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PUBLISHER ' S NOTE 

This double edition (December/January) of Broadcast Dialogue 
magazine conta ins our annual Listings of the businesses, mgan­
izations, associations, government offices and educational facil­
ities that serve our far-flung and broad-based endeavours under 
the umbrella word, broadcasting. It's a treasure trove of contact 
information for the day you're going to begin looking for a 
service or product. Keep the Broatlcast Dialogue Directory in an 
easy-to-reach location . For a deeper look at the various listings, 
go to www.broadcastdfalogue.com, then dkk on DlRECTORY. 

With apologies to Tennessee Ernie Ford (ask your dad who h e was), we headlined our 
Olympic broadcast simulation story, You load 16 trucl?s, whaddaya get? It's a fascinating 
tale of the planning, the work and the Toronto technical mock-up-done to scale­
of what will be at the heart of Canadian 2010 Winter Olympic coverage from its base 
at the Pacific Conference Centre in Vancouver. 

ln our November cover story on Cl IUM's move to downtown Toronto, an art.ist's con­
ception of the old building took a prominent position. Little did we know at the time 
that the artwork-on the wall at CHlJM's new location-was done by Jeffrey Sole, 
now of Astral Media's Orbyt Media. 

From all of us at Broadcast Dialogue- the magazine. the weekly electronic briefing 
and the website-our very best wishes for a magnificent Christmas and New Year h ol­
iday period. 
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the basket 

A terrific article (November) that under­
Unes the positive aspects of the CTIUM 
move to downtown Toronto. It is well 
written and very enjoyable. I am proud 
to have been included and f love my pic­
ture. Can I get a couple of 8 x 10s? 

Bob Laine 
Toronto 

Just wanted to comment on October's 
issue of Broad.cast 
Dia.logue. It was 
a good collection 
ofartides dealing 
with all the as­
saults o n tradi­
tional deliveries of 
raclio and televi­
sion formats and 
p r o gram m i n g. 
Thinking outside 
the old box and try­
ing to cope with to­
day's techno logies 
is a tough path for 
current management 
and staff to deal 
with. New devices 
drive audjences to 
seek more conven­
ient ways of receiving 
their tunes, movies 
and programs. The 
markn-place will be a 
changed landscape in 
a few short years. It was a good read. 
Keep up the good work. I always learn 
something. 

Michael Du Boulay 
Edcom Multimedia Products 
KitcheneTi ON 

WOW! Duff Roman, Ron Bremner and the 
tribute to Henry Champ. Are you sure you 
can foUow-up next issue with such high­
quality content? You are indeed setting 
the bar higher, again. Well done, and 
thanks. 

Jim Patterson 
View from the Duell Pond 
Lakefield, 0 N 

Excellent column from Dan Roach in 
November (Gm: Attad, of the angry engi­
neer). I read the article he mentioned and 

remember smiljng as I was reading iL 
Years in talk radio and a personal pen­
chant for the tedmique has made me 
jaded to opin io n that seems designed 
just to @&%#disturb. And that column 
was presented perfectly to generate 
thought and discussion. Of course raclio 
isn't dead. Unfortunately, the main peo­
ple screaming that it is, are 40+ adults 

.... 

Selector, 

who figure if it 
isn't being done 
the way they clid 
it, then it no long­
er is relevanL 

I'm increclibly 
lucky in that not 
only did I grow 
up ' in' raclio in 
the last 30 years, 
but l also had 

Continental transmitters to Internet en­
coders. I' m acutely aware, though, that 
these "new" options aren't mutually exdu­
sive. Computers fail and people revert to 
whatever means they have of getting audio 
to air, music scheduled, content cut-up, 
o r broadcast. 

I've watched over th.e past few years 
as three very clistinct camps started form­
ing. Those with a fear of the future, des­
perate to hold onto t he "glory days" of 
the past because that's what they knew 
and that's what makes sense to them. 
Those with a keen eye to the future, im­
mersed in current technology, computers 
and Internet culture but with the same 
distaste and lack oflmowledge of the past 
that's shown by the other group toward 
the present. And the third group that 
understands the smeU th.at emanated from 

a new box of Ampex-456, stacks of recipe 
cards, srnaJ I red, green and blue cirde stick­
ers from Grand & Toy, the fuct that ITC 
couldn't design two models that used the 
same interconnecting cables, and the ciga­
rette ashes on the McCurdy board, aJJ came 
lOgether to lead us to where we find our­
selves as broadcasters today-Axia 1P audio, 
WideOrbit automation, PPM encoders, etc. 
Every last successful product being used 
out there today can trace it~ DNA hack to a 
CPU-free control room, and that fotLDda­
tion is what current and future successful 
broadcasting will continue to be built upon. 

1n the same way a good. architect stud­
ies designs over the decades to come up 
with better, stronger and more usable plans 
for today, today's designers of radio need 
to rely on the same references to the past. 
Oh, and anyone who thinks the day ofter­
restrial transmitters has passed only need 
wait for the next blad<out or clisaster. Inter­
net raclio is great, 'till the switch loses pow­
er and doesn't have battery backup, or the 
celJ tower loses its power. 

Of course, it's the way of the future but 
that doesn't mean that a lot of today's tech­
nology will be left io the past. 

Jain Grant 
Toronto 

Want to express 
your point of 
view? 

Broadcast Dialogue welcomes 
your letters. Whether you have 
a comment on something 
you've read in BO or some­
thing else entirely in mind, 
share it with us. 

E-mail your letter to: 

howard@broadcastdialogue.com 
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i You think 
you know the ropes -

then, suddenly, 
you don't 

T 
FO, Ontario's French-language television channel, is on-air 21 hours a day, programming 600 
h ours a year of fresh content It also operates 85 clifferent websites, maintains a network presenc-e 
on Facebooh and podcasts at least two of its own o riginal programs. 

TFO is alJ cligital and all tapeJess. And it has no master control-that critical function, together with 
hosting of all the websites, has been effectively and be.neficiaUy outsourced. 

Following two years of re-o rientation, independence, geograpbicaJ and technologic.al transformation, 
is TFO the new face of broadcasting? 

The Origins of TFO 
TFO is the full -fledged independent broadcast entity which has evolved after years of provincial sup­

port for French-language television programming in O ntario. for 10 years starting in the 1970s, 17 hours a 
week ofFre.nc;h-language programming was produced under the aegis of1VOntario, Ontario's provincial 
educational network. Those h ours of French-language programming eventually evolved into La Chaine 
Frarn;:aise, Launched January 1, 1987. 

Clockwise from top left: 

Eric Minoli, TFO Chief 

of Information and 

Broadcast Technologies; 

Claudette Paquin, TFO 

Chief Executive Officer; 
Claude Sauve, TFO 

Director of Programming; 

and Christiane Scher, 

TFO Chief Operating 

Officer 

BY DAPHNE LAVERS 
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Schematic of TFO's Infrastructure Louise 
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La Chaine, literally meanfog the Channel, continued to oper­
ate alongside 1V0ntario and under the wing of the provincial 
broadcaster, but with its own licence from the CRTC. 

But even at the beginnings of a multi-d1annel universe, La 
Chaine was a fairly generic and undistinguished channel name. 
And so, in 1994 it was rebranded as TFO. By 1997, TFO pro­
gramming was being distributed across the country. 

On April 1, 2007, the future shifted into high gear forTFO 
when the government of O ntario granted the station full 
autonomy. 

"This made sense considering that TFO works closely with 
the French-language education system," said TFO Chief Exerutive 
O fficer Claudette Paquin. "The French-language school system 
has 12 school boards, which are autonomous from their 
English counterparts. With those 12 French school boards, two 
French-language colleges and a French-language daycare net­
work, TFO thus became an integraJ part of Ontario's French 
education system." 

While TFO's mandate, defined by CEO Paquin has not 
changed, the station's role and the methodology it employs to 
fulfill that role, described by Director of Programming Claude 
Sauve, have undergone a revolutio n. 

"We were and are stiJI here to, first and foremost, serve the 
educational and cultural needs of French Ontario," said Paquin. 
"lt is a tribute to the quality of our programming that bilingual 
Anglopho nes in Ontario also watch TFO, as do other francoph­
ones across the country. We simply do it much better now in 
terms of access to our products and services." 

For Di.rector of Programming Sauve, "the developments of 
the new media, and new media techoologies, substantially mod­
i.fy the goals of a broadcaster." 

"From now on, we view our role more as an aggregator of 
content," h e said, "with a specific objective of what kind of 

programming we're producing or looking for, independent of 
the platform on which we will broadcast iL Our mandate is 
dear-get the best and most relevant educational and rultural 
programming targeted to French-speaking people in Canada 
outside of the Province of Quebec, mainly in O ntario, New 
Brunswick and Manitoba. Some content can be accessible on 
multiple platforms and some may be more relevant on a spe­
cific platform. Our goal is to make it available in the right for­
mat for our targeted audjences. It is then their choice to view it 
on the platform that is more convenient for them." 

Changing Out The Station 
On April l, 2007, TFO got its walling papers-so to speak­

along with one-time transition funding of $20 million to spread 
its wings and establish itself as a fully-autonomous network. 

On January 28, 2008, TFO moved out of1VOntario's head­
quarters in uptown Toronto. 

''We we.re looking for a ce.ntraJ location, easily accessible by 
subway, with adequate ceiling h eight for tel.evision studios and 
a reasonable cost per square foot," said Paquin. "We found it 
downtown, still on Yonge Street, at College Park. It's there-devel.­
oped site of the old Eaton's College Street store, now h ome to 
a shopping complex, a host of publishing endeavours and upscale 
condom iniums. The sixth floor, with its 45,000 square feet, was 
more than enough space for us. We we.re able to sublet some 
3,000 square feet to Le Theatre franc;ais de Toronto, thus adding 
a strong French professional presence at the downtown comer 
of Yonge and College." 

Applied Electronics, based in Mississauga, won the bid to 
supply equipment for th.e new facility and integrate it into a 
tapeless worl<llow. 1n the studio environment, Applied provid­
ed Mac-based Im file players and recorders- Sienna's Virtual 
VTR and Picture Ready- as well as srorage, routing and support 
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infrasouctu.re. These tools allowed the maintenance of a tradi­
tional studio workflow while adapting to the fiJe-based infra­
soucture in use today. 

SONY won tJ1e bid as ili.e supplier ofTPO's I ID studio cam­
eras as well as the multi-format production switcher. 1111s switch­
er is the huh of tJ1e srudio production environment allowing 
ilie convergence of multiple HD sources including the virrua1 
VTRs and I IDC1400 high definition studio cameras. 

TFO's electronic field cameras were supplied by Panasonic. 
The l !PX2000 cameras support multiple HD formats while re­
cording on flash memory ca rds. The Panasonic codec DVCPRO 
I ID is the basis of tJw TFO standard codec used throughout the 
facility. 

By May, 2008, TPO's in-house plant was I ID tapeless. The 
broadcaster continued, however, to broadcast its signal from 
ilie 1VOntario headquarters, transporting Beta SP tapes back 
and forth. 

But on April 1, 2009, TPO moved its master control to Bell 
ExpressVu, set up a DS3 direct line to Bel] and became a total­
ly HD tape.less, electronic broadcaster. 

Louise: A New Workflow 
The heart ofTPO's new broadcast/IT system comprises two 

major compo-nents together with a host of substantial periph­
eral systems and devices. 

Louise is the prima.ry dance master at TFO-an asset and 
business management system from the French company 
ProConsultant Informatique, based in Metz. Front Porch Digital 
-the lead dancer-is an archiving/storage system that transcodes 
files and moves them around the station, handling archiving of 

assets on TFO's Sun near-Line and SL-8500 permanent storage 
library, and delivering content on demand to production. 

The selection of Louise drove the re-design, functioning and 
ope.ration of the entire television station. While software. was 
what ProConsultant de.livered to TFO, ProConsultant i.n fact was 
providing a new work flow-an entirely new way of running a 
television station. 

"The first tJ1ing we decided to do was to put aside 20 years 
of work practices," said Eric Minoli, Chief of Information and 
Broadcast Technologies and technical member of tJw executive 
planning team. ''The second thing we decided to do was to start 
this new operation with o ne centralized database to manage all 
ofTFO's operational needs. The third and last thing we wanted 
was to be able to manage auttJmatically the distribution of con­
tents on several platforms- web, podcast and cellular- at the 
same leve l as o n-air broadcasts." 

One of the most crucial operati.onal changes at TFO revolves 
around entry of information-all informati.on. 

TFO evolved "golden rules" for information bandJing- infor­
mation is entered by the person who has the infom1ation, it i.s 
entered only once and it is shared across the entire station_ net­
work For a broadcaster moving from an o lder system of 40 dif­
ferent databases, some connected, most n ot, using different 
versions of a host of broadcast software, where metadata was 
stored ''often all over the place, sometimes redundant in four 
or five places and not always accurate," Mino Li observed, Louise 
was the singular organizational and operational tool 

TI1e result, in brief: 
"We were able to replace most of our former databases," 

Minoli said, "do scheduli.ng for on-air, VOD, web, podcast and 

Being Canada's leading designer, supplier and integrator 
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means we've got a lot to offer ... 
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www.appliedelect onlcs.co 
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have the creative approach, technical expertise and proven track record to meet 
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Temporary and mobile broadcast systems 
International special event systems 

Broadcast & Post Production 
A complete raffge of products and support for the 
broadcasting, production and post production industr ies. 



cellular; manage copyright and the rights for acquisition, co-production aad in-house 
production; manage the tape library (yes, there are still some of the 55,000 Beta SP 
legacy tapes left), and also manage and automate the I ID tapeless workflow." 

TFO is fuJly high definition, utilizing the 1080i formal AU I TD fo• -nats require 
extensive amouats of storage since the data is substantial, which necessitated the 
selection of equi.pment capable of handUng those storage requirements. 

The SUN nea.rline storage can handle 30,000 hours of HD material at any moment 
in time, said systems technologist Saleem Thupsee. 

"The SUN library archive can handle 2,200 LTO4 tapes inside the library, " he said. 
"Each single LTO4 tape has 800 gigabytes of storage capability." 

The Operations Side 
Two major operational decisions, at the network level and at the mi• -o-produc­

tion level, highlight this station as one of the new breed of broadcasters- the out­
sourcing ofTFO's master control and, at a production level, the use of the Panasonic 
P2 digital cameras by staff. 

"When TFO set up our new shop at College Park," said CEO Paquin, "we decided 
not to have a master control but to purchase th.e services from a provider. lndeed, with 
digital technology, o ae provider ca n easily cover m ore than o ae channel." 

TFO outsourced its master contro l and located it at the headquarters of Bell 
ExpressVu, in the east end ofToronto. lnsideTFO the entire plant.is 4 Gigs. fibre optic, 
observed systems technologist Thupsee. TFO connects with its own master control at 
ExpressVu using a DS-3 telecom line, and uses th.e same kind of high-speed DS-3 
telecommunications to connect with its office in Ottawa via Thomson Netprocessors. 

A second technology that has a major day-to-day impact on TFO operations is the 
use of the Panaso nic P2 digitaJ cameras in conjunctio n with Louise. TFO projects are 
first created and named o n Louise, information which is transferred to an SD card 
th.en inserted into the P2 camera. Following the shoot or shoots, the P2 card informa­
tion is ingested into Louise- the core of a file-based broadcasting world. 

"Since the project info has already been entered in the camera," said projects 
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technologist Alexandre Brule, "th e infor­
mation is now attached to the shots o a 
the cards. That means the ingest operator 
only has to insen the ca rds in the ingest 
co mputer and click Lmpon." 

"11:tis is one of the evolutions at TFO 
that aow we couldn't do without," said 
technical producer Cliff Lavallee. "We 
have a new appreciation of file transfer­
ring. The. new system, using the P2 cards, 
has lightened our trip load to our work 
areas and saved us multiple trips to the 
tape library. 

"Another area with fewer physical sup­
plies to lug around is om EFP department. 
The Panasonic P2 cameras' media c.ards 
take. up about nine times less space than 
the Beta SP tapes we usL-xi to carry around. 
The cards are. pre-loaded with metadata 
in o rder to integrate we.II with TFO's fi.le­
based infrastructure. Once the cards arrive 
at our multi-function room, the files are 
transfe.rred to our storage servers and auto­
matically (without human interventio n) 
prepared fo r use. The cards are then re­
released for the next EFP shooL The deliv­
ery of tapes to our Master Contro l, now 
located off-site, has also, fortunately, been 
eliminated." 

The People Side 
With no surfeit of Lime to manage 

the geographical, physical and staff tran­
sition to its new autonomous state, TIO 
had to move quickly to explore, research 
and define its myriad of needs in the 
new environment it was creating. 

"As soon as TFO's autonomy was an­
nounced, we started touring other broad­
casters who had begun the process of 
converting their faciUties from analogue 
to digital," said Chief Operating Officer 
Christiane Scher. "We wanted to find out 
how and why they had chosen one tech­
no logy over the others available. We also 
wanted to know h ow their employees 
were adjusting to the transition. AJJ of 
them were extremely <)pen and generous 
ia s haring their experiences aad offering 
the best of <1dvice, which in tum helped 
us build a soJjd infrastructure for TFO." 

"ft was just a change of direction," said 
CEO Paquin . "We were starting from 
scratch aad there was ao road map!" 

"TFO becoming autonomous was 
quite an adventure on many levels," 
observed Operations Manager Claire 
Lemieux-Lamarche, "from the transfer of 
technical aad hUIDan assets, relocating 
within the same buiJding, to building a 
new state-of-the art facility from the 
ground up on a very short time.Line. AJJ 
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The SUN Storagetek units 

employees were on a very steep learning 
curve going from an outdated composite. 
analog plant to a tape.less I ID environ­
ment. While most of the technical roles 
remained tracliti.onal, the equipment and 
workflow processes were a paramount 
change." 

The newTF0 does not employ, specif­
ically, broadcasti.og engineers nor tecbnj­
cjaos. TF0 can't afford that luxury. At 
TVOntario, TF0 had access to an entire 
engineering and technology staff of 30 
people; in its new operation, TF0 employs 
eight on the tedrnical side to support all 
broadcast and IT infrastructure. 

"The majo r decision that was made 
was to merge the IT and broadcast tech­
nology departments together," said 
Minoli . "Much technical equipment 
now falls into this grey area, since IT 
equipment performs broadcast tasks. 
Many broadcasters still have problems 
deciding whid1 workflow model to 
adopt, because there are two different 
departments involved in the vision and 
the decision. We solved that problem by 
merging the two departments into one." 

But mergi.ng such critical departments 
was only a first step in th.e total overhaul 
of workflow procedures. 

"We detern1ined that we could not sim­
ply reproduce what we had been doing in 
the past," Minoli said. 'We had to under­
stand our goals, and find new and cliffer­
ent ways to achieve them. The role of the 
compa ny is to help people adapt to their 
flew task5 and to the flew workflow. We 
had no choice but to rebuild our workflow 
processes from scratch, but our people lost 
all their work-related frames of reference." 

TFO's new ingest room which handles all inputs from P2 cards to Web pages; 
left Sylvie Groulx-Ingest Operator, right Elinor Svoboda Ingest-Operator 

The new TFO technical team, back row from left; Alex Brule-Project Technologist, 
Eric Minoli-CTO, Christiane Scher-COO; centre row from left Gilles Lebon-I. T. 

Infrastructure Specialist, Mike Travisano-Senior Maintenance Technologist, Sami Guirguis­
Multimedia Content Technologist, Saleem Thupsee- System Technologist; front row from left; 

Catherine Albertini-Helpdesk Administrator; Oscar Diaz-Maintenance Technologist, 
Michael Hoye- Security and Network Administrator 

A majority of the technical staJf cam e with the new broadcaster from the former 
TV0ntario operations, and "senior management took considerable care to ensure an 
equitable and fair process for all employees at aJl times," said Operations Manager 
Clafre Lemieux-Lamard1e.1his process also had to tal<e into account the varying degrees 
of language skills of its staff. 

"I was delighted to see all the technical staff who wanted to transfer to TIO- some 
of the best multi-functional people, those who are declicated, motivated and inspired," 
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Programming ANNONCE 

With the substantial amount of broadcast pro­
gramming on-air on TFO, it's not difficult to lose 
track of the massive web presence TFO has 
developed. 

Claude Sauve, director of programming, de­
scribed TFO's program production which includes: 

• Pre-buys with mainly Canadian independent 
producers, some in collaboration with Radio­
Canada, Tele-Quebec, ARTV, ROI, TVA, Canal 
D and other French and English Canadian 
networks. 

< Aujourd'hui a TFO 

Panommn • Solu!UG:, O>!f10 

Hiit>,'t.a107• 

• 21 hours on-air broadcast daily 
• three hours of downloadable content nightly, for 

use by teachers 
• 10,000 videos available on different websites, 

some for public and some for educational use 

But as CEO Claudette Paquin observes, while 
it is easy to become seduced by technology TFO 
works consciously against that seduction, 
focusing on the importance of content. 

• approximately 600 hours of original content 
yearly 

That having been said, TFO also operates 85 
different websites, presenting general program-

• 225 hours of in-house production, including: 
• Mega/16 - A live game show filled with 

humour aimed at 9 to 12 year olds. 

ming information, games and educational activities, and manages 
networking activities on Facebookfor TFO, TFO's program Volt, 
and pre-buy programs, as well as podcasts of segments of both 
Volt and Panorama. 

• Volt- Mixes pleasure and humour while cov­
ering topics that matter to teenagers. 

• Panorama- The only daily live public affairs 
show dedicated to francophones of Ontario. 

• Mini- For the little ones, adventures filled 
with magic and laughter. 

" It is clear for our audiences," said programming director 
Sauve, "that no matter the platform, if they want to get access to 
educational and cultural programming adapted to their day-to­
day reality they can find it with TFO, on their TV screen, on the 
web or on a mobile device." 

said Lemieux-Lam arche. "Some of those employees that did 
not 4uite meet initial language requirements were supported in 
th eir endeavours to become fully functional in French. Senior 
management was fu.lly committed to the staff and offered in­
tensive language trai ning in Quebec and private tutors for a 
prolonged period of ti me. With this level of support and com­
mitm ent, each employee excelled far beyond expectations." 

It becam e appa rent that staff committed to TFO were in fact 
truly committed as we.11 to the new technology TFO now 
encompassed. 

"We were b lessed that the staff tran sferring from 1VO to TFO 
was so good at understan din g what they do and h ow they do 
it," said CEO Paqu in. "They also were willi.ng to enter the new 
technology era so that the difficult period of adjustment was 
not made much h arder by a lot of resistan ce to change." 

The Operational Transition 
The tra nsformation was required not only on the language 

an d technical sides, but i.n the day-to-day operational side as 
well from a physical to a vinual workspace, li terally. 

"For many, the transformation to a fil e-based wodd h as been 
challengin g," said technical producer Lavallee. "Not having tapes 
in you r arms when you're entering an edit session or studio 
recording was, at first, quite discomfiting!" 

l n a tapeless environment, program s and content are n o 
longer associated with any physical object. As an experienced 
broadcaster, CEO Paquin saw and understood first-hand what 
this digital tra nsitio n felt like. 

"I've been in this business for the last 20 years," she said, "You 
think you know the ropes- and then, suddenly, you do not know 
the ropes anymore! The jargon has changed very suddenly, there 

- DL 

are no more physical touchstones such as videotapes or audio­
tapes- it's a b it jarring. Trust i.n yom techn ology people becomes 
an even more important factor in your derisio n-making." 

David Bae.ta, a TFO reporter, observed that "what used to be 
a collection of software and protocols, at 1VO, has been amal­
gamated into one tool that li terally does i t all- Louise." lnstead 
of using different software to perfoon different tasks, added 
Min oli, our people "now o nly have to be fa miliar with o ne soft­
ware system to perform most of their tasks." 

The edit process for reporters is substantially faster and more 
streamli ned, as Baeta described: 

"The metadata gets automatica lJy embedded in every single 
rush that we shoot. Later on, wh en. I return to the office, I provide 
my P2 cards, with the footage, to our mu lti-fo rmat room, an d 
within 24hours, often less than that, my footage is ready for view­
ing; logging and assembling in the form of a low-resolution proxy. 

"WJ,en I'm ready to edit the piece, I simply fire off a request 
through Louise for the mate.rial to be restored in all its r ID glory. 
The beauty h e.re, because of the n ature of th e system, if I don't 
log everything l need, [ can easily retrieve what l need in the edit 
suite because Louise will restore the entirety of the clip, with 
handles and markers for the part that l want. No need to go 
back to the tape an d re-dig i nto the system." 

And in terms of the transition to tape.less and v irtua l produc­
tion, Baeta noted ano ther key factor which was b andied we1J 
fo r the benefit of staff. 

"The transition committee he.re had the foresight to purchase 
large fl at screens for our individual workstations," said Baeta, 
"which enables us to properly work with Louise without having 
to move around all the windows of the operating system. Louise 
fits nicely in all its splendour o n one sueen-w hid1 is pretty 
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impressive considering the scope and 
power of Louise." 

The Continuing Transformation 
of Broadcasting 

As in any major transformative up­
heaval, TFO has undergone. its own trial 
by fire. While the capabilities of Louise 
a re virtually unmatched, particularly in 
the t..,7es ofTFO, that's not to say the tran­
sition was painless. Integration of Louise 
with all the other systems at TFO, com­
bined with transitioning staff from ana­
log to digital and to I ID, made for some 
tense broadcast days and weekends. 

"We made major changes to the inter­
connection infrastructure from the origi­
nal design," said Thupsee. There were 
issues with file formats during transcod­
ing allowances made, for example, i.n 
file sizes for proxy versions; staff oversaw 
migration of legacy tape assets into the 
archive followed by the creation of broad­
cast formats and proxies; and integration 
of dosed captioning during transcoding 
saved complexity at master control "There 
was a lot of debugging and testing of the. 
infrastructure system due. to its unique­
ness, while at the same time, continuing 
with on-air ope.rations. We've completed 
about 250 updates of Louise. in two 
years, induding patches!" 

With such substantial educational pro­
gramming assets, content and access to 
that content by the province's educators 
is also critical. 

"With our content digitized, teachers 
across the province can easily access our 
programs through servers and computers 
instead of canying bulky cassettes," said 
CEO Paquin. "They no longer have to find 
an elusive television set on wheels some.­
where in the school and schJep it to the 
das~Toom in time for the lesson." 

Said Claude Sauve, director of pro­
gramming: "It is very important for us to 
establish a strong brand. lfit is dear to our 
audiences whatTFO is and what kind of 
programming they can find through that 
brand then, no matter the platform, view­
ers will know that if they want access to 
educational and cultural programming 
adapted to their day-to-day reality, they 
can find it with TFO, on their1V screen, 
o n the web or on a mobile device." 

Focusing on the mandate and diente.le. 
ofTFO are the primary constants Paquin 
keeps front and centre, "otherwise, it's 
easy tO be seduced by the technology per 
se and its zillion applications." 

"Technology is not the end, but the 
means," said Paquin. "Even though itis 

transformational, technology has to serve who we are and what our die..ntele needs 
from us. For that reason, we have always had the view that TFO is first and foremost 
about content-not technology, not publidty. The number of technological applica­
tions can seem overwhelming, but i:n the end they aren't. These are simply ways to get 
content from point A, the originator, to point B, the viewer or user. No more and no less. 

"It's up to us, in the industry, to master the means-to use this incredible array of 
technologies to deliver and exchange content, in a.LI directions-a.ad to get the content 
to our customers, in an optimal way. In turn, this will generate new ideas from our 
vie.we.rs and users, and that will drive us to do more to reach them in every which way 
we can." 

Daphne Lavers is a Toronto-based freelance writer. She may be reached by e-mail at 
dlavers@passport.ca. 
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DOUG THOMPSON 

Prior Smith: Broadcasting 
north and south 

Prior Smith has a nose not only for 
news, but for opportunity. 
Let me explain. Prior launched and 

has been the producer of Grapeline, the 
daily sports commentary program starring 
Don Cherry and Brian Wtlliams since its 
inception 26 years ago. Plus, for 33 years, 
he's been the host of Canada Calling, the 
daily newscasts for Canadians wintering 
in Florida. 

You might say that this is his busy 
season. Prior, who spent 18 years in the 
newsroom at CFIIB Toronto, began his 
broadcast career at CKLY Lindsay. From 
there, he spent time in Leamington, 
Cornwall and CJAD Montreal. 

Relaxing i.n a Rogers Raclio Toronto 
studio after a recent Grapeline recording 
session, Prior discussed that program's 
history. 
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"A guy named Gerry Patterson, who 
was Dem Cherry's foend and agent, 
came to see me at St Clair Productions 
(Standard Broadcasting's production com­
pany) in 1984. Ile said that he wanted to 
do a hockey show with Don Cherry. I 
chuckled and told him that the line of 
people who wanted to do that started 
down the hall and around the corner 
by the elevator. Gerry reached into his 
pocket, pulled out a cheque for $100,000, 
passed it across the desk and :mid, 'When 
do you think we might be able to start?' 
Thia.king quickly, I answered, 'How's a 
week from Monday?" 

Prior's concept for the program was 
to let Don do his thjng and have a "top 
notch broadcaster" on the other side of 
the desk. Enter Brian Williams. 

"Brian was doing sports at the loca l 
Toronto CBC-'IV affiliate", Prior remem­
bers, "I called him, he came in and he and 
Don just dicked immediately. And here 
we are 26 seasons later." 

Prior says they record seven shows at 
a time. "We taJ k constantly throughout the 
week to lock down what we want to dis­
cuss then, at the session, Don and Brian 
record their segments and when neces­
sary, I Rogers Radio Toronto producer! 
Stan IMateckil and I edit their comments 
down to the four m inutes that we need." 

Prior's other winter project, Canada 
Calling, has been aIOund for more than 
half a century with three separate hosts. 
Leaning back in his swivel chai r, Prior re­
c.alls that program's origins. 

"Dave Price was the co-host of a CBC 
raclio netwo rk show called Toast and 
Jamboree and he'd been in Florida in 
1948 covering the Toronto Maple Leafs 
baseball team. I le was sitting on the 
beac.h with a bunch of his buddies and 
they couldn't find the score of the previ ­
ous night's Stanley Cup hockey game. 

"One of his pals said, 'Dave you're in 
the radio business, this area's crawling with 
Ca nadians, put a show on down here'. 
The ligbt bulb went on and in January of 
1954, the first Canada Calling was broad­
cast. I'm the third host. Dave did it until 
1975, I believe it was, but by then be was 

into his mid 70s and i.n ill h ealth, so he 
sold the network to !broadcaster and 
politician I Finlay MacDonald. 

"I'd heard it near the end of the Dave 
Price era and thought it needed an updat­
ing, so I went into competition and with­
in a year my network was twice the size 
of theirs. Within a couple of years, Canada 
Calling had faded away." 

Prior launched his service as The 
Canadian News with Prior Smith, but every­
one kept referring to it as Canada Calling, 
so he researched the title, found the trade­
mark had lapsed and eventually adapted 
it as his program's name. Currently 
there's a network of 15 stations and each 
newscast is five-and-a-half minutes long. 

Even in today's computer age, Prior 
says: "You get beyond the border more 
than 100 mi.I es and it's as if Canada does­
n't exist. I don'tgivebockeyscores because 
you can get those on ESPN or any cable 
sports chan.nel, just aU the news from 
Canada. I've been on the same stations, 
at the same time, for over 30 yeaJS, whkb, 
to me, is incredible." 

Ina·edible is a Lso the word that could 
be applied to Prior Smith's 44-year broad­
cast journey. I !e's one of our industry's 
unsung heroes, and if you don't believe 
me just ask Don Cherry, Brian Williams 
or any of the millions of Canadians who 
winter in Florida. 

Doug Thompson, who'd really like to work 

on his Florida tan right about now, can be 
reached at doug.t@rogers.com. 
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The New Country 95.3 (CING-FM) Burlington/ Hamilton-­
billed as Canada's most listened-to Country music station­
surprised just about everybody at mid-November (Friday the 
13th) by dropping the seven-year-old format in favour of 
Greatest Hits. As Garth Brooks' The Dance ended, there was 30-
seconds of dead air. And then came vintage audio, including a 
famous Martin Luther King clip, to provide context to the new 
format. The first song aired was Start Me Up by The Rolling 
Stones. For the time being, the ID is The New 95 .3 until a new 
name becomes final- expected in January. While no new talent 
has been announced, Country 95.3 morning show hosts Paul 
McGuire and Lea Cater, and mid-day Host Laura Dunseith, are no 
longer with the station although McGuire remains with Corus­
owned specialty channel CMT in Toronto. Station management 
says that after seven years audience numbers had flat-lined. 
With Greatest Hits doing so well in other parts of Canada and 
the U.S., the decision was made to appeal to the 25-64 demo 
skewing slightly toward females. 

The website is www.thenew953.com. 

FM 95.9 (CJWF-FM) Windsor is the city's 
newest radio station, programming Hot New 
Country. The official launch was November 
16 but there had also been a few weeks of 
testing before that. Nonetheless, FM95.9 is 
the first new station in Windsor in over 30 
years. It is targeted at Adults 25-64 (core audience A35-49), 
slightly skewing towards females. While Blackburn Radio, the 
station's owner, had initially intended the launch for next spring, 
it was moved up to fill a void left when a nearby American station 
(106.7 WDTW-FM) switched from Country to Rhythmic AC. 

FM 95.9 features strong news packages throughout the day 
and incorporates new interactive concepts. To accommodate 
listeners in Michigan and Ohio, FM 95.9 is working on allowing 
U.S. residents to win prizes (many Canadian residents who listen 
to American stations aren't eligible for prizes). 

Terry Regier is the general manager, Rod Martens, the 
program director, Bob Becken is the news director and Tina 
Wakeford is the marketing director. 

The website is www.windsorsfm959.com. 

TALK 1410 (CFUN) Vancouver ~ 
switched to Team 1410, a second - ~ -
CHUM Vancouver all-sports format 
November 5. It twins with TEAM 1040 (CKST) Vancouver so that 
one station (Team 1040) carries Vancouver Canucks games while 
the other (Team 1410) airs the B.C. Lions. The new station also 
carries NFL football, major league baseball, NBA basketball, 
English premiere league and UEFA champion league soccer, 
plus major sporting events such as the Masters, the British 
Open, and the Daytona 500. Additionally, hockey fans can 
catch Vancouver Canucks game replays if they missed the 
game on TEAM 1040. Further, CHUM has properties such as 

Jim Rome, Dan Patrick and live events that will be aired on the 
new format. Team 1410 doesn't have morning or afternoon 
drive shows. Instead, there is a sports wheel in the morning 
where 1040 figures will appear. The programming is similar to 
one in the U.S. where one owner uses two stations to spread 
out its sports properties. 

The website is www.teamradio.ca. 

CBC Newsworld has been rebranded CBC 
News Network (CBC NN) and, according to 
Executive VP of CBC English Services Richard 
Stursberg, the specialty channel has seen a 
number of programming changes. The thrust 
of those changes, he says, is to prepare the 
CBC for a news environment where consumers 

cscnews 
network 

can get news from a variety of sources, including the Internet 
and mobile phones. Said Stursberg: "We've seen the emergence 
of new news platforms such as mobile and online, while 
witnessing the decline of newspapers and pressures on news 
networks." 

While there is a greater emphasis on coverage around the 
clock, CBC NN is geared more to breaking news. The National, 
he said, will continue to end the day with a more nuanced 
reflection on events. New but familiar faces on CBC News 
Network include Mark Kelly, Evan Solomon and Carole MacNeil. 

The first tune played during the official ~ 
launch of 99. 1 FM (CKXS) Wallaceburg • 
was, appropriately enough, Born in a Small " . . 
Town by john Mellancamp. Launched 
October 20, the station, owned by Five 
Amigos Broadcasting Inc., airs an Adult Rock www. ckxsf m .c o 

format throughout a listening area encompassing a 25-to-30 
kilometre radius of Wallaceburg. The five amigos, by the way, 
are Greg Hetherington, Gary Patterson, Mike Kilby, Max Fantuz 
and Greg Aarssen. Two of them- Hetherington and Patterson­
hare the responsibilities of being co-general managers and both 
are also morning show co-hosts. 99.1 FM has eight full-time 
and two part-time employees. 

The website is www.ckxsfm.com. 

Canwest Media launched DIY Network 
Canada October 19, with programs and 
experts offering its viewers tips, advice and 
step-by-step guidance on tackling home diY 

network 
improvement projects. The specialty channel Home Improvement Television 
was launched in more than two million 
homes and is now seen as the perfect complement to another 
Canwest specialty channel, HGTV Canada. Emily Morgan, VP of 
Content for Food Network Canada and HGTV Canada, also 
programs DIY. 

The website is www.diy.ca. 
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JOHN McGRATH 

WTF - Can you believe 
those Gossip Girl promos? 

Tie goal of any promo is to get peo­
le excited about a particular show 

and, ultimate]y, to entice avjewer to 
tune into your station. But as any creative 
director knows, that's much easier said 
than done- especially in this multi-chan­
nel, multi-platform universe. 

Then comes the CW Television 
Network's recent ad campaign in the 
U.S. for the fall launch of the new season 
of the show Gossip Girl. This particular 
campaign-dubbed the WfF campaign 
-not only got people talking about the 
upcoming season, but fans started Ufting 
the promos off the network's website 
and redistributing them o nline on places 
like YouTttbe and Gossip Girl fan pages. 

"We had hundreds of thousands of 
ruts for our promos in just a couple of 
weeks," says Chris Donovan, senior vice 
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president of creative and specia:I projects 
for the CW Te:levision Network. "They're 
promos, but peopl.e were getting excited 
about them. It was W<e having the fan base 
being ambassadors for the show." 

That doesn't happen often. People 
don't often seek out promos and pass 
them around. It does happen with movie 
trailers from time to time, but these pro­
mos hit a nerve with the show's fan base 
- the network's target audience. 

The concept behind the promos was 
to show a dip from the upcoming sea­
son where more than the unexpected was 
happeni.ng to the characters. Then in text­
messaging-style I arge font, the letters WTF 
pop up on screen. Any frequent text mes­
senger knows what that stands for. The 
WTFwould pop up a couple of times be­
fore it is spelled out in the end-Watch 
This Fa:11. 

[twas a great play on acronyms. But 
it worked only because -the creative team 
at CW didn't do it to be cute, but made 
it fit right in with the creative direction 
the show was going in. Even the texting in 
the spots is n ot random. 

"We came up with WIF ber.ause it 
works we:11 with the Gossip Girl brand 
and the way everybody texts everybody 
in the show," says Donovan. "Gossip Girl 
started as sort of ah igh school show. The 
rharacters were all at their private high 
school. But this season, the characters 
moved on to college o r their post-high 
school careers. And from a creative point 
of view, the show had a lo t o f turnabouts 
(for the characters). Characters who were 
on top a re now on the bottom. 

"So you have a character Like Dan, who 
when the show started was the poor kid 
from Hrook:lyn going to th.is prep school. 
I le graduates and goes to NYll and he's 
now suddenly worshiped like a god. At 
the same time you have Bla ir, who is the 
queen bee of Gossip Girl, w]10 is sudden­
ly at NYU and nobody knows who she is 
and she's fighting for social survival." 

Donovan's deep knowledge of the 
show is perhaps a h.idden ingredient to 
the success of the ca rnpaign. You have to 
know the content that you are promoting 

to truly speak its langµage, and talk direct­
ly to not only its fans but potential fans 
as well. 

"The way things were going ( on the 
show) this season, where everythi ng is 
now upside down (for the chararters ), the 
promos are (really saying), wink, wink, 
wink, what has happened to all these peo­
ple. Reaction has been just what we want­
ed. People are saying 'what has happened 
that this is happenjng to Blair'. The (view­
er) was right there with the promos-WTF 
Blair. They will watch this fall" 

The most successful spot of the cam­
paign, which featured a 30, a 20 and six 
10s, was a promo where Blair, who did 
rule in hjgh school, runs into Dan, who 
was bottom of the barre:!. Now in college, 
Dan comes by and rips off Blair's signa­
ture headba nd and says 'headbands are 
high school'. WfF. 

"That spot spread like wildfire vira:1-
ly," says Donovan. "It just happened. 
(Viewers) couldn't hand:le what was 
going on.. It was a great tease campaign." 

Because success leaves dues, tbe due 
left behind here is next time you sit down 
to develop a promo or a campaign, make 
sure you really, reaJJy, really know the con­
tent you are promoting. Speak in the la n­
guage of the characters of your content 
and hecome one with their storyline. 

John McGrath is a voice-over actor and writer 
specializing in promos, imaging, commercials 
and animation. He may be reached at 416-
876-3945 or at info@johnsvoice.com. 
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So that's it for radio. . . again? 

I've been around long enough to have heard the death knell soUDd for radio on more than one occasion . 
Te.levisio n would make it a di:nosaur ... WalJanan's would surely make it equally irrelevant... and mp3s, 
iPods., etc. would certainly be the final nail 
Today, we rattle our collective brai:ns to figure out the path tecb.oology will take for radio. To divinely envi­

sion the "next" best way to connect with those influential consume.rs. Included in this challenge is our abili ty 
to monetize them. 

Don't get me wrong, I understand there is no business without sales and no sa les without distributio n. Radio 
can take great pride in its history of innovation that has routinely changed the paradigm of how we serve adver­
tisers and connect them with more customers. 

So, hold your breath, your head and 
your calculatqr because here is yqur chal­
lenge. You are entrusted to grow an indus­
try in which ... 

You are trying to drive revenue in a 
market or markets where new advertising 
media options seem to appear almost dai­
ly. Not to mention trying to discover an 
online revenue model that can be relevan t 
versus cost. You are bleary-eyed research­
ing to find the leading edge o f the techno­
logical wedge, as surely that will determine 
distribution costs that have become as 
volatile as national revenue in 2009. 

Now consider how much time you are 
spending on W1 [AT you are selling- your 
product 

When it comes to entertainment, con­
sume.rs (Listeners/viewers/users) a re really 
quite simplisti.c in their demands. GOOD 
CONTENT And, history has shown that if 
the content is really good they will seek it 
out, follow it should it move and otherwise 

champio n it among their tribal group. It 
happened when Letteonan went to CBS, 
when Stern went to satellite and it hap­
pens time and time again when key radio 
talent makes a move. 

Many readi:og this will re.member the 
days of live radio 24/7. I Ioweve.r, tecb.ool­
ogy helped to make that expense un.nec­
essary. Wh.iJe there are still markets where 
live evening and/or weel<end content sur­
vives, for most that luxury does not exist. 

And even those on the product side can 
do the ea~y math. And it is this, the pool of 
potential fro m which radio has routinely 
cultivated talent has shrunk by o n average 
50%. Now, let's assume those talent costs 
are gone forever. 

Oh, yes, and by the way, the talent 
you do have is most likely balancing their 
time to create both on-a ir and online 
content. 

BY SCOTT ARMSTRONG So b ow then do we unearth a Derringer, 
a Davis, a Forbes or a Jake? Are we doomed 

to be DiMonte-less? Where's Wally? The General? Betchya Rive.rs is laughing out loud! Right Scruffer? 
At various times i.n my career, all o f the names above dominated the radio landscape. Some sti.11 do. 
Why? We throw around words like entertaining, compelling, engaging, funny, etc. But marketers will te.U you 

that the product (personality) that can create "habitual consumers" will win today and tomorrow. They have all 
created sometbi:ng of critical importance in the mind of those consumers-RELEVANCE. It distinguishes complete­
ly both in terms of awareness and consumption. 

Convince someone you are relevant and you will quickly become habit. 
Now some good news. PPM is proving in most comers that terrestrial radio continues to be a dominant media. 

Perhaps "the" dominant media with weekly reach still hovering around 95%. So what a re we doing right? I low 
are we, as a media, maintaining and growing market share? 

A friend of mine re.minded me recently ()[ a quote from J.M. Barrie: "Life is a long lesson in humility." Staying 
humble keeps you open, not just to learning but reacting, creating, initiating and imagining. 

L genuinely believe that radio's lo ngevity- and its future- wiJI rest i:n our ability to be consistently humble 
with clients and consllille.rs. To create for them products ()f relevan ce i:n the most habitual of ways. And that is 
a human connection that is not determined by technology o r competitio n but is deter.mined by our will and 
passion fo r the most personal of m edia .. . radio. 

Scott Armstrong is General Manager of Corus Radio Cornwall. He may be reached at Scott.Armstrong@corusent.com. 
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1/1/haddaya 
get? 



The 
ultimate 
tress 

rehearsal 

ust before the Olympic Broadcast Media 

Consortium's Broadcast Simulation Centre 

was disassembled in Toronto, packed up 

and carted to Vancouver on 16 trucks, Director of 

Engineering Curtis Skinner led Broadcast Dialogue 

on a walking tour of the centre's ultra-secret location 

in the bowels of suburban Scarborough where so 

much preparation work had been underway. 

Construction took six months to complete and 

ate up roughly 13,500 square feet of floor space, 

about the equivalent of an NHL hockey rink. While 

bullt-tCMlcale In the available space (holes punched 

through the walls of three industrial condos), it was 

still only about one-third the size of the real site in 

Vancouver. 

But it answered the question: How do you prepare 

for 2,200 hours of programming spread over 10 

networks and squeezed into two and a-half weeks? 

BY HOWARD CHRISTENSEN 



II 

• !9"1 

.. .. II> 
_,, ;.~ · .. .. , ;,, ..; 

,.. ... ., .. .. .. 

Curtis Skinner, 
Director of Engi~riiig_ f 

By now, technicians in Vancouver have put it aU back togeth­
er again in the same o rientation as the mock-up. But before 
sending everything west, Ski.nner said that his team wanted to 
"recreate everything and actually be fully up and operational in 
Vancouver, doing in a month o r so what took us ten months to 
do" at the simulation centre. 

llelping to make the transition and re-build quicker was th.e 
construction of all th.e equipment racks. When the fork-lift 
picked them up, aU that n eeded doing in Toronto was the dis-

connection of a few cab les before loading them onto the trac­
to r trailers. 

Be.fore the disassembly, the Broadcast Simulatio n Centre had 
equipment for seven 11 D contro l rooms, 21 edit suites, and could 
receive 65 feeds at o nce with video bandwidth of up to six ter­
abytes. To keep the equipment cool, more than 70 tonnes of air 
conditio ning was forced into the tight space. 

Testing included fibre lines from the ware.house across to 
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The consortium's studios will be at 
the ~ancouver Convention Centre 
(beside the cruise ship). 

CTV in Agincourt, using of transmission gear that will be 
employed in Vancouver. As weU, radio signals were sent to 
680News and The Fan in downtown Toronto. Underground 
fibre-optic cable will connect the Internatio nal Broadcast 
Centre in Vancouver to Toronto. 

Skinner said the time and cash investment in th e simula­
tion centre had to be done to ensure that it would work" ... we 
had to pre-build it, we had to make sure, plus we o nly have a 
couple of m onths to get things up and running ( once we' re) in 

Vancouver. There was no o ther way to do that fro m scratch. We'd 
never ma ke it." 

Mock venues were built in the simulatio n centre to test con­
nectivity without actually having to go out to a real location . The 
theory was that if it's already been tested , al.ready been config­
ured, then o nce in Vancouver it would esse ntially boil down to 
plug-and-play. 

Asked if there was any grief in the overall simulation, Skinner 



said, "We had a couple things go wrong. 
We certainly tried to see h ow far we 
could push the system before it broke." 
Examples, he said, were the numbers o f 
people surfing the web at the same time 
be.fore it broke. They worked on seeing 
how many applications could be used at 
any one time- whether or not they could 
do that and still talk, have communica­
tio n going on over the network as well as 
watching video, and commwlicating and 
transm i tti.ng videos. 

"Because," he said, "that's ultimately 
in1portant, and the.n we looked to see h ow 
much room was left for digital media and 
aU the rest of it. We mocked up two con­
trol rooms so that when we we.re doing 
the production training everyone could 
sit at their positions. We put all the com­
puters, all the monitors, aJ I the i nte.rcoms, 
all the route.r panels ... and built the mon ­
itor wall exactly as it would be. Eve.ryone. 
cam e by tO sit and watr.b it and see if 
they were happy." 

Asked about the utilization of emerg­
ing technology, Skinner said that while 
everything was essentially new, CIV engi­
neering is fairly conservative. 11 

•• • our I larris 
server is bigger than anything probably 
anyone else has ever done. But it's based 
o n solid technology that's been built up 
over the last several years." 

IPTV is being used in the control 
rooms and there are software packages 
that CIV is developing in-house. 

"There are a couple of things we've 
written to al.low us to do rundowns for 
the shows," h e said. "We didn't find a 
product on the market that we l.i.ked that 
could allow us to do five o r six rundowns 
at once, all interconnected, as well as do 
24/7 .. . so maybe we are doing a show 
on one network, maybe the schedule. 
changes, maybe that whole show, skiing, 
gets delayed so somebody goes from be­
ing on TSN over to Sportsne.t. So we have 
the ability to just pick up an entire show, 
all of it with everything in it, and just 
move it over to another netvvork." 

Feeds Going Everywhere 
Th e Vancouver Conference Centre­

for the 17 days of the Winter O lympics 
-will be h ome for the CTV folks work­
ing all of th_is equipment. Contained 
within their 40,000 square feet on one of 
the upper floors will be the studios, the 
control rooms, the edit suites and four 

voiceover b()oths. Unli.ke their international colleagues d()wnstai.rs in the main hall, 
the O lympic Broadcast Media Consortium has windows surrounding the ir location. 

There will be extra feeds going everywhere, back out to the venues, back to the 
O lympic Broadcast Media Consortium and other members of the Consortium requir­
ing the cove.rage.. 

"When most of the feeds come in from an event iJ1 the Gam es," said Skinner, "we 
have an are.a where we cecord eve.rything onto serve.rs. We. can cecord up to 32 things 
at once into our 3,000 h ours of footage, which I thi nk should get us to about Day 12 
of the 17 days. After that, we'll just start throwing away some of the content we don't 

WIDEST 
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- Canon Optical Image Stabilizer 
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need. You look at the Olympic schedule and the.re's never more than ni.ne roncurre.nt 
events at any o ne time, and actually when there are ni.ne, four of the.mare curling. 

"We figure we can record everything, and if there's a press conference that happens 
we have the capacity to deal with that. Whi.le a camera is sitting at the end of a race 

to do interviews, we will record three hours of 
them. We will do five interviews at the end of 
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the race and then at some point down the road 
we can cut that tluee hours down to 10 min­
utes and just thrnw away the rest. At some 
point we will start doing that to save our 
3,000 h ours." 

Ski.oner says he' ll have 75 engineering 
people o n site i.n Vancouver, and probably 
another 175 in Toronto- "a whole team of 
pec)ple who work back here; a lot of our net­
working guys on ce the networks get plugged 
in. A lot of people can sit in Toronto and see 
all the computers on tl1e net\vorks and go 
and ta1Jc to them and ran.figure everything 
remotely. They don't have to be in 
Vancouver" 

The servers are all connected to servers 
in Toronto and across the country so tliat 

-- anyone in the Consortium ca n go on a 
computer to see what's there. If there is a 
highlight that they li.ke they can type in a 
few key words, find it, and play it back. 
They can also request that a video be sent 

to th.em as a fil e for use in local newscasts. 
Thjs isn't Curtis Skinner's first experience with the O lympic Games. lo 1996, he 

worked the Olympics in Atlanta and, two years ago, he worked for NBC at the Beijing 
Olympic Garnes. "NBC," h e says, "has been really supportive of what we are doing. If 
we have 4ue.sti.ons about handling or h ow to deal with situations, they're very open 
to working with us." 

• Supports S/PDIF audio 
• Supports 1080i or 720p HO 
• HO Input/Output compatible 

with SMPTE 292M 
• Interfaces with inexpensive 

HO cameras via HOMI (Spigot H/S) 

• Interfaces with inexpensive monitors (Spigot S/H) 
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visit us al www.linsys.ca 
Unesr Systems Canada Ltd. 
Unit 1, 1717 Dublin Ave., Winnipeg, MB, Canada R3H 0H2 
Tel: 204 - 632-4300 • Fax 204 - 697-2417 

It al/ 
hinges 
or, two 

little 
wires. 

After the 2010 Winter Olympics, 
Ski.nner goes right back to work on 
coverage of the 2012 Olympic Ga mes in 
London. ln fact, he says, he's already 
begun. 

As for Vancouver, Skinner says it's a 
challenging job but that he's very happy 
with how things are going. "lt's been fab­
ulous from a personal standpoint," he 
said. 

The Conso rtium's studios at the 
International Broadcast Centre in 
Vancouver's Pacific Conference Centre 
go Live February 12 at 9 p.m. ITT/6 p.m. 
PT for cove.rage of the Opening Ceremony. 
But much Like the time lead ing up to a 
NASA mission, the cou ntdown will begin 
days earlier. Come time for the 3-2-1 
countdown, Skinner said "there's goi.ng 
to be a big group of us who are going to 
be very happy when we see that first 
opening shot from th.e ope.rung ceremo­
ny come up." 

H's funny, though, how the most frag­
ile of tilings-the an.Ides of a race h orse, 
for example- are the very items upon 
which success is based. And with the cov­
erage of the Winter Olympics the same 
ho lds true. Every bit of data and every 
video signal will go through two little 
yellow fibre cables connected to Bell lines 
and delivered to Toronto. If they a.ren't 
working, noming is working. 

lf somebody pulled these two, they'd 
really be pulling the plug. 
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Turkey wasn't anything like I imag­
ined. It was better, much better. 
Wal.king th.rough crowded Taksim 

S4uare in Istanbul our guide sajd: "See 
how djfferent we all are". And he was 
right. The modem Turk is a blend o f cen­
turies of varied cultures coming together 
from the two continents the country spans, 
Europe and Asia. 

When Turkey was established as a re­
public, it also was declared a secular state. 
Aga inst the odds Turkey has remained 
secular, even though most of its popula­
tio n is Muslim. It serves as a moderate 
bridge between Islam and the other reli­
gions of the world despite being sur­
munded by countries such as Lean, Iraq 
and Syria. Gatekeeper to the strategic 
Black Sea, Turkey controls access to ports 
in Russia, Georgia, the Ukraine and 
Bulgaria. And as it extends a diplomatic 
hand, Turkey stiJl srupes at old foes such 
as Arrnenia, Greece and Crete. 

Many Turks have the ir h opes pinned 
on becornmg part of the European ll oion 
(EU), despite formidable opposition 
from France and Ge• n any. As Europe 
puts Tmkey through the equivalent of an 
EU stress test, the we.II-educated popula­
tio o becomes increasingly natio oa.listic, 

NANCY SMITH 

State of Turkish media 
is complex 

angry at the EU for makiog them jump 
through hoops and terrified that they may 
be turned down. Because ma oy Tur.ks see 
the EU as their last great hope agaiost 
radica l Islam. 

After spendiog a concentrated amount 
of time with our guide and bui.lding a lev­
el of trust he confessed that he and most 
of his 30-something friends are afraid that 
"we're like Iran in the '70s ... at the tipping 
point from a great, free life to an oppres­
sive Islamic Republic. Erdogan scares the 
he.II out of us." 

Erdogan is the current prime mioister 
of the country, a politician whose roots 
are io ]slam. He was elected despite oppo­
sition from Turkey's liberals, the efae and 
even leaders of the military- a.II of whom 
continue to distrust his leadership and 
long-term agenda. 

Turkey is the meat in the sandwich be­
tween the west and Islam, au important 
ally to NATO aod a big problem for the 
EU. Europe needs Turkey but doesn't want 
it to be pa.rt of the family. They're afraid 
to open thei.r doors fully to a state with 
porous borders populated by millions of 
Muslims. 

The state of media in Turkey is as com­
plex as the country itself. 1n the recent 
past, journalists could be arrested by the 
military for writing stories that challenged 
the "nationalistic view of the rountry". 
Under the current government, former 
military leaders are on trial accused of 
plotting to overthrow the government, 
aud m edia co mpanjes are being hit with 
high-stake penalties more reminiscent o f 
Putin's Russia. 

As Turkey prospered economically, 
media conglomerates exploded. Programs 
showcasing sophisti.cated urbao lifestyles 
became fashionable, re fl ecting western 
values, music and style. Advertising fed 
consumer appetites and the pod<ets of 
me.di a owners including Turkish business­
man Aydin Dogan, a major shareholder in 

Dogan Group, owners of influential news­
papers ao.d television stations including 
CNN-Turk, a Turkish language offsh oot 
of CNN owned joiotly with Time Warner. 

Dogan was one of the Jjbe.ral elite who 
sharply opposed the e lection of Prime 
Minister Erdogan. As Erdogan 's govern­
ment became more powerful so did 
Dogan's media conglomerate, setting up 
a tug o f war reminiscent of Putin's fight 
with billionaire businessmen who got o n 
the wro ng side of his government. 

Erdogan, like Putin, is fighting back 
with questio nable legal tactics designed 
to silence his detractors. Th e.Tax Ministry 
has imposed a $2.5 bill.ion fine on the 
Dogan Group- roughly e4u ivalent to the 
value of the company- or what Dogan 
claims are bogus charges. The cost of the 
fine would essentially put Dogan Grnup 
out of business. 

As Erdogan systematic.ally shuts down 
his detractors, many believe the only thing 
that will stop him from silencing the pow­
erful media Dogan controls is the Ell's 
official criticism of his media policjes. But 
Erdogan may believe that Turkey is too 
important geopolitic.ally for the EU to pull 
the plug on his bid over a small thing 
like freedom of the press. 

As the showdown continues Turkey 
remains an extraordinary place, too good 
for the world to lose. Freedom of the press 
may be the main inOueocer in ensuring 
Turkey remains secular and democratic 
rather than falling backward to the stag­
nation of their Ottornao past. 

Nancy Smith is Chair/CEO of NextMedia, 

a business consulting and marketing 
company. She may be reached by phone 

at (905) 468-7774 or by e-mail at 
nsmith@nextmediacompany.com. 
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WAYNE ENS 

Local matters 

A
1V manager sent me a letter ask­
ing me to support their Local TV 
Matters campaign. I h ad to smile. 

Io the 1980s that same station defend­
ed its policy of pre-empting local com­
mercials for national spots. Th e parent 
company had spent hundreds of tl1ou­
sands of dollars training its national sales 
force, while cutting the loca l sales forces 
and local sales commissions. But now, 
local matters. 

Successful local broadcasters have fall­
en prey to consolidation by e mpires pur­
suing critical mass. 

The cost to servic.e the debt to buy 
those stations is far more than the local 
broadcaster ever earned. The empire's 
dozen s of head office staff each earn 
more than the independent broadcaster. 

The pursuit of critical mass and high­
er margins has lead to local advertisers 
not being served as they were by local 
operators. 

llistory is litte red with fue re mains of 
massive empires which fell after becom­
ing fat and weak. 

As broadcasting weakened from with­
i.n we awaited a scapegoat for our failure. 
Theo, hooray, a changing economy and 
the fntemet became our excuse for failure. 

The critic.al mass disease has spun 
out of contro l. Ever since department 
store magnate John Wannamaker said, "I 
know half of my advertising dollars are 
wasted, I just don't know which half", 
advertisers h ad been looking for a less 
expensive way to talk to their customers. 

Now, global marketers talk to pros­
pects around fue world wifu new m edia 
such as YouTube, Faceboo/1 and Twitter for 
free. Of course, the hype surrounding new 
media has blinded iliem to the sky-rock­
eting costs of human resources, comput­
ers, office space and oilier costs associated 
with participating in those "free" media. 

As I attend courses and read books on 
r1ew media, I again find myself smiling. 
In Twinenrille, How Businesses Can Thrive 
in the New Global Neighborhoods, tweets 
fuat attract two or three thousand fol­
lowers worlo,wide a re h eld up as success­
es. National advertisers targeting a global 

market relish talking to a few thousand 
prospects for free. 

But when you extrapolate those glob­
al successes to a typical local market of a 
million people or less, 2,500 followers 
worldwide equates to a fraction of one 
person locally. A fraction of o r1e person 
can't buy a nything! 

Our pursuit of national mass has 
killed the goose that laid the golden egg 
- yes, local matters! A local advertiser can 
increase her sales dramatically talkir1g to 
only 2,500 people in her local markel 

Kevin Brown, General Sales Manager 
for Bayshore Broadcasting, also muses at 
our missed local opportunities when he 
tells how he got into fue business. 

I le was a copywriter for a 1V station 
when invited to switch to sales and cov­
er one of the towns in the outlying area. 
Management created a "pie in the sky" 
budget of $100,000, whjch management 
didn't really expect him to achieve. With 
no experience, the Yellow Pages as an ac­
count list, and no training; he sold more 
than $350,000 back in 1986! 

When industry forecasters predicted 
fue death of AM radio, stations such as 
680 News ar1d CFRB in Toronto realized 
that prediction was about national adver­
tisers abandoning tile AM band. They now 
seU m ore local advertising fuan iliey ever 
sold to national advertisers. 

Yellow directories know local matters, 
generating more loca l revenue than all 
national and local broadcast revenues 
combined. We have given our newest sales 
people the Yellow Pages account list for 
decades and cor1cluded there is no local 
money; while we allow our best sales peo­
ple to assemble the low-hanging-fruit lists. 

It's a new age Yel low pages are vul­
nerable to the same new economy and 
internet pressures we are experiencing. 
The only question is, "Where will fuose 
billjons of dollars go in fue new m edia 
environment?" 

lf we don't take action now, former 

Yellow Page do llars will simply migrate 
to Can Pages, Ca nada 411, Yellowpages.ca 
or a host of other local online directories 
and web malls. 

Our researc.h shows that upwards of 
72% of consumers who go to a n online 
directory will click on fue busi.ness fuey 
have heard of rather than click on the first 
name that appears in the Google results. 
Are your sales people armed to educate 
loca I advertisers how your station can help 
them be the business these consumers 
have heard of? 

That same study revealed that nearly 
80% o f local businesses have never seen 
a radio or1V presentation! 

Wayne Ens is a Canadian broadcast sales 
consultant. He may be reached at 

wayne@wensmedia.com or (705) 484-9993. 
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~ eep the 
Broadcast Dialogue 
SupplyGuide handy 
for easy access. 

When you're ready to 
begin the search for 
specific equipment or 
services, this is your 
complete and direct 
reference point for 
companies, phone 
numbers, addresses 
and web sites. 

Specific information 
requirements are 
enhanced in the 
Directory section of 
the Broadcast Dialogue 
Web site at 
broadcastdialogue.com 
with in-depth business 
descriptions and 
contacts. 

The Broadcast 
Dialogue SupplyGuide 
is an invaluable asset. 

BROADCAST DIALOGUE-The Voice o 

BROADCAST 

ASSOCIATIONS/ 
PROFESSIONAL 
ORGANIZATIONS 

Banff World Television Festival 
102 Boulder C'..res., Suite 202 
Canmore AB Tl W 1 L2 
P: 403-678- 1216 
iofo@achillesmedia.com 
www.achillesmeclia.com 

British Columbia Association 
of Broadcasters (BCAB) 
Pres_id_ent: Brad Phlllips ~ P;IP.lnP;I 
bphill1ps@ ~ llil Iii W llil 
radio.astral.C0111 B,-Co>,mbl,.,_llonot "°"""""' 
IIHernaLional Conference Services 
P: 604-681-2153 
www.bcab.ca 

Broadcast Educators Association 
of Canada (BEAC) 
c/o Panshawe College, 1460 Ox.ford St. 
London ON NSY 5R6 
P: 519-452-4430 
www.bcac.ca 

Broadcast Executives Society (BES) 
2 Bloor St. W, Suite 100-170 
Toronto ON M4W 3E2 
P: 416-899-0370 
admin@bcs.ca 
www.bes.ca 

Bureau de commercialisation 
de la radio du Quebec 
2830, boul St-Martin £st, 2e Etage 
Laval QC H7E SAi 
JJ: 514-528-0888 
www.bcrq.com 

Canadian Association of Broadcasters 
(CAB) 
700-45 O'Connor SL ~ 
P.O. Box 627 Stn B . "3 ~ . 
O ttawa ON KIP 5$2 CAB I ACR 
P: 613-233-4035 
cab@cab-acr.ca 
www.cab-acr.ca 

Canadian Broadcast Standards Council 
PO Box 3265 Stn D 
Ottawa ON Kl P 6H8 
P: 1-866-696-4718/ 
613-233-4607 

~CBSC 
~CCNR 

info@cbsc.ca 
www.cl;,sc.ca 

Canadian Cable Systems Alliance 
447 Gondola Point Rd. 
Q uispamsis NB E2.E 1El 
P: 506-849-1334 
info@ccsa.cable.ca 
www.ccsa.cable.ca 

Canadian Communications Foundation 
131 Beecroft Rd., Suite 301 
North York ON M2N 6G9 
P: 416-221-7965 
www. broadcasting-
his tory.ca 

Canadian Country Mu.sic Association 
(CCMA) 
30-B Commercial Rd. 
'lbronlo ON M4G 1Z4 
P: 416-947-1331 
coun Lry@ccma.org 
www.cana.org 

Canadian Film & Television 
Production Association 
15 l Slater St. , Suite 902 
O ttawa ON KIP 5H3 
P: 613-233-1444 
ottawa@cftpa.ca 

160 Jolm SL, 5th Ploor 
Toronto ON MSV 2£5 
P: 416-304-0280 
toronto@cftpa.ca 

600-736 Granville SL. 
Vancouver BC V6Z 1G3 
P: 604-682-8619 
www.cftpa.ca 

Canadian Music Week (CMW) 
5355 Vail Cour t 
1"1ississaugd ON LSM 6G9 
P: 905-858-4747 
info@cmw.m:L 
wv,.,w. cmw.net 

Canadian Recording Industry 
Association (CRIA) 
85 Mowat Ave. 
Toronto ON M6K 3E3 
P: 416-967-7272 
info@cria.ca 
www.cria.ca 
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Canadian Women in Communications 
(CWC) 
67 Yonge St., Suite 804 _,,,.,_. __ 
Toronto ON MSE l JS ~..--,.,,_..,,_,~ 
P: l -800-361-2978/416-363-1880 
cwcafc@cwc-afc.com 
www.cwc-afc.com 

CARAS 
345 Adelaide St. W, 2nd Floor 
Toronlo ON MSV 1R5 
P: 416-485-3135 
in fo@cara.5online.ca 
www.carasonline.ca 

Central Canada Broadcast Engineers 
(CCBE) 
102 Turtle Path 
Lagoon City ON LOK I BO 
P: l -800-481 -4649 
informalion@ccbe.ca 
www.ccbe.ca 

Children's .Miracle Network 
4220 SteclesAve. W., Su.ite C18 
Woodbridge ON L4L 3S8 
P: 905-265-9750 
radio@cmn.org 
www.childrensmiraclenetwork.ca 

Canadian Independent Music 
Association- CIMA 
(formerly ClR.PA) 
30 SL Patrick St., 2nd Fl. 
Toronto ON MST 3A3 
P: 416-485-3152 
cima@cimamusic.ca 
www.cimamusic.ca 

FACTOR 
30 Conm1ercial Rd. 
Toronto ON M4G 1Z4 
P: 416-696-2215 
gcneral.info@factor.ca 
www.factor.ca 

C CDE 

(+) 
CIMA 

National Advertising Benevolent 
Society (NABS) 
45 St. Clair Ave. W., Suite 903 
Toronto ON M4V IK9 
P: 416-962-0446 
na bs@11abs.org 
www.nabs.org 

National Association of Broadcasters 
(NAB) 
I 771 N Street N.W. 
Washington DC 20036 USA 
P: 202-429-5300 
nab@nab.org 
www.n ab.org 

National Campus and Community 
Radio Association (NCRA/ANREC) 
325 Dall10usie, Suite 230 
Ottawa ON KIN 7G2 
P: 613-321 -1440 
office@ncra.ca 
www.ncra.ca 

North American Broadcasters 
Association (NABA) 
205 Wellington St. W. 
Suite 6c300 
Toronto ON MSV 3G7 
P:416-598-9877 
contact@nabanet.com 
www.nabanct.com 

Ontario Association of Broadcasters 
(OAB) 
5762 1-lighway 7 East 
PO Box 54040 
Markham ON L3P 7Y4 

'7',..J ONTARIO ASSOCIATION 
\) Ol'BROADCASrn!S 

P:905-554-2730 
memberservices@oab.ca 
www.oab.ca 

Radio Advisory Board of Canada 
(RABC) 
811 -116 Albert St. 
Ottawa ON KIP 5G3 
P: 613-230-3261 
rabc.gm@o11.aibn.com 
www.rabc.ottawa.on.ca 

Radio Marketing Bureau Inc. 
175 Bloor SL .E. 
Suite 316, North Tower 
Toronto ON M4W 3R8 
P: 416-922-5757 
i11fo@rmb.ca 
www.rmb.ca 

Radio Starmaker Fund 
372 Bay SL, Suite 302 
Toronto ON M5H2W9 
JJ: 416-597-6622 
info@s.tarmaker.ca 
www.slarmaker.ca 

RTNDA Canada 
2175 Sheppard Ave. E. 
Suite 310 
Toronto ON M2J I W8 
P: 416-756-2213 
info@r Lndacanada.com 
www.rtndacanada.com 

Shaw Rocket Fund 

radio 

2421-37tb Avenue N.E., Suite 210 
Calgary AB T2.E 6Y7 
P: 403-750-4517 
info@rocketfund.ca 
www.rockelflll1d.ca 

SMPTE 
3 Barker Ave. 
White Plains NY 10601 USA 
P: 914-761 -1100 
www.smpte.org 

SMPTE Toronto Seclion 
P: 416-237-0625 
www.smpte.ca 

SO CAN Society of Composers Au lhors 
a.nd Music Publishers of Canada 

Toronto ON M3B 2$6 ~ffi 41 Valleybrook Dr. ~:;;= Ir,: SOCAN 
JJ: 1-800-557-6226/ ~ ) 

416-445-8700 
www. socru1 .ca 

Television Bureau of Canada lnc. (TVB) 
160 Bloor St. E., Suite 1005 ~ 
Toronto ON M4W 1B9 - f ~ j = J 
P: 1-S00-231 -0051/ ...J ..I.~ 
416-923-8813 
tvb@tvb.ca 
www.tvb.ca 

,1/estem Association of Broadcast 
lila "'..»"' •-MIU_, 

crl •,.,.••• ,,, Engineers (WABE) 
300-8120 Beddington 
Blvd. N.W., Suite 319 
Calgary AJ3 T3K 2A8 
P: 403-630-4907 

~WABE 
info@wabe.ca 
wwvv. wabe.ca 

Western Association of Broadcasters 
(WAB) 
171-5005 Dalhousie Dr. 
N.W., Suite 860 
Calgary AB T3A 5R8 
P: 877-814- 2719 
info@wab.ca 
www.""ab.ca 

Women in Film & Television (WIFT) 
110 .Eglinton Ave. E., Suite 601 
Toronto ON M4P 2Y 1 
P: 416-322-3430 
wift@wift.com 
www.wift.com 
www.canadianlllmmaker.com 

Women in Film and Television 
Vancouver (WIFI'V) 
462-411 DunsmLLir St. 
Vancouver BC V6B IX4 
P: 604-685-1152 
info@womeninfilm.ca 
w,vw. womcninfilm.ca 

CONSULTANTS 

19 FB Inc. 
27 Terry t=ox 
Breckenridge QC J0X 2G0 
P: 819-684-1919 
l 9bcLislc@video Lro n.ca 

2M Communications 
(Strategic COJllJllunications and 
marketing planning, public relations) 
Bl-1855 West l0tl1 Avenue 
Vancouver BC V6J 2A8 
P: 604-714-1203 
www. 2MCom rnunicati ons.ca 

58Ninety lnc. 
(Assists clients to allocate their resources 
effectively in selecting an optimal m edia 
and channel mix) 
1915 Danforth Ave. 
'lbronlo ON M4C 1/5 
P: 416-693-9200 
info@58ninety.com 
www. 58ninet y.com 
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9 Poiul Media 
(Radio management, programming, sales) 
J -9840 'f1lird St. 
Sidney BC V8L 3A7 
P: 250-886-5445 
1844@37.com 

Aflalo Media Inc. 
(We work with our " 

• r..,_"IJ l'-lFLe-!LCJ ~!Fl 
clients to develop ~ 
solutions & prov ide insight that assists in 
business development & growth. Specialties 
include: advertising, broadcast syndication, 
IT solutions &marketing consulting.) 
3484 Sources Blvd., Suile 324 
Monlreal QC H9B 129 
P: l-866-923-5256 
www.allalo.com 

Aiden Hibbs Voice Imaging 
(Coaching on air talent, voice tracking 
and commercial production services) 
PO Box 701 
Bay Roberts NL A0A !GO 
P: 709-589-5949 
aidenhibbs@yahoo.ca 

Albright & O'Malley Country 
Consulting/RadioIQ 
(Country & Classic 1.1•A1~riJmt 
Country radio fonnats) •lJ&O,OO.!Q,..ey 
7699 Fletcher Bay Rd N.E. """"ot 

Bainbridge Js1and WA 98110 USA 
P: 206-498-626 l 
RadioConsu1LJ@aol.com 

9 Desmel Ave. 
MillLown NJ 08850 USA 
P: 732-937-5757 
RadioConsu1LJ@aol.com 
www.albrighLandomalley.com 

Allen Telecom Consultants 
(Telecommunications policy) 
6 Silver Ave. 
'foronlo ON M6R 1X8 
P: 416-535-8916 

Andy McNabb & Company 
(Million dollar sales increases­
literally guaranteed.) 
14 WesLdale Dr. 
St. Catharines ON L2S 2R8 
P: 905-704-0239 

AVP Inc. 
(Marketing services company specializing 
in electronic and event marketing) 
541 Branl SL, Suile 8 
Burlinglon ON L7R 2G6 
P: 905-206- 1304 
avp@avpinc.ca 
www.avpinc.ca 

Barn VentUies 
( Consultants and investors in media and 
technology, specializing in Internet strategy, 
early-stage and start-up ventures) 
21 Chace Hill Rd. 
Sterling MA 01564 USA 
P: 978-733-1457 

Bill Wilson Music Services 
(Programming) 
18 Sunnydale Dr. 
Elobicoke ON MSY 2f3 
P: 416-234-8640 
www.djwildbill.bomcsLead.wm 

Bohn & Associales Media 
(Full-service media consultancy­
See Spark:Net Commwtlcations) 

Braide Media Inc. 
(Full service multi .-1-~,--­

media consulting) 
1350 Sh eerbrooke SL W, $ujte 920 
MonLreal QC H3G 1)1 
P: 514-629-2399 

Broadcast Services Solutions 
267 Lloyd Ave. 
Newmarkel ON L3Y 5L4 
P: 647-400-2030 

BullSheel 
(Radio show prep service 
geared to morning shows) 
41 Main St. 
Porl Dalhousie ON L2N 4T6 
P: 905-937-0610 
bu1lJnail@TheBullSh eeL.com 
www.'fi1eBu1lSheeL.com 

ByrnesMedia 
(Full service media consultancy) a 
2289 Fairview SL., Sui le 315 
Burlington ON L7R 2£3 
P: 1-866-332-1331/ BYRNESMEDIA 

905-332-1331 
info@>byrncsmedia.com 
www.bymesmedia. corn 

Cardozo Policy Consulting 
(Research, analysis, writing, facilitation) 
96 F.irs l Ave. 
OLtawa ON KJS 2G4 
P: 613-563-1927 

CMN I Giant Step Inc. 
(Marke.ting consulting agency, 
specializing in interactive media) 
406 Spadina Ave. 
Toronlo ON MST 2G7 
JJ: 416-596-0800 
info@giantstep.ca 
www.giantstep.ca 

Communications Management Inc. 
(Consultants in media eronomks) 
404 Laidlaw Blvd. 
Wilmipeg MB R3P 0K7 
P: 204-885-7937 

Communications Media inc. 
(Regulatory affairs, strategic planning, 
corporate development, and fi.nanci..ng 
of television, film and new m edia) 
120, av Su1myside 
Monlreal QC H.3 Y 1E4 
P: 514-484-3206 
robertarms t rong@vidco tro n.ca 

CONNECTUS Consulting Inc. 
(Policy research , analysis and writing; 
strategic planning and facilitation) 
251 Loretta Ave. S. 
Ou awa ON KlS 4P6 
P: 613-729-8892 

Creative Technology Associates 
(Marketing, media relations, consulting 
and creative project management for the 
technology business sector) 
819 West Arapal10 Rd., Suile24B-107 
Richardson TX 75080 USA 
P: 972-644-0232 
www.CreaLiveTechAssoc.com 

CRMforMediaSales Inc. 
(Focused on helping media companies ac­
quire & implement cutting edge technology) 
35 Halford Ave. 
Toronto ON M6S 4Gl 
P: 416-762-6026 
www.cmlforrnediasales.com 

Cue Two Communications 
(Media) 
PO Box 8 
Dwwegan ON KOC !JO 
P: 613-527-2166 
www.linney.ca 

Daybreak Communications 
(Campaign and project management) 
ll93 Pollers Wheel Cres. 
Oakville ON L6M 1)3 
P: 416-704-1753 
www. daybreakcommu11 icalions.com 

DeCow:cy Communications 
(Media; voice work) 
'foronto ON 
P: 416-694-5271 
info@pau1decourcy.com 
www.pauldecourcy.com 

Demiurgic 
(Public relations writing services) 
3-20 Shires Lane 
Elobicoke ON M8Z 6£ l 
P: 416-927-1104 

DiversiPro Inc. 
(Specializing in a range of services in 
diversity and inclusion management) 
28 Crayford Dr. 
'foronto ON MJW 3£6 
P: 416-461 -6895 
www.diversipro.com 

Dumouchel Communications Inc. 
(Regulatory affairs, distribution, revenue 
and value strategies, business planning 
and business financing) 
522, rue Casgrain 
Saint-Larnberl QC J4R IG7 
P: 450-672-0113 

BROADCAST DIALOGUE-The Voice of Broadcasting in Canada DECEMBER 2009/)ANUARY 2010 31 



For complete company profiles check www.broadcastdialogue.com 

~ . -----) This edition 
"IIW- is bt'ought to 

lOll b~1
: 

;5i Applied Electroni" ltd. 
0 " <="' ~ ~ Birde Marketing Inc . 

.!, 

,_ ! Broadcast Captioning and 
~-_, i Consulting Services (BCCS) 

e 
I~~ CBC Transmission = ~ Canon Canada Inc. 

Christie Digital Systems 

Closed Caption Services 

D.E.M. Allen & 
Associates Ltd. 

Dielectric Communications 

Harris Corporation, 
Broadcast Communications 

lncospec Communications Inc. 

Jampro)\~ iinas 
(Canada); 'Inc. 

Kathrein Inc., Scola Division 

Linear Systems Ltd. 

Novanet Communications Ltd. 

Pippin Technical Service Ltd. 

RCS Canada ltd. 

Rohde & Schwarz Canada Inc. 

S. W. Davis Broadcast 
Technical Services Ltd. 

Sonotechnique P JL Inc. 

Ward-Beck Systems ltd. 

Consider lhcsc cn01panies 
lirsl fm• fine protlut1ls 
and senires 

Eamsdiffe Strategy Group 
(Government affairs and 
strategic communications) 
46 Elgin SL, Suite 200 
Ouawa ON KtP 5K6 
P: 613-563-4455 
www.earnscliffe.ca 

ENS Media Inc. 
(Management, advertising and 
sales consultants and trainers) 
38 Old l..ndian Trail 
LagoonCityON LOKlBO 
P: 705-484-9993 
www.wensmcdia.com I 
Entertainment-Media Consulting Inc. 
(Bilingual global marketing training; 
strategic planning and labour expertise) 
1172 Queen St. E. 
Toronto ON M4M 1L4 
P: 416-466-3532 

Flycatcher Communications Inc. 
(Strategic planning,, facilitation, 
corporate writing and brand strategy) 
5930 Cody Place 
Nanaimo BC V9V IJ7 
P: 250-729-9495 
www.flycatcher.ca 

Fockler Consulting 
(Regulatory affairs, broadcasting) 
47, de Chamy 
Gali.neau QC JSR 2A3 
P: 613-266-7917 

Geller Media International 
(Broadcast programming) 
666 West End Ave., Suite 11 M 
New York NY 10025 USA 
P:212-580-3385 
www.gellermedia.com 

Hal Doran Associates 
(Broadcast; media) 
242 WesLhaven Cres. 
Ouawa ON KlZ 7G3 
P: 613-725-3521 
haldoran@haldoran.com 

Harding International & Associates Inc. 
(Business Leadership. Corporate 
Intelligence Awareness. Career 
Transition. Key Note Talks) 
30 Roden Place 
Toronto ON M5R !PS 
J>: 416-962-6700 
staycool@web.ca 
www.HardinglnLI.com 

Hea Lher Suttie & Associates 
(Business development and 
marketing consulting) 
1331 Bay SL, Suite 803 
Toronto ON MSR 2C4 
P: 416-964-9607 
www.heaLhersutLie.ca 

lan McNeil Real Media 
( Communication/PR/Media Trainrng) 

3498 East Lake Ainslie 
Whycocomagh NS BOE 3MO 
P: 902-258-2681 

Isotope Conseil Inc. 
(Executive coaching and 
business strategy consulting) 
2 l20 Rockland 
Mont Royal QC H3P 2Zl 
P: 514-861-0222 

James B. Macdonald 
(Strategic, struct11Ial and regulatory 
projecl-s withiu the broadcasting sector) 
32 Nonnandale Crcs. 
"Toronto ON M2P 1M8 
P: 416-229-9814 

Janik.Media 
(Programming and research, all formats) 
66 Joseph SL 
BrampLon ON L6X 1H8 
P: 905-454-3865 
wwvv.lizjanik.com 

Jarex Communications 
(Media strategy and management) 
4418 West Slh Avenue 
Vancouver BC V6R 1SS 
P: 604-222-4661 

Jeff Guy Consulting 
(Media) 
4 Westbury Grove 
London ON N6J 3El 
P: 519-686-0137 

Joint Communications Corp. 
(Market research, 
cluster strategy, 
radio and television) 
1359 Stillson Rd. 

A JOINT 

Fairfield CT 06824 USA 
P: 203-227-9533 
parikhal@aol.com 
www.gomcdiafix.com 

Kroeger Media lnc. 

C OM MUN ICld l ONS 

(Full ser vice broadcasting consultancy) 
38 Ki..ngscresl Dr. 
La Salle MJ3 ROG OAI 
P: 204-736-3820 
www.krncgermedia.com 

Le Groupe CIC 
(Broadcasting, telecommunications, 
cultural industries) 
30, chcmin des Trilles 
Laval QC H7Y l K2 
P: 514-983-4869 
www.groupccic.ca 

Level Ten Communications 
(Media & public relations, corporate com­
munications, web management & design) 
IO Herimac Rd. 
Scarborough ON MlE 4A9 
P: 416-284-4932 
www.leveltencommw1icalions.com 
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Logan Strategy Inc. 
(Regulatory, strategic planning, facilitation) 
6251 Ravine Way 
O LLawa ON KlC 7GI 
P: 613-830-9403 
www.logansLrategy.ca 

M. Powers Communications 
(Strategic communications. 
Brand management) 
Th e Br a.itisLonn Group Bldg., 191 Niagara SL. 
Toronto ON MSV 1C9 
P: 416-767-8692 

Margo Bates Publicity Inc. 
(Public relations and 
marketing communications) 
Ocean Parl< RPO, Box 45019 
Surrey BC V4A 9Ll 
P: 604-536-950 I 
mbpr@shaw.ca 
www.margobaLespr.com 

McCormick Telecom Consulting Lid. 
2558 Col wood Dr. 
North Vancouver BC V7R 2Rl 
P: 604-8 17-6532 
mcconnicktelecom@Lclus.net 

McGrath Communications Inc. 
(Imaging, voiceovers) 
67 Warwick Ave. 
Ajax ON LIZ IL6 
P: 416-876-3945 
in fo@johnsvoice.com 
wv.,.,v.johnsvoice.com 

Mc Vay Media & McVay Syndication 
(Broadcast radio consultants) 
32818 Wa]ker Rd., Suite 293 
Avon Lake OH 44012 USA 
P: 440-933-0440 
McVayMedia@aol.com 
www.McVayMedia.com 

Media Asset Capital 
I 565 The Grange Side Rd. 
Calcdon ON L7C OE6 
P: 905-838-0992 

Mediac Inc. 
(Accessible m edia research & consulting firm) 
2 Laird Dr., P.O. Box 51 Stn. R 
Toronto ON M4G 3Z3 
P: 416-488-9521 
wv.,.,v.mediac.ca 

Medialnlelligence Inc. 
(Recruitment, training and 
career managem ent services) 
1061 Bathurst St., Suite 200 
Toronto ON MSR 3G8 
P: 416-533-6788 
www.mcdiaintelligence.ca 

Meclrer Media Inc. 
(Marketing and communications counsel) 
24 Cliffside Ave. 
ConcepLion Bay Sou th NL Al W 4G7 
P: 709-834-5456 

Mike Cleaver Broadcast Services 
(News and engineering) 
202-1815 CornwaJl Ave. 
Vancou ver BC V6J IC6 
P: 604-417-6556 
mil<edeaver@gmail.com 

Momentum Media Marketing Inc. 
(Full service media mar-
ke ting company helping 
broadcasters, networks, 
and B2Bs market and sell 
their media brands to 

momentum 
Jbdl1M11~_,1,,• 11>-. 

audience, stations, and advertisers.) 
220- 196 West 3rd Avenue 
Vancouver BC V5Y 1E9 
P: 604-872-8900 
www.MomentwnMediaMarketing.com 

MOODSWING MEDIA inc. 
(Radio sales) 
6513 Wellwood SL 
Greely ON K4P 1G2 
P: 613-299-5200 
www.moodswingmedia.c.1 

NexLMedia 
{Marketing and 1\ r. ,l'Ulec1• 
business consulting) 1 veXt!W'I 1a 
377 Johnson St., PO Box 583 
Niagara On The Lake ON LOS 1)0 
P: 905-468-7774 
inf o@n ex Lmediacomp,my.com 
www.nextmediacompany.com 

Noll & Associates Management Services 
(Media sales trrun- mm) 
ing & performance) t &Associates 
225513 Queen SL. E. ""'""""''"''"""' 
Suite 824 
Toronto ON M4E 1G3 
P: 416-8 I 7-0098 
www.nollmedia.com 

Nordicity Group Ltd. 
(Consulting to communications and 
media companies with business and. 
technology solutions) 
533 College St., Sui te 404 
ToronLo ON M6G 1A8 
P: 416-657-2521 
www.nordiciLy.com 

Novak and Associates Strategic Sales Inc. 
(Sales and customer service training) 
2391 CenlraJ Park Dr., Suite 903 
Oakville ON L6H OE4 
J>: 204--797-3939 
www.novaksalcssk.ills.com 

NRS Media (Canada} Ltd. 
(Performance based media sales initiatives) 
3385 Harvester Rd., SuiLe 230 
Burlington ON L7N 3N2 
P: l -866-678-5900/905-333-5900 
www.nrsmedia.com 

Olsen Enterprises 
(Business planning, financial analysis and 
market research for the broadcast, satellite 
and DTV market sectors) 

529 RiverShore Cres. 
Gloucester ON Kl ) 7Y8 
P: 613-747-9674 

Paris Media Management 
(Management, sales and 
marketing advice) 
113 Cas tJewood Rd. 
'lbronlo ON M5N 2L3 
P: 416-487-1813 

Paul Monty Communications 
(Regulatory, slratei,>ic planning) 
725 GranL 
Longueuil QC J4H 3)5 
P: 450-616-7929 
www.paulmonty.com 

Peter Fleming Consulting 
(Regulatory) PETER 

FLEMING 
86 Cow1ly Rd. 15 
Dcmorestville ON 
KOK IWO 
P: 613-853-5003 

Phantom Productions 
(Consulting for radio and 
television; commercial voicing) 
135 Cedar Glen Rd 
Winnipeg MB R3Y 1R2 
P: 204-488-0652 
www.pha.n tomproducLions.ca 

Planet3 Communications Ltd. 
{Communications; PR) 
103 Avenue Rd., Sui te 612 
Toronto ON M5R 2G9 
P: 416-922-4459 
www. planeL3com.nel 

RayCom 
(Broadcast and telecom services) 
903-108 Street N.W. 
Edmonton AB T6J 6)3 
P: 780-907-5077 

Rothschild & Co. 
(Broadcast) 

•- -•" • I • 67 !1amham Ave. 
loronlo ON M4V l!-16 
P: 416-801-9701 

.,,.. ... ,4 .. !~ .. - . ... , 

Sapphire Leadership Inc. 
(Proven approach in strategic change 
projects, incl. broadcast production, 
media assetmgt., broadcast mgt., 
customer relationship mgt.) 
P.O. Box 2310 
Richmond Hill ON L4E 1A5 
P: 416-9 18-4161 
info@sapphiremys L.com 
www.sapphiremyst.com 

Searchlight Recruitment 
(Recruitment) 
2 St. Clair Ave. E., Sui Le 800 
'lbronto ON M4'f 2'1'5 
P: 416-645-3776 
www.searchl.igbLeanada.com 
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Sinclair Media Inc. 
(Programming, business planning, 
talent coaching, format consuJting, 
MusicMaster Canada Sales) 
12 Maplewood Dr. 
Whitby ON LlN 7 AS 
P: 905-665-l 220 

Solutions Communications 
(Marketing communications and education) 
33 Rossmore Rd. 
ToronLo ON M6G 2M6 
P: 416-516-2865 
susanosol uLions@yahoo.ca 

SparkNel Communications L.P. 
(Full-service media SP-arknetL 
consultancy) •• .,,...,1c,,1...,~ 

1770 Burrard SL 
Suite 290 
Vancouver BC V6J 3G7 
P: 604-736-8199 
in fo@sparkneLcommunicaLions.com 
www.sparkneLcommw1icaLions.com 

Storytime 
(Writing services) 
526 Crawford St. 
Toronto ON M6G 3J8 
P: 4 l 6-538-8045 
www.storytime.net 

Terra Terra Communications 
(Development of specialty channels, 
agent for foreign channels) 
645 Well.ington, SuiLC 218 
Montreal QC H3C lT2 
P: 5 l4-844-3566 
info@tenaterra.ca 
www.Lerraterra.ca 

The Jetsel Media Workshop 
(New business develop­
ment programs for radio 
stations looking to 
attract new advertisers 

Jetset Media 
!. W :~ ::- i II 

--' • ~ ' I 

and management of creative services) 
London ON 
P: 519-854-8252 
info@smrndbait.com 
www.soundbait.co111 

The Radio Store 
(Broadcast creative) 
33 Hazelton Ave., Suite 414 
Toronto ON M5R 2£3 
P: 1-888-367-2346 
doradio@LoLal.Jlet 

The Vision Company 
(Sales training, marketillg, Internet TV) 
Box 1418 
Cochrane AB T4C JB4 
P: 403-804-2064 
in fo@gcorgcgonzo.com 

Todd Wallace & Associates 
(Progrnmming, marketing/promotion) 
6109 W. D011ald Dr. 
Glendale A2 85310 USA 
P: 623-362-8633 
Lw3tw3@aol.com 

Tom.ilcinc. 
(Strategic sales and marketing) 
2-20 Shires Lane 
ToronLo ON M8Z 6El 
P: 416- 722- 1164 

Tomorrow's Solutions 
(Broadcast manage- ~ O ,, ,,m· (J{j 
ment and sales) ,~ 
SIS Riverside Dr. W. ,J 

Suite 1502 
Windsor ON N9A 7C3 
P: 519-258-6366 
T4SOLUTlON@aol com 

1\vo Red Chairs-Leadership Coaching 
(Executive coaching for the media industry) 
2 Gwendolen Ave. 
ToronLo ON M2N IA2 
P: 416-229-9494 
info@tworedchai.rs.ca 
www.tworedchafrs.ca 

Two Solitudes Consulting 
(Consulting, research, analysis and 
training servicesm the area of 
traditional and new media) 
60 Osborne Ave. 
Toronto ON M4E 3B2 
P: 647-477-6187 

View From the Duck Pond Inc. 
(Marketing, strategy, ~ 
communications) " Ii 

1164 Duck Pond Rd., RR 2 ·, ' 'lliill)lfila. 
Lakefield ON KOL 2H0 
P: 705-875- 1844 
mediaguy@theduckpond. tv 

Vortex Mobile 
(Mobile marketing) 
411 Richmond St E., Suite 308 
'l'oronLo ON MSA 3S5 
P: 4 l(j-483-9934 
i.nfo@vorlex:mobil e. ca 
www.vortexmobile.ca 

CONSULTANTS­
TECHNICAL 

Accenture 
(Techllology, management) 
5450 faplorer Dr., SuiLe 400 
Mississauga ON L4W 5Ml 
P: 416-641-5000 
www.accenture.com 

Advanced Broadcast Cabling 
(Cable management and installation services) 
Vancouver BC 
P: 604-808-7283 
info@advancedbroadcastcabling 
www.advancedbroadca.stcabli.ng.com 

Advanced Technical Services 
(Technical sen•kes) 
Box 758 
Squamish BC V8B 0A6 
P: 604-892-1507 

Advanced Transmission Solutions 
(Engineering consuJti.ng: AM, FM, 
TV, DAB, microwave and satellite) 
4920, rue des Bouleaux 
Sainte-Catherine QC JSC I L2 
P: 514-946-5281 
inquiry.ats@sympatico.ca 

Aflalo Media Inc. 
(Technology and • 
b d l 

{J,.' 1 FIFLRLO '"OEOIF'I roa cast consu t- !-'-

ing firm) 
3484 Sources Blvd., Suite 324 
Montreal QC H9B l Z9 
P: 1-866-923-5256 
www.aflalo.com 

Airwaves Technical Services 
(Providing technical solutions, systems 
design; and installation services) 
3 Havenridge Cres. 
London ON N61-l 4L5 
P: 519-657-4532 
ainvaves. tech@sympaLico.ca 

BDMComm 
(Engineering) 
2696 Regina SL 
Ottawa ON 1<28 6Y I 
P: 613-820-3207 
bdm@bdmcouun.ca 

Broadcast E<1uipmenl 
& Services Brokerage 
(Technical services; to link broadcast 
companies to other broadcast companies 
in the request of services and equipment) 
122 Jordan Dr. 
Orangeville ON L9W 4W4 
P:416-428-1090 
info@broadcas tbrokerage.com 
wv.rw.broadcastbrokerage.com 

Bruce Carnegie 
(Broadcast engineer) 
35 Widdicombc Hill, Suite 906 
lbronto ON M9R I B2 
P: 416-619-0853 
bcjlcarnegie@sympaLico.ca 

Cocos & Keeling Inc. 
(Broadcast television ope-rations 
and project management) 
l 15 George St., SuiLe 609 
Oakville ON Lo) 0A2 
P: 416-804-3929 
WWW. COCOS.LY 

Communications Researd1 
Centre Canada 
(Applied and basic research in 
communications and related technologies) 
3701 Carling Ave., PO Box 11490 Stn H 
O Ltawa ON K2H 8S2 
P: 613-991-3313 
info@crc.gc.ca 
www.crc.ca 

D. H. Macaulay Eng. 
(Broadcast engineering) 
688 Main 
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P. Mlllldie & Associales 
(Engineering) 
14 Westwood Dr. 
Hudson QC J0P !HO 
P: 514-488-958 I 

PEG Corp. 
(Technical and business consultants 
for engineering, operations, strategy 
and project management) 
6965 Barker SL 
Niagara falls ON L2G IZS 
P: 416-385-3455 

Pierre Labarre & Associates Lld. 
(Broadcast consulting engineers) 
420, NoLrc-Dame 
St-Lambert QC J4P 2K4 
P: 450-672-7813 
www.labarre.ca 

Radio/Vision Systems 
(Broadcast engineering contracting) 
347 Vances SideRd., RR#! 
Dunrobin ON K0A ITO 
P: 613-832-2860 

RAM Broadcast Systems 
(Broadcast radio studio 
design and installation; 
custom broadcast furni­
ture; supply and installa­
tion of automation 

N;N·M3M 

systems; audio over IP networks; mixing 
a11d routing system s; intercom systems; 
video for radio Internet systems.) 
92 Caplan Ave., Suite 255 
Barrie ON L4N 0Z7 
P: 800-779-7575 
sales@ramsystemsonline.com 
wv.,.,v.ramsystcmsonline.com 

Box277 
Wauconda IL 60084 USA 
P: 800-779-7575 
sales@ramsystemsonline.com 
www.ramsystemsonline.com 

Ron Paley Broadcast 
(Specializing on your radio 
stations' automation, console, 
routers, processors and solu­
tions needs. Representative 
of Wheatstone, Vorsis and 
Pro-Racks Computers) 
39 Bethune Way 
Winnipeg MB R2M 5J9 
P: 204-480-0429/ 1-866-460-3119 
www.ronpaleybroadcast.com 

Shel-Bar Electronic Industries Ltd. 
(Design, installation, maintenance 
and sales services; training) 
2165-41st Avenue N.E. 
Calgary AB T2E 6P2 
P: 403-275-7762 
in fo@shel-bar.com 
www.shel-bar.com 

Spectrum Experl inc. 
(Full range of services from preparing 

engineering briefs for licensing to 
implementation of the project) 
4371, rue Graham 
Pierre.fonds QC H9H 2B9 
P: 450-982- 1652 
www.spectrumexperL.ca 

Stauffer Technical Services 
{Engineering/technology) 
1193 Swan St. 
Ayr ON N013 !E0 
P: 519-632-7566 
stauifer@sentcx.net 

Storm Communications 
(International IT and wireless broadcast 
devices; freelance photography and 
radio/TV stotk photography) 
2263 Redbud Lane, Suite 115 
Vancouver BC V6K 4V7 
P: 604-228-0644 

Tetsuo Yoshino Broadcast & 
Communication Consulting 
(Technical applications/on-
site supervision for FM, MW, 
DTV transitional and final) 
17 Somersidc Close S.W. 
Calgary AB T2Y 4G7 
P: 403-993-1936 
tyoshino@shaw.ca 

[I] -

-

The Delarson Group lnc. 
(Acoustic consulting for recording 
studios, radio, TV and perfonnance) 
946 Lawrence Ave. E., PO 47510 
Don Mills ON M3C 3S7 
P:416-449-9808 
www.dclarson.com 

Thomas Yollllg & Associales 
4 Q uain Rd. 
Chelsea QC f9B !HS 
P: 819-827-3550 

Transilron Inc. 
(Consultation, d'installation et de 
formation tedutlque en radiodiffuslon) 
Bouchcrville QC 
P: 450-655-9721 
WWW. transilr011.COlll 

Valhalla Systems 
(Engineering/Technology) 
PO BOX 158, Suite 203,992 Dorman Rd. 
Bowen Island BC VON 1G0 
P: 604-947-2196 

Varconlnc. 
(Tower engineering, inspection 
and project management) 
56 Avonlea Court, Suite 100 
Predcricton NB .E3C INS 
P: 506-454-3233 

262-4664 Loughheed HJghway 
Burnaby BC VSC 51'5 
P: 604-297-055! 

237 Mapleview Dr. E., Suite 1 
Barrie ON L4N 0W5 
P: 705-734-3668 

1-99 Main SL 
Dartmouth NS B2X I R.4 
P: 902-462-3237 
i11fo@varcon.ca 
WVl",V. varcon .ca 

Wayne A. Stacey & Associates Ltd. 
(Engineering/Regulatory) 
2145 Hubbard Cres. 
Ottawa ON KI J 6L3 
P: 613-745-9151 

Yves R. Hamel & Associates Inc. 
(Technical and Engineering) 
424 Guy SL., Suite 102 
Montreal QC H3J IS6 
P: 514-934-3024 
telccom@yrh.com 
www.yrh.com 

EDUCATION 

Algonquin College 
1385 Woodroffe Ave. 
Ottawa ON K2G 1V8 
P: 613-727-4723 
www.algonquincollege.com 

Assiniboine Community College 
1430 Victoria Ave. E. 
Brandon MB R7 A 2A9 
P: l -800-862-6307 
www.assiniboine.net 

Alhabasca University 
I University Dr. 
Athabasca AB T9S 3A3 
P: 1-800-788-9041 
www.athabascau.ca 

British Columbia Institute 
of Technology (BCIT) 
3700 Willingdon Ave. 
Burnaby BC V5G 3H2 
P: 604-432-8863 
broadcast@bcit.ca 
www.bci t.ca/business/broadcast 

Camosun College 
3100 foul Bay Rd. 
Victoria BC VSP 5)2 
P: 250-370-3550 
www.camosun.bc.ca 

Canadian film Centre (CFC) 
2489 Bayview Ave. 
]bronto ON M2L !AS 
P: 416-445-1446 
wv.""'.cfccreates.com 

Canadore College 
JOO College Dr., Box 5001 
North Bay ON Pl B 8K9 
P: 705-474-7600 
info@canadorec.on.ca 
www.canadorec.on.ca 

Capilano University 
2055 Purcell Way 
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Norlb Vancouver BC V7J 3H5 
P: 604-986-1911 
www.capilanou.ca 

Centennial College 
PO Box 631 Sln A 
Scarborough ON MI K 5E9 
P: 416-289-5300 
www.cenlennialcollege.ca 

College Of Sports Media 
ll5 George SL 
Toronto ON M5A 2N4 
P: 416-800-0403 
in fo@collegeof sports media. com 
www.collegeofsportsmedia.com 

Conestoga College 
299 Doon Valley Dr. 
Kitchener ON N2G 4M4 
P: 519-748-5220 
www.con estogac. on. ca 

Confederation College 
1450 Nak.ina Dr., PO Box 398 
Thunder Bay ON P7C 4Wl 
P: 807-475-6110 
www.confederaLionc.on.ca 

Fanshawe College 
1001 Fanshawe College Blvd. 
PO Box 7005 
London ON N5Y 5R6 
P: 519-452-4430 
www.fanshawec.ca 

Humber College­
School of Media Studies 

F'll 
11,A 

FANSHAWE 
COLLEGE 

205 H umber 
College Blvd. 

~- HUMBER 
Sc-hool of Me"dla Stvd,;e~ 

Etobicoke ON M9W SL7 
P: 416-675-6622 
enquiry@humber.on.ca 
www.humberc.on.ca 

Lethbridge College 
3000 College Dr. S. 
Lelhbridge AB Tl K IL6 
P: 403-320-3256 
www.l eLbbridgecollege.ab.ca 

Loyalist College 
P.O. Box 4200 
Belleville ON K8N 5139 
P: 613-969- 1913 
www.loyalis tc.on.ca 

Mohawk College 

~ lnformallon Te.-:ihno!ogy 

135 l;ennell Ave. W., PO Box 2034 
Hamilton ON LSN 3T2 
P: 905-575-1212 
www.mohawkcollege.ca 

Mount Royal University 
4825 Mount Royal e 
Gale S.W. @@~ OYU~.r. ·i{y 
Calgary AB T3E 6K6 

1 

P: 403-440-6901 
www.mlroyaLab.ca 

National Screen Institute Canada (NSI) 
141 Bannatyne Ave., Suite 400 
Winnipeg MB R3B 0R3 
P: 204-956-7800 
info@nsi-canada.ca 
www.nsi- canada.ca 

Niagara College Canada 
300 Woodlawn Rd. 
Welland ON L3C 7L3 
P: 905-735-2211 
www.broadcasti.ng.niagarac.on.ca 

Northern Alberta Institute 
of Technology (NAIT) 
11762-106 St. 
Edmonton AB TSG 2RI 
P: 780-471-7400 
www.nai L.ab.ca 

Red Deer College 
100 College Blvd. 
Red Deer AB T4N 5HS 
P:403-342-3300 
www.rdc.ab.ca 

Ryerson University 
350 Vicloria SL 
Toronto ON MSB 2K3 
P:4l6-979-5000 
www.ryerson.ca/journalism 

SAIT 
1301-16 Avenue N.W. 
Calgary AB T2M OL4 
P: 403-284-7248 
hllp:/ /broadcasL.saiL.ca 

Seneca @ York 
70 The Pond Rd. 
Toronto ON M3J 3M6 
P: 416-491-5050 
scaillfo@sen ecac.on .ca 
h Ltp:/ /scaweb.senecac. on.ca 

Sheridan College 
1430 Trafalgar R<l. 
Oakville ON L6H 2Ll 
P: 905-845-9430 
infoshcridan@sheridani11sLituLe.ca 
www.sberidanc.on.ca 

University of King's 
6350 Coburg Rd. 
Hamax NS B3H 2A1 
P: 902-422-1271 
www.ukings.ns.ca 

York University Faculty of Fine Arts 
4700 Keele SL. 
Toronto ON M3J IP3 
P: 416-736-5136 
fine.arLs@yorku.ca 
www.yorku.ca/finearLs 

GOVERNMENT 

Canadian Heritage 
15 Eddy SL 
Galineau QC K 1 A OMS 

P: l -866-8ll-0055 
www.pch.gc.ca 

CRTC 
Ottawa ON K lA 0N2 
P: l -877-249-2782 
www.crtc.gc.ca 

CRTC Central Office 
Les Terrasses de la ChaucUere 
l, Promenade du Portage 
Gatineau QC j8X 4Bl 
P: 1-877-249-2782 
www.crlc.gc.ca 

CRTC British Columbia 
580 Hornby SL., SuiLe 530 
Vancouver BC V6C 3B6 
P: 604-666-2111 
www.crtc.gc.ca 

CRTC Alberta 
l 0405 Jasper Ave., Suite 520 
Edmonton AB TSJ 3N4 
P: 780-495-3224 
www.crtc .gc.ca 

CRTC Saskatchewan 
2220-12Lh Avenue, SuiLe 620 
Regina SK S4P OMS 
P: 306-780-3422 
www.crtc.gc.ca 

CRTC Manitoba 
275 Portage Ave., Suite 1810 
Winnipeg MB R3B 283 
P: 204-983-6306 
WWW. Crlc.gc.ca 

CRTC Ontario 
55 St. Clair Ave. E., Suite 624 
Toronto ON M4T lM2 
P: 416-952-9096 
www.crtc.gc.ca 

CRTCQuebec 
205 Viger Ave. W., Suite 504 
MonLreal QC H.2Z IG2 
P: 514-283-6607 
www.crtc.gc.ca 

CRTC Nova Scotia 
99 Wyse Rd., Suite 1410 
DarLmou tb NS 83A 4S5 
P: 902-4.26-7997 
www.crtc.gc.ca 

Industry Canada 
300 Slater St. 
Ottawa ON KIA 0CS 
P: 1-800-328-6189 
info@ic.gc.ca 
www.ic.gc.ca 

Telefilm Canada 
360 St-Jacques St., Sui.re 600 
Montreal QC H.2Y 4A9 
P: 514-283-6363 
info@telefilm.gc.ca 
www.telefihn.gc.ca 
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MANUFACTURERS, 
SUPPLIERS 

360Systems 
(Audio and video solutions such as multi­
channel video ser,•crs in either SD or HD 
31355 Agoura Rd. 
West.lake Village CA 91361 USA 
P: 818-991 -0360 
in fo@360systcms.com 
www.360systems.com 

4D Sales & Marketing 
(Independent Manufacturers' Rep 
for broadcast and AV solutions; Batko, 
Digital Projection Inc, foll Mental 
Jacket, Orad, PcoDisplay, Wrnstcd) 
53 Albert St. 
Waterloo ON N2L3Sl 
P: 519-501-6208 

A!C DIC Power Systems Inc. 
(Power systems) 
4620 Manilla Rd. S.E., Unit 71 
Calgary AB T2G 487 
P: 403-243-5552 

Advanced Design Corporation 
(Doppler weather radars) 
I J 69 West 2nd Street 
Bloomington IN 47403 USA 
P: 812-333- 1922 
www.doprad.com 

Advanced Tower Services 
( Design , manufacture, supply and 
installation of communication towers) 
54 Mill St. W. 
Milverton ON NOK IMO 
P: 519-595-3500 
www.advanccd- tower.com 

AEQ Broadcast 
(Equipment, automation systems 
and product ion systems for radio, 
TV and multimedia) 
4L21 S.W. 47 Avenue, Suilc 1303 
Fort Lauderdale FL 33314 USA 
P: 954-581 -7999 
sales@acqbroadcast.com 
www.acqbroadcast.com 

Airdate Traffic Services Ltd. 
(Duplicati on and distribution of 
radio and TV commercials) 
629 Adelaide St. W. 
Toronto ON M6J IA8 
P: 416-703-5451 
www.airdatc.ca 

AJA Video Systems Inc. 
(Digital video interface, conversion 
and desktop solutions) 
180 Litton Dr. 
Grass Valley CA 95945 USA 
P: 530-274-2048 
sales@aja.com 
www.aja.com 

AldeaVision SoluHons Inc. 
(Global services network offering 

broadband video connectivity) 
8550, Cote J c Licsse 
St- Laurent QC 1-14T IH2 
P:514-344-5432 
www.aldeavision.com 

Algolith Inc. 
(Video processing solutions for digital video) 
400 lsabcy 
Montreal QC I L4T 1 V3 
P: 514-335-9867 
www.algollLh.com 

All Electric / Professional 
Audio Equipment 
(Over 100 lines of audio products) 
487 Cariboo Crcs. 
Coquitlam BC V3C 4X6 
P: l -800-567-8322/604-945-5651 
allclectricproaudio@shaw.ca 

Alliance Corporation 
(P.assive material for broadcast or telecom­
munications sites; cable mg t. programs) 
2660 Mcadowvale Blvd. 
Mississauga ON L5N 6M6 
P: 905-821-4797 
w1v111.alliancccorporalion.ca 

AmherFin USA 
( Production encoding, mastering, quality 
control and rcpurposing software) 
7590 N Glenoaks Blvd., Suite 101 
Burbank CA 91504 USA 
info@amberfin.com 
www.amberfin.com 

AMO 
(Visual processor technolog ies) 
1 Commerce Valley Dr. E., Mailstop: PR-2S 
Markham ON L3T 7X6 
P: 905-882-2600 
www.amd.com 

Amplis Foto 
(Photographic products) 
22 ·1elson R<l. 
Markham ON L3R lE5 
P: 905-477-41 l I 
info@ampUs.com 
www.amplis.com 

Anixter Inc. 

~;~:~~e~~d~ :~ie) rn I f:(r~) 
200 Foster Crcs. 
Mississauga ON LSR 3Y5 
P: 905-568-8999 
ww,v.anixtcr.ca 

Annex Pro 
(Audio and video products) 
220-49 Dunlevy Ave. 
Vancouver BC V6A 3A3 
P: l -800-682-6639/604-682-6639 
www.rumcxpro.com 

Anton/Bauer lnc. 
(Batteries a nd chargers for 
video and film cameras) 
14 Progress Dr. 

Shelton CT 06484 USA 
P: 203-929-1100 
www.antonbauer.com 

Applied Electronics Limiteo 
(D esigners, suppliers g Applied 
and integrators of Elec;tronlcs 
high-end audio-visual Limited 
and broadcast systems 
technology) 
SI 70-8 Timberlea Blvd. 
Mississauga ON L4W 2S5 
P: 905-625-4321 
A EL Loronto@appl icdclectron ics.com 
www.appUedelectronics.com 
Sec our .1d on J'a~~ 9 

8573 Commerce Court 
Burnaby BC VSA 4NS 
P: 604 -439-7228 
AEL. wncouver@appUedelec1ronics.com 

11442 Winterburn Rd. (215 Stred) 
Edmonton AB TSS 2Y3 
P: 780-462--8275 
A EL.cdmonton@applicdclcctronics.com 

1815-27Lh Avenue N.E., Unjt 3 
C,algary AB T2E 7El 
P: 403-291-5143 
AEL. calgary@appl icdclectronics. com 

77 I 5, boul Henri-Bourassa Oucst 
St-Laurent QC 114S l P7 
P: 514-333-3324 
AEL. montreal@appliedelectronics.com 

Arcom 
(Traps and filters for cable television; 
predictive maintenan ce-Xcor Hunter ) 
185 Ainsley Dr., PO Box 6729 
Syracuse NY 13217 USA 
P: 800-448-1655 
www.arcomlabs.com 

Arctic Palm Technology Inc. 
(Software packages and m edia services 
for the broadcast media) 
11 Camelot Cn:s. 
London ON NSV 3L4 
P: 519-452-0002 
www. arclicpa lm .com 

ATX Networks 
(Products from the headend to the home 
including RF filters, signal management 
equipment, headend and MDU amplifiers, 
tran smitters/receivers) 
50 I Clements Rd. W, Suite 1 
Ajax ON LIS 7114 
P: 905-428-6068 
supporL@aL'mclworks.com 
wwv,.aucnetworks.com 

Audcmat 
(Monitoring units for AM, FM, HD 
Radio, DVB, analog TV and ATSC) 
19595 N.E. 10th Avenue, Suite A 
Miami FL 33179 USA 
P: 305-249-3110 
ussalcs@audcmat.com 
www.audemat.com 
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Audio Operations Ltd. 
(Pro audio equipment & accessories) 
600 O rwell St., Unit 29 
Mississauga ON LSA 3R9 
P: 905-629- 1722 
www.audiooperalions.com 

Audio Technologies Inc. (ATI) 
(Audio prnducts for broadcast radio 
and television, satellite uplink and 
downlink, studio, A/V) 
223 Peppennill Rd. 
West Berlin NJ 08091 USA 
P: 856-626-3480 
www.atiauclio.com 

Audio Vision Canada 
(Audio and video description 
production sen •kes) 
1090 Don Mill~ Rd., Suite 303 
Toronto ON M3C 3R6 
P: 4 16-422-4989 
W\vw.aucliovis ioncanada.com 

Avid Technology Inc. 
(Digital audio and video ... -1 • 
technology used lo A 'T 
make award-winning 
feature films, music avid.com 
recordings, television shows, live concert 
tours and news broadcasts) 
219 Du!Terin St., Sui te 203c 
Toronto ON M6K 1Y9 
P: 4 16-203-6800 

3510 St. Laurenl Blvd., Suite 400 
Montreal QC H2X 2V2 
P: 514-845- l 636 
W\vw.avid.com 

O ne Park Wes t 
Tewksbury MA 01876 USA 
P: 978-640-6789 

AVP ManufacLuring & Supply Inc. 
(Audio, video, and digital jackfidds, 
connectors, wire and cable assemblies) 
87-2288 Dumfries Rd., RR 2 
Cambridge ON NI R 5S3 
P: 519-740-7966 
sales@jackfields.com 
www.jackfields.com 

Axcera 
(Manufacturer of transmitters) 
103 heedom Dr., PO Box: 525 
Lawrence PA 15055 USA 
P: 724-873-8 I 00 
www.axcera.com 

Axe Music, Light, Sound & Video 
(Audio accessories and musical instruments) 
11931 Wayne Gretzky Dr. 
Edmonton AB TSB 1Y4 
P: 780-471-2001 
www.ax:emusic.com 

Axia Audio 
(Digital audio routing, mixing 
and distribution systems) 
2101 Superior Ave. 
Cleveland OH 44 114 USA 

P: 216-241-7225 
inq uiry@AxiaAudio.com 
www.ax.iaaud.io.com 

AZCAR Technologies Incorporated 
(Broadcast & media systems engineering & 
integration; project mgt; equipment supply) 
3235- 14tb Avenue 
Markham ON L3R 0H3 
P: l -888-694-6623/905-470-2545 
info@azcar.com 
www.azcar.com 

B&L Coaxial Connections 
(Design and manufacturing of RF connectors) 
358 Humberline Dr. 
Etobicoke ON M9W 5$3 
P:416-798-8560 
sales@bnlconnectors.com 
www.bnlconncctors.com 

Bannister Lake Software Inc. 
(Integrated broadcast graphics 
solutions for live TV, cable, satellite 
and interactive TV applications) 
2 174 Spragues Rd. 
Cambridge ON NlR 5S5 
P: 519-624-923 1 
info@blsoft.ca 
www.blsoft.ca 

BAS Broadcast Automation Systems lnc. 
(Satellite and television station automation 
systems; monitor and control systems) 
35 Sunnypoint Cres. 
Scarborough ON MIM 1B8 
P: 416-264-8415 
info@basystems.ca 
www.basy.s tems.ca 

Belden 
(Wire & cable for audio, video, 
OEM, MRO, sound & security markets) 
130 Willmott St. 
Cobourg ON K9A 4M3 
P: 905-372-8713 
www.beldcn.com 

2200 U.S. Hwy. 27 Soulh, P.O. Box 1980 
Richmond IN 47374 USA 
P: 765-983-5200 

Bell Microproducts Canada/TENEX 
(Computer graphics, digital audio 
and video, storage and multimedia) 
4 1J 8 fourteenth Avenu e, Unit 5 
MarkJ1am ON L3R 0J3 
P: 905-948-9300 
www.bcllmicroproduct s.ca 

BIRDE Marketing Inc .. 
(Distributor of SMPTE 304M hybrid fiber 
optic HDTV connectors from LEMO and 
SMPTE 31 lM cable and cable assemblies 
from Furukawa America) 
111 Esna Park Dr., Unil l 
MarkJ1am ON L3R 1H2 
P: 905-477-7722 
toronto@birde.ca 
www.birde.ca 
Sec our ad on ragi? 42 

7575 Transcanada Hwy., Suite 500 
SL. Laurent QC H4T 1Y6 
P: 514-335-4050 
qc@birde.ca 
www.birde.ca 

Broadcast Captioning & 
Consulting Services (BCCS Inc.) 
(On-line [real time], off- ~ ----~ 
line [post edit], and live ~rs-
display closed captioning ;, ;;;;,;;,;J,;:1::: 
and consulting services) -,-;-.'.':.~" 
150 Laird Dr., Suite 302 
loronto ON M4G 3Y7 
P: 4-16-696- 1534 
i1.1fo@closedcaplioning.com 
wv.r,,v. closedcaplion ing.com 
Sec our ad on Lhh page 

Broadcast Controls Inc. 
(Custom software applications [automation 
systems] for the broadcast industry) 
201 Sand~tone Dr. 
O kotoks AB Tl$ !RI 
P: 403-939-1200 
sales@broadcastcontro1s.com 
www. broadcast con t.rols.com 

Broadcast Pix 
(Live television production products) 
3 Federal St. 
Billerica MA 01821 USA 
P: 978-600- 1100 
info@broadcastpix.com 
www.broadcastpix.com 

Broadcast Video Systems Corp. 
(SDI linear keyers & chroma ke)•ers, 
VBJ data transmission system, closed 
captioning encoders/decoder) 
25 For es t Ridge Rd. 
Richmond H.ill ON L3R 4R4 
P: 905-305-0565 
bvs@bvs.ca 
www.bvs.ca 

BROADCAST CAPTIONING 

CONSULTING SERVICES INC. 

• Real Time (Live) 
• Off-Line (Post Edit/Pop-On) 
• Post Display (Roll-Up) 
• Pop On 
• Timed Roll-Up 

aces provides our clients: 
• Fast Turnaround 

• Highest ~uality in Captioning Accuracy 
• Competitive Pricing 

• Highly Trained Professional Captlonists 
• FTP Capabilities 

Live, Episodic & Commercial Prod. 

BIIca5 :liic 
Phone: (416) 696-1534 

Toll-free: 1-800-296-6837 

www.closedcaptioning.com 
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Broadview Software 
(Development of software for 
television broadcasting) 
207 Atlelaide St. .E., Suite 201 
Toronto ON MSA l MS 
P: 416-778-0623 
Sales@BroadViewSoflware.com 
w1,vw.broadviewsoftware.co111 

BSEinc.-
Broadcast Systems & Equipment 

ware and software) I =-~ (Broadcast hard- m s Ii 
5250 Finch Ave. ~"'"" 
Uni ts 2 & 3 
Scarborough ON MIS 5A4 
P: 416-438-6230 
Sales@bse.on.ca 
www.bse.on.ca 

8174BettsRd. 
Wardner BC YOB 2)0 
P: 250-417-3393 
www.bse.on.ca 

116, des Bemacbes 
St-Jean-sill- Richelieu QC f2W 2G4 
P: 450-349-2102 
www.bse.on.ca 

BUik Technology 
(Transmitter remote control 
and monitoring systems, accessories) 
7 Beaver Brook Rd. 
Litllelon MA 01460 USA 
P: 978-486-0086 
control@burk.com 
www.burk.com 

Burli Software Inc. 
(Software pkg. for the broadcast newsroom) 
4664 Lo ugheed Highway, Suite 264 
Burnaby BC VSC STS 
P: 604-684--3 140 

The most advanced 
broadcast display 
solutions and 
services available. 

,·. 
~ • ,:,. 

~ ~ 
: I ic 

!~~~~- : 
....... , ,, 

-....J.. /: 

CHklSTIE" 
christiedigital.com 

info@burlicom 
www.burli.com 

Cableserv Inc. 
(CATV amplifiers) 
4560 Eastgate Parkway, Stlite 201 
Mississauga ON L4W 3W6 
P: 416-629-1111 
inq u.iries@cablescrv.com 
www.cableserv.com 

Calrec Audio Lld. 
(Broadcast audio mixing consoles 
for on-air and live productions) 
Nut dough Mill, H ebden Bridge 
West Yorkshire HX7 8.EZ UK 
P: 44 (0) 1422 842159 
enquiries@ca1rec.com 
www.calrec.com 

Camera Dynamics Inc. 
(Manufacturer of multiple brands, such 
as Sachtler, OConnor, Petrol, Vinten, 
Vinten Radamec, Autosc.ript) 
709 .Executive Blvd. 
Vailey Collage NY 10989 USA 
P: 845-268-0100 
info-cd-usa@Vitecgroup.com 
www.vitccgroup.com 

Canadian Traffic Network (CTN), The 
(Customized, up to the minute 
local market traffic content) 
2225 Sheppard Ave. E., Suite 1204 
'l'oronlo ON M2J 5C2 
P: 416-849-9090 
www.traffirnel.ca 

Canon Canada Inc. 
(Video cam era lenses ca---on 
[NTSC & HDTV]) ll I 
6390 Dixie Rd. 
Mississauga ON L5T 1P7 
P: 905-795-2012 
lenses@canada.canon.com 
www.canonbroadcasl.com 
Sec our ad on page 25 

Capella Telecommunications Inc. 
(Digital video transport, microwave, RF and 
wireless integration, AM & FM transmitters) 
747 Monaghan Rd. 
Peterborough ON K9J 5K2 
P: 705-748-3255 
inquiry@capclla.ca 
www.capella.ca 

CBC Mobile ProdlLctions 
(Mobile teleproduc- ••• 'L:..'~I 
lion services for live ••••• mou1,es .... 
and/or taped pro- -
grams in all genres such as sports, arts and 
entertainment, and news and special events 
throughout Canada and the u_S.) 
PO Box 500 Stn A 
'l'oronlo ON MSW 1£6 
P: 866-929-9995 
Sales: 514-820-0212 
www.cbc.radio-canada.ca/mobilc 

1400, Rene-Levesque esl 
Monlreal QC H2L 2M2 
P: 514-820-02 12 
www.cbc.radio-canada.ca/mobile 

CBC/Radio-Canada Transmission 
(Complete range of .-. 
technical services •t•tt uansm1ss1on 
which include site !!!'• 
sharing, project mgt. and design work 
throughout Canada) 
PO Box 500 SlaLiOn A 
Toronto ON MSW I.E6 
P: 416-205-2954 
www.cbctransrnission.ca 
See our ad on pa!(e 61 

PO Box4600 
Vancouver BC V613 4A2 
P: 604-662-6062 
www.cbctranstuission.ca 

2415 Richardson Side Rd. 
O ttawa ON K0A lLO 
P: 613-831-7902 
www.cbctranstuission.ca 

526 Regency Park Dr. 
Halifax NS B3S l Gl 
P: 902-445-6046 
www.cbctranstuission.ca 

CBM Metal 
(Video furniture, monitor brackets) 
8750 Holgate Cres., High PoinL Business Park 
Millon ON L9T 0K3 
P: 905-878-0648 
sales@cbrnrnetaLcom 
W'NW.cbnunetal.com 

CEV 
(Audio/video communication 
and multimedia technology) 
1335 .Barrington SL 
Halifax NS B3) 1Y9 
P: 902-421 -1101 

3055 Adam St. 
Montreal QC Hl W 3Y7 
P: 514-521-8253 
www.cev.ca 

Christie Digital Systems Inc. 
(Projection syst~ns CHf-t/STIE' 
for post production, 
broadcast monitoring, on-air sets, events, 
Digital Cinema and business presentations) 
809 WellingLon St. N. 
Ki Lcl1ener ON N2G 4Y7 
P: 519-749-3161 
www.chrisLicdigiLal.com 
See our ad on !his page 

Chyron Corporation 
(Broadcast hardware, software & services to 
broadcast , post production & video users) 
5 Hub Dr. 
Melville NY 11747 USA 
P: 631-845-2000 
www.chyron.com 
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Cine Audio Visual 
(Audio/video system integration; broadcast 
video equipment sales and rentals) 
10251-106 Street 
Edmonton AB TSJ !HS 
P: l -877-423-508 1 
sales@cineav.com 

5655- lOLh Slreet N.E., Suite 131 
Calgary AB T2E 8W9 
P: l -877-777-1070 
sales@cineav.com 
w,Nv.,_ciJ1eav.com 

CinequipWhile lnc. 
(Sales/rental of T V & 
motion picture equipment) ® 1040 Islington Ave. 
Toronto ON M8Z 6A4 

C/NEGUIPWHITE.. 

P: 416-467-7700/1 -800-465-0160 
info@cinequipwhite.com 
www.cincquipwhiLe.com 

Cinram International 
(Complete supply chain solutions 
to content owners) 
2255 Markh am Rel. 
Toronto ON MlB 2W3 
P: 416-298-8190 
in fo@cinrarn.com 
www.cinram.com 

Clalrmonl Camera 
(Rental equipment) 
16 Overlea Blvd. 
Toronto ON M4H 1A4 
P: 416-467-1700 
toronto@clairmonLcom 
www.c.lainnonL.com 

Closed Caption Services 
(Closed caption services) 
303-235 South St. 
Gananoque ON K7G IA4 
P: 613-382-5316 
w,Nw.closedcapserv.com 
See our ad on this page 

Coaxial Dynamics 

B 
(Digital broadcast equipment; line sections 
and clements; custom OEM. pro ducts) 
6800 Lake Abram Dr. 
Middleburg Hts OH 44130 USA 
P: 440-243-1100 
coax.ial@apk.net 
www.coaxial.com 

Comadlnc. 
(FM , TV & UHF antenna systems 
and combiners/RF accessories and 
digital TV combiner systems) 
3547-53rd Avenu e W, PMB 357 
Bradenton FL 34210-3489 USA 
P: 941-360-9282 
comadco@aol.com 

Comlab Inc. 
(Sile monitoring equipment) 
2300 Lcon-Harmel 
Suite 220 davicom 
Quebec QC GIN 4L2 

P: 1-877-282-3380/418-682-3380 
www.davicom.com 

Commercial Electronics Ltd. 
(A/V integration) 
1335 Btmard SL 
Van couver BC V6Z 127 
P: 604-669-6626 
www.commcrcialclecLronics.ca 

Comrex Corporalion 
(Specializing in bringing high quality audio 
into the studio from virtually anywhere) 
19 Pine RJ. 
Devens MA 01434 USA 
P: 978-784-1776 
info@comrex.com 
www.corurex.com 

Connex 
(Advanced wired and wireless broadband 
networks to transmit video, audio and data) 
120 EasL Beaver Creek Rd. 
Richmond Hill ON L4B 4V I 
P: 905-944-6500 
central@conncxscrvice.ca 
www.connexservice.ca 

Contact Distribution Ltd. 
(Pro audio &v ideo products) 
38 "Th ornmow1L Dr., Unit 1 
Scarborough ON MlB 5P2 
P: 416-287-1 144 
info@contactdistribuLion.com 
www.conLactclistribulion.com 

Crater Software 
(Software animation 2D) 
P: 514-992- 1499 
send-info@craLersoftware.com 
www.CraterSoftware.com 

Creative Events Management 
(Event and conference coordination) 
1402 Q ueen St. W, Uni t 205 
Alton ON L7K OC3 
P: 519-940-0935 
www.ccmcreative.com 

Crispin Corporation 
(Broadcast automation solutions) 
PO Box 110327 
Researcl1 Triangle Park NC 27709 USA 
P: 919-845-7744 
www.crispincor p.com 

Crown Broadcast IREC 
(11M transmitters, weather radio transmitters) 
25 I 66 Leer Dr. 
Elkhart tN 465 14 USA 
P: 574-262-8900 
www.crownbroadcast.com 

DAV Solutions Inc. 
(Turnkey SAN & storage r:,171 m 
systems, fiber ~pt~c A/V l.!Jr.!J~ 
transport & switching, HD ll!l!!!lll!l--l!m 
SDl conversion & r outing, socunoNs 1NcoRPoR•no 

closed caption soft- & hardware, colour 
correction & control surfaces) 
964 Alber tson Cres. 
Mississauga ON LSI-J 3C7 

P: 905-990-9090 
info@davsol.com 
www.davsol.com 

DAV Tronics 
(Specialized products: ( w " n y I ( 
newsroom audio mix- ) I/it ) 
ers, AM RF runpli.fiers, ~ 1; ,,..,,"'- SEJNtcu L10. 

audio switching and distribution e quipment) 
1543 Venables St., Suite 200 
Vancouver BC VSL 2G8 
P: 604-255-2200 
www.broadcasttccl111 ical.com 
See our ad on page 51 

Davicom 
(Site monito ring equipment) 
2300 Leon- Harmcl 
Suitc220 davicom 
Quebec QC G IN 4L2 
P: l -877-282-3380/418-682-3380 
www.davicom.com 

Delco Wire & Cable Limited 
("Clarity" broadcast wire & cable/ADC 
broadcast products/network solutions) 
1 Saramia Cres. 
Concord ON L4K 3S6 
P: 1-800-668-7127 /905-669-2476 
sales@delcowire.com 

3200-14th Avenue N.E. 
Calgary AB T2A 6J4 
P: l -800-649-7916 
calgary@delcowire.com 
www.delcowire.com 

Delta Electronics Inc. 
(Operating impdance bridges, coaxial 
transfer switches, RF amme ters) 
5730 General Washi11gLon Dr., Box 11268 
Alexandria VA 22312 USA 
P: 703-354-3350 
sales@deltaelectrorlics.com 
wv,rw.delLaelectronics.com 

CLOSED CAPTION 
SERVICES 

www.closedcapscrv.com 

Quality Closed Captioning 

Real Time & Off Line 

Professional Service 24/7 

Phont': 61:l-:lH'l -:illb 
L. mail: LiIT)'!,\(!IH)gt'rS.COlll or 

lar rygavi n ([!;, ym pa tin ,.ca 
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Descriptive Video Works 
(Descriptive video and 
audio description service) 
P: 604-542-9894 
i.J1fo@descripLivevideoworks.com 
www.descriptivevideoworks.com 

Dielectric Communications 
(.Manu.facturer of ~ 

broadcast antennas for Dielectric" 
Radio, TV and Mobile 
Media; rigid transmis- AN s•x o,v,s,o• 

sion and FLEXLine and Rl• filter systems. 
Services include broadcast system design.) 
22 Tower Rd., P.O. Box 949 
Raymond ME 04071 USA 
P: 207-655-8100 
dcsales@spx.com 
www.dielectric.com 
Sec our ad on page -16 

Digital Rapids Corporation 
(Media encoding solutions for 
web streaming, IPTV, VOD) 
90 Allstate Parkway, Sujte 700 
Markham ON L3R 6H3 
P: 905-946-9666 
www.digital-rapids.com 

Display Systems JnternationaJ Inc. 
(Character generators & information 
display systems; TV listings services) 
2214 H anselman Ave. 
Saskatoon SK S7L 6A4 
P: 306-934-6884 

~ ®LIIIIIIZ 
HDTV Fiber Connectors 

& 
Made to order Cable Assemblfes 

For more information, contact 
www.BIRDE.ca 

sales@rusplaysystemsintl.com 
www.displaysys temsintl.com 

Drake Canada 
(Electronic communication equipment, 
including video distribution and 
cable TV products) 
655 The Queensway 
Peterborough ON K9J 7M1 
P: 705-742-3122 
www.drakecanada.com 

Drastic Technologies Ltd. 
(Digital disk recorders, video 
servers, media translation software) 
523 The Queensway, Suite 102 
Toronto ON M8Y 1/7 
P: 416-255-5636 
www.draslictech.com 

DSC Laboratories 
(Precision optical test systems; ambi/combi 
system; front-lit CamAlign test charts) 
3565 Nashua Dr. 
Mississauga ON L4Y I RI 
P: 905-673-32ll 
dsc@dsclabs.com 
www.dsclabs.com 

Dyna mix Professional 
Video Systems Inc. 
(Broadcast &pro- DYNAMIX 
fessional equipment; 
editing systems & storage; projectors; 3D 
equipment & solutions) 
100 Leek Crcs., Suite l 
Richmond Hill ON L4B 3.E6 
P: 905-882-4000 
sales@dynam.ix.ca 
www.dynamix.ca 

e2v Inc. 
(IOTs, high e fficiency ESClOTs and 
klystrons for UHF TV transmitters; 
hub-mount high power amplifiers for 
satellite communications.) 
520 White Plains Rd., Sui te 450 
Tarrytown NY 10591 USA 
P: 1-888-587-0 103/914-592-6050 
enq w ries-na@e2v.com 
www.c2v.com 

EBS Systems Inc. 
(Design, development and installation of 
broadcast, audio/visual and IT networks) 
675 Huntiugton Ridge Dr., UniL 4 
Mississauga ON LSR 4H8 
P: 416-768-8734 
sal es@ebssystems.ca 
www.ebssystems.ca 

Eckel Industries of Canada Ltd. 
(Acoustic treatment for rooms and studios; 
modular panels to construct studios) 
15 Allison Ave., Box 776 
Morrisburg ON KOC !XO 
P: 1-800-563-3574/613-543-2967 
cckel@eckel.ca 
www.eckeLca 

Ed com Multimedia Products 
(Audio/visual sales [Panasonic, 
Mitsubishi, JVC], rentals, service) 
4023 Meadowbrook Dr., Unit 106 
London ON N6L LE6 
P: 519-652-3533 
www.edcommulLimedia.com 

Electro Sonic Inc. 
(Electronic component distributor) 
1100 Gordon Baker Rt!. 
'lbronto ON M2H 3B3 
P: 416-494-I 666 
info@e-sonic.com 
www.e-sonic.com 

Electronics Research Inc. (EIU) 
(Antennas, TXI..ine, ~ ,- - @ 

filters, combiners, RF; c· ~ I 
broadcast technical ft I 
services) 
7777 Gard11er Rd. 
Chandler 11'\J 47610 USA 
P: 812-925-6000 
sales@eriinc.com 
www.eriinc.com 

Eleclrosys/Ileko 
(Designs, develops and manufactures 
broadcasting systems for analog and digital) 
Westminster CO USA 
P: 303-469-6005 
www.electrosys.it 

Elmalron- Elect.ronic Products Lld. 
(intercom equipment; XLR and DIN 
connectors; cable reels; condenser mies 
and accessories) 
160, rue de la Montagne 
Rougemont QC J0L lM0 
P: 450-469-1400 
contact@elmatron.ca 
www.elmalron.ca 

EMJ 
(Distributor of Canon, JVC professional 
and. Sony digital video products) 
I 07 Woodlawn Rd. W. 
Guelp h ON NIH 6N l 
P: 519-837-2444 
www.emj.ca 

Environment Canada 
(MeteorologicaJ information 
and public forecasts) 
70 Cremazie SL 
Gatineau QC KIA 01-13 
P: 1-S00-668-6767 
enviroi11 fo@ec.ge. ca 
www.cc.gc.ca 

e-Radio inc. 
(Dev. of technology that delivers 
interactive broadcast content to 
wired and wireless digital appliances) 
TD Canada Trust Tower, 161 Bay St., 27th l~l. 
Toronto ON MSJ 2Sl 
P: 416-572-2067 
admi.I1@.E-Radiolnc.com 
www.e-Rad.ioinc.com 
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Erikson Pro & Erikson Audio 
(Professional sound, lighting, 
and DJ equipme nt) 
21000 Transcanada 1-1.igbway 
BaieD'Urfe QC H9X 4137 
P: 514-457-2555 
in fo@jamindustries.com 
www . .Eriksoncommercialcom 

Ernsl &YoWig Corporale 
Finance {Canada) Inc. 
(Audit, tax, corp. finance, transactions, 
online security, enterprise risk management) 
Ernst & Yow1gTower, TD Centre,PO Box 251 
Toronto ON M5K 1)7 
P: 416-864-1234 
www.ey.com 

Evertz Microsystems Lld. 
(Broadcast TV equipment) 
5292 John Lucas Dr. 
Burlington ON L7L 529 
P: 905-335-3700 
sales@evertz.com 
www.evert,_com 

Exide Technologies 
(Industrial batteries, lead add battery recycler) 
6950 Creilitview Rd., Suite 3 
Mississauga ON L5N 0A6 
P: l -800-268-2698x215 
www.cx.idc.com 

Eyeon Soflware Inc. 
(Digital compositing solutions) 
2175 Queen SL. E., Suite 301 
Toronto ON M4E I ES 
P: 416-686-841 l 
sales@cyeonliu e. com 
www.eyeonl.irn::.com 

Fasken Marlineau DuMoulin LLP 
(Legal services) 
55 Metcalfe St., Suite 1300 
O ttawa ON KlP 6L5 
P: 613-236-3882 
o ttawa@fasken.com 
www.fasken.com 

Ferguson Audio Engineering 
(Broadcast technical services 
[engineering & sale of equipment)) 
263 Estelle Ave. 
Toronto ON M2N 5)4 
P: 416-222-1424 
info@fergusonaud.io.com 
wv.•w.fergusonaud.io.com 

Fifth Dimension Television 
( Occasional use video services via satellite 
bandwidth and terrestrial services) 
221 1 Thurston Dr. 
O ttawa ON KlG 6C9 
P: 613-248-1000 
in fo@5dtv.com 
wv.rw.5dtv.com 

Fiorica! Systems 
a division of CCMS L. P. 
{Broadcast automation technology. 
Satellite asset acquisition , ftp media 
transfers with metadata management, 
media asset management) 
4581 - A N. W 6th StreeL 
Gainesville l~L 32609 USA 
P: 352-372-8326 
www.florical.com 

FOR-A Corporation of Canada 
(Pro video products in- FCJP.!!!!!!1. 1!!\® 
eluding switchers, HD I""=: .;;.l 
frame rate converter, ~~~~iwu~~ 
SD & HD peripherals, 
virtual studio systems, chroma key, multi­
viewers, colo ur correctors and modular 
equipment) 
346A Queen St. W 
Toronto ON M5V 2A2 
P: 416 977-0343 
info@for-a.ca 
www.for-a.com 

Fraser Milner Casgrain LLP 
(Legal services) 
1420-99 Bank St. 
Ottawa ON KIP IH4 
P: 613-783-9600 
www.fmc-law.com 

FRONTTV 
(Broadcast design and branding fim1 
for TV, film and interactive m edia) 
5 Nevada Ave. 
Toronto ON M2M 3N9 
P: 416-260- 1498 
info@fronl.lv 
www.fronuv 

Fronl Porch Digital 
(Content storage management for 
broadcast, media and entertai.Junent) 
201J Cherry St. , Suite 202 
Louisville CO 80027 USA 
P: 303-440-7930 
www.fpdigi tal.com 

Fronlline Communications 
(ENG, SNG, DSNG and EFP o utside broad­
cast vehicles and expanding side trailers) 
12770-44Lh Strt:el N. 
Clearwater 1:1 33762 USA 
P: 727-573-0400 
sales@fronlliuecomm.com 
www.fronllinecomm.com 

FujiFilm Canada Inc. 
(Manufacturer and supplier of a complete 
line of professional video broadcast formats 
and computer m edia products) 
600 Suffolk Court 
Mississauga ON L5R 4G4 
P: 1-800-263-50 l 8/905-890-66 I I x.2875 
www.fujifilm.ca 

6805 Dennetl Place, Suite 200 
Della BC V4G 1N4 
P: l -800-663-0690x.2556 

Fujinon Inc. 
(Broadcast cameras, HDTV 
and digital cinema l enses) 
12-16715 Yonge St., Suite 203 
NewmarkeL ON L3X 1X4 
P: 905-898-1382 
www.fujinonbroadcast.com 

IO H.igh Point Dr. 
Wayne N) 07470 USA 
P: 973-633-5600 
www.fujinonbrnadcast.com 

Full Mental Jacket 
(Real lime v.isual effects and virtual sets for 
film and teleVision) 
Los A11geles CA 
P: 323-640-2914 
info(@fullmentaljacket.com 
www.fullmentaljacket.com 

Gearlech Technologies Inc. 
{Distributor for broadcast & telecommunica­
tions equipment in audio &visual tcdmology) 
1469 O uawa St. 
Montreal QC H3C 1S9 
P: 514-340-0555 
www.gear tech.ca 

Genesis Integration Inc. 
(Production/broadcast video and 
audio/visual integration solutions provider) 
14721-123 Avenue 
Edmonton AB T5L 2Y6 
P: 780-455-3000 
Info. edm@genint.com 

72101-l-5 Street S.E. 
Calgary AB T2H 2L9 
P: 403-287-8057 
Info. caJ@genin l. com 

l Antares Dr., Suite 230 
O uawa ON K2E 8C4 
P: 613-226-2333 
lnfo.ott@genint.com 

123 West 7th Avenue 
Vancouver BC V5Y l LS 
P: 604-875-6301 
Info. van@gcnint.com 
wv.•w. genesiscorn m.com 

GerrAudio Distribution Inc. 
(Canadian distributor 
of Clear-Com Party - ~ ~ •• 
line and Matrix com- • .-J I ~ !!~: ... 
munication systems; HM Electronics UHF 
and digital wirel ess intercom; Audio 
Precision digital + analog audio test and 
measurement instrumentation) 
PO Hox427 
Brockvilk ON K6V 5V6 
P: l -888-462-8346 
sa1es@gerr.com 
www.gerr.com 
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Goodmans LLP 
( Legal Services) 
250 Yonge St., Suite 2400, Box 24 
Toron to ON M5.B 2M6 
P: 4 16-979-2211 
www.goodmaus.ca 

Gotham Audio Canada Inc. 
(Microphones [NTEC, BPM Studio 
Tcchnik, Earthworks] and mic pre amps; 
Auralex acoustics products) 
5 1 Elizabeth Grove 
King City ON L7B 1H7 
P: 905-833-6103 

GPS lo GO 
(GPS navigation and tracking for news fleets) 
1670 Heron Rd., PO Box 22032 
O ttawa ON KlV 0C0 
P: l -888-477-8480 
sales@gp s Logo. ca 
www.gpstogo.ca 

Grass Valley 
(Servers, switchers, cameras, new production, 
routing, master control, modular, IPTV, 
mobile video, transmitters) 
77 Wellington St. E. 
Aurora ON L4G 1H7 
P: 905-773-1521 
www.grassvalley.com 

2430 Gray Lane 
Cobble Hill BC V0R I L5 
P: 250-743-3193 

104 !!ceding H.ills Rd. 
Southwick MA 01077 USA 
P: l-800-288-8364 
www.grassvalley.com 

GulfCom 
(Satellite-based commmtlcations services) 
250 The Eas t Mall, Suite 1118 
Toronto ON M9B 613 

IA~ 
11111w1rn 

ANTENNAS, INC. 

Penetrator Series 
FM Antenna 

Industry Standard for 
Quality & Performance 

Complete Line of 
Station & Transmitter 
Combiners, Diplexers 
and Band Pass FIiters 

P: 416-410-672 1 
www.gulfcom.net 

Hai Vision Systems Inc. 
(HD & SD high performance H.264 
MPEG-4 video encoders [codecs]) 
4445 Garand 
Montreal QC H4R 2H9 
P: 514- 334-5445 
lnfo@haivision.com 
www.haivisio11.com 

Hammond Manufacturing 
(Manufacturer of elec- }11 HAMMO~ 
trical and electronic MANUfACTURNG., 

enclosures, power W 
management assemblies, racks and ca billets) 
394 Edinburgh Rd. N. 
G uelph ON NIH 1E5 
P: 1-877-535-3282 
www.hammondmfg.com 

Harris Canada Systems Inc. 
(Video processing I-IA.RRIS' 
and distribution / - - --
equipment; broadcast 
video servers; post production) 
25 Dyas Rd. 
Toronto ON M3B I V7 
P: 416-445-9640 
www.broadcasLharris.com 
Sec our ad on the outsid.e back rnvcr 

2527, de J'Engoulevent 
Laval QC H7L 4M 7 
P: 450-963-3301 
www.broadcas t.harris.com 

Harris Canada Systems Inc. 
( Character generators; video 
servers and NLE plug-ins) 
26 Peppler St. 
Waterloo ON N2J 3C4 
P: 519-570-9111 
www.broadcas t.harris.com 

Harris Corp. 
(Sales, traffic, programming, financial sys­
tems; automation systems; consulting services) 
I 999 Broadway, Su.ite 4000 
Denver CO 80202 USA 
P: 303-237-4000 
www.harris.com 

HHB Communications Canada Ltd. 
(Professional audio products) 
260 King St. E., Suilc 205 
Toronto ON M5A 4L5 
P:416-867-9000 
www.hhb.co.uk. 

Hitachi Kokusai Electric Canada Ltd. 
(~roadcas_t & prof. H 1-r A ·CH I 
video eqwpment; I '°" 
machine vision equipment and oscilloscopes) 
1 SelccLAve., Un.i:L 12 
Scarborough ON MIV 5)3 
P: 416-299-5900 
www.hi tach ikokusai.ca 

HME 
(Wireless intercom systems ma 
provide clear, reliable inter-
communications to televi- ® 

sion broadcast companies) 
14110 Slowe Dr. 
Poway CA 92064 USA 
P: 858-535-6060 
www.hme.com 

Homeworlhy Products 
(Custom broadcast 
furniture; edit suites; custom speakers) 
72 Dynamic Dr., UniL 7 
loron lo ON Ml V 3Z5 
P: 416-384-8080 
www.homewonhyproducts.com 

HP Services 
(Consulting, planning, 
turnkey iustallation, repairs 
and calibration, studio and 
transmitter maintenance) 
46 Kings CollegeRd. 
l11ornhm ON L3T 5)7 
P: 905-889-3601 
hps2@rogers.com 
www.J1pservices.ca 

Se rvices 

lkegami Electronics (USA) Inc. 
(Broadcast equipment, communications 
systems, magnetic-recording equipment, 
information-processing systems) 
37 Brook Ave. 
Maywood NJ 07607 USA 
P: 201-368-9 171 
www.ikegami.com 

Image Video 
(Video and audio u G 
solutions incl. tally IMA E VIDEO 
control systems and under monitor displays) 
1620 Midland Ave. 
Scarborough ON MlP 3C2 
P: 416-750-8872 
www.imagevideo.com 

incisivemedia 
(Provider of continuing education 
for se1tlor executives and professionals) 
214 King St. W., Suite 300 
lbronto ON MSL-1 3S6 
P: 416-777-2020 
www.i.nsighlinfo.com 

Incospec Commurncations Inc. 

~Suppliers and s'.stems JNCOSP£C 
mtegrators servmg 
several segments of C O II II U N I CATI O NI INC . 

the broadcasting & cable television industries 
with analogue & digital transmission. TV 
and. FM transmitter repair services.) 
2065 Michelli1 
Laval QC H7L 587 
P: 450-686-0033 
info@incospec.com 
wv.•w.i.ncospec.com 
!we our ads on pa~c~ 16 and 62 
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Integrated Tower Solutions 
(Engineering, installation ~~ 
and service provisioning 
for the colllJllunica tions 
tower component of the INTEGllATED 
teleco1umunication, wire- Towe• .ca Lu T,o ,u 

less and broadcast industries) 
3203 Wells Ave. 
Saskatoon SK S7K 5W4 
P: 306-370-4115 
www.iLstower.com 

lnvision Inc. 
(Strategic advertising sales 
management systems) 
420 Lexington Ave., Suite 2903 
New York NY 10170 USA 
P: 212-557-5554 
www.invjsioninc.com 

IR Broadcast Captioning 
(Realtime, off-line and emer- · 
gency captioning services. 
Offices in Calgary, 
Edmonton, Irvine CA) 
1111-11 Avenue S.W., Sui te 310 
Calgary AB T2R OG5 
P: 403-5 I 3-2600 
www.broadcaStcc.com 

Jam.Industries Ltd . 
(Professional auilio and music equipment) 
21000 Trans-Canaclienne 
Baie D'Urfe QC I-l.9X 4B7 
P: 514-457-2555 
info@jaminduslrics.com 
www.jamindustries.com 

Jampro Antennas (Canada), Inc. 
(Manufacturers of antennas, 
combiners, filters and RF 
components. Your Partner 
for DTV & HD Radio 
Solutions!) 
47 Benjamin Lane 
Barrie lAN OS2 
P: 705-812-31.88 
jampro@jampro.com 
www.jampro.com 
Sec our ad on page 44 

6340 Sky Creek Dr. 
Sacramento CA 95828 USA 
P: 9 16-383-1177 
jampro@jampro.com 
www.jampro.com 

Juch-Tecb Inc. 
(Satellite carrier's carrier 
with a disaster restoraJ focus.) 
50 Green Mountain Rd. W 
Stoney Creek ON LS) 2V5 
P: 905-573-6556 
www.juch-Lech.com 

JVC Canada Inc. 
(Professional video, presentation, security 
and imaging and data storage products) 
21 Pinchdene Square 
Toronto ON MIX IA7 

P: 416-293-1311 
www.jvc.ca/jvcpro/ 

1700 Valley Rd. 
Wayne NJ 07470 USA 
P: 973-317-5000 
www.jvc.com 

Kathrein Inc.- Scala Division 
(Antennas, combiners) 
P.O. Box4580 KIITHREID 
MedfordOR97501 scAlA 01 v1 s1O11 

P: 541-779-6500 
mail@kathrein.com 
www.kaLhrein-scala.com 
Sec ou_r aJ on thh page 

Kelvin Emtech 
(Building electricity and mechanics) 
4 11 5, rue Ontario esl, bureau 200 
Molllreal QC HIV 1J7 
P: 514-725-3105 
info@kelvin-emtech.com 
www.kelvin-emtcch.com 

Kenwood Electronics Canada Inc. 
(Car audio and communication equipment) 
6070 Kestrel Rd. 
Mississauga ON L5T 1S8 
P: 905-670-7211 
www.kenwood.ca 

KLZ Innovations Ltd. 
(Software, hardware, consulting) 
680 Wall SL. 
Winnipeg MB R2K 2S7 
P: l -800-334-9640/204-334-9640 
info@klz.com 
www.l<lz.com 

L.A.M. Technical Services Ltd. 
(Broadcast & professional 
video repair service) 
17008-90th Ave., SuiLe 425 
Edmonton AB T5T JL6 
P: 780-447-2043 
lam@lamLechnical.com 
www.lam Lechnical com 

Lake Cabinet Systems Inc. 
(Furniture for broadcast, 
recording and edit suites) 
40 English Dr. E., PO Box 669 
Beeton ON LOG lAO 
P: 905-729-4150 
sawdusL@lakecabinetsystemsinc.com 

LARCAN Inc. 
(Look to LARCAN • A a,/ 
forTrulyMadeto liiiiiiii""~ 11111 
Measure Solutions. LARCAN offers full serv­
ice Broadcast Solutions. \Ale innovate, design, 
& manufacture Digital & Analog TV trans­
mitters for broadcast markets worldwide.) 
228 Ambassador Dr. 
Mississauga ON L5T 2J2 
P: 905-564-9222 
sales@larcan.com 
www.larcan.com 

Lawo North America Corp 
(Radio and TV mixing consoles, auilio 
router and router control systems) 
1361 HunLingwood Dr., UnH 16 
loronlo ON MlS 3Jl 
P: 416-292-0078 
info@lawo.ca 
www.lawo.ca 

LBA Technology lnc. 
(RF antenna system equipment; 
RF test equipment) 
3400 Tupper Dr. 
Greenville NC 27834 USA 
P: 252-757-0279 
lbagrp@lbagroup.com 
www.lbagroup.com 

Leader Instrnmenls Corporation 
(Broad line of industrial & video instrwnents) 
6484 Commerce Dr. 
Cypress CA 90630 USA 
P: 714-527-9300 
Sales@LeaderUSA.com 
www.LeaderUSA.com 

Lectrosouics Canada 
(Wireless microphone systems 
and audio processing products) 
49 Spadina Ave., Suite 303A 
Toronto ON M5V 2Jl 
P: 416-596-2202 
www.JecLrosonics.com 

Lewis Birnberg Hanel LLP 
(Legal services) 
693 Queen SL. E. 
Toronto ON M4M lG6 
P: 4-16-865-9444 
ni.lmedia1aw@sympatico.ca 

KATH ~ 
SCALA DIVISION 

Antennas and Filters 

Michael Wm. Bach 
Sales Engineer 
WB6FFC 

Kathrein Inc., Scala Divisron 
P.O. Box 4580 
Medford, OR 97501 USA 

Phone: 541-779-6500 
Fax: 541-779-3991 
Email: mbach@kathrein.com 

www.kathrein-scala.com e 
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Linear Sy$lems Canada Ltd. 
(Mamifacturers and developers of DVB 
ASI, ATSC SMPTE 310M and SMPTE 
259M/292M compatible PC cards for 
OEMs and of systems for capturing and 
trJJismitting MPEG 2 streams over DVB, 
SMPTE 310M and IP netw orks.) 
17 J 7 Dubli11 Ave., Unit 1 
Winni.peg MB R;3H OH2 
P: 204-632-4300 
www.U11sys.ca 
Sec our ad on pilge 26 

LiveWire Remote Recorders 
(Complete professional mobile 
audio recording services) 

103 Borden SL 
Toronto ON MSS 2MS 
P:416-975-0905 
www.Uvcwireremole.com 

Logitek Electronic Systems 
(Audio routers/production 
consoles/VU meters) 
5622 Edgemoor Dr. 
Houston TX 7708 1 USA 
P: 713-664-4470 
www.logi. tekaudio.com 

Lome Lapham Sales & Rentals luc. 
(V1deo and motion picture products, 
accessories for sale and rent) 

ONAIR 

WITH DIELECTRIC 
Why are so many FM stations choosing Dielectric? 

Our new interleaved antennas provide 
best-in-industry isolation without the 
added cost of a ci rculator. So you can 
increase your digital transmitter power 
w ithout affecting analog transmission. 

Dielectric antennas: 

• Yield a minimum-40 dB isolation 
for single-frequency antennas and 
a minimum -30 dB isolation in dual­
frequency applications, regardless 
of antenna style. 

• Provide two completely separate 
antennas, both of which can support 
either analog or digital signals for 
redundancy, helping ensure 
maximum on-air staying power. 

• Dramatically increase power efficiency 
com pa red to 10 dB cou piers. 

The world of communications Is 
changing fast. Partner with D,efectnc, 
and get the staying power to adapt 

co new innovarions. 

Cati us today a t (800) 341 -9678 

Or visit us at: www.dielectric.com 

Diclectric® 
AN SPX DIVISION 

www.dielectric.com 

NEVER UNDERESTIMATE THE POWER OF RADIO-

3774 Napier SL 
Burnaby BC VSC 3ES 
P: 604-298-3224 
i11fo@llsr.com 
www.llsr.com 

Maestrovision 
(Configuration and software applications 
for integration ofvideo file servers) 
12, St-Jean Baptiste 
Vaudreuil-Dorion QC J7Y 2N9 
P:450-424-5505 
i.nfo@maestrovision.com 
www.macs trovision.com 

Mainline incorporated 
(Specialty products in the area of RF manu­
facturing, testing, alignment and design) 
20917 l--liggins Cow-l 
Torrance CA 90501 
P: l -800-444-2288 
sa1es@ma.i.n-line-i.nc.com 
www.mai.n-line-iuc..com 

Major Technologies Inc. 
(Master control, asset management 
and graphics applications) 
8464-9th Line, R.R. I 
Norval ON LOP !KO 
P: 905-873-0778 
www. major tee h.com 

Mariner Partners lnc. 
(Process automation solutions) 
Red Rose Bldg., 12 Smythe SL 
Saint john NB E2L SGS 
P: 506-642-9000 
www.marinerparlners.com 

Marketing Marc Vallee lnc. 
(Audio and RF equipment; Cdn. distributor 
for Wheatstone products and B.E. products) 
1067, chem.in St-Lambert 
St-Sauveur-des-Monts QC JOR lRl 
P: 450- 227-1828/800-732- 1828 
www.vallec.com 

Marketron Broadcast Solutions 
(Broadcast manage- c 
ment software for Marketron 
radio, television '• ' ' • • • • ' 0 

• • • 

and cable) 
5075 Yonge SL, Suite 404 
Toronto ON M2N 6C6 
P: 416-221-9944 
www.marketron.com 

Matrix Technology 
(Electronic materials distributor to 
OEMs in the electronics and 
telecommunications markets) 
161 Alden Rd. 
Markham ON L3R 3W7 
P: 905-477-4442 
www.matri.xtechnology.ca 

Matrix Video Communications Corp. 
(Video hardware/software to the broadcast, 
production and post production community) 
2331-SOth Avenue S.E., SuiteJ20 
Calgary AB T28 ONJ 
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P: 403-640-4490 
sales@maLrixvideocom.com 

17430-106a Avenue 
Edmonton AB T5S 1E6 
P: 780-489-8787 
sales@maLrixvideocom.com 

320 Gardiner Park Court 
Regina SK S4V 1R9 
P: 306-757-5902 
sales@maLrixvideocom.com 

2358 Avenue C North 
Saskatoon SK S7L 5X5 
P: 306-652-5033 
sales@maLrixvideocom.com 
www.matrixvideoco1n.com 

Matrox Vjdeo Products Group 
(Realtime editing platforms) 
1055 SL Regis Blvd. 
Dorval QC H9P 2T4 
P: 514-822-6000 
www.matrox.com/video 

Maxell Canada 
(Professional recording media; 
data m edia products) 
237 Ronlina Dr., Suite 200 
Concord ON L4K 4V3 
P: 905-669-8107 
w,N,v.maxellcanada.com 

Maxtower Company Ltd. 
(Communication towers) 
5 .Edmondson St. 
Branlford ON N3R 7J2 
P: 519-752-6501 
maxtower@on.aibn.com 
www.maxtower.on.ca 

Maxx.ian Integration Inc. 
(Set-top security, audit and management 
tools for cable and satellite TV) 
30 Leek Cres., Suite 201 
Richmond Hill ON L4B 4N4 
P: 905-886-7862 
in fo@maxxian.com 
www.111axx.iai1.co111 

McCarthy Tetrault 
(Legal services) 
Suite 5300, TD Bank Tower, Box 48 
Toronto ON M5K IB6 
P: 416-601 -7666 
www.mccar l11y.ca 

McCurdy Ramo Ltd. 
(Broadcast automation equipment) 
73 Galaxy Blvd., U11it 6 
Toronto ON M9W 5T4 
P: l-800-267-8800/416-248-6 l55 
sales8800@mcradio.com 
www.mcradio.com 

McGinn Multimedfa Inc. 
(Consulting services to aid in the 
inlroduction of digital video to live 
television production ope.rations) 
16 Scriven Blvd. 

PorL Hope ON LlA 3R2 
P: 905-885-9457 

McKibbin Marketing 
(Manufacturers' Representative 
for HHB and Sennheiser) 
2218 [nglewood Ave. 
West Vai1couver BC V7V 128 
P: 604- 925- 1653 

McMillan Binch Mendelsohn LLP 
(Legal services) 
Brook.field Place, Suite 440 
181 Bay SL, Bay Wellington 'Ibwer 
Toronto ON MSJ 2T3 
P:416-865-7000 
info@mcmbm.com 
www.mc1nillanbincb.com 

MCTS International 
(Automation of radio stations; 
technical !raining services) 
1630 Grant Ave. 
Cornwall ON K6J 5)4 
P: 613-933-6518 
www.rncts.ca 

Mecartlnc. 
(Recording studios) 
I I 0, de Rotterdam 
St-Auguslin-De-Desmaures QC G3A lT3 
P: 418-880-7000 
mecart@mecart.com 
www.mecarl.com 

Medfa Production Sales 
(Maxell products) 
PO Box 21540 UCPO, Upper Canada Mall 
Newmarket ON L3Y 8)1 
P: 416-729-9128 
www.rnaxellcauada.com 

Merithlan Products Corp. 
(Heat shrink products & wiring accessories) 
13-220 Viceroy Rd. 
Concord ON UK 3C2 
P: 905-669-0570 
www.rnerithian.com 

Meteorological Service of Canada 
(Meteorological information) 
506 West Burnside Rd. 
Victoria BC VSZ IMS 
P: 250-363-04 IO 
www.weatheroffice.gc.ca 

Microtherapy Inc. 
(Software development 
and research) 
PO Box 838 
Port Dover ON NOA 1N0 
P: 519-583-9679 
inf o@microLhcrapy.ca 

. , 
mlcrolheropy Inc. 

Microwave Ramo Commllllications 
(MRC) (see Vislink News and Entertainment) 

MIJO 
(Offering an ever-n1>anding suite of 
integrated services, MIJO provides final 
broadcast, print, and digital media 

m aterials to the advertising, entertainment, 
and broadcast industries.) 
635 Queen St. E. 
Toronto ON M4M 1G4 
P: 1-800-463-1\iUJO/ 416-964-7539 
www.mijo.com 

Miller Professional Products Canada 
(Miller Huid Heads, tripods and camera 
support , ABC cranes & jib arms, and more) 
1055 Granville SL 
Vancouver BC V6Z 1L4 
P: 604-685-4654 
sales@millcrcanada.com 
www.millercanada.com 

Miranda Technologies Inc. 
(Audio and video solu.tions for 
broadcast and post production) 
3499 Douglas B. 1:1oreani 
Monlreal QC H4S 2C6 
P: 514-333- 1772 
wvv·w. mirai1da. com 

MiraVjd Inc. 
(Core video technologies for delivery 
of video content and analysis tools) 
15 Wertheim Court, Suite606 
Richmond Hill ON L4B 3H7 
P: 905-882-2248 
info@miravid.com 
www.miravid.com 

Modulation Sciences Inc. 
(TV audio monitoring, FM audio 
processing, FM subcauier products) 
12A World's fair Dr. 
Somer.;et NJ 08873 USA 
P: l-800-826-2603/732-302-3090 
www.modscLcom 

Moseley Associates, Inc. 
(Digital STL systems for radio and TV) 
82 Coromar Dr. 
Santa Barbara CA 93117 USA 
P: 805-562-0550 
info@moseleysb.com 
www.moseleysb.com 

MVCC Video Communications Corp. 
(Video hardware/software to the broadcast, 
production and post production community) 
110-8988 Praserton Court 
Burnaby BC VS) 5H8 
P: 604-436- 4492 
sales@ruvcc.ca 
www.mvcc.ca 

Myallncorporated 
(Broadcast transmission line 
systems and components) 
360 Frai1kl in Turnpike 
Mahwah NJ 07430 USA 
P: 201-684-0100 
sales@m1.i t.com 
www.myaL.com 
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National Broadcast Reading Service 

(NBRS) -(Round-the-clock national 
news & information audio MAKrN 
service (VoicePrint); produc- ~ms . 
er of described versions of 
thcatricaJ & TV dramas) 
1090 Don Mills Rd., Unit 303 
Toronto ON M3C 3R6 
P: 416-422-4222 
info@nbrsc,U1ada.com 
www.nbrscanada.com 

National Tech-Traders 
(Used pro audio & video equipment) 
36 Shore Rd. 
Herring Cove NS 83V 1G7 
P: 1-888-256-8650 / 902-477-6860 
www.techtradcrs.com 

Naulel Limited 
(Solid sta te At\1 and FM 
radio transmitters) 
I 0089 Peggy's Cove Rd. 
Hackett's Cove NS 83Z 3)4 
P: 902-823-3900 
in fo@nautel.com 
www.nautel.com 

Navair Inc. 
{Bird wattmetcrs, loads and attenuators, 
Rohde&SchwarL spectrum analyzers 
and microwave power meters) 
1310 Hamil ton SL 
New WesLminster BC V3M 2N3 
P: 604-525-8555 
sales@navair.com 
www.navair.com 

NBC Universal 
(Film /TV series to 
all media in Canada) 
2450 Victoria Park Ave. 
Toronto ON M2J 4A2 
P: 416-491-3000 
w,Nw.universalstudioscanada.com 

Nevion 
{Partner to the prof. video and broadcast 
ind.ustry for all signaJ transport needs) 
1600 Emerson Ave. 
Oxnard CA 93033 USA 
P: 805-247-8560 
sales@nevio11.com 
www.ne.vion.com 

NlCA Power Battery Corp. 
(Batteries and battery packs) 
5155 Spectrum Way, Bldg. 14 
Mississauga ON L4W SAi 
P: 905-624-0000 
sales@nicapowe.r.com 
www.nicapowcr.con1 

Noramco Wire & Cable 
(Specialty ~ bles and electronic wires) 
3455B Gardner Court 
Burnaby BC V5G 3K8 
P: 604-606-6980 
norcorp@noramco.ca 
www.noramco.ca 

Norbec Communication 
(ProfossionaJ vid.eo and audio 
equipment; CCTV equipment) 
690, de.Liege est 
Montreal QC H2P I KS 
P: 514-381-8890 
support@norbec.ca 
www.norbec.ca 

Norgay Enterprises Ltd. 
(Audio control faders, sliders and switches) 
67 Watson Rd., Unit 6 
Guelph ON NlL 1£3 
P: 1-800-280-2839 
info@norgay.com 
www.norgay.com 

Norpak Corporation 
(Metadata, captioning and 
interactive TV solutions) 
10 Hearst Way 
Kanata ON K2L 21'4 
P: 613-592-4164 
sales@norpak.ca 
www.norpak.ca 

Norscan Instruments Ltd. 
(Fiber optic cable management systems) 
30 Prairie Way 
Winnipeg MB R2f 3)8 
P: 204-233-9138 
sales@norscan.com 
www.norscan.com 

North Plains Systems Corp. 
(Digital asset managem ent solutions for 
production, managem ent, distribution 
and archiving of media rich content) 
510 Front SL W., 4th l'loor 
Toronto ON MSV 3H3 
P: 416-345-1900 
www.northplains.com 

Novanel Communications Limited 

~ --(Satellite, Microwave, 
Fiber and Wireless­
engineering services, 
consuJting, installation & 

Novanet 
procurement, maintenance & support, and 
project management-provider to broad­
casters, utilities, mining, law enforcem ent 
and public safel)', enterprise and retail) 
725 Westney Rd. S., Suite 4 
Ajax ON LlS 7)7 
P: l -800-268-6851/905-686-6666 
salcs@novanetcomm.com 
www.novanetcomm.com 
Sec our ad on page lJ 

1872 Harbour St., Suite 3 
Port Coquillam BC V3C 1A3 
P: l -800-663-0842/604-944-1860 
sales@novanetcomm.com 
www.novanetcomm.com 

1555, boul. de I'Avenier, Suite 306 
Laval QC H7S 2NS 
P: l -800-361-0768/450-627-4141 
salcs@novanetcomm.com 
www.novanetcomm.com 

NTI Americas Inc. 
(Test instruments for the professional 
audio and broadcast markets) 
7180 S. W. l~ir Loop, Suite 210 
Tigard OR 97223-8097 USA 
P: 503-684-7050 
ntisales@n Liam.com 
www.rtLiam.com 

Oakwood Broadcast Inc. 
(Broadcast equipment and supplies) 
1555 Dublin Ave., Unit 6 
Winnipeg MB R3E 3M8 
P: 1-800-665-0501 /204-775-4467 
sales@oa kwoodbroadcas t. com 
www.oakwoodbroadcast.com 

Oceana Digilal Inc. 
(Workflow solutions for digitaJ 
production and post) 
57 Niagara St., Unit I 
'lbronto ON MSV IC3 
P: 416-848-4162 
www.oceana.com 

Omneon 
(Cost-effective and 
flexible netwoi:ked ~ 0MNEON 
media storage and servers for production 
and broadcast. Open and advauced archi­
tecture miniIDizes customers' upfront.) 
1237 E. Arques Ave. 
Swrnyvale CA 94085 
P: 408-585-5000 
info@omneon.com 
www.omneon.com 

Omnia Audio 
(Audio processors for FM, AM, 
TV, HD Radio & DAB, Jnternet) 
2101 Superior Ave. 
Cleveland OH 441 14 USA 
P: 216-241 -3343 
omnja-iufo@omniaaudiu.com 
www.omniaaudio.com 

OmnIBus Systems Inc. 
(Automation & asset management solutions 
for traditional broadcasers & IP providers) 
1536 Cole Blvd., Suite I 65 
Lakewood CO 80401 USA 
P: 303-237-4868 
USSales@omnibussystems.com 
www.01mli8us.tv 

OMT Inc. (TSXV:OMT) 
(Broadcast automation, digital delivery, 
digital logging, Internet streaming, 
podcasting and revenue soJutions) 
260 Saulteaux Cres. 
Winnipeg MB R3J 3T2 
P: 204-786-3994/888-665-050 I 
sales@irnediatouch.com 
www.imediatouch.com 

Orad USA Inc. 
(TV graphics and production technology) 
30 Montgomery St., Suite 270 
Jersey City NJ 07302 
P: 201-332-3900 
www.orad. tv 
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Orban 
(Develops, manufactuies and markets 
audio processing equipment for the 
broadcast industry) 
8350 East Evans Rd., Suite C4 
Scousdale A:L, 85260 USA 
P: 480-403-8300 
info@orban.com 
www.orban.com 

Orbyt Media-a div. of 
Astral Media Radio GP 
(Radio, on-line & mobile 
content providers) 
2 St Clair Ave. W., Suite I LOl 
Toronto ON M4V l L6 
P: 416-922-1290 
info@orbyLmcdia.com 
www.orbyt.media.com 

Orpanc Media Ltd. 

0 
(Internet broadcast- Q h 
ing solutions provider r .1-' a n C 
offering a range of ()I ' ,~. LLIUNI Mltll• 

services from consuJtations on rich media 
delivery systems, implementation and 
project management to offering attractive 
hosting package~ for traditional and non­
traditional broadcasters wishing to 
broadcast online.) 
1115, me Verdi 
Mont-Saint-Hilaire QC J3H 5BJ 
P: 514-667-2496 
sales@orpanc.com 
www.orpanc.com 

Osram Sylvania Ltd. 
(Lighting products & components) 
2001 Drew Rd. 
Mississauga ON L5S JS4 
P: 905-673-617 l 
wv.•w.sylvania.com 

Outcom Systems Inc. 
(Integrator for satellite, 
microwave, fibre optics) 
128 King SL W. 
Uxbridge ON L9P lBJ 
P: 905-852-8899 
outcom@sympaLico.ca 
www.outcom.ca 

Owen Bird Law Corporation 
(Legal Services) 
29th .FL, 595 Burrard St., P.O. Box 49130 
Vancouver BC V7X lj5 
P: 604-688-0401 
inquiries@owenbird.com 
www.owenbird.com 

Panasonic Canada Inc. 
(Standard and high defi­
nition cameras, camera 
systems, HD video 
recorders, monitors, 

Panasonic 
i, , , r 

switchers, tape media, DVD media and 
Blu-ray media. Brand name products 
include: AVCHD, DVCPROHD, P2HD, 
AVC-INTRA, VAJUCAM.) 
5770 Ambler Dr. 
Mississauga ON L4W 21'3 

P: 905-624-5010 
www.pa.nasonk.ca 

121 J L Riverside Way 
Rid1mond BC V6W J KS 
P: 604-278-4211 

1827 1:ort St. 
Victoria BC V8R IJ6 
P: 250-370-9229 
i11fo@paretologic.com 
www.paretologic.com 

3075, rue Louis A. Amos 
Lachine QC HST 1C4 
P: 514-633-8684 
www.panasonlc.ca 

Pioneer Electronics of Canada Inc. 
(DVD computer drives; industrial DVD 
players, professional DJ players and mixers) 
300 Allstate Parkway 

ParetoLogic Inc. 
(Advanced security applications for 
enterprise, business and personal computer 
users; custom software solutions) 

1,: l\,!:!.· , 

Markham ON L3R OP2 
P: l-S00-872-4159 
www.pioneerelecLronics.com 

~. . t~ 
Pippin Technicans &lie Ce.nailla.n b roadcaster's clio1ce·for systems 

• ·-,:·,- ir, 

design and integration. Whether your needs are simply equipment or 
equipment v..rith 'The Works' (design. installation and service) Pippin 
is the first choice. We have the best products and work with the best 
companies and people in the world. Technology from around the world. 
sales and service from around the corner. 

r-B_Piaain 
~Te c h n ii c a I 

We Are Broadcast Engineering! 

Call toll FREE 888-508-4677 • www.pippintech.com 

• ,,;j,•,i./ •'<:..... '. '~ ·. ·v '.,<I. • -.; 
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Pippin Technical Service Ltd. 
(TV, FM and AM [I~ ,,.. • 
transmission systems; _j :-1aa1n 
broadcast studio and e ch" 1 ca 1 

technical design , supply and installation; 
digital audio editing and automation 
systems for radio broadcast; digital satellite 
program distribution networks) 
3203 Wells Ave. 
Saskatoon SK S7K SW4 
P: l -888-508-4677 /306-242-0991 
sales@pippintcd1.com 
W\vw.pippintech.com 
Sec our ad on page •19 

Pleora Technologies 
(Global supplier ofGigabit Ethernet 
[GigE) connectivity solutions) 
359 Terry fox Dr., SuiLe 230 
Kanata ON K2K 2E7 
P: 613-270-0625 
info@plcora.com 
www.plcora.com 

Pltua Broadcast Inc. 
(Broadcast monitors) 
67 Grand Ave. 
Massapequa NY 11758 USA 
P: 516-997-5675 
www.plu.rabroadcast.com 

PolyPhaser I Transtector Systems I 
LEA International 
(Supplier of surge protection 
device product lines) 

Introducing 

Connect your 
music scheduler 
directly to your 
PPM™ listeners. 

kv~,[NCE 
REACTICN 

+ 

~ 
~ ing 

reinvented· 

langbell@rcscanada.com 
604. 986.4468 

www.mediamonitors.com 
www.gselector.<llom 

10701 N.Ai.rportRd. 
Hayden lD 83835 USA 
P: l-800-881-8506 
www.leainLernaLional.com 
www.polyphascr.co m 
www.transtector.com 

Power&Tel 
(Audio, video, Rl~ 
Wireless, fiber optics, 
satellite, CATV, outside 

liil~~I" 
H~1el. 

plant, equipment and solutions. Serving the 
broadcast , cable television, telecommunica­
tions and utility industries.) 
1141 King Rd., Unit I 
Burlington ON L7R 3XS 
P: l -800-369-5086/289-288-3260 
market.i.ng@p LSuppl y.com 
www.ptsupply.com 

Powergold Music Scheduling Software 
(Music scheduling software) 
Micropower Corporation, PO Box 241730 
Lit tle Rock AR 72223-0003 USA 
P: 501-821- 1123 
sales@powergoldcom 
www.powergold.com 

Precision Camera lnc. 
(Presentation products, camera support 
systems, custommanufacluring, cameras, 
lenses; boardroom & classroom installations) 
181 Carlaw Ave., Suite 100 
Toronto ON M4M 2Sl 
P: 416-461-341 J 

201 Brownlow Ave., Uni t 10 
Dartmouth NS B3B 1W2 
P:902-468-6894 
wwv.•.pci-canada.com 

Pro mark Electronics 
(Wire harnesses, cable assemblies 
and m echanical sub-assemblies) 
215, rue Voyageur 
PoinLe Clai.re QC H9R 6132 
P: 514-426-4104 
www.pmk.com 

PSQ Technologies Inc. 
(Design, commissioning & servicing of 
tbe satellite & wireless systems & networks) 
65, boul Brunswick 
Dollard des Ormeaux QC H9B 2N4 
P: 514-421 -1166 
info@psg.com 
ww,v.psq.com 

Quadrangle Architects Ltd. 
(Architects) 
380 Wellington St. Vv. 
Toronto ON M5V 1£3 
P: 416-598-1240 
contactqal@quadrai1gle.ca 
www.quadra.ngle.ca 

Quan tel Canada Inc. 
(Tools for the new digital age [terrestrial 
and multi-channel tv, broadband 
internet, DVD and e-cinema]) 
1 Yonge SL, Suite 1008 

'Toronto ON MSE JES 
P: 416-362-9522 
www.quanLel.com 

Quanhun5X Systems lnc. 
(Specializing in the creation of leading edge 
wireless audio technologies for the broad­
cast, sports and entertainment sectors) 
30 Adelaide SL N. 
London ON N6B 3NS 
P: 519-675-6999 
www.qSx.com 

Quintech Electronics and 
Communications Inc. 
(Broadband RF signal management solu­
tions for satellite, broadcast, CATV and 
wireless) 
250 AirporL Rd. 
Indiana PA 15701 USA 
P: 724-349-14 12 
info@quintechelecLronks.com 
www.quintechelectronics.com 

QuStream (PESA & FortelDTV) 
(Cr eative equipment lo creators and 
distributors of professional video content) 
255 Dunc.an Mills Rd., Suite 805 
'foronto ON M3B 3H9 
P: 416-385-2323 
www.qustream.com 

Radian 
A division of Prestige Telecom Inc. 
(Towers for tbe broad- It ;;; ~\ 

cast industry. Design, ,t_}1 ~ADIAN 
fabrication, and :::: P RtUma• T • L&=M 

installation. Structural 
engineering analyses, modifications, 
and inspection of existing towers.) 
461 Cornwall Rd., P. 0. Box 880 
Oakville ON L6J SCS 
P: I 866 4RA DIAN I 905-844-1242 
info@radiancorp.com 
www. radia.nbroadcastcom 

RALO Headsets Inc. 
(Audio ancillaries, headsets, 
handsets and microphones) 
7305 Campeau Dr., Suite 505 
KanaLa ON K2K 3M2 
P: 613-831 -1920 

RAM Broadcast Systems {Canada) 
(Broadcast radio studio 
design & installation; cus­
tom broadcast furniture; 
supply & installation of 

------
automation systems; audio over 1P networks; 
mixing & routing systems; intercom systems; 
video for radio Internet systems.) 
92 Caplan Ave., Suite 255 
Ba.rrie ON L4N 027 
P: 800-779-7575 
sa1es@rarnsystemsonlinc.com 
www.rainsystemsonli11e.com 

Box 277 
vVauconda LL 60084 USA 
P: 800-779-7575 
saJes@ramsysLemsonline.com 
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RBE Video Inc. 
(Repairs, design, installation 
and systems integration) 
2121- 11871 Horseshoe Way 
Richmond BC V7 A 5H5 
P: 604-277-6533 
in fo@rbevideo.com 
W\vw.rbevidco.com 

RCS Canada 
(Creator of Selector~, the 
world's best music schedul­
ing software used by more 
than 9,000 radio stations in 
100 countries worldwide!) 
PO Box 32060 
Richmond BC V6X 3R9 
P: 604-986-4468 
www.rcsworks.com 
Sec our ad <m thi: oppo~ilc pagi: 

445 Hamilton Ave., 7Lh Hoor 
White Plains NY 10601 USA 
P: 914-428-4600 
www.rcsworks.com 

Reality Software Ltd. 
{Management for internet 
and multimedia management) 
Vancouver BC 
P: 604-734-9590 
www.reali t yso ft ware. com 

Resolve Software Solutions Inc. 
(Provider of software, training and manage­
ment consulting to design professionals) 
3991 Henning Dr., Su.ile 200 
Burnaby BC V5C 6N5 
P: 604-731-6847 
sales@resolve.ca 
www.rcsolve.ca 

RF Wireless Systems 
(Rental of camera interface links 
[microwave] equipment, wireless frequency 
agile microphones and comm. equipment) 
145 BenLley Ave., Suite 9 
Nepean ON K2.E 6T7 
P: 613-228-7171 

Rocktel Inc. 
(Network development, cellular and other 
tower supplier, all technical services) 
600, boul LAssomption 
Repentigny QC J6A 6Y4 
P: 514-827-5835 
wv.•wsock.tel.ca 

Rodak & Associates Incorporated 
(Production services for broadcasters) 
I 260 Caledonia Rd. 
Toronto ON M6A 2X5 
P: 416-256-4779 
drdeal@magma.ca 

Rohde & Schwarz Canada Inc. 
('fransmilters, A;>... ROHOE&SCHWARZ 
broadcast test and 'O' 
measurem ent equipment, infosec products 
a11d radio monitoring systems) 
750 Palladium Dr., Suite 102 

Ouawa ON K2V 1C7 
P: l -877-438-2880/613-592-8000 
info@rohde-schwarz.com 
www.rohde-schwarz.com 
Sec our ads on page:. lO and 20 

Roland Systems Group Canada 
A division of Roland Canada Music Ltd. 
(Unique combination 
of support, sales and 
marketing services for Systems Group 
RSS audio and EDIROL video products 
from Roland, bringing a spedaJ focus to 
users, installers, contractors and architects 
of leading audio or video systems. World 
firsts include the S-4000, 40-channel Digital 
Snake from RSS, the VC-200/300HD MuJti­
format converters and the Y--440HD muJti­
format high definition mixer from EDIROL) 
5480 Parkwood Way 
Richmond BC V6V 2M4 
P: 604-270-6626 
www.rolandsysLernsgroup.c.a 

J 70 Admiral Blvd. 
Mississauga ON L5T 2N6 
P: 905-362-9707 
www.rolandsysternsgroup.c.a 

Ron Paley Broadcasl 
(Specializing in radio sta­
tions' automation, console, 
routers, processors and solu­
tions needs. Representative 
of Wheatstone, Vorsis, Pro- ._,_ ....... 
Racks Computers and 360 Replays) 
39 Bethune Way 
Winnipeg MB R2M 5J9 
P:204-480-0429/1-866-460-3119 
ww1N.ronpaleybroadcasL.com 

Ross Video Ltd. 
(Vision MuJti-Definition Video Production 
Switchers, openGear, RossGear and 
GearLite Terminal Equipment, SoftMetal 
Video Servers, XPression Computer 
Graphics products and the Over Drive 
Production Control System) 
8 John St. 
Iroquois ON KOE lKO 
P: 613-652-4886 

solutions@rossvideo.com 
www.rossvitlco.com 

RVACanada 
(Broadcast, recording and post equipment, 
broadcast transmitters, remote broadcast, 
microphones, digital equipment, 
processing and audio software) 
74 Dynamic. Dr., Unit 11 
'foronlo ON Ml V 3X6 
P: 416-299-6442/1-866-782-6934 
www.rvacanada.com 

RVA Lighting and Masts 
(Tower lighting systems and telescoping 
pnewnatic masts) 
65 Salem Ave. 
Hmnilton ON L9A 3W2 
P: 905-719-6500 
www.rvacanada.com 

S.W. Davis Broadcast 
Tecb.nical Services Ltd . 

~:~:i:!!:~~=dd;:d- ~ u, D~YI~ 
parts & equipment_; dis- ~JJ 1"ct,,....,_ St<Wtta Lw. 
tributor for Econco rebuilt power tubes) 
1543 Venables St., Suite 200 
Vancouver BC V5L 2G8 
P: 604-255-2200 
www. broadc.a st tedmical.com 
See our ad 011 this page 

Sage Broadcast Canada 
{Broadcast equipment) 
17 SoI1needle Ave. 
Braroplon ON L6R I L3 
P: 416-893-4441 

SBL 
(Design, instalfation and maintenance of 
Radio, DTV, WlMA,.,,__ and microwave syst:ems) 
lA-1455 Waverley SL 
Winnipeg MB R3T OP? 
P: 204-488-7098 
www.sbl.ca 

Transmitter Site Supplies 

tW. D.AYI~ 

... we can provide you with hard-to-find materials such as 
• copper strap • RF components 
• RF ammeters and • RF contactors and parts 

switch assemblies • insulators and hardware 

Broadcast Technica l Services Li mited 
Phone: 604·255·2200 Fax: 604·255·4083 
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Scenework 
(TV, theatrical, architectural dimming 
control consoles; fixtures, rigging, 
drapery supply) 
67 Watson Rd. S., Unit 7 
Guelph ON NlL 1E3 
P: 519-837-0583 
w1,vw.scenework.com 

Schindler Tower (Cambridge) lnc. 
(Communication towers and services) 
360 Montrose St. N. 
Cambridge ON N3H 2H8 
P: SI 9-650-5093 
i.n fo@schi11dlertower.com 
www.schi.ndlcrtower.com 

Scientific Atlanta Canada lnc. 
(Satellite and terestrial transmission 
equipment and cable products) 
I 00 Middlefield Rd., U.nil 1 
Scarborough ON M lS 4M6 
P: 416-299-6888 
www.scie.nLificaLlanta.com 

Sencore Inc. 
(MPEG2/4 servers, analysis, streamers/players, 
fPTV analysis and monitoring RF analyzers) 
3200 Sencore Di: 
Sioux falls SD 57107 USA 
P: 1-800-736-2673 
www.scncore.com 

Sennheiser (Canada) Inc. 
(Headphones; microphones; RF systems;) 
221 Labrosse Ave. 
Pointe Claire QC H9R IA3 
P: 514-426-3013 
www.sennheiser.ca 

SE1"TEinc. 
(Transmission centre for video, audio or 
data signals originating from satellite links, 
studios, tele-conferencc rooms, news 
mobiles or VCRs; subtitling and 
videodcscription sen-ices) 
1500, Papineau, Su ite 100 
Montreal QC H2K 4L9 
P: 514-525-1245 
seLte@seu e.com 
www.sette.com 

SF Marketing Inc. 
(Professional. audio and lighting equipment) 
325 Bouch ard Blvd. 
Dorval QC H9S 1A9 
P: 514-780-2070 
info@sfm.ca 
www.sfin.ca 

Shaw Broadcast Services 
(Satellite sen-ices for cable) 
2055 l' lavelle Blvd. 
Mississauga ON L5K !ZS 
P: 905-403-2020 
www.cancombroadcast.com 

Shively Labs 
(Design and manufacturing of 
FM broadcast equipment) 
188 Harrison Rd., PO Box 389 
Bridgton ME 04-009 USA 
P: 207-647-3327 
sales@shively.com 
www.shivcly.com 

SinlecMeclia 
(System for managing airtime sales, traffic, 
programming, and promotion campaigns) 
110 West 40Ll1 SLreet, Suite 1108 
New York NY 10018 USA 
P: 917-606-5310 
www.sintecmedia.com 

Skotel Corporation 
(LTC and VITC time code 
generators and readers) 
92094 CSP Portobello 
Brossard QC J4W 3KB 
P: 514-806-2340 

Sliq Media Technologies Inc. 
(Building infrastructure applications that 
automate and monitor large scale 
audio/video operations) 
3500, de Maisonneuve o., Suite 1725 
Westrnount QC H3Z 3CI 
P: 514-846-0322 
www.sliq.com 

Sola tions Broadcast RF 
(Specializing in pro-audio, broadcast 
radio and television products) 
1047-40ieme Avenue 

Solutions for Extenders (over CAT5/Fiber/ 
Wireless), Switchers. Splitters, DAs, Converters 
and Scalers for full 1080p, JG-SDI, HD-SDI, SDI, 
HDMI 1.3, Component, VGA, Composite, 
USB2.0, RS232, Audio and l<VM 

Montreal: (514) 332-6868 • Toronto: (416) 947-9112 • Vancouver: (604) 298-2200 

LavalQC H7R4X4 
P: 450-627-0854 
info@sbrf.ca 
www.sbr(ca 

42-209 Castle Rock Dr. 
Richmond Hill ON L4C 5M2 
P: 905-780-0693 
in.fo@sbrf.ca 

87 Arbour Stone Close N.W. 
Calgary AB T3G 4T2 
P: 403-984-7560 

Sonic Science 
(Sound effect & production music library) 
Toronto ON 
P: 416-383-0260 
saJes@son.icscience.com 
www.sonicscience.com 

Sono Video Inc. 
(Professional audio, video, projection, 
audiovisual and multimedia equipment; 
videoconferencing) 
5005 E. Metropolitain 13lvd. 
Montreal QC HlR 1Z7 
P: 514-322-8774 
in.fo@sonovideo.com 
www.sonovideo.co m 

Sonotechnique 

(Audio distri~u- sonotechn,·que 
tor and supplier 
to the new media, radio, tv, post production, 
film and ENG industries) 
200 Gince St. 
St. Laurent QC H4N 2W6 
P: 514-332-6868 
sales@sonotechnique.ca 
www. sono technique. ca 
See our ad on this page 

400 I-2nd Avenue 
Burnaby BC V5C 3Xl 
P: 604-298-2200 
saJes@sono techniq uc.ca 

248 The .Esplanade 
loronto ON M5A 4)6 
P:416-947-91!2/1-800-449-59!9 
saJes@sono techniq uc.ca 
www.sonotecb11ique.ca 

Sony of Canada Ltd. 
(Video cameras, S QNY 
I monitors, recorders, 
routers, servers, automation 
and news systems) 
1 I 5 Gordon Baker Rd. 
Toronto ON M2H 3R6 
P: 416-499-1414 
www.sonybiz.ca 

Soroka Sales 
(New and used video equipment) 
65 Lian St., Suite 212 
Fredericton NB E3C 0C2 
P: 506-47 J-l 60 I 
www.videogearintl.com 
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Soundcrafl Canada 
(Products for the pro audio and MI markets) 
9629 ClemenL SL. 
LaSalie QC H8R 4B4 
P: 5 14-595-3966 
www.sow1dcraIL-ca.nada.com 

Soundmasler Group 
(Control and device integration systems 
for sound/video post production) 
89 Barford Rd. 
Toronto ON M9W 41-18 
P: 416-741-7057 
mail@sow1dmaster.com 
www.soundmasLer.com 

Southgate Communications Lid. 
(Broadcast TV aud radio transmission 
products, systems and services) 
IS Country Lane Terrace 
Calgary AB T3Z 11-18 
P: 403-818-6114 
info@souLhgaLecommw1icaLions.com 
www.souLhgaLeconununicalions.com 

Standard Integration Inc. 
(Communications systems s ( ( 
integration serving the broad-
cast and telecommunications 
ind.ustry) .fi:...,.,.,t 1,,.,,..1;,, 1 ... 
385 Soud1u1 Ave. 
Toronto ON M4S IW6 
P: 416-484-1848 
sales@sLandardinLegralion.ca 
www.sLandardintegraLion.ca 

Stikeman Elliott 
(Legal services) 
SO O'Connor St., Suite 1600 
O ttawa ON KlP 6L2 
P: 613-234-4555 
in fo@stikeman.com 
www.slikeman.com 

Stohn Hay Cafazzo Dembroski 
& Richmond LLP 
(Legal services) 
133 King SL E., 2nd Pl. 
Toronto ON MSC 1G6 
P: 416-961-2020 
info@stolmbay.com 
wv.•w.stohnbay.com 

StorerTV 
(TV program manage­
ment solutions) 
1361 W Towne Square Rd. 
Mequon WI 53092 USA 
P: 262-241-9005 
s.ales@storertv.com 
www.storerLv.com 

StreamON! 

STORER 
~ 

(Provides streaming audio 
packages to radio stations) 
6005 Gateway Blvd. 
Edmon Lon AB T6H 2H3 
P: 780-438-1482 
services@strcamon.fm 
www.streamon.fm 

StreamTheWorld 
(Helps broadcasters and media groups 
leve rage their online presence in 
a profitable manner.) 
1440 SL-Cat.hcrine W., Suite 1200 
MonLreal QC l-13G 1R8 
P: 514-448-4037 
www.s tream Lheworl d.com 

Studio Pro Technologies 
(Specializing in the installation of equipment 
and cabling for the broadcast, telecom, 
audiovisual and mutimedia industries) 
580, Desbiens 
Ste-Madeleine QC f0H lS0 
P: 514-971-2310 
www.st11diopro.Lv 

Sun Microsystems lnc./StorageTek 
(Design, manufacture, sell and maintain 
data storage hardware and software; 
provide supporting services.) 
27 Alls tate Parkway, 7Lh PL 
Markham ON L3R SL? 
P: 905-477-6745 
hltp://ca.su.n.com 

Sundance Digilal Inc. 
(Broadcast automation S)'Stems that deliver 
the reliability, scalability, ease of use, and 
interoperability required in any size broad­
cast operati01L Sundance Digital is Avid.) 
545 E. John Carpenter Frwy., Suite 200 
lrving TX 75062 USA 
P:972-444-8442 
salcs@sundig.com 
www.avid.com/sundance 

Superior Electric 
(Power quality solutions) 
28 Spring Lane, Suite 3 
farmington CT 06032 USA 
P: 860-507-2025 
info@superiorclectr ic. com 
www.superioreleclric.com 

SureConnect Broadcast Services Inc. 
(Seamless transfers of broadcast video and 
audio-from any location to any location) 
701 Rossland Rd. E., Suite 443 
Whilby ON LlN 9K3 
P: 416-429-5363/1-866-805-9013 
Lhemailbox@surecom1ecl.com 
www.sureconnect.com 

Synnex Canada 
(Distributor of Canon, JVC Professional 
and Sony Digital Video Products; Apple, 
Acer and Trillim Computer Systems) 
107 Woodlawn Rd. W. 
Guelph ON NIH 6Nl 
P: 519-820- 1823 
www.cmj.ca 

TAD Lighting Services Ltd. 
(Studio and production lighting design) 
Niagara on L11c .L.tke ON 
l': 702-755-9357 
adrian@tadli gh Ling.ca 
www.tadl ighting.ca 

TAMUZ Broadcast Trading Inc. 
(LCD video monitors with single 
or multiple screens from 4" to 82" 
for the broadcast market) 
150 J l;K Parkway, Suite I 00 
Shorl Hills NJ 0i078 USA 
P: 973- 763-4i06 
www.tamuz-usa.com 

TD Newcrest 
(Financial services) 
66 Wellington St W., 7Lh Fl., TD Tower 
'foronlo ON M5K 1A2 
P: 416-983-3954 

TEAC Canada Ltd. 
(Development and manufacture of 
advanced recording technologies) 
5939 Waliace St. 
Mississaug,1 ON L4Z IZ8 
P: 905-890-8008 
www.teac-ca.com 

Technalogix 
(UHF, VHF, FM transmitters; 
translators and power amplifiers; 
wireless internet equipment) 
4-8021 Edgar industrial Place 
Red Deer AB T4P 3R3 
P: 403-347-5400 
info@technalogix.ca 
wwvv. tcclmalogix.ca 

Technically You.rs Inc. 
(Lee lighting & camera filters; Miller tripods; 
Lectrosonic wireless audio; Photoflex soft 
lighting; Bron HMT lighting; Brightline fluo­
rescent broadcast fixtures; Rose brand fabrics) 
7 Labatt Ave., Suite 103 
Toronto ON MSA l Zl 
P: 416-361-9390 
i.nfo@Lyi.ca 
www.Lyi.ca 

Technostrobe Inc. 
(Protective lighting systems for tall structures) 
65, Herbert O'Connell 
Coteau-du-Lac QC f0P IBO 
P: 877-578-7623 
info@technostrobe.com 
www.Lech.nosLrobe.co m 

Tekskil Industries Inc. 
(Prompting systems) 
North Vancouver BC 
P: 604-985-2250 
tekskilpromplers2009@tekskil.com 
www. Lekskil.com 

Tektronix Canada Inc. 
(SD/HD video signal Tektronix· 
generators, Waveform / 
monitors & rastcrizers; Enabling 1nnovatron 

audio monitors; MPEG generators, analyzers 
& monitors; automated-file based content 
verification) 
4.00 Br.ilannia Rd. E., Unit I 
Mississauga ON L4Z 1X9 
P: 800-661-5625/905-836-0595 
www.tektronix.com/vidco 
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P.O. Box 500 M/S 50-373 
14150 S.W. Karl Braun Dr. 
Beaverton OR 97077-0001 USA 
P: 800-835-9433 
ww,v.Lektronix.com/video 

Telecast Fiber Systems Inc. 
(Fibre optic systems for TV production) 
102 Grove St. 
Worcester MA 01605 USA 
P: 508-754-4858 
sales@telccas t- fiber.com 
www.telecast-fiher.com 

Telesat , 
(Satellite operators, 
co=u.nkations car­

. --:, 
~ , ·sat 

rier, value added service provider) 
1601 Tclesal Cow"l 
O ltawa ON KIB 5P4 
P: 613-748-0123 
i.nfo@telesat ca 
www.telesat.com 

Telestream Inc. 
(SDI video c apture, media encoding/ 
transcoding, workflow automation 
and rP delivery products) 
848 Gold Flat Rd. 
Nevada City CA 95959 USA 
P: 530-470-1300 
in fo@telcstream . .net 
www.Leles tream.nel 

Telmar HMS Ltd. 
(Infonnation services & software solutions for 
advertising media planners, buyers & sellers) 
90 Egli11Lo.n Ave. E., Suite 410 
Toronto ON M4P 2Y3 
P: 416-487-21 11 
in fo@tdmar-harris.com 
www.ca.telmar.com 

Telonix Communications Inc. 
(Test & measurement equipment; 
communication & network products) 
15-305 Industrial Parkway S. 
Aurora ON L4G 6X7 
P: 905-727-3050 
www.Leloni.x.ca 

Telos Systems 
(Variety of IP CODECS from Telos enable 
high-quality, robust audio transport over 
private or public IP connections) 
2101 Superior Ave. 
Cleveland OH 44114 USA 
P: 216-24 1-7225 
telos-illfo@tclos-sys tcrns.com 
www.Lelos-systems.com 

Testforce Systems Inc. 
(Wide range of test and 
measurement equipment) 
2- 1795 Ironstone Manor 
Pickcrfog ON Ll W 3W9 
P: 905-839-4290 
www.tesLforce.com 

TFI' Inc. 
(Emergency alert systems; modulal'ion 

monitors; studio transmitter links) 
1953 Concourse Dr. 
San Jose CA 95131 USA 
P: 408- 943-9323 
info@TFf'lnc.com 
www.Lflinc.com 

The Captioning Group Inc. 
(Realtime and offline captioning services) 
505 Patina Place S.W. 
Calgary AB T3H 2P5 
P: 1-800-7 17-9707 
info@caption.i.ng.com 
www.caplion.i.ng.com 

The Hull Group 
(Insurance services) 
Brookfield Place, Bay [ffi] 
W,ID,,g<oo 1b~,, 181 Bay Sc, 

1
,_ 1 

Suite 4200 
Toronto ON M5J 2T3 
P: 416-865-0131 
info@lhehullgroup.com 
www.L11chullgroup.com 

Tlie Media Concierge 
(Closed captioning, descriptive video, 
standards conversion, broadcast transfers 
and DVD replication) 
34 Beck Ave. 
Toronto ON M4C 4L5 
P: 647-994-3003 
www. L11emediaco11 ci erge.com 

Thomas & Betts 
(Manufacturer of connectors and components 
for electrical and communication markets) 
2000 ArgenLia Rd., Plaza 5, Suite 500 
Mis.~issauga ON L5N 2R7 
P: 905-858-1010 
www.Lnb-canada.com 

Toon Boom Animation Inc. 
(Animation software) 
7 Laurier St. E. 
Molltrcal QC H2T l E4 
P: 514-278-8666 
info@toonboom.com 
www.toonboom.com 

Total Media Systems Inc. 
(Systems integrator of audio/video systems) 
1479 Laperriere Ave. 
Ouawa ON KJZ 7S8 
P: 613-798-9300 
www. to talmedia. ca 

Tradeport Electronics Group 
(Test and measurement instrumentation; 
repairs and calibration) 
668 Millway Ave., Suite 7 
Vaughan ON L4K 3V2 
P: 800-379-4620 
saJes@tradeport.on.ca 
www.LradeporL.on.ca 

Tri-Lile TV 
(Provides location technical facilites, 
including HD and SD production mobiles 
and air-pack systems; crew) 
2196 Dw1wu1 Dr. 

Mississauga ON L5L 1C7 
P: 905-828-2225 
i.nfo@lri- liLeLv.com 
www.tri-Llte.tv 

Trispec Communications Inc. 
(Fu.II range of optical and broadband 
netw ork products and services) 
8500 Pascal Gagnon 
St-Leon ard QC HIP IY4 
P: 5 I 4-328-2025 
trispec@trispec.com 
www.trispcc.com 

"frylon TSP 
(Towers, monopoles, fa.II protection 
equipment; tower engineering analysis) 
P.O. Box 186, 21 Soutl1 Field Dr. 
Elmira ON N3B 2Z6 
P: 519-669-5421 
info@trylon.com 
www. try ion.corn 

TVC Canada 
(Supplying the cable, telecom and 
broadband industries with brand 
label products and services) 
280 Hi.llmomll Rd., Units I & 2 
Markham ON L6C 3A1 
P: 905-477-7772/1-800-319-9933 
www.tvccanada.com 

UK Products C'...anada Inc. 
(Manufacturer of photo cases and lights) 
16652-117 Avenue 
Edmonton AB T5M 3W2 
P: 780-484-2350 
info@underwatcrkineLicscanada.com 
w•NW. underwaterkinelicscanada.com 

Unique Broadband Systems Inc. 
(Mobile wireless systems; fixed 
broadband wireless access systems; 
transmission equipment) 
400 Spinnaker Way 
Vaughan ON UK 5Y9 
P: 905-669-8533 
sales@uniquesys.com 
wvvw. wliquesys.com 

Unlimi-Tech Software inc. 
(File transfer solutions) 
1725 St. Laurent Blvd., Suite 205 
O ttawa ON KlG 3V4 
P: 877-327-9387 
www.fikcatalysL.com 

UpMarket inc. 
(Manufacturers' representative for 
Cambotics, G Technologies, FingerWorks 
PC, Hitachi, Motion DSP, PNY, Secced) 
58 Walwyn Ave. 
Toronto ON M9N 3M8 
P: 647-226-l.364/416-722-7801/416-918-7895 
sales@up-market.ca 
www.up-market.ca 

Utah Scientific Inc. 
(Analog and digital routing 
switchers and master controls) 
4750 Wiley Post Way, Suite 150 
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Salt Lake CiLy UT 84116 
P: 801-575-880 I 
www.ulahscientilic.com 

VCI Solutions 
(Product portfolio consists 
of dynamic back-office soft­
ware system solutions that 
serve as the operational 
back-boneforover500 vcisolubons 
broadcast and cable chan-
nels aa:oss North America) 
146 ChesLnul SL 
Springfield MA 01103 USA 
P: 413-272-7200 
sa1es@vcisoluLious.com 
www. vcisol utions. com 

VOS Canada 
(Content automation products allow to auto­
mate graphics & video with any data source) 
38 Garden Ave., Box 84 
Delaware ON NOL IEO 
P: 519-203-0212 
www.videodcsignsoftware.com 

92 Central Ave. 
11armingdale NY 11735 USA 
P: 631-249-4399 

Vidcom Communications Ltd. 
(Broadcast/video/post production 
hardware/software, sales and rentals) 
77 West 8th Ave., Suite 100 
Vancouver BC V5Y IMS 
P: 604-732-9711 
vidcom@vidcom.ca 
wviw.vidcom.ca 

Videoquip Research Limited 
(Electronic devices and products for broad­
cast, professional audio and video industries) 
595 MiddlcfieJd Rd., UniL 4 
Scarborough ON MI V 3S2 
P: 416-293- 1042 
vrl@videoquip.com 
www.videoquip.com 

Videoscope 
(The one-stop shop for Sony HD profes­
sional cameras: sales, rentals, service and 
recording media) 
100 Howden Rd., UniL J 
Toronto ON MlR 3E4 
P: 416-449-3030 
admiu@videoscope.com 
www.vidcoscopc.com 

Vislink News and Entertainment 
Microwave Radio Communications 
(MRC) 
(VislinkNews and 
Entertaiument brings 

r 
Naw& & Entortalnmant 

together Vislink's three established broadcast 
businesses of satellite uplink manufacturer 
Advent Communications, wireless camera 
manufacturer Link Research and Microwave 
Radio Communications, which manufactures 
fixed and mobile microwave links) 
IO I Billerica Ave., Bldg. 6 

N. Billerica MA 01862 USA 
P: 978-671-5700 
info@mrcbroadcast.com 
www.mrcbroadcast.com 

Vu! Productions 
(Occasional satellite segment; master 
control facilities; production facilities; 
HDTV production services; post production 
editing; graphic design + animation) 
115 ScarsdaleRd. 
ToronLO ON M3B 2R2 
P: 416-383-6148 
www.vuproduct.ions.ca 

Ward-Beck Systems Ltd. 
(Broadcast equipment; all aspects of 
manufacturing, includiug R&D, engineer­
ing, e lectronic assembly, metal fabrication) 
455 Milner Ave., Uni t 10 
Toronto ON MlB 2K4 
P: 416-335-5999 
requesL@ward-beck.com 
www.ward-beck.com 
Sec our ad on Lhh page 

Weather Central Inc. 
(Weather graphics and data) 
401 Charmany Dr., Suite 201 
Madison WI 53719 USA 
P: 608-274-5789 
www.we-aLhercenLral. tv 

Webbtronics 
(Microwave linking services 
and specialty paging) 
23 SheLlaud Cres. 
SL Catharines ON L2P 3P6 
P: 905-321-0726 
ww1N.webbLronics.ca 

Western Imperial Magnetics Lid. 
(Audio, video, CD and DVD media, 
duplication services and equipment) 
7- 12840 Bathgate Way 
Richmond BC V6V 1Z4 
P: 604-270-8682 
www.wi.Jm11edia.com 

Westlake Electronic Supply Inc. 
(Electronic wire, cable, and parts 
needed for the TV aud radio industry) 
14071 N.E. 200th Street, Suite B 
Woodiuville WA98072 USA 
P: l -800-523-8677 /206-622-6600 
www.wcsLlake-ekctronic.com 

WesTower Communications Ltd. 
(Design, engineering, construction 
and maintenance of telecommunications 
sites and towers) 
l 7886-55Ll1 Avenue 
Surrey BC V3S 6C8 
P: 604-576-4755 
www.westower.com 

1925 Alberta Ave. 
Sas.kaloon SK S7K JS! 
P: 306-384-5999 

60 Soulh Field Dr. 
Elmira ON N313 2Z6 
P: 519-669-4144 

4671 Highway 2 
Wellington NS 82T 1K6 
P: 902-860-2186 

Whealslone Corporation/ 
Audioarts Engineering 
(Audio consoles for broadcasting) 
600 lndusLrial Dr. 
New Bern NC 28562 USA 
P: 252-638-7000 
sales@wheaL~Lone.com 
wvvw. wheals tone.com 

White Radio Ltd. 
(Video, Audio/Video and 
ProAudio solutions) 

940 Gateway Dr. 
Burlington ON L7L 5K7 
P: 1-800-565-3586 
wwvv. whiteradio.com 

WideOrbit 
(Traffic, sales and billing systems to 
broadcasters, networks, cable operators) 
2 Harrison St., SuHe 600 
San l'Tancisco CA 94105 USA 
P: 415-675-6700 
www.wideorbit.com 

Wi-LAN V-chip Corp. 
(Design, development and delivery 
of broadband wireless technologies) 
515 Consume!$ Rd., Sui te 616 
'foronto ON M2J 422 
P: 416-640-7330 
info@wi-lan.com 
www.wi-lau.com 
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WlLCAN Electronics Lld. 
(Lightning and fOW- ~ INilcan 
er surge protection ~ tQ,JWi;tiilltlfffi,MJ 
equipment for trans-
mitter sites and studios) 
8560 Torbram Rd., UniL 35 
BrampLon ON L6T 5C9 
P: 888-596-2020 
wilcan@Llghulingtvss.com 
www.pow.:rsUTges.com 

Winsted Corporation 
(Technical furniture solutions for 
video and broadcast installations) 
10901 Hampshire Ave. S. 
Miru1eapolis 1v1N 55438-2385 
P: l-800-447-2257/952-944-9050 
info@winsted.com 
www.winsLe<l.com 

WireCAD 
(Design and docwnentation tools for system 
designers, design engineers, system 
integrators and n etwork engineers) 
4286 E. Amity Ave., SuiLe 102 
Nampa 1D 83687 USA 
P: 661-253-4370 
salcs@wirecad.com 
www.wirecad.co111 

Yamaha Commercial Audio Systems lnc. 
(Canadian Tech Support Office­
Appointments Only) 
80 Cilizens CourL, Un il 5 
Markham ON L6G 1A7 
P: 1-866-211-9366 Oplion 2 
infostation@yam aha.com 
www.yamahaca.com 

Zatychec Holdings Lid. 
(TV & UHF antenna systems 
and combiners/RF accessories) 
6971 Lakes Park Dr. 
O ttawa ON K4P 1M6 
P: 613-821- 1577 

ZTV Broadcast Services Inc. 
(Rentals of HD and SD Broadcast 
Cameras and Equipment) 
L333 Matheson Blvd. E. 
Mississauga ON L4W lRL 
P: 905-290-4430 
www.ztvbroadcast.com 

RESEARCH AND 
INFORMATION SERVICES 

Angus Reid Strategies 
(see Vision C ritical) 

BBM Analytics Inc. 
(Portfolio of software solutions to provide 
clients with critical insight into the impacts 
of broadcast content & consumer behaviours) 
1500 Don Mills Rd., 3rd 11loor 
Toronto ON M3B 3L7 
P: 4 16-445-8881 
www.bbmanalyLics.ca 

BBMCanada 
(Broadcast audience 
m easurement company) 
1500 Don Mills Rd., 3rd FL 
Toronto ON M3B 317 
P: 4L6-445-9800 
i.Ju o@bbm.ca 
www.bbm.ca 

bbn,t 

10991 Shellbridge Way, Sui te 208 
Richmond BC V6X 3C6 
P: 604- 248-0770 

2055 Peel St., 11th floor 
Montreal Q C H3A LV4 
P: 514-878-9711 

1234 Main SL, Suite3000 
Monctou, NB ElC LH7 
P; 506- 859-7700 

Cision 
{Integrated serYkes & software solutions 
for reputation & campaign management, 
media monitoring) 
332 S. Michigan Ave., Suite 900 
Chicago iL 60604-4301 USA 
P: 866-639-5087 
www.cision.com 

CNN Newsmuce Sales 
One Tin1e Warner ,,....NEW'C'Qf /Dt''f 
Center, 7 North 'laR"I v unv1 
New York NY 10019-8017 USA 
P: 2 L2-275-6734 
October 2009 

CNW Group 
(Distribution and archiv- © 
ing; n ews releases, webcasts -
and photos; video produc- CNW GROUP 
tion and distribution) 
20 Bay SL, Suite 1500 
Toronto ON M5J 2N8 
P: 4 L6-863-9350 
i.J1fo@newswire.ca 
www.newswire.ca 

Coleman lnsighls 
(Research that helps media companies 
build brands and develop content) 
P.O. Box 13829 
.Research Triangle Park NC 27709 USA 
P: 919-57 1-0000 
Colemanlnfom1aLion@Colemaninsights.com 
www.Colemanlnsights.com 

Harris/Decima 
(Public opinion and market research) 
160 Elgin St. , Suite 1800 
O uawa ON K2P 2P7 
P: 613-230-2200 
www.harrisdeci.Jna.com 

1080 Beaver Hall SL., 4th l' loor 
Montreal QC H2Z 1S8 
P: 514-288-0037 

Joint Communications Corp. 
(Market research, C J O I N y 
cluster strategy, r.idio ==.- ~~§;;;~"""'='~ 
and television) ~ o M ,,,, u "' ' c. A' ' o"' s 

1359 SLi.llson Rd. 
Fairfield CT 06824 USA 
P: 203-227-9533 
parikhal@aol.com 
wv,rw. gomediafix.com 

Mark Kassof & Co. 
(Adudilrence ~esea)• rch ~-f~.~~: 
an s ategtes sucmssnv,r=""'"'"° 
2531 fackson Ave., Suite 227 
Ann Arbor M l 48103 USA 
P: 734-662-5700 
contacl@kassof.com 
www.kassof.com 

Markehvire 
(News release distribution, media 
management, monitoring) 
48 Yonge SL., 8Lh FL 
Toronto ON M5E 1G6 
P: 4 16-362-0885 
www.marketwire.com 

MediaLAB/Mediaslals Inc. 
(Research Services) J 
68 Wellington SL E. 
Aurora ON L4G 1H8 aTS· 
P: 905-726-2626 
info@mediastats.com -LL 
www. medias Lal~.com 

News Canada lnc. 
(Information Services) 
920 Yonge St., Suite 509 
Toronto ON M4W 3C7 
P: 4 16-599-9900 
www.newscanada.com 

Nielsen BDS Radio 
(Airplay tracking for BDS d' 
the entertainment ra ,o.com 
industry, employing a patented digital 
pattern recognition technology) 
5525 WesL Blvd., Suite 521 
Vancouver BC V6M 3W6 
P: 604-569-2012 
www.bdsradio.ca 

Oakes Research 
(Programming, marketing and sales 
research and economic analysis) 
27 Garden Ave. 
Toronto ON M6R I HS 
P: 416-532-1999 

Solutions Research Group 
Consultants lnc. 
(Full-ser vice market lei solutions 
research firm with ~ RESEARCH GROUP 

specialized expertise in m edia, technology 
and entertainment) 
2200 Yonge SL, Suite 9IO 
Toronto ON M4S 2C6 
P: 416-323- 1337 
i.J1fo@srgneL.com 
www.srgnet.com 
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SR Consulting 
(Providing practical assistance to radio 
and TV station sales personnel) 
1557 Kb1gston Rd 
Scarborough ON MIN IR9 
P: 416-690-7729 
www.paul-ryan.com 

The Canadian Press 
(News agency) t• , 
36 King SL E. THE CANADIAN PRESS 

Toronto ON MSC 2L9 
P: 416-364-0321 
broadcast@thecanadfanpress.com 
www. theca:nadian press. com 

The Nielsen Company 
(Advertising lnforma- • 1 
tion services and tcle- }U e se11 
vision audience 
software and analysis) 
160 McNabb St. 
Markham ON L3R 4B8 
P: 905-475-9595 
www.ca.nielsen.com 

1111, boul. Dr. Frederik Philips, Suite 505 
SL-Laurent QC H4J\ll 2X6 
P: 514-333-1416 

Vision Critical 
{After its merger, 
Vision Critical com- (j!.?J£?t.J£~Jq~"'~ 
bines the conswner 
and med.ia research practice of Angus Reid 
Strategies with onlinc research tools and 
technologies developed by Vision Critical.) 
Sui.Le 705, 175 Bloor St. E., PO Box 19 
Toronto ON M4W 3R8 
P: 416-642-1955 
LOronLO@JvisioncriLical.com 
wv.rw.visioncri tical.com 

STATION 
REPRESENTATIVES 

Airtime Television Sales Inc. 
6 Crescent Rd., 2nd 1' loor 
Toronto ON M4W !Tl 
P: 416-923-7177 

Astral Media Broadcast Sales 
1788-SLh Avenue W., Suite 318 
Vancouver BC V6J IP2 
P: 604-633-3600 
in fo@asLral.mediabroadcastsales.com 
wv..-v.•.astralmediabroadcastsales.com 

Calgary AB 
P: 403-685-57 l l 
in fo@asLral.mediabroadcastsales.com 

Astral Media Radio Sales 
2 St. Clair Ave. W. 

" Suite 1700 
Toronto ON M4V I L6 
P: 416-323-7405 

Astral Media Radio 

in fo@astralmediaradiosales.com 
www.asLrabnediaradiosales.com 

Sales 

1411, rue du fort, Sui.LC 300 
MonLreal QC H3H 2Rl 
P: 514-942-2023 
inio@asLral.mediaradiosaJes.com 
www.as tralmediaradiosales.com 

Astral Media TV Plus 
2 St-Clair Ave. W A 
Suite 2000 -, 
Toronto ON M4V 116 AstralMedia."TVPlus 
P:416-924-6664 
www.astrabnediatvplus.com 

Canadian Broadcast Sales 
45 St Clair Ave. W. 
5Lh fl. 
Toronto ON M4V 1K9 
P: 416-961-4770 
www.radiocbs.com 

601 West Broadway SL, Su.ile 600 
Vancouver BC V5Z 4C2 
P: 604-683-0860 

1015-4Lh Street S.W, Suite 745 
Calgary AB T2R lJ4 
P: 403-264-0500 

5915 Gateway Blvd. 
Edmonton AB T6H 2H3 
P: 780-702-0866 

201-125 CenLre Ave.,Box 950 
Wimtipeg MB ROG 0B0 
P: 800-374-3315 

800, rue de la Gau chetiere ouesl, Suite 1100 
Montreal QC HSA lMl 
P: 514--787 -7908 

17 l 8 Argyle St., Suite 415 
HallfaxNS B3J 3N6 
P:902-423-6566 

Canad.ian Television Sales 
145 West 45th Street, Sui.Le 701 
New York NY l 0036 USA 
P:212-967- 1999 
www.canaclia:n t vsa!es.com 

Canadian Traffic Network (CTN), The 
2225 Sheppard Ave. E., Suite 1204 
Toronto ON M2J 5C2 
P: 416-849-9090 
www.Lrafficnet.ca 

Canwest Broadcast Sales 
121 Bloor SL E. 
Toronto ON M4W 3M5 
P: 416-967-1174 

7850 Enterprise St. 
Burnaby BC V5A 1V7 
P: 604-420-2288 

1010 St. Catherine St. W., Suite 200 
Montr eal QC H3B 5Ll 
P: 514-525-ll33 

CHUM Radio Sales 
250 Richn10ud St. W. 

"Toronto ON M5V IW4 
P: 416-925-6666 

300-380 Wesl 2nd Avenue 
Vancouver BC V5Y 1 CS 
P: 604-689-1488 

l 205 Papineau 
Montreal QC H2K 4R2 
P: 514-845-41 ll 

Golden West Media 
201-125 CenLre Ave. 
Winnipeg MB ROG 0B0 
P: 204-324-6464 

Groupe Force Radio 
800, rue de La Gaucheticre ouest 
bureau 1100 
Monlreal QC H5A !Ml 
P: 514-787-8001 
www.forceradio.ca 

Radio Unie Target 
7005, boul Taschereau, Suilc 268 
Brossard QC J4Z 1A7 
P: 450-656-8615 
www.radio-un.ie-Larget.com 

Robert Cole Media Inc. 
28 Canvin Ave. 
Kirkland QC H9H 4$4 
P: 514-693-1221 

Target Broadcast Sales Inc. 
280 Avenue Rd. Target 
Toronto ON M4V 2G7 ~ .--... 
P: 416-932-2202 
info@Largethroadcas L.com 
www.largetbroadcast.com 

1080 Mainland St., Sui Le 417 
Vancouver BC V6B 2T4 
P: 604-689-1156 
targetbc@telus.net 

Western Media Sales 
5026-50th Street 
Lloydm.ins ter AB T9V l P3 
P: 780-875-3321 

WTR Media Sales 
Inc. 
1024-17Lh Avenue S.E. 
Calgary AB T2G !JS 
P: 403-296-1340 

WTR 
li/l ~O I A '51, L. :. .t I III G. 

The information in this 

Supp lyGu ide-

p lus selected people at these 

organizations-is available 

in our online Directory at 

www.broadcastdialogue.com 
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GARY BELGRAVE 

In praise of RTS 

E
very May and October BBM releases the latest Rerurn to 
Sample (RTS) study. The study, combined with informa­
tion obtained from diary sweeps, provides BBM m embers 

with a wealth of intelligence including meclia usage and con­
sumer behavioms. 

RIS refreshes every six months with an ave.rage database of 
over 63,000 from study to study making it the largest and most 
cmrent Canadian consumer study. Full access to the study is 
availab le through BBM/BBM Analytics. 

Within the BBM RTS the.re is an extensive list of reta il stores, 
services and products S() you can profile consumers from a vari­
ety of angles including stores shopped and products purchased. 
As a result of the robust database informatio n is available 
nationally, regionally and by markeL Radio is loca l; the RTS 
database was built with that i.n mind and provides BBM m em­
bers with an abundance of evidence to support radio as an 
essential advertising mecli.um. 

Marketers are looking for increased accountability and Return 
On Investment (ROI). Savvy raclio adverti.sers can deploy th.eir 
resources more efficiently, matching media investment by mar­
ket with brand or category development. 

As Canada is a community of communities, consumer behav­
iour can vary from O ntario to B.C., Quebec and Atlantic Ca nada. 
RTS can further increase campaign efficiencies by provicling adver­
tisers greater insight into consumer behaviours and radio's abil­
ity to reach th.e right people at the right time. 

For instance, fast food burger restaurants are more popular 
i.n the Prairies and Atlantic Canada than the rest of the country, 
with over 20% of the population visiting mo nthly. 

Visited a burger restaurant one or more times a month 
- population 12yrs+ 

Age BC Prairies Ontario Quebec Atlantic 

12+ 16% 22% 18% 13% 25% 

Getting the rigl1tpeople to respond to a message is crucial to 
increasing ROl Using ICTS you can demonstrate radio's abil.ity to 
connect with, and engage, an advertiser's core consumer; 29% of 
all adult Canadians h ave been prompted to visit an advertiser's 
store or website within a week of hearing an ad o n radio. The 
respo nse rate increases to 33% for busy, affluent Canadians. 

Visited an advertiser's store or website 
within a week of hearing the ad on radio 

A25-54 11111 $75K+ 

A25-54 with kids under 12 yrs. 

A25-54 

Age 18-34 

Age 18+ 29% 

33% 

33% 

32% 

35% 

The RTS database 
is refresh ed every six 
111ontl1s, allowing for 
frequent revisions and 
updates to the study. 
Every year BBM works 
with mem be.rs to re­
view and revise the 
4uestionnaire to re­
flect market trends. 

Results from sur­
vey questions pertain­
ing to technology­
such as own ership of 
MP3 players and 
PDAs- were in mar­
ket long before they 
appeared in o ther annual m edia industry databases. One ofthe 
latest RTS 4uestions asks respondents if they have accessed the 
Internet using a eel.I phone, smart phone or other similar mobile 
device. Radio stations looking to offer sponsorsh1p of a mobile 
application such as traffic reports now have data to demon­
strate that the majo rity of th e population use mobile internet 
access. 

Accessed Internet in the past week using a mobile device 

Age BG Prairies Ontario Quebec Atlantic 

25-54 60% 56% 53% 51% 46% 

At the RMB we use the RTS database extensively in combina­
tion with our proprietary stuclies such as Foundation Research 
to develop consumer profiles, industry profiles and research 
papers on media usage for RMB m embers. The database is a 
valuable tool for increasing intelligence o n consumer groups 
and business categories across a wide spectrum. 

FcJr example, our consumer profile documents provide insight 
to age, gender, h o usehold income, meclia usage habits and 
advertising avoidance data for over 50 consumer groups includ­
ing car buyers and vacation travelers. By understanding a c.:lient's 
business and their core consumer, RMB members can become 
a marketing partner rather than just a media supplier. 

For a look at what the lTTS study can do l encourage all 
members to log in to the RMB member's website and check out 
our sales resource and research sections. Many of the documents 
we produce incorporate RTS data and are designed to position 
you to win. 

Gary Belgrave is president of the Radio Marketing Bureau. He may 

be contacted by e-mail at gbelgrave@rmb.ca or by phone at (416) 

922-5757. 
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arah Cummings has been appoint- JACK-FM (CKLG) and FM 104.9 

ed PD at Astral MediaR{ldio's nLw (CKCL) . Brookshaw was with 
FM station in Ottawa. Cum mings, CHUM Willdsor for 20 years be-
ofAstral Meilia. R£1dio Niagara, fore joining Newcap Calgary ... 

was to divide her time in Ross Hawse, GSM at Newca.p 

November between the two Radio Edmo11to11, joined 

locations as she wound up her PD gig at ~ Rawlco Radio Edmo11toll 

105.7 EZ Rock/Newstalh ~~ $ Nov. 30 ... New Retail 

610 CKTB. Succeeding Vii z~ 10 ~ Sales Manager at C/CPC-
Cummings at the two AM/FM Brantford is 
St. Catharines stations is Simon Constam, ex of The 

Gina Lorentz, the PD at CKNX- Wave Hamilto11. I le began Nov. 
FM Wi11glzam. Also at Astral 2. Peter Jackman remains VP 

- --- • Make sure that Broadcast 
Sarah Media Raclio Niagara, Mike Sales/GM of the stations. 

Cummings Tyler ber.ame PD at HTZ-FM. Dialogue has your people 

His background includes stops 
at Jach FM Toronto, ¥108 

J-Iamilton, The Hawk Londo11 

and 102.1 The Edge Toronto. 

changes. E-mail station 
news to howard@ 

broadcastdialogue.com 

Mari-K Kerr has returned to 

Teletoon Toronto as Director of 
Traffic. She had been Director 
of Traffic Ope.rations with 

Ca11west/Allia11ce Atlantis for 

Murray 
Brookshaw 

Gina Lorentz 

Both Lorentz and Tyler began their new jobs 
Nov. 23 ... Jessica Rankin joined the Q104 

Halifax/Dartmouthmomingsbow Nov. 16, suc­
th.e past 3½ years ... Teletoon 
Director of Communications, Simon ConStam 

ceecling Lisa Blackburn, a 15-year 
Q veteran. Blackburn was to be­
gin co-hosting Lite 92.9 Halift,x 

mornings with her husband, 
Jamie Paterson. Rankin has 
been in the broadcast business 

Mike Tyler 
for seven years, most recently 

at Moose FM North Bay ... Vince Cownden, the 
PD at Lite 96 {Cl-fFMFM} Calgary- after 45 

years in the business-has announced his early 

Jessica Rankin 

_, __ _ 
Mari-K Kerr 

Pascale Guillotte, left broadcasti ng in favour of 
Kids Help Phone in TorontO where she is now 
Manager, Communications ... Nikki Marsh has 
been appointed Promotions Manager at 
FX101.9fm/HAL89.9fm Halifax. March has a 
Bachelor of Scjence Degree with an emphasis 
on mass communications. She also comp leted 
four intemshjps i.n the professional sports indus­
try be.fore joi.ng the MBS Halifiix stations. 

retirement effective Dec. 31. Cownden began his Nikki Marsh Jeremy John became the new Morning Host at 
97. 7 The Beach Wasaga.Beach irr early Decemhu 
Most recently he was with BOB FM London and 
before that 'A' London ... Jamie Petrie, Account 

career in raclio at C-PAX Victoi-ia. when h e was 
18, continuing his career's journey with stqps at 

stations· in Vancouver, Winnipeg and Calgary. Vince Cownden 

Elizabeth Roscoe, the Exec VP Strategic Policy & 
Public Affairs Planning at the Ca,uulum 

Association. of Broadcasters, left the job in .late 
Oct0ber. She's moved to Hill & Knowlton in 
Ottawa as Sr. VP, Client Services ... CTV National 

Deputy BUJeau Chief Rosemary Thompson has Elizabeth 

resigned that position and bas m oved to Roscoe 

Ottawa's National Arts Centre as Director of 
Communications and Public Affairs. She began 
there Nov. 2 ... Terry Williams has been hired as 
PD of LITE 92.9 Halifax, the new Rogers sta­
tio n. Most recently, Williams was PD at the 
local CHUM stations, C/CHand C-100 ... Rogers 
Vancouver has named Murray Brookshaw PD of its Terry Williams 

Exec for the past five years at 
Astral Media Ra.dio l-larnilton, 
has been promoted to Retail 

Jeremy John Sales Manager while Michelle 
Armstrong has been promoted 
to Retail Sales Manager at Astral 

Med:ia Radio N iagam ... New PD/ 
morning I lost at Mou11tai11 FM 
(CKQR-FM) Castlegar is Justin 
"Orex" Wilcomes. I le moved 

Jamie Petrie to Canada from working in 

Australian radio and succeeded Rudi Parachoniak 
who moved to Tlie River Kam/oops ... Natasha 
Rapchuk, ND at Corns Ra.dio Calga,y, has resigned 
after 10 years with the company. She will move 
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Natasha 
Rapchuk 

to Toronto for family [easo• s. 
fler last day o• the job at QR77 
was to have been Dec. 11... Kath 
Thompson is now PD/MD atMIX 

97. 7 Calgary, a promotion from 
her position asAPD. Iler back- ----... -• ground includes CBC, Cl-TEZ Steve Dunbar 

106 Ottawa, 11w Bear Ottawa 

( now Virgin) and Sound Source 

Networlls (now Or/Jyt Media) ... 

Julie James, whc) moved back 
east from he[ PD position at 
JOE-FM Edmonton for personal 
reasons, is doing weekend and Gord 

Kath Thompson swing shifts at CHFJ Toronto as Rutherford 

well as assisting in the program­
ming and music departments ... 
SHORE 104 Vancouuer lost a 
morning show member. Hugh 
(Moose) Evans and hjs family 
have returned to England. 

Julie James Veteran Steve Dunbar moved Colleen Brow 

from middays to mornings and Gord Rutherford moved from 
weekend/swing to middays. Also at Shore 104, Colleen Brow, 
the new morning news Anchor, is also a local comedian. As one 
wag at the station says, "interesting newscasts!" 

Score Media management promotions include: 
Asha Daniere to Sr VP and General Counsel; Don 
Moen to Sr VP, Sales; Sam Nasrawi to VP, Creative 
Services; and Greg Sansone to VP, Television ... 
New Station/Sales Manager at The Eagle 100.9 

{CKUV)/AM 1140 {CI-illB) High River and 
CFXO Olwtohs is Tara DeWitt. She's been with 
Golden West B roadcasting for 
five and a half years, starting as 
a Juruor Sales ConsuJtanL From 
there, DeWitt moved up, pro-

• gressing to her last job as Sales 
and Ope.rations Manager for 

Don Moen all three stations ... Al Ford has - r.•a.,ra_D__,,.ew••itt­

bee.n appointed Ops Mgr for the 
Rogers Radio Edmonton proper­
ties. Lle remains PD at SONiC 

1029 Edmonton ... Greg Murphy, 
Chair, School of Contemporary 
Media at Fa11slw.we College in 

Sam Nasrawi London has moved to Durham 
College in Oshawa as Dean, 
School of Media, An & Design ... 
Ian Caldwell returned to CIV 
Toronto as Managing Edjtor. 
t le'd held that position for sev­
eral years before leavjng two 

Greg Sansone years ago. 

Al Ford 

Greg Murphy 

New mornmg show Co-host at 103.9 MAX FM 

Mo11cton is JC Coutts, ex pm drive I lost at 101 . 7 

T/ie ONE Wingham ... Andrew Hopkins, ex of NL 

Broadmsti11g Kamloops, moved to the Peace 
Region as News Director at Astml Media Radio 

Fort St. Jol,n ... Fonner CJME Regina Anchor/ 
JC Coutts Reporter Geoff Smith moved to sister Rawko sta­

tions CJNB/Q98/93.3 The Rock North Battleford 

as ND ... Rob McBride moved to W IRED 96.3FM 

f (CFWD-FM) Saslw.toon as Sta­

Andrew 
Hopkins 

tion Engineer. He had bee.a with 
sister Harvard stations The Fox/ 

GX94 Yorhton ... Cody Mackay, 
formerly a Broadcast 1ed1.ru cian 
at CHUM Radio Va11co11ver, 

joined Astral Media Radio Cody Mackay 

Vancouver as Director of Engi­
neering. Ile succeeded Barry 
Johnston who announced his 
retirement in August ... Michelle 
Pereira, the RetaiJ Sales Manag-

Rob McBride er at HANK-FM {CHNK)/C[(JS 

Winnipeg from 2007 to 2009 is now with CHUM Michelle Pereira 

Willnipeg as Agency Liaison. 

SIGN-OFFS: 

Lorie McNaughton of lymphoma in Calgary. The former CBC-TV 

I lost was diagnosed with cancer more than a year ago. 
McNaughton worked at CKSA Lloydminster, CBC-TV Regi11a, 

CBC-TV Wi11nipeg and a• d1ored C-anada Now in Calgary from 
1999 to 2003. 

Helene Tahk, 59, in Pickering, Ont., of cancer. She had been with 
BBM in Toro• to for roughly 15 years as an Account Exec before 
leaving in 1998 to begin a new business with her husband. 

Barry Burgess, 63, in Regina of a degenerative neurological dis­
order. I Ie spent 35 years with CBC, 25 of them in Saskatchewan, 
before retiring in 2002. 

Alex Moir, 84, in Edmonton. Moir was the supper-hour newscast 
Anchor on CBC-TV Ed111011ton for 25 years. 

George McCloy, 87, in Winnipeg. McCloy, an o • -air Host, began 
working at CJOB Wi11nipeg in 1946, when the station began, and 
stayed there u ntil his retirement in 1987. 

Peter Hall, 62, in Grande Prairie. Hall was on 
the air at Big Country Grande Prairie for over 
15 years and, before that, at CFGP (now Roch 

97. 7 FM) Grande Prairie. 
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D id you hear about the man who 
wrote to his favou rite radio sta­
tion to request a change i.n the 

broadcast time of a particular feature? The 
listener stated the scheduling conflicted 
with his wife's dinner preparation. ! le was 
motivated to write because their house 
nearly burnt down when the cooking was 
left unattended while the pair listened 
intently to the radio broadcast. 

You probably receive hundreds of 
pieces of correspondence every week from 
your auclience. Now, with tighter time­
lines, increased workload and limited re­
sources, responding to listener inquiries 
may not always be at the top of your to-do 
list. Should it be? A study of the role of 
listener feedback or "fan mail" from a his­
torical perspective may help you decide. 

This clioner time dilemma is just one 
of many letters sent to the producers of 
Vox Pop. Popular i.n the 1930s and 40s, 
the program was a person-on-the-street 
interview show that began at a l louston 
raclio station in early 1930s and later 
moved to New York. The program received. 
incredible amounts of mail. Listener in­
teractivity with raclio began long before 
we had the technological ability to be 
interactive back at them. 

Why does the audience take time to 
write? Was this early practice of writing 
letters to broadcasters truly interactive? 
Perhaps yes, if you subscribe to the con­
clusions of a piece by Charlene Simmons 
published i.• the September 2009 issue 
of tl1e Journal of Broadwsting & Electronic 
Media. Simply put, if the perception is one 
of interactivity, tl1at perception is reality 
even if no true interaction takes p lace. 

Accorcliog to the paper's author, per­
ceived interactivity is dependent upon 

MAUREEN BULLEY 

The dinner time dilemma 
control, response time and.synchronicity, 
two-way communication, personalization 
and the content of the message. Our abil­
ity to respond instantly is re latively new. 
But fro m that very fi.rst letter written by 
hand, auclieoce members felt tha t they 
were interacting with the broad.caster. 
Even though the Letter writers figured 
there was little chance of getting a reply, 
they felt that communi catin g th eir 
thoughts might influence produce.rs. 

Auclie.nce members found the fan mail 
experience to be interactive even tl1ough 
interacting never occurred. Case in point, 
the NBC Nightly News which in tlie 
'90s began displaying e-mail coordinates 
of news correspondents during reports. 
"Although NBC never responded to its 
viewers, the e-maiJs reflected a level of 
perceived interaction on the part of the 
viewer". 

lnte.resting to note is that listener let­
ters were at on e t ime used by many radio 
stations and networks to estimate the 
size of their listening audience, confirm 
the size of the station's footp rint and to 
understand auclience preferences. While 
auclien ce m easurement is much more 
sophisticated today, the fundamentals 
remain the same. 

Listener feedback is a wonderful thing. 
The ability of our auclience to connect to 
us quickly through our website or our 
switchboard gives us a grea t opportunity 
to interact. O ne exa m ple of early fan 

maiJ stated: "We do appreciate your kind 
endeavour to please the listening public 
and we on ly wish tl1ere was some way 
t.hat our applause could be transmitted 
back". I suspect it was- delayed by the 
length of time it wok for the letter to be 
written a.nd delivered, but applause re­
ceived no netheless. 

Interestingly, if the stations made re­
quests for listener feedback, the response 
was great and filled with praise and pos­
itive commentary. In between those re­
quests, however, most correspondence 
was c,ritical. 

In a study of fan mail for the New 
York Philharmonic broadcasts on CBS, 
Scholar Bogart concluded i.n h.is 1949 
paper that "fan mail is a means for which 
th.e audience c,an talk back, by which 
communication can resume its two-way 
flow . .. lt is a way by which the listener 
ca.n participate more fully in tlie experi­
ence of listening". 

Whet.her your audience is writing to 
praise, comp lain o r inquire, they feel like 
they' re interacting just by getting in touch. 
lt may not matter much if you actually 
reply, but perhaps you should. 

Feedback, positive or otherwise, is al­
ways worth the page it's written on or the 
screen upon which it is clisplayed. 

Maureen Bul/ey is president of THE RADIO 

STORE. She may be reached at 1-888-DO 

RADIO or by e-mail at doradio@total.net. 

\ 

PROVIDING TRANSMISSION 
INFRASTRUCTURE ACROSS CANADA 

658TOWERS 
OVER 1000 FACILITY LOCATIONS 

2400 TRANSMITTERS 

To learn more, and to see a map of transmitter sites 
In your area, visit cbctransmlsslon.ca 
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ENGINEERING 

Tag, you're it! 

I may have seen the future, and it might 
be r.a lled RT+. 
This column is for anyone that la­

ments theloss of DAB and its promise of 
"interactive radio"; that thinks the future 
of radio is compromised by the Internet; 
that radio has been doomed by the iPod; 
or that just wants to play with radio 
broadcast technology at the cutting edge, 
but doesn't have a whole potfuJ of mon­
ey to spare fo r that purpose. 

We've talked before about h ow RDS/ 
RBDS, that 25-year-old European tech nol­
ogy, offers many interesting features, and 
how it can be implemented with litt le ef­
fort on the broadcaster's part. I've always 
admitted it could get expensive if you let 
your imagination run free, but let's face 
it , you ca n get started for mud1 less than 
a kilobuck, which is pretty n egligible in 
today's broadcast equipment world. 

Why, curiously, is it already imple­
mented in lots and lots o f cars, but you'll 
be hard-pressed to find even o ne after­
marketcar radio that has RDS?Whyisthis 
feature present in Europe, but hard to get 
a h and le o n here? 

Well, the folks that brought you RDS 
and RDBS have created a subset of that 
tedmology called Radiotext+ (RT+), and it 
just might set music radio on its collective 
ear. The latest versions of the iPod"' nano 
(the models that indude an FM tuner) are 
already equipped for it, and so is every 
model of Microsoft's Zune'" player. 

It's really simple, but quite elegant. 

BY DAN ROACH 

RT+ inserts control codes in the little­
used Radiotext part of RDS which will 
aJJow identified subfields inside Radiote>..t 
So you can insert playlist information, just 
like with o ld RDS, but now me receiver 
r.an tell which text is the song title and 
which is me artisL More importantly, you 
ran insert song ID information (super­
tagging) which the iPod can remember 
and which ifunes will later recognize and 
allow your listen er to select for purchase, 
if they h ear something mey like. 

More importantly than that, Apple 
will know mat the in.fonnation came from 
your station, and might even pay you a 
commission for helpi.ng mis whole pro­
cess along- participating U.S. stations are 
getting 5% of each sale ... this from what 
is n ow the world's largest music store. 

Most of us in broadcasting have lo ng 
contended mat radio is the music com­
pany's best friend; mat it introduces lis­
teners to the music that they didn't know 
they wanted to hear and that it causes 
music to he bought and sold. RT+ just 
might prove mat point. 

Okay, you've h ea rd me prattle on 
about something similar at some length 
when discussing IBOC. l still mink it's a 
killer application, but when's the last tinw 
you saw anything IBOC happening around 
here? This application has been lifted 
wholesale from the lBOC: bag of tricks 
and placed on regular FM. lt's h e.re right 
now and already implemented in that 
notorious rad.io-killer, t he Apple iPod. 

f Choose the most capable team for your 
Conversion to DTV 
Low & High Power I VHF & UHF 

~ \J.\ · ~.'.)1.0lC•. 

,urwn=.p~~ 11:~xcera. 
~~',i~U~• &iiU ~\11 
Your Expert Partners for Effective RF Transmission Solutions 

Toll free: 1 800 363-0800 ·Montreal· Canada· www.incospec.com 

Now, here come the caveats: 
RT+ is here right now. Software to pro­

gram your play lists into RT+ is here right 
now. You ca n get your playlists into your 
listeners' iPods right now. No doubt you 
can start "super-tagging" right now, but 
iTunes Canada doe~'TI't yet support it so 
you won't start getting those cheques fo r 
sales commissions this month- Apple 
has implemented it only in the U.S. so 
fa:L But l wouldn't bet against it arriving 
real soon, especia lly if you start bugging 
them and indicati ng that your station is 
interested. 

In the meantime, there are all those 
other field identifiers. With RDBS and 
ITT+, you couJd be sending ski reports, 
weamer information, teasers about what's 
coming up on the station in me next few 
minutes, very short news bulletins and 
road reports- anything you can trunk of. 
The only limitations are your imagination, 
and just how much effort you want to 
pour into something mat's so brand new. 

look for more information on taggin g 
and Apple's partnerships with U.S. broad­
casters on the Apple iPod U.S. website. 
Descriptions of the RT+ enhancements 
are freely avai lable on the Internet, o r 
in m.e manuals of the very latest RDBS 
encoders. 

Dan Roach works at S. W. Davis Broadcast 
Technical Services Ltd., a contract 
engineering firm based in Vancouver. 
He may be reached by e-mail at 
dan@broadcasttechnical.com. 
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Compact size . 
•. Colossal benefits. 

/ 

CMN-91 
multiformat signal monitor with integrated LCD 

multiformat signal monitor 

Meet the new Videotek® Compact Monitor series from Harris. 

You don 't have to look hard to see the benefits of our ultra-compact digital signa l mon itors. 

Like the short mounting depth. The ability to test signa l integr ity across all DTV formats up to 3 Gb/s. 

The flexibility to switch easily between portable and rackmount configurations. And convect ion cool­

ing for energy-saving, whisper-qu iet operation . 

Big things really do come in small packages. 

To learn more, visit www.broadcast.harris.com. 

North America + 1 800 231 9673 • Caribbean and Latin America +1 786 437 1960 

ONE Company. ONE DlcrctiqQ.Jj)e Futu e. 

assuredcommunications• www.harris.com 
Broa d cast Com mu nica ti o ns • RF Comm u nica t i ons • Government Comm u nica ti ons Sy st ems 
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