ary 1962 Vol XIX No.2 Two Dollars
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1962 Marketbook Edition
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REVIEW OF FACTS

(1) BASIC MEDIUM ... WCCO Television
has a daily circulation of 78%* of the 752,3001
homes in the 68-county Twin City area. More
than any other TV station ... More than any
other advertising medium.

(2) BASIC MARKET . . . The Twin City
market is 14th most populous area in the
country. .. 12th in the nation for retail sales.

NOW, ANOTHER FACT

BASIC SELLING .. . invoives many
elements . . . audience, station image, pro-
gramming and MERCHANDISING. WCCO
Television’s TELE-SELL Merchandising
guarantees a qualified advertiser displays in
145 Twin City supermarkets.

Three TELE-SELL Merchandisers personally

visit all 145 cooperating stores twice each

month . .. and check on pre-arranged TELE-

SELL displays.

Documented reports are compiled and sub-

mitted for each product . . . listing displays,

stores, dates, and photographs.

Fora TELE-SELL Brochure write WCCO Tele-

vision, Minneapolis-St. Paul or contact your ‘ I

nearest Peters, Griffin, Woodward, Inc.
“Colonel.”

MORE THAN THE DOMINANT
STATION in the Minneapolis-St.
Paul Markets, WCCO television is
themediumto BUY FIRST OF ALL!

*ARB 1960 Coverage Study
fNov. TV Magazine
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This month, we celebrate thirty years of representing
some of the finest radio and television stations in America. ..
stations which have helped make Broadcasting

the great Industry which it is today.

As the original Station Representative,
we are proud to be identified with an Industry
which has contributed so much to our Country.

We look forward to still greater achievements
by Broadcasting during the years ahead.

EDWARD PETRY & CO., INC.

Pearls courtesy of Cartier, Inc.
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A MAID NAMED HAZEL /A DUCK NAMED LUDWIG/A DOCTOR NAMED KILDARE /A COLLEGE COURSE
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THIS IS NBCl

One of a series of advertisements which reflects the balance, scope and diversity of NBC’s program service.

www.americanradiohistorv.com


www.americanradiohistory.com

IN WHAT MAKES DEMOCRACY TICK/AND “GOODNIGHT DAVID"”"AND “GOODNIGHT CHET"

LARGEST SINGLE SOURCE OF NEWS, INFORMATION AND ENTERTAINMENT IN THE FREE WORLD
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February 1962 o Established 1944, Volume XIX, Number 2

TELEVISION

THE DIMENSIONS OF“?U,.S. TELEVISION The latest facts and figures on the television medium from coast to coast,
compiled exclusively by TELEVISION MAGAZINE's research department and presented in this 1962 edition of the TELEVISION
MARKETBOOK. The concensus to be gleaned from the important data herein: the television industry has reached virtual
maturity in size, is within percentage points of black-and-white saturation . ... ... ... ..

THE HUNDRED AT THE TOP Another exclusive feature of the 1962 MARKETBOOK: TELEVISION MAGAZINE'S own
ranking of the top 100 TV markets, from New York City to Youngstown, Ohio ... ... .. ... ... ... ............... 40

CLOSEUP: PETER LEVATHES An executive of unlikely background but distinctive talent is taking on new responsi-
bilities in the 20th Century-Fox organization—Peter Levathes, ex-agency man, ex-FBI agent, ex-lawyer, present-day heir
apparent to Spyros Skouras as head of this film major. A TELEVISION CLOSEUP traces his career to its present eminence 42

BETE = 5. T BT e ey St s s
U.S. TELEVISION HOMES BY COUNTIES - -« -~ vv - T A= I P - 1 - §
TELEVISION MARKETS VS. STANDARD METROPOLITAN MARKETS --:------ feeaes R R : 77
THE TELEVISION MARKETS -+ -« vt vivni e o ... .. 0. B N R . 83

= o SR B 2 = %
DEPARTMENTS
Focus oN BUSINESS . . .. .. ... L 4 Focus oN NEws , . .. ... . .. 23 Focus oN COMMERCIALS . . . . . . 30
Focus ON PEOPLE . . . .. ..... 13 PLAYBACK . .. .. ... ...... 27 TELESTATUS . . . . . ... ..... 124
LETTERS . . .. ...... e . 21 EDITORIAL . . . . ... . a e JE TR 132
TELEVISION MAGAZINE CORPORATION Cover: The observant reader

will notice there are only 50
pins in the illustration on this
month’s cover. He'll find the
other 50 on pages 4041, pin- X &
pointing the top 100 U.S. tele- AT L S
vision markets. This is just
one of the many features mak-

Subsidiary of Broadcasting Publications Inc.
Sol Taishoff President
Kenneth Cowan  Vice President
H. H. Tash Secretary
B. T. Taishoff Treasurer

P

Advisory Board—Broadcasting Publications Inc.

Vice President-General Manager Maury Long
Comptroller Irving C. Miller
Assistant Publisher Lawrence B. Taishoff

Edwin H. James Vice President-Executive Editor
John P. Cosgrove Director of Publications
Frank Gentile Subscription Manager

TELEVISION MAGAZINE

Sol Taishoff

Managing Editor Donald V. West
Senior Editor Albert R. Kroeger
Associate Editor Morris J. Gelman
Production Editor Barbara Landsherg
Editoriai Associate Debbie Haher
Art Director Staniey White

Research Consulfant Robert Garsen

Editor and Publisher
Kenneth Cowan VicePresident- Business Manager

Frank Chizzini Advertising Director

Jack L. Blas Adv. Production/Office Mgr.
Fredi Selden Secretary to the Vice President
Eileen Monroe Assistant

Harriette Weinberg Subscriptions
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ing the 1962 MARKETBOOK one
the TV executive will want to
keep handy for quick reference.

Published monthly by the Television Magazine Corp., Executive editorial
circulation and advertising offices: 444 Madison Ave., New Yorl Y.
Telephone PLaza 3-9944. Single copy, 50 cents. Yearlsy subscriptions in the
United States and its possessions. $5.00; in Canada, $5.50; eisewhere, $6.00.
Printing Office: 3110 Elm Ave., Baltimore, Md. Second-class postage paid at
Baltimore, Md. Editorial content may not be 'reproduced in any form with-
out specific written permission. Copyright: 1962 by Television Magazine Corp.
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Half a century ago, before the advent of tele-

vision, entertainment and cultural opportuni-

ties were limited in scope and available only

to a comparative few. Taday, in sharp con-

) = trast, WGAL-TV regularly presents worth-
EEMEMBEE while educational, cultural, and religious
programs; accurate and informative news:

WEEN and sports coverage; as well as the finest

in entertainment, all of which enriches the

lives of many thousands of men, women, and
children in the WGAL-TV viewing audience,

WGAL-TV
Channet &

Lancaster, Pa.
" NBC and CBS

STEINMAN STATION
Clair McCollough, Pres.

Representalive: The MEEKER Company, Inc. + New York ¢ Chicago + Los Angeles ¢« San Franclsco
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1t's MAIN STREET in Ohio’s Third Market

The very fact that Dayton has a Main Street—as do many other communities within range of our
signal—says something significant. Not that we’re bucolic, we trust, but that we are a kind of peo-
ple who aren’t ashamed of Main Street. Programming to an audience like this requires an under-
standing of that attitude. It is not New York programming. It is Dayton-area programming which,
for more than twenty-five years, has won WHIO and WHIO-TV the respect accorded to an under-
standing friend. And, gentlemen of the media buying world, if we're not monumentally sophisti-
cated, it may pleasure you some to know we're mighty well fixed. Ask George P. Hollingbery.

DAYTON, OHIO WHIO-AM-FM-TV

Associated with WSB, WSB-TV, Atlanta, Georgia
and WSOC, WSOC-TV, Charlotte, North Carolina

AM—1290 KC 3
FM—359.1 M

WwwWw americanradiohistorv com
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BUSINESS

Winter's freeze brings speeches, problems and presentations

Not only did January bring a sub-zero
chill to most of the nation, television
itself seemed to be in a state of frozen
introspection—and it looks like the thaw
will be slow in developing. But things
in the industry do not just stop. On the
surface, it was “‘business as usual.”

At the networks, program planners
were busy ticking off the names of the
shows that will not make it into 1962-63,
rummaging through the new possibilities
for next fall, rearranging their present
schedules in the hindsight of ratings
reports.

The network heads also were busy—
polishing their speeches and answers tor
the FCC hearing on programming prac-
tices now underway in Washington. Per-
haps in this instance the chill will come
in the long wait between the conclusion
of hearings and the final FCC recommen-
dations. Those recommendations? Opin-
ion” abounds that they will include an
FCC say on programming, perhaps via
licensing of the three networks.

In this delicate area, which touches on
government censorship vs. the right of
free speech (programming), LeRoy Col-
lins, president of the National Associa-
tion of Broadcasters, took television’s case
to the public via the platform of an ar
ticle in TV Guide magazine.

He said that the “proper, and the
surest, road to improved programming
lies not in increased governmental con-
trols but in a greater degree of industry
responsibility for self-regulation and self-
improvement.” In this he urged the U.S.
TV audience to help broadcasters im-
prove their programs by letting stations
know what they like as well as what they
dislike.

If the U.S. TV audience complies with
the Collins request, the medium will per-
haps have yet another rating service. The
road to the public’s taste is at best rocky.
In the aggregate the public has never

TELEVISION MAGAZINE / February 1962

shown in full measure its desire for
“quality,” as witness the dismal ratings
history on the so-called “quality” shows.

If broadcasters must ponder their pro-
gramming future, however it is charted,
the chill winds of January also blew in
a problem for advertisers and their agen-
cies via the Federal Trade Commission
decision on Colgate-Palmolive’s con-
troversial “sandpaper” commercial for
Rapid Shave. The decision: deceptive
advertising. Included: a warning for all
TV advertisers to abandon exaggerated
or misleading product claims, portrayal
through gimmick “methods.”

While the incidence of intentionally
misleading TV advertising (or what is
constituted to be misleading) is minute,
each violation piles on the pressure for
all advertisers. Where do you draw the
line between make-believe (wearing a
blue shirt to sell a whitc one—because
blue shows up better on camera) and
reality?

What the new FTC decision—strong
in toné and broad in scope—will mean
for the future of TV advertising remains
a nagging question. It could change the
complexion of the commercial for the
drug type of product where a small ad-
vantage is sometimes emphasized out of
proportion—however strongly entrench-
ed this gambit may be in the textbooks
of advertising technique.

The “sandpaper” case, up for appeal
by Colgate, may curtail a2 TV advertiser’s
yen for comparison demonstrations. But
most ad men do not see the start of an
age of government unrcasonableness to-
ward TV selling. The warning, however,
is out for a long think on future TV com-
mercial approaches.

Where television and its supplier or
allied companies stand in the crossfire of
government agencies, the sniping of
critics and in the esteem of a not un-
noticing public is the big question over

wWwWwW americanradiohistorvy com

the tundrafied landscape of the new year.

Down at financial bedrock, television
has expanded far and fast. For the in-
vestor in many of the publicly-owned
broadcasting organizations or supplier
satellites, there has been a period of
heady growth. But now there are ques-
rions and conclusions.

The Wall Street ticker-watchers feel
that the broadcasting and programming
fields no longer represent exceptional
growth potential. Radio-TV stocks have
for the most part been holding to a pla-
teau for the past few years.

Among builtin influences mitigating
against future boom 1s television’s pres-
ent saturation—90%, of all U. S. house-
holds are now TV homes. Network and
station time sales are generally so good
investors can’t see room for much more
growth without rate increases of a size
probably not feasible. TV station sales,
too, with purchase prices so high, have
investors feeling stock investment would
have a long time making return.

TV growth is expected, but slower.
Individual companies will be “hot,”
others “cold” in the normal fate-and-
fortune cycle of things. Behind it all,
however, clouding the picture with un-
certainty, is Washington’s attitude to-
ward television, the outcome of FCC and
congressional investigations.

In sum, television today is a cautious
businéss come on cautious times. And
only time—perhaps 1962—can point the
direction of the years ahead.

Looming as a big chunk of potential
business for local television are the na-
tion’s fast-growing discount houses, dis-
pensers ol most anything imaginable for
the U. S. consumer. Discount store sales
for 1961 are estimated at $4.1 billion, up
from $2.9 billion in 1960 and passing
even the formidable mail order and vari-
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something
special’

in troubled times, the nation’s
need for an alert, informed citizenry
takes on special urgency.

Aware of their unique ability—and
responsibility—to communicate en
masse, last year (as in years past) the
five CBS Owned television stations
originated an impressive number of
locally-produced prime-time “specials,”
whose contents ranged widely, and
incisively,across community, national
and international affairs.

There was, for example, WCBS-TV's
“Junkyard by the Sea,” an indictment
of drug trafficking in the nation’s
largest city; WBBM-TV's “The Other
Americans,” a two-part expos€ of
Communist activity in Latin America;
KNXT’s“Meet the Officer,”a candid
study of local law enforcement in
action; WCAU-TV’s “Dead End 1975,”
an eye-opening report on today’'s
steadily-worsening traffic crisis; and.
KMOX-TV’s“The Concrete Curtain,”
which dramatized the importance of
increased civil defense in an atomic
age, And there were many more!

In 1961, the five stations devoted
almost 15 million dollars’ worth of
station time and facilities to non-
network public affairs programs and
announcements. This amount—an
all-time high!—is one more example
of exceptional service rendered

to communities forwhom the words
“CBS Owned” have always signified
something special!

© GBS TELEVISION STATIONS

A Division of Columbia Broadcasting System, inc.
Operating WCBS-TV New York, KNXT Los Angeles,
WBBM-TV Chicago, WCAU-TV Philadelphia and
KMOX-TV St, Louis

WWW americanradionistory corr
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BUSINESS  coninuea

ety stores in volume. According to the
Television Bureau of Advertising, they
must look to television for more gains
in customers, sales and image.

TvB, out with a new presentation cal-
led “Mass Customers for Mass Merchan-
disers,” calls the discount houses ‘“‘the
most aggressive local users of television
advertising.” While it gives no figures on
overall discount store TV spending, TvB
does cite as examples 13 mass merchan-
disers now embarked on successful local
TV campaigns.

The battle for discount house adver-
tising, of course, is to sway stores out
of newspapers. The key factor in shift-
ing to TV, as TvB points up in its ex-
amples, is that a discount house usually
draws customers from a much wider
marketing area than newspapers reach
or have adequate circulation. TV signals,
on the other hand, traveling greater dis-
tances, can expand a store’s reach for
customers.

As discounting grows bigger, TV will
be getting a bigger part of the discount-
er’s ad dollar. The courting for the major
share of that dollar appears to be getting
more serious.

THE RATE PROBLEM

TvB also appears to be getting more
serious—and worried—about another
kind of discounting: rate cutting in its
own medium.

‘The industry group has been urging
TV broadcasters to hold the line on
attempts by advertisers to cut rates, feels
that broadcasters would be sacrificing
additional ad revenues in the future for
the sake of quick, cut-rate sales today.

States TvB President Norman E. Cash
on the subject: “TV rate reductions more
than likely will only mean more dollars
for other media and in no way will bring
about increased expenditures for TV.”
Cash goes on to call TV “the most under-
priced of all ad media” and feels that
“rather than cutting rates, we should be
giving consideration to raising them.”

To back up his point, Cash cites a
recent report by one advertising trade
magazine on ad costs. The report found
that in magazines, costs have risen 60%
since 1955 whereas circulation has gone
up only 289%, with a cost-per-thousand
rise of 25%.

For newspapers, the report finds costs
up 26% in the period, circulation up
only 3% and c-p-m up 22%. In contrast,
spot. TV costs rose 53%, TV usage up
48%, putting c-p-m up only 3%.

Cash notes that one television adver-
tiser is currently seeking to obtain 40-
second spots at rates equal to 150% of
the 20-second spot price in a number of

10

markets where rate cards list. 40-second
spots at 2009% of the 20-second price.

Advertisers cannot be blamed for seek-
ing efficiency at the lowest cost possible
but, according to Cash, broadcasters can
be for going along with such rate-cutting
attempts.

While most TV advertisers may not
feel that the medium is underpriced,
Cash feels that for the selling job it
performs it is. He says that charges for
television time have already leveled off
and notes that “Unless we place a higher
value on our medium, TV may soon join
other media in heading downward.”

One prominent independent TV
broadcast group president echoes Cash,
says, “The problem facing the industry
is one of reappraising the value of tele-
vision in absolute terms, and in relation
to other media, so that TV time can be
priced fairly to both the advertiser and
broadcaster.

“Such a reappraisal,” the broadcaster
continues, “will undoubtedly indicate
the need for an upward adjustment of
TV rates. Doing so will make possible
additional revenue for programming.”

Other media, as it happens, also seem
to have faith in the dollar potential of
TV. Many newspapers have long been
carried by their broadcasting interests.
And the magazine case in point could
stand as Time Inc.

For a company that has often blasted
television via the platform of its various
publications, Time Inc. shows every in-
dication of strengthening its links with
the electronic medium. If itisnot wholly
a believer in the esthetics of television,
it at least sees financial reward in “the

light that failed,” as it once classified TV’

in a Fortune article.

The Time-Life broadcast division has
been extremely active of late in its TV
ties, both in the U. 8. and overseas. Its
most recent domestic purchase, for a
reported $6,125,000 (subject to approval
by the FCC), is x060-AM-Tv San Diego,
Calif.

Acquisition of the West Coast out-
let (from a syndicate of investors) will
bring Time to its full complement of
five VHF TV stations. It owns others in
Indianapolis, Denver, Minneapolis and
Grand Rapids.

Overseas, Time-Life Broadcast, with
a minority interest in two TV channels
in Beirut, Lebanon, and a compact with
a TV investment company in Southern
Rhodesia to search out TV investments
throughout Africa (and looking for other
broadcast investments world-wide), has
stretched itself into Germany for its
first joint. production venture outside the
U.S.

WWW-americanradiohistorv. com

In a deal with Cologne-based German
publisher-printer M. DuMont Schauberg
(engineered by Time-Life vice president
Sig Mickelson), a new company, Du-
Mont-Time Fernseh-Programm-Gesell-
schaft, will produce, sell and distribute
TV documentaries in German-speaking
countries.

Aside from its financial interests, it is
apparently Time’s ambition to have an
editorial effect on the growing foreign
market via TV—in league with its al-
ready established international publish-
ing interests, including Time magazine’s
foreign editions.

If Time-Life’s broadcast expansion
continues at its present snappy pace, it
is not inconceivable that TV may some-
day be the tail wagging one of publish-
ing’s top dogs.

TILT: PIN-BALL WARFARE

On another front comes a kind of TV
pin-ball warfare called “Tilt.” Subtitle:
“The After-Math of Network Televi-
sion.” It's a new presentation by Tele-
vision Advertising Representatives Inc.
and it champions spot TV over, natur-
ally, television advertising of the network
variety.

In the prologue of the presentation,
TvAR mentions network TV as having
often been described as delivering equal
ad pressure in all markets . . . “an erro-
neous concept,” says TVAR, “which has
taken root because of the tendency on
the part of many advertisers to think of
network programs only in terms of their
national audience.

“In reality,” TvAR continues, “the ad-
vertiser who uses network TV has virtu-
ally no control over the distribution of
his audience. He never knows his ad-
vertising weight in individual markets
until local rating reports, from which
the necessary mathematical calculations
can be made, are available—often months
after the start of the television season.”

It is the representative’s contention
that when the network advertiser does
his after-math “he discovers that the dis-
tribution of his audience, all too often,
bears little relationship to his sales needs
in individual markets . . . a serious “tilt”
to his advertising structure . . .”

After examining the audiences of 65
network programs in the “Top 20 TV
markets (expressed as a percentage of the
total national audience) to show cover-
age ““deficiency,” TvAR goes on to recom-
mend the cure for “tilt”—a switch to
spot TV, a reinforcement of network
shows with spot, the dropping of “poor-
est’” net participations and a diversion
of the money saved into spot in “must”
markets. END

TELEVISION MAGAZINE | February 1962
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YOU CAN QUOTE ME...

“‘We choose the WLW Radio and TV Stations for advertising
MY-T-FINE Puddings and SWEL Frosting Mix because the
WLW call letters speak for themselves as a symbol of

leadership in the broadcasting industry.”

Lorilly,

Jeanette Le Brecht
Vice President, Media

Grant Advertising, Inc., y
New York I'LL SAY THIS...

‘‘Yes, the Crosley Stations offer the big
three—programming, audience, promo-
tion . . . which are all-important to an
advertiser and an agency in wrappingup a
SWEL time package with MY-T-FINE results!"’

L]
arsen Thae Prnatd
Marion MacDonald
Vice President, Creative
MY'T'H"‘ Grant Advertising, Inc.,

PUDDING
SolK a New York
ug wnocolane

Flavor
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Starting Feb. 14, at 7.30 PM
Howard K. Smith will speak his mind.

Howard K. Smith, as you know by
now, has joined the ABC-TV News staff.

He starts work on Wednesday,
Feb. 14, at 7:30 PM. At this prime time
period each week he will report on and
analyze the news of the week, the issues
of the day.

When the news warrants it, when
the issues demand it, Howard K. Smith will
extend his analysis by person-to-person
interviews with the persons in the news,
by firsthand reports from ABC newsmen
overseas, by special film coverage.

But principally, in his weekly news
review, sponsored by Nationwide Insur-
ance, Howard K. Smith will }- ™ee t0 do

what he does best. He will examine, sift,
analyze, interpret. He will, when he deems
it possible and pertinent, spell out the
effects of today’s news on tomorrow’s head-
lines. And he will, in all instances, train
his lucid, tempered insights and fore-
sights on those matters that matter most
in this our world today.

Thus, a good part of the news anal-
ysis that was lost to television audiences
when Howard K. Smith resigned his last
post is now restored —in prime, evening
viewing time. We shall all be better-
informed citizens for hearing this man

speak his mind. AB C —TV

www americanradiohistorv com
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FOCUS ON PEOPLE

The Kudner Agency announced top-level staff changes at
the start of the new year. Robert M. Watson, executive
vice president, becomes chairman of the board, succeeding
C. M. Rohrabaugh, retiring. Watson also will be chief
executive officer. The new president of Kudner is Roger A.
Purdon, who has been senior vice president and creative
director of McCann-Erickson. Watson, previously chair-
man of the board of Erwin Wasey, Ruthrauff & Ryan, joined
Kudner in 1959 as senior v.p. Purdon, prior to his associa-
tion with McCann-Erickson, had been v.p. and creative
‘director of Bryan Houston, earlier served with Y&R, K&E,
Lord & Thomas and H. W. Weintraub.

The news at Ted Bates is the return of Theodore L. Bates
as the agency’s chief executive, relieving Rosser Reeves of
administrative chores to concentrate on his main function
as creative head. According to an agency spokesman, admin-
istrative duties at Bates are rotated among Reeves, Bates,
William H. Kearns (vice chairman) and Rudolph Mont-
gelas (president), all of whom have prominent holdings in
the agency. Bates retains his title, honorary chairman of
the board, while assuming the chief executive title. Reeves
remains chairman of the board.

Frank J. Shakespeare Jr. has been appointed vice presi-
dent and assistant to the president of the CBS Television
Network. Shakespeare has served as vice president of the
CBS Television Stations Division and general manager of
wces-Tv New York since 1959. He joined the network in
1950, became wcBs-Tv general sales manager in 1954, general
manager of wxix Milwaukee in 1957 and, in December 1958,
returned to WCBSTV as general manager. Named to succeed
Shakespeare at wcBs-Tv was Norman Walt Jr., former general
sales manager. G. Gerald Danford replaces Walt.

Robert E. Healy, former chairman of McCann-Erickson,
has been named vice chairman of parent Interpublic Inc.,
succeeding Frank K. White, retired. Healy joined M-E in
1952 as vice president and treasurer; prior to that he was
director of advertising at Colgate. Frank White served as
president of Mutual from 1949-1952 and as NBC president
from 1952 to 1953. He will continue as a consultant to the
agency.

Robert M. Weitman, v.p. in charge of TV operations since
1960, has been appoimnted v.p. and studio administrator of
Metro-Goldwyn-Mayer, succeeding Sol C. Siegel who re-
turned to independent production. Prior to his association
with M-G-M, Weitman served at CBS-TV as v.p. in charge
of all independent production and at ABC-TV as v.p., pro-
gramming and talent.

Robert L. Eskridge has been appointed director of adver-
tising and promotion, Ralston Division of the Ralston

Purina Company. The 38-year-old Eskridge, a 13-year vet-

eran with the company, will supervise an estimated $10
million advertising budget for Purina Dog Chow, Ralston
and Chex cereals and Ry-Krisp. He joined Ralston Purina
in 1949 as a house organ editor, was appointed assistant
promotion manager of the Chow Division in 1953 and be-

TELEVISION MAGAZINE / February 1962

WATSON

BATES

ESKRIDGE

REEVES

)/‘
SHAKESPEARE HEALY

BARNATHAN

d

HOWARD K. SMITH (r) with ABC news chief
James C. Hagerty
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FLORIDA's

Fastest

Growing

Market

Now No. 3*

National
Market TV Homes
Ranking
| Miami 27 556,600
Tampa 42 419,500
| Drlando- 45 288,000
aytona
| Jacksonville 75 256,500

*TELEVISION, 1962

WESH-TV

Florida’s Channel 2

Covers More of Florida Than
Any Other TV Station

Avery-Knodel, Inc. National Reps.

14

PEOPLE cmimua

came assistant advertising and promo-
tion manager of the Ralston Division in
1958.

American Broadcasting-Paramount
Theatres named Julius Barnathan presi-
dent of the ABC owned and operated TV
stations and Stephen C. Riddleberger
presxdent of its owned and operated ra-
dio stations in a move attributed to gains
which “make it necessary that the tele-
vision -and- radio owned stations have
their own chief executive officers.” ABC
o-and-o TV stations are waec-Tv New
York, weks Chicago, wxyz-Tv Detroit,
KABC-Tv Los Angeles and KGo-Tv San
Francisco. Barnathan, formerly ABC v.p.
for affiliated TV stations, joined the net-
work in 1954 as supervisor of ratings.

Howard K. Smith, former CBS chief
Washlngton correspondent who left four
months ago after a 20-year association
with the network, joined ABC News.
Starting February 14, he will present a
weekly report and analysis of the im-
portant news stories of each week.
Smith, who joined CBS News in 1941,
served as chief European correspondent
for over 11 years. Upon his return to

the U. S, he took over assignments as’

moderator, commentator or reporter on
CBS Reports, Face the Nation, Eyewil-
ness and The Great Challenge.

Executive vice president Walter L.
Lingle Jr. will go on leave of absence
from Procter & Gamble to accept ap-
pointment by President Kennedy as
Deputy Administrator of the Agency for
International Development,
March 1. Other changes announced with
Lingle’s appointment: D. H. Robinson,
vice president-overseas operations, as-
sumes top responsibility for the com-
pany’s foreign operations; E. A. Snow,
vice president-toilet goods division, be-
comes v.p.—group executive; E."G. Har-
ness, presently manager of household
soap products advertising, becomes man-
ager of the toilet goods division, succeed-
ing Snow; M. P. Link, a brand promo-
tion manager of the household soap
products division, becomes that division’s
advertising manager.

The U. S. Junior Chamber of Com-
merce named America’s Ten Outstand-
ing Young Men of 1961. Among them:
Newton N. Minow, 35, chairman of the
FCC, “who urged the FCC to become
tougher about issuing and renewing
broadcast licenses and has appealed for
more public service programming”;
Peter G. Peterson, 35, president of Bell
& Howell, “who expanded his company
into fields beyond photography and spon-
sors prime-viewing television documen-
taries free from advertising influence.”

WWW.americanradiohistorv.com

effective.

Others on the move:

Thomas J. Lipton named three new

directors: Ken McAllister, vice president
for advertising, Edward M. Scheu ]r.,
vice president for development, and
Harold L. Suttle, vice premdent for sales.
McAllister is a formef sehior v.p. of Ben-
ton & Bowles who ]omed 1L1pton last
June. :
NBC named Peter B. Kenney vice
president, Washington.” Kenney, who
joined the network in 1956, has.served
as consultant for NBC International in
the formation and operation of channel
9 (station CADETE) Buenos Aires, and sta-
tion manager of wrc-Tv Washington.

Kenneth M. Curto has been appointed
general manager of Triangle station
KFRE Fresno, QCalif., succeeding H.
George Carroll, who has been assigned
to the Triangle headquarters staff. Since
1957, when he joined Triangle, Curto
has been sales manager of wriL-Tv Phil-
adelphia.

Lon King, director of television pro-
motion and research for Peters, Griffin,
Woodward, has been elected a vice presi-
dent of the station representative firm.
He has been with PGW for 10 years.

John Sias, West Coast vice president
for Peters, Griffin, Woodward, was ap-
pointed national television sales man-
ager for Westinghouse Broadcasting.

Two Kudner Agency vice presidents,
James F. Black and William A. Mac-
Donough, have been elected senior vice
presidents. Both are members of the

" board of directors and the executive
‘committee.

John McClay, general manager of
wJz-Tv Baltimore, has been named a
special assistant to the president of West-
inghouse Broadcasting. He will assume
duties in the New York office of WBC,
as well as field assignments. McClay,
wJz-Tv general manager since 1959, was
previously general manager of kKyw-rv
Cleveland. He entered broadcasting as
an announcer for wrpc Atlantic City,
served as program manager in Philadel-
phia for both wpeN and wcav-Tv. Suc-
ceeding McClay as wjz-Tv general man-
ager is Herbert B. Cahan, program man-
ager of waz-Tv, WBC’s Boston television
station.

The Katz Agency, station representa-
tives, announced several staff changes.
Michael Membrado, assistant TV sales
manager, was named sales manager for
the Katzrepresented eastern group of
TV stations. Frank McCann succeeds
him as assistant sales manager. In the
Chicago office, Robert Rohde was made
assistant TV sales manager for the west-
ern stations and Joseph Hogan fills the
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No. 2 of a series

" WOMEN WATCH WJBK-TV

/' PER DAYTIME QUARTER HOUR*
\\\ 57 % MORE than Station B 120 % MORE than Station ¢ 147 % MORE than Station D ,/i
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>
WJBK-TV

detroit

A STORER STATION

*NSI, Nov. 19, 1961 (Average M-F, 9 a.m.-5 p.m.}

NATIONAL REPRESENTATIVE: STORER TELEVISION SALES, INC.
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ROANOKE!
Virginia's
No. 1
TV Market’

57 Roanoke
59 Norfolk
66 Richmond

TV Homes
317,900
309,000
282,800

*TELEVISION, 1962

WSLS-TV

Roanoke,Virginia

<« the
station
where
leadership
&, .
integrily
are
tradition !

NATIONAL REPRESENTATIVES
AVERY- KNODEL, INC.

"THERE IS NO SUBSTITUTE FOR INTEGRITY"

PEOPLE coniruea

same spot for the eastern stations. And
in Los Angeles, Gerald Jones was ap-
pointed manager of the West Coast
office.

Ken Marston has been named general
manager of the Dixie Network. The
Robinson Enterprises properties include
wpxI and wpxI-Tv Jackson, Tenn., four
other radio stations in Tennessee and
one in Mississippi.

Murray Hysen, associate research di-
rector of Geyer, Morey, Madden & Bal-
lard, has been elected a vice president
of the agency.

BBDO elected three new vice presi-
dents: Suren H. Ermoyan, Leo J. Tur-
ner and C. J. Villante, all in the New
York office. Ermoyan joined the agency
in 1959 as creative visual supervisor prior
to which he had seen senior v.p. and vis-
ual director of Lennen & Newell. Tur-
ner is director of public relations at
BBDO and Villante is TV sports direc-
tor and is in charge of local and syndi-
cated programming.

The Esso Standard Region, Humble
Oil & Refining Co., named Wallace L.
Rusher coordinator of advertising and
sales promotion. He succeeds William
N. Farlie, who has been appointed man-
ager of Esso's public relations depart-
ment.

Albert J. Petcavage, director of me-
dia, and Don Trevor, in charge of tele-
vision commercial production, have been
named vice presidents of Doyle Dane
Bernbach.

Robert Pasch, former v.p. and crea-
tive group supervisor at Kenyon & Eck-
hardt, has been appointed a vice presi-
dent of Ogilvy, Benson & Mather.

Frank W. Mansfield, director of mar-
keting research at Sylvania Electric
‘Products, was elected chairman of the
board of directors of the Advertising Re-
search Foundation. Mansfield, who has
been vice chairman for the past year and
director since 1954, succeeds Arthur Hull
Hayes, president of CBS Radio. Elected
vice chairman of the ARF was Lyndon
O. Brown, senior v.p. of Dancer-Fitzger-
ald-Sample.

Ira Wolff was appointed to the newly
created position of manager, sales plan-
ning, for NBC Films. He had been man-
ager, sales promotion, for NBC Tele-
vision for the past four years.

Greg Sherry, executive vice president,
has been appointed head of Grant Ad-
vertising’s Chicago office.

Compton Advertising named Thomas
H. Dunkerton, with the agency since
1950, to the post of research director.
He succeeds Edward Battey, who re-
fired at the end of 1961.
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Milton D. Friedland has been named
a vice president of the Plains Television
Corporation, which operates wics Spring-
field-Decatur, wcHu Champaign-Urbana
and wicp Danville, all in Illinois.

Frank J. Lionette has been elected a
vice president of Kenyon & Eckhardt.

Hicks & Greist copy chief Arthur C.
Mayer has been named a vice president
of the New York agency.

James P. Storer, national sales man-
ager at wisc Philadelphia since 1959, has
been appointed assistant general man-
ager at wJw Cleveland. Both stations
are Storer stations. Storer, son of George
B. Storer Sr., chairman and principal
executive officer, has been in broadcast-
ing since 1950 when he joined wens
Miami.

Jack Denninger, vice president of
Blair-TV for seven years, resigned to
form his own company. Blair also an-
nounced the return of Richard Gerken
to the organization. He was with Blair
from 1946 to 1954, subsequently served
as president and general manager of
wHIM Providence, vice president of XGIL
Los Angeles and eastern sales manager
of Metropolitan Broadcasting National
Sales.

Retirements

Vincent R. Bliss, vice president and
assistant to the president of Campbell-
Ewald, retired at the end of 1961 after
nearly 30 years in the agency field. Bliss,
formerly president of Earle Ludgin &
Co., joined C-E in 1959. He has been a
national director and central region
chief of the AAAA and a director and
chairman of the project planning com-
mittee of the Advertising Research
Foundation.

John A. H. Rehm, vice chairman of
the board of Gardner Advertising, has
retired from active service with the
agency. Rehm, who was president of the
Paris & Peart agency when it merged
with Gardner in 1959, has been a direc-
tor of Gardner and chief executive
officer in New York since the merger.

Obituary

J. Ferd Oberwinder, St. Louis advertis-
ing executive who retired as president
of D’Arcy Advertising in 1955, died of
cancer on December 13. He was 73 years
old. Mr. Obeiwinder began his 51-year
advertising career as an apprentice with
the H. D. Lesan Advertising Co., left to
become a newspaper sales representa-
tive and, in 1912, joined D’Arcy. In
1945, he became D’Arcy’s second presi-
dent, succeeding the agency’s founder,
William C. D’Arcy.
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; fley fellas...

have you seen what the
Hanna-Barbera studios
are up to now?
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From the EMMY AWARD winning studios of
HANNA -BARBERA

creators of Huckleberry Hound, The Flintstones,
Yogi Bear, Quick Draw McGraw and Top Cat

For the first time, the incomparably creative

and successful animation studios of Hanna-

Barbera are producing a series of cartoons in
oo full color expressly for syndication.

- The three hilarious new characters—WalIy
Gator, Touché Turtle and Lippy the Lion— a¥e
destined to share the same popularity as Hanna-
Barbera’s other great cartoon stars that have
won the affection and loyalty of all the kids—
and grown-ups, too—across the nation.

Put these five minute cartoons—52' each of

.-;;'t - Wally, Touché and Lippy—into your statmn S
) s lineup, today! _ o )
= 2l -
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SCREEN GEMS,

TELEVISION SUBSIDIARY OF COLUMBIA PICTURES CORP.
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©HANNA-BARBERA PRODUCTIONS

LIPPY THE LION

HARDY HAR HAR

WALLY GATOR

and there's a
BIG merchandising
program to promote

us characters in
your city!

Plans are set by Screen Gems Merchandis-
ing Division to flood every city with product
tie-ins that will give these cartoons a tremen-
dous plus of free advertising . . . more than
you could ever afford to buy!

To date, the unique Hanna-Barbera charac-
ters, represented in toys, dolls, games, etc.,
have sold in the many millions of dollars . . .
at the same time, adding immeasurably to
the popularity of their TV series. In short,
“Lippy,” “Touché,” “Wally”’ and their
wacky pals will enjoy the same nationwide
merchandising support as their kinfolk
from Hanna-Barbera.

We'll be happy to show you how you can
share in this important extra dividend!

MR. TWIDDLE TOUCHE TURTLE DUM DUM

DISTRIBUTED EXCLUSIVELY BY

SCREEN GEMS, ...

TELEVISION SUBSIDIARY OF COLUMBIA PICTURES CORP.
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KUDOS

Your “Closeup” on Edward Petry (De-
cember 1961) is excellent. Knowing the
man as I do, I feel you have succeeded
in creating an honest, fair and accurate
profile of the man.

Petry should be very proud of this—
and so should you. Thanks for letting
me have a part in it. MARGUS BARTLETT
General Manager, wss-Tv Atlanta.

TELEVISION MAGAZINE is part of my
home reading simply because I don’t
have a chance to enjoy it sufficiently in
the office. I have just read your Decem-
ber issue, and want to congratulate you
on the stature you have attained in the

Tication of an apparently much-
magazine in the TV industry.

‘M DaLton President, National
'{unity TV Assn., Washingion, D.C.

gratulations on a most informative

Atiractive magazine. The three issues

o1 ['ELEVISION MAGAZINE I have received

to date have been packed from cover to

cover with interesting articles and illus-

trations. I await each new issue with
eagerness.

Since returning to Australia from a
television course in the USA., I felr
somewhat removed from the center of
television activities. Thanks to your
wonderful publication and generous sub-
scription rates, T once again feel part of
the American television scene.

Your article “Forecast 61/62” (Oc-
tober 1961) was of great interest to me
as 509, of the network programs listed
on pages 30-31 are now screening on
Australian television. Eight of the top
10 have been seen on most channels here,
Jon~n H. Apey Producer/Divector, ADS
Television, Adelaide, Australia.

NEWS BEAT DEBATED

My compliments on the excellent
“Closeup” article, “The Ascending Star
of TV News,” in your November issue.
I think it's the best thing that’s ever
been done on the leading news figures

TELEVISION MAGAZINE / February 1962

of the three major television networks.

May I submit a footnote in the in-
terest of accurate history? In 1953,
Queen Elizabeth’s Coronation found
both CBS and NBC caught with their
jets late. NBC requested by phone from
the Boston airport that they be allowed
to hook into the ABC-TV feed. News
director John Madigan generously
agreed. However, ABC had a 15-minute
beat in U.S. TV homes—via cooperation
with the Canadian Broadcasting Corp.
Don L. KEARNEY Director of Sales, Cor-
inthian Broadcasting Corp., New York.

[Editor’s Note: Mr. Kearney is correct.
ABC had the beat, but by about three
minutes. While both ABC and CBS
gambled on jetting in Coronation film,
ABC, in an arrangement with the CBC,
had invested in a microwave relay sys-
tem from Toronto to Buffalo to pick up
the CBC transmission. By most accounts
at the time, ABC was on first in the
U.S. with the actual Coronation film.
NBC, with ABC and CBC permission,
cut in shortly afterwards.]

CREATIVE SELLING

The March issue of TELEVISION MAGA-
ZINE carried an article entitled “Creative
Selling.” In my estimation this was one
of the most interesting and informative
pieces 1 have ever read in regard to the
actual selling of television time. I
ordered additional copies of this 1ssue
for the wisH-TV salesmen.

We are now in the process of building
new sales manuals for our sales staff, and
would like to include this profound
article as a part of the manual. Howarp
R. BUNNEIL Manager Local Sales, wWisH-
1v Indianapolis, Ind.

TELEFLUBS

Normally T am not a letter-to-the-edi-
tor writer. However, in the TELECAST
section of your January 1962 issue, Ben-
ton & Bowies 1s indicated as agency of
record lor Car 54, Where Are You? We
at Leo Burnett are proud of the fact that
over a period of two years, and with a
considerable expenditure of energy by
many of our people, we developed this
show for our client, the Procter & Gamble
Company. We are proud enough of
Car 54, in fact, that we are moved to ask
that your records be corrected to show
the Leo Burnett Company as producing
agency on this show. L. S. MATTHEWS
Executive Vice President, Leo Burnett
Company, Chicago.

The American Dairy Association’s
sponsorship on the Dinah Shore Show
is handled by Compton Advertising.
Your January TELECAST gives credit to
Ted Bates in error. C. E. BoLGarDp Vice
President-Media, Compton Advertising,
Chicago.

wWwWwW americanradiohistorvy com

Main Studio at WDBJ-TV., New
building is one of the largest and most
modern in the entire South. Finest techni-
cal equipment — 316,000 waits e. r. p. —
CBS affiliate.

WDBJ-TV Brings
You the News
Ahout Wealsome
Western Virginia!

The prosperous, solid Western
Virginia market keeps making
news with its rapid industrial
growth. Blanket this market with
WDBJ-TV, Roanoke, now reaching
over 400,000 TV homes of Vir-
ginia, N, Carolina, W. Virginia —
in counties with nearly 2,000,000
population. For high ratings at
low costs, you're right to use
Roanoke and WDBJ-TV.

By A Dam Site. Completion of Smith
Mountain Dam (artists conception above)
will put another big man-made lake in the
heart of WDBJ-TV territory . . . fo create
new opportunities for sports industries.

Ask Your PGW Colonel For Current Availabilities

WDBJ-TV

th. 7T '

i

ROANOKE, VIRGINIA
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Advertisers and agencies are left in a
state of uncertainty over the extent and
application of a Federal Trade Commis-
sion decision which reversed a hearing
examiner in finding Colgate-Palmolive
guilty of misleading advertising in the
“sanlpaper” TV commercial—in which
coated plexiglas was used to represent
sandpaper, demonstrating the soaking
qualities of Rapid Shave lather, The
FTC said advertising deceptions on TV
are increasing and its generalizations on
the use of props, camera tricks and
mockups left some confusion over what
may and may not be done in TV com-
mercials under the terms of the FTC
order. Colgate-Palmolive plans to ap-
peal the order.

FCC Chairman Newton Minow told

San Francisco audience that television
a1 the next ten years will see many more
stations through development of the
UHF band, a nationwide educational
TV network and the beginning of world-
wide TV. He implied the results he pre-
dicts will come largely through the
present FCC policies.

Ina tql_k in Washington, Minow again
emphasized the development of UHF by
announcing that the FCC’s No. 1 legis-
lative goal this year will be the enact-
ment of legislation to require manu-
facturers to make only all-channel sets.
Electronics Industries Assn. repeated its
opposition to such a mandatory require-
ment for set makers.

The Pulse Inc. has found in a study
that tew viewers realize the 40-second
station break is here—and has been since
last summer.

RCA-NBC at last is getting some cards
Lo back up the chips and the claims it
has been shoveling into color television
for some years.

The improvement in the acceptance
of color TV by the public, the adver-
tiser and the set maker is reflected in the
year-end reports of various executives of
RCA and NBC. Brig. Gen. David Sar-
noff, RCA board chairman, said the
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FOCUS ON
NEWS

RCA turns the corner

on color TV; Minow
plugs for UHF; ASCAP
and broadcasting off
key on TV music

company’s consumer products division in
1961 had its most profitable year since
1955 and that a substantial share of sales
was stimulated by color TV. NBC ex-
perienced the most profitable year in its
history and during the year increased its
color TV programming to 1,670 hours—
629, above 1960. In its first year ot cotor-
casting, in 1954, NBC carried 68 hours
of color. Advertisers have gone [rom 6
in 1954 to 245 in 1961.

RCA executives say they expect 1961
1o be known as the “turning point” in
color TV. RCA color set sales were up
519, from 1960 and were up 1019, dur-
ing the three weeks before Christmas
1961. RCA’s color set sales surpassed
black-and-white for the first time in No-
vember and Gen. Sarnoff predicts $200
million in color sales for the entire TV
industry m 1962. RCA expects a 2509,
rise in industry demand for color tubes
this year and plans an expansion of $1.5
million for its $10 million color TV
picture tube plant in 1962, the new
facilities (o be operating by the second
half of the year. There are now 10 other
sel makers producing color sets and there
has even been a Japanese import.

NBC’s undaunted faith in color is in-
dicated in the name of the network’s new
West Coast television operation—Color
City—to be ready for operation in Bur-
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bank, Calif., by the spring of 1963. The
number ol color television sets sold
exceeded the number of Cadillacs sold
for the first time in 1961 (an estimated
150,000 sets as compared to 143,611
Cadillacs) .

Television broadcasters have gone to
court after a breakdown in their negotia-
tions with ASCAP over television’s re-
quest for at-the-source clearance of TV
rights for ASCAP music played in fea-
ture films and syndicated TV programs.
The hearing 1s to start Feb. 14 in federal
court in New York and the court will
decide on the request by TV broad-
casters under provisions of a 1950 con-
sent decree by which stations may ask
the court to determine a “reasonable”
arrangement with ASCAP on the use of
the Jatter’s music. The court has con-
tinued licenses and [ees which were to
have expired last Dec. 31, subject to
retroactive adjustment based on the
court’s final decision.

In setting the hearing the court
blocked ASCAP’s tactical move of claim-
ing it lacks authority to act in TV licens-
ing, an authority ASCAP now acknowl-
edges it has. ASCAP, answering the TV
industry’s successful request for a hear-
ing, charges that broadcasters seek to
“control” music performed in syndicated
TV programs and to nullify the bar-
gaining power of non-BMI music writers
and publishers.

TV broadcasters feel the $19.3 million
the TV industry paid to ASCAP in 1960
can be reduced substantially through
payment to ASCAP by program pro-
ducers instead of the present blanket
licenses. ASCAP thinks the present li-
cense fees should be increased. The
networks are conducting separate nego-
tiations with ASCAP.

Rheingold beer’s $8 million in billings
has been moved to J. Walter Thompson
from Foote, Cone & Belding, and Brown
& Williamson Tobacco Co.’s Belair ciga-
rette brand reportedly is moving its $6
million billing from Ted Bates, New
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D. D. Palmer, President
Raymond E. Guth, General Manager
Pax Shaffer, Sales-Manager

Exclusive National Representatives
Peters, Griffin, Woodward, Inc.
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NEWS i

York, to Keyes, Madden & Jones, Chi-
cago.

AT&T revealed that though it gets a
lot of money from television in long line
rentals, it also puts a lot into TV. A
special report by the company showed
that the Bell system companies’ 1961
budgets totaled about $9.3 million, most-
ly in spot, and about $1.9 million in
1961 for gross network time purchases.

The extent of Shell Oil Co.’s return
to television, after a year’s experiment
with newspapers, will be $3-$4 million
for consumer products advertising, it’s
reported. Shell will continue with its
institutional advertising in television,
which will make Shell’s total $5.4 million
in TV. Los Angeles TV stations—and
other advertising media in that city—
are scrambling for the millions of dollars
in advertising canceled by the demises of
the morning Examiner and the evening
Mirror there.

MGM-TV reports it will release a
second group of 30 post-1948 feature
films to television. Its estimated backlog
now is 308.

Walter Reade Inc., which has a chain
of theatres and other interests, is merging
with Sterling TV Co., both New York,
to produce, distribute and exhibit films
for theatres and TV. Desilu Productions
1s betting that comedies will be the thing
on TV and plans five pilots of comedy
sevies in January for what the company
says could turn out to be 275 half-hours
with a gross value of $14 million for the
1962-63 season. ‘Television Affiliates
Corp. (TAC) reports its 23 member
stations have begun using about 30 pro-
grams from its library of cultural and
informational shows. MGM announces
it is at its highest TV production peak
with 12 series now in pilot or regular
production,

New House Speaker John W. McCor-
mack (D-Mass.) plans to keep predeces-
sor Rayburn’s ban on radio-TV coverage
of House committee proceedings.

Corinthian Broadcasting Corp. plans
to appeal an NLRB decision which per-
mits union boycott pressure against the
company’s KXTv (TV) San Francisco.

The principle that the economic wel-
fare of a local television station should
be taken into account in considering ap-
plications by community antenna tele-
vision operators for microwave systems
has been espoused by the FCC in the
agency's instructions looking to denial
of a microwave grant to Carter Moun-
tain Transmission Corp., a Wyoming
CATV setup. The FCC stand came after a
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protest by xwre-rv Riverton, Wyo,,
which would compete with the CATV
system in its community.

The Advertising Research Founda-
tion’s board has concluded that no
change in its procedure is warranted
after weathering heavy criticism from
researcher Alfred Politz. Dr. Politz had
recommended that ARF be dissolved or
boycotted by advertisers and agencies.
Dr. Politz charged among other things
that ARF, by offering a “consultation
service,” is competing at bargain rates
against independent research firms.

The Madow Report on the TV ratings
services—which last spring found the
methodology of the ratings services to be
based on sound scientific technique—
was itself endorsed by a discussion panel
during the American Statistical Assn,
convention in New York. The Madow
study was made as part of a study of
ratings by the House Commerce Com-
mittee, headed by Rep. Oren Harris (D-
Ark.), and was underwritten by that
group. Rep. Harris’ committee has not
yet finished with its ratings investigation.

The FCC announces it will inaugurate
rulemaking to discourage ‘‘trafficking”
in station properties by requiring hear-
ings on the sale of stations held less than
three years. CBS-TV and the National
Football League have a new contract,
but it took an act of Congress. They
have signed for the 1962-63 season with
terms similar to those voided last year.
Congress later exempted professional
sports from antitrust laws in the area of
single contracts.

HOW TO SUCCEED. ..

Television broadcasters who sometimes
get discouraged about their finances
ought to read up on the career of Roy
Thomson, who started with a radio sta-
tion at Timmons, Ont., 30 years ago.
Thomson, with associates, recently ac-
quired television and radio licenses in
Kenya, Rhodesia, Western Nigeria, Gi-
braltar, Sierra Leone, Mauretania, Sene-
gal and Ivory Coast. He now has 93
newspapers in North America, Great
Britain, Africa, the Caribbean area and
Australia. He also recently obtained TV
licenses in Trinidad and Port-of-Spain.
Mr. Thomson has lots of ideas and opin-
ions about the mass communications
media, but one of the most attractive is
a statement attributed to him about his
ownership of 809, of Scottish Television,
an operation that has been phenomen-
ally successful. Mr. Thomson’s remark:
that his Scottish TV station.is the equiv-
alent of a license by the British govern-
ment to print money. END
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Earl Moreland (Teft),
Statian Manager, and
E. C. ““Pop” Frase,
Chief Engineer,
WMCT, Memphis.

‘““So Real

on RCA TV Tape

that Food Advertisers
Buy on Sight!’’

«.SAYS EARL MORELAND, MANAGER, WMCT-TV, MEMPHIS

“The clarity of RCA Tape commercials has been a
big factor in selling time to local and regional food
advertisers. Through RCA Tape, WMCT has secured
increased schedules and new business. Advertisers
can produce commercials on tape-faster and more
economically than on film. And once they see how
real their productions look on RCA Tape, they buy
it on sight. We are already producing over 50 com-
mercials a month—and we’ve just started.

“From an engineering standpoint, the RCA re-
corder was selected because: 1) RCA produces

equipment geared to broadcast requirements, using
parts familiar to television engineers; 2) The machine
is designed for ease of service; 3) Based on many
years’ dealings, the station felt confident that pro-
fessional -assistance from RCA would be readily
available should the need arise.”

For information on the finest quality TV Tape
Recorder, call your RCA Broadcast Representative,
or write to RCA, Broadcast and Television Equip-
ment, Dept. E-121, Building 15-5, Camden, N. J.

The Most Trusted Name in Television

www.americanradiohistorv.com
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KTTV WINS ROSE PARADE
RATING SWEEPSTAKES FOR
7™ CONSECUTIVE YEAR!

M With a choice of 5 of the 7 Los Angeles
TV stations carrying the spectacularly
beautiful Tournament of Roses Parade,
Angelenos traditionally choose KTTV.
KITV's 34.0 average share of audience,
with a rating high of 21.0, almost doubled
the nearest competition.*
Significantly, the KTTV tota! audience
exceeded the combined audiences of the
two network stations carrying the event.

M What clearer indication could there be
of viewer preference for KTTV coverage
of major Southern California events!
Through the years, KTTV has built this
i audience Joyalty by carrying more local
“live” events than any other station in
the country. Spectacle...sport...
tragedy...human interest...when some-
thing important happens in Southern
California . . . people depend on KTTV to
be on the scene.
*Special ARB survey of Rose Parade viewing
on January 1, 1962.

5746 Sunset Boulevard, L.A. 28, Calif.
Represented Nationally by Blair-TV

www.americanradiohistorv.com
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A monthly measure of comment and criticism about TV

Lee R. Rich, senior vice president, media
& TV programming, Benton & Bowles,
before the Advertising Club of Metro-
politan Washington:

Television, comparatively speaking, is
brand new. It’s been with us, as a strong
factor, for approximately one dozen
years. In this short span of time it has
become the tenth largest industry in the
country. It is responsible for vast num-
bers of jobs, for the growth of entire
new industries and businesses, contribut-
ing to an important portion of our
total gross national product. Further-
more, television has achieved this stand-
ing three times as quickly as the giant
automobile industry. It has grown at a
far more rapid pace than radio, the
telephone, washing machines, toasters
and, yes, even faster than indoor plumb-
ing. .

With this kind of growth a certain
amount of growing pains can certainly
be expected.

But television’s detractors insist, never-
theless, that even in this astoundingly
short period of time, the medium should
be doing greater things than it is doing.
So, let’s dispense with discussions of
quantity for a moment and talk about
quality. To begin with, consider the de-
mands that are made—day after day
after day—on its quality, whatever that
may be.
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There are 450 stations broadcasting
20 hours per day, seven days a week, 52
weeks a year, year in and year out. This
amounts to approximately ten billion
words being broadcast annually. That’s
more verbiage than all the plays, all the
novels, all the magazines produced since
the invention of the printing press in the
15th century.

Television is the hungriest monster
that ever devoured script. A successful
play can enjoy an extended run on
Broadway and then get still more mile-
age by means of road companies. A new
movie travels the circuit of theatres over
a period of months and sometimes years.
A novel can be on the best-seller lists
week after week. But what happens to
a good television offering? It is seen
once—or perhaps twice—and then is
laid to rest in a vault.

With every tick of that clock a dead-
line comes due . . .and perfected or not,
that script must be produced.

I can assure you that we would be
happy to relax the pace. But 150 million
Americans have gotten a taste of tele-
vision fare and they’re demanding more
—with every move of that second-hand.

But let’s move now to a more ana-
lytical appraisal of standards.

Come back with me to the so-called
“Golden Age of Television” and look
at a network program log for November
1950: This is Show Business, Celebrity
Time, Arthur Murray Party, Take a
Chance, Talent Scouts, Lights Out, Can
You Top This?, Roller Derby, Captain
Video, Wrestling, Break the Bank, Blind
Date.

Sure, there was also the Philco-Good-
year Playhouse, Kraft Theatre, Studio
One and Show of Shows. But when
anyone is tempted to refer to these pro-
grams as a part of “television’s ren-
aissance,” it might be a good idea for
him to check the revues of these pro-
grams on the “day after.”

Contrast this with the development
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of programming today: CBS Reports,
NBC’s Project 20, The White Paper
series and Close-Up series, the weekly
drama and musical programs presented
by the DuPont Company and the Alu-
minum Corporation of America, the
special programs being presented by
Westinghouse, Cities Service Corpora-
tion, Hallmark Greeting Cards . . .

Someone once said, as well as I can
remember, that the rung of a ladder was
never meant to stand upon; it was only
meant to support one's foot until one
could put the other a bit higher. The
present level of television was never in-
tended as the level at which we must
remain. But we can use it, we can use
the lessons we've learned and the ex-
perience we've gained, to support us for
that next move up the ladder. I admit
that where we are is important, but so is
where we are going. And I honestly
believe that a comparison of television-
past with television-present indicates
that our direction is the right one.

Now let’s see what can be done about
taking that next step. At this time I'd
like to point out something that all of us
concerned with television—that is, the
government, the public in general and
the television industry and those who
use it—may forget én occasiofi, And
that is the fact that our aims, our objec-
tives are not the same. e,

But this difference of individual aims
is basic—not only to our industry, but
to the entire system of government under
which we live. It was so fundamental to
the concepts of those who founded this
country that it influenced practically
every phase of the Constitution they
created.

This philosophy of checks and bal-
ances, of the pursuit of different objec-
tives, is nothing new . . . and it’s put to
good use every day in this country. To
illustrate:

A typical business in any field is
nsually a matter of management, em-
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PLAYBACK conines

ployees, customers and suppliers. Strictly
speaking none of these have the same
objectives. Management is seeking to
maximize profits; the fellow operating
the machine on a piece-rate is interested
in turning out more parts so his pay
will be higher; the supplier wants his
goods to be used in this process, and the
customer wants a product that will serve
his needs. Are these people wrong for
wanting to achieve these things? Not at
all, and the most effective operation will
probably be the one in which this differ-
ence of objectives is capitalized upon.

It is only when one group is allowed
to realize its own objectives completely
—to the exclusion of the others—that
trouble results,

The same thing applies to television.
Companies with products to sell hope
that television will enhance their means
of doing so; the public wants to be in-
formed and entertained; the government
wants the rights of all concerned to be
preserved. And each of these has a right
to pursue his own objectives—the adver-
tiser to seek customers, if he intends to
stay in business; the viewer to seek the
best TV fare, regardless of whether he
defines that to be a western or Shake-
speare, and the government to protect
its citizens.

My point is that none of these should
be penalized because he is seeking a
different set of aims. The task before
us is not to eradicate the differences, but
the wide divergence. When they run
completely contrary to each other there
is a problem.

What we're really seeking, all of us,
is a balanced achievement of our goals.
In one sentence, we hope to make the
best possible television fare profitable
and in the interests of the entire com-
munity.

Fairfax M. Cone, chairman of the execu-
tive committee of Foote, Cone & Belding,
to the Magazine Promotion Group:
The waste that I think we should be
concerned with here is in advertising
that fails of advertising’s true purpose.
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1 am speaking specifically of the ad-
vertising of circulation—merely in num-
bers. There are two specific reasons why
I believe this is wasteful and wrong.

Now I appreciate that screaming out
that such and such a magazine has at-
tained a new, all-time high in circula-
tion, and that the numbers read 6,700,-
000 or 7,600,000, or whatever, is adver-
tising that is known as “hard sell.”

In the grocery business or the drug
store business, hard sell is when catsup
or cake mixes or aspirin or nasal spray
or hot water bottles are thrust at the
household trade in large black type—
purely on the basis of price. The dif-
ference, of course, should be obvious to
anyone,

The character and the merits and the
promise of these products is clearly
established in other advertising. And
the grocers’ and the druggists’ hard sell
on price depends upon that other adver-
tising.

The magazines’ hard sell on numbers,
which is comparable to this price ad-
vertising, unfortunately has no such
support. It stands all by itself. And
it is naked and unattractive. It doesn’t
tell anyone anything that is really new.

Any agency man worth his salt, and
every advertising manager, knows to
within a few hundreds the circulation
of every magazine that carries advertis-
ing for anything more important than
mink breeding. It is their business to
know these, just as it is the business of
your salesmen to make sure they do.
There is a thing called Standard Rate &
Data that puts these numbers down in
all their numerical detail.

And, insofar as they are simply figures,
I would leave them there.

The second reason why I take a dim
view of this hard sell by numbers is
because these numbers aren’t really terri-
bly impressive.

And I can only believe that it results
from a kind of occupational tradition
that is inbred and that I think we should
beware.

It denies the new red cells of television
in the blood stream of advertising. And
it couldn’t be less realistic.

For no matter what is wrong with
television, it is surely here to stay.
Television gives lip service to the public
interest; but its performance follows
within such narrow limits, on the whole,
that if our grandfathers could come back
to watch, this interest would seem to lie
mostly in murder, robbery and humor at
the high school level. What our grand-
mothers might think is hideous to con-
template.

Nevertheless, television has every ad-
vantage that lies in numbers. Thus,
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when the magazines advertise theirs they
only point up the difference and the
disparity.

While I know all about the people
who are supposed to leave their sets en
masse to go to the kitchen or somewhere
when the commercials come on, I also
know something else. I am a people
watcher. And I have watched people on
trains and planes and in doctors’ and
dentists’ waiting rooms, where they were
definitely a captive audience; and the
way they turn the advertising pages, the
way they go past advertisements that
bear little red marks of my own blood,
has dealt me a trauma that I expect to
live with all my life.

There are certain categories where 1
would rather have television advertising,
with all the millions of viewers I can
get, than any other kind.

These are either products of frequent
use-where product differences have been
made small by alert competitors (and I
would want to keep my product name
uppermost in the housewife’s mind) ; or
they are products of infrequent use when
the job is to cover the waterfront for
possible users, as often as I could afford.

S.0.S. magic scouring pads, prior to
the purchase of the company by General
Foods, had lost ground to Brillo, slowly,
to be sure, but steadily during several
years of magazine and supplement adver-
tising when Brillo offered more pads in
a package at the same package price.

The advertising, in magazines, of cer-
tain product claims for S.0.S., that
would mitigate the unfavorable pad
count, had no discernible effect.

As I said, scouring pads make dread-
fully unexciting printed copy.

But then the story of these tiny steel-
wool muffins, with more soap loaded, as
explained currently by Gertrude Berg,
and demonstrated in an electric mixer
(as you could only do effectively on tele-
viston) moved S.0.S. immediately and
dramatically, first into contention with
Brillo, and then, without a pause, into
commanding sales leadership.

Television made the difference be-
cause it reached so many people and
held them long enough to win an argu-
ment they didn’t know they had the
slightest interest in.

That is what television does best. And
I think to quarrel with it is a waste
of time and money and the brains of
able people. It confronts imagination
with an impossible task, and the results
may well range downward from little to
ludicrous.

The numbers, let me say for the last
time, are all on the other side. And in
many places and many ways they are
working very well. END
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SYMPHONIC

Walter Piston—Pulitzer Prize—“Symphony No. 7”

CHAMBER

Elliott Carter—First Prize, International Rostrum- of
Composers, UNESCO—“Second String Quartet”

OPERA

Alban Berg—“Wozzeck”—Featured at the New York
Metropolitan Opera

BALLET

Gunther Schuller—“Variants’—Performed by the
New York City Center Ballet Co.

POP

“The Twist”—originally written and first recorded by
Hank Ballard—published by Lois Music Publish-
ing Co.

Composers, writers and publishers bring to BMI music which
encompasses all forms, all styles, all dimensions.

The BMI repertory is complete in every musical category—
from the Pulitzer Prize-winning Symphony of Walter Piston
to the current popularity of “The Twist.”

The BMI catalog is kept constantly up-to-date...and at
the top in every category. Among the honors and achievements
in music during 1961 are these from the BMI repertoire...

JAZZ

George Russell—chosen Top “New Star” arranger-
composer by Down Beat’s 9th Annual Internationa!l
Jazz Critics Poll

COUNTRY & WESTERN

Harlan Howard—voted “favorite song writer” in the
Billboard 14th Annual Disc Jockey Poll

MUSICAL COMEDY

Jerry Herman—current Broadway smash hit—“Milk
& Honey”

MOTION PICTURES

Academy Award Winner—“Never On Sunday”

In other categories, too, such as Latin American, sacred and
gospel, rhythm and blues, including rock and roll, and
popular ballads, both American and European, BMI-affil-
iated composers, writers and publishers are prominently

represented.

Serving Music Since 1940

BROADCAST MUSIC, INC. -

589 Fifth Avenue, New York 17, N.Y.
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Clairol's Adams family lives heve, spring-
board for commenrcial story involving . . .

daughtm Laurie, here gettmg udvue ﬂ om
girl friend on becoming blonde while .

her married sister, in flash-back scene,
gets Claivol treatment at beauty salon.

30

THE PROBLEM

How to point up and sum up several
years worth of commercial messages in
one swoop.

THE SOLUTION

Sponsor an hour documentary and use
the four commercial breaks for a con-
tinuity story devoted to the product as
used—and reacted to—by the various
members of one American family.

Clairol Inc., which a few years ago put
the nation on notice that “blondes have
more fun,” this month shows the TV
viewer what its hair color products can
do for the females of the “Adams family"”
in a kind of “Our Town” or “Any Town”
approach to the subject of hair beauty.

The commercial, prepared by Foote,
Cone & Belding and filmed in Los Angeles
by Robert Lawrence Productions, will
run on an hour-long NBC-TV special
projects show “Debutante *62” on Febru-
ary 9th, repeat on NBC in another spe-
cial, “The Vanishing 400,” on April 6th.

Both vehicles, while i the news doc-
umentary vein, are ‘society-oriented,”
light enough to accommodate the kind
of selling customary for Clairol. They
presumably fill the bill for drawing the
lashion-conscious, socially-astute audience
Clairol wants.

The idea [or the commercial came up
last fall. Basically it called for an ex-
pansion or culmination of all of Clairol’s
TV advertising. It would cover a range
of products (Lady Clairol, Miss Clairol,
Silk & Silver Rinse, Loving Care Rinse),
set them off against American family life.

FC&B’s Clairol account group estab-
lished a Clairol family tree, populated
it with a mother, father, single daughter,
married daughter, son-in-law, two grand-
children, aunt and uncle. Satellite to this
core it brought in a boy friend and girl
{riend for the single daughter and a
beauty shop operator—the professional
touch or key in the family’s hair color
problem-solution cycle—a cast of 12.
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A neat, solid-looking home in subur-
ban Los Angeles was selected as residence
for the Adams family and here, with
cameras moving in and out on the house
and from room-to-room as scenes develop,
the commercial was shot over a two-week
period last December. A studio set was
also used for a beauty shop scene.

The result is six minutes'of commercial
to be spread in four parts throughout the
hour program in continuous story tech-
nique, a novel, expansive format in which
to develop characters and tell their hair
color story via cast dialogue and voice-
over narration.

The first commercial introduces the
family—gathered over a weekend for the
mother’s birthday—notes what hair
coloring each of the four female princi-
pals use.

In each commercial segment parts of
the story unfold. Daughter Laurie asks
her girl [riend if “blondes really have
more fun?” She goes to the beauty shop,
becomes a Clairol blonde and goes on to
captivate her boy friend.

In another scene a mantle photo of
Aunt Conunie shows her streaky gray
hair of five years ago. Alongside of it
now—after using Loving Care— she has
the gray erased, her natural color back.
And so goes the Clairol magic for the
mother and the marrried daughter in
other scenes.

The fades and intros on the various
commercial segments—"“More about the
Adams family in a little while . . " to
“Our Clairol story about the Adams fam-
ily continues . . .”—tie the whole to-
gether into one smooth-flowing visual
story.

Part of the Clairol selling job here,
as in the past, is to counteract the social
disapproval once linked with hair color-
ing, make tinting an approved, tasteful
part of every-day lile. The Adams fam-
ily is held up as typical in overcoming
an old-fashioned taboo.

Incidental to this Clairol story is the
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Sponsored

spot editor

by one of the leading film producers in television

Photographic magic dramatically demonstrates how an Autolite sparkplug “actually cleans
itself while you drive”. Exciting “electronic” musical effects, by Raymond Scott, accent the
action of Autolite products featured in this series of commercials.

Produced by SARRA for AUTOLITE MOTORCRAFT DIVISION OF THE FORD
MOTOR COMPANY through BATTEN, BARTON, DURSTINE & OSBORN, INC.

ARRAR=

Have the underwater ballerina swim directly to the edge of the television set, add product
glamour shots with a water background, and you have the perfect way of saying “Jergens
Moisture Cream”. This is one of a series of commercials for Andrew Jergens products.

gens pi

Produced by SARRA for THE ANDREW JERGENS CO. through CUNNINGHAM

& WALSH, INC.
ARRR==

New York: 200 East 56th Street Chicago: 16 East Ornitario Street

New York: 200 East 56th Street

Chicago: 16 East Ontario Street

*Butter! Real butter! Costs a little more, but it’s worth a lot more”. That’s the theme of this
series of 60-second color spots for the American Dairy Assn. Seen on the Dinah Shore show,
they appetizingly prove, through eye-tasting food photography, that the little difference is
worth a lot more.

Produced by SARRA for the AMERICAN DAIRY ASSN. through CAMPBELL-

MITHUN, INC.
éﬁﬁﬁﬂf

Problem: Sell Bulova to the consumer. Sell tiie jeweler to the consumer. This series of Bulova
Watch commercials does just that. Human interest scenes, striking watch photography and
jewelry store shots, all add up to the fact that “Bulova is the watch you can give with pride,
wear with pride, because it is made with pride”, and obtainable at “America’s watch expert”,
your jeweler.

Produced by SARRA for BULOVA WATCH COMPANY, INC. through SULLIVAN,
STAUFFER, COLWELL & BAYLES, INC.

éﬁ?ﬁﬂf

New York: 200 East 56th Street Chicago: 16 East Ontario Street

New York: 200 East 56th Street
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New York: 200 East 56th Street

Chiecago

: 16 East Ontario Street

Chicago: 16 East Ontario Street
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Central Towa is a hotbed of consumer buying
activity. It’s sparked, but no longer dominated,
by the farm dollar. Booming industries (including |
43 new ones during the first 7 months of *61) i
give this area a profile of prosperity and widely
diversified growth. For 6 consecutive months in
’61, Des Moines has ranked among the Nation’s
top 37 markets (Sales Management).

)! FAWHO'TV
HTHE! go el g

HO-TV ¢
HO-TV J~

SHLE e ¢

. WHO-TV ..

WHO-TV’s primary coverage area includes, all
of Central Iowa. It represents a vital $2.5 billion
market for advertisers. Less than half of the
area’s total income now comes from agriculture.
But the Central Jowa farmer is still extremely
important. His average annual income: $14,700!

WHO-TV programming, audience promotion,
and services are aimed at every segment of this
important market. Sell all of Central Towa, all
the time, with WHO-TV. See your PGW Colotiel
for availabilities.

Sources: Sales Management Survey of Buying Power,

May 10, 1961; SRDS, June 15, 1961;
and U.8.D.A, Census Reports.

which also owns and operates
WHO Radio, Deés Moines

WHO-TV is part of
Central Broadcasting Company,
WOC and WOC-TV, Davenport

WHO-TV

Channel 13 < Des Moines

NBC Affiliate

gy~ Peters, Griffin, Woodward, Inc,

National Representatives

www-americanradiohistorv com
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COMMERCIALS coniruen

identity ol the hairdresser in the beauty
shop scene. Although not identified in
the commercial, she is Patricia Waest-
more, one of the Westmore beauty family
—recognizable at least to her Hollywood
patrons.

Expanding on this “authenticity” in
more tangible form, Clairol (on its
“Debutante '62” sponsorship) ties in
nicely with a timely event.

With music up to finish on the com-
mercial, the .announcer will close with
the words “Visit your hairdresser now
during National Beauty Salon Week.”

Overall, Clairol weaves what i effect
is a six-minute commercial into a spe-
cially selected platform, tells a complete
selling story refreshingly, at length and
well.

Future plans at FC&B are 10 have a
few of the Adams family segments lifted
from the commercial to stand alone as
spots in Clairol's normal television
schedule.

THE PROBLEM

How to plant in the mass mind the idea
that soup is a great companion for the
greatest quick meal in Amervica—the
sandwich.

THE SOLUTION

Take a hit song—"Love and Marriage™—
and change the words to “Soup 'n Sand-
wich.” Then tie the jingle into an appe-
tizing abstract visual treatment of what
all the singing is about.

Sandwiches, as research would easily
show, are consumed by the millions daily
throughout the U.S. by tots, housewives,
factory workers and busy executives.

While it had tied the two together
belore, the Campbell Soup TV account
group at BBDO began working on an all-
out union of soup and sandwiches late
in 1960. The result has been 2 TV com-
mercial series—abstract and live action
—hung around the catchy “Love and
Marriage” tune converted to an equally
sprightly variation called “Soup and
Sandwich.”

Key in the series has been what BBDO
calls the “Soup 'n Sandwich” abstract
jingle commercial—complex in produc-
tion, clever in concept, a one-minute
segment that has run on three network
shows sponsored by Campbell Soup over
some 290 TV stations.

As roughed out last spring, the com-
mercial came out on a 40-frame story-
board. The abstract technique used was
too complicated to get in a straight pre-
sentation, so BBDO worked up a test
film utilizing the storyboard with the
intended music for client okay.
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Soup & Sandwich go together, to the tune of “Love & Marriage,” in scenes above

coordinating live and stop-motion photography with words and letters matied in.

After approval, production started at
Elliot, Unger & Elliot. Black and white
live photography—rather than easier to-
use still pictures—was used in visual
squeeze technique. Story elements in-
cluded soup, soup bowls, sandwiches,
sandwich components, Campbell Soup
can, bridal veil, white bow tie and let-
tered captions.

The purpose of the live photography
was to enhance positive food values,
such as steam rising from soup, mustard
oozing over hot dogs and ketchup spread-
ing over hamburger. It also helped
heighten a three-dimensional effect.
Neither of these sell or plus factors were
possible with still photos used in visual
squeeze.

Keyed to the music (arranged by Eddie
Manson and sung by Louise O’Brien),
the action in the commercial is a sequence
of visual gymnastics. Sandwiches get bit-
ten off in tempo with the jingle. Letters
and words pop in and out of the move-
ment. Throughout, a bowl of soup
spells the “o” in the word “soup.”

At commercial mid-point comes a
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“marriage” scene. The music builds up
to it. “Soup and sandwich. Soup and
sandwich. Have your favorite Camp-
bell’s soup and sandwich. Any time or
weather. Soup and Sandwich go together.
Always delicious, h'm! h’m! They belong
together—like Mr. & Mrs.” Here a bridal
veil animates around a bowl of soup. A
white bow tie appears below the sand-
wich and both soup and sandwich move
together in an abstract picture of bride
and groom.

In another scene a frank(urter appears
in the lower frame below a bowl of soup
and is surrounded by the word “sand-
wich.” The soup, moving to form the
“o” in the word “soup,” lowers in the
bowl and segments of the frankfurter
disappear in sync to the music.

The close is a closeup on a can of
soup. The video goes to large “M'm
M'm good!” letters and the audio re-
peats this [amiliar Campbell theme.

The total effect is highly imaginative.
And the message, however abstract the
video gets, is clear: think of soup the
next time you have a sandwich. END
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How to Double Your Share of Audience with

Case in point: KDKA-TV, Pittsburgh. WYATT EARP moved into a 7:30-8:00 P.M.
time slot (Thurs.)—and whoosh! N.S. 1. ratings zoomed from a previous high
of 11.5 to 23.3—and homes delivered jumped from 128,850 to 207,800.

Want the hottest syndicated show going? Get WYATT EARP. But don’t take our
word for it. Consult your N. . L. or ARB. You'll see how WYATT EARP does it:

In Kansas City on KMBC-TV(Thurs., 6:30-7:00 P.M.)—pulls a 23.95" " rating...
delivers 102,200 homes . . . becomes the top rated syndicated show in the K. C.
market.

In Boston, WYATT EARP started just recently—(WBZ-TV, Thurs., 7:00-7:30
P.M.)—now delivers 237,700"" homes, more than any other syndicated
show in Boston.

In Los Angeles, WYATT EARP on KRCA (Friday, 7:00-7:30 P. M.) rockets to
first place in its time period, more than doubles homes delivered with 250,150."

In New York on WPIX against prime time network competition at 8:30 P. M.,
Tuesday, WYATT EARP practically doubles the lead-in rafing . . . doubles the

homes delivered.”

In Clevelaiid, KYW-TV (Tuesday, 7:00 to 7:30 P.M.) goes to the top of its time
period as WYATT EARP delivers 228,450 homes.”

And so it goes—the day WYATT EARP goes on the air for you, you're on your

way fo the top inratings.... . share . .. homes delivered.

That's right—for home delivery strength, strength where it counts for stations
and advertisers—it's WYATT EARP, ready to go for you now.

ABG FILMS, INC.

1501 Broadway, New York City, New York « Phonme: LA 4-5050

360 N. Michigan Avenue Chicago 1. lilinois Tetephone AN 3-0800
190 N. Canon Drive Beverly Hills, California Telephone NO 3-3311
4871 Dumfries Houston 35, Texas Telephone PA 3-1307

“Source: NS, Oct,, Nov. 1961 **Source: ARB, Oct., Nov. 1961
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February 1962, Vol. XIX No. 2

TELEVISION

THE 1962
DIMENSIONS
OF U.S.

TELEVISION

HERE are 5,367,000 #.S. households without tele-
vision sets. There are 48,533,000 with them.

As far as the television industry is concerned, that rela-
tionship approaches what it ought to be. Penetration is
now just over 90%. Although TV is still short of radio’s
estimated 97 % penetration—and is likely to remain so—it’s
long passed the telephone’s 80 % penetration, the bathtub’s
73%, and the vacuum cleaner’s 71%.

But the boom, boys, is behind. TV has gone most of the
way there is to go. Those holdout households are coming
in more slowly now. The curve has leveled off; the ultimate
in penetration may be only a few percentage points away.

This conclusion, among myriad others, emerges from the
TELEviSIoN MARKETBOOK’S analysis of the national TV
picture as of February 1, 1962. [ The MARKETBOOK is pub-
lished as a special 75-page supplement of this issue, begin-
ning on page 57.]

The 1962 edition, with its exclusive estimates of circula-
tion, coverage and television market data, is as exacting as

continued
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1962 DIMENSIONS OF U.S. TELEVISION continued

the latest available measurements can make it. An added
plus: for the first time in a decade, the household ‘“base”
figures against which television home penetration figures
are projected are grounded in an actnal U.S. Census (1960),
from which short-term projections have been made.

Additionally, the 1962 market study shows up what
appear to be declines in total TV households for many
markets. This is a reflection of the mixed blessing that
comes with the new 1960 Census data: the actual counts
in many areas are below the estimatcd figures that had been
used 1n those markets while Census information was not
available. For those markets which had benefited from
inflated estimates, that much of the honeymoon is over.

The significance in the corrections made to previous
figures will be better appreciated when the findings of the
1960 Census are understood. The hard fact is that nearly
half of the nation’s 3,134 counties lost population between
1950 and 1960, and half of those lost more than 109%—
certainly a major reason behind the flux in TV homes in
some areas.

Conversely, TV home gain in other areas has been strongly
affected by the migrations or population shifts apparent in
the Census figures. Forty-nine of the 1,573 counties which
gained more than doubled their populations.

The household count of the nation gained by about 25%
over the last decade, and it was obvious that the growth
rate was unevenly distributed. A cursory examination of
the Census figures would quickly indicate that certain
states, particularly California and Florida, grew most heavily
in numbers, a fact pre-figured by the recent shifts among
states in Congressional representation. California gained
enough new Congressional districts to challenge New York
State (which lost some representation) for national leader-
ship.

In addition to shift and uneven growth rates between
states, the “within” state shifts continued to show popula-
tion movement away from the rural to the urban counties.
Movement of another kind also was apparent. In many
cases the large central cities actually declined in popula-
tion because of the enormous and continuing tide to the
suburbs. Accordingly, metropolitan areas showed the largest
increases.

In the analysis of metropolitan markets (page 77), big
city reach ‘was definitely on the upswing. Of 178 metropoli-
tan areas measured for TV homes (as of December 1961),
100 markets showed an increase since the previous TELE-
VISION MARKETBOOK analysis in September 1960. An addi-
tional 32 metropolitan areas gained only fractionally in
TV homes or retained their approximate 1960 standing.

The remaining metropolitan arcas, 46 of them, took a dip

in TV homes.

On a state-by-state basis, only five states and the District
of Columbia took a loss in TV homes over the last year.
The reason: a decline in total state households due to popu-
lation shifts across state boundaries.

In the loss column: Indiana took a TV home tumble
from 1,310,600 (as of September 1960) to 1,254,800 present-
ly. The state was also down in households, from 1,441,600
to 1,403,400. Iowa was down from 769,900 TV homes to
765,300; in households from 861,500 to 845,900. Michigan
was down in TV homes from 2,171,700 to 2,125,700; in
households from 2,389,900 to 2,274,100. Missouri, with
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households up slightly, nonetheless dipped in TV homes,
from 1,225,400 to 1,216,800. Ohio, with househoids off
from 2,943,200 to 2,890,900, was also off in TV homes,
2,725,000 in 1960 vs. 2,686,300 today. And the District of
Columbia, with a slight rise in households, had a TV home
drop from 228,500 to 226,500.

In the carly days of television, one station might have
had an entire state (and portions of a neighboring state)
viewing its programming. It had thousands of TV sets to
itsclf. But as new stations popped up here and there within
its coverage area, thousands of viewers were figuratively torn
away from the pioneer station and divided up among the
newcomers.

Nationally, the picture has been the same. Over the
years the total TV home pic has grown larger; yet, with
more slices coming out for new stations and major station
facilities expansion, many individual markets have come
in for smaller TV home shares. In this process of com-
petitive slicing, or leveling out, many markets have come
to suffer what might be termed the penalty of saturation
in the overall success of the medium.

TV home decline, an unpopular subject for stations in
the adverscly affected markets, is many times not the
damaging blow it may appear on surface examination. In
the multi-station market (or the nearby competitive mar-
ket), chances are that all stations suffer equally with no
actual change in the compctitive situation.

Other factors outside corrections necessitated by Census
data can account. for shifts in market coverage patterns.
Even in those comparatively rare instances where no major
facility, affiliation, programming or other changes have
occurred either within a particular market or in competi-
tive markets adjacent to it, certain changes will be seen
to have occurred.

THE ACTUAL VS. THE POTENTIAL

The A. C. Nielsen Company late iast year, following the
release of its preliminary station coverage report (NCS '61),
observed that while the average U.S. county could view
an average 4.4 TV stations, it excrcised this Option only
to the extent of viewing 2.8 stations per week.

The significance of this point may be inferred from
the considerable coverage shifts that have occurred in the
“fringe’ areas of many markets.

Over the years—and over a period of several national
county-by-county coverage studies—there has been an ob-
servable pattern that can be roughly described as an ebb
and flow of fringe county viewing, often for no apparent
reason.

If viewing homes maximized their TV station potential,
and viewed their average 4.4 stations, this gain and loss
flow of a television market’'s outer fringe would presum-
ably be more predictable—and would occur only where
significant changes in physical or programming’ conditions
were made.

The latest announced Nielsen Coverage Service findings,
incidentally, noted that while there are 8.7 radio stations
serving the average county, the average home uses only 2.7
of them per week, a point below the TV average on a
greater number of stations. And, as would be expected,
Nielsen finds that on a regional basis, the arcas of greatest
population have more TV stations generally available to
them, use the visual medium more, rely on radio less.

Some of the Nielsen findings regionally on TV stations

TELEVISION MAGAZINE |/ Fcbruary 1962
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HOW THINGS HAVE CHANGED IN TV HOMES
Data from Television Magazine estimates for February of each year

]
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MILLIONS OF TV HOMES

and the viewing average: In the Middle Atlantic states, the
average connty has 5.4 TV stations with viewers tuning 3.3
ot them per week. The South Atlantic states, with 4.8
stations per average county, get the greatest use ol TV on
a weekly basis, use 3.4 stations per home. The West aver-
ages 3.9 TV stations per county while the per home viewing
averages 2.5 stations.

Niclsen offers some explanations of why some areas view
the available stations in their markets to a greater or lesser
degree than the national average. The research organiza-
tion finds that while adequate numbers of stations are
present, many of them offer less than complete network
scheduling, a factor resulting in more dial-switching than
in other areas where TV has been established for longer
periods. (The average TV home has had 8.4 vears of tele-
vision exposure, according to Nielsen.)

The importance of cable systems, boosters and similar

TELEVISION MAGAZINE / February 1962

methods of getting a signal into a home, Nielsen finds, is
major in permitting even counties in the mountain areas
to receive an average of 3.3 different TV stations.

The factor of urbanization also plays a big part in
station use. Nielsen finds that in some 2,100 counties having
less than 10,000 homes per county, an average of 2.7 TV
stations are used per week. As the number of households
per county increases, so does station use. In counties of
50,000 to 100,000 homes, 3.2 TV stations arc used. In
counties having over 500,000 homes, 4.3 TV stations arc
used per week.

In the 16 months between editions of the TELEvisiON
MaRrRKETBOOK, U.S. households have grown by nearly one
million. Along with this has come an increase in TV homes
of better than 2.6 million—a 3% increase in national TV
penetration. For television, the growth is slower, but the
growth is still there. END
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1 New York .. 5,322,400
2 Los Angeles . 2,848,800
3 Chicago ............ ... 2,229,500
4 Phitadelphia ...c.................... 2,019,200
*§ Boston-Manchester, N.H. ... 1,774,200
6 Detroit ... 1,541,200
7 San Francisco-Oakland 1,334,100
8 Cleveland ....ccoovivini 1,262,500
9 Pittsburgh .« 1,232,100
10 Washington, D. C. . 847,800
11 St. Louis 795,600

12 Dallas-Fort Worth ...........

736,800

13 Minneapolis-St. Paul ........ 733,000
14 Cincinnati .....coooos 731,800
15 Baltimore ..o 722,500
*16 Hartford-New Haven-New

Britain, Conn. ............. 702,500
17 Providence, R, ... 695,500
*18 Indianapolis-Bloomington .... 676,000
19 Milwaukee ... 626,700
20 Charlotte, N.C. .......... 595,600
21 Kansas City .................. 594,000
22 Seattle-Tacoma, Wash. ... 577,800
*23 Johnstown-Altoona, Pa. ... 572,700
24 Atlanta ..o, 570,600
25 Buffalo ..o 568,800
*26 Lancaster-Harrisburg-York-

Lebanon, Pa. ........... 557,900
27 Miami oo, 556,600
28 Grand Rapids-Kalamazoo,

Mich. o 543,100
29 Houston ..o 498,000
30 Memphis ....coooooii 491,200
31 Dayton, Ohio ... 487,500
32 Columbus, Ohio ... 471,500
33 Portland, Ore. ..o 466,600
34 Syracuse-Elmira, N.Y. ... 458,800
35 Sacramento-Stockfon, Calif. 448,000
*36 Steubenville, Ohio-Wheeling,

WVa. o 445,200
37 Ashewlle, N.C.-Greenville-

Spartanburg, SC. ....o..... 437,700
38 Nashville .........cccoooimiiin, 434,600
39 Birmingham ................... 431,100
40 Charleston-Huntington,

Wva. .. . 423,800
41 Albany-Schenectady-Troy,

TR PR 420,000
42 Tampa-St. Petershurg, Fla..... 419,500
43 New Orleans ..................... 418,200
44 Louisville, Ky. ..... 409,900
45 Flint-Saginaw-Bay City, Mich. 384,700
46 Toledo, -Ohio ..................... 384,200
47 Greenshoro-Winston-Salem,

NG v 382,400
48 Lansing-Onondaga, Mich. ... 358,300
48 Denver, Colo. ...........cco....... 348,800
50 Durham-Raleigh, N.C. ... 343,800
51 Oklahoma City-Enid, Okla. .. 342,000

52 Davenport, lowa-Rock Island-
Moline, 1I[.

*53 Poland Spring-Portland, Me.
54 Rochester, N.Y.

*§5 Champaign-Springfield-
Decatur, 1l

56 Tulsa, Okla.
*57 Roanoke-Lynchburg, Va. ..
58 Omaha, Neb. ...
59 Norfolk, Va. .o
60 San Diego ...
61 Green Bay, Wis. ............. ]
62 Cedar Rapids-Waterloo, lowa

63 Shreveport, La. Texarkana
Ark-Tex. .o

*64 San Jose-Salinas-Monterey,
[ 111 S

65 Orlando-Daytona Beach, Fla.
66 Richmond, Va. .....
*67 Ames-Des Moines, lowa ......
68 Baton Rouge, la. .............
69 Wichita-Hutchinson, Kan. ...
70 San Antonio, Tex.
71 Jackson, Miss.
72 Mobile, Ala-Pensacola, Fla.
73 Scranton-Wilkes-Barre, Pa.....
74 Spokane, Wash.
75 Jacksonville, Fla. ...
76 Salt Lake City-Ogden-Provo,
Utah s iormermm

T

77 Madison, Wis. ..cccooeereeen. .
78 Knoxville, Tenn. .......cccooee

*79 Cape Girardeau, Mo.-Harris-
burg, lll.-Paducah, Ky. ...

80 Little Rock, Ark. ..

81 Binghamton, N.Y. ........
82 Phoenix, Ariz. ....
83 Sioux Falls, S.D.
84 Columbia, S.C. ...

85 Evansville, Ind.-Henderson,
Ky. .... o, w0

86 Greenville-Washington, N.C.

*87 Lincoln-Kearney-Hastings-
Hayes Center-North Platte,
Neb.

88 Chattanooga, Tenn. ..
89 Rockford, IIi.
90 Augusta, Ga. .
81 Fresno, Calif.
92 Bristol-Johnson City, Tenn.
93 Terre Haute, Ind. .......

84 Columbus, Ga,

*95 Austin-Rochester, Minn.-
Mason City, lowa ...

96 Tallahassee, Fla.-Thomas-
ville, Ga. ...

97 Springfield-Holyoke, Mass...
98 Monroe, La-El Dorado, Ark.
98 Peoria-la Salle, Il ..............
100 Youngstown, Ohio ...............

* Market combination differs from that in television markets listing, page 83.
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327,600
325,800
322,800

322,200
320,100
317,900
317,300
309,000
308,400
307,300
302,600

283,100

290,600
288,000
282,800
282,100
281,700
276,700
275,500
271,200
266,100
258,100
257,600
256,500

251,600
244,200
243,100

237,600
235,400
232,500
228,200
222,900
222,400

215,300
212,400

205,500
205,300
203,600
197,600
188,900
188,100
183,000
182,100

179,700

178,200
175,700
167,400
167,400
167,300

=N 'E)i(c.lusive
e
@ 10 Omal kets

or 1962

HERE are only 340 miles separating New York City

from Youngstown, Ohio, but between the two there's
still another difference—5,155,100 TV homes, the span sepa-
rating the nation’s No. 1 and No. 100 television markets in
TELEVISION MAGAZINE's exclusive 1962 ranking.

These markets, indicated on the map above and listed in
the columns at left, are ranked in progressive order of TV
homes covered by the dominant station in each market, with
some markets combined from nearby areas.

The last TELEVISION MAGAZINE top 100 ranking appeared
in December 1958. Comparing the two, much has changed.
The 1958 ranl\mq was based on 258 U. S. markets, 503
stations; 1962’s is based on 271 markets, 547 stations. TV

TELEVISION MAGAZINE / February 1962
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homes in 1958 numbered 43,780,000; today there are
48,533,000. TV penetration was 85.5%; it'’s now 90%.

The top ten grouping has changed, too. New York, Los
Angeles, Chicago and Philadelphia still place 1-2-3-4, but
Boston-Manchester replaces Detroit as No. 5, San Francisco-
Oakland replaces Cleveland as No. 7, and Washington,
D.C., moves up from No. 12 to replace St. Louis as No. 10.

There are 14 market combinations in this top 100 rank-
g (indicated by asterisks) which differ from the market
combinations appearing in the complete television markets
section which begins on page 83 of this issue. This is
because the top 100 ranking takes into account additional
criteria of conventional marketing practices in determining

TELEVISION MAGAZINE / February 1962

market combinations. Boston, for example, i§ linked with
Manchester, N.H., in the top 100 list but not in the com-
plete TV markets section. For marketing purposes, these
two areas are generally considered to be one, and a buyer of
television time buying Boston will also.cover Manchester.
The reverse would not be true. For another example: Cape
Girardeau, Mo., Harrisburg, Ill., and Paducah, Ky., are
combined in the top 100 list as they are in common mar-
keting practice, yet the county coverage areas for each are
sufficiently different to warrant listing them individually in
the major television markets section. In all such market
combinations the dominant market is listed first, and the set
count given is that of the dominant station. END
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CLOSEUP
PETER G. LEVATHES

THE MAN AND
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THE CHALLENGE

By Morris J. GELMAN

T O ONE veteran movie distributor, Peter G. Levathes is
a way-out outsider from the alien and unfriendly
worlds of television and advertising.

“Pete is a very nice guy with the wrong background for
an impossible job,” he said the other week. But former
advertising and television executive Levathes, 20th Century-
Fox Film’s new executive vice president in charge of both
motion picture and television production, seemingly has
equipment enough for any job. A Harvard graduate, a
member of the bar, an accomplished linguist, a self-taught
musician, a former counter-espionage agent and a man who
knows better than most how to execute a sharp business
deal, Levathes, like one of his more celebrated predecessors
ar Fox, is determined not to fiddle while Rome burns. For
Levathes is the protagonist in a repeat performance of
history that had its premiere some 27 years ago.

It was in the fall of 1935 that a 33-year-old, tense, hard-
driving ex-script writer named Darryl Zanuck stood at the
nerve center of a tottering but potentially mighty cinema
empire. He'd just taken over as production head of 20th
Century-Fox Film Corp., formed only a few months earlier
after a merger between Fox Film Corp. and 20th Century
Tilms. The new organization was heavily indebted to the

banks, its personality nondescript, its operation haphazard.\

A touch of genius was needed to pull it out of the hole. The
question Hollywood asked with some skepticism was, “What
can Zanuck do?”

What Zanuck did was in the best tradition of how to
succeed in business by really, really trying. Generating
prodigious amounts of enthusiasm, energy and imagination,
he molded the film company in his own blatant image.
What came out was pure Zanuck and most of it was largely
successful. From a state of wobbly immaturity, 20th Cen-
tury-Fox prospered until it ranked among the leading cor-
porate giants in the amusements field.

But history still had its second act to play. Now, once
again, the company that Zanuck built is foundering in
treacherous financial waters. Costs are at a zenith, produc-
tion losses are staggering, the omnivorous presence of
television hovers everywhere and the bankers are back
knocking at the company door.

Although still one of the largest stockholders in the com-
pany, Zanuck, older, tamer, somewhat chastised, is no
longer at the controls. (He’s now an independent producer
releasing most of his films through Fox.) Instead, a different
breed of man has been asked to do what he did so well so
many years ago.

Last May, the keys to the production kingdom at Fox
were turned over to Pete Levathes, a well-rounded executive
who’s as unlike most of the slashing, autocratic studio bosses
of the 30s and 40s as silk to wool. Born to movies, nurtured

TELEVISION MAGAZINE / February 1962

in television and matured in advertising, Levathes is soft-
spoken, literate and charming. For the most part, however,
his art has been negotiation rather than creation and this
has given movie people fuel for more skepticism than was
ever directed at Zanuck:

“What can a guy who has never actually produced a
movie or a TV series do for a company that must turn out
better products in order to exist?” the aforementioned mo-
vie distributor asked in support of his argument.

Yet Levathes’ career gives strong evidence that there are
many ways to be creative. In the summer of 1958, for
example, Lecvathes, then vice presidént and director of
media relations for Young & Rubicam, developed a startling
cooperative programming project between his agency and
ABC-TV which was colorfully dubbed “Operation Day-
break.” The project allowed the network, which up to that
time had no regular daytime programming before 8 p.m.,
to open up a total of three additional hours a day, or 60
quarter-hours a week, Monday-Friday, starting at 11 a.m.

Advertisers ordering a minimum of four quarter-hours a
week for 26 weeks were given 509 discounts. While the
four quarter-hours had to be bought for a single day's
programming schedule, the advertiser, subject to network
approval, was allowed to swap two out of every three of his
commeércial messages with other “Daybreak” advertisers in
order to reach a greater number of different homes.

Levathes practically underwrote the project by enrolling
six Y&R clients, including General Foods, as charter spon-
sors at a total 52-week rate of $13.3 million. In all, Y&R
clients purchased 40 of the 60 quarter-hours.

Many cries of anguish, especially from the other net-
works, were heard along Madison Avenue when the project
was first announced. Among other things, it was said that
Levathes, using the immense buying power of Y&R as a
wedge (the agency has always been one of the top broadcast
shops with a roster top-heavy with blue chip clients), had
forced through a substantial rate cut and would in effect be
calling the daytime shots on ABC. But with the passage of
time many critics have grudgingly admitted that Opera-
tion Daybreak was a valuable contribution to television
advertising. Certainly, there can be little question that it
set up ABC-TV in daytime business, making for healthy
three-way competition among the networks.

Norman Glenn, a vice president in the radio and TV
department at Y&R, believes the project proved something
about Pete Levathes:

“Pete was not the conventional media man,” he recalls.
“Operation Daybreak is typical of the way his mind works.
It represented imagination and persistence. It was really
quite a creative thing for a media man to do. It also was a
darn good notion, but then Pete was always interested and
active in programming.”

Saturday Night at the Movies, NBC-T'V’s two-hour-plus,
weekly, full-length, prime-time (9 p.m. to conclusion) show-
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THE MAN AND THE CHALLENGE continuecd

More and more TV-oriented men are moving into Hollywood’s executive suites

ings of post-1950 20th Century-Fox motion pictures, is an-
other creative programming feather in Levathes’ plumage.
The program, which began last September with the presen-
tation of the 1953-released color spectacular “How To
Marry a Millionaire,” is one of the few innovations of the
current TV season. It marks the first time in the history of
television that a weekly series of feature pictures has been
slotted in prime time.

Pete Levathes engineered this deal for Fox during the
waning days of 1960. He was then acting as president of
20th Century-Fox Television, a wholly owned subsidiary of
20th Century-Fox Film Corp. (Levathes still holds this title
along with his more-recently-acquired executive vice presi-
dency of the parent company.) '

The transaction called for the sale of 30 feature releases
from 1951 up to and including 1955. NBC has the right to
repeat 20 of these films during the summer, but this fall the
picture rights revert back to Fox for syndication. The deal
produced a $5.5 million balm for the film company’s long-
suffering production wounds. In addition, it gave NBC-TV
the option to purchase similar feature film packages from
20th Century, at slightly ¢raduating rates, during the follow-

ing two years. If all options arc exercised Fox will receive
$16.5 million.

"FOX PACKAGE PUT NBC-TV BACK IN FIGHT

This season’s Fox package, which includes such star-
stuffed, high-budgeted pictures as “The Snows of Kiliman-
jaro” (1952), “Titanic” (1953) and “On the Riviera”
(1951) , has gained a competitive audience for NBC-TV in a
time period where it had been slaughtered by its powerful
CBS-TV opposition.

“How to Marry a Millionaire,” for instance, received a
surprising 37.8 Nielsen share-of-audience compared to Have
Gun, Will Travel’s 35.2 and the hour-long Gunsmoke’s 42.9.
While this marked a high water mark in audience for Satur-
day Night at the Movies, succeeding presentations have re-
mained competitive, if not actually outdrawing their rivals.

Levathes is hopeful that the program will be renewed by
NBC-TV for next season. He thinks the feature film presen-
tations, offered to advertisers on a participating basis and
consistently about 909 sold, help make Saturday one of the
more profitable nights in the network’s schedule.

To the angry charges from theatre exhibitors that top-
flight films shown in prime time have hurt picture business,
Levathes says, “Nothing’s been established yet to prove it.”
He points out that independent stations have -always pro-
grammed movies in prime time without any noticeable
decline in movie theatre attendance.

“The evidence shows,” he said when interviewed in 20th
Century’s New York offices last month, “that the audience
we get for the program comes from existing TV shows, not
away from theatres. There are no more sets in use now
than there were before the program went on the air.”

A hint of the long-time planning, determination and
tenacity that Levathes put into the feature films-in-prime-
network-time-concept, is given by David Levy, NBC-TV’s
former vice president in charge of network programming,
and the executive who handled the Saturday Night at the
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Movies negotiations for the network. Levy, who previously
spent 21 years at Young & Rubicam (at the end of which
he was vice president and associate radio and TV director),
worked together with Levathes for more than six years
before they faced each other on opposite sides of a business
deal.

“At Y&R,” Levy remembers, “we both had a theory that
features of the right type could be successfully shown in
prime time. Actually we were supposed to do just such a
show for Henry J. Kaiser in 1957. We looked at various
films, but found we couldn’t get enough good ones to make
a regular show possible.”

According to Levy the idea came up again in the summer
of 1959, after he had switched to the NBC programming
job. “I wanted to buy a film package and put it on the
network the following January,” Levy recounts, “but I
couldn’t swing it.”

Perhaps one of the reasons Levy was unsuccessful is that
he didn’t have a Levathes pushing with him. In 1960, with
Levathes now at Fox, the two former co-workers began
piecing out the details of the ultimate deal.

“Fox had very good pictures in the 50s,” Levy says. I
know because I looked at 42 of them in toto. Pete knew
that I wanted more adventure films, so he let me have some.
When Clark Gable died, he threw in one of his pictures,
‘Soldiers of Fortune.” He was very anxious to put the fea-
tures over and extremely cooperative. I consider him a
wonderfully able executive with one of the most agile minds
that I’ve ever seen.”

It’s just this kind of solid television background, keen
business acumen and instinctive flair for showmanship that
makes Levathes a logical rather than illogical captain of
20th Century’s future production destiny. For the picture
business has changed a great deal in the past decade. All of
the Hollywood studios, most of which formerly sneered at
television as some sort of petty annoyance that would soon
fade away, have been compelled to readjust their thinking.
Video’s increasing importance to the movie industry is now
widely acknowledged, and more and more TV-oriented
men are moving into Hollywood's executive suites.

Peter Levathes’ appointment as studio boss at Fox is actu-
ally just part of what has become a general motion picture
pattern. The actual making of movies is no longer con-
sidered allimportant. Thus at Warner Brothers, William
Orr, a former television executive, is in charge of produc-
tion, while both Paramount Pictures and Columbia Pictures
studios are run by men from the business side of the movie
industry. And just last month, Robert M. Weitman, for-
merly a vice president at both ABC-TV and CBS-TV, was
appointed studio administrator at Metro-Goldwyn-Mayer.

The formidable task that faces all these men, as well as
Pete Levathes, is how to cut production overhead, while
still turning out fine motion pictures, and at the same time
revitalize and expand their television operations. The big-
gest job of all, however, faces Levathes. A close look at his
company’s overall operations tells the reasons why.

Twentieth Century-Fox has been likened to a once-
majestic moose, who, ravaged by the elements, is stoutly
fighting off the wolves tearing at its side. Only the wolves
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Cleaning ? Who cleans ? Household cleansers? Fine .. . but ... !

Stoop and scour .. . Not with VANISH.

Toddy’s modern housewife lives a life of ease.

ADVERTISER: Dracket Company—VANiSH
ADVERTISING AGENCY: Young & Rubicam, inc.
PRODUCER: Transfilm-Caravel, Inc.

FILM does the unusual ...

THE PROBLEM: How to show—visually and verbally—smartly
and tastefully—just what a new and different household
cleanser can do . . .show how and why VANiSH obsoletes
old ways and old ideas.

THE ANSWER: A unique combination of animation and live
action together with precisely synchronized mattes! On film,
of course! For film gives you the range of effects to make
commercials exciting .. . arresting . . . the way you want them
—and when!

What's more, it's film alone that assures you the convenience,
coverage and penetration that today’s total marketing requires.

For more information, write Motion Picture Film Department
EASTMAN KODAK COMPANY, Rochester 4, N. Y.
East Coast Division, 342 Madison Avenue, New York 17, N. Y.
Midwest Division, 130 East Randolph Drive, Chicago 1, III.
West Coast Division, 6706 Santa Monica Blvd., Hollywood 38, Calif.

or W. J. Gérman, Inc., Agents for the sale and distribution of
Eastman Professional Films for motion pictures and television, Fort Lee,
N. J., Chicago, Ill., Hollywood, Calif.
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THE MAN AND THE CHALLENGE continued

Only sale of studio properties saved 20th Century from an $11 million loss in 1961

in this case are stockholders yelping about constantly shrink-
ing profits.

Actually, only some highly lucrative real estate deals and
the surprising discovery of oil deposits under studio grounds
have enabled Fox to remain a profit-making organization in
recent years. The most important of the p;dpel"ty trans-
actions was concluded on April 17, 1961, when Fox Realty
Corp., a subsidiary of 20th Century-Fox Films, sold the film
company’s main studio property in Beverly Hills, com-
prising 260 acres, for $43 million. Title to the property
was taken in the name of the Aluminum Co. of America,
which is partner in a venture with Webb & Knapp Inc, a
real estate development concern, to build a $300 million
residential and commercial center, to be known as Century
City, on the property. Some 75 acres, on which its main
studio facilities are located, was leased back to Fox for 99
years at a net rental of §1.5 million annually.

Twentieth Century got into the petroleum business in
February 1954 when the Universal Consolidated Qil Co.,
which began drilling four months previously, struck oil on
a studio lot. By the end of 1960, the film company had 22
oil wells drilled on its studio property, and they were pro-
ducing royalties of about $400,000 a year.

The company’s most recent financial report, issued last
December, shows how vital these carnings are to its well-
being. Twentieth Century-Fox actually lost $11,544,007
from operations during the first three quarters of 1961. (In
1960 the company had a loss of $15,528,000 before taxes
from its film operations.) A gain, however, of $25,735,917
from the sale of studio properties, enabled the movie com-
pany to report a net income of $14,191,910, equal to $5.69
a share of common shares outstanding. Thus company
stockholders were saved from a completely dividend-less
year. As it was, Fox announced last year that for the first
time it was switching to a 2% semi-annual stock dividend
payable in March and September, rather than the policy of
40-cent quarterly cash payments on common shares in effect
since 1954. The new policy, it was said, would remain in
effect until production income increases.

The steadily declining annual wages earned by Spyros P.
Skouras, the gritty and tough-minded old nickelodeon
entrepreneur who’s been the company’s president for the
past 20 years, somewhat reflect 20th Century’s downward
financial pattern. In 1957 Skouras earned $250,225. One
year later his pay was cut some $17,000, and in 1960 he fell
below the $200,000 mark for the first time in many years,
with earnings of $185,960. In 1961, the sliding trend con-
tinued with Skouras registering some $175,000 in wages
earned.

And, indeed, it has been Skouras who has shouldered the
blame for most of 20th Century’s misfortune. Most of the
major film companies currently have abandoned operations
and function primarily as distributors for independent pro-
duction. Fox, however, still finances, produces and dis-
tributes its own films, retaining a large and costly staff of
contract producers. In Skouras’ defense, it should be re-
minded that he is credited with discovery and purchase of
CinemaScope, a large-screen process, which since its intro-
duction in 1953 has breathed new life into the picture

46

business. (“The Robe,” the first CinemaScope film released,
is Fox's greatest all-time rental-earner, having so far grossed
more than $17 million.)

Twentieth Century's television operations, while a good
deal firmer than its motion picture business, are still on the
shaky side. In the past, the company has had only indiffer-
ent network success with the weekly programs it has pro-
duced. Man With a Gun, Flicka, Broken Arrow, 20th Cen-
tury-Fox Hour, How To Marry a Millionaire, Hong Kong
and Five Fingers never came close to setting any records for
critical acclaim or longevity on the airways. The last two
mentioned have since been put into off-network, domestic
syndication, Fox’s first such venture. The programs, both
of 60-minute duration, are sold as a package in most mar-
kets. There are 26 episodes of Hong Kong and 16 Five
Fingers stanzas available. The former has been sold in 22
and the latter in 18 domestic markets. In addition, they
have been sold in 30 foreign markets:

Other than for these two shows; 20th-Century’s domestic
syndication larder is almost bare. In 1956, Fox made its
first movie rental deal with National Telefilm Assoc. for
the showing of 52 pre-1948 features in the U. S. and two
foreign markets, at an average rental of about $75,000 a
picture. Since that time Fox has continued to release pic-
tures to NTA for presentation on television and has already
collected more than $28 million in film rentals. In all, the
film company will release some 480 pictures to NTA and,
if all options are exercised, rentals are expected to total
more than $34 million by 1968.

SOLD 253 OUT OF BACKLOG OF 431

Fox also has rcleased 88 features for $6.4 million to
Seven Arts Associates Corp. for world-wide TV showings.
Sale of so many of its feature films (it’s estimated that the
film company has so far sold 253 of its total backlog of 431
post-'48 feature films to TV), and of much of its studio
property has caused considerable consternation among stock-
holders. Some shareholders have charged that the company
is systematically selling off its assets. However, rights ta
most of the films ultimately revert back to Fox after varying
licensing periods expire.

This season, 20th has five weekly series, besides the Satur-
day showing of feature films, on the networks. They are
Bus Stop, Follow the Sun, Adventures in Paradise, and
Margie, all on ABG-TV, and Dobie Gillis on CBS-TV. Only
Saturday Night at the Movies and Dobie Gillis seem likely
returnees for the 1962-63 season. Just last month, ABC-TV
announced that it was canceling both Bus Stop and Adven-
tures in Paradise in the spring. Ironically enough the shows
are victims of Levathes’ pioneering programming efforts:
they are being replaced by a weekly series of motion picture
feature films which the network purchased from United
Artists Associated Inc. Margie and Follow the Sun also are
generally considered to be probable end-of-the-season
casualties.

With all these weighted conditions rocking his 20-year-
long boat of state, Spyros P. Skouras wears his company
crown rather uneasily these days. Last September, in an
abortive palace revolt, some of the company’s board of
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Another lively demonstration of WWJ-TV’s above-the-ordinary local programming!
The typical Saturday night session features 60 colorfully attired dancers, a 26-man
technical crew, and provides exciting, wholesome entertainment for thousands of
dos-a-dos enthusiasts.

And we love 'em all—just as we love action— Detroit, Channel 4 « NBC Television Network
adventure fans, news and sports hounds, w WJ = T v
whodunit buffs. That's why we provide each
with the best of his favorite fare.

Good, on-target programming like this is the
hallmark of WWJ-TV. For the complete story,
contact your PGW Colonel or your WWJ-TV
local sales representative. NATIONAL REPRESENTATIVES: PETERS, GRIFFIN, WOODWARD, INC.

Associate AM-FM Station WWJ
Owned and Operated by The Detroit News
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THE MAN AND THE CHALLENGE continued

A telephone call from Spyros Skouras changed Levathes’ future from law to films

directors made a determined effort to ease their president
upstairs to the unoccupied post of chairman, leaving overall
operating management to someone else. Carl M. Loeb,
Rhoades & Co. and Treves & Co., two investment houses
controlling more than 10% of the 2,500,000 shares of 20th
Century stock outstanding, were reported to be the leaders
of the move. Veteran campaigner Skouras was able to beat
off this attempted coup, but indications are that his days of
rule are nearing an end unless company fortunes take a
happier turn.

Plunging head first into this churning sea of troubles is
tall, broad-shouldered and bushy-browed Peter George
Levathes, who was born on July 28, 1911, in Pittsburgh, Pa.
He is the oldest child in a family of five, three boys and two
girls. His father George, like several of his Greek com-
patriots, was one of the early movie theatre exhibitors. He
operated a nickelodeon called the Rialto in Pittsburgh.
Hard-working and dedicated parents, George Levathes and
his wife Helen instilled a great respect for education in their
children.

George C. Vournas, a Washington, D. C., lawyer, who
knows the family well and who was a sort of catalyst in
Pete Levathes' life, says that “you couldn’t ask for better
people. They were one of the finest families. Peter’s two
brothers became lawyers with the government ahd otie of
his sisters married a physician.”

When young Peter was still in school, his father had to
sell the theatre business because of ill-health and the family
moved to Washington, D. C. There, when his health per-
mitted, George Levathes ran a wholesale tobacco business.
Peter meanwhile had become a devoted scholar. George
Vournas remembers that he “was always studying,” and also
was ‘“‘very ambitious, very able and showed great industry.”

In 1929, Levathes’ ambition and industry took him to
Harvard U. where he took a pre-medical course, graduating
in 1933 with a Bachelor of Science degree in biochemistry.
Four years later he could add two more important academic
trophies to his educational resumé. He obtained a Master
of Arts degree in Romance languages at George Washington
U. in 1934 and a law degree at Georgetown U. in 1937
That same year he passed the D. C. bar examination.

But all that schooling took money, so during his years at
law school he supported himself by teaching high school
French, Latin, history, physics and chemistry in the Wash-
ington educational system. In July 1937, two days after
being admitted to the bar, he was scheduled to join
Vournas’ law firm as a junior partner, but a telephone call
from New York intervened,

Greck communities in the U. S. being especially close-
knit, Vournas had become a good friend of Spyros Skouras,
and, in fact, was handling some legal work for 20th Century
in Washington. Skouras, who was then president of Na-
tional Theatres, a subsidiary of 20th Century-Fox Films,
had need for a bright and reliable adjutant. He called
Vournas for suggestions and Levathes, who showed far too
much promise to be stuck in a law office for the rest of his
life, was duly recommended.

Levathes” title in his new job was executive assistant to
Spyros Skouras, but his duties were rather obscure. An old-
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time film salesman who worked for Fox in those days flatly
says: “He was just a male secretary to Skouras.” To another
former Fox worker Levathes was “one of the troubleshoot-
ers that Skouras always had hanging around.”

Whatever he was, Levathes wasn’t it for too long. In 1940
lie was assigned to Wisconsin where he operated theatres
and booked pictures for the Fox chain.

When the country went to war in 1941, Levathes was set
to join the Navy, where he was offered an officer’s commis-
sion, but some friends convinced him that because of his
legal background and his talents as linguist (he then knew
three foreign languages—Spanish, French and Greek—flu-
ently) he’d prove of greater service as a Federal Bureau of
Investigation agent. He was accepted by the FBI in Febru-
ary 1942 and was sent to the Quantico Marine Base in
Virginia for special training. Next stop was Washington,
where the fledgling agent was given a cram course that add-
ed another foreign language to his repertoire, Portuguese.

There was method to this instruction, because Levathes’
assignment was Brazil. Levathes 1s reluctant to discuss bis
wartime experiences. He says only: “I was a-member of the
special intelligen<e corps doing counter-espionage work and
I'm not supposed to talk about it.”

A CHANCE TO STUDY THE MOVIE INDUSTRY

After the war, ‘with Skouras now president of the com-
pany, Levathes returned to Fox as assistant general sales
manager. It was an important job for the rising young

executive because it gave him the chance to study and learn

the immensely complex sales and distribution operations
of the movie industry.

Little more than a year later he was placed 1n charge—as
sales manager—of what one Fox executive once called “Mis-
cellanea Inc.”—short subjects, newsfilms and that pesty thing
called television. After 10 years with the company, Levathes
was finally moving into his element.

From the first he battled to push television past the
shallow boundaries imposed upon it by a disinterested man-
agement. In 1948, Levathes created, sold and supervised
Fox’s initial television venture. It was the first daily net-
work newsreel, a 10-minute summary of the day’s news,
compiled and produced by 20th Century-Fox’s Movietone
News division. He sold it to the R. J. Reynolds Tobacco
Co. for Camel cigarettes. The program, first televised on
February 16, 1948, was shown on NBC-TV’s then five-
station hookup, Monday through Friday, 7:50-8 p.m. It
marked the first time a major motion picture company
had ever prepared a newsreel especially for telecasting.
Called the Camel Newsreel Theatre, the program later was
produced by the network’s own news staff, picked up John
Cameron Swayze as its commentator, and became one of the
most popular programs on the air.

Kendall A. L. Foster, then vice president in charge of
television for William Esty Co., advertising agency for
Camels, and now a partner in the New York advertising
firm of Lomas, Foster, Rodin & Co., handled the contract
negotiations for the sale of the news program. He recently
recounted Levathes’ part in the proceedings:

“Levathes was Skouras’ right hand man,” Foster recol-
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THE MAN AND THE CHALLENGE continued

“A great sense of humor . . . Pete had the ability to laugh at the most crucial times”

lects. “The news show was hard to sell. We had to hammer
it out with-our legal department. There was a question of
invasion of privacy in those days. Levathes ramrodded it
through. He had lots of guts. There were no paths, no
traditions to follow. We were really sticking our necks out,
but Pete believed there was a great world in TV, so he dug
his heels in and went right to work. He was never a high-
pressure boy, but he had a direct line to Skouras,.and he
got things done.”

That same year Levathes went to work on another TV
project which was to help him make some influential
friends. Time, Inc. had turned Dwight D. Eisenhower’s
best-selling book, Crusade in Europe, into a lengthy news-
reel for its “March of Time” series. Fox was distributing
the film for Time and also acting as its sales agent. Levathes
chopped the newsreel into 26 twenty-minute segments and
sold the resulting package to Young & Rubicam, advertising
agency for Time Inc., as a television-series.

The series was televised wcekly on ABC-TV'’s then four-
station network on Thursday nights from May 5 to October
27, 1949. It subsequently was put into syndication and has
been presented many times since. The program caused
serious difficulties in its first showings because the 20-minute
length was an awkiward one and five-minute interviews with
famous wartime people had to be filmed to pad out the
show.

But the people from Y&R, cautiously feeling their way in
the new medium and on the look-out for fresh talent, were
attracted to Levathes’ drive and determination.
~ David Levy, who at the time was in charge of Y&R’s
budding TV department, recalls that he thought of Levathes
as “a very bright fellow.”

A VALUABLE ACQUAINTANCE

Sigurd S. Larmon, then president of the agency and now
its chairman of the board and chief executive officer, also
retained a decidedly favorable impression of the enterpris-
ing young salesman from 20th Century-Fox. Both men
renewed acquaintances with him during the presidential
campaign of 1952. Larmon was national vice chairman of
the Citizens for Eisenhower and David Levy was handling
the group’s radio and television operations. The Citizens’
purpose was to win the Republican presidential nomination
for Eisenhower, and Levy asked Levathes to help. Taking a
leave of absence from his 20th Century-Fox job Levathes
joined the volunteer organization and was put in charge of
ncwsreel promotion and operations. During the hard, long
and successful campaign, I.armon’s early impressions of
Levathes were strongly reinforced.

“I got to know Levathes real well during that time,”
Larmon, a distinguished-looking, soft-spoken man, said re-
cently. “He did a fine, competent job. I thought he was an
exceedingly intelligent young man.”

In the winter of 1952, Larmon invited Levathes to join
his agency. To Levathes the invitation couldn’t have been
more timely or welcome. After 15 years with Fox—minus
time spent at war—Levathes had become completely disen-
chanted. He was convinced that television only had a mini-
mal place in the company’s future plans, which conse-
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quently left an even more minimal place reserved for him.

In January 1953, Levathes left Fox and went to work
at Young & Rubicam as vice president in the media depart-
ment. Knowing little about agency operations, especially
such a hugh'and complex one as Y&R, he watched, listened,
learned, experimented and'gradually took over.

“Pete was just sitting on-the sidelines watching the action
for a few months,” says a former Y&R employee who was
working for the agency at the time. “Ile was heir apparent
to Tony Geoghegan, who was getting moved up (A. V. B.
[Tony] Geoghegan, now an executive vice president of
Y&R and chairman of the plans board, was then vice presi-
dent in charge of media relations). Pete had never been
with an agency before and everything was new to him. He
probed around a lot and felt his way.”

Later that year, when Levathes had finished probing,
he was named director of media relations replacing Geoghe-
gan. He soon had the job well under control.

A member of the Y&R public relations staff remembers
Levathes the media man this way: “Most men in his
job go around with a vertical furrow in their brow, hut Pete
was always relaxed. He was a very open person—anyone
could come to him with ideas. He was always seeking to
combine a good advertising buy with a good artistic pro-
gram. It's paradoxical, but he was forever on the go in a
relaxed way. It was his great sense of humor that did it. He
had the ability to laugh at the most crucial times.”

About a year after Levathes came to Y&R, the agency
became the number one broadcasting agency in the country,
and by 1958 Levathes was respopsible for spending some
$87 million in TV billings aloné for Y&R clients. Some
of the bigger advertisers for whom he purchased time and
space were General Foods, Bristol-Myers, Gulf and Thomas
J. Lipton Inc.

After the stir caused by his 1958 Operation Daybreak
plan, the top brass at Y&R became convinced that they
had more than a media director in Levathes. On January I,
1959, the agency consolidated all of its timebuying and
programming activity into a single unit within the radio
and TV department, and Pete Levathes was put in charge
of the newly-expanded operation. To Levathes the move
was doubly rewarding because he had always believed that
the agency should centralize its activities and that timebuy-
ing and programming had become inseparable.

But he didn’t stay in his new position long enough to
prove how efliciently a centralized broadcast department
could work. Some 10 months after his appointment, he was
back at 20th Century-Fox, this time as president of its
television subsidiary (formed after Levathes had left).

At least one man was sorry to see Levathes leave the
advertising business. “He left the agency voluntarily with
blessings and good wishes,” says Sig Larmon. “I didn't try
to stop him. We always had a very cordial relationship,
but I could sense his eagerness to leave. There was no
question about his loyalty—it was the challenge of the
Fox job that enticed him. I have a genume liking for
him, enjoyed being with him, and think that he can be a
great help to any organization.”

A man who was close to Levathes at the time offers a
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THE MAN AND THE CHALLENGE continued

Back at Fox, Levathes immediately spurred the company’s constricted TV growth

logical explanation of why he abandoned what appeared
to be a safe and soaring career: “Pete had quite a position
at YXR,” the man says. “He was a stockholder, a member
of the plans board and was responsible for placing about
$200 million in total billings a year. He was also working
with blue chip accounts in a blue chip shop with blue
chip people. But he had to Icave because the Fox deal
gave him an opportunity to catapult to the top of this
business. He couldn’t afford to turn it down.”

And there is good reason to believe that Fox, which
supposedly had been trying to woo its former employee
back to the fold for about three years previously, made
Levathes an extremely attractive financial offer, one which
included the granting of generous stock options. Then,
too, Levathes, according to many of his friends and associ-
ates, never lost his affection for the film business and was
impatient to get back to what had become a first obsession
if not love.

A $3.5 MILLION TV PURCHASE

Once back at Fox, Levathes immediately set out to widen
the company's rather constricted television direction. Bare-
ly a month after he took over the presidential reins, 20th
Century-Fox Television spent $3.5 million to purchase
KMsp-Tv Minneapolis, the first in what it is hoped will be a
network of TV stations. The station currently is an ABC-
TV primary affiliate.

In another important move, Levathes brought George T.
Shupert, an experienced and top-notch TV film salesman
and executive, former head of TV at MGM, into the organi-
zation as vice president in charge of sales. He also activated
the company’s domestic syndication department and beefed
up its foreign activities. The results, at least on one of
these fronts, are easily discernible. Overseas business is
fiourishing, with the company’s gross receipts from foreign
TV distribution rising last year to a new high of about
$2.5 million.

Most noteworthy achievement of Levathes™ early months
back at Fox, however, was the increasing network interest
in the company’s TV products. This interest culminated in
the six 20th Century programs being televised this season.

All of these good works were amply acknowledged in
May of last year when Spyros Skouras, with demanding
stockholders breathing hot and heavy down his neck, named
Levathes temporary supervisor of over-all studio operations.
The temporary portion of the title was eliminated in June
when Levathes was officially appointed head of motion
picture and television production for the studio replacing
Robert Goldstein, who was reassigned to a job he formerly
held, head of the company’s European film production in
London. In October, during a regular monthly meeting of
the company’s board of directors, Levathes received another
vote of confidence, being elected executive vice president
in charge of production and told that he would continue as
president of the television subsidiary. In an effort to relieve
Levathes of some of his mounting responsibilities, William
Self, an executive TV producer at the studio, was pushed
up to the post of vice president in charge of television
production.
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With a TV man like Levathes now in the driver’s seat,
the television division at Fox zoomed up in status. The
company’s television and motion picture production units
have now become an almost totally intcgrated operation.
The various departments at the studio—casting, story, music;
legal, publicity, etc.—are also now integrated, working for
both production units on a nearly equal basis. If, for in-
stance, a property is surveyed by the story department for
movie possibilities and is ultimately rejected, it is- then
immediately checked by the same people for potential TV
production.

Bill Self gives an interesting capsule summary of how
a TV property currently is channeled at Fox: “The basic
or big decisions are made by Levathes,” he reports. “Skouras
certainly would want to know about it. Shupert and I, of
course, are kept informed. Then it’s given to me to do.”

Levathes feels that while movies and TV are different
mediums with their own artistic pecularities and own audi-
ences, “there is no reason why they can’t profitably co-
exist.” Explaining the difference between the two he also
indicates on which side of the bread Fox expects its biggest
slab of butter. “TV has taken over the entertainment func-
tion of the movies of the old days. It takes up a good part
of the leisure time of the public. Motion pictures must be
superior entertainment. The movies we make will be far
and above anything television has to offer. People pay a
Jot of money to see movies and they must be superior enter-
tainment in every way.”

But Levathes is by no means neglecting television. He
mentions that Fox is going into all phases of the medium
(with the exception of commercial production). “We're
going into live, tape and we're certainly interested in pay
TV,” Levathes says. Live and tape projects, mostly news,
game and panel show corcepts, are still being developed
and are at least a full season away from realization. Com-
menting further about pay TV, the Fox executive says:
“We are not opposed to pay TV: it’s just another form of
distributing entertainment. TV now is limited by the
availability of funds from advertisers. The public can either
ignore it or accept it, but we have no economic barometer.
Pay TV would make unlimited funds available and give
television a box office.”

But with pay TV still only an eventual possibility, Fox is
busily preparing for the next commercial TV season. The
film company has seven new series to offer the networks.
They are Dateline: San Francisco, a full-hour show about
a news columnist; Five Star Final, a 30-minute program
about the workings of a big city newspaper; The Com-
muters, a 60-minute dramatic series about suburban life;
Halls of Montezuma, a story about the Marine Corps, which
was filmed by Fox in 1950 as a feature film, now scheduled as
a 30-minute long series; Safart, a half-hour action-adventure
program with an African locale; Nightmare Alley, a mys-
tery-thriller of 60-minute duration, and Misty, a 30-minute
long, all-family type program about children and animals.

For the most part, Fox will only make pilots of these
series if they get co-production deals with the networks.
Best bets for actual network presentation during the 1962-
63 season are AMisty, which ABC-TV is co-financing, and
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Dateline: San Francisco, which reportedly has aroused the
interest of more than one network.

The Fox project, however, which, since it was first an-
nounced last fall, has created the biggest industry stir is a
weekly television film series based on the classic Greek
poems by Homer, The Iiad-and The Odyssey. Levathes
believes that such a series would answer the present persist-
ent appeals for better programming. Kimon Friar, an emi-
ent poet and translator of Greek poetry, is developing story
lines for the program, which will be presented as 39 half-
hours a season, hopefully beginning in the fall of 1963. It’s
estimated that it will take three Such-seasony to tell the com-
plete story.

Fox does a good deal of its productlon on location. Of
next season’s offerings substantlal ‘portions of Dateline: San
Francisco, Five Star Fmal and . S‘ qgr, w1ll 1_,f they find net-
work buyers, be ﬁlme BEIT own natural locahtles But
the majority of th ]
the three Foxloca ns, Westwoo‘d VVestern Avenue and
Malibu Ranch. ‘Altg ‘including. business and creative
people, there are about 130 ‘people employed in the film
company’s TV operations:

Since taking over as overall production boss, Levathes
has been concentrating on righting the lopsided movie end
of his company’s endeavors. Selectivity, apparently, is his
measuring rod. He's announced that this year Fox will
spend the same amount of money on film production as it*
did last year, but will make fewer pictures. “We are going
all out on everything we decide to do,” he has said. Almost
all of the company’s 1962 motion picture releases are al-
ready completed and production has been started on the 15
features scheduled for 1963 release.

THE “CLEOPATRA” HEADACHE

Fox’s biggest and most publicized headache, and” hope-
fully a big bonanza of its future, is the still-to-be com-
pleted motion picture extravaganza “Cleopatra.” Now being
filmed in Rome, where Levathes has spent a considerable
part of his most recent time, the production is way over
schedule and budget. Due to the near-fatal illness’ of its
star, Elizabeth Taylor (only after a hard struggle was Fox
able to collect some $2 million in insurance damages against
the $3 million in losses it claimed the delay caused), the
film has been nearly two years in the making.

“With this Cleopatra business and all, Pete must be
wishing he were back working in the relative calm of the
agency business,” an advertising executive commented the
other week. The comment is open to doubt, for Pete
Levathes never let any job get the best of him.

According to Y&R’'s Norman Glenn, Levathes always
handled his agency chores easily. “Work was never an ob-
session with him as it 1s with some people,” Glenn says.
“Pete used to put in just as much work as the job called for.
When 5 o’clock came he closed up his desk and walked out.”

Rod Erickson, president, Filmways Inc., and formerly
manager of TV operations at Y&R, also remembers a
Levathes who was rarely captive to his career: “In this
business many men get to the top because they hate their
families and hate their wives,” Erickson remarks. “They
devote all their time to getting ahead. The really unusual
thing about Pete is that he always managed to spend time
with his family and get ahead despite it.”

Besides his wife (the former Christine Chakeres of Spring-
field, Ohio), the family that Levathes always finds time

TELEVISION MAGAZINE / February 1962

for consists of Peter Jr., 16, and Louise, 13. His present
position makes Levathes mostly a California resident, but
as yet he has not given up his New York domicile or ob-
tained a permanent West Coast one. In New York, the
family lives in a big apartment near Central Park and
when in California they stay at the Beverly Hills Hotel.

Levathes, who with his strong featurés and striking, dark,
gray-flecked hair is handsome enough to star in a 20th
Century-Fox production, is a man of many interests. He’s
an avid reader, dabbles in photography and likes to listen to
jazz and classical music. He has a natural flair for music,
playing the piano and “strumming” the classical guitar.

In a business where character assassination is a commonly
used tool of the trade, it’s difficult to find a person who
doesn’t like and respect Levathes.

“Pete is one of the most creative, intelligent men that I

ever met,” says George Shupert. “He possesses the rare
ingredient of integrity.” The last is a comment often heard
about him.

VOLATILE, QUICK-TRIGGERED AND SENTIMENTAL

There are still more facets to the Levathes personality.
A former co-worker at Y&R rcmembers him as a sentimental
man who frequently passed out gifts. He also says Levathes
is a volatile, “quick-triggered” person who “once he didn’t
like you, there didn’t seem to be anything you could do

. right.”

David Levy claims that Fox’s production chief has the

-ability to “apply show business by the seat of his pants,” is

a “‘great negotiator” and “an astute student of the motion
plcture industry.” Levy recalls that cven as an agency cx-
ecutive, Levathes would see all the movies he could.

Fox TV executive Bill Self mentions some other Lev-
athes’ attributes: “There’s very little phoniness about him,”
observes Self. “His relationship with the networks and agen-
cies are a big plus for us. They know he’s going to deliver
what they bargained for. He’s really terribly respected in
the industry.”

When asked if he thought his boss had the creative
ability to handle his job, Self said, ‘“Pete is creative. He’s
creative in matters of taste. He instinctively knows what
will go and what will be a good device to use. He’s a good
editor who usually shows good judgment.”

His talent for creativity is just about the only Levathes
talent that is ever questioned. It has been rumored that
Fox would place an experienced film maker at Levathes’ side
in a position akin to Bill Self’s one with the TV subsidiary.
But so far Levathes is firmly in command of the situation;
so firmly, in fact, that recent industry stories have him re-
placing Spyros Skouras as boss of the entire Fox organiza-
tion.

A veteran Hollywood observer thinks there 1s a substan-
tial amount of truth to the story, but he points out that
everything depends on how well “Cleopatra” does at the
box office.

“‘Cleopatra’ can do for Fox what ‘Ben Hur’ did for
MGM.” (Since its release in 1959, the Biblical film has
grossed over §40 million in film rentals, and has completely
revitalized MGM'’s operations.)

The industry pro also has a final prediction to make
about Levathes: ‘““How far Pete goes depends on the Skouras
administration,” he says. “If Skouras sinks, Pete goes down
with him. If Skouras manages to hang on for awhile, expect
to see Pete eventually take over.” END
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THE NEW BEST-SELLER
BELONGS IN YOUR LIBRARY

Here is the book that presents the most exciting feature films of the
Fifties yet made available to television stations. ..the 30/62 from
Metro-Goldwyn-Mayer Television.

These are the films that will make your feature programming a best-seller to
viewers and a best-buy to advertisers. There has never been such a release of films
to television with so many truly top-rated features in terms of box-office, star
value and balance of entertainment as the 30/62.

ABOVE AND BEYOND Robert Taylor, Eleanor Parker
ACROSS THE WIDE MISSOURI Ciark Gable, Ricardo Montalban

ALL THE BROTHERS WERE VALIANT Robert Taylor, Stewart Granger, Anin Blyth
BANNERLINE Keefe Brasselle, Sally Forrest

BHOWANI JUNCTION Ava Gardner, Stewart Granger

BORDER INCIDENT Ricardo Montalban, George Murphy

CAUSE FOR ALARM Loreiia Young, Barry Sullivan

CONSPIRATOR Robert Taylor, Elizabeth Taylor

CRISIS Cary Grant, Jose Ferrer, Paula Raymond

THE DOCTOR AND THE GIRL Glenn Ford, Gloria DeHaven, Janet Leigh

DON'T GO NEAR THE WATER Glenn Ford, Gia Scala, Earl Holliman, Anne Francis
FORBIDDEN PLANET Waiter Pidgeon, Anne Francis

THE GIRL IN WHITE Junre Allyson, Gary Merrill, Arthur Kennedy

HER TWELVE MEN Greer Garson, Robert Ryan

INVITATION Van Johnson, Dorothy McGuire

IT'S A BIG COUNTRY Var Joknson, Gene Kelly, Gary Cooper, Janet Leigh

THE LAST TIME | SAW PARIS Eiizabeth Taylor, Van Johnson, Donna Reed
MADAME BOVARY Jennifer Jones, James Mason, Van Heflin, Louts Jourdan
MOGAMBO Clark Gable, Ava Gardner, Grace Kelly

MOONFLEET Stewart Granger, George Sanders

THE QUTRIDERS Joel McCrea, Arlene Dahl

PAGAN LOVE SONG Esther Williams, Howard Keel

PLEASE BELIEVE ME Deborah Kerr, Robert Walker, Peter Lawford

RIGHT CROSS June Allyson, Dick Powell

ROGUE COP Robert Taylor, Janet Leigh

SCARAMOUCHE Stewart Granger, Eleanor Parker, Janet Leigh

SCENE OF THE CRIME Van Johnson, Arlene Dahl, Gloria DeHaven

SMALL TOWN GIRL Jane Powell, Farley Granger
SUMMER STOCK Judy Garland, Gene Kelly
TENSION Richard Basehart, Audrey Totler

A fast-seller already in these markets:

New York, Chicago, St. Louts, New Haven, Fresno,
Philadelphia, Binghamton, Altoona, Lebanon, Miami,
Honolulu, Kalamazoo, Poland Springs, Springfield.

For a full look at the 30/62, fine picture by fine
picture, send for the illustrated presentation book; N\

MGM Television office for a fil ' A
O o ard availabitein e for & Tm TELEVISION

NEW YORK o CHICAGO ° CULVER CITY
1540 Broadway / JU 2-2000 Prudential Pla’za / 467-5756 MGM Studio / UP 0-3311

v
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IN DENVER IT'S...  KBTRaoio
AND

Solely owned and operated by the Mullins Broadcasting Company ... These abc John C. Multins

affiliates bring to over 1 million people in the Denver area the PROGRAMING . . . :fz":::o"’l’;d Crasy
the SERVICE . .. the NEWS ... and the ENTERTAINMENT, that has won them Vice President and General Manager
the title . .. Represented by:

Peters, Griffin & Woodward—TV

D E N V E R ! s FA M I LY s TAT I O N s H-R Representatives Inc.—Radio
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U.S.

Television

Homes |
by Counties

As of February 1962

A DIRECTORY of the 3,134 U.S. counties with household
totals specially updated to February 1962.

Estimates of TV homes are updated to February 1962 by
TELEVISION MAGAZINE.

the Advertising Research Foundation study of May 1961,
and has also projected total households using the April 1960
Census as the base.

For a more detailed explanation of how coverage is de-

For the 1962 MARKFETBOOK, TELEVISION MAGAZINE has
continued to adjust its television penetration estimates by

fined, turn to the introduction to the Television Homes
report on page 124,

v Total ™ Total v Total v Total ™ Total
Homes Households Homes Households Homes Households Homes Households Homes Households
Feb.’62 Feb.'62 Feb.'62 Feb.'62 Feb.'62 Feb.'62 Feb.'62 Feb.'62 Feb.'62 Feb.'62

ALABAMA DeKalb 9,000 11,800  Monroe 4000 5600 Coconino 8,800. 10,900  Chicot 4200 5300
Elmore 5600 8,000 Mortgomery 37,500 46,600 Gila 5900 7,300 Clark 4900 6,000

Autauga 3700 4800 popampig 6700 8800 Morgan 12,800 17,300  Graham 2700 3700 Clay 490 6,400 _

Baldwin 9700 13200 pyoyan 21300 27600  Perry 2600 4,100 Greenlee 2300 3,000 Cleburne 2100 2,800 s

Barbour 4700 6500 papette 3,100 4,600  Pickens 3,900 5800 Maricopa 179,500 201,300 Cleveland 1400 2,000

Bibb 2500 3700 grangin 4200 6200 Pike 5000 6900 Mohave 1,800 2,500 Columbia 6,600 7,800

Blount 4900 7,100 goneu 4300 6300 Randolph 4000 5500 Navajo 6500 8800 Conway 3400 4500

Bullock 2200 3,400 g, 2500 3,200 Russell 9,100 11,800 Pima 73800 81100 Craighead 11,000 13,600 .

Butler 4700 6,400 g 2,700 4,500 Saint Clair 5100 6300 Pinal 13,000 16,100 Crawford 4800 6,400

Calhoun 21,000 26,100 popy 2,900 3,900  Shelby 6300 8500 Santa Cruz 2,200 2,900 Crittenden 9,000 11,800

Chambers 5900 10500 poycton 11,300 14,400  Sumter 3000 4700 Yavapai 7200 9700 Cross 3900 5100

Cherokee 3500 4300 jeyson 6900 9,700 Talladega 13,800 17,000 Yuma 10,700 13000 Dallas 2200 3,000

Chilton 5200 7,200 efierson 154900 183,600 Tallapoosa 7,400 9700  Total 331100 382800 Desha 4400 5600

Choctaw 3,400 4300 ) amar 2700 4,000 Tuscaloosa 20,600 28,000 : Drew 3,300 4,100

Claike s 800 Lauderdale 13400 17,300 Walker 11,800 15,100 Faulkner 5700 6900

g:z)l’nurne %300 Sopp  Lawrence 4100 6200 Washington 2500 3,500 Franklin 1,900 3,200

Coffee coo0  saco  Lee 9500 12,600  Wilcox 2,800 4,200  ARKANSAS Fulton 1300 2,100

Cobert 9800 12900 Limestore 6500 90 Wnston oSO8 200 ooy ggp Galand 13400 16500

Coneculr 3,000 4,600 Lowndes 2,200 3,400 Total 689,700 892,000 Ashley 5300 6.700 Grant 1,900 2,500

Coosa 1,80 2,800 Macon 4,300 6,100 Baxter 2,400 32300 Greene 5800 7,600

Covington 7,400 10,300 Madison 25100 32,000 Benton 8500 11900 Hempstead 4,500 6,100

Crenshaw 2800 4000 Marengo 4,600 6,700 ARIZONA Boone 4300 5300 Hot Spring 4700 6,400

Cullman- 9100 12500 Marion 4500 6,300 Bradley - 3,000 4,100 Howard 2,500 3,300

Dale 5,700 8,100  Marshall 10,800 13,600  Apache 3600 5900 Calhoun 1,300 1,700  independence 4,900 6,300

Dalfas 11,000 14500  Mobile 70,100 84,700 Cochise 12,400 15,900  Carroll 2800 3,900 lzard 1500 2,100

TV honies aid total households, @ TELEVISION MAGAZINE; further reproduction not licensed.
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KXTV

CHANNEL 10

MAP: COURTESY CALIFORNIA DIVISION OF MINES AND GEGLOGY

A GIANT NEW TOWER HAS EXPLODED
THE SACRAMENTO MARKET TO 25TH
IN THE NATION. 3RD LARGEST ON THE
WEST COAST. 608,400 TV HOMES BIG!

All the old facts and fancies about TV coverage in California have changed. Sud-
denly, the KXTV market is 74% larger...covering a piece of real estate 200 miles
wide and 180 -miles long. And that area covers most of San Francisco’s ‘‘bedroom’

e = 1O communities. In the heart of all this bigness is the lush, plush Sacramento market:
25th largest in the nation. And 3rd largest TV market on the Pacific Coast.

Behind this KXTV jump from 456,200 to 608,400* homes is a new 1549 foot an-
tenna that towers above anything on the California skyline (or the Manhattan sky-

REACH FURTHER WITH KXTV  jine, for that matter).

A CORINTHIAN STATION
So if you're shaping a new California TV schedule, pick up the KXTV piece. It might

be just the perfect fit.

REPRESENTED BY
H. R. TELEV'SIDN, INC. ®Source: C. R. 8mith, Research Consultant.
= ——
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TV HOMES BY COUNTIES

v

Total

Homes Households

Y

Total

Homes Households

™

Total

Homes Households

v

Total

Homes Households

v

Total

Homes Households

Feb.'62 Feb.’62 feb.’62 Feb.’62 Feb.’62 Feb.'62 Feb.'62 Feb.’62 Feb.’62 Feb.'62
ARKANSAS—continued Monterey 45,800 53,400  Lavimer 14,900 16,800 Ciay 4,700 5,500 Brantley 900 1,400
Napa 17,000 19,300 Las Animas 4,100 5,800  Collier 4,300 5200  Brooks 2,900 3,900
Jackson 4900 6400 Nevada 5500 7400 Lincoln 1200 1600 Columbia 4600 5600 Bryan 1200 1500
Jefferson 18200 22700 Orange 221700 225,600 Logan 5000 6000 Dade 299,700 325,100 Bulloch 5500 6,200
Johnson 2800 3900 Placer 15100 17,600 Mesa 13,200 15600 De Soto 2500 3,000 Burke 3900 5,100
Lafayette 2400 3100 Plumas 3,100 3,800 Mineral 100 100 Dixie 1,000 1300 Butts 1,700 2,200
T 3400 5100 Riverside 91,900 99,100 Moffat 1500 2100 Duval 121,300 133,100 Calhoun 1400 1,900
Lee 3,700 59000 Sacramento 152,700 157,700  Montezuma 3,000 4,000 Escambia 42,000 48,700 Camden 2,100 2,500
Lincoln 2400 3300 SanBenito 4,000 4600 Montrose 4500 5400  Flagler 1,100 1300 Candler 1400 1,800
{ittle River 2,100 2,700 San _ Morgan 5,700 6,200 Franklin 1,500 2,100  Carroll 8,100 10,200
Logan 3,300 4,300 Bernardino 143,200 156,300  Otero 5,800 7,000  Gadsden 6,700 8,700 Catoosa 4,800 5,800
Lonoke 5,400 6,800 San Diego 308,400 318,700 Ouray 300 500  Gilchrist 600 800 Charlton 1,000 1,300
Madison 1700 2700 San Park 400 600 Glades 600 800 Chatham 48200 53800
Marion 1200 2000  Francisco 262,500 294,000  Phillips 1200 1400  Gulf 2400 2,800 Chattahoochee 1000 1,200
Miller 7,800 9,600 San Joaguin 71000 75,800 Pitkin 600 800  Hamilton 1,500 2,000 Chattooga 4,700 5,600
Mississippi 14600 18,300 San Luis Prowers 2,600 4000 Hardee 3,000 3,600 Cherokee 5,400 6,400
Monroé 3100 4500 _ Obispo 23,100 26200 Pueblo 29,100  32.800  Hendry 2000 2,400 Clarke 10,800 12400
Montgomery. 1200 1700 San Mateo 137,500 141,800 Rio Blanco 900 1,500  Hernando 3,100 3,600 Clay 800 1,100
Nevada 2,400 3:300 Santa Rio Grande 1,900 3,000 Highlands 6,100 7,100  Clayton 11,200 12,700
Newton 1200 1600 _ Barbara 47,800 54000 Rouft 1,000 1,900 Hillshorough 116,500 127,500 Clinch 1,300 1,700
Quachita 7400 9,200 SantaClara 190,000 196,700 Saguache 900 1,200 Holmes 2,200 3,100 Cobb 30,100 32,400
Perry 1,000 1400 Santd Cruz 27,900 31,100 ~ San Juan 100 200 Indian River ~ 7,400 8,800 Coffee 4,400 5,600
Phillips 8700 11,800 Shasta 16,600 18,900 San Miguel 700 900  Jackson 7600 9,700 Colquitt 7,200 9,100
Pike 1,800 2,500 Sierra 600 700  Sedgwick 1,100 1,300  Jefferson 1,900 2,400  Columbia 2,900 3,400
Poinsett 6,100 8,000 Siskiyou 9,200 10,900  Summit 500 600 Lafayette 600 800 Cook 2,300 3,200
Polk 2900 3900 Solano 37,200 39,000 Teller 600 800 Lake 16,400 19,000 Coweta 6,900 7,900
Pope 4600 6,300 Sonoma 42,400 48300 Washington 1,500 1,900 pee 16,900 19,000 Crawford 1,000 1,300
Prairie 2200 3:000 Stanislaus 42,600 48,600 Weld 18,600 21,300 Leon 16,300 19,900 Crisp 3,900 5,000
Pulaski 61600 72800 Sutter 8200 10,100 Yuma 2,100 2800 [Levy 2200 3,100 Dade 1500 2,200
Randolph 2:700 3,800 Tehama 6,800 8,100 Total 471,100 544,000 Liberty 600 800  Dawson 700 900
St. Francis 6,100 8200 Minity 2,500 3,200 Madison 3,000 3,700 Decatur 5,400 6,500
Saline 6200 7400 Tulare 42,700 48,900 Manatee 24,300 26,200 De Kalb 70400 76,600
Scott 1,600 2,300 Tuolumne 4,200 5,000 Marion 13,500 15,600 Dodge 3,300 4,400
Searcy 1,700 2400 Ventura 52,000 56,800 Martin 5300 6,000 Dooly 2,200 2,900
Sehastian 17,800 21,100 Yolo 17,400 20,300  CONNECTICUT Monroe 13,200 14,400 Dougherty 18,000 20,600
Sevier 2600 3200 Yuba 9,100 10,000 . Nassau 4,000 4,700 Douglas 3900 4500
Sharp 1400 2000  Total 4,826,400 5134000 Farfield 189600 198,000  pygi0050 15,200 17,300 Early 2,600 3,400
Stone 1300 1800 Hartford =~ 198,800 209,800  (yeechohee 1,500 1,800 Echols 300 400
Union 12400 15000 Litchfield 33,800 - 36,900 prange 79,000 85,200  Effingham 2,000 2500
Van Buren 1700 2300 Middlesex 23,600 26,000  (gpqqla 6,200 7,000 Elbert 4,000 4900
Washington 12600 17,300 New Haven 192,900 201,800  pyim each 72,000 80,600 Emanuel 3,700 4,800
White 7400 9900  COLORADO New London 51,500 53,800  pygeg 10,700 12,900  Evans 1600 1,800
Woodruff 3200 3800 Tolland 16,400 18400 pipellas 140,200 153,500  Fannin 2700 3,700
Yell 3100 3700 Adams 29700 34,000 Windnam 19,000 21,000 py 50,700 59,400 Fayette 1600 2,100
Total 411200 525'400 Alamosa 2,200 2,800 Total 725,900 766,000 Pytnam 8,100 9,500  Floyd 17,300 19,800
' ’ Arapahoe 30,800 33,000 St. John's 8,100 9,200  Forsyth 2,600 3,300
Archuleta 500 700 St. Lucie 11,100 12,700  Franklin 3,000 3,700
Baca 1,300 1,900 Santa Rosa 6,400 7,800  Fulton 151,700 165,700
Bent 1,400 2,000. Sarasota 28,600 30,400  Gilmer 1,700 2,400
CALIFORNIA Boulder 20900 22,900 DELAWARE Seminole 15300 16700 Glascock 500 700
Chaffee 2,100 2,600 Kent 17500  18.700 Sumter 2,800 3,500 Glynn 10,000 11,900
Alameda 273,900 299,200 Cheyenne 500 800 New Castle 87000 90,600 Suwannee 3400 4,200 Gordon 4500 5500
Alpine 100 100 Clear Creek 800 1,000 gyecex 19000 22200 avlor 3,000 3,700  Grady 3,800 4700
Amador 2,700 3,100 Conejos 1,600 2,000 ' ' Union 900 1,100  Greene 2,100 2,800
Butte 24200 27,700 Costilla 700 Loog  Total 123,500 131,600 vy 41,800 47,100 Gwinnett 10,800 12,000
Calaveras 2,900 3,400 Crowley 900 1,100 Wakulla 1,100 1400  Habersham 3,800 4,800
Colusa 3,400 3,900 Custer 200 400 Walton 3,500 4,500  Hali 11,800 13,900
Contra Costa 115,600 120,500 Delta 3,700 5,100 Washington 2,100 3,100 }Fi{anCIOCk 1,700 2,200
Del Norte 4800 5500 Denver 152,200 168,000 Total 1,480,900 1,642,800 Haralson 3,600 4,200
Edorado 8500 10100 Dolores a00  sop DISTRICT OF COLUMBIA Hartis 1900 2700
E:esno IOiggg 102;88 Eoulglas 1,:;08 %ggg Dist. of Col. 226,500 253,800 Hartd 3,200 4,100
enn d y agle 0 s y Hear 1,000 1,400
Humboldt 28,400 32,300 Elbert 900 1,100 Tatd 200297800 Henry 3,700 4,400
Imperial 15,100 18,600 El Paso 39,500 44,000 GEORGIA Houston 9,600 10,500
Inyo 3100 4,000 Fremont 5100 6,200 Irwin 1700 2,300
Kern 83400 87,100 Garfield 2700 3,900 Appling 2200 3,200 jackson 2000 5100
Kings 12,100 14,300  Gilpin 200 200 pigRipa Atkinson 900 LS00 jper 1200 1600
Lake 4,100 5,300 Grand 700 1,100 Bacon 1,500 2,100 Jeff Davis 1’400 2’200
Lassen 3,200 4,300  Gunnison 1,100 1,500  Alachua 15600 19,800  Baker 800 1,000 Jefferson 3’300 4’400
Los Angeles 1,980,400 2,062,200  Hinsdale 100 100  Baker 1,400 1,700  Baldwin 4,400 5,600 Jenk ! )
Madera 10,000 11,700  Huerfano 1600 2300 Bay 16100 18900 Banks 1300 1700 Jenkins 1,900 2,400
Marin 43,100 46,000 Jackson 400 500 Bradford 2600 3400 Barrow 3300 4200 Johnson 1500 2200
Mariposa 1400 1700 Jefferson 32,900 39,300 Brevard 36800 38600 Bartow 6,600 7,700 Jomes 1600 2,100
Mendocino 12,000 15,100 Kiowa 400 700 Broward 124,300 127,100  Ben Hill 2,600 3,900 Larr!ar 2,200 2,700
Merced 22,600 25,800  Kit Carson 1,400 2,100 Calhoun 1,500 2,000  Berrien 2,300 3,200 Lanier 900 1,300
Modoc 2,000 2,600 Lake 1,300 1,300  Charlotte 4,700 5,200 Bibb 36,400 40,600 Laurens 6,800 8,600
Mono 700 800 La Plata 4,600 5,500  Citrus 2,500 3,200 Bleckley 2,100 2,500 Lee 1,000 1,400

TV homes and total households, © TELEVISION MAGAZINE; further reproduction not licensed.
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device

It’s so easy for people to register dis-

pleasure. In broadcasting, an audience
can 1gnore you with a mere turn of a
knob or the push of a button. A choice
1s presented, a judgement 1s made.
There 1s only one device in the world
that will lock a station selector 1n place:
consistently good programming. People
listen. People watch. People know.

POST - NEWSWEEK STATIONS

A DIVISION OF THE WASHINGTON POST COMPANY

WTOP-TV, CHANNEL 9, WASHINGTON, D.C. ©
WUXT, CHANNEL 4, JACKSONVILLE, FLORIDA @

WTOP RADBIO, WASHINGTON, D.C.
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TV HOMES BY COUNTIES

v

Total

Homes Households

v

Total

Homes Households

v

Total

Homes Households

v

Total

Homes Households

v

Total

Homes Households

Feb.’62 Feb.'62 Feb.’62 Feb.’62 Feb.'62 Feb.'62 Feb.’62 Feb.’62 Feb.'62 Feb.'62
GEORGIA—continued Adams 600 900  Greene 4800 5600 Allen 64,500 69,600 Tippecanoe 20,800 25,200
) Bannock 12,400 13,900  Grundy 5900 6,800 Bartholomew 13,000 14500 Tipton 4,000 4,900
Liberty 2,800 3500 pBear Lake 1,700 1,900  Hamilton 2,500 3300 Benton 2,900 3,400 Union 1,500 1,900
Lincoln 1,100 1,400 Benewah 1,600 1,900  Hancock 7,000 7,900  Blackford 4,000 4600 Vanderburgh 45,800 50,800
Long 700 900 Bingham 6,200 7,100 Hardin 1,400 1,800 Boone 7,800 8,600 Vermillion 5100 6,000
Lowndes 11100 13400  pjaine L100 1,300 Henderson 2,200 2500 Brown 1500 2,000 Vigo 32,700 34,400
Lumpkin 1,300 1,800 pojge 400 500  Henry 13,700 15700 Carroll 4500 5200 Wabash 8,800 9,900
McDuffie 2700 3300  Bonner 3900 4800 iroquois 9,000 10,500 Cass 10000 12,400 Warren 200 2500
Mclntosh 1200 1600 popneville 11,800 13,000  Jackson 10,600 12,700  Clark 16500 18,100 Warrick 5900 63900
Macon 2300 3,200  poyndary 1,100 1,600 Jasper 2,700 3,500 Clay 6,900 8100 Washington 4,300 52300
Madison 2,200 3,000 pytte 800 900 Jefferson 8,600 10,600 Clinton 8,200 9,800 Wayne 20,000 22,400
Marion 1,000 1,300 Camas 200 200 Jersey 4,000 4900 Crawford 2,000 2,600 Wells 5,500 6,500
Meriwether 3,700 5,000  capyon 14800 17,200, Jo Daviess 5600 6500 Daviess 6,500 8,000 White 5400 6,100
Miller 1,300 1,800 garipoy 1,300 1,600 Johnson 1,700 2,200 Dearborn 7200 8400 Whitley 5700 6,300
Mitchell 3800 4900 (u, 3700 4300 Kane 57700 60,200 Decatur 5100 6000  Tetal 1,254,800 1,403,400
Monroe 2,200 2600  giark 200 200 Kankakee 22,00 24,100 DeKalb 7,700 8500
Montgomery ~ 1,000 1,500  glearwater 2,000 2500 Kendall 4700 5000 Delaware 31,300 33,500
Morgan 2,100 2600 cyster 600 800  Knox 16,700 18,900  Dubois 6,400 7,400
Murray 1,900 2,700  fimore 3700 4500 Lake 76,300 79,100  Elkhart 26,400 32400 .

Muscogee 38700 43,600  Franklin 1,800 2,200 La Salle 32,200 34,200  Fayette 6600 7400 10W
Newten 4700 5600 Fremont 2,100 2,300 Lawrence 4900 6,000 Floyd 14,300 15500  Adair 3000 3,600
Oconee 1200 1600 gem 2400 2,800 Lee 9,200 10,500 Fountain 5200 6,000 Adams 2100 2400
Ogletporpe 1,400 1,900  Gooding 2,300 2,700  Livingston 9,900 11,800 Franklin 3,500 4,500  Allamakee 4,000 4500
Paulding 2,900 3,600  [daho 3,000 3,800 Logan 7,700 9,100  Fulton 4,200 5,400 Appanoose 4,600 5'500
Peach 2,700 3,300 Jefierson 2,500 2,900 McDonough 7,700 9,100 Gibson 8,000 9,500  aydubon 3000 3300
Pickens 1,800 2400 jerome 2900 3300 McHenry 24,100 25000 Grant 19,000 22500  Benton 6700 7,200
Pierce 2000 2500 Kootenai 8200 9300 Mclean 23300 26,100 Greene 7600 8900 Bjack Hawk 33,900 35,900
Pike 1,400 1,800 |atah 5200 6,200 Macon 35800 37,500  Hamilton 11,000 12,100  Boone 7.800 8400
Polk 6,500 7,900 [emhi 1,200 1,700  Macoupin 12,000 14,100  Hancock 7,200 8,100  Bremer 5300 6100
Pulaski 1800 2200 |ewis 1100 1300 Madison 63,200 67,600 Harrison 4300 5500  Bychanan 5600 6000
Putnam 1500 1,900 [jacoln 900 1,000 Marion 11,200 12,900 Hendricks 11,300 12300 Buena Vista 6200 68600
Quitman 400 500 Madison 2,000 2300 Marshall 3600 4,200 Henry 13,200 14,800 Bytler 4700 5400
Rabun 1,500 1,900  Minidoka 3,400 3,800 Mason 4,200, 5000 Howard 19300 21,100  Calhoun 4500 5000
Randolph 2200 2900 Nez Perce 7,400 8500 Massac 3800 4700 Huntington 9,300 10,400 Carroll 5900 6600
Richmond 31,700 35400 Qneida 800 1,000 Menard 2,600 2,900 Jackson 8,200 9,300 (ass 5’500 5’900
Rockdale 2,200 2,700 Owyhee 1,600 1,800  Mercer 4,800 5,300 Jasper 4,300 5200  Cedar 5'000 5’500
Schley 600 800 Ppayette 3100 3800 Monroe 4200 4,600 Jay 5400 7,200 Cerro Gordo 14,000 15400
Screven 3,000 3,800 power 1000 1,100 Montgomery 9,300 10,300 Jefferson 5800 6700 Cherokee 4700 5300
Seminole 1,400 -~ 1,700  Shoshone 5400 6,300 Morgan 8,700 10,5500 Jennings 3,700 4400 Chickasaw 3600 4300
Spaulding 9,100 10,200 Teton 500 600  Moultrie 3,500 4,200  Johnson 11,700 12,700  ¢larke 2300 2800
Stephens 4,300 5,100  Twin Falls 11,000 12,800 Ogle 10,700 11,800  Knox 11,300 13400 (Clay 5000 5'700
Stewart 1,300 1,800  vajley 900 1,100 Peoria 54000 58,500 Kosciusko 11,100 12,600 Cjayton 5900 6600
Sumter 5,200 6,600  Washington 2,100 2,600 Perry 5,300 6,400  Lagrange 3,600 4,700  glinton 15'300 15’500
Talbot 1300 1700 g 1gago0 1s5g00 Pt 4200 4600 Lake 135000 146900  Crawford 5100 5600
Taliaferro 600 800 ' Pike 5,500 6,800 La Porte 24,700 27,300  palas 7.000 7'700
Tattnall 2,700 3,500 Pope 1,000 1,300 Lawrence 9,600 11,300 pavis 2’500 2'900
Taylor 1600 2,100 ILLINOIS Pulaski 2,600 3,300 Madison 35600 38500 pecatur 2500 3300
Telfair 2,200 3,100 Adams 19600 21700 Putnam 1,200 1,400  Marion 201,000 214,800 pelaware 4'500 5'100
Terrell 2,300 3,200 povander 1300 5’300 Randolph 7,300 8,500  Marshall 8,400 9,800  pes Moinés 12'900 14'300
Thomas 7,700 9300 3800 4400 Richland 4,100 5200 Martin 2200 2,930 pickinson 3500 3900
Tift 4,700 6,200 Boone 5’400 6’100 Rock Island 43,900 46,500 Miami 8800 11,200  pybugue 19'200 21'300
Toombs 3400 4500 v 1700 2000 St Clair 72200 78,800 Monroe 14,900 17,000  Emmet 3700 4,400
Towns 800 1,100 Bureau 10'500 12'000 Saline 8,100 9,400 Montgomery 9,100 10,200 Fayette 7600 3‘500
Treutlen 1,100 1,500 Calhoun 1’400 1’800 Sangamon 42,800 47,900 Morgan 8,900 9,900  floyd 5'800 5’500
Troup 11500 13200 oo 5400 6100 Schuyler 2400 2,900  Newton 3100 3500  Franklin 4300 4,800
Turner 1800 2200 (o 2000 4700 Seott 1600 2,000 Noble 7300 8,400  Fremont 2900 3300
Twiggs 1400 1800 Cpoooon 30500 36900 Shelby 6500 7,500 Ohio L100 1,300 Greene 4400 4700
Union 1,400 1,700 Christian 10’700 11’900 Stark 2,200 2,500  Orange 4,100 5100  Grundy 4'100 4400
Upson 5,700 6,600 4700 5500 Stephenson 12600 14,500  Owen 2,800 3600  Guthrie 4200 4400
Walker 11,600 12,800 Clay 4200 5o0p Tazewell 27,900 30,100 Parke 4,100 4,700 Hamilton 5600 6300
Walton 4,500 5,500 Clinton 5’800 6’800 Union 4,200 5200 Perry 4,000 4,900  Hancock 3’300 4'300
Ware 8600 9700 i\ 12200 13600 Vermilion 26500 30300 Pike 3400 4200 gardin 7000  7.300
Warren 1300 1800 o o 1527700 1617700 Wabash 3,800 4500 Porter 15100 17,100  yarrison £900 5500
Washington 3,400 4,900 <o S0 T 000 Warren 6000 6800 Posey 5000 5800  Heary 5000 5500
Wayne 3800 4600 o verand 2300 3100 \Washington 3400 4,400  Pulaski 2700 3800  Howard 3300 3700
Webster 500 700 Do Kalb 13’700 14’800 Wayne 4,600 6,200  Putnam 5,800 6,900  Humboldt 2,900 3'900
Wheeler 800 1,300 DeWitt 4’700 5Y600 White 5,300 6,400  Randolph 8,200 9,100 |dg 2900 3'200
White 1400 1800 po oo 5300 6000 \Whiteside 16400 17900 Ripley 4900 6000 owa 4500 4900
Whitfield 10000 11700 p pooe 86000 sss00 Wil 50,900 54700 Rush 5400 6100  Jackson 5900 6100
W{Icox 1,600 2,100 Edgar GYSOO 7’500 Williamson 13,000 15,600  St. Joseph 65900 70,600 jasper 9'400 11.100
W!Ikgs 2,300 3,000 Edwards 2:100 2:600 Winnebago 60,600 63,900  Scott 3,400 4,200 Jefferson 4:500 4]’900
wn:(tlrr:son ;ggg iggg Effingham 5,600 6,800 Woodford 6,000 7,200  Shelby 9,600 10,500  Johnson 13,700 15,200
0 . ) Fayette 5400 6800  Total 2,884,000 3,J21,700  Spencer 3,500 4,600 Jones 5200 5800
Total 925,300 1,086,200 fqrq 2,800 5100 Starke 4,300 5,200  Keokuk 4,400 4,900
DAHO Franklin 1,000 14000 o Steuben 4700 5300  Kossuth 6,100 7,100
Fulton 11,900 13,300 ¥ Sullivan 6,300 7300 Lee 12,200 13,300
Ada 25800 29,000 Gallatin 2,000 2400 Adams 6200 7,000 Switzerland 1900 2200 Linn 41,100 42,900

TV ‘homes and total households, © TELEVISION MAGAZINE; further reproduction not licensed.
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v

Total
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Feb.'62 Feb.'62

Lovisa 2,900 3,200 Geary 6,300 7,800  KENTUCKY Madison 6,600 9,400 Lafayette 19,500 22,700
Lucas 3,300 3,600 Gove ‘800 1,100 . . Magoffin 1,600 2,600 Lafourche 12,000 14,300
Lyon 3500 4,100 Graham 1,300 1,600 Adair 2,500 4,100 g 3100 4,000 LaSalle 2900 3,900
Madison 3600 3900 Grant 1,100 1,400 Allen 2800 3,800 porepqy 4100 5200 Lincoln 6000 7,100
Mahaska 6700 7600 Gray 1100 1300 Anderson 2100 2800 oy 1500 2200 Livingston 5500 7,200
Marion 6400 7700 Greeley 300  egp Ballard 2100 2,600  jga50n 4400 5500 Madison 3100 4400
Marshall 8500 12,000 Greenwood 3,300 3,900 Barren 5900 8500 peaqe 3500 5000 Morehouse 7400 8900
Mills 3300 3,600 Hamilton g0  9o0 DBath 1600 2600 peniee 700 1100 Natchitoche 6700 9,300
Witchell 3800 4100 Harper 2900 3200 ©Bell 6200 8900 yecor 3600 4600 Orleans 176,600 191.300
Monona 3800 4400 Harvey 6200  go00 Boone 5100 6100  petcaife 1500 2400 Ouachitz 25600 29,500
Monroe 2800 3200 Haskell ‘700  sop Bourbon 4100 5800 ponoe 2300 3300 Plaquemines 4800 5600
Montgomery 3900 4,800 Hodgeman 700  9op Bovd 12600 15100 pontoomery  2.900 3900 Pointe Coup 4,400 5,500
Muscatine 10,000 10,900 Jackson 3100 3400 Bovle 4900 5900 porgay 1900 2800 Rapides 25200 29,900
O'Brien 5100 5800 Jefferson 2700 3400 DBracken 1700 2300 \unienbers 6300 8,100 Red Rwver 2100 2700
Osceola 2600 2,900 Jewell 2000 2500 DBreathitt L1800 3500  pgigop 4200 5300 Richland 4700 6,100
Page 6000 6700 Johnson 40,800 42800 DBreckinridge 3,000 4200 iopjac 1500 2100 Sabine 3400 5200
Palo Alto 3700 4200 Kearny 700 gop Bullitt 3,400 4200 gy, 3900 5300 St Bemard 600 8800
Plymouth 6300 6800 Kingman 2600 3000 DButler 2100 2700 gigyan 2600 3000 St Charles 4700 5400
Pocahontas 3700 4200 Kiowa 1100 140 Caldwell 3200 4100 40, 1800 2500 St Helena 1600 2100
Polk 80,500 85200 Labette 7200  gggp Céllloway 4,800 6500 ey ‘800 1400 St James 3300 4100
Pottawattam 23700 25,100 Lane 700 900 Campbell 19600 25700 purgieten 2,300 2,900 St John 3600 4,300
poweshiek 5400 5700 Leavenworth 10,000 12400 Carlisle 1400 1800 poyy 5200 8100 St Landry 16,100 20,000
Ringgold 2200 2,600 Lincoln 1400 1900 Carrol 1900 2400 py. 11600 16200 St Martin 5800  7.100
Sac 4600 5200 Linn 2200 2900 Carter 3900 5300 pyy 800 1700 St Mary 10400 12.700
Scott 32,900 36000 Logan 700 1200 Casey 2,400 3700 pypai 6500  9.900 St Tammany 9,100 10,600
Shelby 3200 4400 Lyon 6900 g4gp OChristian 11,900 14300 poperiesn 500 700 Tangipahoa 13,000 16100
Sioux 6700 7400 McPherson 5900  7.500 Clark 4800 6300 pocicactie 2,100 3,300 Tensas 2200 3100
Story 12900 14300 Marion 3900 400 Sl 3000 4500 poyp 2400 3200 Terrebomne 13,100 15,000
Tama 5900 6700 Marshall 4200 57200 Clinton 1500 2300 pyoeq 2000 3000 Union 3700 4900
Taylor 2400 3400 Meade 1400 1700 OCrittenden 1500 2700 goop 3100 4400 Vermilion 9,100 11,100
Union 4000 4600 Miami 5100 6000 Oumberland 1400 2,200 gpppy 4500 5400 Vernon 3800 5300
Van Buren 2900 3200  Mitchell 2400 2900 Daviess 17,700 20200 gionoon 2800 3500 Washington 9,900 12300
Wapello 13200 14600 Montgomery 13,100 15300 Edmonson 1400 2200 gyencer 1200 1500 Webster 9,900 11700
Warren 5Y500 6,100 Morris 2,000 2,400 Elliott 1,100 1,500 Taylor 3:400 4,700  W. Baton Rouge 3’,300 3Y700
Washington 5400 6,000 Morton 700  goo Estill 2000 3500 T4 2600 3300 West Cafrol 2900 3800
Wayne 2900 3400 Nemaha 3000 3800 Favette 31100 39,000 g, 1900 2500 W. Feliciana 1700 2,100
Webster 14200 15000 Neosho 5700 6400 El'g%'"g ;ggg gggg Trimble 1100 1400 Wimn 3700 4700
Winnebago 2,900 4000 Ness 1,400 1,700 ; ! b Union 3,400 4,200 Total 773,000 9062
Winneshiek 4900 5900 Norton 1900 2600 Frankiin 7,600 8800 yarren 11,000 13,400 2 Pl <00
Woodbury 31,000 33.300 Osage 3700 4200 Fulton 2800 3400 wachington 2,200 2,900
Worth 2800 3100 Osborne 1900 2,500 g;’r'raa‘r'g . ggg ;;gg Wayne 2500 3,800 MAINE
Wright 2 gl 2;‘;;”; ;?33 §333 Grant 2400 2.900 Vvﬁfﬁg gggg ?ggg Androscoggi 24,800 26,400
Total 765300 845900 LS 2400 2900 Graves 7300 9800 woie 0 Usop Aroostook 22400 26,000
Pottawatomi 3300 3700 Grayson 3100 4500 wooqiorg 2400 3400 Cumberland 52,600 55,200
Pratt 3'600 4'000 Green 2,200 3,300 Total 666300 858 600 Franklin 4,900 5,700
KANSAS Rawlins 1200 1500 Greenup 570 780 0% ' 20 Hancock 8600 10,200
4500 5600 Reno 17'100 19’000 Hancock 1,100 1,500 Kennebec 23,100 25,600
Ll 200 3600 enubii 2700 3400 Hardin 10300 13500 Knox 7600 9,000
Anderson 2,300 2,900 CEPADIC 3800 1500 Harlan 9200 12,800 LOUISIANA Lincoln 5100 5700
B X e e 9200 10,900 Harrison 3500 4300 poagi 10900 13500 oerord o
Hatber 2300 2800 BO8Y 2600 2900 Mart 2800 4100 0@ Vi Son Penobscot 31,200 34,800
Barton a2 1700 2000 Henderson 8300 10,100 ﬁ”en i g?gg ;ggg HEHELTT I 1L
Bourbon AT 700 el 3100 3600 Henry 2500 3300 pAT 300 gqgp Seedshor 6100 6,900
g $ ey S 14700 16600 Hickman 1500 2100 ORS00 qgs00 Somerset 8800 11500
e Y 1200 K 1200 1500 Hopkins 8900 11700 p il Rd  3s0  sag0 Vel 3500 pood
R 00 13D Sedgwik 97700 106200 Jackson 1100 2700 pEUE 3800 4700 Wachington 8500 10,100
St LI 2a Seward 3700 40 Jefferson 160300 180800 poii® iy 5y YOk gan Sl
: : : A0 Jassamine 2,500 3700 ; ' Total 253400 282,000
Choyomne 1200 LS00 Chentan ey 1apg lohmon 30 sa0 giide, S0 GRA0
Clark 900 1,10 i 1700 200 Kenton 27300 36300 (2O ol o
g:ay ; g“gg AL e 2100 yon 2300 3800 At U500 sy ARYLAND
of 2'200 2'930 i d 2 2500 Knox 4000 6300 piihowa 2200 3000 Allegany 22000 25900
c0 o h ’9 0 1'100 Staffor e 2300 Larue 2,200 3,000 Claiborne 4’300 5'700 Anne Arundel 49’700 53,500
oy 0 gy |ooanan 100 500 Laurel 4400 6400 oocoidis 4000 5500 Baltimore 403,100 429300
Cowley 9800 12,200 stevens 1,100 1,300 [awrence 2000 3200 oo’ Sy b s 3400 3800
Bk lan 1o SE™ G0 S0 Leo LI0O  L900 P posson 62700 Carolite 5300 6000
Gemon 600 7100 Jomas B0 20 L 130 2200 gl pa0 370 Camall 13100 14300
Dickinson 6,200 7,100 7regq 1300 1600 Letcher 4500 7200 A N ' i ' ’
Doniphan 2,500 3,000 yaroincee 1900 2100 4 G ) E. Feliciana 2,600 3500 Cecil 11,300 12,300
Douglas 10,600 12,600 4 ’ Lewis 2,400 3400 pyangeline 6,600 8,800 Charles 7,100 7,900
Edwards 1300 1600 Wallace 400 600 Lincoln 2800 4600  Franklin 4600 6600 Dorchester 7,800  9.100
Elk 1400 1800 W_ash.mg’(on 2,900 3,500 Livingston 1,400 2,200 Grant 3,000 3,800  Frederick 17,700 20,300
Ellis 4900 5700 Wichita 500 700 Logan 4900 6300 iberia 11,900 13700 Garrett 4300 5500
Ellsworth 2100 2500 Wilson 3600 4400 Lyon 1,000 1,400  (berville 6200 7,600 Harford 19,000 20,900
Finney 3,900 4,600 Woodson 1,300 1900  mcCracken 14,600 18,200  Jackson 3900 4600 Howard 8900 9,700
Ford 5600 6,400 Wyandotte 51300 56,200  McCreary 2000 2900 Jefferson 50,000 58100 Kent 4300 4,600
Franklin 5,700 6,500 Total 591,800 681,300 McLean 1,900 2,800 Jeff Davis 6,800 8,100 Montgomery 91,100 97,700
TV homes and total households, © TELEVISION MAGAZINE; further reproductioh not licensed.
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‘The Prisons: a P of;’ on WMCT, Memphis

THROUGH WMCT CAMERAS viewers watched phases of prison life not previously
pictured. At top, inmates march to dinner. Lower left, Norman Brewer, director of WMCT'’s
news staff, discusses plans for prison improvement with Tennessee's Governor Ellington.
Lower right, one of several pictures showing cell-rows and guard procedures.

“Besides bringing close-ups of life
in distant parts of the world, one of
television's great values lies in its

One of the superior productions through which I Tsctand Too. 5t condhions n
. R ) R our own areas. t _ﬂ u_n a-
creative talent and. community leadership are Stimulate community progress in

every possible way. So we regularly

enthusiastic comment—but comment
or no, we would still feel a definite
obligation to keep our cameras regu-

continually building new vision into Television And Taciiies (6. the. paioking de.
larly focused on topics so vital to the

. velopment of presentations like “The
on stations represented by ,
i area we serve.”

Prisons: a Profile.” Of course we are

pleased when such programs arouse

1 - EARL MORELAND
Station Manager, WMCT
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Sets new precedent
behind prison walls

Prison problems are not limited to
Tennessee. But in few other states have
viewers had the opportunity to see prison
life in the stark realism with which
Tennesseans have seen it through the
eyes of WMCT cameras.

With the cooperation of Gov. Buford
Ellington, who personally appeared in
the telecast, WMCT filmed “The Prisons:
a Profile” in the state penitentiary at
Nashville. In several instances, WMCT
showed areas never before pictured.

Throughout the South, leaders ac-
claimed this unique telecast as instru-
mental in helping to improve prison
conditions, and to reduce the high per-
centage of prison ‘alumni’ who keep
coming back behind bars because unable
to fit themselves into community life.

“The Prisons: a Profile” is one of a
continuing series of special prime-time
telecasts on WMCT, planned and pro-
duced for the specific purpose of giving
viewers first-hand knowledge of situa-
tions that affect the station’s entire area.
Other programs in the series include
“Who Wears the Badge?” presenting
problems and procedures of the Memphis
police; and “How Green is My Valley™”
an in-depth survey of the modern
methods that are diversitying the pros-
perity of southern agriculture.

To Blair-TV, penetrating community-
interest programming by great stations
like WMCT is a constant source of in-
spiration. We are proud to serve more
than a score of such stations in national
sales.

BLAIR-TV

Televisions's first exclusive
national representative; serving:

W-TEN —Albany-Schenectady-Troy
WFBG-TV —Altoona-Johnstown
WNBF-TV —Binghamton
WHDH-TV —Boston

WKBW-TV —Buffalo
WCPO-TV — Cincinnati

WEWS —Cleveland

WBNS-TV —Columbus

KTVT — Dallas-Ft. Worth

KOA-TV —Denver

KFRE-TV —Fresno

WNHC-TV —Hartford-New Haven
WIJIM-TV —Lansing

KTTV —Los Angeles

WMCT — Memphis

WDSU-TV —New Orleans
WOW-TV —0maha

WFIL-TV —Philadelphia

WIIC —Pittsburgh

KGW-TV —Portland
WPRO-TV — Providence
KING-TV —Seattle-Tacoma
KTVI-St. Louis

WFLA-TV —Tampa-St. Petersburg
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TV HOMES BY COUNTIES

v Total
Homes Households
Feb.'62 Feb. 62

v

Total

Homes Households
Feb.’62 feb. 62

v Total
Homes Households
Feb.’62 Feb.'62

MARYLAND —confinued

Prince Georges 93,500 99,500
Queen Annes 4,200 4,900
St. Mary's 7,700 9,100

Somerset 4,500 5,700
Talbot 6,000 6,800
Washington 23,200 27,500
Wicomico 13,400 14,800

Worcester 5,800 7,200

Total 827,500 897,300
MASSACHUSETTS
Barnstable 21,600 22,500
Berkshire 41,300 43,400
Bristol 119,000 125,000
Dukes 1,800 2,000
Essex 157,000 175,700
Franklin 15,200 17,000
Hampden 125,300 131,200
Hampshire 25900 27,700
Middlesex. 340,300 356,400
Nantucket 1,000 1,200
Norfolk 140,300 146,600
Plymouth 71,000 74,200
Suffolk 240,200 252,700
Worcester 162,300 174,034

Total 1,462,900 1,550,100

MIGHIGAN

Alcona 1,400 1,900
Alger 2300 2,600
Allegan 14500 16,500
Alpena 6,700 8,000
Antrim 2,700 3,100
Arenac 2,500 2,900
Baraga 1,700 2,000
Barry 8,300 9,500
Bay 28,400 30,400
Benzie 2,100 2400
Berrien 40,800 45,100
Branch 8,700 9,900
Calhoun 38,200 41,400
Cass 9,300 10,900

Charlevoix 3,500 3,900
Cheboygan 3,500 4,100
Chippewa 7,900 9,000

Clare 3,100 3500
Clinton 9,500 10,400
Crawford 1,200 1,400
Delta 8,900 9,900
Dickinson 6,700 7,400
Eaton 13,300 14,300
Emmet 3,900 4,600
Genesee 101,600 107,200
Gladwin 2,700 3,100
Gogebic 7,100 7,800
Grand Trave 8,200 9,100
Gratiot 9,100 10,500
Hillsdale 9,100 10,300
Houghton 9,700 10,800
Huron 8,000 9,500
Ingham 57,300 61,300
lonia 10,400 11,500
losco 4,500 4,900
Iron 4,700 5,300
Isabella 7400 8,800
Jackson 35100 37,900
Kalamazoo 46,300 48,900

Kalkaska 1,100
Kent 101,200
Keweenaw 600
Lake 1,500
Lapeer 9,500
Leelanau 2,100
Lenawee 19,800
Livingston 10,200
Luce 1,300
Mackinac 2,300
Macomb 110,600
Manistee 5,300
Marquette 14,200
Mason 5,500
Mecostd 4,900

Menominee 6,500
Midland 12,900
Missaukee 1,400
Monroe 25,400
Montcalm 9,500
Montmorency 1,000

Muskegon 39,200
Newaygo 5,900
Oakland 189,800
Oceana 4,000
Ogemaw 2,600
Ontonagon 2,400
Osceola 3,400
Oscoda 800
Otsego 1,800
Ottawa 26,300

Presque Isle 2,500
Roscommon 2,000

Saginaw 50,000
St. Clair 28,600
St. Joseph 11,900
Sanilac 8,500
Schoolcraft 2,200
Shiawassee 13,700
Tuscola 10,400
Van Buren 13,300
Washtenaw 45,200
Wayne 755,300
Wexford 4,900

1,300
107,100
800
1,800
10,800
2,600
22,100
10,900
1,600
2,900
113,400
5,800
15,700
6,700
5,700
7,100
13,900
1,900
28,000
10,900
1,300
42,900
7,100
196,500
4,800
2,800
3,100
3,900
1,000
2,100
27,800
3,400
2,400
53,500
31,600
13,200
9,400
2,500
15,500
11,900
14,700
48,200
791,900
5,500

Total 2,125,700 2,274,100

MINNESOTA

Aitkin 3,000
Anoka 22,000
Becker 5,600
Beltrami 3,900
Benton 3,400
Big Stone 2,300
Blue Earth 11,400
Brown 5,900
Carlton 6,900
Carver 5,300
Cass 3,000
Chippewa 4,200
Chisago 3,700
Clay 9,600
Clearwater 1,600
Cook 800
Cottonwood 3,700

Crow Wing 7,400

Dakota 19,800
Dodge 3,400
Douglas 5,100
Faribault 6,000
Fillmore 6,100
Freborn 10,100
Goodhue 8,800
Grant 2,100

3,700
22,700
6,700
6,400
4,400
2,600
12,700
8,000
7,600
5,800
4,900
4,900
4,000
10,700
2,500
1,000
4,800
9,700
21,200
3,700
6,300
7,000
7,100
11,200
9,900
2,600

Hennepin 252,100 263,600
Houston 4,000 4,600
Hubbard 2,000 3,000
Isanti 3,100 3,400
Itasca 9,300 10,900
Jackson 3,600 4,500
Kanabec 2,100 2,600
Kandiyohi 7,200 8,400
Kittson 1,800 2,400
Koochiching 3,600 5,000

Lac Qui Parfe 3,200 3,900

‘Lake 3,800 4,000

Lake of Woods 700 1,200

Le Sueur 5,100 5,800
Lincoln 2,200 2,800
Lyon 5,300 6,400
McLeod 6,600 7,200
Mahnoman 1,200 1,600
Marshall 3,400 4,000
Martin 7,300 8,100
Meeker 4,800 5,400
Mille Lacs 3,600 4,300
Morrison 5,800 6,900
Mower 13,200 13,900
Murray 3,500 3,900
Nicollet 4,800 5,600
Nobles 5,800 6,600
Norman 2,900 3,400
Olmsted 17,200 18,900
Otter Tail 10,100 13,800
Pennington 3,000 3,600
Pine 3,900 4,800
Pipestone 3,600 4,000
Polk 9,300 10,300
Pope 3,000 3,500
Ramsey 121,200 127,000

Red Lake 1,200 1,500

Redwood 4,800 6,300
Renville 4,900 6,600
Rice 9,200 9,700
Rock 2,900 3,300
Roseau 2,200 3,400
St. Louis 67,600 71,700
Scott 5,000 5,700
Sherburne 2,800 3,200
Sibley 3,900 4,500
Stearns 17,300 19,100
Steele 6,600 7,400
Stevens 2,400 3,000
Swift 3,700 4,300
Todd 4,800 6,700
Traverse 1,800 2,100
Wabasha 4,300 4,800
Wadena 2,200 3,400
Waseca 3,900 4,700
Washington 12,700 14,000
Watonwan 3,500 4,200
Wilkin 2,300 2,300
Winona 10,100 11,800
Wright 7,300 8,300

Yeliow Medicine 3,900 4,600

Total 903,900 1,003,000
MISSISSIPPI
Adams 8,300 10,200
Alcorn 5,900 7400
Amite 3,300 3,800
Attala 4,800 5,700
Benton 1,400 1,800
Bolivar 9,400 13,300
Calhoun 3,400 4,300
Carroll 1,900 2,700
Chickasaw 3,400 4,500
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TV HOMES BY COUNTIES

v Total v Total
Homes Households Homes Households
Feb.’62 Feb.'62 Feb.'62 Feb. '62

v

Total

Homes Households
Feb.'62 Feb.'62

v

Total

Homes Households
Feb.'62 Feb.'62

v

Total

Homes Households
Feb.'62 Feb.'62

MISSISSIPPL—confinued Perry 1,900 2,200
Pike 8,000 9,600
Choctaw 1,600 2,300 Pontotoc 4,100 4,900
Claiborne 2,000 2,600 Prentiss 4,100 5,100
Clarke 3,600 4,400  Quitman 3,800 4,900
Clay 3,800 5,000  Rankin 6,600 7,700
Coghoma 9,800 11,900  Scott 4,500 5,400
Copiah 6,100 7,100 Sharkey 2,000 2,500
Covington 2,900 3,500 Simpson 4,400 5,100
De Soto 4,600 5500  Smith 3,100 3,700
Forrest 13,200 14,800  Stone 1,400 1,800
Franklin 2,000 2,500  Sunflower 8,400 10,300
George 2,400 2,800  Tallahatchi 4,700 5,800
Greene 1,500 2,000 Tate 3,800 4,200
Grenada 4,000 5,000 Tippah 3,200 4,100
Hancock 3,200 3,900 Tishomingo 2,900 4,000
Harrison 27,900 31,700 Tunica 3,400 4,000
Hinds 46,700 51,400  Union 4,400 5,300
Holmes 5,300 6,700  Walthall 2,700 3,300
Humphreys 3,700 4500 Warren 10,300 12,300
Issaquena 700 800 Washington 15700 20,400
|tawambd 3,300 4,200 Wayne 3,400 4,100
Jackson 13,700 15,200  Webster 2,200 2,900
Jasper 3,500 4,100  Wilkinson 2,700 3,200
Jefferson 1,900 2,500  Winston 4,300 4,900
Jeff Davis 2,700 3,300 VYalobusha 2,300 3,300
Jones 13,600 15900 Yazoo 6,700 8,000
Kemper 2,400 2,900 Total 478,100 571,400
Lafayette 4,100 5,100
Lamar 3,100 3,700
Lauderdale 17,000 19,300 MISSOURI
Lawrence 2,100 2,600  Adair 5,000 6,600
Leake 3,800 4,800 Andrew 3,100 3,600
Lee 10,000 11,700  Atchison 2,600 3,000
LeFlore 9,700 11,900 Audrain 7,400 8,300
Lincoln 6,300 7,300  Barry 4,500 6,300
Lowndes 10,200 12,100  Barton 2,900 3,900
Madison 6,500 7,500  Bates 4,800 5,600
Marion 5,300 6,100 Benton 2,500 3,100
Marshal! 4,400 5,200  Bollinger 2,000 2,700
Monroe 7,600 9,300  Boone 13,600 16,100
Montgomery 2,600 3,600 Buchanan 26,400 30,000
Neshoba 4,800 5700 Butler 8,300 10,900
Newton 4,400 5,200  Caldwell 2,700 3,200
Noxubee 3,300 3,900 Callaway 5,500 6,400
Oktibbeha 4,700 6,000 Camden 2,100 3,100
Panbla 5,700 7,100 Cape

Pearl River 5,200 6,100 Girardeau 11,400 12,900

Additional copies
of the
TELEVISION
MARKETBOOK
Supplement
are available
at $2.00
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Caroll
Carter
Cass
Cedar
Chariton
Christian
Clark
Clay
Clintori
Coie
Cooper
Crawford
Dade
Dallas
Daviess
DeKalb
Dent
Douglas
Dunklin
Frankiin
Gasconade
Gentry
Greene
Grundy
Harrison
Henry
Hickory
Holt
Ho®ard
Howell
Iron
Jackson
Jasper
Jefferson
Johnson
Knox
Laclede
Lafayette
Lawrence
Lewis
Lincoln
Linn
Livingston
McDonald
Macon
Madison
Maries
Marion
Mercer
Miller
Mississippi
Moniteau
Monroe
Montgomery
Morgan
New Madrid
Newton
Nodaway
Oregon
Osage
Ozark
Pemiscot
Perry-
Pettis
Phelps
Pike
Platte
Polk
Pulaski
Putnam
Ralls
Randolph
Ray
Reynolds
Ripley
St. Charles
St. Clair

3,900
900
7,800
2,400
3,400
3,200
2,300
25,200
3,500
10,500
4,100
3,000
1,900
2,400
2,300
2,100
2,200
2,000
9,100
10,600
3,300
2,700
37,800
3,700
3,300
5,400
1,000
2,400
2,800
4,300
1,700
195,600
23,500
17,400
6,800
1,700
5,000
7,100
6,200
3,100
4,000
5,000
4,300
2,900
4,800
2,000
1,600
8,700
1,400
3,400
4,600
3,100
3,100
3,000
2,600
6,100
7,700
5,700
1,800
2,500
1,400
7,700
3,400
10,300
6,500
4,500
6,400
3,700
6,700
1,800
1,900
6,400
4,500
1,000
1,900
13,700
2,200

4,700
1,200
9,100
3,300
4,300
3,900
2,800
26,800
3,900
11,500
4,900
4,100
2,600
3,200
3,400
2,400
3,400
2,900
11,600
13,600
4,000
3,200
41,700
4,400
4,100
6,700
1,500
2,700
3,400
7,000
2,400
211,600
27,300
19,200
8,500
2,200
6,100
8,200
7,700
3,500
4,800
5,900
5,300
3,900
5,800
2,900
2,200
9,900
2,000
4,400
5,700
3,500
3,600
3,700
3,200
8,200
9,600
6,300
3,200
3,000
2,100
10,400
4,100
11,800
7,600
5,500
7,000
4,700
8,300
*2500
2,600
7,800
5,400
1,500
2,900
15,100
3,000

St. Francois 9,600
St. Louis 435,500
Ste. Genevieve 2,800

Saline 6,600
Schuyler 1,400
Scotland 1,900
Scott 8,100
Shannon 1,000
Sheiby 2,600
Stoddard 6,800
Stone 1,900
Sullivan 2,400
Taney 2,400
Texas 3,800
Vernon 5,100
Warren 2,100
Washington 2,900
Wayne 2,500
Webster 3,300
Worth 1,100
Wright 3,100

11,000
465,100
3,300
8,000
1,700

2,200.

9,600
2,100
3,200
8,700
2,600
3,100
3,300
5,500
6,500
2,600
3,900
2,700
4,400
1,300
4,600

Total 1,216,800 1,385,800

MONTANA

Beaverhead 1,700
Big Horn 1,700
Blaine 1,500
Broadwater 600
Carbon 2,000
Carter 300

Cascade 20,100
Chouteau 1,700

Custer 3,000
Daniels 800
Dawson 3,100
Deer Lodge 4,500
Fallon 800
Fergus 3,100
Flathead 8,600
Galtatin 6,000
Garfield 400
Glacier 2,400
Golden Valley 200
Granite 700
Hill 4,200
Jefferson 800
Judith Basin 700
Lake 2,600
Lewis & Clark 7,500
Liberty 500
Lincoln 2,900
McCone 500
Madison 1,300
Meagher 500
Mineral 600

Missoula 10,900
Musselshell 1,300

Park 3,500
Petroleum 200
Phillips 1,200
Pondera 1,600
Powder River 300
Powell 1,700
Prairie 300
Ravalli 3,200
Richland 2,500
Roosevelt 2,700
Rosebud 1,200
Sanders 1,600
Sheridan 1,500

Silver Bow 13,100
Stillwater 1,200
Sweet Grass 600

2,300
2,500
2,200
800
2,700
700
22,600
2,100
4,100
1,100
3,500
5,000
1,100
4,100
10,100
7,800
500
3,000
300
900
5,200
1,000
900
3,800
9,000
700
3,600
900
1,600
800
800
13,700
1,500
4,300
200
1,800
2,100
700
2,000
700
3,900
3,000
3,100
1,700
2,200
1,800
15,300
1,600
1,000

Teton
Toole
Treasure
Valley
Wheatland
Wibaux

Yellowstone

Total

NEBRASKA

Adams
Antelope
Arthur
Banner
Blaine
Boone
Box Butte
Boyd
Brown
Buffalo
Burt
Butler
Cass
Cedar
Chase
Cherry
Cheyenne
Clay
Colfax
Cuming
Custer
Dakota
Dawes
Dawson
Deuel
Dixon
Dodge
Douglas
Dundy
Fillmore
Franklin
Frontier
Furnas
Gage
Garden
Garfield
Gosper
Grant
Greeley
Hall
Hamilton
Harlan
Hayes
Hitchcock
Holt
Hooker
Howard
Jefferson
Johnson
Kearney
Keith
Keya Paha
Kimball
Knox
Lancaster
Lincoln
Logan
Loup
McPherson
Madison
Merrick
Morrill
Nance
Nemaha

1,700
1,800
200
3,600
700
300
21,900

166,800

7,900
2,400
100
200
200
2,200
2,900
1,000
1,000
6,700
3,000
2,800
4,900
3,100
1,200
1,900
3,800
2,500
2,900
2,900
4,200
3,100
2,200
5,400
800
2,100
9,400
100,900
900
2,600
1,500
1,200
2,000
6,900
900
600
600
200
1,100
10,100
2,500
1,400
400
1,300
3,100
200
1,600
3,300
1,600
1,800
2,200
400
2,000
3,200
44,300
7,200
200
100
100
6,600
2,200
1,500
1,400
2,500

2,100
2,200
300
4,700
900
400
24,400
204,300

8,900
3,100
200
300
300
2,700
3,500
1,300
1,400
8,000
3,300
3,200
5,400
3,500
1,400
2,400
4.300
2,800
3,100
3,600
5,200
3,500
2,900
6,000
1,000
2,400
10,300
105,500
1,100
3,100
1,800
1,400
2,600
8,100
1,100
800
700
300
1,300
11,300
2,700
1,600
500
1,500
4,000
300
2,100
3,900
2,000
2,000
2,400
500
2,300
4,000
48,400
8,900
300
300
200
7,800
2,600
2,100
1,700
2,900
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v Total
Homes Households
Feb.'62 Feb.'62

v Total
Homes Households
Feb.’62 Feb. '62

v Total
Homes Households
Feb.’62 Feb.'62

v Total
Homes Households
Feb.’62 Feb. 62

v Total
Homes Households
Feb.'62 Feb.'62

B

Nuckolls 2,300 2,600  Douglas 1,100 1,200  Burlington 55,300 57,300 Hidalgo 1,100 1,400  Columbia 13,800 14,500
Otoe 4,800 5300 Elko 2,700 3,700 Camden 111,000 115900 Lea 13,600 15,600 Cortland 11,200 11,900
Pawnee 1,300 1,700 Esmeralda 100 200 Cape May 14,100 16,200 Lincoln 1,900 2,300 Delaware 10,500 12,300
Perkins 1,000 1,200  Eureka 200 200 Cumberland 28,900 32,000 Los Alamos 2,800 3,600 Dutchess 43,400 47,800
Phelps 2,700 3,100 Humboldt 1,500 1900 Essex 277,200 291,000 Luna 2,200 2,800 Erie 306,600 320,800
Pierce 2,200 2,600 Lander 400 500 Gloucester 37,800 39400 McKinley 5,800 7,800 Essex ‘8,900 10,000
Platte 5,900 6,900 Lincoln 500 700  Hudson 188,900 198,600 Mora 1,000 1,500  Franklin 11,300 12,500
Polk 2,000 2,200 Lyon 1,800 1,900  Hunterdon 14,700 16,300 Otero 9,100 10,300 Fulton 15,300 16,700
Redwillow 3,500 4,200 Mineral 1,500 1,800 Mercer 74,400 77,800 Quay 2,700 3,600 Genesee 14,600 15,700
Richardson 3,700 4,600 Nye 1,000 1,500 Middlesex 120,200 124,600 Rio Arriba 4,100 5,500 Greene 8,800 9,800
Rock 500 800  Ormsby 2,200 2,400  Monmouth 92,900 98,800 Roosevelt 3,800 4,800  Hamilton 1,000 1,300
Saline 3,900 4,300 Pershing 900 1,100  Morris 71,700 74,400 Sandoval 2,300 2,900  Herkimer 19,200 20,200
Sarpy 7,400 8,100 Storey 100 200 Ocean 33,700 34,800 San Juan 12,200 14,500 Jefferson 23,800 26,200
Saunders 4,500 5400 Washoe 26,600 29,100 Passaic 121,900 127,600 San Miguel 4,200 5400 Kings 803,800 853,700
Scotts Bluff 9,000 10,200 White Pine 2,500 3,000 Salem 16,400 17,200 Santa Fe 10,100 11,800 Lewis 5300 6,200
Seward 3100 4000  Total 86,100 96700 Somerset 39600 41,200 Sierra 1900 2400 Livingston 10,800 12,000
Sheridan 2,200 2,600 Sussex 14,100 14,700 Socorro 2,100 2,600 Madison 14,600 15,300
Sherman 1,300 1,600 NEW HAMPSHIRE Union 146,400 152,900 Taos 2,400 3,800 Monroe 171,800 179,900
Sioux 500 700 Warren 18,500 19,400 Torrance 1,200 1,700 Montgomery 16,700 18,400
Stanton 1,300 1,700  Belknap 8,000 8,600 Total 1,754,900 1,840,400 Union 1,200 1,800 Nassau 353,500 364,900
Thayer 2,300 3,000 Carrol! 4,500 5,000 Valencia 8,000 9,700 New York 617,700 700,000
Thomas 200 300 Cheshire 11,000 13,300 Total 216,700 259,100 Niagara 68,100 71,200
Thurston 1,700 2,000 Coos 10,200 10900  wew mexico Oneida 73,400 76,900
Valley 1700 2,100 Grafton 11,200 14,200 o NEW YORK Onondaga 120,400 125,900
Washington 3200 3,600 Hillsborough 51,300 54,400 Bernalillo 66,100 74,600 ) Ontario 18200 19,500
Wayne 2600 2800 Merrimack 17,900 19,800 Catron 200 800 Albany 81400 86300 o 49400 54,600
Webster 1600 2000 Rockingham 25600 29,100 Chaves 13900 16,000 Allegany 11200 12400 eER 9,600 10,100
Wheeler 200 300 Strafford 15100 17,300 Colfax 2,600 3,900 Bronx 443,300 465700 23300 24400
York 3800 4400 Sullivan 7,200 8,600 gurry 8100 9,400 (B:n;?me 61,;33 64,000 ofzveeg? ol G
Total e Baca 600 800 Cattaraugus 21, 23,700 : J
ol REEI0N SR al 162800 181600 0 v 12800 15200 Cayuga 20100 21400 FPulnam 81009500
Eddy 12400 14,300 Chautaugus 41,500 46,000 ueens g »
NEVADA NEW JERSEY Grant 3600 5100 Chemung 26,100 29,500 Rensselier 40400 43,300
Churchill 2,300 2,500  Atlantic 49,100 53,000 Guadalupe 1,000 1,400 Chenango 10,600 12,500 Richmond 58300 62,400
Clark 40,000 44,100 Bergen 227,000 236,400 Harding 300 500 Clinton 16,400 18,100  Rockland 34,500 35,800
TV homes and total households, © TELEVISION MAGAZINE; further reproduction not licensed.
S S b : 1 Sales begin .here, too, because
: . ales egln Ong more and more manufacturers
1 ' B are discovering the test-market-
E_— before Sales are ability of this Northeastern New
York and Western New England
d . d WRGB audience. The thousands of engi-
puts y our ma e, an neers, skilled workers, farmers
e and their families who live here
Q @ . 3 q
- represent a wide cross section of
s 18 there at preferences and tastes. And, the
; \ ; . 3
M SA E o metropolitan, suburban and rural
the Outset 1n the nature of this market further
gives you an excellent sampling
of modern America’s living
habits. But, what really makes
sales begin here is that WRGB is
m' = d the number 1 voice and picture
: the 1mas Of the in this area. Let WRGB place
your message where sales begin.
THE SALE people Hpgywho
CHANNEL
e t 1 A GENERAL ELECTRIC STATION
mMessSage INTO SALES.  ALBANY  SCHENECTADY « TROY
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You reach more TV homes

UFTER MORE OFTEN ffon: 0FiE
on WBEN-TV

It takes more than radiated power to bring your sales message into the 785,171
television homes of Western New York and Northeastern Pennsylvania.

Audience loyalty, a kind of comfortable feeling people have with an old friend,
is a factor, too, and WBEN-TV has generated that feeling among more than 2.5
million people on the Niagara Frontier.

Since 1948, when Buffalo television was first pioneered on Channel 4, station
policy of dynamic public service programming, plus top network affiliation, has
built for WBEN-TV the largest audience. Loyally, they look to Channel 4 for
quality entertainment and authoritative information. In terms of sales impact,
your sales message is among good loyal friends on WBEN-TV.

And that means your TV dollars count for more on Channel 4.

Get the facts from Harrington, Righter & Parsons,

National Representatives il O 7
; =
The Buffaio Evening News Station CBS in Buffalo
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TV HOMES BY COUNTIES

v

Total

Homes Households

™

Total

Homes Households

v

Total

Homes Households

v

Total

Homes Households

v

Total

Homes Households

Feb.'62 Feb.'62 Feb.'62 Feb. '62 Feb.'62 Feb.'62 Feb.'62 Feb.'62 Feb.'62 Feb.'62
NEW YORK—confinued Jackson 3,400 4400  Grant 1,100 1,500  Henry 6,800 7,500  Coal 1,400 1,800
Johnston 13,300 16,700  Griggs 1,100 1,400  Highland 7,900 9,400 Comanche 20,900 23,400
St. Lawrence 25,400 29,100 Jones 2,000 2,500  Hettinger 1,300 1,600  Hocking 5,200 6,000 Cotton 2,100 2,600
Saratoga 24900 26,100 Leé 5300 7,200 Kidder 1,100 1,400  Holmes 4400 5400 Craig 3700 4,500
Schenectady 47,200 49,500 Lenoir 11,700 14,000 La Moure 2,000 2,400  Huron 12,900 13,700  Creek 11,200 13,000
Schoharie 5,700 6,500 Lincoln 6,700 7,700  Logan 1,000 1,300  Jackson 7,000 8,500  Custer 5900 6,700
Schuyler 3700 4,400 McDowell 6,000 7,300 McHenry 2,500 3,000 Jefferson 26,500 29,100 Delaware 3100 4,100
Seneca 8,100 8,600 Macon 3,200 4,100  Mclintosh 1,400 1,900  Knox 10,400 11,800 Dewey 1,700 2,100
Steuben 25900 28,700 Madison 3,500 4,400  McKenzie 1,500 2,000 Lake 41,100 42,400 Ellis 1,200 1,900
Suffolk 183,400 186,900 Martin 5,600 6,500 Mclean 2,900 3,800 Lawrence 14,500 16,000  Garfield 15,400 17,000
Sullivan 12,800 14,200 Mecklenberg 71,100 78,300  Mercer 1,400 1,900 Licking 24900 27,500 Garvin 7,200 8,700
Tioga 9700 10,800 Mitchell 2,800 3,700 Morton 5,000 5,600 Logan 9,800 10,800  Grady 8,000 9,700
Tompkins 16.400 18900 Montgomery 4,000 4900  Mountrail 2,000 2,700 Lorain 58,400 60,900 Grant 2,500 2,800
Ulster 32400 36600 Moore 8200 9,900 Nelson 1,700 2000  Lucas 133,900 140,300  Greer 2,300 2,900
Warren 11,900 13:500 Nash 12,000 15,400  Oliver 500 600  Madison 6,500 7,100  Harmon 1,500 1,900
Washington 12,400 13,800 New Hanover 19,300 21,100 Pembina 2,800 3,500  Mahoning 82,200 87,000 Harper 1,500 1,900
Wayne 18400 19,700 Northampton 4,600 6,000 Pierce 1,500 1,900  Marion 16,300 18,000  Haskell 1,900 2,800
Westchester 235800 246,100  Onslow 15100 18,200 Ramsey 3400 3700  Medina 16,800 18,500  Hughes 4,200 5,000
Wyoming 8600 9,600 Orange 8,400 10,900  Ransom 1,900 2,400  Meigs 5,500 6,600 Jackson 7,100 8,900
Yates 4900 5600 Pamlico 2000 2500 Renville 1,000 1,300 Mercer 7,200 8,800 lefferson 2,400 2,900
Total 4.990.400 5.322.200 Pasquotank 6,200 6,900  Richland 4,600 5200  Miami 20,400 22,600  Johnston 2,000 2,600
R s Pender 3,700 4,600 Rolette 1,800 2,400  Monroe 3,800 4,600 Kay 14,600 16,700
Perquimans 1,900 2,300  Sargent 1,600 1,800  Montgomery 152,700 157,800  Kingfisher 3,100 3,500
Person 5,500 6,600  Sheridan 900 1,100  Morgan 3,200 3,800 Kiowa 4,100 5,000
Pitt 14,500 17,200  Sioux 500 700 Morrow 4,600 5,600 Latimer 1,600 2,300
Polk 2,500 3,400  Slope 300 400  Muskingum 21,100 23,900 Le Flore 7,000 9,200
NORTH CAROLINA Randoiph 15000 17,700  Stark 3900 4700 Nobie 2900 3,300 Lincoln 5200 6200
Richmond 8,800 10,400  Steele 1,100 1,300 Ottawa 9,900 10,500  Logan 5,300 6,100
Alamance 22,000 24,300  Robeson 16,000 20,000  Stutsman 5200 6,400 Paulding 3900 4,900 Love 1500 1,800
Alexander 3,500 4,200  Rockingham 17,500 19,600  Towner 1,200 1,500  Perry 7,000 8,200  McClain 3,400 3,900
Alleghany 1,800 2,200  Rowan 21,000 24,000 Traill 2600 3,000 Pickaway 8300 9,400 McCurtain 5900 7,700
Anson 5,100 6,200  Rutherford 10,400 12,600  Walsh 4,300 4,700  Pike 4,300 5200  Mcintosh 3,000 3,700
Ashe 4,300 5200  Sampson 9,400 11,900 Ward 11,700 13,300  Portage 21,500 24,500 Major 1,900 2,600
Avery 2,300 2,900  Scotland 5,000 6,000 Wells 2,000 2,600  Preble 8,300 9,400  Marshall 2,000 2,400
Beaufort 8,100 9,600  Stanly 9,200 11,800 Williams 5,100 6,300  Putnam 6,700 7,500  Mayes 5,200 6,300
Bertie 4,600 5,700  Stokes 4,700 5,900 Total 147,400 174,500 Richland 31,000 34,900 Murray 3,000 3,500
Bladen 5,200 6,700  Surry 10,600 13,600 Ross 14,800 17,000  Muskogee 15,800 19,300
Brunswick 4,100 5,000 Swain 1,500 2,200 Sandusky 14,900 16,500 Noble 3,200 3,500
Buncombe 32,300 38,700 Transylvania 3,700 4,400 Scioto 20,600 25400 Nowata 3,000 3,500
Burke 11,800 13,600  Tyrrell 900 1,100 Seneca 15,700 16,700  Okfuskee 2,900 3,600
Cabarrus 16,300 19,600  Union 8700 11,700 Shelby 8,300 9,600 Oklahoma 131,000 142,700
Caldwell 11,600 13,100  Vance 7,100 8200 gyi0 Stark 93,000 100500 Okmulgee 10,000 11,900
Camden 1,200 1,400  Wake 41,100 46,300 Summit 147,300 154,100 Osage 9,000 10,300
Carteret 6,300 7,700  Warren 3,700 4,500 Adams 4,400 6,000 Trumbull 57,600 60,200 Ottawa 8,000 9,400
Caswell 3,500 4500  Washington 2,600 3,206  Allen 28,000 30,700 Tuscarawas 19,800 23,500 Pawnee 3,200 3,600
Catawba 18,700 20,600  Watauga 3,700 4,500 Ashland 10,700 11,900  Union 5,800 6,800 Payne 11,400 13,500
Chatham 5,900 7,000  Wayne 17,700 20,500  Ashtabula 23,600 27,400 Vanwert 7,500 8,800 Pittsburg 8,300 10,800
Cherokee 3,400 4,300 Wilkes 9,800 11,800  Athens 10,600 12,500  Vinton 2,200 2,800  Pontotoc 8,200 9,200
Chowan 2,300 2,800  Wilson 12,500 14,800 Auglaize 9,100 10,600 Warren 16,400 18,000 Pottawatomi 11900 13,600
Clay 1,100 1,400  Yadkin 4,800 6,300 Belmont 24,100 25,900 Washington 13,100 15,400  Pushmataha 2,000 2,900
Cleveland 15,300 17,500  Yancey 2,800 3,600 Brown 6,400 7,800  Wayne 18,700 20,700  Roger Mills 1,100 1,600
Columbus 9,400 12,000 Totat 1,041,200 1,219,800  Butler 54,700 57,100  Williams 8,200 9,200 Rogers 5,600 6,600
Craven 12,800 15,200 Carroll 4,900 5,800 Wood 18,100 20,500  Seminole 7,800 9,100
Cumberland 30,200 35,000 Champaign 7,900 8,800  Wyandot 5,500 6,300  Sequoyah 4,000 5,100
Currituck 1,400 1.800 Clark 37,500 39,300 Totat 2,686,300 2,890,900  Stephens 10,600 12,300
Dare 1,500 1,800 Clermont 21,400 22,100 Texas 3,000 4,300
Davidson 19,100 22,500 Clinton 8,000 8,900 Tillman 4,000 4,700
Davie 3,300 4,600 NORTH DAKOTA Columbiana 28,400 32,200 Tulsa 102,400 112,600
Duplin 8,000 10,200 Coshocton 8,600 10,100 Wagoner 3,900 4,800
Durham 27,500 31,500  Adarns 1,100 1,200  Crawford 13,000 14,500 Washington 12,700 - 13,500
Edgecombe 12,100 13,100  Barnes 4,100 4600 Cuyahoga 480,400 503,000 Washita 4,500 5,300
Forsyth 50,100 55,200  Benson 1,900 2,500  Darke 11,600 13,800  gLaHOMA Woods 3300 4,000
Franklin 5,700 7,100  Billings 200 300 Defiance 7,400 9,000 Woodward 3,200 4,200
Gaston 31,800 35,200  Bottineau 2,400 3,100 Delaware 9,200 10,200  Adair 2,900 3,700 Total 639,900 741,800
Gates 1,900 2,200 Bowman 1,000 1,200  Erie 18,400 20,300 Alfalfa 2,500 3,000
Graham 1,200 1,600  Burke 1,300 1,700  Fairfield 17,200 19,200 Atoka 2,300 3,000
Granville 6,200 7,600  Burleigh 8,900 9,800 Fayette 6,700 7,600  Beaver 1,600 2,100
Greene 2,800 3,600 Cass 17,800 19,700  Franklin 196,400 204,900 Beckham 5,000 6,100
Guilford 65500 70,600 Cavalier 2,000 2,700 Fulton 7,100 8,500  Blaine 3,600 4,000
Halifax 11,400 14,100  Dickey 1,900 2,300 Gallia 6,000 6,900 Bryan 6,300 7900 gpegoN
Harnett 10,400 12,400 Divide 1,100 1,500 Geauga 12,000  13.000 Caddo 7,400 9,000
Haywood 9,500 11,300 Dunn 1,000 1,500  Greene 24200 25900 Canadian 6,400 7,500  Baker 4,500 5,600
Henderson 8,700 10,800 CEddy 1,100 1,300  Guernsey 9,300 11,500 Carter 10,500 12,300 Benton 9,200 11,000
Hertford 4,300 5400 Emmons 1,600 2,000 Hamilton 252,100 267,000 Cherokee 3,900 5,000 Clackamas 33,100 35,000
Hoke 2,800 3,400  Foster 1,200 1,500  Harncock 14,900 16,700  Choctaw 3,500 5,200  Clatsop 8,500 9,400
Hyde 1,100 1,500  Golden Valley 700 800 Hardin 7,500 8800 Cimarron 900 1,300  Columbia 6,100 7,000
fredelt 15100 17,700 Grand Forks 11,600 13,100 Harrison 4,600 5400 Cleveland 11,300 13,200 Coos 13,100 16,900
TV homes and fotal households, © TELEVISION MAGAZINE; further reproduction nof licensed.
TELEVISION MAGAZINE / February 1962 69

WwWWW.americanradiohistorv com


www.americanradiohistory.com

TV HOMES BY COUNTIES

v Total v Total
ARB, Novem ber 1961 | Homes Households Homes Households
Feb.’62 Feb. '62 Feb.'62 Feb.’62
OREGON—continued Lancaster 72,100 81,500
Lawrence 29,700 32,900
Lebanon 23,700 26,800
SL‘:;’;‘ 5283 2233 Lehigh 67,200 70300

Deschutes 6,400 7400 Luzerne 100,000 105,700

i Lycoming 29,500 33,800
Douglas 17,800 20,200 McKean 15000 16900

g Ly i Mercer 35000 36,700
Harney 1:900 2:000 Mifflin 12,000 13,400
Hood River 3500 4200 Monroe 11,100 12,200
Jackson 21400 23,700 Montgomery 145,700 151,400

Montour 3,800 4,100
el 7900 30y MNorthampton 58500 61300

Klamath 13300 14800 Northumber-

Lake 1,900 2,200 land 28,400 32,700
y Lane 44900 49600 Perry - 6500 7700
Lincoln 7,100 8,100 P!uladelphla 587,300 617,400
Linn 15800 17700 Pike U 6l
Malheur 6000 6600 Fotter 4300 4,900
Marion 33,500 35'900 SChUy”(I“ 46,600 54,200
Morrow 1200 1,400 Snyder 5,500 7,000
Multnomah 166,000 179,800 Somerset 20,300 22400
Polk 7,200 8,200 Sullivan 1,400 1,700
Sherman 600 700 Sysquehanna, 8,200 9,400
Tilamook 4,400 5700 Tioga 8,800 10,500
Umatilla 10,800 13300 Union 5300 6500
Union 4,300 5,800 Venango 16,700 18,800
Wallowa 1,600 2,200 Warren 11,100 13,000
Wasco 5,600 6,300 Washington 61,600 64,700
Washington 25700 28,000 Wayne 6,800 8100
Wheeler 700 800 Westrr!oreland 98,700 103,400
Yamhill 8,800 10,100 yyi'"'"g 63383 72383
Total 504,500 563,700 'O d :

Total 3,148,200 3,382,600

PENNSYLVANIA RHODE ISLAND

Adams 12,300 14,800 Bristo! 10,300 10,800

Allegheny 464,900 487,700 Kent 31,700 33,100

v - Armstrong 20,400 23700 Newport 19,800 20,700
57,100 59,800 Providence 169,900 178,500

Beaver
Bedford 10,000 12,300 Washington 15,500 16,200
Berks 81,300 88,000 Total 247,400 259,500
Blair 38,600 41,500
] Bradford 13,400 15,800
A i | Bucks 84,800 88,100
] Butler 28,700 32,500
- Cambria 54,600 57,400
8 ol | m K B Cameron 2,100 2,200
Carbon 14,500 16,200 SOUTH CAROLINA
Centre 17,500 20,500  Abbeville 4,600 5,700
Chester 55,000 57,400  Aiken 19,400 22,300
Clarion 9,700 10,700  Allendale 1,900 2,800

Clearfield 20,700 24,100  Anderson 23,500 27,900

- i Clinton 9,800 11,100 Bamberg 3,200 4,000
! Columbia 14,400 16,500  Barnwell 3,400 4,500

Crawford 19,300 23,000 Beaufort 7,400 9,100

Cumberland 34,700 37,400 Berkeley 7,000 8,800

- Dauphin 63,500 68,700 Calhoun 2,200 2,900

Delaware 153,000 159,700 Charleston 49,800 56,200

) Elk 9,500 10,500 Cherokee 7,600 9,300

Erie 70,100 73,500  Chester 6,700 7,900

Fayette 42,900 49,900 Chesterfield 6,500 8,300

Forest 1,100 1,300 Clarendon 4,800 6,100
Franklin 20,800 26,500 Colieton 5,400 7,000
_ | Fulton 2,200 2,900 Darlington 10,300 12,800
Greene 10,000 11,700  Dillen 5,100 6,800
Huntingdon 9,600 11,500 Dorchester 4,900 6,000
R X Indiana 18,400 21,400 Edgefield 3,100 3,800
WJAC-TV topped the Johnstown-Altoona market in Jefferson 12,700 14,200 Faigrfield 3,700 4,900
share-cf-audience with 58. Its peak hour share (6-10 Junia_ta 3,600 4,600 Florence 16,800 20,700
PM Monday through Sunday) was 59. For more informa- | Lackawanna 66,900 70,400 Georgetown 6,400 7,900
tion on the top-ranking station in Johnstown-Alt _ . )

: . TV homes and total households, © TELEVISION MAGAZINE; further
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INTHE
GREENVILLE-SPARTANBURG-ASHEVILLE

Here, from the November 1961 ARB, are the SHARE OF METROPOLITAN AUDIENCE*

comparisons for the three stations serving WEFBC-TV “

the Greenville-Spartanburg-Asheville market.

WFBC-TV, "The Giant of Southern Skies,” - STA. “B" “
completely dominates this market of over
sta. ¢ [N

400,000 1 Television Homes. Contact us
or Avery-Knodel for complete details of [ I
this ARB, as well as the latest Nielsen survey. Lot s Ll -
wescv [
+ Television Magazine, Jan. 1962

o | sta. v I

x_..‘ ‘ 5 s S -5
P NP5 /"A L sta. “c* |3
Ay, ¥ i

f V4 v

Nt /S AVERAGE HOMES REACHED*

e G WFBC-TV 34,900

15 Channel 4 JRNNER, =
i, WEBC-TV S

SERVING GREENVILLE-SPARTANBURG-ASHEVILLE HI

Nationally Represented by Avery-Knodel, Inc. *ARB — November, 1961. All results shown are for
9 AM to Midnight, Monday through Sunday.
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VThere’s a whole new look to

television market comparisons!
And the reason why is

KELO-LAND TV.

A6

IN THE ENTIRE CBS
181-STATION LINEUP!

AMONG ALL TOP STATIONS

IN ALL MARKETS!
—in actual homes delivered

Thanks to KELO-LAND TV's magnetic hold on
its market, the Sioux Falls, S.D. market is
bigger in effective population—homes de-
livered to the adveriser—than San Diego,
Calif., Denver, Colo., Rochester, N.Y., Okla-
homa City, Okla., Omaha, Neb. and scores
of other CBS market cities.

CBS ;\/IS:rl::rhcei9615?erclloanl1esAr§§chesJugZF

quarter-hour, 6 p.m. to mid-
ABC night, Sun. thru Sat.)

No Campaign is a
National Campaign without

KELOLAND

KELO-tv SIOUX FALLS; and interconnected
KDLO-tv Aberdeen, Huron, Watertown
KPLO-tv Pierre, Valentine, Chamberlain

JOE FLOYD, Pres. » Evans Nord, Executive Vice
Pres. & Gen. Mgr. * Larry Bentson, Vice-Pres.

Represented nationally by H-R In Minneapolis by
Wayne Evans & Associates

[MiDCo|

Midcontinent
Broadcasting Group
KELO-LAND/tv & radio Sioux
Falls, 8$.D.; WLOL/am, fm
Minneapolis-St. Paul;
WKOW/am & tv Madison,
Wis.; KSO Des Moines
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TV HOMES BY COUNTIES

v Total
Homes Households
Feb.’62 Feb.'62

v Total
Homes Households
Feb.’62 Feb.'62

v Total
Homes Households
Feb.’'62 Feb.’62

SOUTH CAROLINA—continued

Greenville 53,700 59,900
Greenwood 11,300 12,700

Hampton 3,300 4,300
Horry 13,300 16,800
Jasper 2,300 2,900
Kershaw 6,700 8,300
Lancaster 8,100 10,200
Laurens 10,100 12,400
Lee 3,600 4,700

Lexington 12,500 16,500
McCormick 1,500 1,900

Marion 6,300 7,600
Marlboro 5,300 6.900
Newberry 6,600 8,100
Oconee 8,900 10,500
Orangeburg 12,600 16,400
Pickens 11,100 13,000
Richland 42,200 47,000
Saluda 2,900 3,700
Spartanburg 36,300 43,600
Sumter 14,400 18,100
Union 6,600 7,900
Williamsburg 6,300 8,600
York 17,100 20,000

Total 508,900 609,800

SOUTH DAKOTA

Aurora 1,200 1,300
Beddle 5,700 6,500
Bennett 600 800

Bon Homme 2,200 2,800
Brookings 4,500 5,600

Brown 8,300 9,900
Brule 1,500 1,800
Buffalo 200 300
Butte 2,200 2,600
Campbell 700 900
Charles Mix 2,300 3,200
Clark 1,800 2,100
Clay 2,300 3,000
Codington 5,000 5.800
Corson 1,000 1,400
Custer 1,100 1,500
Davison 4,200 5,000
Day 2,500 3,100
Deuel 1,400 1,900
Dewey Co. 900 1,300
Dougias 1,000 1,400
Edmunds 1,300 1,700
Fall River 2,600 3,100
Faulk 1,000 1,200
Grant 2,300 2,800
Gregory 1,800 2,200
Haakon 800 900
Hamlin 1,500 1,900
Hand 1,500 1,800
Hanson 1,100 1,200
Harding 400 600
Hughes 3,500 3,600
Hutchinson 2,600 3,300
Hyde 600 700
Jackson 400 500
Jerauld 1,000 1,200
Jones 400 ‘600
Kingsbury 2,300 2,700
Lake 3,000 3,400
Lawrence 4,300 5,000
Lincoln 3,100 3,700
Lyman 1,000 1,200
McCook 1,900 2,400

McPherson
Marshall
Meade
Mellette
Miner
Minnehaha
Moody
Pennington
Perkins
Potter
Roberts
Sanborn
Shannon
Spink
Stanley Co.
Sully
Todd
Tripp
Turner
Union
Walworth
Washabaugh
Yankton
Ziebach
Total

TENNESSEE

Anderson
Bedford
Benton
Bledsoe
Blount
Bradley
Campbell
Cannon
Carroll
Carter
Cheatham
Chester
Claiborne
Clay
Cocke
Coffee
Crockett
Cumberland
Davidson
Decatur
DeKalb
Dickson
Dyer
Fayette
Fentress
Franklin
Gibson
Giles
Grainger
Greene
Grundy
Hamblen
Hamilton
Hancock
Hardeman
Hardin
Hawkins
Haywood
Henderson
Henry
Hickman
Houston
Humphreys
Jackson
Jefferson

1,100 * 1,700
1,600 1,900
2600 3,200
400 600
1,300 1,500
23400 25,400
2,000 2,300
14,300 16,600
1500 1,700
1,000 1,300
2900 3,600
1,100 1,300
900 1,200
2,700 3,200
1,000 1,100
500 700
700 1,000
2,100 2,400
3,000 3,500
2,800 3,000
1,700 2,300
200 200
3,800 4,600
400 600
165,300 196,100
13,300 16400
5700 7,000
2300 3,300
1106 1,900
12,900 15,900
9,600 10,900
5200 7,300
1600 2,400
5200 7,300
8900 11,300
2,000 2,600
1,900 2,700
3,700 4,900
1,200 1,900
4600 6,200
6,700 8300
3200 4200
3600 4,900
102,000 116,400
1700 2,500
2,500 3,200
4400 5500
7,300 9,000
4100 5300
1700 3,100
5200 6900
11,300 13,900
4,800 6,500
2500 3,300
8200 11,900
2000 2,900
7600 9,500
60,900 70,500
1,200 1,900
3300 4,900
3300 4,900
6,200 8200
4000 5600
3500 4,600
5700 7,100
2,500 3300
%0 1,300
2400 3,400
1700 2,500
4700 5900

Johnson
Knox
Lake
Lauderdale
Lawrence
Lewis
Lincoln
Loudon
McMinn
McNairy
Macon
Madison
Marion
Marshall
Maury
Meigs
Montoe
Montgemery
Moore
Morgan
Obion
Overton
Perry
Pickett
Polk
Putnam
Rhea
Roane
Robertson
Rutherford
Scott
Sequatchie
Sevier
Shelby
Smith
Stewart
Sullivan
Sumner
Tipton
Trousdale
Unicoi
Union
Van Buren
Warren
Washington
Wayne
Weakley
White
Williamson
Wilson
Total

TEXAS

Anderson
Andrews
Angelina
Aransas
Archer
Armstrong
Atascosa
Austin
Bailey
Bandera
Bastrop
Baylor
Bee

Bell
Bexar
Blanco
Borden

2,000 2,900
62,000 73,400
1,900 2,600
4600 5,900
5900 7,800
1,300 1,800
5400 6900
5200 6,700
7,900 9,600
3500 5,200
2,600 3,600
14,700 18,000
£400 5500
3900 5,000
10,000 12,200
900 1,200
4800 6,000
12,300 14,400
700 1,000
2300 3,300
6500 8500
2800 3,900
1,100 1500
800 1,100
2,500 3,200
5900 8,100
3200 4300
8900 10,800
6300 7,800
12,300 14,000
2100 3700
1,100 1,500
4600 6,600
154,000 177,700
2800 3,700
1,500 2,200
27400 32,400
8600 10,600
5100 7,200
1,000 1,400
3300 4,100
1400 2,200
600 900
5100 6,700
14,700 17,600
2,000 3,200
5300 7,749
3400 4,500
5600 6,800
6500 8,300

826,200 1,013,000

6900 8900
3600 4,100
10,000 12,200
1,900 2,100
1600 1,900
500 600
3,800 4,900
3,400 4500
2000 2,600
1,100 1,300
4200 5,200
1700 2,000
5100 6,100
22,200 25,900
166,900 185,700
800 1,100
100 300

Circulation & market definition © 1962, TELEVISION MAGAZINE:; further reproduction nof licensed.
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v

Total

Homes Households

v

Total

Homes Households

v

Total

Homes Households

v

Total

Homes Households

v

Total

Homes Households

Feb.’62 Feb.'62 Feb.'62 Feb.'62 Feb.’62 Feb.'62 Feb.’62 Feb.'62 Feb.’62 Feb. 62

Bosque 3200 3,800 Grimes 3100 3,900 Mitchell 2900 3400 Wichita 32,800 36,500 Alleghany 6,900 8,300
Bowie 15,600 18,600  Guadalupe 6,900 8,200 Montague 4,500 5200  Wilbarger 4,800 5,700  Amelia 1,400 1,800
Brazoria 18500 21,000 Hale 9500 10,600 Montgomery 6500 8,000 Willacy 3500 4,500 Amherst 3900 5200
Brazos 10,200 12,200  Hall 1,600 2400 Moore 3,400 4,100  Williamson 9,200 10,600  Appomattox 1,800 2,400
Brewster 1,200 1,800  Hamilton 2400 3,000 Morris 3,100 3,600 Wilson 2900 3500 Arlington 79,700 85,000
Briscoe 800 1,000  Hansford 1,600 1,800  Motley 500 900  Winkler 3,400 3900 Augusta 15,200 20,500
Brooks 1,700 2,100 Hardeman 2,200 2,700  Nacogdoches 6,700 8,500 Wise 4,600 5,500 Bath 1,000 1,400
Brown 6,700 8500 Hardin 5900 7,200 Navarro 9,900 11,300 Wood 4700 5800 Bedford 6600 8300
Burleson 2,800 3500 Harris 341200 378,300 Newton 2100 2,800 Yoakum 2100 2300 Bland 1,100 1,400
Burnet 2,500 2,900  Harrison 11,000 13,100 Nolan 5,300 6,000 Young 5,200 5,800  Botetourt 3,900 4,600
Caldwell 4,100 5,100 Hartley 500 600  Nueces 52,900 59,000 Zapata 600 1,000  Brunswick 3,500 4,200
Calhoun 3,300 4,300 Haskell 2,900 3,600  Ochiltree 2,400 2,800 Zavala 1,800 2,800  Buchanan 6,200 8,100
Cailahan 2,000 2,700 Hays 4,400 5200  Oldham 400 500 Total 2,462,900 2,829,400 Buckingham 2,000 2,700
Cameron 29200 35900 Hemphill 700 1,000 Orange 14,400 16,600 Campbell 21,000 25,100
Camp 2,100 2,500  Henderson 5,700 6,900 Palo Pinto 6,100 6,900 Caroline 2,600 3,000
Carson 1,900 2200 Hidalgo 33,000 41700 Panola 4100 5000 Carroll 6,200 7,900
Cass 5800 7,000 Hil 6,900 8,000 Parker 6,200 7,200 Charlotte 900 1,100
Castro 2,100 2,400  Hockley 5,100 6,200  Parmer 2,300 2,700 UTAH Charles City 2,700 3,400
Chambers 2,600 3,000 Hood 1,700 1,800  Pecos 2,700 3,300 Chesterfield 19,200 19,800
Cherokee 8100 9700  Hopkins 4500 6300 Polk 20900 4,100 Beaver 1,000 1,200  gjarke 1700 2,100
Childress 2,00 1,800 Houston 4400 5400 Potter 32800 34900 Box Elder 6000 6,700 (raig 800 900
Clay 2300 2700 Howard 10,000 11,500 Presidio 900 1400 Cache 8,300 9,900  cypeper 3500 4,100
Cochran 1400 1,700 Hudspeth 600 800 Rains 700 1000 Carbon 4700 590  gymberiand 1,300 1,600
Coke 900 1,100 Hunt 10,900 12,800 Randall 8700 10,400 Daggett 100 300 pickenson 3,800 4,600
Cofeman 3400 4,300 Hutchinson 9,000 10,300  Reagan 1,000 1,100 Davis 14900 16200 pipyigdie 12,900  15.100
Collin 10900 13,000 Irion 200 300 Real 300 poo  Duchesne 1300 1700 gy 1,300 1,700
Collingsworth 1500 2,000 Jack 2300 2500 Red River 3700 5000 Emery 1,200 1,500 Fairfax 71,300 76,000
Colorado 4400 5800 Jackson 3100 3,900 Reeves 4100 4700 Garfield 700 900 Fauguier 5600 6300
Comal 4900 5800 Jasper 5100 6300 Refugio 2500 3,000 Grand 1,200 2,000 Floyq 2200 2,900
Comanche 3,100 4300 Jeff Davis 300 400  Roberts 200 300 [ron 2200 2900 Flyyanna 1,400 1,800
Concho 900 1100 Jefferson 68,200 73600 Robertson 4,100 4900 Juab 1,200 1,300 Franklin 5200 6,700
Cooke 5900 7,00 Jim Hogg 800 1200 Rockwall 1600 1,700 Kame 500 700 Frederick 9,100 11,000
Coryell 4900 5800 Jim Wells 7,400 8700 Runnels 2,000 4700 Millard 1600 2100 gijeg 3,800 4,600
Cottle 900 1300 Johnson 9500 11,100 Rusk 9300 11,200 Morgan 600 700 Gloucester 3,100 3,500
Crane 1,200 1,300 Jones 5300 6300 Sabine 1500 2100 Fiute 300 400 gogchland 1,800 2,000
Crackett 800 1,100 Karnes 3000 3900 San Augustine 1800 2200 Rich 300 400 grayson 3500 4,800
Crosby 2500 2900 Kaufman 7200 8400 San Jacinto 1400  1goo Saltlake 103,400 110200  gregne 700 1,100
Culberson 600 700 Kendall 1,400 1,900 San Patricio 9,800 11200 San Juan 1600 2100 greensville 3,300 4,000
Dallam 1,800 2,000 Kenedy 100 200 San Saba 1400 2100 Sanpefe 3,000 3300 ygjitay 7,900 9,900
Dallas 279,200 299500 Kent 400 500  Schleicher 700 oo Sevier 2700 3,000  pangyer 6,100 7,300
Dawson 4500 5500 Kerr 4000 5100 Scurry 5000 5900 Summit 1,400 1600 penrico 91,200 102,000
Deaf Smith 3,200 3,700 Kimble 800 1300 Schackelford 1,200 1400 19oo¢le 4,000 4,700 yepry 13,700 15700
Delta 1600 2000 King 100 100 Shelby 4700 6300 ‘d'"‘ah 2500 2900 gighiand 700 900
Denton 12200 14200  Kinney 300 600 Sherman 700 800 ateh ziggg 2000 Isle of Wignt 3600 4,300
DeWitt 5000 6400 Kleberg 6,200 7,600 Smith 23300 26400 RN 500 gggg James Gy 3700 4200
Dickens 1,300 1,600  Knox 2,000 2,500  Somervell 700 900 Wayne ‘400 '400 King and Queen 1,100 1,500
Dimmit 1400 2,200 Lamar 7,700 11400 Starr 2700 3700 weber 29200 31100 King George 1600 1900
Doniey 1200 1,500 Llamb 5500 6500 Stephens 2700 3100 oo 222500 216000 King William 1700 1900
Duval 2,600 3,300 Lampasas 2,600 3,000 Sterling 200 300 0 ! ' Lancaster 2,300 2,600
Eastland 5700 7,100 LaSalle 1,000 1,500  Stonewall 800 900 Lee 5300 6,600
Ector 25000 27,400 Lavaca 4200 6300 Sutton 800 1,100 Loudoun 5300 6500
Edwards 500 700 Lee 2,000 2,800 Swisher 2600 3,100 Louisa 2500 3,300
Ellis 11,400 13200 Leon 2400 3100 Tarrant 153,600 168,600  VERMONT Lunenburg 2,700 3,300
£l Paso 71,500 80,900 Liberty 7800 9,300 Taylor 27,300 29,900 i Madison 1400 2,200
Erath 4700 5700 Limestone 4800 6,100 Terrell 400 700 Addison 4300 5200 prithews 1900 2,200
Falls 5100 6,600 Lipscomb 800 1,000 Terry 3900 4,600 ge]""d'"g.“’" gégg éggg Mecklenburg 6200 7,900
Fannin 6400 8,100 Live Oak 1500 2000 Thockmortn 700 900 (EEOME S oot Middiesed 1500 1,800
Fayette 5,000 6,700 Llano 1,500 1,90Q Titus 4,400 5,400 [ 1'500 1’600 Montgomery 9,700 11,200
Fisher 2,100 2,400  Loving 100 100  Tom Green 16,700 19,600 Franklin 7’300 8'100 Nansemond 10,000 11,800
Floyd 3,200 3,600 Lubbock 40,000 45,400  Travis 52,900 60,300  grand Isle 700 'so Nelson 2,700 3,300
Foard 800 1,000 Lym 2600 3,100 Trinity 1700 2400 Lamoille 2800 3,000 New Kent 800 1,100
Fort Bend 9400 10,500 McCulloch 2,000 3,000 Tyler 2600 3,200 Orange 3600 4400 MewportNews 48,600 55200
Franklin 1,300 1700 Mclennan 40,700 46,000  Upshur 4400 5900 Orleans 4500 5500 Norfolk 116,100 135,100
Freestone 3,000 4,000 McMullen 200 300 Upton 1,500 1,700  Rutland 11,500 13,500 Northampton 4,100 4,900
Frio 1,800 2,500  Madison 1,500 2,000 Uvaide 3,600 4,600 Washington 11,100 12,300  Northumberiand 2,400 2,800
Gaines 2900 3500 Marion 1900 2,300 Val Verde 4400 6300 Windham 7,300 8900  Nottoway 3400 4100
Galveston 38,400 42,900 Martin 1,100 1,400 Van Zandt 5100 6,400 Windsor 10,700 12,700  Qrange 2900 3,600
Garza 1,600 1,900 Mason 800 1,300 Victoria 10900 13,100 Total 95900 111,200 Page 3,900 4500
Gillespie 2,300 3,300 Matagorda 5,700 7,400  Walker 4,100 5,000 Patrick 3,200 4,000
Glasscock 200 300  Maverick 1,400 3,300  Waller 2,500 3,100 Pittsylvania 23,300 28,700
Goliad 1,100 1,600 Medina 4100 4,900 Ward 3500 4,100 Powhatan 1200 1400
Gonzales 4,200 5,300 Menard 500 900 Washington 4,500 6,000 VIRGINIA Prince Edward 2,700 3,700
Gray 9,100 10,000 Midland 20,000 21,200 Webb 12,200 15,000 Prince George 10,100 12,300
Grayson 20,800 23,600 Milam 5,300 7,000  Wharton 9,000 10,700  Accomac 8,000 9500 Princess Anne 19,500 22,200
Gregg 19,200 21,800 Mills 1,200 1,600  Wheeler 2000 2600 Albemarle 13,300 17,600 Prince William 11,800 12,700
TV homes and total households, @© TELEVISION MAGAZINE; further reproduction not licensed.
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TV HOMES BY COUNTIES

v Total v Total v Total v Total v Total
Homes Households. Homes Households Homes Households Homes Housenolds Homes Households
Feb.’62 Feb.'62 Feb.'62 Feb.’62 Feb.'62 Feb.'62 Feb.'62 Feb.’62 Feb.'62 Feb.'62
VIRGINIA—continued Island 5200 5700 Hancock 10,100 11,200 WISCONSIN Ocanto 6000 7,000
Jefferson 2500 2900 Hardy 1,800 2,500 1700 2400 Oneida 5700 6,500
Pulaski 6400 7401 King 206200 312800 Harison 21200 23600 ACAMS Jibo  sqgp Cutagamie 25900 27,400
Rappahannock 1200 1400 Kitsap 24200 26,200  Jackson 4400 5100 (SEENC s200 10100 Odukee 9900 10,700
Richmond 1400 1700 Kittitas 5300 6,300 Jefferson 4600 5200 IR 3000 3500 bepim 1700 2,000
e o 43900 47500 Klickitat 3300 4100 Kanawha 66,100 73,200 Bay e 2300 33800 Lerce 5600 6,200
Rockbridge 6,700 8000 Lewis 11,400 13,600 Lewis 4,500 5,200 B“;fmll 3'000 4’000 Polk 6,600 7,400
Rockingham 11,300 14400 Lincoln 3100 3,500 Lincoln 4000 4900 [HED 2200 200 Hortage 9,100 10,100
Russell 4800 6400 Mason 4,900 5200 Logan 13,000 15,100 cul”‘e \ fen| Bl e 3500 4,300
Scott 5100 6600 Okdnogan 6400 7,800 McDowell 14,100 17,500 C;.”"‘ewa o0 1legp  facine 39,600 41,400
Shenandoah 5500 6,500  Pacific 4200 5000 Marion 17600 19700 ¢ 'lee 7o gp Fichland 4300 5100
Smyth 6400 7800 Pend Oreill 1800 2200  Marshall 9,500 10,800 Cé:’ - 9300 10900 Rock 30,800 34,000
Southampton 5800 6,600  Pierce 91,800 96200 Mason 5600 6600 B ES 3600 4500 sk 3,300 4,200
Spotsylvania 6,300 7,600 San Juan 900 1,000 Mercer 16500 19,200 EHICT sas00 64700 b Oroi 7,500 8100
Stafford 3600 4600 Skagit 14,000 15900  Mineral 5200 6400 A7 il e P 8500 10,500
surry 1200 1500 Skamania 1,300 1600 Mingo 8000 9600 - 8 5200 g0 W 2,300 2900
Sussex 2400 2900 Snohomish 47400 53300 Monongalia 13900 16000 8% 12700 13800  hawano 8200 9500
Tazewell 9,200 11,400 Spokane 84,200 89,000 Monroe 2,300 3,100 D g 6,300 7’400 Sheboygan 23,700 26,300
Warren 3400 4200 Stevens 4200 5400 Morgan 2,100 2,500 E:""CI . 14800 17200 1MW 4100 4700
Washington ~ 12.200 15000 Thurston 16,800 17,600 Nicholas 5200 6,500 Ho”rengé’e T ROl e goclly AN
Westmoreland 2400 2900 Wahkiakum 900 1,000 Ohio 20700 21800 S o 19300 21100 JEmoR 6,400 7,500
Wise 10,800 12300 WallaWalla 10,800 12700  Pendleton 1,400 2,000 F° h 1800 2100 Jhas 2200 3,000
Wythe 5100 5900 Whatcom 19800 22400  Pleasants 1,700 1,900 G‘“ei 10500 12200 \alworth 14400 15600
York 5200 6000 Whitman 7500 8900 pocahontas 2,000 2,800 G:gn 6400 7700 Washburn 2500 3,200
Tol w5000 1088000 'oKma 38,000 43600 preston 6100 7200 gen e 4200 4800 wereee" a4
R Total 830,300 905800 Putnam 5200 6400 | piscl  [Shmy  Louea] gaS  [Han
3 owa , " Waupaca 9,200 10,600
palcich 17800 20900 jron 2200 2400 washara 3500 4,200
WASHINGTON WEST VIRGINIA e Bebl B ckson 700 4400 Wimcbago 28400 31400
) s ererson B ]
Adams 2700 2900 Barbour 3,100 4200 Roane 3200 4100 Juneau 1200 500 ool e e
Asotin 3500 4100 Berkeley 8700 9800 Summers 3300 4200 Kenosha 28800 doloo  rowl  1.099.300 1,150,200
Benton 14,900 17,700  Boone 6,100 7,200 Taylor 3,700 4500  Kewaunee 4,300 5,000
Chelan 10,700 13,400 Braxton 3,100 4,100  Tucker 1,800 2,200 a3 Crosse 19100 21200  WYOMING
Clallam 8,000 9,300 Brooke 7,300 8,100 Tyler 2300 3.000 Lafayette 4’100 5,000
Clark 27,000 28900 Cabell 30100 33100 ey 3600 5100 |g yl 7 4500 5eop Albany 5200 6300
Columbia 1200 1500 Calhoun LS00 2100 oo 8500 10500 | "gf ¢ S0 eegp Dig Hom 2600 3,400
Cowlitz 16400 17900 Clay 2200 2800 2500 3400 mon . : Campbell 1,200 1,800
Douglas 3600 4300 Doddridge 1450 2000 S Yo00  seop Mamtowoe 13500 2LE00 - carpon 3300 4,600
Ferry 800 1,100 Fayette 13500 16,400 “'eiE ' 3 Marathon 21,400 24500  gopuerse 1600 2,000
Franklin 6000 6900 Gilmer 1500 2200 Wit 900 1200 Marinette 8,800 10,100 ok 900 1,300
Garfield 800 900  Grant 1500 2200 Wood 21,300 23600 Marquette 2,100 2600  Fremont 5700 7,200
Grant 11,800 13,300 Greenbrier 7,700 9,500 Wyoming 6,800 8300 Milwaukee 308500 319,400  Goshen 3,100 3,600
Grays Harbor 15,100 17,700  Hampshire 2,700 3,200 Total 448,700 522,700 Monroe 7,100 8,300  Hot Springs 1,600 2,000
) Joh 1,300 1,700
Laramie 16900 18,600
Lincoln 1,800 2,500
Natrona 13,600 15,600
- Niobrard 1,000 1,200
Serving The Great Park 3900 4,900
Platte 1500 2,200
n e Sheridan 4,700 5,900
WYNECO™ MARKET
Sweetwater 4,300 5,500
. . . Teton 700 900
The Tri-State Area Wyoming-Nebraska-Colorado Uinta 1,800 2,000
Washakie 2100 2,500
Weston 1,100 2,300
T Yellowstone 100
= Total 82,800 100,400
CHEYENNE, Wyo.  cH. § -
Juneau 2,000 3,100
K S T F Anchorage 20.700 22,800
Fairbanks 9,500 11,500
SCOTTSBLUFF, NEBR. CH. 1 O 3 Areas Total 32,400 37,600
HAWAII
BUY BOTH FOR THE LOW SINGLE STATION RATE Honaluly 105,100 120200
Outer Islands 27,200 35,900
¢ Over 400,000 Population The Brightest Picture of America’s Total 136,300 156,100
o 116,851 Housecholds Best Programs From CBS-ABC-NBC Total U.S. 48,533,000 53,897,000
e Over 90,000 TV Homes Beamed From The Top of The Rockies. .
TV homes and total housecholds,
© TELEVISION MAGAZINE; fur-
ther reproduction not licensed.
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That's Procter & Gamble’s investment

~in television advertising for the first

nine months of 1961.

SPOT is the No. 1 medium with P.&G.,

America's No. 1 television advertiser.

For true flexibility, ]

L] %

[ for market-by-market sales impact,
make SPOT your No. 1 medium, too. B
| iatest available figures on gross expenditures, time costs Bnly,h__
| | January through September 1961, as furnished by TvB. i
YOU CAN DO BETTER
| |
| WITH SPOT...
— L

MUCH BETTER!

S e ]

THE KATZ AGENCY, Inc.

National Representatives

i

NEW YORK « CHICAGO + DETROIT « ATLANTA « ST. LOUIS « SAN FRANCI

j
CO |+ | LbS ANGELES + DALUAS

oL
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what’s the sense

Fere Ina
city

fence

e

the Charlotte TV MARKET is First in the Southeast with 595,600 Homes*

Building a fence around a city makes as much sense as using the
Standard Metropolitan Statistical Area concept of market evaluation.
Proving the point: Atlanta and Miami have SMSA populations of
1,017,188 and 935,047. The Charlotte SMSA population is 272,111 by
comparison . . . BUT the total Charlotte TV Market is first in the Southeast
with 595600 TV Homes.*

Nailing it down: WBTV delivers 55.3% more TV Homes than Charlotte Station “B."**

e i
= = -
GOMPARE "
- ATLANTA NEW ORLEANS
U || PRARLOTTE |y fomtn| ([Pl ) Lo | o,
WL : E .;
MARKETS %ﬁ 595,600 556,600 — | 09800 | sson0 | e

o= = & i - -

* Television Magazine—1962

** ARB 1960 Coverage Study—
Average Caily Total Homes Delivered

CHANNEL 3 @ CHARLOTTE /| JEFFERSON STANDARD BROADCASTING COMPANY

Represented Nationally by Television Advertising TVAR Representatives, Inc.

www.americanradiohistorv.com
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Television
Markets vs.
Standard

Metropolitan
Markets

HE cOoNGErT of television coverage departs drastically

from traditional definitions of retail markets or metro-
politan county areas. The TV market is a unique develop-
ment in sales and advertising. It generally includes several
trading areas.

The difference between TV and metro areas can be dra-
matic, not only in small markets, but also in major market
areas. For example, the coverage of the television stations
in Cleveland includes approximately 742,000 television
homes outside of Cleveland proper. These homes represent
millions in retail sales and even more in effective buying in-
come that is not listed in the metropolitan area breakdowns
for this market.

TVHOMES  TOTAL HOUSEHOLDS
(February 1962)  (February 1962)
Television Metro Television Metro
Market Area  Market  Area
(Thous.Y (Thous) (Thous) (Thous.)

The extent of the difference between TV markets and
metropolitan areas is clearly illustrated in the following
comparisons of the television markets as defined by TELE-
VISION MAGAZINE’S research department and the metropoli-
tan statistical areas reported in the 1960 Bureau of the
Census Reports.

Where no data appears in the metro-area column, the city
is not large enough to be ranked on a metro-area basis.
Where there is an adjacent metropolitan area covered by
the market, this information is reported by a footnote.

“DI"” indicates that the data for the television market is
inadequate. For intermixed markets, only VHF data is
shown. A dagger (1) indicates UHF TV homes.

TVHOMES  TOTAL HOUSEHOLDS
(February 1962)  (February 1962)
Television Metro Television Metro
Market  Area  Market  Area
(Thous.) (Thous.) (Thous.) (Thous.)

Aberdeen, $.0. 254 . 308 ...
Abilene, Tex. 79.4 32.6 92.9 36.2
Ada, Okla. 830 .. 1008 ...
Akron, Ohio 169.3 ... 1541 ...
Albany, Ga. 159.6 180 2003 20.6
Albany-Schenectady-Troy, N.Y. 4200 1939 4544 2052
Albuguerque, N.M. 152.6 66.1  185.0 746
Alexandria, La. 105.5 252 1334 299
Alexandria, Minn. 1031 ... 1275
Alpine, Tex. 1
Altoona, Pa. 305.3 386 3456 415

1. See Des Moines, lowa.
2. Combined Standard Metropolitan Area shown.

TELEVISION MAGAZINE / February 1962

Amarillo, Tex. 1171 415 1353 45.3
Ames, lowa 2821+ .. 3131 .
Anchorage, Alaska 20.8 B 228

Anderson, S.C. | S e E—

Ardmore, Okla. 351 439 ...
Asheville, N.C., Greenville-Spartanburg, $.C. 431.7° 5205 1422
Atlanta, Ga. 570.6 6556 2994
Augusta, Ga. 197.6 2429 57.7
Austin, Minn. 179.77 ... 2025 ... e
Austin, Tex. 1415 529 1699 60.3
Bakersfield, Calif. , 138.3 834 1503 87.1

3. See Rochester, Minn., or Mason City, iowa.

77
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TV MARKETS VS, METROPOLITAN MARKETS

TV HOMES

(February 1962)

Market

Aréa

TOTAL HOUSEHOLDS

(February 1962)
Television Metro Television Metro

Market

Area

{Thous) (Thous) (Thous.) (Thous.)

TV HOMES  TOTAL HOUSEHOLDS
(February 1962)  (February 1962}
Television Metro Television Metro
Market Area  Market  Area
{Thous.) (Thous) (Thous.) (Thous)

Baltimore, Md.

Bangor, Me.

Baton Rouge, La.

Bay City-Saginaw-Flint, Mich.
Beaumont-Port Arthur;, Tex.
Bellingham, Wash.

Big Spring, Tex.

Biliings, Mont.
Binghamtan, N.Y.
Birmingham, Ala.
Bismarck, N.D.
Bloomington, Ind.
Bluefield, W.Va.

Boise, ldaho

Boston, Mass.

Bristol, Va.-Johnson City-Kingsport, Tenn.

Bryan, Tex.
Buffalo, N.Y.
Burlington, Vt.
Butte, Mont.

Cadiliac, Mich.

Cape Girardeau, Mo.
Carlsbad, N.M. )
Carthage-Watertown, N.Y.
Casper, Wyo.

Cedar Rapids-Waterioo, lowa
Champaign, lIl.

Charleston, S.C.
Charleston-Huntington, W.Va.
Charlotte, N.C.

Chattanooga, Tenn.
Cheboygan, Mich.

Cheyenne, Wyo.

Chicago, Il

Chico, Calif.

Cincinnati, Ohio

Clarksburg, W.Va.

Cleveland, Ohio

Clovis, N.M.

Colorado Springs:Pueblo, Colo.
Cofumbia-lefferson City, Mo.
Columbia, S.C.

Columbus, Ga.

Columbus, Miss.

Columbus, Ohio

Coos Bay, Ore.

Corpus Christi, Tex.

Dallas-Ft. Worth, Tex.
Davenport, lowa-Rock Island, 1Ii.
Dayton, Ohio

Daytona Beach-Qriando, Fla
Decatur, Ala.

Decatur, il

Denver, Colo.

Des Maines, lowa

Detroit, Mich.

Dickinson, N.D.

See Indianapolis, Ind.

Watertown only.

NS Swrmaua

16. See Florerce, Ala.

17. Combined Standard Metropolitan Area shown.

. Combined Standard Metropolitan Area shown.

. Combined Standard Metropolitan Area shown.

. Standard Metropelitan Area listed as Champaign-Urbana,
. Standard Metropolitan Area listed as Charleston-Huntingfon-Ashiand.
. Combined Standard Metropolitan Area shown.

3. Combined Standard Metropolitan Area shown.

14. Standard Meiropolitan Area listed as Davenport-Rock [sland-Meline.
15, Combined Standard Metropolitan Area shown.

1225
1009
281.7
384.7°
160.4

48.1
20.0
58.8
2325
431.1
461
653.7°
138.7
78.5

17742

188.1°
449

568.8

160.1
54.67

1135
2376
124
911
424
302.6°
322.2°
139.9
4238
595.6
205.3
359
88.0
2,2295
123.1
7318
95.0
1,262.5
19.1
93.3"
124.5
2224
182.1
75.6
415
13.2
107.2

736.8"
327.6+
4815
288.0°
139.6'
1251
348.8
264.3
1,541.2
183

474.8
31.2
55.7

1800
826
198

63.2

16.9
1,822.7

299.0
21.2
521.5

18. Standard Metropolitan Area listed as Monroe-West Monroe.

788.6
1128
335.7
4174
183.1
54.3
23.1
nai
2585
548.7
55.5
726.5
169.8
89.9
1,888.8
240.0
55.9
607.3
181.8
67.2

129.5
297.0
143
99.7
51.5
3310
364.1
171
5120
699.1
248.2
42.4
104.1
2,367.9
142.9
805.7
1.9
1,345.2
231
108.6
1484
27118
229.0
95.2
512.8
16.9
123.9

829.1
359.0
5254
321.9
824
150.9
391.2
291.2
1,623.1
221

506.8
348
62.7

191.1
90.2
224

Standard Metropolitan Area listed as Bristol-Johnson City-Kingsport, Tenn.-Va.
Standard Metropolitan Area listéd as Butte-Anaconda.

Dothan, Ala. ) 1mM9 ... 145.2
Duluth, Minn.-Superior, Wis. 159:5 80.3 1827 85.3
Durham-Raleigh, N.C. 34387 686 4069 77.8
Eau Claire, Wis. 88.1 248 1026 29.1
El Dorado, Ark.-Monree, La. 167.4* 256 2095 295
Elkhart-South Bend, Ind. 11403 885 2137 103.0
El Paso, Tex. 100.8 715 1165 80.9
Ensign, Kan. 368 ... 448 ..
Ephrata, Wash. 51 .. 133 ...
Erie, Pa. 165.9 70.1 182.9 735
Eugene, Ore. 101.1 449 1154 49.6
Eureka, Calif. 515 ... 60.7 ...
Evansville, Ind.-Hendersan, Ky. 2159* 541 2601 60.9
Fairbanks, Alaska 96 ... 1.5
Fargo, N.D. 150.0 274 1798 304
Flint-Bay City-Saginaw, Mich. 384.7% 1800 4174 1911
Florence, Ala. t21.02 210 30.2 30.2
Florence, S.C. 1548 ... 1933 ...
Ft. Dodge, jowa 129.3 455

Ft. Myers, Fla. 29.2 332 ..
Ft. Smith, Ark. 67.6 88.7 21.1
Ft. Wayne, Ind. 1165.3 b 209.2 69.6
Fort Worth-Dallas, Tex. 7344= 4768 8259 51956
Fresno, Calif. 188.9 1009 2598 1087
Glendive, Mont. 38 ... 46 ...
Goodland, Kan. 165 ... 20 ...
Grand Forks, N.D. 37.8% 209 43:1 234
Grand Junction, Colo. 216 L. 34.0
Grand Rapids-Kalamazoo, Mich. 543.1% 1475 591.0 1560
Great Bend-Hays, Kan. 1313 ... 1638 ...
CGreat Falls, Mont. 55.8 20.1 57.0 226
Green Bay, Wis. 307.3 323 31 338
Greenshoro-Winston-Salem, N.C. 3824* 1156 4426 1258
Greenville-Spartanburg, S.C.-Asheville, N.C. 406.6° 1223 4814 1422
Greenville-Washingtan, N.C. 2124 .. 2567 ...
Greenwood, Miss. n3s . 992 ..
Hannibal, Ma.-Quincy, Iil. 159.7° 196 1839 21.7
Harlingen-Weslaco, Tex. 69.3* 293 86.3 359
Harrishurg, 11l 1914 2364 ... .
Harrishurg, Pa. 1126.0 1522 106.1
Rarrisonburg, Va. 67.5 868 ..
Hartford-New Britain, Conn. 7029 7436  209.8
Hastings, Neh. 103.0 1204 ...
Hattiesburg, Miss. 56.2 652 ..
Henderson, Ky.-Evansville, Ind. 207.0* 2484 60.9
Helena, Mant. 75 . 9.0
Henderson-Las Vegas, Nev. 445  40.0 50.1 4.1
Holyoke-Springfield, Mass. t175.7 1470 1943 1589
Honolulu, Hawaii 136.4 1861 ...
Hot Springs, Ark. 135 165 ...
Houston, Tex. 498.0 5534 3783
Huntington-Charleston, W.Va. 419.0" 1321 506.7 1479
Huntsville, Ala. 176 ... 416 ...
Hutchinson-Wichita, Kan. 276.7% 1148 3174 1252
Jdaho Falls-Pocatello, Idaho 634 ... 126

19. Combined Standard Metropolitan Area shown,

20. Evansville only.

21. Combined Standard Metropolitan Area shown.

22, Standard Metropolitan Area listed as Florence-Sheffield-Tuscumbia-Muscle Sheals.
23. Combined Standard Metropolitan Area shown. .

24, Standard Metropolitan Area listed as Grand Forks-fast Crand Forks.

25. Combined Standard Metropolitan Area shown.

26, Standard Metropolitan Area listed as Creensboro-High Point-Winston-Salem,
27. Combined Standard Metropolitan Area shown.

28. Quincy only.

29. Standard Metropolitan Area listed as Brownsville-Harlingen-McAllen.

30. Evansville only,

31. Las'Vegas only.

32. Standard Metropolitan Area listed as Charlesten-Huntington-Ashland.

32. Combined Standard Metropolitan Area shown.
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Ignore it

cmeee N WESTERN UNION feze

unless ies defetred char-

scter i3 indicated by the T E LE GRA M 1201 (4-60) g:}::{::\:.a "

proper symbol. :
w. P, MARSHA‘LL PRESIDEN T National Reps -
The filing time shown in the date line on domestic telegrams is LOCAL TIME at point of origin. Time of receipt is LOCAL TIME st point of destination

IGNORE KPRC-~TV, HOUSTON? YOU CAN'T. NO ONE EVER
IGNORED KPRC~TV, YOUR MESSAGE ALWAYS COMPELS
IMMED IATE ATTENTION -- AND |MMEDIATE RESPONSE.

TO BE SURE TO GET ACTION, SELL OVER KPRC=TV,

THE COMPANY Will APPRECIATE SUGGESTIONS FROM ITS PATRONS CONCERNING ITS SERVICE

COURTESY OF WESTERN UNION
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Are Your Sales Keeping
Up With Indianapolis?

Marion County*—43% faster growth rate, 1950-1960, than the
nation . .. plus WFBM-TV's unmatched area coverage in Mid-
Indiana to double your sales potential!

This vital central market economically
controls many specific areas that are
retail trading centers in their own right.
In fact, these satellite markets total
159% richer and 30% bigger than the
18-county Metropolitan trading area
itself. Where else will you find such
a rich, fast-growing and widespread
marketing area covered from one cen-
tral point . . . with no overlapping
penetration in the area by basic affili~
ates of the same network? Only on
WFEBM-TV, the only basic NBC cov-
erage for 734,000 TV set owning fami-
*U.S. Census, 1960

America’s 16th Television Market

lies. Call for the facts. Let us show you
how to test regional marketing ideas
in Mid-Indiana with amazing results!

Represented Nationally by The KATZ Agency

Y.
] WEBM v

LI'NjDIANAPOLIS

TIME-LIFE

www americanradiohistorv. com
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TV MARKETS VS. METROPOLITAN MARKETS

TV HOMES
(February 1962)

Market  Area

TOTAL HOUSEHOLDS

(February 1962)
Television Metro Television Metro

Market

Area

(Thous.) (Thous)) (Thous.) (Tkous.)

TV HOMES

(February 1962)

Market

Area

TOTAL HOUSEHOLDS.

(February 1962)
Television Metro Television Metro

Market

Area

(Thous.) (Thous.) (Thous} (Thous.)

Indianapolis, Ind.

Jackson, Miss.

Jackson, Tenn.

Jacksonville, Fla.

Jefferson City-Columbia, Mo.
Johnson City, Tenn.-Bristol, Va.
Johnstown, Pa.

Joplin, Mo.-Pittshurg, Kan.
Juneau, Alaska

Katamazoo-Grand Rapids, Mich.
Kansas City, Mo.

Kearney, Neb.

Kiamath Falls, Ore.

Knoxville, Tenn,

La Crosse, Wis.

Lafayette, La.

Lake Charles, La.
Lancaster, Pa.

Lansing, Mich.

Laredo, Tex.

Las Vegas-Henderson, Nev.
Lebanon, Pa

Lewiston, ldaho
Lexington, Ky.

Lima, Dhio

Lincoln, Neb.

Little Rock-Pine Bluff, Ark.
Los Angeles, Calif,
Louisville, Ky.

Lubbock, Tex.

Lufkim, Tex.

Lynchburg, Va.

Macon, Ga.

Madison, Wis.
Manchester, N.H.
Mankato, Minn.
Marquette, Mich.
Mason City, lowa
Medford, Ore.
Memphis, Tenn.
Meridian, Miss.
Mesa-Phoenix, Ariz.
Miami, Fla.
Midland-Odessa, Tex.
Milwaukee, Wis.
Minneapoljs-St. Paul, Minn.
Minot, N.D.
Missoula, Mont,
Mitchell, S.D.
Mobile, Ala.
Monahans, Tex.
Monroe, La.-El Dorado, Ark.
Montgomery, Ala
Muncie, Ind.

Nashville, Tenn.

New Britain-Hartford, Conn.
New Haven, Conn,

New Orfeans, La.

New York, N.Y.

34. Standard Metropolitan Area listed as Bristol-Johnson City-Kingsport, Tenn.-Va.

5. Joplin only.
36. Las Vegas only.

37. Standard Metropolitan Area listed as Little Rock-North Little Rock.

6760 2010
M2 467
840 ...
2565 1213
186 ...
1844% 632
5727
1443 312
20 ...
5431 1475
5040 3129
1066 ..
65 ..
2431 883
1099 191
173 195
1012 352
5579 721
3583 80.1
141 122
4450 400
1138 185
202 ...
169.8  28.9
449 272
2055 443
2354 616
2,848.8% 2,202.1
4099 1911
170 400
586 ..
169.3 249
1168 460
2442 5838
1486 513
1093 ...
508 ..
1646  14.0
426 ...
4912 1540
1300 17.0
2282° 1795
5566 2997
97.0° 450
6267 3513
7330 4278
378 ...
56.9
314
2661 1185
12
16557 256
1634 375
1225 197
4348 1020
7028 19838
687.6 1929
4182 2342

53224 32955

38, Standard Metropolitan Area listed as Los Angeles-Long Beach.

39. Phoenix only.

40. Combined Standard Metropolitan Area shown.

41. Standard Metropolitan Area listed as Monroe-West Monroe. .
42, Standard Metropolitan Area listed as New Haven-Waterbury-Meriden.
43, Standard Metropolitan Area listed as Norfolk-Portsmouth

44, Combined Standard Metropolitan Area shown.
45, Oklahoma City listing includes Enid, Okla.
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750.3

3234
84.4
297.1
1425
236.3
633.2
176.1
3.1

591.0
665.1
177

305
3183

12712
139.2
122.5
626.1
387.7
17.8
50.1
132.9
235
1252
66.4
236.3
296.2
2,976.7
494.0
134.6
73.0
200.1

1413
2711.6
165.0
128.7
67.8
184.7
48.3
612.2
158.6
263.3
601.3
109.3
665.5
804.0
46.3
68.1
313
319.8
35.8
207.0
2194
38.1

549.0
7436
7266
475.2
5,638.1

214.8

3,506.8

Norfolk, Va.
North Platte, Neb.

Oak Hill, W.va.

Oakland-San Francisce, Calif.
Odessa-Midiand, Tex.
Oklahoma City, Okla.

Omaha, Neb.
Orlando-Daytona Beach, Fla.
Ottumwa, lowa

Paducah, Ky.

Panama City, Fla.
Parkersburg, W.Va.

Pasco, Wash.

Pembhina, N.D.

Pearia, Il.

Philadelphia, Pa.
Phoenix-Mesa, Ariz.
Pittshurg, Kan.-Joplin, Mo.
Pittshurgh, Pa.
Plattsburgh, N.Y.

Poland Spring, Me.

Port Arthur-Beaumont, Tex.
Portland, Me.

Portland, Ore.

Presque Isie, Me.
Providence, R.I.

Pueblo-Colorado Springs, Colo.

Quincy, 1ll.-Hannibai, Ma.

Raleigh-Durham, N.C.
Rapid City, S.D.
Redding, Calif.
Reno, Nev.
Richland, Wash.
Richmond, Va.
Riverton, Wyo.
Roanoke, Va.
Rochester, Minn.
Rochester, N.Y,
Rockford, 11,

Rock Island, 111-Davenport, lowa

Roswell, N.M.

Sacramento-Stockton, Calif.
St. Joseph, Mo.

- St. Louis, Mo.

St. Paul-Minneapolis, Minn,
St. Petershurg-Tampa, Fla.
Saginaw-Flint-Bay City, Mich,
Salinas-Monterey, Calif.
Salishury, Md.

Salt Lake City, Utah

San Angelo, Tex.

San Antonio, Tex.

San Diego, Calif.

San Francisco-0akland, Cafif.
San Jose, Calif.

Santa Barbara, Calif.
Savannah, Ga.
Schenectady-Tray-Albany, N.Y.
Scranton-Wilkes-Barre, Pa.

46. Combined Standard Metropolitan Area shown.

47. Phoenix only.
48. Joplin only.
49, See Portland, Me,

50. Combined Standard Metropolitan Area shown.

51. Quincy only.

52. Combined Standard Metropolitan Area shown.

53. Standard Metropolitan Area (isted as Davenport-Rock Isiand-Moline.
54. Combined Standard Metropolitan Area shown,

55. Combined Standard Metropolitan Area shown.

56. Includes metropolitan areas of Salt Lake and Provo, Utah.

309.0% 189.4
%60 ...
894 .
1,334.14 8698
97.0 450
342.0¢ 1487
3173 1320
288.0 1361
1030 ..
1918 1456
280 161
121 177
1307 .
147
11674 819
2,019.2%1,229.9
2282 1795
144.3% 312
12321 6823
1229 ...
3258 .
1604 826
216 526
4666 25138
25 ...
695.0 2119
93.3° 686
1520 196
3409 686
554 143
801 ...
42 266
1D. 1.
2828 1104
123 ...
3179 439
1438 172
328 1718
2036 606
3276 7638
181 ...
44807 2237
1427 264
7956 6020
7330 4278
4195 2567
3847 1800
2185 ...
1336 ...
2516 1034
290 167
2155 1669
3084 3084
13341 8698
2906 1900
N0 478
1150 482
4200 1939
125817 160.0

3600
30:4

110.1
1,447.0
109.3
388.2
348.6
3219
117.8
241.0

344
409
53.7
18.0
2173
2,140.3
2633
176.1
1,330.6
138.2
362.8
183.1
2513
514.6
26.0
733.0
108.6

1751

403.2
65.5
929
52.3

332.2

15.1
37117
161.8
3433
2215
359.0

16.8

4882
1675
880.0
804.0
465.1
4174
248.7

499
2788
348
324.9
318.7

1,447.0

3116

802
131.3
454.4
319.0

57. Standard Metropolitan Area listed as Scranton-Wilkes-Barre-Hazelton,
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TV MARKETS VS, METROPOLITAN MARKETS

TVHOMES  TOTAL HOUSEHOLDS TV HOMES ~ TOTAL HOUSEHOLDS
{February 1962)  (February 1962) (February 1962)  (February 1962}
Television Metro Television Metro Television Metro Television Metro
Market Area Market  Area Market  Area Market  Area
{Thous) {(Thous) (Thous) (Thous.) (Thous) (Thous.) {Thous.) (Thous)
Seattle-Tacoma, Wash. 577.8® 4354 6215 4623 Twin Fails, Idaho 296 ... 339 =
Sedalia, Mo. 296 ... 345 . Tyler, Tex. 135.2 233 1639 26.4
Seima, Ala. 137 .. 186 .. . )
Shreveport, La. 2031 955 3517 1111 Utica-Rome, N.Y. 1599 926 1705  97.1
Sioux City, fowa 164.7 310 1861 333 . -
Siou Falls, $.0. 2229 234 2600 254  Valey City ND. ISOGE e 1803
South Bend-Elkhart, Ind. 1403 885 213.7 103.0 Waco-T le, T 1324% 629 ]5'5 1 719
Spartanburg Greenville, S.CoAsheville, NC.  40G6° 1223 4814 1422 yodn R o 8478 5621 9427 6120
Spokane, Wash. 2576 8.2 2959 890 Washington-Greenville, N.C. 2124 ... 255.7 ...
Spr!ngf!eld. In. 1164.9 643 2197 78.3 Waterbury, Conn. D .
Springfield-Holyoke, Mass. 1757 1470 1943 1589 aterigg-Cedar Rapids, lowa 2831° 750 3112 788
Springfield, Mo. 127.0 378 162.5 41.7 Wausau, Wis. 1317 214 152.3 245
Steuhenville, Ohio 4452 439 4941 484 Weslaco-Harlingen Tex. 6937 62.2 86.3 771
Stockton-Sacramento, Calif. 448.0 2237 488.2 2335 West Palm Beach ! Fla. 100.1 72.0 1131 80.6
Superior, Wis.-Duluth, Minn.. 1559 803 1783 83 Weston, WNa, 988 ... 1116 ..
Sweetwater, Tex. 55.2% .. 625 ... Wheeling, W.Va. 3104 54.3 3479 585
Syracuse, N.Y. 4588 1583 4938 1656 Wichita-Hutchinson, Kan. 267 1148 3174 1252
Tacoma-Seattle, Wash. 577.8% 4354 6215 4623 Wichita Falls, Tex. 1403 553 1626 618
Tallahassee, Fla-Thomasville, Ga. 1782= 163 2210 199 Wilkes-Barre-Scranton, Pa. 258.1% 1600 3190 1761
Tampa-St. Petershurg, Fla, 4170 2567 4618 2810 Williston, N.D. 287 368 ...
Temme_wacu‘ Tex. 137.4% 62.9 162.3 719 Wllmlngtun, N.C. 1234 ) 19.3 150.3 21.1
Terre Haute, Ind. 1830 327 2106 344 Winston-Salem-Greenshoro, N.C. 378.8™ 1156 4377 12538
Toledo, Ohio 384.2 1339 4116 140.3 Worcester, Mass. iD. .
Topeka, Kan. 126.8 407 146.9 44.4 Yakima, w‘ash. Taaa 38.0 499 436
Traverse City, Mich. 407 ... 4861 . York, Pa. 1427 427 744 74.4
Truy-Albany-Schenectady; N.Y. 420.0 193.9 454.4 205.2 Yuungstuwn, Ohio 1167.3 121:0 2490 147:2
Tucson, Ariz. 100.8 73.8 1169 81.1 Yuma, Ariz. 259 316 )
Tulsa, OKla. 3201 1226 3757 1359 i D
Tupelo, Miss. 62.4 179 .. Zanesville, Ohio 119.2 17.7 31.8 239
58. Combined Standard Metropolitan Ar.ea shown. 66. Combined Standard Metropolitan Area shown.
59. Combined Standard Metropolitan Area shown. 67. See Grand Forks.
60. Comtined Standard Metropolitan Area shown. €8. Combined Standard Metropolitan Area shown.
61. Standard Metropolitan Area listed as Steubenville-Weirton. 69. Combined Metropolitan Area shown.
62. Combined Standard Metropolitan Area shown. 70. Standard Metropolitan Area listed as Brownsville-Harlingen-McAllen
63. See Abilene, Tex. 7). Combined Standard Metropolitan Area shown.
64. Combined Standard Metropolitan Area shown. 72. Standard Metropolitan Area listed as Scranton-Witkes-Barre-Hazelton
65. Tallahassee only. 73. Standard Metropolitan Area listed as Greensboro-High Paint-Winston-Salem.
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REACHES MOST HOMES™MONDAY THROUGH SUNDAY IN TAMPA-ST. PETERSBUG

Average Quarter-Hour Homes Redached

WFLA-TV Sta. B Sta. C

Mon. thru Sun. (NBC) (cas) {ABC}

6 — 10:00 P.M. 91,600 88,800 26,700

10 P.M. — Midnight 46,600 44,100 16,800

6 P.M. — Midnight 76,600 73,900 23,500
L 9 A.M. — Midnight 44,500 42,300 15,200

whfla-tv

TAMPA - ST. PETERSBURG

When people watch TV the most on
Western Florida’s booming coast, ARB
says we lead the rest . . . this station,

for advertisers, is the best.

*ARB OCTOBER 1961

W 8 NATIONAL REPRESENTATIVES, BILAE-J'V

TELEVISION MAGAZINE | February 1962
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'The

Television

Markets

Exclusive compilation of the vital statistics which

delineate all U.S. television markets, the counties

that comprise them and the TV homes they reach

HE TELEVISION MARKETBOOK i§ the only current and
T independent source for television homes and households
data correlated with the coverage area of every television
market and reported on a county-by-county basis. These
are the tools essential for evaluating television advertising
in terms of specific market coverage, enabling the advertiser
to relate his use of TV to product distribution and sales.

If a county is covered by more than one market, the
television homes reported are credited to each market reach-
g the county. A county is credited to a market just as
long as 259% of the TV homes view the dominant station of
the market on a weekly nightime basis. For a full explana-
tion, see the Television Homes report, page 124.

In many areas, individual markets have been combined
in a dual-market listing. This has been done whenever
there is almost complete duplication of the television cover-
age area and no substantial difference in television homes.
Furthermore, the decision to combine markets is based upon
advertiser use and common marketing practice.

These estimates are unlike network circulation figures,
which are unduplicated. By using the “TV Homes by

TELEVISION MAGAZINE / February 1962

Counties” section with the “TV Markets” section, undupli-
cated data can be obtained.

Penetration has been kept to a theoretical ceiling of 959%
for all markets. Higher penetration in metropolitan areas
is shown by many rating services, but the available evidence
indicates that penetration drops off outside the metropoli-
tan area itself and that 95% is the most logical theoretical
ceiling for the TV market as a whole.

All county television homes figures are VHF. Total VHF
homes figures have been carried to the nearest hundred.
UHF TV homes are listed by market totals preceded by a
dagger (1). A bullet (o) indicates markets held pending
further research data. “DI” indicates that data is incom-
plete, pending further study. Finally, the symbol “®” indi-
cates that at least one major facility change occurred in the
TV market subsequent to the latest survey measurement.

Total household figures are based on TELEVISION MAGA-
ZINE projections from the 1960 Census. TV market defini-
tion and circulation are computed by TELEVISION MAGAZINE.
This data is copyrighted and may not be reproduced with-
out permission from the publisher.
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Albuquerque-
now the nation’s

61st market-

IS growing
faster than ever— jisl

AVERAGE NUMBER OF TV HOMES REACHED
BY EACH STATION PER QUARTER HOUR

24,500 12,300
23,000
7,100
7,:800 6,900
B c B c B c
MONDAY -FRIDAY MONDAY - SUNDAY MONDAY-SUNDAY
12 NOON-6 P. M. 6 P.M.-10 P.M. 10 P.M.—MIDNIGHT

For 14 consecutive ycars, KOB-TV has becen first in ARB SURVEY’ NOVEMBER’ 1961

New Mcxico. As these latest ratings show, Channel
4 now dominates the fast-growing, active-buying
Albuquerque market by a bigger margin than cver
before.

To sell more in the surging Southwest, KOB-TV is
your first buy and your best buy.

Represented by

100,000 WATTS CHANNEL |

NBC Affiliate
The Original Station Representative ALB U QU ERQU E, N EW M EXIC 0

Edward Petry& Co., Inc.

www americanradiohistorv. com
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TV MARKETS

Total  VHF Total  VHF Total  VHF- Total.  VHF Total  VHF
Homes Homes Homes Homes Homes Homes Homes  Homes Homes  Homes
{Thous.) (Thous.) {Thous.) (Thous.) (Thous )
ABERDEEN, SOUTH DAKOTA Leon 199 16,392  ALBUQUERQUE, NEW MEXICO Grant 26 2,105 Dallam 20 1832
Madison 37 3,038 . Hubbard 30 2,001  Deaf Smith 37 3,233
North Dakota: Taylor 37 3033 Arizona: Kandiyohi 84 7288 Donley 15 1203
i Lac Qui Parle 39 3,252  Gray 10.0 9,151
DlckS) 28 199 Goprgia: Apache 59 3815 rison 69 5833 Hall 28 Ll
South Dakota: i . Otter Tail 138 10,136  Hansford .8 1,615
' ptinson o CdmiE Pope 35 3,075  Hartley § s;
Brown 99 8330 oo 10 ‘895 Alamosa 28 2279 Renville 6.6 4935 Hemphill 1.0 759
Clark 2.1 1,852 pon Hilt 39 2608 Archuleta 7 571  Stearns 19.1 17,314  Hutchinson 103 9,099
Day 31 2558 gorien 32 2349 Conejos 20 1,656 Stevens 30 2429 Lipscomb 1.0 806
Edmunds 17 1,341 prooks 39 2'926  Costilla i0 734 Swift 43 3,755  Moore 4.1 3,463
Faulk 1.2 1067 Gaihoun 19 1437  Dolores 6 456  Todd 6.7 4,828  Ochiltree 28 2438
McPherson 1.7 1,123 Clay 11 ‘863 La Plata 55 4,666  Traverse 21 1,813 Oldham 5 495
Marshall 19 1638 cpin 17 1316 Montezuma 40 3,083 Wadena 34 2,284 Parmer 27 2,38
Potter 13 1097 Ciffee 56 4471 Rio Grande 30 1991 YellowMedicine 4.6 3,953  Potter 349 32,878
Spink 32 275 Couuitt 91 7267 Saguache 12 970 Randall 104 8786
Walworth 23 1717 ook 32 2;377 South Dakota: Roberts 3 290
Total 308 25400 i 50 3,958 New Mexico: Grant 28 232 Sherman 3‘? é%
Decatur 65 5463 ‘ 197 Total 1275 103,100 Sroner O
TG 2 s Dodge 14 3,365 Bernalillo 746 66,197 Wheeler 2.6 2,030
0 Dooly 29 269 Catron 8 299 Total 1353 117,100
Texas: Dougherty 206 18045 Colfax 39 2666  pipINE, TEXAS—Data Incomplete
' Early 30 264 OGuadalupe 14 1,072
Brown 85 6721 Fohols a 356 Lincoln 23 1948 AMES, 10WA
Callahan 27 2099  Grady 47 310 Los Alamos 36 2,880 ALTOONA, PENNSYLVANIA
Coke 11 907 ; : " McKinley 78 5867 . lowa:
‘ Irwin 23 1716 Pennsylvania:
Coleman 43 3416 jegr payis 22 1459 Mora L5 1049 i Adair 36 3072
Concho L1 980 Lanier 13 997  Rio Arriba 85 4177 pegrorg 123 10,023  Appanoose 55 4634
Eastland 71 5776 (g 14 1095 Sendoval 29 2306 g 415 38,644  Audubon 34 3,002
Fisher 24 2169 |oundes 134 10194 San Juan 185 12268 oo 574 54632 Boone 84 7818
Haskell 36 2939 Macon 32 2300 San Miguel 54 4215 ooeron 22 2180 Butler 54 4713
Jones 63 5302 e 18 131g Santafe 118 10125 ponye 205 17544  Calhoun 50 4531
McCulloch 30 2050 pitchell 49  3gs5 Sera 24 1981 ploarfierd 241 20747  Carrolt 66 5928
Menard 9 578 pyjaski 19 1574 Socorro 28 2128 pyinton 111 9,806 Clarke 28 2337
Nolan 60 5301  Randolph 29 2206 Jaos 38 2423 105 9555 Dallas 7.7 7012
Runnels 47 4028 sopjey 8 63g [Jomance LT 128 panin 265 20817 Decatur 33 2569
Seurry 59 5050  Seminole 17 1469 Valencia ERA U A e 29 2,204 Emmet 44 3738
Shackelford 14 L7  Sumter 66 5229 Huntingdon 115 9,683  Franklin 48 4388
Stephens 31 2710 Tejtair 31 2269 Utah Indizna 214 18491 Greene 47 4494
Stanewall 9835 Terrell 32 2383 g Jumn 91 1659 IJefferson 142 12720  Grundy a4 4166
Taylor 29.9 27,341 Thomas 93 7,739 . ’ Juniata 46 3,696  Guthrie 44 4,259
Total 928 78400 g 62 4792 ol 1850 152800 | y0oming 338 29577 Hamitton 63 568
Turner 2.2 1,800 Mifflin 13.4 12,031 Hancock t;g ;gg‘i

; Wheeler 1.3 856 Potter 5.0 4,314  Hardin . s
AR RONA Wilcox 21 1653 NLEXANDRIA. LOUISIANA Snyder 70 5558  Humboldt 39 2954
Oklahoma: Worth. 4.0 3,005 Louisiana: Somerset 224 20,396  Jasper 11.1 9,489

Total 2003 159,600 Kossuth 71 6,181
Atoka 30 2,339 Allen 5.5 4503 west Virginia: Lucas 36 3,329
Bryan 79 6,371 ALBANY—SCHENECTADY—TROY Avoyelles 10.5 8,759 Madison 3.9 3,676
Carter 128 10,570 NEW YORK ' Beauregard 5.4 3,876  Hampshire 33 2,727 Mahaska 76 6,799
Choctaw 52 3545 Caldwell 24 L812 qoty) 3456 305,300 Marion 77 6432
goal 18 1,49. Massachusetts: Catahoula 30 2,200 i Marshall 120 8564
arvin 8.7 7,297 ; Concordia 5.5 4,093 Monroe 3.2 2,829
Hughes 50 a4p1] Cerkshire WL E U 88 6644  AMARILLD, TEXAS Palo Alto 42 3756
Johnston 26 2,097 New York: Grant 38 3,047 Pocahontas 42 3774
Latimer 23 1,602 La Salie 39 2999 Kansas: Polk 852 80,551
Marshall 24 2065 Albany 86.3  8LAS0  Nchitoches 93 6795  seward 48 3790 Poweshiek 57 5498
Murray 35 3020 Columbia 145 13841 papides 299 25292 | ' Sac 52 4,652
Pittsburg 108 8344 Delaware 128 10510 gahine 52 3497 new Mexico: Story 143 12,9%
Pontotoc 92 8255 Fulton 167 15389 gt Landry 200 16,12 : Tama 67 5981
Pottawatomie ~ 13.6 11,900 Greene 98 88%8  yemgn 53 3804  Curry 94 8120 Union 46 4047
Pushmatahd 29 2,060 Hamilton 13 L1075 ipp 47 3738  Quay 36 2759  Warren 61 552
Seminole 91 7,38 Herkimer 202 19274 Union 18 1229  Wayne 34 2,985
Total 1008 83,000 Montgomery 184 16772 wissieqinpi; Webster 150 14,209
: Otsego 155 13,963 Wright 6.1 5372
Rensselaer 433 40,463  Adams 102 8309 Oklahoma: Lo
AKRON, OHID (UKF Market) Saratoga 6.1 24945  Total 1334 105500  Cimarron 13 gg5 Total : '
. Schenectady 495 47,215 Roger Mills 17 1,187
Ohio: : . ' N 1
Schoharie 6.5 5,787 Texas 43 3004 ANDERSON, SOUTH CAROLINA—
; Ulster 366 32,486  ALEXANDRIA, MINNESOTA ’
Summit 154.1 69,262 ) Data Incomplete
Total 1541 169,300 Warren 135 1L9%0 .
Washington ~ 13.8 12482  Minnesota: Texas:
X Benton 44 3,466 .Armstrong 6 569  ARDMORE, OKLAHOMA
ALBANY, GEORGIA Vermont: Big Stone 26 2317 Briscoe 1.0 ET2 N
Florida: Addison 52 4,352  Cass 49 3,047  Caison 22 1,900 )

’ Bennington 75 6,110  Chippewa 49 4,299  Castro 24 2,129  Atoka 3.0 2,339
Gadsden 8.7 6,778  Rutland 135 11,539  Crow Wing 9.7 7,427  Childress 2.8 2,100 Bryan 79 6,371
lefferson 24 1970  Total 454.4 420,000 Douglas 6.3 5,190  Collingsworth 2.0 1,565  Carter 128 10,570
Circulation & market definition © 1962, TELEVISION MAGAZINE; further reproduction not licensed.
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TV MARKETS

Total  VHF Total  VHF Total  VHF Total  VHF Total  VHF
Homes  Homes Homes Homes Homes  Homes Homes Homes Homes Homes
(Thous.) (Thous.) (Thous.) (Thous.) {Thous.)
ARDMORE, OKLA.—continued ATLANTA, GEORGIA Whitfiield: 1.7 10,054  Floyd 65 5816 Maryland:
Alabama: Wilkes 3.0 2326  Franklin 48 4348
Chactaw 52 3545 i Wilkinson 24 1986  Hancock 43 382 AmeArundel 535 49727
Coal 18 1196  Chambers 105 6,988 Howard 37 3,388 Baltimore 429.3 403,100
Johnston 26 2097 Cherokee 43 3592 Humbolot 39 2954 Calvert 38 3412
Love 18 1550 Clay 34 2476 T Kossuth 71 181 Caroline 6.0 5345
Marsthall 24 2065 Clebume 29 1981 North Carolina: Mitchell 41 3g64 Carroll B ol
Murray 35 302 Randolph 55 4077 gy 14 1151 Palo Alto 42 3756 Cécil 123 11,306
Pushmataha 29 2,060 Macon L gprpcee] 42 S o
Total 438 35100 gegrgia: Total 655.6 570,000 . HE 31 204 Harford 209 19,063
Baldwin 56 4474 Wright 61 5372 Howard 97 8347
ASHEVILLE, NORTH CAROLINA- Banks L7 1337 ge"t A ig 2%
GREENVILLE SPARTANBURG Barrow 42 3349  AUGUSTA, GEORGIA Sg;‘zf:se;‘"es ' Vi
! Bartow 7.7 6,642 . : '
SOUTH CAROLINA Bibb 406 36437 Georgia: Minnesota: &laalgt?itngton Zgg Zg’%g
J— F oo A8 appling 32 2207 guefath 127 11493  Wicomico 148 13817
gla: Chattooga 56  471p Bulloch 62 5575 Dodge 37 3420 Worcester 72 589
Banks 17 1337  Cherokee 64 5412 ook 15 Jae Faribaut 040 41
Elbert 49 4039  Clarke 124 100 Gandler 18 1463 Filimore 71 6109
Franklin 37 3055 Clayton 127 11288 Columbia 31 2926 Freebom 112 10,120
' ' ) : : Efbert 49 4039 jackson 45 3615 ;
Hart 4] 3,285  Cobb 32.4 30,187 ' Pennsylvania:
g Emanuel 48 3,714 Martin 8.1 7369
Jackson 52 4080 Coweta 79 699  pyans 18 1610 : Ad 148 12358
Madison 30 2257 crawford 13 1,039 Gaccock 3 o Mower 139 13275 ams d ;
Oglethorpe 19 1,478  Dawson 9 774 o, 2-8 Rt Olmsted 189 17,267 Franklin 26.5 20,817
Stephens 51 4305 De Kalb 766 7047 ook 2 172 e e i6 797500
Wilkes 30 2326 Douglas 45 30 ancoc 2.2 ! Waseca 47 3966 Total 788.6 722,500
; ’ ik 50 aose Jeff Davis 22 1859 yinneShiek 6.0 4943
- 0 pgye  Jefferson 44 3336 Winona 118 10186
Fannin 37 2,715 i !
Kentucky: Fayette 51 16% jeskms gg }2% Total 2025 178,700
Harlan 128 9272 FHod 198 17357 T ol BANGOR, MAINE
Leslie 23 1,328  Forsyl a 2,68 A ) ’ .
Franklin 37 3,055 k,:gf)‘l’j'f?le e ot i Maine:
N 1
L) i G 20 o Moy 13l omsec 255 23190
: e gelthorpe i 1, exas: ennebec . ,
Buncombe 387 32323 Gordon 55 4585 pichmond 354 31772 5 Knox 9.0 7,697
Burke 136 11828 Greene 28 211 goreuen 38 3081 Eastrop 2 4222 pengpscot 348 31,223
Caldwell 131 1le4g  Seinnet 120 10860 yajiaferr g8 o4 el B9 2K piscataquis 51 4593
Cleveland 175 15304 Habersham 48 - 3886 phpna 35 2762 Blanco 1 B8l somercet 115 984
Gaston 352 3lgss  Hall 139 11810 gojpgp 31 2769 Burleson 35 2830 g4 65 5675
Haywood 113 9596 :3"9[00" ig ;gg? Taombs 45 3404 g”{ge‘” g‘i* ifg Washington 101 8589
Henderson 108 8746 Hafa,SO" 5 Teap Jreutlen 5 1,107 Ca Wﬁ y fios | Total 1128 100,900
Jackson 44 3493 Harris 2 930 Warren 18 133 Gone 8 4
oo 78 e7is [ d4 gyay et a9 gas (S 85 0%
cDowel . ,00 - : ! Wheeler 1.3 856 : g
P Jackson 5.1 4,080 ) Gonzales 53 4,208
Sy 8B e 16 1288 ke 30 2326 s 52 4402 BATON ROUGE, LOUISIANA
Polk 34 i Jones 2.1 1,643 Lampasds 3.0 2,600 .
htertord e 1vasy Lamar 27 2249 Lavaca 63 4 -ouisiana
Swain 52 1531 Lumpkin 18 1,301 South Carolina: Lee 28 2029 Acadia 135 10,983
; ! Madison 30 2,257 Llano 19 ! i . B
\T(;?]r;iylvanla gg g;gé Meri'wether 50 3584 Abbeville 57 4,606 ManuIIoch 3.0 ;ggg i‘iﬁﬁr"n??.ﬁn ﬁ gégg
y : ' Monroe 26 2,236 Alken 23 19849 pagon 13 896 Avoyelles 105 8759
Morgan 26 2101 Alendale 28 1973 pilam 70 53% Concordia 55 4,093
South Carolina: Murray 27 1,998 Bamberg 40 3205 s 16 1,225 E Baton Rouge 627 55,794
. Newton 56 4,736 Barnwell 45 3459 gan Saba 21 149 E. Feliciana 35 2657
syl ST 4806 Gonee 16 1294 Calhoun 29 2282 Trayis 603 52985 Evangeline 88 6,644
Andersen 79 2568 oo iethorpe 19 1478 Edgefield 38 3188 \iliamson 106 9201 Iberia 137 11921
ChRiokee 33 7680 biiiding 36 2985 Fairfield 49 3729 o) 169.9 1415500  Iberville 76 6268
CheSter 7.9 6,780 Peach 35 2761 Greenwood 12.7 11,362 " | afayette 227 19'565
Greenvilte 599 53726 L : ' Y 2 '
0 Pickens 24 1861 Hampton 43 3302 Lafarche 143 12,000
freemwood 127 1132 pige 18 1499 Lexington 165 12,588 Livingston 72 5581
Nz‘u;grsr 81 eeoo Pok 79 6557  McCormick 19 1351 pyyensFIELD, CALIFORNIA Pointe Coupee 5.5 4,411
Y - ' Putnam 19 1574 Newberry 81 6699 St. Charles 54 4,764
Oconee 105 8966 Orangeburg 164 12,698  California: j
Rabun 19 1580 St. Helena 2.1 1,613
Pickens 13.0 11,170 Rockdale 27 2267 Saluda 37 2,922 St James 41 33%
Spartanburg 436 36,352 A g ! Kern 87.1 83401 ; ’ v
: Spaulding 10.2 9,135 Total 2429 197,600 . St. John the
Union 79 6,606 Kings 143 12,192 -
Stephens 5.1 4,305 Baptist 43 3,608
York 200 17145 P Yy kn Tulare 189 4277 R :
: 71 Total 1503 13300 St landy 200 16112
Taliaferro 8 664 ' St. Martin 7.1 5,803
Tennessee: Taylor 2.1 1,640 AUSTIN, MINNESOTA St. Mary 127 10449
Towns 11 801 |owa: Tangipahoa 16.1 13,091
Greene 120 8293 rou 132 11,524 . Terre Bonne 150 13,108
Jefferson 48 2591 ynion 17 1412 Butler 54 4713 BALTIMORE, MARYLAND Vermilion 11 9.156
Unico 42 3390 ypsen 66 5751 Cerro Gordo 154 14098 pop .o Washington 123 9,942
Washington 177 14719 waiton 55 4514 Chickasaw 43 3,62 ; W. Baton Rouge 37 3,380
Total 5205 437,700 White 18 1412 Emmet 44 3738  Sussex 222 19,008 W. Feliciana 21 173

Circulation & market definition © 1962, TELEVISION MAGAZINE; further reproduction not licensed.
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ON GOVERNMENT
UNDER LAW

“Honest men may hold different opin-

ions on the merits of desegregating our

|

l

public schools . . . The issue is not

;

{

segregation; it is whether we should con-

tinue to have government under law.”

From a broadeast editorial by
Douglas Manship, President
& General Manager
tcomplete text available on
request )

i

=
=

BOLD VIEWPOINTS
BRING VIEWERS

THE MARKET HAS MONEY Straddling a fence may not win enemiés . .. but it does not win

friends. WBRZ realizes its role as a pubkic service medium . . .

Ath Largest in the Gulf South and fulfills that role by presenting bold, sometimes blistering,
Richestin Louisiana editorials when issues wax hot. It just as boldly makes equal
Of%%‘f;:;;?:; bﬁi:;zzig;f};}fds%léi};:tzfs free time available to the “other side” for rebuttal. Such
iroel@llSﬁiZEsDﬁﬂZf{Ffﬁz \évigmﬁ’igHﬁifﬁﬁgg practices build respect—and audience.

served by WBRZ. Baton Rpuge’s iqdu§-

trial worker is among the highest paid in ABC NBC

the nation. And throughout “WBRZ ter-
ritory” industry and good jobs prevail.

Retail sales in the coverage area, over a
billion and a quarter. Kﬁ ,/

ASK YOUR HOLLINGBERY MAN! BATON ROUGE, LOUISIANA
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TV MARKETS

Total  VHF Total  VHF Total  VHF Total  VHF Total ~ VHF
Homes  Homes Homes Homes Homes Homes Homes Homes Homes Homes
{Thous.) {Thous.) {Thous.) {Thous.» (Thous.)
BATON ROUGE, LA—confinued  BIG SPRING, TEXAS Cherokee 43 3592  Crawford 70 6111  Mercer 192 16,520
- Chilton 7.2 5219 Edgar 75 6,670 Mingo 96 8,007
Mississippi: Texas: Clay 34 2476 Mortroe 3.1 2,325
Adams 10.2 8309 B 3 ~ Cleburne 29 1,981 Pocqhontas 2.8 2,034
Amite 38 My el S ey Colbert 129 985 Raleigh 209 17842
Franklin 25 2082 Howard 115 10097 Coosa 28 1,877 i Summers 42 33%
Pike 96 8056  Martin 14 1154 Cullman 125 9180 Bartholomew 145 13041  Wyoming 83 682
Walthall 33 2779  Mitchell 3.4 2,943 Dallas 145 11,090  Benton 35 2,973 Total 169.8 138,700
Wilkinson 32 2,740 Scurry 5.9 5,050 Etowah . 276 21,335  Boone 8.6 7,875
Total 3357 281,700  Sterling 3 299 [Fayette 46 3,163  Brown 20 1558
Total 23.1 20,000 Franklin 6.2 4,200 Carroll 5.2 4559
' Greene 32 2506 Cass 124 10,083  BOISE, IDAHO
Hale 45 ] g,géé Clay 8.1 6,9%1 Idaho:
BAY GITY — SAGINAW — FLINT, Jefferson 183.6 154, Clinton 98 8294 290 2581
MICHIGAN BILLINGS, MONTANA Lamar 4.0 2,742 Daviess 8.0 6,531 zg:ms 9 5552
Michioan: Montana: Lauderdale 173 13431  Decatur 6.0 5189  Boise 5 422
gan: ) Lawrence 6.2 4,194  Delaware 335 31,318  Capyon 17.2 14,882
Ripena 80 6753 Big Hom 25 L174  \imestone 96 6,580 Fayette 74 6623 Fimore 45 3769
Arenal 29 2561 Carbon 27 2076 Madisor 320 25161  Fountain 60 5299 gem 28 2483
Bay 304 28432 Custer A1 3037 parion 63 4564 Grant 225 19082 Qyyhee 18 16%
Clare 35 3184 erews 4l 3107 parshall 136 10,860 Greene 89 7625  payette 38 3191
Clinton 104 9539 Garfield 5 4% worgan 173 12387  Hamilton 121 11075 Twin Falls 128 1los
y Golden Valley 3 271 ’ !
Eaton 143 13,388 , Perry 41 2680  Hancock 81 7224 yy)ey 1.1 995
Genesee 1072 Y0141 Musselshell 15 133} pickens 56 3,989  Hendricks 123 11376 washington 26 2148
Gladwin 31 2771 Fark 43 3536 saint Clait 68 5146  Henry 148 13,288 ' !
Gratiot 105 o129 Petroleum 2 211 gpelby 85 6361 Howard 211 19,336
Huron 95 8034 Fhillips 18 129  Thjadega 170 13821  Jackson 93  go07 Nevada:
Ingham 613 57369 FowderRiver 7 376 Tallapoosa 97 7,428  Jefferson 67 5857  Humboldt 19 1,59
lonia 115 10424 Rosebud 17 1,207 yscaloosa 280 20,616  Jennings 4.4 3,746
Josco 49 4535 Stillwater 16 1258 walker 151 11,823 Johnson 127 11,779 Oregon:
1sabella 88 7464 Sweet Grass 10 665 wilcox 42 2816  Lawrence 113 9688 grant 24 1,800
Lapeer 108 9505 [reasure 3 284 winston 42 3041  Madison 385 35647  Harney 20 1909
Midand 139 12977 Wheatland 9 708 Marion 2148 201,072 Malheur 66 6073
Montcalm 109 9583 Vellowstone 244 21,997 Martin 29 2227 Total 89.9 78500
Ogemaw 28 2,610 Mississipp]: Miami 11.3 8,870
Roscommon 2.4 2,052 . Monroe 17.0 14,992
Saginaw 535 50,065  Wyoming: [ONTES 21 0B Montgomery 102 113
Sanilac 9.4 8548 o H Lata! 5487 431,100 Morgan 9.9 8,990  BOSTON, MASSACHUSETTS
Shiawassee 155 13731 /& {o gg 2,645 Orange 51 4118 o e
Tuscola 119 19458 ot Sprines 5 1,695 Owen 36  2g9g Connecticut:
Total s74 3sag00 0K 43 3303 psMARCK, NORTH DAKOTA Parke 47 4192 New London 538 51528
eridan 5.9 4,783 P f
. utnam 6.9 5,891  Windham 21.0 19,036
Washakie 25 2,172 North Dakota: R
ush 6.1 5,496
) Total 13 58,800 Adams 12 1,129 Scott 42 3,441 Maine:
BEAUMONT—PORT  ARTHUR, Bowman 12 1,050  Shelby 105 9645
TEXAS _ Burleigh 98 8969  Syllivan 73 ga3g7  York 297 26,585
Lovisiana: BINGHAMTON, NEW YORK Dunn 1.6 1,072 Tippecanoe 252 20,861
New Yark: Emmons 20 1,631  Tipton 49 4,040 Massachusetts:
Beauregard 54 3,876 : Grant 15 1,146 Vermillion. 6.0 5,100 i 21682
Caicasieu 402 35478  Broome 640 61134  Hettinger 16 1342 vigo 344 32787 bBamnstable - 225 2168
Carrieron 18 158 Chemung 295 26108  Kidder 14 1105  Warren 25 212 DBristol 1250 119,099
Vernon 5.3 3,804  Chenango 125 10,652  Logan 13 1,097  Washington 53 4368 Dukes 2.0 1,802
Gortiand 119 11,269  Mclntosh 19 149  white 1  Sap7  Essex 175.7 157,004
Texas: Delaware 128 10,510 McLean 38 2977 Total 7265 653700 Franklin 70 D
Otsego 155 13,93 Mercer 19 1448 Middlesex 3564 340,353
Chambers 3.0 2,690 Schuyler 14 3’763 Morton 56 5092 Nantucket 1,2 1,000
Hardin 72 5921 gieupen 287 25923  Oliver 6 518 Norfolk 1466 140,394
Jasper 63 5139 Tigga ! 108 9,773  Sheridan 11 999 BLUEFIELD, WEST VIRGINIA Plymouth 742 71.044
Jefferson 736 68,234  orokin 189 16406  Sioux 5 536 Suffolk 2527 240,253
hl:;;(t)); gg ;slsgg ! Stutsman 64 5 264 Kentucky: Worcester 1740 162,388
: : wells 26, 2,038 Pike 162 11,692
Orange 166 14465 N New Hampshire:
Polk 41 2,957  Pennsylvania: Virginia:
Sabine 21 1597 Bradiord 158 13468 Belknap 86 8237
San Augustine 22 1,887 Sullivan 18 1’473 South Dakota: gfthd }2 },ggg 8ﬁrrohl_l 13? 1111357;31
Tyler 35 2,671 ! . an g , eshire ’ g
Total 1831 160400 -%‘;gq:eha”"a e o L0 Buchanan 81 6274 Hilsborough 544 51375
Wayne 81 6:822 Dewey 13 ’929 Giles ) 16 3,874 Merrimack 198 17,912
Wyoming 49 4189 McPherson 17 1,123 Pulaski 7.4 6,447  Rockingham 29.1 25,626
Total 2595 232500  Perkins 17 1554 Smyth 78 6482 Strafford gs Ll
BELLINGHAM, WASHINGTON - : ke 23 17 Taewel 14 9,274  Sullivan 86 7,263
Washington: Total 555 46,100
flf“a('im g; 8,035  BIRMINGHAM, ALABAMA Rhode Island 0
slan - 5,222 irginia: Bristol 108 10,383
$an Juan 1.0 gso Alabama: BLOOMINGTON, INBIANA SV Kent 331 31792
Skagit 159 14074 Bibb 37 2554 Fayette 164 13511  Newport 207 19815
Whatcom 224 19,813  Blount 7.1 4982 linok: Greenbrier 95 7,748 Providence 1785 169,936
Total 543 48000 Calhoun 21 21,026 Clark 55 4710  Mc Dowell 175 14,189  Washington 162 15522
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Total VHF Total VHF Total VHF
Homes Homes Homes Homes Homes Homes WWTV ARE
(Thous:) {Thous.) (Thous.)
Vermont: Dickenson 46 3,804 Niagara 712 68,196 4
Windham 8.9 7382 lee 6.6 5326  Orleans 10.1 9,602 HAS MORE
Windsor 127 10,706 Russell 64 4,854  Steuben 287 25923
Total 1,888.8 1,774,200  Scott 5.6 5,148  Wyoming 96 8,665
Smyth 78 6482 )
BRISTOL, VIRGINIA-JOHNSON Washington 150 12209  Pennsylvania:
CITY-KINGSPORT, TENNESSEE  Wise 123 10851 Eik 105 955 HO MES
FentiohE Total 2400 188,100  Forest 13 1174
‘ 3 Mc Kean 169  15.080
Harlan o Potter 49 4314
A ) g BRYAN, TEXAS Tioga 10.5 8,841
Leslie 2.2 1,328 W 13.0 11,148
LeEhes 72 4505 Texs: Total | 6073 568800 | THAN
Perry 81 5203 Brags 122 10,254 ’ '
Pike 162 11692  Burleson 35 2830
North Carolina: Grimes 39 3178 BuRLINGTON, VERMONT
Ash 52 Houston 5.4 4,419 '
she ] 4353 g 28 2,023 New Hampshire:
Y 29 2315 g 31 2429 |
Watauga 45 3734 madison 20 1511  Coos 109 10,283
Yancey 37 2,820 A I ! Grafton 14.2 11.277
' MG 71 53% g ltivan 86 7,263
Tennessee: Robertson 49 4,159 : !
Carter 113 8981 w:'s';ﬁ;gm , o0 176 New York:
Cocke 6.2 4642 qopa 559 aa9p0 Clinton 18.1 16491 ‘\
Greene 119 8,293 ’ ’ Essex 10.0 8,985
Hamblen 9.5 7,622 Franklin 125 11,343
Hancack 19 1265 BUFFALO, NEW YORK Warren 135 11,99
Hawkins 8.2 6,208
Johnson 29 2,089 New York: Vermont: ‘
Su[livz_in 324 27477 Alleghany 124 11,247  Addison 5.2 4,352
UmCOJ 4.1 3,390 Cattaraugus 23.7 21,372  Caledonia 6.8 5,922 WWTV has daily circu-
Washmgton 17.6 14,719 Chautauqua 46.0 41,515 Chittenden 20.1 18,058 Irgiion, qu'i;(,e u;x! rLi.gh'r;
e fifin Erie 3208 306,604  Essex 16 1,507 tme, | ichigal
. Genesee 157 14683  Franklin g1 7310 Cerif gy (DS ol
Buchanan 8.1 6,274  Livingston 120 10,883  Grandlsle 8 795
Lamoille 3.0 2,843
- — S R Orange 4.4 3,688
| Orleans 55 4587 If you think that Southern and
L I I Rutiand 135 11,539 S
- 5 Washington 123 11143 Central Michigan are the only
L ! Windsor 127 10,706 IMPORTANT vparts of this state,
! 1 Total 181.8 160,100 co
i ; read this!
[ i
) % WWTYV covers more homes in
1 .
H ! BUTTE, MONTANA Northern Lower Michigan than
H ! Idaho: are available in ten -entire states®.
A > ‘ Lemhi 17 1,203 Ratings far exceed those of any
o .. . ! ;
ll \;l, Montana: other television station in this
7 ' Beaverhead Z.g l,égg area — and to approach WWTV's
1 ‘ . .
! ! [B);%?d{vg;egz 50 4581 coverage in Northern Lower
! 1 Gallatin 78 6,051 Michigan you would need 13 daily
I Granite 9 732 . .
] T |
J ! Sefferson 10 832 newspapers or 16 radio stations!
R 3 - £ B Add WWTV to your WKZO-TV
E ! Meagher 8 535 (Kalamazoo-Grand Rapids) sched-
1 ! "P";SEOUIE' 12-; lgggg ule and get all the rest of outstate
- . It 8 1 . . .
,’LlVlngStone Found ‘| ‘ Powell 20 1741 Michigan worth having. If you
ithe Hidden Market.; | gavzlli gg ?'é% ' want 1t all, give us a call!
H anders y d
‘I Dr. Herbert Livingstone, media { Silver Bow 153 13,187 *WWTV area has more homes than Alaska,
} chief for Bleed, Milrate and White- 1 Total 672 54,600 Del., Hawaii, Idaho, Montana, Nev., N.H.,
\ space, selected the Tri-Cities from I’ N.D., Utah, Vermont or Wyoming.
} the marketing jungle. Found more
I consumers than in Tucson, Des 1
‘ Moines or Trenton. Found felevision’s |' CADILLAC, MICHIGAN
very big in this 19th largest market ichizan: ’
'\ in the Southeast. Bought some. ( Michigan
! Meeker (or James S. Ayres in the | Alpena 8.0 6,753
,' Southeast) will sell you some too! 1 Antrim 31 2,705
| WCYB-TV @ Bristol, Tenn.-Va. ; Benzie 2.4 2,125 316,000 WATTS ® CHANNEL 13 @ 1282 TOWER @ CBS and ABC
|' ; i Cha'rlevoix 39 3,590 Offlcially Ansﬂloriled for ?Dlll’.‘A(“lTRAV““ arny
1 erving Northern Lower Michigan
L e m = a? Circulation & market definition Avery-Knodel, Inc., Exclusive National Representatives
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TV MARKETS

Total VHF Total VHF Total VHF Total VHF Total VHF
Homes Homes Homes Homes Homes Homes Homes Homes Homes  Homes
(Thous.) (Thous.) (Thous.) (Thous.) (Thous.)
CADILLAC, MICH.—confinued Iron 2.4 1,732 Floyd 65 5816 Tattnall 36 2,762  Fayette 164 13,511
Madison 2.9 2,001  Franklin 48 4,348  Toombs 45 3,408 Gilmer 22 1,586
Clare 35 3,184  Mississippi 5.7 4,649  Grundy 4.4 4,166 Jackson 5.1 4,486
Crawford 1.4 1,207 New Madrid 8.2 6,128  Hardin 7.3 7,021 Kanawha 73.2 66,108
Emmet 46 3,945  Perry 41 3,441  Henry 5.5 5,078  South Carolina: Lincoln 49 4,044
Gladwin 3.1 2,771  Reynolds 15 1,076  Howard 37 3,388 Logan 151 13,026
GrandTraverse 9.1 8298 Ripley 29 1962 fowa 49 4526 Allendale 28 1973y powell 175 14189
Isabelfa 88  7.464 Ste.Genevieve 33 2,883 Jackson 61 5214 Bamberg 40 3205 pacon 66 5685
Kalkaska 13 1,104 Scott 96 8101 Jefferson 49 4663 Beavfort 81 7A47  yhingo 96 8007
Lake 18 1576 Stoddard 87 687 Johnson 152 13705 Berkeley 88 7033 pinolas 65 5271
Leelanau 26 2154 Wayne 27 2567 Jones 58 5257 Calhoun 29 2,28 pitnam 64 5298
Manistee 58 5302 Keokuk 49 4478 Charleston 562 49835 poeion 209 17,842
Mason 67 5587 Tennessee: Linn 429 41,114 Clarendon 61 4831 pischie 33 2,62
Mecosta 57 4,905 Louisa 32 2990 Colleton 70 567 poone 41 3259
Midland 139 12927 lake 26 1935 Mahaska 76 6799 Dorchester 6.0 4969 wavne 105 83894
Missaukee 19 1456 Obion 85 6593  Marshall 120 8564 Georgetown 79 8402 o ster 34 2,546
Montcalm 109 9583 Weakley 7.7 5347 pitchell 42 3864 Hampton 43 3302 o 12 974
Montmorency 13 1,068 Total 297.0 237,600 Muscatine 109 10,058 qury 16.8 13,395 Wood 236 21,394
Newaygo 71 5914 Poweshiek 57 5498 Jasper 29 2398 wooming 83 6822
Oceana 48 4,065 Tama 67 5981 Oramgeburg 164 12698  pop 5120 423,800
Ogemaw 29 2610 Wapello 146 13203 |Williamsburg 86 6311
Osceola 39 3,477  CARLSBAD, NEW MEXICO Washington 6.0 5432 Total 1711 139,800
Oscoda 1.0 881 New Mexico: Winneshiek 5.9 4,943
Otsego 21 1,802 - s 1l Wright 61 5372 p-_—
Roscommon 2.4 2,052 y . ) CHARLOTTE,
Wexford 55 4994 Total 14.3 12,400 Wisconsin: CHARLESTON-HUNTINGTON, .
Total 1295 113500 : WEST VIRGINIA North Carolina:
Crawford 45 3612 . 142 3,599
Grant 124 105 ::f:;ﬁ::; 22 1828
CARTHAGE-WATERTOWN, Total 3311 302,600 Bath 26 1599 i 62 515
CAPE GIRARDEAU, MISSOURI NEW YORK Boyd 151 12629 o 52 4353
Arkansas: New York: Breathitt 35 L86T pyey 29 2315
Carter 5.3 3,929 Buncombe 387 32323
Clay 65 4987 Franklin 125 11,343 CHAMPAIGN, ILLINOIS Elliott 15 1,105 g0 136 11828
Hamilton 13 1075 L Floyd 98 7612 o obarrus 196 16,360
Hlinois: Iefferson 262 23878 IO CTEEID) T8 578 Caidwell 131 11,648
Lewis 62 5320  Champaign 369 30,559 Johnson 52 3865 (Catawpa 206 18745
Alexander 53 4,376  Oswego 244 23,310 Christian 119 10,735 Knott 38 2,361 Cleveland 175 15,304
Clay 52 4200 Stlawrence 291 25464  ¢jqy 55  471p Lawrence 32 2085 pauidoen 225 19,103
Franklin 14.0 11,064 Total 997 9],]00 Coles 13:6 12:280 Lee 19 1.129 Davie 46 3861
Gallatin 2.4 2,007 Cumberland 31 2,358 Letc_her 7.2 4,595 Forsyth 55.2 50’155
Hamilton 33 2533 De Witt 56 4785 Lewis 34 243 cadton 352 31,888
Hardin 1.8 1,477 Douglas 60 5357 Magoffin 26 1683 yvward 113 9,596
Jackson 127 10,699 CASPER, WYOMING Edgar 75 6670 Martin 2.2 1,575 yanderson 108 8746
Jefferson 106 8602 wyoning, Effingham 68 5674 Menifee 11 718 yroden 177 15147
Johnson 22 1746 Fayette 68 5446 Morgan 28 19% oo 7.7 6719
Massac 47 3,815  Big Horn 34 2,645 Ford 5.1 4881 Perry 8.1 3,203 e Dowelt 73 6,003
Perry 64 5385  Campbell 18 1248 1roquois 105 9051 Pike 162 11,692 yosicon 44 3525
Pope 13 1,033 Carbon 46 3378 jagper 35 2799 Rowan 32 2431 wockenburg 783 71,168
Pulaski 33 2,651  Converse 2.0 1,678  Lasalle 312 32282 Wolfe 15 810 wiichell 37 2,803
Randolph 8.5 7300 Crook 13 969 Livingston 118 9935 Montgomery 49 4,001
Sal_lne 94 8,182  Fremont 7.2 5,786 Logan 9.1 7,726 i Polk 34 2,567
Union 52 4208 Hot Springs 20 1695 M Lean 261 23315 Ohio: Richmond 104 888l
Wayne 6.2 4,615  Johnson 17 1,388 Macon 375 35828  Athens 125 10695 Rowan 240 21,022
White 6.4 5399  Natrona 156 13,623  Menard 3.0 2621 gani 69 6062 Rutherford 126 10,432
Williamson 156 13,012 Niobrara 12 1089  Moultrie 42 355  jackeon 85 7062 Scotiand 60 5064
Sheridan 59 4783 pjatt 46 4235 aurence 160 14512 Stanly 118 925
Kentucky: Washakie 25 2172 sangamon 479 42840 pMeigs 66 5551 Surry 136 10,698
Weston 23 1966  ghelby 75 6564  Morgan 38 3284 Transylvania 44 3741
Ballard 26 2,146 Total 515 42400  yerpilion 303 26535  pige 53 4376 Union 1.7 8753
Calloway 6.5 4,828 Woodford 7.2 6,035  Scioto 254 20634 Watauga 45 3734
Carlisle 1.8 1,401 Vinton 238 2957 Wilkes 11.8 9,874
Crittenden 27 1568 Washingt 113 Yadkin 63 4815
Fulton 34 2860 CEDAR RAPIDS-WATERLOO, I0WA ashington 154 1318 cey 36 2820
Graves 9.8 7,371 |owa: Indiana:
Hickman 2.1 1,537 e
Livingston 22 1,470  Allamakee 45 4,046 Benton 34 2973  Virginia: South Carolina:
Lyon 14 1,077 Benton 7.2 6,73  Fountain 6.0 5209 onan 81 6274 )
Mc Cracken 182 14696 Black Hawk 359 33,930 Vermillion 60 5100 o eon 46 3804 Cherokee 93 7,680
Marshall 52 4,164 Bremer 6.1 5367 Warren 25 2121 : ' Chester 79 6780
Buchanan 6.0 5630 Total 3641 322,200 Chesterfield 8.3 6,393
i Butler 54 4,713 t Virginia: Darlington 128 10,322
LT Cedar 55 5085 Weat g fa: Fairfield 49 3,7§g
Bollinger 2.7 2,099  Chickasaw 43 3,626 Boone 12 6,198  Kershaw 8.3 6,7
Butler 109 8327 Clayton 66 5954 CHARLESTON, SOUTH CAROLINA  p.40, 41 3143  Lancaster 102 8105
Cape Girardeau 129 11,466 Delaware 5.1 4,565 Georgia: Cabell 33.1 30,180 Laurens 124 10,193
Carter 12 905  Dubugue 213 19,239 Calhoun 21 1,584  Marlboro 6.9 5317
Dunklin 116 9,116  Fayette 85 7,694  Appling 3.2 2,207 Clay 2.8 2,225  Newberry 81 6.699

Circulation & market” definition © 1962, TELEVISION MAGAZINE; further reproduction not licensed.

90

wWwWw.americanradiohistorv.com

TELEVISION MAGAZINE | February 1962


www.americanradiohistory.com

Total VHF Total VHF Total VHF Total VHF Total VHF
Homes Homes Homes Homes Homes  Homes Homes Homes Homes Homes
(Thous.) (Thous.) (Thous.) (Thous.) (Thous.)
Spartanburg 436 36,352  CHEYENNE, WYOMING CHICO, CALIFORNIA CLARKSBURG, WEST VIRGINIA  Custer A 285
Union 79 6606 . o o ! }
Yortl: 200 17,145 Colorado: California: West Virginia: Elre;?)sn‘; 422 32323
Eagle 13 793  Butte 277 24,296  Barbour 42 3127 (Huerfano 23 1672
Tennessee: Garfield 39 2707 Colusa 39 3436 Brayion 41 3143 Kiowa 7 470
Jackson 5 400  Glenn 53 43834 Doddridge 20 1450 Las Animas 5.8 4116
Johnson 29 2,089 Larimer 168 14937  Lassen 43 325  Gilmer 22 . 1586 Lincoln 16 1250
Unicoi 41 3390 |ogan 60 5083 Modoc 26 2012 Harrison 236 21,203 Otero 7.0 53820
Total 699.1 595600  offat 21 1501 Placer 176 15155  Lewis 52 4543 FPueblo 328 29172
Routt 19 1045 Shasta 189 16,696  Marion 197  17.621 Telker 8 688
Siskiyou 109 9,220 Monongalia 16.0 13,958
Nehraska: Sutter 10.1 8,252 Preston 7.2 6,185 New Mexico:
CHATTANOOGA, TENNESSEE Tehama 81 6394 Randolph 70 5236
Banner 3 289 Trinity 32 2509 Ritchie 33 2626 Colfax 39 2,666
Alabama: Box Butte 35 2941 Yol 203 17406  Taylor 45 3763 Total 1086 83,300
De Kalb 118 9,035 Cheyenne 43 3,816  Yuba 10.0 9,135  Tucker 22 1,895
Jackson 97 6955 Dawes %9 2232 Total 1429 123,100  Upshur 51 3623
' Garden 1 937 Wetzel 56 4958
Beorgia: Kimbé:‘lll g? iggg Total 111.9 95,000
’ Morri : : OLUMBIA-JEFFERSON CITY,
Catoosa 58 4,850 gﬁottz Bluff lgg g%é [ MISSOURI i '
Chattooga 56 4,712 eridan . )
Dadeo . 29 1:582 Sioux 7 524  GINCINNATI, OHIO CLEVELAND, OHIO Missouri:
Fannin 37 2,715 Indiana: Ohio: i
Floyd 198 17357 South Dakota: hudrain N P
Gilmer 24 1721 i Dearborn 84 7,202 Ashland 119 10782 o~ 64 5512
Gordon 55 4,585 Fall River 31 2,637 Fayette 74 6,623  Ashtabula 274 23,659 s deny 11 2'134
Murray 27 1,998 Franklin 45 3,543  Carroll 5.8 4,920 Cﬁm : o 3Y416
Tt 11 801 Wyoming: Jefferson 6.7 5857  Coshocton 10.1 8,670 Cofeﬂ on 11_5 10,574
Union 17 1412 Jennings 44 3,746  Crawford 145 13,028 Cooper i 4'148
Walker 128 11627 Albany 63 5270 gpig 13 1175 Cuyahoga 5030 480438 VR ea o
Whitfield 117 10,054 Carbon 4.6 3378 Ripley 6.0 4948 FErie 203 18444 Dent 14 9906
Converse 20 1678 syitzerland 22 196 Geauga 130 12054 20 e 40 3350
North Carolina: pashen 36 3133 Union L9 1579  Holmes 34 G oward 34 285
Laramie 186 16973  wayne 224 20,034 Huron 137 12,967 Linn 59 5031
Cherokee 43 3,443 gllobtrara ;g i,ggg Lake 424 41,168 Macon 5'9 4’858
Clay 14 1,151 atte ] , Lorain 60.9 58449 - : "
Graham 16 1275 Total 1041 88,000 Kentucky: Mahoning 870 82213 Maries 22 1,653
Bath 26 199 Medina 185 16874 Miler 5%
Tennessee: Boone 6.1 5:101 Pprtage 245 21,583 Mg::'oeeau 3'.6 3,104
CHICAGO, ILLINOIS Bourbon 54 agor Romand o 33 O Nontgomery 37 3050
Bradies 159 a6 Wik e 23 173s 15y 1578 Morgan £ Ll
radley § I B i b /68 i
Cumberland 49 3608 Campbell 2 DS Stark 1005 93007 Osae 2 o
Franklin 69 5270 Boone 61 5479 Carmol 21 LM summit 1541 147,365 Pettis 118 10,332
L 55 og Cook 18177 1527733 Clark 33 Jh% Tumbw 602 5771 Phes e B
L : ’ De Kalb 148 13,738 Fleming 33 23l o 935 1og78 Pulaski 83 6710
Hamlltpn 705 60,986 Du Page 885 86Y033 Franklin 3.8 7,675 uscarawas . , Randolph 78 6.420
L 31 Gungy 68 5993 Gallatin L1 o7a  Wayne 207 18763 gline 80 6672
el > s  Iroquois 105 9051 Grant 23 21% . Total 1484 124500
Morgan 3-4 2333 Kane 602 57.754 Harrison 4.2 3,543  Pennsylvania:
ek 0 aaa Kankakee 241 22157 Henry 33 2881 220 19390
onroe X ! Kendall 50 4730 Kenton 363 27399 aword T wii
i 3 M Lake 791 76325  lewis M2 1,345.2 1,262,500
g : ' La Salle 342 327282 Mason 55 4459 s
Roane 108 8988 Montgomery 39 2,91 COLUMBIA, SOUTH CAROLINA
Sequatchie 15 1127 Mc Henry 250 24,151 ichol 21 1Y558
VanB 9 geg Wil 547 50919 Nicholas 5 il South Carolina:
Ta;lluren s 205 ggg Owen 25 1,850  CLOVIS, NEW MEXICO :
ota - ) . Pendleton 29 2,365 . Aikeo 223 19,449
Indiana: Robertsan 7 522 New Mexico: Allendale 2.8 1,973
Jasper 52 4313 Scott 44 3108 gy 94 8120 Bamberg 40 3,205
CHEBOYGAN, MICHIGAN Lake 1469 135,013 Trimble 14 1102 quay 36 2,759 Barnwell 45 3459
a : La Porte 273 24,748 Roosevelt 48 3,809 Calhoun 29 2,282
Michigan: Noton 38 21 o e 83 659
orter . y « - 4
Alcona 19 1,248  Pylaski 38 2762 Adams 60 4420 1o% Clarendon 61 43831
Alpena 8.0 6,753  Starke 52 4,346  Brown 74 6,437  Bailey 26 2,045  Darlington 128 10,322
Cheboygan 4.1 3,520 Butler 57.1 54,751  Parmer 27 238 Dillon 68 5142
Chippewa 90 7957  pichigan: Clermont 221 21430 Total 231 19,100 Edgefield 38 3,188
Emmet 46 3,945 K Clinton 89 8,028 Fairfield 49 3,729
Luce 16 1,380  Berrien 451 40,882 Darke 139 11,690 Florence 2% 12%2
Mackinac 29 2,301 Greene 259 24,239 Kershaw ! b
Montmorency 13 1068  isconsin: Hamitton 2670 252,147 ~COLORADO SPRINGS-PUEBLO, Lancaster 102 8105
Oscada 1.0 881 — Highland 94 7978  COLORADO Lee 47 3,62
Otsego 21 1,802  Kenosha 30.1 28,829 Montgomery  157.8 152,770 Colorado: Lexington 1355 1‘25,538
Presque Isle 3.4 2,527  Racine 414 39,602  Preble 94 8,346 ’ Marion .6 ,320
Schoolcraft 25 2,269  Walworth 156 1445  Warren 180 16,475 Bent 2.0 1,478  Warlboro 6.9 5317
Total 424 35900 Total 2,367.9 2,229,500 Total 805.7 731,800 Crowley 1.1 999  Newberry 8.1 6,699
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COLUMBUS, GEORGIA

moves to the top on the world map as she

TALLEST
STRUCTURE

Scheduled completion

1749 Feet Above Ground: dcte—may 15, 1962

TALLER than THE EMPIRE STATE BUILDING by over 277 feet
TALLER than THE TOKYO TOWER by over 667 feet,
TALLER than THE EIFFEL TOWER by over 765 feet

And- Even 43 feet taller than Khrushchev claims!

GEORGIA

B

-:l i
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TWLY OV B =

D=0 /A

I
x1/>q,
f st

WA‘_\‘/" :
- RIS

)

NSNS

WRBL TELEVISION

JIM WO ODRUFF, Jr., Pres. & Gen. Mgr, GEORGE ''Red’’ JENKINS, Dir. of National Sales
REPRESENTED BY GEORGE P. HOLLINGBERRY COMPANY
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TV MARKETS

Total VHF Total VHF Total VHF Total VHF Total VHF
Homes Homes Homes Homes Homes Homes Homes Homes Homes Homes
(Thous.) (Thous.) (Thous.} (Thous.) (Thous.}
COLUMBIA, S.C.—continued Monroe 93 7,648  Texas: Dubuque 213 19,239  Limestone 9.6 5,991
Montgomery 36 2,677 . Henry 55 5,078  Madison 320 11574
Orangeburg 164 12,698 Noxubee 39 3,347  Anderson 89 6,949 ackson 6.1 5214  Morgan 17.3 8,634
Richland 470 42221 Oktibbeha 60 4755 Bosaue 38 3265 jofrerson 43 4663 Tatal 824 139,600
Saluda 37 2922 Webster 29 2925 Brown 85 8721 opncon 152 13705 ' '
Sumter 181 14464  Winston 49 4349 ggﬁzgkee 12(7) 1851;% Jones 58 5257
i Total . A : ' i . ..
el 0 Gan B2 TS0 manche 43 3160 et 52 2000 DECATUR, ILLINIS (UHF Market
Total 2718 222,400 ggﬂ‘;z 2957;'513 273382 Scott 360 32970 Illinois:
COLUMBUS, OHIO Delta 20 166 BN S0 aiaZ Christian 1.9 10306
Ohio: Denton 142 12225 : ’ Coles 136 6,508
COLUMBUS, GEORGIA ’ Fastland 7.1 5776 De Wwitt 5.6 3,780
Alabama: Athens 125 10,695  Ellis 132 11,417 Douglas 6.0 3,964
; Champaign 838 7,924 Erath 5.7 4,746 Logan 9.1 7,726
Barbour 6.5 4,762  Clark 39.3 37,518  Fannin 8.1 6,448  DAYTON, OHI0 Macon 375 35,111
Bullock 34 2,289  Coshocton 10.1 8,670  Freestone 4.0 3039 ndiana: Menard 30 2621
Chambers 10.5 6,988  Crawford 14.5 13,028  Grayson 236 20,867 i Moultrie. 42 2,609
Dale 8.1 5712  Delaware 102 9,271 Hamilton 30 2462 Fayette 74 6623  piatt 46 3,386
Elmore 8.0 5,698  Fairfield 192 17,254 Henderson 6.9 5710 Jay 72 5495  Sangamon 479 42,840
Henry 39 2958 Fayette 76 6761 Hil 80 6964 Randolph 9.1 8,202 ghelby 75 6301
Lee 126 9512 Franklin 2049 196,450  Hood 18 1705 Union 19 1579 Tota) 1509 125,100,
Macon 6.1 4321 Hardin 88 7,568  Hopkins 63 4533 Wayne 224 20,034 .
Pike 69 5014 Highland 94 7978  Hunt 128 10923
Randolph 5.6 4,077 Hocking 6.0 5232 Jack 25 2,326
Russell 118 9,148  Knox 118 10481  Johnson 11 9507  gpin: DENVER, COLORADO
Tallapoosa 9.7 7,428  Licking 27.5 24940  Kaufman 8.4 7,222 ’ Colorado:
Logan 108 983 Lamar 114 7,765 Adams 61 4420 .
Madison 71 6510  Leon 32 2429  Allen 307 28,08l Adams 340 29,742
Marion 180 16347  Limestone 61 4,86 Auglaize 106 9,156 Arapahoe 330 30,833
Georgia: Morgan 38 3284  McLennan 260 40765 Butler 571 54,751 Boulder 229 20,933
Calhoun 19 1437 Morrow 56 4611 Mils 16 1225 Champaign 88 724 Chaflee %g 2,130
Chattahoochee 12 1087 Muskingm 239 21,127  Montague 52 4574 Clark 393 37,518  Dlear hree 0 2%
Clay 1.1 83 Perry 8.2 7,052 Navarro 113 9,904  Clermont 222 21,430 Deanr 16%15.2 51, 0
Crisp 50 3958 Pickaway 94 8376 Palo Pinto 69 6180 Clinton 89 g8 Douglas I 30
Dooly 25 2269 Pike 52 4,376 Parker 7.2 6284 Darke 138 11600 el T ggg
Dougherty 206 18045 Ross 170 14871  Rains 10 786  Fayette Lo T 5 o
Haris 27 1930 Union 6.8 5839 Rockwall 1.7 1,616 Greene 259 24,239 GI plr(} 0 5
Lee 14 1095 Wyandot 64 5504  Smith 264 23,330 Highland 94 7,978 Jf;” e
Macon 39 230 Total 512.8 471,500  Someivell 9 765 Logan 108 93863 lefferson : 915
Marion 13 1Y024 Stephens 31 2,710  Mercer 8.8 7,265 Lak_e 1.9 1,398
Meriwether 5'0 3Y784 Tarrant 168.6 153,645 Miami 22.6 20,479 Larimer 16.8 14,937
Muscosee 836 38770 ) Van Zandt 6.4 5179 Montgomery ~ 157.8 152,770 Logan 6.0 5,083
D 35 g7g) C0OS BAY, OREGON Wise 55 4,65 Preble 94 8346 Morgan 62 578
Quitman 5 430 Oregori: Wood 58 4767  Shelby 96  83%5 Park g w
Randolph 29 2906 Total 829.1 736800 Warren 180 16475  Summit 524
: 0 Coos 169 13,171 Total 5254 487500 Teller 8 688
Schley 8 639 Total 169 13200 “Washington 19 1559
Stewart 18 1,333 Weld 21.3 18647
Sumter 6.6 5,229 '
Talbot 17 1317 !
Taylor 2.1 1,640 CORPUS CHRISTI, TEXAS DAIVLEL';‘I":SFST’ DREROEK ISLET DAYTONA BEACH-ORLANDO,
Terrell 32 2383 FLORIDA
Troup 132 11524 Texas: Illingis: i Nebraska:
Turner 543 1,800 Aransas 21 1912 1ol TEE Florida: Cheyenne 43 3816
Upson 7 5,751 ] 1 . '
W 7 52 mess o1 dpu Gl 6L sae gt B0 DS
Total 2290 182,100 galh?un gg ggéi Henry 157 13706 Flagler 13 1,154 .
Juva . ) Jo Daviess 65 5,634 Her‘nandq 3.6 3,191  Wyoming:
Jim Hogg 12 333 Indian River 3.8 7,467
Jim Wells 87 7406 Knox 18.9 16,745 Lake 150 16.457 Albanx 6.3 5,270
COLUMBUS, MISSISSIPPI Kenedy % oo lasalle 2 3282 F€ 156 135y Laramie 186 16973
Lee 105 9222 : ' Total 391.2 348,800
Alabama: Kleberg 76 6246 Orange 852 79,065
Live Oak 20 1574 McDonough 9.1 1,777 0 | 70 6203
Fayette 46 3163 yicces 590 52946 Mercer 53 4841 PSFEO a ke
Lamar 40 2742 pogeig 30 o551 Ogle 11.8 10,713 PalskCO 51 Eibae
pigkiEn 63 4%64 oy paticio 112 ggro  Fuimam L4 1252 on 167 15305 DES MOINES, 10WA
Pickens 56 3989 . i ' Rock Island  46.5 43940 Seminole . ;306 :
M e RS e g e e
. : “ Warren 68 6006 olsia 2219 2680 Adar 36 3072
Mississippi: Whiteside 179 16455 1 ' ’ Appanoose 55 4,634
’ Boone 84 7818
gﬁ!hﬁun i.g 3,4;? DALLAS-FT. WORTH, TEXAS Calhoun 50 4,531
ickasaw H A d ,
Choctaw 23 1680 Oklahoma: (i DECATUR, ALABAMA WHE Marked) Graree o ggg?
Clay 5.0 3,894  Bryan 7.9 6,371 ' Alabama: Dallas 7.7 7,012
{tawamba 42 3,374  Choctaw 5.2 3,545 Cedar 55  .5,085 . Davis 29 2,563
Lee 117 10,042 Love 18 1550 Clinton 16.6 15848  Lauderdale 173 12,222 Decatur 33 2,569
Lowndes 121 10,250  Marshall 2.4 2,065 Des Moines 143 12,951 Lawrence 6.2 1,174 Greene 4.7 4,494
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TV MARKETS

Total  VHF Total  VHF Total  VHF Total  VHF Total  VHF
Homes Homes Homes Homes Homes Homes Homes Homes Homes Homes
(Thous.) (Thous.) (Thous.) {Thous.) {Thous.)
DES MOINES, I0WA—continved  Slope A 355  Bumett 28 2231 Chicot 53 4,253  ENSIGN, KANSAS
Stark 47 3,972 Douglas 136 12,729 Cleveland 2.0 1,450 Colorado:
Grundy 44 4,166 Iron 24 2213 Columbiad 7.8 6,646 : ’ 19 .
Guthrie 44 4259 . Price 44 3570 Dallas 30 2298 Baca : ,
Hamilton 6.3 5,684 sou“.] Dakota: Sawyer 29 2,399  Desha 56 4427 Edwards 17 1,322
Hardin 73 7021 Harding 6 475 Washburn 32 2572 Drew 41 3359
' P . Kansas:
Jasper 111 9489 Perkins L7 1,554 total 1827 159,500  Ouachita 92 7438
Keokuk 49 4478 Towal 27 18300 Union 150 12479 Clark 11 925
Lucas 3.6 3,329 Comanche 1.1 904
Madison 39 3676 ) Finney 46 3976
Mahaska 76 6,799 DURHAM-RALEIGH, NORTH Louisiana: Ford 64 5645
Marion 77 6432 DOTHAN, ALABAMA CAROLINA Bienville 47  3ge Grant LB
Marshall 12.0 8,564 ) Caldwell 25 1,872 Gra)’_ 13 1,150
Monroe 3.2 2,829 Alabama: North Carolina: Catahoula 30 2200 Hamilton 9 674
Polk 852 80,551 Barbour 65 4762  Alamance 243 22041  Claiborne 57 438y Haskell 8 730
Poweshiek 5.7 5498 Coffee 8.4 6,070  Bladen 6.7 5254  Edst Carroll 37 2508 Hodgeman 9 791
Ringgold 26 2295  Govington 103 7474  Chatham 70 5954  Franklin 66 4651 Keamey 8 707
Story 143 12,944  Crenshaw 40 2867 Cumberland 350 30,229 Jackson 46 3919 |Kowa 14 1116
Tama 67 598l Dale 81 5712 Duplin 102 8094 Lincoln 71 6024 Lane 9 773
Uriion 46 4047 Geneva 63 4,366 Durham 315 27598  Madison 44 3135 Meade L7 1400
Wapello 146 13,203 Henry 39 2958 Fdgecombe 131 12,170  Morehouse 89 7457 Morton 9 78
Warren 6.1 5525 Houston 144 11310  Franklin 71 5700 Quachita 295 25603 Scott 15 1,222
Wayne 34 2985 Pike 69 5014 Grenville 76 6204 Richland 61 4732 Sewdrd 48 3790
Webster 15.0 14,209 Green 3.7 2,881 Union 49 3773 Stanton 5 485
Wright oL 5372 g, Halifax 141 11451  West Carroll 38 2915 Sievens L
Total 2912 264,300 Harnett 124 10483 Winn 47 37735 Wichita 7 570
Bay 18.9 16,136 Hoke 34 2823 . ! Okiah
Calhoun 20 1504 jonnston 167 13397 gnoma
Gadsden 87 6778 e 72 5978  Mississippis Beaver 21 L5s8
Gulf 2.8 2417 Lenoir 14.0 11.774 - Harper 19 1,556
DETROIT, MICHIGAN Holmes 31 2,253 martin 65 5’605 Bolivar 13.3 9,463  Texas 43 3,094
Michjgan: Jackson 9.7 7,622 Montgomery 49 4'001 ISsaquena 8 735 Total 449 36,800
Liberty 8 629 Moore 99 8212 Sunflower 10.3 8,420
fe"kesee 1%3 lgé?gi Walton 45 3537 pash 151 17089 Washington 204 15797
ackson : : i . : d Total 2095 167,400
Lapeer 108 955 ashimgtn 31 2167 orange 109 8444 EPHRATA, WASHINGTON
Lenawee 221 19,834 ) Pender 46 3716 (UHF Market
Livingst 109 10209 Georgia: Person 66 5524
gston . ) .
Macomb P LD ) 10 sl 200 100 CLKHARTSOUTH BEND, INDIANA
Monroe 280 25446 Calhoun 19 1437 Samson 119 9418 XN Warket Grant 133 5083
Oakland 1965 189,837 Clay 11 geg yance 82 7136 e Total 13.3 5,100
st. Clair 316 28646  Degatur 65 5463 gk %3 ALI5  ndiana:
Sanilac 9.4 8,548  Farly 34 2,624 ’ p
Shiawassee 155 13,734 Miller 18 1313 Mame 205 17797  Ekpart 3?,2 B ERIE, PENNSYLVANIA
Tuscola 119 10458 Mitchell 49 3855 Wilson g 12536 ko 26 1115
Washtenaw 482 45239  Quitman 5 430 Virginia: Lagrange 47 335 New York:
Wayne 7919 755315  Seminole L7 1469 Marshall 98 8289 Chautauqua 460 41515
Total 1452 111900 yecenburg - 73 S28 pjaski 38 1050 g
P - ' st. Joseph 706 62663 T
% Starke 52 1651 Ashtabula 274 23659
Lucas 140.3 133,962
Ottawa 105 9,99 !
Sandusky 165 14,919 Du‘l,';'llggbN;’:LNNESDTA'SUPENOR’ EAU CLAIRE, WISCONSIN Michigan: Pennsylvania:
flagd ALDRRRLLY Wisconsin: Berrien 451 8,99
Michigan: i i Crawford 230 19,390
" (S RLE ; * Barron 101 8505 Cass 109 5689 grie 735 70,146
ogebic 78 T194  pyffalq 40 3,063 St Joseph 132 7,302 warren 130 11,148
Ontonagon 3.1 2426 Chippewa 119 10,092 Total 213.7 1140,300 Tota| 182.9 165,900
Clark 87 7,097
DICKINSON, NORTH DAKOTA Minnesota: Dunn 7.4 6,396
Montana: Aitin 37 3grs Al 172 U8 b baco TExes EUGENE, OREGON
Beltrami 64 3962 Jackson 44 379 '
Carter 7 346 ' ; La Crosse 212 19,160 New Mexico: Oregon:
MeC 5 sgp  Cass 49 3047 P : , Dona Ana 152 12,665 Benton : :
Crone > Cook 10 8es Fusk 42 3353 gt 51 332 Coos 169 13171
Prairie 4/ 812 Wi i Taylor 47 4,198 ' ’ Douglas 202 17,893
Richland 30 2509 row Wing 9.7 7,427 Luna 28 2,266 ) i
i g Hubbard 30 2001 lemeealeau 68 5865 g 103 907 Lane 496 44957
Wibaux 4 M6 e 109 933 Total 102.6 88,100 : ' Linn 177 15821
Koochiching 50 3618 Total 1154 101,100
North Dakota: Lake 40 3,837 Texas:
y Lake of Woods 1.2 787 El Paso 809 71553
Adams, 12 1129 pipe 48 3960 EL DORADO, ARKANSAS- Hudspeth 3 ‘o60  EUREKA, CALIFORNIA
Billings 3 240 st Louis 717 67639  MONROE, LOUISIANA ucspe ' california:
Bowman 1.2 1,050 ’ Presidio 14 936  Lalifornia:
Dunn 15 L072 Wi i Arkansas: Total 116.5 100,800 Del Norte 55 4,816
Golden Valley 8 760  Visconsin: Ashley 6.7 5370 Humboldt 323 28459
Hettinger 16 1342 Ashland 51 4590 Bradley 41 3046 ENID, DKLAHOMA— Mendocino 151 12,050
Mercer 19 1448 Bayfield 35 3049 Calhoun 17 1323 (See Oklahoma City) Trinity 33 2,509
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ARB, November 1961

LOOK
WHO'S
FIRST AGAIN
IN
DES MOINES

TELEVISION...

KRNT-TV

KRNT-TV topped the Des Moines market in share-of-
audience with 46. Matter of fact, this 46 makes us the
2nd ranking CBS Television station in the country.
For more information call Katz.

An operation of Cowles Magazines and Broadcasting, Inc.
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TV MARKETS

Total VHF Total  VHF Total VHF Total VHF Total VHF
Homes Homes Homes  Homes Homes  Homes. Homes Homes Homes Homes
(Thous.) (Thous.) (Thous.) (Thous.) (Thous.)
EUREKA, CALIF.—continued Roseau 34 2231 Bladen 6.7 5254  FT. WAYNE, INDIANA Somervell 9 765
Traverse 2.1 1,813 Columbus 12.0 9,427 (UHF Market) Stephens 31 2,710
Oregon: Wadena 34 2,284  Hoke 34 2,823 di Tarrant 168.6 153,645
Curry is  36m Wilkin 28 2,395 Richmond 104  8gsy [Indiana: Van Zandt 64 5179
b ' Robeson 200 16,059 Adams 7.0 6,294 Wise 55 4,656
Total 607 51,500 North Dakota: Scotland 60 5064 's11 Wood 58 4767
B bin el Allen 696 64,511
Ba”‘es 0 R Blackford 46 2727 Total 820.1 736,800
C:g:"” 197 1785 South Carolina: DeKalb 85 7,755
EVANSVILLE, INDIANA- ) : ! Huntington 104 9,399
HENDERSON, KENTUCKY Lavalier 27 2012 Calhoun 29 2282 72 3737
' Dickey 23 1,930 Chesterfield 83 6593 : y ' FRESNO, CALIFORNIA
. Kosciusko 126 11,145
llinois: Eddy 13 1168  Clarendon 6.1 481 [a6range 47 3435 (UHF Market)
Mclntosh 1.9 1,496 Darlington 128 10322 popy ¥ j [T
Clay 52 4220 Foster 15 1273 pi 68  514p hoble 8. 7302 california:
Crawford 7.0 6,111  grand Fork 131 11669 A X i Steuben 5.3 3494
Edwards 26 2001 grggs 14 L8 b 207 16886 wahah 95 3194 Fresno 1087 100,932
; ; ’ - ' orr - ) Well 6. 5 Kings 143 11,582
Gallatin 24 2007 |3 Moure 24 2031 Kershaw 83 673 ells 5 555 s B
Hamilton 33 2533 Nelson 20 1751 Lee 17 362 Whitley 6.3 5,750 adera . ;
Hardin 18 1477 pembina 35 2872 Marion 76 6320 LD %Sa N N
Jasper 35 2799 Ramsey 37 3425 Narlboro §9 5317 Ohin: Merce Lo
Lawrence 6.0 4502 Ransom 2-4 1'925 ot 18.1 14’464 ) Stanislaus 487 18,343
Richland 52 4186 Richiand 52 4607 Wiliamsburg 86 6311 Lonance N EEE e s EOY
Wabash 45 3801  Sargent 18 161 rom T, Mot Mercer 838 799 Total m 259.8 1188,900
Wayne 62 4615 Steele 13 112 @ ' g i i ggég
White 6.4 5399 Stutsman 64 524 GIET oo
' Van Wert 88  7.39%
Towner 15 1242 Williams 92 6,137 GLENDIVE, MONTANA
Indiana: Traill 30 26% é '
: ) g Total 209.2 165,300 .
el 25 g5 Malsh 47 4308  FT. DODGE, 10WA (UHF Market) Montana:
Daviess 80 6531 South Dakota: lowa: Dawson 35 3125
Dubois 74 6481  Marshall 19 1,638 Prairie 7 312
Gibson 95 8090 Roberts 36 2968 Calhoun 50 3,265 FORT WORTH-DALLAS, TEXAS Wibaux : 346
Knox 134 11,306  Total 1798 150,000 Humboldt 39 2659 o ma Total 46 3,800
Martin 29 2,227 Kossuth 71 2,163
Orange 5.1 4,119 Palo Alto 42 3,005 Bryan 79 6371
Perry 49 4,013 Pochahontas 42 3774 Choctaw 52 3585
Pike 42 3415 LALBAY CITY-SAGINAW, Webster 1560 11936 [ove 18 1550 GODDLAND, KANSAS
Posey 58 5096 Wright 6.1 2471  Marshall 24 2,065 .
b - 4 Colorado:
Spencer 4.6 3,581  Michigan: Total 455 129,300
Vanderburgh 50.8 45809 Alpena 8.0 6,753 : Texas‘:w Cheyenne 8 557
Warrick 6.9 5,956  Arenal 29 2,561 Kit Carson 2.1 1,404
Bay 304 28432 Anderson 89 6,949 Yuma 2.8 2,172
Kentucky: Clare 35 3,184 Bosque 38 3265 s
S— a2 T Clinton 104 9,539  FT. MYERS, FLORIDA (B:Lownk g; gyg; ;
reckinridge : ! Eaton 143 13388 . erokee . :
Crittenden 27 1568  Genesee 1072 101641 Florida: Collin 180 1093 g B
Daviess 202 17,708 Gladwin 3.1 2771 Charlotte 59 4712 Comanche 43 3,149 gregley 6 392
Grayson 45 3,135  Gratiot 105 9,129 Collier 5.2 4306 Cooke 7.1 5,903 Logan 1.2 784
Hancock L5 1101 Hyron 95 8034 De Soto 30 2,578 Dallas 2995 279205 Rayiins 15 1228
Henderson 10.1 8,373 ingham 613 57,369  Glades 3 g37 Delta 2.0 1,646 geott 15 1,222
Hopkins 117 8941  |opig 115 10424 (ee 190 16,972 Denton 14212225 gperigan 12 920
mchleanb 2.8 1,977 losco 49 4,535 Total 33.2 29,200 Ea§ﬂand 7.1 5776 Sherman 2.1 1,723
uhlenberg 81 6327 |sabella 88 7464 Ellis 132 1147 Thomas 22 2,063
Ohio 53 3390 [peer 108 9525 Erath 57 4786 wallace 6 43
Union 42 3478  Midland 139 12,97 Fannin 81 6448  wichita 7 570
Webster 4.6 3513 Montcalm 10.9 9,583 Freestone 4.0 3,039
Total 260.1 215,900 Ogemaw 28 2610 ' Grayson 236 20,867  Nebraska:
s : FT. SMITH, ARKANSAS 5 5
o R lendeon &9 smo Dundy s
Sarilac 91 gsag Hil 80 694 Tota 210 16500
FARGO, NORTH DAKOTA Shiawassee 155 13734 Crawford 64 4870  Hood 18 1,705
Minnesota: ;uscola 119 10458 i;;:l;lolg gg ;ggg :op!{«ins lgg Igggg
otal 4174 384,700 . : un . :
Becker 67 5672 Logan a8 332 Jack 25 2326 GRAND FORKS, NORTH DAKOTA
Beltrami 64 3,962 Madison 27 L757  Johnson 111 9507  Minnesota:
Clay 107 9629 o ocencr AL Polk 39 2976 Kaufman 84 7,222
Clearwater 25 1680 v ﬁ ‘t‘)BAMA Scott 23 16M  lamar 114 7,765 Kittson 24 1853
Grant 26 2105  'UHF Marke Sebastian 211 17,834 [eon 32 2429 Marshall 40 3432
Hubbard 3.0 2,001  Alabama: Washington 173 12,606 |Limestone 6.1 4,866  Pennington 36 3,057
Kittson 24 1853 (Colbert 129 ggoy 'ell 37 3159 Mclennan 460 40765 Polk 103 9343
Lake of Woods 1.2 787  Lauderdale 173 12222 Mills 16 1,225 Red Lake 15 1221
Mahnr:)nﬁen 1}8 ;,Zﬁg Total 30.2 21.000 Oklahoma: Montague 5.2 4,574
Pl o 43 Navarrg 113 9,904  North Dakota:
Norman 34 2975 Haskell 28 1982 pglo Pinto 69 6,180
Otter Tail 138 10,136 £ ORENCE, SOUTH CAROLINA Latimer 2.3 1,602 parker 72 6,284  Grand Forks 131 11,669
Pennington 36 3,057 e Le Flore 9.2 7024 Rains 1.0 786  Pembina 35 2,872
Polk 10.3 9,343  North Caralina: Sequoyah 5.1 4,058 Rockwall 17 1,616 Walsh 47 4,308
Red Lake 15 1,221 Anson 62 5156 Total 887 67,600 Smith 2.4 23,380 Total 431 37,800
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TV MARKETS

Total VHF Total VHF Total VHF Total VHF Total VHF
Homes  Homes Homes  Homes Homes  Homes Homes  Homes Homes  Homes
{Thous.) (Thous.) (Thous.) (Thous.) (Thous.)
GRAND JUNCTION, COLORADD '(-}Ireeley 6 392 GREEN BAY, WISCONSIN GREENVILLE-SPARTANBURG, Greene 36 2881
] amilton 9 674 . . SOUTH CAROLINA-ASHEVILLE, Halifax 141 11451
Colorado: Eaike” 3 730  Michigan: NORTH CAROLINA Hertford 54 4338
Delta 51 3789  Hodgeman 3 791 pensie 24 2125 f Hyde 15 119
Garfield 39 2707 Jewell 25 2000 pejta 99 8963 Georgia: Johnston 167 13,397
Gunnison 15 1,00 Keamy 8 707 Dickinson 74 6739 Banks 17 1337 Jones 25 2,038
Hinsdale 1 66 Kiowa 14 L116  rop 53 4750 Elbert 49 4,039 lenoir 140 11774
Mesa 156 13275 Lane 9 773 Manistee 58 5302 Franklin 37 3055 Martin 8.5 5605
Montrose 54 4574 Lincoln 19 1410 pgson 67 5587 Hart 41 3285 Nash 154 12,089
Ouray 5 389  Logan 12 784 Menominee 71 6523 Jackson 52 4080 Northampton 60 4693
Pitkin 8 671 Meade L7 1,400 Madison 30 2257 Onslow 182 15,189
San Juan 2 iy M 29 2491 wiceonsin: Oglethorpe 19 1478 Pamlico 25 2,043
San Migue! 9 716 Morton 9 73 Stephens 51 4305 Pender 46 3716
Total 30 27500 Mess 17 1488  Brown 338 32391 wilkes 30 2326 Pitt 172 14524
' Norton 26 1,957  Calumet 59 5300 ' Sampsoti 119 9,413
Osborne 25 1,95  Door 61 5238 Tyrrell 11 952
Ottawa 23 1878 Florence 10 79y Kentucky: Warren 45 3714
GRAND RAPIDS-KALAMAZO0, Pawnee 3.0 2,721 Fond du Lac 211 19,319  Harlan 12.8 9,222 Washington 32 2,683
MICHIGAN Phillips 29 2,473 Forest 21 1,665  Leslie 23 1,328  Wayne 205 17,797
- Pratt 4.0 3,696  Green Lake 48 4,249 Wilson 14.8 12,536
ndiana: ggwlms 1.5 1,228 Kewaunee 50 4325 North Carolina: Total 256.7 212,400
Lagrange 47 3616 ice 45 3,885 Langlade 5.6 4,976 .
Noble 84 7307 Rooks 29 2618  Manitowoc 216 19544 Buncombe 387 32,32
Steuben 53 472 Rush 20 1,707 Marathon 245 21470 Burke 136 11,828
’ b Russell 36 3,163 Marinette 10.1 8,832  Caldwell 13.1 11,648
- Saline 166 14,708  Marquette 26 2165 OCleveland 175 15304 GREENWOOD, MISSISSIPPI
Michigan: Scott 15 1222 gconto 70 6034 Gaston 352 31888  wiscissippi:
Allegan 165 14,599 Sewqrd 48 3,790  Oneidd 6.5 5,755  Haywood 11.3 9,596 |
Barry 9.5 8,340 Sheridan 1.2 920  Qutagamie 274 25953 Henderson 108 8,746  Bolivar 133 9,463
Berrien 451 4083 Sherman 2.1 1,723 Portage 101 9,144  Jackson 44 3493  Calhoun 43 3,415
Branch 99 8748 Smith 26 2,266  Shawano 95 8,243  Lincoln 78 6,719  Carroll 27 1,982
Calhoun 414 38289 Stafford 25 2293  Sheboygan 263 23782 McDowell 73 6,003 Choctaw 45 3437
Cass 109 9343 Stanton 5 485 Vilas 30 2,226 Madison 44 3525 Grenada 50 4,093
Clinton 104 9539 Stevens 13 L1112 waupaca 106 9,248 Mitchell 37 2803 Holmes 67 5302
Eaton 143 13388 [Ihomas 22 2,063  Waushara 42 3536 Polk 34 2,567 Humphreys 45 3720
Gratitot 105 9,129 Trego 1.6 1,369 Winnebago 314 28442  Rutherford 126 10,432 Leflore 119 9,705
Hillsdale 103 9,197 Wallace 6 434 Wood 163 14,640 Swain 22 1531 Montgomery 36 2,677
Ingham 613 57369 Wichita 7 570 Totat 3411 307,300 [Trdnsylvania 44 3741  Sunflower 103 8,420
lonia 115 10,424 Yancey 36 2,820  Tallahatchie 58 4,704
Jackson 379 la4 Washington T B
ebraska; P ebster . e
faLeet Y g GREENSBORO.WINSTON.spLE, Sl Carolina: Yalobusha 33 2,391
o R L4 L201 - “yoptH cAROLINA Abbevilie 57 4806 o) 892 77,300
EARIL 9 ’ Dundy 11 951 Anderson 279 23568 J
Montcalm 10. 9,583 Fuyrnas 2.6 2,038  North Carolina: Cherokee 93 7680
Muskegon 429 39,259 Hayes 5 444 Chester 79 6,780
Newaygo 7.1 5914 i Alamance 243 22,041 r : )
Hitchcock 15 14305 Alleghan 29 1,828 Greenville 59.9 53,726
3?&132 24712 2323? Red Willow 42 3599 Casvgve”y 45 3533 Greenwood 127 11,362  HANNIBAL, MISSOURI-QUINCY,
St.Joseph 132 11970 Chatham 70 5954 Laurens 12410193 ILLINOIS
van Buren 147 13374 . Davidson 225 19,103 Newberry 8L 6899 iingis:
Tota : D Oklahoma: Davie 46 3861 Oconee 105 8966 llnels:
o Sl S Beaver 21 1688 Durham 315 27598 Fickens 130 11170 pdams 217 19,639
Harper 19 1,55 Forsyth 552 50,155 Spartanburg 436 . 36,352  groun 20 1756
Texas 43 3,094 Granville 76 6,204 enﬁz” 2(7Jg lgvggg Cass gé jg‘;i
. Total 163.8 137,300 Guilford 706 65,562 o : . Greene . )
GREAT BEND-HAYS, KANSAS . 72 5ar8 ) 79 7065
Colorado: Montgomery 49 4,001  Tennessee: Henderson 25 2,239
Moore 9.9 8,212 McDonough 9.1 7,777
Baca 19 1,357 Orange 109 8,444 Greene 12.0 8,293 fforgan 105 8,757
= 8 w50 gm Mwe ookl e g
uma . ) Randolph 17.7 15,027 nicot . ) Schuyler . s
e SAal s, MOKTANG Rockingham 196 17537 Washington 177 14719 o 20 169
’ Montana: Rowan 240 21,022 Total 520.5 437,700
Barton 9.9 8,847 ) Stokes 5.9 4,774 lowa:
Cheyenne 15 1,249 glamed z§§ zé%g Surry 136 10,698 o
Clark 11 ' ascade ] . Vance 82 7,136 o Davis : 2,5
Cloud 47 32?3 Chouteau 21 L1797 Yadkin 63 43815 GREENVILLEWASHINGTON, Des Moides 143 12,951
Comanche 11 904  Fergus 4-(1) 3,107 NORTH CAROLINA Jefferson 5.0 1‘2‘.552
Decature 19 1,523  Glacier 3. 2405 yirginia: ina. Lee 133 20
Edwards 16 1322 Hill 52 4211 HontanGaralina: Van Buren 32 2918
Ellis 57 4,962  Judith Basin 9 748  Carroll 79 6,282 Beaufort 96 8,127
Ellsworth 25 2,189 ngis & Clark 9.0 7,534 Franklin 6.7 5273  Bertie 57 4677 wissouri:
Finney 46 3976 lLiberty 7 570  Grayson 49 3599 (arteret 77 6330 ’
Fard 64 5645 Meagher 8 535 Halifax 99 7956  Chowan 29 2361  Adair 66 5090
Gove 11 817  Pondera 21 1670  Henry 157 13715 Craven 152 12,897  Audrain 83 7414
Graham 16 1,362 Teton 21 1,798  Patrick 40 3200 pyplin 102 8,094 Clark 28 2,306
Grant 14 1,126 Toole 2.2 1,821  Pittsylvania 287 23,319 Edgecornbe 131 12170 Knox 22 1,771
Gray 13 1,150  Total 570 55,800 Total 4426 382,400  Franklin 7.1 5700  Lewis 35 3,104
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TV MARKETS

Total VHF Total VHF Total VHF Total VHF Total VHF
Homes Homes Homes Homes Homes Homes Homes Homes Homes Homes
{Thous.) {Thous.) {Thous.) (Thous.} (Thous.)
HANNIBAL, MO,-QUINCY, ILL—  HARRISBURG, PENNSYLVANIA Dawson 60 5401 Indiana: HOUSTON, TEXAS
finued (UHF Market) Fillmore 31 2675 .
coainue Pennsylvania: Franklin 18 1549 Crawford 2.6 2,025  Texas:
Macon 58 4368 ' Furnas 26 2038 [aHe 30 Sl Austin 45 3409
Marion 99  g7ag Cumberland 374 33701 Garfield 3 679 G.“ U 95  goop Burleson 35 2,830
Monroe 36 3104 Dauphin 68.7 61,601 Gosper 7 665 Gibson 134 11306 Brazoria 210 18,580
) i Juniata 46 2513 Greeley 13 1,102 Knox 4 ’ B 122 10254
Montgomery 38 3,050 Martin 2. 2997 razos d X
9 :

h Lebanon 268 18521 Hall 113 10,165 Calh 13 3379
Hi 33 A3 by 77 4446  Hamilton 27 2514 Orange 51 au9 A0 A b
Ralls 26 L9 Snyder 70 5225 Harlan 16 1410 Fery 49 4013 Chambers B
Randolph 78 6,420 R . E i Pike 42 3415 Colorado 5.6 4,494
Schuyler 17 1451 Total 1522 126,000 :*gf?earsi g; ;g;g Posey 53 5006 Fort Bend 105 9414

rson g g " U
Scotland 2.9 1,913 i 20 1859 Spencer 46 35531 Galveston 429 3§,z1u71g
Shelby 32 2,693 Grimes 39 )
03 Loup 3 197  Vanderburgh 508 45,809 Harris 3783 341202
Total 1839 159,700 HARRISONBURG, VIRGINIA MENICK §(7; %E?g Warrick 6.9 5,956 Jackson 3:9 31127
irginia: ance : : Libert 93 7.869
uginis Nuckolls 2.6 2,339 Kentucky: iVladisZn 2.0 1511
HARLINGEN-WESLACO, TEXAS ~ Albemarle 176 13347 Phelps P B inri Matagord 4 5713
Augusta 205 15265 Polk 22 2pag DBreckinridge 42 3,042 Matagorda 7
g d 1 Montgomery 8.0 6,500
Texas: Greene 11 755 Seward 40 3170  (rittenden 27 1368 ok 41 2957
Highland 9 724 Sherman 16 1,33 Daviess 202 17,708 i ' :
e 359 29288 yadison 22 1484 Thayer 30 231 Grayson 45 3 St 08 A0
Hidalgo 4.2 33,067 : ' ' i Hancock 15 1,101 1 ;
Starr 37 2704 Dore® ¥ 0 1R Hendersn 101 8373 Walker 50 4176
Page 45 3,930  Webster 2.0 1,665 { 2 55
Willacy 45 3567 ok 14 ido5  Whetler 3 pgs  Hopkins 7 ogoar waler B b
Zapata 1.0 657 porkingham 144 11333 York 41 3813 Mclean 28 1977 wﬁiréﬁﬁ = 5. b
Total 863 69300 Spenandosh 65 5518 Total 1204 103,000 Muhlenberg 81 6327 o
Warren 4'2 3v429 Ohio 5.3 3390 Total 5534 498,000
: ; Union 42 3478
.. Webster 46 3,513
HARRISBURG, ILLINOIS West Virginia: Total 2601  215.900
lifinois: Grant 22 1351 HATTIESBURG, MISSISSIPPI
Hampshire 3.2 2,727
Alexander 53 4,376  Hardy 2.5 1,824  Mississippi:
Clay 52 4220 Pendleton 20 1429 ) HENDERSON-LAS VEGAS, NEVADA
Franklin 140 11060 Total g68  G7agp Covineton 35 2921 HUNTINGTON-CHARLESTON,

i 24 2007 g . Forrest 148 137259 Arizona: WEST VIRGINIA
Hamilton 33 2533 faf::gf 53D mohave 25 1884 entucky:

Hardin 1.8 1477 ) : ' i
Jackson 127 10,699 HARTFORD-NEW BRITAIN, Jeff Davis 33 2742 e Bath 26 1,69
Jefferson 106 8602  CONNECTICUT Jones 159 13610 ; Boyd 151 12629
Johnson 22 L746  ggnnecticut: Lamar 37 3146 gpark 441 40,083  Breathitt 35 1,867
Massac 47 3815 : Mation 61 5392 [incom 7 557  Carter 53 3,929

Hartford 2098 198,862 Perry 22 1,9% i

Perry 64 5385 : ¢ Eitiott 15 1105
Pope 13 1033 Litchfield 369 33,848 Smith 87 3197 Floyd 98 7612
Pulaski 33 2651 Middlesex 260 23641 Stone 18 1414 : Greenup 78 5786
Randolph 85 7300 NewHaven 2018 192,969 Wayne A1 3462 Washington 28 1974 Johnson 52 3,86
Saline 9.4 8,182 New London 53.8 51,528 Total 65.2 56,200 1ot 50.1 44500  Knott 38 2,361
Union 52 4,08 [Tolland 184 16,405 Lawrence 32 2,085
Wayne 62 4,615 Windham 210 19,036 Lee 18 1,129
White 64 5399 Letcher 72 459
Williamson 156 13,012 Massachusetts: HOLYOKE-SPRINGFIELD, Lewis 34 2,454

Franklin 170 150240 MELENA, MONTANA MASSACHUSETTS (UHF Market!  magoffin 26 1683

Kentucky: :ampd;;n‘ 1312 125366  Montana: Connecticut: L] o B

ampshire 277 25958 ' ' ; i
25, [ T
g:}g'v;g” i? g%gg Total 7436 702,900 ]EeW'S clark 90 753 ol = y:rréan gf éggg
g:lllgvray (lsg t},i(Zﬁ kel & 2580 Massachusetts: Pike 162 11,692

arlisle d ; . Rowan 3.2 2,431
Crittenden gz 1568  WASTINGS, NEBRASKA Zr:r:l;ldlzn 152 l'gggg Wolfe 15 840
Fulton E 2,860 | : o
G g Kansas: Hampshire 27.7 25439 .

e 5 B e 47 3, MENDERSON, KENTUCKY. Total 1943 1175700 Ohio;

Livingston 22 1470 fowell 25 2000  VANSVILLE, INDIANA Athens 125 1069

Lyon 14 1077  Phillips 29 2,473 Mlinois: Gallia 6.9 5,062

McCracken 182 1469  Republic 3.4 2,702 HONGLULY, HAWAII Jackson 85 7,062

Marshall 5.2 4,164 Spith 26 2,266 Clay 5.2 4,220 Horol 7 Lawrence 160 14,512

Washington Crawford 70 6111 Honolulu 1202 109,167 peieq 66 5551

Missouri: ¢ 35 2B Cards 26 2141 Outerlislands 358 27225 pyr0 38 3284
’ NETTESIR Gallatin 24 2,007 Total 156.1 136400  Ppike 53 4376

Bollinger 2.7 2,099 : Hamilton 33 2,533 Scioto 254 20,634

Cape Girardeau 129 11,466  Adams 8.9 7,921  Hardin 1.8 1477 Vinton 2.8 2,251

Mississippi 5.7 4649  Antelope 31 2,443  Jasper 35 2,799 " Washington 154 13,155

New Madrid 82 6128 Blaine 3 269 Lawrence 60 4902 HOT SPRINGS, ARKANSAS

Perry 4.1 3441 Boone 27 2,284 Richland 52 4144  Arkansas: Virginia:

Scott 96 8101 Buffalo 80 6781 Wabash 45 33801 :

Stoddard 87 6857 Clay 28 2543 Wayne 62 4615 Garland 165 13488  Buchanan 81 6274

Total 236.4 191,400 Custer 5.2 4,216  White 6.4 5,399  Total 165 13,500 Dickenson 46 3,804
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Total VHF Total VHF Total VHF
Homes  Homes Homes Homes Homes  Homes
(Thous.) (Thous.) (Thous.)
West Virginia: Pawnee 3.0 2,721  Carroll 5.2 4,559
Phillips 29 2473 Cass 124 10083
Boone 72 6198 pay 40 369 Clay 81 6921
Braxton 41 3143 poy, 190 17,166  Clinton 98 8294
Cabell 331 30,180 pice 45 3885 Decatur 60 5189
Calhoun 21 1584 gooks 30 2618 Delaware 335 31318
Clay 28 2225 pugy 20 1,707 Fayette 74 6623
Fayette 164 13511 pyseel 36 3,163  Founatin 60 5299
Gilmer 22 1586 ggjing 166 14,708 Grant 225 19,082
Jackson 51 4486 seqawick 1062 97,790  Greene 89 7625
Kanawha 732 66,108  gperidan 12 920  Hamilton 121 11,075
Lincoln 49 4040 gy, 27 2,266  Hancock 81 7,224
Logan 151 13,026 giatqrg 25 2293  Hendricks 123 11,376
McDowell 175 14189 gumner 82 7,192 Henry 148 13,288
Mason 66 5685 Trepo 16 1,369 Howard 211 19,336
Mingo 9.6 8007 wiison 44 3,682 lackson 93 8207
Nicholas 65 5271 woodson 19 1396 Jay 72 549
Putnam 6.4 5,298 Jennings 44 3,746
Raleigh 209 17,842 ok oma Johnson 127 1,779
Ritchie 33 2,626 . Lawrence 113 9,688
Roane 41 3239 Grant 29 2514 Madison 385 35,647
aaﬁnf lgg gggg Waods 40 3,399 Marion 2148 201,072
enster - ) Total ’ 6,701 Martin 29 2,227
Wirt 1.2 974 ) 314 26700 Miami 112 8870
Wood 236 21,394 Monroe 170 - 14992
Wyoming 83 6822 Montgomery 102 9,113
ToQ] 120 423800 o FALLSPOCATELLO, IDAHO  po i s 2232
. Parke 4.7 4,192
Idahes Putnam 69 5891
Bannock 139 12474 Randolph 91 8202
Bingham 71 6272 Rush 61 549
HUNTSVILLE, ALABAMA Blaine 13 1,165 Shelby 105 9,645
(UHF Market) Bonneville 130 11,856  Sullivan 73 6,307
Butte 9 807 Tippecanoe 252 20,861
Alahama: Caribou 16 1349 Tipton 49 4040
; Cassia 43 3,746  Vermillion 6.0 5,100
Limestone 32:8 1?23} Clark 2 241 Vigo 344 32787
Total a6 17500 ouster 8 652 Wabash o B
: " Fremont 2.3 2,108  Warren 25 2,121
Jefferson 29 2589 Wayne 224 20,034
Lemhi 17 1203 White 6.1 5467
Madison 23 2017 Total 750.3 676,000
‘Minidoka 38 3458
HUTCHINSON-WICHITA, KANSAS ?Zfof]r l'é lggg
Kansas:
Barber 28 236y Montana:
Barton 99 8,847  Park 43 3,536
Butler 120 9,795
Chase 13 9% yyoming: JACKSON, MISSISSIPPI
Cloud 47 3.552 ’ Louisiana:
Comanche 11 934 Big Hom 34 2645 :
Cowley 122 9,804  Lincoln 25 1,827  East Carroll 37 2,598
Dickinson 7.1 6,271  Sublette 11 806  Madison 44 3,135
Edwards 1.6 1,322 Teton 9 792 Tensas 31 2,232
E”( 1.8 1,440  Washakie 25 2172
is 5.7 4,962  Yellowstone Pk. 1 100 tccicsinmi.
Ellsworth 25 2189 Total 7 gugnn  ENESOARE: )
Gove 12 817 Adams {02 8309
Graham 1.7 1,362 Amite 38 3,342
Greenwood 39 3,377 Attala 5.7 4,809
Harper 3.2 2.912 Bolivar 13.3 9,463
Harvey 80 6,257 INDIANAPOLIS, INDIANA Carroll 27 1982
Kingman 3.0 2688 iiinois: Choctaw 23 1,680
Kiowa 14 1,116~ ) Claiborne 26 2,093
Lane 19l 773 Clark 5.5 4,710  Copiah 7.1 6,140
Lincoln 19 1,410  Crawford 7.0 6,111  Covington 35 2,921
Lyon 8.5 6967  Edgar 75 6,670  Forrest 148 13,259
McPherson 7.5 5,910 Franklin 25 2,042
Marion 4.8 3,951 jndiana: Hinds 514 46,738
Mitchell 29 2491 ) Holmes 67 5302
Morris 24 2,024 Bartholomew 145 13,041  Humphreys 45 3,720
Ness 1.8 1,488  Benton 34 2973  lIssaquena 8 735
Norton 26 1,957  Blackford 46 4,010  Jasper 41 3,562
Osborne 25 1,955  Boone 86 7,875  lefferson 25 1,964
Ottawa 23 1,878  Brown 20 1,558  Jeff Davis 33 2,742
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your copy
of
Television?

If you’re relying on
route-list or depart-
mental copies of
TELEVISION MAGAZINE,
now is the time

to enter a

subscription of your
own and get your
personal copy of the
Marketbook Supple-
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start 12 full months of
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for $5.00. o
Just send us one of the
coupons you will

find in this issue

and we will
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immediately.

Single and
additional copies
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$2.00 each
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COVERAGE AND PENETRATION

. . . two vital ingredients that assure WLBT, Channel 3,
of superior popularity. WLBT's 1579-foot effective
height Tall Tower, now in its second year of use,
provides extensive coverage over the rich

Central Mississippi area. WLBT's combi-

nation programming (NBC with ABC)

regularly entertains Mississippi's

But claims
are empty
unless backed
up by facts—

n} ? / so here's proof
i \ r ; of WLBT's

dominance

largest television audience.

in Mississippi’s
largest market:

The recent in-depth

study of NCS ‘61 reveals
penetration of 292,150 TV
homes versus 211,782 for

the other station. Latest

ARB total homes figures

show WLBT compiled an
impressive 16 out of the top

20 programs— with the top

ten shows all on Channel 3.
And, for a pleasant surprise,
just analyze WLBT's CPM (last
November WLBT-had the lowest
CPM in the nation). But, of course,
for further details, call your
Hollingbery man.

WLBT
i

Represented nationally by
Geo. P. Hollingbery

Photogroph by Van Brocato
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TV MARKETS

Total  VHF Total  VHF Total  VHF

Homes  Homes Homes  Homes Homes  Homes

(Thous.) {Thous.) {Thous.)
JACKSON, MISS —continued Georgia: Tennessee:

Appling 32 2207 Carter 113 8981

Jones 159 13,610 atyinson 15 989  Cocke 62 4642
Lamar 37 3146 Bacon 2.1 1,534  Greene 1.9 8293
Lawrence 2.6 2,156 Brantley 1.4 991  Hamblen 9.5 7,622
Leake 4.8 3,884 Ccamden 25 2,108  Hancock 19 1,265
Leflore 119 9,705  charlton 13 1,058  Hawkins 8.2 6,208
Lincpln 73 6,386 (Clinch 17 1,316  Johnson 29 2,089
Madison 15 6,562 (ofiee 5.6 4,471 Sullivan 324 27477
Marion 6.1 5392 Fchols 4 386  Unicoi 4.1 3,390
Montgomery 36 2677  glym 119 10,048 Washington 176 14,719
Neshoba 5.7 4829 Jeff Davis 22 1,459
Newton 52 4,449 | anier 13 997 Virginia:
Pike 96 805 Lowndes 134 11,19 '
Rankin 77 6,628  Mcintosh 16 1,208  Buchanan 8.1 6,274
Scott 54 4,560  Ppierce 25 2,029 Dickenson 46 3,804
Sharkey 25 2,078 Ware 97 8647 Lee 6.6 5,326
Simpson 51 4,466  wayne 46 3,625 Russell 6.4 4,854
Smith 37 3,197 Total 2971 925500 Scott 6.6 5,148
Sunflower 10.3 8,420 : ' Smyth 7.8 6,482
Walthall 33 2,779 Washington 15.0 12,209
Warren 123 10,376 Wise 123 10,851
Washington 204 15,797
S 29 2225 Total 240.0 188,100
Winston 49 A3 JrrrERSON CITY-COLUMBIA
Yazoo 8.0 6,7__54 MISSOURI g
Total 3234 271,300 JOHNSTOWN, PENNSYLVANIA

JACKSON, TENNESSEE

Tennessee:

Carroll 7.3 5,276
Chester 2.7 1,926
Crockett 42 3,224
Decatur 25 1,762
Gibson 139 11,300
Hardeman 49 3,325
Hardin 49 3,320
Henderson 4.6 3,523
McNairy 5.2 3,563
Madison 180 14,796
Obion 8.5 6,593
Weakley 77 5,347
Total 844 64,000
JACKSONVILLE, FLORIDA

Florida:

Alachua 198 15,622
Baker 1.7 1,423
Bradford 34 2,699
Clay 5.5 4,783
Columbia 56 4,632
Dixie 1.3 1,038
Duval 133.1 121,379
Flagler 1.3 1,154
Gilchrist 3 626.
Hamilton 2.0 1,564
Lafayette 8 602
Levy 3.1 2,227
Madison 3.8 3,038
Marion 156 13,568
Nassau 47 4,082
Putnam 9.5 8,199
St. Johns 9.2 8,155
Suwannee 4.2 3,427
Taylor 3.7 3,033
Union 11 936

Missouri:

Audrain 8.3 7,414
Boone 16.1 13,624
Callaway 6.4 5,512
Camden 3.1 2,134
Chariton 43 3,416
Cole 115 10574
Cooper 49 4,148
Crawford 4.1 3,012
Dent 3.4 2,206
Gascondde 4.0 3,359
Howard 34 2,845
Linn 5.9 5,031
Macon 5.9 4,868
Maries 22 1,653
Miller 44 3,449
Moniteau 35 3,126
Monroe 3.6 3,104
Montgomery 3.7 3,050
Morgan 3.2 2,681
Osage 3.0 2,547
Pettis 118 10,332
Phelps 7.6 6,591
Pulaski 8.3 6,710
Randolph 7.8 6,420
Saline 8.0 6,672
Total 1484

124,500

JOHNSON CITY-KINGSPORT,
TENNESSEE-BRISTOL, VIRGINIA

Kentucky:

Harlan 12.8 9,222
Knott 3.8 2,361
Leslie 2.2 1,328
Letcher 72 4,595
Perry 81 5,203
Pike 16.2 11,692

North Carolina:

Ashe 52 4,353
Avery 29 2,315
Watauga 45 3,734
Yancey 3.7 2,820

Maryland:

Allegany
Garrett

Pennsylvania:

Armstrong
Bedford
Blair
Butler
Cambria
Cameron
Centre
Clarion
Clearfietd
Clinton
Elk
Fayette
Forest
Fulton
Huntingdon
Indiana
Jefferson
McKean
Mifflin
Potter
Somerset
Venango
Washington

Westmoreland

West Virginia:

Hampshire
Mineral
Total

259
5.5

23.7
12.3
415
325
57.4
22
20.5
10.7
24.1
11.1
10.5
499
13
29
11.5
214
142
16.9
13.4
49
22.4
18.8
64.7
103.4

32
6.4

633.2

22,088
4,370

20,416
10,023
38,644
28,793
54,632
2,180
17,544
9,716
20,747
9,806
9,555
42,918
1,174
2,204
9,583
18,491
12,720
15,080
12,031
4,314
20,396
16,799
61,632
98,766

2,721
5,210

572,700

JOPLIN, MISSOURI-PITTSBURG,

KANSAS
Arkansas:

Benton

Kansas:

Allen
Bourbon

11.9

56
5.7

8,517

4,543
4714
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WDXI-T

JACKSON, TENNESSEE

is the center
of a

$400 million
market.

Aves

Y
pa newoeasd
wwﬂ;‘un i \ ’-:ﬂ

ogton

" raverze - s )
aRDEMAN M Narar

CTET T e e —— |
I L RO 4

A acomm
R

Check these facts:

WDXI'TV covers 716,000 peo-

ple in the Midsouth.

WDXI-TV covers a market with

194,000 households.

WDXI-TV carries 194 top net-

work daytime and nighttime programs
a week from CBS and ABC.

WDXI'TV is a basic station for

coverage of the Midsouth.

Hit the bull’s eye for sales-
with your schedule cn
WDXI-TV

Call Venard, Rintoul & McConnell,
Inc. for availabilities today.

WDXi-

CHANNEL 7

JACKSON, TENNESSEE

John E. North, Manager
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TV MARKETS
Total ~ VHF Total  VHF Total  VHF
E I Homes  Homes Homes  Homes Homes  Homes
E (Thous ) (Thous.) (Thous.)
I H E S E JOPLIN, MO.-PITTSBURG, KAN.—  Bourbon 5.7 4,774 Jewell 25 2,000
continued Brown 4.5 3,867  Norton 26 1,957
Coffey 2.9 2,225  Phillips 29 2,473
F AC I S Cherokee 75 6221 Doniphan 30 2582  Rawlins 15 1,228
Coffey 29 2205 Douglas 126 10,683  Sheridan 12 920
Crawford 130 11,122 JFraEk”ﬂ 6.5 gﬁg Sherman 21 1723
Labette 8.9 7,267 Jackson 34 b Smith 2.6 2,266
ABOUT KALAMAZOO- Montgomery 153 13,194 Jefferson 34 2,778 Thomas 2.2 2,063
GRAND RAPIDS ! Neosho 6.4 5793 Johnson 428 40,894
Wilson 44 3,682  Leavenworth 124 10,021 yopraska:
Woodson 19 139 Linn 29 2237 ‘
POPULATION: Both Kala. | Miami 6.0 5118  Adams 89 7,921
mazoo and Grand Rapids Missoilri: Nemaha 38 3,074 Arthur 2 147
are among the 55 fastest: ' Osage ) 4.2 3,720  Blaine k3 269
growing markets in popu- i Barry 6.3 4,564 Pqttawatomle 3.7 3,320  Buffalo 8.1 6,781
lation’ and households. Barton 39 2970 Riley 10.9 9,232 Chase 14 1,201
(Source: Television Maga- Cedar 33 2,477  Shawnee 444 40,745 Clay 28 2,543
zine.) Dade 26 1,958  Wabaunsee 2.1 1,920  Custer 52 4216
Jasper 273 23575 woodzon 19 %ggg Dawson 60 5401
INCOME-RETAIL SALES: Kal- Lawrence 7.7 6,244 yandotte 56.2 51, Deuel 10 894
i : McDonald 39 2,904 Dundy 11 951
amazoo alone is predicted ! . . i
: Newton 96 7,725  Missouri: Franklin 18 1549
to show the greatest in- ' . s
] A Vernon 6.5 5,156 Frontier 14 1,285
e o] Peloe o amcome Andrew 36 3151 Fumas 26 2038
in the U. S. between 1959 Oklahoma: Bates e 4865 Garden 11 937
Benton 31 2,593 Gosper 7 665
;Ez;i algeﬁs' t(.?oim,i%: lgg(l)e)S Craig 45 3,751 Buchanan 300 26497 Grant 3 258
] Delaware 41 3153 Caldvell 32 2763 Hall 113 10,165
Nowata 35 3,029 Carroll 47 3,934  Hamilton 27 2514
TELEVISION COVERAGE: Ottawa 9.4 8041 Cass 9.1 7,885  Harlan 16 1,410
WKZO-TV reaches more Total 1764 144'300 Chariton 43 3416  Hayes 5 444
homes daily, weekly, ’ ' Clay %8 25213  Hitchcock 15 1,305
monthly than any other Clinton 39 3587  Hooker 3 251
station in Michigan outside ) Daviess 34 2,351  Howard 2.1 1,672
Detroit. (Source: NCS No. KALAMAZOO-GRAND RAPIDS, De Kalb 24 2,164  Keamey 20 1859
3.) This coverage area MICHIGAN Gentry 32 2760 Keith 24 2210
represents one of America’s ] Grundy 44 3759 Lincoln 89 7.238
top 20 television markets. Indiana: Harrison 4_; gigg Logan 3 259
Lagrange 47 3616 Henry 6. ! McPherson 2 168
AUDIENCE: In every NSI Noble 84 7302 Mot 27 2,461 Perkins 12 1,042
and ARB Survey in recent Steuben 53 4722 Jackson 2116 195,686  Phelps 3.1 2,757
years WKZO-TV has domi- Johnson 8.5 6,836  Red Willow 42 3,599
L. nated ratings. For example, Michigan: Lafayette 82 7,168  Sherman 1.6 1,363
WKZO-TV  delivers more gan: Linn 59 5031 Thomas 3 269
homes than Station B in Allegan 165 14,599 Livingston 5.3 4,345 Webster 20 1,665
160 of 196 quarter hours Barry 95 834 Mercer 20 LAO popy 1096 93,800
surveyed, Sunday through Berrien 45.1 40,882 Nodaway 6.8 5,781
Saturday, 6 p.m.-1 a.m. Branch 99  gy4g Pettis 11.8 10332
(NSI—July 17-Aug. 13, Calhoun 414 38289 Platte 7.0 6,438
A i Ray 54 4,542
100 Cass 109 933 W 30 2250  KLAMATH FALLS, OREGON
Clinton 104 9533 ot bair : i )
SERVICE: WKZO.TV is the Eaton 143 13388 ga""e 80  B672 california:
N A e ernon 6.5 5,156
only television station serv- Gratiot 105 9129 Worth 13 1135 Modoc 26 2012
ing this important market Hillsdale 103 9,197 "o - , Siskiyoo 09 9220
area with studios in both Ingham 613 57,369 y : ;
Kalamazoo and Grand lonia 115 10,424  Nebraska: -
il e o oy BN v a5 a7
Kent 107'1 101’272 Total 665.1 594,000 Klamath 148 13,366
WKZO-TV will keep your sales in Mécosta 57 4905 Lake 2.2 1,913
step with the outstanding growth M ? | 109 9'583 Total 305 26,500
in Kalamazoo-Grand Rapids and Monkcam 129 39
Greater Western Michigan. And if Nus egon 71 9*3?2
you want all the rest of outstate 05:’::50 13 iYOGS
%{Vc;w'f,‘f“é;d'ﬁ;’a'cfhwhy“o';’,"%K"z‘if Oawa 218 26307 KNOXVILLE, TENNESSEE
. Josepl I g
TV [e=heduts Van Buren 147 13374 KARNEY, NEBRASKA Kentucky:
Total 5910 543,000 Colorado: Bell 90 6292
WI{ Z 0 TV Kit Carson 21 1404 Clay 45 3,051
= Phillips 14 1,206  Harlan 12.8 8,222
100 KW CHANNEL 3 1000’ TOWER KANSAS CITY, MISSOURI Sedgwick R P PO+
Kansas: Laurel 6.4 4,449
Studios in Both Kalamazoo and Grand Kansas: Lee 19 1,129
Rapids for Greater Western Michigan Allen 5.6 4,543 : Leslie 23 1,328
Anderson 29 2,393 Cheyenne 15 1,249 McCreary 29 2,005
| "(i":““‘,’";{; p’:‘“- Atchison 6.2 5438 Decatur 19 1523  Owsley 14 830
Circulation & market définition © 1962, TELEVISION MAGAZINE; further reproduction not licensed.
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TALL TOWER Kansas City is the trade hub of this entire Get this big, bold, booming market at low
200-mile-wide market. ‘ cost-per-thousand on KCMO-Radio — 810
at Serving hundreds of large and small towns

like Peculiar, Missouri . . . Rulo, Nebraska
and Tonganoxie, Kansas . . . KCMO-Radio
and KCMO-TV give you 2,320,499 cash
customers.
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Kc. — 50,000 watts, Kansas City’s most
powerful station and KCMO-TV — Channel
5 — 100,000 watts full power from tall
tower television.

B@de@@ [I\\./A] @TVRad.oFM

E. K. HARTENBOWER, V. P, and Gen. Mgr., R.W. EVANS, Radio Sta. Mgr., SID TREMBLE, TV Sta. Mgr.

Represented Nationally by Katz Agency

A Meredith Station Affiliated with “Better Homes and Gardens'’ & ‘'Successful Farming” Magazines.
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TV MARKETS

Total VHF Total VHF Total VHF Total VHF Total VHF
Homes  Homes Homes  Homes Homes Homes Homes  Homes Homes Homes
(Thous.) (Thous.) (Thous.) (Thous.) (Thous.)
KNOXVILLE, TENN.—confinued  LAFAYETTE, LOUISIANA Calhoun 414 38289  NezPerce 85 7409 Custer 52 4216
. Clare 35 3,184 Dawson 6.0 5,401
Pulaski 99 gp3y  Lousiana: Clinton 104 9539 washington: Fillmore 31 2675
Rackeastle 33 2148 Acadia 135 10983 Eaton 143 13388 , Frainklin 18 1,549
Wayne 38 2,513 Allen 55 4,503 Gengsee 107.2 101,641  Asotin 4.1 3,561  Frontier 1.4 1,285
Whitley 7.0 5565  Avoyelles 105 8,759 G[atlot 105 9,129  Garfield -9 820  Furnas 2.6 2,038
Evangeline 3.8 6,644 Hillsdale 10.3 9,197 Tetal 23.5 20,200 Gagg 8.1 6,936
North Carofina: \beria 13.7 11,921 Ingham 61.3 57,369 Girfleld 8 679
Jeff Davis 8.1 6,865 lonia 11.5 10,424 Gosper 7 665
Graham 16 1275  Lafagette 227 19,565 lsabella 88 7464 Greeley L3 Ll
Jackson 45 3493  Point Coupee 5.5 4,411 Jackson 379 35124 | ErYINGTON, KENTUCKY Hall 113 10,165
Swain 22 1531 St Landry 200 16112 Livingston 109 10,209 e yrocen Hamilton 27 2514
Sf. Martin 71 5 803 Midland 139 12,927 Harlan 1.6 1,410
“Terinessee: St Mary 127 10449 Montalm 109 9583 Kentucky: Halt o paib
; Varniiliort 1.1 ‘9156 Shiawassee 155 13,734 Howard 21 1672
Anderson 164 13357 fofal 138.2 117300 Total 3877 3ss,300 Bath 26 340 Jefferson 39 3,376
Bledsoe 20 1171 Bourbon 5.4 3,080  Johnson 2.0 1,648
Blount 159 12,937 Boyle 59 3,162 Kearney 20 1,859
Campbell 7.3 5,996 Casey 37 961  Lancaster 48. 44,398
Claiborne 49 3740 . Clark 63 3665 Loup 3 197
Cocke 62 4642 LAKE CHARLES, LOUISIANA LAREDG, TEXAS Estill 35 1447 Madison 78 6,608
Cumberland 49 3608 | T Fayete 390 28,986 Merrick 26 225
Fentress. 31 1765 : : Franklin 8.8 4,068  Nance 1.7 1412
Grainger 33 2582 Acadia 135 10,983 Webb 150 12276 j‘”;a’d 29 1860  Nuckolls 26 2339
Greene 119 8293 Allen 55 4503 Zavala 28 1867 jXKson g; 1392 Otoe 53 4880
Hamblen 95 7,622 Beauregard 54 3,876 Total 178 14.100 Lzzsamme 19 565 'F)’ﬁwlnee ;I ;;g;
Haricock 19 1,265 Calcasieu 402 35478 ool : elps d g
Hawkins 82 6208 Cameron 18 158 Lincoln 46 2697 Pplatte 69 5989
Jefferson 59 479  Fvangeline 88 6,644 Mt 34 6362 Polk 22 2,048
Knox 734 62,011  Jeff Davis 81 6865 o bleicel 46 2334 Saline 43 3914
Loudon 67 5297 St Landry 200 16112 LA SALLE, ILLINOIS (See Peorial Montgomery 39 2,094 Saunders 54 4584
McMinn 96 7'923 s Nicholas 2.1 125  Seward 4.0 3,170
) Vermilion 11.1 9,156 Owsl
Meigs 1.2 968  Vernon 53 3,804 wsley 14 91  Stanton 17 1,344
Monroe 6.0 4,830 Powell 1.7 622 Thayer 3.0 2,340
WMorgan 33 2333 Toras: L ‘ Rockcastle 33 2,062 Valley 21 1,773
Roane 108 8988 : LAS VEGAS-HENDERSON, NEVADA  Scott 44 653 Webster 20 1,665
S 37 2191 Newton 28 2095 . Waqodford 34 1,869  Wheeler 3 295
Sevier 66 4637 Total 1225 1o1200 @ EoMa: Total 1252 169,800 York 44 3813
Unicoj 41 3,390 ' Mohave 25 1884 Total 2363 205,500
Union 2.2 1,422
Virgini Nevatl: LIMA, OHIO (UHF Market!
: . . 3 a
Irginia LANCASTER, PENNSYLVANIA Clark M1 40083
Lee 6.6 5,326 Maryland: Lincoln 7 557  Ohia: LITTLE ROCK-PINE BLUFF,
Tofal 3183 243,100 i o 307 27239  ARKANSAS
Carrol} 143 13171 yah Auglaize 106 3571 .
Washington 275 23.254 , cliar g3 709 |hamsas:
Washington 2.8 1,974 Putnam 75 5907  Arkansas 6.8 5,519
Pennsylvania: Total 50.1 44500  yanyert 88 7,396 Baxter 33 2429
LA CROSSE, WISCONSIN Adams 48 12358 Total B4 tagoo Poone ®
lowa: Bgrks 88.0 81,387 Calhoun 1.7 1,323
E Clinton 11.1 9,806 Chicot. 5.3 4,253
Allamakee 45 4046 Cumberland 374 34,743  LAWTON, OKLAHOMA ISee Clark 50 4,948
Clayton 66 5954 Dauphin 687 63506  Wichita Falls, Tex) LINCOLN, NEBRASKA tleburne 08 2172
Howard 37 3,388 frankiin 265 20,817 Kansas: Cleveland 20 1450
Winneshiek 59 4943 Juniata 46 3,69 ) Conway 45 3483
tagcaster gelg ;g;gg Cloud 47 3552 Dallds 30 2,298
i . ebanon . , Jewell 25 2000 Desha 56 4427
— Lycoming 338 29577 LEBANON, PENNSYLVANIA lVT;vrshaH 52 4,263 Dfiw 41 3359
Fifimore 71 6,109  Mifflin ) 134 12,031 (UHF Market) Phitlips 29 2:473 Fauikner 6.9 5,729
Houston 46 4016 Northumberfand 327 28487 ooy ania: Republic 34 2,702 Franklin 32 1989
Winona 118 10,186 Perry 77 6538 ’ Smith 26 2266 Fulton 21 1362
Schuylkill 542 46647  cumberland 374 33701  Washington 35 2,984 Garland 165 13,488
Wisconsin: Snyder 70 5558  pauphin 687 61,601 Grant 25 1,981
Sullivan L7 L4738 epanon 268 18521 b o Hot Spring .64 4,797
Buffalo 4.0 3,063 York 744 68913 1otal 132.9 1113,800 : Independence 6.3 4,923
Clark 87 7,097 Ttotal 626.1 557,800 Adams 89 7,921 lzard 21 1,561
Crawford 45 3612 Antelope 3.1 2,443 Jackson 6.4 4,963
?ra;t lﬁ lg%i Blaine 3 269 Jefferson 227 18,270
ackson ! : o Boone 2.7 2,284 Johns 39 2,805
Juneau 52 420b ‘ LEWISTON, IDAHO Buffalo 80 6781 L‘i)n:olonn 33 248
La Crosse 212 19,160 LANSING, MICHIGAN Idaho: Butler 32 2,828 Logan 48 332
Monroe : gg UL - Cass 54 4930 Lonoke 68 5450
Trempealeau d 5,865 Clearwater 25 2,060 Clay 2.8 2,543 Marion 2.0 1,285
Vernon 75 6407 Barry 95 8340 Latan 6.2 5233 Colfax 31 2,900 Monroe 45 3,173
Total 127.2 109,900 Branch 9.9 8,748  Lewis 1.3 1,118 Cumming 3.6 2,972 Montgomery 1.7 1,260
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. Total  VHF Total  VHF Total  VHF
Homes  Homes Homes Homes Homes Homes
(Thous.) (Thous.) (Thous.)
Nevada 33 2449 Grayson 45 3,135  Sabine 21 1,597
Newton 1.6 1,229 Green 33 2,241  San Augustine 2.2 1,887
Ouachita 92 7438  Hancock 15 1,101  Shelby 63 4,725
Perry 14 1,072 Hardin 13.5 10,398  Trinity 24 1,770
Pike 25 1,848 Hart 4.1 2,870 Total 73.0 58,600
Polk 39 2976  Henry 33 2531
Pope | 63 4,606 Jefferson 180.9 160,340
Prairie 3.0 2,276 Jessamine 3.7 2,566
Pulaski 728 61,640  Larue 30 2206
Saline 74 6,242 Lincoln 46 2,809
Scott 23 1,641  Marion 40 3,129 SACHEORES RRCIELR
Searcy 24 1,727  Meade 5.0 3,550  North Carolina:
Sharp 20 1430  Mercer 46 3,647
Stone 18 1351 Nelson 53 47234 Caswel 45 3,538
Van Buren 23 1733  Ohio 53 3930 Person 66 552
White 99 7427  Oldham 30 2629 Rockingham 196 17,537
Woodruff 38 3240 Owen 25 1,850 Warren 45 3714
Yell 3.7 3,159 Pulaski 9.9 6,537
Total 2962 235,400 Rockcastle 33 2,148  Virginia:
e va 3 Amherst 52 3936
She[by 54 4:593 Appomattox 2.4 1,891
Spencer 15 1,236 Bedfgrd 83 6,638
Taylor 47 3,426 Buckingham 2.7 2,046
LOS ANGELES, CALIFORNIA Trimble 14 1102 Campbel 5
.- Washington 29 2272 Charbotte T B
California: Woodford 34 2,427 (F;rrant:‘lm (15{ 5%2
Inyo 40 3107 Total 4940 409900 SR &£ B
Los Angeles  2,062.2 1,980,403 Lunenburg 33 2706
Orange 2256 221,712 Mecklenburg 7.9 6,289
Riverside (West) 99.1. 91,926 Netson 33 2:796
110 LAY Pittsylvania 287 23,319
i) L [ Prince Edward 37 2738
San Diego 3187 308,437  LUBBOCK, TEXAS Roaroke 475  43.951
Santa Barbara 54.0 47,829 . Rockbridge 8.0 6'701
Ventura 56.8 52,087 New Mexico: ’ '
' Total 200.1 169,300
Total 2,976.7 2,848,800 Curry 9.4 8,120
Lea 156 13679
Texas:
o= 26 20s5 MACON. GEORGIA
LOUISVILLE, KENTUCKY Borden 3 185  Georgia:
R . P
Brown 20 1558  Dawson 55 4539 ben Hill y B
Clark 181 16599  Dickens 16 138 Bibb o B
Crawford 26 2025  Floyd 36 3292 DBleckley 25 2134
Daviess 8.0 6531 Gaines 35 2985 Bults 2.2 1,789
Dubois 74 6,481 Garza 19 1676 Crawford 13 1,039
Floyd 155 14330  Hale 106 9531 Crisp 50 3958
Harrison 55 4,341  Hockley 62  51log Dodge 44 3,365
Jackson 93 8207 Kent 5 48  Dooly 29 2,269
Jefferson 67 5857 Lamb 65 5567 Houston 105 9629
Jennings 44 3746 Lubbock 454 40077 Iwin 23 1716
Lawrence 113 9688 (ym 3.1 2,690 Jaseer 16 1288
Martin 29 2,221 Motley 9 559 Johnson 2.2 1,573
Orange 51 4119 Scurry 59 5050 Jones 21 1643
Perry 49 4013 Terry 46 3924 Lamar 27 2,249
Pike 42 3415  Yoakum 23 2,108 kﬂaaucfgr:“ gg gggg
Scott 42 3441 - .
- il B Total 1346 117,000 00 26 223
Switzerland 22 1,946 l\PA:;Ctﬁomery ;g égg?
Washington 53 4,368 Pulaski 25 1’81l
Putnam 1.9 1,574
Kentucky: Taylor 21 1640
Adair 41 2,591  LUFKIN, TEXAS Telfair 3.1 2,269
Anderson 26 2175 ey Treutlen 15 1107
Boyie 59 4,940 ’ Turner 22 1,800
Breckinridge 42 3,042 Anderson 89 6949 Twiges 18 1453
Bullitt 42 3463 Angelina 122 10,065 Upson 66 5751
Carroll 24 1,930 Cherokee 97 8122 Washington 49 3486
Casey 37 2463 Houston 54 4419 Wheeler 13 856
Fayette 390 31,168  Nacogdoches 85 6,744 Wilcox 2.1 1,653
Franklin 88 7,675 Polk 41 2957 Wilkinson 24 1,98
Garrard 2.9 1,938 Rusk 11.2 9,338 Total 1413 116,800
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YOU'RE ONLY

HALF-COVERED

IN
NEBRASKA

IF YOU
DON'T USE

< & | e Ko‘."'TVI

A KGIN-TV!

... covering a bigr,
better Lincoln-Land

Fish around Nebraska all you want for
TV markets and you’ll come up with just
two “keepers.” One is in the extreme
Eastern part of the state; the other is
Lincoln-Land.

In the East, three top TV stations divide
your market (and your budget) three ways.
But in Lincoln-Land you get the double
coverage of two stations — KOLN-TV and
satellite KGIN-TV. The map and figures
give you an idea of the greatly expanded
coverage Lincoln-Land now offers.

Ask Avery-Knodel for the full story on
KOLN-TV/KGIN.-TV — the Official Basic

CBS Outlet for most of Nebraska and
Northern Kansas.

VITAL STATISTICS OF THE
NEW LINCOLN-LAND
(Sales Management, May 10, 1961)

Population ..............0.0 888,200
Total Homes ................ 275,800
Effective Buying Income . $1,519,268,000
TVHomes .................. 237,900

Retail Sales ..........$1,124,130,000

KOLN-TV

CHANNEL 10 ® 316,000 WATTS ® 1000 FT: TOWER

KGIN-TV

CHANNEL 11 ® 316,000 WATTS @ 1069 FT. TOWER

COVERS LINCOLN LANO.-NEBRASKA'S OTHER BIC MARKET
Avery-Knodel, fnc., Exclusive National Representatives
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TV MARKETS

Total  VHF Total  VHF Total  VHF Total  VHF Total  VHF
Homes Homes Homes Homes Homes Homes Homes Homes Homes Homes
(Thous.) (Thous.) (Thous.) (Thous.) (Thous.)
MADISON, WISCONSIN Renville 66 4,935  MEDFORD, OREGON Dyer 9.0 7,393 Dade 325.1 299,740
— Sibley 45 3916 o Fayette 53 4,197 Hendry 24 2014
Ifinois: Walonnon 42 3532 Oregom: Gibson 139 11,300  Indian River 88 7,467
Jo Daviess 65 5,634 Waseca 47 3,966 Jackson 23.7 21'493 Hardeman 49 3,325 Lee 19.0 16,972
Stephenson 145 12,686 Total 1287 108300 josephine 98 7750 Hardin 49 3320 Martin 60 52348
Klamath 148 13366 Haywood 56 4063 Monroe 144 13237
lowar Total 48.3 1"2 500 Henderson 4.6 3,523 Palm Beach 80.6 72,012
waz i g Lake 26 1935 St Llucie 127 11,102
Dubuque 213 19.239 Laude‘rda‘le 59 4,673  Total 601.3 555,500
McNairy 5.2 3,563
S MARINETTE, WISCONSIN Madison 180 14,796
: . Obion 85 6593
Adams 20 1s  ee Breen By Sl 77 1545
Columbia 10.9 9,347 MEMPHIS, TENNESS ipton . .}
Crawford 45 3612 . Weakley 77 5347
Dane 64.7 58,824 Arkansas: Total 6122 491,200 MIDLAND-ODESSA, TEXAS
Dodge 179 14964 . i
Grangt 124 10928 MARQUETTE, MICHIGAN Clay 64 4997 New Mexico:
Green 77 6482 = Craighead 136 11,081
L 3 4249 Michigan: Crittenden 11.8 9,088 Lea 156 13,679
&r;gn ake 2.4 o 26 a0 1O 51 3935 MERIDIAN, MISSISSIPPI
Jefferson 149 13,333  Baraga 2.0 1:710 2?2::8 ;é é’ggi Alabama: Texas:
Juneau 5.2 4201 Delta 9.9 8,963 i X
Gioste 50 A Domen 74 oo w85 4% w43 s Mes 4l 36
ol L T N N
Rock W0 30817 K 8 w2 v N e 45 271z frane & e
sauk 105 8’553 Leweenaw G o Mississippi 183 14684  Marengo 6.7 4685  Crockett 1.1 876
Vernon 75 6407 Wauette 157 14220 Homoe e o 41 2640 Culberson h o
Walwrth 156 1445  Ontonagon 31 2426  hillips e b i ¥ E2 o F 22'532
Waushara 42 3536 Schoolcraft 25 2269 pomeett Y b . 5 2%
Total 2776 244,200 : - : { Mississippi: !
E ) - . St. Francis 8.2 6,160 Glasscock 3 297
Wisconsin: Sharp 20 1,430 Choctaw 23 1,680  leff Davis 4 352
Al 10 7 Woodruff 38 3,240 Clarke 4.4 3,684  Loving 1 57
orence 91 Clay 50 3804 Martin 14 1,154
MANCHESTER, NEW HAMPSHIRE  Forest 21 1,665 : T -
: Vilas 30 7295  Mississippi: Forrest 148 13,259 idian . \
New Hampshire: Total 678 59800 Jasper 41 3562 Pecos 33 2700
: d Alcorn 74 5931  Jones 159 13,610 Presidio 14 936
Belknap 86 823/ Benton 18 1454  Kermper 29 2419 Reagan L1 1,005
Cafroll 50 4573 Bolivar 133 9463  Lauderdale 193 17,096 Reeves 47 4123
Cheshire 133 11,094 Calhoun 43 3415  Leake 48 3,884 Sterling 3 299
gl Qe 5 o b Wl m e 0 g
] - ' oahonta . b Neshoba 57 4,829 Terre
Rockingham  29.1 25626 MASON CITY, j0WA De Soto 55 4677 Newton 52 4449 Upton 17 1507
Strafford 173 15174 |gya Grenada 50 4,093  Noxubee 39 3347 Ward 41 3533
Sullivan 8.6 7,263 |tawamba 42 3,374 (Qktibbeha 6.0 4,755  Winkler 39 3,443
gutlerc ] 122 l:gég Lafayette 51 4,193 scott 54 4560 Yoakum 23 2108
Vermont: Cﬁ[éﬁas;\;v g il 6t Lee 117 10,042 Smith 3.7 3197 Total 109.3 97,000
Windtant 89 7387 Emmet a1 373 e er e 2 pe
nI a b g Flo;nde 6'5 5’816 Marshall 5.2 4,427 Winston 49 4,349
Tota 165.0 148,600 Bt oo pan y:nnotlgaomery ;t; g% Total 1586 130,000
Hancock 43 382% poptotoc 49 4123
Howard 37 3388 preptiss 51 4139
MANKATO, MINNESOTA Humboldt 39 2954 Quitman 15 388 »
o Fossuth Z} BIEL Taldatohie 53 470 MESA-PHOENIX, ARIZONA WILWAUKEE, WISCONSIN
) liche - ) Tate 42 3,820 ] i in:
Dickinson 39 3549 Palo Alto 42 3756  Tippah 41 37 Arizona Wisconsn
Emmet 44 3738 \F”vqcahgntas ig g;gg Tishomingo 40 2976  Coconino 109 8873 galumle)? 1(5)3 5,300
Kossuth 7.1 6,181 Wlmt]}? ago i T Tunica 40 3420 Gila 73 5,928 DO:'jum ia i 1233
Palo Alto 4.2 3,756 Wo_f i . ) Union 53 4,477 Graham 3.7 2,753 Houge . )
Winnebago 40 2980 Wrig 6.1 5372 webster 29 2,225  Greenlee 30 2328 fonddulac 2L1 19319
Yalobusha 33 2391 Maricopa 2013 179,53 Green Lake b8 42D
" ] Minnesota: Mohave 25 1884 Jefferson 149 13,333
I E: - : Kenosha 301 28829
Blue Earth 127 11493 Blue Earth 127 11493 Missourk: fat o8 SAIL Wanitwee 216 19,54
Brown 80 5966 E:ﬂﬁ:mt % gggg Dunklin 1.6 9116 Yayapai 97 7202 m_aImuektte. 313.2 302%??
Cohonwood 438 3,756  rariba : ) Howe'l 7.0 4375  Total 263.3 228,200 llwaurkee - !
Faribault 70 6089 Fillmore 71 6109 New Madrid 82 6128 Ozaukee 107 9918
Freeborn 112 10,120 Freeborn 11.2 10,120 gregon 3.2 1,810 Racine 414 39,602
Jackson 45 3,15 Jackson 45 3615 pemiscot 104 7,728 Rock 340 30817
Lyon 64 5343 Martin 8.1 7,369 Ripley 2.9 1,962 Sheboygan 263 23,782
Martin 8.1 7,369 (I\)Aower 13.9 13,275 MIAMI, FLORIDA Walworth 15.6 14,456
Murray 39 3543 Olmsted 189 17,267 ) o Washington 127 1132
NieSTiss 56 4869 Steele 74 662 lennessee: Florida: Waukesha 442 12814
Nobles 66 5819 Wasecd 47 3966 Chester 27 1926 Broward 127.1 124,380 Winnebago 314 28,442
Redwood 63 4812 Total 1847 164,600 Crockett 42 3224 Collier 52 4306 Total 6655 626,700
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Total VHF Total VHF Total VHF —
Homes Homes Homes Homes Homes Homes
(Thous.) (Thous.} (Thous.)
n
MINNEAPOLIS-ST. PAUL, Burke 17 1349  Florida: I s thls
MINNESOTA Dunn 15 1,072
- Mc Henry 3.0 2514 Bay 189 16,136
Minnesota: Mec Kenzie 20 1,510 gzclfambia 42; 4%,2?1;
Anoka 227 22,042 Melean 38 29717 i ’
hnoka. 2 2 Mercer 19 lasg Okaloosa 173 15293 our co
BlueEarth 127 11493 Mountrail 7 dup) ks o I T
B 80 5966 Pierce 19 1579 Walton 45 3537
Carver 5.8 5313 Renville 13 1,084
Cass 19 3047 Rolette 24 1813 Mississippi: o
Chisago 4.0 3,783 Sheridan 11 999
Cottonwood 4.8 3,756  Towner 15 122 forest o P
CrowWing 97 7427 Ward 133 11728 o8 20 1579 "
Dakota 212 19814 Wells 26 2038 PEEC 317 o7are ?
Dodge 37 3424 Total 463 800 o 152 13774 e EVISIOH =
Goodhue 9.9 8,855 Lamar 3'7 3’146
Hennepin 2636 252,168 Perry 2.2 1’926
Hubbard 3.0 2,001 Stone 18 1'414
Isanti 34 3,102 Wayne a1 3'462
Jackson 45 3615  MISSOULA, MONTANA ‘ ' ) .
Kanabec 26 2016 o Total 3198 266,100 If you're relying on
Randigin G D ' route-list or depart-
Le Sueur 58 5131 peerLodge 50 4581 ;
llhy:Lne d gg 2"222 Flathead 10.1 8,638 MONAHANS, TEXAS mental Coples Of
0 ; : Granit 9 732 '
Martin 81 7369 [axe 38 2635  New Mexico: TELEVISION MAGAZINE,
Meeker 5.4 4816 P 9.0 7'534 . :
Mille Lacs 43 el e kCak 3 TN Lea 156 13679 now 1s the time
Morrison 69 5833 pineral 8 665 to enter a
Nicollet 56 4869 wissoula 137 10936 Texas: i
Olmsted 189 17.267  poyell 20 1741 subscription of your
Pine 4.8 3,960 Ravalli 39 3,244 Crane 13 1,232 2
Ramsey 1270 121,271 gijyer Bow 153 13,187 Culbersqn L/ 622 own and get your
Redwood 6.3 4,812 Total 681  56.900 Jeff Davis 4 352
Renville 66 4935 o4 - 900 Loving 2 57 personal copy of the
Rice 9.7 9,237 Pecos . 2,700
S 57 5089 Resves 17 41 Marketbook Supple-
Sherburne 32 2,883 Uptown 1.7 1,507 :
o el 7 i i B ment (February issue).
Stearns 191 17314 MITGHELL, SOUTH DAKOTA Winkler 39 3,443 Send us your order—
Steele 74 6626 mepraska: Total 358 31,200 .
Todd 67  agg o start 12 full months of
Wabasha 48 4,374  Boyd 13 1,046
. m L TELEVISION MAGAZINE
Waseca 47 3966  squth Dakota: MONROE, LOUISIANA-EL DORADO,
Washington 140 12,793 ARKANSAS for $5.00.
Watonwan 42 3532 Rora 13 1,243
Winona 11.8 10,186 Beadle 6.5 5,734  Arkansas:
Wright 83 7389 BonMomme 28 2218 o 67 5370 Just send us one of the
Yellow Medicine 4.6 3,953 Charles Mix 32 2,386 Bradley 41 3’046 .
Davison 50 4202 pol® ol b coupons you will
o 14 toae 22 : , g o
Wisconsin: 2;’:5;?; 22 gy Chieot T find in this issue
) ) i ! evelan: i K o
o) 101 8505 Hanson L2 LT cotumbia 78 6646 and we will
Buffalo 40 3,063  Hutchinson 33 2,610 Dallas 30 2298 L.
Burnett 28 2231 Jerauld 12 1021 o4 56 4427 start your subscrlptlon
Chippewa 11.9 10,092  Kingsbury 27 2,351 Drew 11 3359 . 0
Dunn 74 639 M Cook 24 1963 gon N b immediately.
Eau Claire 172 14844  Miner 15 1357 A N
Pepin 20 1,737  Sanborn 13 1,115 g !
Pierce 62 5669 Total 373 31,400 N
Polk 74 6,660 Lauisiana: .
IR 42 3353 Biewville 47 3882 S gl d
?“tcl“"x aui'; 73233‘3 Caldvell 25 1872 Ingie an
ota d ! Catahoula 3.0 2,200
MOBILE, ALABAMA Claiborne 57 4,388 aiate O
. East Carroll 37 2,598 dd t I p
Hzbama: Franklin 66 4651 additional copies
Baldwin 13.2 9,758  Jackson 46 3,919
Clarke 66 4627 Lincoln 71 6024 =
Conecuh 46 3,066 Madison 44 3,135 Of February iIssue
Covington 10.3 7,474 Morehouse 8.9 7.457
MINOT, NORTH DAKGTA Escambia 88 6746 Ouachita 295 25,603
North . Mobile 847 70,110 Richland 61 4732
LY Monroe 56 4,046  Union 49 3773 . eac
Benson 25 1935 Washington 35 2512 West Carroll 38 2915
Bottineau 31 2,485  Wilcox 42 2,816  Winn 47 3,738
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TV MARKETS

Total VHF Total VHF Total VHF Total VHF Total  VHF
Homes Homes Homes Homes Homes Homes Homes Homes Homes Homes
(Thous.) (Thous.) (Thous.) (Thous.) {Thous.)
MONROE, LA-EL DORADO, ARK.—  Hart 4.1 2,870  New Haven 201.8 192,969  New Jersey: Nansemond 11.8 10,047
confinued Hopkins 11.7 8,941  New lLondon 53.8 51,528 - New Kent 11 890
Logan 63 4997 Tolland 184 16405 Bergen 235-4 227077 Newport News 552 48,600
Mississiuni: Lyon 14 1077 Windham 210 19,03 [Essex 2910 277,260 Ngrflk 1351 116,189
ississippis P 28 1977 Hudson 1986 188928 Northampton 49 4,160
Bolivar 133 9463 petcalfe 24 1518 Massachusetts: Hunterdon ;gg }ﬂg? Northumberland 2.8 2,411
Issaquena 8 735 Monroe 33 2,356 ’ e ® M?Jgff e e Princess Anne  22.2 19,552
Sunflower 103 8420 yplenberg 81 6327 Franklin 170 15240 Middiesex gg S I ass  Rictmond 17 1,482
Washington 204 15797  gpig 53 3930 Hampden 1312 125,366 moﬂﬂ,‘?“h 8 iy Southampton 66 5840
Total 2095 167,400  Pulaski 99 6537 Hampshire 217 25958 00;;'; o 15 1,211
Russell 30 2009 Total 7436 702900 6N oy 2 Sussex 29 2492
Simpson R Somerset n2 ey K o ey
MONTEREY-SALINAS, CALIFORNIA  Todd 33 2621 Sussex 147 14179 Tetal 360.0 309,000
(See Salinas) Trigg 25 1,969  NEW HAVEN, CONNECTICUT A ’ !
Warren 134 11091 Union 1529 146,459
Wayne 38 2'513 Connecticut: Warren 19.4 18,555
MONTGOMERY, ALABAMA Hartford 2098 198862 o vorke NORTH PLATTE, NEBRASKA
Alabama: Tennessee: Ll@chﬂeld 36.9 33,848 Colorado:
Bedford 70 5782 Middlesex 260 23,641 Bronx 465.7 443,357
Autauga 48 3727 Be ton i Si3py NewHaven 2018 192969  Dutchess 47.8 43462  Sedgwick 13 1,160
Barbour 65 4762 penton 2-2 2322 Newlondon 538 51528 Kings 8537 803,856
Bullock 34 2,289 C:”""l'[‘ T3 sayg  Jolland 184 16405 Nassau 3649 353,539 Nehraska:
Butler 64 4774 Ch"a"th 58 oo “Windnam 210 19,036  New York 700.0 617,799
Chilton k2 ol Bt T3 1260 Orange 546 49,483  Arthur 2 147
Clarke 66 4,627 Cofi’ee g3 6710 Massachusetts: Putnam 95 9,189 Blaine ; 3 . 3?2
Coffee 8.4 6,070 : - . Queens 591.3 565,220 Custer 2 g
Conecuh 4.6 3,066 Davujson 1164 102,086 Hampden 1312 125,366  Richmond 624 58308 Dawson 6.0 5,401
Coosa 28 1sy7 Decalwr 25 L7682 ampshire 277 25958 Rockland 358 34532 Deuel 10 8%
Covington 103 7474 g? kK-a”’ 32 2510 qo 7266 687,600  Syffolk 186.9 183,447 Frontier 14 128
Crenshaw 40 2867 Dickson 55 4499 Sullivan 142 12847 Garden 11 937
Dale 81 5712 Ef;‘;{jfns gé ;g‘;g Uister 366 32486 Grant 3 258
Dallas 145 11,090 % &5 1gos NEW ORLEANS, LOUISIANA Westchester  246.1 235,870 Eool;er 2.2 ) 3?(1]
Elmore 8.0 5,698 : 4 . eit | ,
Geneva 63 436 CUnd 29 2083 Louisiana: ; Lincoln 89 7238
' Hardin Pennsylvania:
Henry 39 2958 T B B O Logan 3 259
Houston 144 11310 Henderson 46 3523 ! : ot Monroe 122 11,108 McPherso 2 168
g Henry 71 5763  Assumption 44 3,500 ) . 12 1042
Lee 126 9512 £ Pelici 35 g5 Pike 31 2591 Perkins . |
Lowndes 34 2253 [Hickman 33 2512t Feliciana : 2 Wayne 81 682 Thomas 3 269
Macon 61 439 Houston 13 88 Ibenille e G2 15322400 Total 304 26,000
] o 2oas  Humphreys 34 2460 Jefferson 58.1 50,053 Tetal 5,638.1 5,322,400 a : 6,000
Montgomery ~ 466 37521 2CKSOn 25 1788 aurche 143 12,000
Perryg ry ¥ oego  Lawrence 7.8 5916 Livingston 72 5,581
Pike 69 501 (oM ¥ Ee D s 5e | wea;  NORFOLK, VIRGINIA OAK HILL, WEST VIRGINIA
Jva'lllapoosa g; é,g%g Macon 3:5 2:530 St, Bernard 8.8 7,639 Maryland: Virginia:
pCoKk : : Marshall 50 3986 St Charles 54 4,764 - A
Total 2194 163,400 Maury 122 10,035 St.Helena 21 1,613 mer. . 8 Buchanan 8.1 6,274
Montgomery 144 12,367 St. James 4.1 3,326 )
Moore 1.0 701 St Johr] the North Carslina: West Virginia:
MUNCIE, INDIANA (UHF Market) Overton 39 2867  Baptist 43 3608 . -

_ Perry 15 1166 St Mary 127 10,449 Bertie 5. 46 Braxton 41 3,143
I Pickett 11 'sp5 St.Tammany 106 9,155 Camden L4 1258 gapgyn 21 158
Blackford 46 2727 Putnam 81 5962 Tangipahoa 161 13,091 ghOWta" \ %g fig; Clay 28 2,225
Delaware 335 19,730  Robertson 7.8 6,376 Te;reponne ‘15.0 13,108 Durn uc 1.8 1:520 Fayette 16.4 13,511
Total 381 $22,500  Rutherford 140 12,337 Washington 123 992 Dare s Te Gilmer 22 1,586

Smith 37 2803 Ha]?fs o i Greenbrier 95 7,748
Stewart 22 1567  Mississippi: i <4 433 McDowel 175 14,189
NASHVILLE, TENNESSEE Sumner 106 8682 Wi : 902 Nicholas 65 5271
’ Trousdale 14 1082 Hancock 39 3261 Martin 6.5 5605 paleigh 209 17,842
Mahama Van Buren 9 go9  Harrison 317 27979 Northampton 60 4693 pogqe 41 3259
Warren 67 5114 Jackson 152 13774 Pasquotank 69 6232 gunmers 4.2 3,390
Colbert 129 9,395 o L 37 3186 Perguimans 23 1935
lauderdale 173 13431 Wame 32 2088 A T 5agn Tyl 11 e e gt e
Madison 320 25160 Mhite 45 3445 Marion N 2 B 33 o2npg Woming 83 6822
: : Williamson 6.8 5629 Pearl River 61 5277 Washington : ' Total 1101 89,400
Kentucky: Wilson 8.3 6,513 g;ke 9.6 8,056 .
Adaig 41 2591 Total 5490 434600 0 L Winie
Allen 38 2,853 e i i A k 95 8,055
Barten 85 5989 Wilkinson & A [ 22 3550 OAKLAND-SAN FRANCISCO,
K ! Total 4752 418,200 ) : g CALIFORNIA
Butler 2.7 2,147 Charles City 34 2,732
Caldwell 1 3262 _ 11 e
Calloway 65 428  NEW BRITAIN-HARTFORD . G le g g éﬁg Caliuiniz:
Casey 37 2463  CONNECTICUT NEW YORK, NEW YORK lsleof Wight 43 3649  Alameda 2992 273950
Christian 143 11,979 c ticut: Iy ticut: James City 4.2 3,770  ContraCosta 1205 115,602
Clinton 23 1sgg ormeetest PHEEIO Kingand Queen 15 1,120 Lake 53 4115
Cumberland 2.2 1,456 Hartford 209.8 198,862  Fairfield 198.0 189,689  Lancaster 2.6 2,355  Marin 46.0 43,116
Edmonson 22 1,424  Litchfield 36.9 33,848 Litchfield 369 33,848 Mathews 2.2 1,975  Mendocino 15.1 12,050
Green 33 2,241  Middlesex 26.0 23,641 New Haven 201.8 192,969  Middlesex 18 1,582  Monterey 534 45,883
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KY.

BOWLING JGREEN
H@PKINSYILL
Ly - z - - d
MURRA
L CLARKSYILLE
PARIS i ALLIVINGSTO
f SM-T LEBANON —= ,7
;’z" DICKSON {
& SPARTA
¥ MURFREESBORO
i o 7
i |
COLUMBIA |
SHELBYVILLE! %

Counties EaniRulE

TENN.
ALA,

- 3

FLORENCE e ;

434,600 television homes

(a gain of 52,000 over last year).

$2% billion effective buying income.

Their TV sets are tuned to Nashville.
Nashville delivers more nighttime homes

. than Birmingham, Denver, Toledo, Charlotte,

San Antonio, Louisville... many others.

And their favorite is WSM-TV,

Nashville’s first station,

c h a n n e | 4 @ with a 40% share-of-audience.

NASHVILLE, TENNESSEE Shouldn’t Nashville and WSM-TV be on THE LIST?

Represented by
{Figures from TELEVISION MARKET BOOK and ARB, Nov., 1961}

Edward Petry& Co., Inc.’

The Original Station Representative

OWNED AND OPERATED BY THE NATIONAL LIFE AND ACCIDENT INSURANCE COMPANY
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MID-FLORIDA .=

TV

Serving the Great Mid-Florida
Space Age Market.Over 1,000,000
people in just 210 County Area.
WLOF-TV, the only unduplicated
network station in the Great
Mid-Florida Space Age Market.

REPRESENTED G\
NATIONALLY 8Y
YOUNG TV CORP.

Gz

"TELEVISION CORP.

TV MARKETS

Totat VHF Total VHF Total VHF
Homes Homes Homes  Homes Homes  Homes
(Thous.) (Thous.) (Thous.)
GAKLAND-SAN FRANCISCO, Greer 2.9 2,385  Stanton 17 1,344
CALIF.—confinued Harper 1.9 1,556  Thurston 2.0 1,739
Hughes 5.0 4,211  Washington 3.6 3,249
Napa 193 17,065 Kay 167 14,627 1otq 3486 317,300
San Benito 46 4040 Kingfisher 35 3138
San Francisco 2940 262,501 Kiowa 5.0 4115
SanJoaquin 758 71,008 Lincoln 62 . 5205
SanMateo 1418 137,529 Logan 6L 534
SantaClara 1967 190,014  McClain 39 3431  ORLANDO-DAYTONA BEACH,
Santa Cruz 311 27,940 malor gg ;g;g FLORIDA
Solano 39.0 37,292 urray . )
Sgnaoma 183 424g5 Noble 35 3,215 Brevard 386 36,813
i Okfuskee 36 2940 Citrus 32 2,580
Stanislaus 486 42,657 s
Tuolumne 50 4216 Oklahoma 142.7 131,035  Flagler 13 L154
Pawnee i6 3,289 Her'nando_ 36 3,191
e Payne 135 11,422 Indian River 8.8 7,467
evada: Pontotoc 92 8255 blake. igg igggg
Mineral 18 1,549 Pottawatomie 136 11,900 Marion ! ,
Nye 15 1045 Roger Mills 16 1,187 Orange 85.2 79,065
Total 1,441.0 1334,J00  Seminole o e -
Stephens 123 10,630 Pasco 129 10721
Washita 53 4591 Polk 594 50735
Woods 40 339 gemltnole lg; lgggg
Woodward 42 3,285 umter . i
ODESSA-MIDLAND, TEXAS ' A
Total 388.2 342.000 Volusia 471 41,864
New Mexico: Total 321.9 288,000
Lea 156 13,679
Texazy OTTUMWA, 10WA
Andrews 41 36s7 OMAHA, NEBRASKA -
Borden 3 185 lowa: UIIES
Brewster 1.8 1,294 Appanoose 55 4634
Crane 13 1232 Adams 24 215 RS 29 2563
Crockett 1.1 876  Audubon 33 3,002 Henry 55 5,078
Culberson 7 6 Cass 59 5578 jterson 49 4663
Dawson 55 4539 Crawford 5.6 5,101 Keokuk 49 4478
Ector 274 25046 Fremont 33 294 | 133 12203
Gaines 35 2,985 ngrlson 55 4,967 Lucas 36 3,329
Glasscock 3 297 Mills 36 3,359 Mahaska 76 6,799
Jeff Davis 4 352 Monond 44 385 Monroe 32 2829
Loving 1 57 WULICITE 48 3963 yin Buren 32 2918
Martin 14 1154 Page BT B0 yello 146 13203
Midland 212 20,018 Pottawattamie 251 23,785 Washington 6.0 5’432
Pecos 33 2,700 Shelby 44 3281 e 34 2985
Presidio 14 936 Taylor 34 2414 ' ’
Reagan 1.1 1,005 R -
Reeves 47 4,123 Missouri: Missouri:
Sterling 3 299 ) Adair 66 5090
Sutton 11 853  Atchison 3.0 2,617 Clatk 28 2,306
Terrell 7 452 Nodaway 6.8 5,781 Grundy 44 3,759
Upton 1.7 1,507 Knox 2.2 1,771
Ward 41 3,533  Nebraska: Linn 59 5,031
Winkler 39 3,443 Macon 5.8 4,868
Yoakum 23 2108 Anteloe 32 ercer 20 1410
Total 1003 97000 .U : Putnam 25 13898
I 32 2828 g0 e 17 1451
Cass 34 4980 o tand 22 1913
Colfax 3.1 2,900 Sulli 3'1 2’405
, Cuming 36 2972 ctfvan : :
OKLAHOMA CITY, OKLAHOMA Dodge 103 9499 Total 1178 103,000
Oklahoma: Douglas 1055 100,958
afloma Gage 81 6936
Alfalfa 3.0 2,542 Jefferson 39 3,376
Beckham 6.1 5,058  Johnson 20 1,648
Blaine 40 3613  Lancaster 434 44308  PADUCAH, KENTUCKY
Caddo’ 9.0 7,488  Madison 7.8 6,608 Nlinois:
Canadian 75 6,419 Nemaha 29 2,564
Cleveland 13.2 11,310 Qtoe 5.3 4,880  Alexander 53 4,376
Creek 13.0 11,246  Pawnee 17 1,331  Franklin 140 11,064
Custer 6.7 5981 Platte 6.9 5,989  Gallatin 2.4 2,007
Dewey 2.1 1,796  Polk 2.2 2,048 Hamilton 33 2,533
Etlis 19 1,287  Richardson 4.6 3,757  Hardin 18 1,477
Garfield 170 15412  Saline 43 3,914 Jackson 127 10,699
Garvin 8.7 7,297  Sarpy 8.1 7,438  Johnson 2.2 1,746
Grady 9.7 8,080  Saunders 5.4 4584  Massac 4.7 3815
Grant 2.8 2,514  Seward 4.0 3,170  Pope 13 1,033
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Total  VHF Total  VHF Total  VHF Total  VHF Total  VHF
Homes Homes Homes Homes Homes Homes Homes Homes Homes Homes
{Thous.) (Thous.) (Thous.) (Thous.) (Thous.)
gullfaski gi g,?g; Washiniiun: %ancaster 815 72,162  Ohio: Franklin 5.7 4,987
aline ! ; ba 268 23745 i 6 23,190
Union 52 4208 Benton 177 11,368 Lghignr? ] 703 s;,240 Belmont 259 24,162 ‘éﬁﬂﬂe"“ zgg ;.597
Williamson 156 13012 Franklin 63 3851 yonroe 122 11,108 Columbiana 322 28480 |jpeoy 57 5107
Walla Walla 127 5,223 Montgomery 1514 145758 Harrison 54 4,690 Oxford 128 11,160
Kenitucky: Total 537 130,700 Northampton 613 58532 Jefferson 29.1 26562 gag4dahoc 69 6,109
Northumberland 327 28487 Monroe 46 3825 gomerset 15 9842
ga:?rd” 2.6 g;gg Philadelphia ~ 617.4 587,312 Waldo 65 5675
alawe N b i . ia: R
Calloway i 2ars  PEMBINA, NORTH DAKOTA Schuylkill 54.2 46,647 Pennsylvania York 29.7 26,585
0 : Total 2,140.3 2,019,200
Carlisle 18 1401 Minnesota: Allegheny 487.7 464,932 New Hampshire:
Crittenden 27 1,568 Kitt Armstrong 237 20416 :
Fulton 34 2860 [(uttson 24 1853 Beaver 598 57191 Belknap 86 8237
Graves 98 7371 ,"""”5“_3” 4-2 3'4§2 Butler 325 28793 Carroll 50 4573
Hickman 21 1537 osedd 34 2231 puoENIXMESA, ARIZONA Cambria 574 54,632 Coos 109 10,283
Hopkins 117 8941 Clarion 107 9,716 Grafton 142 11277
Livingston 22 1470  North Dakota: Arizona: Crawford 23.0 19,390 Merrimack 198 17912
Lyon 14 1077 . . Fayette 499 42918  Strafford 173 15174
McCracken 182 1469 Lomoina 35 2872 Coconino 109 8873 pest 13 1174 Sullivan 86 7.263
Marshall 52 4164 Nalsh 7 [ 0 13 S Greene 117 10,084
Trigg 25 1969 Total 180 14700 Dranam i ! Indiana 214 18,491  New York:
Webst 16 3513 Greeniee 30 2328 jofferson 12 12720
el d , Maricopa 201.3 179,536 : g Clinton 181 16,491
Lawrence 329 29,753
) Mohave 25 1,884 M 367 35050 Essex 10.0 8,985
Missauri: PEORIA, ILLINOIS (UHF Market  Navajo 88 6571 oo - ‘
Pinal 16.1 13/059 Somerset 224 20,396 Vermont:
Bollinger 27 2,09 Iilinois: e 97 7oap Venango 188 16,799 L
Cape Girardeau 129 11,466 ) P ) 0 Washington 647 61,632 Caledonia 6.8 5,922
Mississippi 57  4p49 Bureau 120 3912 Total 2633 228,200 westmoreland 1034 98,766  Essex 16 1507
New Madrid 82 6128 ga;?tt gé : ;gg Lamoille 30 2843
Scott 9.6 8,101 ewl ; ' i, Orange 44 3,688
Stoddard 87 6857 [U“g"” éig %},32@ Rz Orleans 55 4587
a Salle ! : Barbour 42 3127  Washington 123 11,143
— Logan 91 7726 FITISBURG, KANSAS-JOPLIN, gy, 81 7327  Windsor 127 10706
o Mcledn 261 19351  MISSOURI Grant 22 1551 Windham 90 7382
Carrall 73 5276 Marshall 42 3591 pyoncas: Hancock 112 10178 fotal 3628 325,800
Henry 71 5763 masond gg ‘;g% b 1S  ECE Harrison 236 21,293
Lake 26 1,935 enar 2. ) enton . b Lewis 5.2 4,543
Weakley 77 5347 Putnam L4 1227 yangas: Marshall 108 9529  ouisiana:
Total m 2410 191.800 Stark 2.5 1,392 Moneral 6.4 5,210 )
i d Tazewell 301 27,991  Allen 56 4543  Monongalia 160 13958 Beauregard 54 3,876
Woodford 72 6,035 Bourbon 57 4774 ohio 218 20,785 galcasieu 4% 3?‘;;2
) Cherokee 75 6,221  preston 7.2 6,185 ameron d J
PANAMA CITY, FLORIDA Total &7 AN Keeee 29 2255 Randolph 70 523 Vemon 53 3804
Florida: Crawford 130 1L122  Ttaylor 45 3,768
i . Labette 89 7,267 Tucker 72 1,895  Texas:
Bay 189 16,136 PHILADELPHIA, PENNSYLVANIA  Montgomery 153 13194  Wetzel 56 498 i0 76o0
Calhoun 20 1,504 . Neosho 64 5793 ambers . ,
Gulf 28 241 Delaware: Wilson a4 3682 Total 1,330.6 1,232,100 Hardin 79 591
Holmes 31 2253 Kent t 187 17,533 Woodson 19 1,39 jg:g?rfson 722 Sggg
Walton 45 3537  NewCastle 906 87,002 € . :
Washington 31 2167 Sussex 22 19008  Missouri: PLATTSBURGH, NEW YORK H:vsg):] fz’g ;?gg
Total = 344 28,000 _— Barry 63 4564 MNew York: Orange 166 14465
e oo wowe M4
Cecil 123 11,306 Cedar ; 3 . 8,985 e - :
PARKERSBURG, WEST VIRGINIA " Dade 26 188 o e Ui SanAugstne 22 1387
(UHF Market New Jersey: Jasper 273 23575 &t tawrence 29.1 25464 Tyler 32 26N
Ohio: * Lawrence 7.7 6,244 Total 183.1 160,400
’ Atlantic 53.0 49,153  McDonald 39 2904\ onte
Washington 154 3,947  Burlington 573 55,312 Newton 9.6 7,725 ’ PORTLAND. MAINE
Camden 1159 111,070  Vernon 65 5156  pddison 52 4,352 >
West Virginia: Cape May 162 14,122 Chittenden 201 18,058  Maine:

. Cumberland 320 28973  gkiahoma: Franklin 8.1 7,310 find . 264 24.888
Pleasants 19 378  Gloucester 394 37,894 . Grand Isle 8 795 Cn rgscloggdm 552 50616
Wood 236 17,757  Hunterdon 163 14,788 Craig 45 3751 \amoille 30 2843 F”"‘kf.’ & 37 desr
Total 409 f22,100 Mercer 778 74,421 Delaware 41 3153 Qrleans 55 4587 K’a“ i 56 23190

Ocean 348 33732 Nowata 35 3,029 pytland 135 11539 KE“"EDEC w s
Salem 172 16453 Ottawa 94 8041  Washington 123 11,143 Li"n"c"oln 57 5107
PASCO. WASHINETON Warren 194 18555 Total 1761 144300  ygtal 1382 122,800  gy¢0 128 11:160
(UHF Marked) Pefneyhvana gagadahzc ltlig gflggg
B omerse a b
Oregon: POLAND SPRING, MAINE York 297 26585
Berks 880 81,387 ) . ]
Gitliam 1.0 730 Bucks 881 84,890 PITTSBURGH, PENNSYLVANIA Maine: .
Morrow 14 1,104  Carbon 16.2 14,514 Maryland: i New Hampshire: v
Sherman 7 590 Chester 574 55,099 ’ Androscoggin 264 24,888  Belknap 8.6 8,237
Umatilla 13.3 7,803  Delaware 159.7 153.034  Garrett 5.5 4370 Cumberland 55.2 52,616 Carroll 5.0 4573
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TV MARKETS

Total  VHF Total ~ VHF Total  VHF
Homes  Homes Homes  Homes Homes  Homes
{Thous:) (Thous.) (Thous.)
PORTLAND, ME.—continued PUEBLO-COLORADO SPRINGS, Duplin 10.2 8,094
COLORADO Durham 315 27,598
Edgecombe 131 12,170
10.
g(r):f?‘on 122 %[ljyggg Colorado: Franklin 71 5700
Strafford 173 15174 Bent . e Fad® I
Crowley 11 999 Green 37 2,881
Vermont: i 7 2g5  Malifax 11 11451
PORTLAND El Paso 440 3953 Harnett e
Caledonia 6.8 5,922 Fremont 6.2 5’189 Hoke 34 2,823
OREGON Total 2513 227600 | 2 218 hnston 167 13397
it uerfano 23 1,672 Lee 79 5’978
mgw:nima’s 5; 4 qug Lenoir 140 11,774
’ PORTLAND, OREGON e 1-6 1'250 Martin 6.5 5,605
Oregon: Otero 70 5820 My T b
oore / :
- A B vl I
Clatsop 94 8503 ' Ul 109 84
Columbia 7.0 6,108 New Mexico: ey po Al
Caos 69 13171 ; Person 6.6 5,524
Grook 28 2561 Colfax 39 266 foveeon 2 T
gﬁlsg;#tes 7_3 5;;(3;3 Total 108.6 93,300 Vance 82 7136
Hood River 42 3,581 w::f:en 422 4;’;?2
Jeff 2.0 1,648 ’ i
efferon w4 357 QUINCY, ILLINOIS-HANNIBAL, Wayne 205 17,797
Lincoln g1 7157  MISSOURI Wilson 148 12536
. g 0 o irginia:
lb:gpion ;;;7; ég’ggi lllinis: Mecklenburg 79 6,289
Multnomah ~ 179.8 166,020 Adams 217 19639 Total 4069 343,800
Polk 8.2 7,225  Brown 2.0 1,756
Sherman 7 671 Cass 47 4,043
Tillamook 5.7 4,463  Greene 56 4,874
Wasco 6.3 5,664  Hancock 7.9 7,065  RAPID CITY, SOUTH DAKOTA
Washington 28.0 25791 Henderson 25 2,239
Wheeler 8 732 McDonough g1 7777 Mebraska:
Yamhill 10.1 8,824  Morgan 105 8,757  Box Butte 36 2,941
Washi Pike 68 5583  payes 30 2232
ashington: Schuyler 29 2460 seotts Bluff 103 9,071
Clark 289 27,004 Scott 20 1,690 Sheridan 2.7 2,293
Cowlitz 179 16419 Sioux 3 524
Klickitat 41 3317 lowas
éﬁgrlr?ania l?g 1%3!;223 Davis 29 2,563 South Dakota:
Wahkiakum 10 045 Des Moines 143 12951  Bepnett 8 672
Total 5146 466600 crereon 50 4863 putte 26 2240
: : Lee 133 12203 gyster 1.5 1,158
Van Buren 32 2918  Fall River 3.1 2,637
PRESQUE ISLE, MAINE Haakon 3 823
Missouri: Harding 6 475
Maine: i » A Jackson 5 4‘;2;
is - ¥ . : J Lawrence 5.0 ,
e a8 proostook 260 gégg Audrain 83 7414 meade 32 2679
i : g Clark 238 2,306 pennington 166 14,379
] EHO)_( gg ;%;11 Perkins 1.7 1,554
ewis - ) Shannon 12 955
.
: PROVIDENCE, RHODE ISLAND Vacon 58 4868 Wranabaugh 2 3
! Connecticut: Manon 32 gigz Ziebach 6 494
onroe I ,
{ | New London 53.8 51,528  Montgomery 3.8 3,050 i
Windham 210 19036  Pike 55 458 Woming:
Women can get bored to death 4
I when all they have to look forward Massachusetts: S:II'IIEM h ;g évggg Campbell 1.8 l,ggg
to every day is housework. KOIN- h ID '1'7 1251 Crook 13
TV sees to it that women in Port- Barnstable 225 21682 Schuyler . ) Niobrara 12 1,089
land, and 34 Oregon and Wash- Bristol 125.0 119,099 Reatang 22 L1313 Weston 23 1,966
ington surrounding counties, have Dukes 20 1802 Shelby 32 2898 gy 655 55,400
something else to look forward to : ’ Total 183.9 159,700 !
y Nantucket 1.2 1,000
. .. a really eye-catching array of
daytime programs. That's why, ac- Plymouth 742 71,044
cording to Nielsen, daytime's a Worcester 174.0 162,388
good time to buy KOIN-TV. - RALEIGH-DURHAM, NORTH REDDING, CALIFORNIA
Channel 6, Portland, Oregon . i DARDRIKA California:
One of America’s great influence Bristo! 108 10,383 North Carolina: .
stations Kent 331 31,792 Butte 277 24,296
Represented Nationally by Newport 207 19,815 Alamarce 243 22,041  Colusa 39 3,436
HARRINGTON, RIGHTER & 1 Providence 1785 169,936  Biaden 6.7 5254 Glenn 53 4,834
PARSONS, INC. Washington 16.2 15522  Chatham 7.0 5,954  Modoc 2.6 2,012
Total 733.0 695,020 Cumberland 350 30,229 Shasta 18.9 16,696

Give them a call, won't you?

Circulation & market definition ©

H2

www americanradiohistorv com

1962, TELEVISION MAGCAZINE; further reproduction not licensed.

TELEVISION MAGAZINE / February 1962


www.americanradiohistory.com

look who’s 1st*

PROVIDENCE ¥
TELEVISION

JAR-TV

Most crowded television market in the country where the impact of WJIAR-TV packs continuing market leadership.

*Latest ARB — October 29 through November 25, 1961,
rates WJAR-TV first in homes reached in every Mon.—
Fri. daytime day-part classification and Mon.-Sun.
evening day-part classification, delivering an average
of 28% more total homes than the second station
from 9 a.m. to midnight, Mon.-Sun.

25% more homes from 9 a.m. to Noon, Mon.-Fri,

11% more homes from Noon to 6 p.m., Mon.-Fri.

52% more homes from 6 p.m. to 10 p.m., Mon.-Sun.
44% more homes from 10 p.m. to Midnight, Mon.-Sun.

*Latest Neilsen Index — October 23 through Novem-
betr 19, 1961 — WJAR-TV is first over the second
station in every day-part station share from 9 a.m.
to sign-off.

118% more homes 9 a.m. to Noon, Mon.-Fri.

42% more homes Noon to 3 p.m., Mon.-Fri.

69% more homes 3 p.m. to 5 p.m., Mon.-Fri.

16% more homes 5 p.m. to 7:30 p.m., Mon.—Fri.
59% more homes 7:30 p.m. to 11 p.m., Sat. & Sun.
50% more homes 11 p.m. to 2 a.m., Sat. & Sun,

WIJAR-TV Affiliated with WJAR Radio — NBC, ABC * Represented by Edward Petry & Co. Inc.

*WJAR-TV percentage of homes over second station,

wwWwW americanradiohicstorv com
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TV MARKETS

Total VHF Tota! VHF Total VHF Total VHF Total VHF
Homes Homes Homes  Homes Homes  Homes Homes Homes Homes  Homes
(Thous.) (Thous.) {Thous.) {Thous.) (Thous.)
REDDING, CALIF.—confinued Madison 22 1,484 Roanoke 475 43951 Jo Daviess 6.5 5,634  Butte 277 24,296
Mathews 2.2 1,975  Rockbridge 8.0 6,701 Lee 10.5 9,222 Calaveras 34 2,925
Siskiyou 109 9,220 Mecklenburg 79 6289 Ssmyth 78 6482  McHenry 250 24151 Colusa 39 343
Sutter 101 8252 Middlesex 18 1582 Tazewell 114 9274 Ogle 118 10713 H Dorado 101 8538
Tehama 8.1 6,894 Nelson 33 2,796 Wythe 59 5,147  Stephenson 145 12,686 Glenn 5.3 4,834
Trinity 32 2509 New Kent 11 890 Winnebago 639 60,672 lake 53 4115
Northumberland 2.8 2411 West Virginia: Lassgn 43 3,254
Oregon: Nottoway 4.1 343 ) Wisconsin: Nevada 74 5556
Orange 36 2927 areenbner 132 12;33 g Placer 176 15155
. ercer b ) Plumas 38 3,148
Lake 22 1913 Egﬁatan ‘{f{ 3238 Monroe 31 235 Creen Mo M8 ormento 1577 152740
T8 929 80100 oo ward 37 2738 Pocahontas 28 2034 cavette 390 e Sanloaqun 758 71008
Prince George 123 10,193  Summers 42 3390 yoorth 156 14456 Sierra 7 604
Richmond g7 L U NIV . 215 203500 Solana b s
ockingham 44 , : ' tanislaus 6 i
RENO, NEVADA Southampton 66 5,840 Sutter T
ifornia: Spotsyivania 7.6 6,371 Tuolumne 0 24
e S 5| |Cij MROCHESIERRMINHESOTA ROCK ISLAND, ILLINOIS- Yolo 203 17,406
Aipine 1 82 Sussex 29 2492 |oa DAVENPORT, 10WA Yuba 100 9135
Lassen 43 3,254 Westmoreland 29 2,429
Modoc 26 2012 York 60 5277 Allamakee 45 4046 yyingis; Nevada:
Mono 8 706 Total 3322 282800 CEMO Gordo 154 14,098 ‘ :
X Chickasaw 43 3,626 gureaLIl lg(i lgi% Washoe 291 26,685
. Floyd 6.5 5,816 arrol . ’
Nevada; Frankin 48 4348  Henderson 25 29239 ot 8.7 Qe
Churchill 25 2,333 Howard 37 3,388  Henry 157 13,706
Douglas 12 1,118 Mitchel! 41 3,864  Jo Daviess 6.5 5,634
Fsmeralda 9 100 RIVERTON, WYOMING Winnebage 40 2,980  Knox 189 16,745
Eureka 2 233 Wyoming: Winneshiek 59 4,943 Lasalle 342 32,282  SAGINAW-FLINT-BAY CITY,
Humboldt 19 1,59 i Worth 31 2,804 Lee 105 9,222  MICHIGAN
Lander 5 402 Big Horn 34 2645 McDonough iy S
Lyon 19 1,845  Fremont 72 5,786  Minnesota: Mercer 53 4,841 '
Mineral 18 1549 Hot Springs 20 1895 pogee 37 3a0n Ogte 118 10713 pfpena 80 6753
Nye 15 1045  Washakie 25 272 peeeit 70 608y Futnam 14 1252 prenal 29 2561
Ormshy 24 2262 Total 159 12,300 Filmore 71 6109 Rock Island 465 43,940 pyy 304 28432
Pershing 11 925 Freeborf 112 10120 Stk 25 2285 (Giare 35 3184
Storey 2 139 Houston 46 4ol \Warren 68 6006 Ciinton 104 9,539
Washoe 291 26,685 Mower 139 13275 ‘hiteside 179 16455 Eaton 143 13,388
Total 523 46,300 Olmsted 189 17,267 Genesee 107.2 101,641
ROANOKE, VIRGINIA Steele 74 6626 lowa: Gladwin 3.1 3'725
Wabasha 48 4374 Gratiot 15 91
North Carolina: Waseca 47 3,966 ngar 55 5,085  Huron 9.5 8,034
RICHLAND, WASHINGTON Winona 118 10186 Clinton 166 15848  Ingham 613 57369
{UHF Market)—Datalncomplete Alamance 243 22,041 Des Moines 143 12,951  lonia 115 10,424
Alleghany 22 L1828 . Dubuque 213 19239 losco 49 4535
Caswell 45 3538 nsin: Henry 55 5078 Isabella 88 7,464
;ﬂi?n ) 182 1?%‘71 guffaflo ] 2? 3’2?2 Jackson 6.1 5214  Lapeer 10.8 9,525
ockingham . g rawfor ’ ; Jefferson 49 4,663  Midland 139 12927
RICHMOND, VIRGINIA Pepin 20 1737 Johnson 152 13,705 Montcalm 109 9583
Virginia; Virginia: Total 1619 143,800 Jones 5.8 5257 Ogemaw 2.8 2,610
Louisa 32 2,990  Roscommon 2.4 2,052
Q'rgzlf?aaf‘e lzg lﬁg Qllehgha?y gg gggg Muscatine 109 10,058  Saginaw 535 50,065
d d mherst ! , . i i ] ]
Appomattoy 24 1,891 Appomattox 24 1,891  ROCHESTER, NEW YORK a;;aost}fington 328 3%%3 g:?al\lf?acssee lgg lg,%i
Buckingham 27 2,046  Bedford 83 6,638 Ailegany 124 11,247 Total 14 384,700
gﬁrolir;e 1;(1) 2,330 Bland 14 1,188  Cayuga 215 20,197
arlotte . 0  Botetourt 4.6 3,977  Genesee 15.7 14,683 L
Charles City 34 2,732 Buckingham 2.7 2,046 \Livingston 120 10,883 Ro(’gseuyg:; )NEW R
Chesterfield 19.8 19,217  Campbell 25.1 21,022  Monroe 179.0 171,891 ST. JOSEPH, MISSOURI
Cumberland 16 1,307  Carroll 79 6,282  Ontario 195 18,218 lowa:
Dinwiddie 151 12832  Charlotte 1.1 930  Orleans 10.1 9,602 ’
Essex 1.7 1,391 Craig 9 820  Seneca 8.6 8,127  ROSWELL, NEW MEXICO Page 6.7 6,017
Fluvanna. 18 1434 Floyd 29 2,221  Steuben 287 25923 . Ringgold 26 2,295
glou'celstedr 3.5 ?.é;g Franklin 67 5273  Wayne 197 18426 New Mexico: Taylor 34 2414
oochlan .0 : Giles 46 3,874 Wyomin 9.6 8,665
Greene 11 755 Grayson 48 3599 Yawer 56 4976 oraves Rl —
Greensville 40 3368 Halifax 99 7956 rotal 3433 322800 - : '
Hanover 73 6184  Henry 157 13715 ' o ol 168 14700 popison 62 5438
Henrico 1020 91,251  Highiand 9 724 Brown 45 3,867
Isle of Wight 43 3,649  Linenburg 33 2,706 , Doniphan 30 2,582
James City 4.2 3770  Mecklenburg 7.9 6,289  ROCKFORD,. ILLINOIS Jackson 34 3,118
KingandQueen 15 1,120 Montgomery 112 9,733 . . SACRAMENTO-STOCKTON, Jefferson 34 2778
kingWilliam 19 1705  Nelson 33 2796 [inois: CALIFORNIA Leavenworth 124 10,021
Lancaster 2.6 2,355  Patrick 4.0 3,200 Boone 6.1 5,479 California: Marshali 5.2 4,263
Louisa 33 2,579  Pittsylvania 28.7 23,319  Carroll 6.1 5,476 : Nemaha 38 3,074
Lunenburg 33 2,706 Pulaski 7.4 6,447 De Kalb 148 13,738  Amador 3.1 2,758  Pottawasony 3.7 3,320
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IN THE RICH ROCHESTER N. Y. MARKET
THERE ARE ONLY 2 TELEVISION STATIONS .

Jis No.]

INANT STATION

e« 9AM.TO MIDNIGHT
«7 DAYS A WEEK

WROC 4
-TV il
-+ AVERAGES 53,37
¢ (-]

STATIO
N B
VERAGES 46.79, ‘;’; TV HOMES
X TV HO
MES

FIRS!

RATING

w WROC-TV carris the RST 8 Top Shows:

No. 1 Sing Along with Mitch o 45.25. .. channel 5
No. 2 The price Is Right . .- e 430 .- Channel 5
A05 .- Cchannel 5

No.3Dr.Kildare... ............
No. 4 walt Disney's world oo .
No. 5 Perry e e

40.25. - Channel 5
39.75. .- _Channel 5

No. 6 Dick powell e ... 38.25. . “Channel 5
No. 7 Bonanza - .- R 36.75. - _Cchannel 5
No. 8 Saturday Night at the Movies . .-~ T 36.0 .- .Channel 5
No.9Haze\.,,...,,.‘...‘, ................ 35.0,...:Channel5
No, 10 ez e e g 340 .. - “otation B

TV CHANN
Basic NBC t 5

ABC Affiliate

Represen
ted by ED
WARD PE
TRY & GO
.+ Inc.

Formerly WVET-
Rochester, N. Y.

WWW i 1
‘americanradiohistorv.com
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TV MARKETS

Total  VHF Total  VKF Total  VHF Total  VKF Total  VHF
Homes Homes Homes Homes Homes Homes Homes  Homes Homes Homes
(Thous.} (Thous.) (Thous.) (Thous.) (Thous.)
ST. JOSEPH, M0.—continued St.Francois 110 9,635  ST. PETERSBURG-TAMPA, Lander 5 402 Frio 25 1,831
$t. Louis 465.1 435506  FLORIDA White Pine 30 2587 Gillespie 33 2327
Missouri: Ste. Genevieve 3.3 2,883 5 Goliad 16 1,176
Shannon 21 103 Florida: Utah: Gonzales 53 4,208
Andrew 36 3,151  Warren 2.6 2,162 Charlotte 592 4712 Guadalupe 8.2 6,970
Atchison 3.0 2,617 Washington 39 2,978 Citrus .3'.2 2,580 Beaver 12 1,095  Hays 5.2 4,402
Buchanan 300 26497  Total 880.0 795600 pe Soto 30 2578 Box Elder 67 6075 Karnes 39 3,069
Caldwell 32 2763 Har dee 36 3085 Cache 99 8363 Kendall 19 1491
Carroll 47 3,934 Tl 36 3197 Carbon 5.9 4784  Kerr 5.1 4,057
Clinton 39 3,587 High[ands 7‘1 6’070 Daggett 3 162 Kimble 13 846
Daviess 34 2,351 Hillsborough 127.5 116’585 Davis 16.2 14,912 Kinney 6 334
De Kalb 2.4 2,164 Lee 19'0 16972 Duchesne 17 1,347 La Salle 15 1,092
Gentry 32 2760 ST. PAUL-MINNEAPOLIS, Manatee 262 24333 Emery 15 1231 Lavaca 63 4262
Grundy 44 3759  MINNESOTA Osceola 70 6203 Garfield 9 772 Live Oak 20 1574
Harrison 4.1 3,305 . Pasco 129 10721 Grand 2.0 1,220 McMullen 3 285
Holt 27BN o IEMinnesTta: Pinellas 1535 140204 ron 29 2291 Mason 13 8%
Linn 5.9 5,031 | i Juab 1.3 1,230 Maverick 33 1,469
int Anoka 227 22,042  Polk 594 50,735 Ju ;
Livingston 53 4,345 Benton 44 3,466 Sardsota 30.4 28,685 Millard 21 1,601 Medina 49 4,192
Meicel 20 LA gy e partn 127 11,493  Sumter 35 2880 Morgan 7. B60  Real 6 380
Nodaway 6.8 5781 Brown 3.0 5966  Total 4651 419.500 Piute 4 305 Uvalde 456 3,655
Plate 70 6438 Corver 58 5313 @ : " Rich 4 334 Val Verde 63 4476
Sullivan 31 2405 (oo 19 3047 Salt Lake 1102 103,442  Victoria 131 10,957
Worth 13 1135 Chisago 40 3783 Sanpete 33 3,020 Wilson 35 2,945
Cottonwood 48 375 Sevier 30 2742 Zavala 28 1867
Nebraska: Crow Wing 97 7427 Summit 16 1473 fotal 3249 275500
Dakota 212 19,814  SALINAS-MONTEREY, CALIFORNIA Tocele G il
Nenaha 29 2,564 Dodge 37 3424 Uintah 29 2,531
Pawnee 1.7 1,331 goodhue 99 ggs;  California: Utah 266 23,858
Richardson 46 3,757 ; ’ ! Wasatch 14 1,233
R T 142'700 Hennepin 263.6 252,168  porced 258 22697 Wayne A 115
a . : Hubbard 30 2001 mont 45,883 :
santi 34 3102 SaonnBl::i{o Sié e Weber 311 29,202 SAN DIEGO, CALIFORNIA
Jackson 45 3615 sanluisObispo 262 23,161 oo California:
LAIEIES 26 2116 quniaBarbara 540 47,829 VOE San Diewo 3187 308437
‘ L) 84 7288 gumtacruz. 311 27,980 Lincoln 25 1827 & a7 308400
ST. LOUIS, MISSOURI Le Sueur 58 5131 guanisaus 486 42657  Sweetwater 55 4310 @ 318, ,
Wlinois: knyffeod 3‘2‘ ggﬁ Tuolumne 50 4,246  Uinta 20 1841
Bond 04 3ga  Marti g1 730 Total 2487 218500 Total 2788 251,600
Calhoun 18 1,446 Mﬁfkif 2‘3* ggi?
Clay 52 4220 Millelacs g . "
o 68 5803 Morrison 69 5833 SHAEE R CCOIARIAND,
Effingham 6.8 5674 Nicollet 56 4869 SAN ANGELD, TEXAS
Fayette 63 5,446 g!msted 122 lgggg SALISBURY, MARYLAND ’ California:
Frankiin 140 11,064 rine : , (UHF Market} Texas:
AL, 56 qq Ramsey 1270 121271 i Alameda 2992 273,950
Jackson 127 10699 Redwood 6.3 4,812 Delaware: Coke 11 907 ContraCosta 1205 115,602
I ’ Renville 6.6 4935 Concho 11 930  Lake 53 4,115
Jefferson 10.6 8,602 ; ) S 229 10454 ;
e 49 103 Rice 97 9,237  Sussex z ), Crockett 11 876  Marin 460 43,116
Macoupin 141 12:058 Scott 57 5,089 Irion -3 299 Mendocino 15.1 12,050
Madison 676 63280 Sherburne 32 2,883 Maryland: McCutloch 3.0 2,050  Monterey 534 45,883
N | ! Sible 45 3916 Menard 9 578  Napa 19.3 17,065
Marion 129 11,291 Y ) \
Monroe 16 400  Stearns 191 17,314 Somerset 57 4,383  Reagan 11 1,005  San Benito 4.6 4,040
I Steele 7.4 6626 Wicomico 148 13,014  Runnels 47 4,028  SanFrancisco 294.0 262,501
Montgomery 103 9,358 E ) : :
Morgan 105 8757 Todd 6.7 4,828 Worcester 72 5716  Schieicher .8 730 San Joaquin 75.8 71,008
Perry 64 5385 Wabasha 48 4374 Total 499 2133600 Sutton 11 853 SanMateo 1418 137,529
Pike 6.8 5583 Wadena 34 2,284 Tom Green 196 16,768  SantaClara 196.7 190,014
Randolph 85 7300 Waseca 47 3966 Total 348 29,000 SantaCruz 311 27,940
St. Clair 788 72270  Washington 140 12,793 Solano 390 37,292
Scott 20 1,690 Watonwan 42 3,532 -Sonoma 483 42,485
Washington 44 3459 Winona 118 10,186 Stanislaus 486 42,657
Wright 83 7,380  SALT LAKE CITY, UTAH Tuolumne 50 4,246
Missouri: Yellow Medicine 4.6 3,953 Caltrad: SAN ANTONID, TEXAS
. Texas: Nevada:
Carter 12 905  wisconsin: Rio Blanco 15 984 Mineral 18 1549
Crawford 41 3,012 Atascosa 49 3887 Mineral : z
Dent 34 2,206 Barron 01 8505 L Bandera 13 113 Me e
Franklin 136 10,602 Buffalo 40 3063 0AN% Bastrop 52 4222 Total 1,447.0 1,334,100
Gasconade 40 3359 Bumnett 28 2231 papnock 139 12474 Bee 61 5190
Iron 24 1732 Chippewa 119 10092 gegr Lake 19 1767 Bexar 1857 166,930
Jefferson 192 17,431 Dumn 74 6396 Cariboy 16 1,349  Blanco 1.1 881
Lincoln 48 4,054 EaU_Cla"e % 1‘1‘%‘; Franklin 22 1,838  Caldwell 51 4113
Madison 29 2,001 epin : ! Oneida 1.0 894  Calhoun 43 3372
Montgomery 37 3050 Pierce 62 5669 Comat 58 4922 SAN JOSE, CALIFORNIA
Perr 41 3441 Pokk 74 6,660 Dewitt 64 5043 dfornia:
Pike. 55 458 Rusk 42 3353 Nevada Dimmit 22 1agy California
Reynolds 15 1076 St.Croix 81 7505 glko 37 2778  Edwards 7 557  Merced 258 22,697
St. Charles 151 13725 Total 804.0 733,000 fureka 2 238 Fayette 67 5069 Monterey 534 45,883
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according to a new measurement: STATION IMAGE

A study* of television in the San Francisco Bay Area, conducted
by the Institute for Motivational Research under the direction of
Dr. Ernest Dichter, states that viewers say KRON-TV has the
greatest variety of programming.

KRON-TV
KRON-TV
KRON-TV
KRON-TV
KRON-TV

has the best quality programs and personalities.

has the best newscasts, commentators and most expert information.
has done most to improve quality of local advertising.

has the most helpful, interesting and reliable advertising. In short,

is the most respected television station in the San Francisco Market — as
well as the most watched (total homes per avg. 14 hour, ARB, Nov. 1961).

For more information about this study of San Francisco television, contact
KRON-TV, or Peters, Griffin, Woodward, Inc.

KRON-TV channel 4 San Francisco

Affiliated with NBC and the San Francisco Chronicie “released in the fall of 1961

wwWwW americanradiohistorv com
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DAY or NIGHT in Prlme Tlme : a

your best
Shreveport buy is

al-

First ARB since SHREVEPORT became a 3-STATION MARKET . . . a 4-week survey begun 8 weeks after the new Kay-Tall hit the air. . .shows:

- e -
*In PRIME NIGHTTIME hours KTAL-TV 41,000
(6:30 - 10 P.M., Mon. - Sun.)
Tall-Tower KTAL-TV is 2nd Station B 4 1,200
by only 200 homes in
average-homes-delivered * Station C' 38,400
*In PRIME DAYTIME hours KTAL-TV 15,950
(9 AM. - 72 Noon, 1 -4 P.M.,
Mon. - Fri.) Tall-Tower KTAL-TV Station B 13,020
offers the HIGHEST AVERAGE
‘total-homes-delivered-per-quarter-hour! Station C 12,510
1st or 2nd 3rd
*And in SHREVEPORT METRO sorE
RATING (6:30 - 10 .M., Mon. - Sun.) KTAL-TV 35 149
KTAL-TV has MORE 1st or 2nd
i B 2 17
rated half-hour periods than Stgtion 3
either other station! Station C 3i i8
et S DT oS e S e = = E - L= T

*Shreveport ARB-November 1961

Kidi<1y

NB8C Channel 6

SHREVEPORT-TEXARKANA and The Ark-La-Tex

Walter M. Windsor
Gen. Mgr.

James S. Dugan
Sales Dir.

Get the facts from

“'%.
g BLAIR TELE\IISION ASSOCIATES

L

wwWwW americanradiohistorv com
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TV MARKETS

Total  VHF Total  VHF Total  VHF Total  VHF Total  VHF
Homes Homes Homes Homes Homes  Homes Homes Homes Homes Homes
{Thous.) (Thous.} (Thous.) (Thous.) (Thous.)
SAN JOSE, CALIF.—continued Vermont: SHREVEPORT, LOUISIANA Minnesota: Brookings 5.6 4538
B 99 8340
B Addison 52 4,352 Arkansas: Jackson 45 3,615 B;mn 1.8 1571
San Benito 46 4,040 Bennington 75 6110 Rock 33 2974 pyffal 3 284
Santa Clara 1967 190,014 Columbia 78 6646 : ' ralogm :
Rutland 135 11,539 Charles Mix 32 238
Santa Cruz 31.1 27,940 Tatal 4544 420000 Hempstead 6.1 4,538 . 2'1 1'852
Total 3116 200600 ' ’ Howard 33 2579 Nebraska: Ui : i
Lafayette 31 2859 prtelone T b g0 Zi
litle River 27 2167 govg T3 [  Codington 58 5043
SAN LUIS OBISPO, CALIFORNIA Miller 96 785 g ' ' gagson o e
G S Tt SCRANTON-WILKES-BARRE, Nevada 33 oang Butt 33 3028 pyy 31 2558
ee SalinasMonterey PENNSYLVANIA (UHF Marketl g0 33 ogog Lol 35 3109 peyel 19 1,405
i —_ ’ o Cuming 36 2,972 pewey 13 929
ennsylvania: Dakota 35 3,178 pouglas 14 1,049
SANTA BARBARA, CALIFORNIA fisiana: i i i
i Bradford 158 49g3 \oulsiana ﬂ'o"[‘t’” ig 333 Edmunds 17 1341
California: Clinton 1.1 5491  Bienville 47 3882 o ol B 12 1,067
San Luis Obispo 262 23,161  Columbia 165 12120  Bossier 157 119% oL ol TGl 2 i
Santa Barbara 540 47829 Lackawanna 704 65626  Caddo 672 60348 o 5 EooEiciy a2 M
Total 02 71000 Luzerne 1057 94439  Claiborne 57 4388 gt 17 | e o o
' Lycoming 338 29577 De Soto 67 5004 porde # o= 19 1,548
Montour 41  3,3% Jackson 47 3919 e % 18 154
SAVANNAH, GEORGIA Northumberland 327 24,784  Lincoln 71 602 : Rasag el on L2 117
) Susquehanna 94 6,337 Natchitoches 93 6,795 Hughes 36 3508
Geargia: Union 65 5060 Red River 27 2199 South Dakota: ﬂ”gh'"s"" 3-; Zg%g
Appling 32 2207 Wayne 81 3,138 Sabine 52 3,497 e 3
Bacon 21 1534 Wyoming 49 3226  Webster 1.7 9,920 g?:y Homme gg ;3;2 jacksfd" l'g 13271'
Bryan 15 1217 Total 319.0 1258,100 ] 33 2610 yyas =
Bulloch 6.2 5,575 Oklahoma: Lincoln 37 3,192 Kingsbury 2:7 2,351
Candler 1.8 1,463 . Turner 35 3044 Lake 34 3034
Chatham 53.8 48,207 McCurtain 7.7 5,947 Union 30 2 850 Nz 3'7 3'192 .
Effingham 25 2,035  SEATTLE-TACOMA, WASHINGTON Yankton 46 3:391 Lyman 12 1027
L 12 A oregn Texas: Total 186.1 164,700  McCook 24 1,963
- ' ; . 1123
Glynn 11.9 10,048 Bowie 186 15,639 McPherson L7 )
Libert 35 2854 ass . : S 5 ’
= 3 2B ashington: Cherokee o7 g S0 PR SUTHOMOI - eer Ly 1357
H . Innenana d d
Melntosh 18 1208 gpitam 93 I (o i gy Moody 23 2036
lontgomery : . Grays Harbor 177 15.105 : ' ' Clay 57 5086 Potter 13 1097
Pierce 25 2029 Harrison 131 11,032 ;
s 3.8 3’081 Island 5.7 5,222 Marion 23 19gg Dickinson 39 3,549  Roberts 3.6 2,968
TC{fV"jH 35 e Jefferson 29 2535 orris 35 3124 Emmet 44 3,738 Sanborn 13 1,115
attna . ; King 3128 296,213 : : Lyon 41 3529 Spink 32 275
Toombs 25 3.404 b Nacogdoches 8.5 6,744 L p i
h i Kitsap 26.2 24,236 0'Brien 5.8 5135  Stanley 11 1,058
Treutlen 15 1107 g Parola 50 4176 ' : '
W e 625 Kittitas 6.3 5358 ped River 50 3716 Osceola 2.9 2,615 sully 7 555
ayne 4. 3625 | eyis 136 11,498 ' ’ Sioux 74 6732 Todd 1.0 780
Wheeler 13 856 Rusk 112 9338 ' ;
' o 22 W3 Sabine 21 1597 Tripp 24 2108
-, acific . ! - ' i . Tutner . 35 3,044
Soutlr Carolina: Pierce %2 91827 et E2 BT Mimesota Union 30 2850
Beaufort 9.1 7,447  San Juan 1.0 950 gmith 26.4 23:380 Big Stone 2.6 2,317 Walworth 2.3 1,717
Hampton 43 3302 Skagit 159 14074 g o 54 4433 Chippewa 49 4299 Yankton 46 3891
Jasper 29 2,398  Snohomish 533 47472 Upshur 59 4464  Cottonwood 4.8 3756  Ziebach 6 494
Total 1373 115,000 hurston 176 16838 yood 58 4767 Jackson 45 3815 otal 2600 222,900
Wahkiakum 1.0 945 Lac Qui Parle 39 3.252
Whatcom 224 19,813 Total® 3517 293100 [iie0in 28 2208
SCHENECTADY-TROY-ALBANY, Total 6215 577,800 Lyon 64 5343
NEW YORK Murray 3.9 3,543
Noblfes 6.6 5819
Massachusetts: Pipestone 4.0 3,647
Berkshire 434 41,380  SEDALIA, MISSOURI SIOUX CITY, 10WA ook 33 2374 soury BEND-ELKHART, INDIANA
- sieens 30 2429 " UHF Market
New York: Missouri: lowa: Traverse 2.1 1,813
Albany 86.3 81480 Benton 31 2593 puenavista 66 6260 vellwHlediine €6 &5 Ind'a“.a :
Columbia 145 13,841  Cooper 49 4188 rporokee 53 4790 popocia Elkhart 324 25909
Delaware 128 10510 Moniteau 35 3126 57 5086 oA Fulton 54 4181
Fulton 167 15389 Morgan 32 288l cranforg 56 5101 Boyd 13 1046 Kosciusko 126 11,145
Greene 98 8893 Pettis 118 10,332 pickinson 39 3549 Brown 14 1083 lagrange 47 3435
Hamilton 13 1075 Saline 80 6672 pymet 44 3738  Cherry 24 1904 Marshall 9.8 8289
Herkimer 202 19,274 Total 345 29,600 (da 32 2948  Holt 40 3113 Pulaski 3.8 1,050
Montgomery 184 16,772 Lyon 41 3529  Keya Paha 5 407  St. Joseph 706 62,663
Otsego 155 13,963 Monona 44 385  Knox 20 3235 Starke 52 1651
Rensselaer 433 40,463 0'Brien 58 5,135  Rock 8 579
Saratoga 26.1 24,945 SELMA; ALARAMA Osceola 29 2,615 Michigan:
Schenectady 495 47,215  plabama: Palo Alto 42 3,756 i
Schoharie 65 5787 Plymouth 68 6p1 South Dakota: Berrien 451 8994
Ulster 36.6 32,486 Dallas 145 11,090 gqc 52 4652 Aurora 13 1,243 Cass 109 5699
Warren 135 11,990 Perry 41 2640 gjgux 74 6732 Beadle 65 5734 St Joseph 132 7302
Washington 138 12482  Total 188 13700  Woodbury 333 31,072 Bon Homme 28 2218 Total 213.7 140,300
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TV MARKETS

Total VHF Tota! VHF Total VHF Total VHF Total VHF
Homes Homes Homes Homes Homes Homes Homes  Homes Homes  Homes
(Thous.) (Thous.) (Thous.) (Thous.) (Thous.)
SPARTANBURG-GREENVILLE, Montana: Cedar 33 2477 Tyler 30 2,370 SWEETWATER, TEXAS
SOUTH CAROLINA-ASHEVILLE, L. Christian 39 3,268  Upshur 5.1 3,623
NORTH CAROLINA g"a“?ead 19-(1] gggg Dade 26 1958  Wetzel 56 4958 Texas:
o Hi?lmr ;2 Ve Dallas 32 2,429 Total 4841 445200  Callshan 27 2,099
Mineral 'S ggg Louglas ) Fisher 24 2,169
Banks 17 1337 g i Greene 417 37, Haskell 36 2939
Missoula 137 10936 pick 15 1.060
Elbert 49 4039 oo ders 29 1e71 Lckary 8 b Jones 63 530
Franklin 37 3055 ' {*;’!7228 (7;? ] Mitchell 34 2943
. I . ' Nol T .
Hart B v oregom Lawrence 77 6244  STOCKTON-SACRAMENTO, . o ey
Jackson 52 4,080 39 5504 Scurry 59 5,050
Madison 30 2257 Baker 56 4550 McDonald s ki CALIFORNIA Shackelford 14 1,247
Oglethorpe 18 1478  Umatilla 133 108y Dk A 3re Califoria Stonewall 9 8%
Stephens 51 4305 Union 58 4,352 S? - vl s Taylor 299 27341
Wilkes 30 232  Wallowa 22 1866 o oA 56 1os Amador 31 2758 o 625 55200
1 one 3 s Butte 27.7 24,296
Kentucky: Washington: Téei:z 55 3'823 (C)allaveras :3«;3 §Z§g
d , olusa ! !
Harlan 128 9222 pdams 29 2,739 Webster 44 3311 | poradg 101 8538
Leslie 23 1,328 Asotin 41 3561 Wright 46 315 gyenn 53 4834
Chelan 134 10,747  Total 1625 127,000 Lake 53 4,115  SYRACUSE, NEW YORK
North Carolina; Columbia 15 1,289 Lassen 4.3 3,254 New York
e 57 spap3  Doudlas 43 3665 Nevada 74 5556 v o
- ’ F 11 8
Burke 136 11828 ,Ferr{d_ . 6 {8 Placer 176 15155  cayuga 214 20197
) ranklin 9 ,017 Plumas 38 3,148 Chemung 296 26108
Caldwell 131 1LE48  garfielg 9 820  SPRINGFIELD-HOLYOKE, Sacramento 1577 152740  Chenan 125 10
leveland 175 15304 ; : ' g0 5 10652
gaeston L 31Y888 Grant 133 11,822 MASSACHUSETTS (UHF Market!  San Joaquin 758 71,008 Cortland 119 11269
TR L RN O R
Taenkdserson 122 gzgg Okanogan 78 6498  Tolland 184 14,765 Stanislaus 486 42,657  Lewis 62 5320
Lilgcofr? 78 6719 Pend Oreille 22 1,873 Sutter 101 8252 Madison 153 14665
McDowell 73 6003 g?:‘:(:;: ggg Si'ggg Massachusetts: ;zi’;“m”e Zgg 1‘7"%2 gneidda Iggg lggﬁﬂ
; ! 4 g - : nondagd . b
m.atd'if"ﬂ ;‘§ gggg Walla Walla 127 10,882 Franklin 170 13868 Yuba 100 9135  gntario 195 18218
PIII‘(: € 31 2567 Whitman 8.9 7,500  Hampden 1312 121,605 Oswego 2.4 23310
Eutherford o e 2959 257,600  Hampshire 277 25439 Neyada: Otsego 155 13963
Swain 29 1531 Total 1843 175,700 Schuyler 44 3763
Transylvania 4.4 3'741 e 291 26685 seneca 8.6 8,127
Yancey 3:6 ZYSZO SPRINGFIELD, ILLINOIS Total 488.2 448,000 S.teuben 28.7 25923
' (UHF Market) Tioga 108 9,773
. . ) Tompkins 189 16,406
Seuth Garelina: lilinos: STEUBENVILLE, OHIO Wayne 197 1842
Abbeville 57 4606 (ass 47 768 Qhio: Yates 56 4,976
Anderson 279 23,568 Champaign 36.9 18,947 : "
Cherokee 9.3 7,680  Christian 119 10,306 Belmont 25.9 24,162 SU;ElleOERS,UT\AJISCONSIN MU Pennsylvania:
Chester 79 6,780 DeWitt 5.6 3,780  Carroll 5.8 4,920 .
Greenville 599 53726 pouglas 60 3964 Columbiana 322 28480 Michigan: Tioga 105 83841
Greenwood 127 11,362 1ogan 9.1 7,726  Coshocton 10.1 8,670 | Total 493.8 458,800
Laurens 124 10,193 Macon 375 35111 Guernsey 115 9366 Gogebic 7.8 719
Newberry 81 6699 Menard 29 2621 Harrison 54 4,690 Ontonagon 31 242
Oconee 105 8,966  Morgan 105 5079 Jefferson 29.1 26,562
Pickens 130 1L170  Moultrie 4.2 2603  Monroe 4.6 3,825  Minnesota:
Spartanburg 436 36352  pjatt 46 3,346  Noble 33 2,968 s )
Union 79 6606  Sangamon 479 42840 Tuscarawas 235 19,878  Aitkin 37 3075 TACOMASEATTLE, WASHINGTON
York 200 17,145 Shelby 75 6301 Beltrami 6.4 3,962 Oregon:
Vermilion 30..4 21:493 Pennsylvania: Carlton Zg 6,948
Tennessee: Tital 2197 164.900 Cass 9 3,047 Clatsop 94 8503
Green 120 8293 B AT
reene : : But! 325 28793 Crow Win : : ington:
Jefferson 48 2591 - 117 10084 Hubbard 30 opoy “ashington:
Unicoi 42 3,390  SPRINGFIELD, MISSOUR! Lawrence 329 29753 ltasca 10.9 9,313  Clallam 9.3 8,035
Washington 17.7 14718 Washington 647 61,632 Koochiching 5.0 3,618  Grays Harbor 17.7 15,105
Total 5205 437,700 Arkansas: Lake 4.0 3.837 Island 57 5.222
Baxter 33 2429 West Virginia: Lake of Woods 1.2 787 lefferson 29 253
! e : Pine 48 3,960  King 312.8 296,213
SPOKANE, WASHINGTON BElt U3 B garbour 42 3127 Price 44 3570 Kitsap 262 24,236
daho: Carroll 39 2839  Brooke 8.1 7327 St Louis 717 67,639  Kittitas 6.3 5,358
’ Fulton 21 1362 Hancock 112 10178 Lewis 136 11,498
‘Benewah 19 1834 wadison 27 1757 Harrison 236 21,293  Wisconsin: 'l\)/laS};_ﬂ 2(2) 22%
Bonner 48 3,943 Marion 20 1,285 Lewis 5.2 4543 acitic . b
Boundary 1.6 1,189 N:wltoon 16 1229  Marion 197 17,621 Ashland 5.1 4,590  Pierce 9%.2 91,827
Clearwater 25 2,060 Searcy 24 1727 Marshall 108 9529 Bayfield 35 3,049 San Juan 10 950
Idaho 38 3,017 Ohio 218 20,785 Burnett 2.8 2,231 Skagit ) 159 14,074
Kootenai 93 8262 wissouri: Pleasants 19 1799 Douglas 186 12,729 Snohomish 533 47,472
Latah 6.2 5,233 : Preston 79 6,185 Iron 2.4 2,213 Thurston 176 16,838
Lewis 13 1,118 Barry 6.3 4,564  Randolph 70 5236  Sawyer 29 2,399 Wahkiakum 1.0 945
Nez Perce 85 7409 Barton 39 2970 Taylor 45 3,768 Washburn 32 2572 Whatcom 24 19813
Shoshone 6.3 5436  Camden 3.1 2,134 Tucker 2.2 1,895  Total 182.7 159,500 Total 621.5 577,800
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Total VHF Total VHF Total VHF Total VHF Total VHF
Homes  Homes Homes  Homes Homes Homes Homes Homes Homes Homes
(Thous.) (Thous.) {Thous.) {Thous.) (Thous.)
TALLAHASSEE, FLORIDA- TEMPLE-WACO, TEXAS Ohio: TROY-ALBANY-SCHENECTADY, 0sage 103 9,095
THOMASVILLE, GEORGIA NEW it 94 8041
Texas: Allen 30.7 28,081 . gav":l:\;ae 36 3,289
Alabama: Bell 259 22263 Crawford 145 13,028  Massachusetts: Payne 135 11,422
Houston 144 11310  Bosque 38 3265 pnance g 52 Berkshire 434 41380  Pittsburg 108 834
Florida: Braz0s 122 10254 poe 85 7126 LS I 00
Bay 189 16136 Burleson 35 2830 pancock 167 14973 New York: Sequoyah 5.1 4,058
Calhoun 20 1504  Bumet 30 2512 - : : Tulsa 1126 102418
Dixie 13 1038 Coryell 58 4951 ardin 88 7568 Albany 86.3 81480  Wagoner 48 3902
; ' ' ' ' Henry 75 6802  Columbia 145 13,841  Washington 135 12,704
Franklin 2.1 1,569 Falls 6.6 5,188 Huron 13.7 12,967 12.8 1051
Gadsden 87 6778 Freestone 40 3039 | 103 133987 LClaware 810510 rotal 3157 320,100
: ucas ’ 1962 Fylton 167 15,389
Guif 2.8 2,417 Hamilton 3.0 2,462 1 \
Hamilt 20 1564 Hil 80 6964 ottawa 105 8956 greene gl
A : el 30 ogog Futnam 75 6710 amilton 13 1075
hoes e PR 32 gugg  Sandusky 165 14919 perkimer 202 19274 TUPELD, MISSISSIPPI
S : , on - . Seneca 167 15788
e Montgomery 184 16,772
Jefferson 24 1,970 Limestone 6.1 4866wy 92 8793 Alabama:
1lliams . , Otsego 155 13,963
Lafayette .8 602  Mclennan 46.0 40,765 Wood 20.5 18,154
; 00 - ) Rensselaer 433 40,463  Frankli 6.2 4200
Leon 199 16,392  Madison 20 LSIL pondes 63 5504 ranklin b
; i yando . ) Saratoga 26.1 24,945
Liberty 8 629  Milam 7.0 5.394
Madison 37 3038  Mils 16 125 Totl 4T SBA200 Schenectady 495 41215 issisippi:
Swannee 42 3427  Robertson 49 4159 chaharie 35-2 35'722 )
Taylor 37 3033 San Saba 21 149 Ulster 6.6 32486 pcom 74 5931
Wakulla 14 1,114  Williamson 10, 9,201 waf:?" . igg 1;922 Calhoun 43 3415
Washington 3.1 2167 Total 162.3 137,400 e’ : A g:"c“asaw gg gggz
ay ] :

. Vermont: |tawamba 4.2 3374
Georgia: TOPEKA, KANSAS Lee 117 10042
) Addison 52 4352 g ]
el 15 ggg  TERRE HAUTE, INDIANA Kansas: Bennington 75 6,110 (“J/Il?tr]lr)(l))eha gg Z,ggg

Baker 1.0 825 inois: ' L ibbe d X
Bortien o A Anderson 29 233 Rutland (35 11583 pontotor 49 4123
Brooks 39 202 OClark 55 4,710 Brown 45 3867 '@ - , Prentiss 51 4139
Calhoun 19 1437 Clay 5.2 4,220  Chase 1.3 995 Tishomingo 4.0 2976
ey L7 G e g Qo2 SO s, o R A 0
offee M i E N - » d X
Colquitt 91 7267 Cumberland 31 2,358  Coffey 29 2225 Mriganas
q ,
Cook 3.2 2377 CEdgar 75 6670 Douglas 126 10,683
Decatur 65 5463 CEffingham 68 5674 Franklin 65 5773 Apache 60 3,615
Dougherty 206 18045 Jasper 35 2799  Geary 78 6,351 Cpchlse 159 12471  TWIN FALLS, IDAHO
Early 34 2,624  Lawrence 6.0 4,902  Jackson 34 3,118 Gila 7.3 5,928 dalios
Echols 4 386  Richland 5.2 4,144 lefferson 34 2,778 Graham 37 2,753  ldano:
Grady 47 3810 Vermilien 303 26535 Lyon 84 6967 Pima 8L1 73843 e 13 1,165
Trwin 23 1716 Marshall 52 4263 Santa Cruz 29 2218 pypaq 2 215
Jeff Davis 22 1459 Indigna: 'r\qﬂorri?] gg gg% Totat 1168 100800  (p55i4 43 3746
Lanier 13 997 emana - i Elmore 45 3,769
Lowndes 134 11,194 Clay 81 6921 Osage 4z 3720 Gooding 27 2314
Miller 18 1,318  Daviess 8.0 6,531  Pottawatomie 37 3,320  TULSA, OKLAHOMA Jerome 33 2954
Mitchell 49 3,855 Fountain 60 5299 Riley 109 9232 o Lincoln 1.0 903
Seminole 17 1469 Greene 89 7,625 Shawnee 444 40,745 ’ Minidoka 38 3458
Thomas 93 7,739 Knox 134 11,306  Wabaunsee 21 1920 genton 119 8517  Twin Falls 128 11,084
Pft gg %g% m;tr;n §2 gggg Wasington 35 2984 Washington 173 12,606  Total 339 29,600
urner . s g )
Worth 40 3,005 f;?krke 3; 1311115132 Nebraska: Kansas:
Q IKe a Y

o) 220Nl E2N0 Putnam 6.9 5,891  Richardson 4.6 3,757 Chautaugua 2.1 1,770 TYLER, TEXAS

Sullivan 73 6307 Total 1469 126,800 Cowley 122 9,804

Vermillion 5.0 5,100 Elk 1.8 1,440  Texas:

Vigo 344 32,787 Labette 89 7,267
TAMPA-ST. PETERSBURG, Wairen 25 2121 Montgomery 153 13194 qderson o B

FLORIDA Total 2106 183,000 Wilson a4 3882 oerokee 97 8122
N Delta 20 1,646

TS TRAVERSE CITY, MICHIGAN Oklzhoma: Franklin 17 1365
Charlotte 52 4,712 TEXARKANA, TEXAS Michigan: Adair 37 2,986 Gregg 218 19,297
Citrus 3.2 2,580 {See Shreveport) gan: Cherokee 5.0 3,924  Harrison 13.1 11,?32
De Sote 3.0 2,578 Antrim 31 2,705  Craig 45 3,751 Henderson 6.9 5,710
:ardeed gg g?gi’ Benzie 24 2,125 Creek 130 11,246 :wktins gi iﬁg
ernando d ) Charlevoix 39 3,590  Delaware 41 3,153 ouston : "
: THOMASVILLE, GEORGIA- : !
Highlands 7.1 6,070 TALLAHASSEE. FLORIDA Crawford 14 1,207 Haskell 28 1982 Lamar 114 7765
Hillsborough 1275 116,585 See Tallahas’see) Emmet 46 3,945  Hughes 5.0 4211 Morris 36 3,124
Lee 190 16,972 Grand Traverse 9.1 8,298  Kay 167 14627 Nacogdoches 85 6744
Manatee 262 24333 Kalkaska 13 1,104 Latimer 23 1,602 Rains 10 786
Osceola 70 6203 Leelanau 26 2,154 Lincoln 62 5245 Rusk 112 9,338
Pasco 129 10721  TOLEDO, OHIO Manistee 58 5302  Mclntosh 37 3001 Smith 264 23380
Pinellas 153.5 140,204 Michigan: Missaukee 19 1,456  Mayes 6.3 5276  Titus 54 4438
Polk 594 50,735 : Otsego 21 1,802 Muskogee 193 15878  Upshur 59 4464
Sarasota 304 28,685 ilsdale 103 9,197  Roscommon 24 2,052 Nowata 35 3029 Van Zandti 64 5179
Sumter 35 2880 |enawee 221 19,834 Wexford 55 4,994  Okfuskee 36 2940 Wood 58 4767
Total 465.1 419500  Monroe 280 25446  Tofal 461 40,700  Okmulgee 119 10,069  Total 163.9 135,200
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TV MARKETS

Total ~ VHF Total  VHF Total  VHF Total  VHF Total ~ VHF
Homes Homes Homes Homes Homes Homes Homes Homes Homes Homes
(Thous.) (Thous.) (Thous.) (Thous.) (Thous.)
UTICA-ROME, NEW YORK Brazos 122 10254 WASHINGTON-GREENVILLE, Tama 67 5981  WESTON, WEST VIRGINIA
Burleson 35 2,830 NORTH CAROLINA Wapello 146 13,203 A
Hepatorks Burnet 30 2512 _ Washington 60 5432 West Virginia:
Fulton 16.7 15,389 Coryell 58 4,951 North Carolina: Wir]neshiek 59 4,943 Barbour 42 3,127
Hamilton 13 1,075 Falls 66 518  peayfort 96 8127 Wright 61 5372 aston 41 3,143
Herkimer 202 19,274 Freestone 40 3,039 pertie 57 4,677 Calhoun 21 158
Lewis 62 5320 Hamilton 30 2462 (arteret 7.7 6330  Wisconsin: Clay 28 222
Madison 153 14665 Hil 80 6964 (cpoyan 29 2361 Doddridge 20 1450
Montgomery 184 16,772 Lampasas 30 2600 grayen 152 12,897 Crawford 45 3612 gijper 22 158
Oneida 769 73447 Leon 32 2429 pyplin 102 8094 Grant 124 10928 oion 236 21,293
Otsego 155 13963 Limestone 6.1 4866 Eygecombe 131 12170 Tofal 3311 302800  Lewis 52 4503
Total 1705 1{599p0 Mclennan 460 40,765  Franklin 71 5700 Marion 197 17621
' Madison 20 1511 greepe 36 2881 Monongalia 160 13,958
m::f;" {g ?ggg Halifax.. 141 11451 Preston 72 6185
] . H i
VALLEY CITY, NORTH DAKOTA  Robertson 19 1159 H;?J”d 54 1338 WATERTOWN-CARTHAGE, Randolph 5
. San Saba 21 149  yongston 167 13397 VW YORK (See Carthage) Taylor 45 3768
MiESG8: Williamson 106 9201  Jopes 25 2,038 Tucker 22 1895
Becker 67 5672 Total 1623 137,400 Lenoir 140 11,774 Tyler 30 2370
Belhavin 64 3,962 Martin 6.5 5,605 Upshur 5.1 3,623
Clay 10.7 9,629 Nash 154 12,089  WAUSAU, WISCONSIN Webster 34 2,546
Cledrwater 25 1,680 ) Northampton 60 4693 i, Total 1176 98,800
Grant 26 1680 WASHINGTON, D. C. Onslow 182 15,189 gan:
Hubbard 30 2001 ... . Pamlico 25 2043 qron 53 4,750
Kittson 24 1853 District of Columbia: Eﬁgder 1;12 1[31';;2
Lake of Woods 1.2 787  Di i . ) 0 i
Mahnomen 16 1,266 Dis. of Col. - 2338 226,386 Sampson 19 gaig  econin WHEELING, WEST VIRGINIA
Marshall 40 3432 oiand. Tyrrell L1 952 Adams 24 1,786
Norman 34 2975 ’ \xarrhe_n . gg géég Clark 87 7,097  Ohio:
Otter Tail 138 10,136  Allegan 259 22,088 ashington - ) Florence 1.0 791
Pennington 36 3,057 Anns Ar}llmdel 535 49727 Wayne 205 17,797 Forest 21 1665 g”mtﬁ‘t 222 zﬁé%
Polk 103 9343 Calvert 38 3472 Wilson 148 12536  Green Lake 48 4,249 G""" 15 936
Red Lake 15 1221 Caroline 60 5345 Total 2557 212,400  Jackson 44 3,79 H”e’."sey 5 i
Roseau 34 2231  Charles 79 7188 Juneau 52 4201 CETSN 291 26562
Traverse 21 1,813 Dorchester 9.1 7,853 Langlade 5.6 4,976 :vtlafferson 16 3825
Wilkin 28 2395  Frederick 203 17,784 Lincoin 66 5861 o 33 2968
Howard 97 8947 Marathon 245 21,470 TO & 225 15878
North Dakota: Montgomery 977 91,186 WATERBURY, CONNECTICUT—  Monroe 83 7,174 [luscarawas : '
: Prince Georges 995 93,515 Data Incomplete Oneida 65 5,755
Barnes 46 4,115  Queen Annes 19 4,219 Portage 10.1 9,144  Pennsylvania:
Benson 25 1,935 St Marys 91 7742 Price 43 3570
Cass 197 1785 Talbot 68 6028 Rusk 42 333 O hinet éi; é‘l’ggg
Cavalier 27 2012 Washington 275 23254 , , Shawano 95  go43 nasninglon : '
Dickey 23 1,934 WATERLOO-CEDAR RAPIDS, IOWA  Taylor 47 4,198 Wost V.
Eddy 13 1,168 . Vilas 3.0 2,226 est Virginia:
Foster 15 1273 Fennsylvania: lowa: Waupaca 06 98 o e 31
Grand Forks 1371 11,669  Franklin 265 20,817  Allamakee 45 406 Waushara 42 353% AR 51 737
Griggs 14 1,184  Fulton 29 2204 Benton 72 6736 Wood 163 14,640 D::j(:jr?dge 20 1450
La Moure 24 2081 Black Hawk 359 33930 Total 1523 131,700 Hancock 112 10178
Logan 13 1,097 virginia: Bremer 6.1 5,367 Harr 236 21293
Mcintosh 19 149 ' Buchanan 60 5630 st -
Nelson Z.g 1,751 Arlington 850 79,714  Butler 5.4 4,713 Meav:iISn 197 17621
Pembina 3. 2,872 Clarke 2.1 1,708 Cedar 55 ! : §
Ramsey 37 3425 Culpeper 41 3506 Chrkasaw 35 305  WESLACO-HARLINGEN, TEXAS Varsll 108 9529
Ransom 24 1925 Fairfax 760 71,393  Clayton 66 594 Texas: m:’.”"”ga 12 28 2078
Richland 52 4,607 Fauquier 63 5626 Delaware 51 4565 Hsant 1o 1799
Sargent 1.8 1,641  Frederick 11.0 9,113 Dubuque 213 19,239  Cameron 359 29,288 P eaian p 72 6125
Steele 13 1,112 King George 19 1625 rayette 85 7604 Hidalgo 412 33067 SO &5 o
Stutsman 64 5264  Loudoun 65 5382  Floyd 65 5816 Star 37 2704 AR P 33 2o
Towner 15 1,242 Madison 22 1484 Franklin 48 4348 Willacy 45 3567 TI‘C| [ 15 3768
Trail 30 2694 Page 45 3930  Grundy 44 4166 Zapata 10 67 [0 22 1895
Walsh 47 4,308  Prince William  12.7 11,820  Hardin 73 7,021 Total 863 69,300 Tulc er 3'0 2’370
Wells: 2.6 2,038 Rappahannock 1.4 1,205  Henry 55 5,078 Uy e': 51 3'623
Rockingham 144 11,335  Howard 3.7 3,388 W%stz:Ir 5.6 4’958
South Dakota: Shenandoah 65 5518 |owa 49  45% i '
i Spotsylvania 76 6,371 Jackson 6.1 5914 Total 347.9 310,400
Marshall 19 1,638 Stafford 46 3633 Jefferson 49 4663 'WEST PALM BEACH, FLORIDA
Roberts 36 2,968  Warren 42 3429 Johnson 152 13,705  Fiorida:
Total 180.3 150,800 ‘Wesimoreland 2.9 2429  jopes 58 5257 b ' 637
Keokuk 49 4,478 ades 8
West Virginia: Linn 429 41,114 :-Iedr}dryR' gg ;’2(1;71 W|CH_|TA FALLS, TEXAS
Louisa 32 2990 Indian River ! : .
WACO-TEMPLE, TEXAS Berkeley 98 8709  pahacka 76 6799 Martin 60  534g Oklahoma:
Texas: Jefferson 5.2 4613 Marshall 120 8,564 Okeechobee 1.8 1,565  Beckham 6.1 5,058
) Mineral 6.4 5210  Mitchell 4.2 3,864  Palm Beach 80.6 72,012  comanche 234 20941
Bell 259 22263 Morgan 25 2132 Muscatine 109 10,058 St.Lucie 127 11,102 gotton 26 2175
Bosque 38 3265 Total 942.7 847,800  Poweshiek 57 5498 Total 1131 100,100  Greer 29 2385
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Total  VHF Total  VHF Total  VHF Total  VHF Total  VHF
Homes Homes Homes Horhes Homes Homes Homes Homes Homes Homes
(Thous.) (Thous.) (Thous.) (Thous.) (Thous.)
Harmon 19 1,528  Greenwood 39 3,377 Luzerne 1057 94,439  South Carolina: YAKIMA, WASHINGTON
Jackson 89 7,116  Harper 3.2 2,912 Lycoming 338 29,577 . (UHF Market)
Jefferson 29 2,436  Harvey 8.0 6,257  Montour 41 3326 Dillon 6.8 5142 Washington:
Kiowa 50 4115 Kingman 30 2688 Northumberland 327 24,784 Horry 168 13,395 ¢
Love 18 1550 Kiowd 14 L116 Susquehanna 94 6337 Marion 76 6320 iitas 6.3 804
Stephens 123 10,630 Lane 9 773 Union 6.5 5060 Total 150.3 123,400 Yakima 436 38,035
Tillman 47 4,005 Lincoln 19 1,410  Wayne 8.1 3,138 Total 499 138,800
Washita 53 4591  Lyon 85 6,967 Wyoming 4.9 3,226
mcf’,herson Zg gg;? Total 319.0 1258100
N arion ’ y
UEESS Mitchell 29 2401 WINSTON-SALEM-GREENSBORO,  YORK, PENNSYLVANIA
Archer 19 1,680  Morris 24 2028 NORTH CAROLINA (UHF Market)
Baylor 20 1,704 Ness 1.8 1,488 . Pennsylvania:
Childress 28 2,100 Norton 26 1957 WILLISTON, NORTH DAKOTA ot Garoling:
Clay 27 2364  Osbome 25 19%  yontana: Alamance 03 201 York Gl
Collingsworth 2.0 1,565 Ottawa 23 1878 " Alleghany 22 1,828 Total 744 142,700
Cottle 13 949  Pawnee 30 2721  Daniels L1 882 Caswell 45 3538
Foard 1.0 ) 12325 Phillips 29 2473 I[\Jlla\gson 3-3 3%23 Chatham 70 5954
Hardeman 27 224 Pratt 40 3,69  Mclone : Davidson 225 19,103
Haskell 36 299  Reno 190 17166 Phillips 18 129 pavie 46 3861 YU(“"GST“WRN-“O"'“
Jack 2.5 2,326  Rice 45 3,885 Richland 3.0 2509 purham 315 2759 UHF Marke
Knox 25 2013 Rooks 30 2618 gﬂos%velf ?é ﬂgg Forsyth 552 50,155  Ohio:
Montague 5.2 4,574 Rush 2.0 1,707 eridan R ) Granville 76 6,204 f
Stephens 31 2710  Russell 36 3,163 Valley 47 3666 gyitford 706 65562 CMoaI}l]Jg:]ti):]ana g;g ailggg
Throckmorton 9 790 Saline 166 14,708 Wibaux A 346 e 7.2 5978 Tmmbu“g 602 39793
Wheeler 26 2,030 Sedgwick 1062 97,790 Montgomery 49 4,001 ’ '
Wichita 365 32,857  Sheridan 12 920 North Dakota: Moore 9.9 8,212 Pennsylvania:
Wilbarger 57 4860 Smith 27 2266 o o 17 1349 Orange 109 8444 ’
Young 5.8 5,264  Stafford 25 2,293 Diuvid 15 1'115 Person 6.6 5524  Lawrence 329 20,530
Tofal 162.6 140,300  Sumner 82 7192 neE 15 1072 Randolph 177 15027  Mercer 3.7 24,185
Trego 16 L369 o \den Valle 8 ‘760  Rockinghiam 196 17537  Total 249.0 167,300
Wilson 44 3eg  pSLSH ST 0 &g Rowan 200 21,022
Woodson® 19 1,396 d ' B Stokes 59 4,774
Mgulntraﬂ 2.7 2,075 Surry 136 10698
Williams 6.3 5,176 Vance 8:2 7:136 YUMA, ARIZONA
o Okliahoma: Totai 36.8 29,100 Yadkin 63 4,815 Arizona:
WICHITAHUTCHINSON, KANSAS 29 2514 e o 130 10793
Kansas: Woods 40 3,399 Virginia:
Barber 28 2362 1ot 3174276700\ wingToN, NORTH cARoLINA  Carroll 79 6282 California:
Barton 99 8847 . Franklin 67 5273 Imperal 186 15115
Butler 120 9795 R cardfing; Grayson 49 3599 oy 36 25900
Chase 13 995 Bladen 67 5250 Halifax 99 795
Cloud 47 3552 Brunswick 50 4,159 getnr,yk 126 13;[1]3
Comanche 11 904 Columbus 12.0 9,427 atric . s
Conley 122 9804 WILKES-BARRE-SCRANTON, Duplin 102 g0o4 Pittslvania 287 23319 ZANESVILLE, OHIO
Dickinson 7.1 (;‘,271 PENNSYLVANIR (UHF Market) e 34 2,823 Total 4425 382400  (UHF Market
Edwards 16 ,322 Al New Hanover  21.1 19,338 Ohig:
Elk s fag Fenmsybanta Onslow 182 15189 ’
Ellis 57 4962 Bradford 158 4983  Pender 46 3,716 Coshocton 101 1214
Ellsworth 25 2189  Clinton 111 5491 Robeson 200 16,059 Morgan 3.8 197
Gove 12 817  Columbia 165 12,120  Sampson 119 9,413 WORCESTER, MASSACHUSETTS  Muskingum 239 17,747
Graham 1.7 1,362 Lackawanna 704 65,626  Scotland 6.0 5,064 (UHF Market)}-Data Incomplete  Totai 37.8 19,200
‘,Circulafién & market definition © 1962, TELEVISION MAGAZINE'; futther reproduction rot licensed.
| Additional copies of the
| 1962 TELEVISION MARKETBOOK
’ [ 4
‘ are available at $2.00
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TELESTATUS

Exclusive estimates computed by
Television Magazine’s

research department for all
markets updated each month
from projections

for each U.S. county

TELEVISION

HOMES

Vv HOMES in each market are totals of TELEvISION MAGA-
TZL\'E’S county-by-county projections of the television set
count made by the Bureau of the Census in 1960, plus vari-
ous industry interim reports.

The coverage area of a television market is defined by
TELEVISION MAGAZINE'S research department. Antenna
height, power and terrain determine the physical contour ol
a station’s coverage and the probable quality of reception.

Other factors, however, may well rule out any incidence
of viewing despite the quality of the signal. Network aflilia-
tions, programming and the number of stations in the serv-
ice area niust all be taken into consideration. The influence
of these factors is reflected in the ARB 1960 Coverage Study
and in the March 1961 Nielsen TV Coverage Study in those
markets where this data has been made available by NCS
subscribers.

After testing various formulae, TELEVISION MAGAZINE
adopted a method which utilizes a flexible cut-off point of
2507 . Normally, all the television homes in a county will be
credited to a market if one-quarter of these homes view the
dominant station in the market at least one night a week.

A 95% ceiling on TV penetration has been established for
all markets. Many rating services show higher penetration in
metropolitan areas, but the available evidence indicates that
penctration drops off outside the metropolitan area itself
and that 95% appears to be the most logical theoretical ceil-
ing for the television market as a whole. This does not mean
that penetration may not actually go higher in some markets.
Penetration figures in markets with both VHF and UHF fa-
cilities refer to VHF only.

Penetration potential varies by sections of the country.
Many areas in New England have achieved a saturation level

124

above 90%. Other areas—sections of the South, for example
—have reached a rather lower plateau. Future increases.
from either level can be expected to be distributed over a
longer period of time than was characterized by the early
stages ol television growth.

In a number of markets, therefore, the TV homes count is
at a temnporary plateau even though the tclevision penetra-
tion level is below the 95% cciling cstablished by TELE-
vISION MacazINE. These markets will be held for an indefi-
nite period of time. The factor chiefly responsible for this
situation is that penectration increases are often offset by
current trends of population movement which [or some
regions have shown at least a temporary decline.

In some markets it has been impossible to evaluate the
available and sometimes contradictory data. These areas are
being re-studied by this magazine’s research department and
new figures will be reported as soon as a sound estimate can
be made.

In many regions individual markets have been combined
in a dual-market listing. This has been done whenever there
is almost complete duplication of the television coverage
area and no substantial difference in television homes. Fur-
thermore, the decision to combine markets is based upon ad-
vertiser use and common marketing practice.

The coverage picture is constantly shifting. Conditions
are altered by the emergence of new stations and by changes
in power, antenna, channel and network affiliation. For this
reason our research department is continuously reexamining
markets and revising TV homes figures accordingly where
updated survey data becomes available. For a complete ex-
planation of the various symbols used in this section, refer to
the “footnote” key at the bottom of each page.

Copyright 1962 Television Magazine Corp.

TELEVISION MAGAZINE [ February 1962
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THIS IS ONE WE
SOLVED OURSELVES

But remember the old problem: SAVE
MORE

MONEY . . . where you
substitute numbers for the letters indicated (when letters are
repeated the substituted number is constant) based upon the
logic of addition. The solution is simple.*

So’s time buying in Washington, D. C. Take the ineluctable
truth stated in the illustration above. When you buy WMAL-TV
late-night feature films, that’s what you get. (ARB, Oct. ’60 thru
April, ’61.)

We're told it is impossible to find a substitution of num-
bers for letters which makes LOWEST-+COST-+PER—
THOUSAND, so we'll give a very special prize for anyone
who cuts it.

=This old puzzle has been around for so many years that you shouldn’t
have much trouble with it. Correct ansvers aren’t worth very much—
hut we'll provide a small token of acliievement for winners.

wmal-tv

Washington, D. C.

An Evening Star Broddcasting Company Station, represented by H-R Television, Inc.

Affiliated with WMAL and WMAL-FM, Washington, D. C.; WSVA-TV and WSVA, Harrisonburg, Va.

WwWWwW americanradiohistorv com
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TOTAL US. TV HOMES. ... .. . ... 48,533,000
TOTAL U.S. HOUSEHOLDS £3,900,000
U.S. TV PENETRATION . 90%

Unlike other published coverage figures, these are neither
station nor network estimates. They are copyrighted and
may not be reproduced without permission. Listed below
are all commercial stations on the air.

Market & Stations—9% Penetration TV Homes

ABERDEEN, $.D.—82 25,400
KXAB-TV (N,C,A}

ABILENE, Tex.—85 79,400
KRBC-TV (N}

ADA, Okla.—82 83,000
KTEN (AC N}

AGANA, tt
KUAM- TV (C N,A}

AKRON, Ohio—45 169,300
WAKR-TVT (A)

ALBANY, Ga.—S8| 159,600

0
WALB-TV (AN)
ALBANY-SCHENECTADY-TROY, N.Y.—92 20,000
WTEN (C); WAST (A); WRGB (N)
(W-TEN operates satellite WCDC, Adams, Mass.)

ALBUQUERQUE, N.M.—82 152,600
KGCM-TV (C); KOAT-TV {A}; KOB-TV (N) :
ALEXANDRIA, La.—79 105,500
KALB-TV (A,CN)

ALEXANDRIA, Minn.—81 103,100
KCMT (N,A)

ALPINE, Tex. ¥t
KVLESTV (A)

ALTOONA, Pa.—88 305,300
WFBG-TV (A,C}

AMARILLO, Tex.—86 117,100
KFDA-TV (C); KGNC-TV (N); KVII-TV (A)

AMES, lowa—90 282,100
WOI-TV (A)

ANCHORAGE, Alaska—91 20,800
KENI-TV (AN); KTVA (C)

ANDERSON, $.C. it
WAIM-TY (A,C)

ARDMORE, Okla.—80 35,100
KXII (N)

Market & Stations—095 Penetration TV Homes Market & Stations—05 Penetration TV Homes
ASHEVILLE, N.C., GREENVILLE- BOI,SE Idaho—! 78,500
SPARTANBURG, 5.C.—84 437,700 Ol-TV (C) KTVB (AN}
WISE-TVH (C,N); WLOS-TV (A}, BOSTON, Mass.—94 1,774,200

WFBC-TV (N}; WSPA-TY (C) tt

ATLANTA, Ga.—87 570,600
WACA-TV (C); WLWA (A); WSB-TV (N)

AUGUSTA, Ga.—81 197,600
WIBF-TV (A, N) WRDW-TB (C)

AUSTIN, M|nn.—89 179,700
KMMT (A}

AUSTIN, Tex.—83 141,500
KTBC-TV (AC,NJ

BAKERSFIELD, Calif.— 138,300
KBAK-TvH (C); KERO TV (N); 165,900
KLYD-TVT (A)

BALTIMORE, Md.—9%2 722,500
WJZ-TV (A); WBAL-TV (N]}; WMAR-TV (C)

BANGOR, Me.—89 100,900
WABI-TV (A,C}; WLBZ-TV (N,A)

{Includes CATV Homes)

BATON ROUGE, La. 281,700
WAFB-TV (CA) WBRZ (N,A)

BAY CITY-SAGINAW-FLINT, Mich.—92 384,700
WNEM-TV (AN); WKNK-TVT (A,C); 159,800
WIRT (A)

BEAUMONT-PORT ARTHUR, Tex.—88 160,400
KFDM-TV (C); KPAC-TV (N}; KBMT-TV (Al

BELLINGHAM, Wash.—89 *48,100
KVOS-TV (C)

BIG SPRING, Tex.—87 20,000
KEDY-TV (C,A)

BILLINGS, Mont.— 58,800
KOOK-TV (AC); KGHL-TV N}

BINGHAMTON, N.Y.—90 232,500
WNBF-TV (A,C}; WINR-TVH (AN,C} 148,200

BIRMINGHAM, Ala.—79 431,100
WAPI-TV {N}; WBRC-TV {A,C}

BISMARCK, N:D.—83 446,100
KXMB-TV (A,C}; KFYR-TV (N,A}

(KFYR-TV operates satellites KUMV-TV,
Williston, N.D., and KMOT, Minot, N.D.)

BLOOMINGTON, Ind.—90 653,700
WTTV
(See also Indianapolis, Ind.}

BLUEFIELD, W. Va.—82 138,700

WHIS-TV (N,A}

WBZ-TV (N): WNAC-TV (A,C); WHDH-TV (C,N)
BRISTOL, Va.-JOHNSON CITY-

KINGSPORT, Tenn.—78 188,100
WCYB-TV {AN); WIHL-TV (A,C)

BRYAN, Tex.—80 44,900
KBTX-TV {A,C}

BUFFALO, N.Y.— 568,800
WBEN-TV (C): WGR—TV (N} WKBW-TV (A)

BURLINGTON, Vt.—88 *160,100
WCAX-TV (C)

BUTTE, Mont.—81 54,600
KXLF-TV {A,C,N)

CADILLAC, Mich.—88 113,500
WWTV (A,

CAGUAS, P.R. tt
WKBM-TV

CAPE GIRARDEAU, Mo.—80 237,600
KFVS-TV (C]

CARLSBAD, N.M.—87 12,400
KAVE-TV (A,C)

CARTHAGE- WATERTOWN N.Y.—91 *91,100
WCNY-TV (A,C)
(Includes CATV Homes}

CASPER, Wyo.—82 42,400
KTWO-TV (AN,C)

CEDAR RAPIDS-WATERLOO, lowa—91 302,600
KCRG-TV (A}; WMT-TV (C); KWWL-TV (N}

CHAMPAIGN, 11l.—88 322,200
WCIA (C); WCHUT (N)*
(1See Springfield listing}

CHARLESTON, $.C.—82 139,900

WCSC-TV {C); WUSN-TV (AN}

m Major facility change n market subsequent to latest
county survey measurement date.
Market's coverage area being re-evaluated.

U.H.F.

Incomplete data.

New station; coverage study not completed.

us. Coverage only.

Includes circulation of satellite (or booster).

Does not include circulation of satellite.

Market being held as it has reached 95% TV penetra-
tion.

TN e e g
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Galileo Found
the Hidden Market

T o ol o T e T Y g o N 0 N e T e e T BT e

Leo R. (Rocky) Galileo, marketing
chief for the Higher Priced Spread,
\ found Tri-Cities residents spread
more bread than residents of Wins-
ton-Salem, Roancke or Green Bay.
(After all, it's the 19th ranked mar-
1 ket in the Southeast!): If you want
¥ to find out which side your bread is
—d on, call Meeker (in the
Southeast, James 5. Ayres).
WCYB-TV ® Bristol, Tenn.-Va.
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\F IT STARTS WITH

wec

AND ENDS wITH

Ao B

BUY IT!

A SIMPLE SOLUTION TO THE PROBLEM

WCCA-TV

— 5 a

Columbia, S.C.

wCcCB-TV

Montgomery, Ala.

NATIONAL REPRESENTATIVE

WEED TELEVISION CORP.

wWwWwW.americanradiohistorv.com
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Market & Stafions—9% Penefration TV Homes Market & Stations—0) Penetration TV Homes

CHARLESTON-HUNTINGTON, W. Va.—83 423,800 FAIRBANKS, Alaska—83 9,600
WCHS-TV (A); WHTN-TY (C}; WSAZ-TV (N) KFAR-TV {AN); KTVF (C}

CHARLOTTE, N.C.—85 595,600 FARGO, N.D.—83 150,000
WBTV (C,A); WSOC- TV IN,A) WDAY-TV (N); KXCO-TY (A)

CHATTANOOGA, Tenn—8 205,300 2 VAl Civh M
WDEF-TV (AC); WRCP TV (NJ; WTVC (A} FLINT—BAY‘CITY—SAGINAW, Mich—92 324,700

TN, MRbets 35,900 WIRT (A); WNEM (AN} WKNK-TVt (AC) 159,800
WTOM-TV. (N,A) FLORENCE, Ala,—70 121,000
(See also Traverse City) WOWL-TVi (C.N,A)

CHEYENNE, Wye——SS 488 000 FLORENCE, S5.C.—80 154,800
KFBC-TV (A, C]N WBTW (ACN)

(Operates satellite KSTF Scottsbluff, Neb.) FT. DODGE, lowa—&4. 29,300
CHICAGO, 111.—9 2,229,500 KQTVH (N)

WBBM-TV (C); WBKB (A); WCN-TV; WNBQ (N} FT. MYERS, Fla.—88 29,200
CHICO, Calif.—86 123,100 WINK-TV (A,C) -

KHSL-TV (A.C) FT. SMITH, Ark—76 67,600
CINCINNATI, Ohio—91 731,800 KFSA-TV (C.N, A’

WCPO-TV (C); WKRC-TV (A); WLWT (N) T, WAYNE, ind (c 1 eyt . 165,300

ANE-TVH (C); WK) (N

CLARKSBURG, W. Va.—85 95,000
BT T AC A AR ()

FT. WORTH»DALLAS. Tex.—89 734,400

CLEVELAND, Ohio— 1,262,500 : . - ~ . *
WEwS (R CRYW-TY (N): WIW-TV (O) ' WrAR v a7 (M KRLD-TV Q)

CLOVIS, N.M.—83 19,100 FRESNO, Calif.—73 mt188,900

i, KYERTY (s(; Al’ . KFRE-TVT (C); KIEO-TVH (A); KMJ-TVE (N)
OLORADO SPRINGS-PUEBLO, Colo.—86 93,300

; GLENDIVE, Mont.—83 3,800

KKTV (C); KRDO-TV (A}; KCSJ-TV (N) KXCNLTY (AT
COLUMBIA-JEFFERSON CITY, Mo.—84 124,500 _

KOMU-TV (AN}; KRCG-TV (AC) A e (G
COLUMBIA, $.C.—82 m7224,200 GRAND FORKS, N.D.—

WIS-TV {N); WNOK-TVT (C); WCCA-TVt (A) KNOX-TV K(A NP S
COLUMBUS, Ga.—80 182,100 GRAND JUNCTION, Colo.—81 427,500

WVTM (AN); WRBL-TV (C}. KREX-TV (A,C,N)

COLUMBUS, Miss.—T79 75,600 (Operates satellite KREY- TV, Montrose, Colo.)
WCBI-TV (CNA) GRAND RAPIDS-KALAMAZOO, Mich.—92 543,100

IR, Coftt FrR G WOOD-TV (AN) | WKZO-TV (AC)

WBNS-TV {C); WLWC (N); WTVN-TV (A) GREAT BEND, Kan.—84 4137,300
C00S BAY, Ore—T8 13,200 (CCRT woerntes satellite KGLD, Garden City,
COKRi?li_LV (:\‘S’ Kan., and KOMC-TV, McCook, Neb.)

HRISTI, Tex.—87 107,200 GREAT FALLS, Mont.—95 v51
, , — ,600

KRIS-TV (N); KZTV (C, A) KPBB-TY (A CNT. KRTV
DALLAS-FT. WORTH, Tex.—89 736,800 {Includes CATV Homes)

KRDL-TV (C); WFAA-TV (A); KTVT; WBAP-TV (N) GREEN BAY, Wis.—! 307,300
DAVENPORT, lowa-ROCK ISLAND, 11l.—91 327,600 WBAY-TV (C)) kv (N); WLUK-TV (A)

WOC-TV (N); WHBF-TV (A,C) GREENSBORO-WINSTON-SALEM, N.C.—86 382,400
DAYTON, Ohio—93 487,500 WFMY-TV (A C); WSJS-TV (N)

WHIO-TV (C); WLWD (AN) GR:_EA‘IQ/ILII.EgSPARTANBURG, S:Cm & 600
DAYTONA BEACH-ORLANDO, Fla.—89 pHEVIELE, N.Cm3 406,60

WESH-TV (N} | WDBO-TV (C) 1 WLOF-TV (A} - WFBC-TV (N); WSPA-TY (C); WLOS-TV (A); 1t
DECATUR, Als—48 39,600 RISESIYT KGR

WMSL-TV#  (C,N) GREENVIL(LE-CWAstll_lrj'\(‘ﬂ;Oh;, N.C.—83 212,400

WNCT (A,CI; N
DE\CWAT,UR’ .83 125,100 GREENWOOD, Miss.—78 77,300
y 155.— »
vsPT C‘A) WABG-TV (C)

DENVER, Colo.—89 348,800 HANNIBAL. M

Al . KOA- . : , Mo.-QUINCY, I111.—87 159,700
DEn;B;\;ILE)S l]<LZ -TV (C); KOA-TV (N}; KTVR KHOA (CA) . WCEM-TY (AC)

owa— 264,300

RRNT-TV ¢ ’ » HARLINGEN-WESLACO, Tex.—80 69,300

nnion' . i’ ;”Ho ST KGBT-TV (A,C): KREV-TV (AN)
ich.— }*] 4

WIBK-TV (C); WWITY (N0 wxvz (a) R0 R A =81 191,400
”'ES:Q?%?’(E;D-—S‘ 18,300 HARRISBURG, Pa.—83 126,000
——— WHP-TV (C); WTPAT (A)

) Ala— 111,900
; HARRISONBURG, Va.—78 67,500

WIVY (A.C) WSVA-TV (A,CN)

DULUTH, Minn.-SUPERIOR, Wis.—87 159,500

h g , HARTFORD-NEW BRITAIN, Conn—95 702,900

KDAL-TV (C}; WDSM-TV (AN} WTIC-TV {C}; WNBCT (N); WHCT?T 322,700
DURHAM-RALEIGH, N.C.—84 343,800 HASTINGS, Neb.—86 103,000

WTVD (A,C); WRAL-TV (N) KHAS-TV (N)

EAU CLAIRE, Wis.—86 88,100 HATTIESBURG, Miss.—86 56,200
WEAU-TV ' (A,CIN) WDAM-TV (AN)

EL DORADO, Ark.-MONROE, La.—80 167,400 HELENA, Mont.—83 7,500
KTVE {AN); KNOE-TV (AC) ) KBLL-TV (CN)

ELKHART-SOUTH BEND, Ind.—66 140,300 HENDERSON, Ky.-EVANSVILLE, Ind.—83 207,000
WSIV-TVE (A}: WSBT-TVE (C); WEHT-TVE (C): WFIE-TVE (N); WTVW (A) 115,300
WNDU-TV (N HENDERSON-LAS VEGAS, 44,500

EL PASO, Tex.—87 100,800 KLBJ-TV (N}; KLAS-TV ey TRHO-TV (A)

KELP-TV (A); KROD-TV (CY; KTSM-TV (N)
ENID, Okfa. {See Oklahoma Cityy

ENSIGN, Kan.—82 36,800
KTVC (C}
EPHRATA, Wash.—38 15,100

KBAS-TVT {C,N)
(Satellite of KIMA-TVT, Yakima, Wash.)

ERIE, Pa.—91 165,900
WICU-TV (A); WSEE-TV} (C,NJ 160,100
{Includes CATV Homes)

EUGENE, Ore.—! **101,100

KVAL-TV (N) KEZ]-TV (AY
(KVAL operates satellite KPIC-TV, Roseburg, Ore.}

EUREKA, Calif.—85 51,500
KIEM-TV (A,C); KVIK-TV (AN}
EVANSVILLE, Ind—HENDERSON, Ky.—83 215,900

WFIE-TVT (N}; WTVW (A); WEHT-TVT (C) 115,300

TELEVISION MAGAZINE / February 1962

HOLYOKE-SPRINGFIELD, Mass.—90 *%1175,700
WWLPT (N); WHYN-TVT (A,C)
(WWLP operates satellite WRLPT Greenfield, Mass.)

HONOLULU, Hawaii—87 #%136,400
KGMB-TV (C); KONA-TV (N); KHVH-TV (A}
{Satellites: KHBC-TV, Hilo and KMAU-TV, Wailuku
to KGMB-TV. KMVI-TV, Wailuku and KHIK-TV,
Hilo to KHVH; KALA, Wailuku to KONA-TV.)

m Major facility change in market subsequent to latest
county survey measurement date.
Market’s coverage area being re-evaluated.
UHF.
Incomplete data.
+11 New station; coverage study not completed.
# |J.S. Coverage only.
i |ncludes circulation of satellite (or booster).
Does not include circulation of- satellite.
Market being held as it has reached 95% TV penetra-
tion.
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North Carolina’s
Grade A World

provides Grade A Coverage
strength for:

Winston-Salem, Greensboro,
ngh Point — North Carollnas
®|argest metropolitan area!

2 More than 400,000 TV homes!
[ ]

counties in North Carolina’s

3 Thirty-three rich industrialized
populous Piedmont market.

More than a billion dollars in
total retail sales and in
consumer spendable income.

WSJIS
TELEVISION

WINSTON-SALEM /GREENSBORO /HIGH POINT

=
CHANNEL 12

Peters, Griffin, Woodward, Reps.
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WAVE-TV gives you
28.8% more MOTORISTS

—28.8% more viewers, minimum!

Since November-December, 1957, NSI Reports
have never given WAVE-TYV less than 28.8% more
viewers than Station B, in any average week.

And the superiority during that period has gone
as high as 63.6% more viewers!

During 1961, the minimum was 58.0% more
viewers for WAVE-TV. More viewers == more
impressions = more sales! Ask Katz for the com-
plete story.

CHANNEL 3 « MAXIMUM POWE
NBC « LOUISVILLE

The Katz Agency, National Representatives

wWwWw americanradiohistorv com

Market & Stations—9% Penetration TV Homes

HOT SPRINGS, Ark.—82 13,500
KFOY-TV

HOUSTON, Tex.—90 498,000
KPRC-TV (N); KTRK-TV {A); KHOU-TV (C)

HUNTINGTON-CHARLESTON, W. Va. 419,000
WHTN-TV (C); WSAZ- v {N}; WCHS TV (A)

HUNTSVILLE, Ala.—42 717,600
WAFG-TVT (A}

HUTCHINSON-WICHITA, Kan.—87 #%276,700

KTVH (C); KAKE-TV (A); KARD-TV (N)
(KAYS—TV, Hays, Kan., satellite of KAKE-T\/)

IDAHO FALLS, ldaho—87 63,400
KID-TV A,C}; KIFI-TV (N}
INDIANAPOLIS, Ind.—50 676,000

WEBM-TV (N); WISH-TV (C); WLWI (A)
(See also Bloomington, Ind.)

JACKSON, Miss 84 271,200
WITV (C); WLBT (AN}

JACKSON, Tenn.—T76 64,000
WDXI-TV (A,C)

JACKSONVILLE, Fla.—86 256,500
WIXT (C,A): WFCA-TV (N,A)

JEFFERSON CITY-COLUMBIA, Mo.—84 119,600

KRCG-TY (A,C); KOMU-TV (AN}
JOHNSON CITY-KINGSPORT, Tenn.-

BRISTOL, Va.—78 184,400
WIHL-TV (A,C); WCYB-TV (AN)

JOHNSTOWN, Pa.—90 572,700
WARD-TVT (A,C); WJAC-TV (N,A) tt

JOPLIN, Mo.-PITTSBURG, Kan.—82 144,300
KODE-TV ({A,C); KOAM-TV (AN}

JUNEAU, Alaska—65 2,000
KINY-TV (C)

KALAMAZOO-GRAND RAPIDS, Mich.—92 m543,700
WKZO-TV (A, C); WOOD- TV (AN)

KANSAS CITY, Mo.—89 594,000
KCMO-TV (CJ KMBC-TV {(A}; WDAF-TV (N)

KEARNEY, Neb.—%1 #%106,600
KHOL-TV (A}
(Operates satellite KMPL-TV, Hayes Centér, Neb.}

KLAMATH FALLS, Ore.—87 26,500
KOTI-TV (A,C,N}

KNOXVILLE, Tenn.—76 243,100
WATE-TV (M) ; WBIR-TV (C); WTVKT (A) 41,400

LA CROSSE, Wis.—86 109,900
WKBT (A,C,N)

LAFAYETTE, Ls~—84 117,300
KLFY-TV (C)
{Includes CATV Homes)

LAKE CHARLES, La.—83 101,200
KPLC-TV (AN}

LANCASTER, Pa.—89 557,900
WCAL-TV {C,N)

LANSING, Mich.— 358,300
WIIM-TV (CA) WILX~TV (N) {Onondagal

LAREDO, Tex.— 14,100

KGNS-TV (ACN)
LA SALLE, lii. (See Peoria, 11.)

LAS VEGAS-HENDERSON, Nev 44,500
KLAS-TV [C); KSHO-TV [A) KLR -TV (N

LAWTON, Okla. (See Wichita Falls, Tex.)

LEBANON, Pa.——86 113,800
WLYH-TV (A)

LEWISTON, [daho—86 20,200
KLEW-TV (C,N)
(Satellite of KIMA-TVT, Yakima, Wash.)

LEXINGTON, Ky.~—56 169,800
WLEX-TVH (N) WKYTT (A,C)

LIMA, Ohio—68 144,900

LINCOLN, Ncb.—87 *#205,500
KOLN-TV (C})
(Operates satellite KGIN-TV, Crand Island, Neb.j

LITTLE ROCK, Ark.—79 235,500
KARK-TV (N)’ KTHY (C); KATV (A)

LOS ANGELES, Calif.—95 ¥2,827,900
KABC-TV A) KCOP; KHJ-TV; KTLA;
KNXT (C); KRCA (N) KTTV

LOUISVILLE, Ky 409,900
WAVE-TV ( WHAS TV (C); WLKY-TVF (A) Tty

W Major facility change in market subsequent fo latest
county survey measurement date.

- IL\JAaﬁkets coverage area being re-evaluated.

1t Incompiete data.

Tt New station; coverage study not completed.
# .S, Coverage only.

** Includes circutation of satellite (or booster).

*** Does not include circulation of satellite.

¥ Market being held as it has reached 9594 TV pénetra-

tion.
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Market & Stations——0% Penetration TV Homes Market & Stations—9 Penetration TV Homes Market & Stations—0p Penetration TV Homes$
LUBBOCK, Tex.—87 117,000 MITCHELL, S.D.—84 31,400 RAPID CITY, S.D.—85 #%55,400
KCBD-TV (N); KDUB-TV {C,A) KORN-TV "{A.N) KOTA-TV (A,C); KRSD-TV (N)
(KOTA-TV opera\‘es sateflite KDUH-TV, Hay
LUFKIN, Tex.—80 58,600 MOBILE, A 266,100 Springs, Neb): (KRSD-TV operates satellite
KTREZTV (N,C,A WALA )(N) WKRG-TV (C); WEAR-TV (A} KDSJ-TV, Deadwood, S.D.)
(Pensacola
LYNCHBURG, Va.—85 169,300 REDDING, Calif.—86 80,100
WLVA-TV (A) MONAHANS, Tex.—87 31,200 KVIP-TV a;{ Nj
MACON, Ga.—83 116,860 KVKMSIY. (A RENO, Nev.—88 46,200
WMAZ-TV (ACN) MONROE, La-EL DORADO, Ark.—80 165,500 KOLO-TV (A,C.N)
MADISON, Wis—88 244,200 DS Ep [KiviE Y] RICHLAND, Wash. 1
WISC-TV (C); WKOW-TV# (A), MONTEREY-SALINAS, Calif. (See Salinas) CNDUTVE (A)
WMTVt (N) 108,300 MONTGOMERY, Ala 163400 (Satellite of KNDO-TV?, Yakima, Wash.)
MANCHESTER, N.H.—90 148,600 WCOV-TVF (C); WSFA TV (NA); ] RICHMOND, Va.—85 282,800
WMUR-TV (A) WCCB-TVT (A) 45,300 WRVA-TV (A); WIVR (C); WXEX-TV (N} i
MANKATO, Minn.—85 109,300 MUNCIE, fnd.—59 22,500 {Petersburg, Va.)
KEYC-TV (C) WLBC-TVi (A,CN) RIVERTON, Wyo.—81 12,300
MARINETTE, Wis. (See Green Bay NASHVILLE, Tenn.—79 434,600 KWRB-TV CNA’
) WLAC-TV (C); WSIX-TV (A); WSM-TV (N} ROANOKE, Va. 317,900
MARQUETTE,. Mich.—88 59.800 . '
WLUC-TV (CNA) NEW BRITAIN-HARTFORD, Conn.—95 702,900 WDBJ-TV (C); WSLS 17 G BT
MASON CITY, lowa—g9 TEADD WTOC-TV (C); WNBCH (N); WHCT1 +322,700 RO'E;OEéT_F\l}.(m;nm-—M d
KGLO-TV (C) NEW HAVEN, Conn.—95 687,600
o WNHC-TV " {A) ROCHESTER, N.Y.—94 322,800
MAYAGUEZ, PR. i WROC-TV (A N); WHEC-TV (A C)
SORA-TY N S L B ( 418,200 ROCKFORD, 11— 203,600
{ - E +
MEDFORD, Ore.—38 42,600 WOSU-TV {N); WVUE (Al; WWL-TV (C} PCKRORDH (AC) B rver @
a0 R LD 7l G L R 2222 R0 ISLAND, 1Il.-DAVENPORT, lowa—91 327,600
WABC-TV (A); WNEW-TV: WNTA-TV; WCBS TV ROCK ISLAND, lIl.- , Jowa— )
MEMPHIS, Tenn.—80 491,200 _ TV . B ' WHBF-TV (A,C}; WOC-TV (N}
WHBQ-TV {A); WMCT (N); WREC-TV (C) (C); WOR-TV; WPIX; WNBC-TV (N) ;
i M 30,000 NORFOLK, Va.—86 309,000 ROME-UTICA, N.Y. (See Utica)
ERIDIAN, Miss.— 130, X - ROSWELL M.—88 14,700
WTOK-TY (AN WAVY (N): WTAR-TV (C); WVEC-TV (A} SWELL TVN(AC 8
MESA-PHOENIX, Ariz.—87 228,200 Il LA, D=L 28000 SACRAMENTO-STOCKTON, Calif.— 448,000
KTAR-TV (N); KTVK (A); KPHO-TV; KOOL-TV (C) KXTV (C); KCRA-TV (NI KOVR (A)
OAK HILL, W. Va.—87 89,400 ;
MIAMI, Fla.—93 556,600 g ' SAGINAW-BAY CITY-FLINT, Mich.—92 384,700
WCKT (N); WLBW-TV (A); WTV] (C) ORI WKNX-TVE (AC); WNEM-TV (AND:
A T, o e OAKLAND-SAN FRANCISCO, Calif.— 1,334,100 WIRT (A) 159,800
KMID-TV (AN}, KOSA- 8 (1 kpeo-Tvi et KV KRON-TV (ND; KBIX 107 KGO-TV (A) ST. JOSEPH, Mo.—85 142,700
) ¢ ODESSA-MIDLAND, Tex.—89 97,000 KFEQ-TV 1C,A)
e e v (A RSy oy KOSA-TV [C); KMID-TY (ANY; KDCL-TV{ t+
WXIXT ' . ' : 166,600  Major facility change in market subsequent to latest
4 OKLAHOMA CITY, Okla. 42,000 county survey measurement date.
MINNEAPOLIS-ST. PAUL Minn.—! 733,000 TV (C), WKY-TV (N) KOCO-TV (A) (Emd) . Mzﬁkef'c coverage area being re-evaluated.
KMSP-TV (A); KSTP-TV (N}; WECO TV cr; f F
K OMAHA, Neb.—91 317,300 1 Incomplete data.
WILCNTY 1 KMTV N); WOW-TV (C); KETV (A} New station: coverage study not completed.
MINOT, N.D.—82 *37,800 ORLANDO-DAYTONA BEACH. Fla.—89 288,000 US. Caverage only.
KXMC-TV {A,C); KMOT-TV (AN} . - ' Inciudes circulation of satellite (ar booster).
MIZbULA. M o ( 5 5 WDBO-TV (C); WLOF-TV (A); WESH-TV (N} Does not mclt;]de c-rcula}:mn of ;ageg%{; iy !
QULA, Mont.—: 6,901 ¥ Market being held as it has reache b penetra-
KMSO-TV (A.C) P =l 103,000 tion.
- | PA\f\),gSCS_}}'VK{;\USO L300 NOTE: Above Sacramento Data Precedes New
PANAMA CITY, Fla.—81 28,000
] WIHG-TV (AN) i
J’ narkab k v
(2 PARKERSBURG, 'W. Va.—54 22,100
Ro(](f D WTAPE (ALN) “ .
N Yo PASCO, Wash—57 30,700 | KCRA-TV and other stations
KEPR-TVT (C,N)
BEL Ix {Satellite of KIMA-TVE, Yakima, Wash ) now Operate from a 1'549 fOOt
PENIENASND.82 14.700 tower, tallest structure in Cali-
i KCND-TV (A) L fornia. Low band Channel 3 now
| PEORIA, W—T7ieD ¢ (C): WIvHE aY6T.A00 serves new multi-metro-market:
! £EK-TVi (N); WMBD-TVH (C); WTVHi (A)
,S-”R (WEEK-TV{ operates WEEQ-TVT, La Salle, I1l.) Sacramento, Modesto, Stockton,
PHILADELPHIA, Pa.—94 2,019,200 Marysville-Yuba City and Eastern
UP WCAU-TV (&), WFIL TV (A); WRCV-TV (N) Contra Costa County,
PHOENIX-MESA, Ariz,—87 228,200 ; 3 .
KOOL-TV (C); KPHO-TV; KTVK (A}; KTAR-TV (N) Station estimates 550,000
SALES ] PI}TOSBURG, Kan._OPLIN, Mo—£2 144,300 650,000 TV homes.
AM-TV (A,N): KODE-TV (A,C) . .
] ! .. e v 100 KCRA-TV isonly primary NBC
ITTSBURGH, Pa.—93 1,232,1 : : ; e
.BUY | KDKA-TY (C1: WIIC (N1 WTAE (A} station in Northern California’s
i PL\?VT:TTSZB%GMN'Y'_w 122,900 rich valley area.
e 2 = d p—
‘WREX-TV POLAND SPRING, Me.—90 325,800 R TR o,
{ == WMTW-TV {A,C} (Mt. Washington, N.H.) "
| / PONCE, it
THE — WSUR- TV WRIK-TV
PORT ARTHUR-BEAUMONT, Tex.—88 160,400
HOT L KBMT-TV (A}; KPAC-TV (N); KFDM-TV (CY
1 PORTLAND, Me— 227,600
> WCSH-TV (N}, WCAN-TV ]
BUY GET THE FACTS PORTLAND, Ore.— 466,600
FROM OUR KGW-TV' (N); KOIN-TV (C); KPTV (A)
EVERY PERSPIRING REPS PRESQUE ISLE, Me.—87 22,500
[ = WAGM-TV (ACN)
MONTH PROVIDENCE, R.1.—95 695,500 CHING MOST
(MUIN I _“ HR TELEVISION, INC. | WJAR-TV (A N); WPRO-TV (C} THERN CALIFOR
- = |  PUEBLO-COLORADO_SPRINGS, Colo.—86 93,300
WEREX-T'V ‘ KCSI-TV (N)+ RKTV (C); KRDO-TV (A) |
cuannerJ P rockForo | QUINCY, IL-HANNIBAL, Mo—87 152,000
WGEM-TV (AN); KHQA-TV (CA)
J. M. BAISCH |
Vice Pres, § Gen. Mar. RALEIGH-DURHAM, N.C.—8! 340,900
: WRAL-TV (N); WTVD (AC)
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Market & Stations—9 Penetration TV Homes
ST. LOUIS, Mo.— 795,600
KSD-TV {N}; KTVI (A}; KMOX-TV {C}; KPLR-TV
ST. PAUL- MlNNEAPOLlS Minn,— 733,000
WTCN-TV; WCCO-TV (C); KSTP {N1;

KMSP-TV (A}

ST. PETERSBURG-TAMPA, Fla.—90 419,500
WSUN-TVT (A); WFLA-TV (N}, 259,400
WTVT (C)

ST. THOMAS, V. Tt
WBNB-TV (C; N /-\)

SALINAS-MONTEREY, Calif.—88 #%218,500
KSBW-TV (ACN)

{See also San Jose, Calif.}
{Includes circulation of optional
satellite, KSBY-TV, San Luis Obispo)

SALISBURY, Md.—67 133,600
WBOC-TVi (AC)

SALT LAKE CITY, Utah—90 251,600
KSL-TV {C); KCPX (A}, KUTV (N};

KLOR-TV (Provo, Utah)

SAN ANGELO, Tex.—83 29,000
KCTV (AGN)

SAN ANTONIO, Tex.—85 275,500
KUAL-TVt; KENS-TV (C); KONO (A); T
WOAL-TV (N}

SAN DIEGO, Calif.—95 *¥302,800
KFMB-TV (C); KOCO-TV (N¥

SAN FRANCISCO-OAKLAND, Calif—92 1,334,100
KGO-TV {A); KPIX (C); KRON-TV (N);

KTvU
290,600

SAN IOSE Calif.—93
KN LC.N)

(See a\so Salinas-Monterey, Calif.)

SAN JUAN,
WAPA-TV (AN) WKAQ-TV {C)

SAN LU1S OBISPO, Calif. (See Salinas-Monterey)

SANTA BARBARA, Calif.—89
KEYT (A,CNJ

SAVANNAH, Ca.—84 115,000
WSAV-TV (NA}; WTOC-TY (CA}

SCHENECTADY-ALBANY-TROY, N.Y.—92 #%420,000
WRGE {N}; WTEN (C}; WAST (A)
{WTEN operates satellite WCDC, Adams, Mass.}

SCRANTON-WILKES-BARRE, Pa.— 1258,100
WDAUT (C): WBRE-TVi (N}; WNEP-TV, {A}
{Includes CATV Homes)

SEATTLE-TACOMA, Wash.—93
KING-TV (N); KOMO-TV (A): KTNT-TV (C});
KTVYW; KIRO-TV (C)

SEDALIA, Mo.—86
KMOS-TV (A)

SELMA, Ala.—74
WSLA-TV

SHREVEPORT, La.—83
KSLA (C}; KTBS-TV (A}; KTAL-TV (N}
(Texarkana, Tex.)

SIQUX CITY, lowa—89
KTIV (AN); KVTV (A,C)

e
-+

71,000

577,800

29,600
13,700

m293,100

164,700

Market & Statioris—9% Penetration TV Homes

SIOUX FALLS, 5.D.—86
KELO-TV (C/-\) KSOO-TV (N,A)
{(KELO-TV operates boosters KDLO- TV, Florence,
S.D., and KPLO-TV, Reliance, S.D.}

SOUTH BEND-ELKHART, Ind.—66
WNDU-TVT (N); WSBT-TVT (C);
WSIV-TVT (A)

SPARTANBURG-GREENVILLE,S.C.-
ASHEVILLE, N.C.—84 t
WSPA-TV (C); WFBC-TV (N); WLOS-TV (A},
WISE-TV?

5222900

140,300

406,600

SPOKANE, Wash.—: 257,600
KHQ-TV (N}; KREM TV (A), KXLY-TV (C)

SPRINGFIELD, 111.—75 #41164,900
WICSt (N)
(Operates satellites WCHU+? Champaign, and
WICD-TVT Danville, 111.)

SPRINGFIELD-HOLYOKE, Mass.—90 *#1175,700
WHYN-TVt (AC); WWLPT (N)
(WWLPtoperates satellite WRLPT
Creenfield, Mass.}

SPRINGFIELD, Mo.—78 127,000
KTTS-TV (C); KYTV (AN)

STEUBENVILLE, Ohio—90 445,200
WSTV-TV (AC)

STOCKTON-SACRAMENTO, Calif.—92 448,000
KOVR (A); KCRA (N); KXTV (C)

SUPERIOR, Wis.-DULUTH, Minn.—87 155,900
WDSM-TV (N,A}; KDAL-TV (C)

SWEETWATER, Tex.—88 55,200
KPAR-TV (C,A)

SYRACUSE, N.Y.—9%3 458,800
WHEN-TV (A,C); WSYR-TV (N A}
(WSYR-TV operafes satellite WSYE-TV,
Elmira, N.Y.)

TACOMA-SEATTLE, Wash.—93 *577,800
KTYNT-TV (C); KTVW,; KING-TV (N);
KOMO-TV (AY; KIRO-TV (C)

TALLAHASSEE, Fla.-THOMASVILLE, Ga.—81 178,200
WCTV (C)

TAMPA-ST. PETERSBURG, Fla—90 417,000
WFLA-TV (N}, WTVT (C); WSUN-TV{ (A) 1259,400

TEMPLE-WACO, Tex.—85 137,400
KCEN-TV (N}; KWTZ-TV (A,C)

TERRE HAUTE, Ind.—87 183,000
WTHI-TV (AC)

TEXARKANA, Tex. (See Shreveport)

THOMASVILLE, Ga.-TALLAHASSEE, Fla.
(See Tallahassee)

TOLEDO, Ohio— 384,200
WSPD-TV (A, N) WTOL-TV (C,N)

TOPEKA, Kan.—86 126,800
WIBW-TV (CAN}

#%%40,700

TRAVERSE CITY, Mich.—88
WPBN-TV (N,A}
(WPBN-TV operates S-2
satellite WTOM-TV Cheboygan!}
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Market G Stations—9% Penetration TV Homes

TROY-ALBANY-SCHENECTADY, N.Y.—92 “#%420,000
WRGCB (N); WTEN (C): WAST (A}
(WTEN operates satellite WCDC Adams, Mass. |

TUCSON, Ariz.—86 100,800
KGUN-TV (A); KOLD-TV (C); KVOA-TV (N)

TULSA, Okla.—85 320,100
KOTV (C}; KVOO-TV (N); KTUL-TV (A}

TUPELO, Miss.—80 62,400
WTWVY {N) :

TWIN FALLS, Idaho—87 29.600
KLIX-TV {A,CN}

TYLER, Tex.—82 135,200
KLTV {ACN)

UTICA-ROME, N.Y.—94 159,900
WKTV {A,CN)

VALLEY CITY, N.D.—84 150,800
KXJB-TV (C) (See also Fargo, N.D.]

WACO-TEMPLE, Tex 132,400

ex.—85
KWTX-TV (AC); KCEN-TV (N}

WASHINGTON, D.C.—90 847,800
WMAL-TV (A); WRC-TV (N); WTOP-TvV (C};
WITG

WASHINGTON-GREENVILLE, N.C.—83 212,400
WITN (N} WNCT (AC)

WATERBURY, Conn. tt
WATR-TVT (A)

WATERLOO-CEDAR RAPIDS, lowa— 283,100
KWWL-TV (N); KCRG-TV (A); WMT TV (C)

WATERTOWN-CARTHAGE, N.Y.—91 91,100
(See Carthage}

WAUSAU, Wis.—86 131,700
WSAU-TV (ACN)

WESLACO-HARLINGEN, Tex.—80 *69,300
KRGV-TV (N.A): KCBT-TV (A.C)

WEST PALM BEACH, Fla.—89 100,100
WEAT-TV (A); WPTV (N)

WESTON, W, Va.—84 98,800
WIPB-TV (A)

WHEELING, W. Va.—89 310,400
WTRF-TV (AN}

WICHITA-HUTCHINSON, Kan.—87 *4276,700
KAKE-TV (A); KARD-TV (N); KTVH (C) i
(KAYS-TV, Hays, Kan., satellite of KAKE-TV)

WICHITA FALLS, Tex.—86 140,300
KFDX-TV {(N}; KSYD-TV (C); KSWO-TV (A)
(Lawton}

WILKES-BARRE-SCRANTON, Pa.—81 1258,100
WBRE-TVT( NJ; WNEP-TVi(A};

WDAU-TVt (C) (Includes CATV Homes}

WILLISTON, N.D.—81 29,700
KUMV-TV (N,A)

WILMINGTON, N.C.—82 123,400
WECT (AN,C)

WINSTON-SALEM-GREENSBORO, N.C.—87 378,800
WSIS-TV (N}; WEMY-TV (A C)

WORCESTER, Mass. T
WWORT (N}

YAKIMA, Wash.—78 *#%138,800
KIMA-TVT(CN); KNDO-TVT (A)

(KIMA-TV1 operates satellites KLEW-TV. Lewiston,
Ida., KBAS-TVi Ephrata, Wash., KEPR- TV Pasco,
Wa<h ; KNDO-TV1 operates sa‘reHire KNDU-TVT
Richland, Wash.}

YORK, Pa.—57 142,700
WSBA-TVT (A)

YOUNGSTOWN, Ohio—67 1167,300
WFMJ-TVT; WKBN-TVT (C); WKST-TV{ (A)
{Includes CATV Homes)

YUMA, Ariz.—82 25,900
KIVA (CN,A)

ZANESVILLE, Ohio—S51 119,200

WHIZ-TVT (ACN)

Major facility change in market subsequent to latest
county survey measurement date

Market’s coverage area being re-evaluated.

U.H.F.

Tt Incomplete data.
t11 New station; coverage study nof completed.
U.S. Coverage only.

** includes circulation of satellite (or booster).
“*% Does not include circulation of satellite.

v tI\_/I.arker being held as it has reached 959 TV penetra-

ion.

Y

#*

1—channel markets 131
2—channel markets ... . 64
3—channel markets _ — 61
4—(or maré)—channel markets 15
Total U.S. Markets ... . .. - - 2n
Commercial Stations U.S. & possessions 547
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Yesterday, a question... today, a fact

Ask today’s businessman when he needs an item of important information. He'll probably say,
“Yesterday!” If such dreams could come true, ARB might well trade its computers for a supply of
magic wands!

Yet, with ARB’s Telephone Coincidental service at your command, you possess a ‘magic wand’ of
your own—a service which provides overnight measurement of TV audiences in any market in the U.S.
ARB Coincidental Reports are complete and confidential. They furnish program ratings, even audience
composition and station shares on request, to provide the facts p,,paring today for the tetevision industry of tomorrow.
on questions such as . . . the size of audience to a new or special

program . . . the audience effect of new program competition AMERICAN

. .. a change in program popularity since the last ARB Survey. RESEARCH
Overnight, you can have the facts where and when you need BUREAU

them—on the desk with your morning coffee! DIVISION OF C-E-I-R |NC.

For further information—Washington WE 5.2600 ¢ New York JU 6-7733 ¢ Chicago 467-5750 *» Los Angeles RA 3-8536
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WHERE DO YOU GO FROM THE TOP?
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HE television market statistics in this issue show

how fantastically television has grown in the dozen
years of its existence.

They also show that the era of fantastic growth has
passed.

More than 90 per cent of all U.S. homes have
television sets. The figure is so near the saturation
point that from now on television circulation can in-
crease at no better than a slightly higher rate than
that ol the increase in total households.

The usage of sets has also reached a plateau. De-
pending on the research authority that measures it,
set usage in the average television home runs between
five and six hours a day. That level of viewing has
been contant for some time. It is not apt to be signifi-
cantly increased unless light viewers can be persuaded
to view more and heavy viewers to learn how to
devote less time to their two other principal activi-
ties, working and sleeping.

At this point of television history the available
audience is about as big as it is likely to get. That
tact has similar implications for television receiver
manufacturers and for television broadcasters.

Receiver manufacturers must now content them-
selves with a total annual volume of about six
million sets, many of them low-profit portables and
table models. That volume is considerably below
the 7,421,000 units sold in the peak year of 1955,
when a big proportion of sales were in high-profit
consoles.

The broadcasters—in both network and station
operations— must compete for a total available audi-
ence that, as matters now stand, has quit growing.
They are unaccustomed to this situation. Until a
year or so ago the total audience was in a state of
continual expansion that justified a coinciding proc-
ess of elevation of television advertising rates.

Both the manufacturers and the broadcasters now
face a stabilized economy. Absent tlie development

of new types of receivers that will accelerate replace-
ments and enlarge the second-set market, manufac-
turers are tied to the level of six million units a
year. Absent dramatic increases in the amount of
time that the public is willing to give to television
viewing ot dramatic discoveries that will add impact
to television commercials, broadcasters arc tied to
approximately the level of their present advertising
rates. At both the transmitting and receiving ends
growth has been arrested.

In these circumstances a new force is needed to
revive television progress. The force must be capable
of stimulating receiver sales in a market that is
already saturated, intensifying viewing among mil-
lions who already give a large measure of their time
to television and enhancing the advertising effective-
ness of TV. The only force immediately available
to mect those specifications is color television.

Right now most manufacturers and broadcasters
lack a strong incentive to risk capital investments in
the exploitation ol color TV. Most manufacturers
arc engaged in other enterprises—electronics or appli-
ances—that dwarf their television operations. Most
broadcasters are earning a big enough yield to keep
stockholders satisfied. In its present conformation
and its present shades of gray television is big enough
and influential enough to encourage a feeling of
security among its operators.

Yet this feeling of security may prove to be illu-
sory. If communicators had always chosen to sit on
their plateaus, today’s spectacular would be measured
by the size of the stone slab it was chiseled on or the
height of the smoke signal conveying it.

The history of communications is a history of
restless search for new technologies that will speed
and give dimensions to ideas. History has not stopped
with the invention of television. The black-and-
white set has no more claim to permanent utility
than the stylus of the Egyptian scribe.

TELEVISION MAGAZINE [ February 1962
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notables did make the “Insight” scene last year. @ Chances are you've never heard of “Insight” if you live out-
side WDAF-TV's coverage area. But Kansas Citians will tell you—with considerable pride—that it's another
of those network-type programs WDAF-TV puts on locally. Veteran Newsmen Walt Bodine and Bill Leeds
host this unrehearsed and spontaneous half-hour each Sunday. It's not unusual when Monday morning’s
news is featured by the results of their gentle probing. e Kansas Citians do take pride in WDAF-TV. They
appreciate the fact that it's far more than a local outlet for network shows . .. that local programming of the
“Insight” calibre is the rule, not the exception...that it is the Heartland's prime source of entertainment
and information. And, of course, this respect for WDAF-TV pays off in the cash registers of its advertisers.

WDAF TYOSIGNAL HILL - KANSAS CITY ¥

Symbal of Service

WGR-TV, WGR RADIO, WGR-FM, Buffalo, N.Y. / WDAF-TV, WDAF RADIO, Representedby

WDAF-FM, Kansas City, Mo. / WNEP-TV, Scranton—Wilkes-Barre, Penn. / KFMB-TV,

The Original Station

KFMB RADIO, KFMB-FM,. San Diego, Calif. / KERO-TV, Bakersfield, Calif. Representative

TANSCONTINENT TELEVISION CORP.- 380 MADISON AVE.,N.Y.17
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from clowns to high fashion

everything at WHDH-TV _
has the showmanshlp of full color '“

¢* Drama e Musicals s Commercials * News
* Red Sox Baseball-Day and Night ¢ Fashion Shows

Live Color Remote Color Video Tape Color

WHDH-TV 5 |
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