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M&M chart toppers this week

Eurochart Hot 100 Singles
EIFFEL 65
Move You Body
(Bliss Co.)

European Top 100 Albums
CELINE DION
All The Way...A Decade of Song
(Epic/Columbia)

European Radio Top 50
CELINE DION
That's The Way It'Is
(Epic/Columbia)

European Dance Traxx
' EIFFEL 65
Move Your Body
(Bliss Co.)
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Music’s on-line future shapes up

by Juliana Koranteng

LoNnpON — Last week’s unexpected
takeover of Time Warner by on-line
giant America Online (AOL) not only
confirms the much predicted conver-

gence of old and new media, but also immediately
acknowledges the Internet as the A important downloadable

biggest influence on the future
growth of global music sales.
According to  analysts,
shareholder and regulatory
approval of AOL/Time Warn-
er—the name of the newly created
media juggernaut valued at more than
$300 billion—will make AOL the most
powerful player in the fast growing on-

line music market. Also, the deal could
catapult Warner Music Group (WMG),
Time Warner’s music division, into
frontrunner position in the digital

delivery race among the five majors.
The AOL/Time Warner merger
overshadowed other

music deals announced

AMER,ICA shortly beforehand by TIME WARN[-R

[mine

Universal  Music
Group (UMG) and Sony
Music Entertainment (SME).

But as the world’s biggest Internet
company, AOL’s acquisition of Time
Warner, the largest traditional media
group, has some logic. “There’s nothing

untoward about one of the world’s
media groups merging with the world’s
most successful on-line group,” notes
New York-based Aram Sinnreich, ana-
lyst at Jupiter Communications. “It will
help speed the adoption of on-line music
by consumers.” Sinnreich adds that “It
could even make or break a
band, which has not been
done so far on the Internet.
But AOL has the ability to
do so. As a well-known global brand,
AOL’s ambitions will be far-reaching.

AOL is good at marketing on-line.”
Before the Time Warner deal, AOL
had already entered the on-line music
continued on page 37

Inside M&M this week

INTERNET INSIGHT

In our first ever on-line special,
M&M gets the very latest views
on how the Internet is impacting
upon the music and radio busi-
nesses from those executives
tasked with making the deci-
sions. There is also a unique
guide to the world’s best music
web sites, as nominated for the
MidemNet Awards. Pages 9-23.

' SOUL FRANCAIS
Omar Chakil purveys a distinc-
tive brand of French R&B with a

Middle Eastern
flavour, and 1s
hoping  sopho-
more single Tout
Les Amants Du
Monde can
match last sum-
mer’s 60,000-

selling debut sin-
gle Victimes Du
Temps. Page 24.

by Jon Heasman

LoNDON — The Scottish Media Group
(SMG) has become the first TV compa-
ny to make a major move into the UK’s
commercial radio sector following its
proposed  £225 million
(euro 367 m) acquisition of
the Ginger Media Group.

In addition to its original TV
production company, Ginger
operabes national AM rock ser-

vice Virgin Radio and sister Lon- RADIO

nfroducing Scofttish Ginger

don FM rock station Virgin 105.8 FM.

It bought both stations from Richard

Branson in 1997.

SMG operates two commercial TV
franchises in Scotland—Scottish TV
and Grampian—and its other media

interests include publish-
ing, outdoor advertising and
cinema advertising. The com-
bined company will be known by

the initials SMG rather than the
Scottish Media name.
continued on page 37

Radio giants limber up for multiplex bout

LoNDoN — Another heavyweight con-
test has emerged in the battle to win
the. right to operate London’s second
digital radio multiplex, writes Jon
Heasman.

The licence has been advertised by
UK regulator the Radio Authority
(RA), which last year awarded the
first London digital multiplex to CE
Digital, a joint venture between
Emap Radio and Capital Radio
(M&M, May 22, 1999).

The three applications submitted to
the RA by its January 11 closing date
are from MXR London, Score Now and
Switchdigital.

MXR London, which was unsuccess-
ful in its application to run the first
London multiplex last year, brings
together Chrysalis Radio (45%), Border
Radio (35%), DMG Radio (10%) and
Choice FM owners Soul Media (10%). In
addition to a digital upgrade for exist-

continued on page 37

N’Dour ready
for the world

by Nigel Williamson

Youssou N'Dour’s biggest hit may have
been called 7 Seconds, but it has taken
him five long years to follow up the mil-
lion-selling album from which it came.
Now he is finally ready to step back
into the fray next month with his debut
album for Sony, Joko—From Village To
Town, and determined to reach beyond
the “world music” banner. Released
across Europe on February 21, the
album still betrays
strong traces of the
Senegalese singer’s
African roots, but
now there’s also a far
more cosmopolitan
flavour. “I want peo-
ple just to say that it "
is good music, not that it is good for
African music. It’s music that is as rele-
vant on the streets of New York as on
the streets of Dakar,” says NDour.
“This is about moving on to the next

continued on page 37

AmericanRadioHistorv.Com




NEWD

MISIC
“Media.

Call M&M on:
tel (+44) 171 822 8302
fax (+44) 171 242 9138

For direct lines dial +44 171 822,
followed by the required extension

Publisher: Ron Betist (ext. 8312)
Editor-in-chief: Emmanuel Legrand (8318)
Director of operations: Kate Leech (8307)

Editorial
Deputy editor: Jon Heasman (8316)
News editor: Terry Heath (8317)

Charts & research
Charts editor: Ratl Cairo (8313)

Charts researchers: Menno Visser (8322),
Siri Stavenes Dove (8321)

Production
Production manager: Jonathan Crouch (8314)
Designer: Mat Deaves (8323)

Correspondents

Austria: Susan L. Schuhmayer - (43) 1 334 9608
Belgium: Marc Maes - (32) 3 568 8082
Classieal/jazz: Terry Berne - (34) 9 3458 3791
Dance Grooves: Gary Smith - (34) 9 3488 2180
Denmark: Charles Ferro - (45) 3391 9156
France: Rémi Bouton (radio and music business)
- (33) 1 4586 8466; Cécile Tesseyre (artist profiles)
- (33) 1 4909 0896

Germany: Gesa Birnkraut (Hamburg) -
45930,

Italy: Mark Dezzani - (39) 0184 292 824
The Netherlands: Robbert Tilli - (31) 20-672 2566
Norway: Kai R. Lofthus - (47) 918 21 208
Spain: Howell Llewellyn - (34) 9 1593 2429;
Sweden: Fredrik Nilsson - (46) 8 735 9750
Johan Lindstrom - (46) 8 470 3730

(49) 4101

Sales and Marketing
International sales director:

Ron Betist (UK, USA) - (31) 299 420274;
mobile: (31) 653 194133

Sales executives: Igor Rooselaar (Benelux;
Scandinavia) - (31) 299 420274

Francois Millet/Christophe Chiappa (France) -
(33) 145 49 29 33

Beth Dell'Isola (US Radio) - (1) 770 831 4585;
Lidia Bonguardo (Italy, Spain, Greece,
Portugal) - (39) 031570056; Olav Bjerke
(Germany) - (49) 221 868005.

Sales & marketing co-ordinator:

Claudia Engel (8315)

International circulation marketing
director: Ben Eva

European circulation promotion manager:
Paul Brigden (8305)

European circulation promotion
co-ordinator: Stephanie Beames (8304)
Accounts manager: Christopher Barrett (8303)
Office manager: Linda Nash (8308)
Directory assistant: Andrew Power (8320)

Music & Media
50 - 51 Bedford Row, London WC1R 4LR
UNITED KINGDOM

Subscription rates: Europe: UK £170/euro 250;
USA/Canada/Rest of the world US $325

Printed by: Headley Brothers Ltd, Queens Road,
Ashford, Kent TN24 8HH

ISSN : 1385-612

© 2000 by BPI Communications Inc.

All rights reserved. No part of this publication
may be reproduced, stored in any retrieval system,
or transmitted, in any form or by any means,
electronic, mechanical, photocopying, recording,
or otherwise, without the prior written permission
of the publisher.

s . —

g —
Bilboard Music Group

President: Howard Lander

Vice presidents: Howard Appelbaum, Marie
Gombert, Irwin Kornfeld, Karen Oertley, Ken
Schlager, Joellen Sommer, Adam White

BPI Communications
Chairman: Gerald S. Hobbs

President & CEQO: John B. Babcock; Jr.
Executive vice-presidents: Mark Dacey,
Reobert J. Dewling, Howard Lander

Senior vice-presidents: Georgina Challis, Paul
Curran, Ann Haire, Rosalee Lovett, Craig Reiss
Vice-president: Glenn Heffernan

Chairman Emeritus: W.D. Littleford

Upfront

by Emmanuel Legrand, Music & Medlia ediitor-in-chief

The 20th century was transformed by three major techno-
logical inventions: telephone, radio and cinema (actually
all three invented in the 19th century). In other words,
the life of billions has been changed for ever thanks to
Graham Bell, Guglielmo Marconi and the Lumiére broth-

affect the music and broadcasting industry is still under |
discussion—but if there is one thing everyone is convinced |
of, it’s that it’ll change the business radically.

And if there were still people who needed to be con- |
vinced about the scale of the Net revolution, last week’s |

This week, Music & Media presents its first ever “On-line
Spotlight,” a 16-page special which tries to assess how radio
stations and record labels are reacting to this new media |
revolution, and previews some of the most innovative music- |
related web sites selected for the MidemNet Awards. |

How and to what extent the revolution is going to

{

| ers.

There’s no doubt that this new century will be domi-

| nated by a 20th century innovation which is radically
| realigning the way we operate, think and do business—it

is, of course, the Internet, dubbed as “the revolution of the

| century” by Italian writer Umberto Eco.

cyber Big Bang—AOL acquiring
Time Warner, and not the other
way around—would be a rude
wake-up call. A venerable, estab-
lished $26bn media group built
over decades gobbled up overnight

Although it is not possible to put a name on the “inven-
tor” of the 'Net, it is not wrong to say that the 'Net is the
prodigal grandson of Bell, Marconi and the Lumiéres, in
that it integrates telecommunications, sound and vision,
and that it is more than the sum of its parts.

by one of these “nouveau riche”
‘Net companies rising on this
amazing financial bubble, which
nobody had heard of ten years ago.
Talkin’ ’bout a revolution!

f | Music & Media values its readers” opinions—you can e-mail the editor-in-chief at: eIegrand@musncandmedla co. uJ

Emap ups Performance Ford

by Jon Heasman

LonpoN — UK media group Emap
has promoted Dee Ford, formerly
managing director of its radio opera-
tions, to MD of Emap Performance,
the new cross-media division which
groups all of the company’s music-ori-
ented brands (M&M, November 27).

In her new role, Ford will oversee
the division’s London-based music
magazine, radio, TV and Internet
businesses, reporting to Emap Per-
formance chief executive Tim
Schoonmaker.

The 39 year-old Ford is described
by an Emap insider as “a great
leader who grabs both heads and
hearts,” who is particularly strong at
managing change.

Jerry Perkins, previously publish-
ing director of Emap Music Magazines,
is appointed MD of the Emap Metro

(magazines) sub-division, reporting to
Ford. The company’s music TV and
Internet businesses (which include
The Box music TV channel) will also
report to Perkins.

For the time being,
the managing directors
of Emap’s radio stations
based outside of London
will report direct to Tim
Schoonmaker, although
sources suggest that this
is likely to be a tempo-
rary arrangement until
a new radio head is
appointed under Ford. It
is also rumoured that
the company’s radio operations are
set to become more centralised, in
line with the UK’s other big radio
groupings.

Meanwhile, there have also been
some changes of management at

Emap’s local stations, with Aire
FM/Leeds managing director Steve
King leaving to join regional AC/talk
station Century 105 in Manchester.
Michelle Surrell, MD at
Rock FM/Preston moves
across the Pennines to
replace King as Aire MD,
while Rock FM pro-
gramme director Paul
Jordan moves up to MD
in place of Surrell.

More managerial
changes are expected to
be announced by the com-
pany shortly, as well as
the creation of a new
sales house-+Dolphin—which will
sell on behalf of the entire Perfor-
mance division, replacing existing
media-specific sales operations such
as the former Emap Radio’s sales
house Emap on Air.

Echo 2000 nominations announced

by Gesa Birnkraut

HAMBURG — The millennium Echo
Awards, to be held on March 9 in
Hamburg’s Congress Centre, boast an

Brit Awards, will be preceded, on
March 3, by the release of the double
Echo CD featuring pop, Schlager and
comedy. It is produced this year by
Warner Special Marketing.

impressive  pro-
gramme of live per~
formances  from

national and inter-
national artists.

At a press con-
ference in Ham-
burg announcing
this year’s nomi-
nees, Gerd Geb-
hardt, head of the
board of the German Phono-Academy,
said: “We are proud to announce that
Buena Vista Social Club, Sabrina
Setlur, Tina Turner, Lou Bega and
Sasha have already confirmed their
attendance at Echo 2000.”

The event, said to be the third
biggest music award show in the
world after the Grammys and the

The show will be
broadcast on March
10 in a prime-time
20.15 slot on public
TV channel ARD,
which will devote a
full two hours to the
event airing.

Professor Werner
Hay, CEO of the
Academy, announced
the nominees in the 14 categories
which are determined by Media
Control’s charts. The remaining ten
categories, are subject to voting by
juries drawn from members or com-
mittees of the'Phono-Academy. BMG
is the leading company with 17 nom-
inations, followed by Warner with
13 and Sony with 11.

Echo 2000 nominations in
selected categories:

International male artist:
Lenny Kravitz (Virgin)
Ricky Martin (Columbia)
George Michael (Virgin)
Sting (Motor)

2 PAC (Jive)

International female artist:
Cher (WEA)

Whitney Houston (BMG Ariola)
Madonna (WEA)

Alanis Morissette (WEA)
Britney Spears (Jive)

International group:
Backstreet Boys (Jive)
Bloodhound Gang (Motor)
Buena Vista SC & R. Cooder
(eastwest)

The Offspring (Columbia)

Red Hot Chilli Peppers (WEA)
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contribution to Dutch
pop music.
One of the interna- ?
tional panels was dedicated to the
“Swedish success story,” examining
how Sweden has sustained a successful
music export profile going back as far
as Abba. Good timing, understandable
lyrics for non-English speaking audi-
ences and a strong domestic production
bias are the keys, the Swedish pan-
elists concluded. Dag Heaggqvist, vet-
eran chairman of the Swedish IFPI,
even suggested that London has lost its
position as the music trade centre of

Published by the Billboard Music Group

1s actuaily doing some-
thing itself.”

Another clash occurred
between Dutch record
companies over the policy, adopted by
some, of releasing only four-track CD
singles instead of the cheaper two-track
singles. According to Rob Schouw, com-
mercial director at BMG, his record
company’s policy of skipping two-tracks
didn’t influence chart positions,
because “singles are increasingly
bought by an older audience.” Accord-
ing to Gerard Rutte, GM of Epic, who
still believes in the two- track, “thatis a
self-fulfilling prophecy.”

Flemish government plans
two commercial stations

by Marc Maes

BrusseLs — Flemish Prime Minister
Patrick Dewael has announced that by
September 1 Flanders may have two
“national” (as opposed to local) com-
mercial radio stations on the air.

Until recently, the Flemish media
ministry has always put the launch of
“national” commercial radio back on
the grounds that there were not
enough frequencies available for extra
broadcasters. Now, the new media min-
ister, Dirk Van Mechelen, has decided
to carry out full-scale frequency
research into the possibility of includ-
ing one or two new Flanders-wide sta-
tions, on the FM waveband.

The radio situation in Flanders has
traditionally favoured public broadcast-
er VRT, whose five channels have bene-
fitted from a de facto monopoly position,
leaving no room for competition from
commercial broadcasters. Commercial
stations and networks such as Radio
Contact, TopRadio, Mango and Family
Radio have less than 20% of the audi-
ence share in Flanders. By contrast, in
the south of Belgium healthy competi-

tion between commercial networks such
as BEL RTL, Radio Contact and NRJ
and the public broadcaster RTFB have
stimulated a dynamic radio market.

Insiders expect that competition in
Flanders will have a similar beneficial
effect. Moreover, VRT’s management
contract with the Flemish government
expires in 2001, and it is likely that in
the light of a more competitive envi-
ronment the government will review
the current arrangement whereby
public radio carries commercial adver-
tising in addition to receiving consider-
able government funding.

During his new year speech, VRT’s
CEO Bert De Graeve expressed the
hope that VRT “would not become a
victim of its own success.”

A media ministry spokeswoman
confirms that plans for two commer-
cial stations are being studied. The
minister’s brief and policy plans also
specify that the allocation of national
frequencies is to be effected through
auction. “But the quality aspect is at
least as important as the financial
aspect of this auction,” the spokes-
woman warns.

+44 (0)1858 435326

For fastest service
fax your order to
+44 (0)1858 434958

is considering floating its
s provider Sogetec
ensure and
in the area
ndles all the
, and of sev-
eral other radio stations. It grossed Ffr 73 mil-
lion (euro 11.1m) in 98/99. According to NRJ
vice-president Alain Weill, Sogetec needs Ffr 500 million to finance a
nationwide digital network capable of carrying not only radio signals
but also data. Weill estimates that in the current situation, Sogetec
is “worth Ffr 1 billion,” and doesn’t rule out partnerships with tele-
coms companies or foreign broadcasting operators.

or call

DR woos YoutH

COPENHAGEN — The Danish Broadcasting Corporation (DR) is launch-
ing a two-pronged programming strategy on its DR1 TV channel to cap-
ture more music video viewers in the youth market. From Monday, Jan-
uary 17 DR1 will air “Voxtop” in a 14.05-14.20 slot, featuring eight new
music videos which viewers can vote for. This will fill a void which has
existed on DRI since a similar programme was cancelled in 1991. To
augment the Monday night programming, DR1 is airing “Voxpop,” a one-
hour programme featuring a video top 10 plus news and comment, at
16.15 each Saturday evening. Voxpop already exists on Swedish TV, and
the Danish version will be produced in cooperation with the Swedish
public broadcaster SVT. With a broader production base, the two pro-
grammes expect to secure interviews with major acts. “It’s quite positive
news,” says Virgin product manager Las Thomsen. “There are lots of
videos around but not many outlets”.

EUROPEAN PROMO HOUSES MOVE INTO LICENSING

LoNnDON — Two European independent promotion/media services
companies, London-based Music House and Hamburg-based Public
Propaganda, have launched a new joint venture licensing division.
Based in Music House’s west London headquarters, the new division
operates under the name Europropaganda and is headed by licensing
manager Marcus Fergusson, formerly licensing manager/A&R at
indie label Higher State. Fergusson says: “We are actively looking for
unsigned material—for recording and/or publishing——to promote and
licence, both in the U.K. and abroad. For signed acts, we can offer a
comprehensive service whereby we will market and promote the act
and then offer assistance in licensing the track on.” Public Propa-
ganda already has its own associated labels in Germany, but Fergus-
son says “the material from these would only represent a fraction of
what we hope to pick up.” He adds: “We would initially be concen-
trating on dance-related product, but there is no reason why this
should not expand to a wider brief if the material was suitable.”

MoOVING CHARS

MaDRID — Spain’s second biggest private radio group, Cadena
COPE, has appointed Jésus Wolstein as the coordinator of AC/rock
Cadena 100 in Valencia, the country’s third biggest city. Wolstein will
also be responsible for the production and generation of Cadena 100
musical events at national level. Cadena 100 is Spain’s third most
popular music network, with a million listeners daily.

CoLOGNE — Jochen Rausch, head of music at public youth sta-
tion Eins Live is named editor-in-chief at the station with effect
from February 1. He will for the time being retain his position as
head of music pending recruitment of a replacement.
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LonpoN — UK media group Emap
has promoted Dee Ford, formerly
managing director of its radio opera-
tions, to MD of Emap Performance,
the new cross-media division which
groups all of the company’s music-ori-
ented brands (M&M, November 27).

In her new role, Ford will oversee
the division’s London-based music
magazine, radio, TV and Internet
businesses, reporting to Emap Per-
formance chief executive Tim
Schoonmaker.

The 39 year-old Ford is described
by an Emap insider as “a great
leader who grabs both heads and
hearts,” who is particularly strong at
managing change.

dJerry Perkins, previously publish-
ing director of Emap Music Magazines,
is appointed MD of the Emap Metro
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Internet businesses (which include
The Box music TV channel) will also
report to Perkins.

For the time being,
the managing directors
of Emap’s radio stations
based outside of London
will report direct to Tim
Schoonmaker, although
sources suggest that this
is likely to be a tempo-
rary arrangement until
a new radio head is
appointed under Ford. It
is also rumoured that
the company’s radio operations are
set to become more centralised, in
line with the UK’ other big radio
groupings.

Meanwhile, there have also been
some changes of management at

rM/Leeds managing director Steve
King leaving to join regional AC/talk
station Century 105 in Manchester.
Michelle Surrell, MD at
Rock FM/Preston moves
across the Pennines to
replace King as Aire MD,
while Rock FM pro-
gramme director Paul
Jordan moves up to MD
in place of Surrell.

More managerial
changes are expected to
be announced by the com-
pany shortly, as well as
the creation of a new
sales house—Dolphin—which will
sell on behalf of the entire Perfor-
mance division, replacing existing
media-specific sales operations such
as the former Emap Radio’s sales
house Emap on Air.

Echo 2000 nominations announced

by Gesa Birnkraut

HAMBURG — The millennium Echo
Awards, to be held on March 9 in
Hamburg’s Congress Centre, boast an

Brit Awards, will be preceded, on
March 3, by the release of the double
Echo CD featuring pop, Schlager and
comedy. It is produced this year by
Warner Special Marketing.

The show will be

impressive  pro-
gramme of live per-
formances  from

national and inter- S
national artists.

At a press con-
ference in Ham-
burg announcing
this year’s nomi-
nees, Gerd Geb-
hardt, head of the
board of the German Phono-Academy,
said: “We are proud to announce that
Buena Vista Social Club, Sabrina
Setlur, Tina Turner, Lou Bega and
Sasha have already confirmed their
attendance at Echo 2000.”

The event, said to be the third
biggest music award show in the
world after the Grammys and the

Wemer Hay &
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broadcast on March
10 in a prime-time
20.15 slot on public
bey TV channel ARD,
 which will devote a
full two hours to the
event airing.

Professor Werner
Hay, CEO of the
Academy, announced
the nominees in the 14 categories
which are determined by Media
Control’s charts. The remaining ten
categories, are subject to voting by
juries drawn from members or com-
mittees of the Phono-Academy. BMG
is the leading company with 17 nom-
inations, followed by Warner with
13 and Sony with 11.

Echo 2000 nominations in
selected categories:

International male artist:
Lenny Kravitz (Virgin)
Ricky Martin (Columbia)
George Michael (Virgin)
Sting (Motor)

2 PAC (Jive)

International female artist:
Cher (WEA)

Whitney Houston (BMG Ariola)
Madonna (WEA)

Alanis Morissette (WEA)
Britney Spears (Jive)

International group:
Backstreet Boys (Jive)
Bloodhound Gang (Motor)
Buena Vista SC & R. Cooder
(eastwest)

The Offspring (Columbia)

Red Hot Chilli Peppers (WEA)
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Noorderslag widens
international scope

by Menno Visser
GRONINGEN — A record number of
international attendees joined the
annual gathering of the Dutch music
industry at the Noorderslag Seminar
in Groningen on January 7-8.

Growing interest in the interna-
tional showcase EuroSonic, broadcast
live on radio by members of the Euro-
pean Broadcasting Union, added no
less than 170 international delegates
to the more than 900 Dutch music
industry professionals at the two days
of seminars and two nights dedicated
to upcoming acts. On the second night
the Noorderslag Festival, showcasing
the new breed of Dutch acts, present-
ed V2-signed hiphop/
reggae crossover act
Postmen,  surprise
winners of the presti-
gious annual Dutch ! L] .

Pop Prize for the best %

contribution to Dutch
pop music.

One of the interna-
tional panels was dedicated to the
“Swedish success story,” examining
how Sweden has sustained a successful
music export profile going back as far
as Abba. Good timing, understandable
lyrics for non-English speaking audi-
ences and a strong domestic production
bias are the keys, the Swedish pan-
elists concluded. Dag Heaggqvist, vet-
eran chairman of the Swedish IFPI,
even suggested that London has lost its
position as the music trade centre of

Panelists dfffie “Swedish
success seminar.

Europe. “London is no longer any more
important than Munich or Stockholm,”
he declared.

Although more recent developments
such as the mergers in the Dutch record
industry and the possible privitisation
of the Dutch broadcast organisation
VARA were too fresh to have been
included in the list of topics, there was
plenty to discuss in the seminar’s
domestic panels. Most intriguing was
the open criticism by Kees van der
Hoeven, director of Universal Music
Publishing, of the Dutch industry’s own
anti-CD-R campaign, Don’t Stop The
Music, which he claimed was having no
effect. Paul Solleveld, director of the
NVPI, was moved to reply: “It’s still
early days. The first tar-
get was to raise aware-
ness. A positive side effect
is that it shows the gov-
ernment that the industry
is actually doing some-
thing itself.”

Another clash occurred
between Dutch record
companies over the policy, adopted by
some, of releasing only four-track CD
singles instead of the cheaper two-track
singles. According to Rob Schouw, com-
mercial director at BMG, his record
company’s policy of skipping two-tracks
didn’t influence chart positions,
because “singles are increasingly
bought by an older audience.” Accord-
ing to Gerard Rutte, GM of Epic, who
still believes in the two- track, “that is a
self-fulfilling prophecy.”

°

Flemish gove

rnment plans

two commercial stations

by Marc Maes
BRUSSELS — Flemish Prime Minister
Patrick Dewael has announced that by
September 1 Flanders may have two
“national” (as opposed to local) com-
mercial radio stations on the air.

Until recently, the Flemish media
ministry has always put the launch of
“national” commercial radio back on
the grounds that there were not
enough frequencies available for extra
broadcasters. Now, the new media min-
ister, Dirk Van Mechelen, has decided
to carry out full-scale frequency
research into the possibility of includ-
ing one or two new Flanders-wide sta-
tions, on the FM waveband.

The radio situation in Flanders has
traditionally favoured public broadcast-
er VRT, whose five channels have bene-
fitted from a de facto monopoly position,
leaving no room for competition from
commercial broadcasters. Commercial
stations and networks such as Radio
Contact, TopRadio, Mango and Family
Radio have less than 20% of the audi-
ence share in Flanders. By contrast, in
the south of Belgium healthy competi-

tion between commercial networks such
as BEL RTL, Radio Contact and NRJ
and the public broadcaster RTFB have
stimulated a dynamic radio market.

Insiders expect that competition in
Flanders will have a similar beneficial
effect. Moreover, VRT’s management
contract with the Flemish government
expires in 2001, and it is likely that in
the light of a more competitive envi-
ronment the government will review
the current arrangement whereby
public radio carries commercial adver-
tising in addition to receiving consider-
able government funding.

During his new year speech, VRT’s
CEO Bert De Graeve expressed the
hope that VRT “would not become a
victim of its own success.”

A media ministry spokeswoman
confirms that plans for two commer-
cial stations are being studied. The
minister’s brief and policy plans also
specify that the allocation of national
frequencies is to be effected through
auction. “But the quality aspect is at
least as important as the financial
aspect of this auction,” the spokes-
woman warns.

ON THE BEAT

MXP SET IN NEW FORMAT

CoPENHAGEN — The Danish Music Export and Promotion unit (MXP),
which coordinates projects for music organisations, launched the com-
pilation CD Music from Denmark 2000 on 11 January. The four-disc
set includes rock/pop, folk, jazz and a new variation featuring works
by singer-songwriters. MXP has produced 4,000 boxed sets for promo-
tional purposes, and to complement the release has updated its web-
site to make it easier to use and give it more impact. The site contains
links to virtually all other websites related to Danish music. “We're
excited about the new CD collection and the new site,” says MXP
coordinator Mikael Hjoris. “Both are valuable marketing tools.”

FLANDRIA WINS HOME LICENCE

BrussgLs — Cable station Radio Flandria has been granted a Flem-
ish broadcast licence. The CHR-formatted station was launched two
years ago but has been broadcasting from Luxembourg because there
was no Flemish legislation dealing specifically with cable radio. It has
now moved its studios to Antwerp.

NRJ PLANS SOGETEC FLOAT

PAris — French radio group NRJ is considering floating its
wholly-owned transmission services provider Sogetec
on the stock exchange in order to ensure and
finance its development, especially in the area
of digital broadcasting. Sogetec handles all the
technical aspects of the NRdJ group, and of sev-
eral other radio stations. It grossed Ffr 73 mil-
lion (euro 11.1m) in 98/99. According to NRJ
vice-president Alain Weill, Sogetec needs Ffr 500 million to finance a
nationwide digital network capable of carrying not only radio signals
but also data. Weill estimates that in the current situation, Sogetec
is “worth Ffr 1 billion,” and doesn’t rule out partnerships with tele-
coms companies or foreign broadcasting operators.

DR woos YOuTH

COPENHAGEN — The Danish Broadcasting Corporation (DR) is launch-
ing a two-pronged programming strategy on its DR1 TV channel to cap-
ture more music video viewers in the youth market. From Monday, Jan-
uary 17 DR1 will air “Voxtop” in a 14.05-14.20 slot, featuring eight new
music videos which viewers can vote for. This will fill a void which has
existed on DRI since a similar programme was cancelled in 1991. To
augment the Monday night programming, DR1 is airing “Voxpop,” a one-
hour programme featuring a video top 10 plus news and comment, at
16.15 each Saturday evening. Voxpop already exists on Swedish TV, and
the Danish version will be produced in cooperation with the Swedish
public broadcaster SVT. With a broader production base, the two pro-
grammes expect to secure interviews with major acts. “It’s quite positive
news,” says Virgin product manager Las Thomsen. “There are lots of
videos around but not many outlets”.

EUROPEAN PROMO HOUSES MOVE INTO LICENSING

LoNDON — Two European independent promotion/media services
companies, London-based Music House and Hamburg-based Public
Propaganda, have launched a new joint venture licensing division.
Based in Music House’s west London headquarters, the new division
operates under the name Europropaganda and is headed by licensing
manager Marcus Fergusson, formerly licensing manager/A&R at
indie label Higher State. Fergusson says: “We are actively looking for
unsigned material—for recording and/or publishing—to promote and
licence, both in the U.K. and abroad. For signed acts, we can offer a
comprehensive service whereby we will market and promote the act
and then offer assistance in licensing the track on.” Public Propa-
ganda already has its own associated labels in Germany, but Fergus-
son says “the material from these would only represent a fraction of
what we hope to pick up.” He adds: “We would initially be concen-
trating on dance-related product, but there is no reason why this
should not expand to a wider brief if the material was suitable.”

MOVING CHAIRS

MADRID — Spain’s second biggest private radio group, Cadena
COPE, has appointed Jésus Wolstein as the coordinator of AC/rock
Cadena 100 in Valencia, the country’s third biggest city. Wolstein will
also be responsible for the production and generation of Cadena 100
musical events at national level. Cadena 100 is Spain’s third most
popular music network, with a million listeners daily.

CoLOGNE — Jochen Rausch, head of music at public youth sta-
tion Eins Live is named editor-in-chief at the station with effect
from February 1. He will for the time being retain his position as
head of music pending recruitment of a replacement.
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Keith Pringle
Group Programme Director
Chrysalis Radio (UK)

What was your
first ever job? I was
third under-manager

Saturday boy in
Tesco’s fabulous
1970s Home 'n'Wear

Department.

What has been the highlight of
your career to date? Launching
and then watching the growth of

the industry? David Briggs, the guy
who devised “Who Wants to be a Mil-
lionaire?”;[Emap Radio’s] Mark Story
who, despite being the most miserable
man in the world, is also one of the
brightest; and the Chrysalis team.

When was the last time you
bought a record? And what was
it? Last weekend. I bought an album
by Al Dimeola (very credible!).

Describe, in three words, the
radio business Dynamic, creative
and fun.

Do you have any hobbies? Man-
chester United; cycling; trying to
speak French.

"Three words that describe you

Heart 106.2.
What’s the best piece of advice
you've ever been given? Everyone
best? By my PA: Shambolic; irritat-  is responsible for everything.
ing; unpleasant. By me: Passionate;
pushy; lovely. What'’s the best gig you’ve ever
seen? Prince at Wembley Stadium—
What makes you mad? When I the one with the bed.
hear a mistake on one of our stations.
I usually scream, or swear—or both. Who is your favourite all-time
artist? Pat Metheny.

What other career would you
have liked to follow? Advertising,
I think. Dreaming up ad campaigns

that require exotic location shoots.

What is your all-time favourite
movie? Terms of Endearment.

What is your all-time favourite
What radio station do you listen  book? Private Parts by Howard Stern.
to most apart from your own?
[BBC] Radio 5 live. Are you in favour of the Euro?
Sure am.

What was the first record you
bought? It was Bend It by Dave

Dee, Dozy, Beaky, Mick and Titch.

Who would you most like to have
dinner with? David Beckham and
Bill Gates. 'm sure we'd all get on

Whom do you most admire within like a house on fire.

23-27.01.2000
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LETTERS TO THE EDITOR

Dear Sir,

Having read your editorial on the fines levied against two UK radio stations
by the Radio Authority [M&M, December 25], I can only conclude that you
hadn’t heard the broadcasts in question, or you would not spend time both-
ering to point out that “good taste is debatable.”

If de-regulation means, as you suggest, that a London radio station should
feel free to talk in graphic detail of bestiality videos at breakfast time, and a
station in Sheffield should feel free to encourage rape, then that will ensure
radio regulation is around for much longer than it appears you would like.
Martin Campbell, Director of Programming & Advertising,

Radio Authority, London, UK.

Reply from Emmanuel Legrand, editor-in-chief:

If the broadcasts in question were so despicable, there are certainly enough
provisions in British common law to prosecute the on-air presenters who
committed the alleged offences, and the broadcasters who let them do it. Mr.
Campbell has not convinced me that it is up to regulators to make these deci-
sions. As far as the notion of “good taste” is concerned, I stick to my point: it
is a highly debatable concept. US comedian Lenny Bruce was sent to jail in
the 60s for saying things which would barely raise eyebrows nowadays.

Dear Emmanuel,
I read with interest your editorial of December 25 regarding censorship and

| fines. While I certainly agree with your basic point, I do feel compelled to point

out that the FCC stance on such things is not exactly as you described it.
Years ago when the FCC first pounced on a station (for playing Fish
Cheer by Country Joe and The Fish), it was quickly pointed out to them by
the American Civil Liberties Union that Free Speech and Freedom of
Expression are not rights granted by the government but instead guaran-
teed by the First Amendment of the US Constitution.

The Commission ultimately decided that “obscenity” can only be deter-
mined by “local standards.” So, in fact, the FCC agrees with you when you
assert that what may be regarded by one community as obscene may be
quite passable in another.

Jack Kelly, Monaco.

WWW.RUFF-NATION.COM

AmericanRadinHict
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MIDEM, the annual trade show held

in Cannes

January 24-27, will this year see the worldwide music
industry assembling in a market which is giving more and

—

to be.part of the MIDEM of the Mil-
lennium and well be in a festive
mood,” he reckons, adding that the
opening party will culminate in fire-

RV

MIDEM gets the 'Net touch
AN

more room to Internet companies and web-related
issues. Emmanuel Legrand reports.

lthough it is not yet
certain how the Internet
L will affect the future of the
% music industry, it will
Wcertainly play a major part
in the future of MIDEM.

This year, more than 50 Internet
companies will be exhibiting in
Cannes, from Microsoft to Lucent
Technologies, Intertrust and WorldOn-
line, many of them present at MIDEM
for the first time. The importance of
the Internet is also underscored by the
creation, this year, of MidemNet, a
fully dedicated day of conferences
which some 1,000 participants are
expected to attend. The MidemNet
Awards are also inaugurated this year,
celebrating the best music-related web
sites (for a full review of MidemNet
nominees, see page 17).

The MidemNet conference will
gather speakers such as edel CEO
Michael Haentjes, Liquid Audio CEO
Gerry Kearby, GlobalFulfillment.com
president Charlie Gilreath, Larry
Kesnwill, president of Universal
Music Group’s ECAT Group, and Nic
Garnett, former director general/COO
of IFPI who recently joined Silicon
Valley company Intertrust.

Christophe Blum, the departing
director of the music and multimedia
division of MIDEM organiser Reed
MIDEM Organisation (RMO), admits
that the Internet companies are a key
element in the development of the
event. Says Blum: “The movement
started three years ago and people
were saying ‘It’s not going to last.” But
I think they are here for good and
they come to MIDEM to do real
business.”

Manfred Schmitz, sales director
for leading UK export company Light-
ning Export, agrees with Blum that
the presence of Internet companies is
crucial to keep the market attractive.
“MIDEM is a fabulous show [organ-
ised by] a fantastic company and they
are definitely moving in the right
direction with the introduction of
MidemNet,” says Schmitz. “I hope
that they are going to find the right
focus in the future, and MIDEM will
be perceived by a lot of new players in
the market to be the only event for
music-related issues with regard to e-
commerce, the 'Net, fulfilment, down-
loading, retailing and the publishing
side of the business. If those ‘new’
companies are there, it will give
MIDEM the extra drive which it will
need for the next ten years.”

According to Blum, 'Net companies
attending MIDEM go there either to
show products or software which has
an application to music, or are look-
ing for licensing deals with labels, or
simply to do some PR.

Blum says that Internet-related
business is one of the main sectors
fuelling the growth of the market. Ten
days before the event, Blum reports
that attendance is up 10% compared
to the same period of last year, while
the number of stands has increased
by 15%, which reflects roughly the
increase in space following the long-

works over the bay of Cannes.
Growth has also come from two
specialised music genres: classical,
for which a special marketing effort
was made by RMO this year; and
dance, with the increasing attendees
in the “Electronic Village” which
hosts indie dance and techno labels.
“It’s catching up very quickly,” says
Blum. “We're expecting more than
800 people in the Village against 300
last year. It answers a real need. It
certainly mirrors the evolution of the

awaited opening of the extension of
the Palais des Festivals.

“It’'s obvious we have more space
and more people eager to book space,”
says Blum, who also sees in the rising
numbers “a Y2K effect. People want

— dance scene as more and
| more of these small indie
labels are looking at the
global market to devel-
Op.”

As usual, MIDEM has
lined up a series of musi-
cal showcases and music

events, reflecting
MIDEM artistic director
Dominique  Leguern’s

desire to show that “the
global music scene is
thriving.” Among the key
events this year are the

newly created NRJ Music Awards (see

below) and the “premiere” of the Eng-
lish version of the French musical
Notre Dame de Paris.

MIDEM 2000 will be Blum’s last
MIDEM working for RMO after 17

Christophe Blum

years with the company. After
MIDEM and RMO’s multimedia mar-
ket Milia in February, Blum will step
down and move to the south of France
where he'll start devoting his atten-
tion to Stand Service, a stand builder
and event organiser, which he recent-
ly acquired with a partner. “I'm leav-
ing for personal reasons,” explains
Blum. “I'm 44 and I didn’t see myself
retiring from MIDEM in twenty
years’ time. I was presented with a
great opportunity and took it. But I
couldn’t dream of a better time to
leave. This is going to be the best
MIDEM ever, in terms of events, vari-
ety and most certainly business.”

* MIDEM’s full conference and
concert programme is available on
MIDEM’s web site: www.midem.com

Top global acts gather for NRJ Music Awards

by Rémi Bouton

Midem will benefit this year from the addition of a new
prestigious event, the NRJ Music Awards, which will
bring to the Croisette in Cannes top national and inter-
national acts. Created by France’s leading CHR music
radio station, these awards aim to offer a window on the
most popular acts of the past 12 months. In the words of
Max Guazzini, president of the board of
NRJ, these awards are a way for the
radio group “to pay tribute to the artists
who played a large part in NRJ’s success.
We will honour the artists who are played
daily on the station, based on votes cast
by our audience.”

NRJ worked for a year on the |
planning of this event, and finally chose
Midem to organise it. “Midem is the
unique rendez-vous for music profession-
als worldwide and Cannes is a presti-
gious and magic city. You cant find a
better place in France to stage an award
ceremony,” says Guazzini.

The show is a partnership between
NRJ, France’s top commercial TV channel TF1, which
will broadcast the show live on prime time, and the
Reed Midem Organisation. RMQO’s Christophe Blum
says these awards bring an additional touch of glamour
to the trade event, with a record presence of top acts
lined up for the January 22 show. “For a long time we
have wanted to broadcast a prime time TV show from
Midem, and we are delighted that NRJ has brought us
the opportunity to do so,” says Blum.

This show, which some view as a rival to France’s

official music awards show Victoires de la Musique, will

attract to Cannes international artists such as Jamiro-
quai, Whitney Houston, Enrique Iglesias, Tina Turner,
Texas, Tina Arena and Mariah Carey, who will share the
stage with national artists such as Myléne Farmer,
Pierpoljak, Francis Cabrel, Jean-Jacques Goldman, Flo-
rent Pagny and David Hallyday.

TF1 is hoping to catch a wide audience for the show.
According to TF1 vice-president Etienne Mougeotte,
“the NRJ Music Awards is a very impor-
tant event.” Hosted by East West record-
ing artist (and TV presenter) Ophelie
| Winter, the show will feature 12 to 15
| performances by international and
domestic stars, and will award prizes in
12 different categories. The votes will be
cast by a professional jury, and by the
| audience which was invited to vote via
the Internet. Each will have 50% of the
total voting power. The professional jury
is composed of 20 professionals, 10 from
TF1 and 10 from NRJ.

The ceremony will be followed by the
release of an 18-title compilation on the
recently launched label NRJ Music. This
record will also finance the NRJ Foundation created last
year by NRJ’s chairman Jean-Paul Baudecroux.

NRJ plans to broadcast the event in the nine Euro-
pean countries where it operates, and plans to give it a
wider international presence in future. NRJ Group vice
president and managing director Alain Weill considers
that “the NRJ Music Awards are a recognition of the
NRJ brand across Europe as a key player in the music
field.” According to Weill, “there are now two major
European music events: the MTV Awards and the NRJ
Awards.”
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ON-LINE

YPOTLIGHT

European radio making ‘Net gains

With their advantages of
instant brand recognisabil-
ity and the scope to
constantly plug their own
Internet sites on air,
Europe’s radio broadcast-
ers are already starting to
provide some of the most
effective and most-visited
websites in Europe. Lucy
Aitken reports on the
medium’s progress in
working with the Internet.

me 60% of traffic on the
Internet is connected to music,
ccording to the Reed MIDEM
Organisation’s music division
director Christophe Blum. And
with approximately 10% of stations in
Europe already streamlining their
output on-line, music radio stations
have an excellent opportunity to
make their mark on the new media
revolution.

Rick Ducey, senior vice president,
Research & Information Group at the
US-based National Association of
Broadcasters (NAB) observes: “There
is a lot of creativity and innovation
happening in European radio and the
Internet. There are some great Inter-
net operations leading the way, and
the access charges are starting to
come down in some cases. 've heard a
few European broadcasters estimate
that the UK market is on its own
curve, but one perhaps approximating

Thez Galaxy Online Show

e @vote result

verforthe S

Galaxy and Gameplay.com bring you Galaxy Online, The CO show. This new ground-breaking
radio programme will keep you up to speed with what's going on in the digital world every

Monday with Justin Wilkes. There's your chance to win a Playstation and the Top 10
Gameplay.Com games. Check out how ugly we are on the webcam, plus the website also lets
you contribute LIVE to the show. Check back here Monday at bpm and you'll see how to get
seviously interactive with Galaxy Online!

mail us now

www.galaxyfm.co.uk

where the US was a year or so ago.”

Ducey notes that on-line listening
in the US has doubled in the past
year. Currently, over 1,300 terrestrial
radio stations broadcast their output
on the 'Net, and over 4,200 US radio
stations have some form of Internet
presence, according to BRS Media.
Ducey advises both US and European
radio stations to chart each other’s on-
line progress. “I think US broadcast-
ers would do well to keep their eyes
on European radio because there is a
lot happening that could be instruc-
tive,” he says. “In the meantime, it
does not hurt European radio opera-
tors one bit to watch Americans try
things out and see what works.”

But, he adds: “One size, of course,
will not fit all, and each station will
want to develop its own unique solu-
tion in the Internet market space.”

The US model

So far in the interactive arena, Euro-
pean companies have, more often
than not, taken their cue from their
counterparts in the US—and radio is
no exception to this. As Phil Riley,
chief executive at the UK’s Chrysalis
Group—home to radio brands such as
Heart (www. heartfm.co.uk) and
Galaxy (www.galaxyfm.co.uk)—
admits: “Our inspiration really came
from innovative and cutting-edge

radio sites in the US, where people
are trying to integrate their output
with an on-line presence. That’s what
we want to do.”

Chrysalis Radio’s sites, which
launched in September 1999, have a
desktop function which allows surfers
to listen to the radio while browsing
other sites or even while working on
another software package altogether.
The sites also feature an e-commerce
function via Yalplay (formerly iMVS),
where consumers can simply click to
purchase the track currently being
played on air.

Many other commercial stations
are currently offering, or plan to offer,
a similar facility. Andreas Schultz,
head of programming at Frankfurt-
based Planet Radio (urban/CHR),
which set up an Internet presence in
December 1997, says: “We don’t cur-
rently offer this facility, but we do
plan to start something along those
lines. If a listener wants to buy the
song they've just listened to, they
should be able to press an ‘I Want It’
button to order it.”

E-tail opportunities
E-commerce is, of course, a natural
step for stations to take, particularly
considering the wealth of music retail
sites available on the Internet. The
number of stations selling their own
merchandise or affiliating with part-
ners clearly is on the rise, but there is
still lots of room for growth. As David
Gould, chief executive of
customdisc.com in the US observes,
“Radio is the most significant medium
through which music is sold.” His
company, which is 25% owned by the
recently-merged US radio giant
AMFM/Clear Channel, provides
music product e-commerce for all
AMFM/Clear Channel stations, which
direct significant ready-made audi-
ences to customdisc.com.

There are many benefits of radio
stations establishing an on-line pres-
ence, whatever size they are or how-
ever many regular listeners they
attract. Norbert Brackmann has just
taken up the reins at the helm of the
new media department at public
broadcaster NDR in Germany, which
runs edgy CHR station n-joy, Hot AC
service NDR 2, and news/talk station
NDR 4. To him, the main advantages
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Phil Riley

for radio include “direct and fast com-
munication with our listeners, and
added value for them through the
ability to offer further information
and services.”

Perhaps surprisingly, many record
labels have been slow in working with
radio stations on-line, despite the
ready-made audiences that on-line
radio provides. Andreas Schultz says:
“I am surprised the labels don’t take
advantage of our web presence and
advertise their albums on these web-
sites. It would be a perfect target
group for them to reach.”

Schultz also makes the point that
“on the radio a lot of song titles are
not introduced anymore. However, on
the Internet one can easily access this
information.”

Cost barriers

One of the major stumbling blocks in
on-line development for many of
Europe’s radio broadcasters—particu-
larly with regard to the feasibility of
launching Internet-only services that
do not merely replicate the output of
existing terrestrial stations—is the
cost to consumers of spending time
on-line. Internet radio listening is sig-
nificantly cheaper in the US, where
around $25 (euros 25) will buy up to
168 hours on-line per week.

Planet Radio’s Schulz feels that
those high costs are hindering radio’s
on-line development. “The cost of
Internet access should be lower, so it’s
easier for our listeners to visit our sta-
tion on-line for as long as they want,”
he says.

NDR’s Norbert Brackmann agrees
that high costs are indisputably a fac-
tor in Internet take-up. “Internet
Radio will start to be interesting for
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the German market only when the
costs for the average household come
down,” he predicts. NDR has “n-joyed”
an Internet presence since 1996,
when it first set up a website for that
station.

Brand power

Despite these problems associated
with the cost of real-time radio listen-
ing on-line, radio’s great advantage
among the plethora of Internet sites

yPOTL
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Nevertheless, everyone inside
Chrysalis wanted our sites to be inno-
vative. People expected Chrysalis to
do something different and we did.”
One particularly welcome spin-off
from the Internet revolution for the
commercial radio sector has been ad
revenues flowing from new dotcom
businesses seeking out a cheap and
reliable medium through which to
make themselves known to the world.
Says Riley: “The number of dotcoms

“With the Internet, we’re back to
square one and have to learn

new business models and create
new value propositions with our

web audiences.”

Rick Ducey, senior vice-president,

Research & Information Group, NAB

being launched every day is that sta-
tions have well-established brand
names and are, in most cases, already
perceived positively by consumers.
Stations can also extensively promote
their sites on the air for free. “Listen-
ers think that radio stations are their
friends,” claims Chrysalis’ Riley. “Our
names are also easy to remember, and
these two things give us an enormous
advantage in the converged world.

www.kataweb.it

advertising their sites on Chrysalis’
radio stations has probably risen from
about 3% over the last couple of
months to be somewhere between 5-
10% now. The most important thing
for new media companies is their
name and address. On radio, that gets
repeated, whereas in a newspaper it's
more difficult to get that across.”

He adds: “There’s been some con-
troversy about radio stations allowing

Internet companies to advertise, as
some people have thought it will dis-
tract [the audience] from listening to
the radio, but I don’t think this is the
case. I don’t imagine that even audio
streams on the web will steal mas-
sively from the radio audience. Radio
is extremely well placed to be at the
forefront of on-line.”

Aftractive listeners

According to Rick Ducey, research
undertaken in the US by Arbitron and
Edison Media Research, which has
examined the relationship between
the Internet and radio (available at
www.arbitron.com), shows that
almost one out of every three web
users have listened to radio on-line
and, what’s more, on-line radio listen-
ers are a very attractive proposition.
They are more likely to make pur-
chases on-line, bookmark a web site,
or visit a particular web site because
of a radio ad.

“In many ways, consumer discov-
ery of the web is more akin to their
discovery of radio,” says Ducey. “TV
had it made in its early days, because
radio had already established the
business model and value proposi-
tions with the audience. With the
Internet, we're back to square one and
have to learn new business models
and create new value propositions
with our web audiences. You'd have
been crazy to bet against radio in
1920, and the same is true 80 years
later for the Internet. It might take a

while to figure it out, but the Inter-
net’s impact will only grow.”

For the moment, going on-line is
still very much a learning experience
for Europe’s radio stations, as indeed
it is for companies all over the world,
from global brands to local services.
Susan Blomstrom, a web designer for
the SBS-owned Rix FM and Power Hit
Radio in Sweden admits: “We just
jumped into it without any kind of
vision. We are planning some great
changes to take effect shortly, but I
have no vision of where we will be in
five years’ time. Everything changes
so quickly in this business that, for
the moment, [ can hardly tell you
what will happen next week, let alone
next year.”

Additional reporting by Gesa

Birnkraut and Siri Stavenes Dove.

Photo: Laura Ronchi/TS! — Dole Durfee
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MORE LABELS TRUST

' WITH THEIR MUSIC

ON THE INTERNET

3M Media In Touch * 32 Records * Adelphi Records * Alligator Records * Amiata Media Limited
Arkadia Entertainment Group * Ascending Productions * Attack Records & Filmworks * Audio
Video Communication * Blind Pig Records * Brenda Lee Enterprises * Brunswick Records Corp.
* Buried Treasure, Inc. * Chrysalis * City of Tribes * Del-Fi Records * Drive Entertainment *
EMI Classics * EMI Latin * Envisage Multimedia * Fantasy Records * Forlane * Golliber
Records * GNP Crescendo * Herisson Vert, SA * Higher Octave * Imperial * lon Records, Inc.
* [RS * Jonkey Enterprises * Koch International * Konk * Laurie * Leviathon Records * Liberty
* Lightyear Entertainment * Lost Arts Productions * Magic Music * Manhattan * Metropolis
Records, inc. * Musicom, Inc. * Music Sales Corporation * Narada Media * Naxos * Newport
Classic * New World Records * Nighthawk Records * Nimbus Records * Passport International
Productions * Phat Cat Records * Planet Nashville, LLC Platinum Records Pogus
Productions * Pointblank * Pop Music * Prestige Records * Priority * Psalm Records, Inc. *
RAS (Real Authentic Sound) * Razor & Tie Entertainment * Red Star Music, Inc. * Roadrunner -
ROIR Records * Rounder Records * Sacred Groove Records * Satellite Records * Seehear
Entertainment * Seventh Wave Productions * Shay-Dawg Records * Sizemore Music * Smith Music
Group, LLC * Smithsonian/Folkways * Sony / ATV Publishing (Tree Music) * Step One Records *
Storyville Records * Subharmonic * Sun Entertainment Corporation * Sunspot Records * Surrey
House Music * Traumton Records * Tuff Gong International *.TVT Records * United Artists

Van Richter * Velvel * Viceroy * Victory Records, Inc. * Virgin * Warlock Records

At musicmaker.com, we’ve assembled premier rock, pop, blues, classical and
jazz labels and created

where consumers can make their own CDs and
download music. Through patented, secure Internet technology and
strategic partnerships with major and independent record companies,
musicmaker.com allows customers to purchase music exactly the way they
want. Featuring over
and All from

established artists. Now that’s a tough act to follow.

MusSIC
makKer.com

©1999 Musicmaker.com. The names and logos listed above are the trademarks of their respective owners, used by permission.

Come See Us at Midem Booth 23.14
AOL keyword: Musicmaker
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Majoring on the Internet

sentatives from three majors to outline their new media

Last year saw the major record companies fully embrace
the Internet, launch a series of new media initiatives and
set up strategic partnerships. On the eve of the Midem-
Net conference in Cannes, Music & Media asked repre-

policy, and asked them to answer the same five ques-
tions. The interviews took place prior to the announce-
ment of the AOL/Time Warner merger.

Vice president, marketing, Universal Music Internationat

In 1999, the 'Net went mainstream.

Not a day passed without yet anoth-
er new story in the media about how
the Internet is dramatically revolution-
ising our society.

Our industry is, of course, in the
middle of the storm. What is more,
music is an easily downloadable good,
and therefore is more attractive as a
sales item on the Internet than other
consumer goods. Our industry has
never had as much media exposure.

During this period of transition, our
business is under siege from a wealth of
dynamic young start-up companies. It
is a moment of great excitement and
tension where intelligent established
companies can leverage their assets
better than ever before.

I dont believe that the attitude to
change has altered significantly, but
what is immediately evident is the new
speed and urgency propelling the
industry players forward. It is vital for
a company to be focused, pro-active and
flexible. The name of the game is speed,
and a new philosophy of doing business
is required for success.

The time is right. Internet penetra-
tion, outside the US, has finally
reached a level that will permit the
implementation of more aggressive and
wide-reaching business strategies
across the board.

Our objective is to marry our

position as the leader off-line with a
similarly dominant and powerful on-
line position. We are aggressively devel-
oping, and refining, our on-line exper-
tise in marketing and promotion. We
aim to remain at the forefront of the
rapidly evolving digital world and in
this manner assure the best service,
and the widest opportunities, to our

As the downloading of digital music
becomes a mainstream reality, the con-
sumption of music will be altered dra-
matically. With this vision of the future
firmly in mind, we have been concen-
trating on the development of the nec-
essary infrastructure to achieve these
goals. In addition, the importance of
being a prime mover and pioneering
fresh approaches has never been
greater, so we continue to pursue new
and innovative ways of doing business
both on-line and off-line.

The Internet revolution offers on

the one hand a direct and powerful
relationship with the consumer, and
on the other the possibility to break
into a new and previously untapped
creative dimension. I believe that the
strength of the Internet lies in its
inherent capability to better develop
and enhance our understanding of
consumers and their needs. This spe-
cial wealth of knowledge will allow us
both to more accurately target our con-
sumers (and respond to their needs)
and at the same time develop cost
effective niche marketing. The interac-
tivity of the medium, and its personal-
isation, are the core of the revolution
that is changing the way we buy and
will experience music in the future.

With the convergence of new tech-
nologies and the development of a true
interactive medium, the creation of
music, video and other means of artis-
tic expression will reach new heights.
In the same way that new technologi-
cal applications such as sampling,
made possible by the advent of micro
computers, and videos (aided and
abetted by the growth of cable televi-
sion) have given birth to a new style of
expression, the ‘Net is nurturing and

“The strength of the Internet lies
in its inherent capability to
better develop and enhance our
‘understanding of consumers and

their needs.”

Yoel Kenan, vice president, marketing,

artists. Discovering, developing, nurtur-
ing, marketing talent remains the heart
of our business. In tandem, we are
improving our understanding of music
consumers as a whole, alongside the
changing needs of our partners—media
and retailers.

Universal Music International

making accessible a new breed of
experimental artists.. In this manner,
the relationship between the artists,
their music and their audience will
become a more rounded, multi-dimen-
sional, interactive experience.

Inherent to the nature of the 'Net

is its potential to create and re-
enforce communities and so link, in a
manner previously unimaginable, peo-
ple from all around the world. The
compression of time and distance
makes our world seem ever smaller—
a global medium defining the essence
of our “global” village. However,
despite this technological revolution,
or perhaps because of it, human
nature remains more concerned with
his or her local community.

In my view, a successful company
should behave like an incubator
encouraging and developing new ideas
wherever their origin within the

Eritmo.com, a latin music web site
which has an on-line digital library
and e-commerce functions.

Magex, an innovative digital com-
merce service from NatWest designed
to make it easier and safer to buy and

The Questions

1. Until very recently, the major companies’ approach to new media
has been quite conservative—to say the least—but 1999 was marked by
impressive activity in the sector. Why such a sudden change in attitude?
Has something changed in the global environment?

2. What is your company’s approach to new media?

3. What is the Internet’s biggest attraction for labels? E-commerce?
Reaching consumers directly? A different approach to A&R?

4. Would you favour a global or a local approach to the intemet?

5. Practically, what is your company doing in the field, and can you give a
few exampies of the ways in which you plan to use the Net in the next year?

organisation. The creative dynamic
will be stronger in a horizontally struc-
tured company. So it is essential that
the company be encouraged to act
“locally on the Internet in order to pre-
serve its vitality and maintain its rele-
vance to the local community.

Here are some of the latest deals

and projects that have emerged so
far. Digital downloads from Universal
will be compatible with the digital
music player from Internet leader
RealNetworks. Universal and Real
Networks will also join together in on-
line and off-line digital music market-
ing activities including Universal’s dis-
tribution of Real Networks’ RealJuke-
box player.

Universal Music Group together
with BMG Entertainment, Sony Music
Entertainment, Warner Music Group,
Cisneros Television Group and Yahoo!
Inc have acquired stakes in ARTISTdi-
rect, Inc. Universal has taken a strate-
gic investment in the Miami-based

sell digital products over the Internet,
has been named as the preferred
provider of financial clearing house
services for Universals digital music
distribution system.

We have also launched a new Inter-
net focused record label headquar-
tered at FarmClub.com. Partners in
the venture are Universal, America
Online, USA Networks and MTV Net-
works. Universal and Intertrust have
announced a long-term agreement to
establish, deploy and disseminate
MetaTrust certified applications and
to build and operate clearing house
and data centre services for music
industry e-commerce. Universal and
BMG have formed GetMusic, consist-
ing of on-line music channels and an e-
commerce site, getmusic.com.

Finally, Universal is developing
cutting edge applications for our
artists’ sites. For example, the new
Aqua site (aqua.de) will offer a fully
interactive and personalised service to
both fans and the trade.
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Kevin Conroy

Senior vice-president, worldwide marketing & new technology, BMG Entertainment

BMG embraced the Internet early

on, and believe more than ever that
it represents an exciting way for us to
reach more music fans and consumers
in a more targeted way. We are
already seeing huge benefits associat-
ed with using this medium to market
both our developing and established
artists.

Since we began our Internet-

related efforts in 1995, we have
been working to establish a signifi-
cant presence for BMG in on-line
music programming, e-commerce and
digital distribution, while supporting
our existing channels of distribution.
These areas of opportunity are closely

branded, music and lifestyle web sites
as a way of building compelling on-
line communities of interest. This
strategy helps to drive sales through
all channels of distribution. BMG was
also the first to establish an agree-
ment (with AOL) through which we
direct consumers to our web sites
directly from our artists’ CDs. As a
part of this effort, consumers were
provided with incentives to go on-line
by offering exclusive promotions.
BMG was also the first to use
downloading technology to promote
sales of physical product, both on-line
and off-line. The success of BMG’s on-
line strategy led to a joint venture
partnership in GetMusic, which pro-

“We want to provide the best
possible experience on-line for
music fans and consumers, while
promoting our artists and
protecting their work.”

Kevin Conroy, senior vice-president, worldwide

marketing & new technology, BMG Entertainment

connected, and together represent an
emerging new value chain for music.
BMG is developing a very signifi-
cant on-line programming presence
around the world as a way of further
marketing our artists and their
music. BMG was the first major
record company to create consumer

With real results to loock at and
! heightened awareness fuelled by a
constant media barrage, people’s per-

motes artists and sells their music
over the Internet.

BMG was also actively involved in
the creation of SDMI (Secure Digital
Music Initiative). We believe that we
need an open standard, rather than
an array of approaches from which
consumers would be required to

Martin Craig

Vice-president, new media group, Warner Music International

another promotional tool, but a whole
new way of doing business.

“The Internet is not just another
promotional tool, but a whole
new way of doing business.”

Martin Craig, vice-president, new media group,

ception has changed rapidly. The
technology enthusiasts have long
been evangelical, but in 1999, key
decision makers began to get the mes-
sage that the Internet is not just

Warner Music International

As a music company, our aim is to
get our artists’ work exposed to
the widest possible audience, allow-
ing people to make informed buying
decisions. The world of new media

MUSIC & MEDIA
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choose. Consumers, artists, technolo-
gy companies, electronics companies,
retailers and music companies will all
benefit if approaches to digitally
delivered music are both secure and
standardised.

Our goal is to create exposure for

our artists through as many mean-
ingful outlets as possible, and BMG
has demonstrated its commitment to
using the Internet to create a digital
connection between our artists and
their fans. We want to provide the
best possible experience on-line for
music fans and consumers, while pro-
moting our artists and protecting
their work, and are looking forward to
taking advantage of the full range of
opportunities related to digital music.

We believe that while there are

significant regional and global
branding opportunities, both for our
music and lifestyle sites and the pro-
gramming we create for these sites,
the fan and consumer experience
must be uniquely local. The Internet
is a worldwide interactive broadcast
medium, with significant distribution
potential both for physical and digital
product, but consumer behaviour is
determined locally We can look to
other forms of programming (televi-
sion, radio and video) to understand
some of these influences better.

BMG’s Worldwide Marketing
Group continues to forge a leading
role in Internet-related marketing
efforts with a number of innovative

promises to facilitate both those con-
cepts. We welcome the opportunities
it presents and the challenge of man-
aging its growth.

The Internet offers communica-

tion opportunities the like of
which we have never seen nor could
have imagined. The fundamental
changes it heralds can only lead to
more people getting access to more
artists, more music and more infor-
mation than they were able to before.
This positively supports our goals of
reaching the entire audience for an
artist and not just a subset of it.

The Internet is a global marketing
opportunity which will be gov-
erned by local cultures and legisla-
tion. It will allow people to access
what they want in the way they want

JANUARY 22,

initiatives designed to bring our
artists to their fans via the Internet
and help build the market for digital-
ly delivered music. In addition to con-
tinuing to support GetMusic, and
work with our other programming
partners, including AOL, we have
developed a Play Pack promotion and
Artist Showcase with Microsoft; a
streaming promotion with Real Net-
works; a number of downloads using
Liquid Audio; and strategic market-
ing agreements and investments in
Riffage.com and ARTISTdirect. These
agreements, many of which involve
linkages to GetMusic, along with our
other activities, are all examples of
BMG’s commitment to using the
Internet and new media to provide
greater exposure for our artists. As a
result of these agreements, we have
developed strong ties to many of the
companies helping to shape the on-
line music marketplace, and have
delivered significant value to our
artists.

to. We favour an approach which best
suits our artists and their fans’ needs.

These are very early days; we

have begun to experiment and
plan to continue doing so. We want to
learn as much as possible about what
people want and in doing so, provide
the best possible service.

2000
. . - _}
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The expert’s perspective

Music & Media asked two observers to comment on the new media revolution and its impact on the music

industry as a whole—and in particular on the question of protection of copyright ownership.

Nanette Rigg

Nanette Rigg was until the end of last year director general of British Music Rights, an organisation which comprises
represeniatives from all the different right owners’ bodies in the UK. She has now set up her own company,

Blencathra Productions, which specialises in Internet and media-related businesses.

Q: Do you understand the early
reluctance of record companies
(and rights societies) to embrace
the Internet, and was this attitude
justified?
A: T do understand the reasons and
agree that the tail-new means of
delivery—should never be allowed to
wag the dog—core business. However,
I have always had grave concerns
that the response of the music busi-
ness as a whole has been too cautious
and too slow. As a result, I believe
that instead of being able to manage
change gently, the business is now
faced with a revolution, rather than
evolution. It will have to invest quick-
ly and adapt fast or its core business
may be threatened in any event.
On-line communication and deliv-
ery of goods and services will in 2000
and 2001 become possible through
broadcasting and telecommunications
technology. The mass take-up of these

services through broadcasting tech-
nology is likely to be fast.

Six years ago my catchphrase was
“get a move on”—and in 2000 I can
only repeat it in large print! I do not
think that the music business has ten
years or even five years to get on top
of this emerging market—it should be
prepared within the next 18 months.

Q: How can artists and labels
make best use of the Internet?
A: Different artists, writers, labels
and publishers will be able to use new
technology as a tool for doing business
and/or creating in different ways.
Some writers/artists—those out of
the mainstream, appealing to a niche
audience, those particularly success-
ful and those unsigned—will find new
technology useful to develop creative-
ly by communicating and working
with other creators around the world.
They will basically be networking; to

www.francemp3.com

communicate directly with their fans,
develop a fan base and understand
their market; to get their work heard,;
and even, in some situations, to sell
directly.

New media is a tool that allows
people in the business to do their jobs
better—in some instances differently,
but always better.

Q: What advice would you give to
music companies looking for
Internet opportunities, and what
are the pitfalls they should be
aware of?

A: The Internet as a marketing tool
should fit in with off-line marketing
and be targeted in the same way. It
should be a cohesive part of the busi-
ness plan. Companies need to be clear
how they are branding themselves or
their artists and how the existence of
the site is signposted—off-line mar-
keting should be budgeted for this.

A

aul Jessop

Q: Is cyberspace still the Wild
West when it comes to protection
for copyright owners?

A:Yes, in a sense cyberspace is
always going to be like the Wild
West. We should note that even the
Wild West evolved into the world’s
largest free market. Our strategy is
to enforce our rights where they are
seen being abused, but also to create
a voluntary environment through
SDMI where the benefits to the con-
sumer of compliance (quality assured
access to cool new content and value
added features) outweigh the down-
side of controls over access to demon-
strably pirated music.

Q: What is the latest on SDMI?
Has it achieved its goals and met
its deadlines?
A: Having met its early deadlines,
SDMI continues to move ahead—now
looking very closely at the screening
technology which will be used to
exclude the demonstrably pirated
stuff—which is where we start to get
some protection for our CD-delivered
material, which has otherwise been
exposed to being freely circulated in
MP3 format.

Over the last ten months we've

smernational Federation of the
B aaphic Industry (IFPI) has been at the
Lotofront of the battle for the protection of
1ight owners for the use of their works on the
.:emet. IFPI’s director of technology Paul Jessop
outlines the organisation’s priorities for 2000.

shabbERER

The Internet remains slow and
cumbersome—most people’s hardware
is not up to high speed reactions or
good quality sound. The more sophisti-
cated a site the more likely it is that it
will not work well on home PCs.

If offering goods for sale by mail
order, fulfilment of orders through an
experienced off-line fulfilment house
is vital. As we have seen from Christ-
mas 1999, the consumer base will be
mightily pissed off if you cannot fulfil
on time—notwithstanding that it
might be illegal.

In the next 18 months broadband
capability will be widely available.
Businesses need to be geared up for
cross-platform delivery and cross-
platform marketing.

made amazing progress. There is a
very interesting debate starting on
interoperability—i.e. making sure
that the consumer has as much
access to as much music as possible
on the broadest range of players.
Everyone is anxious to make SDMI
work by adding as much value as
possible to SDMI compliant players.

Q: What will be IFPI’s agenda in
2000 with regard to Internet-
related issues?
A: My personal agenda for 2000 will
be to complete the screening work I
mentioned above and to ensure we
get the most creative—but practi-
cal—ideas included in the search.
Beyond that we have a lot of work
to do ensuring that the WIPO
treaties are implemented in a way
which ensures the new protection
and rights management systems
cannot be subverted. We are also
web-crawling to track down infringe-
ments on-line, but note that we must
not forget the physical world where
CD piracy continues to hurt the
industry .to a greater extent.
Of course, this may not be the case
in a few years time so we have to
follow both.
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The world’s best music web sites

Realworld

As part of its focus on
music and the Internet at
Cannes this year, the
MIDEM organisation is
presenting its first ever
MidemNet Awards, which
aim to recognise the best
music-oriented websites
from around the world.
Here, M&M’s Chris Marlowe
reviews the 28 sites
which were nominated
by a jury of European
media professionals. The
winner, determined by
an on-line public vote
during December, will be
announced at a special
awards ceremony at
MIDEM on January 22.

Best label/record company
Atlantic Records

artists & music

on Jow A
or

chat & newsgroups L T

search

,@".ﬂmm

Atl ml«c S!ofe

www.atlantic-records.com
Visitors to Atlantic Records’ site can
instantly see that there is a lot of con-
tent available, including artist inter-
views, news, special event informa-
tion, chat rooms and tour dates along
with a music video channel. A simple
layout and small, cheerful graphics
help facilitate navigation. The site’s
most unusual offering is its “frequent
browser” feature that allows regis-
tered users to accumulate points by
visiting various areas of the site.
These points can be used towards
merchandise or competitions. Most of
the artist pages offer current informa-
tion and multimedia plus links to offi-
cial or sanctioned fan sites.

Blue Note
BLUE NOTE RECORDS

BLUE NOTE,

news
artists

ngw releases
tour dates
search & buy

www .bluenote.com

Launch: 2 July 1999

Head of site: Bo Kjaer and Dylan
Fulmer, executive producers,
Capitol Records

Blue Note has had a distinctive and
recognisable visual identity through-
out its existence, so it is absolutely
appropriate that it uses the same
stylistic elements throughout its web
site. It's a sophisticated look that
translates well to on-line. Users can
find live chats with artists, short per-
sonality profile questionnaires, artist
spotlights and retail specials as well
as the typical news and information.
There’s also a well designed music
and video “jukebox” that encourages
visitors to discover new product.

www.realworld.on.net

Each of Real World’s business entities
gets a slightly different identity with-
in these pages. For example, Peter
Gabriel’s section includes interviews,
photos and the usual fan-oriented
artist material while the Real World
Publishing area addresses the indus-
try professional with catalogue and
licensing information. The studio sec-
tion is a blend of both, so that curious
fans and potential customers can find
what interests them. Entire separate
areas are devoted to retailing, the
WOMAD festival, multimedia art and
charitable organisations. Navigation
is by following elegantly spare graph-
ic iconography, creating an appropri-
ately “new age” environment.

www. musicpted.ca

- A & R Managers, Your New TOOL
foryear 2000

NEW-AGE
WORLD

~_ DISCOVERY MUSIC - 61, rue Boileau - 70016 Paris - FRANCE - Tel & Fax : +33 (0] 1.45.25.50.68

Copyright © 1999 MusicProd a division of Discovery Music - All rights reserved / Headgquarter : 20 Gappenhiehl - 1-5333 Moutfert LUXEMBOURG
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Rykodisc

www.rykodisc.com

Launch: April 1998

Traffic: 100,000 unique visitors per
week

Head of site: Gina Cone,
marketing and new media

Every album in Rykodisc’s catalogue
gets its own piece of this web site in
which to offer things like background
information, press clippings, reviews,
interesting trivia and media clips.
News, tour dates and message boards
are also label-wide, however. Charm-
ing graphics reminiscent of a retro
car radio incorporate clear navigation
bars that welcome visitors to explore
as well as go directly to particular
features. Competitions favour the
informed fan, thereby encouraging
users to peruse artists’ sites. Visitors
can also personalise the site by
expressing their preferences and can
obtain discount coupons for purchas-
ing product.

Best artist

Aerosmith

www.aerosmith.com

Traffic: Part of the Artist Direct
network, which gets over 12m
page views weekly

The identity Aerosmith has spent
years establishing sets the tone for its
web site. Many menu options are
given in groups of five, echoing the
five gems imagery the quintet often
uses on its albums and merchandise,
and the band’s winged logo appears
prominently. The brand reinforce-
ment continues throughout. For
example, biographies and the like are
gathered in a section called Aero-
smithsonian and a feed of 72 com-
plete songs is named Aeroradio. Fans
can also “jam with the band” thanks
to several game-like activities that
use sound files.

www.beastieboys.com
Launch: December 1993,

MUSIC & MEDIA

relaunched July 1998

Traffic: Part of the Artist Direct
network, which gets over 12m
page views weekly

Head of site: lan Rogers and
Jonathan Schuman, webmasters
One innovation offered on this site
deserves particular notice. Visitors
can select any 40 tracks from the
Beastie Boys’ five albums and have
them burned onto a customised 2-CD

set, complete with a personalised |

insert, for US$20 thanks to a strategic
partnership with Musicmaker.com.
Purchasers of such an anthology can
then return to the site and download
an additional single for free. The
band has been at the forefront of
Internet utilisation for many years,
and a complete revamp is pending.

DAVE MATTHEWS BAND

Dave Matthews
Launch: October 1999

Traffic: Over 1.2 million page views
per week

Head of site: Eric Gertner, producer |
The clean, somewhat refined design |

of this site is totally appropriate for
Dave Matthews Band fans. A com-
plete timeline offers an attractive
career overview, and those interested

in learning more can either click on it |

or go to the comprehensive biogra-

phies, discographies and other defini- |

tive stores of information. Tracks
unavailable elsewhere can be down-
loaded, some for free. While most
artists provide tour details on their
sites, here an entire section is devot-
ed to everything from set lists to
insider anecdotes and light-hearted

photos of the road crew at a truck |

stop. Fans can even get exclusive
songs recorded live at concerts.

David Bowie

www.davidbowie.com

Launch: September 11998

Traffic: Approximately 2 million hits
per week

Head of site: Howard Jackowicz,
David Bowie’s webmaster

More than a web site, BowieNet is
also a complete dial-up ISP, an e-mail
address, an art gallery and practical-
ly a way of life. The artist puts his
own stamp on most offerings, from

the site’s striking graphics to person- |

ally signed remarks. All of the usual
biography and discography informa-
tion is easily accessible, along with a
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WANTED!

Top European Radio Stations
For FREE Internet Broadcasting

NET

BroadcastAmerica.com
Launches BroadcastEurope.com!

BroadcastAmerica.com, with over 340 radio stations and
200 syndicated programs reaching 170 million listeners
per week, is launching our new European division,
BroadcastEurope.com. Our goal is to provide top radio
stations throughout Eurgpe with an opportunity to reach a
worldwide audience - FREE! Joining our growing
network allows you to stream your local programming right
onto the Internet and right around the world!

HERE'S THE BEST PART

O We pay all technical start-up costs, transmission
fees and licensing fees. It costs you nothing to join!

© We provide your own Web page within our site that
allows you to sell or giveaway advertising to your
local clients.

OWe give your listening audience value-added
incentives as a reward for listening to your station.

O We are looking for top radio stations throughout
Europe.

If you are the leading station in your market, contact us
right now to find out how easy it is to become part of our
rapidly growing global network.

BroadcastAMERICA.com

N-ET

For more information Contact: Skip Dornseif

Info@BroadcastAmerica.com
or
Info@BroadcastEurope.com

Germany: Oldenburg, Munich, Berlin UK: Glasgow
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Who's
clicking and
dragging
your
bottom Line

across
Europe?

With the only genuinely pan-European
network across all major territories,
Vitaminic is the digital downloadable
music community with offices all over
Europe. So what? It means we can sell
your music to any market.
It means we can promote your music to
any market. On the Internet.
The world's fastest growing audience.
That's what.

Find out more. Click and drag to
wwWww.vitaminic.it
wwWww.vitaminic.uk
wwWww.vitaminic.de
www.vitaminic.fr
www.vitaminic.nl
WWww.vitaminic.com
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Beatnik-powered remix section,
celebrity chat sessions and an
intriguing selection of lifestyle links.
Subscribers are literally involved in
Bowie’s career. For example, they
have designed merchandising and
selected which remix of the most
recent single to release. They also get
instant messaging, personal web
space and other aspects of a genuine
on-line community, plus they get pri-
ority tickets and exclusive offers.

Billboard
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www.billboard.com

Launch: March 1996

Traffic: 9 million hits per month
Head of site: Editorial director,
Ken Schiager; News & Features
Editor, Julie Taraska

The bright and lucid look of Bill-
board’s home page reinforces the
association with the 105 year-old
print version. Visitors can read defin-
itive and frequently updated news
stories and reviews, peruse an exten-
sive selection of charts, check out
other exclusively on-line offerings,
listen to music clips and even try
their hand at the crossword puzzle.
There is also the option to subscribe
to the daily Billboard Bulletin as well
as access to a huge database of
research material that includes
charts dating back to 1948 and com-
plete issues from the past eight years.

Dot Music

ENJOY 2 BRAND NEW DAY
WK STING

www.dotmusic.com

Traffic: Over 78,000 visitors per
week

Dotmusic tries to be “the insider’s
guide to music” and does a good job of
doing just that for the dedicated fan.
News items are presented in a breezy,
engaging style without sacrificing
any integrity. Visitors can also look at
charts, read reviews of live and
recorded music, watch video inter-
views, participate in discussion
groups and listen to clips. Users may
also choose to receive free e-mails of
news and charts. The site content and
credibility benefits from being part of
Miller Freeman Entertainment, the
publisher of the UK’s Music Week
and other trade magazines.

ﬂ NEWE MUSIC SHOWS CHAY XTRA QI CIPWTY
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www.mtv.com

Launch: 1994

Traffic: 76.1m page views
(September 1999)

Head of site: Rick Holzman, VP

The newly streamlined design of
MTV’s site is clean and easily navi-
gated. The excellent music news is
entertaining, and there are sections
devoted to programming schedules,
charts, special event information,
watchable videos, presenter biogra-
phies, music features and the like,
with different material in each inter-
national market. Also featured is a
huge database searchable by title or
artist that delivers extensive infor-
mation (provided by the All-Music
Guide) without removing the user
from the site. A few Flash toys are
available too, along with several pro-
motional and advertising items tar-
geted toward its core of young adult
consumers.

Webnoize
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www.webnoize.com

Launch: January 1997

Positioning itself as a focal point for
emerging music and new media, Web-
noize addresses those interested in
music from a cutting-edge profession-
al standpoint. Over 60,000 registered
users (not counting guest visitors)
read the site’s daily updates of con-
sumer and industry news. Its Web-
noize Live section posts timely video
discussions, interviews and profiles of
key people and companies. Addition-
ally, paid subscribers can access
extensive in-depth archives and
research materials, and personalised
reports can be commissioned. Web-
noize also posts information about its
seminars and annual conference
addressing all topics relevant to its
area of expertise.
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www.amazon.com

Launch: July 1995

Traffic: 13.1m paying customers
Head of site: Jeff Bezos, founder
and CEO, Amazon.com

Easy shopping procedures and many
simple ways to search for products
have helped boost Amazon’s populari-
ty, making e-tailing a viable reality.
Originally the best known on-line
bookstore, Amazon now claims to
have “Earth’s Biggest Selection” of
products. The addition of British and
German sites has broadened its scope
even further by giving it a strong
European presence. Besides retail,
the site provides product information,
customer opinion and feedback, a spe-
cial occasion reminder service, free
downloads and e-cards. Its associate
programme with outside web sites
increases sales, as do the Internet
Movie Database, LiveBid Auctions
and PlanetAll sites which are also
under its corporate umbrella.

www.cdnow.com

Launch: July 1994

Traffic: Average 700,000 visitors
daily, with a peak of over one
million

Head of site: Jason Olim,
president and CEO, CDNow

Like a retail store with knowledge-
able and helpful sales assistants,
extensive background information
matches CDNow’s extensive selection
of music products. News, comprehen-
sive reviews and links, track listings,
downloads, recommendations based
on a growing database of buying pat-
terns, pre-release reservation capa-
bility and clear purchasing proce-
dures involve visitors in a personal
shopping experience. Search and
browse functions are easy to use and
users can customise the site by
expressing preferences. CDNow also
includes its Cosmic Music Network,
an on-line community for unsigned
bands, which adds more weight to its
promise of being “a complete music
resource.”

Liquid Audio

the way music moves

products and services music support company get the player
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www.liquidaudio.com

Launch: January 1996

One of the pioneers of digital music

delivery, Liquid Audio has established
a home page that serves all visitors,

from the casual user to the profes-
sional programmer. The company’s
software and services are key tools for
anyone interested in music on the
Internet. Using the proprietary Lig-
uid Player software—available for
free download—users can preview
and purchase music from over 300
web sites in its Liquid Music Network
affiliates programme. Publishing,
syndication and sales with copy pro-

tection and copyright management |
are possible. The site is also a helpful |

gateway for fans seeking special
music web events.

MP3.com
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www.mp3.com

Launch: March 1998

Traffic: Over 3.2 million visitors
per week, 35,600 approved
artists on the site

Head of site: Michael Robertson,
CEO and chairman

The trailblazing technology behind
MP3.com has matured beyond its con-
troversial beginnings into an essen-
tial aspect of on-line music delivery.
Millions of songs from its catalogue of
over 35,600 approved artists (all get
their own dedicated home page space)
have been downloaded, spanning
every conceivable genre. News and
analysis of digital music topics are
frequently updated, and traffic is
boosted further by specials such as
free tracks by major artists like Ala-
nis Morissette, the Beastie Boys and
Pete Townshend. The site provides
extensive technical assistance, sug-
gests new music based on each user’s
previous selections, offers other per-

sonalisation features and guides |

hardware choices.

Best organisation

Country Music Association
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www.cmaworld.com

Launch: March 1999

Traffic: Minimum of 5,000 visitors
per week

Head of site: Chris Felder, CMA
manager of Internet services
More features keep getting added to
this user-friendly site with each pass-
ing month, most recently of which are
listings. Major new developments to
provide members-only services are
also underway. Fans can learn all
about the special events the organisa-
tion sponsors, and the site also serves
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Come hear
David Haynes,
co-founder and CEO of
AudioBase, at the
MidemNet conference
titled, "How Are
Technologies Going
To Serve Music On

The Internet?”

David will discuss the
ways in which AudioBase
empowers music
marketers, labels,
and artists to easily
implement a sonified
web experience
without the use of plug-
ins or other cumbersome

technologies.

Please join him on
Saturday, January
22nd, 2000, from
3:00-4:30pm in the
Auditorium Debussy, Level
1, Palais des Festivales,

Cannes, France.

AudioBase

www.audiobase.com

The Easiest Way to
Be Heard on the Internet




ON-LINE

its primary function of explaining the
Country Music Association’s purpose
and endeavours. News updates and
event pages ensure that the informa-
tion remains useful. Anyone interest-
ed can also sign up to receive e-mailed
industry bulletins.

ABOUT FPL
MUSIC
SIATIST!
M

www.ifpi.org

Visitors can read coverage and expla-
nations of the issues addressed by the
international music industry body.
Relevant legal matters and defini-
tions, an overview of the problems
and opportunities raised by new tech-
nologies, the facts about music piracy
and lots of definitive statistical data is
included in the site. IFPI’s most
recent official interim sales report for
45 countries is freely downloadable in
.pdf format, and many other publica-
tions can be found as well. For exam-
ple, this is the place to find answers to
questions about the European Plat-
inum Awards and different countries’
certification requirements.

RIAA

I'ida onune

www. riaa.com

Dramatic yet understated graphics
welcome users to the Recording
Industry of America’s on-line home.
Separate sections provide excellent
information about the various con-
cerns addressed by the RIAA, includ-
ing ongoing topics of discussion such
as censorship and web licensing.
Technology, pending and enacted leg-
islation, industry news and other top-
ics also get full coverage, and there
are always recently completed analyt-
ical reports made available to anyone
who is interested. Although it is an

POTLIGRT

American society, it provides interna-
tional insights and overviews.

SACEM

www.sacem.org

launch: 1996

Traffic: 25,000

Head of site: Laure Dillon

The Société des Auteurs, Composi-
teurs et Editeurs de Musique has
come a long way since its inception in
1851. Its site addresses the needs of
music authors, composers and pub-
lishers with sections devoted to multi-
media, documentation requirements,
registration procedures and more.
Aspiring professionals, on the other
hand, can learn a great deal about the
practicalities of rights and royalties.
There’s even an easily understood
flow chart illustrating the basics of
how the whole system works. Every-
thing is in the user’s choice of French
or English, and visitors can sign up to
receive a free international newsletter.

Best festival/award/event

Lilith Fair

www lilithfair.com

Even though the Lilith Fair tour has
ended, its official web site continues
to be updated. Fans are still sending

in photos and reminiscences, and
reports are posted regarding the char-
itable causes that benefited from the
tour’s involvement. There are hun-
dreds of photographs, tour reports
and other scrapbook offerings to
browse, plus links to artists, relevant
non-profit organisations and past
Lilith Fairs are provided. Chickmail,
the official e-mail of Lilith Fair, is also
available.

Popkomm
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www.popkomm.de

Anything anyone might want to know
about the European trade fair can be
found here, from complete registra-
tion information to comprehensive
schedules of artists’ performances.
The site is active only in the months
preceding and during Popkomm
itself, at which time it includes much
more about company events and press
activities, but all year round it gives
summaries and details of the previous
fair. Virtually everything is posted in
German or English.

Roskilde
ROSKILDE FESTIVAL
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P s

O 5E 5%

www.roskilde-festival.dk

Geared towards music fans interest-
ed in attending the Roskilde Festival
in Denmark, this site is a complete
resource of information. Practical
details like ticket prices, maps and
available transportation are given,
as are any relevant news items
regarding the artists or the festival
itself. Users can enter a competition
all year to win tickets, and extensive
collections of documentary photos
from every year can be viewed at any
time. When the schedule of perform-
ers gets posted, it includes links to
each artist’s home page where applic-
able. Chat rooms and an e-mail bul-
letin service are also provided. The
vast majority of material is posted in
Danish or English.

Woodstock
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www.woodstock.com

Launch: February 1999

Traffic: Over 100,000 visits per
week

Head of site: Caroline Collins,
web producer

At the time of Woodstock 1999, this
site was the main source of related
information and entertainment as
well as being the home of the official
webcast. Interviews, news and artist
biographies were easily found, as
were schedules, traffic data and other
practical considerations. The site con-
tinues to sustain many of the features
that began during the festival, includ-
ing the games section and the e-mail
newsletter service. Music fans are
invited to post personal photographs,
jokes and messages, plus approxi-
mately 4,000 registered people use
the woodstock.com e-mail address.
Streaming audio of artists from
Woodstock '69 and 99 get separate
channels.

Artist Direct
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www.arlisidirect.com

Launch: 1996

Traffic: Part of the Artist Direct
network, which gets over 12m page
views weekly

Head of site: Marc Geiger,
chairman and CEO, Attist Direct Inc.
Behind the scenes, Artist Direct
operates and maintains the official
web sites for a large number of inter-
nationally known artists. Its own
home page obviously serves as a con-
venient gateway to these artist sites
as well as to other facets of its net-
work such as the Ultimate Band List
search engine, the Music On-Line
Community, the Downloads Direct
collection of MP3 files, the Superstore
of music product and authorised mer-
chandise, the Kneeling Elephant
record label and the Artist Direct Tal-
ent Agency. Special features such as
competitions and webcasts from
throughout the network get highlight-
ed on the splash page.
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CDDB
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www.cddb.com

Head of site: Ann E. Greenberg,
senior VP, marketing and
business development

Many people visit CDDB just to
access its absolutely huge database of
over 4,500,000 tracks on 400,000
CDs. Song titles, performers or album
titles entered completely or partially
into the search engine will turn up
matches which can then be cross-ref-
erenced. However, users can also use
free CDDB-enabled player software
to play CDs using a PC drive, which
then provides album, artist and song
names in an on-screen display. The
site also maintains a Top 100 chart
using its proprietary Disc Recogni-
tion Service. On associated sites,
CDDB Inc. operates the digital music
distributor Cductive.com and CDDB
Auctions.

On stage

www.onstage.es

Official merchandising company On
Stage uses its home page to provide
an important centralised source of
information about major Spanish-
speaking artists as well as to sell
licensed products. The National
pages, in particular, give biographical
and recorded material details about
native Spanish talent in a well laid-
out format complete with pho-
tographs. News and tour information
about these and other international
performers gets updated at least
twice weekly. Everything is posted
solely in easily navigated Spanish.

Ultimate chd List

www.ubl.com

Launch: June 1994

Traffic: Part of the Artist Direct
network, which gets over 12m
page views weekly

Head of site: Steve Rennie,
president

Having been operating for years, the
UBL is the premier music-oriented
search engine. Artist home pages,
record labels, retailers, radio

stations, live broadcasts and more are
all indexed in these extensive pages.
UBL itself provides a great deal of
content, such as new artist spotlights,
numerous competitions, a Top 100
chart and carefully sourced music
news categorised into industry, label
and celebrity sections. There’s also
exclusive programming, including
live concerts and magazine-style
video shows. Users are invited to par-
ticipate by submitting sites and com-
ments or by visiting the message
boards and chat areas.

* The 28 nominated sites were
pre-selected by a jury of media
professionals from Billboard,

MBI/Music Week/Fono, Music &

Media, Musica & Dischi, Musik-
woche, Musique Info Hebdo,
Muziek & Beeld, Pollstar, Show-
press and Webnoize.
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by Gary Smith

TWISTED UP

It was a mixed 1999 for NY flagship label Twisted
America, but the new versions of Celeda’s Burnin’ Up
should kick off 2000 with a bang. Celeda, who has a big,
phat, throaty voice, is completely at home with the acidic,
trancy house of the Luca Cassani remix. A definite
crossover contender thanks to a full vocal, Burnin’is a real
song in all the conventional senses, but one that still has
both feet on the dancefloor.

TRANCE HOUSE

Continuing the vibe of previous Pro-Zak Trax releases by
Grant Phabou and De Pompidou, Luxus by Whash is yet
another slice of admirably different French house. The
music is dense, highly syncopated and, like many current
Pro-Zak releases, influenced by trance. That said, it most
certainly has nothing to do with ATB et al. Not as com-
mercial as Kojak, but an important underground sound
that will eventually filter into the mainstream.

SHINING BRIGHT

Having been somewhat ahead of its time first time
around, the Space Brothers’ classic trancer Shine
deserves a re-release. Shine 2000 (Manifesto/UK) comes
with a thumping new set of mixes that generally manage
to retain the vocal-led charm of the original while adding
a more contemporary edge. Best of the new bunch are
Commie’s mix, with its extra keyboards, crunchy bass
and palpable textures, plus the Translucid Vocal Mix.
The latter is a natural for that all-important radio edit.

ETHNIC COLLISIONS

While the benefits of mixing delicate ethnic forms with
dance beats are increasingly in doubt, Hamid El Gnawi’s
call and response style is more robust than most. Indeed,
Al West’s remix of Merhba (Detour/France) is entertaining
enough, until one listens to the original. Then questions as
to the validity of the exercise raise their head. West has
produced a run-of-the-mill horizontal house track, but
whether it will bring new listeners to El Gnawi’s superb
music is doubtful.

TOTAL TOSCA

As one half of Kruder & Dorfmeister, Richard Dorfmeister
is now one of the planet’s bestselling underground artists.
The K&D Sessions have notched up well over 500,000 glob-
al sales, while recent albums by so-called
scene leaders like Orbital and Underworld
have performed dissapointingly. Following
occasional tracks under the name Tosca—
| working with Rupert Huber—an album,
Suzuki (G-Stone/Austria), is out in early
February. As is usually the case with pro-
jects that Dorfmeister is involved in, the
beats are laid back and the music is peppered with jazz |
references. Vocal parts, which tend to be textural and “in
the mix” rather than upfront, create a sense of intimacy
that other sampled-based artists —DJ Shadow and Amon
Tobin excepted—can merely aspire to.

This is warm, rich, profoundly melodic music that is
uncompromising, credible and highly conventional all at
the same time. Quite a balancing act. Title track Suzuki
is an instant classic as is the sublime, haunting
Annanas and so, more or less, it continues. The first
unmissable, indubitable five-star album of 2000!

All new releases, biographies and photographs for con-
sideration for inclusion in the Dance Grooves column
should be sent direct to: Gary Smith, c/o. Roger de Lluria |
45 -3° -2, 08009 Barcelona, Spain.
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Grandi designs on Europe

by Mark Dezzani

Irene Grandi is hoping to follow in the foot-
steps of a fellow Florentine. With her fourth
album Verderossoeblu (Greenredandblue) , on
CGD-East West, the singer plans to mirror
the achievements of Gianna Nannini by find-
ing international success.

Grandi, who has collaborated with Eros

Ramazzotti, Jovanotti and Pino Daniele, spent
her formative years playing clubs and taverns
in Tuscany with various rock outfits, before tak-
ing the traditional route to recognition in Italy
via the Sanremo ’
Song Festival in
1994. Four albums
and career sales of
600,000 albums
later, Grandi says
her new album is |
powered by the ener- |
gy released after
coming to terms with
the music industry
machine.

“It’s too easy to succumb to authoritarian
figures in the business who want to mould
you to their own model instead of being free
to develop your own personality. Eventually
it exhausts you,” muses Grandi, who
explains that the colours in the album title
represent hope (green), desire for love (red)
and tranquillity (blue).

After securing a new manager, a new con-
tract with CGD-East West and new song-
writing collaborators, Grandi is revitalised
and in control of her own destiny; and has
her sights on the international market.
“Music now represents a joyous way to
express myself instead of just work,” she
says. “The new album has more funky US
and UK rhythms. I keep the heat of the
Mediterranean influences, but the choice of
songs and arrangements are more interna-
tional with a lot of acoustic instrumentation
and the more coherent sound of a group.”

The lead-off single Eccezionale has already

been an airplay hit in Italy. “It’s a very
catchy, radio-friendly single,” comments
Carlo Antonucci, music director at Rome
based CHR network Radio Dimensione
Suono, who has had Eccezionale in medium
rotation. “Irene has adopted a more melodic
rock style which compares well with many of
the US contemporary female singer-songwrit-
ers around at the moment.”

The new album contains the previously

unpublished Sheryl Crow composition
Limbo, with new lyrics by Grandi. “I decided
to interpret the song with ambient textures,
taking off the harder
rock edge which Sheryl
had indicated in her ver-
sion,” she says.
i Alda Gandini, interna-
| tional exploitation man-
ager at CGD-East West,
describes Verderossoeblu
as “a very strong album
| with good international
| potential,” adding that it
represents a return to the
form of her bestselling second album in 1995,
In Vacanza Da Una Vita (On Vacation From
Life), which according to the label shifted
250,000 copies.

“Irene has already had a taste of interna-
tional success,” adds Gandini, “with a best-of
compilation recorded in Spanish, and a duet
and tour with the German artist Klaus
Lager. Unlike many Italian artists who
appeal to southern European and Latin mar-
kets, Irene has also received attention from
Scandinavia and has a strong appeal to
northern Europeans. This album has all the
elements to establish her.”

With Grandi touring Italy early in the
year, Gandini notes that the label chose to
wait until after the “Christmas sales bulge”
before encouraging a full response from
international affiliates. “Irene is a very pow-
erful live performer and we expect her to per-
form a series of showcases in Germany and
elsewhere after the Italian tour.”

Chakil’s Middle

by Paul Sexton
French R&B with Middle Eastern creden-
tials, presented by “un gentleman soul.”

That’s the story behind WEA France
prospect Omar Chakil, who'll release his sec-
ond single Tous Les Amants du Monde next
month on the back of a highly :
successful debut.

Chakil was born in Beirut,
and spent five years at an
American school in Egypt
before returning to Paris
armed with his love of soul and
jazz, from Stevie Wonder to
Ella Fitzgerald. After a period:

. with R&B/gospel group Washa,
his first solo release, Victimes
du Temps, became a top 10 air-

Omar Chakil

Eastern promise

helped by an arrangement by English side-
man Simon Hale, known for his work with
Incognito, Jamiroquai and Bjork. It’s mixed
by another experienced Britsoul campaign-
er, Jo Dworniak, once a member of English
early ’80s act I-Level.

Tous Les Amants du Monde has already
gone to radio, and so far its
only problem has been the
longevity of its predecessor.
“We’ve had good reaction from
Europe 2, RTL and others,”
says Mortagne, “but they are
still playing Victimes du
Temps, so we have to wait a
" little to release it.”

Chakil’s debut album,
intended for next month, has
now also been nudged back

play success in France last
summer and autumn, selling 60,000 copies.

“That’s really good for a first single by an
artist who wasn’t well known,” enthuses
Patricia Mortagne, international exploita-
tion manager for WEA France. The new
release, written by Chakil with René de
Wael, has a sophisticated midtempo groove,

slightly, and will be out in
France in late March. His music has also
been released in Belgium and Switzerland,
and with his Lebanese heritage, there is
considerable excitement about Chakil there
and in Israel. Next, WEA France hopes to
persuade Warner Music in the UK that he is
full of Middle Eastern promise.
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MUSIC ON INTERNET SUMMIT

the world’s leading music markel

> > > midemnel conferences

Opening Keynote Speech

¢ Global perspective on the online world today,
including the impact of the internet on the
economy (financial markets, Mergers &
Acquisitions, electronic commerce, advertising
and marketing etc.), and on consumers’ habits.

¢ The importance of music for the internet, and the
partnerships that global internet media companies
are developing with the music industry.

Was it a digitel Chrisimas?

¢ The state of the music industry after a year of
drastic changes, Including a growing impact of the
intemet on the music business: SDMI, the major
labels’ digital delivery strategies, business models,
and growing sales of portable MP3 devices...

¢ Did the recently past holiday season represent a
shift in the Internet music buyers overall numbers
and demographic profile?

Jason Fiber,

Wherel

nse

¢ Michaél Haen’qes, CEO, Edel (Germany)
Jean-Chnstophe Hennann, ,E("

1_-....

Larpy Kenswnl
Tony Saiter,

Jay Samrt

° Adam Somers,

reamwork

» Ted Cohen (Moderator),

Music in the 2ist century: the

lelecommunicalion perspeclive

¢ Telecommunications companies are paying close
attention to music’s growing importance in the digital
age, and are integrating music into their businesses.

¢ The partnerships that are being established
between telecom giants and the music industry.

° Marek anaszewskl, """ ?

nat & Mt

Tom Roll (Moderator) list ebnoize (US

Broadband: the nex! revolution?

* With the coming broadband revolution, the media
and entertainment perspective on Webcasting and
internet radio takes on increased significance.

in @ssociation with WeHN0ize
22nd January - 9.00am to 7.30pm - Palais des Festivals - Cannes - France

¢ Broadband business and investment models established
so far, including strategic partnerships, technologies and
payment structures.

How are technologies going to serve
music on internel?

¢ The intemational Implications of SDMI specifications,
the dominant and future formats for digital distribution
(MP3, Liquid Audio, RealAudio, Windows Media Audio,
MP4, ...) and marketing ramifications of a globalized,
downloadable music industry.

Kariheinz Brandenburg,
Scott Campbell
J D Hellpnn,

Geny Kear‘oy,
Wel! Poole, Si

] ( SA) (
Joanne Manno (Modlmx;, :

Intellectual properly rights: legislation,
protection and management in the
digilal realily

¢ The intemational harmonisation of legislation on
intellectual property is now the cruciai issue to be
tackled before electronic commerce development can
truly take off.

* The USA have reached a step with the DMCA act (Digital
Millennium Copyright Act).

¢ The European Copyright Directive remains to be passed
into law by the European Commission and then by each
individual country.

U] Sh%lélg the DMCA serve as the model for the rest of the
WO

¢ David Leibowitz, Presid Aris Technolog
* Frangois Xavier Nuttall,

¢ InterTrust (i
¢ Robert Allan (Moderator), S

)OI

Music in the 2Ist century:
the arlist’s perspeclive

e Some artists are reaching fans on the internet via their
own initiatives, others via established record companies.
Still others are carving a new path by partnering directly
with a new breed of cyber company.

* How is the intemet affecting artists’ creativity and finances?

‘www.midem.com

— _ AmericanRadinoHicetary Com

REGISTER TODAY

For just 1,650 FF
+ VAT per person

www.midem.com

or contact your nearest
Midemnet sales office today

Headguarters (France & rest of the warld)
Midem Hot-Line: 33 (0}1 41 90 44 &0
Fex: 33 (0]} 41 90 44 50

Emall: virginie.efevenard@reedmidem.com

UK

Tel: 44 (0j20 7528 0086

Fax: 44 (0}20 7895 0949

€.mall: emma.dalias@reedmidem.com

USA / Latin Amerlca

Tel: | (212} 370 7470 - Fax: | (212} 370 7471
€.mail: bill.craig@reedmidem.com

Email: eddie.radiiguez@reedmidem.com

Germany / Auskia / Central & Eastern Europe
Tel: 49 (0} 7631 17680 ~ Fax: 49 (0} 7631 176823
Email: 106760,2217@compuserve.com

Hong Kong / Asia Pacific

Tel: (852) 2965 1618 / 2824 1069
Fax: (852} 2507 5186

Email: 106534,16 7@compuserve.com

lapan
Tel 8l (3] 3542 3114 - Fax: B (3} 3542 3ii5
i fily-ono@mit biglobe.ne jp

¥ New Zealand / Hawali
261 (2} 9557 7766 - Fax: 61 2} 3557 7788
ail: ipp@immedia.com.au
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Music
i Two full days of panels and discussions on hot
i!i industry issues, plus an expo, live showcases
2l ARl
11 |}
business .| a televised award show honoring the industry’s top
f i artists broadcast internationally on BET On Jazz.
0 :
Formore info: Michele Quigley, Billbodrd = 212:536.5002
. i jazz@billboard.com e wwi.billboard.comy/events/jazz
jazz. |

Hotel: JW.-Marfiott, 1331 Pennsylvania A¥enue, Washington DC 20004
Reservations: 202.393.2000. ¢' conferenge room rate $219

TO REGISTER: Mail to Michele Jacangelo Quigley, Billboard, 1515 Broadway, New York, NY 10036, or fax to: 212,536.1400 Make checks payable to Billboard.

73 $295 Farly Bird: received by March 24 » (1$355 Pre-Registration: received between Mar.24-May 5 « $395 Full Registration: after May 5 and walk up

First Name: __ Last Name: : : Title: Company:
Address: City: _State:_ Zip: Phone: Fax:
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week 04/00

Eurochart Hot 100° Singles

—YALES

©BPI Communications Inc

o 3 7 5 — — -
7 {1 TITLE W 113 TITLE i 1 13 TIILE =
: 2 ARTIST ¢ o ¢ RTIST B 2% TIST
E 8§ & original label (publisher) £ & S original label (publisher) | £ 8 § original label (publisher)
2N 11 Y A Trop De Gens Qui T’Aiment FWA | o Drop It NL.
K% %% SALES BREAKER % %% @/ 64 8 Heléne Segara - Orlando/ East West (Not Listed) @/80 3 Scoop - Antler-Subway (Not Listed)
Move Your Body ADK FD.GRE.LNLE.CHHUN FLWA. | Imagine GRE.IRLINLUK. | Titelgesicht cH.
(!T) 2 7 Riffel 85 - Bliss Co. (Not Listed) 35314 John Lennon - Parlophone (Chappell Music) 69 6315 Subzonic - Columbia (Not Listed)
1fI Could Turn Back The Hands Of Time APKDIRLNLN.S CH.UKFLVA ' Will 2 K EDIRLLNL.S.CHUKHUNFLWA | Weinst Du D.
2 114} Kelly - Jive (Zomba) 36 20 9 Wil Smith - Columbia (Various) N> Fcht - Edel (Not Listed)
) Born To Make You Ha AFINDCRELNLNSCHFLWA | (o Adelante DEDNENVES CHALNA Can We Talk About It FWA.
‘\3 ,‘ 55 Britney Spears - Jive (pj\}z Listed) \3?)41 8 Sash! - Edel (Not Listed) e Organiz' - M6 Int. (Not Listed)
That's The Way It Is AFIN.ED.GRE.IRLINLN.S.CH.UKFLWA. ' Aller Plus Haut FWA. Everybody IRL.UK
4 30 Celine Dion - EZic /Columbia (Grantsville) 38 220 Tina Arena - Columbia (Not Listed) 72 66 5 Progress presents The Boy Wunda - Manifesto (Warner Chappell/ Windswept Pacific)
= Kiss (When The Sun Don't Shine) ADKEDIRLNLESCHUKFL | /oageh Barber’s Adagio For Strings RLUK oy Strangers Like Me AFD.NL.CH.WA.
(B)s o Vengaboys - Breakin'/ Various (Universal) @) 49 5 William Orbit - WEA (Schirmer) 13/ 76 9 Phil Collins - Walt Disney (Not Listed)
Maschen-Draht-Zaun AD.CH. Fuck The Millennium AFIN.D.S.CHFL. Binnen NLFL.
6 4 8 GQtefan Raab - Edel (Roof Groove ! EMI/ Brainpool) 40 39 7 Seooter - Edel (Loop Dance/ Hanseatic) ‘ 74 62 4 Marco Borsato - Polydor (Not Listed)
] Have A Dream/Seasons In The Sun ~ RLNUKFL 41 31 Tell Me Why ADKFDCH. | I Need To Know D.NL.N.S.CH.FL.WA.

1%

@77 8

4 Westlife - RCA (Bocu/Francis Day & Hunter/ EMD) Prezioso feat. Marvin - BXR/Media (Not Listed) Marc Anthony - Columbia (Not Listed)
/) "GRE.LCH.FL.WA. ! i AFIRLNLS.CH.UK. | B : . DK.NLN.S.UKFL.
(8)s = Mambo No. 5 REC LIl 42 7 1 lg’ian: ITge_el _lee A Woman } 76 10 12 g‘vlyl?g Without Wings
o, Lou Bega - Lautstark/BMG (Peer Music) ania Twain - Mercury (Universal/Zomba) estlife - RCA (Rokstone/Rondor)
(You Drive Me) Crazy AFD.GRELNLN.CH.HUN.FLWa. [ 43 s s The World Is Not Enough AFDGRELNLS.CHUK A [ e Sl ' ' FCHVA,
T Britney Spears - Jive (Grantsville/ Zomba/BMG) Garbage - Radioactive/ MCA (United Lion) Chayanne - Epic (Not Listed)
N Irgendwie, Irgendwo, Irgendwann AD.CH. 44 @6 ILe_amed From The Best D.GRE.IRL NL ES.CHUK HUNFLWA. | 78 1o Bu g A'.B 00 ‘ ' D.NLS.CH. I'jL'WA'
@ 177 Jan Eissfeldt - EMI (Not Listed) Whitney Houston - Arista (EMI) Destiny's Child - Columbia (EMI-Windswept Pacific)
Il
- |
1 Re-Rewind The Crowd Say Bo Selecta’®L-UX 45 © 7 Every Day I Love You  DIRLNLNSCHUKFLWA 79 = s Sang Pour Sang _ FWA.
16 6 Artful Dodger - Public Demand (Warner Chappell/ Windswept Pacific) | Boyzone - Polydor (Zomba / Tuneover) Johnny Hallyday - Mercury (Not Listed)
g |
oS Why Does My Heart Feel So Bad ADCH. | @ - What A Girl Wants GDIENLS CHIL WA 80 & 12 I Knew I Loved You AIRLINLS.CH.UK.
\d/23 9 Moby - Mute (Not Listed) 39) Christina Aguilera - RCA (Not Listed) Savage Garden - Columbia (Warner Chappell)
Two In A Million/You're My Number One ALUE 47 )55 5 Steal My Sunshine UELIUK 8l s Doekoe . ' NL.
13 u ¢ S Club 7 - Polydor (Various) Len - Columbia (EMI) Def Rymmz - Virgin (Not Listed)
A Rhythm Divine ADKFINED.GREIRLINLNESCHHUN.FL.WA. ' @\ NES You Only Tell Me You Love Me When You're Drunk U¢ I 82 > Adler Sollen Fliegen D.
\14 %59 Enrique Iglesias - Interscope (Not Listed) ~ Pet Shop Boys - Parlopone (EMI/Cage) ./ Pur - Intercord (Not Listed)
Turn Your Lights Down Low DPEED.RLNLN.S.CHUKFLWA Summer Son FCHHUNWA | _ Freestyler s
15 118 Lauryn Hill fgeat, Bob Marley - Columbia (Various) 49 3422 Texas - Mercury (EMI/Anxious/Universal) \§_{3 98 2 Bomfunk MC's - Epidrome (Not Listed)
“ Back In My Life DKIRLINLN.SUKFLWA | Where I'm Headed FIN.F.S.CH. Hazin' & Phazin' UK.
@ 18 8 Aljce Deejay}t Violent / Various (Various) 50 « 1 Lene Marlin - Virgin (Not Listed) ‘ \84 Et"’ Choo Choo Project - Defected (Mega Platinum / Housefly)
= I
Waiting For Tonight AFD.GREIRLINLE.CHUKHUNFLWA N Anthem #2 F Nastradamus NLUK,
17 1511 Jonnites Lopez . Work/ Columbia (Warner Chappell (51_/’91 2 Floorfilla - Airplay (Camaleonte) 85)1> NAS- Columbia (Zomba)
Les Enfants De L’An 2000 FWA Better Off Alone e | A= Sex Bomb FIN.INLES.FLWA.
18 3 7 [sam - Odeon (BMG 52 3335 py Jurgen - Violent/ Various (Various) 86) o> Tom Jones & Mousse T. - V2/Gut (Not Listed)
(BMG)
N Say You'll Be Mine/Better The Devil You ALUKFL 53 « The Final Countdown 2000  D/RLNLESCHUK 87 1 When The Heartache Is Over?DN-CHHUN.FL WA
\1\'9;/ )21 4 Steps - Jive (Various) Europe - Epic (EMI) Tina Turner - Parlophone (Rive Droite/ Riverhouse)
~7 . - =
Genie In A Bottle AFGRE.IRLLNLE.CH.UKFL. 54 51 7 All T Really Want . ADKFNLS.CHFL. 88« It's Only Rock'N'Roll _ IRLLNL.CRUE
20 122 Christina Aguilera - RCA (EMI/Appletree) [ Kim Lucas - Exe Records (Not Listed) Millennium All Stars - Universal TV (Not Listed)
= . . —
Satisfy You AFDNLS.CHFLWA. | A Little Bit Of Luck UK. Horny Horns IRLUK.
21 1912 pog ng'ddy - Puff Daddy/ Arista (Various) (55 60 4 DJ Luck & MC Neat - Red Rose (Millennium Distribution | Westbury /CC, 8?, 92 4 Perfect Phase - Roadrunner (Club)
Blue ED.GRE.IRLS. CHUK HUN.WA. | Cognoscenti vs. Intelligentsia IRLUK. | No Blaggada F
22 10 34 Eiffe) 65 - Bliss Co. (Universal) 56 47 ¢ Cuban Boys - EMI (Peermusic/Sony ATV/Arlhond) @fﬂ? Vibe - Island (Not Listed)
A The Bad Touch ADKDNLN.CHFL. | Mamma Mia AEDCH | 2 .. Still Believe FD.WA.
'\?3/ 27 37 Bloodhound Gang - Geffen (Rondor) 57 53 13 A« Teens - Stockholm (Universal/ Union Songs) \9'1/ E> Shola Ama - WEA (Not Listed)
i ADCH | i IRLUK. | : 1 P . IRL.UK,
24 21 Immer Wieder _ D.CH 58 s « Mr. Hanke?' The Christmas Poo 92 7 Big Efoys Don't Cry/Rockin' Robin
Laura - East West (Not Listed) Mr. Hankey - Columbia (Hilarity/ Winding Brook) Lolly - Polydor (Sony ATV/Records)
N Keep On Movin’ DIRLINLESCHUKFLWA. | 59 52 Sun Is Shining ‘ FLNLS.CELFL VA @\ o Graceadelica UK.
@/ 29 10 Pive - RCA (Various) Bob Marley - Club Tools (Blue Mountain /56 Hope Road /Odnil) ) 557 Dark Star - Harvest (Warner Chappell)
3 Parce Que C’Est Toi FWA. > Northern Star ELEDLS CHIUK It's Not Right But It's OK F
@50 5 Axelle R?zd - Virgin (Not Listed) @61 6 Melanie C. - Virgin (EMI) @' 22320 Whitney Houston - Arista (EMI/Famous)
Heartbreaker FD.RL.INLCH.UKFLWA. Join Me FIN.D.CH. Under Pressure '99 IRLINL UK UK.
27 2216 Mariah Carey - Columbia (Various) 61 55 ¢ Him - Terrier (Not Listed) 95 s ¢ Queen & David Bowie - Parlophone (EMI/Queen)
/ Nothing Else Matters AD.GREINLS.CHFL. | /gy qu\ Dear Lie DUELNLSCHUE Le Petit Bonhomme En Mousse E
(@ @4 Metallicg - Vertigo (PolyGram) @65 % TLC - Arista (EMI/ECAF/ Grung Girl) ‘ 96 53 5 Pytrick Sebastien - Polydor (Not Listed)
S She's The One/It’s Only Us ~ ADGREIRLINLS.CHUKFLYA. % 9 L'Ombre Et La Lumiere F | 97\1 > Lift Me Up . DINLUK
@/ 32 9 Robbie Williams - Chrysalis (EMI/BMG/ Universal) | Tilly Key - M6 Int. (Not listed) Y, Geri Halliwell - EMI (Various)
T Tz
) Adagio FNLFLVWA. Boys D.CH. > Super Trouper )
@/ S Laraggabian - Epic (Not Listed) | @W‘B Die Allianz - Epic (Not Listed) @ 2 A* Teens - Stockholm (Bocu)
Ll | -
So Bist Du AD.CH. Vater Unser AD.CH. Jolie Mome RWA.
31 212 Oli P. - Hansa (Red Rooster/Autarc) | 65 = 12 E Nomine - What's Up/ Polydor (Various) @) RE 2 Florent Pagny - Mercury (Not Listed)
! ]
The Millennium Prayer DIRENECH UKL 66 5 ¢ Dragan & Alder Weihnachtsmedley DCH 100:5 2 Ta Mere Elle Va Jumper . EWA.
32 2¢ 5 Cliff Richard - Papillon (Various) | Mundstuhl - Columbia (Not Listed) DJ Xam & Boris - Dance Pool (Not Listed)
. IRL.UK. ! A= Austria, B = Belgium, CZE = Czech Rebuhlic, DK = Denmark, FIN = Finland, F = France, D = Germany, [RL = Ireland, I = Italy,

[N ITry
\33)35 ik Macy Gray - Epic (EMI)

FDIRLNLCHUK.

67

8

King Of My Castle
Wamdue Project - Airplane (Warner Chappell)

HUN = Hungary, NL =
O =FASTMOVERS  [¥13» = NEW ENTRY

Netheriands, N = Norwss, P~ Portugal, B-= Spin, S Sweden, CH = Switzeriand, UK = United Kingom.

[F13> = REENTRY

skt k k4 SALES BREAKER + %+ indicates the single registering the biggest increase in chart points.

The Eurochart Hot 100 Singles is compiled by Music & Media and based on the following national singles sales charts: CIN (UK); Ireland; Full chartservice by Media Control GmbH 0049-7221-366201 (Germany); SNEP/IFOP Tite-Live (France):
singles: Musica E Dischi/Maria De Luigi, albums: Fimi-Nielsen (Italy}; Stichting Mega Top 100 (Holland); Stichting Promuvi (Belgium); GLF/IFPI (Sweden); [FPI/Nielsen Marketing Research (Denmark); VG (Norway); ALEF MB/AFYVE (Spain); YLE 2 Radiomafia/TFP] (Finland); Austria Top 30 (Austriak
Full chart service by Media Control AG 0041-61-2718989 (Switzerland); [PSOS/Mahasz-IFPI (Hungary) IFPI (Czech Republic).
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week 04/00

European Top 100 Albums

©BPl Communications Inc

2 .é; ARTIST countries ¥ 22 ARTIST countries | % 2 2 ARTIST countries
I charted H HE charted | ¢ § & charted
2 « ¢ TITLE 2 + 2 TITLE : + sTITLE
£ 4 S original label £ = g original label | & E g original label
Celine Dion 4DKFIND.GRE.IRLINLN.PE.S.CH.UK HUN.CZE.WAFL. Les Enfoirés FCH.WA. Moby AD.GRENCH.UK.
11 All The Way...A Decade Of Song - Epic/Columbia 34 10 Les Restos Du Coeur, Derniére Edition - Resto Du Coeur/BMG Play - Mute
Cher  ADKFIN.D.GREIRLINLNPE.S.CH.UKHUN.CZE WA FL. Abba ADCH. | R. Kelly DNL.CH.UK.WA.FL.
2 21 Greatest Hits - WEA m 35326 The Complete Singles Collection - Polar 69 s 12 R. - Jive
Metallica A PKFINEDGREIRLNLNPE.S.CHHUN.CZE.FL.WA. Hevia | Backstreet Boys DGRE.IRL.S.CH.UKFL.
@ 4 7 S&M - Universal / Vertigo @ 51 3 No Man's Land - Hispavox @ 76 35 Millennium - Jive @
Shania Twain ADK FINF.DIRLNLN.S.CH UK WA FL. Mariah Carey ADKFD.GREIRLNLE.CH.UCWAFL, | Various Artists s,
@ 6 39 Come On Over - Mercury @ 37 %10 Rainbow - Columbia m 7173 En Salig Samling - Fralsningsarmen
The Corrs AT TR REA BT Claudio Baglioni el Francis Cabrel ) el
5 ) & 8 Unplugged - 143/Lava/Atlantic 31 8 Viaggiatore Sulla Coda Del Tempo - Columbia | T2 65 5 Horss Saison - Columbia m
George Michael ADPKFEDGREIRLINLNPESCH UK CZEWAFL Eurythmics FD.GRE.IRL.INLS.CH.UKCZEWA. | Boney M FIN.D.E.S.HUN.CZE.
6 3 Songs From The Last Century - Virgin 40 13 Pegce - RCA ‘ @ H> 20th Century Hits - BMG
Britney Spears  APKFINFDGREIRLNLNPE S CHUKHUNCZEWAFL Tina Arena FeHwA. | Pascal Obispo FCH.WA.
7 7% Baby One More Time - Jive m 6 In Deep - Columbia @ 7T 6 Soledad - Epic
Il
) Enrique Iglesias ADKFDGREINLNPESCH. | Ry Cooder FDGRE.IRL.NLN.CH.WA. > Marco Borsato NL.
6 7 Enrique - Interscope ‘ 45 34 Buena Vista Social Club - World Circuit Luid En Duidelijk - Polydor
Queen ADE D.GRE.IRLINLNPES.CH.UKHUN.WAFL. | Jennifer Lopez  FDGREIRLNL.PE.CHUKHUNWAFL, Miguel Bosé E
9 99 Greatest Hits III - Parlophone 42 22 On The 6 - Work/Columbia 76 ¢ ¢ Lo Mejor De Bosé - WEA
!
Andrea Bocelli AFINFDIRLINLPCHUKCZEWAFL. | Sting F.D.GRE.INLN.CHHUN.CZE.WA. Korn ADNLHUN.FL.
10 5 Sacred Arias - Sugar @ 52 15 Brand New Day - A&M m 77 755 Issues - Immortal / Epic
Westlife DKGREIFLNLNSUKFL, | Lara Fabian FNL.CH.WA.FL. Joe Cocker DK.D.NL.CH.WAFL.
1 ww Westlife - RCA } .57 7 Lara Fabian - Epic 78 64 13 No Ordinary World - Parlophone
Travis IRLUK Stereophonics RLUK. Barry White R,
@ 1533 The Man Who - Independiente m 45 « « Performance & Cocktails - V2 79 72 The Ultimate Collection - Mercury
Bryan Adams ADKFINDGREIRLNLNESCHUKWAFL. Lene Marlin DKFINSCH. | , \ Jamiroquai FUK WA.
13 2 s The Best Of Me - A&M ‘\@ 84 33 pPlaying My Game - Virgin @/ 89 5 gynkronized - Sony S2 m
Alanis Morissette AFD.GREINLN.ECHWAFL. , Robbie Williams DIRLNLUK. Bob Marley FD.GRENLS.CH.
14 v - Unplugged - Maverick/Warner Bros. 49 8 Tve Been Expecting You - Chrysalis @ “ 819 Chant Down Babylon - Island
Macy Gray FD.IRLNLN.CH.UKFL. Eiffel 65 ADKFINFDCHHUNCZE, | The Offspring F.D.GRE.IRL.NL.CH.FL.
@ 20 17 Op, How Life Is - Epic 55 8 Europop - Bliss Co. ‘ & 53 59 Americana - Columbia @
Savage Garden DKFIN.D.GRE.IRLPS.CH.UK. Helmut Lotti NLWAFL.
%% % %% SALES BREAKER * %% %% 49 3 ° affirmation - Columbia ‘3‘9 Out Of Africa - Piet Roelen ,
Andre Rieu D.CH. Steps IRL.UKFL. Destiny's Child FD.IRLNL.CH.UK.WA.
@ 59 12 Dag Jahrtausendfest - Polydor 50 20 1 Steptacular - Jive 84 53 The Writing's On The Wall - Columbia
Soundtrack - Tarzan ADKEDNLECHWAFL. | Patrick Bruel FCH.WA. Manu Chao ECEELCEA
17 v o Tarzan - Walt Disney 51 5012 Juste Avant - RCA 87 42 Clandestino - Virgin
Red Hot Chili Peppers FINEDGREIRLINLNPESCHUEFL. Vonda Shepard ADKDIRLNLESUKFL. Roy Orbison s
25 32 Californication - Warner Bros. m | 52 3 10 Heart & Soul: New Songs From Ally McBeal - Epic EB Sweets For Sweden - The Very Best Of - Virgin
|
Santana A.D.GRE.NL.RCH.HUN. Will Smith AFDIRLNLCHUKWAFL. | TLC DIRLS.UK.
@37 11 Supernatural - Arista 53 3 8 Willennium - Columbia '98 3 Fanmail - Arista m
Five DK FIN.D.GRE.IRL.LNL.S.CH.UK. HUN.WA.FL. Miliki E| André Rieu EWAFL.
20 14 9 Tnvincible - RCA 54 46 9 A Mis Nifios de 30 Afios - Bat Discos 88 74 11 Ba) Dy Siccle - Philips
Tom Jones ADIRLNLE.S.CH.UKFL. 883 LCH. George Michael DE DIRLNLFL.
@ 24 15 Reload - Gut/ V2 111 Gragie Mille - FRI/Sony 91 46 Ladies &Gentlemen, TheBestOfGeorgeMichael - Epi@
Die Toten Hosen ADCH. Echt | Vonda Shepard ADKEDNLECHIL
22 135 Unsterblich - East West 56 « ¢ Freischwimmer - Edel @ > Songs From Ally McBeal - Epic m
Johnny Hallyday FCH.WA. Cat Stevens ADIRLNPS. Christina Aguilera D.IRL.NLE.CH.UK WA.FL.
23 v Sang Pour Sang - Mercury 63 9 Remember: The Ultimate Collection - Island RE 2 Christina Aguilera - RCA
Texas DK FD.IRL.CH.UK.WA.FL. Dr. Dre DNLN.UK. Mina I
34 35 The Hush - Mercury m | 58 5 5 2001 - Interscope ‘ 92 56 8 Mina N.O - PDU/Sony
| I
Whitney Houston FD.GRE.IRLNL.S.CH.UK WAFL. | Beastie Boys AFINDIRLNLNSCHUKFL. Tracy Chapman RLLE
25 21 60 My Love Is Your Love - Arista | 67 7 Anthology - The Sounds Of Science - Grand Royal/Capitol ‘ 93 ¢ 2 Tracy Chapman - Elekira
Adriano Celentano LcH. | , Kent S Di Leva s
26 23 3 Io Non So Parlar D'Amore - Clan/Sony 80 5 Hagnesta Hill - RCA ‘ REZ Fér Sverige I Rymden - Di Levas Bésta - Metronome
S Club 7 EIREUIC Andrea Bocelli & Eros Ramazotti APGRENLCH. Polo Hofer & Die Schmetterband CH
27)% 2 S CLub - Polydor 61 ¢ 5 Sogno - Sugar/Polydor B> Hirzbluet - SOU
Eric Clapton ADK.FIN.DN.PE.S.UKHUN.WA FL. Guns N' Roses AFINDGREIRLNLNFCH. | Schliimpfe AD.CH.
28 2213 Chronicles: The Best Of Eric Clapton - Reprise Pl m 62 55 ¢ Live Era '87 - '93 - Geffen 96 7 10 Jetzt Knallt's Vol. 10 - EMI
Boyzone DK.D.IRLNLS.UKFL. A* Teens ° DK FINNLE.S.CH.CZEFL. | Luis Miguel E
41 33 Boyzone... By Request - Polydor @ 63 1 The Abba Generation - Stockholm | 97 e 5 Amarte Es Un Placer - WEA Latina
Abba FINARL.E.S.CH.UK. WA FL. The Corrs UK. ‘ Mike Oldfield ADE.CZE.
30 27w Gold - Greatest Hits - Polar 69 2 Forgiven Not Forgotten - 143/ Lava/Atlantic m NS The Millennium Bell - Warner
(o Alain Souchon ECEA Ricky Martin DCEEALNECHUE Die Arzte ADCH.
@ 83 8 Au Ras Des Paquerettes - Virgin 85)70 ¢ Ricky Martin - Columbia @ 99 82 7 Wir Wollen Nur Deine Seele - Hot Action
Bloodhound Gang ERDICELED NS G Joaquin Sabina E Charlotte Church USRS
32 % 2 Hooray For Boobies - Geffen 93 3 19 Dias Y 500 Noches - Ariola 85 8 Charlotte Church - Sony Classical
Tina Turner A.DK.FD.NLN.CHUK.HUN.CZE WA FL. Genesis ADKD.CHUKFL., | A=Astra,B=Belgim, CZE = Crech Repubfi. DE = Deamark, FIN = Finlead, F = France, GRE = Greecs, [ = Germay. IRL = Irelsad, = taly, FUN - Bungary,

33810

Twenty Four Seven - EMI

67 s 1

Turn It On Again - The Hits - Virgin

NL = Netherlands, N = Norway, P =
= SALES MOVER

. E = Spam, 8 = Sweden, CR = Switzerland, UK = United Kingdom. FL = Fianders, WA = Walloon
=NEW ENTRY =RE-ENTRY

###kwr SALES BREAKER ###+%#+ indicates the album registering the biggest increase in chart points.
m IFPI Platinum Europe certification for sales of 1 million units, with multi-platinum titles indicated by a number in the symbol.
The European Top 100 Albums is compiled by Music & Media. All rights reserved. Compiled from the national album sales charts of 18 European territories.
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Top National Sellers

UNITED KINGDOM GERMANY FRANCE ITALY
TW LW SINGLES TW LW SINGLES TW LW SINGLES TW LW SINGLES
1 1 Westlife-IHave A Dream/Seasons In The Sun (RCA) 1 1 Stefan Raab - Maschen-Draht-Zaun (Edel) 1 1 LouBega-Mambo No.5 (Ariola} 1 1 Eiffel 65 - Move Your Body (Bliss Co.)
2 3 Ariful Dodger - Re-Rewind ... (Public Demand/Relentless) 2 2 Jan Eissfeldt - [rgendwie, Irgendwo, Irgendwann (EMI} 2 4 Eiffel 65 - Move Your Body (Hot Tracks/Sony) 2 2 Ronan Keating - When You Say Nothing At All (Polydor)
3 2 SClub7-Two In A Mitlion/You're My Number One (Polydor) 3 3 Britney Spears - Born To Make You Happy (Jive/Zomba) 3 2 Bfitney Spears - You Drive Me Crazy  (Jive/Virgin) 3 3 Vasco Rossi - La Fine Del Millennio  (EMI)
4 4 Steps - Say You'll Be Mine/Better The Devil You (ive) 4 6 Moby - Why Does My Heart Feel So Bad  (Intercord) 4 3 Laam - Les Enfants De L'An 2000 (Odeor/EMI) 4 5 John Lennon.- Imagine (EMI)
5 5 Vengaboys - Kiss (When The Sun Don't Shine) ~ (Positiva) 5 4 Eiffel 65 - Move Your Body (Hansa) 5 11 Axelle Red - Parce Que C'Est Toi  (Virgin) 5 8 Alexia - Happy (DWA/Dance Pool)
6 6 Alice Deejay - Back In My Life (Positiva) 6 5 R.Kelly-IfICould Turn Back...(Jive/Zomba) 6 16 Hélene Segara - 11Y A Trop De ...(Orlando/East West) 6 6 Five - Keep On Movinn’ (BMG Ricordi)
7 11 William Orbit - Barber’s Adagio For Strings (WEA) 7 NE Echt - Weinst Du (Edel) 7 15 Lara Fabian - Adagio (Epic) 7 4 Wyclef Jean feat. Bono - New Day (Columbia)
8 NE Pet Shop Boys- You Ony Tell Me You Love Me  (Parlopone) 8 7 Him - Join Me (Hansa) 8 5 Tina Arena - Aller Plus Haut (Columbia) 8 24 Jennifer Lopez - Waiting For Tonight  (Columbia)
9 12 Len - Steal My Sunshine (Columbia) 9 NE Pur - Adler Sollen Fliegen (Intercord) 9 23 Floorfilla - Anthem #2 (Airplay) 9 7 Queen & David Bowie - Under Pressure ‘99 (EMI)
10 7 John Lennon - Imagine (Parlophone) 10 10 Metallica - Nothing Else Matters (Mercury) 10 13 Celine Dion - That’s The Way It Is(Columbia) 10 11 Andreas Johnson - Glorious (WEA)
TW LW ALBUMS TW LW ALBUMS TW LW ALBuMs TW LW ALpuMs
1 2 Travis - The Man Who (Independiente) 1 1 Celine Dion - All The Way...A Decade Of Song (Columbia) 1 1 Johnny Hallyday - Sang Pour Sang (Mercury) 1 1 Adriano Celentano - Io Non So Parlar D'Amore  (Clan/Sony)
2 1 ShaniaTwain - Come On Over  (Mercury) 2 2 Metallica - S&M (Mercury) 2 3 Alain Souchon - Au Ras Des Paquerettes (Virgin) 2 5 Hevia - No Man’s Land (EMD)
3 3 Westlife - Westlife (RCA) 3 17 André Rieu - Das Jahrtausendfest (Polydor) 3 2 Les Enfoirés- Les Restos Du Coeur... (Resto Du Coeur/BMG) 3 2 (laudio Baglioni - Viaggiatore Sulla Coda Del Tempo  (Columbia)
4 6 Macy Gray - On How Life Is (Epic) 4 4 Cher - Greatest Hits (WEA) 4 9 TinaArena- In Deep (Columbia) 4 6 Celine Dion - All The Way...A Decade Of Song (Columbia)
5 7 SClub7-8CLub (Polydor) 5 3 Die Toten Hosen - Unsterblich (East West) 5 6 Patrick Bruel - Juste Avant (RCA) 5 7 883-Grazie Mille (FRI/Sony)
6 4 Celine Dion - All The Way...A Decade Of Song  (Epic) 6 16 Santana - Supernatural (Ariola) 6 10 Lara Fabian - Lara Fabian (Epic) 6 3 George Michael - Songs From The Last Century (Virgin}
7 10 Britney Spears - Baby One More Time (Jive) 7 6 The Corrs - Unplugged (East West) 7 14 George Michael - Songs From The Last Century (Virgin) 7 4 Queen - Greatest Hits III (EMD
8 9 Stereophonics - Performance & Cocktails (V2) 8 5 (eorge Michael - Songs From The Last Century (Virgin) 8 7 Francis Cabrel - Hors Saison  (Columbia) 8 18 Red Hot Chili Peppers - Californication (WEA)
9 5 Steps - Steptacular (Jive) 9 14 Tom Jones - Reload (V2) 9 4 Britney Spears - Bahy One More Time (Jive/Virgin) 9 23 Lene Marlin - Playing My Game (Virgin)
10 8 Abba - Gold - Greatest Hits (Polar) 10 7 Soundtrack - Tarzan (Edel) 10 17 Soundtrack - Tarzan - Tarzan (Edel) 10 8 Mina-Mina N.O (PDU/Sony)
SPAIN HOLLAND FLANDERS SWEDEN
TW LW SINGLES TW LW SINGLES TW LW SINGLES TW LW SINGLES
1 1 Enrique Iglesias - Rhythm Divine (Polydor) 1 3 Scoop - Drop It (EMD) 1 1 R.Kelly-IfICould Turn Back...(Jive/Zomba) 1 2 Bomfunk MC’s - Freestyler (Sony)
2 8 Bunbury - Infinito (Chrysalis) 2 RE Marco Borsato - Binnen (Polydor) 2 4 Bloodhound Gang - The Bad Touch (Universal) 2 3 Britney Spears - Born To Make You Happy (Jive/Zomba)
3 3 Jennifer Lopez - Waiting For Tonight ~ {Columbia) 3 2 Def Rymmz - Dockoe {Virgin) 3 2 Scooter - Fuck The Millennium (Edel) 3 1 Markoolio - Millennium 2 (CNR/Arcade)
4 9 Tom Jones & Mousse T. - Sex Bomb  (V2/Universal) 4 6 Vengaboys - Kiss (When The Sun Don't Shine)  (Zomba) 4 3 Milk Incorporated - Losing Love (Antler-Subway) 4 9 Scooter - Fuck The Millennium (Edel)
5 6 Vengaboys - Kiss (When The Syn Don't Shine)  (Blanco Y Negro) 5 5 Lauryn Hill feat. Bob Marley - Tarn Your Lights Down Low (Columbia} 5 5 Puff Daddy - Satisfy Youu (BMG) 5 4 Celine Dion - That'’s The Way ItIs  (Sony)
6 5 Christina Aguilera - Genie In A Bottle(RCA) 6 8 Britney Spears - Born To Make You Happy (JiveZomba) 6 7 Vengaboys - Kiss (When The Sun Don't Shine)(Zomba) 6 11 Vengaboys - Kiss (When The 8un Don't Shine}  (Zomba)
7 20 Europe - The Final Countdown 2000 (Epic) 7 1 REelly-I1Could Tum Back The Hands Of Time  (Jive/Zomba) 7 6 Sash!- Adelante (Edel) 7 8 Sash!-Adelante (Edel)
8 13 Whitney Houston - I Learned From The Begf (Ariola) 8 10 Han Van Eijk - Leef Big Brother Tune’  (Endemol) 8 10 Westlife - Flying Without Wings (BMG) 8 7 R.Kelly-IfI Could Turn Back The Hands Of Time  (Jive/Zomba)
9 11 Donna Summer - Love Is The Healer (Epic) 9 11 De Kast - Hart Van Mijn Gevoel (CNR) 9 9 Britney Spears - Born To Make You Happy (Jive/Zomba) 9 12 Alice Deejay - Back In My Life (Virgin)
10 4 Fiesta Tropical - Feliz Navidad (Metropol) 10 7 Celine Dign - That’s The Way It Is{(Columbia} 10 8 Da Boy Tommy - Halloweenn (Antler-Subway) 10 15 Melanie C. - Northern Star (Virgin)
TW LW ALBUMS TW LW ALBUMS TW LW ALBUMS TW LW AiBUMS
1 1 Miliki - A Mis Nifios de 30 Afios (Bat Discos) 1 NE Marco Borsato - Luid En Duidelijk (Polydor) 1 1 Helmut Lotti - Out Of Africa  (Piet Roelen) 1 1 Various Artists - En Salig Samling  (Fralsningsarmen)
2 4 Enrique Iglesias - Enrique (Polydor) 2 1 Celine Dion- All The Way...A Decade Of Song  (Columbia) 2 2 K3-Parels (Capetown/Wivani) 2 22 Roy Orbison - Sweets For Sweden - The Very Best Of (Virgin)
3 5 Joaquin Sabina - 19 Dias Y 500 Noches (Ariola) 3 2 Andrea Bocelli - Sacred Arias (Polydor) 3 4 Shania Twain - Come On Over  (Mercury) 3 60 DiLeva-Fir Sverige ] Rymden - Di Levas Bista (Metronome)
4 3 Miguel Bosé - Lo Mejor De Bosé (WEA) 4 3 Metallica- S&M {Mercury) 4 3 Celine Dion - All The Way...A Decade Of Song (Columbia) 4 5 Kent - Hagnesta Hill (BMG)
5 2 .Luis Miguel - Amarte Es Un Placer (WEA) 5 4 AndreaBocelli & Eros Ramazzotti - Sogno (Polyder) 5 5 Dana Winner - Het Beste Van (EMI) 5 14 Eva Dahlgren - Lalalive(Metronome/Warner)
6 6 Celine Dion - All The Way..A Decade Of Song ~ (Columbia) 6 6 Anouk - Urban Solitude (Dino) 6 6 Bryan Adams - The Best Of Me (Universal) 6 2 Celine Dion - All The Way...A Decade Of Song  (Sony)
7 10 Tatuaje - Tatuaje (Ariola) 7 5 Alanis Morissette - Unplugged (Warner) 7 7 Queen - Greatest Hits IIT (EMD 7 8 Bo Kaspers Orkester - Hittills (Sony)}
8 7 Maria Dolores Pradera - As De Corazones (Zafiro) 8 7 Doe Maar - Alles (Arcade) 8 11 Britney Spears - Baby One More Time  (Jive/Zomba) 8 7 Barry White - The Ultimate Collection (Universal)
9 8 LuzCasal - Un Mar De Confianza (Hispavox) 9 12 Shania Twain - Come On Over  (Mercury) 9 10 Westlife - Westlife (RCA) 9 RE Eric Gadd - Greatest Hits (Strawberry/Warner)
10 9 Abba - Gold - Greatest Hits (Polydor) 10 8 George Michael - Songs From The Last Century (Virgin) 10 18 Cher - Greatest Hits (Warner) 10 4 Cher - Greatest Hits (Warner)
DENMARK NORWAY FINLAND IRELAND
TW LW SINGLES TW LW SINGLES TW LW SINGLES TW LW SINGLES
1 2 Creamy - Den Bedste Jul I 2000 (CMC) 1 1 Boyzvoice-Let Me Be Your Father X-Mas  (Universal) 1 1 Him-Join Me (Terrier) 1 1 IHave A Dream/Seasons In The Sun - Westlife (RCA)
2 1 Daniel - Love Will Keep Us Together ~ (Domani/Virgin) 2 2 Bloodhound Gang - The Bad Touch (Universal) 2 2 Apulanta - Kaéinnd Se Pois  (Levy-Yhtid/Terrier) 2 3 If1Could Turn Back The Hands Of Time - R. Kelly  (Jive)
3 4 Eiffel 65 - Move Your Body (BMG) 3 NE M2M - Don’t Say You Love Me (Warner) 3 3 Ismo Alanko Siité - Joululevy (Poko) 3 4 Imagine - John Lennon (Parlophone)
4 6 Bloodhound Gang - The Bad Touch  (Universal) 4 7 Britney Spears - Born To Make You Happy  (Jive/EMD) 4 4 Scooter - Fuck The Millennium (EdeD) 4 7 Kiss - Venga Boys (Positiva)
5 3 Danny - Danny's Jul Speciel Jule Edition (Edel} 5 5 Alice Deejay - Back In My Life (EMD 5 6 Britney Spears - Born To Make You Happy  (Jive/EMD) 5 2 ITry-Macy Gray (Epic)
6 5 Rollergirl - Dear Jessie (Iceberg) 6 4 Al - Everytime/Ready Or Not (Sony) 6 5 Tehosekoitin - Valonkantaja (Levy) 6 10 Every Day I Lovre You - Boyzone (Polydor)
7 7 Sash!- Adelante (EdeD 7 6 Lauryn Hill feat. Bob Marley - Turn Your Lights Down Low  (Columbia) 7 11 Lene Marlin - Where 'm Headed  (Virgin} 7 5 Back In My Life - Alice Deejay (Positiva)
8 RE Alice Deejay - Back In My Life (Virgin) 8 8 Sash!- Adelante (Edel) 8 10 Darude - Sandstorm (16 Inch Records) 8 11 Twoln A Million/You're My Number One -SClubT  {Polydor)
9 9 Prezioso feat. Marvin - Tell Me Why (Edel} 9 3 Bliimchen - Heut’ Ist Mein Tag (Edel) 9 7 Celine Dion - That's The Way ItIs  (Sony) 9 8 She’s The One - Robbie Williams (Chrysalis)
10 8 R.Kelly - IfI Could Turn Back... (Jive/Virgin) 10 12 Westlife -  Have A Dream/Seasons In The Sun (BMG} 10 8 Sentenced - Killling Me, Killing You  {Century Media) 10 9 Keep On Movin’ - Five (RCA)
TW LW ALBUMS TW LW ALBUMS TW LW ALBUMS TW LW ALBUMS
1 1 Cher - Greatest Hits (Warner) 1 3 Shania Twain - Come On Over (Universal) 1 4 Bomfunk MC’s - In Stereo (Sony) 1 2 Westlife - Westlife (RCA)
2 2 Celine Dion - All The Way...A Decade Of Song  (Sony) 2 6 Bryan Adams - The Best Of Me (Universal) 2 1 Celine Dion - All The Way...A Decade Of Seng  (Sony) 2 3 The Corrs - Unplugged (East West)
3 25 Boyzone - Boyzone...By Request (Universal) 3 2 Barry White - The Ultimate Collection (Universal) 3 2 Tiktak - Frendit (Universal) 3 6 David Gray - White Ladder (IHT)
4 8 Bjgrn Afzelius - Definitiv (Norske Gram) 4 5 The Corrs - Unplugged (Warner) 4 3 Mamba - Vaaran Vuodet (F-Records) 4 1 Celine Dion - All the Way... A Decade of Song  (Epic)
5 7 Queen - Greatest Hits III (EMI) 5 7 Cat Stevens - The Ultimate Collection (Universal) 5 12 Bloodhound Gang - Hooray For Boobies (Universal) 5 4 Macy Gray - On How Life Is (Epic)
6 20 The Corrs - Unplugged (Warner) 6 11 Alanis Morissette - Unplugged (Warner) 6 17 Kent - Hagnesta Hill (BMG) 6 5 Travis-The Man Who (Independiente)
7 6 Shania Twain - Come On Over (Universal) 7 31 E-Type - Greatest Hits (Universal) 7 5 Rauli Badding Somerjoki - Tass On Rauli, Moi!  (Love Records) 7 9 Five Invincible (RCA)
8 5 George Michael - Songs From The Last Century (Virgin) 8 8 Enrique Iglesias - Enrique (Universal) 8 11 Metallica - S&M -(Universal) 8 7 Shania Twain - Come On Over  (Mercury)
9 3 Flemming Bamse Jorgensen- Stand ByMe  (CMC/Recart) 9 10 Eric Clapton - Chronicles: The Best (Warner) 9 7 Smurffit - Vuosituhannen Bileet, Vol. 6(EMI) 9 11 Stereophonics -Performance & Cocktails(V2)
10 22 George Michael - Ladies & Gentlemen... (Sony) 10 1 Westlife - Westlife (BMG) 10 34 Kirka, Heetor, Pave & Pepe - Mestarit Arecnalla  (EMUBMG) 10 12 Whitney Houston - My love Is Your Love  (Arista)
SWITZERLAND AUSTRIA PORTUGAL GREECE
TW LW SINGLES TW LW SINGLES o TW LW ALBUMS TW LW SINGLES
1 1 R.Kelly-IfICould Turn Back...Time (Jive) 1 1 Stefan Raab - Maschen-Draht-Zaun (Edel) 1 1 Alanis Morissette - Unplugged (Warner) 1 1 N.Sfakianakis - Proagelos (EMI}
2 6 Eiffel 65 - Move Your Body (BMG) 2 3 Eiffel 65 - Move Your Body (BMG) 2 5 Metallica - S&M (Universal) 2 4 Lou Bega - Mambo No. 5 (BMG)
3 3 Britney Spears-Born To Make You Happy  {Jive/Musikvertrieb) 3 2 RKelly-IfI Could Turn Back The Hands Of Time  (Jive/Zomba) 3 27 Nuno Guerreiro - Carta De Amor  (Globo) 3 2 Ricky Martin - Livin’ La Vida Loca  (Sony)
4 2 Stefan Raab - Maschen-Draht-Zaun(Phonag) 4 6 Jan Eissfeldt - Irgendwie, Irgendwo, Irgendwann  (EMI) 4 22 Santana - Supernatural (BMG) 4 3 Wham!- Last Christmas (Sony)
5 5 Moby - Why Does My Heart Feel SoBad  (MusikVertrieb) 5 4 OliP.-SoBist Du (BMG) 5 2 Anjos - Ficarei (Vidisco) 5 5 Eiffel 65 - Blue (BMG)
6 4 Laura - Immer Wieder (Warner) 6 12 Moby - Why Does My Heart Feel So Bad(EMI) 6 NE Guns N’ Roses - Live Era ‘87 - ‘93(Universal) 6 6 Paul Johnson - Get Get Down (BMG)
7 7 Celine Dion - That’s The Way It Is  (Sony) 7 5 - Prezioso feat. Marvin - Tell Me Why (BMG) 7 4 Celine Dion - All The Way...A Decade Of Seng ~ (Sony) 7 10 Britney Spears - You Drive Me Crazy (Jive/EMI)
8 10 Subzonic - Titelgesicht (Sony) 8 9 Laura - Immer Wieder (Warner) 8 20 Enmrique Iglesias - Enrique (Universal) 8 11 Britney Spears - Born To Make You Happy ~ (Jive/EMD)
9 14 Jan Eissfeldt - Irgendwie, Irgendwo, Irgendwann  (EMI) 9 10 Anton Aus Tirol Feat. Dj Oetei - Anton Aus Tirol (EMI) 9 3 Cher - Greatest Hits (Warner) 9 9 Cher - Dov’E’ L'Amore (Warner)
10 8 OliP. - So Bist Duu (BMG) 10 8 Bloodhound Gang - The Bad Touch {Universal) 10 6 Queen - Greatest Hits III (EMI) 10 13 LD.F.- Kamasutra (Universal)
TW LW ALBUMS TW LW ALBUMS 11 RE Jennifer Lopez - On The 6 (Sony} TW LW ALBUMS
1 1 Celine Dion - All The Way...A Decade Of Song (Sony) 1 6 The Corrs - Unplugged (Warner) 12 10 Red Hot Chili Peppers - Californication (Warner) 1 2 Metallica - S&M (Universal)
2 NE Polo Hofer & Die Schmetterband- Hirzbipet ~ (SOU) 2 1 Celine Dion - All The Way..A Decade Of Song (Sony) 13 7 Scorpions - The Best Of (EMI) 2 5 Celine Dion -All The Way-A Decade Of Song ~ (Sony)
3 4 The Corrs - Unplugged (Warner) 3 5 Metallica - S&M (Universal) 14 RE Caetano Veloso - Prenda Minha (Verve) 3 4 Santana - Supernatural (BMG)
4 3 Enrique Iglesias - Enrique (Universal) 4 4 Cher - Greatest Hits (Warner) 15 13 Cat Stevens - The Ultimate Collection  (Universal) 4 7 Ricky Martin - Ricky Martin (Sony)
5 5 Metallica- S&M (Universal) 5 2 Andrea Bocelli - Sacred Arias  (Universal) 16 11 Britney Spears - Baby One More Time  (Jive/Virgin) 5 3 Soundtrack - Safe Sex - Safe Sex  (BMG)
6 6 Abba - The Complete Singles Collection  (Universal) 6 3 AlBano & Carrisi - Grazie (Warner) 17 8 Andrea Bocelli - Sacred Arias  (Universal) 6 10 Sting - Brand New Day (Universal)
7 2 Andrea Bocelli - Sacred Arias  (Universal) 7 8 Bryan Adams - The Best Of Me (Universal) 18 9 Eric Clapton - Chronicles: The Best Of Eric Clapten (Warner) 7 5 Celine Dion - All The Way...A Decade Of Song ~ (Sony)
8 9 Alanis Morissette - Unplugged (Warner) 8 9 Schliimpfe - Jetzt Knallt’s Vol. 10 (EMI) 19 30 George Michael - Songs From The Last Century (Virgin) 8 6 Britney Spears - Baby One More Time ~ (Jive/EMI)
9 11 Britney Spears - Bahy One More Time (Jive/Musikvertrieb) 9 10 Alanis Morissette - Unplugged (Warner) 20 12 Savage Garden - Affirmation (Sony) 9 14 Emma Shapplin - Carmine Meo (EMI)
10 8 Cher - Greatest Hits (Warner) 10 11 Die Toten Hosen - Unsterblich (Warner) 10 9 Enrique Iglesias - Enrique (Universal)

Based on the national sales charts from 16 European markets. Information supplied by CIN (UK); Full chartservice by Media Control GmbH 0049-7221-366201 (Germany); SNEP (France); singles: Musica E Dischi/
Mario De Luigi, albums: Fimi-Nielsen (Italy); Stichting Mega Top 100 (Holland); Stichting Promuvi (Belgium); IPS0S/Mahasz-IFPI (Hungary); GLF/IFPI (Sweden); IFPH/Nielsen Marketing Research (Denmark); VG (Norway); ALEF MB/AFYVE (Spain);
YLE 2 Radiomafia/IFPI (Finland); IFPI (Ireland); AFP (Portugal); Austria Top 30 (Austria); Full chartservice by Media Control AG 0041-260 4455 (Switzerland); IFPI CR (Czech Republic). Labels listed are the national marketing companies.
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by Chris Barrett

AIR

THE VirGIN SuiciDEs - OST

International release date: February 28
‘After the understated ambient splendour of Moon
 Safart and Premiers Symptomes, Jean-Benoit Dunck-
L et and Nicolas Godin broaden their horizons, and
potentially their popularity, with this successful first

— ....._...T‘llﬂ virgin Suicidges

attempt at a soundtrack. Air’s
music has never been short on
atmosphere, but Sofia Coppo-
la’s debut film, starring James
Woods and Kathleen Turner
and adapted from Jeffrey
Eugenides’ best selling novel,
required a darker and more
diverse sound. The dreamlike
quality of their previous work
remains, but this time there’s
also the occasional nightmare.
As you would expect from Air, this is a gorgeous
album, but unlike Moon Safari it is almost entirely
instrumental except for the opening track Play-
ground Love, which features vocals by the strangely
' named Gordon Tracks and is due as a single on Feb-
‘ruary 14. Possible candidates for airplay are the
| entrancing Dirty Trip and the tastefully titled Dead
| Bodies, which is as close to gothic dance music as
| you're likely to get. While Virgin Suicides may be
lacking the vocal charm of Beth Hirsch, it benefits

greatly from the array of instrumentation used,
including acoustic guitar, saxophone, piano and a

whole range of bizarre sound effects. The French

masters of post-club enchantment have again pro-
duced a work of seemingly effortless quality that
should help cement their reputation worldwide.

WILLIAM ORBIT

Pieces IN A MODERN..

WEA

interational release date: January 17

After a long apprenticeship, William Orbit has

become one of the most desirable producers of all.:
Recent credits include Blur, on 13, and Madonna,
who worked with him on the multi-platinum Ray Of

Light and again recently on her next album project.
In between, Orbit has found time to record a startling

and varied collection of modern interpretations of

classical works. Samuel Barber’s Adagio For Strings

opens the album and previewed it when released in-
early December as a UK single, charting in the top
five and selling well throughout Christmas and the

new year. Orbit’s choice of tracks ranges from Han-

del’'s Xerxes and Beethoven’s Opus 132 to more recent
pieces including In A Landscape by John Cage and
Henryk Gorecki’s Piece In The Old Style I & III. All

are given such a sensitive and respectful treatment

that the end result is an ambient masterpiece to rival
Brian Eno at his best. A personal project more than a’

commercial venture that further demonstrates why
Orbit is increasingly in a league of his own.

Please send review copies, information and artist
photographs for consideration as Album Spotlight entries
to: Music Editor, Music & Media,

50 - 51 Bedford Row, London, WCIR 4LR, UK. Il

Billboard * **

TOP 20 US SINGLES

JANUARY 22, 1999

‘ J‘ Ju IJJ" J SoundScan
~ ﬁ . ﬁ L ....hﬁh:w—
"4 w
= § 3 g LABEL/DISTRIBUTING LABEL ARTIST
1 1 1 | WHATAGIRLWANTS
[ RCA CHRISTINA AGUILERA
2 4 | KNEW | LOVED YOU
COLUMBIA SAVAGE GARDEN
3 2 SMOOTH
| ARISTA SANTANA FEATURING ROB THOMAS
4 3 BACK AT ONE
MOTOWN BRIAN MCKNIGHT
5 10 BRING IT ALL TO ME
| TRACK MASTERS/COLUMBIA BLAQUE
6 9 I NEED TO KNOW
COLUMBIA MARC ANTHONY
7 7. HOT BOYZ
THE GOLD MIND/EASTWESTIEEG  MISSY"MBDEMEANCR” ELLOT FEATLAING NS FVE 8.8
8 5 | WANNA LOVE YOU FOREVER
COLUMBIA JESSICA SIMPSON
9 11 BLUE (DA BA DEE)
REPUBLIC/UNIVERSAL EIFFEL 65
10 6 MY LOVE IS YOUR LOVE
ARISTA WHITNEY HOUSTON
——— e —
1 14 | THATSTHEWAYTTIS
550 MUSIC/550-WORK CELINE DION
12 | 15 | THENTHE MORNING COMES
| INTERSCOPE SMASH MOUTH
13 13 UKNOW WHAT'S UP
UNTOUCHABLES/LAFACE/RISTA.  DONELL JONES
14 17 WAITING FOR TONIGHT
WORK/550-WORK JENNIFER LOPEZ
15| 19 | GETITONTONIE
DEF SOUL/IDIMG MONTELL JORDAN
16 | — | SAYMYNAME
COLUMBIA DESTINY'S CHILD
17 | — | AMAZED
BNA LONESTAR
18| 18 | HECANTLOVEYOU
SO SO DEF/COLUMBIA JAGGED EDGE
LEARN TO FLY
19| 20 ROSWELL/RCA FOO FIGHTERS
20| — | MEETVIRGINA
AWARE/COLUMBIA TRAIN

TOP 20 US ALBUMS

SoundScans
o8 |58 | me i
9 172}
Z2 |32 | LABtUOSTRBUING LABEL ARTIST
] 8 SUPERNATURAL
ARISTA SANTANA
2 1 LIFE AND TIMES OF S. CARTER
ROC-A-FELLA/DEF JAM/IDIMG JAY-Z
3 2 AND THEN THERE WAS X
RUFF RYDERS/DEF JAM/IDIMG DMX
A < ALL THE WAY... A DECADE OF SONG
550 MUSIC/EPIC CELINE DION
5 7 NOW 3
UNIVERSAL-EMI-ZOMBA-UTV VARIOUS ARTISTS
6 | 4 | CHRISTINAAGULERA
RCA CHRISTINA AGUILERA
7 5 DR, DRE — 2001
AFTERMATH/INTERSCOPE DR. DRE
8 6 STILL [ RISE
INTERSCOPE ) 2PAC+OUTLAWZ
9 14 MILLENNIUM
JIVE BACKSTREET BOYS
10 13 DEVIL WITHOUT A CAUSE
| AVA/ATLANTIC/AG KID ROCK
1 2oy [T
MONUMENT/SONY (NASHVILLE) DIXIE CHICKS
N = EURCPOP
REPUBLIC/UNIVERSAL EIFFEL 65
13 | 16 | -BABY ONEMORETIME
JIVE BRITNEY SPEARS
14 | 11 | SGNIACANTOTHER
FLIP/INTERSCOPE LIMP BiZKIT
S&M
15 17 ELEKTRA/EEG METALLICA
16 12 ENIMA OF THE STATE
MCA BLINK-182
17 9 RAINBOW
COLUMBIA/CRG MARIAH CAREY
18 - COME ON OVER
COLUMBIA/CRG SHANIAH TWAIN
10 | — | UNLEASH THE DRAGON
DRAGON/DEF SOUL/IDIMG SISQ0O
20| 15 BORN AGAIN .
BAD BOY/ARISTA THE NOTORIOUS B.1.G.

Records with greatest sales and/or airplay gains. © 1999, BilboardBPI Communications.

Eurochart A/Z Indexes

Hot 100 singles

A Little Bit Of Luck 55  Le Petit Bonhomme En Mousse 96
Adagio 30 Les Enfants De L'An 2000 18
Adelante 37 Lift Me Up 9%,
Adler Sollen Fliegen 82 Mambo No. 5 8
All I Really Want 54 Mamma Mia 57
Aller Plus Haut 38 Man!I Feel Like A Woman 42
Anthem #2 51 Maschen-Draht-Zaun 6
Back In My Life 16 Move Your Body il
Barber’s Adagio For Strings 39 Mr. Hankey The Christmas Poo 58
Better Off Alone 52 Nastradamus 85
Big Boys Don’t Cry/Rockin’ Robin 92  No Blaggada 90
Binnen 74 Northern Star 60
Blue ’ 22 Nothing Else Matters 28
Born To Make You Happy 3 Parce Que C'Est Toi 26
Boys 64 Re-Rewind The Crowd Say Bo Selecta 11
Bug-A-Boo 78 Rhythm Divine 14
Can We Talk About It 71 Salome 77
Cognoscenti vs. Intelligentsia 56 Sang Pour Sang 79
Dear Lie 62 Satisfy You 21
Doekoe 81  Say Youll Be Mine/Better The Devil You 19
Dragan & Alder Weihnachtsmedley 66 Sex Bomb 86
Drop It 68  She’s The One/lt’s Only Us 29
Every Day I Love You 45 So Bist Du 31
Everybody 72 Steal My Sunshine 47
Flying Without Wings 76  Still Believe 91
Freestyler 83 Strangers Like Me 73
Fuck The Millennium 40 Summer Son 49
Genie In A Bottle 20 SunIs Shining 59
Graceadelica 93  Super Trouper 98
Hazin’ & Phazin’ 84 Ta Mere Elle Va Jumper 100
Heartbreaker 27  Tell Me Why 41
Horny Horns 89 That's The Way It Is 4
I Have A Dream/Seasons In The Sun 7 The Bad Touch 23
I Knew I Loved Youu 80 The Final Countdown 2000 53
I Learned From The Best 44  The Millennium Prayer 32
I Need To Know 75 The World Is Not Enough 43
1 Tryy 33 Titelgesicht 69
If I Could Turn Back The Hands Of Time 2  Turn Your Lights Down Low 15
'Y A Trop De Gens Qui TAiment 34 Two In A Million/You're My Number One 13
Imagine 35 Under Pressure ‘99 95
Immer Wieder 24  Vater Unser 65
Irgendwie, Irgendwo, Irgendwann 10 Waiting For Tonight 17
It's Not Right But It's OK 94 Weinst Du 70
It’s Only Rock’N'Roll 88 What A Girl Wants 46
Join Me 61 When The Heartache Is Over 87
Jolie Mome 99  Where I'm Headed 50
Keep On Movin’ 25  Why Does My Heart Fee] SoBad 12
King Of My Castle 67 Will2K 36
Kiss (When The Sun Don’t Shine} 5  You Drive Me Crazy 9
L'Ombre Et La Lumiere 63  You Only Tell Me You Love Me 48

Top 100 albums

Die Arzte 99  Tom Jones 21
883 55 RKelly 69
A* Teens 63 Kent 60
Abba 30 Korn 77
Abba 35 Jennifer Lopez 42
Bryan Adams 13 Helmut Lotti 83
Christina Aguilera 91  Bob Marley 81
Tina Arena 40 Lene Marlin 46
Backstreet Boys 70  Ricky Martin 65
Claudio Baglioni 38 Metallica 3
Beastie Boys 59  George Michael 6
Bloodhound Gang 32 George Michael 89
Andrea Bocelli 61  Luis Miguel 97
Andrea Boeelli 10 Miliki 54
Boney M 73 Mina 82
Marco Borsato 75 Moby 68
Miguel Bosé 76  Alanis Morissette 14
Boyzone 29  Pascal Obispo 74
Patrick Bruel 51  The Offspring 82
Francis Cabrel 72 Mike Oldfield 98
Mariah Carey 37 Roy Orbison 86
Adriano Celentano 26 Queen 9
Manu Chae 85 Red Hot Chili Peppers' 18
Tracy Chapman 93  André Rieu 88
Cher 2 Andre Rieu 16
Charlotte Church 100 SClub 7 27
Eric Clapton 28  Joaquin Sabina 66
Joe Cocker 78 Santana 19
Ry Cooder 41 Savage Garden 49
The Corrs 5  Schliimpfe 96
The Corrs 64 Vonda Shepard 52
Destiny’s Child 84 Vonda Shepard 90
Di Leva 94  Will Smith 53
Celine Dion 1  Alain Souchon 31
Dr. Dre 58 Soundtrack - Tarzan 17
Echt 56 Britney Spears 7
Eiffel 65 48  Steps 50
Les Enfoirés 34  Stereophonics 45
Eurythmics 39 Cat Stevens 57
Lara Fabian 44 Sting 43
Five 20 Texas 24
Genesis 67 TLC 87
Macy Gray 15  Die Toten Hosen 22
Guns N’ Roses 62 Travis 12
Johnny Hallyday 23 Tina Turner 33
Hevia 36 Shania Twain 4
Polo Hofer & Die Schmetterband 95  Various Artists 71
Whitney Houston 25  Westlife il
Enrique Iglesias 8 Barry White 79
Jamiroquai 80 Robbie Williams 47
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| —DANCE

The weekly dance chart comment by Harald Roth ; . j - = =
4 y e e e (FHETLE Clubplay & Dance Sales Combined - Issue 4/2000 Sepmn el LAt T
’ i i MOVE YOUR BODY *** NO.1 *** [4th week Skoob 1
It? SFteme tighter at §he fug .Of the charts, and 1 1 7 Eiffel 65 : CP(azlA,); UK.D.S.Dk.N.Fi.l Au.F.Cz Pol. / §(18%): F.Cz.Pol.l. - o Italy
Alice might soon send Eiffel 65 into wonderland. ] BACK IN MY LIFE Violent] 2
Eiffel 65's Move Your Body (Skooby/Bliss Co.) 2|2 3 Alice Deejay CP(76%): D.H.S.Dk.N.Fi.Au.E Hun. / S(24%): UK.D.F.Poll.-138| H
MY FEELING Noise Traxx/P..LA.S.| 1
holds at number one on the chart for the fourth 3 | 3 10| |Juniordack CP(76%): D.S.Dk.N.Fi.Au.F.Pol.Hun. / S(24%): D.B.F.Pol. - 132 | B
straight week, nearly echoing their run at number 4 49 TONITE . Multiply| 4
one with Blue, but the trio of singer/composer ;hEa;i &B%m'GIIB _ CP(80%): Uk.D.S.Dk.N.Fi.Au.B.Pol.E. / Sp(io%)e?;;otl‘j;fn U.5K.
Jeffrey Jay, keyboard player Maurizio Lobina and 5 | 6 | 6 | Tom ones Vs Mousse T. ) CP(76%): D.S.Dk.N.Fil. /S(24’-‘5:pD.B.F.PoI. - 125 | U.KJ/D
DJ Gabry Ponte, are getting strong competition 6| 7|6 RAINBOW COUNTRY _ HY{PHOtiC/CNb Tools| 4
3 T o Bob Marley Vs. Funkstar Deluxe CP(87%): Uk.D.H.S.Dk.N.Fi.Au.F.B.Pol.Hun. / §(13%): D.F. - 128 |Jam/D
from second-placed Alice Deejay with Back In My ADELANTE It| 5
Life (Violent). 7/5]9 %aéh! AL WEBABY CP(94%): Uk.S.Dk.N.Fi.l Au.F.B.C2.Pol.E.Hun. / S(6%): goz. -136| D
5 g g Q N* LM Vicious e 8
If this trend continues, Alice Deejay could 8 | 9 | 14 || Matison Avene CP(73%): D.5.Dk N.FiPol.Hun. | S(579%): UeDP 12| A
possibly take the top slot after being denied 9 10| 9 |& \l/(lssb(WHEN THE SUN DONT SHINE) o tidiactTL b ST G e FCBreakin‘ g
number one crown with Better Off Alone a few Sngabofs 84%): S.Dk.N.Fi.Au.F.Cz E. / S(16%): F.Cz.Pol. - 140
ANOTHER WAY / AVENUE Vandit Records | 2
montbs back by Bob Marley Vs. Funkstar's Sun Is 10| 8 |16 Paul Van Dyk CP(85%): D.H.N.I.Au.Cz.Pol.E.Hun. /S(Ps%): D.Cz.-136| D
Shining (Hypnotic/Club Tools). This week, Back In 11118 | 10 % &.HHAT SOUND o /Sstrictly Rhythm| 11
My Life is already leader in the sales section of the ichaeliMood P(E5%): Uk.D.S.N.Pol. / S(35%): Uk.D. - 126 | USA
chart Outperforming Eiffel 65, while the latter 1 2 11 1 5 ﬁgg’l&,&pNICATION (SOMEBODY ANSWER THE PHONE) CP(79%): Uk.I.F.E.Hun. / S(21%): Uk_B_¥3R7 |?a(|)y
continue their to lead in the club play section. 13| 14 | 13 |+|IN AND OUT OF MY LIFE Defected | 11
. 5 ATFC presents Onephatdeeva CP(66%): D.H.Au. / S(34%): D.H.F. - 128 | U.K.
After the holiday hiatus, movement has ALL | REALLY WANT EXE Records | 12
returned to the European Dance Traxx. This 1412 | 16 Kim Lukas : CP(73%): Dk.AU.F.Cz. / 5(27%): F.C2.Pol. - 128 | UK.
week’s chart shows 10 new entries into Top 100, 15 13|12 anAn.lf!rIToGpe'z:OR JERISEAT CP(69%): D.S.Dk.Fi.Cz.‘lNS(()S?‘,o():%g;.u cl.l!?Zet Puer.
double last week’s tally, but stiu well unde_:r the 16 | 26 | 43 || BETTER OFF ALONE . Violent| 2
weekly average of 17 entries. This week’s highest %J RJEFXG“'/‘I g\"ce DAL GR(GA%); DK-FLSA‘*F- / SSG‘;/;): B‘f-F;'_m 1H7
T4 on e DIVIS)
new entry falls two positions short from the Top 40. 1174|177 1 SR s e 7 ) CP(sen) b.] lassey: DB - 58| D
It's Alex Christensen’s project U96, with a renewed 18 | 16 | 18 HORNY HORNS - v 2-P|a¥ 16
version of 1991’s Polydor-released classic Das Boot, ';‘i;;t T.?ase SR(7e): kS Tk EHuR/ S(35 /;:)t'euskh; 3e 1H9
now re-titled Das Boot 2001. It is currently 19| 24 | 5 || {icrio's Dupwork feat. Darryl Pandy ) ] CP(80%): F.B. / 5{20%): B.F. - 127 | ltaly
available on Universal label Urban. Already a 20| 15 | 11 'T:TEE%(THE SAME T e FT_"1“2§ J;T’L
debutee on last week’s Belgian club chart, Das Boot = — S
. g : WELCOME TO THE DANC Antler-Subwa 21
2001 also premiered on this week’s dance chart in 21,23 | 4 Des Mitchell ] ) CPhUkSN - 18| ‘B
. 22136 | 6 |*ammgia el
However, the biggest gain on the sales part of 23119 7 YOU'RE THE REASON = - : Sirictly Rhythm | 19
the chart is Australia’s Madison Avenue with Don’t V'\(’E";m( ”;;C:*T 65 CP(83%): D.Dk.I.Au.Hun. / S(4 %):C?: - 126 | USA
Call Me Baby (Vicious GI:OOVGS/ Sony Music), Whi‘}h 24 |25 | 15 Zombie Nation ) — CP(75%): Au.B. / 5(25%): B.Poll.g-?!g 102
moves up to number eight. Already charted in 2521 | 14 gMUCHO MAMBO) SWAY , Wonderboy| 7
France, it debuted on the German Top 30 Sales JT&UAR CP(65%): D.S.DkS.FOLII.—:unt; :r(?(fe/e)l.i) ?\}li's-ifrg: Uzg
chart and has also re-entered the UK 12" dance 26 | 52 | 3 |%|Yaguar . CP(64%): D. / 5(36%): D.- 139 | D
singles sales chart. It is also getting increasing 27 |30 | 19 goltl;';\lllal?eys \7!"}"“'$'k§ar Deluxe CP(77%): DK.Fi FCZEHuEly/%?Z?SE/i‘):'/E(I:g.?’J 9?%3 Janl/D
airplay, so expect this title to continue to rise. 28 31| 2 PITCHIN' (IN EVERY DIRECTION) Incentive| 28
Further down the list, Belgian company Byte Hi-Gate = . CP: Uk. | UK.
enjoys one of its biggest successes of the last 29 | 34 | 27 || SET om0 CP(70%): Dk.Fi.F.Cz.Hun. / S(30%): rozmm oy | Ui
months with Starfighter’s Apache. Currently, the 30/ 29 [ 10 RISE Yoshitoshi| 29
nearly one year-old track is having a good run on f‘é’g_?":dgml_ GE: U“E ANREOHE BT
two. of.the pgnjEurppean dancg ghart’s biggest 31|43 | 15 |%| | oubega CP(72%): F.Cz. / S(28%): F.Cz.gglt.lsﬁg: ¥
territories, Britain (licensed to Ministry Of Sound 3232 27 % TELL ME WHY BXR| 12
there) and Germany (licensed to EastWest's Fuel). zézws;gaa'n(azaqy BOY SEESREE S(zsp%g;rbczﬁ;::ﬁé “asly
As a result, it moves up to 22 from 36. 33|27 |15 Pet Shop Boys CP(87%): S.DK.Fi.C2.E. / S(13%): PO | Uk,
NOBODY'S CHANT iT| 34
34 57 4 o House Negro feat. DJ Melvin _ - - CP(63%): H.B. / S(37%): H.B. - 1!35 H
35|28 | 18 IBJIESTII';llﬁ-\TION SUNSHINE ) —— I?J(!t:raEvHagania g
THIS WEEK’S MOVERS e - -SDKNFLEHun. 143
36|22 4 THE CHASE Caus-N*-f-ct (LOQICg 22
TITLE ARTIST Giorgio Moroder CP(77%): Uk.D. / §{23%): D. - 13 Italy
DAS BOOT 2001 96 3738 | 3 e e Incentive | 3¢
oey egro teat. aka Boom N L K.
2 DUBSIAR JAM. Control 38 | 41 6 | BARBER'S ADAGIO FOR STRINGS WEA | 38
3 VISIT ME DJ Antoine William Orbit . CP(23%): UK.N. / §(77%): Uk.HB. - 135| UK.
4 DON'TCALL ME BABY Madison Avenue  Vicious Grooves 3939 8 THE BAD TOUCH ) i Geffen| 32
5 PHANTOM FORCE Digital & Spirit Phantom Audio Bloodhound Gang _ CP(88%): S.Fi.Au.Cz. / S(12%): Cz.Pol. - 122 | USA
6  THATSOUND Michael Moog Strictly Rhythm 40| 40| 2 \9555%55 PROMO E.P. Defgg_tgg Lj‘_g
7 WHERE ’;EE you? Poffenrdorfv o GOA”Q Go Peak=peak posifion + CO = arfist s country of origin « CP(%): countries/S(%): countries describes the ClubPlay vs Sales ratio of charted countries » Bold type
8 BUDDY X DreemllcemySieTel U Liberty country lefters = chart entry « BPM = beats per minute (if known) x indicates a point increase of 100% or more; % indicates an increase in points
9 INTO ANOTHER Talla 2XLC Call Moguai Tetsuo ; ;
1 AMUS Ph l Strictly Rhvih © Copyright 2000 by M.L.S., all rights reserved.
0 TH MU IC Unk|e SOU B nc y w i The Dance Traxx is based on the infnrnfmﬁnn from the flnl'lwing clubplay (CP) and specialist dance sales (8} sources. L*K::Un?wd Kingdom: Music Week Club Chart (CP) CIN Dance Singles (8); Au=Austria- Deejay Top 4ty ((ﬂ?); D=Germany: DDC
Movers ore fifles which show fhe greatest gains in poinfs during the week. Dt Daca Pk B S Dt mgece el Tom 30 CF Sl D0 e e g e e st Yoo e Corhlme o i (CP,Cane it M
den/N: tang: DeeJay Promotions Swedish, Norwegian, Finnish Dance Chast (all CP); Dk=Denmark: M&I Service dancechart.dk {CP); Pol=Paland: “Fap 30 Dance Chart {(CP), DJ Promotion/DMC DJ Top 50 (S).
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layers

Each week, M&M brings you the latest airplay additions
from market leaders and taste-makers at radio across

Europe—the Power Players

(figures in brackets are the predicted number of plays for the current week)

pick of
he week

R.EM.

The Great Beyond
(Warner Bros.)

"Any song containing
the lyrics 'I'm pushing an
elephant up the stairs’
deserves to be played
on FM 104! It's a classic
track which will stay with
us for a long time.”

Dave Kelly
Music director & deputy programme edifor
FM 104/Ireland

Germany: Radio FFH

T e ——

Formar. CHR

SErvICE AREA: Hessen

Pravuist Meenne: Wednesday PM
Grour/owner: Independent

Playlist Additions

Pet Shop Boys/Drunk (n/a)
Pur/Adler Sollen Fliegen (n/a)
A*Teens/Super Trouper (n/a)

The Corrs/Radio (n/a)

Chris De Burgh/A Woman’s Heart

Macy Gray/I Try (n/a)
Westlife/I Have A Dream (n/a)

Norway: NRK P3

Formar: CHR
SERVICE AREA: National
Pavust Meenive: Tuesday AM

Grour/owner: Public Broadcaster
www.nrk.no/p3

Playlist Additions

Head of music
Monica Roland/Fly On Your Wall (15)
Oasis/Go Let It Out (15)

Blink 182/All The Small Things (15)
M. Organ/Miss Parker (15)

Manic Street Preachers/

The Masses Against The Classes (8-10)
Unni Wilhelmsen/St. Cecilia (8-10)
Pharoahe Monch/Simon Says (8-10)

Italy: Radio Dimensione Suono

Formar: CHR
SERVICE AREA: National

PravList MEETING: Varies
Grouor/ownNgr: Radio Dimen-
sione Suono

Playlist Additions

Kelis/Caught Out There (28)
QOasis/Go Let It Out (28)
Lucio Dalla/La’ (28)

FOrMAT: Dance

SerVICE AREA: L.ondon

PLavust Meenine: Thursday PM
Grour/owner: Fmap Radio
www.kiss100.com

Playlist Additions

Andy Roberts
Programme director

Artful Dodger/Movin’ Too Fast (n/a)
Kelis/Caught Out There (n/a)

Byron Stingily/That’s The Way O
The Tamperer feat. Maya/ K I Ye=snmef
Hammer To The Heart (1/a)

UK: BBC Radio 1

Formar. CHR

Service ARea: National
Pravust Meenne: Thursday 11:30
Grour/owner: Public broad-

caster
www.bbe.co.uk/radiol

Playlist Additions Jeff Sm.ith

All Saints/Pure Shores (n/a)

Artful Dodger/Movin’ Too Fast (n/a)

Raissa/How Long Do I Get (n/a)

Air/Playground Love (1/a)

Hepburn/Deep Deep Down (n/a)

Jamelia feat. Beenie Man/Money (n/a)
Meeker/Save Me (n/a)

Muse/Sunburn (n/a)

Ninety-9/Willow (n/a)

The Tamperer feat. Maya/Hammer In The Heart
(n/a)

Shania Twain/Don’t Be Stupid (You Know I Love

You (n/a) 97-99 BIEAE RADIO 1

UK & Eire: Atlantic 252

Formar: CHR
Service AREA: National

Piavust Meenne: Monday 10.30
Grour/owner: CLT-UFA
www.atlantic252.com

Playlist Additions
Programme director

Shania Twain/Don’t Be Stupid (You Know I Love

You) (30-35)

Aurora/Hear You Calling (20-25)

The Tamperer feat. Maya/Hammer To The Heart

(20-25)

Kelis/Caught Out There (20-25)

Notorious B.I.G./Notorious BIG (20-25)

Scanty Sandwich/Because Of

You (20-25) atilantic
Space Brothers/Shine 2000
(20-25) 8] g,,gsw.,g

Sweden: SR P5 Radio Stockhoim

Formar: CHR/AC

Service AReA: Stockholm
Pravuist Meenng: Thursday 11:00
Group/owner: Public Broadeaster
www.sr.se/stockholm

Playlist Additions Robert Sehiberg
Music director

Orup/Unga Hjarta (10-15)

Sweet Chariot’s/Cry No More Tears (10-15)
Tina Turner/Whatever You Need (10-15)
Juice/Not In Love (10-15)

dJill Johnson/Secrets In My Life (5-8)
Junior Jack/My Feeling (5-8)

Len/Steal My Sunshine (5-8)

Macy Gray/Still (5-8)

Oasis/Go Let It Out (5-8)

Martina McBride/I Love You (3-5)

R P5 Radio Stockholm
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UK: Galaxy Network
| \I >,

Gordon Crawford
Head of music

Formar: Dance

Service AREA: Yorkshire, North East '
England, Severn Estuary, Manchester

Praviist MeeninG: Wednesday AM
Grour/owner: Chrysalis Radio
www.galaxyfm.co.uk

Playlist Additions

Five/Keep On Movin' (n/a)
Shania Twain/Don’t Be Stupid (You Know I Love You)
{n/a)

All Saints/Pure Shores (n/a)
Kelis/Caught Out There (n/a)
Fierce/Sweet Love (n/a)
Sash!/Adelante (n/a)

Galaxy

Germany: BR Bayern 3

FormAaT: Rock
SErvICE AREA; Bavaria

Piavuist Meening: Wednesday 11:00
Grour/OWNER: Public Broadcaster :
www.br-online.de/bayern3 ‘

J
L
A

Waiter Schmich
Music director

Playlist Additions

Gabrielle/Rise (7-10)

Phil Collins/Son Of Man (7-10)

Simply Red/Your Eyes (7-10)

Qasis/Go Let It Out (7-10)

Him/Join Me (7-10)

Herbert Grénemeyer/Da Da Da 4 R
(7-10)

France: Fun Radio

FormAT: Dance

ServiCE AREA: National
PLavLisT MEETING: varies
Grourp/owner: CLT-UFA
www.funradio.fr

8l

Christian Lefebvre
Head of music

Christina Aguilera/What A Girl Wants (7-10)
Bob Marley vs. Funkstar De Luxe/Rainbow

Country (7-10)

Playlist Additions

U.K: 95.8 Capital FM

Formar: CHR

Service AREA: London

Praviist MEeeTinG: Varies =
Grour/owner: Capital Radio '.
www.capitalfm.com = o

Playlist Additions Richard Park

Group programme direcior

N n’G/Kallaghan/Right Before My Eyes (30-40)
Sisqo/Got To Get It (30-40)

Missy Elliott/Hot Boyz (30-40)

All Saints/Pure Shores (30-40)
Qasis/Go Let It Out (30-40) ¢
Baby Bumps/I Got This Feeling (30-40) :
Angie Stone/Life Story (30-40) @ ‘
Big Ron/Let The Freak (30-40) CAPITAL
FM

=

UK: Virgin Radio

Formar: Rock
SERVICE AREA: National
Praviist MeetinG: Wednesday 10:00

Grour/owNer: Ginger Media
Group
www.virginradio.com

Playlist Additions

Henry Owens
Pragramme director

Simply Red/Your Eyes (n/a)
David Bowie/Survive (n/a)
Oasis/Go Let It Out (n/a)

V o

RADIO

Germany: WDR Eins Live

RoUP/OWNER: Public broadcaster
rww.einslive.de

Playlist Additions

Jochen Rausch
Music director

Die Toten Hosen/Unsterblich (7)

Giorgio Moroder vs. Jam & Spoon/The Chase (7)
Alice Deejay/Back In My Life (7)

DJ Thomilla feat. Afrob/Get Up (7)

Macy Gray/1 Try (7)

Kelis/Caught Out There (7)

Sisqo/Got To Get It (7) l v:
Anna Loos/My Truth (7) Radio Eins Live

Denmark: DR P3

PraviisT Meering: Wednesday AM
rour/OWNER: Public Broad-

Morten Rindholt
Music controller

Playlist Additions

VMlint Royale/Don’t Falter (29)
Ashley Ballard/It Was You (7-8)
Jean-Michel Jarre/C’Est La Vie (3-4)
VMew/Am I Wry? (3-4)
Sauce/Colour Blend (3-4)
Peshay/Truly (2-3)

Missy Elliott/Hot Boyz (2-3)
Boss Hog/Whiteout (2-3)
Bush/Letting The Cables Sleep
2-3)

Spain: Los 40 Principales

Jaime Baro

Music manager

' Playlist Additions

Joaquin Sabina/Cerrado Por Derribo (n/a)
Simply Red/Thank You (n/a)

Velon Diesel/Quiero Un Camion (n/a)
Crowded House/You Can Touch (n/a)
Ruido Pegajoso/Cara Oculta (n/a)

Lynda/No Quiero Verte (n/a) P

5 A
A -}
D -

E

N

A

P

RINCIPALES

Norway: Radio 102

Formar: Hot AC

Service AreA: Haugesund
Paviist MeeninG: Wednesday 10:30
Groupr/owNER: Independent

Playlist Additions
Head of music
Britney Spears/Born To Make You Happy (10-12)

Christina Aguilera/What A Girl Wants (10-12)
De Lillos/N4 Vil Vi Til Sverige (10-12)

Jonas Fjeld/Sundown (10-12)

Madison Avenue/Don’t Call Me Baby (10-12)
Mike & The Mechanics/All The Light I Need
(10-12)

Shelby Lynne/Your Lies (10-12)
Travis/Turn (10-12)

Tre Vise Menn/Sang Til Her-
borg (10-12)

==
I RADIO2

Ireland: FM 104

Formar: Hot AC
ServICE AREA: Dublin City and County
Pravust MeeninG: thursday/friday

Grour/owner: Independent
www.fm104.ie

Dave Kelly
Music director & deputy
programme editor

Playlist Additions

Andreas Johnson/Glorious (n/a)
Eurythmics/Seventeen Again (n/a)
Progress presents The Boy Wunda/Everybody
(n/a)

R.E.M./The Great Beyond (n/a)
Qasis/Go Let It Out (n/a) i

France: Skyrock

Formar: CHR/Urban
ServiCE AREA. National
Praviist Meening: No meeting

Grour/owNer: Orbus
www.skyrock.com

Laurent Bouneau
GM/Programme director

Playlist Additions

Big Red/Aux Armes Etc... (/a)

Formar: AC

ServICE AREA: National

Pravust MeeninG: Wednesday AM
Groupr/owNer: Clear Channel
www.radio2.dk

~ Jan Brodde
Head of music

Playlist Additions

Backstreet Boys/Show Me The Meaning Of
Being Lonely (10-16)
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Most added Mre

week 0472000

Oasis Go Let it Out
(Big Brother) 23

Kelis Caught Out There
(Virgin) 13

Backstreet BoysShow Me The Meaning...
(Jive) 12

Christina Aguilera  What A Girl Wanfts
(RCA) 9

All Saints Pure Shores
(London) 9

Britney Spears Born To Make You Happy

Shania Twain
Simply Red

' Aqua
Alice Deejay

Macy Gray

Station Reports include all new additions to the playlist. Some reports will also include “Power
Play” songs, which receive special emphasis during the week. All Power Play songs are printed,
whether they are reported for the first time or not. Some lists include featured new albums, as indi-
cated by the abbreviation "AL.* Within each country, stations are grouped by ranking and listed
diphabetically. Rankings include: platinum (P), Gold (G), Silver (5) and Bronze (B). All playlists must

(Jive/Zomba/EMD) 8

Don't Be Stupid
(Mercury) 8
Your Eyes

(East West) 7
Cartoon Heroes
(Universal) 6
Back In My Life
(Violent/Jive) 6
[ Try

(Epic) &

be received by Monday at 13.00 h. CET.

Most Added are those songs which received
the highest number of playlist additions during
the week. In the case of a tie, songs are listed
alphabetically by artist.

Urban
Frank Nordmann - Programme Director
Playlist Additions:

Mellowbag & Freundeskreis. Tabula Rass

Puff Daddy- Best Friend

Marc Nelson- 15 Minutes

UNITED KINGDOM

KEY 103Manchester P

CHR

Dave Shearer - Programme Director
Playlist Additions:

Kamasutra- Where Is the Love
Christina Aguilera: What A Girl Wants
Britney Spears- Bar To Make You Happy
Nu Gencration- In Your Arms
Brand New Heavies- Apparently Nothing

104.6 RTL BERLIN/Berlin G

GERMANY - 4
ANTENNE BAYERN/Munich P Holger Lachmann - Head Of Music
CHR Power Rotation Add:

Christins Aguilers: What A Girl Wants

Hermes House Band- Can't Take My Eves
Playlist Additions:

Macy Gray- 1 Try

Stephan Offierowski - Programme Director
Playlist Additions:
Moby- Why Does My Heart Feel So Bad
Tom Jones & Mousse T.- Sex Bomb

Backstreet Boys- Show Me The Meaning

NDR 2Hamburg P
CHR
Jorg Bolimann- Programme Director

Marc Anthony- | Need To Know
Alice Deejay- Back In My Life
Paul Van Dyk- Another Way/Avenue

HUNDERT &/Berlin G

Playlist Additions: i p
Prezioso feat. Marvin- Tell Me Why | Rainer Gruhn - Music Dir
Playlist Additions:

Shaft- Mucho Mambo

Enrique Iglesias- Rhythm Divine
Him- Join Me

Salt 'N" Pepa- The Brick Track
Audrey Hannah- It's December

& Steroe Deluxe- Ja Ja Deine Mudder
Echt- Weinst Du

Shawn Mullins- What Is Life
Bloodhound Gang- The Bad Touch
The Corrs- Radio

Erkan Aki- Here's To The Heroes
Christian Wunderlich- Real Good Moments

N-JOY RADIO/Hamburg G

CHR

RADIO RPR ULudwigshafen P

o Thorsten Engel - Programme Director:

Playlist Additions:
Texas- When We Are Together
Travis- Why Does It Always Rain On Me
N Sync & Gloris Estefan- Music 0f My Heart
Roxette- Salvation
Echt- Weinst Du

Playlist Additions:

Wamdue Project- You're The Reason
Lenny Kravitz- Black Velveteen
Garbage- The World Is Not Enough
Alice Deejay- Back In My Life
Roxette- Salvation

Beastie Boys- Alive
Underworld- Bruce Lee
Michael Moog- That Sound

6 Sterne Deluze-Ja Ja Deine Muider
Everlast- So Lang

SWR 3/Baden-Baden/Stuttgart 7
CHR

Gerold Hug - Programme Director
Playlist Additions:

Destiny’s Child- Bug-A-Boo
Cuban Boys: Cognoscenti vs. Inteligentsia
Runrig- This I5 Not A Love Song

Faith Evans- Lately |
Simply Red: Your Eyes

ORB/FRITZPotsdam G

Bloodbound Gang: The Ballad Of Chasey

Alternative

Bernd Albrecht, Frank Menzel,
Playhist Additions:
Alice Deejay- Back In My Life
Sash! Adelante
Phats & Small- Tonite
Die Toten Hosen- Unsterblich
Oasis- Go Let Tt Out
Sabrina Setlur- Letzte Bitte
Thomas D.- Liefdesbrief

RADIO 7Ulm G
CHR
Walter Notz - Head Of Music
Playlist Additions:
Prezioso- Tell Me Why
Andreas Johnson- Glorious

Travis- Why Does It Always Rain On Me

Macy Gray- 1 Try
Destiny's Child- Bug-A-Boo
Him- Join Me

Eurythmics- Seventeen Again
Roxette- Salvation

Tom Jones & Mousse T.- Sex Bomb
Backstreet Boya- Show Me The Meaning
Fun Lovia' Criminals- Coukint Get I Right
Ace Of Base- Love In Degember

RADIO ENERGY/Munich G

CHR

Florian Probst - Music Dir

Power Rotation:
Eternal- What'tha Gonna Do
Jan Eissfeldt- Irgendwie, Frgendwo
Celine Dion- That's The Way It Is
L. HillB. Marley- Turn Your Lights
Eiffel 65- Move Your Body
Britney Spears- Born To Make You Happy

Playlist Additions:

Prezioso feat. Marvin- Tell Me Why
Him- Join Me
Backstreet Bays- Show Me The Meaning

William Orbit- Barber's Adagio For Strings
Die Toten Hosen- Unterblich

RADIO FFN/Hannover G
CHR
Rainer M. Cabanis - Prog Dir
Playlist Additions:
Macy Gray- [ Try
Christina Aguilera- What A Girl Wents
Pet Shop Boys- Drunk
Simply Red- Your Eyes

RADIO SAW/Magdeburg G
CHR
Mario Liese - Programme Director
Power Rotation Add:
Echt- Weinst Du
Playlist Additions:
Metallica- Nothing Else Matters
A* Teens- Super Trouper
TLC- Dear Lie

RSH/Kiel G

CHR

Meike Ziegert - Head Of Music

Power Rotation:
Roxette- Salvation

Power Rotation Add:
Texas- When We Are Together
Phil Collins- Strangers Like Me
Audrey Hannah- It’s December
Britney Spears. Born Ta Make You Hsppy

Playlist Additions:
Whitney Houston- 1 Learned From
Rohbie Williams- She’s The One
Christina Aguilera- What A Girl Wants
Echt- Weinst Du

Fierce- Sweet Love

Scanty Sandwich- Because Of You
Adam Rickett- Best Thing

All Saints- Pure Shores

Dasis- Go Let It Qut

Mint Royale- Don't Falter
Hegburn- Deep Deep Down

CHOICE FM/London G
Urban
Ivor Etienne - Programme Controller
Playlist Additions:
Prince- The Greatest Romance Ever Sold
Kelis- Caught Out There
Fierce- Sweet Lave
2Pac- Baby Don't Cry
Faith Evans- Love Is Blind
Jamelia feat. Beenie Man- Money

Jay-Z- Anything

CLYDE | FM/Glasgow G

CHR

Ross Macfadgen - Head Of Music

Playlist Additions:
Len- Steal My Sunshine
Andreas Johnson- Glorious
Michael Moog- That Sound
Progreas- Everybody
William Orbit- Barber's Adagio For Strings
James- We're Going To Miss You
Britaey Spears. Born To Make You Hagpy
Pet Shop Boys- Drunk
Bob Marley- Rainbow Country
Oasis- Go Let It Out
Manic St Pr- Masses Against the Clastes
Mint Rayale- Don't Falter
Lightning Seeds: Sweetes! Soul Seasation

COOL FM/Belfast G
CHR
John Paul Ballantine - Head Of Music
Playlist Additions:
Wannadies- Yeah
Donell Jones- U Know What's Up
Sting- Desert Hose
Britney Spears. Born To Make You Happy
Tina- Whatever You Need
Adam Rickett- Best Thing
Oasis- Go Let It Out

Mint Royale- Don't Falter
Madasun- Don't You Worry
Dara- Prayer

DOWNTOWN RADIO/Belfast G

Full service

John Resborough - Prog Dir

Playlist Additions:
Shania Twain- Don't Be Stupid
Britney Spears- Bern To Make You Happy
Pet Shop Boys- You Only Tell e You Lave ble
Gabrielle- Rise
Tina- Whatever You Need

ESSEX FM/Southend-On-Sea 8

CHR
Paul Chantler - Prog Dir

Playlist Additions:

Andreas Johnson- Glorious
Eiffel 65. Move Your Body
Pet Shop Bays- Drunk
Oasis- Go Let It Out

ORCHARD FM/Taunton B
CHR
Bob McCreadie - Programme Controller
Playlist Additions:
Savage Garden- I Knew I Loved You

Leann Rimes- Crazy
Vitamin C- Graduation

Lyte Funkie Ones- Girl On TV
Westlife- Seasons In The St
Justin- Let It Be Me

Simply Red- Your Eyes

JAM FM/Berlin §

Gabrielle- Rise
Brit Pack- Set Me Free

XFM 104.9London B
Alternative

Andrew Phillips - Programme Controller
Playlist Additions:

Groove Armada- If Everyhody Looked
Goo Goo Dolls- Black Balloon
Coda- Bleed Together

Smash Mouth- Then The Moning Comes
Rinogérose- La Guntanst House Orgarisation
Filter- Take A Picture
Kraftwerk- Expo 2000

A

Mang Chao- Mama Call

Andreas Johnson- Glorions
Zebda- Ouallardime

Smashing Pumpkins- The Everlasting Gaze
Louise Attaque- Tu Dit Rien

Cox- Refaire Le Monde

Yaek Dol Do ‘|

M- Onde Sensuelle

LAY

Pedro Tojul - Head Of Music
Playtist Additions:
Lene Marfin: Unforgivable Sinner
Thunderbugs- Friends Forever
Putf Daddy- Best Friend
Beth Orton- Central Reservation
Christiny Aguilera: What A Girl Weats
Simply Red- Your Eyes
Lucia Moniz- Try Again

ITALY

Macaco- Gacho El Paleon
|
|

HOLLAND

ITALIA NETWORK:

Oasis- Go Let It Out.

Mint Royale- Don't Falter
Air- Playground Love
Muse- Sunburn

LOS CUARENTA/Bologna P
Dance
Michele Menegon - Prog Dir
Playlist Additions:

Michael Moog- That Sound

Ninety-8- Willow
Bush- Letting The Cables Sleep
Mohy- Natural Blues

Beta Band- To You Alone

Big Yoga Muffin. s That How Yo Get OFF
Chemical Brothers- Music Response
Day One- In Your Life
Delirious?- It's OK

Eels- Mr. E's Beautiful Blues

Ian Brown- Dolphins Were Monkeys
Kid Rock- Wasting Time
Lefifield- Rinos Prayer

My Life Story- Walk/Don’t Walk
Primal Scream- Exterminator
Seafood- Led By Bison

Smashing Pompkins. Stand Fnsde Your Love
Subcircus- 60 Second Love Affair

FRANCE

EUROQPE 2 NETWORK/Paris P

AC

Nicolas du Roy - Music Dir
Playlist Additions:

Lou Bega- 1 Got A Girl

Beck- Sexx Laws

Christina Aguilera- What A Girl Wants
Omar Chakil Tous Les Amants Du Mande

FRANCE INTER/Paris P
Full service

Bernard Chereze - Music Dir
Piaylist Additions:

Emiliana Torrini- Baby Blue
Louise Attague- Tu Dit Rien
David Manet. Je Me Suis Fait Avoir
Youssou N'Dour- My Hope ls In You
Geoffrey Oryems- Mara

NRJ NETWORK/Paris P

CHR

Max Guazzini - Dir
Playlist Additions:

Sixpence N'T R- There She Goes
Bloodhound Gang- The Bad Touch
Destiny’s Child- Bug-A-Bao
Alice Deejay- Back In My Life
Axelle Red- Parce Que C'Est Toi
Tina Arena- Les 3 Cloches

RTL/Paris P

Full Service

Alain Tibolla - Head Of Prog
Playlist Additions:

Texas- When We Are Together
David Bowie- Survive
Qasis- Go Let It Out

RTL 2/Paris P

AC

Christian Lefebvre - Programme Director
Playlist Additions:

Lene Marlin- Unforgivable Sinner
Tina Turner. When The Heartache Is Over
Héléne Segara- I1Y A Trop De Gens

OUI FM/Paris §
Alternative

Jean:|

Patrick Laurent - Head Of Music

Playlist Additions:

Sixpence N'T R- There She Goes
Soulwax- Too Many DJ's

Filter- Take A Picture

Oasis- Go Let It Out

Zeze Mago- Demsin Limpossible

RADIO FRANCE LE MOUV"

Superfunk- Lucky Star
Rollergirl- Love U More

Kimara Lowson- Stand Up
Tony Di Bart- Ill Take You There
M. Piu & M. Picatto- Arabian Pleasure

RADIO 105Milan P

Angelo De Robertis - Head Of Musie
Playlist Additions:

Lene Marlin- Where I'm Headed
Kevon Edmonds- 24/7

Donell Jones. U Know What's Up
Filter- Take A Picture

Backstreet Boys- Show Me The Hleaning
Steps- Say You'll Be Mine
Michael Moog- That Sound
Kelis- Caught Out There

Junior Jack- My Feeling

Britney Spears- Barn To Make You Happy
Bob Murley- Rainbaw Country
Ligabue- L'0dore Del Sesso
Nerio's Dubwark- Feel It
Notorious B.LG. Notorious BIG
Superfunk- Lucky Star

2Pac- Baby Don't Cry

Adam Rickett- Best Thing
Rollergirl- Love U More

Agqua- Cartoon Heroes

All Saints- Pure Shores.

Oasis- Go Let It Qut

Boss Bog- Whiteout

Kimara Lowson- Stand Up
Tony Di Bart. I'll Take You There
Wiseguy (rchestra- Mambo ltaliana
Free Love Sunshine- Free Love Sunshine
Almamegretta- Sempre
Samira- La Plage

Secret Sound B Side Of The Moon
Gaudi* Struggle

Litfiba- Electromarumba

Coco Lac- Do You Want My Love
Biba- Could've Been

Wisdome- Off The Wall
Bandera- Without You

Articolo 31- Senza Regole

Trish Murphy- Outside
Sonigue- It Feel So Good”

NPS KORT EN KLIJN/Hilversum P
CHR
‘Tom Blomberg - Dd/Producer
Playlist Additions:
Brian McKnight- Back At One
danice Robinson- Nething | Would Change
Artful Dodger- Re-Rewind
Kelis- Caught Out There
Methaods Of Mayhem- Get Naked

RADIO 2/Hilversum P
AC
Ron Stoeltie
Power Rotation:
Lane Marlin- Sitting Down Here
Mavericks- Here Comes My Baby
Playlist Additions:
Ruth dacott- Kruimeltje
Mariah Carey- Thank God | Found You
City To City- The Real World
Trockener Kecks: Niemand Thuis

RADIO 538/Hilversum 7
CHR
Erik de Zwart - Managing Director
Power Rotation:
Lene Marlin- Sitting Down Here
Power Rotation Add:
Planet Perfecto- Bullet In The Gun
Playlist Additions:
Backstreet Boys- Show Me The Meaning
William Orbit- Barber's Adagio For Strings
Noterious B.LG.- Notorious BIG
Volumiu!- Hoe Lang Heb Ik Te Leven?

SKY RADIO 100.7FM/Bussure P
AC
Vranz van Maaren-PD, Frans van
Dun-Music Dir
Playlist Additions:

Marco Borsate- Luid En Duldelijk

KINK FM/Hilversum B
Alternative
Jan Hoogesteijn - Station Manager
Power Rotation:
Smashing Pumpkins- The Everlasting Gaze
Playlist Additions: 5
Meshell Ndegeocello- Grace
Janice Robinson- Nothing | Would Change

Michae! Hutchence & Bono- Slide Away
Spookrijders- Lk Ben De Man
Moby- Natural Blues

RADIO DEEJAY NETWORK/
Milan P

CHR

Dario Usuelli - Head Of Musie
Playlist Additions:

Artful Dodger Re-Rewind
M:2M- Don't Say You Love Me
Kelis- Caught Out There

Fun Lovin’ Criminals- Couldn't Get It Right
Superfunk- Lucky Star

All Saints- Pure Shores

Oasis- Go Let It Out

Youssou N'Dour- My Hope Is In You

SPAIN

BELGIUM

RADIO 21/Brussels P
Alternative
Christine Goor - Head Of Music
Playlist Additions:
Kojak- You Can't Stop It
Shack- Natalie's Party
Muse- Muscle Museum
Robbie Williams- She's The One
M- Je Dis Aime
Rakim- When | B On Tha Mic
REM.- The Great Beyond
Kraftwerk- Expo 2000
Venus- Don't Say You Need Love
Ousis- Go Let It Out

Joe Strummer- Tony Adams

CADENA 100/Madrid P

CHR

Jurdi Casoiva - Director Of Programming
Power Rotation:

Celine Dion- That's The Way It Is

Playlist Additions:

Christina Aguilera- What A Girl Wants
Aqua- Cartoon Heroes

Oasis- Go Let It Out

Ariel Rot- Adios Mondo Ciel

Ben' Symphonic Orchesra: T st A Boy
Pinback. Crutch

VRT RADIO DONNA/Brussels P
AC

Jan van Hoorickx - Head Of Music
Power Rotation:

Aqua- Cartoon Heroes

Playlist Additions:

Solid Geld (Barthasters- { Wanna 1-2:1
Tina- Whatever You Need
ENN- Keep 1t Up

Toulouse B

Alternative

Mare Garcia - Head Of Programming
Playlist Additions:

PORTUGAL

RFM/Lisbon P
CHR

The Gurus- See Yéu As 1 Do

VRT STUDIO BRUSSEL/Brussels P
Alternative
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#

Jan Hautekiet - Produter
Playlist Additions:
Big Time Charlie- On The Run
Fum Lovir’ Criminals- Could't Get I Right
Smashing Pampkins- The Everiosting Gaze
Oasis- Go Let 1t Out
Live- Run To The Water

SWITZERLAND ‘

RADIO 105 NETWORK (CHY
Basel G
orm ‘
Grant Benson - Programme Direc-
tor
Playlist Additions:
Santana- Smooth
Bob Marley- Sun Is Shining
A* Teene- Super Trouper ‘
Boyzone- Every Day [ Love You
8isqo- Got To Get It
Schiller- Ruhe
Echt- Weinst Du
Aqua- Cartoon Heroes
Trinity- Into The Blue

RADIO 24/Zurich G

¢
Dani Richiger - Head Of Music
Power Rotation:

Robbie Williams- She's The One.

Celine Dion- That's The Way It Ts
Power Rotation Add:

Backstreet Boys. Show Me The Meaning
Playlist Additions:

Spice- Brick House

SWEDEN

SR P3/Stockholm P
CHR
Mats Grimberg - Producer
Playlist Additions:
dust D- Juligen
Robyn- My Only Reason
Emiliana Torrini- Baby Blue

RIX FM/Stockholm G
AC
Anders Svensson - Head Of Music
Power Rotation Add:
Orup- Unga Hijéirtan

HIT FM 942/Bromma S

Dance

Jocke Bring - Prog Dir

Playlist Additions:
Blacknuss- Don't Brezk My Heart
Antique- Mera Meti Mera
Jean-Michel Jarre- CEst La Vie
Tess- Justify My Love
Rednex- The Way [ Mate

POWER HIT RADIO/
Stockholm §
CHR
Nikiss Ehring - Prog & Head Of
Music
Power Rotation Add:

Aqua- Cartoon Heroes
Playlist Additions:

Phats & Small- Tonite

DENMARK

THE VOICE/Copenhagen P
CHR
Eik Frederiksen - Prog Dir
Power Rotation Add:
Jennifer Lopes- Feeling So Good
Playlist Additions:
Robyn- My Only Reason
Macy Gray- Why Didn' You Call Me
Kelis- Caught Out There
Eric Gadd- Eye Of The Spirit
All Saints- Pure Shores |
Oasis- Go Let It Out |
G-Bach- Gi' Mig Mer’
Sanne Salomonsen- Den Jeg Elsker
Will Smith- Freakir’ It

RADIO 2Copenhagen G

CHR

Hans-Otto Bisgaard - Prog Dir

Playlist Additions:
Lene Marlin- Where [m Headed
Tom dones & Mousse T.- Sex Bomb
M2M- Don't Say You Love Me
Britney Spears- Bom T Mabe Yoo Happy

RADIO ABC/Randers G
CHR
Morten Bach - Programme Dirce-
tor
Power Ratation Add:
All 8aints- Pure Shores |
Playlist Additions:
Kim Lucas- All | Really Want
Backstreet Bays- Show He The Neaning
Phats & Small- Tonite
Oasis- Go Let 1t Out

RADIO UPTOWN/Copenhagen G
CHR
Jan Brodde - Music Coord
Playlist Additions:
Lene Marlin- Where 'm Headed
Backstreet Boys- Show e The Meaning
Kelis Caught Out There
Progress- Evervbody
Aqua- Cartoon Heroes
All Saints. Pure Shores [
Crystal Clear- Gypsy Love I

MUSIC &

NORWAY |

RADIO 102Haugesund G |
Hot/AC
Egil Boueland - Head Of Music
Playlist Additions:
Madison Avenue- Don't Call Me Baby
Travis- Turn
Shelby Lynne- Your Lies
Christing Aguilets- What A Gid Wants
Britney Spears- Boro To Make You Happr
Mike & The Methanics. ALl The Light I Neod
De Lillos- Na Vil Vi Til Sverige
Jonas Fjeld- Sundown
Tre Vise Menn- Sang Til Herborg

FINLAND

FINNISH AIRPLAY TOP 40/
Tampere F
Pentti Teravainen - Director
Playlist Additions:
Shania Twain- Don't Be Stupid
Eric Clapton- Get Lost
A* Teens- Happy New Year

YLE 2/RADIOMAFIA/Helsinki P
CHR
Ville Vilén - Head Of Music
Playlist Additions:
Patrik saksson: [ Fér Gors Som D1 Vil
Anouk- R U Kidding Me?
Balearic Bill- Destination Sunshine
Pet Shop Boys- Drunk
Oasis- Go Let it Out
Bomfunk MC's- Other Emcee’s
Egotrippi- Koivunieren Herra
Moovon- Will You Be There For Ms?
Samuli Edelman- Levottomat
Tiktak- Sydiin Lys

RUSSIA

RADIO MAXIMUM/ |
Moscow/St. Petersburg P
CHR
Mikhail Eidelman - Programmme Director
Power Rotation:

Zemfira- London
Power Rotation Add:

Celine Dion- That's The Way It s
Playlist Additions:

Fun Lovin' Criminals- Couldu't Get It Right

Eric Clapton- Get Lost |

RADIO MAXIMUM/Perm G
CHR
Alexey Glazatov - General Direcor
Power Rotation:

Vengaboys- Kiss

Tanzy Minus- ldu

Lakmus- Cova-Cols
Playlist Additions:

A ik By R |

Bob Marley'- Ope Love
RADIO BIALYSTOK/Bialystok § ‘

Tomek Wolski - Head Of Music
Power Rotation Add:
Myslovitz- My
Playlist Additions:
Shania Twain- Don't Be Btupid
Barkstreet Boys Show ble The Meamng
Chria De Burgh- A Woman's Heart
George Michael- Misa Sarajevo
Kidnaper- Swiety
Edyta Gorniak- Hunting High And Law
Bob Marley- One Lave

CZECH REPUBLIC

RADIO IMPULS/Prague G
CHR
Jan Hanousek - Head Of Music
Playlist Additions:
Whitney Houston- I Learned From
Robbie Williams- She’s The One

HUNGARY

DANUBIUS RADIO/Budapest P
CHR
Sandor Buza - Music Dir
Playlist Additions:
Eiffel 65- Move Your Body
Bery- Mondd, Hiny Evig Kell Vimar
Venus- Regi Nyar
Mr. Rick- Elvitte A Szel
Baby Sisters- Egben Irt Szerelem

IRELAND

TIPP FM/Clonmel B

CHR

Michael Brett - Head Of Music

Playlist Additions:
Whitney Houston- 1 Learred From
Shania Twain- Don't Be Stupid
Jamiroqual- King For A Day
Britney Spears- You Drive Me Crazy
Maey Gray-1Try
R. Belly- If ] Gould Turn Back The Bands
Tina Turner- When The Heartache
Al- Everytime
Five- Keep On Movin’
Counting Crows- Hanging Around
Atomic Kitten- Right Now
TLC- Dear Lie
Backstreet Boye- Show Me The Meaning
Steps- Say You'll Be Mine
The Charlatans- My Beautiful Friend
Westlife- | Have A Dream
S Club 7- Two [n A Milkion
Westlife- Seasons In The Sun
Mike & The Mechanics- Al The Lighe | Need
Brian Kennedy- Playio’ With My Heart
Simply Red- Your Eyes

Alice Deejay- Back In My Life Garth Brooks- That's The Way T
Sting- Desert Rose l
Bob Marley- Rainbow Country | ————————————————
Zemfira- London | GREECE
Leprikonsy- Hali-Gali
Nike Borzov- 3 Slova KISS 908 FM/Athens G
CHR
Michael fos - Prog Dir
POLAND Power Rotation:
Chili Hifly- 15 It Love?
POLSKIE RADIO 3Warsaw P Playlist Additions: !
CHR Progress- Everybody
Marek Niedzwiecki - Producer ‘
Playlist Additions: - |
Merz- Lovely Daughter TURKEY |
Briom McKnight- Back At One |
Eurythmics- Seventeen Again RADIO NUMBER ONE FM/
Filter- Take A Picture Istanbul P |
CHR ‘

Chris De Burgh- A Woman's Heart
George Michael- Miss Sarsjevo
Everlast- Today

Godsmack- Voodoo
Myslovitz- My

Kidnaper- Swiety

Edyta Gorniak- Hunting Kigh And Low
Tomase Kaminski- Tylko Troche Trecka
Bob Marley- One Love
Republika- Moja Angelika
Free Time- Dobra Noc

RADIO 4 U: DANCE/Warsaw G
Dance
Bogdan Fabianski - DJ/Prod.
Playlist Additions:
Prozziik- Sucks To Be You
Glamma Kid- Why
Enrique Iglesias- Rhythm Divine
Mario Piu- Communication
Pet Shop Boys- Drunk
French Affair- My Heart Goes Boom
Funky Green Dogs- Can't Help 1t
Magik Bros- Sun
Deception- On The Dancefloor

RADIO LUBLIN/Lublin G

CHR

Wiktor Jachacz - DJ/Producer

Power Rotation Add:
Chris De Burgh- A Womar's Heart
Myslovitz- My

Playlist Additions:
Shania Twain- Don't Be Stupid
Backstreet Boys- Show Me The Meaning
George Michael- Miss Sarajevo
Stare Dobre Malzenstwo- Jak
Kidnaper- Swiety
Edyta Gorniak- Hunting High And Low
Chris Norman- Oh Carol
Magda Aniol- Dekalog X
Tomasz Kaminski- Tylko Troche

MEDIA

Emre Yonter - Music & Pro- [
gramme Director
Playlist Additions:

Sting- Desert Rose

Omega Vibes- Glykeria

Geoffrey Oryema- Mara
Alabina- Ishtar

Alex Gopher- Time

Alain Chamfort- Ce N'Est Gue Moi
Joe Cocker- On My Way Home
Patrick Fiori- Terra Umana
Sally Nyolo- Benne Année

MUSIC TELEVISION

MCM/Paris P
Hervé Lemaire - Prog Dir
Power Rotation:
Blink 182- What's My Age Again?
Power Rotation Add:
Mystic- Le Fruit Defendu
Heavy Rotation:
Whitney Houston- It's Not Right
Lene Marlin- Where I'm Headed
Mariah Carey- Heartbreaker
David Hallyday- Pour Toi
Will Smith- Will 2K
L. HilUB. Marley- Turn Your Lights
Pascal Obispo- Soledad
Rudeluck- Revolution
New Videos:
Nathalie Lorio- Les Notes
Matmatah- Derriere Ton Dos

MTViCentral Feed P
Andreas Heineke - Head Of Music
Power Rotation Add:
Kelis- Caught Out There
Heavy Rotation:
Alanis Morissette- That | Would Be Good
Metallica- Nothing Else Matters
Wioby- Why Does My Heart Feel So Bad
Jan Eissfeldt- trgendwie, Igendwo
Him- Join Me
Britney Spears- Born To Make You Happy
New Videos:
Eurythmics- Seventeen Again
Filter- Take A Picture
Tom Jones & Mousse T.- Sex Bomb
Red Hat Chili Peppers- Other Side
Pet Shop Boys- Drunk
Sven Véith- Dein Scweiss
Roh- Du Brennst [mmer Noch In Mir
DNL- Der Erste Tag

MTV/European Feed P
Hans Hagman - Head Of Music
Heavy Rotation:
Whitney Houston- | Learned From
Jennifer Lopez- Waiting For Tonight
Live- Tha Dolphin's Cry
Enrique Iglesias- Rhythm Divine
L. HilyB. Marley- Turn Your Lights
Alice Deejay- Back In My Life
Britney Spears- Born To Miake You Happy
New Videos:
Lightning Seeds- Life's Too Short
Fiona Apple- Fast As You Can
Artful Dodger- Re-Rewind
Backstreet Boys: Show Me The Meaning
Vengaboys- Kiss
Phats & Small- Tonite
Oasis- Go Let [t Out

MTV/Nordic Feed P

Hans Hagman - Head Of Music

Heavy Rotation:
Whitney Houston- I Learned From
Travis- Why Does It Always Rain On Me
Red Bot Chili Peppers- Around The Warld
. Kelly- 11 Could Turn Back The Hands
Enrigue Iglesias- Rhythm Divine
Lauryn Hill - Tura Yoar Lights Dowra
Britney Spears- Brn To Make You

New Videos:
Kim Lucas- All | Really Want
Bomfunk MC's- Freestyler
Lightning Seeds- Life's Too Short
Dr. Dre feat. Snoop Dogg- 8till Dre
Fiona Apple- Fast As You Cen
Artful Dodger- Re-Rewind
Backstreet Boys- Show hle The Meaning
Oasis- Go Let It Out

LITHUANIA

RADIO M-IVilnius G

CHR

Asta Gujyte - Prog Dir

Power Rotation Add:
Sting- Desert Rose
Sash!- Adelante

Playlist Additions:
Len- Steal My Sunshine
Junior Sanches feat. Dajae-Be With You
Eurythmics- Seventeen Again
Backstreet Boys- Show Me The Meaning
Juice- Not In Love
Michae Moog- That Sound
James- We're Going To Miss You
Fierce- Sweet Love
Three Amigos- I Like It Like That

PROGRAMME
SUPPLIERS

RFI MUSIQUEParis P
Alain Rossi - Music Programmer
Playlist Additions:
Princess Erika- Stop
Zap Mama- Rafiki
Ophélie Winter- Je TAbandonne
Beck- Sexx Laws
Zazie- Cyber
Floreat Pagny- Les Parfus De Sa Vie
William Sheller- Les Mashines Absurdes
Tina Arena- Les 3 Cloches
Koussou N'Dour- My Hope Is In You

JANUARY

MTV n Feed P
Clive Evan - Head Of Music
Heavy Rotation:
Andreas Johnson- Glorious
Robbie Williams- 1t's Only Us
Will Smith- Will 2K
The Corrs- Radio
Blink 182- All The Small Thinga
Red Hot Chili Peppers- Other Side
Articole 31- Senza Regole
New Videos:
Prince- The Greatest Romance Ever Sold
Juntor Cartier- Women Beat Their Men
Oasis- Go Let [t Qut,
Boss Hog- White Out
Naked Lunch- Closed Today

MTV/UK. Feed P

Heavy Rotation:
Robbie Williams- I{'s Only Us
Artful Dodger- Re-Rewind
Steps- Say You'll Be Mine
Christina Aguilera- What A Girl Wants
Britney Spears- Bara To Make You
Westlife- 1 Have A Dream
8 Club 7- Two In A Million
Oasis- Go Let It Qut

New Videos:
Sting- Desert Rose
Red Hot Chili Peppers- Other Side
Point Break- Stand Tough
R.E.M.- The Great Beyond
Q-Tip- Breathe And Stop
Super Furry Animals- Do Or Die
Koot- Mississippi Soul

22,

AY

Aqua- Cartoon Heroes
Hepbura- Deep Degp Down
Muse- Sunburn

Jan Brown- Dolphias Were Monkeys

THE MUSIC FACTORY/

Bussum, Holland P

Erik Kross - Music Director

Power Rotation Add:
Kelis- Caught Out There

Heavy Rotation:
Stephen Simmonds- Tears Never Dry
Puff Daddy- Satisfy You
Christin Aguilers- What A Girl Wants
Marco Borsato- Binnen
William Orbit- Barber's Adagio
Children's Promise- I Only iock And Rl
Britney Spears- Borm To Make You
Kane- Damn Those Eyes

New Videos:
Lene Marlin- Sitting Down Here

VH-ULondon P

Lester Mordue -Head Of Programming

Heavy Rotation:
Robbie Williams- She's The One
Sting- Desert Rose
The Corrs- Radio

New Videos:
Tina Tarner- Whatever You Want
Shania Twain- Den't Be Stupid
Prinee- The Greatest Romance Ever Sold
Genesis- Carpet Crawler 99
Mavericks- Here Comes My Baby
R.E.M. The Great Beyond
Gabrielle- Rise ‘
Oasis- Go Let It Out |

VIVA TV/Cologne P |
Tina Busch - Prog Dir
Heavy Rotation:
Metallica- Nothing Else Matters
Bloodhound Gang: The Bad Tou
Puff Daddy- Satisfy You
R Kelly- 11 Could Turn Back The Hnds
Moby- Why Does My Heart Fes] So Bad
Oli P.- So Bist Du
Jan Bissfeldt- Irgendwie, Irgendwo
Celine Dion- That's The Way It Is
Him- Jain Me
Laura- Immer Wieder

Scooter- Fuck The Millennium

Eiffel 65- Move Your Body

Britney Spears- Bora To Make You

Stefan Raab- Maschen-Drabt-Zaun
New Videos:

Montell dordan- Get It On Tonight

Bachstreet Boys- Show Me The Meaning

Europe- The Final Countdown 2000

Aqua- Cartoon Heroes

Oli P.- Niemals Mehr

Caramelle- Deine Geschichte

Raockstar- Du Hast

Sabrina Setlur- Letzte Bitte

VIVA ZWEL TV/Cologne P
Marcel Hamacher Programme Director
Heavy Rotation:
Metallica- Nothing Else Matters |
Die Toten Hosen- Schin Sein
Him- Join Me
The Offspring- She Got Issues
Red Hot Chili Peppers- Other Side
5 Sterne Dehuxe- Ja Ja Deine Mudder
Kraftwerk- Expo 2000
Korn- Falling Away From Me
New Videos: ‘

Muse- Uno

Tonic- You Wanted More
Kelis- Caught Out There
DMX- What's My Name
Crazy Town- Totic

Nina Hagen- Der Wind Hat Mir
Stereotyp- An Ende Dicses

THE BOX/London G }
Francis Currie - Programme Director |
Box Tops: ‘
Shenia Twain- Dot Be Stupid
Britaey Spears.Baby One Nare T
Eiffel 65 Blue
Shania Twain- Msa! 1 Feel Like
Mariah Carey- Hearthreaker
Britney Spears. You Drive Mo Crazy
R. Belly- Tum Back The Hands
Puff Daddy- Satisty You
Five- Keep On Movin’
Westlife- Flying Without Wings
Alice Deejay- Back In My Life
Astful Dodger- Re-Rewind
Lyte Fuakie Ones- Girl On TV
Chrisins Aguilers. What A Gl Wanis
Vengabays- Kiss
Britney Spears- Born To Make You
Westlife- 1 Have A Dream
8 Cluh 7- Two In A Million
Scooch-More Than  Neded Tonow
Westlife- Seasons In The Sun
New Videas:
Lovestation Teardrops
Ann Lee- Voices
Filter- Take A Picture
Aqua- Cartoon Heroes |
Oasis- Go Let It Out
Highgate- Pitchin
Honeyz- 1 Won't Take It Lying Down
NortherLise Lo 0 The N L
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On the air

M&M’s weekly airplay analysis column

After a slow start to the new year, things are finally
starting to stir in the European Radio Top 50.
There’s a new number one for starters, as Celine
Dion’s That’s The Way It Is (Epic/Columbia) knocks
Jennifer  Lopez’s Waiting  For  Tonight
(Work/Columbia) down to the number two spot,
after eight weeks at the top. We also.have no less
than four new entries this week.

Oasis starts the new century with their own new
label as well as two new band members. Their first
single featuring their current line-up, Go Let It Out
(Big Brother), is the highest new entry this week at
18. Music director at public station SR P5 Radio
Stockholm, Robert Sehlberg, was one of the
programmers to add the track to his playlist this
week. “We've played a few Oasis tunes in the past
and this is not their best song,” he says. “But it’s got
their trade mark ’60s Beatle-like sound, as well
having a kind of news-worthiness attached to it
because of the new band members and the launch of
their own label. Liam Gallagher’s visit to Stockholm
last week also increased the public’s interest in
their new material.”

Like a lot of stations, Radio Stockholm is
enjoying a fairly quiet post-Christmas period. But
it won’t last long. “Lots of artists are coming to see
us at the end of the month when there will be
many concerts and album releases again,” reports
Sehlberg. “Swedish duo Sweet Chariots, which is
made up by members from former bands Atomic
Swing and Popsicle, are coming to see us in studio
soon. They are good, and might do well
internationally. The Pet Shop Boys are playing at
Globen in Stockholm later in the month, and we'll
also have visits from Sven Orup and Enrique
Iglesisas.”

Other new entries on
the chart this week are
Backstreet Boys’ Show Me
The Meaning Of Being
S Lonely (Jive) at 35, Kelis’

aggressive Caught Out
# There on Virgin (and easily
recognisable by the chorus
“I hate you so much right
now!”, at 37, and Roxette’s
tamer Salvation (Roxette

Recordings/EMI) at 42.
Looking to next week’s chart Artful Dodger’s Re-
Rewind The Rowd Say Bo Selecta (Public

Demand/Relentless) is a good bet. The Eurythmics’
Seventeen Again (RCA) may also be among the new
entries next week. Siri Stavenes Dove

; 1 HE ;NE\;!_V—;E-I-N GLE
CARTOON HE RO

WWW.AQUA.DK

S

-5

i — s
™w | 1w WOCi Artist/Title O”'Ii’l;zi ‘ snT:ttliLs g;(‘i”s

1 | 2 | 12 | CELINE DION/THATS THE WAY IT IS (EPIC/COLUMBIA) i 62 1
2 1 | 15 | Jennifer Lopez/Waiting For Tonight (Work/Columbia) 52 0
(8)| 9 | 6 | Britney Spears/Born To Make You Happy (Jive) 54 7
4 | 3 | 12 | Five/Keep On Movin’ (RCA) 48 1
6 4 | 14 | Robbie Williams/She’s The One l (Chrysalis) 51 3
7| 5 | 12 | Will Smith/Will 2K (Columbia) 43 0
f\ﬁ‘j 15 | 6 | Tom Jones & Mousse T./Sex Bomb (Gut/V2) 42 4
9) 10| 9 | Whitney Houston/I Learned From The Best (Arista) 48 3
@) 1| 10 | Texas/When We Are Together (Mercury) 39 3
1 7 | 9 | Enrique Iglesias/Rhythm Divine (Interscope) 38 2
12 | 8 | 12 | Bryan Adams/The Best Of Me (A&M) 39 0
13 | 6 | 12 | Melanie C./Northern Star (Virgin) 38 0
14)) 19 | 9 | Garbage/The World Is Not Enough (Radioactive/MCA) 35 1
@)| 29| 16  Macy Gray/ Try (Epic) 37 6
16) 23| 5 | Eiffel 65/Move Your Body R2gi=s (Bliss Co) | 32 3
17 | 13 ﬂ Savage Garden/I Knew I Loved You (Columbia) 35 1

(S Bk i tad ]
@ 2 | 13 | MarcAnthony/ Need To Know (Columbia) | 31 1
20 | 20 | 18 | Ricky Martin/She’s All I Ever Had (Columbia) 24 0
21 | 17 | 9 | The Corrs/Radio (143/Lava/Atlantic) 31 2
22 | 16 | 9 | Shola Ama/Still Believe (WEA) 30 |0
23 | 14 | 17 | Tina Turner/When The Heartache Is Over (Parlophone) 25 .2
24 | 18 | 10 | Geri Halliwell/Lift Me Up (EMI) 30 0
25 | 25 | 13 | R. Kelly/If I Could Turn Back The Hands Of Time (Jive) 30 1
26 | 26 | 2 | TLC/Dear Lie (LaFace/Arista) 21 3
27 | 27 | 13 | Cher/Dov’E’ L'Amore (WEA) 26 1
40 | 6 | Alice Deejay/Back In My Life ¥ (Violent/Jive) | 28 6
29 | 22 | 18 | Mariah Carey/Heartbreaker (Columbia) 25 0
80 | 33 | 8 | George Michael/Roxanne (Virgin) 22 0
@1)| 34 | 6 | Moby/Why Does My Heart Feel So Bad (Mute) 19 1
32 | 24 | 18 | Pet Shop Boys/New York City Boy (Parlophone) 18 0
33 | 28 | 10 | Lauryn Hill feat. Bob Marley/Turn Your Lights Down Low (Columbia) 24 0
34 | 30 | 17 | Shania Twain/Man! I Feel Like A Woman (Mercury) 21 0
@5)| > | NE | Backstreet Boys/Show Me The Meaning Of Being Lonely (Jive) 24 12
36 | 32 | 10 | Phil Collins/Strangers Like Me (Walt Disney) 23 1
37)| > | NE | Kelis/Caught Out There (Virgin) 17 1
38 | 39 | 8 | Jamiroquai/King For A Day (Sony 52) 23 2
39 | 38| 5 | Vengaboys/Kiss (When The Sun Don’t Shine) E2gie=s (Breakin’/Jive) 25 0
(:ﬁ)) > | RE | Bloodhound Gang/The Bad Touch (Geffen) 19 3
41 | 44 | 7 | Santana/Smooth (Arista) 19 1
@2\ > | NE | Roxette/Salvation = 2 (Roxette Recordings/EMI) 21 3
43 | 43 | 16 | Lou Bega/l Got A Girl E&€E= (Lautstark/BMG) 17 1
44 | 35 | 6 | Ricky Martin/Shake Your Bon Bon (Columbia) 18 0
45 | 47 | 3 | Andreas Johnson/Glorious EEE&== (Metronome) 22 5
46 | 42 | 9 | Puff Daddy/Satisfy You (Bad Boy/Arista) 19 0
47 | 37| 9 | Tin Tin Out feat. Emma Bunton/What I Am (VC Recordings) 20 0
48 | 46 | 4 | Boyzone/Every Day I Love You (Polydor) 24 1
49 | 36 | 7 | Prince/The Greatest Romance Ever Sold (NPG/Arista) 18 1
50 | 31 | 22 | Christina Aguilera/Genie In A Bottle (RCA) 17 0

I *

22 Indicates singles which previously featured in the Border Breakers chart | Highest new entry

The European Radio Top 50 chart is based on a weighted-scoring system.
Songs score points by achieving airplay on il of M&M's reporting stations with contemporary music fulltime or during specific dayparts.
Stations are weighted by market size and by the number of hours per week.
TW = This Week, LW = Last Week, NE = New Entry, TS = Total Stations
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ber to see N'Dour performing live at
the Thiosanne, the nightclub in Dakar
which he owns, and where he plays
most weekends when he is in town.

In December, N'Dour undertook a
whirlwind long-lead promotional tour
of Europe taking in Belgium, Hol-
land, the UK, Germany and Switzer-
land. A major offensive in France
begins with a performance at
MIDEM in Cannes on January 26,

Published by the Billboard Music Group

release since The Guide because my
priority over recent years has been as a
Senegalese artist,” says N'Dour. “I live
there and I believe in my country and
its music. I've helped a lot of Sene-
galese musicians through my label.
Also I was a little bit concerned about
how big the world was after The Guide.
I've been building up more energy and
confidence. Now I'm ready.”

i aven’t had an. international

Music’s on-line future shapes up

fray having snapped up Spinner.com,
a leading US on-line music broadcast-
er, plus Nullsoft Incorporated, which
owns Winamp, an MP3 music player
and SHOUTcast, an MP3 streaming
audio technology. AOL is also offering
downloaded music through a partner-
ship with Emusic.com.

With more than 20 million Inter-
net subscribers worldwide, AOL can
introduce on-line music services to a
ready and receptive mass market.
Global sales in on-line music will
grow to $5 billion-plus by 2005 from
$170 million in 1998, according to
London-based Market Tracking Inter-
national (MTI). Analysts believe that
AOQOL will inevitably take advantage of
Time Warner’s cable TV networks,
currently in 20 million US homes, to
offer high-speed Internet delivery.

Additionally, WMG could now see
a change in its fortunes in the digital
music arena. Until now, WMG had
not set up a significant dedicated
music website and instead added
music to general entertainment sites
such as Entertaindom. “Warner
hasn’t made too many waves in digi-
tal distribution and has fallen behind
some of the other majors such as Sony
and EMI, which are to start selling
music in this form soon,” says Simon
Dyson, MTT’s music market analyst.

But there had been hints at
changes. Last August WMG became
one of the first majors to sell down-
loaded music with the Tori Amos

continued from page 3

single Bliss. In January, WMG
joined UMG, BMG, Sony Music
Entertainment, portal giant Yahoo!
and Venezuela’s Cisneros Television
Group to invest $97.5m in ARTIST-
direct, an on-line service designed
for individual artists. Meanwhile,
other developments in music down-
loads involving the majors should
not be overlooked. UMG has joined
forces with RealNetworks Inc., the
US download technology specialist,
to sell its catalogue of music via digi-
tal distribution in a copyright-pro-
tected environment.

Using InterTrust’s digital rights
management system and Magex, the
on-line transaction processor owned by
the UK’s NatWest Bank, RealNet-
works is creating a special plug-in that
will enable on-line users to download
UMG recordings onto PC drives or cre-
ate customised CDs via its RealJuke-
box system. The service is scheduled
for launch just before June. By then
RealJukebox, currently designed for
only English-language speakers, will
also be available in French, German,
Spanish, Italian, Japanese, Por-
tuguese, Korean and Chinese, says
RealNetworks’ Ryc Brownigg.

Meanwhile, SME’s parent compa-
ny Sony Corp. has linked up with
RealNetworks’ rival, Liquid Audio, to
develop technology which would
enable music fans to play downloaded
material on Sony’s new MS Walkman
digital portable players.

For fastest service
fax your order to

+44 (0)1858 434958

or call

+44 (0)1858 435326

“This is a transforming deal for
SMG at an excellent price,” comments
SMG chairman Don Cruickshank.

The purchase is subject to the
approval of SMG shareholders at an
extraordinary general meeting, and
the company’s acquisition of Virgin
Radio will be subject to a cross-media
public interest test from the Radio
Authority because of the company’s
ownership of the Glasgow Herald
newspaper. However, because of Vir-
gin Radio’s relatively small share of
the Glasgow radio market, this is
unlikely to be a stumbling block.

At the merged company, Ginger
chief executive David Campbell will
oversee a new national media divi-
sion, which will incorporate Virgin
Radio plus SMG’s cinema and out-

)

ider role

to increase the number of local
each European territory] and
m around Europe.”

bn, who managed Paul & Lin-
artney for six years prior to
Sony Music in November
btains his current responsibil-
Sony Music’s European mar-
. keting operations, where
| he is in charge of the over-
all international market-
ing of Columbia and Epic’s
repertoire.

Ogden is expected to
expand his team to reflect
his increasing responsibili-
ties. In his new role, he will
be more closely involved in
er development of non Anglo-
n acts from an early stage.
already been associated with
ent projects involving conti-
artists—Metamorphoses by
Jean-Michel Jarre and In
ly Finland’s Bomfunk MC’s.

continued from page 3

door activities. Campbell was Virgin
Radio’s launch chief executive in
1993, and has managed the station
ever since.

Ginger founder and major share-
holder Chris Evans will continue to
work for the enlarged company. “I'm
totally committed to my ongoing
involvement with Ginger and will be
staying on as radio presenter, TV
presenter and SMG shareholder—T'll
still be hosting the breakfast show, so
it’s business as usual,” he says.

Virgin Radio made operating
profits of £13.6 million from total
revenues of £32 m in the financial
year ended July 31. Total Ginger
Media Group operating profits dur-
ing this period were £16 million on
revenues of £46.4 m.

Radio giants limber up for bout

ing London analogue services Heart
106.2 (AC), Choice FM (urban) and
Jazz FM, MXR would bring the Centu-
ry (AC/talk) and Galaxy (dance) radio
brands to London for the first time, in
and create new services Fresh (CHR)
and The River (AC/Rock).

Noting that for the first London
multiplex the RA awarded the licence
to the application promising the most
analogue upgrades, Chrysalis Radio
chief executive Phil Riley says: “It’s
all very well going on about new
choice, but you've got to have the
existing players on there, otherwise
it [digital] won’t take off.”

Riley also says that the RA “has
recognised that some broadening of
choice will be by dint of competition
between new services serving the
same audience rather than new niche
services. You could put a folk station
on there, but is that really broaden-
ing choice compared to putting on a
station that will give Capital FM a
run for its money?”

Like MXR, Switchdigital also
applied for the first London multiplex
last year, but has since made changes

continued from page 3

to both its backers and proposed ser-
vices. Previous investors the Wireless
Group (formerly Talk Radio), US-
based Clear Channel International
and Virgin Radio’s owners the Ginger
Media Group are now joined by
mobile phone retailer the Carphone
Warehouse, one of commercial radio’s
biggest advertisers.

Aside from Jazz FM, all the occu-
pants of Switchdigital’s multiplex slots
would be entirely new services created
especially for digital radio. The for-
mats proposed are: classic soul; AC;
full-service; classic rock/sport; MOR,;
CHR/dance and a traffic news infof-
mation service. Outside programme
providers include Saga Radio (MOR)
and Ministry Of Sound (CHR/dance).

The Score Now application also
focuses on bringing new radio ser-
vices to the capital. Backed by the
GWR Group, Scottish Radio Holdings
and the Guardian Media Group, the
formats the application proposes are:
country; soft AC/talk; rock; AC; soul;
MOR/gold and cutting-edge dance.
Like the other applicants, it also
promises to carry Jazz FM.
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M&M’s weekly airplay analy:

After a slow start to the new ye;
starting to stir in the Europ
There’s a new number one for|
Dion’s That’s The Way It Is (Ep.
Jennifer Lopez’s Waiting
(Work/Columbia) down to thq

after eight weeks at the top.
than four new entries this week.

Oasis starts the new century,
label as well as two new band :
single featuring their current li|
(Big Brother), is the highest ney
18. Music director at public st
Stockholm, Robert Sehlberg,
programmers to add the track
week. “We've played a few Oas
and this is not their best song,”
their trade mark ’60s Beatle-]
having a kind of news-worthi
because of the new band membe
their own label. Liam Gallagher
last week also increased the
their new material.”

Like a lot of stations, R
enjoying a fairly quiet post-Ch|
it won’t last long. “Lots of artists are coming to see | 17 |
us at the end of the month when there will be
many concerts and album releases again,” reports
Sehlberg. “Swedish duo Sweet Chariots, which is
made up by members from former bands Atomic
Swing and Popsicle, are coming to see us in studio
soon. They are good, and might do well

internationally. The Pet Shop Boys are playing at 22
Globen in Stockholm later in the month, and we'll 23
also have visits from Sven Orup and Enrique 24
Iglesisas.” ‘
Other new entries on 25 ‘
the chart this week are| 26
Backstreet Boys’ Show Me 27 |
The Meaning Of Being ] |
& Lonely (Jive) at 35, Kelis’
aggressive Caught Out 29
There on Virgin (and easily . 30 |
recognisable by the chorus =
“I hate you so much right | 8l
A ; now!”, at 37, and Roxette’s 32
? tamer Salvation (Roxette 33
Recordings/EMI) at 42.
Looking to next week’s chart Artful Dodger’s Re- | 34
Rewind The Rowd Say Bo Selecta (Public @5
Demand/Relentless) is a good bet. The Eurythmics’ 36

Seventeen Again (RCA) may also be among the new
| entries next week.

Siri Stavenes Dove i
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| Savage Garden/I Knew I Loved You N ~ (Columbia)
Marc Anthony/I Need To Know (Columbia)
Ricky Martin/She’s All [ Ever Had (Columbia)
' The Corrs/Radio (143/Lava/Atlantic)
‘ Shola Ama/Still Believe (WEA)
Tina Turner/When The Heartache [s Over (Parlophone)
Geri Halliwell/Lift Me Up (EMD)
l R. Kelly/If I Could Turn Back The Hands Of Time (Jive)
‘ TLC/Dear Lie (LaFace/Arista)
Cher/Dov’E’ L’Amore (WEA)
Alice Deejay/Back In My Life E£Ek=x (Violent/Jive)
Mariah Carey/Heartbreaker (Columbia)
‘ George Michael/Roxanne (Virgin)
Moby/Why Does My Heart Feel So Bad (Mute)
Pet Shop Boys/New York City Boy (Parlophone)
Lauryn Hill feat. Bob Marley/Turn Your Lights Down Low (Columbia)
Shania Twain/Man! I Feel Like A Woman (Mercury)
Backstreet Boys/Show Me The Meaning Of Being Lonely (Jive)
Phil Collins/Strangers Like Me (Walt Disney)
Kelis/Caught Out There (Virgin)
| Jamiroquai/King For A Day (Sony S2)
Vengaboys/Kiss (When The Sun Don’t Shine) #¢Z#== (Breakin'/Jive)
Bloodhound Gang/The Bad Touch (Geffen)
Santana/Smooth (Arista)
Roxette/Salvation Bfi= (Roxette Recordings/EMI)
' Lou Bega/l Got A Girl B2k (Lautstark/BMG)
Rieky Martin/Shake Your Bon Bon (Columbia)
Andreas Johnson/Glorious E2Zi== (Metronome)
Puff Daddy/Satisfy You (Bad Boy/Arista)
Tin Tin Out feat. Emma Bunton/What [ Am (VC Recordings)
Boyzone/Every Day I Love You (Polydor)
Prince/The Greatest Romance Ever Sold (NPG/Arista)
(RCA)

The European Radio Top 50 chart is based on a weighted-scoring system.
Songs score points by achieving airplay on all of M&M's reporting stations with ¢
Stations are weighted by market size and by the number of hours per week.
. TW = This Week, LW = Last Week, NE = New Entry, TS = Total Stations
Highest new entry
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N’Dour ready for the world

level. It’s music for the whole world.”

Deborah Siegel, international mar-
keting director at Sony Music France,
which signed N'Dour ten months ago,
says: “It definitely isn’t a world music
album. It is simply great music that
happens to be made by an African
artist. We are expecting retail to rack
it in pop and rock sections.”

The first single, My Hope Is In
You, was serviced to European radio
on January 3. Bernard Chereze of
full-service station France Inter/Paris
comments: “It's a very good single,
with a nice atmosphere. We like
Youssou because of his unique voice
and his personality. We put it on air
as soon as we received it, and we are
playing it up to four times a week in
daytime rotation.”

The song is accompanied by a
video directed by Philippe André,
whose previous credits include Texas
and All Saints. N'Dour begins an 18-
month world tour in April.

Advance promotion on the album
has been extensive. French journalists
and international press representa-
tives were flown to Senegal in Novem-
ber to see N'Dour performing live at
the Thiosanne, the nightclub in Dakar
which he owns, and where he plays
most weekends when he is in town.

In December, N°'Dour undertook a
whirlwind long-lead promotional tour
of Europe taking in Belgium, Hol-
land, the UK, Germany and Switzer-
land. A major offensive in France
begins with a performance at
MIDEM in Cannes on January 26,

continued from page 3

followed by TV spots on Canal Plus
and France 2, among others.

N'Dour’s 1994 album Wommat—
The Guide sold one million units
internatipnally, according to Sony,
aided by that breakthrough singles
success with Neneh Cherry on 7 Sec-
onds. Bestselling markets for the
album were France, with 200,000
units; Germany (121,000) and Italy
(110,000). 7 Seconds was named Best
Song at MTV Europe’s inaugural
awards in 1994, after reaching num-
ber one in eight territories and num-
ber three in the UK, where it charted
for 21 weeks.

The long delay before the follow-
up to The Guide has been partly due
to the demands of the extensive busi-
ness empire built up by N'Dour in
Senegal. He owns not only Dakar’s
most famous nightclub, but also the
leading state-of-the-art recording stu-
dio, the biggest record label, the main
cassette manufacturing plant (the
format by which 97% of the domestic
market is still served) and the daily
newspaper L'Info Sept and its sister
radio station Com Sept.

“l haven't had an international
release since The Guide because my
priority over recent years has been as a
Senegalese artist,” says N'Dour. “I live
there and I believe in my country and
its music. I've helped a lot of Sene-
galese musicians through my label.
Also I was a little bit concerned about
how big the world was after The Guide.
I've been building up more energy and
confidence. Now I'm ready.”

by Emmanuel Legrand

LonpoN — Sony Music Europe
senior ‘vice president Richard Ogden
is adding the international develop-
ment of continental European artists
to his current responsibilities.

The move, effective immediately,
reflects the company’s s
desire to improve its per- :
formance in exploiting con- |
tinental European reper-
toire on a global scale.

“This is a vitally impor- |
tant role for Sony Music |
across the region and will
require careful and con-
stant attention at a very
senior level,” said SME executive VP
Paul-René Albertini, to whom Ogden
reports, in a statement.

According to a spokesman for SME,
Ogden’s new role is “to increase the
focus on Continental European acts.
The rationale behind this appoint-

RichargrOgden

'Ogden takes wider role

ment is to increase the number of local
hits [in each European territory] and
take them around Europe.”

Ogden, who managed Paul & Lin-
da McCartney for six years prior to
joining Sony Music in November
1993, retains his current responsibil-
ities for Sony Music’s European mar-
keting operations, where
he is in charge of the over-
all international market-
ing of Columbia and Epic’s
repertoire.

Ogden is expected to
expand his team to reflect
his increasing responsibili-
ties. In his new role, he will
be more closely involved in
the career development of non Anglo-
American acts from an early stage.
He has already been associated with
two recent projects involving conti-
nental artists—Metamorphoses by
France’s Jean-Michel Jarre and In
Stereo by Finland’s Bomfunk MC's.

Music’s on-line future shapes up

fray having snapped up Spinner.com,
a leading US on-line music broadcast-
er, plus Nullsoft Incorporated, which
owns Winamp, an MP3 music player
and SHOUTecast, an MP3 streaming
audio technology. AOL is also offering
downloaded music through a partner-
ship with Emusic.com.

With more than 20 million Inter-
net subscribers worldwide, AOL can
introduce on-line music services to a
ready and receptive mass market.
Global sales in on-line music will
grow to $5 billion-plus by 2005 from
$170 million in 1998, according to
London-based Market Tracking Inter-
national (MTI). Analysts believe that
AOQOL will inevitably take advantage of
Time Warner’s cable TV networks,
currently in 20 million US homes, to
offer high-speed Internet delivery.

Additionally, WMG could now see
a change in its fortunes in the digital
music arena. Until now, WMG had
not set up a significant dedicated
music website and instead added
music to general entertainment sites
such as Entertaindom. “Warner
hasn’t made too many waves in digi-
tal distribution and has fallen behind
some of the other majors such as Sony
and EMI, which are to start selling
music in this form soon,” says Simon
Dyson, MTT’s music market analyst.

But there had been hints at
changes. Last August WMG became
one of the first majors to sell down-
loaded music with the Tori Amos

continued from page 3

single Bliss. In January, WMG
joined UMG, BMG, Sony Music
Entertainment, portal giant Yahoo!
and Venezuela’s Cisneros Television
Group to invest $97.5m in ARTIST-
direct, an on-line service designed
for individual artists. Meanwhile,
other developments in music down-
loads involving the majors should
not be overlooked. UMG has joined
forces with RealNetworks Inc., the
US download technology specialist,
to sell its catalogue of music via digi-
tal distribution in a copyright-pro-
tected environment.

Using InterTrust’s digital rights
management system and Magex, the
on-line transaction processor owned by
the UK’s NatWest Bank, RealNet-
works is creating a special plug-in that
will enable on-line users to download
UMG recordings onto PC drives or cre-
ate customised CDs via its RealJuke-
box system. The service is scheduled
for launch just before June. By then
RealJukebox, currently designed for
only English-language speakers, will
also be available in French, German,
Spanish, Italian, Japanese, Por-
tuguese, Korean and Chinese, says
RealNetworks’ Ryc Brownigg.

Meanwhile, SME’s parent compa-
ny Sony Corp. has linked up with
RealNetworks’ rival, Liquid Audio, to
develop technology which would
enable music fans to play downloaded
material on Sony’s new MS Walkman
digital portable players.

Infroducing Scottish Ginger

“This is a transforming deal for
SMG at an excellent price,” comments
SMG chairman Don Cruickshank.

The purchase is subject to the
approval of SMG shareholders at an
extraordinary general meeting, and
the company’s acquisition of Virgin
Radio will be subject to a cross-media
public interest test from the Radio
Authority because of the company’s
ownership of the Glasgow Herald
newspaper. However, because of Vir-
gin Radio’s relatively small share of
the Glasgow radio market, this is
unlikely to be a stumbling block.

At the merged company, Ginger
chief executive David Campbell will
oversee a new national media divi-
sion, which will incorporate Virgin
Radio plus SMG’s cinema and out-

continued from page 3

door activities. Campbell was Virgin
Radio’s launch chief executive in
1993, and has managed the station
ever since.

Ginger founder and major share-
holder Chris Evans will continue to
work for the enlarged company. “I'm
totally committed to my ongoing
involvement with Ginger and will be
staying on as radio presenter, TV
presenter and SMG shareholder—I'll
still be hosting the breakfast show, so
it’s business as usual,” he says.

Virgin Radio made operating
profits of £13.6 million from total
revenues of £32 m in the financial
year ended July 31. Total Ginger
Media Group operating profits dur-
ing this period were £16 million on
revenues of £46.4 m.

Radio giants limber up for bout

ing London analogue services Heart
106.2 (AC), Choice FM (urban) and
Jazz FM, MXR would bring the Centu-
ry (AC/talk) and Galaxy (dance) radio
brands to London for the first time, in
and create new services Fresh (CHR)
and The River (AC/Rock).

Noting that for the first London
multiplex the RA awarded the licence
to the application promising the most
analogue upgrades, Chrysalis Radio
chief executive Phil Riley says: “It’s
all very well going on about new
choice, but you've got to have the
existing players on there, otherwise
it [digital] won’t take off.”

Riley also says that the RA “has
recognised that some broadening of
choice will be by dint of competition
between new services serving the
same audience rather than new niche
services. You could put a folk station
on there, but is that really broaden-
ing choice compared to putting on a
station that will give Capital FM a
run for its money?”

Like MXR, Switchdigital also
applied for the first London multiplex
last year, but has since made changes

continued from page 3

to both its backers and proposed ser-
vices. Previous investors the Wireless
Group (formerly Talk Radio), US-
based Clear Channel International
and Virgin Radio’s owners the Ginger
Media Group are now joined by
mobile phone retailer the Carphone
Warehouse, one of commercial radio’s
biggest advertisers.

Aside from Jazz FM, all the occu-
pants of Switchdigital’s multiplex slots
would be entirely new services created
especially for digital radio. The for-
mats proposed are: classic soul; AC;
full-service; classic rock/sport; MOR,;
CHR/dance and a traffic news infor-
mation service. Outside programme
providers include Saga Radio (MOR)
and Ministry Of Sound (CHR/dance).

The Score Now application also
focuses on bringing new radio ser-
vices to the capital. Backed by the
GWR Group, Scottish Radio Holdings
and the Guardian Media Group, the
formats the application proposes are:
country; soft AC/talk; rock; AC; soul;
MOR/gold and cutting-edge dance.
Like the other applicants, it also
promises to carry Jazz FM.
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This chart tracks the border-crossing movement of product. The Border Breakers chart ranks the 25 most successful Continental European records making airplay impact outside their country of signing (airplay achieved in

the original country is excluded from the calculations).

ALRPLAY

week 04/00

Mainland European records breaking out of their country of signing

I . . .. Countr;
TW | LW | WOC Artist/Title Original Label O?’ Sign}i,ng TS
1 |1 |7 |EIFFEL 65/MOVE YOUR BODY (BLISS CO.) | ITALY 25
2 |2 |19 |LouBega/l Got A Girl (Lautstark/BMG) | GERMANY 16
3 |3 |13 | Lene Marlin/Where 'm Headed (Virgin) | NORWAY 17
)
@ 6 |9 |Roxette/Salvation '3 (Roxette Recordings/EMI) | SWEDEN 19
TA
(5) 7 |32 |Lene Marlin/Sitting Down Here (Virgin) | NorwAY | 14
6 |4 |9 [Vengaboys/Kiss (When The Sun Don’t Shine) (Breakin’/Jive) | HOLLAND 14
7 15 |9 | Kim Lucas/All I Really Want (Exe Records) | ITALY 15
8)/10 |13 |Ann Lee/Voices (X-Energy) | ITALY 11
9 | 8 |14 |Andreas Johnson/Glorious (Metronome) | SWEDEN 12
(10) 16 |6 |Alice Deejay/Back In My Life (Violent/Jive) | HoLLanp | 11
‘fi) 13 |10 |Axelle Red/Parce Que C’Est Toi (Virgin) | BELGIUM 6
12 |11 16 |Bob Marley vs. Funkstar De Luxe/Sun [s Shining (Hypnotic/Club Tools) = DENMARK 8
@ 17 | 3  |Bob Marley vs. Funkstar De Luxe/Rainbow Country  (Hypnotic/Club Tools) | DENMARK 12
14 | 9 |18 |Paul Johnson/Get Get Down (Rise) | ItaLy 7
15) > NE |Him/Join Me (Terrier) | FINLAND | 8
16) 18 6 |Prezioso feat. Marvin/Tell Me Why (BXR) | Iay 10
17 |12 |11 |Ace Of Base/C’Est La Vie (Mega/Polydor) | DENMARK 11
( ié/ 21 |7 |A* Teens/Super Trouper (Stockholm) | SWEDEN 5
19 |19 4 |Wamdue Project/You're The Reason (Rise) | ItaLy 8
\@‘ > NE |Aqua/Cartoon Heroes (Universal) = DENMARK 6
21 |14 | 6 |Sash!/Adelante (Edel) | GERMANY 8
22 |22 |14 |Manu Chao/Bongo Bong - Je Ne T'Aime Plus (Virgin) | FRANCE 4
23 |20 |7 |Jessica Folcker/Tell Me Why (Jive) | SWEDEN 5
24 |23 '8 |Kent/Musik Non Stop (RCA) | SWEDEN 4
25 |24 | 4 |Eric Gadd/Riding High (Strawberry) | SWEDEN 5
TW = This Week, LW = Last Week, WOC = Weeks On Chart, TS = Total Stations, NE = New Entry, RE = Re-Entry. Titles registering a significant point gain are awarded a bullet.
f " indi the Road R award, d to the single with the biggest increase in chart points.
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The Universal Music Group and BMG Enter-
tainment have decided to cancel the market trial
of their joint secure digital delivery system, code-
named Nigel (M&M, December 18). The two
majors have declined to comment on the reasons,
although one source suggests that the system was
“not ready” for a full market test. Other partners
in the Nigel project are InterTrust Technolo-
gies and AT&T.

Martin Brisac, who has spearheaded the
international development of French radio group
EDI over the past decade, will officially relinquish
all his activities—both at EDI and at parent com-
pany Lagardére Group—at the end of January,
in order to pursue personal projects. Last Septem-
ber, Brisac was appointed advisor to Arnaud
Lagardeére, chief executive of Lagardéere Media,
while also remaining president of EDI. His
deputy, Jean-Christophe Lestra, has been pro-
moted president of EDI. Brisac will host a farewell
party on January 18 in Paris. The news comes as
EDI announced its withdrawal from Turkey,
where it set up a partnership in 1997 with local
media owner Osman Ottoman. EDI is said to
have lost Ffr 30 million (euro 4.57 m) on its Turk-
ish venture.

The MNW label group’s Swedish-based down-
loadable music operation www.deo.com is set to
announce plans to launch a new English-language
international web site, to be followed by a UK-spe-
cific site and other local sites across Europe.
deo.com CEO Frederik Sidfalk was scheduled to
unveil the plans in London on January 19.

Amazon.co.uk has appointed Steve Frazier
as its managing director, effective January 12.
Frazier joins the British arm of the on-line books
and music merchant from Kansas-based footwear
retailer Payless Shoesource, where he was
senior VP, corporate development and had
developed the company’s Internet business. He
reports to Amazon.com president and COO
Joseph P. Galli.

And still on the 'Net, former EMI Group CFO
Simon Duffy, who was appointed deputy chair-
man of European Internet portal World Online
at the end of last year, will be the man delivering
the opening keynote speech at MIDEM’s January
22 MidemNet conference in Cannes.

National UK commercial station Talk Radio,
the flagship of Kelvin MacKenzie’s rapidly-
expanding Wireless Group, is to re-brand itself
as talkSPORT to reflect the recent changes at
the station which have seen it move from
news/talk to an all-sport format.

French indie labels organisation UPFI has
been going through a major change this week,
with most of the “veteran” members stepping
down from executive positions to leave room for a
new generation of industry representatives. For-
mer Virgin France chairman Patrick Zelnik,
now president of indie company Naive, has been
elected president of UPFI, replacing Jean-Michel
Fava (AB), and is joined at the board by newcom-
ers such as Eric Morand, founder of indie techno
label F.Communications, and Marc Thonon,
MD of Atmosphériques.

And finally, despite
y rumours to the contrary cir-
culating in the UK radio
business, long-serving BBC
Radio 1 mid-morning pre-
senter Simon Mayo is not
| leaving—the public CHR

broadcaster points out that
| Mayo only recently signed a
| new two-year contract with
b the station.
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PLAY
Major Market Airplay —

The most aired songs in Europe's leading radio markets
TW=This Week, LW=Last Week. WOC=Weeks On Chart, TS=Total Stations

S IO T = TN T

week 04/2000

Ongmal iabel TS ™ LW WOC Artust/Title Ongnal Label TS ™ LW WwOoC Local Label

1 1 8 LENSTEALMYSUNSHINE (WORK/COLUMBIA) 18 1 1 17 CELINE DIONTHATS THE WAY ITIS (EPICACOLUMBIA) 20 1 1 8 WHITNEY HOUSTONITS NOT RIGHT BUT IT'S OK mlG)
2 2 13 Robbie Williams/She’s The One (Chrysalis) 17 2 2 9 Jennifer Lopes/Waiting For Tonight  (Work/Columbia) 16 3 2 § LuurynFill feat Bob Marley/Tum four Lights Down Lo aeall
3 3 1 Wamdue Project/King Of My Castle Airplane) 15 3 > NE Echt/Weinst Du (Edel) 15 3 1 4 Dritney e T (Virgin)
4 4 B8 Alice Deejay/Back In My Life (Violent/Jive) 14 4 3 6 Moby/Why Does My Heart Feel So Bad (Mute) 13 5 5 21 "exas/%ummer Son (M )
5 5 15 MacyGraylTry (Epic) 14 5 5 5 Britney Spears/Born To Make You Happy  (JiveZomba) 14 6 20 4 LouBega/l GotAGid (BM.ZP
6 18 2 Britney Spears/Born To Make You Happy WJive) 13 6 15 2 Christina Aguilera/What A Girl Wants (RCA) 13 4 B4 g;g:h&gﬁ*gg‘fggak” (Columbia)
7 13 6 SClub7Two In A Million (Polydor) 14 7 6 8 Bryan Adams/The Best Of Me (A&M) 14 9 9 12 Vibe/NoBlaguadda (Island)
8 11 6 Artful Dodger/Re-Rewind The Crowd SayBoSelecta  (Public Demand/elentless) 11 8 8 5 Garbage/The World Is Not Enough  (Radioactive/MCA) 11 10 23 3 Orgamz/Can We Talk About It (Jam Prod)
9 > NE Fierce/Sweet Love (Wildstar) 10 8 17 2  Audrey Hannah/lt’s December (And Il Be Missing You) (Edel) 12 I > NE YVibe/NoBlaggada (Island)
10 > NE Scanty Sandwich/Because Of You (Southern Fried) 8 0 1 13 Ricky Martin/She's All I Ever Had (Columbia) 11 H 8 e ﬁ;‘l‘“:ém:me :,tsf)’l'g:x“ e ‘C("}lgggg;’
1 6 9 The CorraRadio (143/Lava/Atlantic) 13 N 4 9 R KellyfI Could Turn Back The Hands Of Time  (Jive) 13 4 13 3 Francis Cnbrel/Horus Saison v {Columbia)
12 8 6 Progresspresents The Boy Wunda/Everybody (Manifesto) 13 12 9 5 Whitney Houston/l Learned From The Best (Arista) 13 15 1 1 Pascal Obispo/Soledad (Epi

13 19 2 Westlife/l Have A Dream (RCA) 13 13 20 7 Marc Anthony/l Need To Know (Columbia) 11 16 6 18 Christina Aguilera/Genie In A Bottle (BMG
M > NE Christina Aguilera/What A Girl Wants (RCA) 9 M 1 9 Robbie Williams/She's The One (Chrysalio n 10 6 }L’;amh\e\%m Geartache ls Over ek
15 7 10 Texas/When We Are Together (Mercury) 12 15 4 5 Five/Keep On Movin’ (RCA) 11 9 > NE v (BMG)
16 > NE ShaniaTwainDon't Be Stupid (You Know | Love You) ~ (Mereury) 10 16 16 6 Stefan Raab/Maschen-Draht-Zaun (Ede) 9 20 > NE Wil smnm\m 2K (Columbia
17 > NE Oasis/Go Let It Out (Big Brother) 10 17 > NE Tom Jones & Mousse T/Sex Bomb (GutV2) 11 2l 2 3 MenelikiJe TAime Comme (Smail
B 0 0 TeavieTum ndepeodicni) 12 18 > NEEifll 5Move our Body T B b
¥ 17 6 On Movin’ RCA) 11 19 7 15 Savage Garden/] Knew I Loved You (Columbia) 11 24 > NE Tom Jones & Mousse T./Sex Bomb V2)
20 > NE Kelis/Caught Out There (Virgin) 6 20 > NE Roxette/Salvation (Roxette Recordings/ENMI 11 25 » NE LaClinique/La Playa (Virgin
CompdedbyM&Monmebasnsnfplaﬁlslrepons using a weighted-scoring system, Compiled by M&M on the basis of playlist reports, using a weighted-scoring system. Data supplied by SNEP/IPSOS from an i panel of national and

based on audience size. based on audience size. regional stations. Sotg,saverankedbynumbemfp!aysandwe@nedbyaudleme

o i e = | E N DAY

LW WOC  Artist/Title Onginal Label TS LW WOC  Artut/Title Local Label Artist/Title Onginal Label TS

1 1 98 ERIC GADD/RIDING HIGH (STRAWBERRY) 10 1 1 10 MARCOBORSATO/BINNEN (POLYDOR) 1 > NE OASIS/GO LETIT OUT (BIG BROTHER) 4
2 3 6 TomJones& Mousse T.Sex Bomb Guva) 12 AR - T 1oy Hia b 2 18 7 Eiffel 65Move Your Body (Bliss Co) 4
3 2 4 Melanie C/Northern Star (Virgin) 10 3 % 3 Ler ﬁi"["n/qmmg o e 2PPY Vit 3 > NE Ligsbue/L'Odore Del Sesso (WEA) 3
4 1 7 LeneMarlin/'Where l'm Headed (Virgin) 8 5 9 3 Chns(ma Aguilera/What A Gll‘l Wants ( ) 4 4 7 Five/Keep On Movin' (RCA) 3
5 5 17 Whitney Houston/I Learned From The Best (Arista) 9 6 7 9 Whitney Honston/I Learned From The Best _(BMG) 5 17 9 Shola Ama/Still Believe (WEA) 3
6 18 5 M2MDon'tSay You Love Me (Atlantic) 9 4 A g i’f';(n'"eyl}fpﬂffmil’m Tonight : J*.Cdumhl») 6 6 6 Queen& David Bowie/Under Pressure’99 (Parlophone) 3
7 16 4 Britney Spears/Born To Make You Happy Jive) 10 3 6 25 R‘,n:ﬁ(utﬁg‘é/\mn Y;‘fs‘y Nothing At Al e 7 > NE Kelis/Caught Out There (Virgin) 3
8 6 12 Celine Dion/That's The Way It Is (Epic/Columbia) 7 .17 1 DeKast/Hart Van Gevoel "WNf®y 8 > RE Lunapop/Un Giomno Migliore (Universo-Hitmania) 3
9 8 9 Five/KeepOn Movin' (RCA) 8 n 24 13 an‘n Hill & Bob Marley/Turn Your Lights Down Low (Columbia) 9 9 3 DePhaza/The Mambo Craze (More) 3
10 7 13 Will SmithWill2K (Columbia) 8 H B B ém’“m‘lU Kiddin, h“;‘hm pDimo) 10 > NE M2M/Don' Say You Love Me (Atlantic) 3
I 4 7 Robbie Williams/She’s The One (Chrysalis) 8 M 23 3 Stephen e ke Dry EMD I 1 10 Jennifer Lopez/Waiting For Tonight  (Work/Columbia) 4
12 10 8 Kent/Musik Non Stop (RCA) 7 15 14 3 Westlife/Flying Without Wings (BMG) 12 1 2 Christina Aguilera/What A Girl Wants (RCA) 3
13 9 8 Garbage/The World Is Not Encugh  (Radioactive/MCA) 7 8 > NE Marc Anthony/l Need To Know {Columbia) 18 2 10 Enrique Iglesias/Rhythm Divine (Interscope) 3
14 15 65 Christina Aguilera/What A Girl Wants (RCA) 8 0o ‘s“h.'.‘,' Mﬁ""’s.,,.mhe A e Hed Columbia) 14 15 12 Ricky Martin/She’s All | Ever Had (Columbia) 3
15 13 7 Roxette/Salvation (Roxette Recording/EMI) 6 1 > NE ScoopDroplt o e oman D 15 > RE MinaNeri RTD 2
16 14 10 Texas/When We Are Together (Mercury) 7 20 > NE ﬁm ucn/All 1 Really Want (Zomba) 16 > NE Superfunk/Lucky Star (Virgin) 3
17 12 6 Prince/The Greatest Romance Ever Sold ~ (NPG/Arista) 6 21 25 3 3oyzone/EverKdDay ILove You (Polydor) 17 > NE Hevia/Busindre Reel (Hispavox) 2
18 > NE Oasis/GoLet It Qut (Big Brother) 6 gg ® NsE e To é’ tv/The Raad Ahead ( (Enll{d({)) 18 > NE Mariah Carey/Thank God I Found You (Columbia) 2
19 > RE Madison Avenue/Don't Call Me Baby (Virgin} 6 24 18 3 67ltu¥tne 34 uston/hzy f: 1s Your Love (BMG) 19 > NE Beth Orton/Central Reservation (Heavenly) 2

20 17 10 Bryan Adams/The Best Of Me (A&M) 5 25 NE Postmen & Def Rhym/Bom v2) 20 > RE Pet Shop Boys/New York City Boy (Parlophone) 2
Compiled by M&M on the basts of playlist reports. using a weighted-scoring system, Data supplied by Aircheck from an i panel of national (8) and Compiled by M&M on the basis of playlist reports, using a weighted-scoring system,

based on audience size. regmﬂstams(S)Sagsaeraﬁedbymnbemfplaysa\dwe@tedbym\ee based on audience size.
SPAIN | POLAND —

TW LW WOC ArtmuTite Ongual Label TS TW LW WOC Artet/Tile Ongmal Label TS TW LW WOC ArustTite Onginal Label
1 1 4 SANTANA/CORAZON ESPINADO (ARISTA) 4 1 1 7 MARC ANTHONY/I NEED TO KNOW (COLUMBIA) 3 1 1 9 EIFFEL6SBLUE (BLISS CO.)
2 2 6 Luis Miguel/Dormir Contigo (WEA Latina 3 2 2 10 WyclefJean feat. Bono/New Day (Columbia) 3 2 2 10 Jennifer Lopez/Waiting For Tonight (Work/Columbia)
3 > RE Celine Dion/That’s The Way It Is (Epic/Columbia) 3 3 > RE Genesis/Carpet Crawler ‘99 (Virgin) 3 3 3 9 GanxtaZolee Es A Kartel/Blow-Field vs OJ Bond (Sony)
4 5 6 Marvin Gaye & Tammy TerrellAin't No Mountain High Enough  (Epicc 3 4 3 12 Bryan Adams/The Best Of Me (A&M) 3 4 4 8 GeriHalliwell/Lift Me Up (EMI)
5 3 8 George Michael/Roxanne (Virgin) 3 § 4 17 Touch & Go/Straight To Number One v2) 2 5 5 8 Five/Keep On Movin' (RCA)
6 6 4 AnaTorroja/Ya NoTe Quiero (Ariola) 3 6 > NE Brian McKnight/Back At One (Motown) 2 6 6 9 Backstreet Boys/Larger than Life (Jive)
7 1 5 Miguel Bosé/Amante Bandido (WEA) 2 7 5 7 WillSmith/Will2K (Columbia} 2 7 7 10 Tina Turner/When The Heartache Is Over (Parlophone)
8 12 5 PetShop Boys/Drunk (Parlophone) 2 8 6 9 FooFighters/Learn ToFly (Roswel/RCA) 3 8 8 8 Culture Club/Cold Shoulder (Virgin)
9 13 2 Tina/Whatever You Need (Parlophone) 2 9 > NE Pet Shop Boys/Drunk (Parlophone) 2 9 9 13 TomdJones& The Cardigans/Burning Down The House (Gut/V2)
10 7 8 Moneda Dura/Mama No Quiere (DRO) 2 10 > NE MyslovitzMy Sony) 3 10 10 8 Joe Cocker/Different Roads (EMD
n 1M 9 WilSmithWill2K (Columbia) 2 I > NE Chris De Burgh/A Woman's Heart (AEM) 3 1 11 8 Blur/No Distance Left To Run (Food)
12 8 7 LaOrejaDe Van Gogh/El Libro (Epic) 2 12 7 7 Whitney Houston/I Learned From The Best (Arista) 3 12 12 8 Paul McCartney/Brown Eyed Hand (Parlophone)
13 9 8 Nacho Cano/El Campo De Tu Atencion (Virgin) 2 18 > NE Kidnaper/Swiety (K-Music) 3 13 13 12 Bon Bon/A Sexepilem (Umvelsal)
14 18 10 The Corrs/Radio (143/Lava/Atlantic) 2 4 8 7 Sting/Desert Rose (A&RM) 3 4 M4 B AnnLee/?2 Times (X-Energy)
15 10 7 Tam Tam GolPasaran (Virgin) 2 15 > NE Edyta Gorniak/Hunting High And Low (Orca) 3 15 15 8 Texas/Summer Sou (Mercury)
6 20 2 Tom Jones & Mousse T/Sex Bomb (GuV2y 2 16 9 7 Tom Jones& Mousse T/Sex Bomb (Gut/V2) 3 16 16 8 PetShop Boys/New York City Boy (Parlophone)
17 > NE Phil Collins/Strangers Like Me (Walt Disney) 3 17 10 7 Queen & David Bowie/Under Pressure ‘99 (Parlophone) 3 17 17 8 Pierrot/Meglesett A Hold (BMG)
18 > RE PrinceThe Greatest Romance Ever Sold ~ (NPG/Arista) 2 18 > NE BobMarley, Tsidii Le Loks, Ziggy Marley/One Love (Island) 3 18 18 8 Kelly Family/Mama (Kel-Life)
19 > RE Ketama/K'Cha Cha (Mercury 3 19 13 10 Cher/DovE L'Amore (WEA) 3 19 19 8 Santana/Smooth (Arista)

2 4 10 Bryan AdamsThe Best Of Me (AEM) 2 20 1 9 Qligowscy/Z Kopyta Kulig Rwie (BMG) 3 20 20 9 Enrique Iglesias/Bailamos (Universal)
piled by M&M on the bas:s of st reports. using a weighted-scoring system, Compiled by M&M on the basis of playlist reports, using a weighted-scoring system,
7 basedugaudlence size. “ “ based on audience size.r‘ by the Hungarian C ial Radio Association on the basis of playlist
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DANCE AT THE TOP

Phats & Small’s Turn Around
(Boo/Multiply) was the No.1
dance track of
year, according
to the 1999 year
end compilation
of the European
Dance Traxx. It
is followed by

zine. An analysis by Harald Roth.

Last year dance

Dance music proved to be very much alive in 1999, with more tracks
than ever crossing over from dance-floors to mainstream radio. In this
supplement produced in the run up to Midem, Music & Media presents
the first-ever overview of the year in dance in Europe, based on the
European Dance Traxx (EDT) chart published each week in the maga-

While the number

Armand Van ] 3 .
: music  gained ‘ﬂ— of new entries was
b Helden’s You widespread great, only nine
Don’t Know Me (Armed/ffrr),
acceptance ° tracks actually

Bob Marley vs. Funkstar
Deluxe’s Sun Is Shining and
Eiffel 65’s Blue (Da Ba Dee)
(Bliss Corporation). Music &
Media publishes the full Top 75
listing of 1999s top dance
songs. Page 3.

throughout
Europe and
confirmed its
status as one
of the main
sources of
repertoire for
the music and

NEW SOURCES OF TALENT

Germany dethroned the U.K. rgdlo imdhp-
3 tries. In many
as the main source of pan- wiys, e
European dance material in hasy k;ecome a
1999, while the Netherlands, PNOMNIIN Alice Deejay

Italy and France supply a
increasing share of dance
repertoire. Page 5.

g enre
throughout Europe, with hefty sales
(Eiffel 65’s Blue sold over four million
singles in Europe and Mr Oizo’s Flat

Beat has passed the two million mark)
and strong airplay.

The sheer scale of dance music’s
impact and penetration can be appreci-
ated by looking at Music & Media’s dif-
ferent year-end charts: 15 of the top 20
tracks of 1999s EDT pan-European
dance chart appear on M&M’s end-of-
year Top 100 best selling singles. In
addition, some 20% of the most popular
tracks on European radio fall into the
dance genre (from Eiffel 65 to Armand
Van Helden), confirming that main-
stream stations have embraced dance as
a regular source of repertoire.

According to a full-year analysis,
just under 4,000 different tracks, by
nearly 3,000 different artists, entered
the EDT chart in 1999—an average of
nearly 60 new entries every “week.

The weekly pan-European
dance chart European Dance
Traxx is compiled by German
company MIS, It is based on a
sample of Europe’s national
club-play charts and specialist
dance store charts.

A weekly Top 40 chart is pub-
lished in Music & Media while
the full Top 100 chart is avail-
able some 10 days in advance as
a special faxed/e-mail-service.
If you plan to subscribe to Music
& Media, fill the form at the back
of this supplement. If you wish to
known more about the weekly
service, contact Ron Betist at
M&M (+31 299 420 274) or Harald
Roth at MIS (+49 9131 8175-00).

made it to the top
of the chart during
the year: Phats &
Small’s Turn
Around and Feel

Rainbow Country

B =

Good; Eiffel 65’ Blue and Move Your
Body; Armand Van Helden'’s You Don’t

European Dance Traxx
Top 10 repertoire owners
Label No. of No. of
tracks artists
Kontor 23 16
Virgin 34 26
BXR 18 8
Multiply 10 8
Strictly Rhythm 12 12
WEA 28 21
Columbia 26 18
Breakin’ 5 1
Armed 5 1
source: MIS

999—The year in dance

Know Me; Cher’s Believe; Bob Marley
vs. Funkstar Deluxe’s Sun Is Shining,
Mr. Oizo’s Flat Beat and Junior Jack’s
My Feeling.

Germany has overtaken the U.K.
as the main source of repertoire, both
in the number of tracks charted and in
chart share (see box).

Overall, the five main territories sup-
plying dance products (Germany, UK.,
U.S.A, Netherlands and Italy) account
for 80% of the total chart activity.

Surprisingly given its wider
acceptance, dance music is still dom-
inated by the indie labels, with few
major companies making inroads
into the genre.

German label Kontor was the top
dance label in 1999, with 23 tracks
charting in the EDT chart, including

European Dance Traxx

Repertoire sources by country of signing

Chart Share  Total titles

(in%)  charted (in %)
Germany 24.3 24
UK 229 23
USA 141 1
Netherlands 11.1 13
Italy 9.1 Vi
France 6.1 6
Belgium 6.0 9
Sweden 2.4 3
Denmark 1.7 2
Others 1.9 3

source: MIS

]ATBs 9PM (Till I Come). Other

European indie labels that have made
an impact are Italy’s BXR (Gigi
D’Agostino, Mario Piu, Mauro
Picotto), the U.K’s Multiply (Phats &
Small), The Netherlands’ Breakin’
(Vengaboys) and Violent Records
(Alice Deejay), Denmark’s Hypnotic
(Bob Marley vs. Funkstar Deluxe) and
F.Communications (Mr. Oizo).

The New Dance Artist Revelation
with g
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Already a HIT in Italy

N.1on Disco Radio
N.1 on Studio Pii

N.3 on Radio Globo
N.4 on Radio DeeJay

N.2 on Italia Network  N.2 on M&D Top 50 Discos
N.2 on 105 Network
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A year on the charts:
longevity is the key

A general overview of the 1999
compilation of the European
Dance Traxx (EDT) shows that a
wide diversity of titles, artists
and genres have made it to the
top of the only pan-European
dance chart, published each week
in Music & Media, reports
Harald Roth.

In all, a little less than 4,000 different
tracks of nearly 3,000 different artists
entered the entire Dance Traxx chart.
Some 954 of these tracks (or 26%)
made it onto the weekly Top 100
dance chart throughout the year, rep-
resenting an average of 17 Top 100
debuts each week.

Around 10% of all tracks reach the

weekly Top 40, while only 2% (83
tracks) reached the Top 10 and only
nine went all the way to No.l.
Overall, five tracks truly dominated
the charts in 1999.

Phats & Small's Turn Around
(Boo/Multiply) was not only the No.1
track of the third quarter, it was No.1
on the cumulative Jan.-Sept. chart as
well. Turn Around was No.l on the
weekly dance chart for nine consecu-
tive weeks from June until early
August. With three tracks in the pan-
European dance chart, the pairing
was the year’s No.1 dance act as well
as the No.1 group and scored the top
U K -signed track of the year.

The year’s No.2 track, Armand Van
Helden’s You Dont Know Me
(Armed/ffrr), followed a similar route.
First appearing as the lead track on a
four-track 2Future4U-E.P,, it was the
No.1 track of the first quarter as well
as of the Jan.-June period. The track
held the No.1 rank on the weekly pan-
European dance chart for 10 consecu-
tive weeks from February through
April 1999. With five different record-
ings charting throughout the year on
the dance chart, Van Helden is the

D AN

club-play/sales ratio of 2:1.

Methodology
The weekly pan-European dance chart European Dance Traxx is compiled by German comgany MIS. |
It is bosed on a sample of Europe s national club-play charfs and specialist dance store charts on a 1
|

The Dance Traxx is based on charts from 22 different sources in 15 different territories and collectively |
reflects information from some 1,800 reporting deejays os well as 300+ dancestores. The 22 different |
charts are weighted by each market's sales strength and their Impact as repertoire sources.

The weekly Top 40 tracks of the chart are published here in Music & Medlia while the full Top 100 chart is
available some 10 doys in advance as a special faxed/e-mail-service.

The cumulative 1999 end-of-year charts are complled by adding each frack’s, artist’s and repertoire |
source’s suppoart level {chart points) from the 52 chart weeks of the year 1999. |

EUROPEAN DANCE TRAXX 1999
Compiled by Muslic Information Services, Henkestr, 60A, D-81052 Erlangen, phone +49 9131 8175-00, fax -01, info@mis-charts.de
T r —
T P[] [P oo momnis S V0
1] 1| 0 | |TURNAROUND [i] Boo/Muitiply| 41
Phats & Small prasent Mutant Disco__ CP(79%: Uk.D H.8.Dk N.F1.LAuF.B.C2 Pol.E.Hun. / S{21%): Uk.D.HB.F.Cz. UK
2 1 771 YOU DON'T KNOW ME (2FUTURE4U E.P. %L Il Ar ed 27
Armand van Helden feat. Duane Harden _ CP(79%): Uk.  N.Fi.L AL F B.C2.Pol.E.Hun. / $(21%): Uk.D.HB.F.Cz. - 130 | USA
3| 1]o B (PAIBRDER)ESS CP(81%); Uk D.H.5.Dk N.Fi.lAuF.B.Cz Pol E. / S(18%): R R N
a2 o] [acEmowEn ooy 2%
): Uk.D.H.S.Dk.N.Fi.L ALF.B.C2.PoL.E.Hun. / S(24%): D.HBF.Cz.Pol. - 127 | USA
. e e,
year’s No. 4 dance artist aswell asthe | 51 [ 0 | [SONESHNNSISEL,  copm ucomsounminurace o s sl Dosr Crroit oo bam
top male artist. . 6 1|0 TR 2] CP(72%): Uk.D H.5.DkN.Fi.l. Au.F B.C2.Pol.E.Hun. / S(28%): o %3."°"‘2§ =
Big in Ibiza! This slogan is often 7/2|0 [?JEJE‘-QEnR(ACIi)ciFDQ:;?NE &6l CP(76%): Uk.D.H.5.DK.N.FiLAWF.B.Pol.EHun. / 5(24%): UKD, oot R?:% i
ASTLE [9/ ictly Rh 52
used to hype tracks but ?'Ctuauy few 8 | 6 556 vaLr:‘ng.?;cw EASTES] CP(76%): Uk.D H.8 DKN Fil.Au.F.B.C2.PoLE. / S(24%): UKD S ke F‘o | o
really deserve ] the labelling. One .Of 9|10 AR CP(79%): Uk.D.H.S.Dk N.Fit AuF.B.C2.Pol.E Hun. / S(21%): ST ]
the biggest “Ibiza” track was a white 102 |0 EVETGDQ?WN 11477] CP71%): D.H.N. Au.F.B.PolE.Hun. .‘S(ZQNa:D.H.B.gP%:(,) o
label by Danish producer Martin [797 2 5088 |FED ALERT 10717] XL Recordings | 27
d o Jaxx CP(80%): Uk.D.H.5.Dk N.Fi.l AuF.B.Pol.£.Hun. / S(20%). Uk DH.B.F. - 127 | UK
Otteson who did a remix of Bob 12| 2 [0 | |THE LAUNCH220] Mo'Bizz| 46
s . N e | DJ Jean CP(71%): UK.D.H.5.Dk.N.Fi.LF.B.Pol.E Hun. / $(29%): UKD.H.B. F 7] H
Marley’s Sun Is Shining. His label MAMBO NO. 5 [12/22] Lautstark| 31
136 1.0
o : Lou Bega CP(B1%): S.DKN.Fil AuF.C2PoLE / S(19%): F.Cz. fusan) ¥
Hypnotic initially only shipped 200 14/ 4 |0 2 TINESIr2e] CP(®2%): Uk.H.S.DkN.I. Au.F.C2.PolHun. / S(18%): Uk e
. . . . nr Lee W | .Dk.N.1 Au.F.C2.Pol.Hun. i .F.Cz.Pal. -
white label copies to Ibiza back in 15| 3 | 94 | |9.PM(TILLTCONE) [1714] Kontor | 42
| a8 GP(76%): Uk.D.H.§.DKN.Fil AuF.C2.POLE. / S(24%): Uk H.B.EFCz.- 181 | D
June 1999. The track later exploded 16130 SING IT BACK [19/13] Echo| 45 |
d 6 oloko : Uk.D H.8.Dk N.Fi.l Au.F.C2 Pol.E.Hun. : Uk, 2. ,
Molok CP{T6%): UKD H.5.DicN.Fil Au.F.C2.PoLE Hun, / S(24%): UkDHEF Cz. 124 | UK |
when people returned from their Ibiza BOOM, BOOM, BOOM, BOOW! [15/18 Breakin® Records | 35
Holidass lateAueast 17| 4 1652 |fogioo P(79%): Uk.D.H.S.DkN.Fi.LAUF.C2 PoLE. / S(21%): D.E F.Cz 35 H
. | D ‘T K ntor| 42
Si Y d (g}u il del 18/ 6 | 0 o sToP 13230 CP(B1%): UKD.H.S DK N.FLLAE.B Cz Pl Hun, / S(19%): UkD.HB F.GzPol - 195| D
iEnek &0 oy eyl 193 [ 0 | gEnE-I;vE“g?ER IOLORT] o UKD DN FLALFB.C POLE M '5(20"/?) R s
Records, the track first appeared on ELIEVE 1217 . e s
the d ,ce T 100 (a B%% Mavle 20| 1 |55 |ghEE!- EVEIRES] CP{B2%): D.H.S.DKN.Fi.l AuLF.C2.E. / S(18%): D.F.Cz. - 136 | USA
an Op S y y 21 3 0 I |KILLER [18/38] . n Kontor| 32
vS. Funkstar Deluxe) in the second }(\:T:SSIUS ST} CP{84%): D.H.8.Dk.N.f1 | Au.F.B.C2 Pol.E.Hun. / S(16%): D.H.B.F.CLF;JILi;;iSrZ: 2[;
week of September after an initial 22| 2 |1660| |Croin CP(74%): UK.D.H.S DK N Fi.LAUF B.PoLE. / S(26%): UD.HBF. - 127 | F
BIG LOVE [25/19] Junior Boy's O 38
U.K.-only chart run from mid- 23 | 4 |52 ZEI{EJ‘#%&Ei Er/‘lonGH (T GP(75%): Uk.D.H.S.DK.N.Fi.Au.F.B.PoLE Hun. ’S(Zg'g:iz?zjﬁz:;l:?:g l‘J‘g
A t It hed No.l1 o 24| 6 |2475| | CP(80%): UK.D.H.S.DkN Fi.l Au.F B.PoLE Hun. / S(20%): Uk D.H.BF. - 130 | USA
ugus i RENE s a BABY ONE MORE TIME [16/384] Jive| 39
September and held the tOp SpOt for 25| 5 0 i sm; "?‘;ja;‘;EED T CP(86%): Uk.S.DK.N FilAu.F.CzPol. srtsr(::v:l) C;;ol.':‘?n? uzs:
nine consecutive weeks. 26| 2 | 0 me;hé«észll;aé r’::.grs l;aor o4 — CP(76%): Uk D.H.S.DkcN.Fi AU B.Poltun, | S(24% UKDIHBD 12; U251A
An Ita]ian_signed track by an act 27| 3 | 0 Cassus ! CP(76%): Uk.D H.S.DkN.Fi.Au.F.B Pol.EHun. / S{24%): Uk D.HB.F. yren| &
28 | 7 0 SALTWATER [27/32] .. Xtravaganza 34
whose name was selected at random ! (n:/:\:age;?éxa?s%%man CP(78%): Uk.D.H.Dk.N.FL.|Au.B.POLE. / S(22%}: Uk.D'.:LB.t.t;Ii'\( %(K;
was the third biggest track of the 29| 6 [1558 ;o;g_lyEésTs;%bH n]lllND R 40”0;(]2%L.DS.Dk.N.Fi.Au.F.Cz.Fm,/5(28") Uk.D.gF.Czd 15: 2[:8
year and ended up Wlth four mllhon 30 8+1 31 DJ Sakin & Fnends. ( I ! CP(B4%): Uk.H.S Dk N.Fi.AUF. / S(36%): U HBEF. - 137| D
b 3 b Resh.
s1ngles shlpped to retall across 31| 7 0 ﬁéf.yfwﬂfﬁeg“:ﬁf'"'gss [31738] CP(78%): Uk.D.S.Dk.N.Fi.l Au.F.B.PaLE. / S(22%): UK. D.E.er.l.. .afzi It/\ngA
Europe. Elffel 65’8 Blue (Da Ba Dee), 32| 8 0 %EghgﬁcllgE;ecr;slnL [29/50] CP{84%): Uk.S.Dk.N.Fi.l. AuwB.Cz.Pol.E.Hun. / S{16%): Uk.E.C‘iI[qIZ'; UZE
released on Turin-based label Bliss 33 2|0 g.'x;meG ENOUGH|IR0/ES] CP(83%): Uk.S.Dk.N.FLLAu F.Cz‘F‘oLE.lS(17%y:F.Cz\.A!$éA1 U257A
Corporation, first appeared on the {34|17 | 0 | |BLABLABLALSES4] r MEXE) a5
igl D'Agostino CP(74%): LAUF.C2.POLE. / S(26%): F.Cz. | ltal
9 3 " ! ] R 1
dance chart in the last week of Apl'll 35/3|0 %555 e IZ 2R 136/3] CP(75%) Uk.H.5.Dk.NFilAu F CzPol IS(B25%)kFIr(|31 Fgﬁor%sa 3H
1999 and entered the top 100 four 36 10 | 73 UN|VERSAL NATION (THE REAL ANTHEM) [41/2é Ty BBF 138 485
M
weeks later at 93. After a 12-week- 375 | 0 SS‘EQ\JO"[SSSIGH CP(BI%): Uk H.S.DICN.FLF Ca.E.Hun, / S(17%): UKD Ca- ks
5 4 5 :
climb it finally reached the No.1slot |38| 4 | o | |SUTOF THEBLUE[51/20] Coi6: kD HoKNRIFBE (5050 Ut e LaR
1 1 ATURDAY [39/41 t J 7
in August, where it stayed for five 39|/15] 0 S e T CP(76%): D.S.Dk N.Fi.l AuFB Hun. AP A)erDmBIQI A
1 3 3 IFY USA| 27
weeks in a row and remjcnned in the 40( 3 | O JznnigH_o';sA}D B L] CP(B8%): o aE el /Rs‘éze-/:)?g, g
Top 100 until the last issue of the [417 10 45| |LUVSTRUCK [43/a3] District| 43
Southside Spinners CP(76%): UKD H.DKN.F.B.E. / S(24%): UKD.HB.F.-141| H
year 272 |[50]| [ENOUIBUNTHISIRECORR(MOURIMIFERICIREE BEIJEH R e e Ecaizol 1S(7%): s
e Tamperer feat. Maya i.].Au.d Z.Pol % aly
1 was also a year where som al Records | 2
999 yea ElCASOTE 43| 3|0 CARTEBLANCHE (4547 CP(77%): Uk.D.H.S.DKN.Fi.F.Fol E. Pt eyt I
U.S.-signed tracks had a sleeper 44| 11| 0 | |SYNTH & STRINGS (50/42] Manifesto| 27
Stait: buif el D gt CP(74%): Uk D.H.5 Dk.N.Fi.F.PolE. { S(26%): Uk.D.HB.F. - 138| UK.
1 = XR 1
— ’S tory, o ms Aowsme Eanl 45|12 | 0 -IIrEler!-sMeEalvl‘\lﬂHv [aar67] CP(B2%): Dk.I.Aqu.Cz.Fo\.E.Is(1B°/a):Fsz.LB-13_2 I?aiy
’ 46 | 2 0 QVENUE / ANOTHER WAY [47/51] ) i Vandit| 14
b IV CP(78%): UKD H.|Pol.E Hun. / §(22%): UkD.8 - 136| D
Johnson’s Get Get Down, which first [ 4=+~ [ [WiLowiLowes WiLb wesT 37778 : e umbia [ 24
appeared in the U S On Moody Will Smith feat. Dru Hill & Kool Moe Dee CP{92%): Uk.D.S.Dk.N.Fi.Au.F.C2 Pol. / S{8%): D.B.4 CZ Pol. - 106 | USA
. FEELI ITT ultipl 26
s . 48 15| 0 3 Eass POTISTO0 15618 CP(75%): UK.D H.Fil AuF.B.PolE Hun. / S(25%): Uk.D. A v
Records. I 11 led The G I
ecords. Imitially title e Groove 4937 0 EMBARGO! [118/12] Discobox/Clockwork| 40
Had, it wasnt a big dance hit at T O IEIE /e 5 som4 A e
ho é but thi eedlmolanothl 50{ 6 | 0 Nalin & Kane ! ! ) CP(79%): UK D.H.N AuF.B E.Hun. / S(21%): Uk o
me, L ngs turned into another 51| 4 | O | |CANNED REAT [45/80] Soho Square| 19
direction when Italian indie Time CP(B2%): Uk.D.5.DK Fil AuF.PolE. / S(18%): DF.- 127| UK.
52| 5 | 0 | |WHYG "GO [45/165] —_  Cheeky| 17
(88%): Uk.D.H.S.Dk N.F1.LAuB.Pol.E.Hun. / S(12%): DHB. - 131 | UK.
Records re.lease.d the tr?Ck as Get Get 53 6 0 NOTHING REALLY MATTERS [44/258] 5 Maverick | 23
Down on its RlSe 1mpr1nt. A]though, gagmgaA' ] CP(91%): Uk D.S‘DKN.F\.F.CLFOI.Hun.:S(:/eo);[;:.ﬁ‘za;ig: uzs:
th t k dd ’t h N 1 th 5414 0 666 p CP(80%): 5.Dk.N.Fi.AuF.C2.E. / S{20%): F.CzPol. - 13¢| D
e trac 1ant reac 0.1 On e -
. . 55 | 12 2207 NOMANSLAND (DAVID'S SONG) [66/45] Overdose | 41
EDT chart it dld peak at No.2 and DJ Sakin & Friends CP(73%): Uk.D.H Dk.N.Au.F.B.C2.Pol. / S(27%}): Uk.D.BF.Cz. - 137| D
t 26 g ki the d. h t 56 6 | 0 EBIEST";#TION S N ] CP(86%): Uk.D.H.S.Dk N.FIBE H ISM%)XJ.r(aDvg 2o JZ
earic Bi B E.Hun.
sPen MESESTOT Eeancelcanl, 57 4 392 MOTHERSHIP RECONNECTION [89/31] Soma/Virgin| 28
All these successes prove that Soott Grooves CP61%): Uk.D.H.Dk.N.FLE.B. / S{30%) UkD.H.F. - 124| UK.
o o ENDEZ-VU [55/96 XL Recordi 29
longewty is what counts on the dance 58|11 0 | ool CPIB3%): UkD.A.S DN FiLALF PoLE Hun. / S(175%); kD, - 195 | UK.
B 5914 | 0 SILENCE [86/3 Nettwerk | 31
chart, rather than a high one-week- | :Aegvg :\;i rffffhe 4CILGa§hlan CP(64%): UK.D.B.Hun. / S(36%): Uk.D.B.F. - )23:: C‘la;
peak based on success in one territory 60| 3 | 66| [MOYEMANA (54/ce] CP(78%): H.S.DkN.Fi LAUF B C2.E / S(22%): BEF.C2. 137 D
o a p Tracks/Azuli| 28
only. The key turmng pomt 18 when 61 10 | 0 %’;Es Ml e oRIsTies] CP{77%): Uk.D.H.S.N.Fi.F.B.E.Hun, /(sj(zagpugg.crq.ss.r. zual Italy
. | Sael 2
the tracks start to cross over te radio. 62 | 14 | O Qf,.{?}okgﬂ (85778 CP{80%): Uk D.H.S.DkN Fi.i.C2.E.Hun. / S(20%) DHCz 9% 2
o 3 tl, 29
The capac1ty fOI‘ dance track to be 63 | 10 |61 2 HsssJ‘a.\neFlNE DAY, [61195] CP{82%): Uk.D.H.S.Dk.N.Fi.Au.F.Cz. / S(18%): Uk.D.HE‘z. ?1'133 I(‘aly
. . . . T 1
radio friendly will be a key factor in [ 64| 5 |e7ae |PUSHIT(AGAN) [73/58] e T A
o S . Inf 22
the continulng expansion of dance 65| 7 [331 Eﬁ%ﬁ?&%ﬁs&?s’iﬂla CP(75%): Uk.D-H.S.Dk.N.Fi Pol.E. / S(25%}: Uk.D.H.E’:‘F.erPSg UK.
a1 hol 26
music in 2000. 66 | 10 ] 339 EERE oD CAIN 85T CP(B6%): Uk.S.Dk.N.Fi.F Cz.Pol. /su-wssy F Cz ol %
MY FAMILY BACK [57/171 14
6740 FBaﬁr!l’;Is(s; Y EARILY BAGKI[57H] CP(B6%): Uk D.H.5.0k N FLAUB.POLE. / S(14%): e | s
68 | 38 | 0 T'ES ZINZIN [121/29] Now Discs| 28
DJ Xam featuring “B* CP{56%): F./ S(44%): F. B
69 3 22 WE LIKE TO PARTY! (THE VENGABUS) [62/137] Breakin’ Records | 13
Vengal CP(84%): UK S DKNFiLAUF.C2. / S(16%); EFCz. 140 | H
70| 8 0 |S CALLlNG [60/182] Club Tools | 23
CP(86%): D.5.Dk FiAuB.C2 Pol.E.Hun. / §(14%): D.B.C2.Pol. - 131 | D
21
71 1 4 O QTI;L I L VNS [78,63] CP{74%): Uk.D.Dk...Au.F.C2.Pol.E. / §f 25%) g(E:Z Pol }orgg UK.
72| 11 197 ;.?»grg .[:1 23’30] CP(56%): Uk.D.H.5 N.FiAuCz. / S44%): UkD.B. s
73 8 0 NEW YORK CITY BOY [53/734] Parfophone| 15
Pet Shop Boys CP(96%): Uk H.S.DKN.Fi C2 Pol.E.Hun. / S(4%): F.C2.l.- 132 | UK
74 41 0 PRAISE MY DJ'S (MY FUNNY VALENTINE) [69/16 1 Privee| 34
Run Of Run-0.M.C. feat. Justine Simmont CP{86%): D.5.Dk N Fi.LAUF.C2.Pol. / S(15%): D.CzPol. - | Ush
75|16 | 0 THE HEART OF THE OCEAN (TITANIC) [93/46] ) UnSubMissive | 30
Myihos n DJ Cosmos CPI§8%): UkD DKNF.E /S(329%) F.-139| D

The Dance Traxx is based on the informatien frem the following ciubplay (CP} and specislist dance sales (5) sources. UR=United Kingdom Music Week Club Chart (CP), CIN Dance Singles (S, Au=Austra:
Detjay Top 4ty (CPY, D=Germany: ODC Deuzsche Dance Charts (CP+S}; E= Spain: Deejay magazine Technics Top 50 (CP); H=Holland: IDP Dance Board 50 (CP), Stichting Mega Charts/Dance Trends 1S,
Ca=Crech Rep. Crech Dance Chart (CP+S); B=Belgium: Py Belgian Dance Chart{CP), Ukratap 40 Dance (8) Hun=Hungary: XanJOY Club Chat (CP); F<France: Extra Club Musibox System (CP, Maxi
| Dance () © Thierry SavsgnacMusibos Franee: I=Italy. Media ltaian Top 30 Club Cart&Musica ¢ Dischi (CP), Canali Vendita Mix (S), S=Swede/N=Norway/FisFialand; Deelay Promatians Swedish,
] Narwegian, Finnish Dance Chart (all CPY. Dk=Denmark: M&! Service dancechart dk {CP, Pol=Foland: Top 30 Dance Chart (CPL. D¥ Pramotion/DMC D Top 30 5.
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THERE IS ONLY ONE COMPANY
IN THE WORLD THAT COULD
REACH THESE HEIGHTS:

NALIN & KANE, RUFF DRIVERZ, AYLA, PERPETUAL MOTION, ERICK
MORILLO, FERRY CORSTEN, LOST WITNESS, RHYTHM MASTERS,
BLOCKSTER, CAPPELLA, WESTBAM, EIFFEL 65, 2 EIVISSA, CAPTAIN
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DANCE SPOTLIGHT

Europe dances to the Continental beat

While Music & Media’s sales and
airplay chart shows that the vast
majority of repertoire is from the
U.S. and U.K,, sources of dance
repertoire are more varied, with
a much greater input from conti-
nental Europe. By Harald Roth.

Germany dethroned the U.K. as the
main source of pan-European dance
material in 1999. Britain’s repertoire
source share has fallen from 31% in
1997 to 29% in 1998 and to just 23% in
1999, due to a failure to generate big
numbers of pan-European hits as in
previous years. Most of British reper-
toire chart’s Top 10 were huge dance
hits at home, but didn’t get the floor
burning enough abroad in Europe.

Analysis of the Top 1000 tracks of
1999 charted in the European Dance
Traxx—representing over 80% of the
year’s overall dance chart activity—
shows 24.3% of the chart points scored
originate from tracks signed to
German labels, 22.9% from the UK,
14.1% from the U.S., 11.1% from the
Netherlands and 9.1% from Italy.
Overall, 80% of the repertoire origi-
nates from these five territories, with
roughly half from the two main
sources.

Although Germany failed to deliv-
er the huge dance No. 1s it supplied

over the previous two years—Mousse
T’s Horny (Peppermint Jam Records)
in 1998’s and Sash!’s Encore Une Fois
(X-It Records) in 1997—German
labels delivered the most tracks
charting in the European dance chart
in 1999. Some 237 of the Top 1000
tracks were of German origin. The
country’s repertoire source share
increased significantly from 16% in
1997 to 18% in 1998 to nearly 24% in
1999—demonstrating the country’s
dance chart impact.

The best-performing German-
signed track, Avant Garde’s Get Down,
only comes in at 10 on the overall chart
and was a bigger hit outside Germany.
One of the year’s summer hits, Lou
Bega’s Mambo No.5 (Lautstark/BMG
Berlin), holds the No.2 rank on the
German repertoire chart, followed by
Andre Tanneberger’s ATB project (on
Kontor).

U.S. repertoire owners took a
14.1% share of repertoire source,
representing 11% of the Top 1000
tracks. The number of tracks fell sig-
nificantly during the last two years
from 18% in 1997 to 12% in 1998 and
now 11% in 1999. The reason can be
seen in an ever-growing trend for
American artists to sign with an
European company (Cher, Cevin
Fisher and most recently, Roger

EUROPEAN DANCE TRAXX - TOP FEMALE ARTISTS 1999

Based on the full weekly EUROPEAN DANCE TRAXX charts of the period 2 January - 25 December 1999. Compiled by m.i.s.

Rank | Peak | Rank ARTIST
Crarall

Label of top 1999 record W%(

Female| Pos. No. of records charted Copyright 1999 by M.L.S. Top 1998 record (record's year-to-date position)
1 7 I CHER WEA| 75
% Believe (20) | USA
ANN LEE X-Energy| 52
4 119] |5 ne (?X UK

5 | 21 3BI‘NTNEV SPEARS

.. Baby One More Time (25) USA

WORK Group USA| 39

3 |32 JENNIFER LOPEZ

3 If You Had My tove (40) | Puer.
6. 42 MADONNA Maverick

3 Nothing Realiy Matters (53) USA

17 | 49 \SNHITNEV HOUSTON

Ari
It's Not Right But it's Okay (95) usA

19 | 61 %A CREAM

Records a7
Say Goodbye {151)

EMILIA Rodeo Re a3
25 | 84 3 gg auS Worﬁio(trms) s

MISS JANE Hitland | 29
10| 93 It's A Fine Day (63) | ltaly

olo®Noulslwn =

14 | 98 KIM LUKAS

EXE Records | 21
All } Really Wam (71) | UK.

EUROPEAN DANCE TRAXX - TOP MALE ARTISTS 1999

Based on the full weekly EUROPEAN DANCE TRAXX charts of the period 2 January - 25 December 1939. Compited by m.i.s.

Rank | Peak TIST
Maarl‘e Peoas. Bank ﬁoaollgcords charted Copyright 1998 by M.I.S. Top 1999 rscoma(ggrlxrg'stygg Jo?dga?e 2%2&;‘11) W%(
1 1 4 ARMAND VAN HELDEN med | 81
5 You Dont Know M)_ | USA
22|11 PAUL JOHNSON Mood‘y 26
1 Get Get Down (d) | USA
3 1 |12 MR. 01z0O F-Communications | 28
1 Flat Beat (6} F
DJ JEAN Mo'Bizz| 67
4|2 |18 3 The Launch (12)| H
5 6 |17 LOU BEGA Lautstark | 47
3 Mambo No. 5 (13)| D
DJ SAKIN 1
6|8 (18] 1 PrototYour Mind (sraeheust 5| D
GIGID‘AGOSTINO BXR| 113
7 (1723 5 Bla Bla Bla (34) | ltaly
MAURO PICOTTO N BXR| 84
8 |10 |29 4 Lizard (Gonna Get You) (102) taly
WILL SMITH 51
9 7 |30 3 wild wud Wes( g47 usa
PETE HELLER Junior Boy's O 8
10 4 (35 |F Gl T

Sanchez, to name a few).
The other reason may be a
decreasing success for the “house”

genre, for which the U.S. is the top
source and the market’s failure to cre-
ate dance hits in alternative dance
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i

Italian repertoire chart. Italy’s biggest
hit source in 1999 were Brescia-based
Media Records with 11 entries on the

+
-
-

place as a repertoire source. The top
three Swedish-signed dance tracks all
were extremely radio-friendly (E-

genres. The best example is Wamdue Time Records with five tracks on the
Project’s King Of My Castle that only Time and Rise imprints. TOP GERMAN-SIGNED REPERTOIRE 1999
expl()ded in Europe after Itahan France iS the SIXth blggeSt reper- Based on the full weekly EUROPEAN DANCE TRAXX charts of the period 2 January - 25 December 1999. Compiled by m.i.s.
remixes made the track more accessi- toire source (6.2% on a weighted |Raw|peak] mam| |TITLE Original Label [ WOC
ble to European DJs’ tastes. basis, ranked 7 by number of tracks).  —r— e S Rem"sghaﬁfu': o
Dutch repertoire also showed big In number terms, its share of the top Lo el i WAMBO NO. 5 SR AR e e ek =]
increase in 1999, up from 8% in 1997- 1000 tracks rose from 1% in 1997 to Sl ';’"P;’; ETTTCoRE CPiB1%): SOk N AuFGe POl (SUSMLFCEFOL 120 0
98 to more than 12% 1in 1999 4% in 1998 when the so-called 3 3 |15 DON ‘(I'STOP ) CP(76%): Uk.D.H.S.DKN.Fil. Au.F.C2.Pol.E. / 5(24%}: Uk H.B.EF. c?r-]t‘gir 4[22
Rotterdam-based company Violent “French invasion” took off and 4 6 18 /:(TIiLER CP(81%): Uk D-H.S.Dk N.Fi.l Au.F.B.C2 Pol.E.Hun. / S(19%): Uk.D.H.B.F,CLF;(o?r-'gg Dz
Music, which owns the Violent and increased to 6% in 1999. This success, 5|3 | 21| |a PO D45 Dk NFLLALF B.OE POLE Hun. /S(18%) D GeFor 155 |_ D
 Breakin’ however, is only based on a small 6| 6 | 29 g&‘)ﬁayM Vs S a CP(72%): D.S.DKN.Fi.Au.F.Cz Pol. / 5(28%): Ukvn.vla',g%tfﬁrsg ¥
Ann Lee [ labels, isthe number of tracks that crossed over to | 7 | 8 |30 | |6FSeT, eﬂosun e T e e B
| country’s other markets. 8537 T CP(83%): UkD.H.S.DKN.FiF.C2.E.Hun. / S(17%): w9 R ¥
top reper- Be]g—ian repertoire is ranked No. 7 9 15| 39 guﬁlgﬁﬁ:}nlvw Monie Love CP(76%): DSDkNFIAuFBHurﬂAB)erDmE"g(I S o
o toire source in the list of suppliers with 6.1%, but 10 2 | 46 | [AIRIVG(ANOTHERWAY CPUTES) UKD H POl . 1522%: U0 88| D'
and occu- fifth according to the number of
\ -~ pied six of tracks charted. The discrepancy is
the Top 20 due to the fact that Belgian DJs’
= ‘ ranks onthe favour domestic dance product. A TOP BRITISH-SIGNED REPERTOIRE 1999 E
8 . - L D ut ¢ h large amount of domestic dance prod- Based on the full weekly EUROPEAN DANCE TRAXX charts of the period 2 Jaruary - 25 December 1999, Complied by m.i.s.
B s rep(’ar;c2 0 zl tre gct fouﬁd tits bw?;l . gn,tthe countr);’s FHREEIREE T on O ‘n';ﬁ.ld Label [WOC
the greatest number of different tracks The Scandinavian countries suc- TENE C e e CPTo%) Uk 1.5.DN.FLLAF.B.C2 Pol B Hun. | SEITY “““*,‘(”Ce’;","‘,m‘a: s
on the dance charts throughout the cessfully tried to get away from only MRy Y Pl CR(E0%) Uk HS DN APB Pol £ Hun. | S(20%): U DB - 87| LK.
year (SlX ln total). belng a dance product source over the 4 I 3 16 |§2T:EVE CP(76%): Uk.D.H.S.DK.N.Fi.l Au.F.Cz.PoL.E Hun. / S5(24%): Uk.DHB.F.CZ‘.A-IéZX Uz:(
Italy is the fifth biggest repertoire last few years and turned into a main- | Sl ¢ g0 S CPieth OHEDUN LA FETE SUBU DY Ge 138 Lok
source with 9.2%. The two big summer stream repertoire source. This had an 61428 - CP(7S7): UDH S DKNFiu BP0l Ebun. | SE5%! UKD IBE - 120 LK.
hits from Italy this year, Eiffel 65's immediate effect on the countries’ ! 7147 g8 Sticane leat Mare B OP(7E): UDH.DNFAu8.Pol ./ S@2%): D HBE- ot UK.
Blue (Bliss Co.) and British Ann Lee’s dance chart repertoire source share— LARNE Tne Charic oo ‘CP{84%): Uk .DIN-FL. AU B.C2.Pol. E Hun. | S(16%): UkB.Cz. -127 Uk,
2 Times (signed to Energy Productions) Swedish product fell from 4% in 1998 9 | 2 |33 Gner e CPIBS%) U SDKNFLLAUE CePo.E. 1 ST FCat - 1 | U
are naturally the top 2 tracks on the to below 3% in 1999 taking eighth 10 1144 | [Fna # STANGS rren: D HSDNFLE P sz O HRR B K

TOP U.S.-SIGNED REPERTOIRE 1999

=

Top 40 Italian repertoire chart (most Type, Emilia, La Cream). &,—
on the BXR imprint), and Rome-based Only 1.9% of all Top 1000 tracks Based on the full weekly EUROPEAN DANCE TRAXX charts of the period 2 January - 25 December 1999, Compiled by m.i.s.
] Py
Toa | Pomx | Ba | |AWEE Copyright 1999 by M.L.S. o e e
I 1 1 2 | YOU DON‘T KNOW ME (2FUTURE4U E.P. g Armed| 27
- * - 1 1 Armand van Helden feat. Duane Harden CP(79%): Uk.D.H.S.Dk.N.Fi..Au.F B.Cz Pol.E.Hun, / S{21%): Uk.D.HB.F C2. - 130 | USA
2 2 | 4 | |GETGETDOWN Moody 26
LS | Paul Johnsen CP(76%): Uk.D.H.S Dk.N.Fi.l Au.F.B.C2.Pol.E Hun. / $(24%): D.H.B.F.C2 Pol.l. - !2¥J USA
VELVET MUSIC s'A 3 [ 6 I 8 ‘ %‘NGG OPF CasTEr CP(76%): Uk.D.H.S Dk.N.Fi.l.Au.F.B.CZ PoLE. / S{24%}: Uksbﬁa‘:y RPh r:;"s1 USSZA
. . 1l g lamdue Project %)t H. LN Fi.l Au.F.B.A '0L.E. / S{24%}): UK.D.H.B.F.C2.Pof. -
P.O Box 60109, Agia Paraskevi 15 301, Athens, Greece | 74 T3 [yg | |SEPTEMBER S Columbia/iNCredible| 27
1 Tel. + +30-1-6547466, + +30-1-6542354 | | | Earh, Wind & Fire CP{B0%]: Uk D.H.5.Dk N.Fi.Au.F.B.Cz.Pol.E.Hun. / S(20%): Uk.D.HB.F.C2 Pol_ - 129 | USA
: , § | 6 |24 |CANTGETENOUGH Soulfuric Trax| 40
e Fax + +30_1.6526652 = | | | Soul CP(80%): UK.D.H.S.Dk.N.Fi.LAu.F.B.Pol.E.Hun. / ${20%): Ux.D.H B.F. -_130 Usa
mautie | 6 | 5 | 25| |.:BABY ONE MORE TIME ‘ Jive| 39
| e-mail: velvet@ath.forthnet.gr | 1L Britney Spears CP(96%): Uk.S.Dk.N.Fi.l AuF.Cz.Pol. / 5(4%): CzPol. - 82 | USA
| 7 2 |26 WHAT U NEED Strictly Rhythm | 28
| : e H'Aegt,“[;l;alfg\alrgen CP(76%): Uk.D.H.S.Dk.N.Fi.Au F.B.Pol.Hun. / S‘(Islng)i:'t(JkéJ.H.B. Ué2A7_{[ U257A
’ . ESTABLISH ED IN 1991 8 3 40 ‘yJenniter Lopez CP(88%): Uk.D.S.Dk.N.Fi.Au.F. FOI.EAJS(12°/5?I§)‘I. 'ol. - 94 | Puer.
| = s 2
+ DISTRIBUTION TO ALL MAJOR AND INDEPENDENT RETAIL QUTLETS 9 | 7 AT | D e & Kool Moe Dee CP92%) U D S.DXNFIAWF C Pol/5(8%): D5 Cebor 1081 5o
ATTER! i
« SUCCESFULLY PLANNED MARKETING CAMPAIGNS (HEAVY RADIO ol T INEE I HOTHEREALCY M TIERS B r— A

AND TV AIRPLAYS - PRESS REVIEWS, ETC)
» DEDICATED AND KNOWLEDGABLE IMPORT AND SALES STAFF,

SERIAL RECORDINGS (FRANCE)
99 RECORDS/GAP/BOMBA (GERMANY)

PERSONAL SERVICE
§ ; Based on the full weekly EUROFPEAN DANCE TRAXX charts of the period 2 January - 25 December 1999. Compiled by m.i.s.
| il ! Nl | .
WEEKLY OELIVERIES OF NEW RELEASES AND R o | TRE BB FAIE neongiEli o) WOC
[ | |BETTER OFF ALONE Violent Rec.| 45
L 1127 DJ Jirgen {Alice Desiay) CP(76%): UK.D.H.5.Dk.N Fi.LA.F.8 Pol.E Hun. / 5(24%): Uk.D.H.BF.Poll. - 137 | H
: BACK CATALOGUE FROM ALL OVER THE WORLD 2 2 12| |THELAUNCH Wo'Bizz| 46
. I | |_|DJJean S6H, BOOM BOHT CP(T1%): Uk.D.H,S.Dk.N,FLLFBPol.E.Hun./S(Zg'/zz t;@:‘,r;s F..rvdag 3»«;
134 (17] ee%OM - GP(79%): Uk.D.H.S.DI.N.Fi.L Au.F.Cz.POLE. / /S@1%) SEIFCZS;:IO 13| H
[ | TWE'RE GOING TO IBIZA! Breakin® Records | 31
4 | 3 |85 |Vengavoys CP(75%): UKH.S.Dk.N Fi.lAu.F.CZPol. /Si250y F GaPoll 38| H
EXCLUSIVE DISTRIBUTION IN GREECE OF THE LABELS | [ 5] 4 : 381 [ e CPESNY UL DHDKNRIEBE. 1555y Uk BT | 1
{ 6 |10 41 éx‘l{\g;l;nsugcf\:n'grs CP(76%): UkD.H.DKN.F.B.E / S(24%): UkD.H.gF.t- HIES
GUIDANCE RECORDINGS (USA) | 7 | '3 | 43| |[CARTE BLANCHE Deal Records | 24
[ 1 | | ‘V,;rEaaLx[: KaE oo rE B CP{77%): Uk.D.H.5.0k.N.FL.F Pol E -sgs%)kyk‘.uhn.a. - 1;0 1%
N L) 8|3 69 U ' oner wesmonraurc PR e |1
RIGHT TEMPO - FAMILY AFFAIR (ITALY) 9 14|77 GOURYELLA CP(69%): Uk D.H.OKN LE. / S(31%): UISH‘?{?& 33
10 16 | 79 HORNY HORNS -Play [ 23
WHY NOT (SWEDEN) | Perfect Phase CP{77%): UK.D.H.Dk Au.B.E Hun. / S(23%): b1 B
AVEX (UK)
XTREME (UK) . |

TOP ITALIAN-SIGNED REPERTOIRE 1999

Based on the full weekly EUROPEAN DANCE TRAXX charts of the period 2 January - 26 December 1999. Compiled by m.i.s.

MESSIDOR (GERMAN =
( b U= Copyright 1999 by M.L.S. repon BinaL-aRR | WS
PLASTIC RECORDS (ITAL -
( Y ! 1 : 1.3 | IEvIt'lszE(DABA PEE) CP(B1%}: Uk.D.H.S DI N.Fi,LAUF.B.Cz.Pol.E. / S{19%): D.B.F.C PSI‘(IOO’% \??!
| '3 % LAWF.B.Cz.Pol.E. / %): D.B.F.Cz.Pal.l. - a
GRAVITY (FRANCE) "2 4 [14 | f2TmES X-Energy " 41
| | Ann Lee CP(82%): Uk.H.S.DK.N.I.Au.F.C2. Pol.Hun. / S(18%): Uk F.Cz.Pol. - 129 | UK.
I | UNSHINE & HAPPINESS Resh: 28
1 BELLAPHON AND ASSORTED LABES (GERMANY) | 3 Z [31] senos Dubwork feat. Darryt Pandy CP{78%): UkD.S.DKN.Fi.LAu.F.B.POLE /S(22%) Uk.D.B..EFsI.-aPZl: WUSA
f | ABLASB BXR| 45
! DREYFUS (FRANCE) [ 4 17 | 34 | |g;DEgosnnoLA GCP(74%): LAU.F.C2.POLE. / S(26%): FCz italy
| | | | BUY THIS RECORD (YOUR LIFE WILL BE Rise| 16
I MARIPOSA - BLUE SUN (GERMANY) 5 | 2 42| [!rievTca)nl:‘Eerel{Ieat Mlasa ( rSgEag e Dl FLLAWE B.C2 Pol, / ST%): F.Cz. - 195 hay .
! | ME WHY R 31
| | 6 1245 IEz‘Té'so |eEa( Marvin CP(82%): Dk.i AuF.Cz. PolE /sua%) ECzl.- 132 italy
7 10 61| MAKES ME LOVE YOU an Tracks/Azuli| 28
s , LA | | ‘S F £D CP(77%): UkD.H.S NFi. F.B.E.Hun. / s;zs%) Uk,DAH.H.Ft.I »2; nza_lgL
YOUR RELIABLE GREEK DISTRIBUTION 8 10 63 |TSATNEORY e oo isu e on DS 2
n l 9 14 |71 ] IALUREALLY AN CP{74%): Uk.D.Dk.LAuF.CZ.Pol.E. / S{26%): Fg Pol.i. r|dz§ uzl
| | K | ol 2.Pol K.
& LICENSIN 5 PARTNER 10 | 41 74 | |PRAISE MY DJ'S (MY FUNNY VALENTINE) Pri 34
L | | | [ Run Of Run-0.M.C. feat. Justine Simmons CP(85%}. D.S.Dk N.Fi.L AuF.Cz.Pol. / 5{15%): D.Cz.Pol.. - 131 usa
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Based on the full weekly EUROPEAN DANCE TRAXX charts of the period 2 January - 25 December 1999. Compiled by m.i.s.
Rank | Peak - —

AR gl Copyrignt 1999 by M.L.S. e W

1 1 [ FLAT BEAT F-Communications | 28

L Mr. Gizo CP{(72%): Uk.D.H.S.DK.N.Fi.l Au.F.B.Cz Pol.EHun. / S(28%): UKD.HB.F.CzPol -129| F

2 1122 CASSIUS 99 Virqln 24

Cassius CP{74%): Uk.D.H.S.DK.N.Fi.LALF.B.POLE. / S(26%): UDHB.F. -127 | F

3 14 MY FEELING FOR YOU Virqin 21

(18] Cassius CP(76%): Uk.D.H.S.Dk.N.Fi.Au.F.B.PoLE.Hun. / 5(24%): Uk D.HB.F. - 128 | F

4 | 37| 49 EMBARGO! Discobox/Clockwork | 40

Embargo! CP(48%}: D F.B. / S(52%). B. F 135| F

5 13 |109 LA MOUCHE 9 14

Cassius GP(75%): Uk.D.S.Dk.AuF.B.EHun. / §(25%): UKD.B.F. - 181| F

6 | 10 |143 MY ONLY LOVE Yellow Productions | 23

Bob Sinclar feat. Lee A. Genesis CP(81%): Uk.D.DK.F.Pol.E. /5(19%) D F.-124| F

7 | 47 |149 STRADDI-VIRUS IS BACK ssible | 27

I Straddi. Virus CP(65%): F. / 5(35%): F| F

TOMBER LA CHEMISE Barcla y| 23

8 |51 [154] [ToM - lay | 28

THE MISSION lracks 21

9 |28 170 CP(SALF /sps% YE| F

JE METS LE WAI ar Tour| 39

10|85 (176 CP(64%): F. 5 S(se%): FlF

TOP BELGIAN-SIGNED REPERTOIRE 1999

Based on the full weekly EUROPEAN DANCE TRAXX charts of the period 2 January - 25 December 1999. Compiled by m.i.s.

1 Yy
HEEINEE Copynont 1959 by .15 s
1 | 10 | 36 | [UNIVERSAL NATION (THE REAL ANTHEM) Bonzai| 45

1 | [Push CP(68%): Uk.D.H.Ok.N.F.B.Hun. / $(32%): UkD.BF - 138| B
2 | 38 | 68 | |TES ZINZIN Now Discs | 28
| || BJ Xam featuring *B* CP(56%): F./ §(44%):F.| B
3 | 18 | 91 L BLUE SUNSHINE Yeti| 25
| Viper CP(68%): D.HF.B. / 5(32%): DHBF.-136| B
4 | F] 94 [ MY FEELING Noise Traxx/P.L.A.S.| 16
Mr. Jack o CP{78%): UK.D.S.Dk.N.Fi.F B.Hun. / §(22%) Uc.D.B.FPol. - 132| B
5 (30118 LITCHIES ‘99 The Alchemist Records | 24
Le Park CP(79%): F.B.Hun./ 5(21%): BF. - 134| B
6 |12 (126 L‘ESPERANZA Antler-Subway | 20
Airscape CP(B6%): Uk.H.Dk.N.Fi.B.E.Hun. / S{14%): UkHB. - 140| B
DINNER Jumper| 17
7 | 35145 DJ Frank CP(71%): F. 15129%‘: Bl B
HIROSHIMA Now Discs| 20
8 | 21 [162| | Time Stretcher CP(56%): F. /smﬁls): F| B
THE NEW MILLENIUM Freezy Jam| 31
9 |86 |193 Topazz . CP(84%): UK.N.FLLE. /S(G%) Uk Fyl 126| B
HEAVEN ven Beats | 18
10| 50 |211 | | The Virtual Zone CP{69%}): B. /5(31%) B.-139| B8
' TOP SWEDISH-SIGNED REPERTOIRE 1999
Based on the full weekly EUROPEAN DANCE TRAXX charts of the period 2 January - 25 December 1999. Compiled by m.Ls.
Rank | Peak : iqi
AHEEINS o 599115 T
1 10 | 66 HERE | GO AGAIN Stockholm | 26
E-Type CP(86%): UkS.DK.N.FI.F.Cz.Pol. / S{14%): F.Cz.- 187} &
2 | 25 [119 BIG BIG WORLD Rodeo Records | 21
Emilia CP(85%): 5.Dk.Fi.l.F.C2.Pol E. / §(16%): F.Cz.-122| §
3 |19 |151 SAY GOODBYE Dr. Records| 16
La Cream N CP:S.OkNFi.-138| S
SUPERSTAR CNR| 18
4 | 26 |165 Navigators CP:SDKN.FIPol.-112| §
MARS NEEDS WOMEN Why Not!| 19
5 |52 |217 Miranda cP: S.Dk.N.ﬁ.Hu¥\. -135] S
FREE Dr. Records| 16
6 |33 231 La Cream R cP: S.Dk.Ne.Fl. -r13§ 5
MAMMA MIA Stockholm | 16
7 | 46 (234 | Teons i CP: UkSDKNFi.-134| §
PRINCESS OF EGYPT Stockholm | 18
8 |41 244 E-Type CP(98%): S.Dk.N.Fi /S(2%): Pol.-100| §
OPA OPA Bonnier Music | 25
9 | 69 |257 Antique P S DkNFL - 131| S
JINGO BA icochet| 20
10 | 62 |283 lyk cP: S.DEIELFL -126| §

!‘ TOP OTHER REPERTOIRE SOURCES-SIGNED TRACKS 1999

Based on the full weekly EUROPEAN DANCE TRAXX charts of the period 2 January - 25 December 1999, Compiled by m.i.s.
Rank | Peak igi
HEEIN Copyton 19mmeyns.  Oiginal Label (County of ignigg) WOC
1 |14 | 59| |[SILENCE Nettwerk [Canada) | 31
Delerium feat. Sarah McLachian CP{64%): Uk D.B.Hun. / S{36%): Uk.D.B.F.-130 | Can
2 9 1105 DON‘T CALL ME BABY Vicious Grooves [Australlg; 16
Madison Avenue CP(75%): Uk.S.Dk.N.Fi.t.Pol. Hun. /5(25%) Ok.B.F.l. - 1 A
3 [ 19 [106 WORLD WIDE PARTY [Uwi!zerland] 22
Black & White Brothers CP(97%): Uk.D.H.S.N.Fil AuF.Pol E. 15(3%) k.D.B.Pol.- 123| Ch
I‘'M SO EXCITED Planet Entertainment Austr 30
4 |17 [124] [T}, . E B
5 | 61 |254| |THE RETURN (TIME TO SAY GOODBYE) Dance Lab! ustria 23
) DJ Visage feat. Clarissa CP(61%): S.N.Au.F.B.Cz.Pol.E.Hun. / $(39%): F.Cz.- 13| Au
6 |57 1284 IS IT LOVE? Tinted Records EAuslraha 20
Chilli Hi-Fly CP(73%): HF.E./S(27%): HB.F. - 125| A
GOTY TANZTE Plaque [Austria] | 14 >
7 |36 (344 |5 Taylor + F.LOW. CP(73%): D.AL. %fw ,):lf) - 1'41 Au ME O4L 4
UP IN FLAMES SMEJ {J n]| 10
| §__21_ 366 | Setoshi Tomie fean. Kello Al . CP(93%): UKE. /S(w)[uepa‘zg Japan .
I‘'M LONELY Stic Canada 18
9 | 70 387| |{olisP. munrce CP(86%): UkH 13(144,)[ ; USA
10 [165/458

came from outside the nine territories 1999 also from Canada, Norway and
mentioned so far. They included Finland (four each). Others came
Delerium feat. Sarah from Australia, Switzerland and
McLachlan, Australia’s American Israel (two each), while Japan and
sounding Madison Avenue, U.S./Swiss Hungary only contributed to one top
duo Black & White Brothers (original- 1000 rack of the year.

Canada’s

GEIL ce ab'£ uslna] 21
DJ Visage CP{81%): Au FCz Hun. / 8(19%): Cz.| Au l

[
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Records) or Croatian-native, but edia o -~ Tel. +39-045-86
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5 Editor-in-chief: Emmanuel Legrand
Planet Entertainment). Editorial: Harald Roth g
The repertoire share of these Producti  Jonathan Crouch |
o b . . Designer: Mat Deaves
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the mostthorough and up-to-date coverage of the
music'and radio industries in Europe;
the exclusive pan-European sales charts—

~ the Eurochart Hot 100 Singles and the European e
Yop 100 Albums; |
the Europeam Radio Top 50 airplay chart, identifying
the hits played hy Eliropean radio programmers;
the European Dance Traxx Top 40, the only
pan-Elropean dancechart;
national sales and airplay charts;
special reports on countries and'musical genres:
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