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Proudly presenting "HURT" - the album by the
local favourites of northern Europe. If you liked
the single "Something better" you will regard this
as the finest ever to be heard.
Cocky Naah!
Because "HURT" has everything one could demand of a
perfect record: Ten good songs.
Or as we say to our enemies. Get to know us. Get the album.

We are The Mobile Homes. The moving minds of the chosen few.
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CBS France To
Start AOR Station
CBS France is planning a
September launch for a new
radio station in Marseilles.
The format will be AOR
and the target audience
25-40 year olds.

Henri de Bodinat, presi-
dent CBS France: "We
think that France is lacking
an AOR format. This Mar-
seilles station will be

something between Skyrock
and Europe 2 and will have

Selector For
The Soviets

by Chris Fuller

Soviet radio may never

sound the same again. Se-
lector, the music scheduling
system in use at more than
14W stations across the
world, makes its first foray
into the USSR this summer
when it will be installed in
the planned Russian -lan-
guage commercial station,
Europa Plus Moscow.

The new station, initiated
by the French network Eu-

continues on page 6

the top album concept as a
base for its programming,

"For example, an artist
like Basia, who does well in
the album charts but has no
single in the top 50, needs
this kind of station. We have
a very definite target au-
dience of album -buying
25-40 year olds in mind.
There is a precise project
which we are now working
on and we are talking to a
group of people interested in
supporting our idea:'

De Bodinat cites the re-
cent economic growth of the
south of France and pro-
jects like last month's open-
ing of a new Virgin Mega -
store in Marseilles as some.
of the reasons behind his
company's interest in the
area.

CBS France already owns
10% of the Kiss-Metropolys
network and has a similar
stake in Cherie FM. Earlier
this year the company had
expressed an interest in
Paris -based rock station Oui
FM but to date has no stake
in the station.

MTV Europe To Break
Into Radio Syndication

by Chris Fuller
Music channel MTV Euro- considering several options, "this approach is unlikely to
pe is looking to break into "everything from longform work because the market is
radio syndication by adap- to very shortform ideas, so different. We may have to
hag several of its existing from targetted music shows tailor show for separate ter -
shows for a radio format. to news programming to ritories. It's something we
Harriet Seider, MTV's New special one-off events". aim to build up over a

York -based senior VP While declining to name period of time, I doubt that
marketing and promotions, specific shows, she adds it would be wise to launch
says the station hopes to MTV is "looking to develop into a pan-European earn -
have "one or two continuity some existing properties for paign from the offf'
programmes, plus some use on radio. These will be At MTV Europe's Lon -
special events, up and run- specifically produced for don headquarters, executive
rang in Europe by the end of radio, but will incorporate producer Brent Hansen con -
the year". the format ,and familiarity firms the channel has spo-

Seitler, who was involved of the TV channel, perhaps ken with several companies,
in negotiations between with MTV personalities and which Music & Media un-
MTV Europe and "several themes" derstands to include MCM
radio syndication cow- In the US, MTV Net- Networking, Unique and
panics, both in the UK and works already supplies sp- Westwood One. Hansen:
Europe" at the recent dicator Westwood One with "There's nothing on the
IM&MC, says the channel is a shortform news service for table at this stage. At the
interested in radio's promo- national distribution, though moment we are considering
tonal possibilities and is Seitler says that in Europe ways of how a radio format

could he of use to us!' _

bre Reed. in France to promote his 'Song For OM, project NONNI Cale,
hareem awards greld leered fa PR first NireWome r LP' ew Yore: From
0r: W. Mask president ChM Referee, Reed, Ware.. &Wes

yearellbre Comm., and label managerjetwreiche/ Colere

Radio 10 Saved By Arcade Deal
by Chris Fuller

Amsterdam - Troubled Dutch
cable pop station Radio 10
has been saved from closure
by a million guilder adver-
tising contract with the
Dutch -based Arcade Bene-
lux record company.

Radio 10 MD leroen Soer
says the station came "very

close to going under" due to
a loss of advertisers' con-
fidence, but the Arcade deal
"guarantees our short-term
feasibility, makes the midd-
le -term look good and An FAIR publrestren

OOHS US to build for the
partnerstre wore.

long term. It will re-este- Bitihoarciconcise. err' es, 6
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has ono partnership wall a
motor, enterminmensamsed, US
company with a vita, to a Iolal
format change and ielainch for

its English -language channel. The
new -look sermce will he news -led
bur will also include international
musk and features with all pro -
promoting produced by a joint
Western/Soviet team working';
from Moscow. A worldwide 51,n-

dication service is also planned.
* * *

Lao month's folding of syndic:a-
ut. company PPM Radiance,:::
and the poor UK advert,
ehmate

(p
indicdte tough tima 'Ilp

Owen sion and his Bice':
Rurld group. Rumours now cip
culate that the controversial radio
mogul pia,o to sell off both Radio
Aire deeds) and Red Dragon
(Cardiff) anal concentrote ort his
northwesi stronghold of Pnaadil-
ly (Manchester) and Red Rose

* * *
PolyGram has acquimd a ajori-
ty 65, shamholding in Nippon
Plionogram Japan. It used to con -
no! 50, of Nippon stakes.

Ashram also holds a majority
shareholding in Polydor KK in
Japan.

* * *
Rork Over London h. acquired ,'

European radio rights to a live
Madonna concert from Barcelo-

na. I he rights do not include the
UK where BBC Radio I hassign-
ed a deal for the show.

* * *
With ko. than a month to go:'.
beforebefore UK trade weekly Music
Week 6 due to launch a new chart
Ingather with Gallup and BBC
Radio I, following the end of
their contiop with the British
PhonOgiaphic Industry, negotia-
tions ate still continuing is

believed that the copyright of the
computer software used to com-
pile the than is as Issue.

* * *
RCM, the happening West Cmr-
man inthe label. announced its
first worldwide artist signing
Tifton Judo. - this year's ,
IM&MC. A single will be out

the autumn, followed by an

album .rly next year.
* * *

01160.nba Polerprhes. the LIS arm
o Zomba Group, has bought
lirs1Com Broadcast Services for a
Cponed US5 10 million. First.

ra is a US firm, specialising in
prodection music and sound 06
teas for radio stations. Zomba
owns the Jive and Sthortone
catalogue (Moribund by BMG in
Europe) as well as music
publishing interests,
studiros and management

editedby Markle, Bakker

No Phil Collins For Knebworth Radio Show
European radio stations broad-
casting the Knebworth 1990 con-
cert live on June 30 will not be
allowed to carry Phil Collins' per-
formance, leaving them with a
45 -minute gap to fill during the
11 -hour show.

The concert, which is in aid of
the Nordoff Robbins Music
Therapy Centre and the BRIT
School For Performing Arts And
hchnology, also features Pink
Boyd, Paul McCartney, Genesis,
Eric Clanton, Elton John with
Mark Knopfler, Cliff Richard,
Tears For Fears and Status Quo.
The 120.000 tickets for the concert
at Knebworth Park, 30 miles
north of London, sold out within
a week of going on sale

Rock Over London, which has
radio syndication rights for the
Knebworth concert for Europe
outside the UK, has sold the show

by Hugh harder

in France (Europe 2), Germany
(Antenne Bayern), Italy (Rete
105), Austria (ORE), Spain (Los
40 Principales), Portugal (Correio
Da Manha), Norway (NRS),
USSR and Czechoslovakia (both
via Europe 2). The potential Eu-
ropean radio audience is over 150
million.

Rock Over London MD Steven
Saltzman: "I have been told that
Phil Collins is not part of our
broadcast by his manager, Tony
Smith, and Knebworth promoter
Andrew Miller. Last week was the
first I heard about this.

"I haven't yet been given a run-
ning order for the show so I don't
know precisely when the problem
will occur. And I'm not sure how
radio is supposed to fdt this gar

BBC's Radio I does not have a
problem with Phil Collins, how-
ever. A station spokesperson said:

Developing
Provide East
The developing music markets of
Eastern Europe and the growth M
trade opportunities between East
and West will provide the focus
for the second 'Looking East And
West' conference being held in
Budapest in November. The con-
ference is being organised by

Tribute Productions of London
and sponsored jointly by Bill-

board and Music & Media.
The first conference took place

in East Berlin last November,
coinciding with the collapse of the
East German government and the
opening of the Berlin wall. It at-
tracted 400 delegates from 25
countries fora four -day program.
me of panels, workshops, trade
exhibits and artist showcases.

This year, the meeting has been
renamed from I989's 'Looking
East' at the request of Eastern

Markets
West Focus

European delegates. Seven core
subjects will be covered: records;
rights; music television and video;
music radio; live music; artist ma-
nagement; and publishing. Ad-
ditional seminars will cover retail,
technology and finance. Evening
showcases featuring Eastern Eu-
ropean artists will be presented
throughout the conference.

In addition to support from
Music & Media and Billboard, the
conference has the backing of the
Hungarian ministry of culture
and concert promoter and agency
Multimedia which is organising
local sponsorship.

Further details of 'Looking East
And West' are available from Tri-
bute at The Maples Business Cen-
tre/Suite F, 144 Liverpool Road,
London NI ILA; telephone (0) 71
700 4515, fax (0) 71 700 0854. n

MIDEM Gets Tough On Pirates
MIDEM is taking tougher action
to outlaw record pirates after
police accompanied by EMI and
IFEI representatives raided an ex-
hibitor at this year's conference
and confiscated bootleg Beatles
CDs.

All MIDEM participants will
now have to sign an undertaking
not to engage in any Oct of
counterfeiting or piracy. Of-

fenders will be immediately ex-
pelled and banned for a further
two years. In addition, par-
ticipants must agree to abide by
the French copyright laws.

MIDEM CEO Xavier Roy:
"These new clauses spell out a
clear message to any pirates con-
templating MIDEM participa-
tions - stay away, we don't want
you!"

"We are carrying the complete
show live

Each artist will be playing a
25 -minute set at Knebworth but
there will also be a 20 -minute set-
up time between each act. Collins
will also be appearing with
Genesis who are performing dur-
ing the show. And there are no
restrictions over broadcasting
Genesis' set.

Collins will not be part of the
edited TV coverage of Knebworth
90 either, which is being syn-
dicated by Radio Vision Interna-
tional. The TV show will be
available from July 11 and has
already been bought in Europe by
the UK (Central TV), France
(Canal Plus), Italy (Rete 5), Spain
(RIVE) and Scandinavia (via
Scansat). Deals are also being
negotiated with Switzerland,
Greece and Eastern Europe.

Radio Vision has also acquired
European and worldwide TV
rights to a live Phil Collins con-
cert from Berlin on July 15. The
two and three quarter hour show
will be beamed live via satellite
from the 22.000 capacity Waldo-
buline and is expected to reach
potential audience of 5(0 million.
Radio Vision is marketing the
show to major TV networks in
Europe on a territory -by -territory
basis.

BPI Acquires ASM Stake
BPI Communications, parent
company, of Music & Media,
has bought 8007o of the outstan-
ding capital stock of ASM, the
publishers of Adweek and
Photo District News. This ac-
quisition brings BPI's portfolio
up to 15 speciality magazines
plus 29 annual directories.

Adweek is a national net-
work of seven weekly magazi-
nes covering the marketing and
communications industries in
the US. It has a total circulation
of 83.000. Photo District News
is a leading US publication ser-
ving the professional photo-
grapher, with a circulation of
26.500.

BPI is a publisher of trade
magazines and books for the
art, design, photography, music
and entertainment markets, in -
eluding Music & Media, Bill-
board, Hollywood Reporter
and Musician.

music a. MEDIA  June 16.1990
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Europe Helps EMI To Record Profits
Europe is still the jewel in EMI President/CEO Jim FareId Music's results are thought to be

substantially above targetted figu-
res, increasing its world market
share by I% to 12% and con-
solidating its no. 4 position.

EMI Music bought SBK Enter-
tainment and 50% of Chrysalis
Records last year but Fifield says
that internal growth contributed
in equal measure to the record
results. And, while the company
continues to look for further ac-
quisitions, Fifield says he believes
there is still a lot of expansion left
within EMI Music.

He says there will be an em-
phasis on distribution in Europe
this year, particularly now that the
new CD factory is on-line in
Holland, ahead of schedule, and
cassette manufacturing facilities
have been consolidated in France.

"We can improve the cost-
effectiveness of our operation still
further. We have the resources to
be very competitive within the
music business. I don't see us ex-
panding into other entertainment
industries!"

Music's crown, contributing the
major part of the company's
record profits off 96.1 million for
the year ending 31 March 1990.

Those profits more than doubl-
ed from the previous year, when
the 14 continental European ope-
rating companies are believed to
have provided two-thirds of the
multinational's £ 45 million in-
come.

confirms that Europe is still the
strongest territory,' singling out
Italy, Spain, Holland and Sweden
for "outstanding profit growth".
Swedish duo Rorette made no. I

in 21 countries, Belgian artists
Soulsister broke in Europe and
Italy's Vasco Rossi achieved
notable sales.

Worldwide sales of 1.03 billion
are 34% up on last year and EMI

Radio 10 Saved
continued from page I

bhsh faith and make it easier to go
to the bank".

The Arcade contract will run at
least to the end of 1991 and in-
volves "a very substantial part of
our airtime," says Soer. Arcade
has begun running 10 spots a day
on Radio 10 and will combine
with the station on a number of
joint promotions, across all me-
dia, currently under discussion.

Arcade, which specialises in TV
marketing for compilation al-
bums, has just bought the classi-
cal catalogue of the Vanguard
Recording Society which it will
market under the name Vanguard
Classics. The company is also
running ads on Radio 10 rival, the
Bussum-based Sky Radio.

Arcade marketing manager
Michiel Wolff: "We regard cable
radio as an important back-up for
our TV campaigns. We believe the
sound of Radio 10 has a very

dierks studios
profess lanai

audio a. video mobiles

...why going for less in
live recording?

Melia studios gmbh
tel. (49) 22 38-20 04/ 3333

faa. (49) 77 30-27 34

broad appeal. I'm confident it is

now over its problems and can do
a very good job for us!'

Soer describes the deal as "the
biggest contract we have ever
made which in the long term will
be worth at least a million guil-
ders". He denies Arcade is in-
vesting in the station and says the
company will not exert any in-
fluence over the format, currently
oldies -based CHR aimed at 20 to
45 year -olds. Immediate plans in-
clude a fine-tuning towards "a
stronger Gold base" and strength-
ening of personnel.

"The new cash will enable us to
get the product right and to make
a serious attempt with classical
music arm, Radio 10 Klassiek. It's
put us back in the situation where
we were a year ago, where we can
make a profit!' The pan-Europe-
an Klassiek has been off -air for a
month due to technical problems,
though Soer says technicians are
working to restore the service "as
soon as possible".

A subsidiary station of Italian
broadcaster Rete Zero (RTO),
Radio 10 was launched in April
1908 but hit problems within six
months due to legal scion in-
itiated by public broadcaster
NOS, which claimed the station
broke national media laws. In
March this year the Dutch Media
Commission ruled Radio 10 could
continue broadcasts as an accep-
table 'foreign' station, though by
this time advertisers had declined
to renew contracts and the station
had run into serious debt. The
collapse last year of another
Dutch cable radio, Cable One,
also shook advertisers' con-
fide= in the medium.

The latest Intomart survey gives
Radio 10 a 4Vs share of the na-
tional cable audience, a figure
Sou predicts will double by the
end of the year. He claims the sta-
tion is also popular in Belgium,
West Germany, Austria and, via a
terrestrial transmitter, Italy.

Authorities Close

Bucharest Fun
y Jacqueline Escort

Fun Radio has been forced to
close down its university -based
radio in Bucharest following
political pressure from the Roma-
nian authorities.

Described as Romania's first
free radio, the station has been
broadcasting since the beginning
of the year, having been launched
by Fun's president Benoit Sillard
in the wake of widespread post-
revolutionary euphoria.

The circumstances surrounding
the closure have yet to be fully ex -
planed. Miriana Roubain,
responsible for communication
and development at Fun Radio,
was not available for comment.
She is currently in Bucharest
negotiating with the authorities.
According to her Paris -based
assistant,there is hope that the sta-
tion will eventually be allowed
back on the air but this will cer-
tainly not happen until after the
results of the country's elections
are known.

Selector For Soviets
continued from page I

rope 1 and backed by state broad-
caster Gosteleradio, will receive its
system next month from Selector
devisers and distributors, New
York -based software specialists
Radio Computing Services
(RCS). The price will be the
worldwide flat rate fora major
market - US$ 400 a month - with
extra charges for staff training.

Andrew Economos, RCS presi-
dent: "We have been keen to get
into the Soviet Union for a while
and this presents a great oppor-
tunity. We don't know very much
about the sound they want, we
will work on that when we get
there. But as its the land of thing
we do all the time we foresee no
real problems. Every station has
its own character and uniqueness
and its our job to fit into ill'

RCS is working on a Russian
translation for the system to add
to the Greek, French, Italian, Ger-
man, Spanish, Catalonian and
English Selector systems currently
in international use

Already present in Eastern Eu-
rope at nations in Leipzig, East
Germany (Radio Leipzig), and
Ljublijana, Yugoslavia (Radio
Glas), Selector will also be install-
ed in another Earope I project,
Europa Plus Prague, Czechoslo-

vakia, following the Moscow sta-
tion. Economos is also particular-
ly keen to work with Hungary's
Radio Calypso (Budapest) and is
confident of securing further
clients in East Germany, though
other territories such as Romania
and Poland "may take a while
longer".

Economos: "So far it seems the
Eastern Europeans are very open
to our suggestions and methodo-
logies. They are not fixed in their
ways. It contrasts with the situa-
tion when we first went into the
UK, where each programme was
built by separate producers with
very little co-ordination. Or
Greece, where the shows were
built by the jocks."

Economos says RCS made ear-
ly contacts with Eastern Europe at
the 'Looking East' conference in
East Berlin last November. "We
were in Berlin when they brought
down the Wall so that's about as
quick off the mark as you could
be. We have also set up an office
in Athens, and as trade flows easi-
ly between the East and Greece we
have found it easier to move from
there than New York. We have
now also opened an office in Mex-
ico and will this year be moving
into South America. The Orient
comes next year..:'

MUSIC 6 MEDIA June 16, 1990
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PolyGram Chiefs Plan Policies In Nassau

W PolyGram's senior management
took off for the Caribbean last
month, for four days of business
reviews and strategy sessions.
Chief executives of all the interna-
tional operating companies were
present at the May 14-17 summit
in Nassau.

They were joined by such guests
as managers Paul McGuinness
(U2) and Doc McGhee (Bon
Jovi), and artists Vanessa Paradis,
Bob Geldof, Toni! Tony! Tone!
and Vanessa Williams. Jan Tim-
mer, president -designate of
Philips, announced that Poly -
Gram president/CEO David Fine
will move in December to a non -
executive post as head of the com-
pany's supervisory board. Ex-

ecutive VP Alain Levy is to
assume the presidency.
Photo caption identities read left
to right

Goa Kiso, MD Polydor Germany; Didier Pairs producer of Vanessa Paradis; Wolfgang Gramatke, president PolyGram Ger-
many; Vanessa Paradis and Paul Hertog president/CEO PolyGram Holland,

fan Cook, executive VP and CFO, PolyGram Groupierry Moss, bourd chairman,
A&M Records David Fine, president and Cal PolyGram Group: Chris
Blackwell. chairman Island Records; and Alain Levy, executive VP (president and
CEO designate), PolyGram Group.

Bruno ribald, MD Phonogram Italy and Lows Spillman, MD Phonogram
Germany

Jan Cook, executive VP and CFO, PolyGram Group; Maurice Oberstein, chair-
man and CEO, PolyGram UK; and Mariano de Zun&a. MD PolyGram Spain.

Vico Anuppas, MD PolyGram Greece and Gianfranco Rebulla, MO PolyGram
Italy

MUSIC & MEDIA  lune IS. 1990
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UK & IRELAND
Caroline Faces The Axe
Under UK Broadcasting Bill
New moves to silence North Sea
offshore pirate station Radio
Caroline are being incorporated
into the Broadcasting Bill current-
ly passing through the UK
parliament.

The action comes after Spec-
trum Radio, the new London
commercial station, had to aban-
don its June I launch because of
interference problems by Radio
Caroline which broadcasts on the
same 558 kHz frequency that was
allocated to Spectrum by the In-
dependent Broadcasting Authori-
ty (IBA).

Spectrun1 has now been grant-
ed an additional temporary 990
kHz frequency by the IBA which
is unable to increase the signal
strength on 558 kHz for technical
reasons. The 990 kHz frequency
has been allocated by the Depart-
ment of Trade & Industry and test
transmissions have already started
although Spectrum station mana-
ger Keith Belcher says he wants at
least two weeks of "clear, (minter-

rupted signal" before he resche-
dules his launch date

Spectrum had taken legal ac-
tion against the 113A less than a
week before it was due to launch
and Belcher says that Spectrum
still intends to claim compensa-
tion from the IBA over the
delayed launch.

Amendments to the Broad-
casting Bill will strengthen the
DTI Radio Investigation Service's
powers of search and seizure

against any illegal broadcaster.
A DTI spokesperson says the

legislation will enable the govern-
ment to take "permanent action
against pirate radio stations". He
said that it is not solely directed
against Radio Caroline "We are
aware of other ships that are being
fitted out and will be capable of
broadcasting illegally"

Under the latest amendments,
Radio Caroline, which is currently
anchored just outside UK territo-
rial waters in the Thames estuary,
will be unable to claim immunity

A,S,S ER
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from UK law enforcement agen-
cies. Once Spectrum is broad-
casting, Caroline will be interfer-
ing with "the legitimate interests
of authorised UK broadcasters".

However, Caroline has survived
numerous attempts to silence its
illegal broadcasts since it came on
air in the spring of 1964. The
Marine Etc Broadcasting (Of-
fences) Act of 1967, which paved
the way for BBC Radio I, silenced
most pirate stations but Caroline
set up new offices in Holland and
continued broadcasting.

The station has occasionally
been silenced by storm damage or
by creditans seeking payment, but
it has always returned to the air-
waves, despite the presence of a
DTI survey vessel monitoring the
movements of supply boats.

The most recent attempt to

close down Caroline was last

August when Dutch authorities
boarded the ship and removed
transmission equipment while
DTI officials looked on. [I

Composers Back

Royalty Scheme

The Composers Joint Council is
supporting the MCPS plan to in-
troduce the BIEM contract on
mechanical royalties from July.

The British Phonographic In-
dustry has referred the current
agreement to the Copyright Tri-
bunal following the breakdown of
negotiations with the Mechanical
Copyright Protection Society.

The Composers Joint Council
says it will intervene in the

Copyright Tribunal heating - due
to take place on Jane 26/27 - if
the referral is not withdrawn.

"The BPI seems to be using an
expensive device to prolong an ar-
rangement which was created and
now abolished by law" says Roger
Greenaway, VP of composers
society BASCA. "The record in-
dustry accepts the concept of a
single market for its products but
fails to see the inevitability of a
single rate and system for Europe.
We are confident that the Tribunal
will need little persuasion on thisissue!'

Capital Advertising
Demand "Flat"
Capital Radio Group's interim
profits rose 8.7% to £ 7.26 million
for the six months to 31 March
1990. But while Group turnover
was up 7.8% to £ 18.5 million,
mainly due to Capital Group
Studios (formerly Ewart Televi-
sion), Capital Radio's own tur-
nover increased only Pie due to
the anticipated "Bat" advertising
demand.

Capital PM and Capital Gold's
share of the London audience in-
creased 9% to 28% according to
JICRAR figures published at the
beginning of the year. And al-
though chairman Richard Atten-
borough remains cautious about
short-term advertising trends he
believes that "innovative marke-
ting developments should stand
us in good stead in an increasingly
competitive market".

Media Sales & Marketing, a
separate agency Launched to sell
airtime on behalf of other eta -

dons, has already secured nine
clients and claims "good pro-
spects for future growth".

The group has been rationalis-
ing its radio holdings, selling
shares in Yorkshire Radio Net-
work earlier this year. Since

March it has also sold its interest
in Scottish stations Northsound
and Moray Firth.

With f 14 million cash in hand,
Attenborough says Capital is

"well placed to take advantage of
an upturn in demand and the
longer term growth prospects for
commercial radio afforded by the
Broadcasting Bill".

maw
Dave Stewart would like to

maks Clear that he was never at any
m h Nelson

MmndalconfenadtioaaTobuteatIon-
don's Wembley Madigan on April 16,

dmpilc is to the con
Metrary. It is iherefore, untrue to sugyeSt

t be -failed lo turn up".

UK & IRELAND
23 Stations Take NatWest Action Series
Eurythmics, Fine Young Can-
nibals, Erasure, Eric Clanton,
Don Henley, Tears For Fears and
Anita Baker are among the artists
appearing in the third series of the
NatWest Live Action concert
series which is being broadcast by
23 IR stations this month.

The 13 -week series will reach
more than 80% of the 15-24 year
old commercial radio market in

Don Henley

England and Wales. Banking firm
NatWest, which is sponsoring the
series at cost of approximately
£ 750.000, will get prominent on -

air credits in the six days leading
up to each show and during all of
the one -hour concerts.

Last year's promotion more
than doubled the expected ac-
count openings and NatWest
youth marketing officer Roger
Wright says: "Reaching our
young adult target is always dif-
ficult. They are an elusive au-
dience Radio listening is part of
their lives and we have found that
by careful focusing of programme
content and timing, the medium
reaches these crucial customers
very efficiently"

The series is being compiled by
Capital Radio and Unique Broad-
casting and will also feature the
John Lennon Tribute, Wet Wet
Wet, Mica Paris, Tom Petty,
Transvision Vamp and Luther
Vandross.

David Lees, sales director of
Capital Radio Sales, says the pro-
ject "clearly shows the power of
radio in meeting above and below
the line requirements for a major
client". And Bill Felstead, MD of
Marketing Links which conceived
the series says it has "contributed
significantly to NatWest's strong

Wet Wet Wet - featured in the NatWest serves

image among young people".
Capital's Richard Allinson will

present the concerts and other
stations carrying the series am
Invicta, Radio 210, Southern
Sound West, Key 103, Red Rose
(Rock Fkf), City FM, Radio

Broadland, Esser Radio, CN FM,
Hereward Radio, Chiltern Radio,
Suffolk Group, BRM13, Mercia
Sound, Beacon Radio, Signal
Radio, Radio Aire, Hallam FM,
Viking FM, Metro FM, TFM and
GWR.

2FM To Become
Public Service Station?
Sweeping changes to Ireland's
broadcasting laws, expected to be
announced within weeks, will
result in the transformation of
state broadcaster RTE's pop radio
channel 2FM into a public service
station.

2FM has some 40% of listeners
nationwide in the 18-27 age

group. In its new form, which
would see most music output
scrapped, it would consist of pro-
grammes dealing with farming
topics, education, continental lan-
guages and specialist music
how,
Cathal McCabe, controller of

2FM, thought the legislation
would "make a highly popular
radio service unpopular". Jeff
O'Brien of Dublin's 98FM Clas-
sic Hits said he had never heard of
similar laws anywhere in the
world.

The government has been ac-
cused of the misuse of public
funds and of penalising the state -
run RTE as a way of rescuing its
troubled national competitor

Century Radio, which has lost
1R£ 3 million (app. US$ 1.8 mil-
lion) since its launch last Sep-
tember and is badly in need of
new investors.

Fors everal weeks, Century's
two main shareholders Oliver
Barry and James Stafford have
paid wage bills from their per-
sonal funds and the very survival
of the station has hem in ques-
tion. Radio 2, later renamed 2FM,
was established on May 31 197916

provide legal competition for
Ireland's many pirate radio
operators.

The government is also being
criticised by broadcasters angry at
the diversion of lltf 11 million of
RTE's 1R£ 47 million licence fee
revenue to the Independent Radio
& Television Commission (IRTC).
The IRTC would use the money to
assist commercial stations to fulfil
their public service requirements.
At present, 28% of total airtime
must by law, be devoted to news
and current affairs.

UK Musicians Priced Out
Of Film And TV Market
British musicians are pricing
themselves out of the UK film and
TV industry says a repOrt publish-
ed by the Industrial Relations Ser-
vice for independent producers
associations BFTPA and IPPA.

The report says that Musicians
Union members get 150 for a
three-hour recording session com-
pared with f 90 - f 120 in France,
£ 78 - f 88 in Germany, £ 83 in
Spain and £ 30 in Hungary. In ad-
dition, UK film and TV producers
am also faced with extra restric-
tions and residuals under existing
union agreements.

As a result, many producers
will go abroad to record their
music, the report claims. A sam-
ple survey of independent pro-
ducers shows that 35% are likely
to be involved in recording music
overseas this year.

IPPA chairman Michael Dar -
low, "British musicians are very
good but at the price they cost us
we cannot afford to use them!'

The Industrial Relations Ser-
vice is proposing a "discounting"
scheme which will reduce the
hourly rate 0
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MEDIA North Rhine-Westphalia Enters
The Private Radio Age

w North Rhine-Westphalia, with 17
million inhabitants, is the latest
state to enter the age of private
radio broadcasting, following the
passing of complex media legisla-
tion. Although only five of the
proposed 45 local stations are
already on air, another 15 will be
broadcasting by September.

The local stations produce up
to eight hours daily of their own
programming. The remaining air-
time is provided by Oberhausen -
based Radio NRW, a venture
backed by the state -run WDR and
several national and regional
publishers, including Bertelsmann
and the WAZ and Ippen
newspaper groups.

"If I have to give our format a
name,' says Radio NRW head of
music Jeff van Gelder, "then I
prefer the term pan-European. In
any case, we are not an AC sta-
tion. It seems like everybody in
Germany is claiming to present
what they conceive to be an AC
format, so we decided to create
our own!'

Internally, the format is refer-
red to as 'Tagesschwung
Amplituede' (TSA) which means,
according to van Gelder, pro-
gramming according to the

by Robert Lyng

rhythm of the time of day and
who is listening et that time:
"TSA draws on material for AC,
AOR and CHR formatting. We
touch on soul and black music
We play schlager but do not get
sloppy.

"Unlike the French and
Italians, the Germans often have a
problem with their national iden-
tity, and this is reflected in a lot of
their music. So, instead of cater-
ing solely to German tastes, we are
aiming our programming at Euro-
pean tastes. International core ar-
tists include Lionel Ritchie,
Madonna and Paul Simon.

Van Gelder programmes four
Euro-titles an hour, drawing front
German, French and Italian
repertoire. "We are currently in-
creasing our French and Italian
archives but still concentrate on
German product, with two or
three tides per hour!' he says.
Core artists include Wind,
Xanadu, Schweizer Steinwolke,
Matthias Reim, Merlin and the
Moonbeats.

"We are very selective;' says
van Gelder. "We do not want
poor German language product
and will not play it rod because it
is in the charts. We have an advan-

Antenne Bayern Plans
GDR Outdoorconcert

by Chris Full
The Bavarian statewide private,
Antenne Bayern, stages its
biggest -ever outdoor promotion
in the East German city of Gera
on July 7, a music show which is
expected to attract upwards of
35.000 people

Proceeds from the event, which
features among others West Ger-
man acts Roland Kaiser and the
Spider Murphy Gang, GDR band
Karat and comedian Juergen von
der Lippe, will benefit East Ger-
man orphans. Highlights from
the show, which begins at 1500
and will run for around seven
hours, wit air on Antenne Bayern
a week later.

Victor Warms, the station's
promotions director: "We have a
very big blowing in the southern
part of the GDR, with shares of
between 30% and 40% in cities
like Gem, Jena and Chemix
(formerly Karl Marx Stadt). This

show is a way of expressing the
station's appreciation to its Fast
German listeners and to do some
good. We believe many people
may make the trip from Bavaria
to attend as welt'

The show has been organised
by a subsidiary organisation,
Antenne Bayern Helps, in col-
laboration with Hamburg concert
agency Funky Sponsors are
Bavarian soft drinks firm
Frankenquelle, plus toy company
Obletter, which will stage a
children's circus at the event. The
station will give away badges and
stickers on the day.

Warms: "Many children in
East Germany have been orphan-
ed because their parents aban-
doned them and fled to the west
with the opening of the wall. We
hope that most of the money rais-
ed can be directed towards these
kids!'

urge at being in the heart of the
German music scene, so we can
afford to be more open to
German -language material!'

Van Gelder is also open to pro-
gramming unknown local acts: "I
am against having a special show
for such groups. It ghettoises
them. But if a group come to me
with a tape or record of profes-
sional quality, I will certainly try
to fit it in to our regular rotation,
if it fits within our format!'

NRW will not be dealing with
English -language syndicated
shows. "Perhaps because I am
American, I am more sensitive to
such problems but at this point in
the development of German
broadcasting I do not think it is a
good policy to air such program-
mes, with the exception of live
concerts!'

Until now, the station has aired
number of Coca-Cola spon-

sored concerts but will stop
featuring them regularly because
they are also required to accept
the Coca-Cola IDs.

GEMA Loses Kiss-Metropolys/CBS Launch

Court Battle Major Promo Campaign
by /as luNBF .r.rrWest Berlin - West Germany's

copyright collection society,
GEMA, has lost a four-year court
battle against two of its members,
composers Norbert Linke and
Berthold Paul.

GEMA had refused to pay the
composers the money due to
them, because they allegedly
"systematically performed their
own compositions at public con-
certs", and thereby would have
"earned disproportionate pro-
fits". GEMA even went so far as
to exclude the two from member-
ship of the organisation.

GEMA has appealed more
than a dozen court decisions in
favour of the composers, but has
now been ordered to give Linke
and Paul all monies due and full
membership. le announcing its
decision the court said "GEMA
has not backed up its charge
against the composers with
facts", and added that by ex-
cluding the composers from
membership, GEMA "exceeded
the boundaries of permissable
autonomy".

Following a sellout roreer-row Munich, Phil Coll. receMed a quadruple platinum
award for Sur Seriously' from president WEA International Central Europe
Manfred Zumkeller The LP Ns sold max dun rwo million cop. in West Geo
many since its relent east November.

After his Mot concerns in West Germany for some time, NW Joel was presented
with a gold record nor his latest album 'Storm Front: Celebrating with Joel and

his team are CBS scan including CBS Europe president /organ Larsen,

The latest consequence of the
Kiss-Metropolys alliance with
CBS France is a TV promotional
campaign for a compilation LP
called Metro Dance, backed by
the station logo. The campaign,
running throughout June, is sup-
ported by a "very big budget,
several million francs", according
to Kiss-Metropolys president
Bruno Lecluse.

CBS France president Henri de
Bodinat: "From time to time we
give the radio station which we are
involved in a little push. For exam-
ple, we have just mounted a major
campaign for Santana on FR3,
using Cherie FM. We could have
done this campaign with Europe
2, but we did it with Cheri,

"The campaign for the Metro
Dance compilation could have
been done with Maxximum FM,
but we have chosen to do it with
Metropolys because we are a
shareholder in that station!"

De Bodinat denies that CBS is
giving preference in its ad cam-
paigns to affiliated radio stations:

"We mount operations with all of
them. We will do something with
Maxximum, with NRJ and with
Skyrock. But we also like to give
stations in which we have shares a
boost. Similar comments were
made after we bought into
Euromusique, but we are now
mounting a major campaign with
royal) M6 to promote New Kids
On The Block!'

While the station is in the mid-
dle of establishing a network on a
national scaly Leelroe is more
than satisfied with the station's
showing in its home -town Lille:
"In the last Medialocale poll the
station lead with a 15.6% rating,
three times that of NRJ. In the
Beauvais area we scored 5%.
These are good ratings particular-
ly if you compare the areas, the
north of France and a suburb out-
side Paris!"

A major promotional cam-
paign for the new -look network is
planned for September. A name
change, if any, has yet to be decid-
ed on.

Prince, Stones,

Turner Queue
Paris is getting ready for its hot-
test concert season since June
1988 when Pink Floyd, Bruce
Springsteen and Michael Jackson
all played outdoor concerts in the
same month.

The series will start on June 16
with Prince, performing at Le
Pare des Princes (capacity
50.000-60.000), followed by the
Rolling Stones with three con-
certs. Madonna has two indoor
concerts at Bercy July 3-4 and
Tina Turner will perform in the
park of the Palais de Versailles a
little later.

The first three acts are pro-
moted by Zero Production and,
despite reports that Prince sales
are not going well, manager
Pascal Bernardin is confident: "It

is true that there is no buzz
around Prince for the moment,
and there are no new albums or
singles. But Prince has a real
following in France and can sell
on his name alone!' Bernardin is

Madonna And

Up In Paris
surprised by the success of the
Rolling Stones, and attired show
has been added to the two already
planned.

The first three concerts are
sponsored by radio station NRJ.
"I have had ups and downs with
NRJ;' says Bernardin. "When I
decided to choose RTL instead of
it to sponsor Michael Jackson's
concerts it was taken personally.'
At that time, I thought that RTL
was better suited for the act. This
time I chose NR1, even for the
Rolling Stones, because I thought
that it could bring a new audience.
NR1 sponsored the previous
Prince and Madonna concerts so
it was natural to continue

"Radio is important in terms of
promotion. Advertising is very ex-
pensive in France and, without a
radio station, a promoter can not
afford the promotion. But what
counts more than anything is the
airplay that it will bring you!' C

I, 2, 3, - Barclay
Launches New Label

by Emmanuel Legend

PolyGram company Barclay has
launched a new label with the aim
of producing an album for the
price of a single. The label, called
1,2,3, will release five or six
albums a year.

Barclay A&R manager Eric
Clermontet "There are a lot of
artists performing or playing in
France that are not mainstream,
but are making music that has a
real artistic value but a limited
commercial potential and no ac-
cess to distribution. If we were to
produce those acts with our
regular standards it would not be
feasible. So we had to find a way
to do it because we thought they
deserve it!'

The deal revolves around ICP
studio in Brussels, which allows
state-of-the-art digital recordings
for a low pricy All in, a tape can
be delivered for Ffr 70.000 (app.
US$ 12.700). Break-even point is
reached with 3.000-5.000 sales.

Clermontet "The artists
rehearse a lot before going to the
studio, which limits recording
costs. I only sign acts that can
play live, or music that comes
from a ballet or a movie because,
as we can not allow, a specific
budget to promote each record,
the records will sell mainly via
performances. But we will do a
marketing campaign to promote
the titles on the label!'

Hachette/Europe I
Take A Slice Of La Cinq
The multimedia Hachette group
hoc taken a 22V9 share, valued at
Ffr 430 million (app. US$ 78
million), in the ailing TV channel
La Cinq. Hachette's move follows
the pullout of existing sharehol-
ders Chargeurs SA.

Hachette 5, the company form-
ed to represent the 22% stake, is
divided between Hachette (80%)
and its subsidary Europe I Com-
munications. A representative
from each division will shortly be

elected to the board. Although
not confirmed, they are expected
to be Hachette VP Yves Sabouret
and Europe 1 Communications
VP director-general Jacques
Lein.

In another move, existing La
Cinq shareholder Jean -Marc
Verner has raised his stake in the
company to 22%. Media mag-
nates Robert Hersant and Silvio
Berlusconi each retain their 25%
stakes.

CBS Germany AIBINchen Leachner defhon and CBS Nonce president Henri de Balmot
',meting with Agee. Koos In Soorbrocken to discuss joi t promote° activities.
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Stations Clash In Copycat Row
National network Radio Milan
International has openly accused
rival broadcaster RTL 102.5 of
plagiarism. Executive Luca Don -
do.: "It is hard when others try
to copy our own unique style.
RTL 102.5 have overstepped the
limit. They copy our programmes,
presenters and jingles. They are
trying to achieve success by copy-
ing an established success. It is

bad for the national radio sector!'
Radio Milan International ad-

mits to being under the influence
of radio in the US and Dondoni
describes the station's format as
black -oriented CHR. US -made
jingles are used and he claims that
Milan International is the only
national broadcaster to have real
US knowhow.

Dondoni: "At one time 1 was
flattered by the attempts of RTL
102.5. Now it is extremely annoy-
ing. If a rival station beats you
with its own style I am happy.
But, if you copy, you are nothing
other than a faker

But Claudio Astorri director-
general at Bergamo -based RTC
102.5 hits back: "I thought we
had a good relationship with

by David Stanfield

Milan International. We offered
help with their transmitter pro-
blems earlier this year. Perhaps
Dondoni is hurt by the fact that
we have done something in two
years that they have not achieved
in 151'

RTL 102.5, a Selector -operated
CHR station, launched in 1988
and had an average 387.000 daily
listeners according to Datamedia
figures for March. Astorri "I
have been given unofficial results,
to be published in July, which will
show our daily audience has risen
to 511.009. The leading networks
are Rete 105 and Radio DeeJay
and if we wanted to copy anyone,
which we do not, we would
emulate them!'

Astorri also admits to being in-
fluenced by the US radio system.
"Milan International claim to be
the only broadcaster to build a
broadcast bridge between the US
and Italy!' he says. "They brought
back music and jingles but we
returned with a sense of organisa-
tion and marketing!'

He laughs off Dondoni's ac-
cusation of programme plagi-
arism. "He should study what a

Milan Virgin
Summer Ap
Virgin's planned summer launch
of its new Milan Megastore has
been postponed until September.
Chris Griffin GM of Virgin Inter-
national: "We had intended to
open in June to coincide with the
World Football Championships.

cirri, Cnffin

That would have provided some
good publicity. The delay is due to
building and Italian trade union
problems:'

Griffin says if the Milan store
goes well, Virgin will also look to
open a branch in Rome No
market research into the national
retail market has been carried out,
but Griffin claims that his com-
pany will make changes to bring
Italy up to date with other Euro-

Fails To Make
pearance

pean countries. "It is not as
sophisticated as West Germany
and the UK. We gave som
sophistication to France and,e

while Italy is not as bad, I think
the market will be improved!'

The first national megastore
was opened in Milan last Novem-
ber by the Ricordi retail chain but
Griffin plays down the idea of any
future price wars between the two.
"I hope our two companies will
work well together. There will not
be preferential treatment. You can
not have separate deals for Virgin
Megastore or Virgin Records.

"Virgin Records will have to
give the same deal to Ricordi. A
price war would only cut margins
for both stores. There will be con-
cessionary pricing but we are not
going to say say we will cut Ricor-
di by 5 Vo across the board. That is
just giving money away!'

Ricordi was the first national
retailer to actively involve radio in
its business. The commercial net-
work Milan International broad-
casts each day from one of the
stores' windows.

real format is. Black Urban is a
format in itself. CHR is some-
thing completely different. I do
not think Milan International has
a format at all. In the afternoons,
for example, they play one hour of
house music. That is not Black
Urban or CHR. It is not strictly
dance music only house

"Perhaps the real problem is
their audience reach limits. The
programme director at Milan In-
ternational has admitted that
their current format does not ex-
tend successfully beyond Milan
and the region of Lombardy. He
also admits that our strict CHR
format has great potential for a
national audience We intend to
be a successful national broad-
caster!'

Kiss Kiss
Aims For Fun
Radio Kiss Kiss has started its
summer season with the introduc-
tion of a wide range of new pro-
grammes. As well as offering a
series of new music slots, games
and quizzes under the logo
TEstate Tesa' the station is

claiming an exclusive with the in-
troduction of programmes by
CBS national act Elio E La Storie
lbse. The rock/satire group will
host their own shows Monday -
Friday from 19.30-20.30 until
September 23.

Giant Simoli programme direc-
tor/DJ at the Naples -based net-
work says: "Other stations will
also be introducing new shows.
There is something special in the
air in summer. Our strategy is to
attract listercers by offering more
fun -edged programmes!' C

VideoMusic
Motown Ita
VideoMusic, the 24 -hour TV mu-
sic channel, is sponsoring Nero
Italian, a new Tamla Motown
compilation album which featu-
res major artists singing past hits
in the Italian language.

Michele Mondella, advertising

Tops ngmg 00000

and promotions director at BMG,
describes the venture as a pure
marketing operation. Mondella:
"It is a joint risk. VideoMusic
will advertise the album for an
undisclosed percentage on sales'.'

Mondella says there will be no

Backs
lian Classics
radio promotion because he

believes that in this case the music
channel deal is the best. The
album, released on the home
market only, is the first of its kind
and features Stevie Wonder, The
Temptations, The Supremes, The

Four Tops, Edwin Starr, Smokey
Robinson & The Miracles and
Jimmy Ruffin. The material is

from the 60s when the artists ap-
peared at the San Remo Song
Festival.

Radio 3 Revamp Includes

Evenings On Automatic
by Marc Metes

Belgian state broadcaster BAT is
making major changes at its
classical music channel, now
named Radio 3. The name change
is being acompanial by a restruc-
turing of programmes and the in-
troduction of a fully automated
night service.

"We are introducing regular
hourly time slots so our listeners
will know what to expect!' says
programme co-ordinator Pieter
Andriessen. "We will have at least
30 minutes of ethnic music and 50
minutes of jazz every day. The rest
will be made up of classical music
and speech -based cultural shows!'

However, the biggest change at
Radio 3 is the introduction of a
seven hour computer -controlled
night service, installed at a cost of
Bfr 560.000 (app. US$ 16.000).
The set-up involves two CDK 006
units and one CD Music Editor

System. Each unit can handle up
to 60 CDs. On -air announcements
can also be made through a tape
deck linked into the system.

"The current restructuring is
not really to do with fighting for
our audience!' says Andriessen.
"We have a loyal audience but it is
far too small and we want to in-
crease it. We hope the boost in
speech -based information pro-
grammes will help:'

Radio 3's relaunch, on June 23,
will feature a live broadcast from
an Antwerp concert venue with a
wide variety of musical styles,
from jazz to classical, flamenco
and avant garde The event is tak-
ing place in several halls at the
Singel and will be broadcasted live
from 19.30-02.00 with selected
items transmitted until 07.00 in
the morning.

de"-
Italian cant Eros Romezzotti hos received e gold award for soles of his latest LP' n
Ogre Seam'. Holland. Named hem the BMC Arian HMV. prod,. ond promo-
tion team with Primmeotti holding his award ond new MD Donis Sturm to his left.

ARS Act Cleared Of Chart Cheating
The allegation that ARS act Dan-
ny Fabri (distributed in Flanders
through CBS) illegally boosted
sales of his records has been re-
jected by an official committee in-
vestigating the case. It had been
alleged that Fabri bought his own
records and also had them sold
through his fan club.

A commission made up of
members of IFPI and performing
rights society SABAM have now
stated that Fabri was falsely ac-
cused of cheating. At a meeting
held shortly before the commis-
sion's decision, IFPI agreed to

allow records to be sold through
fan clubs.

"They had to allow this!' says
Patrick Busschots, MD of ARS.
"If they had decided to leave
these sales out, a number of other
companies would have to change
their strategy as well. The main
issue for us, however, is that our
artist has been cleared of all
charges!'

Busschots also added that ARS
has been asked to join IFPI, and
that it will do so in the near
future

Europe 2 Prepares
For Belgian Advance
French network Europe 2 is aim-
ing to extend its operations in
Belgium, if it can overcome the
restrictions of Belgian media law.
"We want at least IkW on -air -
power in Belgium's main cities,
and the possibility to broadcast in
full stereo!' says Europe 2's net-
work development consultant,
Andre Kemeny.

Belgian laws require at lelist
50% of a radio station's program-
ming to be generated in Belgium:
"This is nothing but the Contact
and RFM lobby protecting their
market;' says Kemeny

"We are no franchisers, and the

Minim expansion of Europe 2 will
only be feasible if and when we
find the ideal partners to team up
with, be it a newspaper group, an
'advertising company or anybody
else from the communication in-
dustry!'

Europe 2 has recently launched
a station at Mouscron, but, says
DG Martin Brisac "its only pur-
pose is to serve the French border
region". The Mouscron station
produces eight hours of local pro-
grammes, with the remainder be-
ing transmitted from the French
station's headquarters.

Veronique Faces Language
Problems In Flanders
Luxembourg -based CLT, the pa-
rent company of RTL-VeroniquE
is planning to widen the channel's
audience, although the board of
directors has not yet given the
green light to plans to broadcast
in Flanders.

However, CLT head of interna-
tional affairs, Henri Roemer says
there are serious plans to distri-
bute Veronique's Dutch -language
programming in Belgium. Al-
though Belgian cable distributors
say no such plans exist, a Dutch
spokesperson for Veronique says
investigations into getting access

to the Flemish cable networks
were in an advanced stage But, no
official application has yet been
made to the government.

In order to gain access to the
Flemish cable networks, the sta-
tion has to agree to spend at least
Bfr 10 million (app. US$ 285.000)
on Flemish productions. The sta-
tion must also broadcast in the
language of their country of ori-
gin and for Veronique this means
French, German or Lincembour-
geois rather than Dutch. However,
this last condition is in contradic-
tion with EC directives. LI

Super Club Expands
Working Capital Base
Super Club, the Belgian -based
video retailer and distributor with
major interests in the US, is to in-
crease its working capital base to
Bfr 10 billion (app. US$ 300
million), via a series of share and
rights issues.

The announcement was made
during the company's annual

general meeting in Antwerp at the
end of last month. MD Maurits
de Prins said the increase in work-
ing capital was proof the major
shareholders (which include Phi-
lips rand the Kredietbank) have
not lost confidence in Super Club
despite the negative audit report
which was issued some weeks ago.

To contact
Music & Media

Tel: 31 20 669 1961
Fax: 31 20 669 1951

(editorial)
31 20 669 1931 (sales)
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MEDIA Radio Levy Set For Cut
N
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The Norwegian government levy
on profits from radio advertising
looks likely to be reduced from
1690 to 5% following lobbying by
major local stations. Erik Tog-
stad, spokesman for the prime
minister's department, says the
ruling three -party coalition "does
not apart any major opposition"
towards the 597o proposal, and the
cut could be implemented by the
autumn.

The proposal was drawn up by
minister for culture Eleonore
Bgartveit, following a report from
local radio representative body
Norskradioforbund which show-
ed that as many as half of the
country's local stations are a-
periencing financial difficulties. It
is now at the committee stage and
will come before the Norwegian
parliament's lower house for
discussion this month.

Currently the levy is set at 2047o,

by Davd Rowley
although, after a 4% allowance need a 16% profit just to break
for costs, it is realistically around
169o. If the cuts are made them
would be a flat 590 rate with no
allowances. The levy was first im-
posed in May 1988 and has been
constantly under attack by the
radio industry ever since. It was
set up as a 'rescue fund' to sub-
sidise smaller stations.

Odd -Arne Jam, Norskmdio-
forbund general secretary, wel-
comes the proposed cuts, stating
that 590 "is a level we can live
with. Five per cent is a token of
solidarity with the non-commer-
cial local radio stations and, with
the likelihood of mom advertising
coming into radio, we don't think
the amount of money in the
rescue fund will be significantly
reduced anyway.

"The 16% tax is very heavy on
the stations which do miry adver-
tising and effectively means they

Scandinavia Unit
Sales Still Buoyant
Staffan Fogstrand, MD of Scan-
dinavia's largest specialist record
retail group, SkivAkademien says
the rise in CD sales across the ter-
ritory (M&M June 9) is part of a
catching -up process.

"The decline of the vinyl LP
and the rise of CD is a natural
progression but this has happened
more quickly in countries outside
Scandinavia;' says Fogstrand.

"We still have a long way to go
before it becomes the dominant
Scandinavian format. We have
had a good year in terms of unit

Wan Fogstrand Skaylkodelmen

and revenue rises and I look for-
ward to another couple of
buoyant years on the back of the
switch from LP to CD!'

even. It is the heaviest tax on any
business in Norway!'

Egil Houeland of Haugesund
conunercial Radio 102 says the
reduction in the levy would allow
local radio to mom closely follow
its charter "The 16% tax made

local radio become everything it
wasn't meant to be. When you're
trying to make a 16% profit just
to survive, the emphasis is not on
responsibility to local people - the
commercial aspect comes first. I

don't think any politicians ex-

pected that!'

Uptown Expands Syndication
Copenhagen - Major Copen-
hagen private station Uptown
FM, which produces the Danish
version of the 'Coca-Cola Euro-
chart Hot 100' show for distribu-
tion to 25 national stations, is to
expand its syndication arm with a
four-hour Rolling Stones special.

The Stones 25 -year anniversary
show, featuring material purchas-
ed from US syndicator Radio Ex-
press, will air on Uptown in
August to coincide with the
band's Copenhagen concert on
August 9. Uptown will add a
Danish narration to the produc-
tion which includes interviews,
and music spanning the band's
history.

Uptown MD Glen Lau Rentius
says the programme marks a first
step towards building a catalogue
of shows for syndication across
Denmark and, potentially, Nor-
way and Sweden.

It will be offered to Danish sta-
tions in exchange for advertising
time, with negotiations under way
with several sponsors including a
national newspaper. The show
will also have additional slots for
oral advertising.

Promotion packages, including
show tickets and merchandise,

will also be available for selected
stations. Lau Rendus: "We need
to show both sponsors and sta-
tions that it will work well in
Danish and that they will have
something to gain, not only in
money, but also promotional
impact!'

Next to the Voice, Uptown is
Copenhagen's most popular sta-
tion with a 60.000 daily audience.
It produces the 'Coca-Cola
Eurochart Hot 100' show in col-
laboration with MCM.

Sonet Move
Stockholm Scandinavia's lea-
ding independent record com-
pany, Sonet Grammofon, has sold
its premises in the suburb of Lin -
dingo and from July 1 will be bas-
ed neat to its film and recording
studios in Bromma, to the city's
northwest.

Dag Haeggqvist, Sonet chair-
man, describes the switch as a
"rational move which pulls all the
strands of the company together -
records, publishing, film, video
and TV". He denies it has been
forced by cost-cutting, due to the
company's loss of licensing dears
with Island, Jive and Chrysalis
over the past year. C

Swedish Soundcarrier Figures 1989
formal 1989 1988 %Change
"'vie 5.11 4.31 I- 18.6%
1 l's
Ctssett.

10.54
5.00

10.41
4.76

* 1.2%
4 5.0%

t Ms 4.96 3.25 52.6%
dual 25.61 22.73 * 12.60/o

Figures in millions, supplied by IFPI

Danish Soundcarrier Figures 1989
Lotman 1989 1988 %Change
Singles 0.83 0.95 - 12.6%
1.Ps 4.84 4.49 + 7.8%
Cassettes 1.89 1.71 10.5s/o

CDs 3.09 2.40 + 28.7%
Total 10.65 9.55 o 11.5%

Figures in millions, supplied by !FP!

Norwegian Soundcarrier Figures 1989
Format 1989 1988 °A2hange
Singles 0.67 0.82 - 18.2%
LPs 2.14 2.34 - 8.5%
Cassettes 4.07 4.03 t 0.999
CDs 2.04 1.86 + 9.6515

TOW 8.91 9.05

Figures in millions, supplied by !FP!

Finnish Soundcarrier Figures 1989
Format 1980 PM
Singles 0.27 0.33
LPs 2.89 3.00
Cassettes 2.94 2.46
CDs 1.15 0.68
Total 7.24 6.48

Figures in millions, supplied try !FP!

ancbange
18.1%
3.6%

4 19.5%
* 69.1%
+ 11.7%
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Euro Radio's Appeal To US Investors
The 5th annual International
Music & Media Conference
(IM&MC) kicked off with a
keynote address by Steve Crane,
president of Fannie Broadcasting
in the US, called 'Investment Op-
portunities in European Radio'.

Crane told delegates that the
novelty of delivering a targetted
audience to advertisers and the
chance to become part of the
lifestyle of young listeners are the
most attractive aspects of Euro-
pean radio for US investors.

The concept of narrowcasting
is already established in the US
but there are not yet enough com-
mercial stations in Europe to en-
courage specialist music stations,
he said.

In many US cities there are two
stations specialising in dance
music or new country, each of
them catering successfully for a

by Hugh Fielder

cor audience, said Crane. "In the
US,e we know what strong per-
sonal medium radio can be par-
ticularly during adolescence In
Europe, the lack of commercial
outlets means that people can't
find the right lifestyle station that
they can grow up with because
there isn't the same segmenta-
tion"

Crane predicted that radio's
share of the advertising cake will
increase as mom outlets are
created. "The current low percen-
mge of advertising on radio is due
to the lack of stations"

Despite the opportunities of-
fered by 1992, non -EC investors
will find it difficult to own sta-
tions outright, he said, "If US
companies want to come in it will
be as a minority investor.'

Crane said France, where Em-
mis has recently taken a stake in

Sreve Crone

Maxximum FM, is most closely
aligned to the US regulations. "It
offers the same kind of en-
couragement for investors: there
are few restrictions on format and
it's easy for US companies to
operate within those regulations!'

Spanish radio is slur an attrac-
tive proposition, "now that the
regulatory environment is becom-
ing clearer'.'. The UK has "in-
teresting possibilities", es does
West Germany "if foreign in-
vestors can get in".

New Developments In The Music & Media Industries

Mike Hennessey, Billboard's chief
European correspondent and
chairman of the 'Entertaining Vi -

us' panel, opened this session
by pointing to some of the factors
which will influence the future of
the music and media industries.

by Robert Lyng

ferent markets is often used to
split risks, Monti Lueftner presi-
dent CEO A&R at BMG cited a
more significant effect, "to
achieve the maximum synergy
potential".

Noting converging interna-

Enrertaining Visions - /l -r) Mann Luersner; Oag Haeggqvist Abbe Hennessey
Sam Freston: and Stove Crane

He said they include technological
developments, cultural, political
and demographic evolution, in-
creased popularity of the US
model of narrowcasting, and the
tendency of audio software pro-
ducers to diversify into such areas
as the production of visual soft-
ware, merchandising and
retailing.

While diversification into dif-

tional musical tastes and the in-
creased strength of local markets,
Lueftner stressed the need for the
music industry to provide a wide
range of repertoire. He said he
regarded this to be the job of
small, flexible and creative units,
operating alongside the con-
glomerates which concentrate
more on the manufacture,
distribution and sale of repertoire.

Dag Haeggqvist, chairman of
Sweden's Sonet Grammofon, said
his company recognises the need
to diversify and five years ago
bought the Europa film studios in
Stockholm. "It was a severe blow
for us to lose Island and Chrysalis
[licensing & distribution], but we
now have the strongest local
presence we have ever had. This is
a year of total change in Scan-
dinavian programming. We are
working around the clock produc-
ing for both private and public
TV"

The media were represented on
the panel by Emmis Broad-
casting's Steve Crane and MTV's
chairman/CEO Slim Freston.
Crane, pointing to a simultaneous
diversification - integration and
concentration - stressed the need
for companies to keep an eye on
developments in the business they
are in. He added that Emmis has
not only invested in French broad-
casting with its purchase of a
minority share in M2XAMIIM

FM, but also in a US baseball
team.

"There is a difference between
the audio and visual fields"
Crane continued. "The visual in-
dustry is mom vertically in-
tegrated, allowing control of soft-
ware distribution, while even if a
record company owns a radio sta-
tion, it must still play its com-
petitors' music"

According to Freston, the 90s is
the decade of the media, especial-
ly in Europe, which he said will
become the world's largest
market. Pointing out that it was
the magazine industry that first
showed the way from the mass to
specialised media, Freston
described MTV's niche strategy
of narrowcasting with five tightly
formatted programming concepts
in, for example, music, comedy
and children's programmes.

"People are taking more con-
trol over what they consume" he
said. "This choice is being aided
by developments in technology,
which will enable narrowcasting
to complement broadcasting!'

The panel dosed with a discus-
sion about the payment of public
performance rights by broad-
casters. Predictably, both Haegg-
qvist and Lueftner were in sup-
port of such payment. Crane, on
the other hand, pointed out that
the multiplicity of US radio has
created a situation there where
new product is introduced almost
exclusively by radio, creating a
love -hate relationship between the
music and media industries.

"This is not yet true in Europe"
he added, "but European record
companies will eventually realise
that they really need radio. Maybe
that will lead to more realistic
compensation!'

The Need To Make More Noise
Chaired by Tim Blackmore, pro-
gramme director et the Unique
Broadcasting Company, the
panel, 'A Sound Approach To
Marketing Radio', examined ways
of attracting advertisers and
listeners through marketing the
station.

The first to speak was Alec
Kenny, media director at Saatchi

by James Bourne

director of Star*Sat in West Ger-
many, unlike Los 40, is finding it
difficult to attract advertising
support for a channel with an in-
ternational outlook which is bas-
ed in a country used to localised
broadcasting.

Schmitz explained how his sta-
tion targets 20-29 year olds
through press ads, including

A Sound Approach - (SO Ales 'Sion Pork Rafael Revert Mach& Bakke,
Thu Blodemorev Lynn Anderson; and Mo. Schnvirs.

& Saatchi UK. Looking mostly at specialised satellite dish publics-
the UK, he suggested radio sat- tions, and uses stickers on taxis
Lions work on their brand value, throughout Germany to promote
targetting the listener more an. local frequencies. Star*Sat is
curately and, as a result, offering
advertisers less wastage While ad-
mitting that recruiting clients in
"an increasingly visual age" is
difficult, Kenny pointed out that
radio sales account for a larger
share of the market in the US and
Australia than in Europe Kenny
concluded that "radio needs to
make more noise".

Fellow panellist Rafael Revert,
MD of Spain's Los 40 Principales,
revealed some of the reasons why
'his station dominates the formula
rock scene in Spain and has no
trouble attracting advertisers.

Five basic methods, he said,
help him achieve success: self -

promotion, support for local ar-
tists - "even if they can not play"
- targetting the young (half of the
network's five million listeners are
aged 14-25), prioritising new
releases and employing only
young Ms.

Revert showed an impressive
advertisement for the network,
which will be aired on TV, and
raised one of many laughs from
the audience when he said that
Los 40 considered TV such a
useful promotional tool it had
bought a channel. This is not
strictly true as Los 40's parent
company, PRISA, has only a 255's
stake in the new Canal Plus.

Martin Schmitz marketing

also in the process of setting up its
own magazine and is about to
start supporting bands on tour.

Lynn Anderson, president of
KIIS FM Los Angeles, showed
delegates a sophisticated promo-
tional pack, put together by her
station and used to launch a Mex-
ican beer. She explained how the
station's marketing department
aims for a "win -win situation"
which enables the "triad of
listeners, advertisers and the sta-
tion to benefit from campaigns".

As part of its recent beer cam-
paign, KIIS took its successful
morning show to Puerto Vallarta
in Mexico, offered listeners cheap
Rights and hotel, plugged the
airline, the travel agent and the
resort and advertised the beer.
This activity resulted in the event
being filmed for TV.

Stan Park, sales director of In-
dependent Radio Sales, outlined
the current situation in the UK
and rounded up the discussion by
concluding that competition was
the key in both radio ownership
and more carefully targetted
broadcasting.

Park explained the national dif-
ferences in advertising practice
and rules, such as the restrictions
on sponsorship in the UK and the
existence of airtime brokers in

France He summed up the mood
of many present by reflecting that
Europe has a lot to learn from the
US in terms of targetting and au-
dience research.

RTL 102.5, the Bergamo -based
inter -regional radio station has
joined RNA (National Radio
Association), the - grouping
funded by Rete 105/Radio
Montetarlo's president Alber-
to Hann. The station becomes
the 101h to join the association,
which aims to protect and ad-
vance private radio broad-
casters in Italy. The amour.-
ment was made at the IM&MC
by station manager Claudio
Astorri, who commented: "It's
only by joining together that
we'll achieve real power and be
Liken seriously?' r -

Walters Slams Djs, Programmers
"Programming should no longer
be based on the whims of a junior
programme controller or a
middle-aged media owner. It
should be the result of careful
research that enables a pro-
gramme to be dovetailed to the
needs of its audience]' said Colin
Walters during his keynote ad-
dress 'Radio Europe 2000'.

Wafters, who is MD of Laurel
Benedict in the UK, added that
programmers must aim for higher
standards with forceful, mature
presenters and imaginative, lively
programme concepts to stimulate
listeners.

Presentation standards have
not kept pace with radio growth,
he said. "All too often a program-
mer's idea of information is the
occasional time -check and his
idea of humour is a smutty
schoolboy joke!'

Walters also criticised the trend
towards Anglo-American pop -
speak. "Surely the Continent that
fostered Shakespeare and Goethe
can rise above such adolescent
talk" he said.

Predicting the structure of
radio over the next decade,
Walters acknowledged the growth

Cohn

of cross -border ownership by
radio companies but he doubted
whether they had the means to
survive financially when times got
hard. He believed that more non -
radio multinational con-
glomerates such as Hanson,
which will launch Melody Radio
in London this summer, will move
into the radio sector. "It's a new
opportunity for them and they
have the resources!'

He also predicted an enormous
growth in pan-European service
agencies providing technical ser-
vices such as operating systems
and jingles. An increasing number
of competing stations would
create a need for audience
research companies, not just to
measure listening figures but to
research programming ideas as
well, he added. 0
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by Robert Lyng

promotional opportunities of-
fered by the Asian media. He said
that in September, a new 24 -hour
music TV channel, EZ TV, will be
launched via Asia SAT Broad-
casting to Asia, the Middle East
and Israel, the station will feature
two shows dedicated to foreign
acts.

Promotional trips to the area
are not as daunting as many
think, added Watson, saying that

Narrowcasting - The Future Of European Radio?
b David Scansfield

Narrowcasting, or niche radio, is
the key to success for future Euro-
pean broadcasters, according to
Jeff Pollack, chairman of the US
Pollack Media Group and a
member of the panel 'In The Face
Of Competition...Programming
Radio:

Other panel members agreed,
referring to the success of nar-
rowcasting in the US and the need
for European broadcasters to
have a clear identity in an increas-
ingly competitive market.
However, Chris Lycett, editor of
BBC Radio I. said his station
would not follow this trend, but
will stick with its ratings by day
and reputation by night policy. He
added that he believes the chan-
nel's broad -based music program-
ming and commitment to both
established and new acts will
enable it to hold its ground,
despite the growth in the commer-
cial sector.

Meanwhile, Rachel Steel, direc-
tor of QuestionAire Marketing

Research in the UK, said that the
broadcast situation had changed
so dramatically in the UK over the
last 18 months that radio research
is increasingly important.

The panel agreed, however, they
said that research should not in-
terfere with the creativity of a sta-
tion. Bmno Ployer, programme
director at the Rome -based com-
mercial network Dimension
Suono, explained that his station
uses its own call out research.

"We ask two simple questions.
First, what the listener dislikes,
and secondly, their likes. We never
ask why!'

Pollack said that he believes
that future European format pat-
terns would shift towards an adult
audience He also noted that as
yet Europe does not capitalise on
breakfast or morning shows,
where the presenter is an inmor-
tact personality. Other panel
members agreed with the impor-

Programming Radio - (LH Rick Cummings; ChM kyr, Rachel Sleek Jeff
Pollock CAM Remade; Bruno Prayer and Richard Park.

lance of the personality profile,
with Richard Park, director of
programmes Capital Radio in the
UK, claiming that his roster of
personality presenters is the key to
the station's success.

Park also gave a warning on
narrowcasting. Referring to the
soon to be launched Kiss FM sta-
tion in London, he said that its
government -imposed format
limits may lead to problems.
"Music trends come and go. If
you are a rap music based broad-
caster you may be M trouble when
that format loses popularity!'

Narrowcasting may be the
future for Western Europe but
Rick Cummings, executive VP of
Programming Emmis Broad-
casting US, warned that it would
be a mistake to believe the same
mles would apply to Eastern
Europa "They have not had 25
years exposure to a rock & roll
culture. People who move in there
and do not realise this will be
making a big mistake' 0

Euro Talent In SE Asia & The US
Southeast Asia and the US were
pinpointed for increased exploita-
tion of European product by the
'Broadening Musical Horizons'
panel.

MCA International VP Stuart
Watson said that Southeast Asia,
with its population of some 400
million, has tamed from "a
poorhouse into a powerhouse
over the last two decades".

Changing attitudes in and

C

Broadening Musical Horizons- (14) Eric Daycare) Dian Caner Alan Edwards,
Rebecca Barnes; Kaz &Maui and Stuart Watson

about this market are not
restricted to the record -buying au-
dience, he said. According to Wat-
son, record companies, which had
long considered countries such as
Thailand, Singapore and Taiwan
as separate markets, are now
beginning to treat the area as a
single market.

Watson also referred to the new

a 10 -day trip should be sufficient.
He also said the best technical
equipment for concerts is also
readily available

Kaz Pukatsu, editor of Japan's
trade magazine Original Con-
fidence, said that Japanese au-
diences are tiring of US music and
are now looking to other ter-

ritories, with European dance

music and hard rock being par-
ticularly popular at the moment.

However, Fukatsu also noted
that marketing in Japan presents
several problems. He said that
because TV carries virtually no
music, and radio is only now
developing as an effective
marketing tool, artists are re-

quired to seek out- other
marketing strategies. Retailers
and discos playa significant role
in breaking artists, he added.

Meanwhile Eric Dufaure, head
of media relations at SACEM in
France, recommended that record
companies change their policy of
paying only half of the royalties
on records sold in foreign ter-
ritories, to encourage artikts and
their managers to do more inter-
national promotion. He also
stressed the importance of
originality and of forming net-
works of personal contacts.

Recognising the importance of
the US market, the French
government, record companies
and several organisations are cur-
rently funding a French Music Of-
fice in New York, said Dufaure-

One avenue for European acts
trying to gain exposure in the US
market is the network of college
radio stations, which helped break
numerous new wave punk and
reggae groups, according to Alan

Edwards of Rogers & Cowen.
Brian Carter, owner of the West

German -based label BCM, said
windows are opening in the US
for European product, and also
noted a strong anti -European sen-
timent in the UK. He said: "In
order to compete a record can not
just be as good as something else,
it must have something special!'

Carter also recognised the im-
portance of building up a network
of local contacts and announced
that BCM will begin to export
finished product into new
markets, instead of licensing for
release four months later. "As an
indie without millions to spend on
marketing, it is our aim to get
records around Europe, and to
talk with local people who really
know their market!'

Although the general prognosis
for the successful worldwide
marketing of European music was
optimistic, the panel's approach
was cautious. Careful planning,
personal contacts and a realistic
evaluation of an artist's repertoire
are, according to panel chairper-
son and MTV's director of
Creative International Rebecca
Barnes, essential. Admitting that
problems such as language bar-
riers do exist, Barnes stressed that
these can be overcome, because
music is a universal language 0
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EUROPE'S MOST RADIO ACTIVE HIT MATERIAL

IT'S NO I! SINGLES
Madonna Airplay
Madonna Sales

ALBUMS
Madonna Airplay
Madonna Sales

EXPLOSIVE 'S CHART BUSTERS
Explosives features the major new releases by established and new artists.
It includes recent releases still in need of support on European radio.

rSINGLES OF THE WEEK
She Rockers  Do Dan Dance
Pop Will Eat Itself - Touched By The Hand Of CictiolinaiRCA 8MG)
The Blow Monkeys - Springtime For The World iliCA 131)1G)

liAVRE HITS
Sam Brown - Kissing Gate
Wilson Phillips - Hold On
And Why Not ? - Something U Got
Satoshi Tomie - I Loved You
Julien Clem - Fille Du Feu
Carlton - Do You Dream
World Party - Message In The Box

(ARM)

(S8K)

(Island)

(ERR)

Mrs.)
(MR)

(Chrysaks)

ORO-CROSSOVERS
Saone - Love Is Gonna Call
The Neon Judgement - Alaska Highway
Toth Cotugno - Ensieme

(Play It Again Sam/

F-1 1

Pop Will Eat Itself  Touched By The Hand Of C.cciolinkRCA BM)
Charlatans ' y On^ tn 15ovadoc 2/

Kym Mazelle
Horse Sy, , i'iny
Immaculate Fools Sad

(Syncopate)

(Cap.)
(CBS)

Snap - World Power
Ladysmith Black Mambazo -Two Worlds One heart
Kill For Thrills - Dynamite From Nightmareland
The Icicle Works - Permanent Damage
Etta James - Stickin' To My Guns
Ice MC - Cinema
Sons Of Angels - Sons Of Angels
Soul II Soul - Vold
Consolidated - The Myth Of Rock
En Vogue - Born To Sing
X Clan - To The East Backwards

A
'Logic 8IHG)

(Warner era,)
(MCA)

(Epic)

(Island)

(DNA)

(Atlantic)

(I0 Records)

(Antler Subvay)

(Atlantic)

(Island)

Chart Busters is a quick reference to this we, Hot 100 Singlesoilbums and tee
European Top 50 charts. Chart positions are indicated where appropriate.

ICHART ENTRIES
Airplay Top SO
Charlatans - The Only One I Know (41) (Situation 2)

Black Box - Everybody Everybody (43) (Groove Groove Melody)
Mantronix feat. Wondress - Take Your Time (44) (Capitol)
Candy Dulfer - Saxuality (45) (PIG Ariola)
Vanessa Paradis - Tandem (47) (Ssird.r)

Hot 100 Singles
Patrick Sebastian - Le Gambadou (60) (EMI)

Pop Will Eat Itself - Touched By The Hand Of Cicciollna (70 (RCA/BMG)

Jodie Ursull - White & Black Blues (76) (CBS)

MC Tunes versus 808 State - The Only Rhyme Thar Bites (77) (ZTT)

Dusty Springfield - Reputation (79) (Parlophone)

Top 100 Albums
Jason Donovan- Between The Lines (10) TWO
Talk Talk  Natural History - The Very Best Of... (19) Pailophone)

RS

Airplay Top 50
Gary Moore -Sill Got The Blues For You (6 -19) 1,111Bil
The Chimes - I Still Haven't Found What I'm Looking For (7-141 (CBS)

Toro Cutugno - Insieme 1992 (11-43)
UB40 - Kingston Town (I5-32) &gel
Jane Child - Don't Wanna Fall In Love (20-28) (Warner Brothers)

Hot 100 Singles
Chad Jackson - Hear The Drummer (Get Wicked) (7-34)1&& Wave)
Betty Boo-- Doin' The Do (28-40) (10yillai King)

Charlatans -.The Only One I Know (32-61) (Situation 2l

Felix Gray & Didier Barbevilien - A Tomes Les Hiles (47-92) (Tear)

Kaoma - Mel odie D'Arnour (52-86) (CBS)

Top 100 Albums
Toren Masan -AdDem Kreuzung Ins Glueck (9-37) (Virgin)

Erste Allgemeine Verunsicherung  Neppomuk's Rache(24-51) (E141)

Joe Cocker - Live (26-79) (Caalle)

Breaking Out On European Radio
John Lee Hooker feat. Bonnie Rait - I'm In The Mood (Silvertone)
Fairground Attraction - Walking After Midnight (RCA.MG)

YESTER HITS the Eurochart top five from five years ago. JUNE 16 - 1985
Singles
U.S.A. For Africa - We Are The World
Duran Duran - A View To A Kill
Paul Hardcastle - 19

Modern Talking - You're My Heart, You're My Saul
Depeche Mode - Shake The Disease

ICED)

(Padophone)
(Chrysalis

(Hansa)

(Mum)

Albums
Dire Straits - Brothers In Arms
Phil Collins - No Jacket Required
U.S.A. For Africa - We Are The World
Paul Young- The Secret Of Association
Eurythmics- Be Yourself Tonight

(VMS°)
(Virgo/WEAL

(CBS)

(CBS)

(RCA)

P
U
L
L

O
U
T

IM&MC four MUSICS. MEDIA June 16, 1990 MASTER CHART  June 16, 1990

AmericanRadioHistory.Com



playlist REPORT
THE mcis-r PLAYED RECORDS IN EUROPE

THE ALTERNATIVE

TUCK ANDRESS
'Reckless Precision'

WINDHAM HILL
RECORDS

TURTLE ISLAND

STRING QUARTET
AleleopoliR

Marketed O [Senor.° W Polvorron

united kingdom
Most play. records in England during
the week or publication on the folio -
wing moons BBC I. BBC 2. Capital
Radio. Cr,,,,, London Ratio and the
ma or independents.

Mr aWer(y61IMRs.ewow...
Awe Child Owl wwarrostase
The... P... awe

a* s flowers Ow 6 Up
Erasure ,
Adamsti ca.,

gVor Ins) aapaWatae,ture
Madam v,
Paula Abdul

austria
MOSE play. records as checked by
Media Control on the national Patron
03

I Alia a Kamen Isowstalirser
2. Meer Alorrourlols noes,: Wrm
3 Fake arn,

V,
5 Neenah Myles
n Sot Sari m  On.
I Elm Jo. vaaat he or Eirsrin
0 The Chkres 1666.16,66,66as
P Nakebalmehleveineemfro.. Sorses.6416,

Eros Namaanati 1 Baan s

rsw1164onekrdel A.. ....v.*
...ay :Om Pano

Ian

So. d O'Connor nenccatiroth
Oat

enie.earie Pea Chrei NR. Aron

holland
Airplay checked on Radio 2 and 3. the
Dutch national pop stations. For info
contact Stichting Nederland. Top
40. PC Boa 706. 1200 AS Hilversum.
Eel (0)35 - 231647.

Ganda OuNer Yonanx
Meant Ao Shwa 0,14AeLoolor66
Comeau In.
Lane Pavarotti Sar.
Paul Priem Can re,
Lenny Krarka Oro r61666,66.
frarytHroor La sos
Vava Con Olen Mors Worn
Plabed Davglas

Gil he 1,6 ml, 1...Orn
I haog areni Pover,naavaore

Pod. g Storna uneu nem a 411,

IT Moms awe..
The Fad Flowers D.E..,
Ger I a Este/. Oa n.

Mon IVO*
06.60e WO,

T.Tote Gaugno
_ Pasadena Lan awe

Nag Am 0.14,

ermany
From Me airplay hit parade from Me.
tia Control including 29 radio sta.
ons For more info pease contac
Media Control - Postfach 625.t
D-7570 Baden Baden. te1

(0)7221-33066.

a.
MitausRmin ...in men DO

2 Mann. Plates 21.
IM

4 trop. (sok Ihe IsoOrine Sew:
5 linason Pailaps awe.
6 Eros KlMalle. Ss Brow Warr,.

//rd Collon Sow, Harm.,

Tina rum. ...al.

valla... n Alan WAN.
Ky. Ininvgre Awn

r nfooro nava. Von
Propaganda Now Orene rraoh
Flee... San

Nei011ana A moo..
Hearn sin waso Pool. hor re re.
Maki ain lram

italy
Mon play. records awmpiletl Irom

I Steve I ogers Band man*
jean Arrnatraerag setts te,
Hanna. Rowers twat..
We/ W. ilia..  Snov man vat
Tune De Ran, Me

Evan
R. W'Rar
Per...auf
ree A. no Ow
wean, kerma Ilart ve

0.

Brain Kameda Ma
An.lo yea

Wad Penn No PI,
Ply Bud Vt.

Kum Possi Ins. Deak
Tae Cum, mien All
Rork Boxwa Tem
Ewe Abecabele  lane Du

slain
The 20 best played records in Spain
from CuarenEa Princtiales, covering
the major Spanish stations.

AIM a..
Naan o Eta. en. arelass

RON.
a .rg iun 1.461,01Prowler
5 Madam Apia Cow Os Ir rarl
6 fire Runny r661,60coor Tr 1,

.guel /ose fir.

n los Inhuman. who,.
0 rlar Bonne Ann sO

I Orrocao Phu .raorarSolirato.
2 Env Panmeta Yrwar61416rherworo

No Pk n. ves. vv.

P.aroa ,mPkedaa
y au, ors
6 Venous Artra. 66.06.6
7 Dame InvaIndsle
2 BA 8.  on. fat
9 Lea Rome. man

0 k Lae slum. aiamr

switzerland
Most played records as thceked by
Me is Control on the national station
DRS 3 and private stations For m.o.
re ...please contacE Media ConErol.
Post Passage 2 Basel 4002, tel 61-
228989.

Madonna vave
Sin. el °Connor Mow, Crosses lo

Mai Kamen ....annan
tom Cute, in.* ME
Vara C.D.s osns sto,

[mate* Maar, Deg De,
wRam worror Oso

Vv , a. Inn fautlao Taw
Pan Gees sew., hi* Or
Eitql C.,6,161610I TreSress
Maar lad* am
The Prete* timai
Fleetwood Plat ,e
.."1. mon tinnitiareititine
Sors/ hr. rwo
Deperho 66/660I Tres

ranee
From the airplay he parades provided
by Media Control France For more
info please contact M.ia Control
France 25 Air De La Fore, Noire -
67000 Snasbourg - France - tel
(88)366580

Radios Pernalteriques(AH Stations)

2 Vanessa Pandas 1.1.

5 Alin CM'. kn. anse v Cie m
6 Pauline Esser or...

psira

Elron sme.
9 Mien Caere /red..
0 Mabel Serge, Ca or hers

0o wn
*Pe LIrson rows 66os

3 Poe Stood

5 Moony rleole [Who,
6 Paula Andel
) ram Parry rIchm

Rod Vaisine
9 Niagara

Loue Nurat n fa

Radios FM

Mad.. an,a,
Sine. Connor Wog C6,111 V
Elten lehn saa.

Kamen irroostrofirdr
tears ..ears awn

Spieneey Youngadv. Sa Mae.
Fn.. Feldman C r pwafail
Paula Mal na.an Anon
IN Conies lowswooill.n0,
lints Intemadonal, n.v..
The Ova. aa.

aka Seaver. 4 ana n a ew,.
OwikSMachine elan.

rWSW 0

reoor

hrwho61r6r6r0
Pao. Bruer n e.OnOmnena
Lon* Gerd. aeln. O.n.o.
Innan a Some.. ninth.

MUSIC

MEDIA

EUROPEAN
et jr, Lary
TOP SCUP

MADONNA'
VOGUE

6th WEEK ON 1!

TITLE
ARTIST OR..
ogue

Se Bastasse Una Canzone
Eros Rarnanotti- DOD (DOD,. rhroScororards)

I Promised Myself
Nick Kamen- AEA (EMI PA")

e
4 6 ,11!lainanCalilMVy:SlavikeEfamic. (EMI Bluehear Waltzes)

5  All 1 Wanna Do Is Make Love To You
Heart- Capitol (Writs Mu.)

0 Still Got The Blues
Moore- Virgin CO MusBlues(For

You)

, !Still Haven't Found What I'm Looking For
The Chimes- CBS (Blue Mountain Music)

,217ettmpn%The,,,,Doniol,V,o,ii,,Know

9 a
Club At The End Of The Street
Elton John- Rocker {Big Pig MB.

MUll
26 Won't Talk About It

Beets Inarnaoonel- Goy. Discs (C

27 Das Erste Mal Tat's Noch Weh
Stefan Waggershausen- Polydor (Mau Mush)

# II3t-ors- Reprise (than Woman Togerher Now,

TITLE
ARTIST ORIGIN, hilfr rIV16.5.601,

29 al
6

Dirtyve C
Adventures glevie V. Mete,' (Vett(t. Casap

31 A Dream's A Dream
sod )sod- 10 Records Namur)

32 '

33 DR:rtatt,

34 at a

1-1-117Pae sa-drenhaisn18.5 (CBS letec)

10
VOl°soindP113i71- SOK (Wows) ® 45 PerCIfit'Elo' OT-rthhRbeDm'Iring (Rhyshm KruelquirOCarlin)

Insieme 1992
Tom couvoo EMI (Ehrorrh Mr 21

12
Nothing Comparess-neaa

13
Verdammt, Ich Lieb' Dich
Matthias Rem- Polytlor Wangaroo Murky.*

14
SreM yingRappened On The Way To Heaven

15 u
Kingston Town
UB40 - Virgin (sp...r.

16 ,9fpxilte," Atrgn vtract,e,

17 . Tsar), Muso)

What's A18 sofa coo 78117Arrla NA, Con Dos BMG1

Give It Up
19 Hothouse Flowers- LondoroWarner Chsproll)

19 Don't Wan na Fall In Love
Jane Child-warer Worhers Watical Dichotomy Wanfrrl

21
Cra'rEsts FTIo,rniappihM',a Fait

22 - ID s've meFleetwood Mac- VVarner Brothers (Fleetwood Warur Tsmulane)

23
s

KillerAdamski-MCA

World In Motion
NorOW nrWrior COW - ractoryllICA (GainwerchVarner ChapperEMI)

Papa Was A Rolling Stone
was (Nor Was) Fontana (PolyGror Music)

36 F(menii7Teurr-ACafpficaciir
Sens EM Mine)

37 3. 4

Heaven Give Me Words
Propaganda Wrgin WI. 10 virgin Huse

38 Ding Dong
Erste A8genseme Verunsicherung- EMI (lhankn Mus

!1:J etnn
sacrifice

,13, Music)

40 - ^

I Might
Shakes Stevens- Epic Ora, Musol

41 co, The Only One 1 Know
Charlatans- Sittanon Two (Moor Chappell)

42 1 Go To Extremes
Billy Joel- CBS (EMI Songs)

43 El* t',7B):,,b.°P:E7,7m1V,X,,c..,

44 Imo. Take Your Time
(lan(ronix tear. Wondress- Carl. (MCA MuseiCopyrkk Coen',

45 co. sax..iity
Candy Duffer- WIG Ariola 0® -Horn Music}

46 Wr hsrat,Di,c1 ,1127ayo,pf,

47 C170. Tanenssad7radis- Polydor IMelodie Nehonl

48 CI* Lucianc.r""o Pavarotti- Phonograrn (Ed BlIWArrola

49 Mil, u"sode HKMIChMrHans.husters Muzierl

50 oz8 Close To You
Priest- 10 Accords (various)
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MUSIC

MEDIA

On
TITLE
ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED

o
Vogue
Madonna- Sire (Various)

LIKKB.H.SpAChSwPoOkNii.Grl
45 13

TITLE
ARTIST - ORIGINAL LABEL (PUBLISHER) COUNTRIES CHARTED

TITLE
ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED

Version "90"
Les Forbans- Vogue (Various)

3 9
Killer
Adamski- MCA (MCA/Beethoven St. Musk)

UK.G.81r

World In Motion UK.Ir
5 2

New Order/England World Cup Squad- Factory/MCA (Gainwest/Warner Chappell/EMI)

4 Black Velvet
2 11

Alannah Myles- Atlantic (EMI/Bluebear Waltzes)

UK.G.B.H.AChSw.DNIi

5 7 16
Sacrifice
Elton John- Rocket (Big Pig Music)

UKEB

6 9 10
I Promised Myself
Nick Kamen- WEA (EMI Music)

FC.B.HAChSwl

34 2
Hear The Drummer (Get Wicked)
Chad Jackson- Big Ware (maryiebone music)

UK

4 21
Nothing Compares 2 U
Sinead O'Connor- Ensign/Chrysalis (Controversy Music)

FCBSpAChSw.Po.DCrl

8 IS
The Power

1

Snap- Logic/BMG Ariola (Hanseatic/Fellow)

UKGBINSp.AChSwEIN.R.Grl

36 35 3
Papa Was A Rolling Stone
Was (Not Was)- Fontana (PolyGram Music)

FB

69 70 10
Blue Sky Mine
Midnight Oil- CBS (Kamer Chappell)

EGCh

UK Touched By The Hand Of Cicciolina
Pop Will Eat Itself- RCA/BMG (BMG Music)

UK

54 3
Hold On
Wilson Phillips- SBK (Various)

UK.Gfilk

71 64 3
J' Te Jure
Florent Pagny- Philips (Various)

55 3
It's My Life
Talk Talk- Parlophone (Island MusidZomba Music)

UK

39 27 5
Cover Girl
New Kids On The Block- as (Maurice Starr Music)

air

40 37 6
Les Hommes Qui Passent
Patricia Kaas- CBS (Zone Music/Back To Paris)

41 48 3
Still Got The Blues (For You)
Gary Moore- Virgin (10 Music)

UKHSw.N.H

42 43 18
Un 'Estate Italiana
Gianna Nannini & Edoardo Bennato- virgin (sugar/Warner Chappell)

AChSw.DI

72 58
/6

Hiroshima
Sandra- Virgin (Ranier/Global Music)

FLCh

73 74 5
Right Here Waiting
Richard Marx- EMI usa (Various)

Ffro

74 72 II
Hier Kommt Kurt
Frank Zander- Intercord (Zest Musk)

GA

88 10
This Beat Is Technotronic
Technotronic- ABs (Bogam/BMC Publishing)

FG.BCh

cizoWhite & Black Blues
Joelle Ursull- cas (Warner Chappell)

43 42 16
On Ecrit Sur Les Murs
Demis Roussos- EMI (blateria/Sidecars

The Only Rhyme That Bites
MC Tunes Versus 808 State- ZTT (Perfect/Warner Chappell/EMI)

F.13

UK

21 4
Venus
Don Pablo's Animals- Rumour (Island Music)

UK

II 16 8
C'Est Toi Qui M'a Fait
Francois Feldman- Philips/Phonogram (Marilu/Carole)

FB

12 13 16
Infinity (1990's Time For The Guru) G8HSRAatZr
Guru Josh- de/Construction/RCA/BMG (Copyright Control)

44 41 4
Roam
B -52's- Reprise (Man Woman Together Now)

UK.G.k

45 29 18
Dub Be Good To Me
Beats International- Go! Discs (Go' Discs/EMI Songs)

GB.H.SpACh.DGr

46 52 2
Insieme 1992
Tato Cutugno- EMI (Edzioni No 2)

13 0 8
Dirty Cash
Adventures Of Stevie V- Mercury (Copyright Control)

UKGH.Ir

O 26 8
Bo Le Lavabo
Lagaf- Flarenasch (Editions Carrere)

15 6 5
Better The Devil You Know
Kylie Minogue- PWL (All Boys Music)

UKGBIr

92 2
A Toutes Les Filles
Felix Gray & Didier Barbevilien- rear (Zone Musique)

FB

48 36 19
Get Up!
Technotronic- ARS (Bogam/BMC Publishing)

FSpChloGr

49 28 6
How Can We Be Lovers
Michael Bolton- CBS (Warner Chappell/EMI)

UKSwh

16 is
T

Verdammt, Ich Lieb' Dich
Matthias Reim - Polydor (Kangaroo Plusikverlag)

30 9
Pourtant
Roth Voisine - GM/BMG Arioa (Folowis Vag.

FB

g 38 4
I Can't Stand It
Twenty 4 Seven- Freaky liecords/BCM (Stop & Go/Cat-TalkiSiegeh

GACh.I

19
All I Wanna Do Is Make Love To You UK.G8PIChSwN

20 12

Heart- Capitol (Zomba Music)

20 Hold On
En Vogue- Atlantic (2 Tuff -E -Nal Songs)

UK

so 31 5
Won't Talk About It
Beats International- Go! Discs (Go! Discs/Warner Chappell)

UKG

SI 56 2
Everybody Everybody
Black Box- Groom Groom Melody (Warner Chrel!)

UK!

86 6
Melodie D'Amour
Kaoma- CBS (HMLO BV/BM Productions)

FB

53 46 20
I Wish It Would Rain Down
Phil Collins- Virgin/WEA (Phil Collins/Hit & Run)

FCCh.Po

Je Te Le Dis Quand Meme54 Patrick Bruel- RCA/BMG (Scarlet O'Laura Music)

FB

21
Words

II 13

The Christians- Island (10 Music)

Pops

22 18 11

Kingston Town
UB40- Virgin (Sparta Florida)

UKG8H.Sw

23 17 4
I Still Haven't Found What I'm Looking For U"IrN
The Chimes- as (Blue Mountain Music)

24 23 17
Enjoy The Silence
Depeche Mode- Mute (Grabbing Hands/Sonet)

FCBSpACh.D6r1

25 22 4
Policy Of Truth
Depeche Mode- Mute (Grabbing Hands/Sonet)

UK.G8Spkf1l

95 2
It Must Have Been Love
Roxette- EMI (jimmy Fun Music)

UK

56 50 II
Don't Miss The Partyline
Bizz Nizz- Cooltempo (MCA Music)

UK.G.B

78
Soledad
Roe- Barclay (St. Anne/EMI Music)

F.13

cE0,
Reputation
Dusty Springfield- Parlophone (Clermiston Music)

UKG

co. C'Est La Meme Chanson
Francois Valery- WEA aobete Musk)

81 83 5
Advice For The Young At Heart
Tears For Fears- Fontana (Virgin Music/10 Music)

FL

82 0* Flieger, Gruess Mir Die Sonne
Extrabreit- Metronome (City)

83 89 2
Into The Blue
The Mission- Mercury (811G Music)

UK

84 CI* Nothing Compares 2 U
rixm- London (Controversy Music)

UKL

85 " II
Stetwaapedalusen- Polydor (Mau Munk)
Das Erste Mal Tat's Noch Weh GA

86 69 26
In Private
Dusty Springfield- Parlophone (Cage Music/I0 Music)

FG

87 13* Girl To Girl
49'ers- 4th & B'Way (Copyright Control)

UK

You Got It
88 .s 3 New Kids On The Block- CBS (MK Songs)

89
Joy And Heartbreak
Movement .98 feat. Carroll Thompson- Circa (Perfecto Music)

UK

90 , 4
Oui Je 12Adore
Pauline Ester- Polydor (Ducornte/PolyGrans)

57 S7 3
Don't Wanna Fall In Love
Jane Child- Warner Brothers (Radical Dichotomy/Warner)

UK

58 39 7
Something Happened On The Way To Heaven U(61141

Phil Collins- Wrgin/WEA (Phil Collins/Hit And Run)

59 59 7
It's Here
Kim Wilde- MCA (Rickim Music)

GChSw.DH.Gr

26 12 19
Le Temps Des Yeyes
Les Vagabonds- Carrere (Editions Orlando)

FB

Imo, Le Gambadou
Patrick Sebastien- EMI (Francis Vacher)

EB

27 19 15
Opposites Attract
Paula Abdul- Virgin (Virgin/011ie Leiber)

UK.FG.B.C1Gr

28 40 3
Doin' The Do
Betty Boo- Rhythm King (Rhythm King/Inquiry)Carfin)

UK

29 32 5
Se Bastasse Una Canzone
Eros Ramazzotti- DDD (DDD/Una Lira/Scorribanda)

GB HACh

30 33 4
What's A Woman
Vaya Con Dios- BMG Arrola (Vaya Con Dios/BMG)

RHAChfoGr

31 24
A Dream's A Dream
Soul II soul- 10 Records (Various)

UKGRHAChONALIN

O 61 2
The Only One I Know
Charlatans- Situation Two (Warner Chappell)

33 25 7
Ding Dong GAO?

Erste Allgemeine Verunsicherung- EMI (Blanks Musik/Wintrup Musik)

C) '49 2
Star
Erasure- Mute (Musical Moment/Andy Bell)

UK Ir

61 66 4
Paint It Black
Rolling Stones- Decca (ABCKO/Westminster)

BA

62 60 5
Kissing Gate
Sam Brown- /um (Rondormaybkeicrusoe)

UK

91 73 17
How Am I Supposed To Live Without You
Michael Bolton- as (SBK April Music)

G.I3Sw.fbEr

92 82 12
Vattene Amore
Amedeo Minghi & Mietta- Fonit Cetra (Nuoea Fonit Cetra/Yor)

93 1:3* The Free Style Megamix
Bobby Brown- MCA (Cal-Gene/virgin/MCA)

UK

94
Sans Un Remordscl* Pacifique- Vogue (Xylla)

95 98 2
Vision Of You
Belinda Carlisle- Virgin (Future Furniture/Shipwreck)

UK

96 Cl* Mon Enfance
Kashtin - BMG Arida (Editions Georges Marie)

87 2
Yaaah!
D -Shake- Go Bang (Frontdyk Music)

UKB

64 44 5

Take Your Time
Mantronix feat. Wondress- Capitol (MCA Music/Copynghr Control)

UK

65 63 5
Atm-Oz-Fear
Atmosphere- USA (USA Import)

GB

66

67

SI 7
1 Don't Know Anybody Else

1

Black Box- de/Construction/RCA/BMG (lntersong Music)

FGSpACh D6r

62 9
Herzilein
Wildecker Herzbuben- Hansa/BMG Arida (Pnma/Hansa)

68 68
2

Express Yourself
N.W.A. - Ruthless/4th & Broadway (Copyright Control)

UK

97 All Around The World
Lisa Stansfield- Arista/BMG (Brg Life Musk)

98 96 2
Cradle Of Love
Billy Idol- Chrysalis (Chrysahs/Copyright Control)

GOIA281

99 Cl* The Masterplan
Diana Brown & Barrie K. Sharpe- London (81%/14rgin/Copynght Control)

UK

100 94 5
Softly Whispering 1 Love You
Paul Young- as (polyGrarn Music)

UK

UK = United Kingdom. G = Germany, F = France, Ch = Switzerland, A = Austria, I Italy, Sp = Spain, H = Holland.
B = Belgium, Ir = Irelarid, Sw = Sweden. D = Denmark, N = Norway. Fi = Finland, Po = Portugal, Gr = Greece

= NEW ENTRY

ICE* = RE-ENTRY
O= FAST MOVERS

SOMEWHERE IN AN OFFICE IN EUROPE...

"It was on my desk a minute ago"

"If this is the kind of thing you
often hear when looking for this
week's copy of Music & Media,
it's time you took out your own
subscription.
Fill in the coupon in this issue'

MASTER CHART - June 16, 1990 The Eurochart Hot 100 is compiled by EMR in cooperation with Buma/Stemra. The chart is supported by the European Committee of CISAC. EMR/Buma/Stemra - All rights reserved.AmericanRadioHistory.Com



hot BREAKOUTS
NATIONAL HITS READY TO EXPLODE!

uk & Ireland germuny, austna
w

fiance

Chad Jackson Extrab re i t Kaorna Eduardo Bennato 8 Manna NanniriF

Hear T1337 Drumm ,S33,

Elton John Berhard Brink
ne rye °Ann,' ea,

Patrick Sebastian

Un' Esc, Itaisna (Vrog.

Toto Cutugno
Lanese danadrani Blond. Wunder (.1 Gs, Le IfMn Insieme 1992 (NO

Pop Will Eat Itself Sandra Francois Valery Giorgio Moroder Project
kenssesllellaseCr BMGUNI Lk( e May Be A Big Insanity Akan Carr CEss La Mena Chanson slerEA, To Be Molar One (TusadVirgr)

MC Tunes V. 808 State West.. Felix Gray& Didier Barbevilien Eros Rama.otti
The Oniy Nome Thar ekes RUSK/ The Root h On Alt Olds.) A Tones Les Mei /PK Anale) Se &nesse Una Grasse (900)

Spain scandinavia benelux
A HOT HIT?

Ceusjavo SKIING Candy Duller THIS COULD BE
50 Sinew ifteo r regrei

Luz
El Tan arm.

Assle On IM<m,

Tomas Ledin
En Semengsma /Roos d Saran len

Sneaky sfinG Arca..

Confetti's
NI 'Ern Up (LW Bel,

YOUR OWN
HOT BREAKOUT!

Dania Invisible Sons Of Angels D -Shake FOR ALL INFO
Canine sAaasj Cowgiri oWei Koh iCso Nag fief HO CALL MAN'S MUSIC
Treepoli Thastrorn Koos Alberts SALES DEPT.
Lobo Del Adana (ASPA) Ala Hr Fel Oar,. Hes Leven Is Te Moss Vox Ranee (C. Ili

AMSTERDAM:
31.20.6691961 MEDIA

MUSIC

MEDIA

...-
rmsmran I

E ILJ FLO C 11-11 JIL FtT

hot 100
F-11

Coe

EUROPEAN
top 100

SC

1,34 074374

enno Cies a svaia

11711"-NlirwIWA. g

CISAC
WIM/11,

WINEW 4
:-1E el

40
S40

ainr  NIVI 11:21* 7114C.

MUSIC to/3 EUROPE
MEDIA

country
UNITED KINGDOM

I

worn Hoban
,,,,,,,,M1,,,,,,1

1
Killer
leame7141.1

3
Hear The Drummer (GetWhored)
C333173773137`..1

GERMANY Verdamint, Ich Lid' Did
Mantes 34.7,71317,

Infinity (1990's Time For The Guru)
Les jo4,13110 /37433

Black
.37.

Velma

FRANCE Sacrifice CEst Toi Qui hca Fait
,rw.,dSss, F*I

Bo Le Lwabo
L33, IC473731

ITALY u,. n'. Estate Indiana Vattene Amore I Can't Stand It

SPAIN Vogue
Mslerne 3,741

So Strange The Power
sw PG..

HOLLAND Paint It Black
444 7374474744rn

Se Bastasse Una Canton. es A Woman
034 0773,00.347,

BELGIUM What's A Woman
,,pc,,,,,,anG km,,

I 1992
S., ..I

AT to Les Hiles
rs, ay b Oder Sanis jun

SWEDEN Black Velvet
S7707 70,,

All 1 WanesDo Is Hake Love To You
30,11

What's The [dour alloy!
Li 3 3**,1,

DENMARK B.be,r Badek
41

H,ng [mpres2U vogue,.
NORWAY Black Velvet

m mr.M.,
vogue

Paul
I Still Haven't Found What I'm Looking For
...,Qcse

FINLAND 7.143373*M344

of Bei.bi Raptori
gas,

IRELAND Put 'Em Under Prem.
Is Sep. 0144673 .4303137.401733471 alr1111-IrIthajet131,7,7i333,

The Game
p.,n,,,,,,,,,,,,,,

SWITZERLAND TI' ftwer330,44,4, Black Velvet
Merge
BlackMTN Vog.o

S7341

AUSTRIA LpromiLedHyself Di.n4Dang..,,,, Black Velvet
Se3373034 07741

GREECE Vogue
Modem eN3S3

The Power
.OW.40

A Dream's A Dream
,,,,,,,,,,,

PORTUGAL Pump Up The Jam
CA

Nothing Compares 2 U
Sea OLes,Se

I Can S Clearly Now (Reim)See
Ann Nan ps)

MUSIC ALBUMS IN
.N

lir (-44FILIF 413°
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Co -Operation Leads To Good Promotion
The ongoing debate over the rela-
tionship between record com-
panies, the media and artist
managers was continued by the
'Promotion Commotion' panel,
which was chaired by Theo Roos,
president of BPI Conununica-
lions Europe

Lutz Ackerman, head of
'cat NDR 2 in West Germany,

began the discussion by giving
three examples of the gap between
record companies and radio sta-
tions. "We organise an annual
festival for new talent, where
some 50 bands perform, but no
record companies attend the

by Marc Maes
event. Meanwhile, we also try to
introduce our audience to album
tracks, new or old, that fit into
our format but often the product
is not even in the shops. Take for
instance Mecano's HO de la
Luna, a record which really made
our listeners beg for info. The
record just wasn't available:'

The third example Ackermann
gave related to NDR's December
rock and pop show for established
national and international talent.
He said that although new acts
we given a solid powerplay sup-
port two months before the
festival, record companies con -

Radio stations throughout Europe fail to provide airplay for national artists o line
with those artists' record sales, said MCA Music Entertainment Group chairman
Al Teller during his keynote speech Wood Radio: Mirror Image America Or
An Original Statement: Calling the trend "significant and ,armmg," he said its ef.
fect is to undermine home-grown talent arts advance the day when programmers
will offer single, homogeneous and ultimately boring radio formai'
worldwide. See l'IgM June 9 for full story.

Promotion Commotion -(k)Berord Bowe, Proard Peneronp Tony Powdk
Theo Roo, Barry Matheson; and Lutz Ackerman.

anntrate only on the top artists.
Tony Powell, MD at MCA UK,

replied that only better co-
operation between the record
companies and the media, plus
the availability of the record,
could solve the problem.

'I still think it is strange that an
important station like NDR
should play music which is not
available through the record com-
pany,' said CBS MD Richard
Denekamp, "but, moreover, you
should understand that not
everything on radio can be pur-
chased by retailers!'

Barry Matheson, manager of
Scandinavian act Dance With A
Stranger, added that radio

Record Companies Vs Television
Many new bands are incapable of
playing live or of giving a good in-
terview, according to Marijke
Klasema, producer at the Dutch
pan-European production com-
pany IDTV. Speaking at the 'See
The Music, Listen To The Picture,
panel, which was chaired by MTV
Europe's MD Bill Roedy, Klasema
suggested that record companies
should "babysit" acts for longer
before letting them do TV.

However, Klasema did agree
that thew is a conflict of interest
between record companies and
TV. She admitted that the latter
are only interested in the latest
sensation, while record corn,
ponies are making long-term in-
vestments in music,

Chris Griffin, international
GM of Virgin Records UK, told
delegates that neither the record
companies, or in many caws the
artists, are M tune with the needs
of TV and outlined some of the
problems record companies and
artists encounter on TV: a lack of

MUSIC & MEDIA -June IS 1990
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See The Music- (Fr) Cam Coffin; Rids Dolemr Addrigke Klageow and NY Reedy

artistic control, poor sound quali-
ty, unflattering camera angles,
and "waiting around in the studio
all day".

For these reasons, he said,
many big artists are far from
eager to do mainstream TV and
prefer to rely on video exposure,
However, Griffin added that TV is
still the single most important
promotional tool fora record.

Video and TV producer/direc-
tor Rudi Dolezal of DOM Pro-
duktions, was equally frank. He
criticised TV companies for show-
ing no real interest in long-term
projects while wanting to confirm
scheduling months ahead. He
suggested the need for mow flm-
ibility and co-operation between
TV producers and record com-
panies. 0

RIM

MC

festivals like NDR's are very im-
portant, and that in the end, it is
the artists who suffer from the
poor relationship between radio
stations and record companies.
He said that, in his opinion, it is
the role of managers to see their
product is released abroad.

The role of the manager in
breaking an artist abroad was also
illustrated by Bernard Batten,
manager and booking agent for
Mario Negro: "I try to co-

ordinate with both the record
company and the publisher before
going to another country, and I'm
convinced that it is the manager's
role to check out the release
schedule and marketing plans
before taking an artist abroad:'

Batten said that Mano Negm
area difficult band to categorise
and so he invites programmers
and programme directors to their
gigs. "Only MTV really sup-
ported us, they have more adven-
turous programming than any
other outlet, proving that the
media can be successful and still
take risks:' said Batten.

Powell said the situation would
improve if both parties talked
more to each other. He said the
record company should promote
the artists, the managers should
provide a strong base for the
recorchcompanies.

Panmpted by SACEM's media
relations manager Eric Dufaure,
the panel also agreed that the in-
teraction between record com-
pany, agent and publisher plays
an important role Denekamp
concluded: "I want mom good
managers, so that record com-
panies can increase involvement
ig promotion and marketing. In
certain territories it is more im-
portant to have a strong publisher '

because A&R deal with too many
acts already.'

IM&MC fire

N
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Marketing Radio - Be Creative, Says Haas Eastern Europe - The Problems & Potential
A call for a more creative ap-
proach to marketing radio sta-
tions was made by Mike Haas
during his keynote address, entitl-
ed 'Keeping Your Market Share'.
Haas, who is programme director
at the West German private sta-
tion Antenne Bayern, told broad-
casters that there are three
elements which must be con -

by Volker Satanical...I,

sidered if a marketing plan is to be
successful.

They are: "The inner surroun-
ding", the music, format, playlist,
rotation etc; "the competitive sur-
rounding", the policy of other sta-
tions in the broadcasting area;
and "the listeners' universe",
their personal situation, econo-
mics, politics etc.

Haas, who has worked as a
consultant to several stations in
West Germany, also stressed the
importance of an in-house pro-
duction department and an effi-
cient promotion team. He added:
"Whatever gets you to the top [of
audience ratings] will not keep

you them What counts is what
you keep, not what you have!'

In West Germany, media agen-
cies base their decisions only on
the widest audience reach, accor-
ding to Haas, but he says this is
the least creative approach to
radio marketing. He also com-
plained that stations have no in-
fluence on how they are marketed
to the advertising industry and
said he would prefer a more
qualified and specific analysis of
the individual strengths of an
outlet But even the owners of
radio stations are only interested
in general audience reach, accor-
ding to Haas.

The marketing strategy for
Antenne Bayern was based on the
decision not to enter into direct
competition with the numerous
local stations, but to take over
70% from public pop channel BR
3 and 10% from MGR station BR
I, he said.

After a study of the Bavarian
market, Antenne Bayern went for
a 20-30% market share in the
countryside, while trying to gain a
10% share in the cities. It now has
477.000 daily listeners and is aim-
ing for 500.000. To achieve this,
Haas said the station is involved
in local activities and is doing ex-
tensive promotion.

Keeping Pace With New Technology
Europe's first automated station,
Sky Radio in Holland, was
represented at the radio workshop
'Radio 2W1, A Digital Odyssey',
by operations manager Ton
Lathouwers. He told delegates:

The Spotlight
by Gary Smith

Without well -organised distribu-
tion for independent product,
mdio has no case to answer; that
was the most important point to
emerge from the industry
workshop, 'The Battle For In-
dependents', chaired by Factory
communications MD Tony
Wilson. Ruud Jacobs, MD of
leading Dutch independent
Boudisque said: "If you don't
have distribution capable of cop-
ing with the demand created by
heavy rotation on a major station
then you don't deserve airplay!'

This point was reiterated by
Bertrand Blaha, MD of French
distributor Danceteria. He said
that due to the comparative
newness of the French indepen-
dent scene, the most an indepen-
dent release could sell in France,
even if it was a hit, would be about
40.000 copies, while a major label
release could sell up to 500.000.

The importance of plungers,
and the value of personal contact
as opposed to mail -outs, was put
into perspective by Buddah
Kraemer, producer/editor at Ger-
man public broadcaster WDR.
He said that without it, a record
stood approximately a 1% chance
of getting onto the playlist. He
added that since the basis of the

German charts had been changed
to include airplay, Ws were often
asked to "help" records into the
charts with strategic plays on
monitored shows.

The issue of dance music's
"programmability" also came up
and again Kraemer had a very
definite opinion: "Dance music is
creating a discrepancy between
the music and radio industries.
The production of these records is
aimed at the dance floor and
when a radio edit is provided, all
they do is shorten it without alter-
ing the mix to take down the level
of the drums!'

Jacobs agreed: "Even the
Dutch DJs that do like that sort of
material are scared to play it.
Many of these records are broken
through clubs and shops, and
radio only plays them when they
are already well into the top 407

All speakers, including Fabrice
Absil, MD or Fairplay Promotion
in France, agreed that there is a
bright future for the independent
sector. However, they said that
contracts must be designed to stop
major labels from poaching top
artists, and that the possibilities
of unification through distribu-
tion companies should be examin-
ed.

by Hugh Fielder

"Automation is highly cost-
effective and the station is run by
seven people, including advertis-
ing staff'

Sky's music selection is by
Generation II and commercials
are stored an hard disc. The heart
of the station is a Paul Shafer
automation system. The music is
recorded on video cassette using
PCM digital system with 80 Beta
machines.

However, Andy McHardy, MD
of Broadcast Software Lcd, told

hear the last three songs played on
the station. He said this enhances
a station's identity without requir-
ing staff to handle calls.

Both Economos and Robert
Uhlmann, chairman of Broadcast
Data Systems, spoke about new
systems that can monitor stations
simultaneously and report which
records are played and log com-
mercials. Both agreed that the
systems were still in their infancy
and were not likely to be introduc-
ed in Europe until the results of

Radio 2001 -11a)Andrew &mamas; Peter Jackson; kaul Sink, Andy McNair* Ten
Lathothyers; and Rabat Uhlmann.

the panel, which was chaired by
NOB Radio MD Paul Smits, that
he preferred the "live assist"
method where music, commer-
cials and other programming
elements are brought together on
one machine. This allows
presenters to concentrate on their
own contribution, he said.

Andrew Economos, president
of Radio Computing Systems,
outlined Radioline, a system
where listeners can phone in and

their American experience had
been analysed.

Peter Jackson, chief engineer at
UK's Capital Radio, said that it
would soon be possible for inter-
views and other material to be
recorded onto disc and digitally
edited on a portable computer.
The completed file could be sent
to the station using a modem on a
normal phone line but with much
better quality. 0

Tony Hollingsworth, who chaired
the panel 'A World Full Of
Eastern Promise' and is MD
Tribute Productions, opened
discussion by saying: "My per-
sonal opinion is that there is real
value [in Eastern Europe], but
that at the moment, it's silver and
not gold that we're looking at:'

Martin Brisac, who is responsi-
ble for development at Europe 1
(which is, through the Europa
Plus stations, already present in
Moscow and Prague, where it has
a 45% market share and 900.000
listeners daily) emphasised the
creation of "national radios, to
broadcast in the national
language It's a matter of respect
for the people we're working
with".

However, Brisac also pointed
out the financial risks involved.
"It's a risk we have to take But it
is a problem, especially when
we're faced with constant changes
in senior management, legal
regulations and internal battles
between the Ministry of Telecom-
munications and state broad-
casting companies. And on the

business side, everything has to be
learned again. It's very difficult to
find people to manage the sta-
tions on a daily basis, and to han-
dle the programming and DJs!'

This lack of resources and in-
formation - both technical and
economic - combined with the
difficulty of predicting the future,
underlined the panel discussion.
And the lack of media experts in
Eastern Europe was a subject fre-
quently raised.

Potential investors in the West
discussed the difficulties of doing
business in an unknown market,
while the primary Eastern Europe
problem, as voiced by panel
member Ulf DrechseI of the East
German youth station DT 64, "is
that we just don't have anyone to
answer your questions, or even
our own. We have no manage-
ment, we have nothing. And of
course when a Western investor
proposes something, we have no
idea if the offer is good or bad. At
the moment anything looks good
to us!'

But from a Western point of
view, and as Brisac admitted, only

major and highly successful com-
panies such as the Europe I

group, can currently afford to in-
vest heavily in joint ventures
where profits are unlikely to be
seen for some time Brisac also ex-
pressed disappointment that
Western record companies have

been slow to take up the challenge
of Eastern Europe

Convertible currencies aside,
one of the main points expressed
by Armen Oganesyan, editor -in -
chief of the English -language ser-
vice of Radio Moscow, was that
Westerners should recognise the
new freedom and willingness of
Soviet journalists, who have ex-

perienced "a new dynamism, a
renaissance", and exploit this.
"It's vital for us to find reliable
partners, with a vision that goes
beyond quick returns. We are
ready to co-operate, to meet the
commercial challenge'

As discussion centred on the

likely changes to the Soviet
economy, estimates on when the
rouble would become a converti-
ble currency varied from 18

months to 8 years. Therefore, as
all agreed, Eastern Europe re-
mains, and is likely to remain for
some time, an unknown, un-
predictable and exciting market.

Narrowcaseng No Answer To Poor Presentation
While conceding that nar-
rowcasting is forced upon stations
out of economic necessity, US
radio consultant Jay Trachman
told the 'Broadcasting, Nar-
rowcasting Or Typecasting?'
workshop that the concept had

similar formats: "When them are
a dozen or 20 stations available on
the radio band for a listener,
you'll have one playing light AC,
one playing presumably heavy
AC, one playing oldies -oriented
AC, and on and on.

Narrowcasting- (IH Marc Garr& Steve Saltzman; lay Bachman; Alachfiel Bak-
ke, Al Montano; Herman Rumba,- Susan Berkley; and Ba Beeg

already been taken "way too far".
Looking at the US model,

'Bachman, president of
Creekadio, mid the result of sta-
tions looking for a different
musical niche than their com-
petitors was an abundance of too -

"We as broadcasters and con-
sultants have convinced ourselves
that these differences are mean-
ingful...but to an adult listener,
who cares very little about radio
and isn't involved in the business,
odds are that all those formats

sound essentially alike!'
Trachman suggested that better

presentation as opposed to slight
format differences is a better way
of building listener loyalty. But
improved DJ training was re-

quired if Europe was not to follow
the US, where most 'Personality'
jocks "tend to be little more than
self-indulgent chatterers".

Another US radio consultant,
Susan Berkley, who has worked in
West Germany with Bavarian
commercial station Antenna
Bayern, described her role as
"teaching jocks to be better sales
people, both for their station and
products that station may be
advertising. The secret is that
many of today's broadcasters
don't really know what business
they're in. They think they are in
the business of spinning records
and in many cases are in love with
the sound of their own voice!'

Al Munteanu, presenter and
producer at West Germany's Tele
5 added "You can play any music
as long as it's quality, but it's the
personality that sells it. I find it
mind-blowing that in German
radio the industry does not work
on the basis of five -day -a -week
regular shifts as in the US. In Los

Angeles at KITS FM, they have
Rick Dees in the morning from
06.00 to 09.00 and everything else
is secondary. It's Rick Dees that
carries the station. What he plays,
I doubt that he may like that.
Nevertheless he sells the product
and that's what it's about!'

Hermann Stumpert, GM and
programme director at West Ger-
man commercial RSH, believed
strong Ws were important but on-
ly as part of an overall minor `sta-
tionality': "Success in attracting
an audience will depend on choice
of music, the voice, where the
jingles are, how the commercials
sound, where they are placed and
so on. I think that music comes
firs%, 'but all these factors go
towards making up the finger-
print of a station:'

Rock Over London MD Steve
Saltzman, who co -presented the
panel with Music & Media senior
editor Machgiel Bakker, suggested
Europe faced a 'crisis' in attracting
enough programming and presen-
tation talent to meet the demand
of the growing number of stations.

The panel also included Marc
Garda, programme director at
French station Europe 2 and Be
Berg, of The Voice in Denmark.0
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Caught On Camera At IM&MC
All tM&MC photography by Chris van de Vonren/Arjan Wijnstre.
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SPAIN & PORTUGAL

SER Grows As Total Audie
First figures from the latest wave
of Spain's media audience re-

search study, Estudio General de
Medios (EGM), show a general
fall off in radio listening, al -

by James Bourne

though the top five stations have
not changed position. The survey
was carried out during March and
April.

The continued growth of the

1- SPANISH AUDIENCE FIGURES
First Survey 1990

Station March/April Oct/Dec %Change
Los 40 Principales 4.04 3.73 +8.65/o
SER AM 2.45 2.82 -13.1r5
RISE I 2.16 2.66 ..18.7510

Antena 3 2.04 2.02 +0.1%
Cope AM 1.75 1.82 -3.3°/o

Figures, in millions, supplied by EGM

Ibiza 92 Gets
High Media Profile

by Anna Marie de la Puente

Ibiza 92, the annual three -night
pop music extravaganza, was

covered by both the SER and
state -run Radio Narional de

Espana (RNE). The two networks
taped the entire series of concerts,

The Creeps

held in the massive open-air KU
discotheque at the beginning of
this month.

SER's head of music Rafael
Revert: "We will be airing the
concerts a week later on three
consecutive nights from 22.00 on-
wards!' The pop station also

featured live interviews and blow
by blow amounts of the events.
RNE is considering airing the
concerts simultaneously on FM
stereo with two 75 -minute long
TV programmes.

State -run TVE filmed the con-
certs for worldwide distribution.
Commercial rival Canal Plus was
also at the festival but music pro-
gramming co-ordinator Jose

Besteiro says since TVE had the

exclusive they were limited to tap-
ing interviews and greetings of the
celebrities. Foreign TV networks
present were MTV, BBC and
BSB's Power Station (Palace TV).
Millions of people worldwide are

expected to see TV highlights of
the festival.

Among the international acts
performing in the fourth edition.
of Ibiza 92 were Paul Young, The
Christians, Beats International,
Aztec Camera, The Creeps, Im-
maculate Fools and The Cross. A
greater number of local artists
participated this year including
Ole Ole Rico, La Frontera,
Azucar Moreno and Tennessee.

Event organiser Piero Saglioc-
co, from the Creative Entertain-
ment Group, says the number of
live performances has increased
with each edition of the festival:
"We eventually hope to eliminate
the playbacks and perhaps have
the COIWIS aired live on TV!' I

nce Declines
Los 40 Principales network was
the most notable feature of the
study, with its audience up 8.6%
on November/December 1989.

The survey only includes listeners
over the age of 14 and the EGM
calculates some one million
under -14s also listen to Las 40
Principals.

SER's AM station in Barcelona
is the most listened to individual
station in Spain with 50810 liste-
ners followed by Radio Madrid,
then Los 40 Principales HQ with
412.000.

Los 40 MD Rafael Revert said
the survey showed that Los 40
Principales is Spain's most listen-
ed to network overall between
09.00-23.00. Antena 3, also on
FM, was the most popular bet-
ween 06.00-07.00 followed by state

AM service RNE I between
07.00-0900. SER AM took over
at 23.00-24.00 when Antena 3 was
once again Spain's most listened
to network.

One interesting feature, which
could signal the beginning of the
end of AM dominance in Spain,
was the drop in total AM listening
figures; they fell by 441.000. The
FM audience rose 320.000 overall.

ONCE Brings In Rato

Programming Changes

Cadena Rato, which was bought
in April by the charity ONCE for
about Pia 5 billion (app. $US 49
million), is to change its name and
programming by the summer.

ONCE has confirmed that
Ricardo Vaca will remain Rata's
director-general (Spain's youngest
at 36). However, Miguel Duran,
director-general of ONCE and
chairman of Tele 5, will take over
as executive VP. ONCE president
Jose Maria Arroyo will probably
take the same post at Rato and,
according to a ONCE spokesper-
son, journalist Albert Ferrer will
become CEO at the radio

network.
Rata's. programme director

Julio Garcia Gomez says he ex-
pects to remain in his post and
thinks the new name and pro-
gramme changes will be announc-
ed this month. ONCE has also
promised to find the network a
new HQ and promises a big

publicity push in September.
With over 70 stations through-

out Spain, Cadena Rato is Spain's
seventh most listened to network
with 582.000 listeners. Its pro-
gramme content is mainly sports,
news and magazines shows. 17

Spain Heads For NMS
With Bright Hopes
Spain will be actively par-
ticipating for the first time in the
11th New Music Seminar (NMS),
to be held in New York's Marriot
Marquee Hotel July 13-18. The
Spanish authors' rights associa-

&do e k New

lion, SGAE, will be setting up a
stand to represent Spain in the
seminar, along with 30 other
countries.

SGAE press officer Juan
Nebrera: "It is part of our ongo-
ing drive to promote the country's
music industry!' A growing intes

rest in Spain is reflected by two
conferences during the seminar,
which will focus mainly on the
Spanish market structure and the
penetration of the Spanish market
in the US.

Spanish acts am also perform-
ing for the fast time at the New
York Nights Festival, to be staged
in conjunction with the NMS.
Those signed up, as of press time,
are &lama, Camaron de la Isla,
Raul Orellana, Ultimo de la Fila
and Radio Fulcra. LI
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L.A. 800 FEATURING ANDY R
"Squaredance In The House"

I A nnn
Slosants'aire In Ns loss*

111. 1101.1
featuring Andy B.

New York is doing It! Prance and
Germany as well... -' s the rest of Europe
ready to "Squaredance In The House"?

For pis all "69 Records",
Martin Unger wino. Germany OW) 95 49 26.

JAM SOCIETY.
"REFLECTIONS"

I

Super "Swingbeat" version
contact DURECO 31-2940-15321

fax.: 31-2940113725 -M. Reams

Ormweirm)
What RAE BEETHOVEN, BRAHMS,

TCHAIKOWSKY, MOZART, WAGNER
and VIVALDI have in common?

`CLASSIC O'RAP'
the sound of tomorrow!!!
Contact: Martine levy - Scorpio/France

tel.: 33.1 47 20 4.3 95 Cm.: 33.1 49 52 03 78
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MEDIA OftPROMISING ACTS

John Noville
I Know I Know (leldec/West Germany).
Contact: Progressive/Rudy Holzhaner/tel:49.40.22911294.1291026
Taken from the LP Crime And Passion Noville's debut release is an
excellent slice of modem soul. The record has already been picking -
up good reactions in West Germany and with its combination of
powerful singing and an economical arrangement it indicates the
arrival of a class artist. Some sub -publishing available outside GAS.

Claire Castelin
Tenement Troublant (Trema/France).
Contact:Michel Bourdette/
te1:3.1.1.42560882/fax..42252528
This French singer produces rather delicate
pop -chansons. Good melody and a refrain that
sticks in the mind. Pleasant music with inter-
national appeal. Licence and sub -publishing
free except France

Logic
The Final Frontier (Strictly Rhythm/US).
Contact: E&ME/Annette Luders/
tek1.212.4897095/ fax:26557.26
Without doubt one of the best house records
from the US, where the scene producing such
material is still competitively young. This
record is very much in demand by European
companies and is is already a case of hurry
while stocks last. Licence and sub -publishing
free except US

Norma Loy
Frustaation (Eurobond/France).
Contact: luseln/GracieuseCasta/
te133.1.90116099/fax:40116057
This French band make music similar to early
Roxy Music, but there the similarity ends as
their lyrics are much more hard-hitting. An in-
teresting band who make pop music with some
edge Defmitely worth checking out. Licence
and sub -publishing free except France.

Mod On
Bad Vision (Outside/Switzerland).
Contact:Mod On/Michael LugMbuhl/
tek41.31.251655 or 602765
One of the most interesting Swiss bands since
Wooloomooloo Aliens. They actually sound
very British, somewhere between Lloyd Cole
and the late 60s pop sound as characterised by
Raffle Currently getting airplay on DRS 3.
Licence and sub -publishing free except
Switzerland.

Fun Fun
Give Me Love (Energy/Italy). Contact: Energy/
Alnro Ugolini/te1:39.6.384.886/ fax:381058
More strong house -based pop from Italy. The
record is currently picking -up in the Billboard
Dance Chart and has the feel of a hit. A strong
chorus and a clean, punchy production.
Licence and sub -publishing free except
Benelux, Scandinavia, France, GAS, US,
Australia and South America.

Zouhy
If You Want My Body (Sad Mountain/West
Germany). Contact: Happy Valley/Mkk
Frankeltel:49.5401.41334/fax.44862
One of the first releases on this new German
label is a solo effort. The music is best
described as funk/rock with a commercial
leaning. A tight production and a good collec-
tion of songs make this a very worthwhile
record. Licence and sub -publishing free except
GAS.

Beat The Stone
Best The Stone (Step/Italy). Contact: Miriam
WestercappeUtel39.6.3251570/fax:352190
From the same production team that produced
the excellent New Heatless Medley comes a
house/dance number based on the Rolling
Stones Satisfaction. As usual a clever produc-
tion by Bonsanto, Pulga and Preti. A

straightforward fun record. Licence and sub -
publishing free except Italy.

Harbour Kings
Tattoo (fire/UK). Contact: Fire/Dave
foedhek44. 713596141/ fax:3599661
Although this band sound a lot like Echo &
The Bunnymen they can be forgiven because
the songs are very good. Atmospheric, well ar-
ranged pop with walls of jangling guitars and
great choruses. A fine debut. Licence and sub -
publishing still available in some territories.

Records mentioned on this page ate by promising Cu which hove potent,/ for breaking into the pan-
utOpeon ma... The selection done by the editor./ team of Murk & Media. & re program',"

wanting to play the mat.ol mentioned hew should be aware that not all records are Recess.rle released
emn, ten.. International A&R managers and music p.n.ms on the look out for new deals should

contact tire origin. masterrpudhshing owners [armor of oner and contact numbers are gored os known.
Mane vas., se submit mate./ to this section sham. send then records, bioraph.s and photos 0 Music
& Media, Gary Smith. PC Bar 9027. /006 AA Amstenion, Halbn.

WORTH WATCHING

uPoarE

by GI, Smith

The Final Frontier by
Logic has been licens-
ed to Pacific Records
in the UK, Biscaya in

Scandinavia and Somersault in Canada.
Serious interest is coming in from several other
territories, so it seems that we might have
another dance hit on our hands here.

Observers of developments on the German
pop scene might have noticed a single by a new
artist, John Noville, called I Know, I Know. It
entered the DJ Top 40 Dance chart some weeks

Fifa - Deftest World Cup Record EVer

ago and then dropped out and now it is back
in again and picking up airplay. The single is
taken from the excellent forthcoming LP
Crime & Passion, due to be released in June
Noville makes a most unusual sound for a
German artist, funk with a distinct 70s soul
fed - and most importantly the songs are very
strong. Noville will be doing some TV work in
July (Dock II on July I and Maedschen

ANEW MUSIC 6
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SCOUTS

50 HOS TIPS

FVFAY 1 WEEKS
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CALL GARY
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ALL INFO,

AMS1/110.1M

pw6691961

Maedschen on July 18, both shows are broad-
cast nationwide on ARD). There will also be a
club tour this September and a remixed 12" of
I Kern,! Know.

Also in Germany a new label definitely
worth keeping an eye on is 69 Reconts. The
label is part of the Jupiter Records group and
it is run by the group's A&R director Martin
Unger, who previously worked as label
manager of Solar for Intercord and also work-
ed for EMI. Their first release, Squaredance
In The House, is bizarre, starting off rather
like Malcolm McLaren's Buffalo Girls with
fiddles, banjos etc but then, thankfully, it

turns into a rather more orthodox house
number.

Congratulations to The Stonefunkers, Swe-
den's finest and funkiest rap act (and also fre-
quent visitors to Talent Tracks) who have
finally been recognised as a serious talent.
They have signed a deal for the world, oc-
cluding Scandinavia, with Warner Brothers.
More details soon.

There is the usual crop of World Cup
records coming up and certainly the wittiest so
far is House Of World Cup by Fifa. At least as
good as PWEI's Touched By The Hand Of
Cicciolina and much funnier. Check it out.

Apologies to Discomagic; it was stated that
the sub -publishing rights for Pianonegro were
available, whereas in fact they are owned by
Warner Chappell and the hcence is held for
the world by CBS UK. 0
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Licence free.
Contact. HSM Records, Berne Paulsson

tel 46.40510252 fax.: 4646.184940_1

UPCOMING
SPECIALS

Issue 35

GREECE

ALTERNATIVE RADIO FORMATS

Publication date
1 - 9 - 1990

Advertising deadline
7 8 - 1990

* * * * * * * *
Issue 36

SCOTLAND
Publication date

8- 9 - 1990

Advertising deadline
14 - 8 - 1990* * * * * * *
Issue 37

HOLLAND II
Publication date

15 - 9 - 1990

Advertising deadline
21 - 8 - 1990

For Ad details
call (20-6691961)

MUSIC E MEDIA - lune 16. MO MUSIC  MEDIA -June I& 1990 19

AmericanRadioHistory.Com



MUSIC

MEDIA

SPOTLIGHT
Aiming To Make A Millionaire's Mark

by Gary 5 h

Bruce Dickinson is
already a familiar face to

European heavy metal
fans as the lead singer of

Iron Maiden. After he
contributed a song,

tastelessly entitled 'Bring
Your Daughter To The

Slaughter', to the
soundtrack of 'Nightmare
On Elm Street S', he was

inspired enough by solo
work to write all the

songs for his debut LP,
'Tattoed Millionaire',

within two weeks.

C MI is keen for the record to
G cross over into mainstream
programming and Neil Cox, inter-
national marketing manager at
EMI UK, believes that the al-
bum's second single, a cover of
the Mott The Hoople hit All The
Young Dudes, will do the trick.

Cox: "The first single Tattoed
Millionaire, has been played on
mainstream daytime radio but the
follow-up will provide a major
breakthrough!'

A lot hinges on the tour and

Dudes will be out at the same time
as the band start out in mid -June.
As Howard Johnson, European
marketing and promotion mana-

ger at Sanctuary Music - Iron
Maiden's management company -
rightly points out: "Although
Bruce's name is known he is in

effect a new artist, so the music
has to cross over from rock
format stations!'

The record has already been

selling in the sort of territories
where rock acts always do well -
Gemlany, Switzerland and
Sweden - but the affiliates in

France and Italy are working hard
to make sure the release does not
go unnoticed. In Italy, they are
working with VideoMusic. The
Italian music channel has made a
one -hour documentary about
Dickinson, his recently published
book, Lord Iffy Boatrace, and the
singer's passion for fencing. The
programme will be shown three
times in the five days preceding
the Milan show.

Iron Maiden have a big fol-
lowing in France and that has
means the LP has been well
received. Cox again: "The French
situation is quite encouraging.
The company made a jewel bag
with Bruce's signature on it as a
presentation package for DJs. It
proved very Popular and several
other affiliates have used the idea.
We also sent out copies of the
book which, as well as helping to
keep Bruce's profile up, has been
useful man extra promo item!'

In Germany 'Dudes' will be
released through Hit Test who
guarantee that all radio stations
will be quickly and efficiently
serviced with the record. CI

Jumbo Party For The World
Chrysalis has a deserved

reputation as a label that
goes for quality rather

than quantity. An
honourable idea, but one

that can set their
marketing and promotion
departments some serious

challenges. The company
has just released the
second World Party

album, 'Goodbye Jumbo',
and now it has to make
sure that a record that

has been getting rave
reactions in the press does

not go unnoticed by the
general public.

The marketing of World
Party is made more difficult

by Karl Wallinger, the man behind
the project, who shows little inte-
rest in the promotional aspects
related to selling music.

It is three years since his debut
LP, Private Revolution. Because
of delays in finalising the marke-
ting campaign, the release for the
latest album has been put back
twice by Chrysalis, which has

brought out Goodbye Jumbo
prior to any single

Phil Patterson, international
marketing manager at Chrysalis
UK: "We decided to release the
LP first because most people
within the company agree that it
contains no bad tracks. We

received good reviews but when
the issue date was put back there
was a danger that we would lose
the momentum. The media
already had pre-release cassettes
and, in the end, no announcement
about a single seemed to increase
expectations. This was helped by
the fact that, although we asked
them not to, radio stations on
both sides of the Atlantic were
playing tracks and not identifying
the artist - and then they were
getting strong phone reactions!'

So, finally, the LP is out and
the band have just returned from
two weeks of showcases in the US
and are doing the same in Europe
Last month, World Party
performed at the IM&MC in
Amsterdam. A teaser campaign
continues until the official tour
starts at the end of June Then the
band are back to the US with

Sinead O'Connor in July. The
first single Message In The Box
was released on May 29 every-
where except the US and Holland.
The Dutch affiliate, like its US
counterpart, is issuing Way Down
Now because Radio Veronica, the
country's leading contemporary
broadcaster was giving the song

heavy airplay. Them will also be
heavy rotation on MTV

The campaign is now up and
running and includes an in-store
campaign that plays heavily on
the LP sleeve. But, according to
Patterson: "It's quality music and
we don't want to hype the pants
off it".

SPOTLIGHT

Rockhaus
 Signed: Teldec worldwide.
 Publisher: Edition Autare
 Management: Kick Manage-

ment, Cologne.
 New album: Gnadenlose

Ttaaane.
 New single: Wohin.
 Producer Guido Vitale

 Marketing: advertising cam-
paign in the music press and
the group will undertake a
radio interview tour this
summa.

 Tour: the band am currently
playing in East Germany and
are planning an extensive tour
of West Germany in July.

Formed in 1978, Rockhaus quick-
ly became one of East Germany's
most contemporary and popular
rock groups. Gnadenlose
Tnvewtte is their fourth album
and the second to be released in
the West.

Rockhaus' contemporary

straight rock differentiates them
from many East German groups
and with competent help from
producer Vitale Rockhaus am
now in a position to offer their
West German counterparts con-
siderable competition.

The Last Tribe
 Signed to Indice
 Managed by Roland van

Campen Hout.
 Debut album: The last Tribe.
 New single: Too Late To Say.
 Recorded at Jet Studio in

Brussels, Belgium, produced
by the lust Tribe and
engineered by Mark
Maerschalk.
The LP was released on May
7 with the CD following on
May 22. Distribution outside
Belgium is through [anise
Holland.

 The band will be touring the
summer festivals.

The Last Tribe unite four com-
pletely different musicians in an
experiment of sound: violin
player Philippe de Chaffei de
Courcelles; percussionist and
sampler programmer Walter
Metz; rock drummer Cesar
Jansen; and blues veteran Roland
van Campenhout. The resulting

album offers a mix of percussion,
blues guitar and gypsy violin.

Although it is unlikely Indio
will find a no. 1 chart hit on the
LP, the band claim they are turn-
ing the fashionable 'World Music'
tag into the real Ming. Certainly
not a typical Belgian pop band,
this might prove to be an asset
when it comes to crossing borders.

Pauline Ester
 Signed to Polydor.
 Managed by Polydor product

manager Catherine Har-
douen, Paris.

 New album: Le Monde Est
Fou.

 New single: Gui Je L'Adore.
 Recorded at Studio Decibels

in Paris, mixed at Studio
Acousti by Paul Scemama
and Jean -Marc Pinaud .

 Initial marketing plan includ-
ed an advertising campaign
on TV channels M6 and
MCM and on local radio.
Release details: France,
Belgium, Switzerland, Canada
and Japan.

 Tour plans: dates around her
native Toulouse. No major
tour likely before 1991.

Ester's first album, Le Monde Est
Fou, follows the success of her
first single, II Fait Chaud, releas-
ed in the summer of 1989. The
new single, Oui Je EAdore, con-

tinues in the same style of
seasonal summer pop. Both
singles are. included on the album.

The majority of the tracks have
been co -written by Ester and
Frederic Loizeau. Loizeau
(guitars, vocals) is also part of
Ester's band, which also includes
Patrick Kessis (guitar), Michel
Deredec (keyboards programm-
ing) and Paul Scemama (backing
vocals). EJ

Scialpi
 Signed to RCA.
 Management: Teatro E

Musics Rome
at New album: Trasparente.
 Recorded at Studio D, BMG

Ariola Rome Produced by
Franco Migliami and Scialpi.

 The new album is being pro-
moted with TV advertising on
the music channel
VideoMusic and radio adverts
on the Rome -based commer-
cial network Radio Dimen-
sione Suono. Scialpi will be
making several summer TV
appearances on both state and
private channels.

 Scialpi will tour throughout
Italy later in the year.

 Trasparente has been released
for the home market only.

 Scialpi signed with his current
company in 1983. He has
released six singles and four
LPs for them so far. His 1988
single, Pregherei, enjoyed
chart success on both the
home market and in West
Germany.

Scialpi has changed his image a
little over the last two years. While
still retaining pop appeal he has

exposed himself to a wider au-
dience. This was helped by his role
as co -presenter on the recent
'Rafaella Venerdi, Sabato,
Domenica' series screened on
state channel RAI 2. Scialpi was
involved in writing all 10 songs
contained on the album which has
sold 40.000 units so far. 111
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SINGLES

SINGLE OF THE WEEK
She Rockers
Do Dat Dance live
This duo should give Salt 'N Pepa
and the Cookie Crew some Strong
competition. Their vocal delivery
is punchy and committed, while
the musical backing, courtesy of
Jo Roped from Technotronic, is
pure pop music The song has an

almost Chic -like chorus and the characteristic Technotronic
heavy bass sound. The single's B-side called Hon Sweet It is
sees the re-emergence of New York producer Todd Terry.

Touched By The Hasa Of Caniolina  RCA

A pumping dance instrumental
dedicated to the Italian porn star
turned MR Horns and sampled
opera vocals give the song a
Mediterranean feel.

Romi & Jazz
One Love One World - Cirods
This SAW -produced female two-
some make strictly commercial
dance music, They sound like
Sonia collaborating with D -Mob.
Clever stuff.

The Blow Monkeys
Springtime For The World -RCA/BMG

Heavy orchestration and pas-
sionate vocals dominate this at-
tempt to create an anthem for the
90e. Dr Robert and his men come
very close Could be everywhere
this summer.

Sam Brown
Ksdng Gate - API

Once again a brilliantly sung pop
rock ballad. Lots of violins and
piano on a number with a similar
bluely feel to her first hit Slop.

Wilson Phillips
Hold On - OBK

Melodic, well crafted and ex
tremely catchy. Everything you
would expect from a band made-
up of daughters of rock stars.

And Why Not
Something U Got - BOO

No tricks on this record. Drams,
Kass and guitars create the basis
for a melodic pop rock song with
Bros -like vocals.

Sanne
Love Is Gonna Call - Raga

Denmark's Sanne sounds like a
Kyle for grown-ups; good melo-
dies, slick production and a

dance beat with a mature feel
provided by producer Greg
Walsh. Very pleasant song.

The Neon Judgement
Alaska Highway - Play n Apn Sam

Gloomy vocals dominate a slight-
ly off -beat pop song from Bel-
gium. Weird, but melodic and
entertaining.

Satoshi Tomie
I Loved You - FRB

Frankie Knuckles mixed this
ultm-sweet soft and super
smooth soul song.

Julien Clerc
Fille Du Fm - Ycgo

In one way this N a typically
slushy French ballad but it is sav-
ed by Clare's classy delivery and a
straightforward, unfussy arrange-
ment.

Carlton
Do You Dream - FFRR

A house -bawd dance track featu-
ring sweet soul vocals and some
pleasantly melodramatic or-
chestration. A similar ambient
approach to The Beloved.

World Party
Message In The Box - Crysals

One of the more Dylamesque
numbers from the LP Goodbye
Jumbo with a chorus that sounds
like The Eagles. An easy-going,
melodic pop rock song.

ALBUMS
ALBUM OF THE WEEK
Snap
World Power - LogiciBMG
The debut LP by this German -
based group indicates that The
Pinner gras not just a one-off. All
of their material has a similar con-
struction to the aforementioned
debut - brain crunching mid -tempo
rhythms, impassioned vocals and a

most indhridual use of samples. Nearly every track here could be
a single and, despite the Stare -it ing power of the production, the
music is never cluttered. Staeof the -ad dance/pop for the 90s.

Ladysmith Black
Mamba.°
Two Worlds Ore Hann. warner &others

It is not often that an album of
African pop (Hi -fife) comes out
that is likely to have wide appeal
to a mainstream Western Euro-
pean taste This LP though, like
King Sunny Ades seminal lo Ju
Music, will hopefully advance the
popularity of the genm Their
harmonies are of course well
known, due to their collaboration
with Paul Simon but tracks like
Township Jive and the George
Clinton -produced Scalier The
Fire prove that they am also
respectable songwriters.

Kill For Thrills
Dynamite From Nightmareland - MCA

The gap left by Guns N' Roses'
recording absence is rapidly fill-
ing up. Heady rooted in the same
driving, pumping streetwise rock
& roll, KFT's sound is haunting
and unrelenting. The songs am
angry observations of the way
panple deal with the realities of
modem -day life No theatricals
here, just rock with a dirty edge

The Icicle Works
Permanent Damage - Epic

Their first album for Epic opens
with an up -tempo pop song 'call-
ed I Sag Want You, a devilishly
catchy song with a 60s guitar riff.
And so it carries on, most of the
tracks lyrically are centred a-
round love lost but the effect is
uplifting due to the energy that
has gone into the music, All the
numbers are short, sharp and to
the point while songwriter Ian
McNabb undoubtedly has a way
with a tune. Bast are I Still NOM
You, I Think I'm Gonna Be OK
and Permanent Damage.

Etta James
Stickin' To My Guns - hoard

On her second LP for Island
records, James proves that anti
30 years in the business she still

has much to offer. The material is
definitive R&B with a big, brass -
filled sound - topped -off or
course by James' classic voice
The material, 'written by a num-
ber of contributors including
Dobie Gray, Isaac Hayes and
James herself is good and the
production, by long-time col-
laborator Barry Beckett is per-
fect. Try: Yor Good Thing and
Stolen Affection.

Ice MC
Deems DWA
The latest in a long line of datax
material from the increasingly
important Discomagic is a collec-
tion of highly commercial hip -
hop that occasionally strays into
house territory. There is little or
none of the aggression of US or
UK rap and, although the
reliance on lists of names and
nursery rhymes is occasionally
annoying, at the same time the
quality of production by Robyx
means that there is substance to
at least some of the songs.

Sons Of Angels
Sans Of Angels - Ada*

A hard-hitting travel report from
this LA -based Scandinavian
quintet. Lyrically, the band aim
below the belt, backed -up by
southern styled catchy hooks and
riffs. Not as brooding and tradi-
tional as Lynyrd Skynyrd, their
brand of boogie is funky and in-
fectious to a near party -like

degree Having made a con-
siderable splash on the US air-
waves with the single Cowgirl this

alum could see them do the
n Europe

Editor Gary Sarah
Contributors P..- an &wan

Koos and Machsiel Bakker

Now, I am much obliged to
the UK's Punch magazine

for pointing out to me the follow-
ing fact. In 1976, the line-up on
BBC Radio 1 was: Tony Black-
burn, Paul Burnett and David
Hamilton. Now, in 1990, the line-
up on Capital Gold is: Tony

Blackburn, Paul Burnett and
David Hamilton. Just goes to pro-
ve that old DIN never die, they just
persuade their bosses to setup
golden oldie services instead.

(Don't get any ideas, oh station
boss of mine!)

Talking of golden oldies, Radio
is also relaunching Alan Free-

man's 'Pick Of The Pops' show to
celebrate 30 years of no. I records
in the UK and US. Alan, known
as "Fluff', is 62 and is, I think,
Radio l's oldest presenter.

I've been listening to rather a
lot of dance music lately, (haven't
we all) and one thing puzzles me.
Why does every rap act in the
world seem to have an American
accent? Is it something to do with
a constant diet of McDonalds and
coke?

Interesting little promo item
came to my attention the other
day, customised giant balloons
that come in a variety of shapes -
a radio, a microphone etc They
are made by US company Hawk
Balloons, and are so I am told,
machine washable! Just the thing
for really taking to the airwaves.

However, a very nasty little item
from the US has just dropped into
my studio, the most tasteless

record sleeve and title I have ever
seen. Called Adios Dude, it featu-
res that very famous picture of a
Vietnamese man with a gun at his
head, about to be shot, and the
sleeve is complete with lashings of
blood. I won't mention the label
and distributor responsible for
delivering it to me, but you know
who you are and you should be
ashamed of yourselves. At least
the Dead Kennedys had a political
point to make.

There are lots of anniversaries
this week. Barry ManBou was
born 44 years ago on June 17;
Paul McCartney will be 48 on
June 18; and, on June 20, Lionel
Ritchie will be 41, Cyndi Lauper
will be 37 and Brian Wilson will
be 48. Ten years ago, on the same
day on June 20, Bob Dylan was
born again with Saved and on
June 21 1948, Columbia Records
announced it would begin mass
production of 331/3 long playing
discs, to widespread scepticism!

Well, the World Cup has now
well and truly kicked off, and I
thought it might be nice to have a
look at some of the World Cup
records that are hitting the air-
waves. Beet chart position goes to
the UK, with the no 1 spot this
week filled by New Order and the
England Squad with World In
Motion. It features a rap by the
wonderful John Dames and

should England exit from the Cup
ignominiously, at least their re-
cord will go down in soccer his-
tory.

Talking of singing soccer

players, the mighty Ruud Gullit,
who used to be in a reggae band,
also appears on the Haveneang-

ars' Hand In Hand. The other
Dutch record, Andre Hams'
Omeje Bovenaash has the most
boastful title of all the entries,
roughly translated as 'Orange
Above All Others'. Scotland stick
to tradition by singing along on
Say It With Pride, while Ireland is
attempting to Put 'Em Under
Pressure. Actually there are rather
a lot of Irish entries, five at the
last count!

Italy, one of the hot favourites
to win, is aiming for chart domi-
nation as well with Giorgio
Moroder and To Be Number One
and Bennato/Nannini's Un'
Estate Italian. Belgium is backed
by Bart Kaell and MOO 7hrrassen
In Rome and Rocco & De Micros
with De Mondial. Sweden is say-
ing Ciao Ciao Italia while West
Germany 'has Udo Juergen join-
ing the players on Wir Sind Schon
Auf Dem Brenner. In fact, West
Germanys so confident it has

even released an LP, Sempre
Roma, as has Holland. My mo-
ney is on Brazil.

Tuning In To Atlantic 252

 Format) Top RE
 Hams on air. 06.00-19.00 (13

hours).
 Target audience: 15-35

year -olds.

It Actual audience) 1.5 million in
the UK and Ireland, according
to private research.

 On air nom September 19S9.

 Ownership Radio KB -
Luxembourg (RTIE/Zaclio
Telefia Eireann (RTE)..

 Addresb TMil, County kleaM,
Ireland.

 Tel: 353E6.36655.
 Frequency 252 kHz (IA)

Head of music Paul Kavanagh:
"Basically on Atlantic 252 we
play the hits from all over the
world, from the top 40 as well as
the hest album tracks. Where we
can find a good record we will
play it. We are using Selector to
programme our music, it does
what we want it to and is good
from the point of view that we
are similar to a lot of American
stations,

"We do not carry any syn-
dicated programmes because we
feel that what we have is

stronger than such shows can
offer. Our jingles come from the
US, from Thomson Creative in
Dallas. I compile the playlist

myself. .Although I do use some
bits of research, the records are
chosen mainly on their sound. We
have a special (premium rate)

0898 phone number for our 'Top
5 at 5' spot and this provides some
interesting research.

"We have our own chart shows.
There is the 'Atlantic 252 Top 40'
on Saturdays between 10.00-

13.00 as well as the 'Virgin CD
Top 40' from 12.00-14.00 on Sun-
days. The Atlantic than is based
both on record sales as well as
airplay on the station and re-
quests. These are all taken into
consideration, although this does
make compiling the chart more
difficult.

"Our programming style is a
fast -paced CHR type It's a lot of
inusic with very little chat. We
restrict the amount of talk by the
Dia because. we believe in word
economy and in getting the point
across in as few words as possible.

"All our presenters do their
shows standing up. There are

several reasons for this. Your voice

is not at its best when you are sit-
ang down, it messes up your
breathing. For our type of
energetic presentation, sitting in a
comfy chair can be a disadvan-
tage and many of our ills like to
dance about the studio during the
records, so our desk is built at
stand-up height. This also makes
it easier to grab carts and records.

"Our music rotation for our
biggest hits is about three hours.
When we first started it was a lot
quicker, under two hours, but we
are constantly changing and fine-
tuning things as we develop. One
thing that's very important is that
we have a great team atmosphere

here, and everyone enjoys
themselves. I think that is very
important for a successful

station.
"The record companies look

after us very well. Some of the
smaller.indies am not supplying
us directly but we have found
that if we need a particular
record from them we can get it
very easily.

"Each Sunday a 'Classic Rock
Sunday' which has met with a
good response and is going
down well with our audience. As
far . the future N concerned the
station will be changing. We will
be tightening up and keeping
growing until we are very strong
and successful:'
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STATION REPORTS STATION REPORTS
Updated reports and playlets
addetwas from Me majw nekoety
nations from 16 European
cowman

Pigverplay

AD: MMus C me playint
LP: Allan of the week
CL Clip
sir Suelio
IN: Inter.*

Became of a &rowan public hog
dry. some of thePlaYHt aaparnaae

UNITED KINGDOM

BBC RA010 1 - London
Chris Lycett Sen. Prod.
A List
AD Wilson Phillips- Hold On
B List
AD Chad Jackson. Hear T.

EltorMohn, Sacrifice
Gloria Estelan- Cuts Both
Kim Wa. Te
World Parery- Mimessage In The

jazz. Treat Me Good

CAPITAL RADIO. London
Richard Park - Prog. Contr.
A List

Bea DeVoe. Poison

Bobby Brom, The Megarnix
Calloway. Vaanna Be Rich
MC Hammer, Can't Touch This
Ekon johm Sacrifice
Mika- Mercy Mercy
The Pretender, Never Do That
Maxi Priest- Close To You
Snap. Ocmps Up
Roxette- It Must Have Been
Chad Jackson- Hear The

RADIO CITY  Liverpool
Tony McKenzie - Head Of Music
AD Frazier horus. Cloud 8

Clime Fisher- It's Not
Black Box. Everybody
Maxi Priest- Close To You
Might Be Giants- Istanbul
Doug Lazy, Let The Rhythm
Dusty Springfield- Reputation

PICGOILLY RADIO Manchester
David Dunne  Head Of Music

AD
A List:

CIA Jackson- Hear The
B List:
AD BrowniSharpe- The Masterplan

Rovette. It Must Have Been

Wilson Phillip, Hold On
1ual, Feel The Rhythm
World Party- Message In The

GREATER LONDON RADIO . Landon
Trevor Dann  Head 01 Music
A List:

del Amara Move Awa Jimmy
Concrete Blonde' Joey
Michael Bolton LP
Steve Earle. The Other Kind

B List
AD BelewBowie- Pretty Pink Rose

BRMB Birmingham
Robin Valk  Head 01 Music
A List:
AD Charlatans- The Only One

Don Pablo's Animals- Venus

Chad Jackson- Hear The
En Vogue- Hold On

Pop Will Eat luelBCialokana
B List:
AD Jason Donovan- Another Night

Soniadaig Fun. You've Got A
World Party- Message In The

jazz- Treat Me Good

Fuzzlnw. Your Loss My Gain

Kim Wilde. Time
juniTucker- Dont Test
Paul)hnson. Don't Make Me
Energy rchard. King Of Love
Icicle Works- Melanie Still
Happy Monday, Lamitis

RADIO CLIVE  Glasgow
Alu Dickson Prog.
A List

AD Callow, Manna Be Rich
Van- Treat Good
New Kids OIT Block- Step By

Roxette- It Must Ha. Been
London Boys, Chapel Of Love
His ,test Plame, Lo.'s In
The Blues Brothers -Soul Mn
Kim Wilde. Time
MC Hammer- U Can't Touch This

B List:
AD Craig McMchlan. Mona

KEnergy Orchard- ing Of Love
Beul JolewBowie. Pretty Pink Rose
Pahnson- Don't Make Me
The Bangles- Walk Like An
Movement 90. joy &Heartbreak

METRO FM  Newustie
Giles Squire - Prog. Contr.
A List:
AD Km Wilde, Time

Snap- Ooops Up

1114 Lawn Flame- Love's In

Guru jos, Whose Law

Seven Man VV. A Vision

DOWNTOWN RADIO  Belfast
John Rosborough  Head Of Prog.
AD The Laveraes Strong Heart

Cra, McLachlan- Mona
Bob Gela, The Great Song Of
Logue & MC Cool. Diana
Energy Orchard- King Of Love
New Kids 0.T Block- Step By
Kim Wilde- Time

Be Rich
Van- Treat Me Good
His Laust Flame, America
New Order- World In Mouon

4isn
VJorld Cup Squad- Say

Squad Put 'Ern Under

RADIO RADIO  Manchester
Nigel Williams  Sen. Prod.
A List:
AD had Jackson- Hear The

MXM- Nothing Compares To You
New Kids 0.7 Block- Sup By

Wilson Phillips. Hold On
Rebel MC- Rebel Music
Maureen Walsh- Thinking Of

B List:
AD Calloway- Wanna Be Rich

ClaM Datchler. Crown Of
Paul Johnson- Don't Make Me
Over nom Forte Of Habit
Roxerte- It Must Have Been
Kim Wilde- Time

RADIO TRENT GROUP Nottingham
Len Groat  Deputy Prog.Dir.
A List:

AD New KM Ort Block- Step By
His Latest Flame- Loves In

B List:
AD Climie Fisher- It's Not

ist:
AD Slide- Why Is It A Crane

Bob Geld, The Great Song Of

RADIO HALLAM - Sheffield
Dean Pepall  Head Of Music

A Usti
AD Yug lieu Me Good

B List
AD Paul Johnson. Don't flake Me

Ben Liar. Pulscar
WII. One Thing Lea. To
Age 01 Chance. Fre
Maureen Walsh- Thinking Of

joe Cocker- What Are You
Craig cLachla. Mona
Betty Boo- Doi, The Do

RED ROSE RADIO restonialadippol
Beard James  Head Of Music
AD Miki Howard. Until You Come

Rob Raz- Wonderful World
Hunters 8. Collectors When The
Little Caesar, The Whole Of
MXM- Nothing Compares 2 U

GWR - BristaBwindon
Andy Westgate  Head Of Music
A List

AD talk Talk -Ira My Life
Movement MS- Joy 3 Heartbreak
New Order- World In Motion
Was Not aVas- Pain as A
Betty Boo- Doi, The Do
Erasure- Star

B L.
AD Deborah Harr, Maybe For Sure

Massivo- Loving You
Brownampe. The Masterplan
Might Be Giants- Isrtnbul
Roxette It Must Have Been
The Mission- Into The Blue
Chad J ackson. Hear The

Bds Tiny Machine
Black Box- Everybody
The Charlatans. The Only One
Maxi PMest- Clom To You

orse. Sweet Thing
Paul Johnson- Don, Make Me
Belew/Boie. Petty Pink Rose
junior Tucker. Dort Test

ATLANTIC 152 - County Meath
Paul Kavanagh  Head Of Music
Play. Top 10:

Wikon Phillips- Hold On
Kylie Minoue- Better The
Linear. Sengding All My Love

The Chimes I Still Haven't
New Kids 0.7 Block -Cover
jane Child. Don't Wanm fall
New Order. World In Motam
Calloway -1 VVanna Be Rich
Janet lad som Alright
Stewartasley- This Old Heart

AD Erasure. Star
Alannah Myles. Lo. Is
Talk Talk- It's My Life
Tyler Collins. Girls Night

RTL 20.  London
Jeff Gramm- Prog. Dir.
PP New Kids 0/T Block -Step By

Ben LMar.- Pulstar
Paul Johnson- Don, Make Me

Jesus loves Thu. After The
ist:

AD Chad Jackson- Hear The
The Charlatan, The Only One

B List:
AD BOB State. The Only Rhyme

Blue Aeroplanes- jacket
Railway Children- Music Stop

C List:
AD BelemBowm- Pretty Pink Rose

Cameo. I Want It Now
fr. Company- Don't Deal With
A Certain Rat,1 VVont Stop

LP Various 60's Mix Volume III
The Bangles

The jell Healey Band
Talk Talk

SWANSEA SOUND  Wales
David Thomas  Prog. Contr.
A List

AD New Ordert World In Motion

Black Box- E.rybody
, 13-S2's- Roam
Erasure- Sur
Thk Talk- Ifs My lile

B List:
AD KimmWilde- Time

Energy Orchard- Saylortown
Craig cLachte- Mona
Rant Vanwarmer. just When 1
The &U. Brodmrs Soul Man
Kenny Rogen- What I Did For
Flmn John- Sacrilw

RADIO BROADLAND  Norwich
Dave Brown  Head Of Music
PP Gloria Estelam Curt Both

Roam.- It Must Have Been
Dusty Springfield- Repeat.,
Miki oward. Unul You Come
Wilson Phillip, Hold On
Mcmernent 98. joy & Heartbreak

A List:
AD Paul Johnson- 1,00, Make Me

1,2Trest Me Good
B List

AD Calbway I Wanna Be Rich

AD
C Lbt

New Kids on Bock. Step By

FOX FM  Oxford
Steve Ellis  Prog. Contr.
A Usti

AD Black Box E.rybody

Chad Jackson- Hear The

""r"'" It's 1.4
Wilson Phillips- Hold On

B List
. Fairground Attract: Walking

Frazier Chorus. Cloud 8
Hothouse Flowers. Give It Up
Madonna- Vogue
Alannah Myles. Black Velvet
Rm., It Must Have Been
Seven. Man With A Vision
Soul II Soul- A Dream's
Marun Stepenson- Endurace
Paul Young- Softly Whispering

1111113
2 FM  Dublin
John Clarke r 01/Prod.
PP The Metenders- Never Do That

The BM, Roam
Wilson MI6, Hold CM
Erasure. Star

Hothouse Flowers Gave It Up
AD MC Hammer- U Can't Touch This

Bonnie Reim Thing Called
VVorld Cup Squad- Put 'Em

Don Pablo, Animals- Venus
LP Hothouse Bowers

BAYERN J. Munich
Claus.. beaks, Head Ent. Pams.
A Ust:

Piero Brunet, Gin. Cin
Christ. Demand- Wenn Du
Erasure- Star

Pra Lippo Lipp- Mother's
Girl Overboard. The Love VW
His Latest Flame- Love's In

Richard Sanderson, When The
Leo Sayer Cool Thuch

Trash Can Sinatra, Obscurity
B List:

'°27=z1%,za°Y"

WEIR  Cologne
Wolfgang Roth- Of /Prod.
AD Kaellgren/Permon- Phantom Of

His Latest Flame- Love's In
Rovette- It Must Have Been

- StarEnure-
Giants. Ismnbul

jots le Ursula White & Black

Hamburg
Volker Thorrnaehlen  0.1/Prod,

opPlaylist Br

Wilson Phillips- Hold On
Manchu em Verdammt .
Halo Jame, Baby
Billy Joel - I Go To Extremes
Pur- Freunde

AD Smile- Love Is Gonna Call
souFeliciano- EYeryday
PM. Sampson. We Love To Love

Stansfield- What Did I
Kylie Minogue. Better The

HR 3  Frankfurt
Markus Herd.  01/Prod.

AD PM.ampson- We Love To Love
The Pasadena.. Thing

Mok. Poky Of Truth
Michael Bolton.. Ha. Can We Be
Linear. Sewing AI My Love
Peter Nakeley. Crying In The
Jude Cole. Baby Ifs Tonight

A...rte. It Must Have Been
En Vogue. Hold On
Dusrnskty Si rig Reputation
Ada

Weft Farmer

SEM  Stuttgart
Naas Thomas  Prod.

BB 4. &amen
Sommer/M.8.Ru.  121/Prod.

AD The Beloved- Time After Time
Blaze. Th Special

Betty Boo- Dom' The Do
Father MC. Treat Them Like
Ms Latest Flame. love's In
Hothouse Flowers- Give It Up
Heinz Rudolf Grcesser
Larry McCray- Ambition
Maya Priem Close To Thu
Prince- The Fume
David Rudder. Dark Secret
Trash Can Sinatms. Obrturity
Was Not Was- Papa Was

SIVEUROPAWELLE SAAR
D ieter Erter  121Prosi.
AD Leo Sayer- Co ,Tall

Stevie V- Dirty Cas
Sam Brown- leasing Gate

John Mayall Sensitare Kind

New Onier- World In Motion
Quire., Seven O'Clock
Rano Has Been Drinking. Ohne
The Cross- Liar
New Kids OT BMck- Step By

RIAS 2. Berin
 my Gross- Need Of Music
Meeks:
A List:

Roxeme. It Must Have Been
Guru josh- Infinity
Eros Ramanotta Se Bastasse
Lam Smnsfield. What Did I

rr usage
Rolling kiStoneKillery-s- Almost Hear

Adarns
Propaganda- Heaven Give Me
The Chimes I Still Hven't
Halo James- Baby
Phil Collins. Something

omWe love TO Lwa

Jeff Lynne- Every Little
Tongue Cheek. Tomorrow
Rrthard Marx- Children Of The

Depeche Mode- Policy Of Thth

Jane Child- Don't Wanna Fall
Hothouse Flowers- Give It Up

Kim Wilde- It's Here

SFS 2- Berlin
Juergen Juergen -Head Of Music
AD Marianne Rosenberg- Ems Zwel

Ca, Strings- Tausemknal In
starry Moms-Saved Me
Mykoe Farmer -Sans

Deed Rudder. Dark Secret
&Woe Sab Om Day
Richard Marx. children Of The
Rosette- It Mug Have Been
John Mall- Sen.. Kd
Menu.ya flours- Ghent Up
USE felon.. Everyday

RADIO GONG 2000  Munich
Waiter Freiwald Musk Dir.
PP ABC- Look Of Love 1990 Mix

Sandra. Life Be A Big
AO Lisa Stens..what .

Extrabeit. Gruess
Gbna Wan. Here VW Are
Kylie Mini,- Better The

LP Madonna

STARWSAT RADIO  Gruenwald
Jo Lueders-Pg.ro D.
Playlist Top 10:

Domino Theory, Radio Draier

'DM e'r;..A.SttgeL:InvisiNe
Al ter I- Ready Or Not

Candy Fip- Strtwiserty Fiekb
Smi Beatty. Nobody Loves Me
World Party -Way Down Now

Tina Turner -Be Tender With
RM. Sampsn. We Love To Love
Sandra- Lile May Be A Big

AD Delbert McClinmn. I'm With
Pat ick- Use It Up

Rachelung. Calling Thu

Sweet -Please Mr

David Rudder- Dark Secret
y.World PartGod On My Side

Epo. Lde In Tokyo
jelf Lynne,very Little

RADIO CHARIVARI Nuremberg
Mathias Hofmann. Music Dig

PP Mauhias Reirn. Verdammet lm

Phil Collins- Something
Eros Barnum.. Se Butane

AD ,- Kingston Town

Billy joe1-1 Go To Extremes
Abrinah Myles. Black Wlvet

RADIO RBGENRODEN  Mannheim
Markus Wahl Music Dir.
PP Dusty Spring., Reputation
AD Leo Sayer. Cool Touch

Pleasure Principle. Trip To
Bellnda Carisle,sion Of
Pe Werner- Herzbube

RADI XANADU - Mun.
ArminO Ilessier - Nead Of Musk
PP Halo jams WWess
AD Black Box. Everybody

Leo Sayw Cool Touch
Hear, Under The Sky
Shull Ooops UP

Bved- Time After Tme
Tlna Turner- Not Enough
George Lemon, Without You
Bobby Brown. I'll & Good To
Beats Int. VVon't Tabout

LP Kan Wlkle

0.4010. Hamburg
John De Graaf  DI/Prod
PP BOM Century Be. Borderline

AD Energy Orchard- Sallortown
Stapp,- Zwischen Twentours
Sons 01 Anges, Cow,
John Mayall. Sensawe Knd

LP Lade Ceasar

RADIO 1 TON.  BM Nagenthelm
Thomas Tscheschner  Head 01 Music
PP Halo James Baby
AD PM.Sampson. We lo. To Love

Edo

Sampson
Uns Bledat Die

Sane. Wiz Is Gonna Call
Notting Feel

RA010 SALU  Surbruecken
Adam Hahne  Prog. Dir.
PP Richard Marx. Children Of The

VVas Was- Papa VVas A
Wanna Be RIch

Francois Feldman. C'est Toi
Kim Wilde. It's Here

AD Adams', Killer
Beats Int: Won, Talk About
Propaganda, Heaven Give Me

EMAMM3
RTL  Paris
Monique Le Marcia  Head Of Pr.
AD Depeche Mode Policy Of TroM

Guesch Patu, Comment Dire
Wet Wet We, Can, Stand The
Tuxedo. C'est Be. C.t
Cyndl Lauper- Heading West
Phil Collins. Something

EUROPE 1  Paris
Yvonne Lebrun  Pg. Dlr.
AD Tin Nobru- Bouh Bouh Bo,

Samdy. TAurais Du
Vanessa P Tandem

Jean Pierre Dixieland
Anais-

Mader
Lune

LP Vanessa Preis
The Pretenders

RMC  Paris
Nathalle Andre - Need Of Music
AD Les Chois On En A Marre

jean.Michel Jerre -Calypso
Wet Wet Wet- Can, Stand The

The
Chaval

The Chrirtiarm I Pound Out
LI Vanessa Paradis

Abin Chardon

NR.I  Network
Mu Gemini  Dir.
Illtparada:
AD MC Sar- It's Only You

rgst Tandem

tro:g:A=:A
Les Vagabond. Le Temps Des

The Christians. Pound Out

EUROPE 1. !serif
Marc Garcia  Irreg. Dlr.
PP Suzanne Wga.- Book Of Dreams

AD Quincy Jones. Secret Garden
Joelle White Rack

Skipper WI..Sending
Meccano. Une Femme Avec 1

LP Vanessa panda

REM La Kuno FM Network
leanBruno Michaud - hog. Hip.
PP Patricia Kaas, Les Hommes Qul

Eton John- Sacrifice
The ChMtlano Words
Phrl Collins -1 Wish Would

julim Clerc Fille Nu
AD Louis Chdid Ou Est Elle

Eurythmics. Angel

RVS  Rouen
Frank Oral. Pros. Dlr.
Play!. Top 10:

Fiorent Pagny J'Te jure
Sinead O'Connor Nothing
The 8-52, Love Shack
Skipper Wiser Standing

Blues Trottolr. La Gone
JImmy Somerville, Read My
Lonnie Gordon Happen, All
Pauline Ester, Dui je re

Beats International- Dub
Madonm Vogue

AD Buie Nore Aimer "Amour
lba Swish. What Did
Blg Fun- Handful Of Promises

RADIO NANTES
Pascal Arnlaud  Pros. Dir.
PI Vanessa Para.. Tandem

Madonna- Vogue

Zook Machme MAIM,
joelle Ursull- Whim & Black

AD Midnight 0, P orgotten Wars
Wilson hlilps- Hold On
Mantromm Got To Have
Skipper Vane- Standing

LP Vanessa Parads
Elmer Food Beat

Alan
Carets

Alain Charnfport

RADIO VIBRATION  Orleans
Bruno WItacir  Prog. 01r.

PP Mil Collins Wish It Would
Depeche Mode. Enjoy The
Eton ohn. Sacrifice
Nick Kamen. Promised Myself
Tears For Fear...Ace For
Princois Feldman. C'est Toi
Zouk MacNne.Maldon
Sydney Youngblood, Sit And

AD Kova Rea. Soudain II Ne Reste
UNO.KIngston Town
Les infideles Rebelle
Ben, 0. Vous Res Pow
Vanessa Parads Tandem

Cyndi lauper Heeding Akst
The Pasadenas- Love Thing

Patsy. Cette Force En UV
Alain Chamfort- Souris
Lisa Stansfield. What DU I

RMC COTE D.UR
AD Duncan Dhu Rwanda La

MedeirosBrown- She Aint
Prin.. The future

EMMEMMZKI
VERONICA  Hilversum
Hans Van Dar Veen  Nog. Dir.

PP Mecano Hilo De La Luna
AD Snap. °pops Up

Lois Lane I Wanna Be

Prince The Future
John Lee

glee
In The

Mildred Dougla One More
Arse Rbbens lk Ben Veriefd
Depeche Mode-Policy Of Truth

Mmtroni
Lenny Kravitz

Tour TM
Does Anybody

NOS. HiNerson
Torn Blomberg  OrProd.
PP King Bee- Back By Dope Demand

Gruppo Sport.. She Sall

VARA  Hilversum
Louis Verschuur Head Of Music
PI Faith No More. Epic

TROS  Hilversum
Ferry Maat - Head Of Music
PI Heel Priest. Close To You

KRO  Hilversum
Paul nn der Lugt  Head Of Music
PP Soo. Hippychick

Fatal Flowers, Both Ends
Bangle, Everything Wanted
Peter Blakeley. Crying In The
Rock kal Armenia- Smoke On ,
Jill Sobule Living Colours

NCR,'  Hilversum
Jeep De GrontiNenY Moue  OSPriel
PP 'ohm, Gill- Rub The Right

Shwking Blue Venus
Bynne, Ewr jey Little

Back Crowes alous Again

LP Jason Donovan
Santana

Cody Duller

SKY RADIO- Bus.)
Ton lathouwers  Operations Mgr.
A List:

....Kingston Town
Eros Barnum.- Se Butane
Vara Con Di03, What's A Woman
Wilson Phillips. Hold On

B List
Couseau- Louise
QuIncy joneo Secret Garden
SMead O'Connor. Nothing
Fish. A Gentleman's Excuse Me
Rolling Stones. Paint It
Mchael Bolton. Soul Provider
Hear, All 1 Wanna Do

Bonnie Raitt Have A Heart
Gary Moore. StIll Got The
Memo. o De La Luna
Gloria Enefan. Get On Your

List:
Paul oung Softly ThisWhperIng

Marco Borsato At Moment
Gerald Alston. I Can't Tell

RADIO 10  Amsterdam
Peter Illisanbrli  Need Of Music
AD John Lee Hooker. I'm In The

Was NOE Was. Papa Was A

Roe- Soledad

New Kids Oa Block. Step By
jut P. Peel The Rhythm
Lovers Line. The Story Of My
Nana. Right On Time
Deurzakker, Fen Stapje Naar

IMIMMEMMICI
ART  Studio Brussels
Jan Nauteklet/Mark Lunen - P..
Top IS play!.

Wendy Malian, All That I,e
Prince. The Future
Was Not Was Papa Was A
Mano Negra Patcharda
Grant HIT, All Of My Seines
Happy Mondays. Step On
Lenny INvitz Mr Cab Driver
Rolling Stows. Almost Hear
Gary Moore- Still Got The

LP T. Pretenders

ART  East Flanders
Rudl Willa  Prod.
AD Elton John. CO At The End

Mr Lee. Pump That Body
Janet Jackson. Alright
Wllson hIllms- Hold On
Kim Wilde. It's Here
The Pasadena, Love Thing

Usa Stansfield- What DWI
Paul Young Softly Whispering
Megatwit. MegatwIst 60
Michael Bolton- How Can We Be
Will TureDe Rode Duivels De
BIngo Bella Balla

LP Eros Ramazzotti

RTBF RADIO - Hainaut
A. Birenne/Ph. Jaunty -ex
AD Guru josh. Infinity

Kylie Minoguo Better The
Patricia0111,6 MIPS CO

BRF  Eisen
Guy Janssens  DFProd.

Top 5:
Alarm. Myles. Black Velvw
Matthias Reim- Yardarm,.
PhIl Collins. Something
°epee. Mode. Enjoy The
UB913 Kingston Town

AD Billy Idol. Cradle Of love
The Atmosbhere, AtmOzfear
Elton John. Club At T. End
Michael Penn. This & That

RADIO CONTACT F  Brussels
jeanLou Benin Prog.DIr.
A List

Roe. Soledad
Madonna. Vogue

Gray & Babelivlen. A Tomes
jimmy Somerville. Read My
Cliff Richard. Stronger Than

*an en- I Promised Myself
Ile WW1- Whlte Black

Patricia Kaas lm Hammes Qui
s Something

Mylene P armer Plm Grandlr
Maya Con Olos VOMM A Woman

Tem lnsieme 1592

RADIO CONTACT 24L  Brussels
Danny De Bruin  Priv, Dir.
A List

The Pasadenas- Love Thing

Gary Moore. Still Got The
Alannah Mybo Bla Velvet
Heart All 1 Wenn

Bled
Do

RollIng Stows. Almost Hear
Tow Cutugnor Insierne 1991
Kylie Mnogue Better The
Eros &mum, Se Basque
U& Kingston Town
Phil Coll.. Something
De Kreuners lk WIlJe
Va, Con Dios. What, A Woman

AD Pat & Me, Um It Up
Lisa Stanfield. What Did
Wilson Phlillps Hold On
Soulsister Downtown
Cordettl's Put 'm Up

RADIO ANTIGOON  Antwerp
Pet Aker  Dlr.
PP Hithouse I've Been Waiting
Airplay WP

De Kreunen k Wil je
Alannah Myles. Black Velvet
Clouse.. Loolse
UM- Kingston Town
Madonna. Vogue

CollIns Something
The PasadenaLove Thing
Nick Kamen. 1 Promsed Myself
Beats Internatonal. Dub
Vaya Con .1. What, A Woman

RADIO ROTAAL - HamontAchel
Tom Noll.  Frog. Oir.
PP The Chimes. Brill Havedi
AD Stevie W Dirty Cash

King Bee. Back By Dope Demand
The Pretenders. Never Do That
&no/Power. Donna Per Amore
Double Trouble. Talk Back
Hoard° Bennwo Un 'E.ate
Chrb Rea- Texas

Tinanu.- Crosstown
Tina Turner. Foreign Affair

, Sbwrs

11=0EMEIZEI
DRS  Basel
Christoph Anus!.  Muds Loord.
Playllst

Arhoolies, Its Golng To .n

The Chills Heavenly Pop HR
T. Chimes. Sell Haven't
Cold Cut. Find A Way
Concrete Blond. Joey
Energy *.Sweet Irish

Hunters Collectors. Blind
T. Band Of Holy joy -Because
Penally Stad- Ghetto Heaven

Zuri West. Lue Zersch Whohr

RSR La Premiere  Genera
Catherine Colornbara  Prod.
AD joelle Ursull- White & Black

julien nClerc Fide Cl Nu
Vanessa Para.. Ophelle

Torn Kimmel Circle Back Home
Ems Ramat... Se Basrasse

COULEUR - Lausanne
Gaud Suclen  Head of Music

PP Wonders., Grclesquare
Kitchen Of DM Quick
The Mathermen- Californla Or
My Bloody Valentine. Soon

Jame. How Wu It For You
En Vogue.- Hold On

Icicle Works. Hope Street
Ladysmith Black Mamba.,
Scatter The Fire

AO .chid Tafia Arab Rap
The Charlatans- The Only One

LP Richard Tafel
The Weathermen
Icicle Works
Concrete Blonde

RADIO AI - Zurich
Clem Dalton  DJ/Coord.
AD Eurythmics. Angel

Rolling Stones. Almost Hear
The Chimes. Sell Haven't
Hugh Harris Words For Our

RADIO ERRAND -Bern
Res ...stein  OliCo.Ord.
IP The Chimes. SP. Haven't
AD Vanessa Pared, Andem

Rolling Stones. Almost Hear
Was NOE Wao Papa Was A

Little Bob There'll Never Be
Loey Nelson. Rallroad Track
Rondew Early Pbne
Chris Thomas. I'm Gonna Make

op- Back To
Carl Anderson. Baby My Heart

RADIO EURISEE  Staela
Uell Prey  Need Of Music

AD
MaIcn

Z Want To Be With You
hael McDonald. Take It To

Kylle Mnogue, Better The
New Ktds 0/T Block. Step By

111311!EMIMMMI
OE 1  Vienna
Guenther Lesjak  Head Of Music

AD Thomas Forstner Mlles Away
StewartMulfer Lily Wm Here
Shakin Stevens 1 Might

ANTENNE AUSTRIA  Vienna

Doris he
 Head Of Music

AD Les Negresses Verms Zolai La
Llsa Stansfield,u Can't
Michael Boltonr From Now On
Gina CharityFeel It In Your

Hot ',wimple,
Falco- Data De Groove

star Cr All

1 Wanna Do

Bas uising For BruisingWilson

Phillips. Hold On
Taylor Dayne Be Tour
Adamski Killer
Gina Charito Feel It In Your
Rexene. It Must Have Been
Esprevo A Uttle & Of
Mann. Myles. Love Is
The Chlme I Sall Haven't
WA Con

Crioo

What's A Woman

111.11=n1
BETE 105 Mike
Alex . Di
Play!. Shp 15:rog

r.

Madonna Le
The Creeps LP
Fleetwood Mac LP
Billy Idol LP
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Beats Inurnational LP
Slnead O'Connor LP

STATION REPORTS
Family Stand -Ghetto Heaven
Alannah Myles- Black Velvet

Lace

MC.
s Manos- CinBeoomagaloo Gary Moore- Still Got The

Quincy Jones Tomorrow
RADIO 102  Haugesund
Egli Homeland  Head Of Music

Twenty I Seven- I Can't Stand
Papa Winnie LP

E Regreso- Aquella Historia
Olimpla. Beat Rap

Guru Josh. Infinity
Michael Bolton- How Can VVe Be

nth

AD Top- Doubleback
World arty- Put The Message UPTOWN FM  CopenIsagen

Andrew Rldgeley LP

Suzanne Vega LP

Tina Turner. Foreign Affair
Jason Donovan- Hang On To

Kylie Minogue. Better T&
ode- Policy Of Truth

Jeff Lynne. Er, Lit0
Gml Overboard- The Love We

Niels Pedersen Head Of Musk
Top 6:

The Chlmes. ISUIT Haven't

Notting illbillies- Your Own RNE ROCK  Madrid RADIO CITY 103 - Gothenburg
Fairground Attract. Walking
Hothouse Flowers- Give It Up

Menne Boel. Wanna Make Love
Gary Moore...11 Got The

Soul 11 Soul LP

Wilson Phps. Hold On
Rafael Abithol Music Mgr.
PP Pop. Home

Lars Bodin Mimic Director
PP Clark Datchler. Crown Of

Jude Cole. Baby Ifs Tonight
Talk alk- les My Life

Phil Collins- Something
Silje. Toll Me Where You're

The Pretenders. Never Do That
AD Inv. Humpe. Rang Into Blue

he harlatans. The Only One
The Pretenders. Let's Make A

AD Maxi Priest Close To You
Glenn Jones.,

Menne, Myles. Love Is
Ong° Boingo. Out Of Control

Sussie- VVhat's The

PP The Pretenders. Never Do That
Phil Manzanera- A Million
Hothouse Flowers. Give It Up

BelewBowie- Pretty Pink Rose
Stevie V. Dirty Cash

Dan Hylandeo Varie Gang Hon
The Chnes-1 Soil Haven't

New Order. World In Motion
MC H ammer. U Can't Touch This

The Chimes. Brill Havet
AD hirground Attract.- Walking

The Blow Monkeys- Springtime
The Famlly Stand LP

James How Was It For You
LP Heartthrobs

Jeff Lynne. Every Little
The Bangles. Everything 1

Brent Bourgeois. Dare To Fall
LP The jell Healy Band

Kylie Minogue- Better The
Inge Humpe- Riding Into Blue

Sens, I Beg U The Mike
Popular FM/CADENA COPE  Madrid

Robert Loyd. Nodong Matters
Kylo inogue. Better The

The Clornes
Black Crowes

Jeff Healey. Think I Love
Junior Tucker- Don't Test

DEBAT NETWORK. Milan
Dario Usuelli  01

Carl. Finely  Music Director
Playlist Top 5:

Melissa Etheridge. Let Me Go

LR. Miehael MODOnald

Silje

IN CC Cowboys
Wilson Phillipsub

At T-
Hold On

Ekon Jolla. Clhe End
PP Bleck Crowe, Jealous Again
AD Clime Fisher- I, Not

Madonna. Vogue
Presumes Implicados- No Hay

Heart
Hanne Boel

Sons OlAngels Dusty Springfield- Reputation
Basia. Cruising For Bruising

Natural Experience. Feel So
Mad Romeo. I'll Be Good

El Ultimo De La Fila. Gaol!
Duncan Dhu. Palabras Sin

En Vogue STUDENTRADIOEN TRusMSO
Rum Hagen- Nead Of Musk

Paul Young,oftly Whispering
Anders Glenma, Hon Sa

Jovonn- Turn And Run

Trance Dana. You're Gonna
David Bowie- Fame '90

AD Complice, Es Por Ti
HIT FM  Stockholm Airplay Top 20 May:

Propaganda. Heaven Give Me
The Beloved. e A.r Time

Halo James -Magic Hour Bonnie Rao- Nick 01 Time
!re:pl.:Bring s Pros. Din

jari. Davulen Katmandu SLR - Siegel.
Musto Bones.All I Want Is Ole Ole. Soldados Del Amor

Alannah Myles. Black Velvet
Shooting Party. Let's Hang On
Akasa- Kama Sutra

T. gotta- Kongene Pa Haugen
BennatoiNannini- Un 'Esau

Michael Hansen  Head 01Music
PP Boni.. It Must Have &en

RADIO PETER FLOWERS  Milan
Marco Garaselli  Prod. RADIO 16 - Madrid Tommy Page. I'll Be Your

Gary Moore GOI The
Silje. Tell Me Where You're

Propaganda- Heaven Lire Me
AD Belinda Carlisle. Vision Of

Top 3:
Fleetwood Mae- Save 11,

Ana Blame  Pros. Dir.
PP Tina Turneo Foreign Affor

Tell. Whatever Makes
AD Dusty Springfild- Reputation

Ase Karin telen- Leite Etter
Fairground Am, Walking

pillar Tucker. Dor, Test
Pa,ground Attract: Walking

Madonna- Vague
Paul rag. Softly Whispering

Joaquin Sabin. Con Un Par
Ronald.. Ye No Me Enganas

Kylie Minoguee. Better The
Clark Datchleo Crown Of

Quincy Jon, Tomorrow
Lenny Kravitz- Mr Cabdriver

Danseorkestret. hernme Igen
LP Gary Moore

PP A Way Of Lde- Trippin' On
AD Immaculate Fools. Sad

aulomploes.Young-

Es Po.Softly TihisperingC
Secret Servic Megamix
Lisa Nilsson Say You'll Be

Hothouse Flowers. Give It Up
Suzanne Vega- Book Of Dreams

Hcone Bod
Suzanne Vega

Jeff Healey.11,0111.ove
Soul II Soul. A Dream's A

Ole Ole- 1990
El Ilium De La File. Caoa ItterSMaDeerVOrna

Vaya Con Dios What's A Woman
Alannah Myles- Black Velvet

Nn Kick Off Block -Steep ByIN Km. Los Lirnones Trenes Sin

LP Pretenders
Cold Cu, Find A Way g Sussie. The

Paul Jan- Every Little Tear RADIO 1. 91.1 FM  Helsinki
Filth No More Olen Adams Rhythm Of Life Joke Unnamaa- Pros. Dir.
Alberto Fortis
Ron ;:':j'e7;t1,71=n

PP Mindhard. Rock'n Roll Queen
BonAnie RaitKi ThinThisg Called

Bob Geld., R1KSRADION - KLANO 8 CO
Weekdays 11304 PM

N131(  Oslo
Vidar LonnArnesen Prod.

Depeche Mode. Policy Of Truth del rnitri. ss Thing
Pave Malian= MBsa Vlka

RADIO MILANO INT. 101 Pontos Enhorning  Prod. Playlist Top 10:
Sinead Connor- Nothing

M=I Suzanne Vega. Book Of Dreams
Bob Andy-. Too Proud To Beg

PP Anita Baker- Talk To Me
Lisa tansfiekl- Lay Me Dow
Everyday People. Headline

New Kids 0,T Block. Hangin'
Michael Bolton- How Can We Be

DANMARKS RADIO -Arhus
Lelf ivelstesl Mead Of Pros.

LP Melrose

ID Brent Bourgeois. Dare To Fall
The Chimes. Still Haven't
Jude Cole. Baby It's Tonight

Hothouse Flowers Give It Up
Maxi Priest. Close To You
StewartlGaskin- Subterranean

Ole Evenrud- Natt Er Verden
Giant. NI See You In My
Snikk Snakk- jade Jade

Top S:
Alannah Myles- Black WIHia
Rockrosinen- Mogensen

D1SCOPRESS  Tampere
Tuija Lindell. COON.
Radio Top 10:

WY- For The Love Of You
MI, Howard- Und You Come

Desperados. Louise
Peter Ulla Min Ulla

Phil I Wish It Would
Fancy- Alll My ing

Madonna- Vogue
Twentyl Seven. Can't Stand

Pave alian.. Ikava
Madonna. Vogue

Blow onkeys. Springtime
Tina e. ForhoppnigarMoLeMarc.Palska

Niklas Stromsted, one
WaLnnovHeart. Ala Do

Phil Collins Something

Seed OConnor- Nothing Raptor, 01Bade
Topi Soraskosi- LenmgradKu

The Pasadena- Love Rang
Wilson Phillips. Hold On

LP Ashley Maher
Michael McDonald

RADIO VOICE  Copenhagen
Tag. Dir.

Ressu Redfod. On Se
Plnlanders. P,nu

minas

Pointer Sisters- Friends Icicle Works NRK  Oslo
Lapinlanden Linnu, Vihtlasi

IN Adam Ant Thomas Mapfumo
Hanne Boel

SteinerCam.Field 
P1 Wane

Be RichPP
Gary Moore- Still Got The
Phil Collins. Something

Troll- jimmy Dean
Snead O'Connor. Nothing

RADIO 1USS KISS Naples
Lucia Niespolo  Pros. Dir.

Jude Cole AD Loule ie. Sit, In The
Santana.Lou Gipry Woman

Johnny G111- Rub You The

Wilson Phillips Hold On
J.

Karjalainen. Aurinko Lertimi

PP Bound OT Underground. In.
AD Dada Nada. Deep Love

RIKSRADION 1.3  TRACKSL1STAN
4

Paul 0..Frery Dale Tear
PM Sampson. We Love ToLove

Paul oung- Softly Whispering
Menne Boel-lWanna Make Love

RADIO MUSA - Tampere
Penttl Teravalnen  Producer

Inundate Fool...Sad
Nople PeopleAnderson, Are

KindKM Kindva ll  Prod.
NIklas Stromsteet.Orn

%tn. Hacks' A Ride
The Chimes.

StyHave, Twenty .1 Sere, I Can't Stand
Hear, All 1 Wanna Do

AD Selena. Time After Tine
Soul II Soul. People

White Knign, Go Craay
Sibkm. Let The Rhythm

Myielf
Gary oore. Stlll Got The

Natalie Cole. Wild Women Do
Jeff Lynn. Every Uttle

Michael McDonald. Take It To
Wye Con Dos- What's A Woman

John Lee Hooker. I'm In The
Sheree. Woman's Work

Kool Moe Dee -God Make Me
MC. gm, Dance To The Bass

Hear, All Wanna Do

Depeche Mode. Policy Of Truth RADIO OST  Rade RADIO VIBORG
Toyo- Peace And Quiet
Troll. It's Serious

B Master k Come On Voss
Touch Of Soul. We Got The

Mchael Bolton- How Can We Be
Talisman- 111 Be Waiting

.1 Roger Ottesen  Head Of Music
A List:

11e:Irgirlifensen-Poul Fosed Jason DOnova0 Rhythm Of The
Kim VVilde. Time

LP Various -The Last Temmonon Pont,. Amerikanerna. Min
PrOpaganda- Heaven Give Me

Gol Street. Turn It Into
Brian Kennedy- Hollow

Top 5 Airplay:
Alannah yles. Black Velvet

Kylie Mine,. Better The
Fairground Attract. Walking

RADIkO STAR  Vicenza
Maurlo Marmsi  Pros. Din
PP The Chimes. Still Haven't

ferry Williams. Who's Gonna
Alannah Myles- Black Velvet

gs Town

Toyo. Peace And Curet
Nicktowe. All Men Are Liars
Npagara- Chemin De row,

Vaya Con Dos What's A Woman
Nick Lowe. All Men Are Liars
5 X Ka, Cockradpoelsen

UDIEMENZEIIII
, Kim Wilde

Snap

Wilson Hold On
Midnight Oil- Forgotten Years

Sinata. Hitch, A Ride
The Chimes 1.13

Buck Hall- Risky Business REM - Lids=
Luis Loureiro  Head Of Music

Propaganda joege Ur... White g Black
Dive- Captain Nemo

B List: AALBORG NAERRAD10- Aalborg
Olaf Meditsky DJ/Prod.

Playlist Top 5:
Madonna- Vogue

RADIO BABBOLEO
Lenny  DI/Prod.

Kylie Minogue. Better The
Madonna- Vogue

Propaganda- At
01 Fear

Fairground Attract.. Walking
PP Onkel m01uBaannana

AD Vaya Con Do Nght Owls
Dap...Mode. Enjoy T.
The Cure. Pictures Of You

PP Bruce Hornsby. Across The
AD En Vogue- Hold On

Billy Ida Cradle Of Love
Might Be Giants. Birdhouse

Men They Couldn't ang. Map

Marc Almond. The Desperate
Roxette It Must Have Been
Sandra- Life May Be A Blg

Phil Collins Something
flows E Ponta,. Sirens

jazzi P- Feel The Rhythm
Was Not Was- Papa VVas A SAF RADIO  Stockholm

Hothouse Flowers. Give It Up
Tanya Tucker- Don't Go Out

Lars Lilholt. Kontakt
Raul Orellana. Gultarra CORREIA DA MANNA  Lisbon

Prince- The Future Martin Longue  Head Of Music
Playlist Top IS:

me RahnToo Soon To
Kim Wilde- Can't Get Enough

LP Madonna Rul Paso  Pros. Dir.
A Li..1=11MEI Niklas Strom., Om

Heart- All 1 Wanna Do RADIO VEST  Stavanger
AARHUS HAERRADIO  Aarhus
Frankle Fewer Head Of Music

AD The Pretenders. Never Do That
Big Country- Save Me

RADIO MADRID - SER
Rafael Revert  Music Mgr.

Propaganda. Heaven Give Me
Svullo- Ride On

Werke Tjostheim  Head Of Music
PP Jell Lynne- Every Little

PP Indecent Obsess.. .I Me
Tony Scot, Get lnt0It

Martin Stephenson. Left Us To
Hothouse Flowers- Glve It Up

Nal Play.:
Madonna- Vogue

Da.Yeene- Big Bad World
Nick Kamen. I Promised Myself

AD Brpan Kennedy. Hdlow
airgrotind Attract: Walkpng

Roxote. It Must Have Been
Mantronix- Take Your Time

me

Fairground Attract: Walking

PP Brg Fun. Why Did You Break My
Ciudad J Beber Y Radar

New Kids 0,ade. Block- Step By

Madonna. Vogue
Richard Marx. Children Of The
Alannah Myles Black Velvet

Sheree- Woman's Wo.
Paul Jana- Every Little Tear

LP Oleta Adams

Wilson Phillips. Hold On
urn. Bab

At The End

AD Associates Fire To Ice
Sinead O'Connor. I, Strolled
Ace Of Chance- Fire

MUSIC & MEDIA -June IC IWO 27
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STATION REPORTS TIPS & TRENDS
MUSIC

131111

SEVENAthens
Vassilis Look.- Pres.°.
larrey Top 10:

Hear, All 1 Do

Fleetwood Mac -Save Me
Vaya Con dios- What's A Woman

ad. Cruising For Bruising
Alannrah Myles -Black *Ivet
Billy d, Cradle Of Love
Gary Moore- Oh Pretty Woman
Aerosmith- What It Takes
House Of Love Shine On
Lloyd Cole- A La, Way Down

Dance Alrplay Top S.

adona- Vogue
Beats Internationd. Dub
Guru josh -Infinity

JJesus loves You. Al ter The
lacks.- Alright

MallEMEMMI
POLSKIE RADIO 182 -Warsaw
Bogdan Freireki-DPProd.
IV Lena Phillipsson- Standing In

Aga Kean- Orient Express
Adamski. Killer
Jesus Jones Real Real Real
Meehan The Reel 1st:afire
Sweet Sensation- Love Child
Ben Debrand- ?ulster
Laura Branigan. Moonkght On
Paul Young- Softly VVNspering

KyrieMinogue. Better The
Cabaret Voltaire. Keep On

V Snap
Aga Kaan

Soul II Soul

Madonna
Talla/Egypnan Hit List
Kim Wilde

POLSKIE RADIO ). Warsaw
Mere Nrenviere  Prod.
PP Cary instill Got The
AD Elton john- Whispers

Phil Collins- Do You Remember
Billy Joel -Ms -ter Alen
Chris Rea- Texas
House Of Love- Shine On

Anderson- Far Far Cry

T V

Powerplus:
CL Hothouse Flowers. Give It Up
Heavy Rotation:
CL UB90- Kingston Town

Alannrah Myles- Black Velvet

Madonna- Vogue
Fandly Sord. Ghetto Helm,
Nick Kamen- I Promised Myself
Phd Collins- SornetNng
Reetwood Mac,we Me
Billy Idol- Cradle Of Love
Soul ng Stones- Almost Hear

So Soul- A Dream's A
Eros Ranattl. Se Bastase
Depeche Made- Polic Of limth

Gary Moore. Still Got The
The Pasadena, Lore Thing
Was Not Wa, Papa Was A

Active Rotation:

Wii

CL Kylie Mmogue- Beuer the
Adamski.

Wilson Phillips Hold On

Chad Jackson- He Thery.

nesage In The
Niagaraya vu-

YIRDIMIE
COUNTDOWN OVER EUROPE
Rree Soar 

Prod.CI Gloria EstGet On Your

Rolling Stones. Ablest Hear
Marco Borsato- Ernomone
Gary Moore. Still Got The
Rolling Stones, hint It
Stevie V- r, Cash
MAC. Mos ANNA Rom.
Soul 11 SAITO, Dream, A

ST Joe Cocker. What Are You
Nick Kamen -1 Promised Myself
Candy Duller. Sunatry
Wrlson PhIlbps- Hold On

IN Wilson Phillips

UNITED KINGDOM

giNsrAIOUN

F.."'o';'V:Zd.ltself-Ciccioliana

Fr= re'Blue
Don Pblo's Animals- Venus

Wilson Phillips. Hold On
BOB State- The Only Rhyme

ZvtilnYrO7:17 rlotm
Roxett, It Must Have Been

,L.siondsay Shapero- Exec. Producer

CLw'rtpper. The Sound Of
Bobby Brown- The Megamix
BOB State. The Only Rhyme
Lenny Kravitz- Mr Cabdriver

junior Tucker. Don't Test
Dusty Sprmgfield Repmatron
Rebel MC. Rebel Music

FR ANCE
tes3

Gilbert Foucault  Music CoOrd.
Clip Des lips:
CL Michel J z Leaving

Force 12:
CL J.P Capdevielle. Vue Sur Cour

Stephan Eicher- Rien A Voir
Les Infidel.. Rebelle
Patricia Kea, Les Hammes Qui
Daniel Lavoie- Qui Seat
Kylm Minogue- Better ,
Philippe Pankione. Reviens
Guesch Pa Comment Te Dire
Eros Rarnazzoni- Se Bastasse

Dna Turner- Foreign Affair
Force.
CL NBarney- Tour Invoke

Michel Berge, Ca Ne Tient
Mad, Boyce- Hey LitGe Girl
Renaud Hantson- Petit Homme
Jo Lername- La Nuit Te

jean Mem Made, Dixieland
Madonna- Vogue

New Reds OR «k -step By
T. Pasadena,. Lore Thing
Claudia Phillips- Cache Ta

loe's's: Ursull- White B. Black
Vara Con Dios. What's A Woman
Les VNteurs- Tout Le Monde
Paul Young- Softly Whispering

Coups De Coeur
CL Martine Saint Clair- Lavez

Sonia- Counting Every Minute
Snap., Power
Louis Chedid- Ou Est Elle

Tim
Earomusue
Annie Aroiqsellern  Head 011aree
CI

log
Mylene Farmer- Plus Grandr

e YVhite Black
Michel Berger. Ca Ne Tent
Patrick Bruel-fle
CDherts +De 'EmoteM

Pauline Eseo
rDiJeDk

d or

Francois Feldman- Cut Toi
Patricia Kau,. Hommes Qui
Madonna- Vogue

Soledad
Benny B. Vous Fous

Rolling Stones- Ternfying
Viktor Laszlo. Ansiedad

WEST GERMANY

.o -sage,
Andreaa Thiremeyer -Prod.
CL

Guy Idol. Cradle Of Love
ABC- , Look Of Love
Westham. The Roof Is On Fire

Npza- Don't Miss The
New Kids OR Block. Step By
Roxette- if Must Have Been
Aril, Rain
Pemr Blakeley- Crying In ,
Laid Back- Highway Of Love
The Chimes. I Sall Haven't
Falco- Data De Groove

Q. Moving Sensitive

Rlder rein - Read 01 Music
eamotation:

CL New Orde, World In Matron
Hothouse Flowers- GimItUp

Janet Jackson- Alright
Betty Boo- Dam' The Do
Depeche Mode- Policy Of Truth

Medium ereation:
CL Extrahro, Plieger Gruess

Chyp-Nonc- Nothing Compares
ImmacuLate Pools. Sad
Suzanne Vega- Book Of Dreams
Bamboo Indstry. Catherine

I T A L Y

Glared° Tromhetti  Prod.
CL Itere-Ups Respectfully King

Of
Janet Jackson- Alright
VVas Not Was. Papa Was A

Joan Armatradir, More Than
Depeche Mode- Policy Of Truth
Prong. Beg To Differ
Hothouse Flower, Give It Up
Belew/Bowie. Pretty Pink Rose

Country- Save Me

11001E
JAY

Claudio ...ono  Prod.
CL Billy Idol- Cradle Of Love

Heart. All I Wanna Dove

B

Pretty Pink Rose
Corey Has A Little Bit Of
Michael Penn- This That

Alannah Myles- Love Is
Gmeo. I Want It Now
Michael Bohol, How Amt
Big Country- Save Me
Mr Lee- Pump That Body

ROLL AND
VERONICA

Rob de Boer - Prod.
CL Memno- Hno De La Luna

Gary Moore- Sull Got The
Eros Ramanoto. Se Bastasse
Rollin Paint It

Sr Paral F
g lowStones,ers-

Both Ends

t:troZ

Rola de Boer -Prod.
CL Stevie V. Dirty Cash

Rene Este,re Get OnGloria Get On Your
The Pssadenas- Love Thing

Mick Kamen- I Promised Myself
Candy Duller- Saxuaity
Valya Con Dios. What's A Won.,
Rolling Stones- Paint It

BELGIUM

Super SO
eC van Oesterreck. Prod..

Stevie V. Dirty Cash
Adamski- Killer
Wilson Phillips- Hold On
Soul II Soul- A Dream's
Gary Moore. Still Got The
Heart- All 1 VVanna Do

Jason Donovan- Hang On To
ST Marc Almond Desperate Hours

Vaya Con Dos What's A Woman
Helmut Lou Waarom lk
Jo Villy- lk I,n Niet ender

SWITZERLAND
ORS - Barock
Frank Senn  Prod.

CL Fatal Flowers- Both Ends
Toten Hosen- Alles Wird Gut

Z1?":2"1°It-to
lad m. Priscilla

Ashley Maher- Step By Step
Dame WIA Stranger. Invisible
Miss B. Haven- Makk.ig Love In
The Creeps. 0oh.1 Like It
The reep, Don't Go Away
Doro. Unholy Love
Something Happens- Hello

SP A I N

1211171
TVE
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Personally...
1 hre the diversity in today's pop music. the
absence of one predominant style. Variation can
also be found on the expertly produced Chimes'
LP. which is a very complete and durable record.
Another outstanding album is the one by Oleo
Adams: a touch of Tears For Fears and a
superlative soul voice_ Also check out the spine -
chilling start of Kim Wilde's new song and the ot-
chy horn arrangements on Halo James' latest.

Redo Ott 0 one of the nu for Around commercial sta-
tions en Norway broadcanNg 60% muse 24 haws a day

TOM BLOMBERG
NOS
TP Frazer Chorus- Cloud 13

Alannah Myles- Love Is
Jazz- Treat Me Good

LP Jeff Lynne
The Bangles

MATHS BROBORG Sw
Radio Sweden/Stockholm
TP Jerry Williams- Who's Gonna

foelle Ursull- White & Black
Dusty Springfield- Reputation

LP Katydids
Something Happens

MICK BROWN UK
Capital Radio
TP Bell Biv DeVoe- Poison

Calloway- I Wanna Be Rich
Snap- Ooops Up

LP Paul Young
Wilson Phillips

DOMINIQUE DUFORREST F

NRJ
TP Zeck Machine- Maldon

Pauline Ester- Ore Je L'Adore
The Pasadenas- Love Thing

LP Vanessa
Madonna

FRITZ EGNER
Bayeriuher Rundfunk
TP MC Hammer- U Can't Touch This

Tom Kimmel- A Small Song
Falco- Dam De Groove

LP Die Toren Hosen
Bob ini Raz feat. Leila K

TERESA FERNANDES Po
Radio Correio Da Martha
TP Lha Stanfield- What Did I

Lightning Seeds- Sweet Dreams
Immaculate Fools -Sad

LP Wendy MaHarry
Mary Coughlan

STEINAR FJELD
NRK
Tic Calloway -I Manna Be Rich

PM. Sampson- We Love To Love
Paul Jan. Every Little Tear

LP New Kids On The Block
The Chimes

ARTUR FRANK
Radio Salue
TP Was Not Was Papa Was A

Kristiana Levy- Bad Thing
Sam Brown- Kissing Gate

LP Die Toren Hosen
The Pretenders

GIUSEPPE GIOVINI
Radio Sound International
TP The Atmosphere- Acm-Oa-Pear

Creeps- Right Back On Track
Propaganda- Heaven Give Me

LP Alannah Myles
Billy Idol

SERGE VAN GISTEREN B
Radio Antigoon
TP Lenny Kravitz- Does Anybody

The Fatal Flowers- Both Ends
Adamski- Killer

LP Vaya Con Dios
Jo Lemaire

RUNE HAGEN
Studentradioen Tromso
TP Paul Jana- Every Little Tear

Fairground Attract: Walking
John Lee Hooker- I'm In The

LP Icicle Works
The Jeff Healey Band

N

ROIL HOUELAND
Radio 102
TM Cl To, Doubleback

World Parry- Put T. Message
Dingo Boingo- Out Of Control

LP Sale
The Chimes

ULRIK HYLDEGAARD D
Radio Fleming
TP Menne Boel- I Wanna Make Lore

49ers- Don't You Lave Me
Michael Penn- This & That

LP Menne 01e1
The B -52's

HAAKAN JANSSON See
Hit FM
TP Dusty Springfield- Reputation

49ers- Girl To Girl
Mr Walker- Roll Away The

LP Koto
En Vogue

ULI KNIEP
FEN
TP Heartthrobs- Drpamtinne

Hothouse Flowers- Give It Up
John Mayall- Sensitive Kind

LP One World One Voice
The Jeff Healey Band

BERNARD LENOIR
Europe. I
TP The Farm- Stepping Stone .

Hothouse Flowers- Give It Up
Trash Can Sinatra,- Only

LP The Breeders
Revenge

GUENTHER LESJAK A
OE 3
TP New KAs Orr Block- Step By

Talk Talk- It's My Life
ZZ Top- Doreleback

LP The Chimes
The Jeff Healey Band

RIK DE LISLE
Rlas 2
TP Girl Overboard -The Love We

Rocko Schreoni- Mendocino
His Latest Flame- Love's In

LP Lite Ford
Kim Wilde

NAGUI
RTL
TP Michael Penn- This & That

Vanessa Pared, Tandem
Wet Wet Wet- Can't Stand The

LP Niagara
Lloyd Cale

MAREK NIEDZWIECIU P

Radio Poland 3
TP Basis- Cruising For Bruising

Gary Moore- Still Got The
The Beloved- Time After Time

LP Madonna
Suzanne Vega

GARETH O'CALLAGHAN Ir
RTE Radio 2FM
TP Fairground Attract: Walking

Blow Monkeys- Springtime For,
Little Caesar- The Whole Of

LP Black Box
Billy Idol

KAI ROGER OTTESEN
Radlo Oat
TP Halo James- Magic Hour

The Gat. Kongene Pa Haagen
Kim Wide- Can't Get Enough

LP The Chimes
Oleta Adams

BURGHARD RAUSCH G
Radio Bremen 4
TP Prince- The Future

ZZ Top- Drebleback
MC Hammer- t) Can't Touch This

LP Icicle Works
Die Toren Hosen

TAPANI RIPATTI
YLE
TP Paradox -fail Breakout

DJs United- Dance Cornpurer 1

Betty Boo- Doily' The Do
LP Soul II Soul

Burning Spear

Fi

LOU ROWLAND
CFN
TP Jenny Morris- Saved Me

The Pretenders- Newer Do That
Kennedy Rose- Lave Like This

LP The Jeff Healey Band.
Talk Talk

JONAS SANDBERG Sot
SAF Radio
TP Menne Boel- I Manna Make Love

John Lee Hooker- In In The
Babyface- Whip Appeal

LP Hanne Boel
Louie Louie

FRANK STAENGLE
Radio Xanadu
TP Danger Danger- Bang Bang

Bad English -Procession
Kiss Rise To It

LP The Jeff Healey Band
Brent Bourgeois

VOLKER THORMAEHLEN G
NDR 2
TP Ryuichi Sakarnoto- You Do Me

Depeche Mode- Policy Of Truth
Edo Zanki- Uns Blebs De

LP Jude Cole
Soul II Soul
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ME

30

TO ADVERTISE IN THIS
SECTION CONTACT
YLONKA DE BOER ON
31.20.669.1961

PUBLICATIONS
ESSENTIAL READING

EVERY WEEK
RECORD. NEWS.Weekly news maga,

the people who create hit records (incl.
names & <01MICI nos). Top 40 artists,
producers, blogs manager contacts,
neWS, info, tours& playllsts etc.

VIDEONEWsWeekly newsmagazine.
All popproduction news 6 analysis on
Top 40 promos including callsheets &
contact names and nos.
ADVANCE RECORD PIEWs..Fortnight-
ly. All record releases from majors &
leading independents for the next 1.6
months.
SONGPLUGGER- Monthly news mag.
zine (or publishers& songwrders details
major artists looking for hit song,
masters wanted etc.

rite. call or fax for full details to:

Ili
HOREHEWSCALLINSHOUSE,
DALUAS ROAD LONDON WSW
01.081441 7000,c0111.563

CRATE DFL 4E1,- PER SINGLE COLUMN CM.

LASSIFIED OR FAX YOUR
COPY ON

31.20.669.19411

Roadrunner sales D
66, Bunting Rd, Northampton.

te1.: 0604 30034 fax, 0604 721151
Loudon Shownom, II Poland B. WI,
01.: 071 287 1970 fax 071 NU 9114

VARIOUS

audiozone
IMPORT/EXPORT - DISTRIBUTION - PRODUCTION

IN CONTEMPORARY MUSIC

FINALLY NOW IN ITALY!

audiozone,
VIA I CHIC) 3 - 20123 MILANO - ITALY - 39 2 0034402

A NEW WAY OF ENTERTAINMENT
REMBRANDTSPLEIN 11, AMSTERDAM
OPEN: THURSDAY 10.00 - 04.00

FRIDAY 10.00 - 05.00
SATURDAY 10.00 05.00

DISTRIBUTION

FOR THE BENELUX DISTRIBUTION

OF POPULAR AND CLASSICAL REPERTOIRE
YOUR DISTRIBUTION PARTNER IS,

CONTACT HILVERSUM, FAX 31- 35 - 235124

TOURS & CONCERTS

EUROPOP, YOUR EUROPEAN TOURPROMOTOR.

Ph. 31-23-319333

Fax 31.23-328579
Tlx. 41755 Europ nl.

TO

PLACE

YOUR

CLASSIFIED

PHONE
YLONKA

ON
31-20.6691961

TAPE DUPLICATION

BLANK AUDIO CASSETTES (Cr & Fe)
in any length, quick delivery, low prices.

REAL-TIME CASSETTE COPY SERVICE
for demos and music cassettes

also small numbers - highest quality.

Duplicase
Rozenlaan 57

NL-2771 DC Boskoop
Netherlands

Tel: 31-1727-17838

gelkdaiiedilmuc4claiiiiek MUSIC 4 MEDIA -June 16. 1990
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IN EUROPE NOW!

ALBUM
C ASSET T ECOMPACT DISC

INCLUDES THE SINGLE

HUNGR Y
DREAMLAND
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