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London’s Capital Moves
For 20% Of Century

by Ken Stewart & Paul Andrews

London’s Capital Radio is
to buy a 20% shareholding
in Ireland’s sole national

France Opens
US Music Office

by Emmanuel Legrand

The French music industry
and  two  government
ministries have joined forces
to open an office in New
York to promote French
music in the US. Elektra
Entertainment  chairman
Bob Krasnow will be co-
president of its supervisory
board.

Called the French Music
Office (FMO), it will have
an annual budget of about
Ffr 2 million (app. US$
360.000) and will be financ-
ed by various industry
organisations. They include
the Foundation for Musical
Creation (FCM), perform-
ing rights society SACEM
and record producers’
organisations SCPP and
SPPE. L

For details see page 8.
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private station, Century
Radio. In return for the
IR£ 1.5 million stake (app.
US$ 2.4 million), Capital is
expected to be allocated two
seats on the board of Cen-
tury Communications Ltd,
and will be able to make key
staff appointments.

“Century has had some
problems, but we do think
that the opportunities for a
national commercial station
in Ireland are very good!’
says Capital MD Nigel
Walmsley. “The chance to
participate in its funding
and management is very in-
teresting?’

Capital’s investment is
understood to be dependent
on being allowed to supply
management and consult-
ancy services to the Irish sta-
tion. These could result in
changes to the Century on-
air format, although Walms-
ley claims it is too early to
say what these might be, or
whether Capital might ex-
change programmes or other
material with Century.

continues on page 4

| SURVEY SHOWS SLOWDOWN IN GROWTH

German Privates Suffer Setback

West  Germany’s public
radio  broadcasters  are
claiming a victory over the
commercial sector in the
latest annual  Arbeitsge-
meinschaft Media-Analyse
(AGMA) national survey.
The results suggest that the
rapid growth of the coun-
try’s private outlets is now
slowing down.

The survey is used
primarily by advertising
agencies and station sales
houses to assess perfor-

by Chris Fuller
| mance on a national basis.
The figures are in addition
to local ratings which reflect
the situation within each in-
dividual market
According to  Dieter
Mueller, analyst at the
Frankfurt-based ARD Wer-
bung (Media Marketing
Division): “The ARD’s
figures have stabilised. The
three-year trend for com-
mercials to eat into public
broadcast  figures  has
significantly.slowed.”

Madonna is now on the Continent after completing a controversial
three-night series of shows at London’s Wembley stadium, where she
performed for 240.000 concert-goers and BBC Radio | listeners. For
details see page 3.

BMG Cleans Up
Presley Vaults

Elvis Presley’s back cata-
logue is being all shook up,
again. BMG is embarking
on a new, five-year drive to
exploit the King’s recorded
legacy, and will remaster,
repackage and re-issue at
mid-price all his original
albums.

Entitled ‘Elvis In The
90s’, the campaign will ex-
tend to the commercial
release of the song Presley
made in July 1953 as a
private recording for his
mother’s birthday, My Hap-
piness.

According  to  Klaus
Schmalenbach, director of
strategic  marketing  for
BMG Music International,
the whole Presley catalogue
will be restored to its
original form. “All of the
existing compilations, cur-
rently flooding the market,

| will be deleted and we will
‘ very selective in the licensing
of tracks in the future.
Quality will be the key word
here?”
| Schmalenbach heads the
| four-man ‘Elvis  Presley
continues on page 4

In terms of total national
reach, the 20 ARD stations
taking part in the survey
dipped only slightly, from
4046 to 4020 million
listeners over the age of 14,
or 82%. The seven par-
ticipating private stations
(RSH, Radio Hamburg, ffn,
RTL, RPR, Antenne
Bayern, Hundert 6) at-
tracted 42.77 million, or
87.3%, the same as last year.

Mueller: ~ “In most
regions the ARD figures are
similar to last year. We
believe this will stimulate
advertising interest in the
ARD stations.’

Of particular note is the
Hamburg-based Nord-
deutscher Rundfunk’s
(NDR) performance. Public
AC station NDR 2 captured
a 338% market share
throughout northern Ger-
many, including a 2% in-
crease for weekday pro-
gramming. The station also
continues on page 7
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ON TOUR WITH PRINCE!

SWITZERLAND
Basel, July 15.
Lausanne, August 16.

ITALY
Rome, July 17.
Cava, July 18.

BELGIUM
Werchter, August 4.

HOLLAND
Heerenveen, August 5.

GERMANY
Dortmund, August 6.
Mannheim, August 8.

SWEDEN
Gothenburg, August 10.
Stockholm, August 11.
Stockholm, August 12.

FRANCE
Nice, August 18.

UNITED
KINGDOM
London, August 20.
London, August 22.
London, August 23.
London, August 24..
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COMPACT DISC ALBUM & CASSETTE.

THE NETHERLANDS

SPAIN
Madrid, July 22.
Valencia, July 24.
Barcelona, July 25.
Marbella, July 27.
La Caruna, July 29.

US Group Confirms Moscow Deal |

The reformatting of Gostele-
radio’s Radio Moscow world ser-
vice is central to a long-term col-
laboration between the Soviet
state broadcaster and multi-
industry US group Trans World.

From this month, the Engli
language Radio Moscow, which
reaches an estimated worldwide
audience of 100 million on
medium and short wave, will
begin to evolve into an all-new
commercial venture with a

by Chris Fuller

magazine format.
According to Peter Hercombe,

| London-based managing editor

of the Trans World Interna-
tional/Gosteleradio project, the
station will be “widely targetted,
mixing news, discussion and all
kinds of Western and Soviet
music”. The talk-music ratio will
be about 50/50.

Negotiations are under way
with two European radio sales
houses with a view to carrying

BMG International has signed Arthur Baker & The Backbeat Disciples to a
worldwide deal outside the US and Canada. Their first single for BMG is expected
this summer, with a second to follow in September. An album s slotced for an
early October release. Baker (left) s pictured with Heinz Henn, senior VP Inter-
national ABR/marketing

lWadonna/huﬂys
BBC Listeners

BBC Radio 1 has apologised to
listeners following its live broad-
cast of Madonna’s Wembley
Stadium concert on July 21, dur-
ing which the artist swore
repeatedly.

Radio 1 received “a number”
of complaints over the concert; at
one point Madonna said ‘fuck’ 14
times in one minute.

A Radio 1 spokesperson says
that a producer checked out
Madonna’s show in Italy earlier in
the tour and reported that it was
visually risque. But because
offensive language was minimal,
it was decided to go ahead with
the broadcast.

Virgin Retail Deal
Virgin Retail has announced a 50/50
joint venture with Japanese retail
conglomerate Marui for a chain of
19 record stores across Japan over
the next two years. The first, a 3.000
square metre store in the Shinjuku
area of Tokyo, will open in the
autumn. In Europe, Virgin Retail
plans to open outlets in 14 more
European cities and to double its
UK presence. A Belfast siore will
open later this year and there are
plans for a Welsh megastore.
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However, on the first night of
Madonna’s three sellout UK
shows, it was apparent that the
bad language had increased.
“Madonna’s production team
was approached and asked that
the bad language should be
avoided in view of the large radio
audience for the show. It would
appear that this request had the
opposite effect which was very
regrettable)” said the spokes-

person.
Meanwhile, Sky Television was.

due to screen Madonna’s
Barcelona concert live on the
premium (subscription) channel
on August 1. It will be repeated on
August 4. The concert programme
is being sponsored by Abbey
National, which will get access to
pull-throughs, spots throughout
both broadcasts, identification on
promos, on-screen billboarding
and bumpers.

Sky has also acquired the TV
rights for concerts by the Rolling
Stones and Tina Turner as part of
its special event programming, ths
summer.

both “East to West and West to
East” advertising. There are also
plans to uplink Radio Moscow to
a satellite.

Hercombe, whose production
company Griffin  has been
appointed as Trans World Inter-
national’s broadcasting agency,
describes Radio Moscow as the
core of the East-West collabora-
tion, which he says represents a
“multi-million ~ dollar”  US
investment.

The project also involves a
variety of TV/video ventures plus
an electronic business newsletter.
Hercombe: “It’s very much a
long-term undertaking. It has
been in development for over a
year and will begin to get fully

under way from early 1991. Trans
World will initiate both radio and
TV programmes for distribution
across the Soviet Union plus
shows about the USSR for the US

New radio, video and TV
studios are currently being built in
Moscow. As the project takes off,
a team of up to 24 mainly Euro-
pean radio and TV production
staff will be working from the new
facilities  alongside ~ Radio
Moscow’s 200 employees. On the
radio front, the Western team will
| initially co-produce two hours of
Radio Moscow’s output though,
says Hercombe, “this will grow
considerably”’. Two Trans World
current  affairs  programmes
recently began airing on Soviet
TV.

Hercombe says discussions are
undcr way with several Western
on a

trapg

Colin Walters has been appointed
acting CEO of Dublin's Centary
Radio (see front page). His ap-
pointment, announced July 25,

demanded by Capital, which is in-
volved in discussions to finalise
details of its investment package
in Century. Walters is MD of
Laurel Benedict, a UK-based
radio consultancy, via which his
services are to be provided.
*

*
Ireland’s local station Radio
Kilkenny’s two leading executives,
GM Pat Kennedy and programme
co-ordinator David Walsh, have
left because of lack of freedom in
managing the station and dif-
ficulties regarding the structure of
local radio. “It was like being
pecked to death by 100 ducks]’
said Kennedy. “No one peck was
enough to kill you, but it certainly
made life very uncomfortable!”

* *
France's Fun Radio network has
confirmed it is holding talks with
Norwegian private station NFM
with the aim of licensing the Fun
format and programming in Nor-
way. ““Nothing has yet been sign-
ed!” stresses Fun general secretary
Alain le Menaheze. *“The negotia-
tions are taking longer than we ex-
pected, but we hope to conclude
them within a month!"
* *

As of September 15, Dutch
private cable station Radio 10 is
switching its oldies-based CHR
format to gold programming. MD
Jeroen Soer denies that the inves-
ment of Dutch TV merchandiser
Arcade (M&M June 16) has
prompted the change. “Itll just
give us more room to breathe. Ar-
cade does not dictate the station’s
policy’” Radio 10 is considering at
least two more formats (including
classica) on new fmquenclcs But

“broad range” of radio and TV
sub-ventures. A “major US radio
syndicator” is involved in a co-
venture to produce a Soviet rock
radio show for distribution in the
us.

Hercombe says the project as a

whole “aims to capitalise on
opportunities presented by the
loosening up of Soviet media. We
see it as a matter of taking the
existing broadcasting system there
and rebuilding it as something
with market potential.

“I am greatly encouraged by
the attitude of broadcasters I have
met there, who truly feel part of a
rennaissance. They have vast
reserves of talent, creativity and
determination and are intent on

playing a major role in world
| broadcasting.

re be-
ing delayed, pending the Dulch
state council’s quicker than ex-
pected NOS appeal hearing on
September 16. The Dutch state
broadcaster is questioning Radio
10’ legal status.

* * ok

The government of North Rhine-
Westphalia faces possible legal ac-
tion over its decision to award the
German state’s last available ter-
restrial radio frequency to public
broadcaster WDR. Opposition
parties are expected to sue the
Social ~ Democrat  controlled
government, claiming the fre-
quency should be given to a state-
wide private station. The state’s
existing local private stations,

. however, support the government,

secing their own advertising
revenue threatened by the com-
petition. WDR plans to use the
frequency for a new, non-
commercial all-speech station.
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The top brass of CBS Records, including company president Tommy Mottola, turned out for the London showcase of
new artist Mariah Carey recently. Pictured at the event are (front row, from left): Columbia president Don lenner;
CBS UK label MD Tim Bowen; Carey; CBS UK chairman Paul Russell and Mottola. (Back row, from lefc): manager Ran-

dy Hoffman; CBS Europe VP Alan Phillps;
sion Of Love" is the first single from the artist's self-ticled album debu

London’s Capital Moves
continued from page |

Century itself has been dogged
by problems, mainly of a
technical nature, since its launch
in September 1989, and the
growth of its network has been
slow. The station also still has to
fill the vacancies left by the recent
departure of programme con-
troller Mark Story and head of
music Mark Pringle.

However, last month’s first na-
tional radio survey gave the sta-
tion a 16% rating nationally in
those areas where it was audible,
and 18% in Dublin. Among the
15-34 age group, it attracts 28%
nationally and 27% in the Dublin
area.

Walmsley denies that the

(sdvertsement)
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'BS UK MD Muff Winwood and CBS Europe president Jorgen Larsen. "Vi-

Menon Appointment

EMI Music Worldwide chairman
Bhaskar Menon has been elected to
the newly created posts of chairman
of the board and chairman of the
executive committee at the Interna-
tional Federation of the Phono-
graphy Industry (IFPI). Menon,
who was elected IFPI president last
year, will hold both posts until a new
president is appointed.

Jarre Broadcasts

Jean-Michel Jarre’s Bastille Day
concert in_Paris is expected to be
broadcast in several East European
countries later this year, according
10 Jarre’s manager and record label
boss Francis Dreyfus. The event,
broadcast live by Europe 2 in
France, was also filmed by Mike
Mansfield Television and will be
screened in various European coun-
tries, and in Japan, later in the year.

Meanwhile, the concert, which
was partly sponsored by the French
and Paris City Council

ratings had a direct influence on
Capital’s interest in Century:
““Our discussions began prior to
that, but obviously this is an en-
couraging sign. They were far bet-
ter than expected’”

Capital is the first overseas firm
to invest in Century, although the
station has been talking with a
number of other groups, in-
cluding Group W in the US. At
press time, however, Group W
denied any definite interest in
Century, although “‘informal”

communications had taken place.
A spokesperson claimed that the
involvement of Capital would not
alter its attitude towards Century.

Century Radio declined to
comment on Capital’s invest-
ment. However, Ireland’s In-
dependent Radio and Television
Commission (IRTC) has approved
the purchase ‘in principle’,
although final approval for the
deal will not be granted until the
IRTC examines Capital’s invest-
ment plans in full.

BMG Cleans Up
continued from page |
Committee’ founded to oversee
this long-term project in co-
operation with the executors of
the Elvis Presley Estate. Other
executives in the committee are
Don Wardell, national director
for catalogue at RCA US; Ernst
Jorgensen, MD BMG Ariola
Denmark and Roger Semon, divi-
sional marketing director at
RCA/BMG UK.

The exploitation campaign can
be divided into several parts:
B The chronological repack-
aging and remastering of all of
Presley’s original albums over the
next two years. By September,
another batch of four albums will
be released, including Elvis’
Golden Records (Vol. 3 & 4),
Something For Everybody and
the out-takes sampler, For The
Asking. Film soundtracks will be
repackaged as ‘Double Features’
on one CD, including previously
unreleased out-takes.
B Box-sets will be released
including rarities, out-takes or
ilations of tracks otherwise

unavailable. The first release,
scheduled for January 1991, will
be a 3-CD box set consisting of
‘Las  Vegas, ‘Movies' and
‘Nashville’. A prestige 5- CD box
will be released in September of
next year, provisonally entitled
“The King Of Rock 'n’ Roll’, and
intended to be Presley’s definitive
anthology.

B The Great Performances
series, full-price albums contain-
ing several ““finds” from the
vaults. The first album will be
released in Europe on August 13,
later to be accompanied by a Walt
Disney 2-set home video, Center
Stage and The Man And His
Music, out in October. This set
will be premiered at Graceland
during the Elvis Tribute Week,
from August 13-17.

The campaign may become the
most extensive of many previous
efforts to market Presley’s historic
repertoire. RCA Records, prior to
its acquisition by Bertelsmann,
was often criticised by industry
observers (and Elvis fans) for such
relentless exploitation. (]

at a reputed cost of USS 8 million,
has earned Jarre a new world
record - more than 2 million people
attended.

Stones’ Concert Claim

‘The Rolling Stones will make an in-
surance claim for the three UK con-
certs they had to cancel because of
Keith Richard’s injured finger. The
exact amount will not be determined
until the rescheduled concerts are
completed in late August, according
10 Neil Warnock at The Agency, the
agent for the Stones’ Urban Jungle
European tour. The claim will in-
clude the re-hire of the Cardiff and
Wembley venues and the additional
costs of restaging the concerts. But
Warnock denies that it will have an
adverse effect on insurance
premiums for rock tours.

NRK Strike Ends

The four-week strike by 730 jour-
nalists, newsreaders, editors and
cameramen at Norwegian public
broadcaster NRK has ended. The
strike was over a 9.9% pay claim,
but  unions  representing the
employees, who returned to work on
July 14, have agreed to an im-
mediate 4.75% increase. However,
the deal ensures parity with city
newspaper journalists within five
years.

Bill Moves With Mellor

David Mellor, the UK Home Office
minister who became minister for
the Arts in last week’s government
reshuffle, will retain responsibility
for the Broadcasting Bill uniil it
completes its passage though parlia-
ment in October.

New MD At Island

Marc Marot has replaced Clive
Banks as MD of Island Records UK.
He was MD of Island Music for
three years and was involved in the
creation of Island Visual Arts. More
Island staff have left in the wake of
Banks' departure including A&R
head Bernie Griffiths and Pamela
Hunter, head of creative services.

KIIS And Tell In Tinseltown ™

Los Angeles is the richest
radio market in the
world, with an estimated
revenue turnover of some
USS 300 million a year.

It is also one of the most
competitive with some 47
radio stations recognised
by ratings company
Arbitron. Chris Fuller
looks at the success of
CHR station KIIS FM/AM,
and talks to its president
Lynn Anderson.

T\ough widely regarded as the
US’s definitive CHR station,
KIIS FM/AM has come under
increasing attack in recent years as
more Los Angeles stations have
targetted the lucrative 18-30 year-
old audience with variations on a
chart hit formula. The spring
Arbitron ratings show the battle
to be hotter than ever. While AC
station KOST tops with a 6.2%
average quarter hour share, it was
clearly aided by the increasingly
fragmented battle in the top
40/dance/urban (black) arena.
KIIS (5.9%) was second to KOST,
holding out over main com-
petitors Power 106:KPWR (top
40/dance, 5%), KQLZ:Pirate
Radio (top 40/rock, 3.3%) and
KKBT (urban, 3.1%).

KIIS’s Lynn Anderson says
that such intense competition has
“‘shaped the style and pace of US
radio”. Though Europe is still
“several years” away from a
similar level of market sophistica-
tion, she believes ““more stations
are inevitable and can only raise
presentation and programming
standards”.

Stationality
Much of KIIS’s sustained success
pivots on breakfast presenter Rick
Dees, whose fast, funny and slick
style has proved an international
influence. BBC Radio I's Steve
Wright, among others, is an
obvious  convert.  Anderson
acknowledges Dees’  6.00-9.00
show as “*highly significant”” but
denies all other programming is
secondary: “Rick is part of the
whole, part of the ‘stationality’ of
KIIS. The aim, after all, is not
simply to capture listeners in the
morning, it’s to keep them tuned
in through the day.”

Aside from Dees, another of
KIIS’s major strengths is its
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marketing. Anderson prefers pro-
motional ‘packages’ centred on
events rather than straight adver-
tising, often involving a series of
clients and encompassing all
media. For one recent example,
based on the launch of a Mexican
beer, KIIS took Rick Dees to
Puerto Vallarta in Mexico and
offered listeners cheap flights and
hotel to come and join in the
party. In this way the station
plugged the airline, travel agent,
resort, hotel and advertised the
beer, a flurry which resulted in the
event being filmed for TV.
Though difficult and time-
consuming to orchestrate, Ander-
son claims such campaigns result
in an “all win situation” which
enables the “triad of listeners,
advertisers and the station to
benefit”. But it is vital to custo-
mise each promotion to the
specific needs of the market.
“The Puerto Vallarta campaign

“Chris van de Vooren

would have to be the correct kind
of stationality to carry that kind
of marketing’”

Similarly, Anderson believes
European stations looking to
import US radio marketing
techniques wholesale are naive:
““There are so many variable fac-
tors like language, culture,
lifestyle that must be evaluated.
But the basic premise of good
radio is readily transferable. That
means identifying a market and
then generating a radio station
which answers the needs of that
market. Radio is the product and
the audience are our consumers.”

Movies also loom large in
KIIS’s presentation, says Ander-
son: “We push the glamorous
image of Hollywood to the full.
There is regular film news, gossip
and competitions and we are
planning several big events cen-
tred on the ‘Dick Tracy’ movie.

“Hollywood remains Tinsel-

Wy L

13
Lynn Anderson of KIlS FM, the winner of this year’s American Women in Radio award,

would not have worked in say,
New Orleans for example. We
knew that a Mexican resort would
specifically appeal to Los Ange-
les’ large Hispanic population,
who represent a very important
target area for us. The location,
beer, style - all fitted together.
““Perhaps the central idea could
be transferred to another market
though its components would be
different according to the sta-

tion’s audience. And, again, there

town, the entertainment capital of
the US and probably the world,
and the station really digs into
that and reflects the glamour and
excitement. In many ways Los
Angeles is a bigger-than-life place
to live and, in turn, everything we
do is bigger-than-life. That’s what
our audience expects and that’s
what we give them””

Audience research
The typical KIIS listener is pro-

nager of KIIS-FM/AM radio in
Los Angeles in 1987, following
seven years at the station
including posts as VP/sales (1984)
and VP/station manager (1986).
Her role has been central to the
success of KIIS (known as ‘Kiss’),
which is currently second
(Arbitron, average ratings) in the
ferociously competitive LA mar-
ket, though its Rick Dees break-
fast show, the most important
slot in terms of sales and prestige,
is on top. The station has been the
top  revenue-billing non-sports
station in Los Angeles and the US
since 1985 with estimated 1989
advertising revenues of 'US$22.91

million (Paul Kagan Associates).

bably female, around 28 years old,
extremely active and “immersed
in the Southern Californian life-
style... She will be very into pop
culture, movies and concerts and
will also be very involved with the
station. She will look at it as an
extension of herself and regularly
call in and maybe enter the con-
tests!”

In order to keep on top of liste-
ner needs, Anderson is a firm
believer in detailed audience
research. Without it, she says,
“radio is in the dark... I'm sure
that Europe will come to more
fully appreciate the need for
accurate research as vital to
audience identification. At KIIS
we run focus groups, conceptual
research, music research, we
research everything we do?”

During trips to Europe Ander-
son says she has been “‘impressed
by the standards of much of the
radio I’ve heard”” though in terms
of narrowcasting and marketing
there remains a “‘way to go”.

Anderson:  “The European
radio industry is far younger than
the US, but will evolve far more
quickly. In the US, AM radio has
been in a slow rate of develop-
ment since the late 30s/early 40s,
and FM only really since the 70s.

“‘Radio presents a rare oppor-
tunity for the Americans to give
something back to Europe in
terms of expertise and experience.
This is one instance where we have
been doing something longer than
you have. I hope it’s an oppor-
tunity where you can learn from
our mistakes and avoid the dif-
ficult and painful growing process
we went through”
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Oyston Finalising YRN Merger Plans

Owen Oyston’s Trans World
Communications and Yorkshire
Radio Network (YRN) look set to
merge in a deal which would
result in the creation of the UK’s
largest commercial radio com-
pany. At press time, discussions
are continuing but it is believed
both sides are close to finalising
details of the merger.

Last week, YRN rejected a
hostile takeover bid from Metro
Radio, describing the £13.5
million offer as ‘derisory’.

A combined Trans World/YRN
would have a virtual monopoly of
commercial radio in Yorkshire
and Lancashire, with the excep-
tion of Radio City in Liverpool
and local stations such as Sunrise
and KFM in Manchester and
Bradford City Radio.

Trans World Communications

by Hugh Fielder

owns Key 103 FM and Piccadilly
1152 in Manchester, Radio Aire in
Leeds, Red Rose Radio in Preston,
Red Dragon Radio in Cardiff, the
BMS sales house and a stake in
the Manchester-based ~ Radio
Radio overnight radio service.

YRN owns Hallam FM in Shef-
field, Pennine FM in Bradford,
Viking FM in Hull and the Classic
Gold AM service for all three
networks.

This is not the first time that
Trans World and Yorkshire have
held merger discussions. Four
years ago, the Independent
Broadcasting  Authority (IBA)
turned down a proposed merger
because it gave a single company
too much power in one region.

But under the new ownership
points system, which is being in-
corporated into the Broadcasting

Jazz FM Boosts
Record Sales

Jazz FM has stimulated sales of
contemporary jazz records in
London with retail outlets repor-
ting a significant increase in first
time buyers.

“Every day people are coming
in to buy product that they’ve
heard on Jazz FM,’ says Howard
Cottoe at Tower Records’ jazz
department in Piccadilly Circus.
“A lot of them are coming into
the jazz department for the first
time. The biggest increase has
been for modern crossover
material. There’s no doubt that
old jazz doesn’t sell as well as new
jazz!’

Steve Wright, head of the jazz
department at HMV’s Oxford
Circus megastore, confirms Jazz
FM’simpact on record sales. *‘It’s
hard to quantify the effect
because the market has been
growing over the past two years.
But Jazz FM is definitely the icing
on the cake for the modern
crossover and fusion jazz styles,
and it seems to be attracting
younger listeners than the typical
jazz clientele!”

Further confirmation that Jazz
FM has stimulated contemporary
rather than the traditional jazz
comes from specialist store
Dobells. “We haven’t really noti-
ced much impact on sales but

then we don’t stock a lot of the
crossover stuff that Jazz-FM
plays,” says manager Don Sollash.

Both Cottoe and Wright say
that Jazz FM is causing some con-
fusion by playing promotional
albums weeks ahead of the release
date and by playing tracks from
albums  which are out of
catalogue.

And they believe that the major
labels could be doing more to ex-
ploit their back catalogues. “‘A lot
of the contemporary companies
like GRP and distributors like
New Note have reacted smartly to
the opportunities presented by
Jazz FM)’ says Cottoe. ““But
some of the majors don’t seem in-
terested yet. EMI is trying hard
with its Blue Note reissues but |
wonder if some of the majors
know the value of what they’ve
got in their catalogues, a lot of
which has been deleted.”

Jazz FM’s weekly jazz chart,
compiled by the research depart-
ment at UK trade magazine Music
Week and broadcast every Sunday
from 18.00-19.00, is being cir-
culated to the 30 or so shops that
are used to compile it. Music
Week also circulates the station’s
weekly ““hit list” of 40 tracks,
from at least 20 LPs, which are
aired at least 10 times per week.()

Bill, the new group would come
within the permitted 15% total.

The group would jump ahead
of London’s Capital Radio and
Midlands Radio Group, which
currently have the largest poten-
tial audience. And a Trans World-
Yorkshire group would be able to
offer competitive advertising rates
via the BMS sales house and other
economies of scale in programm-
ing and costs.

Trans World CEO Owen
Oyston has been actively seeking
further additions and Yorkshire,
which has recently undergone
management reorganisation, has
established a reputation for pro-
gramming talent.

Atlantic Claims
1.2 M Audience

Atlantic 252, the Irish long-wave
pop station, is claiming a weekly
UK audience of 1.2 million
among its target age group of
15-34 year-olds.

Telephone research conducted
by Continental Research in Atlan-
tic’s strongest reception area - the
Midlands and north of England -
reveals that 66% of new listeners
have switched over from BBC’s
Radio 1 while 27% have tuned
from the local commercial
station.

Atlantic wants to be included in
the JICRAR audience research
for UK commercial stations, com-
missioned by the Association of
Independent Radio Contractors
(AIRC). But because it is based
outside the UK it is not eligible for
membership of the AIRC which
has already called for the station’s
signal to be blocked.

The AIRC also claims that it
does not measure Atlantic’s audi-
ence because trial research has
shown it to be insignificant.
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AIRC Ad Figures
Gross advertising revenue for in-
dependent radio during the half
year to March 31, was £70.5
million, an increase of 5.7% com-
pared to the same period in 1988-89,
according to the Association of In-
dependent  Radio  Contractors
(AIRC). In the second quarter,
January to March, gross revenue
was 0.99% down on the same
quarter in the previous financial
year.

Walker Joins Radio 5

Radio 5, the BBC's new national
network starting on August 27, has
recruited DJ Johnnie Walker o pre-
sent three mid- morning shows each
week. The ‘lifestyle-oriented’ pro-
grammes will feature a broad range
of music from rock to country and
jazz. Walker will not leave Greater
London Radio but will move to the
19.30-22.00 weekday slot to replace
Chris Evans who wants to concen-
trate on his ‘Power Up' breakfast
show for BSB's Power Station

EMI Flying High
EMI Records UK has signed a deal
with British Airways Media Services
which allows it to reach a potential
audience of six million travellers via
the airline’s in-flight entertainment
programme. EMI label GM Mike
Andrews says it is an ideal way 10
reach the ABIs *‘who don't listen to
Radio 1 or buy Q magazine but buy
CDs".

Travellers coming to the UK from
the US now see a short feature on
Tina Turner and others are being
prepared on Cliff Richard, Pink
Floyd, Paul McCartney and David
Bowie.

2CR MD Leaves

Two Counties Radio (2CR) MD
David  Porter has left the
Bournemouth commercial station,
following a meeting with Ralph Ber-
nard, MD of the station’s owners,
the GWR Group, and is now taking
legal advice. His departure follows a
round of staff cuts at Two Counties
Radio two months ago.

Rock Degree

Over 200 applications from across
Europe have been received for the
first university degree course in pop
music, to start at Manchester’s
Salford College of Technology in
September. Only 30 places are
available for the three-year course,
which will cover composition, ar-
rangement, performance, audiovi-
sual music technology and pop

history.

(c)BPL. Compiled by Gallup for BP1, BBC and Music Week. Based on sales.
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| 1. Hangin' Tough Live New Kids On The Block v |
2. The Singles Collection Phil Colins (Virgin)
3. Trashes The World Abce Cooper (cMy)
4. Party At G-Mex 25.3.90 Happy Mondays (cMv)
S. Pavarotti Lucano Paarotti (Music Clu)
6. Verona ‘Simple Minds (Virgin)
7. Greatest “The Bangles (€M)
8. Pavarotti - The Event Lucano Pavrott (Caste Music)
9. The Luciano Pavarotd (Chamnel S/PM)
10. 2545 - The Continuing Adventure  Roling Stones (cHv)
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AGMA National Radio Survey

Station Format % Reach Audience
Reach - millions
RBI CHR/Gold/jazz 40(4.2) 1.94 (2.06)
RB4 ACRock 0.7(09) 0.34(0.45)
NDR2 AC 133(13.5) 6.53(6.58)
WORI CHRIAC 6.7 (7.6) 329(.72)
WDR2 MOR/Tak 138(14.9) 6.77(1.29)
WDR4 Folk/Schlager 16.1 (16.7) 7.90 (8.16)
HRI MOR/Schiager 49(5.0) 240 (2.44)
HR3 ACICHR 86(9.5) 420 (4.62)
HR4 MOR/Talk 290.) 141 (1.53)
SRI/3 CHRIGold 31 (3.4) 1,62 (1.64)
SWEI Classical 105 (11.6) 5.65 (5.65)
SWF3 CHRIAC 15,1 (15.5) 7.38 (7.56)
SDRIA MOR/Schiager 81 (8.4 398 (4.11)
SDR3 ACICHR 5.6(5.7) 274 (2.76)
[ MOR/Schiager 115 (11.4) 5.63(5.57)
82 Talk 23(3.6) 1,15 (1.75)
83 Soft AC 15.6(16.8) 7.63(8.18)
SFBI MORISchlager 12(13) 0.61(0.63)
SFB2 Gold/CHR 15(15) 0.72(0.73)
Privates
RSH CHRIAC/Gold 19(46) 189 (2.25)
RHamburg  CHRIAC/Gold 22(28) 106 (1.36)
Radio ffn CHRAC/Gold 69(1.1) 3.38(347)
RTL ACICHR/Gold 8.4(10.2) 411 (4.98)
RPR CHRIGold 32(33) 157 (1.60)
A. Bayern Soft AC 85(-) 419(-)
Hundert 6 CHR/Schiager 15(1.3) 0.73(0.65)
Private total 87.3(87.6) 477 (02.77)

Last year's figures in brackets.

German Privates Suffer
continued from page |

made gains against major privates
Radio Hamburg (19.7% in Ham-
burg, up just 0.01% on last year)
and RSH in Schleswig-Holstein (a
drop from 46.4% to 36.8%
statewide).

Classical NDR 1, which incor-
porates regionals Welle Nord in
Kiel (14.6%), Hamburg Welle
(9.4%) and Radio Niedersachsen
(3.8%) also gained consistently.

Lutz Kuckuck, MD of Funk-
Kombi Nord (FKN), the sales and
marketing agency for major nor-
thern privates RSH, Radio Ham-
burg and ffn, denies the figures
are disappointing and questions
the accuracy of the survey: “The
drops are not supported by our
own research which shows that
the combined hourly totals for
RSH, Hamburg and ffn are up by
some 5% to 880.000 listeners per
hour. The AGMA is useful as a
national picture but their metho-
dology needs to be reviewed””

Kuckuck claims that the
pressure on commercial stations is
greater in the north than elsewhere.
“The market is overly fragmented,
with too many stations, and NDR
has responded better to the
challenge of the commercials than
most other public stations’ says
Kuckuck.

According to AGMA, the FKN
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stations showed a combined
national share of 10.7% (down
from 11.3%), or 4.1 million
(down from 4.98 million).

The results also saw West
Deutscher Rundfunk 4 become

o R TR R Y

Teldec’s International Boost

Hamburg-based Teldec has boost-
ed its international A&R/mar-
keting team following its rapid
growth since the company’s
January takeover of the Atlantic
catalogue in Germany.

Since the beginning of the year
five Atlantic LPs have entered the
national sales charts and Teldec
now has a 16.9% market share.
Artists such as Alannah Myles,
Skid Row and Robert Plant have
contributed to the recent suc-
cesses.

The new team is headed by
Wolfgang Johannsen, who will be
supported by Ronnie Meister,
who switches from national A&R.
Meister will be product manager
for the Atlantic and PWL reper-

toire, which includes Jason
Donovan and Kylie Minogue,
Foreigner, Robert Plant, Alannah
Myles, Yes and AC/DC. He will
be assisted by junior product
manager Hinrich Stuerken, who
will take care of Vicious Rumors,
Testament, Winger, White Lion,
Savatage and lan Gillan, as well
as the Atlantic Jazz repertoire.
Dance product, including
Family Stand, En Vogue, New
York Sweet Sensation and Edwin
Starr, will be managed by Alex
Christensen, who will be sup-
ported by Teldec’s disco promoter
Oliver Dallmann. MCA artists,
including Adamski ‘and Kim

Wilde, will be in the hands of
Peter Bruehning.

Following the Hamburg taunch of is st tour of Germany, Austraian arcst /ascrv
Donovan celebrated his success and his 22nd birthday at a party held by his Ger-

‘man record company, Teldec. Donovan, seen here relaxing with Teldec staff, was

earlier presented with the gifc of a |2-string guitar by company MD and director
of international A&R/marketing, Wollgang Johanssen.

West Germany’s most listened-t
station. The schlager/MOR chan-
nel’s national total of 16.1% (7.90
million) overtook the previous
leader, Bavaria’s soft AC Baye-
rischer Runkfunk 3 (7.63 million).

The public stations fared less
well in Bavaria, where the com-
mercial radio sector is arguably
the most developed in Germany.
Antenne Bayern, the country’s
leading private  which  was
included in the survey for the first
time, reports 550.000 listeners per
hour with a 20% statewide share.
Its national total was 8.5%
against major rival B3's 15.6%.

Antenne’s assistant marketing
director Michael Rancka says the
result “‘consolidates the gains we
made in the BLM Bavarian survey
and is good news for us and our
advertisers”.

The AGMA survey involved
interviews with around 23.000
people aged over 14 in the year
prior to March 1990. Participants
were asked ““which stations have
you listened to during the last two
weeks””. The survey was funded by
the ARD, seven private stations,
plus a variety of marketing and
advertising agencies.

BKS And BPRT To Merge

Germany’s two main lobby
groups for private broadcasters,
the Association of Cable and
Satellite (BKS) and the Associa-
tion for Private Broadcasting and
Telecommunications (BPRT),
have decided to merge following
more than a year of stormy
negotiations.

According to BKS MD Bern
Rieger, “‘the new association will

represent  some 200 German
media companies in their struggle
against the expansionist policies
of the German public broad-
casters”.

The merger of the boards of
directors must still be voted on by
the member companies. This vote
is scheduled to take place during a
joint annual meeting on Octo-
ber 8.

(advertisement)
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Elektra’s Krasnow To Help Run FMO

The board behind the New York-
based French Music  Office
(FMO) will be presided over by
Bob Krasnow, chairman of Elek-
tra, and Jean-Francois Michel,
head of FCM. The office will be
headed by Christian Dalbavie, a
Frenchman based in New York
who has worked closely with the
US music industry in the past 10
years.

Dalbavie says the opening of
the office, which was announced
during the New Music Seminar,
comes at a time when French
record companies and indepen-
dent producers are increasingly
aware of the export potential of
some acts.

Dalbavie: “The US represents
one third of the world market and
success here boosts an  artist’s
sales potential in the rest of the
world, as happened with the Gip-
sy Kings. However, it is one of the
most difficult markets to crack
and our goal will be to inform and
advise. But we will not act for
them; they have to acknowledge
that the US requires heavy invest-
ment in finance and time!”

He adds: “It took the Gipsy
Kings and their producer Claude
Martinez more than a year to win
recognition. Mano Negra and
Negresses Vertes are starting to

build a following, but it is just the
beginning of a process that will
take them time and a lot of in-
vestment.

“We aim to enhance the US
market’s knowledge of French

Lo %

US. He has a very tight signing

appointment as co-president of
the FMO board is an important
bonus to the organisation: ‘“Bob
has built what is probably one of
the most prestigious labels in the

The Gipsy Kings - leading the way in the US.

music, while also reaching the
public via the press, radio - mainly
the alternative and college sta-
tions - and of course video. MTV
is increasingly open to foreign
videos, especially through its
show ‘Earth to MTV’, which
features videos from overseas.’

Dalbavie says there is already a
“buzz” about French music
within the US music industry and
Teports a positive response to the
French acts who performed at the
NMS. And he says the fact that
some companies are willing to
make long-term investments on
French acts, such as Capitol with
Guesch Patti, is further evidence
for this development.

Dalbavie says Bob Krasnow’s

New Territories For
MCM-Euromusique

by Jacqueline Eacote

French music channel MCM-
E ique has d that

Meanwhile, MCM is holding
iations with other Eastern

it plans to begin broadcasting in
Czechoslovakia on September 1,
via the TDFI satellite.

MCM GM Francois Thiellet:
“‘Following an agreement signed
with Czechoslovakia's third televi-
sion channel, the MCM schedule
will be broadcast live from 9.00 to
16.00 and from 22.00 to midnight.
They have also expressed interest
in taking other MCM program-
mes, such as ‘Back To The

The programme will be sup-
plied free of charge, but revenue is
expected to be generated by adver-
tising eventually. Thiellet: ‘“The
advertising scene is fairly weak
now in Czechoslovakia, so the ads
on MCM will have to be in-
tegrated at a later date” He
estimates the potential audience
to be four to five million.

European countries, although
Thiellet declined to identify them.
The channel is also involved in
talks with the French-Canadian
music channel Musique Plus, and
the exact participation of the
Quebec station in MCM’s capital
is likely to be settled soon.

Meanwhile in France, Region
Cable, which covers the area
Nord-Pas de Calais around Lille,
is one of the latest local cable net-
works to add MCM toiits roster of
24 channels. Director of develop-
ment Gustavo Vainstein: “We had
hoped to put MCM on the air on
June 21, the day of the Fete de la
Musique, but couldn’t due to
technical problems.” MCM is now
due to broadcast its full 17-hour
programme, from 07.30 to 00.30,
from the end of July.

policy and he was one of the first
to believe in a French band, with
the Gipsy Kings!’

More Dance On
The Airwaves,
Says Boyer

Scorpio Music’s new promotion
manager Patrick Boyer says
French radio stations are playing
more dance music and are increas-
ingly important for the promo-
tion of dance product.

Boyer, who formerly was
responsible for radio promotion
at indie label Flarenasch, com-
ments: ““Clubs and radio stations
are the main promotion outlets

ot
Patrick Boyer
for dance product. French sta-
tions are increasingly open to
dance material and we are starting
to see more airplay for dance pro-
duct on stations which don’t have
a dance format.’

Scorpio’s summer priorities are
the singles Found Love by Double
Dee and This Beat Is
Technotronic by Daisy D, a Ger-
man cover and remix which Boyer
says is ‘“‘taking off better than the
Technotronic original”.

Boyer: ““Summer is a very good
period for dance records. By ser-
vicing radio stations with various
remixes of a song, we can keep the
tune alive much longer than
before. Stations now tend to play
more new versions of songs.
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Rete 105 Classic
Claims 100.000

by David Stansfield

105 Classic, the oldies station
launched on March 30 by the
owners of private national outlets
Rete 105 and Radio Monte Carlo,
is claiming a daily audience of
more than 100.000 after only three
months on air.

Edoardo Hazan, the com-
pany’s head of PR, says the figure
is based on unpublished statistics
from the DataMedia research in-
stitute for March-June. He says
DataMedia gives the station a ‘na-
tional’ figure of 104.000 daily
listeners, including 42.000 in
Milan.

Hazan: “The statistics prove
that we have a product which ap-
peals to listeners in a rock-
saturated broadcast market!”

The statistics do not specify the
age of listeners, but Hazan
believes they range from 18-44.
105 Classic broadcasts  from
Milan and covers parts of north
west Italy, including the cities of

Genoa and Turin. The station is
automated and plays interna-
tional and national music from
1950-1975.

105 Classic was launched with a
music and jingles-only policy, but
local advertising has since been
introduced. Hazan says he hopes
the level of advertising aired on
the station will increase, but adds:
““We'll have to see how the market
develops. We are a commercial
station and want to make a profit,
but at the same time we don’t
want to offend listeners.”

The station’s playlist currently
includes: Move It (CIiff Richard);
Surfin’ USA (Beach Boys); Anna
(Lucio  Battisti),  Temptation
(Everly Brothers); Dance To The
Music (Sly & The Family Stone);
All You Need Is Love (Beatles);
Like A Rolling Stone (Bob
Dylan); Runaway (Del Shannon)
and Smile (Nat King Cole).

Kiss Kiss Italia
Extends Reach

Radio Kiss Kiss Italia, the all-
Italian music station owned by the
Naples-based Radio Kiss Kiss
Network, has extended its
audience reach to cover the nor-
thern cities of Milan, Brescia and
Bergamo.

The station was previously
limited to broadcasting in
southern Italy to an average daily
audience of 351.000 (Audiradio)
but station PR manager Ciro Cac-
ciola says: “We are now broad-
casting loud and clear on the FM
frequency 106.25. Formerly, it
belonged to Via Radio in Milan
but we have formed a 50% part-
nership with them?’

Cacciola believes northern Italy
provides a potentially good adver-
tising market for the station,
which is on air 24 hours a day and
is not staffed by DJs.

Meanwhile, Cacciola says na-
tionally produced music is enjoy-
ing a boom. *“I wouldn’t call it a

new era but Italian music is no
longer provincial and is also prov-
ing successful in the international
market. You just have to look at
the achievements of Eros Ramaz-
zottil”

Stefano  Senardi, marketing
director at CGD agrees: ““The na-
tional market has improved
radically in the last two years.
There is renewed inspiration and
this is reflected in the quality of
production and promotion. Radio
is of maximum importance to a
company like CGD. Stations who
once played only international
music are now prepared to play
national product’’

Artists on CGD’s roster include
the newly signed Pino Daniele,
Paolo Conti, Litfiba, Umberto
Tozzi, Raf, Enrico Ruggeri, The
Gang and Pooh.

D 5 E N _E L U X I
Young Talent Gets Radio Chance

Twenty potential stars of Dutch
radio are to be given the chance to
prove their talent during Amster-
dam’s forthcoming Firato con-
sumer electronics show. The
youngsters, aged 18 to 25, will run
their own round-the-clock radio
station throughout the exhibition,
from August 23 to September 2.
Broadcasting from the RAI ex-
hibition centre, they will not only
present shows but also undertake
the station’s technical and ad-
ministrative work - including, for
example, gaining  copyright
clearance for records. The results
will be heard throughout Amster-

dam on FM and on cable.

The initiative, to be known as
Radio Data, is a joint venture bet-
ween public broadcasters NOS,
VARA, NCRV and KRO. Follow-
ing TV and radio advertising, 885
applications were received. Those
selected, most of whom already
have experience in local or hos-
pital broadcasting, will attend a
five-day intensive course in all
aspects of radio, taught by staff
from national pop station Radio 3.

“Our aim is to find new
talent)’ says project co-ordinator
Imre Somogyi, of NCRV. “We’re
looking for outstanding and

Distrisound’s Summer Playlist

Distrisound has released a sum-
mer ‘playlist’, featuring 22 singles
by acts including Belgium’s
Muriel Dacq, Frederic Francois
and the Confetti’s, plus interna-
tional artists such as Phil Man-
zanera and Marc Lavoine.

The list has been distributed to
the Belgian press and media and
will be backed by radio and TV
appearances by the artists on BRT
and RTBF. Promotion manager
Marleen Bassez: “By including
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| Phil Manzanera, we finally have
an artist suitable for Studio
Brussel’s playlist. Until now we
have not had an artist suitable for
the Flemish youth radio channel.”
Bassez adds that some of the
artists will also appear on RTL-
TVi. ““The new RTLTVi show ‘10
Qu’on Aime’, which is aired at
prime time every Sunday, is par-
| ticularly good. We sometimes
have up to five artists per week

| featured on it!”

original broadcasters, and cer-
tainly hope to have some go on to
become professionals.”

Radio 3 staff will be on hand
throughout the project, but will
take a back seat. Somogyi: ‘“The
kids will be under a lot of
pressure, and will sometimes
need a shoulder to lean on. But
part of our purpose is to build
their character!”

He adds that the station for-
mat will be largely decided by the
youngsters: ““It should sound
young. Radio 3 could be a lead,
but not so heavy.’” They will be
encouraged to produce news
bulletins and reports as well as
music programmes. An RDS in-
formation system at the station
will transmit regular traffic
reports.

During the last Firato show,
two years ago, a similar but less
ambitious project was run. This
gave youngsters a chance to work
as DJs, but with administration
and technical work left in the
hands of the professionals.
However, two of those who took
part in that project now freelance
as DJs for Radio 3.

CBS Compilation
Strikes Gold

CBS  Belgium’s  compilation
album Knuffelrock has gone gold
(50.000) only two weeks after its
release, following a TV campaign
on Flemish commercial station
VTM.

Special marketing manager
Meir Malinskiy: ““We adapted the
CBS Germany project Kuschel-
| rock, which sold over one million
copies, and made a Flemish ver-
sion, Knuffelrock. Meanwhile, we
have a similar release called
Boulevard Des Slows from CBS
France!” .

CBS is also working on a sum-
mer campaign called Bronzez
Musique, or Music And Sun for
Optimal Fun, in Belgium. In ad-
dition to the two compilation
albums, it promotes 13 other
releases including compilations by
Julio Iglesias and Patricia Kaas,
Luis Cobos’s Vienna Concerto
and a Flemish LP by Conny and
Danny Fabry.

- Malinskiy: “The campaign is
being promoted through the
Radio Contact network. We
haven’t booked advertising but

are giving prizes away instead”’

MusIC

MEDIA



MUSIC

MEDIA

Nova Staff Face ]ai

Sweden’s rebel private station
Radio Nova could face criminal
prosecution, and its staff im-
prisonment for up to one year,

CAND

N AVIA

by David Rowley

formation and make a complaint.
At this stage we are not doing
anything, but that doesn’t mean
we won't be taking action in a

couple of days.

Radio Nova began a full adver-
tising schedule in mid-June. At
the moment Sweden’s private, so-

over its decision to run
in contravention of Swedish law.

The Swedish local radio
authority Naerradionamnden has
revoked the broadcasting licences
of two of Nova's 10 financial
backers in retaliation at its de-
fiance of the law (M&M July 21).
Although Radio Nova believes the
authority has applied its worst
penalty, Naerradionamnden MD
Wolfgang Rudel says the police
and local government attorneys
could become involved.

Rudel: “If Nova continues to
transmit, as 1 believe it will, it is
then a case for the police and the
attorney. They face a possible one
year in jail, as would anyone run-
ning a radio station without a
licence” He adds that legally,
Nova is now in a similar position
as pirate stations.

Local attorney for the Nykopp-
ing district, Anders Ogirt: “We
can take action of our own accord
but normally we wait for the rele-
vant authority to send us more in-

P3 Staff Quit Over
New Format Policy

Bergen-based private radio station
P3 has been hit by a series of
resignations over its programming
policy. Two of the station’s four
full-time staff, MD Leif Morten
Synnevaeg, and DJ Chris Higraff,
have handed in their notice and
will leave within the next couple
of months.

Synnevaeg, the first to go, says
that although the departures are
amicable there has been a major
split on the station’s direction:
“We just don’t have the same
ideas on profile and programming
and I'm not satisfied with com-
munication within the station!”

Synnevaeg has championed
P3’s shift towards a predomi-
nantly top 40 format targetting
15-35s, but says that other people
in the station refused to follow

that line. “The reality is that we
have had three different stations
on P3. Other people within the
station want a mixed format with
talk and music, to compete with
Radio Puddefjord, which is the
top rating station in Bergen.

“l want to make nradio
specifically for 15 to 35 year-olds.
‘We are number two in Bergen and
| believe we were moving in the
right direction, but people ex-
pected immediate results with the
shift towards pop radio. 1 didn’t
get support, so I'm goin;

Synnevaeg says he has
“something lined up” but is not
prepared to give details. Bergen is
Norway’s second largest city and,
according to a recent survey, has a
potential listening audience of
220.000.

Sentence

called neighbourhood radio sta-
tions, are not allowed to run
advertising, but must be sup-
ported by patrons such as
employer, union and political
groups.

Nova’s position is different to
many of the other stations
because it has 10 patrons rather
than one or two. The radio
authority has suspended the
broadcasting licences of the Red
Cross and  political ~ party
Moderaterna, but Nova still has
eight more patrons it can turn to.
The two suspensions were based
on the understanding that those
organisations sponsored the sta-
tion in June and July, when the
breaches of law allegedly took
place.

The dispute is being closely
watched by all sections of the
Swedish media, particularly in the
run-up to September’s conference
of the ruling Social Democrats,
which will discuss the possible in-
troduction of commercial televi-
sion. Many observers believe it
will also pave the way for com-
mercial radio.

RNE 3 To Accept Ads
And Change Style

State-run  Radio Nacional de
Espana’s RNE 3, regarded as
Spain’s student station, will
change its programming and ac-
cept advertising from October.

Details have yet to finalised,
but according to Pedro Munoz,
director of the national FM sta-
tion: ““The main mission for radio
in Spain, even public radio, is to
be competitive!’

The acceptance of commercials
means that only RNE 1 and
Radio Exterior, of the state-run
stations, will not accept advertis-
ing. RNE 3’s advertising policy
will be in line with its sister TV
channel, TVE, which refuses to
accept commercials for tobacco
or alcohol.

As well as the shift to airing
advertising, RNE 3 will also alter
its programming in a bid to ap-
peal to a younger audience.
Recent surveys show that the sta-

tion’s 400.000 daily listeners are
currently in the 25-44 age bracket.
Munoz wants the age range to
drop to 14-25. Munoz is playing
down worries among some
listeners that the alterations to
programming will result in a cut-
ting back of RNE 3’s more ex-
perimental shows by insisting that
the changes will be limited.

Munoz maintains that the sta-
tion ““will experiment, but in the
field of music. And news will also
be music news”. But RNE head,
Enrio Sopena, contradicts Munoz
by saying there will be no “ex-
perimental”’ programming.

Sopena says RNE 3 will be
modelling itself on the UK’s BBC
Radio 1: “We’ve looked at various
formulas before deciding on this
one. The heads of RNE 3 went to
London to study the station and
were impressed by what they saw
and heard””

Madonna’s Madrid
Date Cancelled

Anne Marie de Ia Fuente

Creative Entertainment Group,
promoters for Madonna’s Blond
Ambition Tour in Spain, cancell-
ed the second night of her Madrid
dates, due to take place on July
28, because of poor ticket sales.
The company instead transferred
the concert to the northern town
of Vigo on the following night.
The US artist’s Barcelona leg of
her European tour was also
postponed until August 1.
According to CEG head, Pino
Sagliocco, the decision to cancel
the second Madrid date was based
on commercial grounds, with the
venue in Vigo holding 40.000,
more than 20.000 fewer than the
venue in the capital. He denied
that sales were slow because many
of the country’s Catholics are of-
fended at the controversial nature
of the Madonna tour and cited
the traditional summer exodus

from Spain’s premier city as being
a contributing factor to the
cancellation of the concert.
Meanwhile, Prince played to an
audience of 50.000 (in a 60.000
capacity stadium) in Madrid on
Sunday with flamenco rock band
Ketama in support. The group
also supported Prince at his
Barcelona and Valencia dates.
The Ketama performances were
only confirmed three days before
Prince’s opening night in Spain,
shortly after the band’s return
from the New Music Seminar. [J
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SINGLE OF THE WEEK
Reggae Philarmonic Orchestra
Lovely Thing - Mango
The first release from their for-
thcoming second LP has a
distinctly commercial edge. The
song opens up with a sampled |
voice taken from a 50s dance
tutor record and then moves into
a 90s hip-hop

Lovely
Thing is unlike the earlier material both in its ‘chart- fncndly
sound and in its complete lack of any discernible reggae in-
fluences. This represents modern dance music at its best.

The Blow Monkeys

La Passionara - RCA/BMG

The second single from
Springtime For The World is a
flamenco number mixed with a
dance groove and spiced-up
with Latin, brass and a rap.
Mr Lee

1 Like Girls - jive

A slower groove than Ger Busy,
reminiscent of the JBs. This is
minimalist stuff; the chorus is
classic but is partially hidden
because of the muddy mix.
Nevertheless, a minor classic.

Billy idol

LA Woman - Chrysalis

Idol’s up-tempo version of The
Doors’ classic is spirited and en-
thusiastic — and strangely
similar to 7o Be A Lover. Very
probably a hit.

Vertigo

Light My Fire - Virgin

Those cunning Italians have
done it again. Anyone fancy a
dance version of yet another
Doors’ song? The way this is
sung makes the first line sound
like ““You Know That 1 Would
Be A Lawyer”.

The Lilac Time

1t End In Tears - Fontana

Very 60s. Sitars and strings,
dreamy vocals and a breezy,
memorable chorus. Be on your
guard as there could be a hit
lurking here.
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| Mary Coughlan

A Leaf From Tree - Easc West

As always, a fine vocal perfor-
mance on this acoustic ballad.
A touch of C&W and a hint of
the blues. Excellent.

Liz Torres

If U Keep It Up - ire

A house groove and a string
part stolen from The Tempta-
tions supported with a spirited
vocal performance by Torres.
Quality commercial house.

Go West

The King Of Wishful Thinking - Chrysalis
Taken from the OST Preity
Woman. No great stylistic
departures here. Mid-tempo
funk with an attractive chorus.

The Chimes

True Love - CBS

More classy R&B based dance
music from one of the better
new acts. A slow, sensual groove
coming soon to a chart near
you.

Midnight Ol

King Of The Mountain - CB
Another fine, politically-tinged
pop song. Spiendid overlapping
vocals in the chorus and some
fine guitar.

Kid Frost

La Raza - Virgin

A rap with a subtle, jazz-based
backing. The classy delivery
suggests Frost is set for star
status; his band are pretty hot
too.

Innocence

Silent Voice - Cooltempo

Another track influenced by
Soul 1I Soul’s laid-back style.
That, though, is not a criticism
as this is a strong song perform-
ed with conviction.

The Allman Brothers Band
Seven Turns - £pic

After nearly a decade away
from the scene, another legen-
dary band rears its head.
Nowadays, when rock music is
going back to its roots, here are
a band that have never left
them. Outstanding musician-
ship and strong songwriting
ability combine to make full use
of Southern boogie’s rich
heritage - a fitting tribute to the
band’s own great legacy. There
are no weak tracks on an album
which is one of this year’s better
comebacks.

La Strada

La Strada - RCA/BMG

An original mixture of tradi-
tional French music and
something much more modern
performed by an Italian band
now based in Grenoble. The
style varies from the semi-
traditional opener, La Muerte,
to the more straightforward pop
rock of Dans Un Souffle. One
unifying factor throughout is
the high quality of the music
and of the songs. An excellent
debut by a band who seem set to
join Les Negresses Vertes and
Mano Negra in the interna-
tional arena.

John Doe

Meet John Doe - DGC

Rock programmers will find
plenty of good tunes on this
debut by the founder of LA
band X. Produced by Davitt
Sigerson (Bangles, David &
David), the LP features
brooding R&R, some straight-
forward rockers and blues-
tinged ballads. Best: Dyin’ To

Get Home, A Matter Of
| Degrees and Touch Me, Baby.
Sjako!

Secret Skin - Columbus/Phonogram
A Dutch trio steering away from
| today’s mainstream rock. Ob-

has moved closer to his classical roots. What is produced is at- |
| mospheric, modern chamber music of immense charm by one of
| France’s most talented composers. Try Zingaro and Priere.

ALBUM OF THE WEEK ‘

Rene Aubry

Steppe - As De Coeur

Aubry’s third solo LP is by far his |
most complete. Although the
music was written for a stage pro-
duction by Carolyn Carlson it |
stands up by itself. The overall
theme, hinted at in the title, relates
to nature. To achieve this, Aubry

vious musical ability results in
riffy guitar-dominated songs
with & strong rhythmic feel.
Their particular brand of
““power-trio” rock may be a lit-
tle harder to define, but the in-
clusion of Hendrix’s Foxy Lady
should give a strong indication
of where their roots lie.

Cheap Trick

Busted - Eprc
mﬁ

It is as if they never went away.
The standard of songwriting
and the overall delivery on this,
their second LP since their
comeback last year, is high. The

songs are sharp, economical
and could all be regarded as
candidates for release as singles.
Exceptionally  good  are
Wherever Would I Be, Busted
and When You Need Someone.

Ice Cube

Amerkkla's Most Wanted - 4ch & Broadway
More ghetto rap full of street-
wise anecdotes and dry as hell
rhythm tracks. Passion abounds
here, but there is a bit too much
of it. There is nothing vaguely
resembling a melody and only
the most basic of musical ac-
companiment. This sort of
thing has been done to death by
now.
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! EUROPE’S MOST RADIO ACTIVE HIT MATERIAL .

PROMISING ACTS WORTH WATCHING ’ SINGLES ALBUMS
i | Roxette Airplay Mariah Carey Airplay
] S e R SR 1T i ENE] [} Elton John Sales New Kids On The Block Sales
A < i Boogie Boys — —
S T Kick The Power (101/Germany). Contact: SPV/Thomas E X P L O S V E S CHART BUSTERS
- - T Beer/tel:49.511.810021/fax:814988 ’
; Explosives h leases by established and new artists. Chart Busters is a quick reference to this week’s Hot 100 Singles/Albums and the
Available through Whether or ot the title refers to the extremely successful song by e ecan s o need of sppors on Evropen rad. European Top 50 chats, Char posions are ndicted where appropriate
Rouch Trade Exports 1 their fellow countrymen or not we will never know. In any case, this |
To chock ety somact: | i is  fine dance song that combines rap and melody withascriovs | | | [SINGLES OF THE WEEK ] |[CHART ENTRIES ST
2 N groove. Licence and sub-publishing free except GAS. ‘ ! F N .
Andrew Case I'l:rggi-a:e PI;-II:‘:nGoI:::s: Orchestra - Lovely Thing (Mz{r/vﬁz; Airplay Top 50
tel. 081-968 7364 fax. 071-289 3281 k o —= = Midnight Oil - King Of The Mountain (cas) | Bruce Hornsby & The Range - ‘Across The River (7)  (RCA/BMG)
Prince - Thieves In The Temple (Warner Brothers) | DMNA feat. Suzanne Vega - Tom's Diner (40) (A&
A Perfect Affair Neal Foxx [ TSR ] :m:el’s |';=I'(I’Ym= »g\_mlle(*ﬁwe; 5(42) w{?;Kl
Refugee (White/Denmark). Contact: David The Right Song (Diki/Belgium). Contact: Apina/ SURE HITS =15 e maL e o G"efa dé ) Ei (oo /:;
(advertisement) Rowiley/tel:45.31.219149/fax:45.36.306998 Phillip Bekeukeleire/tel:32.56.331539/fax:344236 The Blow Monkeys - La Passionara (RCA/BMG) Bluep Pearl - Naked In The Rain (48) b (WAU/Mr. Modo/Big Life)
A young band based in Copenhagen whose | Dreamy semi-instrumental with deadpan Billy Idol - L.A. Woman (Chrysalis) . .
singer has been working with Laidback. They | spoken lyrics and a house feel. Reminiscent of Vertigo - Light My Fire (virgn) | Hot 100 Singles
are already creating a stir up there, winningin- | Grace Jones around the time of Nightclubb- The Lilac Time - It'll End In Tears (Fontana) DNA feat. Suzanne Vega - Tom's Diner (37) (A&M)
terest from both Danish and UK record com- | ing, minus the melodrama. A good club track Mary Coughlan - A Leaf From A Tree (EastWest) | Pixies - Velouria (66) (#AD)
panies. Live work in Copenhagen is planned | with radio potential as well. Licence and sub- Liz Torres - If U Keep It Up . Uive) | Sinead O’Connor - The Emperor’s New Clothes (70) (Ensign) |
shortly. Licence and sub-publishing free for the | publishing available apart from Belgium. Go West - The King Of Wishful Thinking (Chrysalis) | Frederic Francois - C'Est Toi Qui Pars... (74) (Trema)
|| world. The Chimes - True Love (CBS) | P.M. Samson - We Love To Love (75) (cas)
| Bamboo |ndustry Kid Frost - La Raza (Virgin) 100 Alb:
. " ' i ums
1 The Liquid Faeries Catherine Wheel (BMG Ariola/Germany). Innocence - Silent Voice - (Cooltempo) I%PH :nomer T
| | Venetian Sideshow (Fundamental/UK). Con- | Contact: Blue Box/Karin Wirthmann/ TEURO-CROSSOVERS Teenage Mutant Ninja Turtles - OST (81) o]
|| tact: Chris Willams/tel:44.71.9788611/fax.7385039 tel:49.89.7148582 /fax:718687 S = —— : .
3 o & - 3 Luciano Pavarotti - Caruso (90) (Decca)
| | With a sound somewhere between early | Thedebut single from this German act is gain- Vanessa Paradis - Tandem (Polydor)
Bangles and the B-52s, and a singer who | inggood airplay and the video is being aired on MC Sar - It's On You @ | [EAST MOVERS 1
sounds like Chrissie Hynde, it is hard to im- | Tele 5. Produced by Heike Maile, who also EE’M'E GING TALENT e e l —————
agine how this band can fail. They have a | works with Camouflage, the band’s guitarist s A 1| Airplay Top 50
tendency to stick with a cheap production, but | has worked with The Humpe Sisters and Carl D Lewis - Soca Dance (Polydor) Madonna - Hanky Panky (2-6) s |
they have great songs and a strong sound. | Camouflage also. Their LP is due for release in Partners In Krime - Turtle Power (5BK) A '’

Licence and sub-publishing widely available. September and they will tour in the autumn. Benny B - Vous Etes Vous (Vie Privee)

Graig McLachlan & Check 1-2 - Mona (/7-34) (Epic)
No licence but sub-publishing available. Soup Dragons feat. Junior Reid - I'm Free (Raw TV/Big Life) rica)

| Paula Abdul - Knocked Out (Pettibone Remix) (3/~46) (Virgin Ame:
The Animal Stream

®
i E =B Hot 100 Singl.
Cavalry Ball (Graduate/UK). Contact: Gra- Bonediggers [ENCORE e Gy ingles U

Partners In Kryme - Turtle Power (3-13) (58K)
duate/David Virr/tel:44.905.20882/fax:726677 De Angelo (Rimshot/UK). Contact: Rimshot/ The High - Box Set Go (FFRR) M.C. Hammer - U Can't Touch This (4— /) (Capitol)

A band fr_om Birmingham (UK) formed by | Andy _Case/tel44.Bl.9638588/!3)(:2893289 . Louie Louie - Living In The Lap Of Luxury (pic) Madonna - Hanky Panky (9-34) (Sire)
Mark  Tibenham, who co-wrote The | A gritty pop/rock number complete with Papa Dee - Ain't No Stopping Us Now (Telegram/BMG) | Charles D Lewis - Soca Dance (2/-36) (Baxter/Polydor)

Maisonettes hit Heartache Avenue. The single | Hammond Organ produced by John Rivers Blue Pearl - Naked In The Rain (27-53)  (W.A.U/Mr. Modo/Big Life)

e, has a fairly bombastic production which suits | (Love & Rockets). A refreshing change from E ALBUMS OF TH é WEEK ‘ Top 100 Albums
Tibenham’s deep voice. Although the chorus | much of today’s highly programmed music, R onel Aub;- Steppe (a5 De Cosur) op " y |
gets buried sometimes, this is good stuff. | this is breezy, organic stuff with an earthy L L Vaya Con Dios - Night Owis (8-/2) (BMG Ariola)
o R The Aliman Brothers Band - Seven Turns (Epic) i R i -
| e Jean Michel Jarre - Waiting For Cousteau (//-2/) (Polydor)
Licence and sub-publishing free except | charm and a distinct lack of pretence. Some Sjako! - Secret Ski Columbus/Phonogram)
Benelux and UK. licences and sub-publishing still available. I {CoEmEpeen Pretty Woman - OST (16-25) (EM1 USA)
% . - f"*él’:"‘:' B'fi:-‘:_ Most Wanted 0 as ffﬂ‘; Eis Am Stiel - OST (20-80) (Egel Company)
. . " - t e roadwa) e -
ACE Project Big Bambino i e B R b amy | Zouk Machine - Maidon (35-5) (BHG Ario)
R (@B AT N\U DI INI® N | Arica (Miscers). Contact: Mastersikare Snui- | Mambo (PS/UK). Contact: Brian John Mayall - A Sense Of Place wng |[HOT ADDS ]
jtsheuvel/tel31.4750.27316/fax:20525 Short/tel:44.81.8983625/fax:8910115 John Doe - Meet John Doe (o6e) |- - ==
‘ A series of house tracks based on impressions | A salsa influenced dance number with Mariah Carey - Mariah Carey (css) | Breaking Out On European Radio
T C TR leadi | of various countries. Taken from the LP House | Philadelphia-style strings and a touch of Various - OST — Wild Orchid (Sire) .
Two of the UK's le"‘ﬁ“?gf Around The World, other tracks include | George Benson in the guitar. Written by two of Richie Havens - Simple Things (rerbey | Bas (ot Wag)- How The Heart Behaves i
R R LR Sl | Arabia, Jamaica and Spain. The music, | London's top session players who set out to Anita Baker - Compositions (Flekiry) |
the first time. Looking for although house based, is substantial enough to | write quality pop music. Licence and sub- R I PN
licensing and publishing stand up o close listening as well. Licence and | publishing available for the world. HITS ¢ [ 4 - 1985 |
worldwide. sub-publishing free except Benelux and GAS. | sin, gles Albums I
ZKW! W:fﬂwr:v this page zfe b; W;'em:;": :ts w/"t/vr ;’wm P;‘tt/r‘vﬂ ﬁ’;z ;’w/zh: rvm the pan- Opus - Live Is Life (OK/Polydor) | Dire Straits - Brothers In Arms J (Vertigo) |
“ontact Bri oo mankec! The) selecton\istdons by, Chej edionsi| tsom [of Moskc g, Wodo'& TV pepmmers Duran Duran - A View To A Kill (Parlophone) | Bruce Springsteen - Born In The US.A. (cas)
Ol gl win 10 ply e kil etored e shd b owr it 7 ol e e sy o | Baltimora - Tarzan Boy €r1) | Bryan Ferry - Boys And Girs (pobtor) |
tel. London 081 - 898 3625 in every territory. International A&R managers and music publishers on the look out for new deals should | )
; contact the original master/publishing owners. Country of origin and contact numbers are fisted as known. Paul Hardcastle - 19 (Chrysaiy) | Sting - Dream Of The Blue Turtles (AaH)
London 081-891 0115 Those wishing to submit material to this section should send their records, biographies and photos to Music Harold Faltermeyer - Axel F (McA) | Phil Collins - No Jacket Required (Virgin/WEA)
| & Media, Gary Smith, PO Box 9027, 1006 AA Amiterdam, Holland. ——
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THE MOST PLAYED RECORDS iN EUROPE

g,

austria

united king

~ germany

Most played records compiled on B3C
stations and the major independents.

| Craig McLachlan & Check 1-2-¥ora
2. Partners In Kryme - Turde Power

3. Paula Abdul -Knccked Ou (e

4. DNA feat. Suzanne Vega - TorisDies
5. G. Medeiros & B. Brown -he An Worth ¢
6. M.C. Hammer - Can Tah Ths

7. Poison -Unskiony Bop

8. Madonna - sy Puky

9. Blue Pearl - Noved o The Fain

10. Maxi Priest - Gose To Yo

13. Elton fohn -swceixe
14. Candy Fip -Ths G Be Res
15, Bananarama . ¢ Ony You Love

16. The Stone Roses - One iowe
17. B. Hornsby & The Range - cros Thefver

18. Was (Not Was) -How The Hea Sehares
19. FAB. fest. M.C. Parker - Turdsbets Ave Go

CAREY | =

switzerland

Most played records on the ARD stations
and the major privates. Compiled by
Media Control, Baden Bade

Matthias Reim
1~ewmso»rmll«k Skv.ysw
3. Wilson Phi
4. Madonna - asky Py
5. UB40 -Kagion Town

i Mt Hae en Love
7. Purple Schulz - Ou s Mi Geade o
8. Elton John - i A The £rd O The e
9. Nick Kamen -1 romise
10. The Chirmes -1l Havest Found What I
Bt e

i - Ancer g

i Hothouse Flowers -Gre :Up

. Sampson -
|7 Alamab M. o
Mac -Sces The L
s rmomw e 199
0. Gary Moore - Go The s

Most played records on the national pop
channel O3. Compiled by Media Control,
Baden Baden

1. Double Trouuble -Low Dor'tLie Hece...
2. Matehias Reim -Verdam, h s Deh
3. Heart - Al Wama Do s ke Love To Tou

6. Nick Kamen - Promsed el

7. UB40 - Kgson Town

8. New Kids On The Block -5 by Sp }
5. Roxette - Mus Hove BeenLove

10. 8. Hornsby & The Range - Acos T Rier

firance

Most played records on the AM and FM
stations as compiled by Media Contro,
trassbourg.

Radios Peripheriques (AM Stations)
1 Zouk Machine - idon
2. Alain Chamfort -Soum P CEs Grve
3. Patricia Kaas - s Homnes Qu Psere
4. foelle Ursull - Whae And 8k ues

et e A o

3 and the private stations,
Ao, Bashele, R Pt R 7
and Radio 24. Compiled by Media Con-
trol, Basel.

Most played records complled from RAI
Stereo Due.

Teri
z mrvm s ot

1. E. Bennato & G. Nannini - Us Exe aora

12, Lois Lane - Warra 8¢

13. M.C. Hammer -U Cas' Touch Ths

1. Laid Back - Hghway Of Love

BT e
Stones - Aest Hea YouSgh

|1 et I?mﬂlnﬂ‘rynﬂ

18,

15, mnm, ~Vison OfLove
20. Snap - Ocops

!
2. The Chimes - 15l Have' Found Wha Fn

3. Roxette Totum
4. Wilson Phillps - ok On AImNorrrs h

S, Was Not Wi . ou U To

. Bob Geldof - 6. Ligaby

7. Vaya Con Dios - Wt A Woma 1Lt ety

8. New Kids On The Block -5 by Siep 8. Mango -Ne'A Cea

9. Leo Sayer - CoolTouch 9. Madonna - Harky Py

10, Alannah Myles -Bk Vevet 10,

.
1. Wendy & Lisa - o Ot

12. The Family Stand - Greco Heaven

13, B. Hornsby & The Range - Acrss The e
14, Gianni Morandi - Ao

15, Rebel MC -Reel Huscl)

16, Carol Kelly - Ao Fecg.

17. Hothouse Flowers -Warer

16, Double Dee -Foud Love

15, Soul Il Soul - A Dresm's A Drean

20. Bob Geldof - The Ches Of P

. Thierry

6. Vanessa Paradis - Tandem

1. Michel Polnareff - Kama Sura

8. Michel Berger - Cx e Te PsDetot
Vopie

ID Pauline Ester - Omhlwe

16, Phil Collns - Somsheg Hipened O Te \
i7 D. Lewis -oa

18. Philippe Lavil - Ssams Kria {
19. The Notting Hililies - Yous O Sweet Way

20. Francois Feldman - C's: To Qu MA Fic

Radios FM
1. MC Sar 15 On You

2. Zouk Machine - Midon

3. Joelle Ursull - Whie And Bk s

4 Phil Collins - Somethng Hppered On The

sl Nevrl{ldsonmllork S8y Siep

|| KyliNim,ue-ln\-r'kMVmeu
12. Mantronix - Gor o Have Yo Love
3.

holland

spain

" ty
W

Most played records compiled on the na-
tional stations Radio 2 and Radio 3 as
compiled by Stichting Nederlandse Top
40

1. Warm Sounds - 8 Ao Bees:

2. The Adventures Of Stevie V - Drry Cuh
3. Phil Collins - Trats s The Way s

4. Kid Frost-LaRuns

5. Mecano -Hijo e a s

6. Maxi Priest -Ciose To You

‘The 20 best played records in Spain from
Cuarenta Principales, covering the major
Spanish stations.

! wnmruamp At
2. Madonna -¥:

3 Ole e Sois 0 e

4. Snap - TePowes

5. Guru Josh -y
6. Soul Il Soul - A Dream’s A Dream

MCNAmma' U Can't Touch Ths
9. Elton John -Siue Avense
10. Craig MeLachian - Hors

6. Technotronic - D
9. Complices -£s

0. lhlonbmvln n,..m.vmm
1 The Dewt You Know

17, London Beat - T Of You
18, Marizh Carey -Vison O Love
n Earrylwm Moo Wi De it

12. Depeche Mode -olcy Of Truh
13. Ramoncin - Kormgon s Y Akotol
14, New Kids On The Block -5t 8y Sy
15, 4F%ers - Don't You Love e

Totte

u Buﬁhlmadoml Dt CoTob

20. Kim Wilde - CarsGes s

finland
Most played records on 25 private sta-

tions as compiled by Discopress Tampere.

1 Pekka Ruuska - Rt Enket
2. Vaya Con Dios - Whr's A Womn
3

9. Kikka - mantum
10. Madonna -V

|
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't Must Have Be
Roxette - EMI (jmmy Fun Music)

Hanky Panky
Madonna- Sire (WB Music/Blue Disque/WeboGirl)

Step By Step
New Kids On The Block - CBS (Maurice Starr Music)

Verdammt, Ich Lieb’ Dich
Matthias Reim - Polydor (Kangaroo Musikveriag)

Maldon
Zouk Machine - BMG Ariola (Virgin Music)

6 s s Yogue
Madomna - Sre (WB MusicBeu Dsque WieboGe)

6

n

8 6

Across The River
Bruce Hornsby & The Range - RCA/BMG (ZappoiBasically Gasp)

U Can’t Touch This
MC. Hammer - Capltol (Jobete/Bust-1t)

She Ain’t Worth It
Glenn Medeiros & Bobby Brown - London (EMVChrysas Music)

o

I Promised Myself
Nick Kamen - WEA (€M Music)

Hold On
Wilson Phillips - SBK (Various)

7

S

I s

Another Night
Jason Donovan - PWL (Al Boys Music)

. 1 Still Haven’t Found What I'm Looking For
The Chimes- CBS (8lue Mountain Music)

Close To You
Maxi Priest - 10 Records (Various)

s

o~

14 » s
I5 =
6% i

Kingston Town
UBA0- Virgin (Sparta Florida)

Black Velvet
Alannah Myles— Alantic (EMU/Bluebear Waitzes)

Mona
Craig Mctachlan & Check |~2- Epic (jewel Music)

Better The Devil You Know
Kylie Minogue - PWL (Al Boys Music)

White And Black Blues
Joelle Ursull— CBS (Warner Chappel)

The Great Song Of Indifference
Bob Geldof~ Mercury (Nob Music/intersong)

18 o=
19 v«
20 © -

21 » .
22 v« Souris Puisque C’Est Grave
Alain Chamfort - CBS (Rock & Rose Musi)

23 now Club At The End Of The Street
Eiton John~ Rocke: (B Pig Mus)
24 v o

Something Happened On The Way To Heaven
Phil Collin - Virgin/WEA (Phil Collns/Hic And Run)

Se Bastasse Una Canzone
Eros Ramazzotti - DDD (DDD/Una LiralScorribands)

ice
Elton John - Rocket (Bl Pig Music)

‘VISION
OF
LOVE’

ARTIST . ORGINAL LABEL - (PUBLISHER)

nskinny Bop
Poison-~ Eugmzlcwnol (Sweet Cyanide/Zomba Music)

Strung Out
Wendy & Lisa~ Virgi (Girl Brothers/Virgih Music)

What's A Woman
Vaya Con Dios - BMG Arioh (Vaya Con Dios/BMG)

8

[ -4
-]

29 s s Tandem
Vanessa Paradis - Polydor (Melode Nelson) .

Insieme 1992
~Toto Cutugno- EM Edioni No.2)

Knocked Out (Shep Pettibone Remix)
Paula Abdul - Virgin Ameria (ermy/Hip Trip Husi)

®

One Love
The Stone Roses - Silvertone (Zomba Music)

Thunderbirds Are Go
FAB, feat. MC. Parker - Brothers Orignal (SBK/Testar/Thunds)

Alright/Come Back To Me
Janet Jackson~ ABM (Black IcefFlyte Tyme)

I'm Free
Soup Dragons feat. Junior Reid~ Raw TV/Blg Life (Westminster)

Wear You To The Ball
UBA40 - Virgin (Sparta Florida)

Dirty Cash
Adventures Of Stevie V - Mercury (Copyright Control)

Un’ Estate Italiana
G. Nannini & E. Bennato - Virgin (Sugar/Warner Chappell)

Oh Girl
Paul Young - C8S (Warner Chappel Musc)

Tom's Din
DNA feat. Sulanne Vega -~ ABM (Rondor Music)

37 =
38 -

Foreign Affair

Tina Turner - Captol (Screen Gems/EMI Musi)

4 »
42 o

Turtle Power
Partners In Kryme - SBK (EMI Blackwood Kikint)

43 v Cool Touch
Leo Sayer - Electrola (Warner Chapel)
44 » s OoopsUp
Snap- LogicBMG Arioa (inderWarner ChippellZomba)
Give It U|

Hothouse Flowers - London (Warner Chappel)

Vision Of Love
Mariah Carey - CBS (Vison OF LoveBeen amin)

46

Du Hast Mir Gerade Noch Gefehlt
47 lﬂ? * Purple Schulz - EMI Eecrals (Copyright Control)
48

49 -

Naked In The Rain
50 s

Bl Pearl- WAUMr HodolBig Life (. G Musc/Copyrihs Conrl

Policy Of Truth
Depeche Mode - Mute (Grabbing Hands/Sonet)

Every Little Thing
Jeff Lynne - Reprise (EMIApri)
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TITLE
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THIS WEEK
THIS WEEK
LAST WEEK
THIS WEEK

ARTIST - ORIGINAL LABEL - (PUBLISHER COUNTRIES CHARTED

| , p Sacrifice UK EBEN 35 . Dirty Cash R I I Dub Be Good To Me FoGd
Elton John - Rocker (Big Pig Music) Adventures Of Stevie V- Mercury (Copmgte Coto) Beats International - Go! Discs (Go! Discs/EMi Songs)
| 2 ., OoopsUp waziaons | gg ., Infinity (1990’s Time For The Guru) sapA005 (NE 3 The Emperor’s New Clothes Uk
Snap- LogicBMG Ariols (Minder/Warner Chappel Zomba) Guru Josh- de/ConstructionRCABMG (Copyright Control) Sinead O'Connor - Ensign Chrysals (€M) Music)
s , Turtle Power Wk Tom’s Diner LR | The Only Rhyme That Bites UK
Partners In Kryme - 8K (EM Blackwood/Kikinit) DNA feat. Suzanne Vega- A&M (Rondor Music) MC Tunes Versus 808 State - ZTT (Perfect/Warner ChappellEM))
W ;U Can’t Touch This [KCE AP 38 » 1 Better The Devil You Know FGBSWPODFGr 72 5 , |Still Haven't Found What I’'m Looking For ¢/
MC. Hammer - Capitol (fobete/Bust-It) Kylie Minogue- WL (4il Boys Music) The Chimes- CB (Biue Mountain Music)
5 o= Un ‘Estate Italiana (ERAGSN 39 " Le Temps De Copains £ 73 « 1 Melodie D’Amour ‘
Gianna Nannini & Edoardo Bennato - Virgin (Sugar/Warer Chappef) Les Vagabonds Carrere (Editions Drlando) Kaoma - €8S (HMLO BV/BM Productions)
6 - It Must Have Been Love REBAAHSPo A 40 n One Love K C’Est Toi Qui Pars C’Est Toi Qui Pleures #
Roxette - M (jmmy Fun Music) The Stone Roses- Sivertone (Zombs Music) Frederic Francois- frema Barracato Music)
7 Mona Rk o , Doubleback UKGChSwDF We Love To Love ¢
Craig Mclachlan & Check |-2- Epc glewe Musi) ZZ Top- Warner Brothers (Hamstein/Warner Chappell PM. Samson- ¢BS (2nd Hand Music)
8 Maldon "l 42 o« Se Bastasse Una Canzone FGBACH @ (N 3 Tricky Disco "
Zouk Machine - BMG Ariola (Virgin Music) Eros Ramazzotti- DDD (DDD/Una Lira/Scorribands) Tricky Disco- Warp/Outer Rythm (Not Listed)
» , Hanky Panky KGBHOKI 43 s Aime Moi 8 m It's Only Your Love e
Madonna- Sire (W8 Music/Blue Disque/Webo Girl) Claude Barzotti- Zone Music (Zone/Barzo Musc) Bananarama- London (inner Bunch/Warner Chappel)
Io s 4 Yerdammt, Ich Lieb’ Dich GACH 44 s 1 Policy Of Truth FGSpCDFGH 78 n o Hear The Drummer (Get Wicked) UKH
Matthias Reim - Polydor (Kangaroo Musikverlag) Depeche Mode - Mute (Grabbing Hands'Sonet) Chad Jackson- Big Wave (Marylebone Music)
1 White And Black Blues 8A 45 ¢ It’s On You 22 79 » v This Beat Is Technotronic £
109"9 Ursull- cas (warner Chappel) MC. Sar & The Real McCoy - ZyxMikuiski (Wintrep Musik) Technotronic - ARS (Bogam/BMC Publishing)
12« s Bo Le Lavabo F o « Lelerld 180 »oe Don’t Miss The Partyline Gy
Lagaf - Flarenasch (Editions Carrere) Th|erry Hazard- cas (css Music) Bizz Nizz- Cooltempo (MCA Music)
I3 A Toutes Les Filles 4T e C’Est Toi Qm M’a Fait gl s e AIrlght/Come Back To Me G
Felix Gray & Didier Barbevilien- 7lar (Zone Musique) Francols Feldman Philps/Phonagram (Mariw/Carole) Janet Jackson— A&M (Black lee/Fiyte Tyme)
14 oo | Promised Myself | 7 . Nothmg Compares 2U a0 | @9 m Thats Just The Way It iIs K
Nick Kamen- WeA (M Music) Sinead O'Connor - Ensign/Chrysals (Controversy Music) Phil Collins- VieginWEA (Phil Collins/Hi And Run)
I5 o Killer watnss | gQ , , Still Got The Blues (For You) GEHSWON 83 m How Much Love "
Adamski- MCA (MCA/Beethoven St. Music) Gary Moore- Vrrgm (10 Music) Vixen - EM! USA (EMIiMophamus/Plunkrock)
16 = v Vogue sl | B0 Carry The Blame/California Dreamin’ & 84 Sans Un Remords @
Madonna Sire (ws Music/Bleu Disque/Webo Girl) ’ River City People EMI (BMG/UA Music) Paciiique Vogue (Xyla)
17 = Step BY Step RIGEHADS 51 What’s A Woman BHACHAOGr 85 m’ 1 Didn’t Want To Need You s
New Kids On The Block - cssm,.q— i Ms 8MG Ariola (Vaya Con Dios/BMG) Hem AL Capiol (Resongs)
18 » - Thunderbirds Are Go | 82 Whose Law (Is It Anyway ?) Y E» Finir La Nuit Ensemble £
FA.B. feat. MC. Parker - Brothers Orignal (SBK/Rfstar/Thund) Guru Josh- de/Construccion/RCA/BMG (VirginCopyright Control) Herbert Leonard- weA (Thierry Marie)
|9 o ; Yous Etes Vous B 53 ¢ - Nessun Dorma U 87 = - Silent Voice i
Benny B. - Vie Privee (Copyright Control) Luciano Pavarotti- Decea (Copyright Control) Innocence - Cooltempo (MCA/Repro/MCPSiEton)
20 » » JThePower wepiashcl | g4 o o Everybody Everybody wo | g8 4 , Tandem ]
Snap - Logi/BMG Ariola (Hanseatic/Fellow) Black Box- Groove Groove Melody (w,m,, Chw-‘”) Vanessa Paradis- Polydor (Melodie Neison)
5 , SocaDance & 55 s “Oui je L'Adore 189 « o Doin’ The Do WK
Charles D. Lewis- BaxterPolydor (Glem Music) Pauline Ester - Poiydor (Ducomte/PolyGram) Betty Boo- Rhycm King (Rhychm King/lnquiry/Carln)
22 = | Can’t Stand It S I T S Papa Was A Rolling Stone wo | 90 & o Nothing Compares 2 U Garo
Twenty 4 Seven- Freaky Records/BCM (Stop & Go/Cac~Talk/Siege) Was (Not Was) - Fontana (jobete Music) Chyp—Notic - CoconuvBMG Ariola (Controversy Music)
23 » o LeGambadou ‘| §7 o o The Great Song Of Indifference waw | g| ppjp Stardate 1990/Rainbow Child w
Patrick Sebastien- &M (Francis Vacher) Bob Geldof - Mercury (Nob Music/incersong) Dan Reed Network - Mercury (Mind And Body/PolyGram)
24 i« s SheAin't Worthlt UKGHEA s . Wash Your Face In My Sink “| 92 P Doin’ Our Own Dang =
Glenn Medeiros & Bobby Brown- London (EMyChrysalis Music) Dream Warriors- 4'th & 8'Way (TET pmw, Jungle Brothers- Ecermal (e GiriWe Blows Up)
25 = Insieme 1992 FoBAChFol » , Knocked Out (Shep Pettlbone Rem|x) 193 mow Ding Dong GACH
Toto Cutugno- EMi (Edizioni No. 2) Paula Abdul- Vrrxm America (Kermy/Hip r,,pM.M, Erste Allgemeine Verunsicherung - EM! (Blanko Musik/Wintrup Musik)
26 =» o« Kingston Town (GEASD 60 I'm Still Waiting (Phil Chill Rem|x) “| Q4 o s She Comes In The Fall w
UB40- Vigi (Sparea Florids) Diana Ross - Motown (jobete Music) Inspiral Carpets- CowMute (Chrysals Music}
. , Naked In The Rain “| @D « . LFO “| 9§ » . Om -
Blue Pearl- WAL/Mr Modo/Big Life (EG. Music/Copyright Control) LFO — Warp/Outer Rhythm (Copyright Conerol) Niklas Stroemstedt— WEA (Niksongs/Sweden Music)
28 x o« Hold On UKGECh Sl 62 - Love Don’t Live Here Anymore wir | 94 ID Club At The End Of The Street 3
Wilson Phillips - 8K (Various) Double Trouble - Desre (Warner Chappely Eiton John - Rocket (Big Pig Music)
29 » Close To You UKGH 63 = Unskinny Bop “! Q7 w s To Be Number One !
Maxi Priest- 10 Records (Vanous) chson gmg"../c.,,m, (Sweet Canide/Zomba Music) Giorgio Moroder Project- Sugar/Virgin {Sugar/Warner Chappel)
30 s Go Get The Cup 6 @ x 5 OhGirl “\ 98 IB Azzuro ach
David Hanselmann- eM! (Hazienda) Paul Young- CBS (Warner Chappell Music) Toten Hosen- Virgin (Sugar Music)
« , Rockin’ Over The Beat i 65 « - Thinking Of You 199 « s Almost Hear You Sigh WGR
Technotronic feat. Ya Kid K- ARS (Bogam/BMC Publishing) Maureen - Urban (Warner Chappel) Rolling Stones- €8s (Promopub 8Y)
32 v ; VmFree “’( Velouria «| 100  « JeTeLeDis Quand Meme C
Soup Dragons feat. Junior Reid- Raw TVBig Life (Westminseer) Pixies - 44D (Rice & Beans Music) Patrick Bruel - RCABNMG (Scariet O'Laura Music)
i : UK = Urited Kingdom, G = Germany, F = France, Ch = Swiczerland, A = Austria, | laly, Sp = Spain, H = Holland,
33 » 5 Worldin Motion waone | og , Les Hommes Qui Passent Gl Bty o L sl st - L o
New OrderEngland World Cup Squad- FactoryMCA (Gainwest/Warner Chappe/L’EMl) Patricia Kaas- CBS (Zone Music/Back To Pars)
. [:Q = NEW ENTRY
34 % o Black Velvet GRACLSmONF s , Poison w = FAST MOVERS
Alannah Myles- Adantic (EMi/Bluebear Waiczes) Bel Biv Devoe - MCA (Copyright Conerol) m = RE-ENTRY

‘VISION OF LOVE’

M. - The Eurochart Hot 100 is compiled by EMR in a - All rights reserved.
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NATIOMNAL HITS READY TO EXPLODE!

uk & ireland

| DNA feat. Suzanne Vega

| Tom's Diner (A&
ream Warriors

Wash Your Face In My Sink (4'h & B'way)

LFO
LFO (Warp/Outer Rhyth)
Sinead O’Connor

witZerland S i

\ Masterboy

Dance To The Beat (Pojyor/Ger)

Flippers

Sieben Tage (Dino Music/Ger)
Andreas Martin

Du Kommst Nicht Zurueck (EM)/Ger)

Truck Stop
Arizona

| Frederic Francois

CEst Toi Qui Pars...(Fema)
Footbrothers

1 Suffc D'Un Ou Deux Excites (CBS)
Les Forbans

La Bamba (Vogue)

Jean Michel Jarre

Cal

The Emperor’s New Clothes £

|Loco Mia
| Locomix [H]Spm)
Ramon:

Hormigon Mweres Y Alcohol (RCABMG) |

Olimpia

Beat & Rap (Max)
Los Elegantes
Dejame Entrar (DRO)

A Toutes Les Files
\me Mor

Abmost Hear You Sigh
Alrght/Come Back To Me

| 56t vt Found Wit T Looking For
m Free

el Sl
Infiniy (1990 Time For

Je Te Le Dis Quand Meme
e

ingsion Town
Knocked Out (Shep Pettbone Remix)
mtados

Le ferkt

Le Temps De Copains

Les Hommes Qu Passent

ro

Love Don't Live Here Anymore
idor

Maldon
Melodie D"Amour

o )

scandinavia

|Sandelin & Ekman
10 (Metronome/WEA/Swe/Nor)

Clouseau
| Wi Nt Dt e Weggae (CNR BlHo)

Nilas
‘Om(wwmwm
Lilli & Susi

| What's the Colour Of Love (Sonet/Nor)

Raptori
O Beibi (CB/Fin)

Neing Campires U
Nothing Compares 2 U
Oh Girl

One Love.
Ooops Up.

i e L'Adore
Papa Was A Rollng Stone.
Poson

Pojicy Of Truth

Rockin’ Over The Beat

3 Dance
Sardite 1990Rainbow Chid
Step By Step

Eab e O L)

Thes ho The Way I s

T

v.m Ees Vous
sh Your Face In My Sink

| Lucile (CNRHo)
Techonotronic

| Megamix (ARS/Be)
Petra & Co

| Speel Niet Met Vuur (HMC/Bel)

Bruce Hornsby & The Range
Lachian & Check | -2

Dovid Bowe

Depeche Mode

Doro
Dusty Springfeld
Elcon John
ros Ramazzott
Erste Allgemene Verunsicherung,
Mac

2500 Donovan

Fiorello |
Spiatte (Ibizz)

Bacini & Ladri Di Biciclette |
Sotto Questo Sole (CGD)

Fiordaliso

Cosa Ti Farei (€M)

Nino Buonocore

Scrivimi (€M)

Soul Il Soul 19
Sounderack - Pretey Woman 16
erack ~ Teenage Mutant Niva Turties 81
Soundurack — £ Am Stiel 0
i

Technotronic 3
The Carpenters 3
The Chimes P
The Jeff Hesiey Band. B
The Nocting Hilities n
Tia Turner 3
Toten Hosen ”
Toto 2
UB-40 5
Uttimo De a Fia K
Vanessa Parads %
Vasco Ross 56
Vara Con Dios 8
Westernhag n
cher Herzbuben 5
‘Wson Phiips z
Zouk Hachine 35

cr— = 1ENED EEDC
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Maldon
Zouk Machoe (MG Ari)

Un'Estate Italiana
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Infinity (1990's Time For The Guru) |
G i ABG) N

It Must Have Been Love
Rt

Whose Law (i [ It Anyway 7)

Pm Undar Pressure
T e Of e ot St
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s i
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Bomy B (Dstr &

Sap BHG Ao
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To Be Number One
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Un ‘Estate Italiana
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|

The Power
Sip BMG Ao

Killer

A WER)

weR)

Soca Dance
e 0w poe
Black Velvel

| Kt
| Black Velvet
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Ooops Up.
| sedonets

Doubleback
| 22 e wery
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World In Motion
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Step By Step
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o e e
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[ ] SN RADIO SERVICES I
|

MusIC
buma “It’s As Good As The Information You Put Into It”
R g S AS U00d AS | he Information Tou Fut Into
= T
—— Computer software for building programmes
ARTIST 5 ARTIST ARTIST In the time it takes you to read this article your | in the future they can now have a | The human touch
TITLE . TITLE  oR TITLE station’s entire music output for tamormw could have | realistic choice which is good for | BBC local radio has also deve-
been led by a h the use of | everybody. loped its own system Playlist
UKEGRHSAChSwPa DNl £ fGswD. “ : . . .
;‘;’:’ Kg’s ‘S"‘E‘:a't“‘ s mﬁﬂxm‘ to compile prograi running orders has ‘Any music scheduling system | Guide (PLG) for use by its local
Hadonm RGBS ACI e OINFG: The Carpen Khr D been common in the US for more than 10 years, it is | tends to converge towards being | radio network, following early
* ony erd:y i e only over the past three or four years that European | very similar to the others but we | trials with Selector at BBC Radio
Eros lhmmm T amngansa | o ; Hothouse Flowers " XGHSDF @ w 1 Craig McLachlan & Check -2 radio has been moving into the same direction. | feel Q-Star is a bit more user- | WM and Radio Shropshire. The
In Ogni Senso- 000 37 Home- ionton N cm; MeLachlan & ch«}( 1-2-5x Paul Easton looks at the advantages and disadvantages | friendly. However, you would be ad\(antage of PLG for BB.C loc?l
Phil Collins KEGBHGACHARDF ¥ 38 4 Dusty Springfield e i Westernhagen & of automating station output. | hard pushed to find any major | radio programme organisers is
Buc Seriously- vpies Reputation- frkpiore il ¥ Hallelja- #omer Boser differences between the two. | that it comes with a ready classi-
mui Reim GAGH 39 « u Jechnotronic KERRG @ & 3 Nick Kamen GAGS Although Q-Star is a bit cheaper | fied database which stations can
10t tiechids B | I =Ll R R s A SHoclUniME, Py e t was not too long ago that a | US more than 10 years ago, has | than Selector, stations should buy | then amend themselves. However,
y 3?,'}:‘"“&_ “ A1 Anka Bakeri g by, 5} hescaes Tl v ! DJ, or their producer on | become the market leader and is | the system that is best suited to | the BBC national networks,
S 2 e -2 L larger stations, had a vir- | now in use at many major stations | them’’ Radio 1 and Radio 2, still use pro-
e Cocker GBHSACHSWRRDING Michael Bolton RGHSwaDF Roxette wGH A T e 5 ) . p
iy 4l v v e 75 a5 of Shrp- tually free choice in plck_mg and networks in both the US and Kent’s Invicta Radio could | ducers although they have the
Vaya Con Dics  GlHAGSAGRG M,y Joe. 2| Billy Idol Gt records. Although the station | Europe. In the UK, more than | shortly be using two separate | advantage of logging systems
Night Ows- 816 ok 42 7V gorhrom. o 76 Ch.,m Lfe- ot would use a clock to specify the | half of the independent radio sta- | systems for its AM and FM ser- | ‘Romeo’ and ‘Ariel’ to save a
Gary Moore [ProaRaceR e 5 ; Beach Boys ¥ y n y LisaStansfield FGR. order and type of music, as well as | tions are now using it. However, | vices, according to Coast AM’s | great deal of paperwork.
ol Bot Th Bl 43 7 The Colecton- co . 77 7 A«gcum.m a playlist of current material, the | Another national network still
10 0 Alannah Myles KGEHACISONFG: 44 « o The Chimes KGHASY 78 v v Radio Futura 5 system could often result in DJs s et relying on human programming is
A e s A | P o Yool VPl pases playing only their own particular [¥ Lo Moy ORF’s OF3 in Austria. As with
3 ¢ fean Michel Jarve  xmancsanis | ot Heart UKGHS-ON , s lofn Lee Hooker G favourite  records. ~ Computers |4 BBC Radio I, the programme
@,, I For ol gy ¢l id B ricowial R mie 2 , 1 were only used for sales traffick- |E e || producers still compile the music
12 v fﬁﬂ"‘g&m’mﬂ”&fz 46 5 ¢ mﬁmT‘Mm~m 80 1 v g:;hm.wwm L ing or as a library cataloguing || themselves and have access
BT o e S Big Country u( Sounirack - Tosnage Mutart N Tordls & system. HEE =tk et s through their own desk-top ter-
13 7 n R e @ O T~ b oy | 81 I Sl e Comsiste Bl on v omowr enar i v s son oz avsr | | minal to Il\lheh libr:ryhbcalaluglue
] Kastelruther Spatze: a0 Florent Pagn B onsistency O] omen- et we e s s || computer. Although this can also
14 « 5 w’:ﬂm,,mm 48 e e v 82 o 1 oren ey With many stations now becom- 3| 3 be used to print out final running
o fal . h ERCIAL BREAK 1 » t
UB40 KGBHSWDF 4 15 Fleetwood Mac KFGHS Mike Oldfield T GgRD ing more market led in the face of |5/ = i orders it does not have the
Labour Of Love Il g 49 © 5 Beting The Mask- e o 7 83 ¢ 0 fruck-ww 3 increasing competition, consisten- [g[ 7~ cvenisn nAooKkA gion; Wi capability to schedule the music
sﬂ,m,.mk - Prety Woman 57 | g0, Los Panchs g4 ma BB wer cy i the order of the day. Instead [g| o7~ wor o rore e ggelf,
B Jodo/Pucs ok Foutls st of trying to be all things to all |3 T CommaRciaL SREAK 2/TRATEL OE3’s Gunther Lesjak says that
Toten H G Doro & Antonello delm { eople, stations are targetting cer- [ o the network allows its music pro-
) ® 4 85 » ¢ peop Eetiing owa- Love smack vsas /e £ P
LA et i 3) it B BRI A ullls | | tain demographic groups and £ — - = || grammers a completely free hand.
18 v ¢ M“n:m T Yoy B0 i 52 9 :‘o:’;;*'";,“«m 36 s » “'Eﬁl F‘:;";:;’l’:‘gn 7 ¥ spending more time and money | | . UF e v | “We used to have a playlist but
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Jill Sobule

installed it was used purely for the
overnight programmes which, at
the time, were still l:smcled to

can all be included in the
database. At the end of the show,
the DJ returns the running order

playmg only
music. Capital is now using Selec-
tor to programme all of the music
on both of its services. Richard
Park, director of programmes,
believes that using a computer to
maintain the station’s consistency
is a major factor behind Capital’s
success: ‘“We have two separate
computers, one for Capital FM
and one for Capital Gold. We
think it is very good and our au-
dience has been increasing ever
since, so something’s obviously
going right!”

Paul Kavanagh, head of music
at lIreland’s long-wave station
Atlantic 252, agrees that using a
computer gives them a com-
petitive edge. “Quite simply it
does what we want it to. It is good
from the point of view that it was
developed in the US as we are try-
ing to be similar in style to a lot of
US stations!”

Side benefits

Selector has recently crossed over
from radio into TV at The Power
Station, British Satellite Broad-
casting’s new music video chan-
nel, where it is now being used to
compile the music for the main
daily programmes. Andy Bird,
producer of the 07.00-09.00
‘Power Up’ breakfast show, wel-
comes the computer’s arrival: *“It
is great! The Power Station is
radio with pictures so it makes
sense to use radio programming
techniques here.

“‘Before the system, we found
we were spending anything up to
two or three hours a day just
working our running orders for
the music. Now we can use that
time far more effectively on plan-
ning the rest of the show’s content
and the improvement is notice-
able”

As well as saving a great deal of
time and money on programme
production, using a computer can
also offer other side benefits for
many stations. One area is in
making returns to the copyright
bodies such as PRS, GEMA or
SACEM easier. In the UK, for ex-
ample, while the smaller and
medium-size stations need only
supply sample returns to the PRS
every few months, the larger sta-
tions such as Capital or Clyde
have to undertake continuous
reporting which can entail a great
deal of work.

The necessary information on
composer, arranger and publisher

with any d; such as
whether a particular track was
dropped, changed or not played in
full. This can then be reconciled
with the original schedule to pro-
vide an accurate report for the
copyright organisations. To simp-
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lify matters even further, not to
mention saving a large quantity of
paper, stations can supply this in-
formation on computer disk.

Total automation

Several stations have now gone all
the way, using computers, not on-
ly for compiling the pmgrammmg
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and most stations have introduced
computerised  scheduling into
their programming in stages,
usually by using it to rotate the
playlist, and then adding other
categories such as oldies as suffi-
cient numbers become available.
Many of these definitions such
as mood and timbre are likely to
mean different things to different
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programmers. However, as Ange-
la Bond, a former senior BBC
radio producer, now the UK
representative for RCS, points out
“‘because these are used to deter-
mine how the music is to flow, and
segue rules can be set to allow or
prevent certain transitions, it is

New Kids On The Block, with a
specified separation of 30
minutes.

Sound codes could also, for in-
stance, stop two heavy metal
tracks following each other. A
similar function is performed by
group separation. This can avoid,
for example, a Phil Collins track
being played too close to one by
Genesis or Mike & The Mecha-
nics.

Scheduling
The final task for the programme
controller is to design and assign
the clocks for each hour, or pro-
gramme. These clocks fulfil the
same function as those used
where programmes are still built
by hand. As well as providing
details of which categories of
music are to be played and in what
order, these clocks can also in-
clude information on the placing
of commercial breaks, news, sport
and other programming elements.
The computer then selects the
music in accordance with the
various scheduling rules that have
been set up. Compiling the music
for a full 24-hour day usually
takes around six or seven minutes.
While the log or running order

but also for
among them Holland’s sal:]]ll:
station Sky Radio and a new
Italian service, Radio Capital. Sky
operations manager Ton
Lathouwers: “We originally
worked with Selector but we
found that it didn’t really com-
municate well with our automa-
tion equipment - by Paul Schafer
Digital.

““We switched to Generation 11
which was able to provide the in-
terface we wanted. We also felt
that although Selector was more
advanced it was not quite so user-
friendly. However, we now think
that Generation II is coming on
strong!”

Database
The heart of any computer system
is in its database. Although Selec-
tor can accommodate up to 5.000
tracks if necessary, most stations
work with a core of about half
that figure. This is compiled by
the station which decides on
which tracks to include and
classifies them according to
various characteristics: start and
finish; tempo and timbre; mood;
overall sound; running and intro
time; and audience appeal.
Setting up this database ob-
viously takes time to do properly

5o camr cr —vimE
T 510 TELL nE wKERE.
- 010 Lok oF Love

- A10 DINGHOUSE TN YOUR SOUL THEY WIGHT BE GIAMTS

TiST  RLoTent sc T

Si. e re 3
Ao Hoanma 50

Bonwls aatTT o 3
RoD sTewaRT
KATYDI0S

Framna 2 3

Wour Rotation Total Tise 62142

anIST Lest Mext

Manual scheduler

important that there is a consis-
tency in how they are fed in in that
particular station’s database”

Controlling rotation

Overall rotation instructions for
each category artist and title
separation, as well as any daypart
restrictions for particular tracks,
can also be included. These rules
can be as strict or as flexible as the
programmer wants. Every song
can be assigned up to four ‘sound
codes’ which can be used to pre-
vent too many of the same type of
record occurring together or too
quickly. For example, a station
could have a ‘teenybop sound
code’ for artists such as Kylie

can be printed at this stage, most
programmers prefer to then use
the manual scheduler facility to
fine-tune programmes. This en-
ables them to move songs around
within the hour or replace a song
with another from the same or
even a different category.
Everyone who uses a computer
agrees that the important thing to
remember about using any sche-
duling system is that it is only a
machine. As Angela Bond says:
“It is only as good as the infor-
mation you put into it. To make
the most of the system’s potential
you have to know how to build
programmes by hand and have an
understanding of what makes

Minogue, Jason Donovan and | good successful radio’” o
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Jill Sobule’s debut LP on
MCA, ‘Things Here Are
Different, was released
at the end of April to
almost unanimous praise
and much talk of the
arrival of a major new
talent. Now, following a
successful series of
showcase performances
for the specialist media,
MCA and Sobule’s
manager, Jeb Hart, are
concentrating on building
public support. Gary
Smith talks to them
about their strategy for
Sobule in Europe.

I n addition to making a quality
album, Jill Sobule, who is
from Denver, Colorado, is also a
talented live performer. Manager
Jeb Hart: “On stage she has a
personal touch. When Stuart
Watson (VP, MCA Europe) saw

her in Los Angeles he was highly
impressed. Since then he and the
company have worked very hard
for Jill’

Hart says this is the first time he
has not had to bully a record
company to get behind an artist:
““Jill is a new artist so there was
nothing 1 could build into the
contract that would safeguard her
long-term prospects. But MCA is
behind her and will be for several
albums yet!’

Before  Things Here Are
Different was released, MCA
planned several media showcases
across Europe to make sure
Sobule was seen live by as many
people as possible.

Caroline  Denley,
manager MCA

product
Records
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International: “‘Jill showcased in
Hamburg, Milan, Stockholm,
Paris, London and Amsterdam
purely for specialist media and
record company personnel. At the
time only about 5% of those
people had heard the LP. It
worked, the media loved it and the
record company were on the case.

““Leading up to her appearance
at the IM&MC, we had another
big media push and then we
followed that up with another
showcase in Munich for around
100 of Europe’s top media. The
initial reaction to the album was
50 positive that we put together a
sheet of review quotes and sent it
out to all the media. Then the first
single, Living Color, was released
at the end of May and got good
airplay in Holland?”

Denley adds: “We have now
comprehensively covered  the
credible  media and  are
concentrating on the public

through point-of-sale promotion
and posters. Results so far show
that we are building up in
Germany and Italy. We will be
concentrating on European hit
radio, plus we have a slot on the
German show ‘Live Aus Dem
Schlachthof’, which gives us an
axis around which we will be
doing more promotion.’

Denley says it is too early to
give sales figures for the album or
the single, but admits that the
consumer response has failed to
match the media’s enthusiasm for
Sobule. Meanwhile the LP has
just been released in the US. The
first single to be released there is
Too Cool (To Fall In Love) and
Denley says it is picking up airplay
on AC stations.

Two Man Sound

m Signed to BMG Ariola

m Publisher: Roland Kluger
(RKM) and others

®m Management: Alain
Breulemans, Brussels

= Group members: Lou
Deprijck, Sylvain van Holme,
Pipou Lacomblez

w Current album: Basic
Tropical, released June 25

m Current single: Samba
megamix, released May 14

® Production: recorded at .
Madeleine Studios in Brussels.
Produced by Lou Deprijck
and engineered by Alan Ward
and Mike Butcher

= Promotion: TV spots on VTM
and BRT. Radio spots on
RFM stations

w Foreign release: the LP is
being released in France,
Germany, Spain, Switzerland,
Finland (import), Argentina,
Mexico, Costa Rica

Two Man Sound have been
together for 20 years, but
Deprijck is also Viktor Lazlo’s

creative  producer/director and
wrote Plastic Bertrand’s Ca Plane
Pour Moi, while van Holme has
worked with Wallace Collection,
scoring a hit with Daydream.

Ten years ago the trio had their
first hit, Charlie Brown, which
appeared in charts around the
world. Based on well-known
Brazilian * melodies, they then
created their own medley of
popular dance tunes, Disco
Samba. 1t cracked the top 10
throughout Europe.

The current single, Samba
Megamix, is a remix of this track,
by Peter Hammond of PWL.

Basic Tropical features a mix of
tropical dance rhythms, tailored
for summer holidays.

Jo Lemaire

w Signed to Play That
Beat!/WEA

m Publisher: Play that
Beat!/Warner Chappell,
Editions Alpha

® Management: Theo Linder,
Brussels. Tour: Herman van
der Laar, Brussels

a Current album: Duelle

w Current single: La Nuit Te
Ressemble

w Production: recorded at
Studio Impuls and produced
by Roland Verlooven and
Theo Linder for Play That
Beat! Engineered by Peter
Bulkens and Wouter van Belle,
arrangements Armath (except
Pour Qui, Pour Quoi,
arranged by Marc Roger
Debouvier)

 Promotion: TV appearances
in France, Holland, Belgium,
Switzerland. Promotion tour
planned for Canada

m Foreign release: The LP has
been released in Belgium,
Switzerland and Italy.
Scandinavia is being
considered, and it will be out
in Canada in September. The
single is available in Belgium,
Switzerland, Holland,

Germany and Austria.
m Tour plans: dates in France,
Belgium, Holland

Duelleis Lemaire’s first album for
WEA, released three years after
the successful Concorde. Apart
from one cover version (Francoise
Hardy’s LAmour Ne Dure Pas
Toujours), Lemaire composed all
of the tracks on the album and
takes full writer/composer credits
for another four. A native of
Belgium, she has developed the
solo singer ‘chanson’ tradition to
encompass a range of musical
styles, from classic to swing, all
sung in French.

She is currently building up a
European reputation, based on
years of touring in northern
Europe, notably France, Belgium,
Holland and Germany.
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“We have created a new jour-
nalistic entertainment medium
which will appeal to specific
groups of people, and through
which record companies can suc-
cessfully promote their artists.” So
says Stuart Shapiro, head of Los
Angeles-based  Video Publica-
tions Industries (VPI), which has
just launched three new interna-
tional bi-monthly video
magazines, with BMG Video
International handling European
marketing and distribution.

The trio - Dance International,
rap title  Slammin’, and
Metalhead - join the one existing
regular music release on the
shelves, Virgin Vision's Hard ‘N’
Heavy, on July 23. A fourth title
from VPI/BMG, Country Music
Video Magazine, launches in
September, adding to one of the
90s’ biggest potential growth
markets in sell-through video.

The titles aim to combine the
advantages of the regular TV
show - variety, pace and topicality
- with those of traditional video
software: narrow targetting, col-
lectability, and permanence. But,
most significantly, their producers
continually stress a direct com-
parison with the written specialist
music press.

““The basic formula is the same
as a mag like Metal Hammer or
Kerrang, but with moving plclures
and sound)’ says Virgin music
video manager Matt Voss about
Hard ‘N’ Heavy. “There are
interviews, with stars and other
people in the business; classic

N E W RELEASES

Move Your Skin, the first com-
pilation by Birmingham’s ‘funky
R&B’ group And Why Not?,
from Island Visual Arts (IVA
049, 35 minutes) % Luciano
Pavarotti - The Essential
Pavarotti, previously known as
Pavarotti Gala Concert - Royal
Albert  Hall,
Channel
minutes) % Waking Hours the
video singles from Del Amitri on
Channel 5 (AMV858, 30
minutes) % Synchronicity and
Every Breath You Take, twin
Police compilations on Channel
5 (AMV858/AMV857, 75/59
minutes) % Live In Tokyo Joe
Jackson in concert, from Chan-

RO T
Video Magazines - An Expanding Market?

by Paul Andrews

tracks, where an artist discusses
his favourite videos; tracks from
new bands, cartoons, and so on’’

The result is a fast-moving
package covering 15 or 20 features
in an hour, short editorials on
music issues and lifestyles
interspersed with clips. Regular
chart appearances - UK sales
alone amount to over 12.000 per
edition - attest to the formula’s
success.

Adrian Workman, BMG Video
International VP: “It’s a more
varied kind of programming.
Current music videos are either
longform presentations or clip
compilations; we want to achieve
quality programmes, combining
music with lifestyle, that the
viewer can choose when he
watches.

“This isn’t just for hardened
fans. Because of the different
angles covered it should appeal to
anybody with an interest in the
music!”

The showcase approach will
appeal to the industry too, he
believes, as a promotional tool for
new talent and product. But for
their supporters, magazines could
go further, eventually becoming
the predominant video format.

Perhaps more daunting is the
promotion  across  Europe’s
language barriers of a ‘music’
video that is heavily dependent on
speech. Here there are different
approaches: despite the cost,
Hard ‘N’ Heavy is subtitled out-
side the UK; BMG subtitles only
its own metal title. “We are
undecided whether it is necessary,
as at least 60% of the programme
is musical)” says Workman,
adding that orders for the English
version of Metalhead have come
even from countries where a sub-
titled version is available.

Sales of Hard ‘N’ Heavy, still
the only mag actually tested in the
marketplace, have been slower on
the Continent than in the UK. But
Voss puts this down as much to
underdevelopment of video as a
whole as there is resistance to
magazines: ‘‘Perhaps we are even
luckier introducing magazines
there at the same time as sell-
through video - they can develop
simultaneously. In five years |
think they will be a huge part of
the market?”

The magazine format may also
take the music video out of just
the music and video stores, and
into the traditional home of

Apparent drawbacks such as
the limited shelf-life of releases
superceded every two months do
not deter the video publishers.
They point out that compilations
of current hits often have an effec-
tive life of only about a month.
Moreover, they can promote the
back catalogue to late converts.

nel 5 (AMV856, 112 minutes) %
The Other Side Of Nashville a
country collection from Channel
5, featuring Johnny Cash, Willie
Nelson, Emmy Lou Harris and
others (CFM2542, 107 minutes)
* Live At Montreux R&]

songstress Etta James at the 1989
Jazz Festival, from Island Visual
Arts (IVA052, 60 minutes) *
Miles In Paris Miles Davis live at
the Zenith during the 1989 Paris
Jazz Festival, from WEA Music
Video Germany (903171550-3,
60 minutes) * The Blues
Brothers Band Live In Montreux
at the 1989 Jazz Festival, from
WEA Music Video Germany
(903171758-3, 60 minutes) *

N E W RELEASTES
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Despite  possible  consumer
resistance to spending such large
sums there, for the distributors
they are an ideal place to build the
regular buying habit. “Just as
someone goes in for his Kerrang
every Wednesday, he will get the
video every time it comes out;”
says Voss.

With the arrival of BMG’s
titles, particularly Metalhead, the
market is about to get very com-
petitive - but the players believe
there is room for everyone.
Workman: “With video
magazines, as with the press, there
is room for a number of titles -
each market could bear perhaps
two or three!”

Meanwhile, Hard ‘N’ Heavy is
consolidating its  established
status in the heavy metal world,
taking on promotional activities
such as sponsorship of the Don-
ington festival. Virgin is confident
that with that behind it, the video
will remain market leader.

However, currently, Virgin has
no plans to take on new projects.
“Hard ‘N’ Heavy has a narrow
but deep market;” says Voss, ‘‘and
we are putting all our efforts into

learning about that, though we
would eventually like to move into
others.

“But;” he adds, “I wish BMG
luck. Anything that develops
music magazines has got to be
good”

FAST FORWAR

PolyGram Video is to release the
controversial movie ‘Summer
Dreams: The Story Of The
Beach Boys’ on August 27,
following an unsuccessful action
by the band to block it in the
courts. The surfing heroes
objected to the film’s frank por-
trayal of their ‘outrageous
lifestyle’ during the 60s.

* * *

Another  controversial music
story is released by MCEG
Virgin Vision onto the UK ren-
tal market on July 27. ‘Great
Balls Of Fire’ charts the rise of
50s rock & roll legend Jerry Lee
Lewis, and his swift downfall on
the discovery of his marriage to
a 13-year-old cousin,
* *

*
London-based M-Ocean  Pic- |
tures have added French film |
and promo director Roch
Stephanik to their roster. As well
as the award-winning short films
“Un Tour Au Bois’ and ‘Bisbille’,
in 1989 Stephanik was responsi-
ble for the videos for Herve
Paul’s Quand Tu T’En Iras and
Sheppard by Buzy, both of |
which received CNC awards,
and this year directed the promo
for Michael Turner’s O Mama.
*

If the recent success of FAB's
single Thunderbirds Are Go has
inspired nostalgia for Gerry
Anderson’s  classic  puppet
series, then Channel 5 come to
the rescue with their latest
releases. Thunderbirds Volume
13 (CFV07462, 97 minutes,
RRP  £7.99) features the
episodes ‘Attack Of The
Alligators’ and the ‘Duchess
Assignment”. Also available are
three stories on ‘Joe 90 - Volume
6" (CFV04422, 100 minutes,
RRP£7.99).

Please send your informa-
tion about videos to Paul
Andrews, Music & Media,
Rijnburgstraat 11, 1059 AT
Amsterdam, Holland.
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Busy week, what with recover-
ing from the NMS in New
York, and then dashing off to
Paris for the Jean-Michel Jarre
spectacular! Spectacular it was
indeed, although the sight of all
the colour-coded VIPs trying to
attend the party afterwards was
even better. Then came trying to
get back to my bed ... no taxis to
be had, and the metro had shut
down. And after walking for
miles, along with 2 million others,
I discovered my hotel bar was

shut.

After that, I was off to the UK
to join my pals at BBC Radio 1
for a roadshow ... So, I'm sorry |
couldn’t make it to the One World
Music Festival in Cologne or to
your party Hit Radio N1. | was
just too knackered, but thanks
very much for the invitations.

B0

My good friend John Peel hit
on a crafty way of watching the
England-Cameroon World Cup
game while trying to present a
show on Radio Cambridgeshire -
he stuck on a seven-minute single
at 33rpm. And it was 11 minutes
later that a listener rang in tocom-
plain he was playing the record at
the wrong speed!

Now, programming question of
the week. What do you do with
novelty songs like Bob Geldof’s
The Great Song Of Indifference?
It doesn’t readily fit into any of
these odd format categories
“experts’’ are trying to squash us
all into, unless you are a top 40
show. And did UK stations
playlist Pavarotti when he
charted? And what do you do
with those annoying little novelty
songs that spring up from time to
time? Somebody somewhere has
to play them otherwise they
wouldn’t be a hit. And what
exactly is the difference between
‘adult contemporary’, ‘contem-
porary hit radio’ and ‘top 40’
anyway?

There’s a new dance craze on its
way over from the US called the
“slide’, a controlled flurry of leg
and arm movements that
resembles running on the spot.

D | O

But the crucial feature is that you
need to be totally alcohol and
drug-free before you can even
attempt the dance, something
which could hinder its progress in
certain clubs 1 could mention.
And my grandfather tells me it’s
simply 50s dance the ‘Madison’
under another name.

More US radio stunts: there
was a Watermelon Bash, as
organised by WGLF/Tallahassee,
where three truckloads of unsold
watermelons were eaten, used for
bowling and tossed, for prizes.
They even ran a seed-spitting cons
test which must have sounded
very interesting over the air.

Italy’s biggest musical export
Eros Ramazzotti has added a
third concert to the two scheduled
in Rotterdam during his Euro
tour. Meanwhile, his latest LP In
Ogni Sensi has been in the
Eurochart Hot 100 Albums for 14
weeks, including 11 in the top 5,
and has sold 1.5 million copies in
Europe. That makes him the top-
selling Italian artist since the
Eurochart started five years ago.
A remarkable feat, particularly
since he sings mainly in Italian.

No birthdays of any note at all
except for Eric All By Myself
Carmen, who will be 41 on

August 11. It must be because
everyone is on holiday at this time
of the year! However, as | am off
on holiday myself, here are next
week’s anniversaries as well. On
August 13 it will be 25 years since
the Beatles released Help and 24
years since The Lovin’ Spoonful
topped the US charts with that
steamy classic Summer In The
City. On August 15, 21 years ago,
the  Woodstock  generation
gathered at, yes, you guessed it,
‘Woodstock, to hear a ‘Who's
‘Who' of 60s rock. On August 16 it
will be 13 years since Elvis died
and 15 years since Peter Gabriel
left Genesis to go solo. Five years
later Bill Ward left Black Sab-
bath, Jools Holland left Squeeze
and Cosy Powell left Rainbow.
Another nice little segue there!
Now, as I'm off to lie on a
beach somewhere this week
(recovering from jet lag), there
won’t be any words of wisdom
from me next issue. However, [
will be leaving you with a little
light holiday reading about
millionaires. Wonder what they
are playing in Corfu this summer?

Rzyba,

I M A K I NG W AVES

W Format: MOR to AC.

B Top shows: ‘Mega-Herz, a
musical game show.

W Target audience: 25-50.

m Actual audience: 140.000
(Media Analyis 1989).

m Hours on air: 06.00-12.00;
14.00-17.00; 18.00-midni

Head of musicc Matthias
Schoeffl: ‘Basically we play pop
music that doesn’t hurt. Depen-
ding on the time of the day, we
play from 10% to 20% German-
language titles. Each of our
editors compiles the running
orders for programmes through-
out the day. We do not use a com-
puter to make out playlists at the
moment, but we plan to have in-
troduced a system by this
autumn. As yet, however, we have
not decided on which system it
will be. Some of our presenters
have regular shows, but for the
most part they operate on a
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Frequency: 101.8 MHz.
Founded: 1985, on air end of
1987.

Ownership: various
(acvapher) publishing

Mdresx Lalnslrasse 1-5, 7500

'Nephone: 49-721-16060.

rotation basis.

“Welle Fidelitas, which is
monitored by Media Control,
broadcasts 15 hours of its own
programming a day. We share
our frequency for three-and-a-
half hours with Radio Badenia.
For our night-time programm-
ing, from 00.00-05.30, we have
joined together with Antenne
Stuttgart, Radio Regional Heil-
bronn and RT 4 in Reutlingen.
Three weeks per month Antenne
Stuttgart produces the program-
ming, which we air. One week per
month, Radio Badenia fills this
time-slot.

—— Tuning In To Welle Fidelitas

“Our area ex-
tends to a radius of about 80
kilometres around Karlsruhe. As
a regional sender we place a lot
of value on our identity, sn we do
not broadcast any

A

Prreter Karsruher Aundhunk

programmes, and we produce all
of our own jingles. Of course, we
also present a number of con-
certs in our area with such artists

. as the Austrian Erste Allgemeine

Verunsicherung or Howard Car-
pendale.

““In the spring, we also put our
mobile unit on the road more
than any other time of the year.
We are not so involved with sport
clubs or organisations, but we do
undertake a lot of co-| pmduc-

on the spot, and these were then
broadcast. This has proven to be
a very effective means for us to
establish Welle Fidelitas with the
communities within our broad-
casting area.

“Like most of the other
private stations in Baden Wurt-
temberg, our future plan is to
earn a lot of money and stabilise
our economic position, to insure
e g .

gl

tions with local For
instance, the Commerz Bank
recently re-opened in Karlsruhe
after extensive remodeling and
we sent our mobile unit out, and
broadcast live from the bank.
Banking customers had an op-
portunity to fill out request cards

lity We
have just got a new MD, Juergen
Bauder, and a new programme
director, Michael Lindenau, both
from Radio 7 TON. in Baden
Mergentheim. So, we are looking

forward to a bright future!” [J
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ST: Studio.
IN: Interview

UNITED KINGDOM

8BC RADIO | - London
Chris Lycett - Sen. Prod.
Aist:

AD Prince- Thieves In The Temple
B List:

AD Dream Warriors- Wash Yo
Jon Bon o Bze Of Gloey
Little Angels- She’s A Little
Sinead O'Connor- The Emperor

CAPITAL RADIO - London
Richard Park - Prog. Contr.
AList:

AD Dan Reed Network- Rainbow
Vixen- How Much Love
Together. Hard Core Outroar
Cher- You Woukdn't Know Love
Sting- Englishman In New York
Lindy Layton- Sity Games
Prince- Thieves In The Temple
New Kids O/T Block- Tonight
Keith Sweat- Make You Sweat
Jam On The Mutha- Hotel CA
Dream Warriors- Wash Your
2Z Top- Doubleback
Bombalurina- Ity Bitsy

METRO FM - Newcastle
Giles Squire - Prog. Contr.
AlList:
AD Cher- You Wouldr't Know Love
oxette- Dangerous
Phil Coling. That's Just The
Jon Bon fosi- Blaze Of Glory
Betty Boo- Where Are You Baby

Tina Turner- Look Me In The
Duran Duran- Violence Of

PICCADILLY RADIO - Manchester
David Dunne - Head Of Music

Alist:
AD Technotronic- Rockin' Over

Jungle Brothers- Doin' Our
Lise:

AD Loogaila- Walking On Sunshine
‘The Chimes- True Love:
DNA/Suzanne Vega- Tom's Diner
8 B Drvor Folon
Raintree County- T
Jode Cole- Baby It's mm‘m
En Vogue- Lies

'GREATER LONDON RADIO - London

Trevor Dann - Head Of Music

AD Dan Reed Network- Rainbow
Katydids- Gir In A fgsaw
Go West- King Of Wishful
Power Of Dreams. Never Been
Steve Booker- Wedding Day
22 Top- Doubleback
Conspiracy- Everytime You
Mariah Carey- Vision Of Love
List:

H JonBan - Bze Of Glry

BRMB - Birmingham
Robin Valk - Head Of Music
Aist:

/AD Technotronic- Rockin® Over The
Pauia Abdul- Knocked Out
DNA/Suzanne Vega- Tom's Diner
MC Hammer- U Can't Touch This.
FAB- Thunderbirds
Stone Roses- One Love
Roxette- It Must Have Been

ek

New Kids OIT Block- Tonight

Bell Biv Devoe- Poison

Lindy Lo Sy Genes
am Warriors- Wash Your

RADIO CLYDE - Glasgow
Alex Dickson - Prog. Dir.

AList:
AD Wendy Mabarry- All That
Cher- You Woukln't Know Love
Roxette- Listen To Your Heart
DNA/Suzanne Vega- Tom's Diner
The Impossible- How Do You

Lonnie Gordon- Beyond Your
B List:
AD Jeff Healey- | Think | Love
Duran- Violence Of
Blue Pearl- Naked In The Rain

MDIOCITV Liverpool
ny McKenzie - Head Of Music
m«

4D Rego Bele- Make ke Lke
Betty Boo- Where Are You Baby
‘The Soup Dragons- I'm Free
List:

st:
AD jaice Dempsey- Do You Realy

g
£

Tyler Colins- Girls Nite Out
Rhythm Clob- Raindrops

Nancy Wison- Don't Ask My

MC Hammer- Have You Seen Her

'RADIO TRENT GROUP - Nottingham
Len Graat - Deputy Prog.Dir.

AList:
AD The Impossibles- How Do You
Duran Duran- Violence Of
27 Top- Doubleback
st:

AD Cher- You Woukin't Know Love
Hugh Harris- Rhythm Of Life
Dan Reed Network- Rainbow

CList:

AD Five Thirty- Abstain
The Senators- Brown Eyed Girl
Dream Warriors- Wash Your
Gary Clik Beef
Partners In Kryme- Turdie

DOWNTOWN RADIO - Beffast

Jef Healey- ( Think | Love
Roxette- Listen To Your Heart
Craig McLachlan- Amanda
Dolores Keane/Mick Hanly- My
DNAVSuzanne Vega- Toms Diner

Madonna- Hanky Panky

GWR - Bristol/Swindon
Andy Westgate - Head Of Music
Alist:

AD Blue Pearl- Naked In The Rain
Madonna- Hanky Panky
The Soup Dragons- I'm Free
Partners In Kryme- Turtle
Pauta Abdul- Knocked Out

B List:

AD Steve Booker- Wedding Day
Hugh Harris- Rhythm Of Life
Bruce Hornsby- Across The River
27 Top- Doubleback
Jungle Brothers- Doin’ Our

2d O'Connor- The Emperor
Big Country- Heart Of The
Innocence- Slent Voice
Tingo Tango- t s Jazz
Rosie Ania- Eyes Of A Woman
Power Of Dreams- Never Been
Lies Damned Lies- Love Among
€n Vogue- Lies

RED ROSE RADIO -
Preston/Black
Kenni James - Head Of Music

AD The Chimes- True Love
Mariah Carey- Vision Of Love

Heart. | Didn't Want To Need

TION REPORTS

ATLANTIC 252- County Meath
Paul - Head Of Music
PP Madonna- Hanky Panky
ners In Keyme- Tortle
Johnny Gale- Rub You The
Mariah Carey- Vision Of Love
Elton john- Healing

Babyface- My Kinda Gil
Go West- King Of Wishul

DNA/Suzanne Vega- Tom's Diner
Jon Bon Jovi- Blaze of Glory
Dream Warriors- Wash Your Face
River City People- CA Peaple
Bananarama- Only Your Love

RADIO RADIO - Manchester
Nigel Williams - Sen. Prod.

AD Pauta Abdul- Knocked Out
Michael Bolton- When I'm Back
Calloway- | Wanna Be Rich
Dream Warriors- Wash Your
En Vogue- Lies

List:

AD Katydids- Girl In A fgsaw
Hugh Harris- Rhythm OF Life
Lies Damned Lies- Love Among
Tingo Tango- It s Jazz

RADIO HALLAM - Sheffield
Dean Pepall - Head Of Music

Alist:

AD Prince- Thieves In The Temple
Cher- You Wouldn't Know Love
UB40- Wear You To The Ball
Candy Dulfer- Saxualty

AD En Vogue- Lies
The Chimes- True Love
Was Not Was- How The Heart
DNASuzanne Vega- Tom's Diner
Lonnie Gordon- Beyond Your
Bruce Hornsby- Across The River
Jon Bon Jovi- Baze Of Glory
Sam Brown- Mindworks
Corey Hart. A Litde Love
Clist:
AD Partners tn Kryme- Turde
RADIO BROADLAND - Norwich
Dave Brown - Head Of Music
PP Pasadenas Reeling
Go West- King Of Wishful
River ity People- Carry The
Heart-1 D't Want To Need

Senators- Brown Eyed Girl
Beoce oty Acros The River

AD cmr You Wouldn't Know

8

AD Kuyﬂwdl— Gitn A Jigsaw
Nikki- Notice Me
DNA/Suzanne Vega- Tom's Diner
Roxette- Listen To Your Heart
Everything But The Girt Take
Wendy MaHarry- Al That ['ve
impossibes- How Do You Do ft

FOX FM - Oxford

Steve Ellis - Prog. Contr.

AD Blve Pearl- Naked in The Rain
Phil Coflins- That's Just The
Fab- Thunderbirds Are Go
Bruce Hornsby- Across The River
Massivo- Loving You
Partners In Kryme- Turde

RTL 208 - London
Jeff Graham - Prog. Dir
PP ONAJSuzanne v:,,.A Tom's Diner
Roxette- Listen To Your Heart
Da-Yeene- Drive My Car
List:

AD Partners in Kryme- Turde
Jungle Brothers- Doin’ Our
Dan Reed Network- Rainbow

B List:
AD Tingo Tango- It I Jazz
CList:

AD Duran Duran- Viokence Of
Lindy Layton- Silly Games
Bily ldol- LA Woman
Taylor Dayne- Love Wil Lead
Cold jam- Last Night A D}
Ben Liebrand- | Wish

Jane Child- Welcome To The
54-46- You'll Never Get To

SWANSEA SOUND - Wales

Lonnie Gordon- Beyond Your
DNA/Suzane Vega- Tom's Diner
Li

AD Sinead O Connor- The Emper
ks oo i m s On
y Fi- Srawberry Fiekds
N, e e

CENTURY RADIO - Dublin

Keith Pringle - Head Of Music
PP Mary Black- Another Day

Craig McLachlan- Mona
Rollng Stones- Almost Hear

Oleta Adams. Circle Of One

WEST GERMANY

BAYERN 3 - Munich
Chw-ilkhm Head Ent. Pgms.

A5 i o T s Just The
i-Noize- Stand All Together

Edo Zarki- Uns Bleibt Die
zm Machine- Maldon

3D Y. e Me Good

WDR - Cologne

ing Roth - DJ/Prod.

AD Candy Fii- This Can Be Real
Queen- We Are The Champion
Phil Colins. That's st The
Fish- The Company
EAV- Samurai
Jason Donoran- Another Night

NDR - Hamburg
2 Ackermann - Head Of Music
High Rotation:
Kunze. Groesser Als
Peter Blakeley- Crying In The
Gary Moore. Sl Got Thi
Roxette- It Must Have Been
Eros Ramazzots- C'e Una
Dance WIA Stranger- Invsible
ty- Message In The
Elton fohn- Ciub At The End
Edo Zanki- Uns Bleibt Die
rasure- St
Wison Phillps- Hold On
New Kids OIT Block- Step By

AD Colin James- Give It Up
Craig Mctachian- Mona
Petula Clark- Cheatin' Heart
Barbara Weathers- All| Know
Marianne Rosenberg: ich Bin
Juliane Werding: Der Himmel

AV- Samurai

Cagey Strings- Tausendmal Im
SWF - Baden Baden

H

Ulli Frank - .
AD Zouk Machine- Maldon
The Time. Jerk Out
Horse- Sweet Thing
Duran Duran- Violence Of

$OR - Suutgare
- Prod.

AD janc Chid Wecome To The

LP Dionne Warwick

RB 4- Bremen
Axel Sommerfeld/

Burghard Rausch - D/Prod.
AD Aztec Camera- Crying Scene

Blaze- We All Must Live
Dogs DAmour- Victims Of
Gene Loves Jezebel- ealous
The High- Box Set Go
Monie Love- Monie In The
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Jef Lynne- Every Litde Thing
Norbert & Die Feiginge- Manta
Purple Schulz- Du Hast Mi
Saint Etenne- Only Love Can
Might Be Giants- Istanbul

Vixen- How Much Love

SR/EUROPAWELLE SAAR

Dieter Exter - D)/Prod.

AD Crests- Siteen Candies
Prince- Thieves In The Temple
Aias. Haunted Heart
Craig MeLachian- Mona

Bananarama- Only Your Love

RIAS 2- Berlin
Haney Gross - Hoad Of Muskc

F\:nwwod Mac- Skies The
Richard Marx- Chikdren Of The

Timmy Thomas- Why Can't We

SF81- Berlin
rgen Juergens - Head Of Music
AD Gloria Estefan- Cuts Both
Terry Davi- | Reall Do Love
Cora- | Cal 1t The Blues
Concrete Blonde- joey
Conspiracy- Everytime You
Willam Pt Such A Lonely

RADIO GONG - Nuremberg

Fleetwood Mac- Sky Is The
LP Aias

RADIO CHARIVARI - Nuremberg
Mathias Hofmann - Music Dir.

PP Wilson Phillps- Hold On

ollns- That's Just The
Vaya Con Dios- What's A

STAR#SAT RADIO - Gruenwald
. Di

fop
'Was Not Was: Ppa s A
A Me Lorain-
Jff Lynne- Evzry Litde Thing
Madonna- Hanky Pank)
ELO- Bluebind
World Party- Put The Message
Hammer- U Can't Touch This
Basia- Baby You're Mine
Jeff Lynne- Don't Say Goodeye
Dion- Sea Cruise
Sandra- One More Night
World Party- God On My Side
Gibert O'Sulivan- So What
Fritz Brause- Only Lies
Workd Party- Way Down Now
AD Dave Edrunds- Stockholm
Jef Lynne- Stormy Weather
Kiss In The Dark- Come Back
New Kids O/T Block- Tonight
Kid Creole & Coconuts- Cory's
UB40- The Way You Do The

HIT RADIO NI - Nuremberg.

Ben Liebrand- | Wish

RADiXANADYZ nm
\rmin Kessler - Head Of
nspiracy- Everytime oo ome
AD Phil Colins- That's just The
Y Sweet Sensation- If Wish
Joe Cocker- Living In The
Candy Fip- This Can Be Real

Robert Earl Wikson- Never
Prince- Thieves In The Temple
LP Glenn Medeiros

SCHWARZWALD RADIO - Freiburg

Lothar Engel - Head Of Music

Playlist Top
New Kids OT Block: tep By

Cover Girls- All That Giiters.
Roxette- It Must Have Been

urythmics-
Belinda Carlsle- Summer Rain
Erasure- Star

Eros Ramazzotti- Amart £

Dusty Springfield- Reputation

OK RADIO - Hamburg
John De Graaf - DJ/Prod
PP Tom Kimmel A

Was Not W Papa Was A
Tears For Fears- Famous List

sunors 1 Paris
Marc

a - Prog. Dir.

PP Nkohﬂ Si Elle Veut

AD Paul Young: Softly
Marc Lavoine- Rue Fontaine
Bandera- | Wana Know The
Kassav- Ovle

LP Marish Carey

RADIO NANTES

Pascal Amiaud - Prog.

PP Boule Noire- Aimer D'Amour

UB4O- Kingston Town
Alannah Myles- Black Velvet
Phil Colling- Something

AD  Julen Clerc- Petcs Pois
Baararam- O Yur Live

STATION REPORTS

AD Dance Classics- The Summermix

Soesd O Conner. The Enperor
John Hitt- Bring
o P, Doce P

NOS - nﬂum
‘Tom Blomberg - D/Prod.
PP Ninh(ulu-h’lwbo
VARA - Hilversum
Louis Verschuur - Head Of Music
PP Kid Frost- La Raza Mix

mond wh Groenewoud- i Ben
AD  Poison- Unskinny Bop
Calvin Russel- A Crack In

AVRO - Hilversum

way
AD  Colin ames- Give it Up
Fleetwood Mac- Sky's The
Paul Laine- Dorianne
Madonna- Hanky Panky
LP Colin james

RADIO 7 TON. - Bad Mergentheim
Music

PP Napoli Per Noi
AD  Craig McLachian- Mona
Paul Young- Oh Girl
Fleetwood Mac- Sky's The
LP EdoZanki

RADIO SALU - Saarbruecken
Adam Hahne - Prog. Dir.
PP Sinead O'Connor- The Emperor
Thunder- Gimme Some Lovin’
amily Stand- Sweet
Phil Colins- That'sJust The

- The Music Goes Round
Five Star- Hot Love

Circle

LP Sanum

RTL - Paris
Monique Le Marcis - Head Of Prog.
AD  Pavia Abdul- Knocked Out
Julien Clerc- Pecits Pois
John Dummer’s FMB- Nine By
Bernard Lavillers- La Salsa

Al

s

Sydney Youngblood- Ain't No

EUROPE 1 - Paris.
Yeonne Lebrun - Prog, Dir.
Lid Si Elle Veur

Head Of Music

Chaudia Philps- c.m n
t Of N

L

James
RFM La Radio FM Network
Jean-Bruno Michaud - Prog. Mgr.

PP Tears For Fears- Advice For

Joelle Ursull- White & Biack
S risingFor Biing

AD Wilson Phiips- Hold On
Richie Havens. Home
Skipper Wise- Sunding

umo HAXXMUN pari
s - Prog. Dir.
rgriowen tup
Foot Brothers- II Suffi

Amnesia- Drop The Stick
Stevie V- Dirty Cash

Betty Boo- Do’ The Do
Art Of Noise- Art Of Love

PP London Beat I've Beer
Widife-Sberia

TROS - Hilversum
Ferry Maat - Head Of Music
PP Rene Shuman- In Our Minds

KRO - Hilversum
Paul van der Lugt - Head Of Music
Top §:

Jon Bon Jovi- Baze Of Glory
Neville Brothers- Bird On A Wire

Prince- Thieves In The Temple
PP Sinead O'Connor- The Emperor

NCRY - Hilversum
De GrootHenk Mouwe - DY/Prod.
PP Warm Sounds- Birds And Bees

SKE RADIOS ey
Lathouwers - Operations Mgr.
Jits
Mecano- Hio De La Luna
a Con Dios- What's A Woman

En B: Roxette- It
Philippe smmw; Prog. Dir. Warm Sounds- Birds And Bees
Bruno Allain - Prog. Dir. B List:
Vaya Con Dios- What's A Woman | AD ~ Zouk Machine- Maldon

Snap- Ooops Up
New Kids OT Block- Step By

Ryan Paris- Doke Vica 90

RADIO VITAMINE - Toulon
Mathias Combes - Prog. Dir.
PP United Festgs OF Europs
AD She Ain't

AD  Paul Young: Softly Whispering
Marc Lavoine- Rue Fontaine
Bandera. | Wanna Know The
Kassav'- Ovle

LP Mariah Carey

SUD RADIO - Toulouse
Marie Ange Roig - Prog. Dir.
AD  Black Box- Ex

Phil Colls- Something

Les Forbans- La Bamba
LP  Beats ot

James Brown (Comp)

NRJ - Network
Max Guazzini - Dir.
i

itparade:
AD' Elton John- Club At The End
Jane Child- Don't Wanna Fall

SKYROCK - Paris

Laurent Bouneau - Prog. Dir.

AD  New Kids O/T Block- Step By
Black Box- Everybody

FUN RADIO - Paris

J.P. Millet - Prog. Dir.

AD Bananarama- Only Your Love

Ain't

Paula Abdul- Knocked Out
Big Fun & Sonia- You've Got
Eros Ramazzotui Se Bastasse
Yazz- Treat Me Good
[T & The Big Family- Moments
Soul It Soul- A Dream's A
Beats International- Won't
Dusty Springfeld- Reputation
Lisa Stanfeld- You C:
Double Dee- Found Love

Janet Jackson- Escapade
Lorca- Ritmo De Loa N
Toto Cutugno- Ensieme 1992

c
AD' Mariah Carey- Vision Of Love
Beach Boys- Calfornia

RADIO 10 Amsterdam

Peter Rijsenbrij - Head Of Music

AD  London Beat- I've Been
Minghi & Mietta- Vattene
Oleta Adams- Circle Of One

PH Samson- We Love To Love

[ [
RMC COTE D'AZUR
AD Kid Frost- L R BRT
Mano Negra- Pas Assez De Toi | Jan Hautekiet/Mark Coener
Maxi Priest- Close To You Top 10 playlist:
Jine Chid- Don't Wanna Fall Wendy & Lisa- Eri

Junior Tucker- Dot Test

RADIOVEIRATION  Oriets

Bruno Witek - P

PP jimmy Somervie- ol My
Stewaru/Dulfer- Lily Was Here
Kim Wide- Can't Get Enough
Tina Turner- Foreign Affair
Roch Voisine- Pourtant
Beats Inc'- Dub Be Good To
Notting Hillilies- Your Own
Tears For Fears- Advice For
Seduction- Two To Make It
Depeche Mode- Polcy Of Tuth

AD  Michel Polnarefi- Kama Sutra
Eros Ramazzotui- Se Bastasse
Richard Marx- Chikiren Of The
Mark Boyce- Hey Litde Girl
MC Hammer- U Can't Touch This
The Christians-  Found Out
Elton John- Club At The End
Roch Voisine- Avant De Partr
Alannah Myles- Black Veivet
Jane Chid- Don't Wanna Fall

H O N D
VERONICA - Hilversum
fans r Veen - Prog. Dir.
PP Kid Frost- La Raza Mix
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oo Hitt. Sclen Momens
Something Happens- Parachute
Nevile Brothers- Bird On A
Steve Earle- The Other Kind

Jongle Brothers- Doin’ O
‘An Emotional Fish- Celebrate
The Pixies- Velouria

BRT - East Flanders

Sinia - Prod.

AD UB 40- Kingston Town
Paul Young - Oh Girl
Gury Josh- Whose Law
Ehon John- Club At The End
Mecano- Hio De La Luna
Rozlyne Claske- Eddy Steady

e Roy- Sandin’ On A Boat

Mieke- Viinders In Je Buik
Margriet Hermans- Loop Niet

BRT 2. West Flanders

Peter de Groot - Head Of Music

PP Double Trouble- Love Don't

AD Two Men Sound- Samba Megamix
Luciano Pavarotti- Caruso
Gloria Estefan- Get On Your
Chyp-Nothic- Nothing Compares
80b Geldof- The Great Song

Bart Kael- Zel J Voor Het
LP  john Doe

RTBF RADIO 2 - Hainaut

PM Sampson- We Love To Love:
Elton John- Blue Avenve

[ swiTzZERLAND]

A. Birenne/Ph. Jauniaux
AD Technotroric- DRS 3 - Basel
Adamski Kiler Christoph Alispach - Music Coord.
Toto Cutugno- Insieme 1992 Playlist Top 5
Frank Michaek- Ten Vas Pas Post Post Modern
LP Madonna tnspiral Carpets- She Comes
The Liac Time- Al For Love
RADIO CONTACT F - Brussels Man Go Fish- Sentimental Me
Jean-Lou Bertin - Prog.Dir. Tonton David- Peuples D
AlList LP John Doe
New Kids OFT Block-Step By Steve Earle & The Dukes
Gray & Barbelven- A Toutes The Jelyish Kiss
Pasadenas- Love Thing Katydds
$nap- Ooops Up Iggy Pop
Charles D Lewis- Soca Dance
Claude Barzotti- Aime Mol Soundurack Dick Tacy
Joelle Ursuil- White & Black Tony! Toni Tone!
Benny B- Vous Exes Fous
Minghi & Mietta- Vattene COULEUR 3 - Lausanne
Alin C i
Zouk Machine- Maldon 4D Thock brder Ly He Down
Vanessa Paradis- Tande LP  Gang Of Fou
AD  Taylor Dayne- Love Will Lead

Florent Pagny- Ca Fait Des
Trierry Hazard- Le Jeck
Eros Ramazzoty

Craig MeLachlan- Mora

Mecano- Une Femme Avec Uné
Pt Colins- That' Just The
Madonna- Hanky Panky

Two Man Sound- Samba Megamix
Pasadenas- Reeling

«Aolo coNru:T NL - Brussels
rog. Dir.

MC Hammer- U Can't Touch This
Gary Moore. SillGot The

Snap- Ocops Up

Vara Con Dios- What's A

Stevie V- Dirty Cash

New Kids O Block.Sep By
Roxette- It Must Have Been

Van Neygen & Same- Veel Te
Jason Donovan- Another Night
Al i E

S

Ramazzots-
Roziyne Clarke- Eddy Steady
Duran Duran- Violence Of
athias Reim- Verdamm Ich
Phil Colins- That's Jusc The

RADIO EXPRES - Antwerp

Wison Phikps- Hold On

Jason Donovan- Another Night
Patrick Onzia- Maar Wedden

AD Chico & Roberta Frente A
Phil Collns- That's Just The
Bart Kaell- ZelJe Voor Het

RADIO ANTIGOON - Antwerp
Piet Keizer
Airplay Top 10:
Rolyne Clrke- Eddy

Mecano- Hijo De La Luna
Clouseau- Wil Niet Dat Je Weg
MC Hammer- U Can't Touch This
Stevie V- Dirty Cash

Confettis Put "M Up

$nap- Ooops Up

Alannzh Myls- Black Velvet
Adamski- Kiber

Candy Dulfer- Saxuaity

Al

S
2
£
H
z
7

Technotronic. Megamix

RADIO ROYAL - Hamont-Achel
‘Tom Holland - Prog. Dir,
PP London Beat- I've Been
AD Stone Roses- One Love
The Chimes- True Love
Sinead O'Comor- The Emperor
Cowboy Junkies- Cause Cheap

Clem Dt )/Coord.
AD' Go West. King Of Wishful
The Saints- The

Ji Sobue- Lving Color
Satrox- Together Forever
Matthias Reim.- Verdammt Ich
Madonna- Hanky Panky

IADIO ronm\uun lem
nstein -

b Phlﬂppe ot S s
Joe Cocker- Living In The
Steve Earle- The Other Kind
Tom Kimmel- A Small Song
Beverly Craven- Woman To
Colin James- Give It Up
Brent Bourgeois- Dare To Fal
Alsbama- Gull Of Mexico

cazia Di Michele- o € Mio

Nty Grity Dirc Band- Rest
Pauine Ester- Le Monde Est
Double Trouble- Love Don't

RADIO BASILISK - Basel
Wik Scul - DJCo-Ord.
Bob Geldof- The Song Of Great
Bonnie Raitt- Have A Heart
Madonna- Hanky Panky
Wison Phils. Release Me

=
s

Marizh Carey
Wikson Phiips
Toto

RADIO ZUERISEE - Staefa

Ueli Frey - Head Of Mu

AD Peter Comelis- Zufalig
Pasadenas- Reelin
Phil Collins- That's ust The
Bonnie Raitt

LP  joha Har

Have A Heart

dl‘l - Head Of Music
AD  Guru Josh- Whose Law

Stevie V- Dirty Cash

Beits International- Won't
LP Mariah Carey

Anita Baker

ANTENNE AUSTRIA - Vienna
Doris Kodat - Head Of Music
AD " Medeiros/Brown- She Ain't
Depeche Mode- Policy Of Truth
Go West- King Of Washful
Janet Jackson- Come Back To
C

Hot Powerplay:
Elton johe- Club At The End Of
Snap- Ooops Up
Eric Clapton- No Alibis
Kyl Minogue- Better The
New Kids OT Block- Step By
Gary Moore- Sl Got The
Jane Chikd- Don't Wanna Fall
Roxette- ft Must Have Been
€n Vogue- Hol

continues on page 20
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Phil Collins- Something
0 Philips- Hold On
Biack Box- Everybody

RETE LS ke
roni - Prog. Dir.
G Bemon DJ/Prod.
Playlist Top I5:
Madonna (LP)
Soul i Soul( LP)
Papa Winnie (LP)
Denis Azor- A LiLa

 (LP)
SecchilO Johnson- | Say Yeah

Al

3

Brent Bourgeois- Dare To Fall
Jude Cole- A View From 3rd
George LaMonde- Bad Of The

RADIO DIMENSIONE SUONO

Carlo Mancini - Music Director

PP St Pal- Stranger To Love
Melba Moare- Do You Really
Maureen Walsh- Thinking OF

Al

u
g

Prince- A Question Of You

RADIO MONTE CARLO - Milan
rancesco Migliozzi - Prog, Contr.
Playlist Top 10:
Micheal McDonald- ke It
Madonna- I'm Breathless
Al Stewart- Blue September

8) Thomas- Midnight Minute
Nevile Brothers- Bird On A
Crosby Stills & Nash- Live It
River City People- Walking On

AD  Brent Bourgeois- Dare To Fall
Jude Cole- A View From 3rd

RADIO PETER FLOWERS - Milan
Marco Garavelli - Prod.
PP Cheap Trick- Can't Stop
AD  Conspiracy- Every Time You
Five Guys Called Moe- She's On
X

“Bruce Hornsby- Across The River
New Kids OIT Block-tep By Seep
Poison- Unskinny Bop

RADIO MILANO INT. 101
Luca Dondoni - Pr.Manager
Giglo D'Amiroso- Prog. Oir
Prince. Thieves In The Temple
A i ]
Lois Lane- Fortune Fairytaes
Loose Ends- Don't Be A Fool
Melba Moore- Do You Really
Poison- Unskinny Boy
Brenda Russel- Stop Rumning
Innocence- Whisper

PADIO KISS KIss - Nles
Niespolo -

Impedam:: DontYou Forgs
A

s
Fd
3
H
i

Boogie Down Prod- Love's
Doro- Uholy Love

RADIO STAR - Vicenza

Waurizi aresi- Prog. Ok

Pasadens. Reclin

Kicking Bck Evryting
Duran- Violence Of

o
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Maxi Priest- Close To You
auman- Release Me
LP  The Time
Everyday People
Mariah Carey

20

RADIO MADRID - SER

Wifred Y Ls Ganga- La Abuela
PP Snap- Ocops Up

No e Pae. Contrabando De

Eros Ramazzotci- Canciones

Celua Cortos- Si No Me Veo

Madonna- Hanky Panky

24 O'Connor- The Emperor

Johany Gill Rub You The

Queen Latifah- Mama Gave

The Stone Roses- One Love

Popular FMICADENA COPE - Madrid
Carlos Finaly - Music Director
Playlist Top 5:

Joe Cocker. What Are You

Vaya Con Dios- What's A Woman

Michael Bolton- How Can We

AD  New Kids OIT Block-Step By
€l Uimo De La Fila- Musico
Presuntos Implicados- La Noche

CANAL SUR RADIO - Andalucia
Paco

Sanchez - Music

PP The Black Flame- Wl((hm] You
Bruce Hornsby- Across The River
Innocence- Whispe:

ot Mychal. e Mie From
Brother Beyond- The Girl |

AD 808 Sute- The Only Rhyme

w Box

21 Japonesas

lee MC

Snap
La Leshe Que Mamate

RADIO 16 - Madrid
Ana Blanco -

PP Beach Boys- Mediey

Los Eegances. Deame Enear
What's 2 Woman

Joe Cocker- What Are You

Radio Futura- Corazon De Tiza

Danza lovisible- En Celo

Gabinete Galigari- La Culpa
LP  Autec Camera

SAF RADIO - Stackholm
Martin Loogna - Head Of Music
Playlist Top I5:

D Aan . et K. Hell
$nap- Ooops Up

Twenty 4 Seven- | Can't Stand
New Kids O/T Block- Step By
Kayo- Another Mother

Nick Kamen- | Promised Mysell
Sandelin/Ekman- 10

Wikon Phiis- Hold On
DaYeene- Big Bad World

Gary Moore- il Got The

Alzanah Myles- Love Is
Brown/Sharpe- The Masterplan

umo cnv 103 - Got

- Music Director
P e T e Temple
Pointer Sisters- Friends
Miradie- Say That I'm The
Sinead O'Connor- The Emperor
Pasedenas. Reling
Passengers- The Chosen Ones

Al

°¥

Paul Janz- Every Litdle Tear
LP  Black Crowes

RADIO STOCKHOLM - Stockholm
Ulo Maasing - D}/Prod.
AD  Bombalurina- sy Bitsy
Kid Frost- La Raza Mix
Blue Pear- Naked In The Rain
Prince- Thieves In The Temple
The Time- Jerk Out
Rave- Soul On Soul
Dr Alban- Hello Africa
En Vogue- Lies

TION REPORT

RADIO GOTHENBURG

Leif Wivatt - Head Of Music

AD  Maxi Prist- Close To You
Pugh Rogeselt- Snart Kommer
Jason Donovan- Another Night
Leo Sayer- Cool Touch

The Beloved- Time After Time
World Party- Message In The
Pl Vo

Jeff Ly
New Kih OFT Block
Maxi Priest

Doty Srioghed
Jode Cob
Bruce Nmﬁb, & The Range

HIT FM - Stockholm

Johan Bring - Prog. Dir.
Top 10:
Sandeiin & Ekman- 10

Wison Phillps- Hold On
Hit House- 've Been Waiting
‘Twenty 4 Seven- [ Can't Stand
Soul Rebelion- Simple Rhythm
nner Circle- Bad Boys

Ol Max- Last Nite A D Saved
Paula Abdul Knocked Out
‘The Grid- Flotation

>
3

RADIO OREBRO
Arne Holmberg - Music Director
Playlist Top 10:
Deperados- Lovse
Go West- King Of Wishful
Toms Tivok Jag Tror Dom
ECL- Yorre Py Han
People- | Guess It
The Ehmes 1 Sall Havert
Hanne Boel. | Wanna Make Love
Maxi Priest. Close To You
Indigo- Galen
Chimie Fischer- It's Not

SFR - Norrkoping
Karlsson - Head Of Music
PP Candy Duifer- Saxuality
AD  Jeif Lyme- Lift Me U
Jenny Moreis- She Has To Be
Visen- How Much Love
Harris/Caroll- Don't Stop The
Go West- King Of Wishful
Hanne Bocl- | Wanna Make Love
Candy Dulfer- Saxuality
Mr Lee- Make It Funky
Rebel MC- Rebel Music
Everyday People- | Guess It
The Beloved- Time After Time
LP MC Hammer
Jeff Lynne

NRK- Oslo
Vidar Lonn-Arnesen - Prod.
Playlist Top 10:
Roxette- It Must Have Been
Heart- Al Wanna Do Is
Sors O Angke Corge
in't No Goodbyes
LR 8 S Whaes The
Domino- Angel Don't Cry
Lita Ford- Hungry
Michael Bolton- How Can We Be
New Kids OIT Block- Hangin'
Sap- Ooops Up

NRK - Oslo

Prod.
ADPrince- Thieves In The Temple
The Time- Jerk Out
Bananarama- Only Your Love
Jon Bon Jov- Baze Of Glory
Brent Bourgeois- Time Of The
LP  Clrk Datchler

RADIO OST - Rade
Kai Roger Ottesen - Head Of Music
AD King Kong- How Did Your Skull
Anne Linnet- Tusen Stykker
They Might Be Giants- Istanbul
Maxi Prest (LP)
Midoight Oil- Bedam Bridge
CC Cowbos (LP)
Toto- Love Has The Power

Equinox- Fine By M

Side- Why s It A Crime
Pavarou- None Shal Seep
Vision Fiekds- Far Down The
Paula Abdul Knocked out
Michael McDonakd: Tear It Up

RADIO 102 - Haugesund

Egil Houeland - Head Of Music

AD  Brent Bourgeois- Dare To Fall
Craig Mclachian- Mona
foto- Love Has The Power
Wison Phillps- Release Me
Nelson- Can' Live Without
Je Healey- Whie My Guitar

LP  Steve Earle & The Dukes

gy Pop
Joha Mayal
Hanne Boel
Steve Wynn
Marih Carey

STUDENTRADIOEN 'rnonso
Music

Roling Stones- Almost Hear
Skrukk- Slpp Mine Floyter
Liberties- Colour Of My Car

Kenneth Sivertsen- Sommandag
LP  Someloves
Aliman Brothers Band

RADIO FINN - Harstad
Tom Berg - Head Of Music
Playlist Top 5:
Roxette- It Must Have Been
Marish Carey- Vision Of Love
Smokie- | Feel Love
Vixen- How Much Love
Eros Ramazzotti- Amarti €
LP gy Pop
N Peter Mason

DANHAIKS RADIO - Arhus
Leif Wivelsted - Head Of Prog.
Top §:
Roxette- It Must Have Been
Twenty 4 Seven- | Can't Stand
Atannah Myles- Black Velvet
Heart. Alll Wanna Do
MC Hammer- U Can't Touch This

RADIO VOICE - Copenhagen
Bo Berg - Prog. Dir.
PP PendergrassFischer- Glad To
Monie Love- Monie In The
Keith Sweat- Make You Sweat
Paul Young- Oh Girl
Colours. | Wanna Make Love
Airplay Top |
Jeff Lynne- Every Little
Alannah Myles- Love Is

Jean Paul Wall- Tid For Mig
Frazier Chorus- Cloud Eight

RADIO VIBORG
Henning Kristensen/Poul Foged -
Head Of Music
PP Jeff Lynne- Everything
Dan Hylsnder- Varje Gaang Hon
Allen Olsen- Mer End En
Janet Jackson- Come Back To Me

Alan Mortensen- Regmveir

Joe Cocker- Living n A
Pogues & Dubliners- Jack's
Nelson- Love And Affection
Lois Lane- | Wanna Be

Siita- Hitchin' A Ride
Perfect Gentlemen- Oh La La
Wimer X. Bakom Aar 2000
Taylor Dayne- I’ Alight
Vixen- How Much Love

Al

s

AALBORG NAERRADIO- Aalborg
Ot Medizky. D

Perfect Gentlemen- Oh La La
Michael McDonald- Tear It Up
Bruce Horasby- Across The River
Big Fun & Sonia- You'e Got A
Traveling Wibury's- Nobody
Sinitta- Hitchin' A Ride

New Kids OIT Block- Step By
LP Was Not Was

UPTOWN FM - Copenhagen
Niels Pedenﬂl Head Of Music
Playlist

)ell Lym Every Litte

Maxi Pries- Close To You

Roxette- It Must Have Been

o
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P Coll- T o The
Al

S

Det
Fihed Bohon. WhentmBick
Joe Cocer- Living In The
Pasadenas. Reelin

Bob Geldof- The Great Song

Prince- Thieves In The Temple

RADIO SYDKYSTEN

Peter Hald - Head Of Music

Airplay Top 10:
New Kids O Bock Suep by
Lorca- Ritmo De La
R B T o e
Dodo & The Dodo’s- Dodo nr 3
Heart- Brigade
Maxi Priest- Close To You
Taylor Dayne- s All Right
Travelling Wilbury's- Nobody
Gary Moore- il Got The
Medeiros/Brown- She Ain't

RADIO VICTOR - Esbjerg
stensen - Head Of Music

Airplay To’
MC Hammer. U Can' Touch The

Eiton John- Saceifice
Madomna- Hanky Panky
Twenty 4 Seven- | Can't Stand
Onkel Dum Og Banerne.- Banana
Alannah Myles- Love s

Ten Tigers-Just Good Friends

RADIO SLR - Slagelse

e e MOl e
Allan Mortensen- Regveiir
Paul Young- Oh Giel

AD  Phi Colins- That's Just The
Michael Bolton- When 'm Back
Gloria Estfan- Cuts Both
Conspiracy- Everytime
Lois Lane- | Wanna Be
Melssa Etheridge- You Can Sieep

5
z
g

Paui Young,

RADIO HORSENS - Horsens
Jan Boogaloo - Head Of Music
PP Ritmo De La Noche- Mysuic
Kingdom Family- ust An
Kim Wikde- Can't Get Enough
Playlist Top 5:
Ritmo De La Noche- Mystic
Big Fun & Sonia- You've Got A
Twenty 4 Seven- | Can't Snd
Jason Donovan- Another Night
Chyp-Notics- Nothing Compares
AD  Alannah Myles- Lo
Laid Back- Highway Of Love
Technotronie- Rockin' Over
Nick Kamen- Oh How Happy
Sinead O'Connor- The Emperor
LP Was Not Was

MUSIC & MEDIA - August 4,

AmencanRad oHistor

JLEVRADIOMAFIA - Heldoki
Jukic Haarma - Music Cordi
PP Iggy Pop- Home

Noitalivna Huraz- Riemea
Blow Monkeys- Springtime
Anita Baker- Talk To Me
Something Happens- Room 29
The Church- You're Sl

IN Hearthil

Stone

Havanna Blacks
Peer G

Blue Aeroplanes
Galaxy 500

YLE SVENSKA - STUDIO 13
Johan Finne/Wille Wilenius - DJProd.
4D Now Kids OT Blch. Toight
Duran Duran- Violence Of
Poison- Urskinny Bop
Madonna- Hanky Panky
Just D- 183 E2
Kayo- Another Mother

RADIO UK e

Pentti Teravainen -

4D Goriy Par oy To Find e
Bob Geldof- Love Or Something
Big Fun & Soia- You've Got A
Southern Pacific- Reckless
Mariah Carey- Vision Of Love

ROP ANTENA I - Lisbon

Candy Fig- This Can Be Real

TOP RFM- Libon
Loureiro - Head Of Music
Naylm Top 5:

Mellow Man Ace- Mentirosa

Setima Legiao- Porto Santo

CORREIO DA MANHA - Lisbon
Rui Pego - Prog.

AD Pl Collns- That's Just The
Madredeus- O Ladrao

Mary Coughlan- A Lea Fell
Wendy MaHarry- All That |
‘The Stone Roses- One Love

B List:
AD Everything BIT Girl- Imagine
Fleetwood Mac- Skies The

RADIO MAIS - Amadora
Jose Lowrenco - Prog. D

Aitet Camre Gt Outa
Deffins- A Beira Do Fim
Hothouse Flowers- | Can See
Immaculate Fools- The Prince
Wikon Phills. Hold On
Astec Camera

'WIGR JERONIMO GROOVY - Athens
DJ. Marsel - DJ/Prod.
Top 10 playlist:
Jason Donovan- Another
Beloved- Time After Time
Black Box- Everybody
Paul Young- Oh Girl
Big Fun & Sonia- You've Got A
Madonna- Harky Pank
Depeche Mode- Policy Of Truth
Bell Biv Devoe- Poison
Kylie Minogue- Better The
The Chimes- Still Haven't

A
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SEVEN X, 98.7 FM - Achens
Laskarides - Prod.
Airplay Top

New Kids OIT Block- ok Supby
Pretenders- Never Do

Madonna- Hanky Pinky
Propaganda- Heaven Give Me
Bruce Hornsby- Across The River

STATION REPORTS

Santana- Gypsy Woman
Garry Moore- Sull Got The

Bily Idol- L A Woman

Dance Airply top 5

Medeiros s/lvvwn She Ain't

S

Fren v hiking O You
Beloved- Time Afer Time
People People- Are You Spoken

) A N
POLSKIE RADIO | & 2- Warsaw
Bogdan Fabi

PP Kim Wide- Can't Get Enough

Two Man Sound- Samba Megamix
Jason Donovan- Another Night
Two Sweet So Loveh

Hip On lce- Sweet Dreams

S

Roling Stones- Hot Rocks |
Candy Dulfer
Dusty Springheld

VOA - Eur
ine Brown - Director

Playlist Top 10:
Medeiros/Brown- She Ain't
En Vogue- Hold On
Johany Gil-Rub You The
Bily Idol- Cradie Of Love
Mariah Carey- Vision Of Love
New Kids O/T Block- Step By
yler Collns- Girls Night
Depeche Mode- Enjoy The

Jon Bon Jovi-Blaze Of Glory
AD  Bell Biv Devoe- Do Me

Heavy Rotation:
CL Adamski- Kiler
Rolling Stones- Almost Hear
Roxette- t Must Have Been
New Kids OIT Block- Step By
/as Not Was- Papa Was A
Chad Jackson- Hear The
MC Hammer- U Can't Touch This
Snap- Qoops Up
Maxi Priest- Close To You
Medeiros/Brown She Aint
Tggy Pop- Home
Janet Jackson- Alright
Wear You To The Bab
Sinead O'Connor- The Empor
Partners In Kryme- Trtle Power
Pavia Abd- Knocked Out

Rotation:
Bob Geldof- The Great Song Of
The Grid- Flotation

ci

Madonna- Hanky Panky

VERONIQUE

'COUNTDOWN OVER EUROPE
Rob de Boer - Prod.

€L Chad Jackson- Hear The
Chicago- Stay The Night

ST Clouseau- Wi Niet Dat Je
Michael McDonak: Tear It Up
Maxi Priest- Close To You

VS{E& MEDIA - August 4, 1990

Mecano- Hijo De La Luna
nie Love- Monie in The

SUPER

CHANNEL
SUPER CHANNEL
Lica Merry - Head Of Musi
€L New Kids OT Block. Step By
Janet Jacksan- Aright
Sinead O'Connor- The Emperor
2 ryme- Tortle
Rolling Stones- Almost Hear
Aerosmith- What It Takes
Guesch Patti- Comment Dire
John Lee Hooker- Fm In The
Hot Tips:
€L The Stone Roses- One
TheSoup Dragon: e

Iggy Pop-
Kim wm ot e Evough
OnThe r Plays:

BooYaa TRIAE- Pryko Funk
Ania Baker- Tak To Me

SUPER CHANNEL/BSB
Fuji Network Noel Gay Teleision - Prod.
ST Autec Camena

And Why Not!

Happy Mondays

Biwndu Boys

Guo Bros

Marina van Rooy

Indecent Obsession

Up Beac

UNITED KINGDOM
o
o

POP

Paul Ciani - Prod.
Blue Pearl- Naked In The
Sinead O'Connor- The Emperor
Technotronic- Rockin' Over The
DNA/Suzanne Vega- Tom's Diner

Partners In Kryme. Turtle
Hammer- U Can't Touch This
River City People- Caifornia

yout:
LFO- LFO

BSB
Lindsay Shapero - Exec. Producer
Power P

L Suevie Vai- The Audience Is

Candy Fip- This Can Be Real
Partners In Kryme- Tortle
Sinead O'Connor- The Emperor
Mystic- Ritmo De La Noche

B List:

€L Sam Brown- Mindworks
Dream Warriors- Wash Your

C List:

CL Smiley Culwre- Stop The Rap
Rosie Ania- Eyes Of A Woman
Terry Ronald- Calm The Rage
Everyday People- Headine
Robert Reily- Temptation

RIAS TV
Liz Gutte - Producer
Video-chart New Er

cL

Video Special: |

cL

H O L L A ND
|
ﬂ’)%o) ‘
Rob de Boer - Prod.
€L “FrosRamaiot Amar €
Phi Colins. That's Just The
Madonna- Hanky Parky
Bufalo Bob- Sympathy For The
Clouseau Ik Wil Niet Dat Je
Maxi Priest- Close To You
MC Hammer- U Can't Touch This
Stevie V- Dirty Cash
B EL G I UM
Super 50
ot van Oostarwic, Prod.
Gary Moore- Stll Got The
Chd Hear
Van Morrison- Have | Told You
ChypNotic- Nothing Compares
Wison Phillps- Hold Or
Harmer. U Can't Touch Ths ‘
ST Pus Polak- Poor Stupid |
Clouseau- e Wil Niet Dat Je |
€ Van Neygen & Sanne- Veel Te
The Neon judgement- Alaska |
Bart Kaell Zeil Je Voor Het |
s P A ! N
P
TvE
Jaime -
L David Sylvian- Siver Moon
Belinda Carlsle- La Luna
Mylene Farmer- Airsi SoitJe
Michael fackson- Theiller
P O L A N D
TVI-F
n Fabianski - Prod.
€L Alannah Myles- Love Is

HiG

H

Frumpy- What Is It
Conspiracy- Every Time You
Hothouse Flowers- Give It Up
Mylene Farmer- Sans

The Bangles- Everyting |

Manhattan Teansfer

T A L Y

Black Crowes- ealous Again
Eurythmics- When The Day
Jon Bon ov- Baze Of Glory
Phi Collns- Do You Remember
Autec Camera- Crying Scene
Faith No More. Epic (ive)

Lica Ford: Hungry

Black Box- Everybody

Jane Chikd- Don't Wanna Fall
Jason Donovan- Another Night
Yazz- Teat Me Gool

Soul Il Souk A Dream's A
Roxette- It Must Have Been
Workd Party- Message In The
The Chimes. | Sull Haven't
Gary Moore- Sull Got The

The most ared music video cips
0 the week

throughout_Europe
prior to publication.

VIDEOFAVOURITE i

*

VIDEO HITS

Chad Jackson

Her The Drummer -vaen Ars
Sinead O'Connor

The Emperor's New Cohes. Oy
Janet Jackson

Alight - Nere s
Partners In Kryme

Torde Power - Peor Von
Autec Camera

The CryingScene - Pic i Co
New Kids O'T Block
Siep By Step- Cabon oo
Maxi Priest

MC Hammer [l

Close To You - MOcesn Petres |

Conspiracy
Every Trme YouLeae o

tte.
Tt Must Have Been Lov - ropapos

She Ain't Worth It - Red Car e
Snap

Ooops Up- s B rcies
Bananarama

Only Your Love - 04 oy
Bruce Hornsby

Im Free..pm ‘
|
i

MEDIUMROTATION

thOlevy The Compy
The Jeff Healey Band
1 Think | Love You Too Much - SiveysCo
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| Bob Geldof's latest album presents a challenge to
radio programmers everywhere. It simply eludes
any computerised format. You just have to use
your ears and playlist this very solid album. But

excellent_melodies, strong

perfectly and there is a pleasant summer feel to it.

Egil Houeland
Radio 102

MARGARETA ANDERBERG Sw
Radio City 103
TP Maureen Walsh— Thinking Of You
The Time— Jerk Out
Don Patrol— All Night Long
LP Blaze
Keith Sweat

TOM BERG N
Radio Finn
TP Vixen- How Much Love
Heart- | Didn't Want
Hub Tames- Magic Hour
LP gy Pop
Mariah Carey

DAVE BROWN UK

Radio Broadland

TP Mariah Carey— Vision Of Love
Cher— You Wouldn't Know
Nikki— Notice Me

LP Wendy MaHarry
Trash Can Sinatras

MICK BROWN

Radio

TP A Tribe Called Quest~ Bonita
Lindy Layton~ Silly Games Bomb
Ballerina— ltsy Bitsy

LP Pointer Sisters
Teenage Mutant Ninja Turtles

UK Capital

FRITZ EGNER G
Bayerischer Rundfunk
TP Nick Kamen~ Oh How Happy
The Poor~ Righteous Teachers
Dance WIA Stranger~— Invisible
LP Was Not Was
Anita Baker

BOGDAN FABIANSKI PL

Radio Poland

TP Bombast Broz— Listen To My
Daisy Dee & MC B~ Crazy
Midnight Star— Do It

LP Guru Josh
Ben Liebrand

FRANKIE FEVER D
Aarhus Naerradio
TP Cold Jam— Last Night A D)
Rebel MC— Rebel Music
Taylor Dayne-~ It's Allright
LP Maxi Priest
Phill Edwards

NEIL FRANCIS UK
Invicta Radio
TP Cool Down Zone— Heaven Know&

LP The Jungle Brothers
Aztec Camera

GUY VAN ANTWERPEN B

Radio Antigoon

TP Two Man Sound— Samba Megamix
Zouk Machine— Maldon
Expose~ Your Baby Never

LP Toto

Melissa Etheridge

Radio 102 s 2 focal commercial sation i the west of Nor-
way broadeasting up to 65% music.

RUNE HAGEN N
Studentradioen Tromso
TP Silje— Fall
Cowboy Junkies— Cause Cheap
The Pixies— Velouria
LP Someloves
Allman Brothers Band

ARNE HOLMBERG Sw

Radio Orebro

TP Go West— King Of Wishful
Everyday People- | Guess
Indigo— Galen

LP Jeff Lynne
Madonna

EGIL HOUELAND N
Radio 102

| TP Janet Jackson~ Come Back To

Brent Bourgeois— Dare To Fall
LP Bob Geldof
_World Party

i
Matchstick Sun~ Mr Powerman |
|
|

HAAKAN JANSSON Sw
Hit FM
TP Bad Boys- Inner Circle
Partners In Kryme- Turtle Power
Soul Rebeilion- Simple Rhythm
LP Move Your Body
Just

JOHAN KARLSSON Sw
Radio SFR
TP Edin & Adahl— Heaven Into My
Ron 'n Raz & Leila K- Tell Me
Magnus Johansson— Pappa Ar En
LP MC Hammer
Jeff Lynne

NAGUI F

| RTL

TP Les Loups— Scooters
Craig McLachlan— Mona
Hothouse Flowers— Losing The

LP Iggy Pop
Hugh Harris

MAREK NIEDZWIECKI PL
Radio Poland 3
TP Anita Baker— Talk To Me
Jill Sobule— Too Cold To Fall
Propaganda— How Much Love
LP Grapes Of Wrath
Toto

GARETH O'CALLAGHAN  Ir
RTE Radio 2FM
TP Paula Abdul- Knocked Out
Wilson Phillips— Release Me
Phil Collins— That's Just The
LP Bad Company
Bob Geldof

KAl ROGER OTTESEN N

Radio Ost

TP Eros Ramazzotti- Se Bastasse
Something Happens— Too Long
Silie~ Fall

LP Anita Baker
Mariah Carey

NIELS PEDERSON D
Radio Uptown
TP Gloria Estefan- Cuts Both
Dodo & The Dodos- The Girl
Midnight Oil- King Of The
LP John Hiatt Soundtrack
Dick Tracy

BURGHARD RAUSCH G
Radio Bremen 4
TP Duran Duran— Violence Of
Horse~ Sweet Thing
Fatal Flowers— Both Ends
LP Bob Geldof
Was Not Was

LOU ROWLAND H
CFN
TP Fish— The Company
Nichols And Rae— The Dawson
London Beat~— I've Been
LP The Sky Diggers
lggy Pop

JONAS SANDBERG Sw
SAF Radio
TP St Paul— Stranger To Love

Ice MC~ Cinema

PM. Sampson— We Love To
LP The Chimes

Anita Baker
MARTIN SCHWEBEL G
Radio Schleswig~Holstein

TP Conspiracy— Everytime You
Craig McLachlan— Mona
Belinda Carlisle— Summer Rain

LP Anita Baker

Bob Geldof
FREDRIK SJOEBERG Sw
Radio Uppland

TP Prince— Thieves In The Temple

Hanne Boel— | Wanna Make Love
Paul Janz— Every Litdle Tear

LP Gur Josh
Anita Baker

FRANK STAENGLE G
Radio Xanadu
TP Chicago~ Hearts In Trouble
Winger— Can't Get Enuff
Joe Cocker— Living In The
LP Stevie Salas
Johnny van Zant

ECKI STIEG G

TP Lilac Time- On We
Marc Almond- Wa\(s And Strays
lggy Pop- Candy

LP Scott Walker
It's Immaterial

RUI VARGAS Po
Radio Correio Da Manha
TP The Stone Roses— One Love
Tackhead— Dangerous Sex
Hothouse Flowers— | Can See
LP Martin Stephenson
Revenge

META DE VRIES H
AVRO

TP The Chimes— True Love Jon
Bon Jovi— Blaze Of Glory
Elcon John— Blue Avenue

LP Stanley Clarke & George Duke

gnum

Tips & Trends reflects the musical
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