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European
For PMV

Expansion

by Chris Whice

PolyGram Music  Video
(PMV) is expanding into
Europe with new offices
opening in Switzerland and
Norway. PMV’s total pro-
jected sales for Europe in
1989 are one million units,
representing £ 6 million.

While the company’s big-
gest European territory is
the UK, where PMV expects
sales to reach 700.000 units
this year, sales in France will
double this year to 120.000
units with West Germany
following at 85.000.

Geoff Kempin, Managing
Director PMV: “We are

| really pushing video as the

| fourth format and co-
ordinate video release dates
with the audio releases of
artists. And it is important
to keep up a regular flow of
new product’”

Autumn titles include
Tom Petty’s ‘Bunch Of
Videos’, Pink Floyd’s ‘The
Wall - The Movie’ (previous-
ly only available on rental).
There are also plans to
release videos by Sinead
O’Connor and Janet Jack-
son under new licensing
agreements with Chrysalis
and A&M respectively. [0

CDs Overtake LPs

In West Germany

by Volker Schnurrbusch

| CD sales in Europe’s largest
album market, West Ger-
many, have overtaken those
of vinyl LPs for the first
time, according to figures
for the first half of this year
released by the Phono-
graphic Industry Associa-
tion (BPW).

CDs sold 21 million units
in the first six months of the
year, a 50% increase on the
14 million sales recorded in
the same period in 1988.
Meanwhile, vinyl LPs fell
15% from 22.1 million to
18.8 million.

Music ~ cassettes  also
recorded a slight drop, but
remain the West German
market’s leading soundcar-
rier with sales of 22 million,
down 7% on the 23.7
million units sold in the first
half of 1988. Singles sales,

boosted by the various new
CD formats, climbed 10%
from 15.5 million to 17
million.

BPW President and WEA
Germany Managing Direc-
tor, Manfred Zumkeller:
“We shouldn’t attach too
much importance to six-
month figures - if Madonna
or Prince release a couple of
new singles, that can distort
the whole picture.

““But these figures clearly
confirm the popularity of
CDs, particularly CD sing-
les which have more than
compensated for the decline
in vinyl. The vinyl LP isn’t
dead yet, though. Over 70%
of West German households
have a conventional record
player and vinyl will co-exist
with CD for some time to
| come” [}

First In The East - Jon Bon Jovi performing live at Moscow’s
Music Peace Festival to promote ‘New Jersey, the first ever
original Western LP on state label Melodia (see page 15).
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UK Radio Advertising Battle Heats

London - Capital Radio’s
planned launch of a sepa-
rate company to sell adver-
tising on independent radio
is another indication of how
business is booming for UK
radio. Media Sales &
Marketing (MSM), headed

y Sales Director Paul

‘ Davies, will enter a market
led by Independent Radio
Sales (IRS), which is owned

| by the Crown Communica-
tions group, and Broadcast
Marketing Services.

Davies says MSM has
already secured contracts
with County Sound in Sur-

rey, Riviera Radio in Monte
Carlo (majority-owned by
Capital) and Dublin’s Cen-
tury Radio, although it is
not officially in operation
until October.

Davies: “At present more
than £ 60.million in national
advertising is going to in-

(sdvercsement)

dependent radio each year

and this figure will increase

with the medium’s expan-
sion.”

Why are the big advertisers
| using radio? See this week’s
special feature on the UK
Radio Scene, pages 22-25.]

|
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Narrowcasting The Future

How format radio will change the music industry

Pa

European TV and radio is | comes from Spain where SER’s

undergoing fast changes. ‘
With deregulation
moving fast, media
companies are looking
across national borders
for partners to share
investment and
experience. Music &
Media Editor Machgiel
Bakker takes a look at the
changing media scene
and forecasts its effect on
the music industry.

Although 1992 will not directly
bring us a totally unified Europe,
all the signs point in one direction
- there will be a greater awareness
of possible pan-European activi-
ties by broadcasters. The number
of trans-border deals is already
increasing:

* Although broadcasting is still
government-controlled, Holland
is in the middle of a commercial
TV battle with TVI0 and RTV
currently racing to go on air.
Foreign partners are involved in
the financing of both projects.
*Three private TV channels are to
be launched in Spain for the first
time and an announcement on
who will win the franchises is due
this week. Again, foreign inves-
tors are joining forces with
Spanish groups.

* French subscription channel
Canal Plus recently started a
German service in co-operation
with Bertelsmann.

* Atlantic 252 goes on air this
week broadcasting to the UK
from Dublin (see page 8).

* UK’s Crown Communications
has a 35% stake in France’s Radio
M

* London’s Capital Radio has
shares in France’s Riviera Radio.
* Owen Oyston’s Miss World
Group. (now called Trans World
Communications) in the UK has
shares in Italy’s Sunshine radio.

* CLT, the parent company of
RTL, has firm European ex-
pansion plans. As well as being
involved in private TV in Holland
and Spain (see above), it is
planning a relaunch of the
recently acquired Paris FM
network Aventure FM, via the
Telecom 1 satellite. CLT also has a
20-25% stake in West Germany’s
Tele 5.

* One of the most interesting
trans-border radio developments
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Los 40 Principales, the country’s
largest commercial pop network,
has just finished the first series of
the ‘Gran Musical Europe’. This
involved SER linking up with a
different European commercial
station for each show, featuring
one act from that country and one
Spanish band.

The Variety Of Formats

Itis clear that most of the planned
new TV and radio stations are
going to concentrate on music in
their programming. So the need
for music will increase. But there
is more. The boost in media
outlets will also mean an
increased need for a variety of
formats.
* The recent split-frequency radio
experiments in the UK is a good
example (see pages 23-25). The
AM programming is targettted
towards a softer, oldies-oriented
format while the straight pop
youth audience is catered for on
the FM transmitter.
* Sky Radio is the most popular
cable station in Holland at the
moment. The station specialises
in what it calls a Mellow Adult
Contemporary format, aiming for
the 25-40 age bracket.
* France has seen something of a
revolution in the success of the
oldies formats on radio. Europe 2,
Cherie FM and Nostalgie have
adopted an oldies format, aiming
at the 25-40 age bracket
* West German statewide private
station Antenne Bayern has
achieved a 17% market share in
the Bavarian region by sticking
carefully to an Adult Contem-
porary format.
* One thing is clear - specialist
radio is the key to success in a
highly competitive market. With
Top 40 the predominant format in
Europe, radio stations will have to
seek other ways of reaching their
listeners. Supported by thorough
audience research, format radio
will slowly emerge in Europe.
However, whereas radio is
going for specialisation - narrow-
casting - the opposite is true for
TV. Pop shows on TV are either
decreasing their broadcast time,
dropping in the ratings or simply
being taken off the air. With high
start-up costs, TV entrepreneurs
are going for the widest possible

European

News

audience - broadcasting. With
specialist music programmes in
the minority, the prospects for
artist promotion on TV are not
ideal.

More than ever, radio will be
the key to breaking new talent and
the record companies will have to
bear this in mind.

Specialist Promotion

The music industry may have less
problems placing its specialised
acts (country, hard rock, new age
etc) on the new radio formats that
are emerging. But to take
advantage of this growth in
narrowcast radio, the industry’s
promotional staff has to adjust -
specialists will be needed to cope
with the variety of formats

These specialists will have to |
use completely different promo- |
tional tactics than the plugger of
today. Radio surveys will become
essential for an industry wanting ‘
to keep track of the ever-changing |
media landscape. Promotion will |
become more of a figures-driven |
business. Records will be judged |
on the basis of ‘working’ on a |
particular format or not. Quality |
will not directly be the first |
criteria.

Also, with competition getting
stronger, radio inevitably becomes
more professional. These days it is
common for a radio station to
employ outside marketing and
survey bureaux. A lot of the new
commercial ~stations regularly
instal updated jingle packages
and work on their image by using
advertising campaigns, Radio is
slowly becoming an expert
business, ruled by ratings and
advertising revenues. The music
industry should be prepared for
such an increased professional
stance from the media.

Surveys reveal that radio
audiences are becoming older.
Back catalogue is therefore
becoming increasingly important
to stations who operate an oldies
format. More and more stations
are installing album playlists.

A booming media scene,
specialist radio, oldies formats,
album  playlists and  older
audiences are all developments
that will have repercussions on the
industry’s servicing and
promotion policies.
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Dave Robinson, former head of
Stiff Records, reports that the
first of his two lawsuits against
the Island group comes to trial in
December. The actions result
from Stiffs less-than-happy mar-
riage with Island from January
1984 to August 1985, Assuming
Robinson is  successful, we
wonder who will have to pay out
the cash - Island or its new
owners, PolyGram?
*

* *
Roberto Margrini, MD of CGD
has confirmed that 93 jobs are to
be lost as part of WEA's plans to
streamline the company which
currently employs 167. There will
be 53 redundancies in the
‘manufacturing plant and 40 in
non-artistic administration; 20
people will move to WEA. The re-
maining staff will concentrate on
artist development. There will
also be changes within the
management  structure.  WEA
bought CGD in April this year.
* *

*
Holland’s National Investment
Bank (NIB) has pulled out as a
potential backer of RV, the new
satellite commercial TV due to go
on air next month. Dick Van Der
Laan, General Secretary of NIB,
which is 53% government owned,
would not give reasons for the
withdrawal. NIB had made a
commitment to invest in RTV; it is.
not known how much finance was
involved.
* * *
A novel idea from CBS in
Holland - musical best wishes
cards. A series of 30 CD cards will
g0 on the market next month. The
package consists of a normal card
wrapped round a mini CD which
‘contains two songs by original
tists. All the tracks are existing
numbers from the CBS repertoire;
titles include  Voulez  Vous
Coucher Avec Moi.. and When
Will I See You Again?.
* * *

It is rumoured that London’s
Capital FM breakfast presenter
Chris Tarrant may quit to concen-
trate on his TV work. But a
Capital spokeperson says: *‘Chris
Tarrant is under contract until
next year, and we confidently ex-
pect him to renew’” It is known
that Tarrant and co-presenter
Kara Noble are to present a series
of 16 shows, “Trivia From Tinsel
“Town’, for Sky TV.
* * *

It scems the IBA will have to
advertise the two additional Lon-
don FM franchises. It was hoped
that previous applicants (for the
franchise won by Jazz FM) would
be allowed to to re-submit their
proposals. The closing date will
be in November, with the results
anl;uunoed around Christmas.
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‘The most aired music videa clis throughout
Europe n the week prior to pubication tin-
ok 0o ooy
i il Ten b et
Pty

VIDEO FAVOURITE

Milli Vanilli
Bame t On The Ran-swacs e

VIDEO HITS

Wendy & Lisa
Satisfacion - Tory Ko Fis

Bon Jovi

Ly Al Your Hands On Me - Not ks
Alice Cooper

Foson- Propaguc Firs

Neneh Cherry

Kises On The Wid - Cocol
Beastie Boys

Hey Lades - chorced e

Lisa Stansfield

Riht Time - v

Paul McCartney

This One .G

Martika

Top Sokbers e s

Simple Minds

KiekItn. v

Jive Bunny & The Mastermixers
Swing The Mood - M iy

WELL AIRED

Redhead Kingpin & The FBI
Do The Right Thing-Fugave Tv
Ll Louis

French Kis - Quck On he Dre
Guns N' Roses
Patlence - Propagunta

Simply Red

ANew Fame - it

Queen

Breakthvu - ugeve TV
Fine Young Cannibals
Dot ook Back - Noc s
Soul Il Soul

Back To Life - Fupeve TV

Bros
oo Much - R s

MEDIUMROTATION

Tina Tuner
The Best - Hesain
Michael Jackson

Woust Change A Thing- e TV
Shakespear’s Sister

Youte Hisory - O oy

Gloria Estefan

1Don't Wanna Lose You S s
Prince

Batdance - o i

Gladys Knight

Licece To il Lmeigc

Malcolm McLaren

Tel it Like It - S Fims

FIRST SHOWINGS

ueen
visble Man- upaoe TV
Fuzzbox

Sef -y Clos

Art Of Noise
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CD+G-Sound Plus Graphics

Consumers just used to the idea
of CD Video now have another
CD product to master: CD+G.
Launched by Warner New Media,
a subsidiary of Warner Brothers
in the US, CD+G combines
music and graphics (not video)
onto one disc.

CD+G is an extension of ex-
isting CD technology which uses
the 5% extra disc storage space
that is not used on regular CDs.
The graphics can be seen by simp-
ly connecting a CD +G player toa
TV set. The CD+G allows con-
sumers to sing along to song

East-West
Conference

Some 350 Western music industry
executives and 150 Eastern Euro-
pean counterparts will attend a
special conference in East Berlin
aimed at  finding ways to open
up East European markets.

The privately-funded Looking
East, the first event of its kind ever
held in East Germany, is schedul-
ed for November 7-9. It is organis-
ed by Trivute Productions.

Ttems for discussion will in-
clude tour rights, barter deals,
joint record ventures and
radio/TV music exchanges. Panel
chairmen will include Robert
Montgomery, Managing Director
of MCPS London, William
Roedy Managing Director MTV
Europe and Guy Marriott, Senior
Vice President EMI Music
Worldwide. [m

Baker as well as classical works
from Beethoven, Liszt and
Mozart, at normal CD prices.
JVC will initially be the only
company manufacturing CD+G
players, says Warner. The hard-
expected to be available in
Eumpe in mid-1990. 0

lyrics, play chord sequences, or
read information about a par-
ticular track.

No CD+G players are yet
available but they are likely to
retail for some £ 500 each. WEA
has already released CD+Gs of
Lou Reed, Simply Red and Anita

S

Chocolate Disc - Nick Firth, Pres. BMG Music Publishing Worldwide
marked the Bee Gees” US success with the LP ‘One’ by presenting the band
with chocolate records. From |. to r: Maurice Gibb; Robin Gibb; Firth; and
Barry Gibb.

R
Give Us More CDs!

BMG Buys Cross
Catalogue

BMG Music Publishing World-
wide has paid an undisclosed sum
for Pop’'n’Roll Music and Ano-
ther Page, the publishing com-
panies of award-winning writer/
artist Christopher Cross. In addi-
tion, Cross has signed a world-
wide co-publishing deal with
BMG Songs in the US.

The Cross catalogue includes
the hits Sailing (1980 Grammy
Song Of The Year), Ride Like The
Wind, Think Of Laura, Never Be
The Same, Say You’ll Be Mine
and Arthur’s Theme, which won
the Academy Award for Best Song
in 1981 v}

“For us it is the large scale across the
listeners’ comfort that official radio stations.
is important. Some In fact, members of
records tend to loose local IFPI body,
quality or get damag- SIBESA, swpped
ed. Therefore it is bet- regularly servicing the
ter to supply us with ivate Belgian stations
CD versions from the wuh CDs almost three

| beginning - we ask for - years ago.
\:’:;‘;,"ymw after: by Machgiel Baker m"'&z“"‘

That is how “We have just installed ~ Manager with Polydor,

| Christine Goor, Music  high-tech CD hardware  about 10% of

- Programmer at that enables us to work  PolyGram Belgium's

| Belgium's Radio 21, with CD s casilyas  pop repertoire
RTBF’s youth channel  we did with vinyl. So distributed on CD. The

| describes the advan- from a technical point  company also uses
tages of the CD as 2 of view we are ready CD-5s to attract extra

ing tool. She  for the switch from attention or more

" regrets the fact that vinyl to CD. But it’s a spccmc airplay. Vaes:
CDs are not given out  shame that we receive  ““The five-track CD
regularly by the only around 10% of  really focuses the pro-
Belgian record com- new product on CD?” motion on specific
panies. Obviously, the high  tracks on the album!”

Marc Coenen, pro-  costs involved prevent

- ducer with Studio the Belgian recording  Research by Marc
Brussel is also strongly  industry from Maes.
on the side of CD: distributing CDs on a

(advertisement)

=== COMPACT DISCS ==

\
===Schwartz Brothers, Inc.=—
Distributors of Distinction Since 1946
Efficient & Competitive Export Service

Lanham, Maryland U.S.A
301-459-6418 TEL: 301-459-8000

FAX:
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Caroline Determined To Get Back On Air

by Paul Easton

Radio Caroline, Europe’s best-
known pirate station, says it is
“more determined than ever to
get back on air” after a combined
raid by British and Dutch govern-
ment officials on the radio ship
Ross Revenge on August 19.
Crew members say Caroline |

month, and that the station’s
Canadian and US financiers may
sue  those responsible for
damages. The ship’s Captain,
Peter Chicago, said a great deal of
unnecessary damage was done in
the raid, calling it “‘official van-
dalism”.

could be in action again withina |  Dutch  coastguard  officers
eeseccee
SPONSOR
It seems months of (Budweiser) acquired by band members).
preparation are ot the rights for two National TV spots
always needed to ar- “Tommy’ benefit per-  promoting the tour
range sponsorship for  formances. and sponsors have also
a major tour. The two Craig Connelly, been organised.
beer companies back-  Manager Of Entertain-  Miller has also tied
ing The Who's current  ment Marketing at the  The Who to its
US tour and charity  Miller Brewing Com-  18-month Texas cam-
performances, which  pany, says the late ar-  paign to boost sales
are getting a surprising rangement of the tour  and awareness of
Tevel of media atten-  was not a major pro-  Miller Lite. Promoted

tion, signed just weeks blem. The initiative
before the concerts

came from

began. |
‘The Miller Brewing gwﬂy after spon-

Company paid an sorship.
estimated US$ 1.7
million for exclusive

Miller, the  ever in the state, events

removed all studio equipment and |
the ship’s entire tape and record |
library and dismantled the sta- |
tions’ transmitters. Two Dutch
staff were also taken back to
Holland, although British DJs
and crew remained on board.

The raid on the vessel, which
has been moored in international

waters off the Kent (UK) coast for
two years, was aimed at Radio
819, a pirate broadcaster which
shares Caroline’s transmission fa-
cilities. British, Swedish and Hun-
garian governments had com-
plained that Radio 819’s short-
wave signal was interfering with
emergency shipping frequencies. [

Super Not Disappointed

With PETAR

by Chris Fuller

Super Channel says it is not disap- |
pointed with the fall in its au-
dience share revealed by the latest
PETAR (Pan European TV Au-
dience Research) survey. Instead,
the channel sees the survey as pro-
of that it is developing in the right
direction.

The figures show that although
by April this year the pan-
European broadcaster had added
300.000 more viewers to the eight
million it had last April, its
percentage of the total European
satellite audience fell from 25.9%
in 1988 to 19.2%.

But  Michael  Schlagman,

Managing Director for Super's

‘nuine Draft brand. for example, speaker
The band was also displays and inflatable
paid a separate fec to  bottles. A major suc-  [spor i
headline two Miller cess is local radio mer- | Van Hoom Company 2 leading|
Liteconcertsat the  chandising with ive- |5 r30mc ke
Miller-backed Texas away autographed monthly newsleter, The [niera-
Special Olympics for  guitars, concert tickets |31, i Meteing Resor.
handicapped people.  and ‘liners’ (10 or 15 191, 7260 AD Lochem, Holiand.
. And sch  second radio messages (Tl 0730 S6989/56569.

the brand new
single from

(sdvertsement)

g sales house, New
Media Sales, says: ‘“The channel |
has consolidated its audience in
the age range that we were aiming
for - 16 to 40 year-olds. We have

| lost some of the under-l4s but

...you’ll be hooked (in 2-57)

from the forthcoming album ‘Seasons End’

that’s hardly surprising as we were
carrying no packaged children’s
programmes at the time of the
survey.”

PETAR showed that around
73% of Super Channel viewers
are in the 16-54 age range (up by
6% on last year’s results), against
62% for MTV and 65% for Sky.

Michael Schlagman, MD New
Media Sales
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Two New Radios Launched In Ireland

Ken Stewart

Doblin - Two new commercial
Irish radio stations, Atlantic 252
and Century Radio, go on air this
week. Broadcast on longwave,
Atlantic 252 will reach a potential
audience of 30 million in Ireland
and the UK. Meanwhile, Century
Radio, initially only heard in
Dublin, Cork and Limerick,
will be available throughout
Ireland within 18 months.
Atlantic 252’s Station Manager
Travis Baxter is cautious about
reports that the station could
reach the Greater London area:
“We do not want to make pro-
mises we can’t keep. At the mo-
ment, we are still looking at 30
million. If we reach more people,
fine, It does look possible that we
will reach parts of the south and
southeast of England, which we
had not originally expected, but
we won't know for sure until we
get the results of signal tests’’
Atlantic’s format is totally pop,

with no more than 90 seconds of
speech between records. It will be
on air for 13 hours daily from
06.00 hours and targets the 15-35
age group.

Baxter: “We will be playing
some older music from the last 10
or 15 years. Album material will
be assessed on merit and will go
into a normal playlist rotation.
For example, if there’s a US single
that is an album track in the UK
which is really strong and right
for us, we will introduce it into the
normal rotation.

““We are spending as much time
as we can trying to determine
what listeners like. If we are going
to play album tracks we want to
be sure we select the most appeal-
ing ones. We will not just ask
presenters to choose their own
favourites” Atlantic’s DJs include
Charlie Wolf of former pirate
Laser and Gary King (Luxem-
bourg/Radio Radio).

Atlantic 252 is a joint venture
between Ireland’s state broad-
caster RTE and Luxembourg’s

RTL.

Century Radio is scheduled to
£0 on air on September 4 and will
broadcast 24 hours a day, target-
ting the 15-45 age group. Chief
Executive  Michael  Laffan:
“There will be a substantial
amount of music, but not back-
to-back records!” Century has
spent IR £458.000 (UK £ 400.000)
on an automated music selector
which can be pre-programmed to
select music for a particular show.

Laffan: “We hope to use music
as a background to handling
other issues of interest. We will try
to be both entertaining and infor-
mative - with the emphasis on
entertainment.”

Century’s backers include
Chris De Burgh and Terry Wogan,
who will host a two-hour Satur-
day morning show. Among other

presenters are Marty Whelan,
Declan Meehan, Bob Gallico, PJ
Curtis and newcomers Kara
Hanaho and Liam Quigley.

The station hopes to earn at
least IR £ 2 million in advertising
revenue in the first year - partly
with the help of the newly
established subsidiary of Lon-
don’s Capital Radio, Media Sales
& Marketing, which will operate
as a UK agent.

Laffan: “Quite a number of
companies prefer to place adver-
tisements directly from London.
So we needed an agent in the UK
- particularly in the London area -
to attract business!”

Century is believed to have to
pay up to IR £ 3 million in start-
up costs and its own news service
is expected to cost around IR £ 1
million a year. Its organisers say it
is unlikely to make a profit during
its first three years. o

BKO - Putting Soul
Into Big Venues

by Mike Nicholls

Although there is no shortage of
rock gigs in the UK, until recently
only a few major soul artists
could be seen in Britain’s big

venues.

Formed in 1982, the five-strong
team of London-based BKO Pro-
ductions has increased turnover
every year since it started and now
claims to be one of Europe’s
largest soul/dance promoters.
Tours it has handled include Alex-
ander O’Neal, Sister Sledge, The
O’Jays, Anita Baker, Keith Sweat
and more recently, Chaka Khan.

And in a new record for a black
artist, BKO recently brought Bob-
by Brown to the Wembley Arena
(capacity 11.000) for eight nights.
BKO’s Byron Orme thinks Alex-
ander O’Neal may break this
record when he tours the UK in
December, with four dates book-
ed at the Arena in London plus
gigs at Birmingham’s NEC and
Manchester’s G.Mex.

Orme: “When working with
singers of O’Neal’s stature, we co-
operate with the record company.
Obviously we have a mutual in-
terest in the act; I want to sell
tickets and they want to sell
records. So for the Bobby Brown

tour I’ll be working very closely
with Epic’s Marketing Director,
Jerry Turner. In the past he’s been
very supportive and hopefully
he’ll spend money on TV adver-
tising.

“Over the past 12 months I've
put on about 100 shows in the
UK, Although some have been in
big arenas, the majority are in
medium-sized venues like Lon-
don’s Dominion or Ham-
mersmith Odeon. Inner City will
be playing the Town & Country
Club this month while Salt ‘N
Peppa  performed at The
Academy in Brixton recently.

Despite his UK success, Orme
has no plans to move into con-
tinental Europe: ‘“The market has
been growing so fast in Britain
that it makes more sense to con-
centrate here. Also, continental
Europe is more erratic. Holland is
the strongest country, West Ger-
many is variable and France is a
‘mystery - it’s almost impossible to
gauge what will happen. For in-
stance, Bootsy Collins is really
popular but someone like Luther
Vandross - who’s really big in the
US and the UK - doesn’t mean a
thing over there!” [n]
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Arthur Baker - Artist In His

Own Right

T

by Mike Nicholls

A well known producer and
remixer, Arthur Baker has worked
with artists such as New Order,
Bob Dylan, Bruce i

Hague: ““So far there has been

great club reaction all over the

UK. This will be backed up by
i in style i

'Will Downing and Neneh Cherry.
But now Baker wants to be
acknowledged as an artist in his
own right; signed to A&M UK,
his solo debut LP, Merge (AM
5262), has just been released in
Europe.

Credited to Arthur Baker &
The Backbeat Disciples, Baker
writes, produces, arranges and
plays keyboards on the new LP.
Behind him are some of New
York’s hottest dance session men
and a remarkable selection of
vocalists including Jimmy Somer-
ville, Andy McCluskey (OMD),
Martin Fry (ABC), Shirley Lewis,
Etienne Daho and Al Green.

The album has already yielded
one single, Talk It Over, released
in the UK at the end of June.
A&M has high hopes for the
follow-up, Love Is The Message,
featuring Al Green on vocals,
which will be out in the UK on
September 18 and in the rest of
Europe the first week of October.
The track is already being played
in UK clubs.

A&M International’s Janice

J

The Face and Q  Soul
Underground and all the music
weeklies”

And Brian Yates, Operations
Director A&M Europe, says Baker
will do a short European promo
visit in October with club ap-
pearances and radio and press in-
terviews. “There are two ways we
can go with this album - the club
route and the radio route. Also, a
“Backbeat History Fact Sheet” will
be distributed to retailers and
media to remind people of the
depth of talent that this man has’”

‘Merge was recorded in a variety
of studios in Paris, New York,
Memphis and LA. 0
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Yorkshire Radio Buys
Rediffusion Singapore

by Peter Jones

Yorkshire Radio Network, which
operates independent stations in
the north of England, has signed
a deal reportedly worth about
£ 2.9 million to buy the Rediffu-
sion Singapore group of com-
panies.

Best known in Singapore as a
cable operator, the group has a
subscriber base of 65.000 but it
also provides audiovisual services
such as in-house movies and
background music for hotels.

Rediffusion Singapore has an
advertising revenue of some £ 2

million according to Wong Ban
Kuan, appointed ~Managing
Director of the group under the
deal. Group turnover in 1988
totalled £ 4.7 million.

Michael Mallett, the new
Chairman of Rediffusion Singa-
pore: “The takeover is part of
Yorkshire Radio Network’s stra-
tegy to reduce the proportion of
profits dependent on UK expen-
diture” The radio network also
has a UK broadcasting engineer-
ing subsidiary. a

TOP 10 UK MUSIC VIDEOS

| |
1. Push Over Bros v ‘
2. Rattle And Hum u (CIC/Screen)
3. Singalongawaryears Max Bygraves. (Parkfield) |
4. Concert ) |
5. Innocents Erasure (Virgn)
6. Kylie - The Videos Kylie Minogue (PML) {
7. Delicate Sound Of Thunder Pink Fioyd I |
8. In Concert Roy Orbisan & The Candy Men (PMI) ‘
9. Video Anthology 197888 Bruce Springieen (e !

] 10. A Bunch Of Videos & Some Others  Tom Perty (PMVIChannel §)

| © BPL Compited by Gallup or BPL, BBC and Music Week. Based on sles ‘

Germany & Austria & Switzerland

I3 Teldec Singles
In Top 100

by Robert Lyng

Boys, whose singles and LP are
charting in the UK; the
Norwegian pop duo Avalanche,
who spent eight weeks at no. 1in
France; and Carlos Peron, whose
latest album, ron To Gold, is be-
ing released in Spain, Italy, France
and the US.

New international priority acts
include Thomas Anders and Ofra

Hamburg - Teldec was enjoying its
best ever week in terms of chart
success at press time with 13
singles in the national top 100.
Highest are Gladys Knight’s
Licence To Kill at no. 7 and Jason
Donovan’s Sealed With A Kiss
(no. 8). Holly Johnson, Kylie
Minogue and Jody Watley all
have two singles each, as do West

German band The London Boys.
The other national act to chart is
folk singer Heino, at no. 18 with a
rap version of former hit Enzian.
Sinitta and Tom Petty complete
the line-up.

A&R Manager Michael Op-
lesch says Teldec is also making a
major bid to establish a strong in-
ternational image. Projects he
underlines include The London

Haza whose new LP, produced by
Arif and Joe Mardin and Thomas
Dolby, is scheduled for worldwide
release this month.

Meanwhile the company, which
has an exclusive distribution deal
with East Germany’s state-run
VEB label, is to hold its annual
distribution convention in Leip-
zig, East Germany, under the
motto, ‘The Best Is Yet To Come’.

RELAND

R O C K

O V E R

L ONDON

Globe Theatre Shaftesbury Avenue,London WI, tel 1-4944513

Mark Knopfler's soundtrack for
the West German-made film ‘Last
Exit To Brooklyn® will be available
on October 9 when the movie is on

single release is Only Time Will
Tell and the group also features
Manny Elias, drummer with Tears
For Fears on their last two albums.

release around Europe although it |  “If you want to copy anyone,

will not reach UK cinemas until the | copy the best;’ Tears For Fears’
New Year. Curt Smith told us last week,
Rick Astley has definitely parted

Germany & Austria & Switzerland
10th Bidder For Hessen Radio

DoRo To Make More Queen Clips

Vienna - Award-winning video
maker DoRo Productions has just
completed its sixth clip for Queen.
Shot in London, the video will
promote the band’s new Euro-
pean single The Invisible Man.

awards DoRo have recently picked
up include the 36th Cannes Film
Festival’s Bronze Lion for the
video of Devil’s Ball by Swiss
band Double.

DoRo currently produce and

company with the hit-making
Stock, Aitken & Waterman pro-
duction team. Astley plans to start
work on a new album when he
returns from the current sellout
UK tour.

Tina Turner and comedian John
Cleese will perform together on
stage in London next month.
“Turner joins the former Monty
Python man at the Sadler’s Wells
Theatre for a comedy sketch as
part of an AIDS benefit on
September 18, which is also the
release date of her new LP Foreign
Affair. Turner will perform one of
the songs on the night (without
Cleese ve presume). The Best, her
first single from the LP, is just out
in the UK and is already off to a
spectacular start in Holland where
it has presales of 250.000 - double
those of the current releases by
Paul McCartney and Queen.

Gary Tibbs the former Roxy
Music and Adam & The Ants
member has resurfaced in a new
trio called Louie Louie. Their

Rick Astley gives up Stock,
Aitken & Waterman

defending the Beatles parody on
their comeback single Sowing The
Of Love. They aimed for a
specific sound with vocals a la Len-
non. He explains: *“Quite thin and
throaty and Ringo’s drumming
which Chris Hughes does the bml
impersonation of. From then on
we just picked out bits that we
remembered;’ he admits. ‘‘Hope-
fully people do not take it too
seriously, it is done tonguen-
cheek. Even though the lyrics
might be serious, the actual music
is not that serious!" o

[
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New PolyGram

President

Wolf Gramatke, currently Senior |

Vice President of the Munich-
based RCA/Columbia Pictures
Video, has been named President
of PolyGram West Germany, ef-
fective from October 1. Gramatke
succeeds Ben Bunders, who leaves
PolyGram at the end of August to
become General Manager of the

| Rome-based Media Group 10

which operates Dutch commercial
station Radio 10 and plans to

Named

launch the commercial channel
| TV10 next month.

PolyGram’s  West ~German
organisation comprises Polydor,
Phonogram, Metronome, Karus-
sell and the Deutsche Gram-
mophon and Philips Classics
labels plus music publishers
Antenna. The group claims a
22% share of the West German
music market. 8]

Long-term contract - After nearly 25 years and sales of over 60 million
records, Udo Juergens has renewed his contract with BMG/Ariola. From .
1o 1: Thomas Stein, Co-MD BMG Ariola Munich; Freddy Burger, Juergens’
Mer; Juergens; and Monti Lueftner, Co-MD BMG.
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‘Rudi Dolezal (left) and Hannes Rossacher

Two more Queen clips are due
from DoRo, both for tracks from
the current EMI album The
Miracle. In July DoRo won the
Silver Screen Award at the US
Film & Video Festival in Chicago
for the longform documentary
“‘Queen - Magic Years’.

Founded 10 years ago by Rudi
Dolezal and Hannes Rossacher,

Media Coverage For Munich

Media Days

by Philipp Roser

Munich - Commercial broad-

casting in Europe after 1992 will | areas of programming, station
be one of the main issues at the | management and marketing will

third Munich Media Days, to be |

held on October 9-14. Hosted by | tion marks the first time that
a Munich-based | representatives from the Soviet
association of cable broadcasters, | Union (Leonid Krawtschenko, |
the six-day convention will be |

the MGK,

housed in various venues
throughout the city.
BLM, the Bavarian state licens-

ing authority, will again hold its
annual meeting during the event.
Under the title Radio In The 90s -
Between Culture, Commerce &
Internationalisation, BLM will
also discuss the possible position
and value of artists in the media
market at the turn of the century.

Problems related to the

direct three major pop shows for
the German-speaking market:
‘PIT"  (ZDF),  ‘Musikzene'
(WDR) and 'X-Large'’ (ORF
Austria). They recently shot an in-
concert special featuring Bon
Jovi, Ozzy Osbourne and The
Scorpions at the Moscow Peace
Festival, for ZDF. a

| development of new talent in the

also be aired. This year’s conven-

General Director of TASS) and
Hungary (Gyorgy Varga, Manag-
ing Director of Radio Danubius)
will participate.

‘Antenne Bayern, Bavaria’s only
statewide private radio station,
will broadcast a daily one-hour
show from the fair while Tele 5,
SAT 1 and the local Munich
private TV station TV Weiss Blau
will each produce a daily one-
hour programme.

26 New TV Frequencies

Stuttgart - Baden-Wurttemberg
has approved 26 new terrestrial
TV frequencies, bringing the total
number to 29. Christian Schurig,
General Manager of LFK, the
media licensing authority, says
this exhausts all possibilities for
the foreseeable future. RTL Plus,

IC & MEDIA - September 2, 1989

AmencanRadloHlstort\'/s.Com

SAT 1, Tele 5, PRO 7 and Rhein-
Neckar TV - which currently
broadcasts a daily one-hour
regional programme on one of
RTLs channels - have already ex-
pressegl interest in the new fre-
quencies.

Kassel - A 10th applicant has been
allowed to bid for the Hessen
private radio licence after the of-
ficial closing date following a
misunderstanding.

Hessen’s licensing commission
LPR originally thought the ap-
plication submitted by Wiesba-

den-based Vereinigte Fachverlage
was a request for negotiations to
join a group already in the race
for the state’s first private broad-
casting franchise. A decision on
who will get the state-wide licence
is expected by November.

Antenna Changes Name

Hamburg - Antenna Musikverlag,
PolyGram’s Hamburg-based music
publishing subsidiary, has chang-
ed its name to PolyGram Songs

Musikverlag. The
Managing  Director ~ Michael
Kramer says the change is intend- |

ed only to make clear its affilia- |

tion to the PolyGram group. It
will have no effect on the com-
pany’s structure or personnel, he

adds. The company’s Edition

company’s 4 Antenna Music will continue to

acuvely seek and publish ong.mal
| national rvpertonre.

ZDF Claims PM Lead

ZDF, one of West Germany’s two
national state-run TV stations,
claims it leads the audience share
for afternoon viewing. ZDF says
36.1% of afternoon viewers watch
its national schedule while ARD

is showing regional programmes |

(309% of audience share). At
other times of the day ARD has a

S O T

L | G

33.7% share of adult viewers,
ZDF 32.4%.

The figures show RTL Plus as
the leading private channel with
9.2%, followed by SATI (7.8).
Private stations do better in
households with cable - ARD
22.2%, ZDF 21.3%, SAT 1 18.6%
and RTL Plus 15.4%. O

Nina Hagen - Return To Reality

by Robert

In the words of Phonogram
Marketing  Manager ~ Juergen
Wockert, Nina Hagen, whose
debut LP for the label has just
been released, has “‘returned from
the cosmos, returned to reality.
She has realised that it is depen-
dability and power that count”.

Accordingly, Phonogram has
prepared a priority marketing
campaign to accompany the
release of Nina Hagen (838505-1).
This includes the Gaultier-
designed album cover, national
press advertising and over 30
30-second spots on private chan-
nel Tele 5. Retailers will receive
point-of-sale displays and Hagen
will make promotional visits to
stores this month.

appearances are  also

scheduled for numerous shows in-
cluding ZDF’s ‘Na Siehste’ and ‘2
Im Zweiten’. A major feature on
Hagen will appear in Stern
magazine and the artist will give
various interviews during her na-
tional tour in October.

The first single from the LP
will be Hold Me due for release
this month and an accompanying

g
video is being shot by Austria’s
award-winning production team

Ro.

Produced by songwriter/key-
board player Zeus B Held and
recorded in three London studios,

Nina Hagen features not only
Hagen’s most versatile vocal per-
formance in years, but also the
guitar skills of Billy Leisegang.
Lena Lovich and Motorhead’s
Lemmy also make guest ap-
peararces.

As-well as the five original titles
on the LP, Hagen interprets such
classics as Janis Joplin’s Move
On, Doc Pomus’ Las Vegas, Her-
man Brood’s Dope Sucks and

Schubert’s Ave Maria. n]
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Oui FM - Specialising

For Success
The trend towards specla]manon
in European radio is underlined
by the latest official figures, which
show Paris-based private network
Oui FM nearly doubling its au-
dience share. And Commercial
Director Camille Trumer is confi-
dent that the Oui FM format can
grow further.

Figures published by IPSOS,
show Oui FM increasing audience
share from 0.9 to 15%. This
means the station has caught up
with the Kiss FM network, and
could soon be within reach of
Skyrock (2.4% according to the
latest Mediametrie survey). Tru-
mer predicts Oui’s share will
reach 3% within a year.

That Oui, which Trumer calls
“radically anti-top 50", should
increase its share so dramatically
shows French radio clearly
following the line illustrated by
West Germany’s Antenne Bayern
and Sky Radio in Holland.
Specialist music stations are gain-
ing ground over chart-based radio
(see page 3).

Oui FM targetted a specialist
audience right from the start.

Trumer: ““Ours is not a ‘zapping’
station. Our listeners don’t zap in-
to us and then zap off - they stay
with us. The problem with
generalist radios is that they try to
have a format like television, with
specific programmes at specific
times. But radio shouldn’t be like
that - it’s impossible to use a TV-
style format. It can’t work in the
same way.”

‘This approach means program-
ming places far less emphasis on
DJ’s personalities. Although DJs
do interviews and discuss topics,
not all programmes have pre-
senters, with some -slots pro-
grammed by Regis, a computer.
The network also plays records
back to back without identifying
them - although there is now a
Minitel information service to
help listeners.

Trumer: “We put a selection of
records into the computer and
categorise them, for example, 5%
reggae, 5% another style, 50%
rock, and so on. It may sound
calculated, but we are the ones
who choose the records - we think
the format preserves our identity.”

SPAIN & P

Marc Lavoine - Maintaining Success
by Jacqueline Eacott

Marc Lavoine is looking to main-
tain chart success with his new
single Ami due out on AVREP
next month. The track is the se-
cond single from his album Les
Amours Du Dimanche.

Released in April, the album
reached no. 35 in the national
chart and the first single, C’Est Ta
Vie went to no. 14 as well as enter-
ing Music & Media’s Eurochart
Hot 100 Singles.  Recorded in
Paris, London and LA, the album
features a variety of musicians, in-
cluding the Astarte Orchestra of
London. It was mixed by Jean-
Philippe Beunichon at Paris’
Marcadet Studio, arranged by
Pascal Stive and Fabrice Aboul-
ker, and produced by Aboulker.

AVREP’s Anne-Catherine Bley:
““The single was at the top of the
FM radio programmers’ chart for
seven weeks which is quite an
achievement. Lavoine has always
had more success in the past with
singles rather than with his
albums. But we think this could

ORTUGAL

change with the latest one, which
is his fourth!”

Lavoine product is currently
only released in the French-
language territories (France, Ca-
nada, Belgium and Switzerland).
AVREP is distributed by Poly-
Gram in France, by Distrisound in
Belgium, and by Disques Office
in Switzerland. ]

Row Over New Spanish

FM Radios

Madrid - The recent allocation of
153 radio licences in Spain has
raised a political row between the
country’s right-wing party, the
Partido Popular (PP), and the
Minister Of C

charges. Barrionuevo has hit back
by saying the PP’s Luis Ramallo
should go before the board “to
explain the motives by which fre-
quencies had not been given to

: g and

Jose Barrionuevo. The PP alleges
that the distribution of the FM
franchises (M&M August 12) lack
political objectivity and profes-

sionalism.
And the PP wants Barrionuevo
m appear before the Industry
to  answer its

some had gone to groups of
dubious  worth”.

The PP alleges that several
licences were given to groups
which have nothing or little to do
with communication. u]

i

]
Brazil’s Roberto Carlos is presented with an award, for, sales of one million
albums in Portugal over the last 10 years by Carlos Pinto, MD CBS Por-
tugal (left). His latest album ‘Roberto Carlos 88, will achieve platinum

status (40.000) during his current tour.

More Music On TV-G

TV-G, the independent TV chan-
nel based in Galicia, is showing
several new music programmes
this summer. The most important
of these is ‘Clan Clip, a
30-minute daily show with videos,
pop news and gossip, which goes
out at 1800 hours and is
presented by Isabel Vazquez, with
an hour on Sundays hosted by
Monsantiso.

G R E

TV-G is also screening ‘Cor-
azonada’ featuring the Spanish
group Los Dore, a series called
‘Auga De Veran’, and one-off in-
terviews with national and inter-
national artists.

TV-G’s audience is about one
million which represents around
40% of the potential viewers in
the region. Some 15% of total
programming features pop music.

E E

September Start-Up For
Commercial TV?

by John Carr

Athens - Antenna TV and the
Mega Channel are targetting this
month for the start-up of the
country’s first commercial TV
transmissions (M&M August 19).

Both groups are finalising their
programming plans and main-
taining a strict clampdown on in-
formation leaks as discussions
with potential advertisers take
place. How much advertising will
be allowed on the new channels is
not yet known; no fixed quotas

are enforced on the state channels
ERT I and 2.

Last month Greece’s two ruling
political partners, the conser-
vative New Democracy Party and
the Communist-led coalition of
the left, resolved a dispute over
what legal forms the private
television channels would take. A
spokesperson for the government
says the state-run channels will
take a 5% slice of the commercial
channels’ profits. u]
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More Regulation

For Radi

oS

by David Stansfield

Proposals for more regulation of
Italy’s 4.000 radio stations are
gaining widespread political sup-
port. Franco Bassanini, MP for
the Independent Left, wants to
imitate the US system by making
a clear distinction between com-
mercial and community stations
and setting up national associa-
tions to syndicate advertising.
Drawn up under pressure from
the Association Of Radio Publi-
shers (AER), the starting point of
Bassanini’s plan is to limit the
proportion of airtime a stauon is
allowed to use for
Commercial radios would have a
20% ceiling on advertisements
and community radios a max-
imum 5% of airtime.
Community radios  would
receive additional funding from
regional governments and their

programming would be more
geared to local concerns. Com-
mercial radios would get no
government support, but would
be exempt from taxes.

And Bassanini wants commer-

Music Videos Take Off

‘The Italian music video market is
taking off with the major
distributors reporting encourag-
ing sales for their biggest acts.
PMV reports sales of 12.000
units for Tina Turner and 17.000
for Metallica over the three years
it has been active in Italy. Fastest
current  seller is  Prince’s
“‘LoveSexy’, with 8.000 units sold
since its release at the end of
il.

CMVs top seller ls Bmcc
‘Video h

cial and stations to
form associations to syndicate
advertising sales which he feels
would help them compete against
national networks for bigger cam-
paigns and could boost radio
advertising in Italy. He points out
that in the US, radio represents
10% of all advertising nationwide
while in Italy it has only a 3%
share.

The proposals have the support
of most major parties and
Bassanini is confident that this
structure will be
though the Italian parliament will
not discuss it before October. O

]
1978-88", which has sold 12. 000 m
the eight months the company has

marketed its catalogue in Italy.
‘CMV Marketing Manager Alber-
to Crippa says he expects consis-
tent growth, although he does not
see the Italian market becoming
as big as that in the UK.

There are now four million
VCR owners in Italy, representing
one machine for every five
households. Although the Italian
music video market is largely
restricted to about 250 record
shops, suppliers with their own
sales teams are moving into other
outlets in the home video front.0)

Newman Tops

Randy Newman will receive the
International Tenko Award during
the 15th Della Cazone
D’Autore to be held in San Remo
next month (October 19-21). The
three-day festival will be broad-
cast by state TV and radio RAI
and for the first time, it will in-
clude a forum for new songs.
The event is organised by the
Tenko Club, formed in 1973 in

(adverciament)

THANK YOU
ITALY

*GRAN*

MUSIC

Tenkd Awards

memory of smger/songwnlcr
Tenko who committed suicide in
1967. The international award is
given to artists who the Club feels
have produced records without
thinking of commercial success.
Prizes will also be given to
Italian artists for Best Album,
Best Song, Best Song In Dialect,
Best Interpretation and Best New
Song. [u]

PRINCIPALES
STADIO LA UNION
Ritzland Records/ltaly) (WE.A /Spain)
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Free CDs will be pven away to
anyone who spends Dfl 49.50
(app. £ 14) during the 1989 Dutch
record industry and retail promo-
tion campaign. The annual 10
Days Of Records runs from Oc-
tober 4-14 and is costing the in-
dustry Dfl 950.000 (app. £
280.000) this year. One thousand
of the country’s 1150 retailers are
taking part.

The campaign will be widely
publicised by all Dutch TV broad-
casters including the new com-
mercial channel RTV which is due
to go on air in the first week of
October. Holland’s largest broad-
caster Veronica is also producing
a 90-minute TV special featuring
10 Days Of Records and the 25th
anniversary of the Dutch Top 40

Foundation. Commercial radio
stations Cable One and Radio 10,
national and regional press will
advertise the free CD offer too.

The free CD, Warm Aanbe-
volen (Strongly Recommended),
is a compilation of national and
international top 40 hits from the
last 25 years. It is also available in
LP and cassette format to buyers
spending more than Dfl 25.50 on
those carriers.

The campaign’s Director, Jan
Gaasterland, expects  325.000
copies of the CD and some
200.000 LP/cassettes to be handed
out. Last year 425.000 copies of a
promotional LP/cassette  were
given away; this is the first time
CD is included in the campaign.

US Deal For Belgian Act

EMI Publishing Belgium an-
nounced the signing of a licensing
deal for the US and Canada with
SBK Records in New York for the
ARS act Technotronic. The con-
tract is for two singles and two
albums.

Technotronic enjoy lots of
airplay in Belgium (distribution in
the Benelux is through CNR) and

the single Pump Up The Jam
entered the SIBESA chart three
weeks after its release (July 17).

Cesar  Boesten of EMI
Publishing: ““We presented the
band’s Pump Up The Jam at the
New Music Seminar and now the
record is one of the three best im-
ported records in New York.”(]

P R T O S T T
Skyblasters Cross The Line

CNR is planning to release a new
album, Crossing The Line (655
283-1), by the 10-piece Belgian
reggae band Skyblasters this
week.

The Skyblasters’ third album,
Crossing The Line, was recorded
at Ghent’s Top Studio and pro-
duced by the band’s drummer
Patrick Dewitte, vocalist Edward
Buadee and Peter Gillis.

One single, Sad Song, has
already been released from the
new album and although it did
not do well in terms of chart suc-
cess, it did receive some airplay.

The second single is expected to
be Centerfold Blues.

‘The Skyblasters were formed by
Buadee and Dewitte in 1985 and
soon started touring as the sup-
port act for big acts like Jimmy
Cliff, Black Uhuru and Aswad.
1987 saw the release of the live
album The Dirty Dozen Are Alive
And Well and a year later they
released Living In Limbo.

Rik Blomme, Managing Direc-
tor of CNR Belgium, says there
are plans to release Crossing The
Line in France with options in
Scandinavia. u]

WEA Denmark Doubles Market Share

by Chris Fuller

Copenhagen - WEA has more
than doubled its share of the
Danish record market to 21.6%
from 9.5% in the twelve months
to the end of July, according to
figures compiled by the national
IFPI group.

Apart from Sonet, which main-
tained its share at 6.7%, other

record companies declined to
release their figures.

WEA opened its own offices in
Copenhagen on July 1, having
previously been licensed to
Metronome. WEA Denmark’s
Managing Director, Finn Work,
who heads a staff of 14, says the
company’s _improved _market

Joint Finnish Promo CD

Helsinki - Finnish record com-
panies have joined forces with
distributor Discopress to produce
limited edition promotion CDs
for radio. The 20 or

panies in proportion to the
number of songs they have on the
release!”

The CD w11] a.lso include
about

including all the majors and most
indies, plan to release one CD per
month featuring 20 new domestic
singles which are otherwise
unavailable on CD.

The first CD will be released in
October to about 40 stations na-
tionwide. Pentti Teravainen of
Discopress: ““Each radio will

the tracks and will eventually have
promotion jingles, which the sta-
tions can personalise, and short
interviews with artists.
Discopress, which supplies
radio stations with new releases,
also compiles local dance music
charts and provides an indepen-
dent information service speciali-

receive two copies and costs will | sing in entertainment news. O

be split between the record com-

share is partly due to a threefold
increase in the size of the WEA
Denmark catalogue: ‘A wide
variety of mid-price material has
come into the catalogue, joining
the Teldec classical material and
that of our associated labels such
as MCA and Geffen.’

According to Work, another

factor is improved distribution as
from July 1. Product is now sup-
plied direct from WEA’s Alsdorf
plant in West Germany; previous-
ly it was channelled to Denmark’s
650 retailers by Danish distributor
GDC, which is owned jointly by
EMI, CBS, Sonet, Grammofon
Electra and Metronome. o

Music 89 Expects 30.000

Around 30.000 people are ex-
pected to attend Scandinavia’s
first music trade fair, Music 89, to
be held at Gothenburg’s Swedish
Exhibition Centre next month
(October 4-8).

The event will run workshops
and seminars, including a discus-
sion between MTV Europe’s Pro-
gramme Director Brian Diamond
and Radio Sweden producer
Roger Wallis on the role of music
on television.

According to its co-ordinator,
Ulla Oddhammer, Music 89 will
attract some 100 exhibitors, in-
cluding record companies, music
publishers, instrument manufac-
turers and studio technology com-
panies. It will be open to the
public as well as the trade.

Music 89 is organised by Sven-
ska Massan at an estimated cost
of Skr 5 million (app. £ 480.000).
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Bon Jovi Fever Hits The USSR

by Mike Nicholls

“The biggest campaign
for a fourth single to
date,” is how Adrian
Berwick, Marketing
Director PolyGram
International, describes
the company’s promotion
of ‘Lay Your Hands On
Me’ the latest single from
Bon Jovi. Taken from
their fourth LF, ‘New
Jersey, it is expected to
take the album’s sales
past the 10 million mark
worldwide.

B erwick: “Bon  Jovi’s
previous LP, Slippery

When Wet, has sold 1.3 million
copies since it was released in
1986. New Jersey has done 8.5
million in less than a year. Our
target is 10 million by the end of
this year. Research on the band
has shown that a UK top 10single

increases album sales by between
100.00 and 200.000. So Lay Your

Hands On Me is the crucial

single that can help make that 10
million target”

This could almost be matched
by sales in the USSR where Bon
Jovi have become the first
Western band to release an album
of original material. State record
company Melodia expects to sell
some eight million copies of New
Jersey in the Soviet Union.

In Europe all soundcarrier for-
mats - 7", 12” and CD - come
with a luxury poster printed on
both sides and there is an accom-
panying promo video directed by

‘Wayne Isham of LA-based The
Company. In France, where the
band are not as big as in other
territories, there is a poster cam-
paign too.

Live performances also play an
important role in PolyGram’s
campaign. In the week the album
was released, Bon Jovi played in
front of 60.000 fans at the Milton
Keynes Bowl in the UK, headlin-
ing over Europe, Skid Row and
Vixen. In the same month
(August), the band played two

shows at the Lennin Stadium in

Moscow as part of the Music
Peace Festival. Together with Oz-
zy Osbourne, The Scorpions,
Cinderella and Motley Crue, Bon
Jovi were seen by an audience of
140.000 people. The shows are
scheduled to be transmitted all
over Europe by various radio and
TV networks. In the UK, BBC
Radio 1 planned to broadcast the
show on August 26 and West Ger-
many’s SAT 1 and France’s Canal
Plus are set to follow. Press

| coverage has included the covers

of Sounds and ‘ Kerrang!
magazines.

Berwick: ‘“Bon Jovi have been
on the road since August of last
year and will continue until
March 1990 - this stimulates
media coverage. The band’s pro-
file will rise in January when they
play the Hollywood Rock
Festival in Rio. Other acts on the
bill include Elton John and Tears
For Fears. In France we are
organising a radio competition
with winners going to Rio. That
should generate some extra
publicity in a territory where the
band have yet to realise their
potential.” a

Katrina & The Waves
No Heartbreak For SBK

by Marjolein Rotsteeg

After two albums on
Canadian independent
Attic and two on Capitol,
UK/US band Katrina &
The Waves have switched
to SBK Records, a joint
venture label with EMI.
‘Break Of Hearts) their
current album, is their
first since the signing.
K atrina & The Waves, who
grew up from a college
band, were formed in 1981. Then
Cambridge student Alex Cooper
(drums, vocals, keyboards) reviv-
ed his old college band, The
Waves, which had been disband-
ed in 1978 after two years.
Americans Katrina Leskanich
(vocals, guitar) and Vince De La
Cruz (bass, vocals, keyboards),
joined the line-up. A year later,
former Wave Kimberley Rew
(guitar, vocals, keyboards) joined
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and the band has not changed
since.

After extensive tours of the UK
and West Germany they were
signed to the independent Cana-
dian Attic label. Cooper recalls:
““In 1981, synthesizers were very
fashionable in the UK - this was
not the sort of music we were do-
ing. We could not expect big suc-
cess, but we were lucky enough to
persuade Attic to release two
albums in Canada only.”

Their  first  international
release came after signing to
Capitol/EMI with Katrina & The
Waves (1985), for which they re-
recorded 10 tracks from the two
Attic albums. Both the LP and
single, Walking On Sunshine,
made the top 10in the US and the
UK.

Chart success on the European
continent came in summer 1986
with the single Sun Street from
their second Capitol album,
Waves. American tours with

‘Wham!, Foreigner, Don Henley
and The Beach Boys followed.
At the end of 1987, Katrina &
The Waves switched to SBK
Records. Their debut LP for the
label, Break Of Hearts, is already
out in West Germany, Scan-

intended for Tina Turner - but the
band decided it was too much fun
to keep it off the album. The first
single, the Leskanich/Rew penn-
ed That’s The Way, is already
out in Europe and features Lon-
don Beat on backing vocals.

dinavia and the Benelux and due
for release in September in most
other European territories.

For the first time, the band
have co-written some of the
album’s 10 tracks. The song,
Love Calculator, was originally

Radio stations in some Euro-
pean territories received single
labels before release, which has
proved a successful PR strategy.
Four colour posters and album
sleeves are available for in-store
displays. a
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club play. The first single taken from

The Del-Lords
Poem Of The River - Enigma

A dramatic straight-from-the-
heart rock jewel by this outstan-
ding US roots rock & roll band.
The passionate vocals, ringing
guitars and grabbing hooks
make for a majestic song, crying
for airplay.

Spandau Ballet

Be Free With Your Love - €85
Starting off as a typical FM
rock song, suddenly accele-
rating into a very fast pace, spic-
ed up by energetic brass.

Lisa Lisa & Cult Jam

Just Git It Together - CB8S
Electrifying, house-tinged hit
material, with a rap in the
middle.

Geoffrey Williams

Lipstick - Adantic

A funky, Motown dance num-
ber from this promising UK ar-
tist who had a big hit last year
with Cinderella.

Brendan Croker & The
5 O’Clock Shadows

No Money At All - Sivertone/jie
Pleasant and gentle, back-to-
basics pop rock, featuring the
unmistakeable  finger-picking
guitar style of Mark Knopfler.

Babyface
It's No Crime - indisc/Solar
Solo debut from this much-

SINGLE OF THE WEEK ]

Janet Jackson |
Miss You Much - A&M

‘The relentless and almost brainwashing ‘
dance beat, courtesy of Jimmy Jam & |
Terry Lewis, is tailor-made for Jackson’s
sexy and confident vocals. Ultra-smooth
and deceptively simple, this song is |
guaranteed to linger on, long after hear-
ing. Likely to attract much radio and
the new album Rhythm Nation (last ‘86

LP, Control, sold seven million worldwide), released on September 11.

e
wanted  songwriter/producer
sounds like a winner. Effectively
bridging pop and dance and
recalling the best days of
Shalamar.

Melissa Etheridge

No Souvenirs - isiand

Etheridge’s expressive voice lifts
an average song to new heights.
Zeke Manyika

Runaway Freedom Train - Some Biz-

aare/Pariophone
An insistent rhythm is coupled
with driving vocals, with lots of
swing and emotion in the
grooves.

The Chimes
1-2:3 - cas

house-oriented piano and a
soulful vocal delivery typify this
chart-bound club record.

Akasa
One Night In My Life - weA

A new, Anglo-Asian three-piece
with a shamelessly commercial
single. The fusion of Indo-
Arabic music with Western
dance beats forms the perfect
backdrop for Sophiya’s childish
and sensual vocals. A must for
top 40 programmers.

The Cure
Love Song - Fiction/Polydor

A simple and friendly track,
likely to yield much radio play.

Arthur Baker

Arthur Baker & The Backbeat
Disciples - A&M

A star-studded line up con-
tributes to a varied and contem-
porary dance LP, full of good
hooks. Pure craftsmanship and
hit-expertise. Hits: I Believe In
Love, Love Is The Message,
Count To Ten and All I Ever
Wanted. See also page 8.

Desireless
Francois - CBS

The French singer’s new
material is very much in the

| mould of her first international

hit, Voyage Voyage (also includ-
ed here). Pushy beats, sophis-

| ticated synthesizers and the ar-

A muscular, square beat, a |

tist’s velvet voice, combined
with the striking melodies and
effective modulations, make for
a highly original and commer-
cial record. Best: Tombee
D’Une Montagne and Elle
EstComme Les Etoiles.

Indio

Big Harvest - AgM

This brand new project features
an excellent set of brooding rock
songs (reminiscent of the works
of Peter Gabriel), highlighted by
poignant guitars and new ar-
tist/composer Gordon Peter-
son’s urgent vocals. Peter Walsh
(Simple Minds, Xymox) co-
produced.

Redhead Kingpin & The FBI

A Shade Of Red - 10/Virgin

Young US rapper with a highly
entertaining record where good
hooks and clever arrangements
are just as important as finding
the right beat. Do The Right
Thing is. definitely a hit single
and other good tracks include
Pump It Hottie and Do That
Dance.

Ted Hawkins

| Love You Too - ndisc

and sound effects have been overdone in places, most tracks are just
straightforward R&B with catchy brass licks and punchy hooks. Do not miss
1 Hate You, How Long, King & Queen Of America and the title cut.

— ]
ALBUM OF THE WEEK |
Eurythmics |
We Too Are One - RCA/BMG !
‘The follow-up to the Savage LP isa very |
commercial rock album, with lots of
soulful swing and clever, semi-
synthesized backings. As ever, powerful
compositions are Irrought to life by Len-
nox’s expressive voice and Stewart’s
soanng guitar sounds. Although stnngs

Although Hawkins comes from
the traditional American south,
his style owes more to S:
Cooke and Ray Charles than
Muddy Waters or John Lee
Hooker. Reggae, soul-blues or
gospel, are all effectively mixed
with heartfelt, simple and
timeless songs. Try You've
Changed, Nursery Rhymes and
Who Do You Love.

Mabhlathini & The
Mabhotella Queens
Paris - Soweto - Urban Africa/Polydor

MAHLATHINI
& MAHOIE VA QHIEE]

This superb LP is filled to the
brim with the infectious
rhythms, cheerful melodies and
delightful vocal styles that make
up mbaganga music. The
Makgona Tsohle Band, who
originated this genre in the early
60s serve as the artists’ electrify-
ing backing band.

Mona Liza Overdrive
Vive La Ka Bum - Vertigo

No holds barred, smokey rock &
roll by West German rock
veteran Stefan Klein helped by a
line-up with ex-members from
Whitesnake, Thin Lizzy, Rain-
bow, Gary Moore and Nena.
Klein's style often comes close
to Southern boogie.

Editor Gary Smith |
Contributors Pieter De

Bruyn Kops, Diana Muus.

| and Machgiel Bakker
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he Eurochart

Hot 100. The
only official pan-
European  hit  survey
which is adopted by
many prominent radio
and TV shows. A weekly
presentation of Europe’s
highest singles sales.

Compiled in association

with BUMA/STEMRA,
endorsed by CISAC,
licensed to Coca-Cola
and published by Music
& Media, the only pan-
Luropean wade maga-
zine for the music and
broadcasting business.
The Eurochart Hot 100.
an indispensable tool for
programming. The only
really reliable instru-
ment to measure Luro-
pean taste — just tune in
to Europe’s most popular
stations and you'll be
convinced. For more
information on E-Mail
subscription, licence and
broadcasting rights

complete and return the

MUSIC MARKET’S
FAST FOOD

coupon today.
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Advertising deadline
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tel:353.1.685630/685567/fax:685352
A hypnotic tribute to Nelson Mandela by one of Ireland’s top ar-
tists, p'mduwfl. by Donald Lunny (Elvis Costello). The song’s

Currently top 10 in Ireland. For sub-publishing and licensing
details please contact above mentioned persons.

Lucrezia

Hal I Himlen (Ricochet Records).
Contact:Ricochet/Peter Swartling/
tel:46.8.6600609/fax:6604665

With its irresistible, elastic beat and attractive-
ly sparse arrangements, this intimate dance
track sounds like the Swedish answer to
Prince’s Kiss. Like Prince, the singer has a
sensual and highly expressive voice.
Domino Blue One

That's It (Hey U Records/Austria).
Contact:EMI/Regina Peterseil/
tel:43.222.59989/fax:569336

Domino Blue One is a classically trained
vocalist who recently worked with Herbert
Von Karajan at the Vienna City Opera and is
also well known for her exclusive jewellery
designs. This up-tempo single has a strong
nostalgic atmosphere. Licensing and sub-
publishing free for the world except Austria.

Jam

You Took My Heart (RDC Music/Holland).
Contact:RDC/Gerry Radstaat/

tel;31.80.540697 /fax:568433

A new Dutch band with a conventional,
melodic rock song in the best Foreigner tradi-
tion. The accessible and passionate melody
makes it a very suitable track for daytime
radio play. Licensing and sub-publishing free
for the world except Holland.

Valentino

Corazon (My Heart Belongs To Daddy)
(Torso/Boudisque). Contact:Boudisque/Fred
Berkhout/tel:31.20.260311/fax:2474648

A highly infectious, Latin-tinged house
number, produced by Eddy De Clercq, DJ at
The Roxy - Amsterdam’s temple of house
music. The opera-like lead vocals are delivered
by New York singer Wendell Morrison.

Inspiration

Anyway (ProMusic/West Germany).
Contact:ProMusic/jochen Kraus/
tel:49.8141.91196/fax:43111

A conventional, slow-stepping soft rock song,
driven by rhythmic guitar licks, yearning lead
vocals and melancholic harmonies. The ac-
cessible production tops it all off. For sub-
publishing and licensing details, please con-
tact Pro:Music.

Edward The Second & The
Red Hot Polkas

Bjorn Again Polka (Cooking Vinyl/UK).
Contact:Cooking Vinyl/Ruth Davey/
tel:44.1.9606000/fax:9601120

An instrumental, accordion-dominated track
mixing cajun and ska. Cheerful, refreshing
and honest music, taken from the band’s
highly recommendable Two Step To Heaven’
album.

Jacuzzi

Love Tracks (Virgin/Sweden).
Contact:Virgin/Kalle Onsbacke/
tel:46.8.986420/fax:985712

A Swedish trio with a potential dance-floor
hit. The pushy beat and the sparse, somewhat
dark arrangements work very well. For licens-
ing and sub-publishing details please call
Virgin Sweden.

Maureen

Don't Fight The Music (The Dance
Yard/UK). Contact:Dance Yard/Sue MacAuley/
tel:44.1.9692296/fax:9687072

The solo debut single from the lead singer of
Bomb The Bass’ Say A Little Prayer. A very
contemporary house number, co-written and
co-produced by Erique Dial from Raze. Licen-
sing and sub-publishing free for the world ex-
cept UK, the Benelux, France and Australia.

Records mentioned on this page are by promising acts which have potential for breaking into the pan-European
market. The selection s done by the editorial team.of Music & Media. Radio & TV programmers wanting to play the
material mentioned here shouid be aware that not il records are necessarily released in every territory. intermational
A&R managers and musc publishers on the lpok out for new deals should contact the original masterlpublishing
owners. Country of ongn and contact numbers are Iisted as known. Those wishing to submit material (o this
section should send ther records, biographies and photos to: Musc & Media, Gary Smith, PO Box 50558, 1007 DB

Amsterdam, Holland.
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UPDATE

by Diana Muus

Fabrice Absil from Fairplay Promotion &
Publishing in France reports good reactions
for Top Model's Carolina. After being
featured on Talent Tracks cassette no. 15, the
label managed to make a good deal with
Phonogram France. The band will now start
recording an album for Phonogram in
September.

Margaret Zingana's We Are Growing
(cassette no. 29), the title track from the TV
series ‘Shakazulu’ - currently no. 1 in Holland
- is about to be released in West Germany
through ZYX Records. Contrary to what we
previously reported, the distribution is not
available any more for the German speaking
countries. Anyone still interested should call
Masters, Emiel Kamzol, tel. 31.4750.27316, fax
20525.

Austrian band Tintenfish’s How Can I
Know? (cassette no. 26) has entered the playlist
of state-owned pop station O3. The Koch label
expects the single to enter the national top 30

within a few weeks. Koch’s Rudy Schedler ex-
plained he has received several reactions from
labels all over Europe which are currently be-
ing negotiated.

X !

Tindrum - working on a new album

A similar story for Norwegian band Tin-

drum Ariola/
Norway). The band’s management is con-
sidering several offers after the band were
featured on Talent Tracks cassette no. 26. A
new album is in preparation.

Belgian band Poesie Noire are also working
on a new album, to be released in a couple of
months. According to a spokesperson at the
recently opened Antler Holland offices, the
album will be less synthesizer-oriented. Mean-
while, two former mini-albums, Pity For The
Self and En Grande Colere have been released
on CD. u]

ToplO UK
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by Karen Roffey

The Lightning Seeds remain at the top, still
helped by very healthy national airplay. Front-
man [an Broudie maintains in the press that it
has become a hit despite negative comments
by BBC Radio 1 DJ Steve Wright. Broudie was
formerly one half of excellent mid-80s band
The Care who released a couple of discs on
Arista.

Back to the indie chart, the Sonp Dragons
make an impressive return to the top 5 after
two years playing with the majors. Some con-
fusion surrounds the popular new Mndhoney
hit You Got It (Keep it Outta My Face).
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Although this is the in-demand track, the of-
ficial A-side is Burn It Clean - it may end up as
a double A. Meanwhile, Family Cat, a five-
piece London outfit in the Echo & The Bun-
nymen mould, make an impressive debut at
no. 10 with their tribute to ex-Television
founder Tom Verlaine.

Big releases in the next two weeks include _

the much-anticipated and hotly tipped Sngar-
cubes 45 Regina. The Primitives, whose new
singles releases are now tied to RCA distribu-
tion, will return to the indie LP chart with a
retrospective mini-LP Lazy 86-88. It features a
dozen songs, among them Across My
Shoulder and She Don’t Need You. Distribu-
tion is via the Cartel.

The popular Inspiral Carpets release their
Find Out Why EP on Cow records which in-
cludes (on 12" and CD singles) a 16-minute
version of Plane Crash. It is released to coin-
cide with their current UK tour.

The first Stone Roses single So Young is re-
issued on Thin Line while their current label
Silvertone releases a new Brendan Croker &
The § O’Clock Shadows single No Money At
All. Ex-Morrissey collaborator Stephen Street
has produced the Sandkings’ latest effort,
All’s Well With The World, again released to
parallel live UK dates. u]
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SINGLES - ALBUMS
Kaoma Airplay Prince Airplay
' Jive Bunny Sales Prince Sales

E X PL O S I

\A

Explosives features the major new releases by established and new artists.
It includes recent releases stillin need of support on European radio.

CHART BUSTERS

Chart Busters i a quick reference to this week's Hot 100 Singles/Albums and
the European Top 50 charts. Chart positions are indicated where approprate.

ALBUMS OF THE WEEK

Eurythmics - We Too Are One (RCA/BMG)
Arthur Baker - Arthur Baker & The Backbeat Disciples (A&M)
Desireless - Francois (c8s)
Mahlathini/The Mahotella Queens - PrisSoweto (Urban Africa/Polydor)
Indio - Big Harvest (A&M)
Redhead Kingpin & The FBI - A Shade Of Red (I0Nirgin)
Ted Hawkins - | Love You Too (Indisc)
Nitty Gritty Dirt Band - Circle Il (UniversalMCA)
Mona Liza Overdrive - Vive La Ka Bum (Vertigo)
Do The Right Thing - OST (Motown)

Danny Elfman - Batman Original Motion Picture Score (Warner)
Nina Hagen - Nina Hagen

Syd Straw - Surprise (Virgin America)

SINGLES OF THE WEEK il [CHART ENTRIES |
Vital for your play list. B
Janet Jackson - Miss You Much wawy | Airplay Top 50
Lisa Lisa & Cult Jam - Just Git It Together (cas) | Tears For Fears - Sowing The Seeds Of Love (12) (Phonogram)
Melissa Etheridge - No Souvenirs (sang) | Eurythmics - Revival (31) (RCA/BMG)
Malcolm McLaren & Lisa Marie - Something's Jumplng, (33) (Epic)
Tma Turner - The Best (40) (Capitol)
1 SURE HITS | - This Is The Right Time (44) (Arista/BMG)
Spandau Ballet - Be Free With Your Love (CBS) CII“ Richard - | Just Don't Have The Heart (46) (EM)
Geoffrey Williams - Lipstick (Atlantic)
Rod Stewart - Crazy About Her (Warner Brothers) | Hot 100 Singles
CIiff Richard - 1 Just Don't Have The Heart (38) My
w Imagination - Megamix (56) (BMG Ariola)
l E‘IJ RO-CROSSOVERS | Tina Turner - The Best (62) (Capitol)
Continental[ecords(ready/to crossover Fine Young Cannibals - Don't Look Back (66) (London)
Matia Bazar - Stringimi (CGD) | Jody Watley feat. Eric B. & Rakim - Friends (68) (MCA)
[EMERGING TALENT ||| Zelooaibums
New acts with hot product. Fuzzbox - Big Bang! (22) W)
o Blow Monkeys - Choices (29) (RCABHMG)
Akasa - One Night In My Life (WEA)
The Del-Lords - Poem Of The River (Enigma) | [ s L
Adeva - Warning! (Chrysalis) | L FAST MOVERS |
Airplay Top 50
[ ENCORE — | Kaoma - Lambada (/-6) (CBS)
Former M&M tips still in need of your support. Paul McCartney - This One (2-7) (Pariophone)
Bliss - How Does It Feel The Morning After! (Partophone) | Kylie Minogue - Wouldn't Change A Thing (4-15) i)
Gun - Better Days (A&M) | Shakespear’s Sister - You're History (/7-35) (London)
Zucchero Sugar Fornaciari - Oro Incenso & Birra (LP)  (Polydor) | Michael Jackson - Liberian Girl (22-47) (Epic)
Ziggy Marley - Look Who's Dancing (Virgin) N
The Graces - Lay Down Your Arms - () | Hot 100 Singles

Lisa Stansfield - This fs The Right Time (5/-71) (Arists/BMG)

Top 100 Albums

Alice Cooper - Trash (/0-27) (Epic)
1| Van Morrison - Avalon Sunset (48-60) (Mercury)

[HOT ADDS ' |

Breaking Out On European Radio

Eiton John - Healing Hands (Rocket/Phonogram)

Black Box - Ride On Time (13-43) (DE/Construction)
Rufus/Chaka Khan - Ain't Nobody (Remix) (39-62) (Warner Brothers)
Confetti's - C Day (42-80) (st
Queen - The Invisible Man (44-98) (Parlophone)

Alice Cooper -Fason (Epic

YESTER HITS

['s Singles Albums
Laura Branigan - Self Control (Adantic) | Mike Oldfield - Discovery (Virgin)
Frankie Goes To Hollywood - Two Tribes (ZTTlisiand) Bruce Springsteen - Born In The USA (cBS)
Evelyn Thomas - High Energy (Record Shack) |  Elton John - Breaking Hearts (Rocket/Phonogram)
RAF - Self Control (Carrere) Michael Jackson - Thriller (Epic)
:_ Alphaville - Big In Japan (WEA) | Rod Stewart - Camouflage (Warner Brothers)

the Eurochart op five from five years ago
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playlist

(dversement)

WHETHER
| YOU ARE

HIGH
~ oR |
LOW

l IN THE
CHART

‘ BE
| SMART!

BOOK YOUR
| PERSONAL

' EYE
CATCHER!

FOR ALL INFO
| CALL M&M's
SALES DEPT.

| AMSTERDAM
31.20.6628483

- MUSIC

MEDIA

united kingdom

Most played records in England during
the week of publication on the follo-
wing stations BBC 1, BBC 2, Capital
Radio, Greater London Radio and the
major independents.

1. Kyl Minogue - Woulbt e A Ting
2. Lisa Stansfeld - Ths s T i Thag
3. Liza Minelli -Loung y it

4. Cliff Richard -1 Dor'Hove The Hesr
. Tears For Fears - Sowang The St Of Love
6. Fuzzbox -seit

7. Spandau Ballet - Fee Wi Yoo Love
8. Shakespear's Sister - You'reHiscry
9. Then Jerico - Supe box

10. Bobby Brown - On O Own

1. Neneh Cherry - Kases On The Wit

12, Bros -Too uch

13, Lightning Seeds -pure

14 £ el

15, Elton John - Hesg Hard

16, Tom Petty - s Down A resm

17, Martika -To Sors

18, Alice -Poson

15 Fine Young Cannibals - Dor'e ook bck
20. Gloria Estefan -Dow't Wans Lose You

Most played records as checked by
Media Control on the national station
03 and Radio Brenner.

1. Paul McCartney - T O

2 Bangles - be Wi You

PAREES ko Tbor
4. Roxette - Drese For Scces

5. Katrina & The Waves - Tiacs The Wy

9. Stefanie Werger -Funenco Tuto
10. Espresso - Why Dort Yoo Liten To The Husc
11 Etta Scollo-Sole S Scie

12, Various Artists - ey Cros TheMerey

13, Jason Donovan - Seved Wieh A Kas

14. Mike Oldfield - mocer:

15, Simply Red - A New Fie

16. Wollgang Ambros - dsence

17, Peter Cornelius -Ling i | Guc.

18, Michael Jackson - Ubein Gt

19, Pet Shop Boys -'s Argic

20. Fine Young Cannibals - s’ Leck Bk

Airplay checked on Radio 2 and 3, the
Dutch national pop stations. For info
contact Stichting Nederlandse Top
40, PO Box 706, 1200 AS Hilversum,
tel (0)35 - 231647.

1. Madonna - Chersh
2. Tears For Fears -Sowing The et Of Love
). Margaet Singars Weo ey
ury
< Dirs o & The ‘Supremes - Refecions
6. Rene Shuman - Love Ara ody
e s Jmpin n Your She
L )
9. Kaoma -antata
I, Van Morrison e 10 Yutdy
1. Beautifl South -Sog For Whoers:
by Gerard Joling -Say n ty e
13 Buster Poindexter - ot Hot ot
14, e By & The Mo Mo - s Te Mook
15. Rebead Kigpn 4 The FB1.- D Te i T

u. sw—-r’smn ~Yaure Heoy

REPORT

THE MOST PLAYED RECORDS IN EUROPE

From the airplay hit parade from Me-
dia Control including 29 radio stati-
ons. For more info please contact
Meda Control - Postfach 625,
D757 Baden, tel
(0)7221-33066.

1. Mike Ofdfiel
IDonlaMm Tantiak

Most played records as checked by
Media Control on the national station
DRS 3, Coleur 3 and 4 private stati-
ons. For more info please contact Me-
dia_Control, Post Passage 2 Basel
4002, el 61- 228989.

i Paul McCartney -Ths One
$M$hupla,x 4 At

bl
4. Don fohnson -Tel e e s
e

sm,;xnw Lrerce ToKil

8. Madonna - xsres Youel
5. Don Henley -The d Of The mocence
10, Neneh Cherry - Fanchic
1. e Bumy & The Mastermicers - Swing Th Mood
12, Bangles - 5e Wi You
13, Sonia - You NevrScp e Loveg You
14. Kylie Minogue - Wouds' Cange A Ty
15, Beautiful South -SongFor Whoerer
16. Mill Vanill - Bime ' On ThePain
17 Michal Jackson - oG

~Lovels Ashed

s Roy Orbison -Cafors B
0. Kiaus Lage & Members -soco Lac Nor e

Most played records as compiled from
RAI Stereo Due.

B DMNenley The Exd Of The nccerce
8. Prince -5

5. e St G Mo

10. Roy Orbison - Calforma Bve

1 Bangles -8 Wit You

12, Richard Marx - g Here Wik

13. Danny Wilson -The secon Surees O Love
14, Neneh Cherry -achié

~The O
16. Stan Ridgway - Cafog O To Caro
17. Michael Jackson - Lsern Git

lay hit parades provided
by Media Control France. For more
info please contact Media Control
France 29 Blv Tauler - 67000 Stras-
bourg - France - tel (38)366580.

Radios Peripheriques (AM Stations)

1. Kaoma -anbuia
2. Johany Hallyday -Hirvir
3. Philippe Lafontaine - Coe e Lotg

17. Pet Shop Boys - s i

18. Waterfront -Gy

19, Ry Cuares  ee Dee Brgewatr - T The Nex
Sonee

20, Milli Vanil - 8are  On The fan

spain
The 20 best played records in Spain

from Cuarenta Principales, covering
the major Spanish stations.

1. Fine Y

4

5. Paul McCartney -y rue Fce
6. Michael Jackson - Uberian Girl
7. Cyndi Lauper -1 rove s Nhe

11. Don fohason -Tel 1 ke
12. Mare Lavoine - Ctx s Ve

I e e el
1" rmrm

15. Gipsy King

16 Pt Exer 1kt

17. Prince - B

18. Alain Souchon - Quid S K.O.
19. Jacques Higelln - ol O L an
20, Bangles -Ecena Fame

Radios FM

2 The Relrscos wmw:,ﬁm
et eb

1. Francois Fldnan & oo amison - e Pas
2 ks

3. Michael Jackson - Liera Gt
4. Cyndi Lauper -1 Drove Al N

s Sinitta - Rt Rl

- A Quo je Sers:
5 RupChres D D Bgerter - recins g

6. Hombres G -
7. Madonna - Exees Yount

8. Tone-Loc -foky Cold Medra

9. Miguel Rios -yl os Tiene Que D
10. Richard Mars -Sxcsed

U Brpl hetiiic

n Mondr

A Soul 1 Soul ke o e

9. Prince - Badce

10. Yazz -Foe Time

11. Jason Donovan - e
17 Pmia Abl seapc

3

hylvv-ere
5
Anis. 15. Kylie Minogue - i On Your Hea:
14, Prince Bt 16, Imagination -
15, Orloon Bratal Ve A Pces 17. Bangles - el Fame

16, Los Inbumanos - A 1x
17. Kylie Minogue - e On Your Hewr
16. Rey De Copas -Un Al En o
19, La Union - Maacabo

20, Eddy Grant - bty Came Bick

18. Madonna - Expres Yoursel.
19. Phil Collins - n The As Torig
20, Roxette - The Look
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MUSIC

@ alrp lay JANET JACKSON
M) > w= = <] MISS YOU MUCH

TITLE

ARTIST - ORIGINAL (ABEL

Lambad:

(PUBLISHER)

la
Kaoma- CBS (HMLO BV/BM Productions)

This One
Paul McCartney- Parlophone (MPL)

Swing The Mood
ive Bunny & The Mastermixers- Musi Factory Dance (Coppright Contro)

Wouldn't Change A Thing
Kylie Minogue- PWL (Al Boys Music)

Tell It Like It Is

Don Johnson- Epic (Ardmore/Beechwood EMI)

Express Yourself
Madonna- Sire (Various)

Be With You
Bangles- CBS (EMiPerfect Circle Music)

Viva La Mamma
Edoardo Bennato- Virgin (Cinquantacinave)

Licence To Kill
Gladys Knight- MCA (SBK Songs)

For Whoever

Beautiful South- Go! DiscsChrysalis (Go! Discs Music)

Batdance
Prince- Warner Brothers (Controversy Musi)

Sowing The Seeds Of Love
Tears For Fears. Pronogram (Virgin Music)

Toy Soldiers
Martika- CBS (Famous/Warner Chappell)

Don't Wanna Lose You
Gloria Estefan- Eple (Foreign Imported Product)

The End Of The Innocence
Don Henley- Geffen (Cass CountyZappo Music)

Sealed With A Kiss
Jason Donovan- PL (Warner Chappel)

You’re Histol

Shakespear's Sister- London (Orca/Warner Chappel)
It’s Alright

Pet Shop Boys- Parlophone (EMI Mus)

The Second Summer Of Love
Danny Wilson: Virgn (Warner Chappel)

Innocent
Mike Oldfield- Virgin (OkfieldVirgin)

Joue Pas
Francois Feldman & Joni fameson- Poiydor (Big Bang)

Liberian Girl
Michael Jackson- Epic (MiacWarner Chappel)

On Our Own
Bobby Brown- MCA (ChappellCopyright Ctrl)

Blame It On The Rain
Mill Vanilli- Hansa/BMG Ariola (Reasongs)

Johnny Hallyday- Pilps Phonogram (Veranda/DesperadolMaric)

Cyndi Lauper- Eic (B Stenberg/D. Barry)”

Eurythmics: RCA/BHG (ONABMG Music)

w
o
8

Paul McCartney- Parophone (MPL)

FOR MAX

TITLE

ARTIST - ORIGINAL LABEL - (PUBLISHER)

My Brave Face
Don’t Look Back
Fine Young Cannibals- London (Virgin Music)

Too Much
Bros- CBS (EMUGrahamntersong)

Neneh Cherry- CircaVirg (Virgh/Coppright Cil)
1 Drove All Night

Revival

Sugar Box

Then Jerico- London (Then Songs/Dejamus Lid)

Something’s Jumpin’ In Your Shirt
Malcolm MeLaren & The Bootzila Orch.. Epc (MeLaren/Kigore/58K)

Kisses On The Wind

Neneh Cherry- CicalVirgin (Virgn/Copyrght Crl)

Self
Fuzzbox. WEA (Warner Chappel)

Back To Life

Soul Il Soul/Caron Wheeler- 10 RecordsiVirgin (Virgh Music)

39 5+

4 -

42 « Pure:

4 >
45 » .
46
47 o

Losing My Mind
Liza Minelli- Epic (Carii Music)

The Doctor

‘The Doobie Brothers- Capitol (SBKWindecor)

Landslide Of Love
Transvision Vamp- MCA (Cinepop Music)

The Best

Tina Turner- Captol (Zomba M)

A Quoi Je Sers
Mylene Farmer- Polydor (Bertrand LePage/PolyGram)
Lightning Seeds- Ghetto (Chrysals Music)

You'll Never Stop Me Loving You
Sonia- Cheysals (AllBoys Musc)

This Is The Right Time
Lisa Stansfield- Arista/BMG (Big Life Music)

Kick It In
Simple Minds- Virgin (Virgin Music)

1 Just Don’t Have The Heart
Cliff Richard- EMI (A1 Boys Musc)

Be Free With Your Love

Spandau Ballet- CBS (Reformation Pub. Co.)

48 » o
49
50 Cp

Breakthru
O 7 Queen-Pukophone (Queen MuslEM Musi)

Crazy About Her-
Rod Stewart- Warner Brothers (Intersong/Hitchings/BMG)

Blame It On The Boogie
Big Fun- jive (Global GEMA)

MUM ROT.
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THIS WEEK

ARTIST . ORIGINAL LABEL - COUNTRIES CHARTED.

Swing The Mood UKGBHSHDEN

Jive Bunny & The Mastermixers- Music Factory Dance (Copyright Conerol)

(PUBLISHER)

UROCHART

o ; Foae2X
aRN  ama

Jeo0z 100,

SINGLIES

Ll
L2 B THIS WEEK
8

TITLE

ARTIST - ORIGINAL LABEL - (PUBLISHER)

Manchild

Neneh Cherry- Circa/Virgin (Virgin/Copyright Ctrt)

CCOUNTRIES CHARTED

THIS WEEK

TITLE

ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED

Numero Uno
Starlight- Cicybeat (Warner Chappet)

We haven’t got it. "Try Marketing 6th. floor.”

Licence To Kill ReaOSFaN Hand On Your Heart Foholr ust Keep Rockin’ (KA
9 o 36 0 17 10 @ n P
Giladys Knight- MCA (58K Songs) Kylie Minogue- WL (Al 8oys Music) Double Trouble & The Rebel MC. Desire (Fiction Songs Ltd,)
3 , ; Lambada Facho 37 x> Blame It On The Boogie g 7N Summer Megamix 2
Kaoma- €8S (HMLO BV/BM Productions) Big Fun- jive (Global GEMA) Boney M.. Hansa/BMG Ariola (FAR Music)
s s French Kiss KGBHE n» I Just Don’t Have The Heart wk @ 3 TiPretendo !
Lil Louis- tondon (Copyright Control) Cliff Richard. &M (Al Boys Music) Raf.- €GD (sugar Music/l Bigatio)
5 ;  DasOmen (Teil 1) GACH o s Ain’t Nobody (Remix) G w Warning ! &
Mysterious Art- CaS (CBS Music) Rufus And Chaka Khan- Warner Brottiers (Warner Chappeil Music) Adeva- Coclrempo/Chrysals (MCA Music)
6 , , Batdance UK FGASpAChSwFoDI! 40 » , Breakthru KGHChPoF! 7 4 5 o Soy E8CH
Prince- Warner Brothers (Controversy Music) Queen- Piriophone (Queen Music/EM! Music) Gipsy Kings- PEM/CBS (PEM Vanessy)
7 . n Eternal Flame pan—— 4] Hey D.J. | Can’t Dance To.../Ska Train  ur ﬂ, Hvis Du Forstod o0
Bangles- €8s (Various) Beatmasters Featuring Betty Boo- Ryt King (Rhythm King Music) Sanne Salomonsen- Virgin (Virgin Music)
8 , pn Back To Life e o « CDay ol Aimons Nous Vivants ’
Soul Il Soul/Caron Wheeler- 10 Records/Virgin (Virgin Music) Confetti's UsA (EM Music) Francois Valery- WEA (Franceval)
s s Poison ki 43 4 Do The Right Thing UH B I Need Your Lovin’ &
Alice Cooper- Epic (SBK/Ezra/Desmobile/K & M) Redhead Kingpin & The F.B.I.- 10 Records/Virgin (Ca-Gene/Virgin Music) Alyson Williams- Def jun/CBS (lsiand Music)
Toy Soldiers KGRI The Invisible Man Sz Ferry ‘Cross The Merse GAgH
o4 4 9% 2 78 0 15 ry Y
Martika. CBS (Famous/Warner Chappell) Queen. Parlophone (Queen Music/EM! Music) Various Artists- PWL (Dick james Music)
| AR Blame It On The Rain CIELLIE 45 o 2 Americanos GpADl n Revival LED)
Milli Vanilli- Hansa/BMG Ariols (Realsongs) Holly Johnson- MCA (Warner Chappett/éLoves.) Eurythmics- RCABMG (DNABMG Music)
2 «; JeTe Survivrai P46 e Jardins D’Enfants 180 o » Megamix (Extended Version) o
Jean Pierre Francois- Pathe/EMi (Zone Music) Debut De Soiree. cas (cas Musig Boney M. Hansa/BMG Ariolz (FAR MY)
o ; Ride On Time KP 47 « > London Nights GOHF 8l = | Don’t Want A Lover o
Black Box- DE/Construction (lntersong/Copyright Curi) London Boys- Teidec/WEA (Teidec) Texas- Mercury (10 Music)
14 v« Express Yourself g0 48 » When The Night Comes “l 8 w s Lady In Black g
Madonna- Sie (Various) Joe Cocker- Capito! (Adams/Irving/Calypso) Bad Boys Blue- Coconut/BMG Arioks (A La Carte)
I5 = - Wouldn’t Change A Thing (KGADR 49 Too Many Broken Hearts Fholr 83 o » Looking For Freedom GRACH
Kylie Minogue- WL (A# Boys Music) Jason Donovan- pwL (Al Boys Music) David Hasselhoff- White Records/BMG Ariols (Young Musikverlag)
16 o s Tell It Like It Is ey 50 - - A Cry In The Night GA 84 =« > Patience UKEh
Don Johnson. £pic (Ardmore/Beechwood/EM)) Lory “Bonnie” Bianco- WEA (Botien/Hanseadic) Guns N’ Roses- Geffen (fnzersong)
The Look FaspACh oLl This Is The Right Time * Sommartider Sulfi
I 7 EZ Roxette- Parlophorne (jimmy Fun Mg 5' = 2 Liszgaiansficlduds @rgﬂ 85 * 4 G 1 (Music For Money/inhouse)
5 e iy Fin Mg cldyasia ; ; tusic For Money/inhouse)
I8 =2 Mirador 4 52 & s What A Wonderful World G 86 IID Reflections H
Johnny Hallyday- phiips/Phonogram (VerandaiDesperadorMaritz) Louis Armstrong- A&M (Harold Square Music) Diana Ross & The Supremes- MotownRCA/BMG (jobete Music)
& Love Is A Shield ¢ Mine Ojne De Skal Se >
5 Joue Pas ove ji
' 9 * Francois Feldman & Joni Jameson. poiydor (Big Bang) 53 e Camouflage- Metronome (Blue Box/Virgin Music) 87 n Lis Sorensen- RCA/BMG (Not Listed)
20 o Lullaby ARl @ » , Kisses On The Wind KHDF 88 » - Move Your Feet To The Rhythm UK
The Cure- fiction/Polydor (Fiction Songs) Neneh Cherry- Circa/Virgin (Virgin/Copyright Cur) Hithouse- ARS (BMC Publishing)
N i 2
2l e s Johnny Johnny Come Home 55 o s My Brave Face 5. 89 nowu She Dnves'Me Crazy &
Avalanche. WEA (Wamer Chappef) Paul McCartney. Pariophone (MPL) Fine Young Cannibals- tondon (Virgin Music)
Losing My Mind L Megamix 8 On Our Own L
22 . Liza Minelli- £vic (Carfin Music) B Imagination- BMG Ariols (Red Bus Music) 90 w7 Bobby Brown- MCA (Chappell Capyright Cert)
23 6o Sealed With A Kiss GBACHSWD 57 s - Dressed For Success WKGCH 9l IB Lay Your Hands On Me o
Jason Donovan- PwL (Warner Chappef) Roxette- Parophone (jimmy Fun Music) Bon Jovi- vertigo (Various)
24 Liberian Girl UKFGChRof 58 = - Straight Up 4 92 > Love Is Free 4
Michael Jackson &pic (MjscWarner Chappel) Paula Abdul- Virgin (Virgin Music/Wolif Music) Bilgeri- 8MG Ariola (Profi Promotion)
25 . It's Alright KGACHaF: 59 o We Are Growing o 93 No More Bolero’s B
Pet Shop Boys- Pariaphone (EM! Music) Margaret Singana. Masters Records (Cleo Music) Gerard Joling- Phonagram (SBK Songs)
26 You'll Never Stop Me Loving You (RGEHEF] 60 = - Innocent ¢ 94 Sassaricando B
Sonia- Chrysalis (Al Boys Music) Mike Oldfield- virgin (Oidfieid/Virginj Rita Lee & Roberto Carvalho- €8S (£¢. Musical Brasieirz)
27 v Help Sl N | Want It All wal | gB > Sugar Box w
Bananarama/Lananeeneenoonoo- London (Norther Songs) Quieen- £M/ (Queen Music/EMI Music) Then Jerico- London (Then Songs/Dejamus Ltd)
28 = Hotel California 4 n The Best 277 9% o =« Comme D’Habitude £
The Eagles- Asylum (Long Run/FingersWarner) Tina Turner- Capitol (Zomba Music) Florent Pagny. Phiips/Phonogram (GLEM)
29 o s Too Much UKGED 63 = If You Don’t Know Me By Now GASufol 97 =« - Landslide Of Love K
Bros- CBS (EMU/Graham/tersong) Simply Red- WEA (Mighty Threetsind) Transvision Vamp- MCA (Cinepop Music)
30 » Don’t Wanna Lose You (KBHES o o Song For Whoever GH 98 Enzian ’
Gloria Estefan- £ic (Foreign imported Product) Beautiful South- Go! Discs/Chrysals (Go! Discs Music) Heino- Teidec (Montana/Gophic Musik)
3 v You're History KDk 65 « - Viva La Mamma ) 99 o ¢ Wind Beneath My Wings r
Shakespear’s Sister- London (Orca/Warner Chappef) Edoardo Bennato- Virgin (Cinguantacingue) Bette Midler- Adancic (Wamer Chappell Music)
o p Marina PRk el @ m’ Don’t Look Back KGr 100 « : Pure w
Rocco Granata & The Carnations. CardinatZYX Records (Nanada Music) Fine Young Cannibals- London (Virgin Music) Lightning Seeds- Gheto (Chrysals Music)
33 s o I Drove All Night » 67 ¢ A Quoi Je Sers . B8 | UK = Uniced Kingdom. G = Germany, F = France, Ch = Swicerand, A = Austris, Iy, Sp = Spin, H = Holand,
Cyndi Lauper- Epic (8 Steinberg/D: Barry) Mylene Farmer- folydor (Bertrand LePage/PolyGram) B = Belgium, Ir = Ireland, Sw = Sweden, D = Denmark, N = Norway, Fi = Finlind, Po = Portuga, Gr = Greece
34 2 Like A Prayer ARG B Friends UG = FAST MOVERS lﬂ? SINEWIENTRY]
Madonna- Sire (Various) i Jody Watley With Eric B & Rakima (EMWarner Chappel) - m = RE-ENTRY

<
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vi

yATII1 |

CIliff Richard

1 Just Don't Have The Heart (EMIUK)
Eurythmics

| Revival (RCA/BMG/UK)

Spandau Ballet

Be Free With Your Love (CBSUK)
Dolores Keane

Lion In A Cage (EMilre)

Loco Mia
Loco Mia (Hiparox)
Orquestra Mondragon
1 Wanna Dance (EM)
| Rey De Copas
Un Aliado En Infierno (DRO)
La Union
Maracaibo (WEA)
A Gy In The Nigt s0
A Quot o Sers @
Amons Nous Visnes 7
't Nobody (Remis) »
Back To L s
Bacnce .
Blame it On The Boogie 7
Bame f: On The Rain u
sreskovy ©
Dwy 2
Comme D'Habiude %
Oas Omen (T 1) s
Do The Rght Thi o
Dor'e Look Back ©
Don't Wanea Lose You
Oresses For Success s
s »
Ererma Fame 7
Express Yoursel. 1
Ferry Crois The Mersey »
French Kis i
s
Hand On Your Heart 3
z
Hey DJ. 1 Can't Dance To..[Ska Trsin “
Hotal »
s D 7
1 Dor'e Want A Lover a
1 Drove AL N n
1 ot Dot Have The Hasrt
1 Need Your Lov' 7
1 Wanc i Al o
1 You Don'c Kaow Me By Now @
lanocent o
gy b
s DEnfnes %
e s n
oo oy Cae Hone b
Joue Pas i
o Keep Rockin® n
Kises On The Wind 54
Lidy In Back ®
Lamosts 3
Lindide Of Love 7
Liy Your Hands On Me 5
Liern Gl 2
Lcence To Kil 2
ke A Prayer "
Lonton Ngbes P

\
‘ Francois Valery

Bayernpower |
Funky Cold Medina (BMG Ariola/Ger) | Aimons Nous Vivants (WEA)
Westernhagen Philipe Lafontaine
Sexy (WEA/Ger) || Coeur De Loup (Vogue)
Klaus Lage | | Melody

|| So00 Lacht Nur Sie | [ YA i )

| | Stephan Eicher Jeanne Mas |
G«usb«y-ed (deGml/Swl) )'Amm (EM)

Dag Vag

Du Far Aldrig Nog (MNW/Swe)
Leila K & Rob ‘N’
Got To Get (Sonet/ WEASwe)
Thastrom

Karenina (Mistlur/Swe)
Michael Falch

Min Stierne (Medley/Der)

For Freedom 0
Losing My Mind un
Love Is A Shield 51
s Free 2
Lolaby 2
Hanchdd 3
Marins 2
Megamix
Megamix (Extended Version) 8
Mine Ojne De Skal S¢ 8
Mirsdor 18
Move Your Feet To The Rhythm 13
My Brave Face 55
No More Bolere's 92
Numero Uno o
our %0
Patience 8
n 5
100
Reflections 86
Revhal 7
Ride On Time n
Susaricando. 9
Sexed With A Kiss n
She Drives Me Crazy 8
Sommartder 8
Song For Whoever. o
2
Suraght Up. 8
Supor Box 9
Summer Megamix 7
' The Mood i
Tel It Lie ks 16
The Best @
The Invisble Man s
The Look ”
Thi & The Right Time st
Precends n
Too Many Broken Hearts o
Too Much 2
10
I
7
59
52
“

! Sandra Kim

Malaguena (Marino/Bel)
Rene Shuman
Love And Body (CBS/Hol)
Luc Steeno
Eens Was lk Je Beste Vriend (Carrere/Bel)
[ nz
‘ ‘Dagen Dat k Je Vergeet (IMC/Hol)
i Souchon 6
e Cooper 10
Anderson, Brford. Wakeman & Howe 7
Anra Ot 8
Banges b
Beaste Boys
@
Bermrd Lviiers @
Blow Monkeys
Srown 5
Camoutiage b
Confect's '
Cyndi Lawper 3
acon Boe
Debur Oe Soree s1
Depeche Mode K
Oire Strais 8
Don Henley 53
Don Johwson s
Sure s
Ede Brickel & New Bohemians 56
Edoardo Bennato ©
o &
e %
e Yot Cobss 2
Frnes i i
2
Geod o n
Gy Kings %
Glori Estefan 7
Glois Estefan & Miani Sound Machine s
Gus N s
Gurs N Rases &
Herbert Groenemeyer ol
Haly Johnson 5
imaginon kg
nner Ciy |
Jcques Higeli &
Jrson Donovan s
Jesmjacques Goldman ry
Jeame Mas @
1
9%
Johnay Halday s
Jubo Igestas 2
s
Kstelruher Spaczen 9
Kool & The Gang 8
e v n
L4 Compgre Creole

hot 13TV C 10k

ATIONAL HITS READY TO EXPLODE!

german Vs austna

Raf

Ti Pretendo (CGD)

Spagna

| This Generation (CBS)

‘ Belen Thomas
| Survivor (BMG Ariol)

Sand Marton

JANET
JACKSON
MISS

YOU
MUCH

Bors
Loguilo Y Los Troglodias

Malcolm Melaren
Me:

Mylene Farmer

Noi Desir
Orignal Nasbial Duo
Original Nasbeal D
or

Patrics Kaxs

The Cure

asco Ross
Zucchero Fornaci

La Paloma Banca (1hiz2/CBS)
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MEDIA

UNITED KINGDOM | SvgTheMood | [ o e ommel
GERMANY Das Omen i ) Swing The Mood Lo Tokil
FRANCE Lambada Je Te Survivai T
ITALY e e Yty o Mo o
SPAIN The Look Lo Nal, e s
| HOLLAND e e s g e s e pdnchan

| BELGIUM Carbad e A O G
SWEDEN i GRS et ey

| DENMARK T e s [T
NORWAY mbadllh Life 1 I.i::n‘(; I?EAKiII EL‘S&!fiieﬁ
FINLAND 1 o Hftanat ffLonkn Nihts bk
IRELAND Rr R T e oy s
SWITZERLAND Batdance s Omen (i) Ll -
AUSTRIA DT ek e el iy

| G% Sﬁ"gﬂﬂ‘cm n?"i,?" Your Heart ﬂffb’,l,','km
PORTUGAL Sass :‘;g!?ﬂmm - ET\I:}; Etan\al Flame

MUSIC

&

MEDIA

Iop

ALBUMS

UNITED KINGDOM | Suts Both Ways o #ﬂw . [EnGoodBessons |
GERMANY Earth Moving | The Miracie |Jen Good Ressons
FRANCE g:fiﬂfc M- ademolselle Chante | Sarbacane |
ALY |Cohmstse Bl s |
SPAIN = [y B [ el Euiach
HOLLAND ‘ uts Both Ways | ron Suner
BELGIUM th o e 2 [
SWEDEN Sanne O 12 e | s s
DENMARK The Premier Collection g:?;;(isz)v | E&::T:sqs:fg
NORWAY Erie Fomrs T D
FINLAND I’:‘?L« - g:hui‘sf\gg)ways ;fhe Miracle
IRELAND | »:‘.gafﬂ':;?‘ | !E‘:.m{ Jhe anrld Aﬂlun i\:‘:zset
SWITZERLAND | Orolcemoffim ek Eﬁ'éb‘ﬂfv’;l"g
7AUSTR|A JOI::(KN‘I it Of Sin ;A&l:(wmﬂame Thg Mira(le
GREECE | mnfg‘mgon | The| 5:: ‘:ng Tﬁe Cooked L_:l:e“A Prayer
PORTUGAL el oo IO e G

MASTER CHART - September 2, 1989



‘ | ARTIST ARTIST
me gle tme
1 1 = M e v o | P35 e S |69« Silim s
BT LN C e ay e e S e T | Gk =
“ 3 oov SRl UESGEE 37 a0 e Ll en e e
| (i e S S e i
R el (e e G ag iy 7 LN Capaps Ok 7] Ao i
6, I e g Eap el e Bty ¥ 174 @ fieiege | =
i A e S A T T o e e e R
e D Tt | 7pma i ren .
O e e O e S| e ey
h ¥ "m'“a.c‘”"" K 44 0 6 Z’I‘»‘%«.”‘Lm 78 n s ?o;mmyiknnimm '
“ UIZE2 g.:ﬁrnh;lsmm Sieas IB mm ‘179 7 g;::»:Domiiwmm !
\ 12 s A = = | A6 e S N v
| I3 e i = | AT % T TSk e | BT Nt ok =
i |4 b g:glg;:‘:‘!lol om”mw‘ﬂhﬁa @ 5o ‘v:‘nbﬂwm KGHS et 82 s HerbertGmenuneyer GA
15 5 7 g;;gm "1 49 s Depeche Kl *| 83 » o Orignal Naabial Duo ]
| 16 « = mr:"ramgiucﬁo»w;mwm 50 ssn Josofod 84 n o RO e :
r S S S O e | 85 s Kool & The Gane B
18 76 Do e e USoR Rot ot b=y Lo I TR E
R R T e T - o e =i
20 v+ DESRW T 54 e 0 Grsmesmeeis S0 880 0 BR *
2 R et | 55 4 M e " 189 0 ¢ B o boien v
@Quxp frbex e e R e o e [ DV =)
Jan ey Gokmr TS w s B e | QNEEE e :
B £ s e * | COED DT e | 92D TR e No.l in Denmark - N0.1 in Sweden - SpeedmguptheEurochart
e |69 R e (937 2 . Platinum In Denmark - Gold in Sweden - STILL EXPLOSIVE
;ﬁum XSO0 == &s.::,"%wrm 94 % smmmyfm Gl T = -
lﬁ?ﬂ,‘;‘.,.m S .@ muﬁf@. | 95 ETp QTL,"fem Uhme e ’
© (28 » « WEN o |62 80 RonOrtinn | 96 T B e g
@B el H n 5 (SRS e n e o7 v BSEN ;
30 » o oy Chapman T ] T6q o u BeeGos |98 50 DOl o &
| g IR fﬂ?&‘r’é"&‘;m.m Y] 65w o e gt “199 - = ;;'50 kson.S(mm + 3
| i3z fillEieshs Y166 s n mm Diry Dancing %% | 0 o 1 Peter Gabrid G
Lm0 | EEEREREIEETES
Plaasu ot T g v s il ") sy ovens B < ev s
‘ g B = REENTRY

vi MASTER CHART - September 1,_ 1989 N
.J AmericanRadiol



FEERORRVENY UK RADIO SCENE s isnssmmsg RS UK RADIO SCENE SRSt aamms ..

The Big Advertisers - Why Radio?

this partly because the TV au- | level advertising for Fiat but our

scene,

UK commercial radio is
booming. The recent
formation of Radiotrust,
an investment company
alming to profit from
deregulation and rapidly
climbing revenues, is one
sure sign that radio is
moving into the big
money league.

T he major attraction for in-
vestors is that advertising
revenue on independent radio (IR)
is rising fast. In each of the last
two years, IR has succeeded in in-
creasing advertising revenue by
over 20%. And the latest figures
for the first quarter of 1989 again
show a rise of 25% on the first
quarter of 1988.

Income over the 12 months to
the end of March 1989 amounted
to £ 129.9 million, up 22.7% on
the previous year, and radio is by
far the fastest growing advertising
medium in the UK. So who
spends money advertising on
radio and why?

Top of the league in sponsor-
ship and advertising is Nescafe,
which allocates some £ 1 million a
year to sponsoring the ‘Nescafe
UK ‘Chart Show’ and another £
1.1 million to spot airtime. Public
Relations manager  Alan
Allbeury: ““We have two distinct
strands to our radio strategy. The
first is a mainstream campaign to
boost coffee consumption at
breakfast time based on the ‘Start

The Day With Nescafe’
campaign.
““The second targets 14-24 year

olds and focuses on our sponsor-
ship of the ‘Chart Show’, now in
its fourth year and carried on over
45 IR stations. The show contains
two 30-second commercials and
five editorial mentions plus we
have 14 promotional spots a week

on each station carrying the pro-

gramme.

“We really pioneered the con-
cept of sponsorship on IR stations
and it wasn’t easy. But the advan-
tage of sponsoring the ‘Chart
Show’ is that we reach a specific
young audience. Radio works for
us. In total it represents about
15% of our advertising budget.
It’s very immediate, very flexible
and, in spite of recent price hikes,
doesn’t cost a fortune compared
with TV. Research shows that over
60% of our target audience now
identifies us with the ‘Chart
Show.”

Another big spender is the Na-
tionwide Anglia Building Society
(a credit service for home-buyers),
which bought just over £ 1 million
worth of airtime to advertise its
Flex Account in 1988. Head Of
Marketing Bob Moffatt: *‘Anglia
spends more than any other
financial organisation on radio
advertising and we intend to boost
this - possibly to around £ 2
million this year.

“It’s a highly effective medium
if you exploit its creative potential
properly, as we feel we've done.
‘We tend to use radio corporately -
to build up the long-term brand
image of the company - and we
use it very much in oonjunctlon
with TV. The current campaign,

dience is getting older and it’s dif-
ficult to reach the young market
through TV. But we also see radio
as a tremendously exciting
medium creatively - our commer-

Imdget has increased considerably
over the last two years and will
continue to do so in the future.
““We don’t use radio on a cor-
porate level. It’s more for special

cials have won several awards.” offers, financing arrangements,
Top 15 Spending Agencies On Radio/1988
Agency £000s spent
1. D'Arcy Masius Benton & Bowles 3328
2. Ogilvy & Mather 2907
3. Saatchi & Saatchi/Zenith 289
4. BSB Dorland/Zenith 2831
5. BMP Davidson Pearce 2445
6. Publicis 22
7. J Walter Thompson (London) 2120
8. John Ayling & Associates 1966
9. Porton Advertising 1921
10. Allen Brady Marsh 1857
11. McCann-Erickson 1824
12. Young & Rubicam 1807
13. Yellowhammer 1792
14. FCB Group 1695
15. Leagas Delaney 1

Further down the list, but still
accounting for £ 825.000 in 1988,
comes Kleenex toilet tissue. Pro-
duct Marketing Manager John
Eastaff: “We spend about 25% of
our advertising budget on radio.
Our product has a very flat profile
- everybody uses toilet tissue - so
for us it’s a question of trying to
reach as many people across the
country as often as we can. We

Top 20 Spenders On Radio/1988
Company £ 000s spent
1. Maxwell House Coffee 1544
2. Dewhurst Butchers 112
3. Nescafe Coffee 1106
4. Nationwide Anglia Building Society 1064
5. Vauxhall Dealer Support 985
6. Ariel Automatic Powder 909
7. Safeway Stores 877
8. Continental Air 845
9. Kleenex Toilet Tissue 825
10. Mcl 820
11. HMV She 787
12. Electricity Council Corporate 761
13. Kleenex Tissue 706
14. Best 698
15. Sunday Sport 6712
16. London Transport 657
17. Wimpy Restaurants 635
18. Daily Telegraph 635
19. Fiat Dealer Support 627
20. Dentrex 568

for example, has three or four
weeks of TV followed by three or
four weeks of radio - and the TV
commercial is really a radio com-
mercial in that it just features two
people talking.

““That means we’re transferring
a considerable amount of money
from TV to radio. We're doing

don’t target specific groups.”
Car manufacurer Fiat spent £
627.000 on dealer-support adver-
tising on UK radio last year. The
company’s Advertising & Promo-
tions Controller Neil Storer says
radio offers him the chance to
“‘advertise on a tactical and local
basis. Radio counts as secondary-

special deals. The beauty of the
medium is that it has very high
penetration at a local level but is
also very quick - and far cheaper
than TV - to produce. We spend
maybe 7% of our overall budget
on radio!”

Anthony Jones, Marketing Ex-

ecutive of the Radio M:
Bureau (RMB), sums up adver-
tisers” current attitudes to radio as
“the result of a learning process.
Over the last four or five years,
advertisers and agencies have
been faced with increasingly ex-
pensive TV rates. TV is also fin-
ding it difficult to reach the youth
market - our research shows that
only 18% of 15-34 year-old IR
listeners watched TV on a par-
ticular day. That's one fifth of the
target audience TV is missing and
radio is reaching.

““So advertisers have moved in-
to multimedia campaigns, tried
radio, and found that it really
does a job for them. The proof of
that is that we’re gming ‘more and
more really major corporations
spending increasing amounts on
radio.

“And they’re spending the
money in different ways. Either
on very specifically targetted cam-
paigns - which will increase with
deregulation - or as a medium to
increase brand recognition. Radio
has been proved to work for a
wide variety of products in a wide
variety of ways.” [m]
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Split Programming - Targetting For Success

Around half of the UK’s
commercial radio stations

formats on AM and FM -
and while there is no
doubt that radio’s
advertising revenue is
booming (up 25% in the
first quarter of 1989) it is
too early to see how
much this is due to the
new services. The first
audience research on split
services is due out this
month although it will be
March before the full
picture emerges.
Meanwhile, Music &
Media takes a look at the
background to this latest
trend in UK radio.

Ithough a few UK in-

dependent radios (IR)

have been broadcasting
different programmes on AM/-
FM since 1986, it was only last
year that split frequencies were
given the official go-ahead. So
far, some 20 stations have in-
troduced split services or an-
nounced plans to do so over the
next few months (see table). The
publication of the next JICRAR
(Joint Industry Commission For
Radio Audience Research) survey
will include a breakdown of
figures for some split frequencies
and will certainly influence the
development of the concept. Until
now, the lack of official statistics
has made it difficult for stations
to sell airtime for their new ser-
vices separately.

The use of separate AM/FM
programming is seen as a way of
expanding audiences. Because
mainstream  programming  on
BBC Radio 1 and most IR sta-
tions is based around the charts -
catering largely to the teenage
record-buying market - many
listeners, especially in the 25-45
age group, feel poorly served.

Stations planning new services
were not slow to recognise this
and many targetted them to the
older audience. So far the new
AM services have tended to be
either all-oldies or MOR.

The first station to operate a
seven-day split was Guildford’s
County Sound. From June 1988,
Premier FM has carried the sta-

MEDIA - September 2, 1989

tion’s regular programming with
Gold AM providing an oldies ser-
vice. Managing Director Mike
Powell said the station had decid-
ed to split because it was clear that
there was a sizeable group of peo-
ple over 35 who were not served by
County Sound’s existing pro-

gramming.

Initially, programming was
limited by needletime quotas (a
system by which there was a time
restriction on the amount of
copyright material that could be
aired). It was not until these were
scrapped in September last year
that stations were really able to
provide the new music-based ser-
vices they wanted.

The most ambitious move into
split programming has been on
the south coast. Although Port-
smouth/Southampton’s ~ Ocean
Sound always had a separate
daytime service for each half of its
coverage area, these broadcast on
both AM and FM. In December
1987 the installation of a new FM
transmitter gave the station the
opportunity to launch a separate
MOR service, Ocean Sound
North - The ngmFM

Richard Park, Capital Radio

A year later, Ocean Sound in-
troduced four separate stations on
three FM and two AM frequen-
cies, all based at the station’s
Fareham studios. Two new ser-
vices were introduced, Power FM
which has an up-beat top 40 for-
mat and an oldies service, Gold
AM. Light FM remained the
same and the original station’s
programming mix continued on
one of the other FM frequencies
as Ocean Sound 97.5.

A major obstacle in splitting
frequencies is letting the listener
know what services are available.
When London’s Capital Radio
upgraded its AM oldies station
Capital Gold into a full 24-hour
service in November 1988, Capital
FM was re-targetted for a younger

audience. Heavy on-air promo-
tion, as well as other advertising
was needed to make sure people
were aware of the changes.
Capital’s Programme Con-
troller Richard Park: “Introduc-
ing a new service is a radical
change to people’s lives. Listeners
who tuned to AM were used to
hearing Chris Tarrant when they
switched on in the morning but
suddenly they heard Tony
Blackburn on Capital Gold. They
need to know that Chris can still
be heard on FM. It is important to

vices and about changes.’
But Keith Rogers, Programme
Controller of Essex Radio’s new
MOR service, Breeze-AM, says his
station took a different approach.
Advance announcements_telling
listeners to re-tune to FM for
Breeze’s usual programming were
run on AM, but existing FM
listeners were less aggressively in-
formed of the changes.
The strategy was that the FM
audience. was already well-
. Recent research, in-
cluding an Independent Broad-
casting Authority (IBA) survey,

has shown that older listeners
prefer to Iiswn on AM, with the
younger idering FM

let people know about new ser- |'

But although the broad ‘adult’
versus ‘youth’ split may seem sim-
p!e enough, stations have found

that determining programming

5
&4
| H—
Keith Rogers, Breeze AM

along these lines is more than
guesswork. When the Birming-
ham-based station BRMB and :|
Coventry’s Mercia launched their
joint AM oldies station, XTRA-
AM, they commissioned a great
deal of research - not only into
likely formats but also into exactly
which records would be the most

Programme Con-
troller, Phil Riley: ‘Our analysis
of the official audience survey
JICRAR and our own research
suggested the 35-54 age group was
the one to go after. The first stage
in developing a coherent music
policy was research into the music
tastes of that group.’

Because an initial questionnaire
produced rather vague prefe-
rences, XTRA concentrated on
auditorium testing. A represen-

One indication of the validity
of this research was the initially
poor response to the way Man-
chester’s Piccadilly Radio spl:t in
September 1988, The station
allocated AM/FM
in completely reverse order - the
ongmal chart-based programm-
jng remained on AM and a new
adult-oriented service, Key 103,
was introduced on FM.

Following a considerable drop
in audience figures, changes have
been made with the FM service
renamed Piccadilly Key 103 to
capitalise on the strong Piccadilly
brand name.

tative ection of 35-54 year
olds was brought into a room to
lsten to a selection of hooks from
250 records.

Riley: “While the 50-plus
group rated Frank Sinatra and
Johnny Mathis as their favourites,
they did not like Eddie Cochran.
The under-50s gave Cochran
positive scores while those over 50
were negative” The 20-year age
span seemed too wide. So XTRA
decided to narrow the target age
group to the 35-50 year olds.

Having narrowed down the age
range and decided on the general

UK RADIO SCENE
continues on page 25
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music selection, XTRA carried
out another session of auditorium
testing to select a final playlist.
This turned up some interesting
points about choosing music for a
particular target audience. Riley:

Phil Riley, XTRA-AM

“It is impossible to try and pro-
gramme for a specific audience
from the ‘Guinness Book Of Hit
Singles’, or by a slavish devotion
to playing music from a particular
era,

““Our auditorium testing prov-
ed both of these methods
unreliable. Baby I Need Your Lov-
ing by the Four Tops was the 12th
most popular record in our tests,
yet it was never a UK hit single.
On the other hand 41% said they
would switch stations if they
heard Paper Sun by Traffic
despite it being a top 5 hit from
the 60s.

**Saving All My Love For You
by Whitney Houston was over
four times more popular than For
Your Love by the Yardbirds. They
were both top 5 hits, but of course
Whitney’s was a hit in the 80s and
the Yardbirds in the 60s. Oldies
just for the sake of oldies will not
necessarily work, even if they were
successful at the time of their
release!”

So far most activity in split-
frequency programming has been
in IR. Apart from a few stations
operating some limited splits for
certain programmes, BBC local
radio has yet to make any real
‘moves in that direction. The new
BBC stations - and indeed any
new IR franchises - will be
restricted to only one frequency.

One that has been running a
split service is Birmingham-based

Statlons Providing

Capital Radic
LEc Londoa (a)
Beacon Radio, Wolverbampton

Mercia, Coventry

‘Trent, Nottingham/ Derby

Leicester Sound, Leicester

Invicta Radio, Canterbury

Ocean Sound, Portsmouth/Southampton

County Sound, Guildford (b)
Swindon

BBC Radio WM, which has been
operating Heartland 1458 during
the day on one of its two AM fre-
quencies. Targetted mainly to-
wards the area’s ethnic minorities,
the station’s policy of doing many
of its programmes as outside
broadcasts from a converted bus
has given Heartland a high profile
and a positive reaction from
listeners.

BC’s new services come Into operation Getober 1989
m (.\wmy Sound is planning to launch a second FM service later ihis year,
Reading’s Rac zlamderpmukadmmymemoumdplwmpr

Sp]n Programmmg

Capital PM Capial Gold
Newalk M London Takback Radio
BRMB FM XTRA AM
Mercia XTRA AM
Tent FM GEM AM
Sound FM GEM AM
Iavica FM Coast
Ocean Sound 975 Gold AM
Power M
Light FM
Premicr FM
GWR M Brunel Radio
Essex FM |
Hallam FM Classc Gold
Fentine FM Ciassic God |
Viking FM Classic Gold |
Metro M Great North Radio
reat North Racio
Clyde FM Clyde AM
Picadily Key 103 Pecadily 1152

Alan Cooke, press officer for
| BBC Radio WM: ““Heartland is
| seen as a one-off experiment for
an innercity audience which it
was impossible to serve through

the normal service We are |

monitoring its success and if cir-
cumstances were right, I see no
reason why similar services
should not take off in other
c:tm L

BBC Radio | - Nothing To Fear From Competltlon

For over 20 years, BBC
Radio | has been the
dominant force in UK
national music radio. But
how will it cope with this
month’s launch of Dublin-
based Atlantic 252 - which
can be heard throughout
the UK on longwave - and
the forthcoming national
commercial stations?

“WS are constantly re-
viewing our output

and looking at ways of sharpen-
ing up]” says Executive Producer
Of Mainstream  Programmes
Chris Lycett. Lycett, who is also
Chairman Of Radio I's Playlist
Committee, points to_the recent
signing of DJ Jakki Brambles
from London’s Capital Radio as

an example of how the BBC is |

“continually checking and adding
to our crew of DJs. We are deter-
mined to go into the 90s with a
very strong team and carry on our
commitment to raising the stan-
dards of music radio”.
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Lycett says Radio 1 welcomes
increasing competition from in-
dependent radio (IR): “The more
choice in the marketplace for the

Chris Lycett

| listener the better”. But he feels
some of the new stations may
| struggle to survive as there is only
a limited amount of advertising
revenue available and there is a
direct link between advertising
| revenue and success for the com-
| mercial stations.

Looking at Atlantic 252, Lycett
is critical of the Dublin station’s
decision to broadcast on long-
wave: ““Quality of sound plays a
big part in today’s market and I
would consider the step to
longwave a very strange and
backward move. They are creating
a hurdle for themselves that they
may find very dlfﬁcult to get
over.’

Lycett finds it hard to assess the
standard of IR collectively (*‘there
are good and bad stations”)
though he praises Capital as a
“very good metropolitan ser-
vice””’. And he sees dangers in local
stations being bought up by en-
trepreneurs such as the Miss
World Group’s Owen Oyston.

Lycett: “When people such as
Oyston enjoy increasing domi-
nance in what’s essentially local
radio, a formularised philosophy
could take hold. That could
damage the individuality of sta-
tions - which I think is extremely
important.”

Radio I's Head Of Music,
Roger Lewis, adds: ‘‘Radio 1 has
an absolutely clear idea of the

direction in which it is heading,
and that’s been the case for the
last two years)’ Lewis maintains
the station is based on “‘broad-
casting - not narrowcasting’” and
its commitment to public service.

Lewis: “We play the widest
range of pop and rock available
on radio and as such are commit-
ted to the growth of the music.

| Roger Lewts

\ This is visible in our playlists
where new bands feature both
| during the day and at night!”
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The New Acts Ready To Come Up -

From Down Under

by Katherine Tulich

"Milli

Australian music has
come of age in overseas
markets with acts like
INXS, Midnight Oil,
Icehouse and Kylie
Minogue achieving huge
international sales. But
who are the new acts

8.5 million in 1985. The industry
is estimated to have an annual tur-
nover of over Aus$ 1.6 billion and
it employs over 60.000 people.

In line with this new recogni-
tion, two new industry associa-
tions have been set up this year.
Export Music Australia is an
industry-funded and managed
body which helps encourage ex-
ports of Australian music and
presents a corporate marketing
image to the rest of the world. Itis
funded by the Australian Recor-
ding Industry Association (ARIA),

difficult market was the UK,
which they finally broke into last
year with the Kick album.

“They met with bad press in
the UK when they first released
the Shabooh Shoobah LP in
1982. They were seen as
Australia’s answer to Duran
Duran at the time, and it took
them a while to break their teen
image there)’ says Philip Mort-
lock, Managing Director, WEA
International.

vocalist for their Listen Like
Thieves world tour in 1987.

As a solo artist she is now
managed by MMA, the same
management company as INXS,
and is signed worldwide with
WEA. Her first album, Body &
Soul, went platinum in Australia
and was released in all European
territories. And there are plans for
her second, Shiver, released in
Australia in July, to come out in
all European territories.

WEA’s other major hope for
international release is the band

with international | the Australian Performing Rights 1927, whose debut album, ...ish,
potential? | Association (APRA) and the went quadruple platinum in
Australian Mechanical Copyright Australia. Their first single,

Owners Society (AMCOS). That’s When I Think Of You,

nternational success has not

always come overnight to

Australian acts. For Mid-
night Oil and INXS, it is the
culmination of years of struggle
in the international arena. Despite
success at home, neither band
made any major impact until they
released their sixth album, Kick
and Diesel & Dust, respectively.
But recently others have had an
easier ride. First Kylie Minogue
and then Jason Donovan posted
huge sales in the UK and Europe
with debut LPs.

Few Australian record com-
panies have ignored the signs that
Australia has rich potential. Most
have increased their A&R ac-
tivities in the last year, particular-
ly BMG and PolyGram, whose
previous catalogues did not
feature much national repertoire.

The second group is Ausmusic,
a joint venture between the go-
vernment and the Australian
music industry. Ausmusic is a
non-profit organisation set up to
provide support for young
Australian performers and others
involved in music.

When Australian Prime Mi-
nister Bob Hawke officially open-
ed the Ausmusic centre in
Melbourne earlier this year, he
said: “‘Contemporary music in
this country is an industry of
world class. Increasingly it pro-
vides exports. Australian artists
are enthusiastic, hard working
and self sufficient and many have
met the challenge of succeeding in
the hard schools of the European
and American music industries!’

WEA

-

Jenny Morris - debut LP went
Pplatinum

After 18 months of touring and
promoting Kick, the band are tak-
ing a break in 1989 and do not ex-
pect to get back together until the
end of the year, when they will
return to the studio to record a
new album.

Meanwhile, INXS’ Andrew
Farriss has been busy producing
another WEA artist for which the

made the top 50 in the UK, but
Mortlock expects better things
when their second, I[f I Could
(their largest selling single so far
in Australia) is released along with
the debut LP. The band made
showcase appearances in the UK
in July to support the release.

BMG is still enjoying the success
of John Farnham’s Whispering
Jack album which sold over one
million copies, making him the
best-selling national artist ever in
Australia. International sales also
passed the million mark and the
album made top five in Sweden,
Denmark, West Germany and
Switzerland. Farnham’s second
album, Age Of Reason, has so far
topped 500.000 domestically and

Independent labels have also o | company has high hopes, Jenny | 250.000 internationally.
proven a major force in pro- | WEA's best selling Australian act | Morris. Morris, originally from With the success of Farnham
moting domestic acts abroad, | is INXS, who are distributed in | New Zealand, had some successin | and the BMG takeover of RCA in

securing lucrative  worldwide
deals for their artists. Along with
the long-established Mushroom
label (Kylie Minogue and Jason
Donovan) and Regular Records
(Icehouse) newer companies such
as True Tone and rooArt have ex-
panded new Australian repertoire
for their distribution companies.
True Tone is distributed through
EMI, rooArt through PolyGram.

And following recent massive
international sales, the Australian
government now sees the music

1986, it has been giving more sup-
port than ever to national reper-
toire. Stuart Rubin, BMG General
Manager Artist Development:
“BMG wants national companies
to sign,acts and develop their local
market. Wherever possible, the in-
ternational office in New York
will support the international
release of any product’’

A recent example of this was
BMG's signing of a number of
acts that have a proven track
record in Australia but have yet to

SYDNEY NEW YORK industry as an important export make an impression on the inter-
145 Brougham St 7 Prospect Road 37th Floor ' ’ ’ ] business. Music is recognised as o B national market. These include
Kings Cross 2011 Childs Hill 888 Seventh Ave . one of Australia's fastest growing | 5" .o nope for Europe Dragon, Mondo Rock and The
Australia London NW22JT New York NY 10106 industries; export earnings are

Ph(01)433 1043
Fax (014331713

Ph(612) 356 4944
Fax (612) 358 5880
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predicted to reach $Aus 80 million | Europe by PolyGram and in the | Australia with a band called QED | | NEW ACTS
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this year, a jump from just Aus$ | US by Atlantic. The band’s most | before joining INXS as a backing | | continues on page 29 B
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THE BLACK SORROWS
DARYL BRAITHWAITE

MIDNIGHT OIL
NOISEWORKS
WILDLAND

WA WA NEE
COLLETTE

JANZ
TALL STORIES
EUROGLIDERS

THE PARTY BOYS
JOHN SCHUMANN
MARGARET URLICH
DE MONT (ALBERTS)

MENTAL AS ANYTHING
KEVIN “BLOODY” WILSON

TRALIAN MUSIC
R THE WORLD.

CBS Records Australia Limited,

11-19 Hargrave Street, East Sydney N.S.

2010, Australi

Tel (02) 339 0255. Fax (02) 3311377.
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NEW ACTS
continued from page 27 B>

BMG Australia has

guaranteed release for

Dragon’s album, Bondi Road, in

Scandinavia, West Germany,
Holland and Italy.

Dragon established themselves
as one of the most popular rock
bands in Australia in the late 70s
and have continued their success
there. So far, their exposure
overseas (under the name Hunter)
has been limited, although they
have done some support tours
with major acts like Tina Turner.

The Hoodoo Gurus are
another recent BMG signing
Their brand of brash guitar musi
has already won them a following
in the US and Europe, and BMG
expects their current album,
Magnum Cum Louder, to do ex-

International Marketing Manager
for Australian artists. The band
are currently recording a new LP.

Other acts that have brought

:!,'/

and has done well in some Euro- |
pean territories, particularly in |
Scandinavia. The Sorrows have |
also recently toured Europe. ‘

The Black Sorrows - R&B, cajun, country & rock

CBS domestic and international
success include Noiseworks who
have just released their second

Hoodoo Gurus - on tour in Europe this month

tremely well in all territories. The |
band are touring the US and |

Europe this month.
CBS

Diesel & Dust, the last album of
CBS’ major act, Midnight Of,
has sold 32 million copies
worldwide, including over 350.000
in Australia.

As with INXS, the UK market
eluded Midnight Oil until rect
ly, when Diesel & Dust made the
top 40, having been out for two
years already. Their single, Beds
Are Burning, made the top 20 on
its second release.

“They had a powerful reputa-
tion from Australia, but people
were cautious, they didn’t know
how radical they would be, or
whether to encourage that kind of
pol ing. But bands like U2
came along which were
strong in their views and politics
and probably ea vay for
the Oils)’ says Chris Moss, CBS

HUSIC & MEDIA - September 2, 1989
com

album, Touch. Noiseworks have a
particularly strong live following
and Moss believes this will help
boost their success overseas. They
did a European promotion tour
earlier this year.

| Noiseworks - strong live following
| Hold On To Me, the fifth

| album by Black Sorrows, is the
| first to come out internationally

Another CBS artist with priori
ty in Europe is Daryl Braithwaite.
Formerly lead singer of the
popular 70s band Sherbet, he
recently made a spectacular com-
ebac! h the debut solo album,
The Edge, which held on to the
no. 1 position for five weeks.
Braithwaite did a four week Euro-
pean tour with Chris De Burgh
earlier this year.

EMI

EMI’s most successful national
act is Crowded House, through a
50/50 deal with Capitol in
Australia; the band are signed to
Capitol worldwide. While their
first album went gold in the US
with two top 10 hits, their second,
Temple Of Low Men, did not
chart as well. A new album is ex-
pected early next year.

EMI tends- to work through
subsidiaries and third-parties in
Australia rather than go ahead
with direct EMI signings. Most

new EMI signings are through the
independent True Tone label
which EMI distributes. Rob

Walker, National Promotions &
A&R Manager, explains the com-
pany’s policy: ‘It means that cur-
rently we don’t believe there is a
tremendous level of support from
radio for national acts, especially
for new developing artists, which
is the crucial area of high risk in-
vestment.

“I believe we have a strong
roster but we would rather find
artists that have international
potential and will be signed by
our parent companies Capitol or
EMI UK. I brought True Tone in-
to the company because they had
good acts and gave us street
credi An independent label
can give a developing artist more
personal attention’

EMI has also recently acquired
distribution of an act seen as one
of Australia’s hottest: Johnny
Diesel & the Injectors. Their s
titled debut album went to no. 2 in

wded House -
Australian success

AI’s major

Australia. The band are signed
directly to Chrysalis, and until Ju-
ly were distributed by Festival
records.

NEW ACTS
continues on page 31
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NEW ACTS
continued from page 29 b

PolyGram

Until this year, PolyGram was not
active with domestic A&R. The
company only released two
Australian acts in 1988, but its na-
tional repertoire has increased
and this year PolyGram expects to
release 14 albums.

Like EMI, PolyGram has opted
to distribute an independent as a
means of securing market share |
while limiting the risk. Most new
product will come through in-
dependent label rooArt, which
PolyGram distributes. rooArt and
PolyGram International recently
signed a worldwide distribution
deal - unprecedented for an
Australian label. |

“We weren’t up there with the |
big ones before)’ says Australian |
Marketing Manager Paul Krige,
“but the rooArt deal gives us a
national roster and makes us com-
petitive. The rooArt catalogue is ‘
very fresh and not mainstream at
all, yet we've proven we can get
national airplay on FM stations
around Australia with these debut
acts’

PolyGram has also signed new |
bands like Soary Bill, BB Steal |
and Go 101. The company’s cur-
rent international hopes focus on |
dance-oriented Go 101, whose
new (as yet untitled) album will be ‘
mixed in the UK for European |
release and in LA for the US. |

licensee of other independent
companies such as Mushroom
Records and Regular Records. So
in Australia, Festival represents

Kylie Minogue and Jason
Donovan (Festival) and Icehouse
(Regular Records).

Icehouse - one of Australia’s bestsellers

Sales of Icehouse’s Man Of
Colours LP topped 500.000 in
Australia, making it one of the
best-selling  Australian records
ever. Signed to Chrysalis interna-
tionally, Icehouse are expected to
release a greatest hits album with
two new tracks by the end of the
year.

Festival also licenses A&M who
have recently begun to sign
Australian acts. The company’s
major hope are The Bombers
(signed internationally to A&M),
featuring ex-Status Quo member
Alan Lancaster.

the year and the band tour Europe

Go 101 - LP will be mixed in the UK & US

Festival

Rupert Murdoch-owned Festival
Records is Australia’s only major
independent record company.
While it probably represents most
leading national acts, this is as a

MUSIC & MEDIA - September 2, 1989
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in September/October.

Festival has plans to become
more active in its own signing.
General Manager Bill Eeg: “Until
now we have been primarily con-
cerned with the national market-
place and representing our licen-
sors. But there has been a re-focus

An album is |
scheduled for release at the end of |

and we are starting to rebuild our |
own stable of acts. We don’t want
a conflict with what we're trying
to achieve with Mushroom or
Regular, but by the same token we
can develop artists in different
areas!”

Independents

Independent labels have always
been a vital part of the Australian
music scene and many are now
taking a much more sophisticated
approach to overseas marketing.

i

Martha’s Vineyard - major airplay su

Through EMI, a new label like
True Tone has secured worldwide
deals for artists that were struggl-
ing on the independent scene for
many years. Distribution deals
have also been signed for True |
Tone acts Ed Kuepper (Capitol)
and The Rockmelons (Atlantic).

Mushroom  Records, now
15-years-old and with a roster of
35 acts, could almost be con-
sidered a major labgl. Mush-
room’s largest selling Australian
artist is Jimmy Barnes; sales of his
album, Working Class Man,
reached 350.000.

Internationally, Mushroom has
proven its potential with Jason
Donovan and Kylie Minogue -

Minogue’s debut album sold two
million in the UK alone, through
PWL. The company hopes the se-
cond, which she is recording in
August, will top that figure.

According  to  Mushroom
General Manager Gary Ashley,
the company has had a hard time
in the past reconciling the
priorities of the majors with
Mushroom’s own ideas when
signing worldwide deals. It now
prefers to approach each territory
separately.

Ashley: “We've learnt a lot
from Kylie and Jason. We would
prefer to deal directly with each
territory. We've managed to break
down the territories a-lot more
through Europe that way.”

In September, Mushroom is
also setting up its own label in the
UK. Its first release will be the
album Prodigal Son from The
Saints.

T00Art is the brainchild of
INXS manager Chris Murphy
who was unhappy at the lack of
support for new artists in

Australia. Murphy: “In 1987 1
realised the absolute necessity of
creating an international Austra-
lian record label that would foster,

ccess for rooArt

develop and deliver the very best
of new Australian talent to the in-
ternational marketplace. A record
label that would ultimately follow
and build upon the success of
INXS!”

While many of the acts that
rooArt has signed are not yet
mainstream, the company is con-
fident that its artists are the
mainstream of tomorrow. It has
already achieved major Austra-
lian radio airplay for some, such
as Tall Tales And True and Mar-
tha’s Vineyard. Now that rooArt
has been the first Australian label
to secure worldwide distribution
with PolyGram their philosophy
seems to be proving correct.
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. National Acts Rule The Stage

Promoters discuss the Australian tour scene

More than ever before,
national talent is
attracting the Australian
concert-goer. With bigger
venues and corporate
sponsorship on the
increase, the concert
scene is growing. But is
the audience keeping up?

{fy ¥

biggest  single
change in the Austra-
lian market,’ says

leading promoter Paul Dainty,
““is the box office recognition for
domestic acts. It wasn't there
three or four years ago)’ INXS,
John Farnham and Jimmy Barnes
attracted larger audiences than
Mick Jagger in 1988. And next

For Further Information Contact

Zealand)- from the
all at the best ava

service which includes Weckly

Sheets.

by Jeff Jenkins

to acts such as Johnny Diesel &

The Injectors, Noiseworks and |

1927 to pull the crowds.

The rising importance of na-
tional tours is reflected by a huge
upsurge in corporate sponsorship.
Pepsi Cola invested some $Aus
250.000 in Jimmy Barnes’ Freight
Train Heart tour recently. Mean-
while, John Farnham, who
recorded You’re The Voice -
Australia’s biggest selling single to
date - is backed by Coca Cola.

The live scene in Australia has
been boosted by the building of
world-class venues. Melbourne’s
new National Tennis Centre seats
14.000 people and has excellent
acoustics. Another major-league
promoter, Michael  Coppel:
“Every time a new venue opens in
an Australian city it seems to ex-
pand the market. Good facilities
encourage people to go to the

Johnny Diesel & The Injectors -

venues. Coppel: ““The number of
pubs and clubs available is dying

out, which I think is going to af- |

fect the long term viability of new
Australian acts. All the current
major national acts started out
playing the pubs; fewer venues
just means that you close off the
bottom end of the market. I think

shows because they enjoy the | it’s a very negative development.

night out more’”

We'll end up with bands being

But promoters also see disad- | signed on the basis of a demo tape
year, Australian promoters look | vantages in the growing size of | |

and touring with no background,

(advertisement)
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next year’s box office hits?

no credibility and no experience.”

But although he thinks artists
are touring more, Dainty does not
feel the market as a whole is really
expanding: ““It’s very patchy. The
market has definitely been very
soft at the box office in the past 12
months. A big act plays to 250.000
- that’s a huge tour - but it’s not
‘ a very high proportion of the

PROMOTERS
continues on page 33

We export all available releases from Australia (and New
mallest Indic Labels to the Majors-
supported with the best

New Release Information

Phone: z,f;u wn

ral Manager

MUSIC & MEDIA - September 2, 1989

PROMOTERS
| continued from page 32 P

population. The market really
hasn’t expanded in the recent
years. There aren’t more people
going to concerts’

One possible reason for the
relatively small crowds is the high
price of concert tickets. Austra-
lians pay up to $Aus 40 - almost
£20 - to see an international act
and ticket prices have surged in re-
cent years. Recent depreciation of
the Australian dollar increased the
price of a concert ticket by about
$Aus 10. Dainty: “That definitely
has an effect. $Aus 40 is very ex-
pensive, but unfortunately the
promoter doesn’t have a lot of
control over that - it’s dictated by
what the act needs and the cost of
putting the shows on!” A govern-
ment inquiry into concert tickets
prices last year ruled that they
were not unreasonably high.

Perhaps because margins on
ticket prices are tight, merchan-
dising seems an important source
of revenue. Dainty says the

average concert-goer spends $Aus

Paul Dainty - no control on ticket
prices

4.50 each on T-shirts, posters and
programmes at each concert.
“You can reach $Aus 10 on the
teeny-bopper acts,” he adds.
Michael Gudinski, head of
Australia’s biggets concert pro-
‘moter Frontier Touring Co, agrees
merchandising is important in a
competitive market for pro-
moters: ““On tours by acts like
Bon Jovi, merchandising can turn
over $Aus 10 million’

Most major international tours
include Australia - the only big
acts yet to visit are Madonna and
Prince. So far this year, Dainty
has toured Pink Floyd and Mick
Jagger and he will bring Diana
Ross to Australia later on; 1989's
‘smallest’ act was Rick Astley.
Although he prefers to concen-
trate on big acts he says: “‘At the
end of the day, though it’s nice to

USIC & MEDIA - September 2, 1989
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try to break new acts, it’s very
tough. The public are continually
telling you they don’t want to see

Michael Gudinski - not interested in
bidding wars

anything but the major attrac-
ons.”

Gudinski’s company  was

behind the $30 million tour by
Frank Sinatra, Sammy Davis
Junior and Liza Minnelli earlier
this year. He has also recently
toured Guns N’ Roses, Poison,
REM and Iggy Pop.

But even though the competi-
tion is stiff, Gudinski says he is
not interested in bidding wars.
“Most of the artists’ managers or
agents are looking for big money.
With the deal they’re offering,
there are some bigger tours that I
wouldn’t want. If that means that
we don't have a tour for three
months, then fine!”

Coppel has so far toured The
The, Toni Childs, UB40 and
Metallica. Later he will bring U2,
Simply Red, Simple Minds and
the Burythmics. He is particularly

(advertisment)

optimistic about the U2 tour: “I
think it will be limited only by the
amount of time they want to
spend here)’ he says.

But what interest is there in
Australia for European acts
beyond the big names? According
to Coppel, it is “exceptionally
marginal - except for.the bands
from the UK. The UK is very im-
portant, but the rest of Europe
has a marginal influence. The pro-
blem is that English speaking pop
and rock dominates the world
charts and especially Australian
charts. Very rarely does a non-
English speaking act build a
career big enough to justify an
Australian tour - ABBA was an
exception, ~ a - one-time
phenomenon?” [m]
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In November, the Swiss are to vote
on whether they want an army or
not. A remarkable CD has been
released in support of the army’s
abolition. Twenty-three of Swit-
zerland’s most popular artists, in-
cluding Andreas Vollenweider,
have contributed a song to the CD
Stop The Army Vol. 1, the profits
from which will be donated to an
anti-army protest group. A se-
cond volume, involving musicians
from all over Europe, is currently
in preparation. At press time, ar-
tists confirmed for this CD
cluded Udo Lindenberg and Phil
Manzanera.

Cocteau Twins’ singer Liz
Fraser can be heard on the title
track of the forthcoming solo LP
Candleland by ex-Echo & The
Bunnymen singer Ian McCul-

h.

Norsk Norway has released a
promotion single featuring a duet
between upcoming Norwegian
star Bjoern Eidsvag and A-Ha’s
frontman Morten Harket called
Det Er Enna Tid, (There Is Still
Time). The single, which is
Harket’s first in his native
language, was recorded for a boy
scout convention in Norway

‘u.mua reports and  playlists
additions from the major radio & tv
stations from 16 European
countries.

Powerplay
AD : Additions to the playlist

UNITEDKINGDO

BBC RADIO | - London
Chris Lycett - Sen. Prod.

list:
AD Madonna- Cherish
B list:

AD Adeva- Warning
Guns N’ Roses- Night Train
Alyson Williams- Your Loving
Starlight- Numero Uno
Alice Cooper- Trash
Shakespear's Sister- Sacred
Bon Jovi- New Jersey

CAPITAL RADIO - London
Richard Park - Prog. Contr.
AD Richard Marx- Right Here
Donna Summer- Love's About
Alyson Willams- 1 Need You
Cherry- Magic Holiday
Jason Donovan- Everyday
Madonna- Cherish
Katrina/Waves- The Way

L

s
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New album out from Italy’s Milva

which will deal with environmen-
tal problems. Since the single is
not commercially available (cir-
culation 500 copies), it will pro-
bably become a collector’s item.

September will see the release |
of an extraordinary Sting album.
The LP will contain pieces from
Bertold Brecht’s  Threepenny
Opera.

4-AD has just released four
CDs by The Birthday Party, con-
taining the group’s entire works
and including previously unrelea-

ST

Michaela- Happy Radio
Rolling Stones- Mixed
Tears For Fears- The Seeds
Janet Jackson- Miss You

LP Bobby Brown- Don't Be Cruel
Neneh Cherry- Raw Like Sushi
Deacon Blue- The World
Jason Donovan- 10 Good

GREATER LONDON RADIO - London
Trevor Dann - Head Of Music
AD Tears For Fears- The Seeds
Gloria Estefan- Nothing New
Hugh Harris- Alice
Spandau Ballet- Be Free
One- Il Wait
Lyle Lovett- Resist It
Eurythmics. Revival
Tina Turner- The Best
Danny Wilson- Never Gonna
Bon Jovi- Lay Your Hands
The Cure- Lovesong

RADIO CITY - Liverpool

Tony McKenzie - DJ/Prod.

AD Fuzzbox- Self
Redhead Kingpin- Right Thing
Tears For Fears- The Seeds
Elton John- Healing Hands

RADIO HALLAM - Sheffield
Dean Pepell - Head Of Music
AD Jason Donovan- Everyday
Damian- Time Warp
Starlight- Numero Uno
Tears For Fears- The Seeds
Donna Summer- Love's About

TION R

sed material.
Under the name of Big Louis,
Simon Harris has recorded a

| cover of French Kiss, the popular

single by Detroit DJ Lil Louis.
The new Milva LP, Una Storia

partly written by Italian superstar
Franco Battiato
The new Robert Palmer single
is a remake of Peggy Lee’s It
Could Happen To You.
Producer/songwriter Desmond
Child (Bon Jovi, Alice Cooper) |

llmemata, was produced and
|

PORT

| BList:

AD Michaela- Happy Radio
Katrina/Waves- That's The
Jacksons- 2300 Jackson St.
The Chimes- 12,3
Roliing Stones- Mixed
Danny Wilson- Never Gonna
Julia Fordham- Lock & Key
Mysterious Art- Omen

RADIO TRENT GROUP

Len Groat - Deputy Prog. Dir.

PP Martika- Toy Soldiers
Lightning Seeds- Pure
Kylie Minogue- Wouldn't
Transvision Vamp- Landslide
Jive Bunny- Swing

RED ROSE RADIO - Preston/
Blackpool
Paul Fairburn - Head Of Music
AD Tears For Fears- The Seeds
Rolling Stones- Mixed
Danny Wilson- Never Gonna Be
Donna Allen- Can We Talk
Jason Donovan- Everyday

GWR - Swindon
Dave Bowen - Head Of Music
| AD The Jacksons- 2300 Jackson St.
FYC- Don't Look Back
Dion- King Of The NY
Malcolm MeLaren- Something's
Johnny Logan- All f Ever
Spandau Ballet- Be Free

a- Warning

has written and produced the new
Robin Beck single Tears In The
Rain, to be released next month.

Yes guitar player Trevor Rabin
has come up with a solo album
called Can’t Look Away, produc-
ed by Bob Ezrin (Pink Floyd,
Alice Cooper). Rabin was respon-
sible for Yes’ mega-hit Owner Of
A Lonely Heart.

Bonfire have just finished
working on a new album called
Point Blank, from which the first
single, Hard On Me, will be
released any day now. Bonfire are
currently looking for a replace-
ment for guitarist Hans Ziller
who has left the band.

The IRS label will release The
Alarm’s new LP Change on
September 19. The band will give
a special showcase for an
estimated 3.000 European media
people in Bonn on September 15.

There are rumours in the
British press that David Sylvian’s
Japan will re-unite.

Mick Jones will appear on Billy
Joel’s new LP, which is currently
being recorded. This follows a
contribution by Joel to Jones Te-
cent self-titled solo album.

RTL 208 - London

Jeff Graham - Prog. Dir.

PP Guns N Roses- Night Train
Janet Jackson- Miss You
Michaela- Happy Radio
XTC- The Loving

AD Madonna- Cherish
Roling Stones- Mixed
Eurythmics- Revival

LP Isley Brothers- The Night
Dead Or Alive- Nude
Jethro Tull- Rode Istand

BRMB - Birmingham

Robin Valk - Head Of Music

AD Tears For Fears- The Seeds
Rolling Stones- Mixed

The, Call Let The Day
TP Byendan Crocker- No Money
AD Janet Jackson- Miss You

RADIO CLYDE - Glasgow
Alex Dickson - Prog. Dir.
AD Janet Jackson- Miss You
Jason Donovan- Everybody
Fuzzbox- Self
Danny Wilson- Never Gonna
Rolling Stones- Mixed
lan McCulloch- Proud
Julia Forcham- Lock & Key
Michaela- Happy Radio
Vanessa Williams- Right
Katrina/Waves- The Way

# continued on page 36
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SVIANSEA SOUND - Wales
wvid Thomas - Progr. Contr.
hsm Donovan- E
Debbie Gibson- We Could Be

B List:

AD LBW- Soul Limbo ‘89
Michaela- Happy Radio
Paula Abdul- Knocked Out
Karen Boddington- Theme
Paul Rutherford- Oh World
Richard Marx- Right Here

CHILTERN RADIO &
HANTS RADIO

Paai Robinson - Prog. Contr.

AD Queen- The Invisible Man
FYC- Don't Look Back
CIiif Richard- | Just Don't
Spandau Ballet- Be Free
Eurythmics- Revival

DOWNTOWN MDIO Belfast

AD Pacti Labelle- You Asked
Then Jerico- Sugar Box
Adeva- Warning

LP Vonda Shepard
Isley Brothers- The Night

Buddah Kraemer - DJ/Prod.
AD jive Bunny-

Richard Marx- Right Here
TP Beach Boys- Cruisin’

Elton John- Healing H:nds

Vienna Lusthouse- Re:

Kirsty MacColl- Diys

RIAS - Berlin

Rik De Lisle - DJ/Prod.

AD Madonna- Cherish
Eurythmics- Revival
Aswad- One And On
Kirsty MacColl- Days
Rolling Stones- Mixed

TP Jelly Roll- Blue Murder

LP Rain People

SDR - Stuttgart

‘Thomas - Prod.

PP Tina Turner- The Best

TP Saarship- It's Not Enough

LP Henry Lee Summer- Everything

SFB - Berlin
Juergen Juergens - D}/Prod.
AD Bobby Brown- On Our Own
Gladys Knight- Licence
Mike Oldfield- Innocent
Paul McCartney- This One

Debble Gibson- We Could

HR 3 - Frankfurt

Markus Hertle - DY/Prod.

AD Rolling Stones- Mixed
Neneh Cherry- Kisses
Tina Turner- The Best
Madonna- Cherish

TP Lisa Stansfield- Right
Shakespear's Sister- History
Kaoma- Lambada
Janet Jackson- Miss You

STATION REPORTS

RTL - Luxembourg
Ernst

Greinert - Prod.

PP Element Of Crime- fimmy

LP Henry Lee Summer- I've Got
Bodeans- Bodeans Home

RTL - Luxembourg
Lilian Uclechowski - Prod.

SR/EUROPAWELLE SAAR

Dieter Exter - DJ/Prod.

PP Beach Boys- Still Cruisin’

AD  Achim Reichel- Fliegende
Geoffrey Williams- Lipstick

TP Great White- Once Bitten

LP Isley Brothers- The Night

RB - Bremen
Axel Sommerfeld - DJ/Prod.
AD The Bible- Honey Be Good
Janet Jackson- Miss You
The Chimes- 1,2,3
Rolling Stones- Mixed
John Moore- Friends
- Summer In The City
Adult Net- Waking Up
Slam Slam- Move
Ruth Joy- Don't Push It
Zeke Maneka- One Way

RADIO RPR - Ludwigshafen
Thomas

Tacheschner - Music Dir.

AD Vision Fields- Missing You
Mick Jones- Just Wanna Hold
Bee Gees- Tokyo Nights

LP Roling Stones- Steel Wheels

RSH - Kiel
Sabine Neu - Head Of Music
PP Kaoma- Lambada
AD Roy Orbison- Calfornia
Rod Stewart- Crazy About
Marius MWesternhagen- Sexy
TP Thomas Anders- One Thing
Spandau Balet- Be Free

RADIO GONG 2000 - Munich
Walter Freiwald - Music Dir.
LP Stefan Moss. Heimweh
PP Lil Louis- French Kiss

Jive Bunny- Swing
AD Den Harrow- Holiday

RADIO GONG - Nuramberg
Mueller - Mulk Dir.
Pr Queen- Breakth
Pa Shlfer. The Racio
AD Aswad- On And On
Paul Shaffer- The Radio
Gees- Toky Nights
TP LL Cool J- That Type
Black Foos- Stellt Euch
LP Martka

RADIO HAMBURG - Hamburg
Ernie - Music Dir.
AD Liza Minelli- My Mind
Rolling Stones- Mixed
Donna Summer- Love’s About
Elton John- Healing Hands
LP Marius MWesternhagen
TP Tears For Fears- The Seeds
Ciif Richard- | Just Don't

RADIO REGENBOGEN - Mannheim
Markus Wah! - Music Dir.

PP Madonna- Cherish

AD Tina Turner- The Best

RADIO DONAU |- Bellenberg
Roth- Head Of Music
AD Spandau Ballet- Be Free
Tina Turner- The Best
Scouts- Alles Ist
Lisa Minelli- My Mind
1927- 1f 1 Could

Kaoma- Lambada
Shakin' Stevens- Time
Esha- Missing My World

LP Mick Jones

RADIO XANADU - Munich
Armin Kessler - Head Of Music
AD  Roling Stones- Mixed

ics- Revival

Beach Boys- Cruisin'
Joe Cocker- | Will Live
Liza Minelli- My Mind
Ballet- Be Free
Bill Withers- Lean On Me
PP Underworld- Weather

E- R AN C E

RTL - Paris
Le Marcis - Head Of Prog.

TP Tina Turner- The Best

Jive Bunny- Swing

Gladys Knight- Licence

Jeanne Mas- Carolyne

Un Film
Rita Mitsouko- Petit Train

NR] - Network
Max Guazzini - Dir.
Hi

AD David Hallyday- Listening
David Hasselhof- Looking For
Rickster- Night Moves
Reynolds Girls- Rather Jack

RFM - Paris

Jean Bruno Michaud - Prog. Dir.

AD Dariing Buds- You've Got
Deacon Blue- Fergus Sings
FYC- Don't Look Back
House Of Love- Love Don't

PP Inner City- Do You Love
Jive Bunny- Swing
Mike/Mechanics- Revolution
Paul McCartney- This One
Primitives- Sick Of It

KISS FM - Paris

Pascal Amiaud - Prog. Dir.
AD Rolling Stones- Mixed
Tears For Fears- The Seeds
Tina Turner- The Best
Eurychmics- Revival
Madonna- Cherish

U2- Al | Wane Is You
FYC- Good Thing

Neville Brothers- Yellow
Maria McKee

Cabrel- Sarbacane

L

by

FUN - Network (ns cities)

J.P. Millet - Prog. Dir.

AD Tina Turner- The Best
Francoise Hardy- La Fiesta
U2- All | Wane Is You

LP OST Licence

WRTL - Paris
Georges Lang/Lionel Richebourg
AD Mick jones

Starship- Cannibals
Cutting Crew- Scattering

SUD RADIO - Toulouse
Marie Ange Roig - Prog. Dir.
AD feanne Mas- Carolyne
Rolling Stones- Mixed
Madonna- Cherish
Marc Lavoine- Ami
Hitparade:
AD Rocco Granata- Marina
LP Les Musiques Du Soleil

SKY ROCK - Paris
Laurent Bouneau - Prog. Dir.
AD Philippe LaFontaine- Coeur
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STATION REPORTS

J.P. Francois- Survivrais

RIVIERA RADIO - Monaco

Daevid Fortune - Music Dir.

AD Latin Quarter- Blameless
Gladys Knight- Licence
Joyce Simms- Looking
Madonna- Cherish

HOLLAND

NOS/KRO - Hilversum

Tom Blomberg - DJ/Prod.

TP Rolling Stones- Mixed
Tears For Fears- The Seeds
Spandau Ballet- Be Free
Cliff Richard- | Just Can't
Depeche

- The W:
Malcolm McLaren- Something 's

VERONICA - Hilversum
Hans van Veen - Progr. Dir.
PP Tears For Fears- The Seeds
AD Malcolm MeLaren- Something
Eurythmics- Revival
Guns N' Roses- Sweet Child
Rolling Stones- Mixed
Spandau Ballet- Be Free
Joe Smooth- Promised Land
Technotronic- Pump Up
Kylie Minogue- Wouldn't
Bon Jovi- Lay Your Hands

VARA - Hilversum
Louis Verschuur - Head Of Progr.
PP Rod Stewart- Crazy About
AD Alice Cooper- Poison

Rolling Stones- Mixed

The Cure- Love Song

BB King-Ain't Nobody

Kylie Minogue- Wouldn't

Tina Turner- The Best

AVRO - Hilversum
Meta de Vries - D]/Frod‘

LP Bankstatement

NCRY - Hilversum
Jaap De Groot/Henk Mouwe - DJ/Prod.
AD  Nathalie Cole- Rest

Andre van Duin- Hot Dog

Tina Turner- The Best

Roling Stones- Mixed

Jerry Lee Lewis- Bulls

SKY RADIO - Bussum

Ton Lathouwers - Operations Mgr.
AD Margaret Singana- We are
Temptations- My Gir

Aswad- On And On

Debbie Gibson- Nomore Rhyme
ERamazzotti Terra

Madonna- Cherish

T

3

Swing Out Sister- Where
Nathalie Cole- Rest
Paul McCartney- This One

RADIO 10 - Amsterdam

Ferry Maat - Head Of Music

AD Tears For Fears- The Seeds

Rod Stewart- Crazy About

Spandau Ballec- Be Free
Lisa Stansfield- Right Time
BB King: Ain't Nobody
Liza Minelli- My Mind
Albert West/Nicky- Maybe

‘CABLE ONE - Hilversum
Tom Mulder - Head Of Music
AD  Soul Il Soul- Back To Life

MUSIC & MEDIA - September 2, 1989

AmencanRadloHlstorv Com

Milli Vanilli- Blame it
i H

Peeters- Lucky Day

Diana Ross- Reflections
Jive Bunny- Swing X
Margaret Zingana- Growing
Hepie & Hepie- Kussen

CFN - Brunssum

Lou Rowland - Music Dir.

LP Maclolm Melaren- Sometting
LP  Trevor Rabin- Can’t Look

BRT - Studio Brussels
Jan Hautekiet/Marc Coenen
Top 10 playlist:
Eurythmics- Revival
Prince- Batman
Crowded House- Possessed
The Scene- Rauw Hees Teder
Ziggy Marley- Look Who's
Ramones- Pat Sematary
Tockener Kecks- Wacht
TPOH- So Young
FYC- Don't Look Back
Zucchero- Oro Incenso

BRT - East Flanders

Madonna- Cherish
Gerard Joling- Stay
Twinkle- Hello
Tambourine- High Under
Beautiful South- Whoever
Paul McCartney- This One
Buster Pointdexter- Hot

RADIO CONTACT - Brussels

Danny de Bruyn - Progr. Dir.

TP Technotronic- Pump Up
Neneh Cherry- Kisses
Derek & The Dirt- Oh By
Kylie Minogue- Wouldn't
Mike Oldfild- Innocent

Nolans- I'm In The Mood

RADIO CONTACT - Brussels

Jean-Lou Bertin - Progr. Dir.

TP Imagination- Megamix
Neneh Cherry- Kisses,
Inner City- Do You Love
Martika- Toy Soldier
Stevie Nicks- Rooms

AD Roxanna- Number One
Malcolm M(lzren Walez
Wendy & Lisa- Satisfaction
Shakespear's Sister- History

ANTIGOON/FIVE STAR RADIO
Piet Keizer - Dir.
PP Madonna- Cherish
TP Lil Louis- French Kiss
Tina Turner- The Best
Clark Gable- Heyo!
Technotronic- Pump Up
Bobby Brown- On Our Own

RADIO ROYAAL - Hamont-Achel
Bert De Vries - Dir.
PP Koama- Lambada
AD Various- Dance Classic
Redhead Kingpin- Right Thing
Gerard Joling- My Life
Neneh Cherry- Kisses
Madonna. Charish
Confetti's- C Day
Teddy Riley- My Fantasy

RADIO ROYAAL - Hamont-Achel
Tom Holland - Progr. Dir.
bada

AD Jacksons- Art Of Madness

TPOHY. She's So Young
Cry Before Dawn- Witness
Guns N’ Roses- Sweet Child
Debbie Gibson- Rhythm

LP 852’ Atomic City

SWITZERLAND

DRS 3

C. Alispach - Music Co-Ord.

PP Beautiful South- Whoever
Bodeans- Hand In Hand
Nona Hendryz- Skindiver
Ziggy Marley- Black My Story

Jazz Butcher- Big Planet
Fuzzbox- Bang

COULEUR 3 - Lausanne
Gerard Saudan - Head of Music
PP Hewerdine & Darden- All |
AD Ocean Blue- Between

T A L

RAI STEREO UNO - ROME
isarlo - Music Dir.
PP Zucchero- Overdose
Bros- Too Much
Tears For Fears- Sowing

AD Paul McCartney- This One
Elton John- Healing Hands
Edoardo Bennato- La Mamma
Queen- Breakthru
Beatmasters- Who's In

RETE 105 - Milan
Alex Peroni - Progr. Dir.
AD Spandau Ballet- Be Free

Eurythmics- Revival
Rallo Stone- Mixad
con John- Healing Hands
TP Ko O Night
Skipper Wise- Standing

RADIO DIMENSIONE SUONO
NETWORK - Rome

‘Carlo Mancini - Music Dir.

AD Tina Turner- The Best

Jason & The Sorchers- Bible Roling Stones- Mixed
The Jazz Butcher S-Express- A State Of Mind
P R ON e
RADIO PP tand Up
Res Hassenstein - DjICo~0rd. Elton John- Hulmg Hands
AD Hillman/McGuinn- You Ain't Madonna- Cherish
Richard Marx- Right Here Tears For Fears- The Seeds

Madonna- Cherish
Alabama- High Cotton
EGDaly.Sore Peole

Fuzz Box-
RCharis. Precious Tan

TP Tina Turner- The Best

RSR- Geneva

J.PAllenbach/C Colombara

AD Cyndi Lauper- | Drove
Madonna- Express Yourself

RADIO ZURISEE - Staefa
Uell Frey - Head Of Music
AD Texas- Everyday Now
Lilac Times- American
Madonna- Cherish
Tina Turner- The Best
Martika- Toy Soldiers
Rolling Stones- Mixed
LP Lambada- Various

RADIO L - Lausanne
Francols Vautier - Head Of Progr.
PP Patricia Kaas- Elle Voulait
Mecano- No Hay Marcha
Gloria Estefan- Oye Mi Canto
Michel Polnareff- Marylou
Edoardo Bennato- La Mamma
Neneh Cherry- Manchild
Koama-

Lambada
Johnny Hallyday- Mirador
Malcolm McLaren- Waltz
Florent Pagny- D'Habitude

RADIO BASILISK - Basel

Nick Schulz - DJ/Prod.

PP Tina Turner- The Best
Rolling Stones- Mixed
London Boys- London Nights

AD Martika- Toy Soldier

A USTRIA

OE 3- Vienna
Gunther Lesjak - DJ/Prod.
TP Queen- Breathru
Liza Mineli- My Mind
Spandau Ballet- Be Free
Janet Jackson- Miss You
Beach Boys- Cruisin’
LP OST- Leathal Weapon I

DEEJAY NETWORK - Milan

Dario Usuelli - DJ

PP Akasa- One Night

AD Underworld- Stand Up
Guns N' Roses- Night Train
Skipper Wise- Standing
Des Kee- Leter There Be
Kylie Minogue- Wouldn't

RADIO KISS KISS - Naples

Lucia Niespolo - Progr. Dir.

AD Cyndi Lauper- First Night
Foster McElroy- When You

PP Bob Cat- Come With Me

ANTENNA DELLO STRETTO - Messina.
Filippo Pedeli - D}
AD Working Week- El Dorado

Tone Loc- Loced After Dark
LP Sarah McLachlan- Touch

RADIO MADRID - SER

Binamarama. Nathan Jones

RADIO BILBAO - SER
Carlos Arco - Music Mgr.
PP Melopea- Bajo EI Sol
What You Don't Know

- Pet
Milli Vanilli- Blame It
Circulo Vicioso
LP Paolo Salvatore- Semaina
B continued on page 38
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RADIO MED. VALENCIA - SER
Luis Merino Pastor - Music

Cut The Q- Crackdown
Bananarama- Nathan Jones

S W E D E N

SR - Stockholm

Maths Broborg - DJ/P

o G, oo Evening
Nona Hendryx- Skin Dive
ECollins- Hope & Despair

AD Roling Stones- Mixed
Sarah Mclachlan- Vox
Tina Turner- The Best
Southside Johnny- Peculiar
The Poguss Misy Moring
Tom Petty- Running Down

RADIO STOCKHOLM - Stockholm

Ulo Passing - D
D Janet Jackson- Miss oo You
Karlekens Vampyrer- Lila
Christer Sandelin- Hon Har
Forced Repetition- Het Sak

LP George Ciinton- Cinderella

IN Shkespears Siser
Katrina & The

SAF RADIO - Smcklmlm

Martin Loogna

4D Jane: acksor Mise ¥ o
Karlekens Vampyrer- Lilla
Christer Sandelin- Hon

L Ginton- Cinderela
IN  Shakespear’s

Kylie Mmgu

Katrina And The Waves

RADIO GOTHENBURG

Leif Wivatt - DJ/Prod.

AD Rolling Stones- Mixed
Tna Tu'ner The Best

Tonight
Lo Gor Get
Eurythmics- Revival
Ramones- Pet Semetary
Swedish Erotica- Rock
LP Katrina/Waves- Break Of
OST- Roadhouse
HIT FM - Stockholm
Johan Bring - Progr. Dir.
AD  Christer Sandelin- Det
Gne Nation- What You

Rict
Lisa Stansfield- Right Time
Tina Turner- The Best

RADIO CITY 103 - Gothenburg
Margareta And ]
AD anetfackson sy You

Eury

D St R ght Time

Jears For Feary The Seecs

tewart- Crazy About

GHugh Talk It Over
Bobby Brown- Rick Wit'Cha

Rolling Stones- Mixed

Jive Bunny- Swing

N O R W A Y

NRK P2 - Oslo

Vidar Lonn-Arnesen - Prod.

AD Soul It Soul- Back To Life
Bot n- On Our

RADIO 102 - Haugesund
Egil Houeland - Head of Music
Tears For Fears- The Seeds
AD Janet Jackson- Miss You
Lizm Mineli- My Mind
Indian Givers- Fake |
Cliff Richard- | Just Don 't
Spandau Ballet- Be Free
LP Katrina/Waves- Break
Ziggy Marley- Bright
IN  Shakespear's Sister
Katrina & The Waves

ST

DENMARK’S RADIO - Arhus
Leif Wi - Head Of }
Top 5
Kim Larsen- Tarzan Mamma
Jive Bunny- Swing The Mood
Gladys Knight- Licence
Prince- Batdance
Roxette- Dangerous
RADIO VIBORG
Henning Kistensen - Head Of Music
PP Tina Turner- The BEst
AD Meand | Biat- Mig Og
McEinar- Hva Fanden
Aretha/Whitney- It lsn’ ks
Love'

FYC- Don! b:ok Back

Cher- If | Could

Queen- Invisible Man
RADIO HERNING - Hernmg
Ulrik Hyldegaard - D,

| AD Mike Oldfeld |nno:en(

Bo ovk Ly Your Hands
DAD- It's After Dark
FYC- Raw & The Cooked

RADIO VOICE
Bo Berg - Progr. Dir.
PP Richard Marx- Right Here
Milli Vanilli- Blame It
Blow Morkeys- Choce
Eurythmics- Revival
Bomvstmimens. Throvsck
UPTOWN FM - Copenhagen
Niels Pedersen - Head Of Music
PP Bliss- How Does It
Tina Turner- The Best
Madonna- Cherish
Richard Marx- Right Here
Edie Brickell- Love Like
Cher- If | Could
Liza Minelli- My Mind
Process Blue- Take Me
Rolling Stones- Mixed
Mzend 1 Blat- Mig Og
Bon Jovi- Lay Your Hands
SLR - Slagelse
Michael Hansen - Head Of Music
PP Donna Summer- Love’s About
Bankstatement- Throwback
AD Lia Mmell;— My Mind
Lis Sorensen- Mine Ojne
Beatmasters. Hey Dj
Tina Turner- The Best

A

o

AARHUS NAERRADIO - Aarhus
Frankie Fever - Head Of Music
AD Pierre & Nikka- Don't Cry

FYC- Don't Look Back

Tina Turner- The Best
Donna Summer- Love's ABout
Madonna- Cherish

PP Pui McCarmey. This One
Miles Jaye- Heay

in
Milli Vanilli- Blame It
espear’s Sister- Sacred
IN  Jack In The Box

F I NLAND

IADID YKKONEN - Helsinki
| Jay Jay Leskinen - DJ/Prod.
PP " Don Henley- Innocence
Edie Brickell- Circles
Alice Cooper- Only My Heart
Del Shannon- Runaway
IN Alice Co
Kirsty MacColl

PORTUGAL
isboa

5

The Pogues- Misty Morning

Kirsty MacColl- Pretty Girls
Prefab Sprout- Horse Chims
Chris Isaak- Weaked Game

TION RE

TNNT. - Lisboa

p5:
Prince- Bndance
Transvision Vamp- Only
Golpe E Estador Un Cosa
Triffids- Goodbye Little Boy
an- Excesso Aqui

RFM Lisbon

Luls Loursiro-Progr. Co-Ord,

AD  Darling Bud
Deacon Blue- Fergus Sings
FYC- Don't Look Back
Inner City- Do You Love

PP Jaki Graham- The Better
Liza Mineli- My Mind
Madonna- Cherish
Mike/Mechanics- Revolution
Primitives- Sick Of It

G .'R/CE._E "C. E

'WIGRJERONINO GROOVY - Adrers
Andrew Papadopoulos - DJ
PP Soul To Soul- Keep On

A

o

LLCool J- That Type

Beautiful South- Whoever

Miles Jaye- Heaven

Soul fl Soul- Back To Life

ichaelJackson- Liberian
rown- On Our Own

B Money: Halelizh

ini- Kon

Harry H Kan
Nl ol Vi Yo
Real Life- Send M

TP Gladys Knight- Licence
Skipworth/Turner- Cash

P O A N D

POLSKIE RADIO - Warsaw
Bogdan Fabianski - DJ
PP Rod Stewart- Crazy About
Neneh Cherry- Kisses
Sonia- You'll Never Stop
oodt

Samantha Fox- Love House
LP Kool & The Gang- Sweat
Malcolm McLaren- Waltz

Karyn White
E UR O P E
VOA EUROPE

June Brown - Music Di

PP Bobby Brown- On Our Own
Karyn White- Rendezvous
Love & Rockets- So Alive
Richard Marx- Right Here
Dina- 1 Like It
Paula Abdul- Cold Hearted
Gloria Estefan- Don't Wanna

BBC WORLDSERVICE/BBC 648 - London
Nick Reynolds - Prod.
TP Eurytmics Revil
let- Be Free
Tears For Fears- The Seeds
LP Ziggy Mariey- One Bright
Bankstatement
Fuzzbox- Big Bang

ll CableProgrammes

| Powerpl

*
| Gladys Knight- Licence
Guns N' Roses: Patience
imply Red- A New Flame
Soul Il Soul- Back To Life
Don Johnson- Tell It
t Shop Boys- Alright
Milli Vanili- Blame It
Gloria Estefan- | Don't
Van Morrison- Have | Told

Double Trouble- Keep Rockin'’
Beautiful South- Whoever

jeavy D- We Got Our Own

Alice Cooper- Poison

Giancarlo Trombetti - Prod.
CL Prince- Batmdance

Malcolm McLaren- Deep

Ozzy Osbourne- Breaking
Living Colour- Funny

SKY
CHANNEL

| ST Tambourine- High Under
Double Trouble- Just Keep

Zeon ones- Spin Me Amund

Living In A Box-

N.Kids On The Block r

Salt n'Pepa- T

Flolly Johnson- Atomic

EUROCHART ON
SUPERCHANNEL
CL Neneh Cherry- Kisses
Lisa Sansfield. Righc
Beatmasters- Hey D]
Rechaad Kingpin: Rght Thing
Big Fun- Blame It
Jason Donovan- Too Many
Shakespear's Sister- History
Martika- Toy Soldiers
Alice Cooper- Poison
Lil Louis- French Kiss

TV Programmes

UNITED KINGDOM

Top Of The Pops

Paul Ciani - Proc
Beatmastes- Hey Dy
Lisa Stansfield- Right Time
Alyson Williams- Your Loving
Starlights- Numero Uno
Then ]enco- Sugarbox
Bon Jort Lay Your Hands
Adeva- Warnings
Ciif Richard- | Just Don't

GERMANY

TELES

Joerg A.Hoppe - Prod.

CL Playhouse- White Light
Don Henley- Innocence
Bon Jovi- Lay Your Hands
Edelweiss- No
Die Aerzte- Sie Tune Es

JOLLAND
VERONICA - Countdown
Rob de Boer - Prod.
Special:

Best clips ever
YERONICA - Da Top 40
Rob de Boer
07 S Vo Fower Stop

Normaal- Rechttoe
Tina Turner- The Best
Neneh Cherry- Kisses

ITALY

DEEJAY
L2 TELEVISION

Claudio Cecchetto- Prod.
€L Milli Vanilli- Blame It

te- Dressed

Paul McCartney- This One
Beastie Boys- Hey Ladies

Les Negresses Vertes- Zobi
D-Mob- It's Is Time

MUSIC & MEDIA - September 2,

1989
mericanRadioHistorv.Com

Includes the single “What You Don’t Know”




