaper ads
designed to promote the new, younger
image. For example, a 65 year-old
woman had a letter printed in the
local Wolverhampton Post newspaper
complaining that, “Beacon has
changed, and all they do is play music,
music, music.” Colin Wilsher ordered a
station ad to appear in the paper the
next day which reproduced the letter
under the legend “Hip Replacement.”

A new departure

The new hot AC music policy at Bea-
con (slogan: “Today’s best music mix”)
marks a something of a departure
from the GWR group’s usual AC for-
mat.

The new format (designed specifi-
cally for Beacon FM) features more
currents/recurrents apd less “gold”
records per hour comipared to other
GWR FM stations, with more “up”
records (including some dance tracks)
and less soft AC.

In our Clockwatch hour, for exam-
ple, GWR stalwarts such as Annie
Lennox, Simply Red, and the Beautiful
South were joined by a healthy slice of
Britpop from Pulp and Supergrass,
and some dancey CHR tunes from
Robert Miles and No Mercy. The lat-
ter's Where Do You Go was a particu-
larly surprising choice, being precisely
the kind of poppy “teen” record which
GWR has tended to avoid in the past.

“[The new Beacon music policy] is
more contemporary {than other GWR
FM’s], it’s aimed at a more specific

best music mix’?

- Dirk ént“hony%

audience,” explains Dirk Anthony.
“The market in which Beacon operates
is more fragmented, with [soft AC sta-
tion] Heart FM being on the market,
and established for three years.” The
programmer adds, “Each [GWR] sta-
tion has certain formatics, and each is
tweaked according to the market con-
figuration—that is, how many stations
there are in the market, what the
influences are, the heritage of the sta-
tion we are operating.”

Answering critics who say that, in
reality, GWR peddles a similar prod-
uct wherever it goes, Anthony replies,
“As far as the listeners are concerned,
in each individual market we are oper-
ating a format that offers a point of
difference to anything else available
on that particular market.”

He adds, “All our stations are treat-

JACESON: PASSIONATE
LovErs COMPETITION

ProMO:
TobAY’s
Best Music

Jackson: Tobay's
BIRTHDAYS'S; TRAILS
‘IN BED STORY’

Station: Beacon FM/Wolverhampton
Presenter: Niel Jackson

AAO A

LSO LI/SSANAVIN 811

Date: Thursday 6 February 1997
Time: 10:00-11:00
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ed individually. If we find a market
can sustain a format that we are
already running somewhere else, obvi-
ously we will use that. If we find that
the market requires us to be different,
that’s what we have to do. At the end
of the day, all we want to do is win.”

Ditching the stereotypes

The hotter music policy now in place at
Beacon will come as little surprise to
GWR-watchers. Beacon may be the
hottest, most CHR-orientated GWR sta-
tion yet, but, as first reported by Music
& Media in September 1995, GWR’s FM
stations have been gradually moving
away from the stereotyped AC format
dominated by Phil Collins et al, which
used to be the company’s trademark.

Although GWR is still cautious
with dance musie, it has enthusiasti-
cally embraced the Britpop sound.
“The average [GWR] FM station now
plays more contemporary music than
it ever has done in its past,” claims
Anthony. “There’s been a metamor-
phosis in our radio brands across the
country. What we'’re doing is trying to
reflect a change in the taste of a cer-
tain grouping of people.”

That “certain grouping of people,” of
course, is GWR’s core target audience
for its FM stations, a matter on which
Anthony refuses to be drawn more
specifically, suffice to say that they
are, “listeners with an income they can
spend in our advertisers’ shops.”

However, it is clear that GWR is
thinking in more than just terms of
age demographics when it talks about
its target audience. “Target demo-
graphic just implies age groups,” says
Anthony. “We're also looking at peo-
ple’s lifestyles as well. You can clump
people together according to age,
according to sex, or even whether they
like Volvos or not.

“What we are looking at,” he contin-
ues, “is how we actually cluster these
people together, and we see that if you
put two of these [types of] clusters
together, you find yourself with more
information about these people, and you
can actually fine-tune your product.”

GWR’s move towards a harder, more
contemporary, sound has clearly been
research-driven. “[The target andience]
still like Phil Collins, but he has
become less of a priority to them,”
observes Anthony. “ 40-year-olds, for
example, are now a lot more in tune
with contemporary issues, whether
that be music, fashion, or whatever. So
while people are still getting older, they
are staying more contemporary.”

Britpop and more music

The popularity of Britpop-style artists
such as Pulp, Oasis and Manic Street
Preachers amongst the GWR target
audience was, according to Anthony, a
real chicken-and-egg situation.

“Is it because Britpop arrived that
people changed, or did people change
and Britpop became fashionable?” the
programmer asks. “I think it's a mixture
of both. At the end of the day, my person-
al opinion about what goes on is immate-

% market share
(source: RAJAR)
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102.7 Herewood FM/Peterborough
103 FM Leicester Sound/Leicester

, Mercia FM/Coventry

Q103/Cambridge”
96.6 Northants FM/Northampton

96 Trent FM/Nottingham

102.4 Severn Sound FM/Gloucester
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*Known as CN.FM until quarter 4 '94
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rial. My job is to be in touch with what a
certain group of people are looking for.”

GWR has been criticised most by
radio traditionalists for appearing to
downgrade the role of the presenter,
certainly outside the breakfast slot.

The hour Clockwatch monitored
ran true to form in this respect, with
presenter Niel Jackson making just
four links during the hour. The links
were typical local radio fare; a
namecheck for some listeners (and
celebrities) celebrating their birth-
days, travel news, a story (presumably
taken from one of the UK.’s tabloid
newspapers) about a man who man-
aged to get a bedspring stuck in his
back-side, and details of the station’s
ongoing “most passionate lover” com-
petition which offered a trip to Paris
for the winner.

In the main, it could be considered
fairly uninspiring stuff—although the
bed story may have succeeded in rais-
ing a few smiles with listeners. Never-
theless, Jackson (who presented the
drivetime show under the station’s
previous regime) came across as being
competent, genuine and local, and
sounded like he was having fun.

Anthony acknowledges the fact
that, “In our music dayparts, people
are choosing us for-our music first. But

Q2’93 Q493

if we have a crap presenter on air, they

will tune out. What we are looking for
is a great presenter. The best presen-
ters in the world can put over a piece of
their personality in four links an hour.
If a presenter can’t entertain you four
times an hour, theén they shouldn’t be
on the radio.”

Q294 Q4’94 Q2'95 Q4'95 Q296 Q4’96

Music sweeps: DJ-free

One of the most distinctive elements of
“The New Beacon FM” is the 40
minute continuous music sweeps,
which occur every hour outside break-
fast, and are entirely free of commer-
cials or DJ chat.

“From our perspective, it’s a case of
being able to offer the listener some-
thing,” explains Anthony. “All the
other stations in the market are offer-
ing the whole hour with lots and lots
of interruptions. Beacon FM is offering
an interruption-free music
sweep.” It does mean, however,
that if you happen to have
tuned in to our Clocwatch hour
at 10:40, in the following 20
minutes you would have heard
just two songs and nearly ten
minutes of ads and promos.
Little wander, then, that Jack-
son had to constantly plug the
imminence of the next music
sweep during this period.

The Beacon relaunch could be an
interesting test for the GWR way of doing
things. Most of GWR’s stations are based
in relatively small towns and cities,
where they are sometimes the only main-
stream pop music station available to lis-
teners on the FM band. The exceptions to
this are 2-Ten FM/Reading and 97.6
Chiltern FM/Dunstable, which both serve
areas overlapped by the full might of the
London stations.

2-Ten FM has performed excellently
under the GWR regime, but interest-
ingly, Chiltern’s figures are well below
that of other GWR stations. Being
based in the metropolitan West Mid-
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lands conurbation, Beacon faces simi-
larly stiff competition not only from
Chrysalis Radio’s regional AC outlet
Heart FM, but also Capital’s CHR sta-
tion BRMB, which overlaps a large
part of Beacon’s West Midlands TSA.

As Dirk Anthony concedes, “At the
end of the day, there’s not just one
way to do radio. We do it a particular
way because that’s how we interpret
the information we have been given.
The only way you'll ever be able to say
whether this format works against
another format is to have them com-
peting against each other.” Over to
you, RAJAR...
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e indies make Euro-hits fro

Two border-breaking singles have been powered up the charts by a combination of club and radio play in recent months.
Most recently, German producer Sash!’s house smash Encore Une Fois has worked its way up the charts as its popularity
spreads across the continent. And with Freed From Desire, Italian singer Gala performed a similar feat last year, and is
going for a double with her new single Let A Boy Cry, which has already been number one in France and Italy. Both these
acts have been worked by a web of fast-moving indies, sometimes working alone, sometimes in tandem with major distribu-
tors. Music & Media takes a look at the story behind these border-breakers.

Singles

SNEAKER PIMPS
SPIN SPIN SUGAR
Clean Up/One Little Indian/Disc(U.K.)/Vir-
gin/EMI(Cont. Europe)
Producers: Line of Flight/Jim Abbiss
| Continental Europe relecse: March 3
i The US. is already warming to this
| British indie trio, who produce modern-
sounding, if slightly disturbing, pop with
all the right references. Singer Kelli Day-
ton has a voice which grinds the chorus’
refrain deep into your consciousness. The
radio edit is a slightly speeded- up version
but retains some of the emptiness of the
album track which evokes a slightly more
acidic, yet less melancholic, Portishead.
DP

THE BRAXTONS

THE Boss

Atlantic/Warner Music Intermational
Producer: "Little” Louie Vega, Kenny
“Dope” Gonzalez

Release dates: March 14 (Germany)
March 17 (UK), early April Sweden)

This will be the single that allows the
Braxtons limelight of their own, instead of
mere reflected fame from sister Toni.
With so much impressive new material on
Tamar, Towanda and Trina’s debut
album So Many Ways, it's a shame in a
way that the focus falls on a cover of this
Ashford & Simpson song, previously
recorded by Diana Ross. But it's an suc-
cessful revival, with all the appeal of the
earlier version and the contemporary edge
of Masters At Work’s production.
; =S

by Mark Dezzan:.

n the wake of its French sales and
radio success, interest in Gala’s sec-
ond single Freed From Desire was so
strong that at last January’s Midem,
label reps from all over the world
flocked to the stand of French indie dis-
tributor Scorpio Music in the hope of
licencing the hit for their territory.

“Unfortunately, we had to tell them
that we only owned the rights for
France,” says Martine Levy, head of
business affairs and international man-
agement at Scorpio Music. The record
came from the small Milan-based indie
Do It Yourself (DIY), which has subse-
quently signed an international licenc-
ing deal with BMG Italy. BMG has first
option on future DIY releases outside
France, Germany and Poland.

Scorpio reports that Freed From
Desire has so far sold 1.2 million copies in
France, where it topped the singles chart
for 12 weeks, whilst Gala’s latest single,
Let A Boy Cry, has also reached the num-
ber one spot in France, selling 250,000
copies just two weeks after its release.

Gala’s singing career started after

INFINITE MASS

Cauer Up In Da Game
edelpitch(Scandinavia)/edel

(rest of Europe)

Producer: Polarbear

European Release: March 28

Swedish hip hoppers Infinite Mass are
back with a sneak preview of their
upcoming album Alwayz Somethang.
Its first single is a killer from the start.
The powerful beats and raps of the
album version are graced by former
Stax soul queen Lalomie Washburn’s
vocal, while the production hints at the
West Coast craziness of Cypress Hill.
But Infinite Mass have a distinct style
of their own. Their stock-in-trade beats
and raps are very strong, even without
the arrangements.

DAVID DEVANT &

HIS SPIRIT WIFE

GINGER

Kindness/Rhythm King/Arista

Producer: Wame Livesey

UK, release: March 10

Early airplay from cutting-edge presen-
ters in the UK. suggests that this is the
single to break a wilfully eccentric act to
a wider audience. Addressing the topical
subject of genetic engineering, this
immediately likeable single is being fea-
tured on MTV's “Alternative Nation”
show, and is driven by sturdy organ,
synth and guitar lines that conjure the
memory of the Spencer Davis Group’s
Pm A Man, although the song remains
on the cutting edge. Livesey will also be
at the controls on the oddball outfit’s first
Rhythm King album, due in June.

TM

PS

 CHART HISTORY: LET A Boy CRY

meeting Italian DJ and produc-
er Molella, who had commis-
sioned her to take photographs
in her home town of Milan.
Molella, a mix-master on CHR
network Radio Deejay’s after-
noon dance show “Deejay
Time,” has an artist contract
with Italian indie label Time
Records, but also freelances as
a producer for a number of dif-
ferent dance labels.

Together with Filippo Car-
meni, Molella writes the music
and produces Gala, who pens
her own lyrics. Her first single,
Everyone Has Inside, was released in the
winter of 1995 on DIY, through its house
sub-label Nitelite. It become both a radio
and sales hit, reaching number one in the
Italian singles chart at the end of 1995.

Levy says that when Scorpio boss
Henri Belolo heard the single, he pre-
dicted that it would be the summer "96
hit in France, and signed a licencing
deal immediately. “Our policy is to
break new dance releases in clubs until
they burn, and then move them onto

REBEKAH RYAN

Woman Iv Love

MCA/Universal/BMG

Producer: Johnny Douglas

UK. release: March 24

It's either acute business acumen or a

very happy coincidence that English pop

vocalist Ryan has a Gibb brothers song as

her new release when the international

focus on the Bee Gees is sharper than

ever. That said, Barbra Streisand’s 1980

smash would have been an easy one to

mangle with its saccharine AOR leanings, |
but Ryan’s sympathetic vocal touch and.
excellent production by Douglas make it a

home run. Likely to revive a career that
has stalled somewhat after debut top 40

action in the UK. last spring with You

Lift Me Up.

Week5

Weeké

Week?7

Week8

Weekl11

PS

ORBITAL
THE SAINT
ffir/London/PolyGram
Producers: P&P Hartnoll
Intemational release: April 7
Orbital’s growing fanbase will be swelled
by plenty of 30 and 40 somethings who
remember the cult ‘60s TV series The
Saint. The familiar theme makes a come-
back thanks to the Hollywood revival
starring Val Kilmer, but it’s not all nostal-
gia. Phil and Paul Hartnoll paint their
Saint in techno-colour with futuristic
sound-alike vibes and trumpets, and a
rhythm that comes right through the
floor. An irresistible radio instrumental is
backed with a 10-minute club remix, so
expect it to top the performance of Janu-
ary’s top 20 Eurochart hit Satan Live.

o5
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Enters Eurochart at No. 64 on basis of French
sales alone. Enters French Top 20 at No. 18
Jumps to No. 32 on Eurochart when Ital-
ian sales added: Enters Italian Top 10 at
No. 4. Previous single Freed From Desire
gains Road Runner award on Border
Breakers Chart.

Enters Eurochart Top 10, hits No.l in
Italy.

Enters Border Breakers Chart at No. 14
French and Italian No.1 positions power it
up the Eurochart Top 10 to No. 7.

Level at No.7 on Eurochart, up three
places to No.10 on Border Breakers chart,

next to previous single Freed From Desire.-

radio,” says Levy. “But as soon as radio
DJs heard the song, they wanted it
instantly. We gave the exclusivity to
[CHR network] NRJ, by which time we
were inundated with requests for Gala
to appear on TV.”

Do It Yourself founder and managing
director Max Moroldo says that, after the
huge success of Freed From Desire in
France, he began licencing the song
worldwide through separate deals with
different indie labels and distributors in
each territory. The song was released in
Germany (on ZYX), Spain (Blanco Y
Negro), and re-released in the Nether-
lands (Combined Forces) where, says
Moroldo, “it had previously been released
in July, but with only minor impact.”

The DIY managing director applauds
Scorpio’s work in France in breaking
through with Gala. “Scorpio works like a
multi-national, if not better. They have
the same structure as a major but react
much quicker,” says Moroldo, who adds,
“Gala is successful because she is an
original. She puts a lot of emphasis on
her lyrics—they are not just the usual
love songs, but have strong messages.
And, of course, Molella and Carmeni’s
melodies and production are great.”

Scorpio’s Levy endorses Gala’s cre-
dentials as an accomplished performer.
“On TV she wears minimal make-up
and jewellery, and performs her own
spontaneous dance separately from the
set-choreographed dancers supporting
her on stage.” He concludes, “What
makes her stand out on radio is that
she has a very particular and original
voice. It's not the usual R&B style vocal
that you hear on most dance records
these days.”

In the UK, Big Life Records has just
clinched the deal to licence Freed From
Desire, and will start to work the record
in the clubs. It also has an option on pick-
ing up Let A Boy Cry and the album,
which is due out in April. The label’s
head of international Dick Miller con-
firms, “We think a lot of people here will
know who Gala is by the time the sum-
mer’s over.” Indeed, Miller reports that
clubs in the north of England are already
playing import copies of the track.
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m new club anthems

by Dominic Pride
ash's melodic uplifting house
tune Encore Une Fois is a true
European record if ever there was
one. The track, with its French
vocals, was written and produced
in Germany, licenced to a Belgian label,
broke first in Italy, and is now a main-
stream radio hit in the UK.

With the help of courageous program-
mers at taste-making radio stations and
canny independent labels, the track has
evolved from a sought-after club tune from
the Benelux into one of the hottest-selling
records in Europe.

The single is the work of German -
producer Sascha Lappessen, signed to
Cologne-based label X-IT, which puts

out vinyl-only releases by producers | Weeké Enters Border Breakers Chart at No.10
and DJs for club release. The label’s when Belgian airplay is added. (Goes Top
owner Andreas Schlibitz says he is 20 with a No. 13 spot in Belgium)
genuinely surprised by the success of ~Week7  Peaks at No.4 in Italian chart
the track, and especially the fact thata ~Week8 Peaks at No.4 in Belgian chart
German track has scaled the UK. Top Week9  Enters “official” U.K. singles chart at No.2
10 singles charts. “You have to just {Mar.1)
take a step back and gasp at it,” says ~Weekl0 Enters European Airplay Top 50 chart at No.
Schlibitz, who puts the record’s suc- 41. Sales breaker on Eurochart with jump
cess down to “a bit of luck, the right from No23 to 8. Awarded RoadRunner
production, the fact that it was com- award on Border Breakers for biggest
mercial enough, and that the time was increase in chart points outside its country of
right. A year ago you couldn’t have signing.
said that house music was commercial, ~Week11 For second week gains Road Runner award
whereas today you can.” on Border Breakers chart as it crosses over
The track was licensed for the into France, GSA, UK., the Balkans and
world to Byte Blue, a label of Russia. Climbs three places to No.5 on
Antwerp’s Byte Records, best known Eurochart with UK. sales. Goes up nine
for its work with the worldwide selling % . places on European airplay chart to.N.32.

act 2 Unlimited (Music & Media, Janu-
ary 25). Byte did the international
exploitation for the track as well as A&R
consultancy and the marketing in the
Benelux region.

Encore Une Fois was released on
November 4 last year in Belgium, and did
the rounds of the clubs in the Benelux and
elsewhere in Europe for several months
before its mainstream acceptance. Says

DAMAGE

FOREVER

Big Life/ Pinnacle

Producers: Various

European release Date: April 7

_ The first “packaged” British R&B boy

band to come close to the mainstream
since MN8, Damage combine a certain

~ amount of cred with good looks and

images, as well as some potential
greats, on their debut album. The over-

~ all sound is in keeping with the poppier

end of U.S. R&B, with the bump & grind
of Girlfréendi; or the saccharine sweet-

Weekd

Coster, “The crossover came from massive
exposure at the club level.”

Sash!’s first single, It’s My Life, was
popular on the dancefloor. “But it paved
the way for the next one,” notes de
Coster. “That also came from the clubs,
but local radio came later and picked up
on Encore Une Fois.”

The crossover from club hit to main-
stream acceptance came through two of
Belgium’s radio groupings—Top Radio
VRM and Radio Contact—who played the
single in advance of their public broad-
caster rivals. “With national radio stations

CHART HISTORY: ENCORE UNE FoIS

ian sales

records normally have to prove them-
selves before they add them to the
playlist,” observes de Coster. But Top and
Contact added Encore Une Fois before it
had charted. “Those two stations have
opened up a real alternative [for listen-
ers],” he adds.

Top Radio is the umbrella name for the
23 small independent FM stations in the
Flemish-speaking part of Belgium and

ness of Let It Be Me. Beware the stin;g :

in the tail of their version of Clapton’s
Wonderful Tonight as they go all gospel-
ly at the end. The high quality of the
production and the album’s unwilling-
ness to compromise the swingbeat vibe
for the sake of melody would suggest
that this album’s natural home is the
U.S., which in turn could be the launch-
pad for their international career.

DOP

RADIO TARIFA

TemPORAL

Ariola/BMG/World Circuit (UK.)
Producers: Fain S. Duenas, Vincent Molino
European Release dates: From March 3
Years ago, this Spanish ensemble dived
headlong into southern Mediterrean
music. Flamenco, Jewish traditionals,
medieval flutes and north-African per-
cussion are all rolled into one fiery ball
of passion. The emphasis on this album
is on Andalucian flamencos, whose
arrangements have been given the
multi-instrumental Radio Tarifa treat-
ment. Don’t be surprised either to find a
Turkish string instrument on Tangos De

Enters Eurochart at No. 77 on basis of Ital-

Brussels. They all have a common playlist
and all the stations are jointly promoted
under the Top Radio brand.

Top Radio managing director Frank
Leysen says the network added Encore
Une Fois at the beginning of January.
“We're not a dance station,” he says, “but
we think that our 15-34 demo is interest-
ed in the best new music. When we think
that a record sounds good and has a
chance, we put it on the playlist.”

The next step, from hot national seller
to European smash, came with the help of
Byte’s indie licencees and distributors in

other territories. These include Mul-
tiply in the UK., Full Ace in France,
Mighty (through Motor/PolyGram) in
Germany, FMA in [taly, and Ginger
Music in Spain.

The record broke first in Italy. Ital-
ian indie FMA Edizione put out
Encore Une Fois on its No Color label,
distributed through Zac music, part of
the Sugar Music group. “We were
among the first to put out the track,
simultaneous with the Belgian
release last November,” reports Atilia
Tossini, the company’s head of inter-
national affairs.

The first radio network in Italy to
pick up on the track was Milan-based
Radio Deejay, which aired it on its
afternoon show, “Deejay Time”. With-
in a short space of time, its popularity
with listeners sent it to number one
on the show’s chart. It also peaked at
number four on the Musica e Dischi
sales chart in January.

DJs in other territories, notably the
UK, were also hearing the track on
import, with most of the copies coming
from Byte in Belgium. “It was a big help
for us to have the vinyl coming out of Bel-
gium,” says Schlibitz. “People thought it
was either a Belgian or Italian release.”

Scott MacLachlan, head of A&R at
Multiply (part of TV-marketing specialists
Telstar) picked up the track for licencing

ductus, a thirteenth century religious
piece, Perhaps the most “Spanish” track
is the pleasant and rhythmic Temporal.

™
GEORGE

AlL THe Way

edelpitch (Scandinavia)/Universal (Rest
of Europe)

Producer: Marco Rakascan
Release date: April 7 (TBC)
The development of European R&B has
shifted into a higher gear with the
advent of this long-awaited debut
album by Sweden’s Maxwell. His Den-
niz Pop-penned single Up ‘N° Down
made a dent in the German and Dutch
dance charts, while climbing to the top
of the charts at home. However, George
is at his best without the services of Mr.
Pop, when he pumps up his mellow soul
power. Like Maxwell, George’s voice
has enough charisma to stop it drown-
ing in the genre’s lush musical arrange-
ments. The first single, Love Me All The
Way, which mixes '90s R&B with *70s
soul melodies and hints of hip hop, is a
guaranteed border-breaker.

™
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after hearing it in

Vinyl Addiction, a London record shop.
“HMYV told us that it had been their best-
selling import for four to five weeks,” he
says, “which confirmed how huge it was.”
Once they had licenced it, Multiply
brought over 1,000 vinyl copies from Byte,
before putting the track out on their own
label through Total/BMG, with local mixes
from Dancing Divaz and The PowerPlant.

At London dance station Kiss 100 FM,
head of music Simon Sadler made his own
edit of the track and started airing it in
January. With the help of plugger Inter-
media, Encore Une Fois made it onto the
playlist of public CHR station BBC
Radio 1. “There was little resistance
there,” says MacLachlan,

In the “official” UK. singles chart it
debuted at number two for the week
beginning March 1. The epic European
house sound which Sash! epitomises is
finding mainstream popularity in the UK.
now, according to MacLachlan. “The Ger-
mans have been doing this for at least a
year and it’s been largely ignored here.”

To turn club popularity into solid
retail sales, as X-IT’s Schlédbitz points
out, you need a certain amount of luck
and timing. For Byte’s de Coster, the
grounding of this particular success
comes from the companies working the
music. “For records like this we need the
indies,” says De Coster. “I am not anti-
major, but these indies work fast.”
Assistance in preparing this story from
Mark Dezzani in Milan.

VARIOUS ARTISTS

Women’s Work

Putomayo

Producers: various

International release date: March 10
Some might say that well-intentioned
compilations on which artists’ sole link is
their womanhood may only reinforce the
stereotyping of female talent in the music
business: try reversing the roles and see
how strange “a collection of some of
today's best male singer-songwriters”
sounds. That aside, New York label
Putomayo’s 13-track sampler of women
known and new is a great listen. The
familiar individual charms of Janis Ian,
Ani DiFranco and Toni Childs (the latter
pair represented by live cuts) sit alongside
impressive, acoustically-tuned tracks by
the likes of Toshi Reagon, Channel
Islander Fiona dJoyce and Barbara
Kessler, whose style is a dead ringer for
Shawn Colvin. A portion of the proceeds
will go to GROOTS, an international net-
work of grassroots women’s organisations.

PS
Reviewers:

DP-Dominic Pride SS-Sally Stratton
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by Thessa Mooij

HAMLET

Swedish Fantasy

Snap Records (Finland)

Producers: various

The name of the unfortunate Danish
prince may conjour up a historical
image, but the up-tempo dance beats of
this Finnish Eurodance quartet are
pure '90s. One remix (Henry’s Special)
is especially suitable for CHR, with its
emphasis on poppy vocals and perky
beats. The Ethnicx Mix of the track
Hamlet is more eccentric, although the
Pop Mix is more energetic. Licensing is

available outside Finland.
Contact: Errki Pumalainen at

Snap Records, tel: (+358) 9 954 255;

fax: (+358) 9 358 920

JAN JAMES

Soul Desire

Provogue (Holland)

Producers: Steve Shafer, Craig Calvert
The Blues diva seems to be an extinct
creature these days, with the heydays
of Bessie Smith, Big Mama Thornton,
and Janis Joplin far behind us. Howev-
er, this singer/songwriter from Chicago
certainly comes close. Together with
songwriting partner Craig Calvert, she
has carved out a particularly soulful
rhythm and blues sound. The slow-
burning Too Much To Lose rakes up the
smouldering embers of Aretha’s musi-
cal heritage, while James is equally
comfortable in the country genre.
Social Graces is built on blues chords,
but the steel-guitar and the husky
vocals easily match Tanya Tucker’s
rocky sound, and James’ Chicago roots
are proudly displayed in the title track.
Licensing and distribution is still avail-
able outside Europe.

Contact: Jan van der Linden at
Provogue, tel: (+31)10 442 4022; fax:
(+31) 10 442 4080 20

BEACH BUDDHA

Gilding The Lily

Aguarius Productions (UK.)

Producers: David Litman, Derek Thomas
The great thing about this self-pro-
claimed “spiritual techno” is the
extremely low attention threshold need-
ed for it. It's easy to enjoy this -debut
album without the aid of drugs, designer
clothes or the hottest clubs. The throb-
bing beats and kaleidoscopic soundscape
can just as easily be appreciated in an
early morning chill-out room as in the
privacy of your own home. The varied
up-tempo beats are highly danceable,
and the mesmerising sound effects can
take you to another level of conscious-
ness—even if youre stone cold sober.
Thanks to Litman & Thomas’s musical
curiosity, the album is extremely rich in
its diverse references. Licensing is avail-
able outside the UK.

Contact: Tony Byrne at Single-
minded Promotions, tel: (+44) 171
352 8665; fax: (+44) 171 352 5580

STARMARKET

Sunday’s Worst Enemy

Dolores Records (Sweden)

Producers: Pelle Henricsson, Eskil
Lovstrém, Starmarket

These four Swedes know what to do
with a good melody and some grungy
guitars. Their brand of alternative
rock echoes the best of the genre,
ranging from Dinosaur Jr.s sludgy
wall-of-sound guitars to the Lemon-
head’s poppy vocals. The group
doesn’t eschew up-tempo punk, either.
At the moment, distribution is being
handled in the GSA, Benelux and the
U.K,, but Dolores Records is looking
for majors or mini-majors to take the
band to the next level in the U.S. and
Europe. Judging from this impressive,
rock-solid album, that should only be
a matter of time.

Contact: Sam Cloud at Dolores
Records, mob: (+46) 70 736 4813; tel:
(+46) 18 243 892; fax: (+46) 31 152 340

RECLINER

Studio and Bedroom Recordings circa
1993-1996

Unsigned (U.S.)

Producers: Recliner

This project is remarkable for a num-
ber of reasons. First of all, this CD
demo is a charity project. Frontman
R.E. Roesing sent a demo to 1,000
industry professionals, pledging dona-
tions to the Lions Club International
Foundation and the Sturge Weber
Foundation (a’ charity for eye dis-
eases) in return for responses from
the labels. According to Roesing, not a
single label gave a favourable reply.
This is surprising, since the musical
quality harbours quite a lot of poten-
tial. Roesing has a penchant for
poppy psychedelic rock, which hooks
the listener with its swirling melodies
and moderately repetitive patterns a
la Greatful Dead. And perhaps the
most remarkable thing is that these
are only rough mixes.

Contact: Roesing at P.0O. Box 826,
Matteson, IL 60443, U.S,; tel: (+1)
847 518 6527

| Records featured in Market Place creiby acts signed to independent labels for which Iicensingi
and/or publishing rights are available, except where noted. Please send ypur samples fo Thessa ‘

Moolj, PO Box 59115, 1040 KC Amsterdam, The Netherlands. Fax (+31) 20 682 0614. When

submitting material for this column, please indicate for which territories licensing is still available.

Dance

by Maria Jiménez ssslis

Grooves

LINUS TALKS DIRTY

German DJ Linus takes his cue from mid-'80s bass-rolling, sex-talking, electro
house music to produce his new single KB’s Groove on Compose Records, due out
at the end of March. With immediate appeal and vague familiarity, this song is
deep enough for the clubs and catchy enough for radio.

Contact: Michael, fax: (+49) 89 264 372

HOL’S IN THE HOUSE

Dutch producer Marcel Hol entered the U.K. top 30 dance singles chart at number
one in February with his techno project Hole In One. The single Life’s Too Short
(Manifesto), now enters the house arena with his new project Bamboo. Something
Special b/w Working Together (Tremolo) are two stomping house tunes, each sport-
ing an upbeat vibe and a strong hook.

Contact: Duco Jansen, tel: (+31) 35 695 8451; fax: (+31) 35 694 0362

PAGODA HEAVEN

London-based Pagoda Records has released a hearty new track with Orphic’s
Splashing With The PD. It’s the Sargasso Remix on the B-side, though, which
pulls the best of this track to the fore—namely the techno edge and hypnotic loops,

percussion and acid.
Contact: Duke, tel: (+44) 181 830 7178; fax: (+44) 181 208 0949

HI LIFE HIT THE HIGH NOTES

Hi Life Records in the U.K. keep the energy level high with two new releases,
Sian’s Stronger Together and Angelheart’s I'm Still Waiting. Both loaded with dou-
ble packs of remixes, these two cuts are slamming, body grooving house tracks.
While Sian features an acidy, techno leaning with soul and gospel vocals, Angel-
heart delivers an easy melody, a singalong chorus and stomping piano and beats.
Contact: Ben Cherrill, tel: (+44) 181 910 5555

TECHNO GURU COMES OF AGE

French producer Laurent Gar-
nier is 30 years old, has been a
DJ for the last 10 years, and is
known as one of Europe’s top
techno talents. Incorporating a
broad spectrum of influences into
his music and his life, Garnier
has witnessed, experienced and
participated in numerous peri-
ods in the development of dance
music during the last decade.

His new reflective, coming-of-
age album, 30, is released on
March 31 on F Communications,
the label he started with ex-
FNAC A&R manager Eric
Morand. The first single from it
is the cinematic techno track
Crispy Bacon, which entered the
UK. top 30 dance singles chart
at number 10 in February.

Years spent living between
Paris and London, nights spent
behind turntables until 7 am
in cities across the world, plus
being involved in (and influ-
enced by) cinema, have all
contributed to Garnier’s artis-
tic growth and productions. This pioneering
Frenchman has a sensitivity for sounds and the images created by them. The first
association upon hearing most of Garnier’s music is with Detroit techno, but on 30,
funk, acid and hip hop make appearances as well. For Garnier, it is all about com-
munication. “{Music] gives me power,” he says. “There’s no bullshit. Tracks effect
me a lot. My Way by Sid Vicious makes me want to punch walls, while reggae really
cools me down. Every track is a soundtrack of your life, and these feelings pushed
me into being a DJ and going into production.”

Highlights from this 14-cut CD include Formax, Mid Summer Night, Kall It
Techno and I Funk Up.
Contact: Eric Morand, tel: (+33) 144 537 132; fax: (+33) 144 630 183; email:
fcomm@france-techno.fr

Laurent
Garnier

s
-
>
v
4

[ Allnew releases, news, biographies, photographs and tour schedules for consid-
eration for inclusion in the Dance Grooves column should be sent directly to
Maria Jiménez at PO Box 58193, 1040 HD Amsterdam, The Netherlands. Fax (+31)
35 621 2750.
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