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The Sun Sets On CBS, CBS,
Rises On Son ny Music

by Hugh Fielder

S Records is changing its
name to Sony Music Enter-
tainment from January 1.
Concurrently the CBS
Records label identity is be-
ing phased out in favour of

Houston To Launch
Campaign In Munich

by Machgiel Bakker
BMG plans to spend £ 3
million on the European
marketing for the new
Whitney Houston album,
I'm Your Baby Tonight.
Ihe LP will be launched at

itation on

where European media and
retailers will meet the artist.

The tw Munich
launch will be hosted by
Monti Lueftner, president
BMG  Ariola/co-chairman

dent  Clive
on will give a short
address which will be fol-
lowed six-track album
playba Photo  sessios
and a press conference are

continues on page 7

the Columbia  Records
‘ name, which was acquired
| for an undisclosed figure
from EMI (Music & Media

June 9). EMI had rights to
the name for the world o
side the US, Japan and |
Spain.

The change is nqumd

purchase of CBS Records in
January 1988 which allowed
Sony to use the C
only until January 1991
The CBS Records Inter-
national Division headed by
Robert Summer will be
renamed Sony Music Inter-
national. CBS UK will be
called Sony Music UK but
the names of the other
foreign ~ operating  com-
panies have not yet been
finalised.
“We will be registering
al name in each
y as Sony Music
Entertainment but the com-
panies will probably lfgldk as
Sony Music Fr:
Sermany as the word
entertainment’  doesn’t

continues on pag

m“

The UK could have a single
set of i

[mm by ¢
roposal s
tober 12 meeting held b

Radio Contractors (AIRC)
research sub-committee chair
man Nigel Walmsley

MD of London’s Capital
Radio), Institute of Practi-

Association of Independent |

Howard Shannon
tmners in Advertising (IPA)
representative Richard Eyre,
and BBC Audience Re-
search head Peter Meneer.
Negotiations were describ-
ed by Mencer as “talks
bout holding talks” and
centred on the need to
change the current position,
where the BBC and inde-

pendent stations finance |

and issue separate, often

president of the Bavarian state commission for
1), opening the organisation’s annual broad-

ng congres:

See page I3.. .

Bavarian Author:ty
Applies To Join MA

by Paul Andrews

BLM, Bavaria’s private me-
authority, has applied to
join the national Media
Analyse U\I ) radio ratings
system. If accepted, BLM
will mdp its own annual
regional survey, Funkana

The auLhnrm hopes to
subscribe to MA on behalf
of the regional and local sta-
tions it licences. This would
be the first time an entire
state’s private radio system
has joined MA - most

members are large privates |

and public broadcasters
Both  Antenne Bz
Bavaria’s only statewide

private, and the public |
B

cher Rundfunk (BR)
already subscribe to MA
an individual basis.

The national ~survey
would also for the fir
provide ratings for Bavarian
local stations comparable
with those for others
throughout the country. Ui
til now, the differing metho-
dologies of the two studies
have produced contradic
tory information on

radio market.
ding to BLM spokes-
| person Monika Fendt, the

many’s highly de\eloped

BROADCASTERS AIM FOR CONSISTENT RESEARCH

BBC/IR Plan 92 Ratings Merger

contradictory research.
“In addition to ratings
consistency, the forthcom-
ing emergence of Indepen-
dent National Radio (INR)
is without any a
strong motivation for mer-

INR will match BBC
tional radio transmission
areas, which is not always
the case with BBC local
radio and IR

““What we are concerned
about principally is that if
we don’t do something as
an industry, in a year's time
we'll spend the whole time

| quarelling in public

However, industry obser-
vers say the propo:
ther motivated
across-the-board, co
ing measures at the state
broadcaster.

Meanwhile, IR itself
looks set to benefit from an

dience research.

publishes figures monthly

whlln IR has only two full
f Both
agree a comprom

can be reached.

However, the plan faces
serious financial implica-
tions. For more details, see
page 6. (m]
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Double-Digit Radio Growth
Projected For Europe

Radio broadcasters in four of five
major European countries can an-
ticipate annual growth in revenues
exceeding 10% through 1994, ac-
cording to figures compiled by the
media analyst firm of Veronis,
Suhler & Associates. The com-
pany has projected radio revenues,
growth percentages, and radio’s
share of media advertising for
France, Germany, Italy, Spain,
and the UK.

Highlights:
m Spurred by a whopping 16.7%
increase forecast for 1992, Ger-

by Jeff Green

many will experience the highest
average level of growth, with an
11.6% compound annual rate,
followed by Italy (11.4%), Spain
(10.9%), France (10.6%), and the
UK (9.1%).

m Spain is predicted to widen its
lead as the top country in terms of
revenues, becoming in 1994 the
first European nation to break the
USS 1 billion barrier. However,
Spain is the only one of the five
whose share of advertising dollars
is expected to decrease each year.
Between 1990 to 1994, it will have

I 1
j Forecast Of Radio Advertising
|

1990
France
Revenues 590
Growth (%) 109
Radio Ad Share (%) 77
Germany
Revenues 540
Growth 89
Radio Ad Share 51
Italy

230
Growth 127
Radio Ad Share 37
Spain
Revenues 670
Growth 100
Radio Ad Share 100
UK
Revenues 290
Growth 62
Radio Ad Share 22

Revenue figures in USS millions

Source: Veronis, Suhler & Associates, Inc. The firm is headquartered
at 350 Park Avenue, New York, NY 10022; (212) 935-4990.

1991 1992 1993 1994 |

660 740 800 880
1.9 A 8.l 10.0
78 79 79 79

600 700 780 860
18] 16.7 14 10.3
54 55 57 57

260 290 315 350
13.0 1.5 86 (5}
39 39 39 39

750 860 930 1.020
s 14.7 8.1 9.7
89 72 6.9 59

310 340 380
69

420
9.7 ns 10.5
22 22 oK | 23

European Airing Expected
For Billboard Awards

A two-hour end of year TV music
special presented by Billboard
magazine is expected to be aired
on European TV early next year.
The ‘1990 Billboard Music
Awards Show’ will feature perfor-
mances from artists including
Phil  Collins, Janet Jackson,
Sinead O’Connor, MC Hammer
and New Kids On The Block, as
well as award presentations in
over 20 categories, based on US
record sales and airplay.

For the first time, a World
Chart award will also be
presented, compiled from sales
and airplay charts worldwide.

Other winners will come from
specialist music categories in-
cluding rock, pop, black, country,
rap and AC.

The show, to be recorded in a
hangar at Santa Monica airport,
California, is being aired in the
US on December 10, by the Fox
network. According to Georgina
Challis, VP of Billboard parent
company BPI Communications,
“distribution in Europe is defini-
tely planned for early in the New
Year, although no stations have
yet been confirmed”’. BP1 Com-
munications is also the parent
company of Music & Media. (]

dropped from 11.3% to 5.9%.

® Although the UK’s share of ad
dollars is expected to barely in-
crease (se¢ the BBC/JICRAR
story this week for insights as to
why), the expansion of commer-
cial radio in the UK will generate
Europe’s biggest jump in annual
revenue growth over the next four
years, rising from 6.2% in 1990 to
10.5% by 1994, a

Predicted revenue
growth leaders:

1990: Italy
1991: Italy
1992: Germany
1993: Germany
1994: Italy

World Music

Conference
by Howard Shannon

There should be a free pan-
European exchange of world
music programme material and
stronger links formed with broad-
casters in Africa, decided dele-
gates at the fourth World Music
Workshop held in Berlin October
17-19.

Thirty programmers from 12
countries attended the European
Broadcasting Union (EBU) spon-
sored seminars, organised by
NMW chairman/Danish Natio-
nal Radio producer Ole Reitov
and Berlin-based SFB programme
staff Joachim Hellbig and Volker
Prakelt. SFB acted as host station,
though the event was staged at the
Haus der Kulturen der Welt in the
city.

The event, which does not
charge a registration fee, is only
open to EBU members, usually
state broadcasters. Spanish na-
tional radio was the only Euro-
pean station not to send a
delegate.

Workshops included:  SSR
Swiss Radio producer Marianne
Berna talking about her work in
Cameroon; YLE Finnish Radio/
Institute of ~Workers Music
(Helsinki) researcher Phillip Don-
ner looking at recording contem-
porary music in Eastern Africa;
and Reitov on his three months in
Botan. ]

UL R WG

PolyGram-owned  Metronome
Musik MD Klaus Ebert has left
the German label for unspecified
reasons. It is not known if he has
taken up a post elsewhere. Poly-
Gram Germany president Wolf-
gang Gramatke is taking over
Ebert’s job until a successor is ap-
pointed. Ebert joined the label in
1974,

* * *
Dominique  Farran,  formerly
assistant programme director at
RTL France, has joined NRJ in
Paris as station director, with a
brief to revamp the station’s
sound. ““The format needs a new
broom;” says Farran. ““The station
has had the same type of format
for a long while and it needs some
adjustment to keep up with the
15-25 year-old target audience. We
need a more modern sound””

* * *
BMG Ariola Belgium MD Jan
Theys and publishing manager
Linda van Waesberge are (o leave
the company on December 31.
They will join a new, as yet un-
named, company involved in
European talent management and
publishing. Theys declines to
reveal further details, however, he
says that D&D Productions, pro-
ducer of the popular Flemish
chart show ‘Tien Om Te Zien' on
commercial TV channel VTM, is
a partner in the new company.
Theys says he will step down as
VP of IPFI Belgium when he
leaves BMG Ariola.

* *

*
Sources say TV syndicator Radio
Vision International is moving
ahead with its plans to get into
radio (M&M July 14). Details may
be revealed within the next few
weeks.

* * *

David Lucas has resigned as CEO
of Southern Radio Holdings, the
parent group of Southern Sound
and Ocean Sound in the UK,
following a clash with chairman
Bob Sperring over the restructur-
ing of the company. His replace-
ment is Rory MeLeod, currently
MD at Soulhem Sound

*

A live performnnoe by me Alan
Parsons Project is set 10 be one of
the highlights of Belgium’s sixth
annual ‘Night Of The Proms’, to
be held at Antwerp’s Sportpaleis
on October 25-27. The perfor-
mance, which will be backed by a
full symphony orchestra, will be
recorded to promote his upcom-
ing concerts.

edited by Machgiel Bakker
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DO YOU...

WANT TO KNOW WHO YOU ARE?
WANT TO KNOW WHO YOU THINK YOU ARE?
WANT TO KNOW WHO YOU WOULD LIKE TO BE?

TIIEN

FIND YOURSELF IN

& N
REypIA™

The innovative recor(ling project conceived and written lvy

ERIC WOOLFSON creator of

THE ALAN PARSONS PROJECT

Produced and engineerecl by
ALAN PARSONS

Inspirec' l)y the works and world of Sigmuncl Freud.

Tiendion
will also be a musical event for the stage.
Premicring in Vienna, Austria in ])ecem]vcr, 1990.

|
L FREYD,
RO,
The following artists appear on ‘
FREUDIANA: |
Leo Sayer, Graham Dye, | T
The Flying Pickets, Kiki Dee, \ .

Eric Stewart, Frankie Howerd,
Marti Webb, Chris Rainbow,
John Miles and Eric Woolfson. |

2LP e MC * CD
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RErpis®

The single "Freudiana”
7"« 5°CD » 12"

FREUDIANA
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Agencies’ Support Crucial To UK Ratin

by Howard Shannon

Crucial to the hoped-for start in
early 1992 of a single set of au-
dience figures for the UK covering
BBC and IR is a substantial
change of heart by the British
advertising industry, which it is
hoped will agree to shoulder part
of the cost of radio research (see
front page).

Both Association of Indepen-
dent Radio Contractors (AIRC)
research sub-committee chairman
Nigel Walmsley and BBC Au-
dience Research head Peter
Meneer had put up for discussion
with the Institute of Practitioners
in Advertising (IPA) represen-
tative Richard Eyre the idea of the
advertising industry funding part
of the cost. The IPA already pays
around 25% of the cost of televi-
sion audience research.

IR spends £ 1 million annually
on its JICRAR figures, while the
BBC estimates it has to budget
£750.000. Neither system is direct-
ly comparable, with JICRAR
spokesman James Galpin saying
IR is more “detailed”” and adver-
tiser-led and Meneer countering
that the BBC’s figures are
“programme-led”” and part of a
larger department which includes
television.

However, while Eyre confirms
the idea of joint funding was on
the table and carries a certain
“moral” grounding, “it is not
one the IPA is picking up - for the
moment at least.

“If it comes down to it, the

(advertsement)

dierks studios

professional
aqudio + video mobiles

...why going for less in
live recording?

dierks studios gmbh
tel. (49) 2238-2004/3333
fax. (49) 2238-27 34

channels are all there for me to go
back to the media policy group of
the IPA and maybe even poll
members to see if they are pre-
pared to pay, and in what num-
bers.

“But at the moment, the
pressure on budgets in agencies is
such that there are few IPA
members prepared to walk into
something which involves mem-
bers spending more money on
radio research. As things stand,
we are being asked to pay for
something that at present we get
for free”

Eyre says Meneer and Walmsley
“took on the chin” the simple
fact that agencies were not at pre-
sent prepared to pay for research.
But he expects them to be “more
subtle [in future meetings] and to
play a longer game”.

Neither Walmsley or Meneer
was available for comment on the
IPA’s decision.

Eyre claims to have “no idea
really”” of the amount of money
the IPA is being asked to invest.
“The discussion has not gone that
far”

Meneer describes as ““far too
early yet” any agreement on how
much a jointly funded budget will
be. But he expects substantial sav-
ings on his current expenditure.

Eyre describes as a ‘“‘half-way
house and step in the right direc-
tion” an agreement reached that
agencies would from now on pay
£ 300 for JICRAR research
volumes, which at present are
given away free. This, says Eyre,
will generate around £ 35.000 for
JICRAR.

“But there are some smaller
agencies who have given me a
terrible time even ushering in this
£ 300 charge. What’s even more
worrying is that quite a lot of the
agencies are simply not prepared
to buy.

“Television is so much more
important to the revenue of the
companies. To say radio is not im-
portant is to put a slightly unkind
gloss on what is essentially the
truth.

“But there are agencies that
believe unless we put some more
serious money in radio research,
then we have no right to try and
influence and ultimately call on
the way the research is done.

““Maybe an elegant solution is
where agencies pay for the
amount of access they want. At

the moment, there is an issue
about the degree of access we are
allowed to data?’

As for plans to produce joint
industry research, Eyre says: “I
very much hope they will. That’s
what is really in it for the agen-
cies: a single source piece of
research. And I would like to see it
extended to cover some of the
more tricky areas like [Ireland-
based] Atlantic 252. This is a
company spending its own money
on audience research. This should
go through JICRAR.

On bringing in cash from
advertising agencies, Meneer says:
““It is the ambition of both broad-
casters that they [the IPA] will
jointly fund this exercise just as
the BARB (British Audience
Research Bureau) do”

A letter sent by Walmsley to
Meneer earlier in the year set the
agenda for the October 12 ex-
ploratory meeting. It detailed the
need to: “bring in new money
from advertisers and new national
networks; create a proper curren-
cy [comparable ratings] based on
diaries; provide additional valu-
able [though unspecified] infor-
‘mation to those who wish to have
it; and reduce BBC and ILR
costs!”

Representatives of the three
organisations have already agreed
to adopt a seven-day diary system
for audience research.

Meneer says the BBC concedes
its ‘recall’ method of random
house-to-house visits, where inter-
viewees are simply asked ‘“‘have
you listened to such-and-such a
station today?” could not pro-
duce half-hour audience break-
downs.

AIRC spokesman James Gal-
pin describes these 30-minute
blocks as a “vital currency on
which to sell advertising”.

It is also felt in some radio
quarters that the BBC’s method
proffers leading questions which
can often favour the state-run
broadcaster.

As head of audience research at
the BBC, Meneer was involved in
a similar merger exercise in 1978,
when he pooled resources with
UK independent television. From
this, advertisers now  shoulder
25% of the annual £ 4 million
cost for TV audience research.

“It may be worth noting)”
warns Meneer, “that although
talks began in 1978, TV didn’t

gs Restructuring

begin joint operations until three
years later.”

The next working party meet-
ing is planned for December 11.C]

M OV ING

Media: Jeremy Loyd has been pro-
nioted to MD of Capital Radio
(London) Ltd. Loyd became GM in
1986 and director operations in
1989. He also serves on the AIRC
copyright committee and is a non-
executive director of Fox FM and
DevonAir. He will report to
Capital Radio Group MD Nigel
Walmsley % Morgan Cross returns
to BBC Radio Leicester after an 18
month ‘retirement’ to present a
Sunday ‘Crosstalk’ show at 10.00-
1200 % Roger Holdom joins
Wolverhampton’s Beacon Radio as
head of promotions. He has pre-
viously worked at Greater London
Radio, BFBS, Essex Radio and
PPM Radiowaves % Clare Mac-
Donald has been promoted to sales
controller at Broadcast Marketing
Services; she was formerly agency
sales manager, a post which has
now been filled by Pam Glenn %
Also in the UK, Choice FM has
hired 19-year-old Martin Jay to
present a Soca music show every
Sunday at 20.00-22.00 % In Ger-
many, Ingrid Ro:

features department at Hamburg-
based Klassik Radio. Rosen was
previously with Radio Hamburg
and Hirschkorn with RIAS in
Berlin. Meanwhile, Joachim Salau,
from Radio Belcanto, and Peter
Brandt, from Radio In Berlin, have
joined the station’s music depart-
ment %
Music Industry: Lionel Conway
ted president of
the newly established PolyGram/
Island Music Publishing Group in

the US. He was president of the
 Island group of publishing com-
panies for the last 21 years % Paul
Rump, previously head of A&R at
+ Island Music, has been made GM
+ of Circa Music % Island MD Marc
Marot has announced two new
directors to the board; marketing
‘manager Alan McBlane, who join-
ed three years ago, and head of
A&R Nick Angell, who came from
Phonogram last month % 3

C H A I R S
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Soviets Get Their MTV

MTV Europe has finally secured
Soviet airtime, with a deal to
supply one hour of music pro-
gramming weekly for broadcast
via Gosteleradio’s first TV chan-
nel. This will be seen during the
popular youth show, ‘Vzglyad’
(Glance), the first segment aired
October 12.

The Soviets are paying for the
programming in roubles, but
MTYV has eight minutes of adver-
tising time in the hour, which it is
selling for hard currency.

MTV Europe CEO Bill Roedy
reports that Benetton, Renault,
LA Gear, Wrangler and Stimorol
are among advertisers already
signed up. They will air spots cur-
rently seen elsewhere in Europe.

MTV will sell two of the eight |

minutes on behalf of Vid, the

company which actually produces
“Vzglyad’ and with which MTV
has its deal. “This represents hard
currency for both sides)’ com-
ments Roedy, although he
declines to say how much.

Gosteleradio’s first channel is
viewed terrestrially by 88 million
households in the Soviet Union,
with a potential audience of more
than 200 million. Roedy says that
since there are no TV ratings in
the USSR, he does not know au-
dience numbers ‘Vzglyad® speci-
fically attracts.

The MTV segment will be an
adaptation of MTV’s European
top 20 countdown show, dubbed
in Russian. MTV Europe Vs
Maiken Wexo and Kristiane
Backer will alternately host the
shows in future.

MTV Europe has been discuss-
ing Soviet airtime for about a
year, but Roedy says original pro-
posals would have seen no income
to the channel.

““We were concerned that we
might have been setting a prece-
dent by giving the programme
away.” Enthusiasm for the project
warmed up again this year with
the prospect of hard currency op-
portunities.

Roedy would like to have MTV
on a 24-hour basis in the Soviet
Union, and says the company is
exploring getting on a couple of
small cable services in Moscow
and Leningrad hotels.

In a prepared statement, MTV
Networks chairman Tom Freston
called the new deal “‘another nail
in the coffin of the Cold War”.

Bavarian Authority
continued from page |
two isations are to meet this

The Sun Sets On CBS

continued from page |
translat

week, with a decision on the ap-
plication expected within weeks.
““They are just talking about the
formalities. There may be some
difficulties because the BLM isn’t
‘a programme maker itself. We are
also trying to change the MA
methods in Bavaria so that the
focal stations are better repre-
sented””

The Funkanalyse Bayern pro-
vides a detailed breakdown of
listening habits in Bavaria, district
by district. Currently, MA publi-
shes only statewide figures.

Fendt: “The MA is good for
large agencies, but if we join we
ill make surveys because we
will still need local information
for the local marketplace!”

A spokesman for Media Ana-
lyse compiler AGMA confirmed
that the organisation may make
special arrangements to cater for
the Bavarian locals. ‘“‘We plan to
enlarge our study in Bavaria so
that we can get special regional
information’”

Although he admitted that MA
would be unable to compile
detailed local breakdowns, it may
be possible to provide informa-
tion for groups of locals - for in-
stance the ‘packages’ of regional
sales combinations.

MA, published annually in
July, is compiled from informa-
tion collected nationally by eight
market research companies using
about 22.000 face-to-face inter-
views. ]
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ily in every language)”
says CBS Europe president Jorgen

en.

The Columbia identity will be
used for all artists currently on the
(CBS label and its design will be
the same as the US Columbia
label. “The advantage of having
the same label around the world
means that we can take specialist
product from a country like the
US without having to press it up
ourselves;” says Larsen. “On the
other hand, it will be harder to
distinguish between our own
home-produced  product  and
parallel imports”” The Epic and
Sony Classical labels are not af-
fected by the changes.

In Spain, CBS product will ap-
pear on the CBS/Sony label
because the Columbia trademark
is owned by BMG Ariola, which
says it has no intention of selling
the name. The label is used for
local Spanish artists and Larsen
foresees no problems over exports
into the rest of Europe. “Our only
problem is that we shall need a
special run at our CD plant in
Austria to manufacture CDs for
Spain. But Spain has its own vinyl
and cassette  manufacturing
facilities””

Larsen adds that CBS had the
chance to buy the Columbia label
in Spain 13 years ago when it sign-
ed Julio Iglesias and bought his
back catalogue off the label. “It
would have been the most far-
sighted strategic decision in the
history of the record industry!”’[]

Houston In Munich
continued from page |
scheduled for the next day. An
18-day promotional tour of Ger-
many, UK, France, Switzerland,
Holland, Italy and Spain will then
follow.

Radio advertising campaigns
for the Arista-label album will
run in Italy and Germany. BMG
Italy will advertise the album until
Christmas on Radio Dimensione
Suono, DeeJay Network and Rete
105. Also, TV advertising spots
are booked on Italia 1, Rete 4 and
Canale 5.

The German company will kick
off with advertising in fashion
and entertainment magazines
combined with in-store and fly-
posting campaigns, before begin-
ning radio and TV advertising.
Details are still being finalised.

More TV advertising in France
(Canal Plus, M6, La Cing),
Belgium (VTM, RTLTVi) and the
UK (in conjunction with retail
chain Woolworths) is planned.

companies will be running exten-
sive national press advertising
campaigns, often in conjunction
with local retailers. BMG has
developed a diverse range of
point-of-sale material, includ-
ing 3-D centrepieces, mobiles,
posters, window stickers and
balloons.

Her first self-titled album in
1985 is, says BMG, the most suc-

more than 15 million copies sold
worldwide; 8.5 million of these
were sold in the US.

|

In addition, all European BMG |

cessful debut album ever with |

(advertisement)
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Capital Sets Up Evaluation Panel
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" “Good Jocks Are Real People”

Coast Close To ™"

Counting down America in the UK

Benny Brown’s UK-
produced ‘American
Countdown’ show has
shaken off US
competition and is now
aired on 32 stations across
the UK, making it the
country's most syndicated
programme next to the
‘Network Chart Show".
Chris Fuller plots the
Texan approach towards
successful European
broadcasting.

Q: You have referred to ABC's
‘American Top 40’ as the grand-
daddy of all chart shows...

A: The ‘American Top 40’ is the
most listened-to show in the
world, bar none. It is on the air in
nearly 100 countries in 20-plus
languages. It has just had its 20th
birthday. That legacy really means
something. And you can tell it is
put together by radio people in-
stead of marketing people. The
‘American Top 40’ and ‘American
Countdown’ are radio shows,
built by radio people, which are
then marketed, as opposed to
marketing people going out to a
production company and saying
“build this for us so we can sell it””.

Q: US syndicator DIR last year
launched an edited version of
Rick Dees’s ‘US Countdown
Show’ onto the UK market. Do
you regard this as serious
competition?

A: 1 can say that Rick Dees is one
of my better students. I wish him
well, he is a talented broadcaster.
But we do this programme in the
UK for the UK - | am a Europcan
broadcaster of 18 years residency
in this part of the world. I do not
feel that Rick’s programme,
emanating as it does from Los
Angeles, has any real UK ap-
plicability and is not valid for an
independent, British radio station
to give to its listeners. And unlike
Rick, I can also back my show up
with local promotional activity. I
have been to Scotland, I have been
to Wales, I have visited these radio
stations and I think that has been
essential to the success of the
show. Nothing beats getting out
with the people. When was the
last time Dees ever went to
Bristol? Ask Rick Dees where

Bristol is and he will tell you there
is one in Tennessee.

Q: How do you consider the
general standard of presentation
on UK independent radio?
A: 1 think there is a shortage of
talent. As more stations come on
air, so do younger and younger
jocks, in many cases too soon.
This is where the role of pro-
gramme controller as coach, pro-
fessor and big brother is crucial.
They have to know how to bring
this talent on and then nurture it.
Good jocks are not born, it takes
years of coaching.

A programme controller has
got to be more than a guy who us-

ed to work for the local news-
paper and perhaps did some
amateur drama. He has got to be
a broadcaster. He cannot be a
judge that sits at a desk. He has
got to have done it. In a perfect
role, the programme controller
would be on air, daily.

Q: What makes a good DJ?

A: Good jocks are real people.
They talk to people instead of at
them. They are not stage per-
formers, nor are they employees
of the Royal Shakespeare Com-
pany. They are real people who
sweat, whose kids need nappies
and whose cars break down.

Q: What are the most common
DJ faults you have come across?
A: Not knowing when to shut up.
Some DJs think they are getting
paid by the word and the more
they talk the more money they
make. That’s not the way it is.
When you open your mouth you
had better have something to say
that is either informative or clever.

In this sense preparation is
vital. You can figure that in the
course of a three hour radio pro-
gramme a presenter is going to
open his or her mouth between 30
and 40 times. Now if you genuine-
Iy have 30 or more valid things to
say without any kind of show-
prep or any kind of work prior to

going into the studio, you are too
talented to be on the radio. You
should be doing something else.
That is not to say you cannot
make use of a periodic burst of
brilliance. If, all of a sudden, you
are inspired by something truly
wonderful to say then, OK roll it.
But as a guide, for every hour you
are on ai, it takes an hour’s worth
of prep.

I go through a large notepad
every three weeks. | use the
humour and celebrity services, go
through the papers, talk to the
guy at the filling station whose
wife is pregnant. Day to day con-
versations and observations can

be adapted for great radio but
they have to be written down.

That record which you are
going to play in a minute cost
thousands to produce. And you
had better have something as
good as that record to say. You
need more than time and
temperature. And it is no good
saying ‘oh well, I will insult the
news reader again’. How many
times can you insult the news
reader?

What about the tendency for DJs
to copy other DJs, prevalent in the
UK?

A: There is nothing wrong with
copying, as long as you outgrow
it. I have got guys copying me. |
am complimented by it.

If you are copying at 01.00 in
the morning, then that’s cool, so
long as it leads and inspires you
into the development of your own
on-air personality. If somebody
wants to be just like Benny
Brown, the best he is ever going to
be is second best. There is only
one Benny Brown. [m}

Benny Brown is the Texan-
born host of Unique Broad-
casting’s weekly syndicated
show ‘The American Count-
down’ which is broadcast
across the UK. He also
presents the German-language
version of ABC Watermark’s
‘American Top 40’ for the Ger-
man, Austrian and Swiss
markets in co-production with
Los Angeles-based syndicator
Radio Express. And he hosts
shows on Italy’s Magic Net-
work, Manchester IR station
Key 103 plus country music
programming for the British
Forces Broadcasting Service
(BFBS).

Based out of Alligator
Studios in Frankfurt, Brown
has twice been judged Bill-
board magazine’s Internatio-
nal Radio Personality Of The
Year (1981 and 1985).

A former US army tank
commander, Brown hosted the
American  Forces  Network
(AFN) breakfast show from
Frankfurt before moving to
Radio Luxembourg for six

SN
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London’s Capital Radio is setting
up a permanent panel of 10.000
Londoners for advertisers to
evaluate their campaigns on the
station’s FM and AM services.
The Capital Radio Campaign
Evaluation Service will be manag-
ed by Continental Research and
the panel is representative of the
station’s marketing area. “This
means we can provide fast, effec-
tive feedback from any particular
target group the advertiser wants,”
says Contil | Research MD

by Hugh Fielder

sumer access panel available to
advertisers in the UK. And the
purpose is to help advertisers
make the best use of radio. We can
offer full validation ranging from
pre-campaign copy tests through
to full campaign evaluation.

““It will always be cheaper than
commissioning research without
using the panel and the cost-
effectiveness brings it within the
reach of any company that wants
to advertise on Capital. Smaller
jes may just want a

Debbie Walters.
“It’s the largest exclusive con-

qualitative assessment of one
advertisement rather than a whole

First Meeting For
Chart Supervisory Panel

The record and retail industries
have equal represention on Chart
Information  Network’s (CIN)
new chart supervisory committee
which met for the first time last
week, just after M&M went to

press.

The British Phonographic In-
dustry (BPI) and CIN have still
not reached a formal agreement
over the BPI’s participation in the
CIN chart, which was set up by
UK trade magazine Music Week
with BBC Radio | and compilers
Gallup in July to replace the BPI
chart.

But plans to establish a BP1/
CIN joint venture company to
market the chart are far enough
advanced for the BPI to nominate
PolyGram chairman and CEO
Maurice Oberstein, MCA MD
Tony Powell and Beggars Banquet

Maurice  Oberstein, nominated ~onto

committee
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MCA MD Tony Powell

MD Martin Mills to.sit on the
chart supervisory committee.
““We want to get on with help-
ing to make the chart work while
the legal ities are being

campaign, while larger companies
may want to test the impact of
radio in their advertising mix.’

Capital Radio Sales sales direc-
tor David Lees says the service
builds on Capital’s experience in
handling research for blue chip
advertisers. “It underlines our
desire to work closely with clients
to validate the role of radio for
their brands and services. We have
already generated many fully
quantified case histories and feel
sure that with Continental’s ex-
pertise many more clients can
look forward to tightly defined
research studies.”

Last year, Capital carried out
17 surveys on campaigns for
clients such as British Airways,
The Daily Telegraph, Bovril,
Duckhams, Allied Dunbar and
Kodak. And Lees says that many
advertisers have scheduled regular
brand campaigns for radio as a
result. a]

SuperGold Deal

Invicta Radio’s Coast-AM oldies
station is close to signing a deal to
take Chiltern’s SuperGold service
overnight.

Coast’s programme controller
‘Roger Day says that if the agree-
ment goes ahead he will be
presenting a new Sunday after-
noon oldies countdown show for
SuperGold which will run against
the ‘Network Chart Show’ carried
by 60 independent FM stations.

Neither Invicta FM or Coast-
AM were affected by the recent
closure of the Radio Radio over-
night sustaining service. But
among those who were, Scottish
Moray Firth Radio will be taking
SuperGold as an overnight feed. ()

To contact
Music & Media
Tel:31 20 669 1961
Fax: 31 20 669 1951

Paragon And Pierson
Unite For Europe Assault

by Paul Easton

US research company Paragon
and UK radio consultant Bob
Pierson have formed an alliance
to work in the European radio
marketplace.

Paragon Research of Denver,
Colarado, has grown over the past
10 years to become one of the
largest radio research companies
in the US with clients that include
Nationwide ~ Communications,

Broadcasting and

completed,” says a BPI spokes-
person.

The British Association of
Record Dealers is represented by
Our Price MD Richard Handover,
Replay Records MD Brian Laird-
Mack and Andy’s Records chair-
man Andy Gray. They are joined
by the BBC’s head of radio recor-
ding services David Price and
chairman  Adrian  Wistreich,
CIN’s CEO.

The committee is separate from
both CIN and the joint BPI/CIN
company and the first meeting
was due to include discussion of
the recent furore when Steve
Miller’s The Joker pipped Deee
Lite’s Groove Is In The Heart to
the no. 1 spot, although both
singles registered the same
number of panel sales. o

Cox Broadcasting.

Executive VP Chris Porter sees
Paragon’s move into Europe as a
natural progression. ‘“As a stu-
dent of international broad-
casting for many years I'm thrill-
ed that Paragon has provided the
backing and support to expand
our operations outside the US?”

Pierson, who was programme
director and MD at Wolverhamp-
ton’s Beacon Radio before mov-
ing into consultancy in 1987, says:
“There is a great deal of synergy
between Paragon and my con-
sultancy. The range of services
we're able to offer the radio
broadcasters of the UK and the
Continent is extensive!”

Paragon and Pierson have been
working together on an informal
basis for some months and one of

their first clients is the GWR
Group which operates FM and
AM stations in Bristol, Swindon,
Reading, Bournemouth and Ply-
mouth.

Pierson says that Paragon will
be carrying out music research for
GWR'’s new Classic Gold AM ser-
vice. “We will be doing audito-
rium testing as well as other music
research to enable GWR to take a
very close look at what music to
play.

“We'll be doing the tests every
six months to avoid ‘burn-out’.
We've found that while people
may like a particular record when
we first test it, they might not
want to hear it as often, if at all,
on a subsequent test. While some
people may argue that this kind of
research can result in predictable
programming, it’s up to the pro-
grammers to interpret the results.”

Pierson is also involved with
south-east London community
station RTM Radio Thamesmead
which was relaunched as an FM
station earlier this year. But the
station relies on a large number of
volunteer workers and Pierson -
says he is “‘simply providing help
to try and make it work?” O
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M Eorth Manages CentreSound

Edinburgh’s Radio Forth is pro-
viding management services for
neighbouring ~ Stirling ~ station
CentreSound. This follows the
dismissal last month of station
manager Colin Lamont and his
deputy Alistair Smith, after the
station had been on air just three
months.

Caretaker manager Sandy Wil-
kie from Radio Tay (which is own-
ed by Forth) has handed over to
Forth’s marketing manager Brian
Hawkins who has now taken over
as station manager. He puts the

station’s problems down to poor | be turned around.

management and programming
expertise.

“CentreSound is the result of a
romantic notion that well-mean-
ing volunteers can take on the
might of commercial radio and
the BBC. Quite simply, they were
not up to standard to compete
and it says a lot about the station
that it ran out of money after only
14 weeks on air’”

Hawkins says his job is to
“stem the flow of blood” and
restructure, refinance and relaunch
the station which he believes can

(advertisement)
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Radio 3 Starts Mixing It

BBC Radio 3 has launched a
classical/adult rock crossover pro-
gramme called Mixing It featur-
ing music which is not usually
played on other UK networks.
The fortnightly programme,
which first aired on October 1, is |

board player who was previously
in Tanita Tikaram’s band.

The first programme included
tracks from Peter Gabriel’s Pas-
sions album, the soundtrack for
Martin Scorcese’s The Last Temp-
tation Of Christ, The Kronos
Quartet, Markus and Simon
Stockhausen, and Jimi Hendrix. [

presented by rock critic Robert
Sandall and Mark Russell, a key-

HE ALB
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Mixing It presenters Mark Russell (stonding) and Robert Sandall
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THE BROAD & NARROW VIEW

Now that we've entered the '90s just where is Radio How do people listen to radio? Are multistations working,

headed? now that we have so many? And what's being done to find
. N anew way of researching and planning radio! Nigel
Walmsley, give their views.
BBC? Has Jazz FM set a pattern for the development of S
yone? Radio i RS- Ches
asks the i
on radio.

Speakers like Michael Parkinson, Lord Chalfont and Radio 1990 has all this — and a lot more besides.

y y
and advertiser alike. With the arrival of the new
Broadcasting Bill, James Gordon asks where we are and a close-up look at the medium and get yourself right up to
where we're going. Is it a good time to invest in Radio? date on exactly what is happening in Radio in 1990

Hywel Jones has some answers. - and beyond?

day one

Thbursday 1 November 1990
09.30 Ova\rman ‘s Introduction: Michael Parkinson 1445 mspomrsbtp-uaktu 1t Work For
“The Broad And Narrow View" Stationsand sdversizors
09.40 Kfynmsl’mh-nayone “Where are we 15.15 “Research-and the expanding market”
andubere are we going?” .
10.05  ASound-Tour of Radio in the UK ]
andatvarious tmes throughoutthe day 1555 “Research-The Needs of The Buyer”
10.10  The Broadcasting Bill 1620  “Getting The Most Out Of The Medium"
10.45  Coffee 1650  Case StudyNo.3 Express Newspapers
11.0: *AGood Ti; To Invest Iy 1o
"J: LS 1700  “Doing The Splits A Radio Forth

Programming Story

op
12.00  CaseStudyNo.| Heinz 1725 CaseStudyNo4 DHL

1215 “Multi-Station Radio”

12.50  CaseStudyNo2 TDK

13.00  Lunch

1430 “Radio-Medium Of The 90s”

1735 Summary
1745 EndOfDay One

day two

Friday 2November 1990
0930 Keynote Speech Close Of Conference
0945 OpenForum 13.00  Lunch
1045 Coffee PM_ Golf Tournament and Clinc organsed andsponsored by
Golf World

1115 “Building Brands On Radio”
1145 Case StudyNosS Kimberly-Clark

1155 “Creative Radio Around The World”
1230 Summary

PM Optonalsghtseeingtour
20,00 GalaDinner

rue YR CONFERENCE 55 Lppr Horag, S London WK FQ
—re e, T T T T T
registration form

Please regster me teket(s)for Radio 1990

CONFERENCE and HOTEL

For nformation on optonal packages calk: Louse Saylss on 071-486 4533
Please make all cheques payable to Radio 1990 and send to

Uda e, The Conlererce Company

55 Upper Montagu Sreet. London WM 1FQ.

moura
Dinner and the two day conference - Thursday | and Friday 2 November ~
which ncludes lunch on both days and all conference materia

g regstaton £410. Douberegsration (haring room)£635 1 October. A
made on all cancellaions made before that date.

For further nformation please contact: Linda Mante on 071-486 4533
Ienclose  cheque N
daress S

Name

Position

|
|
|
I
| comrence s o
|
I
|

|
|
|
|
|
|
|
|
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Munich Convention Predicts More Competitive Radio

German radio will be characteris-
ed in the 1990s by increased
technical  diversification, into
distribution means such as cable
and satellite, and by more intense
competition for listeners and
advertising revenue. Consequent-
ly, the marketing and formatting
of radio, and audience research,
are set to take centre stage in the
nation’s industry.

Those were the major issues
discussed when participants in the
Munich Media Days turned their
attention to radio. Although
debate at this year’s event, held
from  October 8-12, was
dominated by TV issues, par-
ticularly regulation questions and
those arising from Germany’s re-
cent reunification, radio did come
to the fore during the second day
of the Bavarian state media com-
mission’s radio congress (BLM-
Rundfunkkongress) on Thursday,
October 11.

Over four sessions, delegates
considered radio trends in the

1990s, radio marketing ideas,
listener  analysis, and radio
regulation.

According to consultant Ad
Roland, MD of European Media
Services, addressing the workshop
on radio trends, the advent of
private stations has already made
German radio more ‘listener-
friendly’. “Market competition
will play an important role in the
future)’ said Roland, “and deter-
mine the target groups for for-
mats. Many stations need to
become more sharply defined,
because ‘something for everyone’
no longer works.

“In the 1990s, only diversifica-
tion of programmes can be suc-
cessful. If one station works with
‘more music, less talk’, com-
petitors should react with, for ex-
ample, ‘different music, less talk’
or ‘no music, just talk”.”

But Manfred Buchwald, direc-
tor-general of Saarlandischer
Rundfunk (SR), warned public
service stations against format

wars. “Pigeon-holing.

ever more narrowly is destructive,
and encourages corporate ghetto-
building. The future of ARD
radio surely cannot lie in endlessly
repetitive programming.”

Meanwhile, another partici-
pant, Angela Strothe of Stories
Unlimited Inc, New York, predict-
ed that to remain competitive over
the decade, German stations will
follow the US trend of becoming
more orientated towards servicelo
listeners. Dietrich Neuhaus, MD
of ad agency Neuhaus Communi-
cations, also called for a better
service to advertisers.

However, according to consul-
tant Scott Lockwood, who is cur-
rently advising Bavaria’s Chari-
vari group, few new ideas were
tabled in the workshops. ““Service
was basically a new topic for Ger-
man ears, and well received. But
unanswered were the vital ques-
tions of satellite, DAB, automa-
tion - and how to make a profit
with a radio station. We heard

too many

Colleague Gerd Pcnmnger, pro-
gramme director at Radio Chari-
vari Regensburg, added: *The
event gets a little bigger and better
each year, but my hope is that the
seminars will get more focused in-
to basic things like programme
director meetings. It would be
more useful to have a better con-
nection with the panellists for
two-way dialogue. As it is, we have
very little time to ask questions!’

The BLM congress was one of
12 separate conventions taking
place in Munich during the media
days. Topics covered in other
events ranged from satellite
technology and public relations to
sex on television. According to the
co-ordinator, the city’s ‘cable com-
munication enterprise’ (MGK), a
total of about 1.800 delegates
registered for this year’s events,
with about 30% coming from the
radio industry. a

RTL Uses

RTL Hoerfunk has become the
first station in Germany to begin
using an established US playlist
research programme to help com-
pile its playlist. This coincides
with major programming changes
at the station.

The playlist research hinges on
a five-second hookline from 25
songs played down a telephone
line to a random selection of 125
volunteers per week. A score is
then awarded.

The polling in Europe is con-
ducted by Puls, a Nuremberg-
based company. Neither RTL or
Puls will disclose financial details.

Suprisingly, an early RTL casu-
alty has been the DNA/Suzanne
Vega hit Tom’s Diner. ‘Research
tested it very low;’” says assistant
head of music, Lori Granger. *‘We
are continuing to play it, but not
very much?’

German radio consultant Kurt
Hartel, at Hartel Consulting,
welcomes the research system and
says he will recommend the idea
to other stations. “Used in the
right way, it can be a very power-
ful tool.

“While yet to be proved and
certainly quite new to Germany, |
can imagine it's very convenient,
though maybe 125 people are too
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Call-Out Research For Playlist

by Howard Shannon

few. You must also select them
very carefully’

Puls MD Irid Kapolke says
RTL is the company’s fourth
client, though the only one cur-
rently subscribing. Three other
major German stations have
previously tried out the idea and
are currently evaluating the cost-
effectiveness of the research.
Kapolke declined to name the sta-
tions, although Antenne Bayern is
known to have tested.

““The system is based on that
used in the US. I flew over and
talked to research firms. It runsan
American computer programme
SPSS  (statistical package for
social sciences).”

To target 125 suitable listeners,
Puls works closely with each con-
tracted station. Costs are based on
the number of interviews, length
of song hook and the specifics of
an audience profile. “We test new
releases, oldies and recurrents)”
adds Kapolke.

Puls presently has no competi-
tion in Germany and has been
trading since the beginning of the
year. Its main shareholder is
Broadcast Consulting Interna-
tional and employs 35 telephone
research staff.

““These staff are very carefully

selected and trained, with con-
tinual monitoring of their perfor-
mance;’ says Kapolke.

Antenne Bayern programme
director Michael Haas: “We have
already done a test call-out. There
area lot of idiosyncrasies, especial-
ly in the German marketplace, and
the smarter radio is already
budgeting for qualitative research!”

Known as “call-out research”
in the US, the system there has
been running for at least 20 years.
Stations select a pre-screened
group of listeners representing
their target audience.

To avoid listener fatigue, the
tape is limited to between five and
seven minutes. Scoring ranges
from nought (not known), to one
(hate) through to seven (favour-

ite). Listeners are not paid, though
might receive theatre tickets, CDs
or station merchandise.

This is one of several playlist
research systems adopted in the
States. More recently, US research
companies are developing *‘fitness”
tests to establish a record’s com-
patibility in context with its format.

Other radio stations invest in
auditorium music tests which sur-
vey opinions, either electronically
or by written form, of hundreds
of people simultaneously. Here a
flat fee is paid to participants.

A degree of anonymity is used
by stations. It is felt this avoids
any bias, either favourable or
negative. Observers.say a sample
size of that used by the Nurem-
berg firm is adequate.

(advertisement)
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EAST & WEST EUROPE’S MUSIC INDUSTRY

Following the enormous success of last years executive conference

23rd to 26th November 1990
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Supported by the Hungarian Ministry of Culture
Multimedia KFT

staged in East Berlin as The Wall came down, Looking East & West
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VTM Applies To Launch Commercial Radio Station

Flemish commerci
VTM has applied for
to launch a commercial radio sta-
tion which would serve Flanders
and Brussels. The application was
made on October I - the date that
public broadcaster BRT began
airing ads on its radio outlets
(M&M October 13) - by VIM
chairman Leo Ne:
Like the television outlet, the
o station would be financed
spaper groups. One of the
to have expressed interest i
Roularta, whose directors include
Freddy Neyts, chairman of the
Radio Contact network.

by Marc Maes

While Neyts claims that there | cular, Radio Contact, which has

are no plans for Radio Contact to
collaborate with VTM on the new
station, Francis Lemaire, presi-
dent of Radio Contact, “
are now di
of collaborating.
terested in working with us, as we
have shown the necessary know-
how in the past. But initially, I
think they will try to work alone!”
v announcement comes
just one week before the Flemish
overnment is  scheduled to
h would
adio net
ks in Flanden and, in pa

Radio 10 Win Opens
Way To New Formats

by Paul Andrews

Duich commercial station Radio
10 has confirmed that it plans to
launch at least one new format,
following its win over state broad-

ster NOS in the protracted legal
battle about its right of access to
Holland’s cable network.

According to head of program-
mes Jeroen Soer, one possibility
for a new service is mething
that is a little bit less than a speed
metal station, and a little bit more
than CHR.

thg we dDH( kno\\ is whether
we will tackle the market with
one, two or three slauom and
what form the;

Radio 10 already plans to
relaunch its classical arm, now
called Concert Radio, at the end
of October, once a decision has
been made over whether to use a

n only now be firmed up,
following the Dutch state council
(Raad van State) ruling that the
gold-formatted Radio 10 was a
legitimate foreign broadcaster.
“Running a company in this in-
secure period has been ver;
ficult;” he says. *“
make the decisions that :hauld
have been made six months ago”
Although owned by an Italian
any, RTO Rete Zero, Radi

was in fact a Dutch operation.
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Dutch private commercial broad-
casters are still banned from both
(mcsmai and cable systems in the

appealed to the state

council after the national media
commission (Commissariaat voor
A

de Media) ruled in favour of

However, the council upheld the
original decision, ruling that the
commission had  “‘justifiably
identified Rete Zero as the broad-
caster of the Radio 10 pro-
gramme. ... Rete Zero can be con-
sidered as a foreign broadcaster.”

However, Matthijs Linnemann,
a member of the NOS legal
department, has attacked the
decision. ““We are disappointed by
the council’s lack of motivation.
It just looked at the media com-
mission decision and said it was
understandable.

“It did not examine the real
character of Radio 10, that it is
only a foreign broadcaster by ap-
pearance. All the material, ac-
tivities and people are Dutch, sail-
ing under a flag of convenience”

n appeal to the Euro-
ourt, though Linnemann
yet been
made. “‘Personally, I don’t think
it's likely. Considering the dura-
tion of European procedures, the
matter will probably be obsolete,
in

Dutch media law:

Soer is more blunt: “If they go
to Strasbourg, they’ll be slaugh-
tered. Everybody agrees on that.

it would take them years,

the meantime!”

tations in the region.

Observers  believe that, if
approved, the legislation will act
as a catalys co-operation bet-
ween Contact and the proposed
VTM radio station.

Vebora, a private lobby group
representating 100 stations,
issued a statement which describ-

VTM’s plans as “‘the closin

piece in a Machiavellian game |

with Eric van Rompuy as the
actor”’. Van Rompuy, who drafted
the anti-network legislation, is a
member of the ruling CVP
(Catholic) party, which has no
links with any of the networks in
Flanders.

Meanwhile, Patrick Herroelen,
chairman of the Vlaamse Fede-
ratie  Lokale Radios, which
represents 189 private stations in
Flande believes that VIM’s
plans are not feasible in the near
future.

Herroelen: “The ,\d\emsmg
cake has already led -
the  Flemish

mh[ to air dd]D ad\en
the privates having regcml or

local advertising. There isn’t |

anything left. And the | §
ture needed for VTM to launch a
commercial radio station do

exist at th moment.”

R: dm Antigoon,

are made to
allow VTM to start a commercial
radio outlet, they should also be

We want to have a

permit to broadcast

throughout Flanders. If the legi-

slation is changed for VTM, they
it for us as well”

[, the head of the exter-
nal affairs department and co-
ordinater of radio advertising,
Paul Driesen, s:
nouncement does not repre:
threat to the Flemish state broa
caster. ““We are not afraid at all
The current political situatio
does not allow VTN
radio station, though this may
change in the future”

He adds: ““The application has
to be viewed in the context of the
on-going discussion over the anti-
network legislation. Networks
will suffer if it goes through and
obviously D ple are looking for

is approved,

ill be restricted

to a broadcasting radius of eight

kilometres and will not be allowed
are the same name, jingl

logos or IDs. Meanwhile, 80% of

amming will have to be

and

n the

(M&M July 28).00

en female emp!uyr at BMG Ariola Belgium recently released ‘Hallo Tot Ziens'
Hello, Goodbye), under the name Vrouwelik Meervoud. The track was intilly record
ed as part of a project designed to give staff the opportunity to witness the production,

performing and promotion of a record. However, following its

eptember 24 release,

the group have been asked to perform on the popular Flemish TV chart show Tien Om

Te Zien
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To Set

A

Up Rock Station

by David Rowley

Gothenburg’s City 103 is to set up
anew station in the city, called Ci-
ty Rock, probably by the end of
the year.

As the new outlet’s name im-
plies it will be playing rock music,
which includes, according to City
103’s head of music, Rolf
Legefors, “‘everything from the
Beatles to Richard Marx.

“We'll be trying out the rock
format combined with a bit of AC
and we'll be using Selector to put
the whole thing together.”

The station will initially have
1o disc jockeys. The only talk will
come from hourly three-minute-
long news bulletins.

““It will be mostly automatic to
start with}” says Legefors, “but we
aim to introduce disc jockeys at a
later stage if it is successful.

“We really wanted to test out

SGA B;nkrupt

SGA, Sweden’s largest indepen-
dent record distribution firm, has
been declared bankrupt. The
company, which distributed about
25 labels and had an annual tur-
nover of Skr 60 million (app. US$
10.5 million) last year, went into
receivership on October 5, having
ceased trading some three weeks
previously.

Previously called Mariann
Distribution, SGA specialised in
distributing popular dance music
from labels including Hawk
Records, Planet, Scranta, Eagle
Records, VIP and Little Big

how the format would do. We've
got the studios and the organisa-
tion and now we've got a fre-
quency”.

The introduction of the new
station will also mean a shift in
emphasis for City 103, says
Legefors, to a tougher, more con-
temporary pure top 40 format.

Legefors: ““Since we’ve been go-
ing we’ve operated as three sta-
tions in one - AC, top 40 and
oldies. Now we can sharpen our
profile. If we're going to have any
competition in Gothenburg, it
seems we have to come up with it
ourselves.

““The time to try this type of
experiment is before commer-
cial radio is introduced. We can
now try out the format without
the risk of losing too much
‘money.”

Apple. A year ago, SGA took over
the distribution of labels affected
by the failure of Electra Distribu-
tion, and owner Kjel Janssen also
bought into some of them.

Two of these, Little Big Apple
and VIP, have also gone into li-
| quidation. With their stocks
frozen, others are also reported to
| be facing difficulties. Larger com-
panies such as MNW have also
been hit, though less seriously,
since SGA was also a main
distributor of records to petrol
stations, one of their main retail
markets in Scandinavia.

Dar;e; To Abolish Radio Ad Lévy

The Danish government is look-
ing to abolish its 10% levy on
radio advertising income soon, as
Norway is in the process of
slashing its own levy from 16% to
5%.

The Danish levy came into be-
ing when commercial private
radio began in May 1988, and has
run in parallel with the Norwe-
gian experience, and similarly has
been a source of complaints from
the private stations ever since.

The levy was introduced as an
intended “‘rescue” fund for smal-
ler stations in financial diffi-
culties.
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| However, according to a spokes-
| man, for communications minis-
ter Torben Rechendorff, the
income to the fund is very small
and, in additon, many of the
larger, more profitable private sta-
tions are set up as shells with the
profit centre outside the bounds
of the tax.

“Steps will be taken to abolish
the tax and [ expect talks to begin
on this within two or three weeks,”
he says.

““However we will have to look
at how to make another arrange-
ment for support - possibly on a
local level:”

SPAIN & PORTUGA -

Sopena Calls For
RNE Image Change

by Anne Marie de la Fuente

Enrico Sopena, head of Spain’s
state-run Radio Nacional de
Espana (RNE), says that RNE
must stop being a ‘‘venerable
relic” and regain its former
prestige by competing for a wider
audience.

Speaking in Valencia, where he
announced the appointment of
Jesus Montesinos as RNE’s diréc-
tor for the region, Sopena added
that the privatisation of RNE’s
six stations is not part of his
plans, and explained that the

restructuring of RNE needs time
because “‘systematic’” changes are
not possible.

Sopena also admitted that
many listeners cannot distinguish
the stations from one another,
and said that his priority to pro-
mote RNE 3, which was begun in
October, has led to criticism - even
from his own staff. Sopena aims
to reduce the age of the station’s
listeners and to raise cash from
advertising. D

Spain’s first purpose-designed
megastore is due to open in
Madrid in time for Christmas.
Pepe Arnedo, owner of record
distributors Discos Arnedo and
Madrid Rock record stores, says
the three-floor 1.500 square metre
outlet will be located on Madrid’s
central Gran Via.

The new store will see Madrid
Rock’s activities expand into
video and classical music. Arne-
do, who declines to reveal the cost
of the project, already has two
other retail outlets - in central
Madrid and Seville.

Meanwhile, Virgin is reported
to have purchased a site in

Spanish Megastore Debut

Madrid, where the department
store Almacenes Arias was locat-
ed before it was destroyed by fire.
However, Virgin Retail’s finance
director Mike Bursar refuses to
confirm the reports, saying only
that the company ‘has looked at
some sites” in the capital.

Spain’s leading record retailer,
department store El Corte Ingles,
has anticipated the changes in the
market and increased the size of
its central Madrid Disco Trends,
which now stocks videos and
musical instruments in addition
to records, tapes, T-shirts and
posters.

Private Network Launched
On The Canary Islands

The Canary Islands’ first private
radio network has been launched.
Called Canal 28 FM, the mixed
format network includes seven
stations, with four on the main
island of Las Palmas de Gran
Canaria and three on Tenerife.

MD Jose Manuel Gonzalo says
Canal 28 FM has arranged pro-
gramme exchanges with about 10
foreign stations. They include
Radio Netherlands, UN Radio,
The Voice of Germany and state-
run radios in Switzerland, Aus-
tria, Canada and Korea.

“We'll be airing Radio Nether-
lands’ weekly hits programme
‘Euro Parade’ and Swiss national
radio’s ‘Musical Horizons’, among
others;” says Gonzalo.

UN Radio’s Spanish news ser-
vice and Korean science reports
will also broadcast. Gonzalo:

“Some programmes are being
prepared by Spanish speaking
presenters, while we will have to
edit others?” In exchange, Canal
28 is offering its own locally
produced programmes to the
co-operating outlets.

Canal 28 FM is also collabo-
rating with Cadena Iberica, a
group of 18 independent stations -
including Madrid’s Radio Espa-
na, which share programmes.

Meanwhile, the network is pro-
ducing its own “Top Hits’ show
and each of the seven stations are
also making programmes. Gon-
zalo adds that the network’s
owners, Corporacion Canaria de
Informacion y Radio, which is
backed by local businessmen and
media professionals, has applied
to launch a TV station. n)
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Imperia Radio, the San Remo-
based company which owns the
provincial station’s Radio Stereo
103 and Stereo 103 Italia, has
launched its third station, Stereo
103 Graffiti.

Programme  director ~ Carlo
Deblasi describes the outlet as

by David Stansfield

being: “‘completely dedicated to
music of the past, a hit parade of
memories”. Its format is devoted
to music from 1950 to 1980. The
station is fully automated and
broadcasts throughout the region
of Imperia 24 hours a day.

The idea for Stereo 103 Graffiti

Ratings Rise 35%
For New Age Shows

Ratings for Radio Monte Carlo’s
late night new age programmes
(21.00-01.00) have risen 35% dur-
ing the last year, according to
figures published by Audiradio.

The station’s nightly ‘New Age’
and ‘New Sounds’ programmes
are attracting an audience of
92.000 compared to 68.000 a year
ago.

Novella Hazan, programme
controller for the station’s new
age music content: “I believe our
audiences have grown because,
besides the new 105 Classics and
the Italian music-only stations,
listeners who want something dif-
ferent from contemporary hit
radio have very little to tune into.”

Anya Plate, national label

manager for the specialist new age
label Private Music, believes that
Radio Monte Carlo is the only na-
tional station to broadcast new
ageregularly. Plate: “Itis very im-
portant for us to have outlets like
this. At one time it was difficult to
locate anything but now we've
finally found a station playing our
type of music we like to work very
closely with it in order to promote
our product.”

Private Music ~ collaborated
with Radio Monte Carlo earlier
this year with a special compila-
tion album which sold 15.000
units. Plate confirms a second
compilation will be released m
January. O

Lucio Dalla (right), currently riding high in the Italian album charts with ‘Cambio! is
pictured with Angela Baraldi, whose self-titled debut album was produced by Dalla.
The pair met up recently at a BMG Ariola party in Bologna, at which TV presenter Red
Ronnie was also present

(sdverdsement)
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started earlier this year. Imperia
owner Massimo Cremieux also
owns Radiobait, a CHR station.
Radiobait experimented with an
oldies format in the evenings
when it also linked up to Stereo
103.

Deblasi claims that the public
response was so good that they
decided to launch Stereo 103
Graffiti.

Deblasi: “Most stations in the
national radio sector play new
releases of both international and
national pop. Our own Radio
Stereo 103 is no different to those.
About one-and-a-half years ago
there was an upsurge in Italian-
language music only stations and
now they are fashionable.

“But [ believe there is a need
for something else which is new
and I feel this could be gold. The
time is right in Italy for oldies to
become fashionable, although
how long that fashion will last is
anybody’s guess. We have a vast
archive of records which includes
some that people want to hear
again and some that younger
listeners have never heard before.”

Stereo 103 Graffiti programmes
its music content through four
different tape reels, each devoted
to a decade. Deblasi says that core
artists include Elvis Presley, the
Beatles, Ben E King, Donna Sum-
mer, Led Zeppelin and Genesis.[J

Dondoni Leaves

Luca Dondoni, PR manager and
DJ at Radio Milan International,
has quit the station suddenly to
become marketing manager at
CBS ltaly.

Dondoni has been active in the
private radio sector for 14 years
and describes his sudden depar-
ture as a “‘career move’”

Dondoni: “I know everything
¥ ol 4 (§s V=0

i SOTHE PR AR R
' Stereo Launches Gold Graffiti

Group Claim
World Best

National act Elio E Le Storie Tese
are claiming a world record for
playing the same song for 12
hours. The group chose the two-
chord song Ti amo for their
record attempt at Milan’s Rolling
Stone Club. Yet, despite the
presence of a representative from
the Guiness Book of Records,
their world best claim remains
unofficial.

According to Claudio Buja,
A&R director at the band’s CBS
Psycho label: “The group were
scheduled to perform from
12.00-midnight but they infringed
the rules by starting half-an-hour
late. The record needs to be
achieved within the same day and
the Guiness Book of Records
seem very strict about this?”

The band’s self-titled debut
album for the company has just
gone gold after selling more than
100.000 units. This was achieved
without any major promotion
camapign by CBS. But they have
toured extensively and have been
championed by certain radio sta-
tions including Rete 105 and
Radio Kiss Kiss.

Their music is a fusion of rock,
humour and vulgarity. The lyrics
to the record-breaking song were
improvised and, while no live
recording is envisaged, Buja hints
the company may release a
booklet devoted to the text. [

Radio For CBS

there is to know about the Italian
radio sector and I felt that I
couldn’t learn any more. I also
had 10 years experience in jour-
nalism and know that sector very
well. There were possibilities with
television but I have no desire to
become an on-screen celebrity.”
Dondoni says he still maintains
great affection for the national
radio market and believes in its
future. “But}’” he adds, “its growth
will be very slow. There are only a
few stations which can compete
on the market in a real way. Radio
for the masses is still a new thing.
The general concept of radio is
that it is just a bunch of people
who enjoy themselves speaking
into a microphone. This is bad,
but the major networks will even-
tually persuade people that radio
is an important medium”.
Dondoni’s position at Radio
Milan International has not yet
been filled. [
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Pet Shop Boys

The new Pet Shop Boys
album, ‘Behaviour) is
released throughout
Europe this week.

As Chris White reports,
EMI Records hopes that
European sales of the LP
will top the 1.2 million
copies registered

by the duo’s 1988
album, ‘Introspective’.

he first single from
I Behaviour, So Hard,
reached no. 10 in the

Eurochart Hot 100 Singles after
just two weeks, with chart posi-
tions in the UK, Germany, Bel-
gium, Sweden, Denmark, Ireland,
Norway and Finland. Neil Cox,
EMI Records International mar-
keting manager for Europe: “The
album launch has got off to a
great start with So Hard, which
entered the UK chart at no. 4 and
has been picking up heavy radio
airplay elsewhere in Europe.
“Neil Tennant and Chris

Lowe’s music is perfect for radio,

because it is such commercial pop
music - they are very much a
radio-orientated band’”

And radio programmers across
Europe seem to agree, with 77
stations adding So Hard to their
playlists in recent weeks. They
include: BBC Radio 1, Capital,
Metro FM, GLR, RTL 102,
Piccadilly (UK); SWF, SR, ffn,
WDR, RIAS, Bayern 3, RSH,
Charivari, Radio Salu (Germany);
RTL, Fun (France); Radio 21,
Contact, BRT (Belgium); Dimen-

P O T L

sione Suono, Milan International,
Rete 105, Deelay Network (Italy);
SAF, City 103, P3 (Sweden);
Voice, Uptown (Denmark); YLE
2/Radiomafia, Musa, Radio 1
(Finland); ERA 2 (Greece); NRK,
Radio 1, (Norway); Century (Ire-
land); SER, Canal SUR (Spain);
Veronica, AVRO (Holland); Cor-
reio da Manha (Portugal); and
Polski 1 & 2 (Poland).

As a result, the track is quickly
moving up the European Airplay
Top 50 - after entering at no. 39 it
made the top 10 within three
weeks.

Behaviour is the duo’s fifth
album in four years, following
Please in 1986, the mini 12”
Disco (featuring remixes of their
early hits) in 1987, Actually in
1987, and the six-track Intro-
spective, which also featured
remixes of earlier recordings, the
following year.

Cox: “The consensus of opin-
ion about Behaviour is that it is
much more mature than Pet Shop
Boys’ previous albums, but at the
same time it has all those classical
ingredients that have brought
them such international success in
the past. They teamed up with
record producer Harold Falter-
meyer, who had a huge hit in his
own right several years ago with
Axel F (from the film Beverly
Hills Cop).”

Tennant and Lowe have already
been doing major press promo-
tion for the new album, covering
Germany, Spain, Sweden, Italy
and France, and will be doing
further radio and television pro-
motion between now and the end
of the year.

Cox: “The second phase of the
promotion campaign for Beha-
viour will focus around a planned
world tour early next year. It will
start in February with dates in
Japan, and then they will move on
to Australia, the US and Canada
before arriving in Europe next
April. It is really their first major
worldwide tour.”

The second single from the
album, Being Boring, will be
released in mid-November and
was also written by Tennant and
Lowe and produced by Falter-
meyer. The album’s 10 tracks were
recorded at Red Deer Studios in
Munich and Sarm West in
London, with the orchestral
arrangements recorded at Abbey
Road Studios. 8]

Steelheart

m Signed to MCA Records
International (worldwide)

m Publisher: MCA Music

m Management: United
Entertainment, New York

= Group members: Michael
Matijevic (lead vocals), Chris
Risola (lead guitar), Frank Di
Costanzo (rhythm guitar),
James Ward (bass), John
Fowler (drums)

w Current album: Steelheart,
released June 23 (US, Europe)

= Current single: I’ll Never Let
You Go, released October 8

& Production: produced by
Mark Opitz, executive
producer Bruce Dickinson.
Recorded at Oceanway
Studios, Los Angeles, and
Master Control, Burbank

= Promotion: radio/TV

division of Amsterdam-based
Flying Dutchman

m Marketing: TV advertising on
German private channel Tele 5
and MTV; ads in Metal
Hammer and Metal Gear; free
patches/stickers to the first
200 fans at each concert;
merchandising

m Tour: following three sellout
dates in Japan, the band are
now on a European tour
(October 17-25), which began
at the Marquee in London.
They will tour the US in
November/December and will
return to Europe for more
dates early next year

Steelheart is the debut album by
this US rock act and has sold
nearly 100.000 copies outside the
US. The LP was released in Japan
on April 10 and entered Japan’s

3
CD, manufactured in Japan
and featuring She’s Gone and
I’ll Never Let You Go;
concert posters; leaflets. All
promotion co-ordinated by
Flying Rockman, a sub-
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chart at no. 5 after
just one week. It went on to hit the
no. I spot and even reached the top
10 of the country’s domestic chart.

Following TV advertising on
Tele 5 and MTYV, the LP has also
charted in Germany and Sweden.

A

Queen Of Spades

» Signed to Chrysalis through
Big Bang productions

= Publisher: Big Bang,
administered by Warner-
Chappell

m Management: Kick, Cologne

m Group members: Ina & Frank
Lippmann

= Current album: Make It
Happen, released August 30

w Current single: Here I Am,
released August 30

= Production: recorded at
Hammertone Studios in
Dusseldorf and Pilot Studios
and Sky Studios in Munich.
Produced by Henry Staroste
(Warlock, Kristina Levy).
Mixed at Wisseloord Studio,
Hilversum, Holland

® Promotion: media/retailer
presentations at a nationwide
series of parties held in
gambling casinos, drawing on

O

the group’s name; media tour
under way

m Marketing: TV advertising on
Tele 5 and an extensive print
ad campaign in October

m Foreign release: Austria,
Switzerland

Siblings Ina and Frank Lippmann
were playing in separate local bands
when ex-Chrysalis A&R manager
Joerg Eiben convinced producer
Henry Staroste to attend a concert
by Ina and her group. Staroste
decided on the spot to make some
demos with the singer and then,
during free studio time, asked
Frank to mix a demo of his band.

They then decided to continue
asa duo. They wrote all the tracks
on Make It Happen, their debut
LP, with the lyrical help of
harles Woodward and mpul
from Staroste.
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Beats International
Burundi Blues - Go Beat/Go! Discs
The new single by the makers of
Dub Be Good To Meis a challeng-
ing mix of blues, African rhythms
and contemporary dance. Sung by
UK reggae singer Janet Key, with
backing-vocals by Cindy Layton,
this is one of the most irresistible

m SINGLE OF THE WEEK
|
{

swing records to have been released for a long time. With its early
| R&B feel, its jazzy breaks, the boogie-woogie style piano and stir-
ring beats, this is bound to be a hit in a big way.

|
|
\ ,
\} :

Matt Bianco

Fire In The Blood - Fast West

A good party record in the
familiar Latin mould with an
added touch of ska. Mixed by
Harding and Curnow for PWL.
Taken from the forthcoming
LP The Best Of Matt Bianco.
Mica Paris

Contribution - 4th & B'way/Isiand
Funky dance music from this

great British soul singer. A |

brooding and addictive track,
topped off by a rap from
Rakim and featuring Nile
Rodgers on guitar.

Inga Humpe
Do | Have To - WEA
Written by Neil Tennant and
Chris Lowe, this is as commer-
cial as anything released by the
Pet Shop Boys. Humpe's
breathy voice is the perfect
vehicle for such a slick and
breezy pop tune.

PIL
Don't Ask Me - Virgin

Tough beats coupled with a
surprisingly cheerful tune. A |
cynical track, but chart-bound.

Clara & Black Cars

Chi Ha Paura Di Chi - £M1

Clara’s gutsy vocals, the
beefed-up guitar solo and the
tight band sound of the Italian
Black Cars make up a solid, if

Kim Wilde

World In Perfect Harmony - MCA

A vague Motown beat and a
PWL-like production which
has the word pop written all
over it. Top 40 radio will love it.

Nathalie Simard

Lui - Trema

Commercial Euro-pop from
this French singer. The record
relies heavily on a bouncy beat,
a modest tune and lots of
reverb. Hit potential.

Tiffany

New Inside - MCA

A hard-core dance beat, done
in the Jackson/Abdul tradition
with the singer sounding a lot
rougher than usual.

Ben Liebrand feat. Tony Scott
Move To The Bigband - £pic

A live big band, a solid groove
and Scott’s cool rhymes make
this one as commercial and cat.
chy as one could get.

Xpansion

Elevation - Optimism/Arista
Monotonous sampled vocal
parts, 70s style violins and a
very addictive groove make this
an instant club favourite.

Ruby Turner

It's A Cryin’ Shame - five
Sophisticated soul with a very
strong dance beat, a short rap
insert and a striking trumpet
solo.

John Hiatt

Stolen Moments - A&M

A beautiful piece of country-
rock by this gifted singer/com-
poser. His ringing guitar and
warm voice have been well

heavy
rock track.
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by the work of
producer Glyn Johns.

ALBUM OF THE WEEK )
Pogues
Hell's Ditch - WEA |
The Pogues are responsible for
making folk fashionable a;
Traditional folk instruments like
the banjo, mandolin and tin
whistle tingle along, while Shane
MacGowan croons his tales of

sing-along factor.

A-ha

East Of The Sun, West Of The
Moon - Warner Brothers

Moving onwards from being a
teenybopper band towards a |
‘serious’, more ‘adult’ group,
takes insight and courage. This
is a remarkable album with
echoes of U2 and Roy Orbison
in a sophisticated, but never
sterile, mix. Melancholy and
sadness-ridden but not depres-
sive or annoyingly dramatic.
Top 40 as well as AC material.

Lori Bianco

Lonely Is The Night - WeA

A mixed bag of MOR ballads,

rocking dance tracks and

soulful pop songs. The credit

list of writers and producers is a

row of hit expertise, including

names like Jeff Lorber, Diane
and

. drunks,
byes. The songs are mostly up-tempo, while oriental influences
mix perfectly with the Irish setting. Honest music with a high

and sad good-

Paul Simon

|| The Rhythm Of The Sants - Warner Brothers

Simon continues his expedition
into the heartlands of world
music. The keyword is rhythm,
spiced up with Brazilian style
elements and topped off by
Simon’s unique songwriting
style. With the single The Ob-
vious Child currently top 10
airplay in Europe, it will be in-
teresting to see what other
tracks off the LP will be aired
throughout Europe. A must for
album programmers.

Gerard Alston

Open Invitation - Motown

A well-balanced album of
smouldering soul, perfect for
AC and late-night formats.
Alston has a sensual voice, with

Warren, Albert
Mende/de  Rouge.  Bianco
herself shares a good deal of
the credits. Try: Heartbreaker,
Sorry Seems To Be The Hardest
Word and Talking Eyes.

The Jeremy Days |
Circushead - Polydor |
The second LP by the Ham-

burg-based five-piece features

an intriguing variety of styles.

Like their previous record, the

new material is produced by

Langer/Winstanley. With all

songs equally recommended,

the material is well-crafted

sporting jangly and poppy

melodies, in the 70s sense of the

word.

The Cure

Mixed Up - Fiction

A great idea - a Cure-compila-
tion with full dance-floor
credibility. And with good |
results. Apart from the new
track, Never Enough, the LP
consists of re-recordings, re-
mixes and authentic 12’ mixes
that create a breathy and hyp-
notic atmosphere.

the being
shamelessly slick, but without
preventing the soul from
bursting out of the speakers.
Best: Slow Motion, Getting
Back Into Love, Tell Me This
Night Won’t End (a duet with
Brenda Russell) and the title
cut.

Styx

Edge Of The Century - A&M

Styx are back with a strong
album, full of solid, hard-
hitting and dramatic songs.
Produced by band member
Dennis De Young, the sound is
often majestic, but there are in-
timate and moving moments as
well. Try Love Is The Ritual,
Show Me The Way and Carry
Ann.

Editor: Jerry Goossens
Contributor: Pieter de Bruyn
Kops
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Explosives features the major new releases by established and new artists.
It includes recent releases still in need of support on European radio.

P acCilive

RADIO ACTIVE HIT MATERIAL

ALBUMS
Paul Simon Airplay
Carreras/Domingo/Pavarotti Sales

SINGLES
London Beat Airplay
London Beat Sales

Chart Busters is a quick reference to this week's Hot 100 Singles/Albums and the
European Top 50 charts. Chart positions are indicated where appropriate.

[SINGLES OF THE WEEK ]

[CHART ENTRIES | 5 5]

Kim Wilde - World In Perfect Harmony (MCA)
Tiffany - New Inside (MCA)
Cheap Trick - Wherever | Should Be (Epic)
John Hiatt - Stolen Moments (A&M)
Xpansion - Elevation (Arista/Optimism)
Ruby Turner - It's A Cryin' Shame (ive)
Iron Maiden - Holy Smoke (EMI)

[SURE HITS

Beats International - Burundi Blues
Matt Bianco - Fire In The Blood

(Go Beat/Gol! Discs)
(East West)

Mica Paris - Contribution (4th & B'way/lsland)
P.L.L. - Don't Ask Me (Virgin)
Fine Young Cannibals - It's OK (It's Alright) (London)
[EURO-CROSSOVERS 3
Inga Humpe - Do | Have To (WEA)
Clara & Black Cars - Chi Ha Paura Di Chi (EM)
Nathalie Simard - Lui (Trema)
Ben Liebrand feat. Tony Scott - Move To The Bigband (Epic)
[EMERGING TALENT _ |
Pauline Ester - Le Monde Est Fou (Polydor)
[ENCORE = 1
Mariah Carey - Love Takes Time (CBS)
Charles D. Lewis - Soca Dance (Baxter/Polydor)
Tommy Conwell - 'm Seventeen (c8s)
[ALBUMS OF THE WEEK _ ]
Paul Simon - The Rhythm Of The Saints (Warner Brothers)
Pogues - Hell’s Ditch (WEA)
A-Ha - East Of The Sun, West Of The Moon (Warner Brothers)
Led Zeppelin - Remasters (Atlantic)
The Jeremy Days - Circushead (Polydor)
The Cure - Mixed Up (Fiction)
Gerard Alston - Open Invitation (Motown)
Styx - Edge Of The Century (A&M)
Jimi Hendrix - Cornerstone 1967-1970 (Polydor)
Maurice Jarre - OST Ghosts (Milan America)

Lori Bianco - Lonely Is The Night (WEA)
Bassomatic - Set The Controls For The Heart Of The Bass (Virgin)

Singles
Stevie Wonder - PartTime Lover (Motown)
David Bowie & Mick Jagger - Dancing In The Street (EM America)

Madona - Into The Groove (Sire)
Tina Turner - We Don't Need Another Hero (Capitol)
(Virgin)

Simple Minds - Alive And Kicking

MASTER CHART - October 27, 1990

Airplay Top 50

Prefab Sprout - We Let The Stars Go (38) (Kitchenware)
Elton John - You've Got To Love Someone (40) (Rocker)
Belinda Carlisle - (We Want) The Same Thing (4/) (Virgin)
The Soup Dragons - Mother Universe (42) (Raw V)
Cliff Richard - From A Distance (43) (EMI)
Hot 100 Singles

Whitney Houston - I'm Your Baby Tonight (44) (Arista)
Morrissey - Piccadilly Parlare (5/) (HMY)
Happy Mondays - Kinky Afro (57) (Factory)
Atawalpa - Ultimo Imperio (67) (Ginger Music)

Top 100 Albums

The Charlatans - Some Friendly (9) (Sication Two)

Status Quo - Rocking All Over The Years (/2) (Vertigo)
Van Morrison - Enlightenment (23) (Polydor)
[FAST MOVERS J
Airplay Top 50

Whitney Houston « I'm Your Baby Tonight (2-20) (Arista)
Maria McKee - Show Me Heaven (6-/6) (Epic)
Matthias Reim - Ich Hab’ Getraeumt Von Dir (I5-22)  (Polydor)

Steve Miller Band - The Joker (18-35) (Capicol)
Attec Camera & Mick Jones - Good Morning Britain (24-36)  (WEA)

Hot 100 Singles

Pet Shop Boys - So Hard (5-10) (Parlophone)
Status Quo - The Anniversary Waltz - Part One (8-14)  (Vertigo)
A-Ha - Crying In The Rain (/4-23) (Warner Brothers)
The Beautiful South - A Little Time (/6-37) (GolDiscs)
Depeche Mode - World In My Eyes (2/-30) (Mute)
Top 100 Albums
AC/DC - The Razor's Edge (3-5) (Atco)
Herbert Groenemeyer - Luxus (5-8) (Electrola)
Roch Voisine - Helene (26-43) (GMAriola)
Flippers - Sieben Tage Sonnenschein (33-44) (Dino Music)
Megadeth - Rust In Peace (34-54) (Capitol)
R
HOT ADDS = s
Breaking Out On European Radio
Dan Fogelberg - Rhythm Of The Rain (Epic)
Stevie Wonder - Keep Our Love Alive (Motown)

YESTER HITS e curochrtop i from e yar 3 OCTBE - 1985

Albums

Dire Straits - Brothers In Arms (Vertigo)
Madonna - Like A Virgin (Sire)
Bruce Springsteen - Born In The USA. (CBS)
Sting - Dream Of The Blue Turtles (A&M)
Stevie Wonder - In Square Circle (Motown)
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B ited ing

austria

germany

Most played records compiled on BBC
statlons and the major independents.

1 Astec Camera - Good Moring Brin
2 London Beat - seen Trking About You
3. Prefab Sprout - s Le TheSurs Go
4. Maria McKee - Show e Hemen
5. The Beautiful South - A Lite Tme
6. Pet Shop Boys o Hrd
7. Elton John - You Gots ToLove Scmee
8. PHil Collins - Harg o Loog rougn
9. Dece Lite - Grecre s The Hert
10, M.C. Hamimer -Hae You e Her
I B ik 4 e o T
12 A-Ha - Coyeg i The
15,50 G it o
14. Cliff Richard -From A Dstrce
5. Status Quo - The Aiversary Wi
16 The Soup rapos b Lo
The Chimes - Heaen

o e o
19. Bette Midler -from ADsnce
20. Whitney Houston i You Biby Toighe

~ switzerland

layed records on the national chan-

nel DRS 3 and the private stations, Radio
Aktell, Basiiek. Radio Pilatus, Radio Z
and Radio 24. Compiled by Media Con-
wol, Basel.

1. Steve Miller Band - Te oker
2 AHa - Cryogln The Ran

George  raing or T
0 Whitney Houston -V You Biby Torighc
8. DNA feat. Suzanne Vega -Ton's Dner
9 New Kids On The Block - Tonght

10. Leo Sayer -y On e

1. Maxi Priest - e To You

12 R

Most played records on the ARD stations
and the major privates. Comylled by
Media Control, Baden Bader

1. London Beat - e Been Thiking About You
2. Matthias Reimm - c Ka' Geraeume Von D
3. Wikon Phills -Reess
4. DNA feat. Suzanne Vega -Ton's Dner
S. A-Ha -Cryagn The i
6. Charles D. Lewis -SocaDurce
7. Whitney Houston - You Biby Trigne
8 New Kids On The Block - T
9. ason Donovan - Rbyihm Of The kan

10. Maxi Priest - Gose To You

o

Double Key - Weloe Tolore

15. Purple Schulz Dt e Gt e
16. il Richard - Shsees

17. Dave Stewart -pcs Tikeg

18. Go West - Th Ky Of Wall Thaking

19. Dan Fogelberg -Rayim Of The an

20. Sailor - The Secreary

italy

Most phyad records complled from RAI
Stereo

1. Marco Masini -G Voretbe
2. Various Artists - ety Womn Suntrack (b}
3. Mango - e

4. Eros Ramazzotti -1 Oge Seso
RESELSTRCS

6. Gianna Nannini -5
7. Bob Geldof - The GreaSong O ndterece
8. George Michael -rayigFor Tme
9. Lucio Dalla - Avere A Lugo
10. Carreras/Domonga/Pavarotti - Concerco)
g R

13. Maloo -Lovgrow
14. Dave Stewart -k T

15, Mariah Carey -Vios OfLove:

16. Bob Dylan - Uneleate

17. M.C. Hammer -Har Yoo e Her

18, Matthias Reim - ch s Gecraan Von D
12 o Iaw !hxt 01 Glry

. Snap -0

~ holland

s hanaﬁmDeGrq.rI Nesscpie
14, Prince - WeskendFrk

15, Vasco Rossi - nedio (Guarth De Dove Vi)
16, Sinead O'Connor - The Erperor’sew Cles
e

spain

Most played records compied on the na-
tional stations Radio 2 and Radio 3 as
compiled by Stichting Nederiandse Top
0.

1. Rene Froger -t so Hela
2. Daniel Sahuleka - mgae
e S
4. INXS -sucte

 New Kid On The Bloc Trge

6 Frank Boeijen Groep - Ve dapiees
7. Rolling Stones -Sutcion

8. London Beat - ve Been Thikig Abou You
9. Neneh Cherry - e Gor You Under My Skin
10. Maria McKee - how He Hewea

14, Paul Simon - The Obvios Oid
15. Sandra Reemer - Corgia

16, Beverley Craven -promise e

17. Pet Shop Boys 5o s

18. Beats International - B Bues

The 20 best played records in Spain from
Cuarenta Principales. covering the major
Spanish scations.

A Duncan Dhu o G

st played records on the national pop
ety Compiled by Media Control,
Baden Baden.

1. DNA feat. Suzanne Vega - Ton's Dace
2. Whitney Houston - s You &ay Toighc
3 Masl Pt G Toew
4 London Best- i b Tk Ao Yo

5. New Kids On The Block -

6. Dance With A Stranger -Te e Man
7. Roxette -t M Hive BenLove

8. Rainhard Fendrich -1 Am rem Astra

9. Jon Bon Jovi -Bize Of Gory
10, Go West . The K Of W Thikrg

france

Most played records on the AM and FM
stations as compiled by Media Control,
Strassbourg,

Radios Peripheriques (AM Stations)

1. Patrick Bruel - Nors Regure
2. Michel Sardou -ire jeme
Wjctney S

Michael -PrapngFor Time
s b
e

e Foly - Aufur ¢ A Mesre
B - Kington Town
9. Pauline Ester - e Moade Ex Fou
10. Paul Simon - The Obiws C13d
11 Michel Depeich - fEtas Un Ange
12, A-Ha -Cryrg T Ran
13, DNA feat. Suzanne Vega - Tre Obious 14
14, Pierre Bachelet -Fo
15. Zouk Machine - Widon
16. Patricia Kaas - Le Miraeqins D' Oser

Cler

Radios FM

|- DNA feat. Suzanne Vega - Tom's Diner
2. Vaya Con Dios - What's A Woran

3 Patrick Bruel - Aors Rt

4. UBA0 -Kigsion Town

5. George Michael - Prayg For Tie

6. Maxi Priest - Close To You

7. Double Dee - o Love

5. Marfah Carey -Voon Of Loe

9. Dave Stewart -fck Tk

14. New Kids On The Block -Toogh.
15, Marc Lavoine - e Forcine

16. Phil Collins - Thr's ot The Way ks
17. Snap -Occps U

18. Yazz -Tre Me Gad

19, Mecano - Une Femme Avec Une Femme
20. Sydney Youngblood - An't No sbe

finland

t/onlamvl un-cm\w

m R & B D
Eros Ramazzotti - Curdones L
u Guru Josh - Whase Law (s t Anyway
13. Los Limones -No Le D
14. Siniestro Total -Seesro Tord
15 Azucar Moreno - A Cato
16. Los Ronaldos -sior sindo

: s -Vgueros Noewos
16. Complices - Lo Teus
19, INXS

19
20. Paul Carrack -Desaed

20. Freddy Nois -No e s

Most played records on 25 private sta-
cions a5 compiled by Discopress Tampere.

1. Alannah Myles - Bk Ve

9. Aria Korisra o Ari Klem -Kun i Kokt
10. MC Nikke T -Jo Ha Suéa

MASTER CHART - October _17, 1990
AmericanRadi

1

MUSIC
@ air-plcy

ARTIST . ORIGINAL LABEL - (PUBLISHER)

I've Been Thinking About You
London Beat- Anxious/RCA (Warner Chappel)

I'm Your Baby Tonight
‘Whitney Houston- Arista (Kear/Epic/Solar)

Crying In The R:

A-Ha- Warner Brothers (Screen Gems/EMI)

Praying For Time
George Michael-Epic (Morrison Leahy Music)

Tonight
New Kids On The Block. CBS (M Star/EMI Apri. Lancelots)

Show Me Heaven
Maria McKee- Epic (Famous/Ensign Music)

Close To You
Maxi Priest- 10 Records (Various)

The Obvious Child
Paul Simon- Warner Brothers (Paul Simon)

Suicide Blonde
INXS: Mercury (Tol Muziek)

Tom's Diner
DNA feat. Suzanne Vega- ARM (Rondor Musk)

10 o
T s -
12 .
13+
14 vs

® -

16 »»

Have You Seen Her
MC. Hammer. Capitol (UrichappellBusct)

So Hard
Pet Shop Boys- Parlophone (Cage Music)

Vision Of Love
Mariah Carey- CBS (Vision Of Love/Been Jammin')

Jack Talking
Dave Stewart & Spiritual Cowboys. RCA (Eiighie/BMG/Rondor)

Ich Hab' Getraeumt Von Dir
Matthias Reim- Polydor (Kangaruh Musik)

1t Must Have Been Love
Roxette- EMI (immy Fun Music)

17 &> Release Me
Wilson Phillps- SBK (EM) Blackwood Wilphil)
s o TheJok
 Steve Miller St Capiol (Warner Chappel)
A What's A Woman
Vaya Con Dios- Ariola (Vaya Con Dios/BMG Music)
1 3 Kingston Town
UB40- Virgn (Spara Foric
s 7 Groove lsIn The Heart
Deee-Lite- Elekira (Delovely)
% 3 1Can’tStand It
Twenty 4 Seven- Freaky Records/BCM (NanadalFreaky/CacTalk)
» + HangIn Long Enough
Phil Collns- Vg (P Collshie And Rur)
3% 3 Good Morning Britain

Ratec Camera & M) Jones- WEA (Warner Chappel)

Soca Dance
Charles D. Lewis- Poydor (Glem Music)

@

DRt
29 s

3w
32 s
33

35

37 =0
39 -
@0 o>
4 B
42
43 mp
4
45 p
46 EB
47
49 >
50

Marc Lavoine- Avrep (Avrep)

34 »o

We Let The Stars Go

UB40’S

‘KINGSTON TOWN’
30 WEEKS
OF

MEDIA <> > 5 «» | FUROPEAN AIRPLAY

ARTIST . ORIGIVAL LABEL - (PUBLISHER)

A Little Time
The Beautiful South- Go!Discs (Go!Discs Music)

Alors Regarde
Paick Bruel. RCA (14 Producions)

The King Of Wishful Thinking
Go West Chryu!x (Campbell Connely/Zomba)

Fascinating Rhythm
Bass-O-Matic- Virgin (Guerila/Virgin/Bugle/Point)

Nah Neh Nah
Vaya Con Dios- Aroa (Vaya Con Dis/BHG Musi

‘The Chimes- CBS (CBS Music)

I've Got You Under My Skin
Neneh Cherry- Circa (Warner Chappel)

Rue Fontaine

We Love To Love
PMSampson & Double Key- C8S (2nd Hand Musie/Siegel)

Verdammt, Ich Lieb’ Dich
Matthias Reim- Polydor (Kangaruh Musik)
sible

Dance With A Stranger- RCA (BHG Mus)

Du Hast Mir Gerade Noch Gefehit
Purple Schulz. Electrola (Copyright Control)

Prefab Sprout- Kitchenware (Kitchenware/EMI)

Groovy Train

The Farm- Produce (Produce)

You Gotta To Love Someone
Elton John- Rocket (Bl Pig Music)

(We Want) The Same Thing
Belinda Carlisle- Virgin (Fucure Furniture/Shipwreck)
Mother Universe

The Soup Dragons- Raw TV (5

s BV/Bumase

Big Lie Music)

From A Distance
CIif Richard: EMI (Rondor Muskc)

Movies
Hothouse Flowers: London (Warner Chippel)

©BPI Com

The Anmversary Waltz - Part One
* Statws Quo- Verigo (Vrius)

Rhythm Of The Rain

Jason Donovan- PWL (Warner Chappel)

c & Media crademark

From A Distance
Bette Midler- Atiancic (jue Gold/Wing & Wheel)

Lift Me
Jeff Lynne- Ream (EMUApri)

A Beat Called Love
‘The Grid- East West (Copyright Control)

Little Brother
Blue Pearl- WA U/Mr ModolBig Life (Blg Life Music)

® Europesin Airplay Top 505 M

MASTER CHART - October 27, 1990
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x % [ g
=ra e 2 TITLE : |3
I @l a z 2 ] =
E | S| 5| ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED E |3 ARTIST - ORIGINALLABEL - (PUBLISHER) COUNTRIES CHARTED £ 2 ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED
| , s [I've Been Thinking About You UKDBNLSDK i SF 35 s o What Time Is Love? (Live At Trancentral) a2 @ s , Good Morning Britain K
London Beat- AnxiousRCA (Warner Chappel) KLF- KLF Communications (E.G./Zoo/Warner Chappell/Copyright Control) Aztec Camera & Mick Jones- WEA (Warner Chappel)
2 ,  Show Me Heaven UKBNLPEN 36 = » Tonight DBNLAS m Take My Breath Away Uk
Maria McKee- Epic (Famous/Ensign Music} New Kids On The Block- ¢85 (MStarr/eM! AprilA. Lancelotdi) Berlin- ¢8S (Warner Chappell/Famous)
3 ,  JYom’s Diner FDBNLACHP 37 s , From A Distance Wi 7| = Ritmo De La Noche &
2y 6
DNA feat. Suzanne Vega- A&# (Rondor Music) Cliff Richard- £Mi (Rondor Music) Lorca: Carrere (Pink/Hanseatic)
4 , 5 Cult Of Snap UK DENLECHS DKNSFI 38 = Insieme 1992 £ o + Rue Fontaine 2
Snap- Logic/Ariola (Feilow/Warner ChappelliZomba/Son Of Logic) Toto Cutugno- EMI (Edizioni No. 2) Marc Lavoine- Avrep (Avrep)
5 . , SoHard UKDBSDKESF! @ o , More KD B Working Man W
Pet Shop Boys- Parlophone (Cage Music) The Sisters Of Mercy- Merciu Release/WEA (EMJEidricch Bouievard/Lost Boys Rightsong) Rita MacNeill- Pojydor (Copyright Control)
6 ; , Megamix UKFDCHDKSF 40 = » What’s A Woman FDACHFGR « , Marie Jeanne 8
Technotronic. ARS (Bogam/BMC Publishing) Vaya Con Dios- Ariofa (Vaya Con Dios/BMG Music) Michel Sardou- Fema (ART Music)
7 , 5 A Toutes Les Filles 8 4] = - The Joker KBNLISE B Be Tender With Me Baby i
Felix Gray & Didier Barbevilien- Riar (Zone Musique) Steve Miller Band- Capito! (Warner Chappell) Tina Turner- Capicol (Knighty Knight/Warner Chappel)
8 « 4+ The Anniversary Waltz - Part One kP 42 - It’s A Shame (My Sister) U 76 o - Heaven K
Status Quo- Vertigo (Various) Monie Love feat. True Image- Coolterpo (Chrysalisjobete/ Virgin) The Chimes- ¢85 (€8S Music)
i FDACH i i K ol
9 ; 3 Kingston Town 43 P Fascmagmg Rhythm 77 = S;andalq ‘
UB40- Virgin (Sparta Florida) Bass-O-Matic- Virgin (Guerilla/Virgin/Bugle/Point) Gianna Nannini- Ricordi/Polydor (Gienne/Z-Music)
10 ¢ - Blue Velvet K @ B I’'m Your Baby Tonight UKDKN 78 « > Crazy For You DACH
Bobby Vinton- £pic (Chappell Morris) Whitney Houston- Arista (Kear/Epic/Solar) David Hasselhoff- White Records/Ariola (Young Musikveriag)
Il s » I Can't Stand It UK DEACHSOKI 45 = White And Black Blues F 79 « o Step By Step FOGR
Twenty 4 Seven- Freaky Records/BCM {Nanada/Freaky/Cat-Tak) JOE”E Ursull- ¢85 (Warner Chappeil) New Kids On The Block- ¢8s (Maurice Scarr Music)
12 o » U Car’t Touch This FDBEACHSOKSF 46 o 3 Spin That Wheel W B (We Want) The Same Thing K
MC. Hammer- Capito! (Jobece/Bust-It) Hi Tek 3 & Ya Kid K- CNR (Bogam/BMC/EMY) Belinda Carlisle- Virgin (Future Furniture/Shipwreck)
|3 h 5 Verdammt, Ich Lieb’ Dich DBNLACH 47 « - Une Femme Avec Une Femme B 8l n Petit Franck &
Matthias Reim- Polydor (Kangaruh Musik) Mecano- Ariola (Ba Ba Biaxi/BMG Music) Francois Feldman- Phonogram (Marilu/Carole)
m » , Crying In The Rain UKDENLDK N @ « 5 Hey Little Girl 1 82 » s Holy Smoke UKNCHSF
A-Ha- Warner Brothers (Screen Gems/EM)) Mark Boyce- Epic (CBS Music/EMI Music) Iron Maiden- £Mr (Zomba Music)
I5 & Soca Dance FDBOKSF 49 v Heel Alleen ENY 83 Where Are You Baby? UKOCH
Charles D. Lewis- Poiydor (Glern Music) Clouseau- HKM/CNR(Hans Kusters Music) Betty Boo- Rhyehm King (Rhythm King Music)
@ ., ; ALittle Time “1 B0 o« o Avant De Partir “| 84 m Love Is Such A Lonely Sword 04
The Beautiful South- Go!Discs (Go!Discs Music) Roch Voisine- GMArioia (Ed. Georges Mary) Blue System- Hansa/Ariola (Hanseatic)
7 , . Have You Seen Her UKDBNL = Piccadilly Parlare K ) Aimer D’Amour 8
‘ MC. Hammer- Capitol (Umch:ppeﬂ/&st It) 5' Q 'f‘mSey MV (Warner Chappell; 85 Y Boule Noire- kimono Can-eml;ert HammondiWarner Chappeil)
18 » & Le Jerk! 8 52 = I've Got You Under My Skin UKDBN. 86 « - En Del Av Mitt Hjarta s
Thierry Hazard- cas (CBS Music) Neneh Cherry Circa (Warner Chappell) Tomas Ledin- Record Station {Acosta/Sweden Music)
|9 x» o lch Hab' Getraeumt Von Dir DACH 53 s 5 Welove To Love or 87 B The Obvious Child WAL
Matthias Reim- Polydor (Kangaruh Musik) P.M.Sampson & Double Key- €8S (2nd Hand Music/Siegel) Paul Simon- Warner Brothers (Paul Simon)
20 It Must Have Been Love DNLACHFOKNI 5 4 » 4 Rockin’ Over The Beat DacH 88 = Thunderstruck st
Roxette- EM! (fimmy Fun Music) Technotronic feat. Ya Kid K- ARS (Bogam/BMC Pubiishing) AC/DC. Atco (/. Atbert & Son)
an » Worid In My Eyes UKDBEDK n  Aime Moi 8 89 n Rien Que Pour Ca 8
Depeche Mode- Mute (Grabbing Hands/Sonec) Claude Barzotti- Zone Music (Zone/Barzo Music) Elsa- GMBMG Ariol (Ed. Georges Marie)
22 v ow It’s On You FOEMIEADH 56 o Never Enough UKDB| 90 m} Birthday u
MC. Sar & The Real MCCO)’- ZYX/Mikulski (Wintrup Musik) The Cure- Fiction (Fiction Songs) Paul McCartney- Parlophone (MPL Communications)
23 « o Praying For Time FDBACHSPDKGRI m} Kinky Afro o 9 = - Can Can You Party EACHOKSF
George Michael- Epic (Morrison Leaty Music) Happ)’ Mondays Factory London Music) JiVe Bunny & The Mastermixers- Music Factory Dance (Various)
24 s Suicide Blonde UK FDBNLECHS DK SF1 58 s ¢ Lily Was Here F 92 « ; Deine Liebe Klebt oA
INXS- Mercury (Tol Muziek/MCA Music) David A. Stewart & Candy Dulfer- Anxious/RCA (DnA/BMG Music) Herbert Groenemeyer- Eiectrola (Groeniand/Kick)
2% 2 Blaze Of Glory DBACHSEDKNSF 59 « Se Bastasse Una Canzone D 93 B Let’s Push It U
Jon Bon Jovi- Vertigo (Bon jovilPri/Warner) Eros Ramazzotti- DDD (DDD/Una Lira/Scorribanda) Innocence- Cooltempo (MCA/Repromusic)
26 x 1y Maldon 8 60 ; 4 Nah Neh Nah BNLGR 9 4 o 1 Turtle Power DeH
Zouk Machine- Ariola (Virgin Music) ) Vaya Con Dios- Ariola (Vaya Con Dios/BMG Music) Partners In Kryme- SBK (EM! Blackwood/Kikinit)
27 » » Itsy Bitsy Teeny Weeny Yellow Polka Dot Bikini ~ UkosAcHOKNSF 6l o s Groovy Train W 95 m} Mother Universe L
Bombalurina- Carpet (Camptell Connelly & Co) The Farm- Produce (Produce) The Soup Dragons- Raw TV (Soup/Big Life Music)
28 x 1, Close To You DACHSDKGR 62 s o Yision Of Love UKDBOK 96 % ; Ca Fait Des Nuits f
Maxi Priest. 10 Records (Various) Mariah Carey- C8s (Vision Of Love/Been Jammin’) Florent Pagny- Phifips (Edicions Glem)
@ « o Let'sTry It Again/Didn’t | K 63 o = The Power FEFGR 97 B Found Love R8I
N’ New Kids On The Block- cas (MiMighty Three/isiand) Snap- Logic/Ariola (Hanseatic/Fellow) Double Dee- Onizom/Discoin (Copyright Controf)
30 » v Ooops Up DEACHSOKGR! 64 » - Alors Regarde 8 98 » » Il Suffit D’Un Ou Deux Excites £
Snap- Logic/Ariola (Minder/Warner Chappell/Zomba) Patrick Bruel- RCA (14 Productions) Footbrothers- €8s (Captain Click Prod)
3| 5 o GroovelslIn The Heart UKDBNLDK HGR 65 , ; Black Cat UKONLSE 99 n Don’t Ask Me K
Deee-Lite- Eiekera (Delovely) Janet Jackson- A&M (Black lce Music) Public Image Limited- Virgin [Copyright Controf)
32 4o The Party 8 o ; The Space Jungle UKBNLCH 100 » » Club At The End Of The Street £
Latino Party- Polydor (Copyright Control) Adamski- MCA (Copyrght Control) Elton John- Rocket (Big Pig Music)
Naked In The Rain DBACHSGR @ n Ultimo |mperi° £l UK = United Kingdom, D*= Germany, F = France, CH = Switzerland, A = Austria, | = Italy, E = Spain, NL = Holand,
%15 i s - - N = Fi i 3
33 Blue Pearl- WAU/Mr Modo/Big Life (EG. Music/Copyright Control) Atawalpa- Ginger Music (Ginger Music B g IS SO = Gl e 8F= PRl P EaQellR Toeeg
CIE) = NEW ENTRY
34 Vous Etes Fous 8 68 « The Cult Of Snap EREA O = FAST MOVERS
Benny B.- Vie Privee (Copyright Control) Hi Power- USA (Non Stop/Warner Chappel/USA) m = RE-ENTRY

. PRESENTING THE FOLLOW-UP TO THE EUROPEAN SMASH HIT "I CAN’T STAND IT” — THE NEW SINGLE:

"ARE YOU DREAMING?:

AVAILABLE ON SINGLE / MAXI-SINGLE / MAXI-CD — TAKEN FROM THE FORTHCOMING ALBUM ”STREET MOVES”
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)0 BREAKOUTS

NATIONAL HITS READY TO EXPLODE!

uk & ireland

Morrissey
| Piccadilly Parlare (HMY)
| Happy Mondays
| Kinky Afro (factory)
Paul McCartney
Birthday (Parlophone)
The Soup Dragons
Mother Uriverse (Big Life)

Atawalpa
Ultimo Imperio (Ginger Music)

Lorca

Ritmo De La Vida (Sam)
Complices

Los Tejados (RCA)
Freddy Nois

No Me Sigas (Sdecr)

A Lice Time.

A Toutes Les Files
e Moi
Aimer D'Amour
Alors Regarde
Avane De Pard
Tender With Me Baby
Birthéay
Black Car o
Blsze Of Glory 2
elvec 10
Ca Fatt Des Nuits 6
Can You Party 9l
You
i At The End Of The Street 100
Crazy For You
Cryng In The Rain Is
Cule O Snap 4
Delne Liebe Kiebt 92
Adk Me. 9
En Del Av Mict Hiarta 8
Ryt s
Fou 97
From A Distance 7
Morning r
Groove 1 In The Heart 3t
Groovy Train st
Have You Seen Her ”
ton 7
s
o e G ®
Haly Smoke 8
| Can'e Saand 1. 1
Fm Your Baby Tonight «
Fve Been Thinking About You '
Fve Got You Under My Skin 51
ch Hab' Getraeumt Von Die I
W Suffe D'Un Ou Deu Excites 9%
me 1992 8
It Must Hive Been Love Y
I A Shame (1 Sister) 2
i On You
R S S5 Sxirr} 11
Kingston T
Ky Ao 5
rvt 8
Lec's Push 9
Let's Try It AgsinDidn't »

Liy Was Hore 58
Love s Such A Lonely Sword 8

| Blue System

germany, austria
switzerland

Marc Lavoine

| RS Fouine i)
Splash Francois Feldman
1 Need Rhylhn (WEA/Ger) | Petit Franck (Phifps)
‘ After O | Elsa
Tor's Diner Rlp (ZYXMikuskilGer) Rine Que Pour Ca (GMAriol)
Nicole Michel Sardou
Jder Zaun eder Mave Wer Aus Bunen S Jupiter/Ger) | Marie Jeanne (Trema)

Francesco Gucci
Le Donne De Modena (EM)

Mango

Nela Mia Cica (Fone Cetra)

Double Dee

Found Love (Onizom)

Chico Secchi Project |
1Say Yeah (CGD)

Tomas Ledin

Jeg Er Bar' Sa Go' (EMIIDen)
Horsepower

A New Rose Everyday (PokofFin)

‘ Trussetyven
|
|

Izabella
Substicute (Virgin'Swe)

En Del Mitt Hjarta (Record Staton/Swe)

Frank De Wulf
B Sides Remix (MMJBe)
African Business
In Zaire '90 (USA/Bel)
Rene Froger

Jusc Say Hello (PWL/Hol)

Frank Boeijen Groep

Verjaardagsees (Arioa/Hol)

Se Bastasse Una Canzone

So Hard
Soca Dance

‘Anmiversary Witz - Part One

The Power
(We Want) The Same Thing
The Space jungie
Thinderstruck

Toaight
Turte Power
U Can'e Touch This

Une Femme Avec Une Femme.
Verdamme:, ich Lies® Dich.

Vision Of

Vous Etes Fous

We Love To Love

P Teptyiars o he ity
Whats A

Where m ek B:hy'

i

Werk o 1 Eres

CovmaDonigaroct
Charies D. Lewis
Chis De Burgh

Compices
Dave Stewart & The Spirial Cowboys

Ramazzote
e Algemsie Ve

Flppers
Francesco Baccini
Francesco Guccini
Francois Feldma

‘
m scandinavia benelux

A HOT HIT?
THIS COULD BE
YOUR OWN

HOT BREAKOUT!
FOR ALL INFO
CALL M&M'S
SALES DEPT.

AMSTERDAM:
31.20.6691961

Patrch K; 53
Paurick Brue! 4
10

Polo Holer & Schmecterband 80
Prefb Sor 8l
nce 2n
Project D 7
Quecnseyche 8
Radio Futurs 8
Robers Cray 92
Roch Voiine 2%
SEE 19
ette 55
Sinead O'Connar 2
iyec 5
Snap I
Soundirack - Days Of Thunder W0
Sounderack - Dirty Dancig. 100
Soundurack - Precty Woman 4
ack - Top Gun 0
Soundorack - Tour Of Duty n
Status Quo. 2
Technorrorie o
Carpenters 7
The Chartauns 9
The Nevile Brothers 8
The Notting Hilbiles Y
The Pogues 7
The Polke s
The Shadows »
The Vaughan Brothers ™
Waterboys 54
T Turner a7
Toto 7
B« 7
Utimo De La Fla 7
Van Morraon a
Vara Con Dios 3
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UNITED KINGDOM | Show Me Heaven o e Sl eyl Wil Pt O [ BNa el
GERMANY s et o a8 ALt Yo e g Yon Ok
FRANCE Al Kypsan Town |k,

ITALY e e Dy ot e

SPAIN e Ny e Tt B ey
HOLLAND - m‘:‘;“ !d\ Ueb’ Dich lj“:er Eee;;rz:i:’l(ing About You vaa'[‘vND?\B?"‘:—b\m;
BELGIUM Hesl oo e uainy About Yo e
SWEDEN e D e EEN) At Hia e
DENMARK ez EnBer SalGal e Masl Haus BesilLove e
NORWAY S:Y::E‘ In The Rain E‘:s;:cw e lt’synwt,syw'(ewy Weeny Yellow Polka Dot Bikini
FINLAND e Tranick | Holy Smoke
IRELAND I LovaHe e Heaven B Yt
SWITZERLAND | [tMist Have Been Love | o e ey Yordamint, Ich Lty DIcH
AUSTRIA i T [REareRaln ot Of Gl
GREECE Qooes U e Tole | Paavig Forime
PORTUGAL Mgt PsretasNoL.. | Fraing For Time 1 i -

MUSIC

&

MEDIA

Iop

ALBUMS [

UNITED KINGDOM | SimeFridy Rodng Al Over The Yeus =
GERMANY e persionrlioe A
FRANCE | Lten Wit Prejuice R G
ITALY o e oy e
SPAIN A gl ired s
HOLLAND PJ‘S' To Present. 1977 - 1990 I?:"l; ‘Of}fl&ty) P r‘\’Villglsu( Prejudice
BELGIUM e i i e b

SWEDEN [, g Lol thou reiudce
DENMARK i 0 . S3nt The Bz
NORWAY o] Typisk Norsk The Razo’s Edge
FINLAND [ Fezos's B o Peayer ForiThe Dylg’ ek arisera
IRELAND O s prion i | Xspuom
SWITZERLAND | B2 0o isaasens The Ramors Edgp A Mo
AUSTRIA e e o e O akory
GREECE 7 B SO o Thm Bins ey of o i
PORTUGAL | Hings & 0 Sarrss T o i cerin e s
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CouNTRES CHARTED.

ARTIST
TITLE - OtwAL gt

CamerasDomingoParrot KON EACHSPOX GR1

I ' i Comertimn
. . George Michael K/ENEAGHDNINSEH
2 1 ¢ o B Predce o
, , Acpc KON EACHSDXIN S
@ The Razor’ Edge acc

T A L
4 o e

o o Herbert Groenemeyer 04
Luxus s
Jon Bon Jovi  OEREACHSRXNSGAF
6 ¢ Bl Of Glory e
7 1 ron Maiden KOINOSDNSE
No Prayer For The Dying.i
g o o Mathis Reim o]
Mautias Reim e
D The Charlatans e
Some Friendly. soasn e
. Phil Collins KFOBNEACHPOXGRY
10 5 5y Serousty. woes
INXS UKDENLECHSDXNSFF

W7 X

@m Status Quo w
Rodig A1 O Te e e
2 n Vaya Con Dios DBNLEACHSOK 68
L T s
14 1 s Etonjon REDEDKN
Sy W T P
15 & o New Kids OFT Block cmmmcssmxsats
Step By Step s

14, Westernhagen o
16 2 2 (i b boer
Sn. BB EACHPOGR
172 2 o e ias
18 v v MG Hammer  ubcccimar
Please Hammer Don't HurtEm G
Roger Waters TOBNCUIGRE
|977”7“ The Wall Live In Berlin oy
, Eros Ramazzotti Ao
20 ¥ Opi Senso o
20 u o Judas Priest wisns
u inkiller- cas
Prince KD EACHSPOX
22 % ° Grafi Bridge s i

Lo Yo Morrison T w
Enlightenment

Mariah Care ROMGHSDNS
24 ¥ ® s Curey 4
Depeche Mode wDaEr
25 7 M vighoor e
o n Roch Voisine s
Helene. Giant
. UBd0 KANADGE
27 B Ol e e
David Hasselhoff oacH
AR o0 b koo
Chris De Bu (RPN
295 o zm:-;?m From Dublin At
, Michael Boiton
30 % oubroidercs
Madonna i
31 2 1 iy reahes s
= Gary Moore AN ECHSDNGR
32 2 55k The Biues
. . Flippers o
@ “ * Sieben Tage Somenschein v ac
N UKDNLCHSSFY

egadeth
Rust In Peace. G

COUNTAES CHARTED.

3| ARTIST
2| TITLE  onoma e

9, Em -
’ Rien Que Pour Ca Gians

Bob Dylan WO AGHSOXNS
36 % Under the Red Sky ca

Toto oansons
37 2 % b o present 1977 - 1990 a5
3g v o LudoDili

The Shadows &

39 % 1 Refecion mar
Soundtrack - Days Of Thunder UXOMCHSSGR
40 ¥ 0 Dy Of Thundor i
41 o Adami r
~? Doctor Adamsiis Musical Prarmacy.rex
Erste Allgemeine Verunsicherung 2
42 « N@pommmm =

@ The Police T omm
Their Greatest Hits as

Fabrizio De Andre’ '
4} %7 Le Nuvole o G

4w o Patrick Bruel "
Alors Regarde. ica

3 New Model Army wo
Impurity. g5

oBAPr

Tina Turner
A e Al oo

Betty Boo
48 5 Boomania tyry

Isabel Pantoj ‘
m 1 Cancion Eqimos vk

Soundtrack - Top Gun x
m Toma P

Gianna Nannini DACHDK]
51 % 7 G temsnyer
52 5 Sinead O'Connor UKEDENLEPF
2 % ™ |Do Not Want What | Haven't Gor: éar
Patricia Kaas "
53 % B Seene e Vieaw
. The Waterboys UKMLESPNE
754 7% Room To Roam e
Roxette won
55 7 ook Sarp e
Wilson Phillips i77
56 © " yion Prtps i
Deacon Blue "
57 % ¢ oo vepsa
G S T
Seasons In The Abyss 0 Aneran
» Alannah Myles OGS
59 % ® Aanah Myes e
o Jean Michel Jarre G
60 9 % Vi For Cosas ryir
Charles D. Lewis P
6l % © e Dace - Do You Fee I uarper

@ [Ne S Clannad o
Anam At

Wildecker Herzbuben 0
6% T M Hersiein ks
64 » s Neil Young & Crazy Horse tomsoxs
Ragged Glory.Agee
65 « n Jhe Noting Hilbilies ]

Mising... resumed Harng A Good Tine. ko
¢ Marco Masini
66 Mo Mai e
rancesco Guecini
Quello Que Non.... &

68 « u oo Coder

=

DNEADK

COUNTRES CHARTED

Zouk Machine
69 7 7 iidones

Technotronic - amm
70 © ' pup Up The fam s !
The Pogues [
T © % et Dich s
wonnts

= Joe Jackson
A2 ing Out - The Very Best OF A

Soundtrack - Tour Of Du M
@D Tour Of Duty sun i/

@3 n o s Voughan Bothers s
Family Sl:ﬂ&s( =
Caron Wheeler NS
75 % 1 UK Bierr
76 « Ultimo De La Fila i

Nuevo Pequero Caalogo De.. ¥

7T 0 G
78 2 Nikas Stomstedt £

A
The Carpenters oy
7? © M Only Yesterday - Greatest Hits s

Polo Hofer & Schmetterband
(DL ehis .

g1 n o Prefab Sprout s
Jordan The Comeback- kiimar

London Beat T
82 % 2y The Bood Amarcs

2, , Francesco Baccini [
83 ® 'y Binofone Non E' | Mio Forte o

TN L e
e &Eﬁ'{’:"i"' = T
86 % - ?:::C,:zv&u?»:w f
Tl e
88 n 2 e :
89 CIp e S e ?
90 u » Mol i
Gl e Erim s
92 n « RobertCra s

Midrigh Stroll. ey

Dave Stewart & The Spirtual Cowboys FEMSOX
93 EXP 1 S & The Spiritual Cowboys Ach

Francois Feldman
94 B ([T e

Harry Connick Jr. w
95 " 3 Wehchloveas

my Days 5
96 TEp ey o

Project D [
97 EE e

Complices
98 m La Dar‘:u De La Ciudad scx

Electribe 101 3
99 m Electribal Memories ety

x> Soundtrack - Dirty Dancing %/
100 Dirty Dancing Acx oy e

ATl
2 = NEW ENTRY
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PEARLS

AMII STEWART
SINGS

A Production of

EE TV <=
GRUPPO EDITORIALE

ANEW ALBUM TRACKING
MAESTRO’S GREATEST

SUCCESSES FROM FILMS AND
TV SERIALS SUCH AS:

ALL THEMES ARE ARRANGED AND CONDUCTED BY ENNIO MORRICONE

Available on LP - MC - CD

I /7ALY I

(sdvertisement)

Sophistication Or Silly

Hats And Streamers?
A stylish approach to station promotion

The competition facing
Italy’s growing number of
radio stations is intense.
David Stansfield looks

at the way four major
stations are battling

it out in Milan.

ilan is a key city in Ita-

ly’s broadcast sector.

The latest listening sta-
tistics published by Audiradio
show that 44 stations can be heard
there and, although not all are city
based, more than 641,000 listeners
tune in to at least one of them
each day.

National stations Rete 105,
Radio DeeJay, Radio Italia Solo
Musica Italiana, Radio Milan In-
ternational and Radio Monte
Carlo all have their headquarters
in the city. Most admit that the
competition is hot, and promo-
tion, inside and outside the
studio, is vital.

Yet Milan is Italy’s hotbed of
style and all stations express hor-
ror at the notion of the “knees-
up” roadshow where the celebrity
DJ dishes out silly hats and
streamers. The concept of “bella
figura” (beautiful body) domi-
nates everything, referring, not to
vital statistics, but to sophistica-
tion and the keeping up of
appearances.

“Italy is unlike the UK}’ says
Umberto Labozzetta, promotions
manager at Radio Deelay. ‘“We
like to be associated with all
things beautiful. If our giveaways
were awful they would give us a
bad reputation.

“For example, if we are giving
out sunglasses they are not stupid
ones. We want our listeners to say
to others ‘hey, where did you get
those?’, we have to create long-
term interest. You would never see
young Italians riding around on
their scooters wearing silly hats
with a station logo on it”

Radio Deelay is broadcast
throughout national territory to
an average daily audience of 1.42
million (Audiradio). Its target au-
dience is 15-25 and, during the
summer, concentrates its promo-
tional efforts on the seaside resort
of Riccione. By day the station is
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present at the city’s amusement

park and by night it promotes

dance parties at the Walky Cup

discotheque, sponsored by Coca-
ola.

Paolo Grandolini, promotions
manager at Rete 105, says his 1989
expenditure for giveaways like T-
shirts, stickers, bags, posters etc
amounted to L 100 million (app.
USS 85.000). Rete 105, with an
average 194 million listeners
(Audiradio), also tries to benefit
from the desire to dance. Its target
audience is 16-25 and Grandolini
rates the station’s own disco par-
ties as one of the best promo-
tional vehicles.

“‘Our promotion is geared sole-
ly at our target audience]’ says
Grandolini. ““We are not interest-
ed in anything else”

Grandolini lists the T-shirt as a
classic giveaway but adds that this
particular treasure is now seen by
listeners as a mere consolation
prize. “They will not wear it}” he
says. “Our competition prizes in-
clude trips to the US, cars, motor-
bikes and so on. These are all pro-
vided by various sponsors for
competitions, both in and out of
the studio. These days our au-
diences expect the best.”

With more than 2.5 million cars
on the Milan-Rome motorway
each day, it is obvious that the
Italians love to drive. Most com-
peting stations try to cash in on
this particular aspect of national
culture. Luca Dondoni, PR mana-
ger at Radio Milan International:
“The annual Bologna Motor
Show attracts about 4.5 million
people in five days. It appeals to
all ages. Most major stations are
present and that includes us!”

Radio Milan International at-
tracts an average 503.000 daily
listeners (Audiradio) with its self-
described black-orientated CHR
format. Its target audience is
18-40. “The Bologna event is
becoming more show than
motor,” explains Dondoni. “All
the stations present are backed by
sponsors who give them free
space. Last year we were spon-
sored by Toshiba who manu-
facture motorbikes for young
people”

.is not ignored by the competing

 PAOLO CONTE

THE NEW ALBUM
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@ wea

The station has its own line of
stylish giveaways which include
pens, T-shirts, shoulder bags and
notepads. But it also hands out
big prizes, both on air and on the
road. Dondoni: ‘‘Sometimes tra-
vel agencies provide tickets to the
US or Australia. We also give
away hi-fi donated by companies
like TDK or BASE’

Other regulars at the Bologna
Motor Show include Radio Dee-
Jay and Rete 105. Last year Rete
105 was sponsored by Denim
after-shave. Grandolini: *‘We pre- |
sented a show every afternoon
and evening. National and inter-
national guests appeared and we
also held dance competitions. We
Tinked up with our Milan studio
for live broadcasts each day.”

Radio DeeJay was sponsored
by Philips Italia. “We held video
competitions where contestants
had to put them in sequence]” says
Labozzetta. -“‘Prizes included
RDS car stereo systems, head-
phones, Walkmans and pre-

recorded video cassettes which
featured football’

Indeed, football in Italy is seen
by many as the country’s second

religion. The strength of the sport |

broadcasters. Radio DeeJay boasts
the presence of national team
goalkeeper Walter Zenga conduc-
ting his own programme. Rete
105, meanwhile, has stickers
printed in the colours of every
First Division team.

Other major events where sta-
tions like to be present are the an-
nual SIM hi-fi exhibition and the
Monza Formula 1 race meetings.
At this year’s SIM in September,
Radio Milan International had
their articulated truck, complete
with station logo, parked per-
manently outside the exhibition
centre. Dondoni calls it the sta- |

tion’s “billboard on wheels”. In-
side the centre, Radio Milan Inter-
national broadcast live for five
hours each day from a stand
sponsored by TDK. Radio DeeJay
battled for listeners from its own
stand sponsored by Pioneer.

Radio Monte Carlo targets
young adults and has an average
1.06 million daily listeners (Audi-
radio). Grandolini also handles its
promotion: “It has a different
target audience. We do not pro-
duce as many stickers as for Rete
105 for example. Young adults are
less likely to display them on their
cars as teenagers. And, if we give
out bags to Rete 105 listeners we
would give suitcases to a Radio
Monte Carlo audience!” The sta-
tion also offers a series of T-shirts,
some of which promote its late-
night new age music format.

But not all broadcast com-
petitors believe in a great deal of
external promotion. Radio Italia
Solo Musica Italiana is a national
music-only ~station with an
average daily audience of 4.04
million (Audiradio). Station pro-
motion manager Fillipo Broglia:
““We remain pretty much outside
the competitiveness of the other
stations. We give out competition
prizes such as T-shirts, records,
provided by the companies, and
stickers. We have also given wat-
ches in the past which showed our
logo. These were paid for by us.

““But in general we do not need
to hand out gifts. We give our au-
dience the chance to talk to their
idols on air. If you ask somebody
if they want to talk to Eros
Ramazzotti on the telephone or
receive a free pen they will choose
Rarhazzotti every time!” C
| Since being interviewed for this
| feature Luca Dondoni has left

Radio Milan International.
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Cutting Up The Advertising Cake

looks for a bigger share of revenue

Radio

Radio advertising has
always fared badly in
comparison to other
sectors in the Italian mass
media market, with a
total annual spend of
about L 17 billion.

David Stansfield looks

at the prospects

for development.

n annual income of L 17

billion means that radio

takes a 3.5% slice of the

total mass media advertising cake.

TV, on the other hand, accounts

for 48.5%. Yet more people listen

to the radio on a daily basis than
watch TV.

Felice Lioy, general director of
the UPA advertising and adver-
tisers’ association: “26 million
people listen to radio each day.
The audience is bigger than that

bet-

ween companies is focused on
™v?

But both the radio and TV sec-
tors are set for a big shake-up
when the new broadcast laws
passed recently by parliament
become effective. From the end of
1992 national stations will be
limited to national advertising
while local stations will be able to
benefit from both national and
local spots.

The current frequency chaos
should also be improved. Each
station that wishes to broadcast
must comply with a series of stiff
regulations and must have applied
for a licence to operate by Octo-
ber 23.

Lioy: “Frequency interference
is common and state station RAI

if an advertiser is image con-
scious, it is loathe to invest into a
sector where the language is
coarse””

The major advertising agencies
in the radio sector are SPER Spa
Publitalia, Radio e Reti and Nove
Nove Pubblicita. SPER Spa pro-
vides national advertising for
about 300 stations on its own cir-
cuit and for about 150 on the
Divisione Radio Italia local sta-
tion circuit. It represents the na-
tional broadcast stations Radio
DecJay and Radio Kiss and pro-
vides advertising for key regional
or inter-regional stations which
include RTL 102.5 Hit Radio,
Radio Norba and Radio Babbo-
Ieo.

SPER director-general, Guili-
ano Gelsi admits that there is a
seam of runn-

does not escape. About slx or
seven stations are i but
alarge number are exactly the op-
posite. It is easy to listen to certain
slanons where the speech content

for TV but we are convinced that
all 3

distribuzione

PolyGram

ducted in rough dialect. But,

ing right through the private radio
sector but claims that all stations
connected with his company are
the cream of the crop.

(advercisement)

at last

Coca-Cala advertises with Rete 105 and
Radio Monte Carlo

He says targetting is all impor-
tant. The target audience for
Radio DecJay is young and thus
straightforward. For others his
company has developed a series of
self-produced  programmes  to
help with targetting. These in-
clude ‘Objettivo Donna’ a mom-
ing show for women and ‘Rock
Cafe’, a popular afternoon music

we’ve got her

SHBRINA

available worldwide on

[c] phonogram

7’ and 127

Yeah Yeah

Taken from her fort

new album

iR
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(advertsement)

information show for young
people.

Radio DeeJay also produces
‘Disco Club’ a music programme
which is syndicated to 100 sta-

the Gelsi package allegations:
““We are not in the habit of giving
away too many presents. After
seven months of trading in the

tions. But the most important
advertising target group is women
according to Gelsi. He backs this
argument up with the latest
Audiradio listener statistics which
state that women under 45 listen
to private radio while older
women listen to state radio RAI.
The advertisers in this target
group include most of the impor-
tant companies dealing in mass
marketing.

Newspapers are also important
advertisers. These include the ma-
jor dailies La Repubblica, Cor-
riere Della Sera and La Stampa.
Hi-fi is becoming more important
with companies like Philips and
Pioneer investing in radio adverts.

Gelsi is confident that advertis-
ing in the radio sector will im-
prove once the new broadcast
legislation has been introduced.
He says there are various reasons
why radio’s share in the ad market
is currently so low: *‘One reason is
a hang-over from the days when

DEEJAY

the only national station was
RAL Advertisers who invested in
state TV were practically given a
present of radio adverts. Since
then, the entry of Silvio Berlus-
coni into the TV market has made
matters worse. He now offers
packages to advertisers. These
‘packages’ are rumoured to be
advertising deals which include
TV and magazine adverts with
radio spots thrown in as a virtual
gift”

Berlusconi’s Publitalia 80 com-
pany entered the radio advertising
market in January this year. It
provides the national station’s
Radio Dimensione Suono, Radio
Milan International and Radio
Solo Musica Italiana with all their
national advertising clients. Ber-
lusconi also has a 50% share in
the Radio e Reti advertising com-
pany which provides advertising
for Italia Network, Radio Subasio
and 60 local stations.

Rosario Pacini, head of Ber-
lusconi’s radio division, refutes

&l MEDIA - October 27, 1990
om

data
little more than L 7 billion. By the
end of the year we should reach L
12 billion. With such figures it
would be highly improbable that
we give away advertising” Pacini
claims that in 1989, state RAD’s
national  advertising  revenue
reached L 115 billion with 270
clients. “We have received less,
but we have more than 300
clients)” he adds.

Nevertheless, Pacini says Publi-
talia will be leaving the radio
advertising sector, not for finan-
cial reasons, but as a direct result
of the new broadcast legislation:
“The new rules will hinder
Publitalia 80 from selling adver-
tising in the radio sector. Unfor-
tunately, from August 23 1991, we
will be forced to stop?” Berlusconi
will then be limited to advertising
only on his three TV network
channels. However, the relation-
ship with Radio e Reti would not
be affected by the law. No station
involved with Publitalia wanted to
comment on Pacini’s news.

Nove Nove Pubblicita is run by
the owners of Rete 105, Radio
Monte Carlo and 105 Classic, pro-
viding them alone with both na-
tional and local advertising. Says
advertising ~ director  Roberto
Meazza: “Our base is in Milan
but we also have agents in Turin,
Rome, Florence, Bologna, Padua
and Genoa who work for national
advertising. Then we have 40 agents
working on local advertising.

“Targetting is all important.
Thetarget audience for Rete 105 is
1524 and the most popular
advertising products are soft
drinks, jeans and chewing gum’
Audiradio gives Rete 105 the lead
with the 15-24 age group (an
average 1.03 million listen to the
station each day). The Publitalia
80 stations have a joint audience
of 740.000 and Radio DeeJay has

| 724.000 listeners.

Nove Nove Pubblicita has also

| conducted its own research into

the consumer habits of its target
group. Drinks such as Gatorade,
sports shoes, rucksacks and hair
gel come out on top. Marketing
director Maurizio Sina confirms
that the research is consistent with
advertising: ‘“The makers of mass
products such as Brooklyn chew-
ing gum, Levis jeans, Gastorade,

| Addidas and Puma sports shoes

and Coca-Cola are good adver-

1 tisers!”

Meazza agrees that there is an
clement of unprofessionalism in
the private radio sector and this
sometimes rubs off on stations
like their own. Yet he refutes the
way production companies justify
ignoring the radio sector. With
production costs for TV adverts
are increasing by a daily 15% to
20%, “‘companies then claim that
they do not have enough money to
spend on radio advertising,” he
says. “They spend about L 150
million on a TV advert but expect
to produce one for radio for about
L 1 or 2 million. If they were will-
ing to spend an extra million,
there would be much more
creativity’

Nove Nove Pubblicita can pro-
duce adverts for clients but out-
side agencies usually do this.
Meazza: “The problem is that
advertising creativity in Italy
starts with layout. It then moves
to video. People do not have much
idea how to create excitement with
radio adverts?”

R—AD-
MONTE CARLO
Sina says that with Radio
Monte Carlo’s target group of
young adults, the biggest adver-
tisers are different. Sina: ‘“Whisky
and contraceptives are two popu-
lar products to advertise)”

Nove Nove Pubblicita will have
1o cease its involvement with local
advertising when the new broad-
cast legislation becomes effective.
| Meazza confirms that the percen-
| tage of local adverts currently
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aired is about 40% and the in-
come is about 20% of” the com-
pany’s total income. He agrees
that the quality of local adverts
can be bad: “If we are provided
with poor cassettes by national
advertisers you can guess the
quality of some local ads. But we
tend to work on an annual basis
with local advertisers and general-
ly the quality is reasonable!”

But Nove Nove Pubblicita is
not overly worried about losing its
grip on the local advertising
market. Meazza: “The advan-
tages should outweigh the pro-
blems. When the new law is in-
troduced it should bring about a
new sense of professionality
which will appeal to national
advertisers. The future is also
about specialised radio like in the
US. Our stations fit the bill:”

The Videosintesi Gruppo Ita-
liana Pubblicita company pro-
vides Radio Italia Solo Musica
Italiana with all its local advertis-
ing clients. Says commercial direc-
tor Enzo Festa: “Local advertis-
ing is as important as national.
People just have to be clear on the
different needs. A company like
Fiat will want to cover Milan to
Palermo in Sicily but local adver-
tisers also have the need to com-
municate directly with potential
customers. But local advertisers
also have to choose the right sta-
tion. Radio Italia Solo Musica
Ttaliana has a clear direct and sim-
ple format and that is why it is en-
joying great audience ratings. We
areall extremely happy at the state
of local advertising at the station.’

And the situation is likely to
continue. Festa says that the sta-
tion has applied for a licence
which will give it network status.
Thiis means that it will only be
allowed to broadcast live for a
maximum six hours a day but will
be able to take both local and na-
tional advertising. [
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350.000

LP’s sold
(and still selling)!

European radio;

Marco
Masini

the one to watch for
1990 and beyond!

In Italy’s fiercely
competitive private radio
sector, listening figures
are all important.

But, as David Stansfield
reports, there is also stiff
competition between the
two companies which
carry out the research.

udiradio was the first
organisation to introduce
a listener survey in 1988.
One year later, the Datamedia
research  institute entered  the
market with its own Top Radar
statistics. Since then the two com-
panies have engaged in a war of
methodology and words.
“Datamedia does not exist as
far as we are concerned,’ says
Audiradio president Felice Lioy.
“Datamedia research costs a
trivial amount. Our survey costs
about US$ 3 million a year. Some
stations may put faith in Data-
media because if they get good
results they boast about them. If

Datamedia  president  Luigi
Crespi says he is sick of the cur-
rent Audiradio/Datamedia argu-
ment but asks. “What is official?
This is not clear to me. Why in a
country like Italy, where there is
freedom of expression, should
there only be one survey?”

Atotal of 799 stations subscrib-
ed to the latest Audiradio survey,
including state radio RAI plus all
the major private broadcasters.
The research is backed by the two

major advertisers’ associations,
UPA and AssAP.

The research, by the Abacus
and Unicab institutes, was con-
ducted in the cycles May-July
1989, November-December 1989,
February-March 1990 and April-
| June 1990. The yearly statistics
for each station are presented as
an average of these different
results. For the latest survey
122.044 people over the age of 11
were interviewed, 13.679 less than
the previous year.

Lioy, who is also general direc-
tor at UPA: “The statistics are

provided for advertisers and |

advertising agencies. The primary
function of Audiradio is media
planning?”  Lioy claims that

Audiradio Versus
Datamedia

Audiradio is complete and “all
the important stations subscribe
to us without exception”.

Crespi refuses to give the cost
of the Top Radar survey but ad-
mits it is much less than Audi-
radio. In 1989, the research was
offered free to stations and two
surveys were carried out. This year
a three-monthly survey was in-
troduced, for which stations have
to pay. For each survey 14.400
people over the age of 11 were
interviewed. ““‘Our  technicians
worked out the system,” says
Crespi. “The number of people
interviewed may be quite low but
it allows us to deliver quick
results. A larger number would
not allow us to do that at this
moment””

Datamedia president Lt

Only 21 stations currently
subscribe to Top Radar but these
include the national stations Rete
105, Radio Dimensione Suono,
Radio DeeJay, Radio Italia Solo
Musica Italiana, Radio Monte
Carlo and Radio Kiss Kiss. But
Crespi says of Audiradio. “They
argue that all stations subscribe to
them. They provide information
to about 800 stations. But if, for
example, there are 2.000 broad-
casting stations where are the
other 1.2007

But he admits that Datamedia
does not yet have all the major
broadcasters subscribing. “‘We
service about 30% of the most
important networks. 1 know we
‘ are missing stations like Italia
Network, Gamma Radio and
| Radio Milan International. This
is a problem but we are growing”

Radio Milan International does
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not subscribe to Datamedia but
the station’s Luca Dondoni says
of Audiradio: “We ask ourselves
if it is a good survey. We do not
know who to believe. We do our
own telephone survey and many
people say ‘hey, Radio Milan In-
ternational is a good station’.
Then you see Audiradio’s statist-
ics and something does not match
up. Maybe something like the US
Arbitron system should be in-
troduced to this country.”

Bruno Ployer, programme
director at Radio Dimensione
Suono, is unsure whether Italian
listeners are ready for something
like Arbitron. “What is missing in
Italy is a third system but au-
diences in the US are much more
Teceptive to statistics. 1 am not
convinced that listeners here
would be prepared to get involved
in a system like Arbitron!”

Ployer defends both Datamedia
and Audiradio to some extent:
“They have always made their
methodology clear and have done
what they stated they would do.
We know their research is not
100% accurate, but no research
can claim that. One of the two
surveys is more accurate but we do
not know which. But how can we
really say we are satisfied when we
do not know how many listeners
we have?””

Datamedia has also been ap-
proached to carry out research for
a local radio association which
represents about 100 local sta-
tions. ““They’ve asked us to pro-
vide statistics for stations who are
applying for a licence in com-
pliance with the new broadcast
legislation. This is a great step for-
ward for us because we will be
better known to the state!”

Crespi also claims that when
the country’s new broadcast laws
are applied, his organisation will

Audiradio’s
| Top 10 Privates

Daily

Station audience
Rete 105 Network 194
Radio Deefay 143
Radio Monte Carlo 106
| Radio Ialia Solo 105

Radio Dimensione Suono  0.95
Radio ltalia Network 072
Radio Milan International  0.50
Radio Kiss Kiss Network  0.50

Radio Norba 045
Gamma Radio 037
|

| May 1989-June 1990, figures in millions

uslccl. MEDIA - October 27, 1990
com

be able to offer national statistics
on a weekly basis.

But while Datamedia has a
reputation of being quick with its
Top Radar surveys, criticism is
levelled at Audiradio for being
slow to deliver results. Lioy,
however, disagrees: ‘‘We publish-
ed statistics annually at first. But
then several stations asked as to
provide statistics three times a
year which we did. Now we have
returned to the original system.

Audiradio chairman Felice Licy

Small stations may want figures
on an almost daily basis but the
major broadcasters now believe
that once a year is enough. Radio
audiences do not change as quick-
ly as TV viewers!’

Yet Edoardo Hazan, PR mana-
ger at Rete 105, does not agree:
““If I was an advertising company
maybe [ would want to know how
many people are listening to a sta-
tion each month. But I would also
want exact figures and not an
average worked out from different
cycles in a year”

Claudio  Astorri, ex-station
manager at the Bergamo-based

Datamedia’s
Top 10 Stations
|
Daily
Station audience
RAI 9.66
Rete 105 Network 342
Radio Deejay 29 |
Radio ltalia Solo 169
Radio Monte Carlo 1.6} |
Radio Dimensione Suono  1.30 ‘
Radio Kiss Kiss Network 119
RTL 1025 Hit Radio (4]
Radio Subasio 048 ‘
Radio Zeta 034

April 1990-June 1990, figures in millions
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station RTL 102.5, has always
been a harsh critic of Audiradio:
““I donot think any ratings should
be divided into sections over a
year. It means the results do not
present a picture of yesterday or
one month ago. It is the result of a
sum of pictures over the last 12
months. The great advantage of
Top Radar is that it gives you an
immediate picture of where you
o

tand”

Astorri also believes that there
should be separate surveys for
state and private stations and
claims that private broadcasters
should be wary of the involvement
of organisations like UPA and
AssAP. “Their promise to bring
more advertising revenue to the
radio sector has been fulfilled.
Stations should not be frightened
of them”

A recent revelation about Audi-
radio must throw doubt on its
dominant role in the future
Enclosed in their contract lies a
clause which states that no
subscriber can employ the services
of any other research organisa-
tion. Most major stations refuse
to comment on this situation but
Astorri says: ‘‘Many stations sign-
ed a document which gave ex-
clusivity to Audiradio. Many
subscribed without knowing what
it was about. It is dangerous for
democracy. There should be more
than one ratings system. Stations
should not subscribe in the future
if Audiradio demand exclusive
rights”

Lioy admits that such an article
exists in Audiradio’s rules but
defends the organisation’s posi-
tion. ““I believe in pluralism but
we have to avoid confusion. If T
am an advertiser and I ask how
many listeners a station has, it can
only declare one result. I am not
saying this about Datamedia but
any institute can take money from

a major broadcaster and give
them the results they want. Every
step of Audiradio’s work is con-
trolled by advertisers and agen-
cies?”

But Lioy goes further by saying
that stations which also subscribe
to Datamedia will be expelled
from Audiradio. Asked when this
would happen he replied, I am
president. It could happen tomor-
row.” Major stations which could
be affected by this move declined
to comment, although one station
manager did say, “‘Il hope Mr Lioy
will not be sitting there all on his
own soon.”

It seems that the real ratings
battle has just begun. Asked if
Datamedia would fight for future
official status Crespi replies: “We
are working towards it, but only
for the sake of our clients. Official
status is not that important for us,
but it certainly is for them?”
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Eros Ramazzotti’s LP “In | from stations like Rete 105, Radio
Ogni Senso’ has sold | Kiss Kiss and RTL 102.5 Hit
more than 1.5 million | Radio. About 40 stations in total
copies so far. Indeed, | made it their record of the week.
he is set to go down in Priviero has taken his tough,
history as one of the | yet melodic, rock on the road this
most successful Italian | month but has favoured the heat
artists outside his native | of the small clubs rather than the
country. So what other | bigger national venues.
acts are hoping to
follow in his footsteps?

November 1st COLOGNE
2nd PARIS
4th LEEUWARDEN
5th BRUSSELS
7th  UTRECHT
8th  FRANKFURT
9th LAUSANNE
10th LAUSANNE
12th NURNBERG
13th MUNICH
15th GRENOBLE

? 16th NICE
o Y 18th, 19th, 20th SPAIN

23rd LONDON

Massimo Priviero
One of the new breed of Italian
rockers, WEA artist Priviero
boasts the presence of Little
Steven as producer of his second
album Nessuna Resa Mai, releas-
ed on October 1

Angel, a single taken from the
album, has Little Steven sharing
the vocals. A video of the song
has been released and is being

Elio E Le Storie Tese

band recently claimed a world | tained a set of songs that ranged
record by playing the same song | from humour and satire to a
| for 12 hours in a Milan club! touch of plain vulgarity but that
The group enjoyed a certain | has not affected their chances of
notoriety even before they signed | airplay too much. While some sta-
to the CBS Psycho label. High | tions may have snubbed the

rotated on the national music | Massimo Priviero ’ ‘ | school and university students | album, national stations like Rete
channel VideoMusic. | would produce their own bootleg | 105 and Radio Kiss Kiss played all
Sandor Mallasz, WEA radio | Elio E Le Storie Tese cassettes at various concerts in | the tracks.

promotion manager, says there | This CBS act not only make | Milan. | The group’s latest maxi single
was a great response to the single | records, but break them. The Their self-titled debut con- continues on page 32
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SIAE, music and broadcasting

SIAE, the ‘‘Societa Italiana
degli Autori ed Editori” (Italian
Authors and Publishers Com-
pany), is a membership associa-
tion which was set up in 1882,
and which authors, publishers
and other (original or acquired)
copyright holders are free to join

| attheir will

| representation

| other

SIAE is also connected to
other 80 foreign Authors Asso-
ciations across the world by
means of contracts of mutual
according  to
which, each company, in the
framework of its specific ter-
ritory, is also in charge of
managing the repertoire of the
associations  which it
Tepresents.

Such a function, exclusively
attributed to SIAE by the law,
meets not only the protection re-
quirements of authors, pub-
lishers, and other copyright
holders, but also the needs of the
various categories of users
which, in order to obtain the
necessary authorizations in view
of creating, spreading or repro-
ducing a work, can turn to only
one interlocutor instead of hav-
ing to contact every single
copyright holder involved.

As a matter of fact, it would
be practically impossible - and
this is true especially for the
authors of musical pieces - to
personally handle all the rela-
tions entailed by the single and
different uses of one’s works.
For this reason, all the most im-
portant Italian composers and
authorsbelong to SIAE; indeed,
at the present moment, the
Company CcOmprises approx-
imatley 48.000 members.

The repertoire is managed by
the Company through five
tions, and it covers a very wide
range of original works, in-
cluding musical pieces (Music
Section), drama or theater pro-
ductions (Drama Section), cine-
matographic works (Movie Secti-
on), opera pieces (Opera Section),
literary works and figurative
arts (Olaf Section). The Music
Section, in particular, is in
charge of managing the copy-
rights of music composers with
regard to the various types of
uses, such as public perfor-
mance, reproduction and recor-
ding on sound, video and graph-
ic supports, radio broadcasting

This Section administers a
heritage of great importance

from the economic point of
view, and it is not difficult to
understand why it is so impor-
tant, if one considers the ever-
increasing use and supply to the
public of so many different
types of musical productions.
Just reflect on the following
figure: in 1989, the Music Sec-
tion alone made a profit of over
363 billion lire, reporting a
12.20% increase as against 1988,
which is way above the inflation
rate. Furthermore, music drives
the large market of radio broad-
casting: over the past 15 years,
next to public broadcasters, a
host of private stations have
burgeoned, ranging from major
networks to small parish broad-
casting stations. To the present
day, there are approximately
3200 Italian radio stations
which make great use of the
Music Section’s repertoire. At an
estimated daily use of approxi-
mately 12 hours, 14 million
hours of music are broadcast by
radio stations in one year.

Surely, this situation is bound
to change. Law 223 dated
August 6, 1990, which finally
regulates the public and private
radio/television ~sector, envi-
sages a national
allocation plan, fees and
guarantees for the ministerial
concession, and a complex set of
requirements and formalities;
such a law will surely lead to a
drop in the number of broad-
casters, but music shall always
remain at the basis of all
radiobroadcasting  programs.
Undoubtedly, a greater clear-
ness and stability in the sector
will make it possible for SIAE to
meet the needs of its members
more efficiently.

SIAE has already settled
agreements with the
major Italian radio broadcast-
ing associations. Such agree-
ments are important because to
those who pay for copyrights,
SIAE grants the use of musical
pieces of all the members of the
80 and more authors associa-
tions in the world - a good
1.3 million composers, authors
and publishers. On the other
hand, in order to guarantee the
survival of authors and of music
itself, it is absolutely necessary
for those who use music, and
make bigger and bigger eco-

frequency |

nomic profits from it, to pay

appropriate fees.
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Katie & Carole

Born To Be Abramo recently | The two UK born singers recently

reached no. 4 in the national

charts. They have just finished a

40-date national tour where they

played before an average 2.000
| people each night. A new, perhaps
| double, album is expected in
| spring 1991.

|
’ continued from poge 30
|

Nino Buonacore
This Naples-born artist scored
one of the biggest single successes

v \ %
e L)
Nino Buonacore

of the summer with his haunting
ballad Scrivimi. The track was
taken from his latest album
Sabato, Dominica E Lunedi which
features backing musicians from
Blood Sweat & Tears plus a snatch
of trumpet from the late, great
Chet Baker.

Buonacore records for EMI
and marketing director Franco
Gabrini says the company started
out with a strong ‘Anglo-Ame-
rican’ type marketing campaign,

single.

Now EMI has turned its atten-
tion to the album with a press
advertising campaign and radio
adverts on Radio Italia Solo
Musica Italiana, Radio Dimen-
sione Suono and Rete 105.

Buonacore will tour nationally
in November and release another,
| as yet untitled single, later in the

Katie & Carole

by first concentrating on the

signed to the Milan based indie
label New Music. Before they
teamed up, Katie worked with 60
West and Art Of Noise while
Carole did session work for
Frankie Goes To Hollywood.
They have both also worked with
Curiosity Killed The Cat and
Spandau Ballet.

Their first single for Pippo
Landro’s New Music label is Say
It To Your Brother. They have
just released their debut album
Correct Understanding and have
made promotional appearances
on important national TV shows
such as ‘Festivalbar’. The dance-
orientated radio stations are vying
for the girls’ services and the two
are scheduled to do a special on
the national Italian Network
station.

New Music is renowned for its
dance music. Katie & Carole fit
the bill but also throw in some ex-
tremely radio-friendly pop.

Angela Baraldi

Dynamite live and stunning on
record, Bologna’s Baraldi is a
high priority artist for BMG. She
has had experience in the past as a

Angela Baraldi

back-up singer for major artists
Lucio Dalla and Gianna Morandi
and came into her own with her
debut album Viva in July.

Since then she has captured the

MUSIC & MEDIA ;October

hearts of Germany’s BMG Ariola
executives who will be pushing a
major campaign in the album this
winter.

One of the major strengths of
Baraldi is her concert perfor-
mances. She’s been i

Nannini on her national tour
dates. Baraldi will also be making
selective TV appearances on pro-
grammes produced for young

people.
BMG has a policy of taking its
| time with but their

Timoria

The Milan-based group were

Polydor’s only national signing

this year. The Italian rock press

greeted their debut album Colori

Che Esplodono enthusiastically,
laiming that there was a new

on the small clubs and English
style pubs but later in the year she
will support major artist Gianna

-

Timoria
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belief in Baraldi has seen them
pushing her from the start.

national modern rock sound at
last.

Company radio promotions
manager Stefano Zappaterra ad-
mits that not all radio stations
clicked to the new and fresh sound
of Timoria immediately. But he
says that the stations Radio Nor-
ba, Radio Monte Carlo, Rete 105,,
Radio 195 and Radio Babaleo did
a great promotional job on them.

The group played a live date in
France this summer and went
down well. This month they are
on a grinding national tour and
will release a new single taken
from the LP later in the year.

Zappaterra says that the only
problem for the band on national
territory is that they are ahead of
their time with their infectious
pop/rock coupled with intelligent
lyrics.

Francesco Baccini

CGD artists Baccini has just
released his second album 7
Pianoforte Non E 1l Mio Forte
while still enjoying a massive
singles success with Sotto Questo
Sole, a duet with EMI act Ladri
Di Biciclette.

Baccini’s songs are full of irony
and humour. CGD promotions
manager Luciano Linzi says that
while some may not be suitable
for radio airplay, others, like Qua

(advercsement)

ITALY I

Francesco Baccini
Qua Quando are perfect.

To promote the album Baccini
has made-a week-long guest ap-
pearance on state radio channel
RAI Stereo 2. He has also made
several guest appearances on both
state and private TV.

Baccini recently claimed a
record by broadcasting non-stop
on the national private station
Rete 105 for 19 hours and eight
minutes. And, to underline his
humour, he has just started a na-
tional concert tour complete with
a walking piano.

Marco Masini
Dischi Ricordi artist Masini won
the newcomers award at this
year’s San Remo Song Festival
with the song Disperato and his
self-titled debut album has sold
35.000 units so far.

Dischi Ricordi invested in radio

continues on page 35

SPECIALIZED IN '"MUSICA TROPICAL"

\IZ~

WESTUDIO RECORD
RECORD LABEL — ITALY

TEL. 00392/96380575

003922/96382511

MusIC

.
MEDIA



EMI Music Publishing Italia s.r.I.

URLOCAL

FRANCESCO GUCCINI
#1 LP (EMI)

#1LP (EMI)

OF 1990...

VASCO ROSSI

TOTO CUTUGNO
#1 AT EUROFESTIVAL
(EM)

LADRI DI BICICLETTE
& BACCINI

#1 AT FESTIVALBAR
(CGD)

FRANCO FASANO
#1 AT CANTAGIRO
(CBS)

EMI Music Publishing Italia s.r.1.

Milano 02 - 48010216 + Roma 06 - 3217635 POP - ROCK « JAZZ - JINGLES - CINEMA - TELEVISION

Studio Vertigo

Histor

I R ST (TALY A T

&
f

continued from page 33
adverts on Rete 105 when the |
album was released. The com- |
pany’s Maurizio Miretti says that
it is now receiving enough airplay
without the need for further
spending.

Masini will perform his first
live concert dates next year. He is
likely to appear at the 1991 San
Remo Song Festival. He will also
record his second album next year
and Dischi Ricordi will then focus
some attention on the European
market.

Marco Masini

Denis Azor

Denis Azor

Born in Mauritius, Azor was
known there as the leading expo-
nent of the country’s Sega dance.
He has now signed to the Mighty
Quinn label, one of the dance
labels owned by the indie com-
pany Ala Bianca.

Azor released his first single
Ala Li La (Sega) in the summer. It
went to no. 2 in the Rete 105
charts and is currently enjoying
chart success in the Sorrisi E Can-
zoni singles charts.

Sega of Mauritius, Azor’s
debut album, has just been releas-
ed on national territory.

The 22-year-old artist, who
sings in Creole, was responsible
for writing all the lyrics and
music. Sega is being described in
Italy as the new Lambada. Ala
Bianca’s Tony Verona says that
Attual CBS in France is excited by
Azor and will be releasing both
the single and LP.

Biagio Antonacci

Biagio Antonacci debuted for
Phonogram two years ago with,
the album Sono Cose Che Capi-
tano. The company stressed that
this was no one-off project and
Antonacci is being treated as a
priority act.

The new Antonacci project was
launched recently with the single
Se Tu Fosse Come. His second

1 album, Adagio Biagio, will be
released early next year and was
produced by Roberto Costa,
noted for his work with artists like

| Lucio Dalla and Luca Carboni.

Antonacci is touring national
and local radio stations to pro-

mote the single. Phonogram MD |

(advertsement)

Publishing &
Record Company

Ala Bianca group s.rl. Publishing and Record Company 41100 Modena ltaly via Mazzoni 34/36 Phone 0591223897 Fax
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Biagio Antonacci

Bruno Tibaldi: *“We have played it
to some of the key people at
leading stations in Milan and the
reaction has been excellent”

He will tour nationally to-
wards the end of the year as sup-
port act o an as yet unnamed
major artist. [m)

Compiled by David Stansfield




Just released and
already N'11m [taly
A. soon in all of Europe

ow many starlings does it

take to black out a radio
show? I only ask because BBC’s
Radio Derby has fixed two plastic
owls to its mast to scare off the
starlings who otherwise gather
there and leave their droppings all
over the airwaves. And there’s no
truth in the rumours that staff at
neighbouring commercial rival
Radio Trent have been taking pot
shots at the owls in order to bring
the starlings back.

Nigel Sandiford, from Rupert
Murdoch’s new label, Music In-
ternational, has revealed that the
media baron recently took time
out to go to a Grateful Dead con-
cert. A taste of things to come,
Rupert?

Bizarre but true (so my spy tells
me): North Sea Ferries have
reacted to increasing drunkenness
on their UK ships heading to
Zeebrugge and Rotterdam by ban-

ning all-male groups. So, if a label

wants a band to tour Europe, it
must first ensure 40% of the en-
tourage is female!

Happy birthday to the Elektra
label, marking its 40th anniver-
sary this year with a double CD
called Rubiyat, out this month.
Happy birthday as well to the
BBC Symphony Orchestra, cele-
brating their diamond jubilee.
Simon LeBon is 32 on October 27,
and Grace Slick is 51 on October
30. On October 31 it will be 15
years since Queen’s Bohemian
Rhapsody was released. And, in
case you haven’t had enough John
Lennon over the past few weeks, it
is also 19 years since /magine went
tono. 1 in the US Billboard chart.

And more on the Middle
Eastern front. US troops serving
there have a new radio station,
Radio Desert Sound. First track
broadcast. .. the morale-boosting
Clash classic from 1981, Rock The
Casbah. There is, of course, a
Cure song which would have been
far more tasteless as an opener
(you can guess which).

Skyrock is introducing a new |

item to its programming called
a “cradophone”, whatever that
means. Apparently it’s a dial-an-
insult service. Don’t call me, I'll
call you.

My dear friend at StarSat
Martin Schmidt would like the
people in Italy who are pirating

his signal and re-transmitting it,
to get in touch with him. He says
he doesn’t mind, but wants to be
sure you are paying the right
money.

And, still on transmitter pro-
blems in Italy, I have it on good
authority that Milan’s Gamma
Radio has such a powerful signal
that it is blocking out everything
else in certain parts of the city. At
least that’s what my spy tells me is
happening. This morning he tried
to listen to a bit of Verdi, but got
Duran Duran instead, (via his
record player speakers)!

I knew it, Christmas is fast ap-
proaching. Barry Manilow has a
Because It’s Christmas album in
the pipeline, and the people
behind the New Beat-less medley
have a Christmas mix coming out.
It is, so they tell me, completely
legal, and will be distributed by
Silvio Berlusconi’s Five Records!

Radio Luxembourg is linking
up with the 21 UK university and
polytechnic radio stations for a
two-hour broadcast at the end of
this month. They tell me it’s the
first time such a link-up has been
organised. The show will be called
‘Campus To Campus With Young
Person’s Railcard’. Not the most
catchy name around, boys and
girls!

What s it with this current Jimi
Hendrix revival? There [ was sort-

ing out a few records for my
Halloween show (Witch Queen of
New Orleans, In The Midnight
Hour, you know the kind of
thing) and there was our young
(but keen) gram librarian. “What
about this?”” she says to me, pull-
ing out a copy of Voodoo Chile.
Just as well she wasn’t on air, as
she pronounced it as in spicey
Mexican beef and bean stew!

With the “‘60s psychedelic pop
revival” in full swing, now’s your
chance to keep ahead of the rest
by grabbing the soundtrack to the
long-lost Peter Whitehead docu-
mentary ‘Tonite Let’s All Make
Love In London’ which has just
been re-issued by See For Miles.
Apart from jolly pop rarities from
the Small Faces and a couple of
vintage Pink Floyd instrumentals,
it has a series of interviews with
Mick Jagger, Julie Christie, David
Hockney, Lee Marvin and
Michael Caine. Perfect for cutting
and pasting onto the house
rhythm of your choice.

Talking of house... those
rumours I was telling you about
my station adopting some format
or another are growing in
strength... all these mysterious
phone calls from Italian dance
labels. ’'m getting worried.

Ray’—.lbro

I M A KING WAVESH
Tuning In To Fox FM

| W Format: three programming
| strands - daytime, evening and
overnight
| m Core artists: Fox FM: Paul
Simon, Eurythmics; Red:
Prefab Sprout, Technotronic;
Gold: Elvis, Cliff Richard
| | ® Top show: ‘Fox Futures’,
| ™ listener voting panel on hew
singles
| ® Hours on air: 24
| B Target audience: Fox FM

Programme controller and head ‘
of music Steve Ellis: “Fox is
classic hit radio, with a mix of |
| theold and new. People can tune
| in and instantly retrieve music,
news and informatioh. Our pro-
gramming format is unique in
| the UK, as it changes through-
out the day. |
“406.00-18.00 is Fox FM main-
stream, a mix of classic hits
from the past and classic hits in
the making. In any hour 25% is
current material. Between 18.00
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18-55-+; Red 18-35; Gold 35+
W Actual audience: 41% reach.

12,1 hours per week
B Address: Brush House, Pony
Road, Cowley, Oxford OX4
2XR. Tel; (0)865 748787
Ownership: major share- |
holders: Capital Radio (2570);
County Sound (25%); Oxford |
& County Newspapers (20%) |
Frequency: 102.6 FM (main); |
97.4 FM (relay) ||

and 19.00 is ‘Fox Report’, a news
programme, and from 19.00
until midnight we move into Red
Fox, targetted at the 18-35 age
group. It is here that we are play-
ing the sharper end of new
music. Midnight until 06.00 the
Gold Fox, 50s, 60s and 70s hits.

“Colour coding is primarily
something that the audience can
understand. The thinking here is
to match music to available au-
dience. There are no awkward
edges where strands meet as we

carefully programme compati-
bility. Playlists are all very tightly
controlled on Selector.

“Our jingles are produced by
Alpha Sound [in Manchester]
with the vocals sung in Dallas.
Music phraseology for colour-
coded Fox is along the American
pattern, where the music is the

| same but remixed.

“We have just put the Fox FM
mini OB vehicle on the road,
sponsored by local car dealer. We
also have the Fox FM Party
Machine roadshow.

“Our playlist is compiled every
Thursday and broken down into
three levels: one is in keeping with
station ‘image’; two is okay-but-
not-every-day; three is new releas-
es. [ am very impressed with some

| of the research done by other

stations on Callout playlist
reseaych. It’s an investment worth
makihg and certainly necessary in

102-6
I| II|IIII|III

5

;FOX?

a more competitive marketplace.

“We take the full network
chart on Sunday and run a local
sales chart each weekday evening
called ‘Hometown Countdown’.
1t features different towns, high-
lighting three shops producing
sales for that week. We also run
‘Shadoe Stevens American Top
40’ on Saturday evening.

““Our research has shown very
little evidence of people tuning
away, which is quite remarkable.
But with more choice, what the
Americans term ‘punch out’, is
going to increase. O
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Updated reports and playlists
a“nﬂuﬁw\hmnﬂu‘n
stations in Europe.

PP: Powerplay

AD: Additions to the plylst
LP: Album of the week
CL: Clip

ST: Studio

IN: Interview

UNITED KINGDOM

BBC RADIO | - London
Chris Lycett - Sen. Prod.

A List:
A5 R, Crrg o The R

Whitney Houston- ' Your Baby
List:

AD Bive Pearl- Lirle Brother
Happy Mondays- Kinky Afro
Hothouse Flowers- Movies
Jason Donovan- I'm Doing Fine
Poison- Something To Believe In
Robert Palmer/UB 40- Il Be

ters Of Mercy- More

Tina Torner- Be Tender With Me

CAPITAL RADIO - London
Richard Park - Prog. Cantr.
AList:
AD Robert Paimer/UB 40- I Be
Zoe. Sunshine On A Rainy Day
Del Amitri- pitIn The Rain
Cathy Dennis- Just Another Dream
Jammy Somerville- To Love
Ten City- Whatever Makes You

METRO FM - Newcastle

Giles Squire - Prog. Contr.

4D e ki Love Wil News Do
Cher- Baby I'm
George Michat Waiing For
Jimeny Somerville- To Love
Roxette- Dressed For Success
Poison- Something To Befieve

PICCADILLY RADIO - Manchester

ST

oeriy. That Man

ime- The Laundry
rem. K Ang ke Up
The Cure-Close

To Fin B

RADIO CLYDE - Glasgow
Alex Dickson - Prog. Dir.
List:

AD Belinda Carlsle- We Want
Happy Mondays- Kinky Afro
oat ko Lve Wl
Andy Tylor-

Geoss et Wnlm( For
Jimrmy Sor
Bily joel- Thac's ot e

Tom Petty- Face In The Crowd
] For Succes

ure- Never Enoug
Pmmn Something To Believe
B List:
AD The Famiy Sund-
o Frna: Thats Freedom
Jimi Hendrix. All Along The
The Alarm- Unsafe Building

RADIO TRENT GROUP - Nottingham
Len Groat - Deputy Prog.Dir.
A List:

AD George Michael- Waicing For
Mica Pars- Contribution
Janet fackson- Love Wil

B List:

AD Righteous Bros. Unchained
Johnay Gill- My, My, My
Sinead O'Connor- Three Babies
Cif Richard- From A Distance
tany 5- Lo»
Brenda Russel-Kiss Me Wich

DDOWNTOWN RADIO - Belfast

Of Prog.

Rosborough - Head
AD The Alarm- Unsafe Buikding
Righceous Bros- Unchained
Eddy Grant- Resdless World
George el Wain For
For Succes
Jm Fanban: Thats Frecdom
ey Stvr- ToLove
Cher- Baby I'm
Vaughan roers. ek Tock

AD Phil Colins- Hang In Long
Mode- World In My Eyes
Hi Tek 3- Spin That Wheel
Bette Midler- From A Distance
New Kids O/T Block- Didn't |
CIiff Richard- From A Distance
B List:

AD AHa- Crying In The Rain

Tina Turner- Be Tender With Me

‘GREATER LONDON RADIO - London
m Dann - Head Of Music

o
Uoyd Cole- e
Phil Collins- Hang In Long
Nanci Grfich- From A Distance
Eddy Grant. Restless World
JJ- Dot Let Her Side Away
Vaughan Brothers- Tick Tock
fton john- You Gotta Love
Randy Travis LP

)

AD Axtec Camera- Good Moring
ChisIsaak- Wicked Game
Sinead O'Connor- Three Babies
Absent Friends- Nobody But You
Bruce Hornsby- Night On The

BRMB - Birmingham

Robin Valk - Head Of Music

AList:

AD Jason Donovan- 'm Doing Fine
Axtec Camera- Good Morning
Happy Mondays- Kinky Afro
Jimimy Somerville- To Love
Sisters Of Mercy- More
Roxette- Dressed For Succes
Phi Collns- Hang In Long
Paul McCartney- Birthday

List:

AD Soup Dragons- Mother
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NORTHANTS RADIO
Paul Rablnsn - Prog, Cone.
AD George
e }l:kmn Love Will Never
Jason Donovan- I'm Doing Fine
fimmy Somerville- To Love
Del Amitri- Spt In The Rain

GWR - Bristol/Swindon
Andy Westgate - Head Of Music

Alist:

AD Whitney Houston- Im Your Baby
Depeche Mode- World In My
Berin- Take My Breath Away
Beautiful South- A Litdle
George Michel Waiing For

B List:

AD New Kids OIT Block- Didn't

Innocence- Let’s Push It

Tina Torner- Be Tender With Me
Belinda Carlile- We Wank The
Prefab Sprout- We Let The

Rita MacNeil- Working Man
Duran Duran- Serious

Stevie Wonder- Keep Our Love
Johnrie Gil- My, My, My
Vaughan Brothers- Tick Tock
Cactus Rain- Mystery Train
Inner City- That M

Blue Peari-Litle Brother

Soup Dragons- Mother Universe
Van Morrison- Real Real Gone

RED ROSE RADIO - Preston/Blackpool
annJames - Head O Musi

25 Bt R K He Wit
Prefab Sprout- We Let The
Janet Jackson- Love Wil
Cher- Baby I'm Yours

ATLANTIC 22. Cauney Heath
ul Kavanagh - Head Of Music

Top 10:
Maria McKee- Show Me Heaven
Nelson- Love And Affection

TION REPORTS

e o vl [ & i nin ]
“Twenty 4 Seven- | Can't Stand YL SR
Afias- More Than Words Can BAYERN 3 - Munich

iving You
London Beat- I've Been
Pet Shop Boys- So Hi

ard
James Ingram- | Did'c Have
Beautiful South- A Licte

HORIZON RADIO - Milton Keynes
Clive Dickins - Head Of Music
AD Ten Cicy- Whatever Makes You
Kim Appelby- Don't Worry
The Cure- Close To Me
Cool Down Zone- Waiting For

nmo HALLAM - Sheffield
Pepall - Head Of Music
yris
AD Roxeute- Dressed For Success
I wil
Depeche Mode- Workd In My
John Farnham. Tha's Freedom
New Kids O/T Block- Didn't |
George Michael- Waitng For

BList:

AD The Vaughan Bros- Tick Tock
Cher- Baby I'm Yours
Technotronic- Megamix
Sam Brown- As One
Soup Dragons- Mother Universe
Concrete Blonde- oy

RADIO BROADLAND - Norwich
Brown - Head Of Music

PP Beautiful South- A Little
Ciff Richard- From A Disunce
Maria McKee- Show Me Heaven
Bobby Vinton- Blue Velvet
London Beat- I've Been
AHa- Crying In The Rain

Alist:

AD Mercy Me- Don't Wanna Hold On
Vaughan Brothers- Tick Tock
Roxette- Dressed For Success
George Michael- Waiting For

List:

AD The Emotions- Flowers
14~ Don't Let Her Side Away
Sonny Southon- Don't Hold Back
Wison Phillips- impulsive
Marizh Carey- Love Takes Time

FOX FM - Oxford
Stare Els- Prog. Cotr.

2D bt e My Breath Avay
HiTek 3- Spin That Wheel
Monie Love. Its A Shame
Prefab Sprout- We Let Th
Ciifl Richard- From A Distance
it

B List:
AD Adamski- The Space fungle
Adventures Of Steve V- Body
Michael Bokon- Soul Provider
The Charlatans- The
Hall & Oates- So Close
INXS- Suicide Blonde
New Kids OIT Block- Didn't |
Righteous Bros- Unchained
Paul Simon- The Obvious Chikd

Blue Pear- Lite Brother
Cathy Dennis- Just Another
Kyper- TieTacToe

AD Beautiful South- A Litte
B List:

AD innocence- Let's Push It
Paul Young- Heaven Can Wait
Sinead O'Connor- Three Babies
Janet Jackson- Love Wil
Soup Dragons- Mother Universe
Andy Taylor- Lola
Tina Torner- Be Tender With Me

SWANSEA SOUND - Wales

David Thomas - Prog. Contr.

PP johany Gil- My, My, My
Prefab Sprout W Lec The

B List:

D Vaughan Brchers- Tk Tk
‘The Emotions- Flower
Brenda Rl Ko M With
Stevie Wonder- Keep Our Love
Bette Mider- From A Distance
Tom Petty- Face fn The Crowd

o sm Brown- Once In Your Life
tariah Carey- Love Takes Time
e Logo- Hand In Hand
Van Morrison- Real Real Gone
Jimmy Nells- Mising You
Joelle Ursull- Amazone
Will & The Power- We Are The

AD Dave Stewart.Jack Taking

SWF 3 Baden Baden
Ulii Frank - DY/Prod.
LP Electribe 101

227

Paul Simon
Brian Enoljohn Cale

NOR2- Hamburg

Maxi Priest- Close To You
Matthias Reim- Ich Hab"

Dave Ashby- Il Never Cry
Charles D. Lewis- Soca Dance
Waggershausen- Tief Im Sueden
Dave Stewart- Jack Talking
Chrisians- Greenbark Drive

AD John Farnham- That's Freedom
Greenhouse- | Love America
Herbert Groenemeyer- Marie
Big Fun- Hey There Lone Gir
Bad Boys Blue- Queen Of Heart
Sonia- End Of The World
Alamzh Myes- Lover Of Mine
Torfrock- Beinhart

HR 3 - Frankfurt
Har‘wﬂ«nlo OJ/Prod.

Dave Ashby- | Wij Never Cry
i O ort Night

Tina Turner- Be Tender With Me
Pec Shop Boys- So Hard
Whitney Houston- I'm Your Baby

WOR | - Cologne
HIT CHIPS - Weekdays -3 PM

Poison- Something To Believe
Raus- If I’ Real

- Cologne
SCHLAGERRALLYE - Saturdays |-3 PM
Wolfgang Roth - Prod.
AD Pet Shop Boys- So Hard
Bonrie Tyer- Breakout
Yell- Let's Go Round Again
BAP- Alles Em Lot
Axxis- Touch The Rainbow
Muenchener Fredeit- Komm

SDR - Stuttgart

Hans Thomas - Prod.

PP Lisa Stansheld- This Is The
LP Gloria Estefan

RB 4. Bremen

Axel Sommerfeld/

Burghard Rausch - DY/Prod.

AD The Charlatans- Then
Depeche Mode- World In My Eyes
Gipsy Kings- Caminando Por La
Listen Up- Listen Up

s Lobos- Down By The

Men They Couldn't Hang. Great
Mica Paris- Contribution
Leo Sayer- Rely On Me

RIAS 2 - Berlin
Henry Gross - Head Of Music
AD BAP- Alles Em Lot
Maria McKee- Show Me Heaven
MC Hammer- Have You Seen Her
AcHa- Crying In The Rain
INXS- Suicide Blonde

RSH - Kiel
Hartia Schwsbal Head O Music
PP Sandra- One M
Rober Crp. T Forcist
David Hasselhoff- For

Whitney Houston- I'm Your Baby
a4 Bops B Queen Of e

INX& Suicide Blonde

RADIO RPR - Ludwigshafen
Hans Mappes- DJ/Prod.
AD Shakin Stevens- Pink Champagne

LP Hal

HUNDERT,6 - Berlin
Fred Schoenagel - Head Of Music
#P Heluo-Fefck Und
m Lot
0D rnw«y Du Bist Alles
Ekon john- You Gotta Love
819 Boys Blue- Queen Of Hearts
Roy Black- Ein Kleines
Tom Astor- Hallo Guten Morgen
Deacon Blve- Il Never Fall
Charles D. Lewis- Soca Dance
Inga Humpe- Do | Have To

RADIO GONG 2000 - Munich
iter Freiwald - Music Dir.
PP Jon Dongun- Ry O The
re- Never Enough
AD Deve e Groove 11 The
e Cure- Never Enough
The KLF- What Time fs Love
Jason Donovan- Rhythm Of The
Depeche Mode- World In My Eyes

RADID GONGT
Steffen - Music Dir.
PP Cruxby Suills & Nash- Live It
Iformation Society- Think
AD Snap- Cult Of Snap
us Quo- Anniversary Waltz
Hall & Oates- So Close

RADIO CHARIVARI - Nuremberg
Mathias Hofmann - Music Dir.

MC Hammer- Have You Seen Her

AD Dave - Jack Talking

Jason Donoran- Rhythm Of The Rain
STARASAT RADIO - Gruenwald
Jo Lueders - Prog. Dir.
Playlist Top

Prince. M

George ichaeh Pnym‘ For
Supremes- Floy Joy

Jff Lynne- Now You're Gone
Timmy Thomas- Why Can't We
Cheis Austin- Out Of Step

AD Mariah Carey- Someday
Korgis- Everybody's Got To
Robin Lee- Love Letter
Barbara Mandrell- Men & Trains
gy Pop- Candy

RADIO 107 - Hamburg

Peter Steppich - Head Of Music

AD Innocence- Lec's Push It
Paul Young- Heaven Can Wait
Enigma- Sadeness
Elton John- You Gotta Love
John Davis- il Be Loving
Duran Duran- Serious

LP Hot House

RADIO REGENBOGEN - Mannheim
Markus Wah! - Music Dir.

P Sam Brown- Once In Your
AD Yell- Let's Go Round Again

Zucchero- Madre Dokcissima
Shakin’ Stevens- Pink Champagne

HITAADIO NI Hurembarg

Cetin Yaman - Prog.

B e s o S Her

AD Neneh Cherry- I've Got You
Adventures Of Stevie V- Body
Adamski- The Space Jungle
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IADIOXANADU Munich Matthias Reim- Ich RADIO 24 - Zurich
in Kessler - Heed Of Music DNA/Suzamne Vega- Tom's Diner | Clem Dalton - D/Coord.
P ovionaen o o o Petra- Veriield Zin s Local Heroes- Stranger
AD Duran Duran- Can You Deal A n- Gelsterstadt
James Ingram- | New Kids OFT Block- Tonight Sign O'Soul- Don't Pay My
Sam Brown- Once In Your Life Roling 5 Ingeborg- Niemand Paul Carrack- She's Soulful
Canan Johnny Gill- My, My My ichael- Praying Sayer. Rely On Me
Money Taks- Brave Young Boy | EUROPE 2 Network Grltreet- Got To Have s Baamer. L Clegl Robert Cray- The Forecast
Pebibles- Giving You The Marc Garcia - Prog. Dir. Frank Boeyen- Mory Kante- Bankiero
Herbert Groenemeyer- Luxus. PP Alin Souchon- Les Cadors. Mariah Carey- Love Takes Time AD mrm Just Say Hello Christians- Greenbank Drive
w AD  Eiton John- Whispers Cus B | Lk Tou Dusy Spinghed-Arrested By You Workd Party- Way Down Now
Eisa- Ren Que Pour Ca nder- Keep Our Love Beverly Craven- Promise Me Pet Shop Boys- So Hard
Freiby . Me GImeb'MYmOfDay Betty Boo- Where Are You Baby
Lothar Engel - Head Of Music ‘Wilson Philips- Release: RADIO ANTIGOON - Antwerp LP Werner Widmer
Ryt Tople: Piet Keizer - Dir. Indigo Girls
o Vega- Tom's Diner KRO - Hilversum . P Whitney Houston- I'm Your Baby Carly Simon
Matthias Rei- Ich Hab" Paul van der Lugt - Head Of Music | iroiyy Too'lo;
D. Lewis- Soca Dance PP Frank Boeyen- Verjaardagsfeest De Kreuners- Msak Me Wakker | RADIO FORDERBAND - Bern
Amette Humpe- ich s MC. Sar 164 On You Res Hassenstein - DJ
Dave Stewart- ack Talking Van Morrison- Real Real Gone New Kids OFT Block. Toight John Farnham- That's Freedom
Pl Collins- That's Just The Gw"fw*%htfov London Beat- I've Been AD Waylon jennings- Workin' Cheap
Everyday People- Headline News. Lorca- Ritmo De La Noche Poison- Something To Believe.
Mineo- Win The Game Beuyloo-Doin(ThtDo Beverty Cravin. Promie Me Sally Oldfied- Natasha
A-Ha- Crying In The Righteous Bros- Unchained Con Dios- Nah Neh Nah Spider Murphy Gang- kch Gruesse
AD  Nelson- Love And Affection George Michael- Praying Nelson- Love And Affection
Marcalex- Quick Quick HCRVE Hilvarsum o
UK Krueger- Par People De GrootHenk Mouwe - O)/Prod. MC Hammer- Have YouSeenHer | RADIO ZUERISEE - Staefa
Kenny Gl Hal- What Does PP Chold T Tn OIDy | 4 i3 i Frey - Head Of Music
Paul & Andy- Teach Righteous AD'Hall & Oates- So Close
Biv Devoe- Do Me Stevie Wonder- Keep Our Love mm,,&,fjomh"(, Real Gone
Mariah Carey- Love Takes Time Eros R i Doice Barbara- Gloria Estefan- Dingui-Li
RADIO SALU - Saarbruecken Oaniel Sahuleka- Inmagine Alannah Myles- Lover Of Mine: Simon
Adam Hahne - Prog. Dir. L TheNo
P
Bob Geldof- Love Or Something | Philippe Nossent - Prog. Di OST Tour Of Duty RADIO ROYAAL - Hamont-Achel
Deep Purple- King Of Dreams PP Deep Purple- King Of Dreams ’“:"'::"“""""“"' OE 3. Vienna
4D )vemme—war AD  Alsin Souchon- Les C: SKVRADIOSS: oy o Guenther Lesjak - Head Of Music
Pebbles- Gaing You The e oo Ton Lathouwers - Operations Mgr. | AD  Iron Makden- Holy Smoke. 20 B sy ity Teem
. A st 3 ey Bisy
Im‘?w That Man Francis Cabrek- Tout Le Monde T w%’:’mbuw Snap- Cult Of Snap
LP Marish C; Charts- LOcean Sans Fond e  Tonight Steppenwoll Blue System. Love Is Such A
Glenn Medeiros- Al l'm e Johnny Gill My, My. My Soup Dragons- 'm Free
RADIO 7 TON. - Bad Mergentheim Roger Wate MC Hammer- Have You Seen Her Tina Torner- Be Tender To Me o T e T
Reinhard Baerenz - Head Of Music London Beat- I've Been rp/Finkers- Duet ing Of Dreams
P At Ba e D«prww‘x’-n\g
‘s Al Over Jeanne Has AD Maria McKee- Show Me Heaven Robert Cray. The Forecast e
AHa- Crying In The Ran George Michael Freedom i )
Yes Sir, RADIO VITAMINE - Toulon ing il LP  Robert Cray
Guido Mineo- Win That Game | Mathias Combes - Prog. Dir. Keep Our Love jChiocofes S
Al Bano/R Power- Fotografia Barry White- LA, My Kind € List: Sense Of Purpose.
Bruce Hornsby- Across The Cynds Lauper- The Wall AD  Wilson Philtgs- Release Me e x::"",“**”‘ ANTENNE AUSTRIA - Vienna
Tina Turner- Be Tender With Vitche. Under The Ranbow . e L Mario Weitz) - Head Of Music
Francis Cabrel Tout Le Monde Airplay Top 10:
PRI : RADIO 2 -ruset T
e, Veronique Riviere- Capitaine ; o Maxi Priest- Close To You
ique Le March - Head Of Prog. =L P AH) o DRS 3 - Basel Michael. Praying For
AD Whitney Houston- I'm Your Baby e Hall & Oates Christoph Alispach - Music Coord. ';mm,"‘"““
Jo Lemaire- CEst Mon Bateau 7 22%p Playlist:
Alsin Manaranche- Cary On ::‘;ﬂ‘\(::“;n i The re e A-n»cng”m’::ln:m
Mouskouri Go Paul Simon Nendh Chary o Got You
Sinead O'Connor- Three Babies "y - Deine.
LAffaire Lovs Trio- Chacun Vanesss Parads. Ois L Tol Cocteau Twins: Mumvtthm
Roch Voisine- La Berceuse S Ot o N BRT - Studio Brusse Gon it T Gron D Tt foiia’ Over
Tout Ce Qui Nous T Hammer And A
LP Mireile Mathieu . Los Lobos- Emiy R R
Paul Simon e e Torny mn T'm Seventeen Lukel2 Live Crew- Bamed in i
Hubert Felx Thiefaine 1 Fortune = Clouseau C Pogues- Summet In Sam RETE 105.- Milan
2 ot o Nei Youg/Cra Horie. O | A Cpuro prg, i
EUROPE | - Paris e Al i Trockener Kecks CO LP Tommy ConvellYoung Rumbiers | Sremr sromir ohpor,
Lebrun - Prog. Dir. pidae; (o) INXS CD David Rudder T
AD jl Caplan- Tout Ce Qui Nous Hal & Oates- So Close Radio’s CD Paul Simon Play! T maLp
Isabelle Gance- Quand Tu Me The Farm- Groovy Train 2Z%p T
Masia McKee- Show Me Heaven o ) Pogues CD i
w Sousister Jon BonJovi LP
TR COULEUR 3 - Lausanne INXSLP
RMC- VERONICA - Hilversum Gerard Samdan- Haad of Mukc Mariah Carey LP
Hans Van Der Veen - . Dir. . Vaya Con Dios LP
R | e, | Em e Ll
Siivie Vartan- Quand Tu Es La AD  Steppenwolf- Born To Be Wild AD " Jon Bon jovi Braze Of Glory Human League- The Stars Are Caron Wheeler LP
Antoine Tome- Yolly Jumper Chimes- Heaven Adamsii- The Space Jungle: Maloo- Secci Feat. O Johnson- | Say
Notting Hilbilies- Feel Like Clannad- In Fortune’s Hand Meke R F DDNA/Suzanne Vega- Tom's Diner
LP  Michel Sardou Cukture Beat- | Like You Whitney Houston- I'm Your Baby Darling Buds- Fall Prince LP
Ad ‘Wilson Phillps- Release Me Rene Froger- Just Say Hello ‘Siscers Of Mercy- More. Nelson- Love And Affection
Paul Simon Gino Vannelli- The Time Of Day Isabelle A.- He Lekker Beest Paul Simon- The Obvious Child ‘Wop Bop Torledo- Take Me
Rob Janszen- Hoe Is Het Sitvy Melody- Waar Ben Je Nu (e  Jack Taking
SuD - Stevie Wonder- Keep Our Love LP  Knuffelrock AD  Inga Humpe- Moon 1927 Don't Forget Me
Marie Ange Roig - Prog. Dir. Tina Turner- Be Tender With Me INXS AD  Favorite Angel- Only Women
AD  Roch Voisine- La Dv RETE 3 - Lugano Twenty 4 Seven- Are You
Sandra- Oe More Night - Hi BRT RADIO 2 - West Flanders Glorgio Passera- Head Of Music Thirst- Hip Hop Poet
LAffaire Lous Trio- Chacun “Tom Blomberg - D) Peter de Groot - Head Of Music Heavy Rotation: lica Paris-
Sinead O'Connor- Three “Trockener Kecks- Met Hart PP De Kreuners. Maak Me Wakker Tk & Sy’ O T Wy Tears Of Joy- Your Love Irs:
Jeanne Mas- LP  The Pogues. Baccini- Coatto Melody
Janet Jackson- Black Cat VARA - Hilversum Medium Rotation: RAI STEREOUNO - Rome
2- Halnaut Fabrizio
1P jeanne Mas PP Trockener Kecks- Met Hart A. Birenne/Ph. Jauniau
Paul Simon AD  Dave Stewart- Love Shines AD  Hi Power- Cult Of Snap.
Monie Love- It's A Shame: Beat- I've Been
NRJ Network LP Trockener Ked Frank Michaek T'En Vs Pas ‘Duran Duran- Serious
Max Guazzini - Dir. LP  Pavroui/Carreras/Domingo Paul Simon- The Obrious Chid L Dal Ateri Al ipo
Hi : Mo Cocteau Twins- lcebink Luck New Entries:
AD Steve Miler jm Music RADIO EXPRES - Antwerp Los Lobos- Emily s Lo Soca Dance
Cherry- fve Got You 3 nmc;«, o T Time | Mar Ohotander - Head O Musc The Pogues- Rainbow MC Hammer- Pray
Pet So Marry Sacksioni- Alter Ego PP London Beat- I've Been ‘The Darling Buds- Fall AD  Living Colour- Type.
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AC/DC- Thunderstruck
Hintertand- Dark Hil
Take 6-1 Lov-e U

Paul Simon- The Obvious Chiid

e
Bob Dylan- Handy Dandy
MADIO DIMENSIONE SUONO

- Music Di
5L O 5o Coe
Vanila lce- lce Ice Baby
Stevie Wonder- Keep Our Love
Intime. People
Innocence- Let's Push It
Whitney Houston- I'm Your Baby
George Michael- Waiting For
Maureen- It's My Lif
Prince- New Power Generation
Wison Philips- Impulsive

RADIO MONTE CARLO - Milan
Francesco Migliozzi - Prog. Contr.

>
5

Breathe- Say A Prayer/Without
Mariah Carey- Love Takes Time

Neville Brothers LP

DEEJAY NETWORK - Milan
Dwro Uxulll
wotronic- Turn It U

) George Michch Waiing For
Innocence- Let's Push f¢
Fonda Rae- Don't You Want My
Ol Raw- One Nation
Happy Mondays- Kinky Groovy

Doug Luzy- House
#P1 Project- Everybody

ST

RADIO PETER FLOWERS - Milan
Marco Garavelli -
PP Jfl e i e [

Top 3
“Nelion- Love And Affection

»
3

‘Whitney Houston- I'm Your Baby
Poison- Something To Believe In
OST Days Of Thunder

RADIO MILANO INT. (01

PP U2-Night And Day
AD  Alias- More Than Words Can
faner City- That Man
Keith Sweat- Merry Go Round
Tiffany- New Inside
Theima Houston- Out Of My
Whitney Houston- Im Your Baby

RADIO KIS KISS - Naples
Gianni Simioli - Prog. Dir.
PP U2-Night And Day
Top &:
Deee Lite- Groove I fn The
George Michael- Praying For
Serious

Nekon Love And Alction
Houston- I'm Your Baby
Py Crying In The Rain

Pogues- Summer In Siam
u

S

Pogues
Tommy ConwellYoung Rumblers
MADIO BABSOLED

o Night And iy

Playlist Top 10:
George Michael- Praying For

10

Prefab Sprout- Looking For

Wison Phillps- Release Me
n Beat. 've Been

John Waite- Deal For Life

INXS- Suicide Blonde

Jon Bon Jori- Blaze Of Glory

RTL. 102.5 HITRADIO
iscardi - Head Of Music
PP U2 Night Ar

AD Moy Kante- Bankiero
faner City- That Man

Gloria Gaynor- | Will Survive
Mina

w
Hall & Oates
ANTENNA DELLO STRETTO - Mesina
Filippo Pedeli - D
PP Promised Land- Something In
AD  Prefab Sprout- Looking For
Bel Biv Devoe- Do Me
is Lane- This Must Be Love
LP  Prince- Graffic Bridge

RADIO STAR - Vicenza
Maurizio Maressi - Prog. Dir.
Maureen- It's My Life
AD  Matt Biarco- Fire In The

LP RK

Loose Ends.

RADIOLINA - Cagliari
Andres Angion . Head Of Husc
PP fovanotti Ciao M

Whiney Hoston T Your By
Knebworth
NS Sace Bonde
Charles D. Lews- Soca Dance
Lucio Dalla- Actent Al Lu
London Beat- f've Been Thinking
Titiyo- Flowers

Al

s

REPORT

RADIO MADRID - SER

Rafael Rever - Music Mgr.

No.l Playlist:
Snap- Oops U

PP Snap- Cukt Of Snap
Los Rebeldes- La Noche Es
Twenty 4 Seven- Are You
Miguel Bose. Manos Vacias
Paul McCartney- Birthday
Immaculate Fools- Got Me By
Sou f Soul- People
Bassomatic- Fascinating Rhythm
Tequia- Tequia Mix

Popuas FWCADENA COPE - Hadrid
Carlos Finaly - Music Dire

Playlist Top 5:

Dave Stewart: Jack Taking

Wilson Philips- Release M
Gabinete- Amor Prohibido

TOP 97.2 - Madrid

Snap- Cult Of Snap

PP Partners In Kryme- Tort

AD  Caron Wheeler- Livin' In The
Maria McKee- Show Me Heaven
Hombres G- Esta Es To Vida
DNA/Suzanne Vega- Tom's Dinec
Jean Michel Jarre- Calypso

CANAL SUR RADIO - Andalucia

PP Dino- Romeo
Candy Man- Knockin' Boots
Breathe- Say A Prayer
Elisa Fiorilo- On The Way Up
Hall & Oates- So Close

Whitney Houston- ' Your Baby
Wet Wet Wet- Stay With Me
Hica P Conribion

Trampa- Volver A Casa

RADIO 16 - Madrid

Jorge De Anton - Prog.

PP Whitney Houston- I Your
La Union- Fueron Los Celos
Nat King Cole- Collection

Complices: Los Tejados
Tam Tam Go- Espaldas Mojadas
Partners In Kryme- Turtle

LP  The Police

W ) N
RIKSRADION P3 - KLANG & C:0
Weakdays 12.30-3 PM

Pontus Enhorning - Prod.

Playlist:

Paul Simon LP
Pet Shop Boys- So Hard

Whitney Houston- I'm Your Baby
Everyday People LP

Was (Not Was)- How The Heart
Geaoffrey Oryema LP

Grymlings- Mitt Basta For Dig
Peter R. Ericson- En Helg

Dag Vag: En Gang Till

Pontus & Amerikanerna LP
Freda' LP

RIKSRADION P3 - TRACKSLISTAN

P jornoui Cheap Trick- Can' Stop. Mango- Come Monna Lisa AD  La Union- Tentacion AHa- Crying In The Rain
TO ADVERTISE IN THIS OR FAX YOUR
SECTION CONTACT COPY ON
ALEX STERNFELD ON 31.20.669.1941

31.20.669.1961

RATE: DFL 48- PER SINGLE COLUMN CM.

DISTRIBUTION
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import
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service
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Alannah Myles- Lover Of Mine
George Michael- Praying For
Carola- The Girl Who Had
lzabella- Substitute

Janet Jackson- Black Cat

Lili & Suse- Boyfriend

$nap- The Culc Of Snap

John Farnham- That's Freedom
Nelson- Love & Affection

SAF RADIO - Stockholm
Martin Loogna - Head Of Music
AD  Stevie V- Body Language

nner City- That Man

REO Speedwagon- Love s A Rock

David Cassidy- Lyin' To Myself
Righteous Brothers- Unchained
Bette Midier- From A Distance
The Grid- A Beat Called Love

Bassomatic- Fascinating Rhythm
2Kings In A Cipher- You Know

CITY 103 - Gothenburg
Lars Bodin - Music Director
PP Tommy Conwell I'm Seventeen
AD  Brenda Russell- Kiss Me With
aner Ci
Sweet Sensation- I Wishes
Brother Brother- All American
Elsa Fiorillo- On The Way Up
22 Top- Concrete And Steel
P 2Z%p

RADIO STOCKHOLM - Stockholm

Ulo Masing - D}/Prod.

AD Ten City- Whatever Makes You
Musto/Bones- Dangerous On The
Kortez- Put Your Body O

Innocence- Let's Push It
The Family Stand- Sweet
Jomanda- Share

S
Sterling. Move Together
Cult 2Kl Listen To
P AH

Lily & Sussie
Paul Simer
Pogues

RADIO GOTHENBURG
Leif Wivatt - Head Of Music

Christer Sandelin- Jag Tror
iracle- Say
INXS- Suicide Blonde

HIT FM - Stockholm
Johan Bring - Prog. i
Playlist Top 5:

Pet Shop Bos- So Hard
Propaganda- Only One Word
Wison Phillps- Release Me
Pebbles- Giving You The

L & Susie- Boyfriend

Maxi Priest- Peace Through
Admirers- Out On A Limb
After One- Tom's Diner Rap
Trol- Midsummer Night
Tommy Ekman- | Dina Oegon

Al

S

Francois Valery- faime

RADIO AF/P4 - Lund
Hans Strandberg - Music Dir.
PP Martin Roessel- Kaer

AD  Partners Rime Syndicate- C'Mon
David Cassdy- Lyin'To Myself
World Party- Way Down Now
Caron Wheeler- UK Blak
Robert Owens- Don't Waic
Maureen- (¢s My Life
‘The Vaughan Bros- Tick Tock
D'Lavance- Does h Feel Good
Hothouse- Responsible

Mory Kante- Krougnegne
The Grid- A Beat Called Love
LP  Hall & Oates

RADIO OREBRO
Arne Holmberg - Music Director
Playlist Top :
Tomas Ledin- En Del Av Mitt
Titiyo- Flowers
Whitney Houston- I'm Your Baby
Christer Sandelin- Jag Tror
London Beat- I've Be
AD  Martin Roessel- Kaer
Gigi Hamilton- Joy & Pain
Lolita Pop- Here She Cumes
Henzel & - Desertoerer
Hall & Oates
Lasse Tenander

L

S

RADIO LIDINGO - Stockholm
Mikael Orjansberg - DJ/Prod.
Playlist Top I5:

London Beat- 've Beer
MC Hammer- U Can't Touch This
Caron Wheeler- Livin' In The
Splash- | Need Rhythm
Janet Jackson- Black Cat

-LFO
ONA/Suzanne Vega- Tom's Diner
Tomas Ledin- En Del Av Mitc
INXS. Suicide Blonde
Snap- Cult Of Sn
Neneh Cherry- I've Got You
MC Hammer- Pray
George Michael- Praying For
Jam On The Mutha- Hotel
Steve Miller Band- The Joker

N O R A

NRK - Oslo

far Lonn-Arnesen - Prod.
Playlist Top 10:
Kids- Forelska | Laerer'n
Roxette- It Must Have Been
Alannzh Myles- Lover Of Mine

ary Moore- Walking By Myself

Elton john- Sacrifice
Poison- Unskinny Bop
Heart- Alll Wanna Do ks
- That' Just The
L & Sussie- What's The
Marizh Carey- Love Takes Time

NRK - Oslo

Steinar Field - Prod.

A Wy it Tkt

bbies- G

i s oo
Deep Purple- King Of Dreams
il & Sussie- Boyiriend
John Farnham- In Your Hands
Backstreet Girls- Back With A
Maria McKee- Show Me Heaven
i Richard- From A Distance
Robert Pamer- Don't Explain

RADIO | - Oslo

Bjoern Faarlund - D]

AD Whitney Houston- I'm Your Baby
Nikias Stromstedt- Vart Dy Ann
Hall & Oates- So Close
Secret Wish- London Dancing

P3 - Bergen
Por Abjorn Riss .- rog
George ichacl Prain For
Candy Dulfer- Heavenly City
AD  Steve Miller Band- The Joker
Zucchero- Madre Dokissimo
Ha

STATION REPORTS

Nick Kamen- Oh How Happy
1 Hiat- Stolen Moments
Jeff Lynne- Lift Me Up
MC Cey- 35.25
Dum Dum Boys- Englefjes
LP PaulSimon

RADIO 102 - Haugesund

Egil Houeland - Head Of Music

AD  Dum Dum Boys- Anglefjes
Bette Midier- From A Distance
The Vistors- Jazz
The Vaughan Bros- Tick Tock
Tityo- Flowe
ledgo Gt Hammer And

teve Booker- Wedding Day

T Happened To
MC Cey- 35,25
PaulSimon- The Obvious Chikd
Dave Stewart- Love Shines

LP  Indigo Girls

L
Sigrart Dagsland
e Lilo's

STUDENTRADIORN THOMED
Rune Hagen - H Music
Airplay Top o
Steinar Albrigcsen In Rosa’s
Maria McKee- Show Me Heaven
AHa- Crying In The Rain
Anna Lotta Larsson- Tidvatten
Dum Dum Boys- En Plass )
Clannad- In Fortune’s Hand

Pogues- Summer In Siam
Sting- An Engishman In New

RADIO NORD - Harstad
Tom Berg - Head Of Music
Playlist Top 10:
Tomas Ledin- En Del Av Mitt
Travisjones- A Few Ole

Glartamerane Flear |
Wendy Maki
Tammy Wynecir Lacs Call

DANMARKS RADIO - Arhus
Leif Wivelsted - Head Of Prog.
Single Top 5:
Tussetyven-Jeg Er Bare S1 Go
Bombalurina- sy Bitsy Teeny
Pet Shop Boys- So Hard
Roxette- k Must Have Been
London Beat- I've Been

RADIO VOICE - Copenhagen
Bo Berg - Prog. Dir.
PP Nikias Stromsted- Om
Maria McKee- Show Me Heaven
Harry Comnick Je- Recipe For
Hica P Comrouion
Deep Purple- King Of Dreams
Airplay Top 10:
Hal & Oates- So Close
Adamski- The Space Jungle
Duran Duran- Serious

Rockers By Chaice- Ta Mig Som
London Beat- Ive Be

w INXS- Sucide Blonde
Dave Stewart Go West- King Of Wishtul
De Lillos. Caron Wheeler- Living In The
RADIO OST - Rade RADIO VIBORG
ks e e Foged
AD  Mr. President- Krudt | Roeven Head Of Music
Karl Kanga- Wipeout Top 5 Ai

 Gil
Duke Robilid- St Knocking
Maxi Priest- Peace Throu
Dave Sceart- Love Shines
Thomas Ledin- En Del Av Mitt
CandyOuler- Hesvenly Ciy
Dream Police- Hot

RADIO VEST - Stavanger

Bjarte Tj - Head Of Music

PP o rest. Pesce Theoughont

AD G Greesark Drie
tewart- Love Shines
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orv.Com

irplay:
London Beat: e Been
Hanmer. Have YouSeen Her

Jason Donovan- Rhythm Of The
Belinda Carlisle- We Want The
Maria McKee- Show Me Heaven

AD CVjoergensen- De Sir Sig
Status Quo- Anniversary Waltz

AARHUS NAERRADIO

Frankie Fever - Head Of Mt

PP London Beat- I've Been
Innocence- Let's Push bt

Tina Trner- Be Tender With Me
Pet Shop Boys- So Hard
Stevie Wonder- Keep Our Love

LP  Deee-Lite- Worid Cliqueh

s

UPTOWN FM - Copenhagen
Niels Pedersen - Head Of Music
PP Beauiful South- A Litte

John Hiatt- Stolen Moments
Tina Torner Be Tender With Me
Paul Young: Heaven Can Wit
Maxi Priest- Peace Throughout
Sweet Sensaton- If Wishes
Poison- Something To Believe
CVjorgensen- Det $it Sig
Stevie Wonder- Keep Our Love
Craigh Mclachian- Amanda
Matt Bianco- Fire In The
Whitney Houston- I'm Your Baby
Niklas Stromsted- Om

Jobn Farnham- That's Freedom
Paul Simon- The Obrious Chid
Shakin'Stevans- Pink Champagne
Deacon Blue- ' Never Fal
Dave Stewart-Jack Taking

LP Mot House

Al

s

RADIO ABC - Randers
Stig Hartvig Nieksen - Prog Contr.
Heavy rotati
AD  Righteous Brothers- Unchained
Beverly Craven- Promiss Me
CV Jorgensen- Tiderne Skifter
Erik Grip LP
Clif Richard- From A Distance
MC Hammer- Have You Seen Her

RADIO SYDKYSTEN - South of
Copenhay

Helle Anderson - Head Of Music
Airplay Top 10:
London Beat- I've Been
John Farnham- That's Freedom
Leo Sayer- Rely On Me
Pebbles- Giving You The
Ray Dee Ohh- Efterar
Glenn Medeiros- Al I'm
Caron Wheeler- Living In The
Everyday People- This Kind Of
Whitney Houston- I'm Your Bat
New Kids OIT Block: Tonight

RADIO ROSKILDE

s Mus
PP’ Paul Young- Heaven Can Wait
Airplay Top 5
Was (Not Was)- How The Heart
Cheap Trick- Can't Stop
Bombalurina- fsy Bitsy Teeny

Beverley Craven- Promise Me

N A N D

RADIO 1, 91.1 FM - Helsinki
Joke Linnamaa - Prog. Dir.
Airplay Top 10:
Lo e Rty On e
ot Banco- Fre i Toe Blood
22 Top- Concrete And Steel
Smokie-ln The Middle Of A
Nikias Stroemstedt- Vart Du

Q Stone- Waiting For A Dawn

DISCOPRESS - Tampere
Tuija Lindell - Co-Ord.
AD Snap- Cult Of Snap

Been
DNA/Suzanne Vega- Tom's Diner
W.Papa Girl Rappers- The Bump
George Michael- Paying For

Pet Shop Bors- So Hard

RADIO MUSA - Tampere
Pentti Teravainen - Producer
AD' Lii & Sussie- Boyiriend
Q Stone- Witing For The
Parrers R Sy Con
Horsepower- Dream
Candy Dulfer- Hzmnly Sy
22 Top- Concrete And Sreel
Jane Wiedin- Rain On Me
MC Nikke T Ihminen Ei Voi
fnner City- That Man
Kolera. Omin Nimin

_ O RTUGA

RFM - Lisbor

u-sl.ounw Head Of Music
Top ¢

"ot Voo Pixio
Guns N' Roses- Knocking On
Jon Bon Jovi- Blaze Of Glory
INXS- Suicide Blonde

Snap- Cult Of Snap

CORREIO DA MANHA - Lisbon
Rui Pego - Prog. Dir.
AList:
AD'Prefab Sprout- We Let The
Dave Stewart- Love Shine
Wison Phillps- Impulsive
Eugenia Mello Y Castro- Othos
Whitney Houston- ['m Your Baby

‘Anna Domino- Tamper With
The Time- Chocolate
Neville Bros. Fearless
Catchy Charet- Lolka

rm
8

G R _E

ERAZ-
Vassilis bwhs Head Of Music

George Michael- Waiting For
MC Hammer- Pra

Maxi Priest- Close To You
Technotronic- Megamix

w;cn JERONIMO GROOVY - Athens
DJProd.

Fotiou
A'vhv Top 10:
Jean Michel Jarre- Calypso
George Michael- Praying For
Jon Bon Jov- Blaze Of Glory
AHa- Crying In The Rain

Al

s

Laid Back- Highway Of Love
Jon Bon Jovi- Dying Ain't

SEVEN X, 98.7 FM - Athens
Apostolos Laskarides - Prod.
Airplay Top 10:
INXS- Suicide Blonde
Prince- Thieves In The Temple
George Michael- Praying For
Wendy MaHarry- Caffornia
Pet Shop Boys- So Hard
Whitney Houston- I'm Your Baby
Duran Duran- Violence Of Surmer

A-Ha- Crying In The Rain
Dance Airplay Top 5:
Deee-Lite- Groove Is In The
Wag (Not Was)- Are You OK
Lindy Layton- Sily Games
Sting- Englshman In New York
Blow Monkeys- La Passionara

PN LA AT NN

POLSKIE RADIO 3 - Warsaw
Marek Niedzwiecki - Pr
Toto- Can You Hear What |
AD  Dave Stewart- Jack Taking
Mariah Carey- Love Takes Time
Lisa Stansfeld- This Is The
Pet Shop Boys- So Hard
River City People- What's

£ UTS RO

A - Eu

eorge Michael- Praying For
Maxi Priest- Close To You

4



Janet ackson- Black Cat
James Ingram- | Don't Have
Something

AD  information Society- Think

Heavy Rotation:
€L Deee-Lite- Groove Is In The.

New Kids OT Block- Let's Try
London Beat- I've Been

INXS- Sucide Blonde

Neneh Cherry- I've Got You
ACIDC- Thunderstruck
Depeche Mode- World In My
Maria McKee- Show Me Heaven

AHa- Crying In The Rain
Sinead O'Connor- Three Babies
Living Colour- Type

Active Rotation

€L Jon Bon Jovi-Blaze Of Glory
DNASSuzanne Vega- Tom's Diner
Janet fackson- Black Cat
Blue Pearl- Naked In The Rain
The Cure- Never Enough
Caron Wheeler- Living In The
Maxi riest- Close To You

Candy Dulfer- Heavenly City
Nelson- Love & Affection
‘Whitney Houston- 'm Your Baby
Paul Simon- The Obvious Child

Lica Merry - Head Of Music
Playlist:
€L Charlatans- Then

Candy Dulfer- Heavenly City
Zeppelin- Heartbreaker
Cocteau Twins- cebink Luck
Jdas Priet Pankiler
Christians- Greenbak Drive
lays:

Sinead O Cor

Mica Paris- Contributon
Neneh Cherry- I've Got You
Homeboy .- Toul confusion

UNITED KINGDOM

?‘?@%‘»‘oﬂ
VAN
[ ANy

Paul Ciani - Prod,
AcHa- Crying In The Rain
Aztec Camera- Good Moring
Innocence- Let's Push It
Whitney Houston: I'm Your Baby
Happy Mondays- Kinky Afro
HiTek 3-Spin That Wheel
Rita MacNeil- Working Man
Maria McKee- Show Me Heaven
Playout:
Belinda Carlisle

STATION REPORTS

b MecCartney

‘Gsnn’AN(

| Dl

Hi Tek 3- Spin That Wheel
Bassomatic- Fasinating Rhychm
NewKids OIT Block- Didn't
Pet Shop Bos- So Hard

Mariah Carey- Vision Of Love
Belinda Carlle- We Want The
Charltans-

Neneh Cherry- e Got You
Phil Colins- Hang I Long

The Cure- Never Enough
DeceLite- Groove ls In The
The Farm- Groovy Tran

INXS- Suicide Blonde

Depeche Mode- Warid In My
Maria McKee- Show Me Heaven
Energy Orchard- Somebody's
Iggy Pop- Can

Snap- Cult Of Snap

MC Tunes/308 Sate- Tones

Gilbert Foucaud - Music Co-Ord.
Clip Des Clips:
L a8 B At O

ik el Ao Regarde
Danna Dawson- Romantic World
DNAJSuzanne Vega- Tom's Diner
Pauiin Ester- Le Monde Est
Liane Foly- Au Fur Et A Mesure
MC Hammer- U Can't Touch This
INXS- Suicide Blonde
Mory Kante- Bankiero
Niagara- Pendant Que Les
Diana Tel- La Legende De

Force 8:

€L Aswad- Next To Yo
Les Charts. LOcean Sars Fond
Julien Clerc- Pecits Pois
Nathalie Doren- Le Matin Bleme
Everydy Pecle Hedine News
David Hallyday- Tears

Maxi Priest- Close To You
Roe- Saborear
nique Sanson- Amoureuse
Coup De Coeur
CL " Eisa- Rien Que Pour Ca
Johnny Haliday- Cadilac
Beat- ' Been
Herbert Leonard- Entre Tes

Euromusique

ASri el N O PFof]
Mecano- Une Femme Avec
Niagara- Pendant Que Les
Paine Ester- Le Monde Est
Francois Feldman- Petic
Dave Stevart: Jack Taking
Patrica Kaas- Les Manneqins
Johnny Hallyday- Cadilac
INXS. Suicide Blonde
Benny B.- Vous Ees Fous
Patrick Bruel- Alors Regarde
UB 40- Kingston Town

BSB Andreas Thiesmeyer - Prod.
| L Exec. Producer | CL

Bulless: Whitney Houston- I Your

CL AHa- Crying I The Rain Was (Not Was)- How The Heart
Jesus Jones- Right Here Right Chocolate- Bras Brasi
Tina Turner-Be Tender With Me Dave Stewert. ack Talking
Beautifl South. A Little INXS- Suicide Blonde:

AList: Jeremy Days- History

Vanila lce- Ice ce Baby
Westernhagen Freiheit
Sisters Of Mercy- More
Monie Love- It's A Shame
AHa- Crying In The Rain

3

Aleksander Hein - Head Of Music
CL Angelo Branduardi- Madame
Deacon Blve- Il Never Fall
Mariah Carey- Love Takes
David Cassidly- Ly’ To
Stereo MC's: Elevate My Mind
Paul Young- Oh
Hannes Kroeger- Das Modell
Bob Mould- It Too Late
Dan Fogelberg- Rhythm Of The
Pretty Things Eve Of

RIAS TV

Liz Gutte - Producer

Video Charts New Entries:

€L Bob Dylan- Unbelievable:
Nick Cave- The Weeping Song
Vanessa Parads- Tandem
Johnny Gill Rub You The
Christans- Greenbark Drive
Caron Wheeler- Living In The

High Live Charts:

€L New Kids OIT Block- Toright
Blue System- Love Is Such A
Janet ackson- Black Cat
London Beat- e Been
Bob Geldof- Love Or Something
INXS. Suicide Blonde
Propaganda- Only One Word
Charles D. Lewis- Soca Dance
Jon Bon Jov- Baze Of Glory
Sinead O'Connor- The Emperor
Deee-Lite- Groove s In The

Y

Giancarlo Trombetti - Prod.
Poison- Something To Beleve
Adamski- The Space Jungle

Jane's Addiction- Stop!
Tommy Conwell- I'm Seventeen
LL Cool - The Boomin' ystem

F De Gregori-La Storia
Massivo Priviero- Angel
H O L L AND

)
(B

VERONICA
Rob de Boer - Prod.

Tears For Fears- Shout
Nan Vernon- My Love

Steve Miller Band- The Joker
The KLF- What Time Is Love
The Nits-

Dave Stewarc- Love Shines
Raggende Manne- Da's Niks

it}

Rob de Boer - Prod.
€L Sandra Reemer- La Colegala
AHa- Crying In The Rain
KaandorplFinkers- Duet
Iggy Pop- Candy
Maria McKee- Show Me Heaven
KiogBeo i Be The M
mer- Have You Seen Her
NSt Honte
Matthias Reim- Verdamt ch

D ENMARK

Hollywood
Frankie Fever &

Anders Eichhorn - Presenters
ST Barney Casanova

S W E D E N

T

Nordic Channel
Stuart Ward - Presenter
ST Gerfast

Francie Conway

Yale Bate

Dag Brand:

Barbie Bones

Russ Taff

Fax your playlists
|| and addi
Peter Bartlema
fax (+31) 20 669 1951

ons to:

€L Whitney Houston- I'm Your Baby

EUROCLIPS

| The most aired music video clps |
outEurope in the week

| | prior o publication. |

|

VIDEOFAVOURITE
INXS
Suicde

Mg

nde
Fins

VIDEO HITS

| AHa
Cryig I The Ran-Noc e
Whitney Houston

| m Your Baby Tonight.- Not Lted
Maria McKee
‘Show Me Heaven - Propagands

T Got You Under My Sk -t
Nizgara

o Qi s Qs Bl - Mo
Deee-Lite

| Groove s n The Hear - oo Exepies
London Beat
| e Been Thikig Asut You- Hameren
| Depeche Mode
Word I My Epes-Soxe
DNASSuzanne Vega
Tom's Diner - Aey Pt

Snap
Cuk Of Sup- o B rocion
Pop

Iggy
Candy - Epoch ims
Candy Dulfer
Heaeny City -fat s
Mariah Carey
Love Takes Time - Ron Kay Productions
MC Hammer
Have You Seen Her - Not Lited
The Cure

| | Never Enough . LagProcns
Monie Love
It's A Shame - Ten Bears Productions
Maxi Priest

|| o T You- o s
AcDC

Trundersruck - oo Focss
Sinead O'Conrior

‘Three Babies - LmelghtPreniere Heure
Hi Tek 3 Feat¥a Kid K

Spin That Wheel - Pee Vs

j MEDIUMROTATION

Tina Turner
Be st WahHe By i ok
| Patrick
| Aors wa: Noc it
Janet Jackson
| Black Cat.- The Company
Jon Bon Jovi
Baze Of Gory - The Corpy

| Livin I The Ligt - Sesound s
| Pauline Ester

\ unu»deszrm Mot Lsed.

e sm gl -Se Mo Procion

\
|
[l FIRSTSHOWINGS

| Innocence

| Lot Push e

| Jane Birkin
Amour Des Fentes - Not il
Living Colour
Type-or et
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AmericanRadiol

| Luigi Ariemma
Radio Dimensione

TIPS & TRENDS

| My single tips are the three most played black
singles at our station. We have the figh class
return of * with a very inspired song, the
light-weight and ~to-programme Maureen
falsh and the social consciousness of Mica Paris,
featuring Rakim’s very deep rap. On the albums-
side, | am impressed by two highly promvslng
British acts: Acnmskl “the keyboard wizard"
Caron Wheeler, “the singing sorceress".
Radio Dimensione Suono is one of the leading national net-
Suono worksin ftaly, It has a CHR format and targets 20-35 year olds.

GUY VAN ANTWERPEN B
Radio Antigoon
TP Arno- Whoop That Thing
Cult Of Snap- Simba Groove
Luke Walter Jr- Sexual Healing

RUNE HAGEN N

Studentradioen Tromso

TP Dronning Mauds Land- Smake
Paul Simon- The Obvious Child
Jesus Jones- Right Here Right

LP Juliane Werding LP Clannad
Matt Bianco Caretaker Race
I.UIGI AI\IEMMA PETER HALD DK
Radio Sydkysten

TP Pebbles- Giving You The
London Beat- I've Been
Taylor Collins- Girls Nite Out

| | LP Toto

Ray Dee Ohh

Caron Wheeler

TOM BLOMBERG ARNE HOLMBERG s
‘ NoS Radio Orebro
TP Jimmy Somerville- To Love TP Hot House- Responsible
Trockener Kecks- Met Hart En Lili & Sussie- Can You Keep A
| Perfect BTM/Blue Feather- Say Lindy Layton- Silly Games
LP The Nits LP John Farnham
| The Waterboys Freda
MICK BROWN UK
Capital Radio
TP Vanilla Ice- Ice lce Baby
| Ten City- Whatever Makes You
| Robert Palmer/UB 40- I'l Be
LP Carly Simon
Hall & Oates

ULRIK HYLDGAARD

Radio Herning

TP tnner City- That Man
Belinda Carlisle- We Want The
Steve Allen- Love Is In The

LP Jason Donovan
Chyp-Notic

DK

ALISON CRAIG

Radio Forth

TP Botany 5- Lovebomb
George Michael- Waiting For
Nick Robertson/Slice- Show Me

UK | KENNI JAMES

Red Rose Radio

TP Righteous Bros- Unchained
Cher- Baby I'm Yours
George Michael- Waiting For

UK

LP Red Hot And Blue LP Hall & Oates

Edwyn Collins Carly Simon
SIMON DAVIES UK | HAAKAN JANSSON s
BRMB Hit FM

TP The Grid- A Beat Called Love
Hubbub- Moo 2 Groe
Magoria- Cosmic Trigger

TP George Michael- Waiting For
Steve Harvey- I'm The One
FAB. The Prisoner Theme

LP Adamski LP Niklas Stromstedt
London Beat The Visitors
ANDERS NILSSON s

DOMINIQUE DUFOREST  F

NR| Radio P4/AF

TP Nayobe- I'l Be Around
Tony Toni Tone- Feels Good
After 7- Can't Stop

| TP Neneh Cherry- I've Got You
Dianne Tell- La Legende De
Scorpions- Wind Of Change

LP Prefab Sprout LP Just D.
Caron Wheeler Prefab Sprout
FRITZ EGNER D | GARETH O'CALLAGHAN IR

RTE Radio 2FM

TP Jeff Lynne- Don't Let Go
Phil Collins- Hang In Long
Johnny Gill- My, My, My

Bayerischer Rundfunk

TP Janet Jackson- Black Cat
Paul Simon- The Obvious Child
Caron Wheeler- Livin In The

LP Brent Bourgeois LP Toto
Sugarhill Randy Travis
GIUSEPPE GIOVINI I | KALLE OLDBY s

Radio Sound International
TP Bern. Washington- Straight To
Nils Landgren- All We Need Is Respect- Love Drives On
Pet Shop Boys- So Hard Hothouse- Responsible
LP INXS LP Rosaane Cash
Prefab Sprout Freda

Radio Sweden/Malmo
TP The Vaughan Bros- Tick Tock

EDIA - October 20, 1990

HistoMVY<

BURGHARD RAUSCH o
Radio Bremen 4
TP Inga Humpe- Do | Have To
St Paul- Stranger To Love
‘An Emotional Fish- Lace
LP NMA
Lard

TAPANI RIPATTI SF
YLE

TP Soul Rebellion- Simple Rhychm
Gwen Guthrie- Miss My Love
Groove B Chill- Swingin' Single

LP Basic Black
Cool C.

LOU ROWLAND NL
CFN
TP Lightning Seeds- All | Want
Van Morrison- Real Real Gone
Something Happens- Parachute
LP Styx
Clannad

JONAS SANDBERG s
SAF Radio
TP Stevie V- Body Language
ZZ Top- Concrete And Steel
Poison- Something To Believe
LP ZZ Top
OST Bays Of Thunder

TOMMI SCHMINKE D
Radio Salu
TP Whitney Houston- Fm Your Baby
Paul Young- Heaven Can Wait
Deep Purple- King Of Dreams
LP Human League
Bob Dylan

MARTIN SCHWEBEL D
Radio Schleswig-Holstein
TP Spider Murphy Gang- Ich Gruesse
Bob Dylan- Unbefievable
Sonia- End Of The World
LP INXS
Robert Cray

TIM SMITH
Metro FM
TP Soup Dragons- Mother Universe
Ashley & Jackson- Solid Gold
Loose Ends- Love’s Got Me
LP The Vaughan Brothers
Teena Marie

UK

‘TRUDE SUSEGG N
Radio 102

TPTi lower
Dr.Alban- Hello Afrika

Paul Simon- The Obvious Child
LP Take 6

Caron Wheeler

RUI VARGAS 3
Radio Correio Da Manha
TP Prefab Sprout- We Let The
Hothouse Flowers- Movies
Neville Brothers- Fearless
LP Stereo MC's
Charlatans
META DE VRIES NL
AVRO
TP Pretenders- Sense Of Purpose
Jimi Hendrix- Hey Jos
Morrissey- Piccadilly Palare
LP Van Morrison
Janis Joplin
[Tips & Trends reflects the musical
preference of European radio Djs. The
records fisted are new releases, con-
potential, and are given
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