Caprice Records proudly announces
the participation of its artists in the

1990 edition of the Amsterdam Jazz

Lulu Alke

Festival, the
opening of

the SAS

Royal Hotel

The Real Group Monica Borrfors )

in Amsterdam and the 'Sweden on the market'
industry

fair in The

Hague.

i
Lena Willemark & Elise Einarsdotter Ensemble

Claes Janson

Creative Projects, Holland
HHSAS

AMSTERDAM roe e o T rod s

All artists available on CD/LP.
Caprice Jazz Catalogue is distributed in Holland by Dureco.
For information and your free catalogue please call tel. int: xx46-8-791 46 98.

S

AmericanRadioHistory.Com

18
| .

The European
Music &

e

GIANNA NANNINI



THE EPIC ARTIST DEVELOPMENT

STORY OF THE YEAR

BY POPULAR DEMAND

“EPIC"*

*FROM THE ALBUM
“THE REAL THING'

EPIC REACTION TO FAITH NO MORE

Incase you didn’t know FAITH NO MORE's album ‘'THE
REAL THING' is now one year old. A lot can happen
in ayear.

EPIC

Album sales of ‘THE REAL THING' are gold in the UK
& burning toward platinum in the USA at the rate of
75,000 copies per week.

EPIC TOU

Having already sold out 2 UK tours earlier this year,
major European tour has included some of the
biggest music festival. e i Readil
Monsters Of Rock in Bologna & Paris), leaving loyal
fans & new converts alike gunning for more.
Currently ‘down under’ FAITH NO MORE's album is No.
4in both Australia & New Zealand.

EPICTV

The ‘EPIC’ video Is gaining heavy rotationon MTV in
the States where Oﬁe single is Top 10 & rising, and is
‘Buzz Bin’ on MTV Europe. When ‘FROM OUT OF
NOWHERE’ was tearing up the UK Top 30 FAITH NO
MORE made what was one of the performances of the
year on Top Of The Pops.

EPIC PRESS
“The sound of FAITH NO MORE is five worlds colliding,
a one-off, a freak power-surge”. siuicr

“This band Is quite simply brilliant” xerranct

“Very soon they will have the world at their feet”
MELODY MAKER

The front covers that FAITH NO MORE have graced
many times include Kerrang!, R.A.W., Metal
Hammer, Metal Forces & Sounds.

Critical acclaim on an industry-wide basis is growing
every day. Musicians from Metallica to Guns ‘N
Roses are calling the music of FAITH NO MORE
“brilliant” “refreshing” & "original”.

¥ FAITH EPIC VIDEO
FAITH NO MORE
LIVE AT THE
BRIXTON ACADEMY
‘YOU FAT B* x TARDS'
is outnow andreceiving rave
reviews: R.A.W. calls it
“Fast, Fun, Fierce & Furious”.

One year ago FAITH NO MORE were a cult band on a
mission. Since breaking the UK top 40 FAITH NO MORE
have found the world attheir feet. Which is proof that
to get the glory you’ve got to have a little faith.
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RTL And Voice Move
In On Scandinavia

by Paul Andrews

Luxembourg’s RTL has
finally launched its delayed
Scandinavian satellite radio
service, RTL International.
The station, which had been
held up by protracted nego-
tiations with the Nordi
formance rights societies,
officially went on air on
August 15, following a long
period of test broadcasting.
On the same date as the
RTL launch, Copenh:
based broadcaster The
Voice became Denmark’s

M&M Appoints
Green Editor-In-Chief

Jeffrey Green, former ma-
naging editor of US trade
publication Radio & Re-
cords (R&R), has been nam-
ed editor-in-chief of Music
& Media. The Amsterdam-
based appointment, effec-
tive from October 1, was an-
nounced on August 20 by
publisher Leon ten Hengel

Green, 35, held key edito-

continues on page 6

first national commercial
station and immediately an-
nounced it too would be air-

full Scandinavian ser-

performance rights agree-
ments.

Although primarily aim-
ed at Scandinavian cable
subscribers and Astra di
owners, the RTL service is
broadcast in English and
can be heard throughout
Europe.  According  to
Maurice Vass, MD of Radio
Luxembourg (UK), which
operating it, RTL Interna-
tional is not intended to be

andinavian station
as such, but rather to bring
RTLs international style to

“We're  complementing
the existing radio stations;’
he claims, “going for the
people who like to hear
radio in English, and inter-

ali > Although

“a flavour of §

daytime output, says

continues on

Advertorial
in the heart
of this issue

LISTENERS HELF LAUNCH DANCE STATION

'Kiss Of Life For London Airwaves

London dance station Kiss
FM s to launch on Saturd:

(September 1) with a liste-
ners’ all-time top 100 count
down, ‘It will take up most
of our first three days on
air’ says head of music
Linds: esker, “‘though
there is too much new stuff
for it to have a nostalgic

—
!
|

by Howard Shannon

Wesker hopes it will be-
come an annual event -
“which next year will reflect
better the past decade”. Pro-
gramming will then revert to
a playlist drawn up by its 40
presenters.

No. 1 on the chart goes to
En Vogue’s Hold On. The
top 10 then runs Keep On

Moving Soul 11 Soul; The

Paul Conroy, president of Chrysalis Incernational,is pictured outside the
ew headquarters - the old Phoenix Brewery on Bramley
« London. Chrysalis Music Publhing, plus sections of the

group’s com
building,

ications and media division, will also be housed in the

Station Owner Faces
Charges Of Extortion

by David Stansfield
Rome station Radio Centro |

Suono is at the centre of a

legal controversy, following

ations of attempted ex-

n by its owner, An-

Albanesi, who re-

cently spent two days in jail

over the affair.

It is alleged that the fre-

f Albanesi’s second

station, Centro Suono Stu-

dio Due, interfered with the

reception of another private

local station in Rome,

glia di Radio, and that

approaches to Albanesi by
the station resulted in i
creased frequency interf

rence and then a death

threat. These were allegedly

followed by a demand of
L300 million (app. US$
app. 250.000) to be paid in
two parts to turn off the
Studio Due frequency.

‘When representatives from
Volgia di Radio went to pay
the first half of the demand,
they were accompanied by a
a policeman who arrested
Albanesi and technical
director Paolo Caldani on
charges of attempted ex-
tortion.

Voglia di Radio refuses to
comment on the case but
Alberto Castelli, programme
director at Centro Suono,
refutes all allegations. For
more details, see page 11.[

(48
i

Power Snap; Back To Life
Soul Il Soul; U Can’t Touch
This MC Hammer; Expan-
sions Lonnie Liston Smith;
Tears Frankie Knuckl
Rebel Without A Pause
Public Enemy; Poison Bell
Biv Devoe; and at no. 10
The Masterplan  Diana
Brown & Barrie K Sharpe.
Most surprising record in
the top 100, says Wesker,
Why, a Nile Rodgers pr
duced dance track from
Carly Simon. Kiss used a
6.000 mailing list built up
from its days as a pirate to
research the chart, 492
replies were received.
Reaction from dance-
oriented labels is reported to
be excellent. Keith Black-
continues on page 6
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Eurochart’s George Michael Exclusive

Media: Jeffrey Green has been ap-

" Sklar, Bowen Begin New Consultancy |

by Chris Fuller

fessor of at St

One of the US’s best-k radio
programmers, Rick Sklar, has
joined forces with UK music con-
sultant Dave Bowen to launch a
new programming and manage-
ment service aimed at both radio
and TV stations in the UK, Eire
and Europe.

Bowen Sklar Programming, as
the consultancy will be called, is
based in Swindon, England, and
New York. Among its services is
‘Contract Programming’, which
entails a weekly playlist produced
for individual ~station’s re-
quirements, critiques and training
sessions for on-air staff plus the

of
and promotions.

Among the consultancy’s first
clients is the UK’s Bristol-based
GWR group, where Bowen has
already worked as a music consul-
tant, installing there the UK’s first
computerised touch-screen CD
music system.

Rick Sklar’s career in US radio
spans 30 years. He is credited as
the man responsible for makmg
New  York’s d

John’s University and author of
the book ‘Rocking America’.

Bowen has worked as a
presenter and manager at a varie-
ty of UK commercial stations in-
cluding Swansea Sound, Here-
ward Radio - and Radio Aire,
where he claims his re-program-
ming achieved a 115% audience
increase in nine months.

Bowen “The industry is et

WABC the most listened-to sta-
tion in the US in the 60s and 70s.
He later became VP of the ABC
Radio Division. Sklar is also pro-

ting

which is why it is more lmporlanl
than ever before to get the product
right. The product is of course a
station’s programming.” L

Pollack To Undertake MTV Research

One of US radio programmer Jeff
Pollack’s first roles as consultant
to MTV Europe will be to seek a
new programme manager for the
24-hour music channel.

Bill Roedy, MTV Europe’s MD

and CEO says the new employee,
to work under programme direc-
tor Brian Diamond, will be brief-
ed to “better integrate the chan-
nel’s music selection, promotion
and programme scheduling”.

Veronica Chairman Sacked

The chairman of Dutch public
broadcaster  Veronica (VOO),
Wout Bordewijk, has been fired
by the company’s members’
council following a controversial
statement of loya]ly he made [
the

According to VOO spokesman
Steven Gelder, Veronica’s mem-
bers’ council (‘Verenigingsraad’),
which elects the company board,
considered the statement incom-
patible with the company’s aim to
become a al concern. It

Corporation (NOS).

Bordewijk, who has been chair-
man of VOO since the company’s
evolution from a pirate radio sta-
tion in 1973, made the statement
following the Dutch Media Com-
mission’s imposition of an air-
time suspension on VOO for its
funding of satellite station RTL 4
(M&M July 21). In the statement,
made at the request of public
channels the KRO, VARA and
NCRYV, Bordewijk said Veronica
would “‘always remain loyal to the
NOS”.

requested that the board withdraw
it, but when it refused, dismissed
Bordewijk and six board mem-
bers. The board members, but not
Bordewijk, were later reinstated.
A meeting to elect a new nine-
member board, which according
to Gelder ““may or may not” in-

clude the six members who were |

fired, will be held on October 22.
Until then, VOO MD Rob Out -
who was not among those fired -
and treasurer G Van Essen are co-
chairmen. Bordewijk was not

| contactable at press time. (m)

Roedy says that Pollack, who
has undertaken a six-month con-
sultancy with MTV Europe for an
undisclosed sum (M&M  August
18) is “ideally placed to track
down a suitable candidate with his
range of contacts across the Euro-
pean radio and TV industries”.

Further, according to Roedy,
Pollack will undertake music
research for the channel and con-
tribute to various unspecified
marketing and  promotional
projects.

Roedy: ““Part of our mandate is |

to expose music besides that of
the UK and the US. We must
always ensure that we are playing
the right music and a key factor in
this is consumer research. The
techniques Jeff uses in radio can
readily be applied to MTV’s re-
quirements”

Pollack will not initially be in-
volved in MTV’s plans to adapt
shows like ‘Club MTV” for radio
syndication, although Roedy says
that could change. ““‘Obviously
with Jeff’s radio background he
could make a valuable contribu-
tion there!”

tra e

After considerable delay, BMG's
blockbuster release  of  this
autumn, Whitney Houston's
album for Arista, is now ready for
release. A first single, I'm Your
Baby Tonight, s due at the end of
September, followed by the -as yet
untitled - LP at the end of Oc-
tober. Houston's last _album,
Whitney was released in 1987.
*

Walter Yetnikoff, CEO of CBS
Records Inc., is rumoured to be
stepping down and is likely to
leave his post at the company
within two years. Bob Summer,
currently  president  of CBS
Records International, is thought
10 be one of the candidates for the
1op job.

London based ayndicator MCM
Networking reports encouraging
results in the latest JICRAR
April-June figures for the Coca-
Cola Eurochart Show. Aired on a
total of 16 UK IR stations, the
show has scen a 7% rise in its
15-24 year old target audience,
against a corresponding 6% slide
in average IR weekend audiences.

Incremental Radio Harmony in
the English Midlands was due on
air on August 28. In the evenings,
a three-minute local news service
will be in one of seven languages
for the predominantly Asian au-
dience. The 24-hour Coventry-
based station’s mainstream pro-
gramming during the day will
compete directly with Mercia
Sound and Xtra AM. Suresh
Joshi is programme controler.
* * *

Midlands Radio has acquired Mid
Anglia’s 20% holding in the Lon-
don incremental radio station
WNK. The Independent Broad-
casting Authority has given the
transfer the go-ahead. As part of
the new arrangement, Midlands
Radio MD Ron Coles and finance
director John Lockwood join the
board of WNK. Former BMS
CEO Terry Bate continues as
chairman but, as he now spends
much of his time abroad, Coles
takes on the role of deputy
chairman.

(sdvertisement)
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George Michael’s only face-to-
face radio interview for continen-
tal Europe in support of his for-
thcoming Listen Without Pre-
Judice album will be via MCM
Networking’s flagship show, the
‘Coca-Cola Eurochart’.

Interview segments and tracks
from the album will feature
throughout the Eurochart show,

by Chris Fuller

which reaches 125 stations in the
UK, France, Germany, Denmark
and Finland over the weekends of
August 25/26 and September 1/2.
According to MCM  European
director Doug Adamson, further
parts of the interview will be used
on the Eurochart over the coming
months.

CBS international marketing

manager Andy MacNaughton
says the Eurochart represents a
good opportunity to “hit several
territories at once”. He confirms
there are at present no plans for
Michael to carry out separate in-
terviews for continental Europe,
though an open-ended interview
will be distributed to CBS promo-
tion offices for use at radio.

Artists Unite For Aids

An impressive array of interna-
tional musical talent is to par-
ticipate in the December |
worldwide TV spectacular for
Aids research and relief, ‘Red Hot
And Blue’. Among the 20 acts ap-
pearing are David Byrne, Neneh
Cherry, Fine Young Cannibals,
Annie Lennox, Sinead O’Connor
and U2,

The 90-minute show features |
the songs of Cole Porter re-
recorded by some of today’s top
artists and reinterpreted in clips
by renowned film-makers such as
Jonathan  Demme,  Stephen
Frears, Derek Jarman, Jim Jar- |
musch and Wim Wenders. Also
taking part will be a number of
celebrated visual artists.

All have donated their services |
free, with all profits from TV

screenings and record and video

RTL And Voice Move

continued from page |

is using Radio Luxembourg’s UK
presenters, and at night reverts to
airing its 208 AM service.

Once established in Scandi-
navia, RTL International will also
be marketed to cable operators in
the UK and elsewhere in Europe,
adds Vass.

Last month’s launch, on its
own satellite service, of The Voice

MUSIC & MEDIA - September 1, 1990
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sales going to Aids charities
worldwide.

Conceived by New York lawyer
and writer John Carlin, the pro-
ject is being produced by Leigh

Blake. “That old Cole Porter |

catalogue has had a lot of in-

fluence on the way popular music |

evolved;’ she explains.

““We thought a marvellous way
of saying something about the
issue of Aids would be through
these wonderful lyrics. They’re
about romance and love, and in-
telligence and sophistication -
they say something about this
issue that needs to be said?”

A double album of the songs
will be released by Chrysalis in the
middle of October, with the first
single from it to be Neneh Cherry
singing I’ve Got You Under My
Skin. BMG Video will release the

Of Scandinavia, has the Copen-
hagen station accessing 450.000
cable homes nationally.

It too plans to become a Scan-
dinavian broadcaster once it has
resolved performance rights ques-
tions. Although programming is
different from The Voice's ter-
restrial service, the new station
closely follows the same CHR for-
mat which has made it the Danish
capital’s leading station. Full
details on page 12. O

Benefit

home video version of the show
immediately after its broadcast.
The worldwide telecast of ‘Red
Hot And Blue’ on December 1
coincides with World Aids Day.
Channel 4 in the UK and Canal-
Plus in France have already con-
firmed they will carry the show, as
have the US ABC network and
Japan’s De La Corporation. Mer-
chandise for the project has been
designed by Jean-Paul Gaultier
and Rifat Ozbek. o

New Directory

The latest edition of the Australa-
sian Music Industry Dircctory is
now available. As well as listings
related 1o the Australian music in-
dustry, it also includes information
on New Zealand, Malaysia, Singa-
pore, Indonesia, Thailand, Taiwan,
Hong Kong, The Philippines and
Korea. It is available from 3 Rose
Street, Chippendale 2008, Australia
for US$ 15. For more information,
fax: 61.2.2115938

Digitec Wins Contract

Digitec has won the contract for the
new master control room at Radio
France International. The system
enables 15 programmes to be broad-
cast from 12 studios to 40 interna-
tional transmitters, with cross-fades
being fully automated.

pointed editor-in-chief of Music &
Media from October | * former
Century Radio CEO Michael Laf-
fany has been appointed MD of
Thorn Home Entertainment (IRL)
% Paul Smits, previously MD of
NOB radio in Holland, has joined
AV-services at Betatronics Interna-
-tional as GM # Siegward Hoga has
been appointed programme director at
Nuremberg local private Radio F %
Music Industry: Gerhard Braum

Braum *

has been made group manager of
A&R at CBS in Frankfurt % John
Williams is to rejoin Chrysalis’
Records in London as senior staff
producer/A&R executive; he was
head of Polydor’s A&R department
% Janet Seiman’s role as corporate
PR manager for EMI Electrola in
Germany is to be expanded to in-
clude continental Europe % Claudia
Kaloff, head of press at EMI Ger-
many’s international department, is
now head of press & radio at Elec-
trola % Diana Graham has been ap-
pointed senior VP at BMG Music

Graham

Publishing International % Nik
Boris, BMG Belgium promo
manager for  French-language
media, has been appointed product
manager for Island and French
repertoire % Meir Malinsky, special
marketing manager at CBS Belgium,
has been named head of special
‘marketing at CBS in France, starting
October | %

C HA IR S
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DAMS Expands Into Europe

Racom  Broadcast,
manufacturer and distributor of
the DAMS digital audio storage
and retrieval system, plans a ma-
jor sales push to Continental
radio stations. In the UK, DAMS
is already used by stations ranging
from Capital and Radio Clyde to
incremental services such as Jazz
FM, Melody Radio and Buzz FM.

According to European sales
manager Catherine Oates, main-
land Europe is npe for such
systems. “DAMS is now an
established product with a proven
track record. With the single
market, and sweeping changes
taking place in broadcasting
throughout Europe, we are well
plaoed to ensure DAMS plays a

role in

European | [Z5T

by Paul Andrews

DAMS - increasingly aimed at the European market

capacity, systems can be net-
worked.

Racom claims DAMS can do
anything a cart machine can do,
“and a lot more besides”.
Features include a sequence func-
tion that can segue tracks, with
cross-fading and back-up drives in
case of drive failure also

through the 90s”

Already used by RTL, DAMS is
also being considered by stations
of various sizes in France, Italy,
Spain and Benelux. Racom is now
setting up a network of dealers
and agents in major European
territories, and will also be ex-
hibiting DAMS in Brighton dur-
ing the International Broad-
casting Convention, from Sep-
tember 21-25.

DAMS (Digital Audio Mass
Storage) is a hard disk based
system designed to replace the
studio cart machine. Prices start
at around £ 28.000 for a basic
system, rising to £ 77.000 for a
version with 19 hours storage and
full disk redundancy For funher

(advercisementy

dierks studios

professional
audio + video mobiles

...why going for less in
live recording?

dierks studios gmbh
tel. (49) 22 38-2004/3333
fax. (49) 22 38-27 34

available as options. The com-
pany says the machine has been
designed to be user-friendly,
resembling a bank of cart
machines, and “‘can be ‘punched’
as hard as any cart or CD player”.
As it is “‘more reliable and re-
quires less maintenance” than
conventional ~carts, ~eliminates
replacement costs, and requires
no physical handling of recor-
dings, DAMS is also said to offer
ongoing savings.
At London’s Capital Radio,

where DAMS has been used by
both AM and FM services for
nearly two years, chief engineer
Peter Jackson agrees the system
has been helpful. “I’s improved
our presentation and log keeping -
if you took it away now, I'm sure
the DJs would moan’” However,
he admits that DAMS has not en-
tirely replaced carts at Capital:
““Many jingles - particularly those
prepared by the presenters - are
still on tape)”

Jackson also says that some
DJs have complained that they
can’t play one track on top of
another, as they can with carts,
since this option is available in on-
ly one of the station’s studios. But
he thinks this can also be an ad-
vantage, since it stops them ac-
cidentally playing one commercial
on top of another. D

Kiss Of Life

continued from page |

hurst, joint MD of deCon-
struction Records: “I think the
station is really exciting. It is great
that a former pirate can now
broadcast to a specialist audience
without fear of confiscation’”

While acknowledging the vital
role Capital FM has played in
breaking acts such as Black Box,
which are signed to his company,
Blackhurst is confident Kiss will
develop more quickly the careers
of newer deConstruction signings
Hot House, Jina Foster and
Maria van Rooy. The dance sta-
tion, he says, has a stronger street
credibility among London’s house
and rap fans.

Technical problems restricted
test transmissions to 10 days
before launch. Unlike the early
days of Jazz FM, the new outlet’s
total survey area is expected to
match exactly that of its main
rival, Capital FM.

Capital’s programme director
Richard Park welcomes the
newcomer. ““As with Capital Gold

we have proved a new station can
open and generate an audience of
its own. But you must have a
target audience in mind.’" Parks
says there will be no radical pro-
gramming or playlist changes at
either Capital FM or Gold.

A £ 500.000 advertising cam-
paign is based around the phrase,
“the station on everyone's lips”.
Later, TV commercials will be
transmitted without sound, the
viewer being encouraged to tune
into Kiss instead.

Initial advertising on the sta-
tion will lean heavily towards
clothing manufacturers with LA
Gear and Chevignon and shoe
firms Nike and Shelley’s. Other
advertisers include Red Records
and the London nightclub
Paradise Lost.

Major shareholders in Kiss are
publishers EMAP (20%), Virgin
Broadcasting (15%), Centurion
(20%) and Cradley Printers (5%).
The incremental is the first to
receive  specially-tailored news

M&M Appoints Green

continued from page |

rial posts at R&R in Los Angeles
for six years, and was managing
editor from 1984-87. He is cur-
rently marketing director at
Nashville-based broadcast marke-
ting services company, Film
House. In that capacity, he is
responsible for the conception
and sales of custom and syn-
dicated TV marketing campaigns
for radio stations in 24 US
metropolitan markets.

In his new post, Green will
oversee all aspects of Music &
Media’s editorial operations, to
further develop the publication as
the primary information source
and programming tool for Euro-
pean music radio.

Green says: “I’'m very grateful
to be joining the talented profes-
sional team at Music & Media.
Together, we’ll continue to serve
the European radio and music in-
dustries with the most com-
prehensive information and ser-
vices, while expanding our
coverage of issues facing broad-
casters today.”

Prior to his R&R experience,
Green directed national promo-
tion for US independent label
Pacific Arts, and handled news,
production and promotion duties
at several San Francisco radio sta-
tions. He is also author of ‘The
Green Book’, a radio. industry
reference work.

Leon ten Hengel comments:
““The appointment of Jeff Green
will accelerate our efforts to
become the vital information
source in a booming European
radio marketplace. Together with
senior editor Machgiel Bakker
and managing editor Stephen
Burn, Jeff will initiate deeper and
broader coverage of broadcasting
and related fields”

Bakker will concentrate on fur-
ther improvements to Music &
Media’s coverage of the music in-
dustry, and a further expansion
and upgrading of the publica-
tion’s various pan-European and
local charts. He comments:
“Jeff’s appointment will give us
more expertise in radio, while at
the same time allowing me the op-
portunity for more frequent con-
tact with the promotion and
marketing executives of the Euro-
pean recording industry”

Green, who was born in Min-
neapolis, holds a lifetime Federal
C . Commissi

bulletins from Radio
News. Grant Goddard is head of
programing. )

licence. u
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“l Listened To The Radio And Liked Music”

The rise of Rafael Revert and Spanish radio

As the person responsible
for music programming
for the SER stations and

Spain’s top music radio
network, Los 40
Principales, Rafael Revert
is arguably the most
powerful man in the
Spanish music industry.
James Bourne spoke to
Revert and discovered he
is not only a tireless
promoter of Spanish
music and the Los 40
network, but a man who is
not afraid to speak his
mind.

Q: How did you start out in radio?
A: I was a fan, a guy who listened
to the radio and liked music. I was
at school and Angel Alvarez
started doing a programme called
“Vuelo 605 on La Voz De Madrid
in 1960-61 so I went to see him and
started to help choose records.
Then I saw my first ever Billboard
and the Hot 100 chart, and so
thought of doing a chart. I was
about 14at the time. We had all the
latest records, music in Spain then
was rubbish - Jose Guardiola, Los
Boleros - no rock of course! I
hated that music. Then I was told
about Rafael Martin Blanco at
Radio Madrid who did a pro-
gramme with new releases, they
were all cover versions of US hits. I
thought they were rubbish but [
started opening his mail, choosing
records for one of the programmes
and I began a chart, calling six
shops a week!

Q: So when did Los 40 begin?
A:In 1963, on Sundays, we started
‘El Gran Musical’. We used to
bring the groups to Radio Madrid
and paid them Pta 500 for taxis. [
soon realised that one of the basics
was to support Spanish music and
we launched all the Spanish
groups in those days - Los
Mustang, Los Telecos, Micky Y
Los Tonis etc. Then [ started a pro-
gramme called ‘Los 40 Prin-
cipales’. It lasted two hours a day
and [ played the 40 records I liked
best. Very few of them were
Spanish. The show grew to four
hours then six and then we went to
Valencia and Barcelona. That is
how it started. I was not staff until
1966, before that 1 gave French
lessons in a language school for
two years.
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Q: How do you see the current
climate for spanish radio?

A: There are two sorts of radio in
Spain; AM and FM. AM has to
adapt to the times, its audience is
falling. Structures need to be

Chrs van de Vooren

never know what is going to be on.
1t could be medicine, it could be
coal mines in Leon. That will
change. A couple of years ago
Spain’s 16 million listeners were
split seven to eight million AM

Rafael Revert, head of programming at Los 40 Principales, compiled his first chart

at the age of 14

changed. They are very cumber-
some and expensive with lots of
staff, lots of presenters. They
‘make a huge effort to produce one
programme but then it is over in a
flash. But it is not worth it. They
have to have simpler structures
and do less. All news radio, that is
the future. Entertainment pro-
grammes - a record, an interview, a
joke, some news - have to disap-
pear. It’s cheaper to have one guy
who talks and talks well, who con-
nects with people. The audience

and six to seven million FM. Now
it’s 10 million FM and six million
AM.

Q: And what about FM?

A: When people realise you have
to specialise it will be fantastic -
when there are two top 40 stations,
two Spanish music only, country,
classical, jazz etc. The problem
now is that lots of people do the
same thing so it can end up a bit
boring, you find the same thing on
every station. In our case there is

Los 40, and as long as there is one
other station that imitates us, that
is fine. But why have a third?
Launch a jazz station and you will
have 500.000 listeners.

The record companies are also
to blame. They want everyone to
play the same music. Take Radio
Vinilo, it used to be quite good - all
British/US dance music - but now
they play Spanish stuff too and it
has lost its personality. I fight a lot
with the record companies about
it. It does not affect me because |
am no. | but they are spoiling the
rest and their own business. Where
do they place specialist product if
everyone’s playing Miguel Bose?

Q: To what do you attribute this
lack of narrow banding in Spain?
A: Record company pressure is
less in other countries. I do not
know why there is such a lot of
pressure here. In Holland you go
to a record company and ask how
many promo records they send out
and they say 12. Here it is
1.800-2.000.

Maybe the problem here is that
everyone has tried to imitate Los
40. Los 40 works, so people say
“that works, I will do it and I am
cleverer so I will do it better than
them”. Only Radio 80 (oldies) or
Dial (Spanish) are clearly
specialised. You have to specialise
and you have to tell the audience
“I'do this and I do it best”. You
have to be the first or the second to
do something. It is no use being
12th. If you can say ““I am the top
heavy metal radio station” then
you can approach an advertiser
with an audience profile.

Q: Is Europe or the US the target
to imitate?
A: The US introduces a lot of the
changes, there are more ideas and
formats in the US since they do
not really have networks. I always
keep my eye on developments there
but European radio will never be
like US radio. It will be in terms of
working methods and com-
puterisation but not in output. We
have a different way of talking to
people.
People in the US hear music all
their life. In Europe, people switch
off at acertain age. Maybe it is just
he fault of supply and demand,
the over-30s listener does not get
what he would like to hear. I will
try AC in Spain when I am older!
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Stoke’s Signal For Classic Hits

Stoke-based IR station Signal
Radio is to launch a new service
this autumn linking two of its
three FM frequencies. The Signal
branding is to be dropped in
favour of a new independent
identity.

The new seven-day station will
use transmitters in Cheshire and
Stafford currently operating a
breakfast opt-out from the main
parent. Signal in Stoke will not
change and will continue on the
remaining FM and single AM fre-
quencies.

by Howard Shannon

However, programme control-
ler John Evington says no attempt
will be made to hide the fact that
the as yet unnamed service comes
from Signal. “Why throw away
years of listener goodwill?” he asks.

The new FM will be first and
foremost a music station with the
style essentially classic hits and
mellow contemporary. Greater
emphasis is to be placed on local
news and traffic. It will be discer-
nably different in style and music
policy from the existing Signal
I service]” says Evington.

Atlantic Wins Reprieve

Atlantic 252, the joint RTE/CLT
venture on long wave has won a
three-month reprieve by an Irish
court, but its future still hangs in
the balance.

The station was granted a stay
of three months by the Irish High
Court on an earlier decision to
quash the Irish Planning Board’s
1988 permit for its Clarkstown
County Meath premises.

The board was given permis-
sion to seek a further extension in
the Supreme Court. In July,
Atlantic 252 continued to broad-
cast despite the overturning in the

high court of its planning permis-
sion after a successful application
by a local resident.

After the July verdict Meath
County Council ordered Atlantic
252 to stop broadcasting and
dismantle its 300 metre mast
which has been the subject of bit-
ter local opposition. But the
council’s authority in the matter
was disputed and the department
of communications did not in-
tervene. Atlantic 252 intends to
exhaust all legal options in its
fight to remain in Clarkstown. [J

Current Hits Appear By Magic

by Paul Easton

Magic 828, the AM oldies-based
service launched by Leeds IR sta-
tion Radio Aire on July 17, is pro-
gramming some current hits as
well as popular tracks from the
60s, 70s and 80s. And advertising
breaks have been grouped to give
a clear “‘sweep” of 10 records
without interruption.

MD Phil Riley, formerly pro-
gramme controller at oldies-based
XTRA-AM in the West Midlands,
has deliberately steered clear of a
pure gold format after researching
the music through auditorium
testing. “XTRA-AM’s research
was sold to Trans World Com-
munications (owners of Radio
Aire) and we also carried out our
own research which indicated that
a gold-only service was not what
people wanted;” says Riley.

Between 09.00-10.00 on July 31,
Magic 828 played Marvin Gaye &
Tammi Terrell, the Rolling Stones,

Elton John (Sacrifice, the hour’s
only current hit), Percy Faith,
ELO, Helen Shapiro, ABBA,
Buddy Holly, Petula Clark, the
Tymes, Smokey Robinson, Cilla
Black, Brotherhood Of Man, the
Mamas & Papas, Rod Stewart,
Paul Simon and Percy Sledge.
By grouping the ad breaks at
quarter past and quarter to the
hour, Riley says the station is able
to build and hold an audience
without the danger of listeners
tuning away during commercials.
Magic 828 faces competition
from Yorkshire Radio Network’s
Classic Gold AM service which
can be heard in Leeds on Pennine
Radio’s AM frequency from
neighbouring Bradford. If Trans
World’s planned merger with
Yorkshire Radio Network is suc-
cessful, it would result in one
Trans World station competing
against another. ]

But he stresses it will not be FM
gold. “The word gold is horrible)”
The new station is seen as a way of
combatting BBC Radio I's recent-
ly established FM presence in the
area.

Four new presenters are to be
hired with separate breakfast
shows from the Cheshire and
Stafford studios between 06.00
and 10.00. The two services will
then join together running a
10.00-14.00 and 14.00-18.00 music
simulcast. Advertising will be split.
Both will carry the same name.

Thought is still being given to
what identity the Signal-run sta-
tions will be given when they re-
join the main network after 18.00.
A separate jingle feed is being
looked into.

Evington confirms that con-
sideration is also being given to
launching a split service on AM.
No further details are yet
available. O

EMI Cuts UK
Sales Staff

by Hugh Fielder

EMI has made nine of its UK
sales force redundant in a restruc-
turing of the company’s sales
division. Nine sales staff will now
report to northern sales controller
lan McMinn and to southern
sales controller Rob Bennison.
Carl Cullimore takes over as ex-
port sales manager.

Director of sales Keith Staton:
““The sales division will now focus
on its primary function of selling
EMD’s new releases and extensive
back catalogue. We also intend to
target specialist areas, such as
video and classical’”

The EMI redundancies follow
six job losses in RCA’s A&R and
promotion  departments last
month. There have also been
several departures from Island’s
A&R department following the
appointment of new MD Marc
Marot. It is not yet clear if all the
vacant positions will be filled.

Recent departures at Epic will
be replaced, according to a com-
pany spokesperson. “Six people
have left the company this year, in
the light of the changes at Epic at
the end of last year. But all the
positions have been or will be
replaced!” O

Jazz Jibes

James Galpin at JICRAR says it
was unethical of London Jazz FM
to publish its non-certified figures
within 45 minutes of the release of
the official IR research. Jazz FM
was refused permission by JICRAR
to take part officially - though
Galpin says they were able (0 use any
information gathered for  internal
use. What’s more, some observers
claim a stoney wall of silence from
Jazz FM when questioned about its
claims of a 9% reach. The figure ap-
plies only to a very specific target
audience. An overall reach of 4% is
amore accurate figure, sharply con-
frasting with an earlier dipstick
claiming 14.5%.

RTE Redundancies
Following state broadcaster RTE’s
call for 200 voluntary staff redun-
dancies (M&M July 28) some 70 ap-
plication have been received and are
being processed.

RTE’s current staff numbers
about -1.700. The radical economy
moves are in response to the con-
troversial Broadcasting Bill due to
take effect in October which will
lose RTE at least IRE | million (app.
US$ 588.000) a month.

Swatting Flyposters

RCA/BMG, Mute and Virgin
Records have all been caught up ina
clampdown by British local councils
on what they claim to be unsightly
illegal flyposters. The authorities
argue that whoever is seen to benefit
from the poster, be it label, pro-
moter or indeed sponsoring radio
station, will then face legal action.
Fines of £ 700 per site have been
reported in the English Midlands.

Foundations Forum 90

Judas  Priest,  Exodus, Vixen,
Pantera and Spread Eagle are
among the acts who will perform at
Foundations Forum 90, a hard
rock/heavy metal convention which
will be held in Los Angeles on
September 13-15.

APRS Postpones

Exchange APRS in the UK has
postponed this year’s Digital Infor-
mation Exchange, which was 0 be
held at the end of October. The
move follows the decision by Inter-
national Thomson, co-sponsor of
the event, to close two of its four
publications involved in the ex-
change. APRS says new dates will be
announced. a

More Miller Money?

‘The British Radio Academy saysitis
confident brewers Miller Lite will
renew, and possibly even increase, its
£30.000 sponsorship of 20 places
for students at independent radio
stations in 1991. This year’s scheme,
currently half-way through the six-
week placement, cost the academy a
£6.000 loss. u}

To contact
Music & Media
L Tel:31 20 669 1961
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CBS To Review Artist Roster ™

by Emmanuel Legrand

Patrick Decam, the new head of
CBS - one of CBS France’s three
labels - says he wants to reduce the
number of acts on the label’s
roster ina bid to win the attention
of radio programmers and boost
airplay.

“‘Radio stations cannot broad-
cast all we produce so there is a
need to tighten the flow from our
side]” says Decam. “‘As long as we
have a radio situation where top
40is dominant and listener panels
are the basis of programming, we
are forced to present program-
mers with less acts. Therefore, we
have to be more selective”

Decam says he will now study
the label’s roster, which includes
three of France’s top sellers (Jean-
Jacques Goldman, Francis Cabrel
and Patricia Kaas), and re-
evaluate it accordingly.

He adds: ‘“We will concentrate
our signings and limit the number
of acts on the roster to give more
attention to artist development.
CBS marketing has always been
strong and we want to have the
same reputation when it comes to
breaking new acts’’

Decam is critical of the way

listener panels are handled by
radio stations and claims that they
have no real statistical value. He
adds: “FM stations do not
develop artists any more and we
also lack stations that are
prepared to give more room to
albums”

But Decam believes the situa-
tion will change and says that one
of the ways to make sure it does is
by taking shares in stations, a
strategy currently being developed
by Henri de Bodinat, president of
CBS France.

The company already has
shares in the Lille-based station
Metropolys, which has merged
with the Kiss network, and is a
partner with NRJ in the oldies
station Cherie FM. It is also back-
ing an AOR station to be launch-
ed in Marseilles in October and
helps finance Skyrock’s listener
panel.

Decam was formerly head of
special marketing at CBS, a
department that now represents
about 50% of CBS’s turnover
(about Ffr 440 million - app. US$
83 million). He replaces Domini-
que Lefebvre, who will continue to

handle  the

department.
Meir Malinsky, head of special

marketing at CBS Belgium, has

$ingles Sales

The number of singles to qualify
for sales awards in France drop-
ped significantly during the first
half of this year, according to In-
dustry organisation SNEP.
During the period, 17 singles
went silver (200.000 units), com-
pared to 25 in the first six months
of 1989. Meanwhile, four were
awarded gold status (400.000
units) and one platinum
(800.000), compared to eight and

label’s  A&R

two respectively.
The platinum ~single was
Helene by Roch Voising, on

Georges Mary/BMG. Of the 22
singles certified, 17 were French.

The number of albums to win
sales awards increased in almost
all categories: 78 went gold
(100.000 units) compared to 60 in
the first half of 1989; 38 went
double gold (200.000 units), up
| from 31; and platinum LPs

been appointed to Decam’s
former ~ position. No other
management changes are ex-
pected. |

Awards Drop

(300.000 units) increased from 15

3

The falls in album awards were
in the following categories: dou-
ble platinum (600.000 units, four
compared o nine); triple
platinum (900.000 units, down
from three to one); and diamond
(one million units, two compared
to four).

Dire Straits (Phonogram) lead
the album awards, with Money
For Nothing scoring triple
platinum, while Brothers In Arms
went diamond. The other dia-
mond album is Francis Cabrel’s
Sarbacane (CBS).

The double platinum LPs are
Midnight Oil’s Diese! And Dust
(CBS), Gang by Johnny Hallyday
(Phonogram), Sting’s Nothing
But The Sun (A&M) and Phil
Collins’s But Seriously (WEA).[]

LG N E L U X

CBS/Radio

2] Release

Classical Compilation

by Marc Maes

The fourth compilation album to
be released by CBS Belgium and
RTBF Radio 21, the youth chan-
nel at Belgium’s French-language
state broadcaster, comes out this
week. Called Les 2] Classiques De
21, it features classical music and
will be promoted on all RTBF
radio channels.

The previous titles in the series
were 2/ No. I Hits, 21 Super Star
Hits and 21 Coups De Soleil.
Meir Malinsky, special marketing
manager at CBS, says they all sold
about 20.000 copies.

Malinsky: ““The three previous
editions, which featured well-
known pop and rock acts, were
very Radio 21 oriented as to the
choice of music. Choosing classi-
cal music for this fourth compila-
tion might be a risk, but I consider
it interesting for both parties’”
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The decision by Radio 21,
which has a music/news format,
(o plan the classical music project
was inspired by the listener
response to its ‘‘sequence classi-
que”, when one classical track is
aired at 17.30 daily. Patrick Sut-
tels, CBS head of classical
music/jazz, comments: ““I would
say that this compilation is a

Radio 21 product, rather than a |

CBS one.
“Instead of including well-
known classics like Ravel’s

Bolero, we opted for tracks like
Lieutenant Kije’s Romance (Pro-
kofiev) and the theme from
Sting’s Russians, which was not
in the original version. We have
also included well-known TV and
film scores in their original,
classical version.” m}

For Radio

The Dutch state council, Hol-
land’s highest regulatory body for
the media, says it will announce
the fate of private catle station
Radio 10 on October 4.

The date was set during a coun-
cil hearing on August 15, which
discussed an appeal by state
“broadcaster NOS for Radio 10's
status as a foreign broadcaster to
be changed. The classification
was awarded by Holland’s media
commission, but the council has
the power to overturn the
decision.

Under Dutch media law, com-
mercial broadcasters such as
Radio 10 are allowed access to the
country’s cable networks only if
they are considered ‘non-Dutch’.
Although based in Amsterdam
and broadcasting mainly in
Dutch, the media commission
agreed that Radio 10 was foreign,

because its “‘broadcasting entity”

October Decision

10

by Paul Andrews

| is an Italian firm, Rete Zero.
| However, NOS disputes that its
| foreign interest is legitimate.

If the state council agrees,
Radio 10 would be forced either to
cease commercial activity or to
come off Dutch cable, which pro-
vides the bulk of its distribution.

Radio 10 itself is not a party to
the case, which is between the
media commission and NOS, but
MD Jeroen Soer says it has been
lobbying intensively behind the
scenes. He adds: ‘“We are prepar-
ing to cope with every possible
verdict”

However, there is no guarantee
that the council will deliver a ver-
dict on October 4. Soer points out
that it promised to deliver a
similar decision on the status of
TV station RTL 4 (formerly
known as RTLVeronique) in May,
but has still not made a ruling. [
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Klassik Radio Prepares For Launch|

Klassik Radio MD Manfred
Kuehn says the classical-based
satellite station will be launched
on October 1 as planned, despite
the recent demise of Radio
Belcanto.

The Munich-based Radio Bel-
canto, another national satellite
station but with a wholly-classical
format, ceased broadcasts on
August 5 after just eight months
on air. Helmut Markwort, MD of
Gong, the station’s parent com-
pany, said the move was primarily
due to a failure to attract advertis-
ing (M&M August 18).

However, Kuehn is confident
that Klassik Radio, based in
Hamburg, will attract solid adver-

by Robert Lyng

tising support: “We want to offer
a popular, but tasteful, classical
and cultural programme. As a
special interest medium, it will
give advertisers new possibilities
in reaching their target groups.”

Kuehn says the station - which
is a partnership between the

Ufa Film |

via parabolic antennas.

Klassik’s programme director,
Martin Falk, who has worked for
NDR, WDR and SWF as music
editor, says the station’s 24-hour
programme will be based on
popular classical music, which
will be broken up into five major
ing blocks. News bulle-

und Ferseh, of which Kuehn is
also MD, PolyGram Germany
and BMG Ariola - will be financ-
ed solely by advertising.

He adds that it will only use
CDs and will be broadcast via
the Kopernikus satellite. It will
be included on the German
cable radio programme and will
also be available Europe wide

IIIegaI Records Seized

IFPI MD Norbert Thurow says
the organisation, together with
GEMA and local police, recently
netted DM 90.000 (app. US$
57.000) worth of illegal records.
During a raid at two flea
markets in Berlin, numerous
dealers were arrested for selling
bootleg records of illegal concert
recordings. The goods, with a
market value of DM 70.000, were

confiscated. Police found another
1.300 records, most of which were
imported from Eastern Europe
and cannot be distributed in West
Germany for licensing reasons,
during a search of the dealers’
homes.

And in Waiblingen, near Stut-
tgart, DM 20.000 worth of LPs
containing illegal disco mixes
were confiscated.

First East German Indie Formed

Toni Krahl and Fritz Puppel,
members of the East German
rock group City, have founded
their country’s first independent
record company. The founding of
KPM Records, for an initial in-
vestment of DM 20.000 (app. US$
12.000) brings to an end the
monopoly previously held by
state-run company VEB.

KPM’s first release is an album |

from the group Herbst In Peking
(HIP). Prior to the overthrow of
the old regime, HIP, which plays
guitar-oriented, politically moti-
vated indie music, were forbidden
to perform in public. The band
members were regularly given
prison sentences for their prevo-
cative songs, written in German,
English, Russian and French. [

(adverdisement)
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tins will be presented hourly and
will be complemented with
cultural and economic infor-
mation.

Meanwhile, Kuehn says part-
nership negotiations are pro-
ceeding with Spiegel Verlag and
| the publisher of the Frankfurt
Allgemeine Zeitung newspaper. [l

| EMI Compllatlon

The spccia] marketing division
launched by EMI Electrola on
April 1 currently has six albums in
Germany’s compilation LP sales
chart.

They are Go Get The Cup,
Schmuserock, the triple LP Das
Jahrzehnt 1980-1990, The Best Of
19801990 Vol 1, the double
album Ich Liebe Dichand the 21st
Formel Eins compilation, Double
Fun.

Roman Rybniker, who heads
thedivision, says similar success is
expected for the recently released
maxi compilation Dance Max 3,
volume 2 of The Best of 1980-90
and the 22nd Formel Eins com-
pilation.

dance repertoire/SBK Worldwide.

Seven members of EMI Germany's sales and product staff recently saw MC Ham-
mer perform live at Providence, Rhode sland, before going to New York to learn
abour American marketing and sales techniques. From I-r: (front row) Klaus
Kalinka, western sales manager; Stefan Scheider, northern sales manager; Man-
fred Rolef, telephone sales manager; (back row) Charly Huber, southern sales
‘manager; Friedhelm Kaulen, sales director EMI Germany; MC Hammer; Gabriele
Zangerl, director product management; and Marco Quirini, product manager for

| Airplay Top 20
The results of Media Control’s radio monitoring during the first half of 1990 has
revealed the following radio airplay hit list.

I In Private Dusty Springfield &)
2. Nothing Compares 2 U Sinead O'Comor (Chrysals
3. 1 Promised Myself Nick Kamen (WER)
4. Das Erste Mal Tat's Noch Weh  Waggershausen & Lazlo (olydor)
S. Black Velvet Alarah Myles (Tedec)
6 LaLuna Belinda Carise (virgin)
7. Downtown Train Rod Stevart (WEA)
8. | Don't Wanna Lose You Tina Torner )
9. Sit And Wait Siey Younglood (virgin)
10. The Message Is Love Acthur Baker (Polydor)
11, Tears On My Pillow Kyle Minogue (Teldec)
| 12 Vogue Madonna (WEA) |
13. Verdammt,lch Liebe Dich ~ Mias Reim (Polydor)
| 1. Kreuzwortreatsel Achim Reichel (WEA)
| 15. Leningrad 8il joe! (ces)
16 All Around The Worid Uisa Sansield (BMG/Anoh)
17. Another Day In Paradise  Phi Coinc (WEA)
18 Get On Your Feet Glors Estatan (cBs)
19 Se Bastasse Una Canzone  Eros Ramazzoti (BMGArioh)
20. Advice For The Young At Heart  Tears For Fears (Phonogram)
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Prince Files Suit Against Sanavio

by David Stansfield

Prince has filed a civil lawsuit in
the Italian courts for breach of
contract  against  promotor
Francesco Sanavio, owner of the
Avantgarde agency. The move
follows a decision by a Venice
court to award Sanavio a US$ 1.3
million confiscation order from
Prince’s earnings in Italy, after the
cancellation of concerts in Turin
and Udine (M&M August 25).

A statement issued by Prince’s
company Paisley Park Enterprises
claims that the contract with
Sanavio said concerts could be
cancelled if final payment for
each date was not made prior to
each concert. It also says that
although full payment was not
made, Prince did perform two
concerts, in Rome and Cava.

The  statement  continues:
“Following the Cava concert on
July 18, Sanavio and his agents
surrounded the building with
Sanavio’s equipment and people,
blocked the exits with forklifts
and refused to allow Prince’s crew
and equipment to leave.

“In addition, Sanavio sent
an extortion note to Prince’s
business manager demanding
US$ 200.000, and release from
Avantguarde’s obligations to pay
remaining amounts due, ‘in order
to get the equipment out of the ci-
ty and avoid bad publicity’.

“In a statement made to the
press, Sanavio alleged that Prince
cancelled dates in Turin and
Udine due to poor ticket sales.
These allegations are false. By il-
legally detaining Prince’s produc-
tion staff, Sanavio made it im-
possible for the crew to reach the
venue in Turin in time to perform.
The Udine concert was cancelled
due to lack of payment.”

Sanavio, who says he has not
received  notification  of  the
lawsuit, refutes all the allegations
and says: “Do you think that the
judge who authorised the con-
fiscation order is stupid? He
doesn’t make an award just
because someone has a pretty
face, but by studying contracts
and documents.

| modified””

““The contract was for shows in
Rome, Turin and Udine, and the
total fee amounted to US$
1.000.040. T paid US$ 520.000 into
the Mercantile Bank in Los
Angeles on January 29 and US$
270.000 on March 15. The balance
was due to be paid before June 18,
but I paid Milan promoter Franco
Mamone US$ 350.000 on behalf
of Prince, as an out of court set-
tlement for an earlier confiscatfon
order (M&M July 14). That was
paid before June 18 and was more
than the balance owed’”

Sanavio has always maintained
that a contract was never signed
for the concert in Cava.

Responding to the allegation of
extortion, Sanavio says: “I lost
US$ 500.000 on the Rome concert
and USS$ 400.000 on the Cava
date. Because I lost so much
money, and was going to lose
again in Turin and Udine, I sent a
fax to Prince’s attorney Gary Stif-
flemann, to have the contract

Sanavio says he asked for US$

200.000 to be paid to the local
promoter in Cava, to “‘get the
equipment out of the city and to
avoid bad publicity”, and for pro-
duction costs on the Turin and
Udine dates to be waived. He says
he also asked for confirmation of
the Turin and Udine dates.
ling to Sanavio, Stifflemann

then sent a fax which said *“forget
about the US$ 200.000, because I
am not able to give you the money
at the moment, but you do not
have to pay production costs”.

Sanavio admits that work was
held up in Cava but blames a po-
wer cut. He claims that the fork-
lift incident was because one of
Prince’s UK crew members drove
it into a field and damaged land.
This resulted in what he describes
as “alittle fight between local and
international crew members”

When asked if he and his staff
surrounded the Cava venue to pre-
vent Prince’s crew and equigment
from leaving, Sanavio replies,
“Do you think I'm crazy. I don’t
come from Iraq!”

Centro Suono
Denies Extortion

by David Stansfield
Radio Centro Suono programme | black network station and broad-

director  Alberto Castelli  has
strongly refuted allegations that
the station’s owner, Annemaria
Albanesi, is guilty of attempted
extortion (see front page).
Castelli: “Albanesi has owned
the Radio Studio Due frequency,
88.005 FM, for seven years. How
can that have interfered with
Voglia di Radio which has only
been broadcasting for two? A
month ago, Voglia di Radio asked
to buy the frequency. Albanesi
agreed and the amount (o be paid
was L 300 million, in two parts. It
was purely a commercial deal.
““However, when they arrived
with the cheque they also brought
along a policeman. They pressed
charges for attempted extortion
only two days before their visit”
Castelli claims that widespread
press coverage of the case does
not differentiate between Radio
Centro Suono and Radio Studio
Due. He claims this has led to a
drop in advertising for Centro
Suono, which describes itself as a
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casts in central Italy to an average
daily  audience of  100.000
(Audiradio).

Castelli: ““Radio Centro Suono
is to take civil action against
Voglia di Radio for damage to its
image!” He adds that a court will
decide later this month whether
there is a case to answer or not
over the alleged extortion.

Meanwhile, Radio Studio Due,
which airs Italian music plus in-
ternational pop hits, is continuing
to broadcast as normal. However,
Castelli says he is not sure whether
plans to rename the station Radio
Centro Suono Due this month
will now go ahead.

Voglia di Radio, headed by

Giovambattisti di Giovanni and |

Fabio Bianchi, was launched on
87.900 FM in December 1988 :/‘:;3
a60% music policy and is bel
to have the backing of the power-
ful Christian Democrat party.
Voglia di Radio and Radio
Studio Due are not listed in the
Audiradio statistics.

RAI To Publicise Radio
Show On TV

State TV RAI has decided to |
publicise a RAI radio show
devoted to a national artist for the
first time. Lucio Dalla will spend
one week in the Stereo 2 studios
from September 18 and RAI TV
will screen adverts on all its three
channels to promote the station’s
telephone number for those who
wish to speak to the artist.

The event coincides with the
release of Dalla’s new album,
Cambio and is an exclusive for
Stereo 2, with Dalla answering
questions live.

The first time RAI TV and
radio formed such an alliance was
in June 1989 when Stereo 2
presented an  exclusive live
telephone interview with Paul
McCartney.

RA[ Stereo 2 executive Gigi
‘I do not know if events
such as these increase our au-
diences or not. But it is good for
our image and helps to create a
greater interest in our station’’

Dalla records on his own Press-
ing label, which is distributed by
BMG. Company marketing and
promotions  director  Michele
Mondella says it is his first solo
studio album for four years.

Mondella  confirms that a
special promotional 12" mix will
be selected from the album and
distributed to 50 radio stations.
As well as RAI radio, Mondella
says private national stations Rete
105 and Radio Dimensione Suono
are particularly important for
airplay.

To contact
Music & Media
Tel: 31 20 669 1961
Fax: 3120 669 1951/31 20 669 1931 (sales)
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Voice Of Scandinavia Launched

by David Rowley

Copenhagen station The Voice | mark’s first national commercial |

has begun broadcasting its Scan- |
dinavian service The Voice Of

Scandinavia via satellite and |
cable, effectively making it Den- |

radio station.

Broadcasts began in mid-
August and the station has access
to 450.000 Danish households on

Setback For Scandi Chart

A proposal by Virgin Denmark
MD Henrietta Blix to introduce a
Scandinavian sales chart has fail-
ed to win the support of Denmark |
IFPI. |

Insiders at an August 13 |
meeting of the organisation say |
that although there were people |
for and against the idea, the |
general feeling was that smaller
countries such as Denmark could |
end up being largely unre-
presented.

Other fears expressed included
the possibility that people outside
Scandinavia would come to
regard it as a ‘Swedish’ chart.

WEA Denmark MD Finn
Work: “The smaller territories
fear their domestic product would
always end up at the bottom of
the chart, or would vanish
altogether.

“It is difficult to judgeif such a
chart would be truly represen-

Finn Work - difficult to judge if such a
chart would be representative

tative. The countries of Scan-
dinavia are considerably more dif-
ferent than anyone in the rest of
the world might expect.”

The meeting asked for more in-
formation on the proposal, which
was raised six months ago. It is ex-
pected to be discussed again in
October. O

(adverusement)

the cable system, plus anyone else |

in Denmark or the rest of Sean-
dinavia with a dish to pick up the
satellite signal.

The signal is sent via Eutelsat [
F4, the same satellite which car-
ries Super Channel. It is
downlinked to the Danish cable
| network in the same way as any
“foreign’ cable operation would.

To comply with Danish regula-
tions, the Voice of Scandinavia,
which is on air initially from 06.00
until 24.00, is broadcasting about
20% of its programmes in
English. There are plans for
Swedish-language broadcasting in
the future.

Voice owner Otto ReedtzThott
says he wants to consolidate Den-
mark before directing the sta-
tion’s marketing towards cable
systems in the other Scandinavian
countries. But he says it will not
do so until the performance rights
question is resolved.

However, the station has
already begun approaching record
companies in each Scandinavian
country for local product to
include in its playlist.

“We'll be looking at Sweden
next)’ says ReedtzThott, “but it’s

only worth broadcasting to Swe-
den if there are Swedish adver-
tisers. Danish advertisers aren’t
that interested in their ads going
to Sweden.

““The long-term plan is to try
approaching multinational adver-
tisers, but we won’t do this in the
first half of the year. We have our
hands full with Denmark!”

Although  broadcasting  dif-
ferent programmes from the
Voice’s frequencies within Copen-
hagen, the new service will closely
follow the CHR format which has
made it the leading station in the
Danish capital.

ReedtzThott has also hired
American Jonathon Troen, for-
merly of Boston station WBCN,
to produce the station’s breakfast
show - a prospect Troen describes
as “‘exciting”’.

“‘Radio here is really young and
anything is possible, while in the
US, everyone thinks they've tried
everything and they’ll only go
with the same old formats.

“At WBCN we relied a lot on
pre-production and comedy to
give something a bit more than
just one voice. That hasn’t really
been tried yet here. a
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Explosives features the major new releases by established and new artists
It includes recent releases still in need of support on European radio.

[SINGLES OF THE WEEK ]
Deacon Blue - Four Bacharach & David Songs (EP) (c8s)
Dave Stewart & Spiritual Cowboys - Jack Talking  (RCABMG)
Alannah Myles - Lover Of Mine (Atantic)
S—— :

SURE HITS =y
Timmy Thomas - Why Can't We Live Together (Syncopate)
B-52’s - Channel Z (Reprise)
Matthias Reim - Ich Hab’ Getraeumt Von Dir (Polydor)
Adrian Belew feat. David Bowie - Pretty Pink Rose (Alantic)
Steve Miller Band - The Joker (Capitol)
EURO-CROSSOVERS 1
Vaya Con Dios - Nah Neh Nah (BMG Ariola)

Amedeo Minghi & Mietta - Vattene Amore (Fonit Cetra)

[EMERGING TALENT

DNA - La Serenissima
Lindy Layton feat. Janet Kaye - Silly Games

(Raw Bass)
(Arista/BMG)

The Chimes - True Love (CBS)
Deee-Lite - Groove Is In The Heart (Elektra)
[ENCORE E
Street Noise - Our Problem (Casablanca)
Bootsy’s Rubber Band - Jungle Bass (Islnd)
Aerosmith - What It Takes (Geffen)
The Family Stand - In Summer | Fall (Atlantic)
Herbert Groenemeyer - Deine Liebe Klebt (Electrola)

[ALBUMS OF THE WEEK ]

Prefab Sprout - Jordan — The Comeback (c8s)

The Pixies - Bossanova (44D)
Duranduran - Liberty (Parlophone)
Gianna Nannini - Scandalo (Polydor)

Black Sabbath - Tyr (IRS)
Prince - Graffiti Bridge (Warner Brothers)
Harriet - Harriet (East West)
Dread Zeppelin - Un-Led—Ed (RS)
David Rudder - 1990 (FFRR)
An Emotional Fish - An Emotional Fish (Fast West)

24 HOUR

20-23 MANDELA STREET 1016 DG AMSTERDAM 75008 PARIS

A DAY

RANCE GERMANY
EL: 010331429 42729 TEL: 010 49 89 29 8866

V ES CHART

Zzve
HIT MATERIAL |

Prince Airplay
OST-Pretty Woman Sales

USTERS

Chart Busters is a quick reference to this week’s Hot 100 Singles/Albums and the |
European Top 50 charts. Chart positions are indicated where appropriate.

SINGLES
Madonna Airplay
M.C. Hammer Sales

[CHART ENTRIES

Airplay Top 50
Wilson Phillips - Release Me (18) (5BK)

Sting - Englishman In New York (Remix) (41, (A&M) i
g - Engl (
(Arista/BMG) | B
(Baxter/Polydor)

Lindy Layton feat. Janet Kaye - Silly Games (42)
Charles D. Lewis - Soca Dance (45)

Tina Turner - Look Me In The Heart (46) (Capitol)
Hot 100 Singles

George Michael - Praying For Time (24) (Esic)
Deacon Blue - Four Bacharach & David Songs (EP) (33) (c83)
Jive Bunny - Can Can You Party (39) (Music Factory Dance)
Cliff Richard - Silhouettes (52) (EMi)

Top 100 Albums

Jon Bon Jovi - Blaze Of Glory (8)

Pixies - Bossanova (/9)
Carreras/Domingo/Pavarotti - In Concert (39)

(Vertigo)
4AD) |

(Decc)

Airplay Top 50 &

Mariah Carey - Vision Of Love (2-3) (e |

Matthias Reim - Verdammt, Ich Lieb’ Dich (3-5) (Polydor) |

DNA feat. Suzanne Vega - Tom's Diner (5-/0) ey |

George Michael - Praying For Time (7-23) (Epic)

Maxi Priest - Close To You (1/-20) (10 Records)

Hot 100 Singles

DNA feat. Suzanne Vega - Tom's Diner (2-4) (a&t)

Bombalurina - ltsy Bitsy Teeny Weeny... (3-7) (Carper)

New Kids On The Block - Tonight (1/~/8) (cas)

Jon Bon Jovi - Blaze Of Glory (15-27)

Roxette - Listen To Your Heart (/7-29)

Betty Boo - Where Are You Baby? (29-51) T

Top 100 Albums

(Vertigo)
(Parlophone)
(Rhythm King)

Pretty Woman - OST (/-2) (EMI USA)
Elton John - Sleeping With The Past (4-6) (Rocket)
Pink Floyd - The Wall (24-77) (Harvest)
Michael Bolton - Soul Provider (32-43) (cs)

(EMI USA)
Timmy Thomas - Why Can't We Live Together (Syncopate)
Vaya Con Dios - Nah Neh Nah (BMG Ariola)

YESTER HITS e urctr o i o v e 5. SEPTEMBER | - 1985

Singles
Baltimora - Tarzan Boy My
Opus - Live s Life (OK/Polydor)

Duran Duran - A View To A Kill
| Madonna - Into The Groove

| Tina Turner - We Don't Need Another Hero (Thunderdome)Capicol)

MASTER CHART - September 1, 1990

istorv. Com

(Parlophone)

Albums

Dire Straits - Brothers In Arms (Vertigo)

Bruce Springsteen - Born In The US.A. (cBs)

Sting - Dream Of The Blue Turtles (A&M)
| Bryan Ferry - Boys And Girls (Polydor)

Madonna - Like A Virgin (sire)
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MUSIC

Most played records compiled on BBC
stations and the major independents.

1. DNA feat. Suzanne Vega -Tov's Drer

e e
9. Soup Dragons - re

10. Cher Yo Wou' Koo o

1. Roxette -Licen To You Hert

12. Mariah Carey -Vorn Of Love

13. Lindy Layton -Siy Ganes

14. Tina Turner - Look Me n The Hext

1S. Elton John - C As The £ Of Tre St
16. Madonna - Hanky Prky

17, Was (ot Was) - How The Hear Betaves

18. Bantairs - 8y T Wer Yoo Foka Do Bk
19. Craig McLachlan & Check I-2-Amta
20, Wilson Phillips - ke e

switzerland

Most played records on the national chan-

nel DRS 3 and the private stations. Radio
Aktuell, Basilek, Radio Piatus, Radio Z
and Radio 24. Compiled by Media Con-
trol, Basel.

1. Madonna - oky Parky
2. Craig McLachlan & Check 1-2-Hora

3. Matthias Reim -Verésnm, h Lk Deh

4. DNA feat. Suzanne Vega -Ton' Dive

5. Was (Not Was) - Paps Was A RoegScne

6. George Michael - Py For Tine

7. Prince - Thees o The Tergie

8. Erste Allgemeine Verunsicherung - murs
9. Roxette - Hus: Have Ben Lore

10, Mariah Carey -Vsion Of Love

1. Phil Collins - Tt o The Way k .

12. Vaya Con Dios -Wiat's A Wonan

13, Nick Kamen -\ Fromaed Ml

14, Bananarama - s Ony You Love

15. Juliane Werding - Der Hivmel Shwei:

16. M.C. Hammer - Car' Toh Ths

17. Allanah - Love

18. Eros Ramazzotti - A € LinmersoPr e
19, New Kids On The Block -ScepBy Sy

20. Herbert Groenemeyer - Dee ise it

Most played records on the ARD stations
and the major privates. Compiled by
Media Control, Baden Baden.

1. Roxette it Hae Bees Love:
2. .M. Surpson & Dol Ky - Vi Lo ToLoe

3. Mariah Carey -Veion Of Love

4. Madonna - Hanky Parky

S. Matthias Reim -Verdanr, 6 Ly Och
6. New Kids On The Block -iep by Sep

7. Purple Schulz - Dot i Gereoch Gl
8. UB40 - Knsion Tomn

9. Nick Ka

Most played records on the national pop
channel O3. Compiled by Media Control.
Baden Baden.

1. Maxi Prlest - Ciose To You

2. Bananarama -1t Osly You Love

3. Biue Pearl -Naced o T o

4 Nerhmeaumeyﬂ DeneLese Kex

5. Nick Kamen -1

& New Kt 00 T Boc Sip By S

T e T

S o] T R el
Somuri

s - Reease Me
1. Cornelius - 2dseiy

12. Toto Cutugno - seme 1392
3. Wison Phill

18 Go Wt The Kig Of Wl Thinking

THIS WEEK

14, Elton John - Cub Ax The Ex Of TheSrec
15.C. Mo £ Brown 5o A Nk
Sinead 0" 2

20. Belinda Carlisle - Sunmer Ron

italy

i s G
Stereo D

S el A )
nOpiSemo

11, Wendy & L SewgOn
12. Guru Josh - oy
ards

16. Nigel Kennedy -urgs
i,

france

st played records on the AM and FM
stations as compiled by Media Control,
Strassbourg.

Radios Peripheriques (AM Stations)

1. Charles D. Lewis -Soca Dace
lre -Pes Pos Lrcars

3. Zouk Machine -idon

4. Joelle Ursull-We AndBack Bues

5. Alain Chamfort -Sous Pusqe CEst Grae
6. Thierry Hazard -Lejork

7. UBA0 - Kgston Town

8. . Barbelivien & F. Gray -A Toies e ks
9. Vanessa Paradis - Taden
10. The Christians -1Found Ot
11 Marc Lavoine - fu Fomine
12. Pauline Ester -Ou je UAdore
13. Patrick Sebastien - Le Ganbadou

18. Kent - aine UnPas
19, Michel Polnareff -Xara Sara
20. Pl Coll - e Haperd On The Vi To ewen

Radios FM
1. MC Sar . 1's On You

2. UB40 -Kinon Toun
3. Joelle Ursull - Whte And Bk Bues

18. Prince -Thevesn The Tenpe
19. Brace Honsy & The Rarge - s Te e
20. Various Artists -Nobody's Ctid s)

4 Elon John -Cus A The x4 Of h
5. A Toer
6. Alannah Myles -ack Veve

7. New Kids On mw«k | bl

it
10. Tina Turner - Foren Afar

holland

TS e R

tional stations Radio 2 and Radio 3 a5

compiled by Stichting Nederlandse Top
0.

DA fst, Sczamne Vogo T
Beat - FveBee Thskn A You
h Beverly Craven -Frone te
4. Aswad - Nexc To You
George Michael - P or Tme
6. Bonnie Raitt - Tho Caed Love
7. Corry Konings - oo Was De Tid
8 BZN-r
9. Vaya Con Dios - N Neh b
10 U0 Te o oD T s oo

spain

The 20 best played records in Spain from
Cuarenta Principales, covering the major
Spanish stations.

1. Radio Futura - Corson De Taa
2. Los Ronaldos - YaNo e Engws
R it ok

SepBy Sy
5. Willred Y La Gann g

6. Modestia Aparte - £ Per T Anor

7. Los Rebeldes -Diss e Lova

& BBt bt iy

9. Various Artists -t Hix

10 La Guardia - a Careera

|1 'ﬁd’neﬂ Clo ToYou

20. Thierry Hazard -Le ek
Jintand

Most played records on 40 private sta-

tions as compiled by Discopress Tampere.

Ity sag

12. Gabinete Caligari
13. Tennessee - U Noche b Mibu

i A Ak
3 Vaya Con Dios - wmmwm

4. Pepe Willberg -T
smumonmum SupiySep

TITLE

ARTIST . ORIGINAL LABEL - (PUBLISHER)

Hanky Pank:

Madonna- Sire (W8 Music/Blue Disque/WeboGir)

Vision Of Love
Mariah Carey- CBS (Vision Of Love/Been Jammin')

Verdammt, Ich Lieb’ Dich
Matthias Reim- Polydor (Kangaroo Musikverlzg)

Step By Step
New Kids On The Block- CBS (Maurice Sarr Music)

Tom’s Diner
DNA feat. Suzanne Vega- AaH (Rondor Husic

Thieves ln The Temple

_ Prince- Warner Brothers Controversy Musc)

Praymg For Time
George Michael- Epic (Morrison Leahy Music)

U Can't Touch This
MC. Hammer- Capitol (Jobete/Bust-It)

Kingston Town
UBA0- Vigin (spara Florid)

Club At The End Of The Street
Elton John- Rocket (Big Pig Music)

Close To You
Maxi Priest- 10 Records (Various)

It Must Have Been Love

Roxette- EMI (jmmy Fun Music)

Maldon

Zouk Machine-BMG Ariola (Virgin Musi)

1 Promised Myself
Nick Kamen- WEA (EMI Music)

Naked In The Rain

Blue Pearl- WA U/Mr Modo/Big Life (EG. Music/Copyright Control)

I'm Free
Soup Dragons feat. Junior Reid- Raw TV/Big Life (Westminster)

Hold On
Wilson Phillps- SBK (Varlous)

Release Me
Wilson Phillps- SBK (EMI Blackwood/Wilphi)

White And Black Blues

Joelie Ursull-CBS (Warner Chappel

She Ain’t Worth It
Glenn Medeiros & Bobby Brown- London (EFYChryss Musk)

The E Emperor’s New Clothes
Sinead O'Connor- Ensign (EMI Music)

Turtle Power
Partners In Kryme- SBK (£ Bsckwood Kiine)

Du Hast Mir Gerade Noch Gefehlt
Purple Schulz- Elctrola (Copright Control)

£
¢ | TITLE
| ARTIST - omioma e

Across The River
Bruce Hornsby & The Range- RCAIBMG (Zsppo/Basically Gasp)

Insieme 1992
Toto Cutugno- EM (Edizioni No. 2)

Samurai
Erste Allgemeine Verunsicherung: EM (Copyright Contro)

How The Heart Behaves
Was (Not Was)- Fontana (MCA Music)
Where Are You Baby?
Betty Boo- Rhythm King (Rhythm King Music)
I Can See Clearly Now

Hothouse Flowers- Fontana (Rendor Music)

That's Just The Way It Is
Phil Collins. Virgin/WEA (Phil Colins/Hit And Run)

LI

You Wouldn't Know Love
Cher- Geffen (Mr. Bolton/Realsongs)

Black Velvet
Alannah Myles- Adanti (EMVBlucbear Waltzes)

Listen To Your Heart
Roxette- Parlophone (jimmy Fun Music)

It’s Only Your Love
Bananarama- London (nner Bunch/ Warne Chappel)

What's A Woman
Vaya Con Dios- BMG Ariola (Vaya Con Dios/BMG)

Blaze Of Glor;

Jon Bon Jovi- Vertigo (Bon JovifPri/Warner)

« 1 Zufaellig
Cornelius. Tedec (Reguius)
Something Happened On The Way To Heaven

3% 18 O
Phil Collins- Virgin/WEA (Phil Collns/it And Run)

41 B Englishman In New York (Ben Liebrand Remix)

Sting: ABM (fapercRegatalegs)

42 » Silly Games
Lindy Liyton feat. et Kae- Arista BMG (Arawak/Ticabell Warner Chappell)

Wear You To The Ball
UBA0- Virgn (Sparta Florids)

Knocked Out (Shep Pettibone Remix)

Paula Abdul Virgin America (KermyiHip Tip Music)

%

5 6

45 m Soca Dance
Charles D. Lewis- BaxterfPolydor (Glem Music)
46 w Look Me In The Heart
Tina Turner- Capitol (Warner Chappel)
47 B Skies The Limit
Fleetwood Mac: Warner Brothers (Feetwood Hac/Warrer Tumerlane)

48 B Amanda
Craig McLachlan & Check 1-2- Elc (CBS Music)

© EMR/Buma/Stemra - Al righs reserved

ark

£
=
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16. Zouk Machine - Madon 16. Montenegro - Que Ciry 6. Madonna -Voge WalLovetmo ilay 3 W
17. Mariah Carey -VoonOfLoe 17 TGl s e e 7 Alah e st o 24 30 4 ol moeon &.‘[;wt':(,e o e ok el 49 [NE 2 L"'bs"“y I“"Y Weehy Yellow Polka Dot Bikini
16, PhA Collins 1efat The Wy ks 1. Wison Phillps - o & Kikks - Kinea Todee ¥ P Y- and Music/Siege) ombalurina- Cape (Carpoe Connely & Co)

19. Sinead O'Connor 19, Los Re 9. HCNﬂllnr thhuSnda

20. David A. Steware -juck Tdking 20. La Frontera - s Heria

10. Lea Laven -AiBibs | 25 w ; Mona
Craig McLachian & Check 1-2- Epic (Jewel Music)

Channel Z
50 > B-52's- Reprise (Man Woman Together Now!)

W MASTER CHART - September |, 1990 MASTER CHART - September |, 1990 m
i AmericanRadioHlistorv Com
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THIS WEEK

WKS on CHARTS

TITLE

COUNTRIES CHARTED

ARTIST - ORIGINAL LABEL -

(PUBLISHER)

69 © Rockin’ Over The Beat Uk
Technotronic feat. Ya Kid K- ARS (Bogam/BMC Publishing):
70 « Whose Law (Is It Anyway ?) DEACH
Guru Josh- de/Construction/RCA/BMG (Virgin/Copyright Control)
7| . Doubleback UK DCHSSF
zZ Top- Warner Brothers (Hamstein/Warner Chappel)
72 » s Oui Je LAdore B
Pauline Ester - Folydor (Ducomte PolyGram)
73 + . LFO o
LFO - Warp/Outer Rhyshm (Rhythm King Music)
74 » » Black Velvet DACHSDKSF
Alannah Myles- Aiantic (EMiBluebear Waltzes)
75 = o Come Together &
Primal Scream - Creation (Copyright Control)
76 » - I Can See Clearly Now i
Hothouse Flowers- Fontana (Rondor Music)
77 n ; Look Meln The Heart wKer
Tina Turner - Capitol (Warner Chappell)
o , HeartLike A Wheel w
The Human League— Virgin (Copyright Control)
79 » - That'’s Just The Way It Is UKDBNLOK
Phil Collins- Virgin/WEA (Phit Collins/Hic And Run)
B Next To You UKL
Aswad - Mango (Isiand/Acepeari)
8l B Groove Is In The Heart ue
Deee—Lite- Eekira (Delovely)
82 B The Joker Ui
Steve Miller Band- Capitof (Warner Chappel))
83 s  Poison K
Bell Biv Devoe - MCA (BMG Music)
84 s 3 The Party f
Latino Party— Polydor (Copyright Control)
85 = Melodie D’Amour £

7
Qma dnlbor HMLO BY/BM Productions)

Carry The Blame/California Dreamin’  «r

60

86 s River City People- eMl (BMG/UA Music)

87 o , Release Me K
Wilson Phillips— $BK (EM! Blackwood/ Willphill

88 w 1 Dub Be Good To Me FGR
Beats International - Go! Discs (Go! Discs/EM! Songs)

89 = Can’t Get Enough oK
Kim Wilde—- MCA (Rickim Music)

90 B End Of The World "
Sonia- Chrysalis (Mautoglade Music)

9l & Policy Of Truth FDDKGR!
Depeche Mode -~ Mute (Grabbing Hands/Sonet)

92 P
Sandelin & Ekman- Metronome/WEA (Various)

93 » 1 Hold On DCHSDK
Wilson PhiIIips— SBK (Various)

9 4 B Sotto Questo Solo !
Baccini & Ladri Di Biciclette— CGD (EMi/Denny Rose/insiemeBive Team/Terni)

95 B Now You'’re Gone W
Whitesnake - EM! (David Coverdale/WB Music)

9% =~ : Knocked Out (Shep Pettibone Remix)  «*#~
Paula Abdul- Virgin America (Kermy/Hip Trip Music)

97 = > Stay With Me Heartache/l Feel Fine "
Wet Wet Wet - Precious (Precious/Chrysalis)

98 s ; tandem f
Vanessa Paradis- Polydor (Melodie Nelson)

99 o - Something Happened On The Way To Heaven 7
Phil Collins- Virgin/WEA (Phit CollinsiHic And Run)

’ i i DEAP
|00 w n Don’'t Miss The Partyline A

Bizz Nizz- Cooltempo (MCA Music)

UK = United Kingdom, D = Germany, F = France, CH = Swizerland, A = Austria, | = lwaly, E = Spain. NL = Holland,
B = Belgium, IR = Irelaiid, § = Sweden, DK = Denmark, N = Norway, §F = Finland, P = Portugal, GR = Greece.

O = FAST MOVERS

DEC 15 FLORENCE

N
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NOV 25 LUXEMBOURG NOV 26 AMSTERDAM NOV 28 MANNHEIM NOV 29 NUREMBERG DEC) HANNOVER DEC 2 BREMEN

DEC16 LUGANO

<
i - ol
w ') W .
: |3 2 |3 TITLE
Pt i 2 ik
% ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED E = ARTIST - ORIGINAL LABEL -~ (PUBLISHER) COUNTRIES CHARTED
| , U Can’t Touch This UKDBNLEACHSDKEN 35 =2 Insieme 1992 FDACHP
MC. Hammer - Capicol (jobete/Bust—It) Toto Cutugno- £M (Edizioni No. 2
r: Tom’s Diner UKDNLE @ 2B Megamix DBNLCHDK
DNA feat. Suzanne Vega- A&M (Rondor Music) Technotronic - ARS (Bogam/BMC Publishing)
, , ltsy Bitsy Teeny Weeny Yellow Polka Dot Bikini 37 «» Vogue FDECHAGRI
Bombalurina- Carpec (Campbell Connelly & Co) Madonna- Sire (W8 Music/Bleu Disque/WeboGirf}
| _
UK. DBNLEACHSDKNSFGRI i UKEEN
4 ; . Ooops Up 38 » » Sacrifice b
Snap - Logic/BMG Ariola (Minder/Warner ChappellZomba) Elton John- Rocket (Bg Pig Music)
5 ¢ 1 It Must Have Been Love UKDBNLACHSPDKNSFI @ B Can Can You Party e
Roxette- M (fimmy Fun Music} jive Bunny & The Mastermixers- Music Factory Dance (Various)
6 ; ., SocaDance & 40 yw n Le Gambadou 4
Charles D. Lewis - Baxter/Polydor (Glem Music) Patrick Sebastien- EM (Francis Vachier)
7 , ¢ Turtle Power wOor 4 o Avant De Partir £
Partners In Kryme - $BK (EM Blackwood/Kikinit) Roch Voisine- GMBMG Ariola (Ed. Georges Mary)
g8 Maidon FANL @ o , Vision Of Love UK DN
Zouk Machine - BMG Ariola (Virgin Music) Mariah Carey - CBS (Vision Of Love/Been fammin')
9 oo Verdammt, Ich Lieb’ Dich DACH @ . , Englishman in New York (Ben Liebrand Remix) u*
Matthias Reim- Polydor (Kangaroo Musikvertag) Sting - A&M (Magnetic/Regattallegal)
| 0 o 1 A Toutes Les Filles 8 44 « We Love To Love 0
Felix Gray & Didier Barbevilien- Biar (Zone Musique) P.M.Sampson & Double Key - €BS (2nd Hand Music/Siegel)
I e« Tonight UK DirsF 45 » > Le Temps De Copains f
New Kids On The Block- cas (M Starr/EMI April/A. Lancelotti) Les Vagabonds— Carrere (Editions Oriando)
| 2 . ; Naked in The Rain KAk 4 6 » 5 Club At The End Of The Street UKEDP
Blue Pear|— WA.U/Mr Modo/Big Life (EG. Music/Copyright Control) Elton John - Rocket (Big Pig Music)
| 3 s n White And Black Blues £DBA 47 o o Samurai oA
Joelle Ursull— cas (Warner Chappel) Erste Aligemeine Verunsicherung- EMi (Copyright Control)
i FDA EDECHAGR!
14 s » Kingston Town 48 = » The Power
UB40 - Virgin (Sparta Florida) Snap- Logic/BMG Ariola (Hanseatic/Fellow)
@ 5 « Blaze Of Glory UK DNLCHSINSF 49) » What Time Is Love? (Live At Trancentral)
i ]on Bon JOVi— Vertigo (Bon Jovi/Pri/Warner) KLF - KiLF Communications (EG./Zoo/Warner Chappell/Copyright Control)
| 6 » s 1Can’t Stand It DBEACHSOK So s 5 What's A Woman DBACHAGR
Twenty 4 Seven - Freaky Records/BCM (Stop & Go/Cat-Talk/Siegel) Vaya Con Dios - BMG Ariola (Vaya Con Dios/BMG)
/{7\ » ; Listen To Your Heart UK Bl o « Papa Was A Rolling Stone oNGgcH
J . z 5
N/ Roxette - Pariophone (immy Fun Music) === o VV&%W&MW (Jovee Musicy
I8 - Step By Step FDBACHSSFGR B Silhouettes w
New Kids On The Block - CBS (Maurice Starr Music) Cliff Richard - emt (Sylvester Music)
19 « « Thieves In The Temple UK DBNLECHSDKENSF 53 o & Everybody Everybody FEl
Prince - Warner Broshers (Controversy Music) Black Box - Groove Groove Melody (Warner Chappel)
20 - Killer DBNLACHSGR 5 4 o o Better The Devil You Know FDBEDKGR
Adamski— MCA (MCA/Beethoven St. Music) Kylie Minogue - PWL (Al Boys Music)
21 v o» Un’ Estate Italiana FDACHI o 3 The King Of Wishful Thinking o
Gianna Nannini & Edoardo Bennato- Virgin (Sugar/Warner Chappell) Go West- Chrysalis (Campbell Connelly/Zomba)
22 - Hanky Panky UK.DBNLEACH.DK ISF! @ @ 8 The Emperor’s New Clothes UK.DBNLADKI
Madonna - Sire (WB Music/Blue Disque/WeboGirl) Sinead O’Connor - Ensign (EM! Music)
23 u 1 165 On You FDBE o 3 ©Opel Manta 0
MC. Sar & The Real McCoy - Zyx/Miuiski (Winirup Musik) Norbert & Feiglinge - Glamour/EFA (EMI Music)
B Praying For Time UKBEN 58 = Il Suffit D'Un Ou Deux Excites f
George Michael- Epic (Morrison Leahy Music) Footbrothers- CBS (Captain Click Prod)
25 = Close To You DBNLS 590 = » Infinity (1990’s Time For The Guru) 284cHoke
Maxi Priest— 10 Records (Various) Guru Josh - de/Construction/RCA/BMG (Copyright Control)
2% > v Bo Le Lavabo F 60 » - Tricky Disco UK
Lagaf- Flarenasch (Editions Carrere) Tricky Disco- Warp/Outer Rhythm (Outer Space Music)
27 I Promised Myself DEAGHSDG 6l Dirty Cash DBNLACH
3 2 h 91 )
Nick Kamen- wea (EM Music) Adventures Of Stevie V- Mercury (Copyright Control)
28 x 1 Yous Etes Vous £ 62 o o Aime Moi 8
Benny B. - Vie Privee (Copyright Control) Claude Barzotti- Zone Music (Zone/Barzo Music)
@ s ; Where Are You Baby? “| 63w 4 Amanda oK
Betty Boo- Rhythm King (Rhychm King Music) Craig McLachlan & Check |- 2- Eic (CBS Music)
30 = Le Jerk! £ 64 She Ain't Worth It UKDBNL
8 N % 9 .
Thierry Hazard- CaS (CBS Music) Glenn Medeiros & Bobby Brown - London {EMY/Chrysalis Music)
3 | 2 - I'm Free i 6 5 « 4+ VYiolence Of Summer UKBISE
The Soup Dragons feat. junior Reid- Raw TVBjg Life (Westminster) Duran Duran- Parlophorie (Skintrade/EMI)
32 » o Se Bastasse Una Canzone FDBACHP 6 6 5 5 Silly Games W
Eros Ramazzotti- DDD (DDD/Una Lira/Scorribanda) Lindy Layton feat. janet Kaye - Arisa/BMG (Arawak Ticabel/Warner Chappell)
B Four Bacharach & David Songs (EP) w 67 & Still Got The Blues (For You) baso
Deacon Blue - C8S (MCA Screen Gems EMi/Carlin) Gary Moore- Virgin (10 Music)
4 » Hardcore Uproar o 68 - - The Great Song Of Indifference DANET
Together— London (Copyright Control) Bob Geldof - Mercury {Nob Music/Intersong)
OPEN AIR FESTIVALS AUG 25 EASTBERLIN / AUG 26 HOCKENHEIM / SEP) LUNEBURG/HAMBURG OCT11 SUHL/DDR OCT12 CHEMNITZ/DDR OCT14 ZURICH OCT16 STUTTGART OCT18 SALZBURG
0CT20 MUNICH OCT 21 FRANKFURT OCT 25 MUNSTER OCT 26 BRUSSELS OCT 29 STOCKHOLM OCT 30 STOCKHOLM NOV 1 COPENHAGEN NOV 3 GOTHENBURG NOV 4 LUND NOV 6 PARIS
NOV 7 PARIS NOV 9 STRASBOURG NOVIOLYON NOVI11LAUSANNE NOVI3LINZ NOV14 VIENNA NOVIS AUGSBURG NOV17 FREIBURG NOVI18 RAVENSBURG NOV 19 SAARBRUCKEN
NOV 21 DORTMUND NOV 22 UTRECHT NOV 24 KASSEL
DEC 4 BERLIN DEC 5 HAMBURG DEC 7 COLOGNE DEC10 BOLOGNA DEC 11 TURIN DEC12 ROME DEC 14 MILAN
< -

(NE 2
(RE 2

= NEW ENTRY
= RE-ENTRY

9 0

9
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hot 13T C-10 5 K3

NATIONAL HITS READY TO EXPLODE!

uk & ireland
|

George Michael
| Praying For Time (Epic
Deacon Blue
| Four Bacharach & David Songs (CBS)
| CIiff Richards
Silhouetres (EM)

Sonia
End Of The World (Chrysals)

germa aust
switzerland

Erste Allgemeine Verunsicherung

Samural (EMI/Ger/Aus/Swi)

P. M. Sampson & Double Key

We Love To Love (CBS/Ger)
Herbert Groenemeyer
Deine Liebe Klebt (Electrol/Ger/Aus)
Culture Beat

|| Ve You (CBS/Ger)

La Guardia
La Carratera (Ziio)
| Gabinete Caligari
| La Culpa Fue De Cha Cha Cha (M)

El Norte
| Nunca Te Fallare (CBS)
| Juan Carlos Valenciaga
| Cata Vex Que T Tengo (Vi)

92
A Toutes Les Fills 10

Mol &

@ @
Avant De Parte al
Bocter The Devi You Know 4
Black Velvec "
Blaze Of G is
B0 Le Livabo 2%
Can Can You Party 3
Can'e Get Enough o
Carry The Bame/Calfornia Dreamin 8
Close To You 2
Ciub At The End Of The Streec i
Come Together s
Dirty Cash 6l
Don't Misz The Partyline 100
Doubleback 7
Dub Be Good To Me "

Bt i s Yo (an it o) 13
Everybody Everybe

Four Bcharach 8 D2 Sogs ) 3
e o 8
o Panky

s 3
Heare Lice A Whee! 7
Hold O 2
1 Can See Clearly Now 7%

is

z

3t
Sl n Ou Do xcass 8
Infinicy (1990's Time For The Gurs) 9
Inseme | 3
it Must Have Been Love s

(s On You n
e B ot 5o o D b
2

firi8 i
Koo O $hp Pecbons Remie) 9%
Le Gambadou o

il 0
Le Temps De Copains 5
ro n
Listen To Your Heart 14
Look Me in The Hearc ”
Madon s

Megambe
Melodie D'Amour

¥ — =

Sandelin & Ekman

10 (WEA/SWe/Nor)

Kayo

Another Mother (Sonet/Swe)
| MC Nikke T

Jos Haluu Saada (CBSFFin)

| Flopstarz
| Flopfeber (HarekivDer)

Naked In The Rain i3
Next To You 0
Naw You're Gone 95
Qoops Up. 4
et 57
OuJe
X o A Rt Sone st
8
Fasey Of Tru 9
Praying For Time gt
Release Me. o
Rockin' Over The Beat P
Sicnfice 3
Samurai. o
Se Bastasse Una Cantone 2
She Ain't Worth It 6
Sihouerces 52
Sty Games. 3
Soca Dance.

¢
Someshng Hapenad On The Way To Heaven 39
Sotto Questo 9

S W 1 Hrschll Fee e 97
Step By St 1§
Sl Goe The Blues (For You) o
Tandem
Thas o The vy et 7%
The Emperor's New Clot s
The Grea Song OF irence &
The Jok 8
™ m. O Wil Thaking 55
o
o=l ©
Thieves I The Temple 19
Tom's Diner 2
Tonighe i
Tricky Disco 0
Turde Power 7
U Can'e Toueh This 1
Un'Estae Icalana 2
Verdamme, lch Lieb’ Dich 5
Vioience Of Summer o
Vision Of Love 2
o ¥
vou Ersvow b
We Love To. “
Wit Tene s Lov? (Uve A¢ Trmcenura) 49
s A Woman 0
Bner sen You By »
Whice And Black Bloe 1
Whote Law (s Anyws 1) 70

INDEX

| 5
| | {

I Y T

‘ Les Muscles

nmm. & Ladri Di Biciclette
Merguez Party (Folydor) | Sto Queto Sole (CGD)
Patricia Kaas Fiorello |
| Les Mannequins D'Osier (CB5) Spiagge (Ibiza) |
Florent Pagny Marco Masini |
Ca Fait Des Nuit Di icordi)
Indochine Tulio De Piscopo

Jastao (Costa st}

'WATCH OUT FOR...

| Des Fleurs Pour Salinger (BMG Ariok)
|

| Bart Kaell
| ZeilJe Voor Het Eerst (BMG Ariola/Bel)
| BZN
| Yeppa (Pronogram/Hel) !
Vaya Con Dios
Nah Neh Nah (BMG Ariola/Bel/Hol)
Ben Liebrand feat. Tony Scott
Move To The Big Band (CBSHol)
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Adsonah Myles 16 st %
Anita Baker 50 Michae Bolton 2
Antonello Vendita 8 Midaghe OF 2
8- 91 Mike O 85
s s Kids On The Block 7
Boys 47 New Kids On The Block 2

Beach Boys 2 Nage 2
Bec Gees & Nick Kamen 7,
Bty joe! 61 Paric Kaxs e
Bob Geldof 2 ick Bruel »
Candy Duffer & P Colins 3
CarrerasiDomingolPavarotsi 39 Pk Floyd 2
Craries D. Lewis 70 Pixes i
Clousenu 9 Poison 3
Craig McLachian & Check 12 70 Rado Futurs 7
David Bowe 75 River Cty People 9%
Depeche Mode 2 Roch Voshe 2
Doro. 99 Rod Stevarc 8
Elion john 4 Roling Stones 56
Eros Ramazoc s 3
e, e 17 S 57
Faith No Hore 72 Seesd O'Connor 1+
Flecowood Mac @ 12
Gary Moore 9 Soulll Soul 36,
Gy Kings 51 Soundurack ~ Days Of Thunder 8.
Josh 49 Soundurack - Pretry Woman I
Hanne Bost 87 Soundurack - Tecnage Mucamt Ninja Turdes 44
6 Soundurack - Eis Am Stel 10

Hothouse Flowers S5 Tak Tal

Tegy Pop 76 Techmowonic »
n Donovan s Carpenters 7
Jean Pichel farre 18 The Chimes 8|
A Lynne 81 The jeif Healey Bang 8
Joe Cocker 11 The Nevite Brodher 59|
Joelle Ursu 100 The Notting Hiliies 2
v B The Soup Dragons P
Kaselruther Spaczen 6 Tioa Turner v
94 Toten Hosen 2

Lagat B Tow is
Les Vagabonds 4 uss 13
Los Panchos & Ulimo De La Fia e
Luciano Pavarord 35 Vanessa Paradis &
Luciano Pavrott 91 Vasco Rossi 5
M 3 Vay Con Dies 10
Madonna. 6 Vien W
Magoum 57 Was (Not Was) o
Mango 84 Westermhagen 8
Marco Masi 56 Widecker Herzhuben 1
Marah Carey n e 2
Mz Reim 7 Zouk Machine 2
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SPAIN Infity (990 Time For The Guru) | MiAbueks
HOLLAND U Can' Toueh This Kiler
BELGIUM e e et
SWEDEN Do Ml o CantcTouch Ths
DENMARK Hopcn M Havm e (e
NORWAY et Hawe Besnll v |
FINLAND  [lfeiused [ty
IRELAND | s e [ Tomis Diner
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| Blaze Of Glory

Jon Bon jou {PolyGram)
Blaze Of Glory
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U Can't Toueh This
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Ooops Up

wobowd
‘World In Motion

| N O =

Vogue

Madea WER)
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Still Gnt The Blues
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nly eswday - Greatest Hits
The Caprers ojGran

Pretty Woman
S - ey o )
Moe!
Ragror (CBS)
Paradise In The Picture House
| T g
Nl htOwIs
Voo o (B e
Fretty Woman
S - Py Wora @)
| Step By Stej
o v o AP
Existir
Ve 1)

Fronte Del Palco
Vo R M)

| Todo Panchos

| o oo (5

Only

erday - Their Greatest Hits
o)

| Mini Play -Back
B o

Passion
| Hame B! prdey)

Still Got The Blues
GaryMoore Vege)

Whose Are These Boots
o P

No Sy
No Swe (PlyGran)

Pretty Woman
G

cy Voran (%)

Matthi
M Re (P Grar)
Still Got The Blues

| G Mo (g
I'm Breathless
Vo (WEA)
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Radio Formats - The Classical Approach

Traditionally the preserve
of *highbrow’ public
service stations, classical
music formats are
becoming increasingly
popular among

listeners straight away. Second, we
will have wider distribution on
cable systems: we are putting more
pressure on the Bundespost
[which controls them] to make
channels available, and we hope to

classical project pending in
Europe. A number of program-
mers are now turning their atten-
tion to potential commercial for-
mats for so-called ‘serious’ music.

One is Holland’s Radio 10.
issi of Radio 10

Paul Andrews looks
at prospects for

three stations which
are about to enter the
European market.

he demise of Radio Belcan-

to does not seem to have

deterred the new classical
radio players. But will Klassik
Radio or CLT’s RTL Classique
fare any better? How do they hope
to winadvertisers and audiences in
the competitive new radio market
of the 90s?

Ironically, the Gong group’s
decision to close the Munich-
based Belcanto, described as
Europe’s first national all-classical
commercial station, came within
days of the announcement that
BMG Ariola and PolyGram were
toinvest in Ufa (Bertelsmann) sta-
tion, Klassik Radio, due to launch
from Hamburg this October.

Belcanto’s failure has been at-
tributed to a combination of poor
advertising sales and low cable
penetration - the station had no
terrestrial frequencies - although
the parent company’s investment
in an expensive East German prin-
ting plant has also been blamed
for forcing the cutbacks which
killed the station.

It had tried to turn classical
music into a popular commercial
format by adapting many of the
techniques of pop radio, for exam-
ple using DJ-style presentation,
but succeeded in reaching only
around 40% of German cable
households.

Populist approach

At first glance, Klassik’s approach
appearssimilar: the tation plansa
‘populist’ style in an attempt to
find new audiences for classical
music, with cable and satellite
again forming the backbone of its
distribution  across  Germany,
Austria and Switzerland. MD
Manfred Kuehn is adamant things
will work out.

““First, we have a terrestrial fre-
quency in the Hamburg area -that
offers us 1.8 million potential

get the left free by
Belcanto. And, to be polite, we
think we have a better programme
than Belcanto!”

That, he believes, is the critical
factor, as important to a commer-
cial classics format as any of its
popular counterparts. He hopes to
adapt the methods of Germany's
successful private pop stations to
the classical arena.

““We need to get classical music
out of the ghetto, to get listeners
new to this kind of music. We hope
to appeal to young people, and to
housewives during the day. I think

“We need to get

classical music out

of the ghetto,”
Manfred Kuehn

the time is right for this kind of
programming.’ He points to Lu-
ciano Pavarotti’s recent success in
the UK charts, and to a revival of
concert-going in Germany, as pro-
of that a popular classics format is
needed.

That format itself “will be
classical in the broad sense. It will
be serious, but concentrate on the
popular classics, including jazz to
a certain extent, and lighter music
such as operettas. There will also
be a lot of live music from the
many festivals we have in Ger-
many, and from abroad?”

Among  ‘cor’  composers,
Kuehn identifies Mozart, Brahms,
Bach, Tchaikovsky and Vivaldi.
Conversely, “‘we might have pro-
blems with some contemporary
serious music and too-heavy sym-
phonies - they could be presented
during the evening programme but
not during the day.”

Speech comprises 20% of the
mix. Kuehn hesitates to describe
his presenters as DJs, but “they
will be identifiable personalities,
not just playing the music but in-
troducing it with background in-
formation. In prime-time they will
mainly be playing relatively short
pieces, with news on the hour, ser-
vice information and ad spots!”

Klassik Radio is not the only

Klassiek were suspended in
March, following problems with
its satellite relay. However, a
relaunch is now planned for the
network, to be renamed Concert
Radio and marketed to cable
systems across Europe - par-
ticularly in the Benelux, Scan-
dinavia and the UK. Test broad-
casts begin on September 1.

Music:speech ratio

Concert Radio is being pro-
grammed by Liesbeth Duintjer,
using an all-music format with a
very personal selection of mate-
rial. ““It’s not going to be music
for the millions, with operetta and
50 on, but totally classical music.
That’s not to be confused with
A o Vil B

According to Henri Roemer,
head of international affairs at
parent company CLT, a format
has yet to be decided upon. “There
is a discussion between several
tendencies. Some want it to be
‘more light classical, others want it
more serious.”

Roemer says no decision will be
‘made before the end of September.
However, the most favoured op-
tion is understood to be a light
classic formula, with 90% music
and speech confined mainly to
brief multi-language an-
nouncements. Daytime output
would consist of shorter pieces,
with concerts and specialist pro-
grammes in the evening.

UK franchise

A classical format may also be in
the running for one of the three
national commercial radio fran-
chises to be awarded in the UK
within the next two years. The
shadow Radio Authority has
already d that one of the

ly don’t have to be serious.

“There are obviously the
famous composers like Rach-
maninov, Chopin, Bach and
Mozart, but there will be a few
who are not so well known, but [
like. It's something personal, a
matter of feeling: we’re not going
to play Wagner in the morning,
and you can’t have two pieces of
60 minutes plus, or two or three
orchestral things, after one
another.

“When [ did the test transmis-
sions last year, [ just thought what
I would like to hear on the radio -
but we got some wonderful reac-
tion, so many people must have
felt the same?”

Initially, Concert Radio has no
speech - Duintjer believes the
advertising “‘is quite enough”.
However, since the station wants
toinform listeners about program-
mes, that may change: ““We want
to have the schedule published
separately, but if people prefer, we
may have to include on-air an-
nouncements.”

Meanwhile, a third approach
comes from RTL, which plans a
pan-European RTL Classique.
Satellite ~ distributed to cable
systems and Astra home-dish
owners, plus transmitters in Lux-
embourg and other - as yet un-
named - countries, its launch has
now been put off until early 1991.

new stations will be devoted to
music ‘other than pop’, and
Classic FM, backed by Andrew
Lloyd-Webber’s Really Useful
Group has announced that it will
bid for the licence.

Before the bidding opens, the
company is keeping exact details
of format and programmes under
wraps. But CEO David Maker

“The classics cer-

tainly don’t have to

be serious,”
Liesbeth Duintjer

again puts the emphasis on ‘light
classics’ and a personal style: ““It
is a populist approach - we want to
distance ourselves as far as possi-
ble from Radio 3 [the BBC’s
classical channel]!” His target au-
dience is much younger, “‘the 25-
455 who are the new and booming
market for classical music on
D”.

However, with only one FM fre-
quency on offer, and no decision
yet on whether that will be
allocated to the (presumably)
‘pop’ or ‘non-pop’ franchisee, it is
still far from clear how Classic will
fare. Depending on how the
Authority defines ‘pop’, it may
find itself up against competition

T PROGRAMMING . W

from any number of other formats
- including perhaps jazz, MOR
and even rock.

But handing the national fre-
quency to a mainstream pop ser-
vice could, Maker believes, lead
both it and competing local sta-
tions into difficulties, bidding for
the same ad spend.

““Classical music is a market
with real potential. It appeals to
low TV viewers, especially of com-
mercial channels. They’re a whole
segment of people which only a
very limited number of media are
reaching - just the colour sup-
plements, really”

Advertising potential

This realisation that classical
music radio can reach an untap-
ped advertising market provides a
major spur to renewed interest in
the format. As commercial sta-
tions in competitive European
markets turn to tight formatting to
reach audiences in depth rather
than breadth, so the appeal of a
classical option is growing.

While a classical station will
probably not deliver particularly
high ratings in any market, its au-
dience profile is likely to have a
number of distinctive traits. As
well as being difficult to reach
through other advertising media,
they are likely to be comparatively
high earners, so stations will hope
to attract premium rates from
advertisers marketing high-value
products.

Manfred Kuehn confirms the
profile for Klassik Radio’s target
audience. ““Our listeners may well
have a better lifestyle than a nor-
mal audience. Suitable goods for
advertising could include luxury
cars, cognac and champagne, as
well as more down-to-earth pro-
ducts. Sponsorship is also very
suitable for such a high-quality
programme,  appropriate  for
banks and insurance companies to
be associated with!”

Kuehn also believes that Klassik
could probably charge advertisers
more per thousand listeners than
most pop-formatted commercial
stations. And, with a heavy music-
to-speech ratio, he thinks it will be
cheaper to run than a pop station.

Concert Radio director Foppe
Jan Smit takes a similar line,
believing comparatively low reach
will not hinder the station. ““For
us, it's the listener density that
counts, the kind of people we do
reach. It will be a quality au-
dience’

that this is a road to riches. “RTL |

Classique will be a commercial
station, but it will not earn a lot of
money;” he admits frankly. ‘That
is difficult because it is not possi-
ble to interrupt the music with
advertising spots.

““1 am surprised that other sta-
tions think they can make a lot of
money. I have made many
business plans - they all make a
profit, but not much?”

CLT, it would seem, feels it
should be present in this market,
but has less than total faith in its
viability. RTL Classique, says

Henri Roemer

music sales and rejuvenation of its
audience since the appearance of
CD.

While insisting that it will not
“‘push” BMG or PolyGram pro-
duct, Kuehn also welcomes their
participation in Klassik Radio.
“As well as money, they are put-
ting in their know-how about
‘music. We are interested in making
use of that experience!”

Transmission methods

One major handicap to the
development of private classical

Roemer, will be as much a promo- | stations across Europe, though, is

tional vehicle for the organisa-
tion’s orchestra as a commercial
venture.

The promotional angle is also a
factor in the development of the
other classical privates, with
record companies showing renew-
ed interest in finding a forum for
their classical product.

Reflected most directly in
PolyGram and BMG Ariola’s in-
vestment in Klassik Radio, this en-
thusiasm can be traced directly

But Roemer strongly disagrees
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back to the revival in classical

still the shortage of terrestrial fre-
quencies. According to Gong MD
Helmut Markwort, terrestrial
broadcasting could have saved
Belcanto. “It would have been
receivable in cars and uncabled
households, which could have
made a big difference)’” said his
statement on the station’s closure.

Circumstances have forced
Klassik Radio, Concert Radio and
RTL Classique all to commit
heavily to cable and satellite. But
all would like to move to wider FM

transmission, and for both Klassik
and RTL their limited conven-
tional networks will be vital in
building an early listenership base.

Smit believes confinement to
cable could hold the station back
in some territories. “‘In Holland,
it’snota problem, but in countries
like the UK where cable is
underdeveloped it can be difficult.
We do have contacts with ter-
restrial broadcasters, particularly
in France and ltaly, and are trying
to develop others.”

Kuehn does hope that digital
transmission via the Kopernikus
satellite may boost Klassik Radio’s
appeal, but with no domestic
reception equipment yet available
this remains a long-termaim - and
perhaps only the very distant ar-
rival of in-car satellite receivers
will make it viable.

And this is not a route which ap-
peals to Classic FM. Maker: ““Peo-
ple keep approaching me about
satellite and cable radio, but really
1 am sceptical about it. Cable
reach is very low in the UK, and
there is very little evidence that
even when they do have it that peo-
ple listen to the radio via cable!”
FM stereo coverage, offering the
optimum combination of reach
and sound quality for the format’s
discerning listenership, remains
the all-or-nothing option for
Classic.

“It’s the listener
density that counts.
It will be a quality
audience,”

Foppe Jan Smit

But even if that never happens,
private classical music radio looks
to have a future in Europe. Indeed,
despite the hurdles to distribution,
stations introducing it believe an
established international reper-
toire, educated audience and low
speech content may -be the for-
mat’s trump, giving it an ability to
cross national boundaries more
easily than many pop formats.

Smit sums up the most popular
scenario: “Across Europe, there
must be room for two classical sta-
tions to survive. | think there will
be one clear winner, probably
playing popular light classics, with
another, more serious alternative’
That, he says, mirrors the US ex-
perience - and he counts his own
station as a contender for the se-
cond position - with RTL and
Klassik likely to battle it out for
the lead.

MU
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The abundance of so-called
‘new age’ labels and
growing sales reflect the
genre 's ascending

complain that nobody comes up
with anything different any more’”

In the UK, too, exposure is
severely limited. Val Rooker, a

'y with
across Europe. But,
as Chris Fuller discovered,
this has not been
matched by a growth in
radio exposure.

pop!

hough useful as an um-

brella term for a broad

range of synthesised, am-
bient and acoustic musical styles,
the ‘new age’ tag is now widely
disparaged by both musicians and
record industry, mainly because of
yuppie/new hippie lifestyle con-
notations. Alternative titles like
‘contemporary instrumental’ and
‘new instrumental music’ abound
but as labels such as Windham
Hill and Private Music have
broadened to encompass vocals,
perhaps US radio’s preference for
‘new adult contemporary’ (NAC)
is the most suitable, and is the term
used for this article.

Despite the problems of defini-
tion and misinterpretation, West
Germany, Europe’s largest album
market, boasts a fertile NAC
record sector with home-grown
labels such as IC, Sky and
Erdenklang faring well next to the
international competition of Win-
dham, Private, Venture, No Speak,
Nonesuch, Global Pacific, Mea-
dowlark, Cypress, Narada ..the
list is endless.

IC has achieved more than
20.000 international sales with the
likes of Peter Seiler, Software,
Dancing Fantasy and Megabyte,
athough label manager Mark
Sakautzky says this is no thanks
to TV and little thanks to radio.
The label targets specialist evening
shows on the ARD public stations
SDR (Stuttgart), SFB (Berlin)
and, in particular, WDR (Col-
ogne), where Winfried Trenkler
hosts the influential ‘Schwing-
ungen”’ Thursday night show.

Sakautzky: ““Most German
programmers with influence, who
could give this kind of musica true
chance to get to a broader au-
dience are just so damned ar-
rogant. They keep on pushing the
same old established stars and tru-
ly believe they are God’s gift when
it comes to judging what people
want to hear. The funny thing is
that these people keep on scream-

London-based publicist for Pri-
vate Music, says that despite the
label’s broader-than-most reper-
toire, chasing airplay for such non-
chart based material can prove
frustrating. Rooker: *“It appeals
more to night-time listening,
where we score some success. But
plays during evening hours are ex-
tremely difficult to monitor. It re-
mains a new and strange music to
many and I believe some program-
‘mers are not aware of the depth of
popularity that the music has with
the public. The appeal is certainly
enough to warrant regular shows.”

Private, a New York-based label
which was set up in 1983 by Peter

Baumann of electronic band
Tangerine Dream, embraces vocal
and left-of-field artists, with Andy
Summers, Leo Kottke, Nona Hen-
dryx and Yanni established stars
and autumn releases planned for
Suzanne Ciani, Ravi Shankar and
Philip Glass. Rooker says the label
is currently talking to new London
commercial Jazz FM in a quest to
establish a regular NAC slot.
Similar placement problems ex-
ist in Spain and France, though in
Italy the signs are more encourag-
ing. Leading the way, commercial
station Radio Monte Carlo
(RMC) has a high NAC content,
with a nightly 22.00 show hosted
by ‘Nick The Nightfly’ and NAC-
styled tracks inserted amid the pop

| and rock throughout the day. In-
ing for new musical ideas and | | deed, RMC declares such faith in

Frank Cody believes there is a real market for NAC radio in Europe.

the music that it may use it as the
basis for a new channel.

RMC programme controller
Novella Hazan decided to back
NAC in November 1988, consider-
ingita “‘natural alternative” to the
rock, pop and dance which tended
to “saturate the national air-
waves”, Hazan: “Our listeners cry
out for variety and we felt that the
mood generated by much NAC
music lends itself ideally to late-
night programming. The hunch
was right and the listener response
has been excellent.”

RMC, one of Italy’s leading
commercials with a daily audience
of some 1.168 million (Audiradio)
compiles a monthly top 10 NAC
playlist, which Hazan says is *‘bas-
ed on radio acceptability and
listeners’ requests, not on sales”.

And in March, in collaboration
with independent label Les Folies
Art, RMC launched Europe’s first
specialist NAC magazine, - the
bimonthly New Sounds.

Hazan is currently considering
introducing another NAC show
and researching the feasibility of
an all-NAC channel: “We may
havea full-time NAC station. Why
not? But I want to expand on a
sure footing, rather than make a
leap into nowhere”

If it proceeds, the NAC station
will provide an obvious boon for
NAC labels, with whom RMC
already enjoys a close relationship.
Thestation’s logo has appeared on
the cover of both Windham Hill
and Private Music compilations
and it intends to collaborate with
other labels on future CDs and

New Dawn For An Adult New Age?

promotions via the New Sounds
‘magazine.

Though Italy may be waking
up, it still has far to go to match
the US where some 20-25 stations
offer variations on an NAC theme.
The format’s development is wide-
ly attributed to radio consultants
Frank Cody and Owen Leach,
who launched the definitive NAC
station, KTWV ‘The Wave’ in Los
Angeles in February 1987. That
station’s success has now been
emulated across eight major mar-
kets including Chicago, Dallas,
Miami, San Diego and Seattle and
the format has been successfully
exported to Japan, where ]-Wave is
Tokyo's leading station.

Through consultancy company
Cody/Leach Broadcast Architec-
ture (CLBA), “The Wave’ concept
has recently been offered to Euro-
pean stations. “I think that in
Europe there’s an even broader ap-
plication for NAC than in the US,
where though radio offers tremen-
dous choice the market is very
fragmented and music tastes are
perhaps more rigid}” says Cody. ‘1
think there’s a greater open-
mindedness in Europe as regards
new musical ideas.”

According to the US model,
NAC stations pull their highest
audiences during the middle of the
day, from 9.00-15.00, with many
listeners tuning in at work. In LA,
KTWV leads the ratings for the
lucrative 25-54 year old male au-
dience which, says Cody, “is an
extremely desirable target for
advertisers”.

Cody’s vision of NAC is broad,
from the jazz-tinged pop of
Everything But The Girl through
Pat Metheny, Kitaro, Vollen-
weider, Rubaja, Hernandes, Will
Ackerman to Steve Kindler and
Yanni. He describes the field as
“music for. the information
generation, whereas the pounding
rhythm of rock & roll reflects an
industrial age. Essentially it’s a
mood service. People tune to it
knowing it’s a place where they
can relax but also knowing it’s not
going to send them (o sleep.

“At the same time, people won’t
feel embarrassed to be associated
with NAC because it’s not muzak,
but rather quality and creative
music of a certain ambience. It’s
largely passive, sure, but radio can

be a passive as well as an active
medium. The skill is to modulate
the flow?” O
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The Force Of Power
Force Of Power (Lower East Side/Holland).
Contact: LES/tel:31.20.711292/fax:204163

Blaha/tel:33.20.. 78287E/Iax 82623
This lot are a French version of the Blue Nile. The songs are often
based on meandering but melodic keyboard patterns while the

France). Contact: D:

singer has the same sort of lost and lonely voice as the vocalist with
the Blue Nile. Carefully constructed and well-performed music.
"4 Licence and sub-{ publlshmg ﬁte owept Franoe.

| Nils Landgren

de Sera/tel:46.8.7914600/

Hiphouse track based around the currently ubi-
quitous “The Power!” chant. Though no claim
to originality is being made, this groove comes
out strong. It is doing well in the Dutch clubs and
could also reach larger European audiences.
Licence and sub-publishing free except Holland.

Sandelin & Ekman

10 (WEA Metronome/Sweden). Contact: WEA/
[Mattias Wachtmeister/tel:46.8.7300720/
fax:7356454

This record has already done well in Sweden,
narrowly missing the no. 1 spot and now it is
top 5 in Norway. Both men used to be in Style,
one of Sweden’s better pop groups of recent
years. 10 s actually a medley of the band’s past
hits and is a good sampler of their work.

Niklas Stromstedt

‘Om (WEA Metronome/Sweden). Contact:
WEA/Mattias Wachtmeister/tel:46.8.7 300720/
fax:7356454

Stromstedt, one of WEA/Metronome’s first
signings is a veteran of the Scandinavian
music scene with a career going back 10 years.
He used to produce pop duo Lili & Sussie,
going on to work with various rock bands. Om
has been a major summer hit in Sweden. The
forthcoming LP, also called Om will be
released in September.

Cosmo De La Fuente

Baile Tropical (President/UK). Contact:
President/Alix Edwards/tel:44.71.8394672/
fax:9309400

A salsa dance track from this widely acc]aumed

‘ Give It Up (Caprice/Sweden). Contact:

fax:109992

| Easy-going pop with a lush production and
some tasteful arrangements by this session
trombone player and ex-member of Chapter 2.
Landgren has played alongside Randy
Crawford and Hans Breuker, among others,
but on the strength of his debut solo release he
will do just fine on his own. The track is taken
from the LP Follow Your Heart, released
September 24. Licence and sub-publishing free
except Scandinavia,

Anouk

Riding The Wave (BR Music Two/Holland).
Conact: BR/Bert van Breda/tel:31.3494.54410/
fax:60431

"This ex-lead singer of The Cappellos and The
Revelettes has come up with an interesting song
that is obviously influenced by voguing but
also has a fair degree of sophistication. The
backing and the arrangement are first-class.
Licence available for the world except Benelux
and some sub-publishing available.

Red Kiandinga

Ndalame (DDD/ltaly). Contact: Keep On/
Elisabeth Galletta/tel:39.2.26112230

A mixture of Italo house and African pop Wllh a
solid and ashout-alg
brass arrangement and some of the vocal phm
ing is rather reminiscent of Mori Kante’s Yeke
Yeke. A good party record with an up feeling.
| Licence and sub-publishing still widely available.

E
g

Andre Leon
The Truth (Reachin/UK). Contact: Reachin’/
Mike Morrison/tel:44.8] 7461209

Venezuelan trumpet player. The
of state-of-the-art production and a dash of
roots Latin sensibility makes the many copyists
around at the moment scem somewhat second-
rate. Licence and sub-publishing stil available
for some territories.

Records mentioned on this page are by promising acts which have potential for breaking into the pan-
European market. The selection is done by the editorial team of Music & Media. Radio & TV programmers
wanting to play the material mentioned here should be aware that not all records are mecessarily released
in every territory. international A&R managers and music publishers on the look out for new deals should
contact the original master/publishing owners. Country of origin and contact numbers are listed as known.
Those wishing to submic material to this section should send their records, biographies and photos to Music

| This is a strange, metallic and atmospheric num-
ber where the groove is stronger than the melody
but this sort of music, under the name techno or
hardcore, is currently gaining popularity. Licence
and sub-publishing free except UK.

& Media, Gary Smith, PO Box 9027, 1006 AA Amsterdam, Holland.
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Nils Landgren

Follow your Heart

New CDILP

Release in
Sweden
September 24

Subpublishing/
Licensing
available outside
Scandinavia

Talent Tracks issue 35

Title: Give It Up

46-8-791 4692
or fax 46-8-10 99 92

For info call int. ‘
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Los Lobos

This week sees the release
of Los Lobos’s new LP,
‘The Neighbourhood:

According to London

Records international
manager John Reid: “It's
an album project but we
are still going to go after
CHR radio for a hit with

0s Lobos started out as an

East Los Angeles cult

band, making pop/rock
music with a strong base in
Tex/Mex. With albums like 1983’s
..And A Time To Dance (their
second) and How Will The Wolf
Survive, they built up a loyal press
following. But their big break
came in 1987, when Ritchie

Valens’s family asked them to
perform the soundtrack to ‘La
Bamba’, a movie about the rock &
roll star. The album sold five
million copies worldwide, while
the title track single peaked at no.

6 in the Eurochart Hot 100.

The follow-up was La Pistola,
which was released in late 1988
and was largely an acoustic LP of
traditional material, sung in
Spanish. In contrast, the band’s
new LP, The Neighbourhood, is a
rock album.

Its September 3 release will be
followed by the single Down On
The River Bed on September 10,
which will coincide with a short
tour of the UK, Holland, Italy,
Germany and Spain.

Los Lobos are signed to Lon-
don Records for the world except
North America (Slash Records).
John Reid explains the company’s
promotional plans: “The cam-
paign is based around the band’s
availability for promotion and
live work in Europe, because they
have heavy commitments in the

““We are sending DJs one-track
7" white labels and one-track
CDs of the single, just before the
band arrive for their tour. We had
a choice of devoting the two
weeks that they are here to promo-
tion, or to concentrate on live
work and to fit in interviews
around that. We chose the latter
because they are a very good live
act and because, when their time
is so limited, just doing dull
promotional work seems a waste!”

Down On The River Bed is
only being released in Europe.
Reid again: “It is a good song,
even if it is not an obvious choice
as a single. If it gets a lot of
airplay that's fine, but it's more of

a promotional tool. The follow-
up single will be either Emily or
Angel Dance.

“They are both very CHR and
we plan to release them just before
Christmas. The band will be back
in Europe for more promotion in
January/February, and a tour will
follow. In the meantime, we will
send out electronic press Kits,
which include a video interview.
And there are plans to film a TV
special in California for broadcast

| in the new year.’ )
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Magnum

= Signed to Polydor worldwide

m Publisher: Time Music

® Management: Keith Baker,
London

m Group members: Bob Catley
(vocals), Tony Clarkin
(guitar), Wally Lowe (bass);
Mickey Barker (drums), Mark
Stanway (keyboards)

m Current album: Goodnight
LA, released July 9

m Current single: Heartbroke
And Busted, released August
13

m Production: recorded at
Goodnight LA studios in Los
Angeles, produced by Keith
Olsen

m Promotion: press, radio and
TV adverts have supported the
album’s release

= Tour plans: a UK tour is
planned for September and
October

m Euro release: no immediate
plans

Magnum are a UK rock band that
have been together for 10 years
and have made five studio albums
and one live LP. Their first,
Vigilante, was released in 1986
but went uncharted.

However, in 1988, Wings Of
Heaven peaked in the UK album

| chart at no. 5 and reached no. 29

in the European Top 100 Albums.
The LP scored three top singles in
the UK: Days Of No Trust (which
went to no. 32), Start Talking
Love (no. 22) and It Must Have
Been Love (no. 31).

On Goodnight LA, which is
currently no. 40 in the Top 100
Albums chart, lead guitarist
Clarkin shares the writing credits
for the first time, with Russ
Ballard, Jim Valence and Sue

‘ Shiffron.

Element Of Crime

u Signed worldwide to Polydor’s
Progressive label

m Publisher: Roof Music,
Bochum

® Management: Self-managed

® Group members: Sven
Regener (vocals/guitar), Jakob
lja (guitar), Veto (bass),
Richard Pappik (drums)

m New album: Crime Pays,
released August 9

m New single: Surabaya Johnny,
released August 9

m Production: recorded live at
various venues in Germany,
Austria and Switzerland.
Produced by the group

m Promotion: a comprehensive
radio interview tour in GAS is
under way, along with an
extensive campaign with
Germany's WOM retail chain.
The WOM stores will be
decorated with three different
posters and the group will be
featured in the WOM Journal
(400.000 copies). Some

| 150.000 flyers have also been
‘ printed

m Tour: a German club tour is
‘ planned for autumn

m Euro release: Crime Pays has
| been released in GAS and the
Benelux and is available in
most other European
territories as a direct import

Crime Pays is the fifth album by
Element Of Crime, one of
Germany’s best live bands (their
German club tour last autumn
attracted over 20.000). The 10
tracks on the LP were composed
by the group, with lyrics by
Regener. The single Surabaya
Johnny is a cover version of the
Brecht/Weill ~classic and is
receiving about 35 airplays a week
in Germany, while the video is in
rotation on MTV.

Progressive A&R manager Tim
Renner says the band have sold
over 100.000 records in their five-
year history.
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keep hearing rumours from

my spies in the UK that
George Michael’s forthcoming
Epic album Listen Without Pre-
Jjudice: Volume I will be followed
up with volume 2 this side of
Christmas. Nice timing, George,
and if you can come up with
another little smoochy number
like Last Christmas this year, you
will definitely be on my festive
playlist.

Alas, not many anniversaries
for you this week. Bee Gee Barry
Gibb is 44 on September 1, Al
Stewart is 45 on September 5 and
Chrissie Hynde will be 39 on
September 7. And this month that
trend-setting UK magazine Blitz
celebrates its 10th year. Among its
claims to fame: it was ““probably”
the first magazine to interview the
mighty Smiths and Wham!.

R A Y

September 1 is also the launch
date for London’s Kiss FM. Ac-
cording to one of the DJs, the
presenters “will not talk all over
the intros and boost their egos’.
Welcome on air, boys and girls,
and 1 wish you luck.

Actually, there are a few new |

stations for me to say hello to -
RTL International has been
broadcasting since August 15 and
Radiocentras in Lithuania has
also just launched (although 1
haven’t managed to tune in yet).
Andit’s a big hello to the first new
national UK station in 23 years,
BBC Radio 5, on air on August
27. David Hatch, MD of BBC
Network Radio, tells me RS’s the
place to be if you want a bed-time
story for your child, language tui-
tion, World Service updates and a
ringside seat at all the great sports
events. All at once? A virtual roll-
call of Beeb personnel - Terry
‘Wogan (zzz), Stephen Fry, Phillip
Schofield, Pamela Stephenson,
Emma Freud, Johnnie Walker,
the irksome Simon Fanshawe etc -
will be among the hosts for what
looks to me like the broadest
variety of shows available on one
station in Europe. Unless, of
course, YOU know better...

D I o

Oh, and on a similar subject, |

need your help. If youarea jazz,a |

hard rock or any sort of specialist
show presenter, could you drop
me a note? It’s all to do witha top
secret mega plan of mine. Nuff
said.

Tee hee. Following the news
that Robbie Vincent has donated
a sizeable chunk of his personal
record collection to Kiss, comes
reports of a similar gesture at
another incremental - this time by
the programme controller of
Stockport-based KFM. Only dif-
ference here is that John Evington
now wants his 3.000 records back!

Oh dear. Independent Radio
News in London and its sister sta-
tions LBC Talkback and
Newstalk have cut another 21
jobs. Meanwhile, one of the sta-
tion’s producers, Peter O’Con-
nell, has been fired for airing a
phone-in on “sexual deviancy”
including bestiality. Presenter
Barney Burnham is said to have
been suspended for six months,
but whether this means he has
been hung from the ceiling is not
really clear!

Now, a little item due to be sold
at a rock & roll memorabilia sale
at the end of last month, will be of

; interest to everyone who has ever
crossed swords with their boss.
| 1t’s a typewritten note from a sta-
tion manager telling off a DJ for
staying out of the office too long
ona job. But then the job was in-
terviewing John Lennon and
Yoko Ono lying in bed in Mon-
treal as a peace protest. The
memo has a hand-written note of
explanation on it from Lennon
himself and was expected to raise
at least £ 2.200 at the auction.

I was in Prague last month to
sec The Cure performing to
12.000 people, a great night in-
deed. Perhaps the best bit (by
Western standards) was the price
of aticket - between US$ 7-10. Ex-
pensive for the East, but if that
price is anything to go by, I will be
seeing all the super groups in
Czechoslovakia in the future.

Now here’s a sure hit from
EMTI’s John Briley. Fancy doing
an on-air interview with MC
Hammer? Well, take one into the
studio, ask it a question and bang
the microphone a few times!
John, it’s the way you tell ’em.

| Rzy_.ba

B A KNG wAVES

® Format: broad-based music
and culture

® Music/speech ratio: 65:35

® Top shows: ‘Coca-Cola
Eurochart’, *Stereo Club’

W Target audience: ‘youth’

® Actual audience: app.

million (average)

DJ/producer, Viedek Kleszcz:
““Radio 2 is one of four national
stations, but it is the only stereo
service covering the whole coun-
try. As such, it was decided that
it should be an artistic station,
so we have theatre, discussions
and literary programmes as well
as music.

“Music  programmes  are
mainly devoted to various kinds
of pop, though classics are also
part of the schedule. Music
varies a lot, from easy listening
in the mornings, to get people in
a happy mood, to specialist
shows on soul, country, oldies,
world music, and so on.

“Music selection is done by
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Hours on air: 05.30-02.00

Address: ul. JP Woronicza 17,
Blok D, 00-950 Warsaw

-
L
® Ownership: state-owned
L]
® Telephone: 48-22478327

individual DJs and producers.
There is no playlist but DJs have
their own powerplays, which de-
pend on personal taste. Usually
people play up-to-date releases,
50 there is a lot of pop, but we
also use magazines like Bill-
board and NME to select hits
from the jazz, indie, ethnic and
other specialist charts.

““We try to describe youth cul-
ture from around the world,
everything from heavy metal to
Algerian rai, because people
here don’t know much about it
yet. We have been isolated for
more than 40 years.

““Weekends are different, with
more pop culture. Every Satur-

——— Tuning In To Polskie Radio 2-

day afternoon we play the
‘Coca-Cola Eurochart’. This is
the most popular chart here and
helps bring us closer to Western
Europe. Other charts on Polish
radio are based on listeners’
votes, not record sales.

““Sunday is more oldies bas-
ed. It’s more relaxing and we
also have some live concerts.
The big evening show is the
record review, featuring the best
album tracks. Other shows are
more singles based.

“There is some sponsorship.
For example, the daily phone-in
show ‘Radio Contact’ is sup-
ported by Medicat, a medical
equipment company. Advertis-
ing is not aired during shows,
but at the end of them.

“A special office provides
feedback, so we know what peo-
ple want to hear. Listeners call
and write a lot; we get about
20.000 letters weekly. We do
some roadshows and outside

Polskie Radio
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events, but money for them is
very limited.

“Our relationships with re-
cord companies vary, but we do
try to co-operate with them and
generally they are good to us.
Most send promo discs, even
from West Germany, the UK
and the US. But we still need
better contacts. Although our
market is not very big yet, it’s
still important for them to get
airplay in Poland.

“As for the future, we are try-
ing to change but we don’t yet
know how things will work out.
Broadcasting as a whole is
changing in Poland, and will
continue to, but it’s too early to
say how things will develop?”

MusIC

MEDIA
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PP Powerplay
AD: Additons to the phylist
LP: Album of the week :
L Clp %
ST: Swdio g
IN: Interview s

Due (o summer vacation, Tis & Trends
[l o be publihed undl issue 36.

UNITED KINGDOM

BBC RADIO I - London
Chris Lycett - Sen. Prod.

ist:
AD Clff Richard- Sihouettes
Deacon Blve- ' Never Fall
BList:
4D fnet fcksor- Arighe
els Love
Lonon B e Bhon
Quireboys: There She Goes
Sonia- End Of The World

CAPITAL RADIO - London
Richard Park - Prog. Cor
2D Dece Lra. oo s T
LA Mix- Coming Back For More
Whitesnake- Now You're G
Yen- Tak To Me
fine ks Arge
on't Be A Fool
K. S Blonde

METRO FM - Newcastle

Max Priest- Peace Throughout

ICCADILLY RADIO - Hane s
David Dunne - Head Of
List:

AD Aswad- Next To You
Go West- King Of Wishful
Lindy Layton- Silly Games
George Michacl- Praying For Time
Prefab Sprout- Looking For

BList:

AD Dream Warriors- Wash Your
Duran Duran- Violence Of
i T KT LKA

ndon Beat- I Been
ot it Siovemes
UB40- Wear You To The Ball
Was Not Was- How The Heart

'GREATER LONDON RADIO - London
Trevor Dann - Head Of Music
AlList:
AD John Martin- Deny This Love:

s
Robert Cray- The Forecast

AD Jonathan Buler- Heal Our
Tak Tlk- Life's What You
Bob Geldo- Love Or Samething
Alannah Myles- Lover Of Mine

BRMB

Robin Valk - Head Of Music

Alist:

AD Primal Scream- Come Together
Wison Phillps- Release Me

Go West- King Of Wishful
George Michael- Praing For
Deacon Biue (EP)
Wet Wer Wet- Stay Wich Me
KLF- What Time Is Love:
MC Hammer- You've Got Me.
Human Lesge: e L A
Betty

8 List:
e Cesr. G Of Fols
Tony Toni Tone- The Blues
Richard Marx. Endless Summer

2

ST

nmu Brown- Sun Worshippers
Black Crowes- Hard To Handle
Do oo B Angelima

TION REPORT

Deacon Blue- Il Never Fall
George Michacl- Praying For

Venus
tan Gilln- No Good Luck
ad Zeppelin- Heartbreak
World Party- Way Down Now
RADIO CLYDE - Glasgow
Alex Dickzon- Pro. Dir
A5 B Ttsy Bicsy Teeny
Bell Biv Devoe- Poison
Se-ko/Wah\b«g- TheRgh
The Time- Jerk O
Dave Steware ek T:Ikm(
Partners In Kryme- Turtle:
Betty Boo- Where Are You
o

BLi

AD tan Gilan- No Good Luck
HsiPrie- Pac Throughous
MC Hammer- Have You Seer
Horey Chil. Scapp’Stone.
Plutoric. Tubalar Bells
Robert Cray- The Forccast
Talk Talk- Life's What You
Tears For Fears- Famous Last
Joan Armatrading- Free

RADIO CITY - Liverpool
Tony McKenzie - Head Of Music
erlist:

AD Medeiros/Parker- All I'm
Ben Licbrand- | Wish
Brenda Russel- Stop Running
Fleetwood Mac. Skies The Limic
Craig Melachlan- Mona
Bruce Hornsby- Across The
 Slen Gt Yu've Got e

2 ]ohnny Gilkenny G- Hy Hy My
ne- The Blues
George Mcaael- Prayg For
KLF- What Time Is Love
Bombalurina- sy Bitsy T
ATrbe Called Quesc sons
Asvad- Next To Y
ReeeousBrohers. Unchined
Depeche Mode- Policy Of Truth
Seiko/Wahiberg- The Right
Craig McLachian- Amanda
Was Not Was- How The Heart
Prefab Sprout- Looking For
Betty Boo- Where Are You

R0/ TRENT GROUE. Mot
Len Groac-Deputy Prog D

st
20 Rt angerous

The Associates- Fire To lce

Betty Boo- Where Are You Baby

Kenni James - Head Of Music

AL
AD Sting: Engishman fn NY

Wilson Philips- Release Me
Billy Idol- LA Wormart
Duran Duran- Violence Of
Deacon Blee (EP)

ATLANTIC 252 - County Meath
l‘:ul Kavanagh. Head Of Music

? Dak e Vega- Torr's Diner
Bombalurina- sy Bits Teery
Mariah Carey- Vision Of Love
New Kids OFT Block- Tonight
Bad Engish- Possession

Parcners In Kryme- Turtle
Prince- Thieves In The Temple
Jon Bon Jovi- Blaze Of Glory
Madonna- Hanky Panky

Soup Dragons- I'm Free

RADIO RADIO - Manchester
Nigel Williams - Sen. Prod.
AlList:

AD Human League- Heart Like A
George Michael-Praying For
Steve Millr Band- The Joker
‘Was Not Was- Now The Heart

BList:

4D Basomi Fusrateg.

IsIn

Martay 'N' DBM- Summertime
LP Whispers
An Emotional Fish

R A N

2 FM - Dublin

oo Carks- DY Proc,
P Prince- Thieves In The Temple
Prefab Sprout- Looking For
e Carey. Vidon Of Love
DNA/Suzanne Vega- Tom's Diner

fammer- U Can't Touch This

AD Nelson-
Tongue '’ Cheek- Nobody
The Pretenders- Lecs Make A
Jon Bon Jovi- Biaze Of Glory

LP The Swnning

WEST GERMANY

BAYERN 3 - Munich

Claus-Erich Boetzkes - Head Ent. Pgms.
ALy

anche- Blue Train

Fury IT Shaughterhouse- One
Dario Ghanal- Mother Nature
Lonnie Gordon- Beyond Your
Charles D Lewis- Soca Dance
New Kids OIT Block- Toright

B List:
AD Vaya Con Dios: What's A Woman

NDR - Hamburg

Lutz Ackermann - Hosd Of Misi

AD London Bear-
Pter Cornelus. Zutalg
Siorella Mammoia- La Giostra
Ch

FC e Tos e Gt
Worl Party- Way Down Now
MaxiPriest Peace Throughout

RADIOHALIAKE Suiffeid
Pepall - Head Of Music
o Tk Tk Lyt ou
ck Crowes- Hard To Handle
i . e St
B52's- Channel Z
London Beat- ' Been
ABC- Look Of Love
Sonny Southon- Faling Through
RADIO BROADLAND . Ry
wve Brown - Head Of Musi
PP Crig kst Al
Descon Be- A You Thre

Wison Phillps- Relezse Me
Roxeute- Listen To Your

Maxi Priest- Peace Throughout AlList:
Frazier Chorus- Nothing AD Wet Wet Wet- Stay With Me
BList: |7 Pl Carrack- Loveless
AD Joan Armatrading. F St Enghmen o NY
oo, B O Glry Marx- Endless Summer
Paul Carrack- Loveless I.ondon Beat- ['ve Been
Harret- Temple Of Love BList:
CHiff Richa il AD B

Joe Jackson- Steppin’ Out
Tears For Fears- Famous Last
LP Duran Duran
An Emotiondl Fish
iver City People
MC Hammer

DOWNTOWN RADIO - Belfast

John Rosborough - Head Of Prog.

AD Deacon Blue- 'l Never Fall
ive Bunny- Can Can You Party
Richard Marx- Endless Summer
Johnathan Butler- Heal Our
John W. Harding- The Devil In
Paul Carrack- Loveless
Propaganda- Only One Word

GWR - Bristol Swindon
Ay Westate - Head Of Music
AD Aswa fo You
vy ips- Release Me
Shakan’ Stevens- Pink
Seiko/Wahlberg- The Right
Steve Millr Band- The joker
Human League. Heart Like A
DeeedLite- Groove Is In The
B:52's- Channel
DaeSimar ck kg
London Beat
Somy S To Worlds

Halo James- Wanted

Asvad-Next To You
Suzanne Vega- Tom's Dine

Vaya Con Dios- What's A Woman
Nikki- Notice Me

FOX FM- Oxford

Steve Ells - Prog. Contr.

AD Deacon Blue. 1l Never Fal
Hothouse Flowers- | Can See
Steve Miler Band- The Joker

al Scream- Come Together
Madonna- Hanky Panky
New Kids OTT Block- Tonight
Tongue 'n Cheek- Nobos
Wilson Phillips- Release Me

L 208 - London
M Graham - Prog. Dir.
PP Soma-End O Toe erld
London Beat- e Been
Black Crowes: Hard To Handle
World Party- Way Down Now
List;

4D Pim Screan- Come Together
Chrs De Burgh- Don't Pay The
Tak Tk Life's What
List:

AD foe Jackson- Steppin’ Out
Hamme?- You'e Got Me
Jonathan Butler- Heal Our
Zeno- Deliah

- Wenn Du Mich
Crosby Sils & Nash- If
Richard Sanderson- So Many

SWF - Baden Baden
Ulli Frank - D)/Prod.
Human League- Heart Like A
Dave Stewart- ack Talking
Propaganda- Only One Word
Wet Wet- Stay With Me
LP An Emotional Fish
Sonny Southon

HR 3 - Frankfurt

Markus Hertle - DJ/Prod.

/AD Hothouse Flowers- | Can See
PM. Sampson- We Love To
Crag Melachian- Mona

JonBon ot e Of Gy
Conspiracy- Everyt

ONASusme Ve Torss Diver

Queen Of Spades- Here | Am

snn Stuttgart

omas - Prod.
e King Of Wishful
LP Bonnie Raitt

RB 4. Bremen

Axel Sommerfeld-

Burghard Rausch - DJ/Prod.

AD Acrosmith- The Other Side
Aswad- Next To You
Claudia Bruecken- Absolut

Shack- | Know You Well

Dave Stewart-
Philips Wilson- Release Me

SR/EUROPAWELLE SAAR

Dieter Exter - D/Prod.

AD Chicago- Hearts In Trouble
Bruce An Bongo- Geil
Tony Toni Tone- The Biues
Bombalurina- fts Bitsy Teeny
Cold Jam- Last Night A DJ
Whitesnke- Now You're Gone
Quirebos: There She Goes
Hanne Boel-| Wanna Make Love

fi-Noize- Stand A
i ot Lockig o
LP Knebword

RIAS 2 - Berlin
Henry Gross - Head Of Music
A List:

Joe Cocker- Living n The
Andrew White- 'm Only
Snap- Ooops Uy
Alannah Myles-

roencmeyer- Deine Liebe Klebt
Big Fun & Sonia- You've Got A
Dusty Springfeld- Reputation
Hanne Boel- | Wanna Make Love:
Horse- Sweet Thing

SFB2- Berlin
Juergen Juergens - Head Of Music
AlLise:

AD Charles D Lewis-Soca Dance
Bonie Rait. Have A Heart
‘Wilson Phips- Release Me
George Michael- Praying For

B List:

AD Maloo- Love Grow
Hothouse Flowers- | Can See
DNA/Suzanne Vega- Tom's Diner

RADIO RPR - Ludwigshafen
Hans Kappes- DJ/Prod.
4D Hor, St Thi
sie Ania- Eyes Of A Woman
P Thews  TreTorpe
LP Purple Schul
Wat Not Was

RSH - Kiel

Martin Schwebel- Head Of Music

PP New Kids OIT Block- Tonight
DNASuzanne Vega- Tom's Diner

AD Edi Zanki- Uns Bleibt Die
Sacco & Mancect- Rainbow's
Vaya Con Dios- What's A Woman
Craig Melachlan- Amanda
Groenemeyer- Deine Liebe Klebt
Mariah Carey- Vision Of Love

Thomas- Why Can't We

David Hasselhof- Crazy For

RADIO GONG 2000 - Munich

fason Donovan- Another Night
LP Toto Cutugno

RADIO GONG. Nuremberg
Steffen Meyer - Music
AD Dino- Romeo
Medeiros/Parker- Al I'm Miss
Asia- Days Like These
LP Marizh Carey

RADIO CHARIVARI - Nuremberg.
Mathias Hofmann - Music Dir.

Vaya Con Dios- What's A Woman
AD Sinead O'Connor- The Emperor

STARSAT RADIO - Gruenwald
Jo Lueders - Prog. Dir.

Playlist Top 10:
Jeff Lynne- Don't Say Goodoye
New Kids O/T Block- Tonight

Beach Boys- Problem Child
Tina Turner- You Know Who
Jef Lynne- Stormy Weather
Glenn Medeiros- She Ain't
b Carey: Viion Of Love
ELD- e

Randy Newman- Love LA
Dave Edmunds- Stockholm

AD Edwin Star- Through The

Everyiay Feople. eadive
Flash And The Pan- Something
Kid Frost- La Rasa
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Shakin' Stevens- Yes | Do
Five Star- | Can Show You

RADIO REGENBOGEN - Manrheim

Markus Wah - Music Dir.

PP Tina Turner- Lok Me fn The

AD Wt Wet Wet- Stay With Me
Wayne Daisley- Follow Your

RADIO XANADU - Munich
Armin Kessler - Head Of Music
PP London Beat- I Been
AD  Dave Stewart- Jack Tiking
Glen Medeiros- Al Im Missing
Maloo- Love Grow
Reo Speedwagon- The Heart
Propaganda- Onlu One Word
George Micash Pray or
LP FiveS

SCHWARZWALD RADIO - Freiburg

Lothar Engel - Head Of Music

Playlist Top 10:

Berlinda Carise- Summer

Madonna- Hanky Panky

Rokette- It Must Have Been

Sinead O'Comnor- The Emperor

New Kids OIT Block- Step 8y

Jeff Ly ey Lie Thrg
Sayer-

ﬁlrxrou»d Aun(nan Wlking

Santana- Gypsy We

P, Sampson, We Low To Love

Tak Talk- 165 My Life

Oleta Adams- Circle Of One

Al

5

Aswad- Next To You

OK RADIO - Hambur

AD  Billy ldol- LA, Woman
Alannzh Myles- Lover Of Mine
Seppenvol-Rack N Rok War
Eric Burdon.- Sixte
Go West- The ng or Wit
Dario- Mother
Winger- Can' " out Erough
Bonie Raitc- Have A Heart

LP Reo Speedwagon

RADIOTTOMN.. 8 Maroniein
‘Thomas Ticheschner - Head Of Music
PP New Kids OIT Block- Tanight
AD  London Beat- I've Been
Wendy Mahary- California
Johnny GillKenny G- My My My
Dam Swvare jck kg
LP Al facksor

RADIO SALU - Saarbruecken
Adam Hahne - Prog. Dir.

PP Tommy Page- Turn On The Radio
Ik Gilkenny Gy Hy My
Eric B. & Rakim- Le

Quireboys- There e e
New Kids OT Block- Toright
Human Laegue- Heart Like A
Los Lane- | Wanna Be

A

5

NRW - Oberhausen
Jeff van Gelder - Head Of Music
AD  Andreas Martin. Janine
Go West: King Of Wishful
an League- Heart Like A
Heidi Bruchl. Kalt Oder Heiss
George Michael- Praying For
Missing Chor- Blue State
David Hasselhof. Crazy For

EUROPE | - Paris
Yvonne Lebrun - Prog. Dir.
AD' Dine Tell- La Legende De

e Puris
Nathalie Andre - Head Of Music

AD Toure Kunda- Guerila

Bananarama- Only Your Love

Ispiral Carpess- She Comes
Maxi Priest- Close To You
Charles D. Lewis

Mariah Corey

L

5

ST

SUD RADIO - Toulouse

Marie Ange Roig - Prog. Dir.

AD  Patrick Bruel- Alors Regarde
Johnny Haliday- Cadillac
Double und Love
Dave Stewart- Jack Talking
Pierre Bachelet. Flo
Tuxedo- Clest Beau Cest
Lisa Stansfeld- What Did |

- Ritmo De La Noche
LP Prince
Toto (comp)

NR} - Network

Max c«mm. - Dir.

Hitp:

bl Party- The Party
Vara Con Dics- What's A Weman
George Michael- Praying for

SKYROCK - Paris
Laurent Bouneau - Prog.
AD  Aun-OzFear- The Atmosphere

FUN RADIO - Paris
).P. Millet - Prog. Dir.

MC Sar & Real McCoy- ovon
Lisa Stanfield- What Did 1 Do
Depeche Mode- Policy Of Truth
Phil Colins: Something
Elton John- Club At The End
Dave Stewart- Liy Was Here
Alannah Myles- Biack Velvet

AD Prince- Thieves In The Temple
Roxette- It Must Have Been
Maxi Priest- Close To You

Wilson Philips- Hold On
Jobnny Gill-Rb You The
Dusty Springfield- Reputation
Double Dee- Fount
Ml Ciepian Of L
LP  Bell Biv Devor

RFM La Radio FM Network
JeamBruno Michaud - Prog, Mgr.
Zouk Machin- Maldon
Pavline Ester- Oui  TAdore
Phil Collns- Something
The Christians- | Found Out

AD  Patricia Kaas- Les Mannequins
Mariah Carey- Vision Of Love
RADIO NANTES

Pascal Amiaud - Prog. Dir.

PP Alain Chamfort- Souris
“The Christans- | Found Out
Janet Jackson- Escapade

AD Marih Carey- Vision Of Love
Roe- Saborear

LP Was Not Was

RADIO VITAMINE - Toulon
Mathias Combes - Prog. Di
Beats Internatonal- Won'
Duran Duran- Violence Of
Electronic- Getting Away
Maloo- Love Grow
Roe- Saborear
Toto- Love Has The Pover
Tuxedo- Clest Beau Cest
Jlien Clerc- Pecits Pois

RMC COTE D'AZUR
AD " Pacrick Bruel- Alors Regarde
DNA- Torn's Diner
Madonna- Harky Parky
Prince- Thieves In The Temple:

RIVIERA RADIO - Monaco
DR N
AD " Rawns & Reeves- At Last
Jom Armatradng,Free
Paul Young- Oh Girl
The Christars. Communiy Of
Zouk Machine- Maldon
Chartes D. Lewis-Soca Dance
Lind Ronstadt- Adios
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[H o L L A N |

| VERONICA - Hilversum

Hans Van Der Veen - Prog.Dir.
Herk Wi

o George Mic
Dave Stewart- Jack Talking

“The Mix- Turn Up The Bass

ing For

- Yeppa
Macthias Reim- Verdammt, Ich
B it Thirg Cled
e 8 Deve- P

The Soup Dragoe. I'm Free
Chites B tow 506t e

NOS - Hilversum
Tom Blomberg - DY/Prod.
PP Persomnel- Everybody Knows

VARA - Hilversum

Louls Verschuur - Head Of Music

PP Living Colour- Type

AD Tears For Fears- Famous Last
Steve Millr Band- The Joker

LP Prince

AVRO - Hilversum

Jan Steeman - Head Of

PP Dave Stewart- Jack Taking
MC. Miker G- Back Seat

“TROS - Hilver
Ferry Maat - Nnd Of Music
PP Bz

KRO - Hilversum
Paul van der Lugt - Head Of Music
PP David Rudder- Dark Secret

NCRV - Hilversum
Jiap De GrootHenk Mouwe - DJ/Prod.
PP The Boys- Crazy

SKY RADIO - Bussum
Ton Lathouwers - Operations Mgr.
W

Roxette- t Must Have Been

Mariah Carey- Vision Of Love

Phil Collins- That' Just The

Warm Sounds- Birds And Bees
e

Beat- 've Been
UB40- The Way You Do The
Clousea- Wil Niet Dat Je
Zouk Machine- Maldon
Madonna- Hanky Panky
Eros Ramazotti- Amarti E
Mecano- Hijo De La Luna

fra Con A Woman
Gloria Estefan- Cuts Both
Princess- | Wit
Gary Moore Stil Got The
Clist.

AD Elton John- Blue Avenue
George Michael- Praying For

RADIO 2| - Brussels

Claude Delacroix - Prog. Dir.
PP Blue Pearl- Naked In The Rain

Sting- Englshman In NY
LP Prince

5

Duran Duran

BRT - Studio Brussels
Jan Hautekiet/Mark Coenen - Prod.
Top 15 playlist:

‘The Soup Dragons- I'm Free

Sinead O'Connor- The Emperor
DNA/Suzanne Vega- Tom's Diner
Prefab Sprout. Laoking For
Hothouse Flowers- | Can See
Dave Stewart- Jack Tlking

SomethngHagpns: Farschie
Iggy Pop CD

An Emotional ish CD

ATrbe Called Quest- Bonita

BT Exy Flandery

AD an Thieves In The Temple

Vaya Con Dios- Nah Neh Nah
DNA/Suzanne Vegs- Tom's Diner
Mr Lee- | Like Grls
George Michael- Praying For
London Beat- I'e Been
it Polak- Poor, Stupid And
Wil Tara In De Armen Van

LP Greaust Hits (Various)

BRT 2. West Flanders

Peter de Groot - Head Of Music
PP Sinead O'Connor- The Emperor
LP Crag Melachian

RTBF RADIO 2 - Hainaut
A. Birenne/Ph. Jauniaux
Top I

D Lews- Soca Dance

Vaga Con Dios- What's A Worran
Snap- Ooops Up
‘Adamsli- Killer

Frank Michael- T'en Vas Pas

Vanessa Paradis

RADIO EXPRES - Antwerp
Marc Dhollander - Head Of Music
PP Bart Kaell- Zeil Je Voor Het

Erik Van Neygen & Sanne- Veel
Collns- Thats ust The

Willy Sommers- Mooie Vrouwen
GrayBarbelvien- A Toutes
Maxi Priest- Close To You
Roxetce- It Must Have Been

AD UB40- The Way You Do The
Lorca- Ritmo De La Noche

RADIO ANTIGOON - Antwerp
Piet Keizer - Dir.
Airplay Top 10:
Vaya Con Dios- Nah Neh Nah
Adamsii- Killer
Roxecee- It Must Have Been
Madonna- Hanky Panky
MC Hammer- U Can't Touch
Adventures Of Stevie- Dirty
Phil Colins- That's Just The
Hirh Carey Ven Of Love
axi Pries

w G o ou
o Vogue- Hol

PP George ikl P Praying For

AD  Chico And Roberta- Frente
Fleetwood Mac- Skes The
Gloria Estefan- Cuts Both
Elton John- Blue Avenue

RADIO ROTAAL - Hamont Ackel

Tom Holland - Prog.

PP Aowad Noxt T Yo

AD  Gary Moore- Walking By Mysell
Vaya Con Dios: Hah Neh Nah
Raymond vh Groenewoud- k Ben
Wison Phillps- Release Me
T DiArby- Bily Don't Fall
Steve Miler Band- The joker
George Michael- Praying For
Whitesnake- Now You'e Gone

SWITZERLAND

DRS3-
Christoph Alispach - Music Coord.
Playlist:

Hecuae: Gettng Ay

Ganglords- Girs Dem Nice

Ko St P ot

louria

“The Soup Dragons- I'm Free
LP Wil fones

Fred Koller

Neville Brothers

Prince
Shnehead

COULEUR 3. Lausanne

AD  Central Services- God Knows
LP An Emotional Fish

RSR La Premiere - Geneva
Catherine Colombara - Prod.
Playlist Top I5:

Roch Voisine- Avant De Partir
Daniel Lavoie- Long Courrier
Veronique Riviere- Tout Court
Robert Charlebois- | Veux Pu
Pauline Ester- O | TAdore
Philppe Lavi- Savanna Kumba

Anita Baker- Talk To Me
Dee rer- Just A

Mike Lindup- Char

o it Brin Bk Your

RADIO 24 - Zurich
Clem Dalcon - DJ/Coord.
MC Harmer- Have You Seen Her
Yello- Unbelievable
Johnny GilKenny G- My My My
othouse Flowers: | Can See
T Dvey Bl BorieFall

RADIO FORDERBAND - o
Res Hassenstein - DJ/Co-Ord.
PP Suzanne Vega- Tom's Diner
AD B 40- Wear You To The
Sting- Englishman In NY
Spiritual Cowboys- Love Shines
BacciniBicicleste- Sotto
Central Services- The Factory
il Sobule- Too Cool To Fal
Dee Dee Bridgewater- just A
Hanafree Iyo Hanafree

RADIO ZUERISEE - Staefa
Ueli Frey - Head Of Music
MC Harimer- Hare You een Her
Cheap Trick- Can't Stop

A U T
OE 3 - Vienna
Guenther Lesjak - Head Of Music

Duran Duran- Violence Of

RADIO DIMENSIONE SUONO
Mancini - Music Director
PP George Michacl- Paying For
Wet Wet Wet-Stay With Me
Human League- Heart Like A
John Waite- Deal For Life
Wild Weekend- Where Does It
Maxi Priest- Peace Throughout
Lindy Layton- Sily Games
Deacon Blue- Il Never Fall

RADIO MONTE CARLO - Milan
Francesco Migliozzi - Prog. Contr.
Playlist Top 10:
Mariah Carey- Vision Of Love
Jimimy Ryser- Same Old Look
OST Days Of Thunder
Everyday People (L
Jude Cole (LP)
Concrete Blonde- Jocy
Crosby Stils & Nash- Live It
Roe- Sol
Energy Orchard- Sailortown
rent Bourgeois- Dare To Fall
AD  REO Speedwagon- Love s A
Vaya Con Dios- Nah Neh Nah

>
S

RADIO KISS KISS - Naplg

of Music
PP Barbie Bones- Dog
Compron' Hos: wanied 1 Give

i Dot Lock Any
ontinues on page 24
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Can't Live Without
8ad Company- Holy Water
Dusty Springfeld- Send It To
Was Not Was- How The Heart
Maceo- Sex Machine

‘Doro- Unholy Love:

RADIO BABBOLEO

Lenny - .

PP Johnny Dynel-Love Find A

AD Lance Elingcon- Love Scared
Willam Pict- Such A Lonely
The James Taylor- Love The Life
Kenny Thomas- Outscanding

ANTENNA DELLO STRETTO - Messina
o0 Pedeli -

PP

Five Guys Named Moe- She's
$am Paul- Stranger To Love

LP Marco Masini

RADIO STAR - Vicenza
Maurizio Maressi - Prog. Dir.

e, P e B Wacerng,
Marketing Manager: Awetie
Knpen
Marketing Assistant: Yok de Boer
mm.. Manager: Rim Edereen
ton Manager: fohn Longrdge
prelih s

PP St Pauk Stranger To Love
Robert Lyn Pier Woerne, Voler LP Maxi Priest
Scurrbusch, Pl Rosr (West Dusty Springfield
Germany:acquefn Eacors, Emmanel Jff Lynn
Legand (Frace): Dand Snseld (). | |
(Belgn s B, | I W]
Amerace de l Fente (San; on Car =
K

Heloplo (Find) Rafael Revert - Music Mgr.

| Nol Piay
Eurofile Edior: Cesco van Gool | Radio Futura: Corazon De

| PP Crazy Eddie- Nena De Ibiza
Sales Director: Ron Becst Los Ronaldos- Sabor Saldo
Deputy Sals Directo: Roald Folers George Michae!- Praying For
Advertising Executives: Suame. Complces- Los Tejados

Jroon bonovan: Ancther Night

CANAL SUR RADIO - Andalucia
Music Mgr.

Accounts: Bty Knsbe, cqeine
Richardson

M&M UK: Editor Hugh Fieer,

1 s, London WCIE TAH;
el 4713236686, fax 44713230314,
the 262000

MM France: Editorial

inators: | Legrand,
el SH1AL 54361 cqueine Excart,
tel: 33.1-47046430
&M West Germary: Editoral

rdinator:
elfax: 4969433839

Broadway,
ek 53650831212
fac 22536535); ux msaum

Billoard Operations Europe
Roos

pe US § 20;
USA/Canada/Middle East US § 237;
Other territories US § 270 All Prices.
for S smes cocig posage

Copyright
Nopir of thspucation may

2

Playlist Top 5:
Soul ll Soul Dreams
Madonna (LP)
Danza Invisble- Catalina
Radio Futura- Veneno En La
Beats Inernational- Dub Be
‘The Black Fame- Watching
JREVE T Cie P Onion
‘Whisper- lnnocence.
Robie nnmm One Mie From

Nayobe- | Love The Way You
Biscuters

L

Craig MeLachian
s Inmaterial
Wendy & Lisa

5 W D N

RIKSRADION P3 - KLANG & C:0
Weekdays 12303 PM
Pontus Enhorning - Prod.
Playlist:
Harrie. Temple of ove
Colin fames- Give It Up
Toy Matinee- Last Plane Out
Steve Earle- The Other Kind

Al

°

Adolphson-Fak- Pa Jakt
Ilan Kine-Vlora

fenzel & Thors- Sov Gott
on Boy- En Ensam Man

SAF RADIO - Stockholm
Martin Loogna - Head Of Music
A5 S bragors m Free

Simon Harris- Don't Stop The

zabells- Substcu

Wison Philips- Release Me

iz D'

The Chimes- True L

Hmn Losoe. Hear Like A
Sung: Englishman In NY

Partners In Kryme- Turtle
Dino- Romecs
Jost D- N Gaond Til
Johan Kindes- Valona

Devoe- Poiso
Bombalurina- sy Bitsy Teeny
Chicago- Hearts In Trouble
Gary Moore- Walking By Myself
Asia- Days Like This

RADIO CITY 103 - Gothenburg
AD Prefab Sprout- Looking For
Kevin Paige- A Touch Of
Alannah Myles- Lover Of Mine
Mavs Staples- Melody Cool
Sons Of Angeks- Lonely Rose
Trance Dance- Another Perfect
Kevin McDermott Orch.- Wheels
Jahan Kinde- Valone
Bobbi Humphrey- Let's Get
An Emotional Fish- Celebrate
| Teylor Dayne- 1€ Aright
Marcelex- Quick, Quick
Imocence- Silnt Voice
juman League- Heart Like A
Indecent Obsession- Tell Me
LP Tigyo

RADIO STOCKHOLM -Stoccl
Ulo Maasing - DJ/Pre
AD  George o Lok o My
Tler Collns- G Nie
Johan Kinde- Valona
Human League: Heart Like A
LP Prince

RADIO GOTHENBURG

Leif Wivatt - Head Of Music

AD Prince- Thieves In The Temple
Prefab Sprout. Lookig For

Soup Dragons- I'm Free

HIT FM - Stockholm
Johan Prog. Dir.
Playlist Top 10:
“The Beloved: Time After Time
Soul Rebelion- Simple Thythm
Aagela- Easy Life
Tunes Y5 808 e The Oy

Partners In Kryme- Turtle
Olimax- Last Nite A m Saved
Secret Service- Say S
Tormy Nisson Dort Wtk

AD  Family Stand- In Summer | Fall
Phil Colins- That' just The
The Time- Jerk Out
Pete Guss-Sugar Sugar

RADIO OREBRO

Arne Holmberg - Music Director

Playlist Top 5

Go West: King Of Wishful

Pugh Rogefeldt- Snart Kommer
sperados. Lovise:

Hanne Boel- | Wanna Make Love

Henzel & Thors- Sov Gott

Kayo- Another Mother

Jef Lymne- Lift Me Up.

Paulfanz- Every Litte Tear

Dave Stewart- Jxk Ting

Lonrie Gordon- Beyond Your

Tk on

Mariah Carey

Kris McRay

RADIO AF/PA - Lund
Hans Strandberg - Music Dir.
London Beat- 'z Been
Zouk Machine- La Musique Dans
LP Was Not Was

| SFR - Norrkoping
Johan Karisson- Head O Music
AD Taylor Dayne- Love Will Lead
Just D- De E Sa Har D Gar
Roe- Soledad
Wison Philips- Relezse Me
Lonnie Gordon- Beyond Your
Bill idol- LA, Woman
The Blow Monkeys- La Passionara
Innocence-Sient Voice
Papa Dee- Letun’ Off Steam
Don Pacro- All Night Long

A

s

w

Pete Guzz- Sugar, Sugar
2 R Timecode Jungle

Kiwi & Tess- Restess Heart
Prince. Thieves In The Temple

N O R W A

NRK - Oslo
Vidar Lonn-Arnesen - Prod.
Playlist Top 10:
Ll & Susse- What's The
Heart. Alll Wanna Do Is
Michael Bolton- How Can
Chyp-Notic- Nothing Compares
New Kids OIT Block- Hangi'
Roxette- It Must Have Been
Giorgio Moroder- To Be Nr
ce MC- Scream
Maxi Priest- Close To You
Sandelin & Ekman- 10

NRK - Oslo
Steinar Field - Prod.
INXS- Suicide Blonde

Rosie Ania- Eyes Of A Woman

RADIO | - Oslo

Bjoern Faarlund - D}

AD New Kids OFT Block- Tomight
The Time- erk Out
Heart- | Didn't Want To
Suzanne Vega- Tom's Diner
Beverly Craven- Promise Me

P3- Bergen
Leif Morten Synnevag - Music Dir.
PP Prince: Thieves in The Temple
Wison Philips- Release Me
Reggae Phil Orch.- Lovely
Maxi Priest- Close To You
ave Stewart- ack Talking

Lindy Layton- ily Games

Matchstck Sur- Mr. Powerman
LP Prince
Duran Duran

RADIO OST - Rade
Kai Roger Ottesen - Prod/D)
AD " Elton John- Sacrifce
Eric Clapton- Pretending
et e Every Lile
Yazz- Love Is The Bonus
Natale Cole- Wikd Women Do

z
§§
g

Bob Geldof- Love Or Something
Paul fanz- Every Litle Tear
Lonnie Gordon- Beyond Your
Poison- Unskinny Bop
Clark Datchier- Shattered

IC Cey- She Devil
Kayo- Another Mother
George Michael-Praying For
Cheap Trick- Can't Stop.

RADIO VEST - Stavanger
Bjarte Tjostheim - Head Of Music
PP The Soup Dragons- I'm Free
AD Chicago- Hearts In Trousle
“The Human League- Heartine
Suzame Vega- Tor's Diner
‘Candy Fif- This Can Be Real

w le\e Brothers

RADIO MOTOR - Oslo
Grete Torp - Head Of Music
PP Sandelin & Ekman- 10
LP Jeff Ly

RADIO 102 - Haugesund

Egil Houeland - Head OF Music
An Emotion| Fish- Celebrate
John Hiate- Bring Back Your
DNA/Suzanne Vega- Tom's Diner
Blue Pearl- Naked In The Rain
Prefab Sprout- Looking For
Hothouse Flowers- | Can See

Was Not Was- How The Heart
Tggy Pop- Candy

LP Prince
Kaebworth
Jon Bon Jovi
Nobody's Chid (Comp)
Matchstick

IN  Roy Rogers

DANMARKS RADIO - Arhus
Leif Wivelsted - Head Of Prog.
Top 5
Roxette- It Must Have Been
MC Hammer. U Car' Touch Tis
Wison Phillps- Hold On
Twenty 4 Seven- | Can't Stand
Heart- Al Wanna Do

RADIO VOICE - Copenhagen
Bo Berg - Prog. Dir.
PP Viteon s Reless
DNAuznneVege- rom Diner
Billy Idol- LA Worn
Gty Moore. Viakig By Mysel
Johnny GillKenny G- My My My
Airplay Top 5:
Laureen Wood Fallen

Jon Bon Jovi- Blaze Of Glory
Frazier Chorus- Cloud 8

| aasore NAERRADIO- Aslhorg
Henrik Dahl - Proy
‘ i R v Waitng
AD Craig Mclachlan Mona
Walk The Walk- Love Ac Al
Alannah Myes- Love Is
‘Hanne Boel- | Wanna Make Love
Partners In Cryme- Turtle
Mariah Carey- Vision Of Love
Aswad- Next To You
Tty Sadn S
The Tim
D Swwr la(kTa\km(
St. Paul- Stranger To Love:
LP Prince

RADIO HORSENS
Jan Boogalao - Head Of Music
PP Jon Bor Of Glory

Jovi- Baze

Mariah Carey- Vision Of Love

| FPI Project- Risky

Top i

| Wison Philips: Release Me

| Prince- Thieves In The Temple
Twenty 4 Seven | Can't Stand

Yazz- Treat Me Goo

Go West- King Of Wishful

Jimi Bkini- Lad Ham Ga Lad

Cher- You Wouldn't Know Love

Dag Taylor- I's Alrght

Leca Joensson- Har Ow Glemt

LP Candy Dulfer

AD

UPTOWN FM - Copenhagen
Niels Pedersen - Head Of Music
PP Hothouse Flowers- | Can See

4D t
Cheap Trick- Can't Stop
Tormmy Page- Turn The Radio
Diana Ross- 'm Stll Waitng
Crosby Stils & Nash. Live

for G Nothing But The
IN Allan Ofsen

RADIO SYDKYSTEN
o HAIeid O ue
Airplay Top 10:
Maxi Priest. Close To You
Jungle Brothers- Doin’ Our Own
New Kids OIT Block- Step By
Dag Taylor- IU's all Right
Double Troutie- Love Dor't
The Chimes- True Love
Fetr S, Sragr Hine Ky
MC Hammer- U Can't Tosch Thi
Medeiros/Brown- She Ain't
The Pointer Sisters- Friends

RADIO VICTOR - Esbjerg
Thomas Kristensen - Head Of Music
Airplay Top 10:

HMC Sar & Real McCoy-I¢s On

MUSIC & MEDIA - September 1, 1990

|
1

Technotronic- Rockin® Over The

Mariah Carey- Vision Of Love

Nick Kamen- Oh How Happy
PP Gary Hoore Wit By Hek
Char ca Dance
P Cot. Tras Aun The
Blue Pearl- Naked In The Rain
SLR - Slagelse

bl Haraen SFead, G i
Georgs icas rajing For
is- Soca Dance
e Crmes T o
Diana Ross- 'm Stil Waiting
Dave Stewart- Jack Talking
Aswad- Next To You
Hothouse Flowars- | Can See
Pepe Ahlquist- My Girl
LP The Carper

AD

Toto
Pretty Woman(Various)

RADIO MUSA - Tampere

Pentti Teravainen - Producer

AD Tomas Ledin- Sommaren Ar Kort
Ass- Days Like These
Tricia Legh Fischer- Empty
Harriet- Temple Of Love
Bananarama- Only Your Love
River City People: Walking On

Tony Toni Tone- The Blues

Jeff Healey Band- While My

RADIO JYVASKYLA - Iyvaskyla
David Mawby - Pr
4D A s 1

Raptori- Moe
Eppu Normeeli- Historian
Toto- Love Has The Power
New Kids OIT Block- Toright
Topi Sorsakoski- Soi Kiara
Pekka Ruuska: Yhdestoista
Duran Duran- Violence OF

0O R T UG A

RFM - Lisbon
LS5 Taeatis Hexi 01 usc
Playlist Top
R vioo P
Snap-
Rui Veloso- Nao Ha Estreas
Guns ' Roses- Knocking On
New Kids O/ Block- Toright

CORREIO DA MANHA - Lison
Ruf Pego - rog. i

25" Dt e Selvagem
imal Scream- Come Together

Ziggy Mariey- Al Loy
Human League- Heart Like A
Paris Angels. Perfume

B List:

AD Aswad- Close To You
London Bea: I've Been
Maxi Priest- Close To You

RADIO MAIS - Amadora

ose Laurenco . Prog. Dir

Wison Pl e Me
Tina Turner- Look Me In The
Prince- Thieves fn The Temple
Whitesnake- Now You're Home
Midright Oil- King Of The

OST Pretty Woman

o

33

73

G K EVE

WIGR JERONIMO GROOVY - Athens

D). Marsel - DJ/Prod.

Top 10 playist:
Beloved- Time After Time

on Donovan- Another Night

Linear- Sending All My Love
Snap- Ooops Uj
Mederos/Brown- She Air't
Soia & Big Fun- You've Got
Paul Young: Oh Girl

Lois Lane- | Wanna Be
The Chimes- | Stll Haver't
New Kids O/T Block- Sep By

SEVEN X, 98.7 FM - Athens
Apostalos Laskarides - Prod.
Airplay Top 10:
The Beloved. Time After Time
Jon Bon fovi- Biaze Of Glory
Santana. Gypsy Girl
Girl Overboard- The Love We
Janet Jackson- Come Back To

Maureen W:Ish rhmum; Of You
Snap: Ooop

Was Not Was ppa Was A
Electribe 101- Talking With
Gury Josh- Whose Law

POLSKIE RADIO 3 - Warsaw
Marek Niedzwiecki - Prod.

PP Propaganda- Only One Word
AD Wilson Phillps- Release Me

Taylor Dayne- Heart Of Stone

VOA - Europe

june Brown - Direct

Playlist Top 10
Janet Jackson- Come Back To Me
pErai ety yaen Ol

Go West- King Of Wishful
1 Bon jovi- Blze Of Glory

The Time- Jerk Out

Wison Philps- Release Me

les- Giving You The
AD  Depeche Mode- Policy Of Truth

Heavy Rotation:
“Adamsl- Killer
Roxette- It Must Have Been
Chad Jackson- Hear The
MC Hammer- U Can't Touch Ths.
Snap- Ooops Up
Maxi Priest- Close To You
Mariah Carey- Vision of Love.

DNA/Suzanne VegaTom's Diner
Princes Thieves In The Temple:
Zouk Machine- Makdon
Tina Turner- Look lnto My
e, The O e
Active Rotat
1"l et Naked I The
Tirmmy Thomas- Why Can't We
Gary Moore- Walking By Mysell
Midnight Oi- King Of The
Dave Stewart fack Talking
Was Not Was- How The Heart
Col s e Came Back
Medium Rota
& e Dy ot
Wendy & Lisa- Strung Ou
Bob Geldof- The Great Song Of
Tggy Pop- Home
Janet jackson- Alright
The Soup Dragons- Im Free
Hothouse Flowers- | Can See
The Time- Jerk Out
Partrers In Kryme- Turtle
Duran Duran- Violence Of

- MUSIC & MEDIA - September |, 1990
AmencanRadl(JHlstorvAgom R

Family Stand- Sweet Liberation
Charles D. Lewis- Soca Dance
Boom Crash Opera- Orion Skin

SUPER

SUPER CHANNEL

Merry - Head Of Music

Playlist:

€L Brand New Heavies- Dream Come:
Nick Kamen- Oh How Happy
Nick Kamen- Looking Good
New Kids OTT Block- Step By
Bananarama- Only Your Love
Beas Inc- Won't Tak About
Pretenders- Never Do That
Norman Cook- Blame It On The

Powerplays:

CL Mariah Carey- Vision Of Love
Jungle Brothers- Do’ Our Own
DNA/Suzanne Vega- Tor's Diner
Prince- Thieves In The Temple
]on Bon Jovi- Blaze Of Glory

Hot Ti

L R B Prmic Man
Together. Hardcore Uproar
Saing: Englshman In NY

VERONIQUR

COUNTDOWN OVER EUROPE

Rob de Boer - Prod.

€L Sinead O'Comnor- The Emperor
DNAfSuzanne Vega- Tom's Diner
Zouk Machine- Makdon
Bryan Adams» Summer Of '69
Prince. Thieves In The Temple
MC Harner-U Can't Toch The
Dave Stewart: Jack Taking
Glori Estefan- Cuts Both

ST London Beat- I've Been

N Dive Stewarc

UNITED KINGDOM

Paul Ciani
o I.ez(ue Hoar e &
Mariah Carey- Vision Of

Tina Turner- Lok Me e

Clif Richard- Silhouettes
Deacon Blue- 1l Never Fall
oy Bl oy

Breakers
St Miler B The oker
Wilson Philips- Release Me
Sonia- End Of The Workd

rhyo
Dec Lie- Groowe s n The

F R_.A N C E

Silere B Huse o rd.

Clip Des Clip

L erre i Mexic Gil

Force 12:

€L Basia- Crusing For Bruising
Jean Pirre Mader- Dixieland
Kurt Maloo- Love Gr
Hano Negr- as Ames De o
Mecano- Une Femme Avec Une
Le ysere DIV Blgres. Chope
New Kids OIT Block- Step By
Florent Pagny- Ca Faic Des Nuits
Vaga Con Dis- What's A Worran
Kim Wie-Car'sGet Encngh

Force

cL

jomArmmmmg More Than
Alsin Chamfort: Souris Puisque
Louis Chedid- Ou Est Elle
Bily ldol- Craddle Of Love

STATIO EPORTS

Indochine- Des Fleurs Pour
Jean Miche Jare- Calypso
Efton John- Club At The End
Philppe Lavil Savannah
Philppe Montaney- 'tAimerais
Niagara- ai Vs

Vanessa Paradis- Tandem
P CotiFrcilen
Philppe Poirier- Les Voyous
ey Yougoooa, ANt No
Joelle Ursuil- White And

Was Not Was- Papa Was A

WEST GERMANY

Alekander Heln- Head Of Music
Heavy

et Jack Taling
Propaganda- Only One Word
Heart. | Didn't Want To Need
‘The Chimes- True Love.
Concrete Blonde- Joey

Medium Rotation:

Anita Baker- Talk To Me
Queen Of Spades: Here | Am

RIAS TV

Liz Gutte - Produce:

Vidso Chirts. New Enti

CL MCSar & Real mcw Its On
Sonic Youth- Cool Thi

Betty Boo- Where Are You Baby
High Live Char

e I Must Have Been
Bob Geldol- Great Song O
g Everything | Warted

‘Candy Dulfer- Saxuiity

Medeiros/Brown- She Ain't
Guru Josh- Whose Law 49ers-
Girl To Girl

Frumpy- What It s
High Live Special:
Simple Minds Live In Verona

H oL L

whe

Rob de Boer - Prod.
€L Chico And Roberta- Frente A
Aswad- Next To You
Chocolate- Ritmo De La Noche
UB 40- The Way You Do The
DNASuzanme Vega- Tom's Diner
London Beat- I've Be
Roxette- It Must Have Been
MC Harmer U Car' Touch Ths

A N D

Super 50

Jos van Oosterwilck- Prod.

€L Mariah Carey- Viion Of Love
Beat- [ve

Noche

MC Hamer- U Car't Touch This
ST Plaza-O-oh
The Establishment- You are.

most aired music wdeo clps |
throughout Euwope i he week |
prior (o publecation.

VIDEOFAVOURITE

ok
\

MC Hammer |
U Can't Touch Thi- rageFs |
Mariah Carey ‘

DNA'Suzanne Vega
m's Diner

anmm Wt
mmmw ey Pk i
Roette

it Must Have Been Love - Ppapwrs
Dave Stewart

Jck Taking - o et

New Kids On The Block
Step By Step- Cabun Procton.
Glenn Medeiros & Bobby Brown
She At Worth - hes

TheEmpemr‘xNenGelhs 0 Faory ‘
‘Was Not Was
Papa Was A Rolig Stone - Back & Whte TV
Maxi Priest

Close To You- #.Ocen P
Phil Colins
Thats st The Wy It -1

WELL AIRED

Snap

Ooops Up- T rdcios
Adamski

Killer - .05

London Beat.

Tie Ben Thinking About You Noctes
Zouk Machine

Maldon - Nor Lisced.

B4

The iy o T T Yo -7

Chad Jackson

Hear The Drummer Ve Ars
B4

ul

Wiear YouTo The Bal -+

Bob Geldof

The Great Sorg Of flerce- Mt
Wendy & Lisa
Srung Out- gt

MEDIUMROTATION

Bananarama

Oy Your Love - O3 acory
‘The Chimes

True Love - M.Ocean Pctures
Janet Jackson

Arigh -Nere e
Hothouse Flowers

1 CanSee ey Now- WO P
Blue Pearl

Naked b The R Wt Frs
Jungle Brothers

Adventures Of Stevie V
Dirty Cash - e Py

FIRSTSHOWINGS

Aswad ‘
Next T You T s s ‘

o |
Why Carc We Lve Together- i1~ |

25



EUROPE’S

—RECIPE BOOK—

urofile. The

complete Euro-
pean database for the
music and media
industries in one user-
friendly directory.
Published yearly,
Eurofile offers you
easy access to_thou-
sands of business con-
tacts in all relevant
areas of the industry.
Decision makers in
the record industry,
publishing, radio,
television, touring,
studios and more. In
short, everybody you
need to reach when
you're cooking
something special.
The completely re-

vised 1990 edition of

Yes, | want to order
Name

Function

Company

Address

Zipcode/ City
Telephone
Type of business

Send to N

& Media, R

s

-
; Yy

[BUSic MEDIA'S EURORILE DIRECTO,

YOUR compLETE
EUROPEAN Music

SOURCE Boo;

KFOR
& BRDADCASTING TR;:i
GRECORD COMPA|

Copy/copies of Eurofile at a total price of

OMr.OMs.  Prices. Payment instructions: full price to be paid in adva

DAl 3 Payment enclosed L
US$  75- O Please charge
x UKE 40, Card number
_Cwty__ DM 120, Expiry d
Telefax 42,

Signature Date

sterdam, the Netherlands.

Eurofile  now also
contains sections on
retail, venues and
Eastern European
countries. Complete
addresses, expanded
staff listings and sta-
tistics on each country
make Eurofile even
easier o use, gwing
you the complete pic-
ture of the European
market. To order your
personal copy, com
plete and return the
coupon today.
Another service from
Music & Media, the weekly
pan-European trade paper
for the music and broad-
casting irade

Music & Media

YOUR KEY TO EUROPE

ce

AmericanRadiol

istorv.Com

A TRIBUTE PRODUCTION

Y= S
LOOKING

EAST
SWEST

THE EXECUTIVE CONFERENCE OF
EAST & WEST EUROPE’S MUSIC INDUSTRY
23rd to 26th November 1990

BUDAPEST, HUNGARY

Supported by the Hungarian Ministry of Culture and MultiMedia Kft

Following the enormous success of last year’s executive conference staged in East Berlin as
The Wall came down, Looking East & West invites executives of the music industry from records,
TV, concerts, radio, video, publishing, rights and facilities to come to Budapest.

The conference will address the challenging opportunities for

THE DEVELOPMENT OF THE MUSIC INDUSTRY
IN EASTERN EUROPE

State banquet * Seminars with simultaneous translation  Showcases

To: Tribute Productions Ltd
Suite F = The Maples Business Centre
144 Liverpool Road * London NI ILA * UK
Tel: 44 71 700 4515 « Fax: 44 71 700 0854
Telex: 9312132384 AD G
Please send further details to:

Name

Company,

Positon__

Sponsored by
Address e e

Country,

Tel
Fax_ T

Type of Business_




905
RCA IS NOW LAUNCHING S

A WORLD-WIDE
ELVIS CAMPAIGN!

ESSENTIAL ELVIS

\ THE ULTIMATE SERIES
FOR ELVIS FANS.
EVERYWHERE!

THE MILLION DOLLAR QUARTET
COMPLETE SUN STUDIO
| SESSIONS WITH

JERRY LEE LEWIS

AND CARL PERKINS!

INn the

~] ALL ORIGINAL
RECORDINGS
| ON MIDPRICE!

DIGITALLY
REMASTERED
| INTOP QUALITY!

| oriciNaL
MONO SOUND!

PREMIUM PACKAGING!
LYRICS!
LINER NOTES!

NEVER BEFORE
| RELEASED CLASSIC
PERFORMANCES!

RARE MATERIAL!
BOX SETS!

ASK YOUR LOCAL

" DEALER FOR MORE
INFORMATION ABOUT
THE ELVIS CATALOGUE
ON RECORDS, CASSETTES,
AND COMPACT DISCS.

WATCH

OUT FOR...

INTERNATIONAL

AmericaiRadioHistery Com

WHAT WOULD YOU SAY
IF THE FIRST RECORDING
BY ROCK'N'ROLL'S
MOST LEGENDARY ARTIST
APPEARED FOR THE VERY FIRST TIME
ON YOUR TURNTABLE
SOME 37 YEARS LATER?




-

=@ PRESENT IH[GH[MPHH]HMANG[% ;'

TITS

THE NO. 1 SELLING RECORDING ARTIST OF ALL TIME!
OVER 1 BILLION RECORDINGS SOLD WORLDWIDE!

"MY HAPPINESS" e

! _gELVIS’ VERY FIRST
CORDING DISCOVERED!
ORDED ON JULY 18, 1953
SURPRISE GIFTFOR |, - .4 8
'S MOTHER - NEVER BEFO- | S ]
RE RELEASED! &
ONLY AVAILABE ON "THE
GREAT PERFORMANCES"!

20 SONGS

THAT SHOOK THE WORLD!
A BRILLANT COLLECTION
OF MUSIC SPANNING

THE CAREER OF THE KING
OF ROCK AND ROLL!
INCLUDING "SHAKE,
RATTLE AND ROLL",
"HEARTBREAK HOTEL",
"KING CREOLE",
"JAILHOUSE ROCK",
"RETURN TO SENDER",
"UNCHAINED MELODY"
PLUS, PLUS, PLUS ...!

TOP QUALITY!
ALL RECORDH\{GS DIGITALLY REMASTERED
IN H}GH PROFILE PACKAGING

IVE MEDIA COVERAGE
RKETING SUPPORT!

A REAL musT! {

PL8?2277

TI EFINITIVE MUSIC VIDEOS OF ELVIS"
ELECT) IN( FORMANCES

BUE] STA VlDE(v ’





