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Home-Grown Acts
Top Up Scandi Figures

The sales success of home-
grown acts like CBS

eden’s Magnus Uggla
and Medley Denmark’s Kim
Larsen have significantly
contributed to healthy rises
in soundcarrier value across
Sweden, Finland and Den-
mark according to Dag
Haeggquist, chairman of
Sonet Records and an IFPI
board member

BBC Radio I's
90s Policy

by Hugh Fielder
BC’s Radio 1 has spelt out
its plans to retain the biggest

ce principles in a “bullish”
policy document called
Music Radio For The 90s.

is is the first time the
station has issued such a
manifesto. It comes as the
Radio Authority prepares to
set up three national com-
mercial networks, one of
\vhlch is expected to be a

Ridm 1 head of program-

continues on page 4

Haeggquist, commenting
on 1989 sales from the
region just released by IFPI,

years and s
doubtedly helped home-
grown artists hold their own
against UK and US com-
petition. For a performer
sen to sell 400.000
albums in a country the size
of Denmark h an amazing

in all formats
were up, compared to 1988,
in Sweden (19.1% to Skr 893
million), Finland (20.8% to
Skr 348 million) and Den-
mark (122% to Skr 431

| million). Norway was the

only territory to break the

pattern, with a 5.8% decline |

illion, which
Haezgquq attributes  as
pm of the territory’s g

T) hc T
aided by consumers sw
ching from vinyl to the more
ive CD. In the major

count for 34% of

continues on page 4

SYNDICATOR’S “MOST EXPENSIVE” DEAL

MCM Acquires ‘Wall’ Rights

syndication company
MCM has acquired the
clusive European rights for
Roger Waters’ ‘The Wall’
show in Berlin on July 21.
The deal follows an agree-
ment with the worldwide
broadcast rights holders,
Radic

Industry sources estimate

the deal to be worth up to |

US$ 150.000. While not
revealing a figure, MCM
MD Tony McGinn describes
it as “our most expensive
acquisition anywhere, ever”,

M w. eking buyers
among major stations at last
week’s IM&MC in Amster-
dam, and expects between

200-300  outlets  across |

Europe broadcast lhc

event, most by simul

Music & Media went |0
, deals had been struck

by Chris Fuller

Spain (RNE) and Portugal

(RDP). MCM will provide

concert tickets and promo-

tional material to selected
tions.

The show, billed as the
largest musical event since
Live Aid, will benefit the
Memorial Fund for Disaster
Relief. Waters and a number
of unrevealed “‘star guests”
will perform on the
Potsdammer Platz to an
pected audience 50.000
and a worldwide TV and
radio audience numbering
in the millions.

In a separate IM&MC an-
nouncement,  syndication
company Rock Over Lon-
don revealed details of its
acquisition of the world
radio rights to a concert
featuring three leading ope-

Teller Calls On Radio To
Support National Artists

Amsterdam - Radio stations
throughout Europe fail to
provide airplay for national
artists in line with those ar-
tists” record sales.

"A Music Entertain-
ment Group chairman Al
Teller made the charge dur-
ing a keynote speech at the
International Music & Me-
dia Conference (IM&MC)
Broadcasting and mus

dustry professionals attend-
ed the May 27-30 event, held
at the city’s old stock e
change.
Calling the trend “signifi-
nt and alarming”’, Teller
id its effect is to under-
mine home-grown talent
and advance the day when
programmers will offer “a
single, homogeneou and

continues on page 4

ra tenors. Placido Domingo,
Luciano Pavarotti and Jose
Carreras will all perform in
Rome on July 7, the eve of
the World Cup final.

Each of the singers, who
have never appeared to-
gether before - and who have
signed a contract agreeing not
to do so again - will sing four
songs in a variety of
languages. They will unite for
the finale, backed by a
200-piece orchestra.

The concert is a joint pro-
duction between Gxanada
International and Ital
RAI 1. Rock Over London
is offering a stereo simulcast
which it hopes will be aired
in each European territory
either on a national or com-
mer network. TV rights
are being sold by Big Picture
Productions.
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The stunning new aloum Home

Released June 4

Featuring the hit single Give it up
Video MTV Power Plug

European tour September / October
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Coca-Cola Renews Eurochart Hot 100 Deal

Coca-Cola has renewed its ex-
clusive licensing rights to the
Eurochart Hot 100, Music &
Media’s definitive weekly singles
chart.

Announcing the new two-year
deal, Coca-Cola VP and world-
wide media director William Lynn
said, “The Coca-Cola Eurochart

Hot 100 has become ‘the real |

| thing’ in European music. It clear-
ly reflects the trends throughout
Europe today, showing that
within the music industry the
spirit of 1992 is already here””.
The chart will be the focal point
of Coca-Cola’s annual US$ |
million European media and pro-
motional campaign in Europe. As
well as a weekly TV show on

From Ir: Theo Roos; Music & Media publisher Leon ten Hengel: Hein Endlich,
assistant GM BUMA; BUMA/STEMRA board member Cor Groot; William Lynn;

MD IM&MC Jan Abbinl

and Gordon Link, executive VP McCann Erickson.

anMeMﬁ;é@woﬁi
Lead WEA Int. Changes

WEA International now has a trio
of presidents in continental
Europe. The appointments are
part of a senior management
reorganisation which takes effect
June 1, and reflect the company’s
increased share of market and
growth through acquisitions over
the past 12 to 18 months.

Manfred Zumkeller is named
president of WEA International
Central Europe, and Marco
Bignotti is appointed president of
WEA International Italy.

Luigi Calabrese was elevated to
president of WEA International
France last year. The three presi-
dents, together with WEA UK
chairman Rob Dickins, report to
WEA International senior VP
Europe Stephen Shrimpton.

Zumkeller, who was MD of
WEA Germany, now assumes re-

ibility for the inati

and has been with the company
five years.
‘ Bignotti oversees WEA ltaly
and CGD in his new post, and is
also named area manager of WEA
Greece. He was MD of WEA Italy.
Reporting to him will be Gerolamo
Caccia, Roberto Magrini and
Massimo Giuliano. Caccia is new-
ly appointed as financial controller
and deputy president of WEA In-
ternational Italy. Magrini is named
of CGD, and Giuliano
becomes GM of WEA ltaly.

A concurrent appointment is
that of Hans Englund to area ma-
nager of WEA Scandinavia, re-
sponsible for operations in
Sweden, Finland and Norway. He
was MD of WEA Sweden, and
the change follows expansion in
that market with the re-establish-
ment of the Metronome label.

nal’s operating companies in Ger-
many, Austria, Denmark and
Switzerland. Based in Hamburg,
he will also supervise WEA
Europe’s activities in Eastern
Europe and its ongoing relation-
ship with the Swiss distribution
firm i ieb and its presi-

says the new senior
management  structure realigns
WEA Europe in anticipation of
the single market in 1992/93.
““This reorganisation, focusing on
our marketing and distribution
strengths, needs and projected
growth, is part of our ongoing

dent, Jack Dimenstein.

Gerd Gebhardt becomes MD of
WEA Germany; he was its mar-
keting director and deputy MD,
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plan in major ter-
ritories”” He says that the plan
began last year with the appoint-
ments of Dickins and Calabrese
| to their current posts.

Super Channel covering 23
million households in 15 coun-
tries, the chart is being networked
to 120 radio stations in five coun-
tries through MCM Networking.

Coca-Cola will be expanding
this promotion into magazines
and newspapers, point-of-sale
merchandising and special event
sponsorships. Theo Roos, presi-
dent of Billboard/Music & Media
Europe: “We are delighted with
the extended backing by Coca-
Cola which makes it possible to
reach some 60 million people with
the chart every week.’

The Coca-Cola Eurochart Hot
100 is jointly owned by European
Music Report (Music & Media’s
parent company) and the Dutch
copyright  society BUMA/
STEMRA.

CLT Profits Drop

The Luxembourg-based media
group CLT has announced a drop
in its annual turnover of 24%.
During a recent shareholders
AGM the company revealed that
turnover for the year ending
December 31 1989 equalled Ffr
1.283 billion (app. US$ 232
million) with profits also dropp-
ing from Ffr 140 million in 1988 to
Ffr 31.3 million in 1989.

Last year, CLT’s radio arm,
RTL, embarked upon an extensive
expansion programme, revamping
its existing services in Europe and

developing new ones. The com- |

pany also operates several TV sta-
tions.

dierks studios
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Overheard at the IM&MC...
* * *

Emmis Broadcasting president
Steve Crane confirms he is
“working closely with CLT"" on
at least two major European radio
projects in the wake of the US
radio company’s 15% investment
in RTL's Maxximum FM. Crane is
also keen to “get involved”” in UK
radio via the forthcoming na-
tional franchises but, as he told
IM&MC delegates in an opening
address, the approach will be
strictly softly softly: *“Success can
only be had by carefully building
relationships with those already
on the ground here with specialist
local knowledge. Advise, help, but
don’t attempt to dominate)’

* * *

DIJs wanting to work with Jeff
Pollack, chairman/CEO of the
Pollack Media Group should
maybe think again! **I favour the
Nicolai Ceaucescu style of pro-
gramming.” Pollack told bewild-
ered delegates at the IM&MC. “1
believe DJs should have a vote.
But all their votes should be put
together and count for only 100
of the programme director’s vote!”
We think he was joking..

* * *

On the topic of new radio for-
mats, Pollack believed Europe will
head towards “‘adult programm-
ing” - specifically proven US suc-
cesses like The Wave, classic rock
and AOR. But Rick Cummings,
VP at US company Emmis,
predicted a growth in dance pro-
gramming over rock, repeating re-
cent US trends.

* * *

Following last week’s announce-
ment on the “‘joint venture” bet-
ween WEA International and
Carrere, some insiders are now
suggesting that only Carrere’s
distribution arm is involved in the
deal. French official sources say
the pact will get government ap-
proval only because “‘no French
company has made g counter pro-
posal”. At press time, ne
WEA France or Carrere would
comment

* * *

Interesting to hear Chris Griffin
of Virgin International saying his
company had turned down the
album from Roger Waters' ‘The
Wall' concert in Berlin next
month. He says it will make
“great television” but doubts
whether a live album will score
over EMI's original 1979 release.
So, who will get it?

edited by Machgiel Bakker
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' Media: Wolfgang Sibisch joins
Frankfurt private Radio FFH as
assistant  programming  director,
following the resignation of Chris-
toph Lanz who has become a
freelance presenter % Dave Pearce
has joined London dance station

Pearce

Kiss FM’s team of presenters, ready
for the station’s launch in Septem-
ber % BRT sports show host Carl
Huybrechts joins Dutch KRO TV
to host the talkshow ‘Curieus’ from
July * Steffan Meyer has replaced
Amo Mueller as head of music and
entertainment at Radio Gong Nurn-
berg, not Stephan Halfpap as
previously stated %

Music: Paul Berry has been ap-
pointed secretary general of the In-

Berry
temational  Confederation  Of
Music Publishers % Myrian Put-
temans has been made promo assis-
wnt at EMI Belgium % Dave
Massey has joined Hit & Run
Publishing a5 creative manager,
from Chrysalis Music % Henk
Penseel has joined CBS Holland as
marketing manager % Jane Poter

Potter
has been appointed promotion
‘manager BMG International with
special responsibility for Europe %
Deborah Dugan has been named as
director of business affairs at SBK
records in New York % Isidore
Probst joins Island France as
‘marketing manager, from retail
chain FNAC * Cathelyne Oude-
mans has been appointed European

Lt N LR L

CBS Acquires Rights
To Columbia Trademark

CBS Records has acquired the in-
ternational rights to the historic
Columbia Records  trademark
from EMI Music. The trademark
was once the subject of protracted
European legal disputes between
the two companies.

Columbia is the oldest conti-
nuously used trademark in the
recording industry and CBS
Records previously held rights to
it only in North and South Ame-
rica. The Sony-owned multinatio-
nal now has the Columbia name
worldwide except in Spain where
it belongs to BMG, and in Japan,

BBC Radio |

continued from page |

mes, Roger Lewis, says it is “‘a

distilled statement of intent which

positions us within an increasing-
ly competitive market and within
the BBC as a public broadcaster.”

The major points are:

w The station will continue to
balance daytime rock and pop
with specialist music in the
evening and at weekends.

® Plans for 24-hour broad-
casting will be implemented
once the station’s stereo net-
work is complete by 1992,
giving a fully reliable signal
after dark. At present the sta-
tion closes down between
02.00 and 05.00.

w It will employ high-profile
personality presenters
alongside committed music
specialists.

w It will continue to support
new music and highlight and
question new developments as
well as archiving the history
of popular music.

The impetus for the document
was started a year ago and is bas-
ed on objectives laid down by the
BBC’s network radio MD David
Hatch. Lewis believes most of the
extra funding required for the sta-
tion’s extra output can be funded
through “careful housekeeping””.

Currently, the BBC is discuss-
ing an unrestricted needletime
agreement with Phonographic
Performance Limited (PPL) to
enable Radio 1 to broadcast 24
hours. “The PPL has already
declared that limited needletime is
dead)” says the BBC’s head of
recording services Dave Price.

by Adam White

South Korea and Taiwan, where
Nippon Columbia has rights.

CBS Records’ acquisition of
the name means the company
could change its corporate identi-
ty to Columbia in most of the
world when its licence from CBS
Inc to use the CBS trademark ex-
pires. Some observers speculate
that this could happen as soon as
next January, three years after the
record company’s purchase by
Sony. A CBS Records spokesper-
son in New York declined to
comment.

Nevertheless, a number of CBS
Records International (CRI) com-
panies, most notably in Europe,
are said to be preparing for the in-
troduction of Columbia as a label
name from next January. CRI
president Robert Summer says
plans for use of the trademark
have not been fully formulated.

An EMI spokesperson con-
firmed the i

ed at the end of last year but
declined to disclose its terms. In-
siders say the deal was not a cash
transaction but one involving a
new CBS computer software pro-
gramme designed for music pu-
blishing applications.

Concerning  the  Columbia
name in Spain, BMG Music Inter-
national VP of international
business affairs, Alan Kress, says
the company has no intention of
selling it. He declined to comment
on whether there have been dis-
cussions between CBS and BMG
over the trademark, something
denied by Summer.

In relinquishing the trademark,
EMI has surrendered a piece of its
history, particularly in Europe.
Columbia has been associated
with many of the UK company’s
heritage artists. Among them is
CIiff Richard whose hit singles
and albums appeared on the label
from 1958-1972. O

was finalis-

Scandi Figures
continued from page |
total sales, up 6% on 1988, while
the vinyl LP declined by 7% to
44%. The trend continued in Den-
mark, where vinyl LP sales drop-
ped by 3% to 39% and CD rose
by the same proportion to 43%.
An even bigger CD leap was
recorded in Finland, by 7% to
24% of the market, while the
vinyl LP also increased by 2%.
CD sales in Norway increased by
3% to 38% and vinyl fell 1%.

Across all four territories cassette
sales remained virtually unchang-
ed - Sweden 20%, Finland 41%;
Norway 46%, Denmark 18%.
EMI Norway marketing mana-
ger Tor Eriksen comments on his
territory’s  slump: “Unemploy-
ment is at the highest since the
war and people are being very
careful about what they spend
their money on. Some people are
more optimistic though I can’t see
any change in this trend for a cou-
ple of years”” [

Teller On Radio

continued from page |

ultimately boring radio format™
worldwide.

Teller cited France as an exam-
ple of how local artists lose out:
“Domestic product accounts for
over 40% of retail sales. Yet while
AM stations air a healthy percen-
tage of domestic records, their
play on FM is very low. Only 20%
of their playlists consist of
domestic repertoire!”

In Italy, “more than 50% of
retail sales are generated by Italian
artists)” he said. “Yet radio
devotes only 25% of its airtime to
domestic repertoire” Teller did
not cite the source of the statistics.

Broadcasters at IM&MC heard
the MCA executive express con-
cern at ‘“‘the prospect of seeing

radio here turn into ‘the United
States of Europe’.” He explained:
“In the US, it is axiomatic that a
certain degree of ‘localisation’ is
absolutely essential for a station
to succeed.”

Holland’s Sky Radio came in
for particular criticism. Its “mel-
low adult contemporary” format,
without DJs and music identifica-
tion, is “a prime example of
treating music as some element of
the background instead of an ac-
tive, involving, listening ex-
perience]’ Teller commented.

In addition, Teller concluded,
“‘Be creative. Give new artists a
shot. Play what audiences want to
hear, and play what they are
already buying. Spend less time
with your computers and more
with your stereos.”
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" BMG Plays Host To Worldbeat ’90

N Senior management from more | meeting. It featured live perfor- | son, MD Arista UK; Bob Buziak, Additional contributions were

E than 30 BMG companies attend- | mances from Marcus Roberts, KT | president RCA US; Clive Davis, | made by Adrian Workman, VP

w ed a five-day meeting in Scott- | Oslinand Kenny G, as well as per- | president Arista US; and Roy | BMG ~ Video International;
sdale, Arizona organised by BMG | sonal appearances from Rick | Lott, executive VP Operations | Gunter Hensler, president BMG

S Music International, last month. | Astley, Bruce Hornsby, Lita Ford | Arista US. International reper- | Classics; Nick Firth, president

The event was hosted by presi-
dent/CEO Rudi Gassner. Entitled |
Worldbeat *90, it was the com-
pany’s first international MDs |

and Mr Mister’s Richard Page.
The event also featured music

presenmuons from Lisa Ander-

son, MD RCA UK; Roger Wat-

The Host & The Artists - Bruce Hornsby; Lita Ford; Rudi Gassner; and Mr
Mister’s Richard Page.

Where Executives Meet - Heinz Henn; Monti Lueftner, vice chairman & presi-
dent AZR Bertelsmann Music Group; Michael Dornemann, chairman & CEQ
Bertelsmann Music Group; and Rudi Gassner.

The Scandi Touch -

Jorgensen, MD BMG Ariola Denmark

Hasse Breitholz,
Bahimann; Erling Johannessen, MD BMG Ariola Norway; and Ernst Mikael

MD BMG Ariola Sweden; Arnold

toire was presented by Chris
Stone, VP International A&R/
Marketing and BMG Benelux’s
new MD, Dorus Sturm.

All Smiles -

BMG  Publishing; and Joe
Galante, president RCA Nash-
ville. Caption identities read left
10 right.

Kenny & (BM)G - Roy Lott; Rudi Gassner; Kenny G; Clive Davis; and Heinz
| Henn, senior VP International A&R/Marketing BMG Int.

Bernard Carbonez, president BMG Ariola France; Arnold
Bahimann, senior VP Central Europe BMG International; Lisa Anderson, MD
RCA/BMG UK; and Jan Theys, MD BMG Ariola Belgium.

Way Out West - john Preston, Chairman, RCA/BMG UK; Rick Astley; and
Heinz Henn.
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Chiltern And Aire Split Frequencies

Chiltern Radio and Leeds-based
Radio Aire are both splitting fre-
quencies this summer and offer-
ing AM oldies-based services.
Chiltern, which has just announc-
ed a 43% increase in half-year
profits to £ 403.000, will be laun-
ching its Supergold service on
June 24, with Aire starting up
Magic 828 in July.

Chiltern programme controller
Paul Robinson says the station
will not be a nostalgia station: It
will be a contemporary station.
We will be playing some suitable |
current material as well as the
classic hits of the last 35 years.’

There will also be speech pro-
gramming including a daily
phone-in show, a regular three-
hour midweek sports show and a
four-hour Saturday sports show.
Late-night and overnight pro-
gramming will be shared with the
FM service which will retain its
identity as “The Hot FM”".

Supergold will have separate
local news, information and com-
mercials carried on each of its
AM transmitters. It will also face
local competition from Kettering-
based KCBC which came on-air
in April. Chiltern has a 29.9%
stake in KCBC but Paul Robinson
believes the two stations will ac-
tually sound very different.

“KCBC has gone for an older
audience and is playing more
from the 50s than we will. It also
has an older style of presentation
with recreated PAM jingles.
Supergold will be more contem-
porary and will, I believe, be a
complementary service!”

Radio Aire’s Magic 828 is due
on air on July 17. It will be aimed
at the 25-54 audience and feature
mainly oldies with some current
hits. MD Phil Riley says the sta-
tion’s strengths will come from its
presenters: “We have an ex-
perienced, professional line-up
and our three main daytime
presenters have already been

known in Yorkshire for many
years”

Radio Aire will be reposition-
ing its FM service, which will be
known as Aire-FM, as a top 40
format with a short playlist and
tight rotation. Both services will
take the The Super Station over-
night from Radio Radio as Riley
is not convinced that there are
enough listeners to justify a
separate night service.

Both Aire and Chiltern have
relied heavily on audience
research to determine their AM
formats. Riley has used research
from XTRA-AM in the West
Midlands, where he used to be
programme controller, combined
with new local research. ““We par-
ticularly asked about the sense of
“Yorkshire pride’ that people have
and this has been helpful to us in
exploiting the local features of the
Leeds/Wakefield area’’

TOP 10 UK MuUsIC VIDEOS

I. Verona Simple Minds. (Virgin)

2. Hangin’ Tough Live New Kids On The Block ™)

3. Kylie OnThe Go Kyfe Minogue {Vdeo Collction)

4. Evolution Gloria Estefan ()

. Singles Collection Phi Collns (Vg

6. Only Yesterday The Carpenters (AaM) |
7. Through A Big Country Big Country (Channel 5) ‘
8. Labour Of Love If [ (Virgn)

9. Pavarotti Lucino Prvarocs {Mosi Clus)
10. TV Show Favourites Dariel O'Domnel Ric) l
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(gBPL. Compited by Gallup for BPL, BBC and Music Week. Based on sales.

Dave Foster, one of Chiltern Radio’s SuperGold presenters

Chiltern ~ carried out focus
group studies and Robinson says
that oldies was the most popular
preference after top 30 pop. “It
might seem an obvious thing to go
for Gold but the format does do
very well in research?”

Chrysalis Back
In The Black

Operating profits of £ 2.3 million
by Chrysalis Records UK for the
six months to February 28 have
helped turn the Chrysalis Group
loss of £ 2.1 million last year into
an interim profit of £ 487.000.

The UK record company’s sales
of £ 14 million exceeded the whole
| of the previous financial year’s
turnover. Increased profits from
the communications division and
MAM Leisure as well as the UK-
based music publishing com-
panies and Lasgo’s wholesale ex-
port division contributed to the
upturn. The audio facilities divi-
sion, however, had a poor first
quarter and the US company lost
'US$ 500.000, although this was a
significant reduction on the losses
that totalled nearly US$ 22
million in 1989.

The success of Sinead O’Con-
nor’s Nothing Compares 2 U
single, which reached no. 1 in 18
countries, has been a major factor
| in reversing the group’s fortunes.
Her album, 7 Do Not Want What
I Haven’t Got, has already top-
ped the charts in 16 countries
since its release at the end of
March, and will underpin the
group’s improved performance
for the second half of the finan-
cial year. [

ES?Buys Hit Studio International

BSB has bought Fujisankei Com-
munications’ weekly music series
‘Hit Studio which

since last October. It will now
have a one-week delay under the

it will run on its Power Station
music channel on Sundays at
19.00 hours.

The show, which is recorded
live in London every Friday and
beamed direct to Japan, has also
been taken live by Super Channel

new

Phil Collins, Bobby Brown,
Rod Stewart, Lisa Stansfield,
Tanita Tikaram, Bros and Every-
thing But The Girl are among the
‘ 150 artists who have appeared on

the show which also includes
‘ Japanese inserts live by satellite. []

RTE Surplus Threatened By Privates

State  broadcasting company
RTE’s annual report for 1989
shows a surplus of almost IR£ 6
million (app. US$ 3.7 million).
But this is expected to be reduced
considerably in 1990, partly
because of competition from in-
dependent radio stations, which
the outgoing chairman of the
RTE Authority, Jim Culliton,
predicts will cost RTE IR£ 1
‘million in advertising revenue.
Culliton also warned that fur-
ther losses could lead to a very
significant reduction in program-

| ming quality and quantity: *“Sure-
ly the objective should be to
maintain an efficient, adequately
funded state-owned broadcaster,
while at the same time encourag-
ing the development of a viable
private sector broadcasting in-
dustry. Let us strive for the highest
standard of excellence rather than
the lowest common denomi-
nator”

There will be some 200 job
losses at RTE during the next
three years as part of a cost cut-
ting programme. o
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Government Help Sought
For Community Stations

by Paul Easton

Radio Authority chairman Lord
Chalfont wants community radio
funding to be treated as a special
case in the Broadcasting Bill.
Defining community radio as
“non-profit-distributing services
which broadcast minority appeal,
socially purposeful, open-access
programmes”, Chalfont told a
London conference, “we would
like the government’s intentions
for community radio to be more
clearly expressed in the Bill”.

“It seems to me that such ser-
vices differ from public service
broadcasting in the degree of
community access offered and
from commercial services in their
minority appeal;’ said Chalfont,
referring to experience in the US
and Australia, as well as the UK,
which indicates community sta-
tions require some non-commer-
cial funding if they are to succeed.

““The minister (David Mellor)
is on record as an enthusiast for
community radio. 1 have already
suggested to him that if his en-
thusiasm is to be rewarded with
progress, community radio fun-
ding should be addressed separa-
tely in the Bill.’

Community Radio Association
(CRA) development officer Stu-
art Woodin welcomes Chalfont’s
comments: ““These stations have a
different philosophy and we’ve all
been pushing for more resources
to be put into this new tier of

radio. David Mellor has shown
that he can be open to new ideas
and suggestions and he must
realise that if community radio is
to be different there is no way it
can survive without extra fun-
ding?

The CRA is campaigning for a
Radio Fund which could be open
to donations from bodies such as
the Arts Council, the Commis-
sion For Racial Equality, local
businesses and trades unions. The
fund could be used for program-
ming ideas and projects by mat-
ching what the station had itself
raised. However, Woodin says this
fund would not support com-
munity stations, and they will still
need to be self sufficient and have
a proper business plan.

Many of the community radio
groups awarded franchises by the
IBA last year have run into finan-
cial problems. The sole applicant
for the Rutland franchise pulled
out when they could not come up
with a viable plan, even after ad-
vice from Radio Trent.

Community Radio West Lothi-
an had to re-submit its application
to the IBA with further financial
details and recently announced a
cutback on its proposed output
when it goes on air later this year.
And Tendring Radio in Essex has
just ended six months of financial
uncertainty with a rescue package
by Kent IR station Invicta Radio.

Summer Sees

New-Look Roadshow

BBC Radio I has unveiled its big-
gest ever roadshow for this sum-
mer’s UK tour featuring daily live
broadcasts from holiday towns
across the country.

The new roadshow, which is
painted with Radio 1I’s new livery
and logo, was officially launched
by Princess Anne at the
Gateshead Garden Festival where
DJ Simon Bates also presented his
morning show.

Two  purpose-built  vehicles
house a mobile broadcast studio,
satellite ground station, a record
and CD library, a mobile
generator and 1.500 square feet of
stage area.

One vehicle contains the mobile
studio, featuring two turntables,
three cartridge machines, two CD
players, two fixed and two roving
microphones, and a 25 KVA
generator.

The other holds the record and
CD library with jingles, a 1.9
metre satellite dish that transmits
a stereo signal back to Broad-
casting House in London and
technical, production and com-
munication equipment.

Over half a million people are
expected to attend this summer’s
roadshows which first took place
in 1973.

UK & IRELAND

Radio City Profits Drop

Liverpool’s Radio City has suf-
fered a 26% drop in pre-tax pro-
fits which are down to £ 458.000
for the half-year ending March 31.

A “sharp decline” in national
and local sales during March is
blamed for the slump, particular-
ly as the company was trading at a
higher profit than last year for the
remaining five months. The fact
that March 1989 revenues (which
included Easter) were 30% higher
than any previous month com-
pounded the ‘‘disappointing”
results.

Turnover is down 7.7% to

£ 1.872 million. The contribution
from the station’s associate com-
pany, sales house Broadcast
Marketing Services, reflects the
general drop in national radio
advertising, falling from £ 153.000
to £ 91.000. The station’s AM
speech-based Citytalk ~service,
launched last October, is now pro-
ducing its own revenue and chair-
man Barrie Marsh says that na-
tional and local revenue has
improved during April although
“‘a cautious view is being taken of
the immediate future”.

Umbrella To Focus On Copyrights

Umbrella, the UK’s independent
labels association, will be focus-
ing on the new copyright laws at
its fourth annual seminar in Lon-
don on June 16-17.

The association is negotiating
its own agreement with the
Mechanical Copyright Protection
Society, separately to the BPI’s
controversial negotiations. The
copyright session will cover all as-
pects of last year’s Copyright Act
from the independent viewpoint.

There will also be sessions on
the music trade press, radio/tele-
vision/satellites, distribution and
retail, dance music and interna-
tional/exports.

Registration includes free ad-
mission to a gig featuring four
leading indie acts at a London
club and details are available from
Umbrella at I-Mex, 6 Wadsworth
Road, Perivale, UB6 SBB
(tel:081-991-5591). a

Ringsend Problems
Prompt Separation

by Ken Stewart

Dublin’s Ringsend Road Music
Group, set up in 1988 with the
help of an IR£ 800.000 (app. US$
490.000) investment by capital
house Development Capital Cor-
poration (DCC), has been split in-
to two companies following
disappointing returns.

Founders Clive Hudson and
Andrew Boland have dissolved
their  business  association
amicably. Boland will continue to
run Ringsend Road Studio, while
Hudson plans to set up Round
Tower Records and Publishing.

“It did not work out for a lot of
reasons;,” said Boland. “There
was a conflict of interests. If it
kept going the way it was, both
businesses would have suffered,
probably irreparably.”

Hudson admitted: “We got ab-
solutely everything we projected
wrong. The studio was booked
solid, but a lot of that was for my
product. Andrew couldn’t book
the studio because‘it-was working

on product for the Ringsend Road
label.

““My artists thought I was using
an expensive studio when we
could have used a cheaper one.
Both of which were conflicts of
interest!” Apart from a change of
name and location it will be
business as usual for Hudson who
will work with the same acts as
before: Dolores Keane, Tom
Pacheko, Johny Duhan, Arty
McGlynn, Mick Hanly, Kieran
Halpin, John B Spencer.

“We have done a deal with
Sonet for European distribution
and licensing which I think is uni-
que for an Irish company. Dolores
Keane will tour Australia in
August, she will go to Japan
before the end of the year, and we
are working on German dates”

Ringsend Road studio has an
area of 2.000 square feet and cost
IRE 658.000. A second smaller
studio, costing IRE 158.000,
should be open by October. (1
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WDR Head Criticises Media Restructuring

Cologne - Friedrich Nowottny,
general director of the largest and
most powerful ARD member,
‘Westdeutscher Rundfunk (WDR),
has criticised plans for broad-
casting in a unified Germany as
lacking in foundation. Nowottny
says it is impossible to tell what
financial difficulties East German
public broadcasters will face until
monetary union takes effect on
July 1.

by Peter Woernle

“Al of the various models for
public broadcasting in East Ger-
many and in a unified Germany
now under consideration should
not put an extra burden on the
already beleagured ARD alloca-
tion of revenue]’ says Nowottny.
Through the ARD’s allocation
scheme, WDR is actually finan-
cially supporting a number of
other smaller ARD stations.

Nowottny also expressed his

PolyGram band China have been awarded a gold record in Switzerland for their

LP 'Sign In The Sky' Celebrating with the band, on the left of the picture, are
PolyGram’s Rene Tanner and Max Gfeller.

WOM And RPR Launch
Statewide Dance Show

Mannheim - Private station Radio
RPR has launched a new dance
show ‘RPR-Maximal’, broadcast
statewide throughout Rhineland-
Palatinate on Saturdays from
18.00-21.00. The programme, us-
ing Hessicher Rundfunk’s idea of
featuring top Frankfurt club DJs,
is being co-produced with local
branches of the World Of Music
(WOM) retail chain.

Tillmann Uhrmacher from the
group Mysterious Arts, which had
a hit with Das Oman, will present
‘RPR-Maximal’ with noted re-
mixer Gregor Dietz operating the
turntable. A complete cross sec-

tion of music titles are being in-
cluded, from Italian house, and
hip-hop to soul, with Dietz mix-
ing on air.

The dance music magazine
Network Press will provide cur-
rent news and the Mannheim
WOM store will be responsible for
providing artists and DJs for in-
terview. ‘RPR-Maximal’ will also
air the Network Press weekly
dance charts, with soul charts
featuring every four weeks. Each
broadcast will include a WOM tip
and the WOM stores will advertise
the show as well. [

Saxony Private Says
Hanover - Lower Saxony’s second
statewide private broadcaster,
Antenne  Niedersachsen\ (AN),
which began broadcasting last
month, will not include disco and
house music on its playlist. Head
of music Antje Schmidt, formerly
with Radio Hamburg, says the
station will, however, play a lot of
oldies, with rock titles included
where appropriate.

AN is aimed at 25 to 45 year
olds. Its programming concept
and music format was developed
by Georg Baum, who used to be
chief editor at Mannheim-based
Radio Regenbogen. The station’s

1990
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No To Disco Music.

playlist is compiled by computer,
using the Funky system, which is
also used by OK Radio, Radio
Regenbogen and Radio Schles-
wig-Holstein,

Schmidt says the station aims
to be up-beat although evening
programming will be more

opposition to the hopes of East
German broadcasters that the
East German radio and TV sta-
tions would remain independent
and broadcast throughout a uni-
fied Germany. Stressing the neces-
sity of finding a financally viable
system, he concludes they should
be combined to form a single sta-
tion, Ostdeutschen Rundfunk.
Because the GDR has approx-
imately the same population as
North  RhineWestphalia (17
million), he suggests the WDR
structure could be used as a basic
model.

The ruling Christian Democra-
tic Union's media commission
has also proposed that Deutsch-
landfunk and RIAS Berlin be in-
tegrated into ZDF, which current-
ly only broadcasts on the second
national TV channel, as its radio
branch. RIAS MD Helmut
Drueck and ZDF general director
Dieter Stolt have already begun
discussing the proposal. W]

FFH Rates
Highly In Hessen

Frankfurt - Private station FFH,
which went on air in November
1989, has taken second place in
the latest listener survey in the
federal state of Hessen. FFH, the
area’s only statewide private sta-
tion took 20% of the audience
share, representing 900.000 liste-
ners a day.

State owned pop and service
station HR3 leads the ratings with
28%. Hessicher Rundfunk’s first
channel, HRI, came third with
15% with 11% listening to the
regionally oriented HR4. Classi-
cal station HR2 took 3%. Around
13% of those questioned listened
to stations situated outside
Hessen, such as SWF in Baden-
Baden and Munich-based Anten-
ne Bayern.

FFH, with a music/speech ratio
65:35, airs a mixture of current
hits and oldies. The survey results
were derived from interviews with
2.100 radio listeners throughout
the state in April and May of this
year.

500 West German club DJs are taking part in a competition revolving around the
London Boys' new single ‘Chapel Of Love'. Organised by promotions company

Chartbusters, the DJs are individually creating their own megamix of London
Boys hits and the three best versions will be released in limited editions.

(advertsement)

ang
From two to five German titles are
played every hour.

The channel is currently broad-
cast via four stations throughout
the state and further frequencies
will be issued in the next few
months. u]
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RMC Ties Up Virgin Megastore Deal

Radio Monte Carlo (RMC) is
aiming to increase its presence in
Marseilles through a tie-up with
the new Virgin Megastore. The
store, due to open at the end of
May, is the company’s second in
France so far.

Several RMC programmes were
scheduled to be broadcast live
from the Megastore when the
shop opened its door to the public

by Jacqueline Eacott
on May 30. Stephane Couraud’s
‘Bienvenue A Bord’ (16.00-18.00)
and Franck Pelloux’s show ‘Blue
Jeans’ 20.00-22.00 are among
those scheduled.

Following the opening, RMC
planned to hold Megastore related
competitions and introduce sur-
prise guests until June 2 when
Childeric is due to host his ‘TGV’
programme live from the store.

Canal Plus Pushes Rolling Stones

Pay TV channel Canal P]us is
focusing much of its music pro-
gramming this month on the Roll-
ing Stones, coinciding with the
French leg of the band’s world
tour. It is the first time the station
has concentrated so heavily on a
single act.

During the first week Canal
Plus will include various reports
on the band during its daily pro-
gramme ‘Top 50’ This will be
followed on June 9 with a show-
ing of the British documentary
“The Rolling Stones - A 25 Year
History’. After the Parisian dates,
(June 22-23) Canal Plus will then
broadcast the Urban Jungle con-
cert, shot in Barcelona (June
13-14).

Brenda Jackson, head of music

anuel Legrand
programming: “We all like the
Rolling Stones. They do not often
come to France and we really
wanted to do something while
they were touring. We started to
think of it at this year’s MIP-
COM, when we acquired the
rights for the documentary.’
Radio station RTL is also em-
phasising the Rolling Stones tour
even though it is being sponsored
by NRJ. Last month RTL began
its campaign by broadcasting the
New York ‘Steel Wheels’ concert
and it is also running a listener
competition with 1.000 concert
tickets as prizes. The promotion
will end on June 16 when three
guuars signed by the band are
given away on air.

SACEM Awards Film Scores

Performing  rights  society
SACEM awarded its first prizes
for film scores during the 43rd In-
ternational Cannes Film Festival.
The prizes, for best French, and
best International, score were
awarded to Ennio Morricone, for
‘Cinema Paradiso’ and Philippe
Dared for Costa-Gavras Movie
Box’

The jury, made up of 10 profes-
sionals including singer Charles
Aznavour, film producer Daniel
Toscan du Plantier and SACEM

Europe | Expands Media;of' le

Europe 1 has been extending its
media collaborations through its
sales house Regie 1. For several
months, the station, via its nightly
“‘Decideurs’ spot, has been col-
laborating with the national daily
paper Le Figaro, resulting in the
Europe 1 logo being featured dai-
ly in the Figaro’s Economic
section.

Regie 1 also signs a weekly
advertorial style column in Le

GM Jean-Loup Tournier, also
gave a special mention to Maurice

Jarre’s score for ‘Dead Poets
Society”.
SACEM made the awards

through the Foundation SACEM,
a group set up in 1977 to promote
all styles of music. A spokesman
said the aim of the event was to
““increase professional, media and
public awareness of the impor-
tance of music in the making of a
movie”.

Figaro discussing subjects such as
the advertising campaign con-
ducted on Europe 1 for Chanel’s
latest perfume.

Europe I's latest deal is with the
TV channel TFI’s monthly pro-
gramme ‘Sante A LCUne’. From
now on the Europe 1 show
‘Decouvertes’ will be following up
the same medical health subject
focused on in the previous TF1
programme.

RMC already has a strong
media hold on the city through its
sponsorship of football team
Olympic Marseilles. The team has
won this season’s league cham-
pionship as well as reaching the
semi-finals of the European Cup,
and RMC gained wide exposure
on countless televised matches
and press photos.

The Virgin Megastore has also
benefited from football sponsor-
shlp French TV slanon TFI gave

East Gets
Regulatory Body
A new CTR (Comite Technique
Radiophonique) has recently been
installed in Nancy in eastern
France, the fifth to appear since
the CSA revamped its broad-
casting policy. The CTR will be
headed by Daniel Giltard.

The new committee covers the
regions of Alsace, Lorraine and
Champagne-Ardenne and its pur-
pose is to oversee the radio scene
within the territory. This means
checking that authorisations,
power and frequenmes of existing
FM

prime-time to the re-

are not exceeded

cent English Cup Final between
Crystal Palace, wearing the Virgin
Megastore (UK version) logo, and
Manchester United. (

as well as studying applications
from potential stations if any fre-
quencies  should be made
available. 1

Christians Help Island
To French First

Island France has registered its
first no. 1 single in France with
Words by the Christians, five
months after release in the UK.

For the small team at Island
France, the French subsidiary of
the UK label set up a year-and-a-
half ago, it is a reward for what
Jean-Pierre Weiler, GM of the
company, believes are three key
factors.

Weiler: ““We had an exceptional
album with powerful singles, like

The Christians - providing success for Istand

Words, and our promo team did a
fantastic job. We also worked
hand in hand with PolyGram’s
commercial team that understood
our strategy. The third vital ele-
ment for our success came from
the radio stations, many of which
helped the single enormously.”
Jean-Michel Canitrot, Island’s
radio  promotion  manager:
“While the UK released the single
in December we decided to wait
for the album and release the two
simultaneously at the beginning
of January. During Christmas,
stores were flooded with products

and January is usually a slow
period. We thought that the
record would receive better atten-
tion if released later. We im-
mediately had positive feedback
from both AM and FM stations,
something relatively rare in
France. Usually when you service
a record to radio stations some
stations play the track immediate-
ly and others choose to wait to see
what happens. This time we were
pleased to see that most played

the record shortly after receiving
it

Weiler again: “In France |
think we have established Island
as an innovative and creative
label, something which helps the
media to be more receptive to
what we do!’

So far, Island France has no na-
tional acts signed to the label al-
though Weiler says that he has the
backing of Island boss Chris
Blackwell should he wish to do so.
“It is a very important decision
and I will do it when I will be
200% sure of my choice” he says.

S R R T R

Indie Organisation Wants More Airplay

A compilation album which aims
to bridge the gap between indie
music and radio stations has been

rele: a new national
organisation called Union. The
organisation was founded to im-
prove facilities in the independent
music sector.

The album is called Union and
was released at the end of May on
the CGD label. It features known
and unknown indie acts perform-
ing cover versions of songs by
noted national artists, including
Lucio Battisti, Mogol, Tenco,
Vasco Rossi and Lucio Dalla.

Stefano Bonagura, a Union
founder says: ‘‘We are trying to let
people know that indie artists can

by David Scansfield
perform pop that is radio-
friendly. The major national
broadcasters do not give airspace
to independent music. That is
their choice, but we all work in the
same market!”

Bonagura cites the Rome-based
network Radio Dimensione Su-
ono as a station which has chang-
ed its policy but still does not
recognise  independent music.
Bonagura: “It was an Anglo-
American styled station but now
it has some commitment to na-
tionally produced music. How-
ever, it still does not give airplay to
Italy’s leading band, Litfiba!”

Bonagura also claims that
private network broadcasters use

World champion boxer Gianfranco Rosi and Phonogram ltaly GM Bruno Tibaldi
have great hopes for Rosi's debut rap record, ‘Champion In The Night'

RAI Announces Live
NMS Coverage

State radio pop channel RAI
Stereo | will make its first ever live
broadcast via satellite from the
US, with coverage of the New
Music Seminar (NMS) in July.

The channel will broadcast the
daily show ‘Speciale Stereo Uno
New Music Nights’ from RAI
Corporation headquarters in New
York. DJs Luca de Gennaro and
Louisa Mann will present hour-
long programmes from July
14-19. Interviews, concert slips,
panel discussions and news up-
dates will be the basis for the
show.

De Gennaro: ““I do not think
many European broadcasters will
cover the event but for us it is the
opportunity to present something
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new to our listeners” RAI will
publicise the programmes with
full-page adverts in Italy’s
specialist music magazines.
VideoMusic, the 24-hour music
station, will provide exclusive TV
coverage of the event in Italy. The
station will present a daily
90-second telephone link-up with
New York and negotiations are
taking place with MTV (US) to
enable the Italian channel to
record concerts and a special.
Serena Castelli, national NMS
organiser, says that in return for
exclusive  national  screening
rights, VideoMusic presenters will
promote the event on air and
broadcast specials on Italian acts
who will perform in New York.(OJ

a pay for play system for their
various record of the week laun-
ches. “That is okay,’ continues
Bonagura, “but the independent
sector can not afford to take part
in such operations.”

However, Bruno Ployer, pro-
gramme director at Radio Dimen-
sione Suono, refutes Bonagura’s
claims. “We certainly do not
operate a pay for play policy.
Most of our special selections are
by major artists. How can you ask
money to play records by Lisa
Stansfield or Eric Clapton?

“We listen to every record we
receive but they have to fit in with
our CHR format to get airplay.
This new compilation album may
have its good and bad points.
Perhaps artists should stick with
their own material if they do not
want to mislead the public. Lit-
fiba were played on our specialist
station Dimensione Suono Rock.
They were also guests on our
weekly Dimensione Suono net-
work show ‘Artist(s) Of The
Week’. People who claim other-
wise should get their facts right.”

Union plans to set up promo-
tion, legal, advertising and
distribution services within the in-
dependent music sector, and will
approach the government, SIAE
(IFPI) and local councils to get
financial support for new acts.
The organisation will also lobby
politicians for new concert venue
facilities.

Bonagura says Italy has a rich
modern music culture which is
sadly neglected. Union will offer
its own awards at this year’s In-
dependent Music meeting in Oc-
tober. ““They will be a sort of in-
dependent  music  Grammy
award;” he says. a

World Cup LP
Compilation

The Dischi Ricordi record label
and private network broadcaster
Radio Italia Solo Musica Italiana
have teamed up for the release of
a special compilation album aim-
ed at cashing in on the World Cup
Football Championships from
June 8-July 8.

Called Vinci Campioni, the LP
will feature new and emerging na-
tional talent signed to Ricordi and
other national labels. It will also
contain the track Vinci Cam-
pioni, the music for a TV confec-
tionary advert which uses the
football event as its theme.

Fillipo Broglia, executive at
Radio Kalia Solo Musica Italiana,
says the station will promote the
album with on-air advertising, in-
terviews with featured artists and
listener competitions. The sta-
tion’s logo will appear on the
album’s inner and outer sleeves.

Dischi Ricordi radio promo-
tions manager Tony Vandoni says
his company is hoping to cash in
on the football event and
describes the radio link as a 50/50
partnership deal. Vandoni: “We
have worked with the station in
the past and had good results. The
station is a national network
which broadcasts nationally pro-
duced music only. What better
way of promoting an album like
this?”

The network station will also
feature national artist Enrico
Ruggeri as special studio guest
throughout the football cham-
pionships. Ruggeri will give his
impressions of each match the
day after it has been played.

Radio Italia Solo Musica
Italiana has an average daily au-

dience of over 840.000 according
to the latest Audiradio statistics.

UK Label To

Release

Zucchero Album

PolyGram artist Zucchero For-
naciari is to release his English-
language album Zucchero early
next month on the UK label Lon-
don Records.

Lyricist Frank Musker provided
the English-language texts for
seven songs which are from the ar-
tist’s Blues and Oro, Incenso &
Birra albums. Two Italian
language songs will appear on the
LP format, three will be featured
on the MC and four on the CD
version.

Adrian Berwick, MD at Italy’s
Polydor division: ““It is a big mo-
ment for Italian pop music when
a UK label decides to record a
foreign artist in English!’

Berwick describes Zucchero’s
music as Anglo-American rock
and is keen to widen the artist’s
audience. “We have a mega
Italian artist that we are trying to
make into a big European act.
The UK s crucial. If we succeed
there we will look at the US” [
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= RTL-TVi Launches
French Talent Show

by Marc Maes

»nwEMZ

RTLTVi, Belgium’s commercial
French-language channel, has
launched its own TV talent show,
‘10 Qu’On Aime’. The program-
me, which will go out on Sunday
at 20.00 will alternate between
presenting new artists and airing
the French Belgian chart. There
will be no video clips.

B
Presenters Alain Simons and Sandra Kim

Production director Jean-Paul
Delcominette says the station had
planned such a show for some
time, especially since the success
of the Flemish chart show on
VTM: “We intend to include
Canadian, Swiss and French ar-
tists, but I think the formula will
stimulate Belgian French talent to
start producing hit material. The
bulk of the artists will be local.”
The show will be presented by
Alain Simons and singer Sandra

im.

RTLTVi is working with com-
mercial network Radio Contact to
promote the show. Every other
week the TV programme will
feature a ‘Premier Contact’ spot,
a new artist or song which will
receive heavy rotation on radio as
well. Radio Contact head of

music Jean Lou Bertin says the
‘Premier Contact’ would be
played up to three times a day, ac-
companied by a jingle.

Record companies have wel-
comed the initiative. Distri-
sound’s head of promotion
Robert Navez says it offers a stage
for artists who have not been able

to appear on TV before. Carrere
Belgium MD Francine van der
Smissen, who has artists appear-
ing in the first two shows, says it
will be vital for up-and-coming
French Belgian talent, although
she does not expect it to boost
sales for French national acts who
are already well exposed at home.

At PolyGram, product mana-
ger for French repertoire Jean Luc
Leroy also backs the moves but
sounds a warning over the financ-
ing of the show: “RTLTVi cannot
pay our expenses. We have all
agreed to help them with the
launch of the show and pay our
artists” expenses for the first few
weeks, but we have to take note of
being fair to other TV stations,
who do pay something for our
artists”.

Pavarotti Heads Up Dutch Charts

Italian opera star Luciano Pava-
rotti has reached no. 16 in his se-
cond week in the Dutch single
charts. The single Caruso fea-
tured in Italian TV series ‘Mam-
ma Lucia’, which was broadcast
earlier this year and Phonogram
Holland released it after numer-
ous requests from viewers.
PolyGram promotional mana-
ger Dries van der Schuyt says the
song was not released as a promo
for the album Tutto Pavarotti:
““Of course it does help to pro-
mote the LP, but we first released

it due to public demand. We start-
ed promoting it for radio, and a
Veronica DJ, Jeroen van Inkel,
picked it up. After that we sud-
denly got massive retail support
and all the other stations also
started playing Caruso”’.

Caruso is the second high-char-
ting single to be triggered by a TV
series in a short time. The Rolling
Stones classic Paint It Black was
re-released by Phonogram follow-
ing the success of the TV series
“Tour Of Duty’ and it has since
topped the Dutch charts.

(B _E_N_E_L U X

Veronica Pleads “Not Guilty”
To Veronique Charges

by Jerry Goossens

Dutch public broadcaster Vero-
nica (VOO) has denied having il-
legal deals with Luxembourg-
based commercial station RTL
Veronique, describing their rela-
tionship as “normal and legal
business”. The VOO made the
statement at the end of last
month, after the Dutch Media
Commission accused the broad-
casters of having illegal links with
Veronique.

The Media Commission has
charged the VOO with helping
fund the launch of Veronique, of-
fering money, guarantees, know-
how and human resources. The
VOO now claims the financial in-
vestments were made by an “in-
dependent third party”’, Tornado.

The VOO told the hearing that
money used to buy Veronique
stock did not come from public

funds, but out of its own reserves
through profits made on its radio
and TV listings guide and the
Commission had no right to in-
terfere in how that money was in-
vested.

The VOO invested Dfl 8 million
(app. US$ 4.35 million) in Veroni-
que through Tornado and made a
profit of Dfl 15 million. The
Media Commission, however,
believes the orders to invest in
Veronique came directly from the
VOO. All VOO employees involv-
ed with Veronique are said to have
done 50 in their own names, but
Tornado received a Dfl 52.000 ex-
penses bill from VOO employees
who helped with the launch.

The case is now being con-
sidered by legal and financial ex-
perts who will decide if charges
will be pressed.

/

Dutch state broadeaster VPRO has released a CD of music by the Bauls, 2
religious group from Bengal. It is the first European release of Baul music and will

be accompanied by a series of concerts.

VTM Boss Counters Ad Claims

Commercial TV channel VTM
has responded angrily to accusa-
tions that it has broken the law on
TV advertising. In his official
response to the Advertising Coun-
cil, CEO Leo Neels questioned its
authority to make such accusa-
tions, saying the Council’s rules
and regulations have never been
officially announced and the ap-
pointment of its members was still
being investigated.

M has been accused of
breaking the laws on advertising
by interrupting films and other
programmes with ad breaks,
broadcasting ads around child-
ren’s programmes, and product
placement during quizzes and
children’s shows.

Neels countered the accusa-
tions by saying quiz shows and
other programmes were made in
blocks, to allow ad breaks. He
said Belgium’s state broadcasters
were also guilty of so-called pro-
duct placement, and pointed out
that other broadcasters like CNN,
TF1, Eurosport and RTLTVi also
run ad breaks mid-programme.

Finally Neels said he was sorry
VTM had not been given prior
warning of the Advertising Coun-
cil’s claims or access to the of-
ficial files. “The whole matter
had been made public before

VTM even had the chance
to answer the accusations,’ he
said. 0

SCAND

Swedish Congress Calls
For New Radio Authority

by David Rowley

Stockholm - A congress on radio
has called for the dismantling of
the public channels’ national
monopoly and the establishment
of a new authority to look out for
the interests of private broad-
casters.

The congress, organised by the
Swedish Employers’ Confedera-
tion and the Institute of Media,
Trade & Industry (NMI), was at-
tended by 200 people from all
areas of media and politics.

Delegates gave strong support
to an NMI-sponsored document,
‘Free Radio In Sweden’, which
suggested a new authority for
private radio and proposed a

posals will be taken up by MPs
and presented as a bill to Swedish
parliament. However, the only
speaker representing the ruling
Socialist party, Leif Andersson,
spoke in favour of a continued
state broadcast monopoly.

Baldhagen: “You can’t build a
wall around Sweden. At the mo-
ment we have satellite TV and
soon there will be satellite radio.
The monopoly system is coming
to an end””

NMI manager Janerik Larsson
said the lack of freedom of speech
within the Swedish media was
deplorable. He said all in-
dividuals,  companies  and

y into
the monopoly of the state-owned
Swedish Broadcasting Company.
Presented to the conference by
public relations company JKL In-
formation, the report also studied
the growth of Sweden’s advertis-
ing market and the development
of radio in other territories.
Christer Baldhagen, one of the
report’s authors, hopes the pro-

should have the
right to set up a radio station so
long as frequencies were available.

Other conference speakers in-
cluded Jan Friedman, former MD
of media company Medvik, radio
system technology expert Jens
Zander, former Liberal minister
for education and culture Jan-
Erik Wikstrom and conservative
MP Gunnar Friedman.

I NAVI
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Voice To Launch TV Text Service

Copenhagen’s most listened-to
radio station, The Voice, has been
granted a cable TV licence for the
Copenhagen area. The Voice’s
owner, Otto ReedtzThott, says
the station plans to use it fora TV
text service - with The Voice as
aural background - to be launched
in collaboration with the Danish
post and telecommunications

department.
The service, which will reach

subscribers, could be ready in two
months. It will have an added ad-
vantage of providing the station
with a new, single frequency on
which it can broadcast, via TV, to
most of greater Copenhagen. On
radio, The Voice currently covers
the city on five separate fre-
quencies.

The Voice has also applied for a
satellite uplink with a view to set-
ting up a Scandinavian radio sta-
tion (M&M, June 2).

Copenhagen’s 220.000 local TV

Veteran Scots rock band Nazareth show off their platinum discs for 100.000
Norwegian sales of the Phonogram LP ‘The Ballad Album’

SPAIN & P

Cadena COPE
Profits Up 23%

by Anna Marie de la Fuente

The Cadena COPE radio network
has announced a net profit of Pta
1.4 billion (app. USS 10.6 million )
for 1989, 23% up on 1988 and the
company’s best ever result. Mean-
while, the network has agreed to
double its share capital to Pta 1.5
billion and five new members
have been voted onto the board of
directors, bringing the total to 12.

One of the new board members
is programme director Gerardo
Gonzalez Martin. He says:
“There will not be any pro-
gramme changes until after the
summer, and even then they will
not be significant.”

COPE has two networks,

on AM and FM, and 53% is

To contact
Music & Media
Tel:31 20 669 1961

Fax: 31 20 669 1951
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owned by the Conferencia
Episcopal, with the Catholic
Church thought to own about
80% of the network in total.

COPE recently bought 50% of
Cadena I3 in Catalonia. Head of
music at Radio Popular Cadena
COPE FM, Carlos Finaly: “It
will be a sort of second COPE
network for the region in
Catalan?” He adds that it is possi-
ble that one of Cadena 13's sta-
tions will eventually broadcast
formula rock because of technical
peculiarities in Catalonia.

Cadena COPE’s  successful
AM programming goes out on
FM in the Catalonia region leav-
ing no space for FM rock.

Finaly says that he hopes the
formula rock stations will be cen-
trally networked by September
and negotiations for use of a
satellite to boost broadcast quali-
ty are under way.

ORTUGAL

Los 40 Principales’
‘Brainstorming’ Session

More than 100 of Los 40 Prin-
cipales’ DJs and producers at-
tended the network’s sixth annual
brainstorming session, which was
held over four days in Ibiza
recently.

Network director Rafael Revert
and deputy director Luis Merino
discussed Los 40’s philosophy,
while Canal Plus head of music
Fernando Salaverri talked about
Los 40 on TV. Digital radio was
addressed by technical director
Rafael Bernardo.

MD Silvio Gonzalez looked at
marketing, the EGM audience
study and other audience research
methods. The latest US radio
techniques were revealed by Bar-
bara Round, director of Radio
Express which produces the
‘Shadow Stevens American Top
40

Other  speakers  included
Ramon Segura, international VP
of BMG Ariola, who talked about

|

the possibilities for Spanish music
in the international marketplace.
There was also a roundtable
discussion on ‘What Radio
Means To Me’ from the point of
view of concert promoters, record
companies, record producers and
artists.

The most entertaining speaker
was Steve Saltzman.of Rock Over
London, according to Luis
Merjno: “‘He went through the 10
commandments of DJing in the
style of a US TV preacher.”

During the conference, which
also included performances by
Los Rebeldes and Ole Ole, more
details emerged about Canal Plus”
tie-in with Los 40, from SER’s
director-general Eugenio Galdon.
He says videos shown on the new
channel (due to start broadcasting
in September) would be of tracks
in the Los 40 chart and that the
channel would favour Spanish
acts where possible.
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PROMISING ACTS

Jam Society

Reflections (High Fashion/Holland). Contact:
Dureco/Frits van Swoll/tel:31.2904.15321/
fax:18725/tlx:14409

A debut release that is causing a stir already, is
getting heavy airplay in Italy. Excellent vocals
by 20-year-old Dutch singer Michelle. The mix
is tough enough thanks to the Belgian produc-
tion team. Licence and sub-publishing free ex-
cept Benelux.

Los Coyotes

El Tipico Espanol (3 Cipreses/Spain). Contact:
DROJEvelyn Harte/tel:34.1.2454000/
fax:2466069/tix:48215

After several years as a major cult act this band
have finally started to break through into the
mainstream. They have a solid fan-base and
plenty of potential to cross over at the very least
to the Spanish-speaking markets. Licence and
sub-publishing free except Spain.

Richard Stenkryc

Elle Est Ma Tendresse (Vogue/France). Con-
tact: Hopi Mesa/facques Marbehant/
tel:33.1.455726 36/fax:45578003

A mainstream ballad with a distinctly Gallic
character and a strong vocal performance by
Stenkryc. He was, until 1988, the bass-player of
Plein Sud and although he has left the group
they continue to work together (as on the B-
side). Licence and sub-publishing free except
France.

Pianonegro

Pianonegro (Discomagic/ltaly). Contact:
Discomagic/Anna Lombardoni/tel39.2.5063352/
fax5064675

A fashionable groove (slower than much of the
house material has been) supports a selection
of samples of African chants and even snat-
ches of Santana’s Oye Como Va - all held
together by a jazzy piano riff. The result is a
storming club number. Licence and sub-
publishing free except UK, US and Spain.

in every territory. International A&

The Whole Of The Moon (Al/UK). Contact: Al/Mike
Howell/tel:44.71.7080003/fax:7081152

This track is already picking up both airplay and a great buzz in the
clubs which is hardly surprising as it has a good groove and a deadly
chorus, sort of Smokie meets hip-hop. Excellent record. Licence
and sub-publishing free except UK/Ireland.

Goal Il Goal

Oh No Not Football (Chrysalis/UK). Contact:
M&MP/Rick Blaskey/tel:44.71.2252000/
fax:5896249

It had to happen - an anti-football record that
then turns round and ends with the heroine
becoming a fan. The voice is by leading UK im-
personator Jessica Martin and the rights are
available outside the UK.

Twenty 4 Seven

1 Can't Stand It (BCM/Germany). Contact:
BCM/Brian Carter/tel:49.2101.31050/
fax:310555

Without doubt one of the strongest hip house
records for some time, one that really stands
out from the crowd. The record has entered the
Eurochart Hot 100 Singles at 59 and looks set
to be a major success across Europe. Some
licences and sub-publishing still available.

Intermission

Skywalk (HSM/Sweden). Contact: HSM/UIf
Lundwall/tel:46.46.149775 or 117750/
fax:184940

Sophisticated pop rock with a particularly
European character. An interesting and
unusual voice and a strong band sound make
this one of the finds of the month. Skywalk is
taken from the band’s debut LP of the same
name. Licence and sub-publishing free except
Scandinavia.

LA 800

q In The Dance (
Contact: Jupiter/Martin Unger/
tel:49.89.984926/2x:980250

This has got to be the strangest stylistic mar-
riage ever. A house beat and a square dance
with all the approriate yee-haas etc. This is one
of the first releases of Jupiter Records’ new
dance label which was started by ex-EMI and
Intercord man Martin Unger. Licence and sub-
publishing free except GAS.

Records mentioned on this page are by promising acts which have potential for breaking into the pan-
European market. The selection is done by the editorial team of Music & Media. Radio & TV programmers
wanting to play the material mentioned here should be aware that not all records are necessarily released
R managers and music publishers on the look out for new dedls should

contact the original master/publishing owners. Country of origin and contact rumbers are listed as known.
Those wishing to submit material to this section should send their records, biographies and photos to Music
&Media, Gary Smith, PO Bax 9027, 1006 A Amsterdam, Holland.
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by Gary Smith

First of all, best of
luck to Manchester

WORTH WATCHING
UK) based ~rock

- UPDATE 25

they appeared on Talent Tracks cassette no. 40

India - showeasing in London

the band have quite rightly been the subject of
interest from as far away as Australia. The
result is that they have lined up a series of
showcases in London which will be attended
by a number of major labels and publishers.

Story of the week is the ongoing situation
between Telstar and Manchester-based in-
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dependent label In Tape. It goes something

like this: Telstar owns all the rights to the
| music and dialogue from Gerry Anderson’s
programmes  such as  ‘Thunderbirds’,
“Stingray’ etc and decided, without consulting
Anderson, that they would put together a
record, Thunderbird Rap, compiled from
dialogue and music from these shows. When
Anderson heard about this he was annoyed,
for two reasons. Firstly, because he had not
been consulted in any way by Telstar, and
secondly, because he has a new project and
does not want to be held back by nostalgia for
programmes made by him 25 years ago.

As a result, Anderson wanted to make a
record as a statement of his indignation while
at the same time revealing his future inten-
tions. The result is Project 90, a record about
the new Thunderbirds (rather than the old
ones). More than £ 200.000 has been spent on
the video and Anderson is so pleased with the
results that he has made himself available for
six weeks promotion work. In Tape also has a
new single out by Stitch called Business
Politician.

And finally, a story that does not involve
Manchester at all - the mighty Yaaaaaaaaaah!
by Holland’s finest D-Shake is still causing a
major stir in the UK. Pre-orders for the of-
ficial release by Cooltempo - as opposed to the
imports which have been the only version
available so far - are up to 25.000. So expect to
see the record in the UK singles charts soon.(J
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Explosives features the major new releases by established and new artists.
It includes recent releases stil in need of support on European radio.

E X P L O S I

|SINGLES OF THE WEEK
Kym Mazelle - Useless
I Prince - The Future
- Immaculate Fools - Sad

SURE HITS
| Chris Rea - Texas  (East West) Horse - Sweet Thing
Bloom - Rescue Mission
Bell Biv Devoe - Poison
Movement 98 - Joy And Heartbreak
Lee Scratch Perry - Moonwalk
\ Frazier Chorus - Cloud 8
Jazzy P - Feel The Rhythm
Wilson Phillips - Hold On

e
OVER

‘ Candy Dulfer - Saxuality
Inga - Riding Into The Blue (Cowboy Song)

Chad Jackson - Hear The Drummer
Jane Child - Don’t Wanna Fall In Love

Colours - Someone To Love

M
Soul If Soul - Vol Il (1990 A New Decade)
The Bombers - Aim High
Rebel MC - Rebel Music
X Clan - To The East, Blackwards
Consolidated - The Myth Of Rock
Johnny Baby - | Present Johnny Baby
Who Owns Brazil - Mike Herting
En Vogue - Born To Sing
Salt—N-Pepa - Blacks’ Magic
D-Mob - A Little Bic Of This, A Little Bit Of That
Tom Verlaine - The Wonder
Concrete Blonde - Bloodletting

were
< ct5W G\R““?e
Aot
exc% otre
\“ st ek YESTER HITS
| Singles
US.A. For Africa - We Are The World
Duran Duran - A View To A Kill
Modern Talking - You're My Heart, You're My Soul
Paul Hardcastle - 19

\\“0\ [y 90\“‘3

ks o e

Simple Minds - Don't You (Forget About Me)

MASTER CHART - June 9, 1990
ldioHistorv.Com

(Warner Brothers)

SIS S

(Capitol) Luka.

(Next Plateau/FFRR)

SINGLES
Madonna Airplay
Madonna Sales

ALBUMS
Madonna Airplay
Sinead O’Connor Sales

CHART BUSTERS

Chart Busters i a quick reference to this week's Hot 100 Singles/Albums and the
European Top 50 charts. Chart positions are indicated where appropriate

ENTR

Airplay Top 50
Gary Moore - Still Got The Blues (For You) (/9)
Dusty Springfield - Reputation (33)
Erasure - Star (42)
Toto Cutugno - Insieme 1992 (43)
| Tina Turner - Foreign Affair (44)
Betty Boo - Doin' The Do (45)

Hot 100 Singles
New Order/England World Cup Squad - World In Motion (5)
Chad Jackson - Hear The Drummer (Get Wicked) (34)
Erasure - Star (49)

Toto Cutugno - Insieme 1992 (52)
Black Box - Everybody Everybody (56)

Top 100 Albums
| Madonna - I'm Breathless (3)
| Soul Il Soul - Volume Il (1990 A New Decade) (7)

7;‘_

(Syncopate)

(Virgin)
(Parlophone)
(Mute)

(EM)
(Capitol)
(Rhythm King)

(CBS)

(Reprise)
(Mca)
(Circa)

(Black Cat)
(Virgin)
(AaM)

(5BK)

o]

(BMG Ariola)
(WEA)

(Factory)
(Big Wave)
(Mute)
(EM))
(Groove Groove Melody)

(sire)
(10 Records)

‘ i D-Shake - Yaaaaaaaaaah !

(Go Bang)
(Big Wave)
(Adlantic)

Airplay Top 50

Elton John - Club At The End Of The Street (7-33)
Vaya Con Dios - What's A Woman (1/-23) (BMG Ariols)
] Lisa Stansfield - What Did | Do To You! (/2-30) (Arista/BMG)
- The Chimes - | Still Haven't Found What I'm Looking For (/4-35)  (CBS)
Matthias Reim - Verdammt, Ich Lieb’ Dich (/6-27) (Polydor)

] Hot 100 Singles

Les Vagabonds - Le Temps Des Yeyes (12-23)
Don Pablo’s Animals - Venus (2/ - 32)
Depeche Mode - Policy Of Truth (22-34)
Was (Not Was) - Papa Was A Rolling Stone (35-59)
Betty Boo - Doin’ The Do (40-81)

Top 100 Albums
B-52's - Cosmic Thing (26-34)
Elton John - Sleeping With The Past (30-41)

(Rocket)

i (Carrere)
(10)

(AzM)

(Desire)
(Island)

(Antler Subway)
(Virgin)
(VeraBra)
(Atlantic)

(Rumour)
(Mute)
(Fontana)
(Rhyehm King)

(Reprise)
(Rocket)

(FFRR)
(Fontana)
(IRS)

Breaking Out On European Radio

The Pretenders - Never Do That
Rolling Stones - Almost Hear You Sigh

the Eurochart top five from five years ago.

UNE 9
Albums

Dire Straits - Brothers In Arms

US.A. For Africa - We Are The World
Paul Young - The Secret Of Association
Phil Collins - No Jacket Required

Tears For Fears - Songs From The Big Chair

(cas)
(Parlophone)
(Hansa)
(Chrysalis)

(CBS)
(CBS)
(Vg WE)
(Virgin)
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MUSIC

Most played records in England during
the week of publication on the follo-
wing stations BBC 1, BBC 2, Capital
Radio, Greater London Racio and the
major independents.

1. Jane Child Dot Wawa i Love

2. Adamski -Kiles

3. Kylie Minogue -Beer Te Det You K
Madonna -Vegse

5. Hothouse Flowers -Gue i Up

6. The Cines 150l aves Fund Wha | ALk For

9. New Onder Eggand . C. Sqad - ok eien

10. Beats International - W' T Abu k.

1. Lisa Stansfield - What 04100 To You

12. Dusty Springfield -Repusicn

e O(Snrk ¥ -ory
4. The Pasadenas - Love

15. Bety 800  Oar 0o

16. Soul 1 Soul - A Dreris A Drean

17. New Kids On The Block -Covr Gl

18, Talk Talk -tesvyLie

19, Sam Brown -Ksig Gue

20. Depeche Mode - Plcy O Taah

| _austria |

Most played records as checked by
Media Control on the national station
o3,

1. Falco -Dw De G
2. Elton John - Cius At The nd Of The Sireet.
3. Yaya ConDis - Witsh o

4. €. Bennato & G. Nannini - Uy Exxe v
S. Nick Kamen -1 romed Myl

Stlan Waggrshosen - o e Tty N Weh
7. Sinead O'Connor -Netsag Congres2U
8. Roxette -Ougeras

5. Alannah Myles -8 Veve

Vogue

1. Phil Collins -Sometvig Hpered

12, Calloway -1 Wara g ech

13, Frank Zander - e Kem Kt

14. Depeche Mode - oy TheSirce
Sam Brown - Wit A L Loe

16 v B Tt G o e

Kene Maern M

18 e Blakely - Cryng T ot

19, Lisa Stansfield - Wat D1 0o To You

20. Arthur Baker -The Messge s Love

Airplay checked on Radio 2 and 3, the
Dutch national pop stations. For info
contact Stichting Nederlandse Top
40, PO Box 706, 1200 AS Hilversum,
tel(0)35 ~231647.

1. Lanoy Kraris Do g Kow
MlBaro & Romia Power - e Ao

h Gary Moore -5ul Go: Th s

es - Ao Hes You S0

7. Vapa on Dl Yo s

From the airplay hit parade from Me-
dia Control including 29 radio stati-
ons. For more info please contact
Meda Control - Postfach 625,
D-7570 Baden Baden,
1el(0)7221 - 33066

{ Matthias Reim -Verdimr, kh Lt Dch

Most played records as checked by

Media Control on the national station

DRS 3and 5 private stations. For more

info please contact Media Control,

Post Passage 2 Basel 4002, i
tel61-228989

1. Alannah Myles -gack Ve
2

: Alannah Myles . back Vees
4. Phil Collns - Somethog

beon e

6. Madonna ¥

7. Nick Kamen ) s e

8. Kim Wilde -'s Here

9. Tina Turner -foregs At

10

3. Vaya Con Dios -Wha's A Wama
v

ape
5. Gary Moore - Got The Bues

6. Heart A3 | Wamna Dol Mie Love T You
7. Este Algeeie Verwsitersr - i Dony

8. Nick Kamen . Proned e

5. Sinead O'Connor -Notng Congrs 1
& " 5

11. Wison Phillps -Halé On

|4 My/wt 1Go To brremes
Kagton Tom

u mm.m e e e Worth

17. Erasure - Bue Swarah

18. Fleetwood Mac -Suve Me

19. Heart

eh Lt Dih
.

12 i Wil e

13, Viktor Lazlo - Arsctd

14. Elton John - Cub A« The Exd Of The Seec
15, Beats International - 0t e Good ToMe
16.fo Cackr - Wi v You Do W A oo L e
17. Soul 1 Soul - ADrear's A Drean

16, S Mg Dnmt T’ o

ToYou
20, Kylie Minogue-ece: T e Yo Know

T~ R

Most played records as compiled from
RAI Stereo Due.

1 Twenty 4 Seven -1 Coitsund
2 Lisa Seansfield - Wha: Dd 1 Do To You

3. Dee Dee Bridgewater - nge Of The Nih
4. Public Enemy - 911 1s & joke

5. Phil Collns-Somcaing Hipens.

6. Madonna -Y'm Bresthiesyp)

7. Bill Idol - Crate Of Love

8. Ron - Apri Le Brace E Poi Voi(l)

9. Fabio Concato -Givci)

10, Scialp - Les Afars o e Ao

1. Alannah Myles - Bk Veet

12, Vasco Rossi - frone Dl i)

13. Toto Cutugno - iiene 131

14, Black Box - Ride On Time

15. Enzo Abetabele - Fawa De Re

16, Propaganda - Hemen Gve e Wors

17, Marco Masini - Dentro Di Te

20. Enrico Ruggeri - Ty Avo

The 20 best played records in Spain
from Cuarenta Principales, covering
the major Spanish stations

1. Radio Futura -Vereno L3 el
2 Modestia Aparte - Coss De La £
3. Big Fun - Handa OfPromses

4

7. Jive Bunny - T Suds Gocd e
e e
5. MiguelBose b

ToYou
5 Elmlohn Cub A The Exd Of The et
10. The Chimes- 1o Fund W i Lockeg o
11 Phil Collins -Somerhiog Hipen

12. The Fatal Flowers -athExts Brning

13. Nederiands Elftal - Hard o Hurd

14. John Lee Hooker -min The Mood

15. Clouseau - Louse

16, Gloria Estefan - GeeOn Your Fet

17. Wilson Phillps -Hed On

18. Paul Young -Stty WhiperegLove You
15. Rene Froger - Are YouRety For Lovig e
20. Shakin' Stevens -1igh

0 Juan Carlos Valenciaga -Ls Lna
12. E1 Norte - Anores S s

13. David Bowie - ane 30

14, Madonna -vos

15. Ultimo Clan - Taes De L Noche

16. Duncan Dhu -Paes o Nonstre

17, Eos Ramazot-  easen Un P Ds Crcres
18. No Me Pises - Washe Waru e

19. Presuntos Implicados -No Hsy Wumor
20, Various Artists-Boro s 6

zo Patricia Kaas -Les Hommes Qu Pissere.

| france |

From the airplay hit parades provided
by Media Control France. For m
info please contact Media Control
France 25 Av. De La Foret Noire —
67000 Strasbourg - France -
tel(88)366580.

Radios Peripheriques (AM Stations)

1. Michel Polnareff - Kim 5ura 1
2 Vanessa Paradis - Tawde 1
3. Patricia Kaas -Les Homms Qi Paserc

5.
6. Florent Pagny -[Tejee
T ook Ucal]- 5k Wi

Vope
uline Ester -Ouje Uhdire
10 A A A e
11. Francois Feldman - Cts Toi Qu A Fas
12 Roe -Saedd

13. Sinead O'Connor - oty Campes 20

16. Philippe Lavil - S Kinta

17. Richard Marx - g Hee Wasig
18. Sydney Youngblood -Si o Wi
15, Eion John - Sucrice

20. Mylene Farmer - Pus Griode

Radios FM

1. Sinead O'Connor -Neting ompres 20
2 Madonna -Vope

3. Tears For Fears - Adwe o The Yoy At i
4. Francois Feldman - T Qu MA Fat
5. Phil Collins -1 Wish e Wou R Dowe

6. The Christians - Worss

7. Sydney Youngblood -Si Avd Wi

8. Nick Kamen - Promisc My

9. Elton John secrice

10, Lisa Stansfeld -l Arwd The Word

1. Paula Abdul - Oposics

1L acred Bt poati oo
13. Midnight Ol -Bue Sy Hie

16. Lonnie Gordon - g A Ore Agia
17. Richard Marx - e Wsig

18, Patricia Kaas -Les Hormes Qu Pusen
19. Mantronix - Go: To e Yo Love:

20. Roch Voisine - o

MUSIC
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ARTIST - ORIGINAL LABEL

Vogue
Madonna- Sire (Various)

| Promised Myseif

Nick Kamen - WEA (EMI Musc)

Nothing Compares 2 U
Sinead O'Connor - Ensgn/Chrysal (Controversy Muskc)

Black Velvet
Alannah Myles— Adanic (EM/Bluebear Wales)

Se Bastasse Una Canzone
Eros Ramazzotti~ DDD (DDD/Una LiralScorribanda)

Something Happened On The Way To Heaven
Phil Collins ~ Virgin/WEA (Phil Colins/Hit And Rur)

Club At The End Of The Street
 Elton John - Rocke (8ig i Musi)

All | Wanna Do Is Make Love To You

Heart~ Capitol (Zomba Music)

A Dream’s A Dream
Soul I Soul~ 10 Records (Various)

Better The Devil You Know
Kylie Minogue - PWL (All Boys Music)

What’s A Woman
Vaya Con Dios- BMG Ariola (Vaya Con Dios/BMG)

What Did | Do To You?
Lisa Stansfield— Aris/BMG (8lg Life Music)

Das Erste Mal Tat’s Noch Weh
Stefan Waggershausen— Polydor (Miau Musk)

1 Still Haven’t Found What I'm Looking For
The Chimes— CBS (Blue Mountaln/Chappel)
Wilson Phillps -

Verdammt, Ich Lieb’ Dich
Matthias Reim - Polydor (Kangaroo Musicvertag)
Ding Dong

Erste Allgemeine Verunsicherung - EMI (Banko Musk/Wintrup Musik)

SBK (Various)

Opposites Attract
Paula Abdul - Virgin (VirginOlle Leiber)

Still Got The Blues (For You)
Gary Moore - Virgin (10 Music)

It’s Here
Kim Wilde - MCA (Rickim Music)

Dirty Cash

Adventures Of Stevie V- Mercury (Copyright Control)
Love Thing
The Pasadenas - CBS (CBS Musi)

C'Est Toi Qui M’a Fait

Francois Feldman- Philps/Phonogram (Mariu/Carole)

Les Hommes Qui Passent
Patricia Kaas~ CBS (Zone Music/Back To Paris)

Save Me
Fleetwood Mac - Warner Brothers (Fieetwood/Warner Tamerlane)

35
36
37
38
39
40
41

2 o>
43@
44 >
45 >

46
47

48 >

49
50

8

n

5

ARTIST . ORIGINAL LABEL
Give It Up

Hothouse Flowers - London (Warner Chappel

Killer
Adamski-

(PUBLISHER)

MCA (MCA/Beethoven St. Music)

Don’t Wanna Fall In Love
Jane Child - Warner Brothers (Radical Dichotomy!Warner)

1 Might
Shakin’ Stevens- Epic (Shaky Music) a

Won't Talk About it

Beats International- Go! Discs (Gol DissWarner Chippel)

Heaven Give Me Words
Propaganda-~ Virgin (Halo/I0IVirgin Music)

Kingston Town
UB4O- Virgin (Sparta Florida)

Reputation

Dusty Springfield - Parlophone (Clermustin Music)

Papa Was A Rolling Stone
Was (Not Was)~ Fontana (PolyGram Music)

1 Go To Extremes
Billy Joel - CBS (EMI Songs)

Cover Girl
New Kids On The Block - CBS (Maurice Sarr Musi)

Roam
B-52's~ Reprise (Man Woman Together Now)

How Can We Be Lovers
Michael Bolton - CBS (Warner ChappellEMI)

World In Motion
New Orderiéngand World Cup Squad— FactoryMCA (Gawest/Warner CrappelfEM)

Softly Whispering | Love You
Paul Young— CBS (PolyGram Music)

Advice For The Young At Heart

Tears For Fears~ Fontana (Virgin Music/I0 Musi

Star
Erasure - Mute (Sonev/Musical MomentSonet)

Insieme 1992
Toto Cutugno- EMI (Edizioni No. 2)

Foreign Affair
Tina Turner - Capitol (Sereen Gems/EMI Music)

Doin’ The Do
Betty Boo~ Rhythm King (Rhythm King/lnquirylCarin)
The Christians -

1t's My Life
Talk Talk - Parlophone (Island Music/Zomba Music)

sland (10 Music)

Kissing Gate
Sam Brown — A&M (RondorWayblue/Crusoe)

Istanbul
They Might Be Giants— Elektra (Warner Chappell)

Kama Sutra
Michel Polnareff - Epie (Oxygen Music)
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Al

Vaya Con Dios - BMG Ariolz (Vaya Con Dios/BMG)

Stefan Waggershausen- Polydor (Miau Musik)

34 >

Hear The Drummer (Get Wicked) i

Chad Jackson- 8ig Wave (Marylebone Music)

Express Yourself K
NW.A. - Ruthless/4th & Broadway (Copyright Control)

MASTER CHART - lune 9. 1990

1. FE|E 5 £ £
3] - < o =
3|5 | TITLE 35 TITLE 5 3| TITLE
= w g . 4 [ » s
= 3| 5| ARTIST - ORIGINALLABEL - (PUBLISHER) COUNTRIES CHARTED £ |2 ARTIST . ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED = £ | ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED
| ] Vogue UKFGBHSAChSwPo DIENAGe! o , PapaWas A Rolling Stone [ 69 « In Private &
Madonna- Sire (Varous) Was (Not Was)- Foneana (PolyGram Music) Dusty Springfield- Parlophone (Cage Music/I0 Music)
2 , , Black Velvet UKGBHAChSHDNA 36 a e GetUp! ESpAChRoGr 70 ¢ Blue Sky Mine 2]
Alannah Myles- Aciantic (EMI/Bluebear Waltzes) Technotronic- ARS (Bogam/BMC Publishing) Midnight Oil- €8S (Warner Chappetl}
3 . 5 Killer Gk 37 o s Les Hommes Qui Passent & 7w o Joy And Heartbreak *
Adamski- MCA (MCA/Beethoven St. Music) Patricia Kaas- CBS (Zone Music/Back To Paris) Movement .98 feat. Carroll Thompson- Circa (Perfecto Music)
4  » Nothing Compares 2 U R ch S ol 38 - I Can’t Stand It GACH! 72 o o Hier Kommt Kurt G4
Sinead O’Connor - Ensign/Chrysalis (Controversy Music) Twenty 4 Seven- Freaky Records/BCM (Stop & Go/Car-Talk/Siegel) Frank Zander - intercord (Zetr Musik)
5 EB World In Motion W 39 = ¢ Something Happened On The Way To Heaven UKGBHI 13 s How Am | Supposed To Live Without You ¢3S«
New Order/England World Cup Squad - Factory/MCA (Gainwest/Warner ChappellEMi) Phil Collins- Virgin/WEA (Phit CollinsiHit And Run) Michael Bolton - €BS (SBK April Music)
6 - Better The Devil You Know UKGBH @ 4 , Doin’ The Do “174 » Right Here Waiting F
Kylie Minogue- PWL (All Bays Music) Betty Boo- Rhythm King (Rhythm King/inguiry/Carl) Richard Marx- £MI USA (Various)
7 o s Sacrifice £8 4| o ; Roam G 7 5 w 1, Ghetto Heaven UH
Elton John- Rocker (Big Pig Music) B—52"s- Reprise (Man Woman Togecher Now) Family Stand- Acfantic (Asun/Vermai/Maanama
8 s  The Power UKGBHSAChSONAGr! 42 = s On Ecrit Sur Les Murs F 76 =« What Did | Do To You? KL
Snap - Logic/BMG Ariola (Hanseatic/Fellow) Demis Roussos— £M (Materia/Sidecar) Lisa Stansfield- Arista/BMG (B Life Music)
9 , 5 |Promised Myself FGBHACh! 43 o v Un ‘Estate Italiana AChSn0I 77 Give It Up ks
Nick Kamen- WEA (EMI Music) Gianna Nannini & Edoardo Bennato - Virgin (Sugar/Warner Chappell) Hothouse Flowers- London (Warner Chappell)
10 - Dirty Cash Wi 44 = Take Your Time Uer o , Pleurs Pas Boulou F
Adventures Of Stevie V - Mercury (Copyright Control) Mantronix feat. Wondress- Capitol (MCA Music/Copyright Control) Pierre Bachelet - BMG Arola (Editions Avrep)
§ £8Fo ion “90” £8 K
1 7 & Word; _ 45 w o Yersion “90 79 o ; Angel
The Christians- isiand (10 Music) Les Forbans- vogue (Various) Eurythmics- RCA/BMG (D'NA/BMG Music)
» 5 Le Temps Des Yeyes 8 46 o v | Wish It Would Rain Down e 80 Megamix fé
Les Vagabonds - Carrere (Edicions Oriando) Phil Collins - Virgin/WEA (Phi Collins/Hic & Run) Claude Francois- Carrere (Various)
13 Infinity (1990’s Time For The Guru) G81p4ChnG 47 « - Je Te Le Dis Quand Meme 8 8l Sit And Wait f
Guru Josh- de/Constructio’RCA/BMG (Copyright Control) Patrick Bruel- RCA/BMG (Scarfer O'taura Music) Sydney Youngblood- Circa (Virgin Music)
14 Hold On u @ « . Still Got The Blues (For You) UKHEN 82 Vattene Amore !
En Vogue- Adantic (2 Tuff~E - Nuff Songs) Gary Moore- Virgin (10 Music) Amedeo Minghi & Mietta- Fonit Cetra (Nuova Fonit Cetra/Yor)
I5 Verdammt, Ich Lieb’ Dich 6 @ [B Star e 83 = Advice For The Young At Heart 2
Matthias Reim - Polydor (Kangaroo Musikverizg) Erasure - Mute (Sonet/Musical Moment/Sonet) Tears For Fears- Fonana (Virgin Music/10 Music)
16 » - C'Est Toi Qui M’a Fait # @ s 1 Don’t Miss The Partyline I VIR Love Thing UkH
Francois Feldman - Philps/Phonogram (Marilu/Carole) Bizz Nizz- Cooltempo (MCA Music) The Pasadenas- €8S (CBS Music)
17 = - I Still Haven't Found What I'm Looking For & R I Don’t Know Anybody Else FGBSpACRDGr 85 o ° You Got It £
The Chimes- €85 (Blue Mountiniieiigas!) et mfons(ruclion/RCA/BMG (intersong Music) New %On;:hgﬁlock— CBS (SBK Songs)
|8 o Kingston Town UKGBHr m Insieme 1992 GBHI 86 » ¢ Melodie D’Amour 8
UBA40 - Virgin (Sparta Fiorida) Toto Cutugno - EMi (Edzioni No. 2) Kaoma- CBS (HMLO BY/BM Productions)
19 =« Opposites Attract UKFGBSwDGr o 3 Soledad 8 87 B Yaaah! s
Paula Abdul- Virgin (Virgin/Ollie Leiber) Roe - Barclay (St. Anne/EMI Music) D —Shake - Go Bang/Coolternpo (Frontdyk Music)
20 = All | Wanna Do Is Make Love To You  GaHChSweN @ s , HoldOn UKGH 88 = - This Beat Is Technotronic UKGBCh
Heart- Capitol (Zomba Music) Wilson Phillips - $8K (Various) Technotronic - ARS (Bogam/BMC Publishing)
3 Venus U % o It's My Life K 89 m Into The Blue o
A Don Pablo's Animals- Rumour (isiand Music) Talk Talk - Pariophone (isiand Music/Zomba Music) The Mission- Mercury (BMG Music)
. , Policy Of Truth UGBSl @ EB Everybody Everybody WK 90 « - Oui Je LAdore 4
Depeche Mode - Mute (Grabbing Hands/Sonet) Black Box - Groove Groove Melody/de/Construction (Intersong/Copyright Control) Pauline Ester - Polydor (Ducomte/PolyGram)
23 s 1 Enjoy The Silence RGBS ACHDG| ., , Don’t Wanna Fall In Love UKSw 9] Chariot D’Etoiles &
Depeche Mode - Mute (Soneq) Jane Child- Warner Brothers (Radical Dichotomy/Warner) Melody - Carrere (Editions Carrere)
2 4 A Dream’s A Dream UKGBHACKSHDN it 58 4 15 Hiroshima fach 92 B A Toutes Les Filles B
Soul Il Soul~ 10 Records (Various) Sandra- Virgin (Reinzer/Global Music) Gary Barbelivien- Tiar (Zone Musique)
25 Ding Dong GACh 59 = . It's Here GLhSwDFiGr 93 = Hang On To Your Love UKGEH
Erste Allgemeine Verunsicherung- £M (Bianko Musik/Wintrup Musik) Kim Wilde - MCA (Rickim Music) Jason Donovan - PWL (All Boys Music)
; .. " : : UK
2% Bo Le Lavabo 60 o Kissing Gate 94 « - Softly Whispering | Love You i
Lagaf- Flarenasch (Editions Carrere} Sam Brown - A&M (Rondor/Waybiue Crusoe) Paul Young— CBS (PolyGram Music)
27 Cover Girl Wit @ EB The Only One | Know K 95 B It Must Have Been Love u
New Kids On The Block - €8S (Maurice Starr Music) Charlatans - Sicuaion fwo (Warner Chappell) Roxette- EM! (fimmy Fun Music)
28 % How Can We Be Lovers WK Swir 62 s o Herzilein 6 96 m Cradle Of Love Gehhofil
Michael Bolton- €8S (Wamer Chappell/EM) Wildecker Herzbuben - Hansa/BMG Ariola (Prima/Hansa) Billy Idol - Chrysais (Chrysas/Copyright Controf)
29 »  Dub Be Good To Me GBHS AChSwPoGr 63 5 . Atm-Oz-Fear Gt 97 » - Alles Wird Gut g
Beats International - Go! Discs (Go! Discs/EMI Songs) Atmosphere - USA (USA import) Toten Hosen- Virgin (Chrome)
30 » o Pourtant £ 64 o - ) Te Jure F 98 IB Vision Of You L
Roch Voisine - GMBMG Ariola (Ed. Georges Mary) Florent Pagny - Philps (Various) Belinda Carlisle - Virgin (Future Furniture/Shipwreck)
3| » Won't Talk About It WKir 6 5 o 1 That Sounds Good To Me F6BAD 99 s 5 All Around The World 0
Beats International - Go! Discs (Go! Discs/Warner Chappell} Jive Bunny & The Mastermixers— Music Factory Dance (Copyright Control) Lisa Stansfield- Aris/BMG (Big Life Music)
32 . Se Bastasse Una Canzone GRHACH 66 o , Paint It Black H loo o 1, Rok The Nation GChSwDGr
Eros Ramazzotti- DDD (DDD/Una Lira/Scorribands) Rolling Stones- Decca (ABCKO/Westminster) Rob ‘N’ Raz feat. Leila K- ArisBMG (Telegram)
Y BHALChPoGr 4 GA UK = United Kingdom. G = Germany, F = France, Ch = Swiczerland, A = Austria, | ltaly, Sp = Spain, H = Holland,
33 3 What 5 A woman 67 46 10 Das ErSte Ma| Tat 5 NOCh weh B = Belgium, Ir = Ireland, Sw = Sweden, D = Denmark, N = Norway, Fi = Finland, Po = Portugal, Gr = Greece.

= NEW ENTRY
= RE-ENTRY

[NE 2
[RE 2

O = FAST MOVERS

The Eurochart Hot 100 is compiled by EMR in cooperation with Buma/Stemra. Thﬁﬁﬁ‘éﬁ‘c&’n‘ﬂ%"u‘.’#ﬁ&% Vd&eOIEﬁHropean Committee of CISAC. © EMR/Buma/Stemra - All rights reserved.




] BREAKOUTS

NATIONAL HITS READY TO EXPLODE!

germany, gustri
switzerland

uk & ireland

L

New O World Pierre Bachelet ‘ Edoardo Bennato &
Cup Squad Fleger Gruess Mi Die Some (Metronome/Ger) | | Pleur Pas Boulou (BMG Arios) | | Gianna Nani ‘
ledhﬂwon (RactoryMCAUK) || Westbam oe | Un' Estate laliana (Virgin) |
Chad Jackson The Roof Is On Fire Pojdor) Soledad (Barchy) Gianni Morandi |
Hear The Drummer (B Ware/UK) Achim Reichel Zouk Machine || Beln Signora (RCABNG)
| Erasure Kreuzwortraetsel (WEA/Ger) Maldon (BMG Arioly) ; | Toto Cutugno
St (Mue/UK) Falco Joelle Ursull | e 5526
The Mission ‘ Data De Groove (WEA/Aus) White & Black Blues (CBS) Giorgio Moroder Project
Into The Bloe (Mercury/UK) | || o Be Number One (sugar¥irgn)
spain scandinavia benelux A HOTH 1T? ‘
! ‘ ‘ !
X I . THIS COULD BE
Radio Futura | Niklas Stromstedt Vaya Con Dios |
| Veneno En La Piel (BMG Arioks) O (WEASwe) What's A Wonn 846 Aricsberri) | YOUR OWN
Miguel Bose | Raptori Candy Dulfer | 1
Bambu (WEA) | O Beibi(CBSFin) Saxuality (BMG Ariola/Hol) | HOT BREAKOUT
El Norte | Jerry Williams | Tony Scott | | FOR ALL INFO
Amores Sin Palabras (CBS) | Whas Gonna Follow You Home (Soret/Siwe) | Gangster Boogie (CNR/Hol) : CALL M&M'S MUSIC
| Duncan Dhu | Raptori Claude Barzotti | | SALES DEPT. ®
| Pabbras S Nombre (GASA,) ‘ Rptor| (CBSFo) | Aime Moi (CarreiBe) | | AMSTERDAM: %
|

A Dream’s A Dream § Te jure.
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UNITED KINGDOM | i BattariThe Davili¥ou Know
GERMANY Verhmm(, l(h Lieb' Dich Inﬁ‘nity (WJE‘S Time For The Guru) E}:ﬁlfmv:‘l:[t}
FRANCE e e cssd e e SR Yeres
ITALY e, o vy e

| SPAIN | By o et |y
HOLLAND e R e Cantaca
BELGIUM Yhat s Ao e [lslemelz
SWEDEN e : T oo OfLove
DENMARK | Bubbers Badekar Nothing Compares 2U Vogue
NORWAY flukn :I:'\Vf\t | ’Stilh\ ,ﬂ‘:ﬁ:’,‘" Found What I'm Looking For
FINLAND B R
IRELAND . L

| SWITZERLAND | neey |
| AUSTRIA [ L — JEsshaty o Hysel
GREECE YR e A Drcam'« N Dreams
PORTUGAL Pump Up The Jam othing Compares 2 s

MUSIC

L J
L';!
MEDIA

Countr]

GERMANY
FRANCE
ITALY
SPAIN
HOLLAND
BELGIUM
SWEDEN
DENMARK
NORWAY
FINLAND
IRELAND
SWITZERLAND
AUSTRIA
GREECE
PORTUGAL

top 3

| UNITED KINGDOM | Yelume Il (1530 A New Decade)

I Do Nn( Want What | Haven't Gut
| Soesd O'Comor (816 Arc

Scene De Vie
Paria K (S
Fron(e De Palco
o R

Nuevo Pequern Catalogo De...
| UtinoDelafin
.

Labour Of Love Il
U840 i)

Hoezo
Clouseas HRMOW)

Still Got The Blues

iy Moore (WEA)

| Vi Bir Alligevel Aldrig Voksne
Vi)

Tusen Bitar
Biom Aus (Ostorg)
I'm Breathless

Mo (WEA)

Stick Together With God' Glue

s s ()
I'in o ni Senso
o B e

| Neppomuks Rache
B Anen Vi (1)

Owls

6 A

Night
%

| But Seriously

il Colls WEA)

ALBUMS IN

|
pnly Ves(erday - Greatest Hits

I'm Breathless
o (164)
Alannah Myles In Ogri Senso
Mo s WEAY

| 2 B4 Ar)

Sleeping With The Past
Fonjon (rorogan)

Violator
Dspece e i)
In Ogni Senzo I'm Breathless
o o 000) | Mo (eA]
Veneno En La Piel 1Do Not Want What | Haven't Got
R Fuurs (16 A | sned 0
In Ogni Senso still Got The Blues
e Y6 A | Gy Moore g
Night Owls
n D (MG Ak
Brigade
Hex (01
1 Do Not Want What | Haver't Got

Soead O Comor

Alannah Mym
Harh e

In Ogni Senso
| s o 4 i)

Lovens Hjerie
| o g

Still Got The Blues

Gary Moore (V)

Night Owls Chamrmed Life
D (6 M) | siyido )

Only Vesmaay - Greatest Hits |k I'm Breathless

The Caperes Fors (WEA)

Alannah Myles ‘ [} Dn Not Want Wha( | Haven't Got
| Ry 4 O Comr G A

Feuer

Kaseruber st O Com BHG i)

The Good Son D:ys Of Open Hand
| NekCoe Save g o)

Mwlque | The Very Best Of Cat tevens
G Ko 59 CaSews (G
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MUSIC

8
9

10
1

12
13
14

16

7

6

9

7

TITLE - oRGwat Laset

Sinead O'Connor UKIGEHSACHHRONFGH
1Do Not Want What | Haver't Got- frgnCinsas

Phil Collins. UKHGBHSAC SO DIF G
But Seriously- gt
Madonna UKGRHSINRS
Im Breathles- 5~

Alannah Myles  CXGHAGLSONFGelr
Alannah Myles- dinec

Eros Ramazzotti GBHPACH
In Ogni Senso- 000

‘9,”(;” Mode  UMEHPAOSWRDG:
iokator

"o
@m Volume u( mo A New Decade)- #iwors

Fleetwood Mac UKAGBHPACHSHON
Behind The Mask- Waraer Sres

[

u

E

5

n

2

Billy Idol " UGRAGBINR
Charmed Life- Orui

Heart EHO SN
Brigade - Gyl

David Bowie KGBHSpACoDIF)
Chm;exhome o

The Carpe s

) Vs Creses e o

UB40 s
Labow Of Love ll- v~
Bl Joe G
ST

Michael Bolton G 5Dk

Soul Provider- cas

Midnight Oil KaADSDH
Blue Sky Mining- c&s

New Kids On The Blok KR NAGH
Hangin' Tough- cas

Paula Abdul witso

Vg

Notting Hilllles KiGHSAGS0INr
Hising.. Presumed Haring A Good T o
Big Coun Z
Twag A B Comy - Gre Wm’ivr-r

Patricia Kaas
Seoe De Vi

Tina Turner KRADSD
Foreign Affair- Cyia
Technotronic URAGBHGAROGH
Pump Up The Jam- Ass
Suzanne Vega  KRBHAGADTGH
Days Of Open Hand- As
B-52s weor
Cosmic Thing- fgne
Sandra 840D
Paintings In Yellow- vin
Lisa Stansfield KHGHSARDIA
Affection- Aratte
Black Box | WsAosaw
Dreamiand- Gaoe Guoe sy Conncn
Elton John FoBHseD
E e Past- vk

Idecker Herzbuben ¢

Herziein- B v
Kastelruther Spatzen 77
Fever Im vagen is- o
" Rod Stewar KGHAD!
T Bos Of Rod Sevare. o ot
Cat Stever aHp

i 0 emtot ooty

E U R O P E A N

> ZOop 100 <=
A L B U ™M S|

MEDIA A

ARTIST

The Christ P
35 0 o TR

B Steve Vai L
Passion And Warfare- food for Thaghe
G e s G

ule Neigel Band B
S e T,

Nigel Kennedy/Eco wr
39 8 0 v o Sess- e

Chris Rea AR

40 2 B FioRosd To Hell

Lou Reed & John Cale UXGEHCLwRD
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PREVIEWS

SINGLE OF THE WEEK

Kym Mazelle

Useless - Syncopate

This is definitive commercial soul
music. The backing owes much to
the sensibilities and approach of
house and hip-hop. A hypnotic
drum pattern, a heavy reliance on
the piano to carry the backing plus
lots of random noises that add to

| the excitement. Mazelle has a first-class voice which fits the back-
ing well and this is the first thing she has done since Wait, her duet
“ with Dr Robert of the Blow Monkeys, that is a chart contender.

Frazier Chorus

Cloud 8 - Virgin

Successful collaboration bet-
ween indie-producer lan Brou-
die and dance DJ Paul Oaken-
fold. An atmospheric, melodic
jazz song with whispered
vocals, piano, violins and a
slow, heavy groove.

Horse

Sweet Thing - Capitol

Another strong soul/rock cros-
sover number from this excel-
lent Scottish band. Vocals and
production are reminiscent of
Alison Moyet’s solo material.

Luka Bloom

Rescue Mission - Reprise
Acoustic-based pop featuring
Bloom’s powerful, dramatic voice.
Music that owes its style to 60s
groups like The Buffalo Spring-
field but with a modern edge.

Bell Biv Devoe
Poison - MCA

Hip hop with a funk bassline, a
larger-than-life

Movement 98

Joy And Heartbreak - Circa
Intimate sounding dance bal-
lad, mainly constructed around
bass, drums, a little piano and
passionate vocals by Carroll

Thompson. Mixed by Paul
Oakenfold and Steve Osborne.
Chris Rea

Texas - Fast West

Well-crafted pop rock that starts
off mellow and sparse, but gains
more substance along the way.
Particularly good slide guitar,

| Candy Dulfer
Saxuality - BMG Ariola
The influence of Prince is ob-
vious in this funky dance in-
strumental, featuring La Dulfer
on sax.
Inga
Riding Into The Biue (Cowboy Song) - WEA
With a bassline stolen from The
Who's A Quick One and laye-
red with synthesizer patterns
and _spaghetti-western  tunes
this is an number.

a pop chorus. Bobby Brown
meets NW.A,

Prince
The Future - Warner Brothers

A

A brilliant house remix of one
of the best tracks on Batman by
Mark Moore (S’Express) and
William Orbit. The track has
been skilfully converted into an
up-to-date dance floor number.

Immaculate Fools
Sad - €8S

A mid-tempo US rock song
combined with celtic violin,
flute and mandolin. A fine
song, performed with a little
pathos. An ex-A&M act, now
signed to CBS Spain.

Lee Scratch Perry
Moonwalk - Biack Cat
Dub-pioneer Perry still sounds
as crazy and innovative as ever.
Reggae with a twist, mainly
thanks to Perry’s remarkable
vocals and dub effects.

Lee Scratch Perry
Moonwalk - Black Cat
Dub-pioneer Perry still sounds
as crazy and innovative as ever.
Reggae with a twist, mainly
thanks to Perry’s remarkable
vocals and dub effects.

ALBUM OF THE WEEK

Soul Il Soul

Vol.Il (1990 A New Decade) - /0
The numbers are still predominantly
slow to mid-tempo but there is a matu-
rity and a willingness to experiment on
this LP. Courtney Blows features the
UK sax-player on an instrumental
number that owes something to The
Crusaders but at the same time could

| not beanynnc else :xcrpl Soul 11 Soul. People, with its house tempo, is pro-

bably the fastest number the band have done and In The Heat Of The
Night is a wonderfully melodramatic Streisand-like dance number. |

The Bombers

Aim High - A&M

Ex-Status Quo bass player Alan
Lancaster sticks to his roots
with his new Australian band.
No-nonsense rock which, like
the Quo, is heavily influenced
by old R&B, but performed in a
more adventurous manner.

Consolidated
The Myth Of Rock - Anler Subway

Controversial political slogans

over loud and tough grooves,
laced with samples from radio
and TV speeches. Agitprop dance,
best described as a white Public
Enemy. This will probably not
make the Top 40, but for adven-
turous dance and progressive-
programmers it might be a wel-
come change.

Rebel MC

Rebel Music - Desire

Much of this debut album is
built on the same stylistic in-
terplay as on the Rebel’s second
single Street Tuff, a reggae
bassline, a rap and some soulful
vocals in the chorus. Definitely
one of the more inventive
house/reggae crossover artists
who, with or without produc-
tion team Double Trouble pro-
duces good pop music.

X Clan

To The East,Blackwards - and

New York rap outfit that sam-
pled George Clinton’s P-Funk
back catalogue to get its mes-

|
sage of afrocentricity across. A
bit like Digital Underground
without the humour and com-
pensating with lyrical sub-
stance. Top-rate hardcore hip-
hop whose best moments in-
clude Grand Verbalizer, What
Time Is It and Heed The Word
Of The Brother.

Johnny Baby

I Present Johnny Baby - Virgin
Although there are some wea-
ker tracks on this Dutch pop
reggae album, it can stand the
test thanks to songs like Runn-
ing Around In Circles, Take
What You Get and Dem Afe
Dead. Fabulous horn section
and good vocals by Johnny
Baby, who has the voice of a
younger Burning Spear.

Who Owns Brazil

Mike Herting - VeraBra

West German jazz musician/
producer (Trio Rio, Brause) has
produced an ambitious cross-
section of funk, pop and folk,
the result of spending two
months in the Brazilian rain-
forest. Tracks like Rainha Do
Mar, Amazonas Burning and
One World are likely to appeal
to both New Age and late-night
rock programmers.

En Yogue
Born To Sing - Adantic
Never was an album title more
accurate. Between these four
women there are four of the
best soul/gospel voices in the
charts at the moment and the
amount of good songs proves
beyond any doubt that Hold
On was not a one-off. Modern
soul/funk of the highest quali-
ty. Top marks also to producers
Thomas McElroy and Denzil
Foster for their punchy, no-
nonsense approach.
Editor Gary Smith
Contributors Pieter de Bruyn
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Tower Builds Steadily Towards Europe

by Chris White

US music retail chain
Tower Records recently
opened its fifth outlet in
the UK, the latest in a
programme of steady and
sustained expansion,
which is likely to see new
stores in Europe within
the next two years.

T ower European Operations
MD Ken Sockolov: ‘“We
are certainly looking at European
locations, cities like Paris and
Milan. It is very much part of our
growth strategy on this side of the
Atlantic and the first stores
should be opening before 1992.
They will operate on the same
lines as the Tower stores in the US
and the UK. At the moment it is a
question of finding the right sites
for these outlets, which is easier
said than done!”

Tower Records, which has its
US head office in Sacramento,
California, has 55 record-only
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shops in the US with the total ex-
ceeding 100 if video retailers are
taken into account.

In November 1985, the chain
chose Kensington’s High Street in
London for its first European
outlet. This was followed in July
1986 with the opening of its
flagship store in the capital’s Pic-
cadilly Circus, which occupies
24.000 square feet and claims to
be the largest outlet exclusively for
music and video in the UK.

Since then, Tower has opened
two other shops in London, one
which sells videos only, and has
just set up its first store in
Scotland, situated in Glasgow’s
Argyll Street shopping centre. The
Scottish store has a selling area of
around 12.000 square feet and a
potential customer reach of about
one million.

The Glasgow operation com-
prises four floors: the first is
devoted to pop CDs and 12" and
7 singles; the second concen-

trates on music videos and casset-
tes; the third has all other types of
pop music in vinyl and CD for-
mat; and the fourth sells classical
CDs, cassettes and videos. No
classical vinyl albums are stocked.
Sockolov: ““The Tower Records
policy is to carry as much stock as
possible but obviously we have to
look carefully at consumer trends.
The fact that we are not stocking
classical music on vinyl is a reac?
tion to the marketplace. If eight-
track cartridges were popular then
no doubt we would be stocking
them. Our experience, though, is
that consumers are demanding
more CD catalogue, although
there is still a lot of demand for
such catalogue on vinyl too!”
Tower opened its first video on-
ly outlet, also in London’s Kens-
ington High Street, on March 1
but Sockolov admits that the
situation is under review. “Sell-
through video alone does not
seem to be the business to be in.
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We are selling quite a lot of pro-
duct but it is not exactly a pro-
fitable operation. The answer
seems to be to stock both sell-
through video and rental but it
has been an experiment which we
are keeping a close eye on.”

Sockolov adds: “In the UK,
Tower Records has had a lot of
marketing support from the ma-
jor record companies, but their
stocking support is not as good as
in the US where the companies do
inventories for us. They know that
is the only way to get the records
into the stores and similarly they
also take back stock very quickly
and replace it with something they
know will sell. I would certainly
like to see this approach becoming
more common among UK record
companies.”

Sockolov claims that the arrival
of Tower Records in London caus-
ed something of a revolution
among existing music retailers,

continues on page 20
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Music Retailing - France’s Growth Industry Of The 90s

by Emmanuel Legrand

After a decade of disappointing performance, France's
retail market is now one of the most active in Europe.
The tummg point was the opening of the Virgin

in Paris in

1 988, which now has

some 15.000-30.000 visitors a day and in 1989 scored a
turnover figure in excess of Ffr 400 million, or 12% of
the Parisian market. The success of the Megastore has
heightened expectations of the market’s potential by
showing the power of marketing and promotional
expertise. And, as a result, it has triggered new
optimism and competition, with several companies,
from France and abroad, announcing expansion plans.

atrick Zelnik, president of

Virgin  France: “Visiting

the Paris Megastore has
become a social event. It offers a
space that can be a meeting and
exchange place between the public
and artists. We provide a mix of
products, ranging from recorded
music and videos to books and
concert tickets. We also sell hi-fi
equipment and merchandising,

and the store includes a
restaurant?’
Virgin's second outlet in France

was opened on May 31 in
Marseilles and another will oper.
in October in Bordeaux. Bor-
deaux has also been chosen by
HMYV, the UK retailer, for its first
outlet in France and the company
is believed to be planning stores in
Marseilles and Lyon. “The con-
frontation of the two stores will be
interesting to witness, especially in
a city like Bordeaux with con-
sumers that are very specific)’ says
Francis Caussou, founder of
wholesale company DGC, which
owns the Madison chain of record
shops.

Jean-Francois Loury, commer-
cial manager at CBS, adds:
“Bordeaux will soon be satura-
ted. Four stores (including FNAC
and a big independent retailer) for
a city like Bordeaux seems a little
overestimated:”

The increased competition bet-
| ween retailers is also evident in
cities like Tours, which has a
population of 300.000. It used to

have just one independent music
| retailer, Disques Bouvier. Now it

has two Nuggets stores, plus an
FNAC outlet.

Patrick Zelmk president of Vrrgm France. The company's Paris Megascore has
triggered new optimism and competition in music retailing in France.

FNAC, the major record distri-
bution chain, also sells books, hi-
fi and photo equipment. It has
responded to the arrival of HMV
and Virgin with an ambitious
three-year plan of expansion
which aims to double sales and
turnover, from Ffr 6 billion to Ffr
12 billion (app. US$ 2.17 billion).

In March, FNAC opened its
first music-only store in Paris,
near the new Bastille Opera. And
by the end of the year it hopes to
open another, similar, unit in
Paris, plus outlets in Toulon and
Saint Etienne. However FNAC's
main gamble is the 1991 opening

of its biggest store ever. It will also
be in Paris and will occupy some
9.000 square metres.

Chains of smaller stores are
also ding. Madison current-

continued from page 19

most notably HMV and Virgin
Records. *‘Because of our ex-
perience of retailing music and
video in the US we have learnt a
lot about actually merchandising
the product, something other ma-
jor music retailers had become
neglectful of in the UK. Tower
Records brought in new display
techniques and the result is that
the other chains have con-
siderably improved their retailing
standards. It is important to have
strong and healthy competition

| because it improves standards all
| round.

l “We have a very competitive
pricing policy and we stock the
product that the consumer wants.
Obviously, we are continually
looking for new locations for our
stores and we will be doubling our
current number of outlets in the
UK. Mainland Europe also
figures high in our future plans
but it is a question of finding the
right cities and the right locations
within those cities;” concludes
Sockolov. [

ly has 40 and Francis Caussou
says that with the opening of two
new branches each month (either
owned, operated or franchised by
the company) it will have 50 by
the end of the year and 100 in
1992.

Caussou: “The size of our
shops has doubled, from 150
square metres to  300-400.
Madison has chains in mid-size to
big cities with over 70.000-80.000
inhabitants. Our turnover has in-
creased ahead of market growth,
| soIam very confident about the

future. As a result we may look at
mvestmg in neighbouring coun-
tries.

Another chain which is expan-
ding is Nuggets, founded by Yves
Portrat. Three years ago it had 25
branches but by the end of this
year it plans to have 80, including
its first in Paris. Meanwhile, the
big department store BHV has
announced that it intends to
establish a chain of record outlets,
to be called Music Way.

All these developments are seen
by the industry as a proof of the
market’s recovery, but some
believe there will soon be too
many outlets. Bruno Gerentes,
record marketing manager at
FNAC: “It is difficult for a single
country to sustain so many dif-
ferent types of record outlets at
the same time. A lot of records are
sold via hypermarkets, but there
are also independent retailers,
chains and Megastores. It is quite
a lot for a market of this size)”

Loury echoes these comments:
“Hypermarkets might ~ suffer
from the expansion of the market.
Some of them have become real
record retailers but it is not their
purpose. FNAC and Megastores
do it much better. Hypermarkets
need high rotation products,
heavily promoted, and a small
number of titles in store.

““The time of retailers in grey
suits is over. To survive, retailers
will have to be dynamic; to have
good managers and good sellers.
But small retailers still have a card
to play because they are very close
to consumers. The good thing
about the expansion of the market
is that it is now easier to push low-
sale products with small retailers
and chains’

Francis Caussou is confident
about the future for retailers and
links it to the development of the
CD. Caussou: “Even during the
worst period we never lost op-
timism because we had faith in the
CD. However, I am concerned
about certain new trends in the
market. In the past two years,
stores and consumers have been
flooded with TV-advertised pro-
ducts. It is now time to invest in
new talent, because once con-
sumers have bought back
catalogue they will want new pro-
duct. Unfortunately, there is not
much available at the moment.” [}
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All systems go. Working across the five continents,
setting standards, increasing stock-turn by provi-
ding merchandising systems designed to encourage
and maximise sales opportunities. From design and

plannmg, through shopfitting and on to compute-
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rised inventory management. Lift's portfolio of pro-
ducts and services are perfectly tuned to entertain-
ment retailing. In charting your business into the
90's, talk to Lift,

Phe 1. Denmark42/117677. Finland0/2223744.

: C 25
France 1/48867980. Germany 04122/47001. Hong Kong 852/7607818 Hungary 94/21559. Iceland 1/600900. ltaly 031/401094. Japan
03/4470956. Republic of K 7. Maha331775. g
223 in 91/5429944. Swede it 11.T:

1671 Afric
China 2/5080368. Turkey 1/1534235. United Arab Emiraes 97141217546, United Kingdom 0753/888120. USA 201/945- x7ou Systems with future.

the result will be profitable.

AmericanRadioHistory.Com



P O

L G HT

Radio Tunes In To Rolling Momentum

by Gary Smich

There is no doubt the
Rolling Stones are a
powerful attraction as a
live act and as a source of
highly desirable back-
catalogue sales. The buzz
surrounding the present
tour is ensuring that not
only is their product
selling well but it is also
receiving heavy airplay.

Tm radio promotion for the
current ‘Urban Jungle’ tour
has inevitably increased demand
for both the current product,
especially the new single Almost
Hear You Sigh. Indeed, in
Holland, where the tour kicked
off last month, Paint It Black is
currently no. 1 in the charts.
Apart from the re-entry of Steel
Wheels, three mid-price re-issues
have also charted: Rewind, Hot
Rocks Vol. 1 and The Singles Col-
lection.

The band have just finished
nine dates in West Germany, and
Bernt  Weiss, radio promotion
manager at CBS has been work-
ing with a wide variety of stations.
“‘Both private and public radio
stations have been heavily involv-
ed in the pre-publicity campaign,”
says Weiss. “They have all been
serviced with an exclusive inter-
view with Keith Richards which
will be broadcast during the com-
ing weeks. We didn’t run any

competitions, it was the DJs,
rather than the public that got the
free tickets. This was mainly
because we had to buy them from
the band’s management and it
was just too expensive to give hun-
dreds away”

Stations around Germany have
become involved in various ways.

re-broadcast their recording of the
show, an unusual thing for a
Stones concert. But the tour really
has an impetus of its own and we
have been providing moral and
logistical support rather than ac-
tually mounting a campaign.
They are taking care of ticket sales
and arranging coaches so we pro-

In Stuttgart, Radio SSR is spon-
soring the concert and in the
north, public broadcaster NDR is
transmitting live from the concert
venue until 19.00 when the station
will switch to an all Rolling Stones
playlist until midnight.

After one date in Portugal the
band move on to Spain. The SER
network is playing a major part.
Maria Meyer, label manager at
CBS Spain: ““SER is running a
competition and we have
negotiated for them to be able to

vide them with as much informa-
tion as possible”

After Spain the tour moves
through France - sponsored by
NRJ - the UK, ltaly and Austria
before hitting  Gothenburg in
Sweden at the beginning of
August. On the promotion front,
CBS Sweden has to cope with the
ban on radio and TV advertising.
However, a Mick Jagger interview
has been broadcast several times
on the state network and the com-
pany is making sure stations are

well serviced with CDs and any
available interviews.
is  concentrating its

Swedish efforts on retailers. Per
Sundim,  special  marketing
manager: “We are not targetting
the public at all, there’s so much
press already about the band that
we just dom’t consider it
necessary. We made an arrange-
ment with the Swedish Railway
Company who have been selling a
special package deal. People who
buy it get a train journey with
Rolling Stones videos with a big
Steel Wheels logo on the side.

“‘On the retail front we have an
extensive in-store campaign with
four different posters, three dif-
ferent displays and giant-sized
tongues. We have put together a
special CD package which con-
tains 14 discs of their CBS back
catalogue (starting with Sticky
Fingers) and an extra CD of B-
sides and special mixes. We expect
to sell 100.000 units by Christmas
plus an extra 50.000 copies of
Steel Wheels and another 50.000
units of assorted back catalogue!”

According to Gary Williams,
director artist marketing CBS In-
ternational, the company is expec-
ting to sell around one million
units of both the present LP and
back catalogue from the start of
the tour up to September. These
figures do not include the UK and
they are based on responses from
affiliates that take into account
pre-orders from retailers.

The Pretenders - Still Packing A Punch

It has been four years
since The Pretenders
released an album and it
is no secret that the last,
‘Close’ was not their best.
In the meantime, Chrissie
Hynde has established
herself as a celebrity with
a social conscience but the
musical outpourings have
been distinctly thin on the
ground. But then, on May
14, ‘Packed!” was released
simultaneously
throughout Europe.

M ark Foster, international
director of WEA UK now

has to keep up the momentum.

Foster: ““Chrissie’s profile never
fell away really, her involvement in
ARK, the environmental pressure
group set up by a group of actors
and musicians, and her anti-fur
campaign have seen to that. Being
so passionately supportive of
causes can backfire on an artist if
the music is no good. Then it is
seen as mere rhetoric?’

Hynde is regarded as someone
with something interesting to say
and the LP has created a tremen-
dous amount of medi interest.

Foster again: “We have the
chance to break with tradition
somewhat here. Normally in the
UK, with an act like this, we
release the LP first and follow up
two weeks later with the single.
This time, however, we have also

done that in Europe and that is
one way to keep up the momen-

tum, the single prolongs the chart-
life of the LP.

““Before the album’s release we
serviced all the major radio sta-
tions with a white label copy of
Never Do That, the first single
from the LP. In territories where it
was possible it was a one-sided
record with no identifying marks,
a bit of a wind-up. There was no
specific targetting of particular
stations because we see the band
as having a universal appeal”.

Now the single has been releas-
ed in all territories, WEA is
waiting for the media attention to
translate into sales. There is the
chance of a tour this autumn,
starting in the UK and going on to
mainland Europe, followed by the
US and Canada.

m '

Bond

' Signed worldwide to
Phonogram Germany.

= Published by Big Ballon
Music.

m Managed by Art Promotion
Urban.

m New album: Satunalia.

m Current single: Candy-oh.

m Previous release: Use Me was
released in 1987.

m Besides a national poster cam-
paign, Phonogram is also run-
ning an ad campaign for the
group’s tour. A video which is
in rotation on Tele 5 is also
being run as an ad in selected
cinemas in Munich and
Berlin. Other TV appearances
include NDR’s Dock 11 and
other regional programmes.

B E

The Scabs

m Signed: Play It Again Sam.

m Publisher: Les Editions Con-
fidentielles.

m New album: Royalty In Exile.

m New singles: Hard Times
February 1990 and / Need
You released May 29.

m Studio: Jet Studios, Brussels.

m Producer: Werner Pensaert.

m Marketing: T-shirts, posters,
stickers, caps, lighters.

m Tour: several dates in France,
Be]gium Holland and West
Germ:

m Euro release Holland, France,
West Germany and Scandi-
navia through PIAS channels.

Seven years after The Scabs were
asked to open the double Torhout
Werchter festival before a 100.000
plus crowd, the band have
delivered their best album yet.
Following Rockery (1985), Skin-
tight (1988) and the compilation
album Gangbang (1989), Royalty

MUSIC & MEDIA~ lune 81890 - i H st OTYSIE G YEDIA - June 9, 1990

m Having already played in East
Germany, and in Moscow last
year, Bond launched their cur-
rent tour in East Berlin on
May 22. A more extensive
tour is being planned for
autumn.

Founded 10 years ago by singer
Norbert Heinrich and drummer

Leo Schreyl in Nuremberg, Bond
underwent a significant change of
line-up in 1988 when the US
guitarist James Newman and the
Swiss bassist Iso Gemsch joined
the group. Although not an of-
ficial member of the band,
keyboard player Michael Ruff
also helped out in the studio and
on stage.

In Exile proves The Scabs make
100% rock and have found a pro-
ducer who fits them like a glove.
The band’s evolution towards a
broader audience should bring
them more airplay, although front
man Guy Swinnen says a hit is
what he least expects. However,
this is the record that could open
the international doors. a

o o
Marco Masini
m Signed: Dischi Ricordi.

® Debut album: Marco Masini.

= New single: Disperato.

m Studio: Master and Emme
Studios, Florence

m Producer: Massimo Barbieri
and Marco Masini.

m Marketing: spots on Rete 105
and the Radio Italia Solo
Musica Italiana network, a
TV campaign on Silvio
Berlusconi’s private network
channels at the end of June.

m Euro release: West Germany,
Austria and Switzerland (Solo
Music); France and the
Benelux (Carrere); Scan-
dinavia (Sonet).

m Tour: No immediate plans but
Masini will probably play
selected national dates later in
the year.

Masini won the prize

)

The 26-year-old artist from
Florence has worked in the past as
keyboard player for top national
artists Umberto Tozzi and Raf.
Masini was involved in writing
all eight songs on his debut
album. He is currently on a na-
tionwide radio promotion tour
where he will give interviews to
leading local and regional stations
in each ma;cr city. Several TV

at this years San Remo Song
Festival with the song Disperato.

o

Talisman

m Signed: Airplay Recordings (a
division of Vinyl Mania).

m Publisher: Warner Chappell.

m Debut album: Tafisman.

m New single: /’/l Be Waiting.

® Studio: Stockholm Recording.

® Producer: Mats Lindfors.

= Tour: a 19-date tour of
Sweden starts on June 6.

m Euro release: No definite
plans but the band are cur-
rently being looked at by
several major labels.

Talisman are the creation of

been lined up on both RAI and
| the private networks.

Marcgl” Jacob who previously
played with Force (which went on
to become Europe) and then had a
stint with Yngwie Malmsteen’s
band. Jacob plays most of the in-
struments on the album and wrote
most of the material, describing
the LP as a ““50% solo effort”.

Since the album was recorded a
full time line-up has been
established, with the album’s pro-
ducer Mats Lindfors on
keyboards and Christopher Stahl
on guitar. Vocalist Jeff Scott Soto
was recruited in the US.

MUSIC
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ell, I just about survived the
IM&MC, stirring stuff all
of it, and it was a pleasure to meet
so many of you. Firstly, | must
thank Miles Copeland for the offer
of a drink on EMI, the most lurid
blue champagne cocktail [ have
ever had the pleasure to drink.
I've decided that, rather than
give you a list of who said what
(after several cocktails), 1 shall
present my own IM&MC awards
instead: 'Ponytail Of The Con-
ference’ goes to Maurizio Sina
from Rete 105; ‘Most Tasteless
Hat’ goes to MTV’s Steve Blame
and his back-to-front fake leopard
skin baseball cap; ‘Chat-Up Line’
belongs to someone I dare not
name, but it goes along the lines
of ”’If you don’t do what I want,
you will never work on radio”

(R A BB

(funny chat-up line that, it's what
my station boss is always saying to
me). The award for ‘Most In-
discrete Overheard Remark’ goes
to someone from the BBC, who
said ““I don’t want you to think |
am paranoid but ...”"; ‘Buzzword
Of The Conference’ goes to Kiss
FM’s Lynn Anderson for “Sta-
tionality”. The award for ‘Most
Pertinent Statement’ goes to the
immaculately suited Mike Haas,
who, on being photographed with
'WDR producer Buddah Kraemer,
dressed in total denim, remarked,
“‘why do the privates dress like
public broadcasters and the public
broadcasters like privates?”. And,
finally, my award for ‘Best Fly-
posting Campaign’ goes to Virgin
for plastering posters of Sanne on
every street corner all over the city.

Now, just when you thought
the Kylie phenomenon was rece-
ding, along comes BBC Radio I's
John Peel to give it the unlikeliest
of plugs. In between brief, but
brutal, bursts of thrash metal on
his evening show, he entertained his
audience with the story of his fami-
ly outing to La Minogue's final UK
tour date. He praised her voice, her
dancing and her sweet demeanour.

He even complained that he
didn’t hear enough of her on the
radio but wasn’t brave enough to
rectify the omission personally.

Happy birthday, Radio Hern-
ing in Denmark, seven years old,
this month. The wonderful Les
Paul was born on June 9, 1923,
and Howlin® Wolf would have
been 80 on June 10. And, just in
case you think I've failed to men-
tion them this week, Bob Dylan’s
Like A Rolling Stone was released
25 years ago on June 15.

New UK satellite station BSB is
looking for an “experienced defa-
mation lawyer”, with experience
of libel and contempt of court. |
look forward to the controversial
programming once | manage to
get a dish to receive it!

Bergen’s P3 is very generous
with its spare cash. Later this year
my dear friends Tommi, Bitte and
Leif are being given SKr 500 to
disappear. They’ve got to get as
far away as possible from the sta-
tion and back in a week... who
will make it to the North Pole?
....stay tuned.

My good friend Richard
Hallifax who can be heard on
Radio Jonkoping in Sweden is

spreading his wings a bit as well,
to nearby Radio 7 in Boras where
he will do a two-hour Tuesday
show. Radio Jonkoping is also ex-
tending his hours on air, due to
the success of his “‘fast-format
transatlantic style”.

Before I forget, there is one more
IM&MC award [ have to make. My
prize for ‘Most Obliging Photo Op-
portunist’ goes to the elfin lead
singer of Mano Negra, who gamely
posed for photographs in a pile of
wood chippings next to an un-
finished pair of clogs.

Actually, it’s going to be a busy
few weeks. On June 22 and 23
there are two huge concerts in
Leningrad, featuring the cream of
Soviet rock. Thanks for the invita-
tion Vladimir Kiselev.

But this week I'm off to Ger-
many, for Radio Regenbogen’s
open-air concert on June 14 and
Markus Wahl tells me they are
also planning to have a beach par-
ty later in the year. Over 30.000
people were at last year’s and the
barbecued  bradwurst  were
wonderful....

JoeCocr at Are oo

additons from the major radio & tv
stations from 16 European
countries.

PP: Powerply

AD: Addiions to the playlst

LP: Album of the week

CL: Clip

ST: Studio
IN: Interview

swehrl ‘The Other Kind
List:

En Vogue- Hold on
Oarling Buds- Tiny Machine

Fuzzbox- Your Loss My Gain

some of

Because of
the UK reports are frozen.

UNITED KINGDOM

BBC RADIO | - London
Chri Lycett - Sen. Prod.
A List:
/AD New Order- World In Motion
Erasue- Sur
st:
AD Betty Boo- Doin’ The Do
Biz Markie- Just A Friend
Black Box. Everybody
Dusty Springfekd- Reputation
ry Moore- Still Go
Movement 98- oy & Hearcbreak
The Pretenders- Never Do That

CAPITAL RADIO - London
Richard Park - Prog. Contr.
A List:

AD Eurythmics- Sweet Dreams

Belfast
John Rosborough - Head Of Prog.
AD Joe Cacker- What Are You
It Must Have Been
Bangles- Walk Like An
Might Be Giants. stanbul

METRO FM - Newcastle
Giles Squire - Prag. Contr.
List:

4D Work Prty- P The
Concrete Blonde- joey
Fuzzbox- Your Loss My Gain
Ciimie Fisher. s Not
‘The Chariatans- The Only One
A Certain Ratio- | Won't Stop

HORIZON RADIO - Milton Keynes
Clive Dickens - Head Of Music
AD The Beloved- Time After Time

Red Box- Solid Gold Easy

STATION REPORT

ClList:
AD Chad jackson- Hear The

RED ROSE RADIO - Preston/Blackpoal

Kenni James - Head Of Music

8 List:

AD Stewart/lley- This Old Heart
Miki Howard- Uneil You Come

Aowmm-ps.nouo:-
Talk Talk- le's My Life.

B List:
AD Seven- Man With A Vision
Clmie Fiher- I's Not
World Party- Put The Message
FOX FM - Oxford
Steve ks - Prog. Conr.
20 TheBss Roam

Romi & f
Joe Cocker- What are You

‘GWR - Bristol/Swindon
Andy Westgate - Head Of Music
AList:

AD The B:57's- Roam
Don Pablo’s Animals- Venus.

AD Movement 98- Joy & Heartbreak
New Order- World In Motion
‘Was Not Was- Papa Was A
Dusty Springfeld- Reputation
Hidighe OF- Forgoren Ve
Frazier
el et Vigon O
Eric & The Good Good Feeling-
Hold On
Heartchrobs- Dream Time
Raitway Chikiren- Music Stop
Here Comes Trouble- Game Of
Pop Will Eat Itsef- Ciccioliana
49ers- Girl To Girl
Tommy Page- I Be Your
Fuzzbox- Your Loss My Gain
The Beloved- Time After Time

Hothouse Flowers. Give It Up
New Order- World In Motion
‘The Pasadenas- Love Thing
Dusty Springfeld- Reputation
Was N Papa Was A

B List:
AD Biack Box- Everybody

appy Mondays- Step On
Elton John- Sacrifice
Movemen 98- oy & Heartbreak
Lightning Seeds- All | Wanc

Snap- The Power
Lisa Stansfield- What Did |

2 FM - Dublin

John Clarke - D}/Prod.

PP Paul Young- Softly Whispering
Lisa Sansfeld- What Did |

Bell Bv DeVoe- Poison
Dusty Springfield Reputation
John Mayal-Sensicive Kind
Jenny Morris- Saved Me.
Richard Roers- Can't Stop
Francois Feldman- C'est Toi
PM_ Sampson- We Love To Love
Tia Torner- Foreign Affair
Workd Party- Put The Message
LP joe Cocker
Udo Lindenberg Live
En Vogue

RIAS 2 Berlin
Henry Gross - Head Of Music
AList:

Phil Colkins- Somethng

SaccoMancerti- Rainbow’s End
Kim Wide- I Here

Rolling Stones- Almost Hear
Eros Ramazzotsi- Se Bastasse
Hothouse Flowers- Give It Up

Sydney Youngblood- 14 Rather
Innocence- Natural Thing

Propaganda- Heaven Give Me
Gurw Josh- Infinity

Tongue '’ Cheek- Tomorrow
Alannah Myles- Black Velvet

I M AKING WAVES |

m Format: primarily classic
rock/AOR, music 70%;
h 30%.

speec] ;
m Core artists: Heart, Little

Colin Hay Band, Gary
Moore and Bon Jovi.

m Top shows: ‘Sound Of The
City’ from 14.00-16.00 and
‘Hamburger Piste’ from

16001800,

Assistant head of music John de
Graaf: “Our is to

River Band, The Quireboys,

m Target Audience: over 25s
living in Hamburg region.

m 7.2%. audience reach
(130.000) - figures for 1989.

m Address: Spaldingstrasse
218, 2000 Hamburg 1.

m Tel: 49.40.237330.

m Frequency: 95 MHz.

® Founded at the end of 1987.

m Owner Frank Otto.

much for our afternoon and

play hand-made, guitar-oriented
rock and to avoid artificial
music. Our playlist is compiled
democratically. Joerg Guelden,
head of programming, and I
short-list the new releases. We
are then joined by three
presenters in order to determine
the finat list. We currently use
the funky computer system but
will change soon to Selector. We
do not really use the computer

evening because we
present a lot of brand-new titles,
album tracks and specials as well
as demos from local groups. But
the computer is very useful for the
morning programmes.

““Our classic rock format is uni-
que. By using horizontal pro-
gramming, using the same
presenters for the same time-slots
every day, we can use personality
as well as music to develop listener
loyalty to the station. As far as |

———Tuning In To OK Radio

know we are also the only station
doing live interviews during the
afternoons. We have human be-
ings on the air and try to create a
chatty atmosphere. We do not
want to treat music as if it is
science.

““Some of the artists we have
recently had in our studio include
Lou Gramm, Michael Penn,
Michael Bolton and The Hooters.
Evenings from 21.00-23.00 we air
specials. For example, Monday is
reggae, Wednesday features hard
rock with alot of album informa-
tion and live tracks and on
Thursdays we air Benny Brown’s
‘American Top 40 Show’, the only
syndicated show we broadcast.
Much of the playlist for our own
shows consists of listeners’
choices sent to us.

““Our presenter Oliver Waibach
and I produce all of our jingles - a
job that keeps us busy almost
every day. In terms of market and
sponsorship we work very closely
with numerous local sports clubs,

and have a sports show spon-
sored by Astra beer. We have
also begun promoting our own
rock night concerts and had
1.400 visitors at our first one.
Because we are often the first to
pick up on atitle we are serviced
well by the record companies
which is also a sort of spon-
sorship.

““Our future plans are to con-
tinue our efforts to get more
power. We currently broadcast
with only 100W and that is not
enough to reach the Hamburg
suburbs with a quality recep-
tion?” ]

Erasure- Str Biz Markie- Just A Friend The Pretenders- Never Do That World Cup Squad- Put "Em Halo James- Baby
Paul Johnson- Don't Make Me Snap- Je T'Aime Jane Child- Don't Wanna Fall
MXM. Nothing Compares 2 U ATLANTIC 252 - County Meath “The Chimes- | Sull Haven't SFB2-Beriin
New Order- i Paul Kavanagh - Mus AD Ne Do That Music
Paul Robinson - Prog. Contr. Playlist Top 10: Wikon Philips- Hold On 'AD The Adventures- Bright New
RADIO CITY - Liverpool /AD Charlatans- The Only One | Kylie Minogue- Better the World Party- Way Down Now Lighening Seeds- All | Want.
Tony McKenzie - Head Of Music Darling Buds- Tiny Machine Calloway- | Wanna Be Rich Erasure- Sur Dana Harris- My Workd s
AD C}udjaducn Hear The A Certain Ratio- | Won't Stop Stewart/lsley- This Old Heart LP Gary Moore Marc Almond- The Desperate
- World In Motion Seven- Man With A Vision New Kids O/T Block- Cover Lsid Back- Highway Of Love
Mowmen 98- Joy & Heartbreak Martin Stephenson- Endurance Jane Child- Don't Wanna Fall Tanita Tikaram- Thorsday's
Erasure- Suar Madonna- Hanky Panky Tommy Page- I'l Be Your Inga Humpe- Riding Into Blue
Fieetwood Mac- Save Me BAYERN 3 - Munich Liza Minneli- So Sorry |
PICCADILLY RADIO - Manchester RADIO RADIO - Manchester Linear- Sending All My Love Boetzkes - Head Ent. Pgms. Falco- Data De Groove
N Wilkars- Sen. Pro. The Chimes. 1 50l Haerc A List: Jude Cole- Baby It's Tonight
Alist: Paul Young- Softly Whispering AD Hothouse Flowers- Give it Up Everything B/T Girl- Take Me.
AD Don Pable's Animals- Venus 0 Beuy Boo- Do’ The Do Eurythmics- Angel Inga Riding Into Bive Francois Feldman- st Toi
B List: Sam Brown- Kissing Gate Taylor Dayne- I'll Be Your Man Go Fish- Day By Day Kyiie Minogue- Better The
AD ]ine Child- Don't Wanna Fall Movement 98- Joy & Heartbreak Medeiros/Brown- She Ain't Schamoni/Holm- Mendocino The Hooters- Don't Knock It
Beloved- Time After Time Don Pablo’s Animals- Venus Talk Talk- It's My Life World Party- Put The Message init itchin' A Ride
c Llﬁ. Was Not Was- Papa Was A C List:
AD A Certain Ratio- | Won't Stop Yazz- Treat Me Good RTL 208 - London AAD Madonna- Hanky Panky

Frazier Chorus- Cloud 8

Blow Springuime For
Alunnah Myles. Love Is
X C v

Lenny Kraviz- Mr Cab Driver
The Pretenders- Never Do That
Blue- Missing These Kisses

‘GREATER LONDON RADIO - London
‘Trevor Dann - Head Of Music
A List:

AD New Order- World In Motion
Power Of Dreams- 100 Ways To
Tak Talk- s My Life
Railway Chikdren- Music Stop
The Beloved- Time After Time

8 List:

AD Might Be Gants- Isuanbul
Ashley Maher-Step By Step
Joe Cocker- What Are You
Fratier Chorus- Cloud 8 Michael
Penn- No Myth

BRMB - Birmingham
Robin ok - Head Of Mot

2D N i O ik Step By
TNCMum “The Only One

8 List
AD Glmu Estefan- Cuts Both
Nothing Compares 2 U
Webb Wilder- Cold Front
Slide- Why Is It A Crime.

RADIO CLYDE - Glasgow
Alex Dickson - Prog. Dir.
AlList:
AD Was Not Was-
Raitway Chikdren- Music Stop
The Pasadenas- Love Thing
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Paul Young- Softly Whispering

[
AD 49ers- Giel To Girl
‘The Beloved- Time After Time

Climie Fisher- i's Not

Alannah Myles- Love s

‘Wilson Philis- Hold On

The Pretenders- Never Do That
Rebel MC- Rebel Music

RADIO TRENT GROUP -
Len Groat - Deputy Prog.
AlList
4D Ersre. Sar
Daring Buds- Tiny Machine
The Charlatans- The Only One
rah Harry- Maybe For Sure

AD Roxette- It Must Have Been
World Party- Put The Message
Elcon John- Healing Hands
Alannah Myles- Love s
Seven- Man With A Vision
‘The Beloved- Time After Time

CList:

AD Martin Stephenson- Endurance
Power Of Dreams- 100 Ways To
Hollow Sunday- Wit For It

RADIO HALLAM - Sheffield
Dun rmn Head Of Music

AD Erare-Sur
BList:

AD Elton John- Sacrifice
The Pretenders- Never Do That
Stage- Power To The Pupils
Bonnie Raitc- Thing Called
Might Be Giants- Istanbol
Bobby Brown- The Megamix
Tommy Page- Il Be Your

Jeff Graham - Prog. Dir.

PP The Pretenders- Never Do That
The Icicle Works- Melanie
Shide: Why Is [t A Crime
Dt ot T Pachie

Aowmmm Papa Was A

s Tommy Page. ' Be Your
Doug Lazy- Let The Rhythm

Clist:

AD Blow Morkeys- Springtime For
Deborah Harry- Maybe For Sure
49ers- Girl To Girl
Bobby Brown- The Megamix
Calloway- | Wanna Be Rich
Kym Mazelle- Useless

SWANSEA SOUND - Wales
David Thomas - Prog. Contr,

AD fane Chid- Don't Wanna Fal
Shocking Bl Verus
BLst:

AD The Precenders. Never Do That
Workd Party- Put The Message
Might Be Giants- Istanbul
Ousty Springhekd-Reputation
Brian Kennedy- Hollow
Climie Fisher- It's Not

MDIO ll\oAnl.Am) Noﬂtbt
wve Brown -
rr Gloria En:lm— Cm nm

Gary Moore- Sl Got The

Wison Phillps- Hold On
Movement 98- Joy & Heartbreak

Alist:
AD MXM- Nothing Compares 2U
New Order- World In Motion

WOR-Colons

Wolfgang Roth - DJ/Prod.

AD World P;ﬂ.y Put The Message
Man Go Fish- Day By Day

Waves- We Gotta
o(honw Flowers- Give It Up

Tafurk- What Am | Gonna Do
falco- Daua De Groove
Midnight Oil- Forgotten Years
The Hooters- Don't Knock It
Black Fooss- Back Fooss Band

HR 3 - Frankfurt

Markus Hertle - DYProd.

High Rotation:
Sydny Younghood: 4 Raher
Alannah Myles- Black Velver
Tommy Page- I'l Be Your
Innocence- Natural Thing
Electronic- Getting Away With
Halo James- Could Have Told
Halo James- Baby
‘The Beloved- Your Love Taes
Madonna- Vogue
Phil Collns- Something

SR - Stuttgart
Hans Thomas - Prod.
PP Prince- The Future
LP Madonna

SRIEUROPAWELLE SAAR
xt Prod.

Savannah Soul Party
Roxette- It Must Have Beet
Tafuri- What Am | Gonna Do

Marianne Rus!nbtrg Eins Zwei

FFN - Isernhagen

Uli Kniep - DY/Prod.

B List:

AD Joe Cocker. What Are You
Sandea- Life May Be A Big

cList:

AD The Advertures- Bright New
Celebrate The Nun- Will You
En Vogue: Hold On
Epo- Life In Tokyo
Rory Gakiagher- The King Of
Heartthvobs- Dream Time
His Latest Flame- Love's In
Hothouse Flowers- Gve It Up
John Mayalk- Sensitive Kind
Jenny Morris- Saved Me
Prince- The Future
She-Hello Stranger
The Sundays- Here's Where The
Trash Can Sinatras- Obscuriy
Workd Party- Put The Message

RSH - Kiel
Martin Schwebel- Head Of Music
PP Gary Moore-Sull Got The

Jude Cole- Baby I's Tonight
AD UBAO Kingston Town
Laid Back- Highway Of Love
Soul Il Souk A Dream's A
New Kids O Block- [ Be

RADIO GONG 2000 - Munich
'Walter Freiwald - Music Dir.
PP New Kids OIT Block- Il Be
Wilson Pillps- Hold On
AD joe Cocker- What Are You,
Bizz Nizz- Don't Miss The

e
Tina Turner- Foreign Affaie
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RADIO GONG - Nuremberg

Steffen Meyer - Music Dir.

PP The Chimes- 1 il Haven't

AD Mandy Winter of
The Bingls Eerychng | Wanced
8ig Country- Save M

[T

STAR"SAT RADIO - Gruenwald

Jo Lueders - Prog. Dir.

Playlist Top (0:
Candy Fiip- Strawberry Fiekls
Donino Theory:fao Drver
Susi Beatty- Nobody Loves Me
Frs Brae- Ol s

isten To Your Heart

fomros Stranger- Invisi

AD  Lou Reedjohn Cale- Nobody

Kye Minoge. Betr The
Falco- Data De Groove
Nevile Bros- Bird On A Wire
Sonna- Love Is Gonna Call
Guru Josh- Infinity

D Depeche Mode- Policy Of Truth
Prince. The Future
22 Top- Doubleback
Roxette- & Mun Have Been
LP Suzame

RTL - Paris
Monique Le Marcis - Head Of Prog.
AD Toto Cutugno- Insieme 1992
Gerard Blanc- Je Sa
‘The Chrstians- | Found Out
Vaya Con Dios- What's A Woman
| Capdevielle- Vue Sur Cour
anessa Paradis

Alzin Chamfort
Kim Wilde
Paula Abdul

EUROPE | - Paris

Yvonne Lebrun - Prog. Dir.

AD' Axel Baver- Metamorphosis
Martin Destree- Annabel Lee
Claudia Phiipps- Cache Ta
Joelle Ursull- White & Black

cus Wah! - Music Dir.

PP Inga Humpe.- Riding Into Blue:
AD  Everything BIT Girl- Tke Me
Schweizer- So Ein Tag

Eurythmies. Angel

HIT RADIO NI - Nuremberg

Cetin Yaman - Head Of Music

PP Adamski- Killer

AD  fanet Jackson- Alight
Louie Lovie- Siain’ In The
n Vogue- Hod On
Alisha- Bounce Back

IN West Bam

RADIO XANADU - Munich
Kessler - Head Of Music
PP GNP- No Parade
AD  Tom Petty- Yer So Bad
Dusty Springfeld- Reputation
S Brown- Ksing Goe

LP World Party
SCHWARZWALD RADIO -
Lothar Engel - Head Of

- Se Basuasse
Phil Collins- Something
Masthias Reim- Verdament, Ich
Black Fooss- Black Fooss Band
Tina Turner- Foreign Affar
Hothouse Flowers- Give It Up
Sinead O'Connor- Nothing
Deborah Sasson- Una Noche
Nena- Du Bist Ueberall
Nathalie Cole- Wiid Women Do

AD  Dana Harris- My World s

OK RADIO - Hamburg
John De Graai - D}/Prod

AD  jef Healey- Think | Love
Notting Hillilies- Feel

Dance WA Stranger- lvisile
Belew/Bowie- Prety Pink Rase
P Domi

RADIOT TON.. 8 Hurgerchi
s Tcheschoer - Hoad Of sk

Francois Feldman- C'est Toi
9 How

Halo fames-
Dana Harris- My World fs

RADIO SALU - Sarbruecken
Adam Hahne - Prog. Dir.
Top 5:

ce MC- Cinema
Kim Wilde- It's Here

i Torner- ir
Extrabrei. Feger Gruess
New Kids O/T Block- I'll Be

ros R Basusse
Kim Wide- Can't Get Enough
Michel Jonasz- I'm Leaving Home

RMC - Paris

Nathalie Andre - Head Of Music

AD P Capdevielle- Vue Sur Cour
Guesch Patti- Comment Dire
Martin Destree. Amnabel Lee
Vanessa Paradis- Tindem
Inspiral Carpets- This Is How
Urban Dance Squad- Deeper
Duncan Dhu- Rozando La

LP  Madonna

SUD RADIO - Toulouse

Marie Ange Roig - Prog. Dir.

AD Guesch Patt- Comment Dre
Eurythmics-

Les Vagabonds- Le Temps Des
‘The Christians- | Found Ouc
New Kids OIT Block-Step By

SKYROCK - Paris

Laurent Bouneau - Prog. Dir.

AD Beats International- Dub
rusaders- Soundirack

Snap-
Paviine Eser- i Fat Chavd
Mark Boyce- Hey Litte Girl

EUROPE 2 - Paris

Marc Gud.l Prog. Dir.

PP

30 Borms Rt ik OF T
Michel Berger- Ca Ne Tient
Joelle Ursull- White & Black
UBA40- Kingston Town
el e Caio

LP Michel Po

RADIO NANTES

Lioyd Cole- No Blue Sky
Madoona- Vogue
AD Zouk Machine- Maldon
Michelfonasz- I'm Leaving Home
Joelle Ursull- White & Black
Kim Wide- Can't Get Enough
LP  Joe Cocke
Inspiral Carpers

Nagira
Elmer Food Beat
RADIO VIBRATION - onum

Bruno Witeck - Prog. Di
PP NewKHsOITM Vwﬁol
Paula Abdul- Opposites

Madonna-

Lisa Stansfiekd- All Around

Phil Collins- Do You Remember

m Christians- Words
Machine- Makdon

mn - Pourtant

FPI Project- Rich In Paradise

Snap- The Power
Tommy Page- Il Be Your

STATION REPORT

En Vogue- Hold On

Patsy- Cette Force En Lui

RMC COTE D'AZUR
Cyndi Lauper- Heading West
New Kids O/T Block- Step By
The Pretenders- Never Do That
Bonnie Raite- Nick Of Time

H O A N D
v:louch nnum

m
Veen - Prog. Dir.
o S Dirty Cash

Double Trouble- Talk Back
Faul Flowers. Both Ends

Yom .Iombt WProd.

P Toox ek Hr Hewe

AD  Dusty Springleld- Reputation
Betty Boo- Doin’ The Do

'VARA - Hilversum

Louis Verschuur - Head Of Music

PP World Party- Way Down Now
Faith No More- From Out Of
3rd Bass- Brooklyn Queens

AVRO - Hilversu
Jan Steeman - Head Of Music
PP Grace Kairos- | Don't Know

TROS - Hilversum
it - Head Of Music.
PP Lenny Kraviz- Does Anybody

Head Of Music
e Hooker- I'mIn The

Bangles. Everything | Wanted
Peter Blakeley- Crying In The
ck

John Cale/Lou Reed- Nobody But
Fatal Flowers- Both Ends

NCRY - Hilversum
Jaap De Groot/Henk Mouwe - DJ/Prod.
BanolPower- Donna Per Amore

SKY RADIO - Bussum
Ton Lathouwers - Operations Mgr.
Alist

UB40- Kingston Town
Eros Ramazzott- Se Bastass
Vaa Con Dios- What's A Woman
Clouseau- Louise

Quincy Jones- Secret Garden
Kaoma- Melodie D/Amour
inead O'Connor- Nothing
Fish- A Gentleman's Excuse Me
Roling Stones- Paint It
Wison Phillips- Hokd On
Zucchero Fornaciar- Diamante
Michae) Bolton- Soul Provider
Basia- Cruising For Bruising
Heart- All| Wanna Do
Bonnie Raitt- Have A Heart

ClList:
4D Faeououd Ha. S He
wmy Page- 11l Be Your
A0 Ral\m( Stones- Almost Hear
rpenters- Yesterday Once
Quincy Jones- Tomorrow
Mecano- Hijo De La Luna

Quincy fones- Tomorrow
Mildred Douglas- Qne More

CEN - Brunssum

Lou Rowland - Music Dir.
Gary Moore- Sill Got The

LP  Michael McDonald

E G U M
BRT - Studio Brussels
Jan HautekietMark Coenen - Prod.
Top 10 playlist:

Wendy MaHarry- All That I've
Prince- The Future

Gary Moore- Stil Got The
LP  The Precenders

BRT - East Flanders

Rudi Sinia - Prod.

AD Toto Cutugno Insieme 1992
David Bowie- Fame 90
Soul Soul- A Dream's A
Jve Bunny- That Sounds Good
Rocco & De Micross- De Mondia

Yean Brunetti e Danst Weer

RTBF RADIO 2- Hainaut

A. Birenne/Ph. Jauniaux
AD Toto Curugno- Insieme 1992
Joelle Ursull- White & Black
Claude Barzotd- Aime-Moi
LP  Mike Brant

BRF - Eupen
@ umm OJ/Prod.

- Myles. Black Velvet
Matthias Reim- Verdamme, ich
Phil Colins- Something
he Mode- Enjoy The
UB40- Kingston Town
4D 8yido- Code Of L
Aum-Oz Fear
G John- Club At The End
Michael Penn- This & That
N Bkl st
Mer
Yo
Moonbeats
Nancy Wood

RADIO CONTACT F - Brussels
Jean-Lou Bertin - Prog.Dir.
List:
Roe- Soledad
Madonna- Vogue
Gray & Babelivien- A Toutes
Jimmy Somervill- Read My
CIif Richard- Stronger Than
Nick Kamen- | Promised Myself
Joelle Ursull- White & Black
Patricia Kaas- Les Hommes Qui

Toto Cutugno Insieme 1992
- Souris

Flafrant Desir- Chasic O'Rap

8)Scott- C'est Extra

Gary Moore- Sull Got The

Gloria Estefan- Get On Your

Suzanne Vega- Book Of Dreams

The Aunosphere- Atn-Oz-Fear

Al
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Pak Up

Juben Clerc- il Du Feu

Soul Il Soul- A Dream's A
Mecano- La Fuerza Del Destino
Tina Turner- Foreign Affar
Alexandre Sterkng: Bal A
Celine Carzo- Quand Je Te

RADIO ANTIGOON - Antwerp
Piet Keizer - Dir.
o v Ben Waking
Airplay
De Kmmm. Tk Wil Je
Alsnh Myles- Blsck Velvet
Clouseau- Lovse
UB40- Kingston Town

Nick Kamen- | Promised Myself
Beats Inernational- Dub

Vara Con Dios- What's A Woman
Confettis- Put 'm Up

Marco Borsato- Emationi

Ciyp o Nochng Congares
Sousister- D

Ineborg. G N Weg

A

S

RADIO ROYAAL - Hamont-Achel

Candy Dulfer- Saxuality
En Vogue- Hokd On
Mary Coughlan- Man Of The

Dusty Springfeld- Reputation
John Lee Hooker- ' In Th
Bell Biv DeVoe- Poison

LP Oleta Adams

SWITZERLAND

cnam Alispach - Music Coord.
Playlist:

The Chis- Ny Pop Hit
Cold Cut- Find A W,

Energy Orchad.Sweet ish
Hunters & Cofectors- Bind
Immaculae Fools- This Is Not
The Pasadenas. Love Thing
Lou Reedljohn Cale- Nobody
Family Stand- Ghetto Heaven
‘World Party- Way Down Now

RSR La Premiere - Geneva

Catherine Colombara - Prod.

AD Phiipe Lavl- Savanna Kumba
Martin Stephenson- Too Much

COULEUR 3 - Lausanne
Gerard Saudan - Head of Music
PP Steve Wynn- Under The

Ruby Blue- The Quiet Mind
Wonderstul- Circlesquare

Wire- Morning Bell
AD Concrete Blonde- Darkening Of
RADIO 24 - Zurich

Tina Torner- Foreign Afair
Aesosmith- What t Takes
Katrina & The Waves- We Gotta

RADIO FORDERBAND - Bern

Res Hassenstein - D] .

PP The Pretenders- Never Do That

AD  Marc Aimond- The Desperate
Richard Marx- Chikiren Of The
Kennedy Rose- Love Like This
‘The Chils- Heavenly Pop Hit
Ursula Amger-Is k Good. ls
Buckwheat Zydeco- Hey, Good

RADIO ZURISEE - Stacfa

Ueli Frey - Head Of

AD Rollng Stones- Almost Hear
The Blues Brothers- Everybody
Jose Feliciano- Everyday
Anderson/Russell- Baby My

A U S T R
ANTENNE AUSTRIA - Vienna
Doris Kodat - Head Of Music
AD  Adamski- Killer
The Chimes- | il Haven't

sper
Jamie | Morgan- Wak On The
Falco- Data De Groove
Adamski- Kil

Falco- Data e Groove
UBAO- Kingston Town

Alannah Myles- Love Is
Heart- Al Wanna Do
Nalie Cole- Wikd Women Do

Espresso- With A Litdle Love
Vaya Con Dios- Whar's A Woman
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RAI STEREO UNO - ROME
E.Molinari - Dir.
EBellisario - Progr. Dir.
PP Snap- The Power
Eros Ramazzoui- Se Bascasse
Madonna- Vogue
Vasco Rossi- Guarda Dove Vai
Phil Collins- Something

A Tribe Called Quest- Can
Johnny Gil- Rub You The
Je Healey- | Think | Love
Roxette- It Must Have Been
nspieal Carpets- ThisIs How
RADIO DIMENSIONE SUONO
Carlo Mancini - Music Director
PP Dusty Springfiekd Reputation
Brent Bourgeas- Dare o Fall
Wison Philips- Hold On
Black Box- Everybody
Cabre ok Kep On
Pleasure-
Blow ke Spingine For
Jim Porto- Bahia Paradise

A

°

DEEJAY NETWORK - Milan
Dario Usuelli- D)
PP Betty Boo- Doin’ The Do

AD  New Kids OT Block- Step By
Soul  Soul- People.

“TranceDance- You're Gonna Get

RADIO MILANO INT. 10
Luca Dondon - Pr.Man:

Prog. Di
Medeiros/Brown- She Ain't
Bobby Brown- The Megamix

N Alaanah Myles

RADIO KISS KISS - Naples
Lucia Niespolo - Prog. Dir.

Brown/Sharpe- The Masterplan
AD  The Pretenders- Never Do That

Precious- Lev's Get ft

Marc Almond. The Desperate
Madonna- Hanky Panky
Energy Orchard- Sailortown
Propagand;

Kim Wide

The Chimes

5

RADIO BABBOLEO
Lenny - )
PP People People- Are You Spoken
AD  Michael McDonald- Take ft To
nsonic- Kind Of Lovin’
Pleasure- Please
Cameo- | Want It Now

RADIO STAR - Vicenza
Maurizio Maressi - Prog. Dir.
PP The Chimes- | Stil Haven't
AD  Betty Boo- Doin' The Do
Hithouse- 've Been Wating
Basia- Cruising For Bruising
BrowelShape The Mistrpn
Pleasure- Plea
Nen Order Workl In Moton
LP Kim Wik
Suap
Propaganda

RADIO MADRID - SER
Rafael Revert - Music Mgr.
No.l Playlist:
Modestia Aparte- Cosas De La
PP Ramoncin- Hormigon, Mujeres
Jason Donovan- Hang On T
Freddy Nois- La Moto
Tina Torner- Foreign Affaic
Sergio Dalma- Soy Tremendo
Lisa Sansfiekd Tris s The
Michael Bolton- How Can We Be

MUSIC & MEDIA - June 9, 1990

AmericanRadioHistory.Com

Depeche Mode- Policy Of Truth
Medeiros/Brown- She Ain't

ANTENA 3 - Madrid
Emiliano Alaiz - Music Mgr.
Playlist Top 10:
Michael Bofton- How Am |
Madonna- Vogue

Save M
Gatete Calgrt 13 Cupa
Bily Joel- Leningrad

Gloria Estefan- Oye Mi Canto
Presuntos Imphcados- No Hay
€1 Uttimo De La Fil- Canta
Notting Hllles- Feel

Joaguin Sabina- Con Un Par
Vaya Con Dios- What's A Woman
Treepoli LP

Kyle Minogue- Better The

The Pretenders- Never Do That

Al
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RNE ROCK 3 - Madrid
Rafael Abitbol- Music
Kichers OfDstcuon Quck AsRasbows
Katydids- Stop Start
Adamski- Kiler
Energy Orchard- Salortown
Tom Verlane- Slingrad
Popiniay’s- Please Let Me Go
Vaya Con Dios- What's A

Woman

LP Madonma

w mun(m COPE - Madrid
- Music Director

myuu Vop s

Madonna- Vogue
David Bowie- Fame ‘90
Presuntos Implicados- No Hay

io Futuro- Veneno En La
Duncan Dho- Paabras Sin

AD  Gloria Estefan- Oye Mi Canto
Danza Invisible- Cataina
Roxette- Dangerous

- £ Tren

TOP 97.2 - Madrid

Beats Intermational- Dub

PP Joaquin Sabina- Con Un Par

AD David Bowie- Fame 90
Kylie Minoge. Better The
Complices- Es Por Ti

LP  Jason Donovan

CANAL SUR RADIO - Andalucia
Sanchez - Music Mgr.
PP Johany Gil- Rub You The
Hi Tek 3- Spin That Wheel
Robre Mychals- Can't Get
Katrina/Burdon- We Gotta Get
AD Parachogues- Estoy Harto
LP WorldP:
Sl Pepa
Vaya Con Dios- What's A Woman

Jeery Harrison
Los Ojos De Carmen

RADIO 16 - Madri
Ara Blanco- Prog, Dir
Lot Elegantes- Dejame Entrar

Paul Young- Softly Whispering
€1 Utimo De La Fia- Canta
L

RIKSRADION P3 - KLANG & C:0

Weekdays 12.30:3 PM

Pontus Enhorning - Prod.

Playlist:
Lisa Sansfeld-Lay Me Down
Everyday People- Headine
Hothouse Flowers- Give It Up
Zouk Machine. Maldon
Today- Why You Get Funky On
Stewart/Gaskin- Subterranean

Jean-Paul Wall- T For Mig

TION REPORTS

Nikias S(vvmxuﬂl om

5

Ashley Maher
Michael M(Dmuld

Jode Cole

RIKSRADION P3 - TRACKSLISTAN

Saturdays 24 PM

Kaj Kindvall - Prod.
Niklas Stromstedt- Om
Heart. Alll Wanma
Nick Kamen | Promised Myself
Michael Bolton- How Can We Be
Gary Moore. Sl Got The
Tabsman- 1 Be Waiting
Depeche Mode- Polcy Of Truth
Alannzh Myles. Black Velvet
Pontus & Amerikanerna: Min
UB40- Kingston Town
Madonna- Vo
Jerry Wilkams.- Wha's Gonna
Ll & Sussie- What's Th
Propaganda- Heaven Grve Me
Candy Flip-Strawberry Fiekds
Midnight Oil- Forgotten Years
Bily 1ol. Cradie Of Love
Wison Phillps- Hold On
Shane. Tell Me
Joan Jett- Dirty Deeds

SAF RADIO - Stockholm
Martin Loogna - Head Of Music
AD  Hanne Boel- | Wanna Make Love
Titiyo- Peace And Quiet
Adamskr- Killer
Stevie V- Dirty Cash
Lisa Ford- Hungry
Betty Boo- Doin’ The Do
Melissa Morgan- Can You Give
Medeiros/Brown- She Ain't
Gary Moore- Still Got The
Lena Phipsson- Blue Jeans

RADIO CITY 103 - Gothenburg

PP Maxi Priest. Close To You
AD  Tanita Tikaram- Thursday's

World Party
Vision Fields

HIT FM - Stockholm
Johan Bring - Prog. Dir.
T

Shooting Party- Let's Hang On
Propaganda- Heaven Grve Me
Army Of Lovers- My Army Of

AD Twenty 4 Seven-1 Can't Stand
Mr Walker- Roll Away The
Angela- Easy Life

The Aunosphere- Am.Oz Fear

RADIO LIDINGO - Stackholm
Mikael

Fancy- Al My Loving
Halo James- Baby

P3-Bergen
Laif Morten Synnevag - MucOi.

' s«»» Qoo
Lenny Krons o G Drver
Propaganda- Heaven Give Me
Jff Healey- ( Think | Love
Lisa Stansfekl- What Did |

B List:

AD ' Family Stand- Ghetto Heaven
‘The Chimes- | St Haven't
Hothouse Flowers: Give It Up
Glen Jones- Sty
Mylene Farmer- Sans

Midright Star
En Vog.

RADIO VEST - Stavanger
Tiostheim - Head Of Music

PP Reldar Larsen- Daddy Longlegs
AD  The Gutta- Kongene Pa Haugen
Wendy Mabrry- All That F've

iew Kids OIT Block- Step By
Cabaret Voluire- Keep On
Sons Of Angels- Cowgirl

The Stone Roses- She Bangs
Lenny Kravicz- Mr Cab Driver

LP Wikson Philips

S

RADIO 102 - Haugesund

Egil Houeland - Head Of Music

AD  Hothouse Flowers- Give It Up
The Precenders- Never Do That
World Party- Put The Message
New Kids OIT Block- Step By
Talk Tak- It's My Life
Qingo Boingo- Out Of Control

The Chimes- Sl Haven't
Jude Cole- Baby It's Tonght

LP  Sons Of Angels
The Pretenders
IN CC Cowboy:
Sons Of Angels
Bruce Dickinson
RADIO FINN - Harstad
Tom Berg - Head Of
PP Vaya Con Dios- What's A Woman
Playlist:

Lsa Stansfeld- What Did |
Corey Hart- A Little Love

Sha Boom- Lec's Party

Ole Evenrude- | Natt £

Hanne Boel- | Wanna Make Love
Wikson Phillps- Hold On
Midaight Oi- Forgotten Years
Gary Hughes- Strength Of Heart
Bonnie Raitt- Nick Of Time
Anders Wyller- Bicycle Ridin

16 Tambourines- How Green Is
Alannah Myles- Black Velvet
Gary Moore- il Got The

Playlist Top 10:
Propaganda- Heaven Give Me
Swullo- Ride Or
Tomriy Page- ' Be Your

Partaers Ryme Synd- 54446
Angela- Easy Life
Paul & Paula- Hey Paula

NRK - Oslo
Vidar Lonn-Arnesen - Prod.
Playlist Top (0:
Sinead O"Comnor- Nothing
Snikk Snakk- ada Jada
New Kids O/ Block. Hangin
Heart- All | Wanna Do
Phil Collns. | Wish It Would
Michaef Bolton- How Can We Be
Phil Colfins- Somethi
The Blues Brothers- Everybody

in Esuate
Jeff Healey- | Think | Love

DDANMARKS RADIO - Arhus

Leif Wivelsted - Head Of Prog.

Top §: .
Alannah Myles- Black Velet
Madonna- Vogue
Rockrosinen- Morgensen Mix
Bubber- Bubber's Badekar
Sinead O'Connor- Nothing

RADIO VOICE - Copenhagen
BoBerg -

. Dir.

PP Michael Penn- This & That
Hothouse Flowers- Give It Up
Horse- Sweet Thing
The Atmosphere- Atm-Oz Fear
Martn Hall Prme Matera

Airplay Top
Tary Moore: Sl Got The
Phil Collins- Something

Paul Young- Softly Whispering

'

Hanne Boel- { Wanna Make Love

Vaa Con Dios- What's A Woman

RADIO VIBORG
Henning Kristensen/Pou Foged -
Head Of Music

Top 5 Airplay:

Alannah Myles- Black Velvet
Vaya Con Dios- What's A Wom:
Nick Lowe- All Men Are Liars
§ X Kaj- Cockuaipoelsen

Buck Hall- Risky Business
Roxete- It Must Have Been
Paul Young: Softly Whispering
Richard Marx. Children Of The
Marc Amond- The Desperate
Tom Petty- Yer So Bad

3

h
Nick Kamen- | Promised Mysell
First Calk- Sweet Love

Onkel Dum- Banananana
Eurythmics: Angel

Sandra- Life May Be A Big
Moonjam- Lunefulde Maane
Katrina & The Waves- We Gotta
Dusty Springfield- Reputation
Wendy MaHarry- All That I've

Al
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AALBORG NAERRADIO- Aalborg
Olaf Meditzky- D)/Prod.
PP Onkel Dum- Banananana
Vaya Con Dios- Night Owls
Roxette- It Must Have Been
Sandra- Life May Be A Big
Lars Lilhok- Kontakt
Raul Orellana- Guitarra
LP Madonna
IN_ Sydney Youngblood

ter Smith

33

Al

Lars Hog
Shu-Bi-Dua

AARHUS NAERRADIO - Aarhus
e Fever - Head Of Music
PP Mantronix- Take You Time
Katrina & The Waves- We Gotta
Roxette- It Must Have Been
Efion john- Club At The End
Falco- Data De Groove
Janet Jackson- Alight
Pat & Mick- Use It Up

ylor .
Michael McDonald
Madonna

UPTOWN FM - Copenhagen
Niels Pedersen - Head Of Music
Top 5:

Hanne Boel- | Wanna Make Love
Phil Colins- Something

The Creeps- Oohl Like It

Gary Moore- Sull Got The

Sle- Tel Me Where You're
Elton John- Club At The End
Roxette- It Must Have Been
DoDo- Vi Gor Hvad Vu Ka Li
Belinda Carisie- Vision Of
Moon am- Lunefulde Mane
Katrina & The Waves.- We Gotta
News- Her Er Min Sang

P

3

RADIOI SV g Wekirkd
Joke Linnamaa - Prog. Dir.

Righs Of fuam. s M
Cabaret Voluire- Keep On

Bob Geldof- The Great Song Of
Pave Maijanen- Loputon Tie
Pimpiine- Wille & The Hand
Lenny Kravitz- Mr Cab Driver

mscou:ss - Tampere
ia Teravainen - Prog. Dir.

) Karjaainen- Aurinko

Toni- Haaveilen

Kolmas Nainen- Tasta Asti
Eppu Normaali- Urheiluhyllu
Lapiniahden Linnut- Vihtaasi
Jason Donovan- Hang On To
Toro's Hevi Gee- Punaiset On

27



RADIO MUSA - Tampers

Pentti Teravainen

AD  Giorgio Moroder Proj- To Be
Pautfan. Every Lcdl Tear
Tone Norum- Ordinary Girl
Partners Rime Synd. $4+46

LP jm
Dance With A Stranger

P ORTUGA

RADIO MAIS - Amadora
Jose Lourenc - Prog. Dir.
PP Poi Dod Pundermx Ulilals

Diva- Amor Errante
LP  Kid Creole & The Coconuts

SEVEN X, 98.7 FM - Athens
Vassilis Loukas - Prog. Dir.

Apostolos Laskarides - Prod,
Airplay Top 10:
Heart- Alll Wanna Do
Fleetwood Mac- Save Me
Dios- What's A Woman
House Of Love- Shine On
Alannah Myles- Black Vebver
Bily ldol- Cradie Of Love
Gary Moore- O Pretty Woman
Joan ett- Love Me 2 Times
Basia- Cruisig For Bruising
Lioyd Cole- A Long Way Down
Dance Airplay Top 5:
Madonna- Vogue
Innocence- Natural Thing

Janet Jackson- Alight
POl NN D

POLSKIE RADIO 3 - Warsaw
iedzwiecki - Prod.
Top 5:
Sinead O'Connor- Nothing
Madonna- Vogue
Depeche Mode- Enjoy The
The Cure- Pictures Of You
Scorpions- Holday

June

myn Top 10:
‘Madonna- Vogue
Heart- All Wanna Do
Sinead O'Connor- Nothing
Wilson Phillips- Hold On
Janet Jackson- Alright
Bell Biv DeVoe- Poison
Linear- Sending All My Love
Roxecte- It Must Have Been

AD New Kids OIT Block-Step By
Depeche Mode- Enjoy The

s v

Powerplug:

QL Hotlows Rowers G Up
vy Rotation:

o Jo by
ap- The Power
UBA40- Kingston Town
Alannah Myles- Back Velvet
Nick Kamen-  Promised Mysell
Madonna- Vogue
Phil Colins- Something
Fleetwood Mac- Save Me.
Tina Torner- Foreign Affars
Bily Kol- Cradke Of Love
Rolliog Stones- Almost Hear
Eros se
Beats It Won't Tk About
Mode- Pokcy Of Truth
Gary Moore- Sl Got The

COUNTDOWN OVER EUROPE
Rob de Boer - Prod.
CL  The Pasadenas- Love Thing
Sybi- Crazy For You
i Killr
Soul I Soul A Dreans A
Vaya Con Dios- What's A Woman
Rofing Stones: Paint It
Kim Wikl I’s Here
Kykie Minogue- Better The
Roling Stones- Almost Hear
ST Paul Young- Sofly Whispering
Tony Scott- Gangter Boo
Nick Kamen- | Promised Myself
Eros Ramazzotc- Se Bastasse
The Chimes- | Sl Haven't
Candy Dulfer- Saxualty

Paul Young
Candy Dulfer

Totevnnt

SUPER CHANNEL
Fuj Noel Gay Teevison - Prod.

Beats Incernational
David Gr

The Pasadenas
Andrew Ridgeley
Ana

Lisa Ono

UNITED KINGDOM

PSP

PORS

Paul Ciani - Prod.
Mantronix- Take Your Time
€n Vogue- Hold On
Beas Int.- Won't Talk About
Michael Bolton- How Can We Be
Don Pablo’s Animals- Venus
Adamski- Killer

Movement 98- Joy & Heartbreak
Betty Boo- Doin’ The Do

Litle Angels- Radical Your

Tk Tk Its My Life

€
‘Was Not Was- Papa Was A

The Power Station

Lindsay Shapero - Exec. Producer
Plugs:

€L Chad Jackson- Hear The

Blow Monkes- Springtime For
Junior Tocker- Don't Test

Touch Of Soul- We Got The

F R A N C E

&0

il Pk M Cond
Clip Des
e Nuw. Taive

& e Berger- Ca Ne Tient
Stephan Eicher- Rien A Voir
Myleoe Farmer- Plus Grandie
Les Infideles- Rebelle
Patricia Kaas- Les Hommes Qui
Kylie Minogue- Better The
Philppe Pankione- Reviens
Eros Ramazzotti- Se Basasse
Tina Torner- Foreign Affaic

VERONIQUE

Force 8:
Mark Boyce- Hey Litde Girl
David Bowie: Fame '90
Patrick Bruel. | Te L'Dis
Renaud Hanston- Petit Homme
House Of Love- Shine On

Madonna- Vogue
Maurane- Tout Pour Un Seul
New Kids OIT Block- Step By
Pacifique- Sans Un Remords
Florent Pagny- | Te jure

Claudia Phillps- Cache Ta

Eric Serra- The Dark Side Of
Joelle Ursull- White & Black
Vaya Con Dios- What's A Woman

pog

Euromusique

Annie Amsellem - Head Of Prog.

CL Mylene Farmer- Pius Grandic
Joelle Ursull- White & Black
Michel Berger- Ca Ne Tient
Patrick Bruel- | Te L'Dis
Charts- Je MEnvole
Debut De Soiree- Belles
Pauline Ester- Oui Je UAdore
Francois Feldman- Ciest Toi
Patricia Kaas- Les Hommes Qui

Benny B- Vous Exes Fous
Rolling Stones- Terifying
Viktor Laszlo- Ansiedad

Aleksander Hein - Head Of Music
Rotati

€L Beats Int.- Won't Ttk About

Stevie V- Dirty Cash

Hothouse Flowers- Give It Up

Bily ldol- Cradle Of Love

 Tofiog Stomes- Amos Hex
im Rotation:

"i

L Fambos ey Catherine
Sandra- Life May Be A Big
2Sutic- Boy, 'l House You
Tina Turner- Foreign Affair
Conspiracy- Every Time You

rlo Trombetti - Prod.

L Midoight Oi- Forgotten Years
Paul Young- Sofly Whispering
Yogwie Malmsteen- Making Love
del Amicr- Kiss This Thing
Cold Cut- Find A Way
i Sobule- Living Color
Rebel MC- Bester Workd
Robert Plant- Hurting Kind
Depeche Mode- Policy Of Truth
Joe Cocker- What Are Yo

£

Claudio Cecchetto - Prod.
€L Belinca Carble- Vison Of You
Sutanne Vea- Book Of Dreams
Fleetwood Mac- Save Me
John James- | Want To Know

New Kids OIT Block- Step By
Joe Cocker- What Are You
Wikson Phillips: Hold On

H O L L A ND
VERONICA

Rob de Boer - Prod.
€L Stevie V- Dirty Cash
Rolling Stones- Paint It
Soul ll Soul- A Dream's A
ST Alannah Myles- Black Velvet
Lois Lane- Fortune Fairytales
Lois Lane- | Wanna Be
Los Lane- I's The First

1o

Rob de Boer -
L Grant & Forsyth- Somewhere
amily Stnd- Ghetto Heaven

Hareo Bonato. Emotions
Bonnie Raitt- Have A Heart
Candy Dulfer- Saxuality
Nick Kamen-  Promised Myself
Gary Moore- Sull Got The
Vaya Con Dios- What's A Woman
Roling Stones- Paint ¢

AVRQ/

Toppop Go Go
lm -
Gary Moore- el Got The
Tony Scout- Gangster Boogie
Hothouse Flowers- Give It Up
Cancy Duler- Saxualty

Red Hot Chi Peppers- Knock
Nick Kamen- | Promised Myself

Grace Kairos: | Don't Know

B ELG I UM

Super 50

Jos van Oosterwijck- Prod.

L Stevie V- Dirty Cash
Dusty Springlied- Reputation
Soul Il Soul- A Dream's A
Toto Cutugno- Insieme 1992
Kyie Minogue- Better The
Gary Moore- Sull Got The

ST The Pasadenas- Love Thing
Ludo Mariman- Cloud 9
Confetti's- Put 'm Up
Eros Ramazzotti- e Basuasse
Vaya Con Dios- What's A Woman

s P A 1 N

k
VE P

Jaime Torrens - Director
CL Beats Internationl- Oub
IC Miker G- Show 'm The Bass
Benjamin- You'l Never Fall
Andrew Ridgeley- Shake
The Beloved- Hello
Gabinete Caligai- La Cupa
€1 Norte- Amores Sin Palabras
Sin Recursos- Poco Seso Y Su
Alannah Myls- Black Velvet
Fleetwood Mac- Save M
Miguel Bose- Bambu

§ W E D E N

TERR

Nordic Channel

~Prese
Richard Haeger

EUROCLIPS
The most aired music video clis
throughout Eurcpe i the week
prior o publcation

VIDEOFAVOURITE

Soul Il Soul
A Drew

VIDEO HITS

Gary Moore

Sl Got The Bes - AWGO
International

Beats

Won't Talk About It - Medalad

Eros Ramazzotti

SeBiase U Coore. b P

Kylie Minogue
Beter The Devl You Know - e o
Tina

Heart
AR Wanna Do s ke Love To You - v
MEDIUMROTATION

The Power - Molotor Brothers

FIRSTSHOWINGS

Lenny Kravitz

Mr Cab Driver - Of factory
Sandra

Life May Be A 4Ocem Pers
Touch Of Soul

We Got The Love - Pukno
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T1LPS & . T REND S

Personally...

| welcome the breakthrough of The Jeff Hezlez

Band. Their live performance is of a very

quality and so is their latest single It is mdlo—
ly and suits a daytime form:

frie
| pls o che bues-oriented Nomng Hilliies and
Gary Moore. |
album. | respect the g!rls or ther consiency.
their fine voices and because, as a female
they have managed to hold their o

excellent Heart

RTL German Serviceisa Lunmbw;umwme station
with an AC/MOR format transmitting through Germany.
TA Sw | MIKkO Fi
Radio City 103 Radio Oikea Asema
TP The Chimes- | Still Haven't TP Lenny Kravitz- Mr Cab Driver
Pointer Sisters- Friends” Four Of Us- Drag My Bad Name
River Detectives- Will You Smithereens- Yesterday Girl
LP The Jeff Healey Band LP Little Caesar
Tomas Ledin Billy Bragg
GUY VAN ANTWERPEN B | KENNI JAMES uk
Radio Antigoon Rose Radio

TP Hothouse Flowers- Give It Up
Tina Turner- Foreign Affair
Dusty Springfield- Reputation

LP Gary Moore
G'Race

TP Notting Hillbilles- Feel
ary Moore- Still Got The
Joff Healey- 1 T Lo
Lp The

HONEY BEE BENSON L/G
RTL

MATHS BROBORG Sw.

Radio Sweden/Stockholm

TP Titiyo- Peace And Quiet
Shawn Colvin- Diamond In The
Mary Coughlan- Man Of The

LP Madonna
Lars Demian

MICK BROWN UK

Capital Radi

TP New Order- World In Motion
Diana Ross- I'm Sill Waiting
Might Be Gians- Istanbul

LP The Pasadenas

JAAP DE GROOT
NCRV

Snap
SIMON DAVIES UK
BRMB
TP 808 State- The Only Rhyme |
Halo James- Magic Hour ‘
Hithouse- I've Been Waiting
LP Madonna
s \
"
|

TP Johany Gill- Rub You The
The Chimes- | Still Haven't

Power- Donna Per Amore

ol
LP The Jeff Healey Band
Zinatra

RUNE HAGEN
Studentradioen Tromso
TP Concrete Blonde- Joey
Lenny Kravitz- Mr Cab Driver
Wendy MaHarry- All That I've
LP Concrete Blonde
Ashley Maher

MICHAEL HANSEN
SLR

TP Peter Blakeley- Crying In The
Richard Marx- Children Of The
Notting Hilliles- Feel

LP Hanne Boel
Michael McDonald
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TP Might Be Giants- Istanbul
Wilson Phillips- Hold On
Chad Jackson- Hear The

LP Michael McDonald
Kim Wilde

HAAKAN JANSSON Sw
Hit FM

TP Mr Walker- Roll Away The
Mantronix- Take Your Time
Titiyo- Peace And Quiet

LP Dag Taylor
Kim Wilde

ROBERT JOHANSSON  Sw
Radio Ryd

TP Mylene Farmer- Sans
Hanne Boel- | Wanna Make Love
Nick Lowe- All Men Are Liars
LP Billy Idol
Marianne Faithfull

JOERG KREMER [
Hit Radio NI
TP Sweet Sensation- Love Child
Janet Jackson- Alright
Tafuri- What Am | Gonna Do
LP Johnny Gill
Snap

RIK DE LISLE G
Rias 2

TP Wendy MaHarry- All That I've
The Hooters- Don't Knock It
Everything B/T Girl- Take Me

LP Burning Tree
Laos

JOSE LOURENCO Po
Radio Mais
TP Poi Dog Pondering- Ulilalu
Shark Island- Bad For Each
Kid Creole- Cory's Song
LP Kid Creole
Poi Dog Pondering

NAGUI F

RTL

TP Urban Dance Squad- Deeper
Michel Polnareff- Kama-Sutra
The Pretenders- Never Do That

LP Billy Idol
Beats International

GARETH O'CALLAGHAN  Ir

RTE Radio 2FM

TP Wilson Phillips- Hold On
Randy Vanwarmer- Just When |
Elton John- Club At The End

LP Pretty Woman (Compilation)
Nie Fiice lll (Compilation)

KALLE OLDBY Sw
lio

Sweden/Maimo
TP David Baerwald- All For You
Hot House- Losing The Feeling
Wendy MaHarry- All That I've
LP Soul Il Soul
Dave Stewart & Barbara Gaskin

KAI ROGER OTTESEN N
Radio Ost

TP New Kids O/T Block- Step By
Forrest- Feelin' Alright
Lisa Stansfield- What Did |
LP Melba Moore
Wilson Phillips

NIELS PEDERSEN
Radio

MUSIC & MEDIA

ATt M s N R

mmm-uuq
HAM
PO Box 9027, I‘M

1, 1059 AT Amsterdam

TR T 1
Fax 20461941
Emai DGS 1113

TP Dusty Springfield- Reputation
Basia- Cruising For Bruising
Nick Lowe- All Men Are Liars

LP Hanne Boel
Vaya Con Dios

BURGHARD RAUSCH
Radio Bremen 4
TP Eurythmics- Angel
Jef Healey- 1 Think | Love
Lee Scratch Perry- I've Got
LP World Party
Propaganda

THOMAS ROSCH

Radio Salu

TP Erasure- Star
Hothouse Flowers- Give It Up
Big Country- Save Me

LP Madonna
Kim Wilde

LOU ROWLANDS
CFN

TP Gary Moore- Still Got The
Bangles- Everything | Wanted

Roxette- It Must Have Been Love

LP Michael McDonald
Damn Yankees

JONAS SANDBERG Sw

SAF Radio

TP Hanne Boel- | Wanna Make Love

Gary Moore- Still Got The
Starpoint- Midnight Love
LP Snap
Hothouse Flowers

FRANK STAENGLE
Radio Xanadu
TP ZZ Top- Doubletrack
Jeff Lynn- Every Litcle Thing
Precty Mates- Savage Heart
LP Michael Anderson
Diving For Pearls

TRUDE SUSEGG

Radio 102

TP The Chimes- | Stil Haven't
Talk Talk- It's My Life
Stevie V- Dirty Cash

LP MC Hammer
Rob 'n’ Raz feat. Leila K

META DE VRIES
AVRO

TP Soho- Hippychick
Chris Rea- Texas
Shawn Colvin- Diamond In The
LP Martin Stephenson
The Jeif Healey Band
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Pan-European Promotion - a concept that the Flying Dutchman promotion and
marketing team has been working from since 1979

Since then, we have contributed to the development of a number of artist
careers and projects, including Phil Collins, Berlin, INXS, the Diamond Awards
Festival, Genesis, Roxette, The Fatal Flowers and The International Music &
Media Conference

The Flying Dutchman - your partner for . . .

— Pan-European artist promotion
Artist relations and management

— International events and conferences

— Sponsoring

. and your key to a continent full of opportunities.

Roadrunner sales Itd
66, Bunting Rd, Northampton.
tel.: 0604 30034 fax: 0604 721151
London Showroom, |1 Poland st. W1,
tel.: 071 287 5975 fax: 071 287 5319

PUBLICATION

ESSENTIAL READING

* EVERY WEEK *
RECORD NEWS. Weekly news magazi-
ne. Essental contact information on
the people who create hit records (incl
names & contact nos). Top 40 artists,
producers, biogs & manager contacts,
naws, info, tours & playliss etc
VIDEO NEWS. Weekly news magazine
Al pop-production news & analysis on
Top 40 promos including callsheets &
contact names and nos.
ADVANCE RECORD NEWS- Fortnight-

Iy. All record releases from majors &
Ieading independents for the next 3-6

SONGPLUGGER- Monthly news mag-
zine for publishers & songwriters details
major artists looking for hit songs,
masters wanted etc.
Write, call or fax for full details to:
MORE NEWS, DALLING HOUSE,
132DALLING ROAD, LONDON W6 OEP |
tel. 081741 7000, fax: 081-5630039

Contact us for an information kit. Tel.: 31.20.669.1981 Fax: 31.20.170856 Tlx.:12938

TAGINIIS 10
LACE YOUR

designs

CREATIVE
COST-EFFECTIVE CLASSIFIED
SOLUTIONS
S PHONE
MANUS DESIGNS YLONKA
Jan Luykenstraat 68, 1071 CS Amsterdam ON
Tel: 020- 6629692  Fax: 020-79 1138

GRAPHIC DESIGN ® TYPOGRAPHY % PRODUCTION 31-20-6691961

DISTRIBUTIO

FOR THE BENELUX DISTRIBUTION
OF POPULAR AND CLASSICAL REPERTOIRE
YOUR DISTRIBUTION PARTNER IS:

| import service
| N = ’ |

CONTACT HILVERSUM, FAX: 31 - 35 - 235124 ‘
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urofile. The
complete Euro-

pean database for the

Eurofile  now also
contains sections on
retail, venues and
music and media

Eastern European

industries in one user- countries. Complete

friendly directory
Published yearly,
Eurofile offers you
easy_access 10 thou-

sands of business con

tacts in all relevant
areas of the industry

Decision makers in

MUSICEAMEDIA'S EUROFILE DIRECTO

addresses, expanded
staff listings and sta-
tistics oneach country
make Eurofile even
easier (o use, giving
you the complete pic-
ture of the European

market. To order your

Yo
EURO|

ESOURCE B
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the record industry, personal copy, conv
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television, touring,
studios and more. In
short, everybody you
need to reach when
you’re cooking
something special.
The completely re-
vised 1990 edition of
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Yes, | want to
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business

Send to Music & Media, Rijnsburgstraat 11, P.0. Box 9027, 1006 AA
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Dfi. 130~ (3 Payment enclosed
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ctions: full price to be paid in ad
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Another service from
Music & Media the weekly
pan-European trade paper
for the music and broad-
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THE CROSS ROADS OF NATURAL BEAUTY AND THRILLING NIGHTLIFE

THE INTERNATIONAL TELEVISION EVENT

WHERE MUSIC AND PLEASURE CONVENE

MORE THAN 500.000.000 VIEWERS WORLDWIDE

IBIZAY

2

THE INTERNATIONAL MUSIC ISLAND

1,2,3 JUNE ' 90
KU IBIZA
NOW IN IT'S FOURTH SPECTACULAR EDITION

g 5%
BEAUTIFUL ISLAND

FOR FURTHER INFORMATION PLEASE CONTACT:
SUZANNE VILA (34-3) 447-0518 BARCELONA
TAIN HILL (44-71) 359-8078, LONDON

T.V. SHOW IN KU

OUTSTANDING APPEARANCE

-
VA 4 1.v.E. PRODUCTION IN ASSOCIATION WITH C.E.G.

CREATIVE ENTERTAINMENT GROUP, S.A.
CASPE, 59, 1.2 2°. 08010 BARCELONA. ESPANA. TEL: (93) 447 05 18 TELEFAX: 447 31 73
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Peaking Out From Behind The Pyrenees

A Spanish view of cross-border exploitation

by James Bourne

There is little consensus in the Spanish
record industry on the export possibilities of
local product. Some companies have had
limited success with certain acts, others have
had expensive failures. Given that Spain has a
much richer ethnic music tradition than
most European countries this is somewhat
surprising, but with a booming domestic
market, export is not the foremost worry
among Spain’s record company executives.

pain is one of the few coun-
tries in Europe where vinyl
LP sales are still growing.
CD sales have doubled for the last
few years and predictions suggest
more growth in years to come.
About half of the product sold
originates from domestic artists.
Two of the majors, continually
optimistic about crossover poten-
tial, have recently made important
investments in acts which they
hope can break out from behind
the Pyrenees. CBS has taken the
unusual step of signing UK band

El Uttimo de la Fila

Immaculate  Fools, extremely
popular in Spain, with the aim of
selling them worldwide. And EMI
won the ferocious bidding for the
talents of flamenco-tinged pop/
rock duo El Ultimo de la Fila.
Although domestic sales of their
new album are expected to be
substantial, eight of the tracks
have been recorded in English too.

A tour around the offices of
Madrid’s top major and indepen-
dent record companies leads to

MEDIA - June 9, 1990

bewilderment. Most argue con-
vincingly that only music with a
Spanish roots element can sell in
Europe, others believe that good
rock is now universal. Some feel
the language must be English,
others disagree. It is a common
problem in Europe as there seems
no easy formula for breaking the
Anglo-American stranglehold on
popular music tastes and sales.
More often than not cross-border
hits are one-offs and as much of a
surprise to the record company as
anyone else.

For Spain, the traditional mar-
ket has always been Latin
America but, given the economic
situation in most of the region,
Spanish record companies are be-
ing forced to look to Europe. All
those years of having an export
market with a shared language
have taken their toll. Although the
majority of company presidents
and top executives in Spain speak
excellent English, a surprisingly
high number of people in the

business speak little or none, fur-
ther complicating business pos-
sibilities.

Polydor has an important
market position in Spain based
more heavily than most on its
non-Spanish roster. But about
20% of its acts are local and an
important section of that is
flamenco, with acts like Camaron'
de la Isla, Paco de Lucia and
Ketama who have just finished
their debut album for Polydor. “It
seems to be easier to export

Immaculate Fools

Spanish roots)’ says marketing
manager Carlos Borallo, who
competed against the US and
France to sign Ketama. Paco de
Lucia’s latest LP Sirocco was
released worldwide.

Europe, with the Bananarama
style Chicass, but has no im-
mediate plans to release the US-
born Benjamin’s disco album
elsewhere.

BMG’s sleek offices in a
wealthy Madrid suburb radiate
confidence and prosperity, like
Jose Maria Camara who heads
the company in Spain. Mecano
have rewritten the Spanish record
books, selling more than one
million copies of the LP. Descan-
so Dominical. But although a
stunning 500.000 copies were sold
in Latin America, only a relatively
poor 100.000 units were sold in
Europe. The gentle Mecano
sound did best in Italy where the
band recorded a version of one
track in Italian.

““We have to upgrade standards
and upgrade our knowledge of
other territories;,” says Camara.
“Selling successfully in Europe is
a difficult process but the
breakthrough will come. It is just
a matter of time!’ BMG is super-
vising the recording of a French
language version of the Mecano
track Mujer Contra Mujer to see
if that does the trick.

Camara spells out a theory
which is gaining ground among
Spanish record company heads.
He feels local acts who want to
sell abroad have to use the rock &
roll code but ensure that Spanish
roots are in there too. *“We can not
compete directly with Anglo-
American rock - they do it better -

Mecano

But the easiest export markets
for most Polydor acts, notably
veteran rocker Miguel Rios, are
still in Latin America. The com-
pany has had limited success in

we have to add our personality. If
you combine two cultures then
you find something that attracts
both.’

continues on page SS
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Radio Futura’s recent album
Veneno en la Piel is BMG’s best
bet for crossover. The band will
do a promo tour of Europe in the
autumn but Camara says there
will be more emphasis on their
“natural market” - Mexico,
Venezuela and Latin America.
Camara: “‘Combined with Spain,
this more or less equals the size of
the French market?’

EMI is the only multinational
to have an office devoted ex-
clusively to cross-border exploita-
tion (Roel Kruize's EMI Europe

Paco de Lucia

offices in Heemstede, Holland).
The company is in confident
mood nationally, having split
Hispavox (traditionally for local
acts) from EMI at the beginning
of April. The aim being to speed
up a business that was becoming
too big to handle efficiently. Not
only that, it succeeded in signing
El Ultimo de la Fila, or more ac-
curately in securing marketing
and distribution rights on the
band’s own Perro Records label.
Company MD Rafael Gil has
thought long and hard about the
problem of selling Spanish acts in
Europe. The language barrier is of
utmost importance, he feels,
although like most of his col-
leagues he excludes the UK as a
possible source for sales. Gil
maintains that a German, Scan-
dinavian, Italian or Belgian track
has more chance of being listened
to seriously by the people who
matter than a Spanish record.
Gil agrees with Camara that, if
it is to sell, the record must be
recognisably Spanish in some
way. “We should not imitate, we
should do the things we know best
and then we may have a chance. If
the Italians can do it then why

MUSIC & MEDIA - June 9, 1990
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that production standards are not
always what they should be. The
two Loco Mia disco hits released
in Europe have been remixed
especially for the international
market.

The company has invested
heavily in the production talents
of Nile Rodgers for Ole Ole’s
latest LP 1990. It features two
tracks written by Rodgers which
have been recorded in English as
well as Spanish.

EMI/Hispavox probably has
more possibilities than most of

the Spanish majors to break an
act in Europe, if only because it
has more of them. About half of
its sales in Spain are from local
acts which it works hard to sign
up and market. Gil points out that
43% of national gold albums last
year were by EMI acts. He says
having many local artists who
regularly sell over 50.000 is a
strong position to build from.

In 1989, CBS won the largest
market share in Spain but has a
relatively limited local roster.
Tronically, the multimillion selling
Julio Iglesias is no longer seen as
alocal artist. Moluscos, El Norte,
Los Rebeldes and Montenegro are
among its catalogue of rock
bands.

CBS is hoping that female duo
Azucar Moreno’s Eurovision ex-
posure will translate into sales of
their flamenco house track Ban-
dido. The song was written and
produced by DJ Raul Orellana
who enjoyed some European suc-
cess last summer with the in-
strumental flamenco house track
Guitarra. There is widespread
resentment in Spain that French
group Gipsy Kings have cracked
the market on flamenco fusion. It

Azucar Moreno

is thought that as a result of this
their records sell very poorly in
Spain.

CBS sees its best export chance
as being the UK band Immaculate
Fools. Last year, in a joint venture

Camaron de la Isha

with CBS Italy, the company fail-
ed to score a success with disco
performer Angel. Chairman
Manolo Diaz: “If you try it and
do not succeed it can be tempting,
sometimes, to close the door and
this can hurt follow-up artists.”
Diaz agrees with his com-

petitors that Spanish acts must of-
fer something different. Taking
independent band Duncan Dhu
as an example, Diaz does not
think they will succeed in the US
with a melodic guitar rock for-

mula, a style similar to thousands
of US bands, but nevertheless
wishes them well. However, Diaz
echoes the chorus of praise for El
Ultimo de la Fila: “They can only
be Spanish”. He believes that
some form of successful Spanish

continues on page S7
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inted from pa
rock fusion is inevitable and that
the world is now ready to accept
it.

Spain’s most important in-
dependent is, in fact, a triumyirate
made up of DRO, Gasa and
Twins, labels which grouped
together last year for economies
of scale in marketing and promo-
tion. All three are still seen as
separate labels but they are uni-
quely linked. They currently have
about 40 national artists on their
books and they have a consistent-
ly good track record of produc
popular domestic talent that in-
evitably gets poached by the
majors.

Both DRO and Gasa employ
native English speakers for inter-
national marketing. The com-
panies not only seal licensing and
distribution deals for their acts
with respected indies abroad but
also control distribution in Spain

many successful UK and
European independent artists.
The group had a 7% market share
last year.

Gas: marketing manager
Mary Margaret Horton explains

Duncan Dhu

that after selling a compilation
idea of Duncan Dhu’s Creation,
Sire heard about the band and aj
proached a direct for a U
release. But Duncan Dhu are the

MUSIC & MEDIA - June 9, 1990
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Gipsy Kings

xception as most of the compa-
ny’s st oad has been with
roots music with a flamenco fla-
vour. “Rock is more difficult to
cross over,” states Evelyn Harte,
international manager at DRO.
DRO’s biggest recent succes
has been (o get flamenco rock act

Rey de Copas signed to Cooking
Vinyl in the UK, with a UK tour
to follow. Ironicall 0

ears receive limited radio aiplay af

home, perhaps because of the
domination of formula rock sta-
tions in Spain. Harte: ‘‘Many
groups go to multinationals
because of their international at-
titude, but it is just as difficult for
them to bi acts abroad”’
Spain’s oldest independent,
Zafiro, has almost ignored
Europe in recent years. The com-
pany was reorganised at the start
of 1988 and among other changes
Jesus Pozo was brought in as
manager A&R and marketing to
try and find some new acts to
lement an ageing roster. One
of f ignings was la Guar-
dia whose debut LP sold 250.0
units. The band have remained
with the company for their
ly released follow-up. Zafiro is
working on a licensing deal in the
US for la Guardia with the coun-

Spanish Sales
| Singles 7
| Singles 12”
LPs
Cassettes

1989

0.25
1.62
20.6
272

try’s Spanish-speaking populati-
on being particularly targetted.
Established Zafiro acts such as
ballad singer Maria Dolores
Pradera have long sold well in
Latin America but as to export i
Europe, Pozo says “it is not di
ficult, it is impossible”. Nonethe-
less, he thinks the more mature
rock of Zafiro signing La Trampa
stands a chance and in general
terms thinks good home-grown
product from Spain will eventual-
ly make it in Europe and the
world as long as bands do not just
imitate Anglo-American styles.
Although British and Ameri-
can rock is popular in Spain, whe-
re only a few people under-
stand the lyrics, it still seems that
most European listeners are un-
willing to buy Spanish product re-
gularly. ]

1988

0.37
1.23
17.8
2313

4.91 A 2.52
54.6

1989

20.2%
18.9%
18.7%

BMG/Ariola
WEA
Others

14.3%
11.8%
16.1%
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DANCE METHODS FROM R.S.P., FEATURING THEIR RAP VERSION OF
“ALL RIGHT NOW" AND "IMAGINE 1T
(REMIXED BY ARTHUR BAKER).
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LOS REBELDF OUL. THEIR NEW PLATIN
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Spotlighting Spain’s Music Radios

by James Bourne

Music & Media profiles a
cross section of the most
popular music radio
stations in Spain: their
audiences, programming
strategies and future
plans. (Listening figures
quoted are based on
those supplied by Estudio
General de Medios).

Los 40 Principales

w Owner: SER, part of the
PRISA communications and
publishing group

m Listeners: 3.7 million

® Target audience: under 25
year-olds

® Format: formula rock

Los 40 Principales is the no. 1 for-
mula rock FM station in Spain
and is run by the country’s
leading radio company, SER. It

has 53 fully or partly networked |

radio stations and the majority
transmit via satellite.

Rafael Revert

Los 40 was the first network in
Spain to copy the US formula
rock model and owes much of its
success to that. It has a rigid for-
mula, which is based on colours,
and a complementary chart.
There are four or five Discos Ro-
jos (red) tracks a week, which are
played eight times a day, and 15
Verdes (green) tracks played six
times a day. There are also yellow,
black and white tracks. Four of
the Rojos are obligatory, but one
or two others can vary, depending
on the broadcast region.

The no. 1 track in the Los 40
chart is played 12 times a day on
the hour. Around 25 station heads
go to Madrid every week to decide
on the chart and playlist with the

|

network’s head of music Rafael
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Revert. Records usually take seven

weeks to get into the chart and

stay there for a similar period.
At 22.00 the networked pro-

gramming is optional for par-

ticipating stations. All other pro-

grammes are sponsored, for

example the ‘American Top 40’.

Los 40 gets exclusive rights to

many records and concerts in

Spain.

Radio Espana - Radio Top

& Owner: Eugenio Fontana,
former president of SER

w Listeners: 197.000 (Madrid-
EGM)

m Target audience: under 25
year-olds

= Format: formula rock

Radio Espana’s FM formula rock
station, Radio Top, is in direct
competition with Los 40. Former-
ly called Top 40, the stati
operates in Madrid and Gali
north west Spain. It plans to have
at least eight stations throughout
the country by year end and
recently bought Radio Tiempo in
Barcelona.

The network will be concen-
trated in the north, which is con-
sidered to be the best market by
music director, Raul Marchant.
Four stations are planned for
Galicia and three for Bilbao.

A new 30kW transmitter outsi-
de Madrid is expected to increase
audience figures. The playlist of
40 tracks is compiled mainly from
audience votes, with new releases
chosen by Marchant and the stati-
on’s DJs. The no. 1 track is played
eight times a day between 07.00

Raul Marchant

and 22.00. A track from the LP of
the week is also played every two
hours and six other records are

played once every four hours. The
station will soon introduce a
custom-designed  computerised
system of record rotation.

Radia Popular FM
- Cadena COPE

w Owner: Catholic Church

m Listener X

m Target audience: 19-35
year-olds

® Format: music, 70% new
releases, 30% oldies

Radio Popular is part of the
COPE network and has broadcast

Carlos Finaly

formula rock for the last four
years. It caters for an older and
more educated audience than Los
40. Programming is not network-
ed, but the station is aiming for
70% to be networked, with 30%
being locally produced. It has 58

stations, but does not have a for- |

mula rock outlet in the important
Barcelona region.

A 24-hour music format is
broadcast and some 60% of titles
are by Spanish acts, which is more
than average. There are four
power plays and the no. 1 on the
LP playlist gets five plays a day,
while the two weekly new release
star records get seven. Head of
music, Carlos Finaly: “We are
looking at the possibility of a
computer. For now the DJs have a
free choice of oldies and many of
the new releases come off another
list, an Open Top 40"

The station is an important
outlet for more melodic music like
Tracy Chapman, Lisa Stansfield.
Specialised shows (hard rock,

jazz, Latin) are broadcast after
21.00 and sports coverage bites in-
to music programming  at
weekends. Otherwise, there is no
talk except hourly news bulletins
and half-hourly traffic news.

Radio |

# Owner: Local government

m Listeners: 40.000

m Target audience: 18-25
year-olds

w Format: Radio 1, formula
rock; Radio 2, local music

In many ways the successful
newcomer, although it only covers
Spain’s southern region of An-
dalusia. Parent company Canal
Sur has a combined daily radio
audience of over 500.000 since it
was launched in December 1987.

The company operates a TV
channel, Radio I and Radio 2 -
and the latter is extremely suc-
cessful with its mix of local music
(flamenco, sevillanas, light pop),
news and magazine programmes.
It has seven broadcast centres,
with three still to be connected at

| press time, and most programmes

are made in Seville and Malaga.

Radio 1 is also known as Top
Sur and its audience is expected to
increase in the next EGM survey.
The Top Sur playlist of 50 records
is distributed free at 2.000 record
shops and fashion outlets.

i

Paco Sanchez

Another 40-50 new releases also
receive heavy airplay, the most im-
portant of which are five Discos
Ippacto. Every hour a snippet of
each of the top 10 records is
played. The Top Sur chart ties in
with a video programme of the

continues on page I
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continved from; page 59
same name on Canal Sur TV.
About 80% of LPs on the
50-title list is Anglo-American,
ranging from The Stone Roses
and Depeche Mode to Quincy
Jongs. The station also promotes
local Andaluz bands and spon-
sors concerts. Canal Sur aims to
set up a complementary English-
language station in time for the
summer season to cater for
tourists and English speaking
residents on the Costa del Sol.
Music director for Canal Sur
radio, Paco Sanchez, is a firm
believer in airing station jingles
frequently and favours the US
talk-over style of presentation.
Although he says SER’s Los 40 is
worried by his success in the
region, he adds: ““I can never
compete with SER’s national net-
work!”

Antena 3

® Owner: private shareholders

= Listeners: 2 million (EGM)

= Target audience: 1945 year-
olds, predominately male,
middle class

m Format: mixed

Although not strictly a music
radio network, Antena 3 is ex-
tremely successful with a well-
targetted audience and cannot be
ignored by record companies or
advertisers. Set up only eight

Emiliano Alaiz

years ago, it has 83 networked sta-
tions throughout Spain and also
runs the oldies FM network Radio
80 and the new TV channel
Antena 3.

Although the format tends to
favour sports coverage and
talk/magazine programmes, the
network has a computerised chart
system and several highly rated
music shows in the evenings.

Listener figures dropped unex-
pectedly by 113.000 in the last
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EGM survey but Antena 3 is still
the second most popular FM sta-
tion in Spain.

Eight hours a day of program-
ming is local, with the remaining
16 being networked from Madrid.
The mix will soon be nearer
50/50. The head of music is
Emiliano Alaiz and the network
uses a chart called Los 33 de
Antena 3, made up of 33 LPs. The
top 10 is based on sales figures
collected fortnightly from 30
outlets around Spain  via
telephone. The rest are decided by
a committee, and all are showcas-
ed on a Saturday evening show.

Antena 3 programmes unad-
venturous music reflecting listener
tastes, however it has been in-
strumental in picking up on some
new bands, including No Me Pises
Que Llevo Chanclas from Seville,
and pushing international acts ig-
nored by other networks, such as
Glenn Medeiros.

Radio 80 Serie Oro

®m Owner: part of the Antena 3

group
® Listeners: 488.000
® Target audience: 20-44
year-olds
& Format: oldies

Basically a golden oldies network,
Radio 80 has steadily climbed in
popularity as Spanish listeners
tire of the some of the FM alter-
natives. The network is run from
Madrid by Antena 3 and is four-
and-a-half years old in present
format.

Its audience jumped by 90.000
in the last EGM survey, making it
the third most popular formula
rock station in Spain, if Antena 3
is considered second with just
over two million. It covers the
whole country via 19 stations and
broadcasts 24 hours a day.

The audience is 63% male and
overwhelmingly  middle/upper
middle class. Programming is ful-
ly computerised, using a base of
2000 records. The network
operates without DJs from
00.30-07.00, with four minutes of
live news on the hour, and no
record is heard more than once in
four days. Records are classed by
colour to fit hour-long blocks:
blue, slow; yellow, average; and
red, rock.

Emiliano Alaiz: “I went for an
orphaned segment of the radio
audience - the 60s generation.
Now their kids are discovering the
music too!”

RNE 3

® Owner: government

m Listeners: 400.000

m Target audience: 18-30
year-olds

= Format: 70-80% music

State-run Radio 3 has been
operating for some 11 years and is
on air for 24 hours a day

Pedro Munoz

throughout Spain. Critics say it is
only for college students but as a
non-commercial body it can af-
ford to be more eclectic and
adventurous in  programming
than most of the competition.

Almost all programmes origi-
nate from Madrid and the station
follows a fairly orthodox pro-
gramme plan: magazine shows,
humour and news in the morning;
a cultural magazine show early
afternoon; and then music, rang-
ing from new age to salsa via rock
& roll. RNE 3 does not have a
playlist or a structure of-any kind
for playing tracks, but is involved
in compiling a list of 50 records a
week for state radio.

In addition to music shows,
other programmes also have a
significant music content. Direc-
tor of RNE 3 Pedro Munoz
prefers to talk of presenters rather
than DJs and says many are ex-
perts in their field. The station of-
fers new bands a chance to record,
but leans towards non-Spanish
music in its programming.

In recent months a hip-hop/rap
programme has attracted a large
number of 16-18 year-old
listeners. Munoz: ““Surveys in-
dicate these people are bored with
formula rock!’” However, new
local stations are biting into RNE
3’s audience around Spain.

The station recently obtained
authorisation to carry advertis-
ing, though certain styles and
types (tobacco, alcohol) are for-
bidden.

RNE 4

® Owner: government

m Listeners: 234.000

= Target audience: lower/middle
class

= Format: 50-50 talk/music

Eighteen months after a thorough
reorganisation aimed at increas-
ing regional input, state-run
Radio 4 still suffers from an acute
identity crisis. While RNE’s other
channels are easy to define, RNE
4is an unclear mix of pop, MOR,
news and magazine shows.
Listeners in Madrid are further
confused by the existence of RNE
4s Canal Pop, an FM music
station.

RNE 4 has 78 produttion cen-
tres throughout Spain and broad-
casts to local languages or dialects
where these are important. It uses
a list of 50 records, drawn up
weekly for the use of all of RNE,
for most of its pop music needs by
RNE 4 co-ordinator Carlos
Garrido.

‘
Carlos Garrido

The station’s audience dropped
in the last EGM survey to only
30.000 above RNE 2 (classical). It
is now ranked 14th, behind some
regional networks (eg Canal Sur).

Some 35-40% of tracks are
from Garrido’s list, 35% are
oldies, 10-20% local/regional and
10% specialist. Its target audience
broadens during ‘mews pro-
grammes.

Stations have the option of
buying programmes from Madrid
if there is not enough local pro-
duct. Madrid’s Canal Pop is a 24-
hour free ranging formula rock
station, based on a weekly list of
70 (mainly UK and US) CDs. It
also has specialist programmes,
three of which will be used on the
new RNE Expo Radio in Seville.
Garrido says it has 44.000
listeners and that its power and
broadcast quality will be increas-
ed shortly. a
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Flamenco - More Than A Tourist Attraction

by Anna Marie de a Fuente

The growing interest in flamenco music is a |

phenomenon which most probably originates in

France, where

for the flamboy

guitar style dates back 40 years. Indeed, one of
the earliest recordings of pure flamenco was
released by Hispavox France in 1950.

Anna Marie de la Fuente looks at the old, and the
new, and how flamenco is continuing to flourish.

he Antologia del Cante

Flamenco came into being

after some French record
industry executives heard the
music in a Madrid tablao
(flamenco club) and were en-
thralled. The anthology was un-
doubtedly the most important
factor in the emergence of ge-
nuine flamenco from near
obscurity in the 50s to the
popularity of the 70s.

Flamenco suffered a decline in
popularity in the early 80s, but
again resurfaced in the latter part
of the decade and, once more,
countries other than Spain have
paved the way for a renewed in-
terest in an old music form.
Groups like Ketama had their first
hit album when signed to Lon-
don’s Hannibal Records while the

Cantores de Hispalis - top sevillanas act

Gipsy Kings broke through with
CBS France. Both bands are still
‘more successful abroad, although
local interest is now picking up.
Pure flamenco is described as
“serious melancholy” and can be
best understood by comparing it
to the authentic blues of the
southern US blacks. Contrary to
widespread belief, flamenco was
not created by gypsies and it is
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generally agreed to be a mixture
of music handed down by the
many cultures that left their mark
in Andalusia: Muslim, Jewish,
Indo-Pakistani and Byzantine.
The genre is divided into four
categories: cante jondo or grande
(profound or deep); cante in-
termedio (intermediate); cante
chico (light) and cante popular,
although all stem from the first.
And, of the many forms falling
under each category (including
martinetes, livianas, bulerias,
tangos, fandangos, rumbas),
sevillanas has enjoyed a surge in
popularity since the late 80s.
Sevillanas can be classified as
chico flamenco although some
purists would not agree and prefer
to label it folk music. As the name
implies, it originates from Seville

and is basically music set to a
dance.

Hispavox signing Cantores de
Hispalis are the top sevillanas
group, their last three albums ha-
ving sold a total of 600.000 units.
It was their seventh LP Adelante
in 1984 which sparked an explo-
sion of Sevillanas dance schools
all over Spain and while it is
generally agreed that sevillanas

music is not very exportable, the
band’s Por La Paz double LP sold
10.000 to 15.000 units in West
Germany, France and Holland.
The album featured collabora-
tions with the Los Angeles

elsewhere. Manolo Sanlucar is
another ~ much  acclaimed
guitarist, whose latest album
Tauromagia, released in late
March, has already gone gold.

Considered by many as leading

Los Romeros de la Puebla - 22 albums in 22 years

Philharmonic ~ Association, the
Soviet Army Choir and the UK’s
Symphonic  Orchestra.  Their
latest LP Sangre went gold within
a week of its November 1989
release.

Also signed to Hispavox are 10
other sevillanas groups, who tend
to release albums in the spring
when the April Seville fair and
other related festivities begin. Of
these acts the most prolific are the
Romeros de la Puebla, who have
released an album annually for
the past 22 years, selling an
average of 30.000-50.000 units in
Spain per LP.

PolyGram also has a roster of
important artists, among them

Isabel Pantoja - a million seller

maestro guitarist Paco de Lucia,
who sold 300.000 units worldwide
eight years ago with his LP Entre
Dos Aguas. His other albums
have sold an average of
50.000-150.000 units in Spain and

the new flamenco movement,
Camaron de la Isla’s efforts to

Tieritas - discovered by the Gipsy
ings

make pure flamenco more in-
telligible has translated into
platinum sales. His newest LP Soy
Gitano, simultaneously released
in France and .Spain last
November, has sold around
70.000 units to date and features a
duet with top CBS act Ana Belen
as well as the UK’s Royal Philhar-
monic Orchestra.

Recently signed to Polydor is
the innovative flamenco band
Ketama, whose third album
Songhai on Hannibal Records
was voted Best World Music
Record Of The Year in the 1988
World Music Festival. Their
music, a fusion of rumba, jazz
and some African rhythms,
received rave reviews in London,

continues on page SI4
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continued from page 13
leading to sellout performances
and TV appearances in the UK,
Holland and France. Like the
Gipsy Kings, the band have
broken barriers by fusing tradi-
tional flamenco rhythms to more
popular forms of music.
Although primarily signed to
CBS France, the Gipsy Kings
deserve special mention for their
contribution to the mounting in-

Enrique Morente and Sabicas
maestros together

terest in Spanish music. Their
first, self-titled album, sold two
million units worldwide with
500.000 in the US alone. CBS
Spain has recently signed them
and brought the France-based
group to Spain in order to pro-
mote the follow-up Mosaique.
Also signed to Epic is another big
selling artist, Tijeritas, who was
discovered by the Gipsy Kings. He
has just released a new album,
Luna de Corral.

¥

Flamenco duo Azucar Moreno,
signed to Epic (CBS), represented
Spain in the Eurovision Song
Contest this year with Bandido,
the title song of their latest album.
MTV and Sky Channel are
among the TV stations which
have aired their video.

Local sales of the album have

Gerardo Nunez - collaborating with St

already passed gold and it will
also be released in France, West
Germany and Italy. The sisters
had a German dance hit in 1978
with Aunque Me Falte El Aire.

Not limiting itself to the more
commercial forms of flamenco,
CBS released the debut album of
a 12-year-old prodigy, El Potito,
last month. El Potito, who has
already performed outside Spain,
sings cante jondo and plays the
guitar equally well.

Among the BMG Ariola major
acts is the leading Spanish female
singer in the world, Isabel Panto-
ja. However, her music is not con-
sidered Flamenco-based and most
of her songs are by contemporary
Spanish composer Jose Luis
Perales, although she began her
career singing traditional ballads.
Of her last three LPs released in
Spain and Latin America, the first
sold around one million, the se-
cond 1.3 million and the third, Se
Me Enamora EI Alma out seven
months ago, roughly 600.000
units.

But BMG Ariola also promotes
pure flamenco. In April it released
the latest album from Enrique
Morente, regarded as “‘the young
maestro of cante jondo”. Morente
was accompanied on the LP,
Morent-Sabicas by Sabicas, the
most highly regarded Flamenco
guitarist who died during the
same month of the album’s
release. However, the low com-
mercial appeal of cante jondo, as
sung by Enrique Morente, is evi-
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ting

dent in the relatively low sales
figures of 20.000-30.000 units,
even though his concerts are well
attended in France.

For the independent label
Zafiro, its biggest act is veteran
singer El Fary, whose albums
usually come close to gold. His
repertoire consists of sevillanas

and Spanish ballads and receives
good airplay on AM radio and
specialist stations like Cadena
Dial. Also signed to Zafiro is Los
del Rio, who have been playing
sevillanas and rumbas for the last
25 years, selling an average of
10.000-15.000 units.

Under the Grabaciones Ac-
cidentales label, distributed by
DRO, is Gerardo Nunez. His song
Puente De Los Alunados was in-

Vicente Amigo -

cluded on the World Music
album, compiled by Intuition
Records (VeraBra) and distributed
worldwide by EMI. VeraBra
Records also did a compilation of
the artist’s two albums for
distribution in West Germany,
Switzerland, Austria and the US.

Nunez’ music reflects the in-
fluence of both Paco de Lucia and
Pat Metheny and his latest LP,
Flamencos En Nueva York,
features a track dedicated to Gil
Evans. He is presently col-
laborating with Sting on a new
project still under wraps. Paco
Martin, A&R manager at Twins
Records, says Nunez, together
with Vincente Amigo, heads the
new generation of flamenco
guitarists.

Also signed to the Grabaciones
Accidentales label is the rumba in-
spired Combays, whose debut
album sold 20.000 units in two
weeks. DRO is looking to
distribute the LP in France, UK,
the Benelux and the US. The label
has also recently signed up El
Pele, hailed by critics as equal or
perhaps  even  superior to
Camaron de la Isla. The interna-
tional distribution of his debut
album is still being disputed over
by the major labels.

DRO marketing manager Ale-
jandro Sacristan: “The boom in

sevillanas and rumbas has spark-
ed an encouraging interest in the
roots of flamenco. We hope that
this enthusiasm on the part of the
media, critics and the general
public will lead to a wider ap-
preciation of the music in its pure
form?” In anticipation of this,
DRO has recently released a series
of anthologies on new flamenco
singers, backing them with a
strong marketing campaign.
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one of the new generation

There are some who argue that
the renewed interest in Spain’s
native music has been triggered by
the number of events which will
put Spain on the map in 1992: the
Olympic Games, the Seville Expo
92 world fair and Madrid being
named cultural capital of Europe.

El Fary - good airplay on AM stations

But Martin at Twins says his
hopes lie with the stars: “If artists
like Peter Gabriel, Sting and
others are to transmit their per-
sonal interest in the music to the
world, they could very well do to
flamenco what they did to
African music)’
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