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Epic Mounts Massive

Michael Marketing Push

by Machgiel Bakker

CBS companies in Europe
are lining up major marke-
ting campaigns to support
Epic’s biggest album release
the year, George Michael’s
Listen Without Prejudi
Released on September 3, it
is the singer’s second solo
album, following 1987
Faith, that sold over 13.5
million copies worldwide,
including seven in the US
and 2.5 in mainland Europe.
The LP’s first single,
Praying For Time, was
released on Al 3
although European radio
was serviced with it 10-12
days ‘earlier. It has already
been added to the playlists
of BBC Radio 1 (A-list),
Capital and BRMB in the
UK; Fun and Sud in F
AVRO in Holland; Radio
ium and Radio Bab-
pain.

S Germany is claiming
its  biggest-ever in-store
display campaign, with the
production of point-of-sale
(POS) material amounting
to DM 90.000 (app. USS
57.000). The total cost of the

marketing campaign is DM
340,000, including DM
250.000 for radio and TV
advertising.

Product manager Mike
Heisel
10-person
been formed to serv

| 1.200 retail outlets acr

the nation in the first week
of the album’s release.

from a giant
wallpaper print of George,
we constructed 100 displays
that contain machines with
recorded messages that are

s on page 5

s
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CONSULTING DEAL WITH MTV

Pollack Extends European Reach

A new deal between Jef
Pollack and MTV Europe
extends the American con-
sultant’s already-notable in-
flence over music pro-
gramming in Europe.

MTV Europe MD/CEO
Bill Roedy announced on
Augus that Pollack had
been appointed to advise the
24-hour video music chai

urces say the move

has not been greeted en-
thusiastically by a number
of MTV staff.

The Los Angeles-based
Pollack Media Group cur-
rently has consulting ar-
rangen with  French

Surope 2 and

y and is thought to
be involved in a consortium
- which includes Martin
Brisac and Harvey Gold:

Walters Begins
Century Overhaul

by Paul Andrews

Colin Walters’s UK con- ‘ le of weeks: “The parties

firm Laurel Bene-
nted f
Radio Tees and BRI
ecutive Bob Hopton GM o
Irish national private, Cen-
tury Radio. Laurel Benedict

sultancy

manage Century, as
finalises details of its 207

se in the Dublin sta- |

pui
tion (M&M August 4).
Walters has been at Cen-
tury for the past three weeks
as acting CEO and will con-
tinue in that post on a per-
manent, but part-time, ba-
sis. He confirms that
Capital’s involvement should
be finalised within a coup-

Stones" gigs on the
rs in Europe this sum-

have agreed to agree, and the
lawyers are now sorting out
the fine print.

“Part of the understan-
ding is that Capital will be
responsible for the manage-
ment of Century for five
years, and it is delegating
that responsibility to Laurel
Benedict!”

Walters says he is now
for a new
director and promotions

ger. “The problem was
that Century was not sold or
marketed at all. Even the
smallest local station should
have merchandise like T-
shirts, stickers and photos
of the DJs. Century had
none of these, which is un-
heard of a serious na-
tional station!

Among his other prio-
rities for Century, Walters
lists expanding the sales
team and restoring the esprit
de corps of the staff and the

onfidence of the station.

ertheless, despite the

y twists and turns”
which prompted negative
press comment about the
station’s prospects, and the
r extra cash which

smith - bidding for one of
national com-

the new U
mercial fran

Pollack also formed a
radio research firm with
UK-based consultant Colin

| Walters (now Century Radio

CEOQ) earlier this

has been involved in Europe
proposed  “‘Europa

Plus” outlets in Moscow

and Prague.

The consultant declines
to discuss the duration or
other terms of his agree-
ment with MTV Europe. He
says he will seek to
the channel’s musical choice
in line with the various
countries and cultures it
serves”. The network claims
it reaches 15 million cable
and Astra satellite house-
holds across Europe.

Pollack adds: “MTV’s
sound and style must con-
tinually evolve and I am
especially looking forward
to developing their commit-

continues on page 5
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A SUPERB LIVE [KNEBWORTH
RECORDING OF A UNIQUE EVENT (IREES

FEATURINSGE

TEARS FOR FEARS

Everybody Wants To Rule The World - Badman's Song*

STATUS Quo

Dirty Water - Whatever You Want - Rockin’ All Over The World

CLIFF RICHARD & THE SHADOWS

On The Beach - Do You Wanna Dance

ROBERT PLANT

Hurting Kind - Liar's Dance - Tall Cool One
Wearing And Tearing (With Jimmy Page On Guitar)

GENESIS

Mama
Turn It On Again Medley* Consisting Of...
Somebody To Love - Satisfaction - Twist And Shout
Reach Out I'll Be There - You've Lost That Loving Feeling
Pinball Wizard - In The Midnight Hour - Tum It On Again

PHIL COLLINS

Sussudio

) R
MARK KNOPFLER ELTON JOHN

ERIC CLAPTON

DAVID GILMOUR

ERIC CLAPTON

Sunshine Of Your Love

DIRE STRAITS

Think | Love You Too Much - Money For Nothing

ELTON JOHN
Sad Songs (Say So Much)
Saturday Night's All Right (For Fighting)

PAUL McCARTNEY
Coming Up - Hey Jude

ELTON JOHN
STATUS Quo

TEARS FOR FEARS - RELE ASED AUGUST 13TH ON . EHILECEINS = Cnmfumﬁ]l\!\l NKumEJL-[EirnDLike Hell
"DOUBLE CD - DOUBLE CASSETTE - DOUBLELP - '

+CD & CASSETTE CONTAIN 25 MINUTES MORE MUSIC - ALSO AVAILABLE ON VIDEO THROUGH CASTLE COMMUNICATIONS -
AmericanRadioHistorv.Com



KNEBWORTH
THE ALBUM

F E N G

A T U R

ERIC CLAPTON - PHIL COLLINS - DIRE STRAITS - GENESIS
ELTON JOHN - PAUL McCARTNEY - PINK FLOYD - ROBERT PLANT

Italians Study New Media Law

Italy’s new media law - the coun-
try’s first since private broad-
casting was introduced 14 years
ago - is still being studied by radio
station bosses, who are holding
back with their public comments
on the complex legislation.

The Senate gave its final ap-
proval to the legislation, without
making any amendments, on
August 6, marking the end of a
long parliamentary process. Only
a week before, the promise of
summer legislation looked in
doubt when five senior ministers
resigned over certain proposals.
New ministers were drafted in im-
mediately, averting a major poli-
tical crisis (M&M August 11).

There have been no real regula-
tions governing broadcasting in
Italy since 1976, when the
domestic airwaves opened up to
private outlets.

by David Stansfield

The new legislation, which does
not distinguish between radio and
television, contains 41 articles and
covers all sectors of mass media.
However, it rapidly became
known as the TV bill because of
the government push to curb the
increasing power of entrepreneur
Silvio Berlusconi.

As a result, much of the debate
over the Bill focused on television,
leaving radio broadcasters unsure
of its implications. Bruno Ployer,
programme  director at Radio
Dimensione Suono: “It is ex-
tremely complex and we are now
trying to ascertain what it means
for radio stations. Most of the at-
tention so far has centred on
Berlusconi.”

The consequences for Berlus-
coni and his Fininvest group of
companies are wide ranging. An-
| titrust measures state that any

High Profile

For Knebwo
The Knebworth 90 charity live
album and video are being market
driven to give PolyGram and Cas-
tle Music Pictures more incentive
to promote them beyond break-
even point.

Both PolyGram, which released
the 23-track double album (Kneb-
worth The Album) on August 6,
and Castle Music Pictures, which
is releasing three videos of the
concert on August 27, have paid a
substantial advance to the Nor-
doff Robbins charity. PolyGram
paid £1 million advance for
worldwide album rights while
Castle paid a “‘commensurate’”
figure for video rights outside the
US and Japan.

Once the companies have
recouped their advances and costs
they will earn money, while conti-
nuing to pay high royalties to
Knebworth 90.

Polydor UK MD David Munns
says ‘profit’ is a dangerous word
to associate with the agreement.
“There is no profit in this record.
There is only a contribution to
Polydor’s overheads.’

However, Munns admits that in
calculating his overheads he is
answerable to nobody. *“I'm long
past the stage where records like
this should be done at cost.” He
has earmarked over £ 250.000 for
UK marketing alone.

China Records MD and Nor-
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Promotion
rth Releases

doff Robbins trustee Derek
Green, who negotiated the deal
with PolyGram, says: ““I got the
advance I wanted. If the company
then goes on to prove it can make
money, then good for them.

“A weakness with any charity
albumis that it is not commercial-
ly driven. It seemed the best way
to do that was to make an advance
against a very high royalty. This
puts the label at risk and being at
risk drives a marketing depart-
ment to promote.

“In particular, a record that is
fund-raising for a British charity
needs to be commercially driven
outside the UK. What would a
dealer in Germany make of it
otherwise?””

The high royalty deal means
that if the Knebworth 90 album
sells two million copies worldwide
then the charity stands to gain
another £ 3 million.

The Knebworth 90 album |

features tracks from all the artists
who appeared at the concert. The
video, which will be available in
three separate one-hour program-
mes, will feature 13 songs which
| are not on the album from Phil
Collins, Elton John, Eric Clap-
ton, Mark Knopfler, Tears For
Fears, Cliff Richard & The
Shadows, Robert Plant, Genesis
and Pink Floyd. O

owner of three TV channels can-
not also own a newspaper. This
means that Berlusconi will either
have to dispose of one of his three
stations or sell his Il Giornale
newspaper. However, he will be
given two years to step into line
with-this aspect of legislation.

Limits placed on TV advertis-
ing will also affect Berlusconi.
Only three ad breaks are allowed
during movies made for cinema,
theatrical works, operas arnd
musicals which last from 45 to 110
minutes. One more spot will be
allowed for programmes of this
type which exceed 110 minutes.
But all programmes bought
before June 30 1990 will not be af-
fected by this law until December
31 1992 Also, films banned to
those under 14 years of age can-
not be screened before 22.30.

Advertising limits for program-
ming which is not in one of the
above categories have been impos-
ed too. State broadcaster RAI,
which also receives licence fees, is
restricted to 12% in every hour.
National private stations are
limited to 18% and local stations,
20%.

The legislation also says that all
national outlets must broadcast
news programmes, and that com-
mercial TV stations can now
transmit programmes live.

Debate and confusion over the
legislation continues, as does cri-
ticism of its author, post and tele-
communications minister Oscar
Mammi. Defending the new law,
Mammi was recently reported as
saying, ““These regulations are
better than nothing!”

Thorn Announces
Filmtrax Bid

Thorn EMI’s acquisition of music
publisher Filmtrax, if completed,
will add more than 90.000 copy-
rights to the existing EMI Music
Publishing portfolio of around
500.000 titles.

Thorn announced the proposed
buyout on August 8 saying that it
will pay up to US$ 115 million to
principal Filmtrax owners Ensign
Trust and founder/CEQ John
Hall. The deal is expected to take
three months to complete with
Thorn paying Ensign not cash but
new fully paid Thorn EMI or-
dinary shares. 1

egrrap
(4 trae
US-based media consultancy
Montreux Companies is forming
a consortium to apply for one of
the UK national commercial fran-
chises due by the end of the year,
according to Dallas-based manag-
ing partner Peter Stromquist. A
letter of intent has been filed with
the Shadow Radio Authority by
Montreux’s UK partner, Robb
Eden. Stromquist says the pro-
posal is based on a *‘variety of
block programming which will
cater for unserved minority au-
diences”.
* * *
Epic in the US s thought to have
signed Belgian band Front. 242 to
a record-breaking five album con-
tract. Play It Again Sam MD Ken-
ny Gates claims the deal is the big-
gest ever for a Belgian act. Gates
refuses to confirm reports that the
contract is worth around USS 1
‘million.
*

* *
Rupert Murdoch has described
his plans to fund a new record
company as a ‘toe in the water’ of
the international music business.
Music International, the expected
name of the London-based label,
will initially employ between 10
and 12 people, with former
PolyGram executives Nigel San-
diford and Aart Dalhuisen in key
roles. A formal announcement is
expected in September. Murdoch
says it will start with pop but if
successful “‘could go right across
the board”.

* *
Ilegal tapes have cropped up in
Holland of the new Prince album,
Graffiti  Bridge, released in
Europe at the end of this week
(August 17). According to Dick
Pieren, WEA's head of promo-
tion, the tapes, featuring seven
tracks from the album, are of a
poor quality and probably stem
from the Prince fanclub, New
Power Generation. WEA sent out
a fax, warning radio stations not
to play the ‘illegal’ material. So
far, all Dutch stations have abided
by the warning.

* * *

The Rolling Stones are replacing
their Urban Jungle perfromances
with last year's US Steel Wheels
show for the final dates of their
European tour in Berlin and Lon-
don. The concerts will be filmed
by IMAX Picture Systems and
shown next year in ‘“special
cinemas with giant screens’’. The
Stones are also playing their only
charity event of the tour for the
Czechoslovak Children’s Founda-
tion in Prague at the 100.000
capacity Strahov Stadium on
August 18, co-sponsored by TDK
and Budweiser. Tickets are USS 6
and proceeds will go to handicap-
ped-children, Romanian orphans
and Chernobyl victims.
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EMI Acquires Stake In IRS

EMI has acquired a stake in IRS
Records, the label founded by
Miles Copeland and Jay Boberg
in 1979. It is believed to be a
50-50% deal, although neither
company is revealing the exact
amount. The agreement was
finalised on August 2 by Jim
Fifield, president/CEO EMI Mu-
sic Worldwide, Copeland and
Boberg, chanman and president
of IRS

by Machgiel Bakker

In the last year, Black Sabbath
has been one of IRS’s best selling
acts in continental Europe; their
LP Headless Cross has sold
250.000 copies. Other IRS acts in-
clude Concrete Blonde, Timbuk
3, The Alarm, Jan Akkerman and
Animal Logic.

Over the last six months, IRS
has substantially stepped up its
A&R commitment by signing 12

new artists, including Candi,
Dread Zeppelin, Rebel Pebbles,
Altamoda, 29 Palms, Alvin Lee
and Rockers Uptown.

At the end of 1991, all of IRS’s
back catalogue will be moved
from CBS to EMI. EMI will then
have the rights to sell titles from
REM (six albums), Bangles
(debut album), The Cramps and
Stan Ridgway.

The IRS buy-in is EMI’s third
equity deal during the last 15
months, following purchases of
similar stakes in Chrysalis and
Enigma. EMI also bought 100%
of SBK Music last year.

The deal applies to the US,
Canada and the UK, where IRS
holds wholly-owned subsidiaries.
Sixteen months ago, EMI gained
the licensing rights for IRS for the
world, excluding the UK, US,
Japan, Canada and Australasia.
This agreement runs until 1992.

The partnership follows an
agreement that the label made last
month with CEMA, EMI’s distri-

Westwood One VP Joins RVI

Leading US programme supplier
Westwood One has lost its VP of
talent acquisition, David Knight,
to TV syndicator Radio Vision In-
ternational (RVI). The appoint-
ment comes as RVI plans its ex-
pansion into radio syndication
(M&M July 14).

Knight moves from New York
to become VP of product acquisi-
tion at RVI’s Los Angeles head-
quarters, reporting to president
Kevin Wall. He will be in charge

of music projects for TV distribu-
tion, but declines to comment on
whether he will be involved in the
company’s radio syndication am-
bitions.

Knight leaves Westwood One
after four-and-a-half years, dur-
ing which he worked on many of
the firm's top projects, including
this year’s Knebworth show. RVI
handled TV distribution of that
event. C

bution and arm in
he US.
O eerding o Roel knizs, scni- | @ONE Closes Radio Belcanto

or director A&R/marketing for
EMI Music Europe, the new pact
further strengthens the relation-
ship between the two companies.
“In fact, nothing changes because
of the existing licensing deal, but,
obviously, it does give EMI an ad-
ditional source of A&R in the
world’s key markets”

(advertisement)
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by Chris Fuller

After just eight months on air,
Radio Belcanto, Germany’s first
commercial classical station, has
been closed by its parent com-
pany, the multimedia Gong
group. Gong MD Helmut Mark-
wort says the channel has been
shut down because of a failure to
attract advertising.

The Munich-based Belcanto,
which began transmissions via the
Kopernikus satellite on November
27 last year on the back of Tele 5’s
signal, ceased at 18.00 on Sunday,
August 5. The last show was a
compilation of station staff’s
favourite music and the final piece
played was Humperdinck’s Even-
ing Blessing from Hansel And
Gretel.

Markwort said in a statement
that “despite the hard work of
staff, advertising has not taken
off. Ad agencies did not take to
the concept of private classical
radio and did not get behind it.
They were obviously influenced in
this by the fact that Belcanto was
only available on cable!’

Had the station been granted a
terrestrial  frequency by the
Bundespost, Markwort says *‘it
would have been received in cars
and uncabled households and this

may have made a big difference”.

Eduard Helldoerfer, Gong’s pu-
blicity director, says some of Bel-
canto’s 16 remaining staff - reduc-
ed from a total of 24 over the last
few months - would be given new
jobs at Gong’s radio stations or
‘magazines, but he could not spe-
cify how many. Meanwhile, several
staff at the station say they have
received redundancy notices to
leave the company on October 1.

Helldoerfer says that from its
launch last year, Belcanto, which
applied pop radio techniques to
its formatting, showed a disap-
pointingly slow uptake across the
national Bundespost cable net-
work. At its close, Belcanto’s
coverage stood at “‘around 40%"".

Helldoerfer believes that pro-
posed new classical commercial
ventures such as RTLs pan-

Bronze Is Back
The Bronze label is being reactivated
by Pete Winkelman, who has signed
a deal with WEA to represent the
label internationally. He has ac-
qu-red the rights to the Bronze name
logo from Castle Communica-
lions, His first two signings are
Notorious, featuring Robin George
(who released a solo album on
Bronze in 1985), and Sean Harris
(ex-Diamond Head) who will have
an album and single out in
September, and former Deep Purple
member Glenn Hughes who will
release an album in January.

Albert Comes To Europe

Veteran Australian production com-
pany Albert Productions is moving
to Europe. George Young from the
Vanda & Young partnership, that
streiches back to hits for the
Easybeats and Flash & The Pan and
then masterminded AC/DC’s suc-
cess, has teamed up with fellow
Australian producer Pete Hawkins.
His credits include John Farnham,
Pseudo Echo and Air Supply.
Albert Productions is based at 6
First Street, London SW3 2LD.

Q Secures ATI Deal
Q Broadcast Services, the recently
formed UK radio consuliancy, has
secured a sole UK dealership with
US company Audio Technologies
Incorporated (ATI). ATl manufac-
tures mixers, distribution amps, line
drivers, microphone amps, phone
pre-amps, power amps and audio
processors.

Atlantic Nights

Atlantic 252 has started test
transmissions in preparation for an
extension into night-time broad-
casting beginning this autumn. The
station’s licence allows it to broad-
cast at night provided its long-wave
signal operates at a reduced power
after 19.00.

PWL Loses Court Case
PWL has lost a High Court battle to
prevent CBS from calling its refur-
bished London studio The Hit Fac-
tory. PWL claimed that its own
studio was called The Hit Factory
but the court heard that PWL had
not attempted to trade under the
name which was ‘‘no more than an
accolade”. The judge said that
although there was some risk of
confusion, he did not believe the
consequences would be damaging.
CBS now faces court action from
Manchester record shop Eastern
Bloc over a recently signed dance
band, also called Eastern Bloc.

Bond To Sue BSB

The Bond Corporation is to sue its

former partners in British Satellite

Broadcasting over alleged breach of
under

European Classique duled
for a September launch) and
Ufa/BMG/PolyGram’s German
station Klassik (October launch,
M&M August 11) will also face a
struggle in attracting advertising
interest: ““If Klassik can secure a
terrestrial frequency in Hamburg
that would benefit its profile
enormously.”

related 1o the UK direct broadcast
TV station. The action against
BSB’s four largest shareholders, the
Granada Group, Pearson, Reed In-
ternational and Chargeurs, follows
Bond’s failure to sell its 34% stake
in BSB before a deadline and under
terms imposed by the other share-
holders, which resulted in penalties
believed to have cost Bond about
£90 million. Following a subsequent
rights issue, Bond’s stake in BSB has
now fallen to 7.4%.
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Madonna’s Vogue heads the list
of nominees for MTV’s Music
Video Awards, with nominations
in eight of the 21 categories. As
well as being in the running for
Best Video Of The Year, the clip
has been selected for the Best
Female Video and Best Dance
Video categories, and for five pro-
fessional ~ categories, including
Direction, Choreography ~and
Cinematography.

Also nominated for Best Video
are Aerosmith’s Janie’s Got A
Gun, which appears in seven
categories, Don Henley's The
End Of Innocence (five catego-
ries) and Sinead O’Connor’s
Nothing Compares 2 U (four).
Despite six nominations, includ-

B SRR R T
Madonna Heads MTV Nominations

ing Best Female Video, Paula Ab-
dul’s Opposites Attract does not
figure in the leading category.

The September 6 awards cere-
mony, to be hosted by Arsenio
Hall at the Universal Amphi-
theater, Los Angeles, will be
televised live around the world on
the MTV networks. The event will
also include live performances
from Janet Jackson, Aerosmith,
MC Hammer and Phil Collins,
with others to be confirmed.

Meanwhile, MTV Europe cele-
brates three years on air this week,
with the claim that it is the
favourite TV service among 15-34
year olds in UK cable and satellite
homes.

Quoting  BARB and Cable

Authority audience surveys, MTV
Europe, which launched on
August 1 1987, claims to be the
highest rating channel among
those young Britons who receive
it, and the one they would be most
disappointed to lose. May 1990
figures show MTV delivering five
times as many 16-34 ratings as its
new rival, BSB's Power Station.
Altogether, MTV now claims to
reach 15 million h in25

M O V N G
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radio promotion company
Hoyupmeamamnrimv
B\lmpehls wpmnmdSehho
Jusini, previously special assis-
Wumlhehudolhmmnfhn
at Rai 1, to the newly created post
of manager southern Europe. He
will oversee MTV’s moves in Italy
Mmﬂleponloadnlesd.\m

Bruce Steinberg. MTV has
hlxedldlbllxkoflhcl’olhck
Mndn Group u international

countries via cable and satellite.
This marks a growth of six
million households and expansion
into 12 new countries since June
1989. 1t also claims 38.4 million
regular viewers, 2 million of
whom tune in every day.

Epic Push

continued from page |

triggered each time a customer
walks past.”

The German radio and TV
advertising campaign is divided
into two phases. From October
1-15, a 20-second spot will be run
on 12 radio stations, including
privates Radio ffn, Radio FFH,
RSH, Radio Hamburg, Antenne
Bayern, Berlin Hundert.6, and the
public networks WDRI, WDR2,
SWEF3, SDR3, HR3 and BR3.
And, for the first time, CBS will
book advertising space on East
Germany’s DT64.

The second phase of the radio
campaign starts on November 1,
with the spot running for five to
eight days on the same stations.

TV advertising - on the privates
SATI, RTL-Plus and Tele 5 - will
be restricted to the first phase
only.
In Spain, CBS plans to spend
£ 50.000 on a pre-release radio
advertising  campaign.  From
August 27 to September 4, a
10-second commercial will run on
the SER outlets in Madrid,
Bilbao, Seville and Barcelona, as
well as on Radio Mediteraneo,
Radio Espana, Radio Vinilo,
Radio 16 and Cadena COPE.
International A&R manager
Bruno Galindo says it is very
unusual for his company to run a
radio campaign before the release
of an album. In addition, it will
also mount a press and in-store
advertising campaign while TV

WaltersICentury

continued from page |

led Century to invite Capital to in-
vest, he denies that the station is
in serious trouble.

““There is a common misunder-
standing that Century got off to a
bad start. It has a 29% national
reach, which most stations in the
UK and Europe can only dream
about - and it is particularly
strong among men aged 15 to 34,
which is an advertiser’s dream.

“And;” he adds, “‘the sound of
the station is lovely. It’s just a bit
woolly around the edges, but on
the whole very coherent. There’s
very little we need to do other
than tighten a few loose ends!”

Hopton, who has worked as a
producer for BBC Radio 1, will
take up the post once Capital’s in-
vestment in Century is confirmed.
He returns to radio after five years
running a consultancy to the avia-
tion and automotive industries. (]
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Pollack And MTV
continued from page |
ment to European Music!”
Further, Pollack says that his
existing relationships with Euro-
pean broadcasters will ‘‘help
MTV in the establishment of pro-
motional and marketing syner-
gies”. He ises that he will

advertising is planned later this
year.

Similar campaigns will be run
in the UK, France, Holland,
Switzerland, Sweden and Norway.

In the UK, London Weekend
Television’s  ‘The  Southbank
Show’, has produced an hour-
long documentary on Michael,
for which CBS has bought the
rights for mainland Europe. CBS
is now securing broadcasting slots
on European TV stations. CMV,
the label’s music video arm, will
release the show on home video
later this year.

Two special TV commercials,
one running 30 seconds, the other
60, have been made by Michael
and will be screened worldwide in
the autumn.

All 10 tracks on the new LP
were written, arranged and pro-

duced by Michael excluding the-

Stevie  Wonder-penned,  They
Won’t Go When I Go. Chris
Porter engineered. CBS Europe
confirms that ‘Prejudice Vol. 2’
will probably be released in Sep-
tember 1991 a

has joined Radlo Vision Interna-

tional as manager of European

sales. He was previously European

sales and marketing manager for
e

Sony Video Software % BBC
Radio  Nottingham  presenter
Richard Dodd is moving to the
breakfast show from his drive-time
spot, changing places with former
Dave Sims

president of ABC Radio Networks
in the US; he replaces Aaron
Daniels %

Music Industry: Jim Doyle, GM
of Zomba Music Publishers, has
been promoted to MD * Ari
Lohenoja, manager artist mar-
keting CBS Finland, has joined
WEA as marketing manager %
Following  restructuring, BMG
Video International has appointed
Andy Manning, formerly with
PMV, as product manager, repor-
ting to Christine Losecaat who has
been promoted to marketing ma-
nager % Tony Heneberry has been
appointed MD of Charly Records
‘manufacturing, sales and distribu-
tion. Joop Visser takes over as
sales and marketing director and
Terry Huxtable is appointed
finance director %

not be involved in the channel’s
proposed expansion into Euro-
pean radio syndication (M&M
June 16). “That is not part of the
agreement.’

MTV Europe’s executive pro-
ducer Brent Hansen comments
that Pollack’s proven skills in
radio will switch readily to music
TV: “We are in a situation where
we are starting to kick in very
strongly in the UK and have had a
lot of impact in Europe. I'm sure
a pair of eyes and ears from the
radio industry will prove very
useful to us in the future, and Jeff
is the ideal candidate!”

has been of IFPl and

Former UK diplomat Sir John M
Wil iake p the post next mont cumuy MD (international relamm.r) for Maxwell
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From The Atlantic To The Urals

A US media consultant in Europe

.
ME|

With deregulation and the large-scale opportunities

of the European Single Market, US radio
programmers and consultants are keen to exploit their
decades of experience in commercial radio outside
their home territory. Edwin Riddell talks to Jeff
Pollack, head of one of the US’s biggest media
consultancies, the Pollack Media Group, about how

he thinks European radio will develop.

“ here are so many simi-
lar-sounding ~ stations
here that unless you

constantly accentuate the key in-
centives for listening to your sta-
tion over your chief competitors,
then the listener will really have
no reason to turn your station
on,” says Pollack.

“You can’t exist in a market
with 90 choices unless you have
specifically staked out an area
that listeners perceive as being
unique)’ he says. “The whole

thing about radio in the 90s is | s

niche programming. If the esta-

blished mainstream formats are |3

already taken and you want to
come on the air and be successful
financially, certain choices pre-
sent themselves.

“If you’re an AOR format, the
classic rock format has become a
viable alternative. CHR, adult
contemporary, oldies - all of these
represent a way that a radio sta-
tion can claim a specific target
and have an opportunity to make
it financially feasible!”

Public service
Pollack doubts whether the tradi-
tion of public service broad-
casting in European countries will
make much difference to this pro-
cess of imitating US experience.
““Being all things to all men will
become increasingly less feasible
when there are many more com-
petitors going after segments of
an audience. You can’t exist if
someone is going after the
younger portion of your audience,
the middle part, the adult part.
You just will not be able to exist in
a marketplace that is super-
serving specific audience desires!”

But what about the loss of |
variety and indeed, vitality, that
can result from segmenting the
audience in this way? Pollack
does not believe that variety in
radio today comes from one sta-
tion’s format but the fact that
there are 12, 15 or 20 format

choices available: “It is the era of
speciality. That’s why magazines
have grown like they have. That’s
why cable has grown like it has.
People get their variety from the
amount of choices, not from the
music on one particular station.

Album rock
“In Europe, the format that has
not really developed much is the
album rock format. Although
there’s been an announcement an
AOR format is going on the air in

formats develop in the UK. I also
think AOR formats in Northern
Europe and in Germany will be
much more palatable’”

The Pollack Media Group has
done a lot of work in the UK over
the past few years and is engaged
on projects in France, Germany
and Switzerland. Through its in-
volvement with France’s Europe 2
it will also be working on stations
in Prague and Moscow. At
Europe 2 in France, Pollack was
retained as a consultant by Mark
Garcia and Martin Brisac, putting
on “an adult alternative to NRJ””.
Pollack also advised Skyrock, a
direct competitor to NRJ.

““With Skyrock being targetted
for under-30 and Europe 2 being
high-20 to mid-40 year-olds, the
two together make a marvellous
combination. The way French
radio was going it was clear we

Jeff Pollack, predicting European radio will follow the US mode!.

France, we have yet to see AOR
formats happen in Europe and
I’m not sure there’s going to be a
big appetite for them.

“As we've seen in France and
Spain and the Latin American
countries, the appetite for bands
like Def Leppard seems to be very
small as opposed to say the appeal
of Janet Jackson or Milli Vanilli.
The UK is different. The AOR
format in the UK, by contrast, has
a tremendous potential to be suc-
cessful. I think you’ll see AOR

had to stake out specific au-
diences that we were targetting’”
By general consent, the strategy
has been extremely effective.
Pollack defends his methods
against the charge of predictabili-
ty. “Targetting isn’t the same as
predictability. 1 believe that con-
sistency is a good thing - you turn
on the radio station and you know
what you're going to get. It
doesn’t, however, mean there are
no surprises or exciting things or
freshness that develops from time

to time. We believe in consistency
but we feel that predictability is
very much something that has to
be prevented. It really is possible
to be fun, to be surprising and yet
be consistent within a specific
target.’

UK developments
Pollack says it would be “a great
mistake” if one of the UK na-
tional commercial channels decid-
ed to copy BBC Radio 1. “Radio
1 plays a tremendous amount of
different music. Why go to a new
channel when you can have the
tried and reliable one? Instead, do
something different, something
that is not being provided for,
because part of winning in a mar-
ketplace is doing something that
isn’t being done or isn’t being
done well. There is definitely
room for the national channels to
do something that isn’t being
done at present”

Pollack thinks it is wrong to ask
a potential licensee specifically
what format they propose to do.
“I believe if someone is a good
broadcaster they should be allow-
ed to choose the format they want
to choose. I do not believe govern-
ment should be involved in any
way, shape or form in determining
what format somebody’s going to
be doing. I think that really limits
our creativity. When the govern-
ment gets in the position of deter-
mining the fine lines between one
format and another format, you
really get into an unfortunate
position.

“We’ve seen such an upheaval
in the last five years in UK radio,
perhaps the next five years will
give us a lot more autonomy and
deregulation. [ just wish the gov-
ernment would allow the British
broadcaster to get on with it”

| Jeff Pollack began his radio
| carcer at high school, by broad-
| casting a lunchtime show over the
public address system. After
working on Colorado University |
| campus radio he went into the |
| business professionally, and laun- |
| ched Jeff Pollack Communica-
| tions, which latér evolved into the |
Pollack Media Group, in 1980. |
With a clentele including MTV |
Europe and 100 radio stations in |
| the US, Europe, Australia and
| New Zealand, the company is
now one of the biggest media
| consultancies in the world. 1
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Sat 2000 To Close in September

Bavarian satellite sustaining ser-
vice Sat 20001 to close at the end |
of September, following a deci-
sion by the state Media Licensing
Authority (BLM) not to invest in
the company.

Sat 2000 business manager
Herbert Schnaudt says negotia-
tions with the BLM for the
authority to buy in to the station

| had been continuing for over a

vear. It was hoped that via the

| BLM, small commercial stations

| in Bavaria could contribute to the

cost of Sat 2000’s service and ob-

tain it a cheaper rate than if they
purchased the service directly.

However, the BLM last month

| decided that it would not invest in

Sat 2000 which, according to

Polydor Signs Carpendale

Hamburg-based Polydor recently
announced its signing of Howard
Carpendale and says it now plans
to break the artist on the interna-
tional market. During his 17-year
career Carpendale has scored 35
chart hits, with eight gold records

in the last 10 years. The schlager
singer’s last concert tour was visit-
ed by over 200.000 fans. Carpen-
dale joins a German-language
roster that includes Udo Linden-
burg and Matthias Reim.

=3
From ;. Maurice Oberstei, chaimman- PolyGram UK; Carpendale Wa/fgvng
Gramatke, PolyGram Germany president; and Goetz Kiso, Polyder Germany M

VIP Studios, the Milan-based |

radio jingle and advert produc-
tion company, has moved into
programming for the first time
with a two-hour weekly US chart
show to be hosted by Texan DJ
Benny Brown.

VIP director-general Erasmo
Almagno: “Brown was one of the
best known DJs at Radio Luxem-
bourg about six years ago. He is
well known at an international
level and that’s what interested
us!’

VIP is only selling the pro-
grammes to stations which sub-
scribe to Audiradio, the audience
research institute. Almagno says it
is difficult to sell the programmes
to national network stations,
because of competition from well-
established US-produced chart
shows, but adds that VIP is keep-
ing costs low and aiming at local
and regional stations.

The weekly cost of the pro-
gramme is L 175.000 (app. US$
146 plus 19% tax and postage) for
regional stations, while local sta-
tions are charged L 75.000
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VIP Studios Move Into Programming

by David Stansfield
(plus tax and postage).

Regional stations Radio Bol-
zano 102 (57.000 daily listeners,
Audiradio) and the Turin-based
Punto Radio 96 (25.000 daily lis-
teners) are already airing the pro-
gramme.

Brown presents his show in
English but Almagno claims that
this does not present a problem:
“Brown’s programmes have a
European feel, unlike those by
someone such as Shadoe Stevens

The launch of Energy Radio has
been delayed indefinitely and
director-general Clay Montana
says his partner in the station,
Guido Quarantotto, plus an un-
disclosed  financier, have now
dropped out of the project.
Montana: “I know there were
problems with equipment but no
reason was given for the pull-out.”
Quarantotto, administrator of the
Radio Quarantotto advertising
agency which services local sta-

Enérgy Launch

| Schnaudt, “made it impossible
for us to continue”.
The 20 staff at the two-year-old

Munich station, which is owned
| by media groups mbt and RSG,

are now seeking new jobs. At pre-

sent, the station supplies several
| Bavarian stations with overnight |

pop programming and around 25

with an international news-on-fax |

service. Most of its customers are |

Charivari group stations.

BLM publicity officer Monika |

Fendt says the authority’s deai-
| sion was based on the understan-
| ding that the Gong group was
| preparing to make an investment

in Sat 2000: ““‘We were seeking not

only to invest but to play a part in
| the running of the company. We

felt that its ownership should be
broadened.

“With Gong’s arrival on the
scene we felt there was no longer a
need for us to be involved. We
find it strange that Sat 2000 ap-
pears to be blaming us for the
closure!” At press time no one at
Gong or Sat 2000 was available to
comment on the alleged Gong |
bid. O

who Italians can’t understand.
Brown speaks in slots of 30-60
seconds and, unlike other interna-
tional chart shows, we are aiming
at a broad target audience of
15-30 year-olds””

Almagno says VIP does not in- |
tend to produce other radio pro-
grammes but that it is holding
talks with an undisclosed US firm }
for the distribution of the Brown |
show in the US. 1

Delayed, Again

tions, could not be contacted for
comment at press time.

Energy Radio, based in Milan,
was initially expected to launch in
May with an all-dance format but
there have since been a series of
delays, blamed on technical pro-
blems,

Montana says he and partner
Roberto Delle Donne will look for
new backers in September, aﬂcr
the holiday season. L

(adverusement)
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Bidding Begins For National FM Channel | SWR Cusstead  BRT, VUM Launch|RTL Increases Lead
by Hugh Fielder To ]ob Losses by Jacqueline Eacott
A national album-rock station - ‘ Allied Entertainments, publishers | available is too precious to be | Twelve staff have lost their jobs Ad company RTL has boosted its audience lead | Finally, another good perfor-
the preferred format choice of | EMAP, Yorkshire TV and Luxem- | squandered on another pop sta- | with GWR as part of the group’s in suburban Paris (Ile de France), | mance from all news station
most UK record companies - is | bourg-based CLT. ‘ tion that merely duplicates BBC | £ 500.000 cost-cutting initiative. by Marc Maes | according to the latest Media- | France-Info with 8.8%, up from
making a bid for the FM franchise Goldsmith says: “What’s need- | Radio 1”” | The redundancies follow a 43% Belgian Flemish state broadcaster  million) and expects to secure an | metrie analysis of the area. The | 7.8%.
that will be advertised by the | edisastation that reflects the fact | Rock FM is unlikely to be the | drop in profits for the six months BRT and the press group Vlaamse ~ income of Bfr 300 million from | survey, for April-June, gives the Mediametrie also reports a
Radio Authority before theend of | that the majority of music sold | only album-rock station bidding ‘ to March 31. Uitgeversmaatschappij  (VUM)  radio advertising and sponsorship | station a daily audience of 24.8%, | drop in the number of radio liste-
the year. | nowadays is rock which is bought | for the FM national franchise. | Pre-tax profits were £ 454407, have announced the launch of a in 1991. BRT will use the radio | up from 22.6% (1% = 82170 | ners overall, in line with results
Rock FM is backed by concert | by adults as well as teenagers. | Virgin Broadcasting is currently | compared with £799.315 in 1989, new advertising company, Vlaam-  advertising income to finance its | listeners). previously published for the
promoter Harvey Goldsmith's | “The single FM frequency | researching the market and the | Turnover was down 9% to £ 4.03 se Audiovisuele Regie (VAR). TV operations, in a bid to com- |  Europe 1 follows RTL with | whole of France. In the Il de
- - - - | company has already stated that ’ million. MD Ralph Bernard The company, to be launched pete with Flemish commercial | 15.8%, an increase of 1.2%, while | France, the total dropped to
| anadult rock station s likely to be | blames the national fall in radio on September 1, will book adver-  broadcaster VTM. | state radio France-Inter recorded | 78.4%, compared with 79.3% for
the main demand. Q Rock, anun- | advertising revenue, start-up costs tising for BRT radio and organise BRT’s decision to air advertis- | a disappointing 12%, down 0.8%. | the previous period (January-
‘ successful applicant in the last | for three new stations an invest sponsorship deals for both BRT  ing on its radio outlels has been | Among the FMs, NRJ remains | March 1990). In central Paris the
| round of London franchises, is | ment in new technology. radio and TV. BRT holds a 55% crilicised by private radiostations, | the top station, unchanged at | figure was 76.9%, compared
committed to applying for a na- |  The redundancies are being stake, VUM 45%. who regard the move as a threat to | 8.8%. Skyrock came second with | with 79.6%. u]
tional network. And French net- | spread across the group’s stations, VAR will have an initial capital ~those who gain substantial in- | 6.5% (up from 6.4%) and was E—
works NRJ and Europe 2 have | including 2CR in Bournemouth, of Bfr 100 million (app. US§ 3 come from national advertising. | followed by Europe 2 on 5.5% (uj N
| als0 expressed an interes which suffered job losses last i E | rom 5.0, Meanwhile el SIRTI Board
UK record companies would | autumn. Other savings will be - T | Radio jumped from 2.5% to i
prefer an adult rock format on the | made by leaving vacancies unfill- ° 3.2%. Elected
national FM  frequency. CBS | ed although further job losses Marktrock Festlval However, in the Mediametrie
‘ | chairman Paul Russell and BMG | have not been ruled out. survey for central Paris, France- | Georges Polinski of Radio Nantes
UK chairman John Preston have Meanwhile, GWR is extending Will Tura, Candy Dulfer and the ing Bart Pecters, The Pop Gun, | Inter scored 20.8%, ahead of | has been elected president of the
Zzﬁ/«ftlla nﬁilnxr;og;:z ;ﬁ :grx ,/’;//7/,«1 Z:ﬁe:/ ”!’a ;;/kbé%ep}:::ﬁ; iﬂ already backed the format (M&M ; ilshBrunel Radio AM service to Dan Reed Network were among  The Kreuners and Arno. BRT TV | Europe 1 on 17.1% and RTL with | French radio and TV union, Syn-
¥ & i » | August 11) and Phonogram chair- | other stations in the group. 2CR the acts scheduled to perform at  will provide coverage of this part | 16.4%. Europe 2 gained first place | dicat Interprofessionel des Radios
ﬁ/f:,::mm' M EMIENI(U5); and Mark Richardson, marketing monager SBK-| 0 "NMaurice Oberstein believes | in Bournemouth and Radio 210in Marktrock, Belgium’s l';ieggasl free ol lt?e festival?” Tei Years Al?::rr, among the FM music stations; its | et Televisions Independantes (SIRTI).
S e ] = — - | the format must be on FM. “It’s | Reading will relay programming music festival, which was held in  the Blues Band, Nils Lolgren and | score of 6.9% keeps it ahead of Other members of the SIRTI
Metro sﬂ“ Mak|ng Moves For YRN better quality radio}’ he argues. ' from Brunel with local opt-outs Leuven on August 12-15. The Kinks were also scheduled to | NRJ with only 4.8% and Skyrock | board for 1990-91 include: Jacky
| But the adult rock format will | for news, travel, weather and com- Jos van OQosterwijck, festival — perform. on 45%. RFM dropped from | Leclerc (Radio Oxygenc), VP;
| Metro Radio will review the pro- | the £ 400.000 running costs forits | face strong competition for the | mercials. Plymouth Sound will be co-ordinator, said at press time: The festival was sponsored by | 4.7% to 2.9% and Fun Radio | Jean-Eric Valli (Radio Vibration),
gramming of Yorkshire Radio [ Classic Gold AM servicein the six | valuable FM frequency. Classic | added to the network early next ““We will open with a Flemish Day ~ Belga Live and Coca Cola. In the | scored an important increase, | general secretary; and Luc Dentin
Network’s (YRN) services and its | months to March 31, in addition ‘ FM, headed by former Red Rose | year. headed by Will Tura. It will be  past two years, more than 200.000 | moving up to 2.6% from 1.6%. | (RVS), treasurer.
sales operation if its hostile bid | to the £ 468.000 pre-launch costs, | MD David Maker and backed by The entire service, including followed by a Belgian Day featur-  people have attended. =
for the company is successful. are ‘“‘excessive on the basis of | Andrew Lloyd Webber’s Really | opt-outs, will be operated by
As Trans World and YRN con- | Metro’s own experience in laun- ‘ Useful Group, will be bidding for | remote control from one central
‘ tinue their mzrglear" lalks},‘ Met]ro chinlgasimilar ;:rvice” " a broadé:speal] classical music | studio dusing ] the  Audisk A :
chairman Lor¢ ot has cla- Elliott says Metro would im- | station. Several other groups are | automated digital recording and
rified details of its offer for YRN, | prove YRI\XS programming by | currently preparing hxdgs. ’ managememsgystem Each s%anon Be’g'an Mus'c TOday
worth around £ 13.5 million, in a | reviewing the music format of will retain its own call-sign. [ A four-day conference for the lighting accessories!”
letter to YRN shareholders. each service and reducing the Belgian music industry will be Among the acts confirmed to
Elliott says: ““The real issues in | amount of syndicated programm- | | held in Antwerp’s Bouwcentrum  appear so far are Technotronic, Jo
‘ this bid are the poor performance | ing “‘so as to enhance the local ‘ TOP 10 UK MUSIC VIDEOS ‘ on Scplcmbelp 21-24.  Called Lle,&airc, The Scabs, Soulsister
of YRN and the ability of Metro’s | identity of each of YRN’s | | 1. Wild-Live Erasure (BMG Video) Belgian Music Today, the event is ~ and the Kreuners. More than 20
management to develop the | services”. 2. Hangin' Tough Live New Kids On The Block €y being organised by International ~ acts are expected to comprise the
potential of YRN's marketplace”” | YRN chairman Michael Mallet | | 3 ‘r’;:m e ks Lo o Project Consultants (IPC) and ~final line-up.
Describing  YRN’s manage- | regards the Metro bid as “utterly 5. Pavarotti et Pt (,::f?c,ub) will include exhibitions, concerts, Vandergucht says he is talking
ment as wholly inadequate, Elliott | impertinent”. He advises YRN 6. Party At G-Mex 25.3.90 Happy Mondays (e showcases for new talent and a  to BRT Radio 2 and various pri- -
points out that YRN has no | shareholders “to take no action 7. The Wall Pink Floyd (Channel SIPH) meeting place. vate stations about radio cover- | Patricia Kaas receives a platinum award for sales (300.000) in France of her latest LP
‘ full-time programme director, no | whatsoever”” and will reply in g "f{’r':m LI (o dpan ::;"’:::* :‘:‘““]C"'“‘“" IPC’s Peter Jan Vandergucht: age. Sound-proof booths will be | ¢ % VM“,,:'Z,',',,” o e el o) ""’f’;,,f,’,ff:,’m;ﬁ'ﬂu,,z
1_ullrtime sales director and no more detail to Metro’s offer 10, Labour Of Love If UB 40 (v:::] ‘:TI\crc will be everything from  provided for interview sessions.C0 | Bodinar, MD CBS France: Richard Walter, co-MD Talent Sorcier; and Gerard Drouor,
:x‘::;T:ﬁ{:riz?f:piiﬁcl;;’rzil‘l?:\ndd within two weeks. | !d”lmlpwwamwwnm AT T "’f‘"f""‘"" | live music to displays of new promoter.
T T {advertisement) {advertisement)
th h l ..ONEOF THE
€ numan league MANY GOODTHINGS
th d i ABOUT FRANCE ...
e n e w S ln g e - SSL 4056 + TR/MITSUBISHI X 850
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" Nova Takes Ad Fight

To European Court

by David Rowley

Swedish private station Radio
Nova has taken its fight to broad-
cast advertising to the European
Court in Strasbourg. MD Claes
Nydahl says the station expects a
ruling on the case within “a cou-
ple of weeks”.
Naerradionamnden, Sweden’s
local radio authority, recently
suspended the licences of two of
Nova's sponsors (M&M July 28).
Appeals to have the decision over-
turned, in both the civil and high
courts, were not successful.
Nydahl dismisses the possibi-
lity of the Swedish authorities
taking criminal action against the
station. ““It could happen, but I
doubt it. There are too many peo-

ple watching to see what the
Swedish government does. Even
the Hungarian press find the deci-
sion repressive!”

Nydahl says the station has the
broad support of the Swedish
media because the matter “‘ad-
dresses the issue of freedom of
speech””.

Nova began running a full
advertising schedule in mid-June,
in contravention of laws pro-
hibiting the broadcast of advertis-
ing. In retaliation, the Naerradi-
onnamnden suspended the licence
for patrons covering June and Ju-
ly and has promised to continue
suspensions for as long as Nova
runs ads.

Strong Support For CMS

Over 200 delegates had registered
for the first Copenhagen Music
Seminar (CMS) by the end of
July, signalling strong support for
the event, to be held from August
30 to September 2.

Organiser Frank Marstokk
claims considerable enthusiasm
for the Seminar from all over
Scandinavia, particularly from in-
dependent companies. However,
he says the response from outside
Denmark has generally been

Miss B Haven -

stronger than from within the |

Danish industry, but he expects
more registrations once ‘“‘people
realise the success of the Seminar
is inevitable”.

Fourteen panels and workshops
will be held and more than 30
acts, ranging from unsigned
bands to some of Scandinavia’s
most successful performers, will
give showcases at nine indoor and
outdoor venues.

one of the acts to perform during the CMS

Panels include ‘The Inner
Scandinavian Market', chaired by
Sonet Records chairman Dag
Haeggqvist, and ‘Scandinavian
Music Export’. Three media ses-
sions will look at the development
of Scandinavian television, the
press and the state of private
funding.

Workshops will cover copy-
right, touring, Scandinavian

radio, publishing, talent develop-
ment, club promotion and inde-

pendent European distribution.
Heading the CMS showcases
will be Miss B Haven, at the fa-
mous Tivoli Gardens, and a club/
dance night at The Station with
the Telegram Family and Dr
Baker. The seaside venue 5Oren,
with a capacity of about 50.000,
will also stage a concert by Scan-
| dinavian acts such as Sos Fenger
| and Pepe Ahlqvist.

I

SPAIN & PORTUGAL

Changes Predicted After
RTVE Budget Announced

by James Bourne

Spain’s state-run radio and TV
body RTVE will have a Pta 2.08
billion (app. US$ 20 million)
budget for next year split between
'V (Pta 1.45 billion), radio (Pta
0.28 billion) and administration
(Pta 035 billion). The budget is
likely to be approved by parlia-
ment in September. Last year
RTVE received Pta 1.97 billion.
Top management posts at
RTVE are also set to change come
the autumn, according to reports.
Those who will change or lose
their jobs are MD Ramon Garcia
Rubio, technical manager Carlos
Fernandez Gutierrez, news mana-
ger Antonio San Jose and pro-
gramme manager Pablo Garcia
Gonzalez. Garcia Rubio is expect-
ed to be named secretary general,
while Fernandez Gutierrez will |

head administration and Antonia
San Jose will take over at news.

Despite increased competition
from private TV, the state body is
banking on the expectation of
gaining Pta 1.53 billion from
advertising, the same as this year.

Meanwhile, star names con-
tinue to be signed up for RNE §
by Enrio Sopena, head of state
radio RNE. Fernando Garcia
Tola’s popular TV programme
‘Corazon’ will be transferred to
RNE 5 from September.

The two-hour weekly program-
me will start with a 30-minute
soap, followed by interviews, liste-
ner requests and competitions.
Sopena has already signed singer/
songwriter Joan Manuel Serrat
and TV quiz show host Joaquin
Prat for the new-look RNE 5. O

New HQ For Cadena Rato

by Anna Marie
Cadena Rato FM, which was
bought by the charity organisa-
tion ONCE last spring, has ac-
quired new Madrid headquarters
for Pta 700 million (app. US$ 7
million).

The Cadena Rato network was
recently merged with the 20 sta-
tion radio Amanecer, acquired by
ONCE in early 1989. Cadena
Rato will be renamed in January
and, at the same time, changes in
the network’s programming will
be introduced.

About Pta 500 million will be
invested in Cadena Rato next year
to improve its technical infrastruc-
ture. Recently appointed MD
Alberto Ferrer claims the station
has increased advertising revenue
by 27% in the last three months,

de la Fuente

7% more than the national radio
average. Rato is Spain’s fourth
largest FM network.

Meanwhile, 15 more stations
have been acquired by ONCE,
either through partnerships or
purchases of local stations in
small towns. This is in keeping
with the charity’s objective of
having at least 100 fully opera-
tional stations throughout Spain
by the autumn. At present, 83 of
its 90 outlets are broadcasting.

ONCE'’s primary objective is to
create jobs for the handicapped
and it already employs physically
impaired staff trained at its
special broadcasting schools in
Madrid, Barcelona and Zaragoza.
New centres will soon be opened
in Seville and Toledo.

Summer Shuffles At BMG Spain

BMG Spain has re-established
both RCA and Ariola as label
divisions. Lydia Fernandez is
heading RCA while Camilo
Muedra will be responsible for
Ariola. Both report to Jose Maria
Camara, MD BMG Spain. Cesar
Gonzalvez is appointed BMG

sales director for both labels.

Simultaneously, BMG has
formed a new joint venture with
PolyGram for a distribution deal
under the TODISA name.
Heading this operation is general
manager Angel Suarez.
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Jonathan Butler

South African
singer/songwriter
Butler was

Whether that will turn into sales,
though, is a different matter.
Th

performing on stage
regularly at the age of six
and by the time he was 12
he was known as the
Michael Jackson of Africa.
Now based in New York,
Butler has two separate
and thriving careers - one
as a writer and
performer of lightweight,
mainstream pop and the
other as a jazz guitarist.
Gary Smith looks at how
his management
company and record
label balance the two.

onathan Butler’s latest LP of
chart material is called Heal
Our Land and it is now due for
release on August 21. Initially
scheduled for earlier in the year, it

was delayed to allow for the US
release, on April 3, of Deliver-
ance, an album of six instrumen-
tal jazz tracks. It is currently in
the top 10 of the Billboard jazz
chart and is included in the
European promotion plans for
Heal Our Land.

Charles Hunfeld, product ma-
nager for Jive’s European office
in Holland, explains: “In each
territory there will be a limited
edition package consisting of the
CD, a booklet written by Jona-
than and a cassette of the
instrumental LP.

““We will build the campaign up
gradually and keep it going for a
couple of months. We sent out an
advance cassette of the first single
(also called Heal Our Land,
released on August 13) and the
feedback has been very positive.
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Europe we intend to
compensate for the potential lack
of singles, and therefore airplay,
by extensive radio advertising!”
Hunfeld says other promotion
plans include an appearance at
the prestigious Newport Jazz
Festival in Japan this month.
There will then be extensive press,
radio and TV promotion in Eu-
rope and in October/November
Butler will tour the US, with
Phillis Hyman as the support act.
Depending on where he is most in
demand, Butler will continue to
either Japan or the UK around
Christmas. A tour of Europe is
planned to begin in January 1991.
Butler’s management is handl-
ed by Running Dog, a London-
based company run by Brian
McDermott, Mike Noble, Stewart
Grant and Carol Williams. As

well as Butler, it also looks after
the careers of Joan An di

a

m Signed to BMG Ariola France
(RCA label)

m Publisher: Re Re Music

m Management: Stan Witold at
Createurs Conseils, Paris

m Group members: Eric Capone
(keyboards, guitars, lead
vocals), Philippe Codecco
(keyboards), Jean-Marie
Louche (bass) and Maurice
Tragni (drums)

m Current album: La Strada,

released mid-July

m Current single: La Muerte,
released in June

® Production: recorded at
Studio Oncle Sam and mixed
at Studio Mega in Paris.
Produced by Michel Eli

m Release details: released in
France and due to be released
in Belgium, Switzerland, Italy
and Spain shortly. Sub-
publishing contracts with local

labels in other territories are
being negotiated by Createurs
Conseils

m Promotion: TV appearances
in France. Video for La
Muerte. International plans
not yet confirmed

m Tour: dates in France and
Switzerland throughout the
summer

La Strada have been together for
seven years but this is their first
album. The style and spirit of the

band is essentially Mediterranean
[ and their music is light-hearted
rock which draws on the mixed
cuitural backgrounds of the group
members. The single La Muerte is
a perfect example; the title is
Italian, the lyrics French. Three of
the tracks on the album are sung
in ltalian, the others in French.
All of the tracks were written by
the group or producer Michel Eli.

R A N b d

Megabyte

m Signed to Innovative
Communications (IC)

m Publisher: Byte ‘n’ Bit Music.
Breathpipe co-published by
the duo’s own company, POP
Music in Stuttgart
M If. ed

songwriter John O’Kane and
producer Peter Vitesse.

McDermott says: ‘“‘Basically |
take care of Jonathan’s career on
a day-to-day basis. We have been
working together for four years
now and everything we do is with
long-term prospects in mind.

“It is a matter of creating
blocks of time where he can
concentrate on different aspects
of his career. For example, when
he is touring, promoting and
recording, 1 have to make sure
that he also has time for song-
writing. Or, as happened recently,
we had to change our plans and
delay the pop LP, so he could go
to the US and record a jazz
album?”

through their production
company Telexis Music,
Stuttgart

m Group members: Hans-Dieter
Schubert and Al Wonder,
using the pseudonyms Maxx
Mega Jr and Leroy McByte

m Current album: Go For It,
released July 9

m Current single: a remixed
maxi-single including Sounds
and Africa will be released
shortly on Blaxx Maxx.

m Production: recorded at
Telexis Music’s Airport
Studios in Stuttgart. Self-
produced

m Release details: Go For It is
already available in GAS and
France (NTI) and will soon be
available in Italy (Lesfolis),

| the US (DA Music/PPl),
Mexico (PPI), Japan (King
Records) and Korea (Jigu).

m Promotion: radio tour to all
German public broadcasters
and the larger privates. Special
attention will be given to
programmes featuring
instrumental music

u Tour: although a live tour is
not planned for this year, the
duo will perform a number of
one-off concerts in such
settings as the Berlin
planetarium. A playback disco
tour is being considered,
depending on how the maxi-
single is received in clubs.

Megabyte play  atmospheric
instrumental songs with unusual
structures and innovative sounds.
Their first album, Powerplay, was
released in 1988 in the US, Japan,
France, Italy, Spain, GAS and the
UK, where it made no. | in the
NME new age charts. All the
songs on Go For It were com-
posed by Schubert and Wonder.(
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|
SINGLE OF THE WEEK {

Lonnie Gordon

Beyond Your Wildest Dreams - Supreme |
After making her presence felt in |
no uncertain terms with Hap-
penin’ All Over Again (it charted
in six European territories), this
Philadelphia-born singer has now
teamed-up with the SAW produc- |
tion team. The result is excellent.

&

A smooth soul/pop record that gives Gordon’s excellent voice
every chance to shine. Reminiscent of SAW’s Donna Summer

ALBUM OF THE WEEK |
Maxi Priest

Bonafide - /10

With a list of production teams that in-
clude Gussie Clarke/Geoffrey Chung
and Jazzie B/Nelle Hooper it would be
hard to go wrong - and indeed, Priest
has not. There has never been any
doubt about his vocal talents but his
material sometimes lets him down. Not
50 hm mough. this is reggae/pop crossover at its best. With more than an

collabomuon

George Michael

Praying For Time - Epic

A well-crafted, lovely ballad
building up to sizeable propor-
tions, The transparent production

gives ample space to Michael’s |

passionate vocals.

A Tribe Called Quest
Bonita Applebum - jie

‘ALLED?QUEST
| GONITA
’Ap ebuM

The LP version has been mlxed
with Carly Simon’s Why and the
result is a sugary dance/rap
number. Funky stuff from the
amiable Afro-centrics.

Colours

Don't Stop The Night - East West
Another class piece of grown-up
pop with a funk edge. An occa-
sional similarity to Phil Collins’s
grittier moments.

Stoned Cowboys
Matterhorny - BMG Arios

A pumping beat and a George
Clinton style of lyrical playful-
ness. The 12 Chicago South-
Side mix is particularly good
24-7 Spys

Don't Break My Heart - fn Effect/Epic
A great rock song made difficult
by some wilfully off-key guitar.
Passionate and uncompromising.
Jude Cole

Baby, It's Tonight - Reprise

Cole’s voice and approach are
similar to the John Waite school
of FM pop. A fab chorus and
no shortage of conviction.

=2 o SR

Cabaret Voltaire

Easy Life - Pariophone

A dash of brutally electronic
Techno, wispy vocals and a jungle
groove, Not really a radio record
but as always club play could
| force the issue.

Kenny Thomas

Outstanding - Cooltempo
Relying on a bass-heavy piano

this is the shape of the next few
months for dance music.

|
AQ'TEI BE } ‘ sound and Thomas’s sweet voice,
|

| Harriet
Temple O Love - East West

‘ With a backing that recalls later-
period Steely Dan and a white

| soul voice this is stately pop music.
Rosie Ania

‘ Eyes Of A Woman - kind
A soothing ballad. Acoustic guitars
and a tasteful arrangement highlight

ting violin break and a fine song.

‘ Beats 4 U
It's No( Over Electrola

A stomping club track from ﬂ\e in-
creasingly excellent dance division of
| Electrola. Killer vocal hook combined
with an insistent bass-line.
Prefab Sprout
Looking For Atlantis - Kicchenware
An energetic, and lively track,
putting this under-rated UK band
more into the mainstream than
ever. Thomas Dolby’s flashy pro-
duction is the icing on the cake.

Rachid Taha

Barbes - Barclay

Rai has been on the outer-fringes
of contemporary pop for some
time now - and this could be the
| LP to change all that. The songs
are unmistakably influenced by
Arabic melodies, but they also
heavily reflect  contemporary
Western sounds; the title track
sounds like Les Negresses Vertes
in a casbah. Fabulous music,
beautifully produced from this
' ex-member of Carte De Sejour.

Vincent Henry

Vincent - jive

An album of instrumental soul/
jazz in the Grover Washington
vein. Henry plays guitar, bass,
saxophone, keyboards and har-
monica; he also writes some at-
tractive tunes. From time to time
the material strays into ‘music for
supermarkets and elevators’ but
overall the LP is well worth'your

1.

John Kay & Steppenwolf
Rise & Shine - RS

After the huge and prolonged
success of Born To Be Wild you
‘might expect the re-formed group
to be a kick-ass stadium band.
Not so, as this is closer to Doctor
John than Bon Jovi. Kay’s voice
is more than a little reminiscent
of Joe Cocker and the backing,
beefed-up with horns and key-
boards, is very Alan Toussaint.

| Steve Earle & The Dukes
The Hard Way - Mca
Romantic Americana at its best
from Texan Steve Earle. If you
like Springsteen and Mellencamp
mixed with the vision and sense
of loneliness propounded by Lee
Clayton, then Earle is your man.
| Strong lyrics backed by a tasteful-
ly balanced mix of acoustic in-
struments, keyboards and electric
guitars make for an enjoyable, in-
| spired album.

| occasional nod in the direction of soul (II Soul) as well as reggae, this is an
} album vith a broad-tased appea that wil fnd a home in most formats

Anias warm, friendly voice. Haun- | 2ftention. Try Marcel and Big |

It's Immaterial

‘ Song - Siren

This follow-up to the 1986 debut
LP Life’s Hard., fine-tunes the
quirky duo’s penchant for
moody,  half-spoken  songs,
adorned with subtle synthesizer
arrangements and clever lyrics.
Heaven Knows could take them
from  night-time play to
AC/CHR formats. Other airplay
faves include Endless Holiday
| and Missing.

| David Baerwald
Bedtime Stories - AZM

‘ Baerwald is one half of David &
David, the duo that debuted in

| 1986 with Boomtown. This solo
LP continues that album’s overall
atmosphere - brooding composi-
tions with slow and compelling
build-ups and solid backings.
Album  programmers will love
Dance and Sirens In The City.

Laos

We Want It - Teidec

With a singer who sounds like a
female version of Robert Plant
and a guitarist with a collection
of riffs in the ‘son of Jimmy
Page’ mould we will probably be
hearing more from this new Ger-
man band. Try Why Is A Good
Love and Jericho.

Contributors Pieter de Bruyn
Kops and Machgiel Bakker

‘ Editor Gary Smith
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_EUROPE’S MOST RADIO ACTIVE HIT MATERIAL

E X PL OS

IT'S NO I! b

Explosives features the major new releases by established and new artists.
Itincludes recent releases still in need of support on European radio.

V. E.S

SINGLES ALBUMS
Madonna Airplay The Neville Brothers Airplay
M.C. Hammer Sales

New Kids On The Block Sales

CHART BUSTERS

Chart Busters is a quick reference to this weel's Hot 100 Singles/Albums and the
European Top 50 charts. Chart positions are indicated where appropriate.

[SINGLES OF THE WEEK B |CHART ENTRIES |
George Michael - Praying For Time (Epic) .
Jon Bon Jovi - Blaze Of Glory (verego) | Airplay Top 50
Lonnie Gordon - Beyond Your Wildest Dreams (supreme) | Sinead O'Connor - The Emperor’s New Clothes (35)  (Ensign)
A Tribe Called Quest - Bonita Applebum gie) | Hothouse Flowers - | Can See Clearly Now (43) (Fonaana) |
Prefab Sprout - Looking For Atlantis (44) (Kitchenware) |
B 7] | Wet Wet Wet - Stay With Me Heartache/l Feel Fine (45)  (Precious)
I[SUREHITS || Sting - Englishman In New York (Ben Licbrand Remix) (46) (A&
Kenny Thomas - Outstanding (Cooltempo) Hot 100 Singles
Prefab Speout” Looking|Foy Adands chmar) | O ne et De Partir (54) (amma Arils)
Soiuts - Donic StopiThe Night (s Wes) | povette - Listen To Your Heart (62) Pariphone)
:,‘;r:ies"’_"zmple"é‘ Loa My Heart fn Zi:‘ﬂ’z Sting - Englishman In New York (Ben Liebrand Remix) (7a) Aar)
Rosie Ania - Eyes Of A Woman (sng) | Mariah Carey - Vision Of Love (79) (a9 |
- N Top 100 Albums |
[EURO-CROSSOVERS ] | Was (Not Was) - Are You Okay! (77) (Fontara)
TS Faith No More - The Real Thing (78) (StashLondon)
Stoned Cowboys - Matterhorny (BMG Ariols) | Azucar Moreno - Bandido (89) (cas)
Beats 4 U - It's Not Over (Electrola)
— — |[FAST MOVERS
[EMERGING TALENT | | —— i
Betty Boo - Where Are You Baby (Rhyihm king | Airplay Top 50 ®
LFO-LFO (Warp/Outer Rhythm) | Roxette - It Must Have Been Love (2-4) (€M)
Lindy Layton - Silly Games (Arist/BMG) | Prince - Thieves In The Temple (8—19) (Warner Brothers)
Charles D. Lewis - Soca Dance (Polydor) | Wilson Phillips - Hold On (9-/8) (BK)
Jude Cole - Baby, It's Tonight (Reprise) | Mariah Carey - Vision Of Love (/0-26) (css)
- N DNA feat. Suzanne Vega - Tom'’s Diner (//-30) (A&M)
| [ENCORE ] IHot 100 Singles
Wop Bop Torledo - Take Me While The Going's Good (10) | Partners In Kryme - Turtle Power (2-3) (BK)
Present History - Always (Global Satelle) DNA feat. Snzafnne Vega - Tom's Diner (4-8) (A&M)
Five Guys Named Moe - She’s On A Mountain (RCABMG) Charles D. Lewis - Soca Dance {5—/!) (Baxter/Polydor)
Soup Dragons feat. Junior Reid - I'm Free (/6 26)(Raw TVBig Life)
TR E AE e GGEE7 | | Prince - Thieves In The Temple (18-29) (Warner Brothers)
ALBUM TH
| [I . AU BS gF E WEEK ] Top 100 Albums
R restaibonafic (1| Pretty Woman - OST (7-10) (EMIUSA)
Rachid Taha - Baf\‘;?‘ (@arcy) | Eis Am Stiel - OST (19-31) (Egel Compzny)
| Vincent Henry - L —— U | Anita Baker - Compositions (45-63)
By L SePReTol et Sing B9 | Ultimo De La Fila - Nuevo Pequero Catalogo De... (57— 77) (Em)
David[Basrwald., BedsinielStories (A" | ildecker Herzbuben - Herzilein (58-71)  (Hansa/BMG Ariols)
1t’s Immaterial - Song (Siren)
Laos - We Want It (Teldec) —~—r e
Steve Earle & The Dukes - The Hard Way ncy |[HOT ADDS = |
The Neville Brothers - Brother's Keeper (A&M) . ;. |
Goya & Carmina - Bahia Lady (ereury) | Breaking Out On European Radio
Side F-X - This Is A Journey (Nastymix/BCM) | George Michael - Praying For Time (Epic)
Shinehead - The Real Rock (Atrican Love/Elektra) | B=52' - Channel Z

(Repre) |

e Eurochart top fiv

YESTE
Singles

HIT

Baltimora - Tarzan Boy (EMI)
Opus - Live Is Life (OK/Polydor)
Duran Duran - A View To A Kill (Parlophone)
Paul Hardcastle - 19 (Chrysalis)

Eurythmics - There Must Be An Angel (RcA)
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om five years

GUST 18 - 1985

Albums

Dire Straits - Brothers In Arms (Vertigo)
Bryan Ferry - Boys And Girls (Polydor)
Sting - A Dream Of The Blue Turtles (AsM)
Bruce Springsteen - Born In The US.A (cas)

(Virgin/ WEA)

Phil Collins - No Jacket Required
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austria

united king

germany

Most played records compiled on BBC
stations and the major independents.

1 Partners In Kryme - Turle Power
2 ONAft Sczarme Voga- T
Hammer -U Car' Towh Ths
¥ Ao iand Nt
5. Madonna - Harky arky
§. Soup Deagos s
7. Hothouse Flowers -1 Cnee Cewly Now
A
G. Medeiros &

Most played records on the ARD stations
a0 the major prvtes, Compied by
Media Control, Baden Bader

1. Matthias Reim - Veréan. kh L' Dch
2. Roxette - Mos Huv BcenLove

3. New Kids On The Block -Sep by Sy
4. UBA0 - Kigion Town

5. Madonna - Hurey Farky

6. Wilson Philps - Ho' On

7. P.M. Sampson - We Love To Lore

Most played records on the national pop.
channel O3. Compiled by Media Control,
Baden Bad

1. Alannah Myles -Love s
2. Toto Cutugno -Iene 1992

5. Bananarama -1¢s Ony Yer Love
6. Sinead O'Connor - The Empere's New Cattes

8. Purple Schulz
9 &

e Worth e
0 Jon Bon Jovi - i 0 Gory

1. Was (Not Was) - How Te Hear Sehaes
12. Paula Abdul -Krocked O Reni)

3, Bananarama -I's Ony Your Love

10. Belinda Carfisle - Sunmer Ran

11 Elton John -C At The En OFThe St

12. Jason Donovan - Avsther Night

13 Fairground Atraction-Wikog Aes g

14. E. Bennato & G. Nannini - U’ Eumnm
15

I
14. Phil Collins -Tra's s The Way 1
1S, Wet Wet Wet -5y

19, Betty Boo - Where Ave You bty
20, UBAD - Weir You To e Bal

16. Nick Kamen 1 ronsed el
17. G. Medeiros & B, Brown - She An't Worth k.

20, Mariah Carey - Viion Of Love

 switzerland

Most played records on the national chan-

el DRS 3 and the private stations, Radio
Aktuell, Basiliek, Radio Pilatus, Radio Z
and Radio 24. Compiled by Media Con-
trol, Basel.

Matthias Reiim - Vetare, c L Dich
Madonna - Fanky Pasky

Vaya Con Dios - What's A Worin
Roxette -1t Mo Hov fech Love

italy

Most played records compiled from RAI
Stereo Due.

1. Formula 3. Por He ConScrdo i Te
2. Paul Young -Hesvn Ca Wk

3. Rolling Stones -Teriyny

Llenay Mo SaNTo b o

s (ot Wa) P Wl e
. Hammer - U Can't Touch

Alannah Myles B Veet

Nick Kamen - promised Mysell

10. Toto Cutugno - niene 151

11 Wilson Philjps - Hod On

12 Lois Lane -1 Wanaa Be

13, Leo Sayer - ool Touh

14 Bob Geldof - The Gre Sog O rence

3 Db
7. lvano Fossai - Puam:

5. Prince Thers o The el

5. Madonna - Hky Pty

10 Snap -Ooops Uy

1. Luca Carboni -0 Un Dico e Grs

12. Bruce Hornsby & The Range - Ao o e
13 Gianni Morandi - Avase

14. Tony Toni Tone - Oulndsrske

1s.

15. New Kids On The Block -Siep By Step. Santana - G foman

16. Sinead O'Connor - The Emperor’s New Clothes 16. Hothouse Flowers - Waer

17. The Chimes - | Scit Haven't Found What. 17. Double Dee - Fc

1B. Mariah Carey -Vison Of Love 18. Blaze - So Specal

15. Madonna - Voge 19. Soul I Soul . A Dream's A resm

2. 2. <A Kiod Of Feeling
holland spain

Most played records compiled on the na-
tional stations Radio 2 and Radio 3 as
compiled by Stichting Nederlandse Top
40

1. DNA feat. Suzanne Vega -Tons Dae
28

3 Kid Frost s

4. M.C. Hammer U Can Touh s

5. London Beat - e Been Tk Abot You
6. Prince - Treves I Te Tenple
1. Poion o

N sang el

5. Madorna 1

10. Bryan s o o

11 Phil Collins -Thac st The Way ks

12. Maxi Priest - Cose To You

16, Craig McLachian -Hou
17. Marizh Carey -¥sion OfLove

18, Zouk Machine -Miska

19, Raymond Van Het Groenewoud -Ben...
20. UB40 - The Wy You Do The Theg You Do

The 20 best played records in Spain from
Cuarena Principales, covering the major
Spanish stations.

1. Beach Boys - exch bos ey
2. Wilfred Y La Ganga -Ls Abi.
3. Guru Josh - iney
i b
DO

. Dapeche Mode -7 OI T
7. New Kids On The Block - by o

~Hang On o Your Love

9. Ramoncin - Hormgon Mieres Y Akl
10. Los Ronaldos - Ya o MeExpras
11 New Kids On The Block - Auerica
12 Yarious Arts-tast
13. Freddy Nois - La
14, Modnm‘m B Por T Arer
15. Black Box

7. UB40 -Kegson Town

9. Madonna - Harky Py
10. Cornelius - Zuacg

~ france

Most played records on the AM and FM
stations as compiled by Media Control,
Strassbourg.

Radios Peripheriques (AM Stations)
I

5. Joelle Ursull-Whie And Back s
6. Pauline Ester -Ou e U'Acere
7. Zouk Machine - adon

15. Alain Chamfort - Seus Pesqe CEst Grare
16. Michel Polnareft -Kam Scra
17. Francols Feldman - Cts:To Qu MAFsx
18. Art Mengo - Derin. Oeman

19. Elton John - Cis A: The £ Of The e
20. Thierry Hazard - Le jerk

Radios FM

1. Joelle Ursull - Wse AndBack Biss
2.MC Sar-ics On You

3. Depeche Mode -Poicy Of Trah
B e T
S 2o st

6 UB40 Kingon

7 NevKnt:OnThclIadz SipBy S

16. Alain Chamfort -Sous isese CEst e
17. Midnight Ol -Fergouen Yexs

18. The Christians -1 Foand Out

19. Snap - The Power

0. Thierry Hazard -Lejek

Most played records on 25 private sta-
tions as compiled by Discopress Tampere.

1. Pekka Ruuska -Rafsé Erks

16. Ice MC -Cinens
17. Los Rebeldes -Dis e tiwia

s A Voaa

10. Kikka -Kikea Tuex
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Y
Madonna- Sire (W8 Music/Blue Disque/WeboGir)

ARTIST - ORGIAL LABEL - (PUBLISHER)

Hanky Pank:

It Must Have Been Love
Roxette ~ EMI (jmmy Fun Music)

8

8

n

2

3

8

)

20

2

3

3

She Ain’t Worth It
Glenn Medeiros & Bobby Brown - London (EMVChrysalis Music)

Step By Step
New Kids On The Block ~ CBS (Maurice Starr Musc)

U Can’t Touch This

MC. Hammer — Capitol (jobete/Bust-1t)

Verdammt, Ich Lieb"
Matthias Reim - Polydor (Kangaroo Musikverlag)

Kingston Town
UBA0- Virgin (Sparta Florida)

Thieves In The Temple

Prince - Warner Brothers (Controversy Music)

Hold O
Wilson Phillps - SBK (Various)

Vision Of Love
Mariah Carey - CBS (Vion Of LovelBeen i)

Tom's Diner
DNA feat. Suzanne Vega~ A&M (Rondor Music)

Maldo:

Zouk Machine ~ BMG Ariola (Virgin Music)

Insieme 1992
Toto Cutugno - EMI (Edizioni No. 2)

Club At The End Of The Street
Elton John~ Rocket (B Pig Musc)

That's Just The Way It s
Phil Collins - Virgin/WEA (Phil Collns/Hit And Rur)

Naked in The Rain

Blue Peari~ W.AU/Mr Modo/Big Life (EG. Music/Copyright Control)

White And Black Blues
Joelle Ursull— CBS (Warner Chappell)

Vogue
Madonna - Sire (W8 Music/Bleu Disque/WeboGir)

Black Velvet
Alannah Myles - Adantic (EMi/Bluebear Waltzes)

I Prol Myself
Nick Kamen - WEA (EMI Music)

Mona
Craig Mclachlan & Check |2~ Epic (Jewel Music)

It’s Only Your Love

Bananarama - London (Inner Bunch/Warner Chappell)

Across The Riv

er
Bruce Hornsby & The Range - RCA/BMG (ZappofBasicaly Gasp)

Turtle Power
Partners In Kryme - $BK (EMI Blackwood/Kikint)

Knocked Out (Shep Pettibone Remix)

Paula Abdul- Virgin America (Kermy/Hip Trip Music)

n

ARTIST

I'm Free
Soup Dragons feat. Junior Reid~ Raw TV/Big Life (Westminster)

Close To You
Maxi Priest— 10 Records (Various)

What's A Woman
Vaya Con Dios- BMG Ariola (Vaya Con Dios/BMG)

Du Hast Mir Gerade Noch Ge'ehlt
Purple Schulz~ EMI Electrola (Copyright Control)

Another Night

Jsson Dorovan-— P (A Boys Misk)*

1 Still Haven't Found What I'm Lookmg For
The Chimes - CBS (Blue Mountain Music)

Se Bastasse Una Canzone
Eros Ramazzotti~ DDD (DDD/Una LiraScorribanda)

How The Heart Behaves
Was (Not Was) - Fontana (MCA Music)
Wear You To The Ball

* UBA0- Virgin (Sparta Florida)

D The Emperor’s New Clothes
Sinead O'Connor - Ensign (EMI Music)

36 ~»

37 «

38 -
39 .
40 =
T
a2 -

The Great Song Of Indifference
Bob Geldof~ Mercury (Nob Muslcintersong)

, We Love To Love
Iy

M. Samson - C8S (2nd Hand Muslc)

Unskinny Bop
Poison-- Enlgma/Capltol (Sweet Cyanide/ Zomba Music)

6

Something Happened On The Way To Heaven

!
' Phil Colins-— Virgin/WEA (Phl Collirs/Hic And Run)

Un’ Estate Italiana
Gianna Nannini & Edoardo Bennato~ Virgin (SugarfWarner Chappel)

Summer Rain
Belinda Carlisle - Virgi (Kinaalda/Valley Of Vidal)

6

Souris Puisque C’Est Grave

s
Alain Chamfort— CBS (Rock & Rose Music)

43 D I Can See Clearly Now
Hothouse Flowers - Fontan (ondor M)
44 w Looking For Atlantis
Prefab Sprout - Kitchenware (EMI Music)

45 IB Stay With Me Heartache/l Feel Fine

Wet Wet Wet - Precious (Precious/Chrysals)

46 B Englishman In New York (Ben Liebrand Remix)

a
48

49 -
50

Sting- ABM (MagneticRegataillega)

Blaze Of Glory
Jon Bon Jovi- Vertigo (Bon jovilPritWarner)

Violence Of Summer
Duran Duran - Parlophone (Skintrade/EM)

Dirty Cash
Adventures Of Stevie V= Mercury (Coprigh Contro)

is

Sacrifice

" Eiton John- Rocket (Big ig Music)
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TITLE

TITLE TITLE

THIS WEEK
WKS on CHARTS
THIS WEEK
LAST WEEK

| WKS on CHARTS
THIS WEEK
LAST WEEK

ARTIST . ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED ARTIST . ORIGINAL LABEL - (PUBLISHER} COUNTRIES CHARTED ARTIST . ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED
I ., U Can’t Touch This UKDBNLEACHSDK N 3 5 . « LFO e 69 » ¢ Thunderbirds Are Go K
MC. Hammer - Capito! {Jobete/Bust—it) LFO- Warp‘Outer Rhythm (Rhythm King Music) F.AB. feat. MC. Parker- Brothers Original (SBK/Telstar/ Thunda)
, . lurtle Power Wi 36 = She Ain’t Worth It UKDNEkSF B Englishman In New York (Ben Liebrand Remix) &
Partners In Kryme- SBK (EM! Blackwood/Kikinit} Glenn Medeiros & Bobby Brown - London (EM/Chrysalis Music) Sting - A&M (Magnetic/Regateallegal)
3 , , ©OoopsUp UK DBNLEACHS DKNSFGR « 1 Everybody Everybody FDP! N o Policy Of Truth FOCHOKGRI
Snap— Logic/BMG Ariola (Minder/Warner ChappelliZomba) Black Box - Groove Groove Melody (Warner Chappell) Depeche Mode - Mute (Grabbing Hands/Sonet)
s ; TJom’sDiner dl 38 o - Doubleback LKOEHag 72) = . I Can See Clearly Now Uk
DNA feat. Suzanne Vega— A&M (Rondor Music) o4 TOp— Warner Brothers (Hamstein/Warner Chappelj) Hothouse Flowers- Fontana {Rondor Music)
. 4 SocaDance & 39 Carry The Blame/California Dreamin’ 3 « She'’s A Little Angel k.
Charles D. Lewis- Baxter/Polydor (Glem Music) River City People - £M (BMG/UA Music) Little Angels- Polydor (PolyGram/Big Bad Music)
| 6 , 5 Un’ Estate Italiana FDBACHI 40 5 1 The Power FDECHGRI |* 74 ;  Melodie D’Amour 4
| Gianna Nannini & Edoardo Bennato- Virgin (Sugar/Warner Chappell) Snap- Logic/BMG Ariola (Hanseatic/Fellow} Kaoma- cas (HMLO BV/BM Productions)
7 - Verdammt, Ich Lieb’ Dich DACH 4| » Le Gambadou £ 75 % It Suffit D’Un Ou Deux Excites £
Matthias Reim - Polydor (Kangaroo Musikveriag) Patrick Sebastien- M (Francis Vacher) Footbrothers- €8s (Captain Ciick Prod,)
8 ¢ u It Must Have Been Love UKDBNLACHSDKIENI 42 « - Le Temps De Copains 8 76 » It's Only Your Love K
Roxette - EM (fimmy Fun Music) Les Vagabonds— Carrere (Editions Orlando) Bananarama - London (inner Bunch/Warner Chappell)
9 , o Maldon AN ;43 « 5 Tricky Disco B 77 « » Dub Be Good To Me EEGH
Zouk Machine- BMG Ariola (Virgin Music) \. Tricky Disco- Warp/Outer Rhychm (Outer Space Music) Beats International - Go! Discs (Go! Discs/EMI Songs)
10 -« - Hanky Panky IR OB NECHDRES?) 44 = Dirty Cash DBNLACH 78 = Doin’ Our Own Dang L
Madonna- Sire (WB Music/Blue Disque/WeboGirl) Adventures Of Stevie V- Mercury (Copyright Control) jungle Brothers- Erermal (Tee Girl/We Blows Up)
TR Naked In The Rain ® 45 » » Hold On UK DBCHS @ Vision Of Love KM
Blue Pearl- WAU/Mr Modo/Big Life (E. G. Music/Copyright Control) Wilson Phillips - sBK (Various) Mariah Carey - CBS (vision Of Love/Been fammin')
12 & o White And Black Blues FDBA 46 « Better The Devil You Know FDBSDKGR What Time Is Love? (Live At Trancentral) «
joelle Ursull - CBS (Warner Chappell) Kylie Minogue— PWL (All Boys Music) KLF - KLF Communications {EG./Zoo/Warner Chappell/Copyright Control)
13 oo A Toutes Les Filles 8 47 « » Papa Was A Rolling Stone ONLACHS 8l B Where Are You Baby? K
Felix Gray & Didier Barbevilien- Tiar (Zone Musique) Was (Not Was)- Fontana (jobete Music) Betty Boo- Ruythm King (Rhythm King Music)
UK EDBNLACHSEGR i i £8 F
14 Step By Step 48 » - Aime Moi ‘ 82 » Tandem
New Kids On The Block - cas (Maurice Starr Music) Claude Barzotti- Zone Music (Zone/Barzo Music) Vanessa Paradis- Poiydor (Melodie Nelson)
IS « I Promised Myself FONCEAGES K 49 - Wash Your Face In My Sink K 83 = - Something Happened On The Way To Heaven
Nick Kamen- Wea (EMf Music) Dream Warriors- 4'ch & B'Way (TET Publishing) Phil Collins- VirgiWEA (Phil Collins/Hic And Run)
@ % s I'm Free K 50 i 3 Ouije LAdore 8 84 =~ Club At The End Of The Street £
Soup Dragons feat. junior Reid- Raw TV/Big Life (Westminster) Pauline Ester - Polydor (Ducomee/PolyGram) Elton john - Rocket (8ig Pig Music)
17 o e Killer UKDBNL ASSFGR @ o , Hardcore Uproar L 85 w Wear You To The Ball L
A i- i 3 e - y . o (Spagea Clori
damski- MCA (MCA/Beethoven St. Music) s —2 Together - tondon (0P g et et B40 g, (Soagg Siprids) .
@ » , Thieves In The Temple UKDBNL DK N 52 Infinity (1990’s Time For The Guru) 28401k 86 » Don’t Miss The Partyline OFA
Prince - Warner Brothers (Controversy Music) Guru Josh - de/Construction’RCA/BMG (Copyright Control) Bizz Nizz- Cooltempo (MCA Music)
19 » > Vous Etes Vous 8 s , Blaze Of Glory UKDCHN 87 B Appelez Mon Dieu 4
Benny B. - Vie Privee (Copyright Control} jon Bon JOVi— Vertigo (Bon Jovi/Pri/Warner) Le Bebete Show - eMi M Music)
20 - Insieme 1992 FDBACHP @ Avant De Partir £ 88 B Stay With Me Heartache/l Feel Fine K
Toto Cutugno- EMI (Ediioni No. 2) Roch Voisine - GMBMG Ariola (Ed. Georges Mary) Wet Wet Wet - Precious (Precious/Chrysals)
21 » » Kingston Town FDBASDK 85 « » Black Velvet DACHSDKSF 89 B Nobody K
UB40- Virgin (Sparta Florida) Alannah Myles— Atiantic (EMY/Bluebear Waltzes) Tongue ‘N’ Cheek - Syncopate (EMI Music)
22 Sacrifice UKEEN B6 o - What’s A Woman DENLACHER 90 B Opel Manta 0
Elton John - Rocket (Big Pig Music) Vaya Con Dios- BMG Ariola (Vaya Con Dios/BMG) Norbert & Feiglinge - Gamour/EFA (EM Music)
23 »n 1 1 Can't Stand It DEACHSDK 57 « - Poison w 9] =« : 10 SN
Twenty 4 Seven- freaky Records/BCM (Stop & Go/Cat~Tak/Siegel) Bel Biv Devoe - MCA (Copyright Control) Sandelin & Ekman - Mezronome/WEA (Various)
@ s , Tonight ' L 58 « That'’s Just The Way It s kit 92 B Let Love Rule U
/ New Kids On The Block - €8S (M.Searr/EM! ApritA. Lancelorti) Phil Collins- Virgin/'WEA (Phit Collins/Hic And Run) Lenny Kravitz- Virgin (Virgin Music)
25 » v Bo Le Lavabo f @ n ; WelLove To Love g 93 B The King Of Wishful Thinking ® |
Lagaf - Flarenasch (Editions Carrere) PM. Samson - CBS (2nd Hand Music) Go West -~ Chrysalis (Campbell Connelly/Zomba)
2 v Rockin’ Over The Beat Wir 60 -« - Whose Law (Is It Anyway ?) DBEACHDKSF 94 B Can’t Get Enough FDKSF
Technotronic feat. Ya Kid K - ARS (Bogam/BMC Publishing) Guru JOSh— de/Construction/RCA/BMG (Virgin/Copyright Control) Kim Wilde - MCA (Rickim Music)
27 » Close To You UDMS | - 6l o - The Great Song Of Indifference UKD 95 B The Party f
Maxi Priest- 10 Records (Various) Bob Geldof - Mercury (Nob Music/lntersong) Latino Party— Polydor (Copyright Controf)
@ o u Se Bastasse Una Canzone FDBACHP m Listen To Your Heart K 96 B Look Me In The Heart W
Eros Ramazzotti- bop (DDD/Una Lira/Scorribanda) Roxette - Pardophone (fimmy Fun Music) Tina Turner - Capitof {Warner Chappelf)
29 4 g It'sOnYou e 63 o o World In Motion UKDDKSFGR 97 w 13 This Beat Is Technotronic £
MC. Sar & The Real McCoy - Zyx/Mikuiski (Wintrup Musik) New Order/England World Cup Squad- Factory/MCA (Ganwest/Warner Chappell EMI) Technotronic - ARS (Bogam/BMC Publishing}
Y g q
30 ¢ oo Mona KN 64 = » Still Got The Blues (For You) DESOKM 98 & o I Still Haven't Found What I'm Looking For 0z
Cf‘aig Mclachlan & Check |-2- Epic fewel Music) Gary Moore - Virgin (10 Music) The Chimes- CBS (Biue Moungain Music)
@ o sy Bitsy Teeny Weeny Yellow Polka Dot Bikini @ s , ‘Amanda UKk 99 =« - One Love U
Bombalurina- Carper (Campbell Connelly & Co) Craig Mclachlan & Check | -2- £pic (CBS Music) The Stone Roses - Sivercone (Zomba Music)
s o Leljerk! Z 66 o Hear The Drummer (Get Wicked) UKBNL 100 B Silly Games u
Thierry Hazard - €8s (CBS Music) Chad Jackson - 8ig Wave (Marylebone Music) Lindy Layton feat. Janet Kaye - Arista/BMG (Arawak/Ticabell Warner Chappell)
VOgue FDECHPDKGRI Go Get The Cup D} UK = United Kingdom, D = Germany, F = France, CH = Switzerland, A = Austria, | = ltaly, E = Spain. NL = Holiand,
A B - Belg = = L = = = L
33 Madonna- sre (WB MusicBlew Disque WeboGir) 67 59 5 David Hanselmann— £m (Haziends B = Belgium, IR = freland. § = Sweden, DK = Denmark, N = Norway, SF = Finland, P = Portugal, GR = Greece.
- = NEW ENTRY
i . , o [NE 2
34 Violence Of Summer it 68 The Emperor’s New Clothes UKDBNL = FAST MOVERS .
Duran Duran- Pariophone (Skintrade/eMi) Sinead O'Connor - £nsign (EM! Music) m = RE-ENTRY

JON BON JOVI _ sic vseRep By THEEMYBUNG GUNS [1

polyGram
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® Hot 100 is a trademark gf Billhoard, Publications, dng.used with permission.
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uk & ireland

Sting

Englishman In New York (Remix) (A8

Hothouse Flowers

1 Can See Clearly Now (London)

KLF

What Time Is Love (KLF Communications)
Boo

Where Are You Baby (Rhythm King)

| Radio Futura
Corazon De Tizia (MG Ariol)
Loco Mia

Locomix (Hispavox)

Modestia Aparte
s Por Tu Amor (Saamandrs)

Los Rebeldes
Dias De Liuvia (Epic)

vi

0
A Toues Les Filks B N 8
ime Mol 48 OneLove
mands Ooops Up. 3
Al en Diews 87 Opel Manta %
‘Avane De Pare S0 Ouje L'Adore 50
Becr The Devi You Know 46 Papa Was A Roling Stone. a7
Black Velve 55 Poson 57
Blaze Of Glory 3 Poicy Of Truth 7
Bo Le Lavabo 25 Rockin' Over The Beat 2
Can'e Ge Enough 94 Suclfice 2
Carry The Biame/Calfornis Dreamin” 39 Se Bastsse Una Canzone ®
7 Ain't Wordh It 3
Club A The End Of The Strcet B4 She's A Lutle Angel 7
Dinty 44 Sly Games 100,
Dok’ Our Own Dar 7% Soa s
Don'e Miss The Partyine 8 Someihing Happened On The Way To Heaven 83
Doubieback 38 Sy With Me Heartachel Feel Fae 3
Dub Be Good To Me 77 suep By Seep. i
AT Rl ot ]S o b oY) o
Everybody E m o
Go Gec The Cup 67 Thau fose The Way R s 8
Harky Panky 10 The Emperor's New Clo @
Hardeore Uproar 51 The Great Song Of indifference. 6l
e T Drummer (Get Weket) 6 The King Of Wishiul Thinking il
8 On 5 Party 9
1 Con S oy Now n Power 0
1 Ca 25 Teves In The Tempie 8
1 Promised Mysel 1S Ths Beac s Technorronic 97
1 St Haverr't Found What I'm Looking For 98 Thunderirds Are Go &
Fm Free 16 Tom's Daer 4
I Suffit D'Un Ou Deux Excices 5 igh 2
Infiky (1990's Trme For The Guru) $2 Tricky Disco “
nsieme 199 0 Turtle Power ;
1 M e B Love B U Can'e Touch This ]
105 On Y 2 Un Esuae laiona 6
163 Oy Your Love % . feh Lieb' Dich 7
Tty Biay Teeny Weeny Yellow Polca Dot Bl 31 Violence Of Summer 3
Kiler 17 Vson »
Kigston Town A Vope 3
Le Gambadou 31 Vous Eres Vour is
L jerkt 32 Wash Your Face In My Sink 5
Le Temps De Copains 2 We Love To Love 59
Let Love Rule 91 Wear You To The 8al 8
1Fo 3 Wi Tine s Low L Ac Trcen 80
5

germq;: 1y, austria
el

Norbert & Die Feiglinge
Opel Manta (EFA/Ger)

‘ Kastelruther Spatzen
Traenen Passen Nicht Zu Dir (Kock/Ger)

I R =i
Eins Zwei Drei (BMG Ariol/Ger)

| Erste Allgemeine Verunsicherung. |

| Samurai (EMVGertAus)
| I
scandinavia

| Sandelin & Ekman !
|
|

10 (WEASwe/Nor)
Paakkoset
Pitkatukat Hirteen (CBSFin)

Flopstarz
Flopfeber (Harkekin/Den)

Kayo
Another Mother (Sonet/Swe)

Il BREAIKOUTS

ATIONAL HITS READY TO EXPLODE!

Roch Voisine
Avant De Partir (BMG Ariols) |
Le Bebete Show
Appelez Mon Dieu (EM).
Niagara

JAi Vu (Polyor)

Art Mengo
Demain...Demain (C85)

Two Man Sound
Sambia Megamix (BMG Ariol/Be)
Luc Steeno

Holiday (CNR/Bel)

Bonnie St. Claire
Lange Hete Zomer (CNR/Hol)
Rene Shuman

In Our Minds (CBSHoj)

nge
Craig MeLachian & Check 1 -2
D Moo

Do Syengha
Eon Jobn

Eros Ramazzot

Erse Allgemeine Verunsicherung
Falth No More

Ficetwood Mic o
Florent Pagny &
Francois Feidman 6
re 9

Gipsy Kings &
Hanne Boel %
Heare 56
Hothouse Flowers a7
s Pop @
Jsor a
Jean Michel Jare 3
Jet Lyme. o
e Cocker [
John Lee Hooker o
om r
Kasteruther Spatzen 9
Kim Wide a
Los Panchos W
Luciano Pavarotsi 1
Locano Pavaroti 7

|
Baccini | Ladri Di Biciclette

Sotto Questo Solo (CGD)
Tulio De Piscopo
Jastao (Costa Est)

|
| Ligabue ‘
Ballando Sul Mondo (WEA) |
|
|
|

| Mango
Comme Mona Lisa (Fonit Cetra)

A HOT HIT?
THIS COULD BE
YOUR OWN

HOT BREAKOUT!

FOR ALL INFO
CALL M&M'S
SALES DEPT.
AMSTERDAM:

31.20.6691961 MEDIA

MUsIC

Michel Berger
Midnighe Oil

Mike Oldfied

New Kids On The Block
Naw Kids On The Block
Nick Kar

Roling Stones
Roxette

Sinana
Sinead O'Connor
S

wp
Soul I Soul

Somdiack - ey Woman
ndinch = Teorge Moant N Turs

Soumtmck = 5

Talk Tak

Technorronic

The Carpenters

The Chi

The Jefl Hesley Band
The Noreing Hibiles
Tina Turner
Toten Hosen

B0
Utimo De L Fis
Vanessa Paradis
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AmericanRadioHistory.Com

UNITED KINGDOM | Tirte Power e «
GERMANY xtrada‘g\mh Ich Lieb' Dich ?f‘s’,?éﬂf
FRANCE e D s

| ITALY | el T

[ sPaIN [t Infiey j,"{’?" Time For The Guru)

| HOLLAND ';'(S,‘"WST‘““" This prer

| BELGIUM Y oy g O
SWEDEN [
DENMARK d !L':I‘h[svl Have Been Love
NORWAY It Mus( Have Been Love )'j)”h” e

| FINLAND H ;;:5!_.,51“"* | Sytn Ty Lyo
IRELAND e Precsure it
SWITZERLAND | Yerdamme,Ich Liek' Dich s e,
AUSTRIA e e Lict Dich Qoops
GREECE iThe Power 7 StepByStp
PORTUGAL Hoting Conpares1U Pump Up Thejam

U Can't Touch This

| M. Hormer £
Un’ Estate Italiana

| Garrs Nai & Bt e g
White And Black Blues
| ot Ut cB5)
Violence Of Summer
| Do Dren )

The Power
R

Hear The Drummer (Get Wicked)

| O fcson Do Muse)
Vous Etes Vous

| Bemy B e e
Om

| Nt Scemsco: e tezonone)

Bubbers Badekar

| Buthers e

Sacrifice
oG

itkatukat Hirteen

P (C85)

ves In The Temple

Prace (WEA)
Insieme 1992

World In Motion
New Orderrgnd Vird Cup S

Nao Ha Estrellas No..

Rt Ve EM)

MUSIC

&

MEDIA

top3

ALBIUOMS 1IN

EUROPE
N SRR e PO R YR

UNITED KINGDOM ‘ ?[‘f?'?ﬁw' h The Past sw‘: d:mk ~ Pretty Woman ‘!ﬁrdr;fr/ﬁ(hless
GERMANY Pttty | R, o a8
FRANCE bl il A e Mo,

| ITALY | moEi S | oy Eros D! Pk
SPAIN | e Cofcton | Todo Pecos Al Fequero Calgo De
HOLLAND ;u‘k To Present 1977 - 1990 Sml Go( The Blues Sa‘:-r\.l_sr(:vm%"““
BELGIUM R o s o g Seconde

| SWEDEN | Sty B “‘":“"'ﬂ‘ oty
DENMJ(K B et E,a:E:;:::;‘n StlIL(iot The Blues
NORWAY |, sty These Boos ot

| FINLAND e A i Syurmietia
'RE LAND P:(vldlsﬁ In The Picture House lr\(e’ \:’e’goeszﬂlr:ans Of Love OcnIL(‘Y?s:zmzy Greatest Hits
SWITZERLAND | [fatthiasReim o et g
AUSTRIA Mappommics i, St e | Foterim Evien B
GREECE o - A N o |
PORTUGAL v e o i
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MUSIC E=——— ‘
- MUSIC
buma | MEDiA
skemra| ‘
ARE
ARTIST 3 1513| ARTIST
TILE E|3|g| Tme |
L N O Bemeciosmme | 3 e i g b 7 PROMISING ACTS WORTH WATCHING
Step By Step- c5 5 Makdon- a4 4w 69 © 5 il Viheels- s - - — - - =
Madonna X FOBNLEACHSPORISF The Carpenters WALOKE Manzo=r - — i 2
2 U i Breates- 50 36 ™ Only Yosterdy - Greatst Hics asn 70 " 4 G e Anat Atzmon
Phil Collins EODRER R Midnight Oil FRCHIXS New Kids On The Block  xomxsit In A D ‘White/UF 4
3 iy 37 »» ight ¢ n u New Kids e Blocl ream (White/UK). Contact: Wienerworld/lan
:::':s*/ w':n e :::h “vl'::c- = s n Hangin' Tough- as Wiener/tel:44.81.9548777/fax:9542999
4 v o,ﬂs«m s 38 ¥ u g ,,“Mw";:‘ 72 % s m{‘&“‘n”l % VJ;.M Range UKOMSXX i&:rmerlyha s:c;essful sla]ge‘an:i screen erl‘clress in her native Israel, | | WE CALL lT
d i 1743 zmon has had two no. 1 singles with the group AA JJ & Michele |
Matthias Reim e Soundtrack - Mutant Ninja Turtles ¢ iz i i 1 2 |
5 5 7 Magkies Rein A LR o B s Mmmj, el @ ey aL1cae Pafarott L Rose. This number, recorded in Spanish and French, has an easy- |
gy R it Tt o going charm and plenty of hit potential. Licence and sub-publish- | | | €6 N E "
6 s % ;\,ep.,g?mmm POt Tt 40 v ¢ G:f:,.'w LA~ 74 o ?:faifo", T i e ing free for the world. |
@ il Prs«:mr;dvuzw - Pretty Woman SO | gy &mn Do“rrvan KN EANE 75 n o Radio Futura e
man- 05 54 etween The Lines- A1t Veneno En La Piel- 46 4wt i
e o s gl = Kay Franzes Crazy Eddie & QQ Freestyle
g 1 m_&*’w 42 o 5 BexhBors = 76 5 axiPret 1 Work The Weekend (Pilz-Magma/Germany). | Nena De Ibiza (Blanco Y Negro/Spain).
E Contact: Pilz/Sherman Heinig/ Contact: Blanco Y Negro/Felix Buget/
Gary Moore KN ACHSDKNSIGR Billy Joel ] S ig/ ‘ontact: Blanco Y Negro/Felix Buget/
9 ¢ G T Bues- e 43 o Sk o @)rmp Yol (el:49.40.5533322/fax 5536741 tel:34.3.2007077/f2x. 2020878 (aersemens)
Vaya Con Dios BANACIERSE Craig McLachlan & Check 1= & Faith No M o Though still comparatively new, this label has | By today’s standards this is really quite up-
s n a o More e : .
10 ¢ v N.,L ONE. T 44 5 Coig Melachian & Check 1-2- 5x FP The Real Thig- sttt had several acts featured in Talent Tracks but | tempo. A festive record with loads of charm, “TOTALLY HIPSTATIC”
e Isimd O'Connor AN EACAXr , Anita Baker KDMSPKGR 79 o Westernhagen == this is pyobably the best so far. A raunchy pop | some good use of samples and just about
Do Not Want What | Haver't Got- frgeCiys Canws«ums-wjn Hallluja- Wone s song with a winning chorus and a dash of | enough melody for it to be actually called a
12 von mo‘m"‘w UMY | 46 @ 1 ‘y;:‘n‘fm‘z 5’:’?«‘1‘.& e " 80 o Florent Pagny G humour. Licence and sub-publishing frec ex- | song as opposed 1o a groove. Very Ibiza
A L e e o T i o F:e::::od M A cept GAS. Licence and sub-publishing free except Spain.
13 n o G0 47 » s 8l s v oo i
g For Cousteau- Aydr Home- Loxtn Behind The Mask- o buer Di i
- ig Down Deep Sensi
Toto BN ACHSDRNSER Los Panch E im Wil }
(e S e S S oy 48 'a ST abachE 82 v [imWide o } Me & My Monkey (Mega Disc/Holland). 1Beg U The Mike (Tam Tam/UK)
Alannah Myles R TRAE. A, Spatian G g — ; | Contact: Mega/Bobbie Hobelman/ Contact: Savage/Sheyla Aslan/ |
15 4 8 Navab Hyier e 49 v o Keteriher Spacen §3uig [y Antonelogendul tel:31.2940.15480/fax:18725 tel:44.71.4901210/f2x:2503186 | |
S UKDENLACHSPORGR The Jeff Healey Band  QaMcHsDks Michel Berger 7 Another pop song with a fair degree of raunch | Energetic rap delivery by this young female |
16 7 1 ok power- s acs 50 4 ® Py ame 84 % 9 (3 Ne Tient Pas Debout- wer and a good chorus. The band are made up of | MC. Using samples from the JB’s is not very | |
4 vpe he Mode KEDEAPOKIF 5) «n Roxette won 85 o o 3500, ] two musicians and German visual artist Walter | original, but it is done in fine style. The groove | | | |
ol : - Lok Sharp~f\m~r Doro- s Dghn. They make highly spirited rock music | has some considerable charm by itself and
[ EEA NN Eenge 52 rsesco REsi Y "6 w s Pavla Abdu wr with a gospel edge. Licenceand sub-publishing | when you add the delivery the result is strong. = - T ;
face s . orever Your Girl- tige free except the Benelux. Licence and sub-publishing free except UK. Cogy Srsco’
N :ung&uk E S&I’ Am Stiel 5| 53 u s Dusty Springfield F | o John Lee Hooker s vy Dedco!
st Of Eis Am Stie- £asan ation- frigiore _
s Blm L "T‘:: Ch;'m“ ot x ”",’;: L‘:'* e The Age Of Love Other People’s Money Contact: Escape Records
T S Dria 54 5 0 QCimaes 88 1 1 Wendr & The Age Of Love (Diki/Belgium). Love Rush (Dedicared/UK). Contacc: e o
Ti AN EACHDX o 5 — Contact: Alpina/Ph / DedicatedDoug D Arcyleel44.71.2216677/fax: 2212868 081950 8926
T oy i 55 s ¢ n;g“,mf"g_, 5 89 EPp Auar Moreno t cel:32.56.331539/fax: 344236 The firstdance recase from Doug D'Arcy, the
Bob Geldof WONCAIE Heart T XONUSKAS TEEReEoR = =] As with the other record featured from this | ex-president of Chrysalis’ label. The band i
2 : A inne Boel L L y s
22 The Vegetarians OF Love- ey 56 Brigde- Cpus 90 # ¢ Do Pasion iy label (The Right Song by Neal Foxx), this | the concept of Heaven DJ Mark Andrews who
3 n y Patricia Kaas ] » w Ultimo De La Fila £ o ; Patrica Kaas F number combines a strong dance beat with | has previously worked with Lonnie Gordon. A =
& g SL"M D :' 2 = @ qu:;o Peque:;—::‘o: De..- et : 9l Mdemoisele Chante- Ay semi-spoken lyrics. This time there is more | strong dance-floor number that benefits from | | (pdvrisemen) |
{24 s Tllu‘eaimoml'?m.w’. . o u Wildecker n 92 & » B-52s R humour involved and a more straightforward | the DJ’s experience. Licence available where
4 Mw:“‘ oty - :f:l%;ﬂ“"‘”" . Coahi TN - e = chorus. Licence and sub-publishing free except | BMG affiliates refuse option and publishing READY To HOLL
BTN 59 u s Nekfame 93 + v fmOo the Benelux. avilblefor th vorld. ; 10 TOP A&R SELECTIONS |
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European Tours And Supergigs - The Season Continues

The role of promoters, record companies and radio stations

It has been a busy year on the international concert circuit. The big names, like the
Rolling Stones, Madonna, David Bowie and Prince, are out in force, and many other
‘lesser’ artists are on European tours. The number of summer festivals and one-off

concert

isalso on the i . Howard

h; has been looking at

some of the people involved in the plannmg, settmg up and sellmg of tours, beginning

or many promoters, the

past year has not been the

‘overwhelming” success the
live music industry would have
believe. While the Stones tour has
been an overwhelming success in
some territories, notably Holland,
dates in other countries have been
cancelled. A Madonna concert in
Madrid was transferred to another
Spanish town because of poor
sales, and Prince, Madonna and
the Stones have all run into pro-
blems in ltaly. Indeed, many pro-
moters are now arguing that there
are just oo many artists on the
road.

Patchy sales

When French promoter Gerard
Drouot reported record sales for
two December dates by U2 at Ber-
cy in Paris, he did so against a
background of rumours and
reports that shows in France by
Paul McCartney, The Eurythmics
and The Cure had failed to sell to
expectations.

France, though, is a notoriously
slow market for advance sales.
“Certainly”, says rival promoter
Alain Lahana at Paris-based
Canal Production, “‘France is not
a good country to tour straight
after an album release. Wait three
of four months, then go on tour.”
But Lahana says he has had his
busiest spring ever: ‘At one point,
1 sold out Phil Collins, Tears For
Fears and David Bowie within a
10-day periodat Bercy””

Another  French  promoter,
Pascal Bernardin from Zero Pro-
ductions, says he had “‘unexpected
success’’ with the Stones, adding a
third show. But Prince did not do
50 well and sales for Zero's four
shows are understood to have been
disappointing.

More than that, Ossy Hoppe, a
partner at Marek Lieberberg
Konzertagentur and local pro-
moter Freadherm Osada at FO
Concerts, both claim the “secon-
dary” market in Germany has
turned soft, and there are too
many artists on tour. “Most

smaller tours are having pro-
blems;” says Hoppe, “and Jeff
Beck and Heart did not do the
business in Germany everybody
expected.”

Leon Ramakers at Mojo Con-
certs in Holland notched up what
he described as ‘‘huge sales™ with
the Stones and *81.000 for
Prince”. Yet, for the three
Christmas U2 dates, Ramakers
had to resort to a ticket raffle. In
contrast, Irish promoter Oliver
Barry at MCD Concerts - having
successfully shifted 60.000 tickets
for Prince - was unable to stage
two planned Stones shows.
Though a statement blamed
““logistical production difficul-
ties”, sources in lreland claim

David Bowie’s Paris dates sold out fast.

abyssmal ticket sales of under
8.000 had more to do with it.

Claudio Trotta, at Barley Arts
in ltaly had similar problems.
While shifting 50.000 tickets for
The Cure and 10.000 for Phil Col-
lins in May, sales for Johnny Clegg
were bad. “They were especially
poor considering the enormous
amount of promotion from
ourselves and EMI, his record
company,’ says Trotta.

Their comments are backed by
Tim Parsons at the UK’s Midland
Concert Promotions. He contrasts
the last six months of 1989 - *‘par-
ticularly buoyant”” - and the first
six of this year: ““Tours are struggl-
ing, probably down to the number
of shows by major artists and very
high ticket prices. The current

pean p

British economic climate doesn’t

help?”
However, Rune Lem, at Gunn-
nar  Eide International, who

presented the Stones in Norway,
says he has had his best 12 months
ever, despite rising Norwegian
unemployment: “I did an ex-
cellent deal with WEA on Tanita
Tikaram. The tour promoter and
record company combination
made Tikaram a best-selling artist
in Norway before she was selling
records anywhere else in Europe”

Record company support
Promoters seem to agree record
company support is patchy. 1
deal with them)’ says Herman

Schueremans at On The Rox in
Belgium. “But | have to motivate
them to help win attention for
their artists!”

Parsons says label support
varies from ‘‘non-existent” to
“totally co-operative”. “Either a
record company recognises the
touring function is one in the same
as the product function, or they
say ‘look, we'll sell records, you
sell tickets”.”

Lahana notes a change for the
better with labels. Of Tears For
Fears in France, he says: “Thecon-
certs were part of a TV campaign
for the releases of the album, with
concert dates an integral part)”
But Lahana describes general rela-
tions as “‘not good”"

Ramakers reports record com-

pany relations are good because
““they are based on the fact that
they sell records and we sell
tickets.” This year he has tied in
concert promotion with advertis-
ing for CBS act Billy Joel and
Polydor’s Van Morrison. “‘I paid
the technical costs to change a TV
ad to include my dates!” However,
he failed to get details for the re-
cent Madonna Dutch tour on
Warner’s -posters ‘‘because we
didn’t have confirmation she
would play when the posters went
up?”

The role of radio

Although Irish promoter Jim
Aiken is a director of Dublin-
based private local station
Capital, he has also used national
station 2FM to promote shows.
“By negotiating a sponsorship
deal with radio, 1 get more adver-
tising than if 1 was to buy conven-
tional airtime” He gives away
about 500 tickets.

Other promoters do not en-
courage co-sponsorship, feeling
that by aligning themselves with
one particular station they are not
acting in the best interests of the
artist. And Hoppe finds German
state radio difficult. “‘I use NDR
and WDR and they can be ex-
tremely thorough. It’s easier to sell
them the idea of sponsoring a Lisa
Stansfield than it is an Alice

Yet Hoppe is wary of giving
tickets away to radio. While agree-
ing it is a “good promotion tool”’,
Hoppe says: ““If you give away too
many, people think ‘ha, they only
give them away because they can’t
sell them’. And listeners”, he
grimaces, “‘will get the freebie
habit and wait!"*

Trotta s careful to choose a sta-
tion with a clearly defined au-
dience. ““I work on a wide cross-
section of acts, so it’s not the size
of the station’s audience but its
type of listeners.’ He is about to
use Radio Monte Carlo for a Billy
Joel concert and black station
Radio Milan International for
Earth, Wind & Fire, Barry White
and Anita Baker. “‘But}’ he says,
“Idon’t like to give away tickets. It
makes no sense to ask radio to pro-
mote a show to sell tickets and
(hcn to ask it to give them away
| free?
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Record company involvement - the sales pitch

A major tour is usually
timed to coincide with a
new album. Thereisa
tried and tested pattern. A
single is released, followed
by the album and then the
band go on tour. But are
tours really successful a¢
generating sales?

ost of the major record

labels have had artists

on the road this year. Yet
a survey by British chart analysts
Gallup after the spring Mandela
concert said an artist’s appearance
at the show did not, in itself,
directly lead to extra sales for par-
ticipants’ current or  back
catalogue.

Re-releases

Paul McCartney and David Bowie
have been our most successful art-
ists on tour over the past 12
months, says John Briley, EMIin-
ternational artist development
director. McCartney’s dates tied in
with his album Flowers In The
Dirt, although only five tracks
from this were actually performed
during the show. And Bowie’s tour
was on the back of a massive CD
re-release, with no new material on
offer to promote the tour.

In fact, Briley estimates the con-
version rates of new record sales
from live dates is very low, “‘well
below 10%”. But he accepts
record sales can be linked to atour.
“As a band go around Europe,
sales, locally, are often kept going
by the publicity of a group coming
to town. Beatles and Wings
material registered a noticeable
rise during McCartney’s tour.”

CBS also acknowledges the im-
pact a tour can have on back
catalogue sales. When the Rolling
Stones hit Europe in May, the
company, together with the band
and their management, devised a
long-running campaign using ex-
tensive co-operative deals with
retailers and advertising in the na-
tional and music press.

Around Christmas, CBS releas-
ed the 10-CD box set, The CBS
Collection, that shipped 12.000
units. Just before the tour kick-
off, it issued another collection,
Rolling Stones - 1971-1989, a 14-
CD box set made up of all the
band’s albums for CBS including
the earlier collection plus Love
You Live (2 CDs), Still Live, Steel
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Wheels and a collector’s edition
with B-sides and special mixes.
The whole set has already sold
10.000 units while Steel Wheels is
expected to sell over 1.5 million
units by the end of the tour.

Particularly in Holland, the ef-
fects of the campaign were
remarkable. Boosted by a 14-spot
TV campaign, using the Rewind
sampler as a trailer, CBS Holland
had managed to chart five Stones
albums by the end of June.

Alan Phillips, VP Marketing &
Sales for CBS International,
stresses the importance of the
band’s co-operation when devis-

John Briley

ing a campaign like this: “The
band agreed to do a lot of publici-
ty and interviews which helped to
generate lots of media interest.”

Current product

To expect a direct sales rise of pro-
duct is wrong, argues Chris Grif-
fin, GM of Virgin International.
“‘A tour is preaching to the con-
verted. It is unlikely serious fans at
the concert haven’t already bought
the new record. A sales rise might
come from concert-goers buying
CD versions to replace scratched
ums.”

Virgin’s best tour over the past
year has been Simple Minds, sup-
ported by the album Street
Fighting Years. Phil Collins would
have been Virgin’s major tour had
it been UK-only. But the singer,
who played a series of massive
sellout European dates against the
album. .. But Seriously, is signed
to WEA outside Britain.

Sinead O’Connor proved the
year’s top earner for Chrysalis,
says international director Mike
Allen. He was also pleased with
breaking act World Party and their
record, Goodbye Jumbo (Chrysa-

lis). Both acts have toured Europe
after successful dates in the UK.

“But)’ claims Allen, ‘“‘identify-
inga sales rise directly attributable
to playing live is difficult. Many
acts also have singles out while on
tour. Which is stimulating sales:
the tour or the single?”

MCA VP Stuart Watson says
his acts will tour whether there is
new product or not. ‘I hate this
tried and tested route of LP and
then the tour” He cites Bobby
Brown, Transvision Vamp and
Kim Wilde as on-the-road suc-
cesses.

Polydor’s main involvement
with live music was the Knebworth
show in June. A double compila-
tion album - “setting a new turn-
around record for Polydor” - has
just been released and MD David
Munns confirms reports that an
advance of £ | million was paid.

Van Morrison is also cited by
Munns. *‘He's started to sell a lot
of records again in the past year.
He can now do a Wembley Arena
and has extensively toured Italy,
Holland, France, Austria and the
like!” Morrison has a Best of com-
pilation on release.

However, Munns does not see a
tour leading to substantial extra
sales. “Tours generally do not sell
alot of records. When an act gets
to a major venue, it tends to be on
the back of a record that is already
selling well.”

Anderson, Bruford, Wakeman
& Howe and their self-titled album
is put forward by Steve
McCaughley, director of interna-
tional marketing at BMG Music
International, as an example of
good business in the past year.
““The tour, called An Evening Of
Yes Music With..., also carried a
sponsor, Eastern Airlines”.

Radio Promotion

McCaughley says he would always
look for exposure on radio and
television before thinking about
live dates. ““The touring aspect is
one of the last things I would look
at for a newly-signed group - if at
all” Yet, when it comes to radio
tie-ins, McCaughley says he is in
the “‘planning stages of some-
thing” and declines to comment
further.

Virgin  France liaises with
private network NRJ, says Griffin.
“‘But many bands do not want to
have their shows broadcast. Ar-
tists will often say no to a live
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transmission, as they are con-
templating a live album.”

Watson has a specific obser-
vation. “The local stations often
chosen by a promotor are totally
wrong. MCA gets so involved in
tours that we have the final say
which station is used.” By opting
for a small, local private concern
and pushing for maximum
exposure, promotors arc making a
mistake, he says: ‘“‘For instance,
take the difference between chos-
ing a tiny black station in Paris, or
going to Max Guazzini at NRJ.
I know where | would co-pro-
mote!”

“If a promotor does pick the
wrong station, then | get our af-
filiated record company in that
territory to goin and say, ‘we don’t
agree with that, we should be go-
ing wnh 0-and-so station’.” Wat-
ises tour promotors who
labels. ‘1 get angry when |
read quotes from [British pro-
motor] Harvey Goldsmith saying
the record companies never get in-
volved in live dates. MCA, for one,
owns a touring company and, in
the US, builds and runs am-

Chrysalis international director
Mike Allen says once a tour is
booked, those companies which
represent Chrysalis in different
territories “‘always sit down with
the local promotor and sponsor-
ing radio station”. And he is par-
ticularly pleased to see the almost-
mandatory involvement of radio
for tours in France, particularly
NRJ.

As for tickets giveaways, Allen
says Chrysalis “‘would certainly
supply with a good proportion;”
though he accepts radio giving
away too many ‘‘can cheapen a
tour”. Munns at Polydor agrees.
“‘Freebies need to be kept in pro-
portion” he says, but adds:
“‘Europe is now here near as bad as
America on that front!”

“Tours and promoteré

“With record companies selling
music to such a wide cross-section,
an act being forced to hit the road
is nonsense;” says Allen. *“Yes)” he
asserts, “‘for some acts it is as
critical as ever it was. But take the
dance end. It is establishing a

ticular artist. Touring for dance is
simply not a part of what they do!”

EMI claims a good relationship
with radio. ““EMI is very closely
linked with the Capital Radio
music festival for instance;’ says
Briley. “We had Marillion at
Wembley Arena and Fish at the
Royal Albert Hall this year.

“They can’t exist without our
records and we can’t exist without
their co-promotion. It’s long been
ahappy marriage; though perhaps
the strangest of bedfellows. In
terms of co-sponsoring, we are in-
volved right the way down the
line”

‘Watson argues clinching a good
support slot on tour is a better way
to break acts. *“Itis far more effec-
tive than just relying on radio.’
But the view that artists can be
broken exclusively through radio
and clubs without the need of a
tour is countered by Griffin.
““Virgin France has Mano Negra,
for example. They’ve sold over
200.000 units by touring. There’s
hardly been any radio play.’ And
headds: ‘“Metal acts areall broken
through live dates!”

this business together’ says
Munns. “I have good relations
with promotors. We are honest
with each other. They’ll tell meif a
tour is or isn’t doing well.

David Munns

“I don’t expect a promotor to
worry about Polydor selling
records and 1 don’t worry about
him selling tickets. But there are
areas where we co-operate. |
always like to see album details
and live dates logelher on promo-
tional posters.”

| WEA Europe was unwilling t0 be

phitheatres. We do get involved.” | loyalty to a style rather thana par- “I like to believe we are all in | |interviewed for this feature.
o H H organiser of Euro- d ion order
Superglgs. the Italian EXPENICNCE pean tour, dmgrees “He has | had been placed on some of his
played 40 national dates so far earnings. Promoter Francesco
World Cup soccer fever | Urban Jungle tour. The group | with an average Sanavio of the agency
is being blamed for dis-

appointing ticket sales for the
Italian dates by Madonna and the
Rolling Stones. However, as David
Stansfield reports, the promoters
of successful concerts by ltalian
artists say it is all down to bad
booking policies and inflated
ticket prices.

Madonna, branded a heretic by
catholic organisations who tried
to ban her concerts altogether,
played two dates out of a schedul-
ed three for Rome-based pro-
moter David Zard. The first, at
Rome’s 32.500 capacity Stadio
Flaminio on July 10, attracted
27.000. Tickets were priced at L
50.000 (app US$ 42) plus a 10%
booking fee.

The second night was cancelled
10 days before the show. The pro-
moters said this was due to a
threatened general strike, which
was called off only two days
before the scheduled concert. A
spokesperson  for Zard  says
Madonna’s one date at Turin’s
new Aspi stadium (capacity
62.000) attracted 40.000.

Zard, along with promoters
Fran Tomasi and Valerio Terenzi,
was also responsible for the
ltalian leg of the Rolling Stones

played two nights at Rome’s Stu-
dio Flaminio. The first attracted
about 25.000, the second only
12.000. The Stones played only
one date out of two in Turin. The
first attracted 40.000, but the se-
cond was cancelled because of
poor advance ticket sales. Tickets
for Rome were priced at L 50.000
and L 45.000 for Turin.

Zard was unavailable for com-
ment at press time but a spokes-
person commented: “‘We were ob-
viously disappointed. There were
various reasons but the main one
was the World Cup. Big concerts
scheduled for stadiums had to be
programmed for July. They were
not available before. The World
Cup took a lot of money away
from young people!”

Asked if international artists
were losing out to national talent
on the concert scene she replied:
““Vasco Rossi is the only one
(Zard had tried unsuccessfully to
bill Rossi as support for the
Stones at short notice for Rome).
He has always done well and
always will. Everybody says that
Eros Ramazzotti is selling out but
he is not.”

But Maurizio Salvadori, of the
national Trident agency and

8.000. That adds up to 320000
paying customers. | would call
that an extraordinary success.”

Ticket prices for Ramazzotti's
dates averaged between L 27.000
and L 29.000. Salvadori says in-
flated ticket prices are partly to
blame for the poor results for in-
ternational acts: ““Italy has the
highest prices in Europe for inter-
national acts but we are in line
with national talent. The public
will only pay high prices for a
numbered seat in a covered
stadium?”

EMI act Vasco Rossi played
two sellout shows in Rome and
Milan with sales of almost
100.000 tickets. Monica Passoni,
of Rossi’s tour promoter Kono
Music, comments: “‘Rossi is an
idol and appeals to both old and
young. Madonna is taking people
for a ride. Hers is not a stadium
show. The music of the Rolling
Stones is not for a new generation.
Kids today do not believe in sex,
drugs and rock & roll2”

The story of Prince and his na-
tional dates in July is different
altogether; the star was at the cen-
tre of a legal battle before he even
entered the country. Following
cancelled dates in 1987/88, a

had booked Prince for concerts in
Rome, Turin and Udine and add-
ed a fourth near Naples, where the
whole takings would go in com-
pensation to Franco Mamone
who lost out from the artist’s
earlier cancellations.

Prince played Rome’s Stadio
Flaminio on July 17 to 11.500
fans, including 3.500 people who
had exchanged their old tickets
for a cancelled Rome concert in
1988.  Prince’s concert near
Naples drew only 5.100 out of a
capacity of over 30.000. The artist
never made it to Turin or Udine.
The disappearance of six trucks
carrying equipment were blamed
for the Turin cancellation and the
singer fled the country before the
Udine gig with press reports
stating that he was afraid of a
mafia kidnap.

Francesco Sanavio says he has
lost alot of money and his lawyers
are now taking action. Asked if
Prince had done the same to him
as he had done to Mamone in the
past, Sanavio replies: “That is
right, he is a strange man! | prefer
to work with Ray Charles.” Sana-
vio is currently touring Charles
who sold 10.000 tickets at the
same Naples venue as Prince.
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Concert promotion from the radio perspective

Both promoters and
record companies regard
radio, if carefully
targetted, as a way of
generating interest in an
act, so boosting ticket,
current product and
back catalogue sales.

But what does radio get

dealings with Mandela promoter
Tony Hollingsworth;’ says Lewis.
““Live Aid was also on Radio |. As
is the 20-year-old, weekly ‘In Con-
cert” series. We are aware of what
tours are available and take the in-
itiative!”

Such is the audience pulling
power of BBC Radio 1, Kneb-
worth 90 Andrew Miller

out of tour p
and sponsorship?

ondon private Capital Ra-

dio has just finished a mass

sponsorship of concerts.
Under its 10-year-old annual sum-
mer music festival, the FM pop
and AM gold services co-
sponsored 40 plus shows although
few are actually broadcast.

“We support bands whose
records we play day in, day out;”
says head of programming
Richard Park. ““Records are play-
ed on the assumption that they are
from the kind of band our
listeners would want to go and see
live. Relations with promotors;” he
says, *‘are excellent”’

Some trailers, Prince for exam-
ple, ran on FM-only; others like
Frank Sinatra, only on AM-Gold;
while a band such as the Rolling
Stones were promoted on both sta-
tions, with a 75/25 split in favour
of Capital FM. Park claims “‘the
association does Capital g
and that concert sponsorship is a
perfect way to meet your audience
but declines to comment on
finances for co-sponsorship. ““It’s
a business arrangement;’ he says,
“not a philanthropic effort on
behalf of the artist, radio station
or promotor.”

Pulling Power

Roger Lewis, head of music at
British public network BBC Radio
1, says the sole reason the station
gets involved in any live event is if
it is something it wishes to broad-
cast and argues the BBC annual
licence fee ““is the best rock & roll
ticket in the world””.

Lewis has recently tied up a deal
with Maurice Jones at Midland
Concert Promotions to become
the first station to broadcast the
mid-August Donington ‘Monsters
Of Rock’ festival. And Lewis cites
excellent relations with promoter
Harvey Goldsmith - “after all,
Harvey presents everybody,” he
smiles.

Radio | also carried the
Mandela tribute. “I have good
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went to Lewis first. And neither
was the network caught up in the
Knebworth  Phil  Collins live
transmission row. Observers claim
this was because few promoters
will risk falling out with the sta-
tion.

NRJ  president  Jean-Paul
Baudecroux has a simple philo-
sophy: ““We fill stadiums because
we have the largest French au-
dience, 5 million every day. Pro-
motors realise we are the best.
We've recently done Elton John,
Paul McCartney, the Eurythmics,
Phil Collins, the Rolling Stones,
Prince, Tina Turner and Lionel
Ritchie. (Stones promotor) Pascal
Bernardin at Zero Productions
came to see us first, which means
he believes in us and the work we
can do’

“‘Promotors]’ he says, “‘know
radio is the best medium for filling
stadiums.” But he admits to being
avictim of his own success. “They
always approach us and some-

times have too many to promote,

BBC Radio | sR;ger Lewis says the UK licence fee is the best rock & roll ticket in

the world.

and we have the usual billboards in
the hall and interviews on air with

artists before a show,” he says.

Competition for deals

Carlos Finaly at the network in
Spain says having a good relation-
ship with promotors, such as Gay
Mercader and Pino Sagliocco, is
not enough to guarantee him con-
certs. “‘Rival network SER strips
its way through record companies
trying to set up sponsorship
deals]’ he says. ““I cannot better
the size of the SER audience soam
going to have to use cash to get the
deal, though I'm not fighting
them?’

The

so we refuse smaller bands,
though we did recently go with
new act Lenny Kravitz!’ Baude-
croux aims for about five concerts
amonth.

Ziggy Hoga, assistant pro-
gramme director at private, local
Radio F in Nuremberg, says West
Germany is Europe’s largest tour-
ing market and sponsorship is
growing rapidly.  “‘Promoters
come in and offer shows to us,
with ticket sales starting two or
three months in advance. Record
companies also take paid-for spots

However, not every market can
be dominated by just one or two
stations. The Voice is the market
leader in Copenhagen and head of
music Bo Berg recently had deals
with both David Bowie and
Prince. ““The problem is that we
are in a small market. The Danish
promotor DKB has said it is afraid
to align itself with just one sta-
tion;” he says.

For the Bowie sponsorship,
Berg ran a 30-second trailer

followed by one of the singer’s
records. ‘‘We’ve also been involved

in many of the numerous free con-
certs in Denmark. But they don’t
always attract much attention. But
Carlsberg recently sponsored a
free festival with Kid Creole and
took paid-for ads on our station.”

Dutch stations face a different
problem, due to media legislation
which prevents co-sponsorship
deals. Louis Verschuur is head of
music at Dutch public broadcaster
VARA. “We are interested in
recording shows;” he says, admit-
ting this is a way to get around
“difficult’”” legislation. *‘Concerts
are frequently offered by record
companies.”

Verschuur has dealt with pro-
motor Leon Ramakers at Mojo
Concerts for 13 years. “‘Some-
times he calls, sometimes I do. I
also deal with promotor Herman
Schueremans in Belgium for the
Torhout/Werchter festival. VARA
did a deal with Belgian state
broadcaster BRT for the show.

““VARA, which has always been
involved in concerts, has no pro-
blems getting free tickets to give
away. There is a very good listener
response!” Verschuur claims the
success of Rolling Stones back
catalogue is proof that radio is
stimulating interest in concerts:
“Our presenters gave the date of
the show and then played old
Stones material.’

Last year, NRJ had an agree-
ment with Coca-Cola under which
the station logo appeared on every
can sold in France. Baudecroux
believes sponsorship is a large part
of acquiring an image. “It is;" he
says, “an excuse to take a
magazine advertisement saying
“NRJ is proud to present... Other-
wise we would just have to take a
page and say ‘We are NRJ. We are
the best’.”




ad a wonderful holiday in

France, touring the Loire
valley, but, you know, it was im-
possible to escape from radio for
even a minute. There we were en-
joying a quiet drink on a terrace in
Amboise when what did we get
mixed up in but the RTL and M6
roadshow, which had taken over
the town centre, with Dave belting
out his hits on stage. Actually
Dave ran into a little problem
when he asked if the audience
spoke English and even though
they chorused ‘“‘yes”, nobody
seemed to know the words to
Michael Row The Boat Ashore.
Doubt they’ll be using that one in
the broadcast.

After Amboise we went down
to Angers, where, on my way to
the post office 1 was nearly
knocked down by someone in a

R A Y

Skyrock car. After that we started
playing a game, called ‘spot the
France-Inter’ sticker, which seem-
ed to be on every other car back
window. Then I couldn’t help but
notice a series of Nostalgie pos-
ters, featuring a very glamorous
young couple and a slogan about
‘Nostalgie changing’, which seems
to be a contradiction in terms.

A quiet holiday away from radio?
No chance, for we hadn’t escaped
RTL and Dave yet. On our way
back, in the delightful town of
Senlis (if 1 remember correctly)
there they were again, busy setting
up for that evening’s roadshow!
We didn’t wait to see if Dave
would try to get the audience sing-
ing in English there as well.

Actually, RTL, I do have one
criticism. The lorries, stage and
crew were beautifully co-ordi-
nated in the ‘summer terraces’
logo, but nowhere could we
punters get hold of promo stuff
like stickers and balloons. I always
thought that was one of the points
of a road show, and my girlfriend
really wanted a T-shirt.

Seems like everyone is out and
about at the moment anyway.
Everyone in Spain seems to have
roadshows. Los 40 Principales has
its ‘Super Uno’ touring the

D I O

beaches, Radio Top is visiting
swimming pools and COPE has
its grand sounding Estudio 2000
on the road. Mind you, seeing as
most of their audiences are at the
beach as well, it makes sense to
follow them!

Still, enough of holidays and
back to business and birthdays.
Happy birthday to: Madonna, 31
on August 16; Belinda Carlisle, 32
on August 17; Nona Hendrix, 45
on August 18; Johnny Nash, 50
on August 19; Robert Plant, 42 on
August 20 and Kenny Rodgers, 49
on August 21.

Sorry to see the Ranking Miss
P haslost her BBC Radio I reggae
slot and moved to GLR. My ac-
quaintance with Miss P goes back
years, to when she was a DJ on
London pirate station DBC, the
Dread Broadcast Company. In-
cidently, one of her fellow DJs
was the divine Neneh Cherry. |
have the tapes, Neneh!

Still at Radio 1, there was great
excitment recently when my
phone began buzzing with the
news that its controller Johnny
Beerling had resigned/been push-
ed/given the job of tea-boy at
BBC Radio Shetland following
the outcry over the Madonna con-
cert. The story turned out not to

(advertisement)

be true, and was replaced with
another rumour which claimed
that the first one was started by a
former Radio 1 DJ, now working
for Capital. Who could that be?

Now, from time to time I report
on ‘green’ initiatives in the radio
world. But here is a story with not
such a happy ending. KD Lang
has been having a hard time from
country stations in America’s
Midwest ever since she appeared
in a ‘Meat Stinks’ TV advert,
hugging a cow and saying, “If
you knew how meat was made
you would probably lose your
lunch”, Radio stations in Kansas,
Oklahoma, Montana and Nebras-
ka - better known as the Beef
States - have banned the lady
from their airwaves!

On a happier note, Harp Lager
is sponsoring a series of plaques
around the UK to immortalise
famous rock events. The first will
be erected at the unlikely rock &
roll venue of Widnes station and
will commemorate the fact that
Paul Simon wrote Homeward
Bound there in 1964, while wait-
ing for a train to take him back to
his girlfriend in London...
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Updated reports and payists

additions from the major radio
in Europe.

PP: Powerplay

AD: Additons to the plaist

LP: Album of the week

CL: Clip

ST: Studio.
IN: Interview

Due (o summer acaion, s & Trnds
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UNITED KINGDOM

BBC RADIO | - London
Chris Lycett - Sen. Prod.
jst:

L
 Serge Pkl Py For

cw McLachlan- Amanda
Elton John- Club At The End
Sting- Englishman In NY

Tina Turner- Look Me In The

CAPITAL RADIO - London

Wet Wet Wet- Stay With Me
Cherelle- Affair
Frazier Chorus- Nothing

Soup Dragons- 'm Free
Jon Bon Jovi- Blaze Of Glory
Prefab Sprout- Looking For

METRO FM - Newcastle
Giles Squire - Prog. Contr.

AlList
AD Elton John- Ciub At The £t

Alarnzh Myles- Lover Of Mine
Family Stand- In Summer |
Wilson Pillps- Release Me

PICCADILLY RADIO - Manchester
David Dunne - Head Of Music

AD 77 Top- Doubleback
New Kids OIT Block: Toright
Was Not Was- How The Heart
Loopzila- Walking On Sunshine
Cher- You Woukin't Know Love
Duran Duran- Violence Of
Craig McLachian- Amanda
Sting- Englshman In NY
Mariah Carey- Vision Of Love
Primal Scream- Come Together
8 List:
Blow Monkeys La Passionara
Aswad- Next To Yo
Jon Bon Jovi- Blaze Of Glory
Betty Boo- Where Are You
Tongue'n Cheek- Nobody
Roxette- Listen To Your
Lite Angels- She's A Little
ASK. Dream
Wet Wet Wet. | Feel Fine
Bob Geldol- Love Or Something
Lindy Layton- Silly Games
Rolling Stones- Terifying
Jam On The Mutha- Hotel CA

BRMB - Birmingham

Robin Valk - Head Of Music

AD Sting- Englshman fn NY
Tongue ' Cheek- Nobody
Technotronic- Rockin Over
Craig McLachian- Amanda
Jon Bonjo Bae O Ghry

hat'sJust The

ny toore- il Got The
Go West- King Of Wishful
George Michaek- Praying For
Duran Duran- Violence Of
We Wet Wet- Stay Wih Me
Little Angels- She's A Lictle
New Kids O/ Block- Tonight
Elton joha- Club At The End
Junior- Step.
Family Stand- In Summer |

Taylor Dayne- Love Will Lead You
Wison Philips. Release Me
Heatwave- Mind Blowing Decisions
John Westey Harding- The Devil
Love Hated- She's An Angel

Gary Moore- Walking By Myself
Roxeute- Listen To Your Heart
Betty Boo- Where Are You

RADIO CLYDE - Glasgow
ickson -
AD Blue Psrl- Naked In Th
Deacon Biue. Bachrach 0
Roling Stones- Terrifying
Prefab Sprout- Looking For
Prince- Thieves In The Temple
Wison Philips- Release Me
The B-52s- Channel Z
Sting- Englishman In NY
Elion John- Club At The End
Human League- Heart Like A
the Devil

John

Aswad- Next To You
1927- Don't Forget Me
Go West- King Of Wishful
Big Country- Heart Of The
Heart.  Didn't Want To Need
2Z Top- Doubleback
Madonna- Hanky Panky

Jon Bon Jovi- Blaze Of Glory

RADIO CITY - Liverpool

Tony McKenzie - Head Of Music

AD Jon Bon Jovi Blaze Of Glory
Wilson Phillips- Release Me
Nayobe- | Love The Way You
Gary Moore- Walking By Mysell
Dream Warriors- Wash Your Face
Taylor Dayne- Heart Of Stone
Prince: Thieves In The Temple
Roxette- Listen To Your Heart
Mellow Man Ace- Mentirosa
Kid And Play. Back To Basics

"RADIO TRENT GROUP - Nottingham
Len Groat - Deputy Prog.Dir.
Li

AD Dave Stewart-Jack Taking
Human League- Heart Like A
Prefab Sprout- Looking For

AD I¢s Immaterial- Heaven Knows
Hot House Flowers- | Can See
Sting- Engishman In NY
Rosia Ania- Eyes Of A Woman

Li

AD

licle Works- 1 Stll Want
Craig MeLachlan- Amanda

DDOWNTOWN RADIO - Betfast
John Rosborough - Head Of Prog.
Top 10:

River City People- CA Dreaming
Go West. The King Of Wishful
Hothouse Flowers- 1 Can See
Heart. | Didn't Want To Need
Phil Colins- That'sJust The
Michael Bolton- When I'm Back
Sinead O'Connor- The Emperor
Taylor Dayne- Love Will Lead You
Bananarama- Only Your Love
Roette- Listen To Your Heart
1927- Don't Forget Me

Men They Couldn't Hang- Great
Alannah Myles- Lover Of Mine
Human League- Heart Like A
Jon Bon Jovi Blaze Of Glory
Dave Stewart- ack Takking
George Michael- Praying For
Sting- Englshman In NY

Prefab Sprout- Looking For
Zeno- Deliah

Elton John- Sacrifice

‘Wikson Philips- Release Me

»
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GWR - Bristol/Swindon
Andy Westgate - Head Of Music
Alist:

Prince. Thieves In The Temple
Dream Warriors- Wash Your Face
Phil Colins- That's Just The

MC Hammer- U Can't Touch This

Inga- Riding Into Blue
Bombalurina- Itsy Bitsy
Coldjam- Last Night A D]
Craig McLachlan- Amanda

Jon Bon jovi- Baze Of Glory
Ouran Duran- Viokence Of
Was Not Was- How The Heart
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“Tonque- N
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WnphoTorledo-'MemWNk
Flowered Up- s On.

RADIO FORTH - Edinburgh
Colin - Head Of Music
Playlist Top T
DNASuzanne Vega- Tom's Diner
Dream Warriors. Wash Your Face
Bananarama- Only Your Love
up Dragons- I'm Free
Technotronic- Rockin' Over
Hothouse Flowers- | Can See
Was Not Was- How The Heart
Paula Abdul Knocked Out
The Chimes. True Love
Country- Heart Of The
AD Primal Scream- Come Together
Human League- Heart Like A
Prefab Sprout- Looking For
The Time- Jerk Out
Dave Stewart. Jack Taking
LP Nevile Brothers

RED ROSE RADIO -
Kenni James - Head Of Music
B

List:

Wt Wec Wet- Say With e
C List:
unge Brothers- Dain Our Own
Steve Miller Band- The Joker
Wison Philips- Release Me

Human League- Heart Like A

ATLANTIC 232- County Meath
Head Of Music
rop l&
Madonna- Haky Panky
Partners In Kryme- Turtle Power
Soup Dragons: I'm Free
Go West- King Of Wishful
DNA/Suzanne Vega- Tom's Diner
Craig Melachian- Amanda
Marizh Carey.- Vision Of Love
Elton John- Sacrifice
Johnny Gil- Rub You The Right
MC Hammer- U Can't Touch This

RADIO RADIO - Manchester
Nigel Williams - Sen. Prod.
AAD Hothouse Flowers- | Can See

Tina Turner- Look Me In The

Human League- Heart Like A
My Jealous God- Everything
Primal Scream- Come Together
2Z Top- Doubleback

RADIO HALLAM - Sheffield
Dean Pepall - Head Of Music
Alist:

Human League- Heart Like A
Wison Phillps- Release Me
George Michael- Praying For
Dave Stewart. Jack Takking
Bombabrina- sy Bitsy

Jon Bon or- B OF Glry

le Melachlan- Amanda
Little Angel- She's A Little
Michael McDonakd- Tear It Up
Tongue '’ Cheek- Nobody
Frazier Chorus- Nothing
Stog Engiiman o NY
Bruce Hormsby- Across The
Prefab Sprout- Looking For
Alamnzh Myles- Lover Of Mine
Harriet- Temple Of Love

Maxi Priest- Close To You
Family Stand- In Summer |

RADIO BROADLAND - Norwich

Dave Brown - Head Of Music

PP Bruce Hornsby- Across The River
Michel Bolton- Back On My Feet
Marizh Carey- Vision

Senators- Brown Eyed Girl
Taylor Dayne- Love Will Lead You
isten To Your Heart
Alist:
AD Craig Mclachlan- Amanda
George Michael- Praying For
Wison Phils- Release

Ekon John- Club At The End
BList
AD Wet Wet Wet- Sy Wich Me
Harret. Temple Of Love
Kenny Thomas- Outstanding
List:

AD Shakin Stevens- Pink Champagne
Ben Liebrand- | Wish

FOX FM - Oxford

Craig Mclachian- Amanda
Steve Miller Band- The Joker

Janet Kay-

1927- Don't Farget Me

The 8:52's- Channel Z

Fratier Chorus- Nothing

John Wesley Harding- The Devil
Harriet. Temple Of Love
Human League- Heart Like A
s Immaterial- Heaven Knows
Alznnzh Myles- Lover Of
Prefab Sprout- Looking For
Mavs Staples- Melody

Dave Stewart- Jack Talking
Sting- Englshman In NY

Wet Wet Wet- Stay With Me
Wilson Philis- Release Me

RTL 208 - London
Jeff Graham - Prog. Dir.
PP Sinta- Love And
Human League- Heart Lie A
Frasier Chorus- Nothing
Seiko & Wahlberg: The Right
Alist
AD Prince. Thieves In The Temple
BList:

AD Togethes- Hardcore
Jon Bon Jovi- Blaze Of Glory
Tongue ‘n' Cheek- Nobody
Lenny Kravitz- Let Love Rule.
List:

AD Candy Dulfer- Saxuaity

The B-52's- Channel 2
Stng- Englshman In NY
A Tribe Called Quest- Bonita
Wet Wet Wet- Stay With Me
Bob Gekdof- Love Or
Was Not Was- Papa Was A
Betty Boo- Where Are You
Shakin Stevens- Pink Champagne
Roling Stones- Terrifying
Gary Moore- Sill Got The
Bob Geldof
Double Trouble

=
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'SWANSEA SOUND - Wales
David Thomas - Prog. Contr.
B List:

‘Wop Bop Torledo- Take Me
Craig Melachian- Amanda
Elton Joh- Sacrifce

PP Wison Philips- Release Me

WEST GERMANY

BAYERN 3 - Munich

Claus-Erich Boetzkes - Head Ent.

Pgms.

Alist:

AD fohn Hiat- Bring Back Your
Nadja Petrick- When The Wave:
Pooh- Napoli Per Noi

WOR - Cologne
Wolfgang Roth - DJ/Prod.
AD Twenty 4 Seven- | Can't
Steve Allen- Love
BilyIdol. LA Woman
Crosy Sils & Nash- Live
Herbert Groenemeyer- Deine
Purple Schulz- Du Hast

RB 4 Bremen

Axel Sommerfeld-

Burghard Rausch - DJPred.

AD Paula Abdul- Knocked Out
Efton
Sinead O'Connor- The Emperor
Prince- Thieves In The Temple
Bananarama- Only Your Love

David - ' Be Your
lan Gilian- Nothing But The
Gil The Love We.

Voice
Jungle Brothers- Doin Our Own
Wendy MaHarry-
Thinder Gonre Some Lov
Duran Duran- Violence OF

SR/EUROPAWELLE SAAR
Olstr Exter DyPod.
In NY
le s ‘The Gang- Hitmix
Billy Idol- LA Woman
The Chimes- True Love
Johany Gill- My My My
MC B Feat & Daisy Dee- Crazy
Tracie Spencer- Save Your
Kid Frost-La Ra
Positve Energy. Wade Water
e Time.

=
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Maxi Priest
Betty Wright

RIAS 2- Berlin
Henry Gross - Head Of Music
Alist:
DNA/Suzinne Vega- Tom's Diner
Belinda Carlle- Summer Rain
Alannah Myles- Love Is
Medeiros/Brown- She Aint
The Pasadenas- Reeling
Gloria Estefan- Cuts Both
Litte Caesar- The Whole Of
Timmy Thomas- Why Can't We
Groenemeyer- Deine Licbe
Was Not Was- Papa Was A
Horse- Sweet Thin
Joe Cocker- Living n The
Andrew White- 'm Only
Dusty Sprigfield- Reputation
od Mac. Skies The Limic
Kim Wikde- Can't Get Enough

ids OIT Block- Step By
s‘mna Soria- You'e Gox
Box-

verybody
Word Py Fsage  The

FFN - Isernhagen
Uli Kniep - D/Prod.
AD Oleta Adars. Circle Of One

Conspiracy- Everytime You
Prince Thieves In The Temple
Keith Sweat. Make You Sweat
Devine & Statton- Hideway
DNASSuzanne Vega- Tor's Diner
Fakco- Charisma Komm

Herbert Groenemeyer- Deine
MTjackson- Miss You

Jane Kelly Willams- Boy '

RSH - Kiel
Martin Schwebel- Head Of Music
PP P Kent & L Fernandez- La Luna
hi-Noize- Stand Al Together
AD Pl Colins- That's Just The
Julane Werding- Der Himmel
Hip Once- Sweet Dreams
Trvelng Wakurys Nobod's
or- The Emperor
€. Samar
Medeiros/Brown- She Ain't
Maxi Piest- Close To You

RADIO CHARIVARI - Nuremberg
(ofmann - Music Dir.

PP PM Sampson- We Love To Love.
Roxette- It Must Have Been
Wikson Phillps- Hold On
Madonna- Hanky Panky
Laid Back- Highway Of Love

AD Max Priest- Close To You

STARSAT RADIO - Gruenwald

Jo Lueders -

Pyl Top (%
LO- Bive

Frovihes NmkyMy

MC Hammer- Have You Seen Her
World Party- Put The Message
Dave Edmunds- Stockholm

Dion- Sea Cruise
continaes on poge 20

19



Beach Boys- Problem Child
AMe Lorain- Follow My

Jef Lynne- Stormy Weather
Kiss In The Dark- Come Back
Medeiros/Brown- She Ain't
Roy Orbison- Windsurfer
Basia- Baby You're Mine

AD  Mariah Carey- Vision of love

‘Whispers- Innocent
Buckwheat Zydeco- Hey Good Looking

RADIO REGENBOGEN - Mannheim
nmm wm Music Dir.
L arey- Vision Of Love.

leta Adams. Circle Of One
True Love

HIT RADIO NI - Nuremberg.

Cetin Yaman - Prog. Dir.

PP Medeiros/Brown- She Ain't

AD DNASSuzamne Vega- Tom's Diner
o

Prince- Thieves In The Temple
Chocolate- Ritmo De La Noche

RADIO XANADY - Hurich

in Kessler - Head Of Music
e Jude Cole- Time For Letting
4D New ki OFT Block-Scep By
Taylor Dayne- Heart Of Stone
Cheap Tick- Can't Stop Falin
Horse- Sweet Thing
Johany Gill My My My
Big Fun & Sonja- You've Got
Falco- Charisma Commando
Gary Fane- Wings Of
Paul Young: My Girl
Lois Lane.

"
'SCHWARZWALD RADIO - Freiburg
Lothar Engel - Head Of Music
Playlist Top 10:
Belinda Carlisle- vancv Rain
Madonsa- Hanky Pank
New Kih OFT Bloce Sep By
Fairground Atiraction- Walking
Roxette- It Must Have Been
Love To Love

Jeff Lynne- Every Litde Thing

Sinead O'Connor- The Emperor
irs- All That

Dusty Springfeld- Reputation

OK RADIO - Hamburg

ohn De Graat - DJProd

Jon Bon Jovi- Blaze Of Glory
Whitesnake- Now You're Gone
an Gilln- Nothing But The Best
Cheap Trick- Can't Stop Fallin
Jerry Harrison- Fiying Under
Paul Young- Oh Gl

Jerry Harrison

n\

i
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RADIO 7 TON. - Bad Mergentheim

- Head Of M
PP Vision Fields- Far Down The
AD  Andrew White- 'm Only Wounded

Gloria Estefan- Cuts Both Ways
Seiko & Donne- The Right
LP  jason Donovan

RADIO SALU - Saarbruecken
Adam Hahne - Prog. Di.

Duran Duran- Violence Of
Keith Sweat- Make You Sweat
Polce & Thieves- One More
The Time- Jerk Out

Blow Monkeys- La Passionara
Jude Cole- Baby Its Tonight
Poison

Al

3

e

RTL - Paris
Marcis - Head Of Prog.
AD Bananarama- Only Your Lo
Alannzh Myles- Black Vebvet

RMC - Paris.

Nathalie Andre - Head Of Music

AD Axel Bauer- Meuamorphosis
Fine Young Cannibals- I'm Not
Patricia Kaas- Les Mannequins
The 8-52's- Love Shack

20
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Alannah Myles- Black Vet
Midnight Oil- Forgotten Years
Pixies- Velouria
Kid Frost- La Raza

SUD RADIO - Toulouse

Florent Pagny- Ca Fait Des
Janet Jackson- Escapade
Ahmnh Myles- Black Velvet

are Lavine- Rue Fonaine:

P Mmm Gaye (Comp)

FUN RADIO - Paris

nocked Out
Big Fun & Sonia- You've Gort
Yauz- Treat Me Good

George Michacl- Praying For

Marizh Carey- Vision Of Love.

EUROPE 2 - Paris

Marc Garcia - Prog. Dir.

PP Basia- Cruising For Bruising

AD Jean-Michel Jare- Calypso
Detective- Sister
Juen Clerc- Petits Pois
Bonrie Raitt

METROPOLYS - Marcq En Baroeul
Philippe Schemberg - Prog. Dir.
Bruno Allain - Prog. Dir.

PP Foot Brothers- I Suffit

Joelle Ursull- White & Black
Thierry Hazard- Le Jerk

Wet Wet Wet- Suy With Me
Prince: Thieves In The Temple
DNA/Suzanne Vega- Tom's Diner
Blue Pearl- Naked In The Rain
22 Top- Doubleback
Sugar Bullet- World Peace
Hothouse Flowers- | Can See
Primal Scream- Come Together
Bily Idol- LA Woman
‘Was Not Was- How The Heart
Jungle Brothers- Doin Our Own
Partners In Kryme- Turdle

PP Mark Bopce- My Little Girl
Chris Rea- Texas,

UB40- Kingston Town

AD  George Michael- Praying For

3

James Taylor Quartet- Love The
Deacon Blue- Bacharach & D
George Michael. Praying For

S
<

AIVIERA RADIO- Monkco
usic Dir.
ra Br\d‘mlzv 1uuAmx"

Hothouse Flowers- Give It Up
Nick Kames- O How Happy

H O L AN
VERONICA - Hilversum

Hans Van Der Veen - Prog. Dir.
PP DNA/Suzame Vega- Tom's Dioer

TION

AD R

EPORT

Mystic- Ritmo De La Noche Rudi Sinia - Prod.
Grant & Forsyth- To Know You | Top 10:
Mietta & Minghi- Vattene Amore Erik Van Neygen & Same. Vel
Poison- Unskinny Bop Bart Kaell- Zeil Je Voor
Jungle Brothers- Doin Our Own Luc Steeno- Holday
Move ie Vrouwen
‘Olea Adars- Cicle Of One. 'M iereie
The Chartaans. The Only One Zo Jong
Roses- One Love: D:myF:bry»lSuthr
Ingeborg- Ga Niet Weg
Mieke- Vinders In
Tom mnm nym‘ Clouseau- Wi Niet Dat Je Weg
Scou-Move | AD Bob Geldo
Phil Collins- That'sJust The
VAIA Hilversum Chad Jackson- Hear The Drummer
s Verschuur - Head Of Music Craig MeLachian- Mona
" Poison- Unskinny Bop ChypNotic- s U
T free e O Connr.Th Enparr
‘An Emotional Fish- Celebrate Myles.
Warriors- Wash Your Face ru&ngkwumwm"
Was Not
AVRO - Hilversum . ing Party- IAuHa»gOn
Jan Steaman - Head Of Music 1 oo (Comp)
Chocolate- Ritmo De La Noche Erk Van Neygen
Lo'o She Bang- Angels Eros Ramazzott
TROS - Hilversum (at ol
Ferry Maat - Head Of Music faya Con Dios
PPl Capitan- Porque Si Porque BRT 2 - West Flanders
NCRY - Hil Peter de Groot - Head Of Music
e oo Moues - Drod, | PP Prioe: Thiwes i Te Temple
PP DNASame Vegs-Tom's Dier | RTBE RADIO 2 Hinaut
A. Birenne/Ph. Jaun
SKY RADIO - Bussum Top 10:
Ton Lathouwers - Operations Mgr. Gray & Barbelivien- A Toutes Les
Alist: Charles D. Lewis. Soca Dance

Roxette- It Must Have Been
Phil Collns- That'sJust The
Mecano- Hijo De La Luna
Warm Sounds- Birds And Bees.

ClList:

UB40- The Way You Do

London Beat- f've Been

Fleetwood Mac- Skies The Limic

RADIO 10 - Amsterdam
Peter Rijsenbri} - Head Of Music
AD  Dream Warriors- Wash Your Face
- Dark Secret
Wison Philips Release Me
Go West- King Of Wishul
The Chimes- True Love
Matthias Reim- Verdamnt Ich
Beverly Craven- Promise Me
Ben LiebrandTory Scott- Move

B G
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RADIO 21 - Brussels
Harc Yoy - DJFrod.
River City People- California

egamix
DNA/Suzanne Vega- Tom's Diner
George Michael- Praying For
AD Bives Band- Back For More
Technotronic- Megarmix
Benny BIDaddy K- Vous Eres
Dan Celso- Barcelone
Gloria Estefan- Cuts Both Ways
Twenty 4 Seven- | Can't Snd
Parters In Keyme- Turtle
Prefab Sprout- Looking For
Duran Duran- Violence Of

H
2
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Go West- The King Of Wishful
Blaze- So Speci

Grant & Forsyth- Somewhere
Ankie Bagger- Where were You
] Chato- Que Borita Eres

Vaya Con Dios. What's A Woman
Zouk Machine- Maldon
Claude Barzotti- Aime
Benny B.- Vous Etes
Eros Ramazzotti- Se Bastasse
Frank Michel- T'En Vas
Guru Josh- Infinity
Adamski- Killer
AD  Snap- Ooops Up
&) Son Co s
Vapa C
Eros Rxn:xmm
Vanessa Paradis.
Iualia 90
Madonna

RADIO EXPRES - Antwerp

Marc Dhollander - Head Of Music
Erik Van Neygen- Veel Te
Gary Moore: il Got The

ne Froger- Are You Ready

Wilson Phillips- Hold Or
Big Fun & Sonia- You've Got
Craig Mclachian- Mona
Madonna- Hanky Panky
Two Man Sound- Samba Megamix
Phil Colins: That's Just The
Jason Donovan- Another Night

=
S

Helen Shapiro- Look Who It
RADIO ANTIGOON - Antwerp
Piet Keizer - Dir.,
Airplay Top 10:

[ Carey- Vision Of Love
Wil Niet Dat e Weg
Killer
Maxi- Prist- Close To You
Stevie V. Dirty Cash
8.8 Queen- Blveshouse
Mecano- Hijo e La Luna
Roxette- It Must Have Been
MC Hammer- U Can' Touch This

Plaza- 0-Oh
AD UBAO- The Way You Do The
London Beat- I've Been
Venus- Hot Shot

LP  Neville Brothers Fleetwood Mac- Skies The Limit
The Chimes- True Love

Studio Brussels

J Coenen- Prod.

Top 10p Tom

fayiist:
Wendy and Uisa (LP)
Prince- Thieves In The Temple

Sinead O'Connor- The Emperor
DNA/Suzanne Vega- Tom's Diner
Kid Frost- La Raza

An Emotional Fish- Celebrate
Pixies- Velouria

- Prog. Dir.

PP Gloria Estefan- Cuts Both Ways

AD  Prince. Thieves fn The Temple

UB40- The Way You Do The

Jungle Brothers- Doing Our

Chico & Roberu- Frente A

Kim Wilde- Can't Get Enough

Hothouse Flowers- ) Can See

Travefling Wiburys- Nobodys
twood Mac- Skies The Limic

They Might Be Giants- Istanbul

MUSIC & MEDIA - August |8, 49805 - i 0 Hist

Nick Kamen- Oh How Happy
[ Carmina

SWITZERLAND

ORS 3 - Basel
Chdunph Alispach - Music Coord.

Dnmrcu—mam

Surfers- Plan For
‘The Lilac Time- All For Love.
Man Go Fish- Sentimental Me
Peuples Du

COULEUR3-
Gerard Saudan - Head of Music
PP jive Turkey- Don't Take

AD

The Heart Throbs- Dream

RSR La Premiere - Geneva
Catherine Colombara - Prod.
Playlist Top I5:

Joelle Ursull- White & Black
N-:olh'tyrx i Elle Veut
Paticia Kazs- Les Hommes Qui
Daniel Lavoie- Long Courrier
Veronique Riviere- Tout Court
Robert Charlesbois- | Veus Pu
Pauiine Ester- QuiJe IAdore
Phiippe Lavi- Savanna Kumba

John Hiatt- Bring Back Your

RADIO FORDERBAND - Bern
Res Hassenstein - D)

Playlist Top 10:
Roxette- It Must Have Been
Neville Brothers- Bird On A
Zuri West- Lue Zersch Wohar
Lou Reedijohn Cale- Nobody But
Vanessa Paradis- Tandem
Pogues & Dubliners: Jack’s Heroes
Traveling Wilburys- Nobody's

AD  Van Morrison- Wonderful Remark
Papa Winnie- Hang On Sloopy
Concrete Blonde- joey
Eric Bamy- Mamma Mia
Joelle Ursull- White & Black
Bruce Hornsby- Across The River
‘Wil Jones- Aint It A Shame

RADIO BASILISK - Basel

Nick Schulz - D]

AD Kim Wide- Can't Get Enough
Calvin Russell- A Crack Time
Bananarama- Only Your Love
Roch Voisine- Avant De Partic

RADIO ZUERISEE - Stacfa

Ueli Frey - Head Of Music

ichael Praying For
Vara Con Dios- Nah Neh Nah
Go West. King of Wishlul

T R A
OE 3 - Vienna

Guenther Lesjak - Head Of Music
AD  Fernandez & Kent- La Luna

LP Allman Brothers Band
Anita Baker
OST Days Of Thunder

ANTENNE AUSTRIA - Vienna

Doris Kodat - Head Of Music

AD Chocolate- Ritmo De La Noche
Karen Jones- Come Together

Kally- Move This

Yarkees- | Can't Feel It
Hot Powerplay:
Chyp-notic- Nothing Compares 2U
MC Sar- it’s On You
Alanrah Myles- Love ls
Heart- | Didn't Want To Need
Blue Pearl- Naked In The Rain
PM Sampson- We Love To Love
Medeiros/Brown- She Ain't
MC Hammer- U Can't Touch This
[V

Snap- Ooops Up.
En Vogue- Hold On

Playlist Top 10:
Soul I Soul (LP)
Denis Azor-ALiLa

Papa Winnie (LP)
Southern Pacific- Side Saddle
Human Radio- Me & Elvis

Jon Bon Jovi- Blaze Of Glory
Adventures Of Stevie V- Dirty
Jimmy Ryser- Same Old Look

Al
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RADIO MONTE CARLO - Milan
ran igliozzi - Prog. Contr.

Playlist Top 10:

Mariah Carey- Vision Of Love
Bruce Horasby- Across The River

Jimmy Ryser- Same Ol Look
Michael McDonald (LP)

Crosby Stll & Nash- Live It

Hugh Harris. Rhythm OF Life

R G People Wakig On

OST Days O

Foe Somtsd

Everdey Pople (1)

Dion- Sea

Cherp ik, o't St Falln

»
o

RADIO KISS KISS -
Luci

Lois Lane- Fortune Fairyales
Conspiracy- Everytime
Railway Children- Everybeat

PP Soup Dragons- I'm Free

RADIC RABSOLEC

Lenny

ﬁ:or‘z Michael Praying For

AD  Lornie Gordon- Beyond Your
Oleta Adams- Circle Of One
Chimes- True Love
The Time. jerk Out
Deeside: Groove s In The

RADIO STAR - Vicenza

Maressi - Prog, Dir.
'DNA/Suzanne Vega- Tom's Diner
Paul Young- Oh Gil
ST Paul- Stranger To love
Stevie B- Love & Emotion
Teacher- Can 4 Step Twice

LP  Glenn Medeiros
Jeif Lynne
Anita Baker
New Kids OIT Block
Priest

axi
Dusty Springfeld
The Time

Mariah Carey
Snap

RADIO MADRID - SER
afael Revert - Music Mgr.

No.l Playlist:

Beach Boys- Beach Boys

PP Big Fun- Hey There Lonely Gir

Twenty 4 Seven- | Can't Sand it

Snap- Ooops U
The Refrescos- Saca

MUSIe
ory.

Poputar FN/CADENA COPE - Madrid
Carlos Finaly - Music Director
Playlist Top 5:
Rico- Descaro
Radio Futwra- Corazon De Liza
Vaya Con Dios- What's A Woman
Ciudad fardin- Beber Y Baiar
New Kids O/T Block-Step By
AD Gary Moore- Still Got The
La Frontera- La Herida
Rebeldes Sin Pausa- Imagine

SAF RADIO - Stackholm
Martin - Head Of Music
PP London Beat- I've Been
Top3:
Dr Alban- Hello Africa
MC Hammer- U Can't Touch This
Maxi Priest- Close To You
AD  Seko/Wahibrook. Right
Michael Bolton- When I'm Back

Doutle Trouble- Love Don
Babyface- My Kind Of Girl
Paul fanz- Every Litde Tear
Phil Collns- That's Just The
UB40- Wear You To The Ball
Technotronic- Rockin® Over

RADIO CITY 103 - Gothenburg
i

Do Do visnce OF
ONA/Suzanne Vega- Tor's Diner
an Gillan- Nothing But The
Cheap Trick- Can't Stop Fallin
LP Mariah Carey

RADIO STOCKHOLM - Stockholm
Ulo Maasing - DJ/Prod.
AD Barry Lather- Love In The
Mikey Dread- The Sources
Nick Kamen- Oh How Happy
Brand New Heavies- Dream Come
Claudia Brucken- Absolute
Duran Duran- Violence Of

Stonefunkers- We Come To

HIT FM - Stockholm
Johan Bring - Prog. Dir.
Top 10:
Kayo- Another Mother
Angela- Easy Life
Da Yeene- Big Band World
Max Mix- Max Mix |
Twenty 4 Seven- | Can't Stand
Dusty Springfield- Reputation
MC Tones Vs 808 Sate- The Only
Soul Rebelion- Simple Rhyme
Sandelin & Ekman- 10
AD Rob'N’ Raz & Leil K- just
The DOC.- Portrait OF A
Rozlyne Clarke- Eddy Steady Go
0 Mia- Rumba Samba Mambo
Technotronic- Megamix
b N’ Raz

7

SFR - Norrkoping
Johan Karlsson - Head Of Music

Blow Monkeys- Springtime For
Cheap Trick- Can't Stop Falln
The Clash- The Brixton

Judie Tauke- God Only

Big Fun & Sonia- You've Got A
Candy Flip- Strawberry Fiekds

Public Enemy- Brothers

ly
Dr. Alban & Leila K- Hello

& MEDIA - August 18, 1950
m
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New Kids OIT Block- Hangin
22 Yop- Doubleback

Li & Sussie- Whats The
Sandelin & Ekman- 10

Michael Bolton- How Can We
Heart- All | Wanna Do Is Make
Raxette- It Must Have

Bjorn Skifs- Hooked On A
Giorgio Moroder- To B¢ No.|
Wilson Philips- Hold On

Go West- King Of Wishful

RADIO OST - Rade

AD

Ottesen - Head Of M
Mariah Carey- Alone In Love
Gary Hughes- Strength Of Heart
Smokie- 1 Feel Love

UBA0- Wear You To The Ball

ggy Pop (LP)

RADIO VEST - Stavanger
Biarte Tjostheim - Head Of Music

L

Lonely Rose- Sons Of Angels

Heart-1 Didn't Want To Need

RADIO 102 - Haugesund

Egil
AD

ueland Of Music
Heart | Didn't Want To Need
Eros Ramazzotti- Amartises

Sinead O'Connor- The Emperor
Beverly Craven- Promise Me
Cheag Trick- Can't Stop Fallo
Partners In Kryme- Turtle

New Kids OFT Block- Tonight
Tongue "’ Cheek- Nobody
Ronnaug Foss Alfvik- Fyffte
Sonic Youth

Wendy & Lisa

RAD{OFINN Harstad
Tom Ber e

Playlist To

AD

d Of Music

Maroh Cuey. Vison Of Love
Biorn Afzelivs- Tusen Bitar
Jon Bon Jovi- Baze Of Glory
London Beat- 've Bee

Giant- 'l See You In My

Vaya Con Dios- Nah Neh Nah
Ekon john- Sacrifice

Poison- Unskinny Bop
Smokie- U Feel Love

Niklas Stromstedt- Om
Yhomas Ledin- En Samlingsmix

DDANMARKS RADIO - Arhus.
Leif Wivelsted - Head Of Prog.
Top5:

Roxette- It Must Have Been

Alannzh Myles: Black Velvet
Heart- All| Wanna Do Is Make

RADIO VIBORG
Henn MUSIC & MEDIA
Poul Foged - Head Of Music A publication of European Music
Airplay Top 5: Report BY, an
Janet Jackson- Come Back ‘Company which i asubsidiary
Lois Lane- 1 Wanna Be of
Joe Cocker- Living n A
Nevile Brothers. Bird On A PO Box 9027, 1006 AA Amsterdam
Fleetwood Mac- Skies The Limit 7
PP Dan Hylander- Varje Gaang Hon 1059 AT Amsterdam
Janet Jackson- Come Back To el 31-20-4691961 - Tlex 12938
Alan Mortensen- Regnveic Fax 204691941
Michael Bolton- When I'm Back Email DGS 1113
Gloria Estefan- Cuts Both Ways
Elvis: My Happiness Publsher: Leon 1 Hengel
Wikon Pilips- Refezse Me Senior Editor: Micrgel
Pasadenas. Reeling Managing Editor: Sicshen Bun
Chico & Roberta- Frente A Features Co-Ordinator: Robin icoe
AALBORG Aatborg | | Senaerd
Ol Mediczky-O}Prod. Editor:
izh Carey- Vision Of Love :u__g’*
20 Fomer St Frons A Chart Edior:Mark Sperwer
Feriect Gentlemen- Ohhiala Editorial Asisants: Pad Wihnan,
Mystic. Ritmo De La Noche e Hellrma, Rnd Ca
Paula Abdul- Knocked Out Staton Raports Co-Ondlastar:
Gorky Park. Try To Find Me by e
Alaanah Myles. Love Is Editors: i Whee,
Ronette- It Must Have Been ek
LR | (e
LP  Roxe ‘Schousrbusch, Phipp
WmdvA Lisa Germany). cqueine Eacott, Emmanvel
AARHUS Aarhu
Frankie Fever - Head Of Music prabicid st
PP Coldjam- Last Night A D)
AD Oleta Adams- Circle Of One O Lo i Do, 1
Nicki- Wenn Du Bei Mir Bist ¢
Wison Philips. Release Me i
Soul I Soul- People A% 0ol
Dag Taylor- It Alrght A

Chico  Roberos Fremt A
Heart- 1 Didn't Want To Need

e

UPTOWN FM - Copenhagen
Niels Pedersen - Head Of Music
Top 5:

Maxi Priest- Close To You

Yazz. Treat Me Good
Madonns- Hanky Panky

World Party- Message In A Box
Jeif Lyme- Every Litde

Mariah Carey- Vision Of Love
Vaya Con Dios- Nah Neh Nah

P
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Cokjam- Last Night A D)
Craig Mclachian- Mona
Miss B Haven- Nobody's Angel
Heart- 1 Didn't Want To Need
Shakin Stevens- Yes | Do
Michel Bolcon- When I'm Back

Aatec Camera- Crying Scene

 Hogh

23 Regmoun Sre, London WCIE TAH;
ek 44713236686, fax: 47132314,
tx 26200

'M&M France: Editorial
CoOrtinators Enmanel Legand.

tek 33:142-S43461; Jcquelne Excott,
e TLAT0AEAN

Va Unberto o 13, 20039 Varedo, Mian;
ek 39-362 S8424 fax 39-362 54435

Peter Hald - Head Of Music
Airplay Top 10:
Maxi Priest Close To You
ew Kids OFT Block- Step By
Dag Taylor- I's Alrght
e o Seers Finds
Lois Lane- 1 Wan
Hederoseom She An't
Anita Baker- Tak To Me
Phi Cofns- That's Just The
MC Hammer- U Can't Touch This
The Chimes- True Love

SLR - Slagelse
IScatlidnsen Heed Of ey
Mariah Carey- Vision Of Love
Horse- Sweet Thing
Vaya Con Dios- Nah Neh Nah
Henrik Strube- Bellevve
Joan Armatrading- More Than
Bananarama- Only Your Love
LP  Glenn Medeiros
Nobody's CHd (Conp)
Dionne Warwic

>
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YLE SVENSKA - STUDIO 13

RADIO I, 91.1 FM - Helsinki

Joke Linnamaa - Prog. Dir.

AD Madonna- Hanky Panky
Paakkoset- Pickatukat
8ad Boys Blue- How | Need You
Adamski- Killer:

Stone Roses- On Love
Was Not Was- Papa Was A
LP Rapori
Alaniah Myles

RADIO MUSA - Tampere
Pentti Teravainen - Producer
AD " Bang: Holding My Heart
Leo Sayer- Cool Touch
an Gillan- Nothing But The
iway Chidren- Every Beat
Jean-HichelJare. Calypso
Duran Duran- Violence Of

CORREIO DA MANHA - Lisbon
Rui Pego - Prog, Dir.
A List:

Prince- Thieves In The Temple
- Looking For

Deffins-

Blow Monkeys- La

Harish Carey- Ve Ot
B List:

Was Not Was Fapa Was A

Bob Geldof- Love Or Something

A Tribe Called Quest- Bonita

Phil Collins. Thac's Just The
Icy D & Doc Daze- Get Up And
Top 5t
Jason Donovan- Rhychm Of The

Up.
MC Hammer- U Can't Touch This
ary Moore- Still Got The
Maxi Priest- Close To You

VOA - Europe
June Brown - Director
Playlist Top 5:
Marigh Carey- Vision Of Love

The Power
Johnny Gill-Rub You The
Bily dol- Cradie Of Love
Janet fackson- Come Back To
AD  Bruce Hornsby- Across The River
Dino- Romeo

Rovetc- I Must Have Been
New Kids OIT Block- Step By
‘Was Not Was- Papa Was A
Chad Jackson- Hear The Drummer
MC Hammer- U Can't Touch This
Snap- Ooops Up

‘Wendy & Lisa- Strung Out

Maxi Priest- Close To You
MedeirosBrown- She Aint

Iggy Pop- Home

anetJackson- Aighe

Phi Colns- That's Just The
UBAO- Wear You The Bal

WIGR JERONIMO GROOVY - Athens
DJ. Marsel - DJ/Prod.
Top 10 playlist:
Srap- Ooops Up
Linear- Sending All My Love
Chimes- | Stl Haven't Found
New Kids OIT Block- Step By

mrmmrrm
Ain't

ncs-ammmc«, s

Juson. Night

MC Hammer- U Can't Touch This
AD Guru Josh- Who's Law
Lois Lane- | Wanna Be

szvm e Athens
los Laskarides - Prod.
Alfphy Top 10:
Madonna- Hanky Panky
Bruce Hornsby- Across The River
Santana- Gipsy Woman
Vaya Con Dios- What's A Woman
Beloved- Time After Time
New Kids O/T Block- Tonight
Gary Moore- iill Got The
Blow Monkeys- Springtime For
Girl Overboard- The Love We

Was Not Was- Papa Was A

Mauren Waish- Thinking Of You
- Enjoy

Guru Josh- Whose Law

POLSKIE RADIO | & 2- Warsaw
Bogdan Fabianski - DJ/Prod.
Duran Duran- nce Of
Wilam Pic- Such A Lonely Night
Beat

Feel
Seko & Wahiberg: The Right
Bananarama- Only Your Love
Fulguera Garcia- Amore
Tongue ‘n' Cheek- Nobody
Mariah Carey- Vision Of Love

2

b Gedol- Great Song Of
Blue Pearl- Naked In The

oy Moore. Sl Got The
Steie V- Diry Cash
juson Donovan- Another Night

Poison- Unskinny Bop
The Grid- Floatation

27 Top- Doubleback

Sinead O'Conner- The Emperor's
Monie Love- Morie In The Middle
Kim Wilde: Can't Get Enough
“The Soup Dragons- Im Free

Jon Bon Jovi- Blaze Of Glory

UNITED KINGDOM

ﬁf@a’%p\l

P

Craig Mclachian
“Tricky Disco
Soup Oragors

reakers:

JonBonfon
ting

Inum

ut:
Together

STATION REPORT

/BSB/Fuji Network-Noel Gay
Television - Prod.
Michael McDonakd Take I¢
ae Phil Orch- Time
Licde Caesar- Whole Of The
Aztec Camera- How It s

Margret Urich- Escaping
Jesus Loves You- One On One
Everything B/T Girl- Imagining

WEST GERMANY

&)

Aleksander Hein - Head Of Music
Heavy Rotation:
€L Bily ok LA Woman

Prince- Thieves In The Temple
Q- MovingSensiuve
Medium Rotation:
Five Star- Hot Love
Nick Kamen- Oh How Happy
Suamrame Oy T Love
Beuty Boo- Whe
JonBon o Bz o G\ory

HiG

RIAS TV Liz Gutte - Producer
Video Charts - New Entries:
‘Guru Josh- Whose Law I It
Candy Dulfer- Saxualy
45ers- Girl To Girl
Bruce Hornsby- Across The River
MC 300 FT Jesus- Truth s Out

Roette- It Must Have Been
Kylie Minogue- Better The
MC Hammer- U Can't Touch This

Was Not s
Bob Geldof- Great Song Of
Dusty Springfeld- Reputation
Bangls- Everything | Wanted
BilyIdol- Cradie Of Love
Conspiracy- Every Time You

Gilbert Foucault - Music Co-Ord.

Clip Des Cii

CL Mecano- Une Femme Avec Une
rce 12:

€L Basia- Cruising For Bruising
Jean Patrick Capdevielle- Vue
‘Alin Chamfort. Souris Puisque
s Chedid- Ou Est Elle
Phil Collns- Something
Chartele Couture- La Vagoe
Phitppe Lavl Savanna Kumba
Kurt Maloo- Love Grow
New Kids OIT Block- Step By
oLy s DV B Chope

o Moo o A Ltrs
Benny B-
Fous Indochine- DE! Fleurs Pour

Les Ifideles- Rebelle
Jean-Michel Jarre- Calypso
Elton John- Club At The End

legra- Pas Assez De Toi
Phil Manazanera- A Milion

Nagara- |
Fiorent Pagny- C Pt Des

- Les Voyous

Vara Con Dios- What's A Woman
Was. Papa Was A

Coups g
CL Manired Kowacic: Cherie

Giancarlo Trombetti - Prod.

CL Devo- Post Post-Modem
Suzanne Vega- Tired Of
Kid Frost. La Raza
Prince- Thieves In The Temple:
Anita Baker- Tak To Me
Heart-1 Didn't Want To Need
Thunder- Gimme Some Lovin
Nevile Brothers- Bird On A
Duran Duran- Violence OF
Acrosmith- The Other Side

HoOoLLAND

1950

Rob de Boer - Prod.
€L London Bea- I've Been
UB4D-The ¥y o Do The
€
P T The Temple:
orry Konings- Mooi Was Die
MC Hammer- U Can't Touch This

Super 50 Jos van Oosterwiick- Prod.
€L DNA/Suzanne Vega- Tom's Diner
Kid Frost- La Raza
Craig Mclachian- Mona
Fleetwood Mac- Skies The Limit
Medeiros/Brown- She Ain'c
Prince. Thieves In The Temple
Madonna- Harky Panky
MC Hammer- U Can't Touch This
ST Bart Kaell Zeil e Voor
The Popgun- Ordinary Blve

P 0 L A N D

bie |

TV 1 -Flesh

Bogdan Fabianski - Prod.

€L MC Hammer- U Can't Touch This.
Maxi Priest- Close To You

Stevie V- Dirty Cash
New Kids OIT Block- Step By

Snap- Ooops Up
Gty Hoare 54 Got The

MUSIC & MEDIA /fugust 4819905 - i History.Com

VIDEOFAVOURITE

Prince
Thieves In The

VIDEO HITS
New Kids On The Block
Step By Sep- o oo
Was Not Was
Paa Was A oln e 8k & Whee TV
U Can't Touch This - Fragle Fins
Bananarama

Dream Warriors
Wash Your,Face In My Sk - ol Swing

|
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Chrysalis
On The Move

to Bramley Road, London W10 6SP. Telephone 071-221 2213. Facsimile 071-221 6455






