TECHNOTRONIC WORLD TOUR 1991 S

0 FEATURING MELISSA & EINSTEIN O

AVAILABLE SOON "TURN IT UP" * o |
THE BRANDNEW SINGLE = FROM THE ALBUM

PRODUCED BY JO BOGAERT
THE REMIXES

EXCLUSIVE REPRESENTATION 8 e S '

.RECORD COMPANIES:}& .

N CC

OT =0

J,,%/ X W 3 EL: 03/216 17 50/51 * FAX: 03/216 35 97

5} 9) 477 THE VINEYARD SANCTUARY STREET ANDBOUWSTRANT 16 + B 2020 - ANTWERPEN
& 0 LONDON SE 1 16L < BEGUM

% s/ E

/ TEL 071 403 0007 FAX 071 378 0516

4

MUSIC

MEDI

AmericanRadioHistory.Com

Volume 7
Issue 49
December 8

The European
Music &
Broadaast
Trade Magazine




A STORY OF WORLD-WIDE SUCCESS
THE STORY OF

THE POWER

000PS UP

CULT OF SNAP

MARY HAD A
LITTLE BQY

T
‘\'s 2
L€ V/EEKS OF DECEMBER

W ALSO AVAILABLE -

IDEC ‘

: ‘v-’ ‘:‘1:"]
FOUR SMASH HITS ON G
ONE POWERFUL ALBUM e

WORLD s

THIS STORY WILL CONTINUE P OW E R (=¥ | K

ADVERTISED ON m

DURING THE FIRSTTWO

MEDIA

‘The European

Ofredia, FM Stations
Take Aim At Aids

by Paul Andrews

Some 70 local FM stations
in Italy were to link up with
leading French syndicator
Ofredia for a special series
of broadcasts to mark
“World Aids Day” Decem-
ber 1. Plans include carrying
a series of six, two-minute
features and interviews
relayed direct from Ofre-
dia’s  Paris studios on
December 1 and Janu-
ary 31

Most of the broadcasts
offer informative bits about
Aids and its prevention,
with some related to the cur-
rent Red Hot & Blue charity
album project. They include
interviews with Les Negres-
ses Vertes, who appear on
the LP, and couturier Jean-
Paul Gaultier, who has
designed a range of clothing
to support the effort. Doc-
tors, scientists and other
workers in the fight against
Aids will also appear in the
programme.

The December | project is
the initiative of Italian local

‘ broducxions together)”

radio news service AREA,
which supplies the material
to subscribing  stations
alongside its regular news
feeds. Participating stations
lude Radio Serena/Rome,
Radio Marte/Naples, Radio
Flash/Turin and Radio 101/
Bologna. Many other sta-
tions are expected to orga-
nise their own Aids-related
events and programming
around the broadcasts.

“We think it better to do
something on a European
level}” explains AREA edi-
torial director Matteo Cor-
tese. “Aids is a big problem
everywhere. We should see
what is happening in other
countries, not just Italy.

“We chose France be-
cause it has the highest
number of Aids cases in
Europe, and it was where the
Aids virus was discovered.
Also, we've worked with
Ofredia for the last three

rs and have done many

LOOKING EAST & WEST CONFERENCE WRAP-UP

Labels Divided Over East
European Investments

by Machgiel Bakker

The current climate of | was whether Western record

economic uncertainty that
characterises the  Eastern
European marketplace leaves
most of the major Western
record companies looking to
adopt a very cautionary

| policy towards possible in-

vestments.

One of the recurring to-
pics addressed at the Look-
ing East & West Conference
in Budapest November 23-25

companies should just jump
in - and ignore problems of
piracy, inadequate copyright
protection and  under-
developed distribution sys-
tems - or take the long-term
view and wait for favourable
changes.

With the exception of
CBS, which has had a repre-
sentative in ‘Prague since
June, the major Western

Al Together Now! From Lr: French “minister of rock” Bruno Lion,
along with Tribute Productions MD Tony Hollingsworth and Multimedia
MD Laszlo Hegedus, address the East-West delegates. Hollingsworth and
Hegedus served as organisers of the Conference.

AER Affirms 9] Action Plans

Pan-European commercial
radio lobby group AER
(Association of European
Radio) is to be relaunched in
the New Year. The organisa-

tion, whose members are |

mainly national radio asso-
clations, is to resume its
activities with a policy
meeting in  Strasbourg,
France, Februar
Although a definite agen-
da has yet to be fixed, Fran-
cois le Genissel, AER VP
and director of French syn-
licator Ofredia, says “‘deci-
ns on future strategy and
priorities” are likely to be
the predominant theme, The

meeting  will take place

alongside a two-day con-
| ference on news and ii
mation on private radio in
Europe, which the associa-
tion is sponsoring.

The AER was originally
launched in late 1989 to
represent private radio at a
Buropean level and encour-
age cross-border co-opera-
tion, but has been largely
inactive since its inaugural
meeting at MIDEM *90 last
January.

“Several of our major
partners this year have had
their own domestic problems

continues on page 6

record companies are slowly
testing the waters before
making any firm com-
mitments.

In one industry panel -
“What are Western record
companies doing in Eastern
Europe?”” - BMG Music In-
ternational’s Central Eur-
ope senior VP Arnold
Bahlmann urged Eastern
European label executives to
lobby their local govern-
ments to enforce copyright
protection. *‘We see Eastern
Europe as having tremen-
dous opportunities. Unfor-
tunately, the market is still
plagued by so many pro-
blems that we need to build
for the long-term. We are
definitely not here for chari-
ty reasons or to make some
quick money. We need solid
ground our plans can grow

However, Bahlmann con-
firmed that Budapest and
Prague offices will open by
the end of next June.

A more robust outlook
was presented by Factory
Records chairman  Tony

continues on page 7
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Oslo-based Soviet commercial
pop station Radio Roks now
plans to be on air by the first week
of December, after “technical
problems” delayed its planned
October 15 launch (M&M Oc-
tober 13).

Staff from the ‘free format’ sta-
tion are already installed at
studios leased from Norwegian
local Radio Oslo, from where pro-
grammes will be beamed to
ground-based transmitters in five
Soviet regions: Moscow, Len-
ingrad, Vilnius, Minsk, and
Byelorussia.

“We have been held up;’ says
spokesperson ~ Peter  Efimov,
“‘because our partners who were
supposed to supply satellite dishes
to the transmitter sites did not do
50 on time, and we were let down

on some other contracts!” But he |

stresses that official Soviet per-
mission for the broadcasts has

by Paul Andrews

been received and that “‘the com-
plications are purely technical,
not political”’.

Staffed by six former Radio
Moscow employees and operated
by a Soviet firm called Interroks,
Radio Roks is backed by Hunga-
rian commercial public station
Radio Danubius. It is based in
Oslo because no suitable studio
space was available in the Soviet
Union.

Initially, the station will be on
air 06.00-10.00 and 18.00-20.00
Moscow time, with a variety of
both Soviet and Western pop and
rock music. Most programmes
will be in Russian, though Efimov
himself - formerly with Radio
Moscow’s North America service

will present an ‘English-
language hour’ each morning.
The final shape of the format will
depend largely upon audience
reaction, says Efimov.

N R S
Radio Roks December Launch,

“Our eventual programming
will be influenced a lot by au-
dience surveys we have commis-
sioned from two Soviet opinion
research institutes, which will
begin as soon as we go on air. We
don’t know yet what the Soviet
public wants!’ He adds that the
station expects to be on air around
the clock by 1992.

As for advertising, expected to
account for about four minutes
per hour, “we have preliminary
agreements, mainly with interna-
tional companies;’ although he
declines to name them. “‘For the
time being everything hinges on
us being on the air. Still not a lot
of people believe something like
this is possible!”

Three representatives of the
station, including MD Andrei
Romantchenko, were present at
the Looking East & West con-
ference in Budapest 0

W@maﬂ%nmL&sAdAgqu%erhw

Peter Ritchie, Warner Music Inter- |
national’s marketing director, has
for the first time gone out- of- |
house and used a script from Lon-
don advertising agency Emerson
Pond-Jones to run a Phil Collins
television campaign which broke
in Belgium November 26 and is
now airing across Europe until the
end of the year.

And the Christmas commercial
for the compilation Serious
Hits... Live! has been picked up
on by Atlantic and Virgin
Records, Collins’ affiliated labels
in North America and the UK.

The commercial features Col-
lins in the exact poses used for the
four albums which make up the
live, on-tour compilation - Face
Value, Hello, I Must Be Going,
No Jacket Required and ... But
Seriously - and then brings them
to life.

= Full editorial report on hot new talent
» Special pull-out supplement

by Howard Sha

Exp]ams Ritchie, “I ran the
storyboard past Virgin and Atlan-
tic and they liked it. I used the
agency because I wanted some
fresh input on the writing of a
script. I ran it quality-wise against
a campaign devised in-house by
me and came to the conclusion
that the agency script was better”

He declined to put a figure on
marketing spend or comment
directly on future policy regarding
creative campaigns devised out-
of-house.

Says Virgin UK’s senior pro-
duct manager Libby Griffin, ‘“We
looked at Ritchie’s commercial,
thought it was great and used it.

““We got to see the script before
actual shooting started but there
were no changes needed, it being
very generic in approach. We are
now airing it on British television
! until Christmas.’

Griffin says Virgin has worked
with an advertising agency before,
on Collins’ previous album,

.. But Seriously.

And on this occasion, she says,

‘it was the other way round, with
Warners in fact using a com-
mercial produced by Virgin and
our agency, The Leisure Pro-
cess”’
For the US, Ritchie liased with
New York-based Atlantic mar-
keting directors Mark Shulman
and Shelley Cooper.

Director and writer of the script
is Jay Pond-Jones, who has pro-
duced several versions, some with
dialogue. “There are no long-
term plans for a working relation-
ship with Warners, rather I will
operate on a project-by-project
approach” [

(advertsement)

'MUSIC & MEDIA'S
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Philips CD, which sponsored the
‘Tears For Fears world tour, is now
sponsoring the video of the tour,
| Going To Californa - Live From

Santa Barbara, released by PMV.
It is believed to be the first time
any commercial video has been
sponsored. The front cover of the
video and laser disc has ‘Philips
Compact Disc Presents...’ and
there is further endorsement on
the back. In addition, Philips CD
has paid for a TV ad campaign
for the video on MTV in Europe
and the US.

* * *
Europe’s first record sleeve adver-
tising deals have been made by
Telstar with Hitachi and Ever-
Ready, for the Jive Bunny Christ-
‘mas album, It’s Party Time. Ever
Ready appears on 150.000 cassette
inlay cards, Hitachi on 100.000
CDs. “The idea is fine as long as
it doesn’t interfere with the pro-
duct” says Telstar MD Sean
O’Brien. Money generated will
finance extra advertising for the
record, plus a charity donation.
Patrick Hayes, co-founder of
music marketing company RPM,
set up the deal, and claims the
record sleeve market could be
worth up to £ 10 million a year.
Prices work out at £ 31.250 per
250.000 units.

* *
RTL’s Luxembourg-based radio
services have moved into a new
studio complex at Kirchberg, leav-
ing the Villa Louvigny after 56
years. English, German, French
and local language services will all
use the Lfr 920 million (app. USS
30.5 million) studios. TV services
are to remain at Villa Louvigny.

PR
Europe is the target of a
markeling campaign by New
Yorkbased radio syndicator
Supermixx, a company which its
joint VP Michael Murray says of-
fers “professional dance mix se-
quences on tape” on a pre-paid
charge rate of between USS
| 75-250. Supermixx is affiliated to
| Westwood One in the US, with
sales handled by Bill Stolier,
‘manager international division.

u Large bonus circulation at MIDEM
u Distributed to all major radio stations in Europe

| Advertising deadline closes December 24, 1990. For reservations call:
Ron Betist, MUSIC & MEDIA, Amsterdam: (20) 669.1961.
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Farian Plans New January LP Release

by Howard Shannon

With asking prices reaching as
high as DM 100 (app. USS 68) per
copy in German record stores,
Frank Farian will this week decide
whether to resume a European
release of Keep On Running as a
single in its own right. This
follows the news that distributors
and radio appear happy to sup-
port the producer throughout the
current Milli Vanilli controversy
(M&M December 1).

But whatever happens, Farian
confirmed to Music & Media
November 26 that the dance track
will remain as is, “‘and be publish-
ed along with all other material
recorded for an album of the
same name. We have informed all
our [distribution] partners of our
plans”.

All three distributors, Chrysalis
(UK), Carrere (France) and BMG |
Ariola (all other European ter-
ritories), have already confirmed
they are willing to continue a rela-
tionship on any new product from

Farian. Only BMG Ariola had
shipped out the new single before
the news of the hoax broke
November 14.

Likely to keep its Keep On Run-
ning title, the album recorded dur-
ing August and September is now
to be released mid-January with
the band’s name forthcoming.
Full credit will be given to the line-
up, which includes three session
musicians already responsible for
the Milli Vanilli sound: John
Davies, Brad Howell and Tina
Mohamed

One new addition will be a
fourth singer, Ray Horton, and
possibly a guest rapper as well. It
is not known if they will remain
technically session musicians or
be entitled to a royalty payment.

Explains Farian, “The tape in
my office now will remain exactly
the same production recording,
with maybe just a remix some-
where. 1 can keep the original
Milli Vanilli sound, as 1 own all

BPP Reaches TV, Radio
With Concert Coverage

Big Picture Productions (BPP),
the eight-month-old “‘event music
television” subsidiary of Granada
Television ~ International, ~ has
released details showing it has
achieved pan-European television
penetration with a series of major
concerts aired throughout the
year. Radio involvement is also

(advertisement)
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dierks studios gmbh
tel. (49) 2238-2004/3333

fax. (49) 2238-2734

under way, as a broadcast of Tina
Turner’s summer show on the
public network Antenne 2 in
France was simulcast by private
station Europe 2.

Concerts staged 1990 include
Tina Turner, The Rolling Stones,
New Kids on the Block, Madon-
na, Happy Mondays, Def Lep-
pard, Sinead O’Connor, Luciano
Pavarotti, Tanita Tikaram, Robert
Cray and The Charlatans.

Sales have been made to: ETI
and Antenne TV (Greece); TRT
(Turkey); Tele 21 (Belgium):
TV2/1 (Denmark); RTE (Ire-
land); TV1/3 (Finland); VPRO
(Holland); TV2 (Iceland); RTP
(Portugal); Canal Plus and TV3
Catalonia (Spain); TV4 (Sweden);
NRK (Norway); and ScanSat.

Rayner adds that he has also
started to pick up contracts with
eastern European broadcasters, to
date Poltel (Poland) and Novisad
(Yugoslavia).

The company is headed by joint
MDs Mark Young and Greg
Roselli, who formerly worked in
music sponsorship in the US. Tur-
nover figures have not been
revealed.

BPP can be contacted on Lan
don (71) 734 8080.

rights. This is a good opportunity
to establish a real group?”

A fourity industry launch
mid-January starting in  New
York, followed by London, Paris
and Munich, will feature a live
performance of tracks and effec-
tively unveil Davies, Howell,
Mohamed and Horton. With the
exception of Horton, the session
trio are responsible for the vocals
on all previously issued Vanilli
‘material.

A live tour, details Farian, “‘is &
definite if the second album has
the same success as the first””.

Itis not known if former Vanilli
frontmen Rob Pilatus and Fab
Morvan have been given a pay-
off. Farian claims to have a video
which shows that the pair pulled
off a similar hoax just six months
prior to joining Vanilli, fronting
but not singing with a band called
Empire Bizarre. o

MUSIC & MEDIA BUS]NESS CALENDAR

1990
December 3
December 5

1991
January 20-24

January 24-27

Jan. 30-Feb. 2

February 14-16

Independent Radio Advertising Awards
Grosvenor House Hotel, London

BMI 50th Anniversary Awards Dinner
Dorchester Hotel, London

MIDEM 25th Anniversary ‘The Music Show”
Palais Des Festivals, Cannes, France

Radio Advertising Bureau

Managing Sales Conference

Opryland Hotel, Nashville

Eighth Annual Pollack Media Group
Programming/Management Conference

Bel Age Hotel, Los Angeles

Gavin Seminar 1991

St Francis Hotel, San Francisco

February 20 33rd Annual Grammy A ’
Radio City Music Hall, New Yonk City
April 15-18 National Association of Broadcasters
Spring Convention |
Las Vegas |
April 29 Sony Radio Awards
Grosvenor House Hotel, Park Lane, London
June 5-7 Association of Professional Recording
Studios Conference
Olympia Centre, London
July 3-7 International Broadcasting Convention
RAI Congress Centre, Amsterdam
July 1114 16th Annual Upper Midwest
| Communications Conclave
Radisson South Hotel, Minneapolis
October TBD ~ Sound Broadcasting Equipment Show
Birmingham, UK
AER Aﬂ'rms Plans | also has affiliates in France (SIR-
continued from page TI), Portugal and Greece. “‘Our

which have prevemed us from
working together,” explains le
Genissel.

““The Belgian groups, Vebora in
Flanders and GRIB in Wallonia,
have also had a difficult time with
their legislation, and the BPRT in
Germany has become the VPRT
and had to cope with the coun-
try’s reunification?”

However, le Genissel says he
now believes the time is right to
revive the organisation, which

previous initiative was maybe too
early” he admits, “but I think
1991 is the year when a real debate
among private radio stations will
begin at a European level?’

The original aims of the
organisation, he adds, have not
altered. “What we want is to be a
kind of EBU for private radio sta-
tions, especially for the local sta-
tions and FM networks which
currently have no representation
at European level”

MUSIC & MEDIA - December

yDecember 8 1990 . .

An estimated 400 people attended
the Looking East & West Con-
ference, which featured 18 panels
covering a wide range of industry
issues.

Most major Western record
companies were represented, and
label support outpaced radio at-
fendance. Western radio execu-
tives included Mike Haas,
Antenne Bayern; Alexander Zei-
telhack, BCI; Mikael Nilsson,
who produced a one-hour special
on the event for Swedish National
Radio P3; Simon Cole, Unique
Broadcasting; Doug Adamson,
MCM Networking; Kevin Wall
and Stefan Erickson, Radio Vi-
sion; Steve Saltzman and Tamara
Chant, Rock Over London; Andy
Economos, RCS; Carmen Ketola,
Radio Express; and Westwood
One’s Bill Stolier and Richard
Rene.

A larger contingent of Eastern
Buropean radio executives par-
ticipated, with  representatives

from Czech Radio/Prague, Slo-
vakradio/Bratislava, RMF/Cracow,
Calypso Radio/Budapest, Radio
Katowice, Estonian Radio/Tal-
linn, Moscow’s Gosteleradio and
Radio Roks, as well as Radio Cen-
tras and Radio M-1 in Vilnius.

The Lion Roars - Bruno Lion, the
French “minister of rock”, addressing the
delegates at the banquet hosted by the
Hungarion ministry of culture during the
conference’s apening.

Mus)

& MEDIA - December 8, 1990
orv .om

Budapest... Where The Publishers Meet - Discussing Eastern European
MCA Music Publi fohn Brands and
Peter Ende, MD EM/ Muxlc Germany.

i R
The Million-Forint Question - “Can East Eurapean television and radio be better
used to promote records?” That was the question that (1) Polskie Negrania A&R inter-
national director Andy Marzek, MCA Records International VP Stuart Watson and
Music & Media senior editor Machgiel Bakker fought hard to get answered.

Food For Thought - MCA Records VP Stuart Watson (2nd right), who chaired
several panels at the conference greets several BMG International executives at the
opening banquet. From I-r: Michael Braun, manager European licensees; Steve
McCaughley, marketing director; Arnold Bahimann, senior VP Central Europe; and
Chis Stone, VP A&R/Marketing.

Conversing abaut copyrght matters are Global Musikverige

Of La
president Peter Kirsten (left) and Germary IFP! director-general Norbert Thurow.

[N B G I | OOKING EAST AND WEST I

Labels Divided

continued from page |

Wilson. “Everybody is always
talking about getting the money
out of Eastern Europe and the
problems of piracy; these have
never been problems for us. We
want to get as much music out
there as possible and to play a part
in the growth of domestic reper-
toire. If young people are
restricted in their influences, their
ability to compose is limited.”

Similar sentiments were echoed
by panel moderator and MCA In-
ternational VP Stuart Watson
According to Watson, East Euro-
pean media should be used to
gain recognition and credibility
for artists, whereas immediate
sales returns are of secondary im-
portance. ‘“This business is about
people and promotion. We have
sold nearly 200.000 Kim Wilde
albums in Poland, but haven’t
seen a penny because of the
adverse exchange rate. What mat-
ters is that Kim Wilde is now con-
sidered one of the top three artists
in Poland. The money will come
in time?’

The input from Eastern Euro-
pean delegates was no less con-
troversial, Radio programmers are
eager to play Western pop and
rock but their cry for samples is
not finding a very willing ear in
the West. The issue of record ser-
vice nearly overshadowed the
Saturday afternoon panel, “‘Can
East European television and
radio be better used to promote
records?”

The fort was defended by
MCA’s Watson, who felt it was
not the responsibility for the
Western companies to supply pro-
duct. *““We often have no idea how
important you are; we leave that
up to our local licensee. Talk to
themif you want product for your
shows.”

““Supplying records [from the
West] would lead to commercial
suicide}” commented David Main,
manager for Asia, Africa &
Eastern Europe at London-based
CBS Records International. “‘I
know of many shows that openly
invite people to home tape. The
sequencing and pace of such
shows often - purportedly -
facilitate the taping of songs.
Also, many samples land on the
black market.”

For more information on the
conference, including a full up-
date of the major record company
investments in Eastern Europe,
see next week’s issue.

MusIC
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TSR TR TALKBACK P R I U K & | RELAND,|
Clyde Poised To Pounce As Profits Rise

Aiming For A Media Presence Throughout Europe

Europa Plus’s Georges
Polinski was one of the
early birds when it came
to investing in Eastern
European radio. Here he
talks to Jacqueline Eacott
about his involvement in
the USSR, as well as his

language 15 hours a day, exists
within this structure. It’s not the
same as Nostalgie, which broad-
casts in French: when the

Nostalgie DJ says it’s the 14th, it is
in fact the 16th in Moscow. That’s
the difference. For Nostalgie it’s
more of a promotion, for us it’s

to local radio in France.

Q: How would you describe
Europa Plus’s strategy?

A: It’s simple. .. to have a media
presence, essentially through ra-
dio, in all of Europe’s major
capitals. That’s why we're called
Europa Plus. Of course it’s a
long-term development - 12 years
or so - but in each country our
aim is to create a subsidiary and
work with local partners. The
Soviet Union is very important
for us.

Q: Why did you decide to get so
involved in Eastern Europe?

A: The idea first came to me in
October 1988, after an event had
occurred which I considered to be
very important, although at the
time nobody paid much attention
to it: in July 1988 the Soviet
government had taken the deci-
sion to stop jamming foreign
radio stations broadcasting to the
USSR, notably Voice Of America
and Radio Free Europe.

1 thought, why don’t we put
forward the idea of creating the
first free radio station there?
I wrote to Gosteleradio, then in
February 1989 I went to Moscow
to see how the land lay. Contrary
to what most Westerners thought,
the Soviets reacted very en-
thusiastically to the idea.

Jean-Claude Nicoll, Kiss FM’s
majority shareholder, didn’t agree
with the idea of development in
Eastern Europe, which for me was
a priority. So I went on to discuss
the possibility of creating a
multimedia company, offering
management and production ser-
vices with the Soviets.

The result was Europe Plus,
which grouped Europe 1, Caisse
De Depots, Quest France Precom
and GPT. The joint company
Europa Plus URSS (51% Europe
Plus France) was then created
with partners Gosteleradio and
the Soviet Ministry of Telecom-
munications. The Europe Plus
Moscow  radio  programme,
broadcasting in the Russian

real

Q You are investing Ffr 30
n over three years, isn’t that
quite a risk?

A: The risk is obvious, but it is
just incredible that the Soviets
have given us access. But it is not
just a question of one-way ex-
ports. I'm trying to learn how the
Soviets work and how they func-
tion. Although they are basically
Westerners, they have an oriental
mentality. I'm learning with them
through their enthusiasm for
communication.

At the moment our station
there is a music media, but we -
and they - are asking for more and
more information. And to put an
advertising structure in place
they have to use our marketing
methods - the listeners’ panel,
audience polls etc. There’s a per-
manent exchange. The Soviets
wanted a model, a joint company
but one which worked along
Western lines.

I've already noticed changes in
Soviet radio, in the way it’s
presented, and now people are
coming to us with programming
queries. What interests us is to
give an example in terms of crea-

tion and organisation. But
sometimes we forget that while
French radio has become much
more professional, a more credi-
ble media, over the last five years,
it’s taken us almost 10 years to
achieve the revolution. We want to
give lessons, but in fact we’ve only
just finished learning ourselves.
That’s why it should be more of
an integration.

Q: What about involvement
elsewhere in Eastern Europe?

A: The situation is very com-
plicated there. If things change
every day in Czechoslovakia, they
change every hour in Germany. I
remain  committed to Radio
Nantes. It allows me a space
where I can work on local radio
projects. As for mixing it with my
Eastern Europe commitments,
there’s no real exchange as such.
We'll promote Russian projects on
the airwaves of Radio Nantes, but
not the other way round. But we
have sent a Radio Nantes team to
provide technical back-up in
Moscow. At the programming
level, we prefer to work rather
with Europe 2 - we have very ac-
tive shareholders who want to get
involved.

Q: You are also president of the
SIRTI. How do you see the future
of independent radio in France?
A: The struggle of the indepen-
dents is very important. We want
to avoid being ignored. The big
problem is that private commer-
cial radio stations have no real
status. You can’t compare a
périphérique [AM station] or a
station like NRJ, or a network like
Nostalgie, with a local radio sta-
tion like Radio Nantes. Each
category must have defined tights
and obligations. The real com-
petition is decentralised - it’s not
the networks. But if the networks
practise a commercial dumping,
then it will hurt us. We don’t have
the same operating costs, the
same staff structures. A radio sta-
tion like Radio Nantes has 20 peo-
ple, RVS has 40, a franchised sta-
tion has around 4 people. That’s
why we've appealed to the CSA
for all this to be reconsidered,
rethought.

Q: What about the development
of regional networks?

A: The future is in local media.
Rather than talking about segmen-

tation, as we used to, where sta-
tions plan to address a particular
market, whether its 15-20 year
olds, or 15-34 year-olds, we want a
local radio that appeals to every-
one. But for that to happen we
need rules established. Private
radio should have real status, each
category should be clearly
developed. And when there are
frequencies on offer, we will be
protected against programme
dumping by the networks, to a
certain extent, and also against
clandestine advertising, which is
currently invading the decentralis-
ed stations.

It’s no secret that Radio France
has preferential treatment, a bet-
ter relay of programmes etc, and
obviously you have to favour the
public service to a certain extent,
but there comes a time when you
have to say stop.

Add to that the technical pro-
blems: although the monopoly of
France Telecom was broken, TDF
is now in the process of recon-
structing a technical monopoly. If
you're a network that wants to go
on satellite, you can’t.

The networks and the periphe-
riques do an enormous amount of
lobbying. Our resources are limit-
ed in comparison. But it's better
that French companies are the
ones who are doing the develop-

| ing, rather than everyone being

taken over by Amencan, British
or Australian companies. L

Georges Polinski is president
of Radio Nantes, the ex-
president of Kiss FM, presi-
dent of the independent radio
and TV union, SIRTI, and a
major figure in holding com-
pany GPT, which operates
Europa Plus.
Created in 1982, GPT (tur-
nover Ffr 50 million - app. USS
| 10 million) combines the skills
i and experience of Polinski ‘
(media development), Stephane |
| Georget (publishing) and lan |
Travaille (marketing). As foun- |
‘ ding shareholder of Europa |
| Plus, GPT has also been in-
‘ strumental in the development
!

of radio projects Europa Plus
Moscow and Europa Plus
Prague.

Glasgow’s Radio Clyde is looking
to expand its activities following
an 11% increase in pre-tax profits
to £ 2.17 million.

Chairman [an Chapman says
the company now has “‘substan-
tial cash resources and is poised to
exploit any opportunities which
might become available”” And
MD James Gordon adds, “We'll
look anywhere that makes sense
for us to expand. I think there will
be casualties among radio com-
panies before long. Some com-
panies have been over-reaching
themselves and will not survive
the difficult times ahead.”

Gordon says that Clyde will be
bidding for the national FM fran-
chise to be awarded next year by
the Radio Authority although he
will not speculate on the ‘“‘non
pop’” format the company has in
mind.

But he emphasises that if
Clyde’s bid is successful, the sta-
tion will be based in Glasgow at
Clyde’s studios.

““There’s no reason why any- |

by Hugh Fielder
body should incur the extra Lon-
don costs which are quite horren-
dous;” says Gordon.

Clyde’s annual turnover to the
end of September increased 8% to
£ 8.38 million and Gordon says
advertising revenue would have
been even better but for a severe
downturn in the last six weeks of

the year.

“‘But local advertising has been
good throughout the year, par-
ticularly from the retail sector. So
if local retailers can see the benefit
of advertising on radio, so should
those who advertise 1hrough
agencies

Money Men Listen

Jazz FM has introduced a regular
financial report on major stock
market and currency movements
following a recent audience survey
showing that 25% of London’s
business  community listens
regularly to the station. The four
daily bulletins are provided by
’ TN Radio. a

Southern Radio Rationalises— Still Further

More changes are being made at
Southern Sound and Ocean
Sound following the recent
restructuring at both stations by
parent company Southern Radio
Holdings (M&M December 1).

Southern Sound will finally
split frequencies early next year,
one of the last independent sta-
tions to do so.

The current “classic hits” for-
mula will continue on FM and
new programming will be in-
troduced on AM, targeted at a
50-plus audience with a mixture
of speech and MOR music.

This as-yet unnamed service
will also be carried by Ocean
Sound as a replacement for its ex-
isting Gold AM service. Pro-
gramme manager will be Ocean
FM presenter Guy Hornsby.

Ocean Sound’s Power FM ser-
vice will be given extra resources
and extended to provide a 24-hour
| coverage. At present it broadcasts
Ocean FM’s overnight program-
‘ming although it continues to use
Power FM jingles to maintain its
separate identity.

Although plans for Ocean’s
other two FM frequencies - The

(adverdsement)
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Light FM and Ocean FM - have
still to be announced, the station
has recently been advertising for a
sales manager for ““Ocean Sound
Classic Hits FM”, prompting
speculation that the new service
could consist mainly of Southern
Sound FM with some additional
locally-originated programming.
Meanwhile, Southern Sound
has announced plans to move
from from its current base at
Portslade, just outside Brighton,
to Lewes. ]
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On a recent visit to the UK, SBK Records threw a party at Morton’s in London to
celebrate the album “Wilson Phillps’ going gold and debut single ‘Hold On’ going silver.
From Lr: Peter Reichardt MD SBK UK; Mark Richardson marketing manager SBK UK;

Hoffman manager.

Chynna Phillps; Wendy Wilson; Arma Andan manager; Camie Wiisan; Steve

LBC Starts Ratings
Linked Salaries

London talk station LBC has
averted a threatened journalists’
strike by introducing a ratings-
linked pay deal, the first time a
UK radio station has adopted the
formula.

Staff will receive a 4% increase
backdated to October. And they
will receive a further 2.5% if the
combined audience figures for
LBC Newstalk FM and London
Talkback AM recover to 21% with-

in the next two JICRAR surveys.

The last JICRAR survey gave
LBC a reach of 18% although a
recent survey carried out for
Melody FM gives the station only
11%. Since splitting frequencies a
year ago, audience figures and
advertising revenue have fallen
and some 60 jobs have been lost.
Separate FM/AM programming
has been cut back to 05.00-21.00
on weekdays. a

Programmers Free To
Air Lennon Interview

John Lennon’s famous final
interview, given to BBC Radio I's
Andy Pecbles two days before
Lennon was murdered on
December 8 1980, has been releas-
ed by BBC Records as a two-
CD/cassette pack.

Produced by Radio | producer
Kevin Howlett who was respons-

ible for the recent Lennon series,
each CD has around 50 access
points covering the different
topics contained in the interview.
A BBC spokesperson says other
radio stations are entitled to play
“bites” from the interview as long
as the BBC and Radio 1 is
credited. u]

Radio | Airs BF

by Paul
As the stalemate in the Gulf crisis
continues, the British Forces
Broadcasting Service (BFBS) is
preparing to set up a local radio
station in Saudi Arabia.

An advance party is already
there: Chris Russell, programme
director of BFBS Cyprus, is pro-
viding radio reports and in-
vestigating the possibility of
BFBS broadcasting live. He is
joined by Alton Andrews from
BFBS Germany who is presenting
a two-hour show each afternoon
from Al Jubayl through an ar-
rangement with the American
Forces Radio and Television
Service.

BFBS is also broadcasting three
special half-hour programmes to
the Gulf daily at 01.50, 09.20 and
13.30 GMT, using three shortwave
frequencies allocated by the BBC
World Service. The Monday 09.20

Sponsorship’s Easier Ride

A revised sponsorship code issued
by the Shadow Radio Authority
removes most of the restrictions
contained in an earlier draft.

Alcoholic drink manufacturers
are still prevented from sponsor-
ing children’s programmes but
this no longer includes chart
shows, although a programme
devoted to an artist whose fans are
predominantly children - such as
Jason Donovan or Kylie Minogue
- would be affected by the restric-
tion.

Radio companies had criticised
the Authority’s original draft
which prevented alcoholic drink
firms from sponsoring program-
mes broadcast at times when
children were likely to be listening.

The Authority says that radio’s
“responsible’” treatment of spon-

sorship has enabled it to relax the.

restrictions. But sponsorship of
news bulletins is still prohibited
although newspapers can be
credited for individual items. O

CIN Changes Chart Rules

Chart  Information ~ Network
(CIN) is changing its rules to
allow joint chart placings, follow-
ing the recent fracas over the no. 1
spot when Steve Miller’s The
Joker was given precedence over
Dece-Lite's Groove Is In The
Heart although both achieved the
same panel sales index.

CIN CEO Adrian Wistreich
says that there are two or three ties
a week based on the panel sales
index but from January the index
will now be checked to one
decimal point which should
eliminate most of them. But he
estimates there will still be two or
three per month. [m]

is presented by BBC
Radio 1 DJ Simon Bates and

BS Gulf Station

Easton

given a UK national audience
when it is re-broadcast on his
Radio 1 show at 10.30 on the
same day.

BFBS London station manager
Richard Astbury says: ‘“The mail
has been uribelievable. However,
our ultimate hope is that if the
Gulf crisis continues then we will
be broadcasting locally on FM?*

Astbury says a local station
could be established very quickly.
“We are standing by, although
logistically thereis a problem with
getting the necessary equipment
out there. By using our standard
overnight package, which uses
programmes recorded onto VHS
cassettes, we could could easily
broadcast with just two people. In
addition we have satellite links,
and we hope that a downlink can
be put into operation to enable
troops in the Gulf to get our hour-
ly news bulletins” a

Crunch Up The Volume

Golden Wonder crisps is sponsor-
ing a Capital Radio ““Crisp-mas
Party” a London’s Wembley
Arena December 8 featuring
Jason Donovan, Aswad, Black
Box, Mica Paris, Jive Bunny, The
Chimes and EMF. Capital DJs are
compering the show which is be-
ing broadcast live and filmed for
screening on ITV children’s shows
over Christmas.

Tickets cost £ 10 and the first
1.000 people to purchase receive a
free multi-pack of Golden
Wonder crisps.

It is the first time Capital’s
Christmas Party has been spon-
sored and follows a successful
promotional tie-up with Golden
Wonder earlier this year. The
“Crisp-mas Party” is being sup-

ecutive Linda

Groves says, “In putting
together a deal like this it’s impor-
tant to link the right project with
the right brand. In this case the
match was perfect.’ a

. "
Consuming Pirates
Essex Consumer and Public Pro-
tection Department has won the
first UK Record Industry Anti-
Piracy Award established by the
British Phonographic Industry
following the seizure of counter-
feit audio cassettes from an illegal
trader in August this year.

There have been 1.462 seizures
by trading standards officers
across the UK to date involving
over 250.000 illegal cassettes. And

ported on-air
trailers and an advertising cam-
paign on the station. Capital’s

BPI anti-piracy co-ordinator Tim
Dabin says the UK now has the
lowest percentage of counterfeit-

senior business development ex-

ing in any developed country. O

Ostsee Files For
Ferienwelle Frequencies

by Robert Lyng

Rostock-based private station
Ostsee Radio has made an offer to
the state government of Mecklen-
buryVorpommern (M-V) to take
over the broadcasting operation
of the former Ferienwelle (Vaca-
tion Wave).

According to an Ostsee Radio
spokesman, “Now that it has
become evident that [public radio
station] NDR intends to broad-
cast throughout the new state,
private radio is the only way to
assure programming from and for
Mecklenburg-Vorpommern”’.

NDR says Ostsee is currently
“illegally occupying’’ the former
Ferienwelle frequencies. In their
offer, Ostsee’s board of directors
stressed they are prepared to take
over Ferienwelle’s studios, equip-
ment and editorial staff, and to
resume broadcasting on the for-
mer frequencies under the name
Ostsee Radio Ferienwelle. They
also underlined plans to finance
the station solely through adver-
tising revenue, assuming there
would be no taxes or radio licens-
ing fees.

Reflecting the local political

and economic situation, the MDs
in early November issued a joint
statement demanding a statewide
MV frequency, saying, ‘‘We trust
that the newly formed state
government will quickly provide
the necessary legal framework
within which Ostsee Radio can
commence broadcasting. Private
radio is necessary in order to in-
crease programming diversity and
balance, and to contribute to the
further democratisation of our
state. The owners of Ostsee Radio
are prepared to invest millions of
marks in order to create work-
places for numerous employees
and freelancers. The state govern-
ment must, therefore, give the new
state media law top priority.”
With one station ready for
broadcast in Rostock, Ostsee
Radio is also planning further
studios in Schwerin and Vorpom-
mern. The company is owned by
five newspaper publishing houses
in Rostock and Schwerin, the FC
Hansa (soccer club), as well as the
Hamburg-based Axel Springer
publishing house and the Ufa
Film Und Fernseh. u]

New Radio Landscape Painted
For Baden-Wurttemberg

LfK, the Baden-Wurttemberg
state licensing authority for pri-
vate broadcasters, presented in
Stuttgart November 9 its new pro-
posal to station operators for the
reorganisation of the financially
endangered private broadcasting
sector.

The state’s original private
broadcasting system, initiated in
1986, foresaw 50 local stations
and 23 regional broadcasters.
While providing broad plurality,
the system kept the broadcasting
range of most of the stations so
small that they have not been able
to finance themselves through
advertising revenue. The LfK’s
newly proposed two-tiered sys-
tem, while not considering a
hoped-for statewide frequency,
provides for 16 local broadcasters
and either four or six ‘“area
broadcasters™.
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The LfK proposal would re-
quire broadcasters at both levels
to enter into co-operative partner-
ships in order to enjoy larger
broadcasting areas. The 16 local
stations, which should be financ-
ed with local advertising, will have
broadcasting ranges from 110.000
potential listeners in Lake Con-
stance West to 720,000 in Stuttgart.

The LfK projects annual adver-
tising revenues from DM 1.6 mil-
lion to 5 million (US$ 1.08m-
3.39m) for the new local stations.
Meanwhile, the 28 broadcasters
now broadcasting from 21 regio-
nal stations will have to come to
an agreement to consolidate into
four or six area stations, depen-
ding on which variation of the
LfK plan finds their approval
January 25. The area stations will
be financed with national, regio-
nal and local advertising.

REI Schedules
Star Sat Full Time

Munich-based private satellite
broadcaster Star kSat Radio has
announced that Radio Eisack In-
ternational (REI) will begin
rebroadcasting  StarkSat pro-
gramming around the clock by
Christmas on REI’s 30 German-
language frequencies.

REI, which has been broad-
casting in both German and Ita-
lian (Radio Isarco International)
in south Tirol for the last 14 years,
already carries StarSat’s night
programme from midnight-07.00
on its 70 frequencies between the

Brenner Pass and Lake Garda.
REI, a popular seasonal holiday
station, will produce 25% of the
daily programming, concen-
trating especially on traffic and
weather reports.

StarkSat has a current poten-
tial audience of over 20.7 million
via cable, satellite and terrestrial
reception in Germany, while a fur-
ther 10 million potential listeners
can be reached throughout the
rest of Europe. Star Sat’s peak
hours of reception ‘are from
20.00-05.00.

PolyGram’s Retailer
Seminar Covers All Bases

PolyGram Distribution hosted a
multi-faceted seminar/presenta-
tion for two busloads of record
retailers from the five new Ger-
man states in Hanover October
29-30. Lothar Rodis, director of
the Distribution Center East, in-
troduced new distribution direc-
tor Fritz Lehmacher, who pointed
out ways to successful co-opera-
tion between the industry and
retailers. Other important topics
included the compilation, use and
function of the Media Control
sales charts and working with the
single as an LP marketing tool.
Peter Bertram, owner of the
Phonohaus record store in Frank-
furt, stressed the importance of
careful calculations in determin-
ing operating and stock budgets

as well as profits. His remarks
were followed by a visit to
numerous record stores in the cen-
tre of Hanover. The first day end-
ed with a performance by schlager
star Nicole, who presented her
new album Fuer Immer. .. Fuer
Ewig. There was also a lively
discussion about repertoire and
myriad marketing techniques.
The programme for the second
day included a visit to the PDO
factory in Hanover-Langenhagen,
where participants could observe
how CDs are made. There was
also a seminar on window dis-
plays, store furniture and product
presentation by Klaus Mekitt
from Lift, a German company
offering store display facilities. O
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Networks Show Their Regional Differences

by Jacqueline Eacott

A study on how peripheriques
and FMs fare in terms of regional
audiences shows that while the
battle intensifies between NRJ
and Europe 2, with NR1J losing its
dominance in certain regions, the
most marked differences continue
to be among the peripheriques.
RMC remains dominant in the
south at the expense of RTL and
Europe 2, a situation which is
reversed in the central and nor-
thern regions.

Published by Carat Radio, the
study is based on the last round of
Mediametrie results.

The differences caused by geo-
graphical location have already
prompted national  networks
to think regional. Skyrock, for
example, recently divided its
national operations into three
areas, covering the Mediterra-
nean, northern and south-west
parts of the country.

And Metropolys, acknowledg-

ing a weak presence in the south-
west, is ing its efforts

qual and damaging geographical
istributic M&M

on securing a greater number of
frequencies in the region, to
assure a more balanced national
coverage. The station, which
developed from a strong regional
following in the north, has also
made subtle changes to its pro-
gramming style to adapt to a
wider audience.

The differences are also chang-
ing the networks’ strategies.
‘While Europe 2 sells its program-
mes to subscribers throughout
France, who insert local shows in
the evening (Burope 2’s Paris fre-
quency Hit FM has a nightly jazz
programme not heard in other
areas), NRJ is now also acting as
a programme supplier in certain
regions, a departure from its nor-
mal policy.

RTL and Europe 1 based their
recent claim for more FM fre-
quencies on what they see as une-
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Inter Programme Boss
Demands More Cash

by Emmanuel Legrand
Pierre Bouteiller, programme di-
rector of public radio France In-
ter, has called for increases in the
station’s budget to help it compete

| with national AM privates RTL

and Europe 1.
In a rare interview, with weekly
newsmagazine LEvenement du
Jeudi, Bouteiller attacked cash
allocation within Radio France,
the public service radio corpora-
tion. Inter, he points out, receives
only 11% of the total budget, while
local stations are allocated 33%.

This leaves him unable to
challenge the commercial sta-
tions, he says, citing recent ad
campaigns which cost RTL and
Europe 1 a total of Ffr 35 million
(app. US$ 7 million). By contrast,
he was able to spend only Ffr 1.5
million on advertising.

“We have fantastic products,
excellent programmes;” he told
L’Evenement, “but if we can’t
promote them how can we still be
compared with our

22). The increasing FM coverage
enjoyed by peripherique stations
further challenges the existing
regional order.

The rating positions of indivi-
dual FMs vary considerably from
region to region. Europe 2 and
NRIJ jostle each other closely in
four main areas. Europe 2 is top
in the Paris region with 6.3% just
ahead of NRJ’s 6.2%, a scenario
Te] in the east (Europe 2,
8.5%; NRJ 7.7%) and in the
Mediterranean  coastal region:
Nostalgie (9.5%), Europe 2
(7.2%) and NRJ (6.2%).

NRJ takes top place in the
eastern Paris basin (8.6%), ahead
of Fun Radio (5.9%), with Europe
2 fourth with 3.8%. NRJ is also
top in the western Paris basin
(89%) followed by Europe 2
(8.2%), and again in the south east
(9.4%) with Europe 2 at (6.8%).

Skyrock makes a big impres-
sion in the north (8.6%), followed
by Nostalgie (4.2%), NRJ (3.9%)
and Europe 2 (3.1%). Skyrock is

also strong in the west (7.2%),
just behind NRJ (7.5%) and the
south west (5.1%), again second
to NRJ (7.7%).

But the differences are more
‘marked among the peripheriques.
| Radio Monte Carlo bases its pro-

gramming and image on its warm
| Mediterranean roots, a successful
strategy reflected in its high
latmgs (23%) in this region.

Bulgarian a cappella choir Les
Mysteres Des Voix Bulgares, win-
ners of this year’s Grammy for
best folk recording for their dou-
ble Volume 1/2 compilation, are
to tour Europe to promote their
Volume 3.

Dates in France are scheduled
for December, with Spain, Ger-
many, Austria and Switzerland to
follow between January and June.
‘The choir have already performed
in Scandinavia and the UK, dur-
ing October, and their album has

“We live in a constant con-
tradiction. I’m told lack of money
is what makes our task noble, but
at the same time [ am confronted
with the audience ratings. People
tend to forget that it needs money
to produce quality.”

been available Europe
since July.

According to PolyGram France,
which holds worldwide rights
(excluding ~ Switzerland ~ and
Japan) for the 25-woman group,

actually the female choir of
‘ Bulgarian state TV and radio,

France Inter has a reasonable
score (12.7%), close to its national
average but Europe 1 (1.5%) and
RTL (1.6%), both searching for
new frequencies in this area, re-
main very weak.

The situation changes dramatic-
ally in the Paris region where RTL
takes a massive 27.5% share, com-
pared with RMC's 0.6%. RMC is
not represented in the north, which
is again dominated by RIL
(33.2%) nor in the eastern Paris
basin, where RTL registers 37.2%.

In the south-east the situation
is more balanced where the Monte
Carlo station is considerably
stronger (8.4%) while RTL
(13.4%) is not so far ahead of
rivals Europe 1 (10.8%) and
France Inter (9.6%). The south-
west sees RTL (6.1%) lose its lead
to France Inter (15.6%) followed
closely by RMC (13.6%).

@ A recent study based on Media-
‘metrie Jan-June 1990 showed that
while 89.4% of the French popu-
lation tune in regularly to a radio
station, more people listen to the
radio in the Alsace region (92.7%
of the population and mostly to

RTL and NRJ) than anywhere
else. Southerners are less enthu-
siastic; the lowest percentages are
found in Languedoc Rouseillon
(84.2%) and Provence Cote
d’Azur (85.3%) while Paris/Ile de
France shows a respectable, above
‘ average, 90.4%. Figures relate to

percentage of listeners September-
October 90. u}

Les Mysteres Des Voix Bulgares

by Paul Andrews

they have found a wider audience
than expected for their mix of
orthodox and traditional folk
music.

“It’s very weird, but unique
music;” says A&R manager Jac-
ques Sanjuan. “Most of their
tracks are purely vocal, and
nobody’s quite able to say where
the style comes from - but their
audience is the widest you can im-
agine)”

Although, as a compilation,
not eligible for the French chart,
Sanjuan says some 80.000 copies
have been sold there, with the
follow-up now also selling
“steadily”. He adds that AM sta-
tions, particularly Europe 1, have
given the group airplay, as well as
“specialist”” FMs such as Radio
Nova and Oui FM.
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BRT TV Chart Show Ruffles Industry Feathers ™"

Amid controversy about not in-
cluding local talent, the first
Flemish chart countdown show
will debut January 11 on BRT TV,
The videoclip programme, called
“TV1 Top 30, will air Fridays
between 18.30-19.05, and relies on
the retail-based weekly BRT
Radio Top 30 chart.

Producer Johan van den Eeden
is confident the programme’s
broadcast time is perfect for his
12-20 year-old target audience.
“The Radio Top 30 is Flanders’
most popular radio programme,
and the TV show will be airing
one day ahead, at the start of the
weekend. It’s the ideal daypart?’

Explaining the show’s features,
van den Eeden says, ‘‘We have the
new entries, top sellers and the top
5 records in Europe. This ingre-
dient will be based on the Euro-
chart, and it is particularly in-
teresting because that chart will
give a somewhat ““delayed view”
on what’s going on, since coun-
tries like Spain tend to follow cer-
tain hits later on”.

Asked why he’s using the Radio
Top 30 chart, van den Eeden says,
“Because neither Canal Plus’s

system (based on FNAC sales)
nor the IFPI chart can give us
what we really want: a chart for
the Flemish audience”

But as with the radio chart, the
new TV chart will not have any
actual Flemish product in it due to
time constraints. ““Give us an ex-
tra 15 minutes and we will include
Flemish product)’ maintains van
den Eeden. “The whole pro-
gramme has to be seen as an op-
portunity for the record industry
to air their clips)”

However, the decision to leave
out Flemish talent is not going
over well in the local music in-
dustry. Walter Grootaers, front-
man of the very popular
Kreuners, says, ‘“This is the most
ridiculous decision I have ever
heard of, just when Flemish talent
accounts for the boom within the
Belgian record industry”.

Hans Kusters Music product
manager Roland Keyaert is al-
so concerned. “On radio, the
Flemish Top 10 chart is aired just
before the international Top 30
chart. Obviously, they don’t want
to have some of the same records
| back on the air. It is deplorable if

EMI Cues Up Silverpoith

EMI Music Publishing/Benelux
has announced the launch of
record label Silverpoint Records.
The new imprint will be be
distributed by EMI Bovema,
which will also deal with
marketing and promotion. The
first release will be Feel So Good
by Dutch singer Tara.

Says MD Arjen Witte, “‘Silver-
point will help to maximise our

activities in that field. We want
this new label to be the major
force within the Benelux for fin-
ding, developing and working
with new artists, and helping them
to develop their repertoire for an
international market.”

Adds Witte, ““We feel this is the

after having delivered numerous
artists to other record companies

music publishing potential and | in the past.” (m)
will be another channel for our
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right time to launch our own label |

| to provide the growing video

BRT TV will not have a separate
Flemish chart show.

BMG Ariola promo head Hilde
van Steenvoort does not believe
the chart reflects the actual sales
situation in the Flemish market.

““We are lucky to have other pro-
.grammes in which to feature our
Flemish artists. But I must say we
regret the decision to leave out
Flemish acts from the BRT TV
chart show?” 0

Laser Disc Retail
Launch Approved

Although the introduction of
Laservision and CDV have not
reached a broad audience, Super
Club and Philips have made plans
to launch the laser disc on the
Belgian market. Both companies
believe that they will be more suc-
cessful this time, thanks to a new
advertising campaign for both the
hardware and software.

Philips Interactive Media Sys-

tems senior product manager AF
Simonis says, “Three things are

essential in promoting the laser
disc towards a consumer market:
the availability of interesting soft-
ware, reasonably priced hardware
and effective distribution chan-
nels.  Our  collaboration  with
Super Club could become instru-
mental in boosting sales of both
hardware and software, as we at
Philips do not believe in rentals as
being important to developing the
market here?” O

Swiss Movement For
Super Club Shareholders

The Maurits de Prins group of
shareholders who own 51% of
Super Club have decided to place
their shares in a new Swiss part-
nership. The Super Club Holding
Et Finance, with registered offices
in Geneva, will act at Super Club’s
new top holding company.

The initial value of the new
shares has been set at Sfr 100 (app.
USS 83) and Super Club has con-
firmed its offer to all shareholders
to trade their current Super Club
shares for the new shares.

The move is reportedly meant

group with necessary resources
and structures, as well as to ensure
the possibility of an entry on the |

European stock markets in the
near future.

According to insiders, Philips,
which in May underwrote the
previous capital augmentation for
Bfr 1.5 billion (US$ 50 million), is
now said to have taken part in the
new holding for an amount of Bfr
2 billion through the intermediary
of the Swiss Confinpart holding.

Control over the Super Club
group will remain with the same
shareholders: the Maurits de
Prins group, Philips, KS (Kem-
pense Steenkool), financial com-
panies Benevent and Euroven-
tures, and investment funds .of
both the Belgian Kredietbank and
the French Credit Lyonnais. (J
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Radio & Company Delays Launch

‘The launch of the new national
commercial station Radio
Company has been delayed,
perhaps until summer 1991. The
station is owned by newly created
company SCGR (Societa Ges-
tione Radio) with Italy’s Beta TV
group holding a 51% share. The
rest of the company is split bet-
ween Rome promoter David Zard,
journalist Daniela Brancati and a
dozen commercial stations.

Beta's director-general  Pier
Luigi Stefani predicted an Oc-
tober or November launch for
Radio & Company (M&M July
28). He was unavailable for com-
ment at press time.

But Zard, who says he has per-
sonal and company shares in

by David Stansfield

SCGR, blames the new broadcast
legislation for the delay. Zard:
““We want to launch the station in
a very special way. But we want
government guarantees that we
will be allowed to operate so we
have to wait until the new laws
become effective!”

All 41 articles of the new
legislation will be put into opera-
tion by January 1 1993 but Zard
does not believe that Radio &
Company will have to wait until
then to start broadcasting.

““We want to use the same fre-
quency throughout national ter-
ritory but only the two govern-
ment commissions working in
that area can decide that. But I
believe we will be in business by

Rete 105 Air McCartney Phone-In

Rete 105, the Milan-based com-
mercial station, claimed another
national exclusive with its involve-
ment in the UK staged Rocksat
event featuring Paul McCartney.
Stations in 15 European ter-
ritories linked up live via the Astra
satellite to London’s Capital
Radio where McCartney talked
about his new album, Tripping
The Live Fantastic, and answered
questions from a listener in each
of the participating countries.
Rete 105 was the only Italian
station to take part. PR manager

Edoardo Hazan: “The event was
a peculiar one for us as our DJ
Alec Peroni wasn’t doing the in-
terviewing. A lucky listener, who
had to speak in English, asked
Paul a question. It was an emo-
tional moment when you consider
that they were being heard right
across Europe!”

Peroni may not have asked
McCartney any questions but he
was responsible for the on-air
translation during the 21.00-22.00
broadcast. ]

Licence Allocation Delay Expected

The allocation of frequencies and
licences under the terms of Italy’s
new broadcast law is now not ex-
pected to be completed for two
years, due to the high number of
applications.

A total of 3.879 stations ap-
plied for licences before the Octo-
ber 23 deadline (M&M November
10), including 3.855 local outlets,
15 national commercial broad-
casters, six non-Italian stations
and the three channels owned by
state broadcaster RAL

The job now for two govern-
‘ment commissions is to define fre-
quency areas, select successful
applicants and lay down technical
regulations for each broadcaster.

Oscar Mammi, minister for
post and telecommunications,
had hinted at an early conclusion
but that now seems unlikely.
Claudio Astorri, station director

at national commercial network
Radio DeeJay and inter-regional
station Radio Capital comments:
“The work of the commissions
will not be simple. With the
number of applications received, I
suspect that the whole operation
will take two years.’

Astorri says he is surprised by
the number of applicants: “The
whole industry thought the re-
quirement to apply for a licence
was part of the initial selection
process. It seems we were wrong
because all stations appear to
have received the necessary forms
and have completed and submit-
ted them.

*“This means problems for both
national and local broadcasters.
There is no way the government
can allow the existence of 3.855
local stations and 21 national sta-
tions!”

July 1991;” said Zard.

Zard confirms that the station
has not changed its projected non-
specialised music format targeted
at an 1840 age group. He adds
that Radio & Company will
benefit from the creativity of his
firm and that the station will help
with his promotion business.

Zard: “Itis part of our strategy
to use media for our purposes. We
aim to organise some major
events for new acts and the in-
volvement of the station will be a
great help’

He maintains that he will not
use Radio & Company exclusively
for his concert promotion ac-
tivities. *“We will continue to work
with every station possible. Radio
& Company will receive no pri-
vileges”

U ST R e

San Remo
Dates Confirmed

Next year’s San Remo Song Festi-
val will be held from February 27
to March 2 and will probably be
staged at the city’s Ariston
Theatre, the traditional venue
before the change in 1990 to a site
outside the centre of San Remo.
This year’s venue was heavily
criticised for its inconvenient
location.

Adriano Aragozzini will orga-
nise the event for the third suc-
cessive year. Aragozzini has
brought slick organisation but
also controversy to the organi-
sation. In 1989 one artist took
him to court claiming she was
unfairly excluded from the contest
while another protested by going
on a hunger strike.

The music format for the 1991
Song Festival has not yet been
confirmed. O

Tracker Steps In
To New Market

Tracker, the computer audio log-
ging system, is about to be intro-
duced on the national broadcast
market. The system is manufac-
tured by the US firm RCS and will
be distributed in Italy by Mario
Semprini who heads the Milan-
based Radio System Sound
company.

Semprini believes that Tracker
with its ability to store up to 16
days of programming on one DAT
240 cassette will provide a wide
variety of benefits to stations.

He claims it will make life
much easier for broadcasters
when Article 23 of the new
government legislation comes into
effect from January 1 1993. It
states that commercial radio and
TV stations must submit com-
plete recordings of their program-
mes every three months to the
government in order to ensure
that they are not causing public
offence.

Semprini will be demonstrating
Tracker at the Milan-based natio-
nal stations 101 Network, Radio
DeeJay and Rete 105. He expects
Radio DeeJay to be the first buyer
at an initial introduction price of
USS$ 15.000.

Claudio Astorri, station direc-
tor at Radio DeeJay, confirms his
commitment to the system.
Astorri; “I first saw Tracker at
Boston’s NAB in September. It is

a system that Radio DeeJay
definitely needs:”

Healso believes it will help with
the forthcoming law requirements
and is enthusiastic about its abili-

Claudio Astorri

ty to provide a check on station
programming. “I have to use a
tape recorder to do my air checks
at the moment. But with Tracker
I only have to digit a keyboard to
find the exact time [ want to listen
to. It will assist me in giving
advice to DJs more quickly and
efficiently. It will also help to give
guarantees to advertisers who
want to ensure that their spots are
being aired at the right times!’ (J

SCAND

INAVIA

RTLs Scandi Service

Runs Into

Problems

by David Rowley

RTL International MD Morris
Vass says the company’s recently
launched satellite and cable ser-
vice in Scandinavia is under threat
due to a dispute over the level of
copyright performance payments
in Sweden.

Says Vass, ‘“We are being asked
to pay on the basis of households
which is completely absurd. The
figure mentioned was Skr 14 (app.
US$ 2.50) per houschold, which is
about 10 times more than our pro-
jected revenue.

“There is no intransigence on
the part of either party, but we
need the agreement so we can
begin introducing the cable service
in Sweden during December. If
not, then there will be serious pro-
blems on the viability of the whole
project and that would be sad’”

Vass says RTL International’s
calculations are based on a very
low listener reach - one radio per
house and one listener per radio,
given the limits of a cable service,
and adds that the company wants
an agreement based only on
revenue.

“We have experience in other
European countries and 6% for
basic copyright is about top
whack with another 2-3% on
neighbouring royalities. They’ve
been talking about 12% and we
just can’t go ahead on that basis,”
says Vass.

Gun Magnusson, MD of per-
formance rights organisation
Copyswede, says she expects the
negotiations with RTL to be dif-
ficult because the company wants
royalties paid on the basis of a
combination of income and num-
ber of households.

“Performing artists are very
well protected in Sweden com-
pared to other countries and this
can make it expensive. RTL has to
take the intiative now but I can see
things becoming difficult because
it has made it very clear that what
we're asking is unacceptable’

Copyswede is negotiating with
RTL International on behalf
of IFPI, STIM and SAMI on
all aspects of broadcast royal-
ties. [u]

Norway To Consider Awards Cuts

IFPI Norway may slash its sales
levels for platinum and gold
awards, in the wake of the deci-
sion by [FPI Denmark to substan-
tially reduce its qualification ceil-
ings (M&M November 24).

IFPI Norway chairman Rune
Hagberg says the issue has been
raised before but that the Danish
move may see it put on the agenda
of the next meeting. “We will
possibly follow Denmark on this;”
he adds. “It would be a logical
step, considering the stagnation
of the market here!”

Currently, Norway has levels of
100.000, 50.000 and 25.000
respectively for platinum, gold
and silver albums and singles.
There is also a diamond award for
album sales of 75.000.

For albums, these levels (except
diamond, which is peculiar to
Norway) match those which IFPI
Denmark cut last month to 80.000
for platinum, 40.000 for gold.
Danish singles awards were cut
from 50.000 to 20.000 for pla-
tinum and from 25.000 to 10.000
for gold, with silver awards
abolished altogether.
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The Norwegian market, how-
ever, is even smaller than Den-
mark’s. Trade deliveries of all
album formats amounted to 8.2
‘million units in 1989, compared to
Denmark’s 9.8 million. Some
700.000 singles were delivered in
Norway, 900.000 in Denmark.

Hagberg adds that if IFPI Nor-
way does take up the idea, it
would “go all the way down” to
the levels of countries such as
Austria and Belgium (50.000 for a
platinum LP, 25.000 for gold),
and abolish both silver and dia-
mond awards.

““‘However,” he continues, *‘there
are many people who believe the
platinum and gold classifications
are awards of excellence that need
to be upheld’” o

To contact
Music & Media
Tel:31 20 669 1961
Fax: 31 20 669 1951
(editorial)

31 20 669 1931 (sales)
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Iberpop Cancelled

Iberpop, one of Spain’s most
important rock and pop festivals
for local talent, will not be held
this year due to a legal dispute
between organiser Ignacio Faulin
and the local government in Rio-
ja, which has sponsored the event
since it was launched six years
ago.

The government decided not to
give permission to the forthcom-
ing edition after learning that
Faulin was trying to sell exclusive

TV rights for the festival to Canal
Plus, and had registered Iberpop
as hisidea and intellectual proper-
ty. It has since launched legal pro-
ceedings against Faulin.

The annual festival, which is
held in Logrono, has built a
reputation for showcasing up-
and-coming Spanish bands, with
past successes including Loquillo
and El Ultimo de la Fila. The
government is now considering
organising an alternative event. ()

Ramoncin Joins
Onda Cero Line-Up

by Anna Marie de /a Fuente

ONCE's new 105-station network
Onda Cero has announced that
pop singer Ramoncin has joined
its line-up of well-known perso-
nalities who will host programmes
on the network.

The announcement was made
during a press/media presentation
on November 20, when the net-
work’s new logo and TV adver-
tisement were unveiled.

Ramoncin will host a breakfast
show featuring interviews with
famous people. Director-general
Ricardo Vaca says other per-
sonalities presenting programmes
on Onda Cero include veteran
actress Massiel, who focuses
on the show-business world.

Onda Cero is a fusion of
ONCE'’s Amanecer and Cadena
Rato networks and Vaca says it
will move to larger headquarters
by early next year. He adds that it

-

CERO
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Ondo Cero's new logo

will be transmitted via satellite by
April.

Meanwhile, ONCE director-
general Miguel Duran has an-
nounced that the charity group
plans to set up a holding com-
pany, pending government ap-
proval. He says that the company
would be comprised of five divi-
sions: media, real estate, finance,
industrial and stocks. ]

Onda Madrid Faces Overhaul

The board of directors at Madrid
local station Onda Madrid has set
up a commission to study a possi-
ble overhaul of the ailing station,
which has only 21.500 listeners ac-
cording to the latest EGM media

One proposal being considered
involves programming based on
France’s Franco-Info, a 24-hour
news station. However, Onda
Madrid executives say the station
would need 50 reporters to make
this feasible.

The ission is posed
of the station’s administrative
staff, trade unions and consultan-
cy firms. Onda Madrid’s budget
for 1991 is Pta 612 million (app.
US$ 6.5 million), but expenses at
the station have increased by
207% since 1988.

90% of Onda Ma-
drid’s staff have signed a petition
calling for the resignation of sta-
tion head Gabriel Campo. The
employees have also requested
talks with director-general Gon-
zalez Sinde. C
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Jimmy Somerville

“The Collection
1984/1990°; a compilation
featuring hits by Jimmy
Somerville, was released
by London Records on
November 12 and is now
climbing up the European
Top 100 Albums after
debuting at no. 25.

from his days with
Bronski Beat and The
through

to his solo work up
to this year.

immy Somerville’s previous
releases have notched up
sales of more than six
million units in Europe and all of
his singles have made the top 30 in
the UK. He first found fame in
the early 80s, when Bronski Beat

hit no. 3 in the UK charts with
Smalltown Boy, and then formed
The Communards with long-time
friend - and Bronski Beat
saxophonist and clarinet player -
Richard Coles.

The combination of Coles’s
arrangements and  Somerville’s
soaring vocals proved to be a
major success, with The Com-
munards scoring a string of hits,
including a no. 1 spot with Don’t
Leave Me This Way. But after
two years they went their separate
ways and Somerville launched his
solo career.

Released on CD, LP, MC and
video, The Singles Collection
1984/1990 features 17 tracks,
including Ain’t Necessarily So,
Comment Te Dire Adieu, Never
Can Say Goodbye, Why? and
You Make Me Feel (Mighty Real),
plus Smalltown Boy and Don’t
Leave Me This Way.

It was produced by Mike
Thorne, Stephen Hague and
Pascal Gabriel. Also featured on

the album are Marc Almond,
Claudia Brucken, Sarah Jane
Morris and June Miles Kinston.

The first single, a cover version
of To Love Somebody, came out
in the UK on November 5 and in
mainland Europe on November
12. It is now at no. 8 in the UK
and no. 15 in the German Airplay
Chart

John Reid, international mana-
ger at London Records, says the
single is “exploding on radio in
Europe” and adds that it will be
followed by Smalltown Boy in
January. The track is being
remixed by Stephen Hague this
week.

Reid adds, “Somerville is
devoting three months to doing
UK and European press and
promotion. He is in and out of
every major market”’.

Somerville recently returned
from a promotion trip in Ger-

s

o
- ¢

many, where he was interviewed
by Radio Gong, Star * Sat, Radio
WDR, Radio RPR, Radio FFR
and Bayerischer Rundfunk (BR).
And he has also been featured on
RAI 1 and Radio Di i

Roko

m Signed to Polydor Hamburg.
for the world via German
production company
Mainhattan Music

® Publisher: Mainhattan Musik
Verlage (the cover of the
Jefferson Starship song Jane
is published by Pods,
Lunatunes, Little Dragon,
Kosher Dill)

® Management: BFS
Management INC, Muhlheim

® Band members: Roko
Kohlmeyer (vocals, guitar),
Jurgen Beitel (keyboards),
Ricky Lee (drums), Andre
Pasquier (bass), Marc
Bugnard (guitar)

m Current album: Roko,
released in GAS end of
September

m Current single: One Night
Stand

m Production: produced by Bob
Marlette (Steve Thompson,
‘Tracy Chapman) for
Mainhattan Music
Production; engineered by
Albert Bockholt (Def
Leppard, Victory, Magnum).
David Kershenbaum (Joe
Jackson, Tracy Chapman,
Supertramp) was executive
producer. Pre-recording was
done at Roko-Soundstudio
and Hotline Studios in
Frankfurt; final production at
Wisseloord Studios in
Holland

[s P o T L I G H T NN

m Marketing: Ads in all heavy
metal magazines, including
Kerrang, Metal Hammer,
Metal Forces and Sounds; fly
posters in 18 UK cities; in-
store merchandising

m Tour: the band are special
guests on Magnum’s current
18-date UK tour; headline gig
at London’s Marquee,
attended by PolyGram
executives

m Foreign release: UK,
Scandinavia, Holland, Spain,
Italy, Greece, Japan
{Phonogram) and the US
(PolyGram)

Founded by singer/guitarist and
songwriter Roko Kohlmeyer, who
wrote all the tracks on the new
album, Roko specialise in hard-
hitting, muscular rock with
memorable hooklines.

In the past Kohlmeyer has
worked as a session musician and
has also been a member of several
rock bands in the Frankfurt area.
He also owns an eight-track
studio, where most of the pre-
recording for this album was
made. Kohlmeyer is known for his
dislike of samples and computer-
driven music and instead opts for
his music to be as ‘‘hand-made”
as possible.

The video for One Night Stand
was directed by the renowned
“Torpedo Twins”, Rudi Dolezal
and Hannas Rossacher, for Doro
Productions in Vienna.

Fabrizio de An

m Signed to Dischi Ricordi. The

Suono in Italy.

TV appearances have included
““Rockopop”’, one of the most
popular music shows in Spain
(TVE); the telecast of Belgium’s
Diamond Awards (BRT); and
German TV show *“Formel Eins”’
(ARD 1). This month he will
appear on ‘‘Countdown” in Hol-
land (Veronica) and an interview
is also scheduled with French
television channel Canal Plus.
Meanwhile, the current single is
being given heavy rotation by
MTV Europe.

Reid says a tour is not planned,
but that Somerville has started
writing material for a new album.
Recording is expected to begin in
February/March and the LP will
be released near the end of next
year. (]

new LPisa
between Ricordi and Fonit
Cetre

m Publisher: Jubal

® Management: no current
management

m Current album: Le Nuvole,
released September 24

& Production: recorded and
mixed at the Metropolis
Studio in Milan; produced by
Mauro Pagani and De Andre,
mixed by Maurizio Camagna

m Marketing: TV ads
announcing the LP’s release
on all three state RAL
channels from September
10-22; spots on the same
channels following the release
for 16 days; interview on RAI
TV’s ‘Prisma’ show on
September 22; press
conference on September 24

dre

m Tour: national tour from
February

m Euro releases: no immediate
plans

Le Nuvole, which has sold
300.000 units since its release,
features a range of musical styles,
from ballads to folk and rock.
The LP was given heavy rotation
on the RAI 2 music programme ‘1
Magnifici 10’ for two weeks, and
both state and private networks
have screened the video for the
song Megu Megun.

De Andre has released 20
albums since starting his career in
1960. His last studio album,
Creuza De Ma (1985), sold
150.000 units and won seven
awards, including three from Club
Tenco and one from national
music journalists.
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top the charts from Bombay to Reykjavik. Breezy, melodic and
heartfelt sweet, this up-tempo folky pop tune has all the mak-

| ings of a classic.

Marc Almond

Waifs & Strays - Parfophone

The Frank Sinatra of sleaze
returns with a romantic though
danceable track, with just the
right degree of camp.

Londonbeat

A Better Love - AnxiousRCA/BMG
The follow-up to the Eurochart
topper I’ve Been Thinking
About You, is once again a
display of vocal craftsmanship.
Up-tempo, yet mildly moody
and chartbound.

Herman Brood

Legal In Amsterdam - CBs
Although officially still not
legal in Amsterdam, Brood’s
swan song deals with the
pleasures of certain oriental
substances. Good ole’, straight-
from-the-heart rock & roll.

Elmer Food Beat

Daniel - OTT/Polydor

A French guy called Elmer
Food Beat, playing an acoustic
country-tinged ‘‘oompah oom-
pah” song, sung in his native
language? A strange mix in-
deed, but what fun it is...

Cubik Olympic

808 State - ZTT/WEA

Instrumental dance of high
calibre. A heavy-sounding cross
of weird sounds, crucial
grooves and tunes of TV series.
Hardcore house, but not to be
missed.
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SINGLE OF THE WEEK
Silje

Tell Me Where You're Going - EM/
Norway’s Silje has got a definite
hit on her hands here, with this
lovely acoustic song. Originally
released on the indie label
Lifetime Records, the song has
already charted in Norway. This
second try, however, deserves to

Mark Shaw

Love So Bright - EM/

Former Then Jerico singer in
an emotional, epic love song,
backed by lush strings and
featuring  Shaw’s  heartfelt
vocals.

BB King

Peace To The World - MCA

A soulful gospel with plenty of
horns, massive choir in the
chorus and King’s trademark
mellow guitar sounds. Taken
from the Live At San Quentin
album.

Kirsty MacColl

& The Pogues

Miss Otis Regrets/

Just One OF Those Things - Chrysalis

This Red Hot & Blue collabora-
tion deserves every attention it
can get, if not for the cause,
then for the beautiful song.
This is no Fairytale Of New
| York, but it comes close.

World Famous
Supreme Team Show
Operaa House - Virgin

Malcolm McLaren is back with
a new self-made trend - opera
house, indeed - mixing house
beats with raps and arias.

pop tunes. Danceable and very

Danielle Dax

Blast The Human Flower - Sire
Former ~member of the
notorious Lemon Kittens and
Shock Headed Peters, Dax has
clearly outgrown her indie past.
Although this album is still
pretty offbeat, the total avant
garde extravaganza has gone.
Several tracks feature loud-
rocking guitars, while dance
beats are notable on others.
The Beatles cover Tomorrow
Never Knows could be a chart
contender with its firm house
rhythm and oriental setting.

Primus

Frizzle Fry - Carolie

The funk/hardcore crossover
scene continues to produce
remarkable bands. A freaky
album full of Zappa influences
with wildly reverberating bass
sounds, howling guitars and
funky drumming. A very left-
of-centre . combination  of
styles, but yielding some very
innovative ideas about making
music. Any programmer into
something new - and that in-
cludes dance, rock and alter-
native formats - should try Too
Many Puppies, Frizzle Fry and
John The Fisherman.

Roko

Roko - Polydor

A German outfit producing
nicely textured hard rock, once
again proving  well-crafted
metal comes from all over the
globe. Roko know the rules of
making hard rock through the
use of keyboards to add colour
to an overall sound. Try One
Night Stand, Fantasy and the
Jefferson Starship cover Jane.
See facing page.

Dwight Yoakam

If Their Was A Way - Reprise

New country’s finest proves to
have a good ear for commercial
sounds. The LP’s opener, The

ALBUM OF THE WEEK

Beloved

Blissed Out - East West

Known as one of the first groups

to combine guitar rock with

house, Beloved are the link bet-

ween the pop sensibilities of the

Pet Shop Boys and the techno-
, drive of New Order. This remix

album puts them at the forefront

of the current dance scene, with its array of crystal-clear, modern

accessible. Combined, this makes

them equally as attractive to CHR as to dance programmers.

| Distancé Between You And
Me, is pleasant up-tempo pop
featuring a fine twangy guitar
that could easily fit modern hit
radio playlists. And the track
Takes A Lot To Rock You is, in-
| deed, a good rocker. Neither
are tear-jerking ballads miss-
ing, of which Sad, Sad Music is
the most compelling.

Child’s Play

Rat Race - Chrysalis

Hard-rocking, party metal
from the US in a greasy produc-
tion by Howard Benson. The
four-piece band specialise in
simple but effective rock songs,
with influences ranging from
blues to punk. Echoes of Van
Halen in their David Lee Roth
days are notable. Try: My Bot-
tle, Wind, Girl Like You and
Damned If I Do.

Peter Gabriel

Shaking The Tree - Virgin

An album that hardly needs an in-
troduction. A greatest hits collec-
tion featuring the former Genesis
frontman in his finest hour. In-
telligent, melodic pop songs,
which, in all their diversity, possess
the unmistakable Gabriel touch of
genius. From the pounding
Sledgehammer, through the quir-
ky madness of Shock. The Monkey
to the chilling Biko, Shaking The
Tree is a quality compilation.

The Tragically Hip

Up To Here - MCA

‘The first full album of the Cana-
dian blues rockers after their
self-titled mini, is a collection of
sleazy, swampy songs with ample
space for the droning rhythm
and bass guitars and the sharp
slide. Mostly up-tempo, this is a
solid, no-nonsense album where
trdition is kept in honour, but
never takes over. Best: the single
New Orleans Is Sinking, Opiated
and the acoustic, spine-shivering
38 Years Old.

)
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EUROPE’S MOST RADIO ACTIVE HIT MATERIAL

IT'S NO I! b

SINGLES
Whitney Houston Airplay
Vanilla Ice Sales

ALBUMS
Madonna Airplay
Phil Collins Sales

E X P L O S I

V E S

Explosives features the major new releases by established and new artists.
It includes recent releases still in need of support on European radio.

CHART BUSTERS

Chart Busters is 2 quick reference to this week's Hot 100 Singles/Albums and the
European Top 50 charts. Chart positions are indicated where appropriate.

[SINGLES OF THE WEEK ]

[[CHART ENTRIES ]

Silje - Tell Me Where You're Going (EMI) .
Kirsty MacColl & The Pogues - Miss Otis Regrets (Cysaisy | Airplay Top 50
World Famous Supreme Team Show - Operaa House  (Virgin) | Steve Winwood - One And Only Man (26) (Virgin)
B.B. King - Peace To The World (Mca) | Madonna - Justify My Love (31) (Sire)
Marc Almond - Waifs & Strays (Parlophone) Vanilla ice - Ice Ice Baby (32) (5BK)
Monie Love - It's A Shame (My Sister) (44) * (Cooltempo)
LSURE HITS - l P’;t Shc;;:o;s‘- Be'ing Boring (45) (Parlophone)
Londonbeat - A Better Love (Anxious/RCA/BMG) o,t ingles .
Aztec Camera - The Crying Scene (WEA) Patrick MacNee & vHononj Blackman - Kinky Boots (43) (Deram)
Holly Johnson - Where Has Love Gone? (ca) | Pet Shop Boys - Being Boring (52) Puriopherg)
e Isabella A - He Lekker Beest (67) (CNR)
Soul 1l Soul - Missing You (Ten Records)
Dread Zeppelin - Your Time Is Gonna Come (RS) Elton John - You Gotta Love Someone (73) (Rocket)
Top 100 Albums
[EURO-CROSSOVERS | | Ctaudio Baglioni - Oltre (37) (cas)
Herman Brood - Legal I F—— sy | Peter Gabriel - Shaking The Tree - Golden Greats (39)  (Vgn)
' The Righ Brothers - The Very Best Of ... (43)
Elmer Food Beat - Danicla (OTTPoldor) e Righteous Brothers - The Very Best (43) (verve/Polydor)
FAST MOVERS RS
[EMERGING TALENT g || ZE
Cubik Olympic - 808 State @rmwes) | Airplay Top 50
Mark Shaw - Love So Bright (EM) | Robert Palmer & UB40 - I'll Be Your Baby Tonight (2-5) (EMY)
Dream Warriors - My Definition Of .. (4th&B'Way) | Londonbeat - I've Been Thinking About You (34)  (Anxious/RCA)
Pet Shop Boys - So Hard (5-8) (Parlophone)
The Righteous Brothers - Unchained Melody (6-13) (Verve/Polydor)
[ENCORE J The Beautiful South - A Little Time (7-15) (GolDiscs)
Mory Kante - Touma (LP) (Barclay) .
Living Colour - Love Rears Its Ugly Head ey | Hot 100 Singles
King Bee - Royal Jelly (LP) (Torso Dance/CBS) }";':"':‘ﬂelyca ol.f:::: Blgby g-l) By g 3% . A(SBK;
Prefab Sprout - We Let The Stars G Kitche /CBS) bl N IRUEC U A rista
relbPRrot=e et e 201530 (Kichennare/CBS) | T1.e Righteous Brothers - Unchained Melody (4-4) (Verve/Polydor)
- - — ~ —7 | Maria McKee - Show Me Heaven (5-5) (Epic)
[ALBUMS OF THE WEEK )| Enigma - Sadeness Par 1 (69) (Vi)
Beloved - Blissed Out (Estves) | Top 100 Albums
Primus - Frizzle Fry (Caroline) | phil Collins - Serious Hits. .. Live! (I-1) (VirginWEA)
Peter Gabriel - Shaking The Tree (Virgin) | Whitney Houston - I'm Your Baby Tonight (2-2) (Arista)
Danielle Dax - Blast The Human Flower (5e) | Elton John - The Very Best Of ... (3-5) (Rocket)
Dwight Yoakam - If There Was A Way (Reprise) | Madonna - The Immaculate Colection (6-6) (sire)
Child’s Play - Rat Race (Chrysalis) " | Status Quo - Rocking All Over The Years (15-20) (Vertigo)
Roko - Roko (Polydor)
The Tragically Hip - Up To Here (MCA) r
The Outfield - Diamond Days ‘v | [HOT ADDS
Status Quo - Rocking All Over The Years (Vertigo) . .
Beyond The Blue - Beyond The Blue (ropioy | Breaking Out On European Radio
Tony Carey - Storyville (Metronome) Elton John - Whispers (Rocket)
Lucio Battisti - La Sposa Occidentale (CBS) The Pixies - Dig For Fire (4AD)
the Eurochart top five from five years ago. BER 8 - 1985
o ]
Albums
A-Ha - Take On Me (Warner Brothers) Dire Straits - Brothers In Arms (Vertigo)
Elton John - Nikita (Rocket) Madonna - Like A Virgin (Sire)
Jennifer Rush - The Power Of Love (css) | Sade - Promise (Epic) |
Stevie Wonder - PartTime Lover (Motown) | Simple Minds - Once Upon A Time (Virgin)
| Lionel Ritchie - Say You, Say Me (Motown) | ZZ Top - Afterburner (Warner Brothers)
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THE MOST PLAYED RECORDS IN EUROPE

united kingdom

germany

austria

Most played records compiled on BBC
stations and the major independents.

1. Whitney Houston - You bty Torigh.
2 Robert Palmer & UB40 -1 e Yo By T
3. Kim Appleby -Dor' Worry

4. Black Box - sy

5. Kylie Minogue -Sup Bk n ine

Most played records on the ARD stations
and the major privates. Complled by
Media Control, Baden Baden.

1. Lononbmat- bt Tt T
L D T

3. Pet Shop Boys -5o

4 At thmm

5. BAP -l n Lot

6. Vaya Con Dios -t Net o

T BT

8. The La's - TnereShe Gors & Enims-nees

9. 118 Yo Bt o

o e e |a Jimmy Somerville -To Lov ey
Tine The Ry O The R

12 dl A e 12 S s ey

1. Lo 13. Eros Ramaszott- Canowee

14, Prince Throug Beore...

15, Jon Bon fovi- e 15. Elton John - Yo G Lov Sonene

16, Paul Simon - The Obaos 4

17. Mariah Carey -Lor TaesTine

18. Craig MeLachian -1 ims:Fe i Cryng
19, Madonna -Jaly ¥y Love

2. Blinds Calde - W ) e e Tog

16. Rod Stewart -t Tkes Tmne
nny Rogers -What| Dd or Love

Steve Winwood - One And Ol Min

19. Matthias Reim . e Ha’Gecaeum Von O

20. The Beautiful South -A ise Time

switzerland

Most played records on the national chan-

nel DRS 3 and the private stations, Radio
Aktuell, Basiliek, Radio Pilatus, Radio Z
and Radio 24. Compiled by Media Con-
trol, Basel.

1. Londonbeat -ve 8ee Theka Aboi You
2. Robert Paimer & UBA0 115 Yox by T

. Pet Shop Boys 5ot
6. Steve Miller Band -The ker
ey Rl

Micils & Sulsister -Thou sl
5 Vinate: e ke Baby
10. Monie Love -I's A Shane ( Scer)

14, Matthias Reim -Ich Ha Geasune Von D
15. Mariah Carey - Love Tes e

16. Deee-Lite - Groove s In The Heart

17. Herbert

ey
Status Quo -The Amersry Wiz
19. on Bon Jovi-Blue Of Glry

20, Enigma -Svenes Prc |

italy

e from RAI
tereo

6. Steve Winwood -Refuees
s B

|s' Pet o Bops St

20. Massimo Briviero - g

Most played records on the national pop
channel O3. Compiled by Media Control,

1. Dance With A Stranger - The nvie an
2. Wil & The Power - We Are The Fower
ey s
4. Vaya Con Dios -Naa e
ST EA Omlm()iymn

Rt s £ 080 1Be You Sy Tomgh
8. P, Sampson & Double Key - We Love To Love
9. Maxi Priest - Coe To You

10. DNA feat. Suzanne Vega -Tor's Dner

_ france )

Most played records on the AM and FM
stations as compiled by Media Control,
Strassbourg.

Radios Peripheriques (AM Statlons)

1. Goldman -Nsx

2 Michel Sardou - Hure e

3. Elsa -Ren QuePor 1

4. Patrick Bruel - Aors R

5. Jil Caplan -Tow CQuiNus Sepre

/DA e, Sacae Veg Tt Do
Lavaine -

u Rvr e 8 058 115t You By Torg

9. Plerre Bachelet -fo

12. New Kids On The Block - Ton.
13. Mory Kante - Sukieo

14. Pauline Ester - Le Morde £ Fou

15. Alain Souchon -Les Cuors

16. Michel Fugain - rasonFur L Densele
17. Liane Foly - Asfur £ AMewse

18. Maxi Priest -Cle To You

19, L'Affare Louis Trio - Cracun D So Cote
20. Etton John - Wispes

Radios FM

1. DNA feat. Suzanne Vega -Ton's s

5. Phil Collis - Toats s Te Way s

6. New Kids On The Block - Tonghc

7. Mecano - Une Femme Avec Une Femme

8. INXS - Suiide Blonde

9. Gearge Michael - Payog for

o DmSamlSMm!Covban ek Takg

holland

spain

Most played records compiled on the na-
tional stations Radio 2 and Radio 3 as
compied by Stichting Nederlandse Top
40.

1. Anita Meyer -Fresion
2. Rod Stewart & Tina Turner - Taes Two
3. The Vaughan Brothers . Tek Teck

4

The 20 best played records in Spain from
Cuarenta Principales, covering the major
Spanish stations.

1. Roxette -kt Have Besn Love
2. INXS - SucieBerde

3! La Trampa - Acee Y Bsane
 Various A

. Madonna - ey My Love
6. Maria McKee - Show Me Heaven
7. Prince -New Powes Gerton
8. Vanilla fce -ice ke Baby

9. Clouseau -Domio
oo el v e
11, Stef Bos -GekZin's

12. EMF. - Unseeabe

13. Robert Palmer & UBAD - (15 Yo by Tongc
14. Oleta Adams - Gt Here

19. The Pixies - DgFo Fre
20, Lepes Michie & Soliter - g Beore.

. Depeche Mode -Wordn My Erer
6. New Kids On The Block - Torgh:

u: Tuenty Sevn: o o

- Whacs A Woms

n Steve Miller Band - Th oer
Londanbeat - e Ben Thoking Abos You

14 Pair el R Reguce

15, Basia - isog Fo A By

16. Depeche Mode -Ward My es

17. Lisa Stansfeld -1 Cas¢Deny I

18, Gloria Estefan - Here We e

19, Francis Cabrel - Tou Le Monde Y Pese

20. AHa - Cejg n T Ran

_ finland

Most played records on 25 private sta-

tions a5 compiled by Discopress Tampere.

1. Muska P K
2. Kirka -Ou Lible

3. Kikka - Sk Venseen

4. Tero Vaare - e
5.

i SMp ol Of sp
17. Hombres G -tsus Tu via
18. Los Sencillos - i Moier
19. Whitney Houston - ' You By Tergh.
20. Los Romeos - % Vs ko

6. Londonbeat - \ulq!m-gmz'm

9. Whitney Houston - Your Bby Torght
10, Timo Pardnen  iesOer ot
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ARTIST - ORIGINAL LABEL - (PUBLIHER)
Pm Your Baby Tonight

Whitney Houston- Arista (Kear/EpicSolar)

Pll Be Your Baby Tonight
Robert Palmer feat. UB40- EMI (Copyright Control)

P've Been Thinking About You

Londonbeat- AnxiousIRCA (Warner Chappel)
Show Me Heaven
Maria McKee- Epic (Famous/Ensign Music)
So Hard
Pet Shop Boys- Parlophone (Cage Music)

s Unchained Melod:

Y
The Righteous Brothers- Verve/Paiydor (MPL Communications)

A Little Time
The Beautiful South- Go!Discs (Go!Discs Musc)

Tom’s Diner
DNA feat. Suzanne Vega- A2M (Rondor Music)

To Love Somebody

Jimmy Somerville- London (Gibb Brothers/BMG Music)

Tonight
New Kids On The Block- CBS (M .Starr/EMI AprilA. Lancelott)

, Through Before We Started
Lyers, Michiels & Soulsister- EMi (Sren Musc)

Crying In The Rain

A-Ha- Warner Brothers (Scrcen Gems/EMI)

It Takes Two

Rod Stewart & Tina Turner. Warner Brothers Jobete Music)

Close To You

Maxi Priest- Ten Records (Various)

Nah Neh Nah
Vaya Con Dios- Aricla (Vaya Con Dies/BMG Music)

n

i
New Power Generation
Prince- Warner Brothers (Controversy Music)

Step Back In Time
Kylie Minogue- PWL (All Boys Music)
The Obvious Child

Paul Simon- Warner Brothers (Paul Simon/Pacterr)

The Joker
Steve Miler Band- Capitol (Warner Chappell

Don’t Worry
Kim Appleby- Parlophone (Copyright Control)

The Secret:
Sailor- RCA (K-Works Music)

Ich Hab' Getraeumt Von
Matthias Reim- Polydor (Kangaruh Musik)

Suicide Blonde
INXS-Mercury (Tol MuziekIMCA Music)

A Better Love
Londonbeat- Anxious/RCA (Warner Chappell/Biue Mountain)

Sadeness Part |

3
Enigma. Virgn (Data AlphalMambolSiegel)

3

4

The Return Of The

‘One And Only’

ARTIST . ORIGINAL LABEL

Q One And Only Man

Steve Winwood- Virgn (S Music/Freedom Songs/Waner Chappell)

Alles Em Lot
BAP- Electrola (BAP Musikverlag)

Alors Regarde

Patrick Bruel- RCA (14 Productions)

antasy
Black Box- Groove Groove Melody (EMI Music)

(We Want) The Same Thing

Belinda Carlisle- Virin (Future Furniure/Shipwreck/Virgin)

@ » Justify My Love
Madonna- Sire (Miss Besie Musi)
@ > Ice Ice Baby
Vanilla lce- SBK (Various)

33 3

40 -

3

There She Goes

" The Las GolDiscs (GolDiscs Mus)

. You Gotta Love Someone
Elton John- Rocket (Big Pig Music)

Rhythm Of The Rain
Jason Donovan- PWL (Warner Chappel)

Have You Seen Her
MC. Hammer- Capitol (UnichappellBust)

Keep On Running

Mill Vanil Hansa/Ariol (Far Music-Producton)

Love Takes Time
Mariah Carey- CBS (Vision Of Love/Been Jammin')

Marie Jeanne
Michel Sardou- Trema (ART Music)

Praying For Time
George Michael- Epi (Morrson Leshy Musi)

Dressed For Success
Roxette- Parlophone (jimmy Fun Music)

Jack Talking
Dave Stewart & Spiritual Cowboys: RCA (Eigibk/BMG/Rondor)

Little Brother

Bive Parl- AU Mr Hodolg e (vt UeE G WarverCrise)

It's A Shame (My Sister)

" Monie Love feat. Tue Image- Caotenpo (ChysajobeceVirgh)

» Belng Boring
Pet Shop Boys Parophone (Cage MusicrTen M)

Waiting For That Day
George Michael- Epic (Morrison u.», Westminster)

Release Me
Wilson Phillips: SBK (EM| Biackwood Wilphit)

m [ezn—]xquex Goldman- Epic (RG/Marc Lumbroso)

)

Freedom
Anita Meyer- Ariola (BMG Music Publishing)

Impulsive
‘Wilson Phillps- SBK (EMIWarner Chappel)
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, o lcelce Baby UCDENCAGHS o , King Of The Road w 5 , Queen Of Hearts as
Vanilla Ice- 8K (various) The Proclaimers- Chrysalis (Buriington) Bad Boys Blue- CoconutiAriols (A La Carte Music)
2 . DP've Been Thinking About You  XDEEACHDINS 36 = Marie Jeanne £ 70 = = Verdammt, Ich Lieb’ Dich oam
Londonbeat- Anxious/RCA (Warner Chappell) Michel Sardou- Trema (ART Music} Matthias Reim- Poiydor (Kangaruh Musik)
, , I'm Your Baby Tonight UCDENEACHSDINGR! 37 = Cubik Olympic Uer 71 s » Le Jerk! B
Whitney Houston- Arista (Kear/Epic/Solar) 808 State- Z77 (Perfect Songs) Thierry Hazard- Cas (C8S Music)
Unchained Melody URDANL A Little Time UKD Missing You s
4 6 38 B9 93 2
The Righteous Brothers- verve/Polydor (MPL Communcations) The Beautiful South- Go!Discs (Go!Discs Music) Soul Il Soul & Kym Mazelle- %n Records (jazzie B/Virgin/EMI/Copyright Controf}
. , Show Me Heaven UKDENLACHSEDKEN 39) » - My Definition Of A Boombastic Jazz Style m You Gotta Love Someone D
Maria McKee- £pic (Famous/Ensign Music) 7) Dream Warriors- 4'th & B'Way (MCA/Warner Chappel)) Elton John. Rocket (Big Pig Music)
, ; SadenessPart | DBNLACH 40 = - Praying For Time For) B La Legende De Jimmy &
| Enigma- Virgin (Data Alpha/MamboySiegel) George Michael- £pic (Morrison Leahy Music) Diane Tell- wea (cMBM)
7 , o SoHard DBNLEACHSFDKSF] 4 v ¢ Suicide Blonde FDBACHPOKGR m Love Takes Time UK DAL
Pet Shop Boys- Pariophone (Cage Music} INXS. Mercury (Tol Muziek/MCA Music) Mariah Carey- €8S (Vision Of Love/Been Jfammin’)
4 o, It Takes Two UKBNLDK ! 4 Hey Little Girl £ 76 « Megamix UKED
Rod Stewart & Tina Turner- Warner Brothers (jobete Music) Mark Boyce- Epic (CBS Music/EMI Music) Technotronic- ARS (Bogam/BMC Publishing)
» « Unbelievable A [ﬂ} Kinky Boots W 77 « Itsy Bitsy Teeny Weeny Yellow Polka Dot Bikini 4%
E.M.E... Pariophone (Copyright Control) Patrick MacNee & Honor Blackman- Deram (Not Listed) Bombalurina- Carper (Campbeil Connelly & Co}
10 o » Une Femme Avec Une Femme 8 44 « Thunderstruck DBNLCH [ﬂ} Wicked Game U
Mecano- Ariola (Ba Ba Biaxi/BMG Music) AC/DC- Atco (|. Albert & Son) Cris Isaak- Reprise (Warner Chappel)
1 , . Don’t Worry WKisF o 5 Groovelsin The Heart FDCHOKGR 79 o ; (We Want) The Same Thing K
Kim Appleby- Parfophone (Copyright Control) Deee-Lite- Eiekera (Delovely) Belinda Carlisle- Virgin (Future Furniture/Shipwreck/Virgin)
12 s The Joker DENLACHSN “ Tears Of The Earth £ m} Don’t Stop FBNL
Steve Miller Band- Capitof (Warner Chappel) David Hallyday- Phonogram (Scotti Brothers) MC. Sar & The Real McCoy- ZyX/Mikulski (Winerup Musik)
« o Crying In The Rain UK FDBNLACHDKN] 47 « v The Party £ o n Ritmo De La Noche 8
A-Ha- Warner Brothers (Screen Gems/EM)) Latino Party- Polydor (Copyright Control) Lorca- Carrere (Pink/Hanseatic)
14 & » Tom’s Diner EOEAGHPGY) 48 = Blaze Of Glory DAcHFDK 82 Black Cat DERDICN,
DNA feat. Suzanne Vega- A&M (Rondor Music) Jon Bon Jovi- Vertigo (Bon jovi/PritWarner) Janet Jackson- A&M (Black fce Music)
I5 & s Fantasy UKFERSE 49) « It's A Shame (My Sister) OnLH m} La Berceuse Du Petit Diable 8
Black Box- Groove Groove Melody (EM! Music) Monie Love feat. True Image- Coottempo (Chrysalisijobete/Virgin) Roch Voisine- Ariols (Ed. Georges Mary)
| 6 . o Cult Of Snap DEACHSGRI 50 o o5 U Can’t Touch This FDEDK 8 4 = s Tom’s Diner Rap 3
Snap- Logic/Ariola (Fellow/Warner Chappell/Zomba/Son Of Logic) MC. Hammer- Capitof (Jobete/Bust-lt) After One- ZYX (Rondor Music)
i FOCH K. 'Est-Ce-Ou’ i i 8
17 & « LIJ(E;:\Ogstf:n Town 5] & « There She ques ' v @ (ne 3 Sq Est Ce-Qu’On Fait Maintenant
- Virgi P53 ) T y. La's Go!Discs (Go!Discs Music) N’/ erfyEmLR @B Conurol)
. £ 0 q q = .
@ o ; Petit Franck m Being Boring Ul 86 - : Let’s Swing Again U
Francois Feldman- Pronogram (Mariu/Carole) Pet Shop Boys- Pariophone (Cage Music/Ten Music) JIVE Bunny & The Mastermixers- Music Factory Dance (Various)
p Boy Y
19 v « Are You Dreaming ? UK DEACHDKSH ;s , Power Of Love/Deee-Lite Theme WS 87 = Close To Me KER
Twenty 4 Seven- Freaky Records/BCM (Stop & Go Music) Deee-Lite- Fiekera (Deee-Lite/Virgin) The Cure- Fiction Fiction Songs)
o , Keep On Running DBNLA 5 4 o A Toutes Les Filles & 88 o 1» Welove To Love on
Milli Vanilli- Hansa/riola (Far Music-Production) Felix Gray & Didier Barbevilien- faiar (Zone Musique) PM.Sampson & Double Key- €8S (2rd Hand Music/Siege)
» 5 [U'll Be Your Baby Tonight UKDANL 5 Sucker D} L 89 » o Rue Fontaine g
Robert Palmer feat. UB40. eM (Copyright Control) Dimples D.- 8/ (ARL Music/Screen) Marc Lavoine- Avrep (Avrep)
22 n s Alors Regarde B " Time To Make The Floor Burn e [ﬂ} Pray OCHI
Patrick Bruel- RCA (14 Productions) Megabass- Brothers Organization (Various) MC. Hammer- Capitol (Controversy/Warner Chappel/Bust-lt)
» 1o The Anniversary Waltz - Part One UoBMACHX 57 « ° No Coke s E» The Invisible Man o4
Status Quo- Vertigo (Various) Dr. Alban- Swemix (Swemix Publishing) Dance With A Stranger- RCA (BMG Music).
24 » » What’'s A Woman For 58) » v Avant De Partir £ m) Jack Talking g
Vaya Con Dios- Arioia (Vaya Con Dios/BMG Music) Roch Voisine- GMAriola (Ed. Georges Mary) Dave Stewart & Spiritual Cowboys- RCA (Elgible/BMG/Rondor)
25 - o World In My Eyes FDECHOKSF 59 « Ultimo Imperio &l 93 » - The Obvious Child UKL
Depeche Mode- Mute (Grabbing Hands/Sonet) Atahualpa- Ginger Music (Ginger Music) Paul Simon. Warner Brothers (Faul Simon/Pattern)
o o Falling uer 60 = Take My Breath Away Rk B Moneytalks r
Julee Cruise- Warner Brothers (Anoin/OK Paui) Berlin- CBS (Warner Chappefl/Famous) AC/DC. Atco (. Albert & Son/Carlin)
27« « Ich Hab’ Getraeumt Von Dir DBNLACH @ Crazy For You o 95 « o En Del Av Mitt Hjarta s
Matthias Reim- Poiydor (Kangaruh Musik) David Hasselhoff- White Records/Ariola (Young Musikverlag) Tomas Ledin- Record Station (Acosta/Sweden Music)
28 » o Have You Seen Her DBNLACHSSF w Seven Little Girls UK 96 , , [Island Head (EP) U
MC. Hammer- Capito! (Unichappely/Bust-It) Bombalurina feat. Timmy Mallett- Carpet/Polydor (Campbeli Connelly/EMl) Inspiral Carpets- Cow Dung/Mute (Chrysalis Music)
29 » 4+ ToLove Somebody e 63 « » It Must Have Been Love DEHADK 97 » Born To Be Wild an.
Jimmy Somerville- London (Gibb Brothers/BMG Music) Roxette- M (jimmy Fun Music) Steppenwolf- MCA (MCA Music)
30 = Step Back In Time UKDENLERSF o Miracle UKD 98 s » Soca Dance g
Kylie Minogue- PWL (All Boys Music) Jon Bon Jovi- ertigo (Bon jovirPri/Warner) Charles D. Lewis- Polydor (Glem Music)
, 4 Frente A Frente £ 65 o New Power Generation UKBNLOKSF 99 = - Spit In The Rain w
Chico & Roberta- Carrere (Carrere) Prince. Warner Brothers (Controversy Music) del Amitri- A&M (PolyGram Music)
32 « + [FogOn The Tyne (Revisited) ukr & Rien Que Pour Ca F Ioo o 1w | Can’t Stand It ESOKGR
Gazza And Lindisfarne- BestRCA (Charisma) Elsa- GM/Ariola (Ed. Georges Marie) Twenty 4 Seven- Freaky Records/BCM (Nanada/Freaky/CatTalk)
33 W i What Time |s Love? (Live At Trancentral) DCHSDK He Lekker Beest 8 UK = Ur?ited Kingdom, D = Germany, F = France, CH = Switzerland, A = Austria.,l = lualy, E = 5pain, NL = Holland,
KLF- KLF Communications (EG /Zoo/Warner ChappelliCopyright Control) Isabella A- CNR (Colour) B = Belgium. IR = Ireland. § = Sweden, DK = Denmark. N = Norvay, SF = finkind, P = Portugd, GR = Greece.
s = NEW ENTRY
Tonight FDBAP Found Love WKF . B
8 18 : 85 = FAST MOVERS
New Kids On The Block- €85 (MStarEM AprivA. Lancelott) Double Dee- Onizom/Discoin (Copyright Control) m = RE-ENTRY
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Freedom (Arola/NL)
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Petra & Co
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EUR:S:
FILE

COMING OUT NOVEMBER 30th 1990

THE EUROPEAN DATABASE FOR THE MUSIC & MEDIA INDUSTRIES

Completely revised and up-to-date

Expanded staff listings - who to contact by name or function
User-friendly layout and easy data access

Over 10.000 companies and 15.000 key personnel

Index by company and by contact name

The only directory giving the complete picture of the European market

Includes Eastern Europe, Israel and country fact files

20% Prepublication discount

EUROFILE 1991 ORDER FORM

Yes, I want to order ...copies of Eurofile 1991 with a 20% discount. ~ The 1991 Eurofile prices, including postage are:

Benelux: Dfl  130,-
If I return this order form including payment to the address listed below before Germany, Austria, Switzerland: DM 120,-
December 31st 1990, I will receive a 20% discount on the 1991 prices. UK: UK £40-

France: Ffr  420,-

Name Other countries: uss 75,
Position O Total amount enclosed
Company Please invoice me
Type of Business [ Please charge
Address Card number
City Zipcode Expiry date .....
Country Telephone Signature
Telex Telefax Date

* Copies will not be sent until payment is received. Please allow three weeks for handling.
Send to Music & Media, Rijnsburgstraat 11, 1059 AT Amsterdam, the Netherlands
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Networked Shows - Are You Being Served?

Whether termed ‘shared programming,, ‘sustai

services’ or, as in

y, ‘mantel prog

networking in its various forms represents a growing
trend in European radio. And the arrival of American
Iei-fe

like i

Music

(SMN) and Drake-Chenault, who recently began live,
transatlantic broadcasts, proffers still new definitions
and implications. Chris Fuller reports.

etworking - that is, pro-
gramming from a single
source being relayed
simultaneously through a number
of separate stations - is, of course,
already established in Europe in
the shape of Italian multi-outlet
operations  like  Dimensione
Suono, Radio DeeJay and Kiss
Kiss, or profitable French chan-
nels such as NRJ, Skyrock,
Europe 2 and Nostalgie. Under
most of these systems, partici-
pating outlets are either owned or
affiliated to the source program-
mer, with ‘windows’ provided for
the insertion of local news and
advertising.
But in the comparably less
developed UK, Scandinavia, Ger-
many and Eastern Europe, it re-

with national advertising already
present in the signals.

Following a series of live test
broadcasts in the UK and Italy,
Bob Kennedy, whose UK-based

mains a new and
concept. Syndicators such as
MCM, Unique Broadcasting and
Rock Over London have made
some headway in piecing together
national or pan-European station
groupings for weekly music shows
or one-off life events. But for the
vast majority of its output,
commercial radio tends towards
self-sufficiency, holding sacred
the principles of individual iden-
tity and locally-tailored program-
ming.

The US approach

SMN, for once, adheres to a dif-
ferent philosophy. This Dallas-
based company, a division of
Capital Cities/ABC, is the mar-
ket-leading networker in the US,
sending out live 24-hour formats
tomore thana 1.000 stations. This
is a common approach in the US,
where groups of up to 200 stations
at a time draw much of their out-
put from a single source.

SMN’s 10 formats include hard
rock and metal (‘Z-Rock’), soul
music/Motown (‘Heart & Soul’),
CHR, AC, gold, big band and
NAC/new age, with the majority
of client stations taking the full
24-hour programme but inserting
their own jingles and ads. Pay-
ment is on a cash and barter basis,

media

Communicatious Limited (ICL)
represents SMN in Europe, is now
seeking ‘re-broadcaster’ partner
stations across the Continent.

Kennedy describes the SMN
formats as “English-language
programming with an American
accent”, although the signal can
also be modified to allow for
local-language presentation. In-
dividual outlets may not want to
take the full 24-hour signal, he
adds, but could rather take
segments and mix them in with
their own programmes.

“SMN is providing customised
syndicated radio designed from
the bottom up for individual sta-
tion syndication to re-broadcas-
ters;” he says. *“It is not the output
of one radio station that is simply
being made available to others”

The main benefits in this kind
of programming, SMN contends,
include high programme quality,
low hourly cost, the ability to
maintain complete station identi-
ty plus, as Kennedy stresses, “‘the
considerable promotional and
marketing benefits of having pro-
gramming coming live from
Dallas in the US”".

Yet, curiously, in common with
the Albuquerque-based Drake
Chenault, which has begun

testing four formats in Europe via
the Panamsat satellite, SMN
denies that it is seeking to ‘net-
work’ Europe. Kennedy: ““In this
context we don’t see ourselves as
being in the business of network-
ing. SMN treats each re-broad-
casting radio station as though it
is the only station being served.

“It is likely that in the UK, for
instance, stations will still want to
take a weekly, twice-weekly or
perhaps daily show. Some may
want to take one of the formats
overnight. In other countries a
longer period of programming
may be needed. All of the 10 for-
mats are designed to be flexible
and customer/user-friendly.’

National differences

But nation-to-nation differences
in musical taste, plus restrictive
national media laws, are likely to
prove problematic in the applica-
tion of such pan-European ser-
vices. In the view of Tim Black-
more, programme director at
market-leading UK  syndicator
Uuique Broadcasting, the reason
24-hour specialised formats work
in the US is because it is, in short,
one nation.

e

Tim Blackmore

Blackmore: ‘“The moment you
aim to create a service that is to
feed several countries, all of
whom have different languages,
cultures and attitudes to music,
then you are looking at a com-
pletely different market than that
which exists in the US. In my
discussions with Americans who
have talked about these services, I
don’t believe they are yet seeing
Europe in the same way as those
of us that live here!”

In the UK, Unique regularly in-
itiates 30-40 station commercial
radio ‘networks’ for its range of
weekly music-based shows, while
one-off events such as the FIAT-

sponsored world cup reports, live

from ltaly, draw in up to 50
outlets. The company makes no
secret of the fact that it wishes to
become established on the Conti-
nent, although, says Blackmore,
its “entirely different’” approach
will not involve the establishment
of pan-European networks.

“‘Unique is first and foremost a
programme production company.
We would be extremely narrow-
minded not to look at the role we
could play across different ter-
ritorial boundaries, but I don’t
think we could ever be so arrogant
as to come up with one pro-
gramme or one format and expect
it to be taken by every country.’

Rather, Blackmore sees the
future of pan-European radio in
“the sharing of programme
resources, knowhow and ideas...
1 could see, for example, Unique
wishing to license a programme
idea or format to other countries.
But the execution of such an idea
could only be for separate pro-
ducers in each territory.”

Countrywide programming
The most successful weekly net-
worked show in the UK is the
“Network Chart Show’, produced
by London’s Capital Radio on the
commission of commercial radio
body, the AIRC, and taken by 47
stations with a collective weekly
audience of some six million.
Now into its seventh year with
original presenter (David Jensen)
and original sponsor (Nescafe)
still in place, the show is also syn-
dicated to stations in Holland,
Italy, Scandinavia, the Middle
East, Asia and South America.

David Jensen
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According to Jensen, the show’s
success underlines the potential of
UK networking, though “a fine
line” must be negotiated in
creating a programme with uni-
versal appeal: “There will always
be a reluctance among some sta-
tions to take programmes from
others, in that they want to keep
solid their own sound and
character. But if it’s done with the
kind of consideration we put into
the ‘Network Chart Show’ and if,
through sponsorship, it’s going to
bring money directly into those
stations on the network... it will
be very difficult to turn down. As
a radioholic, it never actually
bothers me where a programme is
coming from so long as it’s enter-
taining”

In its current form, The ‘Net-
work Chart Show” allows for IDs
to be inserted by individual sta-
tions plus, during the first hour,
local ad breaks. There are no
references to the fact that it is be-
ing broadcast from London, nor
that it’s a national show. Jensen:
“It’s done in such a way that we
could be broadcasting from Wrex-
ham or Inverness or Manchester
when in fact we're broadcasting
from the Euston Road?’

Other, i

“Second, there must be closer
co-operation on sales between
private stations - we are working
towards a national sales network -
plus promotional and marketing
aspects. At the moment there is a

Mike Hoas

reluctance to co-operate on the
part of many stations because of
audience overlap and the fact they
consider themselves competitors.”
The recently-formed private
radio lobby group. ALPHA, con-
sisting of nine of West Germany’s
t ials, sees the crea-

cies have been ironed out over
time. Jensen: “When we started,
we used the sound of a bullet, in
the Billboard vernacular, for a
new chart record. Then we had a
complaint from Belfast that the
sound of a bullet was not
something they wished to hear on
the radio... so the bullet effects
had to go”

German developments

In Germany, Bavarian statewide
private Autenue Bayern was in-
strumental in setting up the first
commercial network of any
significance, for June’s all-star
Knebworth concert, relayed across
Bavaria, Hamburg (Radio Ham-
burg), Lower Saxony (ffn) and
Hessen (FFH).

Antenne’s programme  con-
troller, Mike Haas, believes more
networking is inevitable but will
take from three to five years to
become a regular fixture: ““There’s
an unwillingness to take risks here
in the minds of some programme
directors, to step outside the
bounds of a format into new
forms of programming, and this
must be overcome. Up until a few
years ago format radio did not
exist here, but now it exists so
severely that often we can’t look

beyond it.
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tion of further networks as a
priority, vital to providing
stronger competition to the public
ARD channels. Haas views the
possible disadvantage of network-
ing - loss of local identity, job cuts
hastened by the need for less
production staff, union oppo-
sition - as “‘unlikely to happen
here and far outweighed by the

from ‘live’ events,
ALPHA is also investigating the
possibility of a shared overnight
service. Haas: “There are several
ideas in development. The goal
would be to arrive at a national
audience figure for nights that
could be compared to the ARD.
That has never been done before
and is a very attractive proposi-
tion!”

But Haas perceives only a
limited market for foreign or Ger-
man-based networking companies:
“Live satellite format feeding will
not, I believe, make any kind of
in-roads at the top SO stations
here. But at lower levels, it is hap-
pening; it’s already on air from
the likes of German-based ope-
rators like RTL and StarSat.
For some broke station down in
the Italian alps, it may be a great
help to get free programming, but
at the luxury end of the market it

is not something I need worry
about. Besides, 1 need to use
night-times to train my broad-
casters of tomorrow.”

Even for ALPHAs plans to
succeed, there are further,
technical problems to solve. The
private stations do not have the
landline links that the ARD
outlets enjoy, the costs of satellite
time in Germany are high and the
only other means of joining, by
‘piggy-backing’ on each other’s
signals, is inefficient. Also, more
ominously, there exists the poten-
tial threat of intervention by the
state media councils.

Legal restrictions

Haas: “If we keep setting up net-
works for long enough I'm sure
the politicians, the media control-
lers, will try and find some way of
saying “this is not what your
broadcast charter was about”.
One should take into considera-
tion there is no national media
law, and because there is not, the
potential for abuse is there”

Other European territories such
as Belgium have already expe-
rienced an authoritarian clamp-
down on networking. Under new
legislation introduced last month
(October) by the Flemish regional
government, and specifically aim-
ed at the prevention of national
radio networks, stations are
restricted to drawing advertising
revenues from within an eight
kilometre broadcast radius, are
forbidden from sharing the same
name or jingles, and must pro-
duce at least 80% of their own
programming.

Belgium's - private operators
have slammed the legislation,
claiming it is designed to streng-
then government influence over
radio and allow pro-state stations
onto the market. They have pledg-
ed to fight the new measures but
estimate that up to 150 stations
may be forced to close because of
increased costs and reduced
income.

In Denmark, too, networking is
officially illegal, though this has
not prevented Copenhagen pri-
vate Radio Uptown from esta-
blishing a 24-station network for
the ‘Coca-Cola Eurochart” in col-
laboration with London-based
distributor MCM. “The law is
basically bad,” says Uptown head
of music and Eurochart host Niels
Pedersen, “‘so we took it upon
ourselves to challenge it.’

“No one has bothered us, as
media regulations are soon to be
relaxed they are probably too em-

barrassed to do so. In the past we
have broken the sponsorship and
advertising laws as well, and
escaped with a warning!”

The most widely-networked
chart show across Europe, the
Eurochart is now heard in some
six countries on over 120 outlets.
Developed by MCM in co-opera-
tion with a series of co-producers
and agents in the various terri-
tories. Uptown has made further
use of the Danish network by
offering its own syndicated shows
to the Eurochart stations.

Pedersen:  “Networking can
only increase here as the laws relax
and stations become more aware
of the benefits of taking a big-
production show such as the
Eurochart. American shows such
as ABC’s ‘American Top 40 are
also present but can only ever ex-
pect limited success because of the
language difficulties!”

On a Europe-wide scale, the
growing number of radio outlets
will see increasingly fierce com-
petition for both audience and
advertisers. In this type of climate,
the smaller stations will always be
at risk. And for them the possible
cash rewards and high production
values offered by networked pro-
gramming may be hard to resist.

Niels Pedersen

According to ICL's Bob Ken-
nedy, such increased competition
“will see radio become more like
television and have to find its pro-
gramming from the best sources
available. And like television,
radio stations will have to buy in
some of their programming from
independents like SMN and other
stations that have developed par-
ticular talents and specialist ex-
pertise. Format stations offering
better programming than their
competitors and at a cost that
reflects the most difficult eco-
nomic times will be the most suc-
cessful in the 1990s!” [m}
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WETR ST NNE RSO VIDEO Wl s S e
The Fourth Format Comes Of Age

Music video came of

age in 1990. With the
launch of WMV (Warner
Music Video) all five
major record companies
now have a full-scale
video operation, as do
many of the smaller ones.
As Paul Andrews reports,
that development has
marked a new maturity
which is gripping the
market at all levels.

s Island Visual Arts’
marketing manager Alex
Sartore says: ‘“‘Video is
now the fourth format for carry-
ing music” This acknowledge-
ment by the record companies
that video has given up its former
role, as amere adjunct to the main
business of selling records has
allowed it to take centre stage.
“That has only happened in
1990;" she affirms. “It has been a
good year for consolidation)”

At PMI, the video arm of EMI,
marketing manager  Gordon
McKenzie agrees. But in welcom-
ing the recognition of video as an
equal player, he also notes that the
transformation has changed the
nature of the business.

Gordon McKenzie

“It’s far more like the record
business now;” he says, “all down
to what hit you have. It used to be
a catalogue business, but now
everybody has jumped on the
bandwagon, there is so much new
product that things have become
very difficult for catalogue. It’s
turned into a new release business
- things sell for six or eight weeks,
then they fall off. It takes a lot
shorter to bring product to
maturity in this sort of market’’

In that environment, marketing
policies have changed. Major
releases are increasingly backed by
intensive high-profile campaigns
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designed to grip the imaginations
of distributors and consumers
alike, in the knowledge that only
the briefest of opportunities exists
to snatch shelf-space and sales
before the next hit grabs their at-
tention.

And with it have shifted the
street-level economics. *“Were do-
ing a lot more in terms of budget
pricing nowadays;” says McKen-
zie. “Once we're through the peak
we have to take things down to
£5.99 retail [standard shelf price
is usually around £ 9.99]. That
can change the way we look at our
releasing policy.”

Just as music video has come to
resemble the competitiveness of
the record business, so the ‘fourth
format’ this year more than ever
has looked to its audio counter-
parts, and they to it, for mutual
support.

Geoff Kempin is MD of Castle
Music Pictures (CMP), another
of this year’s newcomers. ‘‘There’s
now a greater understanding that
the timing of new releases is very
critical}’ he explains. ‘“Where at
all possible it’s important to link
in with activity on audio for-
mats”

As a result of this kind of in-
terest on all fronts, CMP’s very
first release, Luciano Pavarotti -
The Event leapt to the upper
reaches of the video chart. An-
other multimedia phenomenon,
Knebworth, followed it in a three-
volume assault.

Castle’s ability to score such
important early hits might seem
all the more remarkable given that
the firm had no direct involve-
ment with the parallel audio
releases. For Kempin, however,
this testifies to the strength of the
new relationship between audio
and video.

“In the past, there has been
resentment from record com-
panies when a different firm gets
the video rights to something. But
we have had very effective co-
operation with Polydor over
Knebworth, and with others on
other releases. It’s encouraging
that there’s no longer a stand-off
when that kind of situation arises,
but an understanding that it’s
mutually beneficial to producers,
retailers and consumers that we
work together.”

At BMG Video International,
VP Adrian Workman claims the
| movement towards co-operation

Geoff Kempin

has come from labels, finally ac-
cepting the format’s status. “It is
something I have always strived to
have in video - you’re being a little
short-sighted if you don’t. But I
think we have finally reached the
stage where the record companies
recognise us, so that there is com-
munication and more concentra-
tion on video’

For McKenzie, though, the
logistics of successful inter-media
co-operation are still too often in-
surmountable. “While simulta-
neous releasing is obviously the
ideal, you can’t actually do it very
often. You can with things like
greatest hits compilations, but
with a normal album, people still
tend not to make clips up front,
until it has been decided to release
a particular song as a single.”

The most effective way to over-
come that problem, he says, is for
the video arm itself to back a
longform production. PMI is do-
ing that with its latest Robert
Palmer programme, now in post
production and due for release in
March.

“It’s called Don’t Explain)’
remarks McKenzie, “which is the
title of the current album. It
reflects the LP but isn’t exactly
the same. We've gone ahead and
funded it to get a 60-minute
special, and then we can take
some of the clips from that to use
as promos.”

Island’s Sartore faces the same
challenge. “Even if you can’t
release a video at the same time as
an album, there’s a concentrated
effort to time it as something else
is happening for the artist in
another area of their own cam-
paign. So we're releasing our next
Anthrax video as they’re touring
Europe supporting Iron Maiden.
This should bring them to the at-
tention of half-a-million people!”

With this ever-increasing supp-
ly of product, the retail side of the
industry has continued to grow
this year. The UK, however, still
leads continental Europe in VCR
penetration, and consequently the
size of its software market and the
number of outlets available.

There in particular, 1990 has
been encouraging for the further
penetration of sell-through pro-
duct (which includes virtually all
music video, of course), into
markets that have hitherto been
hard to crack.

In the past, believes' Kempin,
music video has always tended to
find itself neglected, stuck in a no-
man’s-land between the rental
club and the record shop, neither
of whom fully understood nor
quite trusted it.

“It’s encouraging that there are
now video-only retail stores open-
ing that are heavily stocking
music video alongside other
genres;” he says. ““This year we

Adrian Workman

have seen sell-through really
beginning to increase, as rental
perhaps has faltered.

“Rental stores are finally star-
ting to introduce sell-through vi-
deo, including music. Also record
stores have become more likely to
be informed about video, and to
stock it. At last we are getting full
distribution coverage, but I still
believe there’s a fair way to go?’

The UK sell-through market is
still, however, dominated by the
Woolworth department store and
WH Smith newsagent-bookstore
chains. Most of the majors tie in
their marketing closely with them,
for instance using joint TV and
poster campaigns. As McKenzie
notes, “They take video more
seriously now that all the major
players are in there!”

Sartore, though, still admits to

continues on page 26
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some reservations about  their
effectiveness. ““The volume of
business one does through them is
huge, so they are very important.
But they are definitely too conser-
vative, they should be more
adventurous.”

She claims the need to guaran-
tee a fast turnover to the chains
can conflict with Island’s own
philosophy. ‘“We like to give space
to certain artists outside the chart
pop market, that we know don’t
have a big fan base but have a
well-targeted audience and pro-
duce a sophisticated kind of
video” As examples she cites
Marianne Faithfull this year, and
a forthcoming Courtney Pine
release.

“‘As the market itself gets more
sophisticated, we have to learn to
target the right people more. In
that respect, we should be treating
videos more like records or books,
especially because with a reces-
sion going on, while I don’t think
people will stop buying the soft-
ware they may well become more
selectivel”

That recession looms ever more
menacingly over the UK video
market, as it does the rest of the
economy - although all the players
believe they will weather it. ““Lux-
ury goods tend to be hit most
heavily,” points out Workman,
“‘but entertainment usually holds
its own. If you look at Brazil, for
example, where they have massive
inflation, there is also a thriving
record industry.”

One failure has cast a shadow
over Britain’s video industry this
year, however. In July, the giant
Parkfield group (which had
earlier reported interim profits of
£13.86 million, up 103%) collaps-
ed. The failure was generally
blamed on the performance of its
video sell-through ~ operation,

following a gross overestimate of |

the size of the market and stock
problems.

PMI’s McKenzie firmly as-
cribes the Parkfield breakdown to
“‘poor management”’, but admits
that the growth of the UK market
is unlikely to continue at its cur-
rent pace. (Sell-through in all
genres is expected to gross about
£ 360 million this year, up from
£ 300 million in 1989).

“Certainly the UK is going
to slow down)’ says McKenzie.
“I think we're talking 10-15%
growth next year. It’s still a very
healthy business - there aren’t
many industries that can still grow
at that rate.

“But these are things we'd
already planned for before the
recession started to bite. We're
looking to continental Europe for
growth, because they don’t have
that recession. That’s where the
real boost is going to come from.’

PMI has already upped its
commitment on the Continent.
Last March, video distribution in
each European country came
back under the wing of national
EMI affiliates, having been
separately licensed for the pre-
vious three years. A distribution
centre has also been established in
Cologne, a manufacturing base in
Holland.

Sartore, Kempin and Workman
all echo the belief that the
brightest prospects for the im-
mediate future lie outside the UK.
“We find the market there, with
some exceptions like France, is
still pretty young,” points out Sar-
tore. “We first aim to consolidate
distribution there, then there is a
lot of scope for developing the
market.

““This year has already been
promising,” adds ~ Workman.
“The Italian, French, German,
Spanish and Danish markets have
all done very well, and I am also
heartened by all the other terri-
tories. I've been in music video six
years, and this is the most en-
couraging yet.

“There are still a couple of
years to go, though, to build the
market up to its potential. Scan-
dinavia in particular is going to
take quite a lot of work, hopefully
from all the labels working collec-
tively”

BMG has also been con-
solidating its operational base
throughout the region, with video
labels now established by all its af-
filiates. Workman says it is up to
the software companies to show
this kind of resolution to stimu-
late the market.

“Europe is underdeveloped
because they have not taken it
seriously enough. It’s not that its
treatment has been second class,
but that we were deflected from its
potential. Results in the UK have
just been so overwhelmingly posi-
tive that most of the energy has
gone into the UK market.

““Most labels have simply set
themselves up here and not really
thought about Europe. It’s only
now that the video market has
stabilised here, this is the first
year, and actually allowed us to
concentrate on developing the rest

of this area!” [

ISLAND VISUAL ARTS
1990 hits:
= The Christians, The Collection
Anthrax, Throigh Time POV
Various, Happy 1
vl mamz Away
= Asvad, Abeays Wicked

1991 priority releases:

® Various, La Vie En Vogue (February)
® Young MC, Busting Loose (February)
m Mica Paris, title tbc (March)

m Bob Marley, Time Will Tell (May)

m Robert Palmer, Addictions (September)

m Red Hot Chili Peppers, Positive Mental Octopus (February)

POLYGRAM MUSIC VIDEO
1990 hits:
® Tina Turner, Live In Barcelona
' Bon Jovi, Access All Areas
& Elton Jobn, The Very Best 0f.
= Roger
= Moo For Fears, Going T California

1991 priority releases:

Thin Lizzy, Dedication (February)
Yazz, ttle tbe (February/Ma
m The Cure, title the (February/March)

BMG VIDEO INTERNATIONAL
1990 hits:
Erasure, Wild Live
Eurythmics, We Too Are One Two
Jimi Hendrix, A The Isle Of Wight
Depeche Mode, Strange Too
Peter Maffay, Leipaig 90

1991 priority releases:

w Eurythmics, Greatest Hits (March)

u Various, Red Hot And Blue (December '90)

2 Lita Stansfeld, Al Around The World e (November *90)
s mazzotti, Live (Summ

= Mecano, Live (Summer)

PICTURE MUSIC INTERNATIONAL
1990 hits:
w Tina Turner, Foreign Affair
m Cliff Richard, From A Distance - The Event
 Morrissey, Hulmerist
= Poison, Sight For Sore Ears
u Iron Maiden, The First Ten Years

1991 priority releases:
w Robert Palmer, Don’t !‘xnlam (March)

CASTLE MUSIC PICTURES
1990 hits:
Various, Knebworth - The Event (3 volumes)
Pavarotti, The Event
Belinda Carlisle, Runaway Liv
Habpy Mondays, Call The Cops
2 Live Crew, Banned In The USA

1991 priority releases:

atus Quo, Anniversary Waltz (February)
indistarme, Live Legerds (January/February)
atious Dance Daze Vol 3/VoL. 4 (February)
Bobby Womack, title tbe (Mart

Nat King Cole, Collection (March)

MCEG VIRGIN VISION

1990 hits:

= Phil Collins, The Singles Collection
Simple Minds, Verona

Phil Coling Seriousty Live

= U ur Of Love, Part 2

= Ry Mo Toral Rl

1991 priority releases:

Sex Pistols, The Sex Pistols Story (March)

= Genesis, The Story Of Genesis (February)
= Gary Moore, Live (April)

WARNER MUSIC VIDEO

1990 hits:
@ Madonna, Immaculate Collection
= Acosmit, Things That Go Pump In The Night
u REM, Pop Scre
imply Red, Let Me Take You Home
Neil Young, Freedom

1991 priority releases:
Skid Row, Oh Say You Can Scream (January)
Various, Moscow Peace Festival Volume I (January)

The Home Video (January)
David Lynch/Angelo Badalamenti, Industrial Symphony Volume I (January)
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g " eneral entertainment. New Kids O/T Block- i One's UB 40- Impossible Love Soul Il Soul- Missing You SR/EUROPAWELLE SAAR
sional specials Springer, Burda Verlag, | | i BOH . Toe Or L Py lows RS ingper Sombihei: S it ot Carke At DYProd.
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i n The Blocl tudio 8; (percent- system Scan. Yazoo- Situation Soul l Soul- Missing You INXS- Disappear UB 40- “ ible Love GazzalLindisfarne- Fog On The
CIiff Richard not given) i i) B List: LP  Kylie Minogue Ciff Richard- Saviour's Day mposie Black Box. F
W Hours on air: 24 . mmgunk)h-us Unter- Jingles are both bought-in and AD Betty Boo- 24 Hours Robers Faimer New idsOT mm “This One's hrodimers Kt Ol Trencxd | ap Srap. Mary Had A Lice Boy
W Target audience: 14-39 fochring, Muenchner Strasse | | Produced in-house. Elton John- Easier to Wak Madorna MCH T repe e The La's- There She Goes
: p gl An Emotiona Fish- Bhe
W Actual audience: reach 20, 8043 Unterfoehring ‘Sponsorship mainly rests on Donna Summer- State Of PDelev Gsa“bne\ Pmdivmen Km‘ oc The Road Power Of Dreams. Never Been To Inspiral Carpets- Island Head
163 4 onna Summer BList: nolCale- Spiting Away

W Frequency: various FM ® Telephone: (0)89 959 990. pop concerts - we do not sponsor LONDON ‘s Earth Band AD Aatec Camers The Crying Scene Beverley Craven- Hokding On Hirtpsttucin i AL

W On-air: September 1988 Fax: (0)89 957 9966. football. On July 7 we had our Trevor Dann - Head Of Music Fleetwood Mac. Sis The Lk D (s e AT Toe vt For Yo

W Ownership: Amperwelle Telex: 17 5214217 biggest ever outdoor promotion in Alist: DOWNTOWN RAOIO - BELFAST Talk Tak- Such A Shame SO LP Paul McCartney

L — — . . AD Beautiful South- My Book of 3 Freudian:
East Germany, in the city of Gera - e Michae Boton. Georga OnMy | AD. MichaelHcbonak Al We Got Kim Wide- Worl I Perfect G E M A N Y The Outed
Programme director Mike Hass: | Czechoslovakia. We have stu- | and attracted upwards of 35.000 | Nuremberg. There are a lot of  Seal- Crazy Lt k] Michael McDonald- All We Got .
. . . . I Y .. B im Wilde- | Car Goodby The Singing Corner- Jennife BAYERN 3 - MUNICH RB 4. BREMEN
“Antenne Bayern went on air at | dios in the towns of Memming- | people. It raised money .for or- | idiosyncrasies, especially in the AD R Stewart/TTorner- It Takes Beautiful w,,,,",{,‘;{,,,k . kel L
06.00 on September 5 1988 and | en, Nuremberg, Wurzburg and | phans. Events are organised by | German marketplace, and the Aatec Camera- The Crying Scene Innocence- A Matter Of Fact Twenty 4 Seven- Are You Alist: -
atente h v day o | Repniba Vicor Varms, Ancane Bers | smare radiosaoons ar leady e e e S s o o e e e
entire state of Bavaria, a poten- “We claim a 32% weekday romotions director. bu ung for qualitative re- Patsy Cline- Crazy The Chimes- Love Comes To Mind The Lu's- There She Goes ‘The Beloved- I's Alright Now
pot y | p ) !
tial audience of 14 million. We | market share of the 14-39 demo- |  ““We run two main charts: a iy R Kooptier ::IIWXRMIWMM o E;:,’c"‘z,“”s:':::a"my
are FM-only, the only statewide | graphic audience (source Funk- | weekly ‘“Coca-Cola Eurochart” ‘w ll_!]ghim:or:jfofr lheAzﬂllon Travling Wiburys AD AHa-| Call Your Name Dave Brown - Head Of Music SWF 3 BADEN BADEN Herbert Groenemeyer- Luxus
private, and a staff of around | analyse Bayern 1990). We cal- | and our own “Hitparade”. Icom- | is good. goal for Antenne . Seak- Crazy sk e R e appy Mondars Kinky Alro
85. The station is a private outlet | culate an actual audience of | pile the playlists and we use an | Bayern is to build in the audience Robin Valk - Head Of Music Soap- Mary Had A Lt Boy Sy Somervibe. To Love m‘(‘,”“‘i:,:}u', Gl C;H::‘;GS: il
with Germany’s largest poten- | 700.000 per hour. ABCD system, with records clas- | areas that advertisers want over A List: George Michaek- Freedom Righteous Brothers- Unchained FerSop Bor- Bag oreg Bily Idol Prodigal Blues
tial audience. ““The station operates a for- | sed as A gaining the heaviest rota- | the next half year, particularly A e o Disappear prilg-scaciiing - DL LI ::;:l‘z"‘:;m —
“Antenne Bayern also broad- | mat mix: Euro AC, some gold | tion. We are well served by record | females from 30-39, while seeking Dream Warriors- My Definition GWR - BRISTOL/SWINDON Alist: NDR 2- HAMBURG o Madonna- ustify My Love
casts into parts of Hessen, ing and : N to lose as few teenagers as possi- cr: éml( V::‘:ed Game :TL Westgate - Head Of Music AD IA\iwn leer::: WM&I::( kuz‘:mrmn«nul Music Maria McKee- Justify My Love
3 S e o ing s a Snead O Connor- Thee Bab
Baden-Wrttemberg, East Ger- | specials. Programming is cen- | “We have already done a test | ble. Another aim is to break tlg bt 4D Procaimers: King Of The Road Pl Cofis. Do You Ramember Tofrock- Beinhart Romeos Ths Gitls
1 i i i research, il Puls i share i ity AD Monie Love- Down To Earth Phil Collins- Do You Remember Michael McDonald- All We G Pet Shop Boys- So Hard Soul It Soul- Mi You
many, Austri, Switzerland and | tred on music, local and national | call-out DG OC PG MC Harer Py iy Somerie-ToLove B . Ky Minogee.Sep Bck TonCly. Whateves Makes You
LL. Cool }- Around The Way Julee Cruise- Falling AD Errol Brown- Send A Prayer Herbert Groenemeyer- Ich Wil Traveling Wilburys- She's My
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RIAS 2 - BERLIN

Henry Gross/Andreas Dorfmann -
Head Of Music

AD et Shop Boys- Being Boring

RSH - KIEL
Martin Schwebel- Head Of Music
‘Beautifl South- A Litte Time
Tommy Convell-I'm Seventeen
R StewartTarner- ¢ Tak
Bl Sy When o Sdes

ndon Beat- A Better
HC Famer Pray
LP  Beautif South

Jimmy Somervile

A

s

RADIO RPR - LUDWIGSHAFEN
Hans
P ot King e Of TheRosd
Eros Ramazzott- Canzoni
Black Sorrows- Angel Street
Del Amiti- Spit In The Rain

HUNDERT,6 - BERLIN
Fred Schoenagel - Head Of Music
Western Union- L1 EBE.
ichael Bolton- Gearga On My Mind
AD Resles:Hoar Fat Hond
Ambros- Langsam Wochs Ma
RADIO GONG 200 MUNICH

w.lm- Freiwald - Music Dir.
Monie Love- It's A Shame

er- Pray

The Cure- Close To Me

PM. Sampson- How | Miss You
Jimmy Somerville-To Love

LP Elton John

RADIO CHARIVARI - NUREMBERG
Mathias Hofmann - Music Dir.
PP Enigma- Sadness Part |

Al

5

Pet Shop Boys- So Hard

AHa- Crying In The Rain

BAP- AllesEm Lot

Phil Collns- Do You Remember
George Michael- Freedom
Westernhagen- Freiheic

STARASAT RADIO - GRUENWALD
Jo Lusders - Pro, O

A

s

PM. Sampson- How | Miss You
Korgi- Everybody’s Got To

Whitney Houston- I'm Your Baby

The Rembrandts- ust The Way
e Michael- Freedom

Ray Charles- 'l Take Care Of

Biscuit- Biscuit’s In The House

Wil To Power- I Not In Love

Pebbles- Giving You The

Mill Vanili- Keep On Running

Cher- s I His Kiss

Ciff Richard- We Do/t Tak

‘Dawn Sears- Say Ancone
RADIO REGENBOGEN - MANNHEIM

m Lot
RobrtPamenB 40-1 e
JBrown/OCheatham- Turn Out

HIT RADIO NI - NUREMBERG
Cetin Yaman - Prog.
PP Black Box- Fanasy
AD  Snap- Mary Had A Little Boy
yman- Knockin' Boots
Mil Vil Keep On Running

RADIO XANADU MUNICH
in - He:

Phil Colins- Hang In Long
Hall & Oates- Give It Up
LP Whitney Houston

'SCHWARZWALD RADIO - Flﬂwm
Pete Traynor - Head Of Musi
Alist

Enigma- Sadness Part |

‘Whitney Houston- I'm Your Baby
London Beat- ' Been

Pet Shop Boys- So Hard
Nelson- Love And Affection
Paul & Andy- Teach The
Harriet- Temple Of Love
AHa- Crying In The Ran

Hall & Oates- So Close

BAP- Alles Em Lot

Keep On Runing
Jon Bon jovi Mirace

Al

5
Ed
H

jsDI0; sn.u sunlnuscxsn
Adam

S:orpmnx 5k He Please Me

Enigma- Sadness Pa

Ml Vil eep On Runing
abl

London Beat- A Better Love
P Styx
Imocence

RADIO 7 TO.N. - BAD
MERGENTHEIM

Reinhard Baerenz - Head Of Music
Eros Ramazotti- Canzoni

Peter Biakeley- Quick Sand
Soulsister- Through Belore We
Blue Sister- When Sarah Smiles
Breathe- Say A Prayer

PP
AD

RADIO ARA - ASCHAFFENBURG

Udo Langenoh! - Music Dir.DJ

PP Enigima- Sadness Parc |
Eddy Grant- Restless World
Van Morrison- Real Real Gone:
MC Hammer- Pray
RStewart(TTorner- It Tkes
Rober Pamer/UB 40- 1 Be
Vaya Con Dios- Nah Neh Nah
The Cure- Close To Me
] S 0

ndon Beat-
P Shop Bos. eig Borng
Jon Bon Jov

Do S s Of
Wikon Philis- Impulive

RADIO F - NUREMBERG
Sigi Hoga - Prog.Dir.
AlList:

Andrew Whie- 'm Oy Wounded
A. BanolR. Power- Fotografi
Wings O Peace- Help The World
Ware Dasley. Follow Your
Tonie Christie- September Love
Big Fun- Hey There Lonely Girl
Dusty Springfield- Arrested By
MC Hammer- Have You Seen Her
Propaganda- Heaven Give Me
Vaya Con Dios- Nah Neh Nah

RADIO RESIDENZ - KARLSRUHE
Axel Reimann - Prog.Dir.
Alist:
London Beat- I
Witney Houston Im Your Bty
ard

Jon Bon Jovi- Blaze Of Giory
Marizh Carey- Vision Of Love
Nelson- Love And Affection

AD Bizz Nizz- Get Into Trance
John Farnham- That's Freedom

Kim Wilde- World In Perfect

Kﬂ. PARIS

e Le Marcis - Head Of Prog.

Seection Monique Le Marcis:
George Michael- Freedom

Demis Roussos- Possie
Lic- The Girl From panema
Lambert Wison- LEay
Gerard Lenorman- Montfort
Nevile Brothers- Fearless

LP  Serge Reggani

d Caphan
Edie BrickellNew Bohemians
Robert Palmer

EUROPE | - PARIS

Yvonne Lebrun - P
AD Lm-mculrmmlpmm
Enzo Enzo- Les Yeux Ouverts

Robert Paimer/UB 40- 'l Be

New Kids OTT Block- Merry
LP  Paolo Conte

Paul Personne

MC - PARIS

Nathalie Andre - Head Of Music

AD  Demis Roussos- Poesie:

mm il on
Hallday- Jo Ne Suis s

Gerard Lenorman- Montfort

SUD RADIO - TOULOUSE
Marie Ange Roig - Prog. Dir.
AD  Soup Dragons- I'm Free
Lio- The Gir From lpanema
Status Quo- Anniversary Walcz
el Baer- Maria
Les Infideles- Non Plus De
Cocteau Twins- cebink Luck
Demis Roussos- Poesie
Chris k. Wiked Game
Vagabonds- Pere Noel Rocker
Candy Dulfer- Heavenly City
LP ji Caplan
David Hallyday

Nlu NETWORK
Guazzini - Dir.
AD Zucchero Fornaciari- Diavolo.

Liane Foly- Au Fur Et A Mesure
Jimmy Somerville- To Love

SKYROCK - PARIS

Laurene Bouneau - Prog D

AD' Whitney Houston- 'm Your Baby
Alin Cranfors UAmour Sample
“The Stranglers- Always The Sun
Aswad Next To You

London Beat- Ive Been

EunorE 2 NETVIORK

PP e Cahrel ot Le Monde
AD

STATION REPORTS

Clouseau- Domino
Jimmy Somerville- To Love
Andre Hazes- Ik Bif Bijjou
Soinething Happens- Parachute
New Kids OIT Block- Let's Try
Dece Lite- Power Of Love

Sybi- Make It Easy On Me

G Joling)) Hartman- Seasons
Toto- Africa

NOS - HILVERSUM

Tom Blomberg - D} Prod.

PP Tara- Feels So Good

'VARA - HILVERSUM

Rolf Kroes - Head Of Music
Stress Beausful People

AD  Too Short- The Ghetto
Eric Red/Red Zone- Fifty Ways

LP  Danielle Dax

AVRO - HII.VEIISUH
Jan Steer

‘The Nits- Giant Normal Dvearf

TROS - HILVERSUM
PP
AD
Phil Collins- Do You Remember
Power Band- Mary Had A Little
MC Hammer- Pray
Soul Il Souk Missing You
it Doriv
nsation- I Wishes
Do et s Of
UB 40- Gros
Masrten-Seprace Wys
Twenty 4 Seven- Are You
Hanny- Mazr Vanavond Heb Ik
KRO - HILVERSUM
Paul van der Lugt - Head Of Music
PP Madonna- Jusify My Love

NCRY - HILVERSUM

apitine
St o T B
Pogues- Summer in Siam
Roch Voisine- La Berceuse Du
LP Peter Gabriel
RADIO VITAMINE - TOULON
Muthizs Combes- Prog, i
PP Enzo Enzo- Les Yeux Ouver
D C A Kneplr Por Sy
Dimples - Sucker DJ
Juen Clerc- Nouveau Big Bang
Midnight Ol- Bedam Bridge
Robert Paimer/UB 40- 'l Be
oup Dragons- I'm Free
Sylve Vartan- Quand Tu Es La

RMC COTE D'AZUR

AD " Righteous Brothers- Unchained
Lio- The Girl From Ipanema
Herve Pauk Pas Assez De Toi
Les Epanges- Machine A Sexe
Chico Secchi Project- | Say
Dimples D- Sucker D]

RIVIERA RADIO - MONACO

Daevid Fortune - Music Dir.

AD " John Farnham- That's Freedom
Kylie Minogue- Step Back In
Gearge Michacl- Waitng For

Elion John- You Gotta Love
Robert Palmer/UB 40- I'll Be.
Kim Wilde- World In Perfect
Righteous Brothers- Unchained
Anita Baker- Soul Inspiration
Breathe- Say A Prayer

Shakin’ Stevens- Pink Champagne

e Wonder ur Love
Harih Cary. Love e T

H 0

VERONICA - HILVERSUM
Hans Van Der Veen - Prog.
PP Living Colour- Love Rears lts

Phil Colins- e fouRemenber

Mouwe - DJProd.
PP Phil Colins- Do You Remember
4D

P
LP  Matraca Berg
SKY RADIO - BUSSUM

Ton Lathouwers - Operations Mgr.
Alist:

Righteous Brothers- Unchained
Maria McKee- Show Me Heaven
Steve Miler Band- The Joker
Wison Phillps- Release Me

B List:
AD  Elton John- You Gotta Love.

RADIO NOORD-HOLLAND - HAARLEM |

Pieter Buijs - DJ/Prod.
AD  The Nits- Giant Normal Dwarf
jmmy Somervile- To Love
By Idol- Prodigal Bues

Vaya Con Dios- Night Owls

Matraca Berg-| Got It Bad

Sweet Sensation- If Wishes

Dennis Brown- Mama's Love:
LP Hall& Oates

BRT - EAST FLANDERS

nia - Prod.

Righteous Brothers- Unchained

Enigma- Sadness Part |

R StewartTTurner- It Takes
fammer- Pray

Vanila lce- fce lce Bab
MC Sar/The Real McCoy- Don't
Vaya Con Dios- Night Owis
Blue Pearl- Naked In The Rain

Domino- Clouseau
DFabry/$ Melody- De Telefoon

BRT RADIO 2 - WEST FLANDERS

Peter de Groot - Head Of Music

PP Prefab Sprout- We Let The
LP  Dirk Blanchart

NTEF RADIO 2 - HAINAUT
A. Birenne/Ph. Jaur
4D Semny B Qs Ce QuOn it

MUSIC & MEDIA

Enigma- Sadness Part |
Steve Miler Band- The joker
Francois Feldman- Petit Frank
LP  Eiton ohn

IADIO Exnzs ANTWERP
nder - Head Of Music
Nam McKee- Show Me Heaven
Thurner/R Stewart- It Takes

Kylie Minogue- Step Back In
Isabelle A.- He Lekker Beest
Whitney Houston- I'm Your Baby
The Radios- Gimme Love
Rene Froger- ust Say Hello

AD  fimmy Somerville- To Love

RADIO ANTIGOON - ANTWERP
Piet Keizer - Dir.

PP Phil Collins- Do You Remember
Alist:

Maria McKee- Show Me Heaven
Matthizs Reim- Verdammt, Ich
London Beat- ['ve Been
aven- Prormise Me
Betty Boo- Doin' The Do
| Sauisister- Through Before We
‘Whitney Houston- 'm Your Baby
George Michael- Freedom
Stevie Wonder- Body Language
Pet Shop Boys- So Hard
AD Matthias Reim- Ich Hab'
Eiton Joh- You Gotta Love
Kim Appleby- Don't Worry
Snap- Mary Had A Litce Boy

RADIO ROYAAL - HAMONTACHEL
‘Tom Holland - Prog. Dir.
PP it hckson. Love Wil Never
0 Ve ie By
London Beat- A Better
Kylie Minogue- Step A
Beverley Craven- Joey
Clouseau- Domino
Jimmy Somerville- To Love
Kim Appleby- Don't Worry
Caron Wheeler- UK Blak
Sam Brown-
Bryan Adams- Somebady
Blow Monkeys If You Love
LP  Righteous Brothers

SWITZERLAND

DRS 3 - BASEL
Christoph Alispach - Music Coord.
Aist:

Beautifl South- A Licte Time
EnolCale- Been There Done That
Happy Mondays- Kinky Afro
nspiral Carpets- Biggest

Jimmy Somerville- To Love

Midnight To Six

COULEUR - LAUSANNE
rard Saudan - Head of Music

B et Son O G
Happy Mondays- God's Cop
Pics- Dig For Fire

AD Daniele Dax- King Crack
Paris Angels- Scope

RETE 3 - LUGANO
Giorgio Passera- Head Of Music
PP Big Audio Dynamite- Change
PIL- Don't Ask Me
st:

Paul McCarcney- Maybe I'm
EnolCale- Been There Done That
Edie Brickell & TNB- Woyaho

/an Morrison- Youth Of 1000
LHookerM Dt Bank

Dragon
Hindu Love Gods- Raspberry
arbo- Domani

| Soldat Louis- C'Est Un Pays.

RSR LA PREMIERE - GENEVA

| Catherine Colombara - Prod.

A List:
Enzo Enzo- Deux Minutes De
Michel Delpech- | Etais Une Ange
Eddy Michel- Under The Rainbow
LAffare Lous Trio- Chacun
Jean-acques Goldman- Nuit

ecember

Liane Foly- Au Fur Et A
Patrick Bruel- Alors Regarde
Philippe Chatel- Pourvu Qu'll
fane Birkin- Des s E¢ Des

‘The Pogues- Sayonara
AHa- Crying In The Rain
Lucio Dalla- Attenti Al Lupo

TION REPORTS

Robert Paimer/UB 40- 'l Be
Aswad- Smile
Inner Ciy- That
Cay Sevr- Be(w NocTt

up Dragons-
oo Mercy Merg
VigulBose Los Chices No
Paclo Conte- Dragon
Charfatans- Sonic

RADIO DIMENSIONE SUONO
o S SONES

Res Hassenstein - DJ/Co-Ord.

PP Traveling Wilburys- She's My

AD  Beautiful South- A Licde Time.
Roger Chapman- Is Anybody Out
Liaz- Affection

RADIO BASILISK - BASEL
Nick Schulz - DJCo-Ord.
AD  Bobby Vinton- Blue Velvet

Souister- Through Before We.
LP  Led Zeppeiin

Madonna

Peter Gabriel

Mother's Finest

Steve Winwood

RADIO ZUERSEE . STAEFA
Ueli Frey - Head Of Music
4D mehm:wu- Cantoni

M. Sampson- How | Miss You
et g s Fars
James Ingram- | Don't Have The
Elton John- You Gotta Love

OF 3- VIENNA

Guenther Lesjak - Head Of Music

AD  Mili Vanill- Keep On Running
Vanilla fce- Ice Ice Baby
Enigma- Sadeness Part |

ANTENNE AUSTRIA - VIENNA
Mario Weitz! - Head Of Music
AlList:
London Beat- 've Been
el T
Matchias Reim- Ich H

Steve Millr Band- The Joker
New Kids OTT Block- Toright
Vaya Con Dics- Nah Neh Nah
George Michael- Praying For

eorge Michael- Waiting For
Ray Charles- 'l Take Care Of
Biue System- When Sarah Smiles
Maxi Priest- Human Work Of Arc
Eros Ramazzotti- Canzoni

RETE 105 - MILAN
Alex Peroni - Prog. Dir.
Grant Benson - DJ/Prod.
Alist:

AHaLp

INXS LP

Whitney Houston LP

Al

°

Gecrge Ml 1P

gel- Only Women
Intime- Mp\e
U2- Night And
SecchilO, Jehman- e On
Deee-Lite
S Wontr. Keep Our Love
Jonathan Perkins- | Can't Say

Elsa Fiorilo- On The Way Up
Cool Down Zone- Waiting For
Miker G. LP

RAI STEKEOUNO ROME
E.Molinari -

Jon Bon Jovi- Miracle

PP Madomma- justify My Love
Ralph Tresvant- Sensitivicy
Poison- Somehin
Whitney Houston- m Your Baby
AD Tom Robinson- Blood Brother
Suap- Mary Had A Litde Boy
R Stewart TTurer- I Takes
49ers| Need You

RADIO MONTE CARLO - MILAN
Francesco Migliozzi - Prog. Contr.
Alist
George Michael LP
Atalp

Hall & Oates LP

Gino Vannelii LP

Muse Speaks Louder (Comp) LP
INXS- Suicide Blonde/Disappear
1927 1P

Paul Simon LP

Whitney Houston LP

Stevie Wonder- Keep Our Love
Scorpions- Wind Of Change
Paul Rutherford- That Moon

A

s

RADIO PETER FLOWERS - MILAN

Marco Garavelli - Prod.

PP Eyes- Nobody Said It Was Easy
List:

Whitney Houston- I'm Your Baby

Al

o
2
§:o
%%
£
g
3

e
Paul Simon- The Obvious Child
22 Top-Give It Up.

‘Whitney Houston-'m Your Baby
Poison- Something To Believe
Hall & Oates- So Close

RADIO nlLANo INT. 101

Gigio D'Ambrosio - Prog. Dir.
Adv, o« Snm V- ]ea\cusy

AD  Ralph Tresvant- Sensitivity

You
Steve Winwood- One And Only
Wil To Power- I'm Not In Love

RADIO KISS KISS - NAPLES
i Simioli - Prog. Dir.
Eve Gallgher- Love Come Down

U2-Night And Day

Titiyo- Man In The Moo

Whitney Houston- ' Your Baby
Innocence Let's Push It

Asvad Next To You

George Michael- Waiting For
Deee-Lite- Power Of Love

Jesus Loves

Dimples D- A Witch For Love
Madonna
The Beautiful South
Claudio Bagioni
umo BABBOLEO
Lenny - DJ/Prod.
PP n StewartTTurner ¢ Takes
Ai
Whnney Houston. I Your By
London Beat- I've Bee
Farah Corey. Love s Tme
U2- Night And Day
AcHa- Crying In The Rain

Stevie Wonder- Keep Our Love

RT.L. 1025 HITRADIO

Luca Viscardi - Head Of

PP Claudio Bagioni- Dagl !l Via
Soul Il Soul Missing You
49ers- I Need You

USIC & MEDIA - December 8, 1990

mPn(‘an’I’?adelqmrv CcCom

AD Snap- Mary Had A Litde Boy
Will To Power- I'm Not In Love
RStewart/TTurner- It Takes

LP Claudio Bagloni

Madonna

5

RADIO STAR - VICENZA
Maurizio Maressi - Prog.
PP Incogito- Can You Feel Me
AD  Gino Vaneli-Sunset On LA
Alson Limerick- Where Love
Soulsster- Through Before We
RStewart(TTorner- It Takes
Eve Galagher- Love Come Down

RADIOLINA - CAGLIARI

PP Massimo Priviero- Nessuna
R StewartTTorner- It Takes
A List
S ary bid A Lt Boy

ndon Beat- A Better
Uit € il
Whitney Houston- fm Your Baby
Kim Aopl y

er Love

Soulsster- Through Before We
Lucio Dalla- Apriti Cuore
Ak | Call Your Name
Claudio Bagloni

Madonna

L

5

P N
RADIO MADRID - SER
Rafael Reverc - Music Mgr.
No.l Playlist:
Tam Tam Gol- Espaldas Mojadas
PP George Michael Freedom
Paul McCartney- Birthday
Los Limones- E Tiempo Pasara
Mill Vanil- Keep On Runing
Steve Winwood- One And Only
The Refrescos- | PC
Jimmy Somervile-To Love
Phil Collns- Do You Remember
Heroes Del Silencio- Entre Dos

POPULAR FM/CADENA COPE - MADRID
Carlos Finaly - Music Director
Alist:

Pet Shop Boys- So

Whitne Houton. o Baby

Tam Tam Go!- Espaldas Mojadas

Al

S

Elton John- You Gotta Love
Ultimo De La Fila- Del Templo
beldes- Lz Noche Es

‘CANAL SUR RADIO - ANDALUCIA
\co Sanchez - Music Mgr.
AD  Brethe-Say Hello
Cocteau Twins- Iceblink Luck
Stevie Wonder- Keep Our Love
Peter Allen- T
Wil To Power-
Cher- s I His Kiss
rent Bourgeois: Time Of The
Beautiful South- A Litte Time
Elisa Forillo- On The Way Up
Bucuk-Bucu's o The
o]
Rover Pl Yot A
Bassamatic FascinatingRhyirs
Soulister
Vaughan Brothers

L

5

RADIO 16 - MADRID

forge De Antan- Prog.Dir.

PP Supertramp. Dreaner
‘Complices- Presos Del Tiempo
Heroes Del Silencio- Entre Dos
MC Hammer- Have You Seen Her
Whitney Houston- ' Your Baby
Rico- Haz £l Amor n Esta
Freudiana- Freudiana
Nat King Cole- Ansiedad

LP  Eros Ramazotti

Red Hot & Blue (Comp.)

RIKSRADION P3 - KLANG & C:0
Weekdays 12303 PM
Pontus Enhorning - Prod.
Charlie Peacock- One Thing
Loose Ends- Cheap Tek
Paul Haig- | Believe In You

(sdvercsement)

”’(We want)
the same thing”’

The runaway single by

BELINDA CARLISLE

from the album

Runaway Horses

Hot on European Radio!

BBC Radio 1, Metro FM, Piecadilly,
Clyde, City, Trent FM, GWR, Forth,
Red Rose, Atlantic 252, Broadland,
Fox FM, WDR 1, SR 1, RIAS 2, ffn,
Correio Da Manha, Antenna FM,
Riksradion P3, SFR, Viborg,
Varna, Novo Mesto
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K& A McGarrige- Heartbeats
Robert Paimer/UB 40- 1 8¢
P Evey Ll Tear
Paul Carrad
Darden Smith LP

Rembrands- Just The Way
Gloria Estefan- Oye Mi Canto
Liane Foly LP
Irma- Decembersnoe
Henzel & Thors: Desertoeren

You
New Kids OIT Block- Lecs Try
Nikfas Stromstedt- Flickor

Kylie Minogue- Slep Backn
Black Box- Fant

Sinead O Comor. Theee Babies
Belinda Cariile- We Want The
Hooters- Give The Music Back

Of Music
AD MC Hammer- Pray

Pet Shop Boys- Being Baring
Niklas Stromstedt- Fickor
Cool Runnings- Twice Shy
“The KLF- What Time Is Love
Loita Pop- Here She Comes
Holly johnson- Where Hs Love
R et Sy
Just D.
o3 o Beerarn

SAF lADIOCITV STOCKHOLM
Martin Loogna - Head

CITY 103 - GOTHENBURG
Lars Bodin - Music Director
PP Ralph Tresvant- Sensiivity
4D Jmny Somardle-ToLove
Tomas Ledin- Hon Gor Al
Toy Matinee- Last Plane Out

oy Trspr & The Kis Rock
Maxi Priest. Human Werk
LP  Theima Houston

RADIO GOTHENBURG
Leif Wivatt - Head Of Music
AD  MC Hammer- Pr
Kim Appleby- Don't Worry
Vanila lce- Ice Ice Baby.

LP OST Twin Peaks

HIT FM - STOCKHOLM
Johan Bring - Prog. Dir.
Al

Admirers: Out On A Limb
Depeche Mode- World In My Eyes
Sonia- End Of The World
Francois Valery- JAime.

Fwenty 4 Seven- Are You
Vistors- | Don't Wanna Spend
Inka- If You Say You Love Me
Paul Haig- | Beleve In You
HollyJohnson- Where Has Love
Tomas Ledin- Hon Goer Allt
Kon Kan- Libers
Steve Allen- Love s In The
Ksa Zade- Come & Get It

A

S

RADIO AF/P4 - LUND
Hans Strandberg - Music Dir.
Paul anz- Every Litle Tear
MaxiPriest.Human Work Of At
AD New Life- Got 28 Free
Paul Haig- | Beleve In You
Zouk Machine: Ou Ke Rive
Reggae Philh. Orch. Promise.
Colin James- Keep On Loving
GanaalLindisfarne- Fog On The

ST

MC Il Fresh/Carboo- Brothers
Gipsy Rose- Don't Turn Your
AC/DC- Moneytalks

F- Unbeliewt

Ray Dee Ohh- Efterar

Mark Boyce- Hey Little Girl

I

LP  Steve Winwood
Steve Booke
Steinar Albrigisen

STUDENTRADIOEN nonso
Rune Hagen - Head Of M

IADID onsuo OREBRO
- Music Director
It um
Christer Sandelin- Kom In |

Al

S
=]
3
&
3
3
=

e Girl
R swwmrn..mep It Takes
LP Madomn

RADIO LIDINGO - STOCKHOLM
Mikael Orjansberg - D}/Prod.
Alist:

Inner Circle- Bad Boys

Mili Vanil- Keep On Runving
Prince- New Power Generation
Basomat:Fsirting Ryt

Whllney omon Im our ity
fon Beat- Ive

Sou § Sout Misig You

African Business- In Zaire

Dr. Alban-No Coke

) W
NRK - OSLO
Steinar Fjeld - Prod.

AD Wil To Power- I'm Not In Love
Kim Appleby- Dor't Worry
1) Don't Let Her Side Away
David Hallyday- Tears Of The
Breathe- Say A Prayer
Malcom McLaren Pres.-
Soulsister- Through Before We
Donna Summer- On The Radio
Go For It- You'e Got The
PM, Sampson- How | Miss You
Christer Sandelin- Korm I |

RADIO | - OSLO

Bjoern Faarlund -

D Pe hop By g sem,
Vanill Ice- ke ce ba
Bee Gees- How Deey s Your
Gary Moore- Too Tired
Breathe- Say A Prayer
Madonna- Justify My Love
Umberto Tozai- Ti Amo 90
Will To Power- I'm Not In Love

Glenn Mederos- All I'm

RADIO OST - RADE
Siw Mariann Olsen - DJ/Prod.
PP Beiinda Carlisle- We Want The
Paul Smon- The Obvious Chid
Megabass- Time To Make The
Madonna- usify My Love
Steve Winwaod- One And Only
Breathe-
Mill Vanili- Keep On Running
Maria McKee- Show Me Heaven
LP Elton John

Robert Palmer

Al

©

RADIO MOTOR - OSLO

Grete Torp - Head Of Music

AD Maria McKee- Show Me Heaven
LP  Steinar Albigesen

RADIO 102 - HAUGESUND
Egil Houeland - Head Of Music
Del Amite- Spit In The Rain

Kim Appleby- Don't Werry
Vanilla ce- e Ice Baby

‘Wilson Philips- Impulsive
Paulfanz- Stand

lias- More Than Words Can Say
Julee Cruise- Faling

Harriet. Woman To Man

Dag Kolsrud- Hear Them Cry
Madonna- Justiy My Love

R Stewart/TTorner- e Takes
Jimmy Somerville- To Love

Walter Trout Band- Girl From
Northside- My Rising Star
Dumdum Boys- En Vil En
Happy Mondays- Holiday
Libido Link- Smacbysang

Long Wil
in- The Child's Right
Steinar Abrigtsen- Richland
Van Morrison- She's A Baby
Dogs D'Amor- Cardboard Town
Bel Canto- Dreaming
Bleep- The Launchpad
H. Gravrok Band- Satants's
Hugh Moffatt- Rose Of My Heart
Skinny Puppy- Nature's Revenge
Bobby McFerrin- Medicine Man

RADIO NORD - HARSTAD

Waterboys- How Long Wil
Sinead O’Comnor- Three Babies
Stevie Wonder- Keep Our Love
Jimmy Somerville- To Love

C Atkins/M Knopfler- Poor Boy
Beautifl South- A Little Time

DANMARKS RADIO - ARHUS
Leif Wivelsted - Head Of Prog.
Alist:

London Beat- 've Been
2¢Kai- Alle Boernene:

Maria McKee- Show Me Heaven
Twenty 4 Seven- Are You

R Stewart TTurner- I Takes

RADIO volcs COPENHAGEN
Bo Berg
PP Bl P Lt Brothr
Maxi Pries- Human Work Of Art
Happy Mondays- Kinky Afro
Snap- Mary Had A Litcle Boy
Aswad- Smile

Whitney Houston- ' Your Baby
After 7- Can't Stop

Robert Palmer/UB 40- I'l Be
1927- The Other Side

RADIO VIBORG
Henning Kristensen/Poul Foged
Head Of Music
PP Elton John- You Gotta Love
Vaughin Brothers ik Teck
Jon Bon Jovi- Mirad
Tammy Wynev.le~ s caea
Wikson Philips
im Applby. Dor Vorry
Flemming Arleth- Bleven God
Mory Kante- Bankiero
London Beat- A Better Love
Jane Jackson- Love Will Never
Debbie Gibson- Anyching Is
‘The Cure- Close To Me

Vaya Con Dios- Night Owls
Maxi Priest- Human Work Of Art
Aswad Smile

Delta Cross Band- The Thril
Tarya Tucker- It Won't Be Me.
Caglo Mac- Have | The Right
Smokie- Living Next Door To
Rangers- Den Bedste Tid Er Nu
Andrew John/Lissa- Sersile
Eyes- Nobody Said It Was Easy
Ray Chartes- Il Take Care Of
Billy Idol- Prodigal Blues

Sissel Kyrkjeboe- Leve Som

TION REPORTS

AALBORG NAERRADIO

Olaf Meditzky - D}/Prod.

PP Robert Paimer/UB4(. I'l Be
TV-2- The Whole World's Gonna
London Beat- A Better Love

Jon Bon Jov- Miracle

Donna Summer- State OF

Ky Mogue tep Back b

A

Jimmy Somervile- To Love
Maxi Priest- Human Work OF Arc
Caron Wheeler- UK Blak

UPTOWN FM - COPENHAGEN

Niels Pedersen - H

PP London Beat- A Better Love
Mok Pek- Casarons

Alist
SkoTorp- On A Long Lonely
Niklas Stromstedt- Om
London Beat- 've Been
Whitney Houston- I'm Your Baby
Michael Bolton- Georgia On My
Wison Phillps- Impulsive
RStewart/TTurner- It Takes
Steve Winwood: One And Only
Kylie Minogue- Step Back In

Love
Procaimers- King Of The Road
Janet fackson- Love Wil Never
Maxi Prist- Human Work Of Ast
Prefab Sprout- We Let The

RADIO ABC - RANDERS
Stig Harvig Nichen- ProgContr.

AD Sotitr- ‘Through Before We
Donna Summer- State Of
Blue Pearl- Litde Brother

BlList:

AD EnofCale- Spinning Away
Horse- Careful
Prefab Sprout- We Let The
Janet Jackson- Love Will Never
Maxi Priest- Bonafide
Stax- Mary Had A Little Boy

Jon Bon Jovi- Miracle
Niklas Stromstedt- Fiickor

RADIO SYDKYSTEN - SOUTH OF
Copenhagen
Hald - Head Of Music

Niklas Stromsted- Om

Kylie Minogue- Step Back In
R Stewart/TTurner- It Takes
Vaughan Brothers- Tick Tock

SkofTorp-
Ray Charles- Il Take Care
i Iglesis- Can't Help

SLR - SLAGELS!

Wi Haneen Head Of Music

PP Debbie Gibson- Anyching Is
After 7- Can't Stop.

AD  Teddy Pendergrass- Make It
Pebbles- Love Make Things
The Cure- Close To Me
Madonna- Jusify My Love
Aswad- Smile
Donna Summer- State OF

Prefab Sprout- We Let The
New Kids OIT Block- This One's
Kim Larsen- La” Det Rokke La”
Defta Cross Band- The Thrill
Jimmy Somervile- To Love
LP EionJohn
Ray Dee Ohh
Linnet/Salomonsen
RADIO HOLBAEK - HOLBAEK
Stig Nielsen - DJ/Pro
Peses Love [l Things
Aist

Yasmin Wanna Dance
MC Ska Kat- Skac Serut
After 7- Can't Stop

MC - Have You Seen
Robert Paimer/UB 40- ' Be
Status Quo- Amiversary Walcz
RStewart/TTurner- It Takes
Lonnie Gordon- If| Have To
Whitney Houston- I'm Your Baby
Rockers By Choice- Ta Mig Som

MUSIC & MEDIA

F LN L AND
RADIO 1, 91.1 FM - NEISINKI
ke Linnamaa - Prog. Di

List:

Debbie Gibson- Anything Is
Sandra Reemer- La Colegiala
Mory Kante- Bankiero

nd Day
i Com Vang 1 Long Enough
Bily Idol- Prodiga
Soup Dagons. o Unierse

RADIO MUSA - TAMPERE
Pentti Teravainen - Produce
P renen Low s Mo Seence

Hector- liat Pitenee
Herra 47- Sex Machine
Redfor

LP Resu
[
znz ATHENS

Loukas - Head Of Music

The Cure- Close To Me

S i e ]
tney Houston- Miracle

Vlu(han Brothers- Tick Tock

U2- Night And Day

Janet Jackson- Love Will Never

Busomate: Faning Ry
Enigma- Sadeness Part |

ANTENNA 97.1 FM - ATHENS
Michael Teaoussopoulos - Head Of Music
Alist:
Seorg Mok Freedom
RuemnThrner. ¢ Bes
Whitney Houston- 'm Your Baby
Kim Appleby- Don's . Worry
Black Box- Fantasy
‘Was (Not Was)- How The Heart
Warrant- Cheri
INXS- Suicide Blonde
Harriet- Temple Of Love
London Beat- 've Been

JGRS JERONIMO GROOVY - ATHENS
Takis Fotiou - D}/Prod.

Ali

INXS- Suicide Blonde
n Donovan- I'm Doing Fine

‘Whitney Houston- I'm Your Baby
AHa- Crying In The Rain
George Michael-
New Kids OTT Block- Lec’s Try
Elton John- You Gotaa Love
Deee-Lite- Groove I In The
Asia- Heat Of The Moment
Mariah Carey- Love Takes Time

SEVEN X, 17 £H . ATHENS
- Prog.Dir.

Wmme'/ Houston- [m Your Baby
AHa- Crying In The Rai

Stevie Wonder- Keep Our Love
Harriet- Temple Of Love

R StewartTTurner- It Takes
Robert Palmer/UB40- Il Be:

Beautiful South- A Litle

STUDIO D - RADIO NOYO MESTO
Raso Bosic DJProd
o

cy Jones: The Places You
il Cale. g n Long

Heart- Stranded

Befinda Carlsle- We Want The
Flectwood Mac- Hard Feclings
Sinead O'Connor- I'm Stretched
New Kids OIT Block- Lec’s Try
Whitaey Houston- ' Your Baby
Iggy Pop- Candy

Janet Jackson- Love Wil Never

A

°

f. 0 L TA IN. D
POLSKIE ;\Amo | & 1 WARSAW
Bog

gdan Fat

A5 R Fhmer s
Ten City- Whatever Makes You
Iaabella- Substitute

Parners In Kryme- Undercover
Sap- Mary Had A Litcle Boy
The Prince Of Rap-Rap To The

Paul Rutherford- | Guess It
Sousister- Through Before We
Joelle Ursul- Amazone
Gl T
Tiffany. New Insde
HC Syhe e McCoy- Don't
Mory Kante- Bankiero

LP  Paul McCartney
2ZTop

POLSKIE RADIO 3 - WARSAW

Marek Niedzwiecki - Prod.

PP Stn Sojka- Play It Again

AD  Carly Simon- Betcer Not Tell
U2- Night And Day
Hothouse Fiowers- Movies
Bch Gl A Gnsper Song
Jon Bon Jovi
Chris Rea- Thauwhn They

R 0 P
'VOA - EUROPE
June Brown - Director

A List:
Alias- More Than Words Can Say
DeeeLite- Groove s In The
Marizh Carey- Love Takes Time

Bete Mid

Tony! Toni. Tor

‘Wikson Philips- Impulsive:

Janet Jackson- Love Will Never
1| Biv Devoe- | Thought It

A

S

i TLevSon

Heavy Rotation:
€L Maria McKee- Show Me Haven

Varila ce- lce ce Baby
George Michael- Freedom
Traveing Wiburys- She's My
mimer- Pra
INXS- Disappear

Sna Py Had A L Boy
Active Rotatio
CL London Bt Ive Been
ACIDC- Thnderstruck
Snap- Cult Of Snap
AHa- Crying In The Rain
Paul Simor- The Obvious Child
Vil Be

STATION REPORTS

DeeeLite- Groove s In The
INXS- Sucide Blonde
Neneh Cherry- I'e Got You
Wison Philips- Release Me
leey

oops Up
Maxi Priest- Close To You
Pet Shop Boys- So Hard
Twenly  Seven- | Can't Stand

Front 242- Tragedy For You
rpl- King Of Dreams
Paison- Something To Beieve

supeR cnmun
- Head Of Music
" o L it e he
Happy Mondays- Kinky Afro
808 State- Cubik
22 Top- Give It Up
Notorious. The Svalk
Chis Isaak- Wicked Game.
King Bee- Must Be The Music
Nick Kamen- Agory And Ecstasy
Asvad: Srile
s Loves You- One On One
K MacCologer His Ot
Fine Young Cannial- s OK
Was (Not Was)- | Ve Beer
On The Air Powerplays:
€L Eve Galagher- Love Come Down
Pet Shop Boys- Being Boring
NJoi- Anchem
Dream Warriors- My efintion
INXS- Disappear
Monie Love- Down To Earth
Mary Had A Little Boy
el Freedom

by
New Kids O/T Block: This One's

UNITED KINGDOM_

'-T@“Nm

Vanilla fce- Ice Ice Baby

yout:
Deee-Lite- Power Of Love

F R A N C

Jurmy Somervill-To Love
Janet Jackson- Love Will Never

axi Priest- Human Work Of Arc
Soul i Soul- Missing You

Buzz Bin:

€L Happy Mondays- Kinky Afro
The Cure- Close to Me
EME. Unbelievable
EBrickeliNew Bohemians. Mama
Pt Enry- Bum Holcod

Medium Rotation:

L MC Hammer. U Cart Touch This
Jon Bon Jovk Blze Of Glor

NASuzanne Vega- Tom's Diner

[&

Gilbert Foucaud - Music Co-Ord.
Clip Des Clips:

Florent Plagny- Presse Qui
Force
cL L

fire Louis Trio- Chacun

Michel Berger- Paradis Blanc
Blues Trottoir- 24 ours

il Caplan- Tout C'Qui Nous

Elsa- Rien Que Pour Ca.

AR TR B dioHist SKF'E4 15DIA - December, 1990

Liane Foly- Au Fur £t A Mesure
Michel Fugain- Chansons Pour
Jo Lemaire- Clest Mon Bateau
Veronique Riviere- Capitaine
Sylvie Vartan- Quand Tu Es La

Force 8:

€L Jane Birkin- Amours Des
Patrick Bruel- Alors Regarde
Charts- L'Ocean Sans Fond
Nathalie Doren- Le Matin Blue:
David Hallyday- Tears Of The
Lionel D- Y'a Pas De Prob
Sylvie Marechal JAi LRock

Dae Tl s Lgerds e
Coups De Coeu
L h i Copmg i The fain
Blondin- In The Far East
o john. Whipers
Jimmy Somervile- To Love

B s

EUROMUSIQUE

Annie Amsellem - Head Of Prog.

CL Vanessa Paradis- Dis Lui Que
Florent Pagny- Presse Qui Roule
Rita Mitsouke Hip Kit
Liane Foly- Au Fur Ex A Mesure
Francis Cabrel- Tout Le Monde

‘Whicney Houston- 'm Your Baby
PM. Sampson- We Love To Love

TELEVISION

RTL-TELEVISION

Vents d'Est

}un I.m Bertrand - Prod.

Top
[ -
Steve Miler Band- The joker
Whitney Houston- I'm Your Baby.
Pet Shop Boys- So Hard
A Covng o The
Deee Lite- Groove s n The
Fra ekee Srou He Hewen
Jean-acques Goldman- Nt
Francis Cabrel- Tout Le Monde
David Hallyday- Tears Of The
Pacrick Bruel- Alors Regarde
Beautiful South- A Litte Time

Top- Concrete And Steel

George Michael- Freedom

Close To Me
e B REE A
Les nfideles:

ion Dav
LAffaire Louis Trio- Chacun
G ERMANY

Andreas Thiesmeyer
L DA Smger - Swp I.eckln(
Elton John- You Gota Love
MC Hammer- Pray
Hoie Lok TN Sime.
George Michael- Freed:
Gomaindsiae. Fog On The
Wilson Philips- Impulsive
Pec Shop Boys- Being Boring
PM. Sampson- How | Miss You
Torfrock- Beinhart
22 Top- Give It Up

Aleksander Hein - Head Of Music
CL PIL-Don't Ask Me
Suzame Vega- Men In War
Blue System- When Sarah Siles
Breathe- Say A Prayer
Hebere rosnermoer- ki Wil
Kohl & The Gang- He's The Boss
Malcolm Mearen Pres- Operaa
NWA- A Hundred Miles And
Riff Big Money Noise

HiG

Tv
Joerg Grabosch - Head Of Prog.
Video Charts New Entries:
Vanilla Ice- ice Ice Baby.
Koh! & The Gang. Hes The Bos
e Jeremy Days- History
Enigima- Sadeness Part
Robert Paimer/UB 40- Il Be
Staus Quo- Annversry Wi
arts:

o S Crying In The Rain
Jason Donovan- Rhythm Of The

Pet Shop Boys- So Hard

Chrs Isaak- Wicked Game

Beauiful South- A Litte Time

Nick Cave- The Weeping Song

Tina Turner- Be Tender With Me

Beats Int- Burundi Blues

The KLF- What Time Is Love

The Charlatans- Then

Whitney Houston- 'm Your Baby
Special:

Suzanne Vega

Glancarlo Trombetti Prod.
Deep Purple- King Of Dreams
Prefab Sprout- Looking For
C Atkins/M Knopfler- Poor B
Living Colour- Enis s Dead
Scorpions- Tease Me Please Me
Gary Moore- Too Tired
Steve Winwood: One And Only
E Brickell/New Bohemians- Mama
Kings X. It Love
Dread Zeppelin- Heartbreaker

mE
o

VERONICA

Rob De Boer - Prod.

€L U2-Night And Day
Tears For Fears- Advice For
Living Colour- Love Rears Its
Bon Jovi- You Give Love A Bad
Prince: New Power Generation

ST Tara- Feel So Goos

Betty Boo- Doin’ The Do
m:

EMF- Unbelievable

Enigma- Sadeness Part

R Ther b Thes
Status Quo- Anniversary Waltz
Righteous Brothers- Unchained

FORMULE

TROS

Ji0= N1, B,

€L George Micahel
Righteous Iralhery u"tm.nea

Of The

Wram Wake Mo uv Before You
Basic Black- Nothing But A

ST Gino Vanneli Inconsolable:
Tuenty 4 Seven- Are You

George Michael
Kyle Minogue

B EL G I UM

SUPER 50

s van Oosterwilck- Prod.
CL Vanill Ice- Ice lce Baby
Status Quo- Anniversary Waltz
Enigma- Sadeness Part
Righteous Brothers- Unchained
ST Beautiul Souch- A Little
Kim Appleby- Don't Wor
Betty Boo- Doin’ The Do
Beat- A Better Love
Clouseau- Domino
Soulsster- Through
Maria McKee- Show Me Heaven

S W E D E N

NORDIC CHANNEL
tuart Ward - Presenter
ST LessIs More
Tomas Ledin
e Lzg
Martin Rossel
Christer Sandelin

P o L A N D

ke ]

BanN

TV I -FLESH

Rob De Boer - Prod.
€L Elton ohn- You Gotta Love

€L Prince- New Power Generation
Janet Jackson- Black Cat
ichael Bolton- Georgia On My
Whitney Houston- I'm Your Baby

Vanila ce- lce e Baby
Mili Vanill- Keep On Running
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many your

' Personally...

To start off with the albums, Concrete Blonde is
one of my favourite rockbands
I 'also recommend An Emotional Fish, one of the
ng and exciting bands from Ireland. My
choice of singles inc

. a track from their new album. Scracched

at the moment.

s New Model Army's

Ty has been released. The last tip is Lovebomb by
Botany 5, a new and promising band from Scotland.

Gerard Saudan Couleur 3 is part of the Swiss public network RSR. |

Couleur 3 It has a progressive style of music programming: |
OLIVIER ALLARDET F | SERGE VAN GISTEREN 8
Voltage FM Radio Antigoon

TP Stereo MC's- Elevate My Mind
Stevie Wonder- Keep Our Love
Twenty 4 Seven- | Can't Stand

LP Whitney Houston
Red Hot & Blue (Comp.)

MARGARETA ANDERBERG S
Radio City 103
TP Kylie Minogue- Step Back In
Tomas Ledin- Den Dar Flicken
Malcolm McLaren- Operaa House
LP Mica Paris
Advetures Of Stevie V.

JOHAN BERGSTRAND s

Radio AF/P4

TP Roqui- I've Just Begun To Love
C&C Music Factory- Gonna Make
Tingo Tango Ole- It's Jazz

LP Twenty 4 Seven
After 7

MICK BROWN
Capital Radio
TP Seal- Crazy
The Farm- All Together Now
Double Dee- Found Love
LP Kim Appleby
Blue Pearl

UK

ALISON CRAIG

Radio Forth

TP Chris Isaak- Wicked Game
Eve Gallagher- Love Come Down
INXS- Disappear

LP Stranglers
Dwight Yoakam

UK

CARLO DEBLASI
Radio Stereo 103
TP Mory Kante- Bankiero
Madonna- Justify/Rescue
Milli Vanill- Keep On Running
LP Claudio Baglioni
Paul McCartney

NIKLAS EHRING s
SAF Radio City
TP Morie Love- Down To Earth
Ralph Tresvant- Sensitivity
Cool Rumings. Tuice Shy
LP Dr. Albar
After 7

BOGDAN FABIANSKI PL
1&2

Burundi Blues
Soulife- Fresh
Wilson Phillips- \mpu\swe
LP Paul M:c;a
27T

GIUSEPPE GIOVINI 1
Radio Sound International
TP Ralph Tresvant- Sensitivity
Kim Appleby- Don't Worry
Enigma- Sadeness Part |
LP London Beat
Claudio Baglioni

TP Something Happens- Parachute
Lisa Stansfield- This Is The
Madonna- Justify My Love

LP Jimi Hendrix
Mory Kante

RUNE HAGEN N
Studentradioen Tromso
TP Bleep- The Launchpad
Carter The US.M- Anytime
Prince- New Power Generation
LP Walter Trout Band
World Of Skin

PETER HALD

Radio Sydkysten

TP Rockers By Choice- Ta’ Mig
Steve Winwood- One And Only
Vaughan Brothers- Tick Tock

LP Mica Paris
Tracey Spencer

DK

ARNE HOLMBERG s
Radio Orebro
TP Papa Dee- Beautiful Woman

Paul Haig- | Believe In You

Janet Jackson- Love Will Never
LP Steve Winwood

Madonna

EGIL HOUELAND N

Radio 10:

TP Del Amitri- Spit In The Rain
Julee Cruise- Falling
Harriet- Woman To Man

LP Steve Booker
Steve Winwood

KENNI JAMES UK

Red Rose Radio

TP INXS- Disappear
ZZ Top- Give It Up
Whycliffe- Love Speak Up

LP Innocence
Kim Appleby

HAAKAN JANSSON s
Hit FM
TP Images- Megamix
NTC/Lizann- In The Evening
London Beat- A Better Love
LP Mica Paris
Visitors

ULI KNIEP D

TP Billy Idol- Prodigal Blues
Herman Brood & HWR- Lost In
Gary Moore- Too Tired

LP Paul McCartney
Steve Winwood

GUENTHER LESJAK A
OE3

TP Jon Bon Jovi- Miracle
London Beat- A Better Love
Milli Vanill- A Better Love

LP Steve Winwood
Whitney Houston

| PARIS PETROU

OLAF MEDITZKY

Aalborg Naerradio

TP Black Sorrows- Angel Street
Willy DeVille- Beating Like A
Heart- Stranded

LP Beautiful South
Jive Bunny & The Mastermixers

DK

NAGUI F
RTL
TP Florent Pagny- Presse Qui
Jil Caplan- Tout C'Qui Nous
Jean-Jacques Goldman- Nuit
LP Robert Palmer
Absent Friends

MAREK NIEDZWIECKI PL

Polskie Radio 3

TP Whitney Houston- All The Man
Prefab Sprout- Jesse James
Madonna- Justify My Love

LP Edie Brickel/New Bohemians
Steve Winwood

GR
Antenna 97.1 FM
TP Whitney Houston- 'm Your Baby
Pet Shop Boys- Being Boring
Prince- New Power Generation
LP Whitney Houston
INXS

BURGHARD RAUSCH ]

Radio Bremen 4

TP Soup Dragons- Mother Universe
K. MacColl/Pogues- Miss Otis
Proclaimers- King Of The Road

LP Paul McCarmcy
Vanilla lee

LOU ROWLAND NL

TP Steve Winwood- One And Only
Blow Monkeys- If You Love
B.B. King- Peace To The World

LP Edie BrickellNew Bohemians
Tiffany

| GERARD SAUDAN

Couleur 3

TP New Model Army- Purity
House Of Love- Scratched
Botany 5- Lovebomb

LP An Emotional Fish
Concrete Blonde

CH

MARTIN SCHWEBEL D

Radio Schleswig-Holstein

TP Michael Bolton- Georgia On My
Maria McKee- To Miss Someone
ZZ Top- Give It Up

LP Beautiful South
Jimmy Somerville

TIM SMITH

Metro FM

TP Arthur Miles- Helping Hand
Ashbrooke Allstars- Dubbing Up
Michael McDonald- All We Got

UK

Guy
Kim Appleby

META DE VRIES
AVRO
TP Eric Red/Red Zone- Fifty Ways
Mercy Me- Don't Want To Hold
Damn Yankees- High Enough
LP The Outfield
Mother's Finest

NL

Tips & Tends reflects the musical
preference of European radio Djs. The
records listed are new releases, con- |
| Sdered o ave i ot and are g
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1?) ADVERTISE IN THIS

SECTION CONTACT LAS S | Fl E D OR FAX YOUR
ALEX STERNFELD ON 5i COPY ON
31.20.669.1961 RATE: DFL 48, PER SINGLE COLUMN CM. 20.669.1941

Roadrunner sales td

66, Bunting Rd, Northampton.
tel.- 0604 30034 fax: 0604 721151
London Showroom, 11 Poland st. W,
tel.-071 287 5975 fax; 071 287 5319

TOURS & CONCERTS
[ T o T S -
EUROPOP, YOUR EUROPEAN TOUR-PROMOTER
EURO-CONCERTS,

|
‘ YOUR DUTCH CONCERT PROMOTER ‘
\

% ! N““@Pm’ Ph. 31-23-319333

E Fax 31-23-328579
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FAST - FRESH * FIRST FROM THE USA

Get the inside story FIRST from the BPI Entertainment
News Wire's daily FAX summary for broadcasters! The
summary, delivered overnight, is perfect for morning
drive, affernoon drive or any time at all

With BPI, & u get the atest in music, f\lm TV and the-
ater from the top BPI-owned entertainment publications.

The daily summary includes one-paragraph capsules of
breaking news that're always FRE%H With over 500
journalists, BPI is the largest entertainment news organi-
zation in the world

But there’s more! The BPI FAX summary also includes. 3

+ Popular Concert and Movie Lists + “This Da
Music” Almanac - Film and Video Readers + DVAN(.E
Billboard Charts + Eurocharts « ADVANCE Reviews
on Hot New Records.

To start service, simply fill out and mail the coupon

today. For even faster service, call 508-283-1709 or
FAX'508-283-2428.

ENTERTAINMENT
NEWS WIRE NEWS WIRE

A LEADING INDEPENDENT ]
ENTERTAINMENT
COMPANY
BASED IN MILAN,
ITALY IS LOOKING FOR:

* LAWYERS WITH EXPERIENCE IN
RECORDS AND HOME-VIDEO

* GENERAL MANAGERS
* PRODUCT MANAGERS
* LABEL MANAGERS |
* PROMOTION MANAGERS

EXPERIENCE FROM GERMANY,
FRANCE AND UK
IS A REQUIREMENT

RH‘NG WITH

MJN\CA‘\C\S BV.
, PO BOX 9027, 1006 AA
RDAM, THE NETHERLANDS

ntertainment 99"/’

MUSIC & MEDIAX Recepiber By Rgd\OHiSt?)li"ch(')‘ﬁ"?m - December 8, 1990

BILLBOARD

THE HOLLYWOOD REPORTER
MUSICIAN

AMERICAN FILM

MUSIC & MEDIA

AMUSEMENT BUSINESS
BACK STAGE
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CIYES, please enter my one-month trial subscription to
the BPI daily FAX summary for only $120.00

YES, please ‘glve me a regular six-month subscription,

discounted or only $105.00 per month
Name & Title
Station
Address .
FAX ___ Phone —
Mail coupon to:
BPI NEWS WIRE OBill
33 Commercial St. Payment Enclosed

Gloucester. MA 01930 US.A
[ . ..
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