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FOR

RINGING UP

SALES IN

RIffiMOND

lf you wont lo moke friends

ond influence soles in Richmond,

you'll do well to consider the

Hqvens & Moriin stotions - Virginio's

oldest rodio qnd television

institution.

Steeped in the troditions of the Old

Dominion Copitol, WMBG, WTVR qnd WCOD

hove long ogo ochieved the bqsic

ingredients so imporlont to successful

selling - public confidence qnd

listener loyolty. lt oll odds up

to mounting soles results for your

notionol product, The neoresl Bloir

mon will glodly tellyou more.

Hqvens & Morfin Slotions ore lhe only

complete broqdcosting inslifution in Richmond.

Pioneer NBC oullets for Virgjinio's first morket.
Represented notionolly by
John Bloir & Compony
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Alfred Roaan 
855 Riverside Dr. 
New iQV'i 32, M. ? 

FOR 

RINGING UP 

SALES IN 

RICHMOND 

If you want to make friends 

and influence sales in Richmond, 

you'll do well to consider the 

Havens & Martin stations — Virginia's 

oldest radio and television 

institution. 

Steeped in the traditions of the Old 

Dominion Capital, WMBG, WTVR and WCOD 

have long ago achieved the basic 

ingredients so important to successful 

selling — public confidence and 

listener loyalty. It all adds up 

to mounting sales results for your 

national product. The nearest Blair 

man will gladly teil you more. 

Havens & Martin Stations are the only 

complete broadcasting institution in Richmond. 

WMB 

WTVI 

WCO 

■ 
3 A« 

TV FIRST STATIONS OF VIRGINIA 

FM 

Pioneer NBC outlets for Virginia's first market. 

1 Represented nationally by 

www.americanradiohistory.com



the

v
aaaa
ata
a
a?a
a
aoo

BUTCHIR the BAKXR tlte CANDIilSTICK MAKUR

ond hundreds of other odyertisers find Associoted Artists feoture films the

most economicol woy to reqch o reody-mode oudience with q high roted

Progrom.
Coreful study of the use of film in television hss shown us mony of the

ons\,vers to effective TV odvertising.

Our experience qnd the lorgest ond finest librory of feoture motion pic-

tures is ovoilsble for your own television progrom'

FREIHOFER 

is very happy with its 17.1 

Pulse rating earned by their 

Associated Film Program 

"T 

I 
♦ 
: 

OSCAR MAYER 

major meat packer, has not 

only renewed but has 

bought additional time. 

i 
t 

t ♦ 

RAYMOND ROSEN 

not a candlestick maker 

but a leading appliance 
distributor uses Associated 

Films on Bendix washing 
machines. 

♦ ♦ ♦ 
: ♦ 

i 

♦ ♦ 

♦ ♦ ♦ ♦ ♦ ♦ 

///r BUTCHER the BARER the CANDLESTICK MAKER 

and hundreds of other advertisers find Associated Artists feature films the 
most economical way to reach a ready-made audience with a high rated 
program. 

Careful study of the use of film in television has shown us many of the 
answers to effective TV advertising. 

Our experience and the largest and finest library of feature motion pic- 
tures is available for your own television program. 

ASSOCIATED ARTISTS 

PRODUCTIONS. LTD. 

444 MADISON AVENUE, NEW YORK, N. Y. MU 8-4754 

1 
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onother opening !

onother show I
o

How about yourTY show'/

Does it get off to a rousing good start

that sets the pace of the show and keys

the audience to a high pitch of receptivity/_

Or does it limp on screen with a dull

title card or slide that gives no hint

of the entertainment to follow?

It is smart showmanship to let NATIONAL

SCREEN SERVICE project the spirit of

yourTV show-whether it is excitement,

fun, suspense, drama or tear-jerker-

into a TV film title that moves a.td sinfs-

and dances to the tune of Your show.

NATIONAL SCREEN SERVICE can do

just that because it has above all else

the sauuy of show business, learned the hard,

long way during more than 30 Years

of service to the motion picture industry.

Whether it is a title opening or a hard-hitting

commercial, NSS has the staff, the

technical know-how, the coast-to-coast facilities

and the genius of showmanshiP

that will rnake yourTV film a smash hit.

Phone CIrcle 6-5700 in NewYork. . . or

contact any one of our offices in

31 cities across the country.

notionol screen

The opening of the Art Ford
Show begins with o long shot
of Broodwoy ond the glitter
of Times Squore.

ln o closer shot of Broodwoy,
onimoted signs flosh the
topics of the show ond
herold its theme.

One of the signs is picked uP

ond zooms on fhe screen
floshing on ond off the nome
of the show's stor, Art Ford'

The sign then onimotes
the title of the show.

Servlce
t9| 600 Broodwoy, New York

another opening! 

another show! 

How about joar TV show? 

Does it get oft to a rousing good start 

that sets the pace of the show and keys 

the audience to a high pitch of receptivity? 

Or does it limp on screen with a dull 

title card or slide that gives no hint 

of the entertainment to follow? 

It is smart showmanship to let IN VTIONAL 

SCREEN SERVICE project the spirit of 

your TV show—whether it is excitement, 

fun, suspense, drama or tear-jerker— 

into a TV film title that moves and sings 

and dances to the tune of your show. 

NATIONAL SCREEN SERVICE can do 

just that because it has above all else 

the savvy of show business, learned the hard, 

long way during more than 30 years 

of service to the motion picture industry 

Whether it is a title opening or a hard-hitting 

commercial, NSS has the staff, the 

technical know-how, the coast-to-coast facilities 

and the genius of showmanship 

that will make your TV film a smash hit. 

Phone Circle 6-5700 in New York... or 

contact any one of our offices in 

31 cities across the country. 

3 

BHR 

. v.:- 

s V 

V 

% 

OVvV\ 

The opening of the Art Ford 
Show begins with a long shot 
of Broadway and the glitter 
of Times Square. 

In a closer shot of Broadway, 
animated signs flash the 
topics of the show and 
herald its theme. 

One of the signs is picked up 
and zooms on the screen 
flashing on and off the name 
of the show's star, Art Ford. 

The sign then animates 
the title of the show. 

national screen service 

1600 Broadway, New York 19 
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He.e i\e of the notion's fostest growing regionol

Hff : :]il :l::','J11"T il:,'11'0:.* ",
proved buying p\wer. This audience, and the

thousonds who wili\b.uy TV receivers rn the next few

:Til -'.Y l1i::::(': 
vour Prosrom ond ripe

for your soles messoge a 
,

il:t;i::::::":- 
*'*'n.,

$oilth in

IAB LI DATI

SIPI\/1IIR

30'u

. n -ntf
X*rt"tU

MARKETS o 4'lOO'OOO PEOPLEMAJOR SOUTHE
TELEVISER

■■ 

erk the 

NEW YORK^ 

■If '' 4-:. / •■■s|| ,, 
■ i^v. you can buy — on on imereonneoed 

;' letwnrK — S -flu or southern maskSts* 
crnbrocing 4^ K)0,(?00 people 

Here tn^jefof th(j: nation's 'nstest giofincf regibpal 
mSrietsr.S^ert est&ishsh^^^ stations', 
have^lr^fidy^|e^^|for |buibiJ«ag^rpfMd'®'^6

:0# 
proved buying pbwer. Th- cudience, and the 
tl'iousunds who W.'l bov TV receivers in the nexe tew 
weeks, is looking forwu^d to your program and ripe 
for your sales message \ 

\ 
Check the South in — for sole^ 
through television \ b 

\ 
\ 

- , - . ■ \ BIRMINGHAM 

1 

| THE 

§■** CABLE TV STATIONS 

■ 

WBTV 
WAGATV — 
WMBK'TV t 

S:f:: WAFM-TV 

Bas, c '»    
f • 

k.1 , I 

oiith in 

CHARtOTTE 

\ iACKSONVILLE 

u 

.1 

n 

Exxx. 

5 MAJOR SOUTHERN MARKETS • 4,100,000 PEOPLE 

4 
TELEVISER 
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By lohn Esou, N. V{. Ayer & Son, lnc. .......

TELEVISrcN CAA,IERA MAN
By Myron itl. Freedman, Cameramon, ABC-TV

TELEVISERGRAPH

By Mox Fleischer, TV Consultont

OFF CAMERA

By Robeft E. Harris

CAMERAiIIAN SURyEy CHART
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Fitrm Companies

..AURICOII-PRO'' 
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200 fT. l6mm$ound-on-fi1m...... $1191ss

AURIC0N Cameras provide ideal

working tools for Television Films of all

kinds. Sold on a 30 day money-back

guarantee. Write for free Catalog.
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16mm Sound-On-Film 

RECORDING EQUIPMENT 

TELEVISION FILM 

PRODUCTION 

m 

i 

Ao"ICON "Cine-Voice' CAMERA 
100 FT. lOnini Sound-on-Film ^69559 

mLM 
rjjBp 

i 

"AORICON-PRO" CAMERA 
200 FT. IGmm Souml-on-Filin $119100 

I 

I ■■ 

V. 

m 
v8600-9 

"AURICON 

1200" 
CAMERA 

1200 FT. Ifinim Sound 

AURICON Cameras provide ideal 
workingtools for Television Films of all 
kinds. Sold on a 30 day money-back 
guarantee. Write for free Catalog. 

GUARANTEED ONE YEAR • RCA LICENSED 

BERNDT-BACH, Inc. 
7377 Beverly Blvd., Los Angeles 36, Calif. 

MANUFACTURERS OF SOUND-ON-FILM 
RECORDING EQUIPMENT SINCE 1931 
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WSYR.TU
neons

Bright, Cleor,

PICTURES
F'rom its antenna atop Sentinel
Heights , 1,200 feet above Syracuse
uqd vicinity, WSYR-TV's full radi-
ating power of 23,500 watts on
Channel 5 - assures Central New
Yorkers clear, steady reception of
the outstanding TV shows-on NBC
_exclusive.

rhe gnlv C0IUIPIETE
Broqdcosl. Institution

TN

Centrol llew York

casE
AIT O FM O TV

TELEVISER

csSi 
ISEFl* 

WSYR-TV 

means 

Bright, Clear, 

PICTURES 

From its antenna atop Sentinel 

Heights, 1,200 feet above Syracuse 

and vicinity, WSYR-TV's full radi- 

ating power of 23,500 watts on 

Channel 5 r assures Central New 

Yorkers clear, steady reception of 

the outstanding TV shows—on NBC 

—exclusive. 

the Only COMPLETE 

Broadcast Institution 

in 

Central New York 

ACUSE 

AM • FM • TV 

NBC Affiliate in Central New York 

Headley-Reed, National Representatives 

TELEVISED 
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"And the

Tfr ELEVISION demands that
I creative advertising agency pel'-

sonnel, entrusted with the success
or failure of an eye-and-ear film
commercial, tear down depart-
mental walls of isolation and be-
come active members of a tightly-
knit, well-coordinated team.

The outstanding TV film spot
usually does not bear the signa-
ture of one artisan but rather the
stamp of an entire television de-
partment. Furthermore, it attains
that height of excellence many
months before the release print is
ever projected over a station. At
the outset the copywriter must sup-
ply interesting, effective and prac-
tical ideas for visuals with an ac-
companying sound track that can
be happily married to the picture.
The TV art director must create re-
fined visuals that best tell the prod-
uct story in the most persuasive
and memorable fllm setting. The
fllm production superviser must
successfnlly translate the commer-
cial concept of the copywriter and
art director into good fllm fare and
must at the same time bring that
twenty or sixty-second commercial
in at the right cost flgure.

The day of the advertising crea-
tive "boy hero" is over. When it
comes to TV film advertising, no
one person can pull "it" out of the
fire. If one of the team members
fails, all fail . . . and the resultant
film spot shows it.

How does an agency tear down
the creative walls and build a well-
coordinated TV film copy-produc-

SEPTEMBER, I95O

Tumbling Downn'

Walls Come

by John W. Esou

N. W. Ayer & Son, lnc.

tion team? Let us concentrate on
the first critical stage in the devel-
opment of a television film commer-
cial, from the awareness of an ad-
vertising problem that television
can solve or help solve, through the
detailed pre-production conception
and planning to the submission oi
a commercial storyboard visualiza-
tion and copy for client approval.

As always, we must first state
the obvious:

a) A TV cotnmet'cial is made
or broken i,n thi.s formati.ae
stage. If the creotioe con,cept
'is unsound, all auailable pro-
duction skill and tri,cks on tlte
Iiue set or in the ani.mation
studio cannot satte it.
b) If a creatiue craftsman i.s

Looki,ng f or credits which he can
em,brace erclu,siaelE unto him-
self , he toould be m.uch better
off if he forgot about the uideo-
audio medium. Let h.,im ship
his typewriter, art board or
lilm f ootage counter to ct coun-
try retreat and begin imm,e-
diate work on that book, ntaga-
zine couer or Holluwood "8"
scenario.
c) A teleoision fiIm commer-
cial should not be writte,n, but
rather built. It should repre-
sent the pooled tulents and con-
tributions of mnnE adoertising
speciali,sts, principally the
uriter, artist and produ,ction
supe.raisor.

Now we are ready for a quick
journey over the highlights. Here
is one operation plan for mobiliz-

ing a coordinated copy-production
team and getting the key special-
ists working together on a group
problem of devising an effective
television film commercial.

The Problem
The agency service and plans

departments, after many confer-
ences with the advertiser, decide
that television can do a selling job
for a particular product or line.
The agency service representative
orders the immediate development
of a TV film spot. Market selec-
tions, station time availabilities,
the specific advertising task as-
signed to television (brand and
package identification, demonstra-
tion of product advantages, pre-
mium offer, institutional, etc.) and
many other aspects of the problem
are explored in this early sight-set-
ting stage.

The ldeo
The problem has been clearly de-

fined. The copywriter, possessing
front-rank knowledge of the prod-
uct to be advertised. establishes the
copy points in their proper order
of emphasis. Now all three mem-
bers of the creative team . the
copywriter, art director and pro-
duction supervisor . . . quietly shut
doors and think. The "idea" may
erupt from any one of these offices.
All three are workers in ideas. All
three must be given equal oppor-
tunity to contribute.

7

"And the 

Walls Come 

Tumbling Down" 

by John W. Esau 

N. W. Ayer & Son, Inc. 

Television demands that 
creative advertising: agency per- 

sonnel, entrusted with the success 
or failure of an eye-and-ear film 
commercial, tear down depart- 
mental walls of isolation and be- 
come active members of a tightly- 
knit, well-coordinated team. 

The outstanding TV film spot 
usually does not bear the signa- 
ture of one artisan but rather the 
stamp of an entire television de- 
partment. Furthermore, it attains 
that height of excellence many 
months before the release print is 
ever projected over a station. At 
the outset the copywriter must sup- 
ply interesting, effective and prac- 
tical ideas for visuals with an ac- 
companying sound track that can 
be happily married.to the picture. 
The TV art director must create re- 
fined visuals that best tell the prod- 
uct story in the most persuasive 
and memorable film setting. The 
film production supervisor must 
successfully translate the commer- 
cial concept of the copywriter and 
art director into good film fare and 
must at the same time bring that 
twenty or sixty-second commercial 
in at the right cost figure. 

The day of the advertising crea- 
tive "boy hero" is over. When it 
comes to TV film advertising, no 
one person can pull "it" out of the 
fire. If one of the team members 
fails, all fail . . . and the resultant 
film spot shows it. 

How does an agency tear down 
the creative walls and build a well- 
coordinated TV film copy-produc- 

tion team? Let us concentrate on 
the first critical stage in the devel- 
opment of a television film commer- 
cial, from the awareness of an ad- 
vertising problem that television 
can solve or help solve, through the 
detailed pre-production conception 
and planning to the submission of 
a commercial storyboard visualiza- 
tion and copy for client approval. 

As always, we must first state 
the obvious: 

a) A TV coimneTcial is made 
or broken in this formative 
stage. If the creative concept 
is Unsound, all available pro- 
duction skill and tricks on the 
live set or in the animation 
studio cannot save it. 
b) If a creative craftsman is 
looking for credits which he can 
embrace exclusively unto him- 
self, he would be much better 
off if he forgot about the video- 
audio 7nedium. Let him ship 
his typewriter, art board or 
film footage counter to a coun- 
try retreat and begin imme- 
diate work on that hook, maga- 
Mne cover or Hollyivood "B" 
scenario. 
c) A television film commer- 
cial should not be ivritten, but 
rather built. It should repre- 
sent the pooled talents and con- 
tributions of many advertising 
specialists, principally the 
writer, artist and production 
supervisor. 

Now we are ready for a quick 
journey over the highlights. Here 
is one operation plan for mobiliz- 

ing a coordinated copy-production 
team and getting the key special- 
ists working together on a group 
problem of devising an effective 
television film commercial. 

The Problem 
The agency service and plans 

departments, after many confer- 
ences with the advertiser, decide 
that television can do a selling job 
for a particular product or line. 
The agency service representative 
orders the immediate development 
of a TV film spot. Market selec- 
tions, station time availabilities, 
the specific advertising task as- 
signed to television (brand and 
package identification, demonstra- 
tion of product advantages, pre- 
mium offer, institutional, etc.) and 
many other aspects of the problem 
are explored in this early sight-set- 
ting stage. 

The Idea 
The problem has been clearly de- 

fined. The copywriter, possessing 
front-rank knowledge of the prod- 
uct to be advertised, establishes the 
copy points in their proper order 
of emphasis. Now all three mem- 
bers of the creative team . . . the 
copywriter, art director and pro- 
duction supervisor . . . quietly shut 
doors and think. The "idea" may 
erupt from any one of these offices. 
All three are workers in ideas. All 
three must be given equal oppor- 
tunity to contribute. 
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Cable Television
errnles to the

CAROTINA$

New selling power for you in the

Corolinos is ossured with the

octivotion of the co-oxiol coble.

August set soles, greotest in

l3-month history,

increose your oudience potentiol.

Direct, simultoneous progroms

from the four networks multiply

lr0l|f stRvt1|G 0vtR

22,000 Tv tfl1I|tltts

cltRRt0TT[, t|. [.
Jelferson Standard Broadcasting Company

Represented Nationally by Radio 5ales

the

The Doodling
After the idea has been con-

ceived, the copywriter starts living
with it. He pencils out primitive
sight doodles against oral copy. He
determines the general direction of
the proposed film commercial.
either live action 01' animation.
Underscole "general direction."
Too many crefrive people begin the
construction of a TV spot with a
sweeping "Let's make a full ani-
mation commercial." The idea
should always come first. As the
visual sequence gradually takes
form during the pre-production
phase, one film technique (limited
or full auimation, stop motion or
a speciflc type of live action treat-
ment) comes to the fore as the best
method of transferring visual and
oral to celluloid.

First Visuolizqtion

The art director and production
supervisol subject the writer's
rough work to fly-specking scrutiny.
This session of "give and take" is
cxtremely important. Preliminary
timing is checked. Photographic
shots, impractical for television ot
budget, are replaced. Wherever
necessary, the oral is more closely
rvelded to the visual. After this
meeting is over, the art director
creates the flrst storyboard visual-
ization of the commercial.

Storyboord ond Script
O.nce again there should be art-

istic interplay within the Television
Department. The artist's first
visualization is set before the three
members of the team. Deletions,
additions. revised concept, trans-
posing of visual elements trnd copy
sharpening are just a few of the
bold actions which may take place
during this conference.

The copylvriter makes certain
that the salient selling points re-
ceive correct emphasis. The artist
holds out for attractive composi-
tion and visual continuity. The
prodLlction supervisor shepherds
the rougir commercial to a jelled
state where it is practical within
the assigned cost budget and avail-
able production time; and where he
rvill state, with no apology, "This
has all the makings of a real good
nlm.

At this point in the creative
timetable another important detail
is nailed down. That is the de-

cision as to the specific film tech-
nique that can best visualize that
"terrifie idea."

Now the art director prepares
the final rough storyboard. The
writer further polishes the shooting
script and copy. The production
man decides v'hich film supplier
should be awarded the job when
approved, taking into consideration
the supplier's talents and facilities,
available budget and production
time.

Conclusion
What material is forwarded to

the agency service department for
presentation to the advertiser?
Physically, it is just a storyboard
or elementary film. visualization
with audio in script, acetate rec-
ord or track form.

However, when that proposed
film commercial has been generated
ont of the close stage-by-stage co-
ordinated team participation of
artisans rvith varied but comple-
mentary experienee and skills, it
bears the imprimatur of no single
individual but of the entire tele-
vision department.

Whenever a plan for intimate
copy-production coordination is
suggested, voices from the nether
world of status quo will snort,
"Too many cooks spoil the broth
. you can't have too many ex-
perts sticking their fingers into the
creation of a TV spot." There is
some substance of truth in such a
comment. At the same time. there
is an equal measure of reason in
the argument, "No one man can do
everything well."

The fixing of that efficient work-
ing point between solo and team
operation require; intelligent and
realistic judgment on the part of
advertising agency executives.
Whatever degree of creative coor-
dination is established as standard
procedure during. the pre-produc-
tion stage of television commer-
cial film development, one imme-
diate action is surely indicated:
AgencE intra-departm.ental toalls,
tolticlt nLaA restrict teamwork
alnong ur'iter, artist anil produc-
tion su,peraisor, must be torn d,own.

TELEVISER

Cable Television 

comes to the 

SEPTEMBER SOth 

CHICAGO 
BOSTON 

New YORK. 
J PHlLADELPHl/^ 

8A.LTiMOB.e cr C 
WASHINGTON (f 1 

• • 

CH ARUOyt. 

New selling power for you in the 

Corolinos is assured with the 
activation of the co-axial cable. 

August set sales, greatest in 

the stations' 13-month history, 
increase your audience potential. 
Direct, simultaneous programs' 
from the four networks multiply 
viewer interest. 

nom SERvmc over 

22,000 TV FfliimiES 

UJBTV 

CHHRIOTTE, D. C. 

Jefferson Standard Broadcasting Company 

Represented Nationally by Radio Sales 

The Doodling 
After the idea has been con- 

ceived, the copywriter starts living 
with it. He pencils out primitive 
sight doodles against oral copy. He 
determines the general direction of 
the proposed film commercial, 
either live action or animation. 
Underscore "general directionjH 
Too many creative people begin the 
construction of a TV spot with a 
sweeping "Let's make a full ani- 
mation commercial." The idea 
should always come first. As the 
visual sequence gradually takes 
form during the pre-production 
phase, one film technique (limited 
or full animation, stop motion or 
a specific type of live action treat- 
ment) comes to the fore as the best 
method of transferring visual and 
oral to celluloid. 

First Visualization 

The art director and production 
supervisor subject the writer's 
rough work to fly-specking scrutiny. 
This session of "give and take" is 
extremely important. Preliminary 
timing is checked. Photographic 
shots, impractical for television or 
budget, are replaced. Wherever 
necessary, the oral is more closely 
welded to the visual. After this 
meeting is over, the art director 
creates the first storyboard visual- 
ization of the commercial. 

Storyboard and Script 
Once again there should be art- 

istic interplay within the Television 
Department. The artist's first 
visualization is set before the three 
members of the team. Deletions, 
additions, revised concept, trans- 
posing of visual elements and copy 
sharpening are just a few of the 
bold actions which may take place 
during this conference. 

The copywriter makes certain 
that the salient selling points re- 
ceive correct emphasis. The artist 
holds out for attractive composi- 
tion and visual continuity. The 
production supervisor shepherds 
the rough commercial to a jelled 
state where it is practical within 
the assigned cost budget and avail- 
able production time; and where he 
will state, with no apology, "This 
has all the makings of a real good 
film." 

At this point in the creative 
timetable another important detail 
is nailed down. That is the de- 

cision as to the specific film tech- 
nique that can best visualize that 
"terrific idea." 

Now the art director prepares 
the final rough storyboard. The 
writer further polishes the shooting 
script and copy. The production 
man decides which film supplier 
should be awarded the job when 
approved, taking into consideration 
the supplier's talents and facilities, 
available budget and production 
time. 

Conclusion 
What material is forwarded to 

the agency service department for 
presentation to the advertiser? 
Physically, it is just a storyboard 
or elementary film visualization 
with audio in script, acetate rec- 
ord or track form- 

However, when that proposed 
film commercial has been generated 
out of the close stage-by-stage co- 
ordinated team participation of 
artisans with varied but comple- 
mentary experience and skills, it 
bears the imprimatur of no single 
individual but of the entire tele- 
vision department. 

Whenever a plan for intimate 
copy-production coordination is 
suggested, voices from the nether 
world of status quo will snort, 
"Too many cooks spoil the broth 
. . . you can't have too many ex- 
perts sticking their fingers into the 
creation of a TV spot." There is 
some substance of truth in such a 
comment. At the same time, there 
is an equal measure of reason in 
the argument, "No one man can do 
everything well." 

The fixing of that efficient work- 
ing point between solo and team 
operation requires intelligent and 
realistic judgment on the part of 
advertising agency executives. 
Whatever degree of creative coor- 
dination is established as standard 
procedure during. the pre-produc- 
tion stage of television commer- 
cial film development, one imme- 
diate action is surely indicated: 
Agency intra-departmental ivalls, 
luhich may restrict teamwork 
among writer, artist and produc- 
tion supervisor, must be torn down. 
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This is the seventh in o series on the vorious TV positions.

Television

,T.HE cameraman's relationship
I to television production is a

most enviable one for through his
imagination and skill is the pol-
ished quality of a flne show at-
tained. Much depends on the
cameraman,. for the camera is the
link between effort and achieve-
ment.

This rewarding work can become
extremely tedious at times, since
extreme concentration is a prime
requisite for doing the job well. To
give the ultimate efort to a show
means attention to many details,
often affairs not directly the
cameraman's responsibility. Each
show must be the most important.
Close cooperation with the program
and technical director, with a free
exchange of ideas and suggestions
back and forth, make for a better
production. Many directors en-
courage, and even depend on ideas
from the floor.

The proper maintenance and op-
eration of equipment is a most im-
portant part of good engineering
and production. It is difficult,
however, to draw a dividing line
between pure engineering. and
creative efforts. A feeling of re-
sponsibility exists, for what one's
camera sees would be not just a
technically perfect picture, but one
esthetically perfect as well.

The degree to which the camera-
man can embellish the director's
work depends, of course, upon the
individuals concerned. The most
successful directors accept ideas
and integrate them into their orig-
inal plans to conform with the new
approach. It is increasingly bene-
ficial to consult freely with the pro-
gram director in order that this

SEPTEMBER, I95O

Carneraman
by Myrcn M. Frcedmon
Camerqman, ABC-TV

mutual cooperation may be at-
tained.

A word should be injected here
concerning the crew as a team. As
a unit, a crew takes pride in team
work. There is as much pleasure
in knowing everyone has con-
tributed to a smooth show, as in
individually making a difficult shot.
This stems directly from the guid-
ance of a skilled technical director
whose efforts maintain a high or-
der of efficiency. Dolly operators,
audio and video engineers are too
often overlooked when praise and
thanks are given out, all are part
of the team and each serves an im-
portant function. Unit pride is no.;
only something we feel, it can b .

readily seen on the air. Close tim-
ing, fast moves, coordination bl-
tween doliy, camera and microphone
positions make for a superior end
product. Many times, and only b--
super-human effort on the part of
the crew, does a show come off well.

In the natural comparison of
motion picture and television cam-
era work, aside from the obvious
use of similar equipment and re-
sulting pictures, there are sev-
eral important considerations which
on the surface are not apparent.
These differences are the conditions
under which each job is accom-
plished.

Bad camera work in motion pic-
tures simply means "another take."
After the editing of a film the mis-
takes remain on the cutting roorn
floor. In television a cameraman
does not have the benefit of "an-
other take." He rarely gets elabo-
rate or even complete rehearsal for
the camer:a alone. He must pick his
shots as best he can while the action
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This is the seventh in a series on the various TV positions. 

T rk ew tsion 

COMMONWEALTH 
Currently Serving the 

Nation's Leading TV Stations 
Offers the Fallowing 

TV FILM PACKAGES 

leraman 

by Myron M. Freed man 

Cameraman, ABC-TV 

THE cameraman's relationship 
to television production is a 

most enviable one for through his 
imagination and skill is the pol- 
ished quality of a fine show at- 
tained. Much depends on the 
cameraman, ■ for the camera is the 
link between effort and achieve- 
ment. 

This rewarding work can become 
extremely tedious at times, since 
extreme concentration is a prime 
requisite for doing the job well. To 
give the ultimate effort to a show 
means attention to many details, 
often affairs not directly the 
cameraman's responsibility. Each 
show must be the most important. 
Close cooperation with the program 
and technical director, with a free 
exchange of ideas and suggestions 
back and forth, make for a better 
production. Many directors en- 
courage, and even depend on ideas 
from the floor. 

The proper maintenance and op- 
eration of equipment is a most im- 
portant part of good engineering 
and production. It is difficult, 
however, to draw a dividing line 
between pure engineering and 
creative efforts. A feeling of re- 
sponsibility exists, for what one's 
camera sees would be not just a 
technically perfect picture, but one 
esthetically perfect as well. 

The degree to which the camera- 
man can embellish the director's 
work depends, of course, upon the 
individuals concerned. The most 
successful directors accept ideas 
and integrate them into their orig- 
inal plans to conform with the new 
approach. It is increasingly bene- 
ficial to consult freely with the pro- 
gram director in order that this 
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mutual cooperation may be at- 
tained. 

A word should be injected here 
concerning the crew as a team. As 
a unit, a crew takes pride in team 
work. There is as much pleasure 
in knowing everyone has con- 
tributed to a smooth show, as in 
individually making a difficult shot. 
This stems directly from the guid- 
ance of a skilled technical director 
whose efforts maintain a high or- 
der of efficiency. Dolly operators, 
audio and video engineers are too 
often overlooked when praise and 
thanks are given out, all are part 
of the team and each serves an im- 
portant function. Unit pride is no, 
only something we feel, it can b ■ 
readily seen on the air. Close tim- 
ing, fast moves, coordination be- 
tween dolly, camera and microphone 
positions make for a superior end 
product. Many times, and only b,_ 

super-human effort on the part of 
the crew, does a show come off well. 

In the natural comparison of 
motion picture and television cam- 
era work, aside from the obvious 
use of similar equipment and re- 
sulting pictures, there are sev- 
eral important considerations which 
on the surface are not apparent. 
These differences are the conditions 
under which each job is accom- 
plished. 

Bad camera work in motion pic- 
tures simply means "another take." 
After the editing of a film the mis- 
takes remain on the cutting room 
floor. In television a cameraman 
does not have the benefit of "an- 
other take." He rarely gets elabo- 
rate or even complete rehearsal for 
the camera alone. He must pick his 
shots as best he can while the action 

Barbara 
STANWYCK 

Robe 
YOUNG 
Jimmy 

OURANTE 
Claudette 
COLBERT 

Jack 
BENNY 

Paulette 
GODDARO 

Jimmy 
STEWART 

Merle 
OBERON 
Melv " 

DOUGLAS 
Raymond 

MASSEY 

WESTERNS 
featuring 

THE RANGE BUSTERS 

KERMIT MAYNARD 

^SMITH BALLEW 

SSS' ATU«te 

'ill "1 Hoppy 
J- Carrol - Haisb 

f3 

J k loRue 
P,nky Tom,in Bus'er Crobbe 

MUSICAL 
VARIETIES 

121/2 mm each • featuring 
MOREY 

AMSTERDAM 4 

mSOUHO 

CM**001 

cuHR 

eOfA 

gi 0 

"I 
C^OOHL 

For further inform- 
at ion and complete 

list, write to 

lommonupLTH 
tyilm ami UTetembifyn, ifnc. 
723 Seventh Avenue, New York 19, N.Y. 

= inCO&PORA1ED = 

SEPTEMBER, 1950 9 

www.americanradiohistory.com



goes on. There is usually insufficient
time for adequate consideration of
camera position or movement. In
films things are less hurried and
only one scene is considered at a
time.

Once a show is on-the-air the
television cameraman remains un-
der pressure for a comparativel.l
long period of time. Film worii
does not require the fast moves
and reflexes sustained by a tele-
vision show.

From the television control room
communication system come the
voices of program director. tech_
nical director, associate director
and at times the video engineer,
plus the aural program. Intense
concentration is required to sepa-
rate the various sounds as well as
to be aware of what is happening
in the camera viewfinder. It i;
often a harrowing experience tofollow instructions, anticipate
movement, frame and end up with
a "Class A" product

There are occasional bad mo-
ments; particularly in remote work.
Fast action and no rehearsal leave
a man much on his own. An ex-
perienced cameraman is expected
to anticipate program needs other-
wise many shots would be lost if
instructions were always required.
Things happen so fast there is time
only to act and trust that it meets
the need.

The average motion picture
cameraman's responsibility are
those of exposure, lighting and
framing. On any movement an
assistant changes focus. On the
television pedestal camera, for ex-
ample, a cameraman must keep his

or,vn focus, dolly in or out or truck
sideways, pan at the same time and
be framed correctly as well. The
pedestal was, of course, never in-
tended to be dollied on the air.
It is only through the ingenuity and
skill of the cameraman that the
movement of what was meant as
only a support, may be so effective
in camera dolly techniques. The
camera staff at ABC has shown
great skill in using the pedestals.
It is quite common to do sixty foot
dollies, or a series of triangular
movements when needed. Often
these effects would be impossible
on anything other than a pedestal.

The facilities at ABC include a
Houston Camera Crane which is
used to great advantage on the
larger musical shows. By close
cooperation between the director,
the designers and the crew much
has been achieved in what has been
described as the most spectacular
camera movements on television.
The Houston Crane is literally
without limits. Through planning
and imagination we have sustained
one camera for as long as five min-
utes. In many instances the re-
sponsibility for moving in and out
or angling right or left and high or
low is given to the crew of the
crane. This freedom gives a
smoother feeling to the movements.

Some knowledge of television en-
gineering is essential. Cameras are
complicated and expensive and one
must be familiar enough with the
equipment to make quick adjust-
ments when necessary. It is ex-
pected that anyone serving as a
television cameraman have also a
sense of pictorial composition and

technique. Agility plus a cool mind
make for a good cameraman. Cam-
era work of distinction requires the
relentless pursuit of perfection. Its
reward is the satisfaction of hav-
ing been part of an overall crea-
tive scheme.

Cameraman Survey
In order to present the overoll stotus of

the television comeromon, TELEVISER hos
mode o questionnoire survey of stotions do-
ing studio productions. Forty-nine stotions
in thirty-one cities replied. The following is
o summory of the informotion received.

Cameraman's duties:
o) Rotote in oll technicol lobs
b) Comero mointenonce .....
c) Operote TV corneros only

Number employed:

o) Ronge
b) Averoge

Average Age: 27 yeors.

Weekly Solory Ronse: $37.50-$200.00.

Union Alfiliations:

32
ll
6

I -100
t4

|BEW ..
NABET ...........
IATSE ,

None ..
Other
No Reply

I8
IO
)

l3
2
I

First C/oss Radio-Telephone License required:

o) No
b) Yes

29
17

KINESCOPE
Keep Kinescope recordings free of scrofches ond
"roin" eftects righr from the sfort. New film
scrqfches eosily unless PEER[ESS lreoted.
lf you ore locoted in one of the mony cities where PIERIESS FltM
TREATMENT is ovoiloble you con gel you. doily rushes treoled before
exposing them to the rigors of editing ond proiection. PEIRIESS Fll.M
TREATMENT is fosl ond sure.

PEERI,ESS is the complete, permrrnent lreolment-proven by l6 yeors
of increosing use.

Our plonts in New York qnd Hollywood ond mosl of our licensees con

Summory ol bockground expeience:
o) TV Schools 20
b) Rodio Experience .......... 15
c) Previous TV Experience .... l0
d) Previous Experience in some

phoseof electronics ...... 9
e) Experience photogrophy ... . 8
f) On-the-job 6

s) Other technicol troining .... 6
h) Experience motion pictures . . 4
i) Armed Forces . 3

The complete stotion replies together vith
their comments vill be found in chort form
in the centerfold of this issue.

THE HOUSE OF LIGHr
FOR PHOTO BULBS

a
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for The Motion Picture
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goes on. There is usually insufficient 
time for adequate consideration of 
camera position or movement. In 
films things are less hurried and 
only one scene is considered at a 
time. 

Once a show is on-the-air the 
television cameraman remains un- 
der pressure for a comparatively, 
long period of time. Film work 
does not require the fast moves 
and reflexes sustained by a tele- 
vision show. 

From the television control room 
communication system come the 
voices of program director, tech- 
nical director, associate director 
and at times the video engineer, 
plus the aural program. Intense 
concentration is required to sepa- 
rate the various sounds as well as 
to be aware of what is happening 
m the camera viewfinder. It is 
often a harrowing experience to 
ollow instructions, anticipate 

movement, frame and end up with 
a "Class A" product. 

There are occasional bad mo- 
ments ; particularly in remote work. 
Fast action and no rehearsal leave 
a man much on his own. An ex- 
perienced cameraman is expected 
to anticipate program needs other- 
wise many shots would be lost if 
instructions were always required. 
Things happen so fast there is time 
only to act and trust that it meets 
the need. 

The average motion picture 
cameraman's responsibility are 
those of exposure, lighting and 
framing. On any movement an 
assistant changes focus. On the 
television pedestal camera, for ex- 
ample, a cameraman must keep his 

own focus, dolly in or out or truck 
sideways, pan at the same time and 
be framed correctly as well. The 
pedestal was, of course, never in- 
tended to be dollied on the air. 
It is only through the ingenuity and 
skill of the cameraman that the 
movement of what was meant as 
only a support, may be so effective 
in camera dolly techniques. The 
camera staff at ABC has shown 
great skill in using the pedestals. 
It is quite common to do sixty foot 
dollies, or a series of triangular 
movements when needed. Often 
these effects would be impossible 
on anything other than a pedestal. 

The facilities at ABC include a 
Houston Camera Crane which is 
used to great advantage on the 
larger musical shows. By close 
cooperation between the director, 
the designers and the crew much 
has been achieved in what has been 
described as the most spectacular 
camera movements on television. 
The Houston Crane is literally 
without limits. Through planning 
and imagination we have sustained 
one camera for as long as five min- 
utes. In many instances the re- 
sponsibility for moving in and out 
or angling right or left and high or 
low is given to the crew of the 
crane. This freedom gives a 
smoother feeling to the movements. 

Some knowledge of television en- 
gineering is essential. Cameras are 
complicated and expensive and one 
must be familiar enough with the 
equipment to make quick adjust- 
ments when necessary. It is ex- 
pected that anyone serving as a 
television cameraman have also a 
sense of pictorial composition and 
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technique. Agility plus a cool mind 
make for a good cameraman. Cam- 
era work of distinction requires the 
relentless pursuit of perfection. Its 
reward is the satisfaction of hav- 
ing been part of an overall crea- 
tive scheme. 

Cameraman Survey 

In order to present the overall status of 
the television cameraman, TELEVISFR has 
made c questionnaire survey of stations Jo 
ing studio productions. Forty-nine stations 
in thirty-one cities replied. The following is 
a summary of the information received. 

Cameraman's duties: 
a) Rotate in all technical jobs . . 32 
b) Camera maintenance   11 
c) Operate TV cameras only 6 

Number employed: 
a) Range   1-100 
b) Average   14 

Average Age: 27 years. 

Weekly Salary Range: $37 50-$200.00. 

Union Affiliations: 
IBEW  18 
NABET  
IATSE   5 
None    13 
Other   2 
No Reply . .   1 

First Class Radio-Telephone License required: 
a) No .. ...   29 
b) Yes   17 

Summary of Dackgrouna experience 
a) TV Schools   20 
b) Radio Experience   15 
c) Previous TV Experience 10 
d) Previous Experience in some 

phase of electronics  9 
e) Experience photography .... 8 
f) On the ^ob   6 
g) Other technical training .... 6 
h) Experience motion pictures 4 
i) Armed Forces . , . 3 

The complete station replies together with 
their comments will be found in chart form 
in the centerfold of this issue 
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Teleeisergruph
by Mox Fleischer

Show:

MC or Stor:
Stotion:

Chonnel:
Time:
Dqte:

Don McNeill's TV
Club (Premiere)

Don McNeill
WJZ -TY (Telecost

from Chicogo)
7
9:00 P.M.
September I3,1950

9:00 P.M. Show opened with exte-
rior view of theatre, then to in-
terior, showing seated audience.
(Audience Appeal, S0)

9:02 P.M. Don McNeill enters from
rear of theatre down the aisle. in
higtr spirits. Roundly greeted.
(4.A. s0 to st)
9:04 P.M. McNeill, on stage, intro-
duces cast from behind an oversized
desk which blocked a satisfactory
view of the performers. (A.A. 5/t
to 56)

9:08 P.M. McNeill begins interview
of visitors, with mild resDonse..
(4.4. 56 to 6t)
9:09 P.M. Little Judy was presented
with a buildup much too strong for
the child's talents. Accordingly,
too much was expected. Her rather
cute song "Put Your Shoes on Lucy"
amused, but didn't reach the build-
ap. (4.A. 6L to 70)

9:11 P.M. The Charleston in jit-
terbug style, performed by an
elderly couple, she 54, he 72, pro-
vided the first spark of life in the
show thus far. There seemed to be
a chance here for higher graph
rating, but for no obvious reason,
several younger couples went into
uncalled for dancing on stage while
others walked back and forth across
the stage, detracting from the in-
tended focal point. (A.A. f0 to
74 to 66)

9:15 P.M. McNeill stated that his
customarlr moment of silent prayer
would not be omitted, even though
it was suggested that prayer was
out of place in TV. The moment of
prayer was held. Strangely enough,
that moment did prove impressive.
(4.4. 66 to 68)

SEPTEMBER. I95O
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9:16 P.1\{. One moment of puppet
show executed by a live performer
suspended by strings, started out
well, but ended in 56 seconds. (A.A.
68 to 70)

9:17 P.M. Patsy Lee in a Nick-
elodeon skit with a deter:nined effort
to lift the show, but the preceeding
odds were against her. At best, she
did prevent a sag in the activities.
(4.4. 70 to 74 to 70)

9:24 P.M. Commercial well inte-
grated. Would have held up better
in stronger show. (A.A. 70 to 6Ie)

9:26 P.1\{. At this point the theatre
audience lvas invited to march all
over the house, which they did in
considerable confusion, rvhile the
cameraman scanned the meaning-
less movements in an effort to
locate something of interest to
shoot at. The camera movements, in
themselves, prevented a bad sag for
this episode. (A.A. lteld to 6!t)

9:29 P.M. Interviervs begin again.
General dullness of previous inter-

o

views indicated more disappoint-
ment in store, and more did come
for a new sary. (A.A. 64 to 60)

9:33 P.M. Song and dance team in
"Ain't She Sweet." Made good try,
but seemed lost fcir cues and some-
what ill at ease. (A.A. 60 to 62)

9:36 P.M. Cowboy and two-man
horse skit. Poorest episode of the
show. A serious few seconds for any
show which permits a sag from:
(4.A. 62 to 52)

9:39 P.M. Integrated Commercial.
(4.4. 52 to 50)

9:40 P.M. Introduction of Gloria
Swanson. The flrst touch of pro-
fessionalism combined with ever-
lasting beauty and poise. Presented
just in time to prevent a show-sag
below the tolerance graph line at
50. Gloria's magnetic presence
pulled this generally slow moving
show steadily upward, reaching
very close td its highest point. Her
lines, both in figure and speech,
were by all odds, the highlight of

Televisergroph .is not o personol progrom review. lt is, insteod, o technicol onolysis of just
whot the viewing-oudience gets-oui of o porticulor piogrom with concrete iugjestions for
improving the production. Our.objectivs in piesenting tiris 

-n"v 
feoture is *e !*"r"of elevotionof television progromming technique.
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by Max Fleischer 

Show: 

MC or Star: 
Station: 

Channel: 
Time: 
Date: 

Don McNeill's TV 
Club (Premiere) 

Don McNeill 
WJ7 TV (Telecast 

from Chicago) 
7 
9:00 P.M 
September 13, 1950 

9:00 P.M. Show opened with exte- 
rior view of theatreJthen to in- 
terior, showing: seated audience. 
(Audience Appeal, 50) 

9 :02 P M. Don McNeill enters from 
rear of theatre down the aisle, in 
high spirits. Roundly greeted. 
(A.A. 50 to 5Jt) 

9:04 P.M. McNeill, on stage, intro- 
duces cast from behind an oversized 
desk which blocked a satisfactory 
view of the performers. (A.A. 54 
to 56) 

9;0S P M. McNeill begins interview 
of visitors, with mild response.. 
(A.A. 56 to 64) 

9:09 P.M. Little Judy was presented 
with a buildup much too strong for 
the. child's talents. Accordingly, 
too much was expected. Her rather 
cute song "Put Your Shoes on Lucy" 
amused, but didn't reach the build- 
up. (A.A. 64 to 70) 

9:11 P.M. The Charleston in jit- 
terbug style, performed by an 
elderly couple, she 54, he 72, pro- 
vided the first spark of life in the 
show thus far. There seemed to be 
a chance here for higher graph 
rating, but for no obvious reason, 
several younger couples went into 
uncalled for dancing on stage while 
others walked back and forth across 
the stage, detracting from the in- 
tended focal point. (A.A. 70 to 
74 to 66) 

9:15 P.M. McNeill stated that his 
customary moment of silent prayer 
would not be omitted, even though 
it was suggested that prayer was 
out of place in TV. The moment of 
prayer was held. Strangely enough, 
that moment did prove impressive. 
(A.A. 66 to 68) 

Televisergraph is not a personal program review. It is, instead, a technical analysis of just 
what the viewing audience gets out of a particular program with concrete suggestions for 
improving the production. Our objective in presenting this new feature is the general elevation 
of television programming technique. 

GRAPH KEY 
Appeal Line No. 50  Tolerance Line 
Above Appeal" Line No. 50   .y Safe Area 
Below "Appeal" Line No. 50 ^Tolerance Falls Rapidly 
Numera s Above Graph Presentation by Minutes 
Numerals at Left of Graph  Audience Appeal 

9:16 P.M. One moment of puppet 
show executed by a live performer 
suspended by strings, started out 
well, but ended in 56 seconds. (A.A. 
68 to 70) 

9:17 P.M. Patsy Lee in a Nick- 
elodeon skit with a determined effort 
to lift the show, but the proceeding 
odds were against her. At best, she 
did prevent a sag in the activities. 
(A.A. 70 to 74 to 70) 

9:24 P.M. Commercial well inte- 
grated. Would have held up better 
in stronger show.H'A.A. 70 to 64) 

9:26 P.M. At this point the theatre 
audience was invited to march all 
over the house, which they did in 
considerable confusion, while the 
cameraman scanned the meaning 
less movements in an effort to 
locate something of interest to 
shoot at. The camera movements, in 
themselves, prevented a bad sag for 
this episode. (A.A. held to 64) 

9:29 P.M. Interviews begin again. 
General dullness of previous inter- 

views indicated more disappoint- 
ment .n store, and more did come 
for a new sag. (A.A. 64 to 60) 

9:33 P.M. Song and dance team in 
"Ain't She Sweet." Made good try, 
but seemed lost for cues and some- 
what ill at ease. (L4.A. 60 to 62) 

9:36 P.M. Cowboy and two-man 
horse skit. Poorest episode of the 
show. A serious few seconds for any 
show which permits a sag from: 
(A.A. 62 to 5i) 

9:39 P.M. Integrated Commercial. 
(A.A. 52 to 50) 

9:40 P.M. Introduction of Gloria 
Swanson. The first touch of pro- 
fessionalism combined with ever- 
lasting beauty and poise. Presented 
just in time to prevent a show-sag 
below the tolerance graph line at 
50. Gloria's magnetic presence 
pulled this generally slow moving 
show steadily upward, reaching 
very close to its highest point. Her 
lines, both in figure and speech, 
were by all odds, the highlight of 
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the TV Club presentation, pulling
appeal up 20 points. (A.4.50 to 70)

9:51 P.M. Johnny Desmond in song.
Good, but hurried. (A.A. 70 to 60)

9:57 P.M. A moment of wrestling,
for a few laughs. (A.A. 60)

9:58 P.M. Aurdience invited to sing
along: "There Are Smiles." Mildly
interesting. Held at: (A.A. 60)

9:59 P.M. End.

TECHNICAL NOTATIONS

Camera angles: No attempt at inter-
esting views.
C,amera operations: Exceptionally
alert as evidenced at 9:26 P.M.
when cameramen searched for items
of interest.
Lighting: Very ordinary, flat re-
sult. No attempt at Showmanship.
Evidence of complete lack or dis-
regard of TV requirements.
Pace: Cumbersome and plodding.
Audience appeal: Dragged upward
from opening to the 1Sth minute by
sheer observer expectancy. Held
precariously from the 18th to the
24th minute, then tumbled badly
to the 40th minute with little relief.
Miss Swanson instituted a steady
rise to the 51st minute. Show
closed with a slow fall, with audi-
ence appeal at 60.

TECHNICAL ERRORS

a) No attention to lighting effects.
b) Scenic effects entirelE neglect,ed.
c) Insincere, " get -i.t -ouer-wi,th,"
interaieus. d) Oaerbu,ilcling of pre-
sented talent. e) Detraction from.
i,ntroduced uisitors by secondary
moaetnents about the field of oieto.
f) Poor sequenccs too long. Good
bi.ts too short. g ) Mass audietr.ce
'pa,rticipation toithout plan. h) In,-
suffic'ient rehearsal of talent. Miss-
ing of cu,es. i) Slott:, fading clint.ar.

IElEUISIOil
Laboratory and thmretical instruc-
tion under the guidance of experts,
covering all technical phases of
Radio, Frequency Modulation and
Television. ?repares for opportuoi-
ties in Broadcasting. Ess'ential In-
dustry or Own Business.

TOIAL tu|l101{ t450. t{O EXrRAt.
llorr., Aft,, or Evc. Smoll W.eklY Pdyn6lt.
ficc Plocemcnt Service. Slote l-icensed.

APPROVED FQR VETERANS.
EI{FOLL NOW FOR IIEW CLASSES

Apply Drlly 9-g; sat. 9-2
VlSlT. WRITE or PHOIE

nADt0-TEtrulsl0ll-I1{STITUTE 
I

liorreis il Tderiricr freining lin<c l93l
{80 Lcringlon Ar!., ll. Y, tt ('[6th st.l
florr f.llll I lhrk frn Grnd (cntrcl

By Rohert E, Hanis

How badty would wclr incurred shortages of technicictns and uit'al ma-

t erials aff ect teleoi,sion?

Although no one can definitely answer that question, important
governmental decisions may soon have to be made affecting video. We

hope the federal agencies involved will consider the value of television
not only as a rocketing new industry but as an unparalleled medium
of communication.

Teleaision combining u)ords, pictures and motion proaide a nea178 f or
nLass-ed,ucation and training lar more effectiae than an?J yet deoised-

For this reason the Goaernment cdn not afford to hinder the ntediztm's
growth in any uny whatsoeaer. The ualue of ai,sual training aides to tbe

itlilitarlt was p1'ooen by Signal Corps f'Ims during Wodd War II. Nat'ur-
rtlly such fiIttrc or liae d,emonstrations could be shown to any number of
troops simultaneously by installing the necessary number of sets i'n

Qrnra campg.

However, it is on the home front that television can really prove

to be of tremendous value. If this country should be involved in any-
thing resembling a total war, military experts have indicated that
there will be no front line as in previous wars. With the advent of
long-range bombers, guided missiles and atom bombs, every citizen will
be in the battle. Obviously the need for training and preparing the
masses for such a war is a tremendous task. Television is the perfect
medium to do this job.

For thi,s reason the Gooernment must lxot olLlA make certain that the

ind,ustry's growth i,s not unduly lmmpered by further FCC d'elays or by

the restriction of uibal rnaterials or by tlLe lack of tecltnicians, but might
d,o well to und,erutrite teleoi'si'on's speedy growth by actiaelE cao'perating
ysitft, priuate licensees in the construction of neu stations in aretts not

Aet reached by teleutsion.

Of course actual war needs must be met first. However, even if
shortages should get very severe, TY applicants already having AM
studio's and transmitting towers, could add v;.deo with a minimum of
additional material. Although any such discrimination may seem un-

fair the prime consideration should be reaching the greatest number
of people possible.

Uti,lization of teleuision f or trai,ni'ng, pl'opaganda ai'td nt.ol'ale tnctlJ in-

d,eed, go a, long waA in determining the eaentus,l outcome of sttch a Laodd

confl,ict. Teleaision as 'a dramatic blackboard TLaa eaen saae oltt' citili-
zation,
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the TV Club presentation, pulling 
appeal up 20 points. fA.A. 50 to 70) 

9:51 P M. Johnny Desmond in song. 
Good, but hurried. (A.A. 70 to 60) 

9:57 P.M. A moment of wrestling, 
for a few laughs. fA.A. 60) 

9:58 P.M. Audience invited to sing 
along: "There Are Smiles." Mildly 
interesting. Held at; (A.A. 60) 

9:59 P.M. End. 

TECHNICAL NOTATIONS 
Camera angles: No attempt at inter- 
esting views. 
Camera operations: Exceptionally 
alert as evidenced at 9:26 P.M 
when cameramen searched for items 
of interest. 
Lighting: Very ordinary, flat re- 
sult. No attempt at showmanship. 
Evidence of complete lack or dis- 
regard of TV requirements. 
Pace: Cumbersome and plodding. 
Audience appeal: Dragged upward 
from opening to the 18th minute by 
sheer observer expectancy. Held 
precariously from the 18th to the 
24th minute, then tumbled badly 
to the 40th minute with little relief. 
Miss Swanson instituted a steady 
rise to the 51st minute. Show 
closed with a slow fall, with audi- 
ence appeal at 60. 

TECHNICAL ERRORS 
a) No attention to lighting effects. 
b) Scenic effects entirely neglected. 
c) Insincere, "get-it-over-with," 
interviews, d) Overbuilding of pre- 
sented talent, e) Detraction from 
introduced visitors by secondary 
movements about the field of view, 
f) Poor sequences too long. Good 
bits too short, g) Mass audience 
participation luithom; plan, h) In- 
sufficient rehearsal of talent. Miss- 
ing of cues, i) Slov:, fading climax. 

BSiS. 

TELEVISION 
Laboratory and theoretical instruc- 
tion under the guidance of experts, 
covering all technical phases of 
Radio, Frequency Modulation and 
Television. Prepares for opportuni- 
ties in Broadcasting. Essential In- 
dustry or Own Business. 

TOTAL TUITION $450. NO EXTRAS. 
Morn., Aft., or Eve. Small Weekly Payments. 
Free Placement Service. State Licensed. 

APPROVED FOR VETERANS. 
ENROLL NOW FOR NEW CLASSES 

Apply Daily 9-9; Sat. 9-2 
VISIT. WRITE or PHONE 

RADIO-TELEVISION 
INSTITUTE • 

Pioneers in Television Training Since 1938 
480 Lexington Ave.f N. Y. 17 (46tli St.) 
PLaia 9-5685 3 blocks from Grand Central 

By Robert E. Harris 

How badly would war incurred shortages of technicians and vital ma- 
terials affect television? 

Although no one can definitely answer that question, important 
governmental decisions may soon have to be made affecting video. We 
hope the federal agencies involved will consider the value of television 
not only as a rocketing new industry but as an unparalleled medium 
of communication. 

Television combining teords, pictures and motion provide a means for 
mass-education and training far more effective than any yet devised. 
For this reason the Government can not afford to hinder the medium's 
growth in any way whatsoever. The value of visual training aides to the 
military ivas proven by Signal Corps films during World War 11. Natur- 
ally such films or live demonstrations could be shoivn to any number of 
troops simultaneously by installing the necessary number of sets in 
army camps. 

However, it is on the home front that television can really prove 
to be of tremendous value. If this country should be involved in any- 
thing resembling a total war, military experts have indicated that 
there will be no front line as in previous wars. With the advent of 
long-range bombers, guided missiles and atom bombs, every citizen will 
be in the battle. Obviously the need for training and preparing the 
masses for such a war is a tremendous task. Television is the perfect 
medium to do this job. 

For this reason the Government must not only makmjcwtain that the 
industry's growth is not unduly hampered by further FCC delays or by 
the restriction of vital materials or by the lack of technicians, bwt might 
do well to underwrite television's speedy growth by actively cooperating 
with private licensees in the construction of new stations in areas not 
yet reached by television. 

Of course actual war needs must be met first. However, even if 
shortages should get very severe, TV applicants already having AM 
studio's and transmitting towers, could add video with a minimum of 
additional material. Although any such discrimination may seem un- 
fair the prime consideration should be reaching the greatest number 
of people possible. 

Utilization of television for training, propaganda and morale may in- 
deed go a long way in determining the eventual outcome of such a imrld 
conflict. Television as a dramatic blackboard may even save our civili- 
zation. 
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(

Albuquerque, N. Mex.
. IiOB-TV-Albuquerque Bloadcast-

ing Co.
(Commercial Opening: Nov. 29, 1948)

234 S. Fifth Ave., Albuquerque,
N. Mex.

Manager .P. Hoffman
Sta. Engr.,-.-.-,-....,.-.G. S. Johnston

FII,M DEPARTMENT
Projectors: 1 16mm; 7 (2x2), I

(31/+x4\ Giass Slide.
,ki.*

Ames, lowq
. WOI-TV-Iowa State Colleee
(Commerciol Opening: Feb. 2I; I950)

Service Bldg., Ames, Iowa
Radio-TV Dir. -.............__R. B. Hull
Commercial M gr. ....--....R. Mulhall
Pr.oduction M gr. --....Bdw. Wegener
Film Director-..-.,-,----M. Brunsvold
Educational Dir. ......W. I. Gliffith
Chief Engineer -..........-L. L. Lewis

FILM DEPAR,TMENT
Projectors: 2l6mm 1 Film Strip;

1 (3x4) , | (2x2) Glass Siide
Contact : ..,.-.-.-..-.-Edward Weqener

{.**
Atlonto, Go.
. WAGA-TV-The Fort Industrv Co.
(Commercial Opening: Mar. S, ig49)
1032 W. Peachtree St., Atlanta, Ga.

X[anagins Director....-.J. E. Bailey
Station M9r.....-...G. B. Storer, Ji.
Pyogram Direetor....Wm R. Ter.ry
Chief Engineer.-......Pa:ul B. Cram

FILM DEPARTMENT
Projecters: 2 16mm; 1 35 Film
Stlip; 2 Glass Slide

Contact: - . 
;-.. 

**. R. Terry

. WSB-TV-The Atlanta Journal Co.
(Commercial Opening: Sept. 29,
19.18 )

1601 Peachtree St., Atlanta, Ga.
Managinq Dir. -------.-.J. L. Reinsch
General Mgr. --....J. M. Outler', Jr'.
Chiel Engineer.."...C. F. Dougherty

FILM DEPARTMENT
Projectors: 2 16mm; 3 (2x2) Glass

Slide
Contact: -...-.-...-.-----...Jean Hendrix

***
Bqltimore, Md.
. WAAM-TV-Radio Television of

Baltimole
(Cotnme'rcial Opening: Nov. 1, 1948)
3725 Malden Ave., Baltimore 11, Md.

Erec. Vice-Pres. -...---.--S. Carliner
General Manag er.---.-.-Norman KaI
Dir. of Sales-----.-..-.-Armand Grant
Progru,m M gr. ..---.-.Herbert Cahan
T echnical Adui,sor-.-.-----.Ben Wolfe

74

Chi.ef Engineet'..-.......Glen Layman
Admin, Director.... --. -Helen Polgers

FILIT DEPARTMENT
Projectors: 2 16mm; 2 (2x2)
Glass Slide

Contnct: Armand Glant. Sales:
Herbert Cahan, Film

. WBAL-TV-Hearst Radio. Inc.
(Commercial Opetting: Mar'. 11, 1948)
2610 N. Charles St., Baltimore, Md.

President....--.--.Charles B. McCabe
M anag e,t' -.---..-----.------.Harold Burke
Chief Engineer-.----W. C. Balcham

FILM DEPARTMENT
Projectors: 3 16mm; 4 (2x2) Glass

Slide
Contact: 

; 
-.-Mel Quinn

. WMAR-TV-The A. S. Abell Co.
(Comnterci,a,l Opening: Sept. 27, 1947)

Baltimore 3. Md.
Dir. ancl V. P.....-.....Ewell K. Jett
Sales Manager--..--Ernest A. Lang
Pro g rum Director.. -.R. B. Cochrane
Chief Engineer.-..-.-...C. G. Noppel
Film Director......-.D. V. R. Stickle
Production Dir. -. -- --. -....Icdwin Mick
Promotion M gr. ------Gustavus Ober

FILM DEPARTMENT
Projectors:2 16mm; 1 Film Strip;
2 (2x2\ Glass Slide

Contact : ....-..--...Carlton G. Nopper

*ri*

Binghomton, N. Y.
. WNBF-TV-Clark Associates, Inc.
(Commercial Opening: Dec. 1, 1949)
Arlington Hotel, Binghamton, N. Y.

General Mgr. -..-----Cecil D. Mastin
T r eo,sur er - -. - --. -...... -.-.-. -. L. L. Rogers
Sales Manager-..---..--.-S. N. Heslop
Program Director-.-.-.-.E. M. Scala
Pt'omotion Mgr. ---.8. R. McCloskey
Clief E'nginee,r........-...L. H. Stantz

FILM DEPARTMENT
Proiectors:2 16mm; 1 (2x2) Glass

Slide

**tj

Birminghom, Alo.
.WAFM-TV-Voice of Alabama, Inc.
(Commercial Openi,ng: May 29, 1949)

701 Protective Life Bidg.,
Birmingham, Ala.

Pres. & Gen. 1119r......-..-.Thad Holt
Mgr. Oper & Pt'og, --.-----,-L. Baxtei'
Chief Orter. Eng'r.........J. L. Evans
Chief Engineev'...-."....N. S. Hurley
Sales Manager-.--C. P. Persons, Jl.
Pr. Dr. & F. Dr.....B. F. McKee, Jr.
Business Mgr....-8. H. Mitchell, Jr.

FILM DEP.A,RTMDNT
Projectors: 2 16mm; 2 Film Strip;
2 (2x2) Glass Slide

Contact:. - ....Lionel Baxter

. WBRC-TV-Birmingharn Broad-
casting Co., Inc.

(Conrmercial Opening: J:une 22, 7949)
7727r/z Second Ave. North.

Bilmingham, Ala.
Pres.-Ou;ner-,----.---Eloise S. Hanna
General Manager-.-.G. P. Hamann
Program Dir. ........M. D. Smith III

FILM DEP.{RTI\{ENT
Projectors:,2 16mm; 2 Film Strip;
2 (2x2) Glass Siide; 1 Projectall

Contnct: -." ....G. P. Hamann
,l*:l

Bloomington, Ind.
. WTTV-Sarkes Tarzian. Inc.
(Cotnmercinl Opening: Nov. 11, 1949)
535 S. Walnut St., Bloomington, Ind.

Pr esident........-....... Sarkes T arzian
General Jl[ gr.---.-.-.Glenn Van Horn
Program Dir.....-.....-....R. Petranoff
Sales XI gr, -..-,-..,--..,..Robert Lemon
Chief Engineer-.-...--Morton Weigel
Film Director----.,-.-.-.Albert Fiscus
Production M gr. .-.---Ma,-c Williams
Production M gr. -..-.-.-Gail Grissom

FII,M DEPARTMENT
Projectors: 1 16mm; 1 35 FiIm
Strip; 1 (2x2) Glass Slide

Contact : -...-...-....-..Robert Petranoff
***

Boston, Moss.
r WBZ-TV-Westinghouse Radio Sta-

tions, Inc,
(Commercial Opening: June 9, 1948)
1170 Soldiers Field Rd., Boston, Mass.

President ..-----.-...--.--.Walter Evans
Station Mgr. -,........W. C. Swartley
Chief Engineer....--....W. H. Hauser
P,t"ogram J\Igr. -...........W. G. Swan
Sales Manag er -.............C. H. Masse
Promoti,on Mgr.-.-....-J. G. Stiili, Jr.
Publicity Mgr.-.-,..-.......W. A. Davis

FILM DEPARTMENT
Proiectors: 2 16mm; 2 35mm1' 2
Film Strip

Contact: . ...---... Carl Lawton

.WNAC-TV-General Tire & Rubber
Companv

(C ommeicial Opening : October, 1948)
21 Brookline Ave., Boston, Mass.
President --.---..".--.-.-William O'Neil
General Mgr. -.--.-......H. L. Travers
Chi.ef Engineer..-.Irving Robinson

FILM DEPARTMENT
Pro,jectot's: 2 16 mm; 2 35mm; 1

(31/+x4\, 7 (2x2\ Glass Slide
Conta.ct: -James Pike
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Albuquerque, N. Mex. 
• KOB-TV—Albuquerque Broadcast- 

ing Co. 
{Commercial Opening: Nov. 29, 1948) 

234 S. Fifth Ave., Albuquerque, 
N. Mex. 

Manager  P. Hoffman 
Sta. Engr G. S. Johnston 

FILM DEPARTMENT 
Projectors: 1 16mm; 1 (2x2), 1 

(Slixl) Glass Slide. 
* * * 

Ames, Iowa 
• WOI-TV--Iowa State College 
(Commercial Opening: Feb. 21, 1950) 

Service Bldg., Ames, Iowa 
Radio-TV Dir.  E. B. Hull 
Commercial Mgr E. Mulhall 
Production Mgr Edw. Wegener 
Film Director  M Brunsvold 
Educational Dir W. I. Griffith 
Chief Engineer  L. L. Lewis 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 Film Strip; 

1 (3x4), 1 (2x2) Glass Slide 
Contact:   Edward Wegener 

* ^ * 

Atlanta, Ga. 
• WAGA-TV—The Fort Industry Co. 
(Commercial Opening: Mar. 8, 1949) 
1032 W. Peachtree St., Atlanta, Ga. 

Managing Director J. E. Bailey 
Station Mgr G. B. Scorer, Jr. 
Program Director .Wm E. Terry 
Chief Enginew Paul B Cram 

FILM DEPARTMENT 
Projecters: 2 16mm; 1 35 Film 

Strip; 2 Glass Slide 
Contact:  Wm. E. Terry 

WSB TV—The Atlanta Journal Co. 
(Commercial Opening: Sept. 29, 
1948) 

1601 Peachtree St., Atlanta, Ga. 
Managing Dir J. L. Eeinsch 
General Mgr J. M. Outler, Jr. 
Chief Eiigineer C. F Dougherty 

FILM DEPARTMENT 
ProjectovWi 2 16mm; 8 (2x2) Glass 

Slide 
Contact:  Jean Hendrix 

Baltimore, Md. 
• WAAM-TV—Eadio Television of 

Baltimore 
(Commercial Opening: Nov. 1, 1948) 
3725 Maiden Ave., Baltimore 11, Md. 

Exec. Vice-Pres S. Carliner 
General Manager Norman Kal 
Dir. of Sales Armand Grant 
Program Mgr.  Herbert Cahan 
Technical Advisor ..Ben Wolfe 

Chief Engineer Glen Layman 
Admin. Director Helen Powers 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 (2x2) 

Glass Slide 
Contact: Armand Grant, Sales; 
Herbert Cahan, Film 

• WBAL-TV—Hearst Eadio, Inc. 
(Commercial Opening: Mar. 11, 1948) 
2610 N. Charles St., Baltimore, Md. 

President Charles B. McCabe 
Manager  Harold Burke 
Chief Engineer W. C. Barcham 

FILM DEPARTMENT 
Projectors: 3 16mm; 4 (2x2) Glass 

Slide 
Coyitact:  Mel Quinn 

* 

• WMAE-TV—The A. S. Abell Co. 
(Commercial Opening: Sept. 27, 1947) 

Baltimore 3, Md. 
Dir. and V. P Ewell K. Jett 
Sales Manager Ernest A. Lang 
Program Director....R. B. Cochrane 
Chief Engineer C. G. Nopper 
Film Director D. V. E. Stickle 
Production Dir Edwin Mick 
Promotion Mgr Gustavus Ober 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 Film Strip; 

2 (2x2) Glass Slide 
Contact:  Carlton G. Nopper 

* * * 

Binghamton, N. Y. 
• WNBF-TY—Clark Associates, Inc. 
(Commercial Opening: Dec. 1, 1949) 
Arlington Hotel, Binghamton, N. Y. 

General Mgr Cecil D. Mastin 
Treasurer L. L. Eogers 
Sales Manager S. N. Heslop 
Program Director E. M. Scala 
Promotion Mgr. . -E. E. McCloskey 
Chief Engineer.. L. H. Stantz 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2) Glass 

Slide 

Birmingham, Ala. 
•WAFM-TV—Voice of Alabama, Ire, 
(Commercial Opening: May 29, 1949) 

701 Protective Life Bldg,, 
Birmingham, Ala. 

Pres. & Gen. Mgr. Thad Holt 
Mgr. Oper & Prog. L. Baxter 
Chief Oper. Eng'r J. L. Evans 
Chief Engineer N. S. Hurley 
Sales Manager....C. P. Persons, Jr. 
Pr. Dr. & F. Dr B. F. McKee, Jr. 
Business Mgr E. H. Mitchell, Jr. 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 Film Strip; 

2 (2x2) Glass Slide 
Contact:  Lionel Baxter 

• WBEC-TV—Birmingham Broad- 
casting Co., Inc. 

(Commercial Opening: June 22, 1949) 
1727i/i Second Ave. North, 

Birmingham, Ala. 
Pres.-Owner Eloise S. Hanna 
General Manager....G. P. Hamann 
Program Dir  M. D. Smith III 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 Film Strip; 

2 (2x2) Glass Slide; 1 Projectall 
Contact:  G. P. Hamann 

Bloommgton, Ind. 
• WTTV—Sarkes Tarzian, Inc. 
(Commercial Opening: Nov. 11, 1949) 
535 S. Walnut St., Bloommgton, Ind. 

President Sarkes Tarzian 
General Mgr  Glenn V^n Horn 
Program Dir E Petranoff 
SaZjk Mgr Eobert Lemon 
Chief Engineer Morton Weigel 
Film Director Albert Fiscus 
Production Mgr Marc Williams 
Production Mgr Gail Grissom 

FILM DEPARTMENT 
Projectors: 1 16mm; 1 35 Film 
Strip; 1 (2x2) Glass Slide 

Contact:  Eobert Petranoff 
* * * 

Boston, Mass 
• WBZ-TV—Westinghouse Eadio Sta- 

tions, Inc. 
(Commercial Opening: June 9, 1948) 
1170 Soldiers Field Ed., Boston, Mass. 

President  Walter Evans 
Station Mgr  W. C. Swartley 
Chief Engineer W. H. Hauser 
Program Mgr. . W. G. Swan 
Sales Manager C. H Masse 
Promotion Mgr J. G. Stilli, Jr. 
Publicity Mgr W. A. Davis 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 35mm; 2 
Film Strip 

Contact:  Carl Lawton 
* 

•WNAC-TV—General Tire & Eubber 
Company 

(Commercial Opening: October, 1948) 
21 Brookline Ave., Boston, Mass. 
President  William O'Neil 
General Mgr H. L. Travers 
Chief Engineer....Irving Eobinson 

FILM DEPARTMENT 
Projectors: 2 16 mm; 2 35mm; 1 

(Slixl), 1 (2x2) Glass Slide 
Contact:  James Pike 

14 TELEVISER 
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Operating Stations

Buffqlo, New York
o WBEN-TV-WBEN, Inc.
(Commercial Openi.ng; May 14, 1948)

Hotel Statler, Buffalo 2, N. Y.
President.-----...-..Edward H. Butler
Vice Pres. ---.--.---..A. H. Kirchofer
Genera.l Mgr. ----.-.-C. R. Thompson
Sales Mg,r'. ...-.-.-----......--J. J. Malter
Tedhnical Dir.'........R. J. Kingsley
Asst. Tech. Dir; -..-G. R. Beerbower
Program Dir. -,-.---....-".-.G. R, Torge
Asst. Prog,r'trtm Dir.--.8. J. WeEman
Erec. Produrer-.-......__.F. A. Keller
F ilm Superais o,r'.... " -....Q. P. Renner

FILM DEPARTMENT
Projectors: 2 76mm; 1 (2x2) Glass

Slide
C ontact : -...,...--.-......,--E. J. Wegman

***

. WGN-TV-WGN. Inc.
(Cotn_mercia! Opening: Apr. 5, lg48)
441 _N. .Michigan Ave., Chicago, Ili.

President ....CoI. R. R. McCor ick
General Mgr. ........F. P. Schreiber
Dir. Operations.__.Vernon R. Brooks
C-hie f E ngineer -.... - -.....C. J. Meyers
Commer. Mgr.....W. A. McGuineas
S_o I 3 1 M 9r...-.--..._..__George Harvey
Publicity Dir. ..........Jamis Hanloir
Prograyn Dir. -..... Jay Faraghan
Netusreel Dir. ...._-....Siencer Allen
Facilities M 17r. .......-----G, Petter.son
Rpmotes Dir. .. ..--.. _.._-Don Cook
Film Director ---.....Elizabeth Bain

FILI\,I DEPARTMENT
Projectors: 3 16 mm; 2 Bbmm: 1(2x2), 1 (3r/+x4) Glass Slide

'&

. WENR-TV-American Broadcast-
ing Co.

(Commercicr,I OpenitLg: Sept. 1?, 1948)
20 N. Wacker Drive, Chicago 6, Ill.

Vi.ce Pres. .. . ... J. H. Norton, Jr.
General Mgr. .._.--.......-J. L. Stirton
Station 1l[gr. ....R. W. Mclaughlin
Dir. of Tele. ..........._..__Fred Kilian
C hi e f E ngineeq'........8. C. Horstman
Publicitg Dir. ...-..........--..ElI Henry
Ad., Sls. & Pro. Mgr....D. D. Linger

FILM DEPARTMENT
Projectors: 2 16mm; 2 35mm; 1

(2x2) Glass Slide
Contact: ...John Ber:E

. WNBQ-National Broadcasting Co.
(Commercial Opmi,ng: Jan. 7, lg4g)

Merchandise Mart, Chicago 54, Ill.
V. P. & Sta. Mgr...I. E. Showerman
Operati,ons I)ir. ._..-.J. Herbuveaux
Sal.es Mgr. ...-.. J. J. McPartlin

' Program Mgr. ......._....A. Jacobson
Operations M gr. -_....G, Heinernann
Prom. & Ada. Mgr.._,_I{. A. Smith
Operations SuTter. _-_...Paul Moore

FILM DEPARTMENT
Projectors: 2 16mm; 2 35mm; 1

(2x2) Glass Slide
Contact: .----..-.----.--Isabelle Cooney

**tc

Chqrlotte, N. C.
.WBTV-Jefrerson Standard Broad-

casting Co.
(Com.merciu,l O1teni,ng: July 15, 1949)

Wilder Building, Charlotte, N. C.
Gen. Mgr.-...._____,.C. H. Crutchfield
Ass7. 6sn. M gr. ........Larry Walker
Gen. Sales Mgr. ........Keith Byerly
Local Sa.les Mgr. ---..-W. Jorgenson
ProrJuction Mgr. ............C. E. BelI
Promotion M gr. .-....Bob Covington
.Brrsiness Mgr, --.---.---...-Ken Spicer

FILM DEP.ARTMENT
Projectors: 2 16mm; 1 (2x2) Glass

Slide
Contact : -.-....-..-..-..--Charles E. Bell

ilt.

2 35mm; 1
1 (3a/+x4)

I(MTU
OMAHA, NEBRASKA

announces the appointment of

THE KATZ AGENCY, INC.
NEW YORK CHICAGO DETROII ATTANTA

KANsAs CITY DATI.AS sAN FRANCISCO I.OS ANGETES

as ifs nafional advertising representative.

EFFECTIVE SEPTEMBER I, I95O

SEPTEMBER, I95O

Operating Stations 

Buffalo, New York 
• WBEN-TV—WBEN, Inc. 
(Commercial Opening: May 14, 1948) 

Hotel Statler, Buffalo 2, N. Y. 
President Edward H. Butler 
Vice Pres  A. H. Kirchofer 
General Mgr C. R. Thompson 
Sales Mgr.   J. J. Malter 
Tedhnical Dir. ". R. J. Kingsley 
Asst. Tech. Dir. .. .G. R. Beerbower 
Program Dir.   G. R. Torge 
Asst. Program Dir....V. J. Wegman 
Exec. Producer  F. A. Keller 
Film Supervisor  Q. P. Renner 

FILM DEPARTMENT 
Projectors: 2 16mm: 1 (2x2) Glass 

Slide 
Contact:  E. J. Wegman 

* * * 
Chicago, III. 
• WBKB—Balaban & Katz Corp. 
(Commercial Opening: October, 1946) 

190 North State, Chicago 1, 111. 
General Myr  J. J Mitchell 
Program Mgr ...S. C. Quinlan 
Chief Engineer  W. P. Kusack 
Production Mgr Wm. Ryan 
Filn, Editor..  Carl Russell 
Comptroller M. E. Vieracker 
Traffic Mgr M. D. Friedland 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 35mm; 1 

Multiscope; 1 (2x2), 1 (314 HP 
Glass Slide 

• ^WGN-TV—WGN, Inc. 
(Commercial Opening: Apr. 5, 1948) 
441 N. Michigan Ave., Chicago, 111. 

President ....Col. R. R. McCormick 
General Mgr   F. P. Schreiber 
Dir. Operations. .Vernon R. Brooks 
Chief Engineer C. J. Meyers 
Commer. Mgr W. A. McGuineas 
Sales Mgr George Harvey 
Publicity Dir±  James Hanlon 
Program Dir Jay Faraghan 
Newsmel Dir Spencer Allen 
Facilitik Mgr G. Petterson 
Remotes Dir Don Cook 
Film Director  Elizabeth Bain 

FILM DEP \RTMENT 
Projectors: 3 16 mm; 2 35mm; 1 

(2x2), 1 (314x4) Glass Slide 
* 

• M ENR-TV—American Broadcast- 
ing Co. 

(Commercial Opening: Sept. 17, 1948) 
20 hi W acker Drive, Chicago 6, 111. 

Vice Pres J. H. Norton, Jr. 
General Mgr J. L. Stirton 
Station Mgr R. W. McLaughlin 
Dir. of Tele Fred Kilian 
Chief Engineer E. C. Horstman 
Publicity Dir Ell Henry 
Arf., Sis. & Pro. Mgr...I). D. Linger 

FILM DEPARTMENT 
Projectors: 2 16nim; 2 35mm; 1 

(2x2) Glass Slide 
Contact:  John Berg 

• WNBQ—National Broadcasting Co. 
(Commercial Opening: Jan. 7, 1949) 

Merchandise Mart, Chicago 54, 111. 
V. P. & Sta. Mgr...I. E Showerman 
Operations Dir.  J. Herbuveaux 
Sales Mgr J. J. McPartlin 

• Program. Mgr A. Jacobson 
Operations Mg'& G. Heinemann 
Prom. & Adv. Mgr H. A. Smith 
Operations Super Paul Moore 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 35mm; 1 

(2x2) Glass Slide 
Contact:   Isabelle Cooney 

* * * 

Charlotte, N. C. 
•WBTV—Jefferson Standard Broad- 

casting Co. 
(Commercial Opening: July 15, 1949) 

Wilder Building, Charlotte, N. C. 
Gen. Mgr ..C. H. Crutchfield 
Asst. Gen. Mgr.  Larry Walker 
Gen. Sales Mgr Keith Byerly 
Local Sales Mgr W. Jorgenson 
Production Mgr C. E. Bell 
Promotion Mgr Bob Covington 
Business Mgr Ken Spicer 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2) Glass 

Slide 
Contact:  Charles E. Bell 

KMTV 

OMAHA, NEBRASKA 

announces the appointment of 

THE KATZ AGENCY, INC. 

NEW YORK CHICAGO DETROIT ATLANTA 
KANSAS CITY DALLAS SAN FRANCISCO LOS ANGELES 

as its national advertising representative. 

EFFECTIVE SEPTEMBER 1, 1950 

SEPTEMBER, 1950 15 
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Operating Stafions

Cincinnqti, Ohio
r WCPO-TV-Scripps-Howard

Radio Inc.
(Commercial Opening: July 26' 1949)

2345 Symmes St., Cincinnati, Ohio
V. P. & Gen. Mgr.-...M. C. Wattels
Sales Dir. ....-. ..... J. P. Smith
Tele. Dir. ----.---....-.,.Harrv Le Brun

I'rograrn Dir. _........----...Ed lVeston
Production Dir, ......-.....Don Meeks

Floor Manager.-.-------Bob Williams

FILM DEPARTMENT

Pro jectors: 4 16 mm; 1 Film
Strip; 1 Balopticon; 2 (2x2), 1

(3x4r/+\ Glass Slide
Contact : -..,....-..-...-.---Sidney Barger

. WKRC-TV-Radio Cincinnati. Inc.
(Commercial Opening: April 4, 19-tr9)

Times-Star Bldg., Cincinnati, Ohio
Euec. V. P. -...-....-.---.-.---H. Taft, Jr.
Gen. Sales Mgr. ......U. A. Latham
Local Sales Mgr. -.-.-...Don Chapin
Program Dir. .-...-..R. von Albrecht
Chief Engineer ...-..-...G. A. Wilson
Commeq'. Prod. M 9r....-Syd Cornell

. WNBK-National Broadcasting
Company

(Commercial Opening : October 1946)

815 Superior Ave.. Cleveland 14, Ohio
Gen'erul M gr' --....John McColmick
Progra'm Mgr. -,...-P. L. Worcester
Fitin Direc{or.........-------A. L. Odeal
Op. Super.."..A. L. Hammerschmidt

FILM DEPARTMENT
Proiectors: 2 16mm; 2 35mm; 1

Fiim Strip; 2 (2x21 Glass Slide
Contact: ..- -.-.. P. L. Worcester

*

. WXEL-EmPire Coil Co', Inc'
(Commercial Operuing: Dec. 17, 1949)

Pleasant ValleY and State Rds''
Cleveland 9, Ohio

M anag er --.-..-.------Frankli4 Snyder
C lvie f" Enginee'r - - - -. - - - - - - -T. Friedman
Ait;i cotir. Msr. --------R. C' Wrig-ht
Film Director-"- -n. L. Abbott, Jr'
Pioiluction Super. -'------------J. Safer
Public Relations----Barbara Snyder

FILM DEPARTMENT
Pro,jecto,r's:2 16mm; 1 Film Strip;

2 35 mm, 7 (31/ax4') Glass Slide
Contact: -......-..-.-.--E. L. Abbott. Jr.

the most of this BMI

thousonds of cues to

BMI

tatScottcal

'NDIX

i-'i-'l-1" -... *-_..- ,"._ :..._:.-t,:j.: *.-.

Write to Bly'i!'s Television Service Dept, lor Your Frce Copy

BMII suggesfs...
TWO PRACTICAL AIDS
TO THE TV PRODUCER
BMI' through its Televieion service Departrnento makes avail-

able to its TV licensees a variety of specific aids to music pro'
gramming. TWO PRACTICAL AIDS are described below:

BRIDGES, MOODS,
INTERTUDES

A clossified ond cross-indexed

refelence book, porticulorlY
helpful wherever descriptive
mood music or bockground music is necessory.

You don't hove to be o music expert to moke

service. "Bridges, Moods, Interludes" gives you

recorded music ovoilqble to ony telecoster.

AAUSICAI CATEGORIES
For setting musicol scenes ond selecting
oppropriote music for countless script situq-
tions. . . . A complete volume, corefully com-
piled, indexed qnd cross-indexed, to provide
immediqte reference to o wide vqriety of
song titles. The BMI CATEGORICAL lN-
DEX is proving indispensoble to TV producers
ond progrom directors everywhere.

Film Directo,t" R. Ostrander
FIT,M DEPARTMDNT
Projectors:2 16mm; 1 Film Strip;
1 (2x2),1 (3r/+x4\ Glass Slide

*

. WLW-TV 
- 

Croslev Broadcasting
(Co'mmercial Opening: Feb. 9, 1948)
2222 Chickasaw St., Cincinnati 19, O.

Chmn. of the Board..."J. D, Shouse
President......-.-.....-..-R. E. Dunville
Dir. of TV Oper.......J. T. Murphy
Sales ManaE1er...-W. J. McCluskey
Prooram C o-ordinato,r,----..B. Barth
Program Diq'ector........--Lin Mason
Dir. of Film ProaLr. .,.,R. Landers
C h,; e f D ngine er. - -.. -. - - -- -Calvin Bopp
Dir. of Sls. Prom..--D. E. Partridge

FIT,I\{ DEPARTMENT
Proiectors: 2 16mm: 1 Ralonticon

(514x71/z); 3 (2"2) Glnss Slide
Contacti,.....-.-.......John T. Murphy

***
Clevelond, Ohio .
r WEWS - Scripps-Howald Radio,

Inc.
(Commercial Opening: Dec. 17, 1947)
1816 E. 13th St., Cleveland 14, Ohio

General Manager.-.-J. C. Hanrahan
Station Director.-.-.-.-J. H. Hartley
Chief Engineer-.-.-...J. B. Epperson
Erec. Prollram Mgr.-..-D. E. Pierce

FILI\I DNPARTMENT
Projes76vsl2 16mm; 1 Film Strip;
| (2x2) Glass Slide

Contact: ...-...Donald E. Pierce
*

BROADCAST
580 Fifth Avenue
NEW YORK . CHICAGO

MUSIC INCORPORATED
New York 19, N. Y.

. HOLLYWOOD . TORONTO ' MONTREAL

tl6 TELEVISER

Operating Stations 

Cincinnati, Ohio 
• WCPO-TV—Scripps-Howard 

Radio Inc. 
{Commercial Opening: July 26, 1949) 

2345 Symmes St., Cincinnati, Ohio 
V. P. & Gen. Mgr... M. C. Watters 
Sales Dir J. P. Smith 
Tele. Dir Harry Le Brun 

Program Dir Ed Weston 
Production Dir   Don Meeks 
Floor Manager .Bob Williams 

FILM DEPARTMENT 
Projectors: 4 16 mm; 1 Film 

Strip; 1 Balopticon; 2 (2x2), 1 
(3x414) Glass Slide 

Contact:  Sidney Barger 

B M I suggests . . . 

TWO PRACTICAL AIDS 

TO THE TV PRODUCER 

BMI, through its Television Service Department, makes avail- 
able to its TV licensees a variety of specific aids to music pro- 
gramming. TWO PRACTICAL VIDS are described below: 

BRIDGES, MOODS, 

INTERLUDES 

A classified and cross-indexed 
reference book, particularly 
helpful wherever descriptive 
mood music or background music is necessary. 

You don't have to be a music expert to make the most of this BlY 
service. "Bridges, Aloods, Interludes" gives you thousands of cues to 
recorded music available to any telecaster. 

MUSICAL CATEGORIES 

For setting musical scenes and selecting 
appropriate music for countless script situa- 
tions. ... A complete volume, carefully com- 
piled, indexed and cross-indexed, to provide 
immediate reference to a wide variety of 
song titles. The BMI CATEGORICAL IN- 
DEX is proving indispensable to TV producers 
and program directors everywhere. 

Write to BMI's Television Service Dept. tor Your Free Copy 

BMI 

categorical /, 
index f 

wcc VW 

BROADCAST MUSIC INCORPORATED 
580 Fifth Avenue New York 19, N. Y. 
NEW YORK • CHICAGO • HOLLYWOOD • TORONTO • MONTREAL 

• WKRC-TV—Radio Cincinnati, Inc. 
{Commercial Opening: April 4, 1949) 
Times-Star Bldg., Cincinnati, Ohio 

Exec. V. P ..H. Taft, Jr. 
Gen. Sales Mgr U. A. Latham 
Local Sales Mgr.  Don Chapin 
Program Dir R. von Albrecht 
Chief Engineer  G. A. Wilson 
Commer. Prod. Mgr Syd Cornell 
Film Director R. Ostrander 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 Film Strip; 

1 (2x2), 1 (314x4) Glass Slide 

• WLW-TV — Crosley Broadcasting 
{Commercial Opening: Feb. 9, 1948) 
2222 Chickasaw St., Cincinnati 19, O. 

Chmn. of the Board. .J. D. Shouse 
President R. E. Dunville 
Dir. of TV Oper J. T. Murphy 
Sales Manager....Vf. J. McCluskey 
Program Co-ordinator B. Earth 
Program Director.. Lin Mason 
Dir. of Film Procur R. Landers 
Chief Engineer Calvin Bopp 
Dir. of Sis. Prom....T>. E. Partridge 

FILM DEPARTMENT 
Protectors: 2 16mm- 1 Balopticon 
(S^xlB; 3 (2x?t Glass Slide 

Contact:   John T. Murphy 
* ^ * 

Cleveland, Ohio ^ 
• WEWS — Scripps-Howard Radio, 

Inc. 
{Commercial Opening: Dec. 17, 1947) 
1816 E. 13th St., Cleveland 14, Ohio 

General Manager....J. C. Hanrahan 
Station Director J. H. Hartley 
Chief Engineer J. B. Epperson 
Exec. Program Mgr D. E. Pierce 

FILM DEPARTMENT 
Projectors: 2 16mm: 1 Film Strip; 

1 (2x2) Glass Slide 
Coyitact:  Donald E. Pierce * 

• WNBK—National Broadcasting 
Company 

{Commercial Opening: October 1946) 
815 Superior Ave., Cleveland 14, Ohio 

General Mgr John McCormick 
Program Mgr P. L. Worcester 
Film Director A. L. Odeal 
Op. Super. A. L. Hammerschmidt 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 35mm; 1 
Film Strip; 2 (2x2) Glass Slide 

Contact:  P. L. Worcester 
* 

• WXEL—Empire Coil Co., Inc. 
{Commercial Opening: Dec. 17, 1949) 

Pleasant Valley and State Rds., 
Cleveland 9, Ohio 

Manager  Franklin Snyder 
Chief Engineer T. Friedman 
Ass't Com. Mgr R. C. Wright 
Film Director E. L. Abbott, Jr. 
Production Super.  J• Safer 
Public Relations—.Barbara Snyder 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 Film Strip; 

2 35 mm, 1 (314x4) Glass Slide 
Contact:    E. L. Abbott, Jr. 

16 TELEVISER 
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Operating Stafions

Columbus, Ohio
r WBNS-TV-WBNS-TV. Inc.
(Comme,reinl Opening: Oct. 16, 1949)
495 Olentangy Blvd., Columbus, Ohio

Director of Tele.....-.....R. A. Borel
Station Director --.-,-E. H. Bronson
Sales Director-...-..---..R. D, Thomas
Loctr,l Sales I'Igr. ........--F'. N. Jones
Chi,ef Enginee,r------Lester Nafzger
Dir. of Prog. Protn, -.-.J. R. Reeves

FILM DEPARTMENT
Proiectors: 3 16mm;
Contact: Edwald H. Bronson

*

. WLW-C-Crosley Bloadcasting
Corn.

(Commercial Opening: April 3, 1949)
3165 Olentangy River Road,

Columbus, Ohio
General Man.ag er-..-J ames Leonard
Sales Marut get'------C. G. Henderson
C hie f E nginee,r' -... -,....Chanles Sloan
P,rotn. & Pub. XIgr.. --. -J. Wilcox
Program Director ---.---.-.Tom Gleba
Production Munag er-.----I/y'. Jacobs

FILM DAPARTMENT
Pt'o,jectots: 1 16mm; 1 35mm; 1
Film Strip; 1 (2x2) Slide

Contoct: --.Tom Gleba

*

.WTVN-Picture Waves Inc.
(Commercial Opening: Sept. 1, 1949)
l,eveque Lincoln Bldg., Columbus, O.

General Mo,na.ger-----.John Rossiter
Commercial Mgr. ..--P', J. La Reau
Prog,r'am Director----------Colin Male
Chief Engineer....-...-...-.J oseph Gill
C hie f C ameraman.... --- -....N. Lupino

FILM DEPARTMENT
Proiectors:2 16mm; 1 Film Strip;
2 Glass Slide

Contact : -..----...-..-..,-Robert Swisher

**)k

Dollos, Texos
. WFAA-TV-A. H. Belo Corp. (The

Dallas Morning News)
(Commercial Opening: Sept. 15, 1949

as KBTV)
1122 Jackson Street, Dallas, Texas

General M g't'. -.....-.--....M. Campbell
Ass't Sales Mgr.-.--P". W. Nimmons
Ass't Tech. Mgr. .--..-.---..-.R. Collins
Teleaision Mgr. -...........B. Mitchell
Chief Engineer........-.-.Carlos Dodd
Local Sales..--..--...-.-.---..--Alex Keese
S ales Promotion. -..... -....Rav Huffer
Publicity -:-.-.-.-.... .-.H. Koenigsberg

FILI\T DEPARTMDNT
Projecto,r's: 2 16mm; 1 Telop; 1

(4x5) Glass Slide
Contttct: . ..-...-.Ralph W. Nimmons

. KRLD-TV-KRLD Radio Corp.
(C ommer ci.al Opening'. 19 49 )
Herald Square, Dallas, Texas

Pres'ident------"--..--..-.. J. W. Runyon
Manage'r-.-.-.-.-. .....-.-C. W. Rembert
Chief Engineer............R. M. Flynn

FILM DEPARTMENT
Projectors: 1 16mm;' t (2x2)

Glass Slide

SEPTEMBER,, I95O

Dovenport, lowo
. WOC-TV-Central Broadcastins

Company
(Co'mmet'cial Openi,ng: Oct. 31, 1949)

1000 Brady St., Davenport, Iowa
Pres'ident..-.-.-.-.----.-.-.-.,8. J. Palmer
Vi,ce Pres. & Tq'eas. ----D. D. Palmer
Euec. Vice P,t'es. ........P"a1ph Evans
Secr'etary...-.--------.Wm. D. Wagner
Resident Mgr. ----------E C. Sanders
Program Di,t'. -.----C:harles Frebur:g
Sales Mg,r'..--.--..-.--Mark Wodlinger
T ele'.-ision Dir. .... -... -.....--- -Don Bohl

FILM DEPARTMENT
Projectors: 2 16mm.
Conta,ct : .--.-...--..Ernest C. Sanders

***
Doyton, Ohio
. WHIO-TV-Miami Valley Bload-

casting Corp.
(Commercdal Opening: Jan. 31, 1949)
45 S. Ludlow Street, Dayton 1, Ohio

President..--.-..----James M. Cox, Jr.
Sec.-Treas. -.----..--Robert C. Snyder
Genet'al Mgr. ..----.-.-..".R. H. Moody
Chief Engineei"..-,Ernest L. Adams

FILM DEPAR,TMENT
Proiectors: 21.6mm; 1 (2x2) Glass

Slide

*

. WLW-D-Crosley Broadcasting
Corn.

(Commeicial Openin!: Mar. 15, 1949)
4595 S. Dixie Highway, Dayton 9. Ohio

General Mgr'. -----.----"---II. P. Lasker
Ass't Gen. Mgr. & Prog. Dir.,

A. Donovan Faust
Sales Mgr. ---"----..W. J. Williamson
Promot.-Pub, III gr.----F. H. Fraysur
C hi,e f E ngineer -... -...I{ow ard Lepple

FII,M DEPARTMENT
Projecto,r's:2 16mm; 1 (2x2) Glass

Slide
Contact: .....Dick Cook

***
Detroit, Mich.
o WJBK-TV-The Fort Industrv Co.
(Commerci,al Opening: Oct. 24, 1948)

500 Temple Ave., Detroit 1, Mich.
V. P. & Gen. IlIgr. ----.--.R. E. Jones
Ass't Gen. Mgr. -.-.."..8d McKenzie
Prograrn Director.-.-8. Hal Hough
S eruior Producer.-. -.. -..---Lanny Pike
C hie f E ng i.neet'.... -.P atrl O. Frincke
Promot'ion Mgr. --.-J. M. Chapman

FILM DEPARTMENT
Pro,jecto,r's:.2 16mm; 2 35mm; Film
Strip; 1 (2x2) Glass Slide

Conto,ct: ..-.-.----Howard T. Shippen

*

. WWJ-TV-EveninE News Assn.
(Comntet'cial Openi,ng: Mar. 4, 1947)

Detroit 31, Mich.
General Mgr, .-.---Hatry Bannister
Ass't. Gen; Mgr. & Sales,

W. E. Wacbridge
Gen. Prog. Mg,t'. ----M. C. Wissman
Gen. Engi,nee,t" Mgr. ---.....E. J. Love
Tele. Prog. Di,rectw-..-....J. Eberle
Ass't. Sales Mgr. .-----R. Schlinkert

FILM DEPARTMENT
Projectors: 2 76mm;1 (2x2) Glass

Slide
Contact: --,--.-.-._...._._AlEer Sheldon

*

. WXYZ-TV-WXYZ. Inc.
(_C_ommercial Opening: Oct. 9, 1948)
Mc_Cabees Building, Detroit 2, Mich.'

Presidpnt - .....- -- ... Mark' Woods
Gen. Statton Mgr.........J. G. Riddell
Chief Engineei....__...-C. F. Kocher

FILM DEPAR,TMENT
Projecto,r's: 1 16mm; 1 35mm; 1

(2x2) Glass Slide
Contact : ...-....-.."..-.....Anne Batson

***
Erie, Po.

. WICU-Erie Dispatch Inc.
(Cornmercial Opening: ftIar. 1, 1949)

3514 State St., Erie, Pa.
President .-.-.-..-l:...-...Edlvard Lamb
Treasurer ..--.---..-.-.--Paul Albracht
Ge'n. Sales Mgr. -......-Herb Stewart

FILM DEPARTMENT
Pt"ojectors: 1 16mm; 2 35mm; 1

, (2x2) Glass Slide
Contact: ..-John Cook

*t<*

Fort Worth, Texos
o WBAP-TV-Carter Publications

Inc.
(Comme'rcial Opening: Sept. 29, 1948)
3900 Barnett St., Forth Worth Texas

President -------"-.-.-...--..Amon Carter
Diq'ector ..---.---..-.--.-.-.Harold Hough
Manager --.--..---..-.George Cranston
C omme,rcial M gr. --..-.-.--Roy. Bacus
Program Dir. ----.-.-------..-.Bob Gould
Prom. & Pub. Dir.------Jack Rogers
Pq'oduction Mgr. --------T. Thompson
Neus Editor -..-..-.James A. Bvron
Dir. of E.ngineer. -.....R, C. Stinson

FILM DEPARTMDNT
Projectors:2 16mm; 1 (2x2) Glass

SIide
Contact : ..---.--..-.-.".Lvnn Trammell

***
Grond Ropids, Mich.
. WLAV-TV-Leonard A. \rersluis
(Commercial Opening: Aug. 15, 1949)

6 Fountain St., N. E.,
Grand Rapids, Mich.

General Manager-.----..Hy M. Steed
Pro gram Dir'ecto,t' --- -IJal Kaufman
Pt'oduction Dir. ---- -.-----Dave Hoyle

FILM DEPARTMENT
P,t"ojectors:1 16mm; 1 (2x2) Glass

Slide
Contact: -.-.-.-....-.--.- Hal Kaufman

***
Greensboro, N. C.
r Wtr'MY-TV-Greensboro News

Company
(Commercial Opening: Sept. 22, 1949)

Davie and Gaston Streets
General Manager---.Gaines Kelley
Promption Mgr. -..-.-.--.N. Gittleson
, (Gontitru.ed on page 20)

t7

Operating Stations 

Columbus, Ohio 
• WBNS-TV—WBNS-TV, Inc. 
(Commercuil Opening". Oct. 16, 1949) 
495 Olentanary Blvd., Columbus, Ohio 

Director of Tele R. A. Borel 
Station Director  E. H. Bronson 
Sales Director E. D. Thomas 
Local Sales Mgr F. N. Jones 
Chief Engineer Lester Nafzger 
Dir. of Prog. Prom. ... 3. R. Reeves 

FILM DEPARTMENT 
Projectors: 3 16mm; 
Contact:  Edward H. Bronson 

* 

• WLW-C—Crosley Broadcasting 
Corp. 

{Commercial Opening: April 3, 1949) 
3165 Olentangy River Road, 

Columbus, Ohio 
General Manage'/ James Leonard 
Sales Manager C. G. Henderson 
Chief Engineer. ........Charles Sloan 
Prom. & Puh. Mgr.  J. Wilcox 
Program Director Tom Gleba 
Production Manager W. Jacobs 

FILM DEPARTMENT 
Projectors: 1 16mm; 1 35mm; 1 
Film Strip; 1 (2x2) Slide 

Contact:  Tom Gleba 
* 

•WTVN—Picture Waves Inc. 
(Commercial Opening: Sept. 1, 1949) 
Leveque Lincoln Bldg., Columbus, 0. 

General Manager John Rossiter 
Commercial Mgr R. J. La Reau 
Program Director Colin Male 
Chief Engineer Joseph Gill 
Chief Cameraman N. Lupino 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 Film Strip; 

2 Glass Slide 
Contact:   Robert Swisher 

* * * 

Dallas, Texas 
• WFAA-TV—A. H. Belo Corp. (The 

Dallas Morning News) 
(Commercial Opening: Sept. 15, 1949 

as KBTV) 
1122 Jackson Street, Dallas, Texas 

General Mgr M. Campbell 
Ass't Sales Mgr R. W. Nimmons 
Ass't Tech. Mgr R. Collins 
Television Mgr B. Mitchell 
Chief Engineer  .Carlos Dodd 
Local Sales  ^lex Keese 
Sales Promotion Ray Huffer 
Publicity.: H. Koenigsberg 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 Telop; 1 

(4x5) Glass Slide 
Coyitact:  Ralph W. Nimmons 

* 

• KRLD-TV—KRLD Radio Corp. 
(Commercial Opening: 1949) 
Herald Square, Dallas, Texas 

President J. W. Runyon 
Manager C. W. Rembert 
Chief Engineer  R. M. Flynn 

FILM DEPARTMENT 
Projectors: 1 16mm; 1 (2x2) 

Glass Slide 

SEPTEMBER, 1950 

Davenport, Iowa 
• WOC-TV—Central Broadcasting 

Company 
(Commercial Opening: Oct. 31, 1949) 

1000 Brady St., Davenport, Iowa 
President B. J. Palmer 
Vice Pres. & Treas D. D. Palmer 
Exec. Vice Pres Ralph Evans 
Secretary Wm. D. Wagner 
Resident Mgr E. C. Sanders 
Program Dir Charles Freburg 
Sales Mgr  Mark Wodlingei 
Television Dir Don Bohl 

FILM DEPARTMENT 
Projectors: 2 16mm. 
Contact:  Ernest C. Sanders 

* * * 

Dayton, Ohio 
• WHIO-TV—Miami Valley Broad- 

casting Corp. 
(Commercial Opening: Jan. 31, 1949) 
45 S. Ludlow Street, Dayton 1, Ohio 

President James M. Cox, Jr. 
Sec.-Treas Robert C. Snyder 
General Mgr R. H. Moody 
Chief Engineer...fEmest L. Adams 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2) Glass 

Slide 
♦ 

• WLW-D—Crosley Broadcasting 
Corp. 

(Commercial Opening: Mar. 15, 1949) 
4595 S. Dixie Highway, Dayton 9. Ohio 

General Mgr H. P. Lasker 
Ass't Gen. Mgr. & Prog. Dir., 

A. Donovan Faust 
Sales Mgr W. J. Williamson 
Promot.-Pub. Mgr P. H. Fraysur 
Chief Engineer Howard Lepple 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2) Glass 

Slide 
Contact:  Dick Cook 

* * * 

Detroit, Mich. 
• WJBK-TV—The Fort Industry Co. 
(Commercial Opening: Oct. 24, i948) 

500 Temple Ave., Detroit 1, Mich. 
V. P. & Gen. Mgr R. E. Jones 
Ass't Gen. Mgr Ed McKenzie 
Program Director....E. Hal Hough 
Senior Producer Lanny Pike 
Chief Engineer Paul O. Frincke 
Promotion Mgr J. M. Chapman 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 35mm; Film 

Strip; 1 (2x2) Class Slide 
Contact:  ..Howaid T. Shippen 

* 

• WWJ-TV—Evening News Assn. 
(Commercial Opening: Mar. 4, 1947) 

Detroit 31, Mich. 
General Mqr Harry Bannister 
Ass't. Gen. Mgr. & Sales, 

W. E. Wacb ridge 
Gen. Prog. Mgr. . M C. Wissman 
Gen. Engineer Mgr E. J. Love 
Tele. Prog. Director J. Eberle 
Ass't. Sales Mgr R. Schlinkert 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2) Glass 

Slide 
Contact:   Alger Sheldon 

* 

• WXYZ-TV—WXYZ, Inc. 
(Commercial Opening: Oct. 9, 1948) 
McCabees Building, Detroit 2, Mich. 

President  Mark Woods 
Gen. Station Mgr J. G. Riddell 
Chief Engineer C. F. Kocher 

FILM DEPARTMENT 
Projectors: 1 16mm; 1 35mm; 1 

(2x2) Glass Slide 
Contact:  Anne Batson 

* Jk ^ 

Erie, Pa. 
• WICU—Erie Dispatch Inc. 
(Commercial Opening: Mar. 1, 1949) 

3514 State St., Erie, Pa. 
President   Edward Lamb 
Treasurer  Paul Albracht 
Gen. Sales Mgr Herb Stewart 

FILM DEPARTMENT 
Projectors: 1 16mm; 2 35mm; 1 

(2x2) Glass Slide 
Contact:  John Cook 

* * * 

Fort Worth, Texas 
• WBAP-TV—Carter Publications 

Inc. 
(Commercial Opening Sept. 29, 1948) 
3900 Barnett St., Forth Worth Texas 

President  Amon Carter 
Director  Harold Hough 
Manager  George Cranston 
Commercial Mgr Roy Bacus 
Program Dir Bob Gould 
Prom. & Puh. Dir Jack Rogers 
Production Mgr T. Thompson 
News Editor  James A. Byron 
Dir. of Engineer R. C. Stinson 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2) Glass 

Slide 
Contact:  Lynn Trammell 

* * * 

Grand Rapids, Mich. 
• WLAV-TV—Leonard A. Versluis 
(Commercial Opening: Aug. 15, 1949) 

6 Fountain St., N. E., 
Grand Rapids, Mich. 

General Manager ....Hy M. Steed 
Program Director....1133 Kaufman 
Production Dir Dave Hoyle 

FILM DEPARTMENT 
Projectors: 1 16mm; 1 (2x2) Glass 

Slide 
Contact:  Hal Kaufman 

* * * 

Greensboro, N. C. 
• WFMY-TV—Greensboro News 

Company 
(Commercial Opening: Sept. 22, 1949) 

Davie and Gaston Streets 
General Manager....Gamss Kelley 
Promotion Mgr.   N. Gittleson 

(Continued on page 20) 
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o TELEVISER sent q questionnoire
to TV stotions doing live produc-
tions. lt is hoped this chort, com-
piled from qnswers received, will
serve to clorify the stotus ond
duties of the television comero-
mon. Other job cotegories will
be onolyzed in future issues.

TH E TELEUIS Ill lI CAM ERAMAlI
Copyrighted, t950. Reproduclion by permission only.

Stalions
Replyins City Respondent

Cameraman's Duties
(othet than Camera)

TELEVISION CAMERAMAN POSITION

I Veehly
No. I Salary

EmpL l Range
I ou"rou" ]

| ,ls"- I

Union
AfrI.

Background, &
Experience

License
Required? Comments

{
lfl|-
FI

=vr
]n
N

wEAr-TV

WMAR.TV

VYAFM-TV

WBEN-TV

WBKB

WENR-TV

WGN-TV

WKRC-TV

wrw-T

wEws

WXEL

WTAA-TV

wHro-Tv

WXYZ.TV

wwJ-Tv

WFMY-TV

wsAz-Tv

WDAF-TV

Boltimore

Bcltimore

Birminghom

Buffolo

Ch'cogo

Chicogo

Chicogo

Cincinnoti

Cincinnoti

Clevelond

Clevelond

Dollos

Doyton

Detroit

Detroit

Greensboro

Huntington-
Chorleston

Kqnsos City

Williom C. Borehom,
Chief Engineer

C. G. Nopp€r,
Chief Engineer

T. Holt, Ples. &
Gen. Mgr.

R. J. Kingsley

Horry Birch, Chief
Comeromon

E. C. Horstmon,
Engineering Mgr.

Corl J. Meyers,
Director of Engi-
neering

George A. Wilson,
Chief Engineer

B. C. Borth,
Coordinotor of
Progroms

J. B. Epperson,
Chief Engineet

F. C. Snyder,
Monogel

C. L. Dodd,
Eng. Supervisor

E. L. Adoms,
Chief Engineer

Jomes Riddell,
Gen. Mgr,

E. J. Love,
Gen. Eng. Mgr,

Goines Kelley,
Gen. Mgr.

L. H. Rogers,
Stotion Mgr.

J. A. Floh6.ty,
Chief Engineer

Moster Control;
other studio iobs

Microwove, oudio
ond comero work.

All technicol iobs,
including AM
ond FM.

Normolly emPloYed
onlv on comeros
bui obte to fill
ony position in
Control Room.

5tudio ond Remotes,
plus generol core
of equipment (not
electronic).

Comero contlol, ou-
dio, boom, dolly,
lighting, m.ointe-
nonce, oudlo os-
sistont, technicol
director, switchel'
telecine, t;ons-
mitter.

Comero mointe-
nonce.

Rotote in othel
technicol iobs,

Rotote in oll tech-
nicol jobs.

Film editing, re-
mote set-up of
equipment.

Stoging, li9htin9.

Rotote in oll tech-
nicol iobs.

Rotote in oll tech-
nicol lobs.

Comero mcinte-
nonce.

Comero controls,
oudio, MCR con-
trols, mcinte-
nonce, design,
construction,

Rotote in oll tech-
nicol lobs.

Comero mointe-
nqnce; rotote in
oll technicol iobs.

rjllftilriitf,;il tech-

l4

t0

67

t4

28

"8

4

t4

I5

27

I
I

full t me;
I

pqrt time

s66.00-
$r r0.00

$62.50-
$E7.50

$62.50-
$92.50

$65.00-
$95.00

$r00.00-
$r 50.00

$73.00-
$r45.00

$80.00-
$r 25.00

$65.00-
$r 0r .00

$r00.00-

'ao
$75.m-
$80.00

$55.00-
$80.00
$60.00-
$80.00

$70.00-
9r | 3.00

$80.00-
$ | 60.50

$40.00

$30.00-
$56.00

392.sO

I 9-40

77

28

25

27

25-40

35

27

25

25

27

24

25

2t

23

30

IBEW

IBEW

IBEW

ACA
(cro)

IATSE

NABET

IBEW

IBEW

rEEW

None

N one

N one

None

IBEW

NABET

None

N one

IBEW

TV schools, AM technicions.

Army, Ncvy, broodcost, rodor
ond generol electronics experi-
ence; rodio school groduates.
WPAZ techniciqns.

Rodio,, TY school & militory
(lOCrOr.

Motion picture newsreel-pro-
duction & industriol troining.

Rsdio broodcosting, television
stgdil. exOerience, television

Previous TV work; optitude;
speciol schooling.

Broodcost or TV engineers.

Chiefly AM Rodio.

lntensive troining on iob.

TV schools or previous stotion
exp€nence.

Rodio school; AM stotion op-
eroflon-
TV Schools.

Preferobly some broodcost ex-
pelience; TV troining, if not
expefrence.

TV school troininq in New
York City,

TV ond Rodio.

Yes

Yes

No

No

Yes

No

Yes

Yes

Yes

Yes

No

No

Yaa

"Not oble to qlford comerc
specialists as yet."

"Field & studio crcws drc trcined
fot any position-.lnt:rchangeoble
q5 occosron tequrres."

" Bel i ev e .ohotog r o phi c k now ledge
o big help lot cqmeromen . . -."

"All engineers ot various times
do all iobs."

"fty to hhe men with either TVot btoddcost experience, then
brcok-them in ot all jobs so they
ore familiar with oll Ty enqi-
neering duties."

"Atl men on staft quolilv bosi-
cally os engineets; ione are os-
signed erclusively to camera op-
erqtion."

"Applicants must have union
rccommendotion; at end ol 60
doys monogement & union mast
occept mqn."

"Our contention is thot the most
nceded in cqmero operolion is
rcdsondble intellisence as well oso thofough understonding o,
whot is woited in o pict@--
"\*- Gmptol seporcte
com2rcmen. They orc all engi-

THE TELEVISION CAMERAMAN 

Copyrighted, 1950. Reproduction by permission only. 

Stations 
Replying 

WBAL-TV 

WMAR-TV 

WAFM-TV 

WBEN-TV 

WBKB 

WENR-TV 

City 

Baltimore 

Baltimore 

Birmingham 

Buffalo 

Ch cago 

Chicago 

WGN-TV Chicago 

WKRC-TV Cincinnati 

WLW-T 

WEWS 

WXEL 

WFAA-TV 
WHIO-TV 
WXYZ-TV 

< WWJ-TV 
Co m 
73 

WFMY-TV 
WSA2-TV 

WDAF-TV 

Cincinnati 

Cleveland 

Cleveland 

Dallas 
Dayton 
Detroit 

Detroit 

Greensboro 
Huntington- 
Charleston 

Kansas City 

Respondent 

William C. Bareham, 
Chief Engineer 

C. G. Hopper, 
Chief Engineer 

T. Holt, Pres. & 
Gen, Mgr. 

R. J. Kingsley 

Harry Birch, Chief Cameraman 

E. C. Horstman, Engineering Mgr. 

Carl J. Meyers, 
Director of Engi- 
neering 

George A. Wilson, 
Chief Engineer 

B. C. Barth, 
Coordinator of 
Programs 

J. B. Epperson, 
Chief Engineer 

F. C. Snyder, 
Manager 

C. L. Dadd, 
Eng. Supervisor 

E. L. Adams, 
Chief Engineer 

James Riddell, 
Gen. Mgr. 

E. J. Love, 
Gen. Eng. Mgr. 

Gaines Kelley, 
Gen. Mgr. 

L. H. Rogers, 
Station Mgr. 

J. A. Flaherty, Chief Engineer 

TELEVISER sent a questionnaire 
to TV stations doing live produc- 
tions. It is hoped this chart, com- 
piled from answers received, will 
serve to clarify the status and 
duties of the television camera- 
man. Other job categories will 
be analyzed in future issues. 

TELEVISION CAMERAMAN POSITION 
Cameraman's Duties 
{other than Camera) No. 

Empl. 
IT eekly 
Salary 
Range 

Average 
Age 

Union 
Affil. 

Master Control; 
other studio jobs 

14 S66.00- 
$110.00 

19-40 1BEW 

Microwave, audio 
and camera work. 

10 $62.50- 
$87.50 

27 IBEW 

All technical jobs, 
including AM 
and FM. 

2 $62.50- 
$92.50 

28 IBEW 

Normally employed 
only on cameras 
but able to fill 
any position in 
Control Room. 

4 $65.00- 
$95.00 

25 ACA 
(CIO) 

Studio and Remotes, 
plus general care 
of equipment (not 
electronic). 

6 $100.00- 
$150.00 

35 IATSE 

Camera control, au- 
dio, boom, dolly, lighting, mainte- 
nance, audio as- 
sistant, technical 
director, switcher, 
telecine, trans- 
mitter. 

67 $73.00- 
$145.00 

27 NABET 

Camera mainte- 
nance. 

14 $80.00- 
$125.00 

27 IBEW 

Rotate in other 
technical jobs. 

28 $65.00- 
$101.00 

28 IBEW 

Rotate in all tech- 
nical jobs. 

$100.00- 
$200.00 

25-40 IBEW 

Film editing, re- 
mote set-up of 
equipment. 

Staging, lighting. 

5 

8 $75.00- 
$80.00 

25 

25 

None 

None 

Rotate in all tech- 
nical jobs. 

Rotate in all tech- 
nical jobs. 

Camera mainte- 
nance. 

4 
14 
15 

$55.00- 
$80.00 
$60.00- 
$80.00 

$70.00- 
$113.00 

27 
24 
25 

None 
None 
IBEW 

Camera controls, 
audio, MCR con- 
trols, mainte- 
nance, design, 
construction. 

Rotate in all tech- 
nical jobs. 

Camera mainte- 
nance; rotate in 
all technical jobs. 

27 

1 
1 

full T:ine; 
1 part time 

$80.00- 
$160.50 

$40.00 
$30.00- 
$56.00 

30 

23 
23 

NABET 

None 
None 

11 tech- 
mccn jods. 

_ $92.50 28 IBEW 

Background & 
Experience 

TV schools. AM technicians. 

Army, Navy, broadcast, radar 
and general electronics experi- 
ence; radio school graduates. 
WPAZ technicians. 

Radio, TV school & military 
(radio). 

Motion picture newsree!—-pro- 
duction & industrial training. 

Radio broadcasting, television 
studio experience, television 
school. 

Previous TV work; aptitude; 
special schooling. 
Broadcast or TV engineers. 

Chiefly AM Radio, 

Intensive training on job. 

TV schools or previous station 
experience. 

Radio school; AM station op- 
eration. 
TV Schools. 

Preferably some broadcast ex- 
perience; TV training, if not 
experience. 

TV school training in New 
York City. 

TV and Radio. 

License 
Required? 

Yes 

Yes 

No 

No 

No 

Yes 

No 

Yes 

No 

No 

Yes 
Yes 
Yes 

Yes 

No 
No 

Comments 

"Not able to afford camera 
specialists as yet." 

"Field & studio crews are trained for any position. Interchangeable 
as occasion requires." 

"Believe photographic knowledge 
a big help for cameramen . , 

"All engineers at various times 
do all jobs." 

"Try to hire men with either TV 
or broadcast experience, then 
break them in at all jobs so they 
are familiar with all TV engi- 
neering duties." 

"All men on staff qualify basi- 
cally as engineers; none are as- 
signed exclusively to camera op- 
eration." 
"Applicants must have union 
recommendation; at end of 60 days management & union must 
accept man." 

"Our contention is that the most 
needed in camera operation is reasonable intelligence as well as a thorough understanding of what is wanted in a picture." 

employ separate 
cam?ri/mei They ore all engi- 
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Vl
trt
!.{
tll

=Emv

I
UIo

WDAF.TV

KTTV

KFI-TV

KECA-TV

WHAS-TV

WTVJ

WTM.'-TV

WTCN.TV

WNHC.TV

wDsu-w

woR-Tv

WNET

WABD

wPrx

WJZ-TY

wcBs-Tv

VTTAR

WCAU-TV

wFtL-.TV

WHAM-TV

KSt-TV

KDYL

KEYL

KFMS-TV

KPIX

KGO-TV

WHEN

WSPD

WKTV

VTTTG

WMAt-TV

WTOP-TV

€

Konsos CitY

Los Angelcs

Los AnEeles

Hollywood

Louisvi lle

Miomi

M!lwcukee

M i nneopolis

New Hoven

\ew Orleons

New York

New York

New York

New York

New York

New York

Nrrfolk

Phi lo-
delohio
Philo-

delphio

Rochester

Sctt Loke
City

Sott Loke
City
Son

Antonio
Son Diego

Son
ironcisco

Son
Frcncisco

Syrocuse

To!edo

Utica

Wosh:ngton

Wo"h'ngton

Wosh'ngton

J. A. Floherty,
Chief EnEineer

J. W. Conn,
Chiet Engineer

Seymour Johnston

P. G. Coldvell,
Chief Engineer

O. W. Towner,
Tech. Dir.

L. B. Mell,
Film Dir,

Phillip B. Loeser,
Mgr. TV &
AM Eng.

John M. Shermon,
Techn. Dir,

Selig A. Tonner,
Studio Suprvsr.

J. P. Muller

J. R. Poppele,
€hief Eng.

Reid DoYis,
Qper. Super.

Rodney Chipp,
Chief Eng,

Otis Freemon,
Asst. Chf. Eng.

Merle C. Worster
Pperotions Super.

Orville J. Sother,
Asst. Mgr. TV
Operotions

J. C. Peffer,
Chief Engineer

J. G. Leitch,
Tech. Dir.

Jcck Stock,
Mgr. of Progroms
& Production

G. S. Driscoll

V. E. Cloyton

M. Boldwin,
Yice-Pres.

W. D. Rogers,
Vice-Pres.

T. W. Chew,
V.P. Eng.

A. E. Towne,
D:r. Eng.

A. E. Evons,
Eng. Mgr.

J. G. Yoest,
Office Mgr.

Ely Flonigon,
Gen. Mgr.

M. €. Fusco

R. M. Coelos,
Prog. Dir.

Chorles L. Kelly,
Dir. of Pgms.

L. A. Wilkinson,
Eng. in Chge.

|rllll+iLrtt tech-
nrcqt loDs.

Rotote in oll tech-
niccl iobs.

Rotote in oll tech-
nicol iobs.

Operotion of studio
ond field-type
ccmetos.

Rotote in oll tech-
nicol lobs.

Rotote in oll tech-
. nicol iobs.
Rotcte in oll tech-

nicol iobs.

Rotote in oll tech-
nicol iobs.

Rotote in oll tech-
nicol iobs.

Rotote in oll tech-
nicol iobs.

Rotote in oll tech-
nicol iobs.

Rotote in oll tech-
nicol iobs.

Light comero
moi ntenonce,

Csmero mointe-
nonce.

Comero mointe-
nonce.

Rotote in oll tech-
nicol iobs.

Rotote in oll tech-
nicol iobs.

OFirote TV comeros
only.

Rotoie in oll tech-
nicol iobs.

Rotote in oll tech-
nicol iobs.

Rotote in oll tech-
nicol lobs.

Operote TV comeros
only.

Rotote in oll tech-
nicol iobs.

Comero mointe-
nonce.

Rotote in oll tech-
nicol iobs.

Comero mointe-
non€e.

Roiofe in oll tech-
nicol lobs.

Operote TV comeros
only.

Operote TV comercs
only.

Comero mointe-
nonce.

Ccmerc mointe-
nsnce.

Rotote in oll tech-
nicol iobs.

port rne

14

5

t5

7

3

3

l6

t00
(50 on

comeros ot
ony one
time)

20

I9

8

t0

4

6

2

il
3

6

6

12

8

30

50

2

3

I

4

l7

$92.50

s69.00-
$I30.00
$75.00-
$r40.@

$55.00-
$95.00

$37.50-
$85.00

$64.00-
$83.00

$52.00
&up

$45 0o-
$65 00

$57.70-
$ | 23.00
$67.00-
$t 10.00

$7s.00-
$ r 25.00

$70.00-
$r 25.00
$73.00-
$t 39.00
$70.o1-
$135.00

965.00

s68.50-
$r r 3.00
$50.00-
$l 00.00

$60.c0-
$ l 02.00

$50.00 up

over.
s55.00
$65.00

$e5.00

s6e.00
$ il 5.00

$ 50.0')-
s65.00
$83.00

s64.00-
$80 n0
s72.00-
$l 20.oo

$57.70-
$ | 25.00

28

32

25

23

26

34

21

25

27

28

28

28

28

30

25

30

24

30

22

24

25

26

28

25

23

28

28

24

30

25

IBEW

NABET

NABET

IBEW

None

AFofL

IBEW

N one

IBEW

IBEW

NABET

IATSE

IBEW

NABET

IBEW

None

IBEW

IATSE

NAEET

None

None

None

IBEW

IBEW

NABET

IATSE

IBEW

None

IATSE

NABET

NABET

TV ond Rodio.

Electronic expefience,

Troining on the job.

Network, motion picture, (some
erectronrc bockground desir_qb'e), newsreel photogrophy.

Mostly tronsferred from AM
stoff, brlonce with rodio expe-
flence,
Two hove gone to New york
TV schools.
Troined in our own opetotions
for production, but must hove
engineering bockground.
Must hove comDlete TV techni-
col. .ond comero production
rrotnrno-

One comeromon hod 3 mos. ot
DuMont; other 2 were without
experience.
Former ccmeromen in motion
picture or still picturc studios.
AM Rodio; on-the-iob troining.

Engineering degree or the
equjvolent in schooling & ex_
peflence,

Troined by us in copocity of
studio ossistont (dolly pusher,
Dcom, etc.) Outside Detson
should hove broodcost 6r TV
experience,
Voried electronic; TV Schools.

Broodcost (AM); television
school; previous TV exoerience.
Photogrophic; TV o'nd AM
technicol opeiotions.

On-the-lob troinino; TV
Schools.
Technicol; some with Dhoto-qrcph;c bockground.
Voried-ph otogro ph y, Littt€
I heotre, etc.

TV schools, film proiector sery-
.emon, etc.
Photogrophy ond electronics.

Photogrophic.

Groductes of recognized tech-
nrcol schools.
Rodio-TV trode schools; elec-
tronics, rodio broodcostino oo_erotions, rodio-TV reieivLr
service, Armed Forces.
2 ren hove hod omoteur oho-
tooroDhy, otherwlse men ficve
h-d AM bockground.

TV school or good AM bock-ground-photogrophic experi_
ence.
Above overoge intelligence ondo genutne interest.
Former en.gineers.

Television Workshop, N. y. C.

Engineering experience not re-nrrir"d in oost.
Electron ic.'

Approximotely hslf the enqi-
npe's ore groduotes of rodio-
television schools; rest hcvehrd p"evious experience qt
othcr TV stotions.

Yes

Ycs

N]

Yes

No

No

No

No

Nc

No

No

Yes

No

No

l,lo

No

Yes

No

No

No

No

Yes

No

Yes

No

Yes

No

No

No

Yes

w tqi. ii iiiie<t-i'i" ;' "piH;;:1, -

"".r*W;:t:!H;i,:!iii

"Camercme.n do not hdve to be
expet,enced rcdio engineerc_

iZiii,,li, *'o bockground is

"tlle.do .not believe in isoloting
this job lrom the overcll."

"Comeramen ote pdtt of Enqi-
ne:ting Dept., ot disposal ol t!i-
rcctots for productions."

"Do not teel that men trained
merely in 'Comera Techniaues,
are odequote since they ar'e ol
no use tor installotion, olignm:nt
or mqintenqnce."

"Studio supetvisor ond chiet et-
gineer troined camera crew,',

"Alertness, lost rellexes and the
obility to wotk together as a
team ate importdnt requisites."

"We believe comeromen should
be ossigned to a porticulor show
or spotts pick-up. However, tor
etliciency reasons, oll men should
be oble to hondle all positions "

"We lmk for alert, intelligent,
quick thinkinq, youiq men .- . ,'i

"Engincerc arc not hired spect-
lically as cameramen; dte ex-
pected to be oble to seryice com-
eros or other TY equipment."

IWDAF-TV 

KTTV 
KFI-TV 
KECA-TV 

WHAS-TV 

WTVJ 
WTMJ-TV 

WTCN-TV 

WNHC-TV 

WDSU-TV 
WOR-TV 
WNBT 

WABD 

WPIX 
WJZ-TV 
WCBS-TV 

WTAR 
WCAU-TV 
WFIL-TV 

WHAM-TV 
KSL-TV 
KDYL 
KEYL 
KFMB-TV 

KPIX 

KGO-TV 

WHEN 
WSPD 
WKTV 
WTTG 
WMAL-TV 
WTOP-TV 

Kansas City 

Los Angeles 
Los Angeles 
Hollywood 

Louisville 

Miami 
MMwaukee 

Minneapolis 

New Haven 

NewOrleans 
New York 
New York 

New York 

New York 
New York 
New York 

Norfolk 
Phila- 

delohia 
Phila- 

delphia 
Rochester 
So't Lake 

City So't Lake 
City 
San 

Antonio 
San Diego 

Son 
Trancisco 

San 
Francisco 
Syracuse 
To'edo 
Utica 

Wash:ngton 
Warh:ngton 
Wash:ngton 

J. A. Flaherty, 
Chief Engineer 

J. W. Conn, 
Chief Enaineer 

Seymour Johnston 
P. G. Caldwell, 

Chief Engineer 

0. W. Towner, 
Tech. Dir. 

L. B. Mell, 
Film Dir. 

Phillip B. Loeser, 
Mgr. TV & 
AM Eng. 

John M. Sherman, 
Techn. Dir. 

Selig A. Tanner, 
Studio Suprvsr. 

J. P. Muller 
J. R. Poppele, 

Chief Eng. Reid Davis, 
Oper. Super. 

Rodney Chipp, 
Chief Eng. 

Otis Freeman, 
Asst. Chf. Eng. 

Merle C. Worster 
Operations Super. 

Orville J. Sather, 
Asst. Mgr. TV 
Operations 

J. C. Peffer, 
Chief Engineer 

J. G. Leitch, 
Tech. Dir. 

Jcck Stack, 
Mgr. of Programs 
& Production 

G. S. Driscoll 
V. E. Clayton 
M. Baldwin, 

Vice-Pres. 
W. D. Rogers, 

Vice-Pres. 
T. W. Chew, 

V.P. Eng. 

A. E. Towne, 
D;r. Eng. 

A. E. Evans, 
Eng. Mgr. 

J. G. Yoest, 
Office Mgr. 

Ely Flanigan, 
Gen. Mgr. 

M. C. Fusco 
R. M. Coelos, 

Prog. Dir. 
Charles L. Kelly, 

Dir. of Pgms. 
L. A. Wilkinson, 

Eng. in Chge. 

* ntnte in a ill tech- 
nical jobs. 

Rotate in all tech- 
nical jobs. 

Rotate in all tech- 
nical jobs. 

Operation of studio 
and field-type 
cameras. 

Rotate in all tech- 
nical jobs. 

Rotate in all tech- 
nical jobs. 

Rotate in all tech- 
nical jobs. 

Rotate in all tech- 
nical jobs. 

Rotate in all tech- 
nical jobs. 

Rotate in all tech- 
nical jobs. 

Rotate in ail tech- 
nical jobs. 

Rotate in all tech- 
nical jobs. 

Light camera 
maintenance. 

Camera mainte- 
nance. 

Camera mainte- 
nance. 

Rotate in all tech- 
nical jobs. 

Rotate in all tech- 
nical jobs. 

Operate TV cameras 
only. 

Rotate in all tech- 
nical jobs. 

Rotate in all tech- 
nical jobs. 

Rotate in all tech- 
nical jobs. 

Operate TV cameras 
only. 

Rotate in all tech- 
nical jobs. 

Camera mainte- 
nance. 

Rotate in all tech- 
nical jobs. 

Camera mainte- 
nance. 

Rotate in all tech- 
nical jobs. 

Operate TV cameras 
only. 

Operate TV cameras 
only. 

Camera mainte- 
nance. 

Camera mainte- 
nance. 

Rotate in all tech- 
nical jobs. 

12 

14 

5 
15 

16 
100 

(50 on 
cameras at 

any one 
time) 

20 

8 $70.00- 
$125.00 

30 $73.00- 
$139.00 

50 S7o.ro- 
$135.00 

19 $65.00 
8 $63.SC- 

SI 1 3.00 
10 $50.00- 

$100.00 
4 $60.00- 

$102.00 
6 
2 

$50.00 up 

11 aver. 
$55.00 

3 $65.00 

6 $95.00 

6 $69.00 
$115.00 

2 $50.00- 
$65.00 

3 $83.00 
1 $60.00- 

$30 no 
4 $72.00- 
_ $120.00 

17 $57.70- 

28 

32 

25 

23 
26 

34 

24 

25 
27 
28 

28 

28 
28 
30 

25 
30 
24 

30 
22 
24 
25 
26 

28 

25 

23 
28 
28 
24 
30 
25 

IBEW 

NABET 
NABET 

IBEW 

None 
A F of L 

IBEW 

None 

IBEW 
IBEW 

NABET 

IATSE 

IBEW 
NABET 
IBEW 

None 
IBEW 
IATSE 

NABET 
None 
None 
None 
IBEW 

IBEW 

NABET 

IATSE 
IBEW 
None 
IATSE 

NABET 
NABET 

TV and Radio. 

Electronic experience. 
Training on the job. 
Network, motion picture, (some 
electronic background desir- 
ab'e), newsreel photography. 
Mostly transferred from AM 
staff, balance with radio expe- 
rience. 
Two have gone to New York 
TV schools. 
Trained in our own operations 
for production, but must have 
engineering background. 
Must have complete TV techni- 
cal and camera production 
training. 

One cameraman had 3 mos. at 
DuMont; other 2 were without 
experience. Former cameramen in motion 
picture or still picture studios. 
AM Radio; on-the-job training. 
Engineering degree or the 
equivalent in schooling & ex- 
perience. 

Trained by us in capacity of 
studio assistant (dolly pusher, 
boom, etc.) Outside person 
should have broadcast or TV 
experience. 
Varied electronic; TV Schools. 
Broadcast (AM); television 
school; previous TV experience. 
Photographic; TV and AM 
technical operations. 
On-the-job training; TV 
Schools. 
Technical; some with photo- 
graphx background. 
Varied—photography, Little 
Theatre, etc. 
TV schools, film projector serv- 
Veman, etc. 
Photography and electronics. 
Photographic. 
Graduates of recognized tech- 
nical schools. 
Radio-TV trade schools; elec- 
tronics, radio broadcasting op- 
erations, radio-TV receiver 
service. Armed Forces. 
2 men have had amateur pho- 
tocraphy, otherwise men have 
h-d AM background. 

TV school or good AM back- 
ground— photographic experi- 
ence. 
Above average intelligence and a genuine interest. 
Former engineers. 
Television Workshop, N. Y. C. 
Engineering experience not re- 
nnirpd in past. 
Electronic. 
Approximately half the enqi- nee'-s are graduates of radio- 
television schools; rest have 
hod p-evious experience at 
other TV stations. 

Yes 

Yes 
No 

Yes 

No 
Yes 

No 

No 

No 
No 
No 

Ho 

No 
Yes 
No 

No 
No 
No 

No 
No 
No 
Yes 
No 

Yes 

No 
Yes 
No 
No 
No 
Yes 

wnat is wanted in a picture." 

c LrolnenrTheT
PJ,7 aTlnVt- 

neers and rotate on camera work 
and other duties." 

"Comeromen do not have to be 
experienced radio engineers— 
however, such background is 
helpful." 
"We do not believe in isolating 
this job from the overall." 

''Cameramen ore part of Engi- 
nesring Dept., at disposal of di- 
rectors for productions." 
"Do not feel that men trained 
merely in 'Camera Techniques' 
are adequate since they are of 
no use for installation, alignment 
or maintenance." 
"Studio supervisor and chief en- 
gineer trained camera crew." 

"Alertness, fast reflexes and the 
ability to work together as a 
team are important requisites." 

"We believe cameramen should 
be assigned to a particular show 
or sports pick-up. However, tor 
efficiency reasons, all men should 
be able to handle all positions." 

"We look for alert, intelligent, 
quick thinking, young men . . ." 

"Engineers are not hired speci- 
fically as cameramen; are ex- 
pected to be able to service cam- 
eras or other TV equipment." 

www.americanradiohistory.com



Operafing Stafions

(Continuet! from page L7)

Program Dir. .-.--..---------G. R. Lesch
Chief Engineer.,......-.....W. E. Neill
Commercial Mgr.---.-.R. M. Lambe

FII,M DEPARTMENT
Projectors: 1 16n:m; 1 35mm Film
Strip; 1 (2x2) Glass Slide

Contact: "--...James M. Itinney, Jr.

**t3

Houston, Texos
. KLEE-TV-W. Albert Lee
(Commercial Opening: Jan. 1, 1949)

Milby Hotel, Houston, Texas
P q' e sident.. -.. -- -,-- -- -......W. Albert Lee
Manager .Sid Balkin
Chief Engineer-.-.--Paul Huhndorff

FILM DEPARTMENT
Projectors: 2 16mm; 3 (2x2) Glass

Slide
Contact: ..-.----.----....8ud Johnson

Johnstown, Po.

. WJAC-TV-WJAC, Inc.
(Commerciul Opening: Sept. 15, 1949)

329 Main St., Johnstown, Pa.
President.... ---.-.-.--Walter W. Kreps
Il[anager......-..-.-...-Alvin D. Schiott
Program Mgr. .-..-.-.F. P. Cummins
Chief Engineer,.,.-.Nevin L. Straub
Commercial Soles,--,--W. McGough

FILM DEPARTMENT
Projectors:2 13mm; 1 (2x2) Glass

Slide
Contact: 

. _"t_"- 
P- Cummins

Kolomozoo, Mich.
. WKZO-TV-Fetzer Broadcasting

Companv
(Co'mme'rcial Opening : June, 1950)

724 W. Michigan Ave.,
Kalamazoo, Mich.

Presi.dent..-.-...- . ... J. E. Fetzer
Chief Engineer..!..........-.-.-C. E. Lee

FILM DEPARTMENT
Proiectors;2 16mm; 1 (2x2) Glass

Slide

***
Konsos City, Mo.
. WDAF-TV-Ka1sas City Star Co.
(Commercial Opening: Oct. 16, 1949)

3030 Summit, Kansas CitY, Mo.
President.-....-.....----Roy A. Roberts
Genet"al Mgr. -.".-.--I{. Dean Fitzel
Ass't. Gen. 1l4gr. ........Y. S. Batton
P,r'ogram Dit'ector -...--..-.Bill Bates
Chief Engineer........J. A. Flaherty
S ale s llI anag e't" - - - - - - - -. - - -Manne Russo
Ass't Program Dh'. -..-R, S. Jessee

FILM DEPARTMENT
Projectors:2 16mm; 1 (4x5) Glass

Slide
Contact: -..Bill Bates

***
Loncoster, Po.

. WGAL-TV-WGAL, Inc.
(Commercial Opening : 7949\

4-10 W. King St., Lancaster, Pa'
Pr esident........Clair R. McCollough
M ana,g er......,-....-....- ----,- H. A. l\tiller
Chi.ef Engineer....-.....J. E. Mathiot

Lonsing, Mich.
. WJIM-TV-WJIM, Inc.
(Comm.ercial Opening: May 1. 1950)

1500 Bank of Lansing Bldg.,
Lansing 16, Mich.

Pres. Gen. Mgt'. ---.Har:old F. Gross
Station Mgl'. ------Iloward K. Fineh
Chief Engineet'....-.......C. X. Castle
Trafi,s Dir.-'. ------Lotise McCullough
Sales Director-...-...R. S. Underhill

FILM DEPARTMENT
Projectors: 2 16mm; 1 35mm; 1
FiIm Strip; 1 (2x2), 1 (4x5)
Glass Slide; 1 Balopticon

Contact: --...-.-..---..-Harold F. Gross

Louisville, Ky.

. WHAS-TV-WHAS, Inc.
(Commercio,l Opening: Mar. 27, 1950)
6th and Broadway, Louisville 2, KY.

Di,r e ctor... -... -----.-,-,--.-...Victor Sholis
Sales Director-.---.-...-..----.Neil Cline
Technical Dir. --------.-Orrin Towner
TV C oordi,nator. -- -.... - -....R. Hansen
Program Dir. Harold Fair
F ilm Di'rector--.--.-.---.-.-,Ed Driscoll
Art Director...-....-.-.William White

FILM DEPARTMENT
Projectors: 2 16mm; t (3t/+x4)

Glass Slide
Contact:

*

....Ed Driseoll

. WAVE-TV-WAVE, Inc.
(Commercial Opening: Nov. 24, 1949)

334 E. Broadway, Louisville, Ky.
General Mgr. Nathan Lord
Direc.to'r af Tele. ..1,.-.,--J, H. Boyle
Program Director--.---G. Patterson
C ommet'cial IVI gr. --..-.....R. Jackson
Promotion M gr. .... --.-.-P". Elvernian
Di,r. of Stttdio Prod.-.-.B. Blackwell
Dir. of Spec. Eaents--.-R. Jackson
Remote Op. Dir.....W. K. Witherbee
Chie.f Engineer-.-..-Wilbur Hudson
N ews Director-.-.--,-James Caldwell

FILM DEPARTMENT
Projectors:2 16mm; 1 (2x2) Glass

Slide
C ontact : .--.....--.....---.-John H. Boyle

***
Los Angeles, Cqlif.
o KECA-TV-Amelican Broadcast-

ing Co.
(Commercial Opening: Sept. 16, 1949)

ABC Television Center,
Los Angeles, Calif.

V. P. West. Dir. ABC..-.F. Samuels
Dir. Tele. Wst. Di.a. ABC,

R. A. Moore
Sales Mg,t'. West. Diu. ABC,

R. F. Laws
Sales Mgt'. .......-.-.-W. K. McDaniel
Production Mgr. -..---8. C. Winckler
Chief Engineer-..--...--.....,..C. Pierce

FILM DEPARTMENT
Pro'jectors: 2 l6mm; 2 35mm.
Contact:, 

: 
-Geo. Boggs

. KFI-TV-EaIIe C. Anthony, Inc.
(Commercial OTrcning: Oct, 6, 1948)

141 North Vermont Ave..
Los Angeles 54, Calif.

Pr esi.dent. - -. --.--.-.-...Earl C. Anthonv
Manager...-...-....,-.--...Haan J. Tyler
Sales & Prom. Mgr. ----K. Sweeney
Co-Chief E ngineers --.Curtis Mason

H. L. Blatterman
Progrtr,m Mgr. ....-.-..-..--K. Higgins
Film Editor..-.....--.--.-.-.James Love
Art. Dir. & Fac. Mgr.--.-5. Krizrnan

FILM DEPARTMENT
Projecto,r's:2 16mm; 2 FiIm Strip;
7 (3Yax4\ Glass Slide

Contact: -James Love

Huntington, W. Vo.
r WSAZ-TV-WSAZ. Inc.
(Commercial Opening: Nov. 15, 1949)

P. O. Box 2115, W. Va. BIdg.,
Huntington, W. Va.

General M gr. ---.-..-Marshall Rosene
Station Mgr. -.....-.-.-.__L. H. Rogers
C hief Engineer. -.Leroy Kilpatrick
Program Manag er....J im Ferguson
Operations Di,r. ...-....J ack Jiruska

FIT,M DEP.A.RTMENT
Projectors:2 16mm; 2 (2x2)

Slide
Contact: N. S.

***

lndionopolis, Ind.
. WFBM-TV-WFBM, Inc.
(Commercial Opening: May 30, 1949)
48 Monument Cir., Indianapolis 4, Ind.

General M9r.........H. M. Bitner, Jr.
Business Mgr. ............\Um. F. Kiley
Program XIgr. -...--F,-ank O. Sharp
Chie f En gineer'-.....IIarold Holland
T eleuision Dir e ctor... " -...-.H. Kibbev
Promotion Mgr. --.-------..D. Milligan
Continuitg Dir. --..-...-....-,-C. Bleece

FILM DEPARTMENT
Projectors:, 2 16mm.
Contact: -.-..........,Wil1iam F. Kiley

***
Jqcksonville, Flo.
o WMBR-TV-Florida Broadcasting

Company
(Commercial Openin,g: Oct. 15, 1949)

South Main St., Jacksonville, FIa.
Gen. & Com. Mgr.--.G. Marshall, Jr.

FILM DEP,ARTMENT
Projectors: 2 16mm; 7 (2x2), 7

(31/+x4) Glass Slide; 1 Projectall
Contact : ..'...,....Glenn l\[arshal]. Jr.

20
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Tweel
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Operating Stations 

(Continued from page 17) 
Program Dir G. R. Lesch 
Chief Engineer W. E. Neill 
Commercial Mgr R. M. Lambe 

FILM DEPARTMENT 
Projectors: 1 16mm; 1 35mm Film 
Strip; 1 (2x2) Glass Slide 

Contact:  James M. Kinney, Jr. 

* * * 

Houston, Texas 
• KLEE-TV—W. Albert Lee 
(Commercial Opening: Jan. 1, 1949) 

Milby Hotel, Houston, Texas 
President W. Albert Lee 
Manager  Sid Balkin 
Chief Engineer Paul Huhndorff 

FILM DEPARTMENT 
Projectors: 2 16mm; 3 (2x2) Glass 

Slide 
Contact:  Bud Johnson 

* ^ * 

Huntington, W. Va. 
• WSAZ-TV—WSAZ, Inc. 
(Commercial Opening: Nov. 15, 1949) 

P. 0. Box 2115, W. Va. Bldg., 
Huntinfton, W. Va. 

General Mgr. .. Marshall Rosene 
Station Mgr L. H. Rogers 
Chief Engineer. ..Leroy Kilpatrick 
Program Manager.Ferguson 
Operations Dir Jack Jiruska 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 (2x2) Glass 

Slide 
Contact:  N. S. Tweel 

* * * 

Indianapolis, Ind. 
• WFBM-TV—WFBM, Inc. 
(Commercial Opening: May 30, 1949) 
48 Monument Cir., Indianapolis 4, Ind. 

General Mgr H. M. Bitner, Jr. 
Business Mgr Wm. F. Kiley 
Program Mgr Frank O. Sharp 
Chief Engineer Harold Holland 
Television Director H. Kibbey 
Promotion Mgr D. Milligan 
Continuity Dir C. Breece 

FILM DEPARTMENT 
Projectors: 2 16mm. 
Contact:  William F. Kiley 

* * 

Jacksonville, Fla. 
• WMBR-TV—Florida Broadcasting 

Company 
(Commercial Opening: Oct. 15, 1949) 

South Main St., Jacksonville, Fla. 
Gen & Corn. Mgr....G. Marshall, Jr. 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2), 1 

(314x4) Glass Slide; 1 Projectall 
Contact:  Glenn Marshall, Jr. 

Johnstown, Pa. 
WJAC-TV—WJAC, Inc. 

(Commercial Opening: Sept. 15, 1949) 
329 Main St., Johnstown, Pa. 

President Walter W. Kreps 
Manager Alvin D. Schiott 
Program Mgr.  F. P. Cummins 
Chief Engineer Nevin L. Straub 
Commercial Sales W. McGough 

FILM DEPARTMENT 
Projectors: 2 10mm; 1 (2x2) Glass 

Slide 
Contact:  Frank P. Cummins 

* * * 

Kalamazoo, Mich. 
• WKZO-TV—Fetzer Broadcasting 

Company 
(Commercial Opening: June, 1950) 

124 W. Michigan Ave., 
Kalamazoo, Mich. 

President J. E. Fetzer 
Chief Engineer C. E. Lee 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2) Glass 

Slide 

5>S # 

Kansas City, Mo. 
• WDAF-TV—Kansas City Star Co. 
(Commercial Opening: Oct. 16, 1949) 

3030 Summit, Kansas City, Mo. 
President Roy A. Roberts 
General Mgr H. Dean Fitzer 
Ass't. Gen. Mgr V. S. Batton 
Program Director Bill Bates 
Chief Engineer .J. A. Flaherty 
Sales Manager Manne Russo 
Ass't Program Dir R. S. Jessee 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (4x5) Glass 

Slide 
Contact:  Bill Bates 

H: * * 

Lancaster, Pa. 
• WGAL-TV—WGAL, Inc. 

(Commercial Opening: 1949) 
4-10 W. King St., Lancaster, Pa. 
President Glair R. McCollough 
Manager H. A. Miller 
Chief Engineer J. E. Mathiot 

* * * 

Lansing, Mich. 
'• WJIM-TV—WJIM, Inc. 
(Commercial Opening: May 1, 1950) 

1500 Bank of Lansing Bldg., 
Lansing 16, Mich. 

Pres. Gen. Mgr Harold F. Gross 
Station Mgr Howard K. Finch 
Chief Engineer C. X. Castle 
Traffic Dir.:. Louise McCullough 
Sales Director R. S. Underhill 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 35mm; 1 

Film Strip; 1 .(2x2), 1 (4x5) 
Glass Slide; 1 Balopticon 

Contact:  Harold F. Gross 

Louisville, Ky. 
• WHAS-TV—WHAS, Inc. 
(Commercial Opening: Mar. 27, 1950) 
Gth and Broadway, Louisville 2, Ky. 

Director Victor Sholis 
Sales Director Neil Cline 
Technical Dir Orrin Towner 
TV Coordinator R. Hansen 
Program Dir.    .Harold Fair 
Film Director Ed Driscoll 
Art Director William White 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 . (Slixl) 

Glass Slide 
Contact:  Ed Driscoll 

• WAVE-TV—WAVE, Inc. 
(Commercial Opening: Nov. 24, 1949) 

334 E. Broadway, Louisville, Ky. 
General Mgr.  Nathan Lord 
Director of Tele J. H. Boyle 
Program Director G. Patterson 
Commercial Mgr R. Jackson 
Promotion Mgr  -R. Elverman 
Dir. of Studio Prod.. B. Blackwell 
Dir. of SpeKH Events....B,. Jackson 
Remote Op. Dir... W. K. Witherbee 
Chief Engineer Wilbur Hudson 
Neivs Director James Caldwell 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2) Glass 

Slide 
Contact:  John H. Boyle 

* * * 

Los Angeles, Calif. 
• KECA-TV—American Broadcast- 

ing Co. 
(Commercial Opening: Sept. 16, 1949) 

ABC Television Center, 
Los Angeles, Calif. 

V. P. West. Dir. ARC.—F. Samuels 
Dir. Tele. Wst. Div. ABC, 

R. A. Moore 
Sales Mgr. West. Div. ABC, 

R. F. Laws 
Sales Mgr .W. K. McDaniel 
Production Mgr. ...E. C. Winckler 
Chief Engineer C. Pierce 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 35mm. 
Contact:  Geo. Boggs 

• KFI-TV—Earle C. Anthony, Inc. 
(Commercial Opening: Oct. 6, 1948) 

141 North Vermont Ave., 
Los Angeles 54, Calif. 

President Earl C. Anthony 
Manager Haan J. Tyler 
Sales & Prom. Mgr K. Sweeney 
Co-Chief Engineers...C\xrt\s Mason 

H. L. Blatterman 
Program Mgr K. Higgins 
Film Editor James Love 
Art. Dir. & Fac. Mgr S. Krizman 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 Film Strip; 

1 (ZVi'x.A) Glass Slide 
Contact:  James Love 

20 TELEVISER 
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Operafing Sfations

o KLAC-TV-KMTR Radio Corn.
(Commerctal Openittg: Sept. 1?. l-948)
1000 N. Cahuenga, Los Angeles, Calif.

V. P, & Gen. Mgr..--D. J. Fedderson
Sales Mo,nag er. -. -... --- -. --I). E. Lundy
Dir. of Programs....-.-...Fred Henr.y
Cltief Enghteer. -..............R. Connor.
Di,r, Stud.io Programs....--D. Forbes
Night Oper. M9r.....-.........C. Bulotti
Business Mgr. Il,uss Horgan

Memphis, Tenn.
. 

-WMCT-1\[emphis Publishing Co.
(Commercial Opening: Dec. 9, 1941)

495 Union, Memphis, Tenn.
General Manager....-.H. W. Slavick
Commercial Mgr. ....Earl Moreland
Chief Engineer.....-F,, C. Frase, Jr.
Program Director....Wilson Mount
Pub. & Prom. Dir.......W. E. Frase
Production -Jav Scott

FILM DEPARTMENT
Projectors: 2 16mm; 1 (2x2) Glass

Slide
Contact: - . .... Wilson Mount

***
Miomi, Flo.
. WTVJ-Wometco Theatres
(Commet"cial Opening: Mar. 21, 1949)
17 N. W. Third Streei. Miami. Fla.

President ......-...-.Mitahell Wolfson
V. P, & Gen. Mgr. -...--Lee Ruu'itch
Bus. & Sales M9r........,,.J. S. Allen
Prog. Tech. Coot'd. -......-Jack Shay
Prograrn Dir. -.-.-.-.---.-.Clyde Lucas
C h.ief Engineer-----.--Earl W. Lewis
Prom. & Pub. --.-.-.---.-Lynn Morrow
Merch, & Nat'L. Sales---,A. L. Grav
^sports Directo r........Jaek Cummins
C omptroller -.-.-.......-..-.-Robert Ross
Art Directo,t'-..--.-......-.-Hal Kopplin
PubLi,o R elations -. -.- -.,M. Chartrand
FiIm Di,rector.... -.............Labe Mell

FILM DTIPARTMFNT
Proiectors: 2 16mm; 7 (3r/tx4\

Glass Slide
Contact: .,,Labe Mell

***
Milwoukee, Wis.
oWTMJ-TV-The Journal Co., MiI-

waukee, Wis.
(Comtnet"cial OTtening: Dec. 3, 1947)
720 E. Capitol Drive, Milwaukee, Wis.

V. P. & Gen. Mgr. of Ruilio,
Walter ,T. Damm

Ass't. Gen. Mgr. -...-.-.L. W. Herzoq'
Station Manager..-.---.R. G. Winnie
Program Manag er ---...J, Robertson
PubLicity Dir. ............. B. Wallace
Looal Sales Mgr. -.....-.N. V. Rakke
Chief Engineer........-...Phil Laeser

FILM DEPARTMENT
Proiectors: t 16mm: 1 Film Strip:
| (2x2\ Glass Slide

***
Minneopolis-St. Poul, Minn.
o KSTP-TV-KSTP. Inc.
(Com.mercial Opening; Apr. 23, 1948)
3415 University Ave., St. Paul, Minn.

Pres., Gen, Mgr. -.-.--5. E. Hubbard
V. P., Treas. ..... K. M. Hance
C luie f E ngine er. -... -..J ohn McMahon

FILM DEP,ARTMDNT
P,t'ojectors: 2 16mm; 2 (2x2) Glass

Slide
Contact: .. . . ---. Richard Kepler

. WTCN-TV-Minnesota Broadcast-
ing Corp.

(Commercial Opening: July 1, 1949)
. 3415 Universitv Avenue.

Minneapolis, Minn.

V. P. & G. lW.--F. Van Kcnynenburg
Dir. of TeIe. Oper.....S. K. Headley
Dir. of Fi|m...........--.-.Harly Jones
Technical Director--.-..-.J. Sherman
Sales Manager----Robert Eckstrum

FILM DEFARTMENT
Projectors: 1 i6mm; 2 (2x2) Glass
Slide; 1 Balopticon

Contact: -.-.----Sherman I(. iieadlev

Noshville, Tenn.
. WSM-TV-WS1\{. Inc.
(Commercial Oytening: Sept. 30. 1950)

Nashville 3. Tenn.
President...-..--John H. DeWitt, Jr.
Chtef E ngineer........Aaton Shelton
Commercial Mgr. ----I't:ving Waugh
Dir. of Pub. & Prom..---T. Stewart
Program Dit'. --.-.-..----..-.Jack Stapp
P ro duction Dir. - -..F ritz Kleibackel
Salesman -..--..--...-.--.--.Hi Bramham

**x<

Nework, N. J.
. WATV-Bremer EiroadcastinE

Corp.
(Commercial OTtanin.g: May 15. 1948)

Television Center', Newark, N. J.
Pres., Gen ilIgr. ...J. R. Rosenhaus
Vice Pres. ....-----,.-.....-E. S. Lennon
Chief Engineer....F'yank V. Bremer

FILM DEPARTMENT
Proiectors: 2 16mm; 2 (31/ax4')
Glass Slide

Contact:. . . RobertPaskow

FILM DEPARTI{ENT
Proj-e,ctors : 2 1 tmm; 1 Film Strip;
4 Glass Slide

Contact: .Fred Henr.v

*

. KNBH-National Broadcasting Co.
(Commercial Opening: Jan. 16, j949)
Sunset & Vine, Los Angeles 28, Calii.

V. P. Chg. of West. Diu.,
Sidney N. Strotz

General Mgr. ........Tom McFadden
Sales Mgr, .-.--....-.-.-..-.Don Norman
Program Dtr. ......:.......R. V. Brown
Mgr. Adu. & Prom.....R. Eisiminqer
Production Mltr. -..... .........E. Sobol
Chief EngineZr..-.-....-Robert Clark

FILM DEPARTMENT
Projectors: 2 16mm; 2 S5mm: 1(2x2) Glass Slide; 1 Projectal

*

. KTlA-Paramount TV Produc-
tions, Inc.

(Comm'ereial Opening:, Jan. 22, Lg47)
5451 l\Iarathon St., Lbs Angeles, Calif.

President ....._..._._._..paui Raibourn
Qg1era! M g r. ......|(laus Landsberg
C h ie f E n gin eer._..._Raymond Moor-e

FILM DqFARTMENT
Projectors: 2 16mm; 2 Zbmm: 2

(2x2), 2 (Br/ex|\ Glass Slide '

Contact: ...

r KTSL-Don
System

-....-.Leland G. Muller

Lee Broadcasting

***

New Hoven, Conn.
. WNHC-TV-The Elm Citv Broad-

casting Corp.
(Commercial Opening: June 13, 1948)
1110 Chapel St., New Haven, Conn.

President.......-..-....-----.-..P. J. Goode
Sec.-Treas. ....--..Aldo De Dominicis
Gen. Manager.-.--..-.-James T. Milne
Com,mercial Mgr. --..-...Y. Callanan
Chief Engineer----.-Y. DeT,aurentis
Production M!tr. ,.-.-,..D. K. Harris

FILM DEPARTMENT
Projectors: 216mm; 1 (2x2) Glass

Slide
Contact: -...-. ..-..James T. Milne

(Commercial QpeninO: May 1, 1949)
1313 N. Vine St., Los Angeies 25, Cai.

Chmn. of the Boord....--.L. A. Weiss
President----..-.--._..Willet H. Brown
V. P. in Charge..........Charles Glett
Y. P. !, CJto. 5a1es........W. Ingr.im
E x e c. P q.o duc er........ - -. -. - - - - -C. B a*rker:
Producti,on Dir. ......... -, -..,_Don Hine
Sales Manag€r___...__._....-_R. B. Hoag

FILM DEPARTMENT
Projectors:2 16mm; 1 Film Strip;
2 Glass Slide

Contact: ._-..Don Hine

. KTTV-KTTV, Inc.
(Commercial Opening: Jan. 1, 1949)

5746 Sunset Blvd..
Hollywood 28, Calif.

Station Mgr. ....IJarrison Dunham
Sales Manager........ _.....Frank KinE
Program Director....Robert Purceii
Promotion Mgr. ............John Vrba
C hief E ngineer........ --.,-- --. -Joe Conn

FILM DEPARTMENT
P't'ojecto,r.s: 2 16mm; 1 35 mm: 1

Eilm S-trio; 3 (2x2),7 (2%xgi4)
Glass Slide

Contact: ....-Joe Conn

SEPTEMBER, I95O

***
New Orleons, Lo.
. IVDSU-TV-WDSU Broadcasting

Services
(Commercial Opening: Dec. 18, 1948)

520 Royal St., New Orleans, La.
P artne,rs -- -- --...-..-.-...Edgar B. Stern

Edgar B. Stern, Jr.
G en eral M ana g ei. -- --.---R. D. S'fuezy
C ommet'cial M gr. -...--....Louis Read
Prog. & Prod. Mgr....--.....Ray Rich
FiIm Director...-..--..---.Rose lVetzel
Chie f Engineer..--.-..Lindsey Riddle
T e ch nical Director -.... -..-..-J. Muller

FILM DEPARTMENT
Proiecto,rs: 2 16mm; 1 (2x21, 7

(31/qx4) Glass Slide
Contact: .Louis Read

2l

Operating Stations 

• KLAC-TV—KMTR Radio Corp. 
(Commercial Opening: Sept. 17, 1948) 
1000 N. Cahuenga, Los Angeles, Calif. 

V. P. & Gen. Mgr....T). J. Fedderson 
Sales Manager D. E. Lundy 
Dir. of Programs Fred Henry 
Chief Engineer R. Connor 
Dir. Studio Programs..- .D. Forbes 
Night Oper. Mgr.. C. Bulotti 
Business Mgr Russ Horgan 

FTLM DEPARTMENT 
Projectors: 2 ICmm; 1 Film Strip; 

4 Glass Slide 
Contact:  Fred Henry 

• KNBH—National Broadcasting Co. 
(Commercial Opening: Jan. 16, 1949) 
Sunset & Vine, Los Angeles 28, Calif. 

V. P. Chg. of West. Dir., 
Sidney N. Strotz 

General Mgr Tom McFadden 
Sales Mgr Don Norman 
Program Dir : R. V. Brown 
Mgr. Adv. & Prom R. Eisiminger 
Production Mgr E. Sobol 
Chief Engineer Robert Clark 

FILM DEPARTMENT 
Projectors: 2 16mm: 2 35mm; 1 

(2x2) Glass Slide; 1 Projectal 

* 

• KTLA—Paramount TV Produc- 
tions, Inc. 

(Commercial Opening: Jan. 22, 1947) 
6431 Marathon St., Los Angeles, Calif. 

President ....  Paul Raibourn 
General Mgr Klaus Landsberg 
Chief Engineer Raymond Moore 

FILM DI^PARTMENT 
Projectors: 2 16mm; 2 35mm; 2 

(2x2), 2 *4x4) Glass Slide 
Contact:  Leland G. Muller 

* 

• KTSL—Don Lee Broadcasting 
System 

(Commercial Opening: May 1, 1949) 
1313 N. Vine St., Los Angeles 28, Cal. 

Chmn. of the Board L. A. Weiss 
President Willet H. Brown 
V. P. in Charge Charles Glett 
V. P. in Chg. Sales W. Ingrim 
Exec. Producer C. Barker 
Production Dir.   ...Don Hine 
Sales Manager  R. B. Hoag 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 Film Strip; 

2 Glass Slide 
Contact:  Don Hine 

• KTTV—KTTV, Inc. 
(Commercial Opening: Jan. 1, 1949) 

5746 Sunset Blvd., 
Hollywood 28, Calif. 

Station Mgr Harrison Dunham 
Sales Manager Frank King 
Program Director....Robert Purcell 
Promotion Mgr John Vrba 
Chief Engineer Joe Conn 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 35 mm; 1 

Film Strip; 3 (2x2), 1 (2)4x3I4) 
Glass Slide 

Contact:  Joe Conn 

SEPTEMBER, 1950 

Memphis, Tenn. 
'■ WMCT—Memphis Publishing Co. 
(Commercial Opening: Dec. 9, 1941) 

495 Union, Memphis, Tenn. 
General Manager H. W. Slavick 
Commercial Mgr. ....Earl Moreland 
Chief Engineer E. C. Frase, Jr. 
Program Director....Wilson Mount 
Puh. & Prom. Dir W. E. Frase 
Production  Jay Scott 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2) Glass 

Slide 
Contact:   Wilson Mount 

* ^ 

Miami, Fla. 
• WTVJ—Wometco Theatres 
(Commercial Opening: Mar. 21, 1949) 
17 N. W. Third Street, Miami, Fla. 

President   Mitchell Wolfson 
V. P. & Gen. Mgr.  Lee Ruwitch 
Bus. & Sales Mgr. J. S. Allen 
Prog. Tech. Coord Jack Shay 
Program Dir  ..Clyde Lucas 
Chief Engineer Earl W. Lewis 
Prom. & Pub.  Lynn Morrow 
Merch. & Nat'l. Sales....A. L. Gray 
Sports Director Jack Cummins 
Comptroller  Robert Ross 
Art Director Hal Kopplin 
Public Relations .. M. Chartrand 
Film Director Labe Mell 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (SlixJ) 

Glass Slide 
Contact:  Labe Mell 

Milwaukee, Wis. 
•WTMJ-TV—The Journal Co., Mil- 

waukee, Wis. 
(Commercial Opening: Dec. 3, 1947) 
720 E. Capitol Drive, Milwaukee, Wis. 

V. P. & Gen. Mgr. of Radio, 
Walter J. Damm 

Ass't. Gen. Mgr L. W. Herzog 
Station Manager R. G. Winnie 
Program Manager J. Robertson 
Publicity Dir B. Wallace 
Local Sales Mgr N. V. Bakke 
Chief Engineer Phil Laeser 

FILM DEPARTMENT 
Projectors: 1 16mm: 1 Film Strip; 

1 (2x2) Glass Slide 
^ ^ 5K 

Minneapolis—St. Paul, Minn. 
• KSTP-TV—KSTP, Inc. 
(Commercial Opening: Apr. 23, 1948) 
3415 University Ave., St. Paul, Minn. 

Pres., Gen. Mgr S. E. Hubbard 
V. P., Treas K. M. Hance 
Chief Engineer John McMahon 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 (2x2) Glass 

Slide 
Contact:  Richard Kepler 

• WTCN-TV—Minnesota Broadcast- 
ing Corp. 

(Commercial Opening: July 1, 1949) 
3415 University Avenue, 

Minneapolis, Minn. 

V. P. & G. M...F. Van Konynenburg 
Dir. of Tele. Oper S. K. Headley 
Dir. of Film Harry Jones 
Technical Director J. Sherman 
Sales Mawaper....Robert Eckstrum 

FILM DEPARTMENT 
Projectors: 1 16mm; 2 (2x2) Glass 

Slide; 1 Balopticon 
Contact:  Sherman K. Headley 

^ * 

Nashville, Tenn. 
• WSM-TV—WSM, Inc. 
(Commercial Opening: Sept. 80, 1950) 

Nashville 3, Tenn. 
President John H. DeWitt, Jr. 
Chief Engineer Aaron Shelton 
Commercial Mgr. ....Irving Waugh 
Dir. of Pub. & Prom T. Stewart 
Program Dir Jack Stapp 
Production Dir Fritz Kleibacker 
Salesman  Hi Bramham 

Newark, N. J. 
• W 4.TV—Bremer Broadcasting 

Corp. 
(Commercial Opening: May 15, 1918) 

Television Center, Newark, N. J. 
Pres., Gen Mgr 1. R. Rosenhaus 
Vice Pres E. S. Lennon 
Chief Engineer....Frasnk V. Bremer 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 (Sl^xl) 

Glass Slide 
Contact:  Robert Paskow 

^ ^ ^5. 

New Haven, Conn. 
• WNHC-TV—The Elm City Broad 

casting Corp. 
(Commercial Opening: June 13, 1948) 
1110 Chapel St., New Haven, Conn. 

President P. J. Goode 
See.-Treas   ..Aldo De Dominicis 
Gen. Manager James T. Milne 
Commercial Mgr V. Callanan 
Chief Engineer V. DeLaurentis 
Production Mgr D. K. Harris 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2) Glass 

Slide 
Contact:  James T. Milne 

* * * 

New Orleans, La. 
• WDSU-TV—WDSU Broadcasting 

Services 
(Commercial Opening: Dec. 18, 1948) 

520 Royal St., New Orleans, La. 
Partners Edgar B. Stern 

Edgar B. Stern, Jr. 
General Manager..... R. D. Swezy 
Commercial Mgr Louis Read 
Prog. & Prod. Mgr Ray Rich 
Film Director Rose Wetzel 
Chief Engineer... Lindsey Riddle 
Technical Director J, Muller 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2), 1 

(3i4x4) Glass Slide 
Contact:   Louis Read 
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Operating 5tations

New York, N. Y.
. WABD-Ailen il. I)uMont Labola-

tolies, Inc.
(Commerciul Opening: May 2, 1944)
515 Madison Ave., New Yolk, N. Y.

Dir, ol Netutnrk -.....-.M. W. Loewi
Gen. itIgr. ..,- " C. J. Witting
Dir. of Sales ,.....--.-.-.-.. Tom Gallery
Dir. of Ntwrk. Eng. ......Ii. D. Chipp
Dir. ; Prog., Prod. ...-J. rL. Caddigian
Dir. of Pub. Relttts, ----.,---.G. Lyons
Mgr. of Sta. Reltns, ---.R. Jamieson
Dir.; Spts., SIt. Eunts-.L. G. Arries

FILiVI DEPARTMENT
Projectors: 3 16mm; 2 35mm; 1

(2x2) Glass Slide.
*

r WCBS-TV 
- Columbia Broadcast-

ing System
(Commercial Openin.cl: July 1, 1941)
485 Madison Avenue, New. York, N. Y.

President .-.,---..-.,._._Frank Stanton
V.P., Dir. TV Operations

J. L. Van Volkenburg
nI nnag er --..--..-___.______.Richard Swiff
C hie f Engr, ....----.--.-..-.-Paul Wittlig

FILM DEPARTMENT
Projecto,rs: 3 35mm; 5 16mm; B(3%x4) Glass Slide.
Contact: .Grant Theis

. WJZ-TV-Amelican'Br.oadcasting
Co.

(Comtnercial Opening: Aug. 10, 1948)
7 W. 66th Street, New York, N. Y.
Ma,nager .-.C. L. Dotv
S ale s XI gr. ..---...._.___-._...Earl Salmoir
P rogram M gr. ...._._....-._A. Stronach
Promotion XIgr. -...-...........W. Ber.ns
Film Dir. . ... ...Nat Fowler

FILM DEPARTMEN"
Proiectors: 3 16mm: B 3bmm: 1

(2x2) Glass Slide.
Contact: -Nat Fowler

. WNBT-National BroadcastinE Co.
(Cornmercial Opening: July 1, 1941)
30 Rockefellet: Plaza, New York, N. y.

Gen. Mgr.
Sales Mg'r.
Arlu. & Protn. Mgr.

,.----Ted Cott
.John Reber
-.--.-.L. Safir

Prograrn Mgr. _...._..-"..__....I. Reiner
News & Spec. Eaents Super.

J. J. Heitin
Pub. Dir. -....S. Chapin

FILM DEPARTMENT
P,rojectors: 4 16mm: 4 35mm: 4

Film Str.ip 4 Glass Slides.
Contact: ... .. .. . ........_I. Reinei'

rl *

r WOR-TV-General,.'Teleladio, Inc.
(Commercial Opening: Oct. 11, 1g49)

1440 Broadway, NCw York, N. Y.
Pres. Gen. Mgr. -..'.--T. C. Streibert
V.P. Chg. of Sales, rR. C. Maddux
Chief Engr. -.--.-"-...--,.J. R. Poppele

FII,M DEPARTMENT .

Pro'isslsysz',2.:i 35IBm; 4 .16mm; 1
(2x2), I G%x ) Glass Slide.

22

. WPIX-WPIX, Inc.
(Commercial Opening: June 15, 1948)

220 EasL 42nd St., N. Y., N. Y.
Pq'esident -,,.-----.--.--.----F. M. Flynn
V.P., Gen. Mgt'. ..,.-.....G. B. Lalson
Ch,tef Engr. ----.-..-.-.-..-Tom Howald

FILM DEPARTMENT
Projectors: 2 16mm; 2 35mm; 3

(2x2) Glass Slides.
***

Norfolk, Vo.
. WTAR-TV-WTAR Radio Corp.
(Comntercial Opening: April 2, 1950)

720 Bousch St., Norfolk, Va.
Pres., Gen. Mgr. ..,.-......-C. Arnoux
Gen, Sales Mgr. ....-....-...,J. W. New
Chief Engr. --------..,.-.....-...J. Peffer
Production M gr. ..,..........---W. Hope
Pub. Sace. Dir. ....----,.....,-J. Carlson
Traffic Mgr. -.---...--.-.--.....B. Reincke
FiIm Dept. Dir. -",.....H. L. Nicholas

FILM DEPARTNIENT
Projectors: 2 16mm; 2 (2x2) Glass

Slides.
Contact: ...-.--.H. Nicholas

***
Oklohomo City, Oklohomo
. WKY-TV-WKY Radiophone Com-

pany
(Cotnmercial Opening: June 6, 1949)

Ol<lahoma City, Oklahoma
Station XIgr. -.....P. A. Sugg
Ad.min. Ass't. -----..-...-"--..-H. Andres
Comrcl. Mgr. -..--.-.--R. E. Chapman
Prom. Mgr, --.-.-.--.-.-..-Gene Dodson
Prgm, Mgr. -....-.-......Paul Blawner
Prgm. Super. -..--,-,..--..Robert Olson
Chief Engr. ---..--,."-.-----.H. J. Lovell

FILM DDPARTMENT
Projectors:2 16mm; 1 (2x2) Glass

Slide.
Contact: ...--...-....... .-Gene Dodson

**t<

Omoho, Nebr.
. WOW-TV - Radio Station WOW,

Inc.
(Commercial Opening: Aug. 29, 1949)

3509 Farnum St., Omaha, Nebr.
Pres., Gen. Mgr. -.-.--J. J. Gillin, Jr.
Mgr. of TV ..........Joseph Herold
Ass't. Gen. Mgr. ...---..Lyle DeMoss
Prod. Mgr, -.,.---..-.----.----Russ Baker
Oprtns. Super, --......-.-.Glenn Flynn
Chief Engr. .-.-..--.,,.--.-W. J. Kotera
Natl. Sales Mgr. ...-..-.....Bob Dooley
Local Sales Mgr. ------.-Fred Ebener
Sales Prom. Mgr. -.--....8. Wiseman

FILM DEPARTMENT
Projectors: 2 16mm; | (3r4x4),

7 (2x2\ Glass Slide.
Contact: .,--.-..--.......Joseph Helold

. KMTV - May Broadcasting Com-
pany

(Comtnercinl Opening: Sept. 1, 1949)
2615 Farnam St., Omaha 2, Nebr.
President -.-.-..-.....-Edward W. May
Gen. Mgr. -..-.-......--....Owen Saddler
Sales Mgt". .---..-...-........-H. Peterson
Progrann Mgr. --,-----....Glenn Harris
Pront. Mgr, ..,-.-..-..-.--.A. J. Treutler

Chief Engr..-.-.--.-.-.R. J. Schloeder
Prod. Mgr. .---...-..----.-....J. E. Reich

FILM DEPART\{UNT
Projectors: 2 16mm; 1 35rnm Glass

Slide.
Contact ; ........-.--.-.---.-.,Glen Harris

***
Philodelphio, Po.

. WCAU-TV-WCAU, Inc.
(Commercial Opening: May 22, 1948)
1622 Chestnut St., Philadelphia, Pa.

Pres., Gen. Mgr. D. W. Tholnburgh
V .P., Ass't. Gen. lllgr. J. L. Tinney
V.P. Clry. of TV ............,.,.C. Vanda
Gen. S.ales Di,t'. -.......J. S. de Russy
Sales Mgr. -----.-..-,-----R. NI. McGledy
Dir of TV Oper. ......-,.-..T. F. Smith
V.P. Ch!1. Pub. ReI., Prom.

Robelt N. PrYor
FILM DEPARTMENT
Projectors: 2 16mm; 1 Film Strip;

4 (2x2) Glass Slide.
C ontact : .----..-.-..-..--,.-.:--.Helen Buck

*

. WPTZ-Philco Television Bload-
castinE Corp.

(Commercial Opening: Sept. 16, 1941)
1800 Architects Bldg., Philadel-

phia 3, Pa.
V.P., Gen. XIgr. ..,.....E. B. Loveman
Ass't. Gen. Mgr. ....-.....R. V. Tooke
Commercial MatLager

A. W. Dantienbaum, Jr.
Chief Engr. R. J. Bowley
Prom. M9r.....----.-..-.....,.,,J. J. Kelly
Mgr., Prog. Oper. .........-.-P. Stover

FILM DEPARTMENT
Projectors: 2 16mm; 2 .35mm; J

(2x2) Glass Slide.

o WFIL-TV-Triangle Publications,
Inc.

(Commercial Opening: Sept. 13, 1947)
46th & Market Sts., P}riladelphia

39, Pa.
Gen. Mgr, -.-.-.".-..--.Roger' \\r. Clipp
Ass't. Gen. Mgr. -.........D. S. Keilett
Sales Dir. John Surrick
TV Sales IlIgr. ........-...K. Stowman
Mgr. Prog., Prod. -...----,.Jack Steck
Chief Engr. ....-.-..,--......Henly Rhea
Dir. Filtn Prog. ...-...-....W. Tillman

FILM DEPAR,TMENT
Projectors: 2 16mm; 7 (3%x4l

Glass Slide, 1. (3%x4'l Opaque.
Contact: ,W. Tillman

***
Phoenix, Ariz.
. KPHO-TV - Phoenix Television.

Inc.
(Commercial Opening: Dec. 4, 1949)

631 N. 1st Ave., Phoenix, Aliz.
President -. John C. Mullins
Mgr. .............--.,...Ronald C. Oxford
ClLief Engr. ....- G. McClanathan
Comptt'oller -.-,-....-.-R. C. Bohannan

Sales ...........- .-.......GiI Lee
FILM DDPARTMENT
Pro'jectors: 2 76mm.
Contact: -.-,..--..,..-........R. C. Oxford

TELEVISER

Operating Stations 

New York, N. Y 
• WABD—APen B. DuMAnt Labora- 

tories, Inc. 
(Commercial Opening: May 2, 1944) 
515 Madison Ave., New York, N. Y. 

Dir. of Network ... M. W. Loewi 
Gen. Mgr C. J. Witting 
Dir. of Sales Tom Gallery 
Dir. of Ntwrk. Eng. R. D. Chipp 
Dir.; Prog., Prod J.iL. Caddiglan 
Dir. of Pub. Reltns G. Lyons 
Mgr. of Sta. Reltns It. Jamieson 
Dir.; Spts., Sp. Emits..D. G. Arries 

FILM DEPARTMENT 
Projectors: 3 16mm; 2 35mm; 1 

(2x2) Glass Slide. 

• WCBS-TV — Columbia Broadcast- 
ing System 

(Commercial Opening: July 1, 1941) 
485 Madison Avenue, New York, N. Y. 

President  .Frank Stanton 
V.P., Dir. TV Operations 

J. L. Van Volkenburg 
Manager  Richard Swift 
Chief Engr.   Paul Wittlig 

FILM DEPARTMENT 
Projectors: 3 35mm; 6 Ifinim; 3 

r§Lix4) Glass Slide. 
Contact:  Grant Theis 

* 

• WJZ-TV—American Broadcasting 
Co. 

(Commercial Opening: Aug. 10, 1948) 
7 W. 66th Street, New York, N. Y. 
Manager  C. L. Doty 
Sales Mgr  Earl Salmon 
Program Mgr A. Stronach 
Promotion Mgr W. Berns 
Film Dir Nat Fowler 

FILM DEPARTMENT 
Projectors: 3 16mm; 3 35mm; 1 

(2x2) Glass Slide. 
Contact:  Nat Fowler 

* 
• WNBT—National Broadcasting Co. 
(Commercial Opening: July 1, 1941) 
30 Rockefeller Plaza, New York, N. Y. 

Gen. Mgr Ted Cott 
Sales Mgr John Reber 
Adv. & Prom. Mgr L. Safir 
Program Mgr.  I. Reiner 
News & Spec. Events Super. 

J. J. Heitin 
Pub. Dir S. Chapin 

FILM DEPARTMENT 
Projectors: 4 16mm; 4 35mm; 4 

Film Strip 4 Glass Slides. 
Contact:  I. Reiner 

a: * 

• WOR-TV—General Teleradio, Inc. 
(Commercial Opening: Oct. 11, 1949) 

1440 Broadway, Nfew York. N. Y. 
Pres. Gen. Mgr..... ..T. C. Streibert 
F.-P. Chg. of Sales R. C. Maddux 
Chief Engr ..l...,...J. R. Poppele 

FILM DEPARTMENT 2 I. 
Projectors:' 2 35mlffl; 4 16mm; 1 

(2x2):; 1 (334x4) Glass Slide. 

• WPIX—WPIX, Inc. 
(Commercial Opening: June 15, 1948) 

220 East 42nd St., N. Y., N. Y. 
Premdent  F. M Flynn 
V.P.. Gen. Mgr G. B. Larson 
Chief Engr Tom Howard 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 35mm; 3 

(2x2) Glass Slides. 
* * * 

Norfolk, Va. 
• WTAR-TV—WT \R Radio Corp. 
(Commercial Opening: April 2, 1950) 

720 Bousch St., Norfolk, Va. 
Pres., Gen. Mgr C. Arnoux 
Gen. Sales Mgr J. W. New 
Chief Engr.  J. Peffer 
Production Mgr W. Hope 
Pub. Svce. Dir J. Carlson 
Traffic Mgr B. Reinckp 
Film Dept. Dir H. L. Nicholas 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 (2x2) Glass 

Slides. 
Contact:  H. Nicholas 

* * ^ 
Oklahoma City, Oklahoma 
• WKY-TV—WKY Radiophone Com- 

pany 
(Commercial Opening: June 6, 1949) 

Oklahoma City, Oklahoma 
Station Mgr P. A. Sugg 
Admin. Ass't H. Andres 
Comrcl. Mgr  ...R. E. Chapman 
Prom, Mgr Gene Dodson 
Prgm. Mgr Paul Brawner 
Prgm. Super Robert Olson 
Chief Engr H. J. Lovell 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2) Glass 

Slide. 
Contact:  Gene Dodson 

* * * 
Omaha, Nebr. 
• WOW-TV —Radio Station WOW, 

Inc. 
(Commercial Opening: Aug. 29, 1949) 

3509 Farnum St., Omaha, Nebr. 
Pres., Gen. Mgr J. J. Gillin, Jr. 
Mgr. of TV  Joseph Herold 
Ass't. Gen, Mgr Lyle DeMoss 
Prod. Mgr.   Russ Baker 
Oprtns. Super Glenn Flynn 
Chief Engr W. J. Kotera 
Natl. Sales Mgr Bob Dooley 
Local Sales Mgr Fred Ebener 
Sales Prom. Mgr B. Wiseman 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (3)^x4), 

1 (2x2) Glass Slide. 
Contact:  Joseph Herold 

* 
• KMTV — May Broadcasting Com- 

pany 
(Commercial Opening: Sept. 1, 1949) 

2615 Farnam St., Omaha 2, Nebr. 
President  Edward W. May 
Gen. Mgr Owen Saddler 
Sales Mgr H. Peterson 
Program Mgr Glenn Harris 
Prom. Mgr A. J. Treutler 

Chief Engr R. J. Schroeder 
Prod. Mgr J. E Reich 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 35mm Glass 

Slide. 
Contact:  Glen Harris 

Jf: * * 

Philadelphia, Pa. 
• WCAU-TV—WCAU, Inc. 
(Commercial Opening: May 22, 1948) 
1622 Chestnut St., Philadelphia, Pa. 

Pres., Gen. Mgr. P. W. Thornburgh 
y.P., Ass't. Gen. Mgr. J L. Tinney 
V.P. Chg. of TV  C. Vanda 
Gen. Safes Dir J. S. de Russy 
Sales Mgr. R. M. McGredy 
Dir of TV Oper. ... f. F. Smith 
y.P. Chg. Pub. Rel., Prom. 

Robert N. Pryor 
FILM DEPARTMENT 
Projectors: 2 16mm; 1 Film Strip; 

4 (2x2) Glass Slide. 
Contact:  ......Helen Buck 

• WPTZ—Philco Television Broad- 
casting Corp. 

(Commercial Opening: Sept. 16, 1941) 
1800 Architects Bldg., Philadel- 

phia 3, Pa. 
y.P., Gen. Mgr. ... E. B. Loveman 
Ass't. Gen. Mgr ...R. V. Tooke 
Commercial Manager 

A. W. Dannenbaum, Jr. 
Chief Engr R. J. Bowley 
Prom. Mgr J. J. Kelly 
Mgr., Prog. Oper  P Stover 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 35mm; I 

(2x2) Glass Slide. 

• WFIL-TV—Triangle Publications, 
Inc. 

(Commercial Opening: Sept. 13, 1947) 
46th &. Market Sts., Philadelphia 

39, Pa. 
Gen. Mgr  Roger W. Clipp 
Ass't. Gen. Mgr D. S. Kellett 
Sales Dir John Surrick 
TV Sales Mgr K. Stowman 
Mgr. Prog., Prod  Jack Steck 
Chief Engr Henry Rhea 
Dir. Film Prog W. Tillman 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (3)4x4) 

Glass Slide, 1 (3)4x4) Opaque. 
Contact:  W. Tillman 

* * 

Phoenix, Ariz. 
• KPHO-TV — Phoenix Television, 

Inc. 
(Commercial Opening: Dec. 4, 1949) 

631 N. 1st Ave., Phoenix, Ariz. 
President John C. Mullins 
Mgr Ronald C. Oxford 
Chief Engr G. McClanathan 
Comptroller R. C. Bohannan 

Sales  Gil Lee 
FILM DEPARTMENT 
Projectors: 2 16mm. 
Contact:  R. C. Oxford 
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Operating Sfations

Pittsburgh, Po.

. WDTV-Alien B. DuMont Labora-
tories, Inc.

(Commereial Opening: Jan. 11, 1949)
1105 Clark Bldg., Pittsburgh, Pa.
Gen. Mgr. -.-..--.---.------D. A. Stewart
Sales Dir. .--,.-.---.-----.--,Larry Israel
Prog, Oper. Mgr. ----L. G. Arries, Jr.
Film Dir. -.-.-.-.-.--.-----H. G. Munson
Pub. Rblations Dir.........T. A. Okon
Chief Engr. - ..-. -. .- R. W. Rodgers

FILM DEPARTMENT
Projectol's:2 16mm; 2 (2x2) Glass

Slide.
Contact : -...-...--.--...-..-D. A. Stewart

***
Providence, R. l.
. WJAR-TV-The Outlet Co.
(Comercia,l Openingt July 10, 1949)
176 Weybosset St., Providence, R. L

President -----..."......-M. L. Burbank
Manager -. .... - -. -J. J. Boyle
Chief Engr.....-.-.---.---.-.-.T. C. Prior

FILM DEPARTMENT
P't'ojectors: 2 76mm;2 (2x2) Glass

Slide.

***
Richmond, Vo.
o WTVR-Havens & 1\Iartin. Inc.
(Conmercial Opening: April 22, 1948)

3301 W. Broad St., Richmond, Va.
Pres. & Gen. Mgr....-W. M. Havens
Ass't. Mgr. -... W. A. Bowry, Jr.
Dir. of Prog. ----G. C. Rianhard, Jr.
Chief Engr. -...-...-...-....-James Kyle

FILM DEPARTMENT
Projectors:2 16mm; 1 (2x2) Glass

Slide.
Contact: -..-.. . - -...W. M, Havens

*t*

Rochester, N. Y.
o WHAM-TV 

- 
Stro,mberg - Carlson

Company
(Commercial Opening: June 11, 1949)
Rochester Radio City, Roch. 3, N. Y.

V.P., Gen. Mgr., Brdcstng. Di,a.
William Fay

Sttles Mgr....-.. J. W. Kennedy, Jr.
Prog, Dir....-.-.-..--.-.C. W. Siverson
Pub., Prom,, Dir. -----.-.---.A. Bender
Prod. Dir. -.-."...--..J. L. Crosby, Jr.
Dir. of Engrg. ------.---K. J. Gardner
Ass't. Sales Mgr. .-.-.-.,.-.-.-T. Brizee

FII,M DEPARTMDNT
Projecto,t's: 2 16mm; 7 G%xa)

Glass Slide.
Contact: ----.,--.----.--..-.Armin Bender

***
Rock lslqnd, lll.
o WHBF-TV - 

Rock Island Broad-
castine Co.

(Commercinl Opening: July 1, 1950)
Telco Bldg., Rock Island, Il1.
President ..-.-.-.--.--.-.--Ben H. Potter
V.P,, Gen Mgr. --------L. C. Johnson
Sale s Di,t', -..-----.-..--Maurice Corken
Prog. Dil'. -.-..-.-..-.--F. W. W. Cooke
Chief Engr. --.---.-.-.-.-..R. J. Sinnett
Pu.b. Dir. "...-..--------.-..-.-Fern Hawks

SEPTEMBER, I95O

FILM DEPARTMENT
Projectors: 1 16mm
Coitact: - -.-.--.--..---.-Sunny Smith

***
St. Louis, Mo.
r KSD - TV - 

Pulitzer Publishing
Company

(Commeictal Opening: Feb. 8, 1947)' 1111 Olive St., Sf. Louis 1, Mo.
Gen. Mgr. .--.-.--George M. Burbach
Prog. Dit'. -.-.--.-.-------Harold Grams
Sates \ltsr. .-..-.-.---.-.Guy E. Yeldell
Prom. IVIgr. -----.-.-.David Pasternak
Chief Eis't'. . ----.-.-.- .-.-.J. E. Risk

FILM DEPARTMENT
Projectors: 1 16mm; 1 (2x2) Glass

Slide.

**{<

Solt Loke City, Utoh
r KDYL-TV - 

International Broad-
castinE & Television CorP.

(Commercial Opening: July 7' 1948)
143 South Main, Salt Lake City, Uta.h

Pres,, Gen. Mgr. --------------S. S. Fox
V.P., Chge. ol Engrg. J. M. Baldwin
Prod. Mgr. .-...-..-,-.Danny Rainger
Prog ram Dir. -. -. -.. -. -Emerson Smith
Film Supet". -.-..-..-.--Connie Eckhart
Traffic Mgn. -..-....".,.Maxine Smith
Natl. Sales Mgr. -...-...G. A. Provol

FILM DEPARTMENT
ProiectoT s:2 16mm; 1 (2x2) Glass

Slide.
Contact; -.-.-....--..-Connie Eckhart

. KSL-TV-Radio Service CorPora-
tion of Utah

(Commercial Opening: June 1' 1949)
10 S. Main St., Salt Lake CitY, Utah

Gen. Mgt'. -. -..---"-C' R. Evans
Erec. Vice Pq'es. -.----------Ivor Sharp
Dir. of Ope,ratn. -------.-.L. Murdoch
Prog. Dir. .........-....,-W. Richards
Chief Engr. .......- . V. E. Clayton
Dir. Prom., Pub. ....Sherril Taylor

FILM DEPARTMENT
Projecto,r's:.4 16mm; 1 Film Strip;

1 Balop; 1 Glass Slide.
Contact: .-....----......-.Scott Clawson

*x{

Son Antonio, Texos
o KtrYL - San Antonio Television

Companv
(Commeraial Opening: Feb. 15' 1950)

Transit Tower, San Antonio, Tex.
V.P., Gen. Mgr. -.-"W. D. Rogers, Jr.
Comrcl. Mgr. -...-...........S. Edwards
Pt"ogram Mgr. ....-.....-.--W. B. Robb
Pub,. News Dir. ....-.--....Mort Dank
Chief Engr. ----.-,.-.-.------W. R. Sloat
Ass't. Chief Engr. .--.W. J. Jackson
Film Dir. -.--.-.-.--..-..--Tom Maloney

FILM DEPAR,TMENT
P,t"oiectors:1 16rnm; 1 (2x2) Glass

Slide; 1 Film Strip.
Contact: ...... . - W. D. Rogers, Jr'

*

. WOAI-TV-Southland Industries,
Inc.

(Commercial Opening: Dec. 11, 1949)
1031 Navarro St., San Antonio, Texas

Pres. & Gen. Mgt'. "-..H. A. L. Halff
Ass't. Gen. Mgr. (Sales) J. Keasler
Prog. Dtr..-.-.-.--.-.-..-.- J. R. Duncan
P't'od. Mgr. -..."--.-..--------,Dick Perry
Fibn Mgr. ----.-..---.-.--II. Youngblood
Dir. of EngT g. --.----.-..,C. L. Jefrers
Prom.' Mgr. .-.--.-.-,---Dallas Wyant

FILM DEPARTMENT
Projecto,rs: 2 16mm; 1 Projectal;

7 (2x2) Glass Slide.
Contact; 

; _ _t 
R.Duncan

Son Diego, Colif,.
. KFMB-TV-Jack Gross Broadcast-

inE Co.
(Comirarcial Opening: May 16' 1949)
1375 Pacific HighwaY, San Diego,

Calif.
Pres., Gen. Mgr. -.--....----J. O. Gross
Prog. Dir. ..--........-,--.-..A. Flana_gan
ChibS Engr. .T. Chew

FILM DEPAR,TMENT
Projectors: f '.16mm; 7 (2x2), 1

(3r/+x4) Glass Slide.
Contabt: --------Bill Fox

*{<*

Son Froncisco, Cqlif.
. KGO-TV-American Broadcasting

Co.
(Commercial Opening: MaY 5' 1949)

1B5 MontEomert. San Francisco, Calif.
Gen. fusr........---...-Gayle V. Grubb
Sales Mgr. .-........--Vincent Francis
Ada., Piom. M gr. -.-.-.Matry -!4k9rProgj. Mgr. ........--,.-.Bloyce Wright
ChibS Engr. -.-..------.-...-.A. E. Evans

FILM DEPARTMENT
Proiectors: 2 76mm; 2 35mm; 2

(2x2) Film Strip; 1 Balop; 1
i1,lxt\, 2 (2x2) Glass Slide.

Contact: ' ' ""' 'Nancv Macduff

2 FiIm

t

r KRON-TV - The Chronicle Pub-
lishinE Co.

(Commercial Opening: Nov. 15' 1950)
901 Mission St., San Francisco, Calif.

Mo'nager -.-.-.-..-."..Charles Thieriot
Di,r. of TV ...."..... ... -.--II. P. See
Pt"og. Dir. -.------.--.--.----.Pat Crafton
Sales Mgr. .-.-----..-.Norman Louvau
Chi.ef Engr. .......-.-R'. A. Isberg

FII,M DEPARTMENT
Proiectors: 1 16mm.
Contact: -.-..H. P. See
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Operating Stations 

Pittsburgh, Pa. 
• WDTV—Allen B. LiuMont Labora- 

tories, Inc. 
{Commercial Opening'. Jan. 11, 1949) 

1105 Clark Bldg., Pittsburgh, Pa. 
Gen. Mgr D. A. Stewart 
Sales Dir Larry Israel 
Prog. Oper. Mgr L. G. Arries, Jr. 
Film Dir   H. G. Munson 
Pub. Relations Dir. . T A. Okon 
Chief Engr  R. W. Rodgers 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 (2x2) Glass 

Slide. 
Contact:  D. A. Stewart 

Providence, R. I. 
• WJAR-TV—The Outlet Co. 
(Comercial Opening: July 10, 1949) 
176 Weybosset St., Providence, R. I. 

President  M. L. Burbank 
Manager   J. J. Boyle 
Chief Engr  T C. Prior 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 (2x2) Glass 

Slide. 

Richmond, Va. 
• WTVR—Havens & Martin, Inc. 
{Commercial Opening: April 22, 1948) 

3301 W. Broad St., Richmond, Va. 
Pres. & Gen. Mgr. ...W. M. Havens 
Ass't. Mgr W. A. Bowry, Jr. 
Dir. of Prog G. C. Rianhard, Jr. 
Chief Engr James Kyle 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2) Glass 

Slide. 
Contact:  W. M. Havens 

Rochester, N. Y. 
• WHAM-TV — Stromberg - Carlson 

Company 
{Commercial Opening: June 11, 1949) 
Rochester Radio City, Roch. 3, N. Y. 

V.P., Gen. Mgr., Brdcstng. Dir. 
William Fay 

Sales Mgr J. W. Kennedy, Jr. 
Prog. Dir C. W. Siverson 
Pub., Prom. Dir A. Bender 
Prod. Dir J. L. Crosby, Jr. 
Dir. of Engrg K. J. Gardner 
Ass't. Sales Mgr T. Brizee 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (3)4X4) 

Glass Slide. 
Contact:  Armin Bender 

Rock Island, III. 
• WHBF-TV —Rock Island Broad- 

casting Co. 
{Commercial Opening: July 1, 1950) 

Telco Bldg., Rock Island, 111. 
President  Ben H. Potter 
V.P., Gen Mgr L. C. Johnson 
Sales Dir  Maurice Corken 
Prog. Dir F. W. W. Cooke 
Chief Engr R. J. Sinnett 
Pub. Dir ..Fern Hawks 

FILM DEPARTMENT 
Projectors: 1 16mm. 
Contact:   Bunny Smith 

St. Louis, Mo. 
• KSD-TV — Pulitzer Publishing 

Company 
{Commercial Opening: Feb. 8, 1947) 

1111 Olive St., St. Louis 1, Mo. 
Gen. Mgr. George M. Burbach 
Prog. Dir Harold Grams 
Sales Mgr Guy E. Yeldell 
Prom. Mgr David Pasternak 
Chief Engr J. E. Risk 

FILM DEPARTMENT 
Projectors: 1 16mm; 1 (2x2) Glass 

Slide. 

Salt Lake City, Utah 
• KDYL-TV — International Broad- 

casting & Television Corp. 
{Commercial Opening: July 7, 1948) 
143 South Main, Salt Lake City, Utah 

Pres., Gen. Mgr S. S. Fox 
V.P., Chge. of Engrg. J. M. Baldwin 
Prod. Mgr Danny Rainger 
Program Dir Emerson Smith 
Film. Super Connie Eckhart 
Traffic Mgr   Maxine Smith 
Natl. Sales Mgr G. A. Provol 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2) Glass 

Slide. 
Contact:  Connie Eckhart 

• KSL-TV—Radio Service Corpora- 
tion of Utah 

{Commercial Opening: June 1, 1949) 
10 S. Main St., Salt Lake City, Utah 

Gen. Mgr C. R. Evans 
Exec. Vice Pres Ivor Sharp 
Dir. of Operatn L. Murdoch 
Prog. Dir W. Richards 
Chief Engr V. E. Clayton 
Dir. Prom., Pub Sherril Taylor 

FILM DEPARTMENT 
Projectors: 4 16mm; 1 Film Strip; 

1 Salop; 1 Glass Slide. 
Contact:  Scott Clawson 

San Antonio, Texas 
• KEYL — San Antonio Television 

Company 
(Commerciai Opening: Feb. 15, 1950) 

Transit Tower, San Antonio, Tex. 
V.P., Gen. Mgr W. D. Rogers, Jr. 
Comrcl. Mgr   ..S. Edwards 
Program Mgr.   W. B. Robb 
Pub., News Dir   Mort Dank 
Chief Engr W. R. Sloat 
Ass't. Chief Engr W. J. Jackson 
Film Dir.   Tom Maloney 

FILM DEPARTMENT 
Projectors: 1 16mm; 1 (2x2) Glass 

Slide; 1 Film Strip. 
Contact:  W. D. Rogers, Jr. 

* 

• WOAI-TV—Southland Industries, 
Inc. 

{Commercial Opening: Dec. 11, 1949) 
1031 Navarro St., San Antonio, Texas 

Pres. & Gen. Mgr. .. H \ L. Halif 
Ass't. Gen. Mgr. {Sales) J. Keasler 
Prog. Dir  J R. Duncan 
Prod. Mgr Dick Perry 
Film Mgr H. Youngblood 
Dir. of Engrg C. L. Jeffers 
Prom. Mgr Dallas Wyant 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 Projectal, 

1 (2x2) Glass Slide. 
Contact:  J. R. Duncan 

San Diego, Calif,. 
• KFMB-TV—Jack Gross Broadcast- 

ing Co. 
{Commercial Opening: May 16, 1949) 
1375 Pacific Highway, San Diego, 

Calif. 
Pres., Gen. Mgr. J. O. Gross 
Prog. Dir A. Flanagan 
Chief Engr T. Chew 

FILM DEPARTMENT 
Projectors: I 16mm, 1 (2x2), 1 

(3^x4) Glass Slide. 
Contact:  Bill Fox 

San Francisco, Calif. 
• KGO-TV—American Broadcasting 

Co. 
{Commercial Opening: May 5, 1949) 

155 Montgomery, San Francisco, Calif. 
Gen. Mgr Gayle V. Grubb 
Sales Mgr Vincent Francis 
Adv., Prom. Mgr Maury Baker 
Prog. Mgr  Bloyce Wright 
Chief Engr A. E. Evans 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 35mm; 2 

(2x2) Film Strip; 1 Balop; 1 
(3)4x4), 2 (2x2) Glass Sbde. 

Contact:  Nancy Macduff 

• KPIX—KPIX, Inc. 
{Commercial Opening: Dec., 1948) 

Mark Hopkins Hotel, San Francisco, 
Calif. 
Exec. V.P., Gen Mgr. P G. LasRy 
V.P., Chg. of Sales  C. Selph 
Comrcl. Mgr Lou Simon 
Dir. of Engrg  ... A. E. Towne 
Prog. Dir.    S. Spillman 
Film Librarian  Arlene Healy 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 Film 

Strips; 2 Glass Slide. 
Contact: - L. Simon, S. Spillman 

• KRON-TV —The Chronicle Pub- 
lishing Co. 

{Commercial Opening: Nov. 15, 1950) 
901 M.ssion St., San Francisco, Calif. 

Manager  ..Charles Thieriot 
Dir. of TV  .....H. P. See 
Prog. Dir Pat Crafton 
Sales Mgr Norman Louvau 
Chief Engr R. A. Isberg 

FILM DEPARTMENT 
Projectors: 1 16mm. 
Contact:  H. P. See 
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Operafing Stations

Schenectody, N. Y.
. WRGB-General Electric Company
(Commercial Opening:. Dec. l, 1-939)

1 River Rd., Schenectady, N. Y.
Stution Mgr. .-.-..-.R. B. Hanna, Jr..
.4.ss't. ^Sta. Mgr. --..--..R. W. Welpott
Super. of Sales -.-........-__E. P. Weil
Super. of Progs..,------.,--A. G. Zink
Super.; Pub., P,r'om. _.G. W. Givens

FILM DEPARTMENT
Projecto,t"s: 2 16mm; 2 35mm: 1

(2x21 Film Stlips; 1 (8xi0)
Card; 1 (2x2), | (31x4) Glass
Slide.

Contact: -A. G. Zink

***

Seottle, Woshington
. KLNG-TV 

- 
King Broadcasting

Company
(Commercial Opening: Nov. 25, 1948)
301 Galer St., Seattle 9, Washington

President .--..-.-.-.__-.-Irenly B. Owen
Vice President ........._..D. S. Bullitt
Gen. Mgr. -.-.-.....-.._......Hugh Feltis
Opet'tns. Mgr. ........-._.R. E. priebe
Comrcl. Mgr. .......-....A. P. Hunter
Chief Engr. -...-...---.G. A. Freeman
Prog. Dic". -.____._-.__.-.-Lee Schulman

FILM DEPAN,TMENT
Pro_i-ectors:. 2 76mm; 1 (3t/ax4)

Glass Slide.
Contact: -...-. ....... .....R. E. Pr.iebe

***

Syrocuse, N. Y.
r WHEN-Meredith Syracuse Tele-

vision Corp.
(Commereial Opening: Dec. 1, 1948)

101 Cour.t St., Syracuse 8, N. y.
Gen Mgr. --.-,___-.,_..-.-.-._.Paul Adanti
Sales Mgr.. . -.....-... ..W. H. BelI
lro-m. Mgr,, Neuts Ed..,__..N. Ryan
Chief Engr. ... .-.-...- H. E. Ciow
FiIm Dir. _,.--.-._...-.-..-D. L. Conway
lVomen's Dir. & Music Dir.

Jean M. Slade
FILM DEPARTMENT
Proiectors: 2 16mm; 4 (2x2) Glass

Slide.
Contact: --.- .-.------D. L. Conway

*

. WSYR-TV-Central N. Y. Bload-
casting Corp.

lCommercial Opening: Feb. 15, 1950)
Sy_r-acuse Kemper. Bldg., Syracuse,

N. Y.
President .-. ... ... .-.-.. .H. C. Wilder
Vi.ce P,r'es. --..E. R. Vadebon Coeur
V.P., Chg. Dngr. ....A. G. Belle Isle
Transmitter S uper. ......_._.F. Thisse
Control SuTter. ..... ... A. Eicholzel
Prog. Dir. ,--..---..Wm. V. Rothrum
Dir FiIm Prod. --.--...W. Clomnton
Dir.-Prodcr. ..__....__..Arnold Wilkes

24

F'ILM DEPARTMENT
Projectors: 2 16mnr; t (3%x4); 7

. (2x2) Glass Slide.
Contact: -..----.....--.-.r\. G. Belle Isle

***

Toledo, Ohio
. WSPD-TV - The Fort Industry

Company
(Commerciul Opening: July 21, 1948)
Broadcast Bldg., 136 Huron St., To-

ledo 4. Ohio
Gen. Mgr. -----..--.-.---.E. Y. Flanigan
Prog. Dir. -.-..--.-... G. C. Jackson
Sales Mg,r'. -.-,------..--W. F. Shannon
Film Dir. ..-.-..--.-.--.--,-,8. S. Phillips
Prom. & Pub. ........-..-....R. Gourley

FII,M DEPARTMENT
Projectors:2 16mm; 1 (2x2) Glass

Slide.
Contact: -----...-...---....,E. S. Phillip,s

***

Tulsq, Oklo.
. KOTV-George E. Cameron, Jr.

(Commercial OTtening: Nov., 1949)
302 S. Frankfort, Tulsa, Okla.
Gen. Sta, Mg,r'. --------l|[. H. Alvarez
Cluief Engr. -...-....---George Jacobs

FIL\{ DEPARTMENT
P'rojectors:2 16mm; 2 (2x2) Glass

Slide.
Conta.ct: ....-..,.----.-.--Don Thompson

**t

Utico, N. Y.
r WKTV-Copper City Broadcasting

Corp.
(Commercial OTtening: Dec. 1, 1949)
Smith Hill Rd, P.O. Box 386, Utica,

N. Y.
Gen. Mgr. -......--...Michael C. Fusco
V'ice Pres. -...-.-.--Wm. T. MacNeilly
Sales Mgr.. . . --J. T. MacDavitt
Production M gr. ----.-.-E. Whittaker
Prog. Dit'. -.-.-.-.,-----Jack Fredericks
Chief Engr. -..-------.-..D. T. Layton

FILM DEPARTNTDNT

Projectors: 2 16mm; 7 (3:4x4\
Glass Slide.

Contact: -J. Casaletta

Woshington, D. C.
r WMAL-TV 

- 
The Evenine Star

Broadcasting Company, Irrc.
(Commercial Opening: Oct. 3, 1947)
724 l{tt' St., N. W., Washington, D. C.

Pc'esident - .-...- S, H. Kauffmann
V.P., Gen. Mgr. ---.--K. H. Berkeley
Dir. of Prog. -........-.-Char.les Kelly
Ass't. Gen. Mgr. & Comrcl. M11r.

Ben B. Baylor, Jr.
FII,M DDPARTN,TENT

Projectors:2 16mm; 2 Film Strips
2 (2x2\ Glass Slide.

. WNBW - National Broadcasting
Co.

(Com'mercial Openi,ng: June 27, 1947)
724 l4th St., N. W., Washington, D. C.

Gen. Mgr. -..-.-.-.-W'. R. McAndrew
Sales Mgr. ---.,-,---.--.Chas. de Lozier
Prog. Mgr. ---.. -- --....-.-. R. Burgin
Chief Engr. ---.---.-.-..-.-.-.-D. Cooper
Tech. Op. Super..--...-.C. M. College
Prog. Op. Super, ---.-.------G. I)orsey
Press & Prom. Mgr. --John Ghilain

FILM DEP.{RTMENT
Projectors; 1 16mm; 2 35mm; 1

Film Strip; 7 (2x2) Glass Slide.
Contact: --.-----George Dorsey

. WTOP-TV-WTOP. Inc.
(Commercial Opening: July 28, 1950)'Warnel Bldg., Washington 4, D. C.

V.P,, Gen. Mgr. --.-...-John S. Hayes
Sales M 9r.,.,---.,,---Ggorge Hartford
Prom. Di,t'. & Press lnf .

Cody Pfanstiehl
Chief En9r. .-..-----.-.-..--.Clyde Hunt
Pt"og. Mgr. --..--.-.--,.-Edwin Halbert

FILM DEPARTMENT
Proiectors: 2 16mm; 2 (2x2) Glass

S1ide.
Contact: L. Wilkinson

o WTTG-Allen B. DuMont Labora-
tories. Inc.

(Commercial Opening: Jan., 1947)
lzt}l. & E. Sts., N. W., Washington,

D. C.
Gen. M gr.,-.......-..Walter Compton
Prog. Dir., Oper, IlIg,r'. -..-R. Coelos
Sales Mgr. ---.-.---.-.--Perry Walders
Chief Engr. --"--..-Malcolm Burleson

FILNI DEPARTMENT
Projectors:,2 16mm; 1" (2x2')

Glass Slide.
Contact: ....-.-.....-.Walter Comnton

***

Wilmington, Del.
. WDEL-TV-WDEL, Inc.
(Com'mercial Opening: June 30, 1949)
10th & King Streets, Wilmington, I)el.

Stati.on Enec, ......C. R. McCollouEh
Stotioii Mgr. ..............-.J. G. Walsh
Chief Dngineer....-.....J. E. Mathiot

FILDT DEPARTMENT
Projectors: 1. 16mm; 1 (2x2\, I

(Br/tx4,) Glass Slide

Contact: -..- .K. H. Belkeley

TELEVISER

Operating Stations 

Schenectady, N. Y. 
• WEGB—General Electric Company 
{Commercial Opening: Dec. 1, 1939) 

1 River Rd., Schenectady, N. Y. 
Station Mgr R. B. Hanna, Jr. 
Ass't. Stc. Mqr R. W. Welpott 
Super, of Sales  E. P. Weil 
Super, of Progs A. G. Zink 
Super.; Pub., Prom. ..G, W. Givens 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 35mm; 1 

(2x2) Film Strips; 1 (8x10) 
Card; 1 (2x2), 1 (3)4x4) Glass 
Slide. 

Contact:  A. G. Zink 

Seattle, Washington 
• KING-TV — King Broadcasting 

Company 
{Commercial Opening: Nov. 25, 1948) 
301 Galer St., Seattle 9, Washington 

President  Henry B. Owen 
Vice President   D. S. Bullitt 
Gen. Mgr Hugl Feltis 
Opertns. Mgr R. E. Priebe 
Comrel. Mgr A. P. Hunter 
Chief Engr G. A. Freeman 
Prog. Dir Lee Sehulman 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (3h»x4) 

Glass Slide. 
Contact:  R. E. Priebe 

Syracuse, N. Y. 
• WHEN—Meredith Syracuse Tele- 

vision Corp. 
{Commercial Opening: Dec. 1, 1948) 

101 Court St., Syracuse 8, N. Y. 
Gen Mgr Paul Adanti 
Sales Mgr W. H. Bell 
Prom. Mgr., News Ed N. Ryan 
Chief Engr H. E. Crow 
Film Dir D. L. Conway 
Women's Dir. & Music Dir. 

Jean M. Slade 
FILM DEPARTMENT 
Projectors: 2 16mm; 4 (2x2) Glass 

Slide. 
Contact:  D. L. Conway 

• WSYR-TV—Central N. Y. Broad- 
casting Corp. 

(Commercial Opening: Feb. 15, 1950) 
Syracuse Kemper Bldg., Syracuse, 

N. Y. 
President  H. C. Wilder 
Vice Pres E. R. Vadebon Coeur 
V.P., dig. Engr A. G. Belle Isle 
Transmitter Super F. Thisse 
Control Super A. Eicholzer 
Prog. Dir Wm. V. Rothrum 
Dir Film Prod W. Crompton 
Dir.-Prodcr Arnold Wilkes 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (3)4x4); 1 

(2x2) Glass Slide. 
Contact:  A. G. Belle Isle 

Toledo, Ohio 
• WSPD-TV — The Fort Industry 

Company 
(Commercial Opening: July 21, 1948) 
Broadcast Bldg., 136 Huron St., To- 

ledo 4, Ohio 
Gen. Mgr E. Y. Flanigan 
Prog. Dir G. C. Jackson 
Sales Mgr W. F. Shannon 
Film Dir E. S. Phillips 
Prom. & Pub R. Gourley 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (2x2) Glass 

Slide. 
Contact:  E. S. Phillips 

Tulsa, Okla. 
• KOTV—George E. Cameron, Jr. 

{Commercial Opening: Nov., 1949) 
302 S. Frankfort, Tulsa, Okla. 
Gen. Sta. Mgr M. H. Alvarez 
Chief Engr George Jacobs 

FILM DEPARTMENT 
Projectors: 2 16mm; 2 (2x2) Glass 

Slide. 
Contact:  Don Thompson 

Utica, N. Y. 
• WKTV—Copper City Broadcasting 

Corp. 
(Commercial Opening: Dec. 1, 1949) 
Smith Hill Rd, P.O. Box 386, Utica, 

N. Y. 
Gen. Mgr Michael C. Fusco 
Vice Pres Wm. T. MacNeilly 
Sales Mgr J. T. MacDavitt 
Production Mgr E. Whittaker 
Prog. Dir Jack Fredericks 
Chief Engr D. T. Layton 

FILM DEPARTMENT 
Projectors: 2 16mm; 1 (3)4x4) 

Glass Slide. 
Contact:  J. Casaletta 

Washington, D. C. 
• WMAL-TV — The Evening Star 

Broadcasting Company, Inc. 
(Commercial Opening: Oct. 3, 1947) 
724 14th St., N. W., Washington, D. C. 

President  S. H. Kauffmann 
V.P., Gen. Mgr K. H. Berkeley 
Dir. of Prog Charles Kelly 
Ass't. Gen. Mgr. & Comrcl. Mgr. 

Ben B. Baylor, Jr. 
FILM DEPARTMENT 
Projectors: 2 16mm; 2 Film Strips 

2 (2x2) Glass Slide. 
Contact:  K. H. Berkeley 

• WNBW—National Broadcasting 
Co. 

(Commercial Opening: June 27, 1947) 
724 14th St., N. W., Washington, D. C. 

Gen. Mgr W. R. McAndrew 
Sales Mgr Chas. de Lozier 
Prog. Mgr R. Burgin 
Chief Engr D. Cooper 
Tech. Op. Super C. M. College 
Prog. Op. Super G. Dorsey 
Press & Prom. Mgr. ..John Ghilain 

FILM DEPARTMENT 
Projectors; 1 16mm; 2 35mm; 1 

Film Strip; 1 (2x2) Glass Slide. 
Contact:  George Dorsey 

• WTOP-TV—WTOP, Inc. 
(Commercial Opening: July 28, 1950) 
Warner Bldg., Washington 4, D. C. 

y.P., Gen. Mgr John S. Hayes 
Sales Mgr George Hartford 
Prom. Dir. & Press Inf. 

Cody Pfanstiehl 
Chief Engr Clyde Hunt 
Prog. Mgr Edwin Halbert 

FILM DEPARTMENT 
Proiectors: 2 16mm; 2 (2x2) Glass 

Slide. 
Contact:  L. Wilkinson 

e WTTG—Allen B. DuMnnt Labora- 
tories, Inc. 

(Commercial Opening: Jan., 1947) 
12th & E. Sts., N. W., Washington, 

D. C. 
Gen. Mgr   .Walter Compton 
Prog. Dir., Oper. Mgr R. Coelos 
Sales Mgr Perry Walders 
Chief Engr  Malcolm Burleson 

FILM DEPARTMENT 
Projectors: ,2 16mm; 1 (2x2) 

Glass Slide. 
Contact:  Walter Compton 

Wilmington, Del. 
WDEL-TV—WDEL, Inc. 

(Commercial Opening: June 30, 1949) 
10th & King Streets, Wilmington, Del. 

Station Exec C. R. McCollough 
Station Mgr J. G. Walsh 
Chief Engineer J. E. Mathiot 

FILM DEPARTMENT 
Projectors: 1 ICmm; 1 (2x2), 1 

(3i4x4) Glass Slide 

it 
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KEY
FP... ..FilmProducer
FD ....... Film Distributor
LP ... Live Progroms
SS ... . Speciol Services

A. F. Films, Inc. (FD)
1600 Broadway, New York, N. Y.
CIrcle 7-2850, Rosalind Kossofi,
dir. 

- 
Educational dooumentan'g

lilms.

Alexonder Film Compony
(FP, FD, SS)

Colorado Springs, Colo. MAin
4200. W. A. Hillhouse, tel. dir.

;,f;:o*'" fiI* commercial

Advonce Television Picture Serv-
ice, Inc. (FP, FD)

729 Seventh Avenue, New York 19,
N. Y. Circle 5-6873. William E.
Wild, gen. mgr.-Film lib,rary of
stock shots.

Adventure Films, Inc. (FP, FD)
165 West 46th Street, New York
19, N.Y. Plaza 7-2320. William
Alexander, ptes.

Allen & Allen Productions (FP,
FD.)

3947 West 59th Place, Los Angeles
43, Calif. AX-3-3314. Geor.ge E.
Allen, dir.

All-Scope Pictures, Inc. (FP)
407 Yucca Vine Building, Holly-
wood, Calif.. HOllywood 9-6386.
Gordon S. Mitchell, pres.-Sporz-
sored fi,lms and short length com-
mercials.

Americon Film Compony (FD,
ss)

1329 Vine Street, Philadelphia 7,
Pa. Wa-2-1800-1801. B. Halris.
mgr.

Animoted Video Films, Inc.
(FP)

1001 N. Vermont Avenue, Los
Angeles, Calif. Normandy
3-2884. Ace Gamer, pres.-Ani-
m,ated. and liae action.

SEPTEMBER, I95O

Animqtion House, lnc. (FP)
535 Main Street, New Rochelle,
N. Y. New Rochelle 6-4085.
Edwin W. Rehberg pres. & exec.
dir. 

- Spot filrn commercials,
Iiae action, animation, stop-mo-
tion, slides, consultants, story-
boards.

Evon J. Anton Productions, Ltd.
(FP)

20 E. 42nd Stleet, New York 17,
N. Y. MUrray HilI 7-6315. EvanJ. Anton, pres. - DocumentarA
films, TV shorts and clips, slides
ond slide films, etlitino serrice.

Apex Film Corp. (FP)
38 E. 57th Street, New York, N. Y.
PLaza 8-2885.-Holcombe Parks.
exec. V.P. Headquarters 971 N. La
Cienaga Blvd., Los Angeles 46, Cal.
Jack Chertok, pres.

Archer Productions (FP)
35 W. 53rd Street, New York, N.Y.
JUdson 6-2690. - David Ahlers,
plod. mgr.

Associoted Artists Produc-
tions, Ltd. (FD)

444 Madison Avenue, New York
22, N. Y. MUrrav Hill 8-4754.
Paul Diamond, vice pres. -Largest library of Hollywood.
f eatures; Wilton pictures sole
d,istributor.

Atlqntic Television Corporotion
(FP, FD)

130 W. 46th Street, New York,
N. Y. LUxemburg 2-1287. Mr.
Jacques Kopfstein, vice-pres.

Atlqs Film Corporotion
(FP, SS)

1111 South Boulevard. Oak
Park, Ill. Austin 7-8620. Nor-
man C. Lindquist, dir of tel.-
Storyboard treattnents, scripts,
prod,uction, laboratory process-
ing and, printing, sound record-
ing, etc.

Audio Productions, Inc. (FP)
630 Ninth Ave., New York, N.
COlumbus 5-6771. - Phillins
Nichols, sales mgr.

Broy Studios, Inc. (FP, FD)
729 Seventh Avenue, New York
19, N. Y. Clrcle 5-4582. J. R.
Bray, pres.-Prod,ucer and dis-
tributor of m,otion pictures ot
all kinds lor teleuision.

British Informqtion Services
(FP, FD, LP)

30 Rockefellet Plaza. New York
20, N. Y. Clrcle 6-5100. Les-
ter Schoenfeld, film distrib. mgr.-
British personalities as gwests for
liae shows.

Al Buffington Productions
(FP, LP)

6711 Sunset Blvd., Hollywood 28,
Calif. HOllywood 9-8367. AI Buf-
fington, qa{nsv.-fslsaision shotas
and commercials.

Burequ of Communicotion Re-
seqrch, lnc. (FD)

13 E. 37th Street. New York 16,
N. Y. MUrray Hill 9-4775. Leo R.
Dratfield, dir. of tel. distr.-Cozt-
mercial and educational fiIms,

Compus Film Productions (FP)

161 Remsen Street, BrooklYn,
N. Y. TRiangle 5-6292. N. Cam-
pus, prooucer.

C cnd G Film Effects (SS)

1600 Broadway, New York 19,
N. Y. P'Laza 7-2098-2099. Hugo
A. Casolaro-Milton G,ottlieb,
partners-Seruices to producers :

Cotnmercials, aninultion, oPti-
cal effects, titles, slide fiIms
(35mm and. 76mm).

Copitol Film Erchonge (FP, FD,
ss)

309 N. 13th Street, Philadelphia,
Pa. SP 4-2698-99. Edward J.
Gabriel, mgr.-Booking of f,Im, cut-
ting, storing, sldpping.

Cqrqvel Films, Inc. (FP, FD)

730 Fifth Ave., New York 19, N. Y.
CIrcIe 7-6111. F. B. lVlcl,earv.

Y.
B.
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KEY 
FP ...   Film Producer 
FD . . .   Film Distributor 
LP ...   Live Programs 
SS  Special Services 

A. F. Films, Inc. (FD) 
1600 Broadway, New York, N. Y. 
Circle 7-2850, Rosalind Kossofl, 
dir. — Educational documentary 
films. 

Alexanaer Film Company 
(FP, FD, SS) 

Colorado Springs, Colo. MAin 
4200. W. A. Hillhouse, tel. dir. 
— Complete film commercial 
service. 

Advance Television Picture Serv- 
ice, Inc. (FP, FD) 

729 Seventh Avenue, New York 19, 
N. Y. Circle 5-6873. William E. 
Wild, gen. mgr.—Film library of 
stock shots. 

Adventure Films, Inc. (FP, FD) 
165 Aest 46th Street, New York 
19, N.Y. Plaza 7-2320. William 
Alexander, pres. 

Allen & Allen Productions (FP, 
FD.) 

3947 West 59th Place, Los Angeles 
43, Cahf. AX-3-3314. George E. 
Allen, dir. 

All-Scope Pictures, Inc. (FP) 
407 Yucca Vine Building, Holly- 
wood, Calif.. HOllywood 9-6386. 
Gordon S. Mitchell, pres.—Spon- 
sored films and short length com- 
mercials. 

American Film Company (FD, 
SS) 

1329 Vine Street, Philadelphia 7, 
Pa. Wa-2-1800-1801. B. Harris, 
mgr. 

Animated Video Films, Inc. 
(FP) 

1001 N. Vermont Avenue, Los 
Angeles, Calif. Normandy 
3-2884. Ace Gamer, pres.—Ani- 
mated and live action. 

Animation house. Inc. (FP) 
535 Main Street, New Rochelle, 
N. Y. New Rochelle 6-4085. 
Edwin W. Rehberg, pres. & exec, 
dir.—Spot film commercials, 
live action, animation, stop-mo- 
tion, slide#, consultants, story- 
boards. 

Evan J. Anton Productions, Ltd. 
(FP) 

20 E. 42nd Street, New York 17, 
N. Y. MUrray Hill 7-6315. Evan 
J. Anton, pres. — Documentary 
films, TV shorts and clips, slides 
and slide films, -editing service. 

Apex Film Corp. (FP) 
38 E. 57th Street, >iew York, N. Y. 
PLaza 8-2885. -Hoi comix Parks, 
exec. V.P. Headquarters 971 N. La 
Cienaga Blvd., Los Angeles 46, Cal. 
Jack Chertok, pres. 

Archer Productions (FP) 
35 W. 53rd Street, New York, N.Y. 
JUdson 6-2690. — David Ahlers, 
prod. mgr. 

Associated Artists Produc- 
tions, Ltd. (FD) 

444 Madison Avenue, New York 
22, N. Y. jjjWlJrray Hill 8-4754. 
Paul Diamond, vice pres. — 
Largest library of Hollywood 
features; Wilton pictures sole 
distributor. 

Atlantic Television Corporation 
(FP, FD) 

130 W. 46th Street, New York, 
N. Y. Luxemburg 2-1287. Mr. 
Jacques Kopfstein, vice-pres. 

Atlas Film Corporation 
(FP, SS) 

1111 South Roulevard, Oak 
Park, 111. Austin 7-8620. Nor- 
man C. Lindquist, dir of tel.— 
Storyboard treatments, scripts, 
production, laboratory process- 
ing and printing, sound record- 
ing, etc. 

Audio Productions, Inc. (FP) 
630 Ninth Ave., New York, N. Y. 
COlumbus 5-6771. — Phillips B. 
Nichols, sales mgr. 

Bray Studios, Inc. (FP, FD) 

729 Seventh Avenue, New York 
19, N. Y. Circle 5-4582. J. R. 
Bray, pres.—Producer and dis- 
tributor of motion pictures of 
all kinds for television. 

British Information Services 
(FP, FD, LP) 

30 Rockefeller Plaza, New York 
20, N. Y. Circle 6-5100. Les- 
ter Schoenfeld, film distrib. mgr.—- 
British personalities as guests for 
live shows. 

Al Buffington Productions 
(FP, LP) 

6711 Sunset Blvd., Hollywood 28, 
Calif. HOllywood 9-8367. Al Buf- 
fington, owner.—Television shows 
and commercials. 

Bureau of Communication Re- 
search, Inc. (FD) 

13 E. 37th Street, New York 16, 
N. Y. MUrray Hill 9-4175. Leo R. 
Dratfield, dir. of tel. distr.—Com- 
mercial and educational films. 

Campus Film Productions (FP) 
161 Remsen Street, Brooklyn, 
N. Y. TRiangle 5-6292. N. Cam- 
pus, producer. 

C and G Film Effects (SS) 

1600 Broadway, New York 19, 
N. Y. PLaza 7-2098-2099. Hugo 
A. Casolaro—Milton Gottlieb, 
partners—Services to producers: 
Commercials, animation, opti- 
cal effects, titles, slide films 
(35mm and 16mm). 

Capital Film Exchange (FP, FD, 
SS) 

309 N. 13th Street, Philadelphia, 
Pa. SP 4-2698-99. Edward J. 
Gabriel, mgr.—Booking of film,, cut- 
ting, storing, shipping. 

Caravel Films, Inc. (FP, FD) 
730 Fifth Ave., New York 19, N. Y. 
Circle 7-6111. F. B. McLeary. 
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Film Companies

Cosino Film Exchonge, Inc.
(FD)

210 E. 86th Street, New Yor*
28, N. Y. BUtterfield 8-0561,
REgent 4-0257. Munio Podhor-
zer, secretary,--,Films tor tele-
uLsIo'n.

Chqrter Ook Telepictures (FP)
516 Fifth Ave., New York, N. Y.
MUllay Hill 2-3383. L. Cavrell.
owneI.

Chinq Film Enterprises of
Americo, Inc. (FP, FD,
ss)

11 W. 42nd Street" New York"
N. Y. Longaere 5-68-10. H. C.
Veng, pres.-Films'on Chinese
cuhure, land,, art, etc. Supplies
of ntotion picture equi pmen!.
Seruices in .production oJ fi,lms
and slide fiIrns.

Choreogropher's Workshop (LP)
471 Palk Avenue, New York City.
PLaza g-6239 or ATwater 9-101-9.
Patlicia Newman, co-d.ir. - Lite
puckaged datrce program; choreog-
rapher for TV progro"ms, etc.

Cinecrqft Productions, tnc.
FP, FD, SS)

2515 Fi'anklin Avenue, Cleveland
13, Ohio. Superior 1-2300. Ray Cul-
ley, ownsl'.-Photographing exist-
itto shows tuith three iamera tech-
nique, Comme,rc'i,als.

Cinemort, Inc. {'FP)
Exec. & sales offices: b6b Fifth
A_ve., New York, N. Y. MUrray
Hill 8-3837. Studios: 101 Pari<
{_ve., New York, N. Y. MUnay
Hill 4-1562. Virian Fry, exed.prod.-T7 fi.lm sh.ows, comme,rcials.

Cinescope Films (FP)
42--45 l60th Street, Flushing, N. y.
{Lushing 8-1935. George L.
George, pres.-Films of u,tftypes:
commercial, drannatic, doaunent-
ary, teleaisi.on spots, etc.

Cine-Tele Productions (FP, SS)
1161 N. Highland Avenue, HoIIy-
n'ood 38, Calif. Hillside 7478.
Halry J. Lehman, pres.

Coloniol Films (FP, SS)
2118 Mass. Avenue, N. W., Wash-
ington 8, D. C. ADams 910i. Dud-

iyr;:;#:\ exec. dir.-ziae and

26

Commonweqlth Film & Televi-
sion, lnc. (FD)

723 Seventh Avenue, New York,
N. Y. Clrcle 5-6456. Jerome Hv-
ams, sales mgr.

Concord Productions, Inc.
25 W. 45t11 Street, New York, N. Y.
LUxemburg 2-1700. J. Roffman,
pres.-TV commer'cials.

Courneyo Productions (FP, FD,
ss)

1566 N. Gordon Street, Hollywood
28, Calif. Glanite 5920. Jerry
Courneya, pl'es. 

- Stock .footage
wild animals.

Shqmus Culhone Productions
(F P)

207 E.37t11 Street, New York, N.Y.
MUlrav HiIl 2-2533. Maxine Marx,
exec. dir'. -Full animation and liue
action commeq'cdals for teleuision,

!rystol Pictures, Inc. (FD)
1564 Broadway, New York, N. Y.
PLaza 7--o130. Melvin M. Hirsh.
pres.

Dephoure Studios (FP, FD, SS)
782 Commonwealth Avenue. Bos-
ton, Mass. Beacon 2-5722-3. H. J.
Romney, sales mgr.-tr'ilm commer-
cials, spot commercials, animation.

Depicto Films, Inc. (FP)
254 U/. 54th Street" New York"
N. Y. COlumbus 5-7621. John
Ifans, pres. 

- Ballantine Beer
type productions.

Dryer & Weenolsen Productions,
Inc. (FP, LP, FD)

57 W. 58th Street, New York, N. Y.
PLaza 5-5998. Sherman H. Dryer,
pres.-Liae shows and fi,lms.

The Jeqn Dubois Compony (FP)
927 21st Street, Denver, Colo.
Main 5401, East 8122. J. M. F.
Dubois, ownet:.-Complete produc-
t'ions, neutsreels.

Dynomic Films, lnc. (FP)
112 West 89th Street. New York
?4, N. Y. TRafalgar 3-622I. Henry
Morley, pres.-Film programs, a1.L-
dition films, fibn commercials.

Encyclopoediq Britqnnicq Films
(FP, FD)

1150 Wilmette Avenue. Wilmette.Ill. Wilmette 6404. Dennis Wil-
liams, vice pres.

Excelsior Pictures Corporotion
(FD)

723 Seventh Avenue, New York 19,
N. Y. Clrcle 5-6157. Walter.Bibo.
pres.

Jerry Foirbonks, Inc. (FP)
157 E. 69th Street, New York 21,
ry. Y. TRafalgar 9-3352. Joseph
Barnett, N. Y. sales mgr. Head-
quclrtersi 6052 Sunset BIvd,. Hol-
lywood 28, CaIif.-TV commercials,
pae.koge programs; ana seroice re-
quzred.

Fqir Deql Motion Picture Service
(FP, FD)

2040 Chatterton Avenue. New
York 61, N. Y. TAlmadge 9-6?28.
Louis Colson, mgr.

Fqmous Studios (FP)
25 W. 45th Street, New York, N. Y.
LUxemburg 2-4500. Harold Rob-
ins, TV mgr.-Full animation.

Federoted Television Produc-
tions, lnc. (FP)

41 E. 41st Street, New York, N. Y.
MUrray ltill 2-7125. H. U. Chain,
pres.-Fi.lms of all kinds.

Pqul J. Fennell Compony (FP)
1159 N. Highland Avenue, Holly-
wood 38, Calif. Gladstone 1657.
40 .8, 40th Street, New York 16,
N. Y. MUrray Hill 9-4268. Mickey
Dubin, East. rep.

Film Feqture Associotes (FP, LP)
330 West 95th Street. New York
25, N. Y. MOnument 2-5111. Ed
Lindner, dir.-Lioe and fi,lm shows,
commercials.

Film Equities Corp. (FD)
l50I Broadway, New York 19,
N. Y. LOnsacre 4-8234. Con-
stance Lazar, TV director. 

-Features, toesterns, serials, short
sub jects.

Film Grophics, Inc. (FP)
245 W. 55th Street, New Yoi.k,
N. Y. JUdson 6-0083. Lee Blair.
Bernard Rubin.

Film Mokers, Inc. (FP)
1600 Broadway, New York 19,
N. Y. Regent 7-7549. J. H. Len-
auer, pres.-Tlteatrical document-
arA, conLnxercial, and educational
fi.Ims.

Film Progrom Services, lnc.
(FP, FD)

1173 Sixth Avenue, New York 19,
N. Y. LUxemburg 2-4440. Rob-
ert Snyder, pres. & exec. dir.-
Films on all subjects.

TELEVISER

Film Companies 

Casino r'SSm Exchange. Inc. 
(FD) 

210 E. 86th New York 
28, N. Y. BUtterfield 8-0561, 
REgent 4-0257. Munio Podhor- 
zer, secretary — -Films for tele- 
vision. 

Charter Oak Telepictures (FP) 
516 Fifth Ave., New York, N. Y. 
MUrray Hill 2-3383. L. Cavrell, 
owner. 

China Film Enterprises of 
America, Inc. (FP, FD, 
SS) 

11 W. 42nd Street, New York, 
N. Y. LOngacre 5-O840. H. C. 
Weng, pres.—Films on Chinese 
culture, land, art, etc. Supplies 
of motion picture equipment. 
Services in production of films 
and slide films. 

Choreographer's Workshop (LP) 
471 Paik Avenue, New York City. 
PLaza 9-6239 or ATwater 9-1019. 
Patricia Newman, co-dir. — Live 
packaged da,ice program; choreog- 
rapher for TV programs, etc. 

Cinecraft Productions, Inc. 
FP, FD, SS) 

2515 Franklin Avenue, Cleveland 
13, Ohio. Superior 1-2300. Ray Cul- 
kyi owner.—Photographing exist- 
ing shows with three camera tech- 
nique. Commercials. 

Cinemart, Inc. (FP) 
Exec. & sales offices: 565 Fifth 
Ave., New York, N. Y. MUrray 
Hill 8-3837. Studios: 101 Park 
Aye., Nev York, N. Y. MUrray 
Hill 4-1562. Varian Fry, exec, 
prod.—TV film shows, comnvercials. 

Cinescope Films (FP) 
42-46 160th Street, Flushing, N. Y. 
FLushing 8-1935. George L. 
George, pres.—Films of aV types: 
commercial^ dramatic, document- 
ary, television spots, etc. 

Cine-Tele Productions (FP, SS) 
1161 N. Highland Avenue, Holly- 
wood 38, Calif. Hillside 7475. 
Harry J. Lehman, pres. 

Colonial Films (FP, SS) 
2118 Mass. Avenue, N. W., Wash- 
ington 8, D. C. AUams 8101. Dud- 
ley Spruill, exec. dir.—Live and 
animation. 

Commonwealth Film & Televi- 
sion, Inc. (FD) 

723 Seventh Avenue, New York, 
N. Y. Circle 5-6456. Jerome Hy- 
ams, sales mgr. 

Concord Productions, Inc. 
25 W. 45th Street, New York, N. Y. 
Luxemburg 2-1700. J. Roffman, 
pres.—TV commercials. 

Courneyo Productions (FP, FD, 
SS) 

1566 N. Gordon Street, Hollywood 
28, Calif. Granite 5920. Jerry 
Courneya, pres. •— Stock footage 
wild animals. 

Shamus Culhane Productions 
(FP) 

207 E. 37th Street, New York, N.Y. 
MUrray Hill 2-2533. Maxine Marx, 
exec. dir. —Full animation and live 
action commercials for television. 

Crystal Pictures, Inc. (FDi 
1564 Broadway, New York, N. Y. 
PLaza 7-5130. Melvin M. Hirsh, 
pres. 

Dephoure Studios (FP, FD, SS) 
782 Commonwealth Avenue, Bos- 
ton, Mass. Beacon 2-5722-3. H. J. 
Romney, sales mgr.—Film commer- 
cials, spot commercials, animation. 

Depicfo Films, Inc. (FP) 
254 W. 54th Street, New York, 
N.JP. COlumbus 5-7621. John 
Hans, pres. — Ballantine Bfesr 
type productions. 

Dryer & Weenolsen Productions, 
Inc. (FP, LP, FD) 

57 W. 68th Street, New York, N. Y. 
PLaza 5-5998. Sherman H Dryer, 
pres.—Live shows and films. 

The jean Dubois Company (FP) 
927 21st Street, Denver, Colo. 
Main 5401, East 8122. J. M. F. 
Dubois, owner.—Complete produc- 
tionaMnewsreels. 

Dynamic Films, Inc. (FP) 
112 West 89th Street, New York 
24, N. Y. TRafalgar 3-6221. Henry 
Morley, pres.—Film programs, au- 
dition films, film commercials. 

Encyclopaedia Britannica Films 
(FP, FD) 

1150 Wilmette Avenue, Wilmette, 
111. Wilmette 6404. Dennis Wil- 
liams, vice pres. 

Excelsior Pictures Corporation 
(FD) 

723 Seventh Avenue, New York 19, 
N. Y. Circle 5-6157. Walter Bibo, 
pres. 

Jerry Fairbanks, Inc. (FP) 
157 E. 69th Street, New York 21, 
N. Y. TRafalgar 9-3352. Joseph 
Barnett, N. Y. sales mgr. Head- 
quarters: 6052 Sunset Blvd., Hol- 
lywood 28, Calif.—TV commercials, 
package, programs; any service re- 
quired. 

Fair Deal Mcon Picture Service 
(FP, FD) 

2040 Chatterton Avenue, New 
York 61, N. Y TfUmadge 9-6728. 
Louis Colson, mgr. 

Famous Studios (FP) 
25 W. 45th Street, Hew York, H. Y. 
Luxemburg 2-4500. Harold Rob- 
ins, TV mgr.—-Full animation. 

Federated Television Produc- 
tions, Inc. (FP) 

41 E. 41st Street, New York, N. Y. 
MUrray Hill 2-7125. H. U. Chain, 
pres.—Films of all kinds. 

Paul J. Fennell Company (FP) 
1159 N. Highland Avenue, Holly- 
wood 38, Calif. Gladstone 1657, 
40 E. 40th Street, New York 16, 
N. Y. MUrray Hill 9-4268. Mickey 
Dubin, East. rep. 

Fiim Feature Associates (FP, LP) 
330 West 95th Street, New York 
25, N. Y. MOnument 2-5111. Ed 
Lindner, dir.—Live and film shows, 
commercials. ■ 

Film Equities Corp. (FD) 
1501 Broadway, New York 19, 
N. Y. LOngacre 4-8234. Con- 
stance Lazar, TV director. — 
Features, westerns, serials, short 
subjects. 

Film Graphics, Inc. (FP) 
245 W. 55th Street, New York, 
N Y. JUdson 6-0083. Lee Blair, 
Bernard Rubin. 

Film Makers, Inc. (FP) 
1600 Broadway, New York 19, 
N. Y. Regent 7-7549. J. H. Len- 
auer, pres.—Theatrical document- 
ary, commercial, and educational 
films. 

Film Program Services, Inc. 
(FP, FD) 

1173 Sixth Avenue, New York 19, 
N. Y. Luxemburg 2-4440. Rob- 
ert Snyder, pres. & exec. dir.— 
Films on all subjects. 
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Film Companies

Five Stor Productions (FP, SS)
6526 Sunset Blvd., Hollywood 28,
Calif. HE-4807. Harrv Wayne
McMahon, exec. prod.- Ada ertising
consultants on commercial fitrns.

Film-Vision Corporotion (FD)
1501 Broadway, New York, N. Y.
LOngacre 3-6187. A, Beck, vice
pres,

Flcmingo Films, Inc. (FP, FD)
538 sth Avenue, New York, N. Y.
MUrray Hill 7-8865. Sv Wein-
traub, vice pres. in charge of TV.

-Ftash Gordon, Don Winslow
(Serials) ; Yaut Beautg Clinic and
Funny Bunni,es (f or dailE local
sponsorship.)

Hqrdie Frieberg Television (LP)
270 Park Avenue, New York, N. Y.
lVlUrray Hill 8-0230. Hardie Frie-
berg, pres,

Gollogher Films (FP, FD, LP)
111 S. Washington Street, Green
Bay, Wis. Adams 2554. J.'C. Gal-
lagher, pres. 

- Co'mmercials and
half-hour pl,ays.

Bud & Ednq Gomble Productions
(FP)

129 E. 58th Street, New York, N.Y.
Eldorado 5-9135. Bud Gamble. co-
s\lnsy.-fl nferto,inment slwts.

Generol Film Productions Corp.
(FP, FD)

25 W. 45th Street, New York, N.Y.
LUxemburg 2-1700. Elbert Kapit,
mgr.

Generol Business Films, Inc.
(FP, SS)

565 Fifth Avenue, New York, N. Y.
PLaza 9-8174. William Van Praag,
pres.

Generol Television Corp.
(FD)

1501 Broadway, New York 18,
N. Y. LOngacre 4-8234. Robert
Wormhouldt, sales mgr. -Sportso short subjects; outdoor
and, nature fiIms.

Golden Motion Picture & TV Stu-
dios, Inc. (FP, LP, FD, SS)

1650 Broadway, New Yolk 19, N.Y.
Clrcle 6-0691. Jack Goldberg, pres.

-Shorts & features, English &
Foreign, people & aartoons, Iiue
shows: Fory Grandpa; Piccadillg
Plaghause, BacAxt*i,rs Backta,lk;
Hotel Layoff; Mabel's Tables,

SEPTEMBER, I95O

Mqrsholl Gront Productions (FP)
3966 Alcove, North Hollywood,
Calif. Stanlev 7-5522. Charles
Hoos, vice pre'6.

Groy-O'Reilly (FP)
480 Lexington Avenue, New
York, N. Y. PLaza 3-153I.
James Gray, V.P. charge of
sales.-Film cotnmercials both
anintation and l,itse; complete
lrrcilities lor complete procluc-
tion under one rool.

Ben Greene (FP)
48 W. 48th Street New Yolk 19,
N. Y. Plaza 7-3858. Ben Greene.
owner.-16 mm & 35 mnL commer-
cials and features.

Guerin Enterprises, Inc. (FP)
427 N. Euclid Street, St. Louis 8,
Mo. Ro 5592. Mr. J. J. Kleiman.
pr"od. mgr.

Hermqn Hock Productions
(FP, FD)

535 N. Laurel Avenue, Los Angeles
48, Calif. Walnut 2068. Herman
Hack. owner.

Jom Hondy (FP)
1775 Broadway, New York 19, N.Y.
JUdson 2-4060. Frank Seaver, TV
contact.-Complete film f acili.ties ;
special efiects, animation, stop mo-
tion, etc.

Ben Horrison Studios (FP)
245 W. 55th Street, New York,
N.Y, Plaza 7-3217. Ben Harrison

-Animation, 
stop motion and liue

action commeq'cials.

Hortley Productions (FP)
20 V. 47th Street, New York,
N. Y. JUdson 2-3960. Ed Lewis.
Tel. Dir. - 16 & 35mm sound,
production. Spot specialists.
Complete productign seruice,
script through delioery. Sou.nd.
stctges. Special mobile unit usith
sound facilities.

Som Hoyes Productions (FP,
LP, FD)

6000 Sunset Blvd., Hollywood,
Calif. Hollywbod 9-4584. Sam
Hayes.

Howley Lord, Inc. (FP, FD)
61 W. 56th Street, New York 19,
N. Y. Clrcle 7-2444. Gordon
Shadwick. sec.-treas.-Outdoor anl,
nakrle stud,ies.

Hile-Domroth, Inc.
320 Broadway, New York 7, N. Y.
Worth 4-2478. John Collins, prod.
mgr.

Hoff berg Productions, Inc.
(FP, FD)

362 W. 44th Street, New York,
N. Y. CIrcIe 6-9031-2. Jack H.
Hoffbelg, pres.

DEPICTO FILMS, INC. 25zI W. 54th Sneet, Neu York, N. Y.

27

Film Companies 

Five Star Productions (FP, SS) 
6526 Sunset Blvd., Hollywood 28, 
Calif. HE-4807. Harry Wayne 
McMahon, exec. prod.—Advertising 
consultants on commercial films. 

Fiim-Vision Corporation (FD) 
1501 Broadway, New York. N. Y. 
LOngacre 3-6187. A. Beck, vice 
pres. 

Flamingo Films, Inc (FP, FD) 
538 5th Avenue, New York, N Y. 
MUrray Hdl 7-8865. Sy Wein- 
traub, vice pres. in charge of TV. 
—Flash Gordon, Don Winslow 
(Serials) ; Your Beauty Clinic and 
Funny Bunnies (for daily local 
sponsorship.) 

Hordie Frieberg Television (LP) 
270 Park Avenue, New York, N. Y. 
MUrray Hill 8-0230. Hardie Frie- 
berg, pres. 

Gallagher Films (FP, FD, LP) 
111 S. Washington Street, Green 
Bay, Wis. Adams 2554. J. C. Gal 
lagher, pres. — Commercials and 
half-hour plays. 

Bud & Edna Gamble Productions 
(FP) 

129 E. 58th Street, New York, N.Y. 
ELdorado 5-9135. Bud Gamble, co- 
owner.—Entertainment shorts. 

General Film Productions Corp. 
(FP, FD) 

25 W. 45th Street, New Vork, N.Y. 
Luxemburg 2-1700. Elbert Kapit, 
mgr. 

General Business Films, Inc 
(FP, SS) 

565 Fifth Avenue, New York, N. Y. 
PLaza 9-8174. William Van Piaag, 
pres. 

General Television Corp.. 
(FD) 

1501 Broadway, New York 18, 
N. Y. LOngacre 4-8234. Robert 
Wormhouldt, sales mgr. — 
Sports, short suhjects^outdoor 
and nature films. 

Golden Motion Picture & TV Stu- 
dios, Inc. (FP, LP, FD, SS) 

1650 Broadway, New Yolk 19, N.Y. 
Circle 6-0691. Jack Goldberg, pres. 
—Shorts & features, English & 
Foreign, people & cartoons, live 
shows: Foxy Grandpa; Piccadilly 
Piayhouse, Backstairs Backtalk; 
Hotel Layoff; Mabel's Tables. 

SEPTEMBER, 1950 

Marshall Grant Productions (FP) 
3966 Alcove, North Hollywood, 
Calif. Stanley 7-5522. Charles 
Hoos, vice pres. 

Gray-O'keilly (FP) 
480 Lexington Avenue, New 
York, N. Y. PLaza 3-1531. 
James Gray, V.P. charge of 
sales.—Fit n commercials both 
animation and live; complete 
facilifltes for complete produc- 
tion under one roof 

Ben Greene (FP) 
48 W. 48th Street New York 19, 
N. Y. PLaza 7-3858. Ben Greene, 
owner.— 16 mm & 35 mm commer- 
cials and features. 

Guerin Enterprises, Inc. (FP) 
427 N. Euclid Street, St. Louis 8, 
Mo. Ro 5592. Mr. J. J. Kleiman, 
prod. mgr. 

Herman Hack Productions 
(FP, FD) 

535 N. Laurel Avenue, Los Angeles 
48, Calif. Walnut 2068. Herman 
Hack, owner. 

Jam Handy (FP) 
1775 Broadway, New York 19, N.Y. 
JUdson 2-4060. Frank Seaver, TV 
contact.—Complete film facilities; 
special effects, animation, stop mo- 
tion, etc. 

Ben Harrison Studios (FP) 
245 W. I^th Street, New York, 
N.Y. PLaza 7-3217. Ben Harrison 
—Animation, stop motion and live 
action commercials. 

Hartley Productions (FP) 
20 W. 47th Street, New York, 
N. Y. JUdson 2-3960. Ed Lewis, 
Tel. Dir. — 16 & 35mm sound 
production. Spot specialists. 
Complete production service, 
script through delivery. Sound 
stages. Special mobile unit ivith 
sound facilities. 

Sam Hayes Productions (FP, 
LP, FD) 

6000 Sunset Blvd., Hollywood, 
Calif. Hollywood 9-4584. Sam 
Hayes. 

Hawley Lord, Inc. (FP, FD) 
61 W. 56th Street, New York 19, 
N. Y. Circle 7-2444. Gordon 
Shadwick, sec.-treas.—Outdoor and 
nature studies. 

Hile-Damroth, Inc. 
320 Broadway, New York 7, N. Y 
WOrth 4-2478. John Collins, prod, 
mgr. 

Hoffberg Productions, Inc. 
(FP, FD) 

362 W. 44th Street, New York, 
N. Y. Circle 6-9031-2. Jack H. 
Hoffberg, pres. 
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Film Companies

West Hooker Productions Corp.
(FP, LP)

!250 Sixth Avenue, New York,
N.Y. JUdson 2-3026. West Hooker',
pres.

Hollywood Film Enterprises,
Inc. (FD, SS)

6060 Sunset Blvd., Hollywood
28, Calif. Hillside 2181. T. H.
Emmett, pres. - Film process-
ing, deoeloping, printing, fiIm
Iibrary.

ldeol Pictures Corp. (FD, SS)
65 E. Sorjh Water Street, Chicago
1, Ill. DEarborn2-7676. AI I7arson,
adv. dil.-l6mm rental librarE.
Films and equipment for sale, en-
tertainment, religious, and educa-
tional ti.tles.

lmppro, Inc. (FP, LP)
Hal Roach Lot, Washington BIvd.,
Culver City, Calif. Texas 0-4525.
Ted Byron, vice pres.-31mm amd
76mm films.

IMPS-lnternotionql Movie Pro-
ducers Service (FP)

515 Madison Avenue, New York,
N. Y. Eldorado 5-6620.-Seraice
other fiIm companies. Produce oun
fi.l;ms.

INS-lNP Television Deportment
(FP, FD, SS)

235 E. 45th Street, New York, N.Y.
MUrray Hill 7-8800, MUrray HilI
2-5600. Robert H. Reid, mgr.-
Daily & ueeklg netusreels, sports
reels, classical music fiIms,

Internqtionol l6mm Corp.
(FP, FD)

165 W. 46 Street, New York 19,
N. Y. Pl,aza 7-2265. P. E. Shana-
han, pr:es.

Internqtionql Tele-Film Produc-
tions, lnc. (FP)

331 Madison Ave., New Yolk, N.Y.
I\{Urrav Hill 7-9116. Paul F. Moss,

, ntes.-Slzoq'ts, contmercials.

Jqson Comic Art (FP, LP)
1860 Broadway, New York 23, N-.Y.
JUdson 6-4280-7. Leon Jason, dir.

-Original 
prypet ch'aracte'r's .for

children's and adults' Programs,
commerci.tt'ls, etc., comic art dq'aw-
ings.

Bernqrd E. Kqrlen Productions
(FP, LP)

270 Park Avenue, New York' N. Y.
PLaza 9-310?-8. Bernard E. Kar-
len.-Pro grams, f,lm cliqs.

Victor Koyfetz Productions
(FP, SS)

130 E. 56th Street, New York, N.Y.
MUrray Hill 8-1707. Victor K-aY-
fetz, owner.-Animation Produc-
tion facilities.

Herbert Kerkow, Inc. (FP)

480 Lexington Avenue, New York
1?, N. Y. Eldorado 5-0683. Her-
bei't Kerkow,-TV commercials.

Kling Studios (FP, LP, SS)

601 N. Fairbanks, Chicago, I1l.
DE 7-0400. Fred Niles, tel. dir'-
Commercials, Packuge shows: Pa'
radotc, Woman's $ho1.0, File Facts,
Children's Show, Mt'. Mumble and
Little Egbert. TV Commel'cxals.

Louis L. Klotz Productions, lnc.
" (FP, LP)

341 W. 4?th Street, New York,
N. Y. JUdson 6-5952. Louis L.
Klotz, pres.-ComPlete sound stu-
dio; 35mm, l6mm film, and 774/z

mtn magnetic tape record'er; mobile
fi]m, unit.

Knickerbocker Productions, Inc.
(FP)

1600 BroadwaY, New York, N. Y.
Clr:le 6-9850. Howard A' Lesser,
Dres. - ComPlete motion Picture
prodttction. f acilities.

Knowledge Builders (FP, FD)
625 Madison Avenue, New York 22,
N. Y. Eldorado 5-2848. John R.
McCrory, dir. - SPecial interest
doamt'entarq fi,lms, sounfl' cartoon
shorts.

Lorsen Television Picture Corp.
(FP, SS)

317? North BroadwaY, Chicago 14'
IIl. Graceland 7-2673. William
Burton Larsen, pt:es.-Commer-
cials, pq'ogranL fiIms, musicals;
haue own sound studios.

Librq Film Dist. & Prod (FP, LP,
FD, SS)

6525 Sunset Blvd., HoIIYwood 28,
Calif. Gladstone 7960, HemPstead
1161. Charles M. McCoy, gen. mgr.

-Production f acili'ties, industrial,
educational, scientifi.c, adtertising
and com.mercittl. 35mm & 16mm
motion, strips, slides.

Loucks & Norling Studios, lnc.
(FP)

245 W. 55th Stleet, New York,
N. Y. COlumbus 5-6974. Will
Marcus. V.-P.-TV comrnercials,
complele script to screen serrice.

Moster Motion Picture
Compony (FP, SS)

50 Piedmont Street, Boston,
Mass. Hancock 6-3592. Mau'
rice Nlaster, pres.-Industrial
f,lms and cornm'ercials; Iabora-
tory and camera. seruices.

Mosterpiece Productions (FD)

45 W. 45th Street, New York, N.Y'
LUxemburg 2-4717. Jules B. Weill,
pres,-Films for teleaision.

Moyfoir Pictu.res, Inc. (FD)

729 Seventh Avenue, New York,
N.Y. Clrcle 5-4353. Leo Seligman,
Dtes.-Features shot'ts and car'-

Mercury Internotionql Pictures,
Inc. (FP)

1415 Coast BIvd., Corona del Mar,
Calif. Harbor 1212. V. E. EIls-
worth, pres.-C omplete motion ytic-
ht.re production fram story to com,
posi.te print,

Corlton E. Morse Productions
(LP)

:r 500 Vine Street, Hollywood 28'
Calif. HOllywood 9-6161. Carlton
E. Molse, ownet:-Wri.ting and. pro-
duction of shows.

Motion Picture Stoges, Inc. (SS)

3 East 57th Street, New Yoi'k, N.Y.
PLaza 3-4840. C. F. Vetter, Jr.,
vice pres.-Sound equipped motion
picture studio; feadess dolly, dress-
lng rooms, etc.

Films fo, Teleaision . ..
PROFESS'ON ALLY PRODUCED

Write for Complete List ond Service Detoils

. EDUCATIONAL

. SPORTS SERIES
O CONCERT SERIES
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Film Companies 

West Hooker Productions Corp. 
(FP, LP) 

1250 Sixth Avenue, New York, 
N.Y. JUdson 2-3026. West Hooker, 
pres. 

Hollywood Film Enterprises, 
Inc. (FD, SS) 

6060 Sunset Blvd., Hollywood 
28, Calif. Hillside 2181. T. H. 
Emmett, pres. — Film process- 
ing, developing, printing, film 
library. 

Ideal Pictures Corp. (FD, SS) 
65 E. Soi»th Water Street, Chicago 
1, 111. DEarborn 2-7676. A1 Larson, 
adv. dir.—16mm rental library. 
Films and equipment for sale, mi- 
tertainment, religious, and educa- 
tional titles. 

Imppro, Inc. (FP, LP) 
Hal Roach Lot, Washington Blvd., 
Culver City, Calif. Texas 0-4525. 
Ted Byron, vice pres.—35mm and 
16mm films. 

IMPS—International Movie Pro- 
ducers Service (FP) 

515 Madison Avenue, New York, 
N. Y. ELdorado 5-6620.—Service 
other film companies. Produce olmi 
films. 

INS-INP Television Department 
(FP, FD, SS) 

235 E. 45th Street, New York, N.Y. 
MUrray Hill 7-8800, MUrray Hill 
2-5600. Robert H. Reid, mgr.— 
Daily & weekly newsreels, sports 
reels, classical music films. 

International 16mm Corp. 
(FP, FD) 

165 W. 46 Street, New York 19, 
N. Y. PLaza 7-2265. P. E. Shana- 
han, pres. 

International Tele-Film Produc- 
tions, Inc. (FP) 

331 Madison Ave., New York, N.Y. 
MUrrav Hill 7-9116. Paul F. Moss, 
pres.—Shorts, commercials. 

Jason Comic Art (FP, LP) 
1860 Broadway, New York 23, N.Y. 
JUdson 6-4280-1. Leon Jason, dir. 
—Original puppet characters for 
children's and adults\ programs, 
commercials, etc., comic art draw- 
ings. 

Bernard E. Karlen Productions 
(FP, LP) 

270 Park Avenue, New York, N. Y. 
PLaza 9-3107-8. Bernard E. Kar- 

. len.—Programs, film clips. 

Victor Kaytetz Productions 
(FP, SS) 

130 E. 56th Street, New York, N.Y. 
MUrray Hill 8-1707. Victor Kay- 
fetz, owner.—Animation produc- 
tion facilities. 

Herbert Kerkow, Inc. (FP) 
480 Lexington Avenue, New York 
17, N. Y. ELdorado 5-0683. Her- 
bert Kerkow.—TV commercials. 

Kling Studios (FP, LP, SS) 
601 N. Fairbanks, Chicago, 111. 
DE 7-0400. Fred Niles, tel. dir.— 
Commercials, Package shows: Pa- 
radox, Woman's Show, File Facts, 
Children's Show, Mr. Mumble and 
Little Egbert. TV Commercials. 

Louis L. Klotz Productions, Inc. 
(FP, LP) 

341 W. 47th Street, New York, 
N. Y. JUdson 6-5952. Louis L. 
Klotz, pres.—Complete sound stu- 
dio: S5mm, 16mm film, and 17% 
mm magnetic tape recorder; mobile 
film. unit. 

KnicKerbocker Productions, Inc. 
(FP) 

1600 Broadway, New York, N. Y. 
Circle 6-9850. Howard A. Lesser, 
pres. — Complete motion picture 
production facilities. 

Knowledge Builders (FP, FD) 
625 Madison Avenue, New York 22, 
N. Y. ELdorado 5-2848. John R. 
McCrory, dir.—Special interest 
documentary films, sound oartoon 
shorts. 

Larsen Television Picture Corp. 
(FP, SS) 

3177 North Broadway, Chicago 14, 
111. Graceland 7-2673. William 
Burton Larsen, pres.—Commer- 
cials, program films, musicals; 
have own sound studios. 

Libra Film Dist. & Prod (FP, LP, 
FD, SS) 

6525 Sunset Blvd., Hollywood 28, 
Calif. Gladstone 7960, Hempstead 
1161. Charles M. McCoy, gen. mgr. 
—Production facilities, industrial, 
educational, scientific, advertising 
and commercial. 35mm & 16mm 
motion, strips, slides. 

Loucks & Norling Studios, Inc. 
(FP) 

245 W. 55th Street, New York, 
N. Y. COlumbus 5-6974. Will 
Marcus, V.-P.—TV commercials, 
complete script to screen service. 

Master Motion Picture 
Company (FP, SS) 

50 Piedmont Street, Boston, 
Mass. Hancock 6-3592. Mau- 
rice Master, pres. — Industrial 
films and commercials; labora- 
tory and camera services. 

Masterpiece Productions (FD) 
45 W. 45th Street, New York, N.Y. 
Luxemburg 2-4717. Jules B. Weill, 
pres.—Films for television. 

Mayfair Pictures, Inc. (FD) 
729 Seventh Avenue, New York, 
N.Y. Circle 5-4353. Leo Seligman, 
pres.—Features shorts and car- 
toons. 

Mercury International Pictures, 
Inc. (FP) 

1415 Coast Blvd., Corona del Mar, 
Calif. Harbor 1212. V. E. Ells- 
worth, pres.—Complete motion pic- 
ture production from story to com- 

■ posite print. 

Carlton E. Morse Productions 
(LP) 

1500 Vine Street, Hollywood 28, 
Calif. HOllywood 9-6161. Carlton 
E. Morse, owner—Writing and. pro- 
duction of shoivs. 

Motion Picture Stages, Inc. (SS) 
3 East 57th Street, New York, N.Y. 
PLaza 3-4840. C. F. Vetter, Jr., 
vice pres.—Sound equipped motion 
picture studio; fearless dolly, dress- 
ing rooms, etc. 

Films for Television . . . 

PROFESSIONALLY PRODUCED 

Write for Complete List and Service Details 

• EDUCATIONAL 
• SPORTS SERIES 
® CONCERT SERIES 

SKI BO PRODUCTIONS, 165 W. 46th Street, New York, N. Y. 

28 TELEVISER 

www.americanradiohistory.com



lTewsthatffi
roilches

trou in less
a

How mobile television vqns flqsh
pictuies from the field

Irlo. 8 in q series outlining high
poinls in lelevision hislory

Phatos from the hisnrical collection oJ RCA

o A fire starts miles away from vour home, yet you are on
the scene in a jiffy-perhaps as fast as the fir'st hook-and-
ladder !

This is television reporting-virtually, by any practical
measurement, instantaneous-and making all other meth-
ods of news coverage seem slow. Behind it are basic
research developments from RCA Laboratories.

"Eyes" of the mobile television vans which gather spot
news are supersensitive RCA image orthicon television
cameras, which "see" in the dimmest light. Th,s sensjtiv-
ity, since the light at a news event is usually outside
human control, is a definite rnarsf.

Bowl-shoped qnlennds d,
the microwaae beant from

the parent teleai,sion station pick up
the remote mobile aan.

Mobile tefevision van operating "in the field"-note complete
catnera facilities, and microuaae relag apparatus.

Developed by RCA scientists on principles uncovered by
the invention of its parent the iconoscope, an image orthi-
con pick-up tube is essentially three tubes in one. A
phototube first converts the visual image into an electron
image. This is then "scanned" by the electron beam of a
cathode-ray tube-creating a radio signal. An electron
multiplier next takes the signal and ampliftes its strength
for the trip through circuits to the transmitter.

Such compactness is characteristic of every operation
inside a mobile televislon van, and RCA engineers have

designed equipment-rvhich might fill entire rooms in a

slandard studio-to fit the limited space of a truck. Yet
every studio facility is present, even monitoring equip-
rnent and cameras that can swing quickly from a wide-
:rngle view to a close-up.

Interesting, too, is the technique by which these mobile
television vans flash what the camera sees back to the
point from which it is telecast. Sharply focussed direc-
tional radio beams are used to carry the signal with a
minimum loss of power.

More and more, as television spreads across the coun-
try, you may expect it to play a larger part in getting
news to the public fast. And you may expect, from RCA
laboratories, developments which will continue to in-
crease the efiectiveness of mobile television vans.
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How mobile television vcns flash 

pictures from the field 

No. 8 in a series outlining high 
points in television history 

Photos from the historical collection of RCA 

• A fire starts miles away from your home, yet you are on 
the scene in a jiffy—perhaps as fast as the first hook-and- 
ladder! 

This is television reporting—virtually, by any practical 
measurement, instantaneous—and making all other meth- 
ods of news coverage seem slow. Behind it are basic 
research developments from RCA Laboratories. 

"Eyes" of the mobile television vans which gather spot 
news are supersensitive RCA image orthicon television 
cameras, which "see" in the dimmest light. Tins sensitiv- 
ity, since the light at a news event is usually outside 
human control, is a definite must. 

I 

M 

»• 
Bowl-shaped antennas at the parent television station pick tip 
the microwave beam from the remote mobile van. 

Mobile television van operating "in the field"— note complete 
camera facilities, and microwave relay apparatus. 

Developed by RCA scientists on principles uncovered by 
the invention of its parent the iconoscope, an image orthi- 
con pick-up tube is essentially three tubes in one. A 
phototube first converts the visual image into an electron 
image. This is then "scanned" by the electron beam of a 
cathode-ray tube—creating a radio signal. An electron 
multiplier next takes the signal and amplifies its strength 
for the trip through circuits to the transmitter. 

Such compactness is characteristic of every operation 
inside a mobile television van, and RCA engineers have 
designed equipment—which might fill entire rooms in a 
standard studio—to fit the limited space of a truck. Yet 
every studio facility is present, even monitoring equip- 
ment and cameras that can swing quickly from a wide- 
angle view to a close-up. 

Interesting, too, is the technique by which these mobile 
television vans flash what the camera sees back to the 
point from which it is telecast. Sharply focussed direc- 
tional radio beams are used to carry the signal with a 
minimum loss of power. 

More and more, as television spreads across the coun- 
try, you may expect it to play a larger part in getting 
news to the public fast. And you may expect, from RCA 
laboratories, developments which will continue to in- 
crease the effectiveness of mobile television vans. 
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Film Companies

Mogull's (FD, SS)
11,4 W. 48th Street, New York 19,
N. Y. Plaza 7-14L4. Charles Mo-
guII, ptes.-Feahnes and. sho't't
subjects ; prof essiorutl equiprnent of
all kinds.

McCollum Picture Productions
(FP)

4557 Produce Plaza, Los Angeles
58, Calif. Jefrerson 8255. George
W'. Benson, sales mgr.-TV and
cornmercial motion pictures, educa-
tional, sales promoti.on, document-
ary, training fi,ltms.

M.P.O. Productions, Inc. (FP)
15 E. 53rd Street, New York 22,
N. Y. MUrray HiIl 7-8377.-TV
commersials.

Murphy-Lillis, Inc. (FP)
59 Park Ave., New York, N. Y.
MUrray HilI 6-2142. E. Siegel,
prod. mgr,

Nqtionql Screen Service (FP)
1600 Broadway, New York 19, N.Y.
Clrcle 6-5700. Mel L. GoId.-Com-
plete seruice on fiIm commerctals;
31 offi,ces located, in kea cities
throughout the country.

LE SIIE ROUSH
PRODUCTIONS, INC.

*

333 W. 52nd ST.
NEW YORK 19, N. Y.

Producers of Hish Quc{,ity

Motion Pictures to, Any

Notionwide Television Corp.
(FD)

1501 Broadway, New York 18,
N. Y. LOngacre 4-8234. Robert
Vormhouldt, sales mgr.-Spe-
cial features; Laurel and Hardy
Comedies. etc.

Stcnley Neol Productions, lnc.
(FP)

45 Rockefellet Plaza, New York
City. COlumbus 5-8335. Donald
J. Lane, V.-P. charge of sales.-
Shorts and commeq'cials.

Nelson Productions, lnc. (FP, LP)
341 Madison Avenue, New York 17,
N. Y. MUrray HilI 6-5862. Ray-
mond E. Nelson, pn:es.-Litte Pro-
gra:ms, fillms, arul slid'e fi,Ims: free-
lance production-direction seruices,

Ted Nemeth Studios (FP)

?29 Seventh Ave., New York' N.Y.
Clrcle 5-5147. Ted Nemeth, pres.

Officiql Television, lnc. (FP, FD)
25 West 45th Street, New York 19,
N. Y. LUxemburg 2-1700. Alex
Rosenman, exec. vice pres.

Olio Video Television Produc-
tions (FP, FD)

131 West 52nd Street, New York,
N. Y. JUdson 6-0873. HarveY D.
Cort, film dit.-New PuPPet ani-
mation process for teleaision com'
tnercials and, ztseather sPots.

Porqmount Television Pro-
ductions, Inc. (FD)

1501 Broadway, New York,
N. Y. BRyant 9-8700. George
T. Shupert, vice pres.-HollY-
uood tested, high rated TI/ Pro'
grams transcribed, on film at
KTLA, motion picture leatureso
short subjects.

CLASSIFIED ADS
$5 for 50 Words; 98.50 up to 100 Words

Pqrmelee-Pqtin Studio (FP)

420t Sunset Blvd., Hollywood,
Calif. Normandie 1-2174. Ted
Parmelee, Ray Patin, partners.-
Animated commercial fiInts and TV
spots.

The Pqthescope Compony of
Americo (FP)

580 Fifth Ave., New York, N. Y.
PLaza 7-5200. Henrv Sirauss
VP in charge of sales.-TV cont-
mereials, a complete scrlice.

Peerless Film Processing
Corp. (SS)

165 W. 46th Street, New York
19, N. Y'. PLaza 7-3630. Kern
Moyse, pres. - Treatntent ol
new and old fil,m to m.ittimize
damagE Irow scratches, digs,
dirt. oil, Permanent tredtnrent.

Pictoriql Productions, Inc.
(FP, SS)

1357 North Gordon Street, Holly-
wood, Calif. Hillside 3108. New
Yot'k, Office: 270 Park Avenue.
Suite 5-B-N, New York 17' N. Y.
MUrray HilI 8-3778. G. J. Altfil-
isch, pres.-Commeq"cittl and enter-
tainment fi,lms; complete produc-
tion facilitie"s.

Polqris Pictures, Inc. (FP)

5859 West Third Street, Los An-
geles 36, Calif. York 8058, Web-
ster 3-4608. Perry King, vice pres.

-F 
ilm pro g r&1ns anrl. comm ercials.

Post Pictures Corporotion (FD)

115 West 45th Street, New' York,
N. Y. LUxemburg 2-4870. Philip
Besser.-16zzm sottnd f eutures and
shorts.

The Princeton Film Center
(FP, FD, SS)

Princeton, New Jersey. Princeton
3550-l-2. Norman Mather,r's, dir.
of prod.-S5mm and l6mm .f or TV
progranxs and commercia,Is; com-
plete staff and facilities.

DIRECTOR-Young womcn, experienced in direct-
ing dromotic €nd educotionol progroms. !n19.
esled in using vision ond on obility in re-build-
ing of teleYision progroms.
College groduote, with dromotic school troining
ond little theotre experience. Adoptoble. Write
TeleYiser Box Hr.Purpose

TELEVISER

Film Companies 

Mogull's (FD, SS) 
114 W. 48th Street, New York 19, 
N. Y. PLaza 7-1414. Charles Mo- 
gull, pres.—Features and short 
subjects; professional equipment of 
all kinds. 

McCollum Picture Productions 
(FP) 

4557 Produce Plaza, Los Angeles 
58, Calif. Jefferson 8255. George 
W. Benson, sales mgr.—TV and 
commercial motion pictures, educa- 
tional, sales promotion, document- 
ary, training films. 

M.P.O. Productions, Inc. (FP) 
15 E. 53rd Street, New York 22, 
N. Y. MUrray Hill 7-8377.—TV 
commercials. 

Murphy-Lillis, Inc. (FP) 
59 Park Ave., New York, N. Y. 
MUrray Hill 6-2142. E. Siegel, 
prod. mgr. 

National Screen Service (FP) 
1600 Broadway, New York 19, N.Y. 
Circle 6-5700. Mel L. Gold.—Com- 
plete service on film commercials; 
31 offices located in key cities 
throughout the country. 

LESLIE ROUSH 

PRODUCTIONS, INC. 

★ 

333 W. 52nd ST. 

NEW YORK 19, N. Y. 

* 

Producers of High Quality 

Motion Pictures for Any 

Purpose 
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Nationwide Television Corp. 
(FD) 

1501 Broadway, New York 18. 
N. Y. LOngacre 4-8234. Robert 
Wormhouldt, sales mgr.—Spe- 
cial features; Laurel and Hardy 
Comedies, etc. 

Stanley Neal Productions, Inc. 
(FP) 

45 Rockefeller Plaza, New York 
City. COlumhus 5-8335. Donald 
J. Lane, V.-P. charge of sales.— 
Shorts and commercials. 

Nelson Productions, Inc. (FP, LP) 
341 Madison Avenue, New York 17, 
N. Y. MUrray Hill 6-5862. Ray- 
mond E. Nelson, pres.—Live pro- 
grams, films, and slide films; free- 
lance production-direction services. 

Ted Nemeth Studios (FP) 
729 Seventh Ave., New York, N.Y. 
Circle 5-5147. Ted Nemeth, pres. 

Official Television, Inc. (FP, FD) 
25 West 45th Street, New York 19, 
N. Y. Luxemburg 2-1700. Alex 
Rosenman, exec, vice pres. 

Olio Video Television Produc- 
tions (FP, FD) 

181 West 52nd Street, New York, 
N. Y. JUdson 6-0873. Harvey D. 
Cort, film dir.—New puppet ani- 
mation process for television com- 
mercials and weather spots. 

Paramount Television Pro- 
ductions, Inc. (FD) 

1501 Broadway, New York, 
N. Y. BRyant' 9-8700. George 
T. Shupert, vice pres.—Holly- 
wood tested, high rated TV pro- 
grams transcribed on film at 
KTLA, motion picture features, 
short subjects. 

CLASSIFIED ADS 
$5 for 50 Words; $8.50 up to 100 Words 

DIRECTOR—Young woman, experienced in direct- 
ing dramatic and educational programs. Inter- 
ested in using vision and an ability in re-build- 
ing of television programs. 
College graduate, with dramatic school training 
and little theatre experience. Adaptable. Write 
Televiser Box HJ. 

Parmelee-Patin Studio (FP) 
4201 Sunset Blvd., Hollywood, 
Calif. Normandie 1-2174. Ted 
Parmelee, Ray Patin, partners.— 
Animated commercial films and TV 
spots. 

The Pathescope Company of 
America (FP) 

580 Fifth Ave., New York, N. Y. 
PLaza 7-5200. Henry Strauss 
VP in charge of sales.—TV com- 
mercials, a complete service. 

Peerless Film Processing 
Corp. (SS) 

165 W. 46th Street, New York 
19, N. Y. PLaza 7-3630. Kern 
Moyse, pres. — Treatment of 
new and old filmmo minimize 
damage from scratches, digs, 
dirt, oil. Permanent treatment. 

Pictorial Productions, Inc. 
(FP, SS) 

1357 North Gordon Street, Holly- 
wood, Calif. Hillside 3108. New 
York Office: 270 Park Avenue. 
Suite 5-B-N, New York 17, N. Y. 
MUrray Hill 8-3778. G. J. Altfil- 
isch, pres.—Commercial and enter- 
tainment films; complete produc- 
tion facilities. 

Polaris Pictures, Inc. (FP) 
5859 West Third Street, Los An- 
geles 36, Calif. York 8058, Web- 
ster 3-4608. Perry King, vice pres. 
—Film programs and commercials. 

Post Pictures Corporation (FD) 
115 West 45th Street, New York, 
N. Y. Luxemburg 2-4870. Philip 
Besser.— 16mm sound features and 
shorts. 

The Princeton Film Center 
(FP, FD, SS) 

Princeton, New Jersey. Princeton 
3550-1-2. Norman Mathews, dir. 
of prod.—35mm and 16mm for TV 
programs and commeroials; com- 
plete staff and facilities. 

TELEVISER 

www.americanradiohistory.com



Film Companies

RKO-Pothe Inc. (FP)
625 Madison Ave.. New York.
N. Y. Plaza 9-3600.-Complete
facilities lor theanical and tele-
oision film.s.

Rodiovision Corporotion (FD)
1125 S. Elm Drive, Los Angeles
35, Calif. Crestview 5-1723. Wal-
ter H. Nelson, pres.-Sport shorts
and ctL.rtoons on fi,|m.

Reqlm Television Productions
(FP)

211 S. Beverly Dr., Beverly Hills,
Calif. Bradshaw 2-1757. Morris
D. Coppersmith, mgr.

Rolond Reed Productions,
lnc. (FP, SS)

275 S. Beverly Drive, Beverly
Hills, Calif. Cr. 6-110I-2. Ro-
land D. Reed, pres.-Commer-
cial etnd, entertainm,ent pictures
lor ooer 25 years; complete sera-
ices from writing stories through
production to release prints.

Regency Productions, Inc.
(FP, LP)

112 W. 48th Stleet, New York.
N. Y. JUdson 2-0274. E. A. Ben-
dell, sales mgr.-Film assignments
35mm and 76m.m, black and ulhite
or color; film sequences for TV
shou's (Marlin Kane-Priuate Eye) ;
/ilmed commercials.

Reinhordt-Brown Enterprises (FP)
3729 No. Cahuenga, Hollywood,
Calif. Sunset 3-8741. John Rein-
haldt, pres.

Hol Rooch Studios Inc. (FP)
8822 \V. Washington B'lvd., Cul-
ver City, Calif. Hal Roach Jr.o
V.P. Charge of Prod., 729 Sev-
enth Avenue, New York, N. Y.
Clrcle 5-4135. Herbert Gelb-
span, Eastern Rep.

Rocket Pictures, Inc. (FP)
6108 Santa Monica, Hollywood,
Calif. Granite 7131. H. Richard
Westen, pres.

Leslie Roush Productions, Inc.
(FP)

333 W. 52nd Street, New York 19,
N. Y. COlumbus 5-6430. Leslie
M. Roush, pt:es.-Motion p,ictures
of all types artd f or all purposes.

SEPTEMBER, I95O

Donny Rouzer Studio (FP)

7022 Melrose Avenue, Hollywood
38, Calif. York 2494. Danny
Rouzet, pres. 

- 
Modet'n, fulla

equipped sound stage, silent anrl
sound cameras ; reco't'ding, editing,
and pt'oiection facilities; titles and.

special effects.

Ruby Compsny' Inc. (FP, SS)

?29 Seventh Avenue, New York 19'
N. Y. Clrcle 5-5640. Edward
Ruby, gen. mgr.-ComPlete equ'i1t-

ment fo'r' moti'on pictuTe produc-
ti,on, editing ; equiprnent aaai.lable
on rental.

KLIEGL

KTCIE@T BR@S
UxrvenseL ELEcrRtc Srlae, lroxrlxG Co..rnc.

ESTABLISHED 1896

321 Wesr SOth SrnEEr

PnrGH $vsrEu
simplifies ligrht control
in Television Studios

PROVIDES ellicient lacilities lor connecting cnd controlling the vcriety

ol lights used in television productions. Engineered in coniunction with

studio technicicns, it meels c bcrsic need of the industry. The system

hcs been cdopted as stqndcrd prcctice by severcrl mcior chcins; per-

mits substcnticl reductions in opercrling cosls, and surpqsses cnything
heretolore availqble in llexibility oI lighting drrqngements. It cllords

cn cdequcte number ol individuclly-fused, switch-controlled, conveni-

entlyJoccted light outlets . , . combined with mecns lor "pctching-in"

ctny lights or group oI liqhts on dimming or non-dimming circuits' It
services the entire studio, including ceiling and lloor lights. Its mcny
cdvcntcges will be mcde known to you upon request'

CATALOG TV-s
contains a description ol the "patch system" and, also a

selection oJ lighting units especially d,esigneil lor tele-

uisinn purposes. Write lor a copy for reference,

New Yonx 19, N.Y,

Film Companies 

RKO-Pathe Inc. (FP) 
625 Madison Ave., New York, 
N. Y. PLaza 9-3600.—Complete 
facilities for theatrical and tele- 
vision films. 

Radiovision Corporation (FD) 
1125 S. Elm Drive, Los Angeles 
35, Calif. Crestview 5-1723. Wal- 
ter H. Nelson, pres.—Sport shorts 
and cartoons on film,. 

Realm Television Productions 
(FP) 

211 S. Beverly Dr., Beverly Hills, 
Calif. Bradshaw 2-1757. Morris 
D. Coppersmith, mgr. 

Roland Keed Productions, 
Inc. (FP, SS) 

275 S. Beverly Drive, Beverly 
Hills, Calif. Cr. 6-1101-2. Ro- 
land D. Reed, pres.—Commer- 
cial and entertainment pictures 
for over 25 years; complete serv- 
ifflH/roni writing stories through 
production to release prints. 

Regency Productions, Inc. 
(FP, LP) 

112 W. 48th Street, New York, 
N. Y. JUdson 2-0274. E. A. Ben- 
dell, sales mgr.—Film assignments 
S5mni and 16mm, black and wlhite 
or color; film sequences for TV 
shows (Martin Kane-Private Eye) ; 
filmed commercials. 

Reinhordt-Brown Enterprises (FP) 
3729 No. Cahuenga, Hollywood, 
Calif. Sunset 3-8741. John Rein- 
hardt, pres. 

Hal Roach Studios Inc. (FP) 
8822 W. Washington BTvd., Cul- 
ver City, Calif. Hal Roach Jr., 
V.P. Charge of Prod., 729 Sev- 
enth Avenue, New York, N. Y. 
Circle 5-4135. Herbert Gelb- 
span, Eastern Rep. 

Rocket Pictures, Inc. (FP) 
6108 Santa Monica, Hollywood, 
Calif. Granite 7131. H. Richard 
Westen, pres. 

Leslie Roush Productions, Inc. 
(FP) 

333 W. 52nd Street, New York 19, 
N. Y. COlumbus 5-6430. Leslie 
M. Roush, pres.—Motion pictures 
of all types and for all purposes. 

Danny Rouzer Studio (FP) 
7022 Melrose Avenue, Hollywood 
38, Calif. York 2494. Danny 
Rouzer, pres. — Modern, fully 
equipped sound stage, silent and 
sound cameras; recording, editing, 
and projection facilities; titles and 
special effects. 

Ruby Company, Inc. (FP, SS) 
729 Seventh Avenue, New York 19, 
N. Y. Circle 5-5640. Edward 
Ruby, gen. mgr.—Complete equip- 
ment for motion picture produc- 
tion, editing; equipment available 
on rental. 

K LI EG L 

Patch System 

simplifies light control 

in Television Studios 

PROVIDES efficient facilities for connecting and controlling the variety 
of lights used in television productions. Engineered in conjunction with 
studio technicians, it meets a basic need of the industry. The system 
has been adopted as standard practice by several major chains; per- 
mits substantial reductions in operating costs, and surpasses anything 
heretofore available in flexibility of lighting arrangements. It affords 
an adequate number of individually-fused, switch-controlled, conveni- 
ently-located light outlets . . . combined with means for "patching-in" 
any lights or group of lights on dimming or non-dimming circuits. It 
services the entire studio, including ceiling and floor lights. Its many 
advantages will be made known to you upon request. 

CATALOG TV-5 

contains a description of the "patch system" and also a 
selection of lighting units especially designed for tele- 
vision purposes. H rite for a copy for reference. 

KUKOL BROS 
Universal Electric Stage Lighting Co.. inc. 

ESTABLISHED 1896 

321 West 50th Street 

NEW York 19, N.Y. 
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Station Personnel?

lf You Want .
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l1l, llil tllr rii trii ,ti ir

o

CAMERAMEN who knorv cameras, lenses,

lights, composition and general studio operations . . .

o FILM MEN rvho know how and where to pro-

cure film, edit film, operate projectors . . .

CONTROL ROOM PERSONNEL 
'"r'u

know how to srvitch and shade, how to operate all

video and audio controls. who know FCC Rules &

Regulations.

WRITERS rvho can rvrite, produce and direct

shows, prepare commercial copy, and double in brass.

o PRODUCER-DIRECTORS -with 
a girt ror

television showmanship, rvith a practical knowledge

of how to make a low budget go a long way . . .

Write'

r., .lilr 
". 

,,t1,,ril l ilih

TELEVISION WORKSHOP
OF NEW YORK

1780 Broodwoy, New York 19, N. Y.

Member, T.B.A.

32 TELEVISER

ho You Need 

Station Personnel? 

If You Want . 

« CAMERAMEN who know cameras, lenses, 

lights, composition and general studio operations . . . 

< FILM MEN who know how and where to pro- 

cure film, edit film, operate projectors . . . 

CONTROL ROOM PERSONNEL who 

know how to switch and shade, how to operate all 

video and audio controls, who know FCC Rules & 

Regulations. 

• WRITERS who can write, produce and direct 

shows, prepare commercial copy, and double in brass. 

• {.ODUCER-DIRECTORS with a gift for 

television showmanship, with a practical knowledge 

of how to make a low budget go a long way . . . 

Write: 

TELEVISION WORKSHOP 

OF NEW YORK 

1780 Broadway, New York 19, N. Y. 

Member, T.B.A. 

MniiiiiiiiiiiiiiiiuinmMiiminiiniiiiiiiiiiiiiiiiiiiiiifliiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiD^ 
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Film Companies

Ruby Film Compony (FP, FD)
729 Seventh Avenue, New York
19, N. Y. Clrcle 5-5640. Edward
Ruby, Prod. Mgr.-44 Shorts,
total 108 reels-unusual traxel
shorts, 14 reels "Hints and

T::;.4' 
AII auailable lor teleui-

Ryder l5mm Services, lnc. (FD)
6526 Sunset Blvd., Hcllyrvoofl 28,
Calif. Granite 3551. Balr.y Eddy,
gen. mgr.

Bornqrd L. Sockett Productions
(FP, LP)

Bankels Securities Building, Phila-
delphia 7, Penna. Klngsley 5-
7055. Barnard L. Sackeit, Dl;es.-
Liue and lilm proCuctious, commer-
ciols, eustom-built sltous, telet ision
consultations, perscnal telet:ision-
rodio representation.

Sonft-Costq Television Feqtures
(FP, LP)

!7 F. Qla Street, Ncw Yor.k 1?,
N. Y. MUlray Hill 2-67?0-1. Sid-
ney Sanft or Don Costa. co-ntod.-
Package liue shows; ereoiiott of
liue and film progrnms.

Sorro, Inc. (FP)
200 E. 56th Street. New York.
\.Y. Chicago Office: 16 E. On-
tario Street. Hollyuscod Office:
.11.5 S. La Cienega Blvd. 'jack
Henderson lNew l'ork r, Joe
Betzer tChicago.l . Pete I(eanc
tHollywood t. - Commercials;
commercial rnotion pictures ol
all kinds.

Scondiq Films, Inc. (FD)

!Z_o_\. !'lna Street, New Yor.k 18,
N. Y. Wlsconsin 7-?059. E. Mattsj
son, ples.

Science Pictures Inc. (FP)
5 E. 57th Street, New York,
N. Y. Plaza 9-8532. Francis C.
Thayer.-TV C ommercials.

Screen Gems, Inc. (FP, FD)
729 Seventh Avenue, New York.
N. Y. Circle 5-5044. Ralph M.
Hohn, mgr'.-Programs, and ,om-
mercia.ls on fiIm.

Seoboord Studios, Inc. (FP)
157 E. 69th Street, New York,
N. Y. REgent 7-9200. S. John-
son, pres. - Tl' cornmercialso
slide filtns, etc.

SEPTEMBER, I95O

Skibo Productions, Inc. (FP, FD)
165 W. 46th Street, New York 19'
N. Y. Plaza 7-2265. P. E' Shana-
han, pres.

Fletcher Smith Studios, lnc.
(FP)

321 E. 44th Street, New York,
N. Y. )IUrrav Hill -r'6626.

Fletcher Smith. pres. - Or.r'n.

Iarge sound stage. Produce TV
contmercials and' .sftoros. Cant'
plete lacilities for any ttpe of
production.

Speciol Purpose Films, Inc. (FP)

44 W. 56th Street, Nerv Yolk 19,
N. Y. JUdson 5-0020. Johtr Fox,
pres.-E clucational, com,mt rciol and
indust,t'i,al fiIms; progrems, com-
mercials on film.

Spectrolux Television Corp.
48 E. 43rd Stleet, New York. N.Y.
MUlray Hill 5-6400. Gordon Frye.

Stondord Television Corp.
(FD)

l50l Broadway, New York 19,

l{.Y., LOngacre 4-8234. Robert
Vormhouldt, sales ngr,-Eng,-
Iish features.

Wilbur Streech Productions
(FP)

1697 Broadway, Neu' York 19,

N. Y. JUdson 2-3816. Wilbur
J. Streech.-Filnr production ol
Contm.ercials and prograns to
order.

Sterling Television Compony,
lnc. (FP, FD)

316 West 57th St., Nerv Yolk 19,
N. Y. JUdson 6-3750-1-2. Saui J.
Turell, pres.-1000 neu fiInrs, all
subjects.

John Sutherlqnd Produc-
tions, lnc. (FP)

60 East 42nd St., New York 17,

N. Y. MUrray Hill 7-7815. Ross
Sutherland, Exec. V.P. Studio:
201 N. Occidental Blvd., Los
Angeles 26, Calil. DtI 2-8211-
Commercials and entertainment
fiIms. Lioe action and animated.

;!lllrlILIltltltltlll!llrl liillllllll]tlLrlll lll lilllilllllill ll ll e

= 

locnl 6441.A.T.S.E. 
=I lff iliqted with .

I Americon Federqtion Centrol Trodes :I of Lobor ond Lobor Council -I New York Stote of Greoter New York -

= 
Federotion of Lobor ond Vicinity -

: Centrol Union Lobel Council -

: 
"f 

Greoter New York 
j

3 rnorrssroNlL MorloN PlcruRE 
=

- CAMERAMEN IN THE EAST SINCE 
=

= 
rHE TNCEPTTON OF THE INDUSTRY 

=

=_.-=
:

FCR QUALITY AND WORKMANSHIP 
==Look For This Lobel 
==

PHOTOGRAPHED ,lW',t
ueue6hs or AtrA'A
rocAr 644<trt

=
=
=

=!.
-i

=

HAVE OUR MEMBERS SOLVE YOUR
TELEVISION LIGHTING PROBLEMS

I nter notional Photographers
of the

Motion Picture Industries,
l.A.T.S.E.

= 
1697 BROADWAY, N. Y. C. Ct 7-2091 

=:!
z|!|][iIllillil]l]lItal[][][1[]t]lt1[][! t!ll|lrr [][] l N

:-
!

SPOTS
o ovER 100

. SPOTS ON

. THE AIR FOR

O AMERICA S

O LARGEST

O ADVERTISERS-

. PRODUCED BY

Gr aY'0'ReillY
480 LEX;GTON AVE,, NEW YORK

PLAZA 3-1531

o

33

Film Companies 

Ruby Film Company (FP, FD) 
729 Seventh Avenue, New York 
19, N. A. Circle 5-5640. Edward 
Ruby, Prod. Mgr.— 44 Shorts, 
total 108 reels—unusual travel 
shorts, 14 reels "Hints and 
Tips." All available for televi- 
sion. 

Ryder 16mm Services, Inc. (FD) 
6526 Sunset Blvd., Hcllywood 28, 
Calif. Granite 3S51. Barry Eddy, 
gen. mgr. 

Barnard L. Sackett Productions 
(FP, LP) 

Bankers Securities Building, Phila- 
delphia 7, Penna. KIngsley 5- 
7055. Barnard L. Sackett, pres.— 
Live and film productions, commer- 
cials, custom-built slvowSf, television 
consultations, personal television- 
radio representation. 

Sanft-Cosra Television Features 
(FP, LP) 

17 E. 42ni Street, New York 17, 
N Y. MUrray Hill 2-G770-1. Sid- 
ney Sanft or Don Costa, co-prod.— 
Package live shows; creation of 
live and film programs. 

Sarro, Inc. (FP) 
200 E. 56tli Street, New York, 
N. Y. Chicago Office: 16 E. On- 
tario Street. Hollywood Office: 
445 S. La Cienega Blvd. Jack 
Henderson (New Yorkff Joe 
Betzer (ChicagoLi Pete Keanc 
(Hollywood). — Commercials; 
commercial motion pictures of 
all kinds. 

Scanaia Films, Inc. (FD) 
220 W. 42nd Street, New York 18, 
N. Y. Wisconsin 7-7059. E. Matts- 
son, pres. 

Science Pictures Inc. (FP) 
5 E. 57th Street, New York, 
N. Y. PLaza 9-8532. Francis C. 
Thayer.—TV Commercials. 

Screen Gems, Inc. (FP, FD) 
729 Seventh Avenue, New York, 
N. Y. Circle 5-5044. Ralph M. 
Hohn, mgr.—Programs and com- 
mercials on film. 

Seaboard Studios, Inc. (FP) 
157 E. 69th Street, New York, 
N. Y. REgent 7-9200. S. John- 
son, pres. — TV commercials, 
slide films, etc. 

Skibo Productions, Inc. (FP, FD) 
165 W. 46th Street, New York 19, 
N. Y. PLaza 7-2265. P. E. Shana- 
han, pres. 

Flercher Smith Studios, Inc. 
(FP) 

321 E. 44th Street, New York, 
N. Y. MUrrav Hill 5-6626. 
FletcheK Smith, pres. — Own 
large sound stage. Produce TV 
commercials and shores. Com- 
plete facilities for any type of 
production. 

Special Purpose Films, Inc. (FP) 
44 W. 56th Street, New York 19, 
N. Y. JUdson S-0020. John Fox, 
pres.—Educational, commercial and 
industrial films; programs, com- 
mercials on film. 

Spectrolux Television Corp. 
48 E. 43rd Street, New York, N.Y. 
MUrray Hill 5-6400. Gordon Frye. 

Standard Television Corp. 
(FD) 

1501 Broadway, New York 19, 
N. Y., LOngacre 4-8234. Robert 
Wonnhouldt, sales mgr.—Eng- 
lish features. 

Wilbur Streech Productions 
(FP) 

1697 Broadway, New York 19, 
N. Y. JUdson 2-3816. Wilbur 
J. Streech.—Film production of 
Commercials and programs to 
order. 

Sterling Television Company, 
Inc. (FP, FD) 

316 West 57th St., New York 19, 
N. Y. JUdson 6-3750-1-2. Saul J. 
Turell, pres.—1000 netv films, all 
subjects. 

John Sutherland Produc- 
tions, Inc. (FP) 

60 East 42nd Sl. New York 17, 
N. Y. MUrray Hill 7-7815. Ross 
Sutherland, Exec. V.P. Studio: 
201 N. Occidental Blvd., Los 
Angeles 26, Calif. DU 2-8211— 
Commercials and entertainment 
films. Live action and animated. 
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Film Companies

The Teevee Compony (FP, LP,
FD)

915 N. La Cienega Blvd., Los An-
geles 46, Calif. Crestview I-0204,
5-1076, Bladshaw 2-1376. Marc
Fledelic, vice pres.

Telecqst Films, lnc. (FP, FD)
112 W. 48th Street. New York
19, N. ). JUdson 6-5480-l-2.
G. S. Hedwig, scc. lreas.-Full
length fe,atures and, taesternso
short subjects (Iength 3 to 30
ntinutes), ntusicals, sports, tra-
uel, e.ducational, r eli gious, etc.

Television Feotures, Inc.
(FP, LP, FD, SS)

480 Lexington Avgnue, New
York, N Y. PLaza 9-8170. Larrv
Gordon, pres.

Toddy Pictures Compony (FP,
FD, SS)

723 Seventh Avenue, New Yolk
19, N. Y. Clrcie 6-9446. Ted Tod-

dy, pres.-Fullu equippeti. air-con-
ditioned studio, uhi,ch may be usecl
ozt a rental basis-

Tronsfilm Incorporoted (FP)
35 W. 45th Street, New York
19, N. Y. LUxembourg 2-1400.
William Burnham. vice pres.-
l6mm. and 35mm fi,Lm, sil,ent and
sound, liue and animated films.

TV-Progroms, Inc. (LP)
350 Fifth Avenue, New York, N. Y.
CHickerinE 4-1374. Edward Rob-
erts, Jr., pres.-Programs includ-
ing name personalities such as:
Frank Luther, Gypsy Markoff, Su-
san Arlatns, Micltael Shayne TV
series ; speci.alization in lLand-tai-
lorittq programs.

20th Century-Fox Television
Prod. Inc. (FP)

444 W. 56th Street, Nerv Yolk,
N. Y. COlumbus 5-3320. Peter. G.
Levathes, dir. of TV-All types oi
filtn on n;:signntent.

United Artisrs Television (FD)
729 Seventh Avenue, New york,
N. Y. Clrcle 5-6000. John H. Mitj
chell, dir. of TY.-Top Views in
sporls with Jimmg Eoans; Womenin the News toith Adeloide Haw-
ley. Telesports Digest with Harry
Wismer. etc.

United World Films, Inc.
(FP, FD)

445 Park Avenue, New York 19.
N. Y. PLaza 9-8000. Norman
Gluck, Sales mgr.

Video Vqrieties Corporotion
(FP, SS)

4l E. 50th Street, New York 22,
N. Y. MUrray Hill 8-1f62. O.
P. Villiams, sales rngr.-Own
nnd operatc West Coast Sound
Studio, 510 W. 57th Street; mo-
tion picture producers since
1932 seruicing many ol TV's
Ieading nation;l spoisori; audi-
tion reel auailable upon reque.st.

Roger Wqde Productions
(FP)

f5 W. 46th Street. New york.
N. Y. Clrcle i-6i97, owner.
Slide ontl motion picturc com-
mercials.

Louis Weiss & Compony (FP, FD)
4336- Su_nset Blvd., Hollywood 27,
Calif. Normandy 1-6888-or OIvm-pia 1913. Adr.ian Weiss, prod. &
distr'. mgr..-All types of teleuision
sltorus, TV films includlng uesl-
erns, seri,u,Ls, sound, cartoons, full
length fetttures, fight & u;restiin(t
strlt.jects and silcnL slanstick cottti-
dies.

Wilding Picture Productions,
Inc. (FP)

1.345 _Argyle Street, Chicago 40,Ill. Longbeach 1-8410. Bc"anch
offices in: St. Louis, Detroit, New
York, Cleveland, Cincinnati. H.
W. Fish, vice pres.-Complete stu-
rlto and sound .facilities and fi.lm
lqDoratoru.

Winik Films Corporqtion (FP, FD)
625 Madison Avenue, New york.
N. Y. Plaza 3-0684. Leslie Winik.
ples.-Comp let e prod u et i o n org a n i-
2trtion f or TV shows of any length,
and. for one minute commercials;
trained crews for couering sporting
euents.

Ziv Television Progrcms, Inc.
488 Madison Avenue, New york.
N. Y. MUrray Hili 8-4700. M. J:
Rifkin, East. sales mgr.-15 minute
angl 5 mirmte sport program; lS
minttlp "Easu Aces" program;1E
'rnin. neu,sreel, 30 min. Cisco Kid.
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Film Companies 

The Teevee Company (FP, LP, 
FD) 

915 N. La Cienega Blvd., Los An- 
greles 46, Calif. Crestview 1 -0204, 
5-1076, Bradshaw 2-1376. Marc 
Frederic, vice pres. 

Telecast Films, Inc. (FP, FD) 
112 W. 48th Street, New York 
19, N. Y. JUdson 6-5480-1-2. 
G. Tfr. Hedwig, sec. treas.—Full 
length features and westerns, 
short subjects {length 3 to 30 
minutes), musicals, sports, tra- 
vel, educational, religious, etc. 

Television Features, Inc. 
(FP, LP, FD, SS) 

480 Lexington Avenue, New 
York, N Y. PLaza 9-8170. Larry 
Gordon, pres. 

Toddv Pictures Company (FP, 
FD, SS) 

723 Seventh Avenue, New York 
19, N. Y. Circle ^9446. Ted Tod- 

dy, pres.—Fully equipped air-con- 
ditioned studio, which way be used 
on a rental basis. 

Transfxim Incorporated (FP) 
35 W. 45th Street, New York 
19, N. Y. Luxembourg 2-1400. 
William Burnham, vice pres.— 
16mm and 35mm film, silent and 
sound, live and animated films. 

TV-Programs, Inc. (LP) 
350 Fifth Avenue, New York, N. Y. 
CHickering' 4-1374. Edward Rob- 
erts, Jr., pres.—Programs includ- 
ing name personalities such as: 
Frank Lutlper, Gypsy Markoff, Su- 
san Adams, Miaimel Shayftg Ty 
series; specialimation in hand-tai- 
loring programs. 

2Dth Century-Fox Television 
Prod. Inc. (FP) 

444 W. 56th Street, New York, 
N. Y. COlumbus 5^320. Peter G. 
Levathes, dir. of TV—All types of 
film on assignment. 

United Ar sts Television (FD) 
729 Seventh Avenue, New York, 
N. Y. Circle 5-6000. John H. Mit- 
chell, dir. of TV.—Top Views in 
sports with Jimmy Evans; Women 
in the News with Adelaide Haw- 
ley, Telesports Digest with Harry 
Wismer, etc. 

United World Films, Inc. 
(FP, FD) 

445 Park Avenue, New York 19. 
N. Y. PLaza 9-8000. Norman 
Gluck, Sales mgr. 

Video Varieties Corporation 
(FP, SS) 

41 E. 50th Street, New York 22, 
N. Y. MUrray Hill 8-1162. O. 
P. Williams, sales mgr.—Own 
and operate West Coast Sound 
Studio, 510 W. 51th Street; mo- 
tion picture producers since 
1932; servicing many of TV's 
leading national sponsors; audi- 
tion reel available upon request. 

Roger Waie Productions 
(FP) 

15 W. 46th Street, New "York, 
N. Y. Circle 7-6797, owner. — 
Slide and motion picture com- 
mercials. 

Louis Weiss & Company (FP, FD) 
4336 Sunset Blvd., Hollywood 27, 
Calif. Normandy 1-6883 or Olym- 
pia 1913. Adrian Weiss, prod. & 
listr. mgi.—All types of television 
shotvs, TV films including west- 
enm, serials, sound cartoons, full 
length features, fight & wrestling 
subjects and silent slapstick come- 
dies. 

Wilding Picture Productions, 
Inc. (FP) 

1345 Argyle Street, Chicago 40, 
111. Longbeach 1-8410. Branch 
offices in: St. Louis, Detroit, New 
York, Cleveland, Cincinnati. H. 
W. Fish, vice pres.—Complete stu- 
dio and sound facilities and film 
laboratory. 

Winik Frms Corporation (FP, FD) 
025 Madison Avenue, New York, 
N. Y. PLaza 3-0684. Leslie Winik, 
pres.—Complete production organi- 
zation for TV shows of any length, 
and for one minute commercials; 
trained creivs for covwring sporting 
events. 

Z Television Programs, Inc. 
488 Mudison Avenue, New York, 
N. Y MUrray Hill 8-4700. M. J. 
Rifkin, East, sales mgr.—15 minute 
and 5 minute sport program; 15 
minute "Easy Aces" program; 15 
min. newsreel, 30 min. Cisco Kid. 
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