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DANISH GRAMMIES — Donish band Gangway (BMG/Genlyd Den-
mark) received four prizes in this year's Danish Grammy Show while
Lisa Nilsson (Diesel Music, Sweden) took two awards. Pictured (lr) are:
Tonja Pedersen (musicion, Lisa Nilsson), lasse lllinton (Gangway], BMG
label manager Susanne Kier, Diesel Music MD Torbjorn Sten, Lisa Nils-
son, BMG MD Dietmar Glodde, Lisa Nilsson producer Johan Ekelund,
Allan Jensen (Gangway), Jens Jacob Thorsen (Feltwave Video), Thorsten
Leschly {Feltwave Video), Henrik Balling (Gangway), Cai Boisen-Maller
{Gangway), Torben Johansen (Gangway), Halfdan E Nielsen (Gang-
way), Josephine Akvama (musician, Lisa Nilsson), BMG promotion man-
ager Annetta Elmo and BMG A&R/marketing manager Jesper Bay.

st National Czech
Licence To Europe 1

by Emmanuel Leg rondﬁ!

Europe Developpement, the
international arm of French group
Europe 1 Communications, was
granted one of the first two

Warner Labels
Top San Remo

by David Stansfield -

Artists on the Time Warner-
owned CGD and WEA labels
walked off with the lion's share of
awards at the San Remo Song
Festival held February 23-27.

(continues on page 25)

national FM full-service commer-
cial radio licences in the new
Czech Republic, allocated by the
country's new radio and TV
broadcasting authority in Prague
on February 25.

A total of 15 projects have
been submitted to the authority,
including Radio City (backed by
Luxembourg-based group CLT),
Radio Rio, Radio 98, two Aus-
tralian projects and cultural pro-
gramme Radio Cobra.

Europe Developpement,
which already owns 95% of
Prague's most important private
FM station Evropa 2, will own
25% of the new operation, to be

(continues on page 25)

by Thom Duffy &
Mike McGeever

Record companies in the UK
have been dealt a major setback
in their bid to boost the royalty
payments they receive from com-
mercial radio stations, under a
ruling handed down March 2 by
the Copyright Tribunal.

In an action brought by the
Association of Independent
Radio Contractors (AIRC) to set
new broadcast royalty rates for 79
commercial radio companies,
Phonographic Performance
Ltd. (PPL), which represents the
British record labels, saw its
arguments for rates as high as
15% of all broadcast revenue
roundly rejected by the tribunal.
The current rate is between 4-7%
of a station's net advertising
income.

In its 63-page ruling, the tri-
bunal instead set the new stan-
dard broadcast royalty rate
payable to PPL at 5%. However,
the royalty rate now applies to net

MTM Checks Out Europe's

Own MTV Unplugged.

Also, GrooveMix Looks At

French Club Charts.
See page 10 & 12.

#‘ Radio Wins UK

Copyright Battle

broadcasting revenue, including
income from sponsorship, barter
and contra deals for the first time,
as well as advertising revenue.
The rate for stations with net
broadcasting revenue between
US$1.02 million and US$525.000
will drop to 3% and 2% for those
with  net income  below
US$525.000. The royalties are
retroactive to April 1, 1991.

The total operating profit of
the commercial UK radio indus-
try in 1990-91 was approximately
US$11 million with Capital
Radio and the London Broad-
casting Company accounting for
nearly 80% of that amount,
according to the Tribunal.

PPL had argued, among other
points, that the value of its reper-
toire to  broadcasters had
increased significantly through
the elimination in 1990 of restric-
tions on "needletime,” a nine-
hour daily limit on the use of
commercially recorded music.
The Tribunal ruled that the lifting

(continues on page 25)

Bertelsmann Out
Of German Viva

by Miranda Watson

Bertelsmann AG has pulled out
of discussions to finance the
planned German cable TV music
channel Viva. The decision
comes as no surprise to insiders
in the record industry; the media
giant is known to have had cold
feet about the deal from the start.
The German government is also
believed to have expressed reser-

vations concerning the company's
increasing involvement in various
other commercial broadcasting
projects. An estimated three-year
start-up capital of DM 100 mil-
lion (US$63 million) is said to be
another reason for the company's
U-turn on the deal.

Bertelsmann threatened to pull
out of finance discussions at the
end of 1992, but was coaxed back

(continues on page 25)

PolyGram
Operating
Income Up 7%

by Steve Wonsiewicz ‘

Worldwide music and entertain- |
ment group PolyGram reported
a 7.3% increase in operating
income to Dfl 789 million (app.
US$448 million) on a 4.6% rise
in sales to Dfl 6.62 billion last
year, despite a severe recession
in several of its key European
markets.

Net income for the fiscal
year ended December 31 was up
13.5% to Dfl 506 million. The
company contributed the results
to the continued turnaround at
its North American operation
and to strong performances at
several Far Eastern subsidiaries.

European sales slipped near-
ly 1% to Dfl 3.77 billion while
operating income rose 1.6% to
Dfl 560 million. The company
estimates its European market
share at 22% from 22.5%. Oper-
ating margins in Europe edged

(continues on page 25)
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hothouse flowers
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the new album

songs from the rain

out 8th march

Having sold in excess of 1 million albums across Europe, the Hothouse Flowers return with their
third and undoubtedly best album "Songs From The Rain". The collection of 11 brand new tracks
is remarkable for the quality and consistency of the songwriting - Stewart Levine's production
brings out the best in each, and Dave Stewart makes a telling contribution, co-writing two tracks.
The strength of the singles to come should ensure that the Hothouse Flowers won't be far from
your playlists throughout 1993!

v

features the current single

an emotional time

now on MTV breakout extra
european tour from april to june




News

MCA/GRP Label Marketed T3PV NITI(S>

Through MCA/Geffen

by Machgiel Bakker

m The recent
launch of the
new US label imprint MCA/GRP
will not directly impact the modus
operandi of MCA/Geffen's Euro-
pean marketing managers, although
it might lead to a change of focus.
This is how MCA Records Inter-
national senior VP Stuart Watson
believes the creation of GRP
Records' new subsidiary will affect
MCA/Geffen's European opera-
tions.

In the US, GRP has teamed up
with parent company MCA to
channel its non-jazz artist roster and
to facilitate the expansion into the
pop area.

"There are certain GRP acts,”
says Watson, "that we refer to as
'crossover artists,' like Spyro Gyra,
Crusaders and Larry Carlton. I'm
not saying they are not jazz, but
they have appeal across a wider
spectrum. In those cases, [ want the
frontline marketing people to get
involved."

This means that the MCA/ Gef-
fen marketing managers can start
working the release as opposed to
the more strictly jazz-oriented GRP
marketing managers, based at the
various BMG Ariola companies
throughout Europe (apart from the

Virgin Names
Presenters

by Mike McGeever

The presenter line-up at AOR-
formatted Virgin Radio, the
national commercial network set

to launch April 30, announced
last week, includes top interna-
tional names as well as UK
broadcasting legends.

The team will be as follows:

B Daytime—Ross Williams
from Capital Radio in London;
Richard Skinner, Virgin joint
programme controller, formerly
at BBC Radio 1 and GLR;
Mitchell Johnson from London,
currently Hong Kong's top break-
fast radio presenter; Jonathan
Coleman from London, formerly
of Australian station 2 MMM.

B Nighttime—Nick Abbott,
Wendy Lloyd from Radio Lux-
embourg and Sandy Beech
from Radio Luxembourg and
Atlantic 252.

B Weekends—Chris Evans |
from Channel 4's "The Big
Breakfast” and GLR, Graham
Dene from Capital Radio, Kevin
Greening from GLR, and
Emperor Rosko live from Los
Angeles.

UK and Germany, MCA is market-
ed by BMG).

In the US, MCA/GRP material
will be primarily worked by GRP
staff. "The last thing T want," says
Watson, "is to lock GRP repertoire
in a specialist area and prevent it
from making a crossover. But it is
not just a case of dumping more
artists onto the marketing managers.

They will all have their set of priori-
ties and an MCA/GRP release may
be one of them. This will be judged
case-by-case."

The first release through the
new imprint is the debut of Latvian-
born artist Laima, a superstar in the
former Soviet Union and Eastern
European states.

Chrysalis To Bid For IR Licence

i byiMikeTAicggever i

“ Media company
Chrysalis
Group has confirmed its intention
to compete for the North West
England licence (potential audi-
ence of 3.5 million).

Says Chrysalis director of cor-
porate  development Richard
Huntingford, "Part of our devel-
opmental strategy is to look at
additional radio opportunities in
the: UK, whether existing licences
or new licences to be advertised.”

He confirms that the group will
be closely involved in bidding for
the re-advertisement of the six
existing licences, and two new

London-wide franchises advertised
on March 3. Chrysalis will not dis-
close what format they are propos-
ing, he said, but affirms it will be
“new to the region.”

Chrysalis first became involved
with UK radio in 1989 when it
acquired 20% of group owner
Metro Radio.

Other major industry groups
expected to apply for the North
West region include Emap, Trans
World Communications, Grana-
da Television, Border Television,
Guardian Manchester Evening
News and a consortium led by
Colin Walters, former MD of Pic-
cadilly Radio/Manchester.

Radio 3 Joins Fight
Against Racism

by Miranda Watson

m Dutch pubcaster
Radio 3/Hilver-
sum joined in the concemn sur-
rounding the spread of racism in
Europe with a one-week anti-
racism campaign at the start of
February to try and help combat
the problem. Hourly 30-second
spots, some by Dutch rock/pop
stars, an "06" phoneline and a spe-
cial anti-racism brochure were all
featured in the campaign, which
also received official support from
the ministry of culture, the ADO
anti-discrimination  organisation
and the Anne Frank fund.

Station coordinator Paul van
der Lugt says the response from
the public to the campaign was
overwhelming. "This is the first
time that Radio 3 has run an action
like this and reactions have been
very enthusiastic.” It went so well
that they are planning to do similar
things in future, he says. A total of
200.000 stickers were distributed,
besides 2.000 T-shirts and 10.000
posters, while the phoneline was
jammed with calls, he says.

As Holland's most-listened to
station, with a 30% market share
and some four million listeners,

Van der Lugt says that Radio 3 has
an obvious role to educate young
people about issues such as racism.
"As a public broadcaster we can
help spread awareness that racism
is a problem and make it clear to
our listeners how unrealistic it is to
discriminate ~ against  people
because of their colour or beliefs."
Radio 3's action followed an
incident in Holland where Radio
Veronica DJ Jeroen Van Inkel
found himself at the centre of an
anti-semitic rally when he brought
Veronica's Drive-In-Show to cen-
tral Holland town Achterfeld. Dur-
ing the disco, several youths
clubbed together and began shout-
ing "Jew, Jew." Shocked, Van
Inkel answered back telling the
youths over the microphone that
their "IQ's were smaller than their
shoe sizes." Van Inkel later
thought up the idea of having an
anti-racist week on Radio Veroni-
ca, which won the immediate sup-
port of other Radio 3 members. He
says the highlight of the week was
the remake of an old "70s Tom
Clay song What The World Needs
Now, recorded especially for the
campaign and including recent
news excerpts. There are plans to
release the single in the near future.

GERMANY: ECHO Nominations Announced

The Phono-Akademie has announced nominations for the national awards
gala show, the ECHO, on March 15 in Berlin. Based on sales results over
'92, it has selected five artists for 11 categories. See page 25. MB

GERMANY: Musikmarkt Publishers Buy French Trade

The publishing house of German trade magazine Musikmarkt, Josef Keller
Verlag, has bought a share in French company East Side West Side Pub-
lications, the publishers of French trade Show Magazine. Show Magazine
is claimed to have a circulation of 6.000. MW

FRANCE: Bidding For Radio Monte Carlo Kicks Off

Eight companies have made official bids to acquire a majority stake in
Radio Monte Carlo, according to Gerard Ganser, president of state-
owned company Sofirad, which owns 83% of the RMC-TMC Group.
Ganser declined to reveal the names of the bidders, but said in the weekly
publication Stratégies, that the privatisation "will not take place before the
end of March...for technical reasons.” According to Ganser, the only part to
be privatised will be the full-service radio station RMC and gold station
Nostalgie, as well as ad representative GEM. The audioviswal sector
(TMC) will be unaffected by the sale. Emmanuel Legrand

EUROPE: Springsteen Returns To Europe

Bruce Springsteen will be touring Europe again this spring. The eight-
week tour, starting at the SECC in Glasgow on March 31, will include the
UK, Ireland, Germany, Switzerland, France, Holland, Belgium, Portugal,
Spain, Italy and Scandinavia. JS

ITALY: Sting CDs Stolen

Over 100.000 CDs and 8.000 video cassettes of Sting's new album Ten
Summoner's Tales were stolen from a lorry on its route from Germany,
where the product was manufactured. Polydor MD Adrian Berwick
believes the theft had international implications, given its closeness to
release date. Polydor took out adverts in daily newspapers to warn potential
purchasers of the theft, and the incident has received widespread newspa-
per and TV coverage. David Stansfield

US: NMS Receives Face Lift

The New Music Seminar, held this year at the Sheraton Hotel in New
York from July 20-24, has announced several changes to better serve the
music industry. These include scaled-down panels, more affordable
accommodation with improved convenience, a 30% increase in exhibition
stands, a press interview room on site and a new "meeting point” stand,
offered to smaller labels for half the price of the larger booths. For more
information, tel: (+1) 212.473 4343. MWe

ITALY: Majors Fight For Rap/Ragamuffin Product

Italian rap and ragamuffin is gaining enough commercial credibility to
have the major companies fighting to distribute this mainly indie product.
Sony has announced a distribution deal with the Century Vox label
through the release of the compilation Fondamentale Vol. 1. RTI Music,
the Silvio Berlusconi-owned company, has launched the label Sotterra-
neo for distributed product on the Vox Pop and Wide Record labels. DS

i P —

NEW TALENT AT RADIO 1 FM — Four new DJs made their national
radio debuts on BBC Radio 1 FM's "Evening Session” for a month start-
ing February 22. Regular host Mark Goodier's place was taken by jour-
nalist Steve Lamacq, TV presenter and researcher on TV culture magazine
programme "The Word" Jo Whiley, Richard Easter from the Steve Wright
Show and Claire Sturgess from the Simon Bates Show. Pictured () are:
Whiley, Lamacq, Sturgess and Easter.
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The 1993 version of the — EXAMPLE: .

. 11,1993
top daily almanac on pop DAY IN MUSIC for April &, E
music is available now! fr ;;l IBSPI ENTERTAINMENT NEWS WIR

“This Day in Music” draws
from BPI-owned publi-
cations including BILL-
BOARD, MUSIC & MEDIA
and MUSICIAN for the most
authoritative source mate-
rial available.

The 1993 “This Day in Music”

provides date-specific pop

items for use every day of the
year. It's ideal for radio per-
sonnel, music professionals or
music lovers.

This noted reference work is
printed on computer paper,
and bound in an easy-to-use
notebook.

Order the 1993 “This Day in
Music Almanac” TODAY, exclu-
sively from the BPI Entertain-
ment News Wire!

BPI

ENTERTAINMENT
NEWS WIRE,

100 Boylston St. Boston, MA 02116
Tel 617 482-9447 » Fax 617 482-9562

New York e Los Angeles ® Nashville
London ¢ Amsterdam

BPI ENTERTAINMENT NEWS WIRE
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Dutch Sales Slump
14% over 1992

b}/ Miranda Watson

m The Dutch
music industry
followed the same pattern of
decline in 1992 as other key
European markets with a 14%
slump in unit shipments to 31.2
million and an 11% drop in trade
shipment value to Dfl 453.7 (app.
US$252), according to figures
just released by Dutch industry
body NVPL

The figures, based on NVPI
member companies (approx. 80%
of the Dutch market), show the
first downward turn in the Dutch
market after an eight-year growth
period leading to a slow-down in
the CD boom. Comments NVPI
head of marketing services Olav
Vlaar, "Holland was one of the
first markets to adapt the CD
massively—now it's one of-the
first markets to show a decline.
Everyone who wanted a CD
player now has one and we are
seeing a return to a normal
buying process. Next year [
predict the market will continue
to decline by around 10%,
perhaps more. and in 1994 we
will return to a more stable
situation.”

The decline of the CD began
in the second half of 1991
according to the NVPI, as most
Dutch consumers had replaced
their old vinyl favourites with
CDs by this time. With negligible

Have you already
ordered the new
Eurofile

music industry

directory?
Tel.(+31) 20.6691961

vinyl sales and a decline in
cassette sales, the Dutch record
market is now almost totally
centred on the CD however,
which accounts for 89.5% of total
industry turnover and 96.4% of
album sales.

CD sales were down 10%
from 1991 to 244 million, also
down 10% in value to Dfl 406.3.
Meanwhile cassette shipments
fell 38% to 1.6 million (worth Dfl
147  million), while vinyl
plunged 77% in units to just
98.000, dropping 79% in value to
DAl 573.000.

The total singles market was
down 20% on units to 5 million
decreasing in value by 9% to Dfl
29.9 million (US$ 16.6 million).
Cassette single sales tailed off
18% on 1991 figures to 295.000
(worth Dfl 1 million - US$
550.000), while CD single sales
levelled out up just 0.5% to 3.5
million units (worth Dfl 253
million - US$14 million).

Vlaar does not think the new
DCC and Mini-Disc will replace
the CD market. "The new formats
will be in addition to the CD and
will increase the market share of
the cassette in Holland."

1992 Dutch Record Shipmenfs
91 92 %Ch.

(million units)
Singles 6.3 5.1 -20

Vinyl 042 098 =77
Cass. 2.5 1.6 -38
CD 27.1 244 -10
Video 0.074 0.1 +35
Total 365 312 -14
(Df]l million)
Singles  32.7 299 -9
Vinyl 28 057 -79
Cass. 22.1 14.7 -33
CD 451.7 406.3 -10
Video 1.85 227 +23
Total 511.1 453.7 -11

Source: NVPI
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McCARTNEY GOES GOLD IN GERMANY — During a recent
appearance on German TV show "Wetten Dass," EMI Germany present-
ed Paul McCariney with a gold disc for his 1989 album "Flowers In The
Dirt." Pictured () are: MD marketing EM! Electrola Erwin Bach, GM UK
repertoire Jan Garich, director GM EMI Michael Golla, linda McCart
ney, promotion director EMI Winni Ebert, band member Paul ”Wix”|
Wickens, sales manager Stephen Nisipeanu, McCartney, area sales |
director Peter Wulff, band member Robbie Mclintosh, TV promotion GM
Bernd Piepenbrink, senior press manager Frank Bender; (seated): band
member Hamish Stuart and band member Blair Cunningham.

Radio Energia Expands Into Porto

Lisbon's num-
e e EHR
station Radio Energia, has begun
broadcasting in Porto, adding
another 3.4 million people to its
reach. The two cities account for
nearly 90% of the Esc 8 billion
(app. US$54.5 million) in adver-
tising spent last year in Portugal.
The station has also signed on to
the MTV Europe Affiliate Net-
work.

The move into Porto helps
cement the station's plans to
create a mini-network in the
country. "Porto was a natural
place to expand for us since
everybody already knew about us
in Lisbon and liked what they
heard," says international
programme  manager Jorge
Alexandre Lopes. "It's all part of
our step-by-step plan to become a

mini-network.  In October-
September we really started
working in earnest to move into
the city. In advertising terms,
Porto was the right thing to do."

Adds GM/PD Nuno Santos,
"For '93 our aim is to increase the
interest in the kids of Porto and
develop new approaches to
students because they are our
main trump card.”

Energia is 45% owned by the
Projornal Group, which in turn
is owned by Swiss publishing
company Edipress. Projournal
also owns a majority stake in
Energia's sister station,
News/Talk net T.S.F. Radio
Jornal/Lisbon. In the recent
Lisbon ratings, Energia earned a
6.0% cume share while T.S.F.
Radio Jornal had a 7.9% share,
second highest in the city.  SW

Irish Minister Calls To Radio
To Support Live Music

By Dermott Hayes

m The Republic of
Ireland's  new
minister for arts and culture
Michael D. Higgins called for
greater radio airplay for live music
at the recent Smithwicks Hot
Press music critics' awards cere-
mony in Dublin. During the event,
hosted by Hot Press magazine; for
which the minister wrote a politi-
cal column for five years, Higgins
said he was unhappy with the radio
time given to live music and hinted
at future plans to provide a voice
for live music.

"The music industry is a source
of energy and magic," said the
minister, adding that this should be
reflected in the educational system.
Meanwhile, IFPI chairman Peter
Price of Warner Music Ireland

criticised the classic hits format
used by Classic Hits 98FM in
Dublin and a number of local
stations around the country, saying
that "Classic hits are not the
future—new talent is."

He continued, "A recent survey
of youth lifestyles shows that 87%
of kids between the age of 10-24
listen to music regularly. That's up
from 77% in 1990. It amazes me
that all those other stations are
pumping out classic hits for an
audience of 'new buyers' who
should listen to new music.”

Meanwhile, Hot Press editor
Niall Stokes pointed out that only
13 of 165 tracks listed in a playlist
questionnaire in a national evening
newspaper were by six Irish artists,
while Irish artists accounted for
25% of total music sales in Ireland.

MusIC & MEDIA MARCH 13, 1993

AmericanRadioHistorv.Com

—
5
EL)
e
)
—
—

OuUT
NOW

COLUMBIA




o
Miscrable«

)

JIVE CONNIE GOES GOLD — Polydor MD Gétz Kiso presented the
two mixers of the single mix of Connie Francis hits "Jive Connie" with a
gold disc for sales of over 250.000 copies. The single has also been in

the national charts for 30 weeks,
Kiso, mixers Peter Columbus, Helmuth Riissmann, and senior product
manager/international A&R manager Jerry Gieseking.

{reaching no. 2). Pictured (k] are:

Irish Locals Gain Strength

m For the sixth
survey running,
Irish independent local radio is
gaining ground on pubcaster RTE.
Local radio’'s market share has
jumped to 43% for the July-
December 1992 period, while the
last JNLR/ MRBI survey reveals
RTE Radio 1 (N/T) network with
a 2% drop to 37%.

Michael O' Keefe, CE of the
independent radio and television
commission, attributes the increase
in independent radio listenership to
local programming and music
output. "The coverage of the recent

general election on local radio
received praise from advertisers
and listeners, and it is now clear
the listeners are staying."  MMc

Top Stations In Dublin
(cume share)
Jan/ July/ %
July Dec chg
92 '92
RTE Radio | Fm (N/T) 47 45 -2
Classic Hit 98 FM (ACE) 22 24 2
FM 104 (EHR/rock) 9F 22002
RTE radio 2 FM (rock) 18 18 *0

Source: INLR/MRBI

Ochenta, Minuto Combine
Forces, Formats In M-80

by Terry Berne

m Following its
creation  from
the merger of private Spanish nets
Radio Ochenta and Cadena
Minuto in early January, 32-sta-
tion net M-80 covers virtually the
whole country and all major for-
mats, according to new PD José
Ramon Pardo.

"In conjunction with our other
stations, namely Serie Conven-
cional (N/T), Radio Dial (national
music), Los 40
Principales
(EHR), Radio
Madrid (EHR)
and the small
Radio Olé
(regional
music), we have
covered all the
major formats. M-

José Ramon

80 is solidly ACE- Pardo
formatted.”  Says

Pardo, "Our audience learned
about music listening to 40

Principales. Now they are older,
but they still like to listen to pop
music." Typical M-80 artists are
Eric Clapton, Paul McCartney
and Spanish acts Mecano, El
Ultimo de la Fila, Jan Manuel
Serrat and Joaquin Sabina, he
says, adding, "We currently

CLIM, CSA Discuss Domestic

Airplay, C
by Emmanvel Legrand

m One of the main
points discussed
on February 11 at the first meeting
between broadcasting authority
CSA and new music industry
association Comité de Liaison
Interprofessionnal de la Musique
(CLIM) was the current situation
of French production on radio sta-
tions, particularly on the main FM
networks Skyrock, Fun and NRJ.
Among proposals CLIM made
to the CSA were:
B to establish through meetings
with CSA and CLIM represen-
tatives a clear definition of
"francophone chanson” and "new
talent."
B to bring together the CSA and
the industry to create a body to
monitor the state of music on radio
and TV.
B to use the deals signed between
radio stations and industry
organisation SNEP  regarding
French music as a basis for
forthcoming broadcasting authori-
sations.

6

ongratulate

B to consider a "bonus” during the
frequency allocations to the
stations that give more room to
French music and new talents.

CLIM also underlined the need
for stations to respect the payment
of the authors rights. Although this
point doesn't fall under CSA's
decision power, SNEP GM
Bertrand Deleros said "It is
difficult not to consider the global
aspects of our relationship with
radio stations."

This call referred to NRJ's
decision to introduce a legal action
regarding the neighbouring rights
paid by radio stations.

In addition, CLIM noted
"NRIJ's recent cooperation to help
promote  francophone  artists
according to the partnership deals
it had signed with SNEP" (i.e. 20
% of francophone music between
06.00-23.00, of which 40% are
from new talent). CLIM hoped
that "this effort can be confirmed
for the next months, and that
measures be taken to make Fun
and Skyrock respect their
commitments."

NRJ

Sources also suggest that NRJ
was seriously hurt by a petition
distributed during the "Victoires
De La Musique" ceremony by
artists  organisation Spedidam
claiming NRJ was not meeting
with its legal requirements on
neighbouring rights.

CLIM  regroups industry
organisation SNEP, represented
during the meeting by Delcros and
its  president Gilles Paire,
performing rights society
SACEM, with its president Jean-
Loup Tournier, and artists union
SFA, with president Francois
Parrot.

Delcros was impressed with
the motivation showed at the
meeting, only two months after the
launch of CLIM, saying, "We
really had the impression that
[CSA president] Jacques Boutet

was interested in seeing the
situation ~ change." However,
rumours in the industry are

spreading that Boutet's position
will not be secure for long after
the upcoming elections, which
might explain this attitude.

programme about 33% old hits,
and 35-30% Spanish music,
though this depends completely on
current releases.”

In cities previously covered by
both stations, the frequencies were
redistributed to other stations in
the group according to need. In
Madrid, for instance, the new net
takes over the old Radio Ochenta
frequency, while the old Cadena
Minuto is now being used by
Radio Madrid. M-80 is using the
personnel,  programmes  and
facilities of both
the stations it

replaced, under
the auspices of
new overall
director Miguel
Angel Pascual
from Cadena
Minuto. The

merger was a
logical and in-
evitable step, as
the two nets were owned by the
same company, says Pardo.
"Radio Ochenta belonged to
Grupo Antena 3, which is in turn
owned by the Spanish holding
company PRISA. Meanwhile,
‘Cadena Minuto was owned by
SER, which is itself part of

Miguel Angel
Pascual

PRISA. So we had two stations in
the same group competing for the
same audience in several markets.
However, neither station alone
covered all of Spain.”

But what may end up
distinguishing the net most clearly
from competing stations with a
similar format, such as Onda
Zero and Cadena 100, is the
decision to programme more
French and Italian music, a move
which has historical precedents.
"In the '60s and '70s, this music
was hugely popular in Spain," says
Pardo. "It is relatively ignored
now, and we want to recoup this
wasted musical capital. Our vision
is definitely 'European’.”

To promote the new network a
campaign was launched using both
print media and the resources of
sister company Antena 3 TV. Both
record company and advertiser
response has been positive, with
no loss of advertisers in large
markets such as Madrid. Pardo is
optimistic both that revenue will
considerably ~ exceed  earlier
projections for the year, and that
once this early transitional period
has passed, that the net's ratings
will surpass those of its former
components.

Radio CD Rises After Format Change

by Alexander Unzeitig

In the first rat-
ings conducted
since its new look in October,
Austrian private ' station Radio
CD followed closely behind Vien-
na ratings leader O3, with 17%
compared to the leader's 49%.

The station, which covers east
and south Austria from beyond
the border in Slovakia, changed
its format to broadcast a
combination of hot ACE and
dance. Following its success in
the capital, the station must now
work on its national ratings,
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which it hopes to raise to 5%
within the near future.
Says station PD Gotthard

Rieger, "We don't have any
regulars anymore. Instead of
featuring special interest

programmes at certain times, we
air all interesting news and topics
at once. Waiting with a story for
the relevant show makes no
sense." Besides that, he adds,
news coverage has been cut to
flash bulletins.

As part of its expansion plan,
the station has broadened its target
group of 15-25 to also include the
25-35 group.
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PolyGram

RADIO PROGRAMMERS: If you are interested in receiving the promo CD
of this artist, please call Inez at Music & Media, tel. (+31) 20.669 1961.

who have collaborated with PolyGram artist Zucchero "Sugar"

N ame droppers could get a sore throat mentioning all the international stars
Fornaciari, the unrivalled ambassador of Italian rhythm 'n' blues. From

Miles Davis, Ray Charles, Eric Clapton and Elvis Costello to Sting, Bono Vox,

Tom Robinson and Paul Young, they're all on the list. Zucchero's live
performance at the "Freddy Mercury Tribute" concert last year further underlined
his international status, Zucchero being the only continental-European artist to.
receive such an invitation.

The breakthrough of Zucchero Fornaciari on an international level has always
been just a matter of time. Admired by the aforementioned créme de la creme of
the intemational scene, he was regarded as a real "musician's musician." The
Senza Una Donna ("Without A Woman") duet with Paul Young finally gave him
the well deserved pan-European hit single in 1991, and with Zucchero, the album
especially prepared for the international market, he broadened his appeal
considerably.

Senza Una Donna was his own song, and as a recording it stood on its own
with or without Young. It was his first international hit record and gave him a

A MUSIC & MEDIA ADVERTISING SUPPLEMENT

AmericanRadioHistorv.Com

million-selling album outside of Italy. In the end of last year another half
English/half Italian language studio album Miserere was released—out on Polydor
across Europe apart from the UK (London).

The title track and first single off this new album is another striking duet, now
with opera singer Luciano Pavarotti. As you can hear on the extra track of this
week's insert CD, Zucchero sings the English lyrics written by U2's Bono and
Pavarotti takes care of the Italian part. But that's not even what we're asking your
attention for...

It's the lead track off this single—Come Back The Sun—that should be aired
now, in support of his current European tour after which he will appear in the
"World Music Awards" in Monaco in May. Slightly reminiscent of P.P. Arnold's
1968 hit Angel Of The Morning, this second, somewhat cajun-flavoured single off
the again Corrado Rustici-produced album is a true "Zucchero-on-his-own" track.
Says PolyGram International marketing director Margarita Scheckel, "This is
Zucchero in his own right. People often relate to him as a duet singer onIy, which is
not true at all. We're convinced Come Back The

L INUSTG A5

Sun will put that straight.”
/) HJM




Newsmakers

Profil_e

B BENELUX: Dirk van der
Auwera, international manager
with Crammed Discs, will leave
the company March 1. He worked
with the company for four years.

B FRANCE: Hervé Deplasse
has been appointed director of
international at Polydor in Paris.
He was in formerly in charge of
press and promotion for EMI.

B FRANCE: Frédéric Vinzia,
president of French cable music
channel Euromusique has made
management changes: Thierry
Laval becomes general manager
replacing Francois Thiellet who
is now in charge of international
development.

B FRANCE: Suzy Glespen has
joined Media Control as from
February 16. She will be respon-
sible for relations with record
companies and the media. Gle-
spen was previously promotions
director at EMI.

B ITALY: Ciro Cacciola, PR
executive at the Naples-based pri-
vate network Radio Kiss Kiss
has quit his post. His former
duties are now being handled by
the staion's artistic department.

H ITALY: Sandor Mallatz, pro-
motions manager for international
repertoire at WEA is now also
label manager for Elektra, WEA,
WEA UK and affiliated labels.

Luca Fontacona is now WEA's
radio/TV promotions manager for
local repetoire. Fantacona takes
over from Roberto Wagner who
has moved to Sony Music as
radio promotions manager for the
Epic's artistic department with
responsibilities for distributed
labels.

H HOLLAND: Arnout Velle-
koop has been appointed profes-
sional manager at MCA Music
Publishing Holland. He replaces
Kees van der Hoeven, who left
to join EMI Music.

B SPAIN: Ana Garcia Villas-
Boas has been appointed manag-
er, international division at EMI,
starting April 1, 1993. She will
report to regional MD Rafael Gil.
Villas-Boas joined EMI in 1990
as assistant to manager interna-
tional division Ana Villacorta.
Villacorta has meanwhile been
promoted to regional marketing
director, Latin America. She will
be based in Mexico City.

B UK: Amanda Williams has
been appointed junior press offi-
cer at Sony's Columbia label.

Correction:

H NORWAY: Terje Pedersen
was appointed product manager
at BMG Ariola on January 1, not
marketing  manager Morten
Jensen as reported in M&M
February 27.

Banned from the airwaves for several weeks
throughout the first half of 1992, Copenhagen's
EHR-formatted The Voice quickly became Den-

mark's most controversial station. However, this not
stopped it from keeping its number 1 position for pri-
vate radio in the country's capital.

Programme director Lars Kjaer
claims the reason The Voice station
has succeeded above other private
stations is its air talent and the
crew's view of the role of radio.
"We're here for the enjoyment, not
just for the money,” he says. "You
have jocks working for new age sta-
tions, for example, who don't even
like that type of music. I don't want
those kinds of personalities. My DJs
choose the music themselves. | just
have to make sure that songs don't
burn out."

Allowing DIJs this freedom and
playing the hits for at least 80% of
the time keeps Kjaer's hands full,
but he claims his staff work well
with him in keeping the balance
even. "I have a lot of power over the
DJs and we're successful in what we

do. The reason for this is simple: I programme with the

people, not with the music."

Kjaer's relation with the record companies, howev-
er, is not as easy to define as that with the DJs, and
varies with the different companies, he says. "Some
companies such as BMG, EMI and Virgin have very
good relations with us, because they see radio as it
should be seen: a method for breaking artists, not for
selling records. Some of the other larger companies
don't understand this. I have told PolyGram, for
example, that I don't want to work.with them anymore.
When the latest Elton John single came out, they told
us we wouldn't get a copy until the single had a place

in The Voice's top 5 playlist. We still play songs from
them, but I would rather go out and buy their records
than work under such pressure.”

The EHR station focuses on the 15-25 age group.
A typical hour would feature music from Jellyfish,
Brian Ferry, Swedish act Legacy Of Sound, as well

as international chartbusters such as Whitney Hous-

Programmer

Lars Kjaer
The Voice
Denmark

luck.'

ton's [ Will Always Love You and
P.Bryson/R.Belle's A Whole New
World (currently number | in US
charts). The station plays 5%
national talent, which, says Kjaer,
"isn't bad, seeing that Denmark
produces 100 albums a year.”

The Voice took a large fall in
audience according to the last
Gallup survey, down 38% from
179.000 listeners in 1991 to
111.000 in 1992. For Kjaer, how-
ever, these numbers mean very lit-
tle. "The survey issued by Gallup is
only yearly, and is based on infor-
mation taken from one or two
weeks of samplings. If there hap-
pens to be a European champi-
onship football game on another
station the night Gallup decides to
conduct its survey, you're out of

After seeing the last Gallup results, Kjaer decided

to join with other major commercial stations to create a
new radio survey, called the Local Radio Index. The
survey is backed by The Voice's sales organisation
Scandinavian Radio Commercial and local radio's
organisation Radio Booking. Kjaer says the diary-
based surveys will be published every month. Radio
Uptown and the social democratic stations will not be
participating in the new survey.

Kjaer joined the one-year-old Voice in 1985 as a
weekend DJ and accepted his current title two years
later as programme director.

Mary Weller

Austrian Radio Scene Confronts Arrival Of Private Radio

0 . | 7b>7 Mary Weller

Austria, one of the last countries
in Europe to outlaw private radio,
appears (0 be on the verge of
changing this regulation. After
years of discussion between the
parliament and lobby groups,
insiders predict that Austrian pri-
vate radio will be legalized by the
end of 1993.

Public radio network ORF
currently has a monopoly on the
Austrian airwaves with its three
stations, classic radio  Ol,
volksmusik-formatted 02 and
EHR O3. ORF's O3 alone brags a
rating of 49% in Austria's capital
Vienna, according to research
company  Nielsen  Ad-Hoc
Research.

Meanwhile, there are private
stations who have found a way
around the law by broadcasting
from outside the border with the
help of foreign partners. For
example, EHR/News-talk station
Radio CD International (Austri-
a's largest private station, with a
17% rating in Vienna) sends its
signal through antennas located in
Bratislava, broadcasting on a fre-
quency owned by the Slovak
state.

8

Although a few of these sta-
tions enjoy a good reputation
with Listeners, being able to
broadcast legally in Austria
would grant them a stronger fre-
quency, a greater distribution area
and a better image, being able to
call themselves Austri-
an broadcasters.

The fight to legalize
private radio has been
led by the several
members of the Associ-
ation of Independent
Radios (AIR), lobby-
ing for more liberal broadcasting
legislation and doing PR for pri-
vate radio in Austria. AIR chair-
man and Radio CD International
MD Walter Tributsch says the
organization has high hopes for
this year. "A proposal for an
amendment of the Broadcasting
Act of 1993 will be made this
spring by relevant groups,” he
says, "including our association.
We expect these discussions to be
made by summer 1993, with a
proposal ready to be passed
through Parliament.”

Austria's music industry is
also excited at the prospect of pri-
vate radio, seeing it as an outlet
for new product excluded by

ORF's format. Warner Music
Austria marketing director Man-
fred Wodara says private radio
also has a lot more to offer, if
done correctly. "What's happen-
ing now is similar to what hap-
pened in Germany a few years

wawves
- .

ago," he says. "I think we are tak-
ing the right step at the right
moment, although I hope the pri-
vates here learn from mistakes
German privates made in the past,
by not following in the public's
footsteps. The stations will have
to find their own format and per-
sonality. In this way, private
radio can be very helpful for us."
IFPI managing director Franz
Medwenitsch says the govern-

ment's arguments about private
radio are reasonable, but can be
easily resolved. "Parliament's
concern for over-crowding the
market is a valid one,” says Med-
wenitsch. "It doesn't make sense
to have hundreds of radio stations
in such a small mar-
ket; they wouldn't
survive in the current
economic situation.
This problem could
be solved, however,
by awarding only
two licence frequen-
cies for each major city."

Another major argument from
the Parliament was the fear of a
monopoly over the media scene,
with major investors buying large
stakes of shares in private sta-
tions. Medwenitsch claims this
could be avoided by setting limits
on share percentages for this
group.

Parliament, however, is now
beginning to buckle under the
pressure from those fighting for
the law's amendment, ranging
from'the IFPI and private stations
to possible future investors. Pos-
sibly the only group not excited
to see the coming of private radio
is public network ORF. ORF MD

Rudolf Nagiller says 02 and O3
would be most affected by the
private stations. "You can count
on the fact that the new commer-
cial stations will be competing
above all with the ORF pro-
grammes carrying advertising
[02 and 0O3]." says Nagiller.
"Because the demand for radio
programmes is hardly going to
rise, we will loose market share.
Our goal as market leader, how-
ever, is to stay as number one,
and we will achieve this."

One insider claims ORF has
continually been successful in
using its strong political power to
postpone an amendment to the
private radio ban. The public sta-
tion does so by bringing up other
issues for discussion before par-
liament, such as the question of
commercial times, which costs
time. ORF was not available for
comment on this.

If Parliament lifts the ban on
private radio by the end of the
year as predicted, insiders esti-
mate that another year would be
necessary for the preparation of
radio's new situation before pri-
vate stations could begin broad-
casting, possibly in 1995.

AmericanRadioHistorv.Com
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INA GARROLL

THIS TIME
Her new U.K. smash hit single

Taken from the No.2 U.K. album So Close
Now in excess of GOLD status in the U.K. within only 2 weeks of release

RECORDS
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Charting France's Groove From Club To Radio

An increasing number of dance trax
are gaining "direct chart success” as
acts such as The Shamen and The
Brand New Heavies are finding a
place on France's playlists. Howev-
er, programmers continue to have
difficulties keeping pace with the
high volumes of titles. Neither the
French pop charts nor the radio
playlists offer enough support for
the specialist music styles found on
the nation's dancefloors.

This is where France's principle
club returns survey companies
come in, Colombes-based Top
Dance and Media Control, based

in Strasbourg. Although nothing
new—Media Control started its
"Club Hit Parade" in 1989, and Top
Dance its chart in September
1988—an increasing interest is
arising for the national club polling
these organizations offer. As one
label's club promoter points out,
"Knowing and tracking the club life
cycle of a track is more and more
essential in setting the release date
too early or too late."

Both organizations feel the need
to report on the performance of
tracks in at least two distinct and
separate music formats, "dance

music” (new tracks/hot
trax/imports) including groups such
as Wreckx-N-Effect, and "slows"
(ballads), including  Whitney
Houston's I Will Always Love You
and Boyz I Men's End Of The
Road.

With the success of French club
charts only increasing, the question
arises whether the organizations
should expand on the idea by creat-
ing charts on a Europe-wide basis.
According to Media Control
French chart co-ordinator Suzy
Glespen, the trend towards pan-
European releases can only mean

French Club Returns Organizations

no. of DJs territories regional ~ weekly poll results
Name sampled covered reports broadcast on
Top Dance 75-200 France yes Radio NRJ
Media Control ~ 90-300 Britain, France yes Skyrock

Germany, Austria,
Switzerland

closer scrutiny of club records in
groups of territories. "At the
moment the interest in a Europe-
wide club poll is limited, but I don't
think it will be long before there is
a need for something like that,"
says Glespen. "France has been
feeling the influence of Belgian and
Italian product more and more. I
certainly think a Euro-club survey
will be of interest to a lot of Ameri-

can labels in the not too distant 1
future.”

Although Top Dance agrees
that charts outside of France could
be profitable, it also has its hesita-
tions for a European-wide chart.
"We are working towards Belgian
club polling, but a 'greater’ survey
is still a long way off for us," says
Top Dance Mikael Ermine.

by Eddie Coyle

Comparison Top Five Club Trax

Top Dance

1. Captain Hollywood Project - More And More [Ouragan)
2. Indra - Gimme What's Real [Orlando]

3. Felix - Don't You Want Me [RCA]

4. 2 Unlimited - No Limit [Scorpio]

5. EXP - Before The Night [Panic]

Media Control

1. Fdlx Dont You Want [R.CA]

|2=

%ﬁd ,ﬂmﬁw{ Mpmtﬂuragan

flr The Shamen - I%reier Pfoplé*{Vlrgm]
5. CoRo (featuring Talisha) - Because The Night [Panic]

TWO EXAMPLES
Just Can't Help Me - Hype
PRODUCER: M. Percali
Softly thudding intro
makes way for classic
Italo style vocal samples.
The whole thing has a
strong Felix-like organ-
some hook, a commer-
cial edge which should
see it bounding over to
the mainstream. Pre-
dictably, yet not unpleas-
antly, the flipside mixes
progress towards a more
sparse trancey style. I can already
see the trippy MTV video. Poten-
tial to be large.

JINNY
Feel The Rhythm (U.S.U.RA. Mixes) -
Time Srl
PRODUCER: Walter Cremonini
Feel the Rhythm. (Not that you've
got any choice.) Pulsing happily
along, this excellent house track
combines late '80s samples,
breathy female harmonies and an
undeniably pacey beat. It limits
itself to the very minimum of Ital-
ian hardcore groaning. Four mixes
from the very accessible to the
very accomplished funky guitar
sampling on the Infinity Mix.

MARXMAN

All About Eve - Talkin' Loud

PRODUCER: Adam Fuest/Marxman
Understandably one of this year's
priority acts from this newly
streamlined tastemaking label.

Heavy on the bass, light on the
bull. Intelligent conscious rap
from Ireland. All four mixes show
a skill in flowing sampling
matched only by stablemates Gal-
liano. Blues guitar, penny whistle,
sax and soulful dream-vocals sail
on a sea of bass and maybe this
time we'll see the success which
last years Ship Ahoy deserved.

SOLAR QUEST

One Nation - SSR Records
PRODUCER: George Fleming
Some people just know how to
fuse all manners of interesting
noises together and come up with
something which blows you away.
Solar Quest are such people. Mix
a didgeridoo with an energetic
drumbeat, fling in the odd sitar
sample at appropriate moments
among wailing vocal samples of
both sexes, underpin it all with
acidy keyboards and you'll be
lucky if you come out with any-
thing as good as this. The mixes
on the flip are best left for later on
in the evening, but would poten-
tially fit any set.

MUSIC & MYSTERY
featuring GWEN McCRAE

All This Love I'm Giving -
KTDA/WEA Music

PRODUCER: Stevie V/Betty Wright (Track 4)
This week's first definite EHR
crossover. An extensive overhaul
has brought up to date this classic
1979 rare groover. The first three
mixes have that old feel-good ele-

10

ment and Ms McCrae's voice is as
rich and soul-lifting as ever, how-
ever mix number four, Party
Hearty, is a departure bound for
clubland with chunky bassline and
a groove to help you move. The
commercial possibility is there,
while the orchestration remains
flawless, not a compromise in
sight. Pure pop class for Now.

CLOCKWORK featuring
JIMMY MCFOY
Keep On Loving You - Zomba
PRODUCER: NTM/Energy
Here we have the second definite
EHR crossover tune for this week.
The old REO Speedwagon clas-
sic reworked for today's ears, but
with its sights very firmly placed
on radio. Jimmy McFoy's voice
has that anthemic innocence char-
acteristic of this sort of happy '70s
disco thing and the third and
fourth mixes are ideal for spacey
moments in early evening pro-
gramming. Don't think, just smile.

STEREOGEN

Resonance/Hi-g - Network
PRODUCER: S. Storer & R. Lane
Liquid acid notes hang in space, a
hard bassline takes up the slack
and a warm fuzzy groove tumbles
around your head with hardcore
interference and haunting wails.
Or is that just me. Love Revolu-
tion are back as their alter egos
setting a tempo which will burn
the dance floor and pep up any
hardcore/trance oriented shows.

RAD.
Radified - Soulciety
PRODUCER: Soulciety
Jazz on a dance page? Well
maybe, but this album is just too
groovy to be ignored. Are we see-
ing the birth of a German Talkin'
Loud, real music for ya feet and
ya mind? Very tight acid jazz with

latin influences abounding. Place
it somewhere between Incognito
and Working Week and place it
on your turntable.

Please send all your new dance releases
for review to Steve Morton,
PO Box 9027, 1006 AA Amsterdam
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Artist/Title

©

2 UNLIMITED/No Limit

Label

(Byte}

2 1 a4 U.S.U.R.A./Open Your Mind {deConstruction)
3)12 3 RAPINATION/KYM MAZELLE/love Me The Right Way (Arista)
4 3 4 NAUGHTY BY NATURE/Hip Hop Hooray (Tommy Boy)
@ 11 6  ALEXANDER O'NEAL/love Makes No Sense (Tabu/A&M]
@ B SHAMEN /Phorever People {One Litfle Indian)
7 9 4  SHINEHEAD/Jamaicon In New York {Elektra)
8 7 3  ARRESTED DEVELOPMENT/Revolution (Chrysalis)
9 8 5 MARY J. BLIGE/Reminisce {Uptown/MCA)
@ 23 4 STEREO MC'S/Ground Level {4th & B'way}
@ 21 6 EN VOGUE/Give It Up, Turn It Loose (East West)
@ 24 10 WRECKX-N-EFFECT/Rump Shaker (MCA)
E) BIZARRE INC./Took My Love (MCA)
{9 $.0.U.L 5.Y.5.T.E.M/Ii's Gonna Be... {Arista)
1514 2 MARTHA WASH/Give It To You RCA)
16 16 3 U.S. 3/Cantaloop (Blue Note)
17 10 5 SISTER SLEDGE/We Are Family '93 {Atlantic)
18 2 3 M PEOPLE/How Con | Love You More {deConstruction)
19 17 14  WHITNEY HOUSTON/| Will Always Love You {Arista)
2018 2  BOBBY BROWN/Get Away (MCA)
81 B>  MARTINE GIRAULT/Revival {fhrr)
22 5 3  DIGABLE PLANETS/Rebirth Of Slick {Pendulum/Elekira)
23 4 3 SNAP/Exterminate {Logic)
%4 [  ESKIMO & EGYPT/Fall From Grace (One Little Indian)
2513 3 LEILA K/Open Sesame {Coma)

The European Dance Radio (EDR} Top 25 chart is based on a weighted-scoring
system. It is compiled on the basis of playlists of European stations programming various styles
of dance music (including hip hop/rap, R&B and swingbeat] for the 1530 year-olds, fulitime or
during specific dayparis. Songs that have achieved top 20 stotus-in the EHR Top 40 are regard-

ed as non-specific for EDR and receive limited points.

© BPI Communications BV
|
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Marketing The Music

MTV Europe Keeps "Unplugged"
Club Exclusive

The "MTV Unplugged” sessions have a European cousin. After Annie Lennox, Was (Not
Was) and Joe Cocker—all three shot in Montreux last year—Roxette's recent appearaiice
in the show is only the fourth own production of MTV Europe. The future will only see a
limited number of acts performing their musical striptease under the star-spangled
European flag. Exclusivity will be the keyword and making a TV programme will be a pri-
ority, followed by possible relcases of the acoustic sets on CD or video.

by Robbert Tilli

"Our involvement in ‘Unplugged' is also a
matter of budget policies. After all, a lot of
acts live here and they want to do their
thing here," comments MTV
Europe PD Brent Hansen,
who  stresses that the
European influence on rock's
history is of course strong.
"Some acts would feel much
more comfortable shooting
in Europe. Also, some artists
like Roxette and Joe Cocker
are more European screen-
friendly  because they're
more important over here.
An added charm is that the
Americans can pick it up if
they want. So there's an interesting A&R
perspective as well.”

Hansen points out that, "over the years
MTV's position in the business has
changed considerably. The relation with
the record industry is much better now,
opening up new possibilities like these
'Unplugged' sessions."

The operation is usually very expensive,
but record companies' financial input is
minimal. Explains Hansen, "In theory the
labels can contribute to it moneywise, like
paying for the artists travel expenses. The
thing is, the more money
» comes in from other
| resources, the less control
3 we have. In general it's an
y MTV  production.  The
Roxette programme we did
in conjunction with Swedish
national TV, SVT."

Only one European
"Unplugged" session has so
far been released on CD. the
Annie Lennox set divided
over three CD singles, Cold,
Colder and Coldest (RCA),
each containing three acoustic songs.
Continues Hansen, "That has happened
before. A lot of artists use numbers record-
ed in Ray Cokes' ‘Most Wanted' show as
B-sides on their singles. Album or video
releases are not necessarily planned before
the performance, while the benefits of the
ensuing projects depend on the deal. I

East 17 Rules The West

“ As in the '60s when the
Beatles and the Rolling
Stones were competing for the people's
favour, a "battle of the bands" is currently
going on between youngsters Take That
(RCA) and East 17 (London). The provi-
sional score is a tie, because the "Takes" are
winners on their home market, while the
"East Enders" have a stronger following
abroad. Just at the moment that Take That
has taken the 'plane to conquer the US, East
17 seems to have equalised at home; their
dance/pop debut album Walthamstow—
named after the London neigbourhood where
the band members come from—has shot
straight to number | in the UK.

London international marketing manager
Nick Bron—taking care of East 17—admits
that both bands are seen as natural rivals, but
that competition is more a media thing than a
serious matter he has to deal with. "The
bands are different, and they are broken in a
different way. I think East 17 has a more
streetwise attitude, and .is mainly broken
through the clubs in the UK, whereas Take
That could rely on radio. Clubland is East
17's background, so marketingwise we sup-
plied some good remixes."

Besides the UK, according to Bron, East
17 was broken in various ways abroad. "In
Germany it came down to the clubs too. The
first single House Of Love reached number 6
with no airplay at all. It did not even make

the Media Control-monitored airplay Top
100. The third single Deep changed that, with
radio coming aboard. In Israel all three sin-
gles [including Gold] made the top slot
because of radio. Okay. it's a small market,
but still European. In Sweden East 17 was the
second British band in history to have three
singles in the Top 20 at the same time."

Before East 17 Jive Bunny reached that
remarkable feal. The difference, however, is
that those singles were released quite closely
after each other, while the East 17 singles
were put out more widely apart.

Concludes Bron, "We homed into the
local needs, but in general we provided a
band with a great image. Around New Year's
day we realised that we had a little phe-
nomenon in our hands. It was like the boys
next door suddenly making it big." It must be
said that these adolescents—with only 21
years, band leader Tony Mortimer is the
oldest—surely know how to get their image
across, because the dog-logo used all through
the campaign is all over the place.

B Signed to London.

B Publisher: Porky/PolyGram.

B Management: Massive/London.

B New album: Walthamstow released on
February 15, and it entered at number | in the
UK. In the Top 100 Albums it is number 21.
B New single: Deep released on January 18;
now it is at number 17 in the Eurochart.

would hate it if we ended up with an
'Unplugged' wholesale. It should be spe-
cial. It's more than just swapping an elec-
tric for an acoustic guitar. Only if it really
works should a release be considered, like
in the case of Eric Clapton, as proved by
his recent Grammy award."

EMI Sweden head of promo Marie
Dimberg agrees with Hansen, saying, "We
are not considering a CD release of
Roxette's 'Unplugged' session. The reason
is that we had a lot of Roxette material out
last year. Also. the concept of the Tourism
album was very similar to ‘Unplugged,' but
on various locations around the world. You
could say that Tourism was one of the facts
that led to their appearance on the MTV
programme."

Hansen wants to keep his "Unplugged"
club exclusive, "with only three to four
shooting days per year." Unfortunately he
can't supply a list of future names to be fea-
tured in the show. Instead, he formulates
the rules of the game. "It's pretty minimal-
ist. A lot of acts are surprised at themselves
when the stacks of Marshall amps are taken
away. It's a challenge for the artist, young
or old. It's all about proving yourself as a
musician. This sense of uniqueness should
always be there. Bringing in a sound con-
sultant is allowed—like Steve Lipson for
Annie Lennox—but post- production is out
of the question."

SHORT TAKES

B Another Generation Of The Blues is
the apily titled album by Zakyia
Hooker, daughter of boogie man John
Lee. Stylistically she's in the same street
as Bonnie Raitt, but slightly more up
beat, with a horn section (Silvertone).

B Dutch soul/dance talent B.B. Queen
has moved from EMI to Polydor. Her
new single (tba) is due for release in the
third week of March.

B Billy Preston—not only present at
Mick Jagger's Wandering  Spirit
album—has a solo single out now as
well, a cover of David Bowie's Heroes
(Carrere).

B Following the use of a line from Tom
Waits' Heartattack And Vine in the lat-
est Levi's 501 advert, this title track of
the 1980 Asylum album is not only re-
released as a single. Also, along lots of
other classic tracks—many not available
on CD before—it is featured on the new-
anthology Boho Days.

B Yes keyboards player Rick

Wakeman's [8-year old son Adam has
signed a recording and publishing deal
with President Records and Edward
Kassner Music. Hit teeth-cutting album
Soliloquy will be released on April 19.
The deals follow an overall package
which grants the rights to his dad's back
catalogue material on the Ambient label
as well as new products for the next
three years.

B Levi Strauss Holland has become
sponsor of roots rock band the Pilgrims.

Remix Means Bingo

m What happens when a
former teenage star steps
out of retirement? Ask Neumann. singer of
Finnish chartbuster Dingo in the mid '80s,
and he'll tell you that all the "Dingo-mania”
has started all over again. A remixed ver-
sion of Levoton Tuhkimo, one of the band's
biggest hits ever, reclaimed its legitimate
position at the top spot in the chart at once.

The band split up in 1986. and ever
since there were yearly meetings between
Neumann and the staff of the Fazer label,
discussing the possibilities of re-releases or
compilations. "And every time the answer
was negative," says Fazer head of commu-
nications Lasse Norres, at the time the
band's manager. "We tried to postpone a
Dingo revival as long as possible, and now
the time is right."

Norres remembers the national shock
caused when Dingo split up. only compara-
ble to UK trio the Jam disbanding in 1982,
which was regarded as "an even more
important event" than the Falklands war.
"The exact date ol Dingo's split up—
October 7, 1986—is still subject of TV or
radio quizes. It was front page news."

The band hailed from Pori, the Finnish
equivalent of Liverpool—which means a
lot of music, water and unemployment.
Norres digs deeper in his memory, which is
filled with images of girls camping out in
the gardens of the band members. "They

were incredibly big. Their 1984 debut
album [translated in English, entitled "Our
Name Is Dingo”] sold 130.000 copies
which is a lot, considering a population of
only four million. Its 1985 follow-up ["The
Imperium Of The Beggars"] achieved the
200.000 units mark, a record only beaten
last year by Kirka. When sales went down
to 80.000 for their third album ["The Holy
Clan"] in 1986, they stopped, volunteerly
giving up a lot of money that they could
have earned by gigging. Bearing in mind
that 50.000 copies means platinum in
Finland, it was not that bad at all."

Whether the band will really re-unite
remains to be seen. After the release of the
sampler Tuhkimorarina, the original line-
up will go into the studio with original pro-
ducer Pave Maijanen, "and depending on
the chemistry between them, a decision
will be made."

B Signed to Fazer.

M Publisher: Fazer/Sony.

B New album: Tulikimotarina ("The Cin-
derella Story") to be released on March 19.
B New single: Levoron Tuhkimo ("Restless
Cinderella") released on January 3; current-
ly, it is at number 6 in Finland after a two-
week stay at number 1.

B Recorded at Finnvox/Helsinki.

B Producer: Pave Maijanen.
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New Releases

BIG COUNTRY
Alone - Compulsion
PRODUCER: Big Country
This twin set—modern singles never- go
alone—is vintage Big Country for the lead
track. Best bonus is Neil Young's Rockin' In
The Free World taken into the Highlands. A
fine addition to the new album The Buffulo
Skinners.

R/A/EHR

BLIND MELON

Townes Of Home - Capitol R/EHR
PRODUCER: Rick Parashar/Blind Melon
Don't get baffled. The name is wordplay on
Blind Lemon Jefferson, but it's not blues.
Producer Parashar is out of the Pearl Jam
camp, but is not grunge either. It's heavy and
passionate, and this particular track is funky.

THE HOOTERS

Twenty Five Hours A Day - MCA EHR/R
PRODUCER: Joe Hardy/Eric Bazilian/Rob Hyman
The festive folky intermezzos—an invitation
to a square dance—make this straightfor-
ward pop.song an instant earcatcher. To be
played, well you know how many hours a
day... :

THE KINKS

EHR/ACE

Scattered - Columbia

PRODUCER: Ray Davies
The intro may recall Lola, but what follows
is something our modern country stars would
wish they had written. Enthuses City
Radio/Gothenburg music director Lars
Bodin, "In one word it's a brilliant song. For
me this means going back to the Kinks
sound of around 1970. The fact that they're
back alone is enough reason to add them."

MADONNA

Bad Girl - Warner Brothers EHR/ACE
PRODUCER: Madonna/Shep Pettibone
Again, La Cicconne preaches la perversita,
bringing us in the right "fin de siécle” mood.
And she knows the tricks of the trade. Being
bad on a sugary melody. isn't that the best
way to penetrate radio?

PEACOCK PALACE

Heatwave - Columbia EHR
PRODUCER: Nhoah

Kennedy's "Ich bin ein Berliner" one-liner
expressed in the '90s would make you part of
Petra Jansen's troup, who sing a cheerful
folky pop song not to be confused with the
Martha & The Vandellas classic. It's
already on the playlist of new EHR station

ORB/Fritz/Berlin. Says programmer Bernd
Albrecht, "It makes us happy to transmit
songs which are both fun and good quality.
We've put it on A rotation.”

SHINEHEAD

Jamaican In New York - Elektra
PRODUCER: Norman Cook
The "Englishman” Sting is burning the can-
dle from both ends. If I Ever Lose Mv Faith
In You is unexpectedly accompanied by one
of his old songs, now tackled by this ragga-
muffin’ pioneer. Available with and without

rap.

EHR/D

STONE TEMPLE PILOTS
Creep - Atlantic

PRODUCER: Brendan O'Brien
Judged by purely musical standards, this is
the best rock ballad since Metallica's Nothing
Else Matters. A beauty that fits seamlessly
with radio's current appreciation for the
"Loud & Proud" variant.

R/A/EHR

THERAPY?

Shortsharpshock EP - A&M A/R
PRODUCER: Chris Sheldon/Therapy?

On the razor's edge of alternative pop, “gui-
terrorists” shoot off your ears, and the drum-
mer bombards the rest of your body. Since
the melodies are actually quite good, it has
therapeutic value after all.

RONNIE WOOD

Somebody Else Might - Continuum R/A/EHR
PRODUCER: Bernard Fowler/Ron Wood
Always mistaken for "Mr. Bum Note,"
Woody shows that there's more than just the
Glimmer Twins. Slide On This is the most
underrated Stones solo album, and this
funky tune with, contributions from
Bernard Fowler and The Edge should con-
vince you.

JOHN CAMPBELL

Howlin' Mercy - Elekira R/A
PRODUCER: Dennis Walker

Have mercy with us mere mortals, this is a
blues album with the impact of doomsday.
Campbell is a true documentarist, teaching
us that Led Zeppelin's When The Levee
Breaks is nothing but an ingenuiously recon-
structed Memphis Minnie tune trom the
days when, standing at the crossroads, you
could still sell your soul to the devil. Tom
Waits's Down In The Hole is another song
that gets his demonic attention. Horrifyingly
good!

DEACON BLUE

Whatever You Say, Say Nothing - Columbia EHR/A/D
PRODUCER: Steve Osborne/Paul Oakenfold
Deacon Blue has got rid of the "this side up;
fragile” imprint, without affecting the quality
of the songwriting: Soundwise, the producer
duo Osborne/Oakenfold have taken the band
into the new age, with some nicely dosed
dance beats and stainless steel guitar strings

P. BURNS & THE NEWZ

These Boots... - Abigwan (Belgium)
PRODUCER: A.M.

P. stands for Patty, whose voice truly buims a
hole in your mind. The lead track of this EP
is the old Naney Sinatra hit. Trust Me is a
funky rocker out of the band's own pen.
Contact Alain Mathieu at tel: (+32) 2.640
3490; fax: 2.640 3497.

THE CANDY DATES

Yep! - Twang! (CD) (Germany)

PRODUCER: Andi Jezussek

Echoes from the '60s—the Kinks and the
Small Faces—but who cares if it is done
with such enthusiasm and a "Buzzcocks”
voice. Honey could have been an original
song from the golden era of pop. Contact
Axel Keuneke at tel/fax: (+49) 30.771 9732.

LOUISIANA RADIO

Playwolf - MW (CD) {Holland)

PRODUCER: Hans de Vries

People coming from the reclaimed land in
Holland understand American "swamp"
music like no one else. The zydeco party
songs and the Tex Mex tearjerker From
Nothing To A Heart should be heard on all
stations outside of Louisiana. Contact tel/fax:
(+31) 30.318 631.

MARTIN TAYLOR

Artistry - Linn Records (CD) (UK)

PRODUCER: Steve Howe

The pristine production of Howe (Yes) per-
fectly compliments Taylor's adventurous
jazzy guitar. The repertoire ranges from Luiz
Bonfa's Gentle Rain and Hoagy Carmi-
chael's Georgia On My Mind to the Beatles's
Here There And Everywhere and Day
Tripper. Contact Philip Hobbs at tel: (+44)
41.644 5111; fax: 41.644 4262.

IUNITY!

Imagine - Slam! Dance (Germany)
PRODUCER: Luden B./).C. Fetsch/T. Melling
Coveritis is spreading and has caught the
antique John Lennon song, updating it to fit
the dance floor. To figure out what that
sounds like, use your imagination or contact
tel: (+49) 6331.12387; fax: 6331.94324.

WHISTLER COURBOIS WHISTLER
Privilege - W.C.W. (CD) (Holland)
PRODUCER: W.C.W.

Don't try to play air guitar, because you're
doomed to break all your fingers, when imi-
tating this instrumental melodic rock trio
whose music is tirmly rooted in '70s sym-
phonic- and jazz rock. Contact Maria tel:
(+31) 85.439 876, fax: 30.332 797.

(Hang Your Head). Glasgow is "their town,"
which never lets these people lose touch with
what's going on in society. What ever you
say, Peace & Jobs & Freedom are indeed
political topics that really matter, especially
with such good music under it.

DIGABLE PLANETS

Reachin' (A New Refutation Of Time And
Space) - Pendulum D/J/EHR
PRODUCER: Butterfly

All that acid jazz! Pulling from the jazz
stacks, Butterfly and his lot put a mellow rap
on top of it with very pleasing results. He's
got swing, which is something other than
being a slave to the beat. What counts is
what this man does before and after a beat.
And the single Rebirth Of Slick (Cool Like
Dat) is only the top of the iceberg. If you're
in for interplanetary love, follow this red hot
posse.

DRIVIN-N-CRYING

Smoke - Island R/A
PRODUCER: Geoff Workman/Drivin-N-Crying
Where there's smoke, there's fire. How true
that is. Kevn Kinney is our man behind the
steering wheel, and he's literally crying his
heart out. Yes, this is the guy who gave us
the beautiful semi acoustic solo album
MacDougal Blues three years ago. This is
some different music from a different
kitchen. It's funny how much he sounds like
late AC/DC singer Bon Scott when he's got
his Back Against The Wall.

INFECTIOUS GROOVES

Sarsippius' Ark - Epic A/R
PRODUCER: M. Dodson/P. Northfield/T.
Fletcher/M. Muir/R. Trujillo

This second album by Suicidal Tendencies
singer Mike Muir's funk/metal hobby project
can best be described as a humorous piece of
work that makes Frank Zappa look like a
silly boy. Muir has a "certain” view on fame
which he makes very clear now. This record,
mainly very heavy, includes two eight-track
demo songs and one live recording. It also
contains interesting cover versions of Led
Zeppelin's Inunigrant Song and David
Bowie's Fame. Please, <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>