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PMV & Granada To
Launch New Music

Programming Company

by Chris Fuller

M Music Video

(PMV) has Jomed forces with
Granada TV's international
distribution wing to set up a
new music programming
company, Big Picture Pro
ductions.

PMV Commercial Director
James Greenhough says Big
Picture is a 50/50 arra
ment between the two
panies. It will operate as a
(:mnada % subsldlary un
by PA Director

Geoff ]\mem and Sranada |
™v ]nl«.m\uun.llx Commis-

sioning Executive Greg Roselli
and Head Of Marketing
Mark Young.

For s first project, Big Pic-
tures has secured exclusive TV
rights for the Rolling Stones’
Steel Wheels tour in all ter-
ritories except the US and
Japan. According to Mark

Young, Granada TV Interna-
tional Head Marketing,
the deal cost over US§ 1

i dmm that the price

the Sluna Steel Wheels tour
paid an incredible US$ 73
million for North American
rights. Naturally they are
looking to television to help
recoup their investment’’

Big Picture is offering a
two-hour live transmission of
the Stones’ Shea Stadium

it in New York on

ber 19.

also announced that it
will now r it Chrysalis
artists on TV and video
around the world. Artists in-
clude Pat Benatar, Billy Idol,
Huey Lewis & The News and
Deborah  Harry. The deal
covers current and future
ings.

| Electra’s Future

Looks Uncertain

by Jon Herey

Stockholm - The future of |
Swedish marketing and distri-
bution company Grammofon |
Electra  looks  increasingly

by Virgin Scandinavia not to
renew its distributio
with the firm. The
nouncement was made on
October 17.

Ulf  Wijnberg, Electra

| Managing Director, has con-

firmed the loss of Virgin but
says the company still has a
ance of survival despite its
flow crisis. “We will pre-
sent a reconstruction plan to
our customers within the next
few days. This involves selling
our premises and should solve
some of our pr
However, if our clients do not
agree we will have no option

.
Commercial TV
Commercial TV could be on |
air in Switzerland within three

following  recent
parliamentary  approval of

in the country’s
media law. If the scheme is
passed by the lower house ear-
Iy next year, private broad-
casters will be able to provide
programming for ‘windows’
within the existing three state

the film com;

(advercsement)

but to close”

Electra’s problems started a ‘

year ago when BMG with- |

dr’w its distribution business
sations of unpaid ‘

gin, W
for EMI in April this year,
returned in July receiving
guarantees that all outstan-
ding money would be paid
(M&M July 15). Indusiry
sources say that Virgin ac-
counted for around 50% of
Electra’s record  distribution
turnover at that stage.

Virgin Managing Director
Anders Hjelmtorp says he has
signed a new longterm
distribution deal with WEA

rds.
Without Virgin, Electra is left
with around 20 small in-
dependent  labels. ]

For Switzerland

channels.

Beat Duerrer, Legal Director
of state network SSR/SRG:
“The whole project would be
based on contractual agree-
ments between private com-
panies and the state networ]
This is essential because of the
size of Switzerland and of our
advertising base”

are in the front row.
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Charly Records Chairman Jean-
Luc Young and his group of
labels, including Official and
Baseline, are being sued by Nina
Simone in California. Allegations
include non-payment of royalties
for the singer’s 1987 UK hit My
Baby Just Cares For Me. This
past summer Charly sued Simone
for libel in London; the case is
continuing,
*

The Virgin Group has appointed

d Pennington as European Pro-
ject Director. One of his first trips
was o Milan where Virgin is
rumoured to be planning its next
Megastore. Pennington was pre-
viously an executive at Marks &
Spencer.

* *
Virgin Broadcast may bid for one
of the UK’s three national com-

cial radio licences and reapply
for a London FM franchise. MD
Charles Levinson: “I’s 100 carly
10 give any details yet but we are
certainly interested in both
possibilities. And that’s all I'm
saying at present’’

* % *
In the UK, Manchester private
Piccadilly Radio looks like it will
switch sales house from Sound
Advertising Sales (SAS). Capital
Radio’s Broadcast Marketing Ser-
vices, Yorkshire TV's Airtime
Sales and Media Sales
Marketing are all in the running
for the £ 4 million contract. The
move would leave SAS with only
one station, Signal Radio, on its
books.

*
French music TV M6 has buried
plans to air the BBC's “Top Of
The Pops’ following a number of
“technical’ problems.
*  *

Spanish pop stars are in the mid-
dle of a political dog-fight after
various artists  had their
photographs used without con-
sentina recent TV election broad-
cast for the ruling Socialist Pas
Marta Sanchez (Ole Ole), Alaska,
Joan  Manuel  Serrat  and
Mecano's Ana Torroja are some
of the successful names at the cen-
tre of the storm.

* *
Tim Blackmore of the Unique
Broadeasting Company is denyi
UK press reports that the com-
pany is to act as UK agent for
leading US syndicator Westwood
One.

* * *
Richard Lester, director of the
successful Beatles films ‘Help’
and ‘Hard Days Night!, has
started shooting a new movie star-
ting Paul McCartney. ‘Get Bac
will include footage from
McCartney’s current world tour
and will be released next year.
AD.

Pan Euro

ean News

Black Box Success Hit By

Sampling Controversy

The success of Black Box’s Euro-
pean hit Ride On Time has been
dampened by a sampling con-
troversy

The single, released by Italian
label Disco Magic and licensed
for the rest of Europe by
BMG/RCA and via de/Construc-

ion/RCA in the UK has been a
sampling  Loleatta
1981 club hit Love
Sensation.

Last week BMG/RCA issued a
statement  acknowledging  the
sampling allegations. “Sampling
is a very complicated issue and as
the record company in the middle,

AG/RCA has been in discu:
sion with Holloway, her lawyer in
New York, her old record label Sal
Soul, Disco Magic and de/Con-
struction to resolve any pro
blems!”

Black Box success hit by
sampling controversy

In Milan, Disco Magic Manag-
ing Director Severino Lombar-
doni’s first reaction to the allega-
tions was a flat denial. ““It is not
true]” he said, adding that Disco |
Magic was only distributing the |
Black Box single which had been ‘
produced by the Modena-based
Groove Groove Melody (run by
Black Box).

Lombardoni later admitted
that Holloway’s voice had been

mpled on the first pressing but

ter 5.000 copies it had been
replaced with the voice of Black
Box singer Catherine. He added

by Hugh Fielder & David Stansfield

Dan Hartman, who wrote and
produced Love Sensation, has
now had his name added to the
credits on the Black Box single.
Hartman: “We are negotiating
for Disco Magic to pay us writers
and publishing royalties. They
just assumed they could rip the

total thing off. I find it offensive
but I am trying to be co-operative
so they can enjoy their success:’

Ride On Time was no. 1 in the
UK for six weeks (over 500.000
units sold) and had reached no. 4
in the Eurochart Hot 100 Singles
at press time.

Doug D’Arcy To Start

Own Label

Former Chrysalis President Doug |

BMG Music International for the
formation of his own label. He
will be Managing Director of the
new company, as yet unnamed,
which will have offices and A&R
departments in London and New
York.

D’Arcy: “I want the label to be

quarters but in my experience
quickly become part of the
mainstream.”

Arcy - who was at Chrysalis
for 21 years and closely associated
with the rise of 2Tone in the early

ind more recently with Sinead

O’Connor and The Waterboys -

dedicated  to  music, not |

marketing. The kind of artists we
will be signing will represent a
major development in music - the
kind of artists that might be
regarded as alternative in some

EfA Dispute Over Berlin

has not vet announced any ap-
pointments for his company

He plans to concentrate on
signing new talent rather than
established acts and the first pro-
duct from the label will be out
next year, (5]

Independence Days

by Gary Smich

A, one of West Germany’s
leading independent distributors,
has backed down from its claims
that the organisers of this year
Berlin Independence Days con-
ference favoured large companies

| when deciding the line-up for ar-

tist showcases.

The accusation was made in a
letter EfA sent to partners and af-
filiates. It also sai
nalists were being discouraged
from attending the conference
because of a DM 50 (app. £ 16.30)
entrance fee.

EfA then cancelled its stands at
the conference. But the com-
pany’s Frankfurt office disagreed
with the letter, sparking an inter-
nal dispute. EfA now claims that
the reasons for not attending the
conference are based on financial
considerations.

Managing Jorn
Heinecker: ‘“The problem is sol
ed. It was a hotly discussed topic
but the real reason we won't be at
the conference is a financial

that jour- |

So far this year we have been at
MIDEM, NMS and Umbrella,
and we will be going to PopCom
in Dusseldorf. We couldn’t justify
the expense because we don’t ex-
pect to do much business there.’

Organisers of the conference
who deny EfA’s claims, expect
1.500-2.000 delegates and up to
250 companies from 15 countries
to attend. Showcases confirmed
so far include a German night
featuring Rausch and The
S a night, Holland
Rocks - including The Security
and Claw Boys Claw - and a
Memphis Soul Night with Willie
Mitchell, Anne Peebles and Otis
Clay

The conference schedule in-
cludes English-language panels
and workshops. Topics range
from Promotion & Marketing In
Germany, to Europe 1993 - The
icensing Situation. One of the
most lively debates is likely to be
Indies And Majors - The
Showdown. O
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Milli Vanilli,
Girl:,I'm Gonna
Miss You

Bavaria Films

VIDEO HITS

Revval - 01 faccory

Billy joel

‘We Dicn' Stare The Fire - Sy Fis
Aerosmith

Lo I An Eleator - G Chese rod
Sydney Youngblood

1f Only | Coud - et

Gloria Estefan

Ore M Cmmwar My Veice) -t s
Depeche Mod

Personal Jesus. x .

Jive Bunny & The Master Mixers
That's What | Lie - e Fctory

Cher

11 Could Torn Back Time - Cream Cheese Prod
Tina Turner

‘The Best Lo Crame Pro Propageta Fims
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Technotronic
Pump Up The jam . ary e
| Queen
nisble Man . g TV
| Janet jackson
|| Mis You Much - Posgus s
Kate Bush
Sensial Workl-Nowea
Rolling Stones
Mied Emotions . s  fange
Malcolm Mclaren
Someting’s Jumping I My S - oy Kpe Fis
Tears For Fears
Sowing The Seeds O Love - Lnelghc
Spandau Ballet
Be Free With Your Love - Vi
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The Cure
0

Living In A Box
Room n Your Heart 4 0cun
Belinda Carlsle
Leave A Light On- A3 Geup
Payl McCartney

| This e cees

| Richard Marx
Reht Here Waig -1
Prince
Partyman- rosago s
Madonna
Cherh - Ofire
Milli Vanil
Bae t On The Ra - Baors s

FIRST SHOWINGS

Double Trouble
Street o - weked s
Deborah Harry

|| W T - O e
Jerry Lee Lewis
Great Bals O Fie ot Lixed
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ACT Attacks EC Programme Quotas

‘MIPCOH | The newly form-

ed private TV
lobby, the Association Of Com-
mercial Television In  Europe
(ACT), slammed EC programme
quotas and called for the en-

couragement of co-productions in |

its first policy directive which was
revealed in Cannes last week,

In the statement, the five foun-
ding networks of ACT - Fininvest
(ltaly), TF1 (France), CLI/RTL
(Luxembourg), ITV (UK) and Sat
1 (West Germany) - say the con-
trol of programmes should be in
the hands of broadcasters. It calls
for “‘minimum interference’” and
acontinuation of the existing self-

by Chris Fuller

regulatory system.

Launching the directive, ACT
Chairman ~ Silvio  Berlusconi
criticised the ““provincial mentali-
ty” behind the recent EC decision
instructing member states to in-
troduce quotas on non-European
programming. This will increase
the use of repeats and artificially
inflate the amount of European
work broadcast, he says.

Berlusconi: ‘Private television
should be free and unchained like
all the other media. As commer-
cial stations, we want to introduce
high quality programmes which
will conquer international and US
markets. We want to achieve ma-

jor production roles in European
programmes and we want good
economic management. Our aim
is to reduce the presence of US
programmes in our markets”
The organisation was keen to
deny allegations that it would
compete for sporting rights and
other big international events
against the European Broad-
casting Union (EBU). ITV
Association Chairman, Richard
Dunn: ““Central buying is a long
way off. It is not the immediate
purpose of ACT. This is not an
anti-EBU club:* m]

NBC Buys Into Dutch
Production Company

by Jon Henley

Major US TV network NBC has
taken a substantial minority in-
terest in leading Dutch indepen-
dent producer Joop Van Den
Ende Productions. The deal, for
an undisclosed sum, will lead to a
series of co-productions aimed at
the international TV market.

NBC’s move is the first con-
crete reaction from a US broad-
caster to the recently-signed EC
guidelines on commercial TV
(M&M  October  21).  The
guidelines Jimit non-European
programming on  cross-border
broadcasters to below 50% of
output,

NBC’s involvement with Van
Den Ende will help it maintain the
high European market share it has

achieved with shows like ‘Cheers’

Concert Deals For RVI

MIPCOM | US-owned  pro-

gramme  distri-
butor Radio Vision International
(RVI) has now sold its Buryth-
mics’ Rome concert show to 10
European territories. Buyers in-
clude Spain’s RTVE, the USSR’s
Gostelradio, Channel 4 in the UK
and national TV in Bulgaria and
Poland.
The 90-minute show, due to
take place on October 27, will be

| coproduced by ltaly’s Beta
| Television (owner of Super Chan-

nel) and RVI.

RVl Vice President Interna-
tional Marketing & Sales, Loren-
z0 Camerana revealed that the
company has also landed a £ 1.2

| and ‘Miami Vice’.

The Dutch company, which
currently supplies four of the 10
most popular shows on Dutch TV
- including the ‘Soundmix Show’ -
will also provide peak-time pro-
gramming for new commercial
channel TV10. Besides giving
Joop Van Den Ende Productions
access to a broader European
market, the NBC deal may signal
the first move in the financial
restructuring of TV10.

The station has been declared
illegal by the Dutch Media Com-
mission because it is largely-own.
ed and run by Dutch nationals,
and Managing Director Ben
Bunders is known to be looking
for foreign partners. [

million contract to record the Fine
Young Cannibals in concert in
Seattle. Available from December
1, the 60-minute show has already
been sold to Italy’s Rete Italia and
Swiss national TV. o

NBD Unveils Rolling
Stones History

MlPCOM | NBD Pictures,

2 one of the UK’s
leadmg independent music pro-
gramme distributors, unveiled its
history of the Rolling Stones at
MIPCOM. Entitled ‘Retrospec-
tive, the 90-minute show com-
bines archive footage, video clips
and interviews culminating in this
year’s Steel Wheels tour.

"Retrospective’ is marketed ex-
clusively by NBD for CBS Inter-
national in all territories ex-
cluding North America, the UK
and Japan. NBD Managing
Director Nicky Davis says that
deals are now imminent with
buyers in Italy, France, Scan-
dinavia and Australia.

Among other NBD repertoire,
which totals 400 hours of music
g the two-volume

ff Richard - The Event’ pro-
duced by the CIiff Richard
Organisation and ‘Tom Jones -
Live!, produced by Initial Televi-
sion, has been sold to Danmarks
Radio, Sweden’s SVT and Tele
Monte Carlo in Italy.

dver

FAX: 301-459-6418

e COMPACT DISCS mmem

==Schwartz Brothers, Inc.==
Distributors of Distinction Since 1946
Efficient & Competitive Export Service
Lanham, Maryland U.S.A

TEL: 301-459-8000
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Liza Minnelli.

Produced by Pet Shop Boys
and Jultan Mendelsohn

eatures the Hit Single

Losing My Mmd
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Record-Breaking MIPCOM

(MIPCOM J Teevision  ex-
=== ecutives from 78
countries swelled the number of
participants at this year’s MIP-
COM to 6151, a rise of 15.5% on
last year.
Attendances throughout the
fifth successive annual gathering

companies exhibiting in Cannes
rose  28.6% on the record-
breaking figure achieved in 1988
with 675 companies displaying

and selling product. Next year’s |

MIPCOM will take place in Can-
nes from October 11-15.

of this international media
New Astra PMI Sells
Channel ‘Big World®

MIPCOM | SES. owners of

the Astra Satel-
lite, have announced the launch of
Channel E - which stands for
Education, ~ Experience  and
Europe.  Broadcasts  across
Europe, in five languages, begin
on December 7. The new educa-
tional channel will initially carry
90 minutes of daily programming
as a guest on the new Dutch chan-
nel TV10’s transponder. Eventual-
ly it hopes to broadcast 18 hours a
day in conjunction with open
universities across Europe. 0

iMlPCOM Programme dis-

tributor  Picture
Music International’s MIPCOM
priority was the new series of ‘Big
World’ which returned to the
UK’s Channel 4 for a 10-week run
on October 17. ‘Big World” is now
presented by Mariella Frostrup
and BBC Radio 1 DJ Andy Ker-
shaw. PMI TV Sales Manager,
Dawn Stevenson says the series
had been sold in Sweden (SVT),
Finland (Yleisradio AB), Iceland
(Icelandic TV) and Australia, the
US and Indonesia. ]

ea News

| MTYV Has Got The ‘Buzz’

market were also up. Television |

| IMIPCOM | The first ever
‘ “JIPGOJ! - MTV series to be
syndicated for terrestrial net-
works, ‘Buzz’, was launched in
Cannes by MTV USA and the
show’s producers, UK-based In-
itial Film & Television. The
30-minute show has already been
bought by the UK’s Channel 4
which begins a 26-episode run in
April next year.

Liz Nealon, Vice President
MTV International, says further
deals for the show are close to
completion in Italy, France, West
Germany and Spain.

Produced by Sarah Lawrence,
with Initial’s Malcolm Gerrie as
Executive Producer, ‘Buzz’ incor-
porates international  news
flashes, life style, fashion, music,
culture and media. MTV
estimates production costs per
half-hour to be around US$
250.000.

MTYV Europe Managing Direc-
tor William Roedy said he hopes

to screen ‘Buzz’ but for the im-
mediate future “‘it will provide a
way to break open the syndication
markets and get the MTV brand
name across in areas where we are
not yet established”.

MTV will prepare ‘Buzz’ for
dubbing in any language and the
company claims its segmented
format will encourage local co-
production.

Initial also announced it is to
produce a 90-minute TV special
to benefit AIDS research, featur-
ing leading artists singing the
songs of Cole Porter. David Byrne
of Talking Heads and Lou Reed
are confirmed for the show, with

negotiations under way with
Prince and Madonna.
Granada Television Interna-

tional will represent the pro-
gramme and hopes to achieve a
simultaneous worldwide ~trans-
mission next autumn. The show
will also be made available as a
video and album.

B U K & 1 RELANDEEEEE
Radio Shares ‘Undervalued’

by Paul Easton

London - A new report from Lon- |
| the south, the GWR Group,

don financial analysts Hoare

Govett suggests that, despite re- |

cent increases, shares in com-
panies owning radio stations are
still undervalued.

“So far Crown Communica-
tions has failed to deliver a
satisfactory return on investment,
but its activities across radio and
TV make for a good strategic
position and leave shares under-
rated)’ says the ‘Radio Stocks -
Beyond Deregulation’  report.
““Meanwhile, the Metro Radio
Group is currently undervalued
and could be a target for a
takeover attempt. Yorkshire Radio
Network has undervalued shares,
and Radio Clyde shares remain an
excellent buy.”

The Hoare Govett analysis
comes at a time when talk of
takeovers and mergers, despite the
recent shaky stock market, is
common.

In the Midlands over the last
few months, the Radio Trent
Group and  BRMB/Mercia
Sound’s Central England Radio
have merged to form one of the

largest single groups in the UK. In

which already owned Plymouth
Sound, has merged with Con-
solidated Radio Holdings, giving
it ownership of 2CR in Bourne-
mouth and Radio 210FM in
Reading. Ocean Sound and
Southern Sound have also merged
recently. And Kent’s Invicta
Radio has been linked with several
other southern stations. Moving
north, Owen Oyston’s Trans
World Communications has add-
ed Manchester’s Piccadilly Radio
to its list of stations.

One big player in the takeover
game is Crown Communications
which owns London’s news sta-
tion LBC. Crown also has an in-
terest in 12 other radios and the
company was the main under-
writer for the Ocean/Southern
and Midlands mergers.

A recent Crown bid to increase
its existing holding in Chiltern
Radio from 9.9% to the legal
maximum of 29.9% was defeated
by Chiltern although Crown did
manage to up its stake to around
12%.

The company is currently in-
volved, through Norwich-based

Radio Broadland (majority share- |

holders in Dutch network Cable
One), in an attempt to control the
Radio Suffolk Group. This would
give Crown the East Anglian sta-
tions Radio Orwell and Saxon
Radio.

But the activities of companies
like Crown is causing concern at
the Independent Broadcasting
Authority (M&M July 1). The
IBA has imposed limits on non-
controlling stakes which restrict
companies to less than a 29.9%
shareholding in other radio sta-
tions. Even this financial involve-
ment is only permitted in stations
until 15% of the total UK com-
mercial radio audience (40.7
million) can be reached.

However, Crown is an exception
to the IBA rule, being allowed a
20% ceiling, because of its ex-
isting total ownership of LBC.
The proposed Broadcasting Bill,
expected to become law next sum-
mer, includes an additional limit
prohibiting any one company
from owning more than one na-

tional and six local stations.

Owen Oyston is a strong critic
of the IBA guidelines and of
many of the proposals in the
Broadcasting Bill. ““These restric-
tions are a blockage in the evolu-
tion of a strong financial base ina
free market. In arriving at the
15% level it seems demonstrably
unfair to assess the population of
the franchise area as the criterion.
This is especially so when con-
sidering the freedom and size of
the newspaper groups and the
lack of control on them!”

The existing and proposed
restrictions do not seem to be
deterring many potential in-
vestors. Earlier this year a new in-
vestment company, Radiotrust,
was launched in association with
brokers Marshall & Company.
Formed in anticipation of a boom
in radio shares following deregu-
lation, Radiotrust, through buy-
ing into private stations, has
already provided backers with a
50% profit.
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ONE MILLION RECORDS INTHE USSR

Winners Of Both The GRAND PRIX SOPOT
(The Best Songs And Live Performance)

And The AMBER SCREEN AWARD
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Telephone: +47-2-68.65.62
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Jonathan King Hired For | Sunset Seeks London Contract
BPI Awards Show

Next year’s British Phonographic
Industry (BPI) Awards will be
pre-recorded following this year’s
fiasco at the Royal Albert Hall in
January. The BPI has hired DJ
and TV presenter Jonathan King
to co-produce the 1990 event. He
is being brought in to ensure that
this year’s confusion among win-
ners and presenters is not
repeated.

King presented the ‘87 awards
show but will not be appearing on
screen this time. According to
Paul Russell, Chairman of the
BPI Awards Committee: ‘‘He’s
been hired as an ideas man to en.
sure that the show reflects the
rent temperature of the UK record
industry.”

A two-hour TV programmme

CWR - On Air For One Day |

The BBC’s newest local radio sta-
tion is to go on air early - but only
for one day. CWR, serving
Coventry and Warwickshire, will
make a one-off broadcast to coin-
cide with the BBC’s national
Children In Need annual charity
appeal on November 17. The sta-
tion will be on air from 07.00
hours until after midnight.
Producer Andy Conroy who
will co-ordinate the station’s pro-

Some of CWR
down 10 work fol

members of si

| featuring the awards will be sold
throughout Europe by Music Box
although the BPI will retain all

s outside the UK. The event,

takes place at London’s |

Astoria Theatre on February 18,
will be co-produced by the BPI
and BBC Television.

| While Russell admits the BPI

| has criticisms of the Awards, he is
confident the basic format is cor-
rect: “We will make one or two
changes but 90% of the award ca-
tegories have become established
and it would be pointless to
change them. After all, the UK in-
dustry is 50% of what the world
listens to. If some years are more
exciting than others, that’s just
the cyclical nature of the
business:*

gramming says: ‘‘There was a lot
of money being raised in the area
and we wanted to make sure that
| better credit for local activities
was given. We are currently in the
middle of a training schedule and
most of our people are now suffi-
ntly trained to be able to cope
| with one day’s output’”
CWR’s official opening is ex-
‘ pected early in 1990.

ildren In Need'

TOP 10 UK MUSIC VIDEOS

1. Jason - The Videos
The Wall

1

SomNonawn

Jason Donovan (&0}
Pink Floyd (PMVIChannel 5)
(PWL)

Minogue

een
Bob Mariey & The Waiers
Pau) McCartney

Gloria Estefan/™. $. M.
Substance 1989 New Order

In Theloundln Your Face Live e uppam

Innocent (Virgin)
IdBPI Compiled by Gallup for BPI BBC and Music Week. Based on sales.

‘ Manchester’s Sunset Radm due
| to go on air on October 22, has
| announced its intention to apply
’ for one of the two new London
| FM  contracts. If successful,
i Sunset will provide more or less
|

V\Ianagxm Director Mike Shaft:
“By the time the London FM
franchise is announced, Sunset
Radio will have been on air for
more than six weeks. The In-
dependent Broadcasting Authori

| tunity of seeing exactly what the
| station is capable of. Most of
Sunset’s programming content is
not limited to theborders of Man-
chester so can easily be extended
| to London”

Many of the 32 uns ful
applicants from the previous con-
tract - awarded to Jazz FM - have
already announced their intention
of re-applying. The closing date
for applications is November 13
and an announcement is expected

| from the IBA by the end of the
ar.

ty (IBA) will have had the oppor-

Castle Launches

A new catalogue label, Sequel
Records, has been formed by the
UK’s Castle Communications. It
will be based in London and
headed by Managing Director
Bob Fisher, formerly of specialist
reissue firm Charly Records.
Product will be drawn from
| various Castle-owned and licens-
ed sources including PRT
(formerly Pye Records), Buddah,
Kama  Sutra,  Immediate,
Bearsville, All Platinum, Sugar

Seq;el Label

Hill and Bronze. Fisher says the
company will also acquire reper-
toire from other sources.

The first Sequel releases, due in
January, will include US pop and
R&B compilations featuring
‘man Connors, the Stairsteps, Bar-
bara Mason, Linda Jones and the
Kasenetz/Katz 60s roster. A cou-
ple of British rock packages,
drawing on Pye’s formidable vin-
tage repertoire, are also expected.

Waking Up To The Wonder Stuff

by Hugh Fielder

After spending two years building
up a loyal UK fan base that is now
strong enough to ensure that their
singles get a chart placing, The
Wonder Stuff are starting to
broaden their horizons

Earlier this year, the guitar-
oriented band made

as their populari
ales of their 1988 debut
ight Legged Groove
Machine picked up. It has now
d 1’0 000 worldwide, including

across Europe earlier this month

and The Wonder f have

already scored a UK top 20 hit

| with the single Don’t Let Me
n Gently.

The album was produced
Pat Collier at his Greenhous
Studios in north London, with
contributions from James Taylor
(of the James Taylor Quartet) on

organ and Martin Bell
on violin and banjo.

Polydor is marketing the album
with a d i

Foster at Polydor UK’s Interna-
tional Department. ““They do not

micks. But the poster design is
atching and reinfor their

ere is a short tour of
Holland, West Germany and
| France planned for December and
more European concerts are being
lined up for early next year.
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HIS FIRST SOLO-PROJECT, STRAIGHT INTO THE CHARTS!
CONGRATULATION, ULF!
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Philips & PMV Launch
Ffr 15 M CDV Campaign

by Emmanuel Legrand

PolyGram Music Video (PMV),
France’s leading music video
company, and parent company
Philips have launched a Ffr 15
million campaign to promote
CDV hardware and PolyGram’s
CDV catalogue.

The campaign includes two
series of TV spots (September to
mid-October and mid-November
to December) and press adver-
tisements. Special attention will
be given to Prince’s video for
Lovesexy which was released in
France on October 20.

Philippe Laco, Manager Of
PMV in France, says the CDV
market is expanding. He adds that
the CDV of Serge Gainsbourg’s
concert at the Paris Zenith has
sold more than 3.000 units, while
4,000 copies of Michael Jackson’s
‘The Legend Continues’ have
been sold.

There are about 10.000 CDV
players in France, but it is

estimated that there will be 50.000
by the end of the year. Meanwhile
the number of VCRs has doubled
in three years, to 7.9 million.

France’s music video market is
booming. During the first six
months of this year, sales jumped
to Ffr 16 million (app. £ 1.55
million), compared to Ffr 3
million for the same period of
1988. Laco attributes the increase
to a wider choice of titles, affor-
dable prices for young consumers
(longform videos and clip com-
pilations retail at Ffr 79 to Ffr
189); and the increasing number
| of outlets. He adds that even
hyper and supermarkets now sell
music videos.

Laco says the decision by in-
dustry body SNEP to introduce
gold and platinum awards for
music videos was “a recognition
of a market currently booming™
and he is confident that the CDV
market will follow. ]

Mé In Talks With Canadian TV

French-Canadian TV  network
Radio Canada is currently
negotiating with France’s music
channel M6 for the rights to show
its popular show ‘FrequenStar” in
Quel

*FrequenStar’ is produced by
Jacques Audoir and presented by
Laurent Boyer. It features an in-
terview with a different musician
each week and is shot entirely in
black and white. The show is
screened by M6 on Sundays at
10.30-11.00 hours and is repeated
on Wednesdays at 23.55 hours.

SNEP Awards

Announced

Industry body SNEP awarded
just one double platinum album
(600.000 units sold) and one
platinum single (800.000) - both
for Lambada by Kaoma - in the
three months of July, August and
September. Nine  platinum
(300.000 units), 16 double gold
(200.000) and 15 gold (100.000)
were also awarded. Only one in-
ternational ~ album,  Whitney
Houston’s  Whitney, reached
platinum status. There were also
awards for one gold single
(400.000) and five silver (200.000).

|  Discussing about his possible
new Canadian audience, Boyer
| says: “I’ll talk about a disc even if
it has not been released in
Canada. It is a good opportunity
for French artists because it pro-
vides a vehicle for pre-release pro-
motjon!”
Last month, Radio Canada

slot provided by M6 which
features French artists and the
French charts. Broadcast on Fri-
day evenings during a show called
‘Laser’, it is also hosted by Boyer.

Mé Discovery ‘89

Rock trio Rimmel have won M6’s
summer knock-out contest for
unknown groups. The station will
now produce a video clip for the
band and their appearance at next
year’s Printemps De Bourges
Festival is guaranteed. Over the
Tast three months M6 has screened
concert footage from the festival
covering all competitors. Rimmel
were selected by viewers on the
strength of their on-stage perfor-
mance of the track Le Desir.

began screening an eight-minute |

Ffr 1.2 B

FNAC, France’s major music
retail chain, will invest more than
Ffr 1.2 billion (app. £ 116 million)
over the next three years in a bid to
fight off competition from suc-
cessful newcomers such as the
Virgin Megastore, according to
FNAC  President Jean-Louis
Petriat.

FNAC is planning a new series
of stores, to be known as FNAC
Musiques, each dedicated to a
specific type of music. The chain
will be launched next March with

[F. R A N C
FNAC To Invest

a classical music store near the
Bastille Opera in Paris. A shop
devoted to rock music will open in
September.

Petriat says the company also
plans to double the number of its
provincial outlets within five years
and to open a series of additional
stores in Paris and the suburbs ““in

the near future”.
l The chain currently has 26
| retail outlets throughout France
and four in Belgium. m}

{ SACEM Appeals To EC

|

More than 200 writers, composers
| and music publishers joined

forces to criticise the EC when
they met at this month’s meeting
of the French authors’ society,
SACEM.

Charles  Aznavour, Pierre
Delanoe and Michel Legrand were

EC is more interested in the free
circulation of goods and services
than the protection of authors.
They cited the European Justice
Court judgement earlier this year
(M&M August 12), which stated
that rates charged to French disco
owners are much higher com-
pared to those levied in other EC

] P (=] T

Claudia Phillips, an American liv-
ing in France, has just released her
debut album, Black Jack (841
024-1/4/2), on Barclay. Her music
is uncomplicated pop which puts
the emphasis on humour and
vitality.

The LP features her most
popular single Quel Souci La
Boetje which reached no. 1 in
France's singles chart and enjoyed
considerable TV exposure
throughout 1988. A follow-up
single, Souvenez-Vous Des Nous,
did less well. But now a new

album.

Barclay Sales Manager, Fran-
coise Deschamps: ““The album
was produced by Michel Eli and
recorded at the Oncle Sam
| Studios in Paris. For the moment
| it is just being released in France,

among those to complain that the |

single, Juste Un Peu Sauvage, has |
been released to support the |

Over Performance Rights

countries, as an indication that
the Community does not properly
understand authors’ rights.
Despite the court ruling,
SACEM’s charge to discos of
8.5% of annual turnover remains
15 times higher than the rates
charged in West Germany.
SACEM members called on the
| EC to bring in uniform copyright
payments in each member state.
““In France we have a high level of
| protection for authors” says
| SACEM. ““We are not asking for
all of Europe to adopt our system
but we also do not want to see
| salaries levelled at the lowest rate.

L 1 G H T

| Claudia Phillips - Uncomplicated Pop

by Jacqueline Eacott

| Belgium and Switzerland. Pro-
motion details have not been
finalised yet but there should be a
| major tour early next year.”

Phillips’ has a strong musical
background - her father is one of
| the musicians featured on the
album, and she is trained in jazz
and avant-garde music as well as
dance. Like another exiled foreign
artist, the Scottish Sandy, she
sings resolutely in French. [m]
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WEA & PolyGram
Head Austrian Charts

'WEA and PolyGram have achiev-
ed big gains in their chart shares
for the Austrian top 30 over the
first three quarters of the year.

LPs from Tracy Chapman,
Tanita Tikaram, Simply Red and
Madonna helped WEA to top the
LP chart with a 28.7% share, up
from 22.7% during the same
period last year. And while the
company only finished third in
the singles chart, it increased its
share by over 15%.

PolyGram leads the singles
ratings with a chart share of
27.9% (up 10%) and occupies se-
cond place in the LP listing, up
6.6% at 24.25%.

The progress of WEA and
PolyGram was made at the ex-
pense of CBS and EMI, which

both fell heavily in comparison
with the first three quarters of
1988.

Manfred Lappe, Managing
Director WEA Austria: “‘We've
been successful for two reasons.
Firstly, we have strengthened our
marketing and sales force con-
siderably and have been able to
promote both established and
developing acts far more ag-
gressively.

“Secondly, a major factor has
been our policy of bringing acts to
Austria to promote product with
us. That worked particularly well
with Ofra Haza and we're confi-
dent the approach will pay off
with Marius  Mueller-Western-
hagen, as well!* (@)

ny & Austria & Switzerland

New Shareholders In
Privatfunk Hessen

by Volker Schnurrbursch

Privatfunk Radio Hessen (PRH) -
one of the two contenders for the
statewide commercial radio licen-
ce in Hessen - has announced a
fresh injection of capital through
investments by singer Ute Lemper
and Peter Maffay’s publishing
company, Red Rooster Publi-
shing.
Two additional investors, a
Frankfurt newspaper and media
concern Media Turm, have also
joined the company’s share-

holders, although PRH declined
to reveal the size of their stakes.
PRH, a consortium of artists,
publishers and local businessmen,
is competing with Funk & Fern-
sehn Hessen (FFH) for the fran-
chise, expected to be granted early
next year. FFH’s application is
based on a light pop format with
arelatively high talk content. The
company is owned mainly by West
German newspaper publishers. (I

VOA EUROPE
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| Austrian Chart Shares - Singles
Record Company Noh;)l Titles Dec % Chart Share % Chimge From
1588 -

Sept 189 Same Period 88

PolyGram % 21.79% + 10.04%

BMG Ariola 32 24.56% + 1.88%

WEA 23 21.69% + 15.14% |
EMI 15 13.84% -8.35%

CBS 6 5.39% -6.71%

Musica 9 3.68% -4.13%

w 1 1.86% no entry

‘The following companies registered a chart share of less than 1%: Bellaphon, EMP, Echo.
Compiled by Der Musikmarkt and IFPI Austria, |
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Dennis Fuller and Edem Ephraim, better known as the London Boys,
recently renewed their contract with Teldec for two more years. Their cur-
rent album, “The Twelve Commandments Of Dance’, has already gone gold
in the UK and Finland. From 1. to r: Michael Oplesch (A&R Dir. Pop); Ralf-
Rene Mave (Producer); Dennis Fuller; Juergen Otterstein (Teldec MDj;
Edem Ephraim; Uwe Meyer-Duerkop (A&R Mgr. Pop); Gerd Dietrich,
(Mark. Mgr. Int.).

BPW & IFPI Criticise Govt
Copyright Paper

by Robert Lyng

15 88 - Sept 1 ‘89
WEA 23
PolyGram 22
BMG Ariola 2
EMI 19
CBS 8
w 2
Koch 2

Record Company No. Of Titles Dec

% Chart Share % Change From

Same Period 88
28.72% +2113% |
2425% +661%
16.62% -9.97% |
15.79% -839% |
7.07% - 1109%
39m noentry |
205% + 113%

The following companies registered a chart share of less than 1%: Musica, EMP.
Compiled by Der Musikmarki and IFPI Austria.
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Teutonic Beats Move To Polydor

Hamburg - Phonogram has
transferred its domestic Teutonic
Beats label to Hamburg-based
Polydor, where A&R Manager
Tim Renner will be responsible
for it. Artists who appear on the
label  include  Fischerman’s
Friend, Gabi Delgado’s new pro-
ject Future Perfect and Marathon.

While the Teutonic Beats
sampler Vol. II will appear on
Polydor in West Germany, Austria
and Switzerland, it will be releas-

ed in the UK on the EG label.
EG has already released singles
by Fischerman’s Friend, Future
Perfect and Marathon, and Acky
Hemmpel, Phonogram A&R
Manager, says all three made it in-
to the New Musical Express dance
chart. He adds that Marathon
have already signed an LP deal
with EG and that negotiations are
progressing with Elektra in the
Us. u]

Bonn - West Germany’s IFPI
group and the BPW, the umbrella
organisation for the country’s
record companies, say they are
disappointed by the government’s
decision not to recommend an in-
crease in blank tape levies.

It was hoped that a recommen-
dation would be included in the
government’s recently published
170-page report on the effect of
West Germany’s new copyright
law, passed in 1985.

The two organisations want the
levies on blank audio (DM 0.12
per hour) and video tapes (DM
0.17), as well as hardware (audio
DM 250 per item, video DM
18.00), to increase to a level cor-
responding with the percentage
on which copyright royalties are
calculated. They claim that levies
established by the 1985 law repre-
sent only about 3% of the real
market value of the rights on pre-
recorded aydio or video tapes.

The report - which also looks at
the effect of digital recording and
copying - supports, in principle, a

higher levy on digital recording
equipment. But, in contrast to an
EC report published last year, it
rejects the introduction of a rental
licensing fee for sound and pic-
ture carriers. The government says
there is no reason to believe that
CD rental threatens the record in-
dustry.

The West German IFPI group
disputes this. It says its study
found that the most frequent CD
renters are in the 10-29 age group,
the most important target group
for record sales. It adds that an
average of three CDs per month
are rented per household, and that
about 91% are returned the
following day, indicating that the
main purpose is to copy repertoire
onto blank cassettes.

Meanwhile, the BPW has prais-
ed the government’s recommen-
dation to increase the duration of
phonographic performance rights
for performing artists from 25 to
50 years, bringing them in line
with other European territories.
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efficient data storage
with rapid access time a
cheap duplication
which is totally reliabel
and space effective

- WE CAN SOLVE
YOUR PROBLEM!

One of the first manufacturers,
we can offer you a complete
package - from data collection
and pressing to hardware.

Contact:

Koch Digitaldisc GmbH & Co KG
Dr. Georg Hittmair
A-6652 Elbigenalp

B 05634/ 6444
55581 koch a
Fax 05634 / 644470
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Polydor Sets Up New
A&R Department

by Philipp Roser

Hamburg - Polydor has establish-
ed a new A&R department to
cater for product originating from
the independent sector. Called
Polydor Progressive Music, the
office will be headed by Polydor
A&R & Marketing Manager Tim
Renner.

Renner: “Progressive Music’s
flexibility will allow it to represent
its repertoire better than other
major companies - yet full back-
up from Polydor will give it an ad-

P O T

vantage over independent com-
panies” A&R operations’

The department will promote
acts such as The Jeremy Days,
Phillip Boa & The Voodoo Club,
West Bam and Fischerman’s

| Friend - all of which Renner
originally signed to Polydor.

Progressive  Music’s  press
representative and- TV promoter
will be Petra Husemann, formerly
of Teldec. A radio promoter has
not yet been named. m}
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ter Bohlen Continues Hit Success

by Robert Lyng

BMG-Ariola Product Manager
Ralf Lobenstein says pre-release
orders of Dieter Bohlen's new
Blue System LP, Twilight (Han-
sa/BMG Ariola 210 295), topped
100.000. Meanwhile the first
single from the album, Magic
Symphony, released last month,
has moved quickly into the West
German top 10.

Bohlen is one of West Ger-

many’s most successful song-
writer/producers and Magic Sym-
phony is the latest in a string of
hits which started in 1984 with
Bohlen’s Modern Talking,
Lobenstein says sales of Tii-
light, released earlier this month,
have already equalled the total
sales the previous Blue System LP,

| Body Heat. *‘It is nbt necessary to

undertake any extreme marketing
measures with Dieter Bohlen. We
don’t have to hype it - it will sell
because it is good:”

However Ariola has launched a

| campaign which includes 200

advertising spots on private chan-
nel Tele 5 between October 21 and
November 19. And Bohlen has

already made numerous TV ap-
pearances to promote Magic Sym-
phony - including the ARD’s
‘Formel Eins’ and ZDF’s ‘Hit-
parade’. This has been backed
with in-store displays.

Lobenstein: “‘Although we have
not yet decided which track will
be the second single, there will be
alot more TV when it is released
on November 16’

Bohlen says he is planning a
promotional tour: “As a West
German artist you cannot work
with just a video. Markets like
France are important so you have
to go there and do TV shows and
some concerts”

Bohlen recorded Tiilight in his
own Star Studio in Hamburg. He
recently added such names as
Taylor Dayne, Dionne Warwick,
Engelbert and Sabrina to his list
of productions, which already in-
cludes hits by CC Catch, Chris
Norman and Les McKeown.
Meanwhile, Bohlen’s TV sound-
track Rivalen Der Rennbahn has
gone platinum with sales of over

MUSIC & MEDIA - October 28, 1989

AmericanRadioHistory.Com

MUSIC TELEVISION ™

LA

@/@’g




MEDIA

»VwEmMZ

’Fantastico’ Wins Ratings Battle

State broadcaster RAI TV has
won the first round of this
autumn’s ratings battle with the
Saturday night variety show ‘Fan-
tastico. Hosted by WEA recor-
ding artist Massimo Ranieri and
CBS performer Anna Oxa the
first show of the new series (Oc-
tober 7) on channel RAI 1 at-
tracted 10.7 million viewers, a

by David Stansfield

519% national share. Music
guests were Ziggy Marley and
Zucchero.

However, this year’s figure was
not as high as in recent years. The
first show in October 1988 at-
tracted 126 million viewers
(52,6% national share) and in
1987, 13.2 million people (63%)
saw the opening first show of the

'Rock Cafe’ Challenges Rete Scoop

"Rock Cafe, the afternoon radio
show syndicated by SPER, has
broadcast a Paul McCartney in-
terview a week before rival station
Rete 105 was due to air its “live
exclusive” with the artist on Oc-
tober 26.

The  40-minute  interview,
recorded in London earlier this
year, was not, claims Programme
Director Andrea Olcese, a spoil-
ing tactic aimed at Rete 105.

Olcese: “McCartney’s Italian
tour is the event of the year but it
is a pity that only about 25.000
people will be able to see him live.
We decided to preview the tour
with a special that included the in-
terview, it is as simple as that?”

Olcese also claims that ‘Rock
Cafe’ was the first to be offered a
radio sponsor deal by the tour

organisers but did not like the
package. “We are a radio pro-
gramme not a network. We are
not particularly interested in the
marketing side or in sticking our
logo on tickets and posters. We let
our listeners be our judges”

Rete 105 is the official radio
sponsor of Paul McCartney’s
Italian tour after negotiating a
contract with concert promoters
D’Alessandro & Galli for an un-
disclosed sum.

"Rock Cafe’ will air another in-
terview with an ex-Beatles
‘member when it devotes a special
programme to the memory of
John Lennon on December 8, the
ninth anniversary of his death.
The interview with Lennon was
recorded on the morning before
he was shot. [

Platinum Sales Expected
For Debut LP

EMI band Ladri Di Biciclette
have sold 80.000 copies of their
self-titled debut album  within
three weeks of the release date
(September 18).

EMI Marketing Director Fran-
co Cabrini: “This band are the
Italian success story of the year”
The group, winners of this year’s
best newcomer award at the
Festivalbar event and the Vote La
Voce prize, are now expecting
platinum status (250.000 units)
for the album.

Ladri Di Biciclette is currently
being advertised on public and
private TV and on private radio.
The group’s second single, Dr
Jazz E Mr Funk, has reached the
top 10 of the national charts, sell-
ing more than 20.000 units. Their
first single, released earlier this
year, sold 25.000 copies. ‘‘Not bad
for a country where the singles
market is virtually non-existent;”
according to Cabrini. O

Italian Disco Breaks In japaﬁ

Italian Hi-NRG is proving
popular in Japan; three Italian ar-
tists, King Kong & The Jungle
Girl, Coocoo and Malcolm J. Hill
have all had recent success in
Japan’s international charts,
According to the artists’ label
Flea, King Kong’s 40.000 sales
single Boom Boom Dollars held

the no. 1 spot for two months dur- |

ing the summer, beating both
Madonna and Prince. All three
acts are embarking on a 25-date
disco tour next month and will
also make TV appearances.

Flea is the dance label of the
Modena-based publishing and

production company Ala Bianca. |

series.

The press has blamed the new
‘Fantastico’ team for the drop in
this season’s ratings, saying it
“lacks professionalism™ and is
unable to cope with production
problems during the live show.

But Carlo Fuscagni, Director
RAI 1, dismisses these criticisms:
“‘I'am convinced of the success of
the ‘Fantastico’ formula and there
will be much more profes-
sionalism in future shows. I think
it was a case of first-night nerves
for some people!”

Fininvest’s Canale 5 competed
with RAP’s flagship music show
with a film starring Adriano
Cleentano, a former ‘Fantastico”
presenter. The movie was Italy’s
next most popular programme of
the week attracting 3.1 million
viewers, well behind the ‘Fan-
tastico’ rating. Canale 5’s most
popular music show is “Telemike’
which has since topped 5.7 million
(26.5% of the national viewers
share). m]
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Ala Bianca Wins

Tenko Rights

Modena-based publishing and
production company Ala Bianca
has secured the rights to release
product by national and interna-
tional artists who appear at Italy’s
annual Club Tenko Awards.

No purchase price was involved
but the company will split all pro-
fits on a 50/50 basis with Club
Tenko.

The awards festival is held in
San Remo and features both na-
tional acts plus artists from
elsewhere in the world (M&M
September 2). The first release, on
the company’s Bravo label, will be
a double live compilation featur-
ing artists who have appeared
over the last 15 years. These in-
clude Gianna Nannini, Zucchero,
Gino Paoli, Francesco De Gregori
and Paolo Conte.

Initially the double LP will be
available only on the home
market but if contractual dif-
ficulties are overcome, Ala Bianca
will release next year’s album
throughout Europe. 0
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Barbarossa - More Rock Than Before
by David Stansfield

Al Di La Del Muro (465991-1) the
new CBS album by Luca Bar-
barossa is the artist’s third for
CBS. Last year’s Non Tutti Gli
Uomoni has sold more than
350.000 units with sales helped by
Barbarossa’s appearance at the
1989 San Remo Festival.
Barbarossa writes all his own
lyrics and music and A/ Di La Del
Muro has more of a rock feel than
some of his previous work. The
10-track album was recorded at
Rome’s Libero Studio with An-
tonio Coggio as producer. Pinuc-

| cio Pirazzoli was responsible for

the song arrangements and Eros
Ramazzotti makes a guest ap-
pearance on guitar for the track
Senza Panico.

CBS Italy Marketing Manager
Fabrizio Intra says that although
there is not a big singles market in
Italy, the album’s title track will
be released separately and backed
up with a video.

Marketing for the album will |

include radio advertising and a
tram poster campaign will run in
major cities for 15 days in
November. ~ Barbarossa  has
already appeared on RAI TV’s

‘Fantastico’ and is being lined up
for more TV promotional ap-
pearances.

Although cautious about sing-
ing in another language, Bar-
barossa may record a Spanish ver-
sion of Al Di La Del Muro. [J
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27.10.89 Krefeld
28.10.89 Osterode
29.10.89 Kassel
30.10.89 Bremen
01.11.89 Hamburg
02.11.89 Koln
03.11.89 Bielefeld

05.11.89 Berlin
06.11.89 Hannover
07.11.89 Frankfurt
08.11.89 Mannheim
09.11.89 Minchen
10.11.89 Stuttgart/
Bietigheim

CD-LP-MC

METHOD) of JLEN(E

Incl. new Single »One Fine Day«
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Veronica To Air Ads?

by Jon Henley

Holland’s largest public broad-
caster, Veronica, has formally ap-
plied to the Dutch Media Com-
mission for a licence to operate as
a commercial broadcaster.

In a letter to the Commission
signed by Veronica Vice Chair-
man Rob Out, the broadcaster
says it wants to begin a commer-
cial radio and TV service as soon
as possible.

The legal framework for such a
move is not yet in place. However,
Culture Minister Eelco Brinkman
says he would favour a system
which gives public broadcasters
priority access to the Dutch cable
network if they decide to go
private (M&M October 21).

Veronica says a condition of the

application is that it can choose
its own partners for the venture if
necessary. Although not publicly
confirmed, this is almost certainly
an indication of a potential
merger or joint venture with the
new commercial satellite station,
RTLV which is headed by ex-
Veronica Programme Director
Lex Harding.

*Meanwhile RTLV's rival, TV
10, is still set to launch this week
(October 28). Spokesman Harry
Severens says “‘the vast majority”
of cable operators have promised
to carry the station. “Once we're
on air the Commission will re-
examine our status. Its previous
verdict, which declared us illegal, is
only provisional,” he said. ]

ARS MDs Patrick Busschots (left) and Ludo Vercammen award Hithouse
with a gold disc for Belgian sales of his single ‘Move Your Feet To The
Rhythm Of The Beat” (50.000 units).

Diamond Awards Line-Up

A showcase for new talent will be
held during the fourth annual
Diamond Awards Festival at Ant-
werp’s Sportpaleis from Novem-
ber 14-18.

The Festival kicks off with per-
formances by Belgian artists at a
gala, to be televised by state
broadcaster BRT. But the
highlight is expected to be the
Diamond Awards TV Spectacular
which will feature Billy Ocean,
Belinda Carlisle, Cliff Richard
and Milli Vanilli, as well as na-

tional acts.

About 20.000 people are ex-
pected at the Sportpaleis for the
event which will be broadcast to
30 countries worldwide, including
the UK and Japan.

Awards will be presented to
members of the music industry
who work behind the scenes, as
well as those in the public eye.
Best Video, Best Photographer
and Best Record Cover Of The
Year are among the categories in-
cluded in the presentations. [

TV Campaign

Polydor has launched a TV cam-
paign for Flemish artist Will Tura
to promote a back catalogue com-
pilation, The 70s Collection, and
a new LP called Will Tura Van-
daag. The campaign on commer-
cial station VTM includes 17
spots at prime time during Oc-
tober and November.

Francois Vaes, Polydor Label
Manager: “Itis the first time that

For Will Tura

we have done a double campaign
in Belgium and it is also the first
time that we have an artist an-
nouncing the product in a com-
mercial. We have shipped 34.000
albums in pre-orders and both
titles entered the official SIBESA
chart in the first week after their
September 28 release - The 70s
Collection at no. 6 and Will Tura
Vandaag at no. 8* u]

BUMA/STEMRA Fights
Retailer Revolt

by Mark Fuller

Dutch copyright society
BUMA/STEMRA has launched
an extensive TV advertising cam-
paign to combat a possible revolt
by Dutch retailers against the use
of copyrighted background music
(M&M September 9).

The campaign, which runs un-
til  November 22, promotes
copyrighted repertoire and other
BUMA/STEMRA services using
the slogan ‘Holland Has A Right
To Good Music”. The society has
bought 14 prime-time spots, all
placed after music programmes.
Eleven of the minute-long com-
mercials are planned for the new
privates RTLV and TVI10.

The move follows the decision
by Holland’s major retail associa-
tion RFGB to advise its members
to cancel their contracts with
BUMA/STEMRA. The RFGB
says BUMA/STEMRA’s fees are
too high and has called on

S X O T

members to use copyright-free
background music. The action
could cost the society about Dfl 2
million (app. £ 580.000) annually
in lost revenue. And if the revolt
snowballs into the restaurant and
hotel trade, it stands to lose about
Df1 30 million - nearly half its an-
nual earnings.

Public  Relations Manager
George Knops says the RFGB,
whose 100 or so members include
most of the country’s department
stores, has refused two recent of-
fers of talks.

RFGB’s Legal Advisor H.
Plagge says the association refus-
ed  further talks  with
BUMA/STEMRA at the beginn-
ing of October because they did
not offer any reasonable prospect
of meeting demands for lower
fees. He said 10 to 15 of the coun-
try’s largest retail chains have
already cancelled their contracts.

1 G H T

Meyer Looks For Singles Success

by Mark Fuller

BMG Ariola Benelux has yet to
finalise its choice of single from
Dutch vocalist Anita Meyer’s new
album Close To You (210233),
which came out earlier this month.
The LP contains 14 covers of Burt
Bacharach songs.

Sandra Smidt of BMG admits
that the company is leaving its
choice of a single a little late but
insists one will be out within a few
weeks. BMG’s caution may be due
to Meyer’s recent lack of hit single
success. Although the artist’s last
two albums have gone gold, her
most recent national Top 20 hit
was in 1986 when the duet Run To
Me with Lee Towers reached no. 9.

Meyer herself has expressed.
preference for That’s What|
Friends Are For which includes
vocals by Dutch artists Margriet!
Eshuis, Rene Froger, Julya Loko,!
Lisa Boray and Rob De Nijs.

Close To You was recorded at
three  studios in  Holland:
Wisseloord,. Bullet Sound and|
Bolland Studios. It was produced
by Martin Duiser.

BMG will advertise the LP in
broadcaster Veronica's magazine
and in the trade press. And the
company has mailed display

material to Holland’s 1.000 or so
retailers and is co-operating with
them on more press advertising.
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Anita Meyer is one of
Holland’s ~ best-known MOR
singers and has ample TV
coverage lined up. Her three con-
certs in Rotterdam’s Ahoy Hall
will be televised in three parts by
public broadcasters VARA, KRO
and NCRYV. She will also appear
on NCRV’s Jubileum Gala on Oc-
tober 31. Meyer has also been ask-
ed to host a I2-part weekly
children’s TV series, ‘Anita And
The Children Of A United
Europe’, which starts in March.O)
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Virgin & Megahertz
Launch TV Campaign

by Chris Fuller

Copenhagen - Virgin Denmark
has joined forces with the new
Megahertz megastore in Copen-
hagen for an advertising cam-
paign worth Dkr 250.000 (about £
21.000) on the private satellite TV
station Canal 2. The cost will be
split equally between Virgin and
Megahertz, which is part of the
Stockholm-based SkivAkademien
retail group.

The campaign, which began on
October 16, is for the new album
by Danish duo To, entitled Let Us
Fly To A Star, a collection of 50s
cover versions. Over a 10 day
period, two 30-second commer-
cials per day will appear on Canal
2's ‘Breakfast TV’ show.

Peter Sorensen, Virgin Den-
mark Marketing & Product
Manager: “TV advertising is rare
by record companies in Denmark
simply because of the expense.
But we feel the To album is ideally
suited to the medium?*

Virgin/Megahertz plan to run a
similar campaign for the self-
titled album from Danish singer
Kirsten, due out in November.

Canal 2, which was launched
four years ago, is owned by the
Swedish entertainment  group
Esselte. Its ‘Breakfast TV’ show is
viewed by an estimated 220.000

Students’

Stockholm - A student group is to
launch an illegal radio station in
protest at the laws preventing
commercial ~ broadcasting  in
Sweden.

Members of the Free Moderate
Students Group plan to barricade
themselves into an office in the ci-
ty centre so that the authorities
will have to use force if the sta-

audience in  and  around

Copenhagen. a
o

Radio

tion, Frihetsradion, is to be

stopped.

The group plans to start broad-
casting at the end of this month
and Group President Christian
Gergils says the station will run
“for as long as we can” mixing
music and political discussion,
with some advertising.

S C N D N AV A
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Treat Turn To Crime

by Chris Fuller

Stockholm rockers Treat aim for a
more guitar-based sound on their
fourth album Organised Crime
(838929), a PolyGram Sweden/
Phonogram  Germany  co-
production released across Scan-
dinavia and in West Germany,
Austria and Switzerland  this
week. The first single is just out
and is called Ready For The
Taking.

Organised Crime comes some
16 months after Treat’s last LP
Dreamhunter, which sold 20.000
in Sweden and also established a
solid following for the band in
West Germany (25.000 sales).

e\ v

The new album was produced
by Peter Hauke and Andy Lunn at
Hotline Studios in Frankfurt,
with mixing at Wisseloord in
Holland and Livingston Studio in
London. PolyGram Sweden A&R

Manager Peo Berghagen: “The
LP has a harder and tougher
sound than before. It’s the closest
we've ever got to capturing their
live sound””

Treat are planning a pre-
Christmas Swedish tour and West
German dates in the New Year.

Organised Crime marks the
debut of bassist Joe Larson and
keyboard player Patrik Ap-
pelgren, who joined up with
Anders Wikstrom (guitar), Robert
Ernlund (vocals) and Jamic

* Borger (drums) earlier this year.

Treat’s first album, Scratch

And Bite, was released in 1985. In

late 1987 they signed with Uwe
Block of BFS Management, who
secured the band a place at last
year’s Monsters Of Rock festival
in West Germany, where they
played to 50.000 people. 0.

Private TV - Slow & Difficult

MlPCOM Spain’s three new

commercial TV
networks face a bright future - but
their growth is likely to be slow
and difficult. That was the predic-
tion of Manuel Martin Ferrand,
Director General of one of the
new channels, Antena 3 De Televi-
sion, during a debate entitled
‘New Spanish Television Eldo-
rado Or Illusion?’

Ferrand: “After 33 years of
public monopoly we have at last
broken through, but only in a
limited way. Commercial TV in
Spain will grow little by little with
competition increasing only slow-
Iy’

In an attack on the RTVE state
channels, TVE 1 and TVE 2, Fer-
rand said the best thing about
public TV in Spain is that it acts
like a private network: “And yet
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by Chris Fuller

while private television legislation
compels us to show a maximum
of 10% advertising per hour, TVE
sometimes airs more than 20
minutes an. hour during prime
time?”

ing market, Manuel De Elexpuru,
Chairman of J Walter Thompson
Spain, said the arrival of the new
channels - Antena 3, Tele Cinco
and Canal Plus - would mean
advertising budgets would go
down and other areas of income,
such as sponsorship, would in-
crease.

Elexpuru anticipates a 20%
growth in television advertising
for 1990, but he warned that ex-
pansion could not continue at
that rate and would almost cer-
tainly decline within a few years.

Juan Cueto, Network Director

In a discussion on the advertis- '

Canal Plus Spain, the new
Spanish pay channel, denied his
station would be disadvantaged
because Spanish viewers had
never had to pay for TV before:
““Many people are not satisfied
with what they see on TV so they
join video clubs, buy dish anten-
nas and so on. These are all ways
of paying for the kind of TV that
they want to seel”

He further rejected suggestions
that Canal Plus Spain would be a
copy of its French sister station:
““It would be a great mistake to
transport the channel en-bloc into
what is a different culture and en-
vironment. It will be a pay chan-
nel, but it will be completely dif-
ferent in terms of design and
presentation:* ]

FM Pirates
Back On
Air

The 60 local pirate FM stations
refused licences by the Spanish
government in  August have
resumed  illegal  broadcasts.
Grouped under the umbrella
organisation CERLC, the pirates
stopped broadcasting in March in
order to apply for one of the 150
new FM licences. But no CERLC
members were successful in their
application.

Music output favours rock and
heavy metal because, according to
CERLC’s Chairman Esteban
Ibarra, “such music has a large
street following in urban areas but

is almost totally ignored by com-
mercial radio: m]
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Cliff Hoping For Stronger European Support

The release of Cliff |

Richard’s new album | man

‘Stronger’ - his 67th for
EMI Records in the UK -
is seen by his record
company as a major bid
for the veteran pop singer
to regain a strong record- |
selling market in Europe.

M ark Collen, Senior Interna-
tional Marketing Mana-
ger EMI: “Everybody knows
Cliff’s name in Europe; it is a case
of getting them to buy his records
again. His recent British hit 7 Just
Don’t Have The Heart, produced
by Stock, Aitken & Waterman has
helped to open the doors for him?”
Stronger, released on October
30, includes Richard’s recent hits
Best Of Me (his 100th in the UK)
which reached no. 2 in the na-
tional charts, I Just Don’t Have
The Heart and Lean On You. It
also features Share A Dream, a
recording with the reggae band
Aswad, which helped him to |
reach out to a new market. Most
of the album has been written and ‘

by Chris White
produced by Alan Tarney, the | have been tremendous for Cliff
ible for many of Iminati in  his sellout

Richard’s 80s recording successes. | Wembley Stadium gigs this sum-

In the UK the album is being | mer. The attitude with both EMI
supported by selected TV adver- | and Cliff’s management company
tising for two weeks in November, | is now to look to the future. It is
followed by a national TV cam- ‘ easier to do that in Europe than in

V4 b

paign in December. There is also | the UK where Cliff has remained

major press advertising, point-of- | a record-seller for 31 years.

sale material and giant sized ““The basic angle with Europe

posters in the London area. is to win back the markets that
Collen: “The last 18 months ICliff has lost in recent years.

There are already good signs of
progress coming out of Italy
where the UK double-album com-
pilation Private Collection was
released as a single album and
went top 10. West Germany and
Denmark have always been good
record-selling territories for Cliff
but the objective is to break new
markets as well!”

Richard has set aside a three-
month period between now and
the end of the year to concentrate
on European promotional ac-
tivities including television ap-
pearances in France, West Ger-
many, Spain and Sweden. There
are also discussions under way for
him to tour Europe next spring.

Collen: ““The Stock, Aitken &
‘Waterman single has helped to get
him younger fans while the latest
single Lean On You, a ballad, is
aimed at an older age group. /
Just Don’t Have The Heart has
been getting tremendous airplay
in France, and Spain is also reac-
ting very well to it. The whole
campaign around the Stronger
album will give Cliff a higher pro-
file and more visibility in Europe!*

Géoffrey Williams Stretches Towards Soul

Singer/songwriter Geoffrey |
Williams has just released his
second album ‘Prisoner Of
Love; recorded in Nashville,
New York, Los Angeles and
London, for the Atlantic label.

wlhams co-wrote all cuts,
did the programming,

played most of the instruments
and co-produced three tracks.

The current single, Lipstick,
seems the most direct link bet-
ween this album and his 1988
debut Heroes, Spies & Gypsies.
His initial LP was more im-
mediately dance oriented than
Prisoner Of Love which has
Williams stretching himself vocal-
ly to offer considerably more soul

“Everybody I have talked to
says Blue is the track;]’ reveals
Williams. “Apparently it is going
to be the second single)”

For Heroes, Spies & Gypsies
the singer was signed to Atlantic
for the US and PolyGram

(Polydor) for the rest of the world.

by Marjolein Rotsteeg

Now he is signed to Atlantic
worldwide.

Pickett were with the company. It
is good to be linked to an

“I do not think Polydor was | organisation that has some belief
looking very far ahead at all. | inme. Even though Heroes, Spies
Atlantic kept faith in me. They ‘ & Gypsies was not a success they

looked at me as a long-term artist | were willing to put some more
and product. With PolyGram the | money behind it and push it!”

excitement went after a while)” His debut album brought one
says Williams. ‘ top 10 hit in West Germany,

“Atlantic is the label I have
always wanted to be signed to. In
the 60s great artists like Ben E
King, Otis Redding and Wilson |

Cinderella. The single made its
way to the charts through the
clubs, receiving very little airplay.
““There was no promotion what-

soever. Had their been some pro-
motion it probably would have
gone top 5 easily’ Williams
points out.

The Atlantic deal is for five
albums in all and the UK-based
performer has just begun work on
the third. Five tracks have already
been written for the next LP and
the anticipated release date is late
next year.

This month Williams, with the
help of Simon Stirling, has been
producing Dusty Springfield.
““She wanted a song that had an
R&B flavour, a bit like Son Of A
Preacher Man. We wrote a song
called / Was Born This Way and
Dusty loves it”

One of the artist’s goals for the
near future is to go out on the
road with his own band.
Williams: ““That really does de-
pend on the success of the single
Lipstick. To do a support gig at
the end of this year, or the beginn-
ing of next, would give me a lot of
pleasure!
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PREVIEWS

SINGLE OF THE WEEK ‘
Arthur Baker &

The Message Of Love - A&M

Arthur Baker has long been recog-
nised as one of the most versatile
and capable producers of the 80s.
His talent lies in his ability to bring
out the best in an artist. On this

track he excels himself. A deocpuvcly smooth backing combines
with Al Green’s classic soul voice to produce a gospel feel with a
strong sing-along chorus. One of the classiest singles of the year.

Kym Mazelle

Lovestrain - Syncopate/EMI

Heavy dance music with a strong
chorus. Quality pop music.

Fresh 4

Wishing On A Star - 10

A hip-hop version of the Rose
Royce classic. A worthy idea
with a good Smith & Mighty
production.

Beloved

House meets early 70s Tempta-
tions. A haunting melody and an
insistent rhythm.

The Mighty Lemon
Drops

Beautiful Shame - Chrysalis

The second single from the
Laughter LP is a highly com-
mercial effort. Strong vocal har-

numt

Alice Cooper

Bed Of Nails - £pic

Co-written with Dianne Warren
and Desmond Child and pro-
duced by the latter. Noisy, hook-
heavy rock complete with wild
echoing guitars. Good fun.

Gary Moore

Livin' On Dreams - Virgin

An energetic roots rock & roll
song with hooks aplenty.

|
|
The Back Beat Disciples

| Jason & The Scorchers
‘ Thunder And Fire - A&M
Four songs from the self-titled
| debut LP. Rootsy and well-
crafted guitar rock. Best: Find
| You and Bible And A Gun.

| Colours
| Wanna Make Love - WEA
Highly commercial hip-hop
complete with smg -along chorus
ills. Strong

A funky, danceable pop song
with cheerful vocals. The highly
contemporary production is by
Paul Witt (Blow Monkeys,
‘Temptations).

| Say Something Good - £M
Driving and mesmerising rock
carried along by ambient guitars
and clear female vocals.
Queen
Scandal - Parfophone
el i

monies on this fine pop rock |
ber.

| The fourth single from their
Miracle LP is a medium-paced
track with a catchy beat and a
dramatic build up. A hit.

Angelo Branduardi

| Fame Di Sole - Pojor

The Italian minstrel has deli-
vered a highly original, up-
| tempo song with a romantic
piano part and a cosy feel.

U M S

ALBUM OF THE WEEK

Mano Negra

Puta’s Fever - Virgin

If you thought Les Negresses Vertes
were good, just check this out. A |
similar sort of multi-cultural sound |
and approach characterises the music. |
Loads of brass and chanted choruses,
but most of all a sense of energy and
enthusiasm runs through the music.

The m:uena] varies in style from middle period Clash to funky salsa and
a dash of rock & moll. So often bands fail to capture the energy of their

live show on record, happily Mano Ncgra are a notable exception.

Julia Fordham

Porcelain - Circa

An interesting mixture of
African and Caribbean in-
fluences combine with For-
dham’s very Western roots to
produce sophisticated AC pop.
Nine of the 11 tracks are slow
and moody with only the Latin
shuffle of Genius providing light

relief. A good LP for late-night |

programmers.

Paul Simpson

One - C

Paul Simpson is only as good as
his collaborators and some are
good and some are not. The
album varies from the strength
of Musical Freedom to the
blandness of Walk Away From
Love. Very late 80s with more
than a hint of supermarket
music about it.

Climie Fisher

Coming In For The Kil - £/

A smooth and commercial pop
LP by this clever duo. Although

and Nathan East’s punchy bass
licks definitely provide a
sophisticated sound, the LP is
somewhat patchy. Nevertheless,
there are some excellent
moments including You Keep
Me Coming Back For More,
Facts Of Love and the brassy
Don’t Mess Around.

Billy Joel
Storm Front - CBS
A varied and convincing com-
eback, consisting of 10 strong
pop songs from this veteran ar-
tist. With his meaningful lyrics
and urgent vocals, Joel manages
0 keep your anennon for the
whole of the LP. Stylistically the
material ranges from rootsy
guitar rock like That’s Not Her
Style to the dramatic full-blown
balladry of Shameless.

| Poco
Legacy - REABMG
| The mid 70s megastars are back
with a bunch of strong guitar-
based songs. Their style remains
unchanged - simple, solid ar-
| rangements, heartfelt vocals and
an FM oriented production. In
general the songs that are most
firmly rooted in the country-
rock tradition are the LP’s
highlights.

Belinda Carlisle

Runaway Horses - Virgin

Completely arranged and pro-
duced by Rick Nowels who also
co-wrote the bulk of the
material, this is radio-friendly
pop with mainstream appeal.
The clever use of rock ldleS
adds impact to an array of pop
songs.

Ofra Haza

Desert Wind - Teldec

Israel’s biggest musical export
since Esther and Abi Ofarim has
turned in yet another excellent
album. This time the production
is shared by Arif and Joe Mar-
din, Haza and Thomas Dolby.
The results are a spectacular
mixture of Middle-Eastern and
‘Western pop: haunting choruses
with state-of-the-art backings.

The Alarm
Change - RS
The latest LP from rock’s best
loved sloganeers marks a definite
improvement in their songwri-
g. Where once they pushed
the message down your throat,
now they write solid rock songs
with something to say. The
musical arrangements are in-
creasingly sophisticated without
being fussy.

Editor Gary Smith
Contributors Pieter De Bruyn
Kops and Machgiel Bakker

i
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| Explosives features the major new releases by established and new artists. Chart Busters s a quick reference to this week’s Hot. 100 Singles/Albums and the
It includes recent releases stil in need of support on European radio. European Top 50 charts. Chart positions are indicated where appropriate.

NUMBER ONE IN U.S.A SIMGLES OF THE WEEK [CHART ENTRIES 1

Arthur Baker & The Back Beat Disciples - The Message  (A&M) Airplay Top 50

Beloved - Sun Rising (wea) | Debbie Harry - | Want That Man (32) (Chrysals BS)
) Queen - Scandal (Pariophone) | Arthur Baker - The Message Is Love (40) (A&M)
JANE l JACKSON S Adeva - | Thank You (47) (Chrysalis)
EORELOITe. ———] | Lisa Stansfield - All Around The World (49) (Arista/BMG)
SURE HITS e 1| And Why Not? - Restles Days (50) (isand)
I i l M l C H Fresh 4 - Wishing On A Star (19 )
The Mighty Lemon Drops - Beautiful Shame (chrysai) | Hot 100 Singles
NUMBER ONE IN U S A Alice Cooper - Bed Of Nails (pic) | Kaoma - Dancando Lambada (30) (c8s)
oJe . Gary Moore - Livin' On Dreams (Virgin) Debbie Harry - | Want That Man (67) (Chrysalis)
Dee Dee & Ray Charles - Precious Thing (77) (Polydor)
= De La Soul - Eye Know (81) (Tommy Boy)
\EL_IRO CROSSOVERS | Christer Sandelin - Det Hon Vill Ha (84) (Polar/Sonet)
Continental records ready to cross-over
Angelo Branduardi - Fame Di Sole (Polydor) | Top 100 Albums
[ El MERGIN NG TALENT Kylie Minogue - Enjoy Yourself (7) (PWL)
New acts with hot product. Peter Maffay - Kein Weg Zu Weit (/9) (Teldec)
The Wedding Present - Kemedy wcasv | [FAST MOVERS o
Beloved - The Sun Rising (WEA) ”
Jason & The Scorchers - Thunder And Fire wary | Airplay Top 50
Colours - | Wanna Make Love (We4) | Belinda Carlisle - Leave A Light On(14-26) (Virgin)
Reid - Lovin’ On the Side (Syncopate) | Beautiful South - You Keep It All In (/5-28) (PolyGram)
Curiosity Killed The Cat - Name And Number (2/-29)  (Mercury)
¥ 1| Chris Rea - The Road To Hell (23-45) (WEA)
{ENCORE — | | Double Trouble & The Rebel MC - Street Tuff (25-36) (Desirc)
Former M&M tips still in need of your support.
FM - Someday (You'll Come Running) (i | Hot 100 Singles
Clara - Gimme Little Sign - (eM) | Milli Vanilli - Girl I'm Gonna Miss You (4-9) (/BMG Ariols)
Roger Christian - Take It From Me (idand) | Jive Bunny - That's What | Like (7-12) (Music Factory)
Syd Straw - Future 40's (virgin) | Melody - Y A Pas Que Les Grands Qui Revent (18-29)  (Carrere)
D.A.D. - Sleeping My Day Away (WEA) | Belinda Carlisle - Leave A Light On 9-44) (Virgin)
S N Living In A Box - Room In Your Heart 3/-57) (Chrysali)
[ALBUMS OF THEWEEK | | 1p 100 Atbums
Mano Negra - Puta's Fever (Virgin) | Francis Cabrel - Sarbacane /0-/4) (c8s)
Julia Fordham - Porcelain g (Circa) | Marillion - Season's End 2/-31) (EM)
Paul Simpson - One (Cooltempo) | Confetti's - 92 45-66) (Usa)
Climie Fisher - Coming In For The Kill (EM)
Billy Joel - Storm Front (cBs) =
Poco - Legey #cy |[HOT ADDS - ===2
Belinda Carlisle - Runaway Horses (Virgin) . .
Ofra Haza - Desert Wind (Teldec) Breaking Out On European Radio
The Alarm - Change (IRS) Cliff Richard - Lean On You (EMI)
Alain Souchon - Dandy (Virgin)
YESTER HITS T —_ OCTOBER 28 84
Singles Albums
Stevie Wonder - | Just Called To Say | Love You (Motown) | Stevie Wonder - The Woman In Red (Motown)
Ray Parker Jr. - Ghostbusters (Arisua) | Mike Oldfield - Discovery (isand)
George Michael - Careless Whisper (sic) | David Bowie - Tonight (EMI America)
David Bowie - Blue Jean (EMi Americz) | Sade - Diamond Life (Epic)
Culture Club - The War Song (vigin) | Prince - Purple Rain (Warner Brothers)
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(sdvercisement)

WHETHER |
YOU ARE

HIGH
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LOW

IN THE
CHART

BE
SMART!

BOOK YOUR
i PERSONAL

EYE
CATCHER!

FOR ALL INFO
CALL M&M'S
SALES DEPT.

AMSTERDAM
31.20.6628483

MUSIC

MEDIA

Most played records in England during
the week of publication on the follo-
wing stations BBC 1, BBC 2, Capital
Radio, Greater London Radio and the
major independents.

1. Debbie Harry -1 Wart Tht Man
Ismervwﬂmd «1f Oniy 1 Could.
3. Billy Joel - We Dt S T Fre
4. Adeva -1 Toak You
5. Arthur Baker - e Messge s Low.
6. Chris Rea - The Road Yo Hell
7. Double Trouble & The Rebel MC - Sreet Tt
8. Erasure - Drama
9. Wet Wet Wet - Sweet Surrender
10. Oh Well - Oh wei:
1. Beautiful South -You Keep Al
12. Belinda ~Leave A Light On.
13. Liza Minefli - Don't Drop Bombs
14. Bros - Chocolate Box
15. Curiosiy Killed T C - e Ao Nurber

20. Milli Vanill - G Fm Goma Mis You

Most played records as checked by
Media Control on the national station
03 and Radio Brenner.

1. Elton John -Hesig Hint

2. Paul McCartney - Tvs Ore

3. Tina Turner -The bes

4. Tears For Fears -Souwy Thesecs Of Love
. Richard Marx - g Here Watog

REPORT

THE MOST PLAYED RECORDS IN EUROPE

From the airplay hit parade from Me-
dia Control including 29 radio stati-
ons. For more info please contact
Media Control - Postfach 625,
D7570  Baden  Baden, tel
(0)7221-33066.

|. Kaoma - Lambata

2. Madonna - Cherish
3. Jive Bunny & The Mastermixers - Swag The Mood
4. Mike Oldfield - mocent
5. Tina Turner - The Best
6. Sydney rowuoau nwva
. &rmq

-

Most played records as checked by
Media Control on the national station
DRS 3, Coleur 3 and 4 private stati-
ons. For more info please contact Me-
dia_Control, Post Passage 2 Basel
4002, tel 61- 228989.

1. Tears For Fears - Sowng The Seeds Of Love

2 Kaoma - Lambada

3. Tina Turner - The Bes:

8. Kaoma - Ducirdo imats

9. Madonna - Chersh

10. Randy Crawford - Ksocka' On Heaven's Door
11 Climie Fisher -Fics Of ove

R 12. Paul McCartney -Ths One

13. Richard Marx - i ere W 13, The Beach Boys -5 Cris’

(D e o 14, Carmel -1 Huv Fte o Love:
15. fanet facks You Hch

i [ 16. Depeche M

17. Poco -Cal e Love 17, Eurythmics - Renwd

i
20. Johnny Hates Jazz - Tur The Tde

italy

Mot piayedecords s compled from
RAI Stereo Due.

I8t s
2 Depeche Mode -Peron

. Jive Bunny &

7. The Beach Ba’x ol Gt

8. Etta Scollo - s

9. Boris Bukowski - n., Mene Liebe We.

10. Edoardo Bennato - Vi Ls Mamma
Lintats

13 Donloﬁm Tel It Like ke b

14, Roxette - Dresed ForSxces

15. Big Fun - Blame it On The Booge

16. Chris Rea - The Road To Hek

17, Soul H Soul - Back To Life

18. Sydney Youngblood - i Oniy | Coud
19. Katrina & The Waves -Tha'sThe Wy
20. Johnny Hates Jazz - Torn The Tide

holland

Airplay checked on Radio 2 and 3, the

Dutch national pop stations. For info

contact Stichting Nederlandse Top

40, PO Box 706, 1200 AS Hilversum,

tel (0)35 - 231647

1 Maarten Peters - Whe Hries n TheSoow
Lonsats

3. Richard Marx -fhe Hee Wy

Carly Slmon - s Hard To e Tender
a Luv'- Wekcore Toty oy
9. Milf Vanill -Gelm Goma s You
10. Expose - WhenLecked A Hen
11 Low Rawis -Fe BromnFrame
12. Randy Crawford - Krocs'On Hewer's Do
13. Kate Bush - T seraa Vo

eautiful South - You Ke'k Al
18. Cher -1 Coui Turn Beck Trne

19. Queen - Te e an

20, Kiss AMC -4 8 0112

14. Spandau Ballet -Be Fee Wieh YourLove
15. Cher . fl o Tum Back Tine

2. Renato Zero - Vo

The 20 best played records in Spain
from Cuarenta Principales, covering
the major Spanish stations.

I Loco Mia - Loco Ma

2. Kaoma - Lambaca

3. Ot Bt

 Dimmiep Lox Pl 1 v

6. La Union - Miraciibo

7. Ml Vanill -Bame  OnToe i

8. Un Pinguino En Mi Ascensor - Arquedlogia ..

9. The Cure - Loveong

10. Mecano - £ Bues Del Escavo

V1. Liza Minelli - Losag My Mind.

12 Rolling Stones - VoceErccns

13. Los Ronaldos - Ses:a De Alcobol

14, Queen - Brsoes

15. 091 - Esta Noche

16. Jive Bunny & The Mastermixers - Swng The Mood
. Bros - Too Much

18. Loth“m?nﬂomm‘ -Quiero Un Camion

19, Martika -Tor

20. Transvision Valnp The Only One.

18, Cutting Crew - TheScering
19, Belinda Carlise - Lewe A Light On
20. Kate Bush - TheSen Word

From the airplay hit parades provided
by Media Control France. For more
info please contact Media Control

France 29 Blv Tauler - 67000 Stras-
bourg - France - tel (88)366580.

Radios Peripheriques (AM Stations)
1. Alain Souchon -

7. Francos Feldman & Joniec famison - e Ps

8. Tears For Fears -Soweg TeSects Of Love

9. Michel Polnareff - Gootye iricu

10, Etsa - amsis Nows

1. five Bunny & The Mastermivers - Swg Te Moot
12 Desireless - Qu Sormes Nous

13. Madonna - Chrsh

14 Patriia Kaas - T

1S. Vanessa Mo

16. Mylene Farmer -n Qoo sos

17. Jeanne Mas - Crolye

16, Michel Sardou -Pec

19. Jean Louis Aubert - Localre:

20, Jean Pierre Mader - Reume..  Concsion

Radios FM

1. Tears For Fears -Sowng Te e O Loe.
1. Gladys Kight LYokt
3. Francis Cabrel -C Ecrt
4. Jive Bunny & The Mastormiers-surg T oo
. Philppe Lafontaine - Con O¢ Loy
6. Tina Turner - The et
7. Madonna - Cersh
DOEEL e
lene Farmer - A Quie

b Ry e o Dot - Thog
1. Eurythmics -tesrs
12. Don Johnson - Tl ie s
13 Ice MC -ty
14. Michel Polnareft - Gootye Mariou
15. Rolling Stones - MaedEnccrs
16. Neneh Cherry -Mucid
17. Mare Lavoine - Ani
18. Soul I Soul - Keep On oy
19. Paul Rutherford -1 War Your Love

. Liza Minelli - Loseg My o
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MUSIC

@ «@xirpplczy
MEDIA e - S o

2%

TITLE
ARTIST

The Best
Tina Turner- Capitol (Zomba Music)

Sowing The Seeds Of Love
Tears For Fears- Fontana/Phonogram (Virgin Muslc)

Cherish

Madonna- Sire (Various)

Lambada
Kaoma- CBS (HMLO BV/BM Productions)

Swing The Mood
v Bunny & The Mastermivers- Music Factory Dance (Copyright Control)

If Only | Could
Sydney Youngblood: Circa (Copyright Control)

Right Here Waiting
Richard Marx. EMI USA (Various)

ORIGINAL LABEL - (PUBLISHER)

Girl ’m Gonna Miss You
Milli Vanilli- Hansa/BMG Ariola (FAR Music)

Healing Hands
Elton John- Rocket/Phonogram (Big Pig Music)

Crossroads
Tracy Chapman- Elektra (SBK Songs)

This One
Paul McCartney- Parlophone (MPL)

Mixed Emotions
Rolling Stones- Rolling Stones/CBS (Promopub)

We Didn’t Start The Fire
BillyJoel- CBS (EM) Music)

Leave A Light On
Belinda Carlisle- Virgin (Future Furniture/Virgin)

You Keep It All In

Beautiful South- Go! Discs/PolyGram (Go! Discs Music)

26
27

(advertsement

An&WM

TITLE
ARTIST

Let The Day Begin
The Call- MCA (Warner ChappelliNeeb)

ORIGINAL LABEL - (PUBLISHER)

Pump Up The Jam
Technotronic- ARSICNR (Bogam/BMC Publshing)

28
29
30
3l

Innocent

Mike Oldfield- Virgin (OidfieldVirgin)
Drama

Erasure- Mute (Sonet/MdicalMoment/Bell

Ride On Time
Black Box- de/Construction/RCAIBMG intersong/Copyright Cir)

Oh Well
Oh Well Parophane (EMI Music)

@

3
4
D)
36
)

39

3

37

3

17

7

1 Want That Man
Debbie Harry-Chysals (Point Msi)

. Chocolate Box
Bros. CBS (EMI/Grahamiintersong)

Tell It Like It Is
Don Johnson- Epic (Ardmore/Beechwood EMI)

Don’t Drop Bombs
Liza Minelli- Epic (Cage Music/I0 Music)

A Quoi Je Sers
Mylene Farmer- Polydor (Bertrand LePagelPolyGrar)

Knockin’ On Heaven’s Door
Randy Crawford- Warner Brothers (Warner Chappell Music)

Eye Know
De La Soul- Tommy Boy (Tee GirlDuchess Music)

Every Day (I Love You More)
Jason Donovan- PWL (Al Boys Musi)

@0 >

The Message Is Love
Arthur Baker Featuring Al Green- A&M (intersong/MCA Music)

Oye Mi Canto (Hear My Voice)
Gloria Estefan- Epic (Foreign Imported Product)

If | Could Turn Back Time
Cher- Geffen (Realsongs)

Coeur De Lou

Philippe Lafontaine- Vogue (Lafontaine/Dotitremont)
C’Est Ecrit

Francis Cabrel- CBS (Warner Chappel)

Sweet Surrender

Wet Wet Wet. Mercury (Chrysals/Deprecios)
Name And Number

Curiosity Killed The Cat- Mercury (Various)

Love In An Elevator
Aerosmith- Geffen (Swag Song Music)

The Road To Hell (Part 2)
Chris Rea- WEA (Magnec Music Lid)

Still Crul
The Beach Boys- Capitol (Daywin/Clairaudient)

al
@
a3
44
a5
46
47

48

o

2

8

Y]

3

£

13

6

49 o

Love On A Mountain Top
Sinitta- Fanfare (PolyGram Music)

The Sensual World
Kate Bush- EMI (Kate Bush Music)

That’s The Way
Katrina And The Waves- SBK (Screen Gems/EMI Muslc)

Losing My Mind
Liza Mineli- Eic (Carlin Music)

Licence To Kill

Gladys Knight- MCA (SBK Songs)

ue Pas
Francois Feldman & Joni Jameson- Polydor (Big Bang)

1 Thank You
Adeva- CooltempolChryslis (MCA Music)

Personal Jesus
B0 ® Depeche Mode: Mute (Grabbing HanduSoner

All Around The World
Lisa Stansfield- Arista/BMG (Big Life Music)

Street Tuff
Double Trouble & The Rebel MC- Dese (Ficton Songs Limited)

50

Restless Days
And Why Not!- Isand (Copyright Control)
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2 2 = 5| TITLE
z ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED & ARTIST - ORIGINAL LABEL . (PUBLISHER) COUNTRIES CHARTED z £ | ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED
| ,  Lambada KESBHS ACKSHARONFG] 35 w0 Partyman LRGHSRDA 69 The Invisible Man Gl
Kaoma: CBS (HMLO BV/BM Productions) Prince- Wamer Brothers (Controversy Music) Queen- Pariophone (Queen Music/EMI Music)
Swing The Mood UK BGBHSACH e ON iGr Blame It On The Rain CAWOGH Ain’t Nobody (Remix 6
2 36 BN 70 65 16 Y
Jive Bunny & The Mastermixers- Music Factory Dance (Copyright Control) Milli Vanilli- Hansa/BMG Ariola (Reaisongs) Rufus And Chaka Khan- Warner Brothers (Warner Chappell Music)
Pump Up The Jam (RGEH AR W You Keep It All In e Loveson: o
3 18 P Yp 37 A 4 P 7| n 7 g
Technotronic- ARS/CNR (Bogam/BMC Publishing) Beautiful South- Go! Discs/PolyGram (Go! Discs Music) The Cure- Fiction/Polydor (Fictionsongs)
p Girl 'm Gonna Miss You GEHaY 38 C’Est Ecrit F 72 « s Jag Mar Ulla s
Milli Vanilli. Hansa/BMG Arioia (FAR Music) Francis Cabrel- cas (Warner Chappet) Magnus Uggla- cas (Uggly Music)
5 . , Ride On Time (KGBHGAMWENS 39 s Mixed Emotions FGHACHFoRiGe 73 » Too Much R
Black Box- de/Construction/RCA/BMG (intersong/Copyright Crl} Rolling Stones- Roling Stones/CBS (Promoput) Bros- €8S (EMGraham/intersong)
6 . If Only | Could UKGEHIG: 40 « o Blame It On The Boogie UKGBHG 74 v Licence To Kill GehD
Sydney Youngblood- Circa (Copyrighe Contro) Big Fun- joe (Globa//GEMA) Gladys Knight- MCA (58K Songs)
2 » That's What | Like (KGAGRSWDEN 4 o = Das Omen (Teil 1) GAGH w  The Real Wild House UKH
Jive Bunny & The Mastermixers. Music factory Dance (Copyright Control) Mysterious Art- CBS (CBS Music) Raul Orellana- Bfanco Y Negro/MC (Actual Music)
8 ¢ o The Best IKGRRACS RO i o Aimons Nous Vivants F % , Jamais Nous 1
Tina Turner- Capitol (Zomba Music) Francois Valery- WEA (Franceva)) Elsa- GM/BMG Ariola (Ed. Georges Mary)
9 French Kiss UKEBBHS AChSwPoDGr 43 » s Magic Symphony GAGh 77 ﬂ’ Precious Thing 6
Lil" Louis- London (PolyGram Music) Blue System- Hans/BMG Aricla (Hanseatic) Ray Charles- polydor (Not Listed)
Personal Jesus KBS ChOFGr! Every Day (I Love You More] KGRDAG: Innocent ¢
| 8 44 B 7 ry Day 78 o n
Depeche Mode- Mute (Grabbing Hands/Soner) Jason Donovan- PWL (Al Boys Music) Mike Oldfield- virgin (OictelcVirginy
T Sowing The Seeds Of Love UKFGEHSACKSHDFGr] « 2 The Road To Hell (Part 2) Kk 79 = - This One GAR
Tears For Fears- fontana/Phonogram (Virgin Music) Chris Rea- WEA (Magner Music Led) Paul McCartney- Pariophone (MPL)
Iz " Right Here Waiting UKGEHChSEN s ¢ Healing Hands GAGH 80 w » LovelsA Shield GA
Richard Marx- £M/ UsA (Various) Elton John- Rocket/Phonogram (Big Pig Music) Camouflage- Metronome (Biue Box/Virgin Music)
I3 = Cherish KFGHAC ol @ « u Losing My Mind [ 8l B Eye Know *
Madonna- sire (Various) Liza Minelli- £pic (Carin Music) De La Soul- Tommy Boy (Tee GirtiDuchess Music)
14 « Coeur De Loup é 48 = - Looking For Freedom o 82 v Numero Uno UKHG,
Philippe Lafontaine- Vogue (Lafonaine/Doutremont) David Hasselhoff- Whice RecordsBMG Ariola (Young Musikverlag) Starlight- Cieybeac (Warner Chappef)
I5 &« Joue Pas 8 49 Chocolate Box Wk 83 » : Goodbye Marilou F
Francois Feldman & Joni Jameson- Poiydor (8ig Bang) Bros- €8S (EMl/Grahamintersong) Michel Polnareff- £pic (Oxygene Musict
Drama KGCHOKGr Oye Mi Canto (Hear My Voice Lol Det Hon Vill Ha s
16 « 50 «: O y 84
Erasure- Muté (Sonec/MusicalMoment/Bell) Gloria Estefan- Epic (Foreign imported Product) Christer Sandelin- Poiar/Soret (Polar Music)
Batdance A oG] Dressed For Success AT I Feel The Earth Move "k
D e U7 ods i 95 O roskondtiny
2 Y A Pas Que Les Grands Qui Revent F 52 e B Dessine Moi 8 86 na. Love In An Elevator UKH
Melody- Ortando/Carrere (Arlante) Corrine Hermes- Pojydariindisc (Baxter Music) Aerosmith- Geffen (Swag Song Music)
“ Leave A Light On s B3 o Megamix g 87 E» You'll Never Stop Me Loving You B
Belinda Carlisle- Virgin (Future Furnicure/Virgin) Imagination. BMG Ariois (Red Bus Music) Sonia- Chrysaks (A 8oys Masic)
” If | Could Turn Back Time el I 7 S Name And Number wel 88 o | Just Don’t Have The Heart UKGBOA
Cher- Geffen (Reafsongs) Curiosity Killed The Cat- Mercury (Various) Cliff Richard- £ (Al Boys Music)
Marina o Miss You Much KGHEG Scandal L
2A - ‘ 55 = -
Rocco Granata & The Carnations. Carinal/ZYX Records (Nanada Music) Janet Jackson- A&M (Fiyte Tyme Music) Queen- Pariophone (Queen Music/EM| Music) ]
22 We Didn’t Start The Fire UkHE o ; Crossroads KGBHSD 90 » - What A Wonderful World ¢
Billy Joel- s (i Music) Tracy Chapman. Elekera (SBK Songs) Louis Armstrong- A&M (Harold Square Music)
23 Street Tuff KH » , LeanOn You e 9 o Mantra For A State Of Mind KE
z Double Trouble & The Rebel MC- Desire (Fiction Songs Limiced) Cliff Richard- £M/ (Warner Chappel) S'Express- Reythm King (Rhythm King Music)
Toy Soldiers CORSWFi Eternal Flame o m I Thank You &
24 7 Martika. CBS (Famous/Warner Chappel) 58 = Bangles- cas (Various) 92 Adeva- CooltemporChrysals (MCA Musi)
25 7 I Tell It Like It Is FGAGH 59 . Can’t Forget You il 93 @ 12 Puerto RiCO A
Don Johnspn- Epic (Ardmore/Beechwood EM) Sonia- Chrysafs (All Boys Music) Vaya Con Dios- BMG Ariols (Schoowaars)
2 6 s Je Te Survivrai ] 60 B, i Listening { 9 4 A Flamenco Turistico 4
Jean Pierre Francois- 8MG Ariols {Zone Music) David Hallyday- Scotti ros./Phonogram (Warner Chappel) Stefanie Werger- 8MG Ariola (Spiegel Music)
27 » 1 The Look AR 6' o » BackTo Life GACHG 95 i H;nc! On Your Heart 4
Roxette- Parfophone (jimmy Fun Music) Soul 1l Soul/Caron Wheeler- 10 Records/Virgin (Vingin Music) Kylie Minogue- WL (Al Boys Music)
French Kiss GAGH The Sensual World UKGH! o , Tarzan Mamma Mia 4
28 » 62 « ¢ Kim Larsen & Bellami i
Honesty 69- 8CM (PolyGram Music) Kate Bush- £M (Kae Bush Music) im Larsen & Bellami- Mediey (Casadida Publishing)
Sweet Surrender G Revival GChReGr! Be Free With Your Love o
29 2 63 509 ¢ ) 95 3 B )
Wet Wet Wet. Mercury (Chrysalis/Deprecious) Eurythmics- RCA/BMG (DNA/BMG Music) Spandau Ballet- cas (Reformation Pub. Co)
n Dancando Lambada FBCH 6 4 % o Vivala Mamma ! 98 s oo A Quoi Je Sers F
Kaoma- €8S (HMLO BVIBM Productions) Edoardo Bennato- Virgin (Cinquantacingue) Mylene Farmer- Polydor (Bertrand LePage/PolyGram)
- Room In Your Heart KHr 65 » - Love On A Mountain Top 4 99 « The Time Warp "
Living In A Box- Chrysalss (Empire/Chappell Music) Sinitta- fanfare (PolyGram Music) Damian- jive (R. O'Brien/Druidcrest)
CDa F Sealed With A Kiss art Sassaricando "
32 Bon con,em{ Ush (61 Musi) 66 = » Jason Donovan. P (Warmer Chappel, 100 m Rita Lee & Roberto Carvalho- 8 (Ed. Musical rasieira)
i UK = Urited Kingdom, G = Germany, F = France, Ch = Swiczerland, A = Austra, | ftaly, Sp = Spain, H = Holand,
33 n Poison s ! W_ant That Man wr B- Beu:‘m\. I 2 nd, Sw = Swaden, D = Do, N = Norwy,Fi = Frisn, Po =ppmu;a|," Gr < Grete.
Alice Cooper- Epic (SBK/Ezra/Desmobie/K & M) Debbie Harry- Chrysaii (Point Music) =
- ; CE)> = NEW ENTRY
Wishing On A Star o Les Nuits Sans Soleil g = FAST MOVERS m

Fresh 4 Featuring Lizz E-gg Records/Vingin (Warner Chappellt

Ivanov- tederman/Pathe (Carrere Music)

“We haven't got it. Try Marketing 6th. floor.”

= RE-ENTRY
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Vi

Mob |
C'Mon Ad Get My Love (London/UK) |
Norman Cook ‘

For Spacious Lies (Gof DiscsUK)

|

Loguillo Y Los Trogloditas
Queiro Un Camion (Hispavox)
La Trampa ‘

| T Echo De Menos i)

| chicass
Noches De Acapuco (PolyGram)
La Frontera
El Limite (olyGram)

A Quoi Je Sers 85 Love Is A Shield 80
s Nous Vivants 55 Lowe On AMounan Top ]
Al Nobody (Remix) 6 esng n
Back To Life g serery 50
sudance 17 Hanera For A Sate Of Mid i
Be Free With Your Love 95 Murina 19
It On The Boogie 4l ix 2
Blame It On The Rain 35 Mes You Much 52
€ Day 5 ed Emotions 3
Ctst Eeric 34 Pt And e s6
Can't Forget You 51 Nomero a7
Chersh @ oemc ‘Cav (Hear My Voe) o
Chocolste Box 3% ]
Coeur De Loup i ity [
rosroads 6 Poison 2
Das Omen (Tei 1) 4 Puerco Rico &
Desine Mol Pump Up The Jam 3
Don't Wanna Lose You 100 Revial 4
14 Ride On Time i
Dressed For Success 7 Here Waiing "
Eternal Fame. 53 Rock WiCha 9
Every Dy (1 Love You More) 38 Room In Your Heart 57
Flamenco Turistico 9 Seaied Wih A Kiss 54
French Kiss 7 Secret Ren al
B Semma 1.
Gir 'm Gonna Miss You 9 Sowing The Seeds Of Love 10
Goodbye Marlou 79 Steer Tulf 2

Hand On Your Heart 71 Summer Megami
Hariem Desire 38 Sweet Surrender 2
Healng Hands 58 Swing The Mood 2
1 Don't Want A Lover B2 Tarzan Mamma Mia 97
1 just Don'e Have The Heart 75 TellcLke ks 2
1 Need Your Lovin' 9% ' What | n
11 Could Turn Back Teme 7 Thesest 6
1 Only | Could S The Invsble Man 9
Innocer @ The Look 2,
g Mar Ula The Real Wid Houe 94
Jamais 99 The Rosd To Hell (Part 2) 86
Je Te Survvrs 20 The Time Warp 84
Joue Pas IS This One [l
Kisses On The Wing %0 Too My aroken Horss %
| 7
On You 2 Toy Soen ]
Leave A Light 4 Vi L Mamma 7

Ko
You Keep I¢ AllIn

rmany, austria
witZerland

’ David Hasselhoff
Fiying On The Wings Of (BMG Arola/Ger)
CC. Catch
8ig Time (Metroname/Ger)
Marianne Rosenberg
Ich Denk An Dich (BMG ArolyGer)
Ava
True Love (EM Electroly/Ger)
|
L

LM*A

scandinavia

I

| UIf Ludell

| Skiut Mej Med Din Kariekspl (EM1Swe) ‘
Dan & P
Fed Rock (Mediey/Den) ‘

\ Zemya Hamilton & Tommy Nilsson
Time (Sonet/Swe)
Lars HVG.

| Dansevise (Medey/Den)

|

icu L 1n |

] BREAKOUTS

NATIONAL HITS READY TO EXPLODE!

| Kaoma | | Luca Barbarossa
Dancando Lambada (CBS) | | Al DiLa" Del Muro (c)
Elsa Zucchero Fornaciari
Jamais Nous (GHBMG Ariols) | Diamante (Pojeor) |
| Alain Souchon Alice
Dandy (Virgin) I Sole Nella Pioggia (EM)
| Patricia Kaas Belen Thomas
' l Panama (BMG Ariok) |
|

’ Quand immy Dit (Poper)
2. LSk N 1
(R

THE RECORD
nerenrees s | | STATION

Luv’ ‘
Welcome To My Party (Dureco/Mol)

Mackenzie |
Chicago Trp (Mackenie/Be) ‘

STOCKHOLM

A DIVISION OF

Acrosmih 17 Michael Bolcon
Michael Jackson
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top

MEDIA

UNITED KINGDOM Thtswhallulﬁe Ride On Time gm;g/&om Miss You
GERMANY |Lmk Pump Up T jam [homicd
FRANCE - . [{ConiDE Lo [ ——
ITALY = i | Pzl st
SPAIN Lambad ) o i
HOLLAND &rﬂ:mn Miss You nl:mmbu.sda " Ommld
BELGIUM Tt e | g TheHoud o m Coud
SWEDEN e |t )

| DENMARK o fras e s [,

| NORWAY  [SwigTheMood = e

| FINLAND B e | Eloraparsta
IRELAND e o, e otn Bax

| SWITZERLAND | pemisie | i Toe oud e

| AUsTRIA fambai Y g Tt
| GREECE Pt |k obsgid
PORTUGAL amtety 'll‘ﬁr‘.’,;;“, |y

MUSIC

&

MEDIA

Iop

K |

ALBIL»MS IN

UNITED KINGDOM | Enicy Yoursei
GERMANY | Rorslyn Atir

jRANCE [t
ITALY Oro Incenso E Birra
SPAIN Descrne Domibal
HOLLAND St Dot W1,

| BELGIUM | Foreign Aflair
SWEDEN Forsien At
DENMARK M Syiog Kiog

| NORWAY BET
'FINLAND | Foreg At
IRELAND | iy Yoursi

| swiITZERLAND | Forele g fir
AUSTRIA | e

| GReECE Bl | Lambaca B
PORTUGAL %m‘

Crossroads Foreign Affair
oy g W, g .
Crossroads Halleluja
Ty oA | Wt (v
Batman - Soundtrack Southside
| P s o)
Crossroads Foreign Affair
| oy eun | o e
Raices A Por Ellos Que Son Pocos Y Cot
| i a5 oo ¥
| The Seeds OfLove lus. Rt Rl
s o fr Prorogan iV )
Crossroads De 10 Callecie
| oy vt i
We Too Are One Manmsknr Under Molnen
| Extmispcanig Ra et e
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Past met future on the Blossom stage where.
‘Andorson, Bruford, Wakeman ond Howe played
Yo packed house and no one lef unsatisfed.

Jon Andersan descended from the crowd,
simping o mediey of songs which included “Owner
5 Lonely Hoart.” “Time and a Word” and

o o ecouatm e |

Clop and “Mood for o Day. Keybaardist Rick k !

SioEoman, wearing & oned-down, long-tailed They pe I risen to the 1
o playod areworked verson of Madrigal eve PeTTOrm stunning yepgig 0 1€ 15k
0t qurhered agoin on stoge, induding drummer Several Yes, classcs, g o o>

Bill Bruford, 1o begin  concert that would tofal entitled “Themeg a future elassie,

ooty hree hours
B araop playaid 10 parfecton. They appeared
1o lint ploxt whhout i reheors
el loaked o nctural and pure:

oo befons He cpoke frugall,
soying oty hey were o pleased robe in

These four masters were able fo do somefhirig
it many reunion bands have failed o do. They:
brought a rece of aur post back fo us, and did it
well

By EAVAN MOORE
Specialto the Times Leader

B S

Itis A e of the

Wbt Fnad Jourmal SYRA

£ 1 their own right. Anderson s the distinctive-
s ounding vocalist who can resch the high

- - otes, Bruford i the percussionstany band,
SRR = would love to have; Waker: Jboard
o - \ihiz;and Howe is one of the inest guitarists

inthe world.

To top it ll off, the band recruited Tony
Levin o play bass. Levin is 2 highly regarded
bassist who has pleyed with several arists,

New York City Tribune

P
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TOUR-DATES

FEATURING 2,2 0CT0BER EDINBURGH, PLAVOUSE -

24,25 OCTOBER BIRMINGHAM, N.EC.

BROTHER OF MINE - ORDER OF THE UNIVERSE TotoMaR DRSS FoREt AN 2
E SORRER, = e oy =
6 NOVEMBER gmﬂm‘l‘l{tﬁ[‘l 23 NOVEMBER
8 NOVEMBER 0SLO, DRAMMENSHALLEN 24 NOVEMBER
9 NOVEMBER STOCKHOLM, ISSTADION 25 NOVEMBER
sy &M SRel B ol
Q‘ 7‘ 3 :g;g::[ﬂ MUNICH, SEDLMAYERHALLE
; VR s { R STUTTGART, SCHLEERHALLE 4 30 NOVEMBER
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fee hot 12,000

FRANKFURT, FESTHALLE

‘TOULOUSE, PALAIS DES SPORTS
BARCELONA, SPORTS PALACE
MADRID, SPORTS PALACE.

Tour sponsored by Cantineatal Airines



| IS THE GERMAN CONNECTION I

West Germany has long been acknowledged as a source of heavy
metal and hard rock product for the international market, but now
the country’s pop and dance producers are also finding wider

’ acceptance of their material, Music & Media talks to the key players in
\ the German music industry about the possibilities of cross-border
\, 9 ° exploitation on pages 32-36. On the home market, record companies
\ ‘ are looking for new ways of marketing product in a bid to extend their
LN consumer base beyond regular record buyers. We look at some of
THIS FALL \ ™~ t these campaigns on page 38. And on page 41, we turn the focus on
WE'RE G OI N G FO R THE TO P \‘»v,‘ a West Germany's radio stations: many are now breaking away from
S ™, standard top 40 programming to increase their audience share. But
W E S TE R N HAG E N - . what are the alternatives and who succeeds?
MADE NUMBER ONE IN A SINGLE JUMP. N
A Tl T 1 S S I
NOW THESE EXCITING ACTS .
LRSS O ST TR | LT
ARE HOT ON HIS HEELS: . ,

JULIANE WERDING

WEST GERMAN

HEINZ RUDOLF KUNZE Population: 6.1 million (316); LPs 188 (58.1; MCs 22 jor chains Satum, WOM, Landesgruppe der IFPI; DMV
R~y - e Households: 27 million (59.9); CDs 21 (39.2) Schaulandt, 2.000 limited reper-  (music publishers).
INGA Major Cities: Bonn (cap), West Total Music Sales 1988 (1987) - toire outlets, including major Broadeasti
e et e e e Berlin, Cologne, Dusseldorf, billions: DM 2.9,app£0.95(DM  department stores and app. 5.500 Radio: Public: 10 ARD members,
TONY BAEZ Essen, Frankfurt, Hamburg, 2.75, app £ 0.9) rack-jobbed outlets including RIAS, DLF, DW; Private: app.
R S— Hanover, Munich, Stuttgart Format Sales (1987) - millions:  supermarkets) 120
PRIVATE PRO PERTY EC Member: Yes Singles (DM 132, app £ 43); LPs * Copyright & Trade TV: Two public netwprks with 10

Currency: Mark (DM)

(DM 507, app £ 165); MCs (DM

Copyright Length: Phonogram

regional stations; 4 private

M AX VAT: 14% on records/tapes 347, app £ 113); CDs (DM 339,  producers 25 years; authors and  stations.’
o The Music Market Sales Awards:  app £ 110) composers 70 years after death Satellit: ESC 1, Intelsat V,
o B E A U H E A RT Albums/Singles - 250.000 units Blank Tape Sales: 95 million Tape Levy: Audio- DM 0.12 per Kopernikus, TV Sat2, Super, Sky,
‘ ) - %(;.ld, éoooo?lo “;‘/lllesdx plélinurnl units (1987) o ho:r; vrl‘dreg -DM %1’74 pzer (l)wur; ms, MTV, Smensgg;; o
e e e art Compilers: Media Control  Repertoire Share: 90% pop; 1 audio hardware - .50 per io Advertising: 20% of daily
! IT TAKE. s P RESIDE N Ts commissioned by Bundesverband  classic. Pop releases estimated at item; video hardware - DM 18.00  programme
- Der  Phonographischen  Wirt-  20-30% national; 70-80% inter- per item. TV Advertising: 120 minutes
| JOAL schaft (BPW) (sales & airplay). national Main Industry Organisations:  from Monday to Friday
| B e e Top 100 albi ingles published LP9%CD8MC GEMA (mechanical/performing Radio Sets: App. 26 million
weekly by Der Musikmarkt. 10 rights society); GVL  Television Licences: 25 million
wea Trade Deliveries First Half 1989 Retail Outlels: 9.0, (1500 ; " Cable 46 million
GERMANY (1988) - millions: Singles 17 specialised stores, including ma- BPW (record industry); Deutsche  (19% penetration)

‘ WEA MUSIK GMBH - NEUE MEDIEN UND ELEKTRONIKVERTRIEB - ARNDTSTR. 16 - D-2000 HAMBURG 76 - TEL 040/22 805-0 - TELEX: 040/214 831 WEA D - FAX: 040/22 805-287
© A WARNER COMMUNICATIONS COMPANY
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N THE GERMAN CONNECTION I

Making Inroads To The
International Market

The bid to develop national acts to international standards

by Robert Lyng.

The international pop and dance market has been dominated by

US and UK product for decades. Although artists like Nena and Falco

were able to score in these territories with individual titles, it has been

very difficult for continental European record companies to internationally
establish artists outside of the heavy metal and hard rock fields. However, this |
is changing. Not only are new territories opening up to Continental

product, but record companies are making a conscious effort to

develop national signings to international standards.
Music & Media talks to West German record companies about
their experiences in the international exploitation of artists.

erhaps the most difficult
market for West Germany’:
international ~ exploitation
and licensing managers to break
domestic product is the UK. ““The
h prefer their own product
and 1 do not expect that to
s Munich-based
B‘\‘[(: Ariola International Ex-
ploitation  Manager ~ Carsten
Heyn. “If the UK, as the alleged
home of pop music, did suddenly
open up, it would amount to a
declaration of bankruptcy of their
A&R policies!”
Nevertheless, Heyn has been

Milli Vanilli (BMG) - their Frank Farian-produced LP ‘All Or Nothing’

went triple platinum in the US

very successful in  placing
numerous Ariola and Hansa acts
in various foreign territories, in-
cluding the UK. BMG’s most
spectacular success has been Milli
Vanilli’s Frank Farian-produced
LP All Or Nothing, which has

gone triple platinum in the US.
Other international placings in-
clude: David Hasselhoff, whose
single Looking For Freedom
spent eight weeks at no. 1 in the
West German chart and is cur-

the US; ex-Manfred Mann singer
Chris Thompson; and the West
Berlin band Plan B, whose new
LP will be released on Arista in
the UK and on RCA in the US.
BMG also has The Boys From
Brazil, Eartha Kitt, Sabrina,
Dieter Bohlen’s Blue System,

K

| Fischer Z, World Stuff, and such
| Logic Records dance artists as
Off, 16 Bit, Rico Sparks and
Moses P.
At BMG Ariola in Hamburg,
Franz Von Auersperg, Head Of
A&R, and International Exploita-

tion Manager Kai Mahnke have
specialised in  internationally
breaking such hard rock acts as
Bonfire, Zed Yago and UDO.
Von Auersperg: “We have to
duelop acts in the home country

product in the UK in order to have
success in West Germany. The UK
is a difficult territory. That has
partially to do with a certain ar-
rogance toward foreign product,
but also with the media there!”

Von Auersperg says Mahnke's
current priorities include the
group Riff - “who have had a
great reaction in Australia where
they fit in with the Midnight Oil
kind of music” - Hamburg’s
Grace Kairos, the Icelandic fusion
pop group Mezzoforte, SO 36 and
anew discovery from West Berlin,
Chinchilla Green, who have
toured with the Silencers and
Animal Logic.

Von Auersperg: ‘‘We don’t have
the UK yet for most of these
groups, but that’s all right. You
have to pick your countries
‘slmlegicall_\ build success and
gain experience on other markets
before shooting for the UK or the
US

In its short history,

West Germany has exercised a

cautious A&R policy. However,

A&R Manager Joerg Eiben has

international hopes for two young

Hamburg-based singer/songwri-

ters, Tim and Michel Van Dyke.

Although it is still too early to
have gained international release
commitments for Tim’s Modern

| Guy LP, Eiben has achieved the
‘ ase of Van Dyke's self-titled
| Holland, the UK and

France. Eiben admits that expec-
‘ tationsweré not met in Holland
| or the UK. But he says Chrysall
| France is optimistic;

‘ @MANY

Baby Lay Your Hands On Me has
been promoted on video channel
M6 and the single has made the
playlist of leading FM network

Sandra (Virgin) - 11 European no. 1
hits and more than 20 million
is sold worldwide

a Z/emzrat of Frankfurt-

H the people she

deals with outside of West Ger-

| many are increasingly open to

German product, but that ter-
ritorial differences remain.

Zentgraf: “The UK is par-

ticularly difficult but with good

reason. The best-selling CBS

repertoire worldwide is now com-

ing from the UK’

Current licensings by such ar-

tists as (Munchener) Freiheit, Jen-

nifer Rush, OK, and I\‘[\slerinus

atno, 1in the West German 'ha
for nine weeks - head the list of
Zentgraf’s international achieve-
ments for CBS’ West German
repertoire.

| Zentgraf: “At first the CBS
people in the UK, and even here in

THE GERMAN CONNECTION
continues on page 34 B
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NN THE GERMAN CONNECTION I

THE GERMAN CONNECTION ‘
continued from page 32

West Germany, questioned the
release of Das Omen. The censors
tried to exercise their power. But if
the people in the street like the
product then we will sell records”
Zentgraf recognises the need
for initial success in West Ger-
many before other territories will
take notice. But she adds: “It also
depends on the season. In the
autumn there is always a flood of
priority releases, so many ter-
ritories  refuse  to  release
something with the argument that
they can’t promote it!”
Cologne-based EMI Electrola
boasts such West German

megastars as BAP - who have
toured much of the world - Klaus
Lage, Drafi Deutscher and the
Scorpions. But Managing Direc-
tor Helmut Fest says Herbert
Groenemeyer is the company’s
top priority. His latest LP,O, has
sold more than 1.5 million units
and Fest says an English-language
album has been released in
Canada and Australia, with the
US to follow soon.

EMI also reports a wide Euro-
pean acceptance of such diverse
artists as Howard Carpendale,
who s especially popular in the
Benelux countries, Adamo and
the Hugo Strasser Dance Band.
High hopes are also held for the
Gus Dudgeon-produced new-
comer Frank Ryan and various

artists on Darmstadt-based West-
side’s 88 label. Fest is also en-
thusiastic about MSG (McCauley
Schenker Group) and believes
their new album, Save Yourself,

worldwide
will be a record-breaker.
Fest: “We are convinced that

Ofra Haza (Teldec) - her latest LP ‘Desert Wind’ has been rel

|n the last five years, Dieter
Bohlen has become West Ger-
many’s most successful
songwriter and producer, He has
scored international success with
Modern Talking, CC Catch, Chris
Norman, Les McKeown and Blue
System, and attributes it to pick-
ing the right titles. “Basically, the
songs must be oriented to
teenagers with grooves they can
dance to!”

Bohlen is now establishing
himself as an international pro- |
ducer, with such artists as Taylor
Dayne, Barry Manilow, Engel-
bert, Sabrina and Dionne
Warwick.

Bohlen: “There is a chance for
West German songwriters on the
international market, but we had
| to sell 18 million records before
people started to realise it, and it
is still difficult’’

Meanwhile, he is enjoying chart
success under his own name - his |
latest Blue System single, Magic
Symphonie, is in the West Ger-
man top 10. And his album
Twilight is waiting for worldwide
release.

Frank Farian’s, triumph with
Boney M made him one of the
first West German producers to
conquer the world market. His
latest international success has
been with Milli Vanilli’s A/ Or
Nothing LP which went triple
platinum in the US and reached
no. 3 in the UK.

Farian: “After Milli Vanilli in-
ternational record companies will
certainly watch European product

by Robert Lyng

more closely. But if new acts don’t
turn out to be enormous suc-
cesses, they will classify them as
‘one-hit wonders!”

He continues: ““I keep up with
what is happening in the US top
30 and I pay attention to which
rhythms are popular in the discos.
T use them as a base and interpret
them in my own way”

Farian is currently producing
three new acts - John Davis, Que,
and an as yet un-named girl duo -
who are all scheduled for release
on his own IMP label, distributed
by PolyGram.

At the Frankfurt-based Logic
label, Luca Anzilotti and Michael
Muenzing have developed one of
Europe’s most successful outlets
of hi-tech disco music.

Anzilotti: “Our music has

nothing to do with radio. We have
all been DJs and we test all of our
material in discos. So, it is irrele-
vant whether a record is for the
UK, the US or West Germany. We
orient ourselves to the dance
floor”
With Off’s Electric Salsa, the
production team had a four
million seller. The new Off single,
Hip Hop Reggae, was sold out in
the company’s independent
distribution system within two
days.

““First we test product through
a small distributor who specialises
in stores catering to club DJs. If it
sells well there, we pass it on to
BMG Ariola Munich;’ Anzilotti
explains.

BMGs interest is clear: Jim

International Exploitation - The Producers

Powers, A&R Director for BMG
International, has visited the
Logic team, and RCA US Presi-
dent Bob Buziak has discussed in-
ternational marketing Te-
quirements for Logic acts - such
as Rico Sparks, Moses P and 16
Bit - with BMG Ariola.

At Darmstadt-based Westside,
experience with  international
licensing began three years ago
when it successfully exported pro-
duct by the techno group Moskwa
TV to the US. Westside’s Horst
Vay says the label then licensed
two acts - MCL and Voyou - to a
small label in Dallas, Texas. Both
titles went into the dance chart
top 20.

Camouflage, who have gone on
to international acclaim, and OK,
who had one of Europe’s best sell-
ing singles last year, were also
discovered by the Westside team.
Last year, Westside founded the
88 label with EMI Electrola.

Vay: ““The second release on 88
is the group Oh Well with the
Peter Green classic Oh Well. 1t
was released in the US on Capitol
and has gone into the dance
charts. That success drew the at-
tention of the UK. Now EMI UK
has high expectations because it
was recently no. 1 in Record Mir-
ror’s dance chart - as an import!”’
Currently, the single is at no. 42 in
the UK charts and no. 32 in the
European Airplay Top 50.

Other Westside artists released
in the US include Deborah Sasson
and Celebrate The Nun. (]

|

continental Europe should not be
considered as the poor cousin of
the music world. There are many
promising acts which, if given the
opportunity, could break through

leased

language and cultural barriers to
become stars in non-European
territories!”

WEA has scored well in both
Europe and the UK with such ar-
tists as Peter Schilling, Alphaville,
Klaus Doldinger’s Passport, Nino
De Angelo and Edelweiss. Their
single Bring Me Edelweiss proved
to be one of this year’s big-selling
12s in the US and reached no. 4
in the Eurochart Hot 100 Singles.

WEA is now about to launch a
number of new products in these
major territories. WEA Deputy
Managing Director Gerd Geb-
hardt believes it is getting easier to
break German acts on the interna-
tional market. ‘“There is definitely
a more positive response interna-
tionally, particularly within our
own companies, to German
product.

““The world market is open to
us if we have the right artists. We
are no longer interested in only
producing one-hit wonders. Our
main concern is to introduce acts
with long-term worldwide poten-
tial?”

WEA is keen to promote Inge
Humpe in the UK but the artist
has had to change her name. “In-
ge’s family name sounds funny to
English ears so we felt it best, with
the artist’s consent, to change her
name to just Inge}” says Gebhardt.
““We will also release a single by
Lori ‘Bonni¢’ Bianco in the US
next year on Atlantic?’

For Metronome, Promotion
Manager Ulla Hoppe, gaining
releases in any territory depends
on three factors. ““You must first
have excellent product. It doesn’t
have to be a smash hit but it cer-
tainly helps if you can show West
German chart success. Secondly,
you have to build a strong basis of

THE GERMAN CONNECTION
continues on page 36
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| THE GERMAN CONNECTION
continued from page 34 I

communication with your part-
ners in foreign territories. It is im-
portant to meet them face-to-face
and to channel as much informa-
tion to them as possible. Thirdly,
you have to acknowledge the in-
dividual needs of your partner
and the demands of their market.’

This philosophy has paid off
with such artists as Camouflage,
whose first single, The Great
Commandment, made it twice to
no. 1in the Billboard dance chart.
‘The group’s second LP, Methods
OFf Silence, is being released in 26
territories  including  Japan,
Canada and the US, where it is on
the Atlantic label.

Disco star Fancy has also
scored numerous gold records in
Spain and Scandinavia. Other
Metronome priorities include new
LPs by Italian singer/actress
Milva, CC Catch, whose
popularity in Europe and Scan-
dinavia is already confirmed, and
Tony Carey whose recent TV
soundtrack single Room With A

jiew sold over 220.000 copies.

is new single I Feel Good,
scheduled  for release on
November 9, will be featured

stresses the need for quality pro-
duct and success in the home ter-
ritory. “A chart position is the
trump card but good sales and
media response can also help,
even if a product does not enter
the charts””

Heading Schlodtmann’s licens-
ing list are Hamburg’s Jeremy
Days, who have been successful in
all European territories and
Japan, and Philip Boa & The
Voodoo Club. After gaining
underground noteriety in the UK,
they have been successfully releas-
ed in all of Europe (including the
UK), Scandinavia, the Far East,
Japan and Australia.

The newest priorities are Nikka
Costa, the daughter of Don
Costa, and ex-Smokey Chris Nor-
man. Costa - who was a child star
in the UK, southern Europe and
Latin America - has a new LP,
Here I Am Yes It’s Me, scheduled
for release this month.

Polydor West Germany has
also synchronised the LP in
Spanish for the South American
market. Chris Norman, who
made his international comeback
under the auspices of Dieter
Bohlen, has also signed to
Polydor West Germany for a new
LP, Break The Ice, which he pro-
duced himself in U2’s studio in

)
Camouflage (Metronome) - their second LR ‘Methods Of Silence’, is being
released in 26 territories”

in the December instalment of the
popular ‘Tatort’ TV series. An
LP, For You, is scheduled for
simultaneous release.

Like her PolyGram colleague,
Polydor’s Polly Schlodtmann

Dublin.

At Phonogram in Cologne,
Astrid Selley reports that she has
encountered foreign A&R people
who actually want to discover and
break foreign acts. “When I was a

product manager and I had a | wasmassive TV presence and over
foreign group that I really liked, I [ 100 airplays per week. It spent 20
did not treat it like a foreign sign- | ‘weeks in the charts, with eight
ing. I wanted to play a role in | weeks at no. 1. Avalanche have
establishing the group. It is good | now sold over 600.000 singles in
to see other people thinking like | France?
that” The duo have since charted in
Acasein point is Stefan Klein’s | other ~ European  countries.
new group Mona Lisa Overdrive. | Dietrich: “We have commitments
Scandinavia, the Bemelux and | from almost all territories to
other European territories agreed | release Avalanche’s album this
to release them from the very | month!’

Bonfire (BMG) - special attention from BMG’s Hamburg team

beginning. Japan will follow in For the London Boys, it took
November. the help of Pete Waterman to
Sell “They were 1mpressed move WEA UK. The result - the
by the names of the guest m single Requiem made the top 5 in
cians, but many were also in- | the UK.
terested in breaking a new quality Anja Venghaus, who is respon-
group, especially Norway.” sible for international licensing at
With Yello and Doro well | Virgin West Germany, highlights
established on the international | the success of Sandra. ‘“She has
market, Selley can now concen- | had 11 European no. 1 hits and
trate on such artists as the Rain- | has sold over 20 million records
birds, Can and Nina Hagen, | worldwide, from Turkey to South
whose new LP is released in all of | America. I don’t think there is a
Europe. The UK and Japan | country where her product is not
follow in October, the US next | on the market)”
year. | Sandra is currently on a three-
Teldec’s International Licens- | week promotional trip in the US.
ing & Marketing Manager, Gerd | But not all of the territories have
Dietrich, did not have the pro- | responded so well. Venghaus:
blem of strategically choosing | “‘France is an important market
countries when it came to the | and we must co-ordinate releases
release of Ofra Haza’s latest LP, | to avoid flooding it with imports.
Desert Wind. After the initial success in the UK
Produced by Arif Mardin, the | - with the Pete Waterman remix of
album has been released | Everlasting Love which went into
worldwide. In the US it appears | the 40s in the charts - very little
on Sire and in Japan on Warner | happened. I suppose that has to
Pioneer. “There you see the ad- | do with the UK radio format?’
vantage of being part of an inter- Venghaus’ other major na-
national company,” Dietrich | tional signing are the Toten
notes. Hosen. “T have to sell the Toten
He adds that Avalanche, who | Hosen as a “fun punk” band
have made a big impact on the | abroad. But people have to see
French market, and the London | them live. Despite the Toten
Boys, who first had to chart inthe | Hosen’s numerous  concerts
UK, were not as easy to place as | abroad, including Denmark and
Haza. Moscow, record sales have been
Dietrich:  “Avalanche’s first | slow. After seeing a clip from
single, Johnny Johnny Come | Moscow, even Spain agreed to
Home, was a flop at first but I | release the Toten Hosen!* ]
kept at it. I made a new presenta-
tion cassette and somebody in
France liked it and decided to || THE GERMAN CONNECTION
release it. All of a sudden there | | <oninues on page 38
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UTE LEMPER
CRIMES OF THE HEART

The girl and the star -
her most personal album.
Stunning - moving - emotive.

ULRICH TUKUR
TANZPALAST
The aicd young actoc

spins his yarns in 20’s and

30's style. Welcome
to the Tanzpalast.

NENA
WUNDER GESCHEH'N

Her first solo album. Produced by
Phil Carmen and Walter Keiser.
In the drunkenness of love ..
miracles happen. .

START THE NEW DECADE

WITH CBS GERMANY
s LE el

. =t |
| PR o
| HOFAANN

STILLE
Ve

PETER HOFMANN
STILLE NACHT
The unmistakable
voicesings all the wonderful
Christrmas songs.

&)
“JENNIFER RUSH
WING OF DESIRE
Jenaifees fifth. Prodiced by
hil mone, Mike Powell and
Chris Neil. Great songs
Ateat vocal performance.

MYSTERIOUS ART
OMEN - THE STORY
“The Omen Part 1" held the German
No,1spot for 9 weeks. Bewareof

‘ma. The Omen 2" and
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The Search For New Marketing Techniques

West German record companies target new audiences

by Philpp Roser

West Germany - Europe’s largest album market - is
flooded with releases, forcing record companies to
continually develop new and innovative ways to reach
a wider audience. Because the regular record buying
public, which is estimated at 10% of the population, is
already saturated, marketing managers are
increasingly focusing their attention on the 90% who
buy few or no records. And to reach these people,
companies are creating a presence in unusual places.

ne of the most innovative

marketing schemes

comes from PolyGram’s
Karussell label. It has joined
forces with the German railways
(DB), and both parties hope to
benefit from an image transfer.

Karussell ~ Senior ~ Product
Manager, Michael Schneider, says
DB is using the campaign, which
was launched in June when the
summer train schedule went into
effect, to musically underline its
‘Erlebnisreise Bahn® (Experience
A Train Journey) campaign.

On all Intercity (IC) trains run-
ning between Hamburg and
Munich, passengers can buy any
of 26 Karussell MCs featuring a
variety of PolyGram artists, in-
cluding James Last, Roy Black,
Udo Lindenberg and Elton John.
They can also rent or buy a
Philips walkman, which are also
stocked on the train.

Attention to the campaign is
gained by loudspeaker an-
nouncements, posters and adver-
tising on train schedules and
menus. Next year the programme,
which will be expanded to include
CDs, will also spread to IC and
EC trains on other heavily travell-
ed stretches.

“We do not expect spectacular
sales results)’ Schneider admits,
“but it is a fantastic way to reach
a lot of people and to introduce
them to PolyGram artists!’

The project will receive extra
publicity next spring when DB
launches a radio and TV advertis-
ing campaign. It will refer to the
‘Intercity Hits Fuer Unterwegs’
(IC Travelling Hits), plus releases
especially compiled by PolyGram
and DB.

Launched three-and-a-half years
ago in West Germany, Switzer-
land and Austria, BMG’s low-
price label Ariola Express has also
established a presence in unex-
pected places. Director Rolf

Lerschmacher - who is also
Managing Director of Miller In-
ternational, an affiliated com-
pany - says Ariola Express offers
music to “‘the broadest possible
audience”.

Re-exploiting Ariola repertoire,
Ariola Express MCs are priced at
DM 7.95 (app. £ 2.60, while CDs
are sold for DM 15.95. MCs and
CDs are distributed to kiosks at
train stations and airports, toy
and photo shops, drugstores, and
such speciality stores such as the
Media Markt chain,

Udo Lindenberg - featured on a
Karussell MC available on Intercity
trains

Lerschmacher says the strategy
has been successful: in 1988, 5.5
million MCs and 1 million CDs
were sold, making Ariola Express
the “absolute market leader” in
the low price area. The success
prompted BMG Ariola Holland
to begin a similar programme last
April.

Phonogram is also forging new
paths to new audiences. Because
hard rock is virtually ignored by
‘West German radio, the Cologne-
based  PolyGram  subsidiary
decided to feature the Def Lep-
pard single, Pour Some Sugar On
Me, in a 30-second radio adver-
tisement. It consisted of only the
music and a single sentence: “The
new single from Def Leppard”.

Phonogram Marketing Mana-
ger Juergen Wockert says the cam-
paign not only boosted sales of
the single, but also pushed the
Hysteria LP back into the chart at
no. 37 - more than a year after its

release and initial chart success.

Phonogram has also scored
well with Dire Straits’ back
catalogue. At the beginning of
this year it launched a TV and
radio advertising campaign to
promote special offers on back
catalogue from a range of artists.
Wockert reports that an addi-
tional DM 1 million (app. £
326.000) turnover was achieved
with Dire Straits product alone.

To exploit this success, Phono-
gram then had 300 special racks
built for DM 300 each, which
were stocked with 300 soundcar-
riers of Dire Straits’ product
They were then offered for sale to
primarily large retail chain
outlets, such as Massa and Huma,
which usually only stock low-
price product. When the Dire
Straits LPs and CDs were sold,
the stores were allowed to keep the
racks, and use them for any pro-
duct they wished.

Wockert says the result was yet
another DM 1 million in turnover.
““It reached a whole new category
of consumers for us!”

Phonogram Product Manager
Kay Scepanik is less enthusiastic
about a campaign he launched for

| Schulz. A pre-release cassette of

Marius  Mueller-Westernhagen
LP, Halleluja. Together with the
Karstadt department store chain,
it ran an extensive radio spot cam-

Marius  Mueller-Westernhagen -
WEA says its campaign with the
Karstadi department store chain
helped push his LP to no. 1

paign with the slogan ‘Marius
MuellerWesternhagen... at Karstadt’

WEA Senior Product Manager
Rainer Fokke says his company

| paid for the campaign, while

Karstadt made a larger than nor-

| mal order for the LP, which it pro-

the single Born To Be Bloed, |

which was sent to specialist jour-
nalists and radio programmers
with no further information, fail-
ed to arouse much interest.
Scepanik then decided to include
the clip of the track on the Muvi
video  cassette, which s
distributed to various discos,
record stores and music cafes.

The video, which was accom-
panied by a poster, ran for 14 days
in over 400 discos. Phonogram
also distributed 50.000 stickers,
and launched a nationwide con-
test for the best “Schulz sayings™.
Within a month 300 entries were
received. The video was then
shown on the large screens at such
record and video retailers as the
‘WOM chain.

Scepanik: “‘Although the single
was able to jump into the charts in
Scandinavia, the success was not
what we had anticipated. In West
Germany, some elements of the
campaign were not in effect at the
right time!’

WEA sought out a powerful
partner to help market the new

moted with extensive in-store

| decorations. Fokke believes the

project helped push Halleluja to
no. | in the album chart

WEA also teamed up with
Karstadt to promote LPs by Enya

| and Tanita Tikaram, when they

were already selling well. Fokke
says the promotion provided the
“‘icing on the cake”.

Although WEA has opted to
market its back catalogue
primarily through large posters,
which Fokke says are displayed
throughout the country at inter-
vals, the company also uses
cinema advertising.

Fokke: “‘Running a spot in the
cinemas brings more results than
a second print campaign, because
people can see and hear the pro-
duct, and we can be more accurate
in hitting our target group.
Because this medium is especially
good for reaching adults, we ran
extensive cinema advertising for
Fleetwood Mac’s Tango In The
Night LP, in conjunction with a
radio campaign. The results were
very satisfying”

THE GERMAN CONNECTION
| continues on page 41 b
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Regional Radios Increase Musical Mix

by Volker Schnurrbusch

The West German radio
market is extremely
varied. In some areas, like
North Rhine-Westphalia in
the centre of the country,
the situation is bleak with
limited programming and
restricted opportunities.
In others, such as the
north and south, stations
have grown rapidly with
several using carefully
planned formatting

to attract millions

of listeners.

he most popular stations

usually offer audiences a

combined top 40/AC for-
mat; these include Antenne
Bayern and ffn and the innovative
city broadcasters of Radio Ham-
burg, Radio 100.6 and Radio
Gong.

The largest potential audience
is available to Antenne Bayern,
with 11 million people inhabiting
Bavaria, its target state. Backed by
the state’s newspaper publishers
and media companies, Amenne

‘While top 40 formatted stations
are still predominantly West Ger-
many’s most popular broad-
casters there is a great deal of
variety to be found in many of the
regions. Throughout the country,
each of the 10 public broadcasters
has at least one channel targetted
at the 40 plus age group.

These stations generally present
an MOR, oldies and German
schlager mix. This has been the
‘WDR 4’ formula and it has been
so successful for the Cologne-
based Westdeutscher Rundfunk’s
fourth channel that it has now
also been adopted by the
Hessischer Rundfunk (HR) in

Arabella’s Head of Staff, Jan-
Michael Meinke, believes his
MOR/schlager format is working
well. The station relies heavily on
national MOR artists and on
material from the 50s. It also con-
centrates about 15% of its output
on Bavarian folk and about 20%
of airtime consists of instrumen-
tals from composers like Bert
Kaempfert, James Last and Man-
tovani.

“With our new concept, we
could surpass our rival, Radio
Charivari,” claims Meinke. “‘Re-
cent survey results show that to-
day, 50% of Munich’s radio

listeners know our station. That

Bayern, through its P
Director Mike Haas, provides a
blend of oldies and current hits.

In Lower Saxony, ffn regularly
attracts 500.000 listeners to its AC
and news format. Initial poor
figures, when the station began in
1987, led the station away from
offering alternative music pro-
gramming towards its current,
more mainstream, policy.

Programming  Director ~ at
Radio Hamburg, Rainer Cabanis,
who joined the station after a
spell at West Germany’s most im-
aginative state-run station, SWF
3, brought a combination of hits
from ‘yesterday, today and tomor-
row’ to RHH. Three years later,
Radio Hamburg looks set to pass
public pop station NDR 2 as the
leader in this lucrative local
market.

A similar  situation  has
developed in West Berlin where
the top 40-based Radio 100.6 is
challenging for dominance with
the state-financed RIAS 2. But in
Munich the most successful
private is still well behind the
area’s leading public broadcaster,
BR 3. Radio Gong is well ahead
of competing privates, however,
with its strong local emphasis and
chart/AC formatting being well-
received.
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Hessen.

Non-top 40 formats, according
to the recent Infratest market
analysis, have also attracted in-

creased audiences for Bayerischer |
Rundfunk (BR), Suddeutscher |

Rundfunk (SDR), Norddeutscher
Rundfunk (NDR) and Sender
Freies Berlin (SFB).

One private station to attempt

similar programming is Radio |
| vented a new format for Germany,

Arabella, the former Radio M1.
The Munich-based company
began aiming at an older listening
audience last May and already it
has become the area’s most listen-
ed to station among the 35-64 age
group.

Nuremberg
o

<
Murich

|

figure is increasing on a daily

basis!”

Mannheim’s Radio  Regen-
bogen, one of the most successful
privates in the Southwest, is a sta-
tion with a strong bias towards
German pop. ‘“Twenty per cent of
our programming is filled by na-
tional product;” says Markus
Wahl, Regenbogen’s Head of
Music. “Besides that, we have in-

which we call ‘European Pop’.
This involves us including at least
one title from France, Spain or
Ttaly per hour. We do not rely ex-
clusively on the British, American
or even German charts in making

up our playlists because we run a
mixture of ‘Goldies’ and new
releases, that have yet to enter the
charts?”

Radio Regenbogen is aimed at
an audience aged under 50. Wahl
claims this emphasis on European
product resulted in Radio Regen-
bogen being one of the first sta-
tion’s in West Germany to
discover the Lambada single.

West Germany’s first private
for the north, RSH, began in
1986. Careful market research has

. persuaded programmers that the
area’s social profile suggests that
the 4.5 million potential listeners
prefer a ‘Gold’ format which of-
fers national and international
all-time favourites.

Its new Head Of Music, Martin
Schwebel, formerly of Radio
Regenbogen, does not believe in a
fixed share of German titles,
preferring to include them on
merit. Nevertheless, RSH tends
toward schlager, oldies and MOR,
because of its primarily rural au-

| dience.

| A 50% programme share for
oldies is what is offered by sta-

tions in Baden Wurttemberg, in-
cluding Radio 7 Victoria, Radio

Ladies First and Welle Fidelitas.

Thomas Zimmer, Music Pro-
grammer at Fidelitas admits to
targetting listeners in their 30s.
“We do this) he says, “by
avoiding rough spots and sharp
edges in the playlist. With us, Ger-
man titles are featured more fre-
quently during the morning hours
than in the rest of the day”

Unlike the rural stations, city
channels like Radio 107 and OK
Radio in Hamburg, and Radio
100 in West Berlin can rely on the
more varied tastes of their au-
diences. Most run an AC format.

Peter Steppich, Head Of Music
at Radio 107: “We: are not a
specialis station, but cover a wide
range of styles. We try to keep a
strong black-music influence in
our selection, and we also feature
lots of album tracks!”

Bea Nothnagel, Radio 100’s
Head Of Music, concedes that she
has had to change her station’s
playlist considerably to include
chart-based material, in light of
the stiff competition offered by
such pop stations as RIAS 2,
Radio 100.6 and Sender Freies
Berlin-(SFB 2). |
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A&M

The Carpenters - Lovelines - Oct 30
BMG/RCA

Wax - 100.000 In Fresh Notes - Nov 6
Painted Word - Loveffe - Nov 6
BMG Music Int
Furniture - Food, Sex & Parancia - Nov 6
Dionne Warwick - Gretest His - Nov 6.
Lisa Stansfield - Lia Sanshed - Nov /3
Kenny G - Lies - Nov 13

CBS
Psychedelic Furs - Book Of Days -Nov 6
CBS Int

The Hooters - Zig Zag - Oct 30
Cock Robin - First Love Last Rights -
Oct 30

Luther Vandross - Best Of - Oct 30
Eddie Money - The Sound Of Money -
Nov 13

Chrysalis

Freddie Starr - After The Laughter -
Nov

Sonia - tha - Nov 13
Gilbert O’Sullivan - in The Key Of G

-Nov 13
Various - After The Hurricane - Nov 13

EMI
The Smithereens - Eleven - Nov 6

The Gap Band - The Round Fip - Nov 13
Scorplons - Best Of... Rockers & Ballads

-Nov 20

Whitesnake - Sip Of The Tongue - Nov 20
CﬂslnBoou Kicked And Klawed -
Island

wlunwm.r:omropdm,«s

sulwmum st il
Various - Machine Gun
Young MC - sm.cwmw.. -t

Jive

DJ Jazzy Joff & The Fresh Prince -
In This Comer - Nov 6
Yanesma Bell Armstrong - Wondertd
Oe - Nov 1.

The Men They Couldn't Hang -
Best Of - Nov 20

Liz Torres - tha - Nov 27

London

Jimmy Somerville - Read My Lips -
Nov 6

Varlous - Massie Volume 3 - Nov 13

Various - House Sound Of London
Volume 5 - Nov 27

MCA

James JT Taylor - Master Of The
Groove - Nov 6

Cactus World News - No Shelter - Nov 6
Bobby Brown - Dance ¥ Know It - Nov 13

Ph 8!

Mark Knopfler - Last Exit To Brooklyn - Nov 6
Vitamin Z - Sharp Stone Rain - Nov 6
Status Quo - Perfect Remedy - Nov 13
Polydor

Level 42 - Level Best - Nov 6

The Creatures -

Little Angels - DoanuyForNe -tha
Ierryl.eel.ewk cmruorm
Fatboys - On

Urbaoy e - ;-msa/ne
Township -
James Brown - Roots Of The Revolu-
tion - tha

Virgin
Pandora's Box - Original Sin - Nov 6
Roy Orbison - A Biack & White Nigh -
Nov 13

Lenny Kravitz - Let Love Rule - Nov 13
Various - Teutonic Beats - Nov 13
UB40 - Labour Of Love Vohume 2- Nov 27

WEA

Chris Rea - The Road To Hell - Nov 6
Bhundu Boys - Pamberi - Nov 6
1an Dury - OST Apples - Nov 6
WEA Int

Phil Collins - But Seriously... - Nov 20
Jungle Brothers - tba - Nov 20

WEST GERMANY

BMG Ariola Mumch
Christof Bruske - Die Nacht Langen
Messer - Oct 30

Franz Benton - Carry On - Nov |
Charlie Antolini - A Swinging Aftair -
Nové

CBS

Jennifer Rush - Wings Of Desre - Nov 6
Munchener Freihet-Apor Mond -
Nov 27

EMI

OST - Schnelle Gerd - Nov |
The Running Wild - Death Or Glory -
Nov 6
Celebrate The Nun - Meanwhite -
Nové

Hansa

Boney M- Greatest His - Oct 30
Tangerine Dream - tha - Nov 27
Intercord

Roger Whittaker - Stimme Fur
Milionen - Oct 30

Roger Whittaker - Festlche Weihnacht
~Nov 13

Metronome

Shari Belafonte - Shari - Nov 6
CC Catch - Hear What I Say - Nov 6
Fancy - Al My Loving - Nov 13
Tony Carey - For You - Nov 27

Mike Kruger - Usuaua - Oct 30

Polydor

James Last - In Concert - Oct 30
Nikka Costa - Here | Am... Yes Its Me
~Nové

Teldec
Avalanche - Avalanche - Nov 6
Roy Black - tha - Nov 6

WEA
Heinz Rudolf Kunze - Gute
Untertaltung - Nov

Thomas Kisser - Premiere - Nov 27
FRANCE

Barclay
Roe - Roe - tha
Mariejose Alie - Gaouie - Nov26
Certain General - tha -
BMG
Sylvie Marechal - Enzo Enzo - tha
Indochine - tha - tha
Bachelet - tha - tha
CBS

- cba - Nov 13
Clnnlli Blue Rondo - Nov 13
Desireless - Francois - Oct 30
Sirima - A Part Of Me - Oct 30
EMI
Gerard Manset - Matrice - Nov 6
Blues Trottoir - Histoires Courtes -
Nov 13
Polydor
La Revolution Francaise - tba - tha
Edie Mitchell - La Londres - tha
Veronique Riviere - kroniue R -t
Trema
Michel Sardou - Michel Sardou - Nov 20
Michel Delpeche - Best Of - Nov 3
Macias - Live - Nov 15
Virgin
Etienne Daho - Live £d - Nov 13
WEA
Linda Williams - Traces - Nov 20
Michel Jonasz b«sts:u««oe
Michel

Nurmhmrd - Je Suis Un Grand
Sentimental - Nov 20

BELGIUM
Antler/Subway

Sigmund Und Sein Freund - Love
Lust Leave - tba

Snowy Red - The Beat /s Over - tha
Poesie Noire - Love /s Colder Than
Death -

The Klinik - lmited edition box - tha
The Popgun - Popgun - Nov |

EMI

Adamo - C'Est Ma Vie (re-release) - tba
Phonogram
‘Wammes Van De Vekde - Het Beste Van..
- Noré

Zief Vanuytsel - Het Beste Van...- Nov 6
Louis Neefs - Het Beste Van... - Nov 6
Jimmy Frey - De Groorse Successen - Nov 6

SWEDEN
BMG/Record Station
Fra Lippo Lippi - The Colour Album -

EMI

Anne-Lie Ryde - Melan Ljus & Morker - tha
UIf Lundell - Utanfor Murarna - tha
Sven-Bertil Taube - Tango - tha

NEW ALBUM RELEASES

PolyGram
Povel Ramel & Hans Alfredson -
Tingel Tangel - tha

Sonet
Various Artists - Rock Box - Nov |
Suzzies Orkester - -Nov8

HOLLAND
BMG Ariola

Nederlands Kindertheater - Tien is
Te Veel - Nov 6

cBS

Thijs Van Leer - Introgpection The
Collction - Nov 6

Dureco

Carl Linger - Carl Linger - tba

EMI

Rob De Nis - Compleet - tha
Phonogram

Kinderen Voor Kinderen - Deel 10- Nov 3
BZN - Bels Of Christmas - Nov 17
Laurens Van Rooyen - Serenata - Nov 17
Polydor

Berkland - Caravan - Nov 20
Herman Van Veen - 5 CD Gift Box -
Nov 20

ITALY

Baby
Rondo Veneziano - Masquerade - Nov 13
CBS
Fiorella Manoia - Di Vento ¥ Di Terro
- Nov 20

DDD

Enzo Jannacci - Live - Nov 6
Santo - Grande Temi Da Fime E Alri
Successi - Oct 28

EMI

Pino Danlele - Mascatone Latno - Nov 13
Franco Battiato - Gubbe Rosse - Nov 7
Phonogram

Denovo - Venuti Dalle Madonie A Cer-
car Carbone - tha

Polydor
Lisa Hunt - A Lie Piece Of Magc - tha
WEA

Massimo Ranieri - Un Giorno
Belissimo - Nov 20

SPAIN

CBS

Luis Cobos - tba - tha
Duo Dinamico - ths - tha
Carlos Cano - tba - tha

DRO
Los Flechazos - tba - tha

Gaza
Combays - tha - Nov 16
Marinos - tba - Nov 30

WEA

El Golpe - Espias En fis Suenos - Nov 15
1ba = 10 be announced

MUSIC & MEDIA - October 28, 1989

AmericanRadi

besoly

}
|
LHistorvACom

Proud to be on-air with these

German Stations:

RADIO RPR

RADIO GONG 2000

RADIO GONG NURNBERG
RADIO GONG DONAUSPATZ
RADIO GONG MAINLAND
RADIO PRIMAVERA

RADIO LINDAU

RADIO PASSAU

RADIO NORDSCHWABEN
RADIO SESSION ‘
FUN BOY RADIO

SEEFUNK RADIO BODENSEE
RADIO FANTASY

RADIO IND FM
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PROMISING ACTS

WORTH WATCHING

ANEW MUSIC
& MEDIA INFO
SERVICE FOR
ACTIVE

1 Debutdr Sows 1 Grace } K
s + Voo 1 Lt b6

o Mt 184

WHOT TIPS
EVERY 2 WEEKS
ON CASSETTE.
CALL GARY
SMITHFOR
ALLINFO,
AMSTERDAM

(0120 - 6628483

Lola

Contact:Ce

End Of The Rainbow (Collsion/West Germany).
si :49.40.

rank Le

A startling song from one of the most exciting LPs by an unknown
artist ever to arrive in this office. A huge talent with the voice of an
angel and a serious song-writing ability. Licence and sub-
publishing free except West Germany, Austria and Switzerland.

Mary Goes Round

Mary Sleeps Alone (Lively Art/France).
Contact:New Rose/Patrick Mathe/
tel:33.1.49600099/fax:49600505/t1x:261420
Dark, moody, melodic pop reminiscent of Joy
Division or Echo & The Bunnymen. This band
are one of the leading lights of the ‘Touching
Pop’ movement along with Little Nemo and
Asylum Party. Licence and sub-publishi

Bianca Ciccu

Girls (ITM/West Germany).
Contact:/TM/Sabine Schiwek/
tel:49.202.309284/fax:316552/tix.85928282

A new young pop/jazz band featuring the
vocal talents of Bianca Ciccu and guest ap-
pearances by Randy Brecker on trumpet and
Frank Kirchner from Herbert Groenemeyer’s
band on isti but com-

free except France.

Mike Gyamfi & Sankofa

Anopa Hema (AIPP/Holland).
Contact:Portland/jose Salvador/
tel:31.20.245930/f2x:209253

The new sound of Africa is hi-tec hi-life - the
same rhythm and feel - but a late 80s ap-
proach. An artist with a growing reputation as
a prime exponent of this genre. Licence and
sub-publishing free except the Benelux.

The Gift

Three Kings (Colision/West Germany).
Contact:Collision/Frank Ludtke/
tel:49.40.3909891/fax:4911086

Striking rhythm patterns and a blanket of
warm guitars are this track’s most typical
features. These ingredients make for a most
intriguing and addictive record, ready to put
this intelligent West German four-piece right
into the international music scene. Licence
and sub-publishing free except West Germany,
Austria and Switzerland.

Skafly

Skaman Is Alive (New Beat/Belgium).
Contact:US Import/Frie Pascual
tel:32.3.2320429/fax:2262030

A funny track - this is ska, turned into new
beat. With its off-the-wall noises, tongue-in-
cheek vocals, catchy brass and house-like
keyboard-insertions, this single could really
make it. Licence and sub-publishing free ex-
cept Belgium.

mercial. Licence and sub-publishing free ex-
cept West Germany.

Circuit Featuring Koffi

Sheiter (Colision/UK). Contact:Collision/Brian
Harris/tel:44.1. 45846 4/fax:44.1.6257025
Great dance music in a sophisticated, well-
balanced production. A funky groove, spirited
vocals and a house-style piano are married
together to produce this charismatic disco
track. Classy stuff, produced by Swain and
Jolley. Licence free except UK, West Germany
and the Benelux. Sub-publishing free for
Europe except UK.

Desarae Wild

Give Me The Rhythm (Strictly Rhythm/US).
Contact:EME/Annette Luders/
tel:1.212.489.7095/fax:1.212.265.5726

‘This infectious house track is guaranteed to set
all clubs on fire. Persistent beats and riffs are
combined with nasty sighs and soulful female
vocals. The 12" has five different mixes.

TT Max

Body Rock (Logic/West Germany),
Contact:Progressive Dance Music/Cetin Yaman/
tel:911.208359/911.351464

The makers of this compulsive dance track
have succeeded in matching a Euro-disco beat
with the modern charms of house music. The
US critics have already come under the spell of
this addictive material. Licence free except US
and West Germany, Austria and Switzerland.
No publishing.

Records mentioned on this page are by promising acts which have potential for breaking into the pan
European market. The selection is done by the editorial team of Music & Media. Radio & TV programmers
wanting to play the material mentioned here should be aware that not all records are necessarily released
in every territory. International A&R managers and music publishers on the look out for new deals should
contact the original master/publishing owners. Country of origin and contact numbers are listed as known.
Those wishing to submit material to this section should send their records, biographies and photos to: Music
& Media, Gary Smith, PO Box 50558, 1007 DB Amsterdam, Holland.
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After a difficult start importing US hard rock,
Savage records and its subsidiaries Tam Tam
and S&M has now established itself as one the
UK'’s fastest rising independent labels.

When the company was formed in April
1988 it was importing records by Paul Sabu,
the all-female trash metal act Precious Metal
and Alexa. It is never easy breaking foreign
acts and this was no exception, Savage’s
answer was to diversify; S&M records was set
upasa “Europop”’ label. Although at the mo-
ment the label is keeping a low profile it has
just signed the much talked about London-
based four-piece Soho. They will be produced
by Youth (ex-Bassplayer with Killing Joke and
Brilliant) and Pascal Gabriel who has been
working with S'Express. The label’s other act

is the duo Stepford Wives, described by A&R
manager Bernard Fanin as *‘minimalist pop in
a Cabaret Voltaire/Front 242 mould”.
Records by both these bands will be released in
the New Year and, according to Fanin, the
label is looking for more acts in a Yazz/Nench
Cherry vein. Interested parties should get in
touch via the number at the end of this article.

Since it was started at the beginning of 1989
Tam Tam, the dance music subsdidiary
(anything from deep house to hip-hop) has
been turning heads in the media in both the
UK and on the Continent. The label has a
number of red hot acts including darlings of
the press Company 2, a band who have had
critical and even dance-floor success but who
have not as yet been able to turn that into
record sales. Other acts include JMT and
Silver Bnllet who will be touring West Ger-
many, Holland Belgium and France with
Company 2 in November.

At the moment the company is expanding
both in the UK and in America, where a
Savage office will be opening to concentrate
on two acts, Vice (not the Ariola act of the
same name) and Canadian band Medicine
Men. Savage/S&M/Tam Tam can be con-
tacted on London: (1) 4901210/ fax:2503186.00

10 UK
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Go Independe

by Karen Roffey

Rebel MC & Double Trouble swap places with
Erasure’s Drama to put Street Tuff on top of
both the indie chart and the dance survey.
Sinitta moves in for the kill by rising four
places to no. 3, followed by the only other
serious threat for no. 1, Raul Orellana with
Real Wild House. De La Soul make this
week’s highest new entry with Eye Know while
Merlin scrapes into the top 30 with his four-
track EP, Drop The Weapon at no. 29.

Six new entries appear on the album chart.
Kylie Minogue’s second LP Enjoy Yourself is
inat no. 2 (Minogue’s version of Tears On My
Pillow could well be this year’s Christmas no.
1 - lay your bets early!) and The Telescopes
debut LP for What Goes On, Taste, enters at

MUSIC & MEDIA - October 28, 1989

AmericanRadioHistory.Com

2

Kylie Minogue’s new LP in at no. 2

5. Einsturzende Neubauten’s Haus Der Leuge
(Some Bizzare) is at no. 25 and the much
delayed English Rebel Songs by Chum-
buwumba (Agit-Pop) appears at 16. Lush have
lined up a series of dates supporting the Darl-
ing Buds to tie in with their debut 4AD release,
amini-LP Scar, which enters at no. 8. Lastly,
Eat come in at no. 19 with Sell Me A God (Fic-
tion) expect this to rise into the top 10 next
week.

“Two live mini-LPs are on their way for next
week. The Tirst is from Birdland who scored
top 5 hits with their first two releases, Hollow
Heart and Paradise, the second from Situa-
tion Two's Thee Hypnotics whose Soul Trader

is currently on its way down the singles survey.
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rockalbum produced by
right. Free except Gas

Contact: Phonag Records, P. Frei
Tel: 41.52.236231, Fax: 41.52.225719

(advertsement)

THEHOTSPOT
FOR
NEWTALENT!

BOOK YOUR SPECIAL
TALENT TRACKER!

Call:
Music & Media Main Office
31-206628483

No. 1in Denmark

100,000 Albums sold in 3 weeks
Contact: Genlyd Grammofon tel: +45-86149700
fax: +45-86149707



ROCK OVER EUROPE

A cording to a story in the
’s Daily Mirror this
week, Paul McCartney, now on
the West German leg of his
worldwide tour, has settled an old
debt once and for all. For nearly
30 years the multi-million pound
ar has owed £ 30 to a bar in

the red-light area of Hamburg,
McCartney played a gig at the bar
with the Beatles in the 60s and the
bill has been gathering dust ever
since, Paul, adding an extra £ 30
to the bill, was quoted as saying:
“I guess a lot nf interest has run

Ritchie Blackmore Rock Pro-
file is the title of a new compila-
tion just released in the UK on the
Connoisseur  Collection  label
The double LP, which goes right
back to Ritchie Blackmore’s days
in the 60s with The Outlaws, in-
cludes  ses or
Heinz and Glenda Collins, some
Blackmore solos and several Deep
Purple classics. The album and
cassette versions also include ar-
chive interview material with Rit-
chie and a second compilation is
promised for next March.

Justin Hayward, chatting to
Rock Over London the other day,
revealed that the planned Moody
Blues album is now under way

We have already started working
on a new album - out probably
next summer,” said Hayward,
“but we have got no titles or
anything yet!”

Meanwhile, The Moodies have
sifted  through  their  back
catalogue and donated the song
Driftwood from their Octave LP
to a new compilation album for
the International Hostage Relief
Charity.  The  Bristol-based
organisation is supporting 17 UK,
US and Iranian hostages who
were taken prisoner in the
Lebanon while on peaceful and
apolitical business. A number of
artists like Jools Holland of
Squeeze, Roy Harper, Steve
Hackett and Mike Oldfield are
recording new songs for the com-
pilation.

Richard Marks has pressing
problems here in the UK. Some
copies of Angelia due for release
on October 30 have accidentally
acquired Del Amitri’s current
ingle on the A-side. Either the
Scottish Dels have a big fan at the
pressing plant or someone is not
taking heed of their song title,

fone Cold Sober.

Whitesnake return next month
with a new album, Slip Of The
Tongue and an old single, Cover-

‘0 have remixed Fool |
For Your Lovin which w: i

Beatle son Julian Lennon has a
sh flow problem so he told one
newspaper this. Because his
father’s estate is still tied up in the
hands of John’s widow, Yoko
()rm, Julian has had to put his
Hollywood ‘bunker’ up for sale.
Meanwhile, we hearGeorge
Michael has been suffering from
the opposite problem. He has
ared no expense in doing up his

| Santa Barbara ‘spaceship’ home

Paul McCartney on the West
German leg of his worldwide tour

first top 20 UK hit in 1980. In all,
there are 10 tracks on the LP and
once again it has been produced
by Keith Olsen working with
Guns N’Roses producer Mike
Clink. European tour dates are
| planned Xt summer. |

he bought a year-and-a-
half ago for three million poun
freshly
itions  in-
clude stables, jacuzzi and an
olympic-size swimming pool.
Rock Over London launches a
new show in Japan this month.
Radio Europe Chart Attack is a
weekly survey u! European rock
and dance music specially com-
missioned by Tokyo's newes
radio station' FM SoundChiba
(Bay FM 7-8), which has a poten-
tial audience of five million.

Rock Over Europe is a service of Rock
over London Ltd, which produces the
weekly syndicated UK musicshow Rock
over London, presented by DJ Graham
Dene, for international radio. Contact
ROL at: the Globe Theatre, Shaftesbury
Avenue, London WIV 7HD, England.
Tel: 1-4944513, fax: 1-4391357.

STATION REPORTS o

Updated reports and  playlists
Ltk major radio & tv
sations from 16 European |

Powerplay
ALy Mdluons to the playlist

UNITEDKINGDOM

BBC RADIO | - London

Chris Lycett - Sen. Prod.

AD  Cliff Richard- Lean On You

B List

AD Eurythmics- Don't Ask Me
Johnny O- Stand For This
Love & Money- Up Escalator
Simply Red- You've Got It
Terry Hall- Missing
Transvision Vamp- Born
Bros- The Time
Deborah Harry- Def, Dumb
Kylie Minogue- Enjoy

CAPITAL RADIO - London

Richard Park - Prog. Contr.

AD Simply Red- You've Got It
Eurythmics- Don't Ask Me
Sybil- Don't Make Me Over
LVandross- Never Too Much

Tracy Chapman- Crossroads
Erasure- Wild
K Minogue- Enjoy Yourself

GREATER LONDON RADIO - London
Trevor Dann - Head Of Music
AD His Latest Flame- America
Rickie Lee Jones- Sattelites
Neil Young- Rockin®
River City People- Say Van
Morrison- Orangefield

CHILTERN RADIO & NORTHANTS RADIO
Paul Robinson - Prog. Contr.
AD Brother Beyond- Drive On
Queen- ndal
Adeva- | Thank You

RADIO CITY - Liverpool
Tony McKenzie - DJ/Prod.
AD Bangles- 1ll Set You Free
Liza Minneli- Bombs
Oh Well- Oh Well
Cliff Richard- Lean On You
Milli Vanill- Girl

RADIO HALLAM - Sheffield

Dean Pepell - Head Of Music

AD Status Quo- Not At All
Chris Rea- Road To Hell
Lisa Stansfield- All Around
Simply Red- You've Got It
Transvision Vamp- Born
Beloved- Sun Rising

| RADIO TRENT GROUP

Len Groat - Deputy Prog. Dir.
AD Transvision Vamp- Born

Level 42- Take Care

Queen- Scandal

Living Colour- Glamour Boys
LP Randy Crawford- Rich & Poor

Bob Dylan- Oh Mercy

Climie Fisher- Coming In

RED ROSE RADIO - Preston/Blackpool
Paul Fairburn - Head Of Music
AD Simply Red- You've Got It
Lisa Stansfield- Al Around
The Call- Let The Day Begin
Tears For Fears- In Chains
Adeva- | Thank You
Arthur Baker- The Message
Fish- State Of Mind
Turner- Don't Wanna Lose

RTL 208 - London Jeff Graham -
Prog. Di
PP Brother Beyond- Drive On
LVandross- Never Too Much
Fish- State of Mind
Mental As Aything- R & R
Thompson Twins- Big Trash
Climie Fisher- Coming In
Liza Minnelli- Results
Jesus Jones- Liquidizer

BRMB - Birmingham
Robin Valk - Head Of Music
AD Oh Well- Oh Well
Fresh 4- Wishing
Simply Red- You've Got It
CIiff Richard- Lean On You
Dee Dee Wilde- Ranaway
Lisa Stansfield- All Around
Level 42- Take Care
Chris Rea- Road To Hell

HORIZON RADIO - Milton Keynes
Clive Dickens - Head Of Music
AD Brother Beyond- Drive On
Raul Orellana- Wild House
Adeta- | Thaak You
| B List
| aD Normw Cook- Spacious Lies

Kariya- Let Me Love You
Reid- Lovin' On The Side
Malcom McLaren- Deep In Vogue

RADIO CLYDE - Glasgow

Alex Dickson - Prog. Dir.

AD ' Phil Colins- Another Day
Lisa Stansfield- All Around

Love & Money- Up Escator

DOWNTOWN RADIO - Belfast
John Rosborough - Head Of Prog,
AD  Simply Red- You've Got It
Van Morrison- Orangefield
R:m‘[[c Listen
eer

Love & Money- Up Escalator

RTE - Dublin

John Clarke- D)/Prod.

AD Don Henley- The Heart
Danny Wilson- Everything
K.Minogue- Never Too Late
Sybil- Don't Make Me Over

LP Mary Black- No Frontiers

RTE - Dublin
Dave Fanning Rock Show
AD  The Golden Hord
The Fat Lady Sings-
Wedding Present-
LP Nl Young- Freedom
Hoodoo Gurus- Magnum Cum

W continued on page 48
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BCM RECORDS (GERMANY)
DAIMLERSTRASSE T1
D-4044 KAARST2
TEL.02101/6004-0
FAX02101/6004-22

BCMRECORDS (U.K.)
UNIT2/SEVEN OAKS WAY
ORPINGTON/KENTBRS 3SR
TEL 0689-890749
FAX 0689-890757
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WESTGERMANY

NDR - Hamburg
Reinhold Kujawa - DJ/Prod.
AD Yello- Blazing Saddies

Kate Bush- Sensual World
TP Jive Bunny- What | Like
LP Kate Bush- Sensual World

Surrender

Pink Cream 69- One Step
Shower Me

Pur- Tango Hoert

Roxette- Listen

Bankstatement- Throwback

Gloria Estefan- Oye

SFB - Berlin

Juergen Juergens - D)/Prod.

Ap Jbe B\My What | Like
linogue- Hand On

- Listen
Zinno- What's Your Name

LP Belinda Carlisle- Horses
Linda Ronstadt- Rainstorm

HR 3 - Frankfurt
Markus Hertle - D)/Prod.

Dogs DAmur- King Of Thieves
SR/EUROPAWELLE SAAR

AD Del Amitri- Stone Cold
Bros- Chocolate Box
TP Concord- Disco Lambada
LP OST 1969
Tony LeMans- Tony LeMans
Climie Fisher- Coming In
RB - Bremen
Axel Sommerfeld - D)/Prod.
AD Terry Hall- Missing
Oh Well- Oh Well
Hugh Harris- Alice

RB - Bremen
Burghard Rausch - DJ/Prod.
TP "Del Amitri- Stone Cold

Paul Carrack- By The Groove
Edwin Borland- Light The Sky
LP MaxQ-Max Q
Mighty Lemon Drops- Laughter

FEN - Hannover

Ul Kniep - DJ/Prod.

AD Texas- Everyday Now
Soulsister- Blame You
Cutting Crew- The Scattering
Chris de Burgh- Heart
Melissa Etheridge- Souvenirs

RADIO RPR - Ludwi
Thomas Tucheschner - Music Dir.
AD Taylor Dayne- Every Beat
Peter Maffay- Tiefer
LP Paul Carrack- Groove
Udo Lindenberg- Bunte

RSH - Kiel
Martin Schwebel - Head Of Music
)

Chris Rea- Road To Hell
RADIO GONG 2000 - Mumeh

RADIO REGENBOGEN - Mannheim
Markus Wah! - Music Dir.
PP Peter Maffay- Tiefer
AD  Chris Rea- Road To Hell
Taylor Dayne- Every Beat
Pur- Diesen Tango Hoert

RADIO TON 7 - Bad Mergentheim
“Thomas Tscheschner - Head Of Music
AD Chris Rea- Road To Hell

LP  Kashif- Kashif

F R A NCE

RTL - Paris.
Le Marcis - Head Of Prog.
AD ChmmkdeoHel

NR) - Network
Max Guazzini - Dir. Hitparade:
AD Prince-

Loy Hl Hallyd:, SiEus

ATION REPORT

Squeeze- Frank
Tracy Chapman- Crossroads

FUN - Network (125 cities)
.P. Millet Dir.

SUD RADIO - Toulouse
Marie Ange Roig - Prog. Dir.
AD Francois Feldman- Valses

Negresses Vertes- I
' Set You Free
Avalanche- | Will Wait
Soiree- Chance
Francois Valery- Clest Pas
Chris Rea- Road To Hell

SKY ROCK - Paris
Laurenc Bounaau - Prog, Dir
AD Steve Allen- Lagoon Gi
Les Avions- Tous Ces Vluggs
Lif' Louis- French Kiss

Cruisin®
China Crisis- Red Letter

HOLLAND

NOS - Hilversum

Tom Blomberg - D)/Prod.

LP TTDarby- Neither Fish

TP And Why Not- Restlss Days
Cold

Frank Boeijen- Zomer
Oh Wel- Oh Well

VERONICA Hilversum

Young MC- Bust A Move
Neville Bros- Yellow Moon
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TROS - Hilversum

Martijn Krabbe - DJ

AD Level 42- Take Care
Mr.Lee- Get Busy
Double Trouble- Street Tuff

NCRYV - Hilversum
Groot/Henk Mouwe - D/Prod.

TP StewartDulfer- Lily

Grace Jones- Love On Top

8 Poindexter- Hit The Road

Level 42- Take Care

Beautiful South- You Keep

Luv- Weleome To The Party
LP Kate Bush- Sensual World

K Minogue- Enjoy Yourself

AD Linda Rondstadt- Don't Know
Moody Blues- Had To Fall
Stewart/Dulfer- Lily
Prince/Easton- Arms
George Harrison- Cheer Down

RADIO 10 - Amsterdam
Ferry Maat - Head Of Music
AD George Harison- Cheer
Prince/Easton- Arms
Lenny Kravitz- Let Love Rule
5OS Band- Sul Missing
Neville Bros- Yellow Moon
Barbara Streisand- We're Not

Stewart/Dulfer- Lily
The Nits- Sweet Bahohof
Frank Boeijen- Zomer

CFN - Brunssum
Lou Rowland - Music Dir.
LP  Neil Young- Freedom
PP Wax- Anchors Aweigh

B ELG U M

BRT - Studio Brussels Jan
Hautekiet/Marc Coenen
Top 10 playlist:
Kirsty MacColl- Innocence
Clouseau- Hoezo
Squeeze- Frank
Neil Young- Freedom
Lenny Kravitz- Let Love
Bob Dylan- Oh Mercy
Tears For Fears- Sowing
Richard Marx- Right Here
Melissa Etheridge- Brave
Roger Christian- Take It

BRT- Studio Brussels
Bert Geenen- Dj.Prod
AD Prince/Easton- Arms
Eduardo Bennato- Viva
B Poindexter- Hit The Road
LP Lenny Kravitz- Lec Love
Tony LeMans
Kinks

BRT - East Flanders

Rudi Sinia - Prod.

AD  Carly Simon- Hard To Be
Wet Wet Wet- Surrender
Billy Joel- We Didn't

LP Milli Vanill- Remix

RTBF RADIO 2 - Hainaut
GGeron/P. Jauniaux
AD Corinne Hermes- Dessine
Big Fun- Blame It
Tina Turner- The Best
Liza Minelli- Losing
Jason Donovan- Every Day

BRF - Eupen
Guy Janssens - DY/Prod.
AD  Mill Vanil

Queen- Invisible Man
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Rod Stewart- Crazy
Damian- The Time Warp Thomp-
son Twins- Sugardaddy
Poco- Call It Love
Lightning Seeds- Pure
Dennis Seaton- Talkin®
IN Peter Maffay
Trans AM

3

RADIO CONTACT - Brussels
Jean-Lou Bertin - Progr. Dir.
TP Viola Wills- Love Pains
Raul Orellana- Real Wild House
J-P Mader- En Resume
Sylvie Vartan- Clest Fatal
| Hallyday- Si 'Erais Moi
Joe Smooth- Promised Land
Boom Boom- Destination
PBruel- Casser La Voix
VParadis- Mosquito
€ Benatto- Viva La Mama

ANTIGOON/FIVE STAR RADIO
Piet Keizer - Dir.
TP Double Trouble- Street Tuff
Lips Kiss- French Kiss/Lambada
Wil Tora- De Noorderwind
Right People- Again
Depeche Mode- Jesus

RADIO ROYAAL - Hamont-Achel
Bert De Vries - Dir.
AD Luv- Welcome To The Party
Level 42- Take Care
Wet Wet Wet- Surrender
B Pointdexter- Hit The Road
Double Trouble- Sweet Tuff
LP Randy Crawford- Rich & Poor

RADIO ROYAAL - Hamont-Achel
Tom Holland - Progr. Dir.
AD  Chimes- 1-2-3
Expose- When | Looked
Bros- Chocolate Box
Holly Johnson- Heaven's Here
Kaoma- Dancada
SOS Band- I'm Still Missing
Grace Jones- Love On Top
Lisa M- Going Back
LP Randy Crawford- Rich & Poor

SWITZERLAND

COULEUR 3 - Lausanne
Gerard Saudan - Head of Music
AD La Frontera- El Limite
Mighty Lemon Drops--Heaven
Mano Negra- Soledad

RADIO FORDERBAND - Bern
Res Hassenstein - D)/Co-Ord.
AD Gloria Estefan- Oye
Jefferson Airplane- Summer
Melissa Etheridge- Souvenirs
Heinz Rudolf Kunze- Alles
B.BKing- A
Del Amitri-
Daniel Lanos- Stormy Sky
Squeeze- Melody Motel
TP Spandau Ballet- Be Free

RSR- Genev;

J.PAllenbach/C Colombara

AD Megamix- Imagination
Michel Polnareff- Marylou

RETE 3 - Lugano-Besso
Playlist Top 10:
Curiosity K/T Cat- Name

Depeche Mode- Jesus
Bob Dylan- Everything

Tina Turner- You Know
Squeeze- She Doesn't

John L Hooker- Think Twice
Stevie RVaughan- Tightrope

RADIO ZURISEE - Staefa
Ueli Frey - Head Of Music
AD Billy Joel- We Didn't
Chris Rea- Road To Hell
Beautiful South- Keep It
R Fendrich- Alpentraum
LP Climie Fisher- Coming In

RADIO L - Lausanne
Francois Vautier - Head Of Progr.
Playlist Top 5:

Gloria Estefan- O,

Kate Bush- Sensual World

Jeanne Mas- Carolyne

Mylene Farmer- A Quoi

J.L Aubert- Locatire

RADIO BASILISK - Basel

Nick Schulz - DJ/Prod.

AD Jive Bunny- What | Like
Black Box- Rid On Time
Technotronic- Pump Up

OE 3- Vienna
Gunther Lesjak - DJ/Prod.
AD Boris Bukowski- Trag
Sydney Youngblood- If Only
€l Fisher- She Wants Me
Beautiful South- You Keep
TP Living /A Box- Room
Chris Rea- Road To Hell
Big Bam Boo- If You Could
LP Rainhard Fendrich- Von Zeit

RADIO UNO- Klagenfurt
Willi Weber- Station Controler
PP The Cure- Love Songs
Sydney Youngblood- If Only
Jerry Lee Lewis- Balls
LP Kaoma- Lambada

RADIO ANTENNA- Vienna
Thomas Klock- Prog.Dir.
AD Deacon Biue- Love
Rolling Stones- Rock
Billy Joel- We Didn't
Climie Fischer- Facts
Gandalf- Invisible Power
The Form- Land Of Mystery
Mike Francis- Dreams
Big Fun- Blame It
Falco- Do It Again

RAI STEREO DUE - Rom.
Maurizio Riganti - Dir. n Ployer/
L.Biondi/F.Bigioni/C.B
Top 10:
Bob Dylan- Political wma
Tears For Fears- Sowi
Ladrs D1 Bicicleste- Uomo
Rickie Lee Jones- Satellites
Jefferson Airplane- Summer
Eurythmics- Don't Ask Me
Philippe Lafontaine- Fa Ma
Desireless- Qui
Sommes-Nous
Tina Turner- The Best
Stephan Eicher- Rien A Voir
Elton John- Healing Hands

RAI STEREO UNO - ROME
E.Bellisario - Music Dir.
AD Bob Dylan- Political
Gloria Estefan- Oye
Belinda Carlisle- Light On
Bobby Brown- My Prerogative
Liza Minnelli- Losing

RETE 105 - Milan

Alex Peroni - Progr. Dir.

PP Ocean Blue- Something

AD ACR- Your Blue Eyes
Paul Carrack- Groove

z
=

Blue Tattoo- Love Can Do
LP Hipsway- Scratching

RETE 105 - Milan

Grant Benson - DJ/Prod.

AD Skid Row- 18 And Life
Chris Rea- Road To Hell
Barry Upston- Love Dance
Jum jum- Jum Jum Beat

LP Tears For Fears- The Seeds
Eurythmics- We Too Are One
Spandau Ballet- Heart

RADIO DIMENSIONE SUONO
NETWORK - Rome
Carlo Mancini - Music Dir.
AD  Chris Rea- Road To Hell
Great White- Angel Song
The Highlanders- Children
Liza Minneli- Bombs

RADIO MADRID - SER

 Rafael Revert - Music Mgr.

PP Richard Marx- Right Here
Raul Orellana- Wild House
Jason Donovan- Every Day
Mundo Maravilloso- Gatos
Jive Bunny- What 1 Like

LP Tina Turner- Foreign Affair

RNE- Madrid

Rafael Abitbol- Head Of Music

PP Lies Damn Lies- Love Among
The Adventures- Washington
lggy Pop- Living O/T Edge
Smithereens- Girl Like You
Tears For Fears- Advices

AD Warren Zevon- Run Straigh
Technotronic- Pump U

LP Kate Bush- Sensual World

S W EDEN

SR - Norrkoeping

Kaj Kindvall - D]IProd

AD Technotronic- Pump Up
Dan Reed Network- Tiger
Curiosity K/T Cat- Name
Thompson Twins- Sugar
S-Express- Mantra
S Salomonsen- Kaerigheden
Numero Uno- Starlight

RADIO STOCKHOLM - Stockholm
Ulo Maasing - D)/Prod.
AD Titiyo- After The Rain
Grace Jones- Love On Top
Adeva- | Thank You
Humanoid- Tonight
Rita Mitsouko- Tongue Dance
Lisa Sunsfield- All Around
Taylor Dayne- Every Beat
Anki Bagger- Where Were You
LP Erasure- Wild

GOTHENBURG
Leif Wivatt - DJ/Prod.
AD LisaStansfield- All Around
Gloria Estefan- Oye
Billy Joel- We Didn'c
Tracy Chapman- Crossroads
Lena Philipson- My Name
LP Del Amitri- Waking Hours

HIT FM - Stockholm

Johan Bring - Progr. Dir.

AD PrincelEaston- Arms
Bros- Chocolate Box

Lisa Nilsson- How Could |
Nina Letar Ufo- Magneter
Ohm Boy- Varje Steg

B continued on page 50
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RADIO CITY 103 - Gothenburg

Margareta Anderberg - DJ

PP Chris Rea- Road To Hell
Oh Boy- Varj Steg
Del Amitri- Stone
Prince/Easton- Arms
Rickie Lee Jones- Satellites
Lisa M- Going Back
Seduction- True Love

N O R W A Y

NRK P2 - Oslo

Vidar Lonn-Arnesen - Prod.

AD Motley Crue- DrFeelgood
Warrant- Heaven
Randy Crawford- Knockin'
The Nolans- In The Mood

RADIO ONE - Oslo
Bjoern Faarlund - DJ
AD ive Bunny- What | Like

RADIO VIBORG
Paul Foged - Head Of Music
AD Martika- | Feel
Living VA Box-Room
Holly Johnson- Heaven's
Bruce Wills- Last Dance
Rock Nalle- Fik Jeg
Sydney Youngblood- If Only
The Marines- Say Goodbye

RADIO VOICE

Bo Berg - Progr. Dir.

AD Pandora’s Box- It's Al
Bros- Chocolate Box
Gloria Estefan- Get On
Thomas Ledin- Your Eyes
Thaestroem- Karenina

UPTOWN FM - Copenhagen
Niels Pedersen - Head Of Music
PP Beautiful South- You Keep

Stevie Ray Vaughn- Crossfire
AD Wet Wet Wet- Surrender

S-Express- Mantra

Deacon Blue- Love & Regret

London Boys- Harlem Desire
Debbie Gibson- We Could Be
The Cure- Lovesong

‘

BBC WORLDSERYICE/BBC 643 - London
Nick Reynolds - Prod.
TP Deborah Harry- | Want

The Bangles- Set You Free
Kylie Minogue- Enjoy
Bob Dylan- Oh Mercy
Beautiful South- Welcome
Underworld- Weather

Cable Programmes

S
b}

STATION REPORT

Deborah Harry- | Want
Sybil- Don't Make Me Over
Jive Bunny- What | Like

Oh Well- Oh Well

GERMANY

ARD - Formel Eins Andreas

Thiesmeyer - Prod.

CL Howard Capendale- Dance
Jive Bunny- What | Like
MVan Dyke- Stuck On You
Laid Back- Bakerman
Malcolm McLaren- Jumpin'
Milli Vanill- Girl

ST Spandau Ballet- Be Free
Martika- | Feel

BR - Clip Tip

Juergen Barto - Prod.

ST KOC- Let Your Love Flow
Johnny Hates Jazz- Turn

Wet Wet Wet- Surrender Chris Rea- Road To Hell L SKY
Fra Lippo Lippi- Count On Lolita Pop- Tarzan ol HOLLAND
Franklin- Heaven Can Cry Holly Johnson- Heaven's Here = TRAX | vERONICA - Countdown

Kate Bush- Sensual World

RADIO 102 - Haugesund

Egil Houeland - Head of Music

AD  Chris Rea- Road To Hell
Double Trouble- Street Tuff
Jive Bunny- What | Like
Ocean's Apart- Say Goodbye
Sid Straw- Future 40'

RADIO VEST - Stavanger

Bjarte Tjostheim - Head Of Music

AD Oceans Apart- Don't Say
Bruce Wils- Last Dance
Deborah Harry- | Want
Chris Rea- Road To Hell
Winans- Celebrate New Life
Jive Bunny- What | Like

uechero- Devil In Me

LP  Linda Rondstadt- Cry Like

RADIO OSLO - Oslo

Jon Toset- Head Of Music

AD Pogues- Young Ned
Magnus Uggla- Jag Mar
Oceans Apart- Don't Say
CIV Beethoven- Borderline
Billy Joel- We Didn't
Randy Crawford- Knockin'

HIT FACTORY - Norway

Tony Burton- Producer

AD  Taylor Dayne- Every Beat
Jive Bunny- What | Like
Oceans Apart- Don't Say
Thompson Twins- Sugardaddy
Blue Nile- Downtown Lights
Winans- Celebrate

LP  Daniel Lanois
Linda Rondstadt
Randy Crawford

NAERRADIO- Aalborg
Olaf Meditzky- Dj
PP Third World- Same Oid Song
AD Big Audio Dynamite- Phoenix
McEinar- Kniber
Billy Joel- We Didn’t
Jerry Lee Lewis- Balls
TP Poco- Call It Love
Ofra Haza- Wish Me Luck
Lolita Pop- Tarzan
LP Randy Crawford- Rich & Poor

DENMARK’S RADIO - Arhus

TP Philippe Lafontaine- Coeur

SLR - Slagelse
Michael Hansen - Head Of Music
AD McEinar- Kniber
Martika- | Feel
Ofra Haza- Wish Me Luck
Jive Bunny- What | Like
Poco- Call It Love
Bruce Wills- Last Dance
Third World- Same Old Song
Milli Vanilli- Girl
Soul Sister- Blame You

AARHUS NAERRADIO - Aarhus
Frankie Fever - Head Of Music
AD Kaoma- Lambada
Zapp- Ooh Baby Baby
Soulsister- Blame You
Bananarama- Megarama 89
Gnags- Nar Jeg Biir Gammel
Paula Abdul- Could Hearted
Bad Manners- Gonna Get
LP Randy Crawford- Rich

F I NLAND

DISCOPRESS - Tampere
Pentti Teravainen - Progr. Dir.
CL Kate Bush- Sensual World
L Berberosso- Del Muro
Renato Zero- Voyeur

PORTUGAL

RFM Lisbon
Pedro Tojal/Marcos Andre - DJ/Prod.

AD Belinda Carlisle- Light On

Deacon Blue- Love & Regret
Deborah Harry- | Want
New Order- Run 2

G R E E C E

ANTENNA 97.1 FM - Athens
Joseph Avramoglou - DJ/Prod.
PP Barry White- Super Lover

Liza Minnell- Losing
Seduction- True Love
Aerosmith- Elevator
Sonia- Can't Stay Away
Wet Wet Wet- Surrender
Richard Marx- Right Here
Billy Joel- We Didn't

Satellite Smash:
Belinda Carlisle- Light On
CL Expose- When | Looked
Duran Duran- Don't Want
Poco- Call It Love
Brendan Croker- No Money
Richard Marx- Right Here
Paula Abdul- Straight Up

MTV

Powerplug: Big Audio

Dynamite- Contact

CL Mill Vanill- Girl
Technotronic- Pump Up
Kaoma- Lambada
Tina Turner- The Best
Sydney Youngblood- If Only

Rolling Stones- Emotions
Gloria Estefan- Oye
Aerosmith- Elevator
Depeche Mode- Jesus
Richard Marx- Right Here
Billy Joel- We Didn't

@ SUPER
A CHANNEL

CL Paul McCartney- This One
Living /A Box- Room
Sonia- Can't Forget
Belinda Carlisle- Light On
Cher- If | Could
Billy Joel- We Didn't
Double Trouble- Street Tuff
Jive Bunny- What | Like
Mill Vanili- Girl
Sydney Youngblood- If Only
Kaoma- Lambada

UNITED KINGDOM

Top Of The Pops

Paul Ciani - Prod.

CL D-Mob- Street Tuff
BJoel- We Didn't

Rob de Boer - Prod.

ST Level 42- Take Care
Climie Fisher- Facts Of Love
Ziggy Marley- Who's Dancing

CL Stewart/Dulpher- Lily
Expose- When | Looked
Sydney Youngblood- If Only
Milli Vanilli- Girl
Kaoma- Lambada

VERONICA - De Top 40

Rob de Boer - Prod.

CL Luv- Wekome To The Party
Maarten Peters- White Horses
Poco- Cal It Love
Randy Crawford- Knockin'
Tracy Chapman- Crossroads
Billy Joel- We Didn't
Gloria Estefan- Oye
Richard Marx- Right Here
Sidney Youngblood- If Only
Milli Vanilli- Girl

BAROCK: Tipparade

Bruno Bieri- Prod.

CL TPOH- Hard To Laugh
The Cure- Love Sony
Ziggy Marley- Who's Dancing
Little Steven- L Peltier
White Lion- Radar Love
Steve Jones- Fighter
Jesus/Mary Chain- Blues
Yello- Blazing Saddles
Peter Gabriel- Sledgehammer

BELGIUM

THE MUSIC HOUSE

Jos van Oosterwijck- Prod.

CL EBennato- Viva La Mamma
Billy Joel- We Didn't Start
Jerry Lee Lewis- Balls
Cher- If 1 Could
Queen- Invisible Man
Sydney Youngblood- If Only
Richard Marx- Right Here
Technotronic- Pump Up
The Confettis- Smiling
Wolfbanes- Party

DENMARK

™3

Frankie Fever- Prod.

CL Roxette- The Look
Prince- Batdance
Richard Marx- Right Here
Tina Turner- The Best

DPE & DESTRUCTION

Technotronics- Pump Up

Leif Wivelsted - Head Of Progr. P O L AN D | Martika- | Feel

Bunny- Swin

AD Randy Crawford- Rich & Poor Adeva- | Thank you e, Y '8

Sissel Kyrkjebo- Maria POLSKIE RADIO - Warsaw ‘ Queen- Scandal G Dae fogENoR
Alice Cooper- Trash Bogdan Fabianski - D] i De La Soul- Eye Know -]
Kylie Minogue- Enjoy PP Blue System- Symphony Cher- If 1 Could Justian/Mandy- More Than

Sally Dwosky- What Am | |
MUSIC & MEDIA - October 28, 1969 CBS
i
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