







































































The music goes round and
round and comes out. ..

by Barbara Byers

How do you decide on a music format for
your station — and how do you describe
it? If you pick one of the familiar labels
(MOR, Contemporary, Easy Listening,
etc.) how similar is the music to other
stations that use that same label? What
are your policies in choosing, playing,
rotating, discarding? How do you handle
the 30 per cent Canadian content re-
quirement?

Last fall music formats was a topic of
the seminar on programming held in To-
ronto by the Canadian Association of
Broadcasters. But instead of having a
forum to discuss their problems, pro-
grammers were treated by a record com-
pany executive to complaints about the
difficulties of selling records in Canada
and a list of the companies that had
taken to the U.S. in despair. And finally, a
warning to programmers to ‘‘change
their attitudes.”

Broadcaster has surveyed some pro-
gram and music directors of large and
medium-size market stations with differ-
ent formats, and found that they agreed
on anumber of points, but also had some
fresh, original approaches to their own
situations.

Gerry Stevens, program and music di-
rector of CJBK London, describes his
station’s music as Contemporary and
says ‘‘we play hits, period.”” When CJBK
changed hands in 1972, it switched for-
mats simply because Contemporary was
a void in the London area market. One
station was rock, one ‘‘adult con-
temporary, almost MOR". Now, says
Stevens, whose target is the 18 to 34
group, “if it's a hit we'll play it.”

He spouts an eclectic list of top tens
from one week: a movie theme song,
some disco, classical rock, one MOR,
Stevie Wonder, Engelbert Humperdinck.
He believes his audience is pretty solidly
under 50, but includes both adults and
kids. If there is enough variety and a
good mix, the format will work, he says.

“Adult contemporary’” is how Gene
Stevens describes the format of CKTB
St. Catharines. (The station switched
some years ago from MOR because of
changing demographic patterns.) Its tar-
get audience is the 18-49 group and it
plays today's hits along with about 50 per
cent golds going back to the 50s. But the
60s is the era he concentrates on.

What is the difference between Con-
temporary and Adult-Contemporary or
between MOR and Contemporary-MOR?

They're subjective definitions according
to most music and program directors.
Judy Casselman of Canadian Program-
ming Service questions that there is any
difference between the two hyphenated
labels and describes adult-con-
temporary as ‘‘all over’ and MOR as
“‘right wing conservative."

John Spragge, program director of
CFRB, whose station is probably the
archetypal MOR, nevertheless
describes the label as ‘‘too wishy-
washy’’, and would prefer not to be
known as MOR. Anyway, stations are too
often described in terms of their music
only, he says. He would like to talk about
music policy — the quality, quantity and
description of the music — and the policy
and philosophy of the station. Rather
than look at descriptive phrases, says
Spragge, consider audience taste.

He believes the best stations haven't
changed their music policy in 20 years
and certainly stations shouldn’'t change
on the basis of one survey.

One station that is making the daring
step of changing its format is CHML
Hamilton, which started in early January
to move from MOR into Contemporary-
MOR. Production manager Bill Hooper
says simply that the Comos and Ben-
netts, etc., aren’'t making records and
CHML had become “‘trapped in an older
sound.” Its mix includes solid gold, mil-
lion-sellers and some mild rock. He will
play Elton John, Starbuck and the Bee
Gees (but not all of their records).

Already, his audience is asking
“what's going on? This can't be CHML.”

But Hooper feels the station was prob-
ably six years late and should have
phased in the change to get the audi-
ence used to it. No special promotions
were planned to describe the change
and most other programs — talk shows,
sports — are still recognizable ‘“‘old”
CHML. Of the station’'s 70 employees, 95
per cent are for the change and all the
announcers are ‘‘positive’’, says Hooper.

CJOB Winnipeg’s John Cochrane says
MOR means different things to different
people. For him it means a variety of
music from mid-Hit Parade to jazz to light
classics, from the 40s on. In the Broad-
caster directory, Kitchener's CHYM,
along with other stations, describes its
overall programming format as ‘“MOR,
Contemporary’, an indication perhaps
of the imprecision of the labelling sys-
tem. But program manager Vern Rom-
bough pegs his music format as Adult-
Contemporary for an 18-49 demographic
— but including a rock show in the eve-
ning.

CFAC Calgary, which is described as
Contemporary-Country, was a CBC affili-
ate until the CBC started its own CBR in
1964. (CKXL Calgary, which also started
in 1964, is a Top 40 station.) Program
manager and music director Jim Kunkel
says CFAC was a rock station in the mid
60s but by 1970 was a country station
“pure and simple.” He took a 8,000 mile
trip to Nashville and up the west coast
studying the variations in country music
(Hollywood, Nashville, swamp are only a
few). “‘Cross-overs’ like Olivia Newton
John are on his playlist. But some of this »
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