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Proudly presenting ‘‘HURT”’ - the album by the

local favourites of northern Europe. If you liked

the single ‘‘Something better’’ you will regard this

as the finest ever to be heard.

Cocky Naah!

Because ‘‘HURT’’ has everything one could demand of a
perfect record: Ten good songs.

Or as we say to our enemies. Get to know us. Get the album.

We are The Mobile Homes. The moving minds of the chosen few.
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CBS France To
Start AOR Station

CBS France is planning a
September launch for a new
radio station in Marseilles.
The format will be AOR
and the target audience
25-40 year olds.

Henri de Bodinat, presi-
dent CBS France: “We
think that France is lacking
an AOR format. This Mar-
seilles station will be
something between Skyrock
and Europe 2 and will have

Selector For
The Soviets

by Chris Fuller

Soviet radio may never
sound the same again. Se-
lector, the music scheduling
system in use at more than
1400 stations across the
world, makes its first foray
into the USSR this summer
when it will be installed in
the planned Russian-lan-
guage commercial station,

Europa Plus Moscow.
The new station, initiated
by the French network Eu-
continues on page 6

AmericanRadioHistory.Com

the top album concept as a
base for its programming.

““For example, an artist
like Basia, who does well in
the album charts but has no
single in the top 50, needs
this kind of station. We have
a very definite target au-
dience of album-buying
25-40 year olds in mind.
There is a precise project
which we are now working
on and we are talking to a
group of people interested in
supporting our idea”

De Bodinat cites the re-
cent economic growth of the
south of France and pro-
jects like last month’s open-
ing of a new Virgin Mega-
store in Marseilles as some
of the reasons behind his
company’s interest in the
area.

CBS France already owns
10% of the Kiss-Metropolys
network and has a similar
stake in Cherie FM. Earlier
this year the company had
expressed an interest in
Paris-based rock station Oui
FM but to date has no stake
in the station.

MTYV Europe To Break
Into Radio Syndication

Music channel MTV Euro-
pe is looking to break into
radio syndication by adap-
ting several of its existing
shows for a radio format.
Harriet Seitler, MTV’s New
York-based  senior VP
marketing and promotions,
says the station hopes to
have “one or two continuity
programmes, plus some
special events, up and run-
ning in Europe by the end of
the year”.

Seitler, who was involved
in  negotiations between
MTV Europe and “‘several
radio  syndication com-
panies, both in the UK and
Europe” at the recent
IM&MC, says the channel is
interested in radio’s promo-
tional possibilities and is

by Chris Fuller
considering several options,
“‘everything from longform
to very shortform ideas,
from targetted music shows
(0 news programming to
special one-off events”.

While declining to name
specific shows, she adds
MTV is “looking to develop
some existing properties for
use on radio. These will be
specifically produced for
radio, but will incorporate
the format ,and familiarity
of the TV channel, perhaps
with MTV personalities and
themes””.

In the US, MTV Net-
works already supplies syn-
dicator Westwood One with
ashortform news service for
national distribution, though
Seitler says that in Europe

Lou Reed, in Fronce to promote his Song For Drella’project with John Cole,
has been awarded o gold record for his first Sire/Warner LP ‘New York: From
I: WEA Music president Christian Paternot; Reed; international director
Jean-Poul Commin; and label manager JeanMichel Colett

Radio 10 Saved By Arcade Deal

by Chris Fuller

Amsterdam - Troubled Dutch
cable pop station Radio 10
has been saved from closure
by a million guilder adver-
tising contract with the
Dutch-based Arcade Bene-
lux record company.

Radio 10 MD Jeroen Soer
says the station came *‘very

close to going under”’ due to
a loss of advertisers’ con-
fidence, but the Arcade deal
‘“‘guarantees our short-term
feasibility, makes the midd-
le-term  look good and
allows us to build for the
long term. It will re-esta-

continues orfpage 6

““this approach is unlikely to
work because the market is
so different. We may have to
tailor shows for separate ter-
ritories. It’s something we
aim to build up over a
period of time, I doubt that
it would be wise to launch
into a pan-European cam-
paign from the off2’

At MTV Europe’s Lon-
don headquarters, executive
producer Brent Hansen con-
firms the channel has spo-
ken with several companies,
which Music & Media un-
derstands to include MCM
Networking, Unique and
Westwood One. Hansen:
“There’s nothing on the
table at this stage. At the
moment we are considering
ways of how a radio format
could be of use to us’
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Radio Moscow's world service
has gone into partnership with a
major, entertainment-based, US
company with a view to a total
format change and relaunch for
its English-language channel. The
new-look service will be news-led
but will also include international
music and features, with all pro-
gramming produced by a joint
Western/Soviet team  working
from Moscow. A worldwide syn-
dication service is also planned.
* * *

Last month’s folding of syndica-
tion company PPM Radiowaves
and the poor UK advertising
climate indicate tough times for
Owen Oyston and his Trans
World group. Rumours now cir-
culate that the controversial radio
mogul plans (o sell off both Radio
Aire (Leeds) and Red Dragon
(Cardiff) and concentrate on his
northwest stronghold of Piccadil-
ly (Manchester) and Red Rose
(Preston).

* *
PolyGram has acquired a majori-
ty 65U shareholding in Nippon
Phonogram Japan. It used to con-
trol 50% of Nippon stakes.
PolyGram also holds a majority
shareholding in Polydor KK in
Japan.

*
Rock Over London has acquired
European radio rights to a live
Madonna concert from Barcelo-
na. The rights do not include the
UK where BBC Radio 1 has sign-
ed a deal for the show.

* *

‘With less than a month to go
before UK trade weekly Music
‘Week is due 10 launch a new chart
together with Gallup and BBC
Radio 1, following the end of
their contract with the British
Phonographic Industry, negotia-
tions are still continuing. It is
believed that the copyright of the
computer software used to com-
pile the chart is al issue.

* * *
BCM, the happening West Ger-
man indie label, announced its
first worldwide artist signing -
Lioya Jackson - at this year's
IM&MC. A single will be out in
the autumn, followed by an
album early next year.

* *

Zomba Enterprises, the US arm
of the Zomba Group, has bought
FirstCom Broadcast Services for a
reported USS 10 million. First-
Com is a US firm, specialising in
production music and sound ef-
fects for radio stations. Zomba
owns the Jive and Silvertone
catalogue (distributed by BMG in
Europe) as well as music
publishing interests, ~recording
studios and management firms.

edited by Machgiel Bakker

European radio stations broad-
casting the Knebworth 1990 con-
cert live on June 30 will not be
| allowed to carry Phil Collins’ per-
| formance, leaving them with a
45-minute gap to fill during the
11-hour show.

The concert, which is in aid of
the Nordoff Robbins Music
Therapy Centre and the BRIT

| School For Performing Arts And
| Technology, also features Pink
Floyd, Paul McCartney, Genesis,
Eric Clapton, Elton John with
Mark Knopfler, Cliff Richard,
Tears For Fears and Status Quo.
The 120.000 tickets for the concert
at Knebworth Park, 30 miles
north of London, sold out within
a week of going on sale.

Rock Over London, which has
radio syndication rights for the
Knebworth concert for Europe
outside the UK, has sold the show

The developing music markets of
Eastern Europe and the growth in
trade opportunities between East
and West will provide the focus
for the second ‘Looking East And
West” conference being held in

| ference is being organised by
| Tribute Productions of London

and sponsored jointly by Bill-
| board and Music & Media.

The first conference took place
in East Berlin last November,
coinciding with the collapse of the
East German government and the

| opening of the Berlin wall. It at-

Developing Markets
Provide East West Focus

by Hugh Fielder

in France (Europe 2), Germany
(Antenne Bayern), Italy (Rete
105), Austria (ORF), Spain (Los
40 Principales), Portugal (Correio
Da Manha), Norway (NRS),
USSR and Czechoslovakia (both
via Europe 2). The potential Eu-
ropean radio audience is over 150
million.

Rock Over London MD Steven
Saltzman: "I have been told that
Phil Collins is not part of our
broadcast by his manager, Tony
Smith, and Knebworth promoter
Andrew Miller. Last week was the
first I heard about this.

“I'haven’t yet been given a run-
ning order for the show so I don’t
know precisely when the problem
will occur. And I'm not sure how |
radio is supposed to fill this gap”

BBC’s Radio 1 does not hav
problem with Phil Collins, how-
ever. A station spokesperson said:

European delegates. Seven core
subjects will be covered: records;
rights; music television and video;
music radio; live music; artist ma-
nagement; and publishing. Ad-
ditional seminars will cover retail,

Budapest in November. The con- | technology and finance. Evening
| showcases featuring Eastern Eu-

ropean artists will be presented
throughout the conference.

In addition to support from
Music & Media and Billboard, the
conference has the backing of the
Hungarian ministry of culture
and concert promoter and agency
Multimedia which is organising

tracted 400 delegates from 25 | local sponsorship.

countries for a four-day program-
me of panels, workshops, trade
exhibits and artist showcases.
This year, the meeting has been
renamed from 1989’s ‘Looking
East’ at the request of Eastern

MIDEM is taking tougher action
to outlaw record pirates after
police accompanied by EMI and
IFPI representatives raided an ex-
hibitor at this year’s conference
and confiscated bootleg Beatles

CDs.

All MIDEM participants will
now have to sign an undertaking
not to engage in any act of
counterfeiting or piracy. Of-

MIDEM Gets Tough On Pirates

Further details of ‘Looking East
And West’ are available from Tri-
bute at The Maples Business Cen-
tre/Suite F, 144 Liverpool Road,
London NI ILA; telephone (0) 71
700 4515, fax (0) 71 700 0854. [

fenders will be immediately ex- |
pelled and banned for a further
two years. In addition, par-
ticipants must agree to abide by
the French copyright laws.

MIDEM CEO Xavier Roy:
“These new clauses spell out a
clear message to any pirates con-
templating MIDEM participa
tions - stay away, we don’t want
you!”

“We are carrying the complete
show live!”

Each artist will be playing a
25-minute set at Knebworth but
there will also be a 20-minute set-
up time between each act. Collins
will also be appearing with
Genesis who are performing dur-
ing the show. And there are no
restrictions  over  broadcasting
Genesis” set.

Collins will not be part of the
edited TV coverage of Knebworth
90 either, which is being syn-
dicated by Radio Vision Interna-
tional. The TV show will be
available from July 11 and has
already been bought in Europe by
the UK (Central TV), France
(Canal Plus), Italy (Rete 5), Spain
(RTVE) and Scandinavia (via
Scansat). Deals are also being
negotiated  with ~ Switzerland,
Greece and Eastern Europe.

Radio Vision has also acquired
European and worldwide TV
rights to a live Phil Collins con-
cert from Berlin on July 15. The
two and three quarter hour show
will be beamed live via satellite
from the 22.000 capacity Walde-
buhne and is expected to reach a
potential audience of 500 million.
Radio Vision is marketing the
show to major TV networks in
Europe on a territory-by-territory
basis. u]

BPI Acquires ASM Stake

BPI Communications, parent
company of Music & Media,
has bought 80% of the outstan-
ding capital stock of ASM, the
publishers of Adweek and
Photo District News. This ac-
quisition brings BPI’s portfolio
up to 15 speciality magazines
plus 29 annual directories.

Adweek is a national net-
work of seven weekly magazi-
nes covering the marketing and
communications industries in
the US. It has a total circulation
of 83.000. Photo District News
is a leading US publication ser-
ving the professional photo-
grapher, with a circulation of
6.500.

BPI is a publisher of trade
magazines and books for the
art, design, photography, music
and entertainment markets, in- |
cluding Music & Media, Bill-
board, Hollywood Reporter
and Musician. [
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Europe Helps EMI To Record Profits|

Europe is still the jewel in EMI
Music’s crown, contributing the
major part of the company’s
record profits of £96.1 million for
the year ending 31 March 1990.

Those profits more than doubl-
ed from the previous year, when
the 14 continental European ope-
rating companies are believed to
have provided two-thirds of the
multinational’s £ 45 million in-
come.

Radio 10 Saved

continued from page |

blish faith and make it easier to go
to the bank”.

The Arcade contract will run at
least to the end of 1991 and in-
volves “a very substantial part of
our airtime,” says Soer. Arcade
has begun running 10 spots a day
on Radio 10 and will combine
with the station on a number of
joint promotions, across all me-
dia, currently under discussion

Arcade, which specialises in TV
marketing for compilation al-
bums, has just bought the classi-
cal catalogue of the Vanguard
Recording Society which it will
market under the name Vanguard
Classics. The company is also
running ads on Radio 10 rival, the
Bussum-based Sky Radio.

Arcade marketing manager
Michiel Wolff: *‘We regard cable
radio as an important back-up for
our TV campaigns. We believe the
sound of Radio 10 has a very

{advertisement)

dierks studios

professional
audio + video mobiles

...why going for less in
live recording?

dierks studios gmbh
tel. (49) 2238-2004/3333
fax. (49) 2238-27 34

President/CEO  Jim  Fifield
confirms that “Europe is still the
strongest territory;” singling out
Italy, Spain, Holland and Sweden
for “outstanding profit growth””.
Swedish duo Roxette made no. 1
in 21 countries, Belgian artists
Soulsister broke in Europe and
Italy’s Vasco Rossi achieved
notable sales.

Worldwide sales of 1.03 billion
are 34% up on last year and EMI

broad appeal. I'm confident it is
now over its problems and can do
a very good job for us!”

Soer describes the deal as “the
biggest contract we have ever
made which in the long term will
be worth at least a million guil-
ders”. He denies Arcade is in-
vesting in the station and says the
company will not exert any in-
fluence over the format, currently
oldies-based CHR aimed at 20 to
45 year-olds. Immediate plans in-
clude a fine-tuning towards ‘“‘a
stronger Gold base” and strength-
ening of personnel.

““The new cash will enable us to
get the product right and to make
a serious attempt with classical
music arm, Radio 10 Klassiek. It’s
put us back in the situation where
we were a year ago, where we can
make a profit”” The pan-Europe-
an Klassiek has been off-air for a
month due to technical problems,
though Soer says technicians are
working to restore the service “as
soon as possible”.

A subsidiary station of Italian
broadcaster Rete Zero (RTO),
Radio 10 was launched in April
1988 but hit problems within six
months due to legal action in-
itiated by public broadcaster
NOS, which claimed the station
broke national media laws. In
March this year the Dutch Media
Commission ruled Radio 10 could
continue broadcasts as an accep-
table “foreign’ station, though by
this time advertisers had declined
to renew contracts and the station
had run into serious debt. The
collapse last year of another
Dutch cable radio, Cable One,
also  shook advertisers’ con-
fidence in the medium.

The latest Intomart survey gives
Radio 10 a 4% share of the na-
tional cable audience, a figure
Soer predicts will double by the
end of the year. He claims the sta-
tion is also popular in Belgium,
West Germany, Austria and, via a
terrestrial itter, Italy. ]

Music’s results are thought to be
substantially above targetted figu-
res, increasing its world market
share by 1% to 12% and con-
solidating its no. 4 position.

EMI Music bought SBK Enter-
tainment and 50% of Chrysalis
Records last year but Fifield says
that internal growth contributed
in equal measure to the record
results. And, while the company
continues to look for further ac-
quisitions, Fifield says he believes
there is still a lot of expansion left
within EMI Music.

He says there will be an em-
phasis on distribution in Europe
this year, particularlynow that the
new CD factory is on-line in
Holland, ahead of schedule, and
cassette manufacturing facilities
have been consolidated in France.

“We can improve the cost-
effectiveness of our operation still
further. We have the resources to
be very competitive within the
music business. I don’t see us ex-
panding into other entertainment
industries.” ]

Selector For Soviets
continued from page |

rope | and backed by state broad-
caster Gosteleradio, will receive its
system next month from Selector
devisers and distributors, New
York-based software specialists
Radio  Computing  Services
(RCS). The price will be the
worldwide flat rate for a ‘major
market - US$ 400 a month - with
extra charges for staff training.

Andrew Economos, RCS presi-
dent: “We have been keen to get
into the Soviet Union for a while
and this presents a great oppor-
tunity. We don’t know very much
about the sound they want, we
will work on that when we get
there. But as its the kind of thing
we do all the time we foresee no
real problems. Every station has
its own character and uniqueness
and its our job to fit into it

RCS is working on a Russian
translation for the system to add
to the Greek, French, Italian, Ger-
man, Spanish, Catalonian and
English Selector systems currently
in international use.

Already present in Eastern Eu-
rope at stations in Leipzig, East
Germany (Radio Leipzig), and
Ljublijana, Yugoslavia (Radio
Glas), Selector will also be install-
ed in another Europe 1 project,
Europa Plus Prague, Czechoslo-

Authorities Close
Bucharest Fun

by Jacqueline Eacote

Fun Radio has been forced to
close down its university-based
radio in Bucharest following
political pressure from the Roma-
nian authorities.

Described as Romania’s first
free radio, the station has been
broadcasting since the beginning
of the year, having been launched
by Fun’s president Benoit Sillard
in the wake of widespread post-
revolutionary euphoria.

The circumstances surrounding
the closure have yet to be fully ex-
plained. ~ Miriana  Roubain,
responsible for communication
and development at Fun Radio,
was not available for comment.
She is currently in Bucharest
negotiating with the authorities.
According to her Paris-based
assistant, there is hope that the sta-

tion wili eventually be allowed
back on the air but this will cer-
tainly not happen until after the
results of the country’s elections
are known.

vakia, following the Moscow sta-
tion. Economos is also particular-
ly keen to work with Hungary’s
Radio Calypso (Budapest) and is
confident of securing further
clients in East Germany, though
other territories such as Romania
and Poland “may take a while
longer”.

Economos: “So far it seems the
Eastern Europeans are very open
to our suggestions and methodo-
logies. They are not fixed in their
ways. It contrasts with the situa-
tion when we first went into the
UK, where each programme was
built by separate producers with
very little co-ordination. Or
Greece, where the shows were
built by the jocks”

Economos says RCS made ear-
ly contacts with Eastern Europe at
the ‘Looking East’ conference in
East Berlin last November. ““We
were in Berlin when they brought
down the Wall so that’s about as
quick off the mark as you could
be. We have also set up an office
in Athens, and as trade flows easi-
ly between the East and Greece we
have found it ~.asier to move from
there than New York. We have
now also opened an office in Mex-
ico and will this year be moving
into South America. The Orient
comes next year..”
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PolyGram Chiefs Plan Policies In Nassau

PolyGram’s senior management

reviews and strategy sessions.
Chief executives of all the interna-
tional operating companies were
present at the May 14-17 summit
in Nassau.
They were joined by such guests
as managers Paul McGuinne:
(U2) and Doc McGhee (Bon
Jovi), and artists Vanessa Paradis,
Bob Geldof, Toni! Tony! Tone!
and Vanessa Williams. Jan Tim-
mer,  president-designate
Philips, announced that Pol
Gram president/CEO David Fine
i n-
ve post as head of the com-
upervisory board. Ex-
ecutive VP Alain Levy is to
assume the presidency. f
Photo caption identities read Ieft | Gocs Kiso, MD Polydor Germany; Didier Pain, producer of Vanessa Paradis; Wollgang Gramatke, president PolyGram Ger-
to right. many; Vanessa Paradis; and Paul Hertog, president/CEO PolyGram Holland.

\E

NAICHNEIHLNO

] ' THE NEW ALBUM IS OUT NOW

Jan Caok exccuive VP and CFO, PolyGram Group; erry Moss board chairan

A&M Records; Da president and CEO, PolyGram Group; Chris

Blackwell, chairman m Re(wdx and Alain Levy, executive VP (president and | fan Cook, executive VP and CFO, PolyGram Group; Maurice Oberstein, chair-
CEO designate), PolyGram Group. ‘man and CEO, PolyGram UK; and Mariano de Zuniga, MD PolyGram Spain.

AVAILABLE ON LP/ €CD |/ MC
Bruno Tibaldi, MD Phonogram Italy and Louis Spillmann, MD Phonogram | Vico Antippas, MD PolyGram Greece and Gianfranco Rebulla, MD PolyGram
Germany. Italy.
MUSIC & MEDIA - June 16, 1990
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Caroline Faces The Axe
Under UK Broadcasting Bill

New moves to silence North Sea
offshore pirate station Radio
Caroline are being incorporated
into the Broadcasting Bill current-
ly passing through the UK
parliament.

The action comes after Spec-
trum Radio, the new London
commercial station, had to aban-
don its June 1 launch because of
interference problems by Radio
Caroline which broadcasts on the
same 558 kHz frequency that was
allocated to Spectrum by the In-
dependent Broadcasting Authori-
ty (IBA).

Spectrum has now been grant-
ed an additional temporary 990
kHz frequency by the IBA which
is unable to increase the signal
strength on 558 kHz for technical
reasons. The 990 kHz frequency
has been allocated by the Depart-
ment of Trade & Industry and test
transmissions have already started
although Spectrum station mana-
ger Keith Belcher says he wants at
least two weeks of “‘clear, uninter-

rupted signal” before he resche-
dules his launch date.

Spectrum had taken legal ac-
tion against the IBA less than a
week before it was due to launch
and Belcher says that Spectrum
still intends to claim compensa-
tion from the 1BA over the
delayed launch.

Amendments to the Broad-
casting Bill will strengthen the
DTI Radio Investigation Service’s
powers of search and seizure
against any illegal broadcaster.

A DTI spokesperson says the
legislation will enable the govern-
ment to take ‘‘permanent action
against pirate radio stations”. He
said that it is not solely directed
against Radio Caroline. “We are
aware of other ships that are being
fitted out and will be capable of
broadcasting illegally.”

Under the latest amendments,
Radio Caroline, which is currently
anchored just outside UK territo-
rial waters in the Thames estuary,
will be unable to claim immunity

(adverdisement)
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from UK law enforcement agen-
cies. Once Spectrum is broad-
casting, Caroline will be interfer-
ing with “‘the legitimate interests
of authorised UK broadcasters”.

However, Caroline has survived
numerous attempts to silence its
illegal broadcasts since it came on
air in the spring of 1964. The
Marine Etc Broadcasting (Of-
fences) Act of 1967, which paved
the way for BBC Radio 1, silenced
most pirate stations but Caroline
set up new offices in Holland and
continued broadcasting.

The station has occasionally
been silenced by storm damage or
by creditors seeking payment, but
it has always returned to the air-
waves, despite the presence of a
DTI survey vessel monitoring the
movements of supply boats.

The most recent attempt to
close down Caroline was last
August when Dutch authorities
boarded the ship and removed
transmission equipment  while
DTI officials looked on.

Composers Back
Royalty Scheme

The Composers Joint Council is
supporting the MCPS plan to in-
troduce the BIEM contract on
mechanical royalties from July.

The British Phonographic In-
dustry has referred the current
agreement to the Copyright Tri-
bunal following the breakdown of
negotiations with the Mechanical
Copyright Protection Society.

The Composers Joint Council
says it will intervene in the
Copyright Tribunal hearing - due
to take place on June 26/27 - if
the referral is not withdrawn.

““The BPI seems to be using an
expensive device to prolong an ar-
rangement which was created and
now abolished by law;” says Roger
Greenaway, VP of composers
society BASCA. “‘The record in-
dustry accepts the concept of a
single market for its products but
fails to see the inevitability of a
single rate and system for Europe.
We are confident that the Tribunal
will need little persuasion on this
issuel”

Capital Advertising
Demand “Flat”

Capital Radio Group'’s interim
profits rose 8.7% to £7.26 million
for the six months to 31 March
1990. But while Group turnover
was up 7.8% to £ 18.5 million,
mainly due to Capital Group
Studios (formerly Ewart Televi-
sion), Capital Radio’s own tur-
nover increased only 1% due to
the anticipated ““flat’ advertising
demand.

Capital FM and Capital Gold’s
share of the London audience in-
creased 9% to 28% according to
JICRAR figures published at the
beginning of the year. And al-
though chairman Richard Atten-
borough remains cautious about
short-term advertising trends he
believes that “‘innovative marke-
ting developments should stand
us in good stead in an increasingly
competitive market”’.

Media Sales & Marketing, a
separate agency launched to sell
airtime on behalf of other sta-

tions, has already secured nine
clients and claims ‘“good pro-
spects for future growth”.

The group has been rationalis-
ing its radio holdings, selling
shares in Yorkshire Radio Net-
work earlier this year. Since
March it has also sold its interest
in Scottish stations Northsound
and Moray Firth.

With £ 14 million cash in hand,
Attenborough says Capital is
“well placed to take advantage of
an upturn in demand and the
longer term growth prospects for
commercial radio afforded by the
Broadcasting Bill”.

Correction: Dave Stewart would like to
make it clear that he was never at any
time a confirmed act for the Nelson
Mandela international Tribute at Lon-
don’s Wembley Stadium on April 16,
despite announcements (o the con-
trary. It is, therefore, untrue 1o suggest
that he “failed 10 turn up™.
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23 Stations Take NatWest Action Serles

Eurythmics, Fine Young Can-
nibals, Erasure, Eric Clapton,
Don Henley, Tears For Fears and
Anita Baker are among the artists
appearing in the third series of the
NatWest Live Action concert

series which is being broadcast by
23 IR stations this month.

The 13-week series will reach
more than 80% of the 15-24 year |
old commercial radio market in

Don Henley

England and Wales. Banking firm
NatWest, which is sponsoring the
series at cost of approximately
£750.000, will get prominent on-

air credits in the six days leading
up to each show and during all of
the one-hour concerts.

Last year’s promotion more
than doubled the expected ac-
count openings and NatWest
youth marketing officer Roger
Wright says: ““Reaching our
young adult target is always dif-
ficult. They are an elusive au-
dience. Radio listening is part of
their lives and we have found that
by careful focusing of programme
content and timing, the medium
reaches these crucial customers
very efficiently”

The series is being compiled by
Capital Radio and Unique Broad-
casting and will also feature the
John Lennon Tribute, Wet Wet
Wet, Mica Paris, Tom Petty,
Transvision Vamp and Luther
Vandross.

David Lees, sales director of
Capital Radio Sales, says the pro-
ject ““clearly shows the power of
radio in meeting above and below
the line requirements for a major
client”. And Bill Felstead, MD of
Marketing Links which conceived
the series says it has “‘contributed
significantly to NatWest’s strong

2FM To Become
Public Service Station?

by Ken Stewart

Sweeping changes to lIreland’s
broadcasting laws, expected to be
announced within weeks, will
result in the transformation of
state broadcaster RTE’s pop radio
channel 2FM into a public service
station.

2FM has some 40% of listeners
nationwide in the 18-27 age
group. In its new form, which
would see most music output
scrapped, it would consist of pro-
grammes dealing with farming
topics, education, continental lan-
guages and specialist music
shows.

Cathal McCabe, controller of
2FM, thought the legislation
would “make a highly popular
radio service unpopular”. Jeff
O’Brien of Dublin’s 98FM Clas-
sic Hits said he had never heard of
similar laws anywhere in the
world.

The government has been ac-
cused of the misuse of public
funds and of penalising the state-
run RTE as a way of rescuing its
troubled national ~competitor
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Century Radio, which has lost
IR£ 3 million (app. US$ 1.8 mil-
lion) since its launch last Sep-
tember and is badly in need of
new investors.

For several weeks, Century’s
two main shareholders Oliver
Barry and James Stafford have
paid wage bills from their per-
sonal funds and the very survival
of the station has been in ques-
tion. Radio 2, later renamed 2FM,
was established on May 31 1979 to
provide legal competition for
Ireland’s many pirate radio
operators.

The government is also being
criticised by broadcasters angry at
the diversion of IR£ 11 million of
RTE’s IRE 47 million licence fee
revenue to the Independent Radio
& Television Commission (IRTC).
The IRTC would use the money to
assist commercial stations to fulfil
their public service requirements.
At present, 28% of total airtime
must by law, be devoted to news
and current affairs.

image among young people”.
Capital’s Richard Allinson will
present the concerts and other
stations carrying the series are
Invicta, Radio 210, Southern
Sound West, Key 103, Red Rose
{Rock FM), City FM, Radio

British musicians are pricing
themselves out of the UK film and
TV industry says a report publish-
ed by the Industrial Relations Ser-
vice for independent producers
associations BFTPA and IPPA.

The report says that Musicians
Union members get £ 150 for a
three-hour recording session com-
pared with £90 - £ 120 in France,
£78 - £ 88 in Germany, £ 83 in
Spain and £ 30 in Hungary. In ad-
dition, UK film and TV producers
are also faced with extra restric-
tions and residuals under existing
union agreements.

Wet Wet Wet - featured in the NatWest series

Broadland, Essex Radio, CN FM,
Hereward Radio, Chiltern Radio,
Suffolk Group, BRMB, Mercia
Sound, Beacon Radio, Signal
Radio, Radio Aire, Hallam FM,
Viking FM, Metro FM, TFM and
GWR.

UK Mus:aans Prlced Out
Of Film And TV Market

| As a result, many producers
will go abroad to record their
music, the report claims. A sam-
ple survey of independent pro-
ducers shows that 35% are likely
to be involved in recording music
overseas this year.

IPPA chairman Michael Dar-
low: ““British musicians are very
good but at the price they cost us
we cannot afford to use them.”

The Industrial Relations Ser-
vice is proposing a *‘discounting””
scheme which will reduce the
houly rate.

TOP 10 UK MUSIC VIDEOS

|. Mangin' Tough Live New Kids On The Block v

2. Verona Simple Minds (Viegn)

3. Hulmerist Morrissey (PMUHMY)

4. Evolution Gloria Estefan vy

5. Singles Collection Phil Collns. (Viegin)

6. Natural Tak Tk M)

7. Kylie On The Go Kyke Misoge (Video Collecton)
8. Only y The Carpenters (AsM)

9. Through A Big Country Big Country (Channel 5)

10. Pavarotti Luciano Pavarotti (Music Club)

(c)BPI. Compiled by Gallup for BPI, BBC and Music Week. Based on sales.
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North Rhine-Westphalia Enters

The Private Radio Age

North Rhine-Westphalia, with 17
million inhabitants, is the latest
state to enter the age of private
radio broadcasting, following the
passing of complex media legisla-
tion. Although only five of the
proposed 45 local stations are
already on air, another 15 will be
broadcasting by September.

The local stations produce up
to eight hours daily of their own
programming. The remaining air-
time is provided by Oberhausen-
based Radio NRW, a venture
backed by the state-run WDR and
several national and regional
publishers, including Bertelsmann
and the WAZ and Ippen
newspaper groups.

“If I have to give our format a
name]’ says Radio NRW head of
music Jeff van Gelder, “then |
prefer the term pan-European. In
any case, we are not an AC sta-
tion. It seems like everybody in
Germany is claiming to present
what they conceive to be an AC
format, so we decided to create
our own!”

Internally, the format is refer-
red to as ‘Tagesschwung
Amplituede’ (TSA) which means,
according to van Gelder, pro-
gramming according to the

by Robert Lyng

rhythm of the time of day and
who is listening at that time:
““TSA draws on material for AC,
AOR and CHR formatting. We
touch on soul and black music.
We play schlager but do not get
sloppy.

“Unlike the French and
Italians, the Germans often have a
problem with their national iden-
tity, and this is reflected in a lot of
their music. So, instead of cater-
ing solely to German tastes, we are
aiming our programming at Euro-
pean tastes. International core ar-
tists include Lionel Ritchie,
Madonna and Paul Simon.

Van Gelder programmes four
Euro-titles an hour, drawing from
German, French and Italian
repertoire. ““We are currently in-
creasing our French and Italian
archives but still concentrate on
German product, with two or
three titles per hour,” he says.
Core artists include Wind,
Xanadu, Schweizer Steinwolke,
Matthias Reim, Merlin and the
Moonbeats.

“We are very selective)’ says
van Gelder. “We do not want
poor German language product
and will not play it just because it
is in the charts. We have an advan-

Antenne Bayern Plans
GDR Outdoorconcert

by Chris Fuller

The Bavarian statewide private,
Antenne Bayern, stages its
biggest-ever outdoor promotion
in the East German city of Gera
on July 7, a music show which is
expected to attract upwards of
35.000 people.

Proceeds from the event, which
features among others West Ger-
man acts Roland Kaiser and the
Spider Murphy Gang, GDR band
Karat and comedian Juergen von
der Lippe, will benefit East Ger-
man orphans. Highlights from
the show, which begins at 15.00
and will run for around seven
hours, will air on Antenne Bayern
a week later.

Victor Warms, the station’s
promotions director: “We have a
very big following in the southern
part of the GDR, with shares of
between 30% and 40% in cities
like Gera, Jena and Chemix
(formerly Karl Marx Stadt). This

show is a way of expressing the
station’s appreciation to its East
German listeners and to do some
good. We believe many people
may make the trip from Bavaria
to attend as well’

The show has been organised
by a subsidiary organisation,
Antenne Bayern Helps, in col-
laboration with Hamburg concert
agency Funke. Sponsors are
Bavarian  soft drinks  firm
Frankenquelle, plus toy company
Obletter, which will stage a
children’s circus at the event. The
station will give away badges and
stickers on the day.

Warms: “Many children in
East Germany have been orphan-
ed because their parents aban-
doned them and fled to the west
with the opening of the wall. We
hope that most of the money rais-
ed can be directed towards these
kids

tage at being in the heart of the
German music scene, 5o we can
afford to be more open to
German-language material’”

Van Gelder is also open to pro-
gramming unknown local acts: “‘I
am against having a special show
for such groups. It ghettoises
them. But if a group come to me
with a tape or record of profes-
sional quality, I will certainly try
to fit it in to our regular rotation,
if it fits within our format’

NRW will not be dealing with
English-language syndicated
shows. “Perhaps because | am
American, | am more sensitive to
such problems but at this point in
the development of German
broadcasting I do not think it is a
good policy to air such program-
mes, with the exception of live
concerts”

Until now, the station has aired
a number of Coca-Cola spon-
sored concerts but will stop
featuring them regularly because
they are also required to accept
the Coca-Cola IDs. a

GEMA Loses
Court Battle

West Berlin - West Germany’s
copyright  collection  society,
GEMA, has lost a four-year court
battle against two of its members,
composers Norbert Linke and
Berthold Paul.

GEMA had refused to pay the
composers the money due to
them, because they allegedly
“systematically performed their
own compositions at public con-
certs”, and thereby would have
“‘earned disproportionate pro-
fits. GEMA even went so far as
to exclude the two from member-
ship of the organisation.

GEMA has appealed more
than a dozen court decisions in
favour of the composers, but has
now been ordered to give Linke
and Paul all monies due and full
membership. In announcing its
decision the court said “GEMA
has not backed up its charge
against the composers with
facts”, and added that by ex-
cluding the composers from
membership, GEMA “‘exceeded
the boundaries of permissable
autonomy””. m]

Following a sellout concert in Munich, Phil Collins received a quadruple platinum
award for ‘But Seriously’ from president WEA International Central Europe

many since its release last November.

Manfred Zumkeller. The LP has sold more than two million copies in West Ger-

Afeer his first concerts in West Germany for some time, Billy Joel was presented
with a gold record for his latest album “Storm Front! Celebrating with Joel and
his team are CBS staff including CBS Europe president Jorgen Larsen.

MUSIC & MEDIA - June 16, 1990

Kiss-Metropolys/CBS Launch
Major Promo Campaign

by Jacqueline Eacott

The latest consequence of the
Kiss-Metropolys ~alliance  with
CBS France is a TV promotional
campaign for a compilation LP
called Metro Dance, backed by
the station logo. The campaign,
running throughout June, is sup-
ported by a “very big budget,
several million francs”, according
to  Kiss-Metropolys  president
Bruno Lecluse.

CBS France president Henri de
Bodinat: “From time to time we
give theradio station which we are
involved in alittle push. For exam-
ple, we have just mounted a major
campaign for Santana on FR3,
using Cherie FM. We could have
done this campaign with Europe
2, but we did it with Cherie.

““The campaign for the Metro
Dance compilation could have
been done with Maxximum FM,
but we have chosen to do it with
Metropolys because we are a
shareholder in that station’’

De Bodinat denies that CBS is
giving preference in its ad cam-
paigns to affiliated radio stations:

““We mount operations with all of
them. We will do something with
Maxximum, with NRJ and with
Skyrock. But we also like to give
stations in which we have shares a
boost. Similar comments were
made after we bought into
Euromusique, but we are now
mounting a major campaign with
[rival] M6 to promote New Kids
On The Block”

While the station is in the mid-
dle of establishing a network on a
national scale, Lecluse is more
than satisfied with the station’s
showing in its home-town Lille:
““In the last Medialocale poll the
station lead with a 15.6% rating,
three times that of NRJ. In the
Beauvais area we scored 5%.
These are good ratings particular-
ly if you compare the areas, the
north of France and a suburb out-
side Paris.”

A major promotional cam-
paign for the new-look network is
planned for September. A name
change, if any, has yet to be decid-
ed on.

Prince, Stones,
Turner Queue

Paris is getting ready for its hot-
test concert season since June
1988 when Pink Floyd, Bruce
Springsteen and Michael Jackson
all played outdoor concerts in the
same month.

The series will start on June 16
with Prince, performing at Le
Parc des Princes (capacity
50.000-60.000), followed by the
Rolling Stones with three con-
certs. Madonna has two indoor
concerts at Bercy July 3-4 and
Tina Turner will perform in the
park of the Palais de Versailles a
little later.

The first three acts are pro-
moted by Zero Production and,
despite reports that Prince sales
are not going well, manager
Pascal Bernardin is confident: ““It
is true that there is no buzz
around Prince for the moment,
and there are no new albums or
singles. But Prince has a real
following in France and can sell

on his name alone!’ Bernardin is
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Madonna And
Up In Paris

surprised by the success of the
Rolling Stones, and a"third show
has been added to the two already
planned.

The first three concerts are
sponsored by radio station NRJ.
“I have had ups and downs with
NRIJ; says Bernardin. “When |
decided to choose RTL instead of
it to sponsor Michael Jackson’s
concerts it was taken personally.”
At that time, | thought that RTL
was better suited for the act. This
time | chose NRJ, even for the
Rolling Stones, because I thought
that it could bring a new audience.
NRJ sponsored the previous
Prince and Madonna concerts so
it was natural to continue.

““Radio is important in terms of
promotion. Advertising is very ex-
pensive in France and, without a
radio station, a promoter can not
afford the promotion. But what
counts more than anything is the
airplay that it will bring you.”

I, 2, 3, - Barclay
Launches New Label

by Emmanuel Legrand

PolyGram company Barclay has
launched a new label with the aim
of producing an album for the
price of a single. The label, called
1,23, will release five or six
albums a year.

Barclay A&R manager Eric
Clermontet: “There are a lot of
artists performing or playing in
France that are not mainstream,
but are making music that has a
real artistic value but a limited
commercial potential and no ac-
cess to distribution. If we were to
produce those acts with our
regular standards it would not be
feasible. So we had to find a way
to do it because we thought they
deserve it.’

The deal revolves around ICP
studio in Brussels, which allows
state-of-the-art digital recordings
for a low price. All in, a tape can
be delivered for Ffr 70.000 (app.
USS$ 12.700). Break-even point is
reached with 3.000-5.000 sales.

Clermontet: ~ “The  artists
rehearse a lot before going to the
studio, which limits recording
costs. I only sign acts that can
play live, or music that comes
from a ballet or a movie because,
as we can not allow a specific
budget to promote each record,
the records will sell mainly via
performances. But we will do a
marketing campaign to promote
the titles on the label”

Hachette/Europe |
Take A Slice Of La Cinq

The multimedia Hachette group
has taken a 22% share, valued at
Ffr 430 million (app. US§ 78
million), in the ailing TV channel
La Cing. Hachette’s move follows
the pullout of existing sharehol-
ders Chargeurs SA.

Hachette 5, the company form-
ed to represent the 22% stake, is
divided between Hachette (80%)
and its subsidary Eurdpe I Com-
munications. A representative
from each division will shortly be

elected to the board. Although
not confirmed, they are expected
to be Hachette VP Yves Sabouret
and Europe | Communications
VP director-general  Jacques
Lehn.

In another move, existing La
Cinq shareholder Jean-Marc
Vernes has raised his stake in the
company to 22%. Media mag-
nates Robert Hersant and Silvio
Berlusconi each retain their 25%
stakes.

CBS Germany MD Jochen Leuschner (left) and CBS France president Henri de Bodinat
meeting with Patricia Kaas in Saarbrucken to discuss joint promotional activties
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Stations Clash In Copycat Row

National network Radio Milan
International has openly accused
rival broadcaster RTL 102.5 of
plagiarism. Executive Luca Don-
doni: “It is hard when others try
1o copy our own unique style
RTL 102.5 have overstepped the
limit. They copy our programmes,
presenters and jingles. They are
trying to achieve success by copy-
ing an established success. It is
bad for the national radio sector.”

Radio Milan International ad-
mits to being under the influence
of radio in the US and Dondoni
describes the station’s format as
black-oriented CHR. US-made
jingles are used and he claims that
Milan International is the only
national broadcaster to have real
US knowhow.

Dondoni: “‘At one time | was
flattered by the attempts of RTL
102.5. Now it is extremely annoy-
ing. If a rival station beats you
with its own style | am happy.
But, if you copy, you are nothing
other than a fake!”

But Claudio Astorri director-
general at Bergamo-based RTL
102.5 hits back: ““I thought we
had a good relationship with

by David Stansfield

Milan International. We offered
help with their transmitter pro-
blems earlier this year. Perhaps
Dondoni is hurt by the fact that
we have done something in two
years that they have not achieved
in 152

RTL 102.5, a Selector-operated
CHR station, launched in 1988
and had an average 387.000 daily
listeners according to Datamedia
figures for March. Astorri: “I
have been given unofficial results,
to be published in July, which will
show our daily audience has risen
to 511.000. The leading networks
are Rete 105 and Radio Deelay
and if we wanted to copy anyone,
which we do not, we would
emulate them!”

Astorri also admits to being in-
fluenced by the US radio system.
“Milan International claim to be
the only broadcaster to build a
broadcast bridge between the US
and ltaly;” he says. ““They brought
back music and jingles but we
returned with a sense of organisa-
tion and marketing!"

He laughs off Dondoni’s ac-
cusation of programme plagi-
arism. ““He should study what a

Milan Virgin Fails To Make
Summer Appearance

Virgin's planned summer launch
of its new Milan Megastore has
been postponed until September.
Chris Griffin GM of Virgin Inter-
national: “We had intended to
open in June to coincide with the
World Football Championships.

'/.w\ 1

Chris Griffin

That would have provided some
good publicity. The delay is due to
building and Italian trade union
problems”’

Griffin says if the Milan store
goes well, Virgin will also look to
open a branch in Rome. No
market research into the national
retail market has been carried out,
but Griffin claims that his com-
pany will make changes to bring
Italy up to date with other Euro-

pean countries. “It is not as
sophisticated as West Germany
and the UK. We gave some
sophistication to France and,
while Italy is not as bad, I think
the market will be improved:”

The first national megastore
was opened in Milan last Novem-
ber by the Ricordi retail chain but
Griffin plays down the idea of any
future price wars between the two.
““I hope our two companies will
work well together. There will not
be preferential treatment. You can
not have separate deals for Virgin
Megastore or Virgin Records.

““Virgin Records will have to
give the same deal to Ricordi. A
price war would only cut margins
for both stores. There will be con-
cessionery pricing but we are not
going to say say we will cut Ricor-
di by 5% across the board. That is
just giving money away."

Ricordi was the first national
retailer to actively involve radio in
its business. The commercial net-
work Milan International broad-
casts each day from one of the
stores’ windows.

real format is. Black Urban is a
format in itself. CHR is some-
thing completely different. I do
not think Milan International has
a format at all. In the afternoons,
for example, they play one hour of
house music. That is not Black
Urban or CHR. It is not strictly
dance music, only house.

“‘Perhaps the real problem is
their audience reach limits. The
programme director at Milan In-
ternational has admitted that
their current format does not ex-
tend successfully beyond Milan
and the region of Lombardy. He
also admits that our strict CHR
format has great potential for a
national audience. We intend to
be a successful national broad-
caster.”

VideoMusic
Motown Ital

VideoMusic, the 24-hour TV mu-
sic channel, is sponsoring Nero
Italiano, a new Tamla Motown
compilation album which featu-
res major artists singing past hits
in the ltalian language.

Michele Mondella, advertising

"8

The four Tops - singing in ftalian

and promotions director at BMG,
describes the venture as a pure
marketing operation. Mondella:
“It is a joint risk. VideoMusic
will advertise the album for an
undisclosed percentage on sales!’

Mondella says there will be no

Kiss Kiss
Aims For Fun

Radio Kiss Kiss has started its
summer season with the introduc-
tion of a wide range of new pro-
grammes. As well as offering a
series of new music slots, games
and quizzes under the logo
‘LEstate Tesa’ the station is
claiming an exclusive with the in-
troduction of programmes by
CBS national act Elio E La Storie
Tese. The rock/satire group will
host their own shows Monday-
Friday from 19.30-20.30 until
September 23.

Giani Simoli programme direc-
tor/DJ at the Naples-based net-
work says: “Other stations will
also be introducing new shows.
There is something special in the
air in summer. Our strategy is to
attract listeners by offering more
fun-edged programmes.”

Backs
. .

ian Classics
radio promotion because he
believes that in this case the music
channel deal is the best. The
album, released on the home
market only, is the first of its kind

and features Stevie Wonder, The
Temptations, The Supremes, The

Four Tops, Edwin Starr, Smokey
Robinson & The Miracles and
Jimmy Ruffin. The material is
from the 60s when the artists ap-
peared at the San Remo Song
Festival.
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Radio 3 Revamp Includes
Evenings On Automatic

by Marc Maes

Belgian state broadcaster BRT is
making major changes at its
classical music channel, now
named Radio 3. The name change
is being acompanied by a restruc-
turing of programmes and the in-
troduction of a fully automated
night service.

“We are introducing regular
hourly time slots so our listeners
will know what to expect)’ says
programme co-ordinator Pieter
Andriessen. ‘“We will have at least
30 minutes of ethnic music and 50
minutes of jazz every day. The rest
will be made up of classical music
and speech-based cultural shows!”

However, the biggest change at
Radio 3 is the introduction of a
seven hour computer-controlled
night service, installed at a cost of
Bfr 560.000 (app. US$ 16.000).
The set-up involves two CDK 006
units and one CD Music Editor

System. Each unit can handle up
10 60 CDs. On-air announcements
can also be made through a tape
deck linked into the system.

“The current restructuring is
not really to do with fighting for
our audience]’ says Andriessen.
‘“We have a loyal audience but it is
far too small and we want to in-
crease it. We hope the boost in
speech-based information pro-
grammes will help!”

Radio 3's relaunch, on June 23,
will feature a live broadcast from
an Antwerp concert venue with a
wide variety of musical styles,
from jazz to classical, flamenco
and avant garde. The event is tak-
ing place in several halls at the
Singel and will be broadcasted live
from 19.30-02.00 with selected
items transmitted until 07.00 in
the morning.

ftalian artist Eros Ramazzotti has received  gold award for sales of his latest LP In
Ogni Senso"in Holland. Pictured here, the BMG Ariola Holland production and promo-
tion team with Ramazzotti holding his award and new MD Dorus Sturm to his left.

ARS Act Cleared Of Chart Cheating

The allegation that ARS act Dan-
ny Fabri (distributed in Flanders
through CBS) illegally boosted
sales of his records has been re-
jected by an official committee in-
vestigating the case. It had been
alleged that Fabri bought his own
records and also had them sold
through his fan club.

A commission made up of
members of IFPI and performing
rights society SABAM have now
stated that Fabri was falsely ac-
cused of cheating. At a meeting
held shortly before the commis-
sion’s decision, IFPl agreed to
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allow records to be sold through
fan clubs.

“They had to allow this)” says
Patrick Busschots, MD of ARS.
“If they had decided to leave
these sales out, a number of other
companies would have to change
their strategy as well. The main
issue for us, however, is that our
artist has been cleared of all
charges!”

Busschots also added that ARS
has been asked to join IFPI, and
that it will do so in the near
future.

Europe 2 Prepares
For Belgian Advance

French network Europe 2 is aim-
ing to extend its operations in
Belgium, if it can overcome the
restrictions of Belgian media law.
“We want at least IKW on-air-
power in Belgium’s main cities,
and the possibility to broadcast in
full stereo]” says Europe 2's net-
work development consultant,
Andre Kemeny.

Belgian laws require at lest
50% of a radio station’s program-
ming to be generated in Belgium:
““This is nothing but the Contact
and RFM lobby protecting their
market,” says Kemeny.

““We are no franchisers, and the

future expansion of Europe 2 will
only be feasible if and when we
find the ideal partners to team up
with, be it a newspaper group, an
‘advertising company or anybody
else from the communication in-
dustry”

Europe 2 has recently launched
a station at Mouscron, but, says
DG Martin Brisac “‘its only pur-
pose is to serve the French border
region”. The Mouscron station
produces eight hours of local pro-
grammes, with the remainder be-
ing transmitted from the French
station’s headquarters.

Veronique Faces Language
Problems In Flanders

Luxembourg-based CLT, the pa-
rent company of RTL-Veronique,
is planning to widen the channel’s
audience, although the board of
directors has not yet given the
green light to plans to broadcast
in Flanders.

However, CLT head of interna-
tional affairs, Henri Roemer says
there are serious plans to distri-
bute Veronique’s Dutch-language
programming in Belgium. Al-
though Belgian cable distributors
say no such plans exist, a Dutch
spokesperson for Veronique says
investigations into getting access

to the Flemish cable networks
were in an advanced stage. But, no
official application has yet been
made to the government.

In order to gain access to the
Flemish cable networks, the sta-
tion has to agree to spend at least
Bfr 10 million (app. US$ 285.000)
on Flemish productions. The sta-
tion must also broadcast in the
language of their country of ori-
gin and for Veronique this means
French, German or Luxembour-
geois rather than Dutch. However,
this last condition is in contradic-
tion with EC directives.

Super Club Expand§

Working Capital Base

Super Club, the Belgian-based
video retailer and distributor with
major interests in the US, is to in-
crease its working capital base to
Bfr 10 billion (app. US$ 300
million), via a series of share and
rights issues.

The announcement was made
during the company’s annual

|

general meeting in Antwerp at the
end of last month. MD Maurits
de Prins said the increase in work-
ing capital was proof the major
shareholders (which include Phi-
lips sand the Kredietbank) have
not lost confidence in Super Club
despite the negative audit report
which was issued some weeks ago.
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The Norwegian government levy
on profits from radio advertising
looks likely to be reduced from
16% to 5% following lobbying by
major local stations. Erik Tog-
stad, spokesman for the prime
minister’s department, says the
ruling three-party coalition “does
not expect any major opposition”
towards the 5% proposal, and the
cut could be implemented by the
autumn.

The proposal was drawn up by
minister for culture Eleonore
Bgartveit, following a report from
local radio representative body
Norskradioforbund which show
ed that as many as half of the
country’s local stations are ex-
periencing financial difficulties. It
is now at the committee stage and
will come before the Norwegian
parliament’s lower house for
discussion this month.

Currently the levy is set at 20%,

N
Norwegian Radio Levy Set For Cut

by David Rowley

although, after a 4% allowance
for costs, it is realistically around
16%. If the cuts are made there
would be a flat 5% rate with no
allowances. The levy was first im-
posed in May 1988 and has been
constantly under attack by the
radio industry ever since. It was
set up as a ‘rescue fund’ to sub-
sidise smaller stations.

Odd-Arne Jooe, Norskradio-
forbund general secretary, wel-
comes the proposed cuts, stating
that 5% “is a level we can live
with. Five per cent is a token of
solidarity with the non-commer-
cial local radio stations ard, with
the likelihood of more advertising
coming into radio, we don’t think
the amount of money in the
rescue fund will be significantly
reduced anyway.

““The 16% tax is very heavy on
the stations which do carry adver-
tising and effectively means they

Scandinavia Unit
Sales Still Buoyant

Staffan Fogstrand, MD of Scan-
dinavia’s largest specialist record
retail group, SkivAkademien says
the rise in CD sales across the ter-
ritory (M&M June 9) is part of a
catching-up process.

“The decline of the vinyl LP
and the rise of CD is a natural
progression but this has happened
more quickly in countries outside
Scandinavia,” says Fogstrand.

“We still have a long way to go
before it becomes the dominant
Scandinavian format. We have
had a good year in terms of unit

Staffan Fogstrand of SkivAkademien

and revenue rises and I look for-
ward to another couple of

switch from LP to CI

Swedish Soundcarrier Figures 1989

| Format 1989
| Single 51
| LPs 10.54
Cassettes 5.00
CDs 4.96
Total 25.61

1988 %Change
4.31 + 18.6%
10.41 + 12%
4.76 + 5.0%
3.25 + 52.6%
2273 + 12.6%

| Figures in millions, supplied by IFPI

Danish Soundcarrier Figures 1989 |

Format 1989
| Singles 0.83
LPs 4.84
| Cassettes 1.89
CDs 3.09
Total 10.65

1988 % Change
095 ~ 12.6%
449 + 78%
171 +105% |
240 + 28.7%
9.5 + 11.5%

Figures in millions, supplied by IFPI

buoyant years on the back of the |

need a 16% profit just to break
even. [t is the heaviest tax on any
business in Norway.”

Egil Houeland of Haugesund
commercial Radio 102 says the
reduction in the levy would allow
local radio to more closely follow
its charter: “The 16% tax made

local radio become everything it
wasn’t meant to be. When you're
trying to make a 16% profit just
to survive, the emphasis is not on
responsibility to local people - the
commercial aspect comes first. [
don’t think any politicians ex-
pected that?”

Uptown Expands Syndicatioﬁ

Copenhagen - Major Copen-
hagen private station Uptown
FM, which produces the Danish
version of the ‘Coca-Cola Euro-
chart Hot 100" show for distribu-
tion to 25 national stations, is to
expand its syndication arm with a
four-hour Rolling Stones special

The Stones 25-year anniversary
show, featuring material purchas-
ed from US syndicator Radio Ex-
press, will air on Uptown in
August fo coincide with the
band’s Copenhagen concert on
August 9. Uptown will add a
Danish narration to the produc-
tion which includes interviews,
and music spanning the band’s
history.

Uptown MD Glen Lau Rentius
says the programme marks a first
step towards building a catalogue
of shows for syndication across
Denmark and, potentially, Nor-
way and Sweden.

It will be offered to Danish sta-
tions in exchange for advertising
time, with negotiations under way

with several sponsors including a |

national newspaper. The show
will also have additional slots for
local advertising.

Promotion packages, including
show tickets and merchandise,

Norwegian Soundcarrier Figures 1989

Format 1989
Singles 0.67
LPs 2.4
Cassettes 4.07
CDs 2.04
Total 891

| will also be available for selected

‘ stations. Lau Rentius: “We need

| to show both sponsors and sta-
tions that it will work well in
Danish and that they will have
something to gain, not only in
money, but also promotional
impact!*

Next to the Voice, Uptown is
Copenhagen’s most popular sta:
tion with a 60.000 daily audience.
It produces the ‘Coca-Cola
Eurochart Hot 100’ show in col-
laboration with MCM.

Sonet Move
Stockholm - Scandinavia’s lea-
ding independent record com-
pany, Sonet Grammofon, has sold
its premises in the suburb of Lin-
dingo and from July 1 will be bas-
ed next to its film and recording

| studios in Bromma, to the city’s
northwest.

Dag H. qvist, Sonet chair-
man, describes the switch as a
“‘rational move which pulls all the
strands of the company together -
records, publishing, film, video
and TV”. He denies it has been
forced by cost-cutting, due to the
company’s loss of licensing deals
with Island, Jive and Chrysalis

| over the past year. ]

1988 %Change
082 - 18.2%
234 - 85%
4.03 + 09%
1.86 + 96%
9.05 - 15%

Figures in millions, supplied by IFPI

Finnish Soundcarrier Figures 1989

Format 1989
Singles 027
LPs 2.89

| Cassettes 2.94
3 115
Total 7.24

1988 % Change
033 ~ 18.1%
3.00 - 36%
2.46 + 19.5%
0.68 +69.1%
6.48 + 11.7%

Figures in millions, supplied by IFPI
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Euro Radio’s Appeal To US Investors

by Hugh Fielder

Steve Crane

Maxximum FM, is most closely
aligned to the US regulations. “It
offers the same kind of en-
couragement for investors: there
are few restrictions on format and
it’s easy for US companies to

| operate within those regulations.”

Spanish radio is also an attrac-
tive proposition, “‘now that the
regulatory environment is becom-
ing clearer”. The UK has “‘in-
teresting possibilities”’, as does
West Germany “if foreign in-
vestors can get in”

by Robert Lyng

The Sth annual International | core audience, said Crane. “In the
Music & Media Conference | US, we know what strong per-
(IM&MC) kicked off with a | sonal medium radio can be, par-
keynote address by Steve Crane, | ticularly during adolescence. In
president of Emmis Broadcasting | Europe, the lack of commercial
in the US, called ‘Investment Op- | outlets means that people can’t
portunities in European Radio’. find the right lifestyle station that
Crane told delegates that the | they can grow up with because
novelty of delivering a targetted | there isn’t the same segmenta-
audience to advertisers and the | tion’
chance to become part of the Crane predicted that radio’s
lifestyle of young listeners are the | share of the advertising cake will
most attractive aspects of Euro- | increase as more outlets are
pean radio for US investors. created. ““The current low percen-
The concept of narrowcasting | tage of advertising on radio is due
is already established in the US | to the lack of stations.”
but there are not yet enough com- Despite the opportunities of-
mercial stations in Europe to en- | fered by 1992, non-EC investors
courage specialist music stations, | will find it difficult to own sta-
he said. tions outright, he said. “If US
In many US cities there are two | companies want to come in it will
stations specialising in dance | be as a minority investor’
music or new country, each of Crane said France, where Em-
them catering successfully for a | mis has recently taken a stake in
New Developments In The Music & Media In
Mike Hennessey, Billboard’s chief | ferent markets is often used to
European  correspondent and | split risks, Monti Lueftner presi-
chairman of the ‘Entertaining Vi- | dent CEO A&R at BMG cited a
sions’ panel, opened this session | more significant effect, ‘‘to
by pointing to some of the factors | achieve the maximum synergy
which will influence the future of | potential”.
the music and media industries. Noting converging interna-
Entertaining Visions - (k1) Monti Luefiner; Dog Haeggqvist; Mike Hennessey;
Tom Freston; and Steve Crane.
He said they include technological | tional musical tastes and the in-
developments, cultural, political | creased strength of local markets,
and demographic evolution, in- | Lueftner stressed the need for the
creased popularity of the US | music industry to provide a wide
model of narrowcasting, and the | range of repertoire. He said he
tendency of audio software pro- | regarded this to be the job of
ducers to diversify into such areas | small, flexible and creative units,
as the production of vlsual soft- | operating alongside the con-
ware, h, and which
retailing. more on the manufacture,
While diversification into dif- | distribution and sale of repertoire.

IM&MC two

Dag Haeggqvist, chairman of
Sweden’s Sonet Grammofon, said
his company recognises the need
to diversify and five years ago
bought the Europa film studios in
Stockholm. ““It was a severe blow
for us to lose Island and Chrysalis
[licensing & distribution], but we
now have the strongest local
presence we have ever had. This is
a year of total change in Scan-
dinavian programming. We are
working around the clock produc-
ing for both private and public
TV

The media were represented on
the panel by Emmis Broad-
casting’s Steve Crane and MTV’s
chairman/CEO  Tom  Freston.
Crane, pointing to a simultaneous
diversification - integration and
concentration - stressed the need
for companies to keep an eye on
developments in the business they
are in, He added that Emmis has
not only invested in French broad-
casting with its purchase of a
minority share in Maxximum
FM, but also in a US baseball
team,
“There is a difference between
the audio and visual fields,’
Crane continued. *“The visual in-
dustry is more vertically in-
tegrated, allowing control of soft-
ware distribution, while even if a
record company owns a radio sta-
tion, it must still play its com-
petitors’ music?”

dustries

According to Freston, the 90s is
the decade of the media, especial-
ly in Europe, which he said will
become the world’s largest
market. Pointing out that it was
the magazine industry that first
showed the way from the mass to
specialised  media,  Freston
described MTV’s niche strategy
of narrowcasting with five tightly
formatted programming concepts
in, for example, music, comedy
and children’s programmes.

““People are taking more con-
trol over what they consume;’ he
said. ““This choice is being aided
by developments in technology,
which will enable narrowcasting
to complement broadcasting”’

The panel closed with a discus-
sion about the payment of public
performance rights by broad-
casters. Predictably, both Haegg-
qvist and Lueftner were in sup-
port of such payment. Crane, on
the other hand, pointed out that
the multiplicity of US radio has
created a situation there where
new product is introduced almost
exclusively by radio, creating a
love-hate relationship between the
music and media industries.

“This is not yet true in Europe]
he added, “but European record
companies will eventually realise
that they really need radio. Maybe
that will lead to more realistic
compensation’”
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The Need To Make More Noise

by James Bourne

Chaired by Tim Blackmore, pro-
gramme director at the Unique
Broadcasting  Company, the
panel, ‘A Sound Approach To
Marketing Radio’, examined ways
of attracting advertisers and
listeners through marketing the
station.

The first to speak was Alec
Kenny, media director at Saatchi

A Sound Apprm(h (1) Alec Kenny; Stan Park; Rofae/ Revert; Mochgiel Bakker,

Tim Blackmore; Ly
& Saatchi UK. Inokmg mostly at
the UK, he suggested radio sta-
tions work on their brand value,
targetting the listener more ac-
curately and, as a result, offering
advertisers less wastage. While ad-
mitting that recruiting clients in
“an increasingly visual age” is
difficult, Kenny pointed out that
radio sales account for a larger
share of the market in the US and
Australia than in Europe. Kenny
concluded that “radio needs to
make more noise”.

Fellow panellist Rafael Revert,
MD of Spain’s Los 40 Principales,
revealed some of the reasons why
his station dominates the formula
rock scene in Spain and has no
trouble attracting advertisers.

Five basic methods, he said,
help him achieve success: self-
promotion, support for local ar-
tists - “‘even if they can not play”
- targetting the young (half of the
network’s five million listeners are
aged 14-25), prioritising new
releases and employing only
young DJs.

Revert showed an impressive
advertisement for the network,
which will be aired on TV, and
raised one of many laughs from
the audience when he said that
Los 40 considered TV such a
useful promotional tool it had
bought a channel. This is not
strictly true as Los 40’s parent
company, PRISA, has only a 25%
stake in the new Canal Plus.

Martin  Schmitz marketing
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Anderson; and Martin Schmi

director of Starx Sat in West Ger-
many, unlike Los 40, is finding it
difficult to attract advertising
support for a channel with an in-
ternational outlook which is bas-
ed in a country used to localised
broadcasting.

Schmitz explained how his sta-
tion targets 20-29 year olds
through press ads, including

specialised satellite dish publica-
tions, and uses stickers on taxis
throughout Germany to promote

local frequencies. Star%Sat is

also in the process of setting up its
own magazine and is about to
start supporting bands on tour.

Lynn Anderson, president of
KIIS FM Los Angeles, showed
delegates a sophisticated promo-
tional pack, put together by her
station and used to launch a Mex-
ican beer. She explained how the
station’s marketing department
aims for a “‘win-win situation”
which enables the ‘“triad of
listeners, advertisers and the sta-
tion to benefit from campaigns”.

As part of its recent beer cam-
paign, KIIS took its successful
morning show to Puerto Vallarta
in Mexico, offered listeners cheap
flights and hotel, plugged the
airline, the travel agent and the
resort and advertised the beer.
This activity resulted in the event
being filmed for TV.

Stan Park, sales director of In-
dependent Radio Sales, outlined
the current situation in the UK
and rounded up the discussion by
concluding that competition was
the key in both radio ownership
and more carefully targetted
broadcasting.

Park explained the national dif-
ferences in advertising practice
and rules, such as the restrictions
on sponsorship in the UK and the
existence of airtime brokers in
France. He summed up the mood
of many present by reflecting that
Europe has a lot to learn from the
US in terms of targetting and au-
dience research.

\ RTL 102.5, the Bergamo-based
| inter-regional radio station has

| joined RNA (Nauonal Radio
Association), the * grouping
funded by Rete 105/Radio
Monte Carlo’s president Alber-

| to Hazan. The station becomes
the 10th to join the association,
which aims to protect and ad-

| vance private radio broad- |
casters in Italy. The announce-

i ment was made at the IM&MC

| by station manager Claudio |
Astorri, who commented: “It’s |

| only by joining together that

| we'lll achieve real power and be
taken seriously.’ E] ‘

Walters Slams DJs, Programmers

“‘Programming should no longer
be based on the whims of a junior
programme  controller or a
middle-aged media owner. It
should be the result of careful
research that enables a pro-
gramme to be dovetailed to the
needs of its audience]’ said Colin
Walters during his keynote ad-
dress ‘Radio Europe 2000°.

Walters, who is MD of Laurel
Benedict in the UK, added that
programmers must aim for higher
standards with forceful, mature
presenters and imaginative, lively
programme concepts to stimulate
listeners.

Presentation standards have
not kept pace with radio growth,
he said. “‘All too often a program-
mer’s idea of information is the
occasional time-check and his
idea of humour is a smutty
schoolboy joke!”

Walters also criticised the trend
towards Anglo-American pop-
speak. ““Surely the Continent that
fostered Shakespeare and Goethe
can rise above such adolescent
talk}” he said.

Predicting the structure of
radio over the next decade,

Walters acknowledged the growth

by Hugh Fielder

of cross-border ownership by
radio companies but he doubted
whether they had the means to
survive financially when times got
hard. He believed that more non-
radio  multinational  con-
glomerates such as Hanson,
which will launch Melody Radio
in London this summer, will move
into the radio sector. “It’s a new
opportunity for them and they
have the resources”’

He also predicted an enormous
growth in pan-European service
agencies providing technical ser-
vices such as operating systems
and jingles. An increasing number

of competing stations would
create a need for audience
research companies, not just to
measure listening figures but to
research programming ideas as
well, he added.
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Narrowcasting - The Future Of European Radio?

by David Stansfield

Narrowcasting, or niche radio, is
the key to success for future Euro-
pean broadcasters, according to
Jeff Pollack, chairman of the US
Pollack Media Group and a
member of the panel ‘In The Face
Of Competition...Programming
Radio

Other panel members agreed,
referring to the success of nar-
rowcasting in the US and the need
for European broadcasters to
have a clear identity in an increas-
ingly  competitive  market.
However, Chris Lycett, editor of
BBC Radio 1, said his station
would not follow this trend, but
will stick with its ratings by day
and reputation by night policy. He
added that he believes the chan-
nel’s broad-based music program-
ming and commitment to both
established and new acts will
enable it to hold its ground,
despite the growth in the commer-
cial sector.

Meanwhile, Rachel Steel, direc-
tor of QuestionAire Marketing

Research in the UK, said that the
broadcast situation had changed
50 dramatically in the UK over the
last 18 months that radio research
is increasingly important.

The panel agreed, however, they
said that research should not in-
terfere with the creativity of a sta-
tion. Bruno Ployer, programme
director at the Rome-based com-
mercial network  Dimensione
Suono, explained that his station
uses its own call out research.

“We ask two simple questions.
First, what the listener dislikes,
and secondly, their likes. We never
ask why!”

Pollack said that he believes
that future European format pat-
terns would shift towards an adult
audience. He also noted that as
yet Europe does not capitalise on
breakfast or morning shows,
where the presenter is an impor-
tant personality. Other panel
members agreed with the impor-

Programming Radio - (1) Rick Cummings; Chris lycett; Rachel Steel: Jeff
Pollack; Gillian Reynolds; Bruno Ployer and Richard Park.

tance of the personality profile,
with Richard Park, director of
programmes Capital Radio in the
UK, claiming that his roster of
personality presenters is the key to
the station’s success.

Park also gave a warning on
narrowcasting. Referring to the
soon to be launched Kiss FM sta-
tion in London, he said that its
government-imposed format
limits may lead to problems.
“Music trends come and go. If
you are a rap music based broad-
caster you may be in trouble when
that format loses popularity.”

Narrowcasting may be the
future for Western Europe but
Rick Cummings, executive VP of
Programming Emmis  Broad-
casting US, warned that it would
be a mistake to believe the same
rules would apply to Eastern
Europe. “‘They have not had 25
years exposure to a rock & roll
culture. People who move in there
and do not realise this will be
makmg a blg mistake!”

Euro Talent In SE Asia & The US

Southeast Asia and the US were
pinpointed for increased exploita-
tion of European product by the
‘Broadening Musical Horizons’
panel.

MCA International VP Stuart
Watson said that Southeast Asia,
with its population of some 400
million, has turned from ‘“a
poorhouse into a powerhouse
over the last two decades”.

Changing attitudes in and

promotional opportunities of-
fered by the Asian media. He said
that in September, a new 24-hour
music TV channel, EZ TV, will be
launched via Asia SAT. Broad-
casting to Asia, the Middle East
and Israel, the station will feature
two shows dedicated to foreign
acts.

Promotional trips to the area

are not as daunting as many
| think, added Watson, saying that

Broadening Musical Horizons - (1) Eric Dufaure; Brian Carter; Alan Edwards;
Rebecca Batties; Kaz Fukatsu; and Stuart Watson.

about this market are not
restricted to the record-buying au-
dience, he said. According to Wat-
son, record companies, which had
long considered countries such as
Thailand, Singapore and Taiwan
as separate markets, are now
beginning to treat the area as a
single market.

‘Watson also referred to the new
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| a 10-day trip should be sufficient.
| He also said the best technical
equipment for concerts is also
readily available.

Kaz Fukatsu, editor of Japan’s
| trade magazine Original Con-
| fidence, said that Japanese au-
diences are tiring of US music and
are now looking to other ter-
ritories, with European dance

by Robert Lyng

music and hard rock being par-
ticularly popular at the moment.
However, Fukatsu also noted
that marketing in Japan presents
several problems. He said that
because TV carries virtually no
music, and radio is only now
developing as an effective
marketing tool, artists are re-
quired to seek out other
marketing  strategies. Retailers
and discos play a significant role
in breaking artists, he added.
Meanwhile, Eric Dufaure, head
of media relations at SACEM in
France, recommended that record
companies change their policy of
paying only half of the royalties
on records sold in foreign ter-
ritories, to encourage artists and
their managers to do more inter-
national promotion. He also
stressed  the importance  of
originality and of forming net-
works of personal contacts.
Recognising the importance of
the US market, the French
government, record companies
and several organisations are cur-
rently funding a French Music Of-
fice in New York, said Dufaure.
One avenue for European acts
trying to gain exposure in the US
market is the network of college
radio stations, which helped break
numerous new wave, punk and
reggae groups, according to Alan

Edwards of Rogers & Cowen.

Brian Carter, owner of the West
German-based label BCM, said
windows are opening in the US
for European product, and also
noted a strong anti-European sen-
timent in the UK. He said: “In
order to compete, a record can not
just be as good as something else,
it must have something special.”

Carter also recognised the im-
portance of building up a network
of local contacts and announced
that BCM will begin to export
finished product into new
markets, instead of licensing for
release four months later. “As an
indie without millions to spend on
marketing, it is our aim to get
records around Europe, and to
talk with local people who really
know their market.”

Although the general prognosis
for the successful worldwide
marketing of European music was
optimistic, the panel’s approach
was cautious. Careful planning,
personal contacts and a realistic
evaluation of an artist’s repertoire
are, according to panel chairper-
son and MTV’s director of
Creative International Rebecca
Batties, essential. Admitting that
problems such as language bar-
riers do exist, Batties stressed that
these can be overcome, because
music is a universal language. [J
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Explosives features the major new releases by established and new artists.
It includes recent releases stil in need of support on European radio,

'EUROPE’S MOST RADIO ACTIVE HIT MATERIAL

aciive

SINGLES ALBUMS
Madonna Airplay Madonna Airplay
~Madonna Sales Madonna Sales

CHART BUSTER

Chart Busters is a quick reference to this week's Hot 100 Singles/Albums and the
European Top 50 charts. Chart positions are indicated where appropriate.

[SINGLES OF THE WEEK

R ATHIA

[CHART ENTRIES

She Rockers - Do Dat Dance Give)
Pop Will Eat Itself - Touched By The Hand Of Cicciolina(RCA/BMG)

The Blow Monkeys - Springtime For The World (RCA/BMG)

SURE HITS ]
Sam Brown - Kissing Gate (A&M)
Wilson Phillips - Hold On (SBK)
And Why Not ? - Something U Got (Island)
Satoshi Tomie - | Loved You (FFRR)
Julien Clerc - Fille Du Feu (Virgin)
‘Carlton - Do You Dream (FFRR)
World Party - Message In The Box (Chrysalis)

EURO-CROSSOVERS |
Sanne - Love Is Gonna Cal! (Virgin)
The Neon Judgement - Alaska Highway (Play It Again Sam)
Toto Cotugno - Ensieme 1992 (EMI)

[EMERGING TALENT |

Pop Will Eat Itself - Touched By The Hand Of Cicciolina(RCA/BMG)

Charlatans - The Only One | Know (Situation 2)
[ENCORE A
Kym Mazelle - Useless (Syncopate)
Horse - Sweet Thing (Capitol)
Immaculate Fools - Sad (CBS)
[ALBUMS OF THE WEEK ]
Snap - World Power (Logic/BMG)
Ladysmith Black Mambazo - Two Worlds One Heart (Warner Bros.)
Kill For Thrills - Dynamite From Nightmareland (MCA)
The Icicle Works - Permanent Damage (Epic)
Etta James - Stickin' To My Guns (Island)
Ice MC - Cinema (DWA)
Sons Of Angels - Sons Of Angels (Atlantic)
Soul Il Soul - Vol.Il (10 Records)
Consolidated - The Myth Of Rock (Antler Subway)
En Vogue - Born To Sing (Atlantic)
X Clan - To The East Backwards (Island)

YESTER HITS

US.A. For Africa - We Are The World (c8s)
Duran Duran - A View To A Kill (Parlophone)
Paul Hardcastle - 19 (Chrysalis)

| Modern Talking - You're My Heart, You're My Soul (Hansa)

| Depeche Mode - Shake The Disease

MASTER CHART - June 16, 1990
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the Eurochart top five from five years

(Mute)

Airplay Top 50

Charlatans - The Only One | Know (4/) (Situation 2)
Black Box - Everybody Everybody (43) (Groove Groovg Melody)
Mantronix feat. Wondress - Take Your Time (44) (Capitol)
Candy Dulfer - Saxuality (45) (BMG Ariola)
Vanessa Paradis - Tandem (47) (Polydor)

Hot 100 Singles

Patrick Sebastien - Le Gambadou (60) (EMI)
Pop Will Eat Itself - Touched By The Hand Of Cicciolina (70)  (RCA/BMG)
Joelle Ursull - White & Black Blues (76) (CBS)
MC Tunes versus 808 State - The Only Rhyme That Bites(77)  (2TT)
| Dusty Springfield - Reputation (79) (Parlophone)

Top 100 Albums
Jason Donovan - Between The Lines (10} (PWL)
Talk Talk - Natural History — The Very Best Of... (I4) (Pariophone)

[FAST MOVERS =]

Airplay Top 50

Gary Moore - Still Got The Blues (For You) (6-/9) (Virgin)
The Chimes - 1 Stil Haven't Found What I'm Looking For (7-14)  (CBS)
Toto Cutugno - Insieme 1992 (I1-43) (&)
UB40 - Kingston Town (/5 32) (Virgin)
Jane Child - Don't Wanna Fall In Love (20-28)  (Warner Brothers)

Hot 100 Singles
Chad Jackson - Hear The Drummer (Get Wicked) (7- 34)(8ig Wave)

Betty Boo - Doin' The Do (28-40) (Rhythm King)
Charlatans - The Only One | Know (32-6/) (Sication 2

-“CO-

Felix Gray & Didier Barbevilien - A Toutes Les Filles (47-92) (Talar) |
Kaoma - Melodie D'Amour (52-86) (css)
Top 100 Albums

Toten Hosen - Auf Dem Kreuzung Ins Glueck (9-37) (Virgin)
Erste Allgemeine Verunsicherung - Neppomuk's Rache (24-51)  (£M)
Joe Cocker - Live (26-79) (Capitol)

[HOT ADDS i
Breaking Out On European Radio

John Lee Hooker feat. Bonnie Rait - I'm In The Mood (Siivertone)

Fairground Attraction - Walking After Midnight (RCA/BMG)
1985

| Albums
Dire Straits - Brothers In Arms (Vertigo)
Phil Collins - No Jacket Required (Virgin/WEA)
U.S.A. For Africa - We Are The World (cBs)
Paul Young - The Secret Of Association (cBs)
(RCA)

Eurythmics - Be Yourself Tonight

rrCm
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REPORT

THE MOST PLAYED RECORDS IN EUROPE

(advercsement)

—
THE ALTERNATIVE

TUCK ANDRESS

‘Reckless Precision’

WINDHAM HILL
RECORDS

| TURTLE ISLAND
STRING QUARTET
\

‘Metropolis’

Morketed & Distio ted by Polygrom

united kingdom

Most played records in England during
the week of publication on the follo-
wing stations BBC |, BBC 2, Capial
Radio, Greater London Radio and the
major independents.

1. New OrderEnglshFotbal Sqad - Wordnion
2. Jane Child - Dot Wara Fl I Love

3. The Chimes -1 i ven' Fond Wha

4. Hothouse Flowers -Gre tUp

5. Erasure -su

6. Adamski -Kite:

1. Was Mot Was): i e ol e

a -Vope

A e
10 B-52' -
1. Kyllim[ut Becer The Denl You Know.
12, Charlatans - The Only Ore Koo
13. Beats International -Wor't Tak About X

19. Dusty Springield -epuion
20. Mantronix -Tse You Tme

Most played records as checked by
Media Control on the national station
03

1. Nick Kamen -1 Forised sl
2. Heart - Al Wamna Do s Mk Love To You
3. Falco -0 Groowe

4 Madonna -Vogee

5. Alannah Myles -Back Vb

6. Soul ll Soul - A Oresms A Dresn

7. Elton John - Co Ac TheExd Of Te Sreet
8. The Chimes - Sul Hve's Furd What
9. Etta Sl  ose P - e Fapsy
b bl Gl e e

From the airplay hit parade from Me-
dia Control including 29 radio stati-
ons. For more info please contact
Media Control — Postfach 625,
D-7570 Baden  Baden. tel
(0)7221 - 33066,

1. Mathias Reim - Yerdammz, Ich b Dich

2. Alannah Myles - Back Vee™

3. Madonna -Voge

4. Eltan fohn - Cu A T £06 O The S

5. Wilson Phils - odOn

Most played records as checked by
Media Control on the national station
DRS 3 and S private stations. For mo-
re info please contact ontrol,
Post Passage 2 Basel 4002, tel 61 -
228989.

1. Alannah Myles -Back Veec

e
3. Sinead O'Connor -Nethog Conpres 1U
4. Heart - AY) Wamra Do I Make Love To You.
S Nxh Kamen vrmm-d Ml

7. Phil Collins -sonetin Hpened On

8. Nick Kamen - ramised My

9. UB40 -Xogson Town

10, Tina Turner -foceqa A

1. Kim Wilde -i's Here

12, Stfn Waggrstasen D Mo Tas och Weh
13, Kylie Minogue -Beer The Dei You Know
14, Gary Moore .S Go: TheBues Fo Ye)
15. Propagands -Hesen Gve e Worts

16 Fleetwood Mac sue e

; Vayz Gt o L
8. Eros Ramazzott - se Basas Un Comore
9. Kim Wilde - s Here

10. rse Algemeine Verunsiherung -G Dong
11, Matthias Reirm -Veréum,ih et Dich
2. Gary Moore -l Ge Toe Bus o You)
13. Phil Collins -Someitin Happoed On

14, Elton John - Cis A Thexd O The Sreer
1S, Viktor Lazlo - Avieéa
BT

17. Jule Neig
18. eart - A1 Warra Do s ke Love To You
19. Nicki - We A Trum

20. Achim Reichel - Keuworsaed

ita

Most played records as compiled from
RAI Stereo Due.

1 Steve Rogers Band Ve Dowe

& Gl Rtk P To b i One
7. $nap - The Power

8 Rob 'N' Raz -Rok The Nion
9. Soul i Soul . 199 A New Decsdep)
10. The Pretenders -ever Do Tha

11 Francesc Digacam & Sam Moore - Hey oo
12 Brai Helo

By eiorin
13, def Amitri-Kis T Thog Gocbye

19, Calloway -1 Wara e Rich

15. Toto Cutugno - mene 152

{6. Frank Zander -Her Konm Kt

7. Sinead O'Connor - Nesbag Conpares 10
18, Wendy Maharry -1 Tha e G

19. 418200 & Rorina Powe - Doa er Amcre
20. UB40 - Kigion Town

Airplay checked on Radio 2 and 3, the
Dutch national pop stations. For info
contact Stichting. Nederlandse Top
40, PO Box 706, 1200 AS Hilversum,
tel (0)35 - 231647.

1. Candy Dulfer -Sunalty
2. Heart bl

' Eudling Pararir; e
. Maxi Priest - Cose To You
6. Lenny Kravitz - Does Aoty
7. Gary Moore -l Go T e For You)
8. Vaya Con Dios . Whar's A We
9. Mildred - One Mre N
10. Johmny Gill b You The R Way
1. 418220 Romiva Power - Do P Amcre
12. Rolling Stones - st ear You g
13. The Chimes -1 il oven' ound What
14. The Fatal Flowers 8o s Buring
15. Gloria Estefan -Ge On You Feec
16. Wilson Phillps -Hod On
17, Bare Froger e T e Doy e
18 Tote Cugno-wre

The Pasadenas -Love

» King Bee- by s Ot

13. Angelo Barldi -Via
14, Madonna - 1 reabes )

15. Michael Penn .o tyh

16. Alannah Myles - Bk Veer
17, Vasco Rossi-Frome DelPiko )
18. Toto Cutugno - sene 1951

19. Black Box - Rie O Tie

20. Enzo Abetabele - Fama x e

The 20 best played records in Spain
from Cuarenta Principales, covering
the major Spanish stations

Madonna -
i g Ao
3. Los Rebeldes -ta
4. Big Fun - Huh Of Promaes
5. Modesia Aparte - Cosus De s st
6. Jive Bunny - ThsSoucs Goood To e,
7. Miguel Bose - suntu
8. E1 Norte - Amoessn o
9. Los Inhumanos -No Frobem
10-Darid Bowi: e
1. Duncan Dhu -Pistrs S Nomire
| i ek b

icados -No HayHuror

16. Various Artists - L
17. Danza invivisible - Ca

18. Black Box - mf.‘ummmm.
1. Los Romeos - Musene

20. Ol Ol - st Det Aror

s Joe Cocker mAuVmeWnAdeLkW
19, Sn3p - T Power
20. Depeche Mode Py Ol T

rance

From the airplay hit parades provided
by Media Control France. For more
info please contact Media Control
France 25 Av. De La Foret Noire —
67000 Strasbourg ~ France - tel
(88)366580.

Radios Peripheriques (AM Stations)

1. Patricia Kaas -Les Honmes Qui Paser:
2. Vanessa Paradis -Taen

3. Francis Feldman -Cx Toi Qu 1A Fat
4. Madonna -Vopse

. Alain Chamfort - Sours Pusae C Bt Gave
6. Pauline Ester - Ou e Undore

7. Philippe Lavil - Svama

10. Michel Berger &Nevmmsuem
11. Johnny Hailyday - ira:

12, Joelle Ursall Wi e s

13, Roe - Sietd

14, Blondin - Pars A Bord Des Lames

19. Niagara Ao
20. Jean Lous Murat -Voi Cs Fr

Radios FM

7. Francois Feldman -t TorQuMA Fat

8. Paula Abdul - Opposies urxct

9. Phil Collns -1 W It Woud Ran Down

10. Beats Internationl -Duste Good o e

11 Mantronix -Go To Hve You Love:

12, The Christians -Worts

13. Lisa Stansfield - Al Arond The Word

14. Zouk Machine - Hiden

1S. Snap - ThePower

16 Mano Negra - i KorgFe

17. Benny B -Vou Ees o

18. Patrick Bruel - Te L D Qund Mere

19. Lonnie Gordon -tiggeos A Ors Agn
~Ready Loy

MASTER CHART - June 16, 1990

MUSIC
@ cairyplcey

Asms? ORIGINAL LABEL

logue
Madonna- Sire (Various)

Se Bastasse Una Canzone
Eros Ramazzotti - DDD (DDD/Una LiraScorribanda)

I Promised Myself
Nick Kamen— WEA (EMI Muslc)

Black Velvet
Alannah Myles~ Atlantic (EMi/Bluebear Waltzes)

All | Wanna Do Is Make Love To You
Heart- Capio Zomea Musk)

Still Got The Blues (For You)
Gary Moore - Virgin (10 Music)

1 Still Haven’t Found What 'm Looking For
The Chimes - CBS (Blue Mountin Music)

o

Better The Devil You Know
Kylie Minogue - PWL (ANl Boys Music)

Club At The End Of The Street
Eton John~ Rocket (8ig Pig Music)

10 = « Hold On
‘Wilson Phillps - SBK (Various)

Insieme 1992
Toto Cutugno - EMI (EdoniNo 2)
Compares 2 U

Snexd O'Comor Ensign/Chrysals (Controversy Music)

;

Verdammt, Ich h
Matchias Reim~ Polydor (Kangaroo Musiverlag)

b

Something Happened On The Way To Heaven
Phil Collins - Virgin/WEA (Phi Collns/Hit And Run)

Kingston Town
UB40- Virgin (Sparta Florida)

5

Opposites Attract
Paula Abdul - Virgin (Virgin/Olle Leiber)

o

It’s Here
Kim Wilde - MCA (Rickim Music)

What’s A Woman
Vaya Con Dios- BMG Ariol (Vaya Con Dios/BMG)

Give It Up

%% Hothouse Flowers - London (Warner Chappel)
» s Don't Wanna Fall In Love

Jane Child~ Warner Brothers (Radical Dichotomy/Warner)
s ¢ CEst Toi Qui M’a Fait

Francois Feldman - Phiips/Phonagram (Mri/Caroe)

Save Me
Fleetwood Mac- Warner Brothers (Fieetwood/Warner Tamerlane)

5y kT

23 v s Killer
Adamski- MCA (MCA/Beethoven St. Music

, ; World In Motion
- Factory/MCA
® -

ChappellEMI)

Was (Not Was)~ Fontana (PolyGram Music)

40 -
41
4

43 o>

44

45 [

46 -

landem
AT O e i e iy
48 m Lu(lano Pavamm— Phonogram (Ed. BMGiAriol Musca)

49
50

4

B

B-52's~ Reprise (Man Woman Together Now)

MADONNA’S

VOGUE
6th WEEK ON 1!

ARTIST - (puBLisHER)
W

ORIGINAL LABEL
fon’t Talk About It
Beats International - Go! Discs (Got Discs/Warner Chappel)

Das Erste Mal Tat’s Noch Weh
Stefan Waggershausen - Polydor (Miay Musik)

oam
Dirty Cash
Adventures Of Stevie V/~ Mercury (Copyright Control)

Star
Erasure- Mute (Musical Moments/Andy.Bell

A Dream’s A Dream
Soul  Soul- 10 Records (Various)

Les Hommes Qui Passent
Patricia Kaas - CBS (Zone Music/Back To Paris)

Reputation
Dusty Springfield - Parlophone (Clermiston Music)

Love Thing
The Pasadenas - CBS (CBS Music)

Doin’ The Do
Betty Boo~ Rhythm King (Rhythm King/inquiry/Carli)

Foreign Affair
Tina Turner - Capitol (Screen Gems/EMI Music)

Heaven Give Me Words
Propaganda- Vicgin (Halo/10Nirgin Music

Ding Dong
Erste Allgemeine Verunsicherung - EMi (Barko Musi/Wintrup Musik)

Sacrifice
Elton John - Rocket (Big Pig Music)

1 Might
Shakin' Stevens - Epic (Shaky Music)

The Only One | Know
Charlatans ~ Situation Two (Warner Chappell)

1 Go To Extremes
Billy Joel~ CBS (EMI Songs)

Everybody Everybody
Black Box - Groove Graave Melody (Warner Chappel)

Take Yc &
Mantronix feat. Wondress - Capitol (MCA Music/Cofyright Control)

temra - Al rights reserved

Saxuality
Candy Dulfer~ BMG Ariola (jazz Horn Music)

What 1 Do To You?
Lisa Stansfield -~ Arista/BMG (Big Life Music)

Louise ‘
Clouseau~ HKMICNR (Hans Kusters Muziek)

Close To You

Maxi Priest~ 10 Records (Various)

uropean Airplay Top 50 a Music & Media trademark, © EMR

Papa Was A Rolling Stone
MASTER CHART - June 16, 1990

AmericanRadioHistory.Com
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TITLE

ARTIST . ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED

x
w
w
E
2
I
=

LAST WEEK

WKS on CHARTS

TITLE

ARTIST - ORIGINAL LABEL - {PUBLISHER) COUNTRIES CHARTED

THIS WEEK

TITLE

ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED

Erasure - Mute (Musical Moment/Andy Bell)

NW.A. - Ruthless/4ch & Broadway (Copyright Controf)

MASTER CHART - June 16, 1990

“It was on my desk a minute ago”

I Vogue UK FGBH o AChSwPo DN FiGE! A Version “90" £8 6 9 T Blue Sky Mine GCh
Madonna - Sire (Various) Les Forbans- Vogue (Various) y Midnight Oil- €8S (Warner Chappel)
;o Killer UGB 36 ;s ; Papa Was A Rolling Stone UK m Touched By The Hand Of Cicciolina W
Adamski- MCA (MCA Beethoven St. Music) Was (Not Was)- Fontana (PolyGram Music) Pop Will Eat Itself- RCABMG (BMG Music)
3 ; , World In Motion uer s ; HoldOn KGHI N o« J Te Jure i
New Order/EngIand World Cup Squad- Factory/MCA (Gainwest/Warner Chappel/EMI} Wilson PhiIIips— $BK (Various) Florent Pagny— Philips (Various}
4 . Black Velvet UKGBHAChSwDNFi o It's MY Life oK 72 5 I Hiroshima FGCh
Alannah Myles— Atlantic (EMI/Bluebear Waltzes) Talk Talk - Parlophone (fsland Music Zomba Music) Sandra- Virgin (Reinzer/Global Music)
5 , 1 Sacrifice UKEB 39 » Cover Girl vk 13 ¢ Right Here Waiting g
Elton John - Rocket (Big Pig Music) New Kids On The Block - €8S (Maurice Saarr Music) Richard Marx- £M USA (Various)
6 ;  [|Promised Myself FGBHAChSn! 40 - Les Hommes Qui Passent F 74 » Hier Kommt Kurt oA
Nick Kamen- wea (eM Music) Patricia Kaas- €8S (Zone Music/Back To Paris) Frank Zander - inercord (Zett Musik)
w , Hear The Drummer (Get Wicked) UK 4 +« Still Got The Blues (For You) UKHSHNF: w o This Beat Is Technotronic FGBCh
Chad Jackson- Big Wave (Marylebone Music) Gary Moore- Virgin (10 Music) Technotronic - ARS (Bogam/BMC Publishing)
8 . o MNothing Compares2 U FOBDACHSwPDGrl 4 = Un ‘Estate ltaliana gl n White & Black Blues &8
Sinead O'Connor- Ensign/Chrysalis (Controversy Music) Gianna Nannini & Edoardo Bennato- Virgin (Sugar/Warner Chappell) Joelle Ursull- €8s (Warner Chappel)
9 s 5 The Power UKGBHACHSWONFiGe! 43 o On Ecrit Sur Les Murs F B The Only Rhyme That Bites X
Snap - Logic/BMG Ariola (Hanseatic/Fellow) Demis Roussos - M/ (Maceria/Sidecar) MC Tunes Versus 808 State- Z7T (Perfect/Warner Chappell/EMI)
@ , 4 Venus “| 44 « . Roam “rl 78 w  Soledad s
Don Pablo’s Animals- Rumour (island Music) B—52's~ Reprise (Man Woman Together Now) Roe- Barclay (St. Anne/EMi Music)
TR C'Est Toi Qui M’a Fait 8 45 » Dub Be Good To Me GBHSACKOGr D Reputation K6
Francois Feldman - Phiips/Phonogram (Marity/Carole) Beats International- Go! Discs (Go! Discs/EM! Songs) Dusty Springfield - Pariophone (Clermiston Music)
12 5 o« Infinity (1990’s Time For The Guru) ¢8#pAthnG: 46 = ° Insieme 1992 GBHY m C'Est La Meme Chanson F
Guru Josh - de/Construction’RCA/BMG (Copyright Control) Toto Cutugno- EM (Edizioni No. 2) Francois Valery - WEA (jobete Music)
I3 o Dirty Cash KGHIF » , A Toutes Les Filles & 8l = s Advice For The Young At Heart I3
Adventures Of Stevie V- Mercury (Copyright Control) Felix Gray & Didier Barbevilien- Tiar (Zone Musique) Tears For Fears- Fontana (Virgin Music/10 Music)
» g DBo Lelavabo f 48 =« » Get Up! F 82 n Flieger, Gruess Mir Die Sonne ¢
Lagaf— Flarenasch (Editions Carrere) Technotronic - ARS {Bogam/BMC Publishing) Extrabreit - Metronome (City)
| 5 .  Better The Devil You Know KGBr 49 s , How Can We Be Lovers LK 83 » o Into The Blue e
Kylie Minogue - PWL (Al Boys Music) Michael Bolton - CBS (Warner Chappell/EMl) The Mission- Mercury (BMG Music)
16 = - Verdammt, Ich Lieb’ Dich g 50 » - Won't Talk About It 9 84 m) Nothing Compares 2 U g
Matthias Reim - Polydor (Kangaroo Musikvertag) Beats International - Go! Discs (Go! Discs/Warner Chappel)) MXM -~ London (Controversy Music)
» o Pourtant 8 5l « - Everybody Everybody e 85 o 1 Das Erste Mal Tat’s Noch Weh oA
Roch Voisine - GMBMG Ariola (Ed_Gapass assion Black Box - Groove Groove Melody (Warner Chggoel = StefapNaggarshbausen - Polydor (Miau Musik)
@ s 4 1Can'tStand It GACH! w o Melodie D’Amour g 86 o 2 In Private &9
Twenty 4 Seven- Freaky Records/BCM (Stop & Go/Cac-Talk/Siegel) Kaoma- cas (HMLO BvBM Productions) Dusty Springfield— Farlophone {Cage Music/10 Music)
|9 » 1 Alll Wanna Do Is Make Love To Youtcancisw 53 « » | Wish It Would Rain Down FGCh o 87 IB Girl To Girl o
Heart - Capicol (Zomba Music) Phil Collins- Virgin/WEA (Phil Colins/Hic & Run) 49'ers- 4'th & B'Way (Copyright Control)
20 s , HoldOn W 54 + ; Je Te Le Dis Quand Meme 8 88 = - You Got It £
En Vogue - Atiantic (2 Tuff- £~ Nuff Songs) Patrick Bruel- RCABMG (Scarler O'Laura Music) New Kids On The Block - €8S (sBK Songs)
21 v s Words Bk s , It Must Have Been Love & 89 Joy And Heartbreak i
The Christians- isiand (10 Music) Roxette- M (fimmy Fun Music) Movement .98 feat. Carroll Thompson- Girca (Perfecto Music)
22 ¢ Kingston Town UKGBHSW 56 « Don’t Miss The Partyline UKGE 90 =« - Oui Je LAdore F
UB40- Virgin (Sparca Florida) Bizz Nizz- Cooltempo (MCA Music) Pauline Ester - Poiydor (Ducomte/PolyGram)
23 v o I Still Haven’t Found What I'm Looking For  UHiN 57 o - Don’t Wanna Fall In Love = 9] » v How Am | Supposed To Live Without You G8SuPolr
The Chimes- ¢8s (Blue Mountain Music) Jane Child- Warner Brothers (Radical Dichotomy/Warner) Michael Bolton- ¢as ($BK Aprif Music)
2 4 - Enjoy The Silence FGBSpAChDGr! 58 x» ; Something Happened On The Way To Heaven  xcani 92 0 N Vattene Amore /
Depeche Mode - Mute (Grabbing Hands/Sonet) Phil Collins- Virgin/WEA (Phit Collins/Hic And Run) Amedeo Minghi & Mietta- Foni Cetra (Nuova Fonit Cetra/Yor)
25 2 - Policy Of Truth UKGBSpich! 59 & - It’s Here OChSWDAGr 93 IB The Free Style Megamix s
Depeche Mode - Mute (Grabbing Hands/Sonet) Kim Wilde- MCA (Rickim Music) Bobby Brown - MCA (Cal-Gene/Virgin/MCA)
26 - v Le Temps Des Yeyes ] IB Le Gambadou £ 94 IB Sans Un Remords £
Les Vagabonds- Carrere (Editions Oriando) Patrick Sebastien- M (Francis Vacher) Pacifique - vogue (Xyia)
27 EI Opposites Attract UKFeBD6r 6' % oW Paint It Black &4 9 5 w 8 Vision Of You K
Paula Abdul- vigin (Virgin/Ollie Leiber) RoIIing Stones- Decca (ABCKO/Westminster) Belinda Carlisie - Virgin (Furure Furniture/Shipwreck)
o ; Doin’ The Do U 62 o - Kissing Gate w 9 E» Mon Enfance f
Betty Boo- Rhythm King (Rhychm Kingflnguiry/Carfin) Sam Brown- A&M (Rondor/Wayblue Crusoe) Kashtin- 8MG Ariola (Editions Georges Marie)
29 » s Se Bastasse Una Canzone GARACH 63 o , Yaaah! kg 97 » 4+ All Around The World P
Eros Ramazzotti- DDD (DDD/Una Lira/Scorribanda) D—Shake- Go Bang (Frontdyk Music) Lisa Stansfield - Arist/BMG (Big Life Music)
30 5 4 What's A Woman BHAChRoGr 6 4 « 5 Take Your Time K, 98 « , Cradle Of Love GChPofil
Vaya Con Dios- BMG Aricla (Vaya Con Dios/BMG) Mantronix feat. Wondress- Capitol (MCA Music/Copyright Control) Bi”)’ ldol - Chrysalis (Chrysais/Copyright Control)
3 T A Dream’s A Dream UKGBHACh ONFie] 65 o s Atm-Oz—Fear A 99 B The Masterplan o
Soul 1l Soul- 10 Records (Various) Atmosphere- USA (USA Import) Diana Brown & Barrie K. Sharpe- London (BMG/Virgin/Copyright Control)
o o The Only One | Know U 66 o v | Don’t Know Anybody Else FopACKDG 100 « - Softly Whispering | Love You %
Charlatans- Situaron Two (Warner Chappell} Black Box- de/Construction/RCABMG (Incersong Music) Paul Young— CBS (PolyGram Music)
33 A B Ding Dong GACH 67 5 Herzilein G | UK = United Kingdom, G = Germany, F = France, Ch = Switzerland, A = Austria, | laly, $p = Spam, H = Holand,
Erste Allgemeine Verunsicherung - £M Bianko MusiWintrup Musik) Wildecker Herzbuben - HansaBMG Ariola (PrimarHznss) B = Belgum. Ir = Ireand. Sw = Sweden, D = Denmark. N = Norway, Fi = Finand. Po = Porcugsl, Gr = Greece.
= NEW ENTRY
e " [NE 2
Y 2 Star r 68 @ 2 Express Yourself O = FAST MOVERS

m = RE-ENTRY

The Eurochart Hot 100 is compiled by EMR in cooperation with Buma/Stemra. The ghart is-supponted by the European Committee of CISAC. © EMR/Buma/Stemra - All rights reserved.




il BREAKOUTS IR | SINGLES 1N ]|

ATIONAL HITS READY TO EXPLODE! MEDIA

: TR R TR R B e N Y T
uk & ireland O it - m | UNITED KINGDOM | Yorld In Moton Killer Hsar e Drwnmer{Get Widied)

yZTITIT

' D K New Orirgnd Wod Cip S i ot ko g Vo)
ieb! Di ity (1990's Ti
Chad Jackson Extrabireit Ko || Edoardo Benmato & Giamra Namml | GERMANY RmmeanIeiDEh  [lfrni10s Do ForThe Gurs) e S
Hear The Drummer (Big Wave/UK) Foeger Gruest M Der Some (Metronome/Ger) Helose Omour (cas) W L) | FRANCE Sacrifice CEst Toi Qui Ma Fait Bo Le Lavabo
| Eiton John Berhard Brink Patrick Sebastien | I"ﬂ'“ S;'zt';sm —— L EMI el . I parleo —
S o i W i) ot 0 | i o | ITALY Ui ot Lcasandlc
Pop Will Eat Itself Sandra Francois Valery | Giorgio Moroder Project | o e = Tt
Touched By The Hind Of Cciolna (RCA/BMG/UK) Life May Be A Big Insanity (Virgin/Ger) C'Est La Meme Chanson (WEA) To Be Number One (Sugar/Virgin) | SPAIN e o rnge (. Sup G Ak
MC Tunes Vs. 808 State | | Westbam || Felix Gray & Didier Barbevilien ‘ Eros Ramazzotti L . Paint It Black hi e Bastase Una Canione o What's A Woman
The Only Rhyme Thac Btes ZTTUK) | | The Roof Is On Fire (Foydor) A Toutes Les Files (MG Ariob) | Se Bastasse Una Canzone (DDD) | HOLLAND oo Sores Parog) B R BGA Y ConDos 846 At -
| What's A Woman Insieme 1992 © | A Toutes Les il
‘ | B BELGIUM Bt Vo o 1 Yorrr
| . | B Vi o s 846 A oGt @ o D Butesen (i) ]
—_— Velvet e
m scandinavia benelux e SWEDEN oS Fongyora Dol Make Love To You w»hiﬁiﬂ' e Ollims
‘ | A HOT HI T7 DENMARK b e Hething Compares 1V e
| Cetuiavo Svullo Candy Dulfer | THIS COULD BE NORWAY lackiyelust Vogue 15til Haver't Found What Im Looking For
| So Strange (Blanco ¥ Negro) Ride On mu::&w) S:mn;y (BMG Ariola/Hol) | YOUR OWN FI&LAiND Vogue O Belll - 77&”“’" —
Luz Tomas Ledin onfetti's | ' | vy oo (55 eyt . |
El Tren (Hipavox) || En Samlingsmix (Record Station/Swe) Put "Em Up (UsA/Bel) | HOT BREAKOUT! IRELAND Put ‘Em Under Pressure Give It A Lash Jack The Game
A | Sons Of Angels Y- Shake ; FOR ALL INFO | 1:;::;::»“ St M) ; 4:3anwz‘rvs\w)W(DwM T Herores e |
Catina (i) i Cowgil (WEA) | rah (c: sla:mma | CALLMa&M's  MUSIC SWITZERLAND s B Ao s (VR
Treepoli astrom | Koos Alberts SALES DEPT. ——— : -
| Lobo Del Astalco (A5P4) || Al Har Fel(ittrSwe) | Helewn s eooiVor Taren CNRHe) | AMSTSERIE) AM: L& AUSTRIA Ly o S
1 | 4 | 131.20.6691961 MEDIA GREECE :"Z'ﬁ"“‘wf" iéD;f"'““D”"“
PORTUGAL Tl e e coperes 11 by 2 Now (Remi)
EUROCHART

E‘PE'C ALBUMS IN

top3

faec
[ e S bike Ouied o
[Anionelo Vendea 70 New Kids On The Biock i MEDIA
5”575 B N P
Le Temps Des Yeyes anges 3 Ngel KennedyiEco 2
fAim -~ Fear 65 Lis Hommes Qui Psienc © ocss nernation o ok-on 5
: Becier The Dot You Koow 15 Melode D'Amour 52 e 8 Oneward 0
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Co-Operation Lead

The ongoing debate over the rela-
tionship between record com-
panies, the media and artist
managers was continued by the
‘Promotion Commotion’ panel,
which was chaired by Theo Roos,
president of BPI Communica
tions Europe.

Lutz  Ackermann,
music at NDR 2 in West Germany,
began the discussion by giving
three examples of the gap between
record companies and radio sta-
tions. ‘“We organise an annual
festival for new talent, where
some 50 bands perform, but no
record companies attend the

head of

Radio stations throughout Europe fail to provide airplay for national artists in line
with those artists’ record sales, said MCA Music Entertainment Group chairman

A Teller during his keynote speech "World Radio: Mirror Image Of America Or

An Original Statement " Caliing the trend " srgn:ﬁcantand:larmmg he said its ef-
al

fectis

will offer “a single, hom

ogeneous
worldwide. See M&M June 9 for full story.

Many new bands are incapable of
playing live or of giving a good in-
terview, according to Marijke
Klasema, producer at the Dutch
pan-European production com-
pany IDTV. Speaking at the ‘See
The Music, Listen To The Picture’
panel, which was chaired by MTV
Europe’s MD Bill Roedy, Klasema
suggested that record companies
should ““babysit’* acts for longer
before letting them do TV.

However, Klasema did agree
that there is a conflict of interest
between record companies and
TV. She admitted that the latter
are only interested in the latest
sensation, while record com-
panies are making long-term in-
vestments in music.

Chris  Griffin, international
GM of Virgin Records UK, told
delegates that neither the record
companies, or in many cases the
artists, are in tune with the needs
of TV and outlined some of the
problems record companies and
artists encounter on TV: a lack of

° ‘IM‘
s To Good Promotion =
mMC
by Marc Maes
event. Meanwhile, we also try to
introduce our audience to album N
tracks, new or old, that fit into
our format but often the product E
is not even in the shops. Take for w
instance Mecano’s Hijo de la 5
Luna, a record which really made
our listeners beg for info. The |
record just wasn't available?”
The third example Ackermann
gave related to NDR’s December
rock and pop show for established
national and international talent.
He said that although new acts
were given a solid powerplay sup-
port two months before the - ‘
festival, record ies con- ion C - (1-r) Bernard Batzen; Richard Denekamp; Tony Powell;
Theo Roos; Barry Matheson; and Lutz Ackermann.
centrate only on the top artists. festivals like NDR’s are very im-
Tony Powell, MD at MCA UK, | portant, and that in the end, it is
replied that only better co- | the artists who suffer from the
operation between the record | poor relationship between radio
companies and the media, plus | stations and record companies.
the availability of the record, | He said that, in his opinion, it is
| could solve the problem the role of managers to see their
“Istill think it is strange that an | product is released abroad.
important station like NDR The role of the manager in
should play music which is not | breaking an artist abroad was also
available through the record com- | illustrated by Bernard Batzen,
pany,’ said CBS MD Richard | manager and booking agent for
Denekamp, “‘but, moreover, you | Mano Negra: “I try to co-
should understand that not | ordinate with both the record
everything on radxo can be pur- | company and the publisher before
chased by retailers going to another country, and I’'m
= Barry Matheson, manager of | convinced that it is the manager’s
s and ulnma(e/y boung Tadio. formac | Scandinavian act Dance With A | role to check out the release
| Stranger, added that radio | schedule and marketing plans
e — | before taking an artist abroad:”
Record Companies Vs Television | e T
p are a difficult band to categorise
by James Bourne and so he invites programmers
and programme directors to their
gigs. “Only MTV really sup-
ported us, they have more adven-
turous programming than any
other outlet, proving that the
media can be successful and still
% take risks” said Batzen
Powell said the situation would
% improve if both parties talked
W more to each other. He said the
' record company should promote
1 the artists, the managers should
Y 450 3 provide a strong base for the
record-companies.
P ‘ i ?’r_omplu% h} SA(?E?{YS media
See The Music- (1) Chrs Grffin; R Dolezal Marike Kiasemo, and 8i Roeay. | "€12t10nS manager Eric Dufaure,
the panel also agreed that the in-
artistic control, poor sound quali- | ~ Video and TV producer/direc- | teraction between record com-
ty, unflattering camera angles, | tor Rudi Dolezal of DORO Pro- | pany, agent and publisher plays
and “‘waiting around in the studio | duktions, was equally frank. He | an important role. Denekamp
all day”. criticised TV companies for show- | concluded: “I want more good
For these reasons, he said, | ing no real interest in long-term | managers, so that record com-
many big artists are far from | projects while wanting to confirm | panies can increase involvement
eager to do mainstream TV and | scheduling months ahead. He | in promotion and marketing. In
prefer to rely on video exposure. | suggested the need for more flex- | certain territories it is more im-
However, Griffin added that TV is | ibility and co-operation between | portant to have a strong publisher
still the single most important | TV producers and record com- | because A&R deal with too many
promotional tool for a record. panies. [ | acts already.” O
IM&MC five
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Marketing Radio - Be Creative, Says Haas

by Volker Schnurrbusch

A call for a more creative ap-
proach to marketing radio sta-
tions was made by Mike Haas
during his keynote address, entitl-
ed ‘Keeping Your Market Share’.
Haas, who is programme director
at the West German private sta-
tion Antenne Bayern, told broad-
casters that there are three
elements which must be con-

sidered if a marketing plan is to be
successful.

They are: “The inner surroun-
ding”, the music, format, playlist,
rotation etc; “‘the competitive sur-
rounding”, the policy of other sta-
tions in the broadcasting area;
and “the listeners’ universe”,
their personal situation, econo-
mics, politics etc.

Haas, who has worked as a
consultant to several stations in
‘West Germany, also stressed the
importance of an in-house pro-
duction department and an effi-
cient promotion team. He added:
““Whatever gets you to the top [of
audience ratings] will not keep

you there. What counts is what
you keep, not what you have”

In West Germany, media agen-
cies base their decisions only on
the widest audience reach, accor-
ding to Haas, but he says this is
the least creative approach to
radio marketing. He also com-
plained that stations have no in-
fluence on how they are marketed
to the advertising industry and
said he would prefer a more
qualified and specific analysis of
the individual strengths of an
outlet. But even the owners of
radio stations are only interested
in general audience reach, accor-

ding to Haas.

The marketing strategy for
Antenne Bayern was based on the
decision not to enter into direct
competition with the numerous
local stations, but to take over
70% from public pop channel BR
3 and 10% from MOR station BR
1, he said.

After a study of the Bavarian
market, Antenne Bayern went for
a 20-30% market share in the
countryside, while trying to gain a
10% share in the cities. It now has
477.000 daily listeners and is aim-
ing for 500.000. To achieve this,
Haas said the station is involved
in local activities and is doing ex-
tensive promotion.

Keeping Pace With New

Europe’s first automated station,
Sky Radio in Holland, was
represented at the radio workshop
‘Radio 2001, A Digital Odyssey’,
by operations manager Ton
Lathouwers. He told delegates:

Indies In The Spotlight

by Gary Smith

Without well-organised distribu-
tion for independent product,
radio has no case to answer; that
was the most important point to
emerge from the industry
workshop, ‘The Battle For In-
dependents’, chaired by Factory
communications MD  Tony
Wilson. Ruud Jacobs, MD of
leading  Dutch  independent
Boudisque said: “If you don’t
have distribution capable of cop-
ing with the demand created by
heavy rotation on a major station
then you don’t deserve airplay.”
This point was reiterated by
Bertrand Blaha, MD of French
distributor Danceteria. He said
that due to the comparative
newness of the French indepen-
dent scene, the most an indepen-
dent release could sell in France,
evenif it was a hit, would be about
40.000 copies, while a major label
release could sell up to 500.000.
The importance of pluggers,
and the value of personal contact
as opposed to mail-outs, was put
into perspective by Buddah
Kraemer, producer/editor at Ger-
man public broadcaster WDR.
He said that without it, a record
stood approximately a 1% chance
of getting onto the playlist. He
added that since the basis of the

IM&MC six

German charts had been changed
to include airplay, DJs were often
asked to “‘help” records into the
charts with strategic plays on
monitored shows.

The issue of dance music’s
““programmability’ also came up
and again Kraemer had a very
definite opinion: “‘Dance music is
creating a discrepancy between
the music and radio industries.
The production of these records is
aimed at the dance floor and
when a radio edit is provided, all
they do is shorten it without alter-
ing the mix to take down the level
of the drums.’

Jacobs agreed: “Even the
Dutch DJs that do like that sort of
material are scared to play it.
Many of these records are broken
through clubs and shops, and
radio only plays them when they
are already well into the top 40"

All speakers, including Fabrice
Absil, MD or Fairplay Promotion
in France, agreed that there is a
bright future for the independent
sector. However, they said that
contracts must be designed to stop
major labels from poaching top
artists, and that the possibilities
of unification through distribu-
tion companies should be examin-
ed.

by Hugh Fielder
“Automation is highly cost-
effective and the station is run by
seven people, including advertis-
ing staff?”

Sky’s music selection is by
Generation 11 and commercials
are stored on hard disc. The heart
of the station is a Paul Shafer
automation system. The music is
recorded on video cassette using
PCM digital system with 80 Beta
machines.

However, Andy McHardy, MD
of Broadcast Software Lid, told

Technology

hear the last three songs played on
the station. He said this enhances
a station’s identity without requir-
ing staff to handle calls.

Both Economos and Robert
Uhlmann, chairman of Broadcast
Data Systems, spoke about new
systems that can monitor stations
simultaneously and report which
records are played and log com-
mercials. Both agreed that the

in their infancy
and were not likely to be introduc-
ed in Europe until the results of

Radio 2001 - (1)
Lathouwers; and Robert Uhlmann.

the panel, which was chaired by
NOB Radio MD Paul Smits, that
he preferred the “live assist”
method where music, commer-
cials and other programming
elements are brought together on
one machine. This allows
presenters to concentrate on their
own contribution, he said.
Andrew Economos, president
of Radio Computing Systems,
outlined Radioline, a system

where listeners can phone in and

their American experience had
been analysed.

Peter Jackson, chief engineer at
UK’s Capital Radio, said that it
would soon be possible for inter-
views and other material to be
recorded onto disc and digitally
edited on a portable computer.
The completed file could be sent
to the station using a modem on a
normal phone line, but with much
better quality. m]
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Eastern Europe - The Problems & Potential

by Jacqueline Eacott

Tony Hollingsworth, who chaired
the panel ‘A World Full Of
Eastern Promise’ and is MD
Tribute  Productions, opened
discussion by saying: “My per-
sonal opinion is that there is real
value [in Eastern Europe], but
that at the moment, it’s silver and
not gold that we're looking at!”

Martin Brisac, who is responsi-
ble for development at Europe 1
(which is, through the Europa
Plus stations, already present in
Moscow and Prague, where it has
a 45% market share and 900.000
listeners daily) emphasised the
creation of “national radios, to
broadcast in the national
language. It’s a matter of respect
for the people we're working
with”,

However, Brisac also pointed
out the financial risks involved.
“It’s arisk we have to take. But it
is a problem, especially when
we're faced with constant changes
in senior management, legal
regulations and internal battles
between the Ministry of Telecom-
munications and state broad-
casting companies. And on the

business side, everything has to be
learned again. It’s very difficult to
find people to manage the sta-
tions on a daily basis, and to han-
dle the programming and DJs!”

This lack of resources and in-
formation - both technical and
economic - combined with the
difficulty of predicting the future,
underlined the panel discussion.
And the lack of media experts in
Eastern Europe was a subject fre-
quently raised.

Potential investors in the West
discussed the difficulties of doing
business in an unknown market,
while the primary Eastern Europe
problem, as voiced by panel
member UIf Drechsel of the East
German youth station DT 64, ““is
that we just don’t have anyone to
answer your questions, or even
our own. We have no manage-
ment, we have nothing. And of
course when a Western investor
proposes something, we have no
idea if the offer is good or bad. At
the moment anything looks good
10 us”

But from a Western point of
view, and as Brisac admitted, only

major and highly successful com-
pa such as the Europe 1
group, can currently afford to in-
vest heavily in joint ventures
where profits are unlikely to be
seen for some time. Brisac also ex-
pressed  disappointment  that
Western record companies have

v
Eastern Promise - (1) Ulf Drechsel: Armen Oganesyan; Tony Hollngsworth; Rus-

sian interpreter Jelena Hoegen; and Vadim

been slow to take up the challenge
of Eastern Europe.

Convertible currencies aside,
one of the main points expressed
by Armen Oganesyan, editor-in-
chief of the English-language ser-
vice of Radio Moscow, was that
Westerners should recognise the
new freedom and willingness of
Soviet journalists, who have ex-

perienced “‘a new dynamism, a
renaissance”, and exploit this.
“I’s vital for us to find reliable
partners, with a vision that goes
beyond quick returns. We are
ready to co-operate, to meet the
commercial challenge!”

As discussion centred on the

Yurchenkos,

likely changes to the Soviet
economy, estimates on when the
rouble would become a converti-
ble currency varied from 18
months to 8 years. Therefore, as
all agreed, Eastern Europe re-
mains, and is likely to remain for
some time, an unknown, un-
predictable and exciting market.

Narrowcasting No Answ

by Chris Fuller

While conceding that nar-
rowcasting is forced upon stations
out of economic necessity, US
radio consultant Jay Trachman
told the ‘Broadcasting, Nar-
rowcasting  Or  Typecasting?”
workshop that the concept had

similar formats: “When there are
adozen or 20 stations available on
the radio band for a listener,
you'll have one playing light AC,
one playing presumably heavy
AC, one playing oldies-oriented
AC, and on and on.

Narrowcasting - () Marc Garcia; Steve Sazman; oy Trachman; Machgiel Bak-
ker; Al Munteanu; Herman Stumpert; Susan Berkley; and Bo Berg.

already been taken ““way too far”’.

Looking at the US model,
Trachman, president of
CreeYadio, said the result of sta-
tions looking for a different
musical niche than their com-
petitors was an abundance of too-
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“We as broadcasters and con-
sultants have convinced ourselves
that these differences are mean-
ingful..but to an adult listener,
who cares very little about radio
and isn’t involved in the business.
odds are that all those formats

er To Poor P

sound essentially alike!”

‘Trachman suggested that better
presentation as opposed to slight
format differences is a better way
of building listener loyalty. But
improved DJ training was re-
quired if Europe was not to follow
the US, where most ‘personality”
jocks ““tend to be little more than
self-indulgent chatterers”.

Another US radio consultant,
Susan Berkley, who has worked in
West Germany with Bavarian
commercial ~station  Antenne
Bayern, described her role as
“teaching jocks to be better sales
people, both for their station and
products that station may be
advertising. The secret is that
many of today’s broadcasters
don’t really know what business
they’re in. They think they are in
the business of spinning records
and in many cases are in love with
the sound of their own voice!”

Al Munteanu, presenter and
producer at West Germany's Tele
5 added: ““You can play any music
as long as it’s quality, but it’s the
personality that sells it. I find it
mind-blowing that in German
radio the industry does not work
on the basis of five-day-a-week

resentation

Angeles at KIIS FM, they have
Rick Dees in the morning from
06.00 to 09.00 and everything else
is secondary. It’s Rick Dees that
carries the station. What he plays,
I doubt that he may like that.
Nevertheless he sells the product
and that’s what it’s about.”

Hermann Stumpert, GM and
programme director at West Ger-
man commercial RSH, believed
strong DJs were important but on-
ly as part of an overall mix or ‘sta-
tionality”: “Success in attracting
an audience will depend on choice
of music, the voice, where the
jingles are, how the commercials
sound, where they are placed and
s0 on. I think that music comes
fxrsl’ ‘but all these factors go
towards making up the finger-
print of a station.”

Rock Over London MD Steve
Saltzman, who co-presented the
panel with Music & Media senior
editor Machgiel Bakker, suggested
Europe faced a ‘crisis’ in attracting
enough programming and presen-
tation talent to meet the demand
of the growing number of stations.

The panel also included Marc

French station Europe 2 and Bo

regular shifts as in the US. In Los

Berg, of The Voice in Denmark.0]

Garcia, programme director at =

ks
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Miles Copeland (right), president IRS Records, just prior to introdlucing Jon Akkerman's
new album "The Noise Of Art’ to the IMEAIC delegate
Communications Inc. Eurape, is next to Copeland.

. Theo Roos, president BPI

Jeroen Soer (right), director Radio
‘manager of aly’s Rete 105.

band M

manager Negra, thdnkmgMﬂ/Eumper
director of programmes Brian D/amond for the support the channel gave to his band.

IM&MC eight

Caught On Camera At IM&MC

All IM&MC plotography by Chris van de Vooren/Arjan Wijnstra.

Martin Schmitz (left), marketing director Star ¥Sat West Germany, with Doug Adam-
son, European director MCM Networking UK.

. with John Bronds, VP MCA

Jan Akkerman ploying live on the opening day of the IMEMC.
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B SPAIN & PORTUGALD .
SER Grows As Total Audience Declines

First figures from the latest wave
of Spain’s media audience re-
search study, Estudio General de
Medios (EGM), show a general
fall off in radio listening, al-

by James Bourne

though the top five stations have
not changed position. The survey
was carried out during March and
April.

| The continued growth of the

‘ SPANISH AUDIENCE FIGURES

Figures, in millions, supplied by EGM

First Survey 1990

Station March/April  Oct/Dec  %Change
Los 40 Principales  4.04 373 +8.6%
SER AM 245 2.82 -13.1% |
| RNE 1 216 266 -18.7%
| Antena 3 2.04 2.02 +0.1%
‘ Cope AM 175 1.82 -3.3%

Ibiza 92 Gets
High Media Profile

by Anna Marie de la Fuente

Ibiza 92, the annual three-night
pop music extravaganza, was
covered by both the SER and
state-run  Radio Nacional de
Espana (RNE). The two networks
taped the entire series of concerts,

s

The Creeps

held in the massive open-air KU
discotheque at the beginning of
this month.

SER’s head of music Rafael
Revert: “We will be airing the
concerts a week later on three
consecutive nights from 22.00 on-
wards” The pop station also
featured live interviews and blow
by blow accounts of the events,
RNE is considering airing the
concerts simultaneously on FM
stereo with two 75-minute long
TV programmes.

State-run TVE filmed the con-
certs for worldwide distribution.
Commercial rival Canal Plus was
also at the festival but music pro-
gramming ~ co-ordinator  Jose
Besteiro says since TVE had the

MUSIC & MEDIA - June 16, 1990
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exclusive they were limited to tap-
ing interviews and greetings of the
celebrities. Foreign TV networks
present were MTV, BBC and
BSB'’s Power Station (Palace TV).
Millions of people worldwide are

| expected to see TV highlights of
the festival.

Among the international acts
performing in the fourth edition
of Ibiza 92 were Paul Young, The
Christians, Beats International,
Aztec Camera, The Creeps, Im-
maculate Fools and The Cross. A
greater number of local artists

| participated this year including
Ole Ole, Rico, La Frontera,
Azucar Moreno and Tennessee.
Event organiser Pino Saglioc-
co, from the Creative Entertain-
| ment Group, says the number of
live performances has increased
with each edition of the festival;
““We eventually hope to eliminate
the playbacks and perhaps have
| the concerts aired live on TV

| Los 40 Principales network was
the most notable feature of the
study, with its audience up 8.6%
on  November/December 1989,
The survey only includes listeners
over the age of 14 and the EGM

SER’s AM station in Barcelona
is the most listened to individual
station in Spain with 508.000 liste-
ners followed by Radio Madrid,
then Los 40 Principales HQ with
412.000.

Los 40 MD Rafael Revert said
the survey showed that Los 40
Principales is Spain’s most listen.
ed to network overall between
09.00-23.00. Antena 3, also on
FM, was the most popular bet-
ween 06.00-07.00 followed by state
AM service RNE 1 between
07.00-09.00. SER AM took over
at 23.00-24.00 when Antena 3 was
‘ once again Spain’s most listened

| calculates some one million
under-14s also listen to Los 40
Principales.

to network

One interesting feature, which
could signal the beginning of the
end of AM dominance in Spain,
was the drop in total AM listening

FM audience rose 320.000 overall.

figures; they fell by 441.000. The |

| ONCE Brings In Rato
Programming Changes

Cadena Rato, which was bought
in April by the charity ONCE for
about Pta 5 billion (app. $US 49
million), is to change its name and
programming by the summer.
ONCE has confirmed that
Ricardo Vaca will remain Rato’s
director-general (Spain’s youngest
at 36). However, Miguel Duran,
director-general of ONCE and
| chairman of Tele 5, will take over
‘ as executive VP. ONCE president

Jose Maria Arroyo will probably
take the same post at Rato and,
| according to a ONCE spokesper-
son, journalist Albert Ferrer will

become CEO at the radio
network
Rato’s - programme  director

Julio Garcia Gomez says he ex-
pects to remain in his post and
thinks the new name and pro-
gramme changes will be announc-
ed this month. ONCE has also
promised to find the network a
new HQ and promises a big
publicity push in September.

‘With over 70 stations through-
out Spain, Cadena Rato is Spain’s
seventh most listened to network
with 582000 listeners. Its pro-
gramme content is mainly sports,
| news and magazines shows.

Spain will be actively par-

ticipating for the first time in the
11th New Music Seminar (NMS),
to be held in New York’s Marriot
Marquee Hotel July 13-18. The
Spanish authors’ rights associa-

Radio Futura - performing in New York
tion, SGAE, will be setting up a
stand to represent Spain in the

seminar, along with 30 other
countries,

SGAE press officer Juan
| Nebrera: “It is part of our ongo-

ing drive to promote the country’s
[ | music industry” A growing inte-

Spain Heads For NMS
With Bright Hopes

rest in Spain is reflected by two
conferences during the seminar,
which will focus mainly on the
Spanish market structure and the
‘ penetration of the Spanish market
in the US.

Spanish acts are also perform-
ing for the first time at the New
York Nights Festival, to be staged
in conjunction with the NMS.
Those signed up, as of press time,
are Ketama, Camaron de la Isla,
Raul Orellana, Ultimo de la Fila
and Radio Futura. O

N
E
w
S



MEDIA

LA, 800 FEATURING ANDY B,
““Squaredance In The House”

i1 AR NNN

Squaredance in the house

Uu

Andy B.

2
featuring

For listening-info pls call “69 Records”,
Martin Unger, tel.no. Germany (89) 98 49 26,

(adverusement)

JAM SOCIETY.
“’REFLECTIONS"’

Super ’Swingbeat’’ version
contact DURECO fel.: 31-2940-15321
fax.: 31-2940-18725 - M. Ruarus

(advertisement)
What RAP, BEETHOVEN, BRAHMS,
TCHAIKOWSKY, MOZART, WAGNER
and VIVALDI have in common?

classic o'rap
FLAGAANT ”‘-’5’:

| b,
b
0

‘CLASSIC O’RAP’
the sound of tomorrow!!!
Contact: Martine Levy - Scorpio/France

tell: 33,147 20 43 95 fax.: 33.1 49 52 03 78
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ROMISING ACTS
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WORTH WATCHING

AMSTERDAM
020- 6691961

Claire Castelin

Tellement Troublant (Trema/France).
Contact: Michel Bourdette/
tel:33.1.42560882/fax:42252528

This French singer produces rather delicate
pop-chansons. Good melody and a refrain that
sticks in the mind. Pleasant music with inter-
national appeal. Licence and sub-publishing
free except France.

Logic

The Final Frontier (Strictly Rhychm/US).
Contact: E&ME/Annette Luders/
tel:1.212.4897095/fax:2655726

Without doubt one of the best house records
from the US, where the scene producing such
material is still comparitively young. This
record is very much in demand by European
companies and it is already a case of hurry
while stocks last. Licence and sub-publishing
free except US.

Norma Loy

Frustration (Eurobond/France).

Contact: Just'In/Gracieuse Casta/
tel:33.1.40116099/fax:40116057

This French band make music similar to early
Roxy Music, but there the similarity ends as
their lyrics are much more hard-hitting. Anin-
teresting band who make pop music with some
edge. Definitely worth checking out. Licence
and sub-publishing free except France.

Mod On

Bad Vision (Outside/Switzerland).

Contact: Mod On/Michael Luginbuhl/
tel:41.31.251655 or 602765

One of the most interesting Swiss bands since
Wooloomooloo Aliens. They actually sound
very British, somewhere between Lloyd Cole
and the late 60s pop sound as characterised by
Traffic. Currently getting airplay on DRS 3.
Licence and sub-publishing free except
Switzerland.

1Know I Know (Teldec/West Germany).

Contact: Progressive/Rudy Holzhauer/tel:49.40.2291129/fax:2291126 |
Taken from the LP Crime And Passion Noville’s debut release is an
excellent slice of modern soul. The record has already been picking-
up good reactions in West Germany and with its combination of
powerful singing and an economical arrangement it indicates the
arrival of a class artist. Some sub-publishing available outside GAS.

Fun Fun

Give Me Love (Energy/ltaly). Contact: Energy/
Alvaro Ugolini/tel:39.6.384886/fax:381058
More strong house-based pop from ltaly. The
record is currently picking-up in the Billboard
Dance Chart and has the feel of a hit. A strong
chorus and a clean, punchy production.
Licence and sub-publishing free except
Benelux, Scandinavia, France, GAS, US,
Australia and South America.

Zouhy

If You Want My Body (Sad Mountain/West
Germany). Contact: Happy Valley/Mick
Franke/tel:49.5401.41334/fax:44862

One of the first releases on this new German
label is a solo effort. The music is best
described as funk/rock with a commercial
leaning. A tight production and a good collec-
tion of songs make this a very worthwhile
record. Licence and sub-publishing free except
GAS.

Beat The Stone

Beat The Stone (Step/ltaly). Contact: Miriam
Westercappell/tel:39.6.3251570/fax:352190
From the same production team that produced
the excellent New Beatless Medley comes a
house/dance number based on the Rolling
Stones Satisfaction. As usual a clever produc-
tion by Bonsanto, Pulga and Preti. A
straightforward fun record. Licence and sub-
publishing free except ltaly.

Harbour Kings

Tattoo (Fire/UK). Contact: Fire/Dave Bed-
ford/tel:44.71.3596141/fax:359966!

Although this band sound a lot like Echo &
The Bunnymen they can be forgiven because
the songs are very good. Atmospheric, well ar-
ranged pop with walls of jangling guitars and
great choruses. A fine debut. Licence and sub-
publishing still available in some territories.

Records mentioned on this page are by promising acts which have potential for breaking into the pan-
European market. The selection is done by the editorial team of Music & Medio. Radio & TV programmers
wanting to ploy the material mentioned here should be aware that not all records are necessaril released
in every territory. International A&R managers and music publishers on the look out for new dedls should
contact the original master/publishing owners. Country of origin and contact numbers are listed as known.
Those wishing to submit material to this section should send their records, biographies and photos to Music
& Media, Gary Smith, PO Bax9027, 1006 AA Amsterdam, Hollond.
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by Gary Smith

The Final Frontier by

Logic has been licens-

ed to Pacific Records

in the UK, Biscaya in

Scandinavia and Somersault in Canada.

Serious interest is coming in from several other

territories, so it seems that we might have
another dance hit on our hands here.

Observers of developments on the German

pop scene might have noticed a single by a new

artist, John Noville, called / Know, I Know. It

entered the DJ Top 40 Dance chart some weeks

(¥

At
-,:.‘/‘W

Fifa - Daftest World Cup Record Ever

ago and then dropped out and now it is back
in again and picking up airplay. The single is
taken from the excellent forthcoming LP
Crime & Passion, due to be released in June.
Noville makes a most unusual sound for a
German artist, funk with a distinct 70s soul
feel - and most importantly the songs are very
strong. Noville will be doing some TV work in

-
UK

o
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July (Dock 11 on July I and Maedschen

Maedschen on July 18, both shows are broad-
cast nationwide on ARD). There will also be a
club tour this September and a remixed 12" of
1 Know, I Know.

Also in Germany a new label definitely
worth keeping an eye on is 69 Records. The
label is part of the Jupiter Records group and

it is run by the group’s A&R director Martin |

Unger, who previously worked as label
manager of Solar for Intercord and also work-
ed for EMI. Their first release, Squaredance
In The House, is bizarre, starting off rather
like Malcolm McLaren’s Buffalo Girls with
fiddles, banjos etc but then, thankfully, it
turns into a rather more orthodox house
number.

Congratulations to The Stonefunkers, Swe-
den’s finest and funkiest rap act (and also fre-
quent visitors to Talent Tracks) who have
finally been recognised as a serious talent.
They have signed a deal for the world, ex-
cluding Scandinavia, with Warner Brothers.
More details soon.

There is the usual crop of World Cup
records coming up and certainly the wittiest so
faris House Of World Cup by Fifa. At least as
g0od as PWED's Touched By The Hand Of
Cicciolina and much funnier. Check it out.

Apologies to Discomagi was stated that
the sub-publishing rights for Pianonegro were
available, whereas in fact they are owned by
Warner Chappell and the licence is held for
the world by CBS UK.
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Licence free.
Contact: HSM Records, Berno Paulsson
tel.: 46.40510252 fax.: 46.46.184940

Issue 35
GREECE
ALTERNATIVE RADIO FORMATS

Publication date
1-9-1990

Advertising deadline
7-8-1990
*x k Kk Kk Kk Kk Kk K

Issue 36
SCOTLAND

Publication date
8-9-1990

Advertising deadline
14-8-1990
* k Kk k Kk Kk Kk K

Issue 37
HOLLAND I

Publication date
15-9-1990

Advertising deadline
21-8-1990

For Ad details
call (20-6691961)
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Aiming To Make A Millionaire’s Mark

by Gary Smith

Bruce Dickinson is
already a familiar face to
European heavy metal
fans as the lead singer of
Iron Maiden. After he
contributed a song,
tastelessly entitled ‘Bring
Your Daughter To The
Slaughter) to the
soundtrack of ‘Nightmare
On Elm Street 5, he was
inspired enough by solo
work to write all the
songs for his debut LF,
“Tattoed Millionaire)
within two weeks.

MI is keen for the record to
cross over into mainstream
programming and Neil Cox, inter-
national marketing manager at
EMI UK, believes that the al-
bum’s second single, a cover of
the Mott The Hoople hit All The
Young Dudes, will do the trick.
Cox: “The first single, Tattoed
Millionaire, has been played on
mainstream daytime radio but the
follow-up will provide a major
breakthrough’”
A lot hinges on the tour and

Dudes will be out at the same time

as the band start out in mid-June.
As Howard Johnson, European
marketing and promotion mana-

ger at Sanctuary Music - Iron
Maiden’s management company -
rightly points out: “Although
Bruce’s name is known he is in

effect a new artist, so the music
has to cross over from rock
format stations.”

The record has already been

selling in the sort of territories
where rock acts always do well -
Germany, ~ Switzerland ~ and
Sweden - but the affiliates in

Jum

Chrysalis has a deserved
reputation as a label that
goes for quality rather
than quantity. An
honourable idea, but one
that can set their
marketing and promotion
departments some serious
challenges. The company
has just released the
second World Party
album, ‘Goodbye Jumbo)
and now it has to make
sure that a record that
has been getting rave
reactions in the press does
not go unnoticed by the
general public.

he marketing of World

Party is made more difficult
by Karl Wallinger, the man behind
the project, who shows little inte-
rest in the promotional aspects
related to selling music.

It is three years since his debut
LP, Private Revolution. Because
of delays in finalising the marke-
ting campaign, the release for the
latest album has been put back
twice by Chrysalis, which has

brought out Goodbye Jumbo
prior to any single.

Phil Patterson, international
marketing manager at Chrysalis
UK: “We decided to release the
LP first because most people
within the company agree that it
contains no bad tracks. We
received good reviews but when
the issue date was put back there
was a danger that we would lose
the momentum. The media
already had pre-release cassettes
and, in the end, no announcement
about a single seemed to increase
expectations. This was helped by
the fact that, although we asked
them not to, radio stations on
both sides of the Atlantic were
playing tracks and not identifying
the artist - and then they were
getting strong phone reactions.’

So, finally, the LP is out and
the band have just returned from
two weeks of showcases in the US
and are doing the same in Europe.
Last month, World Party
performed at the IM&MC in
Amsterdam. A teaser campaign
continues until the official tour
starts at the end of June. Then the
band are back to the US with

bo Party For The World

France and Italy are working hard
to make sure the relcase docs not
20 unnoticed. In Italy, they are
working with VideoMusic. The
Italian music channel has made a
one-hour  documentary about
Dickinson, his recently published
book, Lord Iffy Boatrace, and the
singer’s passion for fencing. The
programme will be shown three
times in the five days preceding
the Milan show.

Iron Maiden have a big fol-
lowing in France and that has
meant the LP has been well
received. Cox again: “The French
situation is quite encouraging.
The company made a jewel bag
with Bruce’s signature on it as a
presentation package for DJs. It
proved very popular and several
other affiliates have used the idea.
We also sent out copies of the
book which, as well as helping to
keep Bruce’s profile up, has been
useful as an extra promo item.”

In Germany, ‘Dudes’ will be
released through Hit Test who
guarantee that all radio stations
will be quickly and efficiently
serviced with the record.

Sinead O’Connor in July. The | heavy airplay. There will also be

first single, Message In The Box
was released on May 29 every-
where except the US and Holland.
The Dutch affiliate, like its US
counterpart, is issuing Way Down
Now because Radio Veronica, the
country’s leading contemporary
broadcaster was giving the song

heavy rotation on MTV.

The campaign is now up and
running and includes an in-store
campaign that plays heavily on
the LP sleeve. But, according to
Patterson: ““It’s quality music and
we don’t want to hype the pants
offit”.
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Rockhaus

m Signed: Teldec worldwide.

m Publisher: Edition Autarc.

m Management: Kick Manage-
ment, Cologne.

u New album: Gradenlose
Traeume.

m New single: Wohin.

m Producer: Guido Vitale.

Formed in 1978, Rockhaus quick-
ly became one of East Germany’s
most contemporary and popular
rock  groups.  Gnadenlose
Traeume is their fourth album
and the second to be released in
the West.

Rockhaus’ contemporary

® Marketing: advertising cam-
paign in the music press and
the group will undertake a
radio interview tour this
summer.

m Tour: the band are currently
playing in East Germany and
are planning an extensive tour
of West Germany in July.

The Last Tribe

= Signed to Indisc.

® Managed by Roland van
Campen Hout.

® Debut album: The Last Tribe.

® New single: To0 Late To Say.

m Recorded at Jet Studio in
Brussels, Belgium, produced
by the Last Tribe and
engineered by Mark
Maerschalk.

® The LP was released on May
7 with the CD following on
May 22. Distribution outside
Belgium is through Indisc
Holland.

m The band will be touring the
summer festivals.

The Last Tribe unite four com-
pletely different musicians in an
experiment of sound: violin
player Philippe de Chaffei de

Courcelles; percussionist and
sampler  programmer ~ Walter
Metz; rock drummer Cesar

Jansen; and blues veteran Roland
van Campenhout. The resulting
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straight rock differentiates them
from many East German groups
and with competent help from
producer Vitale, Rockhaus are
now in a position to offer their
West German counterparts con-
siderable competition.

album offers a mix of percussion,
blues guitar and gypsy violin.
Although it is unlikely Indisc
will find a no. I chart hit on the
LP, the band claim they are turn-
ing the fashionable ‘World Music’
tag into the real thing. Certainly
not a typical Belgian pop band,
this might prove to be an asset
when it comes to crossing borders.

Pauline Ester

m Signed to Polydor.
® Managed by Polydor product
manager Catherine Har-
douen, Paris.
m New album: Le Monde Est
Fou.
New single: Oui Je L'Adore.
m Recorded at Studio Decibels
in Paris, mixed at Studio
Acousti by Paul Scemama
and Jean-Marc Pinaud .
Initial marketing plan includ-*
ed an advertising campaign
on TV channels M6 and
MCM and on local radio.
Release details: France,
Belgium, Switzerland, Canada
and Japan.
Tour plans: dates around her
native Toulouse. No major
tour likely before 1991.

Ester’s first album, Le Monde Est
Fou, follows the success of her
first single, /f Fait Chaud, releas-
ed in the summer of 1989. The
new single, Oui Je L'Adore, con-

| T

Scialpi

m Signed to RCA.

® Management: Teatro E
Musica Rome.

w New album: Trasparente.

m Recorded at Studio D, BMG
Ariola Rome. Produced by
Franco Migliacci and Scialpi.

® The new album is being pro-

moted with TV advertising on
the music channel

VideoMusic and radio adverts

on the Rome-based commer-

cial network Radio Dimen-
sione Suono. Scialpi will be
making several summer TV
appearances on both state and
private channels.

Scialpi will tour throughout

Italy later in the year.

Trasparente has been released

for the home market only.

Scialpi signed with his current

company in 1983. He has

released six singles and four

LPs for them so far. His 1988

single, Pregherei, enjoyed

chart success on both the
home market and in West

Germany.

Scialpi has changed his image a
little over the last two years. While
still retaining pop appeal he has

tinues in the same style of
seasonal summer pop. Both
singles are included on the album.

The majority of the tracks have
been co-written by Ester and
Frederic  Loizeau.  Loizeau
(guitars, vocals) is also part of
Ester’s band, which also includes
Patrick Kessis (guitar), Michel
Deredec (keyboards programm-
ing) and Paul Scemama (backing
vocals).

exposed himself to a wider au-
dience. This was helped by his role
as co-presenter on the recent

‘Rafaella  Venerdi,  Sabato,
Domenica’ series screened on
state channel RAI 2. Scialpi was
involved in writing all 10 songs
contained on the album which has
sold 40.000 units so far.
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almost Chic-like chorus and
heavy bass sound. The single’
sees the re-emergence of New

PW.E.I
Touched By The Hand Of Ciccioina - RCA
e s

WEI

L T

A pumping dance instrumental
dedicated to the ltalian porn star
turned MP. Horns and sampled
opera vocals give the song a
Mediterranean feel.

Romi & Jazz

One Love One World - Chrysals

This SAW-produced female two-
some make strictly commercial
dance music. They sound like
Sonia collaborating with D-Mob.
Clever stuff.

The Blow Monkeys
Springtime For The World - RCABMG
Heavy orchestration and pas-
sionate vocals dominate this at-
tempt to create an anthem for the
90s. Dr Robert and his men come
very close. Could be everywhere
this summer.

Sam Brown

Kissing Gate - A2M

Once again a brilliantly sung pop
rock ballad. Lots of violins and
piano on a number with a similar
bluesy feel to her first hit Srop.

Wilson Phillips

Hokd On - 58K

Melodic, well-crafted and ex-
tremely catchy. Everything you
would expect from a band made-
up of daughters of rock stars.

SINGLE OF THE WEEK

She Rockers
Do Dat Dance - five
This duo should give Salt 'N Pepa
and the Cookie Crew some strong
competition. Their vocal delivery
is punchy and committed, while
the musical backing, courtesy of
Jo Bogaert from Technotronic, is
ure pop music. The song has an
the characteristic Technotronic
’s B-side called How Sweet It Is
York producer Todd Terry.

And Why Not ?

Something U Got - kiznd

No tricks on this record. Drums,
bass and guitars create the basis
for a melodic pop rock song with
Bros-like vocals.

Sanne

Love Is Gonna Cal - Virgin
Denmark’s Sanne sounds like a
Kylie for grown-ups; good melo-
dies, slick production and a
dance beat with a mature feel
provided by producer Greg
Walsh. Very pleasant song.

The Neon Judgement
Alaska Highway - Py It Again Sam
Gloomy vocals dominate a slight-
ly off-beat pop song from Bel-
gium. Weird, but melodic and
entertaining.

Satoshi Tomie

1 Loved You - FFRR
Frankie Knuckles mixed this
ultra-sweet  soft and  super

smooth soul song.

Julien Clerc

File Du Feu - Vigin

In one way this is a typically
slushy French ballad but it is sav-
ed by Clerc’s classy delivery and a
straightforward, unfussy arrange-
ment.

Carlton

Do You Dream - FFRR

A house-based dance track featu-
ring sweet soul vocals and some
pleasantly melodramatic  or-
chestration. A similar ambient
approach to The Beloved.

World Party

Message In The Box - Chrysals

One of the more Dylan-esque
numbers from the LP Goodbye
Jumbo with a chorus that sounds
like The Eagles. An easy-going,
melodic pop rock song.

most individual use of samples.

ALBUM OF THE WEEK

Snap

World Power - Logic/BMG

The debut LP by this German-
based group indicates that The
Power was not just a one-off. All
of their material has a similar con-
struction to the aforementioned
debut - brain crunching mid-tempo
rhythms, impassioned vocals and a
. Nearly every track here could be

a single and, despite the unremitting power of the production, the
music is never cluttered. State-of-the-art dance/pop for the 90s.

Ladysmith Black
Mambazo

Two Worlds One Heart - Warner Brothers
It is not often that an album of
African pop (Hi-life) comes out
that is likely to have wide appeal
to a mainstream Western Euro-
pean taste. This LP though, like
King Sunny Ade’s seminal Ju Ju
Music, will hopefully advance the
popularity of the genre. Their
harmonies are of course well
known, due to their collaboration
with Paul Simon but tracks like
Township Jive and the George
Clinton-produced  Scatter The
Fire prove that they are also
respectable songwriters.

Kill For Thrills

Dynamite From Nightmareland - MCA

The gap left by Guns N’ Roses’
recording absence is rapidly fill-
ing up. Firmly rooted in the same
driving, pumping streetwise rock
& roll, KFT’s sound is haunting
and unrelenting. The songs are
angry observations of the way
people deal with the realities of
modern-day life. No theatricals
here, just rock with a dirty edge.

The Icicle Works

Permanent Damage - £ic

Their first album for Epic opens
with an up-tempo pop song call-
ed [ Still Want You, a devilishly
catchy song with a 60s guitar riff.
And so it carries on, most of the
tracks lyrically are centred a-
round love lost but the effect is
uplifting due o the energy that
has gone into the music. All the
numbers are short, sharp and to
the point while songwriter lan
McNabb undoubtedly has a way
with a tune. Best are / Still Want
You, I Think I'm Gonna Be OK
and Permanent Damage.

Etta James

Stickin' To My Guns - kiand

On her second LP for Island
records, James proves that after
30 years in the business she still

has much to offer. The material is
definitive R&B with a big, brass-
filled sound - topped-off of
course by James’ classic voice.
The material, written by a num-
ber of contributors including
Dobie Gray, Isaac Hayes and
James herself is good and the
production, by long-time col-
laborator Barry Beckett is per-
fect. Try: Yor Good Thing and
Stolen Affection.

Ice MC

Cinema - DWA

The latest in a long line of dance
material from the increasingly
important Discomagic is a collec-
tion of highly commercial hip-
hop that occasionally strays into
house territory. There is little or
none of the aggression of US or
UK rap and, although the
reliance on lists of names and
nursery rhymes is occasionally
annoying, at the same time the
quality of production by Robyx
means that there is substance to
at least some of the songs.

Sons Of Angels

Sons Of Angels - Aandc

A hard-hitting travel report from
this L. A-based Scandinavian
quintet. Lyrically, the band aim
below the belt, backed-up by
southern styled catchy hooks and
riffs. Not as brooding and tradi-
tional as Lynyrd Skynyrd, their
brand of boogie is funky and in-
fectious to a near party-like
degree. Having made a con-
siderable splash on the US air-
waves with the single Cowgirl this
album could see them do the
same in Europe.

Editor Gary Smith
Contributors Pieter de Bruyn
Kops and Machgiel Bakker |
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ow, I am much obliged to
the UK’s Punch magazine
for pointing out to me the follow-
ing fact. In 1976, the line-up on
BBC Radio 1 was: Tony Black-
burn, Paul Burnett and David
Hamilton. Now, in 1990, the line-
up on Capital Gold is: Tony
Blackburn, Paul Burnett and
David Hamilton. Just goes to pro-
ve that old DJs never die, they just
persuade their bosses to set .up
golden oldie services instead.
(Don’t get any ideas, oh station
boss of mine)
Talking of golden oldics, Radio
1 is also relaunching Alan Free-
man’s ‘Pick Of The Pops’ show to
celebrate 30 years of no. 1 records
in the UK and US. Alan, known
as “Fluff”, is 62 and is, | think,
Radio I's oldest presenter.

I've been listening to rather a
lot of dance music lately, (haven’t
we all) and one thing puzzles me.
Why does every rap act in the
world seem to have an American
accent? Is it something to do with
aconstant diet of McDonalds and
coke?

Interesting little promo item
came to my attention the other
day, customised giant balloons
that come in a variety of shapes -
a radio, a microphone etc. They
are made by US company Hawk
Balloons, and are, so | am told,
machine washable! Just the thing
for really taking to the airwaves.

However, a very nasty little item
from the US has just dropped into
my studio, the most tasteless
record sleeve and title 1 have ever
seen. Called Adios Dude, it featu-
res that very famous picture of a
Vietnamese man with a gun at his
head, about to be shot, and the
sleeve is complete with lashings of
blood. I won’t mention the label
and distributor responsible for
delivering it to me, but you know
who you are and you should be
ashamed of yourselves. At least
the Dead Kennedys had a political
point to make.

There are lots of anniversaries
this week. Barry Manilow was
born 44 years ago on June 17;
Paul McCartney will be 48 on
June 18; and, on June 20, Lionel
Ritchie will be 41, Cyndi Lauper
will be 37 and Brian Wilson will
be 48. Ten years ago, on the same
day on June 20, Bob Dylan was
born again with Saved and on
June 21 1948, Columbia Records
announced it would begin mass
production of 33-1/3 long playing
discs, to widespread scepticism!

Well, the World Cup has now
well and truly kicked off, and 1
thought it might be nice to have a
look at some of the World Cup
records that are hitting the air-
waves. Best chart position goes to
the UK, with the no. 1 spot this
week filled by New Order and the
England Squad with World In
Motion. 1t features a rap by the
wonderful John Barnes and
should England exit from the Cup
ignominiously, at least their re-
cord will go down in soccer his-

tory.

Talking of singing soccer
players, the mighty Ruud Gullit,
who used to be in a reggae band,
also appears on the Havenzang-

ers’ Hand In Hand. The other
Dutch record, Andre Hazes’
Oranje Bovenaan, has the most
boastful title of all the entries,
roughly translated as ‘Orange
Above All Others’. Scotland stick
to tradition by singing along on
Say It With Pride, while Ireland is
attempting to Put ’Em Under
Pressure. Actually there are rather
a ot of Irish entries, five at the
last count!

Italy, one of the hot favourites
to win, is aiming for chart domi-
nation as well with Giorgio
Moroder and 70 Be Number One
and  Bennato/Nannini’s  Un’
Estate Italiana. Belgium is backed
by Bart Kaell and /000 Terrassen
In Rome and Rocco & De Micros
with De Mondial. Sweden is say-
ing Ciao Ciao Italia while West
Germanyhas Udo Juergens join-
ing the players on Wir Sind Schon
Auf Dem Brenner. In fact, West
Germany is so confident it has
even relcased an LP, Sempre
Roma, as has Holland. My mo-
ney is on Brazil.

RZ;D:,

B M AKING wAVES I

Format: Top 40.
Hours on air: 06.00-19.00 (13
hours).

Target audience: 15-35
year-olds.

Actual audience: 1.5 million in
| the UK and Ireland, according
| toprivat escarch.

Head of music Paul Kavanagh:
“Basically on Atlantic 252 we
play the hits from all over the
world, from the top 40 as well as
the best album tracks. Where we
can find a good record we will
play it. We are using Selector to
programme our music, it does
what we want it to and is good
from the point of view that we
are similar to a lot of American
stations.

““We do not carry any syn-
dicated programmes because we
feel that what we have is
stronger than such shows can
offer. Our jingles come from the
US, from Thomson Creative in
Dallas. 1 compile the playlist

W Onair from September 1 1989. |

m Ownership: Radio Tele- |
Luxembourg (RTL)/Radio |
“Telefis Eireann (RTE).
Address: Trim, County Meath,
Ireland.

m Tel: 353.46.36655.

m Frequency 252 kHz (LW)

myself. Although I do use some
bits of research, the records are
chosen mainly on their sound. We

have a special (premium rate) |

0898 phone number for our ‘Top
5 at 5’ spot and this provides some
interesting research.

““We have our own chart shows.
There is the ‘Atlantic 252 Top 40
on Saturdays between 10.00-
13.00 as well as the ‘Virgin CD
Top 40’ from 12.00-14.00 on Sun-
days. The Atlantic chart is based
both on record sales as well as
airplay on the station and re-
quests. These are all taken into
consideration, although this does
make compiling the chart more
difficult.

““Our programming style is a
fast-paced CHR type. It’s a lot of
music with very little chat. We
restrict the amount of talk by the
DJs because we believe in word
economy and in getting the point
across in as few words as possible.

“All our presenters do their
shows standing up. There are
several reasons for this. Your voice
is not at its best when you are sit-
ting down, it messes up your
breathing. For our type of
energetic presentation, sitting in a
comfy chair can be a disadvan-
tage and many of our DJs like to
dance about the studio during the
records, so our desk is built at
stand-up height. This also makes
it easier to grab carts and records.

““Our music rotation for our
biggest hits is about three hours.
When we first started it was a lot
quicker, under two hours, but we
are constantly changing and fine-
tuning things as we develop. One
thing that’s very important is that
we have a great team atmosphere

— Tuning In To Atlantic 252 -

tasie

here, and everyone enjoys
themselves. | think that is very
important for a successful
station.

“The record companies look
after us very well. Seme of the
smaller indies are not supplying
us disectly but we have found
that if we need a particular
record from them we can get it
very easily.

““Each Sunday is ‘Classic Rock
Sunday’ which has met with a
good response and is going
down well with our audience. As
far as the future is concerned the
station will be changing. We will
be tightening up and keeping
growing until we are very strong
and successful’”
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IN: Interview
Because of a European publc holi-

day. some of the pays reports are
frozen.

UNITED KINGDOM

BC RADIO | - London
Chris Lycett - Sen. Prod.

AD Wiison Philigs- Hold On
B List:

AD Chad Jackson- Hear The
Elton Jobn- Sacrifice
Gloria Estefan- Cuts Both
Kim Wide- Time
World Party- Message In The
Jaz2- Treat Me Good

CAPITAL RADIO - London
Park - Prog. Contr.
AList:
AD Bell Biv DeVoe- Poison
Bobby Brown. The Megamx
Calloway- | Wanna Be Rich
MC Hammer- U Can't Touch This
Elton John- Saerfice
Miira- Mercy Mercy
The Pretenders. Never Do That
Maxi Priest- Close To You
Snap- Ooops Up
Roxette- It Must Have Been
Chad fackson- Hear The

RADIO CITY - Liverpool

‘Tony McKenie - Head Of Music

AD Frazier Chorus- Cloud 8
Climie Fisher. f’s Not

Max Priest- Close To You

Dusty Springield- Reputation

PICCADILLY RADIO - Manchester
David Dunne - Head Of Music

Aist:
AD Chad Jackson- Hear The
BList:

AD Brown/Sharpe- The Masterplan
Roxetce: It Musc Have Been
NWA- Express Yourself
Wison Phillis- Hokd On
Jozzi P Feel The Rhythm
World Party- Message In The

‘GREATER LONDON RADIO - London
Trevor Dann - Head Of Music

AD Deborah Harry- Maybe For Sure
del Amitri- Move Away immy
Concrete Blonde- Joey
Michael Bolton LP
Steve Earle- The Other Kind

B List:

AD Belew/Bowe- Pretty Pink Rose
lecle Works- Melanie Scil
Might Be Giants- lscanbul

BRMB - Birmingham

Robin Valk - Head Of Music

AlList:

AD The Charlatans- The Only One
Don Pablo's Animals- Venus
Chad Jackson- Hear The
En Vogue- Hold On

del Amitri- Move Away Junr
Pop Will Eat lself-Cicciofana
List:

AD fason Donovan- Another Night
Sona/Beg Fun- You've Got A
World Party- Message In The
Jazz- Treat Me Good
NWA. Express Yourself
Fuzzbox- Your Loss My Gain
Bonme Rart- Thing Called

ST

Kim Wile- Time

or ke Do e

P ohnion- on' ke He
Orchard- King Of Love

I(Kle ‘Works- Melanie Still

Happy Mondays- Lazyitis

RADIO CLYDE - Glasgow
Alex Dickson - Prog. Dir.

A List:
AD Callowsy- | Wanna Be Rich
Yazz- Treat Me G

London
His Latest Flame- Love’s In
The Blues Brothers: Soul
Kim Wide- Time
MC Hammer- U Can't Touch This
List:

AD Craig McLachtan- Mona
Energy Orchard- King Of Love
lew/Bowi- Precty Pink Rose
Paul Johnson- Don't Make Me
he Bangles- Walk Like An
Movement 98- Joy & Heartbreak

METRO FM - Newcastle
Giles Squire - Prog. Contr.
AlList:
AD Kim Wilde- Time
3p- Ooops Up

Yazz. Treat Me Right

His Latest Flame- Love's In

Guru Josh- Whose Law

Kiymaxx- Good Love
Seven- Man With A Vision

DOWNTOWN RADIO - Belfast
Rosborough - Head Of Prog.
AD The Liberties- Strong Heart
Craig McLachlan- Mona
Bob Geldof- The Grea Song Of
Logue & MC Cool- Diana
Energy Orchard- King Of Love
New Kids OFT Block- Step By
Kim Wilde- Time

Irish Squad- Put 'Em Under

RADIO RADIO - Manchester
mpl Willims - Sen. Prod.

40 Chag Jackson- Hear
MXM- Nothing Compares To You
New Kids OIT Block- Step By

5
Maureen Walsh- Thinking Of
List:

AD Calloway- 1 Wanna Be Rich
Clark Datchier- Crown Of
PaulJohnson- Don't Make Me
Over 2 You- Force Of Habit
Roxette- It Must Have Been
Kim Wilde- Time

RADIO TRENT GROUP -

Len Groat - Deputy Prog.Dir.

AlList:

AD New Kids OIT Block- Step By
i Fame:Loveis o

2D e P 3 Nox
Phil Manzanera- A Milion

€ List

AD Side- Why s It A Crime
The Precenders- Never Do Thit
Bob GeMlof- The Great Song Of

RADIO HALLAM - Sheffield
Dean Pepall - Head Of Music
A List:

AD Yazz- Treat Me Good
Kim Wilde- Time

AD Paul Johnson- Don't Make Me
Ben Liebrand- Pulstar

Beuty Boo- Do’ The Do

TION REPORTS

RED ROSE RADIO - Preston/Blackpoal Roxette- it Must Have Been
Kenni James - Head Of Music Duny prgie:Repuaion
q ‘Undi You Come JouCame
Rob ' Raz- Wonderful World Wison Pillps. Hold
Hunters & Collectors- When The Mmmu”-hlkmbn&
Litde Caesar- The Whole Of
MXM- Nothing Compares 2 U o Johmson- Don't Make Me
L e

‘GWR - Bristol/Swindon
Andy Westgate - Head Of Music

AList

AD Tk Tak-Is My Lie
Movement 98- Joy & Heartbreak
New Order- Workd In Motion
‘Was Not Was- Papa Was A
Betty Boo- Doin The Do.
Erasue- Sur

BList:

4D Deborsh ary. Mo For Sre
Massivo-
Brown/Sharpe- Th: Masterplan
Might Be Giants- sunbul
Roxette- ¢ Must Have Been

Darling Buds- Tiny Machine

Black Box- Even

The Charlatans- The Only One
Maxi Priest- Close To You
Horse- Sweet Thing
PaulJohnson- Don't Make Me
Belew/Bowie- Pretty Pink Rose
Jurior Tucker- Don't Test

ATLANTIC 252 - County Meath

Top 10:
Wiison Philips. Hold On
Kylie Minogue- Becter The

Jane Chid- Don't Wanna Fall
New Order- World In Motion
Calloway- | Wanna Be Rich
Janet Jackson- Akight
Stewardfsley- This Old Heart

AD Erasure- Star

Alannah Myles- Love I

Tk Tal- s My Life

Tylor Colfns- Girls Night

RTL 208 - London
Jeff Graham - Prog. Di
P NowKis O Block.Scep 8y
Ben Liebrand- Pulstar
Paul fohnson- Don't Make Me
Jesus Loves Yous Afer The
Adist
AD Chad Jackson- Hear The
_The G- T Onty One

BLi

A5 808 e The Only Rhyme
Blue Aeroplanes- Jacket
Raitway Chikdren- Music Stop

CList:
AD Belew/Bowie- Pretty Pink Rose
Cameo- | Want It Now
JT. Company- Don't Deal With
A Cerain Ratio- | Won't Stop
Horse- Sweet Thin
Various 60's Mix Volume I
The Bangles
The Jeff Healey Band
Tak Talk
Expose
Suzanne Vega

s

SWANSEA SOUND - Waks
homas - Prog. Contr.

Auu
AD New Order- World In Motion

Erasure-

Saylortown
Craig Mclachian- Mona

Randy Vanwarmer. Just When |
The Blues Brothers- Soul Man
Kenny Rogers- What | Did For
Elon John- Sacrifice:

Guru Josh- Whose Law

RADIO BROADLAND - Norwich
Brown - Head Of Music
PP Gloria Estefan- Cuts Both

Anumy 1 Waona Be Rich
Clist
AD New Kids OIT Block-Step By

FOX FM - Oxford
Steve Ellis - Prog. Contr.

AD Black Box- Everybody
Erasure- Sr
Chd o e The

fovement 98- joy & Heartbreak

T Tk s My Lite
Wison Phillps- Hold On

BList:

AD Fairground Autract- Walking
Fratier Chorus- Cloud 8
Hothouse Flowers. Give It Up

Alannah Myles- Black Velvet
Roxette- It Must Have Been
Seven- Man With A Vision
Soul Il Soul- A Dream’s A
Martin Stephenson- Endurace
Paul Young- Softly Whispering

2FM - Dublin

John Clarke - DY/Prod.

PP The Pretenders- Never Do That
The 8:5's- Roam
Wikson Phillps- Hold On
Erasure- St
Hothouse Flowers- Give It Uy

AD MC Hammes- U Can't Touch This
Bonne Raitc- Thing Called
World Cup Squad- Put ‘Em
Don Pablo’s Animals- Venws

LP Hothouse Flowers

WEST GERMANY

BAYERN 3 - Munich
- Eich oo st E. Py

Alist

4D BenrstoNmine Un e
Piero Brunetu.- Cin, Cin
Christian Demand- Wenn Du
Erasure. Sr
Fra Lippo Lippi- Mother's
Girl Overboard- The Love We
His Latest Flame- Love’s In

Trash Can Sinatras- Obscurity

B List:
AD Depeche Mode- Policy Of Truth
Lisa Suansfekd- What D |

WOR - Cologne

Roth - DYProd.
AD Kaelgren/Persson- Phantom Of
His Latest Flame. Love’s In
Roxette: It Must Have Been
Erasure- S
Might Be Giants- Istanbul
Joelle Ursulk- White & Black

NDR 2 - Hamburg
Volker Thormachien - OJProd.
Playlist Top 5:
Wikson Phi Hold Or
Mauhias Reim. Verdammt Ich
Halo James- Bab
Bilyjoel 1 Go To Extremes
Pur- Freunde
AD Sanne- Love Is Gonna Call
Joe Felciano- Eeydy
PM. Sampson- We Love To Love
Lisa Sunsfeld- What Did |
Kyl Minogue Betcer The

HR 3 - Frankfurt

Markus Hertle - D}/Prod.

AD PM Sampson- We Love To Love
The Pasadenas- Love Thing
Depeche Mode- Policy Of Truth
Michael Bolton- How Can We Be
Linear- Sending All My Love
Peter Blakeley- Crying In The
Jude Cole- Baby It's Tonight

Roxette- It Must Have Been
En Vogue- Hold On

Dusty Springfied- Reputation
N i

Mylene Farmer

SDR - Stuttgart

Hans Thomas - Prod.

PP Roxette- It Must Have Been
LP Kim Wilde

A m.—m{ Rausch - DJ/Prod.
AD The Beloved- Time After Time
Blaze- So Special
Betty Boo- Doin’ The Do
Father MC- Treat Them Like

Price. Te Future

David Rudder- Dark Secret
Trash Can Sinatras- Obscurity
Was Not Was- Papa Was A

SR/EUROPAWELLE SAAR
Dieter Exter - DY/Prod.
AD Leo Sayer- Cool Touch
Stevie V. Dirty Cash
Sam Brown- Kissing Gate
John Mayall- Sensitive Kind
New Order- Workd In Motion
Qureboys- Seven O'Clock
Piano Has Been Drinking- Ohne
The Cross- Liar
New Kids OIT Block- Step By

RIAS 2 - Berlin
Henry Gross - Head Of Music
Playist

A

Roxette- It Must Have Been
Guru Josh- Infnity

Eros Ramazzorti- Se Bastasse
Lisa Stansfekd- What Did |
Workd Party- Put The Message
Roling Stones. Almost Hear

Propaganda- Heaven Give Me
‘The Chimes- | Stll Haven't
Halo fames. Ba
Phil Colins- Something

M. Sampson- We Love To Love
Jeff Lynne- Every Little
Tongue ' Cheek- Tomorrow
Richard Marx. Chidren Of The
Madonna- Vogue
Depeche Mode- Poliey Of Truth
Innocence- Natwral Thing
Jane Chikl- Don't Wanna Fall
Hothouse Flowers- Give It Up
Paul Young- Softly Whispering
Kim Wikde- It's Here

SFB 2- Berlin

Juergen Juergens - Head Of Music

AD Marianne Rosenberg- Eins Zwer
Cagey Strings- Tamendml\ n
Jenny Moris- Saved M
Vyene armer- S
David Rudder- Dark Secret
Sabine Satine- One Day
Richard Marx.- Chikdren Of The
Roxette- It Must Have Been
John Mayall- Sensicive Kind
Hothouse Flowers- Give It Up
Jose Felicano- Everyday

RADIO GONG 2000 - Munich
Walter Freiwald - Music Dir.
PP ABC- Look Of Love 1990 Mix

Extrabreit Fleger Gruess
Slora Estefan- Here We Are
Kyt Minogue:Betr The

LP Madon

STAR4SAT RADIO - Gruenwald

Jo Lueders - Prog.
Playlist Top 10:
Domino Theory- Radio Driver
Friz Brause- Only Lies
Dance WIA Stranger- Invisible
Alter 7- Ready Or Not
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‘Candy Fip- Strawberry Fields
Susi Beatty- Nobody Loves Me
Down Now

AD  Delbert McClinton- I'm With

Chaval
‘The Christians- | Found Out
Vanessa Parads
‘Alin Chamfort

NRj - Network
Max Guazzini - Dir.

Paul Young: Callng You Hitparada:
Rad 1 Please Mr AD' MC Sur- I’ Only You
David Rudder- Dark Secret Vanessa Parads- Tandem
Worid Party- God On My Side UBA0- Kingston Town
s.o Lifen Tokyo Janet ackson- Escapade
Jeif Lynne- Every Litte Soul I Soul- A Dream's A
RADIO CHARIVARI - Nuremberg.
Mathias Hofmann - Music Dir.
PP Machias Reim- Verdammt kch
Phil Colins. Something
Eros Ramazzott- Se Bastasse
AD UBAO- Kingston Town AD Quiney ones. Secret Garden
Bily joek | Go To Extremes Mum-wmnwk
Alaanah Myles- Black Velvet Skipper Wie- Stndi
Meccano- Une o Ao |
Mannhei w
Markus Wahi - Music Dir.
PP Dusty Spingfekd- Reputaton RFM La Radio FM Network
AD  Leo Sayer- Cool Touch Jean-Bruno Michaud - Prog. Mgr.

sure Principle- Tip To
Belinda Carlisle- Vision Of
Pe Werner- Herzbube

IADIO XANADU - Munich
- Head Of Music

AD  Black Box- EN'M
Leo Sayer- Cool Touch
Heart- Under The Sky
Sap Coopap
- Time After Time

You
Bobby Brown- 'l Be Good To
Beats Int.- Won't Talk About

LP  Kim Wide

OK RADIO - Hamburg

PP Patricia Kaas- Les
Elton John- Sacrifice
The Chistians- Wor
Phil Colins- | Wish | Would
Jolben Clerc ill Du Feu
D Louis Chedid- Ou Est Ele
Eurythmics- Angel

- Rouen
Frank Orcel - Prog. Dir.
Playlist Top 10:

Trouole- La Gosse
Jimmy Somervile- Read My
Lonnie Gordon- Happerin’ All
Pauiine Ester- Oul Je LAdore

John e Graat - DJ/Prod tonal Dub.
PP 20th Century Beat- Borderline Madonna- Vogue
AD Energy i AD Boule Noi
Stoppok- Zwischen Twentours Lisa Sansfield- What Did
Sons Of Angels- C Big Fun- Handful Of Promises
John Mayall- Sensicve Kind
LP Lt Ceasar RADIO NANTES
Pascal Amiaud - Prog. OIr.
RADIO 7 TON. - Bad Mergentheim | PP Vanessa Paradis T
Thomas Tichuchner - Hoad Of Mesc Madonna- Vogue
PP Halo fames Zouk Machine- Maldon
4D P Sumgron. We Low o Joelle Ursull- White & Black
Ed Zuki Un Bt Die AD Hidigh Ok Forpotun e
Sanne- Love Is Gonna Call Wison Philips- Hold
Noting Hiliiles: Feel Mantronix- Got To H
Scopor Wise.Sandeg.
P
Adum Hahos. P Eimer Food Beat

rog. Dir.
Richard Marx. Chikien Of The
Was Not Was- Papa Was A
Calloway- 1 Wanna Be Rich
Francois Feldman- Cest Toi
Kim Wikde- I’ Here

AD  Adamsi Kiler

Beats fnt.- Won't Talk About
Propaganda- Heaven Give Me

BN NDE

RTL - Paris
Monique La Marcis - Head Of Prog.
AD  Depeche Mode- Poiicy Of Truth

Cyndi Lavper- Heading West
Phi Colins- Something
EUROPE | - Paris
Yvonne Lebrun - Prog. Dir.
AD' Tii & Nobru- Bouh Bouh Bouh
Samdy- TAurais Du
Vanessa Paradis- Tande
Jean Pierre Mader- Dixieland
na e Lune

LP  Vanessa Paradis
‘The Pretenders

RMC - Paris

Nathalie Andre - Head Of Music

AD " Les Cheris- On En A Marre
Jean-Michel Jare- Calypso

Wet- Can't Stand The
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Inspiral Carpets
Alin Chamfort

RADIO VIBRATION - Orleans

Bruno Witeck - Prog. Dir.

PP Phil Collins- ) Wish It Would
Depeche Mode- Enjoy The
Elton John- Sacrifice

Francois Feldman- C'est Toi
Zouk Machine- Maldon
Sydoey Youngblood- Sit And

AD

Patsy- Cecte Force En Lui
Alain Chamfort- Souris
Lisa Suansfild- What Did

RMC COTE D'AZUR

AD  Duncan Dhu-
Medeiros/Brown- She Aln't
Prince- The Future

H 0 A N D

VERONICA - Hilversum
Hans Van Dar Veen - Prog. Dir.
PP Mecano- Hijo De La Lu
AD  Snap- Ocops Up

STATIO EPORTS

Lois Lane- | Wanna Be:
Prince. The Future

John Lee Hooker-I'm in The
Mikired Douglas- One More

Avie Ribbens- Ik Ben Verliefd
Depeche Mode- Polcy Of Tuth
Lenny Kravitz- Does Anybody
Mantronix- Take Your Time

NoS. Hivermm

m Blomberg - DJProd.

» Km‘wmwww
ruppo Sportivo- She Sakd

'VARA - Hilversum
Louis Verschuur - Head Of Music
PP Faith No More- Epic

TROS - Hilvarsum
Ferry Maat - Head Of Music
PP Maxi Priest- Close To You

KRO - Hilversu
Pulvandor u.gx - Head Of Music

Faul Flowers- Both Ends

Bangles- Everything | Wanted

Peter Blakeley- Crying In The
On The

Rock Al Armena- Smoke
i Sobule- Living Colours

NCRY - Hilversum
Mouws - DJProd.

PP Johany Gil- Rub The Right

Shocking Blve- Venus

Jeff Lynne- Every Lirde

Black Crowes- Jealous Again
LP Jason Donovan
Sanam
Candy Dulfer

SKY RADIO - Bussum
Ton Lathouwers - Operations Mg,
Alist:

Wison Philips- Hold On
BList:

Clouseau- Louise

Quiney Jones- Secret Garden

Souad O Comor Notheg

Lisa Stansfield- What Did |

A. Birenne/l

BRF - Eupen
Goy Jassens - 0P
To

. Myles- Black Velvet
Mauhias Reim- Verdamt, ich

The Aunosphere- Atm-Oz-Fear
Elton John- Club Ac The End
Michael Penn- This & That

RADIO CONTACT F - Brussels
Joan-Lou Bertin - Prog.Dir.
A List:

Roe- Soecad
Madonna- Vogue .
Gray & Babevien- A Toutes

Mylene Farmer- Plus Grandic

Vaya Con Dios- What's A Woman

Toto Cutugno- Inieme 1992
RADIO CONTACT NL - Brussels

Danny De Bruin - Prog. Dir.
Aist:

Roling Stones-
Toto Cutugno- w.m mz

m.., Siones. an

‘Gary Moore- Stil Got The
Mecano- Hijo De La Luna
Gloria Estefan- Get On Your

i Young- Softy Whispering
Marco Borsato- At This Moment
Gerald Alston- | Can't Tell

RADIO 10 - Amsterdam

Peter Rijsanbrij - Head Of Music

AD John Lee Hooker- I'm In The
Was Not Was- Papa Was A
Roe- Soledad
New Kids O/T Block Step By
JazziP- Feel The Rhythm
Lovers Line- The Story Of My

Deurzakkers- Een Stapje Naar

Eros Ramazzotc Se lunm

AD  Pat & Mick- Use It Up
ield- What Did )
‘Wilson Phillps- Hold On
Soulsister- Downtown
. Confetti's- Put

RADIO ANTIGOON - Antwerp
Pl Batzor - i

Hithouse- 've Been Waiting
Alr'l- fop 10:
Be Kreunes. b Wi e
A s Bk Vet
Clou
UBD- nnpmn Town
Madonna- Vogue
Phi Colins. Something
The Pasadenas. Love Thing
Nick Kamen- | Promised Myself
Beats nternational- Dub
Vapa Con Dios- Whats

A Woman
BRT - Studio Brussels
I < Prod. (e
Top 10 playlist: Tom Holland - Prog. Dir.
Wendy MaHarry- Al That[ve | PP The Chimes- o
e- The Future AD  Stevie V- Dirty Cash

Was Not Was- Paga Was A
Mano Negra- Patchanka

Grant Hart. All Of My Senses
Mondays-Step On

Gary Moore- Suil Got The
‘The Pretenders

BRT - East Flanders

Rudi Sinla - Prod.

AD " Ekon john- Club At The End
Mr Lee- Pump That Body
Janet Jackson- Alrght
Wison Phillps Hold On
Kim Wilde- It's Here

Pasadenas- Love Thing

John Lee Hooker- 'm in The

King Bee- Back By Dope Demand
jever Do That
Bano/Power- Donna Per Amore
Double Trouble- Talk Back
ardo Bennato- Un 'Esate

Chis Rea- Texas
Jimi Hendrix- Crosstown
Tina Turner- Foreign Affaic

P Siers

DRS 3 - Basel
Christoph Alispach - Music Coord.

Piaylist:
‘Arhoolies- It's Going To Rain

Blind
‘The Band O Holy Joy- Because
Faniy Suand- Ghetto Heaven
Zuri West- Lue Zersch Whohe
ISI L PN'I\“"I

AD ]ulkUnl wuuimxk
Julen Clere- Fille Du Feu
Vma

Tom Kimmek Circle Back Home
Eros Ramazzotti- Se Bastasse

COULEUR3 - Lausanne

RADIO 24 - Zurich
Clem Dalton - D}/Coord.
AD " Eurythmics- Angel
Stones- Almost Hear
‘The Chimes- | Stil Haven't
Hugh Harris- Words For Our

RADIO FORDERBAND - Bern

Res Hassanstein - 3

PP The Chimes- | Stll Haven't
Vanessa Parad- Tandem

AD
Roling Stones- Almost Hear
Was Not Was- Papa Was A

There'l Never Be

Loy Nt Rt Vack
Rondeau- Early Plan
Ches Thomag ' Gomna Mike
€ Bop- Back To
Carl Anderson- Baby My Heart

RADIO ZURISEE - Staefa
Ueli Frey - Head Of Music
AD’ Zan- Want To Be With You
Michael McDonald. Take It To
Kylie Minogue: Bewter The
New Kids OIT Block- Step By

O 3- Vienna
Guenther Lesjak - Head Of Music
AD  Thomas Forstner- Miles Away

Stevart/Dulfer- Lily Was Here
Shakin' Stevens- | Might

AN“ENNE AUSTRIA - vunm
ris Kodat - Head Of My
Vertes. Znhi L

n- From Now On

Glm Onmo et 10 Your
Hot

Fdw Dm De Groove:

Heart- All| Wanna Do

- Cruising For Bruising

Wison Phillps- Hold On

Taylor Dayne- 'l Be Your
- Killer

Adamsk
Gina Charito- Feel It In Your

RETE 105 - Milan

Alex Peroni - Prog. Oir.

Playlist Top 15:
Madonna LP

TheCrgstp

et

25



§
:
g

#
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REIRE LS

Beats et P
4 O'Connor

Sinea |
Twenty 4 Seven. \Lut&mwd |
Papa Winnie LP

Andrew Ridgeley LP
Suzame Vega LP
The Chimes- | Stll Haven't
Notaing Hilbiles- Your Own
Soulll Soul LP
Wikson Philips- Hold Or
The Pretenders- Never Do That
AD  inga Humpe- Riding Into Blue
Phil Manzanera- A Million
Hothouse Fiowers- Give It
The Blow Monkeys- Springtime
The Family Stand LP
Sens-| Beg U The Mike

DEEJAY NETWORK - Milan

Dario Usuelli - DJ
Black Crowes- Jealous Again

AD  Climie fisher- I'm Not
Natural Experience: Feel So
Mad Romeo- Il Be Good
Jovonn- Torn And Ru

Musto & Bones: Al | Want s

RADIO PETENSL OWERS iy
Marco Garavell - Pro
3

Top
Fleetwood Mac- Save Me
Madonna- Vogue
Paul Young- Softly Whispering

PP A Way Of Life- Trippin’ O

AD  Immaculace Fools- Sad

Jeff Healey- | Think | Love
Soul 1l Soul- A Dream's A
New Kids OIT Block- Step By
Kim Wide

Faith No More
AberoFors

H

o Geldot

RADIO MILANO INT. 101
Luca Dondoni-- Pr.Manager
Gigio D'Ambrosio - Prog. Dir.

Dare To Fal
The Ghimes- 1 Sull Haver't
Jde Cle By I onghc
EWE For The Love Of You
Miki Howard- Unci You Come
Mederos/Brown- She Ain'
Blow Morkeys. Springtime
The Pasadenas. Love Thing
Wilson Philips- Hold On
Poie Surs Frinds

IN Adam Anc

RADIO KISS KISS - Naples
Lucia Niespolo - Prog. Dir.
T Underground- nside
AD Dacs Nads Deep Love
Inmaculate Fools- Sad
Peopie People/Anderson- Are

z
s
g

LP  Various: The Last Temptation

RADIO STAR - Vicenza
Maurizio Maressi - Prog. Dir.
PP The Chimes- | Sull Haven't
LP Kim Wikde

Snap

Propaganda

RADIO BABBOLEO
Lenny - DJ/Prod. |
Bruce Hornsby- Across The
AD En Vogue- Hold O
Jazz P- Feel The Riythin
Wias Not Was Papa Was A
ince- The

RADIO MADRID - SER
Rafael Revert - Music Mgr.

No.l Playlist:

Madoma- Vogue

Big Fun- Why Did You Break My
Ciudad fardin- Beber Y Railar
New Kids OIT Block- Step By

Pl

3

. MUSIC & MEDIA - June 16, 1990
istorv.Com

Las Manos- Boogaloo
Ice M

El Regreso- Aquell Historia
Olimpia- Beat & Rap

Tina Turner- Foreign Afair

Jason Donovan- Hang On To

RNE ROCK 3 - Madrid
Rafae Abitho Music Myr
PP 1ggy Pop- Hor
T Chataans. The Ony One
The Pretenders- Let's Make A
Belew/Bowie- Pretty Pink Rose
Stevie V- Dirty Cash
James. How Was It For You
LP Heartthrobs

Popular FMICADENA COPE - Madrid
Carlos Finaly - Music Director
Playlist Top 5:

Madonna- Vogue

Presuntos Implicados- No Hay

€l Ultimo De La Fia- Canta

Duncan Dhu- Palabras Sin

Alannah Myles- Black Velvet

RADIO 16 - Madrid

A Blanco - Prog. D

PP T Torer Foreign Afar
Joaguin S ConUn Par
Romldos- Ya No Me Engaras
Paul Young- Softy Whispering

e
=

€l Ulino De La Fia- Canta
Los Limones- Trenes Si
LP  Pretenders

RIKSRADION P3 - KLANG & C:0
Weekdays 12,303 PM
Pontus Enhorning - Prod
Playlist:
Lisa Stansfield- Lay Me Down
Everyday People- Headiine |

Desperados- Loise
Peter LeMarc- Uil Min
Tina Moe- Faiska Forhoppnigar
Niklas Stromstedt- Om
LP Ashiey Maher
Michael McDorald
Icicle Works
Thomas Mapfumo
Hanne Boe!
Jude Cole

RIKSRADION P3 - TRACKSLISTAN

Saturdays 24 PM

Kaj Kindvall - P
Niklas Sromed- O
Nick Kamen- | Promised Myself
Gary Moore Stil Got Th
Heart- All | Wan:
Depeche Mode- Polcy Of Truth
Michael Bolion- How Can We Be
Talsman- 1 Be Waiting
Pontus & Amerikanerna- Min
Propaganda- Heaven Give Me
Jerry Williams. Who's Gonna
Alanrab Myles- Black Velvet
UBA0- Kingston Town
Wison Phillps- Hold On
Midnight Oi- Forgoten Years
Joeile Ursuil- White & Black

Dive- Capaain N

Kyle Minogue- Betrer The
Madonna- Ve

Bily Idol- Cradle Of Love

Might 8e Giants- Birdhouse

SAF RADIO - Stockholm
Martin Loogna - Head Of Music
Playlist Top I5
Niklas Stromstedt- Om
Heart- All| Wanna Do
Propaganda- Heaven Give Me
Swllo- Ride O
Da-Yeene- Big Bad Worl
Nick Kamen- | Promised Myse'f
Madonna- Vogue
Richard Marx- Children Of The
Alannah Myles- Black Velvt

Gary Maore. il Got The
Quincy Jones- Tomarrow
Guru Josh- Infniy

chael Bolon- How Can W Be
Kylie Minogue- Bater The
Depeche Mode- Policy Of Truth

RADIO CITY 103 - Gothenburg

Dan Hylander- Varje Gang Hon

The Chimes- | Stll Haven't

Jeff Lynne- Every Lide

The Bangles- Everything

Robert Lioyd- Nothing Matcers

Kyl Minogue- Better The

Melissa Echeridge- Let Me Go
LP Michael McDonald

Heart

Hamne Boel

n Vogue

HIT FM - Stockholm
Johan Bring - Prog. Dir.
To

Shsn'r\g Party- Lt Hang On
Sut

AD  Dusty Springfield- Reputation
Kyle Minogue- Better The
Clark Datchler- Crown Of
Secret Service- Megamix

NRK - Oslo
Vidar Lonn-Arnesen - Prod.
Playlist Top 10;
Sinead O'Connor- Nothing
New Kids O/ Block- Hangin

Phil Colins- Something

NRK- Oslo
Steinar Field -
PP Calloway- | Wanna Be Rich

Santana- Gipsy Waman

Paul Jan- Every Lictle Tear
Sampsan- We Love To,Love

Siiea- Hitchin' A Ride

The Chimes- | Scil Haven't

Natie Cole- Wild Women Do

Jeff Lynne- Every Lic

RADIO OST - Rade
Kai Roger Ottesen - Head Of Music
Alist:

Girl Street- Turn It Into
Brian Kennedy- Hollow
Ticiyo- Peace And Quiet
Nick-Lowe- Al Men Are Lirs
Niagara- Chemin De Croux
St Hichir A Rde
The Chimes- 1-2-3

BList:

Litte Feat- Texas Twister

Propaganda- Ministry Of Fear

Fairground Attract - Walking

Men They Couldn't Hang- Map

arc Almond- The Desperat

Hothouse Fiowers: Give It Up

Kim Wilde- Can't Get Enough

RADIO VEST - Stavanger
Bjarte Tjostheim - Head Of Music
PP e Lynne- Every Litdle
AD  Brian Kennedy- Hollow
rground Attract- Walking
Woman's Work

She
Paul Janz- Every Little Tear
LP  Oleta Adam:

STATION REPORTS

RADIO 102 - Haugesund
Egil Houeland - Head Of Music
AD 77 Top- Doubleback
World Party- Put The Message
Je Lynne- Every Litdle
Girl Overboard- The Love We
Fairground Ateract - Walking
Hothouse Flowers- Give ft Up
Jude Cole- Baby It's Tonight
Tale Tak- I’s My Life
Alannzh Myles- Love ls
Oingo Boingo- Out Of Control
New Order- World In Motion
MC Harmmer- U Car't Touch Ths
Brent Bourgeois- Dare To Fal
LP The Jeil Healey B
The Chi
Black Crowes
Sie
IN CC Cowboys
Sons Of Angels

STUDENTRADIOEN TROMSO
Rune Hagen - Head Of Music
Airplay Top 20 M:
Propagands- Heaven Give Me
Jari- Diavaden | Katmandu
The gutta- Kongene Pa Haugen
Bennato/Nannini- Un 'Estare
Gary Moore. Stil Got The
Sile- Tell Me Where You're
Ase Karin Hielen- Leite Etter
Fairground Attract.- Walking

Afannah Myles- Black Velvet
Liy & Sussie- What's The

Paul fanz- Every Little Tear
Oleta Adams- Rhythm Of Life
Liam Reilley- Somewhere In

Jeif Healey- | Think | Love
Depeche Mode- Policy Of Truth

DANMARKS RADIO - Arhus
Leif Wivelsted - Head Of Prog.
Top

Alannah Myles- Black Velvet
Rockrosinen- Mogensen Mix
Madonnz- Vogue

Twenty 4 Seven- | Can't Stnd
Sinead O'Connor- Nothing

RADIO VOICE - Copenhagen
Bo Berg - Prog. Dir.

Wison Philips- Hold On
Paul Young- Softly Whispering
Hanne Bael- | Wanna Make Love
Twenty 4 Seven- | Can't Stand
Heart- All| Wanna Do

Michael McDonald- Take It To
Vaya Con Dios- What's A Worman

RADIO VIBORG
Henning Kristensen-Poul Foged -
ea ic

Top § Airplay:
Alannah Myles- Black Velvet
Vaya Con Dios- What's A Worran

Buck Hall- Risky Business

AALBORG NAERRADIO- Aalborg
Olaf Meditzky- DJ/Prod,
Onkel Dum- Banananana
AD  Vapa Con Dios- Night Ovis
Roxette- t Must Have Been
Sandra- Life May Be A Big
Lars Liho:- Kontake
Raul Orellana- Guitarra
LP Madonna

AARHUS NAERRADIO - Aarhus
Frankie Fever - Head Of Music

Elton John- Club At The End

dzc

t
Family Stand- Ghetto Heaven
Alannah Myles- Black Velvet
WN FM - Copenhagen

Nisk Pacurson - Head Of Wi

5:

Hanne Boel- | Wanna Make Love

Inga Humpe- Riding Into Blue
Jeff Healey- 1 Think | Love
Junior Tucker- Don't Test
Wison Phillps- Hold On
Elion John- Club At The End
Dusty Springfeld- Reputation
Basia- Cruising For Bruising
Paul Young- Softly Whispering
Anders Glenmark- Hon Sa
The Beloved- Time After Time

SLR - Siagelse
Michael Hansen - Head Of Music
PP Roxette- It Must Have Been
Propaganda- Heaven Give Me
AD  Belinda Carise- Vision Of
Jonior Tucker- Don't Test
Fairground Attract.- Waking
Danseorkestret- Hiemme fgen
LP Gary M
Hanne Boe!
Suzanne Vega

N A N D

RADIO |, 1.1 FM - Helin

Joke Linnamaa - Prog. D

PP Vindvad: Rock Rll Queen
Bonric Raicc- T

Bob Andy- Too Proud To Beg
LP Merose

DISCOPRESS - Tampere
Tuija Lindell - Co-Ord.
Radio Top |
Pave Maijanen. lkava
Madonna- Vogue
Raptort- O Beib
Topi Soraskoski- Leningrad
Ressu Redford- Kuka On Se
Finanders- Painu Lahemmas
Lapinfahden Linnuz- Vihtaasi
Trol- jimmy Dean
Sinead O'Connor- Nothing
. Karialainen- Aurinko Lemmi

RADIO MUSA - Tampere
Pentti Teravainen - Producer
AD  Selena- Time After Time
ol Soul- People
Jo L Hooker. i n The

Json Donovan: Riythm Of The
Kim Wilde- Time

Ky Minogue: Bexr Te
Farground Attract.- Walking

P ORT UGA

RFM - Lisbon

Luis Loureiro -

Playlist Top 5:
Madona- Vogue
Depeche Mode- Enjoy The
The Cure- Pictures Of You
Phil Collns- Somethin
Xutos E Pontapes- Sirenes

Head Of Music

CORREIA DA MANHA - Lisbon
Rui Pego - Prog. Dir.
Alist

AD The Pretenders- Never Do That
Big Country- Save Me
Martin Stephenson- Left Us To
Hothouse Flowers- Give It Up
Fairground Attact - Walking

B List

AD  Associates- fire To lce
Sinead O'Connor- I'm Streched
Ace Of Chance- Fire



SEVEN X, 98.7 FM - Athens
Vassilis Loukas - Prog. Dir.
Airplay Top 10:
Heart. Al Wanna Do
Fleetwood Mac- Save Me
Vaya Con dos- What's A Woman
Basia- Cruising For Bruising
Alannah Myles- Black Velvet
Bily dol- Cradie Of Love

Of Love- Shine On

Janet Jackson- Alight
0 A N
POLSKIE RADIO | & 2- Warsaw

Bogdan .
PP Lena Philipsson- Standing In

Laura Branigan- Moonight On
Paul Young: Softly Whispering
Kylie Minogue- Better The
Cabarec Voluire- Keep On

S

nap

Aga Kaan

Soul I Soul

Madonna

YallEgyptian Hie List
i

romscus RADIO 3 - Warsaw

j2wiecki - Prod.
L4 ery Moore. 5l o The
AD  Elton joho- Wh

Bily Joel- Downeaster Alexa
Chrs Rea- Texas

House Of Love- Shine On
Jil Anderson- Far Far Cry

K A A

Powerplug:
€L Hothouse Flowers- Give It Up
Heavy Rotation:
€L UB40- Kingston Town
Alannah Myles- Black Velvet
Madonna- Vogue
Family Stand- Ghetto Heaven
Nick Kamen- | Promised Myself

Bily Idol- Crade Of Love

Roling Stones- Almost Hear

Sod ok A Drearis A

Eros Ramazzotcr e Bas

Depeche Mode. Poky Of Frth

Gary Moore- Sl Got The
Pasadenas- Love Thing

Was Not Was- Papa Was A

VERONYQUE

courmwwn OVER EUROPE
Rob de Boer -
€L Ghoria z;w.n Get On Your

28

Rolkiog Stones- Almost Hear
Marco Borsato- Emaione
Gary Moore- Sl Got The
Roling Stones- Pant It
Stevie V- Dirty Cash
Dios- What's A Woman
Soul Il Soul- A Dream's A
ST Joe Cocker- What Are You
Promised M

IN Wison Phi
UNITED KINGDOM

Paul Ciani. Prod.
Pop Will Eac liself-Ciccioliana
Elton John- Sacrifice

808 State- The Only Rhyme
Was Not Was- Paga Was A
New Order- World In Motion
Roxette- It Must Have Been

Lindsay Shapero - Exec. Producer

€L Kev Hopper- The Sound OF
Bobby Brown- The Megamix
808 State- The Orly Rhyme
Lenny Kravitz- Mr Cabdriver
Junior Tucker- Don't Test
Dusty Springfeld- Reputation
Rebel MC- Rebel Music

F R A N C E

Gilbert s«mulz Music Co-Ord.
Clip Des

cL mcw ]unux Vm Leaving
Force I2:

€L |P Capdevielle- Vue Sur Cour

Kyle Minogue- Betrer The
Philippe Pankione- Reviens
Guesch Patti- Comment Te Dire
Eros Ramazzotti- Se Bastasse
Tina Turner- Foreign Affaic

i Barney- Tour D'lvoire

Michel Berger- Ca Ne Tient

Mark Boyce- Hey Litde Girl

Renaud Hantson- Petic Homme

Lemaire- La Nuit Te

Jean Pierre Mader- Dixieland

Madonna- Vogue

New Kid O Blck: Sep By
as- Love Thing

Cludia Tl Cuce T

La Strada- La Mues

Jocte Ursl White  Bck

Vaya Con Dios- What's A Woman

Les Visiteurs- Tout Le Monde

Paul Young- Softly Whispering

De Coeur:

€L Martine Saint Clir- Lavez
Sonia- Counting Every Minute
Snap- The Power
Lovis Chedid- O Est Elle

Rof

Euromusique

Annie Amsellem - Head Of Prog.

€L Mylene Farmer- Plus Grandir
Joelle Ursull- White & Black
Michel Berger- Ca Ne Tient
Patrick Bruel- |'Te L'Dis
Charts- Je MEmole
Debut De Soiree- Befles
Pasline Ester- Oui e LAdore

Francofs Feldman- C'est Toi
Patrcia Kaas- Les Hommes Qui
Madonna- Vogue

Roe- Soledad

Benny B- Vous Etes Fous
Roling Stones- Terrifying
Viktor Lastlo- Ansiedad

WEST GERMANY

v
Andreas Thiesmeyer - Prod.

- Killer
o
ABC- The Look Of Love
RETAOHT
Bizz Nizz- Don’t Miss The
R,
Roxette- It Must Have Been
—

Peter Blakeley- Crying In The
Lid Back- Highway Of Love.
The Chimes- | Stil Haven't
Falco- Data De Groove

Q- Moving Sensitive

5)

Aleksander Hein - Head Of Music
Rotation:

L™ New rdr. Workd n oson
Hothouse Flowers- Give It Up

Depeche Mode- Polcy Of Truth

Medium Rotation:

€L Extrabreic- Feger Gruess
Chyp-Notic- Nothing Compares
Immaculate Fools- Sad
Suranne Vega- Book Of Dreams
Bamboo Industry- Catherine

Giancarlo Trombetti - Prod.

CL Rave-Ups- Respectfully King
Faith No More- From Out Of
Janet Jackson- Alright
Was Not Was- Papa Was A
Joan Armatrading- More Tha
Depeche Mode- Policy Of Truth
Prong. Beg To Differ
Hothouse Flowers- Give It Up
Belew/Bowe- Pretty Pink Rose
Big Country- Save Me

o Prod.

Biy Idol- Cradie Of Love
Heart- All| Wanna Do
Belew/Bowie- Pretty Pink Rose
Corey Hart- A Licte it Of
Michael Penn- This & That
Alannah Myles- Love Is

Big Country- Save Me
Mr Lee- Pump That Body

H O L L A NTD
VERONICA

Ringe e rod)
Mecano- Hijo De La Luna
Gary Moore- Stil Got The
Eros Ramazzotti Se Bastasse
Roling Stones- Paint It

ST Faul Flowers- Both Ends

STATION REPORTS

$map- Ooops Up
Snap-The Power

15

Rob de Boer - Prod.

CL  Stevie V- Dirty Cash
Rene Froger- Are You Ready
Gloria Estefan- Get On Your
‘The Pasadenas- Love Thi
Nick Kamen- | Promised Myself
Candy Duler Saxuaey

‘What's A Woran

m.u Stones- Paint It

Super 50
Jos van Oosterwijck- Prod.
CL - Stevie V- Dirty Cash
Adamski- Killer
Witson Philips- Hold On
Soul !l Soul- A Dream’s A
Gary Moore- Still Got The
Heart. All| Wanma Do
Jason Donovan- Hang On To
ST Marc Almond- Desperate Hours
Vaya Con Dios- What's A
Helmo Lotci- Waarom i
Jo Valy- Ik Kan Niet Zonder

SWITZERLAND

DRS - Barock
Frank Senn - Prod.
€L Facal Flowers. Both Ends

Washington Dead Cats- Voodoo
J2d Wio- Priscila

Ashley Maher- Step By Step
Dance WIA Stranger- Invisible:
Miss B, Haven- Making Love In
The Creeps- Qohl Lke It
The Creeps- Don't Go Away
Doro- Unholy Love

Somethin Hagpens Hell

L

Jaime Torrens - Director
L' David Bowie-Jazzin For Bive

Public Enemy- 91 Is A Joke
Los Niquis- Envique E1

‘Ward - Presenter

TV 1 - Flesh
dan Fabianski - Prod.
L B ol Crade O Love
Wide: It's Here
Rebel MC. Bescr iorld
Andrew Ridgeley- Shake
Beats International- Dub
Nick Kamen- | Promised Mysell
Janet Jackson- Escapade
on Dios- What's A Woman

VIDEOFAVOURITE

*Mumouu Flowers

2111
0%
i
H

Kylie M
Beter The Devt You Know- i
Madonna

Vogue - Popupant
Adamski

Kiler k05

| Soul Il Soul

|| A Dreanis A Dream . s
Tina Turner

Forign Afar Nt Led

Nick Kamen

1 Promised Myl - fogua

Rolling Stones
Almst Hear You Sgh- The Conpay

WELL AIRED [l

MEDIUMROTATION

‘ Janet Jackson
| A e e
Roling

|
FIRSTSHOWINGS i
i

444 ?AA
ZTES
{
{

MUSIC & MEDIA - June 16, |

TIPS & TRENDS

absence of

Personally...

1 fke the dversiy in codays

Kai Roger Ottesen  Radio Ost is one of the major all-round commercial sta-
Radio Ost tions in Norway broadcasting 60% music 24 hours a day.
TOM BLOMBERG H | SERGE VAN Gls‘rEnEN B
NoS Radio Antigoos
TP Frazier Chorus- Cloud 8 TP Lenny Keavite Does An ybody
Alannah Myles- Love s The Fatal Flowers- Both Ends
Jazz- Treat Me Good Adamski- Killer
f Lynne LP Vaya Con Dios
The Bangles Jo Lemaire
MATHS BROBORG Sw | RUNE HAGEN N
Radio Tromso
TP Jerry Wiliams- Who's Gonna TP Paul Janz- Every Litdle Tear
Joelle Ursull- White & Black Fairground Attract.- Walking
Dusty Springfield- Reputation John Lee Hooker- 'm In The
LP Katydids LP Icicle Works
Something Happens The Jeff Healey Band
MICK BROWN UK | EGIL HOUELAND N
| Radio Radio 102
TP Bell Biv DeVoe- Poison TP ZZ Top- Doubleback
Calloway- | Wanna Be Rich World Party- Put The Message
s«v Ooop: Up Oingo Boingo- Out Of Control
LP Paul LP Sile
Wvlsan Phtips The Chimes
DOMINIQUE DUFORREST  F | ULRIK HYLDEGAARD D
Radio Herning
TP Zouk Machine- Maldon TP Hanne Boel- | Wanna Make Love
Pauline Ester- Oui Je LAdore 49ers- Don't You Love Me
as- Love Thing Michael Penn- This & That
LP Vanessa Paradis LP Hanne Boel
Madonna The B-52's
FRITZ EGNER G | HAAKAN JANSSON Sw
Bayerischer Rundfunk Hit FM
TP MC Hammer- U Can't Touch This | TP Dusty Springfield- Reputation
Tom Kimmel- A Small Song 49ers- Girl To Girl

Falco- Data De Groove
LP Die Toten Hosen
Rob 'n’ Raz feat. Leila K

TEIESA FERNANDES Po

o Correio Da Manha
TP Lisa Stansfield- What Did |
Lightning Seeds- Sweet Dreams
Immaculate Fools- Sad
LP Wendy MaHarry
Mary Coughlan

STEINAR FJELD N
NRK

TP Calloway- | Wanna Be Rich

PM. Sampson- We Love To Love

Paul Janz- Every Little Tear
LP New Kids On The Block
The Chimes

ARTUR FRANK G

Radio Salue

TP Was Not Was- Papa Was A
Kristiana Levy- Bad Thing
Sam Brown- Kissing Gate

LP Die Toten Hosen
The Pretenders

GIUSEPPE GIOVINI

Radio Sound International

TP The Aumosphere- Atm-Oz-Fear
Creeps- Right Back On Track
Propaganda- Heaven Give Me

LP Alannah Myles
Billy Idol
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Mr Walker- Roll Away The
LP Koto
En Vogue

ULI KNIEP G
FFN

TP Heartthrobs- Dreamtime
Hothouse Flowers- Give It Up
John Mayall- Sensitive Kind

LP One World One Voice
The Jeff Healey Band

BERNARD LENOIR F

Euro

TP The Farm- Stepping Stone
Hothouse Flowers- Give It Up
Trash Can Slnazr:s~ Only

LP The Breeder
Revenge

GUENTHER LESJAK A

TP New Kids O/T Block- Step By
Talk Talk- Ie's My Life
2Z Top- Doubleback

LP The Chimes
The Jeff Healey Band

[,

RIK DE LISLE
Rias 2

TP Girl Overboard- The Love We
Rocko Schamoni- Mendocino
His Latest Flame- Love’s In

LP Lita Ford
Kim Wilde

Nasul F
7P bichae enn- This & That
Vanessa Paradis- Tandem
Wet Wet Wet- Can't Stand The
LP Niagara
Lloyd Cole
MAREK NIEDZWIECKI Pl
Radio Poland 3

TP Basia- Cruising For Bruising
Gary Moore- Stil Got The
The Beloved- Time After Time

LP Madonna
Suzanne Vega

GARETH O'CALLAGHAN  Ir
RTE Radio 2FM
TP Fairground Actract.- Walking
Blow Monkeys- Springtime Fors
Litdle Caesar- The Whole Of
LP Black Box
Billy Idol

KAI ROGER OTTESEN
Radio Ost

TP Halo James- Magic Hour

The Gutta- Kongene Pa Haugen

Kim Wilde- Can't Get Enough
LP The Chimes

Oleca Adams
BURGHARD RAUSCH G
Radio Bremen 4
TP Prince- The Future

ZZ Top- Doubleback

IC Hammer- U Can't Touch This

LP Icicle Works

Die Toten Hosen

TAPANI RIPATTI Fi
YLE

TP Paradox- Jai Breakout
DJs United- Dance Computer |
Betty Boo- Doin' The Do

LP Soul ll Soul
Burning Spear

LOU ROWLAND H
CFN

TP Jenny Morris- Saved Me
The Pretenders- Never Do That
Kennedy Rose- Love Like This
LP The jeff Healey Band
a
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Talk Talk
JONAS SANDBERG Sw | | Blboard Oerations Ewrope
SAF Radio President: Theo Roos
TP Hanne Boel- | Wanna Make Love Editor-In-Chief: Adam Whee
John Lee Hooker- I'm In The
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-S TO ADVERTISE IN THIS OR FAX YOUR
S SECTION CONTACT LAS S l F' E D COPY ON
MEDIA  YLONKA DE BOER ON 31.20.669.1941 |
31.20.669.1961 RATE: DFL 48- PER SINGLE COLUMN CM
PUBLICATIONS VARIOUS
ESSENTIAL READING

* EVERYWEEK * |

RECORD NEWS- Weckly news magazi-
ne. Essential conct information on
the people who create hit records (incl
names & contact nos). Top 40 artists,
producers, biogs & manager contacts,
news, info, tours & playlists etc
VIDEO NEWS- Weekly news magazine
All pop-production news & analysis on
Top 40 promos including caliheets &
contact names and n
ADVANCE RECORD NEWS. Fortnight-
Iy. All record releases from majors &
Kading independents for the next 36
months
SONGPLUGGER- Monthly news mag-

| zine for publishers & songwriters details

major artsts looking for hit songs
masters wanted etc

Write, cal or fax for full detals to

MORE NEWS, DALLING HOUSE,

132 DALLING ROAD, LONDON W6 OEP

tel, 081-741 7000, fax: 081-563 0039

g 10
PLACE
YOUR

| IMPORT/EXPORT - DISTRIBUTION - PRODUCTION
IN CONTEMPORARY MUSIC

FINALLY NOW IN ITALY!

AUOTOZONE sas

VIA DEL TORCHIO 3 - 20123 MILANO - ITALY - P11 39 2805 1-0:

CLASSIFIED

)
= ]-e.

PHONE
A NEW WAY OF ENTERTAINMENT YLONKA
el oy REMBRANDTSPLEIN 11, AMSTERDAM oN
oadrunner sales Itd OPEN: THURSDAY 10.00 - 04.00
P sl THURSAY” 16700 02100 31-20-6691961
tel.: 0604 30034 fax: 0604 721151 SATURDAY 10.00 - 05.00

London Showroom, 11 Polandst. W1,
tel; 071 287 5975 fax: 071 287 5319

DISTRIBUTION

TAPE DUPLICATION

e RYBLhCASE

lmport service BLANK AUDIO CASSETTES (Cr & Fe)

‘ in any length, quick delivery, low prices.
CONTACT HILVERSUM, FAX: 31 - 35 - 235124

TOURS & CONCERTS

FOR THE BENELUX DISTRIBUTION
OF POPULAR AND CLASSICAL REPERTOIRE
'YOUR DISTRIBUTION PARTNER IS:

REALTIME CASSETTE COPY SERVICE |

for demos and music cassettes
also small numbers - highest quality.

EUROPOP, YOUR EUROPEAN TOUR-PROMOTOR. ‘

Duplicase
Rozenlaan 57
NL-2771 DC Boskoop
Netherlands
Tel: 31-1727-17838

Ph. 31-23-319333

[ Fax 31-23.328579
aﬁ oo U s &  Tix 41755 Europnl
& Gaelsiraal 1b, 2013 CE Haarlem, Holland
3 Qel‘ MW Z'/mom;/t cfaAAM
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