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SonoradeLuxeSpcaker
$30

Sonora Standard Speaker,

slightly smaller, equipped

—

scsth adpestiuble clectro-mag-
Here wmt 2 4 o

**How do you supposc Bull
can atford 1o decorate s
catite store and 1nstall new
show windows?"', asked Jim
Mims of a fellow Rotaran.
“And, he placed an order
with me for a new delivery
truck too’, chimed in the
automotive member of the
organization,

“Well”, said Jack Don-
aellv, of the Journal, *if he
spends money it is a2 sure
sign he's making ic, for Bill
is one of the most soher,
sensible-minded fellows I do
husiness with, and speaking
about doing business, he Jusc
signed a 50,000 line contrace
with our paper and why
here comes Bill now. Let's
wring the cruch from him,
Say, Bill, you old son-oi-
a-gua, how come all che
sudden prospericy?”” Well,
frankly, I lcarned the
secree for selling radios.
Now we dcl“onslra(c witha
Sonura Speaker  a Speaker
that improves the tone qual-
1ty of every radio. It scems
to charm cach pl’()ipt‘f into
a purchasee naturally 1sell
more radios. Then too, I'm
playing safe. I am feacuning
only lines that enjov the
consumers’ confidence  that
really build prestige tor me
and thac have a merchan-
dissug policy chae iasures
my profies.”’

- - JS1

For volume business
~ at insured profits .~

HE market for Sonora Speakers is a tremendous
Tonc. In addition to the millions of radio sets
that will be sold this year, everyone who purchased
a radio set last year or the year before, is a prospect
— for Sonora advertising is educating the four
million present owners of radio that the Sonora
Speaker will improve the tone quality of the
radio sets they now own.

Tone quality is the dominant factor in radio this
season. The keynote of all Sonora advertising for

SonorA\ Radio Speaker

CLEAR A A )L

is Tone Quality — for after all, who is in a beteer
position to dominate the tone quality field than
Sonora, whose name has been synonymous with
tone quality in the minds of music lovers during
this last decade.

The dealer who sells Sonora merchandise builds
prestige and permanent profits. The Sonora mer-
chandising policy protects the dealer always. Itis
one of the few radio lines that did not subject its
dealers to “after season losses”. The Sonora radio
franchise is a most valuable one for it means in-
sured profits for the dealer. It has demonstrated
its worth.
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Blackman Co. Appointed
DeForest Radlo Distributor

Prominent New York Wholesaler Is One of the
Oldest Distributors of Victor Co.’s Prod

H. B. Foster Is Perryman
Co.’s General Sales Mgr.

Brings to New Post a Thorough Knowledge of

J. N. Blackman Discusses Trade Outlook

The Blacknian Talking Machine Co., one of
the oldest distributors of the Vietor Talking
Macliine Co.’s products, hias been appointed dis-
tributor for the DeForest Radio Co. The selec-
tion of the DeForest products was made after
comsidertng nuinerous nationally known lines,

J. N. Black i of the Blach
& Maclhine Co., in anuouncing his firm’s
inn behalf of the DeForest products
remiarked as follows:

"The year 1925-26 should see an climination
of chaotic trade conditions and a declded move
towarils stabilixation. We have sclected DeFor-
est becanse of its conservative, sanc mecrchan-
dising plan. Also, the sound patent situation
and the competent rescarch organization, as
well as ample Anancing arrangemnents naking
for perinanency, appeal to us.”

Buftalo T. M. Co. Now
Distributing Federal Line
Federal Radio Mfg. Corp. Has Been Appointed

Exclusive Wholesaler in Western New York
and Part of Pennsylvania Territory

Burrais, N. Y, October 8.—The Bnffalo Talk-
ing Machine Co., Buffalo jolber, has becn ap-
pointed by the Federal Radio Mfg. Corp. exclu-
sive distributor for the new Ortho-Sonic radio
receiving sct, made by the Federal Co. The
jobber will have a territory covering all of west-
ern New York and northwestern Pennsylvania.
The new plan of the Federal Co. in appointing
a1 exclusive jobber for this territory is pleasing
news to the retail trade, in that it eliminates
confusiom, assures guick scrvice, and offers
dealer protection.

‘The mew linc has met with the approval of
dealers wlho have visited tlhe sample rooms of
the Buffalo Talking Machine Co. The sets arc
pleasing in appearance, and the prices, ranging
fromn $75 to $350, give wide selection for the
established consumer trade.

The scts operate either on dry cell or storage
batterics. On display in the showrooms of the
company arc sets with bailt-in speakers and
battery compartiments, loop or acrial reception,
as well as the latest designs in cabinets.

The jobber is offering protection to Federal
dealers agalnst unfair competition by appointing
its dealcrs in certain districts, and not allowing
other Federal accounts within a certain radius.
The Federal Co. inaintains a sales and scrvice
list of authorized dealers, and this is supplied to
all dealers, with advertising and sales helps.

The Buffalo Talking Machmc Co.’s radio de-
partment also is exhibi a ! linc of

Condlti in Ph: h and Electrical In-

dustnes—New York Offices Opened

H. B. Foster, \\I\o associated with prom-
inent manulacturer: the phonograph hidustry
for a number of years, has been appointeil gen-
eral sales inamager af the Perryman Electrie
Co,, recently formed to iwanufacture Perryman
vacuuwin tubes. Geo. H. Perryman, fornierly as-
sociated with tlie Western Elccmc Co., Wes-

H. B. Foster
tinglouse Electric & Mfg. Co., and the Connc-
way Laboratories, is treasurer and gencral man-
ager of the company.

Mr. Foster ueeds uo Introduction to the talk-
ing machinc dealers throughout the country,
for he was associated for sevcral years with
Harper Bros. in the introduction of Bubble
Books, and was also gemeral manager of the
Diamond Products Corp. Prior to eutcring the
phonograph industry, Mr. Foster was associ-
ated in an exccutive sales capacity with the A
C. Gilbert Co., manufactirer of clectrical prod-
ncts, and he, therefore, brings to lis new work
a tharough knowledge of conditions in the pho-
nograph and clectrical industrics.

The Perryman Electric Co. will make a full
line of vacuum tubes in all types commonly used
for reception, and exccutive offices have been
opened at 33 West Sixtieth street, New York
The plant and laboratories are located in North
Bergen, N. J., and strong financial intcrests
sponsoring the new company have furnished an
il t that provides for an output of 5,000

Evcready and Plilco ballenn Utah and Dicta-
plione londspeakers and accessories.

Harmony Music Shop Opened

Bripcerokt, Conn, October 7.—The Harmony
Music Shop, 2924 Fairfield avenne, was opened
Saturday, October 3, under the able guidancc
of Eddic Krulokoski, who also owns the E. K.
Music Shop, 933 East Main street, Bridgeport.
A complete line of Columbia phonographs, Co-
fumbia and Harmony rccords, together with
musical instruments, sheet music and pianos
is handled.

Sea sacond last poge for Index of Articles of Interest in this issuc

tubes daily. The Perryman type R. H. 201-A
and rectifier tube have ome very intcresting
departure from the usual tube assembly. The
filument, plate and grid are hcid in pernmanent
alignment at the poiut of greatest efficiency by
two bridges drilled to thousandths of am inch
for accuracy and placed at the top and base of
the elements, ‘

In announcing the company’s sales plans, Mr.
Foster stated that Perryman tubcs would carry
a list price of $2.50 and that the company was
@oing to market its products througl jobbers,
carcfully selected, and provided with ample ter-
ritory for development.

“Zenith Weelk” Aroused
the Interest of the Trade

Week of October 4 Featured by Dealers as
Zenith Week to Celebrate Return to United
States of MacMillan Arctic Expedition

The weck of October 4 wis celebrated Ly
Zenith dealers througliont the United States as
"Zenith Week,” as it signalized the retnrn of
the MacMillan Arctic Expedition to the United
States, after u pcriod of three months’ explora-
tion in the frozen North. At the tiine of the re-
turn of the “Bowdoin” and the "Peary,” the
two ships commanded by Machlillan and Com-
mander E. F. MeDonald, Jr., president of the
Zenith Radio Corp., respectively, newspapers,
moving pieture news recls and periodicals car-
ried publicity on the fortunate return of the ex-
plorers.  Zenith dealers offected a strong tie-up
with this publicity and the keen public interest
displayed, witli advestising campaigns, speeial
window displays of Zcnith radio recciving sets,
and an intensive direct by mail drive on their
prospect mailing list. An advertiscinent, pre-
pared especially for the cvent by the Zenith
Radio Corp., was scnt to all Zenith jobbers and
dealers in order that cach might tie up in ef-
fective fashion in his local newspaper.

T the ncar huture Commanders E. F. Me-
Donald, Jr, and Donald B. MacMMlan will of-
heially open the new Zenith studio, WJAZ, in
the Strans Building, Chicago, with a rceeption
to all jobbers with Mr. McDonald presiding as
host at the homecoming event, and Dr. MacMil-
lan as the guest of homor.

Stewart-Warner Radio Sales
Managers Are Appointed

George Armstrong in Charge of Manhattan
Division—S. J. Levy, Manager of Brooklyn
Branch—Franklin M. White Comments on
Outlook—Production Facilities Taxed

Announcement was recently made of the ap-
pointment of George Armstrong, as sales man-
ager of the radio division of the Stewart-War-
ner $pcedometer Corp., in New York, covering
the Manhattan and Bronx territory, and Sol. J.
Levy, as sales mamager of the Brooklyn radio
Jivision, covering Brooklyn, Long Island, Sta-
ten Island, Westcliester and Rockland counties.
Mr. Armstrong has beem with the Stewart-
Warner organization for some time as manage:
of the c¢ity accessories department. He was
formerly sales manager for a prominent auto-
mobile agency and was at one time connected
with the La Salle Extcusion University, Mr.
Armstrong posscesses marked executive and
sales ability and since taking over the radio di-
vision reports good progress madc.

Mr. Lcvy before his conncction with the
Stewart-Warner organization was in charge of
the radio division of Wurlitzer's and is an clec-
trical engincer with a wide cexpcrience in fadio
ng. Hc has put into effect an ex-
tensive drive for high-class Stewart-Warner
representation,

Franklin M. White, in charge of all the met-
ropolitan activitics of -the Stewart-Warner
Specdometer Corp., 'in eommenting on the out-
look, states that thc manner in which progress
is being mmade is more than satisfactory. Deal-
ers are waxing enthusiastic over the complcte
Stewart-Warner ensemble and orders already
received in New York and other cities will tax
the factory production for the balance of the
year, he declared.

of The World . v v i
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ﬁoliday Sales Depend on Promotion Drive

Competition From Merchandisers in Other Lines as Well as Trade
Fight for Sales Intensify Struggle for Fall and Holiday Business

‘The hest selling scason of the culire business
year is ut hand amd 1he talking wachine trade
will be faced with the kcenest compelition of
the cntire Lwelve months. The “butcher, baker
und eandlestiek maker™ will be on the job to
push their lines as gilts and to scenre as muoeh
of the “gift moncy™ as they possibly can. The
individnal talking machine wmerchant, in addition
to {acing this competition, knows that cvery
other merchant handling talkivg inschines, re
ards, radio aud other musieal mercltandise in i

commnnity also will be fighting for as large
share of business us he ean gel.  Becawse ol
the re-

this greatly intensified strnggle for sale
tailer who is determined to get his sharc of the
business must go after it harder

Next month will be Thanksgi
the month afler oceurs the great gift day of the
year—Christmas.  There is no finer gift than

the prodnet hamdled by the talking machine
adio set

dealer, whether it be a phonograph, a
or a small mnsieal instrument or last,
least, records. The dealer knows thi
truc and a portion of the public has also becu
educated 1o this belicf, But by far the grealer
part of the public gives little or no thenght to
music as the ideal gift. There is a good reason
for this, wamely, the idea has not been brought
home to the public strongly enough. A vigor-
ons holiduy sales drive, with two objeels iu view
—sclling the idea of mnsic or a musical instru-
went as o gift and scllipg the pnblic on the idea
that ynur store is the logical place to purchasc
that kind of gift—certainly will have a marked
elfect on sales. ‘f'he opportimity is there

At this season the dealer mmst reach the
masscs as well as the mdividnals whawm he con

siders live prospeets, and the one best way of
doing this by advertising in the mcwspapers
and other forms of publicity. Remember your
competitors, both in and of the talking ma-
ltinc trade, will be advertising in a big way wilh
the objcet in view of bullding large holiday sale

Are you planning to make the
holidays this year real profit
producers? Do you realize
that the holidays mean more
to you as a retailer this year
than other years? The ac-
companying article is an
analysis of the holiday sales
situation as it affects you. .

volume. For this rcason the stercotyped adver.
tising wil be practically worthless. Plan yonr
alvertiscinenls and make them original and
striking 1t pays always, and most during the
holiday season. This applies with cqual force
to window displays.

ln several previons articles ow this
T'he World the writer has cmphasized the fact
that wever before in the history of the trade has
the talking wachine dealer been in sueh an ex
ccllent position to attract atte n 10 the prod
ucts he handles. linprov nts of the wmost
striking character in talking machine adio,
records, cte., have placed the dealer in this for-
tunate postion.  The pubhy knows little of

page of

these wonderinl improvements, however, and it
is up to the dealer to broadcast the m ge that
will interest them and brin the busine A

talking machine or radio makes the ideal honw
gift and recards are always apps: ted
sin e > all item in its
tl portine | Il
Ie
anic:
n
ir n bre ¢ to the
cd Uhc f I
b cord
i edir h d
1 sotr c er the fiv
Innde mighty good record
business, especlally as this dcaler has over three
hundred names on his list and the varicty oi

records purchased from the asser rn he
gamnt of the entire catalog. he point in thi
incident that this dealer pericnce proyes
peop. ill buy records, especially during
holidays, if their worth as a gift is brought hom

them,

My
nity.

are children the family
no trouble in intercstin
dren themselves i
some kind.  Holiday

a
Where the
the dealer will hav
cither the parents or the cl
a musical instrument of
tinie is selling tim

= o= =
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ACCOFLEX

Seg

NYACCO Radio

before you decide on this
season’s radio line

The NYACCO Line is attractively
priced merchandise with big
profit for the dealer

This combination created
a big summer demand — e

and NYACCO Panels and Cab-
inet Models will continue this
demand.

Dealers write your jobbers for details on the complete

NYACCO line or address:

New York Album & Card Co., Inc.

23-25 Lispenard Street, New York
—= =
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Get Ready for

The New
Brunswick Panatrope

THE TALKING MACHINE WORLD

Christmas!

forecasts a season unparalleled in the industry

RUNSWICK Panatrope—the musical sensation! Music mer-
chants of more than 20 years’ experience, declare it the greatest
achievement they ever hoped to hear.

Unparalleled in musical reproduction, and in Sales Possibilities.
Offering profits, exclusive business undreamed of hitherto.

For the Brunswick Panatrope appeals to all those who now own
other instruments, and who seek something finer; and to those who
have awaited the ultimate in musical reproduction for the home—in
fact, to every home owner.

Thus with the new Brunswick Panatrope in this Christmas’ stock-
ing, the industry turns to a new era of great business.

Brunswick again has made musical history

THE BRUNSWICK-BALKE-COLLENDER CO.

Manujacturers—Established 1845
GENERAL OFFICES: CHICAGO
Branches in all Prinelpal Citles in the Unlted States and Canads

Panatrope~Radiola

® B.B. €. Co,1925

SRR R R R R R
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E‘unswi_ck Co. A:nnounces Details of
Merchandising Plan of Its New Line

A. ]. Kendrick, General Sales Manager of the Brunswick Organization, Outlines New Plan of
Merchandising the Panatrope and Other New Products Made by the Company

The Brunswick-Balke-Callender Co., Clifeago,
has prepared @ miost iutemsive, claborate ind
icable plan for merchandising its wew line
strnents, und the details of this plan were
set forth to the menibers oi (he Brunswick or:
ganization in a very interesting letter forwirded

A. J. Kendrick
recently (0 branch gees, distriet managers
aud salesmen by A ). Kendrick, general sale
manager of the Brumswiek phonograpli divisio
and widely known throughont the indnstey. in
part, Mr. Kendrick’s announcenient said:

*111 the prescutation, adverlising and sales of
the new line, we are dropping the ward ‘pliono-
graph’ except as upplied to those phionographs
which we will, for the time being, continie 1o
merchandise, or, nntil we have decided to cn-
tirely discontinue the production and selling of
phionographs. It is not nnlikely, however, that
we mny decide, so far as portables and lower-
priced instruments are concerned, 1o contintic {0
produce such types. This, oniy time will permit
us 1o determine upon,

“In the devclopmemt, presentation and sale
of tlie Panatrope and the Mimatrope with Rudi-
ola, we are convimeed that the trend of the
times, batlt in scicutihe development as well as
public demand and tendencey, is entirely (oward
clectrical applications and progress. What we
arc prescuting opens a new field of sei fic
development which will make for a very marked
growth in our bnsiness

“This is the first time, in the writer's expe:
rience iu the phonograph business, that any
manufzettrer has really been justified in asking

$400, $500, $600 or morc for an tnstrinment, so
far as quality of reproduction is conceracd, as
conipared 1o what the purchaser wight sccure
far $150 or $200. The differcuce in price lis
alwnys been determined largely by cabinet
valne. This alone will be no loiwger truc, as has
already been allested by these to whont we have
been privileged o demonstrare the Panatrop
Ihe 'aitrope s 2 niosl Rmazing development
a< yoi will ~oon ascert nd places us now in
a position interest that great part of the
nmsie trade who are most intcrested lu raising,
without difficnlty, the avcrage retail sale

"In confirmation of this open marke( we hive
recently cunwvissed several important Middle
Western towns, intervicwed (hese wlio pur-
chased Brunswick Rudiolas and found that fifty
twa per cemt of these pirchasers had never
previously awned i nograply, ilal sixty-one

resic

o— The Afusieian—The Full Orche stso

Vaeewally Ihest

iear ard entcy this remashable reproducsag I

roday, Il onky ro satily yeu: surkeatty

W will gledly demonirare this =endeevs i
aieumant lae you «Iih ae ehligetion ts buy,

NAME OF DEALGR

Adh Lo Bear tha Brusewlon Fomatrups 108 Aseiots

Dealer Help for Panatrope Advertising
per cent of these sales of Brunswick Radiolas
were made in Class A homes, twenty-fonr per
cent in Class B homes and fiftecen per cont in
Class C hoines. The greater majority of Class
A homes are to-day without phonographs or are
no longer interested in the oue purehased sev-
eral years ago.

"Our advertising and sales endcavor will be
baxed entirely npon a eampaign to demonsirate
the Panatrope belore as miany people as pos:
sible.  This in itself will stir np an amacing
wninber of prospects hecause the demonstration
i* sa tremendously impressive.”

O, 15, 102

Columbia Phonograph Price
Reductions Are Announced

Price Cut Made to Move Merchandise From
Dealers’ Floors 1o Make Room for the New
Columbia Phonograph Models

The Colinnbin Phonograph Co., Inc., advised
its dealers tliis week of a very important reduc:
tion in Uhie prices of enrrent models of Colunibia
plionagraphs, This announcement, which was
forwarded ta the trade over the signature of W

Fuliri, general sales manager of the com-
as follows:

“\We v advised you on Oclober | of a
new line of Columbia instruments which las
been developed in our own laboratories, which
we feel assured will meel with the approval of
critical experts. This new line will be ready,
as stated, after January |,

1n order that i ay dispose of the present

models now on hand, of whicl there is not a

large supply, we have decided to offer them 1o

dealers al very attractive prices, which will net

a handsome profit during the scasom we are
now cutering. Tle following prices to deale
will prevail as long as our present stock lasts
tist New b List -

ew Pric
Mufet  Pr to Deater
2008 40 $2.50

410 2 40 s
an 43 50 47,
450 48 00 62.50
0 75.00
87.50

“We remind dealers of our ugreement 1o re
bite them on pnrchases of Lhe above types
billed aflcr datc of August 12, 1925, and will
issne promptly ihe eredit memo wlich may be
dire yon from tlhe Columbia branch or distrib-
utor from whom you may have purchased in
struments of the types coumerated. This re
bate, as agreed, to be paid to you in Columbia
merchandise, cither phonographs or records.
Tliese special prices on phonographs apply until
present stork is sold.

Joins Chicago Branch of
Columbia Phonograph Co.

Harry Allen and D. W. Guthrie Will Visit
Trade in Territory Controlled by Chicago

Clias. . Bacr, manager of the Chicago brancli
of e Columbia Phonograph Co., Tnc, an-
nounced recently the addition to his sales staff
of Harry Allen and D. W. Guthrie, both of
whom have been identified with the Columbia
organization for a mmmber of vears, Mr. Allen,
wlio was farmerly associated with the Columbia
licadquarters in Los Angeles, will visit tlie tradc
in Indiana and Missonci, and Mr. Guilrie, wlo
was previonsly identified with the Columbia or
ranization in Kansas City, will visit the dealers
in the Loop and the Sonth side of Chlcago. Mr.
Baer lias added these expericnced men to his
toff in order to give Colmnbia dealers in Chi
cago territory naximum' service.

NEW PORTABLE ALBUM

NATIONAL PUBLISHING CO., 239 5. American St, PHILADELPHIA, PA.

National Record Albums
i€ Good Albums

Nationally known because they

give real satisfaction.

They require less selling effort.
Made to contain all makes of
disc records including Edison.

Write for our list of 1925

styles and prices

THE PERFECT PLAN
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The Amagzing, New
Brunswick Panatrope

and

E have reached the conclusion that the field for

mechanical reproduction of music hasits limitations
—that radio, with its application of things electrical, has
opened an entirely new world of research and develop-
ment in musical acoustics.

The Brunswick Panatrope —applying these new scien-
tific principles, the result of three years of experiment
and perfection, represents today the ultimate in musical
reproduction, an advance which the music trade had
not conceived as possible in this generation.

While an appreciable market will continue for the phono-
graph, we make the prediction here that a far greater new
field of business and opportunity is now opened by this
amazing new musical instrument.

The whole musical world welcomes the Brunswick Pan-
atrope as the greatest musical achievement of the time.

THE BRUNSWICK-BALKE-COLLENDER CO.
Munufacturcrs—Established 1845
GENERAL OFFICES: CHICAGO
Branches in all Principal Citles In the Unlted Statcs and Canuda

Panatropenﬂ”Radiola

® B. B.C.Cu., 1528

7‘ ﬂ?‘ ey Ty g e 7" ﬂ’f

a&%

PANATROPE win RADIOLA

—again making musical history

U}
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Systematizing the Canvass and Follow-Up

Blaustein’s Method of Canvassing for Prospects. Building Fall
Sales by Outside Selling and Keeping Records Brought Success

The dealer who sits in his store wasting time
which he might put 10 use by going out afler
prospects, especially in a dull season, is missing
an opportunity to build up real sales volume.
This is the beliel of M. Blanstein, proprictor of
Blanstein's Music Store, of Syracuse, N. Y.,
whe, even by his compelitors, is cousidercd one
of the best canvasser-salesinen in the mnsie
business in that city. Mr. Blaustcin has been in
the talking machine and general music business
for a number of vears and his experience covers
cvery phase of this type of merehandising.

Canvassing for Prospects

Wlen this dealer starls out in the Sumnnier
on his eanvassing drive he docs uot go out into
the territory so much with the idea of making
sales as to secure live prospeets. Of eourse if
he comes across a prospect who is in Lhe mar-
ket at the woment for an instrument, whether
it be a talking chiue, piano, or a small musi-
cal instrument, Mr. Blanstein loses no time in
closing the deal aud securing the name to the
dotted line. But Ils main idea during the hot
months right through to the latter part of Octo-
ber is to secure the names of prospeets who wili
he in the market for an instrnment of some
kind dnring the Fall and Winter. Naturally in
this way a mice prospect list is built up and from
the first of November right throngh the holidays
and the Winter months Mr. Blaustein goes ont
with the idea of clesing each individnal on his
fist, and the nnmber of sales mnade in this way
is surprising, ine faet comprising most of the
sales made by this dealer.

House-to-House Drive

Wlien Blaustein goes ont to canvass he care:
fully makes his plans before starting. That is,
Iie maps out the territory he desires to cover on
any particular day and then covers it. He visits
every house in a block before going on Io the
next street. He docs wot hurry and if he mi
one liouse or family in an apartment he
note of the wame and address amd comes baek
faler. Thoronghuess is the basis of succcssful
canvassing, he believes. He also is of the opiu-
jon that it is better to make ten eatls a day and
do it right than it is to make iweuty or thirty
calls and not yive the proper atiention lo each
family.

When lie intervicws a prospect he first at-
tempts to Amd out what mmsical instruments, if
any, are owncd. If there is a piano in the honse
lie strives to get the prospeet’s attitude toward
the ownerslip of a talking machine and vice-
versa. 1f botlt of these instruments are part of
the home furnishings he evniers his attention

on small musieal instraments. He sclls the
prospect on anusie and the joys it brings. 1t
Lthere are children hie ealls attention to the cu
joyment and eultural ndvantages of the talking
machine, piano or nnisical instrument. He gets
into the most exclusive homes and he gets the
data on which to base his future sales effort. A
fine front lawn or a butler answering the bell
does not make | id or make him swerve
(rom his determination to sce the mistress o
master of the home. Get what you are after

Someone has said “there is
nothing new under the sun,”
but the live Syracuse, N. Y.,
retailer whose methods are
described in the accompanying
article certainly has develop-
ed a method of making can-
vassing more effective from
the sales standpoint that is
somewhat different from the
average canvassing campaign
and has proved to be a winner.

and don't let anything stop you is his slegan.

A special book is kept in the store to keep
track of the territory covered. In this book
is entered each street covered in the canvass and
the date of eanvass, so that there is w0 going
over worked territory. Also this canvassing for
praspeets with the idea of making the sale at a
morc propitious time has another advantage. 1
gives Mr. Blaustein time to get a line on the
prospect’s credit standimg before attempling to
make the sale

Filing Prospects’ Names for Follow-Up

A card sysiem is maintaincd by Blansicin's
Music Store of the prospects for later follaw-up.

der that heading. Out-of-town prospects are
listed separately, under the name of the town or
city in whiclh they reside.

This forin of fling prospeets has been found
most cfficient by Mr. Blaustein because in all
cases the follow-up is made by direct contact.
There ucver is any attempt to get in touch with
a prospeet hy mail. Mr Blaustein personally
gocs out to try lo close the sale. Thus, it is
easier for him to get the names of ali the people
living in a certain scction of the city or on a
particular street than it would be if he had to
wade through the entirc file, if the prospects
were listed according to their initials. 1f there
are five prospeets on Blank street, he takes the
five cards with him and visits all of thewm, in
each case doing his utmost to close the deal or
making an appointment to bring the prospect
into the store. lf am appointment is made he
calls for the prospect and brings him or her to
the store in his machine, a service which is
appreciated.

Twenty Years in Business

That Mr. Blaustcin’s micthods are sound i
cvidenced by the fact that he has been in bus
ness over a period of twenty years, starting by
making a room in his home his warereom and
keeping in that room his entire stock of musical
instruments. In addition he was a teacher o}
music. He plays the piano, violin and banjo,
and he is in a position to demonstrate person
ally what he is trying to sell. He gradually
developed his business from this small start wir
il now he has a nice store. His son, who is
also musically inclincd, watehes the store while
Mr. Blaustein is canvassing. The son also takes
care of the repair service.

Urges Correct Mail Address

“The United States Post Office Department
is \\'aging campaign among merchants and
orgamizations, as well as the general

‘I'his system differs from most prosy lisis in
several ways. First, instcad of filing the pros-
peets according to names they are filed accord
ing to the seetion of the cily in which they live.
For cxample, if Joehn Smith lives on the Narlh
Side his name is Aled under N. If Mary
Brown lives in East Syracuse her name is filed
under that heading. The eards peetaining to
cach scctlon of tlie city arc kept together simi-
ply by putting 2 rubber band around each grong.
The prospects alxo are filed according 1o streets.
¥, for example, there are five bive prospects on
Blank street, these cards are kept together un-

[mbhc, to have the conplete address placed on
picces of mail. Circulars entitled “Complete
Address for Mail" and “An Appeal for Dcfinite
Address'’ have been distributed, explaining the
processes which a picee of mail must go through
and describing the confusion and delay which
are causcd by a wrong or incomplete address.

Commodore Radio Corp., New York, has been
incorporated at Albany with a capital stock of
$5000. S. Kasindorf, A. G. Sidelle and 1. E.
Kaplan are the incorporators.

Times have changed in the Record Business

Old fashioned, profit-absorbing sales methods
are going rapidly into discard

Wanamaker, Lyon & Healy, A. Hospe & Co.,
Piano Co. and a great many other promincnot concerns have adjusted
their sales mcthods to meet the changed conditions by adopting

The Audak System

Grinncll Bros., Baldwin

Without the

The modern method ol demenstroting and selling records

Use of

Booths

Dealers place as meny as six Audok vnits in space lormerly occupied by one hoath,
Audek models to suit esch parlicular need.

The Audak unit illustrated supplied complete, ready for use upon removal from crate

There are
Write tor tull inlormsation.

AUDAK CO.

565 Fifth Avenue - NEW YORK, N. Y.
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Stromberg-Carlson responsibility is two-fold—to users
of its product and to dealers whom it authorizes to dis-
tribute that product.

Inspectors in the StrombergCarlson plant are award-
ed a bonus for any imperfection that they can detect and
reject in every stage of the production of Stromberg-
Carlson Apparatus. Workers are given cash awards for
suggestions which will improve Stromberg-Carlson Ap-
e paratus. These provisions are indicative of the responsi-
§sbe: totally hicldeds bility that the company feels toward users of its product.

dualcontrul: veltmetery

takes mew tube bases: .

operates elther hoin ar Dealers, to become authorized Stromberg-Carlson
distributors must measure up to accepted Stromberg

Solid Mahogany. Price
$Mo0.
Carlson standards.

To such dealers, in fulfillment of Stromberg-Carlson
responsibility, there is accorded a protection which is
unique thus far in radio merchandising;—unique as to
price stability, freedom from service costs and cus-
tomers’ good will.

{Prices quoted are for the United States east of the Rockies)

sleo key lor switching Stromberg-Carlson Telephone Manufacturing Co.
:T.::’fa%&f"s’in‘fxfili'é‘.’- 1060 University Avenue, Rochester, New York

any. Price $180. Chicago Kansas City Toronto

Makers of voice transmission and woice reception apparatus for more than thirty years.
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A. Atwater Kent’s Great Educational Campaign

O N Sunday evening, October 4, there was lamnched officially i
series of thirty radio broadeast programs (hat will present to
over fifty per cent of the radio listencrs in the country some of the
greatest nusical artists of the day, artists of internationat reputation
whese personal perfarmances through matters of circumstance hive
been enjoyed divectly by only i1 comparatively few of the many
millions who are lovers of good music or wanld be if the oppor-
tunity presented itself.

The music industry and the public at large are indebted to
A. Atwater Kent, president of the Atwiter Kent Manufacturing
Co., ranking among the leaders in the making of radio receiving
apparatus, for this contribution to radio broadeasting and to the
musical entertainment and education of the publie. It was Mr.
Kent who coneeived the idea of signing up and presenting in concert
the great group of famous artlsts and stands sponsor for the expense
of the movement, including the cont of the broadeasting facilities.

1t is Mr. Kent's plan, which has veeeived wide publicity in the
daily press, to present each Sunday evening for thirty weeks through
Station WEAT, New York, and associated stations, thesc concerts
by noted artists, a great majorily of whom are well known ta the
public not only through their appearanees on the coneert <iage bt
through the medium of records they have made for various talking

- machine companies.

Judging from the results achieved lust season through the
medium of broadeast programs by famous artists, arranged and
spunsored by the leading talking machine and record companics,
there is every reason to helieve that these new progrims as affered
by Mr. Kent will not only add tremendously to the interest in radio
on the part of the better class of our citizenry, ind thus promote
business in that field, but will also prove a distinet stimulus to the
sale of the records made by the featured artists.

There his been much said and written regarding the improve-
ment in broadeasting programs, and the desirability of presenting
on such programs artists of standing. Considerable work has
already been done toward such improvemenl, but the lack of avail
able funds to provide for the payment of computent artists his

served 10 act as a check on the movement. In the engaging of the
artists and the providing of funds to compensate them Mr. Kent is
rendering a distinct service not only to the public but to the entire
music indusiry,- including that highly important radio branch in
which, of caurse, he is primarily interested.

The movement is so big and sn well worth while that it seems
almost unfair for one individual or one concem to bear the entire
burden. 1 nothing else, it should lead to an earnest discussion of
ways and means wherehy those interested in the future of radio and
music itself might co-operate effectively to link up more closely to
high-class programs, those 1wo interests that are already so
strongly allied.

Distinct Spirit of Trade Optimism Prevails

N maost sections of the country there is noted among talking

machine and radio dealers, in fact the musi¢ trade generally, 4
distinet spirit of optimism and confidence quite in contrast to the
attitude evidenced only a few months ago. Na better evidence of
this feeling is to be found than in the willingness of the dealers to
Jilace orders in anticipation of an aetive demand during the months
to come

Tt may be stretching a point to say that the talking machine
industry has gone in for a period of rejuvenation, but ecrtainly the
new developments in the ficld and the efforts of the manufacturers
t0 affer to the trade and the public radical improvements in sound
recording and reproducing media have had the effect of creating
{or the dealer a future in which he appears to have a full measure
of confidence.

There are, of course, complaints being made in certain quar-
ters, and undoubtedly these complaints will continue regardless of
the status of the business, but as the matter stands at the present
time by far the great majority of the dealers profess confidence in
the future of the industry and a willingness to lend their best
cfforts as they have in the past to the work af distributing. One
thing is certain and that is that there is a likelihood of the merchan-
dising methods in the industry undergoing marked improvement in
the near future, a move that is going to benefit all the factors of
the trade by producing a greater volume of sales on a more effi-
cient basis.

Praphecies are ahvays dangerous, but there are enough real
tangible facts available to make sound the belief that there is going
to be much good business for the talking machine dealer to look
forward to whether he handles that line exclusively or features
other products in his store.

Service as a Business Builder
l F the talking machine or radio dealer is going to figure his serv-
ice department accounts on a cold dollars-and-cents basis with
so0 much cash income for so much mechanical work done on
the instruments in the homes of his customers, then he will find that
the departinent yields very little profit, if any at all.

Ow the other hand, if the dealer places on service the proper
valnation as a Luilder of good-will and new business, then he will
find that it pays very substantial dividends through the medium of
satishied customers. A talking machine that is out of adjustment,
or a radio receiver that does not function properly, represents a
linbility instead of an asset to the dealer for it discourages rather
than encourages prospects to buy.

Dealers wha have taken the trouble to inquire of purchasers as
to what prompted them to come into that part icular store and select
a particular machine or set have been surprised to learn that an
unbelievably high percentage have been actually sold through hear-
ing similar instruments in the homes of their friends. It is service
work well done that turned these instruments into good advertise-
ments. It means profits through the medium of new prospects.

Shows Augment Public Interest in Radio

Y the time this issue of The World reaches its readers the new
radio season will he in full swing and a great majority of the
dealers will he in a position to display stocks of the improved sets
that have been designed to reawaken and maintain public interest.
\While it may be said that the public is interested it is obvious that
the retailers will have to work a little harder to bring buyers to the
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closing poiut. This has been the experience during
of seasons,

There have been held, and are scheduled to be held during the
present Full, close to thirty radio shows in the larger cities of the
country, and it is probable that when the smaller exhibitions are
c?unted in, the number of exhibits will increase that figure mate-
rially. Pcl:l\aps there are too many shows in Chicago and New
York, for it would seem that one big exposition would not only
serve all useful purposes but would mean the saving of money for
those manufacturers who seek to display their wares. At the
present time, however, there is no question of the value of the
shows from the standpoint of public interest, for in New
York last month well over a quarter of a million people visited the
two shows held simultaneously to inspect what was new in radio.
031 .lhis basis it is estimated that between two and a half and three
million people will have had the epportunity (o examine at first hand
new products as they are on display in various scctions of the coun-
try and a large proportion of these should prove pmanti'al
purchasers,

One outstanding fact denonstrated by the lines exhibited at the
show and elsewhere is that the radio industry has made noteweorthy
progress towards stabilization, for although the new lines include
many new and valuable improvements of various types there is little
of revolutionary character to be discovered. In short, the industry
appears to have reached the point where its products have been
placed on a solid foundation and subject to only such further dv-
velopments as are calculated to keep abreast of the times and
deserve the help of the trade.

Radio of course is niore or less of an uncertain quantity so far
as its developments go, for its growth has been rapid and there may
yet be new discoveries of a radical nature, but just at present the
progress has reached a satisfactory point where those who demand
the latest or who have waited for the final products may buy with
confidence and those who were among the early purchasers may
enjoy the satisfaction of knowing that their sets are not obsolete
even though they may not embody the latest improvements. This
keeping faith with the public should have a distinct influence on
business.

With the new lines completed and delivered, and the manufac-
turers engaging in widespread advertising of a national character,
the question of final distribution is now up to the dealer. He has
been assured in most cases of sound and protective merchandising
policies put into effect by the manufacturers and of their support in
his work of selling. Local progress, however, depends entirely
upon the dealer himsclf, for it has reached the point where he must
sell radio rather than have the public buy it. It meansa Lknowledge
of the field and its products—a knowledge of sound sclling methols
and the ability to demonstrate in a manner that will arouse interest
to the buying pomt.

the past couple

Flat Carrying Charge on Instalment Accounts
NSTALMENT selling in the talking machine field has always
brought its problems, for it has meant the careful checking of

credits, the watching of collcctions and the proper handling of in-
stalment paper on a basis calculated to give the dealer proper pro-

tection and maintain as much of his capital as possible in liquid
form for carrying on and expanding his business.

Not so inany years ago dealers with foresight, who werc charg-
ing interest on instalment accounts, had great difficulty iu persuading
compttitars to do likewise, for there was a distinct feeling that the
offering of terms withaut interest would meun increased saks and
that business would be lost were the customer called on to pay morv
than the established and, for a time, fixed price on talking machines.

It has been determined, however, by careful investigation, and
i some cases painful experience, that even interest at the rate ot
6 per cent ont instalment accounts does not begin to recompense the
dealer for the trouble and expensc incident o handling such an
account. There las, thereiore, grown up a widespread interest in
the establishment of a Hat carrying charge on time sales calculated
to at least give the retailer an even break financially.

It is quite common for the dealer to figure that the charging of
the legal interest rate, whether it be six, severn or eight per cent,
permits him to realize finally the full cush price of the instrument
without reduction. As a matter of fact, he is not only tying up 3
very substantial portion of his capital at the commory six per cent
rate, which is nat in aiy sense profitable because it hinders expait
sion, but is faced with the heavy expense incident to credit investi
gations, collections, extra bookkeeping, ani the losses caused by bad
accounts even though they may be few, all these being factors not
met with in the cash sale.

The carrying charge as adopted by many dealers, including the
members of the Music Trades Association of Southern Califoruia,
is designed to provide a sufficient increase in price to offsct in some
measure at least the increased expenses. For instance, it provides,
we will say, a flat three per cent charge on balances runping Six
months, an equitable proportion of which amount is collected with
each monthly payment, and when the account runs over that period
a definite charge ranging from one-half to one per cent a month is
made for the extra accommodation. Under the usual interest plan
when an instrument is repossessed after the third or fourth month
the dealer is lucky if he has collected a half dollar in iuterest, while
under the carrying charge he has very probably collected from three
to four times that sum, or sufficient to cover the cost of transporting
the machine to the store,

Another phase is that the carrying charge can be easily ex-
plained to the average customer, for he sees the justice in paying for
the privilege of carrying an account and appreciates kuowing just)
what the extra charge will be instead of having unexpected interesty
charges written ou his monthly bill. The main factor is that the
carrying charge means that the dealer realizes a sum ranging from
twenty-five to thirty per cent more than the amount that would be
realized on interest, which helps a lot in covering expenses, particu-
larly if it is found necessary to discount instalment paper through
outside channels.

1t is interesting to note that the music trade is probably the only
trade that docs not alrcady make general use of the carrying charge
on term sales, On automobiles sold on instalments there is a carry-
ing charge. Thereisa cash and term price on vacuum cleaners and
even on electric irons. It is the logical way of handling a class of
sales that is continually growing and fortunately many members
of the industry ave realizing the fact.

RADIO

Telephone SUNSET | $5¢3

CABINETS

Quality Cabinets on a Quantity Basis
Your inquiries will receive promipt attention,
QUALITY—SERVICE—PRI CE
JORDAN CABINET CORPORATION

EDWARD B. JORDAN, JR., President

For thirty years the name Jordan has stood for quality in cabinet work

PHONOGRAPH

First Avenue and 56th Street
Brooklyn, N. Y.
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of the?aTking

Machine Business Means Decreased Prohts

julian H. Rosenfeld, of Hanfl-Mectzger, Inc., Emphasizes Neced for Sales Promotion Campaigns
to Cover All Departments of the Business—Danger in Following Line of Least Resistance

Thr radio has come to stay. Of that there
can he no question. I'he merchant wha handles
talking machines and other musiral merchandise
is the logical man to handle radio. “Thut is now
accepted as good sonnd businuss lagic

In many cascs, however, the phonograph
dealer who handles radio is enncenlrating prac
tically all of his cuergy on this remparitively
new sonrce of rcvenue, and is permitting his
talking machine business to fall by the wayside.

Wihat that dealer is really doing is working
along the tines of least resistance. Bat is it
good biusiness? For lic is neglecting a sonrce
of sales and profits to be gained from line
that is far from having been displaced by railin.
As a matter of cold fact, the radio and the
talking machine caeh have a definile place in
the broad ficld of home enterlainment. And it
has been amply demonstrated that each can
help the other.

The reeent forward step which the leading
talking machine makers have taken is direct
evidence of the strong tic-up belween the talk-
ing machine and the ra MeCormack, the
vocal genins whose famr needs no amplifiea:
tion, and Lucrczia Bori, the cclebrated colora-
tura soprano of the Metropolitan Opera Com-
pany, recently “went on the air.” The next 1lay
there wiis a demancd for the phonograph reconls
of both artists that virtually exhausted the avail
able supply. This was nmmistakable proof that
the phonograph is going to beneht from the
radio, and the merchant is by no means the lasi
gan to benefit from the situation.

It is not my purpose here to dwell upan the
many advautages of the radio. They arc too well
known to require commenl. I do want to men-
tion the obvious advantages of the talking ma-

chine, however, becanse 1 helievee that teo many
merchants—and good merehants, loo—are neg-
lecting a department of their husiness that i
responvible ar their bemg in bnsiness, and
whieh has far so many years heen highly prof.
itarhl

My suggestion right here and now is that the

calir in his daily ronline shontd devole a cer.
tain amonnt of his time to lns phonograph sals,
aml a great deal more time than at present to
keeping np his record sales. Dutting np poster

his store is fine as far as it goes. Giving
ont lists of new records is always good. Bt
these micasures do not go far cmough, He
shonld instenel his elerks to ingnirc of cws-
tumers whether they have heiard the new re
ords. Hc should have every salesperson keep
pushing the old standards and the classies as well
as the new luts which do not require so mneh
sales work, He shonld obtain lists of pcople
in his neighborhood who do not own talking
machines and send them a serics of letters call-
ing attention 1o the advantages of owning a ma-
rhine—or, better still, make personal solicila
tions. Circular nratter is also good if it is attrae-
tively designed. Clicap cireulars arc, of course,
worse lhan wone. Newspaper advertising is
exeellent if the dealer is so loeated that he
can usc space in a daily paper 1o advantage
And, withont question, the windows shonld be
nlitized for drawing talking machine and record
business. In otlicr words, instead of mistakenly
assnming that the phonograph business is being
sidetracked. which is not a fact at all, he should
keep after his trade in an aggressive manner
and he will get results.

As T have said, the advantages possessed by
lhe radio do not require comment here. This
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article is nol intended to do anything excepl
to bring 10 the attention of the merchant the
possibilities for profit that will continuc to come
from the sale of talking machines and records
And in reviewing the advantages of the talking
machine—adwintages which are exelnsive with
this wniversally used instrnment—I want to ex
press the hope thal the dealer will make a
note of then, impress them on his salespeople,
aml utilize them as selling ammunition.

First: The plenograph owner ¢in arrange
his own programs, inelnding the music that
pleases him nost.

Second: He is able to hear artists who do
not broadeast, or who may not happen to be
broadrasting at the parlienlar time it i desired
to hear themn.

Third: He is able to hvar artists who arc no
longer among the living, and whose work the
phonograph has made an ever-living treasnre

Fourth: Hc ean repeat any rccord as often
as he pleases, and play it at any tme

Fifth: There is no expense aside from the
modcrate cost of the records, whicl, of course,
lzive permanent valuc nmless destroyed.

There is no variation in the quality

Sixth:
of reproduction.

As I see it, one pretty safe rule to follow is
not 1o let any sales possibilities go adrift. Both
the radio and the talking machine can be pro-
dnetive. Eaeh branch of thc business can be
made 1o retnrn a satisfactory profit. Each is
able to stand on ils own legs and help ils mate
in addition.

There are going lo be plenty of phonographs
and plenty of reeords sold in the future. Some-
body is going to scll them and somebody is
going to make some profit out of them.

The wholesale division of the Columbia Co.,
New Yok, has inaugnrated a system of sup-
plying dealers with window signs, listing Ihe
most popular of recent releases, New lists are
sent ont cach week, and it is expeeted increased
sales will reswll,

the portable season.
vely in making grovp-record holiday sales.
around firesides for indoor cvents will continue to give it great popularity.

sales features are

recognized

PEERLESS LEADERSHIP

Peerless Albums and Peerless Record Products have achieved lcadership be-
cause of their superiority and because they pioncer with original Album ideas.
They hold their superiority through their high quality and large production
which makes possible their popular prices.

PEERLESS ART MISSION$ALBUMS

The ncw Peerless 10 and 12-inch Art Mlission Albums are an example not
only of the finest products of the Album makers art but are as well a con-
structive factor for right now and future record sales.

All Pecrless Albums are produced with an idea of being record sales creators.
These constructive
leading talking machine merchants.

PEERLESS RECORD CARRYING CASE

The Pecrless Recording Carrying Case does not confine its sales activities to
1t is an all year round seller.

and adopted quickly by

[ It has been used effect-
During the winter season its uses

Exclusive m:tropolitan distributors for the new beautiful and educational
“PICTORIAL RECORDS” for children.

PEERLESS ALBUM COMPANY

PHIL. RAVIS, President

636-638 BROADWAY, NEW YORK

WALTER S. GRAY CO., Paclfic Consl Represeniative
San Francisco and Los Angeles

L. W. HOUGH, 146 Muass. Avenue
Boston, Mass.
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Customers

ELL do we remember our initial
bow without one customer. And
how we have watched the con-
stantly increasing list of satisfied

customers, many of whom sent small initial

orders and who now think nothing of buving
thousands of dollars worth of phonograph

QUAKER supplies, accessories and repair parts.

STICK-ITE So we would like to pay this tribute to our
; ker product, bei : - -
g et e .tra(.ie. friends, comprising companies, firms and
f“’;”:w"';':;:;"’:;”“D‘f“”“';f;{' individuals scattered all over the glohe, and
a ! ¥ - . . . .
weuting to perfect STICK-ITE to thank them for their aid in making Every-

d k it is the ! satis- 0 o H
ettory prodnat of its kind on body’s Service the greatest and finest service
the worket. of itS kil’ld.

It is put up i one pint caus on
wliich our price is $1.00.

A “repeat” order is the expression of con-
fidence that we value beyond all things, for it
is a tacit endorsement of our efforts and spurs
us to further effort in doing well the one thing
that has been the foundation of our business
—service.

Our new building gives permanency of lo-
cation with room for expansion, enahling a
co-operation in the future that will surpass our
activities in the past. We pledge this.

Makers of Honest Quaker Main Springs
A Comolete Line of Talking Machine Repair Materials
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$50, 000 a Year From Record Sa]es Plan

Talking Machine Co. Has Worked Out a Method of Sending Records
on Approval to Its Patrons Which Solved Record Turnover Problem

h overhead and keen coin-

petition volume bnsiness and auick turnowver
assune ¥ growing importance.  In the talking
machine business vspecinlly tnenover presents
many problems, for the reason thal imesi of the
progressive Arms mow hamdle other groduels
than the instruments themselves. For examplr,
the well-stocked store operates a radio depitrt
ment, musical merebandise section and in inosi
establishments the record depirtinent is han-
dled as a scparite branch af the enterprise.
Each of the departments is expected to show it
profit.  1n the talking wachine and mn
strument and radio sections lurnover is simpli-
ficd becanse a compleie line consis
paratively few inslrnments, In the
department, however, the problem
more intricate, due to the fact that the
is made up of a large number of item (Icpv\-(l
ing, of conrsc, on haw wuiny reeords are carricd.

The Talking Machine Co., of 97 Eust Alain
strecl, Rochester, N, Y., las solved the record
turnover question by utilizing a new sales pro
molion plan, Bricfly, the results of this plan,
which is a earcinlly deviscd syslem of giving
records o ald patrons on approval, is as fol-
tows: During the last year from this sanrce of
record sales alone a gross revenne of abont
$50,000 was derived. The store carries a record
stock of B0000 wmmbers, an wnusually large
stock by the way, which is tumed over fre
quently cnangh to give an exccllent relurn on
the investment, The “approval system® has ere:
ated many regular buyers of records among the
store’s patrons, customicrs who make it their
business lo visit the store regularly for the new
releases. T T. Smith, nager of the store,
states that on a busy Saturday the wnmber of
vistlors to tle store averages anywhere belween
three and four humdred. Naturally, where so
many peaple visil the store regnlarly good will
is established whielh could wot be bought at any
pricc. Also, il is watural that while in the store,
many of these people sce other artictes handled
by Uie concern which they desire, hence the
bencehts of the approval system are fell in other
departments of the business, cspeeially in i
creased sales of ncedles, oil, and other weres
SATY ACCCSSOrics.

How the Approval System Operales

The foregoing was nicntioned to show thal
the melliod of sending out records on approval
as practiced by the Talking Muchine Co. is sue
cessful as a proft producer. What the dealer i
mainly interested in, of course, s how the plan
is operated.

Of first importance, accordmg to Mr. Smith,
is placing an expericneced record salesman of
woman in charge of the approval record sales
To this man is delegated the responsibility
sclecting the recards :nd sceing that they are
reccived by the persons who order them. He
also takes earc of the bookkeeping incidental to
the opcration of this end of the business. 11y
bookkecping is meant he takes care of orders
'And keeps a elwck on lhe rccords going ont,

In these dnys of

those returned it those purchased. Ay the
Tatking Maehine Co. the man who hus been
placed in charge of this department is able t¢
Tandle all the business during the major parl
of the year, altheugh he is kept busy. In the
Tall and Winter, however, the dewand for ree-
ords on approval becomes so great that he has
an asaistant. A small puri of Uie store has beem

APPROVAL
97 MAIN ST. EAST,
Near Waler St

THIE. TALKING MACHINE CO.
MAIN 3296
I{L('()lli) \PPROVAL REQUIREMENTS

3 or more to be retnined 1 ealled for and rc
wirned by ~clf, 4 or more to be retaived if de-
livercd. RECORDS RETURNED MUST HE
IN PERFECT CONDITION

16 A2
No. W78
TO SERVE YOU 15 OUR SINCERE
DESIRE

The Approval Order Blank

partitioned off feam the rest of the wareroom
by connters and in back of Uhesc counters all
“records on approval” business is transacted.

Becanse its record business has developed 1o
suel tremendows proparlions the Talking Ma-
chine Co. has found the usual service connler
in front of the record departmeml inadvisable
The business in records is so great that speed
in Lhe sclection of records is of the utmost im
portince, For this reason the service counter
lias been dispensed with.  Practically the whele
of onc side of the store is given over to the
record racks, whieh reach up to the ceiling
Smiall lnidders permit the salesmen to reach the
upper liers of records wilhout any tronblc or
loss af timc.

Record Approval Requirements

Experience has tanght the Talking Micline
Co. many things abont scuding ont merehandise
on approval. 11 is the little mistakes that kil
profitz and these have been practically el
nated so that the syslem 1s nearly perfect s

mmm@

STARR PIANOS

he cstablishinent has been able o make it
One of the first things discovered in conneclion
with selling on approval was thal cach patron

who desired to avail himself or hersclf of the
privilege musi be bonnd by certain rules, with
absolutely ne cxceptions. These rules are few
and thcy arc simple, but they insure making
the approval plan profitable. They are as fol-
lows: Three or more records must be retained
if the customer calls for them at the store and
them after the lhome demonstration.
re reeords must be purchased if the
storc is nsked lo deliver the records to the
putron‘s home and to call for them. Records
returned must be in perfect condition. These
are the requirements which the stare compels
the customner to live up to and these rules, as
may be scen in the illustration of the approval
order form, appear on cvery order for records
on approval,

Also records on appraval must be returned
within twenty-four honrs or bill will be rendered
far samc and will ot be taken back. Records
pluycd for customers are nol exchanged. R
ords wol played before delivery may be ex
chaunged within twenty-fonr hionrs provided they
are returned in good condilion.

Simple Order and Checking Plan

When a customer makes a reqnest that cer
lain records be sent ouwt to her home oun ap-
proval the numbcrs of the records arc jotted
down on a form sinilar to the oue reproduced
werewith. This record is made out in duplicate,
omc being retained by the storc and one going
to the enstomer. After Lhe customer has sc
lected the rccords which she desires to retaln
those wot wanted arc rctugncd to the store.
The returncd records arc checked against the
duplicate of Lhe onginal order and the numbers
representing the records purchased are also
ehecked. Under the approval plan the customet
can make payment immecdiately afler the pur
chasc of the records or ean lake advantage of a
charge account. As has been mentioned, all the
customers to whoin the approval privileges arc
extended are well known to the establishment
and their credit standing warrants the storc in
taking the risk of opcning a charge account

1 &t eharge accoum is opencd on the first of
cach month bills are sent out and customers arc
expected to pay promplly. Failire 1o make sct-
tlement within a reasonable time means that the
eharge account will be closed.

1f customers ask for records on approval and
then return the entirc number or do not make
purchascs as provided lor in the “Record Ap-
proval Requircinents™ he or she is politely told
what the requircmcnts are and the need for ad:
llcrmg to the rles is emphasized. Of course,
the case of very good customcrs often it is
not wisc to do this after the Arst infraction of
the rules, bul repealed offenses are checked be-
fore they becomce habit,

Another thing, by having a list of the records
(Confinned on page 16)

retuens
Fanr or

STARR PHONOGRAPHS

GENNETT RECORDS

Represent the Highest Attainment in Musical North
Jh¢ STARR PIANO COMPANY

Established 1872

Richmond. Indiana
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Model Twenty

A new one.dial Kennedy conbming
stmplest operation with accurate eane
trol. All broadcast seations convenis
ently separated from one end of the
dialeotheother. Lists at $90.90,
wthout accessorfes. Slightls higher
west of the Rockues :

Royal Sixteen
A completely selfcontained ser,
micluding superb reprodicer wth
{u"-(hwuud tone chanber, all

tale- 1, Luses ot $235.00 qunthe
ont accessories). Slightlyhigher
west of the Rockies.

_ Music Dealers are Flocking to this
Model Fifteen Highly Attractive Radio Line

The ontstanding performer in the
radio field, Only 100 dals for tun-
ng. Highly seleceive, uwah tone
pire, natural and hfe like, Price
Xe20.00 (withont accessories),
Sliglulyhugher 1cest of the Rackyes

[ Music dealers! Model Twenty is the latest addition to the famous
Kennedy line. It’s a real seller—combines royal radio reproduction
with one dial and accurate control « - » This new 5-tube receiver fea
wres a special Kennedy development. Its 5" dial is so arranged that
all stations are conveniently separated over the entire scale, even
those whose wave lengths are ordinarily “jammed™ together. This

Royal Speaker feature, added to its high selectivity, makes Model Twenty the ideal
o ModellSl Ty instrument to operate and the ideal instrument to sell.
console speaker delnxe enclosed

1 inchogany cabinet with beantr

fullygriled frout, Lisssut S0.00, Model Twenty is every inch a Kennedy—designed, engineered and
Shightlylugler west of the Rockses. . 3

manufactured to those high standards that make all Kennedy receis
vers stay sold and free from “come-backs™ or excessive service.

Real Protection for You in the Kennedy Franchise

The Kennedy Dealer Protective Fran- “gyp" practices and other evils that
chise offers every radio dealer a real work- have menaced the radio trade.
ing goal. It grants him exclusive sales

Speakers privileges in his own community —pro- Get full details on the Kennedy Protec-
Embodics the same reproducing tects him against encroachment, unfair tive Dealer Frgnchxse. take the road to
E"'Li‘?""r’:v'ﬁ".«'fé""if‘i’ﬁf%’.‘,“ competition, overlapping, dumping, permanent radio success.

en, 12 1. bell, $10.00. Modd

A S COLIN B. KENNEDY CORP. . 2019 LOCUST ST. r ST.LOUIS, MO.

Coun B. Kenneoy Corroraton,
2019 Locust St., St. Louis, Mo.
Yo may send partiadars of the
Kennedy Protective Dealer Franchise
oud full wfornacion on the complete

I |
] i
| |
| o |
| Kemedy . I
] Name....... |
| APDRESS . ... e l
|om s

(e @oya[ly @ j Radio
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Ehmlnaung TLoss Through Service” Leak

The Repair and Service Department Can Be Made to Pay Its Way
—How L. Bamberger & Co.’s Service Department Aids Salesmen

Many bnshiesses operale on smeh a small
margin that 1he small leaks, incidensal to any
wercantile enterprise, assume scvrions prapor-
tions, making the difference betwren profit and
loss. Unless (hese leaks are vliminated the
dealer of this type hovers between failure sl
sncevss. Take for exanple the repair or service
iepartmens. o many siores, because this s
considercd nierely as a necessary evil, little o:
no attempt is wade Lo systematize the work
and to pet the most ont of it in the way of
rewaieration.

Keeping Check an Repairs and Service

A Dbusiness progresses beeause the men at
the head of it tahe advaniage of cvery oppor-
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Bambergers Service Record

tanity 1o take a profit.  Fach idepartment is
expected to pay fur itsrelf and 1o show a profit.
FThe repair depariment is not exempt from
this rule. 1. Bamberger & Co., one of the
largest sleparbiment stores in the eonntry, have
a repair department which is sccond to none.
work has bren systenaliged and the men
in this braneh of e hnsiness have been
trained not only @ de their work well and
withont loss of time bul to actl in other ways
which are proving of lielp to the sates depart-
ment.

The illnstration herewith shows a form in uce
by the repair department of the Bamberger
store, wlieh 15 about as good as anytlung which
has reachied this ofice. When a call is received
by the talking machine, radio or general music
departinent for a repainman or for service this
form is Blled ont. Fhe text of this special form
is sclf-cxplamatory. Hawever, u word regard-
ing the sceond scetion of the form. This s
really in the nawre of a receipt and reuds as
follews: “We desire & permanent palronage
aud spare no cffort to make every lransaction
nmiually satisfactory. No claim will be hon-
orvd after ten days and only for such work as
1s mentioncd an order. Reecived payment '

‘The cnstomer signs the other half of the
form if the work is satisfactory and this is
turned in to his superior by thc repairman,
This uot only is a record of the work done by
the repuinmen but it is also a chech on the
repairs or service given caeh enstomer. Thns
no cnstomer can come inlo the slore, after a
fcew months or year, and make a claim for
free service on the ground that the service
whirlh was promiscd at the time of the sale has
not been given. ‘The service record of the
imstomer, signed by him or her, is produced
aml the argument is ended right there

Important Data

On the back of that portion of the service
eecord which is tnrned in 1o the store is somc
very mmportant information both for the ser-
vice department and the sales organization. At
the top the repairman. jots down the following
information regarding the service call

Time arrived, time left, time spent in travel
ing and traveling expense.  He also makes note
of the condition of tle instrunent, whether
it is in good condition, fair or poor, and the
age of thr ma c. Beneath this is space for
a list af the matcrials nsed on the job.

Aiding the Sales Department

At the bottom of the back of the form is the
folfowing:  Prospeet—Would  customer con-
sider a possible pirclinse of a new instrument
with allowance on old one? May salesman
call?

Each repainnan is expeeted to secure this in-

Have You A Genola in Your Toy Shop?

It's a great little money maker—a child's phonograph
retailing at $5.00—that plays all flat records up to 10
inch size with the clear reproduction of a large machine.
It is bright and appealing in appearance and makes a
hit with both parents and children.

The Genola stands but 7% inches high. Then to retail
at $10.00, there is The Baby Cabinet, standing 17 inches
high and "which is a delightful piece of nursery furniture
as well as a splendid little talking machine,

Order Samples Today

THE GENERAL PHONOGRAPH MANUFACTURING CO.

Elyria,

Ohlo.

formation and if the customer is considered a
live prospeet for a mew instrument no time is
lost in pntting 3 salesman om the job. ‘The
mmnber of sales that have been made through
this co-operation of the repair department is
surprising and illustrates how rcpairmen can
do much to make the departinent in which they
are employed a profitable institntion
Card Sales Record

The L. Bamberger Co. also nses a card sales
record system which is a winner for simpligity
and which alse acts as a stock rccord. As new
instrnments are ordered the number of the
talking machine, radio, etc., is plaeed at the
top of the ecard reprodnced above. The
card is then pluced in a Ale provided for that

purpose.  Whea a sale is made of a certain
Names
Address Town
Make Magtel
Finish. Prices
Record

Accessories

Tolal Aml.

of Sale

$
Terms

Stip o Nate
Address Town
Excliange: Ma Mo
v Atlowanee §
Salesman Dale.
Lease No

Remarks

mode!l the card bearing the nnmber of that in-
sirnment is tahen from the stock file and it is
filled ont, thus becoming a sales record. As
may be seem the data on the face of the card
is complete. On the back of the card there is
room for information which nay prove uscful,
such as the dates on which collection letters
were sent out, ete.  Also these cards have been
found uscful to determine the age of instrn-
ments in the homes of cnstomers who desire
(o turn in the ald talking machine or piane as
a trade-in on a later model

$5(),(NNE Year Fromr
Records on Approval

(Contiuned from page 14)
sent on approval 1o its many customers the
Talking Machine Co. is in a position ta tell
instantly what type of music is preferred.  This
has proved especially effective in that it enables
the salesman to selcet records which he is cer-
1ain will interest the cuslomer.

Because of the rapidity with whieh records
move fpom the shelves of the Talking Machine
Co. sometimes records asked for are nal in
stock. In order to overcomne this condition as
much as possible and 1o insure as little as possi-
ble lost time in sceuring new reeords a book is
kept handy to the rccord department. As soon
as any omc of the salesmen takes the last of a
cerlain number from the rack he makes an
entry of the number in the book. Eaceh day
the orders for new records are placed and the
“sold ont" numbers are replaced.

There is another book which has been found
very effeetive in promoting service. If a ens-
tommer asks for a record which is not in stock
at the moment the name and address of the
individual together with the selection wauted
are recarded in the book and no time is lost in
secnring the record for the customer.

When the company desires 1o move a certain
record number the telephone wires between the
store and the customers are kept humming. Also
the sumber is called to the atiention of appraval
customers, with the resnlt that it is moved from
the store into the homes of customers with
expedition.
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’ij [dSZ‘ ~real radio
through a phonograph
~1lest this 1ew uni;

F greatest importance to every music®dealer is
The Type H—a simple this new Brandes Phonograph Attachment.
horn of graceful lines and 0 .
antique green und bk YOU really don’t know what perfect radio tone can
finish. Great In volume—

imein tone. Adimsusbleny  COmMe through a phonograph horn, if you haven’t

the turn of a thumbscrew. heard this little un it
List > = 318 )

p We know you've heard this story before—but—
you've never heard anything like this attachment!
It has the same quality and volume of tone as those
wonderful new Brandes Speakers.

- All we want you to do is to test it thoroughly. Com-
pare it with any speaker in your place. Then, you
be the judge.

%
‘ Order just one from your Brandes jobber. If you don't
know who he is, we'll gladly send his address to you.

Brandes Products Corporation !

-~
e = 3 200 M. Pleasant Avenue Newark, New Jersey
—

Brandes

EXPERTS IN RADIFO ACOUSTICS SINCE

T ———

Prices slightly more
West of the Rockics
and in Canads.

The Brandes Cobinet of
mahogany finished in wal-
nutbrown The same unit,
quality of tone and even
greater volume than the
Type H Spesker. Adjust-
able. Lise $30

17
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First Public Demonstration of Orthophonic
Victrola Is Received With Enthusiasm

Members of the Press and Other Guests at Dinner at Waldorf Astoria Hotel,

New York, Ten-

dered by Vietor Co. to Offiefals of Western Electric Co., Hear Remarkable New Instrument

On Octuber 6, «t the Waldorf-Asterin Hotel,
New York, members of the press and other
guests at a dinner tendered by the Vietor Talk-
ing Machine Co. to the officials of the Western
Electric Co. were privileged 1o listen 10 an vx-
tended denionatration of the new Orthophonic
Vietrolh, und 1o ndd their ungnalified enthus
asm regarding the new fustrument to that evi-
denced by Vietor Co. whalesalers nnd dealers
e e private dentonstrations that huve bren
beld theonghout thie country during the pasi
few weeks.

To put 1t bricAy, the Orthophonic Vietrola
came, was heard nud conquered, for the results
produced in the matter of somd rupradnrtion
proved livile short of umazing to th who had
heen told to expeet nmmch. It rrpresents more
than an advance in talking machine vonstruy-
tion, presenting, rather, an entirely new devei-
opment in the art.

Ihe guests of the Victor Co. inclided a num-
her of afficials of the Western Electric Co.,
and of the Bell Telephone labaritoriv:, lu
who hid played a dircet and imporlam part in
the developm of the new instrument  Johr
Grege Pwine, of the brgal departnen: of the
Vietor Co. presided as tonstwmaster, and after
introdncing S. § A Watkins, a memher of the
technicil staff of the Bell Telephone Laborato-
ries, whe deseribed the scientific theory of

“Colony'—Orthophonic Victrola
Orthaphonie reproduetion, the druonsigition
itself was staged under the dircctiun of Widter
W. Clark, a director of the Vietor Co.

Any skepticisin that existed among the metn:
bers af the andience regarding what the Ortho-
phonic Vietrolu coutd aecomplislh wits climinated
with the playing of the hrst seleetion, the Soldiers’
Chorus from "Fansl,” presenting  twenty
voices with all the natwralness aithfnlness
of the stage prodnetion. It was explained by
Mr. Clark that the new developmient also in-
cluded correspondingly improved means of re
cording, and as illustrating linitutions nider
which the company has heretofore opeeated,
there was played in contrasl on an old type of
Victrola a clorus selection by rcight voiees.
The contrast was so miarked as to be ludicrons

The next new secord played was that of a
wmarch by Sonsa’s Baud, it being the record of
which the great bindmaster said recently, on
licaring it for the first time: "That is a band.”
Particularly cffective i this record was e
wmanner in which the playing of the tympani was
brought ont at various points. Another reeord
which offered a most eonvincing test was hat
of a Chopin wallz, played by Cortot. From the
standpoint of the audicnce, it was the piano
Mself with the chords in the bass, upper treble
and the sustaincd notes of the wnelody all clearly
defined. In many respects this was the most re-
markable exhibition of the reproductive quali-
ties of the new instrument that was offered.

Records of dance mnsie by Whiteman's or-
chestra and other organixations with the char-
weteristic thythin found in the lower regislers

*Credenza”’—Orthophonic Vietrola
s it shonld be were also demonstrated, together
with a wiolin sclection by Kreisler and dwets
Iy the llappiness Boys, with the cnnnciation
perfect and the words eoming sharp and clear
to evrry section of the rooun.

I'hie demonstration ended mast approprintely
with the reprodic of Lwo test reeords
hronght back tn Caumden by a traveling record-
ing ontfit. Oue of the records wis of the Mor-
mon Faberuaele Choir, of $alt l.ake City, with
150 voives, mil esample af chorus singing that
wis most impressive, and the second record was
that of the great tabernacle organ itself,

A most interesting quality of the new instru-
muent, it deweloped, was that ulthough every
tone was carrivd to the cnd of the large hall
sharply and elearly, the velume of sound to
those scated near the new Victrola was of the
praper quality for the normal living room, with
wo distortion and no forcing apparcut,

‘The use of snappy phrases and superlatives
regarding the wew instrumient and what it does

“Consolctte”—Orthophonie Victrola
wonld fall shert of the mark, fer it is only by
actually hearing it in demonstration that am
idvqnate appreention of its remarkable qualitics
can be obtained.

‘The new Orthophonic Vietrola i
with # spring motor of the usnal
and requires no electricn] connections.
new records designed for the instrument ean
also be used on the old Vietrola models, and
when so used, show definite advantages. The
new records have a narrower groove than the

operated

old 1ype, and play from a minute to a minvle
and a half longer.

1t was explained lo thesc present that the
ncw Orthopbonfe Victeola is aetnally a fear
of mathematics and physies based on the trans-
lation of the principle of matched impedance
fron electrical 1o mechanieal terms. as worked
out by the engincers of the Wesiern Electric

, the Bell Telephone Laboratorics, Inc, in
eonjunction with the Victor Co.

The resull it 1ot a malter of ninmerous ex-
periments, bul eomes from the carcful working
out on paper in advance of the entire problew.
The secret of the exectlent reproduction is dne
in no small degree to the fact that whercas the
average talking machine in the past had a range
of frequencies of from 350 to 3,000 per second,
or roughly, three octaves, the new machine has
a range of from 100 1o 5,000 frequencies, ot five
and one-hnli octaves. There is mcluded in the
instrument, too, a horn measnring 70 inches in
length, it being built in a serics of convolutions
in order that it may fil iuto a eabinet of mod-
crate size. The taper of each scetion of the
horn and each eurve and tnrn were worked out
mathematieally in advanee. The whole front
cabinet is the mouth of the horn concealed he-
hind a fine wire sereen,

One of the important features of the new -
strnment is the sabstitution of a diaphragn of
duralumln for the old type of imica, which it is
claimed will obvinte blasting of any kind. Tlec
changes in the horns and diaphragms are sup-
plemented by a multitude of refincinents in the
cntire “acoustic systemn,” in other words, in all
the apparains through which the sound waves
travel.

In the course of his inteoductary talk, setling

‘Granada”—Orthophonle Victrola
forth the teehnical principles an which the new
machine is eonsirneted, S. S. A. Watkins, of
the Bell Telephone Laboratories, Inc, said in
part:

“As all the sounds of speech and musie are
made up of a wmixture of topex of various
pitches, the natural resull of magnifying any
one tone will be 1o change the quality of the
sonnd. An air cavity will resonate ecrtain wotes
sa that if I talk into it you will netice the qual-
ity of my voice is changed. Resonancc may
occur not only in air cavities but also where
there are mechanical parts having mass and
stiffness, such as the diaphragm of the aconstic
system or, in fact, al any part of the system.

“When the vibrations in passing through the
acoustie syslem encounter sudden changes of
impedance, not only will the vibrations at eer-
tain pitehes be magnified, but some will be
pushed Dback—rcflected—and may gel baek
to the needle, where they will prevent the
needle following the record groove correctly,
and result in ‘blasts’ and in bad wearing of the
record.

“If the acoustic transmission System is cor-
rectly designed, the flow of the vibrations
through it will be smooth, the impedance of
cach part of the system being properly
‘matched’ to that of the next part and the tron:
bles produced by resonanee and reflection
avoided.

“In the new talking machine these principles

{Coutiriicd on page 179)




J# Costc miore ~bul i Does monre



e -

\\ <

=




——————

| 1 c/lchievement—

/

~ 4 - !

Ambitions Realized in Success
of Zenith Policies

Widespread knowledge of the successful working
out of Zenith'’s policies makes necessary no elabora-
tion of the facts. Zenith has permanently established
its leadership, not alone in the excellence of its
products, but in the soundness of its policies—
policies which are essential to the upbuilding of an
unbreakable retail field organization.

The Zenith Exclusive Territorial Franchise is all
that the term implies. The Zenith Franchise is not
a figure of speech to entice a dealer today only to
disregard his position tomorrow. A Zenith dealer
becomes an integral part of the Zenith Organization,
and is considered as such; thereby he enjoys a part-
nership in Zenith rather than the relationship of
"“buyer” and “seller.”

Supplementing its strict enforcement of territorial
exclusiveness, Zenith’s “non-cut” price policy has
stood out preeminently as the preatest dealer and
consumer protection afforded in the industry. Per-
manency of any given line cannot withstand the
shock of unstable prices. Irrespective of credit allow-
ance to the dealer, whereby his stock on hand is to
be protected, there is to be considered that great
public confidence which governs the destinies of all
retailing—that confidence which cannot reconcile
losses beyond a product’s natural depreciation. In an
unloading market a price-cutting policy renders a
consumer's purchase practically worthless; and leads
to an advertised dissatisfaction, not alone with the
product but with the dealcr as well.

Zenith products are the result of Radio’s most
modern laboratories and factory. Zenith apparatus
has always been and will continue to be a year or
more ahead in the industry. The mechanical and
clectrical plan of a circuit may be of the highest type
of efficiency and performance —but if when in pro-
duction each set is not so constructed in respect to
materials and workmanship as to compare equally

ZENITH RADIO CORPORATION 7

with the laboratory model, not ‘only does its adver-
tised claim fall short, but service becomes an insur-
mountable, profit dissipating obstacle to dealers.

All Zenith apparatus {s constructed from materials
which have undergone the most severe tests before
being entered into our stockfoom. In some instances
great quantities of raw material are rejected by Zenith.
After passing so rigid a test, each Zenith set during
construction and assembly passes through 75 various
departments and operations, during which each set is
subjected to 153 gauge tests and 25 electrical tests.
As a result, Zenith dealers have realized greater
profits through minimized service requirements; and
have built greater sales through public satisfaction,
made possible because of dependable Zenith per-
formance and sturdy, durable apparatus.

Zenith design is correct. In point of historic style,
period and technique, in point of woods employed
and in the treatment thereof, and in point of con-
struction, Zenith models awaken a commanding de-
sire and encourage that exquisite pride of possession
which inevitably results in sales.

Zenith DeLuxe models represent each an absolute
perceptible value in the faithful replicas of a materi-
alized ideal. Expense has been secondary in their
designing and production. Carving that is carving
has been employed by artisans whose life’s work has
been dedicated to Art. Exquisite masterpieces have
been created—individual in thelr distinerive charac-
terization of something new—Radio. A style has
been originated and established that will hereafter
identify Radio in that same manner as has typified
the identity of what we know to be—a piano—a
phonograph—or an automobile.

The following pages are by exclusive Zenith Dis-
tributors—established merchandisers whose ability to
select and distribute quality goods is marked by long
years of successful service to the Dealer Trade.

STRAUS BUILDING r CHICAGO
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Art for

AS Rembrandt breathed the living breath of life
upon his canvas—as Beethoven enchanted
the souls of men into the peaceful realms of
sympathetic glory—as greatness reaches upward
to embrace the ideals of man's supreme effort—
o has Zenith humiliated commeteial desire in
the creating of the infinite in this greatest of all
industries. And again Zenith leads in its faithful
contribution to the Art.

Designs that are apart from all else-——so vast
i their vivid reflection of arealistic personality
living, dignffied things of a reality that possess irue
and individual charm—personal in their correct-
ness—supreme in the dignified masterpieces they
so faithfully reflect and which have again char-
acterized Zenith's genius as the creator of exclu-
sive accomplishment.

As debutantes of beauty, five Zenith creations
will thisFall bow their acknowledgment toa dis-
criminating public’s patient hope and desire.

Zenith's discrimination has unfeelingly com-
bated the commonplace influence wherein the
identity of a style is seen only in the exagger-
ated "high points” preeminently charac-
teristic of a particular design.

Costs More—
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SUPER-ZENITH V111 260

SUPER-ZENITH IX $355
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LONG
DISTANCE

Art's Sake

7] ENITH'S fearless hand of approval has pointed
£ positively and definitely to such technique and
crafesmanship as will be recognized by the trained
eye of the seasoned connoisseur in the faithful repro-
duction of every detail significant to historic origin.

Artisans, whose sympathetlc devotion nestles
within the love of art for art's sake, are here given
materials and designs that are genuine in theirdupli-
catlon of anclent patterns. Between these Zenith
masterpicces of art supreme and the anclent models
of years agone—exists such a difference as marks
only a period of time—the pattern of a long ago
and today, its faithful replica. That same ancient
arlstocrat of real craftsmanship—that same timber
of “chieftan days”—that same undeniable criterion
of a correct deslgn— that vehicle of confidenze to
the grandeur of America’s finest homes mastered
by the most fastidious taste.

Zenith dealers may well feel the thrill of pride that
has spurred ambition to ajustly carned class distine-
tion withinwhicha sincere recognition hasproved an
exemplification of its motto~—"Zenith Costs More—
But Does More” and. has truly passed beyond the
stage of speculation in establishing an acknowl.
edged dependable value in its produce.
“Suality” isbut another name for “Zenith.”

But Does More

ZENITH
ITALIAN
MODEL
$1100

ZENITH
ENGLISII
MODEL

$750
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* Cabinets

LEFT
Dog teoms drawing sleds on
their return from the Alusk
Ox Hunt,

RIGHT
Eskimo Husky sled dog-
“Snap.”

Character

A word to the dealer—associated as we are with
Zenith in the designing and construction of all
Zenith De Luxe cabinets.

As sound renders distinctive expression audible to
the ear, so can inanimate woods and metals be
made to speak in a language to the eyc and create
living character—personal in its reflected message.

There is more to cabinet construction than wood,
screws, and glue—more than mere design. It is
that composite completeness of character, lines,
and technique—not alone in the design but in the
knowledge and ability to build from and carve
into selected materials a living personality—and
that’s art.

Zork Manufacturing Co.
1509 North Halsted St. Chicago, I1l.

It Costs more - but it Does more
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Why We Selected ZENITH

We sought a line that in actual performance-tests
could outclass all competition. 17e found it in

Zenith. * BiTmiﬂgham

We wanted a range of models and prices so wide
that a dealer ;ould well afford to concentrate. //7e
discovered it in Zenith.

We demanded the backing of powerful and con-
tinuous national advemsmg——plussed by intensive
merchandising. We got it in Zenith.

We rcqulred a sales policy so liberal that it would
permit our dealers to make real money. e have

it in Zenith! LEFT
The village of Godhaab
For someone in your territory the Zenith line is RIGHT

going to spell big profits—and a permanent busi- Godhaab children

ness. Wire for all information.

=

@)
Talking Machine Co.

1618 Third Avenue Birmingham, Ala.

It Costs more - but it Does more
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Known for Dependable Results

Radio today is sold on performance.

* LOS Angeles and Zenith—exclusive choice of Commander Donald

B. MacMlillan for his Arctic Expeditions—has
demonstrated performance of a most unusual

*
San FTanClSCO order. By the severest tests it has proved its de-

pendability.

The public knows Zenith—Dbelieves in Zenith—
wants the kind of radio results that only Zenith
can deliver.
LEFT
Prouil_mother and her pup-
pics—Lskimo Huskies.
RIGH!
The “Roiwdein” on the rocks
at Refuge Harbor.

Wire us about your territory.

Listenwalter & Gough

Los Angeles, Cal. San Francisco, Cal.

It Costs more - but it Does more
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First In Public Interest

Millions of lines of newspaper space have been
devoted to the adventures of MacMillan and o o
Zenith in the Arctic. * Mlaml

No amount of money could have bought this space.
Only outstanding performance on the part of
Zenith could have earned this free publicity.

Who will cash it in your territory? Wire!

LEFT
Whaler's Lookout.

RlGHT
retic obscroatery.  Mac-
Mllln making siudy of in-
struments.

=)
@) . .
Premier Electric Co.
121 N. E. 9th St. Miami, Fla.

It @osts more - but it Does movre
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Ten Models—$100 to $2,000!

The Zenith Line offers a pricc and model range

4 wide enough to permit concentration of effort.
* Chicago .
It is backed by ex-

Zenith sells on performance.
tensive advertising, plussed by intensive merchan-

dising.

1f you are ready for the biggest money-making
opportunity in radio, wire for the Zenith Sales
Plan.

7
Eskimo women chewing in-
cide membrane  of hides,
preporatory lo curing and
working into wearing ap
parel.

RIGHT
Macilillan schooner “Bow-
doin.”

Music Trade Radio Corp.

328 N. Michigan Ave. Chicago, 1L

It Costs more - but it Does more
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Merchandising that

“Follows Through”
Chance has no place in the Zenith Sales Plan. * Streator

National advertising—local advertising—store dis-
plays—attractive literature—all are focused on the
final sale at the dealer’s counter.

Zenith offers a liberal cooperative program that LEFT

— Musk Ox fightin d
will interest you. A telegram will bring it and Musk Ox fighting of, dog.
it beats the other fellow’s letter. Wire now. form a perfect_circle within

which are their young and
the femole. Eoeh Ox holds
his position ur ntil the attack-
ing ememy comes within his
range,

RIGHT
“Dressing-up Day” at Dise.

Williams Hardware Co.

Streator, Il

It @osts more - but it Does more
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Liberal Profits for the Dealer

The Zenith Sales Plan provides a generous nargin

for the dealer—recognizes his right to a handsome
* SOuth Bend profit.

Nation-wide publicity, powerful advertising, in-
tensive merchandising, prepare the prospect.
Zenith artistry and Zenith performance clinch the

sale.

L’g’f‘“m o N 1 a7 Zenith in your territory spells opportunity with
Millau in Aretic costuue af capitals. Obey that impulse — send that wire
43 degrees below sero, NO\V!

RIGHT

White Wolf at lcft aud
1Phite Eskino Dog at right.
Wolf rwas killed a few mo
ments  before  Macllillan
suapped his eamera.

§
I Howard Cranfill Co.

South Bend, Ind.

It @osts moie - but it Does more
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ZENITH Supremacy
Will Be Maintained

Last spring, many radio manufacturers reduced
their prices in order to meet slashing competition.
Dealers accepted smaller profits. Zenith, how-
ever, advanced its prices; and the demand for
Zenith was greater than ever.

Quality FIRST; let the price fall where it belongs
—that is Zenith's policy. It always will be.

If you are interested to make real money, you will
find the Zenith Exclusive Franchise mighty at-
tractive. Wire us for all information.

* Waterloo

LEFT
1hite Vhate being dissect-
ed.  Note Eskimas corie
arouid the carcass instemd
of lengthinise

RIGHT
The  Sehooner “Bowdoin”
just before the freeze-tn uf
1923,

170 Park Ave., West

Repass Auto Co.

Waterloo, Iowa

It Qosts more - but it Does more




* New Orleans

LEFT
The return from the Ausk
Ox Hunt on ice caps of El-
lesmere Lamd

RIGHT
Tablct Macdiillos took with
him and crected ouer the
spot where Greely's crew
hed iu the fnterests of sci-
chee,

Free From Unfair Competition

When a Zenith dealer advertises Zenith, he does
not send prospects to the merchant across the street
or around the corner. Neither can “Gyp the
Cutthroat” slash the price on Zenith merchandise
and undersell him.

For Zenith territory is exclnsive.

Zenith recognizes the dealer’s right to a fair profit
—backs him with a four-square Selling Plan that
means big money. Wire for that plan—today.

Woodward, Wight & Co.

New Orleans, La.

It Costs niore - but it Does more
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Big Money—If You Say the Word

What is it worth to you as a radio merchant to sell

receiving sets that everywhere arouse the greatest * B
admiration; that everywhere excite immediate de- OStOﬂ
sire for possession?

—Especially when the only channel through which
the prospective customer can buy is through an
exclusive Zenith dealer in your community—and
—avhen you are that Zenith dealer?

LEFT
Zenith territory is going fast, but yours may still 51’;‘nﬁ;’;:f;{;'o;'l";;};'df&;’h' o
be open. Wire and find out. June, 1924,

RIGHT

NOO-HA-PING-WA ealing
raw white whale mcot as he
carves,

Geo. H. Wahn Co.

69 High St. Boston, Mass.

It @osts more - but it Does more
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Choose Now for Leadership

Radio is just beginning to hit its stride. And in

* D t ‘t every community the public is taking the measure
etrol of its radio merchants.

It means a tremendous lot—right now—to be
known as a Zenith Dealer—not only in prestige
but in good big profits. And—it's going to mean

LEFT a great deal more. . . .
L;;‘l{‘imm}v sleeping on their
£3 1] . . .
A ehen the Eskonta it If you are in the radio business for keeps, choose

“stunt” whten the Eskimo it
e ito /rottl tibeitol b Zenith. A wire will bring you all the information.

RIGHT
Suow House on Starbourd
side of the Schooncr "Rouw-
doin.”" Note wmolther dog
holding puppy with paw as
one of Macdfillan’s wen
harnessed ite mate.

§ A
Republic Radio Corp. \

523 East Jefferson St. Detroit, Mich.

It Costs more - but it Does more



Big and Increasing Profits

The big profits in radio come from picking win-

;s/eﬁ;l-;.m%:?si.th sells on performance; and every set * Kansas City

Dealers who want to make big money—and who
want to see their business grow . . . tie to Zemith!
Wire about your territory—now.

LEFT

Skiuning tiwo scals captured
hreathing  holes in

at their
the iee

RIGH I

Eskimo girls at Disc.

J. W. Jenkins Sons Music Co.

Kansas City, Mo.

A

()

It @osts more - but it Does more




% Lincoln
and Omaha

LEFT
Eskimo dogs wailing  for
food. They do nol bark or
howl, Tlr?- stand and wail.
iWhen fed, each st be
given an equal amonnt and
wlternately.

RrRIGHT
Igloo at  Awentok. There
are varivus forms of howses
in the Aretic. This itinstra-
tlow shows the chaoracter of
cave or slone house, used by
cerloin Iribes, while others
wse the better knotn invert:
vd bowl snotw house, with
the small opening al its base.

Customers Who Sell
Their Neighbors

There is no “kick-back” to a Zenith sale. On the
contrary, Zenith purchasers take more and more
credit to themselves every time they compare their
Zeniths with orher sets they might have bought.

When a growing corps of customers continually
sing the praises of a dealer's merchandise, that
dealer is certainly headed toward a mighty pros-

perous business.

Who will cash in on Zenith reputation and per-
formance in your terriory? Wire.

=
@)

Nebraska Buick Auto Co.

Lincoln, Neb.

Omaha, Neb.

It Costs more - but it Does rmore
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They Enter Predisposed to Buy

No radio set we have ever seen presents such

“eye-value” —such evidence of craftsmanship— k C‘
such convincing proof of results—as Zenith. No * New YOT lty

radio set is backed by such nation-wide publicity.

Prospects who enter your store already favorably
disposed make mighty profitable customers. Who
will get those profits in your territory? Wire!

LEFT
cAnother form  of Lskimo
honse bnilt af boulders, can-
vas and swow, This scone is
Jocated at Refnge llarbor.

RIGHT
MacMiilan _and one of his
crew at Dice sith Eskimo
girl.

plus ability!”

s 4 D 9 \.
whoLesaLE—ISTRIBUTOR ONLY

10 East 39th Street New York, N. Y.

It Costs more - hut it Does more




* New York City

LEFT
A close-up view of the
Musk Ox showm (n ¢ previ-
ous illustration during the
Ox huut. Note how the
Bulls take a position of de-
fense and proteet the yauuy
and female, which are
the ‘ccuter]  “Huby" Qr
closely guarded by the ti
beasts in the eenter fore-
grotnd.

RIGHT
Macpillan qud “Baby”
Musk Ox coptured from the
lierd shotou iw the illustey-
fion inunediaiely to the left

J
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Makes Quick Sales in the Home

Place a Zenith radio alongside other radios—note
us artistry and crafismanship.  Consider how
beautifully suited it is to keep company with a
grand piano, Oriental rugs and luxuriously up-
holstered furniture.

Men arc quick to appreciate Zenith performance.
VWomen are captivated by its fine appearance.

What opportunity that spells for the Zenith dealer!
Is vour territory open? Wire and find out.

=
2)

1780 Broadway

Herbert-John Corp.

New York City, N. Y.

It Costs more - but it Does more
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A Permanent Foundation

The Niagara Frontier is rightfully served by

dealers interested in merchandising the best in * B l
Radio. To these dealers Zenith means perfection. u Cl 0
The rigid sales policies and territorial limitations

have made the Zenith Franchise a medium of profit
and satisfaction to the authorized dealer.

To build with Zenith is to establish a permanent
foundation for the best in “radio.”

LEFT
Boulder tv which MaeMitlan
anchored the Grevly Memo-
rial Plate.

RIGHT
Impacted ice al cdge of icre-
bery near Anoutok.

Joseph Strauss & Co.

25 High Street Buffalo, N. Y.




% Rochester

LEFT
“Qomiak.” Woman's boat at
Holstenburg.

RIGHT
Musk O killed during the
Q. Huut. Eskimos skinning
hides,

Worth Its Price—and Looks It!

Zenith is no “diamond in the rough.” It looks as
flawless as it sounds. To see and hear a Zenith is
to want it, and to want no other.

When you consider how many radio sales are in-
ﬂuenced by w omen, and how dear to a woman’s
heart is an exquisite piece of cabinet work, you
will realize what an advantage a Zenith dealer has
when he displays his merchandise.

The Zenith Line offers matchless opportunities for
profit—none other that we know so great. Wire
for all information.

=\
>

W. H. Rowerdink & Son

78-82 North Avenue

Rochester, N. Y.

It Costs more - hut it Does more
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Opportunities ThatYouCan Cash

Zenith advertising — reaching more than fifteen
million readers—gives Zenith dealers countless op-
portunities for demonstration.

Zenith artistry and fine performance quickly
change those opportunities into sales and sub-
stantial profits.

Who will be the dealer in your territory to make
big rad!io money? Wire for that Zenith Sales Plan
—now

* Syracuse

LEFT
Musk Ox Calf hitched io
rear of dog sled after the
hunt. Eskimas about lo leate
for lheir camp

RIGHT
IWhite  IWhale  playing  in
open waler in the Arelic.

=N

Andrews Sporting Goods Co.

216 East Washington St.

Syracuse, N. Y.

It Costs more - but it Does more




* Cleveland

LEFT
Dead White Wolf hung to
rear of dog sled  The 11 hite
Wolf is the most troubte-
some beost in the Aretic,

RIGHT
The Schooner "Bowdoin”
anchored and prepared | for
the long winter freczc-in.

Tough Sledding for Competitors!

Radio prospects everywhere are asking, “Is it as
good as Zenith?”

They have read of Zenith’s outstanding perform-
ance in the Arctic—they have been told about
Zenith by friends who own Zenith sets. They have
come to regard Zenith as the standard of the in-

dustry.

We know of nothing sweeter than those words
“just as good”—on the lips of a competitor!  Who
will be the lucky dealer to cash in big with Zenith
in your territory? Wire.

=N

2

Cleveland Talking Machine Co.

Cleveland, Ohio.

It Costs more- hut it Does more



Outclasses “Competition”

Many singers are considered good until they hap-
pen to get on the same program with a great artist.
Then one notices a difference. . . .

Many radio instruments possess a “good tone.”
Yet is it merely a coincidence that Zenith sells most
readily when dealers demonstrate it in direct com-
parison with other sets?

Zenith territory is going fast. Wire about yours

—today. LEFT |
Stone Fos trap. Note Eshi-
mo's hicad protruding from
behind rocks immedistcly to
the right of bow

RIGHT
Eskimo family seated on
dog sied.

Northwestern Rad. & Inst. Co.

213 W. High Street Lima, Ohio

It Costs more - but it Does more
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Lends Magic to the
Demonstration

* OklahOma City There is something very uncanny about the way

in which Zenith brings in distant stations—espe-
cially in the big cities, when ten or a dozen power-
ful locals are on the air.

Half the fun in owning a radio set is in showing
it off to the neighbors. We know that many a f
P erE Zenith sale has been clinched by the proof of its /

Lith Eskimo wirl seatil instant selectivity, |
among floteere on hillside at )

Ftah, during the  twnin

months,

Ricitt
Mr Loeawis, MaMitlan's
vook, servine  the  Sonday
diuier, Wit hic kg,

)
Harbour-Longmire Co.
Oklahoma City, Okla.

It @osts more - but it Does more



Zenith Does Do More!

The great American measuring-stick—in radio and
everything else—is results.

Before we added our name to that of Zenith we
tested it in direct comparison with other radio sets
in the same price-class. And—Zenith more than
made good. It does do more!

Zenith sells on performance—is backed by exten-
sive advertising and intensive merchandising—
recognizes the dealer’s right to a handsome profit.
Zenith is going to spell big money for some dealer
in your territory. Wire for all information.

* Philadelphia

LERT
Purple Suxifrage ol Refuge
Harbor.

RIGIH
W hitber's Lokt Note old
atvle cunnon Joregronmd

913 Arch Street

Penn Phonograph Co.

Philadelphia, Pa.

It Costs more - hut it Does more
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Ideas—then Action!

One of the big reasons we have added our name

* Philadelphia g;ss%(f:,i[h is that Zenith always leads the pro-

For instance—when we attended the radio show
in New York, it seemed as though the whole town
was marching 'round with paper bags marked
“ZENITH.”—Hundreds of thousands of ’em!

We like initiative. We are convinced that it’s the
secret of big money-making. For you, too, if you

o tie to Zenith. Wire.
Fie Vitlage of Disc.

RIGHT
12hite  1Phale  immediately
after being harpooned,

Trilling & Montague

49 North 7th St. Philadelphia, Pa.

It @osts more - but it Does more
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Carries Itself With Distinction

Zenith reveals fine craftsmanship in every line;
it sells readily—yields gratifying profits.

Show a prospective buyer a Zenith Radio instru-
ment, tell him the price, and his secret wonder is
that it costs no more.

“Zenith” is a six-letter word that means “Big
Money for the Dealer.” Who will make that
money in your territory? [Vire!

* Pittsburgh

LEFT
Eskimos nearing body of
White Whale which has just
been horpooned.

RIGHT
Iceberg ot Melville  Bay.
The most dongerous waler
off the coast of Greenland,
better kuown os the “Es-
plorer’s Graveyord.”

My
9

Buehn Phonograph Co.

Pittsburgh, Pa.

37 Water Street

It Costs more - hut it Does more




Less Service --More Profit

Servicing radio sets costs money. Very much of

this sort of thing eats a big hole in a dealer’s
* Ogden profits.

One of the fine things about selling Zenith 1s that
Zenith radio sets stay right—and Zenith customers

stay sold.

‘The dealer who wants (o make a sizable net profit

; may count himself fortunate if he possesses a Zenith

Dog sled. Nole “screen” vn - . 5 o s
Franchise. How about your territory? Wire!

LEIT

Iefl sled.  This MacMitlon
vrects and sits bebind to np-
crale motion pictire comera,
ar to appronch awifd i,
when huuting.

Ky

Vaung tonll ut Bider Dk
Lahund

o
Browning Bros. Co.
2451 Hudson Ave. Ogden, Utah

It @osts more - but it Does more




Exclusive Choice ot MacMillan

Eleven degrees from the North Pole Zenith made
new radio history. Its achievements under Com-
mander Donald B. MacMillan have been told and
retold in the public press until all America knows
that Zenith performance is outstanding.

The romance of Zenith in the Arctic is a tre-
mendous stimulus to sales. It means eager pros-
pects—quick and convinecing demonstrations—
handsome profits.

The Zenith Sales Plan is a surefire money-maker.
Wire for all information.

% Richmond

LEFT
Eskima tents and camps.
RIGHT
Mac ) ilon's Therinomelcr
rack ut Refuge Harbor.

=)
)

L. N. Mauck Radio Corp.

604 E. Main Street

Richmond, Va.

It Costs more - but it Does more




* Wheeling

LEFT

The Nheik of the clrelic
Ka»

“AH-NOIV-
RIGHT
The  Schoouer

* Bowdoin™

suowed iu for aluosl a
year. Flag flying for Com-

modore Peary.

Sells on Performance

More and more the public is shopping for its radio
sets. That means it is buying on comparisons—
and no radio set we havc ever seen can compare
with Zenith in radio results.

Zenith sells on performance—is backed by exten-
sive advertising and intensive merchandising—is
known throughout America for its matchless
achievements with MacMillan in the Arctic.

The merchant who plans to be in business tomorrow
and the day after will do mighty well to tie to
Zenith. Is your territory open? Wire and find
out.

=N
)

Radio Distributing Co.

2209 Main St.

Wheeling, W. Va.

It Qosts more - hut it Does more
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Radio’s Greatest Sales-Maker!

“My Zenith”—that’s the way a Zenith owner
speaks of his radio set. He wants the world to
know that he owns the most distinguished radio
set that’s made!

Pride of ownership is a tremendous sales-maker.
And nothing less than outstanding radio perform-
ance could have possibly established it for Zenith.
The kind of sales that profits a merchant most is
the kind that results in a continuous stream of
well-sold prospects. That, by the way, is exactly
what Zenith delivers, day in and day out, to its
exclusive Zenith dealers.

Who will cash those sales in your locality? Wire.

* Seattle
Portland

LEFT
MacMitlaw’s Eskimo Dog—
Took-a-lik.

RIGHT
Eskimo Camp on routc on

exploration  under  Com-
mander MaeMillan,

=\
)

Seattle, Washington

L. C. Warner Co.,

Portland, Oregon

It Costs more - bhut it Does more
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An Investment in Prosperity
Zenith satisfies those people who demand the best

* C d —in beauty and performance. Its purchasers stay
ana a sold; they sell their friends.

That is one of the big reasons why the Zenith
Franchise increases in value year after year. It
is an investment in prosperity.

.
e The dealer who ties to Zenith reaps big profits—
“MacMilian's snoze honse built adds to his reputation as a merchant—builds for
grdiicfcihe sipkourd permanence.
mﬁﬂnunn, A Some dealer in your locality can make big money
il mlien patlyes ot with Zenith — not only next year and the years
teeccn against the tuutv coln- thereafter, but this very season. It's your oppor-
pletely conevals thy abeercer . o - ’
tunity.  Wire!
-~
ﬁ”\‘ Q =
3
¥
anadian Avery Co., Ltd.
0
Cor. 8th & Osler St. Regina, Sask., Canada.
-

It Costs more - but it Does more
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Profit Winning Sales Wrinkles =0 e

TfHE TALKING MACHINE WORLD

Radio Window Display That Permi}led Passers-by to Tunoe in the Set From the Sidewalk—An
Example of How Serv-fe of a High Type Made a Steady Customer for a Live Dealer—How
the T, M. Co. Advertises Its Store Location—Unusual Ad Contest—Use of Direct Mail

It bas been said that curiosity omce killed a

cal. However, instend of causing somcone’
pet feline die ad and dreadful death, the
Radio Scrvice Electric Co., of Pittsficld,
Mass., found that its snle boosted con
stderibly pitalizing this iman il:
ing. In fact, so e

through the stunt pictured that crowds
stood around the company's window until the
wee small hones of the marning in answer to
the invitation to "tunc it yourself” The win-

1
RapI0 S

Radio Window That Stopped the Fans

dow proved to be the most novel and the most
cifcctiver ever devised by the company becanse
it led the curious to initiate themsclves into
the pleasurc of opcraling a radio receiver. The
prospective purchaser could see for himself how
casily the recciver operated and conld experi-
ence the thrill which every fan has felt upon
tuning in on a radio sct for thc first time. As

|
Rockford
Hardware

ROM the complete Rockford
Line of Hardware you can get
what you want when you

wantit. Morethan 300 hardware
itemsforpianos,phonographsand
radio cabinets are illustrated and
described in our special 96-page
catalog. Advantageous Service is
assured by the strategic locations
of our large factory and conven-
ient branch offices.
know the best in c¢abinet hard-
ware unless you know the Rock-
ford Line. Write for catalogtoday

National kock Co.
Rockford. [il.

the illustration shows, the recciver was placed
a fool or so from thc glass, its three dials heing

onmected by mcans of slrings pt tiut by
coil springs. The middle dial, which bore

names of several stations at their correct P

S, was con mcans of 2 d

shaft whic uns d a

master dial on the ontside of the window frame

The shaft of this dial wis so eontrived that the
baticry current could be turncd om or off by
pushing the master dinl or ou A lond
speaker to which the receiver was connected
was placed in the transom over the front doo

PEEIE
A geutleman entered a well-known and
cessful talking michine store in the Midd

Woest and asked the recard salesnan for a pa

icular number. The clerk discovercd that the
reeord had been sold out.  He turned to the
customer and said: “1'm sorry, but we haven't
that record in stock  However, T will get it for
you within twenty-four hours The wman
smilcd and answered: I you get it in that
time, I'll be surprised. Perlaps | can get it at
Blank's I will have that record for you in
twenty-four honrs or less,” answered the sales-
man, "and if yon will give we your telephone
number and name, J will call you up when we
get it in stock.” Aecordingly, he made note of
the name, address and telephone number, Yo
gether with the number of the record which
the prospeetfve customer wanted. H ed
these data in a small book, which had been
placed in the record department for just that
purpase. As soon as the gentleman left the
<tore the purchasing department was notificd
and the jobber was asked to rush that record
to the store. In threc hours the salesman tel
ephoned the man that the record was waiting
for him. “By George,” declared that individual,
“that is what T cail serv During the past
year this customer has spent more than three
hundred dollars for records at that store, and
all hecausc the store belicves in scrvice plus
peed. By the way, the idea of that book to

You cannot
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ners and the ree-

a good one. The
thus
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of its store has been pnt in eflect by I
ing Mnchme Co, of Rochester, N. Y. This con

ccen is located at 97 E. Main strect and the
uunber and streel ¢ been so well advertised
that to the general puhblic "9 Mair 5 Syn-
onomons with talking This has

Vict rvls
kingMachine Co

Records
=
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Showing How “97” Is Emphasized
weant huch extra bnsiness for the Talking Ma
c‘h ue €o., the slogan, 97, being known to prac-
tically every person in the city. 'The illustra-
tlon shows liow the slogan is emphasized. The
dealer who pays a higlt rent for a good loca-
tion cannot afford to let slip by the opportunity
of eapitalizing his address

T

The Fitzgerald Music Co. reccutly held an
u!msu:\l advertising eampaign with the end in
view, not only of immediate sales but of build-
ing futnre sales and good will for Ihe estah-
lishment.  The st lasted for three weeks
and was devoted to threc subjects, the Brunse
wick Radiola, the De Forest Radiophone and
the Knabe Ampico pianc. lnvitations to par-
ticipate in the affair were sent to members
of the adverlisiug classes of scven Los Angeles
high schools and a total of some 500 pupils
was immediatcly intcrested.  Each participant
in the campaign was given literature on cach
subjcet to study and become familiar with the
subjcct. They then preparcd advertising copy
on the subject, Each weck the teacher of cach
school selected the six best and submitted them
to the judge The winning one from each
school was chioseh and run in the school paper
of that school white the advertisement of the
winner of all the schools was run in a Los
Augeles paper. The awards were made on the
hasis of sales appeal, attractivencss, knowledge
of subjcct and truthfulness. The campaign not
only aronsed wide intcrest but it drew atten-
tiow to the company's linc of instruments.

L

A live New York dealer utilizes direct mail
to good finrpose in crcating interest in radio.
Whencyer something exceptional is scheduled
for broadcasting this dealer sends a letter to
the many prospects he has on his list, calling
atteution to the program and then cleverly
bringing out the point that to cujoy these “radio
delights® it is necessary to owm a radio sct
Sanic of the letters are in the form of invita-
tions to a “listeningein hour” at the store. This
little stunt has brought abont somc nice radio
ales.  Another talking machine dealer who
handics radio has reorganized his scevice de-
partment and made a paying proposition of it
He has two service men an the job, and these
chaps, when they are in the homes of custom-
ers, kecp their eyes open for business. For ex-
ample, if the eustomer lagks a loud speaker, the
fact is contained in the repairman’s report and
the store loses no time in getting in touch with

Branch Sales Offices:
Chleage, 1L Indianapolis, Ind.
Cincinnar, O. Jamestown, N. Y.
Detrolt, Mich, Los Angetes, Cal.
Evansvlle, Ind. Mltwaukee, Wis.
Grand Rapids, Mich. Scartle, Wash.
High Point, N. €. Shebovian, Wis.

St. Louls, Mo,

the prospect with the idea of selling a speaker
In this way the repair departinent is responsi-
ble for a pood deal of accessories business in
the course of a year and also some sets have
been sotd through the efforts of the repairmen,
who, of course, are paid a commission on every
sale thns made.
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Speelfle Agreement Reduces Free  Service

Before a Radio Sale Is Definitely Closed Saul Birns’ Patrens
Know Exactly What Free Service the Firm Is Prepared to Give

“The expericnces of talking machine dealers
who handle radio have demonstrated that there
ure Lwo fund nlal regnircients i ing
the radio department sncecssfnl,  First, standard
products of distingt werit shonld he stocked,
and, second, the service end of the busincss
must be organized.  Lacking vither of Ihese re
quirements the radio depasiment stands 1 good
chance of belug a poor investing
denler's standpoint.  Standurd g

politan New York in conncction with radio
sales. This warranty outlines to the customer
exactly how far the Saul Birns <tores will go
fn the matter of free service It reads
follows:

*We guaraniee this radio set bought from ws
1o bt frec (rom meehanical and electrical defeel:
and to (unetion properly when insialled in ac
cordance with onr anthorized dircetions. We
agree Lo replace al onr expellse any unit or part

attached for this purpose and upon cach call you
will surrender a coupon lo our service man in
payment. All othier service calls after that a
charge of one dollar plus carfare will be made "
Merit of Specific Service Agreement
From the foregoing it will be seen that the
Saul Birms stores make a specific scrvice agree-
| the customer. At the fime of the
sale INis is made clear to the purchaser. Also
the customer who desires free serviee must lake

D P .
R
dpfingesd
[P |
i] gl |8
i
it o
il e
Pladnopgte e |2
bl g
i
i if_u'i.iél

The Warranty Used by the Saul Birns Stores in Conne ction With Radio Sales Which Has Reduced Service Cost

dise means less service and consequently a lower
service cost. A systen zed method of giving
service mcans the b sslike operation of this
department with two objects in v namely,
satisfaction of the ensiomer with all that this
nmicans in good will and con
nnd keeping the scrvice down to
the dealer can »till inake a profit ou the sale
Merchandising Service

‘I'hat radio service can be made o profitable
ndjunct to the radio departinent has been proved
and that wrong agciient of the radio serv-
ice end can result in the entire elimination of
profits lias also beun detnonstrated,  Service is
a costly proposition, but the -dealer who refuscs
to give a certain amonnt of free serviee to liis
customers will lese in ancther way—Ilack of
sales and reposscssions. lu other words, service
st be extended by the dealer. Recently in
the colmmns of The World was described the
melhods of a radio dealer who actually mer-
chandiscd rudio service, with the sesult that the
income from this end of the business is large
enough to piny the rent of the store—a fine cx-
ample of how intelligent operation of 1he service
departiient ¢on be made to pay.

Reducing Free Service

The ilustrtion herewith shows the wirranty

in usc at all of the Sanl Birus stores in metro-

within 30 days

whicli may prove uJefective
(Battcries, tnbes and acrial equipment wot in-
cluded.) 1t is understood that the radio set

covered by this guaruniee is w scientific instra-
ment, the cflective operation of whicl is sob
jeet to the skill and knowledge of the operator,
manner
cation of LI

amd Kind of acrlal installation and lo-
3 anlmsphcnr conditions

Wit irrespueetive of whether separate payment is
neade to Saul Birns for installation of this in
strument or jicrial, no represenlition, wartanty
ranty as to specibe hind of operation ol
results is de by Saul Bil by virtue of the
installation question; and as this instrnment
was wot mannfacturcd by Saul Birns, the only
warcanty inade by Saul Birns is that the instra-
went is that of the mannfacturer iwnd is in work-
able and good coudition at the time of delivery.
Reception of specific and distant stations not
guaranteed  We will adjust the instrmment in
stion, free of charge, within %0 days provided
said instrusacnt is delivered to owr scryvice shop,
318 Sixth avenue (batteries and tubcs not iw-
cuded). Should you request an adjustment ol
the instrmmnent at your home, a charge of one
dollur plus carfare will be made. We will send
our scrviee man al your request twice within
90 days of delivery (free). Two coupons arc

the mdio sct to the Saul Birns Serviee Shop,
othierwise there is a eharge for time and car-
fare. Bceeause of this inconvenience to the cus-
tomer unaceessary ealls for servicc are cut down
to a minimum. Two coupons are attached to
the warranty. As may be seen in the illustra:
tiom, they are numbered Coupon No. 1 and Cou-
pon No. 2. The date of sale of the radio set ic
entered in the space provided for that purpose
in the npper left corner of cach coupon. The
Iast line on each econpon, which is very inmpor-
tant, rcuds as follows: “Your man has been
here and adjusted our radio to our cntire satis-
faction.” The customer signs the coupon and
turns it over lo the service man, wlho enters his
nnme and the date of the call in the lower left
corner.  Thus the storc has a rccord of cach
service call, by whom and when it was made
and is certain that the work has been done to
the satisfaction of the customer,

On the back of the warranty appears the serv-
ice agreement which is signed at the time of
the sale. A duplicate of this "Service Agree-
menl” also appears on the right of the warranty.
This is signed by a representative of Saul Birns
and also by the purchaser of thic radio set.
Bricfly, according to this agreement, Saul Birns
promises to repair the instrument within the
period of 90 days, provided the set is found to
be hanically imperfect. It also states the

A Revelation In Sound Reproduction

The ADD-ATONE stands for the highest
quality in tone reproduction.
There is only “one” ADD-ATONE
Superiority of workmanship and design
has established it as a quality product.

UNIQUE REPRODUCTION CO. |
32 Union Square, N. Y.

company will not replace batteries, tubes, cte.,
after the instrument has been installed in the
purchaser’s home and the customer signs a spe-
cial form which is presented after satisfactory
installation, The agrecment concludes with the
statement: “The purpose of Ihls agreement is
to climi any mi in regard to
free radio service. No other agreements, writ:
ten or oral, made by the purchaser and our
salcsinen will be accepted by Saul Birns.”

Houdini Broadcasting
From Crosley Station

Houdini, the famous magician, is broadeasting
from radio station \WLW, operated by the Cros-
ley Corp, of Cincinnati, O, and through the
cfforts of the Crosley Radio Corp nc\»spapers
are tying up with the “lessons in magic” which
funs are reeciving over the air,
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A Page from the New Valley Forge Catalogue
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This is only one page taken from our indexed 100-page catalog which contains every known part in

talking machine repair materials.
You ought to have a copy. Send for it today.

i CEBMPA

73 0 MARKEY STREET
PHILADELPHIA, US. A.
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New Odeon Album Sets to
Be Released in November
Series to Be Known as "Odeon Library, Orches-

tral Works of the Great Masters,” Will Con-
tain Many Formerly Unrecorded Works

Announcerient was secently made by the Gen.
eral Phonograph Corp., New York, that during
the month of Novembey the following Odcon
album sets of symphonic works mnd operatic
scores will be relcascd:  Becthoven's Founih
Symphony, four records; Becthoven's Fifih
Symphony, four records; Becthoven's Seventh
Symphony, five records; Becthoven's Eighth
Symphony, threc records; Bizet's Orchestral
Mnsic from Carmewm, three records; Rimsky-
Korsakoff's Scheherezade, five records; Schu-
bert's Uufinished Symphony, ihree records;
Richard Strauxs’ Death and Transfiguration
three  recordy;  Tsehnikowsky's  Symphony
Pathetique, six rccords; Wugner's Isolde’s love
Decath and Rienzi Overture, three recoflis, and
Weber's Overtnres to Der Freischutz and Obe-
ron, threc records.

These scts will be known as the “Odceon
Library, Orclicstral Works of the Great Mas-
ters,” and each album will he of distinctive ap
pearance with heavily gold-stamped cover. A
descripion of the music will be given on the fly
leaves of the atbuni,

Broadcasting_ l_ncluded in
Pooley Publicity Program

Foremost Artlsts to Be Heard Through Three
Stations Under Auspices of the Pooley Co,,
Inc., on Wednesday Evenings
Pistacerritia, Pa October 6—~The Povicy Co,

Inc., of this city, manufacturce of Poolcy radio

cabincts cquipped with Atwater Kent recct

sets, has inangurated a mew departure in Pooley
ty. Beginning on Wednesday cvening,

THE TALKIN

Septemiber 16, and cominning I Wednesday
evening thereafter, heginning at 830, 1he Poolcy

Co. is broadcasting thromgh statians WEAF,
New York City; WOO, [Philadeiphia, and
WCAE, Pitisburgh, what is keown the

Pooley Period. The Pooley Co. will entcrtain
radio fans from 1hcse thece stations for a lalf-
hour period. Much aitention has been paid to
\he preparation of the program for these
Wedncsday evenings, and an interesting feature
of 1he Pooley Veriod will be the radio appear
ance caell week of a diffcrent distinguished
artist, each onc an outstanding soleist. In 1lie
first program appearcd one of the foreniost cor-
netists in the Uniied Stnse His appearanc
has been and will be followed by other artist
of cqual prominence and ability.

Koerber-Brenner Co. to
Handle Music Master Line

Well-known Victor Wholesaler Appointed Ex-
clusive Distributor for Music Master Prod-
ucts in the St. Louis Territory

Kansas City, Mo, October S—A miost in-
portant addition to the list of distributors for
the products of the Music Master Corp. has
recently been added in the Koerber-Breaner
Co., St. Lonis, Mo., which concern will feature
that line exclusively. The Kocrber-Brenner Co.
is well known as wholcsaler for Vietor talking
machine prodnets, and is in elose contact with
a targe number of dealers in the Middle West
territor

Immedintely after the appointment of the
Roerber- Brenner Co. a5 a distributor there wa
held a darge eonfere of Music Mnster dealer
aticwded by Fred W nis, of the Philadelphin
hendquarters of the company, aud Arthur A,
Frostler, Western sales manager, The St
Lonis conference followed a very sneceessful
meeting held a few days before in conjunction
with the J. W. Jenkins Sons Music Ca. in
Kansas City.
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Clark Music Co. Exhibit
Scores at the State Fair
Leading Syracuse, N. Y., Music House Shows

Panatrope and Other Lines at Exhibit Which
Attracts Wide Attention of Visitors

Svracuse, N. Y., October 6--Among the leading
exhibitors at the State Fair held in this city the
widdic of last month was that of the Clark
Music Co. which in addition to showi
plete linc of musical instrunients,
pianos, radio, musical merchandis

including
wd phono-
graphs, made the first public showing of t

Brunswick Panatropce, the instrument w
attracted such wide aitention ainong members
of the trade and music fovers who liave seen it
The phanograph exhibil was onc of the center.
of attraction at the Fair and of particular inter-
est scained to be the Brunswick Panatrope.

The Clark Music Co., nuder the general man-
agement of Morris Lamb, who was formerly
manager of the piano departmcnt at the New
York Johu Wanamaker store, is cujoying a
good business. The firm is one of the oldest
in this part of the Statc and its warcrooms are
among the finest. The company belicves in
the publicity avenue to business, henee the Fair
exhibit. The Clark Music Co. owus a building
on the State Fair grounds and it was in this
building that the exhibit was held

Columbia Old “Tunes Catalog

Familiar Mclodics” re-

A eatalog of "Old

corded by the Columbia Phonograph Co. was
reccutly distributed to Colnmbia deaters. The
booklict is attrictively gotten np and contains

sixteen pages and a cover design in two cators
The listings are np-1o-date and contain the se-
lections played and sung by swch Southera
favorites as Riley Puckett, Gid Tanncr, Veenon
Dalhart, Ernest Thonipsan, Bumgarner and
Davis and others.

g
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"New Yorks Leading Radio House”

vRare maax

THE SYMBOL OF SERVICE

Distributors for

W holesale only

with every sct?

store.
on it.

KRadiola Loop

A loop for every Super Het customer

You have sold a great many Radiola Super-Hetero-
dynes to your trade, but did you sell a Radiola Loop

You can sell every Super Het customer a Radiola Loop
if you care to try. You know the advantage of direc-
tional tuning; how much better and longer distant
reception can be made with an external loop. Then,
too, think of your city customer with the nearby sta-
tions overlapping and what a Super Het Radiola Loop
will do for this man.

Don't wait for your customer to come back into your
Send out a postcard with a picture of the loop
Tell them how the R.C.A. have still further
perfected reception of the Radiola Semi-Portable Super
Het with the Radiola Loop.

It’s more business you are after and here is a way to
get it—resell your good old rehable customers,

How many can you use? Write or tell our salesman.

CONTINENTAL RADIO and ELECTRIC CORPN.

New York, U. 8. A.
2118.Q

Fifteon Warren Street
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You never bejore had such
USIC 1o sell

Radiols 28 is the new cight-tube
Super-Heierodyne with uni-control.
As a dry battery operated receiver, it
gives volume in excess of chat ob-
tainable from storage bartery receivers.
If used with Radiola Loudspeaker
Mode! 104, all batteries can be re-
placed by 60 eycle, 110 volt A C
lighting circuit. Radiola 28, with all
Radiorrons but without bateries, list
$26!

ONE reproduction has reached a level
Tonly dreamed of a few years ago. It
has been possible to “educate the ear”—
to satisfy a great many people that they
were hearing music “iust as it sounded
when the famous violinist played it.”* But
it was never before possible to come so
close to perfection as to satisfy the most
critical musicians.  Today rhat has been

done.

The music dealer can sell radio as every
radio dealer does. But he can sell un-
surpassed tone quality as no othet dealer
can. Listen to Radiola 28 with the new
power Loudspeaker (Model 104) and you
will know at once that reproduction of
music in the home has taken a great stride
forward. You will know at once that you
have found the basis for a new era of
music selling.

Radiola Loudspeaker, Modcl 104,
is the outstanding loudspeaker de-
velopment of the radio art—built on

an entirely new principle. It an
reproduce orchestra and band music
with the full volume of ifs original ren-
dering. Ot the music can be reduced
to a whisper. It has volume, range,
and amazing acoustical fidelity never
befote achieved. With Radiolas 25 or
28, it can be made to replace aff bat-
teries, operating endeelyfrom 60cycle,
110 volt A. C. lighting circuic With
all rubes, list. 4 . . $245

This set and speaker make a combination unsurpassed in radio performance and in
perfection of tone. They make a combination unsurpassed as a selling opportunity
fot the music dealer whose customers are among rhe music lovers.

RCA-Radiola

MADE BY THE MAKERS OF RADIOTRONS
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Use of Collection “Club” Kills Good Will

] The Too Blunt Collection Letter May Get the Money, but the
Chances Are It Will Drive Away a Customer— Collection Hints

bsi d

Good mia tofa
in terms of efficient service and lacllul h:mdllng
ol eustamers, particularly in reference lo past-
1e obligations. This is an obvlons iruth, but
it is necessary to restate old trnths occasionally
and reclothe then for nodern consumption.
The teacher teaches what was tanght centurles
ago and the preacher preaches from a hook that
is 2,000 years old, the lawyer follows precedent,
but it is pot nccessary foe the business man to
follow cnt-and-dricd eommercial methods in the
matter of overdue obligations.

Using a “Club” Does Not Pay

There are many ways of collecting overdne
accounpts. Ouc way is to nse a eluh, diplo-
matically camouflaged. ‘The tronble is that the
elub is wsually quite obwiowns, no natter how
carcfully concealed. Yet the wise bisiness man
knowd that the old aduge about molasscs catelh-
ing more flies than vincgar applics 1o colleet-
ing moncy as well as to sclling goods. He als
recognizes that the problem of “collections is
much similar to the problem of “sclling” In
fact, up-to-dnte firms have in recent years made
radieal changes in their collection policies so
that Xhey * lmr,monuc with the policics of the
sales.departarent,

Some bnsiness nien coutend that uo wortl-
while method can be built aronnd any other
idea than aac that “gets the money,” irrespec-
tive of the method cmployed. It mmst have
been snch 2 wian whose palm itched for the
almighty dollar who wrote the following letter
to an old-cstablished firm:

“Gentlemen: It has been browvglit 1o my at
tention that there is a balance due on your
acconnt of $8.65. We can't undesstand why a
Arin of your standing should allow a balanee
of this kind te remain wapaid for sixty days
We can't afford to spend our thne wriling let
ters about sueh small amounts and ask that
you send your cherk to cover sa Ly return
mnil."

Such a lctter effectively destroys good-will,
The man who wrotc it was controlled by his
vinotions instead of his jndgment. He ullowed
his feelings 1o run riot and the result was a et
ter thint made a good customer fecl cheap. The
“deceasc” of many an account dates from the
day that <ome firm lead opened and read a “col
lection” letter of this sort.

“Yon may lead a h

to the wates but yon
can’t make him drink a good adage for the
writer of eollection letters to remember.  Per-
suasion mayx often carry a point where force
is applicd in v: “Let every man he persaaded
in his own wind,” said St. Panl, and persuasion

By Richard C. Walter

shonld be the keynote of all eollection efforls.
Whit is it that indaces you to pay a bill? The
sane appeal will likely reach the other fellow.
\We all owe money. Banking houscs advertise
the fact that they owe moncy and seem 1o be
prond of it. ‘Then why not sell the debtor the
idea thut it is te his advantage to pay wp? You
cun if yon approach him right.
High Collection “"Ovechead™

In the light of these remarks many a busi.

wan who thinks that his collection "over-

ness
hesd® is low and who prides himself that his
wcthod “yets the money™ inight be surprised

to find, npon investigation, that he was ¢onduct-
ing @ eollection “graveyard™ wherein he had
Luried many otherwisc productive accounts. A
diflerent upproach, a diffesent appeal might have
saved them,

There is s

old platitude abont familiarfty
Lreciling eontempt and it applics with particular
forcu tn collections. New ideas and new angles
of approach will bring a1 response where the oft-

repeated request for payment will pass um-
notiecd into the waste basket.
The fumiliarity that breeds comtempt is no-

where more foreibly illustrated than i the case
of the railroad crossing signs reading “Stop,
l.ook and Listen.” Everybody has seen them,
liew pay attention to them as the mounting
deatli list fromn erossing accidents proves. So
the wise business man is the one who strives
to get out of the rnt, who recognizes that every-
thing lus changed siuce his grandéather's time
{cven the grandson) and who decides 10 elothe
his collection appeals in new gapnents. Wit
moat collection mcthods lack is lubrication.
They produce friction amd friction is fatal to
goodwill. 1t bnflds a wall of autagonisim where
friendship shonld be comented.

Yet the business man must be carefnl not to
be too lenient, for the deblor may wistake leni
eney for weakuess. A deferred obligation ean't
be treated as a joke. Let ns analyze the situa-
tion as between the average deblor and the
creditor,

Debtor Versus Creditor

I'lic customer-deblor obviously has the advan-
tage. He has the goods in his possession or
may have used them or disposed of them, 1n
any care lie knows that to foree colleetion by
legal means is beoth expensive and tediou
Therefore it is uccessary to nse the gre:nei
amonnt of persuasion to owvereome liis “paying
resistanee.”  We have heard a great deal re-
cently abomt “sclling resistamec. But there is
also another kind of resistanee that exists, cven
though it wmay not have the official recognition

of adverlising clubs and salesmanship institu-
tions, 1t is known as “paying resistance, I
have coined the term because it seems to cover
the situation. There is an actual wall between
the ercditor and debtor which tactless tacties
only tend to build bigger and stronger. Of
course, this wall may be breached by training
the heavy guns of the credit department on it,
but no firm has long succeeded by using such
mecthods. Anyonc can eollect money with a
gun. Highwaymen do it very successiully. It
is much more difficult to try and get the debtor
to pay. The ordinary collection methods are
responsible for the alarming spread of that uui-
versal disease among debtors, “writers’ cramp.”
They don't scem to be able to write or sign a
letter. They arc in the position of the fellow
whe had rhenmatism so bad he couldn't move
and St. Vitus dance so bad e couldn’t keep still.
The situation is a scriots one. II the debtor
won't give some signs of his intentions the
creditor hardly knows wlat te do and in the
mcantime the aecount is getling older and
harder and harder to collect. Therefore the
busincss man if lie §s to stay in busincss must
learn the best method of overcoming paying
resistance and retaining the eustomer’s goodwill
and preserving future business relations with
him,

You must first indoce the customer to pay,
but to think that he wants to pay and not that
you want him to pay. Also yon must star{ the
offensive carly while the debtor has the money
and is in a receptive mood  Every deadbeat was
at some time or other a good paying customer.
The fact that lie is on your books proves that.
The laxity of buwsiness men toward debtors is
the one big reason why there are deadbeats at
all. The deadbeat starts by taking a little more
time thaw he is entitled to and ends by taking
the entirc amount asa gift. He succumbs ta the
temptation whieh the ecareless business man
places in his pathway, and so lie follows the
line of least sesistance, As a result we all suffer.
We must, therefore, start our offensive carly
and follow the account persistently,. The cus:
tonier, lowever, must not become aware of the
fact that a svstem is being used on him. The
follow-up imstn‘t be too obvious. It must be
lnnun and persuusive. 1t must get the money
with 4 smilc and bring the customer back again.

M. A. Modcll & Sons, New Vork, were re-
cenlly incorporated at Albany to manufacturce
radio apparatus with a capital stock of $20,000.
H. Ferstenzer, L. Hanpt and L. Pantell are the
incorporators

Wuebben Record Albums |

are indestructible

They are manufactured on methods of construc-
tion which are protected by the Patent Laws.
It 1s impossible for the records to drop out.

Ask for our tllustrated prospectuses and price lists

Wuebben Gesellschaft, m. b. H., Kochstrasse 60, Berlin SW.
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Croslcy 51 Regudar
A 2-tubc fong rouge set, vow
at the stew lotw pricc... . . $14.75

THE TALKING MACHINE WORLD

Croslexy Super-Trirdyn Regutar
In the Super-Trirdyn 3 tubes do the
wark of S. AMalchless performance,
5.00

The Crosley Pup
A recal fong range one-
cciving set

tebe re-
...$9.75

Not-One Sided

rot

reccivin,
strong

OSLE

B ETTER - - COSTS LESS

A Complete Line

Crasley manufactures a complete line of radia
sets which are licensed wunder Arm-
S. patent No. 1,113,149 and range in
price frowm §9.75 1o $60.00 without accessories—
10 per cent higher west of the Rockies. For
further inforination about the Crosley line, write
Department 26.

Sound engineering, progressive design and accurate
manufacture are not wholly responsible for Crosley’s pres-
ent position in the Radio World.

True, these have bred the Crosley reputation for perform-
ance. Yet the performance of any product, superior as it
may be, can never single-handed carry its maker to the un-
disputed leadership of an industry.

Crosley today is the world’s largest builder of radio sets,
because Crosley sets have always given “owner-satisfac-
tion,” because Crosley prices have always reflected the
economies of large volume production and because
Crosley’s merchandising policies have always enabled
C'rogley dealers to operate soundly, securely—and at a
profit.

Of this, a typical example is the Crosley field organization.
With headquarters in strategically located cities,
twenty-five experienced radio merchandising men are
working with Crosley distributors and dealers on their in-
dividual local sales problems so as to make the Crosley
franchise more valuable, more desirable—and more profit-
able to those who now hold it.

THE CROSLEY RADIO CORPORATION, Cincinnati, Ohio

Omning and operating WLIW first remote control, super-power broadcastiug Sstalion.

tion

Special ...

Console Table.
Complcte ...eoannn

Crosicy De Luxe Combina-

Musicone De Luxe..$ 27.50
Super-Trirdyn

~RADIO



26

THE TALKING MACHINE WORLD

Ocrouex 185, 1925

Buﬂdmg Sales in the Record Department

Work With Customers, Sell by Suggestion and Never Argue Are
the Basic Principles of Success Achieved by Miss O. Sanchez .

After all, it is not the education, the pep, the
knowledge of merchandise, or the position that
really makes the snecessinl sulesian, i the
sincerily of purposr. Nonatter haw mnch time
a firm may spend in eduraling ils salesmen and
showing thew the selling pownts of the gootls,
nnless there is sincerity back of all these cfforis
the cause is lost,

Tle other ilay | dropped into the phonograph
departiment of ‘The Fox Co., of San Antouio,

#<., and 1 had not observed the work of Miss
Olamiia Sanclier very long hefore 1 realized that
heee was an nnusual saleswonan,  FEvery cifort
that Miss Sunehez made had a pnrpore belind
it—and it got results.  But greater than all that,
there was a sineerity behind ler suggestions
which was infeetfous. It mmle the enstomers
more interested; and it expluined why Miss San-
ehex has a record of three to fune reeords per
cnstomer, Figuee it ont for yonrself; four ree
ords per enstomner, and i steasly streiun of cus:
tomers all day. No wonder this departiment ls
one of the most sneecsaful in the city.

As soon as I had the opportunity I asked Miss
Sanchez ta trll e abont some of her methods
in selling. Her story ix interesting.

Work With the Customer

“1 have nlways found that you can
double your sales ff yon will work with your
custonier and not against them," Miss Sanchez
stated.  “When nne has been at this work a
short time they can soon learn to jndpee their

customers, what they like and what they den't
like. Theu, by catering to them aecordingly,
the salesman can increuse the sales and at the
same tine ercate a strong frieadshin.

“Only this moruing | liad 4 nun e¢mne in and
ask for a scleetion made by Art Gilham, | got
fiont for him, showed him to a bLooth nud
started the wmnsic: then 1 went on with the
ather rustomers.  When the record was fin-
ished he eame oul aud was very wneh plessed
with it. T asked him if he had heard tlic others
by this smnc artist, aud showed him the full set.
1 had picked these ont of sock while he was
listening to the hrst record, so | had them all

By B. C. Reber

ready for him. He lhad heard somie of thens,
bnt others were new 10 him; so lie took them
all back and playcd them. Beforc he left lie had
purehased five recards

“1 have also found that there are miany little
courtesies which a salesman can use in dealing
with the eustomers which will make a mnch
atronger impression,  For example, | always go
with acw eustoners 10 a bootll, sec that they

The record department of the
Fox Co., of San Antonio, Tex.,
which is under the manage-
ment of Miss Sanchez, is one
of the most successful in the
entire city. This volume of
record business has been
brought about by the applica-
tion of certain principles of
selling and handling custo-
mers which are described in
detail in the accompanying
interview with Miss Sanchez.

arc comfortably scated, have the lights right,
and a fan running if nceessary; then I start
e machine and the record before 1 leave. In
fuet, 1 do everything for their cowufort and con-
venience that can be done before 1 leave them.
I do this even thongh some of them uare old
enstomers and knew how to operate a nachine.
I have found that they nppreciate these linle
conrtesies, while otliers prefer 10 take the rec-
ords and play them alone A little observation
on the part of the salesinan will soon elassify
the custonicrs so that they ean be waited npon
accardingly
Never Argue With Customers

“It is always foolish to argne with the cns-

Music is a hebby, and many people

tomers

FULL LINE of HARDWARE

For Radins and Phonographs

H. A. GUDEN CO.,, inc.
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become rather ccceotric abont it They will
try to pick an argnment with you about some
scleetion, bul if yan show them thal yow arc
looking 10 them for authority it will touch their
vanity and they will becoine your best friends
and customers,

“When a person comes in a second time I
make it a point 1o make their acquaintance,
for they have shown that they arc interested in
the department, and you owe it 1o them. [ give
them my card and ask them to call on me when
they want any iuformation on records or pliono-
graphs, Peoplc like to gel acquainted and know
cach other, and if yon take advantage of this
you ¢an bring in a lot of extra trade.

Make Patrons of Friends

“1 also work among my [riends who do not
tome iuto the store. When 1 am in a conversa-
tion with them I ask themw if they have a phono-
graph, and If they liave not 1 invite them in to
hear and sce som Being my friends they are
wore willing to come, ce they do not feel
under the same obligations. Then, when they
come in, | show thew what we have, and the
machine sclls itself. Knowing them as | do
also helps in sclecting the size and model of
wachine that they can afford to buy.

“On the other hand, if they owm a machine, 1
go after their record business. Owniug a ma-
chine shows that they are interested in music
and offers un oppartunity for record sales.

Evecy ltem Worth Sales Effort

“All enstoniers arc prospeels for needles. 1
ucver fail to suggest needles 1o every gustonier
who buys a record, unless I know that I have
sold thiein reeently. Such a little item as ncedles
is casily forgotten and people really appreciate
g them. It is not getting too
much out of the cusiomer by going after this
Imsiness, for this is determimed by 1he manner
in which the suggestion is made. 1f you are too
nggressive you are trying lo foree the sale.
Bul if yow go about n in a casual manner, as
though you just hiappencd to think of it vourself,
they'll by in the mujority of cascs.

‘Every item carried in stock is worthy of

sales effort. ‘[his not only applics to records
and  phonugraphs, but wore espeeially to
needles, repeaters, ete. Theee is a big market

for these ateer items if they are given the
proper incentive. Yon would be surprised at the
number of people whe really do not know about
the repeater, althongh it lias been on the mar-
ket for some time. 1 have sold many of these
by using it at the same time that [ make the
demonsiration of a record. This offers a good
opporiunity of s<liowing what it will really do.
The fact that the custamner is willing to lisien
1o the recard gives you the chanece to itse the
repeater,
Go After the Parents

“Pareuts are always interesied in children,
especially theie own, and this offers an oppor-
tunity for sclling a large number of the Bubble
Books. Tliese litile books nre iugeniously
rottcu up and should be in every home where
there are young children. ‘They are as insiruc-
tive and catertaining to a little ¢hild as the
classics are to adults. It is seldom, however,
that yon find them given the attention they
deserve,

“I wateh tlie stock carefully and rcorder as
fast ns uccessary.  If a new, popnlar song is
going well and we order licavily of it, 1 watch
these very closely; for such picces as these are
licre to-day and gome 10anorrow  For this rea
son, if the records arc mot going as fast as they
shonld, 1 give them a little inoee attention and
do not wait until we have no calls but a heavy
stock.”
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There 1s no better loud speaker at any price

Model WG-10
Majestic Reproducer

Ebony Finish
Retail Price $12@

Eliminates All Batterg roﬁbles

Majestic
A&B
Current Supply
Retail Price
Without Tubes

750

Manufactured by

GRIGSDY -~ GRUNOW ~ HINDS ~ CO
42540 Armitage Avenue, CHICAGO
In Canada: Benjamin Electric Mfg. Co. of Canada, Ltd. ~ TORONTO
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New Era Opens in Talklng Machine

OcroeLr 15 1925

1e Field

Radical Improvements in Instruments and Recordings Open New
Profit Possibilities—Sales Will Depend on Efforts of the Dealers

Any plonograph wercliant who can rontinne
lo feel pessimistic abont prospects afier the
niws which has come out durimy the st fewn
weeks had beticr go into the casket and funcral
urn business at once. He has no place In the
phonograph business,

1 ke not the icast attempt to analyze the
tories which have emanated from Brunswick
aml Vielor sourres. What integests me is that
they slgnify the opcmng of a new cra in phono-
graph recording a rcprodll:uou. an era of
i whaolly 1 aunything
gincd possible or cven coneeivable
in conuection with Ute commerdal reproduction
of sound. D is cvident that we are at the
threshiald of a new epoch.

Now there has bu:n a great dral of talk about
the talking machine business going ilead.  Naot
buly some, but all, absolutely all, of that talk
I biren the veriest nomsense, It has been
dulged in by nien who have never, In all their
experience ns dealers, been obliged before this
present thne to go in for any serious hard scll-
ing work in oriler to elear tleir floors of mu
rhfnes and records. The talking machine bnsi-

Intherta i

@

tlon, myslerions, ¢ven  astounding, romantic
and thrilling. Naturally, the public turned to
the new falry radio, aud began to throw their
sueplis pesies wute the aliar of the divin
Wlierenpon the talking machine meechant,
u awe, ~et up a higubrion.
cry to the general cffeet that he wa ruined and

W. Braid White gives some
sound reasons why the future
prosperity of the talking ma-
chine business depends on how
the trade takes advantage of
the opportunities for sales
opened up by recent improve-
ments in talking machines and
methods of recording. Real
" sales promotion will bring re-
wards in talking machine and
record sales, he points out. . .

aess has been not onfy an easy bnsi bnt
onc of the casiest. Profits have cowe in for
the nicre opening of a storc and scenring of
franchise for some well-kuown make of inachine
and record.  As a body, phonograph dealers
liave not been competled to get out and hnstle
They have not been compelled to canvass from
house to honse. Their siles have come to them,
and until very rccently they have only had to
carry the advertising which was supplied to
them gratis by the mannfacturer whose goods
they handled to have their floors filled with
cnstoiners.

Ohl What a Change

But what A change there has been sinec thend
\We have seen suddenly the wihole trade go into
the extremes of confnsion and of pesshinism.
We have scen sales dropping off until nier-
chants have cricd out that the roof was coming
down upon their lieads. And what had hap-
pened? Nothing, save that the publie found it-
sclf provided with a new and an undonbiedly
most faseinaling means far nusical reprodne:

that the end of all things for him was at hand

But it was not al hand, “Not by no means,
Ar. Muxzle,” as Mr. Welicr said upon a famous
oceasion. ‘ar pretty soom il was apparent
that the publie, whicl likes music and which has
been eollecting reeard librarics far years, was
not at all the less interested In its old musical
Tobby. 1t was simply that somcthing new was
ocedpying its attention, aud that it was deter
mined to test whetlier (his new thing wontd
supersede the talking anachine or take a new
place alomyside 1t

Alongside, as a Fellow Worker in Music

What lias happened Is precisely what a few
faithfnl always knew wounld happeu  Radio lias
taken its placy alongside the talking machine
Its realm of i has been shown to be diffes-
cnt, and the field of nsefulness which it occupies
parallel with but not superposed npon the fiehl
of the talking machine. To-day the whale ai
of radio manufacturers is (o bring to approxi-

Retail Price

S: 40003 volt, Stan,
15 wmp. Detecior - mmpllfics
with full, noise-Trec distor:
1t=nless volume,

For your sets-

the tube that took New York and
Philadelphia by Storm

Equip your sets with the tubes
that eliminate rushing, sputter-
ing tube noises by means of tri-
angular stabilizing plates—an
exclusive Schickerling feature.

Try Schickerling tubes in
rd Base, comparison with any others—
note the big difference in tone

and volume. Sturdy, long-lived
and so sensitive that far-off
stations come in with bell-like
clearness.

Greater consumer satisfac-
tion and quicker sales come
with the use of Schickerling
tubes. A great improvement!

iFrite or wire for our interesting dealers proposition

Atl models sold with a 10
day -written guarantee

OTHER MODELS SELL AT

3 cott—8/100 amp Mintature Bare
Model S-8I00 Det.-Ampl.. . 2.

5 oali—% omo Sanl-rlBa-

pl
Model S-700 Pov:r Tube... S.W

Rntekerbocker Buuamn Broadway & 42nd SI,
Hovemeyer Bullding, €orllandi and Church
Phitadelphia Office: Jeffesson Bullding, 1015 Chesinu Sireel

thot insures legitimate profits.

SCHICKERLING PRODUCTS CORPORATION

Executive Offces and Factory: 401407 Mulberry Sireci, Nework, N. J

New York Offices:
Jewelees sund|ng 3B WL 4TRSS
Sie

7 sel 1110 ern, Mitoture Bne- )
Modol 5400 Dot.-Ampl..... 250

1% ooli—Yi amp. Slnd-ld Baoe
Mods) S-30 Dst.-Ampl..... .50 S
5 colt—16/100 amp. Standerd Base
Model S:1600 Det-Ampl..... 400

RADIO TUBES

Lkeh the Stabifizing Tiangalar Ploles

Mail Orders filledlirom our Newark foctory

wate perfcetion the aecessory devices of repro-
\luction and of trausimission, 1o nake the ap-
paritus satisfy a public taste which has been
wade critical and sensitive by years of the talk-
g machine.

Buying Philosophy

And the recent change of policy, which has
resnlted In the selling of aecumulated stocks of
talking machines at reduccd prices, has brought
the public into the market with a rush. Talk-
ing wachine dealers iave learned that this pub-
lie has been waiting outside the store doors,
and prubably wondering wihy no one was taking
any Interest in seiling machines and records.
Of conrse, it Is a bit too much to expect that
the publie will of itself rush in and fnrionsly
demand quantitics of anything with which it is
alresdy familiar; whereas the publie will always
rin after something new, if that something is
only noised about cnough. Onee, however,
there is given some scnsalional impetus the
public will rush to buy, if it Is really a wanted
thing. I it is not really wanted, no cut in price
will help it a particle. In the present ease the
publie showed at oncc that it wants, and wants
lurgety, talking machiues and records, and that
its recent apathy has only been the result of the
apathy of the merchants. As was sald before,
a mere reduction of prices does not in fiself
indmee anyone to buy anything. There must be
a sense of valne bnilt up first, a sense of money
value and also of what may be called use-value.
Ouly when snch senses have been built up can
there be any response to reduction af price.
For only tlicn docs the reduction come with the
authority of a genuine bargain. There Is no
merchandising value in a law price as such,
The value only begins to exist after a sense of
worth las already beem built up, compared
with whieh the announcement of a new and
lower price operates to promote the idea of bar-
gain, that is to say, of valuc at a price tem-
porarily lowered beyond its right level.

So that f recent events prove anything at all,
they prove that the public is completely "sold"
on the talking machine and its records, and is
just as ready as ever it was to buy largely and
enthusiastically; but that, on the other hand, it
is absurd to expeet the public to buy without
some effort on the part of the merchants.

Business a Coy Fairy

Tlic lesson then is plain enough. Business is
a coy fairy, always beckoning on the secker
after her favors, but always ready to submit to
him who comes with conrage, persistently re.
fusing to be eried down, to be put off or to be
delayved. Te her worshipers who think that
onee she has surrendered she will remain for-
ever faithful and beneficent, she loves to give
unpleasant surprises. She says in efect: "You
may gain my good will, but you must work
day and night to retain it, unlcss you care noth-
ing about sitecess!” Or, to put:the netaphor
differently, statistics show that-men who have
always had haed lives seldom commit swicide
under the impetns of a novel misfortune. They
have always had ta fight, and one more fight
means little, Men who have had casy lives,
well-fed pleasant lives, aften break down utterly
when teniporary misfortunes come, losing their
qrip and even pniting themselves out of the
world cmirely.. Their fibre has been softened
by too easy times, and they have no reserve
strength against trouble.

Wiiich is a parable. Put more rudely it may
be expressed by saying: "Quit mourning and
get to work. The talking machine business is
just about the livest thing to be found be-
tween the Atlantic and the Pacifie. But those
\\lrho insist npon looking Into the grave all the
time ¢an hardly be expected to see much of that
big thing. T.ook up, and get busy!"
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Eveready Radio Batteries
build business and reputation

“Since my start in business twenty years
ago,” says Mr. L. C. Blundin, of Phila-
delphia, Pa., “my policy has been to
handle first-class merchandise only, and
give every customer value received for
hismoney. I can’tthink of another article
in my store that fulfills that requirement
better than Eveready Radio Batteries.

are selling satisfaction as well as bat-
teries, and banking confidence as well
as profits.

One of the sensations of the year is the
great growth in Eveready popularity
manifest to dealers by their increasing
sales. Order Eveready Radio Batteries
from your jobber.

“Such lines as Eveready
Radio Batteries help build
a merchant’s reputation.” | wnis o e

Broadeast through-

New York
WIAR  Erovldence

= . .
Evercadys are the choice | ¥t fee [ ¥

i
of dealers everywhere, who [ WA Miebe

Manufactured and guarantred by
NATIONAL CARBON (CO. lxc.

EVELLIADY HOoUR
EVELY TCRSDAY AT 0 1" M.
Ewaicrn Standard Tine

real radio_eni

joyment. el your cus New York San Francisco
e “Eveready Gioup.
WCTS  Worcvster Atlasta Chicago Dallas
e e Kaosas City Pinsburgh
Ml

Canadian Nalional Cabon Co., Limited
Toranto, Ontario

eVEREADY

Radio Batteries

—they last longer
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Talks on the Bcneﬁts of
Radio to the Farmer

General J. G. Harbord, President of Radio
Corp. of Amefica, Outlines Farmer's Need
for Radio in Talk to Advertising Men
The beaehils of radie ta he Larmer was the

general snhject of an address gheen by General

1. G. Harbord, president of Ihe Kadie Corp.

of Amcrica, to the members of the .\rh'crl 3

General James G, Harbord
Cinb of New York the latter part of last
month,  Geueral Ilarbord staled thal radio
broadeasling ended the isolation of farm life
and so is a greal farlor M keeping young men
on the farm.  The address in part follows

"Throngh railio Ihe farmer ecccives the ad-
of ugrienltnral anthori Iois a friend
in the lime of the farmer’s ner He W inscet
plagne, animal cpldentic, threatening weather,
or other adverse condiliens, the radio brings
the informalion neeessary 1o nicet the problem
With these wtilitasian henefits there comes a
wealth of entertainment. The great men of the
nation, the President himself, will sgpeak in
the farmer's home.

"The city lislencr, tnning in on a slation only
to hear a voice recling off the price of while
leghorn cggs, fancy cahbage, red owions and
pork, whese he had hoped to hear jaze, may nat
be neuch inpeessed with the value of markel
reports.  But at that very momenl there are
Ihousands of men on farms who have laid aside
everything else in arder lo listgn in en what
is to them business imformmlion, a matter of
ilollars and cents.

"But in the long mn peelaps the greatest
utilily of radio te the farmer fs in lying in
with the extension wark of agricnltural col-
feges and schools,  \With 31,000,000 people liv-
fartus, the agricwltural eolleges rnrall

ing on

The Adventures of —

E\.!JORG ESS
10 BATTER

sales story—a story that only Burgess
dealers can tell to their trade.

BURGESS BATTERY COMPANY

Canedian Feciories and Officent N

R\dm shnuld brlng the

hut 150,000 students.
illi

advantages of scicnli to
of farmers, It will rn:\ble the student, whose
college coursi hus been inlerrupted, lo conlinue
i, often whl the same instructor

“Of all 1at may he said of radio, the besl
is that it will tend 1o keep the yonng people on
|||¢ famn. There is the true independence, there
the real thranc of the Ameriran sovercign.
Kuolertuimnent and enlture and the throhbing
fife of 1he metrapolis, carried t6 the farm hy
1adia, lielping lo niake rural life more attrac-
live and desfrable, will <ustafn that class whieh
huckhone of nr narional ex

is the very

Made Exclusive So_nora
Kentucky and OQhio Jobber

Pennsylvania Phonograph Distributing Co, Will
Dislribute Sonora Merchandise Exclusively
Throughout Ohio and Kentucky

Crgwrann, O, Oclober 6 The Pennsylvania
Phonograph Dislribnting Co., of Philadelphia
and Pittaburgh, was recently appointed cxeln-
sive distribntor in Olio and Kentncky for
Sonora praducts and has cstablished logal offiecs
and display reoms al 1747 Chester avenue
Lucitte J. Schalte, formierly connected with Lhe
Ohio Muaical Sales Co., ¢ manager and
Stanley M. Townsley, who was also formerly
idemtified with the Ohio Mnsical Sales Co., will
cali on the Irade. A complele of Sonora
phownographs, Sosora radio reccivers and speuk
crs will he carried and prompt mechanical serv-
ice and parts will be furoishied dealers.

Northwest Radio Jobbers
IForm an Organization
Will Aet ag Section of Northwesi Radio Trade

Association—H, F. Thomas Named Chairman
—Consider Matters of Interest to Jobbers

Radio johhers of Minncapolis and St. Panl,

1., i1 arder to cuable them to give adequate
atlention te the many problrms which arc of
particnlay interest to them, reeently organized
separale working section of the Northwest
Rudio Trade Associntion, H. I, Thomas, presi-
denl of the Northwest Eleetric Equipment Co.,
was clveted firsl chairman of the section, which
shall he known as the Jobbers' Section of the
Northwrst Radie Trade Associntion, The presi-
denl and seeretary of the Associalion are ex-
officio memhers of the commillee of five of the
jobhera' seetion.  Mecetings will be enlled when-
cver neeessary for the discsssion of important
problems

‘The Radolph Waurltizer Co. recently declared
a guarierly dividend of $2.00 ger share on the
7 per cent prefeered eapital stock of the coin
1I|y, .1y:\blc ()ﬂnbcr 1.

cive n3 same good publicily.”

Ocropse 15, 1925

Brunswnck Record Sales
Gain Throughout Country
John F. Ditzell, Manager of Record Sales of the

Brunswick Co,, Declares Dealers Are Pushing
the New Records Most Effectively

Brouswick record sales are gaining in all pasts
of tlic cownmtry, accordiug to John F. Ditzell,
ager of record sales of the Brunswick Co.,
m @ comniunication 1o the trade. The letler
reads as [ollows

1 1s sur old friendl éncrease!  From Maile 1o the
Pacific Coast, from Canada te Ilic Unc where General
Fu o chased Villa, we are leariug fron dealers who
are enjoying splendid record increases. The mosi salis
fymm parl of aff is that lheve {nereases are mot just
Jixlit, bul 1nsiead {n every lnstance they are subsiantial.
tu foet, lraleps arx reporting the largest record days
" Christmas Scason.

“We altribute this nanew-whle increare in the recard
business 1o the dealers aud she record sales people wha
bave taken it advantage of 1he sates possibitlives in
the rvecords produced the new Panatrope recording
metliods, Almost withoul cxeeption record organéaslions
have enthusiasiically presented these new recordings le
thelr 1rade, and Ihe resull Las been a renewed and
grenler demand Ih‘m ever hcfore for records. The public
has again d she sup acy of R Whal
we lave prevented in the way of these new recordings
within 1lic past two mouths is only an indieatfon of

most  slacerel

whal e futire holds. We, thercfore,
wrge that every dealer—cvery record sales persou—pay
paricilar atlealion 1o tlx  recordings slown o the

Attnclied sales consrienis. These records have ualimited
sales pousibilities, and wilhow eveepiion a profitable
return ean b bad if they are called 1o the attention of
record boyers,

“There is a specike reason for cvery recording, and in
the commemts we bave explained ohir reasons for present
fng Miem, and the features of cack record. All of this
informaifon cam be of valic a1 the time the records are
demonstraled as well ms for advenising jurposcs.””

Ft. Wayne Dealer Gets
Publicity Via the Radio

Loans Radio Station the Latest Records With
the Result That Thousands Hear the Name
of His Store and Kmow the Line He Handles

Fr. Wavng, Inn, October 3.—A live dealer
can [requently get wvaluable advertising that
cosls liiny wothing cxeept a litlle cforl and the
1ask of being on the job, In this city, there
is sneh a live wirc dealer known as Ducsler
Music House, operated by B. J. Duesler and

his son, 4. R. Duesler—bolh of them on lhe
job all the time. Tl is an cxelnsive Brunswick
Shop.

The following letter reecently received by the
Remswick Co, from this draler <hows how
very good publieiy is being sccured at the
mere rost of giving some scrvic

“We wand to lel you know that a ncw bmadeasting
slation, WOWO, which kas Just gone on tbe air in thiv
city iv using a syle No. 210 Drunswick amt we are
loanis hem urw Brunswick recnrds whicl lhey are using
in aest program condicted every noon for balfl an hour.

“They annannee that they are nsdig Hrunswick recorle
and from whom they are ohtained. We helieve this will

‘These adventures make an interesting

GENERAL SALES OFFICE: CHICAGO
a1a Falls ord Winnipee
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1. For Dlstance
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quency.

2. For Selectiviey
at all wave lengths

- smmaight-line fre-
quency condensers.

3. For Volume
and Tone
— combined resist:
anceand iransform-
e coupled amplify
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For Quality
The finest and best
pans throughout,
For Service
Quality of partsand
methodofcansiruc:
tion pasitwely a3
sute durabiliry.
For Economy
33 10 50 per cent
Jower in price than
any other set of ke
qualuy.

WEST OF THE ROCKIES $5712

TRINITY SIX is “The First Production-

Engineered Radio Receiver” EVER BUILT

BEACON’S revolutionary method of construction, combined with the purchasing

power of the world’s largest radio parts plant, makes possible the TRINITY SIX at
$50.00. No competitor can duplicate this phenomenal value without duplicating
this great organization, which buys no parts, but makes everything (with the excep-

tion of one or two patented minor attachments) under one roof.

€
TRINITY SIX

Exclusive Franchise
Gives to Dealers—

1, The privilege of ordering what
+ you need when you need it,and
getting immedtate shipments.
2 Protection, as our exclusive
s dealer, from competition in
your locality.
3 We guarantee not to reduce
« prices, assuring you a liberal,
permament proft
We guarantee not to obsolete
4. models
5 Territorial NEWSPAPER adver-
« tising and dealer sales helps.
The ability to scll at $50 a set
s that your competitors cannot
duplicate for anything near the
price.
If you would like to be the
TRINITY DEALER in your
loeality, ask us for details.

From Factory to YOU!

A The manufacturing cost is kept low, first, because
A there is no additional profit to be paid to parts man-
ufacturers; and, second, because BEACON'S manufac-
turing methods make one operation take the place of
dozens of soldered joints. The list price is kept low by
selling direct to the dealer. There will be only one
TRINITY dealer in your locality. If you think you
want to be that dealer, write.

BEACON RADIO MFG. CO,, Inc.

(Broadcast Receiver Divirion)
323 Berry Street Brooklyn, N. Y.
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Butler Sells Key Men of the City First

Kansas City Dealer Adopts Unusual Method of Selling Radio and
Gaining Prestige—“Personal” Advertising Reaches the Prospect

Following 1l insiallation of a radio depart
ment, the prohlem of the dealer is to establish
prestige.  And there is no more ellertive way of
doing this thau by sclling the "kry citizens” of
the community first, according to Manager Gra-
ham, of Butler's Musie Co., which operates two
successful stores in Kansas City, Kan,, who ont
lined his methinl of promoting radia sales in the
Retail Ledger reeently.

"\When we established our radio departien
he says, "we iletenmined 10 work ont sonic plan
of salus promotion which wonld plice this new
line on an enual footing with onr regular musi-
cal lings. Here was the proble We had taken
on a radio line rhuning Into real money, sels re
taiting as high as §650 each, henee it was up to
ds to attract the best ¢lass of trade in the city.
We felt that the first step toward erealing pres-
tige and attracting that class of customers who
could afforil radio-phouographs runuing into
amounts of money neh as these wax to make
key-sales to soine of the leading wen in tows,
then ntilize the prestige thns developel 10 at-
tract the class of cnstomers whom we wishel
la imterest in owr line

Prestige-Building Prospect List

"The first move in this program wis to make
out a list of teuiling citizens in the town—not a
large list, but one 1o imclnde those who stood
out as leaders, men of execptional standing, i
different professivus, such as banking, conte:
ing, politics, cducation, retail and wholcsale
business, ete.

"When this list wis completed, salesmen were
sent onl to interest these peaple in onr radio-
phonographs and, if possible, to make a sale, or
at least place onc of our machines in the homc
of the leading citizen whom the salzsman had
appronched.

“Right here is where the serics of pursonnl
advertisements’ which we had planned n con-
nection with our salrs campaign began lo be
nsed, and I am glad te say with results whirh
rousril dnterest in the entire city and cven
tics somc distanee Away.

“For instance, onc of these leading oitizens
was W. D. Partin, owner of the Hnme Lanndry
and a leading and progressive citieen of the

town. Instead of writing lim a letter which
would be read naly by himsclf and Gunily, we
wroly the letter and printed It a1 the top of vur
ailvertising space m the Kunsas City Kansan
Of evurse, thie open letler was read by almost
cvery one in town, but read with tlie most par-
tenlar interest by Mr. Partin himseld.

Sell some of the leading citi-
zens first and the volume busi-
ness will be easier to develop.
That, briefly, was the policy
which Butler's decided would
make the radio department
successful. How this live
dealer carried on the campaign
through a startling innovation
in advertising is described in
detail by Manager Graham of
the commpany. . . . . . .

“1n this case, von sce, we had nol yet man-
aged te place i radio-phonograph in Mr. l’ar-
home for denonstration, bt sur silesrn
lready talked 10 Tim on the subjecl aml
his interest was partly aronsed—hence this per-
som] wethod of drawing his attention to our
merelnndise wis a real factor in eompleting the
sale to this prospect.

Pepnanal 10 W. D, Fariin,

The Flome Lawmlry:

Y new, modera Linmiry, recently opencd, makes wie
wrdale ways »f oing  Ihhugs.
iy to-aleness” yon should hear
no ground wites ne amenga—no wel eell

Delirve yon
Aml. sny, Laliin
enr new 1aiho

Balleries—anit it bongs them all f. Drop o wome Hae
Me, Papiin, amd kel me ilenwmsirare 1his raffo.
Frakn Duroaw.

| is just i sample, since a whole series of
ails of this type was prepared in our office, ad-
dressed to leading citizens of Kansas City, Kan,,
and printed at the top of owr space in the

“The intcresting thing about this lype 01 an
dressing personal letters 1o prospeets, uswally
when their interest had been aroused to i cer-
tain extent, is the faet that it alnost imvariably
sesnlied in a sale to that prospeet, and some
tlang more as well. The result in the way of
potential business ferreted ovt by the generat
interest aroused through speaking personally to
2 prospect through the newspaper colunms was
tnvariably of more profit to us than that aceru-
ing throngh the sale of the single radio-pliono-
wraph i nuestion

How Testimonlal Letters Were Used

“Howcver, obr campaign of personal adver-
tising was {nnd is) not limited to letters ad-
\lressed to prospeets. Of even more value 1o
us in a busincss way were the letters written
to us by satished pnrchasers, leading citizens af
the town, an entire serics of which we have also
printed.

»As we made sales to men of promincnee in
e various lines of learning and indwstry in
Kansas City, we sccurcd and printed letters of
this type regularly in the most conspicuous
place In our advertising, with business results
which are, to say the least, highly gratifying.

“Briefly, the plan cousists in enpitalizing the
prestige won by 'key-sales’ made to well-known
citizens, vtilizing the last onnee of this prestige
by prescutlng the facts to all the citizens of the
town through the medium of paid publieity,
available to retailers throughout the line, in
radio merchandise or any other.

Leading Citizens Have Following

»Almost every leading citizen of any town,
in whatever line he may lave won a position
of lendership, bas a certain following of per
sonal friends and admirers. And all those who
strongly believe in the good jndgment of this
lcading cltizen will say something like this:
*Well, if Butler's line of radio sets is good
cnough for Guuan, ¥m swre it will satisfy me,
for that fcllow surely shows good judgment in
almost everyihing hie does’ It works out that
way in a big percentage of eases. We managed
10 muke key-sales to leaders in almost cvery
intaginable line in this city, and this fact has

Kansan, just as was donc in this i

MOTION PICTURE

Camera~Projector

Now, you too,
can cash in with Pathex

U P TO the present the sale
of Pathex has been re-
stiicted to a few cities.

Now we are ready for nation
wide distribution.

So you retailers who have
heard the wonderful siory of

Pathex profits but have not been
able to get Pathex outfits to sell,
can now get on the bandwagon.

It's a case of first come, first
served. Best wire your order
today. Price—complete outfit—
camera and projector, to retail
$97.50, less 40%.

PATHEX, Inc., (a sutsidiary of Pathe Eschange, Inc.)
35 West 45th Street, New York

d sales resistance to a reinarkable de-
gree Each of these fellows has his gronp of
fricnds, his "following,’ you might eall it, and
from these gromps we have selected lists of
names of persons on whom ovr salesmen call
personally, their work being along the line of
"direct lcads’ only, none of their cflorts to sell
radio scts being sqnandered in a haphazard
manner.

A Chain of Sales Possiblities

“Tlms it may safely be said that ovr business
progress In the radio line is directly from the
satisficd patron to the new prospect and cventu-
ally the new customer. We look wpow every
ovwner of one of our sets as a direct avenve to a
group of new customers, perhaps only one new
one, perhaps from three to five new ones and
possibly in some cases a great inany nore than
that, depending upon the prominence of the man
and the degree to whieh lie ‘radiates his per:
sonality’ to fricnds, relatives and cven acqnaint-
ances,

The Follow-Up

*Tliis is work, of course, for the outside sales-
and his first step, after securing the name
and address of a *live prospect,' is to call at the
home—if practicable, taking one of our sets with
him. This is taken into the parlor or drawing
room, with the pernission of the prospect, and
demonstrated immediately, if any programs hap-
pen to be ‘on the air' at the time.

“The next step is to obtain permlssion to
leave the sct in the home for a few days, so
that the family may judge for themselves of

{Continued on page 34)
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Two Superspeakers Now—
Both by JEWETT

With the new Jewett Superspeaker Console, a Radio reproducing instrument
enters the realm of fine furniture.

Yet there is no sacrifice of brilliancy, volume or tone,

For the console is, in every essential, a Superspeaker. Its design is by the same
staff of young Radio Wizards. Its concealed horn has the same proved Super-
speaker air column. Its reproducing unit is the same exclusive, adjustable
Jewett Vemco.

See how harmoniously this Console blends into any setting your customer

chooses —how notably it graces the most perfectly appointed living room. And Dealess: Place your orders now,
rely on it always to give Radio duplicated by but one other instrument we know f:;m',ha;*m‘:‘c‘lin‘g‘f;gs;ﬁk“z;

—The Superspeaker itself.

Console cabinets are Jewett Built, of walnut or mahogany. Top is inlaid with
Arlington tvory. Grille is pressed leather. Drape is silk in a neutral brown,

A highly perfected product by a builder world famous in the field of quality
Radio reproducers. And a tremendous asset to every holder of a Jewett
Dealer Franchise.

JEWETT RADIO & PHONOGRAPH COMPANY

S660 Telegraph Road Pontiac, Michigan

Quality Broadcasting to Match

Quality Products—Station WJIR There is no substitute for the best

© 1925 Jeweu Radio & Phonograph Co
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THE MANUFACTURERS OF THE FINEST LOUD SPEAKERS AND PHONOGRAPHS USE

MICA DIAPHRAGMS

s

<3

The Absolute Reproduction of the Voice, Instrument and the Ensemble
Diaphragms made of substitute materials do not attain the same results

WHY NOT HAVE THE BEST?

WILLIAM BRAND CO.,

THEY BRING OUT

The Purest Tones
The Subtle Overtones
The Delicate Shadings

Write far Samples and Prices

27 E. 22nd Street

Manufacturers of Mica Diophragms. Oil Tubing ond Insulating Matsrial far the Radio and Elsctrical Trade

8

&

New York City

Butler Selis the Key
Men of the City First

(Continucd from page 32)

the pleasure, comfort and entertaimment made
possible throngh its preseace

“Then in the conrse of a few days—mnot more
than a week, as 2 rule—the salesman calls again
and, if possible, closes the sale while the interest
of the family in the set is al 1ls height. We
have found that it is the essence of wisdom upon
our part not to leave sets in the home for more
than a week and, if the sale cannot be closed
then, 10 remove it to soine other prospect's
lrome and try at some futnre time 1o make a sale
to the Brat prospect. This general, is the
method followed by our outside salesmien.

“Naturally, our advertisivg brings hundreds of
prospects direetly 1o our store, where much the
samie geuneral process of p g over sales Is in
times i purcliase is inade on the first
many instances we find it necessary
the prospect’s home for a fcw
days, in order to convince thein that u radio in
the home is as winch of a necessity and as little
of a luxury as a vacuwn sweeper, cle.

Terms and Turnover

“In the radio busincss, the miatter of terms is
one of gencral iulerest o the teade. ln our
regular musical line, we extend terms in the
maximum to a length of thirty wionths, and have
found that this policy is safe and practicable,

“But we allow no such terms as this in our
radio eetailiug, nc-third down twelve
months in which to pay the remainder is the
most liberal plan allowed in cises where the
customer cannot pay cash,
wo more liberal terms tha
be consilered by bs if we are 1o reanain within
the ‘safety zone.'

“From the time of the vstablishmeat of our
radio department we have stren
the common wistiake of overstorking and have
fought in cvery way to accomplish a rapid turn-
over. Thuuks to these two clements we |
incurred no losses in the way of antiquated mer-
ctandlse. Perhaps the most importiut fucto
in achieving rapid turnover has been our system
of udvertising, cmphasizing the personal equit
tion. Correct and foreciul advertising, {ollow
ups of direct leads by outside salrsmen, andd
conscrvalive buyiug hiave insured profits in radio
in the Butler store.

Joseph Horne Co. Starts
ixecutive Training Course

Large Pittsburgh Establishment Enrolling Em-
ployes for Course in Store Management

Piviswureu, PPa, Ocloher S-~beadiug sercan
islments lave long recognized the
, and screral suceess
¢ been nade by
nationally know e of the latest
to eontemplite netivitivs iwlonyg these lines is the
Joseph Horue Co., of this city, which, beginning
tlus moml, is enrolling stedents for an exceu-
tive trainng course under the direction of the
Rescarch Burcan for Retail Tr g The
course will br wade up of sixty-six lectures
given by exeentives at the Horne store and by
the still meibbers of the Rescareh Bureau. The
store lecteres to be given on store time will
deal with policies and procedures in the Horue
sore, Burehn lectures twao evenings a week will
take np organization management, cte. To sus
the interest of stmdents a small assessment
t be deposited at the tune of registration,
which is retirned 1o those who graduate,
| Josepli Horne store operates a large talk
department fact, one
cnts in ¢ State. A
ss has been developed in
5 promotion of #n unusual

ful attempts

ing machine und radic

of thc leading departy
large volume of lms
these products by si
Al dggressive type.

Atwater Kent Co. Issues
Radio Instruction Book

PunaveLina, Pa, October 6-—The Atwater
Kent Mig. Co., of 1 ity, has lately isaned
new forty-vight-png struction book covering
every imporiant phase of installing and operat
ing Atwiter Kent receiving scts and loud speak-
ers. As heretofore a copy will be placed v the
shipping cantainer with cach reeciving set. This
book is described as a valunble liindbouk dor
those who own Atwaler Kent sets and @ mate-
rial hielp to those who sell theni 1t is planned
1o supply additional copiex of these hooks te
dealers as needed. A new section tlint s heen
added shiows the installation of fnses between
the batteries and the batiery cable.

“l Miss My Swiss" continies 10 be onc of
tie most popular Ted Lewis Colunibra records

- e e e e

CONSTANTLY INCREAENG SALES

are testifylng to the superior quality of our

COTTON FLOCKS FOR PHONOGRAPH RECORDS

STEP INTO LINE WITH TILE BUYERS OF “QUALITY™
CLAREMONT WASTE MFG. CO.,

T (LD bttty S

Claremont, N. H.

Radio Exports This Year
May Total Fifteen Million
Development of Foreign Business as Impres-

sive as Growtl of Domestic Trade—Markets
Are Constantly Broadening

The radio industry is making quite an im-
pressive showing by the increasing voluine of ils
export trade. Every month the figures of ship-
ments to forcign countrics grow and the prod-
nets {o this youthful industry arc apparently
vnjoying tremendons fuvor wherever they hawve
been introduced.

While the growth of the domestie busiuess
has been plenomenal—it is estimated that the
oufput of American producers of scts and parts
for 1his year will total around $500,000,000—the
export ficld has been of even later development
and is scarcely luss striking. Manmfaclurers are
casting cyes nore longingly on the cxport ficld,
it 1s safe to say, than they are on the domestic
trade, for, as in other industrics productive
capacity has been expanded so rapidly that ex-
port business is needed to take up the slack.

Our best foreign markets for radio goods at
present lie in the Far East and Soulh America
Afriea is beginning lo opem up most cncouray-
ingly. Canada of course, is considered morc
or less of a domestic field.

Basing calculations on the ratc of progress in
the exporlation of radio parts so far this year,
it is estimated that the foreign business ol
American mannfacturers of Lhese goods will
come close to $15,000,000 in 1925. Our tolal ex-
ports of radio apparatus for the calendar year
of 1924, according to government figures, was
better than $6,000,000, of which wore than
$4,000,000 was reported in the last six months
of the year and over $2,500,000 in the last three
months of the year. Exports for the first six
months of 1924 totaled $1,826000. While it is
unsafe 1o draw comclusions from figures thal
periain to an industry so new as radio, appa
reutly the export trade in this ficld is seasonal,
with the peak being reached in the last three
months of the year.

Exports of radio goods for the first half of
this year tolaled over $4,000,000, or morc than
twice the cxports of the first half of 1924 Fig-
ires are not obtainable for months later than
Junc this year, but the saine rate of progress, or
cven better, is reported by leading radio ex-
porters, and judging froin orders in hand and
inquirics, the last quarter of the year will again
prove 1o be the seasonal peak It is not too
oplimistic to cstimate radio cxport sales for the
last six wmionths of 1925 at $10,000,000, which
added to the $4,000,000 and more reported for
the hrst hali of the year would bring the total
of the twelve months of 1928 necar the $£5,000,000
mark,

The White Radio Corp., lersey City, N. ],
was reeently incorporated at Dover, Del, with a
capital stock of $500,000.
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TED
LEWIS

The High-Hatted
Tragedian of Jazz
exclusively recording
for Columbia

SAYS:

“] have always taken a great deal
of pride in being one of the featured
artists with the Columbia Phono-
graph Company, but more now than

Tod L

COLUMBIA PHONOGRAPH COMPANY, 1819 Broadway, New York City

COLUMBIA
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Ted Lewis and His Band

There is no more welcome entertainer in America
today than Ted Lewis. His personality is unique
and it is reflected in an unusual degree by his
exclusive recordings on Columbia Records.

Your customers cannot buy better dance music,
better recorded, than Columbia’s Ted Lewis
Records. Push these records. They're profit
makers.

Recent Columbia -Ted Lewis Records
by Ted Lewis and His Band

439-D { Milenberg toys . o = N T LT T e Fox-Trot
10 in, The. Tin Ruof Blnes - — i FoxTrot
416D { Say Arabells . ~ORT ’ = Fox-Trot
10 in. 75e. Angry ool L. Fox-Trot
A400.1) { I Mins My Swiss Fox-Troo
10 i 75e. Marguedte .. ... Fox-Trot
311-D { We're Back Together Apain Fox-Trot
10 in. 75¢. N N ... Fox.Tro:
2741 { I Like You Beat of All . .. .Fox-Trot
10 in. 75 I Aint Got Nubody 10 Love Fox-Trot

COLUMBIA PHONOGRAPH COMPANY
1819 Broadway New York

COLUMBI
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Exclusive with Columbia

No wonder Columbia’s recent dance-music rec-

ords have become the talk of the trade.

Look at

this list of well-known bands and orchestras now

recording exclusively for Columbia

TED LEWIS and His Band

ROSS GORMAN
und Ilis Earl Carroll Orchestra

LEO REISMAN

and Ilis Orcliestra

HARRY RESER'S

—_— —_—

THE COTTON CLUB

ORCHESTRA
PAUL SEEGHR THE GEORGIANS
«nd 1is Orchestra
EARL GRESH FLETCHER
and His Gangplank Orchestra HENDERSON

aud Ilis Orchestra

SYNCOPATORS THE CAVALIERS
THE WARNER’S
KNICKERBOCKERS SEVEN ACES

ART KAHN

and Ilis Orchesira

And these are only a part of the continually

enlarging group of both vocal and

artists now recording for Columbia.

instrumental

Thus the

customer has the widest possible choice in his
selection of records and he is at the same time

assured of recordings never before

equalled for

smoothness, definition and all-around brilliancy.

COLUMBIA PHONOGRAPH COMPANY
1819 Broadway New York

_COLUMB

My

1A

o a e




=

The

]

The Talking Maehiie W orld, New York, October 15, 1925

MODEL 580 MODEL 570
$350 $300

———————

L

MODEL 240
$75

MODEL 540
$175

MODEL 530 MODEL 520 MODEL 140
$1s50 $128 $50

umbia
v
Write the Columbia branch or dis-
tributor in your territory for full in-
formation on the new Columbia line
ATLANTA, GA, 561 WHITEHALL STREET
NEW ORLEANS, LA, $19 CANAL STREET
% P 4 BOSTON, MASS., 1000 WASHINGTON STREET
I v C€HICAGO, JLL,, 430440 S. WABASK AVENUE
CLEVELAND, OHIO, 1825 E. EIGHTEENTH STREET
4 CINCINNATI, OHJO, ROOM 42, 222 W. FOURTH STREET

DALLAS, TEXAS, 2000 NORTH LAMAR STREET

MODEL 460 MODEL 350 MODEL 440 KANSAS CITY, MO, 2006 WYANDOTTE STREET

$200 $175 $150 ST. LOUIS, MO, 1213 PINE STREET
LOS ANGELES, CAL, #09 §. LOS ANGELES STREET
NEW YORK CITY, 121 W. TWENTIETR STREET
PHILADELPHIA, PA, ¢ N. SIXTH STREET
PITTSBURGH, PA, 612 DUQUESNE WAY
SAN FRANCISCO, CAL., 35 BRYANT STREET
BUFFALO, N, Y, 700 MAIN STREET
DETROIT, MICH., 4% E. FORT STREET
MINNEAPOLIS, MINN, 18 N. THIRD STREET
SEATTLE, WASK, 1 WESTBRN AVENUE

COLUHBIA WHOLESALERS,
AMDEN STREET, BALTXMORE. MD,

TAMPA HARDWARE €0, TANPA, FLA,
COLVHBU\ STO BS €O.,
E, DENVER, COLO.

VENU
m S W TB‘JPLE SALT LAKE €1TY, UTAH
W. W. KIMBALL €O,
WABASH AVENUE 'AND EAST JACKSON BLVD,
CHICAGO, ILL.

COLUMNDIA FIIONGERAPIL €O, Ltd,,

22 Wesl Fromt Street Teronto
COLINRIA FHDNGGERATTL (‘0\|r\\\

381D Itrsadway New York

MODEL 420 MODEL 340 MODEL 430
$100 $120 $12s

COLUMBIA
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Vitullo & Ulisse Get
liffective Publicity

Utica, N. Y., Retailers, Who Havc Just Opened
Fine New Store, Provide Band Concert
Programs and Advertise "Talkers”

Urica, N. Y., October 7.—=Vitullo & Ulisse, onc
of the leading talking machine frins in this
city, are now thoronghly scttled in their attrie-
tive new hoine in the DeRosa Building, and are
planning for a sustained VFall and Winter bisi
ness drive,

Here is a publicity stunt which proved wery
wmueb worth while for these enterprising re
tailers. A scries of six band concerts by
Creatore and His Band was to be given at
Forest Park here. Vitullo & Ulisse discovered
that no provision hiad heen made for the printing
and distribution of programs to the large
erowds of music lovers who were expeeted to
be present.  Accordingly, they decided to sup-
ply the programs and this they did, distributing
wmore than 10,000 of them. Tle management of
the concerts appreciated this co-operation and
Vitullo & Ulisse profited by the publicity
derived from the company’s talking machine
advertisement on the last page of the program.

"These programs were distributed by our
boys in the Park,” said Mr. Ulisse. "They were
cventually tucked into pockels, purses and bags
and taken home. Eventnally came the psycho-
logical moment for many of these same leaflets
to be brought around to our store with a band
selection marked here, a peuciled ring around
one of the machines there, proving absolutely
the truism that one can not aoverdo publicity.”

Vitullo & Ulisse do a large record business,
especially in foreign records. There are be-
tween 25000 and 35,000 Btalians in Utica and
the eompany has ‘found it advisable to carry a
forcign record stock which nmnbers about
25,000, the bulk of these being the classics,
which are in large demand.

THE TALKING MACHINE

Pfa?lstiehl F ranchise;\re
Given Metropolitan Trade

International Clearing House, Settled in New
Quarters, Announces the Awarding of Agen-
cies to Dealers in Metropolitan District

The Intcrnational Clearing House of New
York, Eastern distributor for Pfanstichl rudio
receivers, made by the Pfanstichl Radio Corp.,
Chicago, who moved recently to 03 Fifth ave-
nne, is now settled in its new offices and display
roomis with a complete display of the unew
Pfanstichl liic, conmsisting of six models, fea-
turing one aud two control dial sets. The dis-
play rooms where the scts can be demoustrated
at all times are open to dealers and to their
prospects who wish a demoustration of any or
all of the sets. Within the past few weeks the
following dcalers lhave secured the Pfanstiell
franchisc: Steadinan Music House, Yonkers,
N. Y.; Brunswick Music Shop, Portchester,
N. Y.; Rohin, Inc, New York City; Denton,
Cottier & Daniels, Buffalo, N. Gregory &
Co.,, Kingstan, N. Y, and Gernmains Radio
Shop, Montelalr and East Orange, N. J.

F. A. Holman With Argus

Frank A. Holman, well known in the radio in-
dustry and until recently head of the Ambler-
Holman Co., manufacturer of the Ambler-Hol-
man receiver, has joined the sales staff of the
Argns Radio Corp, manufacturer of the Power
line of electric receiving sets.  Mr. Holman will
co-operate with Ira Greene, sccretary of the
company, in the national sales distribution of
the Power Electric set

The Colville Music Store, Colville, Wash., of
which Fred Werner is proprietor, recently
moved to a ncw location at 224 South Main
street. ‘the company has enjoyed execllent
business and looks for a big vear-cnd demand.

WORLD
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Lauritz Melchoir Added
to Metropolitan Artists
Famous Danish Tenor and Odeon Artist Ac-

quired by Metropolitan Opera Co. for the
Opera Season—Records in October Release

Lauritz Melchoir, Danish tener and Odeon
record artist, is the latest addition to the ranks
= of Metropolian  Opera
stors, for Wagueriaw
operas. Mr. Melehoir
comes dircet from Den-
mark, where le made a
trivinpliant snecess at the
Royal Opera, Copenhagen.
He las sung with equal
success in Coveut Gar-
den, London, and has
participated in the Bay-
- #  rcuth Festivals. He is re-

Lauritz Melchoir  garded s onc of the best
interpreters of tenor arias in Wagnerian aperas.

In the October Odeon record suppleiment two
records by this artist arc featnred. They are:

Parsifal—“Amfortas, dic Winde= (Amfortos] The
Suearwound!)

Parsifal—"Es slarrt der Dlick dumpl auf das Heilsge:
fass"* (My frozen wlance stares on ibe sacred cup.)

Nic \Watknee—“Wiiierslurme wiclien dem Wonneimond”
(Sicgmund’s Love Song.)

Parsitl—=Nis cine Wafle 1augl® (One Weapan Ouly
Serves—Fiual Scenc)

Adds Freshman Radio Line
Gonlds Mmusic Store, Brooklyn, N. Y. re-
cently scenred the ageney to represent im the
Ridgewood scetion the radio products of the
Chas. Freslman Co., Ine. A cowmplete line of
Freshnian Masterpicee sets is being earried.

The Weed Music Shop, Pouglkeepsic, N. Y.,
nnder the management of Nate Smith, handles
R C A, Atwater Kent, Garod, Pathe and Radio-
dyme receiving scts.

as the high.

ment by Bristol engincers.

mechanisin are effcetive selling

whole story.

Cabinet Alodel C $30.00

featnres of the Bristol.
harmony of reception which distingnishes the Bristol.

Bristol Sales Helps Help

The Bristol Company backs up a dealer with regular
national magazine advertising. The window display with its
daily bulletin feature is a sparkling new idea. h
handsome booklets for distribution and Giant Advertisements
for window stickers. Semd for our big prospectus telling the

What Dealers Are Finding Out

Our Models "5” and ”C” (The Cabinct) arc couipped with the new extra large
diaphragm of broad pitch range. It brings in the heretofore unrcachable bass uotes as well

Pure tonal quality, jnst what scasoned sadia listeners want and BUY, is another achieve-

BRISTOL 2=ezee ] oud Speaker

Satisfies the First Time

Non.mctallic horns, freely vibrating sound chambers and an clectromagnetic tone
They all contribute te that pnre

Four Bristol
Models

ere are

The Season Is On
Stock the Bristol Line Now

Send for Bristol literature which gives full description of
the great Bristol Line of Loud Speakers.

THE BRISTOL COMPANY

Radio Division BS
WATERBURY, CONN.

For 36 years makers of the highly sensitive and accurate
Bristol Recording Instruments designed to yecord the mos
iminute variations of heal, cold, density, Inonidity, clc.

Three horn types, Models S, |
and Baby Grand, at §25, $20 and
$15. The Cabinet Model at $30.

Model § §2500
Rubber horn 444"
in diameter. Black
mat finish with sil-
ver base decora-
tion

Represented by Branches
in 8 Principal Cities

Bosion. . ... ..Old South Bldg.
Philadelphia. . . .. . Widener Bldg
Birmingham. . . Age-Herald Bldg.
Chicago . . Monadnoek Block
New York.... .114 Liberty St.
Pitisburgh. . . . . .Frick Bldg.
Detroit. . .Book Bldg.
St. Louis. .Boatman’s Bank Bldg.
San Francisco. - -Rialto Bidg.
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Without
question, the greatest sel-
ling “hit” in radio history—
A Farrand Speaker at a popular
price —forty- five thousand sold on’
introductory announcement — whole
country clamoring for it. Is YOUR
order in? If not, get in touch with
your distributor NO'W

farrand

FARRAND MFG. CO.

Thompson Avenue, at Court Street

LONG ISLAND CITY, N.Y.
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Logic of the Instalment Carrying Charge

Dealers Throughout the Country, Realizing That Simple Interest
Does Not Cover Instalment Costs, Urge a Flat Carrying Charge

‘Flie substitution of a4 fat rarrying charge on
wusical instrunicnts, intluding talking nyichin
sold on instalnients in placc of the usual prad-
mwated interest eharge, is altracling an
amsunt of attention from talking 1
ers in all scelions of the con
recognized that cven with business of licivy
volume Ulic ordinary 6 per vent interest eliirge
conld not buegia 1u 't the cost of currying
the necount over i wmmnber of months cven when
the dealer handles his own paper, aud with ubso
lutely no proteetion when it 1s found necessary
1o diseount the puper through b:

We have scen days when the talking machive
busimess was particularly nctive, when certain
groups of dealers ronld not cven agree npon tie

The PHONOMOTOR CO.

WM. F. HITCHCOCK, Propristor
121 West Avenue Rochester, N. Y.

An Electric Equipment for the
PHONOGRAPH

Fully GUARANTEED

Unlversul—alternating or dircct  curreni.
mplete, with every part and rendy 1o sun.
Sainple, maunted on molor board, 12x12x¥;

unfinished board. $25.00 C.0.D. Monoy bnck
H not satisfaciory. ¥4 eash with C.0.D. order.

The PHONOSTOP

An nulolnuluc l(ﬂp for all talking machines.

100%% <fhi
STANDARD FOR EIGHT YEARS

Guaranteed.

Sold direct to
manufacturers all
over the world.

Nickel or Gold.

Your phonograph
is worthy of the
best stop.

This is the only one.

Your customers appreciate it

We also scll Generat Phonograph Hardware
Coble Addres
PHONOMOTOR. Rochester, N. Y.
Codes: Bentley's and AB.C., 5th Edilion
Improved.

Riehardson, Orr & Co., Sydney, A li

cliirgmg of interest, iminy of them being in-
clined 10 figure it the dliscoumt provided a
anflicient profit 10 enable them to <ell on time
at the list price based ow casl.  As the velun
of turnover deescased, bowever, it beeame more
apparent it some definite meuns wmust be
adopted for giving the dealer at leust some
1 nre of retum on the capital lied np iu
talinent leascs,

Some moutlis ago the Music Trades Associa-
tion of Southern California adopted A definite
carrying cliarge schednle on talking machines
thut had been nsed successfully by the member
of that Associustion and adopted by .ndlv
dealers, i the conrage of their convic!
other scetions of the country. The most recent
indieation t the carrying charge is being con-
sidered with increasing serioasncss by the trinde
wits found at the conven of the Musie Mer-
clinnts of Oliio in Cing on Scptember 15
and 16, when an eutire session of the conveution
was given over discwssion of the subject

Associution lhiad appointed a earrying
nittee at the 1924 conveation under
nsliip of William R. Graul, of Cin-
who reportrd niast {avorably on the
g cliirge idea at this year's convention
u told
of their experiences with the carrying charge,

How the Dealers Profit

I'ie dillerence between the ordinary 6 per
erut interest and the amount realized on the
definite carying charge is considerable, the

Iatter roming frow 25 to 40 per cent over the
total interest realized dnr A given perioil
Cliarles H, Yalrliug, of Youngstown, O, who

handles talking 1machines us well as pianos,
usical nerchandise, cte., stated he had worked
on the carrying charge basis for onc ycar in
thr talking wachine department and found it so
snceessinl that he reecnily extended it to cover
piauos. Mr. Yalrling's company, the Yaheling-
sner Co., charges a flat rate of 3 per cem
1 the wapaid balance for accounts ruuning six
momths or less [ an additional charge of 14
per evnt per anonth for cach montk over the six
months period, with a it of tcn montbs as to
terms.  On radio the charge is 5 per ccut on
balances running six waomths, and 1 per cent
monthly on terms over that,

Que of the advantages cited for the carrying
charge is that a charge is evenly divided over
the several months through whieh the acconut
runs and a just proportion is lgnidated with
each wonthly payment, which means that if the
instrument is repossessed the dealer hias re-
ccived a fair amount for earrying clhinrges.

Attitude Toward Carrying Charge

How the Ohic musie mcrchants feel regard-
ing the carrying charge was reflected not only
in their enthnsinsm over the report of the
Carrying Cliarge Committee, but in the wauier
in which the memmbers reccived a paper pre
pared and read by O. H. Boyd, of Marion, wha

fucl: has been said ou the subjeet of the
carrying charge, and iy niission iu dringing lh:s
mater Lo v is to tey 10- gt an expr
from the members peesent is ta their o
i ) success

Il\lllg Ilu'
"lirst ul nll b wish to sn,\-

s 10 adopt it or uot.

he dee

an ew Zealand Representatives.

Trada Prices upon appllcalicn

The PHONOMOTOR

Trade-Mark Rog. U. 5. Pat. Office

sireh

For it is ouly by ncquainting oue's scif with
all the available facts conecruing a subject that
one can arrive at an intelligent decision.

“Iu the first place, it might be weil to define
the earrying eharge so that every one will know

mst what we are talking about. Contrary to

the carrying charge ix
age, but Tnstead of added
onal revenue, and that is
what we are all interested We presume that
moslt of the dealers hese charge intercest on the
dcferred payment sales plan.  The carrying
charge is, in a word, a legitimate charge for
carrying the customer’s paper.

“Tlhie different finanee companies realize, if we
do uot, that it ¢osts momcy to finamce paper,
and this is proved by the fact that they charge
for this service all the way from 12 to 24 per
cent and get away will i, So let's scttle this
point now, that we are not discussing something
that is wn impossibility.

*The earrying charge is nothing mew. It ha
been uscd for years im the piano trade wud i
being nsed by many coneerns, among tlhiem some
very large and successful houses.

Successful in Other Lines

“In other lines the earrylug eharge is a recog-
nized institntion, notably among them the fur-
urc trade, the automobile business and mum-
bers of otlier specialty lines, sueh as clectrical
houscliold appliances, cte. So why should a
music merchant hesitate to ask of a customer
what lic is accustomed to doing. and in this way
try to reduce the steadily moumting overbend
that is upon us to-day. For the music mer-
chant, as we all know, has two overheads to
absorb—the overhcad mecessary in bnying and
selling instruinents and the overhead in connee-
tion with financing the custonier’s paper.

*A vear ago at Cleveland 2 committee was
appointed to investigate the carrying charge
and make its report at this meeting. The chair-
man of that conunittee, with the able assistance
of lis co-workers, was able to gather some in
formation as to the different angles of the plan,
In a few moments we will have the ecport of
this committce.

“1 belicve we are all sold on the theory of
this plan, and no doubt many of us know music
mereliants who are successfully using it. On
the other hand, like all good things, it has its
drawbacks, and some of the answers to my iu-
quiries to dealers and manufacturers who iried
it were very interesting indeed,

*'One very snccessful merchant in a city of the
mid-West tried to pioncer on this plan in lis
cily. And as he wrote us he not only had all
the otlier music merchants of 1hat city to ight
ou the subject, but his own organization did not
have the sand Lo carry it through, As a result
he was foreed to abandon the idea, much to his
disappointment. Quoling froin lis leticr he
says that ouc of the troubles of the music busi-
ness to-day is that there are too many spincless
weaklings in it, and too many children sales-
people; and sometimes lie is tempted to get out
of the busincss and get into some line where
they have sense cnough to make a profit and
where a gentlemen's agreement mcans some-
thing. This, no doubl, is the way we all fecl
occasionilly, and sa also do inerchants in other
lines. However, the mnsic business lias mot
gone to the bow-wows, and ucither is it headed
in that dircetion. For, with added lincs of mer-
chandise, sueh as the reproducing piano, the
radio, the recently anmuounced new talkmg ma-
chines radically different from any present
instrument, it seans the niusic business is keepe
ing abreast of the times and it will hold its own
in spite of competition,

“The Musie Trades Associalion of Southern
California has been using the carrying charge
plan for somc time on small goods sales, and
at the Western Music Trades Convention in
June of this year, at Los Angeles, E. Palmer
Tucker, of the Wiley B. Allen Co, of that city,
gave a very interesting talk advocating the use
of the plan.™

one dealer’s impres:
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ROM the mellow depth to the highest

pitch of harmony, the improved APEX
Receiving Sets bring in, with startling clarity
and naturalness, all of the delicate grada-
tions of the entire range of sound
whether the highest soprano or the deepest
of bassos profundo.

Dealers who are interested
in increasing and maln-
taining profitable trade,
should investigete the
many advantages provided
\ by the Apex co-operative

plan. Write for completc
\ details.

The charm of naturalness, combined with
greater distance gettingability, positiveselec-
tivity and full volume, plus the enchanting
elegance of design and finish, present radio
receiving sets that are most satisfactory in
every element of operation and a real
delight to all whose choice of home fur-
nishings is guided by true appreciation of
artistic and refined beauty.

APEX ELECTRIC MFG CO.
1410 W.59th St., Dept. 1017

ﬁ Chicago

Apox Baby Grand Console
Prico §225

Apen Utility Radio
Table—Price $75

Apex Entertalner =
Price $22.50 Apex Console Entertainer—$27.50 H

tely 4095 higher.

Prices West of Rockles slightly higher. C dlan prices app.
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Victor Co For:ally Announces Its New
Line of Sound Reproducing Instruments

Orthophonie Victrola, Electrola, Radio-Talking Machine Combinatlons in Both tlie Orthophonic
Vietrola and Electrola Lines and Radlo Loud-Speaking Unit Designed on New Prin-
ciple Described in Detall in Statement From the Vietor Talking Machine Co.

Aunonnceinent of two new i distinetly dif
ferent principles of talking machine reprodnc:
tion, whiel will be inade the basls of two large
lincs of models of instruments, has just been
made by the Victor Talking Machine Co. of
Camden, N. J. According lo the statement of
E. R. Fenimorc Johnson, vice-president of thc
Victor Co., these new investions
to completely revolutionlze the talking siachine
industry, since It is now possible, for the first
time, to reprodice with mirrer-like fidelity the
conplete gc of musieal sound.™

The fipst annonncement made by thic Victor
Co. was 1hat of the iastrmncut kuown as the
Orihioplionic Vietrela, a mechanical alking nui-
eliine which the factnrers state reproditees
sonnd i perfection and with frcedom from
distortion, somcthing that has mncver becn at-
tained hefore by any process of reproduction.
This cxtraordinary result lias been arrived ot
through the mechun application to the talk-
Ing machi of the same principle nl matched
anpedance which made possible the perfection
of the telephonc

The sccond annomicemcnt of the Vietor Co.,
which followed the first by nbont one week, was
that of an clectrical amplifying talking machine
which goes on the market as the Electrola, and
zes the prineiple of radio vac
tubic anipiification for the reproduction of sonnd
from talking : records. These clectrical
mstrmnents ean be operated dircet from 110-volt
alternating eurrent lionschold cirenits, or ean
be adapted 1o 1se of dry batierics where neecs.
sary.

Radio-Talking Machine Combinations

Answerlug thie speenlation among the tulking
maching, radio and mnsical trades as to the at-
titnde of talking chine mimafacturers towasrd
the radio, the Victor Co. lias also a nneed a
large linc of radio-ts & michine combina-
tlous, in both the Orthophonic Vietrolu and
Electrola Ifncs.

Tlhese uew col ation justr
counsist of radio recciving scts r
to cight tubes, of a new desi
by the Radio Corporation of Awmeri

nts are to
ging froni five
1 jusl developed
built inte

the sac cabinets with the new types of tulking
Tn anmonncing the ncw radio cqi
Joluson states that it perinits of
Uni-coutrol

ment,
ecarcr and purer radio reccption,

traardlnarily sv:usulvc, and at the same tlmc
avoids persisting vibration is the double bal-
anced diaphragm design. A sccondary balanc-
ing diaphragm at the rear acts in a loading
capacity, ovcrcoming any rcsonant cffects due
to the diuphrugm’s natural perfod of vibration
This principle kes possible falthful reprodue-
tion over a very wide band of frequencies,
Construction of the New Orthophonic Victrola
1t is the uew Orthoplionic Vietrola, a miechan-
ical instrument, whlch Mr. Jolson charac-
terizes as being *'a remarkable advinice in sound
reg ion.” TFlhis rcsult has beem achicved

i feature

(single control tuning) is a
of the recclving scts, und in the eight-tube sets
cnormous winplifying power is insured by the
alternating current supply which is obtained

from 118-volt louschold cireults. The five and
six-lubc s¢€ts opecratc on battery eurrcnt,

An intercsting featnre of the radio annonnge
ment is the statement by Mr. Johuson that
radio aud the talking snachine arc not In any
sense colpetitors,

"As a niatter of fact, the talking maching in-
dusiry recognizes in radie a very valuable ally
which is of material assistance in bringlng abont
the nation’s cver-increasing  appreciation  of
good muslc,”" says Mr. Johusom, significantly.
“Ihe radio telcplione was made possible by
wmany of the samc acoustical researches which
created the talking machine. Now comcs radio
with full repayment of its debt by aiding in
world-wide musical cducation, und at the sanie
thme nucovering principles of sound amplifica:
tion which arc applicable in turn 1o talking
maehines.”

Introduces Radlo Loud-speaking Unit

Another new announcement by the Vietor Co,
is that of a radio loud-speaking unit, designed
on a new principle of double balanced diapliragm
action, and utilizing the pleated parelnient
diaphragm. Into this unit has gonc more than
thirty years of expericnce by Victor engimeers
in the art of sound reproduction, and it is stated
that It Is a distinct forward siepin the art of loud
speaker coustruction, from the standpoint of
quality of tone and beauty of design,

Thic pleated parchnicnt diapliragm of the new
unit, whlcll is the patented design of the French
seientist, L. Lumicre, takes full advantage of
the superior fAcxibility of parclinent, while at
the same thue the stiffcwing pleats insure a
rigidity which extends vibration over the entire
surfacc, A deseription of the constrnction of
the speaker would occupy considerable spacc,
but one of the featnres whieh kes it ex-

25 Weal 45th Street

:\mg‘ thc,Rézg% Y=
Infqndp Needles-

OXeh ... Diggtone, Needles

Products of the
GENERAL PHONOGRAPH CORPORATION
OTTO HEINEMAN, President

o~

A “Reign” of inferior needles!

memonl ago-everylhing woa catm. 014
SR pleasantly and tho winds
wero friondly. All nature seemed 1o ho help
ing the sales-halloon to soar skyward.
Everythtng was solng atong nteely: Su dealy,
of lightatng shows across the sk

Craint A b ders e ot resistance eomes
ndPLOPI Goms gacs tho attomn:

Nany » ttmo & “relgn”‘ef inferior nudlu
brings your rvecord ulel batteon do

forfor needles plerce through your hng ol
presveﬂl and punclure ]ﬂur good-witt,

Y as on toveaumont for fuml’e clear
lll( og. to sell Beedtes of the bighes

t have ¥uv:a thtlr \'.lue by [t'ln( satts
fnllau to the custel
The highest \ullty aad the hest
carhon slecl o Inlnahlo are the gtan
have ripldly set for—

rade of
ards we

New York, N. Y.

—

through a re-design of the entlre Instrmmcut in
accordance with the principles of matclied Im-
pedance.

In perfeeting the telephoune, clcetrieal cngi-
neers developed a mpathematieal formula for the
matching of the i d which had hindercd
the frce passage of undistorted sound. So suc:
cessfully was this done that engincers of the
Western  Eleetric Co. made a check-np of
the impedances that existed in the talking ma-
ching. They found that the same condition
sted this instrument that thcy lhad found
in the tcleplione, ‘There were a number of dif-
ferent impedances, each one setting up diffcrent
vibration pcaks, and cach one doing its part in
causing cither distortion or cntting down range
and spoiling tone color.

These cngineers proceeded to give to these
mechanical impedances valucs which they ex-
pressed in terms of electrical inipedances.
Then they matclicd them, mathematically,. On
a basis of thcir ealeulations the uew Ortho-
phounic Vigtrola was built. Its designers and the
Victor cuglucers had cxpected something far
better than they had ever developed before.
Wlhen the instrmmmest was tricd out, however,
and the most delicatc instrumental tests were
applicd 1o its reproduction, Mr. Johnson states
that both the Western Electric officials and the
Victor Co. werc astounded. They found that it
was not only possible te build an Orthopheniv
instrument which would reproduee the cntire
range of audible vibrations, but that the original
sound could be taken from the record and given
ont by the machine with fidelity.

The most unusnal aceomplishment Is uot the
extraordinary range of the instrument so mnch
as it is Its remarkable fidclity, state officials of
the Victor Co. I'lic biggest problem that mann-
facturers of all sound reproducing Instruments
have had to contend with is the preservation of
tone values tn the reproduction, For instance,
with an Instrument having a fundamental and
four overtones, it is absofutely necessary to
faithful reproduetion that not only the funda-
mnental but all the overtones reproduced should
come through with the ratio of their sound
pressurcs unchanged. This is cquivalent to say-
ing that the sonnd pressures which give volume
could be cither inereased or decreased, but that
the ratio of multiplication or division of the va-
rious pressures mst absolutely be maintained.
This maintenance of ratio is the quality of the
Orthophonic Victrola which lias revolutionized
the instrminent, say Vietor officials.

"It is entirely possible to reproduce the entire
ramge of audible sound, and still have a most
unpleasanl reproduction,” states Mr. Johnson.
"We had to go beyond ncre range, and presepve
tone color which would meet the most exacting
tests by the most delicate sound measuring in-
struments that have been developed. This has
been done, in a manner that sets up the Oriho-
phonic Vietrola as an entircly new standard in
the science of sound reproduction. Through
improved rccording inethiods and the ortho-
phomic principle, we can mow reproduce with
accuracy a full band, a full chorus of a full sym-
phony orchestra. [Instrmments like the piano,
the harp, the tambour, come through clearly, in
their proper value, and in such a way that they
can be distin hed with absolute aceuracy.

Bass notes ch once were lost are now given
forth in their true beauty. The range of the
piano is captured on the record, and glven forth
(Coutinued on page 42)
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SILENT S. S. MOTOR

MODEL S. S.
The Standard Portable Motor

guaranteed to play in cxcess of 2 records. Regulator within the
motor ond foolproof. The truc running of the governor and
rigidity of turntable shaft assured through patented adjustable
features. Absolutely silent in wind and operation.

The Silent Motor Policy

is based upon the knowledge of the important facts confront-
ing the dealer.

FIRST: Competition is unusually intense and the deal-
er must be doubly certain that the article he sells stays sold
and produces a satisfied customer.

SECOND: The buyer of today is not “Penny wise and
dollar foolish,” but fully appreciates that utility and satisfac-
tion are found only in high quality merchandise.

THIRD: Many dealers sell talking machines on the in-
stallment plan and a defective motor in a sale of this kind
results in expensive service, the loss of record sales and final-
lv the return of the machine by the thoroughly dissatisfied
customer.

FOURTH : The average buyer knows practically noth-
ing nor cares to learn about the mechanism of his phono-
graph. In view of this fact the motor must give perfect per-
formance from the time of the sale.

SILENT MOTORS are intelligently designed and con-
structed of the finest materials, to give long and perfect
service.

THE SILENT MOTOR CORPORATION

321-323-325 DEAN STREET BROOKLYN, N. Y.
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Simple and Inexpensive but Eﬂectlve
Method of Following Up Delinquents

Lauter Co. Branch Rinds That a Very Brief Notice on a Card Brings in the Money From Those
Inclined to Be Delinquent—Care in Granting Credit Reduces Collectlon Troubles

There arc many collection systems in nse i
she talking machine trade und all of them have
<ame poinls to commend their nse, but one af
the most sunple and least cxpeusive plans for
following np delinguents Is in nse at the Lauter
Plano Co. branch in Uniow HIilL N. J. This
concern, under the management of G. A, Heh-
licrd, is doing a large busluess in planos, talk
ing machines and radio,

In the ease of delluquents a very hirief wolice
on a card abont the size of a posal card is
<ewt 1o the individual wlho las allowed his pay-
ments o fall behlid,  This card hears the fol
lowing message:

“Yonr monitily payment was due
We wonlit sppreeiale your r|vm.f Msn yuipr early
Yanre wily, er Tlano Cut

‘Fhis Is the only message on the card with lhc
exception of the amonnl past due w
pliced in space provided nnder the word
ments fast Due”

1f ilic customer does not wake the payment
fonr days afier receipt of s card a sccond
nolice is mailed. This reads as follows:

T ubice ealls ta yonr antenlion the monthly jayment

ibic on i ot
woliee was seni, o ulich yow have mude
This naymen shoutid e maile a1 o

*“Thanking you for your yrompd atienling we
very trsly, Laner tiane Co.'

A week Is permitled to elapse In order to
give the customers amiple time Lo make their
payments, Hawever, if no moncy is fortheom:
ing within this period further follow-up in the
Jorm of a personal letter is resorted to. 1f
this too fails more vigorons action is taken. A
collector is sent out and then, if the collecior
fails 10 get the mnoucy, steps are iinmediately
Ilaken to repossess the instrinnent.

TWs system of following np delinquent ac-

eounts has proved very successful. The ¢ard
forms can be sccured al vesy fittle cost.  Me-
thodical folluw-up is nceessary 1o make he
plan suceessful. In other words, as soon as a
cnstomer fulls delind in his or her payments the
tust eard, which Is really in the nature of a
reminder, Is senl oul. “No time Is lost In doing
Uns," says Mr. Hebberd, “because 1 have found
that many customers cxpeet to be reniinded
when their payments fall duc. They get this
first notice and the woney is forthcoming im-
medintely.

The expense of colleeting is, of course, of
vital importance to cvery dealer, the bulk of
whose business is on the instalment plan. Il is
wery casy to kill profits by leaks of various
kinds and cxpensive collection incthods are
praving a big fcak in many stores. Collection
tronbles can be minimized to a large degree at
e very stagl by the excrelse of more care in
granting credit.  Indiscrimmate  granting  of
credit, regardless of the fnanclal responsibility
of the cuslomer, is poor business policy, and it
is one of the dircet reasons why so many deal-
crs are compelled to squander profits in collect-
ing, repossessions, and In some eases the actuul
loxs of the instenment sold, die to the sudden
disappearince of the customer for parts nu.
knowu. Sclection of customers is therefore the
fiest step in reducing collectlon tronbles and
overhcal. Tl sceond step is to so simplify
the method of follewing up delinguents as to re-
duce e cost withont climinating the cffective-
ness of the follow-up. Fhe formal notice card
aml wicthod deseribed above accomplish this,
with n m clfecliveness insofar as keeping
accounts up to date without antagonizlng cus-
tomess Is coneerncd

cially practical, he says.

Octonen 15, 1925

New Victor Line Announced

(Continucd from page 40}
in its spleadid beauty by the Instrument free
from distortion anil with unmarred color.”
Features of the Electrola Described

The cleetrleal amplliying instrnmenl to be
piaced on the market by the
peri
ducted s:mullancously b) the General
W H adio Corpora
¢ Eleetrola has made

nic
possible the reproduction of the complete range

of musical sound. [n the cleetrical
the vibrations are taken from the re
by a ncedle, as in the old types ations
are ihen translated into clectrical impulses,

whieh asc picked up and amplificd by vacsum
tnbes in the same manncr as are audio fre
quency Impulses in a ridio amplificr. In some
nodels the Electro lices the principle
the radio loud speaker, while in others t
amplified clectrical Impulses arc made to vibra
the diaphragm of the orthophenic assembly,
conjunetion with ke orthophonic soand pas-
sage.

The Orthophouic Vietrola and the Eleetrola,
both with and without radio cquipment, are to
be put on the markel in a wide range of models,
feom popular priced machines up to elaborale
de luxe instrumenmts  sclling  for npwards
of $1,000. All the new products of the Vietor
Co. arc to be sold through the well-esiablished
Victor wholesale and rctail oullets throughout
the Unlied States,

Mr. Johnsos states that the Vietor Co
in its laboratorics al the preseul 1
for sound reproduction bascd upon the use of
light rays and photogritphic films together witl
a finc groove record designed 1o play for nearly
an liour. These ase only in an experimental
state, howgver, and will require a great deal of
further development to make them commer-

has

Modet “A"”
l'm n.uo ‘A” and 6 rolt amemobilc battertcs.
A.C, Une, om-:‘wlncl: llo | Ovulu
o v

Coues commplete w it conds, plor and feartsd Uy

$18,00 List (East of the Rockles

Modtel A0
Tor rlnnlnu radio A" nnd

o charge both s

A€ line, 40 s 80 1

6 vulin' o4 amperes; B, S ta 6ot
1410 ampere, un.

$22.00 List (Eart of the Rockies

n serlcs.

banrries scparately

BATTERY
CHARGER

It made a great hit with
CONSUMERS at the SHOWS

Uses the FULL
A C Current—
not half of it

Q".}ts simplicity of construction and operation, its

economical use of current, the fact that it has no acids

FACTS ABOUT FUL-WAVE
b Sisalotises Cehatichary A and 96 volts of
ailerles ot 1he same time.
=Uses I|he Full clecerie ware 1o charge atmosr tn
<l
jore cconomicsl 16 operare.

Requires no watcr. chenucats or maintenance.
Needs no ndjusiment.

Not affecied h\ foles or fara.

Cannot orerheat

Larool. b bs scaled ai the factory.
—-Ahnlluu‘ cunranfee printed on eucl\ ‘charger.

l.ll'lllll

or chemicals, that it cannot get out of order, that it
needs no expensive tubes—all these are things that
you too can appreciate, because they make it easier
to sell and it stays sold.

Test a Ful-Wave yourself and you will know how
great an advance it is. Write for details.

_LIBERTY ELECTRIC CORP.o/ NEW YORK- 342 Madison Ave New York
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Mlgnonphone

A

N0 = PHOI\IE

4 Parisian ere
ation = typical
of the French
tastc Jor the ar-
thstie qud  the
Squisite,

The Most

e

Exquisite, Compact Portable on the Market ~
A High-Grade Musical Instrument!

Laaily assembled, ready for use
moa mwmend,

[Feighs less thaw five ponads,
Querall size of cose closed is

B "xSY4 N 2347 Just abeut
| uud shape of a lady's
samity cnse

At last you can offer a small portakle plionogeaph
which is a REAL MUSICAL INSTRUMENTI

FHE MIGNONPHONE represemts a vast im-
jirovement mver all its nmlcmmn in the small
portable field, It is a QUALITY PRODUCT
THROUGH AND THROUGH—unlme, ex-
guisite, substantial—inore Dbeantifnl and  more
ingenious than anything yon have ever seen,
REPRODUCES with u fidelity, vohine and tonc
quality which comparc with the best cabinet
machines in a manner that will astonish you Let
us demonstrate It and explain why.

Plays Perfectly the Longest 12-fuch
Record With Ona Iinding

And yet, it con be earried in the pocket of yonr
vrercoal ar awtomobile door! There is no other
phanograph made of which this is trnc.
GENUINE LEATHER COVERED,
onl in o variety of beautifnl colors, t
phone, when closed, resembles am oxin
arm bag or vanily casc. Nothing like it has ever
laen seen before.

The Mignonplione Ewmbodies the Maost
Approved Principles of Mechanical
Coustruction
THE MOTOR is absolutely nnisclﬁs, stiedily
laill, Worm gear wind; noiscless fber |um0n
drives the gavernor, lomphlr mulml Iy single
scguintor shalt TURN %L/\TL

D, PUSH TO STAR’I I‘Ul L TO
STODP. ' uerior 1id ever motos permils casy
access Jor oiling.

THE SOUNDBO\ is_one of e lest somul
]xrndu:crs obta SWISS MADE. It I+
4yrimeoyr—of EAaird e tthe
type used on most expensive cabinel machines

HEAVY NICKEL-PLATE covers cuse hard

ware, shafts and top and bottom plates of motur.

THE FOLDING HORN is onc of ti IO

phone’s unique features. Ti plays an important
part in the wonderful tone sesull olitaincd.

Sole Distributors: L. S. & E. H. WALKER, 350 Madison Ave., New York City

Srvientifically and Mechauically the
Miguonphone Is Right

No cxpestse hius keen spared to muke it so. In
the elimbnation of all metallic sound aml vibr:
.\hguonpl ugmurs have a 'ﬂl 1|| 1
Ishing re MOST EXQUISITE, MOS
CO\IP\CT POR'I ABLE IN THE \"lel 1l
More than a year ago the Mignomdioe tonk
Paris by storm. The model we are affering the
Amerlcan biyer contains many fefinements and
improvements.  Cascs are now made in Amerlea,
sylol we snit American tastes,  Vhe assemlding
and testing is done in one own wurkshops,

The Mignonphone Is flere to Stuv
and ta oconpy 2 PERMANENT PLACE in the
ortable fichl. IVe are here ta hack it np to the
nit, W gharantee every Mighonphony  we

41 Umless it campdetely imd  naconditionally
satisfies it inay be peturncd at our expease any
inte within ten alays after qorchase and fuit
churges will he refindel. You take no rivk sl
ing the Migaonphane

We predict a tremendous poalarity for the
Mignonphone fn America. When yonr layer as
in New York liwve himn see onr dispday, or 16 yon
want quick action erder now for the holiday trivke

RETAIL PRICE

USUAL TRADE DISCOUNT
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Northwest Radio Show
Staged in Minneapolis

Unprecedented Crowd Views Exhibits of Radio
Products of Leading Manufacturers—Visitora
Entertained—Important Addresscs
MinneapoLis, Minw., October 10—The Sccond

Annual Northwest Radio Show which has been
in progress for the past week was most success-
ful in all resp Approxi ly 300 fac-
turers and jobbcrs were rcpresentcd and the
gencral publie attended thc show in crowds
from the opening day right up to the closing
hour. The display of the 1925-1926 line of radio
merchandise madc a deep impression on both
dealers and the radio public, marking as it did
a milestonc in progress, for the cabincts in
which scts are enclosed showed great improve-
ment, the sets themselves were more sinpie of
operation aud each and cvery part that gocs to
couiprise a reeciver has shown refincncnt and
improvement.

eral Tel. & Tel, Co., Freed-Eiscmaun Radlo Corp., 15 H.
Frost, Inc., Gilfillan Bros, A. H. Giebe Co., GngRsby,
Grunow & Hinds, Federsl Tel. Ca, Kolster Radio, King
Radio Corp, Kellopg Swiiehboard & Supply Co.. Colin B.
Kennedy, Lucker Sales Co., Music Master Corp., Minnc-
apolis Drug Co, Marwol Radle Corp., National Carban
Co. Pacent Mfy. Co., Philadelphla Siorage Batiery Co.,
Radio Corp. of America, Shamreck Még. Co., H. G. Saal
Co, Sleeper Radio Corp., Stcwarl-Warmer Speedometer
Corp, Thermlodyne Radio Corp, Victer Talking Machine
Co., Valley Elecirie Co., and the Walbert Mfg. Co.

Advance Sales Co;ments
Prove Aid to Retailers

Pamphlet Giving Advance Information Regard-
ing Brunswick Record Releases 1s Effective
in Spreading Important Record Information
The Advance Sales Comments, the pamphlet

which is being distributed to the trade by the

Brunswick Co., and which contains advancc in

formation and sales pointers of forthcoming

record releascs, is proving of great help to deal-
ers and record sales people. Advance Sales

A most cowmplete prog of cnter
for visiting dealers was capried out and intcrest-
ing and instructive addresscs by leaders of the
radio industry were given cach day. Among the
prominent manufacturers who spoke duging the
show were: B. D. Boyd, of the Freuch Battery
& Carbon Co.; P. Carter, Carter Mig Co.;
Powel Croslcy, Ir., Crosley Radio Corp.; H. H.
Frost, H. H, Frost Mfg. Co., Inc; Lawreuce
Gardner, president of the Garod Corp.; Colin
B. Kennedy, Colin B. Kennedy Radio Corp.;
H. H. Rocmer, Zenith Radio Corp., and John
Tully, of the Bremer Tully Co.

The following werc included among the ex-
hibitors at the exposition:

Aire-Master Corp, Apex Electric Mfg. Co, All-Aneri.
can Radio Coep, Andicwa Radio Co, Atwaler Kent Mig.
Co., Amcrican Basch Magnelo . Amplien Corp. of
Ameriea, F. A D. Andrea, luc, Burgess Balteiy Co,
Geo. €. Heckwith Co. Crostey Radio Corp., Cailer Radio
Co., Curtis-Leger Pixture Co., Dayton Fan & Moror Co.,
De Forest Radio Corp. W. J. Dyer & Bio,, Exide Baltery
Co., Eleciricat Research Laboratorics, Eby Mig. Co., Fan:
stec! Products Corp., Fieach Battery & Carbon Ce., Fell-

C cxplains why the numhers were sc-
lected for recording, and in addition gives in
teresting information regarding the sclection
and the composcr, which rccord salesmen and
saleswomen arc finding of great help in selling
records.

Onc of the first rules of salesmanship is
knowlcdge of stock and in no branch of the
talking machine business is this more important
than im the record end of rctailiug. Because
there arc so many records on the shelves in the
average department and also beeause new uum-
bers arc being released regularly it is almost im-
possible to keep up with the talking points of
each selection unless some wmcthod of giving
the necessary data in a manncr that penuits of
quick assimilation is available for sales people
The Advance Sales Comments does this, with the
result that Brunswick sales people who are read-
ing thesc pamphlets are sclling wore rccords
with less resistance than formcrly, adding te
profits and general cfficiency.

Attractive Portfolio
Features Pooley Line

For Use of Salesmen and Dealers in Promoting
the Sale of Pooley Cabinets in Conibination
With Atwater Kent Radio Receiving Sets

Puapezimia, Pa, Octoher  6.<Tlic Iooicy
Co., Inc, of this eity, Iias issued an attractive
salesmuitn’s and dealer’s portfolie on the Fooley
line. The twofold appcal of Pooley radio cab-
inets with Atwater Kent radio is featured in
1he cover design where the mechanical perfce-
tion of the Atwater Kemt set given as the
appeal to the man, and where the artistic con
struction of Pooley furniturc is described as
the appeal 10 the womam. The portfolio de-
scribes and illustratcs many of the details of
the construction of Poolcy radio and radio phe-
nograph cabinets and liste their speeial [eatures.
Pooley national advertising is described aund a1
number of specimen ads are shown. 1t is in-
tcresting to note that in cvery instamce the
quality appeal dominates the copy and in sev
cral instances the adveetising copy is directed
specifically to the lady of the house.

The Pooley Co. is preparing an cfficient and
wide varicty of dcaler helps, including news-
paper advertiscments for the dealer's use, which
are also described and illustrated.

Crosley Corp. Reduces
Price of the Musicone

‘The Crosley Musiconc, the radio lound speaker
manufactured by the Crosley Radio Corp., of
Cincinnati, O., has been reduced in price from
$17.50 to $14.75, according to a rccent announce
ment {rom the corporation. The Musicoue, al-
though only introduced to the trade early this
year, has become oue of the most popular loud-
spcakers on the markct. Production facilitics
brought about by increased demand made the
reduction in price possible.

EMPIRE Tone Arms and
Reproducers are made for all
types of phonographs, from
the portables to the big, hand-
some cabinet machines and
the combination Radio and
Phonograph.

Order a sample arm and test
it out It will win you om
merit only. Our prices are
low and quality second to
none.

Ball Bearing

EMPIRE PHONO PARTS COMPANY

Established in 1914

EMPIRE UNIVERSAL TONE ARMS AND REPRODUCERS

Excel In Every Important Feature

It is an acknowledged fact that the
tone arm and reproducer are the
wost vitally important parts of a
phonograph.

With no other equipment can you
bring out the clearness and sweet-
ness of tone that EMPIRE will
accomplish. And it is tone quality
and excellence of reproduction that
make one phonograph better than
another, and make it sell in greater
volume,

Pivot Base

2261 East 14th St., Cleveland, O.

W. J. McNAMARA, President
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Adler-Rovyal is being adequately
advertised this fall

ﬂ“

77AHE SECOND of twenty Adler-Royal full-page magazine
~ advertisements this fall is reproduced on facing page.
. Throughout the territory covered by each Adler-Royal

dealer’s franchise, this National Advertising is as much his own
as though it carried his name and address.

In every way, the advertising schedule already
placed by Adler-Royal for the present Radio
and Phonograph season is adequate to perform
successfully its part of the entire selling job.

Saturday Evening Post and
five famous magazines

THE MONTHLY magazines selected by Adler-
Royal are probably responsible for moving
the largest amount of quality merchandise into
prosperous homes— just the homes in your com-
munity where live the most likely Adler-Royal
prospects.

Add six Adler-Royal messages delivered to
Saturday Evening Post readers right through the
heart of the buying season, and you visualize a
thoroughly planned, concentrated investment in
good will which gives each Adler-Royal dealer a
substantial basis on which to plan his own local
selling effort.

In keeping with the quality
of Adler-Rovyal Products

EAR IN MIND that Adler-Royal advertising
has a far simpler task than ordinary radio
publicity.

Adler-Royal was the first

radio product to be

offered the dealer on a
franchise basis.

ADLER-ROYAL

Phonggraph and Radlio

In design, material and workmanship, Adler-
Royal is identified with Radios and Phonographs
offering a value not to be duplicated by the most
determined “shopper” — unless some dealer has
thrown away his profit in the sale.

Adler-Royal Dealers receive
direct and continuous
sales service

HE MEN responsible for this dealer service

A know by actual experience how to trim prof-

itable windows—how to build business through

local newspaper advertising—how to circularize

—~how to handle the customer on the floor—

how to meet the problems of time payments and
service.

The Adler-Royal proposition appeals particu-
larly to the dealer who worked faithfully and
hard last year but found himself denied of his
due reward as the result of conditions beyond
his own control.

Your inquiry for details of the Adler-Royal

dealer proposition will receive prompt and
courteous attention,

ADLER MANUFACTURING CO., INC.

881 BROADWAY NEW YORK CITY
Factories: LOUISVILLE, KY.

27 years of manufactur-

ing experience and large

factories indicate unusual
stability.
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The Saturday
Evening Post
also will add over
ewo million circu:
latlon tothe Adler-
Royal advertising
schedulcevery week
during the hearcof
the selling season.
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] During thé months of September,
October, November and December, a total of
two million four hundred thousand full-page
announcements of Adler-Royal will be promin-
ently featured in these five famous magazines.
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Brilliant G;lti]er};lg‘()f Radio Leaders at
Second Annual Radio Industries Banquet

Inspiring Addreases and an Elaborate Entertainment by Celebrities of the Microphone, Talking
Machine Records and Stage Featured Event Which Crowded the Grand Ballroom of
the Hotel Commodore in New York During the Week of the Radio Shows

The Sccond Annval Widio Industrics Ranquet
held in the geand ballroom of the Hatel Com-
modore, New York, on Wednesday evening,
September 16, proved to he ane of Lhe greatest
gatherings of men promisent in the radio
dustry ever assembled, When the doors lo

ener-in, wud e and his orehestea have also made
an cuviable reputation for thensclves in the
talking machine field as exclisive Okeh record
artists, In response to the hearly applause ae-
corded the performance of his archestra Vineent
Lopez played for the first time and in hionor of

Ocrostr 15, 1928
—_—
n. 'Fhe importance of the gathering was shown
in the fact thal praetically cvery one of the hig
broadcasting stations in the large citics o1 the
East were linked hy a network of wires to the
Hotel Cominodore and the proecedings were
widely broadcast. The banquct program dil-
fered frmin the fanitiar type.  Althengh wany
of the most prominent fignres in the radio i
ditry were present only three speeches were
rhedaled and the balance of the cvening wa
devoted entirely 1o cnterlainmenl. Furthermore,
as the banynet was "on the air'® the speeches
and cntertainment were kepl to actual schednle
The first speaker of the cvening was E. J

Largest Galhering of Executives of the Radio Industry Ever Held Was a Marked Success

great ballroom were openvd well over ane thon-
<itnd vadio men took their places nt the assigned
talles, The close .issociation of the radio and
talking machine indnsteics was well visnilized
threongh the Targe nu
were also pre wntly identificd in talking ma:
chine circles,

During the serving of an clahorate banguet
menn Vincent Loper and his famons Orchestra
cutertained.  Vincent fopez’s active conneetion
with radio for a leng time past is well known
nat only to the industry itself, bnt 1o cvery list

the oecasion his remarkable arrangement entitled
"Echoes of New Vork,” whieh was dedicated lo
Scnator  Walker, Tammminy candidate  for
Mayor, who was nominated at the primary clee-
tion the day before

Ml B, Kingh, general chainnan of the ban-
quet committee and Eastern manager of the
Zenith Radio Corp., of Chicago, presiding, open-
cd the bangnet and immediately turned over the
annonncing of the varions features lo Major |
Andrewe White, who assnmed the dnal role of
addressing these presenl and those listening

At Our St.

we have two million feet of
dry walnut lumber

In this large stock we have several
items of special lengths and thick-
nesses that are particularly adapted
for radio cabinets.

THE PICKREL WALNUT CO.

St. Louis, Missouri

Louis Mill

FExclusive Manufacturers of IWalnut Lumber

Cattell, Members ol the radio industry from
Philadelphia who were present nceded no in-
troduction to Mr. Cattell. His prominent iden-
lification with the Chamber of Commerce o
the Quaker City has brought him before prac
tically every large gathering in Philadelphia
His fame as an after-dinner speaker is wide and
although his address was interspersed with mo
ments of rarc humor he left in the minds of his
listeners a decp thonght of the imporlance that
radio has taken in the lives of the people.
Throughout the Country

Following Mr. Cattell's address the Vietor
Salon Orchesira, well-known Victor recording
organization nnder the dircction of Nathan
Schildkret, was introduced. This well-known
concert and reeording orgamization played sev-
eral selections, which were heartily appreciated,
and during ils performance varions colored
spotlights were cenlerced on the orchestra with
all other lights in the ballrooin turned off, pro-
ducing a novel effect.

Scnator C C. Dill, the next speaker, was in
Scallle when he reccived an invitation to speak
and travcled across the continent to be
present. He spoke against the control of the
radio industry by the Government. Although
he favored the control of broadeasting stations
being in the hands of the Government he was
decidedly opposed to the actual control of the
industry itsclf resting in Washington. He also
touched upon the controveesy of the eopyright
laws in refation to the broadcasting of copyright
nmubers, and recommended that this matter be
contested until $t reached the Supreine Court
of the United States, if necessary

The Evercady Aixed Quartet, consisting of
Betsy Ayres, soprano; Rosc Bryant, contralto;
Charles Harrison, tenor, and Wilfred Glenn,
bass, sang both cnsemble and as soloists, after
which Rudy Wiedoeft and his famous saxo-
phone took the stage.

The Happiness Boys, Billy Jones and Ernest
Hare, were present and did theic bit to enter-
tain. A particilarly hearty welcome was given

{Continucd on page 48)
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A Real Long Range
Crosley Receiving Set, $9.75

Crosley wonufactures receiving sels
which are licensed under Armstrong
U.S. patent No. 1,113,149 and priced
from $9.75 1o $60.

The
CROSLEY
Pup -$925

None of the prices quoted include
baileries, fubes, headphones, etc. Add

10% to all prices west of the Rocky
Mountains.

Do nol assume from ils very interesting price that this very
unusual Crosley set is a toy. ~Its impressive performance alone
entitles it to serious consideration.

Heretofore, the $10 radio was designed only for local reception.
Now the Crosley Pup extends the entertainment radius to 1,500
miles under ordlnary conditions. Place it beside some costly
multiple-tube set angoperate the dials. Both tune through local
stations sharply. Both get the same programs with equal ease
and clarity. Both let you tap the infinite enjoyment coming
through the air. There is only one difference-—the Pup operates
with head phones instead of a loud speaker.

The Pup is the newest Crosley set with a price that reflects the
volume-production economies’ of one of the world's largest
builders of radios. Tt is substantially constructed and permanent
in every regard. Its design is an improvement of the famous
Crosley one-tube set with which Leonard Weeks, of Minot,

N. D., heard the MacMillan Polar Expedition while the rest of
Amenica listened in vain.

Almost overnight the Pup has become the most popular Crosley
set ever offered. It is being bought for youngsters whose curious
fingers cannot resist the lure of dials and switches; for the
cook, the maid, the old folks back home, and for shut-ins.
Traveling men are selecting it because of its easy portability,
and radio enthusiasts to have an inexpensive check on their
larger sets.

In addition to the Pup, there are Crosley sets for every price and
preference.  Operating 1, 2 and 3 tubes, these are encased in
handsome Crosley-built cabinets and range in price up to the
Super-Trirdyn Special which retails for $60. Each will deliver
the superlative performance that has made the word "“Crosley”
a hall-mark of radio perfection in millions of homes throughout
the world.

Crosley Super-Trirdyn Special Crosley 3 Tube 52 8. D.
Matehlen geeformance and exvubilte besuty eombined. Siid
mahvrany callncs wish pesular shping gand - BBO.C0

CROSLEY-

B ETTER -

Aahegany fnivhed cabinrt. slping
pomet, (030 all bateerlsy - $IAS)

Crosley 2 Tube 51 5. D.

A crus feng vanpy set, 2y rune and
hondmems fa apesranss - - L2350

Crodey Super-Trirdyn Regular
Aure wmpact than the Spectal Modd—but
emantly the vams nuperh preformana, $45.00

COSTS
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Brilliant Gathering of Radio Leaders at
Second Annual Radio Industries Banquet

(Continued from puge

. Many years prior to I advent of
lio Billy lones and Ernest Fare kad elird
envinble promineinee in the Talking nieline hebd
through their 1alking maeline record work,

Will Rogers, ot Follies fmme, the neat speak
or, kept ldx listeuers m gales of Lwghtes amd
interestingly desegihed himself and those pres-
et th 1he great nnseen ambicnee, whicl he was
ilso addressing hy the ald of the microplinne
Mr. Ragers stated that he lkad not lieew told
the renson for this greal galliering bul thal he
presmned <ouchdy bidl sald g radio st and it
was, tlerefore, the occasion for a big hanguet,
I'his was probably Mr, Rogers® farewcll agpear-
ince hefore the microphnne, as he is shortly 10
leave on an extended lecture lour wnlee 1he

mungonent of Florenx Zieglekl, and his eon
tract precludes racdio hroadrast

Upon the cunclusion of Will Rogers' 1atk one
entertaininent  fentnee after anotlicr followed
rapidly and among those who appearced in ad-
dilion 1o the aforementioned artisls were Major
Edwaril Bowes and the Capitol Theitre Fam
of Caroline Andrews, Willic Roby
M1r]nr|¢ Harcum, Jascha Bunetnk, Pr. Or.
wamwly and Dr. Billy Axt: Joseph Plunkct and
Plnketeers from 1he Strand Theatre, Strand
Mate Quartet amd Kinty MreLanghii »a of
the smar theatre, the thulin Frinks (Frank
Wright and Friak Bessinger), Reith Mcleod,
pianist, und Godfrey Ludlow with his Stradi-
violin, hoth well-known stmlio artists of
slation \WJZ, New Yark City, of the Radio
Corp. of America. Althosgh uol lisled on 1he
program Nurr Mackintosh was present and cn-
lertinned in his inimilalile manncr hefore The
mierophone aml the assembled guests,

A wovelty in dinner favors was distirilmied
varlier in the conrse of the banguet by the Dia-
mond Fleetric Speciallies Ca, of Newark aud
Uhiengo, At ciech plale was laid seemingly o
2245 volt battery, whicl upon being opraed wis
found to cont: nsteind of the usual compo-
nenl parls, it generous supply of cigarettes.

At the Speakess’ Table

Al the speakers' table were: Alfred Bloan,
Railio Trade Nssociation of Michigan; Siduey
New, Wiseousin Radio ‘I'rule Assn.; John Al
Redell, Nurtheasterie Radio Trade Assn.; lHeck-
ent L. D'arker, Pacific Radia Trade Assn; H ).

Manchester, Ralioc Announcers of Ameriea; R
W DeMott, Radio Magacine Publishers Ass
llarold Bolsier, Awmerican  Radio  Lxposition
tio,; L. A Nixou, chairman of tlw tickel com-
wittee, Irwin Kuriz, Malkmg Machine und Ra-
tha Men, Lire,; Henry M, Shiw, Monlders A
Afred  Giebe, treasurcr hangnet  cotmmitte
IPowel Crusley, Jr, cligirmiin, Aninee commtil-
tee; Merhert 11 Frost, ehairntgn, apeakers comi-
wittee; Semtor U, U, Dill, spenk )
Klugli, chitirman Langquet commitied;
ers; David Ssruofl, chiirman scuting comnnit-
tec; K ) Gattelly itk . Ellioty, Natiownl
Assn, of Bromluisiers Hiekness, ¢hal
man brondeistung conunilied; J. Amleew White,
chairman emterliinment committec; Major Ed-
witrd Bowesy, U. ). Henuaun, World's Radio
ir; Joseph Plinkett; Joscph D. R. Ireed, ar-
ements committer; J. S MacDonald; R, L,
Piersun, lndependent Radio Mfrs, Ine; K. B
Wirner, American Radio Relay beague; Colm
Iy, SI. Louis Radio Trade Assu.; H. H.
d lional Radio ‘Frade Assn.; Geo. L. {'a1-
terson, Eleetrical Supply Jobbers Assn.; Alfred
AL Caddell, Aneriran Radie Assu., and Herbert
11. Glover, Central States Radio Jobbers Assn.

Leading Companies Represented

The followmy companirs were represented at
Ihe  varions tables: Crosley Rilio Corp.,
Brandes Products Corp.,, Radio Corp. of Amce
ici, Thermiodyne Ridio Corp, I'recd-Eisemann
Rudio Corp, Natranal Ciarbun Co,, Ine, Na-
l Association of Broadeasters, Colin B,
Reunedy Corp., Spirlan Electric Corp., Ameri-
ran Tel. & Tel. Co, Divnand Elec. Specialtics
Corp, Eseube Co, Atwiner Kent Mig Co., Bar-
ton, Duirstine & Oshorne, Hazcltine Corp., Pe:
quut Mfg. Corp., Herbert M. trost, inc, De-
Forest Rudia Co., Dubilicr Coudenser & Ratlio
Corp,, Brunswick-alke-Collender Co., National
Raddio Trade Associntion, Zinith Radio Corp.,
Stromberg-Carlson I'vleplone Mig. Co., Talk-
g Maeline iad Radio Mceu, lue, Jeweit Radio
& Phonograph Co., Perry Wire Works, Pooley
o, lnc, Radio Panel & PPants Corp, Air Way
Elee, Applitice Corpy, Sleeper Railio Corp,,
Reiching  Co,,  Grigsby: omw-Hinds  Co.,
Panstiehl Radio Co, Amplion Carp. of Aner
ira, A. 1. Grebe & Co, luc S. Brach Mig
Ca., Sunbennn Rudio Corp., 1'ein Phonogrigph

The New

PET O

Doer all o largee
graph will do.
SCnon in o minute,

Pct O Fone i< a rcal porluble
shape, New ose-piece turntable.
O Fone is an all-year-round seller.

MADE IN U.S. A

with One Piece Turntable
TO RETAIL AT §$12

Uiuel Trade Discounts

-

talking machine.
Good motor aud loud, clear tone.

Distributors und Dealers serite: ‘

PET O FONE MFG. CO., 557 BROADWAY, NEW YORK 1

Improved

FONE

iWVeighs 415 1hs

Made i

biack, ced, yreen or blue

fabriceid.

Camera size.  Caniera
Pel
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Magnivox ve, Girod Ridio Corp., Musie
Master Qorpe, Nuntli Aunnean Radio Cory,
North Ward Ralin Co, Ware Ruadio Corp.,
lilectrical Supply pipent Co., Manhattan
Lileetrical Supply Co., Stewurl-Warner Specd-
onrter Corp, David Grimes, Ine., R L. Thomp-
<on Mfg. Co, Perryman Electric Co, ¥imes
Appliaee Co., Phienix Radie Corp., H. G. Saal
t'o, Amencan Radio Exposition Co., Yoster &
t'a, \ Laboruorics, \WWm. ). Murdock Co., Bea-
couw Radio Mg Co., Shamrock Mfg Co. Mu
keuzie Radio Corp., Gould Storage Battery Co.
Th. Goldschmidi Corp., Big I'hree Radie Corp.,
All Aweriean Radio Corp., Everybody's Talking
Machine Co., Carter Radio Co., A-C Eteelrical
Mfg. Co.,, Boston Radio Show, Somora Phono-
wraph Co. The Brisiol Co., The Opceradio Corp.,
Nitional Co., Ine,, Western Coil & Eleetric Co,
Rlir Rudio Laboratorics, McPhilbcn Radio
Corp,. Dislantoie Radio Co., Silas E. Pearsall
1'0., George Balteir . Uah Radio Products
c0., The Daylon Fan & Molor Co., Connersville
FFurniture Co., Pathe Phonograph & Radio
Corp., Frenelh Battery & Carbon Co., Ludwig
Hommel & Co., Daven Radio Corp., Tinumons
Ratlio Products Corp., Nnthanicl Baldwin, Inc.,
Stanlcy & Paticrson Co., Splitdorf Electrical
Co., Willard Storage Battery Co., Weston Elec-
Irieal Instrumcal Corp., Philadelplia Storage
Battery Co., Adler Mfg Co., Louis Buthn Co.,
N. W. Ayer & Son, Elccirical Products Mfg.
Co., New Jersey Radio, Inc, Grealer Cily Pho-
wograpl Co. il Marke Storage Battery Co.

Spomsors of the Affair

The affair was sponsored by nincleen organ-
izations as follows: Nalional Association of
Rroadeasiers, The Radio Manufacturers Asso-
ciation, Nalional Radio Trades Association, In-
dependenl Radio Mnnufacturers, Fne, Talking
Machine and Radio Men, Inc., Elcclrical Sup-
ply Jobbers Association, Pacific Radio Trade
Association, Amecrican Radio Relay League,
Elcclric Club of Chicago, Radio Magazine Pub-
lishers Association, American Radio Associa-
tion, Radio Annowncers of Amcrica, Radio Tube
Mannfactorers Association, Bakelile Moniders
ion, \Visconsin Radno Trade Associa-
tion, Central Siales Rudio Jobbers Association,
St. Louis Radio Trade Associnlion, Radio Trade
Association of Michigan and Northwest Radio
Trade Associalion,

Credit for the perfeet arrangemecul of the en
tire affair, thc entertainiment enjoyed by all pres-
cutl and the tremendons suceess of the gallier-
ing was due to Ihe fol ing banquet commit-
tees amder the supervision of Paal B. Klugh,
genceral chainnan.  Finanee: Powel Crosley, Jr.,
chairman; Alfred H. Grebe, Ircasurer; Richard
Ginibel, Colin B. Kennedy, H. H. Eby, E. B.
Mallory, R. T. Picrson, Herbert L. Mctealf and
Frank Reichmanu. Publicity: Commander E.
F. McDouald, chairman; Fred E. Bacr, acting
chabrman; William S. Hedges, I M. Norr, Ed-
gar K. james, Capt. Stephicn L. Coles, E. L.
Bragdon, Panl McGinnis, Tack Binns and E. H.
Palmer.  Entertainmenl:  Major J. Andrew
White, chairman; Wm. H. Iugersoll, Henry
Waterson, H('ury S. Conn, Arthur H. Lynch,
Paul Stacy, H. J. Manchester and Don. C. Wal-
lace. Brondeasting: W. E. Harkness, chair-
man; Dr. Alfrcd N. Goldsmith, Dr. Frank W.
Elliotl, Earlc C. Anthony, William H. Hecinz,
Edward H. Jewett, S. L. Rothafel, Sidney Neu
and Capt. H. de A. Donislhorpe. Speakers:
Maj. Herberl H. Frost, chairman; John Shep-
ard, 11, A. Alwater Kenl, Walter L. Eckhardt,
George C. Furncess, chr\ M. Shaw, Dr. Lee
DeForest and Ir Kurlz. Arrangements: Ar-
thne ¥reed, chairman; R. W. DeMott, acting
chaisiman; Hiram Percy Maxim, E. C, Rayner,
Alfred  Bloom, W. R. Haighl, Roberl K.
Mirkey and E. T, Flowelling.  Scating: David

Saruoff, chairman; Leo Potter, Alex, Eisemana,
Gordon C S!c:pcr, Trank H. Shaw, Gco.
A Scoville, Clarciice Wheeler, H, E. Hag-
geely and Herbert H. Glover, Tickets: L.
A. Nixon, chairman; U. J. Herrnnann, Harold
Nolsler, E. N, Ranland, H F. Willinbrink, Rob-
ert Mowry, George L. Patterson and H. G
Gilfillan,
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Reaching 3 out of 5 Homes in the
United States With Gulbransen
National Adverlising!

A greater volume of Gulbransen National Advertising
will be done in September, October, November and Decem-
ber, 1925, than at any time in the history of the Gulbran-
sen Company.

New mediums, and in some cases larger space in old
mediums, will be used; millions more homes will be
reached.

13,810,899 magazines will carry Gulbransen National
Advertising every month. The newspaper field in 15 large
cities will be invaded, increasing the Gulbransen demand
not only in those cities, but in large surrounding commu-
nities and in entire states. New agricultural mediums
have been added to the list.

The piano trade has never experienced as extensive and
well-developed an advertising campaign as will be wit-
nessed this fall when Gulbransen copy appears in the
leading magazines and newspapers of the country.

Gulbransen cooperative local advertising continues,
new selling plans are ready, the list of dealers’ helps has
been augmented. In every department of Gulbransen ac-
tivity there has been extension and improvement—in Na-
tional advertising coverage, in local advertising and sell-
ing plans and in store helps.

GULBRANSEN COMPANY, Chicago.

Please send us new 12-page brochure showing ad-
ertising calendar for balance of 1928

|

1

|

Name :

,‘\‘M' Address |
Qe 2 :
1

A 12-page brochure has been |
prepared fully setting forth the :
details of the Gulbransen adver- |
tising program for this fall. It :
should be in the hands of every |
progressive music merchant. !
Send for your copy today. :

ULBRANSEN

The ‘Registering Piano

~

Tmeuw  City and State
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Complete List
of

and

Distributors

WALTER S. GRAY COMPANY
926 Midway Place, Los Angeles, Calif.

WALTER S. GRAY COMPANY
1054 Mission St., San Francisco, Calif,
L. D. HEATER
357 Ankeny St., Portland, Ore.
TEXAS RADIO SALES COMPANY
411 North Harwood St., Dallas, Texas
JUNIUS HART PIANO HOUSE, LTD.
123 Carondelet St., New Orleans, La.
CONSOLIDATED TALKING MA-

CHINE COMPA
1121 Nicollet Ave., anenpolll, Minn.
JAMES K. POLK, INC,

181 Whitehall St., Atlanla, Ga.
THE ARTOPHONE CORPORATION
1103 Olive St., St. Louis, Mo,
THE ARTOPHONE CORPORATION
804 Grand Ave., Kansas City, Mo.
CONSOLIDATED TALKING MA-
CHINE COMPANY
227 W. Washington St., Chleago, Il
CONSOLIDATED TALKING MA-
CHINE COMPANY
2957 Gratiot Ave., Detroit, Mich.
BUEL DISTRIBUTING COMPANY
1965 E. 66th St., Cleveland, Ohio

STERLING ROLL AND RECORD
COMPANY

137 W, 4th St., Cincinnati, Ohio
PHONOLA CO, LTD., OF CANADA
Elmira, Ont,, Canada
IROQUOIS SALES CORPORATION
210 Franklin St,, Buffalo, N, Y.
EVERYBODY'S TALKING MACHINE
COMPANY
810 Arch St., Philadelphia, Pa.

GENERAL PHONOGRAPH CORPO-
RATION OF NEW ENGLAND
126 Summer St., Boston, Mass,

GENERAL PHONOGRAPH CORP,
(New York Distributing Division)
15 W. 18th St.. New York City
JAMES COWAN COMPANY
18 West Broad St., Richmond, Va.

OK:A

and

Odeon
R

Annual Sale C.onference of
the Stromberg-Carlson Co.

Salesmien and Branch Office Managees Gather
at the Company's Plant in Rochester, N. Y.,
and Attend lmportant Business Sessions

‘The unnual sales conference of Hhe Stromberg.
Carlson Telephone Mig. Co. was held in Sepe
tember at the muin offices of the company in
Rocliester, N Y. Salesman and brunch office
mitnagers from all over the country und Canada
were present to eecvive instructions for the
coming ycar.

The session opened in the mormiug with an
address of welcome by W. Roy McCanne, presi-
dent of the company, who was fallowed Dby
Georye A. Scoville, sales wmanager und vice.
president, who spoke on “Sales: Past, Present
and Fatire” ‘The afternoon session was de-
voted to switchboird siles promotion and a
short cvening session considered the problems
of plant production. J'he scecond day was de
voled entirely to the promotion of radio sales,
Sales policy, advertising, dealer franchising,
dealer sellimg and wew models occupicd the bulk
of the session.

A bunnuet and entertainment for the visitors
was given at the Rochiester Cnb in the evening,
the keynole of which was the attaimment of
the $10000,00 goul sct for next year  The
diners took the parts of pmsoners planning a
“pilbreak.  The speakers neged the prisoners
1o ravit every cifort 1o break through the bars
of opposition and competition and tms make
possible the attzinment of the goal.

Flie morning session of the third day was
duvoted to branchex, ceedits and employes® wel-
fure. ‘Falks by branch wanagers and by E. L
Roworth, credit numager of the Stromberg-Carl-
son Co, featnred the session. The conference
closed after the afternoun session, whieh dealt
with the promotion of coustruetion material

aules,

I. Paul Hamilton is Now
With L. Bamberger & Co.

E. Il Hamilton, who has been for many
years i prominent figure in the wusic trades,
was recently appointed manager and buyer of
the talking machine, piano, radio and musical in-
strument departnients of Bamberger's depart-
nicnt store, Newark, N. J. This is one of the
feuding music departments jn the city.

Mr, Hamilton was for some ycars buyer of
the talking machine and piano departincnts of
Fred. Loceser & Co., Brooklyn, N. Y., leaving
there Lo cuguge in the music business for him-
self in Baltimore, Md. More recently he was
sccrctary and treasnrer of Neal, Clark & Neal,
music dealers of Buffalo and Rochester, N. Y.
Ae. lamilton lins been president of the Na-
tional Association of Piano Merchants and was
a director of the Music Industries Chamber of
Commerec for a ninnber of terms.

Popular S-ong_l)edicated
to Walter L. Eckhardt

Pmcangrvsia, Pa, October 7.—The fame of
Music Master products is mow being sung as
well as spoken. A recent miusical composition
bas been published and is catitled "Music
Master, Old 1*al o' Minc,” and js dedicated 1o
Walter 1. Eckbardt, president of the Music
Master Corp. The words and nwsic of this
picce were written by Fred W. Hager, well
koown i talking machine and music publishing
circles. The Music Master Corp. is distribnting
quantities of this piece.

Hart’s, lue, Pittsburgh, Pa, was recently in-
corporated to deal in musical instruments and
furniture with a capital stock of $25000. The
incorporators are Danicl B. Hart, L. S. Hart
and R. O. P. Silverman,

Octonex 15, 1925

MICA
DIAPHRAGMS

Absolutely Guaranteed Perfect
We get 1he best India Mica ditestly.

We supply 1he laigem Phonograph Manu.
facturen,
Ask lor our quotations and samples before
placing your order.

American Mica Works
47 West St. New York

Two New Electrola Modes
Are Now Being Marketed

Several Meritorious Features in Latest Radio
Sets Announced by the American Specialty
Co., of Bridgeport, Conn,

Bakrort, Conn., October S.—The American
Specialty Co., of this city, manufactarer of Kel-
ford radio parts and Electrola receiving sets,
aunounees Lwo new ntodels in its line of re
ccivers his season:

Model 24 will be the popular-priced number.
One of the features of this model is the vari

Electrola Model 24

able antennac tuning switch, for reception with
either long or short antcunae, Anather advan-
tage of the Electrola antenwae tusing swirch
is that a long antennaec may be used without
causing interference between stations or broad
Inning of the sct.

Model 18 is u cowmpact, long-distance rc
reiver, at a low price, for those who prefer ex

Electrola Model 18

ternal batteries and external loud speaker-
beautiful in appearance, harmonizing with the
degorations of any home,

In the Electrola is found a tuned radio fre-
quency circuit that does not employ wor re

quire any variable neutralizing condensers,
potentiomncters or othcr devices to prevent
oscillation. Each receiver is balanced before

leaving the factory so that it will he stable
under all couditions. It is said that this ae-
complishment Insures a rcal non-oscillating,
non-radiating receiver,

Okeh Artists Increase Sales

“Butterbeans and Susie,” exclusive Okeh race
record artists, recently app ared at the Orplenm
Tbeatre, Newark, N. I, and in addition to scor-
ing a big hit with the capacity audiences that
attended the theatre, lielped C. and R. Korn,
Okel dealers, sell hundreds of tlhese popular
artists’ recordings.

Frevan Corp. Chartered

The Frevan Corp., New York, was recently
incorporated at Albany, to make radio equip-
ment with a capital stock of 500 shares of com-
mon stock of no par value. The incorporators
are C. Taylor, J. M. Clark and G. Tilson,

A petition in bankruptcy was recently filed
against the Pravder Music House, In¢., Brook-
fyn, N. Y.



Get an OKeh

Dealer License

Licensed Okeh Dealers are making
money.

The license is for the re-sale of rec-
ords only. Therefore, large capital Is
not necessary.

Licensed Okeh Dealers will under.
stand and appreciate the definite pol-
icy of the manufacturers

Okeh Records are for everybody.
Besldes the latest popular American
vocal, instrumental, dance and nov-
elty, there are records in all foreign
languages, and recordings by inter-
nationally famous artists imported
from Europe and sold under the
Odeon Label.

The prestige of Okeh Records is the
result of a thorough understanding of
the kind of records the customers
want,

If you will take a moment to consider
the many phonographs in your terri-
tory you cannot help but be impressed
with the possibility for the sale of
Okeh Records.

Many dealers have secured an Okch
License and are making money from
the sale of records.

Werite to us today for our proposition.

General Phonograph
Corporation

OTTO HEINEMAN, President

25 West Forty-fifth Street
New York City

Records of Quality
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Broadcasters Ass’n Meets
in Annual Convention

Important Resolutions Regarding Copyright
Sitwation and Proposed Censorship Passed—
Officers for the Coming Year Elected

The following new officers were clected al
the annual convention of the Nalional Associa-
tion of Broadcasters, hcld at the Hotel Commo-
dore, New York, on September 16 and 17:
Frank W. Elliott, president; William H. Heinz
and Powel Crosley, Jr, vice-presidents; A, F.
Kales, sceretary; John Shepard 111, treasurer,
and Paul B. Klugh, exccutive chatrman. A large
number of applicants were clected to mem-
berslnp.

Ouc of the most tuportant matters taken up
at the mcetings was the copyright situation
which has been a source of much trouble be-
tween the broadeasting stations and publishers
of music. A number of plans were discussed
and the following resolution was finally unan-
imously adepted:

“"Whereas. there are liere assembled al the Annwal Con-
veutun of 1he National Associstion of Broadeasters a con-
siderable nuniber of representative broadeasting staliony,

T4 is resolved, that the following plan be presented 1o
all broadeasting stations for their awovat or disapproval,
2wl in e cremt of tbeir approval,

Thea be further resolved, that the following plan go
into effect; thar the principle involved mt the reprodue
tion of music by mechanicat means now embodicd in the
present copyriht law be exiended Yo the reproduction of
music by radie.”

Another matter of importance was the ques-
tion of censorship. There have been rumors of
bills to be introduced in Congress which will
require a broadcasting statiow to label, through
announcement, whether a program is an ad-
vertiscment or not. Discussion on this subjeet
covered much data ou the present state of
broadcasting for proft. ‘The final result was
the adoption of the following resolution:

"The question havig come up i some quarlers as 1o
whelber a program paid for by otbers than the owner of
» broadcasting station should he labeled ‘advertising’ or
101,

Je @1 resolved, that fnssmuch as f1 is necessary that tle
name of user of the stalion he eanuecled by suitable an-
nonacement willl the program in order to derive good
wilt, and furthcrmiore, f@asmuch as any such announcc-
went —or program §f improperly presented will ereate il
wil, there seems no necessily for any speeific regulation
in regaed to form of anmouncemenl in eomnectioa: with
such paid, or any other progrant.”

Discussion of censorship developed the follow-
ing resolution, which was unauimously adopted:

PWhereas, it is universally agreed thal the success of
radio hroadeasting is founded upon the maintenance of
public good will and that no broadcasting station can
onerate auccessfully without an appreciative audience, and

Whereas, the public is quick to express fts approcal or
disapproval of broadcast programs,

Be ft resolved, 1hat i1 is the sense of this meeting (hat
oy ageney of progrant censorship other than public opin-
ton fs not nccessary and reould be detrfmentat to the ad.
vancement of the art.”

September Gennett Sales
Show Encouraging Increase

The New York office of the Starr Piana Ca.
reports a substantial increasc in the sale of Gen.
nett records for September over the month of
August. This applies both to the regular cata-
log and to the new fifty-cent serics. ‘The lead-
ing sellers are the vocal recordings of Vernon
Dalhart, the Tremainc brothers, and Arthur
Fields, with Bailey’s Lucky Seven being the
favorite dancc archestra. October thus far
gives all indications of resulting in a forty te
fifty per cent increase aver September as orders
arc coming in in finc shape, with the recent re-
lease of Frank Quinu's "Love, Will You Marry
Me," coupled with “The New Stack” in the
Irish catalog promising to be an extraordinary
seller.

Martin Klans, formerly counceled with the
Ideal Music Co., was recently added to the sales
staff of thc Herbert-John Corp, New York,
radio distributor. He is an expericnced mer-
chandiser and understands retail sales problems.

THE TALKING MACHINE WORLD

A.~M. E.S. F:xecutive
Committee Holds Meeting

Full Attendance of Officers and Committec
Chairmen Gathers at Hotel Commodore Dur-
ing the Week of the Radio Shows
A mnceting of tle exccutive committee of the

Association of Manufacturcrs of Electrical Sup-

plics, radio division, was licld at the Hotel Comn-

modore on Wednesday, Scpteimber 16, with a

full attendance of the officers and chairmen of

the committees of the Association who make
up the exccutive body. Duc 1o the fact that the

Fourth National Radio Expesition and the

Radio World's Falr were tn progress during

this week, George Scoville, vice-president of

the Stromberg-Carlson Tel. Mifg. Co, and
chairman of the cxcentive, called the mecting
which discoursed informally on manners and
methods to Lring the radio industry and trade
to a greater point of stability. The question of

Model 24

Five tubes, ‘Tuned Radto Frequency. Rich
mabogady cabinet, 7 in. x 22 in. with a
beautiful etehed melal panet Tie "Elees
trola” bas 8 cariable anlennar tauimg
switeh, assuring cficicnt  receplion, with
cither 'long or sho

Y
fennac, A long sntennac
iy e tacs “whmom $ .60
causing  injerference be:

tween siations or broad
tuning of 1he b,

51
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having several radio shows in one city donng
the year was also discussed and the Assaciation
will take steps to seck to limit the vumber of
expositions so that one or at the wost 1wo such
cxhibitions will be shown. 1t was decided to
hold a full section meeting of the Association
later in the year, and though the cxact date and
place lhitve not heen decided upou, it is cxpeeted
1t the weeting will be in New York some tinie
in November.

S. B. Radio Co. Organized
to Make “Songbird” Five

A ncw company was feceutly organized for
the manufacture of radio recciving sets, to be
known as the $. B. Radio Co. It has opened
up offices at 137 Duanc street, New York City,
and will manufacture the "Songbird Five™ radio
set. This product, in a very attractive cabinet
with quality equip will be merchuandised al
a popular price.

Jlls t Hear I

OMPARE the Electrola for clarity and
tone. Try it for volume. Test 1t for
distance and selectivity. We challenge you
to find any receiver, regardless of price, that
will give your customers any better service,
more pleasure and satisfaction, and that is a
bigger value than the Electrola.

We urge such a
comparison be-
cause the Electrola
is NOT an assem-

We know what
Electrola will do
and has done for
others and are

bled set. Fvery A

part entering inuto eq.uall.y confident it

Five tubes, Tuned Radio Fre- tts construction will give your cus-

quency. Rich mahogany cabi- except the cabinet, tomers the same

net 7 in. x 24 in. Great dis- 1s made in our own all-AarouI}d radio
y factory. satisfaction.

tance getter, and a beautiful
piece of furniture.

Valuable ELECTRO LA Territory Still Open

Write today for particulars regarding our exclusive dealer franchisc and for name of
your nearest distributor who will be glad to give you an "Electrola” demonstration,

THE AMERICAN SPECIALTY COMPANY of BRIDGEPORT, CONN.

Amcricd's Pioneer Manufacturers of Radio Parts

)39 35323593 B3> Irutcecehoe et coaaaccidy
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ATWATER KENT
RADIO

e

Prices slighily higher from the
Rockies west, and in Cunudd,

Model H, with 9° flexlble

CTOBER BUSINESS is opening with a

rush that we did not anticipate even in
August, when we made our predictions of a big
fall market. This activity is reflected in every
phase of Radio.

It is a situation for earnest consideration by
radio distributors and dealers who are seriously
in the business,

The time has nearly passed in Radio, asit passed
years ago in the automobile business, when a
dealer carried an assortment of several competing
makes, so that he “wouldn’t miss a sale.” Shrewd
merchants have found out that the radio buyer
nowadays doesn’t take what is urged upon him,
but buys what he knows.

This fall, as never before, Atwater Kent is
knowan favorably to the country. For during the
past summer there was no let-up in Atwater Kent
sales ¢ffort. Many powerful national magazines
carried the Atwater Kent message. Billboards in
unprecedented number flashed their message to
the passing motorist and pedestrian.

Hundreds of thousands of prospective buyers
have been convinced by this steady a<tivity

through the hot months, that Radio has at last
produced a year-round set—and that it is the
Atwater Kent.

Atwater Kent enjoys national recogaition.
Atwater Kent and a few others must supply the
bulk of the demand. Our twelve-acre factory
enables us to meet a record-breaking increase in
business, but even the acean has a bottom!

What Radio are you going to offer to yourcus-
tomers this fall?

Is it known to everybody?

Is it backed by a strong manufacturer?

Is it built right?

Is its price right?

Are you ordering 1t before the rush comes?
Will it sell; and will it stay sold?

Something to think about and somcthing we
will gladly talk over witli the right kind of mer-
chants in territories where we may still need ad-
ditional representation.

ATWATER KENT MANUFACTURING COMPANY

A. Atnvater Kens, President
4725 WISSAHICKON AVENUL PHILADEL FHIA, PENNSYLYANIA

Write for  rmz
illustrated e
booklet : ‘

telling the complete
sory of L
Atwater Kent Radio .

Model 10, including batrery cable, but
without tubes, $80

FPhonograph Artachmene,
with 9 flexiblc cord, 58

Model 20Compact. including bat-
tery cable, bur without tubes, S80

Every Thursday Night—the putentiai audience
of the Atwarer Kent Radio Amtists, who broadcass
fiom ten stations every Thursday evening from g s
16 o'clock {eastern standard time) it estimated 3t
more than 16,000,800, ‘Theie are the stations:

WEAF NewYerd  WCAR Pittohuegh
WIAR WGR Buffule
€ P WEEL wwyg .. Deren
v woc Davenport
Minneapatis-St. Pord

WsAl Cimaansan

Model 24, withour ruhes, 5100

Model 12, built on special order, includios
battery eable, but withour tubes, 100

Model L, with 9° @exible
eord,
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[Ebllal-l Nove  This {s the Wifty-fonvit of a serics of

icles by William livald hlic devored 1o ﬂw various
.unemuu. hmmrlunll(:l whish prewail in e dnmal o
educabion for the retailer wf latking machin: ubject
1+ one of ytr:l inlerest nud we comoen| lhtu nvn:lrl 1o

ol all who are devoling altention lo Jhe
develophire o the musical possibilitles of Ihe

talking smochi

A Greal Movement

Those who arc always -md nglnly luukmg
for some mew way of bu g up and increas-
ing publle interest in Lhe musie which is the
i business will
¢ interested in learning of 4 reeent movement
started in Great Britain, not indecd by the
trade but by the publie, having for its objeet
to promote and merease the possibilitics of en-
joyment, of edneation and of inusical knowl
edge which the possexsion of a tulking ma-
ehinc and the ability to buy reeords neeessarily
inyolve.

Tt might be us well to say at the oulsct that
I am not proposing direct imitation to the
readers of this page. 1t may fairly be argucd
that in Greal Britain the population is so densc
and saciety itself so stratificd that a larger
relative iber of men and women ean be
jound to tuke serionsly snch a thing as the
talking muchine, wherens in the United States
the population is fighty, mare careless, lighter-
minded and less ready Lo concentrate cven upon
a hobby. The point, howewcr, is not well taken,
Americans arc undoubtedly very far apart
mcntally from Britons; but the whole history
of the talking machine husi in America
is the history of greal commiercial suecess b

tion that the talking nachine is the dowestic
music maker par cxcellence. The following re
lation should therefore be inlefesting at the
very least
A New Move

v hiurds recently a copy
of a little magazine issued manthly in London
and called The Gramophone, this, by the way,
being the conmon name applied across the
Atlantie 1o the talking machine or phenograph.
This magazinc carries the advertising of manu-
facturers of machines, records, and all sorts
of accessorics, many of which are quite un-
known in this country, cven by name.  But it
is not a trade paper in any semse of the term,
for ils entire reading matter Is addressed to
owners of machines and records and is written
for the purpose of imcrcasing public interest
in “grimophonc” m of building np a demand
for better records, in bringing about the pub-
ie which otherwise would pes-
unrecorded, of promoting the mu-

~ieal and mechanical development of the ma-
chines and gencratly of creating an organ for
the use and bencht of the trade and the public
alike, where maker and conswmer imay smcct on
vommon ground and where the higher musical
mterests of the machine and of the record can
be adequarely discussed.

Such a mugazine is much more like such a
periodieal as The Elude than il is like the Talk-
ing Machine World. On the other hand, even
The Etude is really a profcssional paper since
its readers are mainly music teachers, and for
them it is written. The Gramophone, on the
other hand, is most of all like, for instance, the
many radio magazines which have sprung up
of late in this country, appealing to amateur
listeners-in, to boys who build sets and to
amateur operators. This pure joy in a hobby
without thought of making monecy from its
exercisc is comparable only to the amateur
spirit in sport, and we could do with mnore of
it

Run by "Fans™

Now the persons who conduct this periodical
are  themselves  phomograph  “fans.®  They
started it because they thought they could ap-
peal to other fans and build up a strong public
opinion which would stand bchind the manu-
facturers and induce them to care for the wants
oi cutnest music-lovers by bringing ouwt new
mnsic and by improying the mechanism of the
phonograph to the utinost. There tan be ne
doubt that the greut progress which has been
ade in radio enginecring is part at lcast
due to the existenee of a very strong public
teresl which was deliberately cxeited by pub-
licity propag\ndn and which since then has
lad a determining influcnce upon the course of
that industry. Circumstances were doubtless
nol the same in the casc of the talking ma-
chine industry, although, as a matter of fact,
interest hege, 0o, is very wmnch alive. The trou-
ble is that no onc has cver made a serious
altemipt to orgamize it.

National Gramophonic Society

Now, this group of amateurs has gome fur-
ther still by organizing what is called the Na-
tioual Gramophonic Society, iin assemblage of
owners of talking machines and records, de-
voted to the idea of publishing in record form
musical performance which the regular manu-
facturers will not put on the market, and of
distributing these among the members at re-
dueed prices.  In fact, it wppears that the
members’ subseriptions constitute a sort of
fund or trust for publishing aesw and otherwise
anavailable records.  The list of titles so far
blished is safficiently encouraging lo show

that there is a greul ficld of operations open to

these far-sceing music-lovers if they bnt gain

the nceded support from other amiateurs.
Where Is the Lesson?

Now, the lesson of all this may not at first
be quite apparent. American conditions arc
dificrent and doublless an American socicty of
talking machinc owners s as yet something
far in the futurc. Whal, however, is to be
lcarned from this British movenent is the irge-
futable fact that the whole valuc of the talking

hi the wholc fi tati of the talking
machine busimess and the only warrant that
business has for venturing to ecxist at all, is
o be found in the music it makes available.
The owner of a lalking muchine is not inter-
ested in anything save the music he gets out
of it. The interest which is first aroused with
the purchase of the dozen or so records At
the time of bnying the muchine ltself is an
interest which persists and the retail trade
apathy h:s been demoustrated in nothlng so
as neglect of thls fact und failure to

mucl
capita;

L
Record Dominates Over Machine

In other words, the sale of machines is only
an accessory to the sale of records. To sell
a machine is to scll once for all something
which acts as a vehicle for the periodic sale,
al short intervals, of new records. To this sale
of new records everything clsc is really but
the auxiliary. And the fact that a group of
British amateurs has found it nccessary to or-
ganize for the purpose of farcing the trade 1o
fill its wants (for that is what it really comes
to) shows that the problem is the saine every-
where; namely, lo make the trade see what is
in reality 10 ils own best interests, and then
carry this out.

At this very moment we are hearing news of
grcal :md wonderful noveltics. A ucw era of
v and of reproducing is apparently
about 1o open up.

Whatever have been the
delights of the talking machine in the past,
these will be far, far greater in the future
Now, when merchants have a breathing spell,
as it were, while they strive to orient them-
sclves to the new ideas which are about to
crowd upon them, can they not see that their
whole policy must, morc than cver, be the
policy of “featuring the musical poss ics of
the talking machine?”

Just onc morc point: A national sociely of
talking machine owncrs may not be practicable
in this big country, but why not local societies?
And why should it not be good business to
enconrage the formation of them, cven in faci
take a leading part herein?

In New York Radio’s
“BEST SELLER” is

Pooley-Atwater Kent

Wholesale Distributors

Musical Products Distributing Co., Inc.

Balkit,

22 West 19th St.

€
U "estern Elrrlﬂf

I‘rou llukllr Eic.

New York City

MQDE!. NO. t600-R2

Price $200
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The Pooley Radio-Phonograph is featured
in The Sururday Evening Post of Sept. 19,
half page, and October issue of Good
Housckeeping, 34 page, out Sept. 25.
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ooley Radio Cabg.
{0 2 bookler thyae

page style of its presentation here,

We believe in Advertising

OOLEY dealers have ordered a lot of Pooley

Radio-Phonographs. We have been shipping
them fast for weeks. This rapld development
proveswearerightinnationallyadvertislng(hem.
Here are two of the advertisements.
The best people in your market will know about
Pooley Radio-Phonographs with Atwater Kent
radio. Will they know that you have them?

Pooley Radio-Phonographs are a hit and deserve

The POOLEY COMPANY- - -

to be. It looks as if our big problem will be to
make enough of them.

If you have stocked them, advertise the fact in
your local papers. We are sending you a catalog
of handsome newspaper advertisements and
cuts, ready to use at once. If you do not get
yours, write us.

If you haven't stocked them, see your Pooley
distributor. We can send his name to you.

1604 INDIANA AVENUE
PHILADELPHIA, U S.A.

October isswes of Vogue, Vanity Fair,
House & Garden, whose readers will like
the Pooley Radlo-Phonograph and the fidl

{See next page)
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RADIO CABINETS Model 1120.R-2

; | StuneeStle—Engllshis
with . i" v or Ametienn

QOLEY m “ “"""l

Y] | -. . h
2 4 n.; length 2 (1.
 ATWATER KENT /oMUl ey b fee
RADIO N < AL,
s - - ” battesler—$225.
Model 1110.R-2
il e
..uhmd.nﬁ/\mm
vt S ru c Opcn H

See how \
Pooley Advertising
tells your story in

your community Il

\ “ | il 1 !
EMEMBER this about national advertising— it o ..,g. i l il
goes to the best buyers right in your town, l l‘
Two and a quarter million American homes get ! “
i | ; |

The Saturday Evening Post every week. These
two October Pooley advertisements in the Post
will go into nearly every home in your sales area
where a Pooley can be sold. Pooley advertising
is planting new ideas about radio in those families,
arousing their curiosity and interest. Now let them
know that you can demonstrate Pooley models.

Model 1320-R-2D

(Same as Model 1330.R.9,
butwthdoars couering grile)

StusnSevle—Eonlithbiown
mahogeayor Ametlcan
walnue, specially aelected

[ I Otentsl burl, rosewood
and walnut Infaya. Helght

I 40.2% in.; length 2. 344

HIHL  inz deprh 13% . Equio-
|1} ped with Arwater Kent
Model 0. S—rube Panct

Type Recelving Ser. Trice |
complete, lews rubes end

Your own local advertising brings right into your
store your full share of benefit from our national
advertising. We will gladly furnish mats or elec-

e ,ﬁmm muuun iy

Have you protected yourself with orders to your
distributor for your Pooley needs? Do so without

batreties—$265.

1%
(i h

fl t i

i

delay. All we have said about heavy ; |I U‘ |m ] ”“
demand is already more than true. i u‘ \ }
It’s a great big Pooley year. // - Wit 1 “ !
)
THE POOLEY COMPANY  |[(] Al
Radio Sales Department E :.:' ' YR R (i I g
1604 Indiana Avenue Philadelphia, U.S. A, a A h !
""" ¥ ;: i lays. Helght, 4 ft. 2% In.: lencth 2 fr.

Sain s depih 185 in. Equipred wih [l -
Atwater Kent Model 20, 5.tube Panel @ b
Type Receiving Ser. Price complete, l

Stuact Styk
or Amerlean walnut, speclally sctected
Otlental butl, rosewood and walnut in
Tens tubes and batreties— 3260.

il

sl {

%,Wju~ll||||.'| Ml‘

£

3t)
Ll
l -

Model 1600-R.2

Ttalian style— English brown mahog.
any or American walnut, duotone.
Height 3 £t 5% in.: length 2 fr. 10§
in.: depth 162 in. Equipped with
the Atwater Kent Model 20 Com.
pact, S-tube Panel Type Recelving
See. Price eomplete, less tubes any

battertes—$200.
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Cameo Corp. Releases
Jackie Coogan Records

Extensive Advertising Campaign and Many
Dealer Helps to Explolt "Jackie Coogan
Series—Mavies Tying Up Effectively

The Camea Rccord Corp., 249 Weet ‘Fhirty-
fourth strect, New York City, manufacturee of
popilar-priced recorils, has relcased a series of
three donble-faced seven-inel Jackic Coogan
recitatlons. This is part of a leagthy list of
Jackic €oogan records which have heen re-
carded by this well-known motion picture star.

The first records are “A Man Without
Country,” “The Dircetor,” "Little Ah Sid”
"Cireus,” “A Brar of a Story” and “Advice to
Kid. In these Jackie Coogan proves as good
an elocutionist anil entertainer in record forin as
be has previously attaimed as a miotion picture
star,

These reeoeds arc being exploitel as the
“Jackic Coogan Scries.” ey will retail for 20
conts, whi be highly illnstrated and cach record
in a scparate envelope will have enclosed the
illustrated snbjert.

The Camco Record Corp. in exploitiug the
“Jackic Coogan Sceics” has arranged for a most
extenslve advertising campaign.  This inelndes
annonnevinents in wmmerons publications, wuch
wles llterature, window streamers, large cut.
onts for connter and window play aml other
hally-lico material.

In conjunction witli the releasc of thesie Jackic
Coogun records, the Famons Players Corp. is
fending wnusual support. Where the Jackic
Coogin photoplays arc shown the Camco record
by this ehild -stac will be flashed upon the
screen, annowneed in the programs and throngh
other methods brought to the attention of mil-
lions of pliotoplay enthnsiasts,

A recent exiamiple of this co-operation by the
record facturer and the pl lay distrib-
ntors was glven in Buffalo, where the photo-
play honses showing the Jackic Coogan pictnre
gave unnsual co-operation to the sixty talking
wiachine record dealers of the city, with the re-
sult that a tremendous sale of these Caineo-
Coogan records were made,

Many of the Buffalo dealers showed as a
winflow attraction a Leantiful life-size reproduc-
tion of Jaekic Coogan in cut-out form. This re-
production is in scveral colors and when sue-
ronnded by the Cameo-Jackie Coogam recorls
proveill a sales ercator,

Brach 1.

are included:

Lightning Arresiers
Aerial Outfirs

Fized Crystals

Sufety Deannids
the Brach
Vocuum Ligin:
wing Arrester

EWARK
6 % G e R ST O o S Y S S

THE
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BRACH RADIO PRODUCTS
RAISE the STANDARD of QUALITY

pmhv.( creryichere have vone to know that the highesi quulity stundards are maintalned
in all Bruch.anude Radio Speclaliirs. They have fuil falth in whutever contes to them fram
horaterics, and have an hesituncy in recol
A mnmber of ilie better known Braeli aperlaltios shiow inpirosriaenls 1his
your muel sowre new things ure lairodneed la this Inmeresting Hoe in which

Shock Proof Radie Plugs
Extension Cord Comnectors
Pur-oA-Tone dndlo Conplers

The wame Hrach has been u-socluted only with
anleles of exceptional merh for over 20 years

L. S. BRACH MFG. CO.

Electrical Specialists for Ouver 20 Years

Schafer Brur—ls_wicl: Shop
Capitalizes Store Robbery

Contracts for Special Edition of Local News-
paper and Tells Public Story of Burglary
and Features Brunswick Radiolas

Santa Manica, CaL, Octoher 3—That time-
worn saying about “every cloud has a silver
lining"* has been proved to be litcrally teue
and in a quite unique mawncr. Von'll admit it
is a little unnsual to be pleased with having
your store broken into and rohbed, but that
is vxactly what happened to the Ray E. Schafer
Brunswick Shop, 602 Santa Monica Boulevard,
this rity. Tlic store was cntered by battering
in the front door onc night recently and the
thieves made away with Brunswicks and Ra-
lliola Super-Heterodynes valued at abon a thou-
sand dollars.

Having becn a ucwspaper man for several
yeurs previous to lis advent into the music
busincss, Mr. Schafer quickly saw the sews
wvalee of sucl an event, and inmiediately got in
toneh with the local papers and arramged to
frave an extra cdition run off for Monday noon,
with blaring headlines telling the story of the
robbery of the Ray Schafer Brunswick Shop
and a good front-page story of the event. To
complete the tic-up Schafer inserted a half-page
display sd featuring Brunswick Radiolas in the
same cdition. This is hut a small example of
the live-wige methods and ideas constantly
nsed Uy Ray Sehufer and his successful Bruns-
wick business are the rewards of his untiring
efforts. He rccently pnt on a campaign to sell
a moderately priced radio and phowograph
combination and the results show that he dis-
posed of fourteen of these in as many days,
which is ereditable considering the time of the
year und general conditions.

Mr. Schafer is a inember of several lodges
and is active in each one, feclting 1hat this con-
tact is invaluable in his bnsiness. His adver-
tising is constant and conscqucatly the news
papers arc more than glad to give hin feature
story space abunt his store and lis cqstoniers.

Open Music Department

‘The Elion Bros. Furniture Co., El Paso, Tex.,
recently opencd a musie department and will
cacry a complete line of talking machines, pi-

anos anil stringeil instrinients.
al
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Series of Sales Talks in
Stewart-Warner Catalog

Latest Dealer Helps Devoted to Stewart-

Warner Radio Products Can Be Used to
Advantage by the Retail Trade

One of the handsomest catalogs devoted to
rudio products which has been distributed to
e trade in some tinie is that of the Stewart
Warmer Sp! ter Corp., 7 of
radin sets, reproducers, tnbes and other acces-

‘I'he bookler is more than a merc cata-
it is really a scries of strong sales talk

sorit
log

Cover Illustration of Stewart-Warner Catalog
which dealers should find invaluable in interest-
ing prospcets in the ownership of radio.

‘fhie cover illustration, whieh is reproduced
herewith, although the reproduction docs not
give an adequate idea of its effectiveness, is in
colors, as are also the other illustrations in the
booklet. These show the Stewart-Warner radio
prodnets in use in the home, the home scencs
tylng up with the text. For cxample, one pic-
wre is devoted to a family excrcising to music
being reecived over the air. The text beneath
is a strong argument in favor of exercising to
the accompaniment of radio musie. In another
paragraph the practical use of radio is empha-
sized by drawing attention to the fact that the
houscwife can profit by the recipes which are
regnlurly Uroadeusl. Other paragraphs are de-
voted to the following subjects: “Good Music
Adds Zest to Good Food,” “Tca Time Is Radio
T'ime for Ladics,” "Lending Charm to the Eve-
ning Dinner Hour,” “The Evening Musieale-
World's Foremost Artists Entcrtain,” "Making
Home More Attractive to the Young Folks,”
rte. In addition, the various models arc illus-
trated scparately in a loose-leaf folder which is
inserted in the catalog.

It has been emphasized time and time again
that dircct inail is a powerful foree for the pro-
motion of sales, whetler it be radio, talking
machines, records or any other products. The
talking machine and radio trade arc fortunate
because the leading mannfacturers of these
produets have recognized the need for sales
huilding, dircct-mail literature, and it is a short-
sighted dealer who fails to usc this material to
the best possible advantage. Were the dealer
to attempt to producc similar sales lelps the
cost would be absolutely prohibitive; the manu-
facturer docs it for him, and as in the case of
the Stewart-Warner catalog, the result is some-
thing which is bound to have an advantagcous
influence oq retail salés, and in these days the
dealer who handles a good product and telis
the world about it is eertain to enjoy a good
busincss.

The Stewart-Warner catalog has been pre-
pared for consumer distribution, and the sales
arguments therein are as fogeeful, and should
be as< effective, as those of the salesman who
has the advantage of direet contact with the
prospret,
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The Only Doubt

Regarding the “CREDENZA” Model

Demonstrations of the
“Credenza” model are
convincing the most
skeptical and removing
all doubts except ONE.

The ONLY doubt, Mr.
Victor Dealer, will be
your ability to fill the
demand for this incom-
parable musical instru-
ment.

Orthophonic Victrola

Credenza List Price

$275

Reduce this ONLY doubt to the minimum by making
“Blackman’’ vour source of supply

w(imme Machine Co.

28-30 W. 2322 ST. New York N.Y.

VICTOR WHOLESALE DISTRIBUTORS

““Blackman and Dependability ~ One Suggests the Other”’
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the New

The Credenza Model
of the New Ortho-
phonic Victrola. The
new Victor line is the
most complete line of
instruments ever of-
fered — complete in
range—modern in de-
sign. There is an in-
strument for every
purse—a style or size
for every home.

The New
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Orthophonic Victrola

The instrument which
begins a new sales era!

THE Orthophonic Victrola reopens the entire United States
market for you.

It inaugurates new standards of comparison. It forces every
man to revise his judgment as it affects music reproducing
instruments.

It is as new, as revolutionary an invention, as was the first
Victor thirty years ago.

You, the dealer in Victor products, are the sole salesman for
this superb new musical revelation.

The field is yours. A new sales e1. has dawned.

The Orthophonic Victrola—and you—and we—stand

together and alone at the beginning of the path that is
paved with golden opportunity!

Victor Talking Machine Co., Camden, N. J.

Orthophonic
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Credenza Model

The most important contribution to
music since the invention of the first
Victor talking machine—

and exclusively yours Mr.
Victor Dealer

C. BRUNO & SON, Inc.
'351-353 Fourth Avenue New York

“Victor Distributors to the Dealer Only”

i
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Special RCAiD;.monstrat.ion
During Radio Show Week

Several Hundred People Hear Interesting Talk
on Louqspeakers by Dr. A. H. Goldsmith, of
the Radio Corp., at the Hotel Pennsylvania

Sc\A'cral hundred people wepe present ar the
opening of the RCA deinonstration and show at
the Pennsylvania Hotet durbig the week of the
New York Radio Shiows, Scptember 12 to 19,
which ran all week. The feature of the eve-
ming was a non-technical 1alk on radio acous-

Loud .

s Used to IN Address
tics and reproduction, given by Dr. A. H. Gold-
smith, chicf broadcast cngincer of the Radio
Corp. of Amcrica. To assist him in his talk
Dr. Goldsmith displayed a remarkable callec-
tion of loudspeakees whieh he and lis labora-
tory assistants had nsed in their rescarch work
These horns, which were in various sizes and
shapes, rFanging from four inches to twenty feet,
rcpresented the different steps in the cvolution
of the horn type loudspeaker. Dr. Goldsmith
plaincd the probl and difficulties that the
carly experimenters had encountered in thei
scarch for a speaker which would reproduce
sound faithfully frony those of the highest to
those of the lowest pitches or frequencies. He
demonstrated that a low, deep, bass note could
be obtained from a fifteensfoot horm, the mouth
of which was a oot and a half in diameter, and
then showed how impossible it was for the same

THE TALKING MACHINE WORLD
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speaker to cmit the higher pitehed notes. He
then showed his audicnce a tiny foursinch horn
of which jnst the opposite was trne. Dr. Gold-
smith then exhibited a double or “donblctte”
Tiorn in which two different size sound chamber.
arc combined to take care of all frequencics.
This type, lie explained, had been very snecess:
fnl. Hc went on to say that cngincers even
experimented with thgee and m@re speakers in
one, i their efforts to perfect a dependable
sonnd reproducer.

In the accomipanying photograph Dr. Gold-
<mith is shown amid a forest of liorns, and also
the Radiola Loudspcaker Model 104, operating
cntirely on alternating current from a wall
socket and capable of reproducing the entire
ringe of frequencies from a tiny whisper to a
d-alening roar, withont the slightest distortion

Thit radio and the motion picture may be
¢ mbined to reprodnce a complete nusical pro-
gram from a distant point without losiny the
attractive features of the original rendition was
demanstrated in an ingenioys experiment staged
by the Radio Corp. of America in conjnuction
with the public demonstration amd show. A
niotion picture record was previously made of
th= actinm, which takes place in the studio of
station WJY and shows Godfrey Ludlow, well-
Lmown Australian violinist, entering the studio;
conversing  with the announcer; iutrodiced
through the microphone; tuning his famous De
Rougemont Stradivarius and begin Dickinson's
“Memories,” which was especially transcribed
for thic violin by Mr. Ludlow.

Thix Glnt was taken to the hotel on the eve-
wing of the cxperiment and flaslicd on the screen
belore a large audience. At the same time WJY
was tuncd in with a Radiola No. 28 attached ta
Radiola J.ondspeaker No. 104, operating enlircly
on alternating current from a wall socket, and
the inellow strains from Mr. Ludlow’s famous
wiolin were heard, actually broadcasting from
station WJY.

The action of the Rln and the principals of
the studio were regulated by means of tele-
plionie communication with the broadeast studio
and perfeet co-ordination of the motion picture
with thé musical sciections was the result.

Pocket Catalog of Co-
lumbia Foreign Recordings

The Columbia Phonograph Co. New York,
recently issucd to its dealers a sixteen-page
booklet listing the numbers of the best selling
Columbia records of twenty differcnt forcign
languages. This sales help sheuld prove of

AMBASSADOR

ety

Solid Mahogany SPEAKER

320 .

A SENSATION!

This is a real piece of furniture, being
made in dark, rich mahogany with a Ducco

finish. The patented double reflex prinei-
ple of sound is used, giving perfect repro-
duction of music and voice.
CONSIGNED
Ambassador Loud Speakers and Head-
Phones are conscilgnled to picked phono-
graph and music dealers.
Ambassador Speakers, list . .$20.00
Dealer's price under plan.. - 9.69
Ambassador head-phones, 3.0 ohms,
one-year guarantee. List price, $3.98.
Dealer's price under plan, $2.
Write for particulars.
AMBASSADOR SALES COMPANY

108 Qreenwieh Bl New York
326 V. Modison 8t.. Chicoro

great to decalers and salesmen as it
cnables them to pick out the most popular of
the forcign recordings withont going to the
trouble of consulting the larger catalogs. The
booklet is of pocket size and can be carried
about without any inconvenienec.

New Departments for Ray

O. W. Ray, for some time past manager of
the wholcsale radio department of the Acolian
Co., New York, lias recently, in addition to liis
other dutics, been appainted mianager of the
Mcl-O-Dee Music Co, and of the wholesale
Duo-Art roll department of the company. Ar.
Ray is familiar with the roll business, having
been placed in charge of that department for
the Acolian Co. upon joining the company some
years ago, and prior to that having been vice-
president of the Emerson New England Co..
which also distributed rolls.

A “Whale” of a Fish

Maric Morriscy, famous Brunswick record
artist, who has been vacationing at Red Oaks,
Eagle River, Wis, is an enthusiastic follower
of ke Walton. During her stay at this resort
she landed a 30-pound muskclonge, after a
struggle of forty-five minutes, the record catch
of the scason in that territory,
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Heckert Parker Becomcs
Traveler for Magnavox

Contact Represemative Between Factory and
Exclusive Territorial Representatives [or
Magnavox Products in U. $. and Canada

Heekert Parker, who for some years has been
interested in tbe nationat marketing of eleetrical
devices, has joined forces with the Magnavex
Co. of Oakland, Cal,, as traveling representative
between the factory and the exclusive territorial
distributors for Magnovox products in the
United States and Canada. Mr. Parker’s wide
experience i the merchandising field insures
his sueeess Tn his new conncction.

New YoxI;Firm éhartered

‘I'he East Side Music Co,, New York, was re-
cently incorporated at Albany with a eapital
stock of $5000. Thc incorporators arc A.
Brooks, 1. aud S. Porsky.

Mr. Edison Man:—

Never Say

“KAN'T,” s “KENT”

The KENT No. 1

With ""S"” Sound Box for ploying laterol
cut records on the Edisen Djsc Phono-
groph has outsold oll competition.

Dooght lor thetr re-
sale and ploying value
by thonsnnds of dealers
ond Jobbers for over
10 years.

Writo for calalog of complete line

Res. U. 5. Pat, OFf.

F. C. KENT CO.

Irvington, N. J.
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Stewart-Warner
100% ‘Protection

The important factors governing
your success are:

fode! 405
85T First: A complete line of highest grade radios fulfill-
ing every demand.

Sccond: Built and guaranteed by one of the largest
and most progressive manufacturers of today.

Model 400
Reproducer
$2500

Third: Absolute protection guaranteed by a “Dealer-
made” plan.

Fourth: Only one dealer in each locality.
Fifth: No jobbers.

Sixth: A large advertising program that will create
an unusual demand.

Seventh: A price and style to suit every radio
buyer.

Eighth: A personal service that guarantees
complete radio satisfaction.

Steavart-Warner Matchea-
Unit Radio offers you

: all of these things

Model 510 and more.

Antenna Kit

~ Model 305
$95.00

* Model 310
Rmd'o Table

1318
Model 310 MS‘::S.SO;
$175.00

Modecl 320
$450.00

Prices slightdy higher West of the Rockies
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Matched-Unit Radio
For The Radio Dealer »s»

R:\DIO SUCCESS hinges on many things, but the great-
est of all is worth while profit.

You, as a Radio dealer in your locality, in order to attain
success must sell a radio set that will satisfy your custom-
ers, and at the same time prove a profitable transaction to
you. Stewart-Warner has invested thousands of dollars in
developing and perfecting a high-class set which you, as a
dealer, will be proud to sell.

Stewart-Warmner engineers have gone one step farther. They
have matched each unit, the Instrument, the Tube, the Re-
producer, the Accessories for perfect functioning with each
other, enabling you to offer to the buying public a radio set
that is unsurpassed.

You, as a dealer, are entitled to a far profit and absolute
protection. We guarantee both. Our “Dealer-Made™ plan
assures you every avenue to success.

There will be no bargains in Stewart-Wamer Radios, They
will be sold by authorized dealers only.

No individual can buy Stewart-Warner Radios at dealer’s
prices. He must buy from an authorized StewartWarner Dealer.

Stewart-Warner Matched-Unit Radios are distributed direct
from our own central distribution stations. Ninety-six all over
the world—sixty-two in the United States and in Canada.

Stewart-Warner Dealer Policy guarantees every dealer abso-

lute protection. You get all the profit, because there are no
other dealers handling Stewart-Warner Radios in your im-
mediate locality. No possibility of the Drug Store down the
street selling the same line or some other store around the
corner stepping in on a share of your profits,

In the same way you reczive full benefit from the extensive ad-
vertising campaign now appearing in the National publications.

Stewart-Warner has gone into radio in a “sure-footed™
way, and their success is already evident. Their name is
already known from coast to coast through the high quality
products now used by over ten million people, and when
tied up with radio, instantly carries home the thought of
another quality product.

Radio sets are today bought in much the same manner as
motor cars—that is, the buyer wants to know who is back
of the article he is purchasing and whether they will be in
business next year or the year after.

For this reason it will be well worth your while to con-
sider a Stewart-Warner Dealership now because next year
one may not be available in your locality.

1f you are a live-wire dealer, you can build up a radio busi-
ness that will give you prestige, profit, protection and per-
manence, through our “Dealer-made” plan of radio merchan-
dising. Send in the coupon below and we will have our
representative call and explain its many advantages to you.

STEWART.WARNER SPEEDOMETER CORPORATION

CHICAGO -

U.S. AL

Blewarb-llawne

INSTRUMENTS  TUBES

atched=Unit Radio

REPRODUCERS ACCESSORIES

COPYRIGHT 1925 BY S.W.S.COR'N.

ol

" Radio Tube
Model 505 Model SW.
$22.50 TR

Radio Table with stor-
age space for batieries

Radio Division .
Stewart. Warner Speedometer Corporation
1824 Diversey Pkwy,, Chicago, U. S, A.

Gentlemeni—1 want to be considered in connection with a Stewart-Warner Radio
Dealership and to discuss the details with youe representative.

Date.

Name

Address.

County.
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Association of Ohio

Holds Annual Convention in Cincinnati

Outstanding Feature of Convention Was Discussion of Talking Machine Merchandising Problems
—Interesting Addresses—Otto €. Muehlhauser Elected President—Resolutions Adopted

_Cincwuvam, O, Septeinber 28 One uf the ont-
standing fe:tieres of the eonvention of the
Musie Merchants’ Association of (dhie, held a1
the Hotel ton hcre on September 15 and 16,
wks the consideration given Lo the talking wa-
chine from tle angle of both the mannficturer
and dvaler, particalarly as regards its fnture as
a merehandisieg praposidion.

e whole scasion of 1he convention ou the
afternoon of the last duy wus given over tu the
disenssion of the talking muchine, the disenssion
for the dralkers being led by € Niker, of
Colmmbus, O, and for the smanfacturers by 1.
E. Henderson, maunager of the  Cincinnati
branch of the Hruuswick: Balke Colhender Ca.

The Manufacturers’ Side

Mr. Henderson, for the masnfacturers, wa
placed first on the program amd in diseussing
the futnre of the phonograpl stuted that the
ous volume of sales made dn the
past sixty days, even at speeial prices, 1ed
theee is still a gennine demand for this insten
ment and that the public ix willing to buy the
existing types of mach even with the know!
edge that something new is eol The
speaker declared that the phonograpl
turers were: dloing more to bring the enblic
the store of the dealer than all ether branches
of the music trade combincd, Two of the leading
compauies speat §1,418,000 in thirty-five national
wagazines in 1924, as compared to $812,000 spent
by other mnsieal instrument makers.  This
advertising, he declired, reverted to the benefit
of every departiment of the retail music business
during thr sume year,

Mr. Hemlerson also describeil some of the
new phonagraph develop ts in whieh radio
principles weee then combined with that instru-
ment, declaring that wannfacturers had pro-
tected the trude by making radio a part of the
finc instead of allowing it 10 remaiu an on-
tirely outside comnpetition. He nrged stronger
selling and more canvassing.

The Dealers’ Standpoint

C. C. Baker presemted the dealers® views of
the phonograph in a wmanner that was direct
feom the shoulder. Aftcr asserting his faith
the fnturc of that iustrument, Mr Buker de-
elared that profit was lacking heeausc discounts

had remained stationary, although alt overhead
cxpenses have inereased considerably. He stated
that in his opinion loo many types of nachines
;urd 1oo many records are heing proiluced, that
the advertising furnished by the manufacturer is

Otto C. Muchihauser

oftcn not suited to the dealers’ needs and that
peprescatation was given too many concerns
outside the retail music business. The appeal
in the address for larger discounts to give the
dealer a larger working margin was received
enthusiastically, and, in fact, his cntire address
aronsed nuch favorable comment and it was
woled that the new president appoint a com-
wittee to confer with plionograph manufacturers
ou plans for solving retail problems,

President Henry E. Weisert, who was present,
declared that he, too, wontd appoint a committec
of the Natinnal Association of Mnsic Merchants
to confer with phonograph miakers or repre-
sentatives,

Other Matters Discussed

Other subjects handled during the coursc of

the canveation had to do with the securing and

——

¥

‘l it or not, every

4n casfer one. It L onl
needles, the kind thal

25 Waeat 45th Street

ot ey,

Lahoring herd to keep Ibe cnstomer barved outl

Such Is the eamy task {hat the dealer of inferfor

ncedles sets himael! 1o de, becanse, whether he realtzen

inctliclent needle sold means poor re
production, and a discontented customet,

However—the Job of keeplng customers contented Is

necessary to askl the
give perfect reproduction.

h Mang dealers reatito this—hey selt ouly

OReh ... Dgtone, Necdles

Praducta of the
GENERAL PHONOGRAPH CORPORATION
OTTO HE!NEMAN, President

|
|
|
|

New Yeork City

truining of competent salesmen, the advisabilily
of having the Ohio Assoeiation orgamize
finaneing corporation to take rarc of the paper
of its members at a minimum cost, the question
of extending the use of the firc insurance bu-
feau maintained by the Association to effect a
saving for the members, bait advertising ol
musical instruments, as it is being fought by the
Better Business Bureau of the Associated Ad-
vertising Clubs of the World, as wcll as by the
Music Industries Chamber of Conumcrce, the
Federal income tax rulings as they apply to
returns on instalment accounts and numerous
other matters of general interest
Some of the Exhibitors

A goodly number of talking machine and
radio men attended the sessions and had ex
hibits at the hotcl. The exhibitors included
the Art Novelty Co., thc Buel Distributing Co.,
Cleveland Radio Reprodnecr Co., Cleveland
Talking Machine Co, Columbia Phonograph
Co., Brunswick-Balke-Collcnder Co., Ohio AMu-
sival Sales Co., Starr Piano Co., Tri-State Igni-
tion Co., U. S. Musie Co., Sterling Roll & Rec-
ord Co. and the Rudolph Wurlitzer Co.

A Challenge ta the National Association

A number of itnporlant resolutions were
adopted by the convcntion, inchiding onc di-
rected to the Natlonul Association of Music
Merchants and reading:

“Wherens al the suggcstion of the Nationai
Association of Music Merchants this Associa-
tion on March 31, 1924, made formal written
application for affiliation with it, and

“Whereas at the national meeting in New
York City during Junc, 1924, said application
was aceeptcd and said affiliation officially eou-
snmmated, and
“Whercas this Association has at diffcrent
timcs taken action upon various rctail matters
by resolution and otherwise to benefit its mem-
bers and which it was believed could and shonld
be considered nationally as well, and

“Whereas this Association at its fifteenth an-
nual inecting in Clevetand, O, on Septembcr
10, 1924, passcd a resolution recommending that
all nationally priced instruincnts be advertiscd
as to retail price f. 0. b. factory, and at a special
mecting held in Columbus, O., en January 12,
1925, it passed resolutions regarding phonograph
records and maclines, radio and advertising, all
of which resolutions were referred by this Asso-
ciation to the National Association of Music
Merchants, coucerning which ne dcfinite na-
tional action or comsidcration followed, and

"Whereas this Association dcsires such affilia-
tion along with the affiliation of other municipal,
Statc and regional organizations to continue
and bc of cqual bencfit to the national body,
and all other affiliated bodics and itself, and

“Whereas the National Association of Music
Merchants has indicated the desire to have this
Association, as well as other of its affiliated
organizations, co-opcrate im a closer and more
cffective manncr,

“Now, therefore, be it resolved that the Music
Merchants’ Association of Ol f it is to con-
tinue lo co-operate with the National Associa-
tion of Music Merchants, hereby inakes and offers
the following suggestion to the national organ-
ization as a means of more closely amalgamat-
ing and recognizing the various regional Statc
organizations; first, invite cach affiliated organ-
ization to send three duly appointcd delegates
to the next mid-year national exccutive meeting
in January, 1926; sccond, let cach delegation
bring to the national erganization suggcestions
from its own association which secm properly
referable to the national bedy; third, permit
tliese delcgations to organize in a general meet-
ing and lct the recommendations and problems
of cach be presented and discussed by all in
executive session; fourth, rcceive and consider
the final action and rccommendations of all
these delegates as approved at this general
meeting, and,

“Be it further resolved that the Music Mer-
chants’ Association of Ohio hereby reaffirms its
desire to co-operate with the national body and
pledges its continued snpport to the Natlonul
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Association of Music Merchants in any plan of
{uture national opcration be benefited through
the united independent national action, and,

‘Be it Further resolved that a copy of this
resolution be forwarded by the secretary to the
president of the National Association oi Music
Merchants.”

Other Resolutions Adopted

Another rcsolution changed the by-faws
to rcad that the annual mecting be held on
the sccoud Mouday in September and continue
through the three cntire days with afternoon
sessions only, thus making futurc conventions
three-day affairs,

Othcr resolutions endorscd 1he code of radio
sclling principles of the Talking Machine &
Radio Men, Inc, New York; expressed the
thanks of the Association to the retiring officers
and cnmnml:e mcmbcn and to the Cincinnati
d standard price
principles; recommcndcd thtat mewbers placc part
of their insurance at least through the Mntua
insurance Bureau; and approved, ratificd and
adopted as its own uetion the following resoln-
tion passed by the Western Music Trades Asso-
ciation at its June, 1925, mecting in Los
Angeles:  “That it is the scnse of this con-
vention that duc to the increase of overhead
costs and to the grealer cxpenses incurred by
all merchants in conducting their business, a
discount of not less than 50 per cent is abso-
lutely esscntial to prescut and futurc success.”

Columbns was selected as the place for the
1926 convention.

The New Officers

The following officcrs were clected for the
coming year: President, Otto C. Muehlhauser,
Cleveland; vice-president, O. H. Boyd, Marion;
treasirer, A. M. Alford, Canton, and scerctary,
Rexford €. Hyre, Clcveland R. E. Taylor
was clected to the exccutive committee for
five years. The report of the Membership Com-
mittee showed a net gain of nincty-seven mem-
bers for the year, making the membership 463.
Thosc securing five or more new members dur-
ing the year were presenled with handsome
iountain pens.

Gulbransen Co. Represented
at Illinois Convention

T. W. Perkins at lhe Annual Convention of the
Illinois Music Merchants’ Associalion—Effec
tive Gulbransen Display

Rockrorp, Itt., October 6—The annual con-
vention of the Illinois Music Merchants' Asso-
ciation, held in this city on Seplember 28 and
29, was an outstanding success, both from the
standpoint of business transacted and lie-
ups by local dealers. Among the many lcading
concerns represcnted at the convention was lhe
Gulbransen Co., T. W. Perkins, who covers the
Statc for this product, being present.

The Gulbransen Brunswick Mnsic Co., Inc,
which is noted for its attention-compelling win-
dow displays, featured the Gulbransen instru-
ments in a display which drew wide attention
and creatcd mucl interest in tlhe segistcring
piano.

Shows Line on Letterhead

ATLANTA, Ga., October 2.—The Hopkins Equip-
ment Co., Atwater Kent and Pooley-Atwater
Kent distributor of this city, is an aggressive
merchandiser and has recently scl an admirable
example for its dealers in a four-page letterhead
which this compauy is now using. Pages 1 and
4 are devoted to correspondence, while the in-
side spread shows the complete line, with prices
and specifications of both the Atwater Kent
Mfg. Co. and the Pooley Co, Inc. The pub-
licity gaincd 1hrough this lcncrhcad cach time

letter is sent is bound to be enmnlative in
its good cficet.

Paul Whiteman and His Orchestra,
artists, are on am extended concert tour.

Victor
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Only New Thing al
the New York Show

BWRRE@EW ER

Resmance Coupled Amplit!

ificatio

The Original and Genuine

Resistance-Coupled Receiver

HERE were great improvements

in cabinet designs and many beauti-
ful Console Models were shown, but
aside from these innovations in cabinets,
there was no manufacturer, except the
Blair Radio Laboratories, introducing
any new and vital improvements in ¢ir-
cuits.

Under the tops, inside the cabinets,
all the receivers on display were prac-
tically alike, and the same as last year.
The Blair six-tube recciver, employing
a perfectly balanced combination of
Tuned Radio Frequency, and Resist-
ance-Coupled Audio, eliminating all
iron core transformers, was the only new
thing at the show.

Hundreds of distributors and dealers,
from all over the country were visitors
at the Blair booth, and many applica-
tions for Blair franchises were filed.

There is still some unallotted Blair
territory, for live and financially re-
sponsibledealers and distributors.
or wire us today, for further particulars.

Exclusive Dealer Franchise

The Blair franchise assures the dealer

exclusive territory, iron-clad protection

against unfair competition, local news-

paper advertising and other sales helps.

ticulars.

West of Rocky Mountains, List Prices—Model 11, §30
L'Elcgante Console, $160 Siandisl Console, §135

368 Sixth Ave.

Write

Write or wire us for the name of the
nearest Blair representative, who will
give you a demonstration and full par-

BLAIR MOOEL 1)
Catunet 1n two-lone wahosany of
with sloping pencl o
shed dlols
2w

o
e g ettt

75

STANDISH CONSOLE
Modd 11 Recclver snd Lend:

om0 e Emls bl
it Bolle-in Speak

withoul 0
slorage batieries,.
charperm, ate .o

New York City
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dlo l{“ A\I); -

R ad
?%%é?mm a theL o)
PHONOGRAPHS NatiOnally

Advertised
RADIO

There is no
better for the
price

We can
prove it!

BROADCASTER
FADA

The IDEAL
Phonograph
Radio

Combination

Mudel ¥ 1—Tudor dg:

WRITE FOR
OUR COMPLETE
CATALOG AND

PRICES

Model R P 337 in. wide, 23% In, deep, $3% higl.
lifustrated with FADA 5tube’ Noutrodyno. Avall-

able with or without radio equipment.’ Hand-
ved leg: Ge!

carv 5. Genulne Walnut or Mahogany.
Helnemon cquipment with radlo tons orm.

BROADCASTER CORP. 2414 W. Cullerton St. CHICAGO, ILL.
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THE BROADCASTER LINE

raDi0 JHRE
CABINETS

Quality
Style
st s e e Adaptability

334, in;
Glos front. Capacity, 100 rolls.

for all odel & A—Outside dlmensions: 00 in. hlgh 3 In. wide
IG in. deep. Buri Walnut or Figured Mahognny, Rose

wood overiay. Perfection bulit-In Art-Tonc apuku Dmv
Standard Sets

{eaf makes comfortable arm rest. A work of aorl

Are Right

Write for
Catalog and

Model A Ii—Qutaide dimensions helght, 40 In.: widn, 30 O

emtr 10 i Conuine Mahogany or Wolnut, - Butit: Plodct A—Qutside dimensions; 12 in. high, 30 in wide,
T R Dy E e D e e Ety B A o ar Waloul, itk 5r Wil
two toned.  Top 1s hinged: drop leat makes comfortable Per.’ecunn bulit-{n ArcTone' loud speaket in owee deht
arm rest, 1deal for radio operatar, hand chamber. Top opens: drop leat makes eomeortabic

arm rest. Durably P onatrc

Our
Uprights
Are

Money
Makers

A
LEADER

for Stimulating
Radio Cabinet Business

Sodet XXV—iSl5 in. bigh, 22%

Model €38 in, long, 3L in. nigh. 10 n. deep, Thrce cany Madel XXX—82 in. high, 24 |
T o Ip Gy TR e menta i "back “affording ‘ample spacc for batteries. wide, 23% in. deep. ey e
manahip. g Bmiine Mahogasy o Walmat. constructlon.

BROADCASTER CORP. Manufacturers  §i¢5go, L Tino1s
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Proper Packlng for the Radio

methods beflore

‘Flousands of dollars were spent by g
ey adopired plywond eases.

Earn the Goodwill of Your Customers

and

INCREASE YOUR SALES

by iatlowing the preceden of America's leading phonagraph manufaciurers and ship in

Atlas Plywood Packing Cases

sk for details

Atlas Plywood Corp.

PARK SQ. BUILDING

Largest Manufacturers of Box Shook in New England

Your !hlppn\g prubltms are |d¢nl|ca| w thcln

BOSTON, MASS.

Radiola Dealer and Jobber
Enjoy Portable on Holiday
Aubrey F. Smith, Radiola Dealer, Practices

What He Preaches and Derives Enjoyment
From Use of Radiola 24 While Vacationing

1t is evidem that when Anhrey F
prictar of the Smith Music Co., Ma;
Ia., exlols the desirahility of e Radiola 24, as

Enjoying Radiola Reeeption
aninstrament for both the home amd for the
great ou-of-doors, he can tell of practical ex-

pericnees, nx the avronmpanying  pholograph
shows, Mr. h and . R Klein, ager of
the ridio ion of the Midwest Electric Co.
Rudiols distritmter, of Des Moines, derlved

re frow the Radiola 24, white on
ncar Minnchaha }<1|I~< Minn,

great plea
their vacat

Pushing Nyaccoﬂe\ Receivers

The New York Album & Card Co, New
York City, maker of Nyaccotlex receiving sets,
has concluded @ good Sunmimer season with the
Nyaccoflex R1-1, which is a portable radio
phonograph combination. For the Fall and
Winter scason the New York Album & Card
Co. is giving ~pecial attention to the sale of
Nyaccoflex receiving  scts and  phouograph
pancls. The wany years in which the New
York Album & Card Co. has supplied Nyucco
record albums te the talking machine trade has
led this company to particnlarly develop this
field as an outlet for its radio products. Max
Willinger, president of the company, repormis
that the talking machine trade has tiaken on the
merchandising of Nyaccoflex radio scts in an
emergelic manncr and that practically all new
dealers added thus far in the present scason are
1alking machine dealers. It is Mr. Willinger's

cxpmcuu that the tilking ||m(-|||ut trade has
adio prod-
ucu in an cnergetic m; as tine
goes on and their experience in radio increases
talking machine retailers are tnding the mier
sing of rudic more and more simple. The
advent of the Fall scason las also created a de-
cided demand for Nyacco record albnms and the
factory of the plam is working to eapacity fll
g thns demand,

Radio Industries Corp
Discontinues Console Sets

133 Duave street
1 ior its

‘The Ralio ludnstries Corp,,
New York City, owing 16 the d
pommlar priced table models, hax found it ncees:
sary to discol s consofe type. T'he sales
af the DeLnxe model B Rieo-Dyue, which was
ereently redueed im price, has show
tia]l increase, inaking neeessaey an
the factory nproduction. This model curries a
built-in “Melotone® speaker t and is housed
in an attractive table eabinet which lias won
the interest of scveral hundred  Rico-Dyne
dealers,

Everyhody-l'_s T. M. Co.
Planning for Busy Fall

Samnel Fingrutd, vice-presiilent iind treasurer
of FEverybody's Talking Machine Co., luc,
Philadelphia, Pu., recently addressed an exceed-
ingly inspiring letter to the tulking machine
trade

The fact that Suinmer is over and the trade
is wow lm (he big scason of the vear was
stressed, A good Fall season is predicted and
the imporiance of whole-licarted enthusiasm was
advised.  Everybody's Talking Machive Ca,,
Ine, is pl: g for a big Fall sea and from
present in ons it would seem that its plans
wantd be realized.

Grim Opens a New Store

Beatrice, Neb, October $\W. P> Grim, who
vas formerly identified with the Beard Music
Honsc, has opened a new music store at 10§
South Fiftb street, handling a full line of musie
goods. Mr. Grim has lately sccured the ex-
clusive representation of the Victor talking
machinc linc and bas purchased the full Vietos
stock of the Beard concern. The gnarters arc
located in the Burwood Hotel block.

To Open Radio Parlors

Baroexton, O., October 6—Frank J. Wei-
gand, widely known local music merchant and
pioncer in radio merchandicing, announces he
will open one of the most complete radio par
lors in the State somne time this month. Prepara-
tions are ucaring completion.

Brunswick Radiolas Shown
at Los Angeles Exposition

Fitzgerald Music Co. Had Onc of the Finest Ex.
hibits at the National Radio Exposition Held
in Los Angeles in September

Los ANcELrs, Car., October 3.—Oue of the
finest exh at the Naifonal Radio Exposition
held in the Ambassados Auditorium, this city, in
Scptember was that of the Fitzgerald Music Co.,
which had large space devoted to the display of

v BRUNSWIGK - RADIOLAS

lzgerald's Brunswick-Radiola Display
Brunswick Radiolus and other radio products
handled by the finn. Among the many fine cx-
hibits at the Exposition this was undoubtedly
one of the most cfieetive, judging from the at-
tention ft reccived from visitors, The accom-
panying illustration gives only a faint idea of
the attractiveness of the display.

The Fitzgerald Music Co, is one of the lead-
ing music houses on the Coast and its handsome
warerooms, compleic stock of radio and musi-
cal instruments, and aggressive merchandising
niethods have resulted in a large and continu-
ally increasing patronage.

Tie-Up With Wiedoeft

Brunswick dealers in and about Newark, N. J.,
recently avafled themselwes of the opportunity
of effecting a ticoup with the appcaramce of
Herb Wiedocft and His Cinderella Roof Or-
chestra, Brunswick artists, at the Branford The-
atre, during the week of Scptember 26 to Octo-
ber 2. ‘The Brunswick Co. had supplied the
dealers with attractive window display posters
bearing a picture of Mcerb Wiedoeft and invit
ing the public to call at the store and hear the
latest records of this famous California dance
orchestra.

New MacFadden Folder

MacFadden & Co., Inc, Philadelphia, Pa., have
Just issucd an attractive folder on the B-Power
generator which it mannfactures, describing its
many merits in detail. The Louis Buehn Co
of that city, local distributor of the MacFadden
B-Power generator, has bnilt up quite a business
for this product and Is anticipating still bigger
business during the present scasom.
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Model R-4

$125 List

Cabinct Only 385

Model R-§

$150 List

Cabinet Only 8110

Model T-1

$35 List
PLAZA MUSIC COMPANY - - .  10West 20% St, New Y%ork

A Remarkable Opportunity
for the Music Merchant!

The FINE-ARTS line—the first to combine character in radio with down-
to-carth prices—offers you a truly remarkable oppertunity for building 2
profitable and permanent radio business. = =~

Regardless of price—there can be no finer radio.
Superb quality—cabinets that are exquisite in
their grace and beauty--plus perfect radio ef-
ficiency. All that can be desired in radio—at a
price within the reach of everyone.

Unquestionably, your sales on FINE-ARTS will
astonish you. For people are quick to realize
that their money cannot possibly buy better radio
values than are offered in FINE-ARTS.

Take immediate action, and get full details of
our attractive proposition. Order samples sent
you at once.

Model R-3

$85 List

e
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BANNER AND DOMINO RECORDS

are the outstanding leaders
in the 3 for *I® Record Field

REMFMBER
Slerm Bl
sy WioTL
605
s, 166

€ compaRY,

The oulstauding leaders 1 the 3 for $1.00 Record Ficld, are BANNER (black) and DOMINO (red)
Record. They are by far the fastest selling, popular priced 10-inch, doubled-faced record on the market to-day.
The preference of dealers for BANNER and DOMINO Records is casy to understand—for their releases con-
sist only of the latest song and dance hils recorded by the foremost artists and orchestras in the industry;—
standard instrumental and vocal selections that are proven sellers, and Blues and Novelty numbers of the type
always in demand, thus assuring constant turnover of your entire stock of these records.

In addition to the inherenl supetiority of BANNER and DOMINO Records and Recordings which are fully
guaranteed in all respects, a most comprehensive Frce Advertising Service, which spells SUCCESS for those
who are hawlling these brauds of records, is offered dealers. The service einbodies REAL dealers’ helps,
monthly suppleients, attraclive colored window hangers of the new month's releases, and separate window strips
featuring the lalest popular hits. \We also supply newspaper mats and cuts without charge.

Start a 3 for $I2 Record
Department in your store
A $50 Investment Is All that Is Necessary

To assist you in starting a profitable 3 for $1.00 Record Department in
your store we have compiled a special §50 assortnient of popular hits and
standard rccords, together with a liberal snpply of advertising matter
which we will be glad to seiel you promptly on receipt of a line from
you. Just fill in the cnclosed card and mail it to us.

The big scason for Records is now here.  Act at once and get the bemefit
of the Fall and Holiday business.

PLAZA MUSIC CO., 10 West 20th Street, NEW YORK
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REAL Dhonograph Made

el

oL
Photograph |
Hlustration
Showing

the Actual
Relative

Size of
KOMPACT. |

FINE FABRIKOID COVERED

$]1250

List Price

GENUINE PIGSKIN
LEATHER COVERED

$1500

List Price

A Camera-size Phonograph
that comes Ready-to-Play~
nothing to remove or attach

Here it is at last! An honest-to-goodness
phonograph, in compact form, just as its
name implies.

KOMPACT is a real portable phonograph in every
respect, with a tone quality and volume of sound
that is equal to any of the large size portables now ‘

WEIGHT
Only 43 pounds

on the market.

Ready-to-play, KOMPACT eliminates all the objec-
tions against this type of phonograph and opens up a
tremendous field for the wide-awake music dealer.

Order a sample KOMPACT sent you at once so that you
can eee for yoursell how fine an instrument it really ie.

Some Choice Territory for Distributors Still Open
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For Rixteon Years
Flasa Muslr Com-
pany Maa Berved
the Muslo Trude

Plaza News

Zrery ttom De-
wcrlbed Hlere Can
Bo Prebtnbly 8old
1o o Muslc Btore

VOL. 1, No, 2

PLAYTIMERECORDS
LOW RETAIL PRICE
APPEALS TO ALL

SELL AT ONLY 15c EACH

Playtime  records,  which inclnde
<ongs, games and storles for kiddfcs,
are  wonderful  juvenile  records
which getalt w1 15¢ each—a price
which appeals to all, The repertuwire

inelndes an assortment of 98 selvc-

églavﬁjdje pecansﬁé
e Ter Ty Sh

tions of the famiTiur Mother Goose
Nursery Rhiymes, which all children
delfght in and want,

Music dealers can cnsily develop i
steady sale for these records by mik-
fng a habit of ealling them to the
attention of thelr regnlar customers
whencver they are in thelr store.
Most people have childven of their
own or in thelr family, and hener
are live prosprets for these wonder-
{nl records,

CAMERA DEPTS.
IN MUSIC STORES
MEAN STEADY PROFIT

Musie dealrrs who have ramera de-
partments in their stores find them
highly profitable, not ouly hecinsc of
the sicady imcome which they re-
celve froin the sules of eamers aml
Alms, but also from the extrm busi-
ness from their regular Jines which
they get
from the
cnstamers
who are
bronght n
time and
time  ngain
{of camiern
accessorics,

Lct 1s show
yort how yon
can siart a
camera  de-
partinent iu
yonr  store
with a small
investment,

Published by Plaza Music Co,, 10 West 20th St,, New York
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For Details Sce First Page

NEW LOW-PRICED
CHILD’S PHONOGRAPH
OFFERED TO TRADE

1.%ttle Tots' Phonogmph No. 2 is
the new low-priced phonograph for
kiddics which the Plaza Music Com-
pagy Is offering to the trade. It js
a waaderful little phouogeaph in
every rospect, with the greatest tone
volnne of any small phonogmph
made, due 1o the extra large hom
which is nsed.

The body of the phouograph s made
of whitc enamel metal, with evlored
designs, Size, 11" x 4%7, with a 187
harn, The net pricc to dealers is

§3.50.

COMPLETE LINE OF
PHONOGRAPH SUPPLIES
CARRIED BY PLAZA

Mazin Music Compitny earres the
most comnplete line of phonograph
iecessories  and  sapplies  of 1y
howse in the eonntry, They are alile
to supply alinest every wamt of the
phonograph dcaler direct irom siock.
Plaza Is alse tlee manufacturers of

the well-known  MAGNEDO il
SUPERTONE ncedles, as well as
several other high-gride types of
needles.

A few of the ltems which Tiaza
haudles are ghven below :

Nalurelts Youe Qeflean Needies
Ampliiee Tenvtane Needies
Record Altums Playmors Needirs
Brilllantens Slee Jrwe r

Needir NuluTe Plang’ Piayee
Record  Cleaste Rall Allachmen
Dellvery Nyoll

leery Envrioncy ol
fecard Dancing Figuers  Phososcaph Deivery
e

ibco Neegle Gutt caph Dust

Dally Doxen fiee v

Pl Alans Vacuum ' Mreta] Dlies
aner o1
Adaplrd -

s
rolector and
Display Sland
Allrruriike Polish
upcrtons Needie)
Nagardo Wredies
Fibfe Needles

Write for Plaza's catalog of
phonograph accessories,

Grean Stock Enveioncs

THEUTMOSTIN RADIO VALUES | PLAYTIME — CABINET MODEL

PHONOGRAPH FOR CHILDREN
ADANDY ITEM FOR THE HOLIDAYS

Music dealers everywhere have enthusiastically received the an-
nouncement of the new Playtime Cabinet-model plonograph for
kiddies, which the Plaza Music Company is now manufacturing.

Those who have scen the samiples of the Playtine phonograph have
expressed the opinion that they arc certain to become enormous

sellers in music stores, on account
tive finish and low retail price of

of their fine appearance, attrac-
$12.50.

The Playtinie phonograph is 177 x 11 x 10" and is sturdily built
throughout. It is finished in ivery-white and cute kiddy designs

on the door and side panels.

BIG SEASON FOR
LITTLE TOTS’
RECORD ALBUMS

Now, with the big fall and hollday
scason for kiddie records in full
swing, the demand for Little Tats’
Rceards will Increase In leaps and
botmds, Little Tot Records are put
np in attractive albmms econtaining
cight sclectivus on fonr seven-inch
records, complete with eight covered
pleture and verse cards {or retailing
at $1.00.

Little Tot Books embody everything
that is desirable 1n a record made ex-
¢clusively for the cntenalnment and

UTTLE TOTS' NURSERY TUNES

cducation of the youngsters. The
ymefn] meladies, caichy little rhymes,
wonder{ul stories and games have
pleased the youngsicrs gencration
after gencration.

Paremis realized 1hat musle has an
important edneatlanal value for ehil-
dren  The kidilies love the tines of
these permanently popular selections,
delightinlly recorded on LITTLE
TOTS' RECORDS, This makes
LITTLE TOTS' BOOKS pot alone
an atiractive heliday fiem tnt some-
thing that e be handled profitably
twelve months fv ihe year,

| hend, with ni

The LITTLE TOT'S 1able model
photograph which retails at $10.00
will as usual come In for a good
sharc of the Fall business. This
model 1s finished and decorated simi-
lar to the PLAYTIME Cablnet
Model.

SPLENDID VALUESIN
UKULELES OFFERED
BY PLAZA MUSIC CO.

The ncw ukulcles,
Lanjo nkes, cte,
which the Plaza
Music Company is
aoffering to the
trade fepresent ye-
markable values for
this eclass of mer-
chiandise. A few of
Plaza's leaders arc:
Ukulele, No. 5
walnm finish, $1.10;
Banjo Uke, B-§,
maple  Anish, skiln

Holld
plated straining
ring, §1.35; Banjo
Uke, B-10, same as
B-5, but with larger

euted  pegs,
Banjo ke,
same as B-15, but
with resonator back,

$2.60.
Special prices for
quantity orders.

Plaza ships sheet music orders
the same day they are received. l

Plaza offers quality phonograph
ncedles at attractive prices.
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Important Demonstrations of New Products
Feature Month in Cleveland Territory

Orthophonic Vietrola A:\rouscs Enthusiasm of Retail Trade—Sales Gains Gratifying to Dealers—
W. R. Trembley in New Post—May Co. Stages Sales Campaign—New Law Aids Trade

Cuevetanp, O, October 8.—Howard J. Shartle,
president of the Clevcland Talking Machine
Co., Victor distributar for this scction, during
the latter half of Scptember conducted several
demonstrations of the Orthophonic Victrola.
The first demonstration was given in the recital
room of Caruegic Hall, Huron road (Music
Row), Cleveland, the afternoon of Scptember
16, and was largely attended by dealers of
Greater Cleveland.  All were delighted with the
first showing of the Victor Talking Machine
Co.'s new product—dceclared to be the greatest
advancement ever made in the art of the talk-
ing machine industry. Already many orders for
the new machines have been booked. The dem-
onstration was repecated the following day in
the Chanber of Commeree, Toledo, and later
another was condueted in Indianapolis for the
benehit of dealers in that city.

In New Post

W. R. Trembley, of Detroit, Mich, the re-
cently appointed manager for the P. A. Starck
Piano Co.'s Cleveland branch store, reports
Scptember business very good in piagos, player-
pianos and talking machines.

Henry Dreher Goes East

Henry Dreher, president of the Dreher Piano
Co., spent a fow days on a business trip
New York, following the annual convention of
the Music Mcrehants' Association of Ohio in
Cincinnati. Hec said his firm is preparing to
book heavy orders for the new Victor talking
macliines when they get into the open market.

° Stages Sales Drive

The May Co. on Scptember 26 held its an-
nual “May Day" sale, during whicl 3,000 extra
salcspeople were employed. The company wscd
fifteen lull pages of advertising in cach of the
two afternoon English language mewspapers of
Cleveland in fcaturing the sale. A large section
of this advertising was devoted to featuring
merehandisc in the radio and talking machine

ti Dun E. B b h said the sale of
talking machines and radio scts and equipment
during the big anniversary cvent broke all
previous records. Many Fricd-Eisemann and
Atwater Kent five-tube radio sets were also
sold.

Sells Large Number of “Talkers"

The resclection of R. E. Taylor, manager of
the talking machime section of the William Tay-
lor Son & Co,, to membership in the exceutive
committee of the Music Merchants’ Association
of Oliio during the recent Cincinnati annual con-
vention was highly gratifying to Cleveland
dealers. He served as president of the former
Talking Machine Decalers® Association  of
Northern Ohio one year. The Taylor store
scorcd the biggest sale ever reported in Vietor
machines during the half-price campaigmn. An-
other popular sclection of the convention was
that of Otto C. Muchlhauser, of the Muchl-
lauser Bros. Co. for Association president,
while all Cleveland music dealers are glad that
the city will again be headquarters for the State
Association Secerctary’s office, Rexford C. Hyre,
of Cleveland, having been re-elected. His re-
cleetion means that the Retail Music Mcrchant,
published monthly under his dircetion, will con-
tinue to be issued in this city. The publica-
tion has shown much interest in the talking
machine trade, and Mr. Hyre personally knows
most every phionograph retailer and distributor
in the Statc.

100 Per Cent Sales Tmprovement

The Haas Electric Co. reports radio sales
have picked up wbout 100 per cent in northern
Ohio during the past few weeks. The fism has
the exclusive agency for the Freed-Eisemann
sets and equipment and other radio lines.

Selling Brunswick-Radiolas

The Rohert L. White Music Co., the Old

Arcade, is selling quite 2 wumber of high-priced

Brunswick-Radiolas. This Arm's September
sales of portable talking machines also held up
remarkably well.
Signing Up for Radio Show

James H. Lanyon, of Lanyon & Bowen, pub-
liclty represcntatives of the radio cxposition
to open for a weck in the Public Hall, Novem-
ber 7, rcport eontracts have been signed with
the Radio Corporation of Amcrica for an cx-
hibit, Loeal firms taking space included the
Dreher Piano Co., Bailey Co., B her’s Music
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Among exlubits will be the latest creations
of the Victor Talking Machiue Co., Brunswick
Ca., Pathé Phono. & Radio Corp., Olio Musical
Sales Co., the General Phonograph Mig. Co,
Crosley Radio Corp., Starr Piano Co., Freed-
Eisemann Radic Corp.; mnost of thic radio pro-
ducers being represented through distributors
in this territory.

New Law Protects Dealers

Ohio talking nachine dealers now have more
protection under the amended State lien law
It provides that warried judgment dcbtors cam-
ing $75 or more monthly may liave at least 1@
per cent of their carmings garuisheed for any
debt, including pianos, playcrs and talking ma-
chines. Formerly the 10 per cent covered neecs-
sities only, and musical merchandisc bought on

Store, Cleveland Talking Machine Co., William
Taylor Son & Co., Haas Electric Co. and other
radio concerns.

talments was not included. Under the law
now a “family car” may be scized to help pay
for a talking machine. This places the talking
hine dealers in an 1able position.

"U;e:o Gon;m)E' Radio
Tube Now on the Market

Latest Product of United Radio & Electric Corp.
Result of Long Experimentation—Said to
Improve Radio Reception
The United Radio & Elcetrie Corp., 425 Cen

tral avenuc, Newark, N. J, manufacturcr  of

Urcca tubes, recently an-

nounced 2 new pawer tube

known as “Ureco Golden-
tone.” iis product has
been in process of devel-
opment for over a ycar
and was cvolved for the
purpose of improving the
last audio stage reception.
The Urcco engincers were
not satisficd that the ulti-
mate had been reached
although its tubes for this
particular purpose had as
much volume as other sei-
entifically built products.

It required, they said. a

“Ureco Goldentone™ pube of different structure
which would fnsure thc same degree of volume
and at the same time eliminate any minot
distortion.

In speaking of the "Ureco Goldentone” an

officer of the company remarked as follows:

“During the year the Urcco engineers first
began to work on this problem, cxperimentalion
in the laboratory has been comstant. The ideal
that these men sct for theniselves was not casy
of accomplishment. They sald to themiselves,
"We will be satisfied with ouly one kind of tube
—_a tube that will adequately handle cven the
greatest possible volume, a power tube that will
build up signals to a volume hitherta never tried
for and at the same time keep the exact quality
of the talking voiec, singing voice, or Instru-
mental tone being scnt through the mierophonc.’
At various times during the year, results were
obtained that might have satisfied men who had
not sct for themsclves an unchangeable ideal.
But these results in the Ureeo tests were merely
checked as steps toward the accomplishment
aimed at.

*But wow, the ideal that the Urcco engincers
sct out to rcach has been attained in the new
Ureco Goldentone, a tube built with addftional
clements, as compared with other tubes of this
type. and greater capacitics, to increase the Bow
of platc current to almost twice as much as
formerly. This inereased plate current means
two things: Clear loud-speaker volume on far
distant stations and sweetness of tome.™

Goldentone is made M the color of gold in-
stead of silver, so that when the tube is operat-
fng in the sct it looks like gold glowing in the
sunlight.

Have You Heard It ?

If not read offer below!

Every radio fan will he surprised and delighted
with ‘this loudspeaker. It produces the high and
low notes without distortion with true and clear
reproduction. 1t also has plenty of volume. Ac-

knowledges no superior at any price.

Hand-

somely finished in erystal black with grained ma-
hogany bell and antique silver detail.

Retails for $25.00

The Remola Concert Cabinet

Produces the same beautiful tone as tne Trumpet
A fine mahogany finished cabinet of just the right
size.

The Remo Trumpet

(Concert type)
List Price, $26.00

Wemoln Conecet Cablnct
List Frice, $25.00

Offer—DBoth of these instrumcnts will be sent to
you on 10 days’ free trial through your regular
Jobber, We are willing to do this so that you

may hear them.

The REMO CORP. %%

o
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A handsome Window Display, bet.
ter than any you've scen for tubes,
that not only sells Perryman Tubes
but sells your store, too.

A Counter Display featuring a clear
glass demonstrating tube that en-
ables you to show your customers
why Perryman Tubes are worth
$2.50 down to the last penny.

An Authorized Dealer Transfer for
your window.

Booklets for counter use, written
s0 a novice can understand why
his money ought to go into Perry-
man Tubes.

Perrvmun
Type 0. H.201A
Amplifierand Detector

crryman
Type R. H. 199
Scandard Base

Amplificrand Detector

A carton of strik-
ing appearance.
Easy to look at.
Your customers
will instantly
locate the Perry-
man cartons on
your shelves.

George H. Perryman has been making vacuum
tubes for ten years during which time he has di-
rected two of the largest plants in the country.
He has built four tube making plants. He knows
the faults and virtues of practically every tube
on the market. He knows tubes as few know
them.

Impcrtant

We want all jobbers and dealers to
know that the Perryman Electric
Company s ably financed and
thoroughly equipped to deliver the
goods. Our laboratories and plant
in North Bergen are the last word
in equipment. We will gladly re-
fer you to our banks for informa-
Hon—poreerud: . coe— fellrais
strength and the character of the
men behind the company.

These Perryman Tubes—the first to which he has
given his name—are the result of an experience in
tube making second to none.

They actually are superior to the tubes you've
been handling. You can see their advantages im-
mediately through the clear glass of the demon-
strating tubes that we supply every dealer free of
charge to show customers exactly what they're
buying; exactly why they are superior, why they
will stand the gaff indefinitely, and why they are
worth $2.50 down to the last penny.

PERRYMAN

Laboratories and Plant ~— North Bergen, N. J.




Ocronen 15, 1925 THE TALKING MACHINE WORLD 69

== = ——

Tube Assembly of Perryman
Type R. 11. 20}-4 and
Perryman Rectifier

Notice this new type of tube as-
sembly. The filament, plate and
grid are held in permanent parallel |
alignment at the point of greatest
efficiency by two bridges. You l
can't shake them apart.

Peceyman
Perryman Reetidber
Typc R.H. 199
Minlature Base

Amplifierand Desector

These Perryman Tubes not only
deliver the greatest efficiency pos-
sible, but deliver it for the longest
possible peried of time.

Perryman Radio Tubes are made in the latest and

most modern plant in the country—with George And here’s the

H. Perryman watching them at every step.

You've never seen better built, better looking, nor G U A R A N T E E

better operating tubes than the Perryman line.

You've never seen more complete, nor more help- This Perryman Vacuum
ful sales support than we give you for use in Tube is guaranteed to be
your own shop. Every Perryman Authorized perfect in every respect

Dealer receives free display material that is as
good as the tubes—and that’s saying a lot. Not
only does it sell Perryman Tubes—it sells the shop.

and to conform with the
Electrical Specifications
as printed on the carton.

Perryman Authorized Dealers get price protec- Weagreetoreplaceitfree
tion, territorial protection, and the right to sell a of charge if it ever fails
line of tubes that has the most interesting sales

. 9 P because of defective ma-
story in the industry behind it. 2

it terial or workmanship.
We cordially invite Jobbers and Dealers to write

us for information concerning Perryman Tubes. ﬁ/! @
ELECTRIC CO., Inc.

Sales and Executive Offices — 33 West 60t Street, N.Y.C.
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New 1\_/1_0d;ls7 of Talkﬁ N_lachines and Radio
Eagerly Awaited by Cincinnati Dealers

Satisfactory Increases in Sales Volume in All
Inquiries Regarding New Victor Line and

CincinNaTl, O, October 9—Dcalers report a
gratifying increasc in the volumc of sales of
talking machincs and records, and it is gen-
crally thought that market conditions are re-
adjusting themsclves.

New Vietor Instrument Demonstrated

Onc of the fcatures of the convention of the
Ohio Music Mcrchants’ Association, licld herc
September 15 and 16, was the demonstration
of the new Victor machine

Woodmansee to Move to New Quarters

“The W. G. Woodmansec Piano Co., which
handles the Edison phonographs and records,
is now advertising a “removal sale” extensive-
ly and with satisfactory results. The building
in  which thc company is located, on lourth
strect, ncar Race, is to be torn down to make
room for a modern skyscraper, which will be
the home of the Clamber of Commerce.
"While we will not move until the first of the
year, we have commenced our elcarance sale
well in advance, as this is the beginning of thc
Fall scason,” explained Mr. Woodmansec.

Canfield Piano Co. Reports Incrcase

“We Dave just reccived a carload shipinent
of Modcrnolas, and this should show that we
do not take a pcssimistic view of the talking
machine situation,” stated Walter Canfield,
head of the Canfield Piano Co., which is locatcd
in the nptown shopping district. "We do uot
handle records,” he explained, “as we handle
no article that sells for less than $150, nor do
we do much in the way of handling used instru-
ments. Our sales have increased progressively
cach month this yearn”

George P. Gross Returns From Europe

At the store of the Geo. P. Gross Co,, at 1328
Main street, it was stated that businmess is be-
coming maore active in the talking machine line,
with an exceptionally good demand for records.
Geo. P. Gross, the head of the company, who
lias for twe months been on a tour of Eurepe,
on which Mrs. Gross accompanied him, return-
cd Septcmber 11, just in time to take part in
the convention of the Ohio Music Mcrchants'
Association, in which he takes a great interest,
J. E. Henderaon Enthuses Over Panatrope
On his return from Chicago, where e went
recently to attend the demonstration of the

Lines Presage Prosperous Fall-Wintcr Season—
Brunswick Panatrope—News of the Month

Panatrope, the new Brumswick instrument, J.
1. Henderson, local manuger for the Bruns-
wick-Balke-Collender Co., was full of cntlwsi
asm for that rccent innavation i talking mic
chines. "I was thoroughly plcased in cvery re
spect by the volume, tone, quality and other
fine features of the new iistruinent,” stated Mr.
Henderson. “By reason of its wonderful elce-
trical pick-up arrungement it reproduccs all
octaves perfectly.” On Scptember 28 he de-
livered an address before the Advertising Club
of Louisville, Ky.
Panatrope Eagerly Awaited

A ncw feature of the Brunswick Shop, of
whicli Louis H. Ahaus is the proprictor, is a
roll department, with a complcte linc and with
three demonstrating booths.  “While waiting
for the ncw Panatrope to come we kept push-
ing the models we had in stock,” explained Mr.
Ahaus, “and by working hard we kept up a fair
volume of sales. There have been a great
many inguirgles about the Panatrope.”

Columbia Flourishing in Kentucky

Miss R. Helberg, manager of the local branch
of the Columbiu Phouograph Co., wlho has just
returncd from a business trip to Kentucky
citics, reports that she found bnsiness in gen-
cral and the talking machinc busincss in
particular to be much improved in the Blue
Grass State. “Our business is splendid, both
as to machines and as top records,” shc statcd.
Mr. Stannard, of Richards & Stannard, of Mays-
villie, Ky., was n rccent visitor to the Colimnbia
branch.

Inquiries Regarding New Victor Instrumenat

Walter Timmerman, manager of the Lyric
Piano Co., agent for the Victrola linc, stated
that they have developed nany new prospeets
for the new Victor machine and lie expects a
large demand for it as soon as the stock ar-
rives. The company’s sales of records, he said,
have been very good.
Ohio T. M. Co. Demonatrating New Instrument

Both C. H. North, vice-president of the Ohis
Talking Machine Co.,, and A. H. Bates, sec-
retary, are out of the city, in the interest of the

new Victor hi It was d d by
them in Louisville and in Indianapolis the latter
part of S ber and d trations foll d

“I Have a

if your business

prosperity.

whole story.

Business”

This can be true of you!

can show you the way to greater

OKeh Recoras

Make business bigger and better.
We have a proposition telling the

Prosperous

—

And

1S prosperous we

STERLING ROLL AND RECORD CO.

137 West 4th Strect, Cincinnati, Qhio
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in succession in other citics in their territory,
with conferences with agents and dealers. The
huge advertisemcnts of the sales of the Victor
Red Seal records that have appeared recently
have stimulated the rccord business fully S0

- per cept, it is slated, and thcy also- increased

the demand for the old-style machine.
Gennctt Records in Demand

“Business conditions arc improving and the
volume of salcs is incrcasing in proportion,”
said W. W. Purnell, wholesale manager of the
Starr Piano Co. “We arc putting out a most
atiractive lot of Gennett dance records for the
Fall tradc, and also some finc classical selce-
tions. The Gennett records that feature many
of the late W. J. Bryan's addresses continue to
be in good demand.”

Ben Brown Retums From Trip

Ben Brown, of the Sterling Roll & Record
Co,. left the latter part of September on a trip
through nortlern Ohio.

Old Time Tune Artists
Given Test Recordings
Genera! Phonograph Corp.,, Holds Convention

of Amateur Singers and Fiddlers of Old
Fayorite Ty Hundreds of Applicati

Particulars of the Old Time Tune convention
held in Asheville, under the auspices of the Gen-
eral Phonograph Corp., have been given out by
that company. A special room on the roof of
the George Vanderbilt Hotel was given over to
the portable recording laboratory which was
sent from Ncw York. Threc hundred applica-
tions for a test recording were received and
from these twenty-five werc sclected. Some of
the most famous fiddlers and singers of the
South were hicard and many old-time tuncs were
recorded. Henry Whitter was thc only pro-
fessional who attended and he recorded some
records which bear all the marks of being won-
deefnl sellers,

Lehigh Valley Dealers
Form Radio Association

Radio Trade Association of the Lehigh Valley
Fonned to Stabilize the Trade and Protect
the Buyers of Recciving Sets

ALLEXTOWN, PA, October 6.—At a recent meet-
ing of the leading music and radio dcalers here,
the Radio Trade Association of the Lehigh Val-
ley was formed to stabilize the trade and thus
proteet buyers of radio sets. Among the deal-
crs represented were Cameron Piano Co., F.
Bowman & Son, Lucky Radio Co, McGee
Music House, Freeman Radio Shop, Long
Music House, Auto Electric Co.. Allentown
Elec. Devices Co, H. K. Radio Engineering
Co,, and C. C. Turck, Bethichem. Tbe follow-
ing jobbers were also represented at the initial
meeting: Penn Elee. Engineering Co, Scran-
ton; Stanley & Patterson, New York, and J. H.
Stewart Co., Philadelphia, Pa,

Earle H. Bowman was clected president of
the Association and Arthuc J. D. Haines, sccre-
lary and treasurer. Onc of the leading discus-
sions at the mecting was the slaging of a radio
show, nnder the auspices of the Association, to
be lield in the very near future.

Isham Jones at Canton

Lasge crowds visited Moonlight ballroom,
Canton, on thc recent visit of Isham Jonecs's
orchestra.  Brunswick dealers tied up with the
appearance of the orchestra, and records of this
well known band have been much in demand.

The stock of the Brunswick Shoppe, owned
by D. W. Lerch Music Co., in the Harris Ar-
cade building, Canton, has been moved ta the
main Lereh Co. store on North Market avenue,

C. M. Alford and wife are back on the job at
the Alford & Fryvar Piano Co., following an ex-
tended visit in the West,
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Vitanola

The Phanaograph of Marvelous Tone
On~

“Main Street”

“Main Street” is one of America’s most important institutions and the Main Street
dealer serves probably a more discriminating type of buyer-—a “harder to please” sort
of customer than does his big city competitor. Because the Main Street dealer knows
90 per cent of his customers personally, mixes with them in his daily social life, the
merchandise he sells them MUST MAKE GOOD.

In thousands of stores on Main Street Vitanola has “made good” over a long period
of years. It has “made profit” too. That's another thing to consider. The dealer in
the smaller city has not the big expense of the big dealer, but he hasn’t the big volume
eith(e)r. ’Il}csides selling GOOD MERCHANDISE he must make each sale at a GOOD
PROFIT.

Dealers in hundreds of small cities throughout America have learned that the Vitanola
line “fills the bill” for them. It has style, quality—it sells and it stays sold—and it
carries profit to gladden the heart.

For the same reason, of course, Vitanola “fills the bill” for the big city merchant.
But we are especially proud of its success on Main Street.

Here are two values that are destined to be headliners on

MAIN STREET, STATE STREET and BROADIIAY

Send for special set of
photo-posto illustrations
showing new Vitanola
models—Do it Today”

Vitanola Console Phonograph Na. 103
Mahogany or Walaut Finish

Vitanola Console Phonograph Ne. 101

Mahogany or Walaut Rinish Adapted for Radio. Space for record album
Adapted for Radio under tone chamber on right hand side
Height ... . ..33" Height . . . ....334"
Width ......... ....32" Width . ven...38 .
Depth .. fere—— 21" Depth . L.23Y
List Price $75.00 List Price $90.00

Liberal Discounts Liberal Discounts

Vitanola Talking Machine Co.

M. C. SCHIFF, President
829 American Furniture Mart 666 Lake Shore Drive, Chicago, IlL.
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New DeForest Period Sets
on Exhibit at Art Gallery

Radieal Changes in Cabinet Designs Feature of
Art Models—Instruments Demonstrated at
Rerargil Galleries in New York
The new DeForest Radio Co.'s renaissance and

other models recently sliown buefore DcForest

distributors at the Hotel Waldorf, New York,
at varions radio shows throughomt the

and

W.6 Renaissance Radiophone
country, also have bren on exhibition at the
Ferargil Gallerivs, 37 Last Tifty-seventh street,
New York City. This marks the first radio iu-
strument cver ¢ndorsed and cxhibited by any of
the leading art galleries of America. The prod-
uct is also demounstrated at the gallery.

Thic new DeForest prodncts include tlie W6
renaissance Radiophone, the same type in a
table wmodel, and the V-5, a slightly snialler re-
prodnction. All of the new DcForest produets
carry the Roy A. Weagant circuit, the new dor-
ble cone reproducer and return to a straight line
condenser (first made by DeForest in 1910)
with speeial attention to "B” battery voltages,

In demonstrating the ncw DeForest medels
special attention is given to orchestra programs
by which the hummonions notes of cach instru-
ment come over the air clearly and disti
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ix possible with the new circuit to listen to vi-
brations all the way down to 25 per secand and
up as high as 7,000, Prcvions ranges lave been
from 300 to 3,000. The circuit deliverance de-
livers as mueh amplification with two tubes as
oedinarily obtained by the use of fonr and it op-
erates over great distance on loop iintemna,
wsing only two stages of radie frequemey ampli-
fication. Oscillation due to internal capacity
wlhien used in tuned amplifying eirewits has been
entircly climinated.

Quitc apart from the technical improvements
offered in the new DeForest Radiophome are the
designs of the cabinets. These are the work of
Ellert McGran Jackson, and are ecrtainly weorks
of art. They ure hand earved, each madc indi-
vidnally and rach is signed by the artist who
desigaed 1.

C. J. Cusack Appointed
to Everybody's Co. Staff
Expert on Routing and Shipping of Merchan-

dise to Handle This Important Branch of the
Everybody's Co. Business

Punanetrms, Pa, Octoler  6—Everybody's
Talking Maclhine Co., Inc., of this city, has an
nouneed the addition to its active staff of C. J.
Cnsack. Mr. Cusack was formerly connccted
with the Philadelphia & Reading Railroad for
somic ninc years and Irs acted in the advisory
cupircity of trafiic manager for Everybody's Tulk-
ing Machine Co. for some tinie past. Mr. Cusack
is an expert on ronting and shipping mwrchan.
dise and brings with him a wealth of knowledge
which will bc found invaluable to the Every-
body's @rganization in its shipping department.

His work with Everybody's Talking Machine
Co. will be to snpervise the filling and shipping
of orders. Ome of the prineipal items in service
in the talking machine repair parts busincss is
the prompt filling of orders and routing them in
the quickest and at the same time most cconom-
ical manner and the addition of Mr. Cusack is
expected to further facilitate this <ervice.

1. S. Costanza, New York State representative
of the International Clearing House, mietropol-
itan distributor of the Plunstichl radie sets, is
on an extended trip throughout the State, open-
fng up new aceount: and lining up dealers for
the Fall scason.
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Akron-Canton Dealers
Report Business Gains

Marked Increase in Activity in Talking Machine
and Radio Creates Optimism Throughout the
Trade—Successful Sales Campaigns Staged

AkroN-CaNTON, Oectober 7.——Both the talking
machine and radio trades in the Akron-Canton
district showed gratifying increases im activity
the last two wecks. The upward trend is ap-
parent with the advent of October and cooler
weatlicr. At practically all eastern Ohio fairs
mnsie dealers had exhibits und report they got
an nnusnally large number of prospects through
this medium. Many dealers report interest een-
tered in radio at their boeths, while some say
talking machines created their share of atten-
tion. Most stores alrcady have their new
modcls of talking nrachincs en the floor or are
expecting thewn in a few days. Rceords have
had better eall in rccent wecks and now
nionthly relcases are eausing merc interest than
in the Summer months.

Dan E. Baumbaugh, manager of the talking
machinc and radio department of the May Co.,
Cleveland, assisted in staging a big sales drive
on Chency phonograpls, at the storc of the
M. O. Necil Co., a subsidiary of the May Co.
Whole pagcs of newspaper advertisements were
used.

The usual number of music firms had exhibits
at the annnal Stark County fair, held here re-
cently. The Rhincs Edison Shoppe, with
stores in Canton and Massillon, stressed newest
Edison models, as well as many lines of radios.
The Willian R Zollinger Co,, displayed Vietor
and Cheney talking machines and radios. The
Custer Music House offered a complete exhibit
showing pianos, talking machines and radio.
Officials of the threce firms report many pres-
pects listed. More than 100,000 pcople visited
the fair.

A number of Canton retail music houses aided
in staging the annual Fall style exposition. The
George C. Wille Co, and the D. W. Lerch
Music Co., both had attractive window trims,
Otliers who participated were the Home Music
Co., Klcin-Heffelman-Zollars Co., and the W. O.
Custer Music Co.

Ted Weems, and lis Vietor recording orches-
tra, played a three-day engagement recently at
Alooulight ballroom, wherc they made a big hit.
Victor dcalers tied up with the appearance of
the band and stressed newest recordings of the
orchestra.

Sinall goods were given a stimulus in Akron
shops with the recent appearance here of Uku-
lele Hughes, exclusive Vocalion reeording artist
at Rudick's Musle Store, Akron. Hughes at-
tracted large crowds, presenting a program
which ineluded all his recent recordings.

The Garver Bros. Co., Strasbnrg, O., had a
Inrge exhibit at the annual Tusearawas County
fair held rccently. It stressed Edison talking
machines in part of its booth space as well as
radio and small goods. John Garver, advertis-
In manager, was in charge.

Okeh Artist in Musical Show

(?cmld Grifiin, Irish tenor and popular Okcl
s plaving a leading role in the nusical
comedy, "The Beloved Bandit,” which contains
several musical gemns which will appear shortly
on Okeli records. Mr. Griffin is always avail-
?ble for store concerts to assist dealers in effect-
ing tie-ups with the local appearance of the pro-
duction in which he is appcaring, and Okch
dealers expeet large sales of this artist's record-
ings dnring the coming scason.

Incorporation

The Portmorris Electric & Radio Corp., New
York, was recently incorporated at Albany with
a capital stock of 20,000 The incorporators
are C and L. Moguil and G. Burstein.
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Four times as much business as
the same period last season!

The reason why dealers are so
eager for the Freed-Eisemann fran-
chise, is best expressed by the vol-
untary statement of a Cleveland
dealer at a large dealer meeting.

He arose and said to his fellow-
dealers:

¢¢1 am sold on the Freed-Eisemann
proposition because Freed-Eise-
mann is the first big company to

recognize that a dealer, in order to
make money, needs 40% and 10%
on the majority of sets he sells.

¢¢Freed-Eisemann has a fine line of
radio receivers and they give us a
franchise contract that has teeth
and that really means something.»?

Get full details. Write to the Freed-
Eisemann exclusive territorial jobber,
or write to us and one of our execu-
tives will reply personally.

Gead- BriomannRodio Gorporations

Ha:eliine
Patents

MANHATTAN BRIDGE PLAZA, BROOKLYN, N.Y.

Latour
Patents

FREED -EISEMANN

MASTERY

IN RADIO
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Vietor Co. Sponsors a
Plan to Finance Dealers

Bankers Commercial Security Co., Inc., Has
Completed Plan for Financing Instalment
Paper of Victor Talking Machine Dealers

The Bankers Commercial Security Co., Inc.,
New York, with the endorsement of the Vietor
Talking Machine Co., lias completed a plan for
the finaneing of the instalinent paper of Victor
dealers on a very favorable basis. Under the
plan talking machine instalment paper running
from six to ciglteen months is available for
finaneing, provided al least 10 per cent of the
puirchase price of the instriment has been paid
to the dealer, cxcept instruments retailing at
€150 or less whieh must be sold on time pay-
ments witliin twelve months in order to make
the paper acceplable.

On combiuation talking machine and radio
omtfits montlily instalment paper 1o be accep
table should mature within cighteen montls
from the time it is offcred for sale, exeept that
paper covering ontfits sclling at $250 or lcss
shonld matnre within twelve months.

The primary purpose of the financing plan
is to enablc the dealer to tirn his paper into
cash for the purpose of paying his bills for
stock o the jobber, thercby realizing the
cash discount. In fael, when the dealer has
deposited his money with the finance company,
the amonnt allowed is paid dircet to the jobber
to cover current bills and then the remainder
is turned back 1o the dealer.

The plan is outlined in detail in a speeinl
folder that has been preparcd for distribution
anmong Victor dealers, and examples are given
to show just how the idea works ont The
Vietar Co. has provided an intreduction for the
folder in which the purpose of the financing
plan it deseribed and in which the eompany
says:

"We have not heen anmindfnl of the trend
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of the Amcrican bnying public towards in
creased instalment purchases and that this trend
has meant an increasing problem to the Victar
dealers to finance their growing instalment sales.
In order that our dealers might have advice
and assistance in this problem, based ona broad
and thorongh survey, we have investigated the
more important felds of instalment selling and
given carcful consideration to the financing of
instalment sales, and as a resull submil the fol-
lowing suggestions and plan

“We do not hesitate 1o say that there are cir-
enmstances under which it is good business
praelice for a dealer to sell his instalment paper
—for the purpose of paying for new merchan
dise. 1f a dealer is doing a growing instalment
business on sownd ercdits and terms, and lis
capital is insufficient to finance such increasing
business, he is justificd, we believe, in selling
sufficient of lis instalment paper to replenish
lis stock of merchandise. 1f a dealer is not
continnansly taking advantage of the eash dis-
count which is generally offered in this business,
he is losing a substantial part of the net profil
whieh is available to him and the following
plan should interest him. The sale of instal-
ment paper, however, for other purposes than
paying for new merchandise is regarded by us
as questionable. :

“Another matter of imporlance to the dealer
is the dificrence in cost to him between instal-
ment sales and cash sales. We believe that the
Victor dealer is not fair to himself or to the
cash buyer if he offers merchandise to the in-
stalment buyer at the same price that he offers
he same merchandise to the cash buyer. The
cosl to the dealer of doing business on the
instalment plan is appreciably more than if the
same volume were donc on a cash basis. Inler-
st at the legal rate on the unpaid balance of an
inslalment contract covers but a portion of the
cxpense of instalment selling.

“As a result of our study of the problenr and
of the many reqnests made on us to make avail-
able a plan for financing instalment sales of
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Viclor produets, we are submitting licrew a
plan available to Victor dealers through the
Bankers Commercial Sectirily Co., Ine., of New
York. In our opinion this plan is the best
adapted for the Victor trade and the most rea-
sonable offered. 11 is also simple in operation
and frank in its offerings.”

F. J. Ennis Joins Staff
of Pfanstiehl Distributor
Well-known Talking Machine Man Now With

the International Clearing House—Covers
Brooklyn and Long Island Terfitory

F. J. Ennis, well known in the talking machine
trade thronghout the East and Middle West,
recently joined the sales staff of the Interna
tional Clearing Honsc of New York, distributor
of Pfanstich] radio receivers in the metropolitan
and New England territory, and will cover the
trade in Brooklyn and Long Island. Mr. Ennis
was until a few months ago manager of th
conibined talking machine and radio depart-
ments of the H. Batterman Co., one of the lead-
ing department stores of Brooklyn, and prior
to that he was in similar positions with leading
musie establishments in New York and other
large cities.

William C. Zabriskie, formerly with the New
York Brunswick headquarters, is covering the
New York and northern New Jersey territory
for the International Clearing House and re.
ports most satisfactory resulls

Plan New Music Department

Levy Bros., Elizabeth, N. J., are planning a
ncw and complete talking machine, radio and
piano department, and have engaged Frederick
P. Altschul to manage the new departments.
A large portion of the third floor of the Levy
Bros. establishment will be given over to the
new departments.

s11§ List

THE CIRCUIT

An Easy Set to Sell
That Pays You A
Handsome Profit

A SIX TUBE SET In A
Rich Plate Glass Cabinet

% new and distinctive cabinet
effect that is attracting widespread
attention and interest. Its original
and beautiful appearance sells it on
sight, Its fine performance keeps it
SOLD. The plate glass cabinet, finest
of low loss materials, insures a new

Six tube, tuned radio frequency,

BEAUTY BACKED BY PERFORMANCE
We have a highly profitable praposition for better dealers and distributors.

coupled ampli
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%

purity of tone.

Write

SHERMAN RADIO MANUFACTURING CORP., 112 Trinity Place, New York
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Is your business
built on rock or sand?

THERE are two kinds of business; the right
kind and the wrong kind. The right kind is
built of the steel of good will and the concrete
of dependability. It is something that is lasting;
something that has its beginning in a small way
but which grows with a slow but stable sure-
ness to a point where stability is its keynote.

The Famous
Heeman
Line

Motor No. 77

This is a tw 18 niot The wrong kind of a business is composed
| mnhing four h recos K e
i o K of the sand of instability and the mortar of

the spiral type and guaranteed j
I the sl one ot it | hasty judgment
| of thesc mators in actnal us
! Which picture fits your business?

Experience has shown the dealer whose
business is built on solid rock that in the long
run his policy wins, and invariably you find that
this dealer is selling a phonograph equipped
with a Heineman motor.

T T —r——r

l
i F For Heineman motors and stability go hand
L Lileiga ety 2 in hand. They are not a product of a headlong
[ sl B ko o e e
geaphs. 1t las a heavy, semi .
encloses] casing.  The motor
i “-i“ﬁfoﬁli'ffiufﬁ:;"c:' reeonds Since the building of the first Heineman
i motor, three million are today still giving the
i same dependable smooth-running, noiseless
H service that the first Heineman motor gave, and
b it is this dependable service that makes record

sales and satisfied customers.

Motor No. 38 I Your business can have a rock foundation
This motor has cxceptional i and earn a reputation if you will do this one
wlling power combined with | 8 -
Iighl weight and a strong and 1 thlng

durable construction. It is the
most popular moior in inde- H

pendent phonographs. See that your phonographs are equipped
with a dependable motor—a Heineman motor.

HEINEMAN QUALITY MOTORS

A Product of the

« General Phonograph Corporation

OTTO HEINEMAN, President
25 West 45th St. New York, N. Y.






Ocroper 15, 1925

THE TALKING MACHINE WORLD 75

Radio Sales 7“Instruction” Book Being
Distributed by A-C Electrical Mfg. Co.

“The Master Radio Salesman—(A Scientific Method for the Organization of the Radio Sales
Department),” Prepared by €. H. Bosler, Is a Comprehensive Deater Aid

One of the most eonstructive and comprehen-
sive dealer helps that have ever been prepared
by a radio manufucturer is now being distrib-
uted to dealers handling the A-C Dayton line
of radio receivers. This is a book of thirty-six
pages ten inclics by thirteen and one-half inches,
entitled “The Master Radio Salesman—(A Sci
cntific Method for the Organization of the
Radio Sales Department),” prepared by C. H.
Bosler, president of the A-C Electrical Mifg.
Co., manufacturer of the A-C Dayton radio sets.

The book deals in an exhaustive and authori-
tative manner with cvery phase of radio mer-
chandising, from the sclection of lines to mov-
ing the sets into the homes of the consumers.

Under the sub-title 'Choosing the Line"
seven factors are emphasized to guide the re-
tailer in selecting radio products worthy of
rcpresentation. They are: "The set itself—Is
it built on thoroughly established principles to
provide eomplete radio performance, and is it
established by actual widespread use? The
line as a whole—1Is it complete without being
too large for cfficient produetion and without re-
quiring a top-heavy stock investment on the
dealer's part? Production standards—Is the
line produced on a sound basis of quality which
assures complete dependability of all sets, and
avoids excessive serviee by the dealer and a
larger percentage of returns? The price—Is
the price range such that it appeals to the
largest number of people without carrying
any doubt as to the quality of the receiver?
The manufacturer—Does the name of the pro-
ducer have a significance which provides a
baekground of established reputation? Fhe
enginecer—Is the designer of the set a man of
established reputation, one young enough to be
abreast of the timcs, experienced enough to ap-
preciate the worth of new developments, and
resourceful enough to keep his design ahead of
his compcetitors? Possibilities for profit—Has
the dealer sufficient possibilities for immediate
and future profits which will be kept constant
by ready turnever and undiminished by serviee
costs, returns or top-heawy stock inventory?”

Following this is an expl ion of how the
A-C Dayton line mecets thesc seven require
ments.

After the dealer has selected his line or lines,
of course his next coneern is the best and most
profitable manner of merchandisingg The
Master Radio Salesman analyzes in a complete
manner the problems incidental to selling.
Proved methods of securing prospects are given,

Mfrs. of String and Button Bags as weil
Special borders for Columbia, Victor snd Branswick dealers

COHOES ENVELOPE CO., INC.

Home Office
and Factory

Sales Offiee
N. Y. and Vicinity

342 MADISON AVE. COHOES, N. Y.

covering sccuring prospects through advertis-
ing, "Personal Information as a Source of Pros-
pects,” "Canvassing for Prospects,” "House to
House Canvassing,” "Farin Canvassin, .
vassing Sinall Set Qwners” and "Telephone
Canvassing.” There is also eomercte informa-
tion on the best method of store demonstration,
filing the names of prospects, the follow-up, ctc.

Another entire scction of the book is given
over to "Preliminary Sales Work on Establishicd
Prospects.”” This deals really with follow-up
of prospeets, and calls for thc use of direct mail
picces which have been prepared by the A-C
Electrical Mfg. Co. This direct inail literature,
by the way, is unusnal and most forceful, and
samples of the various pieces are included with
the booklet iu a special pocket on the inside
back cover. In addition to four direct mail
picces which arc to be scnt out at stated inter-
vals there nre many miscellancons direct-mail
dealer helps of equal effectiveness.

The next step in the procedurc, aceording to
the Master Radio Salesman, is “The Sales De-
monstration and Close,” and under this heading,
in a clear and logical manner, is explained how
this can best be done. Sclection of an aerial,
how to hamdle teehuicalities, when to ask the
prospeet to buy, and the danger of overdem-
onstration are discussed. Following this is
a suggested procedure, asking and answering
some of the questions which naturally come up
during the eourse of the average sale.

The importance of service in the building of
good will and prestige is emphasized, particu-
larly the need of the dealer making regular
calls on his radio customers to insure satisfac-
tory performance, and to make the purchaser fecl
as enthusiastic about the service he is getting
as he is about a perfecily operating sct. Both
free service and serviee for which a charge is
made come in for attention.

Considerable space is given in the book te
“Selling Radio to the Farmer.” The need for
quality, how to rcach the farm market and the
importance of frequent demonstrations are ex-
plained.

Some of the other subjects on which eon-
structive information is given include newspaper
advertising and publicity, better store lighting,
store windows, training salespeople and, last but
not lcast, under the heading “Proven Sales
Ideas™ are outlined plans which have been
found successful and profitable for bringing the
radio line to the attention of the public.

Altogether The Master Radio Salesman is a
book which every talking machine dealer who
handles radio or contemplates adding a radio
department will find invaluable. Throughout the
subjects have been handled in a masterly man-
ner by Mr. Bosler. Clear, concise the book is
easy to read and the merchandising discussions
are easy to understand, providing an ideal guide
for the retailer of radio.

Cromelin With Columbia

Pauvl Cromelin. son of John C. Cromelin,
formerly general manager of the Columbia
Phonograph Co., and who also oceupied a simi-
ar position with the General Phonograph Corp.,
has joined the staff of the wholesale division of
the Columbia Phonograph Co., as a special sales
represcntative.

To Exhibit Adler-Royal

A eomplete exhibit of the full line of the Adler
Mfg. Co. phonographs and radio reccivers will
he on display at the Auditorium, Denver, Col,
during the annual radio exposition. This prod-
uct is very popular in this territory.

BRASS
TONE ARM

for

RADIO

and

PHONOGRAPHS

Speakertube Tone
Arm available for
all loud speaker at-
tachments in radio

cabinets

No. 3 =
Portables — high
quality tone at a low

price

No. 4
Universal full size
Priced for quick
tumovers. Good
volume—clear tone

No. §
High Class Univer-
sal. Latest model.
Acoustically perfect
for finest machines

Tone Arms and Sound Boxes and All
Parts for These Products in Raw or
Finished State

All Globe Products are Manufactured

in Entirety From Raw Material to the

Finished State, on the Premises. The
Savings Assure Low Quotations

AN kinds of Plating, Polishing and
Finishing for the Trade

75-77 Winthrop St. Newark, N. J.
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Radio Display Fldat—()f Maison—lian;h:
New Orleans, Makes Public Think of Radio

Unusual Float Equipped With Radio Set and Amplifying Horns Broadeasts Music Each Day as It
Is Run Through the Streets of the City—Six Showcases Display Radio Linc

S. J. Shwart», Jr., vice-president of the Maison
Blanche Co., New Orleans, La, is the orig
inator of a "broadcasting float,” the idea being
entirely conecived and excented by him, ntiliz-
ing radio as a salesgetter and valume prodncer
This float, virtually an “ailvertisement fn nio-
s made of wood, tin and hicaverboard, aml

is placed on a Ford truck. It represents in clec
trically lightel miniature show cases, cach eon
taining a radio set of u different make, all sold

by Maison Blanche; card signs arc displayed
showing cost and othrr inforutation.
Stationed at the extreme rear of the float are

Maison Blanche Radio Display Float
four Western Electric publie-speaking horus,
connected to a portable super-heterodyne receiv-
ing set; these lorns act us amplifiers and are
the same type nsed by President Coolidge dur-
ing his inauguration: they give concerts and take
the sound a distance of two blocks. Concerts
are not only rendercd while the flout is sta-
tionary, but when it is in motion.

Artistically, the achivvement is a triumph; the
float is painted gold, ruhlicd down in blue and
highly glazed, making a woundcrfully uniqne and
attractive appearanee. At night it is illiminated
by little incandescent lights which are connceted
to storage batteries. It is opcrated by a special
chanffeur and is in charge of an eapert radio
mechanician.

The purpose of this flout is to display radios
and their eguipment, i, as sold by Maison
Blanelie. Salesmen spee ing in radio appa-
ratus pany the float, fing with the
crowds who gather to liear the concerts, talking
up the mcrits of the various type machines, and
distributing descr se eirenlars and literature,
‘The float is equipped with a nicrophone
throigh whicl the sales talks are nade, same
being andible o distawcr of three blocks,
Thronglh this metlhiod prospective customers are
secured und an actual increase has beem noted
in radio sales.

The high quality of WSMB (jointly owned

and operated by Maison Blanche and Saenger
Amnsemcnt Co.) concerts being wniversally rec-
ognizrd makes the float constantly in demand
All concerts are rendered free of eharge; in faet,
Maison Blanche Co, has offered its services to
entertuin clubs, asylmns, playground organiza-
tions, ctc., provided requests are made far
enongl in udvanee, as the float is speeially
ronted to varions parts of the city, cach day
laving a different schedule, playing \WWSMB pro-
grams duaily at noon from 12.30 to 1.30: and
on Mouday, Wednesday, Thursday and Satur-
day hroadcasting from 8.30 in the cvening nntil
1130, o¢ later, uatil the program is concluded
Puring the nwoon hours schools are visited, and
in the evening niovies, theatres, elubs and public
gatherings. At no time has the float failed to
attract pcople by the score and to hold the in-
terest of a large audience.

Sousa Enthusiastic Over
Orthophonic Victrola

World-Famed Artists Delighted With Repro-
duction by New Instrument, Says Roy A.
Forbes §n Lettcr to the Vietor Trade

“Everyone knows that John Philip Sousa is
one of the world's greatest band masters. Few
appreciate that he is A student, a composer and
a keen critic of music; that he has the remark-
able talent of deteeting the individual qualities
of a single instrument among a hnmlred in a
full hand. He is not an enthusiastic man nor
is e given to extravagant statements; on the

“Most of you have heard the Orthophonic
Nictrola Every day we reccive telegrams from
onr representatives and distributors wlho are
demonstrating it in different parts of the coun-
try, telling of the enthusiasm with which it is
reccived by the trade. If you have not leard
it you will have the opportunity within a few
days.

“Plan to take part in the nation-wide demon-
stration, which will be the greatcst musical
cvent of ycars. To hear this instrument is to
sec a vision of the years of rencwed prosperity
in the talking machine industry which lie
ahicad. Remember again, our business and
yours is founded upon the love of music and
that the new Orthophouic Victrola is the mcans
of satisfying the universal desire for music in
the hone, in a manner that has never before
been possible.””

Columbia September Sales
Show Satisfactory Increase

The wholesale departnient of the Colmnbia
Phonograph Co., Inc., New York, reports that
Scptember showed a nost satisfactory increase
in velume of sales over the month of August.
This increase is attributed not only to the start
of the Fall scason, but also to the new elee-
trically recorded sccords. The Harmony series
of popnlas-priced recordings are also showing
signs of proving very popular. Scveral new
acconnts were opened by this department dur-
ing the past month, including the Yorkville
Plonograph Sliop, New York; Herman Ascher,
nmsic dealer of New York, and the Verdi Music
Shop, Bayonne, N. J.

Artist’s Appearance Boosts
Sales of His Recordings

The appearance of Ernest R. Ball, popular
and vaudeville artist, whe is a Bruns-

contrary he is inclined to be skeptical,” remarks
Roy A. Forbcs, manager of sales and merchan-
dise, of the Victor Talking Machine Co., in a
recent letter to Vietor dealers, who says further:

“For these reasons, you will be all the more
interested to hiear what he said on a recent visit
to our Camden laboratories, when he first heard
our new Orthoplionie Vietrola, which you will
zoon demonstrate to the public.

*When the first record was played Sousa’s
interest was apparent—'That is a remarkably
faithful  reproduction,’ he said. When  the
demonstration was conchitded lie Icaped to his
feet and fairly shonted, *That is the very soul
of musie; you can hear those men playing with
their heartss Gentlemen, that i a bond I’

“As with Sonsa, so with Schumann-Heiuk,
Kreisler, Werrenrath and many others of the
greatest musieal celebrities of the world, They
came to listen, nnbelieving, and went away say-
ing that liere was a reproduction of musie such
as the world lias never known, The very soul
of 1nusic has been captured and reproduced.

 —

wick recording artist, at the Orpheum Theatre,
Denver, Col.,, had the cffect of greatly stimulat-
tng the sale of his records. His most popular
selection, “West of the Great Divide,” was in
great demand.

H. L. Berman Returns

H. L. Berman, metropolitan talking machine
dealcr, proprictor of the Savoy Music Shop,
recently returned from a nine weeks' visit to
England, France, Switzerland and Italy, accom-
panied by Mrs, Berman,

Form Radio Credit Ass'n

The Radio Trade National Credit Association
was reeently organized at 7 Water street, New
York, to specialize in commereial eredit risks
for the radio trade. Nathaniel Berman is gen-

eral manager of the new concern.
o

others.

MINNELLI PHONOGRAPH CO., Inc.

Send today for full details and dealers’ prices.

The New Minnelli Portable

This newest portable is equipped with the Minnelli
tone arm with its many high qualities of tone reproduc-
tion. This tone arm which is reproducer and amplifier
combined is readily detached which allows
chine to be built compactly.

Well equipped and finished the Minnelli
enables you to sell a portable that is different

the ma-

ortable
rom all

Pittston, Pa.
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Super-Thompson
Duo-tone Console

List price, $360. A S-tube special
Neutrodyne with single master
control, large Queen Anne ma-
hogany console cabinet, with
space for all batteries or battery
eliminator. Includes the newly
developed Thompson Duo-Tone
sound reproducing system.
Creates a sound perspective and
provides a range of tonal
reproduction never heretofore
attained. The greatest contri-
bution to radio realism since
broadcasting began.

Buyers are
asking for

Thompson sets

THE public has discovered Thompson tonal quality
to be superior. It knows that back of it lies fifteen
years of laboratory research work and the practical
reproduction of 116 different types of radio instru-
ments. It knows that Thompson products are some-
what ahead of the times. It buys Thompson Radio
with eagerness and with confidence, These things,
combined with the Thompson trade policy that has
stabilized and protected the dealer’s profits, make
the Thompson line preferred by dealers of the
better class. From such we will be glad to receive
inquiries. R. E. Thompson Manufacturing Com-
pany, 30 Church Street, New York City.

All prices slightly higher west of the Rocky Mountains and in Canada

Thompson Grandette ~ The Thompson
List price, $125. The stand- _ Speaker

ard S-tube Thompson Neu- Listprice, $28. The
trodyne in a vertical ma- standard by which
hogany cabinet. Usesdryor all other speakers
storage battery tubes. Great are still judged.

: distance, clarity and volume. Employs a special
Thumpso" Minuet The per(om:‘lam:e1 of thbis ct}:‘ne-shape}:ildia-
. . model immediately estab- phragm with large
List price, $150. A 5-tube dry- lished the enviable position eomposite hern.
cell Thompson Neutrodyne Re- occupied by Thompson inthe Six other special
p o P M
ceiver combined with improved radio industry. features.

cone-shaped speaker. Unique
“apartment house special” for
use where space is at a premium.
All batteries are self-contained.
Does not use a storage battery.
Operates on dry-cell tubes. If
necessary will operate on a wire
around the picture moulding.
Size —21Y4 inches high, 18%
inches wide, 10v4 inches deep.

=

CThoMPSON RADIO




78

THE TALKING MACHINE WORLD

All Lines Move i in Satlsfactory Manner in
Milwaukee as Dealers Get Into Fall Stride

Leading Trade Factors Express Optimism Over the Outlook—Alfred F. Kicfer Promoted—Radio
Dealers’ Convention to Be Feature of November Radio Show—Other Trade Activities

Mitwavkes, Wis,, October 7.—Althongh there
is a good demand for phonographs which are
now ou the mwarket and dealers are optinistic
about the future of the talking machine, radic
has heen starting aff very well for the sensom,
and orders liave been coming in enrlicr than wus
expected. The record business continnes very
active.

Trade Leaders Optimistic

“Husiness has heen good during September in
Brunswick-Radiolas,” stated Carl Lovcjoy,
Brunswick representative in  this territary.
“However, October shanld be cven better as
we sliall he shiowing the new line of Brunswicks.
‘I'he record business has been exceptioually
good for the past two months,

“Dealers are optimistic and look far a big
Fall” stated Fred Yahr, of Yahr & Lauge,
Sanora wlholcsalers in Wisconsin and Mleligan.
Hc states that the new Sonora reeciving sels
are moving especially well, and that the high.
hey miodels ure also favered. Mr. Yalir speint
several days ncar the end of September in De-
troit, where he attended » dealers’ conference
lield at the Hotel Statler. Fe reported that the
conference was very successful. A large ninn-
ber of dealers from all parts of Michigan came
in to look over the new line, and several ear-
laads of instruments were sold as a result. Mr,

Yahr announced that a new Senora warchouse
and display roams were éstablished about the
beginning of October at -142 East Lafayetic ave-
Detroit,

H. C. Schultz, who has been
an territory for Yahr &
Lange, will be manager of the wew warehonse.
He will be assisted by Williain H. Oaten, for-
merly manager of the Husted Piano Co. A
stock of Somora instruments will be earried on
the floor at this address in order that orders
placed by Mickigan dealers wmay liave niore
prompt attentian tlhan Lias been possible lere.
tofore.

Good Radio Demand
*Onr business hias been very good during
Scplember, and we are very well satisfied wilh
the manner u whieh the senson is opculng np,”
said C. D. Wecks, president ol the Amcrlcan

Master and Magnavox lines in Wisconsin and
wpper Michigan, "Dealers are buying about six
weeks alicad of what was expected.

“The Music Mastce liae is going over very
big, and the Magnavox is also very active. We
have found that dealers appreciate the extensive
publicity campaign that is being carried out by
the Music Master Corp., and we are Anding
these sets much casier to sell for this reasom.
The fact that this irm supplies a eomplete line

of radio scts and accessories is also a very
favorable factor,” he continued. Among the
recent callers was F. M. Chri Music
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ciation. The mecting of dealers is expected to
arouse increased interest in the show among
members of the trade.

The radio show promises to be a very hig
cvent this year, acearding to carly indications,
The booths for exhibits are going rapidly and
only a few remain to be sold. Wisconsin
manufacturers and dealers are going to be well
represented by attractive displays, and many
manufactirers out of the State have arranged
for space. In addition to displays of practically
every kind of radio apparatus, plans are being
made for unusual entertaininent features

Sold Cut on Old Stock

"We are completcly sold out on our old stock
of Victrolas, and we arc now awalting the new
line,” stated Harry Goldsmith, secretary of the
Badger Talking Machine Co. Victor jobber.
“Dealers arc showing great interest in all devel-
d with the new instruments.”

Master dealer, in Racine, Wis,
Looks for Big Sales Gains

“Busiuess has shown a very marked improve-
ment during Sceptember in comparison with the
Sommer maonths,” declared David M. Kasson,
viec:-president of the Interstate Sales Co., dis-
tribntor for De Forest and Freed-Eiscinann sets.
1 am looking for a still greater increase during
the month of October. On a trip throngh the
western and soutliern part of the Stnte I fonnd
hnsi conditions exccllent and denlers very
Mr. Kasson attended the New Yorl
show in Scptemher, and stated that he was
ularly impressed with the Freed-Eisemann

£, Lomhard lias taken over the work of
representative for thie Interstate Sales Co. in the
middle western part of the State.
In New Post

According ta information reecived in  Mil-
waukee, Alfred F. Kicfer, who was for i timne
whalesale distributor for the Starr Piana Co.
with offices in Milwaukee, and wlio has more
recently been traveling for this eompany in
Wisconsin and parts of Michigan, Indiana, 11li-
nois and Minnesota, is now assistant district
managee of the Starr Piano Co. at 234 South
Wabaslt street, Clicago. He is assisting C. R
Hunt, who is in charge of the Chieago office.

To Hold Dealers’ Conclave at Radio Show

A couvention of radio dealers from all parts
of the State is one of the new features of the
annnal radio show to be lield at the Milwankee

R.\dlo & l'qmpnmn (o

Anditorinmi, November 11 ta 15, under the
of Munsic splees of the Wi Radio Trade Asso-
7,
Z
z
z
=
=)
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Stock the Full Lme
of French RAYO-VACS

A sale is profit and every sale you lose runs up
your overhead. You need never lose a battery sale
with a stock of French Ray-O-Vacs for they are
built right, priced right and there’s a size and shape
to meet every customer's demands—ten models

in all.

All French Ray-O-Vacs are built to the same high
§tandard of quality, but the larger sizes last longer
m proportion to cost and you make more profit.

Push the larger sizes.

FRENCH BATTERY COMPANY, Madison, Wiscoasin

ATUANTA  DALLAS  KaNSAS EiTY

FRENCH

©NICACE  NOW YORN  MINKEAPOLIS

RAY-OVAC

Radwr DBest Bal/eneJ

C. F. Romadka Passes Away
Cleinent F. Romadka, president of the former
Milwaukee Talking Machine Mfg, Co.. died at
his home in Milwaukce after an illness of sev-
eral years. He was buried in a lacal cemctery,
the funeral scevices being licld under the
auspices of the Knights of Coluinbn

Okeh Orchestra and Dealer
Tie-Up Stimulate Sales

Three Leading Okeh Dealers Have Co-operative
Advertising Campaign Announcing Store Con-
certs by Local Orchestra—Excellent Results

San Antontg, Tex., October 3—An effective
tic-up between a recording orchestra and deal-
ers was recently cffected in this city at the time
of the last releasc of the records made by
Jimmy Joy and His Orchestra.  The Texas Radio
Sales Co., Inc, Okeh distributor, arranged
with A. F. Beyer, the Stapleton Musie Ca,, and
Thos. Goggan & Bro., to rn five quarter page
advertisements in the local papers, announcing
that the recording aggregation would give a
coneert at a local store on the foliowing day.
The result was a tremendous sale, not only of
the recard pushcd but of various other numbers
in the Okch catalog.

Indiana Dealers Plan to
Form State Association

I'hieotigh the cfforts of the Indianapolis, Fort
Woayne, and other music associalions in the cit-
ies of Indiana, arrangements are being made to
forin a State Association similar to other State
organizations all over the country. Consider-
able publicity is alrcady out on this mecting,
whigh has been set for Indianapolis, Wednes-
day and Thursday, October 14 and 18, and the
various coinmittecs in charge of the arrange-
ments are very enthusiastic and fcel that ft is
going to go aver big. A program is being pre-
pared and many prominent men in the industry
plan to be prescnt.

All inusie merchants in the State age urgently
requested to brlng their wives and as many of
their organi as possible to this
regardless of whether they reecive an mdw:dual
invitation to the same or not.

George Luder on Short Trip

George Luder, cual sales representative of
the wholesale division of the Columbia Phono-
graph Ca., Inc, New York, recently spent a
week in the New York State territory and se-
cired in that time business that eompared favor-
ably with the volume for the cntire month of
August.

Closing Out Business

F. P. Sharpe, president of the Sharpe Music
Co,, recently announced his intention of retir-
ing from husiness and closing his establishment.
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“TUNE IN” on Happiness and Profits
—show a “HOHNER BOY’’

“Some Music! Some Fun!" That is the message
that “Hohner is impressing on the minds of millions
of people. That is why you, Mr. Dealer, are finding
such a big and persistent demand for Hohner Har-
monicas—the World's Best.

Look at the accompanying illustration. Does it
command your attention? Does it create in your
mind a desire to “tune in”? Does it make you long

for a “Hohner"? Surely, it does. And that’s how
thousands and thousands of big folks and little
folks will feel about it when they see this inviting,
forceful and compelling display card in your show f
window.

It is a miniature of a life size reproduction of the
“Hohner Boy” as painted by one of our foremost
American artists. The cut-out is lithographed in
eight colors and stands 31 inches high.

You can have this elegant lifelike display stand
with one dozen fast selling Hohner 50 cents Har-
monicas (Nos. 34B, 132, 180 and 35) complete at
the popular price of $4.00.

Besides the profits that await you in the sale of the
Harmonicas, the “Hohner Boy” will lend dignity

and attractiveness to your store. Remember, too, ‘
Mr. Retail Dealer, that Hohner Harmonicas are ready
sellers every day of the year and that they offer you

the soundest merchandising investment that it is
possible for you to make.

Description.~—No. 425 “Hohner Boy” As- !
sortment. Lithographed in eight colors. A |
permanent display card 31 inches high, 15 |
inches wide. Carries twelve assorted Hoh-

ner Harmonicas in different keys to retail

“Hohner Boy” Assortment No. 425 at 50 cents each.

" THE CHOICH OF THE woRLE'S CREATINY PLAYLXS-25900.000 S0LD VEARTY
oo Ml v A A < o ——-:-J

Price Per Assoriment $4.00

M. HOHNER, Inc., Dept. 72, 114 East 16th St., New York

Canadian Address: Hough & Kohler, 168 King Street, W., Toronto

=

Fascination Health |
Inspiration Portability !
Education Durability ‘
Entertainment Convenience
Accuracy Popularity l}
I
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Dealer Protection Insures Profits From
Radio Department, Says Manufacturer

Modern Methods of Competition Make Protection of the Dealer Essential, According to Freed-
Eisemann Statement, in Connection With Outline of New Dealer Franchise Policy

Absolute dealer protection is the main poiut
of the new policy whicl has been put inlo effect
by the Freed-Eisemann Radio Corp., Brooklyn,
N. Y. In presenting and outlining this new
policy in a statement to the trade the Freed-
Eisemann organizalion gives a resumé of a sur-
vey whieh it has made of the retail radio ficld.

J.D.R. Freed

are:

driclly, the resulls of this iuvestigaliou

"The dealer has lcarned 1t bargain reccivers
arc decidedly costly in the long run, botlt to
himsclf and the purclascr, because quality is
sacrificed for price. Nor will the reputible
dealer haudle the product of the mannfacturer
who makes no cffort 1o prolect him against
the onslaught of 'gyps’ and the cut-pricc store.
He wants a legitimate rcturn on his investment
and is determiued 1o get it

“There is a process of climination at work
which will weed out the wnfit. The tide of
public opinion is agaitst them and will continue
to suppress anyone whose practices are unfair.
Dealers as well as wanufacturers will have to
establish high standards of mcrchaudising amtdl
live up to thein.”

Corp. has prepared a franchise which gives its
dealers absoluie protection. The distributors

who have been chosen are of sound rcpute and
have hecn apecifically instructed to selcet only
such dealers who conld mcasure up to the de-
sired merchandising standards.
clauses of the franchise

The following
make clear the steps

that litve been taken to give the fullest of pro-
tection to the dealer:

While the manufacinrer does not conlemplaie any Fediie
thon In the lat price of Ihe apparatus, it will protect the
dealer as foltows:

Shonld the manufacturer anwounce Jower relafl prices
durlug the term of this agreement the manufacturer will
authorize the wholesle distrihutor to relate the dealer
acvordingly by isauing the distribulor's credit memorandum
for 1lic difference between the amoun paid by suchi deakr
for the apparats whiel the dealer has on band ar ilic
time of sl veductiou in list price, including all receivera
poschased wdthin sixty doys preeciling ihe efleciive date of
such reduction In tisl price, and the amount which the
safd deales woutd be required to pay for said merchandise
at the reduced retail ling price.

In the evenl 1bat the manniaclurer declsecs obsolcle uny
niodel e manufacturer will reealt from Ihe dealer, through
the ilistcibnlor, all such ohsolele moiels which lhe dealer
may thent have on hand amd in good merchantable condi-
tion and will requesi the distributor to issne the draler

Because of this condition the Freed-Ei

the eenlit for an amommi eqnive

l 7he PRECISION Receiver
for Franchise Terms

Model J-75B

A S-tube, tuncd radio frequency receiver with
sloping panel. Price, without
ACCESSOTICS. . o...... . S

i Other models from $100 fo $475.

TRADE

STANDARDIZED, PRECISION-MADE RADIO RECEIVERS

JOS. W. JONES RADIO MFG. CO., Inc. 40-46 W. 25th St., New York

———
Write or Wire

You'll find the Jos. V. Jones Franchise
the fairest, squarcst agreemcnt cver
offered a ncrchant to sign. The Jones
Square-Deal Policy protects you against
the evils of price-cutting and loss of
consumer confidence. It offers you a
nationally advertised line, backed by a
sirong organizalion that is ahle and

willing to HELP YOU SELL.

MARK

alent 1o the dealer's purchase price.

The manufacturer in order 1o obviaie ibe danger of wiols:
tion by any outside distribulers of the lereftonial franchisc
of the dealcr by a sale by such distributor to some other
Jocal dealer nob having a franchite, will In fla agrcement
with distributors, have a provision lo the effect thal such

rilmiore shall no1 sell ontside th itory.

The advertising aud publicity departments _o(
the eowmpany have prepared exteustve advcrt!s-
ing and dealer helps in the form of ma}eml
for newspapers, catalog and window display
work, in addition to the folders and booklct
whiell are being broadeast throughout the coun-
try. One booklet which has attracted parlicular
altention is a mannal written by J. D. R Freed,

Philip Van Doren Stern

offering personal snggestions for the prospec-
tive radio buyer.

In a brief talk with P. V. D. Stemn, adver-
tising manager of Freed-Eisemann Corp,, it was
fearned that a huge appropriation was allotted
to advertising in the Saturday Evening Post,
Literary Digest, Collier's, Americau and many
of the other periodicals and newspapers.

“Not only will the dcaler rececive individual
attentlon and helps such as window display
cards, clectric signs and other miscellancous
aids, but best of all,” said Mr. Stern, "is the
organization of a mail such as is now
being used by the foremost automobile manu-
facturers. This campaign promises results be-
yond any of onr other forms of advertising.
The dealer who avails himself of the material
offered by Freed-Eisemann will enjoy the ad-
vantages of the most complele radio campaign
ever devised”

Referring to the radio situation in general,
Alex. Eisemann, in eliarge of merchandising
Freed-Eisemann products, stated:

"The best dealers in the conntry are as much
intercsted in the manufacturer’s proposition as
they are in the manufacture of apparatus. Deal-
ers not only want to know how the sct is going
to work out, but how the sale is going to be
haudled. In cutting down our distributors
from cighty or cighty-five to forty this year and
confining each distributor strietly to the cxact
countics allotted to him we expect to do away
with muethieal dealer compelition.

"The inroads which the mail-order houses
made inlo manufacturers’ selling systems last
year will be put to an end. There will be no
place from which the dealer can obtain a Freed-
Eisemann set t year except the one jobber
who is haudling it in that territory.

“In cutting down the number of our distribu-
tors we were obliged to dispense with some of
our best custoniers, but we feel that a big, sound
business can be based only on a strict policy
witlt mcans for enforcing it. In order to give
our dealers double assurance that the franchise
agreement and the other terms of the contract
will be strictly adhcred to we have arranged
that the contract is made between the dealers
direct with oursclves {negotiated, of course,
through the distributor. We want the dealer to
feel that the factory is responsible for the main-
tenance of the terms of his agreement.”




Octooer 15, 1925 THE TALKING MACHINE WORLD 81

—_— — e

Stanclandgne

1s FIRST in the FIELD

with
DEALER’S CAMP GN BOOK

CONTENTS

The Standardyur Dealer's Cani-

paign Book is the first complete
exploitation service ever oflered
to the radio industry. It gives
the radio dealer the same val-
uable assistance in advertising
and selling Staudurdye Receiv.
ers as though our entire adver-
tising department were placed
at his disposal.

Its 16 pages in color comiain:
Prepared advertisements, sug-
gestions for window trim, prac:
tical ideas for publicity stunte,
illustrations of all advertising
helps, how to tie-up with our
24-sheet campaign, lete cut
and mat service, complele list
of advertising supplies, special
post cards for mailing list use,
AND

Shows You
How to Advertise and Sell Standardyne

" A Dealers_‘wn(e us (Oday for details Pacific Coast and Mountain States
Model B-5 List Price § 60.00 of our Franchise Plan and Model B-S § 6500
Model B-H List Price $135.00 copy of Campaign Book Model B-H $160.00

ANOTHER REASON WHY YOU WANT A
Standardyne FRANCHISE /

Apply to BEN W.FINK Sole WorZds Distributor. for

Phone Chelsea 4381 @Standard Radie Corporation- 1123 Broadway, New York
Worcester, Mass.
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illinons ‘Music Me;:hants?
Hold Annual Convention

Illinois Music Merchants’ Association Discusses
Many Imposlant Trade Problems in Two-Day
Mecting Held in Rockford

ul

Rockroun, L, Octaber 1.—The fourth a
convention of the Illinois State Music Mer-
chants' Assuciation wus held at the Hotel Nel-
son here on Monikay and T'uesday of thls week,
and two full days wese filled with discussions
of (he various probleins connccted with the
sie trade,  Several of the spenkers look
occasion to emphasize the need for promoting
public interest i music through cducation with
A view to inereasing the market for musie and
nusic-producing instrunicnts.

One of e matters discnssed at length was
bait  advertising, several suggestions  being
offcred as to ways and means for curbing that
evil. The suppost of the dealers was asked for
lie movement to have the illinois Legislature
pass the Printers’ Ink Model Statute 10 wsure
clean advertising,

Among the resolutions passed was onc chang-
ing the association by-laws so thal those en-
gaged in any division of the retail musie
business will be cligible for active membesship.
Another resolution urged that the National As-

retail

Announce Dates of 1926
Official Radio Shows
Radio World's Fair in New York to Be Held in

New Madison Square Garden, September 13—
Chicago Show Date Is October 11

Official announcement was made recently by
llerbert H. Frost president of the Radio Munu-
fuetnrers’ Association, thar the show commitlee
of the Radio World's Fair, leld in the 258th
Ficld Artillery Armory had designated the
officiul shows of the manufactnrers for 1926
These will be the Third Annual Radio World's
Fair in New York and the Fifth Annual Chieage
Radia Show in the litter city.

These two shows will be under the direetion
of U J. Heremann and G, Clayton Inwin, Ir.,
who are conducting the Radio World's Fair
t week i co-epceation with the mannfac-
urers.

Uhe Radio World's Fnir next year will be
lield in the new Madison Square Garden, now
being built by the Ringling-Rickard interests
It will oceupy the eniire lwo exhibition flooss
of the wew hailding and the tentative date ap-
proved by the comniittee for the apening of the
show is September 13,

The Chicago show uext year will be moved
forward abowt two months, October 11 having

sociation of Music Merehants make provis
for having three delegates from cnch of the
local and stute associations afiliated with il
attend the ar meeting of the execulive
canuitlee of Lthe national body for the pirpose
of bringing before that body mutters of general
inlerest.

‘The new officers clected for the coming year
are: P’resident, R J. Yon Fossen, Beardstown,
vice-president; E. E. Hanger, Lincoln, treas-
urer; Lloyd Parker, Harrisburg, and secretary,
M. P. Stemper, Ercepost. The associalion
voted to hold its annual convention in 1926 in
Decatur,

been desi ed for its It witl be
lield in the Coliscnin there.

Mr. Iirost, who is also chairman of the Radio
Mannfacturers’ Association, said:  “The manu
factirers have decided thut Messrs. Herrmann
and Irwin are the best dircelors for radio shows
and we have aspmged for them 1o conduct the
natiomal shows in the future ™

The U, '¥. K. Radio Carp., Utiea, N. Y., was
recently incarporated at Albany with a capital
stock of §4,000. W. B, Coogan, H. |. and P. L.
Cliappel are the incorposators of the new radio
coneermn.

DEALER can make such a broad
in offcring the Priess

_staten
Straight

No set on the market to-day bas the

“It has no equal for
extreme distance range”

parative demonstration will be the

Its loop operation gives a Pricss deater
an overwhelming advantage over his
conpetitors in making llome demonstra-
tlons. 1ts onc tuning conirol, with
isible wave:length indicalor graduated
in one meter divisions. is a feature that

and a

great  cnergy  amplification” of  the s

“Straight Light"—an 8-tube set having mcnnslsalex 5

an amplification of 4.000. fore the Our liberal dealer discount, plus pro-
detector.  This great energy amplifica.  lective features, will interest progressive
tion means 4 a-n-e-¢, willt dealers.  Wrhe or wire ns to arrange

celled clasity—what th
for in radio sets lo-dny.

for the earliest possible demanstration
iy onr distributor in yons terrilory.

Frueas

STRAIGHT) EIGHT

ed
o o PRIESS RADIO CORPORATION
5285 693 BROADWAY 22 NEW YORK,N.Y.

Zel;i_ President R_adios
L. M. Green From Arctic

Vice-Commander of MacMillan Expedition
Speaks in Glowing Terms of Luse of the
North—Pictures Rare Hunting Opportunities
The following interesting radiogram, giving =1

glimpse of life in the frozen Nosth, was seeently

received by Mss. Lydia M. Green, lhead of the

Silas E. Pearsall Co, New York, Zenith dis

tributor, from Eugene MaeDonald, wice-com-

mander of the MacMillan Arctic expedition and
president of the Zenith Radio Corp., Chicago.
1t seads:

“Read Hausen's book, Eskimo Life, published
by Longman Green & Co., London, 1894, and it
will give you a pictere umchanged to this day
of one of the most nostherly people in Lhe
world. Try sccond-hand book slore. Wish you
were here with me in this wonderland of ice,
interesting things and people. 1 don't have to
ask MacMiltan wow why men go Nosth. 1 have
the feves now and 1 am coming back again. i
wish to spend a year al least with these happy
people in this fairyland of ice and savage scenie
grandeus. Hunling is such as I never dreamed
of. Shot my first Polar bear ien days ago,
cight hundred pounds. Gol my first walrus
Wednesday, a big bull fifteen hwndred pounds.
Also a sixtcen hundred pound bull and fourteen
lundred pound cow walrus. Towed all three
back in two trips. Wounded four others but
did not get them. Kilted hundred and forty-six
little auks with fifteen shot shells and it takes
no cxperl shot lo repcat latter performance
every day—millions of them in all. You don't
mind cold when you dress in furs as the native
docs, Walrus overturned Eskimo in his kyack
on our walrus huet and, despite waler at
{wenty-nine degrees, came up smiling because
walrus had not pit tusks in him. Six to fifteen
pus cent, of Eskimos' mortality is from oves-
tisned kyaek, but they are the fastest one-man
boat in the werld ontside college shell and 1
am going to bring one back with me. My best
o you."

Merchandising Division
of Kolster Radio Moves

Large Quarters on Tenth Floor of Woolworth
Building Now Houses Merchandising Division
Owing lo the rapid expausion of its business,

the Federal Telegraph Co. of California has

acquired new and larger quarters for the mer.
chandising division of Kolster Radio on the
tenth floor of the Woolworth Building, New

York City.

Although headquarters for Kolster Radio has
ahways been located in the Woolworth Building,
the Federal Telegraph Co. felt for some tinie
that larger space was needed lo aceommodate
the constantly inercasing sales and office forces.
The new offices arc splendidly cquipped 1o
serve the uceds of the trade promptly and
efficiently. The decision to expand its quarlers
at this period of the season, however, right on
the heels of the amnonncement that the com-
pany had acquired large, new warchousing facil-
ities, is indicative of Kolster populasity.

Announces New Building

Winston-Sacem, N, C, October 7—B. C. Sny-
der, proprictor of the Broadway Music Store,
announces Lhe construction of a new lhree-
story bnilding on the site adjoining the present
building ocenpied by the music store. Mr, Sny-
der states that the music establishment will
continne to occupy the old building in addition
to the first floor of the new edifiec

Among the music honses represented al the
Allentoivn Fair, Allentown, Pa., arc the exhibits
of the*Cameron Piano Co., the Kramer Piano
Co., and the Werley Musie House,
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The Four
Aces of Radio

A Good Hand
for

Any
Dealer

UTA“ I“\'O ¢ %
A proNOSPEAKER | o Liiers ot

-

We are
et a s 10-00. Manufacturers $
‘g!::‘l:o?ltastand 9.50 Not 25.00 g
Assemblers :

deinSaltlakeCity

Y B

Trade MarkRegistered

UTAH RADIO PRODUCTS CO.

1427 S. Michigan Ave., Chicago, Il
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World’s Best Radio
PEARSON

AMAZING PRICE REDUCTIONS now make the Pearson line the
outstanding value for rapid turnover. Developed by the Pearson
Division of the Electrical Research Laboratories, you can sell at
drastic price cuts a name known for quality to every fan. Offer these
Pecarson sets as giant bargains, for the most sensational sale your
store lias ever known. Smashing turnover and a harvest of profit.

The PEARSON Paramount

Cabinet of the finest selected stripped mahogany, two-tonec antique

finish, Lest laminated construction, with

$25.00 Loud Speaker built in. Contains LlSTs l o

the finest Pearson navy license 5-tube HIGH GRADE

receiver; none superior for clarity, selec- ith b i LOUD SPEAKER
p Y without batteries BUILT IN

tivity and volume. or tubes.

The PEARSON
Special

$ without
LIST 60 Batteries
or tubes.

This is the st that swept like wildfire
from Maine to California instantly
upon introduction. There is scarcely a
neighborhood anywhere without a
Pearson Special known among the fans
as the sct to be envied for performance
and positive control. A S5-tube won-
der for selectivity and volume. Beau-
tiful mahogany, finest finish and dis-
tinctive design.

The PEARSON
Five

$ without

LIST 50 batterics

or tubes,
Every posted dealer and fan remem-
pers the furore created by this $50.00
innovation. Like the watch that made
the dollar famous, the Pearson Five
was first to make $50.00 the price of
the fincst type of S-tube performance.
This genuine mahogany navy circuit
set possesses every feature of the clar-
ity, selectivity, volume—at any dis-
tance, and positive, casy control which
have made Pearson on¢ of the biggest

names in radio.

All Pearson Circuits are Licensed
under Navy Patents,

Wire Today for the Slashed Prices which will enable you to run the most
sensational sale in your history.

AMAZING PRICE REDUCTION

PEARSON Division, Electrical Research Laboratories, 1421 So.Michigan Ave., Chicago, Iil.
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World’s Best Radio
PEARSON for'1926

Again the Pearson Line gives more for the
money. Again the Pearson dealer can sell with
sensational values. Pearson challenges any
dealer anywhere to read the following descrip-
tlons and not be convinced that the new
Pearson 1926 Line affords his best chance for
turnover and profit.

PEARSON PS-5
De Luxe

New style cabinet, French Walnut, bronze
engraved panel, sub-panel and dials, genuine
Bakelite. Circuit licensed under Navy patent.
Erla precision rheostats control the radio fre-
quency tubes and detector. Automatic fila-
ment control for audio frequency tubes. Erla
condensers.

s without
LIST 8 o Batteries
o or tubes.

PEARSON PS-5
Standard

Another new-style cabinet. Bronze engraved
panel, sub-panel and dials Bakelite. Li-
censed circuit under Navy patent. Two
stages tuned radio frequency, vacuum tube
detector, with two stages of audio frequency
amplification.

s without
LIST o batteries
or tubes.

PEARSON De Luxe
Floor Console
Model PS-5

Cabinet 3814 in. high, 21% in. wide, 1614 in. deep,
two-tone quartered and matched French Walnut.
Scrollwork over a gold cloth panel conceals a full-
size, high quality loud speaker. Compartment for
both charger and batteries. Contains the Pecarson
Navy license tuned radio frequency. Five 5-volt
tubes—uses either indoor or outdoor aerial.

without

LIST 5146 50 batteries

® or tubes.
These three sets rank with any on the market—
AND THEY ARE PRICED ONE-HALF TO
ONE-THIRD.
In range, volume, selectivity and tone there is no
other set, regardless of price, which insures to the
dealer so much turnover, profit and SATISFAC-
TION.

iWrite or Wire Today for Qur Complete IProposition

PEARSON Division, Electrical Research Laboratories, 1421 So. Michigan Ave., Chicago, Il
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You can take any
Radio Set in your
store, put it in one
of these Cabinets,
and it will SELL.

Here are threc winners without an artistic equal in the held.
These models are created under the direction of Mr. 1. A Lund
with his designers, decorators and cabinet workers with lifetime

experience here and abroad.

Their original exquisitely perfect designs are now produced under
special quantity production methods which do not sacrifice one
single essential of perfection or magnificent finish.

The low prices will amaze you, and yet we are using the costliest
woods, inlavs, borders and an all-wood loud speaker built in,

Every Progressive Dealer Will Want This Line
BE THE FIRST MAN TO SHOW THEM IN YOUR TOWN

Full Particulars on Request

UNITED CABINET CORP.

1421 South Michigan Ave. Chicago, Illinois
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Michigan Music Dealers
to Organizc Association
- i

Call Sent Out for General Meeting at Hotel

Pantlind, Grand Rapids, on November 2 and

3 with ldea of Forming State Body.

Guanp Ramns, Miew., October 1.-—At a mect-
ing to be hcld at the Pantlind Hotel, this city,
on Nevemiber 2 and 3, an carnest cffort will be
made to organize a permanent association of
the inusic merchants of Michigan, according to

H. Hofmann, one of the organizers of the
movement, who announeces that Frauk G. Bay
ley, of the Bayley Music House, Detroit, lias
beem sclected as temporary chair ik

An interesting program has been laid out for
the meeting, whieh it is hoped will be attended
by men of national trade prominecnce whe are
interested iu  organization work, including
Henry E. Weisert, president of the National
Association of Music Merehants.

Very Small Percentage of
Farms Are Radio Equipped

A recent survey by the Department of Agri-
culture reveals the fact that only eight and onc-
fialf per ceut of the farms of this country arc
cquipped with radio recelvers. Questionnaires
wero sent to county agents to deterinfue the ex.
tent to which farimers were interested in radio
and its uses on farms. The amswers to this
questionnaire revealed that the sets wlich farm-
ers are using are capable of tuning n on distant
stations. Few farmers Jive ncar broadeasting
stations and so they are intcrested in purchas
ing receivers which are eapable of getting dis-
tant stations. The Department of Agriculture
after studying the answers issued a report stat-
ing that the buying power of the farmers has
inercased and in view of the fact that the cost
of good radia cquipment has decreased to a cor
siderable extent. The farmmers are expected to
buy more frecly.

New Columbia Dealer Help

The wholesale division of the Columbia
Phonograph Co., Ine, New York, is putting into
eficct a new mcthod of dealer co-operation
whereby a speeial representative will visit the
trade and spend a necessary time, even to seve
cral days, assisting the dealer in inaugurating
and putting into cffect special sales campaigns,
inventorying stock and in general helping the
dealer to achieve better methods of merchan-
dising.

Amaliz Molina, exclusive Columbia reeording
artist, Jias wade a big hit with New York vaude-
ville audicaces, having been held over at the
Hippodrome for a second week on the aceasion
of her recent appcarance at that monster
theatre.

Brunswick on Broadway

‘The appearance of Herb Wiedoeft and His
Orchestra at Roseland, New York, was the
occasion of much desifable Brunswiek publicity
on Broadway. During the period that this Cali-
fornia aggregation provided the music for the
dancers at this famous ballroom, signs in fromt
of the cstablishment proclaimed to the passers-
by that the Wiedocft Orchestra were exelusive
Brunswick artists.

W. T. Marsh in New Position

Drnven, Cor., October 7—W. T. Marsh recently
assnmed thie management of the talking machine
and radio dcpartmicnts of the Daniels & Fisher
store, whiell will be known as the Western
Radio & Music Co. Mr. Marsh plans extensive
improvements, inclnding among them the instal-
Iation of a small goods depastment. He will be
assisted by Mr. Weidensaul.
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Demonstrate Orthophonic
Victrola in Peoria, IlL
Chicago Talking Machine Co. and Koerber-

Brenner, Distributors, Sponsor Successful
Demonstration of New Talking Machine

., Ir., October 6—Tle Chicago Talking
Co., of Chicago, Ili., and the Koerber
Brenner Co., of St. Louis, held a joint demon-
stration of the new Orthophonic Victrola at the
Jefierson H is city. Both morning ane
afternoon mectings were lield and well attended
y about 100 Victor cuthusiasts represeuting
Victor dealers in and around Peor

E. C. Rauth, vice-president of the Koerber
Breuner Co., acted as toastinaster, introduciug
John G. Paine and €. C. Hicks, of the Victor
Talking Machine Co., and F. A. Delano, of tht
Cliicage Talking Machine Co., who acted as
spokesman of the day.

When presented, the Orthoplionie Vietrola

l The
| Marconi
Speaker

in Canada

O'NEIL MANUFACTURI

LOUDSPEAKER.
the  Marconi

That the
anteed and will stay
larger profits for you.

NOTICE :

Read This Marconigram:

NG CO.
WEST NEW YORK, N. J.

After giving the nationally advertised Loudspeakers now
on the market a thorough test we have decided ta adopt
the O°Neil Audiphone Unit CONI
e are
name and Marconi

CANADIAN MARCON1 COMPANY
HEAVY DUTY SPEAKER -NO BLAST  NO CHATTER

| A Competitive Test Will Prove

O'NEIL AUDIPHONE will sell. It is
sold.

O’NEIL AUDIPHONE DEALERS
RECEIVE FREE LOCAL ADVERTISING

List Price $25.00
Write today for attractive proposition
The O'NEIL AUDIPHONE employs a

LAMINATED Elcetro magnet;
Oct 26, 1920. Patent issued Feb. 10, 1925. No. 1,526,181

O’NEIL MFG. CO. /
4738 Hudson Boulevard
West New York
New Jersey

e It

was grected by a bumst of applause,
clearly showed this instrunent suspassed by far
the dealers® fondest expeetatious.

Awmong the dealers prescat at tlhic morming
meeting were: Carl Block, of Block & Kull Ca.,
Peorin; Jas. Lacey, of Lacey's, Inc., Peoria;

C. Adams, of Adams Music Co., Canton 1l

Harry Spayd, of Emerson Piane Co., Decatur,
in; E. E. Hanger, of Hanger Hros, Lincolu;
Louis Mittendorf and C. A. Kiler, of Canipaign,
and numerous others who were so impressed
with the first demonstratiou that they attended
the sccond

In all, if enthusiasm i y eriteeion as a huse
ness-getter, Peoria and vicinity ase in for the
greatest business of their history.

Appointed to New Position

\V. B. Freeman, formerly with the Becsley
Music Co., Salt Lake City, Utah, is now con-
nected with the Glidden & Marsh Music Ceo.,
Dcuver, Cal., as assistant to the president.

The

O’NEIL
Audiphone

(Reg. U. 5. Patent Offee)

Elsewhere l

N

for our new
naturally very
standard of excellence

jealous of |

guar-
Builds up good will and |
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/iJRECO GoLpeNIoNE

\/—\/‘\/\

sets a new standard

of power and tone

Cut down on your complaint department right
now. You can double the efficiency of any set you
sell! It's as easy as snapping the fingers to do it.
Just prescribe the URECO GOLDENTONE Power
Tube for the last audio stage. Result—

1. Coast-to-coast range

2. Heretofore unheard sweetness of tone —
3. Absolutely free of distortion.

Why the GoLbeNIONE
builds up volume

Theinside of the GOLDENTONE is
different—not only different in
construction, but additional el-
ementsand greater capacities,to
increase the flow of plate cur-
rent to almost twice as much as
in the 201A. That means amaz-
ingly increased volume — clear
loud-speaker volume on far dis-
tant stations.

Why the GoLpENIONE
eliminalfes distortion

That last tube in the radio set
has been heretofore like a man’s
voice—past a certain range, fal-
setto, distortion. GOLDENTONE
is like a voice of unlimited range
—no forcing necessary to pro-
duce each tone, true and clear.
The extra plate current gives it
the power to build up the sig-
nals smoothly.

Not words, but PROOF is what you want. Put
the URECO GovrpentoNE in the last audio stage
of your own set and you will never take it out.
THE UNITED RADIO & ELECTRIC CORPORATION
418-426 Central Avenue Newark, New Jersey

%
|
|
|
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P;:iﬁcaast-Victor C(;;(_:er—t and Other
Factors Have Favorable Effect on Sales

First Concert Given Via the Radio by
N

the Victor Co. Arouses Enthusiasm and Dcalers Stage Ef-
et

as Other Trade Activities

fective Tie-Ups—D of Orth

SAN Franciseu, CaL, October 0.—11c close of
Summer broughl wlth it an Ingreascd futerest
in both the tatking muchine and radio ficlds
and the fucling of oplimlsm which las heen
expressed #s to Fall and Winter prospeets by
dealers, manufactusers and wholesalers are be-
ginting 1o becomne facts Insicud of Lheorles.
Onc of lhe greatest aids to both radie and
talking machine was Lhe coneert given nnder
the ausplees of the Vietor Talking Miclme Co,
Station KGO, where famons arlists cnteps
taincd 1wany thousands of listeners via Uie ether
route.  Dealers were enthmsiastic and co-vper-
ated to the fullest extenl, with the result that
both radio recwivers and tulking wachine rec-
ords sold in inergased yuunlitics

It was the niglt of the figst Viclor conevrt
for Lhe Pucific Coast, and when b
over people lmrricd liome.  Many of thewm
cd and listened in there, or at the homrs of
The big rudic pary given in the Civic
rinm bad so many in attendance that all
cals were occupied within ten minutes of
the doors. 1t is estlmuted that seven
nd people were seated, but eonsldesing
those st:nding, it was possibly meager to ten
thousand who filled cvery available inch in the
big bullding. Fully three thousand prople were
unable to seeure admittance.

Speaking of the Victor concert, H. A,
Rchmke, manager of the rwdio department of
the relail store of Shermam, Clay & Co. here,
sait thut the concerl was the greatest and fipest
thing ever put over in radio on the Pacific
Coast, The nudience n the packed Auditorinm
Itstened so ently that one could have heard
the proverbinl pin drop. A Rice lond speaker
had been furnished by the Rulle Corporation
of Anicrica, owness of KGO, the Trans Bay
station where the Vielor arlists were broad-
casting. Aceording to Mr. Rehwke, the music
was perfect all throngh the grat liudl, jost as if
the performers were in the building. ‘I'he same
volume, both of voices and of iustrumental
musie, was rich und full in the remotest
corners as the front rows. Schipa, prentier
lyric tenor, sang four of his favorite unmbers,
all on Victor records, aud an encore; Mircel
Journet rendered three arias, amd a specially
sclected group of thirty-two players from the
San Francisco Symphony Orchestra played dc-
lightfully, under the baton of Josef DPasternack,
musical director of the Victor Talking Machiue

It will if the set

New Panel Type $1.00
Standard Type 75¢

Three sizes cover ail needs

No. 100—1,000 ohms to 100.-
000 ohms for all by-pass
uses.

No. 101—0.1 to 5 megohms
for soft tubes.

No. 201A—2 to 10 megohms

for hard tubes. 1936

=l Does that sound better 7|

ONE~—that's what they want this season. And
you can provide it with DURHAM Varlables.
Standard type fits all sets having ¢lips on grid
condensers, i
inch hole to drill.
or audio tubes lo improve tones,

DURHAM & CO., Inc.

Co. Ushers of Sherman, Clay & Co. dirceted
pevple Lo their seals, which cost wathin

Realizing thar wany people downtown in the
vyventug would like to hear the Viclor eoucerl,
Shernmia, Clay & Co. kepl open house froin
& p. in. during the broadeasting. ‘Threc super-
licteroilynes were operating the store, and a
uber of people avuiled thenisclves of the in-
lion.

A shnilar coneert is scheduled to be broudenst
from Station K1, Los Angeles, on the evenlug
of Oetober 11,

D

fon of Orihoph

Otto May, of the Viclor Co., demonsStrated
the new Ortliophonic Victrola to Victor dealess
of Sam Francisco and the Bay region oun the
_cveming of Scplember 24, in the Borgia room of

the St Hrancis Holel, San Yrancisco. There
wias a large atlendance of dealers. James J.
Black, of the Wiley B. Allen Co, Victor

ler, speaking later of what he called “this
inarvelous instrnment, said that the trade, as a
ahole, received It wost enthuslastically and re-
arded it 2 murvclous dlscovery, particularly
alien conpled with the new clectrie process of
recording records.

Opera Featurcd by. Wiley B. Allen Co.

The enlire wamlow space of the Wilcy .
Allen Co., on the Kearny strect side, lias prac-
lically been devoted to featnring the grand
opera scason, tying it up with the Mason &
Hawlin piano and with the Victor and Bruns:
wick, as well as with a sumber of bind and
orchiestra instruments.  Three Mason & Hamlin
pianos, in all, arc displayed in the compauy's
windows, one with a large placard, easrying
Tito Scli pleture sis the Chevalicr in Mas-
senct’'s “Man and aiso 1y his tribute
to Lhe Mason & Hamtin piano. There is also a
good sized representation of an operatic stage,
fully Bgbtcd, and showing cut-ont jignres of
Victor and Brunswick arlists. There arc also
large pholographs of the artists beside which
are regords made by them. The bund window,
Linstulled by Henry Grobe, features Conturricr
instrunicuts, Deagan xylophones, Ludwig druius,
Zhmmerman clarinels and other band and or-
chestra lines

Tito Schipa recently held a reeeption in the
Wiley B. Allen Co.'s store and antographed his
owit Victor reeords for all customers who pur-
ehused then. A reeord crowd attended the
recent Victor concert, and this and the San

has DURHAM
Variable

High Resistance
Products

SR
Control
Patented

Panel type easily installed; one Y4-
Use either type for deteetor

Buy through your jobber speafying
both type and sise

Radio Engincers
Market Street  Philadelphia, Pa. i
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francisco opera scason have combined o placc
liim very much in the publlc cye on the Pacific
Cousl,
Heckert Parker with Magnavox Co.

Heckert Parker, for years interested In Lhe
marketing of clectrical devices, was rtlccmly
appoiuted a speeial contact representalive of
the Magnavos Co. He will travel throughom
the United Siates and Canada serving as a con-

Heckert Parker
necting Tink between the company and its spe:
cial lerritorial representatives.
Samples of the new Brunswick Panatropc
arc expecled on the Coast shortly.

Kolster Radio Announces
Guarantee Policy on Sets

Federal Telegraph Co. of California, Manufae-
turer of Kolster Radio, Explains Important
New Poliey

The Federal Telegraph Co. of California in a
letter to Kolster Radio distribulors amnounces
a formal guarantee npon all rccciving sels
manufaciured by them. Represcuting a deeid-
edly forward step in the assmmnplion by thc

cr of the re ibility for the
quality of the receiving scts sold by them, the
poliey announced for Kolster Radio at the same
time provides the distributor and dealer with
every p tion against indiscrimi and un-
intelligent tampering with the sct by the ulti-
imate purchaser, with the usual eonsequenl re-
Aection upon the dealer,

Every Kolster Radio shipped from the fae-
tory will be accompanied by a guarantee tag
which the Kolster dealer gives to the ullimate
purchaser when the set is delivered to the lat-
ter's home. The Kolster dealer or his sales-
nlam signs a statemcnt on lhe guaramtce tag
that he has compleied the instaliation of the
sel, and that it is operating satisfactorily.

Aflcr the purchaser has signed a slmilar state-
menl and has mailed the card to the New York
office of Kolster Radio, the Federal Telegraph
Co. scuds Lhe purchaser a formal guarantee in
wlhich the compuny guarantees the correctness
of the design, the quality of the materlal and
workmanship, and satisfactory perforinunce for
one ycar.

Every Kolster Radio is also fully scaled be-
fore it leaves the factory and the formal guar-
antee stales explieitly that under no elreum
stanees must the scals he broken by the con-
samer with the penaliy that the guarantee
inimediately becomes null and void il the seals
are broken.

Kolster Radio distributors and dealers wel-
come the new policy as onc which, If adopted
generally, will put an end to a vast evil in the
radio business and will avoid many misunder-
standings between dealers and their customers

The Bailey Music Housc, of Spokane, Wash,,
has sclected new guarters at 712 Sprague streel,
wliich are being remodelrd at the present time.



Ocroerr 15, 1925

The Most Complese
Radio Line Under
a Single Trade Mark

Ten Styles of Receiving Scts
—Only Successful Circuits—
$50-— $460

Nine Modcls of Reprodu-

cers—Horn, Cabinet, Pedes-

tal: Lamp and Hangers—
$18—8100

All Types and Shapes of Bat-
teries—Multi-Cell Dry A"
—+“B” and “C" as well as
Storage “A’ Batteries—
$.60 — $23.50

—and a Complete Ling of
Accessories—each and every
Item in the line the very best

obeainable

THE TALKING MACHINE WORLD

TYPE 300
Five Tuben. New circuit. Connest
with standard bell or cabinet cvpe
Music Master Reproduces, or with

87

This Broadcasts the Biggest Fact

in the whole Field of Radio!

IF OUR merchandise wasn’t better than other “bests”; if our
models became unsalable through changes or price cuts; if our
Pprices were not attractive; if our merchandising policy wasn’t sound
— somebody — somewhere — would have lost money on MUSIC
MASTER.

But no one ever has lost money on MUSIC MASTER! No more abso-
lute proof can be offered to convince you that our quality satisfies;
that our merchandise is always an asset; that our prices are attrac-
tive; and that our merchandising policy is sound.

Ninety-three million Americans are reading the MUSIC MASTER
Story, and volume sales prove that MUSIC MASTER’S great cam-
paign of National Advertising is effective.

Our story is the greatest true story ever told in radio. Make it your
story. Get the MUSIC MASTER Sales Franchise for your store —
if you are in open territory.

These franchises are granted only to dealers of standing who have
the energy to get the most out of their territories.

Write or wire us, or get in touch with our nearest authorized
distributor.

Music Master Corporation
WALTER L. ECKHARDT, President
Makers and Disteibutors of High-Grade Redio Apparatus
128-130 N. Tenth Strect
cmieaco  xew yors  PHILADELPIIEA  mimassurGil  MONTREAL
Canadian Faciors+ Kitchener, Ontario

specially desiuned art model repro-
ducer Wustraced. Great selecauizy,
eximordinary volume, wonderful
cone quality. Solid mahogany cab-
Iner, beautlfully ornomeated,
ronn mahogany artiatin
olah (Eicet SRR 300
Music Master Reproducer Model
X111, Drum Type. Speclally
desipned Art Model, Wlustrated.

TYPE 100
Five Tubes. Mustc Master Circuit, lnvelving
special adapeation to rodio frequency. Very
elective, good volume and dismnce, Solld
\nahogany cabinct In browa mahv- 390y
o e Bntib, Price &+« 100
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you sell them

What is already the talk of radio engineers
we are now making the talk of radio fans—
and that’s where you can profit!

ILLIONS of owners of multi-tube radio sets are being

told about Unipower through a national adver-
tising campaign in The Saturday Evening Post and the
radio magazines. Every one of these advertisements is in
fulf page space telling a complete and convincing story.

This advertising is thorough. It is extensive and inten-
sive. It is concentrated in the best buying months of the
year. It reaches millions of prospects and does this per-
sistently with page after page, month in and month out.

Thousands of the fans this advertising is selling are right
in your territory. Many of them are already your custom-
ers. And those that are not, you want, and we have a
plan that will help you get your share of them.

But first find out what Unipower is

Now, for the first time, the radio owner can have com-
plete, continuous “'A™ power supply in a single compact
unit always at full voltage and completely controlled by
a master switch which operates both radio set and Uni-
power—and all this at an operating cost of only a few
cents a month.

Note that Unipower is not a so-called battery elimina-
tor and should not be confused with any other radio
power device.

For the first time owners of R.C. A. super heterodynes
and other cabinet sets with limited battery space can
have a permanent “A” battery supply which can be safely
put inside the cabinet.

Unipower is unigue. When the radio set is on, the

house current is offt. When the set is off, Unipower is
automatically replenishing itself from the house current.

TP}E TALKING MACHINE WORLD 89

These and other ad-
vantages, together
with Unipower’s low
price, make for quick, easy
sales—and your profit on each
sale is large!

Here is a means of getting
many new customers

1f you want to cash in on this latest sensation in radio,
if you want to hold old customers and attract new ones,
if you want to increase your sales and profits immediately,
then get behind this advertising by stocking Unipower at
once. (Order from your jobber)

Then put our dealer plan to work foryou. It is simple
but effective. It provides a means of attracting customers
and prospects into your storethrough sales helps we supply,
free; booklets, counter display and newspaper advertising.

Write for folder!

Send right now for ““Special Dealer’s Folder.” It tells the
complete story of the bigadvertising campaign behind Uni-
power. It explains how youcan quicklyandeasilycashinon
this advertising. Write today and the complete dealer plan
will reachyou promprly! Gould Storage Battery Co.Inc., 250
Park Ave.,NewYork, Chicago, Kansas City, San Francisco.

Unipower is supplid in two models for 60-cycle, 110-125
volt A.C. Eachmodel is equipped witha Balkitecharger of
special design. The four volt type is for UV-199 tubes or
equivalent and retails for $35; the six volt, for UV.201-A
tubes or equivalenr, retailsfor $40.(Westof Rockiesprices
are $37and $43.)Special models, 25-50 cycle,areavailable.

Off when it’s on ~. On when it’s off
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-W‘orld-ian:ou_s Artists_H;/e—Sta rted Broad_-_

casting Under Auspices of A. Atwater Kent

First of a Serics of Concerts by Artists Who Have Achieved International Fame Through Rec-
ords and Concert Stage Results in Wave of Enthuslasm—One of the Most Ambitious Moves
in the Interest of Radio and Good Music Sponsored by Radio Manufacturer

Wihat is regarded by anthorities in various

lields anet by the gencral pohlic at large ax a
most forwanil move in the intercst of radio
hroadeasting, which means fu the intercst of
the radio trade itsclf, as well as for tlhe further
development of futerest in better nmsic on the
part af the public, lms been lannched by A AL
water Kent, president of the Atwater Kent Miy
K ladelphia, aml one of the leading fignres
in the eadio field, wha lias arranged for a serics
of thirty Sunday night conerrts over the radio
featuring an inposing grotp of artists of inter
al eeputation,
The plan the nmost bitions thns fur ai
tempted in the Gicld of radio broadeasting and
tlre entire cost of securing the artists as well as
of the beoadeasting itself, whieh will be con
dneted through Station WEAF, New York, of
the Amecrican Tekphone & ‘Feicgraph Co., is
Iieing borue by Mr. Kent, who has sccurcd the
co-operation of scveral leading talking machine
companles to the extent of having noted recartd
artists released from standing contracts for the
pnrpose of appearing in tlte concert scrie

That the concerts proposed by Mr. Kent are
regarded as of general pnblic interest is evi-
deneed by the fact that the initial announcement
received wide publicity In newspapers through-
out the conntry and callrd forth a flood of
firvorable comment ng mnsickins and nusic
lovers, members of the radio trade, educators,
and even Governuent officials.

Dr. fohn J. Tigert, United States Conrmis
sioner of Fdneatlon, expressed the opinion that
in bringing the best of mmsic into the Tiome the
councerts wonld be of grent cducational value to
radio audienees. Ite said in part: “I belicve
the breadcasting of radio conceris by inter-
nationally known artists will stimulute interest
and do much to increase Amcrica's
contributien (o the sphere of mnsic

Mrs. Artlur €, Watkin, exccutive seerelary of
the National Congress of Parcnts and Teachers
also spoke of the far-reaching and favorable ef-
fects of concerts of the character proposed, as
did others prominent in watiowal movements.
In fact, the eoncerts arc In a dircct linc with
the thonght of Scerctary Hoover that the futitre

of liroadeasting and radio depended upru the
sort of prograins oflcred.
First Concert Arouses Enthusiasm

I'e openlng concert was given on Sunduy
evening, October 4, at 9:18 p. Eastern Stand-
aril Time, the hou leeted [or all the conccrts
The lealured artist was Reinald Werrenratly,
the renowned baritune, ussisted nt the piano by
Herbert Carrick. The program was given wide

A. Atwater Kent
publieity beforc the roncert throngh the -
dfum of the daily paper

The first of the Kent concerts was ashercd
n with some introductary remarks by james
\. Duvis, Sceretary of Labor, wlho talked direet
from Washingion and cxpressud his enthnsi
regarding the public henefys to be der
throngh the medinm vi the eoncerts.

“When | lieard the announcemenl of tlese
conecrts a few davs ago and looked over the
magnificent  list of art said  Secrefary
Davis, who began speal a few moments
after 9:15, "I wondered if any single foree had
vver posseased suell powers of sprcading good
Occasionally 1 have had the pleasure of licar-
ing the finest singers, the most famous nusl-

cd

If you are not

by inquiring for
Authorized Dealer

15-17 West 18th Street

To the Millions Buying
Records OKqp Are Favorites

Records ask one of the several thou-
sand dealers who are—Let his happy
experience be vour guide.

You can become an OKch Dealer

an Agency promotes greater business.

GENERAL PHONOGRAPH CORPORATION

New York Distributing Division

a seller of OKefL

the details of our
Proposition. Such

L] New York City
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clans, just as you liave heard them. Butin the
past you and I somctimes found it hard or im
possible to get 1o the concert halls or hear
opera perforined.

“The great artists ncecssarily appeared only
in the larger citics, where large audicnecs were
assured, The artists could be in only one place
1t a tinie, and that mcant that only a limited
sumbce conld hear them. But now science has
wiped ont distance. It has torn down the walls
of the concert hall and opera house. The whole
world is now one open opera hause. We arc all
one vast audience. And the mnsic is brought
o ns as we sit at home."

A Atwater Kent, hicad of the Atwater Kent
Mig. Co, and sponsor for the coneert, also
spoke briefly during the eoursc of the program.
expressing the satisfaction it gave him o prove
the medivm for bringing the great artists into
the homes of Am. s by incans af radio.

“Ever since radio came into reality,’” said My
Kem, who was presented between the ammbers
of Mr. \Verrenrath's program, il has scemed
to mc that some day the greatest music would
be brought to the grealest possible number of
homes. 1t is a tremendous satisfaction to me
to liavc played a part in bringing this about and
1 sincercly hope that there will be as much
pleasure for you in hearing thesc concerts as
there has been to me in arranging them."

Mr. Werrenrath's Enjoyable Program

Mr. Werreusath held strictly to his published
program and offcred clcven songs from his ex
sive repertoire, giving a few worls of cxpla
#ation hefore imber.

The first selection was “Beauty's Eyes," by
Tosti, this being followed by "“Punchinello,” an
imspired genderlug of "The Lost Chord," and
then the Toreader song from "Carmen," as the
first group. In the interval that followed, Mr,
Carrick, the accompanist, playcd the Chopin
walte in A-flat major.

Mr. Werrenrath’s sccond group consisted of
three sea songs, which he sang with character-
istic vigor and nnderstanding, they befng “Cap-
tain Stratton's Faney,” by Dcems Taylor,;
“Trade Winds," by Keel, and “A Pirate Song,"
by Gilbert. This group was followed by the
plaving of Rachmaninoff preludc in G-minor,
by Mr. Carrick. The third and final gronp by
Mr. Werrenvath consisted of the “Kashmlri
Song,” “The Ringers,” “Smilin’ Through,” and
“Guugha Din," tet to music by Charles Gilbert
Spre and sung at this concert for the first
tinge Amcriga,

Following the concert, the listencrs-in werc
requested to write to Mr. Kent giving their
impression of the conccrt and of the plan. It
was announced at the same time that Toscha
Scidel, 1he noted vlolinist, wonld be the artist at
the next following Kent eoncert on October 11

The initial program was broadeast as an
nomuced through Station \WEAF, New York,
and a chain of eleven other stations assoclated
therewith, including WEEI, Boston: WJAR,
WGR, Buffalo; WCAP, Washing-
ton; WCAE, Pittsburgh; \VSAI, Cincinna
WAWVWJ,  Detroit;, WCCO, Minncapolis-St.
Panl: WOC, Davenport, and WFI, Philadelphia,
thus reacldng it is estimated over 60 per cent
of the radio listcners-in of the entire country.
In the forthcoming concerts station WOO,
Philadclphia, will alternatc with \WFI of thag
city

Details of the program for the balance of (e
conecrts arc still 10 be worked ont, but will be
anmonnced im proper scason, although it s
stated Ihat Louise Homer, gucst-artist of (he
Clicago Civic Opera Co., will sing in the con-
cert on October 18 with Mabel Garrison, well-
known soprano, and Olga Samaroff, popnlar
planist, in a joint recital on October 25, The
details of the programs are being worked out
by Mr. Kent and his associates in co-operation
with John T. Adams, president of the \Wolfsohn
Mnsical Bureanr, New York. who played a prom-
incnl part in carrying on the negotiations and
engaging the var artists.

The artists definitely announced as being cn-
gaged to take part in the seties of important con-

(Continued ou page 91)
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THE NEW LOW WAVE 1926
ECHOPHONE RECEIVERS NOW READY

Buy for the fulure
The outstanding feature of the 1926 Echo-
phone line is its provision for a low wave
tuning range from 550 to 150 meters. The
use of low waves is inevitable. Echophones
give you an enormous sales advantage in that

they reach stations that can't be tuned in on
other sets,

Tone Quality, Selectivity and Beauty

The design of our cabinets has reached a
high degree of perfection. The most critical
customer will be convinced upon seeing
them. We seek comparison with all other
sets on the market in the above threc fea-
tures. Tone quality and sclectivity are at-
tained with—SINGLE and DUO-DIAL
CONTROL—which permits of simplicity
of operation formerly not thought possible.

Toud Speoker

Echophone policies guarantee

PROFIT—PROTECTION—
PERMANENCE

1. Profit for both distributor and dealer through lib~
eral discounts offered.

ECHOPHONE DRY CELL 2. Protection against price reduction and by exclusive

T dealer sales franchise.

EQUIPIV’[EN 3. Permanence by the good will established through
The Echophone line also includes a three-tube extensive advertising in national publications and

set constructed for dry cell operation exclusively, local newspapers.

This set, the “V-3," gives loud speaker reccption We stand behind the dealer at all times with our

of practically any of the better known broadcast- SERVICE and CO-OPERATION.

ing stations. Dry cell equipment throughout ) .

eliminates the cost of cxpensive batteries and Urite for detailed information ond give us the name

chargers, insuring low cost of operation. Has a of your distributor; or better, order nmo.

tuning range from 600 to 200 meters.

Handsome brown mahogany finished cabinet, . .
providing ample space for batteries. You can- Echophone Radio, Inc.

not buy a more efficient, low priced set. 1120 N. Ashland Ave.. Chicago. 11l.
Price, without tubes or baltery, $35.00
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\Voﬁd-Famous Artists
Broadcast First Program

(Continucd from page 90)
certs under the direction of Mr. Kent include:

Louise Homer, contralto, Chicago Civic Opera
Company; Edward Johnson, tenor, Metropolitan
Opera Company; Mabel Garrison, soprano, for-
merly of the Metropolitan Opera Company;
Reinald Werrcnrath, Amcrican baritone; Maria
Kurenko, coloratura soprano; Salvatorc de
Stefano, Italian harpist; Alexander Brailowsky,
Russian pianist; Leo Luboshutz, Russian violin-
ist; Charles Hackett, American tenor, member
of the Chicago Opera Company; Florence Aus-
tral, English dramatic soprano; Albert Spalding,
American violinist; Benno Moiseiwitsch, Russian
pianist; Toscha Scidel, Russian violinist; Felix
Salmond, English 'cellist; Vincente Ballester,
Spanish baritone, formerly member of Metro-
politan and Chicago opera companies; Jolhu
Powell, American pianist; Eva Gauthier, so-
prano; Anna Case, American soprano; Frieda
Hempel, coloratura soprane, formerly of the
Metropolitan Opera Company and well known
through her Jenny Lind programns; Paul Alt-
liouse aud Arthur Middlcton, tenor and baritone
of the Metropolitan Opera Company, distin-
guished for their joint programs; May Peterson,
soprano, formerly of the Metropolitan Opera
Company and the Opera Comique in Paris; Paul
Kochanski, Polish violinist; Mischa Levitzki,
pianist; Hulda Lashanska, American soprano.

Additional Artists A d

The following additional artists were an.
nounced, subject to the approval of the Victor
Co.:

Cecilia Hansen, violinist; Ernestine Schu-
mann-Hcink, contralto; Margarct Matzenauer,
contralto of the Metropolitan Opera Company;
Kathryn Meisle, contralto of the Chicago Opera
Company; Emilio de Gorgoza, baritone; Duso-
lina Giannini, whose reeent European successes
have placed her in the first rank of concert
and operatie artists.

Under negotiation are Feodor Chaliapin and
Mischa Elman.

The following artists were announced subjecl
to the approval of the Brunsiwick-Balke-Collen-
der Co.:

Allen McQuhae, Irish tenor; Josef Hofmann,
pianist; Mario Chamlee.

The following, subject to the approval of the
Metropolitan Opera Company:

Lucrezia Bori, Florence Easton, Merle Al
cock, Marion Telva, Joan Ruth.

Approval as to these artists was not an-
nounced as yet as many of them are still
abroad. Further announcement will be made
on their return.

A. Atwater Kent's Interesting Views

When asked for a statement by The Talking
Machine World regarding his remarkable con-
tribution to the advancement of radio Mr. Kent
remarked:

"I am gratified at the favorable reccption of
the plan to broadcast the leading artists. The
problem of arranging radio programs has been a
very difficult one. In the $rst place the develop-
ment of every phase of radio has been so rapid
that there are few precedents to follow.

*In the making of radio programs it was a
question of giving the vast radio audience what
it wanted, and I think that the stations that
have been spending so much time and thought
in working this question out are deserving of
the best thanks of the radio public.

"In attempting to work out programs for
broadcasting, under my direction, my i
and I have found that working out weckiy pro-
grams is anything but an easy task.

“The leading artists of the musical world have
been euthusiastically heard and appreciated, but
the difficulty has been that only a small frac-
tional part of the music-loving public of Amer-
ica has bcen able to hear their actual voices.
So, it occurred to me, that if a plan could be
devised by which a worthwhile number of the
best artists in America could be heard over the

fadio, u was well worth while to try to cugage
them to broudcast.

“There were many obstacles as onc can im
agiue, but 1 found that the arusts of national,
and cyen foternatiomal reputation, were cager
to ‘go on the air’ They thought, 1 did, that
their uppcarunce om radin broadeasting pro-
gramis was a natural sequence in the develop-
meot of rudio ws an uaporant part of om
national life, and expressed themselves as be-
licving that the time had arrived for tlie step
to he taken. This, of eoursc, made the task
much casicr. ln fact, without that fecling ou
the part of the artisis the plan would have been
impossible.

“Fhere was a good deal of discussion on the
part of diffierent interests as to how the broad-
casting by famous artists might affect attend-
ance at their concerts, or the purchase of their
phonograph records. 1 must give these artists
highest eredit for their absolute willingness to
take chances on both of these things. I §nd
that they arc big people, and that thcir ex-
pressed interest tn the cause of extending the
best music to as many people as possible out-
weighed all other considerations in their miads.

"The attitude of the artists with whow 1 came
in contact is, perhaps, best expressed in what
Madame Lonise Homer said to me:

*'1 am delightcd and excited at the innova-
tion whereby a host of artists can be heard by
all Amesica. 1 am surc that it will prove of
great benefit to the cause of good music and
that in the future there will be a great deal
more eagerness to hear good music on the part
of people wlo have not had the opportunity
to become educated 1o it hy attendamee at the
opera or at the leading concerts.

*Ilhe arranganent under which these opera
and concert stars will be heard will in no way
interfere with the other gemeral broadcasting
programs. It will simply provide the best musi-
cal talent Amecrica affords for onc hour cach
weck, beginming cach Sunday cvening at 9.15,
Eastern Standard time. The programs, which
are now being worked out and which will be
announced as far in advance as pessible, will
be of a high class character, yet they will not
be without popular features. Thus, the artists,
as well as presenting high-class musical numn-
bers, will also sing some of the good old songs
that will never die. In fact, they have asked
permission to do so, which I have gladly given,
since, 10 my mind, nothing could be Guer than
to hear onc of the good old familiar sougs suag
by an artist of the first degree.

“As the plan gocs on it is possible that the
broadeasti will be ded, and 1 hepe to
make arrangements by which some of the artists
may broadcast from individual stations through-
out the country so that the programs may bc
heard in as many different localities as possible.”

Adler-Royal Jobber Proves
Value of Demonstration

Salesmen Bring Phonograph in Visiting Trade
and Opening New Accounts—Give Demon-
stration to Illustrate Sales Talk

Biraunciay, ALa, October 6.—The E. E.
Forbes Piano Co., Adler-Royal distributor, is
going alter new accounts in an aggressive man-
ner and has becn most successful in placing the
Adler-Royal line with lcading music houscs
throughout this State. The method cmployed
by this concera in selling the line to dealers is
by demonstration and the success of the method
is being proved almost daily.

Each Forbcs salesman posscsses a Ford road-
ster which is equipped with a dust and moisture-
proof box wliich holds an Adler-Royal phono-
graph. As the salesman makes his visits from
town to town he is able to make a demonstra-
tion of the instrument right on the ficor of the

{ Hitch your |
wagon
to a star!

OMET — across the sky—bril-
liant-—but a Rash—and forgot-
ten—

Star — shining forth night after
night—clear—steady—permanent.

No great industry—nuo vast business
enterprise, but that has in its firma-
ment—comets and stars.

You who look tipon radio as a great
thriving industry — hardly past its
first steps — but sure to grow into
immense proportions — which? —
the star or the comet for you?

FADA RADIO has won leadership
by pioneer work — fair dealing —
sheer merit—engincering skill—and
a Standard of Reception—by which
more and more all radio reception s
being judged.

Stability has marked the funda-
mental principles and practices of
every branch of the organization re-
sponsible for FADA RADIO. Saune
vision has characterized every ad-
vance in manufacturing and sales
policies.

Approval and recognition by leading
distributors and alert dealers is dem-
onstrated in the remarkable increase
of August sales over previous years.
The FADA RADIO exclusive fran-
chise for your territory may still be
open.

Hitch your wagon to the FADA
RADIO star—for certain profits—
on a permanent basis.

Write or wire now to

F. A. D. ANDREA, INC.

1581 JEROME AVE. NEW YORK

Manufecturers of TUNED RADIO FRE *
UENCY receivers wsing the highly eficient
NEUTRODYNE prinaple.

dealer’s store, illnstrating his sales ar

by pointing out the features of the phonograph
and giving the dealer a demonstration of the
tone quality.
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Public Recording of Okeh
Dance Record at Roseland

Fred Hall and His Sugar Babies Make Record
| Before Interested Audience—Record Then
Played to Amazed Crowd—Stunt a Big Hit

The General Plouograph Corp, New York,
recently eflected an interesting cxploitation idva
1throngh the public recording of an Okeh record
at the Roscland Ballroom, New York. A dance
recording of "1 Ain't Got Nobody," wus played
by Fred “Sugag” Hall and His Sugar Babics, and
Okelr nrtists, and the recordiug was mude by
the portable recording apparatus of the Generab
Phouograph Corp. ‘Tl thonsands of daneers
wla were in attendance at the hallroom kept a
deep sllonce during the recording and after an
interval of a fcw minutes the record in soft
wax form was placed on a phonograph and
played to the interested and delighted andienre.

A brief talk was given explaining that the

record In the forin played was far fromn the
complcted marketahle product. Nevertlieless,
‘as played, it wus clear and distinct and a sur-
prisingly good recording. For thirty days prior
ta the event, the management of the Roscland
advertised it through streamers ut the ballroom,
cirenlars 1o the patrons and a Inrge sign at the
Broadway entrance. While it is anpossible to
ascertain jnst what resuits will accrite from the
publicity stunt, it is certitin tha the Okek
record wirs given invalnable puhlicity

Popular Orchestra Becomes
Exelusive Columbia Artists
Mark Strand Theatrc Dance Orchestra, Well

Known Through Radio Activities, Makes
First Columbia Record

The wost recont dancs organization o be
added to the Columbia wrtists is the Mark
Strund Fheatre Dance Orehustra wuder the di-
rection of Cortland Mark, son of Moe Mark,

Cortland Mark
president of the orp ation conducting tln
cliain of Marh Strasd Theatwes wll over the
conutry. These theatres are well huown for
heir high-cluss moving picture nud tnwsical
presentutions. By raising the fevel of this type
of entertwunnent they have become a national
nstitution
The Mark Steand Theatre Danee Orchestra
Nias become quite popular in the East through
its radio activities aud its first Columbia rec-
ord will be awaited by many people who have
fieard them in person and over the air. The
first record is No. 443-D and cousists of two
popular fox-trots with "Kinky Kids Parade" aud
“"Who Wouldn't Love You?' This gronp is an
exciusive Columbia organization

The Eubanks Musie Co., of Brownwood, Tex.,
sustained a loss of about $20,000 recently in an
early morning fire.
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EXCLUSIVE DISTRIBUTOR

Metropolitan New York, Northern New Jersey
Brooklyn and Long lsland

| TheMéwFederal
ortho-sonic /e

MUSICAL PRODUCTS DISTRIBUTING CO., INC.

Also
CUNNINGHAM TUBES, EVEREADY
WESTERN ELECTRIC, BALKITE
FROST MUSETTE, PHILCO

Ocvosra 15, 1925

22 West 19th Street

New York City

Jesse French & Sons Co.
Fifty Years in Alabama

Golden Jubilee of the Company's Business Cele-
brated Last Month—Larger Phonograph De-
partment Necessary to Handie Trade

MontooMexy, AtA, October 6.—The Jusse
Freueh & Sous Piano Co. eciebrated last tonth
the fiftictl auniversury of the cstablishment of
the company's business in Alabnmn, 2 feature
of the celebration being an cight-page supple-
went in the Montgoniery Advertiser, whiclt in-
cluded a Nistory nf the company aud its bmsi
uess topether with advertisements of those con-
cerus whose products are handled by the Jocal
company, aniong them being the Columbia Pho-
nograph Co. and the Elyea Talking Machine
Co., Atl wholesalers of Vietor products

In conncetion with the celebration the inter-
cstlng aunonucentent was made that the busi-
ness of the phonograph and record departinent
of the company had increased so rapldly since
the first of the year, when §. Henry Resell took
clargr as manager, that it had been fonnd nec-
cssary 1o arrange for adding two new sound-
proof demonstration booths to the departirent,

H. E. Poston is general manager of the Mont-
gomery store of the company, where piatos,
talking machines, winsical merchandise and
<hicet music are carried. He is assisted by a
large and competent stall.

Sigrid Onegin at Town Hall

Bronswick dealers fu the wetropolitan ter-
ritory cffecied a tie-np with the appearance of
Sigrid Oncyin, Metropolitan Opera star aund
exclusive Brumswick artist, who sang at the
‘Fown Hall on October 10, under the auspices
of the National Music League. Advertising
wmats of this artist were supplied dealers by the
frpnswick Co. and the artist's appearance in
conjnmetion with the dealer and eompany pnb-
licity stimulated the demand for her records

A. H. Eaton in New Post

PriLabELeRIA, Pa. October 2—The Atwater
Kent Mfg. Co., of this city, has announced that
Arthur H. Eaton, formerly sales prometion
manager of that company, has resigned and
has been appointed advertising manager of the
D. L. Ward Co., nf Philadelphia.

Retail Sales Developed
by Schilling “Glassads”

New Advertising Product, Which Bears Sales
Message Used on Dcalers’ Windows and
Doors, Proving Popular With Manufacturers
One of the diffcultics which a manufacturer

cncounters in putting his product before the
eyes of the public is the lack of co-operation
on the part of hls retail organization. A great
deal of the value of a national advertising cam-
paign with adverti in the i
newspapers aud otlier publicity mediuns is lost,
becnuse after a demand for the product has
been crcated the dealer fails to do his share
and inform the public in his locality that the
article is on sale at lis establishment.

‘To offsct this condition, manufacturers have
tricd differcut expedients, onc of the most popu
Iar belng the distribution to dealers of some
form of poster or display material {or the deal-
ers' windows to tic-up with adverlising and
identify the store as a legitimate retall outlet.

"Glassads,”" a product of the Schilling Press,
inc, New York, recently put on the market, has
proved populur with a great number of manu-
facturers in different Tudustrics as a means of
stimulating the demand for their products and
of being the means of cffecting a tic-up between
thelr advertising and the dealers. '‘Glassads"
are small display posters, artistically printed on
special patented paper, bearing the manufae-
tnrer's message, and are Intended for display on
the glass windows or door of the dealer’s store.
They warc so prepared that when delivered to
the dealer they simply mced to be molstened
and applied.

G. A. Newrath Joins Staff
of Silas E. Pearsall Co.

G. A. Newrath, well known in talking mach-
ine circles, has joined the sales staff of Silas
E. Pearsall Co., radio wholesalers, New York
City. Mr. Newrath numbers a host of friends
throughout the retail trade in the mectropolitan
district and was formerly connected with the
Progressive Musical Instrument Co. Mr. New-
rath has enthusiastically taken hold of his new
duties and is building up good Fall business
with Zenith radio and other produets which the
Silas E. Pearsall Co. is distributing.
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1 mahogany
Federal standard parts used :Ihlyeuzh
Length 24 inches, Tl_clahl 11 inches, depth
12 inches. Price, without $7 0
aceessorics ‘

B-20 Five wbes—199'5 or 2 s. Bal
L anced wined radlo [rcqueucy. Del
icate parts completely shiclded. Genuin
mahogany cahinet wilb rich fnish, Mi:
cromeier tuning controls. Space for ail
batieries.  Length 30 i i
inches, depth 1S hnches. Price,

Withotit ccessories 810

B-30) Five tubev—1993 ar 201.0', Bal
anced tuncd radio frequency. Del.
ieate parts completely shieldegA G)tnulnt
mabogany cahinel, finished fn rich, Turtrous
brown. Micrometer tuning eontrols. Am-
ple spacc for all batteries. Federal en-
closed adjustable speaker. Exeeptional vol-
ume and tone quality. Exiremely sensitive
_:ndh ul?llvﬁA 5 A"‘h.'h ‘J)ol inchea, beight 20
inches, depth 15 inches. Price,

without aceessoriea . 3130' 0

(C-20 Scien pubes—199's or 201-As.
U Balanced tuncd radlo frequency.
Delicate_parts completely shiclded, Cablnet
of genyine mahogany with rich firown fin-
sh. 0 _micrometer tuniug controls,
Space for all batterics. Operates on self-
contdined loop, Lengit 36 inches, heighi I¢
inches. depth 18 fachgs. Price,

Whiboui ‘seccssorize $165.00

30 Scyen lubes—io¥e or 201-A's.
C- Balanced tuned fadio (freguency.
Delicate parts eompletcly shielded. Genuine
mabogany cabloet, with rich brown finisb.
Two micrometer tuning controls. Space for

teries. Operates on sclf-contained

e Federat <otioned,adfusble spesker

™ olame . and . tone .

D ioE Inches, beight 23 inches, deptl
18 (ncbes. Price, without 32

aceessories *

B-35 Five whes—i99:s or 201

icate parts completely ghiclded. " Apparatus
!lidupoaul to inseall tubes. Beautifyl eahi-
net of selected mabogang, fnisbed in tich
two-toned  effect.

i {sm 20 but boused in specially designed custom-huil
C-40 i::lndt_(:ﬂﬂvmg mechanism as €:20 but bou peg:d(dyin mﬂ

ortho sonic

Radio

Siandant Radio
Produn:

1This Sign

Means Radio Profits

Will it be displayed in Y OUR window?

The new, simplified Federal Ortho-sonic line is 2 line you can scll with
absolute confidence and give your whole-hearted support. Designed by
Federal engineers—built in Federal factories by Federal craftsmen to
Federal's high standards of quality. You know what that means.

In addition, we offer the new and exclusive Ortho-sonic principle — the
latest and greatest development in realistic, lifelike reproduction— beauti-
ful cabinet work and popular prices.

Write at once. Get the Federal proposition. Get the sign in your win-
dow. Our big national advertising campaign in magazines and news-
papers is reaching hundreds of thousands. Everywherc the thrilling
Ortho-sonic tone test is being demanded. Be ready to make thesc sales.

Read the liberal provisions of the Federal proposition.
discounts! FExclusive territory! National advertising!
helps!
clean-cut business methods. Get lined up for the big fall erade.
at once for our proposition and the name of your wholesaler.

Profit making
Powerful sales

And, back of it all, the name Federal, which is a guaranty of
Write

FEDERAL RADIO CORPORATION, Buffalo, N. Y.
(Division of Federal Telephona and Telograph Compnny)
Operating Broadcast Station WGR, Buffalo

Federal

tho-sonic

8_36 Five tibes—199's or 201-A's. Bal- C_3 Seven  tubea—199'2 ur
anced tuncd radio frequeney. Del-

jcate parts completety shielded.  Apparatus
slides out to in>tall tubes. Floor eahinet of
cholee mabogany woods with rich, two-tone
brown finish.

5. Bal-
i y. Del-
e e e Delicate parts ecompletely protect

ceptiooal enelosed two-tone  fini ceommodates

1t,
rved cahinet, Every detail and feature {8 provi is modcl 10 make 141, 142, 143 avd 144)

it the last word, not only as 5 Radio Reeeiving Set, but also as a beautiful
refinre, pieee” for the selrct home.  Price, without aeccasories . . 5350

93

204-A's.
Balanced tuned radio {requency.
quisite cahinet work aj sclected walnul

with artistie bnlay work and a beautifal
all Bat.

11 hatteries. 1 qualitles. Space for all hatteries. teries. hfﬂ:h.‘u;l'td unit slides out to in.

oA s AR, Dot 93 incben depis ?‘ln""n% Wipeis, w43 inenes deplh  sliuges: “Lenein 87 ok, belat ¢
; oo 1 incbes. Prlee, without inches, depth 17 inches. ¥

alihcher, Prie, without £357).00 2 faches, Feee witont © £250.00 DI LS T §300.00

(Note: ¥e are comtinung our models

13-A-
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Event of M

Many Manufacturers of Nationally Known Radio

I'ndiana;:)listadi_o Show _Outs_tandir;g_

onth in That Territory

Products Had Booths at the Local Show Which

Attracted Wide Attention Among the Retail Trade and the Publie—Other Trade Developments

InpiANAPILIS, IND, October 6. Activities in the
loeal (alking machine field bave been overshad:
owed (he pust month by the renewed iaterest
in raulio  The RBraudeast Listeners Assoclation,
a local organization, forined dast year for the
belterment of rudlo recrption, sponsored the
first Imlianapolis rudia show which was held
September 21 to 26 at the Cadle Tabernacle.
‘fhe popularity of the show was proved by the
faet that every muske dealer whe features radio
in his storc lad un exhibit. Ty recent in-
vention and development for the hetterment of
rallio featured, Every type of sel ever
made was shown., Adibied ta the general inlee-
est of the show was the presence of the chief

announeers throughont the country, who found
nmeh drlight in meeting 1heir nightly listeners
fuce to face. The high attendance records for
the week are strong cvidence of the suecess of
the first Indianapolis radio show.

The next ycar's show is assured, duc to the
fact that exhibitors have already contracted for
space.

A survey inade by the Broadcast Listeners
Association showed that these auending the
exposition were drawn from all walks of Tife
and occnpations. The appeal of radio i i
versal in its scope.

For the musie dealer, wha has looked on
radio as only a fad, that wonld quiekly fade, it

A Price Reducton-—éhd the Reason!

Big quantity material contracts made at advantageons prices by onr purchasing de-
partment! A big, new daylight factory, where vast floor space and the latest metliods
and machincry make possible the tnrning ont of better sels in bigger anantities!  This
has shown us that we can pow tnrn vver to the consunier 3 substantial saving_over
onr old prices. A price reiluction is thereflore effective immediatcly. Onr popnlar Tone-
A-Dync De Litxe model, which fonnerly sold at $85, will now be listed at §69.50. The
Tone-A-Dyne Compact model, formerly $60, will be $4050. A tremendons saving which
will coable yatt to inercase sales and profils.

“Test a Resas Tonc-A-Dyne alongside of any other sct—even the more expensive—
and compare the case with which the exclusive “Fone Modulater brings in, clear and
strong, distant stations withent lncal interference.

Note the simplicity of controlling both tone
and volime with a simple turn of the ‘Tone
Modnlator—a feature foumd in the Resas only.

Is it anv wonder that owners boosl and deal-
ers entluse over the Resas Tone-A-Dync? Re
sardless of price, you will find nothing to com-
pare with this set when it eomes to standing
p to promises.

Dealers can be snre of good profits and sat-
isficd enstomers when they handle this popnlas
line.

ebinel: qth, 274 Inches: . .
o g s Eatns List Price

$69.50

Resas Tone-A-Dyne De Luxe

be set of sroven eril mad unequated tone. The sxciusive
U & feature.  All the letral improvesien

any Mol

it dern.
Resas Compact Tone-A-Dyne

the strslghl 1ino frequency condenser,
er anee of operation, ss Ine broadtasting olatisns sre

I3 festure hae hevatotoer
heen uied only tn ecls delliag oround $200. The finral matertaly
oblalandle £re ured In this model, Each eot Io n lahoralory eresust.

List Price
$49.50

in territory still open.

Jobbers and Dealers: Wrile i diately for exclusive prop

RESAS, INC. 55 West 52nd St., New York City

inch gep
Inthen . Nehogany
faish, artislle desion.
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las opened his eyes to the popular appeal and
tremendous merchandising power.

Practically all the prominent manufacturers
were represented at the cxposition, represented

cithee throngh individual exhibits or by the
local distributor or dealer. Among the lcading
s«cts shown were the RCA line, w h was

displayed by several dealers, including  the
Brunswiek Shop and the Frank W Wood Co.;
Colin B. Kennedy sets, shown by the Sanborn
Electric Co.; the Erla line, shown at the Pear-
son Piano Co. booth; the Frecd-Eisemann,
Sleeper and David Grimes receivers were ‘shown
by the Frank W. Wood Co.; Atwater Kcnt sets
were prominently featured in several of the dis
plays. The Kieferi-Stewart Co., Indiana Sonors
distrihutor, had a Ml display of Sonora speak
crs and rad'o sets; the Vonnegut Hardware Co,,
accupied a large booth, showing the Radiodyne,
Kellogg and other scis, and the Indianapoli:
Music House featured the Freshman Master-
picce line in its exhibit.

Largely due to the attention given the radio
exposition, phonogeaph sales have slipped 2
a little during the past month, dne to the fact
Uit the dealer has had his interest clsewhere.
Reeord sales have shown a steonger lone, par-
ticularly the popular releases

W. G. Wilson, manager of the local Widner
slore in conjunction with George Stewart,
{ormerly of the Stewart Talking Machine Co.,
has laken over the loeal Widner store. The
store [catures the Vietor and Columbia lines.
Botl men are well known to the trade, and cx:
petieneed in the phonograph field. The firm
will be known as the Wilson-Stewart Co.

Notice has been fled with the secrctary of
state by the Vincennes Phonograph Co., Vin-
cennes, Ind., of a change in the par valuc of its
chares of common stock from $100 a share te

liares of no par value. The number of shares
have been increased from 1250 1o 12.5M.

Partnership Dissolved

Locanspory, Inm, October S5.—Announcement
was recently made that the partnership between
¥rank H. Browa and J. Arthnr Jamison, con-
dncting a musie store known as Frank H.
Brown & Co., has been dissolved. Mr. Jamison
has purchased Mr. Browa's interest and will

antinne Lhe business nnder the same name and
with the same policics. The Brunswick linc of
phonagraphs and the RCA line of radio receiv-
ers arc featurcd.

Radio Concern Indicted

An indictment charging the Greater Atlaalic
& Pacifie Radio Corp, New York, with illegal-
ly ttsing the trademark “Neutrodyn® on radie
scts has been handed down by the New York
County Grand Jury. The indietment follows an
invesligation made npon a complaint of the
Amecrican Fair Trade League, the Independent
Radio Mannfacturers, Inc, and the Huzelline
Corp.

Wm. Stoess Directs WLW

vLincixxari, 0., October 6.—William Stoess, who
for the past two years has acted as musical di-
rector of Station WLW, operated by the Cros
ley Radio Corp., was promoted to the position
of sindio dircctor and anuouncer. He is pre-
paring an intcresting series of programs {or the
coming season.

Jewell Co. Alte—rations

Rocnester, N. Y. October 6.—Alterations in
the strneture of the N. Jewell Muste Co.'s build-
ing arc being completed at present and will vir-
tnally give that concern a new home. The
work has been aceomplished slowly in order to
avoid the necessity of vacating the premises.
The building will have a facade two stories high,
and the conslruction will provide for the aetual
constmiction of the second story later,
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For better

reception
and |

 bigger ¢

profits

ell a Tungar with eveyy
storage battey) set you sell

ETTER tone quality and constant good reception

are the selling points that mean radio sales for the
music dealer. A Tungar keeps batteries always peppy
— tone clear — reception at top notch of performance.
Therefore, it means more radio sales to the man who
buys a set as a musical instrument.

A Tungar is simple to operate—simple to sell. It is de-
pendable in operation —and stays well sold. It is the

Points that mean sales
—The Tungar is the original bulb

charger.
It is built to last for years, original bulb charger—a G-E product—well-known
It charges any make and size of stor- to every radio buyer. With little selling effort, it adds
age battery: radio “A” and auto bat- a good-sized profit figure to your sales record.
‘;;iesi aqd B’.‘ batteries as high as For aggressive music dealers, the profit possibilities of
Vel B SR the Tungar are tremendous. Write for sales helps and

—It is simplel Just two clips and a distributor’s address.
plug for the house current.

—1t makes no disturbing noise.

—1t can’t blow out Radiotrons if bat-
tery is left hooked to set while
charging.

—1t causes no radio interference. REG. U.S. PAT. OFF.

[BATTERY CHARG ER]
Two ampere Tungar {East of ;’;fl

Rockies). List . Tungar—a registored trademark—is found only on the

60 cycles—110 volts genuine. Look for it on the name plate.

ENERAL ELECTRIC

GENERAL ELECTRIC COMPANY MERCHANDISE DIVISION BRIDGEPORT, CONNECTICUT
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Shamrock Six Tube Sets

Score an Instant and NationWide Success!

De Luxe Table Model
(One or Two Diul Controt)
Duo-Tone Satin_Finish French Wal.
nut Cabinet, exquisitely designed with
space for Batteries,
List Price (without aceessorics). . .$95.00
Stightly higher 11'vst of the Rocky Mis.

The Shamrock Sales
Policy Protects the
Howest Dealer

The Shamrock Selling Franchise is
granted ounly to Dealers of ungues:
tioned Reputation and Reliability.
The Shamrock sales plan offers cvery-
thing to the legitimate radio dealer
nothing to the “‘clean-up-and-quit art-
ist.”

WE GIVE YOU

-exelusive tervitory, all rights
rigidly enforced.

~—a national advertising campaign.
-loca] advertising in your own
territory,
-dealer lielps of the most up-to-
date kind,

Get the Shamrock Protecied Selling
Franchise for your tervitory, Many
excelleut districts are still open. Scul
your credentials with your applica-
tion—to save time in invesligating.
Sign np now, and get in on the big
Fall business.

The Exquisite Shamrock Cabinets

Will Dress Up Your Window and Attract Trade.
Nothing Like Them for the Money!

Radio dealers are an alert lot! No sooner had the first announcement of the new Shamrock

Sets appearcil than orders began to pour in.

No argmuent was needed! Knowing the worth of Shamrock parts THEY WANTED THE
SIIAMROCK SETS. With a million radio fans already familiar with the famous Sham-
rock Parts amd Kil, there was no uncertainty about sales. The market was ready and
wailing.

Lurlunately our Factory Production had been keycd to meet this situation. As fast as orders
were reccived the sets were delivered. AND NOW THE LETTERS OF COMMENDA-
TION ARE BEGINNING TO COME IN{

Dealers, Engincers, Radio Experts and the General Public—are of one opinion regarding

the Shamrack Super-Tuned Circuit. ITS RESULTS ARE WONDERFUL. The principle

of resistance-conpled amplification is used with a degree of success never Lefore attained.
Two stages of Tuned Radio Frequency and one
Detector are also employed.

The Perfected One-Dial Feature made an espe-
cially big hit. Among all One-Dial Sets Sham-
rock stands pre-eminent. It gives genuine con-
sumer satisfaction-—marvelous easc of control,
wide reception, perfect selectivity. All that your
trade asks of a radio, the Shamrock will give
them-—to a superlative degrecl A turn of the
wrist tuncs it to the fineness of a hair.

Shamrock Console Grand
(One or Two Dial Control)

The supremne achievement in radio con.
struction. Magnificently finishied in_the
popular Dio-Tone Freneh Walnut effect.
Built-in loud-speaker and ample "A” and
"B" Battery spacc.

List Price {without aceessorics)..$160.00

Stightly higher 18%¢st of the Racky Mis,

Coansolctte
{Onc or Two Dial Control)
Beautifully finished Duo-Tone French Walnut
Cabiict—the most popular of wood effects—built-in

loud-speaker and ample space for "A” and B" Bat-
teries.
List Price (without aceessories) .$130.00

Stightly higher West of the Rocky Mts.

SHAMROCK

(IR A DI O

SHAMROCK MANUFACTURING COMPANY

Makers of Famous STANDARD SHAMROCK PARTS

196-206 Waverly Ave.

TALNPA T

Newark, New Jersey

APARXTEIAPARL LA RARARARARTEN R KR
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S HAMROCK advertising

will reach millions of
radio buyers 1n all the large
centers and farm districts.

The advertisements pic-
tured are a small part of the

campaign about to be re-
leased, simultaneously
thruout the country. These
Advertisements will win
thousands of radio fans
owt to Shameeck _ Alerr
dealers are preparing—now!
Territories are closing fast.
Your territory may be next.

WIRE OR WRITE QUICKLY

Who Prefer Muuc
on the Radlo

R Sy s e e
s kol et

o remnisbls tane
iy b doc EAET,
el Seameork Ciresk L2

SHAMROCK

o Fem TTANDAND HAUAOCK PAKTS
o~ -l

HAMROCK

IR.A DI O

S E T S )

’4:“**4 LARAXRAFSRLCARXR




98

Toledo Trade Optimistic as Retailers
Continue to Enjoy Satisfactory Sales

Leading Dealers Report Greater Sales Volyme Than That of Last Year—Trade Hears Onhopho-
nle Victrola—Wholesalers and Retailer Meet-— Drive on Records—Other News

ToLevs, O., Ocluber 7--There is scarerly a pho
nograph dealer in this market who isu't cxperi-
cncing increased demand over the correspond
lug period of last year. In slores like Grinuell
Bros., Liow Store and the J. W. Greene Co.
whiere a pleutiful supply of "o [
cliines is still available, trade is brisk. Practical
Iy all retailers have wnew merchandise  with
which 10 entice customers, ninnely, new vleetry
recordings, ndvance radios and improved com:
binations. Mrrchunts siate that wany deals
wpon wiich salesmen have worked alf Summer
are jusl getlivg ripe wow.

Victor Wholesalers Meet

Further, two mcetings of tmportance to Vie:
tor dealers wemr held heee within the past forl:
night, Flic first was that of Vielor jobbers who
do business in this market wund included, The
Chicago Talking Machine Co.; Cleveland Talk-
ing Machine Co.; Grinnell Bros., Detgoit; Ohlo
Talking Machi Co., Cinclumati; Perry D.
Whltsit Co, Colmmbes, (%, and onc or two
others. The conference was held at the Hotel
Secor and was attended by factory and travel-
g representatives also, Phins wrre discussed
for marketing tie new machines

Dealers Hear Orthophonic Victrola

The sccond gathering wirs that of retallers or
Victrolxs bn this seciion of the conntry—num-
bering abont 100. ¥hils mecting was held in the
Fort Mecigs hotel and admiltanec was by card
only. In cach mecting the new machine was
demonstratrd and its superiority over the old
models shown., Willlain Lewis, Victor factory
representative, conducted the proceedings. A
Jinner to the merchants in the Chamber of
Comneree rooms preceded the mecting. Re-

tallers were usked to give their opinion of the
advanced instrnment and Lo slate abont how
many they will be ablc to sell. Al both inect-
Ings enthu<iasim ran high, It is said an exten-
sive wdvertising eampaign featuring the new
Victroki wlll soon be lannched in trade papers,
magagines ined newspapers
Large Sale of "Talkers"
AU the 1Llan Sture Munie Rooms the sale of

Vietrolus will reach the grand total of more
than 1,200, This is considerced u very cxecllent
showing I'lans urc formulating for the cxploi

tatian of the new Vietrola and Brunswick in-
struments as quickly jts Uhe first lot is reeclved,
Lawson S. Talbert stated.  He believes that the
sale of high-grade instruments as o result of
the improvements will be grealer thau at any
time in the 1 The Rrimswick reeord,
"Mighty BI was fealured in a distinetive
booth aud window display which sold severnl
hundred of the dise.
Eagerly Awalt New Models

New Brunswick and Columbia machines are
aho cagerly awaited by dealers here.  Fhe fear
is alrcady expic<sed that the supply will not
cqual the deswand. The J. W. Greene Co. has
outhined a Fall drive on the new Vietor and
Brunswick types which will start as soon as the
wmodels arc upon Ulie Roor. Mapager F. A
Kopf lus placed lirge orders for both ma-
chinrs, ‘The phonograpl and radio departments
frave been redecorated and the slore was given
a ncw Fall dress, Considerable new merchan-
dise was added, including the Thompson Duo-
tone eonsole, neutrodyne radio, Balkite charger
and B climinator. Also the 1’athex motion pic-
ture camera and projector wnd a high grade line

Tho Only

Litectric
Works an_A.C. o)

A new Uie of ridlo rece
Wngloeering,  Bolll In Be:
Toml apeukera Mado

ype

g or 3
N

Moded 100
Te (hr Progressive Rnite Morehonl FOWKR radlo menns
MORE BALKS—LRNS R

T

{nl

tour difierenl niodelai—twe Console
anel.

ARGUS RADIO

ts =All Self Gontitined

The Acclaimed Sensation
of the 1925 RADIO SHOWS -

VER ELECTRIE RAapig

Ratto ustug 1o atluchiments.
3 D.C. honhse currenl, with nertnl
or foap, No ucrlal neccasary foc local receptlow.

NO BATTERIES

ENTIRELY SELF-CONTAINED
o hattary Cuarsing,
o Mere Buylug A, I or € Bolterles

$TANCE—GKHKATENR FROFIT

vis, (he nMtlmule achievement In Tadle
Coblnets, self-contained; wiil the Tatesl
Types—

voes et ta flly H1°ARAXTRED ugalnut cleelrical and meckaulent defecio.
Send for Lrterature, Distributor and Dealer Proposition
Mawnfaetured by

25 WEST 18th STREET
NEW YORK CITY

CORP,,

el s B e W
Just Plug In-Works on AC or DC Current
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of fancy floor 1amps. The two laller are spe
cially lines, whicl will be fcatured as gift

Morvover, a city-wide billboards liook-up with
\lie Atwater Kent radio line is in progress “Th

store cxpects to reap much good from this ef
forg and that of the "Radio Hours" hy Atwater

Kent
Dismantling Department

I'he F. C. Henderson Co., Boston, Vietor and
Brunswick Shop in the LaSalle & Koch Co.
store, is heing antled and e mecrehan-
disc remaining after the recent clearince sale
is heing ~emil to Clevcland.  Radio goods will
be soll i the space held by phonographs

L. C. Steele in New Posl

Al the Cable Piano Ce. leon €. Steele Tus
been appointed general manager, succeeding A
F. Mang. Mr. Steele came here from the Sonth.
He is widely known among the trade in Vir-
inia and Georgia, having been connected with
insie houses in Richmond and Atlanta Cheney,
Brunswick and Vietor maclines and the Radiola
will be merchandised aggressively this Fall, th
new manager stated.

Drive on Harmony Records

‘Tlee Talking Machine Shiop on Adams strect
wccording to Fred Frame, manager, met witl
amencdiate success in its drive to popularize the
new Colmnbia Harmony records. The popular
dance sclcctions were all sold out before the
sccond lots arrived. Customers arc also awalt-
ing the next releasc for which several have
plaeed advance orders. The Ted Lewis record
“Milenberg Joys" and "Tin Roof Blues,” as well
as the Ross Gorman and Mis Earl Carroll Or-
chestra dise, "Oh Boyl What a Girl," and "Youn
Forgot lo Remember,”" are brisk sellers.

Exploiting Radio

The United Musie Store recently used the ap-
pearance at the Rivell Theater of twelve well
tmown radio broadeasting artists lo excellem
advantage in fraturing the sale of radio goods.
An entire window was devoted to exploiting the
act and the Thompson and Paragon radio oul-
iits, Portraits of Edna Salamon and other of
the artists adorned the window. Harry L. Was
serman, proprictor, stated be expects to cash in
on the wide intcrest in radio and upon the new
Brunswick amd Victor models. Virginta Davis
hits joined forecs with the house.

News Brieflcts

The promoters of the Chicago Radio Show
invited local music dealers to attend the show
and sent admittance tickels.

The Frazelle Music House, according to
Frank H. Frazelle, president, is experiencing
improved trade. The store is coupling its ef-
forts to those of artists who will open the con-
cert season here shortly. Sonora and Columbia
maehines are carried by the store. The Zcnith
radio is being exploited in connection with the
radio show and the cxcellent programs that will
be available this Fall.

At the Goosman Piano Co., Columbia and
Starr dealers, Fall trade is brightening. Louis
Rae, managey of the phonograph department,
has accepted a position with the Home Neces-
sities Co., Detroit. He is snccecded by M. .
Patrick.

K. T. Mocck, 521 Junction avenue, is a new
Polisli Columbia dealer. He recently purchased
the music business of John Pictrykowski,

Grinnell Bros. are condncting a vigorons
September sale of the old Victrolas. This is
classed as a last opportunity to buy half-off
Victrolas. Tt is the only cffort the house has
made to closc out the instruments,

Humes Branch in Albany, Ga.

ALRaRY, Ga, October S—The new branch
of the Humes Music Co., of Columbus, which
was established here recently al 214 Pine street,
has been formally opened with a musical pro-
gram. C S. Waddell, manager of the Albany
slore, has announced his staff, which will in-
clude H. T. Gorham, forinerly wilh the Colum-
bns store, as outside salesman, and Mrs. F. W.
Brannon and Miss Jane C Johnson as assist-
ants in the store.
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The All-Brass Universal % Phonograph Tone Arm

Plain Ar Plain Arm

E,
- TR
Comglete with Qualt-Tone ==
Radio Unit and Musical Complete with  Quali:
Drawn Bras Amplifylng  Forch s Broms

ng T Tube, List price $20.00.  Amplifying Tube Lui
Walnue Cor n. ice $10.00, Siyl
Price 36,30, ;l’yle B Sryle “O." F;j" v

DURO METAL PRODUCTS CO.

2649-59 N Kildare Ave. Chicago, ill.

We are the largest manufacturer in the country of Drawn -
Brass and Alumimum tubes for Amplifymg construction
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Stromberg-Carlsor; Finance
Plan for Retail Dealers

Bankers-Commercial Security Co. Sends Folder
to Dealers Outlining Arrangement for Pur-
chase of Instament Paper Representing
Stromberg-Carlson Radio Set Sales

The Bankers-Commercial Security Co., lnc.,
New York, has entered into an arrangement
with the Stromberg-Carlson Tel Mg Co.,
Rochester, N. Y., whereby it will finance dealers
who sell the Stromberg-Carlson radio equip-
ment, purchasing the retail instalinent paper
which represents thie sale of Stromberg-Carlson
reccivers and acceessorics upon whieh there has
been paid at least 25 per cent of the purchase
price and which at the time the finance com-
pany buys the paper, has not longer than twelve
months to rua.

The purpose of the plan is for the dealer to
keep his asscts in a lignid state and allow him
to have cash on hand to pay his jobber obliga-
tions promptly and scenre the benefit of a cash
discount.

A folder has been distributed to Stromberg-
Carlson dealers outlining the plan and glving
conerete examples of the manner in which the
Bankers-Commnercial Security Co., Ing., will pur-
chase the Instalment paper.” Tables of the prices
paid are given, varying with the length of time
of the paper. The finance company strongly
recommends that dealers establish a cash price
and a time price in order that the dealer be
compensated for the additional cost of selling
on a deferred payment basis.

E. C. Roworth, manager of the credit depart-
ment of the Stromberg-Carlson Tel. Mig. Co,
has written the introduction to this folder in the
form of a letter to the Ainanee company in which
lie points out the outstanding advantages of the
plan.

Robert Bosch Magneto Co.
Announces New Hydrometer

The Robert Bosch Magneto Co., Ine, New
York City, is the manufacturer of a new "Non-
Drip" hydrometer. This product is ideal for
testing radio "B batteries. Its non-drip feature
prevents the dripping of acid on clothing, furni-
ture or carpets and the bulb, made of high-grade
fuby rubber, will give long scrvice. The smail
diameter barrci permits accurate readings to be
obtained with a small amount of acid. Other
features are extremely plain markings which
make readings casy 10 take, a Hvely bulb which
responds to the slightest pressure, and glass tips
which liold the float in casy sliding position so
that it cannot stick in the barrel. It is partie-
ularly useful cquipment in the radio depart-
ment and will also have a sale to radio sct
owners.

J. B. Price in MiTl"Vest
in Interest of N. & K. Line

J. B. Price, sales and advertising wmanager
of the American division of Neufcldt & Kuhnke,
manufacturers of N. & K. lond speaker prod-
ucts and head phones, is at present making
an important Middle Western and Canadian
trip, which will include a visit to Chicago, Mil-
waukee, Detroit, Toledo, Cleveland, Toronto
and Moutreal. Mr. Price is expected back about
the twenty-fifth of the month and in view of the
fact that jobbers throughout the country have
been evincing keen interest in the new N. & K.
model S Speaker it is probable that he will
close important distributing arrangements while
away on this trip.

Licutenant E. A. Hopf, musical director of
the New York University band, is laying plans
for a combined University Band and Cadet
Regimental Band.

Rgerence Ch—art o? ﬁadio
Products Sent to Dealers

Musical Products Distributing Co. Sales Aid
Contains Pictures and Descriptions of Line
Carried to Assist Dealers in Making Sales

The Musical Products Distributing Co., Inc.,
New York, distributor of Pooley, Atwater Kent
radio, Federal Ortho-sonic receiving sets, Cuu-
ningham tubes and other radio products, bas
recently prepared a distinctive sales help for the
nse of its dealers in the territory.

The sales help is referred to as a reference
chart and is for the usc of dealers carrying
Pooley radio cabinets with Atwater Keut receiv-
ing scts. f§t displays the complete line with &
description of eneli model, giving wodel nuin-
bers and price. The chart is printed ou roto-
gravure paper and is framed so that it may be
hung on a wall or laid flat, the front being pro-
teeted by glass so that the chart may be kept
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permanently without danger of being marred of
detaced Ly handling.

"This chart was conceived with the idea of
aiding our dealers in the salc of I'ooley-Atwater
Kent products,”’ declared B. D. Colen, president
of the company. “lt 1s often the case that u
dealee may nol have in stock at some
particular time cvery miodel which is pro-
diced by A  mannfacturer, and  because
nf this, and lack of suitable material
showing the ecomplete line, may lose an
opportunity of making a sale. Whereas, if
he had n ready refercuce ehart where he conld
graphically show lns customer a wodel cven
thongl it may not bLe in stock, be is emabled
1o ths hold the cnstomer antil he obtains that
partienlar model, or, in some cases, make a sale
by showing the reproduction of it. At the bot-
1om of the chart we lave listed the complete
lines which we carry, so thm the dealer is con-
stantly reminded, when consulting tlis chart, of
the products which we are distributing to the retail
trade

We Guarantee

No.4 Radio Tone
Arm with No. 4
reproducer and
adjustable unit

with the RIGHT PRICE.

Adsteble Unit

convinced of its merits.

149-151 Lafayette Street

(Clnnllu\ Acme Scaw & Gear, LY
Industries Usidae 3. A,
Targ & Dinner Mu
DisTmsvIons Arthur Bragd & C
Bhaplelsh Herdware Co.

e e

When You Use Mutual’s
Nationally Advertised Products

UNITS—of the BETTER CLASS—Combining Tone Volume, Rich and clear

Hear the Mutual Units in side-by-side comparisons with other units and be

Distributors—Worite for our interesting territory proposition.

Address our Executive Office at

UTVALPHONO PARIS MFG.CORP

Increased Sales

Non-Adjustebla Unir

New York City

—

ng 5L, Weit, Toronl n.
e 140, Medien Cily. Menles

Rendolsh SL, Chl
0 Clacinaail, Ohlo
b Se,‘dad washiaglen Ave. SL Louls, Me.
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RADIO

BACKGROUND

The American Bosch Magneto
Corporation is in position to
build radio products of unap-
proachable quality. This organi-
zation comprises skilled elec-
trical engineers, workmen ex-

perienced in precision manufac-
ture, a world wide service and
distributing organization all
backed by plant, tools and equip-
ment especially designed for the
manufacture of precision elec-
trical apparatus.

Bosch quality is world famous.

This is the incomparable back-
ground of Bosch Radio Products
~_the Bosch Radio Receiver, the
Ambotone and the Junior Ambo-
tone Reproducers—all reflecting
Bosch quality in design, manu-
facture and performance.

AMERICAN BOSCH
MAGNETO CORPORATION
SPRINGFIELD - - MASSACHUSETTS
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New Models arg;&ggreséi;e Sales Drives
Boost Sales in Twin Cities Territory

Unusual Trade Activity Scen as Indication of Banner Season—olumbia Harmony Records Win

h

Victrola D ated

Sonora Dealers Meet

Approval of Trade and Public—Orthop

MinnearoLis-ST. Paun, M., October 7.
What with reduced prices, new models, sales
and the usual Fall pick-up there is much activ-
ity in the Twin City music trade.

The new S0-cent Columbia Hammony line
double disc record has met with the approval
of the dealers and is now carricd by the Mctro-
politan Music Co., Foster & Wildo, Whitacy
MacGregor, of Minncapolis, and by the Peyer
Music Co. and Dyer Bros., of St. Faul.

Columbia Harmony Records in Favor

Columbia headquarters, in charge of Mrs.
Helen D. Beggs, reccived a wusbcer of out-of
town visitors during and following the Siate
Fair. “Si” Poplar, of the piano firm of that
name, came from Graud Forks; George Dower,
of the Stowe Piano Co., of Fargo, and Arthur
Monson, from Owatonna, Minn, were also visie
tors at the Columbia oflice.

Columbia deslers who have been using the
“key” sales campaign report good results. Art
Gillam, the “Whispering Pianist,” was the Co-
lumbia artist at WCCO recently and miade his
nsual hit with the fans.

Open New Columbia Accounls

George H. Compton, territorial salesman, has
opened up scveral mew accounts, inclnding the
Herbst Department Store, Fargo. Other ac-
counts apencd aie the Wonder Store, Renville,
Minn.; Hager's, Hector, Minn.; Ed Collins, Bird
Island; Timothy Norton, Armmonr, 5. Du
Rhioades Music Co., Hluron, S. D, Mrs. Arne-
son, Howard, S. D.; Ortoaville Drug Co., of
Ortonville, Minn., and the Big Stonc Drug Co.,
of S. D.

Demonstrates Orthophonic Vietrola

The George C. Beckwith Co. ctertained
about 300 Victor dealers at the Nicollet Hotel
on Scptember 9. Jt was a private demonstra-
tion of the new Orthophonic Victrola, which
has arowsed the amazement and cnthusiasm of
all who have heard it. Similar gatherings have
been held in Omaha, Des Moines, Lincoln and
Sioux Falls.

Beckwilth Co. Adds Music Master Line

R. C. Coleman, who lias long been with the
Beckwith Co., is now in charge of the aug-

mented radio department, which has taken on
the Music Master linc. At the Lanquet in Sep-
temiber there were several distinguished guesls,
who addressed the gathering. Fred Williams,
sales manager of the Music Master Corp., gave
an interesting talk.  The company was also lon-
ored by the presence of H. N. McMenimen, of
the coutract department; Mr. Parkhurst, radio
engincer; J. A. Williams, district sales manager,
and several others. After the dinner a demon-
stration of the Music Master line was given
and the sensation” of the display was the new
model No. 250 Music Master reectver which
aperates without ground or acrial.
Additions to Beckwith Sales Force
Some of the models on hand have been cleaned
out and_the volume of business is more than
satisfactory. Even with a muel increased sales
force the Beckwith Co. is hard put to keep up
with orders. TFollowing is a list of the new
salesmen who lave joimed the company: H.
M. Dillon, N. R. Eckenbeek, J. C. Ewing, N. W.
Jensca, €. M. Kirtley, Ed. Kraus, O. R. Leon-
ard, J. M. McCulloch, J. P. McGuire, S. J. Reich-
ert and H. S. Tracy.
Foster & Waldo Sales Successful
Quite the most stupendous occurrence in any
line of business in the city has been the Foster
& Waldo removal sale. Satlurday, Scptembes
27, was the forticth day of the sale, it was rainy
and cold and still that was the biggest day of
all. The new Foster & Waldo building is near
completion and will soon be occupied by that
aggressive firm,
Sonora Dealers Hold Convention
Sonory dealers held a most suceessful conven-
tion at the Nicollet Hotel. S. O. Mariin, presi-
dent of the Sonora Co., and Frauk V. Goodman,
sales manager, were honored guests and aronsed
mneh enthusiasm among the representatives
The beantiful new Sonora Renaissance highboy
model with radio combination was acclaimed a
leader by the dealers present. The mecting was
presided over by Scwall D. Andrews, of the
Minneapolis Drug Co., Northwest-Sonora dis-
tributor. There has been a very excellent vol-
ume of busincss the last sixty days, and the re-
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JAMESTOWN, N. Y.
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INVISIBLE HINGES
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ception given the new line of merchandisc leads
J. E. Date, manager, to predict a demand ex
ceeding the supply.

News Bricflets of the Trade

E. G. Hoch, Northwest Cheney distributor,
says that the year's supply is just about laken
up in advance, and that the branch will carry
radio lines. The Cheaey Co. is also carrying
the Garod ncutrodync, Bristol horns and a line
Of aceessor rics.

Vcbb R. Raudenbush, of St. Paul, says that
business is good, both in the home town and at
the Duluth branch.

Hart Swalsted, of Minol, N. D., Brunswick
dealer for some years, is on his way to Florida,
where he expeets to look over the ficld with a
view to establishing lis business there.

Jesse Leavitt has severed his conncction with
the St. Paul branch of Howard Farwell Co. and
1s now with the Commonwealth Appliance Co.,
dealer in electrical and radio goods.

J. Unger, for a number of years with the Law-
rence A. Lucker Co., has joincd the Hall Sup-
ply Co., of Minncapolis. This firm features the
Erla and other radio lines,

The Brunswick Panalrope 1s expeeted any
day. The few Northwest dealers who have been
fortunate to sce and hear it at Chicago head-
guarlers pronounte it an entire revelation in
machincs.

Qakland's Representatives
of Radio and Beauty Meet
Miss Fay Lamphicr, "Miss America,” Visits Ex-

hibit of Magnavox Co. at the Fourth Annual
National Radio Exposition in New York

Miss Amcrica, in the person of Miss Fay
Lamphier, of Oakland, Cal., who won that proud
title at the recent Atlantic City beauty carmival,

“Miss America” and Heckert Parker
was an interested visitor to the Fourth Aenval
Nationa] Radio Exposition at the Grand Cen-
tral Palace, New York, and it was but natural
that the cxlibit which would win her attention
was that of the Magnavox Co., the home office
of which is also in Oakland, Cal. The aceom-
panying photograph shows Miss Lamphier and
Heckert Parker, contact representative of the
Magnavox Co.

Dolph A—p;yointed Manager

Hoprinsvite, Ky, October 3—Howard Dolph,
of Padueah, who has been identified with
the McLanghlin Musie Store for several years,
has been appointed manager of the store here.
He will be assisted by Miss Anna Poppen-
heusen, who will have charge of the office. Mr.
Dolph is contemplating several changes in
operating the business and has announced that
several of the old lines of pianos and phono-
graphs will be discontinued and new ones taken
for them.

—_——————
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JACKIE COOGAN
Comes to Town

Here's a wonderful opportunity to cash in on the
popularity of the well known child star, Jackie Coogan.
A chance to realize liberal profits from the sale of
Jackie Coogan Cameo Records.

The Cameo Record Corporation has the exclusive ar-
rangement for recording the voice of Jackie Coogan
on Cameo Records.

They reproduce the voice of the one and only Jackie
Coogan. They're real winners. There is a human ap-
peal in these irresistible records that will touch the
hearts of everyone, the grown ups as well as the little
ones.

HW’rite today for our
liberal proposition.

Here Are the First Three Releases

IIO{LXTTLE AM SID, Novelty Reeitation with Orch. Acc.....Jackie Coogan
CIRCUS, Novelly Reeitation with Oreh. Ace..ooooonnnn Juckie Coogan

lll{A BEAR OF A STORY, Reeftation........ cvvve.. Jackie Coogan
ADVICE TO KIDS. Novelty Reeitation with Orch. Aec...Jackie Coogan

1 2{TIIE MAN WITHOUT A COUNTRY, Recitation. ... .Jackie Coogan
1 THE DIRECTOR, Recitotion. . ... . .Inckie Coogun

1 do hope those who have
seen my many motion pic-
tures will want to hear my
voice on Cameo Records.

M”’”

Manufactured and distributed by the

Cameo Record Corporation
249 West 34th Street ' :
NEW YORK CITYj

Seven inch double discs
and will play on any
phonograph. Price, at re-
tail, 20c each.

on RN

ameo Records
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The Gypsy

The
Gypsy

List Price $25.00
Tar West and South
$27.00
Colors: Blaek,

Brown, Red, Blue,
Green, Gray, Spanish

The

Aristocrat

List Price $30.00
Far West and South
$32.50

Colors: Two-toned,
Blue. Gray, Ivory

Western Sales Office
Qakiand Tribune Towes

Oakland, Cal
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F you are a jobber or dealer who believes in and practices correct

merchandising methods, then you are the kind of a jobber or dealer
who will be quick to recognize and appreciate what the Caswell Line
has to offer as a "'gilt-edge” selling proposition.

The Caswell Line will it into homes in your community because: It is
a quality line, built to quality standards that will appeal to and win the
respect of the most discriminating portable phonograph buyers. These
are the people who want good merchandise, have the money, and are
willing to pay the price.

Secondly, the fact that you believe In correct merchandising methods
automatically places you among the select group who are selling phono-
graphs bearing the name "Caswell.” There is no place for the here-
today-and-gone-tomorrow-type of wholesalers and retailers in the Caswell
program,

Gradually, slowly but surely the Caswell idea of full value merchandise
and sound selling policies is being more deeply appreciated by the phono-
graph trade. Those jobbers and dealers who have already “cast their
Tot™ with Caswell are reaping the splendid, permanent profitable returns
which always follow in the wake of good merchandise, fairly priced and
correctly sold.

@swegy‘[an ﬁfdcfurin 19 Co?

PORTABLE PHON OGHS S DISTINCTION

A&ILWIAJUKEE,WIS. ST, PAUL AVE.

AT I0™ STREET

Ocroszr 1, 1925

——

Caswell Portables—A line that fits in
with Correct Merchandising Methods

0

(
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EVERY Gypsy and Aristocrat embossed model in the famous Cas-
well Line of portable phonographs, is finished throughout with dis-
tinctive appearing, scufi-proof, wear-and-water-proof coverings of Gen-
uine Du Pont Fabrikoid.

There is no substitute for this beautiful and durable covering. No
I catherette”—which may be any material from paper to cloth—can pos-
sess its rich appearance and imperviousness to wear.

Genuine Du Pont is uncqualed in richness and dignity it imparts to the
Gypsy and Aristocrat cases, making ecither a fitting companion piece
to the finest furniture.

The coverings of both the Gypsy and Aristocrat——embossed models—are
water-proof, grease-proof and non-staining. Moisture, dust and dirt
cannot injure them, and when soiled they are casily and quickly cleaned
with a moist cloth.

Fabrikoid is a permanent finish. It will retain its beauty for years to
come.

From a strictly sales angle this finish is of vital importance to you. It
places the Gypsy and Aristocrat embossed models in a class by them-
selves—a quality class which your customers will be quick to recognize
and eager to accept.

e A ,'Q-ﬁ 2
@swey‘[an uﬁcturm(g(o‘? i s

PORTABLE PHON OGHS SEDISTINCTION

MILWAUKEE,WIS. A ST. PAUL AVE. Western Sales O flice:
U.S.A. 4 ; AT IO™ STREET Qakland Tribunc Tower,
Oatlond, Cal.

D
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Pittsburg—h‘R;t;_il Trade Making P—lans_
for Vigorous Drives on New Instruments

Tie-ups With the Promotion Activities of Wholesalers Proving Effective—Conference of Atwater
Add

Freed-Ei

Retailers—Month's News

Kent Dealers—Alex Ei

Prrrsnvratt, 1°a, Oclaber B.--Both talking -
chige and radio dealers of the Steel City arc
preparing for what they tern will be a “very
hrisk sclling seasou.®” Therc has been consider-
able activity here for the past few weeks in the
matter of publicity plans for acyuainting the
public wilh the advantages of the radio and the
talking achine. The Vietor, Brunswick, Co-
lunbia, Edison, Cheucy and Sonora jobhers have
heen keenly alive to the passibilities of new
husiness, and Lhrough their advertising of new
models are convineed that the Eall trade will be
an exeeptionally brisk one.

Dealers Tying Up Effectively

L.ocal retail dealers are “linki

king up” with the
jobbers and tlicir window displays arc very at
tractive and have been the mcans of bringing
into the stores and demonstralion fooms many
prospective buyers. A feature of the sales made
thus far of the new models is the fact that high-
grade lalking machmes appear to be in demand.
Radio also has startcd out ceceptionally wetl
anil the general impression is that this will he
the largest radio season ever kuown to the
Pittsburgh dealers:
Atwater Kent Dealer Conference

On Tuesday, September 29, there was held in
the Fort Pitt Hotel, this city, a confercmee of
Atwater Kent dealers of the Pittsburgh terri-
tory. The afternoon miccting, which began at 230
o'clock, was in charge of H. Al Swartz, man
aper of the Esenbe Co,, local distributor of the
Atwater Ient line, Mr. Swarts bricfly extended
greetings and a word of welcome to the dealers
wha had gathered from the twelve counlies
cerved by the Escnbe Co., and then introduced
vach of the speakers.

The first speaker was W. R. McElroy. local
representative of the Balkite Products Co., of
Chicago. lle was followed by A. A. Fair, rep-
resentative of the Pooley Co., manufucturer of
the well-known Pooley eabinets, which are
equipped with Atwater Kent radio reccivers.
Mr. Fair gave an outlinc of the history of the
Pooley Co.

3. C. Duffy, representing Barton, Durstine &
Osborne, New York, advertising ageney of the
Atwater Kent Mfg. Co., then brought to the at-
tention of those ussembled the elaborate ad-
vertising program of the Atwater Kent Co.
for this stason. By the use of charls, which had
been preparcd, he enabled thiose presest to vis-
ualize the extent of tlie advertising which will
appear in almost evesry well-known tnagazine
and farm paper in the United States and a nnm-
ber of publications in Canaita, all having a eom-
bined cireulation of upwards of 23,000,000 cop-
ics.
After John MeGuigan, local representative of
the \twater Kent Mig. Co., had made a few re-
marks, R. E. Smiley, representing Mr. Kent,
was then introduced. Mr. Smiley, in a very
clear, concise and distinctive address, brought
to the mecting the grectings of the Atwater
Kent Ca, and of Mr. Kent himsclf. He ex-
pressed his appreeiation of the loyalty of the
Atwater Keat distributors and dealers, and of
the good-will that existed gencrally toward the
Atwater Kent produet.

He then towched upon three major items,
whieli are found in every proposition—the prod-
uel, the advertising, and the distribution. With
very well chosen and thonghtful wards, he
pointed ont thal these three factors must work

Send forit

OWIB HOMMEL

828 PENN AVENUE — L.

NOW

cacLUsIVELY |

&

(b Sy URGH, PA.

around each other. No matter how good the
product, unless there is good advertising and
good distribution, there will be no successful
busincss established. Likewisc, with the adver-
tising, no matter how good it 15 unless the prod-
uct is of a high class and the distribution of
the best it will avail little. The distribution
\mtst also be supported by a high-class produet,
and a carefully planned advertising program.

Other speakers to take part in the meeting
were P. E. Wiggin, manager of the radio de-
partinent of Kaufmann & Bacr; G. S. Hartman,
manager of the radio department of the Rosen-
haun Co.; A. J. Buzzard, manager of the radio
department of Spear & Co.: 1. E. Moorhead,
sceretary of the M. & D. Radio Shop, New Cas-
tle, Pa., and J. H. Phillips, of Pittsburgh.

Following the mecting, an cxeellent dinner
was served in the English Room. Danby Ni-
rella’s famous orchestra furnished the musie,
while the singing was in charge of James W.
McKelvey, a popular local baritone. The meet-
ing was praised as being one of the most help-
ful of its kind held in Pittsburgh.

Optimistic Over Brunswick Outlook

‘Iheodore Hoffmann, of the J. M. Hoffmann
Co.. Brunswick dealer, is véry optimistie con-
cerning future business. In discussing the situ-
ation, Mr. Hoffimann said: ““Business has taken
a very strong hoid and I am more than gratified
at the manner in which Brunswiek models have
been selling. Inquiries on the part of prospec-
tive buyers have been highly satisfactory. It is
my candid opinion that the season we are now
entering will be a wery productive one for the
cuterprising and progressive dealer.”

_Report Satisfactory Sales

W. C Dierks, manager of the C. C. Mellor
Co., Victor and Brunswick dealer, said: "Since
Scptember § we have had a very satisfactory
volmne of business and 1 'fecl eertain that busi-
ness from now until the lholiday season will
show a very satisfactory trend Inquiries from
interested persons for various types of Vietor
and Brunswick models have been gratifying.

Joln Henk, of the Columbia Music Co., Edi-
son, Columbia and Brunswick dealer, stated that
business was showing a marked increase at
present over the same period a year ago. Sales
of forcign records, he said, were very heavy.

Alex Eisemann Addresses Dealers

Iftnstrating the rapid growth of the radio and
its futnre possibilities, at a inceting of Freed-
Eisemann dealers at the Fort Pitt Hotel last
month, Alex Eisemann said: “Aboul four years
ago I thought a radic was something you sent
your wifc from the ship on the way to Europe.
1 met Joscph Freed one day and he told me
that b dcasting was just beginni: I didn't
know what he mcant. When he brought a erys-
tal set up to my house and I heard musie over
it I asked him what you had to wind up to make
it work. To-day radic broadcasting is regulated
by the Government, and the problems of manu-
facture and distribution are colossal. It has de-
veloped into a gigantic industry.”

Mr. Freed said that the foundation of the
radio industry is the retail dealer. He explained
the various improvements recently made and
exhibited the newest models manufactured by
the Freed-Eisemann Co. under the La Tour
patents.

Paul Cornell, advertising dircctor of the com-
pany.'presidcd at the meeting and outlined ad-
vertising plans for the ncar future. He said
radio manufacturers will spend more than
$10,000,000 this season principally in newspaper
advertising and predicted that the next four
months will bring a boon: in the radio industry.
Other speakers were: J. H. Phillips, of the J.
& H. Phillips Co.; Thomas I. Jenks, of the
Pittsburgh Auto Equipment Co.; J. C. Roush
of the Standard Talking Machine Co.. and W,
H. Bonnage, of Beaver Falls, Pa.

Fada Dealers Discuss Problems

Inaugurating the annual Fall radio sales cam-
pafgn, officials of F. A. D. Andrea, Inc., of New
York, aud about sixty local radio dealers, both -

{Continucd on page 103)
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Exclusively Wholesale Service in the

PITTSBURGH DISTRICT

Atwater Kenl Equipment
Pooley Radio Cabinets
Colin B. Kennedy Equipment
French Ray-O-Vac Ratteries
Exide Storage Batteries
Balkile IProducts
Music Master Loud Speakers
Weston Radio Plugs
Pennsylvania Radiophones
Brach Antenna Sets

Qur Slogan
Service None Better

| SWARTZ
909 Penn Avenue

SENBE C

& BUEHN .

Talephone : Atlantle 0539
Catering onpecially Ic musie dealers

Pittsburgh, Pa.

Pittsburgh Trade PPlans
Vigorous Sales Drives

(Continued from page 106}

retailers and Jobbers, attended a lunchicon held
September 23 in the Crystal parlors at the Wil-
liatn Penn Hotel. An open-liouse discnssion of
radio sales and service problemns was hald at the
Inncheon, several radip engincees bring in at-
tendance. After the luncheon the asiembly re-
puired to the exhibit of 1 A, D. Awlrea, Inc.
on the uninth floor of the lotel, where the latest
in cabinet designs was on display, Scveral
interesting ncw models were shown and their
merits explained by Fada experts.

The luncheon and exhibit were ander the
pices of Ludwig llommel & Co, Fada radio
distributer.  }. R. Newwman, of the Hommel
organi on, presided as toastmaster and intro-
duced Ladwig Hommel, who spoke on the o1
look and outlined some of the reasons for ni
settled conditions.

IHarry E. Sherwin, sales promiotion manager of
Fada, followed with an interesting talk on the
merchandising plans for the enstiing scason.

Lonis J. Stutz, district sales manager of the
company, followed with a brief talk of interest
to the local trade.  All of the dralers were
much pleased with the Fada display.

Many Protests Filed on
Flexible Tariff Rulings

Wasuincton, D. €., October 8—The mmsic
trade will follow with interest the action of the
United Statcs Conrt of Customs Appeals in deal-
ing with protests against the decisions of collec-
tors under the so-called Acxible tariff provisions
of the tariff law, which are expected to come

N

DMPHRAGMS

We are the country’s |nrgest manufactues
¢ra of Mica Diapbragms and use only Ihe
besthigh grade, selecied Indla Ruby Mies
Our dlrect importations insure prompt
deliveries and our yeara of experience
easble us to turn out disphragms of wni.
form oualily.

Write us for samples and cuototions.

HIRSCH MICA COMPANY
1087- 93 rLumeG AV \

before the court next Spring. A number of pro-
tests against assessments under thesc provisions
are now before the United States Board of Gen-
cral Appraisers and will be heard during lhe
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Chamber to Prolest New .
Rates on Phonogmph-Radlo

Freight Ratcs Announc:d by Railroads as El
fective October 15 Heid to Be Double Those
Authorized by 1. C. C.

The Music lndustriecs Chamber of Commeece
will again petition the Interstate Commere
Commission for a suspension of the new rate
on phonographs with radio installation, which
the railroads have just awnounced to go into
effcet on October 18 as.a resull of the deci
sion of the Interstate Commerce Commission in
the previous case, which was argued in April
and the decision handed down August 14.

In the opinion of the Chamber, the rates ane
nounced for official territory, that is the eastern
part of the country, are double these which
the Commission apparently approved in its de-
cision. The railroads originally cndeavored lo
install a rate for carload shipments of second-
class with 20,000 pounds minimnm. The Chani-
ber and the plionogeaph companics whtich it rep
resented maintained that the 20,000-pound min-
inum was too high, as not more than 16,000
pounds can be loaded. The contest was over
the minimum wecight, and the sceond-class ra
ing was apparcntly satisfactory te both the rail
roads and the shippers. The Cowmmission np-
held tle contention of the Cliamber in the mat
ter of the minimum weight. As a result of this,
the Western and Southern railroads announced
the rate which everybody expected, namely, sce
and-class with 16,000 pounds minimum, but the
castern railroads took advantage of the absence
of any comment of the Commission about the
class  and d first-class with 16,000

Fall term, which has just opened. Tt is
that many of the board's decisions in these cascs
will be appealed, in order that both the Govern-
micnt and importers may sccure the beneht ol
precedents which will be sct by the Court ol
Customs Appeals,

The flexible provisions of the Ia\v have been

pounds minimum.

The Chamber acted in this matter after con-
sultation with the Victor Talking Machine Co.,
Brunswick-Balke-Collender Co., and the Sonora
Co., which are intcrested,and the Advisory Com-
mlltee of the Chamber, which consists of a

the swbject of controversy and nt ever
since they were cnacted. They provide for re-
taliatory dutics, prevention of dumping, etc., and
are operated through the United States Tarift
Cotmission, which makes investigations snd
reports its findings to the President.

Valley Forge Catalog ls
Praised by ‘Distributers

Pitreancienia. PA, October 5.—The first copics
of the new Valley Forge calalog of springs and
talking machine parts, issued by the ). A.
Fischer Co., of this city, resnlted in a large
wumber of complinicntary letters being sent by
the recipients to the headgnarters of the com-
pany. Messrs, Fischer and Epstan, who col-
laborated in the production of this eatalog, are
bring well repaid for their cfforts through the
highly complimentary praises of congratnlation.
One distributor in Texas wrote: “Not alonr is
it a beantiful picce of art wark; it is the most
practical repair part catalog that 1 have ever
seen. The index greatly appeals to me, and
the marking of the details on (he material is
a decided improvement and onc that will save
cousiderable time.” A Pittsburgh distributor
describes it as a “knock-ont."  Another man
who hal been in the talking machine business
for twenty years describes it as a text book.
Other equally enthusiastie letters have been re-
ceived, all of which are being kept.

J. A. Fischer, president of the company, has
issued a warniug that the catalog with all its
features is flly protected by copyright.

Hurle):_\Vith Burke Co.

Osweeo, N. Y. October 6—John S. Hurley,
first violinist with the Strand eoncert orchestra,
las been appointed manager of the stringed in-
strument department of the Burke Music Co.,
East First street. My, Hurley will continne with
the orehestra.

of the Traffic Committee, made
up ol W. H. Lockwood, of Brunswick-Balke-
Collender Co.; Theo. Reed, of Vietor Talking
Machine Co., and W. F. Martin, of Soneora
Phonograph Co. Joseph C. Colquitt, Traffie
Counsel of Washington, who represented the
Chamber in the previous proceedings, has been
retained in the new case.

Atwater Kent Mfg. Co.
Issues Jumbo Bulletin
The Atwater Kent Jumbo Bulletin, 2 Four-Page

Housc Organ, Contains News and Ideas of
Value for Sales Campaigns

PuILApeLPuiA, PA, October 5.—The Atwater
Kent Mig. Co., of this city, manufacturer of
Atwater Kent radio receiving sets and radlo
speakers, i now issuing its own newspaper
which has been called the Atwater Kent Junbe
Bulletin. It is fonr pages in size and full of
stories and photographs helpful in a sales cami-
paign.  Atwater Kent distributors are being
asked to contribute sales, display, service and
advertising stories and photographs in order
that the Jumbo Bulletin may be increasingly
helplul to its recipients

New Troup Store Opened

Harrisours, PA., October 6.—The enlarged
store of the J. H. Troup Mnsic House, located
in the Troup Building, 15 South Market Square,
has been formally opened to the public with a
reception and music program. Those taking
part included the Municipal Band, C. Lloyd
Major’s Orchestra and other local and well-
known artists.

The Jackson Music Co., Paducah, Ky., has
been incorporated in that State with a eapital
<tock of $10,000.
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Celebratxng Our Fifth Anniversary thh a
BIG NEW CATALOGUE

MUSICAL
INSTI\MENTS

AQCES SDRIES

Mr. Dealer:

This catalogue is a guide for your purchases and contains a very hine line of musical merchandise at prices as low
or lower than those offered by any reputable house in the trade.

No dealer can afford to be without this comprehensive guide.

PHONOGRAPHS
Never before have we offered standard equipped phonographs at these remarkably low prices. Our new line of
Artophone and Majestic phonographs combines attractiveness and superior workmanship with prices that will
enable the dealer to do a volume of profitable business.

MUSICAL INSTRUMENTS
The demand for Musical Instruments and small goods far exceeds the supply and we call particular attention
to the section of our catalogue dealing with Musical Instruments and accessories.

GET YOUR COPY TODAY
Now is the time to get in your stock of Phonographs, Accessories. Ukuleles, and all other merchandise for the
fall and holiday business. Mail your letter head or business card and get your eopy at onee. A trial order will
convince you.

The Arto/@lone Corporation

1103 Olive Street, St. Louis, Mo.
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Two Hundred Dealers Hear Demonstration
of Orthophonic Victrola in St. Louis

New Models of Talking Machines and Radio
Stimulating Effect on Sales—New Sonora

Sr. Louis, Mo, October 7.—Unscasouable and
excessively hot weather in the latter part of
September put a crimp in busincss just when at
i % up, but with the return
to normaley, at the beginning of October, condi-
tions improved and the prospects for Tall busi-
ness in talking machines were considered goud.
Nobody expects anytliing to compare with the
fAnsh ycars of the past, though, the new models
are cxpeeted to have a stimulating cffect,
arc fieredfter to have fll
swing at the Famons-Barr Music Salon. Pianos,
red the salon wil
ted. The Kranich & Bach has
3 s, Vandervoort & Rarncy and the
Kimball to Kieseliorst. 1t has not been an-
nounced what ilisposal is to be made of the
Schum: and Behr and flay. H. 1L Pelta has
bLeen appo i
departm
resignation  was an ounced 1
comes feom 1'voria, where he installed the t Tk-
ing machine departinent at th Block & Kuhl
store two years aga aml was i eharge of it nntil
he resigned to comne here. He will have chirge
of the talking machines aud radio and is work-
ing ont plans for pushing the Victor and l¥runs-
wick lincs.

Presents Orthophonic Victrola

The Koerber-Brenner Co. presented  the
Orthoplionic Vietrola at a banguct given to
about 200 Victor cnthusiasts, 134 of whom were
Victor dealers, at the City Clnb Thursday eve-
ning, Scptember 17. This new instrument was
presented by C. €. Hicks, of the Victor Ci
who was introdnced by E. C. Ranth, vice-presi-
dent of Kocrhcr-Brenner Co. Mr. Hie talked
of the invention and construction of this new
reproducing instrument, after which be gave a
short concert, g the new Victor clectrie re-
cordings proving t the Orthophanic Vietrol:
was truly a repro g imstninent and show-
ing its faithinl reproduction of cvery lype of
music, from folk songs to opcra and {rom jazz
to symphony. His talk ended with wvita-
tion to all dealers attending to comc up and
inspect the new instrmment at close range. The
center of the hangnet hall was then eleared and
dancing was oyed with the new Orthophouic
Victeola snpplying the music.

). S. Maunder, Sonora distribntar lere, gave
a dinner to Sonora dealers at the Statler TTote)
by way of introducing tlic mew niodels.

A 5000-watt radio broadeasting station is to
be established in St. Lonis County, sixtcen
miles from the business district.  Sixicen
competing husiness honses will finance it. “Tlicy
include the Wagner Electrie Co,, the St. Louis
Radio Trades Association and the  Kilgen
Organ Co. Thoinas I’. Convey is to he the man-
aging director.  The station will have three
studios, a central one downtown, ont at the
Merchants' Exchange and onc at the Globe-
Democrat.

Stewart-Wamer on Display

The Stewart-Warner Corp., 3200
strect, put its ncw radio modc], “Highboy,™ on
display late in Scpteinber and it was well re-

ol Leading Manufacturers Expected to Have
Models Introduced—Brisk Columbia Business

ccived. M. Bishec has retnrned from a trip
through sonthern 1llinois, where he opened sev-
eral new acconnts,

A Jewett, of the Starr Piano Co., Richmond.
Ind., maker of Starr phonographs and Gennett
recards, was here late in Septembor and left for
‘Texas.

Good Columbia Business

Business during the last 60 days in the St.
Louis and Kansas City territories has had all
the carinarks of a real holiday rush busincss.
P. 5. Kantner, numager of the branches of the
Columbia Phanograph Co, Ine., covering this
territory, bas fecently re d from an cx-
tended trip and is more th pleased with the
showing of Columbia merchandise, busincss on
graphs and records being exeeptionally

Rusiness in Augnst and September will
far surpass cven the November and December
Christmas bn of 1924 The indications
for 2 big rush holiday season in 1925 are very
good.

“The new Colimina secords arc mecting with
very favoralle comincuts by dealers in t
territory and inany who discontinucd Columbia
merchandise some fonr or five ycars back and
have not handled any since that time are now
placing orders for the mew Columbia records.
The new 50-cemt Harmouy records were re
ccived at the St Louis and Kansas City
branches this last week.  Initial orders for
these records have been very good. The supe-
rior recording of these records, the splendid or-
hestrations and the appearance of the rccord
in general is maklng it a very popular scller in

the field.

Records Going Strong

Art Gillham's records continue to be head-
liners liere. Art's recent visit to St. Louis and
Kansas City did nnch to stimulate the sales on
his records. 3lc has always been a favorite in
this territory, inasmuch as Art was brought np
in St. L and many of his old fricnds were
glad to sec him back. Manager Kantner and
Gillham visited practically all the Columbia
dealers in St. Louis, in addition to Art broad-
casting from threc to five programs daily over
WSBF, the broadcasting station at Slix-Baer
& Fulles, of St. Lonis, Mo. This is one of the
largest department stores in St. Louis, and
Art's appearances on this broadeasting station
were supported by a good sale of Art Gillham
records during his appearance here.

Phonograph  sales  from the Columbia
branches indicate what can be donc with safe
Icgitimate prices if the merchandise is properly
<old. Columbia oflices have been outsclling
Columbia phonographs at a straight diseount
basis, giving no cuts or rumning no cut-prier
sales and the steaightforward policy recently in-
troduced to all dealers by W. C. TFuhri, gencral
manager, New York, has placed a confidence
in the Columbia line that dealers are willing to
buy, knowing that their merchandise is worth
onc hiundred cents to the dollar and that there
will be no conditions that will force them to
fose any moncy. Columbia’s recent statement
to the dealers that they would rebate them on

Let us
MADE BY

PHONOGRAPH CASES
RADIO CASES
Reinforced 3-ply Veneer

The Standard Case for Talking
Machines and Radio Sets
figure on your

PLYWOOD CORPORATION,

Millsin Va,, N. C. aod 8. C.

requirements

Goldsboro, N. C.

any rcduction in phonograpb or record prices,
has introduced a stability into tbe buying trade
that has made Columbia phonograph sales
comparatively casy.

The Columbia Phonograph Co. Inc., made an-
other scoop n the record business this week in
featuring a record which is a song-story of the
terrible tragedy of the Shenandoah.  Three
wecks aftcr the Shenandoah fell, the Columbia
branch at St. Louis had this rccord on salc
among the dealers.

wW. C. Fuhri, general sales manager and vice-
president of the Columbia Phonograph Co.. In
New York, spent a day here reeently. He
very much enthused about the way business is
coming in and rcports that this is not only truc
of the St. Louis and Kansas City branches, but
storcs over the catire country are showing big
increascs, particuarly in record business. Mr.
Fuliri's visit to St Louis is always very wel-
come because of his wide acquaintance among
the local dealers.

Complete New Catalog of Artophone Corp.

The Artophone Corp., distrihutor of phono-
graphs, musical instruments and accessories,
this city, has just issued a large mew catalog,
showing the complete line handled by the firm.
“I'ic Artophone Corp. is onc of the best-known
distributing organizations in this scction, this
year cclebrating its Afth anniversary. During
the period of its existenee the firm, through
sqnare dealing and superior scrviee to its dealer-
clientele, has enjoyed a steadily growing busi-
ness.

New Location Convenient to Trade

W. B. Ockenden, wanager of the Kansas
City branch, reports that dealers arc very much
pleascd with Columbia's new location in the
Kansas City Life Building. This focation en-
ables Columbia to scrve in a much better way
the dealers in the downtown section. Mr. Ock-
enilen recently spent several days in Omala,
du which period he was able to atiend the
Radio Fair that was being held there, and re-
ports a very favorable fecling among Omaha
dealers regarding Fall business. Mr. Ockenden
has been very suceessful in making some very
good phonograph sales during the past week,
which is an indication to him as to what the
business will be for the next few months. Deal-
ers, he advises, are alecady buying for the holi-
day scasom, and the exclusive Columbia dralers
in the Kansas City teeritory, who depend on
Columbia for their cntire supply of phono-
graphs, are now laying in stock in preparation
for the holiday trade, Mr. Ockenden had some
very nice phonograph sales from Joplin, Bar-
tlesville and Picher, Okla. This is a particular
hooniing company right now and therc always
scems to be waiting a good sized phonograph
order for Mr. Ockenden when he gocs into this
territory.

Fourth National Radio
Conference to Be Held

WasninetoN, D. C, October B—The Fourth
National Radio Conference will meet in Wash-
ington on November 9, according to an an-
nouncement recently made by Sccretary of Com-
merce Hoover, and representatives of all radio
interests are invited to be present.  This is ex-
peeted to be the largest gathering of radio
tradesinen, manufacturers and cnthusiasts ever
leld, as the delegates will include representa-
tives of d , press iati radio
publications, manufacturers, organized broad-
cast listeners, amatcur organizations, land and
marine interests, trade associations, Govern-
ment departments, cngineers and electrie and
farm organizations interested in radio.

The heads of any such organizations who in-
tend to be present at the conference should
communicate with Secretary Hoover advising
him who their delegates will be, as it is impos-
sible to send personal invitations because of an
inadequatc list of organized radio interests. The
meetings will be open to the publiec and a num-
ber of subjects are scheduled for discussion.
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TELETONE casineT speaker

All Wood Construction “Makes
. Any
Inside—Spruce Receiver
Sound

Outside—Walnut

Better’

Beautiful Walnut
Finish

15 inches High

3% inches Decp

Packed in Individual
Corrugated
Containers

Easy to Handle

Easy for your Customer ~ N3 ' S p $3250

to carry home

Listen

Net Weight—S5 lbs.
Shipping Weight—6 lbs.

Teletone Cabinet Speaker pleases the ear with
The New Teletone Principle of Sound- its sound, delights [ﬂi eye \i\)/ith its appearance,
Wave Construction and Amplification— and pleases the purse with its price. Beautifully
Based on Structure of finished in Walnut it stands 15 inches high and

Nose and Mouth is only 3% inches deep. A handsome piece of

T p furniture, fits on top of any receiving set, or
any 3% inch space.

Jobbers: Some territory still

. . open, write today. Attractive
Refer to the above sectional view of Teletone. Note d .
that a sound-wave coming from the sound produc- discounts. l:’rott?c'tlon. Free
ing unit “A” (the human vocal cords) is amplified | newspaper advertising.
through the orifice “B"” (the human larynx) until

it reaches the conducting area “C" (the back of — =

the throat), whence it is again conducted to the TELETUNE@RF@\TIDN
point of greatest amplification “D” (the correctly | “ < AMERICA

formed and opened mouth of the singer). ‘

—— —— — T 449 WEST 42nd STREET, NEW YORK CITY
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Big Talking Maic;r-u;, lizmand in—IEall an(;
Winter Predicted by

Propheeies of Wholesalers and Retailers Based on
phonie Victrola Excites Wide Interest—Brunswick Dealers

Kansas City, Mo., Oetober 7.—With a unan-
imity that is rather stri and cerlainly re-
freshing, distributors, both wholesale and retail,
talk optimtstically of the prospeels for talking
nachine business this seasou. It has been sev-
cral years since 1o cager a tonc has been dis-
played by the dealers—or since Lhey have had
such solid foundations for their prophecics.
General couditions in the territory niay be the
fundainental reason for 1he hopelul feeling. It is
true that the Kansas City territory has “got out
of the woods” in the past few months. indeed,
the past two months have shown the finest ad-
vanece of the year, inerchiandising. manufae-
turing and raw material production and market-
ing. Volume of distribution has mounted, and
all classes of people scein to be prospering now,
and blessed with future pleasant business con-
ditions. The mioney fs being “produced”’ in
mineral and agricultural ficlds; it is flowing into
trade, the banks are well filled but have been
lending more thus indicating a sprightlicr eon-
dition as to expansion.

The next sign pointing to greater public in-
terest in talking machines i the very impor-
tant volume of record buwsiness this Fall la
fact, the record business has been anusually
good all Summer, the spurt since school opencd
and people began to get into Winter rontine,
having come rather more gradually than in pre.
vious years. Mrs. Paul, of Paul's Record Shop,
speaks very cheerily of the finc amount of busi-
ness in records—which, however, she qualifies
as a general statenient, with the commient on the
extensive lines she carries, whereby quick serv-
ice on practically all ealls are possible. Bt she
has added an especially competeat woman to
her sales force, which indicates that the volnme
is already showing marked galn.

The new portables in ¢olars are making a hit
in Kansas City territory, some dealers finding
that they must stock more heavily to cateh the
business as it drops in on them. The other
types are moving readily. Another smaller Lype
of machine that has hit the popular fancy is the
incxpensive table machine, in white enamel, that
sells here for $I8, of the Victor produetion.

New Musical Instruments Excite Interest

The "lip-toe of cxpeetancy™ actually charae-
lerizes the state of the trade with reference te
the new machiues shortly to be distributed, and
now being advertised. The trade and the public
are waiting for them—in fact, are being forced
to wait for them, since stocks of older models,
in new machines, arc practically gone. Many
retailers have not a single mnodel left, and some
wholesalers are in a similar situation. Some deal-
ers have fussed a little because they could not
set machines to deliver, but they seem generally

THE TALKING MACHINE

Kansas City Trade

Sound Reagoning—Demonstration af Ortho-

Plan for Busy Season

(@ be lolding their orders for delivery with the
new products. The lapse between supplies has
liad two good results. 1t lias ¢enabled the deal-
ert Lo clear their stocks; and it also has served
Lo whet the curiosity of the public.

Victor Orthophonic Demonstrated

Denionstrations of the new Orthophonic of
the Vietor Co. have been ade n this territory,
arousing considerable cnthusiasin among the
dealers, which must have warmed the hcarts
of the traveling men rcporting to the “Home
office.” The Orthophonie not only provides
them with some wew language, but also is giv-
ing them cnthusiusm and pep. There will be
<ome real werchandising of music this Winter
in the talking machine field.

The J. W. Jenkins Sons’ Music Co. put on 3
dentonstration of the Orthoplonic for 150 Vie-
tor dealers of this territory on September 23
that had unusually apt incidental features. The
entertainment was given in a room in the Kan-
sas City Athletic Chub, where a stage had been
erected. The room was decorated aad draped.
and special lighting effects provided. On the
stage was an old mode! Vietrola, and a screen,
which concealed an Ortiiophonie. There were
draperics for back stage sctting. and an oil paint
ing. Fred Jenkins, of the distributing organiza-
tion, made a few remarks, welcoming the deal-
ers, and referring to the new machine. A ree-
ord was played on the old machine. The lights
were then dimmed, the screen reinoved from the
front of the Orthophonic, and a recard played
on it, at the close of which the room was iflu-

d fully. The audi rosc in eag
Lo sce this new product, {rom which the musie,
Itself properly described as ‘new,” issucd. F.
G. Hawkinson, local Victor representative, had
demonstrated the machine, and explained it;
and then answered some of the questions.  J.
G Paine, of the company's local department,
delivered an address, cliefly on merchandising.
which in tone and eloquence quite matched up

WORLD
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ones. There is a big run on the new portables,
the finishes having miade a hit. Radie, reports
Me. Condon, is swinging back. and the indica-
tions are of a substantial business this Fali and
Winter season

Herb Wiedoeft and his reeording orchestra
are scheduled for the Orplicum here shortly,
and the theater is playing the attraction wp
splendidiy.

The Jjones Store Co. has through its remod-
cling. which practically made a acw store ont
of this largest of retail establishments in Kan-
sas City, given cspecially favorable condi-
tions for phonograph showing and selling. The
score of record rooms, and the four large ma-
chine demonstration rooms, indicate the extent
of the volume. The company handles the Edi-
son and Vietor machines; but also gives good
display and service on the Sonora, and ather
instruments.

Awaiting Appearance of the Panatrope

The Brunswick dealers are watehing with
keen interest for the arrival of the Pamatrope,
which is expected almost any lime now in this
territory. A fine volume of business has been
developed on the old types of machines, and
with the radio business so good in the past, and
promising an increase this Fall, Brunswick
dealers are smiling in délight at the prespect
of being able to offer still further advance in
quality and service, and having a new element
to exploit.

J. W. Jenkins, president of the J. W. Jenkins
Sons’ Music Co.. wholesale distributor of Vie:
trola, and lhaving several retail stores in this
territory, has been elected lo the board of di-
reetors of the Chamber of Commerce of Kan-
sas City, Mo.

Radio Literature Enriched
by the “Radio Quest”

A most intcresting contribution to current
radio literature has just been made in the pub-
lication of a nincleen-page booklet by the King
Qnality Products, Inc, of Buffalo. It is named
the “Radio Quest” and comes from the pen of
Frank A. Hinners, member of the Institute of
Radio Engincers. in the booklet Mr. Hinners

fi himself to the greater steps that have

with the entirc setting and d tion. One
of these dealers said lie dfdn't mind waiting
aow. Mr. Hawkinson has been assisting job-
bers in demonstrations to dealers in several
centers, including Omaha and Oklahoma City
territorics.
Brunswick Dealers In Optimistic Mood
T. H. Condon, district manager at Kansas
City of the Brunswick Co., has been highly
§ by the optiwistic tonc of dealers’
comment on prospects. He said that there is a
better feeling than for some time, and that ovi-
dently everybody expects a big business. With
but few cxceptions, retailers’ stocks are very
low; and the fine immediate busiuess is clearing
out the swpplics of new machines, and of used

been taken in the improvement in radio recep-
tion und does not confuse the mind of the lay
reader with any discussion of the less important
details in improvement and refinenicot that have
come in such great number during the past few
years,

The booklet is intended primarily for the am
ateur and the man who has only the vaguest idea
of liow reception comes about with the more im-
portant principles. Teclinieal terms and deserip-
tions arc avaided throughout the text. The
booklet is published in convenicnt pocket size
and is for free distribntion. Copies will be sent
on request to the King Quality Products, Ine..
Buffalo, N. Y.

the talking

added to it.

is moderately priced.

VAN VEEN & COMPANY, Inc.

Through our conceatration

Van Veen Wareroom Equipment
—— CONVENIENCE —

The convenience of Van Veen equipment is another important factor to be considered by
machine retailer in selecting hi
many years’ study of the needs of the talking machine retailer.
the growth and expansion of the business.

in this field Van Veen equipment with all its conveniences

Write for details and catalog

313-315 East 31st Street, New York City

s wareroom equipment.

Additional equipment to match can always be

It is the result of
It can be re-adapted to

‘Phone Lexington 99562163

——————
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DAY-FAN

NOYES ELECTRICAL SUPPLY CORP.

Sole Distributor Metropolitan and Northern New Jersey

The Best is None too Good
for the Radio Buyer

AS the exclusive distributor for Day-Fan in the Metropolitan
tervitory we have a franchise to offer that has a sound back-
ground. Each territory is to be served by such a dealer who has
qualified as an authorized Day-Fan Dealer.

The outstanding features of this year’s models of Day-Fan Radio
sets are: ONE DIAL CONTROL, TUNING BY WAVE
LENGTH, and CLARITY AND VOLUME OF TONE.

Dy <RI
7/ £ _‘w,\\‘ﬂ""*’/’vle \
LRV G

This method of distribution places the dealer in a position to ineet
competition at a profit and no fear of cut price in the whole market.

Daytonia
A five tube Console Receiver
with Single Dial Control and
superior selectivity.

Supplied complete with all bat-
teries and also charger.

Without tubes ........... $300

Daycraft
A five tube Cabinet Receiver

Leg pedestal, $20. Receiver an:
pedestal complete ........ $165

Day-Fan 5
A five tube Cabinct Receiver
with single Dial Control and im-
proved tuning performance.$115

Supplied with Day-Fan Speaker
$30 extra

These are a few of the models for 1925-26 which are included
in our line of ten different models ranging in price from $75.00 to
$300.00 each, and Box Speaker covering every requirement.

Our service facilities on Day-Fan insure perfect satisfaction to both
dealers and consumers,

Our represcatalive will be pleased to coll and supply full information
Catalogue sent on request

NOYES ELECTRICAL SUPPLY CORP.
33 Park Place, New York

Sole Metropolitan Distributor
1023

BARCLAY 3}82‘; Telephones
1026
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Distributed Solely by
Jewett Distributing Co., of New York, lnc.

In Metropolitan New York, Brooklyn, Long
Island, Northern New Jersey and Conn.

The Speaker Circuit Is Absolutely
Free From All B-Battery Current

Jewett Receiver

Here is a Receiver that is far more than a
new product. It is a Recciver new in De-
sign, new in Beauty, new in Performance.
But your decpest pleasure will come from
its performance. For here is a Receiver
which actually banishes internal noise.

List Price $140.00

Jewett Cone

A cone containing a re-
producing unit and a
horn, but no drumhead.
A cone, therefore, im-
wune to heat, dampness,
puncture or tear. Har-
monious in appearance,
abundant volume, excel-
lent distance, and bril-
liant quality will com-
bine to make your Jewett
Coue a joy and a delight.
Reproducing unit by V.
E. Morrison, eriginator
of the famous Vemco
unit, which speaks for
its quality and perform-
ance. List $18.00

Franchised dealers are reaping their
profits. Room for a few nore dealers.
Sign up and order now for the Fall Sea-
son.

JEWETT DISTRIBUTING CO.
OF NEW YORK, INC.
16-22 Hudson St., New York City

WHITEHALL {2320 Telephones

«THERE 1S NO SUBSTITUTE FOR THE BEST”

Jeu)
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Let This Receiver
Talk for You

Put your trust in A-C DAYTON,
and you can count on bigger profits,
growing good will and a soundly
established business. The A-C
DAYTON speaks for itself—not
only to the public but to the deal
ers as welll

Consider the Console, for example.
A full range instrument capable of
equalling or bettering the reception
of any other receiver regardless of
price, it offers in addition, compact-
ness, beauty and extremiely popular
price. It stands but thirty-cight
inches high — an ideal furniture
model for any home,
large or small. It is
completely contained,
including loudspeaker,
with “A” Battery
cabinet lined with as-
phaltum. And it re-
tails at $185 (3190

The A-C D{ILYIT(;ON Slandard Cabi-

compared with prices ranging from
$250 upward for similar models of
ather makes.

In terms of “dealer performance,”
these things mean easier sales,
quicker  profits and more ready
turnover. They stand for increased
good will and multiplied satisfac-
tion for your trade. With those
things goes our guarantee of con-
stantly maintained prices.  Wild
and unsupported clainis, whether
made by manufacturer, jobber or
dealer, will take radionowhere. Per-
formance is all that counts with your
trade; it should be all
that counts with you.
Scek the line that
speaks for itself — as
the A-C DAYTON
doesl Send the coupon
today for full descrip-

Lt Pere % tion of the line with

The A-C DAYTON Thono Set
is a complete radio receiver for
ready installation in phonograph

of all types. Fitting into the
record rack, in both cabinet and
console models, it adds the util
ity of a full-range, fully estab-
lished radio receiver to the en
joyment possibilities of the
phonograph itself.

With the Phono Set you do not
have to depend on combination
phonograph and radio units for
combination sales. Practically
any machine in your stock be-
comes a combination instrument
with less than an hour's work.
You can se!l radio to your old
customers, as well as speed up
the sale of present stocks. Per
formance is absolutely the best,
for the Phono Set is the stand-
ard A-C DAYTON circuit
changed ouly 1n size.

Write specially for infor-

miotion on the Phono Set

ned, ’I‘y‘,hr X

west of Denver), as prices and discounts.

The A-C Electrical Manufacturing Co.
Dayton, Ohio

Vet of Denwer, 5120~ prices and discounts.
A-C Electrical Mfg. Co., '
Dayton, Ohio.

]
| |
i ; ] Gentlenen: PI case send me full jvfor- !
Makers of Electrical Devices for More Than Twenty Years ' mation tcnccm;ng e A-Ce DuAYl![I‘(()’N |
| l!m:l\;;lshz%emils of your Selling Service '
or 1925..
] Street '
7 D=l | o
X Ny ) eSS ity i
Ce) (@x |
Siate |
g . TMW-10
“for the man who belicves his own ears” S N i | ]
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Second Annual Radio World’s Fair -Scores

Thou.sands of Interested People Crowded Huge Armory in New York
to View New Models of Radio Sets and Accessories—Marked Im-
provements Feature 1925-1926 Lines—Show Was

Viewed from all augles the Sccond Aunual
Radio World’s Fair, whieh was held at the
258th Field Artillery Armory, New York, during
the period from September 14 1o September 19,
and whicl drew thoussuds of intercsted radio
cathusiasts, was most successful.  Approxi-
mately 300 manufacturers displayed thicir newest
products, aud the exhibits of receivers in all
types of models, loud speakers, tubcs, batteries
and accessories of every deseription revealed the
fact that during the past scason the tnanufac-

opcning day Governor Alfred E. Smith deliv-
cred an address of welcome to the visiting
manufaeturers and dealers and preseuted a sil
ver trophy to Miss Rena Jane Frew, who was
chosen as "Miss Radio-1925.

What might, perhaps, be considered the out-
standing result of the cxposition was the fact
that the exhibits indicated forcefully that radio
has reached a point of stability which it hitherto
lacked. While it is truc that the radio appaea-
tus cxtubited showed improvements and refine-

Mecca for Trade

of the coming season and this fecling has com-
numicated itself to dealers who ordered stock i
a manner which indicates that 1925-1926 will be
@ banner radio year

1t would be dificult to place onc’s finger on
what exactly coustitates the outstanding devel-
opment of the new line of radio receivers, the
mprovement has been so general. Cabinets
have been created in more attractive designs
and the majority of cabimet sets displayed
merit a place in the finest of homes and can

Partial Bird’s-Eye View of the Exhibits at the 258th Field Artillery Armory

turers have made vast strides in the improve-
ment and refinement of their products, and the
radio reeciver that s now on the market is a
musical instrument in cvery sense of the word
and can no longer, cven by the most prejudiced,
be referred to as a novelty,

The wmanagement of the World's Fair, in
order to make this scason’s cxposition more
attractive from the public’s standpoint, arranged
entertainment features that were practically cons
tinuous. A glass-cacased broadeasting booth,
1he Crysta! Studio, was crected in the center
of the Armory and was connected with wires to
the studios of ten metropolitan broadeasting
stations, and the [cading radie announcers and
artists appeared personally before the thousands
who have been enterlained by these same artists
over the air for the past few years. On the

ments which make the radio recciver a much
more desirable instrument for the home; while
not only the set proper but also each part
whieh goes to comprise it has shared in the
gencral advange and improvement, ncvertheless,
it remains true that mo revolutionary develop-
wents have occurred which would have the effcct
of making obsolete thase sets now on the mar-
ket.

Hundreds of dcalers from East and West at-
tended the show and they, too, shared in the

i, of the f: for invariably
lhc exhibitors expressed themselves as being
more than satisfied with the results of the dis-
plays of their new models. The vast outpouring
of radio fans could not help but justify the op-
titnistic predictions which have been made by
manufacturers regarding the excellemt prospects

ers,

During the Radio World's Fair

challenge comparison with the finest of furni-
ture. Loud speakcr improvemient lias been so
marked that many feel that this angle is the
mast important of the year. Better tone repro-
duction and increased yolume were the out-
standing characteristics of the ncw speakers.
Many sets which derive their operating power
from the house lighting circuil, with the
resultant climination of all batteries, were dis-
played and made a decided impression on many
of the visitars te the show. New and more
powerful amplifying tubes, improved types of
battery claninators, better battery construction,
and, in fact, advanced typcs of all parts and
accessories, all won coument from the throngs
attending the cxposition, impressing on the pub-
lie and trade alike that the progress during 1he
ycar has been remarkable.

Leading Exhibitors

Zenlth Rodic Corp.

The Zenith Radw Corp., Chicago, I, maintained a
very attractive exhibit which was equipped with furniture
of dignity and beauty, creating 3 hssmonieus setting for
the very autractive Zenith line. Ten models of radio
receiving sels were sliown with ihe Dc Luxe line being
featured. The Zenith art madels, ten-tube, single-control
se1p in Spanish, Chinese, Jtaliau, English and Colonial
eabiuncts, embadying the last word in design and set eon-

and Their Products

sfruction, altracted thousands of imierested wisitors lo
the booth. In a glass ease at the entranee to the
exibit stood a model of the Bowdoin, the vessel used by
Commander Donald B. MaeMilln fn his Arctie explora-
tions, and 2 model of the airplane, both resting on real
ice with the wireless apparatus of the Bowdoin consiantly
sending the eall letters "WNP." The display, which was
exact In every delail, was constantly surcounded by
crowds of wisitors, who were told by an cxptamatory

sign that all messayes to and from the MacMillan expedi-
tion Tu the fcy north were transmitted by Zemith railio
apparatus. H. B, Roemer, director of Zenitb sales pro-
niotron; George Engelbeck. assistant to presideni, and
Paul B. Rlugl, Eastcrn sales manager, were in charge
of the display, assisted by riembers of the sales stalf.
Siromberg-Carlson Tel. Mg Co.

The Stromberg-Carlson Tel. Mfg. Co., Rochester, N. V.
had an attractive beoth thut was fitted to represent the
living-reom of a home. An open fireplace with an arui-
fiein] buraing log. comfortable furniture #nd the other
details combined xave 8 real “homey™ seiting, ereating an
stmosphere in  which the Stromberg-Cartson linc was
displayed to full advantage. The models displayed in-

(Continued on page 116)
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speakers, Three nen model receivers and three new lond
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Pricss Rudlo Corp.
The new *Puess Strawht 8%, 2 wew graduct of the

Priess Raiho Corp., the invention of William 0. Priess,
hend ol the eomypany hearing his name, was shown m an
atraciive hooth at the Armory. This recciver comug
two models, table and comsole typr, has as i1s main fen

ise nf the enmilere e of From parts, Remler prodnets
aml Cunminghan snbes telich were dix
enuse of the cantest nhich wus waged e
the vishors aud “The Man Who Nere
exhihiting publiesty stnt of the Froat organss

m has
bLeen nved for several years amil never [ails 10 attract

mimils, A pate of Frost head nhones nere given to anyone

1 the audicoce nho comll make him" snile. The Frost

ne, which 1 must complete, was atiructively displayed

n glass eabiners, n attendance at the hooth nere Tic
bert 11, Frust, presilest of the company; J. Frank Bnrns,

e Yorh distriet sales masager; ). F. Mchrm, Cleve:
Lind <ules w 11, Larrabee, Kansas €y salex
nger, aml menthers nf the Eastern sales siafl,

Utab Radle Products Co,

The Utah Rahe Vroduas Co., Chicage, 1L, ar its a1
tractive booth, kad a full disulay of its speakers, eousist,
me of the Utah Snperfiex, the 1fiah Siandard, 3 hoin
speaker, the Utph Suprente, a calunet type fimished 1n
solt antune mahogany of plensing hines and the Utah

Artistic Settings for Radio Products Added to the Attractiveness of Exhibits, as Is Shown Absve

diicd Renatssance period, calenisted tu blend with the
rirshings of any Mome scttmg. The set ts withent ilialy
or panels and mtaing 3 fi e loml e, N
Eisenhancr, president of the compiany, was i charg
o the exhibi ™,
Fepresentatires vresent dwrmg the show.
Electrical Research Laboraterles

The Electrical Research Latioratories, Chicagn, 1L, at
its exhiblt ilisglayed the complete hine of Erla recewers,
featnring the Erla Cirelowl fve, The madels shown in
cinded the Erla de Inxe, the Eila tle dime cunsole amil

the Erla standsrd, all fivetube recesers tn handsome
eahinets. The Erlu Cirelod factory-butll kit wus also
shown, a3 were the transfurmcrs and wibier purts male hy
the Elecirical Research Lubwrstories, I, Hayden, Easters

Mistrict sules monager nf the company, was i charge
of the bouth, a cd Ly Saufurd M. Nouvkee, cxtusive
New Vork distnbutor.

Walbert Mfg. Co.
The Walhert Mfy. €o., Chicago, 111, displayeal the fnll

Anothar Group of Exhibits at the Armory That Drew Interested Crowds

ture dhstanee with 1t veoilnces srowderinl rolmine
and Ws operation 1s along simple lines. The Priesy
orvanizattan, which prules 1iself on 1wality, has producel
a most molern recciver. Among those fn attendance at
the Priess hootht were William H. Triess humsell, ¥. CIY.
(ord Estey, sales manoker of the camnanys Edgar T.
g4, secretary of the company, and . A, Tiniehing,
assistaat 10 Mr Estey.
Garod Radlo Com.

The Gasod Radie Corp., Belleville, N. J. ocenpicd an
athactively desined amil laid out hooth which cartied ont
the mottl of the mtenor view nf a home, The comlete
line of Garod ralie tecerming <ctn was on exhilnt, in
chuting the Garod ¥, the Mumlel M, and the Georgnan
mndel, a ser contained in a beanlifully intaid console
type cabinet. Lanrence Gardncr, presdent of the eom-

phanospeaker whieh ean be sapplied with 3 bace 1o gont

on the trntakle of a talkimg machine. Heney € Foster

and M. €. Shechier were in charge of the display.
Mu-Rad Laboratorics, Inc.

MuRad Laboratories, Inc, had a ilsplay of Mu-Rad
nentrodync sets 3t the Arpory. The more claborate mod:
els prodnced by this company created the most interest
The Bnoth was in chasge of William Viloe, the sales
manaker of the company.

Phenix Radlo Corp,

The Vhenix Radio Cotp, New Yok, mamiatned a
nningnely desigveil and eonstricted double fiooth, which
represented the fromt entramwer and interlor 3 home.
On otw wisle waa eonstructed the frnt yorch of a honse,
tnnking % en the rear was the interior view of the same
home with an open fircplnce and atteactively arranged

line uf Walbert produets with the new Walliert recebver
featurcd, This vew woduct unes the lsofarad e
M it 3 sixeoube st with three stages of ramo Ire
queney, one detscior and 1wo andio stages. The other
Walhert products shown swere the Penctrola, Umvernier

Unicernfer, S. L F. Vernier dial, Pancine,
and the fow-loss socket, W. 1| Gl D,
Dudge, sales inanager, and B, enwineer,
mere in atiendance at the dispiny.

Kodel Radlo Corp.

The Kodel Natio Corp. showed ot the Armory s full
line ul eadlo receiving sets, mintntures, 1able and Haor
models. The 1ange of prwlucts manufactured hy this
organfzation is mont complete aml sneludes in addition
many essentials for the radio store. It alss showed cf

(Continued on page 118)
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fectively its ""Momehasger,” During the week praciicatly
all the executives ol the Kodel Radio Corp. came on {rom
tho home office in Cincianati, O, including Clavenre F.
Ogden, president of the company; J. Bichl, vire:
president and sales manages, owl J. F. Kouns, of e
advertizing department. Also James R. Cool, Buflals 1cp

rwesentsiive; Ktk Palmer, 1hlladelph offire; G,
Hodguon, Doston office, and E. Jt. Caier, New Yok
representotive.

Sbormas Radlo Mig. Corp.

The new "Clensfield” houscd is & el plate-glass rali:
act, conlalabng sis-nbe tuned 1@Mo fiequency with ree
mstancc counled @mplificanon, was shown at e Awniovy.
The cabloet dtacll shzzacted Grst atiention, #nd operation
of the nstrmient aronseil dnrthey fnterest. The compuuy
is concentrating 1ts embie olnction this season on thia
onc model. The Loath was hi ¢eha ol J. k. Mrtrady,
sales manager ol the company, a d by €. C Cotiey,

alvertlsing runnager, and several membeis ol ihc salen
stafl, including € L. Jennmms and R, J. Chushiansen.
Mobawk Elrctric Corp.

The Mofiunk Electrie Corp, Chirsgo, N1, displayed
three wodels of Moliawk one-diul rereivers, ncluding
console model Nn. 11$; a tnblc typc secciver, Noo ML
and the comsoleitc moel Koo 11U, whh bullt-hu lowd
apeakes and "B" butiery compartment. The Muhawk
phonogiaph pancl snd conplere KUSE kit sct were ather
ol the Mclinwk prodncis ulieh ihew sissturs to the es:
hibiv, ). H. Mar G. N. Cegwug and E B Emery, ol
the Zinke Co, Chicago, fIL, sales 1 venlatives, weiwe
in charge of the exhiki T. Chase, vice-premdent
of the Zinke Co., was alwo in attewdanec st The show il
apent eonsiderable tine ai the Muhunk exhibilt,

Alr-Way Elcetrlc Appliasce Corp

The Aie-Way Electric Apwhance Corp., Toledo, O, div
playell the lull line of Ab-Way rerchving nets which
consists of theee sin-Lihic scts, ane ennsole auid sno table
models; one five and one bnr tabe acl, varh nt wiich
13 of the fable type. Open chaasis of the dificrens models
were shown in oider that the workmamship of the r1c
celvers could be closely mrutinred, §. 0. Mamm, sales
menager; B, . Smith, Boston icpcsenttive, J. 1L
Lyte, Philadelylin reprcsemanye; Ralph fetrmer, New
York representative; Fied Gamlle, engmeer, and Fiel
Rebiy, Ji aut to the premnlent, were i aitendanre
at the dispfay.

H. C. Saat Co.

The M. G. Saal Co. Chiraxe, 11, dwplayed & mun
complete line of the Saal wolt apenkers, welndig the
Sasl, Jr, In s vorlety of models. This praker, which
13 made of bakehte with an alnm neck, made 2 most
anraclive appearance. Jack Studuner and Thomas €nm
g, ol the Studner-Cuming Co, monulashiner's repie:
sentalives, were in charge of the display.

Androws Rsdlo Corp.

The Andiews Radle Corp Chifuga, 11y displyyed the
two new models ol Deresnadvne teccivers, the 1 mnd 11,
The Deresnadync I, which was the feature ol 1he exhibiy,
operates Irom the light socket and in equipred with o
power unil that furnishes all nceessary curvent (1om the
light socket, Lynn T. Piper, genersl safes mansger, and
R. D. Borden, Washington represemistive, nere in charve
of the exhibit.

Curtls- Leger Fixture Co.

The Curtis:Leger Finture Co, Chleaga (1l displayed
the Curtis:Leger Inwisible speaker, mede in varywg
lengths, and usrd #5 @ hnse for the receiving seli the
Curtis-Leger Blue Streak tubes, Jour types of which were
shown; and thice models ol Cremona loud speakers. The
Henry Speelal phonograph umits were alsg abovn, as well
as the new B-Ex-L *B" batterics, coeased in a had
rubber case and guarnnteed lor two years. These Latteries
do not nced charging a3 they draw their energy hom the
“A" battery without draining the "A". J. G. Sperhng.
gescral mansger of the radio division, was in charge of
the eshibit,

Hepry Hymano & Co, Inc
Heoey Hyman & Co, Inc, New York, exbibited their
complete Jine of radio recelving sels. Among the vasious

models mualiapiay weie the Anstoriar, Jmenal aml
Jeme The mndels ensisied ol five and a1n tulie verery
and emerel o tompiere aanue of types av wrll 85 price
Jeury Hyman, presidem of the company, end Samnel
Cabert, eeneral males manager, sisited the show il
the extilnnun, Edunnd Doel was m chyige ol the hooth
durlag the week ul she show
Sehlekerilng Products Corp.

The Sehikerling Piodinis 1 g, Newark 3. el
ited 1 complere hine ol 1aiho tubew as well as the
Vowe Packt "M hipticry elimsator, which eperatcs by
tube. A featwie of the exhibi
wwas resuntly peifeeted by Comad
of the campany, and is demigueil

S hekevtu

10 Be a3 ncar unlneakable as possible, the fila
ey engs a0 3y 1o prevent annechion fym any
sac w1 shock whirh may be nrnnvell  Besides My

Nehaekerlima, ieho vas 0 charge of the exhibin, ertheis in

Clean.Cut Displays Showed the Various Radio Products to Advantage

sitenilance were  Alfied Sehickeshing, B Burnett, Carl
Felis and £ Leib,
Sunbeam Radlo Corp.

Ihe Sunbeam Rudw Corp, New Yok, had on disylay
fts complere hne ol Akiadyse radio serciving acts, con:
enting ol ax mudels, 3> well as the Akialone
speaker, The models sanced from w amall table type
et ta 0 Inge awl claborate ant malel oontamed m a
tiathic -carved caliinet.  Alfred Itloom, presi-
any: Juban M. Jacobs, sales wanaxer,
and Miltons Kraws, €RpoIl MANUKEr, Were piesent at va
nious funcs durin the week of the show. ‘The loath vas
m charge of U, 11, Miner, of the Arkay Ssles Co., East
ern distriet repicacutatives lor the Smbean Corp. Ot
s mesent weie, Ao B Gluck, Wilham Kamdel and 6.
It Gnuman,

Relebmass Co.

The Relebmann Cu, Chicaco, I11, had ou display the
Inlt line ol Thorola prodnets made by it. Two models of
the Thowoln felodyne ralio recewers were the featnres
4 the exinbit, and the Thowofa speakets. phonograph
units, reproducers nnd comlensers wewe abu shown in
altesctive acttings, as was also the Thurophone, the new
tond spenher. The new Thowl fow-loss denglimit coils
werc also & fraimre vl ke display aud s large reproduc-

Gon of the cott homsed a snmll monon piciure sereen
npon

whieti was Mashed pietnres depicting the aetval
ctne ol Thorola proucts.  Ernest Rewhmann,
presntems, awl E. S, Riedel, vice.president of the eum:
pany, asahsted by members of the Eastemn asles ataff,
were 1 wlefidance,

Grigaby. Grunow-Rlads Co.

The Grixsby-Gmnow Llimls Co.,, Chicago, JI1., displayed
the vazious Rwdels o) the Mujestfe reprodurers, featnr
the howe Coneert mudel, »nd the Majestic "A™ and "D
cntrent suppty nudts, whieh eltininate and ' vat.
terien, B, ). Grigshy, prewidest of 1he company, A. P
Tlanl, sales manager, and J. H. Tigerman, chgmeer, weie
in charge ol tie dispiny.

Willard Storage Battery

The Willard Storaxe Hanesy Co, Cleveland, 0., cxhib:
wed 1» complete line of \adiv battenies, Including the
new llne of "B" houenes, covered, aml w cazea to
armonize iwith the fnest fununre. The Willesd hydeor-
cters nnd the Inll Jue of =\ haticrics were alse shown,
L. 6. Baldwin, managee of radiw safes; M. J. Halab, New
York representative; Harohl Jacols, New Kagland iepre
sentative, and R. S, Van Cleve, of ihe engincermg
depagtinent, were {n atiendance,

Indlana Mig. & Elec, Co.

Tho Indiana Mig. & Bec. Co, Marion, fod., displayed
the Indtana Hyperdyne receiving scts in boih 1he console
snd table cabinet modela and also the paris which eom.
prise the reeeivers. The recciver 18 & five-tnhe, three-
dial controt umit. W. H. Curtis, of George L Molmes,
mannfacturer'a representarive, was in chaige of the dis
play.

Al-Amcrican Rsdio Corp.
The Alb-Americsn Radio Corp. Chicags, 1L, dispfayed
the new All-Adicrican receiver, a 6ve.tube act with buift-
in Uattery compartments. The All-Americas tharoid coi

Fair SCOI‘CS—(Cnnlinued from page 117)

weve nlio feammied, as weie the new frequency conilensers,
whieh are cwuplerely shicldol aganst moisture ond dust
£ N. Raulowh, president;

and E. K Movehall, sales eng
the exhibit,

were m ehatke ot
Amcricas Wircless Corp.

The Ameriean Wircless Cmp, New Vork, exhiinted 1o
comale mudel reeciver a1 the Aimory Shoir. This aet
featnred 33 ""The Raiho Recen er Women Wam™ snil has
Leen specsally devigned to meer fhe home problens of
watching fusmishings aud fating mto aa ul space

(e hume. The eahinet contains ke builtan doud
speaker and bottery compartments. W. Meyex, premden
of tbe company; B. Meyey, treasmer; § S, Oclbam, sec
reay, and N moduction manakel, were
charge of the calibit,

Spartas Elcetrle Corp
The Spartan Eleviric Corp., New York, dimteibntor and

Kessley

manulortuier of radio piaituets, exhnbited its complete
Ime of seis, parts and lond speakers st the show. Among
the seis cxl ted nere those of the General Instrument
Co., Amplex Imbinnent Laboratovies, and Sunbeam Radio
Corp. The full hine of Spartan speakers was also on dis
play. Maunce DePies, sates manager of the company,
was in chayge of the booth, Othess in aticndance weve
cr, cugineer; J. U, dhown, M. €. Nandal
ades reprovemtatives,

Thordarsom Etcc. Mg, Co.

The Thordatson Blce. Mig. Co, Ch 0, TIE, had at iis
extubit booth n chsplay of the futl Fine of tramsforners
wade by the eompany. ‘The Sutolormer, an all lreqnency
amphfier, was the featured product. E. Knighs, of the
sales stafl of the eampany, was 10 charge of the exhibil,

5. Brach Mig. Co.

The L. 5. Buaeh Mlg. Co, manulacturer of complete
aenal owtfirs arranged bn altractive boxes for merchan:
dising purposes, showed its products st the Asmory. Be
sides e acrial outfits it feutnres phone plugs. lighung
ancsiers and other essennals lor radie manufactorers.

S, Deach, premdent, was in anendance several days
during the weck. The booth was in charge of G.
Gort, sales manager of the company, asmsted by several
members of the sales stafl, including L G. Noesley, F.
W. Kuchle and Frank Facth.

Notbantel Baldwln, Fnc.

The Nathoniel Baldwin loud speakers and phonegraph
mmis were shown at the Armory. The bosth was in
charge of J. W. Wooll, who opcrates the New Vork dis
iribming office of the company.

R-B Radlo Co,

The “Delle-Clare™ insiruments and '"Page® reecivers
were shown at the Asmmoty by the K B Radie Co. These
arc gupulaepriced fve-tube imstrumenms.  The booth was
under the diecrion of Hnary Sciden, one of the pioncees
m ¢adio.

L G. Durg
and IL Lioyd,

Veby Rodle Co.
The Mcby Kalio Co., ol Newark, N. J., manufacturer
of 1esistors and other +ndio cssentinls, showed irs prod
cis a1 the Aimory. The Looth was nuder the direction
of Il .\, Volh and n number of rechnical assisianis.
Martls Rsdlo & Etectsie Co.
The Marun Radio & Elecine Co., sole distributor of the

Packard § recerving sets, hoiteries, tubes and other
produrts, had cxnbit st the Armory nnder the diree.
uon of William Stram, the sencral manager of the radho

department of the company, The Console Masicr Speaker
wad also shown 1n this booth, The opriation of these
eabinet types, housing ecvery necessary sccessury and
device which aids su reception, was ntost interestng.
France Mig. Co
The France Miég. Co., Cleveland, showed the
""France Snper-Charger” The booth was In charge ol Ray
Bidwell, ol the Cleveland office, who was assisted by
E. J. Wilson for the disiriet sales representative, Blanck
& Carrier Co., New York City,
Bel Canto Radio & Telephouo Equipment Co.

The Bel Canto cabimet and horn speakers were showa
at the Armory, B eonjunction with the astional repre-
sentative fer thia Grm, the Baker Smitb Co. Walter
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Haight, of the Bsker Smith Co., logether with Duryea
Bewsel and H Bouls, recetved
The Remo Corp.

The Reme Corn, Megiden, Conn,, was present with b
full hine of Remo trimucts, which Included the Remo
Teumpet S, the Remo Trumpet Jr., the Remo adjustable
Trumpet aod the Remola Coneert cahinet. The Seulor
and Junior types of Remo tuhe revivers, the Remofone
aenal and Remo ialking madhine units complered the
o profucts of the company. There was olso inchnled
sn 1 dhaplay the Remo cogar hylter, a mew invemlon
1hat aitraceed the weneral publn Ropers, head ot
the Remo Corp., ihreeted the cxintt with the assistance
nf Fred Recs, Robert Huschficld, advernsing counsel

the omanreatian, wa

Reccption Radlo Corp.

The Receprion Radie Corp., Phifadelphis, Ta. exhib:
ited the new Reeeption: five radio receiving sef, emplo
mg a stright line ebreuit and featnring a five-year guar
antee hy the manufaciurer. G. M. Howard was in charge
of the exhibit.

Globe Phone Mfg. Co,

The Globe Plione Mfg. Co, Reading, Mnss, was rep
resenicd in the exhibit of The Zinke Co,, of Chieago, seil-
¢ agents, The Glohe radio headiet was featured and
there was alsa shown Glohe radio switches and binding
posts. \W. C. Mooncy, of the Globe Ca, was present dur-
g the week,

National Co.

The National Co,, Cambridge, Mass.

radio parts,

exhibited Natwonal

ineluding coils, velver verniet comlensers
and ihals and the National Regenaformer. Geope Q
11il}, sales manager, was wn cliarge and W. A Ready,

ent of the company, was in New Yor ag the

The Sourber Ca

The Sourber Co, Pottsville, Pa,, exhilited the Saurber
radio battery contral to be connected between the acr and
hattery, allowing eecharging of both “A* and "D* bat.
teries withonl the nisual troulle, Earl J. Sourber, presi-
dent of the company, was present,

Maognus Elec. & Radlo Corp.

The Magnus Electric & Radio Mfr. €0, New York
City, displayed its fonr styles of radio recelving sets,
radio phonograph pancl and the Nolice "B'! battery climt.
nator. Max Magnus Manheim, preaident of the company,
~as in charge of the cxhibil with Alax Hatperin, wice.
president and sales manager, as well as William Tluppert,
chiet cngincer; Erie Sperling. asslstant engincer, and
Anhur Pudlin, sales representative, n attendonce,

Sterllng Cabinet Co.

The Sterling Cahinet Co, Winfield, L T, exhibited s

complete hine of Strad-O-Va eabinet type lovd speakers,

J. M. Forshay, New York representative, was in charge
of the exhibit,
Carler Radlo Co,

The Canier Ralle Co. Chicago, [
line of radio prodners, wln¢h inclnde “lold:tite" jacks,
eamc plates, loop acrials, phws, switches, condensers,
theostats, and putentiometess. A, J. Carter, prendent ot
the company, was in charge of the displav,
ted Cabinct Factories Corp,

‘The Unied Cabines Factunes Corp., Chuage, ML, had
2 most auractive display of exght cabines models, all ot
1he eonsole type. ANl of the cahfueln iwere new bypes ot
band decorared furnitwre. lenry C. Foster aml Y,
Perlans were In charge of the cxlibit,

Express Body Corp

The Express Body Cary., Crysal Lake, 111, displayed a
evtaplete linc of unfnished eabinets wuh amil without
loud speakers. A consele model swith loud speaker was
the fcatured arbicle on display. O. C. George, president,
was in charge of the cxlnbit,

Presl-O-Lite Ce., Inc,

The Prest.O-Lite Co., Ine, Indianapolis, Ind, had a
complerr display of its new "A" snd "D radio batteries.
These batterics are atiractively finbshed In one-pnece
¥anl rublier comamers and have handles so hat they
ean be convenicutly eamncd, C. M. Wills, special repre.
seatative, and J. E. lall, of the engineering depanimen,
were in charge of tlic exhibil.

Howsed B. Jones

Howard B. Joues, 1'lueago, 111, had a complcte display
of the nopnlar Jenes mults plugs made by tins company.
Several of the many makes of recciving aets equipped
with Jencs prodncts were showm and attmered consider
uble wtention. Howanl W, Jenes and J. W.
sales manager. were m attemlsnee at the exhimt,

Foro Elec. Mfg. Co.

The Fore Elcctriesl Mty Co., &1, Louis, Mo, ilisplayell
the full fine of Fore Masier Vibraar battery
the Fore dnab tulc chnraers and the Fore
eliminarors, Emery and G.
Cuming, of the Zinke Co. sales represcntafive, were 1o
charge,

displayed ats Il

Mlller Rubber Co.

The Miller Rnhber Co, of New York and Akron, O.,
mannfactnrer of rubber horns, had a complele display of
Ihe horns il manufacturcs, coasisting of a wide waricty
of styles, sizes and shapes. Fealured was a new cab-
inct design and a new panel. D W. Reddin, of the
horn sales department, and D. Arnold, New York repre.
senlative, were in charge.

August W. Hornlg
Mnrnig, Chirago, 111, 4ad a full display of
io ghoss pancle aml cabiicts, a1l epuipned

Angnst W,
the Hamig s
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Turner Lewls, secretary, was in eharge of the display,
Jeflerson Elec. Mtg, Co,

The Jeflerson Elceirle Mf5. Co., Chicago, 1L, dlsplaycd
its Mll hinc of tube rejuvenators, transformers and ampli.
fers, The ncw Jefleicon long wave intermediate fre-
Anency tansformer was the feature of the cxhiblt, John
1. Langliam, New York sales ma wan in ehame

Cobacrsville Furniture Co,

The Comersville Furmiture Co,, Connersville, hu
maker of rad 11, was represented at the show hy
E. P. Haw! restdent, and R C. Hamilien, sales

s

manager.  Nn eshiblts werc displayed bLul cach cyening
youny ladics civenlared sbout the various boutbs dlllnh
uting fawers with the compliments of the Conncraville
Furmitnre Co.

E\hnbn(ors at Both Shows g

The following manufaclurers were represented
by displays of their lines at both the World's Fair
and the Fourth Annoal Radlo Exposttion. The
cxhibits in practieally every case were idenlical
at both cxposmon

Atwater Kent Mfg. Co,

Prominently locaicd close to Ihe main entrances of both
shows were The displays of 1the Atwater Kemt Mfg. Co.,
Thiladelphia, Pa. Mnch antention had been mven to the
devaration of tlicne hoaths and sumptuons surronndings
wrovided an anractive setting far the display of Ihe line.
The cntire Aiwater Kent line of receiving seis was dwe

. inelndmg modely 2 com:
reeciving sct, and model 19,
which 18 a funr-tube set, all others being five. The fore
aning madtels are of the eabinet type. 1n the open sets
madel 10, 2 five-tnbe set, and mode} 12, sk tnbes, weie
<honn, In the loud speaker line, models R, L, H, and
M were <hosn and alse the phonograph attachment. In
addition 10 the Anwater Kenl line itself there were in-
eloded in the display several models of the Pooley eab-
incir equinied with Atwater Kenl radio At these cx.
hibfss there was presented lo the geneenl public for the
first time the new model 21, a five-tube compacet reeciving
set, nperating on dry cell balteries. Thin is the first and
only model of the Alwater Kenl line which uses small
sire tubes. There was slso presented the first factory
models of the Atwater Keml cone lype loud speaker,
which has not as yet heen placed on the market. Trans:
parenl electrie e¢hanging slgns altracted the cyes of pas.
acre-hy aeil the Miwater Kent exhihits were always well
antended  During the entne week lhe Alwater Renl

Another Section of the Armory Dufing the Radio Show That Gives Some ldea of Booth Arrangemeat

The thiree niodels {eannred were the Sirail-O-Vox baby
grand, the Strad-O-Vox special, designed for use with
Atwater Kent, Frda, and Radiola Supee lcicrodyne sets,
as well as a Strad O-Vox de Lune. A L. Levy, president,
and A, M. Baniell, <ceretary, were in attendance.

Gale Radlo Laberalories

‘The Gale Radio Labomtorics, Chicago, TH., displayed
1be "Town-Crics’" boud speaker, an artistic repreducer
hmished In green and golden polychrome, of naique con-
sirnetion aml design. The prednet was cflectively shown
standing on & small plarform with a Mlack velvet base
against 2 hachground of green with a spotlight con-
stantly shioing upon it. J. A, Pascdach, general manager,
was in charge of the display,

Trimm Radlo Mfg. Co

The Trimm Radlo Mfg. Co., Chicago, 111, maintained a
fult display of Trimm speokers in three models, the
Teme Speaker, the Enaterlainer and the Concerl, Trimm
headsets, Trimm phonodapters and two new model cabi-
net speakers, the Trimm Chello and the Trimm Cabineite.

with the Hornig safety bushings to prevent breakage,
Also shown were the Hornig ginss insulated radio lermi
nal strips. W. A. Fricke, sales manager, and L. A.
Hornfg were in eharge of the exhibiL

Amerlcan Electric Co.

The Americin Electrie €o., Chicago, 1L, in its display,
exhibited the different models of the Burns loud speak-
crs and phonograph units and the Ameriean Eleetric
headscts, The featnre of Ihe exhibit was a new eabinet
canipsed with a Buras speaker. 1, J. Speed, Enstern sales
manager, was in charge of the display.

Western Colt & Electrle Co.

The Western Coil & Electrie Co., Racine, Wis., in s

exhihit displayed the full linc of Radlodyne receivers

by the firm, g of six models with
a wide price mnge. The Radindyne WC-I1EC, eonsole
receiver was the feature of the display, with the WC.181
table model also figuring prominently. The other mod-
¢ls shown were the Radiedyne WC-12 and WC-12 con:
solette, the Radiedync WC-12A and Ihe WC-I5 Tr. W,

Mig Co. eonducied open house for ifs dustritulors and
dealers #n a suite of rooms at the Commodore lotel, The
entire line was also displayed at the Commodore Holel
headquarters.  General Manager Vernon W. Collamore
took eharge of Ile exhihits, with the assisiance of D. M.
Bauer, ncwly appointed adveriising manager of the or
ganization, and sales staff of the Aiwater Kenl Mf .,
incliding R. E. Smiley, W. E. Ricbards, John E. D'Elia,
J. Alan Prestele, John McGuigan, J. €. Pancoas), Ed
Meany and others,

T. W, MeDowell, who has been in charge of the many
convention activiiies of the Atwater Kent oreanitalion
in the past, took earc of the entertainment of the guests
during radio week, A. Alwater Kent, president of the
company, visited Ihe exhibits during the week.

Stewart-Warner Speedomcter Corp.

The Stewart-Wamer Specdometer Corp., Chicaco, 111,

was represented at Lhe exhbitions by most stiractive

(Continued on page 120)
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1 Sicwart Warner

eaduline al hic compleie ensemtile

raillo product Tulog the sa wnlels W reeriess,
muily in 1he form of 1akle sets, cunroles nud ngllny con
sole, Vhe el sel ol hth eslolnge was nuslel 88,

et with

fve-whe art, cncasal 1@ 8 walunt omivole cal
buill-in Sirwass-Warmer seprodures, Fhis taiey
show a rpeclal pluthirn with sporlwhts commtanily
iraying L hnigine ont evesy itviail of 1y grace

e Steman-Warner consale 1alife sl
ey e i
ohen el mwul ehilin "
wives the eflcel <o w0 lon
anlrnie ki

The Sewmt Warney

weir also wrvel n wldiion w the s

teutnres whieh n
liven
" RS
ik amil desenhing

wur ihy
the

tewil alralers
cpured by

Wactirely lustraiel hiesatnre,
tie hue, nwx rhiwi, as was also o lieantiful elecinie tha
wn for dealer degiets tlie Siewar

eivr ceclrer W e ascr’s  hom
Yuming 0 fannty gron. e uficiale anil sepe
seututives ul the Stewar-v prtn iesent a1
e exlubis were. W, I Aucker, eice perandent; . 11

nuger uf e rucdio ibviasng e
MeCulloch, ailvertienre wnanager; Lo Ierkers, 1adim eugls
neer; J. K ith, ke of e e ailverhrimg e
pariment; U Nrebuin, Clatles 3, Tonmbm Midvertising
Agenev. Clieaen, Hiy Iiymoml Herton, liemge Meyers
amd AL G,

Musle Master Corp.
ceiled ar huth e A
plere vxlulut ol the M
W oo The Munie Mamer line,

Much apare mi
tn honse 1l

np,
lust

cir

extli), I kowin 1@ omsideralide
Mase ter wndes veeviring sels A [l

tion s el Hiem mere seen hy \he genesal

int the fivss bune, The Masie Martes e nrhuden! 1y e

S0, 4, 100, 140, 178, 250, Vay 40 and 40 wmd nere derigued

neel every pasailile dewmmnl an thie g of the enrtumer

fo1 & radio veeerving set. Fhe new Muny Muster Ware

recelring ael was perlps ernter of tierest 1 the

display, thangh 8tn many tistmgonslilng Jeatoves, Theie
= |

was abo somn (e Muste of vaibio iepio-
duevra, selipel weldel the 6 type aml ula
cnbinet, wedesial, meial eals 2 tyner e
Musie Munter wnbea hattesses aml a1ty compleied iy

exlit, AU Hie Avamey additional Musiv Alastes qurhe
ficily was seran i the wlirbig ot Gen
repbitns af the famons Musie Master hots a1 erther el
o e blling  Lresulenl Walier 1. Fehliawlt panl a
flying visie 1o Ren' York dunmme the week Wl yalilats
mere wnder the roeervisin ol Fied © Oliver, New Vink
thanslet mnnnges of the Muwr Maspn nenirieil hy
myuilers of the stafl uwl the Music AMuster nranignin
o melb uy with the er wvsuibn af 1 alian M
Master ihatribuius,

Sonora Phoasgraph Co. Ine
New ek, wis 1o
twm by laxy ninl estremely at
taatehilly arranged Al

2

eyaph o, e,

The Reneia Pl
resented at the expo.
artive Gonthr, myiisilently
tecvimted e repnensnt the drawons ymnn of o hume wat
hnwitme wml pasnnings alormug e
oI rettig iny the disgluy ol
Mic Sowora line v rathio nmtucts, wlieh ruelwlid el

atian plonugeaplin asd sadms, she Sanura highlony 0
Reanssnnee

oY

bane spenkher Al the
fu dentural 1 the
B of sadie eeroiceds mas Wy

mls .
samee ealunels i thnie dvsiens, hnuwn as the lymonh
Iighlwy, the ratho lighdiny and the haden higlihoy.
AR ol thrae madels contain tlie Sunena Gve wibe vecerves
and the e duxe rpmaker 1 C D
and £ W Schiniring ulverimimg mannger,
chawe ol thy enibit, assiaal Bp wembien
waitl.

1, himeve

weve

i,

the saler

Pathe Phonograph & Radio Corp.

The Fathe Phanograph & Kailin Vevp, Hrubly A
exhihuel a1 tah shows, In receiviug seas Indls the Pathe
fniverral S and Umivessnl & revve slamm. A formant
develapmient 110 the ronsiraen, i weis wov Jw he
nvticest a0 that thvse wodelr the seanon ary
cquipped Ine the vse ob Me€ullvneh sadin bubes amlb alse
have vart of thew atandanl equpment the Na Nimsc
tind Leah and arpistable (hal The nse nf tlhese
sulres etimantes ihe wse nf A" sinrage tallerier, as the
purrer for tir tules murv Ure 4aken direetly trom the viee:
tric Light rockel on N, € or . C enrrent, Wiile mher
fetx were shown wheseby the honse wirug cirrsn ny
be nacd theaugh nu 1ermediate nocess 1t 1s Irelieved
that the Tathe cchilil was the only onc showin pawer
tnbes wred  The exhibny alsa featwred the nenw Paile
vane fype doud spriaker. The nen lathe sel wan abo
shown aneinlled 1 a penod snbiner, winrh included space
for “N" balierie d aker.  In comunrinn wrth
the Pathe cxlirbite the Radin Foundaitan, lnc., New Vork
City, had 3 exhibit of the vanous provhists 1n wlhivh
they are imteresicd, inclnding ihe AlcCnllnugh A€ radio
tube, Nowrre Grid Leak awd Donbilctorod ¢an).  That
the public rax sull wieressed in radio parts was proved
by the tasge number wiho visned this exhibi,  Pres:
demt Engene A, Widnann, of the Pathe Co., divided his
time betwreen the Armory | ibe Palace and was ar
#isird by Jamcs Watters, m charxe ol e radio depant
The eotire Pathe scles 31311, both local and |ray-

new

fur

ment,

el froun thens anwns dnt

cling, was rer,

the calidlnie ai lwl places
Thermisdyne Radlo Corp.
Flie Thesmiodsue Tbn Curp., New Auik, bl sno al

c

iractbte eslililis, wili the (lf e ol iy e re
ceivers sl earmis siybes nl ssliuets sith the 79 8
winh e TH-6 featured, e disistny luotlh a1 the §alnce
expmailing was covered ovir anil

ialuws wer the linr
Two niteuw
exericd
watly uitiactive
the Aniioty Show ¢
Whe bowths inviliag thein 10 teques:
the Theimindyine secnivers i then
aldikalion.  These cards trere tnrued orey
ilsue idealers futmel o Dikely Ny ol prosyieria
M. It Mwason, advesiising aumiwer of the Theemundym

liutss:
iy weve

A lemanrinanon of
withmit

humes

Radln Carn, and 71 P, Vags, assistant sales
mere 1 chuwe uf e exhi sssested Iry ey
sates sufl. Ly Tuitrs, preshilent uk the co

the shows
DeForest Wadto Co.

Varess Tumtho a1 Vth shnrs mweee gstinlarly
Ml mere deue o Spu

¢ anen

sition the scheme was carnal
In drout ud the tanier eatulut war » st
“ralln span” eseented by Mine Vrre
srubptovere. A 6 Nordlubn, district 1.
10 elimgr ol the et Thy nvw Dellarest proilvle wore
the Wt Renaissauee mailel came m e the
on. M ihe wlels sinwn earronl thie ner

vonelur o

a0
« enctmvel huoth,
< \yiniyom tie
Al 3 neted

wmuner, was

Huy A Weax civenlt.
Frecd Elacmann Radfo Corp,
The Freed-Erevmann o lineklyn, NV,
vt ined ubinietvely drsgnerd bunths lor the eyl «

s compleie line ol sadiw rereivine seis a1 hath s

Ve of e feates ul the Nary S rxe

®lich Suaieil alwry e hewmls ol the
exowil yofun 1o mnd fom e N and had Wy oame ol
fireed- ¥uerm inscished on s awrfure 1@ hoage liliek

tetters. This was planly visibde w wght, ax 0 ieas
éluminated iy cearch high's kemensr of 1le
Iver were worel, in thal varh ene was
the evuter by an arel, thns lividing both ex.

litutn ro they wimld lace nu syyosite aistre. The nnlyle
iied Wl ahe I8 Flas, NIRRT aml 1l

e NIUSS, dlie tmen banier heiig eaniasent

nole enlunrie, lu elarue of the esluliimn sl 1rven

al hth e Arouey ol thie s tines thn
g the rerk of 1y neph . Freel, presy
dent al the compane Cmann, licisirer; her
Previd, safes wavawers Avibioy Freed, secietasy, il Misp

VD Siven advertimig maniges ol the company,  thls.

rrs o alendnure dnniag the expisiting nere M Silige
man, of the Whalesale Rulio ¥ am? A
Morria, of ilic tircatee Cily Phanugsaph Co. hoth

prroducis,

ers o) lheed-Elsvmann vad
Chas, Freschman Co., Inc

Cansuleralile interest was eviwed Iy ilosr Aftending

the capositinns in the two fiooths muintained ag the Ial-

ace aud Armosy irspestively by the €harles Frechinnn

ecvus heing Jol

Co lur, New York amt Chicagn, manulacmirer ol rafsw
teeeiving sete and the Freehman Magier "0 |,
climinntor. The exhdliit comsirtal of the seven 'veshman

woddels wheads tamiliae in the trade. whieh rangen 1
stybe aml prive fvem 4 mileentely pricel recesver fe \lic
Ingh vl consule wwlvl, maly huilin lowl speskes s
altery compmrinents, whie pvice 18 ysevedingly lom
evnanlerie the warkmanshi, desip

rmesalvit A cliarer of
tendance shirne the sreek ol the

sholl,
cxbilats aml nar aw

how, s wns Chaclra Fresh, uresulent of thy eo
mny A those on sticilaner wory. Man

111 Stralloan, 43, Fuller, MM, Sehatler a

fer.

Apex Eleetrie Mig. Co,

The Apea Electri¢ Mfe. s, Chieagn, I, was sene

seatell sl huihi shows with n bl sbaplay of Apiex re
reivess, Taml speaken aml the Aprs wnlny sadio (able,
The Snver vy, the dr Lixe wad the [h
ner il sets shown, with the Hakry
ymal. The Apra console entvitaines, cnl
o the Aprs emienainer, an
sucaker, were alro sharn A1 thie | atianal Shore
Central Palare. F. M. Loug, jresident nl
Telemainr  Rndie Conp, wetimolitan viraebiruter,
was in charge, and &t the Rudio Fair at the Armory
wenidrers of the alatl vl the New York Irmanrh of the et

sy presented thy hine 1o visitors,
R. E. Thompson Mg, Co.

© R E Thampson My Co baothe at both shnn
had as theis mns ewieeesting aurrctinn ihe nem sercrver
hiown as “The Muwwer”  This 15 a eone shaped lond
sicakee mionnd thie cieenmierence of el is o large
seade indicating the lunmg Pos s vpresared by o hn,
which, when mared, tunes all virenhts. Tly entner 19
vireular in cinck.like Jerigm, The set v evmpletely aell-
emtiined, v datlewes, spcakvr and one wnit snigle
tnming control affordrig the feasi possible cxestinn awd
supreme ¢impliciny.  The wew Thompson console el
o whih single tuning eaniml was mlse showw. In
elimke at the hovihe were the sales atnf, headed Lp
Rabert W. Torter, viceqiresulent and general sales inane
aree; William Rine, Northuastern sales maager, nsoisird
iy Wareld Hrmane, and associated with them wienibers

"€S—— (Continued from page 119)

tiopohitan disinlu.

) 1he sates raff of Whe eompanr
May Co. aud Steeh:

r. llethen Jobn Corn, 0 W
Ine.

|.
m,

Kelloge Switchboard & Supply Ce.
The Kellogg Swiehhnad & Suply O, Clicagor
daplaged 1ia recerrers, laud spieakeis and
warts Al baiti e 1adi skons, nh the Kellogs K. F. L
the demnre ol the edhidnn This
el hy Dr. full, «f Beoutan,
el disenssinn thaingh vie several new
plew Kelloxx Wave Masicr line of re
<horn mitl the Reltuge Synplony e
Mymliers of the sales \iafl
Ner Viek, mrivapolitan sale

o recirer
"
" s eanseid
featmes, e o
ceirees was als
[l ners god Kelfewe puris
uf 13 1 Baler & ta,

seren b
1

a e

m svendanre n

remirseniplires of the hellogg €n, revr
Use eshilins, morkieg undes e direciim of X L. ¢ apel

il L deey, disiniel nnuakers.

J. B, Feiquion, Inc

The Peew wnality lie of reccirers en otk able
sl ennsile mndrle was sbamn in aleactice Looths o
lioth she Puduec and Anuovy shows, The ease of operas
tan came e fur patienler alientien.  This > a lugh

rheted on lines af the hiehyrt siand
8 113 i ris prices oy qulty mod-
erate  The ths rvevr i ehorke of € M, Shrrwond,
sules mana f \he cnmpany.  f. 0. Ferguson, head of
the company, adsn nas in atiendinee,

Dayton Fen & Molor Co.
n a1 huth rhow

aalitg it w
anl, and conredrs

Boll

The Day Fan pimlinis neve sk
the saldyr and vansole weecivrre were sel alachively w
spachuns hontdin hiefore wlivl v cothuriasts could by

Fan receivees

ehonu the sunplieh) oi aperation o 1l
The cousule ms Aluth cavry somy adv.
mews aml w cnve poeees al
well as rceeiving 14, prarvdl mieres

I« of

=

v
s garhenfarly. Pl

ly visi
tur Ui neee opraated in ol

e

lacal desin

itur, the Nuges Elechvieal Supwly Co. Among
thine ru attemlanre were §h A, Grabam,
il wenevad wanager thy company; Chailes T. Lauson,

f e advertising depaviment, and Rol®n €. Smulh, of
Ui Noyes Eleetsical Snpply Cs. Otber inembers of thr
Noyes slall wrho meie s atiendange were Strphen
Nausler, John H le and Al Courray.

A-C Elecliieal Mig. Co.

The enine lne of radiy aceviving scis manufactmved
Iy e A Kl Myt ©, wis shown
al Dl shums Albert s, ihy Nem Vork rep
e mchurge b by vxpesition bootl aml
o wr, Eastein sales manager, and Lo R, Neff,

Em
Lulelphra reprvsemiative, vineeted the Avmory exhibit,

"
he 1o gless encascil mmlels as melé ax the varo,
consuly 13pes of Whe A1 receirere were showa effecrively
Is, winch ablwrad visitan W riew the meehan.
som sl Al ot The A-C Pham Sel, a unit wiach
can D mrialled in alkong imaelines adready 1 the
hores, scemed 1 anmre particular intevest.

Splitdord Eleetrical Co.

ets of Splitdori recen ers, mannfaenired
ol [lertneal Lo, were shown at bulh New
Tlar Srro's eonvole moilels proved parne
irly iteresting. They are really evorks ol ar aud e
Splavadorf "Nl n bl decoratvd eonsale of Jap
mere dergn, with huibim sieaker aud otlier perlect ions,
nothe aneartions,  Te balking machwe dyaless
atl prosram for (e Fall was abso allumng. The
suniers with the simplieity and
i as welt as arranging dor
tlenler omlets weew 1mporiam in trady cycs. The fact
st the minswal enlrinet design set the inrtraments xpard
secmingly liad an adi) advauniage. The booths were
snder the dirertian of E. A, Relly, general sales man
aken ol the Suludarl o, imd sales wud lactory personel
were 1 allendance at buth shaws, suclndisg Tom Dunn,
Lomr Tariwy, ¥ Glmk, R, dteck, A, F. Jicobs, F. T
Adler, T Caniplell, E. Ilughes, R, lanes, Ed, Hodges
d Lawrenee |1

n the I

Yok shnws,

Colonfal Redlo Corp.
vew produets uf ke Colo

Radia Corp. were

The

lioarn iitactive lwoths m ol shows. These receive
5 setr mie the of emincat radio cugiecrs,
While the linc 1 nopular in price, it s composed of

orudncis «f the hest yualiy, QI partientar smerest way a
recvving xel that ean he lonsed fu the base ol upright
model salking wmachines This Is 2 ve-tuhe set of ex-
certional efficiency anmil shoud harc & wide sale, whese
premrly mitrodueed. “The lromhs were in eharge of F. G,
Cavvan, sntes wiaoager ol the company, whe was assisted
I varroue memlnrs of Ahe sales siaf, including R, E,
Wither .mul J. L. Taylar,
Dubfller Condenser & Radlo Corp.

“The Suiey Bucar striment that employs the or-
hvrrr commmieseial cleniric curremt in rupply the neees:
aary "B voltave 10 a eadio seceiver, wos shewn by the
Sinher Comlerrser & Rado Corp. at both shows, Tl
athrr prodmers ab the company, inclidwg 1% eadio fres
nnency  tvamsiuenicrs, nuear, rondensers, eie, were also
on diatay  The Imnih 1 charge of A U lloward,
eles mavager ol the camemny: ). P, JeAmaton, J. A
Vrred, rales mawaker; Nathan Markewits, of the techsi.
ead divigion, and Frank Benner.

Electric Storago Ballery Co,

A serres of clectricatly illumionted pamiings depicting
tie various rmpartant uses ol Exrde Iratierics formed | ne
hackarannd for e exhitrits of tlie Eleerric Stovage Rat.

(Continied v paye 122
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f;am your

house current

Philco Socket Powers are plugged right into a lamp or wall
sscket. They change ordinary A.C. house current inta smooth,
hum-free power necessary for radio.  Dependable as your electric
current.  Turned on just like an electric light.

Ihilco Sucket Powers make radin even more convenient and
casy to operate than talking machines. Thousands of persons are
now buying scts who previously thought radio too mysterious
and technicnl.  Thousands of others—tired of the bother and
expense of renewing dry cells—are cquipping their sets with
Philco Socket Powers,

For Radivla Super-Heterodyne  (old and new
models) and uther sets using 3-volt dry-cell tubes,
Philco Socket Power “AB" is ideal. Both “A" and

B power bnilt inte vnc dull-brown, hand-rubbed
cabinet. The one Socket Power switch controls cvery-
thing. Nathing ¢lse to think about. Simply snap it
ON and OF°F.

for 30-00 cycle 105-125 volt alternating current.

Consumer price .. $65.00

For 25-40 eycle 105-125 volt alternating current.
Consumer Price .......coevevinennaeans $68.50

For Storage Bartery (6-volt} tubes Sovket Powers
A" and "B are supplied in individual cases. Either
may be used alene but for maximum convenience hoth

radio power

MACHINE WORLD

This switch

controls
everything

~your A power
~your B power
-even the radio
set itself

Saap it **"ON’’ ead cnjoy your radio.
Soep it '"OFF"' aod (o to bhed,

should be used together. Phileu Socket 'ower “.\
is a complete “A" power unit, permanently connvcted
to your houst current and automatically supplying bat-
tery current for scts using storage battery tubes. Socket
Power “B" eliminates "B" batteries and can be used
on any set. Plug the "B into the bnilt-in socket in
the “A.” Plug the “A" into # lamp or wall sockel.

The one "A" switch then controls everything.

Socket Power “A" or 50-60 cycle 105-125 volt
altemating current. Consumer price L$H2.5

Socket Power “B” for 50-60 cyele 105-125 valt
alternating current.  Consumer price . ... §47.30

Sacket Power "B for 25-40 cycle 105-125 volt
alternating current.  Consumer price

You can obtoin Philcu Socket Powers from your Jubber or
holesaler.  Order now or write to us for complete details.

Philadelphia Storage Battery Company, Philadelphia

pempwiiEmy

Thlien abo lnilde nwharpable Tuttein,  uniane
Dbecaisa @iy RN} e INTHARADCS connecial Je @
mdin ~ct and safels channd In e g mou -
Mt lisoRNE sy Wins.  Dader (sl far clivajeed
Han e evrlodieal penewing aad rewteme ol dy

el

Fallco Kiandant "8 Uatlers —s complvie Adenr
Lomn mshocans-Anidi [enlsccmenl for W0 sells of
a0 cells. Oolsy $10.85,

RADIO "A"AND" .
' §OCKET POWERS

Fhilco “"A™ Batlerles ln sctd-Ught clars casee—
tor drs cell tubee, 78: Giaol tules, $1l MR-
charce Indlcaen

o rubber eases, dull mahogams fone, $14 %5 amil

121

Q,

oo Dadio Betterles are bulll Diyamic: 1110}

.

Pl
Lut EHARGED., Theli Wfe doesv't siant unill jou
paus n ihe electrolyte. Yoo hsndte then ayv earlly
23 radlo (ubes or Vieteala Records
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Second Annual Radio World’s Fair Scores— (Continued from page 120) -

tery Co. ol Philadelphia, P he Armory end
the Palace. Eside radie “A" batierics were
exhihited, The #nitial showing of 3 faciory model of an
A" bauery power unit nol s yei placed on the markel
wan made. Much interest was aliown in an Eside hat
tery placed upon a pedealal in 1he cenier of the exhilie,
whieh wna used 4n the MocMillan Arctie Expedinion ot
1921 and 194. Dotb cxliblis wepe under 1be diwection of
J. Garey in charge of tlic radio department nud his a1efl.
The cabiblts were arrunged under the supervision uf A,
D. Kreliaberg, adverdising manager of 1he company.
Argus Rodlo Corp.

The Powcr Elcetric radlo, the new Tadio receiving sel
made by the Argus Radio €orp, New Yuk Cuy, and
which apcrates entlrely from she clecirie lighting circut,
using no batteries, atiracied muel intcresl of both shows.
This new developiment in radie, throukh ground-flosr lo-
catlona, in eacb instance brought Ihe line 1o tlic atien-
tion of the vishing throngs in a etrong mamner, Al Ne
Palace an eleciric fountain in 1he center ot the booll

and X0 were sliown ae wel as model 145, which 13 3 phor
nograph radio panch. There was alwo slawn she Fower
Electiric set inslalled 1n several st moilels. Ira Greene
divided bia time between Dolh cxbibits and was ably
asaisied by the Arens atafl, consisisug of Dr. M. Wai
lace, of the Argus Jol Seree, Frank Ial
nisn, George Seiflert ai .
Fanatec) Products Co., Joc
The Fansieel Profucis Co, Ine, Chicage, 11, 2t its
exliibi liooths featured two models of RNakelite Laitery
chargers, the "I charuer aud the Trichle eharger, and
twn moilehs of Malkiie “'R" hastery elimanators, 1he "IN
Ine scte of Tix nithes or Pees and the U 1), for scis of
six tuhies or mure. | chavke vl the displays was ). Py
Radubanll, Easicrn represciiative, assisted by J. Rrad.
tury, llastan repeescriatisey 13 V' Denzer, Philatedphia
reprenentative, anil George Hilgam, wervice depasiment.
Amber Miy. Ce.

The Amber Mg, Co, New Yurk, displiyed s complete
Tine of MarveQ Dyue receivers al both shows. The ex-
Tibits consisied of the Mary-O PDypne Model D consele

Air.

materially added to ita atiractivens Madels 1tn, 25

A SENSIBL

T IRE IUBE WiT

They want /

You owe 1hiat service 10 your
of patronage.
profit and good-will,

Earn both—give 1

What they want!
‘When f/tel/ wantit!

¢

UARANTEE E@F.j:

S QUALITY]

there isno
substitute
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Supertron

customer i consideration

an awe lhal service lo yourself in consideration of

hem Supertron.

As gaod as o tube can be.
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with bull-in loud spenker and baticry comparimenis.
Also ot display were the Mary-Q-Dyne Moiel T and |(|.¢
Model D, both of which seis provide ample spacc for
B baerics, o the case of Model D there is sl
ficient roem for batiery climinator. Aliernately in
aticndance ot both exhibits were E. Bensonmen, gencral
manager of the eompany; A, Sims sales managee; J. G.
Eusenterg, chicl engincer, and J. M. llcddacns, assisiant

engucer.

Natiooal Carbon Co )

The Nstional Carlion €o. New York City, occupied
Wooths at both shows mud ilisplayed o complete line af
Evercady radio batterica, A featurc ol the c<h s 8
Iarac pancl board sbowing in telash P?\v "lm‘llltnc-
can be used to decrease the power miilized by "B Lai
leries. C, 1L Elfis, who wss in charge of the panel used
for demonstration purposcs at the Palace, w3s coil>1amly
surrounded by crowds of inlerested spectators, to whan
lie eaplained the various advantages, :nd. how hest 1o
altaim them in the wse of Eveready balteries. The same
method of demonsirstion was carricd ant at the Armory
Al hoth exlibits the batlery featured was the
new Evcready Layerbill, winch atihough il is a dry hal-
lery, ia consbrucied by means of @ new proreis similar
1o that used in the manulactere of wet cells. €. J
Schulls was in ebarge of the Palace exlubit, with W.
Ileatack 1n charge ot the Armory. ©ther represeniatives
of the company prescnt were: W R Peppard, H. L.
Weusch, €. W, Dickinson, T. ©. Loughlin and J. N.

Corley.

Valicy Electric Co.

The Valley Electrie €o, St. Lomis, Mo, ¥ad
distinet lines of radio apparstns at its exlibits al the
hows. The Volleylane radie receivers, of which four
madels were shown; Valley baltery charker, and Valley
"B" haltery climinalor were ow 11cin. The Vafleyinne ¢
cetvers, in cousale and tahle mndels woth special Vultey
Ialiles, were Ike feature of ihe displays. Herbert Elder,
treasiirer of the company, was in charke ol the exbibits
and he was ably assistel iy R. P, Gumingbam, Easiern
sales monager, and C. A. Siicht, disinet wnanager, and
nicmbers of the Easlern sades force

Apco Nfg. Ce

The Apco Mix. Co. of Providence, R. 14 bad compre-
fienaive displeys of the Apeo line through ita local dis-
tributor, the Telemotive Radio Corp. The exbibit in-
cluded the Apes "A" battery chargers in two types, No.
77 and 79, and the Apco “B* battery charger types 88
and 89. There was alio shawn Apco audie transformers,
“B" kils, rectodynes, radio switches, resiators, grid leaks,
vernier dials and batiery clips. Thomas F. Wilson,
gresident of the company, spent scveral days at the ex
Yiblts during the week.

Tobe Deulsehmann Co.

The Tebe Deutschmann Co., Rnsion, Mass., diaplayed in
the Paloce and Armory various ra 3ccessories and
parts featuring Ihe Tobe flier condensers and indoor
toop acriala.

1bree

Pequot Wfg. Corp.

The Pequot Mfs. Corp., Long Islend Cily, N. Y., man.
ifacturer of pncking contniners for radio kets, was rep-
rescnted at borh the Palace and Armory. Under the
display of “Pequot packed” was to be found tie carions
of the various usces of Pequot containers. F. S, Oppen-
beim sad S. H. Fricd were in charge of the exbibits and
exploincd the merits of Pequat packing.

Exhibit of the Murdock
Line During the Show

During the week in which the radio shows
were held in New York City, the William J.
Murdock Co., of Chelsea, Mass,, welcomed ils
many dealers at a special exhibit arranged in a
suite al the Hotel Commodore. D. R. Mur-
dock, treasurer and general manager of the com-
pany, and A. S. De Vecau, New Yorlk representa-
live, were presenl and demonstrated the new
Murdock nentrodyne radio sets which were
shown for the first time. Model 200, a five-tube
ncutrodyne cabinet set with loud speaker al-
tached and Vernicr diils, was shown as well as
Model 201, the same instrument without loud
spcaker. Model 203 was also shown. This is a
six-tube neutrodyne. Of pariteular interest,
however, was the new Murdock model 204,
which is deseribed as a “no antenna or ground”
set. The sel was installed in a floor cabinet of
artistie appearance and i< a six-tube set, 1wo
dial conirel, with which nciilier antenna nor
ground is uccessary for radio reception. A
nolable advance in radio construction was to
be found in this set, which emplovs a shicld
coveriug Ihe varions units,

). H. Blinn was recently appointed manager
of the lalking maehine and radio dcpartments
of the Denver Dry Goods Co., Denver, Col.
Mr. Blinn is well known in retail music circles
in that cily,
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Quahty Sells Them ~Not Pnce!i%

BRIGHTSON TRUE BLUE
RADIO TUBES

When True Blue Radio Tubes were first advertised as “The Finest
Radio Tube in the World” no one could prove such a claim. It
was necessary to have faith in the product.

Today an ever increasing number of True Blue Tube Dealers will
testify to the truth in True Blue advertising. Their sales show that
the man who bought one True Blue Tube generally came back for
more.

Investigate the value of a True Blue Tube Franchise.

Brightson Laboratories, Inc., Waldorf-Astoria Hotel
16 W. 34th Street, New York City

Write Our Nearest Representative

Phlladelghia Offce Boston Office

N: Eleveain St nllnmphu Pa. 5% Park Square Bldc., Baston. Mass.
\(oung Lorish & Richards: € A. Buscher & Co,
717 %, Jackson Bird. Chicigo, Til, 1218 Locust St., Knnsas Cilg, Mo. 1.
American Electric me Co., Bruwn a mu Supply Co., Bcdlurd Avo. at Madison St, onokly- N. Y.
176 Spring St Au.m- Ga. loe St., sx Louis, Mo. Bering.Cortes Hordware Co.
DiElte Electric Co Boll Slemlc Box 117, Houston, Teras,

| Joba St, Brld"pon, Conn, 10 West Bay s: Jacksonville, Fla. "‘," 3 Ppilly Herdware Co,
nnnm Walab Stegbas H. Inus, Dallss, Texa

New Jersey R.plﬁtnll!‘vt
Trisd Sales Co,,
Trust Co, of . J. Blde., ]Usty City, N. J.
Seedman Adto & Radlo

Co.,
446 Stark St., Porlllnd Ore.
Magoeto & Machine
1035 Cathedrsl St., Hnlﬂmort M4
Radto Dultrs‘ Supply Co.
., San Franclaeo, Caltr,
B C
pLM] Gmm "Ave., Detroft, Mich.
Williams Hardware Co.,

100 Second Ave. K., Minneapoiis, Mina.

Zigms Coaperative Merc. Inst.
Salt Lake Clly Tt

Clyde Waahburn Co.
105 Union St, Mewmphta, Teun.

4 Chamber of Commeree Bdc.,
Los Angeles, Calil
Rew Haven slmm Co.,
2% Elm St., New Haves, Conn,
R( nolda Rldlo
Glenarm St., Denver, Colo,
sounmn Staten Ind. Corp.
sr.. Ne' Oricans, La.
Frank s
22 PlKe sr smne. Wash.
Relson Hardware €
Campbell Ave s “Roanoke, Va.
A. K. Satton,
1B West 1at s: Ehartotee, N. €.

Lu Kountze Hardware Co.,
9tb and Flrnlm. Omnhn Neh,

Nixan-Klmmel
148 5. Wait Sl. Snolllne Wash.

Roberta Teledn Co.,
Tel:

& E R dio Service Co,,
Wdlhl Bl4¢., Tulea, Okla,
Yshr & Lan
2T East Whter St., Milwavkee, Wia,
H. Letser & Co, 706 Prospect Ave.,
Cleveland, Ohfo. "




124 THE TALKING MACHINE WORI__D e 1

Simpler, More Selective, More Sensitive,the New

JAGNAVOX

is making radio history

The new Magnavox is ultra-
selective—the new Magna-

STANDARD
CALIBRATION

=
AGNAVOX nas per-
fected the single dial

control. In the new Mag-
navox a flick of the fingers
makes you master of the air.
The new Magnavox is ultra-
sensitive. It is factory tuned
with the Magnavox tuning

vox circuit and Torodial
R. F. Transformers tune out
the big, powerful stations at
will—turn the single dial of
Magnavox to the wave
length of the station desired

“At the airn of a single dial®

and no other station can
butt in.

meter, 1,000 times more sen-
sitive than the human ear.

No Magnavox Set can ever become obsolete

because Magnavox Receiver Units are in-
terchangeable except in the case of Mag-
navox Junior. Should our constant re-
search show that the Magnavox circuit
can be improved, it will only mean a
change in units to bring most Magnavox
sets right up-to-date.

The new Magnavox is making radio
history — the new Magnavox sells on dem-
onstration—and demonstrations are easy \ . cs_=r _

N - w nér —
with Magnavox.

For your profits sake, write, or better
still, wire our nearest office today for the
name of your territorial distributor.

THE MAGNAVOX COMPANY

1315 So. Michigan Avenue, Chicago, 11l - Oakland, Calif.
130 West 42nd Street, New York

Mag x Interch bl
Receiver Unit—fits all new
Magnavox models except

Magnavox Junior,
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Latest Products of Radio Manufacturers on Exhibit at Fourth
Annual Radio Exposition in the Grand Central Palace. New York,
Thrill Vast Throng—Marked Improvements in Radio Art Manifest

The Feurth Annnab Kadio Exposition, i1 Vhe
Grand Central Palace, New York, September 12
to 19, decw 1o the ex-
426 rinlo prod-

wets of leading sanufaciurees.

The outstanding feature of the exhibition was,
jmlging feows the optumisin of the mannfac-
turers, Alie enthisesi of e alealess, ke
inteeest lisplaved by the public, aml the uu-
nrovemenl manifest i all dypes il rlio rr-
ccivers, that Mlie ~vasou of 19231926 wvrs all
indicatious of heing o revard-hreaher

To anyone fortunate pnowgh 1w hive viewwl
the lalest produels of 1he rinkio imannfactnrers,
The forwanl step thai has been kv in making
the radio reccivee a Irie misicil inslrament was
evident  In appearames, 1he rabinets are now
on a par will the fnest duenilure; s sTmphcity
of operation cven a tyro it 1he recoiver eannol
foil to thne in with e wilh the adwvanre i
Itas bren made in1he <implifying of contrel dr
viees; in gnality of tone reprodichion, tigongh
the betiernment of the lond speakers and the fu-
crease of volume throngh wew amplifieation
principles, throngh mose powerful 1nbes and the
improvement i praciically each and every part
vl Mhie recerver, the radio sut cannol fail of ree-
ognition as i real winsical inslrmnent

To many 1he eliminalion of bLuttcries by 1hr
nlilizalion of howse current is an intevesting
developmienl of 1he scason.  Several reetivers
of 1his type were on display at the exposition
To thosc who utilize halleries fur 1l operation
of thicie radio seis the batterivs, improveil types
of dry and stornue batleries, inproved battery
constriciion and lUelter and new melhoiks of
chargine 1he batieries maile a decided immpressivan
Allin ), the rinlio recciver, viewed 1 whole
and from the angle of cach of the parts which
compose it, his mlvanced materially, with the
resnlt 1hat it is wow an instrument with in
creased beanty of appearance, relinbility and
consequently of greales app

Viewed from Ihe Irade
had the rfleer of bringing
to 1he trade, for, in spile of the many nnd hig
strides 1aken in Ihe improvement and ilevelop-

wle the vxposition
feeling of ecurily

wrnl o the radio revenver, nu radseal us roralu
tery chimges hiave Teen anade wlhin e winlid
iy The olfect of npsetting 1he market 1o
other worils, the refinements intrudnedd 1eml 1
wake the rilio recciver air mistrini ut with ine
vcreasel siles appeal, bt the present zels on e
marker and in the homes will aot e any
e eonsilercd obsolito

The 1 ers ol The wspositias o porial
1he sverage aily allendasee wag i 1le meich

YIS

Grand Central Palace
horliaal of JUEOI, making o grant sl for
Ihe period of 1hic show of almost a quarter of
« million peopls who afe interested 1 the srw
radio lines to the extenl thal they il lo i
sprel the new products Sl woniler 1hay te
hnndreds of dealess wlio 1ook 1he opporhnmy
ol inspecting tlie new linex rxpressed 1hem-
selves, after viewing 1he verehundise wnl serinyg
the crowds, as frelng 1hal prospeets for thy
Fall snd Wisnter seasons appeirer of a roscate
Tme.

The mmsgers s yrar hinl pravidled sperial
enrertainmenl and eluealional features for the
visilors to the show and there was scarrcly o
momen! that semc intervsting fealire was et
n progress.  rominenl fpnres in the radio

winld ale addresenle v
tram the espositoar gl rathe aelinis
citur bl i vis ts awd the nnoy thusgnls
af Dstesers-in whe tnred momn e earellent
pruaraps whieh weere coustanthy hema hroad.
st b i On Mondny, Seplenthee
14, the iest demousteatinn of 1hvision by eadin
was wiven Huoneh the sennllneans transinis-
wr of the phntagaph of 1Gaul Sarsoll, vieee
presaboat ol eeneral maneear i the Kolio
Curp wl \n o, wh nale aee aahlee-s wlhirl
was Dwaloast over statne A JZ 0 \irer fua
titre which anver vl 1o attraet cruwds was

faranid

~hora

the  demenststion ot photo-radio,  ~howmyg
rho  Gapsiidesumn of  plidogeaphe of puhlic
arrn il enerest eveuts This aleorstrilion

was wiven wmler tle ditection of 1he invenlors.
Fach witernonn o La-lran pageant wis given an
the thind floor of 1l cxposition and the Fajest
moiles in clothes drew the allrnbun of the
farlics from the latesl i reccivers A disph;
uf scls hlt By amatenrs was also an allrachiv
feainry

I additin o the Tist of oslithitors appeasing
helow, a wmbes of imumihetnrees were rrpre-
at both e Foneth Aol Kadie Ky
wsithn aml e Secoud Anaual \Worhs Foar
A detarled desrription af iliese eshibite will
Tie ot 1 the anfede m awaber section of 1
misert desenbing  the Rule Warll's  Fair
These manufactirers inclule: the Mwater Kent
Mg Co. Stewart-Warnee Specdoimeter Corp.,
AMusie Muster Corp., Senora ienogeaph Co.,
Ine, Pathe Phonegraph & Rudio Cerp., Ther-
wmioilyne  Radio Cerp, NeForest Radio Co,
Freed-Eiseinann Radio Corp.,, Chax. lFeeshman
Co., lue, B E ‘Thompsen Mig. Co., Apex Eler -
tric Mig. Co.. KRellogg Switehlionrd & Supply
B. Frrguson, Ine, Daylan Fian & Motor
-C Eleetrical Miy. Co., Splitdorl Elevia:
Co,, Coloniul Madie Corp., Dilulier Coi-
denser & Radio Corpr., Elerteie Storuse Baltery
Co.. Arpur Rivio Lo, Fausicel I'roiducts Ca,
T Ambher Ay Co., Natiowal Curlon Co,
Valley Tleetric Ca. Apeo Mix. t'o, Tolr
Prentarhusann Ca, and the Pegnot Mg Corp
Details o1 e wxhibits al the Pl follow:

seHlc

Leading Exhibitors

Radlo Cerp. of Amerlca

The Kadio Corp. of Americn was rejrescatest mad only
Iy the full line of Radiglus, Radiottons und aeceszories,
lut alse by edocalinnal exhilinin which gave tte pulilie
A clearer insight futo e pracesscs winch gu 1n make
the radio prodoci whieh ihey sv enjoy the ilrsirable
insieauient that 11 is. The mam bouth of lhe ey
m wlich wan disidoyed the new Fall line aud models
formerly on lic markel was most siribing.  Hed velhel
dranerics, bordersl wilh silver, covered e edlire Lack
uf ihe display boorl. I ilic ccnter of iix drapery a
targe cirenlar opermnee appeared, with a hlack velved drop
lieasing e insignia RCA In golien leticrs. This drop
when drawn revealed a small siage n which was
placed the latest Radivlas and lund speakers. Each halt
liour the models were ehanged. A young lody ivould seal
herself belore tie insiment, consuit a paper for ilic
lsh oi programs amd Rive o ilemonsitation of Ilie eave
sl simplicay wnb which the sel conld be aperatel.
A gird in Colonial costume distsfhured Iermiure deseril
ing he latest RCA groducis, The features of Ihe
Wisplay were he new Hadivlas No. 30 Neo 2, Nu %,
No 25 and Nu. M taelher vk lie sogephiederodyin:
awl e Super Y111 The ner wadel Radioln  towsd
speakers No. 1M, No. 102 and No. I and the RCA Uni
Reciren power amplifier and ihe Due-Reciron “H™ bai.
tery climinator were also given special allention. The
full line of Radiotrous snd Recirous mere also on exhibii
Tn olter hootlis the Radio Curp. demonsiraiail sie metliods
Uy nhich plotes me recaved hy radio and edocatieal
< sboning e wrow ik of e midusiry were shorvi,
- the fact 1l wus nperatian of sets wis perniissible

and Their Products

al the sliow, aelual dewmsiearnn vl the Radiola e no
given ad ke HNoiel Fennsylvasia vhere (he futl e

on lisplny awd the general quhbe eonhl view e
sl judge of s menis, Fhese slemonsicatiny were
giren dodug Uie enifre meck with Dr. Alfrel Valdsmih

ehiel brondeasting engineer, W chnge.  Flic display and
dewionsirations at ke hoiel nere opien 1o memhers uf e
valio irmile fram 9 a. w. se mitlnight woul W slie poldie
Do 3 poin to mudngghl, The tisplay Db ur the
shew wne under lhe irection oi George U Vlark, wan-
ager ai ihe extabitin depariment of the Kadio Cory. of
Amenien, and membiers nf hix sianf roustan
altenilanee.

nere sn

Brunswick- Balke-Cotlender Co,

‘The Brunswick: Balke-Collernrder Ca., Clieago, Hl, a1 Hs
veey atieacteve hooth, featnteld \wo madels o e e
msirumeny, the Panairope, Oue, a Tuiler wailed aml 1k
wilier 3 combinauon unil, hnewn as 1he Brunsask 19
trope Rafioln wiirel, in additca su the new smind eejao-
iticing insinient, honses he Aev eixhi-inbe Radiala,
aperating on AU coreemt.  As Abis was e fr puldie
showmy of Wes wey fusiameal, aaamlly i giear deid
of Inierest was shisgloyed by the visnors ta e show
the allendnid> ut 1lie boolll were Lhsy e
workings of 1he Panaleope and jointing o
Niders ron e 1konogcaph wmil rulie,  Thealers vivitng

wlierrm

the <how irere anvited 1 sbvend ilemmusirativns = leti
were given crery  aftempeen during 1he weeh 01 ahe
ofkees 1 1lhe trunsaick Co. la addilion 4o tliewe ardn

wenls & represenialive Wie of Brunswick Rastic
stowtn, witl 1e ney Georgian moidel featmed WL A
Jteach, Easien snles aiager of dke lemogiagl i

1o

b dle counrny, 1 chnge of e demoiistalions
al the offices o1 e eaunant, aml beaige Lyans, assislan
hstniel ke, Al M, Eneesan Ynike were tn ehage
 the exlibul, wesisded by wemters of (e New Yark
els oiaf

Adler Mig. Co.

Fhe Adler Alfe New Yok, and leawssidle, R,
ihisplayed i is very atteaciive looih tlie tanilste Adice
tayal 19 line o raha tecervers and gl gk
Ameing wntomriis on o diselsy  vee e

Na A arniralyne seeeinver, h 30 vansete Sjeahee,
the Ne. 191 sable apeibrr the 1ol B 1ipes al ennan
Al agraphc 1nain

Tulne rumilag

ments, « of twec 1ighl. I
¥ . ind tinee tles dessguaied as

i 30 his bty canstituied dhe list srade pescina

af the new AdlersRegal lme for e coming

. i cunsadenalile  prasr

Lamliert Fraaill, 110e
¢ af the company,
siste] Iy Ruhert L1
iy, o dlie Addler 1
Jrestdeat af the e
paap, was a frevent Lol he sov and the sales
<l ef e Silas B Py asall €on Adler gukhier iy Nen
Yuih nas abve Aol limme visioe

The Audak Co.
rasn The Nadal @

~ales
adibig,
Mit

mesulent amd peneral aan
cliargs of (e
Sreauss, and ¥, 11

s oTganizANoN.

¥or Al svenl ot

Seliction al the sp Vs proskiet mihe s avaal
e, ar widl il ar dlemer of e dalking
uachiue for citie s teeond pureses. A modil

Nrunsnieh Selevison vese
One ol e wtlier fratan s
cloon of an enlaiged telir
Pl e ealbaig
time il 1adia ¢l ban & Heahy o
tho congratniarcd e Aedak Ba o a18 dclen
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tron equipment for use with Benuswick maclines, The
hooth was wnder the dhecl chmige of Maximilian \Weil,

the well-knows aconstical and electrdeal englucer and
inventor of the Selection. Ming Rose Wenhofl and
Charles Itern, of the Aundak Co. slafl, were ulso in
stiendonee,

Magaevex Co,
The Alagnavox Co., Oaklanil, Caty hd an disglay the
full line af Magnavox reeeiving scta lant sueakess aml
fibes. Four models of recciving ety were sliawn dn the
conale eahinet and table cabunet tymws, caclt watl huili
u louwt speakers an well as the table cabinet wih
caternal loud syeaher, snd the Maciaasua
madel, whicl alse onerates nih an externat
The Magnavos M 20, a new cahinet loud speakee, wa
of the featines of the disulay. The Maguarvin San
Speakers snd wdies were alwo alown,  Ileekert arhrer,
contact 1eprescatncive for the Unied States aml Canardn,
was i eliarke of the display, ed by Leon Gnliter,
Chicngn dlatet manager, and Chorles leselion, fucany
ilepmitment.
Th,

service
Goldschmias Comp.

A nante well known in the vadie Industry amouy the
rade and consnmers wan tepenented {u the display ut
N. & K. proluess at the capewition of the Newleldt &
Kulinke Jivision of T, Golilscimiilt Corp, New Ymk
Clty. A dixtinctdy unvel fentne in she vcorution of
the atteactive finoth oeenpied iy lic conyp
taige stuffed cacle, direerfy below whieh & mietal encle
containing the Jetrers N & K was houg  Thas sl araile
mark of Mic company wia hronght onl sirlliugly o I
those who attended the exhilibtion, A complerc lne

die cnmuuny's prufveis was edhdiived, nelling
whones, pheniogsaph units, mml the N. & K. loul speake
The moduct whicl was fenturcil was the !

toud spraker. The shape uf this speaker is oricingl aml
novel anil sugscsts a squace carnervd jac wale fuur tevt,
resting on & wquare, beveled hase. It in «

a scienlific wmaterial aml §s attioetively fin
autside with various Worab devigus. ). I%. Price, gen
snles and adveitisivg mannger of the Amerivan \ivisi
of Newfehll & Kulinke, was [ chmge of the calubut,

Raving cesenily setmned fron a tvip to Fincne to le
an liaml te meet hia mauy feleds In dhie budusiry.
John G, Schultz, Eastern sales representative of (he

eompany, was alse present at the exhible,

David Grimos, Inc,
ey, I t its exposition eshilit, showel
Iatest wodels of its fous-lube consoles. Twa
of tlicse were desviibied s [iLiaey models, a Bahy Graml
and e# Empiro Reunjnswice, The booth wua n churpe
of . I\ NeLanay, Jr., the nalen mnnuger of the coupy,

Payil

=onic of

ussisted hy Funk MeCloskey, FFrank L. Kaliman and

Rohert L. Sclicels, of the meviapulitan «alex siafl,
Qitdllan Bros, Inc,

Gilfillan Bros, Inc, Los Ang Cal,, were rvpresentel

hy an exceptionally aitraetive hooll, Kttel and furishel
ta represemt the Hving-room of n raom with pafntings and

fuenishings carrying ont the illasion perfectly, The new
models of Gilfillan recelveis were iisplayed, with the
GN46, the neiy contole model featured The GN 4,

fout:tube table model, and the GN-S, Bve-tube sirainht
Hue nemirodyne, both new molels, also mere promunently
sliown, W. R, l3nes, of the sales divislon, aud 11, W

and Imveator of the Farand spesker; Georxe . Kiley,
weneial sales manager of the company, and C. 11, Grifith,
ihviwion mansger, were in anenilance deily.  Iswotd
Nashrauck, Southern sales repiesentarive, slso assinied
in entertaining visitors, ‘The Noith Amerwan Co., the
local distributor for she Farrand Nfx. Co, also was
regrescmted in the hooth ly Al Meyee snd Fred Kuline.
Amerlcan Boseh Magneto Corp.

Cansiilesable dmterest was creareil nt the Palace Show
By the firn pulille cxhibit of the new radio prodiscts
manmefacturell ty the Anierlean Bosch Magneto Carp,
Spencuchl, Mavs. With the exception of 1lic Dosch Nu.
iy, the welt kuown “f" hattery rliminator mannfae:
tred by the cnmipany, the cnnre lime which was on
theglny was wew w Lot e trade anid pulitic.  The
ealubin cunsisted al the Amhotane 1eurodiicrr, the Juninr
Amliotone, a smnllre reprodecer, aud the Amlorola, \he
Hosch 1alle recehing sel, The repnodurers were atirac

wnely diaplayed a0 el maliugany gedeatals amil they,
av well s fhe set, diew marked attention fiom the
cinwds mtvnding the aliow. L. W. Glasliraok, sales
managee of e mdio iiv was im elinrge of 1lie
RS EMETT o) o aTats GIIGH] Reckn Lnses
Inechetimn aml George Grawmann,
Lagle Radlo Co,

A. M. Apers, wales manacer, and Nutae,
apweinl sepresentaine, weie daily w aneminnce at ihe
Fagle Ca's hootli sbowine beall the trale and pudiic

ple morlets.

e mesr envesssiing fesnnes in the new |

The r e cabiness with loih-in laoil speskers, comi-
pastmems syme fur hatieries, eliningtors, vie. mshing
A artietie artine fur the Faele M

In at Tmth the afivan
the weck  Tum Gocser, b O,
Iturk, of e Cuxbe  lechniral
atrenilanre.

|||r|1|| and
Mall,  wvie

atss m

Anpllon Corp, of America

The Amelion Corp. of Americs, New Yink, had as a
featmie fu e eshikinon & mamniath Amelion speaker
Nnowit ax the Leviutlan sud mowstel an n triporl whick
arnacred eonsiderable sttention feom all those who visited
tic Painee. The varlous models of the Amylion Coep.
weie an divglay at the exhilit am enusisted of the
Amplion loud speakee unil, with Adapters to fit tone
arms of phonngraplis and the variona models of loud
speakers wiuch are wannbactural by slie eonipany, ronking
In wre fran on etremely smnll sgeaker for use witt
11 powereil nets, to the AR-22, which lins et with
cetling ponalarity among dealers awil jobhers for stare
immanatiading pisyioses, ilue to it sire, elarily ol tone
wml meat volume. S§. N Truinee, president of the com
pauy, wag dn charee vf the exhibit, with 1ued Hntelins,
sistant 1o Mr. Trainer; F. W. Piper, el salesman,
wml AW, Wenis, ehief engincer, alen in atlemlance.

Newport Rndle Corp.

The Newpart Ralia forp, New Yok, exhilited jte
cunglete line of 1alo receiving avts in an Mitracrivety
taid-out nath at the o, Varions models on Anptay
ennsisteil of the Mince. Patrician. Georgian, as well ac
a new five-tulie, twnallnl connol ser with hativey space
aml 3 Weiltin tond speaker. The fentwe of Mhe exluint
ennsistell af the Newpurt Gnthie vousole type ner, which
1 comaiiell in a heawtifully haml-esevel walnit cabinet,
witl Laitein lond seeaker tery compartments.

pying the wame honih waw she Unirad Rattery Corp,

Roe, of the expol were in
Rad{o Industrics Corp,

The new Rico Dyuc scis maunfocineed by the Ralle
Industries Corp. were shinwn in an attractively arranved
booth ot the exposition. The popular-micel Rico-Pyne
five-tube model R 15 an important addilion te this line.
v @5 a table model of attrartive deaign and woolivoik
with builtin amplifylue larw wdiich emits sound (ron
cither sfde of the tuming Jisl UBenjamn Goull, pres
dent of he company, was in clinrio of te bootl when
the erowds were sreatest, ansisted by Willam Slernwnn
and L, Rosenthol,

Gould Storage Batiery Co.

The new Gonld Unipaser wux fraimed by the Goull
Storage DNattery Co, of New Yok City, on the utain
fNoar of the Malace. The enthe Gonld lime nf “A" anil
"B' batteries was showu, with the Unipower featured as
1epresenting a forward develonment i the lnkery tehd,
and througly the fut ve wational nidvertislng caimpaign
it deew partienlac acentun,  Much interest was swmni-
lested shis power wnit, wlich is plugeed ine the
electric lixht sncket and does sway with the hother of
eharciug of batteric A panited sign of the Unipnwer,
upon which a charging esloreill spotllght was facneed,
was ceatered im the display, W. P. Gardner, in charge of
the Gould publlelty, swok eharge of the exhibit nnd J, A.
O'Neill, of the sales orgsniration. was bu ehaige of
the salesmen in Atendanre. K. N, Smith, assistant ta
the president, was 5 frranent visitor as well 83 Major
Kiock, inventor, and In charge of the Gould laberatorren,
who has been oftes termed “the father of the Unypower.”
R. Coykendall, of the sales organization, who has given
reular attention 10 the talking wachme indnsiry, was
prescnt (broughont the week.

Farrand Mig. Co.

An cnlarged dnplieate of Faciand speaker wms
feet high proved the eye Srrester in the spacions exgosr.
tion exhibit of the Farcand Miy. Co., mannfacturer of ihe
Fanand ipeaker. The new Junior model, prodnceit at o
poputac pilce, was aso slioww for the first tinie. A eross-
section view of the Farrand speaker wars also on drsplay
and the mechanism of this qualfty 1epredneer came in
for uile at'emiion. Many af \lic jobber represeniatives
of the 1farraud Mfg. Co. were visitars to the booth duc.
ing the week. C L Farrand, president of the company

mmunfacturer af latlery elimlnatnrs, T. B. Campheli,
nf the Nvivgmi amil N, G Barker, sales
ager of the Siler Cn, eselinive erles
representutive for the Newpmt Radie Corp, anil Uninng
Tartery Cop, were in eliarge of the exhihit
Deightson Laboratorles

Flie wacions malcls of Rnghition Tiue Bhic tubes e
wavetl in their atteactive tuxes ani] arranked in atteactive
receivers weie oue of the exhi
distinrtivenexs of the Drichisan Tine Dlue inbes and 1he
nualivy seyle witli which they are ercyented irew in-
teresird ctalers thionghout the week.  Thesc 1n
chiarge nf alic hootl weie pmtituladly geatified in the
unnsngl inrerest shiown in Brightson Teuc Blue sulies
by awatewrs anl sther railin enthmia 3l of whom
fiave fullowed the Itrightaon arcanizatis euperiments
on Inw wave denth recption. 'The honth was undar the
heectlin of Georpe Reghtson, president of the eom.
pany., Kuger G. Newlaml, of tlic Brichtsnn orznnizatiol
and b 1. Manahan, of the Trint Sales Co., Jersey Ciry,
Dughison dwsteiliiter, weie also in attendance.

Adoms Morgan Co, Inc

The Adavw Morgan €0, lIne, Upper Montelmir, N. J,
nt Bis exhilit shawed threc new madels whith eowpose
new line. The new dels of tlre Paragon Six are
made In two types, one for dry cell hatiery operation,
the ather for stmawe hattery operatina, The line f a
eadical change from the formee policy of the company
As b is m every scuse & quality line with exeentionally
finc ealiineis, Theie arc three madels of each type, a
valile Aype witlont hattery compartment, u lable type
nith hartery esmpmitment and 3 Spinet desk cnbinet of
unasnal design with Lattery compartment. M., L. Welker,
New Yerk arpreventatlve; €. M. Durels, treasurer, and
1 P. Renwick, genernl sales and adveriising namager,
were in aviendauce at the exlulut
W. Jones Radlo Mfg. Co, Ine
nes deh My Co., lne, New York Uiy,
thnctive mndds of radis re-
¢ se1s on tle wain Aeor of the Palace eximhii,
The exhibit eonsisted of & full display of the compsny's
muwierous models. A jarficulac fealuee of the booth was
A large mounted postec showing graphically the varicus
mediuas in which the company will advertise $ts producis

cxtensively during the eomimg scason. Col. §. H. lhpcl.
wice-presidemt and general sales mamexer of she Jor.
Joues Co, was on hand during the cnure show fo :rul
lls many close friends im the industiy. lle was assised
by R. P. Judson, engineer uf she enmpany.
Oblo Stamping & Eangloccring Ce.

The Ohie Stamping & Engtneering Co, Doyton, O
displayed at ity baowh alic mew No-Dinl receivios ser
which ahacted 3 miest deal of intesest froin visitars
to the show because of 1ix unigue appearance and con
strucnion. 1t in eircular im shape smd is operated by 3
sevolving fop whiel peemits, throush a space prowsdeil,
of markig the exact point ar which a wanon enn he
received, Ray Brannin, of the Dammin Ca, factory rep
1eseintive, was In climge of the display.

Mutusl Pheno Parts Co.

Mutual Phono Pairg Co, New York City, well knowu
in the talklng machiue trade, lind an #hibit on the
bateony of ihie Patace. Fonr lypes of ralie tone arms
were shown. In a glass cave display was shown ihe
valious models of Mutual phoungraph lond spraker unils
10 both the odjusiable and noi-adjustalile 1ypes. Andvew
P. Frangluane, sccretary and geweral managee of the
Mutual Phouo Dasts Co, was in eharge.

Phtladelphlo Storage Battery Co.

I'haten Tatscries, made by the Fhiladelphia Storage
Itattery Co, Philadvipha, Pa, were featnred in a
lie baleany of the Palace, The full
tine uf Piwleo rmli® storane batteries were shown, ineind
sng Plites Diamoml Ginl "A" haiteries, Phileo Gilasy

Case A" havteries, Sandad "D hatieres, Super "N
havierns aml Plules Tiatteev chaigers.  Featured dn ahc
iispluy was the new Plilen soelivt powee it which

<upplames the battrry ami ilerives enlia powee fiom ihic
liouse cuerent, The Pliku sockhel paver unit was shonn
m lnth " and DYt ey and alse “A- 1ype far
diy eell tube se de pulilicity miven this
wew derclogment in the ralio Rebd miracted many
vivitms to the Phileo lool Janies M. Skinner, viee:
president amt general masagee of the company, and
S. M Ramsilell, sates and pudbMeity mauager, directed
the exhibit, assisted by menikers af the sales stafl of the
on

organ
Dictograph Products Copp.

Listed among the exliibits that ereared unusual interess
a1 the Palce shaw was thar of the Dictogmph Prod-
ixts Corp, New York, which displayed for the first time
the new Dictogrand: Power-Six, a radis seceiving seo
wliieh operates independently of latteries, and employs
eurrent diverily from thr eleetric 1ight wsires. This new
achievement of the Dietograph Cosp. wasz wrecied with
kreal enthusiaam by the trade and public alike, The set
employs only one dial for Ihe pnrpose of tuming aud ia
encased in a beautifyl maliogany two-lonc cabinel, The
Thciogiand console loud spexker, the Diciogeaph phono
nnit and thie Dictozeand wpright loml speaker were also
on disglay. Percy W. Amdrews. head of the radio divi-
sion of the compamy, wav in cliarge of the cxhibit, with
€. Vesey. Others in nttenitance were I Frank Stengel,
Chiffmd Danble, A. F. Kissmier and William Hoyle.

Stoaley & Patterson Co,

Stauley & Putterson Ca., one of ihe leading s liutors
for the Radio Corp. of America in the metropolitan ares,
gresented tlus latter frm's prodicts for the henef of
those who attended the railio show held at the vxposi
vien. ‘The warlous RCA models were atiraciively ar.
ranged and tlie booth ftsell was én 2 cousyiencus position,

Standard Rodio Corp.

The Standard Radio Coip,, Worcesler, Mass, ilisplayed
the varions models of the Standaulyne line im 2 well
planned  exhibit on the Baleony a1 the Palace. The
familine table model of ilie Standanlyne, known ac
Model DS, was shown, as well as an exposed model
showing the construelion. Theie was also showm ilie
Staminrdyne Model B.1, which has the fanuliar Standar-
dyfie sct encased In n partientarly anractive eabinet of
veiiod design. B-1l, by whieh this model is designaseil.
s1ands for Miltmoie Ilotel, ns this model wes the one
sclected by this famous kosteiry for imstallation in ide
gncel suites  The exhibit was attended hy B, W. Fink,
world selling agent of the S1andanl Radio Cor
Cowmor, in charge of thr New Vnrk office,
Eomis, advertising directior of the company.

Timmons Radlo Products Corp.

The Timmons Radia Products Corp., Philadetphia, Pa,,
disulayed the line of Timmans wvilkers at the Palace. A
new addition to the talker line was to be found in a
cone type whuch was exhibited. The display also included
the Timmons B.limmatoe and the Timmons * and
"D power <upply units  C. 8. Mallkett, gencral manager
of the compnny, was in charge, assisted by members of
the sates siafl.

Etag Quality Products, Inc.

Kwg Quality Prodnets, Inc, Buffslo, N, Y., had an
exhilit ws Ml line of King nentrodyie reecivers, King
hrosdeast reecivers, radio freqnency, and the King neutro
Jywe ki zer. Console und saliic models of hoth types
of mammems weie prominenty displayed. In suend
anee at the bnoth weie 4. T. Haugh, vice.president of
the company: L G. Tremaine, fictory representative;
Frank A. llinners, radha engimeer, and B. G. Closc, sales
reresent

and llrrl

e
Richardsen Radlo Co

Tire Richardson Radio €o, Loug lsland Ciry, dm.

played itn complete lire of radio receiving sets o an

attractively decorated bootl, consisting of the Sophomore

and tmperial wodels, both of the table 1ype and eonsdle

type cabiner. A feature of the lmperial sel, which em.

(Continucd on page 125)
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Some Views at the Fourth Annual Radio Exposition in Grand Central Palace

The illustrations above give an idea of the many attractive booths of lea ding manufacturers of radio products which made the Radio Exhibition
an outstanding success and which drew thousands of interested radio fans and trade representatives.
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Radio Exposition at Palace a Big Success—(Commued from page 126)
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only quick action
will secure the

DAVID 4

franchise

Thousands
of go-getters are already
lined up for making Big
Money this Fall on Grimes Radio Products

1If you haven’t already signed up, only immediate acuon
will get you in on our most liberal Authorized Dealcr
proposition. Territories are closing up fast.

We expect to reach our quota in another 10 days. We want
anly live dealers and only live dealers can get the full bene-
fit of the millions of lines of free publicity and the hun-
dreds of th ds of dollars of national advertising that
have made the name Grimes known throughout the world.

Your city should have, right now, scores of ready made
prospects for the

I%AVI D

HIGH POWER RADIOS

Our direct-to-dealer policy gives him the full jobber's profit
and allows him sufficient margin to advertise the Grimes
Radio Products under his own name and make a good
profit besides.

NOW, you have the greatest and most valuable business
opportunity ever offered to you.

Grimes Radio Products are made ‘ FOR BIGGER PROFITS

and marketed by the David Grimes

Radio and Cameo Record Corp- g and QUICKER TURNovER

oration. Every set factory-tested, I

sealed and guaranteed. All units T

made in the Jersey City facrory. i DAVID GRIMES T
< ’ :

1571 BROADWAY NEW YORK, N. Y.

Write us today for our proposition. Address

EoP SR

e gl

2
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Radio Exposition at Palace a Big Success—(Continued from page 128)

Wisclosing tbeigin & muninivve wodel of the darge plawi

of the company a1 Milhlale. J. Veilmni, sales manuger

of the company, aml his stafl were mi ailendance.
General Radlo Cor

The General Radio Coip, Cambantee, Mass, cslibting
a wlde Bue of ra % on the wxm Boor of the
Falace, Melvilte Fasthum was piesent, awiniel by Ut
U. lichman sud 3. € tiastur,

Q R 5 Music Co.

The Q W S Nusie Cin, Cliews, 11,
Beill Top tubew, displayed v piodiicis a
anpropiiste liteiatnie lu vimt
dlephsy was nnder the dizeriion
Cimmig, b the Studner 1y
seprencniative ol ilic company.

Epom Corp.

The Eiom Cowp, New York, dwplayed the #poin
battery eltuunatol, a teatwre ol which is (he employiog
ol a tube knawn as slic Epom Kerthicr tuhe and whiet
lins no flantent. This, the bnnlng vt ot flament ol
tiles dn dlone away with, Rubert B, Uil was in rherge
ol the wiapluy.

lartwier of
iantbated

i O, Ine, uclinpolitan

Daven Radto Corp.

The Vaven Kaibo Corp. ahowed st the exposition the
baven “Hugh-Miu” ibe s a2 Juipete tibe
denigned 1o obtain superior reaulte with semislance.
coupled ampliiers. It wus prescited fav that puspmec
only sfier long expcrimentation nw ipeelalised rearavels
anil i ds said wives racellent ressli, Otlier ponlicts
maintuctured by the Daven Kadio Corp., tncludivk Duven
Rewistare anil Coid Leahs, Daven lallast ltesintors ani
otlicr csremtéals for manulacluitug purposes, were shiowin,
Among those who wyic hi sttemlance duning the week
weie, W, € president of the company; K. K,
Mosex, snles mnsuocers W, A, Ualevre, ailveitimig and
sales piomotion manawer, and some cenibers ul the tcel-
mieal driohon,

Hondotson Brox,

Henileison Bros, Uoston, Mass, duplayed thens uew
Itne of Nenderson radio recelvers, A talle vahinet mutel
was aliown 8 well as a conwnle madel witb luili-tn
spenker. The disploy wan in chnige of Lonts Jay Getson,
dircct factory ngent, New York Cuy.

Tuecnlfelh Cenlury Radlo Corp.

Tie Twentieth Ccutwry Radio Curp, Hrookiyn, N Y.,
distrilintor ol radio products, oecupiel o Looth i1n which
weie dlajlayed the vanous linen lor wiichi Ihe conpauy
18 represeniative.  Among e lines featuied were 1huse
of the Gorod Coij, manufuctuier of Gatod salio receiving
seie, ol of wliose models weie on exlibitivn, Thr Mayo.
bian UR" supply, o "D batlery climinatar employlng o
tabe, was alao displayed. Tlie quudirts of tue Splitdord
Elecidle Co. and Allen D. Cacldwell Mfg. Cotn. weie alio
on ilisplay. Graat Layns sul Puul Guiin were in chvyge
ol the extitut,

Supcrota Radio Corp.

The Supeiala tadio Corp., New Yok Cily, exhiblicd ity
medels of Sunciula ralia vecciving sets, an well nn the
Walcone loud apeaker which ra wiselirted by Bie
conipany, Walter Goldstein, sales manoger, was & chaige
ol the exhibit, with Joscpli Lempert aml George Guldalcin
in sttemlance al the buuth,

Blandln Phonograph €o., Inc.

The Dlawdin Phonogiaph Co., lug, Racinc, Wis, dis.
nlayed fts Wil Hoe nf radic cabinets of all siytes and
Iypes with the uew Blanly 5 1), a self-rontamed cabi:
et with ulltin Joul apeaker loin and two "I hnitery
compurtinents, the leatiie ot ¢he displ Roy Nran.
min of the Uismiin Co., lactory Iepresentative, was s
charge of Ilie display,

Van Hotne Co.

The Van Nurie Cu, Frankln, 0. a display bootl
exlibitel the Musselnun certitied nud Van Horne selected
radio fuhes.  Ralph Mietanies, aales sepresentative for the
Eastern teniitory, was i cliaige ot the display.

Lincela Rodlo Cotp.

The Lincoln Radio Cenpu, Chicagy, I, at dts extibin
durlayed te Lincoln luop acrials wndd tlie Lincoln Inw
loss condensers and Lincoln kit sets. J. N Newnian,
president ot the company, Ralph - Bretener, New
Yotk and New Eugland sepicscntative of the compaiy.
were fib attendance,

Tho Blalt Radlo Laboraloties

The Bloli receiver, six tube with tesstance colipled
amplificalion, provel one ul the features at the raitlo
exposttion.  The thiee Nl mulets were sliown, 1he
papular-priced 1ablc svi aml the two ronsole models
wih builtin nud speaker with compartinents fer battery
climivators, et 8, A. #lui, henyl ot the company, wns
in charge of the Lootl, nml to give u leminine touch n
the surrounilings Mrs. § A ot alwn teceivel.  Also an
attendanre were €. 11, Cali % Russell Cole and D. P
Brand.

Denman Bros, Open Branch

Pirpstony, Ata, Ocoher 6.—A bench of the
Denman Bros. Music Co., of Anuniston, has been
opencd here reecutly with a full line of musieal
instruments, ). E Denntan, of 1he firm, was
present for the opening, having just completed
a buying trip to Chicago, accompanied by C. C.
Matthews.

The Jordan Music Co., of Charlesion, S, C,
has opened a branch store in Lake Cily,

Gilbert-Keaton Corp.— Host
to Metropolitan Retailers

Oulline Plans for Marketing Kolster Radio at
Dinner in Hote! Pennsvlvania During the Re-
cent Radio Show Week

The Gilbert-Kvator Corp, 135 PFifth avenue,
New York City, distributor of standard lines of
radio receiving sets and nterelandise, held a
dwiner a1 the Hotel Penmsylvania, New York
City, diring the week of 1he rasdio expositions.
The outstanding lcalure of the gatlicring, at
which unany knparlant mctropolilan  dealers
were prescit, wis 2 oessage regurding tlie
plans for the markeling of Kolster radio, a
tirrd by 1he Federal Telegraph

prudiee) wann
Cee. fof California)

Roth Rumlall M. Kealer, of ihe Gilbert-
Kealor Corp, and 11, H. Sonthgale, of the wier-
chaudising ilivisian of Kolster radio, presented
to the retailers the protective plans under which
Kolster produves will he markeled. Mr. Soulh-
gate also oullimsl the pluns of his organizilion
for avquainting the pubtic with (e Kolsler
praducts Vhrongh the mediven of ustional mag-
asenes wnl local nvwspapers, the lalter in close
canjunction with the uelivities of the Kolster
distributors und dealer repiresentatives,

Aftee the dinner 1he Kolsier products were
dewonsieited and the toue quality of the receiv-
ing sets was emplisized, as well as the s
plicity of operiation. Tlie guests of 1ke Gilbert-
Kentor Corp. were enthusiastic over the prod-
nels showa ind commented favorably on Ihc
liigh business shinditrds upon which the sels will
be marketed.

Otlters wla were in attendance at the gnller-
ing were Maximilinn Weil, of 1he Andak C
veutor and manufacturer of tlhe Scleetron. This
product mukes available the amplifying cham-
ber of the talking waeline for cither radio or
talking nitchitte record purposes at the will of
tlte operator. 11 becomies a permanent parl of
the 1alking wachive aud is delivered equipped
with it Selectran lotd speaker unit.

Penjamine Miessuer, of 1he Miessner Radio
Corp., spoke o and demonsieated the Miessner
Electric reeciviug set.  This sel opcrates frowm
alterualing  eurrent electric light socket and
climinales e nse of baticries.  Prior lo s

prescatation this season the producl underwent
exhaustive tests and botl the manufacturer and
distributor gnarantee its merits,

Zenith and Pearsall En-
tertain During Show Week

During the week of tlic Radio expositions in
New York, the Silas E. Pearsall Co. enlertained
visthing officials of the Zenith Radio Corp., und
Paul Klugh, Eastern manager of the Zenith
Radio Corji, was also ltost 1o Mrs. Lydia M.
Grevn and others of the Penrsall organization.
On Friday afternocon, September 18, S. 1. Marks,
treasuper of Hie Zenith Carp.; Paul Klugh, W. J.
Gaynor, disirict sales supervisor; H. H. Roemer
and Mrs, Roemer and Lloyd L. Spencer, Pear-
sall geweral manager, motored with Mrs, Green
to her ltome al Great Neek, L. I, where dinner
was scrved and a party ensued followed by a
midnight supper,

Out Saturday the Zenith Corp. entertained in
tIs suite at the Hotel Comodore, where the
group was joined by S. W. Craddick, sales
mianager of the Mackenzic Radio Corp.; Henry
Rowerdink and J. L. Pralt, Rochester Zenhth
distribulors; Major Andrew White and Ernes)
Hare and Billy Jones. After several liours of
entertainent the party adjouned to lhe Del
Fey Club.

Demonstrate Panatrope
Daily During Exposition
During the week of the Fouwrth Annual Na-
tional Radio Exposition the Brunswick Pan-
alrope and the Brunswick Radiola were on dis-
play al the Grand Central Palace, and each day
tliese instruments were demonmstrated to an In-
viled audience of dcalers at the offices of the
ecompany, Easterm Sales Manager Harry A.
Beach was in charge of the demonsiration and
he states that ilie new insirnment made a de-
eided impression on the dealers who listened to
it for the first time,

Ralph B. Rloades, formerly of Yoakum, Tex,
has been named as manager of 1he New Mexico
Piano Co., 114 Norlh Sccoud street, Albu-
querque, N. Mex,

You Want the Best Talking Machine
Felt—“American Felt” Is Its Name

his needs.

depended upon to last.

213 Congress St., Boston

EARS of catering to the talking machine manufacturer's felt
I requirements have not gone for naught. Well do we know

|
|
American Felt Company’s turntable felt gives supremely satis-
factory service. Durability is inbred in the product. No matter
( how rigorous the usage, American Felt Company's felt may be
i

Value Is in keeping with our output—the largest in the country.
Write our nearest office for quotations.

AMERICAN FELT COMPANY

325 So. Market Street, Chicago

114 E. 13th Street, New York City
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JUNIOR
AMBOTONE

Another Bosch Radio tri-
umph—a Radio Reproducer
at an extremely low price
with unusual tonal quality,
purity of reproduction and
remarkable range.

The Bosch Junior Ambotone
is manufactured by an or-
ganization whose reputation
for the production of precis-
ion electrical equipment has
been supreme for years. The
Junior Ambotone is beauti-
fully designed and 1s smaller
than the usual type, taking
up about half the room—an
important sales point.

The Bosch Junior Ambotone
will lead sales in reproducers
—the greatest value in Radio,
in quality and price - $14.50

AMERICAN BOSCH MAGNETO
CORPORATION

SPRINGFIELD, MASS.
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Noted Musicians to
Be Heard by Radio

Steinway to Broadeast Programs by Damrosch,
Mcngelberg Hofmann and Schumann-Heink

Coucerts conducted by Damrosch, Meuge!
herg and otler great mnsicians, and recitals by
Josef Hofmann, Schumann-Heink und other
arlists will be broadeast in a series of six en

nts given by Steinway & Sons and
lln Radio €orp. of Amnerica, it was annonneed
recently,

I'he first of the Steinway concerts, whieh will
br hroadeast from the mew Steinway Hall,
119 West  Fifty-seventh street, New Yorl,
throngl stations in New York, Washington and
Schenectady by the Radio Corpnration and its
associates, will be held on October 27 uniler the
dircetine of Will Mengelberg. The program
will inclnde a recital by Hofmann., A festival
hyma composed hy Mengelberg for orehestra
and baritone solo will be given for the first time

in this country. Fraser Gange will be the
solois.

On Novcmbu 8 Walter Damrosch on the
piano and Panl Kochanski, accompanied by the
Steinway String Ovchestra, will give the Kreut-
zer Sonata, which will be broadeast from WJ]Z.
\WRC and WGY

Schumann-Heink will sing at the third concert
of the Stcinway scries on Decensber 4. Other
concerls will be broadcast on November 2, N
vember 4 and November 6.

McCoy’s Takes Over
Skinner Music Co.

October 13.—Alvia P. Me
Coy, president of MeCoy's, Inc., has anuouncal
the consalidation of MecCoy’s, Inc., and the
Skinner Music Co., two of the leading music
sliops in this citv. Skinmer's will he closed in
a few ilays

This storc has been growing steadily, and
from time to time incorporating new storcs

Wateknimy, Coxn.,

A
Sumw

Way
{o g'e

sell them other things—new tubes,

renewing lubes.

You can sell Sterling "Home”

Chargers, and Sterling Pocket Meters.
The STERLING

RADIO 5{55

mszde your store

S a suggestion to mitke nsude customers pot nf passers-by.
know you'll test their tubes irec

withoul expense by using 1he Sterling “Professional” Tule Tester,

like, you can charge a small fee for these tests.

Once you get people to come to you with their tubes you have the chanee to

batteries,

speakers and a tube tester for their own home

Tube Testers,
Sterling Tube Reactivators, Sterling Battery

Lt folks
You can do it quickly, easily and
Or, if you

battery chargers, sels, loud-

use, or a tube reactivator for

“Professional” TUBE TESTER

besides being a service to the public is yvur
protection against losses due to defective stock,
because you can check tubes when shipments
arrive. You are alsn protected against dis
grudmled "come-backs’ by checking tuhes when
sold.

Ask aboad Sterhng Tube Sertnetng Insirwments and
other Sterling Radio Equipment,

fur testing large and small subes
for testing "B Buoeries.

for marching tuber in the se1,

Jor testing tubes g
shipment und when sold mver the

sounter,
Price $30.00

THE STERLING MFG. COMPANY, cLEVELAND, oHIO

Dept. S

terllin

““Professional’

TUBE TESTER_

e

under its present management  Commencing
with TFulton Music Co., it becume Driggs &
th Co, Fulton, Driggs & Smith. MeCoy's,
ne., also taking In the New York Pia
all of Waterbury, Sedgwick & Ca
est store in Hartford, is now ope
McCoy's, making 1t the largesl music organiza
tion in the State.

Thie new board of dircctors named after the
Skinuer purchase in¢ludes McCoy,
Charles D. Nye and Heary Dumn. J. H. Ke
cham, Lewis Mattoon and Harty Sinith, who
have been in charge of Skinner's since the death
of Mr, and Mrs Skinncr, will be ated wilh
McCoy”

Well-Known Houses at
Illinois Products Show

Cricaco, L., October 8-—At the Illinois Prod-
uets Exposition, which opemed yesterday at the
American Exposition Palace in this city, the
Chicago division of the Association of Musical
Merchandise Manufacturers is represented to
advantage. Among the prominent Chicago
houses rcpresented in 1his co-operative display,
which will close on Octaber 17, are the follow-
ing: Armour Co., Ludwig & Ludwlg, Wilson
Bros, Lyon & Healy, Inc., Geib & Shacfer Co
and others.

New Rate on Radio Sets
Disapproved by Commission

Wasningrox, 1. C, October 12—The proposals
of Eastern railroads to increase freight rates on
radio sets when combined with plionograph:
were disapproved to-day by the Intcrstate Com
merce Comnission, New schedules which would
have made sueh devices take firstclass rate
when shipped anywhere in Eastern territory
were suspended from Qctober 12 unti) February
9. In the interim the commniission will investi
gate

Milleman Musie Co. Buys
Out the Ohio Music Co.

New Castir, Pa, October 8—The Milleman
Music Co., 369 East Washington street, this
city, has purchased the Ohio Musie Co, of 8
West Washington street, where the firm will
make ils headquartcrs. The concern now han-
dles a complcte line of musical instruments, in-
cluding talking machines, radio, pianos, ete.
Througl the purchase of 1thc Ohio Music Co.
the business of the Milleman Co. will be con-
siderahly enlarged.

Jason Co. Opens Store

Srokaxe, WasH., October S.—The Jason Piano
Co., of this eity, recently sccured a three~ycar
lease on a uew store at W91B Riverside. The
store will be under the management of Leon M.
Jones, wlio has been connected with the musie
business in this vieinity over a period of many
years,

Change C(;‘porate Name

‘The corporate name of the Mohawk Electric
Corp., with headquarters at Diversey and Logan
boulevards, Chicago, 11, has been changed to
the Mohawk Corp. of IMinois, doing business
al the samc address. This step has been taken
to avoid any confusion of names.

Miss Ann Eilers Wed

Miss Ann Eilers, president and manager of
the Eilers Phonograph Co., Spokane, Wash,
was recently married to B. C. Lantry, assistant
superintendent of the Great Northern Railway
Co. for Spokane division
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Stock the “Big Three” in Phonograph Needles Now and
You Will Be All Set for a Big Season

The profit in business lies not in the first sale Needles you must stock the “BIG THREE"
but in the rep That's hing you because they mean repeat sales and lasting
don’t have to be told, but if you want to customer satisfaction.

feature a successful line of Phonograph

THEY TOP THE FIELD

BRILLIANTONE — REFLEXO — GILT EDGE
the “Big 3” in PHONOGRAPH NEEDLES

Made the Bagshaw way which means 100 per cent quality, fast turnover,
repeat business and satisfied customers. [Feature the “BIG THREE" this Fall
for big Fall business.

BRILLIANTONE

STEEL NEEDLE COMPANY OF AMERICA, Incorporated

Selling Agents for W. H. Bagshaw Co., Factories, Lowell, Mass.

W. H. Bagshaw Co., Export Dept., 44 Whitehall St.
New York City. Cable Address: “Brilineedl”

SOLD THROUGH JOBBERS EVERYWHERE

FUL Toue

NeEbips |

{

WRITE today to us
or your jobber for
samples and sales-
getting information.
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Important Trade Activities I*eature the
Month Throughout Richmond Territory

Columbia Furniture Co. Holds Formal Dpening of Remodeled Store—Talking Machine Department
a Feature—Demonsirations of New Victor Instrument—The Month's News

Ricnsony, Va., Detober 8.—The Columbia Fus-
nitre Co, whieh handles talking niachines
and radio, held a formal opening October 1, of
its landsomely remodeled store at 213 West
Broad street. The opcning was liberally adver-
tised in advanee and was well attended through-
out the day as well as in the evening. All port-
ables in stock were sold during the day These
were of the Regal make. The firm handles talk-
ing machines and both the Atwater Kent and
Crosley makes of radio. Jack Herbert, manager
of the radio department, was on hand through-
out the day and was kept quile busy cxplain-
ing the various poimts about radio.

According to Kenneth Lord, manager of the
phonograph department, the battery of Audaks
did themsclves proud. They were in action frc-
quently while the orehestra was playing, the
visitors being able to hecar whatever records
they pleased without interfering with the os-
chestral music. In addition to the musical at-
traction, visitors were given souvenirs and
served refreshments. Max Schutze, president
and gemeral manager of the store, was on hand
to sce that cverything went off fine. The Co-
lumbia is the only firm in town cquipped with
Audaks for detnonstration of records and is one
of the very few furniture stores handling radio.

Dealers View Orthophonic Vietrola

Fred R. Kessnich, wholesale manager for The
Corley Co,, recently accompanied a factory rep-
resentative of the Vietor Co, to Columbia, S.
C., and Greensboro, N. C, where the Ortho-
phonic machine was shown to dcalers. Quite
a goodly number of dealers were presemt at
both places and expressed themselves as highly
plcased with this new product of the Victor., H.

Lukhard, sccretary of the Corley Co., is
back at his desk. after being eonfined to his
liome by illness.

Enjoys Good Demand

The James Cowian Co. reports thut the Out-
ings arc still proving ready sellers, despite the
fact that the Summer vacation ‘period is past.
John H. Cowan, his son, who jomed the firm
about a year ago, after serving a term in the
United States Navy, is now out on the road,
traveling Virginia, and parts of West Virginia,
North Carolina and Tenncssee, which the firm
covers as distributor of the Mastercraft and
the Outing.

Adds Talking Machine Line

The Virginia Furniture Co., whiel reeently
opened at 23 West Broad strect, has been ap-
pointed Victor dealer. Dabney & Bugg, an-
other furniture company opened seeently at 10
East Broad strect, is handling the Murdock
radio, featuring a ncutrodyne reeeiver cabinet
priced at $100. C. B. Haynes Company, Edison

Jobber and deales, is featuring the Thompson
line of radio.
New Station Soon to Go on Air

Riclimond's new radio station, which will be
operated by Larus Bros. Co.,, tobacco manu-
facturer, beginning  November 1, will  be
kuown as WRVA. That the station will great-
ly stimulate interest in the plionograph and will
imervase record sales is expeeted.

News Gleanings

The Martin Musie Co. is now handling Gen-

||cll records pnccd al 50 cents,

R. E. Thompson (,o Host to
Distributors in New York

Get-together Conference and Luncheon Held
During Radio Show—Necw Thompson "Min-
uet” Radio Model Demonstrated

During the reeent radio shows lield in New
York a number of distributors for the R. E.

Those Present at R. E. Thompson Co. Get-together Conference

Thompson Mig. Co. were guests of the Thomp-
son organizition. A uumber of meetings was
lield, a thorough inspection of the factory was
made and a get-togethicr eonferenee and lunch-
con was tendered at the Bankers' Club in New
York City.

Considerable interest was aroused during the
mecetings when the new Thompson "Minuct”
model was demounstrated. This is ome of the
siimplest conceptions of a receiving set cver
produced. It is attractive in appearance. It is
completely seli-contained with dry batteries, new
type of cone speaker with single tuning control.

Dcrossw 15, 1925

Major L. Vivian, salesman lor The Corley
Co.,, who returned a few days ago from a trip
through West Virginia, reports business in both
the phonograph and record line picking up in
that territory. For a time a slump In mining
operations in that State affected buslness in all
lines materially.

Continued brisk business in Florida s re-
ported by Goldberg Bros, distributors of the
Pathe line, as well as others handled under their
own name Duc to the boom everybody is
spending money frecly down that way, and
business is expected to remain good as long as
the boom lasts. Because of this situation Gold-
Berg Bros. are making a drive lor business.

In some parts of Virginia and the Carolinas,
phonograph dealers find that business is not so
good as it msnally is at this time of the year.
Crops have suffered greatly from drouth with

resultant slump in business in these scctions.
— =

Al first glance it gives the appearance of a man-
tel elock. Its big appcal will be its cowmpact
size, its siuplicity and its attractiveness. Here.
with is shown a photograph of the Thonipson
gathering  taken beforc the Bankers Club.
Among those who attended and ean be seen
herc are Ray M. Smith, Thomas J. Northway,
Inc., Rochester, N. Y.; Florence M. Throm, ex
ecutive oftices Thompson Co.; R. E. Thompson,
prcsldem of the R, E. Thompson Co.; N. D,

Griffin, American
Phonograph Co., Al-
bauy, N. Y.; M.V

Lynch, Northeastern
Radio Co., Boston,
Mass.; W. L. King,
Thompson exccutive
offices; M. P. Ste-
vens, works mana-
ger at the Thomp-
son factory; H. Hy-
maus, executive offices
aof the Thompson Co.;
ferbert  Weil,  Sr.
Herbert Jol Corp.,
New York City; A
J. Steelman, of A.
Steclman, Iue, New
York City; D. W
May, D. W. May
Co., Newark, N. J
Charles H. Womel-
dorf, Toledo Radio Co.; Charles Beisel, Mid-
West representative of the Thompson organiza-
tion; J. Hoigan, of Bayard, Sumner & Putnam,
Woreester, Mass.; C. L. Haberman, secretary
and assistant treasurer; Robert W. Porter, vice-
president and general sales manager, and L. C.
Wiswell, Wiswell Radio Co., Chicago, ill.; A
Ullman, Northeastern Radio Co., Bostan, Mas

C. L. Marler, National Auto Supply Co., Terre
Haute, Ind.; Oliver Shaw, Shaw Power Co,
Charlotte, N. C.; H. C. Griffith, the Thompson
New York office, and A. L. Zeckendorf, Siegel-
Zeckendorf Co., Detroit, Mich.

BIGGEST RADIO PROFITS
ARE MADE DURING THE RADIO SEASON

HERE ARE A FEW REAL DOLLAR PULLERS:

Receivers:

CEIVER 100 PER CEN

Speakers:

NEWPORT KE

EISEMANN SUPEROLA CONE
SUPEROLA PATHE CONE
OUR OWN RITZ EXCELTONE

Batteries :

GOLD SEAL, second to
none—guaranteed.

OUR OWN STORAGE,
{18 Months Guaranteed)

QUEEN “B”

THE "UNIRAD” SUPPLANTS ALL BATTERIES, DPERATING DN EITHER A. C. DR D. C. CURRENT; IMPRDVES ANY RE-
T,
CABINETS, TABLES, BENCHES, STDDLS, SCARFS AND CDVERS

3 EAST 14th STREET BRISTOL & BARBER CO.,, INc.

Cords, Plugs, Antenna Kits

Tubes :

Accessories :

s

NEW YORK
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The New Series Gennett Records

at 50c.

OW that the indoor season is here the New Series Gennett Records at
: 50 cents with their timeliness and quality are an important stimulant
in renewing interest in the record as a source of home entertainment.

The Gennett Slogan “First and Best on Gennetts” was never truer than
it is today, for up-to-the minute popular dance, vocal and novelty hits are
to be had when they are new and at a2 new price!

Then there are the Gennett standard numbers—without which no deal-
er’s shelves are complete—representing the highest attainment in the art of
sound recording.

The new Gennett sales plan eliminates all possibility of
dead stock and enables the dealer to have on his shelves
selections that are in constant demand, the profits from
which are never being jcopardized by left-overs and slow
movers.

Every dealer will be interested in this new plan pecause the Gennett
proposition is worth while. Write for further information.

| GENNETT RECORDS Richmond, Indiana

|
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Kolsters Anticipate

Kolsters satisfy every
requirement of the CONSUMER

The public demands reality in tone—
tonal perfection.

It demands easy tuning—preferably
single control.

It demands a quiet set with no back-
ground noises.

It demands selectivity—no interference.

It demands ample sensitivity.

It demands beautiful cabinets harmo-
nizing with fine furniture.

It demands service based upon a re
liable guarantee from the manufacturer

Kolster Radio satisfies all these reason-
able demands of the public.

Because of this, Kolster Radio is a
money maker for progressive dealers

Kolster Eight. Single control. Internal
loop. Provisions for external loop or
antenna. Built-in reproducer.

Kolster Six. Dual control for
antenna. Builtin reproducer
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\ Federa) Telegraph Company, |

Public Demand =~

Kolsters satisfy every .

requirement of the DEALER .

Progressive dealers must have, in ad-
dition to a set which satisfies public
demand, territorial protection.

They must have a substantial margin
of profi.

They must have protection against
obsolescence.

They must have protection against
erratic price fluctuations.

They must have aggressive advertising

Kolster Eight. Single control. Enclosed,
rotating loop. Also provision for an-
tenna. Builtan reproducer.

Kolster Six. Dual control for
antenna. External reproducer.

support. Kolsters more than satisfy
these reasonable demands of progres-
sive dealers.

Because of all this, Kolster Radio is the
line for you to handle.

Write, wire or mail the coupon for
complete information.

Feoerat Terecrap CoMPANY
(of California)
Woolworth Building, New York City
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‘it Must Be Love”
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‘Every Little Note'

ZIyrics by HARLAN THOMPSON
Music by HARRY ARCHER
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Continued Good Demand for Machines ana

Records in Baltimore Creates Optimism

Columbia Wholesalers, Inc., Report Increase of 40 Per Cent in Shipments of Machines—Local
Trade Enthusiastic Over New Victor Products—Radio Show Resulted in Increased Sales

Bartivore, AMp., October 10.—Talking machine
business during Scptember was remarkably
good, aceording to a number of decalers, not
only in records but in sales of machines a
well and, strangc to say, the best business was
reported from dealers who arc selling standard
and nationally advertised machines at list
prices and not from dcalers advertising cut
prices.

40 Per Cent Gain in Columbia Demand

This is alsa true of the jobbers here, the Co-
lumbia Wholesalers, Ine, distributors of thc
Columbia, making the best report on business
for the past month of any of the jobbers. “Ship
meut of machines during Scptember, in spite
of cut prices on competitive prodacts, increased
40 pcr cent over the eorresponding month last
ycar," dcclared W. H. Swartz, vice-president
of the company. “We sold three and onc-half
times as mamy records during the same period
as we did during Scptember, 1924, and sales
for the month were away ahead of December,
1925, which was a banner month. We had to
inerease both onr packing and shipping forces
and although working night and day on an av-

crage of three nights a weck, we have becn un-
able to supply the demand.

"The old-time records are still the best scll-
ers in this territory, 'The Prisoner's Somg’
‘Sinking of the Titanie,’ *Death of Floyd Col-
lins' and other old-time tunes have been over-
sold for some time now. Danee numbers, cs-
pecially those made by the new proccss record-
ing, are also in great demand, and the record
business as a whole has been greatly helped in
this territory by the broadeasting of Ant Gill-
liam, whosc popularity here is daily increasing.

"We are ovcrsold on thc $128 console ma-
chine and have shippcd many $250, $300 and $350
\nachines during the past few months. While
the rural demand predominates, the cities have
becn holding up their end also, as far as talk-
g machine sales are concerned.

Enthusiastic Over New Victor Products

W. F. Roberts, snanager of the local brunch
of E. F. Droop & Sons, Victor jobbers, is an
othier man who is optimistic over the outlook
for busincss this Fall and Winter, in both talk-
ing machines and radio, as soon as the new
Victrolas are placed on the markct and the

company starts turning out radio combinations.

“Hundreds of orders for the Victor-radio
combination machine, when it comes out, have
alrcady been placed with dealers entirely un-
solicited and business will be governed entirely
by the number of machincs that thc ecompany
will be able to turn out" declared Mr. Roberts
"Thc new Orthophonie Victrola is also going
to prove a big seller and every dealer that
leard thic demonstration at the Emcrson Hotel
last month is loud in his praise of the instru-
ment and has become a booster for the ma-
chine. Our record business last month showed
an increasc of about S0 per eent over Septem-
ber, 1924, and we have been worked to capacity
right along to supply the demand.

Radio Show Boosts Business

Radio busincss here was greatly stimulated
by the Radio Show held at the Fifth Regiment
Armory during the week of September 28 to
October 3 under the auspices of the Radio
Board of Trade in conjunction with the Fifth
Regiment Maryland National Guard, under the
management of Captain Howard J. Lepper. Ap-
proximately Rty cxhibitors occupying the 180
booths in the immcnse armory floor space made
up the show, in addition to a fashion show each
night.

Bernays Johnson, the radio wizard, gave
daily demonstrations of the possibilities  of
radio while A. R Spartana also mystified the
visitors with his demonstrations. Exhibits of
both the army and navy attracted considerable

119% More Record

Business

!

How much did you increase your phonograph

record business last month, over the corre-

sponding month last year? During the month
of August our record sales increased 119 per
cent over August, 1924. Good product, ex-
cellent artists, and carefully selected music
were largely responsible for this increase,—
and only Columbia dealers shared in the
extra profits.

Let Us Serve You!

ColumbiaWhol

L.L. Andrews ~  Wm.H Swartz

Exclasively Wholesale
205 W Camden St.. Baltimore,Md.

as well as those of the high schools
of Baltimore.

Dealers having booths at thc show report
many sales of radio scts which resulted from
the operation of the broadeasting station at
both the afternoon and evening sessions.

Among the manufacturers of radio who ex-
libited cither individually or through their lo-
cal distributors were: Stcwart-Warner Speed:
ometer Co., Radio Corp. of America, National
Carbon Co., maker of Evercady batteries; Gil-
fillan Br and Brightson Laboratories, Inc,
manufacturcrs of Brightson tubes. The Atwa-
ter Kent Mfg. Co., of Philadelphia, Pa, and the
Poolcy Co., Inc., also of Philadelphia, exhibited
through their local distributor, the Magneto
& Machine Co. Columbia Whalesalers, Inc,
prominent radio distributors of this city, had
an intercsting display of the Crosley, Magna-
vox and Fada radio reeciving sets, and also the
Burgess batteries, Cunningham tubes, Philco
storage batteries and socket powcr units, Balk
ite chargers, Brach antcnna ecquipment and
Tower loud spcakers and sets

Other cxhibitors known in local circles and
nationally were: Isaac Benesch & Sons, Walter
& Franz, Diteh, Bowers & Taylor, Inc.; Lincoln
Motor Sales Co., Inc.; Radio Center, William
H. Cole & Son, Hogge Battery Co., C. G. Small-
wood, C. L. Ainstine, Jones Radio & Electric
Manufacturing Co., C. D. Messenger, Rova
Radio, A. R. Spartana, A. F. Goetz, Inc, M. B
Sleeper, Inc, Joel Gutman Co, Radio Mart,
Inc., Consolidated Gas & Electric Co., Mueller
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e Right Boy Meets
The Right Girl?

Iyrics by OWEN MURPHY
Music by JAY GORNEY
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| “You And 1" §
"‘ Desert Isle”
V‘\Rainbow of Jazz2”
| A Fellow Like Me”
| "Before The Dawn”

Lyrics by HARLAN THOMPSON
| Mustc by HARRY ARCHER
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‘Mercenary Mary”
Charleston Mad” |
Just_You and | and
he Baby”

ﬁrlcs by Wm.B.FRIEDLANDER
ustc by CON CONRAD
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Music Shops, Soutliern Hardware Co, Balti-
more Hub-Whecl Co, and Litzsinger, Inc
New Radio Station on the Alr Soon

The new 5,000-watt broadeasting stalion to be
vperated by the Gas & Electric Co. is rapidly
nearing complction and is expected to be in op-
eration by the first of the month. Frederick
R. Huber, municipal director of musie, will be
in eharge of the broadcasting and Stanley W
Barrett, formerly announcer at Davenport,
Towa, will be the announcer. This will be one
of the most powerful broadcasting stations in
this section of the country.

Reports Good Radio Demand

'The radio busiuess is going ahead by leaps
and bounds," said L. L. Andrews, prestdent of
Coluinbia Wholesalers, lnc., distaibutors of the
Fada and Crosley inachines. "We are the only
local jobber te have exhibits at botl the Baltj-
more and Washington shows, occupying large
spaccs at each show and both shows were very

ful from all dpoi

"We have just compleied the allotiuent of
Crosley dealers in Washington and no more
franchises for this line will be granted there
‘Fhe lacal teeritory is rapidly being taken
and the same situation applics to the rest of
the territory we cover. Our radio and battery
busincss shows am increase of approximately
400 per cent over last year and the busiest
time of tlhe year §s just at hand.

New Columbia Franchises

New Columbia franchises granted during the
past month include M. T. Kiser, Wilder, Va,; A
Hepner, Sykesville, Md.; J. R. Adams Furniture
Co., Taylorsville, N. C.; Cheney Studios, Hamp-
ton, Va.; W. H. Lanum, Buena Visia, Va, and
the Williams-Clark Fugniture Co, Littleton,
N. C
Columbia also announees the appointment of
5. K. Snyder, as city salesman, and Henry
Windfohr, who wiil act as radio salesman in
castern Maryland.

L. L. Andrews, president of the Columbia
Wholesalers, Inc., is receiving the congratula-
tions of his friends on the birth of a dauglhter
about six weeks ago

H. H. Sheldon Transferred

H. H. Sheldon, formerly covering Baltimorc
and Washington for the Brunswick branch, has
been transferred to the Boston branch of the
company, and F. H. Espey, Virginia represen-
tative, is now connected with the Philadelphia
branch of the Brunswick.

Porto Rico Reduces Taxes
on Musical Instruments

Wasningron, D. C, October S-—Decided re-
ductions in the excise taxes om musical instru-
ments have becn provided in a new internal
revenue law put into effect in Porto Rico last
month, according to a report to the Department
of Commerce.

The ad valorem tax on phounographs, organs,
player-pianos and acccssories, pianos, har-

moniunis  and accessories has been reduced
froms teu to seven pcr cent. Musical instru-
ments not specified remain subject to the tem
per ¢ont tax.

At present the tax will be collected at the
tinie of sale or tramsfer in Porto Rico, but upon
ratification by the United States Congress the
cxeise taxes will be collected at the time of
importation inta Porto Rico from the United
Statcs and thereafter such articles will be ex-
cnpt from further tax.

Braiterman-Fedder Co.
Is Making Rapid ‘Progress
Distributor of Valley Forge Main Springs and

Parts Reports Excellent Business—Founded
Last Spring, Has Advanced Rapidly

Batrnatore, Ms, October 5.—Although founded
m the Spring of the ycar, the Braiterman-Fed-
der Co., distributor of Valley Forge main
springs and talking machine repair material,
made by the J. A. Fischer Co. of Philadelphfa,
Pa, has made rapid strides. The company is
now cstablished in its quartcrs at 1110 Laurens
strect, and in the comparatively short pcriod
of its cxistence has opened up a large number
of dealers for the Valley Faorge line in the
territory which it covers.

William Braiterman, head of the organiza-

tion, is familiar with the talking machine field,
having had scveral previous years of wholesale
traveling experience in this industry. He, to-
gether with his partner, William Fedder, has

William Braiterman

fnaugurated an extensive Fall eampaign. Mr.
Braitcrman has just returned from the first of
his Fall trips in the territary covering Nogth
Carolina. He established a number of new deal-
ers aud reports excellent business in this State.

The Batcs & Mead Piano Co., Middletown,
N. Y was recently incorporated at Albany,
with a capital stock of $15,000.

From PENNSYLVANIA
to FLORIDA

Radio and music dealers know and talk admiringly of the
fine service and square treatment given on the following lines

by COLUMBIA WHOLESALERS, INC.

FADA - CROSLEY - MAGNAVOX

Burgess, Cunningham, Philco, Balkite,
Brach, Tower

for the radio dealer.

1. Exclusive territories
2. Price guarantees

205 W. Camden St.

Scientific phones and speakers and all other items necessary

3. Limited Dealers
4. Best Quality only

COLUMBIA WHOLESALERS, INC.

Baltimore, Md.
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|
We cooked up the Carryola Flapper to catch the ladies' eyes

at Christmas time—and after. She’s the niftiest, nobbiest Holiday
Ttem that ever coguetted from a dealer’s window.

But don't forget the Master—the Carryola Master—the million-
dollars-in-less-than-a-year machine. Tt's the model to intrigue the
sturdy male, Its lines are truly masculine—it looks stronger—it
performs with less affectation. Men will prefer it—unless they
happen to remember they are buying for a girl.

As for perfornmncc-——mcrit-—qualily—the two are twain. The
same Add-A-Tone Reproducer and other patented _features
throughout. Both are sturdy, dependable, attractive. Both are
guaranteed in the fullest and best sense of that word. (See the
right hand page.)

The Carryola Master is finished in genuine Du Pont Fabrikoid
—your choice of four rich colors or orthodox black. Spanish Red,
Turtle Blue, Butternut Browna, or Jade Green—you can catch
about every taste with that assortment!

Don't forget the Carryola Master at Christmas Time—use il to

back up the Carryola Flapper. Cash in on onr Display Helps and
Literature. Order NOIV for Xmas delivery.

. CARRYOLA COMPANY of AMERICA

647 Clinton Street Milwaukee,Wisconsin
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Date up the Carryola Flapper for your Christmas trade.
She has that “rare something,” that catchy combination
of style and dash that strikes straight in. Every flapper
every girl who loves to tip a toc to jazz—will want this
truly charming Carryola.
¢ TR
Music from a band-box! From a de luxe, surprisingly
light band-box! And make no mistake. Tt's real music.
Every whit as good as from the Carryola Master. Better
than that from manv a larger machine, console models
not excepted.

It's the Add-A-Tone Reproducer that builds that ex-
quisite tone. But there are other selling features, too.
The throw-back tone arm; the 15-record pocket in the
cover; individual lock and key; nickelled lock and hasps;
and other equipment standard with high-class machines.

The Carryola Flapper comes in genuine, black, Du Pont
Fabrikoid, trimmed with tan. Open or closed it's a
knockout!

GUARANTEE You'll never find a better Holiday Item than this. People
With every Carrvola Masicy goes a [Written 4 4 e B .
Cranantoe, That nléss it completely and uncon- 'w!{l be .Iaakmy everywhere fo_r :nulabl.e gifts—for some-
ditionally satisfies, it may be resshipped at the thing different. <l colorful window display plus an ade-
end of ten days and all charqes wwill be cancelled guale stock of Carryola Flappers will get them. Write 1s
11'e will even pay the retirn shipping eharge. This h . £
guaranice climinates all risk. for suggestions and detuils.

.. CARRYOLA COMPANY of AMERICA

647 Clinton Street _ Milwaukee,Wisconsin
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3 Routes to Sales

In the set market, biggest of all, Thorola dealers are forti-
tied with the 5-tube Thorola Islodyne. Itis the only receiver
embodying the original f5olated Power principle of Thorola
Low-Loss Doughnut Coils. Now interference is nil; selec-
tivity is positive—you can demonstrate it. Sets are uniform;
no embarrassing disappointments. The appearance is ex-
quisitely distinctive. And tone is the tone which has made
Thorola one of the permanently big names of raclio.

Thorola tone also gives ‘Thorola dealers the strongest loud
speaker line. With new hurnished Bakelite horn—the larg-
est Bakelite form ever produced; with important technical
refinements such as the self-harmonizing feature; with the
identifying, beauteous gold threat-band, Thorola 4 at $25
continues as the speaker aristocrat of the world!

Smaller, but bristling with Thorola quality, is the Thorola
Junior at §15, putting Therola dealers powerfully into both
ends of the speaker market.

‘Thorola storesalsoare the center of interest for see-builders.
Only Thorola Low-Loss Doughnut Coils assure the results
experimenters are seeking today. Not only the enclosed
field of these coils, but the exclusive Thorola low-loss con-
struction contributes to their epochal performance.

[n complete receivers, in loud speakers, and in vieal radio
pares, Thorola dealers have a clear edge, backed by Thorola
popular, class, and technical advertising. And with addi-
tional new Thorola parts: Low-Loss S. L. F. Condenser,
Golden Audio Reproducing Transformer, Rheostat and
Fixed Condenser, Thorola guarantees your 1925-26 season.

REICHMANN COMPANY, 172539 W. 74th St., Cure.rco

oot
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LEONARD P CANTY

Encouraging Conditions in the Middle
West Filling the Trade with Confidence

All Lines Movin_g in Satisfactory Manner—Wholesalers and Retailers Optimistic Over the Out-
look—Agricultural Districts in Good Financial Shape—Trade Activities of the Month

CHicaco, TiL., October 7.—The situation in the

talking machine and radio trade in the Middle
Woest is at the present time indeed encouraging
and its aspeet is onc which {s filling the trade
with confid and imi E Ny,

this scction is in a better position than has been
the ease for several years, bank and government
reports showing the central West to be enjoy-
ing good crops, and the agricultural districts to
be in fairly good financial shape.

The sale of records has been on the upgrade
for the past month, the demand being at the
present time largely for danee regords, musical
comedy bits and popular numbers. It is ex-
pected, with the advent of the opera and concert
seasons, that a similar demand will be noticed
for sclections of the more serious type. As an
cxample of the betterment of the record busi-
ness, one Chicago branch of a large record man-
ufacturer reports that the sales total for the
past month was two and onc-half times as great
as that of the corresponding period last year.

Talking machines, especially medium priced
consoles and combination models, arc moving
from the dcaler’s sales floor at a fair rate, and
the demand is expected to increase as the Win-
ter scason ncars. Uortable phomographs con-

headquarters m Voronlo, Can. Previous to that
tinie lie wis connccted with the Sonorn Phono
graph Co. in New York City. At ome timic og-
aupying the position of sccrctary and treasurer.
Initial Presentation of Brunswick Panatrope
The Brunswick Panatrope, new musical re-
producing instrument, about to be narketed by

tinuc to maintain the position of pr
ccured during the past Summier, and portable
f: s arc d ined to the
splendid record they have cstablished for the
wide distribution and sale of quality machincs

The radio buying scason is approaching its
height, and the cathusiasm of the public secns
to be equally as fervent as was the case in the
Fall of 1924. One radio show held in Chicago
two wecks ago, comparatively early in the sca-
son, drew capacity crowds, with a fine dealer
attendance, and the interest displayed bodes
well for record-breaking sales ol radio products
this scason.

A. C. Valeur with Perkins Phono Co.

A. C. Valeur, formerly gencral manager of the
lilinois Phonograph Co., Sonora jobber in the
Chicago territory, was recemtly clected vice-
president and manager of the Perkins Phono-
graph Co., Chicago, and assumed his ncw duties
on September 1.

Mr. Valeur is well qualified for the position
he now holds as he has spent twelve years in
the phonograph industry, having been asso-
ciated during that time with firms of promi-
nence. For some time he was managing direc-
tor of the Sonora Phonograph Co., Lid, with

- KiMBALLPHONOGRAPHS

Prestige

ET ready »ow for phonograph business
that is sure to come for Fa// and Winrer.

the Br ick-Balke-Collender Chicago,
was given its initial presentation to Brumswick
dealers in this territory on QOctober §, 6 and 7,
m the Congress Hotel, Chicago. Fhrce demon-
strations were given cach day, in the morning,
afternoon and cvening. Brumswick dealers and
menibers of their sales organizations were pres-
¢nt at the gatherings in order to listen to the
new instrument, and obtain first-hand informa-
tion upon the invention, which promises to
ercate a furor In the musie trade.

It is the intention of the Brunswick-Balke-
Collender Co. to hold similar demonstrations
at  Detroit, Toledo, Indianapolis and Des
Moines, and other of the larger eities in the
Middle West in the near future, but the dates of
the learings have not vet been definitely an-
nounced.

Outlook Pleases Henry Forster of Utah Radio

Henry Forster, general sales manager of the
Utah Radio Products Co., manufacturer of Utah
loudspeakers and units, spent several wecks
away from lis desk visiting the New York and
Omaha radio shows. Mr. Forster also spent
some days at Detroit and upon his return to
Chicago commented enthusiastically upon busi-

(Coutinicd on page 142)

Best Value

Look for responsible customers and sell the
reliable Kimball. No better value anywhere.
Variety of Console and Upright Styles. Ask

about Kimball Sales plan if you are interested
in real profits.

We are jobbers for Columbia and Harmony
records. Write us.

W. W. KIMBALL CO.

Established 1857
306 So. Wabash Avenue
CHICAGO, ILLINOIS

Manufacturers of

Kimball Hali

Phonographs, Pianos, Player Pianos, Reproduetng Pianos
Pipe Organs, Distributors of Columbia Records

KIMBALL PHONOGRAPHS PLAY ALL RECORDS

Kimball Siyie Y

———e————
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ness conditions generally, and partienlarly upon
the reception being accorded Utah loudspeakers

Mr. Forster states that Utah products arc
now receclving country-wide distribution,
the presenl time it is primarily a que
production sather than sales. The coup:
doing cverything possible to give its patrons
efficient scrvice in thelr deliverics, but iy was
handicapped for a shiory while by the loss of o
very large ainount of raw material in a scrions
train wreek In Colorado.  This nnfortimate
accident cansed a ten-day delay in the factory,
but the plant is now working day and night and
shipnients are being made regularly.

In discussing the variows radio shows, Mr.
Forster compared the autamolile and radio
industries so fnr as the cholce of wmstrn
was couwcerned, in thal the presen
chasers of automobiles are asking for inax!
refinements in their motar cars, amd the present
pullic trend in radio recciving scis Is towards
a prolduct of attractivencss uwnd beanty, Mr.
Forster Is now waking plans for the couming
year, and there is every indication that Utah
loudspeaker pradnets will attain in 1926 an even
greater degree of popnlarity than aceordel them
during the past scason,

United Cabinet Manufacturers Corp. Expands

The United Cabinct Mannfacturers Carp., of
this city, consisting of \W. C. Perkins, Meury
Forster and 1. Laund, all of whowm arc well
known in the radio and phonograph industric
have now taken over the ontput of four large
cabinet factorics, and 'during the pas nth
have signed a number of muporfant contraets
with well-known mamifacturers of radio recciv-
ing scts. In order to pive these wannfacinrers
the proper type of scrvice and en-operation, the
company las engaged two oi the lcading furni-
wre designers thie Middle West, who will
design radio cabinets for the United Cahinet
Mfrs. Corp., cxelusively. The rontracts sipned
by the company arc keeping all four plants on
a day and aight seliednle, awl at the present
time the designers are lay out thelr plans
for the 1926 scason.

Introduce New Eufeka Models
The Eurcha Talking Machine Co, Clicago, is
trodicing to the trade several new dels of
talking machincs of the console type. Model A,
a radio conibination consale, is altractively fin-
ished in walout and logany, and wicasnres
33 inches fn height, 33 duches in width aml 21
inches In depth. Model @ is a straight console
tepe talking machine with beantiful grill work

THE TALKING MACHINE WORLD O 2

in the ccuter, covesing the horn opening. Other
attractive models are the radio comibination
models D and E, and model A, a straight con-
sole talking machine, all finished in walnut and
inaliogany.
Two New Oro-Tonc Brass Tonc Arms

The Oro-Tone Co., manufacturer of tone
arms, sonnd Loxes radio tane arms, this
¢ is introducing to the trade at the present
time 1wo new brass tone arms, designnted as
numbers 60 a

flic No. 60 is a Lrass radio tone arm which
may be connceted with a radio set, thns utiliz-
iny the talking machine horn as a lond speaker.
There is no nccessity of disconnceting the
radio attachment swhile the phonograph Is buing
played, When not in use a small cap fits over
thic opening through which the radio sct Is at-
tached to thc tonec arm. Model 60 plays all
ypes of records

The No, 65 tonc arm Is of the goosc ncek
type and will play only lateral cut records. The
Oto-Tonce Co. is now in prodiction on e two
new tone arms and deliveries will be made in a
few days

M. C. Schiff Visits Eastern Polnts

M. C. Schiff, presidemt of the Vitanola Talk-
ing Machine Co, speut several days during the
latter part of September in New York, N. Y,
anil other limportant Eastern trade centers.
While in New York City lic conferred with
i.con C. Samucls, vice-president of the Vitanol
organization, wnd visited the dealers in ncarby
points.  Mr. Schiff returned to the cago
oftice imbned with a spirit of confidence and
optimism regarding present conditions in the
talking maeline inilustry.  Vilanola prodnets
are miecting with a finc resposse from the music
teade thranghout the conntry, and the factary in
Saglnaw is operating night uud day in order to
supply the demand

Howe Crysial Sct Introduced

e Hawe Anto Products Co, Chicago, is
introds to the music trade its Howe crys-
tal set, which lias met with a tremendous re-
sponsc from the public. During the Summer
monihs 25000 of these sets were sold in New
Orleans, and 15000 in Houston, according to
the sales figures of the feni.
f tal set is compaet, neatly en
, Buished tn olive
(hat can be nsal in

=

ial on Lhe fromt

stations”  when  desired. The  set
tations within a radius of twen
five miles with hoth volnme and clearmess A

925

number of broadcasting slations nre using the
Howe sct lo test the manner in which their
programs afc reccived
Gulbransen's Advertising Drive

A ggantic advertising drive was Inaugnrated
by the Gulbransen Co., Chicaga, mannfactlurer:
of Gulbranscn registering pianos, durin 1
month of September through which the firy
publlcily reached at least three out of five
homes in every community in the United

“You played that like an Artist, Dad!"
Yet Fnthtr Did Not Touch the Keys!
Yes, unrrained persons can mow play roll music with
theic Personal Touch—Just Like hand playing
L M—m‘ﬂ brcsnds of bow.
Thars s efrens "
serivg Plans l.‘n

H[Il.nh-wlnlaev
Lo hems ot ‘Tae tavs
> B Lo dore

ha
e e orbert e

Eave Easy Temal

Tour Modals | Mall This T Obonen

o o

P o oae0 [ Mmoo
Adboy

T

{Dealer’s Name Here)

GUL RANSEN

TheRe glstermg anno

>
==

been

purchase of tube sets,

good selectivity.
to "“gel info the game."

The HOWE Radio Receiver is the dealer's best aid in reach-
ing that skeptical 80 per cent of the public which has not yet
“bitten by the Radio Bug.“
Receivers already sold have been “Stepping Stones’ to the

The HOWE Receiver is most decidedly Not a Toy—it brings
in loud and clear all stations within a 25-mile radius, and has
Its Low Price induces the non-user of Radio

We shall be glad w0 hear fram Jobbers and Dealers
who are uet selling the HOWE in large quantities

HOWE AUTO PRODUCTS CO.,, 120 N, Green St., Chicago, Ill.

HOWE

RADIO
RECEIVER

$1.75

The Crystal Svr That Creates
NEW “Ralio Fauy’

Summer Sales of 25,000 in Naw Orleans,
15,000 in Houston and 30 on.

The 250,000 HOWE

Gulbransen Dealer Ad in National Drive
States. In the Saturday Evening Post of Scp
tember 19 there appeared a full-page advertise-
ment showing a family grouped around a Gul-
Brausen upright registering piano  with the
father operating the instrument,

In addition (o the Saturday Fvening Post,
the Gullran Co. Is advertising in the Ameri-
ean  Magazine, Counlry Gentleman, Every-
Lody's, Ainslec’s, Sca Story, Munscy's, Short
Stories, Holland's Magazine and scveral ather
publications:

The advertisement which appeared in the
Post on September 29, dramatically and effce-
tively points ont the distinctivencss of the Gul-
bransen registering piano, A coupon appears
upon the puge which the reader inight mail to
the Gulbransen oftice for complcte information
on all Gnlbrunsen modecls.

Victor Radlo Corp. Introduces Its Line

The Vietor Radio Corp.. Chlcago, IIL, is in-
trodncing to the music trade at the present
time its linc of loud speakers and loud speaker
wnits, The speaker line consists of three diffcr-
ent styles, the erystal black Leader whieh re-
tails for $10.00, wund two other Leader models
ineluding an $18.00 born reproducer and the
Ilaby woose neck loml speakrr.

Flic Jarge model of the Leader loud speaker
is twenty-two inclies high with a bell diameter
af thirteen and three-fourths inehes. The bell
ts finished in cither walnut or mahogany and
the goose neck and base are finished in a beau-
tiful winc-gold. The Leader is aise furnished
In a smaller size fimished in special crystal black
with a cast iron base and a silk cord for at-
taching to the radio sct. The Baby goose neck
loud speaker has a mahogany bell and a wine-
gold base and goose ueck. The goose neck is
wmade of cast aluminum and the company states
that this metal preserves the natural quality and
clarity, preventing nnnecessary vibration which
tends to distort sound.

The Leader unit is made In two types, A and
R, cach furnished with a five-foot cord. Accard-

(Continued on page 144)
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The SAAL
Soft SPEAKER

brm s the best out of any radio set

_SAAL Jr.

sameincvervrespectas

TS S e

ll measures 18X llnltad of
21% inches ia heig!

32 “quIRo(lee! $21
In Canada, $27.50

In the

Saal Soft Speaker
Unit theaction of four pole
piecesofapowerful magnet
ore connccted on @ care-
fully potsed armatuze. This

armature Is connected 10

ne
in bulle-in models.

HERE is a radlo reproducer you
can sell to your most particular
customer with the knowledge that it
will render permanent service and
stand up under most constant usage.

The Saal does not force your cus-
tomer to choose between volume and
tone quality. It combines volume
with a velvet tone. It is not a fad. It
is not a trumpet. It is a faithful re-
producer of radio programs. It is
properly constructed and shaped for
the accurate reproduction of sound.
It removes the objection to loud
speakers. It has no blare, no blast, no
metallic ring.

The Saal Soft Speaker is made to
last a lifetime. The neck is of alumi-
num. The bell is of genuine Bakelite.
There is no wood, no tin, no compo-

s25 [

Westof Rockies, $26.50

InCanada, $35

sition. It has nothing to warp, crack
or deteriorate. The reproducing unit
is of all-metal construction and can-
not be harmed or “blasted” by the
loudest receiver. It maintains its
tone with any volume. There is no
adjustment knob to complicate tun-
ing. It is guaranteed to give satisfac-
tion to the user.

In appearance the Saal with its black
bell, black crackle throat and graceful
lines is the aristocrat of horns. Also
furnished with a brown bell and gold
or silver stippled throat at $5 extra. It
is manufactured by a company with
years of experience in the music busi-
ness. A large plant insures prompt
delivery. It is thoroughly advertised.
Order through your jobber. Jobbers

write to us.

SAALYSpEAKER

Volume with Tone Quality
Manufactured and guaranteed by H. G. SAAL COMPANY, 1800 Montrose Ave., Chicago, Ill.
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mg to the sanufacturer, both units are remark-

ably free from distortion, and the amplification

can be adjusted perfeetly to mect varying con-
ditions by a tonc adjuster. Laminated cores
and magnets are used in the coustruction of the
unit, providing for a eclear tanc in reproducing
the highest uotes of the violin and the lowest
registered by the organ, with both tone and
velume.

Unique Erla Demonstration Case

The Eleetrical Researeli Laboratories, Chi-
eago 1ll, manufacturer of Erla radio receiving
sets and parts, recemtly devised and placed in
the hands of its dealers’ salesmen a nnmique
demonstration case. It is finished in black
leatlierette, and coutains both A and B bat
teries, tubes, and a eabinet type loud speaker
The salesman, instend of making a nmmber ol
trips into the home of the prespeet, makes bnt
one, with the sct and the demionstration case.
which weighs only thirty-seven pounds. Only
seven minutes is required to fnstall the radio
set and place it in operation.

"Talker” Section Feature of New Store

Charining in design and beautiful in furnish-
ing, the phonograph sections of Clieago's new-
est department store—the New Third Store of
W. A. Wicboldt & Co.—opened in September—
are among the finest in the State. Wide spacions
seetions, excellent display space and perfcet har-
many in arrangemcnt combine te make the de-
partment one of the most attractive in the entire
store. The New Third Storc is ane of three
large departmunt stores operated in Chicago by
the Wicboldt organization, the West Town
Storc, opened 42 years ago with the founding
of the organization, the North Town Store,
opencd cight years age on the North Side dis-
trict and the new store, located in a residential
section a few minutes from Chicago's lnop.

The phonograph scetions arc located on the
third floor convenicntly ncar the main scts of
elevators. The furnishings and woodwork are
of gepuine Amecrican walnut, with the white of
the ceiling adding a light and sunny appearance
and the vivid blue of the thick, soft velvet car-
peting a charining contrast to the dark of the
furnishings.  An cffect of spaciousness s
achieved throughout the department, with
rather the appearance of a group of beautifully
furnished studios.

The display windows which are deveted to
this department have the same distinctive tonel
that is evident in the furnishings of the sec-

I‘AI 32428

made.”

In Caxarm- Carter Radi

tions. lu various other of the windows, usually
the furnitire and rug showings, one or two
phonographs, with a fcw accessorics, are dis-
played and with pleasing result During the
several menthis previous to the apening of the
New Third Store an extenusive advertising eam-
paign was carried on through the newspapees
billboards and scveral direct-by-mail sewics.
These cforts resulted in a splendidly successful
opening.
Develop Important New Process

The Mlinois Bending & Mfg. Co., Chicago,
I, manufacturer of tubular products, whicl:
has been scrving the talking machine industry
for several yeurs, making tone anns, radio tone
arns, and otlier phonograph attachiments, has
developed @ new process for bending and form-
ing tubcs to ahmost any taper or angle desired.
S. A. Larson, president of the firm, recently an-
nounced the cxpansion of manufacturing faeili-
ties and stated that his organization is now
equipped to handle larger prodnction. The firm
is at present hlling large contracts from promi-
nent radio cabinet and lond speaker mannfae-
turers, wmuking brass radio loud speaker tubes
for us¢ in cabi type lond speakers.

Columbia Artist at Piano Club

At the naonday mecting of the Piano Club,
on Monday, October 5. Willic Howard, star
of the musieal comedy “Sky High” was the
ynest of lionor. The popular comedian, a Co-
lumbia record artist, sang several of the hits
whieh lie lhas recorded, and was greeted with
hearty applausc by the club members.

Harmony Music Shop Adds Columbia Line

The Harmony Musie Shop, which for the past
liftcen years lias retailed musical merchandise
exelnsively, receutly sccured the franchise to

Repair

present-day motors.

and motors.
pecorrons o unots mx
caws o ol

Dranch -' 2057 Gratlot Ave., Dstroit, Mte

For All and Every Motor
That Was Ever Manufactured

We can supply any part. The largest and most
complete assortment of
United Statee—on hand, for old, obsolete and
If your order cannot be
filled from stock, we will make it up special.

Special prices on mein springs, governor
springs, micas, repair parts, motors,
steel needles, etc., in quantity lots.

Expert repairing on all makes of phonographs

B Grade TS Mot Dhsc ]
Talkg Mockine Supplies Eic

227-229 W. WASHINGTON ST. CHICAGO, ILL.
b

Parts

the

repair pans—m

tone arms,

TR108 wany
*CONSOLA"

€ s0orr
s

1121 Nleollet Ave., Minnenpolls, Mlnn.

CARTER Loop Aerial

Joseph Caleatterra, the well known.radio writer and
experimenter, says of this loop:
without dotbt the most efficient loop thit has yet been

Write mlar iflustrated folder
plcte mechanfcal ond (ltrlrvml des:

“The Carler loop is

g com

Ca., Li

Order  from
yonr Jobber.

handle Columbia plionographs and records, in-
cluding the new Harmony scries of records.
Bank Uses Zeanith in Thrift Window
Probably for the first time in the listory of
banking, a Zenith radio set amd a broadeasting
station are being used by a Chicago Bank in a
"Thrift Campaign.” The Greencbaumn Sons
Bank & Trust Co., this eity, equipped its La
Salle street window with a Zenmith radio with
which they join an enlargement of a photograph
of thiec Hotel LaSalle in which the Daily News'
\VMAQ station is located. A poster urging

Showing Zenith Radio in Thrift Window
prospective custermncrs to "“Broadeast Your
Thrift” was placed in the center of the window
The display attracted considerable attention.

Arranged for Fine Stewart-Warner Displays

R. H. Woodford, sales manager of the radio
division of the Stewart-Warner Speedometer
Corp., returned to his desk the latter part of
September uiter being away several weeks. Iin-
mediately upon his return Mr. Woodford madc
arrangen s for a trip East, and in all prob-
ability he will visit Stewart-Warner branclies in
the leading Eastern cities before getting back
to Chicage

In his S b travelings Mr. Woodford
attended the radio shews In New York, where
Stewart-Warner sponsored very handsome ex-
hibits, and he also visited Washington and De-
troit, In the former city he completed ar-
rangenients whereby Stewart-Warner products
will be displayed in handsome showrooms, lo-
cated at 1117-19 Fourteenth strect, Northwest,
and in Cleveland lie also made arrangements
for the opening of handsome Stewart-Warner
showrooms at 2313 Prospect avenue. Both of
these showrooms arc located in the business
centers of the twe cities, and will undoubtedly
add materially to the co-operation and serviee
offered Stewart-Warner dealers by the Wash-
ington and Cleveland organizations.

Mr, Woodford is keenly iuterested in the sue-
cess of Stewart-Warner exhibits at tle varions
radio shews, for this eampany is leaving notl-
ing nudane to present its prodnets 10 excellent
udvantage at the various radio cxpositions. In
addition 10 the New York shows, the complrte
line of Stewart-Waruer eadio products has been
or will be presented in Washington, Detroit,
St. Paul, Cleveland, St. Lauis, Utica, Baltimore,
Syracuse, Omaha and Indianapolis. Large
space has been seeured for the mammoth radio
show at the Coliscum in November and the
company alse presented its products to advan-
tage at the Illinois Trades Exposition held in
Chieago this menth.

Paul Whiteman's Concerts Helps Victor Trade

Paul Whiteman and His Orchestra, Vietor ree-
ord artists, were heard in concert at the Audi-
(Continned on page 146)
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THE JEWEL RADIO
LOUD SPEAKER

St .
rong and sub Price $25.00, west

of the Rockies
$27.50.

stantial in construc-
tion; beautiful
brown mahogany

finish.

A new design and principle in loud speakers for the radio.
The tone amplifier is of special design, made entirely of
wood and the shape is such as to deliver the sound waves
in the proper manner to produce the best results. The tonal
qualty is the finest ever produced by any loud speaker, rich,
full and with plenty of volume and with no distortion on
either the high or low tone.

Write for details and territory.

THE JEWEL PHONOPARTS CO.

150-160 Whiting St., Chicago, Iil.
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A Better Fibre Needle Cutier for Less Money
RETAIL PRICE $1-20

Menofectared by 3
ALTO MFG. CO. S—_—
1647-51 Wolfram St. CHICAGO, ILL,

torium Tlicutre, Sunday, October 11, and were
grected by a packed lomse.  Lvery previons
Chicago appearance of the Whitcman organiza-
tion has been s lized by a romplrte “scll
oul.*  Victor dealers throngliont the Chicago
territory tied up with the appearance of the
popular conductor with anl Whitemun window
displays, both selling the coucert to thicir cns-
tomers and advertising his records before and
alter the cvent.
Buy Outstanding Jewel Co. Stock

At a recent meeting of the stockholders and
dircctors of the Jewel houoparts Co., of this
city, well-known manufacturer of tonc arms,
sonnd boxes, attachments and loud speakers,
arrangeinents wese made whercby all of the
outstanding stock of the company was pur
chased by T. E. Davidson, William Turcs amd
A. H. Davis. ‘Lliese three well-known phono
graph cxccutives ire now in complete control
of the company with no stock ontstanding. Mr.
Davidson remains as president, the position he
has oceupicd for scveral vears; Mg Tures is
vice-president, and Mr. Dawis is sceretary, treas
urer and sales minager,

All of the officers of tlic Jewel Phonoparts
Co. arc well known to miembers of the phono-
graph industry, for cach onc lias heen ientificd

with the trade for many years. Mr. Davidson
has to his credit important inventions relative
to tone arm and sound box construction, and
these inventions huve formed the basis for the
exceptional suceess attained hy the Jewel Pho-
nopurts Co. He i recognized pencrully as one
of thie forcnmiost authoritics ou the manufacture
of phonograph parts, and us president of the
Juwel orgunizution lie has dirccted its activi-
tics 10 splendid advantuge during recent years,

Alr. Twres has been identified witls the phono-
wraph trade for over tew years, having occupicd
important ¢xcentive posts  with  well-known
navnfacturers of plionograph parts.  He lhas
visited wanufacturers, jobbers and dealers
throughout Lhe conntry, and is thoroughly fa-
ne with the minufacturing and sales prob-
ms of the industry as i whole. e is plan-
nmg to keep in closc lowch with the trade
thronghont the coming year and will be on
the “tiring line” continmonsly, X, Davis has
been a wwmber of the Jewel organization for
4 munber of years, and prior to his associa
tion with the company was connccted with
Lyon & Healy. Hec has worked in close co-op-
eration with the trade and as sales manager of
the Jewel organizalion is lcaving nothing un-
donc to give manufacturers, jobbers and deal
«rs efficient

ited Local Headquarters

W. C Fuliri, vice-president and general sales
ger of the Columbia Phonograph Co., Juc
New York, was a visitor this month at the Chi
cigo brimch of the company, spending several
days in conference with Clarles F. Bacr, man-
ager of the Chicago hcadquarters. Mr. Fuhri
was delighted to find that record sales in Chi-
cago territory for the mouth of Septeinber liad
shown a very large increase over the preceding
month, and in fact, the sales figures for the
mantl indicated that Scpteinber record business
woulkd represent a high water mark for the past
two und onec-lalf ycars, The ncw popular re-

cordipys w the Columbia library arc l!lccling
with an enthusiastic reception, und with the
opening of the symphony season there is every
indication that the demand for the Master
Works Serics will for cxeced last scason’s fig

rus, ]
Makes Gratifying Report Aunent Business

Carl D. Boyd, radio sales manuger of the
French Battery Co., Madison, Wis. returncd to
his Clicago office on October 1, after buving
spent some time at the Madison plant. He re
ports business to be in excellent condition, and
the French Battery plant to be working at top
speed in order to take care of the demand for
Riiy-O-Vac batteries  During the next thirty
duys Mr. Boyd plans to spend considerable time
in attending radio shows throughout the coun-
tr!
Z'I'icd Up With French Ray-O-Vac Publicity

On October 3, a two-colored, double-page
spread appeared in the Saturday Evening Post,
idvertising French Ray-O-Vac radio batteries,
mannfactured by tlic French Battery Co., of
Madison, Wis. To tie up with this national ad-
vertising smash, two broadsides were mailed to
all Freneh battery dealers telling them of the
advantages in handling a well-advertised prod
nct, and stressing the high quality of Freneh
batterics. Ouc weck before the advertisement
appeared, colored reprints were forwarded to
all dealers for use in their windows. Present
plans call for a scrics of double-page advertise-
ments in color in the Saturday Evening Post at
regular intervals.

Considerable Columbia Recording

Dhuring the past few wecks there has been con-
siderahle rccording accomplished at the offices
of the Columbia Plhonograph Co., 432 Sowuth
Wabash avenne, and among the Columbix art-
ists who have made additional records for the
Columbia library arc Art Kahn and his orelics-
tra and Ford & Gleun. Both of these organ-

(Continued un page 148)
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Bxecezrzo

Radio Consoles

Combine highest quality cabinet work
with the latest developments in Wall Con-

The Console shown here is made of Butt
\fValnu( with matched panels in duo-tone
finish. Loud speaker and unit included,

The Excello Line includes all types of
cabinets from small table type to Wall
Console type illustrated.

Write for complere caralog
sent free on request

Excello Products Corporation
4824 W,

16th St., Cicero, 1.
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Give Your Business
New Energy

Thousands of Dealers in America
sell and recommend OKeh Records.

OKeh Records are a necessity to
their prosperity.

OKeh Records bring dependability
to daily trade.

The best record that you can today
sell 1s OKeh.

The only way you can enjoy OKeh
profits 1s to become an OKeh Dealer.

You can become an OKeh Dealer
by advising us this is your desire.

There is a successful future for one selling

OKJ\, Records

Consolidated Talking Machine Co.

227-229 W. Washington St., Chicago, Ill.

Branches:
2957 Gratiot Aveoue, Detroit, Mich. 1121 Nicollet Avenue, Minoeapolis, Minn.
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tained plll‘nnmcnnl sugeess n
rary sl their new recordings
melide some of the most pupnlar hits of e
day.

Wil the recent opening of "Kid 1Bools” in
Chieago, onc of the leading musical comedy hits
of recent years, Columbia is cxceptionally well
represemtenl in the Chicago musical world, for
Eddic Cantor, the star of Boots,” record
for Colembia cxclusively, and is gencrally ree-
ognized as one of tie most popular recore
artists before the public a the present linie
“Sky High," another cessfnl anusical con
edy, now playing in Chicago, has for itx star
Willic Howard, cxclusive Columbia artist, and
“Nanghty Kiuette,” which is prowounced o hil
incimles  among its stars  Alexander (HT
whose Columbia scconls are inceting with
viry artive demand.

New Harry Alter & Co, Calalog

Harry Alter & Co., prominent Chicage radio
.lusmbmor< reeently plnccd in the hands of their
dealers a complete catalog of
radio scts and parts, The
booklet is furmished to th
dealer for miailing to his pros-
pects @l the customer lists,
aml an the inside of its at
traclive ¢over are o wuinber
at belpinl hints for the radio
sel operator as to the nse of
receiving  sets, ubes,  bhat
] teries, sclection  of loud-
spcakers and also uscful
formation for the set bailder.
L rl) In the catalog proper arv

Harry Alter fnlly illustrated and  de
& Co, Catalog  scribed Cuuningham radio
tubes, Brandes spenkers and phonograph attich-
ments, Frost-Musette loudspeikers and heal
sets, Utalh  loudspeakers, Balkite battery
chargers, the new Gonld Uunipower, Burges
radio balteries, the complete line of Frla purts,
the Jefferson tnbe sejuvenator, and a nnmber of
other products, Space is allowetl on both the
front and back covers of the radio cataloy for
the dealer’s name and address, and the con-
sunier is respectfnlly invited to visit the dealer's
demonstration, information antl

store for a

service,
J. W. Reagan Returns From Gotham

J. W. Reagan, sales manager of Howard B
Jones, manufacturer of the popular Jones mnlti-

plug, retnrned to his desk recently after an
stern trip, whicl included o visit 10 the New
Vork radio shows. Jones multi-plugs occupied
an auractive booth at the expositi the
Armory in New York, and Mr. Rea
enthusiastic regarding the swccess nf the ox-
dibit,

During the past fow months jones multi-
plngs lave been adopted for use by a large ninm
ber of pramivent rudio receiving set inanufue-
turers who, by wsing these pings, can completrly
wire their sets befosc shipping themi to the
Musie slealers who are keenly interested

dealer.

the sale of radio scts arc also using lones:
multi-phigs (0 advantage, for these plugs make
the sets the dealers’ establishments miter

ion ol

cliaugeable aml pennit of the denanstr.
oue st or another from ane set of hatterivs
with m n convenicnce,

Howard B. Joues, nuder Mr. Reagau's direc-
tsnig cousiderable advertisiug to reach
ilio public, and this advertising, in behalf
of thr fouce multi-plug, is attracting consiler-
able interest  ‘The ralio fan las been advised
that the wse of this plig makes any set port-
able and insuses the set owner against leaving
amy bt or any pirt of the set eonneetel np
with battcries when the sel i being ssid,
JU also permits of 4 quick disconnection when i
slight adjustment in the set is required and the
cight-foot cable fusnlshed with the Jones wnlt
plug not only provides a neat wiring arrange:
ment but perniits of the placing of batterics in
the basenent or in other convenient places

Targ & Dinner Have the Pet.O.Fone

Targ & Dinuer, 229 West Randolph street
this city, hive been appointed Chi cAgO repree,
sentatives for the Pet-O-Fone Mfg. Corp. of
New York City. The Pet-O-Fone ix a camera
size portable talking machiue that has lind
wide sale in this territory and the newly ap-
polnted representatives expeet it to be »
heavy scller during the holiday scason.

Apex Electric Co. Introduces New Products

The Apex Electric Mfg Co., manufacturer of
Apex radio reeciving sets and vernier dials i
this city, is introdncing to the trade at the pres.
ent thne the Apex A and B battery connection,
whieh consists of a six-foot Bame and ucid
proof silk-covered cord with five conacctions,
two for the A battery and three for the B bat.
tery.  The plug a pire molded bakelite

tion, i
the
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Iase with 4 positlve spring contact.  Fhe but
tery connectian is easy to install, and a card
ttachwil (o cirelt one instareting the alesler hiow
means

to conpreet the batterics wilh the set by
of the new Apen product. The Apex A and It
battery comueetion is uscd on all the recciving
st mpnnfactueed by suceessfnl eoncen
Apex  entcrlapner
an all-wood lorn lond
speaker, and the Apex
Console  Eutertainer, an
wll-wood cabinet speaker,

also manufictured by this
firny,
fine

are meeting with
responsc  from  the
according to Apex
. Both of the
liaid-speaker prolucts we
introduced  about three
months  1go, and silec
Apex Entertalner  thit time wide distributian
and eale hiave heen ~ceurerdl in 3 moxt <atisfag
Apex Emtertamer of the horn
herette, with gohl
Fhe Apes

tory manuer, Tl
tepe 18 fnished in black |
id ity buse is of stecl,

trimming,

g .
Apex Console Entertainer
Console Entertainer tilizes the peculiar vibra
tion of wood fibse for reprodnction of sound.
I lic eabinet is of aw artistic design, and is fin-
isheil fn walnnt. ‘The Kellogg improved sonnd
unit is used in both loudspeaker models.
Introducing New Products
The Fore Electrieal Mig ., St. Louis, Mo.
is introducing to the trade at the present time a
“B" battery clininater and dnal tuhe

new

B" Battery Eliminator
I'he new prodnet charges all make
D" batteries withoul any cxtea attach-
wments al exactly the rite decided by the oper
The dual charger is wired in multiple
ampere tnbes

charger
of radio

alor.
and ases two regnlar Tungar 24

Fore Dual Charger
In case onc (ube burns omt, the user still has
the advamage of the other tube for charging at
@ 2Y5-ampere rate instead of S as when both are
used. The Zinke Co., Chicago, Ill,, acts as sales
agent for the Fore Electrieal Mfg. Co,
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‘2 Radio Accessories
That Sgl]%{ore )

-
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LWAYS sell an Aerial and a Battery Cord with

every set. In addition to making an extra profit,

you are protecting yourself against trouble by insuring
satisfaction to your customer.

A Beldenamel Acrial, merchandised in an attractive
carton, cannot corrode or change in resistance. The
baked Beldenamel coating on the copper strands in-
creases the effective surface exposed to the oscillations
from the broadeasting stations, and it picks up more
energy for the set. This means louder signal strength
and greater range.

The Belden Battery Cord eliminates the messy battery
wiring that is an eye-sore to the discriminating radio
set owner, and it prevents accidental short-circuits that
blow out tubes and ruin batteries.

The entire Belden line is widely advertised,and a fast
seller. Mail the coupon for more facts, now!

A 6 ft. cord in an attractive carton. Colar
tuded and ready for Insianc uce,

Order from Your Jobber
Right Away
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Demonstration of Brunswick Panatrope at
Chicago Headquarters Arouses Enthusiasm

Press Representatives and Musie Critics Present—Meeting Opened by A. J. Kendrick, General
Sales Manager, Phonograph Division—C, T. McKelvey in Charge of Demonstration

Ciltcaco, Iri., October 7~=Mnsic critics, news-
paper represenlatives and the trade  press
gathcred on Friday aficrmoon, October 2, for
the initial private licaring of the Brunswick
Panatrope, new musical reproducing instrument
which will soon bc brought ont by thc Bruns-
wick-Balke-Collender Co., this city.

A. J. Kendrick, general sales manager of the
phonograph division, opencd the lcaring with
a shorl talk, pointing to the Panatrope as a
radical departure from the mechanical talking
machine, and introduced C. T. MeKelvey, of
the Brunswick sales promotion department, who
demonstrated and described the now instroment,

comparing it with the mecchanical phonograph.

Mr. McKelvey pointed out the fact that the
mechanical pbonograph, as it is keown to-day,
has undergone practically no change during the
past fiftecn years, except in cabinct design. He
stated that there is absolutely no comparison
between 1the phonograph and the Panatrope,
since the mew instrument is designed upon an
entirely new method of reproductng musical
sounds oves the entire scalg fu which the hu-
map ear is scnsitive, and that the new invention
is evolved from the knowledge brought both by
the radio and the phonograph.

A standard Brunswick console plionograplh

=z

Balkite Radio Power Units
provide unfailing, uniform
current for both circuits

Battery Charger
This populac baniery
charaes 18 ontirely @oire:
Lersandcanbeusedwhile
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tor. Charging rate 2.5
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charging rate.
Price §19.50
T¥est of Rockies 320
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Balkite Radio Power Units improve
and simplify radio reception. With
their use the radio current supply is
unfailing and always exactly what is
required foreach circuit. They reduce
the amount of atrention required by
the set.

The Balkite Battery Charger is en-
tirely noiseless and can be used while
the set is in operation. The Balkite
Trickle Charger is especially adapted
to sets of small A" current require-
ments.

Balkite "B" IT is also well known. It
eliminates "B batteries and supplies plate
current from the light socket. It fits any set.
The new Balkite "B" at $35 is especially
designed to serve sets of 6 tubes and less.

Noiseless—No bulbs—Permanent

All Balkite Radio PowerUnits are entirely
noiseless in operation. They have no mov-
ing parts, no bulbs, and nothing to adjust,
break or get out of order. Each is a perma-
nent piece of equipment with nothing to
replace. They require no other attention
than the infrequent addition of water.
They require no changes or additions to
your set. All are fast-moving, trouble-free
and thoroughly advertised.

Mannfacsured by

FANSTEEL PRODUCTS COMPANY, Inc.
North Chicago, Illinois

FANSTEEL

-~ Balkite
Radio PowerUnifs

© BALKITE TRICKLE CHARGER -

BALKITE “8~ -

Balkite “B”
Eliminates"B” hatterics.
Supplics plate current

Op-
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was placed side by side with the Panatropc,
loud stccl ncedle used in the former and a medi-
um steel needle in the new instrutnenl. A aum-
ber of orchestral, plano, gnilar and voice re-
cordings were placed first on the talking ma-
chine, and thcn on the Panatrope, and 1lie re-
sult brought enthusiastie applause.

»Electrical recording,” stated Mr. McKelvey,
“really necessilatcs electrical reproduction in
order to insure perfect and complete reproduc-
tion of all moles of ihe scale. However, the
Panatrope will reproduce anything recorded,
and it is not our desire or intention to belittle
the old-style phonogruph and record.’

He cxplained the name Panatrope as evolved
from 1l Greek words “pan” mecaning all, and
“trope” mcaning scale, the mamec being applic-
able since the imstrumcnt reproduccs faithfully
noics far below and above the tone band which
a phonograph is capable of recording. Hercto-
fope it was possible to record from 400 to 7,000
vibrations per sccond, but with the new proc-
ess of clectrical recording and of rcproducing
by thic Panatrope, the listencr may clearly hear
lones rcaching down to 16 vibrations per sec-
ond, and up to 20,000 per sccond, or the entire
compass of the human ear. \Where reproducing
ridges arc cut 80 to the inch on an ordinary
record, the Panatrope records may be cut as
fine as 500 to the inch, which makes possible
records which will run for as long as forty
minutes, sufficient for an entire symphony. and
uecarly enough for the opera "Il Pagliacci.”

The Panatropc opcrates with a ncedle, similar
to that used on all phonographs, which is made
1o vibrate with the inflections engraved in the
record ridges. Here the whole method changes,
{or instead of vibrating a diaphram, as now, the
ncedle vibrates a soft iron “reed” which is in a
magnetic field. As the iron "recd” vibratcs, it
changes the intensity of the current producing
the magnctic field. These minute variations in
the weak current arc amplificd with radio tabes
to such intensity as is desired—loud enough
for a home or for a concerl hall.

The frequency of the amplified curremt is
always the samc, and amplifications can be
made \vnhout any distortion whatever. When

fiicicntly, the clectric impulses vi-

rom
crates with cither storage
battery or dry cell tubes.
Keeps”B™ circuit always
operating 3t maximum ef-
ficleney. Requires @ at.
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brate a dise, giving forth exactly the sainc tonal
vibralions as those making the original record.

The Panatrope is the result of a combination
of engincering and clectrical rescarch by the
Brunswick-Balke-Collender Co., the Radio Cor-
poration of America, the General Electric Co.,
and the Westinghouse Electric Co.

Vice-President P. L. Dcutsch, of the Bruns-
wiek Co., regarding the Panatrope, said:

"The process of recording music is that used
in the talking film, or Pallatropc, invented by
Charles A. Ho: of the General Eleciric Co.,
which differs in detail from the Phono-film of
Dr. Lec DeForest.

"Mr. Hoxic's invention has been modificd
considerably. The mwusic vibrations are made
to vibrate a light, which is changed by a pho-
to-electric cell into variations of an electric cur-
rent. These variations are amplified as in radio,
until sufficiently powerful to operate an cngrav-
ing tool, cutling the modulations into the
groove of the phonographic disc.

"All factors in the reproduction being con-
stant, there is no chance for loss of any vibra-
tions to alter or eliange the quality of the tone.
At present the dise form of rceords will be
used,- so it may be adapted to thie millions of
phonographs mow in use. These recards con-
tain with equal accuracy the tonal impressions
of the human voice, or a full orchestra, piano
or even the harpsichord, never successfully re-
corded by old instruments.

"In spite of the vacuum tubc amplification
cquipment, the Panatrope cabinet will be slight-
ly smaller than tlie present phonograph ¢abinct.
It can be operated either with dry batteries,
storage batteries, or by direct connection with
the lighting ecireuit at a cost considerably less
than that of operating a small electric fan.”
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Exhibits at Exposition Sponsored by Radi

Cutcaco, ItL, October 8--The National Radio
Exposilion and the Allied Radio Congress, the
first feature event of the 1925 radio scasom in
Chicago, was held at the American Exposition
Palace, in the American Furniture Mart, 666
Lake Shore Drive, from September 28 1o Octo-
ber 3. The exposttion was sponsored by the
Radio Dealers’ Association, an organization
formed in June, and which has had rapid
growtlt

The exposition was opened on Monday noon,
Scptember 28, by a parade from the Drake
Hotel to the Furniture Mart, the marchers
keeping step to tlte music of an invistble band,
broadcasting from the Hearst Square studio of
Station KYW, the music belng received
through radio scts and loud speakers carried
by the participants in 1he parade. A luncheon
of radio dealers followed in the Furniture Mart,
marked by addresses by promiuent public of-
ficials of Chicago, who welcomed 1he large num-

Leading Exhibitors
i
Radle Corp. of America

The Radio Cory. ol America, New York City, in 8
very atipactively arranged display, exhibited its line of
\cceiving sets and loudspeakers, including the portable
Radiola 26, in walnut; Radiola loudapeaker Model 104;
loudspeaker UZ-13%, R I 25, a supcr-heterodyne which
operates from an alicrnaling current, loudspeaker 100
which operates from dry batteries; Radiola 28, in two:
lone mehogany; Radiola 111, Radiola 111.A, Radiela
Suer VI, wall console, and 104 loudspeaker, which ncts
a A and B battery minator. Oue section of the
display showed cach of the 4,000 parts of which Radiota 28
is inmufactured. The Radio Corp. of Amesiea also main
1 d a display of 1ts products in the Webster Hotel,
where broadcasting was conducted each cvening.

€ Carlsen, advert g manager of the Chicage office,
was 1o charge of the dssplay and was assisted by W. T.
Wolf, of the Chieago advertising departinent. P
Parker, sales manager of the Chlcaga. office, was in charge
of the display at the Webster lloiet, and was assisted
by G. H. Clark, RCA extiliilion manager, of New Yok
City.

Atwater Kent Mg Co.

The display presented Ly the Atwaler Kenl Attg. Co.,
Pliladelihia, Pa, was onc of the features of the exbibi-
hon, heing noteworthy for s artistte aml somfortablc
decorations. The complete Atwater Kent line was on dis-
play, ineluding the poputar Model 24, Model 20, Madel
12, and Modcl 0 sets, with the new Model 21 dry tube
sct as one of the features of the cxhibit. The Atwaler
Kent Modet H and Model L hern loudspcakers were on
display, togetber with the new conc-shaped loudspeaker,
whiell nitracted wide attention. Mcsars. Wheeler and
Clark, fram the Atwater Ke (actories in Pluladelphia,
were in charge of the exhilut, assisted by W. M. Kelsh,

THE TA

National Radio ExpositionHeld 1n Chicago
Radio Fans and Trade Representatives Crowd American Exposi- .
tion Palace From September 28 to October 3 to View the Many

ber of dealers and formally opened the show
The latest models of reeciving sets, loua
speakers, radio cabinmets, batieries, chargers,
battery eliminators, aerials and other radio
products were displayed in attraclively arranged
booths, and in addition, a number of attrac-
tions were provided for the edueation and en
tertainment of the show visltors, Radio con
certs and entertainmenls were broadeast befare
the public, under the supervision of the Broad-
cast Listencrs Association, In collaboration
with WGES. A popularity conlcst for radio
artists was also conducted by the B. L A,
under the dircction of Frank M. McDonald,
president of the Broadeast Listencrs Assoctation.
Another attraction was an amatcur set build-
ing contest, with a $250.00 prize for the winner.
A window trimming contest was heid for the
dealers, cach entramt presenting a photograph
of his store window, together with a written
deseription; the prize being $250.00.

and Their Products

of the siaff of the Samson Elcctrte Co, Atwater Keut
jobher in the Chicago territory.
Relcbmamn Co.

Three large displays 11 separate parta of the cxposition
floor were utilized by the Reichmann Co. of Chieage, to
exhibit their many products, A feature of the display
was 8 mammoth Thorola doughnut, which, according 1o
E. 5. Ricdel, vicepresident of the company, was baked
wnder the ausplees of scventeen bakers over & period of
four days' time. Thia doughnut emphasized the popularity
of Thorola low-toss donghnut coils, which are in wide use
throughout the radlo industey. The feature of the display
was the new Thowola Islodyne radio reeciver, which em:
bodles scweral mew principles in radio engiocering. It
is buill on the prinigle of isolated power and includes
the use of Thorola straightlime ficqueney varisble con-
densers, low-loss doughnut coils, teamsformers and rheo:
stat, with all parts being made in the Reichmnann plant.
Twe models were displayed, deslgnated 3s the walnul
enbinct No. 55 and the Thorocco cahinet No. S0. Among
the otber Reichmann produets on display were the Thorola
3nd Thorols Jupior models of loudspeakers, the Thorols
Junlor and Thorola taige unlt p h and
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o Dealers’ Association

Throughout the eaposition an aggressive
membership drive was heid by the Radio Deal-
ers’ Association, which culminated 1n a dealers’
meeting Thursday moon. A C. Stewart, of the
Diversey Radio Co., president of the associa-
tion, delivered the main address, outlining the
work of the orgamization, and urging cach deal-
er to file application for membership. The
gathering was attended principally by dealers
in the Middle West, with a number prescut
from distant points, inciuding one radio dealer
from London, England.

The National Radio Exposition enjoyed o
fine attendance, both from the deulers and the
general public, the crowds inereasing as the
week drew to a close, and it is cstimated thal
several thousand dealers atteuded the show.

The exposition was given under the direction
of the International Trade Exposition Co., Chi-
cago, with Milo E. Westhrooke, general sman:
ager, in active charge.

UD-44, six-volt glass A baterics, Philco double and
singte cliargers, the %0-ampere mahoganized A batlery,
Philco A and B socket power units, and tbe AB sockel
power unit, E. W. Shepherd, manager of the portable
sales, was in charge of the exhibit, and was asslated

y I. N. North, Chicago dlstrici sales repicsentativey W.
W. Mabentrait, H. IL Peterson, J. R. Shannon and Miss
E. McCabe, of the Chicago sales officc.

Pooley Ceo.
.The Pooley Ce. Pliladelpbla, Pa., Jisplayed hts full
tinc of Paoley radio cabincis with built-in spcakers and
battery tompartmrnts, The fealure of the display was
Model 1500-R-3, a combination phonograph and radio, with
the phonograph built in the amplifying chamber, and the
horn hidden by silkecovered mrilles, which stide back to
allow puttlng on records. Tdis model is equipped with
tlic Atwater Kent Modet 20 radio set, and the cabinct in
in Chinese Chippendale design, fnished in Amerlcan
walnut, or Englist Lrown mabogany. Bea Staufler, treas-
urer, was i ehiaige of the dlaphay and was asslsted by
W. E. Holmes, A. J. Rouleaux and Walter Keleh, of the
Sampson Electric Co, Pooley distributer.
Gould Storage Battery Co., loc.

A dlsplay sponsored by the Gonld Storage Battery Co
Ine, New Yerk Cily, featured the ncw Unipower A
cnrrent supuly set, wbich convems koucslighting curreot
inlg sadio power, and is adaptable to any standard type
of radio sel. An antistie painting in a velour background

the Thorophone power 1ype of londspeaker unit,  The
varlous radio parts made by the compamy wwerc shown
wilb the display under the direct charge of Mr. Riedel,
assisted by W, L. Lown and L. L. Kelsey, of the com-
pany's sales force. Frank Reichinann, president of the
company, and Esnest Reichmann, secretary and treasurer,
were prescnt throughout the week.
Philodelpbla Storage Battery Co.

The Philadelphia Storage Battery Co., of Philadelphia,
Pa, displayed ita complete line of radio batteries and
power units, including £3-X storage D battery, UD-% and

.
Scotford Tonearm and Superior Reproducer
Manufectured under patents of Louls K. Scotford. Plays slf mokes of records.
Fomous for lone—withoul tho usual ‘metallle thaspness and wlthoul the scraich.
Signdord lenpih 8V inches center of baso to needlepoint—cnn be made Io order
Tonger or shorier, Baso openin 2 inches diomerer,

Fine quality Nickel and Gold Plate finishes

The Superi

Supplied 16 manufacinrers of hidh-krade phonopraph
cabiners in the United States and all forcibn counivtes
Samples sent anywhere for rial

or Spring Bal
A touch of one finger lifis or oses the lid which siops, balsnced, ot any poini
desired, Docs not warp Bd. Neiscless in operation. The simplest sprink balance
made—and eesiest lo ingall,
Furnlshed complele with eseuichoon plaic and all necesary serows.

J the attractive appearance of lhe four-vell type
and & working model of the siv-volt type also attracted
onsiderable atiention. The new Uniower principle,
which retains the advsatages of the A storage battery,
at the same time climinating tle necessity for routine
charging, was intcrestingly demonsirated by Joseph M
Arndi, Chicago distriet sales manager, assisted by Messra.
Boos, Gans, Mobhs and Baldwin, of the Chicago sles
staff.
Davld Grimes Radlo & Camco Record Corp.
Grimes radio receiving scts, comprising the cempletc

(Contirsed on page 152)

anced Lid Support

n be medd 10 fi any 1ype and weil

Low quantity Prices quoted on application

BARNHART BROTHERS & SPINDLER SYaiestesaris” MONROE & THROOP STS. CHICAGO
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Packed in attzactive

cartons

THE

37 S. Wabash Avenue

Semi-Permanent Needle

Plays SO Records

Reproduces all the Tones Accurately and Clearly
without the scratchy surface noise.

TONOFONE SEMI-PERMANENT NEEDLES ARE SOLD BY OVER 8,000 DEALERS

TONOFONE COMPANY

MAKERS

Neta Prices:
Box of 12 needles .
Box of 4 pecdies

- 10c
100 Per Cent Profit to Dealers

CHICAGO, ILL,

ant

a cross seetton of the unit. Wm. L. Aylward, s
adio sales manager, was in charge of the exbl
was assisted by H. C. Rolle, Saal representative in 1ili
nois, Wisconsin and Indiana, €. J. Sharp, sales manager,
also speat some time at the Smal exbibit,

Valley Eleetrie Co.

The Vatley Electrle Co,, St Louis, Mo, exhibited its
complete line of Valleytone radio receiving sets, includ
ing console Model 35 #n sohd two-lone walnut, with
concealed speaker, and Model 7, a five-tube table model
In odditton to the radio Scts, tbe firm exhiluted 1ts linc
of Valley battery ehargers and lattery climinators,
The cxhibit was spacious, attractively decorated, and the
Valleytone scts were displayed fo advantage by the wsc
of yellow spotlights which constantly played wpon them,
€, L. Krenta and D. lalhday, ot the Valley Chicago
beanch office, were in active cbarge of the display.
S. A. Whitten, of St. Lauis, president and general sales
mnager ol the firm, visited the enpositlon the latter
part of the week.

Weston Eleetrical Instrumest Corp.

The Weston Elcetrieal Instrument Corp., Newark, N. ).
displayed indicating clectrical Instruments for radio serv:
ice, auch as panel voltmeters, milliameters and research
lahoratory cquipment. Chas. Bartleit, of Newark, K. J,
dio engineer, was in -chorge of the exhibi
assisted by L. € Herrmaun, of the Westburg Engincer-
ing Co., Chicayo represent:

Windser Furnfture Ce.

The Windsor Furniture Co., Cbicago, 1il., displayed its
line of radlo amd phonograph combinations, Including the
No. 22 Italian art model, equipped wilh & five-tube tuned
radie frequeney sct, clectric phonograph, and Utsh unit
installed on the tnne arn. Other models on display were
the No. 31 Italfan style console comlination, with a five-
tuhe set, and an clectric phonosragh. No. 2, upright

¥ eadie awl the No. 8, eonsole
mmbm:llun with a onc.piece top; the Windsor lomd-
speaker console table, nished in brown waliogany end
walnut, and the Windsor five-lube tahle set, slso finlshed
in mahogany. M A, Rennedy, radlo engincer, was in
charke of the display end was assisted by A, C. Sievers,
J. L. Joyce and E. E. Mitter, ol the sales department.

Eogle Rodto Ce
The complerc liue of Eagle balanced newtrodyne sein

for tbe eoming seasan was ented by the Eayle
Radio Co. Newark, N. the lay inelnding Models
D and F, and ke console Models €-1, C-2 and C.J. The

Model F was the outstanding leature of the ex|
won considerable praise from dealers and jobber:
Beits, of the company's Chieago office, was in charge of
and A. B. Ayres, general sales manager of
the company, was also present during the week.
Chag, Freshmao & Co., Toe.

St models of the Freshman receiving sets were
played by Cbas, Freshman & Co., Ine., with the Frankl
contole and the new model five F-8, closed console Iype

o3 the leatures of the exhiblt. The line attructed many
out-of-tuwn visitors, who were cordially rcecived by M.
Samucls snd Glen Balcom, of ibe Freshman staff in Chi-
cavo,

Jeflercon Eleetrie Mfg. Co.

The Jelerson Eleetrie Mfg, Co., Chicayo, II1, displayed
fts tube rejuvenator No, 175, which operstes from an alter-
nating current lighting system and consumes less than
cleven minutes 1o rejuvenate 2 radio tube. In the back-
gronud appeared 8 ceproduction of a giant Jefferson tube
rejuvenator, showing 3 tube fn positlon with the bulb
fashing off and on. C. P. Kob, A, R. Johnson, Paul
Green, advertising manager, and W. Mudder, englncer,
were én charge of the exbibli.

Liberty Transformer Co.

The Liberty Ti Co., Chicago,
atractive display of dts line of Libepty five-tube rodi
recelving sets, tncluding the Liberty Scaled-5 Spel
Code 632, Laberty console De Luxe Code 6452 Liberty
standard Code 6161, Liberty Code S151, and Libesty stand-
ord eonsale Code 6383, all finisbed 1n walnut. W. T.
Kirton, manager of translormer sales, and J. B. Maley,
Michigan representative, were in charge of the display.

Howe Auto Produets Co.

The Howe Auto I'roducts Ce, Chicaye, malutained a
display ol the Howe erystal set, tn a melal ease finlslied
an olive. The Mowe Multiphone ronnector, a deviee for
conneeting two or morc licadscts at the same time, was
alse shewn, Elmer Is, Chicago representstive,
was in eharge of the display.

Als-Way Electrie Appltanee Corp.

The Alr-Way Electsic Appliance Corp., Toledo, O,
maintained a display of its radwo recciving sets, including
the No. 61, o six-tube table set In two.tone walnut, with
twe-dial eontrol; the No, A2, walnut copsolette, with buili-
in speaker and battery compartment, and the No, 6} con.
sole, in Iwo.tone walnni, also eguipped with buill-i
speaker and battery compartment. R. A, Stemm, presi-
dent of the Jackson Sales €o., Clucago disirict represenla:
tive, was in charge of the exhil assisted by W. A, Nor
ton snd C. N. Mawthorne. J. ©. Munn, sales manager
of the Way Eleetvic Appliance Corp., was also present
at the booth.

Buckwolter Radlo Corp.

The Duckwalter Radlo Corp., Chieago, |1,
canplete line of radio recelving scts, ineluding mode 36
console type n two-tome walnut, an eight-tube aetl;
Modct 01, an ecight-tahe super-heterodyne; Model 300,
desk type, cightnithe set, and Model 318, table type five
twbe set wilh interchangeable “all wave® eoll. The
Supertouc cabinet speaker in walsul was also on display.
€. J. Buckwalter, president, hiad charge of the exhib
and was assisted by H. L, Bird, of the sales department.

Barsook Co.

The Barsoek Co, Chicago, displayed the products o
the Marwo! Radlo Corp, New York City, and the
Burndept Wircless Corp. of America, New York City.
Among the products on display were Burndept loud-

splayed itr

A Sound Investment., That’s just
what this horn is in the true sense
of the word.

A speaker that fills the nced of every dealer for a quick selling,
quality arlicle—of every owner who wunts a real speaker wv(h

clarity, volume and efficicney, at a Inw pnce. Hecavy cast
aluminum thsoat eliminates all raucous "noise," and preserves
ongmal brilliance of tone of voice or instrument. Complete, at
$16 retail. Horn and base sold without unit, if desired. Order

a sample today.
LAKESIDE SUPPLY COMPANY
73 W. Van Buren St. Chicago, 1II.

Nos. X7 and 24, in mshogany baked
and Nos. 20 and 20t phoamograph units. The
products included the fve-lube table model, the
Marwol console, and fhe Daby Grand five-tube sel, all
finisked in mahngany. B. B. Barsook, president, was in
charge of the display, and was assisted by F. Eichhorn
and F. C. Maering. P. M. Greyfuss, trcasueer of the
Burndept Wireless Corp. of America, was also present
at the exl , representing his firm,
Butklagham Radlo Corp.

The Buckingham Radio Corp., Chicago, 111, cxhtbited
its full line of radio receiving scts, ducluding a Model 11
fablc consolc and Model 111 in Adam brown waleut.
Console Model IV Queen Anne, console Model V Pc Luxe
arl moilel, eonsole Model Vi Renaissance ant model, and
the Model VII, English Tudor eonsole, finished in tw
tone walnut with brass binges and cabimet hardware, All
Buckingham models displayed were Bnished in American
walnut, and oll eontained loudspeakers and battery com:
partment. R. B. Andemon, sales manager of the ra
dcpartment, was in charge of the disnlay and wos
assisted by H. L Persson, Cbas. Sutton, Carl G, Crook
Jr., and Jeroote Kahn, all ef the sales departwent,

Gate Radio Laboratortes

Tite Gale Radio Laborat Chicago, Tk, in an ar
tractively arranged booth, displayel the Gale “Ti
Cricr loudspeakes, in several different colors, including
ahogany and brown crystal
™ was effectively displayed
st background of green

model

speakier
enamel,
Marwel

sreen, yolden olychrome,
One model of the "Town Ci

v 2 black velvet frame aga
velvet, Another exhibit showed a eross seetion of the
toudspeaker, revealing the acoustic plan and the “Town
adjustable unit. J. A. Pasedach, head of the firm,
was in netive charge of the cxhibit, nssisted by E. A.
Pearson, Chiesgo distributor.

WK Electric Co.

The W-K Electric Co., Kenosha, Wis,, displayed its line
of radio receising sets, including the Oriole four-tube
Model 8 in walsut; Model 7, 8 five-tuke table model
fnished in mahogany; Modcl 7B, a walnut five.lube
table set, and Model 7C, 3 bve-tube console finished in
walnut and cquipped with 4 Burns loudspeaker horn and
umb, W. J. Bracken, mles manager, was in charge of
the exhibit.

Louls Geyler Co.

The Louis Geyler Co., Chicago, i, distributor for the
Electrical Rescareh Laboratorics, displayed the Standard
Frla five-tube set in browm two-tone mahogany, the De
Luxe consele iu French Mw not walnut witb concealed
loudspeaker, the Siandard console in two-tone brown
mahogany, and the De Luxe cabinet in French lluguenot
walnur, o additfen, a complcte lne of pasts was on
display. A leaturc of the exhiblt was a giant Erla bal-
loon circloid colt in the eenter of the booth. Wm. Egan,
sales manager, was in charge of the display, and was
assisted by Jos, Prastka, R. Q. Bradley, W. C. Ruteen,
Tllinois representative, and II. O. Wigeh, Indiana tepre-
sentative,

Jayscll Mig. Co.

The Jaynell Mfg Co., Chicago, Il displayed a numn-
ber of Jaynell loudspcakers finished in walnut, and also
the Jaynell unit which is used in the Jaynell speaker.
R. P. Sparrow, saler manager, was in charge of the
exhibli, and was assisted by R. M. Hill.

De Witt La Franee Co., Ine.

The De Wit La Franee Co, fme, Cambrides, Mass.,

displayed the Dynamie tube tester which tests threc

tulics a minute, the Supcradio model five table set in
walnut, SLF , and the Sup kit of
bakelite. Lewis €. Blllotte, vice:president and chiet

engineer, wab in charke of the display.
Wiscoosin Wood Ploducts Corp.

Tbe Wiseonsin Wood Products Corp., Two Rivers, Wis,,
in eollaboration witb Ihe Premier Electrlc Co., of Chicago,
U1, displeyed five-tube Premier radio reeciving scts, in-
#talled in Wisconsin Wood Products Corp. cabincta Ta
ble models and consoles were on cxhihition, the feature
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being Madcl SWEC a two-picee ¢onsole Gnished in wal-
amt with a built-in loudspeaker, and a large battery com:
partment. The Premicr cnsemble and 8 complete line of
radio parts were also on disphy. Golden J. Ruel, vice:
presidenl and general manager of the Wiscansin Wood
Products Corp, and R. V. Williams, sales manager of
the Premicr Eleciric Co., were in charge ol the duplay,
Leonord Lynn Radlo Ce.

Leonard Lynn Radia Co., Inc. Chicago, local dis
tributor for Gilfillan Dros, Ine, Los Angeles, Cal, and
Xansas City, Mo, maintainel a display of Gilillan radie
recciving scts, including the GN.4, a2 four-tube table
model, and the GN-5, alse a tablc moicl. fm addition, the
firm cxbibited Farrand loudspeakers, the Aaleo folding
loop acrisl and general radio parts, including trans
formers and condensers. Leonaed Lynn, president, was
in charge of fhe display, and was assistel by J. R
Farquarson, sales manager, and A. W Inglis. of the sales
department.

Wm, A. Welty & Co.

Wm, A Welty & Co., Chicage distribulors, displayed
the Welty speaker horn in brown and gold crackle, the
Welty De Lnxc Crystector tnbe for radio frcquency scts
and ncutrodynes, and the Welty Monareh of the Air,
a five-tnbe table modet in walamt. Wm. A, Welty was
m charge of the display.

Zinke Co.

The Zinke Co., Chicago, 1., displaycd the Mohawk five
tubc one-dial control radio seis in the console, conso.
lette and standard table model designs  The Mohawk
phonograph panel was also on display. In addition, the
Zinke Co. cxluhited Thorela loudspeakers, Graynie storage
battcrics, Fore battcry chargers of both the Tungar and
the vibeating type, Fore U battery climinators, Sturdy
1ubes, Globe licadphones and a complete fine of nams.
J. B. Mess, R. D. Cavanaugh and W. N. Cowin, of the
Zinke sales depamtment, were in charge of the display.
David Lipscy, advertising manager.of the Mohawk Elec:
tric Corp., aml R. K. Gray, president, and G. Lews,
sales manager of the Graynie Corp., also were present at
the exhibit

€. E. Mg Co

The €, E. Mig. Co., Providence, R. f. displayed its
tline of Ceco lipless radio tubes. E. M. Sweeney and
L. €. MeCutclicon, Chicago repeesentatives for this fem,
also displayed Danmgart radio cabincts in the table
model and console types, and the Leader loudspemkers,
manufactured by the Victor Radie Corp., of Chicago.

1. B. Ferguson, Inc.

Among the instruments displayed by J. B. Fergusen,
Ine, New York City, were Models ¢ and 8 of the
standard design and the Model 6 console. M. € Sayder,
from Ibe New York exccutive offices, was in charge of
the display, and T. K. Wickwire, Jr., vicespresident and
sales manager of the company, was also present during
the week.

Curtls Leeer Fixture Co.

A facsimile of the very handseme display featured al
the Radio World's Fair in New York was presented at
the Chicago show by the Curtis Leger Fixture Co, of
Chicare, The prodwers made by the company iwere at.
tractively displaycd, including the popular Invisible loud-
speakers, Bine Streah tubes, Cremona loudspeaker end
Curtis Leger londspeaker n “The new B-Ex-L B bat
tery made by the company was shown for the first time
to the Biddle West dealess and won considerable com-
ment from the trade. The fraveler portable radio set
distributed by the company was also on displiy and the
exhibit was in ebarge of J. G. Sperling, manawer of the
Curtis Leger radio division

C. H. Howa & Co.

Several of the lincs distrbuted in this territory by
€ H. Howe & Co., of Chicago, werc exhibited at the
company's booth, including Ihe products of the Supertron
Tube Co., Hoboken, N. J.; Blair Radio Labs, New York
City, snd Ihe Shaw industries, Newagk, N. J. The
menbees of the Home sales stafl were in attendance,
reinforeed hy several of the cxccutives associated with
the manufaclurers whose products the company Feprescnts,

Kelloge Switchboard & Supply Co.

The Kellogg Switchboard & Supply Co., Chicage, 1lL,
displayed ts line of Wave Master radio receiving scts,
ineluding the No. S0 five-tube table model 1n brown
mahogany; No. 503 eonsolette, five-tube set with built-in
speaker, tn brown maltogany; No. 501-502 console, with
buitt-in speaker and battery compartment, and the Kel-
Togg RFL scven-lube recctver in walint, cither in the
tahle model or console type. This model bas a one-dial
control, and four stages of tnned radio {requency H.
Spaak, salcs department, waa in eliarge of the exbibit,
Edward 1. Pratt, advertising manager, and F. A. Bremer,
assistant sales manager, also spent considerahle time at
the exbibit.

€. E. Niehoft & Co.
€. E. Nichoff & Co, Chirago, TIL, distributors for the
King Electric Co., of Dnffalo, and the Indiana Miz. &
Electric Ca., Marion, Ind, mintained sn exhibit in
which the prodwets of Lot manufacturers were on dis:
play. The Indiama Ifyperdync was shown in three
models, the No. $00 table model, a five-tubc set; No.
S0I, anx-tube act, and No, 502, a six-tube wainut console
The King Electric Co’s producls on display included
the Electron, Senior and Junior bulb type chargers,
which eharge both A and B batteries while the st is in
operation. The Radiograph 11, five-tube scts, in both
console and table models. were also on display, manu:
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factured by the Radiograph Mg of San Feancisco,
Cal. €. E. Nichofl, president, was in charge of the
exbibil and was assisted hy J. W. Wilson, assiatant
sales manager.

Asteal Radlo Corp.

The Astral Radie Corp., Philadelphin, Pa. showed tts
linc of radio recciving sets and loudspeakers, including
type P, a five-be radio frequency set imstalled 1n a
Poolcy <abinet; type € a five-tube self-containell mahog
any console; type B, a five-tnbe table set, in mahogany,
and type A, mahogany table sct. I additlon, the Astral
Tone Thmal loudseaker om walogany was itisplayed.
F. € Vanderloof, vice-president and sales manager, was
in charge of the extibit. C. B Picronetc, president, was
also presemt at the radio show.

Marco Mig. Co.

The Mareo Miy. Ce, Chieago, M1, displayerl its full
tinc of "Broadway” loudspeakers, inchiding the Model A,
with atipple heck and base, and a bell of Circagsian wal-
aut, and the Model B, finished in polychrome through:
out. G. Marco, president, was im charge of the display
and was assusted by G. Steln, of the aales department

Scaman-Jones
Scaman-Jones, Chicago, 1ll. cxbibited in its display

Exposition)—(Continued from page 154)

speaker.  Am intcresting feature of the display wa
exhibit for manufacturers, showing the various horn typcs
smiable for installation in radio cabinets. € FE. Jones,
secretafy and treasurer, was in charge of the display and
was assisted by Wilson Jones and Robeit Stepliens, af
the sales department

Anylite Eleciric €o.

The Anylite Eleetric Co.,, Fort Wayne, Ind, displayed
its King Cole four-tubc sets, ucinding two talle models,
and a console, in two-tone walnut, with built-in speaker
and battery compartmemts, . Greenwood, Clucage
representative, was in charge of the exhibit. 1. Sykes,
vice-preatdent of the firm, alio spent some lime at the
cxpatition.

Cloclanat! Storsgc Botlery Co.

The Cincinmati Storage Battery €o, Cincinnati, O.
displaycd its line of radie stotuge batteries, including
the 8, %0 to 110, and W0 smpere A" batterics, and the
ar volt "B" battery. A fcaturc of the display was the
AS.2, a heavy-duty sirplanc battery. W. T. Foley, scere-
tary and teasurer, was in charge of the display

Parcells & Co.

Pareclls & Co., Chicage, I, cxhibited the Temple R

made of cecramic material, and finished in

an

space the Apollo 1 in solid n 2
number of Wlifferent designs, including the eloch type. the
Apollo cabinet in two-lonc Anish, witb the top and aides
pancled witlh solid mahogany, and the 'sugar loaf”’ type

o
bronze stipple, and Medel C, 2 cabinct type loudspeaker,
Finished in cither mahogany or walnut  The Temple usit,

(Continued on page 156)
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Interesting Addresses Mark Meeting of
Phonograph Manufacturers’ Association

F. A, Wolf Discusses Worth of Co-operative Effort—Max Targ Urges Members to Take Active
Interest in Association Work—Leigh Huni Talked on Conditions in the West

sserl I both londspenkers nid the Temple “Coaparat
A in<dzement for testing toldstieakers, were alsn on dis-
y. I. D. Parcells, president, was arge of the
linplay mid iviis nasisted by Chnse Adame, sales managers
1. % Piakham anl R, E. Sclaulif, assisianc sales

manaKrs,

Ridio Cobinel Co.
Tue Nahe Calinel Co, of Lintizuapolis, lml, exlibnied
rve mulels ol tbe “Sunbursi’ vloek tyje crbmel loml:
spcaker, hnisbat In wieple, and alwe the Oichesirinn I
Luxe lonispeaker with n spruce amt waple fiorn anil tark
wabsgany hase, J. W Marosin, of 8. ). Mockeoh
O, Chicagn Tistriby wns in clinrge of the 10sple
Edlson Stotoge Ballery Co.
Tue complere Mire of A aml 8 sorage liatieries, maun
facturial Iy 1e Edisin Stoenwe Nattery To, Oranke, X. ).,
he A battery be:

was on .I-y att
W ol S0 SIGETATEAR
i mak
1)
we of the displny.
Wilsen Etectrical Labotatortcs
I 1e8, Clicugo, unrh:

yinmik batlery elargers,

A" baitery cliarger, 696 De Line
B battery clarger, 0% A" aml "B hatiedy
€ the ppen 1ype. Nathan Goldman, seneral nin

Ihe wonthly weeting of the 'honograph
Manufacturers’ National Association was held
noah uri 1 Fi
Marl, Chicigo, o It ¢ Se 22
pening with i di hy 1 i3

b bse C. vsitlenl, the

rd iry A Otis,

3 residen
cleeted t

A Walf, c-president of the Associa

tnlk, otitlining 1he
citdy derived fron

1 imereatig
s firtn had

tivn, delivered
lenefit whiclh

the Association merubership, amplifying his re-
uieks wilh 1wo instances of transaclions which
give ample proof of the worth of co-operative

Southweal, antlined to the members the tiade
simition in the Western section of the couutry

s that the trade is stic coucerning
ctnm of better d is

1tio
vice-president of

At %
Terkms Phonograpli Co., an Associalion
and Orliindo  Marsh, of the Marsh

\s50 g for the fiest time

Uses Ten Phonegraphs
to Test LLoud Speakers

Reichmann Co. Gives Each Loud Speaker a

» bn chiarge of Ihe exhibit, cliort
Orotone Paltery Co. Max Farg, in a forceful d Thorough Test in Sound-proof Booths Before
Flie Oricone Ualiery ©o, Deiroll, Moch, displayel i v It Is Distribuled to the Trade
0 L B ban 1i in the ocintion, a
ral T biei vWorts Cnteaeo, e, Uctober 7 —Making luind speakers
T . le the placing aslanl il 1 Peits ir 1 is neill
e detinils \h 14 h nple n to test wnd adjust cach
e s ¢ g 1 ver the ridio
Iy tneetd e i made an
Woolley & More Enjoying w,,:“ AL i s -
3 . ;. at brancl indns cy
Brisk Columbia Business s A kibolla Mix Targ and Hewsy A O est possible text of & dowd speaker is to
| d a committee on credits; Roberl 141 te u radio 1c v a slation, and
Mertper, Cony, October 0—"Thoms Woulley, llliu /\ (' V1Iruv 1ml Heury A Otis, on ad- lcit 1o 1t is not ulways possible for the
i Woolley & Morc, Columbia dealers, 71 East vertising; and 1. B F. Panl,  wiannfacturer 1o do this in actual praclice where
Main street, has gone to Duyloua, Fla, tuking  Jacob Scidscher and Henry A, Otis, the com- cveral tlonsand loud speakers are fuished
his amily with lim for un extended st Miir- uullu an welfure very day and dnring that period of the day
vin Woolley is looking wller the ontside siuks g Flug clinignenn of 1he tone ann mam hen wmosl broadcasting slations are silent
i More is taking chiege fictirers’ cqutipmcal must be drs gncd that will
of the imide soles work from i extended irip nd ate aetual aling ¢o

Ridie
Comliination

Eureka Talking Machine Co.

present demand.

Send  for samples
Prompt deliveries
Write to

NOT INC.

Manufactu crs of
HIGH GRADE TALKING MACHINES

5939-49 South Lowe Avenue
CHICAGO, ILL,

Vhonugraph  Musis

ﬁ\ﬁg AND "ou_

Talk about
popularity!

Our long experience makes possible to supply
your demand of talking machine and radio
cabinets at the most popular prices to meet the

Radio

OMmbinatigy,
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FBOM Oﬂ! C_HIEAGO _HEA?QUARTERS—(Con!inued from page 156)

Frank Reichmann, a piouneer manufnelueer of
lond speaking devices and liead of the Reich-
man Co., las for some time nsed A system
whereby ten clectric phonographs were nsed to
supply musie for the lesting cqnipment, located
in somnd-proaf booths. An attaclment wis nsed
on each machine that would autematically play
the record over agitin cach time it reached the
end. ‘The outpnt of each phouograph was traus
mitted to a wicrophoue which fed into a stind
ard two-stage audio frequency minplifier, giving
practically the same volume as reecived from
an ordinary radio receiver.

‘This system, althoogh fidy simple, required
comsiderable ontlay of and frequenl
attention by the men testing lond speakers. In
re-designing the apparatus, the engineers decided
to change over to i master system, whereby one
phonograph nnd one wicrophione conld furuish
wsic for the entire ten booths

‘I'he microphoue feeds into a siugle stage of
andio frequeney us usual, and from there into n

TheWilsonB"
RadicpowerUnit

4.‘

=

In Walnat € ave

Operates from lighe socket. Supplies
the uniform voltage necessary for per-
fect reccption.  Absolutely noiseless.
Guaranteed not fo sct up the slighrest hum.
N acid to spill. No moving parts @ get
oun of order. Regquires mo attention. As easy
to operte a swiching on a bghc. Cenven-
‘oot and dependable. The lexst expensive
piate curent supply becanse of its long Yfe.
B Sendrame mel ol care. Peice complete, $35.

The Andrews

Paddlewheel-Cofl

Pata, Feos

Improves tone g ialir.
lncreases selectiviny,
range snd volume
Lusses are neglgible
Har ex.eprionslly gl
rato of iuductaice fore-
Rtance unll mmEIur
55 distribted capacity.

Used in wellknown roceivers such as the
Deresnadne and Buckinghais, Can be used in
any standard hook-up. Wecan furnish bluc-
peints of many écuits employing his coil.

Qur Technical Dept. will answer inqudsics.

o-Spiiee
TJolding Loop
Highly dfr:l«iona.\ i
very selective. 4 R 30
Reduees soatc £INF
and helpstocuc
out intesfesing

r . -
Vq
Price 3" o

Handsomelyfinished in siiverand mahog sow-
Eunly mariable. Huslong Landle and grads-
it A special mouel for every arant

These standard products are all ex:
lenaively adverlised end enjoy &
You will have many
calls for them dunng the season.
Write for complele information and
discounts now.

o 9

Daywood. lllinols
1321 Elest Avenue
Perkips Elect. L BMlontreal, Toromo. Winniper

" - . e -

circuit 1hat counccts the privnarics of ten trans:
formers, one in cach booth, together. The see
ondary of cach transiormer is connected to a
second stage of audio frequency and from there
to the horn to be tested. This arrangement
feaves nine of the testers free to do nothing clse
but test Jond speakers, while onc man has the
added duty of keeping the apparatns worldug.
—_————

Chicago Retailer’s
Clever Sales Plan

“Three-Way Selling Plan” Used by Glick's
Music Shop, Results in Increased Sales of
“Talkers," Radio and Pianos

A “threenay selling plan” is the term that would
best deseribe the clever merchandising campaign
that Glick's Music Shop, 2100 Division ave-
ane, Chieago, reccatly conducted in that viein-
ity with much success. The history and de-
velopment of the Glick organization also re-
yeals the growing tendency of exelusive lalking
machine shops to ecvolyve into general music
houses. Morcover, if the prineiples upon witicht
this merchant operates in sclling talking o~
chines are well fonnded, thesc same principles
can be brought to buar in selling other musi-
cal merchandise, including pianos, Aas Glick’
has dewonstrated.

For the past fifteen yeares Glick's Musie Shop
hus sold only phonographs and records. As
pl aplt merchandiser the lust
year did 4 $250,000 business in Victor talking
ipachines and records. A little more than 3
Tialf year ago, however, 1t added the Guibransen
lise of pianos and on Gulbrausen sales t has
already gone over the $35,000 wark.

Recently radio was added as auotlier depart-
ment, with nationally advertised lines only, Tike
all the products handled by this concern With
these lines as a basis the company is couductling
a unigne whree-way” selling eampaign. But be-
fore we describe this latest selling plan, it is
advisable to poiut out 1he fundamental prinei-
ples that govern all the Glick business.

What Created the Size

The large size of the Glick talking machu
business way be attributed to a number of
things. In the first place, the company believes
in handling nationally known produets and has
always held 1o its Vietor dealership.  In the
sccond place a great deal of advertising is done
by the company ftself, whieh is one of the larg-
est Jocal buyers of display space in the Jewish
papers, which trade is its specialty. Third, the
company has maintained a striet scrvice policy,
employing & stalf of mechanics to give service
on all machines, not neeessarily ouly on those
sold by Glieks but on all Victor machines on
which serviee is cequested.  In this way it hus
built up an enviable reputation as a reliable
galking machine dealer. Oue might say thal
whencyver anybody in this locality thinks of buy
ing a phonograph, the associating thanght is, in
practically all cases, "Glick's."”

The Piano Policy

Since the addition of other m al merchan-
dise, though, this statement might be changed
10 '“whenever the people in this neighborhood
Whink of buying 2 nsical instrument they nati-
rally go to Glick's." For the company is as en-
thusiastic over the piano as it is over the talking
machine and has done its part to inake the com-
munitly share its enthusiasm throngh extensive
advertising  and  CANVASSIE. The successnl
inethods worked out for sefling talking machines
have been adapted to planos and radio. Pianos
are tuned inmediately aftee being delivered and
luning serviee is provided every three moulhs
for the frst year.

‘Through these fundamental busimess princi-
ples the company has won the confidence of i
large clientele. The nchievement, of course,
has not been aceomplished withom Tard work

(Coutivud vn poge 158)

Wadicr ez
For EVERY
Radio Set

A stunning piece of furniture
that restores order in the room
where you have your Radio!
No more cluttered table-tops,
nor litter of equipment under
foot.

No uunsightly
horn In evi-
dence,  either!
This console has
its own loud-
speaker, inbuilt.
1t's out of sight,
but  with very
apparent  tonal

superiorities It dorl o g
For it has the Dlade of pecial com
highest - devel: pastion which efeats
oped type O©

unit. With horn built of sjrecial non-
vibrating, extra-hard, ceramic mate-
cial. Produces clear ion-vibrant tone

Non-Vibrant Ceramic
Horn

There's ample roowm for everything :
space for fargest A and B wet batter-
ies—or battery eliminator—required
for any howme set; and for a big charg-
ing outfit, too.

Finished in mahogany, ov walnut
color. Dainty design of parqueterie
on two front panels. Top, 38 in. x 18
in. Substantially built; the product of
a 40-year old furniture maker.

The price, forty dollars, is for the
complete console and includes the
loudspeaker horn and unit.  Thou-
sands of dealers are showing this
artistic addition to home radio. equip-
ment.

Rear ¥ iew—Sct Haoked Un

Price, $40

Went of Roeky Mtn., 3§45

WINDSOR FURNITURE CO.
1424 Carvoll Ave. Chieago, TIL
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and the persistent application of sound selling
ideas.

The latest of these is the three-way plan,
which is conducted as follows:

A general sales letter about the Gulbransen
piano 1s scut to a list of some 5,000 prospects
At the close of the letter a postscript is added
to the cffcct that perhaps the prespeet is inter
ested In a plionograph or a radie, or has a [riend
interested.  If so, the prospcel is asked kindly
to fill out the enclosed card and if the sale i
made the party who sent in the prospect card
will receive cither a beautiful table lamp or a
fernery as illustrated thercon

This same process is earricd out m scending
to the smine list a geacral sales letter about the
phonograph, with a postseript suggesting piano
or radio. Tlic third lctter is a radio sales appeal
and the postscript conccens the piano and
phionograph

The company is therefore "killing scveral
birds with onc stone,” for in addition to mak-
ing a gencral sales appeal on all three instru
ments a substantial prospeet list is sceured in
this manner. ‘The party who <ends in the name
nsually makes sure that it is a live prospeat, for
the stimulus in sending in the name is the de-
sice to own ritlhicr the lump or ferncry, and il
is understood that unless the prospeet is sold
cither the piano, phonograph or radio the gift
will not be forthcoming.

But the prospects do not end hicre.  The party
that fills out and scuds in a prospeet is asked
the following questions:

Do you own a piano, phonograph or radio?
Spaces for a cheek mark are reserved. Then
the name of the postcard prospect is given,
with a ehcek mark for either onc of these in:
struments,

It ean therefore be secn that not only has
the original prospect list been enlarged, but a
very accurate list lias been compiled, through
the posteard system,  Another feature of the
campaign has been the imcrease in community
intcrest in pianos, phonographs and radios

In addition to the mailing eampaign, canvass-
crs call on the prospeets directing attention to
the posteard offer, and in this way serve as a
eheck-up on the people who may be lax in sead-
ing in names.

The campalgn is still on and alrcady it has
heen marked as a suceess. The foundation idea
of the campalgn was generated when Carl Glick,
some time ago trimming the store windows,
placed in them scveral atteactive table lamps to
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Radio Loud Speaker Arms

MADE OF

Seamless Brass Tubes

TONE ARMS, GOOSE-NECKS, CROOKS AND BENDS OF
EVERY DESCRIPTION, MADE OF SEAMLESS BRASS TUBES

ILLINOIS BENDING & MANUFACTURING CO.

Tapered for
correct  am-
pilAceation
nani alemr
tone,

Chicago, 1llinols

set off the finc display of wmusical instruments.

A number of calls were immedlately reccived
for the lamps and people began dropping in to
find out how much they cost and to buy them,
It was explained that the lamps were not for
sale, but the explavation provoked so many
looks of disappointment that Mr. Glick began
to tell the inquirers that if they would furnish
him with the name of a prospect for a piano,
phanograph or radlo, and Il the infopuatlon re:
sulted in a sale, onc of the lamps would be
handed over free. In most cases the inquirer
responded with a name or two, and the sales be-
gan to come in rapidly,

As the idea crystallized, Mr. Glick and his
partners made a canvass of the ncighborhood
themsclves, offering a lamp to such persons as
wonld supply the naine of a buyer. Again the
response was favorable and the complete cam-
palen was then outlined and carricd out.

it and

It pleases the cye as well as the ear.

with Large Concert Unit

Dealers will instantly recognize the increased
sales possibilities with the Burns Speaker when
equipped with the new Concert Unit, The large
size and scientific construclion of this Unit pro-
duces most remarkable results.
up with pyralin flare in several handsome
finishes,

Ne. 2058 Black flare
Ko, 205D Mabogaoy tioted flare $25.00
No. 205P Motber.ol. Pearl flare $30.00
No. 100 Uslt for phonograph $10.00
No. 120 Concert Unit

Burns Speaker is of a distinctive design which  casily identifics
d gives an individuality that incets requircments of the
exacting customer who wishes something out of the ordinary.

Write Manufactarers for Attractive Trade Prices

American (Sleckic (ompany

State and 64th Sts., Chicago, U.S. A,

LOUD
AMIUNY SPEAKER

Hom is made

$22.50

. $12.00

No. 120 Concert Unit

Cheney Phonographs Shown
in Artistic Surroundings
Chas. Begg & Co,, Ltd, New Zealand, Display

Instruments in Sbowrooms of Unique Con-
struction and Artistic Design

Creating an atmosphere that would be a fitting
setting for the Cheney phonograph, which
features, was the aim of Chas. Begg & Co,, Ltd.

v % "

A Fine Setting for the Cheney
of New Zealand, in planning and designing the
phonograph showrooms at its ncw branch at
Christchurch, N. Z, and the accompanying pho-
tograph, showing a portion of the showroom,
indicates that this aim was successfully eom-
pleted.

The windows to the left in the picture arc
actvally doors lcading to the various audition
rooms and the paneling cffcct of the room in
reality is an arrangement of sliding doors be-
hind which arc placed the rccord racks. The
convenienec of having tlie records filed aboni
the room is casily understood and at the samic
time the artistic'cflect of the room is not spoiled
by having the racks exposed. This portion of
the new cstablishiment of Chas. Degg & Co,
Ltd., is an cxample of the beauty of the entire
establishment, which is one of the best-equipped
musle stores in Australia and New Zealand,

A-C Radio Sets Exhibited

Cuicaco, Itt., October 5-—The complete A-C
Dayton liue, made by the A-C Electrical Mfg.
Co., of Dayton, O,, was cxhibited at the recent
Rockford, IIl, pageant, under the supervision
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of the Chicago office. J. D. A. Cross was in
charge of the showing of the A-C rcccivers
and rcports a number of orders received for
the set which fits into the upright talking ma-
chine.

Big Apex Radio Shipment

The accompanying illustration shows a car-
load of Apex Super five radio receivers, which
tceently left the Chicago plant of the Apex

Carload Apex Shipment

Elcetric Co. The large shipment was made to
the Diuc De Wees Co., of Canton, Apex
jobbers, and was composed of 675 Apex five-
tube secciving scts of the table mnodel type.

Reduction of Taxes Planned
by the Next Congress

Revenuc Legislation to Have Right of Way in
Next Session of Congress—Other Important
Matters ta Be Considered

WasninetoN, D, C, Ocober J.—Revenue leg-
islation will be given the right of way iu the
next Comgress, in an cffort to pass a tax bill
in time to permit taxpayers to take advantage
of the lower rates in preparing their returns of
income for 1925,

The House ways and means committee will

begin its deliberations on October 19, and is ex-
pected to liave a bill ready for introduction im
the House immediately after the opening of the
scssion.  Little other business will be taken up
in the House while the revenue bill is before it,
and Scnate lcaders also are preparing to give
the measure their undivided attention after the
finance committee presents it. It is hoped to
liave the bill ready for the approval of the Presi-
dent some time in February. .

After disposing of the rcvenue bill, Congress
will coneentrate on the supply bills carrying the
appropriations for the various Fedcral depart
ments, and then is expected to give some con-
sideration to plans for the consolidation of the
railroads. There will be no tariff legislation
unless it is absolutcly forced upon Congress;
republican leaders are anxious to hght shy of
tariff revision as long as possible, and cxpress
content with the mare than §500,000,000 a ycar
which is being collected under the present law,
while democratic lcaders, for the present at any
rate, are willing to leave the matter entirely
undisturbed

There will be the usual deluge of bills intro-
duced at the beginning of the session, but lcad-
crs in both Houses are preparing @ program
which so far includes comparatively few sub-
Jeats. An effort will be made to revise the bank-
ruptey law, as well as to bring the patent laws
up to date. Tt is probable that postage rates
may be considered, as the special joint commit-
tec which is investigating the resuits of the in-
creases made last May is to report to the com-
ing session.

Radio Corp. Formed
The Falcon Radio Corp., Union City, N. J.
has been incorporated with a capital stock
of $20,000 in preferred stock and 500 shares of
common stock of no par value. Walter Leich-

ter, Dora Brody and Max Levitin are the in-
eorparators.

Detroit Sonora Branch
Opened by Yahr & Lange
Sonora Wholesaler in Milwaukee Now Has

Branch Office in the Heart of the Wholesale
District—Host to Dealers

Frank V. Goodman, general sales munager
of the Sonora Phonograph Co., Inc, was ad-
vised recently by Yahr & Lange, Sonora jobbers
in Milwaukee, Wis, that these successful and
aggressive distributors had opened a branch of-
fice at #42 East Lafayctte bonlevard, Detroit,
Mich,, in the heart of the wholesale district.
H. C. Schuitz, who has been associated with
the Yahr & Lange organization for some time
past, and is oue of the nost popular wholesale
representatives in the Middle West, has been
appointed sales manager of the new office.

Prior to the opening of the Detroit offices
of Yahr & Lange, the Sauora Phonograph Co.,
in coujunction with its jobber, invited the So-
nora dealers in Detroit territory to be their
guests at the Hotel Statier, Detroit, where the
complcte Sonora line for the coming scason was
presented. A large number of dealers accepted
the invitation and were keenly cnthusiastic re
garding the artistic cabinct designs of the mew
Sonora product as well as the sales possibilitics
of the line. An informal banquet concluded the
presentation of the linc and Ray Reilly, district
sales manager for Sonera in Illinois, Detrolt
and Michigan, acted as host to the visiting deal-
crs, fulfilling his role with pieasing success.

Incorporation

The Audalion Co., New York, was regently
incorporated at Albany to manufacture radio
apparatus with a capital stock of 100 shares of
common stock of mo par value. The incorpo-
cators are H. Bogdich, B. Fisher and E. F
Meisler.
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To The Trade

The volume output of the joint factories of this

company has been sold out since the latter part
of August.

Mention of this fact, we believe, is significant to
those who are firm in their

the phonograph.

THE WoLF MANUFACTURING INDUSTRIES

New York Office
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RADIO LOUD SPEAKER UNIT

SUPREME IN TONAL QUALITY

Eliminates All Metallic and
Low Notes as Well as High Notes

Write for a sample for your own testing

FLETCHER-WICKES COMPANY

116-122 West lllinois Street

Nasal Tones
Perfectly Reproduced

Chicago, Illinois

Dealers and Wholesalers in the Detroit
Territory Make Optimistic Predictions

General Industrial Prosperity in City and
the Trade—Tic-Ups With Artists

Deworr, Micn., October 7.—This shonld be the
best year that the talking machine dealers have
eves had—and this opinion comes from sueces
inl aund old-time fimms, both downtoewn and n
the outskirt sections. Local distributors also
make this prediction. They basc this coneln-
sion on the fact that, so far ns Detroit is con
cerned, it Was never More prasperons wd -
dications point 1o good businc continuing
right through the Fall and np to the first of
the year. Ou top of this, Detroit has engaged
more fmmons arlists, known 1o music fans, all
phonograph record artists, than cver Dbelore.
Add these stimnlants together and yon have

Environs Basis of Good Future Business Is Belief of

Stimulate Record Sales—The News

the amswer. ln this conneclion, we can say
\hat dealers are preparing for bumper business
aud have placed orders for talking machinc:
and combinations accordingly.

Panl Whiteman and His Band appeared in
concert here recently. The Victor dealers ad-
vertised and displayed  Whileman reeords to
wood advantuge. Most of the famous bands,
orelicstras and artists in every musical line are
due for Ucir uppearance here this scason, and
most of them before the first of the year.

Grinnell Bros. are extremely enthusiastic.
Recently they gave i bangnet for all of their
store salesmen at the Hotel Tnller, and all

1, includ

angles of the b were
talking machines and radio combinations.
Charlie Grinnell, in charge of e Vietor job-
bmg department, is getting ready jor the big
gest Fall business the finn cver liad, especially
it view of the new modeis coming ont

Local dealers fcel that the various famous
arlists in concerts sponsored by Atwater
Kent, radio manufacturer, whe are appearing
over WEAF station, in conncetion with onc of
the local broadeasting statioms, will be a big
boom for rccords. Dy arrangenient with A, Ate
water Kent, of Philadelphia, from fifteen to
twenty-five of these artists will appear at the
rale of one cvery Snuday cvening.

Columnbia dealers report that records are sell-
ing very briskly and that they are getting praisc
cvery day from people who like the Columbia
ceeords better than any other. There is no
doubt that the new Columbia records are a
Ihonsand per cent improvement over former

Nearly
2,000,000
Krasco
Motors
in Use

Today

Smooth silent operation with
struction of KRASCO
capacity.
KRASCO

MOTORS. Watch-like fine adjustment
KRASCO No. 33—a giant in power—plays at |
MOTORS Nos. 2, 3. 4, 22, 33, 41 range in pla
Why not give your customers the best in motor equipment?

Silent Motors

A Revelation in
Smoothness and Quietness

\\\\\‘i”/////////////////{//»
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of sausfactory service proves the perfection of design and con-
insures the maximum in playing
east ten ten-inch records at one winding.
ying capacity from four to ten records.
KRASCO means QUALITY—not

A Superior Product
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Low Priced

high price. Write for literature on KRASCO MOTORS.

KRASCO PHONOGRAPH MOTOR COMPANY ELKHART, INDIANA, U. S. A.
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vears, from a standpoiut of not only the artists
but the records themselyes.

Manager Quinn, of the Brunswick Shop, is
execedingly optimistic about the balance of the
yeur. His store is already ahcad of last yeur
so far, with the best mouths yct to comc. He
reports botl record and maehiuc business to be
cxtecimely good.

Sam Lind, of the S. E. Lind Co., who listri
butes the Royal liue of phonegraphs and combi-
nations, has takeu on a great number of new
accounts during the Summer and has stocked
his warehouse in anticipation of a big Fall and
holiday trade.

The J. L. Hndson Musie Store, which is cou-
centrating more than ever on the Victor and
Briuuswick lines, lias enlarged its selling or
ganization, as well as its number of dcmon
strating boaths, and Manager Ed Andrews can
see nothing but sunshine ahcad. This stere has
a lnrge ellentele which is helped along consid-
crably by the vast number of people whe have
charge aceounts at the dcpartment store, and
who naturally are biased to buy their talking
machines and records from the Hudson Music
Storc.

R. B. Alling, manager of the Phonograph
Co., of Detroit, Edison distributor, reports that
hoth jobbiug and retail business is good right
now, and has been right along. The Edison
Shop, owned by thc same company, continncs
o be one of the handsomest shops of its kind
u the Middic West. [n radio its big speeialty
is the De Forest

Zimmerman-Bitter Equips
New Landay Bros. Store

Newark Headquarters of Prominent Music
House Equipped in Similar Fashion to Lan-
day Hall—A. Bitter on Decaler Advantages

The Zimmecnnnn-Bitter Construction Co.,
New York, designer, manufacturer and instalier
of equipment in mnsic stores, has reeently
«cenred a contract for the cquipping of the new
T.anday Bros. store at Broad and Canal streets,
Newark, N. J. The fatest addition to the Lan-
dauy chain of stores will consist of a five-story
building located in the center of the retail
shopping district of Newark, N. J. and will be
it reality a retafl musical department store, as
every type of musical instnunent will be ear
ricd in stock.

“Fhe Zimmennan-Bitter Co. will cquip piano
rooms, phonograph display booths, radio  dis-
play, a record department consisting of record
racks, connters, etc., as well as demonstration
rooms; in short, completc cquipment as was
installed by the company at Landay Hnll, Sixth
avennc and Forty-sccond strect, New York,™
according to A. Bitler.

Tlhe company has also reeently completed the
interior of Landay Bros. new offices at 141
Fifth avenuc, New York. This installation was
similar to that made at the Landay Bros. head-
quarters at 311 Sixth avenuc.

“Oune of the most importnut advantages that
the musie merchant enjoys owver the ordinary
type of radio ilealer, aside from his ability as a
real merchandiser, is the attractive appearance
of the interior of his store, which distinetly
aids him in the salc of radio. ‘I'hat the woman
is beeoming u decilled factor in the sples of
cadio is an acknowleilged fact iu the radic
industey to-day, It is only natural that in the
purchase of radio she will turn to that partic-
ular retail ontict which offers the most attrac
tive surroundings, and there is no question but
that the mnsic merchant furnishes such a back-
gronnd. The wajority of the music nerchants
luve found that it requires very little additional
in the nature of interior cquipment for the pur-
pose of demonstrating radio, as they can employ
the sanie display €ascs, €ic, thuat nre used for
the sale of phonographs,” stated Mr. Bltter in
conimenting on the musi¢ merchant's opporti-
uities as a retail radio antlet and the need for
the right display facilities.
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Trade Activities in the
Salt Lake City Territory

All Lines Handled by the Trade Moving in
Satisfactory Manner—Influx of Visitors Stim-
ulating Sales—Other News of the Month

[aur Lake Ciey, Utan, October 3.~'The talking
machine busincss is rather good, cutirely satis
{actory for the time of year, any way. In other
words, talking machines are losing no ground
beeante of radie, or for any otheér reasou.
Reeords aud machines alike arc going nieciy.
There was a time, quite a short time ago, in
fact, when the talking machine, as far as this
seetion was concerned, was maving very slowly
Tlis was abont the time that radio had its first
boam.

As these lincs are being typewritten the ity
is being flled with visitors from all parts of
the monntain country, the Northwest and Pa-
cific Coast and from Canada and Mecxico, the
oceasion being the great Mormon or Latter

161

e

day Saint Church conference, an tnstitution dat-
ing back to thc ycar 1831, and the State Fair.
All the hotcls are overflawing and huudreds of
private residents are helping to care for the vis-
itors. ‘These crowds always bring considerable
revenue to the city and arc a great help to the
merchants, ingluding the talking machine folks.

The industrial situatios continnes cxcellent
¥t is far better tham it was a year ago, and
better, many say, than it has ever been in the
history of the State. Moncy should be more
plentiful this Fall and Winter than in mauy
yrars,

In the new store of the Jolu Elliot Clark
Co., focal Victor distributor and dealer, Salt
l.ake City hus oae of the very fincst exclusive
talking machine stores in the Woest. It com-
pares most favorably with the important geu-
eral nusie stores of the eity, in fact.

A wery large radio exhibit is being shown at
the State Falr. Radio stores and jobbers are
springing up in this city almost daily, it seems.

Since the Brunswiek Co. of this eitv has taken

{Continued on page 162)
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Trade Activities in the
Salt Lake City Territory

(Contiuned from page 161)
the distribution of Vocalion records lor the iu-
ter-mountxin territory, great interest has becn
displayed by dealers handllng this line of ree-
ords. The Schramm Johmson Co. chain of
drug stores, which have already added this line
of records at many of their branch stores, have
also taken the Vocalion record line at their Lo-
gan store. They report a big sale of these
records and a good business oa portables. Dur-
ing the past week the Gordon Jewelry Co. and
the Willlam Thornten Drug Co., of Delta,
Utal, have also added the Vocalion record linc.

The Elko Music Co., Adolph Biancanni, mau-
ager, has becen appointed a Brunswick dealer
at Elko, Nev. On or about October 10 this
concern will move into its ncw music store, the
building of which is ncarly completed.

The Daynes-Beebe Music Co. had a fue win-
dow display arranged by G. Todd Taylor, man-
ager of the phonograph department, featuring
Charlic Chiaplin and the Brunswick record. This
window was arranged during the play of "The
Gold Rush,” which was shown in Salt Lake
City for two weeks recently.

O'Loughlin’s Music Storc and the Daynes-
Beebe Music Co., loeal Brunswick dealers, have
displays at the radio exhibit of Utah State Fair
this week, showing the Brunswick Radiola.

Brunswick dealers in this territory liave re-
ceived an announcement from the local offices
of the Brunswick Co., relative to the first show-
ing of the Brunswick Panatrope, which will be
in the form of a demonstration and will be held
at the Utah Hotel, this eity, in the very ncar
futurc. Much intercst is being shown by all
Brunswick dealers in the new product.

Van Veen & Co. Remove
to More Central Location

Van Veen & Co., lue, manufacturers of Vun
Veen warcroom cquipment, have moved their
offices and factory to 313-15 East Thirty-first
street, New York City. This niove was made
in order to bring both the business and manu-
facturing deparhincuts of the organization into
a more central location. Ncw telephones hawe
been assigned. Lexington 9956 and 2163.

Arthur L. Van Veen, president of the com-
pany, seports that as the Fall season advamees
2 number of dealers are giving carnest eonsid-
cration to the remodeling aud improving of
their warerooms.

Interesting Talks Feature
New York Ass'n Meeting

Ray H. Manson Delivered Constructive Ad-
dress on Technical Aspects of Radio—H. C.
Brown Talked on Mcrchandising Possibilities
of the Pathex—Important Business Session
Despite the fact that the two radio shows in

progress look a great share of attention of the

local dealers and jobbers Iast month the regu-
lar inccting of the Talking Machinc and Radie

Men, Ine, was well attended. The mcmbers

turned ont in full force 1o hear very teresting

addresses by Ray H. Manson, chicf engineer of

Ihe Stromberg-Carlson Telephoue Mfg. Co.

who spoke om the subject “Designing Radio Ap-

paratus,” and H. C. Brown, sales manager of

Pathex, Inc, who spoke on the possibilities

which snusic merchants have of profiting by

the inclusion of Pathex cameras aud projeetors

n the merchandise which they sell.

The most #mportant of the routine business of
the meeling was the reading of the amendmeuts
adapted by the members to the recently adopted
“Radio Codc of Ethics.” The amendments, briefly
sunmarized, are as follows:—the association
places itself on record as favoring the selccted
dealer plan; that sets be advertised under their
“stripped” price, except when the aceessorics are
made by the manufacturer of the sct; a standard
discount on accessorics and parts with a bonus to
the seller on broken packages and that the dcaler
be protected agninst a decline in prices.

The executive comumittee through the president,
Irwin Kurtz; rccommended that an  Adler
Mig. Co. vice-president be added to the divisional
viee-presidents of the association and that in the
period until the next clection Joseph H. Mayers
assume this office. A resolution to this cffeet was
made and carried. Mr. Kuntz also amnounced that
Charles D. Isaacson, dircetor of broadeasting
station WRNY, had written him, suggesting that
the association work with the record manufae-
turess to the cnd that an hour cach week at this
station e designated “Phonograph Hour” and
that the record manufacturers supply the (alent
The dealers would then be able to tic np with the
program through advertisements and posters in
their windows and those sclling radio could tune
in on that station at the designated time and thus
stimutate the sales of records. While no definite
reply has becn reecived from all the imanufac-
turers they have all auswered that the matter is
recciving their attention and October 3, from
9 to 10 p. m,, was sclected as the first night.

H. Brown was the first speaker and he
discoursed very bricfly, explaining the policies

of his company and the apportunity which
awaits the musie dealer in developing a de-
partment €Arrying the Pathex instruments. Mr.
Brown stated thal Pathes, lue followed the
dircct-to-the-dealer policy and is building
scleeted limited dealer organization  He dwelt
for a woment on the possibilities of the ama-
teur motion picture ndustry and stated that
the music dealer was exceptionally well
equipped to hardlc the line. In conclusion he
invited the members to visit the offices of the
company and rcceive a demonstration of the
Pathex motion picturc camera.

Following Mr. Brown's talk, Benjamin Gross,
of Gross-Brennan, Inc, factory representative
of the Stromberg-Carlson Tel. Mfg. Co., spoke
briefly of the distributing and merchandising
policics followed in placing the Stromberg
Carlson receiver in the hands of the radio pub
lic and stated that all of the promises made by
the company to the dealers and general public
last year have been carricd out. He then
introduced Ray H. Manson, clief cnginecr, who
gave a most interesting talk, illustrating his
remarks with lantern slides

Mr. Mansow’s address, while almost
tirely of a techmical mnture, was made in lan-
guage that made the subject understandable to
all present and the slides thrown on the screen
made elear cach point. While the talk was
primarily a description of the processes which
were used in making the new Stromberg-Carl-
son reccivers, Mr. Mansoa's explanations werc
of such a gencral nature that the assembled
dealers reccived valuable instruction on a num-
ber of points which will aid them in merchan-
dising all radio scts. The new Stromberg-
Carlson line, which was on display at the mect-
ing, has scveral novel featurcs, principally an
improved micthod of complete shiclding which
Mr. Manson and his assistants have devcloped
during the past few months. It is said that
this method of shielding gives the new reccivers
one-third more distance ability and adds to the
tone quality and selcetivity.

On one of the slides shown during Mr. Man-
son’s talk were given ten features of a radio
recciving set and the Stromberg-Carlson re
celvers, 1t Is asscrted, confain these features.
They arc: sensitivity, selectivity, tone quality,
volumne, simplicity of operation, reliability, first
cost, cost of operation, ease of installation and
manufacturer’s responsibility. -

cn-

The Metropolitan Broadeaster Service, New
York, radio, was rccently incorporated at Al-
bany with a capital stock of 200 shares of com-
mon stock of no par value. W. P. and W. H.
Pickett and L. Cordonc are the incorporators.

STYLE 21
Genuine  Mahog-
any or  Watnue
only.

STYLE 2t-8
Same with _both
iop pancls hinged
o accommodale
Radio Panel.

up to the minute,

Gotden or Fume
Oak.

Phonographs and
Radio-Phonograph
Combinations
These illustrations show several of

the many late models of our line,
which have been re-designed, right

! with especial reference to the Radio-Phonograph Combination,
destined to be the standard household unit. Characterized by

Beauty of Design, Finish and Tonal Quality

These instruments arc produced ‘in all the popular finishes and styles, including

Up‘rights, Cansoles and \Vall Cabinets, and our facilities enable us to make prompt
deliveries and most attractive trade prices. Catalog and price list mailed on reguest.
STYLE 1
s Excel Phonograph Manufacturing Company  sriif:

402-414 West Erie St., Chicago, Illinois

STYLE 17
Genuine
any or

wograpt unly.

Golden or Fumed
Oak.
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Bristol & Barber Report
Good Demand for Unirad

Device Which Supplants All Batteries Finds

Favor With Dealers and Consumers—Other
Products Handled by Firm Selling Well

Bristo] & Barber, Inc, New York City, radio
and talking machine distributors, have received
demands from all over the country for the Uni
rad, of which they arc distributors. The Unirad
is a power device plugged in between the radio
set and cleetric light socket and supplants all
balteries, operating on AC or DC current

During the recent radio show various mem-
bers of the staff of Bristol & Barber, Inc.. were
present at the exhibit of the Newport Radio
Co., at the Grand Central Palace, in which the
Unirad was displayed. Many dealer and con-
sumer inquirics were received not only during
the week of the exhibit bnt the afteruth de-

mand has also been great aud orders ure now
U

Bristo! & Barber, Inc., in addition to the line
of cabiuets, tables, benehes, stools, piano searf
and covers upon which the business was built,
have mow gathered together a represedtative line
of radin products for which they are developing
business in the wetropolitan territory. In the
adio ficld Bristol & Barber, Inc. are distributiug
Newport, Eisemann, Supcrola and Ritz radio
ceeivers, and the K-E, Exceltone, Superola and
Pathé speakers, 1o the battery field they have
Queen "“B” batteries and a storage hattery of their
own whiclt has an 18-manths’ guarantec. The
latest product to be added to the Bristol & Bar
ber line is the Gold Seal vadio tube. Although
the newest nmmber of the line, it lias already
proved to be a very popular it accarding o
N. G. Barber, gencral manager of the organiza
ion

J. B. Price Lecturing
at Columbia on Selling

Sales and Advertising Manager of Amer'con
Division of Neufeldt & Kuhnke Gives First of
Series of Lectures at Columbia University

J. B. Price, salesand advertisiug manager of the
American division of Neufeldt & Kuhnke, man-
nfacturer of N. & K. loud speaker products and
head phencs, has been invited by the faculty
of Columbia University, New York, to give
serics of four lectures before the sales and a
vertising class at this University, Mr. Price
gave his first lecture on October § and the re
maining three talks will be given at intervals of
every two weeks, Mr. Price is well qualified to
discuss the subject of selling in a general way
and as applied particilarly to the merehandising
of loud speaker products, for he has been iden
tificd with prominent sales organizations in the
radio, phonograph and general commercial
ficlds.

In eonncetion with this scries of talks, the
members of the Columbiy sales and advertising
class will eollaborate with Mr. Price in making
a survey of the radio loud speaker market in the
metropolitan  district Tlhis survey will un-
doubtedly be of considerable interest and valie
to the students and give lond speaker wiann-
facturers an adequate idea of the sales possibil-
ities for loud speakers in this important teiri-
tory.

Platt Remodﬁs Store

Hotiywoon, Cat.. Octaber 3.—The remodeled
warerooms of the Platt Music Co., 6614 Holly-
wood boulevard, have just been formally apened
with a reception and musical program. The
alterations in the store include the cxtension of
the inain sales roam to the street line behind
she arched plate-glass windows, adding te avail-
able space and attractiveness.

THE TALKING MACHINE WORLD

Valleytone Receiving Set
Contains New Features

Potential Balance Cireuit for Suppressing Oseil-
lation and Minimizing Howls Contained in
Product of Valley Electric Co.

Sv. Uum', Mo, October 6—An innovation in
radio manufacturing was rcleased for the first
time for publie inspection at the Radio World's
Fair held in New York last month. A new
controlled nethod of tuned radio frequency that

ploys the "potential balauce cireuit” for sup-
pressing oscillation was presented to the listeu-
ing public in the form of the Valleytone radio
receiving set maiifactured by the Valley Elec-
tric Co., of this ey, manufacturer of the Val-
ley battery charger, and the Valley “B” elimina-
tor.

With the potential balance control, stalions a
few meters apart ean be brought in as clearly
and distinctly as if they were 200 wmeters apart

+ wave length. According to V. H. Langhter,
who conecived the principle of the potential bal-
auce method, the tendency to squeal and howl
Ias been reduced to a minimum. The Valley
laboratorics have developed a Dbalaacing coil
that is an important part of this new improve-
ment in radio, and, according to a serics of
tests reported by the engincers, the coil Tias
mazing results.

The Valleytone receiver was tested over a
period uf several months by the Valley rescarch
departinent with a standnrd loudspeaker of
popular make, and not only many Middle West
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crn statious, but those at very distant points
were heard

The Valleytonc has thece vernier tuning dials,
and two rheostat knobs, the cabinet is walnut
in two-tone with inlaid gold stripes and the
pancl is made of grained bakelite engraved and
lettered in gold.

Aubrey Gibbins Now With
Landay Bros. as Buyer

Announcement has been made by Landay
Bros., Inc, through their cxccutive offices at
147 Fifth avenne, New York, of the appoint-
incut of Aubrey Gibbins as buyer and merchan-
dise manager of radio und phomnographs. In
addition o being in direct charge of the pur-
chasing in these lines, Mr. Gibbins will pevsen-
ally direct the entire merehandising program by
which they will be sold in ten Landay stores.

Mr. Gibbins has had a long and sucecssful
experience in buying aud merchandising. For
the past two and oue-half years he has been
with Ludwig Baumann, Inc, as radio buyer
and mierchandise manager, and previous to that
was with Abrahain & Straus for eight years.

Incorporation
‘The Leaf-Burkhard Radio-Electric Corp..
New York, was recently incorporated at Al-
bany, with a capital stock of $12.000. The in-
corporatars are E. Leaf, J. Burkhard and E. H.
Coller.

The

from

class musie.

YOU CAN BOOK THEM NOW

for Engagements

Popular Talking Machine—
Radio Artists

Peerless Male Quartette
The Sterling Trio

The Greatest Performers To-day!!

Rudy Wiedoeft

The World’'s Premier Saxophonist
Admitted to be the Greatest of them all

Lieut. GITZ-RICE

Hic soldfer ginging com)
DNown Frileie lloy,” an

» a Quarletie—or in conjunclion wilh an
Yasr to Philbarmonic, or wi n
lainers, these eclebraled Arlisis will furnish any program—
Soles, Duets, Trios, Quartets
—inchwiing inlerpretation of all 1bal is best and lalest in popular or high

YOU HAVE HEARD THEM ON THE RADIO AND RECORDS

This it an unnsuol opporinnity to presnt them to your communi
They will delight with their comparable renditions.

Tell Us What You Want—We Will Furaish It! For particulars or hookings address
FRANK CROXTON, 128 West 44th St., New York City

AND

oser of "Dear OId Pal of Mine,” "Keep Your Head
many other songs that have been sing the world over.

kind of Orchesira desired
wilh Monolorue Arlisis or other Enler-

. in peeson.

AP S



THE TALKING MACHINE WORLD

Renaissance Period

HIGHBOYS
Radios and Phonographs

“For those who love music
and appreciate artistic beauty”

Sold by these exclusive Sonora Distributors

Baltiiore Phonograph Dist. Co.
422 North Howard St., Baltimore, Md.

The Commercial Associates
531 Mateo Street, Los Angeles, Cal.

Doerr, Andrews & Doerr
Minneapolis, Minn.

Gibson-Snow Co., Inc.
Syracuse, N. Y.

Greater City Phonograph Co., Inc.
234 West 39th Street, New York, N. Y.

Kiefer-Stewart Companv
Indianapolis, Ind.

The Kohler Distributing Co.
63-67 Minna Street, San Francisco, Cal.

Long Island Phonograph Co.

68 Thirty-fourth Street, Brooklyn, N. Y.

Moore-Bird & Company
1720 Wazee Street, Denver, Col.

-3

The New England Phonograph Dist. Co.

221 Columbus Avenue, Boston, Mass.

Pennsylvania Phonograph Dist. Co.
1015 Chestnut Street, Philadelphia, Pa.
405 Wabash Building, Pittsburgh, Pa.
1747 Chester Avenue, Cleveland, Oaio

James K. Polk, Inc.
181 Whitehall Street, Atlanta, Ga.

C. D. Smith Drug Company
St. Joseph, Mo.

Southern Drug Company

Houston, Texas

Strevell-Paterson Hardware Co.
Salt Lake City, Utah

The Tay Sales Company
6 North Franklin Street, Chicago, Ill.

Yahr & Lange
Milwaukee, Wis.

SONORA PHONOGRAPH COMPANY, INnc.
279 Broadway, New York

Ocroeer 15, 1925
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THE HAMPDEN

Renaissance period design highboy phonograph radio L o R

$225.00

adapted
Equipped with Sonora five tube recciving set and
deLuxe reproducer $325.00
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DeForest Radio Co. Dines
Distributors and Dealers

Banquet at Waldorf-Astoria Atiended by Metro-
politan Dealers and Jobbers—Addresses Made
by Officials Outline Plans for Fall
Early this month the Delforest Radio Co.

gave a banguet for its metropolitan distribulors

and dealers in the entire New York area. The
dinner was given in the grand baflreom of the

Waldorf-Asloria and was one of the most enthi-

THE TALKING MACHINE WORLD

it aids Jerably iu the wonderfnl lone pro
duced by thie insirumnents,

Mr. Lanphear spoke on the g eral polici
of the DeForest Radio Co., as regards sales In
the metropolitan territory, on the Anance organ-
ization, the cngincering department, the prob-
ahle trend of the market for 1925-20, with refer-
cuce to the factors which will determine what
maunfacturers will survive, a survey of the De
Forest distribution in the metropolitan arca, #n-
nouncement of the appointment of the Black
man Talking Machine Co. as disiributor. H.
Roberts, of the Wm. H Rankin Advertising Ca,

Octones 15, 1925

talk on advertising and the possibilities for
verlising and exploiting th DeForest products.

At the end of the speeches the new DeFarest
Renaissanee model wis dentonstrated to the en-
tire assembly and opporiunity was given the
dealers to view the cntire fine, which was bean-
tifully set against a background at ome end of
the weall

Desides the dealers the distributors who were
present were J. N. Blackwan, of Blackman
‘falking Machine Co.i H. Weil, of the Ht_rbcrl
John Corp.; Charles Gilbert, of the Gilbert
Keatar Corp.; H. Deimel, of the McPhilben Ra

L P A

siastic and regiresentative gatherings of the re-
1ail trade ever brought together ut this scason.
In allendance were hundreds of music nier
chants and nmembers of the cleetrical and radio
trade.

The bangnet was presided over by H. L. Lan
phear, general mapager of the DeFarest Radio
Co. Mr. Lanphear introduced a wwuber of
speakers, each of whom confined his remarks o
ten minutes. Roy A. Weagani, vice-president
and chief engincer of the DeForest Co., de-
seribed in detail the new Weagant circuit, which
is part of all this season's DelForest models
He also told how the coue type speaker used
with the finer DeForest models is built and why

Distributors and Dealers at the De Forest Banquel in the Waldorf-Astoria

discnssed the advertising plans of the DeForest
Co., both nationally and as regards the local
territory, nentioning various public mediums
such ] 1 magazines, newsp: gen-
eral talking machine and radio papers to be
used. J

1. N. Blackman, of the Blackman Talking
Machine Co., the wewest DeForest distributor,
imade a bricf address. His talk was pointed to
the present trend of radio development of sales
and the opportnnily whieh all factors in radio
distribution had in co-operating for the general
health and future of the indnstry.

R. E. Rineliart, viee-president of the William
H. Rankin Adverlisi Ageacy, made a short

EVERY-

IMMERMAN - BITTER

NSTRYVCTION COMPANY

THING

FOR
THE
RADIO
DEALER

Loudayy 10th Store, o Zwamcewan Bitter
rAckicvement
The leader In the retall mustc trade once

morlo sclects

ulpmal
terior o

neweat
Ag speelallsts in this field we arc ol
phonograph  dealers
in workimanshlp and deslgn

ASK LS
ABOUT
OUR
SHEET
MUSIC”
AND
MUSICAL

musle shop

pense,

Record Raoke
Heaclog Rooms
Servioe Counices

INSTRU-
MENT
CASES

ay Cases
fuilosl Toateameot
Caves. Eto.

Prices on request
ZIMMERMAN.BITTER
CONSTRUCTION COMPANY
325-27 Eat 641b Sirael, Now York
Telephone Atwater 0178

dio & Electric Co, and A. Stanley Simons, of
the Universal Radio Co.

To Distribute E;l—gl—e Sets
in Province of Quebec

P. T. Legare to Job Eagle Radio Receiver in
Quebec Exclusively—Set Will Be Known in
Canada as the Son-o-dyne

Quentc, Que, Oclober 7.—P. T. Legare, 237 Rue
Saint Paul, recently took over the exclusive
rights of the Eagle radio, the well-known neu-
tradyne receivers in this province. P. T. Legare

one of the oldest firms in Canada, having
started in busincss thifly ycars ago, specializing
in implements, carpages and wagoms. Later it
included everything for the farm and home. It
was one of the first houses to scll automobiles
and it is only natnral that #t should be one of
e first to take over distribution of radlo
Qucbee

J. F. Frontier, who has been associated with
the business since 1ts inceplion in a sinall room,
Was taken particular interest in the Eagle prod-
uets. P. T. Legare has twenly-five distribitting
branches and one thousand loealzugencies in
Quebec and Eastern Provinces. The set in
Canada will be known as the “Son-o-dyne.”

Fall Plnns—of th_e— I::dison :
Phonograph Distributing Co.

Steady Increase in Business
S

Noted—Adding
| to Handle I d Busi

Kaxsas Citv, Mo, Oclober 7.—The Jilison
Phonograph Distributidg Co. noles a steady in-
crease of business since March 1. Moro sales-
men have been put on in this lerritoryyo take
eure of the increased business. Dealers are
showing more activity, which has resulted in
the greater demand for salesmen, and the gen-
cral outlook for business for the rest of this
vear is excepliomally good, according to the
Edison people.

Nothing new in the way of improved ma-
chines or selling projects is being launched
this year, but instead the Edison Co. is trying
to work out more fully the plans already in use,
helicving better results can be obtained from
dealers by working on sclling plans already
kwown by them than by continually presenting
new schemes.
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PRODUCT

Performance, Appearance and Price Sell the

DYMAC Selecto Five

DYMAC Type G
Standard Headset
‘Tone lested apd correelly
talauced It is light ir
seeight with comfortable
I 4, Every radio owner

" e

Tdst1, 83.00

DYMAC Loud Speaker
Handsome bLlInek deekled
enancled finiskt with unisu
ally wide range and aceurate
genditions of lonal values. A
fihag shles companion 0 the
DVYITAG Sclecta Tive:

Tisl, XRS50

F peculiar local conditions make reception

difficult and handicap your sale of recetving

sets, the DYMAC Selecto Five will solve
this sales problem.

Built on an entirely new principle but made
throughout of DYMAC Guaranteed Parts, this
remarkable receiving set has outperformed neu-
trodynes, superheterodynes and regeneratives un-
der the most rigid tests.

Here's a receiving set made in the Talking Ma-
chine shop manner. 1t's the type of merchandise
you are accustomed to sell. With its handsome
walnut finished mahogany cabinet and ebonized
panels and base, everyone takes the DYDMAC at
475 for a much higher priced instrument,

Backing your sales effort is effective DYMAC
National Advertising in the Saturday Evening
Post, Radio News, Country Gentleman and a
selected list of sectional FARM PAPERS.

Here is an outstanding sales opportunity in radio.
Get in touch with the nearest DYMAC factory
Sales Agent and take advantage of it.

ELECTRICAL PRODUCTS MFG. CO.
Providence, Rhode Island
New York Office: Metropolitan Tower

Export Office: Ad. Aurlema, inc., 116 Broad 5t,, N. Y. City

[ £ V. Fimson.
DYMAC L.:&:ﬁ—raelensﬁu
e,

Dever—Schaidt Sales Co.
Oniaha—Lemard K

oha,
Bostoa—Hasllars Raln Co.
Factor: _ Fori WonL—Smiage & Schimld,
ol y Phlladelolia—Eichman, s & o N 1., Toal B
ales Wasingtcn—W. Iester Baker, dan Franclsco—-Fred, lo Tomllnson
Agents  Sisaessoll-Twia® Clty fladiy
14 Sales Los Angeles—Fred L. Tomlnson
St Louls—3. oot Qarduer, Co.
Nansar City— Wi, S Reiit Sales  Vamogurer, B. C.—Jobn E. T.
co. Yewdsit,

Ak nearest Factory Sales Agent for catalog
DYMAC Guaranteed Radio Equipment

s

EVERY 1 PRODUCT

DYMAC Type E
Headset

A popular priced Meadsct of
exceplionat quality, Im-
wroved  headband, "Each
phone is carcfully rested and
malehed before it leaves our
inctory.

List, $3.00

DYMAC Vemier Dial

A_practiczl Diol whieh sim.
Nifer Sadio luning, - Central
fuoly for coarse tuning wilh
Tower knoh for finer tun-
ing. . Handsomely finished io
Wack and dllver sadin.

List, $t.3

Other DYMAC Acces-
sories and Parts
Loud Speaker Unir, $5.00
Audio Fiequency Trans-
farmera, §2.50 to $4.00

Soldering Sel,
(standard), $2.50

Ceysial Set (compleie), $7.50
Sub-pantl Socket, 75¢
Jacks, S0c and 90c

AN GUARANTEED FOR ONE YEAR 7
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Boston Dealers Prepare for Busy Days

With Radio

Exposition in the Offing

Trade Anticipates Increased Interest When New Lines Are Shown to Publi¢ at Show This Month

—Sonora Dealers Hold Conference—New Victor Linge

Boston, Mass., October 7.—Conditions in the
radio and talking machine trade are showing a
inarked improvement, and all that is meeded is
real scasonable weather, for with the exception
of a few days there is still a sort of Summer
<ultriness that is not good for business; all lines
feel it and have expressed the belick that with
sharp, crisp days sales will improve. In the
radio line therc is widespread interest in the
forthcoming radio exposition, which is to take
plage hcre for a weck toward the middle of
October. While it is tre that there are to be
very few local dealers represented in the ex-
hibit all of them will take spccial advantage of
the week and have exhibits and denionstrations
of their own in the shops.

Cheney Sales Corporation Pushing Radio

The Cheney Sales Corp. in thiis city has gone
heavily into radio distribution and at the pres-
ent time handles a large line, ineluding the
Thermiodyne receivers, Eveready batteries, Sil-
ver Voice loudspeakers, Ekko phonograph units,
Valley chargers, Aalco loops, Brach antenma
outfits, and a large group of Brach products,
Receptrad batteries; in fact, there are actually
nineteen lines for which Manager Shewell is the
jobber for New England Business with the
coming of Fall has started with a rush and the
prospects are excellent for big business from
now on.

Additions to Cheney Organization

Two new salesmen have been added to his
staff by Manager Shewell, Leonard E. L. Cox,
who has been in the electric business for twelve
years throughout the country, whose territory
will incinde Boston, Lawrence, Haverhill and
adjacent places and Providence, R. 1. The other
new man is J. H. Hayes, who is familiar with
radio and who will travel through New York
State and the other parts of New England not

Demonstrated—The News

covered by M. L. Leonard, some of his high
spots being Springfield, Hartford, New Haven,
Fitchburg, Gardner and North Adams. Thcse
men alrcady are on the job and are giving a
good account of themisclves. A visitor to Man-
ager Shewell's office lately was Ludwig Aron-
son, sales manager of the Receptrad line, who
spent three days herc studying the local sit-
wation, Manager Shewell was over in Phil-
adelphia last week napping out his plans for
the Fall with some of the Cheney officials.
Dealers View New Sonora Line

Nearly 100 Sonora dealers met at the Copley
Plaza the middle of Scptember as the guests of
Manager Joe Burke, of the New England Pho-
nograph Distributing Co- The special guests of
the occasion were S. O. Martin, president of the
Sonora Co., and Frank V. Goodwin, general
sales mannger of the concern, both of whoin
came over from New York to especially honor
the fi with their p Modcls of
the pew Sonara line were on exhibition, these in-
eluding talking machines, radio reccivers and
loud speakers. In a brief talk to the dealers
President Martin outlined the plans which the
company has mapped out for this season, and he
told how the radip had bccome an integral part
of the talking machine industry, inasmuch as its
merchandising problems were similar to those of
the talking machine industry. Ic eited instances
where dealers hind taken on the radio line anly,
and later found that it was cssential that the
1alking maehine line be included also.

Mr. Goodwin emnphasized the attitude of the
Sonora Co. toward the dealers and explained
how cach large territory has a factory repre-
sentative, who is paid by the company, who
places himself at the disposal of the dealers in
that territory, all of these being men who have
been carcfully trained at the company’s plant

Every Inch of

With

higher profit for you.
business write to

Every Minute of Your Business is
of Financial Value

Shelf Space is

Costing You Real Money—

Is your shelf space earning enough money
to pay well for the time you spend ?

) Records on your Shelves there
will be More Money in the cash register, thus a

If you do want more

General Phonograph Corporation
of New England

126 Summer Street, Boston, Mass.

and who are in a position to give thorough serv-
icc wherever it is required. Following the con-
ference there was a luncheon served and the
dealers returned home impressed with the fact
that the Soneora Co. intends to keep close to the
dealer and work in the heartiest co-operation
with cveryone who represents it and its line.
Changes in Brunswick Headquarters

Harry Spencer’s headquarters of the Bruns-
wick-Balkc-Collender Co. have undergone con-
siderable of a change within the last few days,
all this in anticipation of the demonstration
that is to be given the Brunswick's new Pan-
atrope, over which there is considerable curios-
ity, as those who have been privileged to exam-
ine it claim that it is basically different from
anything now on the market. Apropos the
changes the exccutive offices are now ranged
along the Kingston street front of the building
thereby getting a flood of daylight. Harry Spen-
cer's private office has not been moved but
there is a far larger space in the center of the
floor for group purposes. Mr Spencer reports
that business is showing a marked improvement
and that the demand for the Vocalion line of
records is steadily growing.

Demonstrations of New Victor Line

Several Victor demonstrations’ under compe-
tent auspices have lately been held in this city
and elsewhere in New England for the express
benefit of dealers who have been keen to attend
and get all the valuable selling points possible
The demonstrations in Boston were held at
Steinert Hall, and in several instances authori-
tative information came from some specially se-
jected pcrsons from the Victor factory. Mr.
Drake, from the New York office, was among
the group who led in the conferences and so
was James Frye, who is widely and pleasantly
known among the New England trade. Spring-
field was another place where these demonstra-
tions took place, the special logation being the
Kimball Hotel, and there was another in Port-
land, Me. These demonstrations, of course, had
to do with the ncw Vietor line and everywhere
the dealers were most enthusiastic.

Special Vietor Representative Purrington,
who is an authority on electric and spring mo-
tors, and who in fact is imtimately acquainted
with all the mechanics of the Victor proposi-
tion, has been in town in conference with the
trade, such of them as desired intimate infor-
mation that -will assist in furthering the sales of
the new line. Mr. Purrington found a number
who were eager to add to their store of knowl-
edge and his visit proved a highly successful
one insofar as the furtherance of Victor inter-
ests was concerned. Meanwhile Manager Her-
bert Shoemaker, of the Eastern Co., reports
business as coming along surprisingly well and
this is especially truc of the record line.

Big Month for Sowora

“September was the biggest month we have
had in five years,” declared Manager Joe Burke,
of the New England Phonograph Distributing
Co., in discussing the Somora line, which his
house handles. The big demand for the goods
t!mt were reduced several weeks ago still con-
tinues, but as a‘matter of fact there are very few
machines left. The dealers in New England are
eagerly awaiting the new Sonora line, which in-
clut:les highboy phonographs, radios and combi-
f\auons. The first invoices were shipped to the
jobbers a few days ago, and by the time the next
l?oslon letter is read the trade will have had the
line by several weeks.

Manager Burke, who bas been giving a great
deal of attention to the Fall plans for business
expansion, is hoping to get away for a rest as
soon as his program is properly mapped out so
that his staff can “carry on” without his pres-
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ence, and he is tooking to Cuba as a likely ficld
for rccreation. Tom Burke has been making a
tour of the Springfield and Hartford field; Ray
Burke has been in western Massachusetts and
Vermont. and Dick Keyes is looking over the
castern Massachusetts ficld.
Good Publicity for M. Steinert & Sons

The Boston house of M. Steincrt & Sous,
which went heavily into radio in 1921, has mut
with marked success In handling tlis line and
in 2 somewhat lengthy article in a Boston
dafly paper therc is an intelligent review of
what the company has accomplished, with a
‘brici history of the house which was started
sixty-five years ago, by M. Steinert, and seb-
sequently couducted by threc sons, Adolph,
Albert and Alexauder, the fatter being more
concerned with the Boston business, Juc: now
the Steinert company is merchandising the De
Forest, Atwater Kent, Garod, Pooley-Atwater
Kent, and for loud speakers, there arc the
Pathé and Amplon, besides those which come
in or arc built in with the reccivers alrcady
mentioned. The house also carries Balkite and
Rectigon  battery chargers, Weston mcters,
Sterling meters, Burgess batteries, Ray-O-Vac
batterics, Westinghouse, Harvard, Perrine and
Exide storage A batteries. The merchandising
of all these is in the hands of Henri Duquesne,
a graduate of the University of Michigan, whe
came to this city from Montreal in the late
Spring. 3t is Interesting that the Steincrt coms
pany has scventeen branch stores in New Eng-
land.

Columbia Activitles

Manager Bllly Parks, of the New England de-
partment of the Columbia Co, has been over in
New York for several days conferring with the
company officials. This department here has
been dolng very weil with the new line of Ce-
febrity records and there has been a good de-
mand for the medium-priced Harmony record.
The company hopes by the first of the year to
bring out a new Tine of phonographs which the
local trade ought to regard as a worth-while
proposition. A Boston visitor to the local
Columbia headquarters a few days ago was Dan
DesFoldes, the forcign record sales manager of
the company, who also visited Columbia dealees
in Massachusetts and Rhode Island.

Interesting News Brieflets

Following close upon his return from Eu-
rope Winthrop A. Harvey, hcad of the C o
Harvey Co., started on a yachting cruise along
the coast of Nova Scotia, several of his friends
being in the party.

‘Walter Gillis, of the Walter J. Gillls Co.
Boylston street, Victor dealer, has been taking
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his late Summer and carly Fall vacation in week-
end trips to Cape Cod resorts.

The warcrooms of Charies S. Norrls in Tre-
mont strcet have undergone quite a transforma-
tion these last few weeks, the interior having
been repainted and decorated

Robert S. Steinert, of M. Steinert & Sons,
and his bride, formerly Miss Lucy Currier, have
been heard from by their numerous friends. At
the time of writing they were passengers on
the Italian steamer, Conte Verdc, bound for
Naples and report a delightful trip.

Walter Woimer, who formerly was connccted
with the tatking machine department operated
by Henderson at the Shepard Stores, is now
with the C. F. Hovey Co., where he is in charge
of a similar department,

Julius Balke, of the Brunswick Co, with Mrs.
Baike, who spent most of the Summer at the
North Shore and the White Mountains, have
returned to their home in Chicago.

Edward Strauss, general sales manager of
the Vocalion Red record line, was a Boston
yisitor a while ago and was abie to greet many
of his old-time friends.

Wetmore-Savage Co. New
England Eagle Distributor

BosToN, Mass., October 10—The Wetmore-Sav-
age Automotive Equipment Co. is planning for
New England distribution, except Connecticut,
of Eagle neutrodyne receivers by arrangements
recently closed with the Eagle Radio Co.,
Newark, N. J. The Wetmore-Savage Co. is one
of the best-known supply houses in this terri-
tory. Its business Is operated from executive
offices at 180 Massachusctts avenue.

A. B. Ayers, sales manager of the Eagle Radio
Co., recently attended a meeting of the Wet-
more-Savage sales force held in the West-
minster Hotel, this city. Mr. Ayers was intro-
duced by Harold Campbell, manager of the
Wetmore-Savage Co., and gave a talk with de-
talled descriptions of his firm’s product.

Meade Brunet a Benedict

Miss Edythe Redman, daughter of Mr. and
Mrs. Waiter Herman Redman, of New York
and Bronxville, was married recently to Meade
Brunct, well known in the radio trade as mer-
chandising manager of the Radio Corp. of
Ameriea. The ceremony took place in Stam-
ford, Conn, at the home of a rclative of the
bride. The newly wedded couple arc honey-
wmooning in Europe.

TRREDAERITTIRAKIIIGEL:
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For the

opportunity.

Oliver Ditson Co.
BOSTON

"Mathematical Pony Feature

of Liberty Elec. Exhibit

Manufacturer of "Ful-Wave" Battery Chargers
Has Equine Charger to Attract Crowds to
Booth at Annual Boston Radio Show

Boston, MAss., October 12.—One of the features
of the Fifth Annual Boston Radio Show, whiel
opened to-day, was a calenlating pony billed as

Mathematical Pony “Tuning-in"

a "charger” and whicly appears in the booth of
the Liberty Electric Corp.. manufacturer of
npul-Wave” battery chargers. This attraction
kept the Liberty Corp.’s cxhibit one of the busicst
at the show. It gave the dircctors of the booth,
headed by E. P. Knapp, general manager of the
company, an opportunity of placing the merits
of the "Ful-Wave" charger before thousands of
visitors, A reproduction of a photograph of the
pony is herewlth shown before a reeciving set.
The pony is able to turn the dials.
—_——

Ansonia Furniture Co.
Holds Formal Opening

Ansonta, Conx., October 6.—The Ansonia Fur-
niture Co. held the opening of its new buliding
on Thursday, October 1. Mr. Terry has sparcd
no cxpense in equipping one of the most mod-
ern music departments in the State, located
directly in the front of the store. A complete
Jine of Columbia and Victor instruments is fea-
tured in this beautiful store, which enjoys the
bulk of business in Ansonia and surroundiug
towns. °

Sonora Highboy Publicity

A mdst attractive picee of dealer literature
was recently distributed to Sonora dealers. It
consists af six pages devoted to the picturiza-
tion and description of the three Sonara high-
boy radio reccivers, the Plymouth and Hamp-
ton highboys. Not only arc full descriptions of
the models given but the picturcs show them n
anthentie settings.

L Ul

SARML D

Opportunity Shines Ahead

Victor dealer is coming a day of tremendous
Have you prepared for it by merchandis-
ing your present stocks on a big turnover
basis and accepting

and profitable
the opportunity that exists today?

Chas. H. Ditson & Co.

NEW YOREK
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The MARWOL Line

The New York

Fromthe MARWOL BABY
GRAND at $36.50 to the MARWOL
CONSOLE GRAND at $130, the
, . MARWOL line holds the greatest
Marwol “Baby Grand' o . ..
Five tubes sales and profit-making opportunities
ikl this year.

170 THE TALKING MACHINE _WORLD L

MARWOL is the outstanding line of
the season, from every standpomnt—
quality, performance, appearance and
range of models and price.

And behind the MARWOL line of

e quality Receivers is the proven MAR-
e WOL. business policy. MARWOL

dealers know from past experience that
MARWOL will not cut prices—that
there is no Summer dumping of MAR-
WOL~—that MARWOL stands firmly

behind 1its guarantee.

Marwol "Six"

Marwol "Console
Resistance Coupled

Cornbination™

Enclosed Amplification
Loud Speaker Six tubes
$115.00 $100.00

MARWOL RADIO CORPORATION

Sales Branches in Every Part of the United States

In Pennsylvania, New Jersey, Dela- In Ohio In Illinois, Indiana, Wisconsin
ware, Maryland, Washington, D. C. Charles Saenger . The Barsock Co.
K. S. Byrd Co. 942 Prospect Ave., Cleveland, Ohio 53 West Jackson Blvd., Chicago, IlL
221 North 11th St., Phila., Pa.
In Michigan In Minnesota, North Dakota, South
Dungan Sternfield Radio Sales Co. Dakota
25 North Dearborn St., Chicago, Ill. €. L. S. Holmes

502 Boston Blk., Minneapolis, Minn.

e
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of Money Makers!

Shows Proved It!

Both our old factory and new factory
of twenty-five thousand square feet
are in full production. This means
that every MARWOL order will be L

shipped promptly — no delays or $55.00

disappointments for dealers selling
MARWOL.

Feature MARWOL—standardize on
it. There s a MARWOL Model for
every purse and every taste—to fill
every demand.

Worite or wire to-day direct to us or to
the Sales Branch nearcst you for cata-

log of the complete line, discounts and gl
full information. Loug Speaker
Five tubes
You can’t go wrong with the MAR- B
WOL Line! It spells safe, sure
profits for you!
S
,é}‘ (g "Conl:’oalzw(g:and”
. Marwol ; Enclosed
Phonograph Panel Loud Speaker
$45. Five tubcs
. o O 313(;.‘:10

546-548 Broadway, New York City

Sales Branches in Every Part of the United States

In Nebraska, Kansas, lowa, Missouri In Oregon, Washington In Idaho
Lane-Meyn & Co. . . E. Gay R. T. Carr
Chemical Bldg., St. Louis, Mo. 166 Lownsdale St,, Portland, Ore 906 Spraguc St., Spokane, Wash.
In California In Arkansas, Louisiana, West Missis-
Marshank Sales Co. sippi, West Tennessce, Texas, Okla-
926 Insurance Exchange Bidg, homa, Colorado
Los Angeles, Cal. C. H. Wallis & Co.
1409 Syndicate Trust Bldg..
St. Louis, Mo.

’
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New Black Label Record
Exchange by Victor Co.
New Plan Announced for Relicving Talking

Machine Dealers of Excess Stocks of Ten
and Twelve-Inch Black Label Records

A new Victor record exchange covering a list
of over 500 ten-inch double-faced black label
records, and over 50 nnmbers of lwclve-inch
records of the same class, was announced rc-
cently by the Victor Talking Machine Co. Un-
der the new plan a merpchandise credit is allow-
able as of January 2, 1926, on the basis of len
per cent of each dealer’s record purchases from
October 1 to Deccarber 31 of this year. Certifi-
cates of credit are to be issued to the dealers
by the factory, and from January 2 the dealer
may procurc rccords against this credil each
month to the amount of ten per eent of his
monthly record purchases during the last quar-
ter of the current year through any designated
wholesaler.

Forms listing the nunbers of the records in
the exchange and specifications covering the re-
turn of cut-out stock direct to the faclory in
Camnden under the nsual conditions have been
distributed to the retail Victor talking miachine
trade.

Landay Bros. Establish
Music Dept. at Namm’s

A. 1. Namm & Sons, operaling the Namm
department store, Brooklyn, annouuce their
connection with Landay Bros, lnc, in the cs-
1ablishment of a new 1nusic department, in
which will be sold pianos, phomegraphs and
musical instruments of every description.

Yiclding to lhe persistent demands of the
public for a department in which, as with othier
high-class departuicul stores, musical goods of
quality could be purchased on the instalment
plan, the Namm storc has departed from its
previous policy of over seventy-five years'
standing, of sclling for cash only, and has
granted permission for cerlain of its depart-
ments to do business on an instalment basis.
It was natural that in secking am organization
that would maintain its high ideals in merehan-
dising and service il shonld select for its music
department a firm that through twenty-five
yecars as mumic dealers has won a reputation
for progressive merchandisine noliries

Maynard L. Allen, for five years with the
Story & Clark Piano Co. its in charge of Lhe
new piano department. Within the next two
weeks the t L will be d of
the new manager of the phonograph and musi-
cal instrument dcpartments.

Important Thermiodyne
Distributors Appointed

Several Prominent Wholesalers in Important
Trade Centers Become Distributors of
Thermiodyne
Leo Potter, peesid of the TI iody

Radio Corp., New York, announeed this weck

that several well-known jobbers in important

trade centers had been added to the list of Ther-
miodyne distributors. Among these jobbers are

Woodward, Wight & Co, New Orleans, La.;

Listenwalter & Gough, San Francisca and Los

Angeles, Cal.; Van Ashe Radio Co., St. Louls,

Mo.; Globe Electric Co., Seattle, Wash.:

Buchanan & Vaughn, Texarkana, Ark, and the

Empire Eleetrie Co., Spokanc, Wash. Secveral

of these jobbers have been identified with radio

activitics for a number of years and they are
all well cquipped Lo give Thermiodyne products
cffective represcntation.

M. O. Giles, sales manager of the Thermi-
odyne Radio Corp., is now visiting the trade on
the Pacific Coast in conjunelion with Raymond
H. Shepard, Pacific Coast manager for Thermio-
dyne, and his reports Lo date indicate a steadily
increasing demand for Thermiodyne products
on the Pacific Coast.

Okeh Artists Entertain
at Gast Storc Opening

Tom Martin and His Original Indiana Five,
who recently became recording artists for the
Okeh catalog and who are providing the dance
musle al the Cinderella Ballroom on Broadway,
gave a concert at the opening of Gast Bros.
new store at 382 Central avenue, Jersey City.
N. J., on Friday, October 9. The appcarance
of this orchestra added greatly to the atlraetive-
ness of the opening ceremonics and many of
their records were sold. Among the numbers
whieh drew forth enthusiastic applause werc:
*0 Boy, What a Girl” and “Indiana Stump,”
whiell selections they have recorded for Okch
records.

The 40 Minute Record

Specify type of current when ordering.

The Shelton Electric Co.

Long Island City

N. Y. OFFICE: 48th STREET AND LEXINGTON AVENUE

The SHELTON Electric Motor

The "Simplicity” electrifies Victor, Edison and Colum-
bia phonographs by simply taking off winding handle N
and placing motor against turntable, Automatic switch
in motor operated when the turntable is siarted or
stopped. Made for AC or DC current of 110 volts.

My. Dealer:

Are you preparing to sell the 40-
minute record? New machines will
be produced on which to play this
record. How about the millions of
machines now in existence that
would require winding four times
during one record.

The Shelton motor solves this
problem and means big profits for

Write for catalog and delailed
information

N ———— T ——— W ———

New York

HINE WORLD
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Lion Store Radio Division
Occupies New Quarters

Growth of Radio Department of Music Estab-
lishment Necessitates Move to Large Qufnr-
ters—Large and Varied Line of Sets Carried

ToLeoo, 0., October 7.—The Lion Store music
rooms and the radio division, formerly under
one manager, have hecn separated. The radio
department growth has made it necessary to
move into its own large quarters on the ground
floor. Recently the store purchased the building
adjoining Lhe main store structure on St. Claie

Radio Department of Lion Store
stecet. This lias been made into the brightest,
most altractive radio store in this section.

Doyle Wyre, who has had much merchandis-
ing experience with other large stores, is man-
ager. The shop has lhree sound-proof radio
demonstration booths. Sets are attached to bat-
teries in the basement. Four master aerials
form the outside contact, All that is necessary
for the staff of salesmen to do when showing an
outfit is 10 turn a switch and ask the customer
lo move the radio dial to a broadcasting sta-
tion number in ordee to enjoy a program. ‘The
process has been made very simple here, hence
many women are finding radio reception ¢n-
ticing.

On the opening day catalogs of the cight scts
carricd and broadcasting slation dials were dis-
tributed to the visitors. The shop is finished in
mahogany and old ivory and is lighted by a spe-
cial arrangement of lights. Above the center of
the store on the outside is a large metal sign
pieluring the globe and a map of the United
States on which the principal broadcasting sta-
tions are designated wilh clectrie lights.

Radiola, Zenith, Atwater Kent, Musie Master,
Thompson, Frecd-Eisemann sets and others are
dealt in, as well as Vietor, Atwater Kent,
Thompson and Music Master loudspeakers.
And, of course, a complete assortment of acees-
sories.

A varied program of entertainment will be
carricd on this Fall and Winler, and it is ex
peeted that radio sales will equal phonograph
sales. The store will exhibit at the radio show
on November 2.

Larger Discounts Offered:
on Higher Priced Victrolas
As a Result of More Favorable Discounts

Offered by the Factory to Wholesalers, Deal-
ers Can Purchase on a Forty and Ten Basis

Much favorable eomment has becn aroused
in the retail talking machinc trade through the
recent annouucement that the Victor Co. has
provided for larger discounts to wholesalers an
all Victrola models fsting at more than $90,
with the result that the wholesalers are in a
position to offer dealers discounts of forty and
ten per cent on machines of the higher-priced
sort.

Onc effeet of the increased discount has been
to stimulate buying materially on the part of
the dcaler, who, with the price inducements to
offer, coupled with the new line, looks forward
to an active selling scason.
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“Quality Is Season’s Watchword”

“Fidelity of Tone Production Will Be Greatest Public Demand
this Fall”— Radio Retailing, issue of August, 1925.

Radio Retailing asked one and perfected Resistance
hundred dealers in ten Coupled Amiplification, the
states what was the most ouly existing method
important thing in Radio : kuown whereby you cau

today. procureamplification with-
out distortion and no dis-
tortion means simply

quality.

They all said “Tonal ¢ual-
ity is the first requisite.”

The Daven Resistanee Coun-
pled Amplifier shown be-
low can he conveniently
added to any existing
sct owned by the public.
Manufacturers and ama-
teur set builders should

For years Daven has pio-
neered quality. Tt is grati-
fying to see our vision
come true and our judg-
ment substantiated.

Daven engineers have long

recogmized that the pres- also investigate Daven Re-
ent day receiving set sistance Coupled Amplifi-
needed to be greatly im- cation. Your set will not

proved from a quality 1 aouph from ugust issie of Rodio Revaiting, e 1926 Model unless it is
] howing i tling poi .
standpoint. They worked O e st va dute " Daven Resistance Coupled.

DAVEN RESISTANCE COUPLED AMPLIFICATION

To the public—Daven Resistance Coupled Super A us al any time. We can offer you coustructive advice an
plificr 1n a genuine Bakelite busc eomplete witl all  how to improve the audio emd of your set.

resistors, grid leaks and condensers inreried —3$IS. In . . .
kit form, for those who like to build their own, in- THE RESISTOR MANUAL is the handbaok of Renist-
cluding special Type A Daven Coudensers, $9.00. ance Coupled Amplifieation. At your deater’s 25¢c. By

To radio dealers—Send for our comiplete eatalog and el e RIS Juetas, s P & e e

the name of our ncarest established distributor. The Sue of Mecit”
To set manufacturers—The facilities of our Engineer. n ~
ing Department are yours to command. Call upon ’\D/A\WWQW RﬁUﬁA:T .l/@Nf
oy Resistor Spocialists
Newark Neg. U. S, Por. OFT. New Jersey
CLIP TS COUPON UG

DAVEN RADIO CORPORATION
38-160 Sununit Strcel, Newarkh, New Jetscy
Pleass senid me thee following on Resistance Coupled Amplification:—
Check One Tixtor Ay S, ix enclused,
Complete Cats e ([ree)
Dealer Propos

The Daven Supen.implificr, far NOOW, . o o B .. R et
wse in hrown set or circuity 19 @ revela.
tlon 10 music lovern, The price u §15. Address .. -
HAVEY PRODUCTS ARE SOLD ONSY DY COOD DEALERS A ‘or Dcalerss Scnd your lctterhead or eard. or this coupon and wa

Fe
« witl hore our ncarvat distribuior communicale with you.

THE BIG LITTLE THINGS OF RADIO
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OMINION oF CANADA

Demonstration of Panatrope in Toronto
Received Wit!liEgthusiasm by the Trade

New Brunswick Product to Be Manu
ization—Populanty of Combination

Toroxto, CAN., October 7. WL B Puckett, gen-
eral manager of the Brimswick Co. of Canada,
1.td., reeently deimonstrated in Ahis city the
Panatrope, & new instriment which the Bruns-
wick organization is introducing 1o the Canne
dian phonograph trade and the Canadian public.
The demonstration was given privately in the
#Customers Clib” of the Canadian General Elec
wric Co's showrooums, when dealers and musi-
cians present werc thrilled. This new nmsical
instrument will be made and wirketed in Can-
ada by the Brunswich organization.  This in-
vention will ungnestionably infuse new life into
phanograph retailing. A Tull deseription of this
wonderfnl invention has already appeared in full
in the columns of The World

One of tlic prominent features in conncetion
with the varions exhibitions held in Canada this
year wliere plionographs and pianos were €x-
hibited was the general appearanre of the comi-
bination phonograph and radio models, these
being shown in the booths of all finns handling
phonograph lines.

Eugene A. Widman, president of the Patlié
Phonograph & Radio Corp, Brooklyn, N. Y.
recently speut a loliday in eastern Canada, and
reports cateliing a 36-pornd salmon in the Mar-
guerite River.

The sale of His Master's Voice Sousa’s Band
records was giwcn considerable impctus the past
month when this cclebrity paid Toronto a visit
of a couple of days

A Canadian corporatien lias been formed] nn
der the name of Fada Radio, Ltd, at 821-827
Qucen street, East. The officers of the comne
pany are as follows Presiflent and treastirer,
Frank A. D. Andrea: sceretary, R. M. Klein;
manager, C. R Fraser; superintendent, T. M.
Rozclle. The Canadian company is lieensed
under the Canadian Hazeltine patents i con-
jimction with F. A. D. Andrea, Juc, of New
York City, to manufacture a complete line of
Fada mentrodync reccivers

The Canadinn musical justrument industry is
e subjeet of a recemt report issued by the
Dominion Dnrcau of Statistics. In 1923 there
were 64 Rrms engaped in the manulactire of
musical instruments, materials for these, pliono-
graphs and gramophones. Of these cstablish.
ments farty-five were in Ontario, fifteen in Qne-
bee and one each in Alberta, British Colinmbin,
Maniteba and Nova Scolia

The Vimy Supply Co, ocwing to incrensed
brsiness, is 110w occupying Inrger gnarters at
14 Temperance street, Toronto. This frin carrics
exclusively in Ontario the Apex and Blair radio
receivers, also the Radiola and a complete line
of all parts of standard manufieture.

Miss Margaret Cooper, a taleuted 1nusician,

facturcd and Marketed in Canada by the Brunswick Organ-
Phonographs and Radio Indicated by Exhibits—Thc News

has assuncd chacge of the phonograph depa
ment aud record department of the Mason &
Risch branch in London, Ont.

Vietor B. Hodges, sales nianager of thc
Brinswick Co., in this city, is back at his desk
after a six weeks' leave of absence recuperating
from a period of ill-health,

The Sun Record Co., Toronto, distribiter of
records, player rolls, Burgess batterics and other
phonograph and radio linc lias been added to
the list of distributors of Hohner harmonicas
by Hough & Koliler, Canadian Hohuer repre
sentatives.

Layton Bros, Ltd, nade a representative
\howing of Brunswick phonographs and Bruns

Important Activities
in the Montreal Trade
E. Rypinski Resigns to Return to New York—

Appsarance of Artist Has Stimulating Effect
on the Sale of His Records—New Stores

MoxwmraL, CAn.. October 8.—Perkins Flectric,
1td., of this «ity, annoimees the resignation of
. Rypinski, manager of the radio department
of that organization. For purcly personal rea-
sons, Mr. Rypinski desires to again take up his
residence in New York City, from whence he
came in Jnly, 1922, He is suceeeded by Joscph
Paguctic

Legare Radio Regd, a subsidiary of P. T
Legare Co,, Ltd, lias opened a radio department
and will eperate an exclusive store at 3412 Park
avenue, Montscal. The makes handled inclnde
Eagle, Zenitli and Som-o-dvnc.  A. Moncgais
will be nunager, and A. Christen will be the
expert cugineer in charge.

The sales of Creatore’s Coluinbia band records
were considerably added to by the appearance
in Ottawa of this famons bind econduetor.

Fiie Carter Radio Co. has opencd offices in
Montreal, with J. W. Levincas general manager.

Omer Perrault, onc of Canada’s ablest swim-
niers, in his recent 30-mile swim at Montreal,
attribites his snceess to the nsc and aid of a
small Vietrola, which his manager carricd along
with him in following his charge, and which
sent airs of the latest popular songs across the
water to the ears of the tireless swinimer, help-
ing to hreak the mouetony of his long grind in
1he water.

Orpheolian Phonagraph, A. Poisson, propric-
tor, has opcied up at 1247 St Denis street,
wliere a nimber of different makes of phoneo-
graphs are being {catured.

Steuzler Bros. have opened phonograpl pir:
lors xt 1310 St. Lawrence boulevard, this city,

NONE BETTER IN QUALITY

Talking Machine Springs
and Repair Parts

THE RENE MANUFACTURING CO.

ONTVALE, NEW JERSEY

NONE LOWER IN PRICE

wick Radiolas at the receut fair held at Hunt-
ingdon, Que. They report somic nice business
as a resnlt.  George S, Layton, manager of the
radio departinent, visited the reeent New York
Radio Show.

‘Fhe new store of Grinnell Bros. in Windsor,
under the management of an experienced plo-
nograph man in the persen of Harry Rock, rc
cently had its formal opening. The former store
was destroyed by fire in January last.

H. S. Smith, of the Columbin Plionograph
Co., Ltd, hend office staff, is back at lis desk
aiter a well-earned vaeation.

Heintzaian & Co, Ltd, London, Out., branch
are doing some aggressive advertising in favor
of Brunswick Radiolas.

‘[lc Ontario Radio Eguipment Co., Toronto,
bas the selling rights of the mdio receiving
apparatus manufactured by the Colin B. Ken-
nedy Corp, St. Louis, Mo.  They arc bnsy

appointing dealers with exclusive territarics.

where they are specializing in the Colmnbia line
af phonographs. V. Sgroi Musical House, Lid.
1083 St. James street, West, has taken on the
Brunswick line of phonographs and records.

The recent appearanee in loeal theatrical cir-
cles of "No, No, Nannctte” was the canse of a
large number of Brunswich records of this pop-
nlar musical revue being sold both in vocal and
dance sclections

The radio dcpartment of C. W. Lindsay, Ltd,
recently added two cxtra salesmen to ils inside
selling stafl.

Rhondda Welsh Male Singers {Victor artists)
gave a two days’ recital in Montreal to crowded
houses.

Good Business Features
Month in Winnipeg Field

New Edison Co. and Phonola Co. in New
Homes—Western Canada’s Radio Show Fea-
tured by Fine Exhibits and Large Attendance

WINN1pEG, Man, October 7—Both the New
Edison Co., and thc Flionola in their new
location on Portage avenuc report good husi
ness and attribute a large portion of it to tlieir
good location.

Manager Stark, of the plionograph department
of Cassidy’s, Ltd., Columbia agent, recently v
ited Chicago on a business trip

The Three Way Diston Ring Co. of Winni
peg, Mai, will act as distributor for the North-
lannd Radio Co., Minncapolis, to handle its radio
sets exclusively in the provinces of Manitoba
Saskatchewan, and Alberta,

A new factory for the manufacture of granio-
phone cabinets has recently been put into oper-
ation in the Elinwood district of Winnipeg b;
the Bet Wood Chair & Table Co. The com-
pany, capitalized at $30,000, is under the guid-
ance of A. Provisor and N. Ribousky

With all the brilliance and attractiveness of
an antomobile sliow combined with entertaining
and cducative features Western Canada’s Radio
Show was held in the Royal Alexandra Hotel,
\Winnipcg, Man. Seplember 14 to 19. Exhibi-
tors and radio cnthusiasts nnited as the Asso-
ciated Radio of Manitoba, and demonstrated
radio’s rapid growth from the experimental
hobby stage lo the important cnterprise of to-
day.

D. H. Starr has added an exicnsive line of
radio and equipment at his new store in Indian
Hecad, Sask.

The Burd Ring Sales Co., Winnipeg, has
taken on the western Canadian distributing
rights for thie Neutrowound receiving set, which
is factured in Chicago.




Ocroser 15, 1928

THE 'IELK!NG MACHINE WORLD

'

Radio

Receiver

|-
Every tube set owner
is a prospect for these

we could make.

tion,

The
B-Eliminator
Retail Price

$30.00

\

The Valley B-Eliminator takes
the place of B batteries and pro-
vides B current from the house
lighting circuit at a constant
voltage all the time. Itisa new
and better source of B current.

The Valley Battery Charger
also works off the house light-
ing system and is the only
charger needed for recharging
both A and B storage batteries.
The Valley Charger is known all
over the country. We have al-
ways been able to sell all that

Your jobber can supply you.
Or write us for further informa-

The Battery
Charger
Retail Price
$19.50

*fHAT'S what we set

out to build — radio
value in a receiving set
which has never before
been equalled.

And that is what en-
thusiastic dealers and
satisfied users every-
where say we have ac-
complished in the Val-
leytone 5-tube Tuned
Radio Frequency Re-
ceiver.

The Valleytone pro-
vides the easy, distinct
separation of stations
only four or five meters
apart. ... Reproduction
that inspires amazed ap-
proval for its natural
faithful tone. ... Great-

The Year’s Greatest Radio Value

er volume without dis-
tortion.

And in appearance, a
knock-out. A beautiful
walnut cabinet finished
in two tones—striped in

gold. Bakelite panel
engraved and lettered in
gold.

Consult your jobber or
write us for the full
story of the Valleytone
Receiver. We are tell-
ing that story to mil-
lions this year in maga-
zine and newspaper ad-
vertising, and we are
looking for good dealers
to profit with us on the
year’s greatest radio
value.

VALLEY ELECTRIC CO., Radio Divisien, St. Louis, U. S. A,

(Branches in prineipal citics)

m in 3 solid
walnut cabinet Amsiied
in two-tone with in

speaker and compart

Rakelite panel, en ments for all battet ‘fhe Comsale Model
graved in gold. fes, rete. Valleytone
Beatt §115.00 Zesl $60.00 Faeing250.00

Valley Electric
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MODEL O, T. Xrue & &'l
5h o cany

cords  compaet comsirucilon. llghi o
toywhere.  Dimenslons: LM by 1X by 3.

b

PORTABLE
PHONOGRAPHS

Superbly toned Phonographs in
cabinets of gentine Du Pont Fab-
rikoid, in shades of walnut, brown,
mahogany and grey, embossed with
rich reproductions of beautiful
hand-tooled leather. Hardware of
solid brass throughout; heavily
nickeled.

Artone Phonographs are strong
and compact for portable use and
beautiful enough in appearance to

harmonize with the furniture of
any room.

TEN DAY FREE TRIAL
We will ship the Artone at the list
price, less 40 per cent. 1f, after a
10-day appraisal, you do not feel
that they will sell readily and make
you substantial profits, return to us
collect.

Distribwiors- Write for Proposition

Berg A. T. & S. Co., Inc.

*Designers and Makers of Fine Cases
for 20 Years"

LONG ISLAND CITY NEW YORK
New York City Showrooms. 353 Fifth Ave.

Wealberproo!  eorer
supplled_ with _even
Arooe Porlable
Thenneratd

design.
MODEL R, E. 585 “Eninf ot
srm, 18inch scund bex, carries 10 reoords.  compact
sonstruction.  Dimeosions: & by 13 b7 ™.

= ;
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Wctor &monstréti—o—n of New Products
Feature of M_()Eth _\/Vith Buffalo Trade

More Than Two Hundred Dealers Attend Demonstrations Gi
falo T. M. Co.—Iroquois Sales Corp. Reports Crosley Pu

Burrata, N. Y., October 9,—More than nsual
activity is noted in the various talking machine
aund radic jobbing houses herc Large orders
for phonegraphs, radio und records are being
shipped from his point daily. Local dealers
are preparing for a brisk Winter bnsiness, since
carly Fall has surpassed all expectations® in
volume of trade.

The Victor demonstration in the Lafayeite
Hotel, given under auspices of the two Victor
jobbers, Curtis N. Andrews and the Buffalo
Talking Machine Co., was an immediate success.
Mare than 200 dealers from western New York,
Pennsylvania, and naortheastern Ohio were in
attendance. Presentation of the new Orthopho-
nic Victrols was made by F. C. Erdman, fac-
tory representative of the Victor Co.

A second meeting was held on October 6 in
the Hotel Statler. This meeting was of an
cducational nature, and was for the purpose of
cducating the dealer in the merits of the Vie-
trola and to present the instrument to the pub-
lic in an intelligent way. The mecting began
at 10:30. Luncheon was served at noon. This
meeting was in charge of Mrs. Cain, of the edu-
cational department of the Victor Co. She re-
ceived the co-operation of the Buffalo Talking
Machine Co. and Mr. Andrews. On October 7
a dealers’ meeting of the same nature was held
in the Hotel Seneca, Rochester, and on Octo-
ber 8 Syracuse received Mrs. Cain and heard
about the fine points of the new Victrola.

Radio sales reachcd a good volume by Octo-
ber I Dealers did not expect the present ac-
tivity so carly, and many of theni were caught
with very low stocks. Conscquently jobbers
are receiving many rush orders.

Curtis N. Andrews is doing a good Fada busi-
ness, distributing through this district.

F. D. Clare, of the Iroquois Sales Corp., Te-
ports keen enthusiasm thronghout the State in
Crosley and Workrite neutrodyne sets. "We are
doing a remarkable business the Crosley
Pup and the Crostey Musicone,” said Mr. Clare.
"For persons who want a small ontfit, cheap,”
he said, "dealers are going to find these 'Pup’
sets the best sellers. One consoling feature
abont selling a little outht like this is it always
Jeads to a larger sale. We are doing n nice
business in Supertonc tubes, the quality and
price of these appealing to every class of
\enler.”*  Scptamber business at the Iroquois
Sales Cory. showed a 15 per cent increase over
1924, The Adlcr-Rayat is meeting with expeeta-
tions, and the Iroquois Sales Corp. is doing a
good business in this new line Records are
moving at a better rate, with the biggest de-
mand just now for jnzz records.

William Reilly, sales manager of the Hoff-
man Piano ., Teports a vast improvement in
the volume of sales in Brunswicks during the
past two wecks. H. G. Russell, manager of
the mmnslc department af the J. N. Adam Co,
also reports a good Brunswick fortnight. He
s521d he looks for Brunswick sales this Fall and
Winter to greatly exceed the volume of last
year.

The Music Shop, operated by Jos. A. Gold-
stein, opened in September at 203 Falls street,
Nlagaem Falls. The store is one of the most
up-to-date in any city the size of Niagara Falls.
Its appointnents are attractive and modern. A
complete line of musical instruments is carried
in stack, including pianos, players, talking ma-
chines, records, cte.  Mr. Goldstein had been in
the music business in Niagara Falls six years
before opening his new store.

Joe Dombrowski's Trio, Buffale Polish or-
chestea, is in New York City, recording foe the
Geueral Phonograph Co.

S. Peer, general sales manager, and A L.
Thalmayer, manager of the foreign record de-

ven by Curtis N. Andrews and Buf-
ps in Demand—Other News

partment of the Genernl Phonograph Co., were
recent visitors to the Iroquois Sales Corp.

Lambert Friedl, of the Adter-Royal Co., New
York City, also spent 3 day recently with the
Iroquois Salcs Corp.

The Federal Shop in Franklin street, Buftalo,
owned by Kurtzmmann & Co., Inc, has been
closed

The VerBeek Musieal Sales Co., in William
street, has been sold to the Rudolph Wurlitzer
Co. This company now owns four Buffalo

o1 The VerBeck Co. has opened a new
stove at 738 Main street.

L. A. Tyler, who has been operating the
Tyler Radic Storc in Salamanca, and T. H.
Bantop have formed a new company for the
retailing of radio cquipment, which will be
known as the Tyler-Banton Co.

Appearance recently of Paul Whiteman and
His Orchestra at Shea’s Hippodrome  gave
good publicity to lis Victor records, and Den-
tan, Cottier & Daniels have arranged 2 splendid
tic-up with the orchestra, through an exquisite
window display, in which it features Buescher
instruments.  Thi progressive store featured
Paul Whiteman's orchestra and Buescher in-
struments in a page advertiscment on the roto-
gravure section of the Sunday newspapers and
large display space in the daily newspapers.

Anthony Reisselman hns opened "The
Radio Studio,” at 38 Main strect, LeRoy. Invi-
tations to the public have been sent out to come
and “listen in" all week.

The Walter H. Andrews Music Co., this city,
recently purchased the Musical Instrument Sup-
ply Co., Jamestown, R and will operate it
as a branch store.

A warchouse for the exclusive use of talking
machine and piano dualers is being ereeted by
the Olean Transfer Co., Qlean, N. Y.

The local distributing division of the Colum-
bia Plonograph Co. fs planning an exploita-
tion campaign this season which L. J. Comer,
manager of the department, feels will reach all
types of customers. Art Gillham, the "Whis-
pering Pianist,” is broadcasting from this eity
this week and dealers are taking advantage of
his presence in this city to effect tie-ups through
window displays.

White Music Shop Occupies
Booth at Danbury Fair

Dansury, Conn., October 7.—The White Music
Shop, 155 Main street, Columbia and Victor
dealer of this section, has one of the largest
display booths at the Danbury Fair, which is
considered the largest fair in Connecticut. The
booth is located in onc of the most conspicwous
places on the grounds and ideally located to
catch the cye of the prospect. Pianos, Vie-
trolas and Columbia phonographs will be fea-
tured, together with a complete linc of radio
sets. Mr. Frey will have charge of the radio
section.

Dinner inTion—(;'—of— J. H.
Mayers on Return Home

A dinner in honor of the return of Joseph
H. Mayers, proprietor of the International
Phonograph Co., New York, who has been
vacationing in Europe with bis tamily since
the latter part of June, will be held at the
Crystal Ballroom of the Broadway Central
Hotel on Saturday, October 17. The arrange-
ment committee, which is making every cfiort
to make the cvent a great succecss, includes:
Maurice Landay, Lloyd Spencer, S. W. Lukas,
Irwin Kurtz, Alex. Broadman, Benjamin Switky,
George Sklar and Daniel M. Broad.
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Greglan Model
Price $25
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Pathe Sets Opll
on

CONE LOUD SPEAKER

Someterritories for both jobbers
and retailers still open. Write

PATHE PHONOGRAPH AND RADIO CORPORATION

20 Grand Avenue, Brooklyn, N. Y.

‘ Dept. W
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ILSLEY’S

Iistey's Lubricant makes he Malor
1s prepared In \be proper comsisiecy,
out, dry up_or 4

GRAPHITE PHONO
SPRING LUBRICANT
make good.
will pot run
. Remalns lo

Thia (ubricant is also put up 4.0upncc cans 10
yelail st 25 cente each under the trede meme of

NOISELESS TALKING
EMA MACHINE LUBRICANT

rite for strciol proposfiion to jobbrrs
ILSLEY-DDUBLEDAY & CD., 229-231 Front Si., New¥ork
Plaza Music Co. Announcces
the “Kompact” Portable

A New Camera.Sized Talking Machine Is An-
nounced—Will Be Placed on Market Shortly—
Contaias Several New Features
A new camerassized portable talking machine,

known as the “Kompact,” is being mannfactured

and distributed by the Vlaza Musie Co.,, New

York City. The I'laza Co., which fer a nnmber

i

.l;".|
ARG
i

'l,sjly

Plaza “Kompact" Portable
of years has mamufactured the Pal and Regal
portables, has developed this miniatnre portable
from practically the same assembly parts made
for its larges instruments.

The “Kourpact,” hmwewver, has some exelnsive
featnres of its own. Ttis shipped ready Lo play
and there are no parts to remove or lo attach,
thus making for extreme simplicity The cam-
cera-like box in which the instrument is encascd
has a fabrikoid cover, adding to its altraclive:
ness and eierying oul the camera clfect.

The Plaza Music Co., following a preliminary
announcement of the developiment of this aew
small-size portable, reccived Yiundreds of re-
quests for samples and trial orders. The Kom
pacl is in production and under the preseut plans
of the manuiactucr this will be steadily in-
creased between now and the holiday season.

Daniel Des Foldes Returns

Daniel Des Foldes, sales manager of the for-
cign record departinent of the Columbia Phono-
graph Co., Inc., recently returned from a four
week visil to Europe.  While abroad he visited
Columbia branches in France, Genmany, Switz-
erland, Austria, Hungary and Italy.

BEL-CANTO PRODUCTS

Superior in Material, Workmanship and
Performance  Bel-Canto Adjustable Loud
Speakers, with massive, mahn]gmy-ﬁnish cab-
inct, at $17.50. Goose-Neck “ibre Horns, at
$10.00 and $15.00. Loud Speaker Units,
patented Flexible Reed Tone Chamber. The
Bel-Canto Recording Dial, $2.00. With mag-
nifying glass $2.50.
BEL- CANTO RADIO & TEL. EQUIPMENT (0., INC.
872 Brosdway New York Cily

Nationalls dieidbated by Baker-Saith Cs., Inc.
Mome Office: 745 Calt Bldg,, San Francisco, Cal.
tat.; Poritand, Ore.;

Branches in Los Angeles,

Seattle, Wash : Vancouver, B. C:; Salt Lake Cily.

Utah; Denver, Colo.; Chicago, IlL; Buffato, N. ¥.i |
New York City 1

Jewett Distributing Co.'s
Territory Is Expanded

Connecticut Added to Territory Covered by
Metropolitan Bistributor of Jewett Radios
and Phonographs—Chas. Noyes, President of
Company, Comments on Announcement
The jewett Distributing Co. of New York,

Ine., distributer in metropelitan New York,

Rrooklyn, Loug Island and worthern New Jer-
sey, for the Jewett Radio & Phonograph Corp.,
mannfacturer of radio products, reeently an-
nounced thrangh Charles Noyes, president of
the company, the addition of the State of Con-
necticwt Lo its territory. ‘The sales stalf has
heen augmented in order lo properly sctve the
adilitional territory.

In commenting on the recent appointment of
the company as Comnncetient State distributor
for the Jewett Corp, Mr. Noyes said: “In the
radio industry to-day there ure two great prob-
lems which confronl a manufacturer. First,
there is the onc of production, and secondly,
that of sules and distribution. 1m the latier case
Alhere are a number of methods taken by varions
wamfacturers lo accomplish their distribution
and sales in the most elfective manner. Up to
the present lime, the most satisfaetory methods
liave proved to be cither to appaint an exchisive
distributor in a given territory, or else hiave a
dircet fuctory represéntative of the manufae-
tuger to distribute from a central location to thie
wirrounding territory. This is the method which
the Jewett Corp. has chosen as being the most
bencheinl lo botl the manafacturer and the
dealér whom it serves. The elose contact miain-
tained belween a mamnfacturer and a ficlory
representative is in a majority of cases such that
the representative practically functions as a
Branch office oi the parent company. As a dis-
wributor lic is carrying only the products of
this ane company and is able to concentrite alt
Iis clforts upon serving the dealer and in the
creating of sales foe a given line rather ihan
spreading these efforts over a mmber of differ-
ent fines. The direet representative is also en-
abled to tic up more directly with the advertis
ing of the mannfacturer ind place his emtire
appropriation for the crealing of dealer sales
m the lerritory.

“We fcel that onr recent appointinent to the
additional territory of the State of Counceticnt
by the Jewett Corp. was in a great parl ihie
to the fact that the mcthod employed of using
, alirect represcatative for the purpose of dis-
tribntion has worked out well enough to war-
rant the increase in territory.”

Mr. Noves is at the present time visiting the
fuctory of the Jewctl Radio & Plonograph
Corp. at Pontiac, Micl., where he wili remain
for a week or more, in wlhich lime he will con-
fer with the varions ofhcials of the company an
matters pertaining lo business.

New York Okeh Sales Staff
Engaged in Sales Contest

The distributing division of the General Pho-.
nograph Corp., New York, is engaged in a spe-
cial sales drive lo inaungurate the Fall season.
As an incenlive to the salesmen and to stim-
nlate them to their best possible efforls, Ray
Wilson, manager of the distributing division, is
conducling a sales contest which he calls “From
New Yark Lo the Narth Pale,” “Who Will Plant
the Okch-Odeon Banner at the Pole  Wires
are strung across the office, cach bearing an air-
plane, which is the representative of a salesman.
A marker wire is at the side, with the names of
cities and indications of the distanee traveled
plainly shown. The mileage will be determiued
by the daily sales volume of each salesman's re
port.

The prizes to be awarded have not as yet
been determined, but it is certain that they will
be such that each salesman will put forth spe-

MICA
DIAPHRAGMS

Immediate delivery—all sizes
Send for free samples and prices
All Mica Products

INTERNATIONAL MICA CO.

00t s PHILADELPHIA, PA. pueed: butte.

cial efforts. Mr. Wilson is well aware of the
value of these sales contests as three times dur
ing the past year v was the winner of similar
contests when he was a member of the outside
staff of the wholesale departmient.

J. S. Ditzeion Visit
to Coast Distributors

Brunswick Representative Takes Sight-seeing
Trip With A. R. McKinley and B. R. Brassfield

Poxtianp, Oge., October 7.—Joln S. Ditzell, of
the Chicago headquarters of the Brunswick Co.
jotting down bright sayings of his hosls, A R

B

J. S. Ditzell, A. R. McKinicy, B. R. Brassficld
McKinley, Pacific Northwest manager of the
Brunswick Co. and B. R. Brassfield, manager
local Witey B. Allen Co., and an old-time pal
of Mr. Ditzell's. This picture was taken on 2
sight-secing trip up the Columbia River hi
way after business was finished at the Port-
and Brunswick headquarters and Mr. Ditzell
liad fully cxplained to Ar. McKinley and his
force the wonders of the new Brunswick mas-
terpicee, the ®Panuteope,” which is due for dis
tribution in the Pacific Northwest in the near
inture.

The Globe Musie Co., Provo, Utah, has com-
pletely reinodeled its store.

AUTOMATIC LID SUPPORT
( Fintrhed in Nickel and Gold
ﬁ. Samples on request
e < —: :%
e ——

Palanted Dee. 8. 1910: Oct. 33, 1921
Nov. 1, 1911 Cansds Applind

The Most Dependable Lid Support on the Market

Star Machine & Novelty Co., * g a7




Ocronex 15, 1925

THE TALKING MACHINE WOR

Demonstration of the Orthophonic Victrola

(Conlined from page 18)

hiwve becu foll dt I all the clements
from the necdle through to the opening of the
lorn being so proportioned that the proper
inateling of impedanecs at all parts of the sys-
tem is maintained.”

There were several other speakers during
Ihe course of the evening, mmong them G. E.
Cullinan, general sales manager of the Wesictn
Electric Co., who talked at some length on the
developinents in the cleetrical field since his
company started in 1869. In the course of his
talk Mr. Cullinan said:

“Jt scems to me that the Orthoplonic talk-
ing macline is in the same class with autoino-
biles and radio. It certainly has an appeal for
its utility. It will bring into the home lours
of unparallcled enjoyment, and as a revolution-
ary devclopment in the field of the talking ma-
chine it will be at once a eenter of attraction
in the home, a source of pride to the owner and
a source of cnvy to the man who has not se-
cured onc.

“When radio first began to occupy the
center of the stage it was felt in some quar-
ters that it would injure the talking maelinc
business but the cxperience of the past year
has led us, [ think, to the convietion that there
is necessarily no conflict between these two
forans of entertaimnent; that as a matter of
faet, radio may be looked upon to stimulate the
sale of talking machines.

“Radio has been and will continue to be a
teemendous foree in popularizing the demand
for good musie. This demand, it seems certain,
will be reflected by a parallel demand for this
new type of talking machine ta make that music
available when you want it and as often as
you want it. The Orthophonic talking ma-
chine, then, with its unparalleled quality of
sound reproduction and its primary appeal of
utility, novelty and pride, seems to us to pos-
sess all the magie possibilities of sale common
to the ficld of talking machines and of electri-
cal products alike."

LD 179

E. R. Fenilnore Johnsou, vice-president of
the Vietor Co. also spoke bricfiy, outlining
the developments that have taken place in the
past in the talking macline, and expressing the
pride of the Victor Co. in being able to offer
the last word in the Orthophonie Victrola.
Other speakers were E. B. Craft, of the Bell
Telcphone Laboratorics, Inc, and E. E. Schu-
miaker, of the board of the Victer Co.

“‘Flic new Vietor line of Orthopliouic Victrolas
cousists of four siyles, which are illustrated on
page 18, as follaws: “Credenza," list price $275;
finished in walnut blended ot malogany blend-
ed. Height, 455/16 inches; widih, 31%4 inches;
depth, 21 15/16 inclies. Equipped with cight
Victor record albums. ™Grannda” list price
$130; finished in maliogany two-tone. Height,
34 1/16 inches; width, 34 inches; depth, 217/16
inches. Equipped with six Vietor rccoed al-
bunis. *Colony," list price $110; finished in inn-
hogany two-tonc. Height, 34 inches; width,
inches; depth, 20% inehes. “Consolette.” list
price §85; inaliogany finish. Height, 3635 inches;
width, 195/16 inches; depth, 201/16 inches.

New York Music Master
Corp. Moves to New Home

Offiees Now Located in Ware Building Where
Music Master-Ware Sets Are Made—Will
Better Service to Metropolitan Dealers

Fred P. Oliver, New York district manager
of the Music Master Corp., Philadelphia. Pa,
lLias transferred the New York headquarters of
the company from the Manufacturers Trust
Building ta the Ware Building at 529 West
Forty-sceond street. This is the bnilding in
which the Music Master-Ware radio receivers
are made. The New York interests of the
Musie Master Corp. will, therefore, be all
lLiouscd under one roof and the new headguar-
ters will provide Mr. Oliver with additional
facilitics for rcndering scrviee of the highest
order to Music Master dealers in the metronot-
itan territory.

Nat Witlin Now J. A.
Fischer Sales Manager

Pruaverenia. Pa, October 6.—Nat Witlin has
been appointed sales manager of the J. A.
Fischer Co., manufacturcr of Valley Forge main
springs and talking machine repair material, of
this city. Mr. Witlin is an experienced talking
machine man and has a large number of friends
throughout the trade. He was formerly eon-
nected with the sales staff of Everybody’s Talk-
ing Machine Co. aud is a brother of Ben Wit-
lin, local distributor of Star phonographs and
Gennett records. 1n addition to his knowledge
of and acquaintanceship in the trade, Mr. Wit-
lin is a thorough sales exccutive. He has al-
rcady outlined a comprehensive sales plan for
the Fall-Winter season and has left on his ini-
tial trip for the Fischer organization, this time
covering the Southetn territory.

Columbia Dealer Reports
Good Masterwork Set Sales

Syamrorn, Conw., October 7.—Furer's Musie
Shop, 436 Main street, has leased a four-story
building threc doers from its present location
and is altering it so that the entice Roor spaec
will be devoted to musical instruments, phono-
graphs, reccords amd  pianos, together with a
complete radio department. As an added new
department, Mr. Furer will stock a complete
line of floor and table lamps, tables and chairs
along antique lines. J. J. Furcy, in a recent in-
terview, reports that the Masterwork Serics of
Columbin tecords has enjoyed unusually good
sales. The new Columbia records are i veTy
grent demand, stimulated through newspaper
advertising.

The New

“QVERTONE” RECEIVER

“Single Dial Six”’

Having six tubes and but one dial

oActual Wave Length GLOR'S
from Hlwminated
ise— No Seale

Mupit 1o—Ovetione Sungle-duat - Tube Rer
wmng St Prce $433.00 lieas acceouren)

ATER all the complicated radio seceivers

contend with, it is a pleasufc t0 operate rhe new Pfanstichl.
These is nothing Tike it. You do not have fo adjust of fix anyching.
A child can get as good sesules as a technician.

The Pfanstich] Overtone reccives has the simplest radio frequency
circuit we have cver seen. It dispenses with the adjusting and neu-
tealizing devices found in other sets. They are not necded. No stsay
radio ‘energy can “spill oves' between circuits. Hence no devices

are required ro correc it.

You Tune with a Single Dial

It is so simple you can tunc in the dark. You do not have to grope around
adjusting dials. You ruta at once ro the wave length desired. The illumi-
nated station finder is a great convenience. It facilinazes the logging of sta-
tions. It also acts as a signal o show whether the power is on or off.

A Perfect “Overtone” Receiver
The matchless tone of the Pfanstichl Overtone receiver is of course due to

the overtoncs. Theyate perfectlyteproduced

people have had to

Maon. yos~—Qverone Singls
Tube Recelning Sei with de.
abic Console Suad- Overranc Speak-
v Byl In, Price $300.00 Lhess 1abes
aad banaial.

because the pattern of vibrarions which
make them is kept intact—an exclusive
Phanstichl accomplishment.

The tadio panel is of wood, swept clean
of all non-essentials It is rich [ooking. The
tuning dialis of wood. All exposed metal
pares are gold plated. The soft amber glow
of the station finder adds a brilliant touch
to the pancl assembly,

For further details, address

PFANSTIEHL RADIO COMPANY

“Dealer Franchise
“The Phanstichl hacivsold thiough

frnyon and price cutt

ever good-will the deater builds

up,foi Phanstich] s his own. He

eniops 8 liberal profic snd is exe
cied j0 terurn 10 push the line

agaressively with the coopesation

of the maker.

Rop et e Bt iy
cremes 8
Ihiguehour. Pice §83.00 (1es scoese
e

oAn Exclusive i

calcts who ate thus

o e o, o
11 South La Salle Serect, Chicago, 1linois o ‘.’3?::; g o1
Prices West of the Rochies Stightly Higher g Visianis ]
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CLEaR A & sELL

Chatham

A period design
phonograph
and radio com-
bination equip-
ped with Sonora
5 Tube Radio
Receiving Set.

The outstand-
ing value in the
popular price
field.

225

OfioTAl

CLEAR AS A BELL

S

Sonora Phonograph
Company, Inc.
279 Broadway, New York City

Makers of Sonora Phunographs, Sonors
Radio Speakers, Reproducers
and Sonoradios

Rxport and Canadian Disiributor:
C. A. RICHARDS, lac.
279 Broadway - New York City

T = =1
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A ppointie
in Important Trad

Joseph M. Zamoiski Co.,

Baltimore; Trilling & Montague,

Ocroser 15, 1925

nt of Adler-Royal Distributors
3 Ter_ritories

Announced

Philadelphia. and the H. J. Gorke

Co., Syracuse, N. Y., Become Adler-Royal Wholesalers

Lambert Friedl, vice-president and general
sales manager of the Adler Mfg. Co., New York
and Louisville, Ky, manufaeturer of Adler-
Royal mdic and plonograph products, an-
nounced this weck the appointment of Joscpl
M. Zamoiski Co., Baltimore, Md.; Trilling &
Montague, Philadelphia, Pa, and the H )
Gorke to., of Syracuse, N. as Adler-Royal
distributors.  All of these companics arc well
qualificd to give cxcellent representation to
AdlerRoyal radio and phanograph lincs, and
their snles organizations have aiready started
intensive work in their various territorics where
they have large following.

The joscph M. Znmoiski Co. is well known
in the rudio industry, and asseciated with its or-
ganization is a competent staff of cxperienced

Victor O-rthophonic
trope Center of

New Instruments, Representing Improvements

and Brunswick Pana-

\ravebing rep . The app of
Frilling & Montague in Philadelphia is an ad-
dition to the arrangements, made  scveral
months ago, whereby the Everybody’s Talking
Machine Co, of Philadelphia, is a distributor of
Adler-Royal phonographs. The ‘Trilling &
Montngue sales foree is well kuown throughout
the radio industry in Philadelphia territory, and
the Adler-Royal line is assured an nggressive
represcntation at their hands

The H. J. Gorke Co., of Syracuse, has been
a radio distributor for scveral years, and has
built up a large following in Syracuse territory.
Fhe exccutives of the company are keenly en-
thusiastic regarding the Adler-Royal line and
arc peesonally dirceting the activities of theie
sales staff.

Interest in Los Angeles

and Radical Changes in Design, Eagerly Awaited

—Interdepartmental Co-operation Wins for Martin Music Co.—Other News
——

Los Anuttes, Cat., October 7.—Eyerybody in
the phonograph and talking niacline business
is standing on tiptoes of cxpectancy. There
scems to be so much of a new and novel nature
about to appear; the immediate future teems

with radical experiments which arc to be
launched before the public very soon. They
are cxperiments as to the effect and the re-

sults which they will produce in regard to
sales only, for they arc uot cxperiments in re
spect to performance, where they have been
found in all ways perfect. Of course the two
imain innovations are the Victor Orthophonic
and the Brunswick Panatrope; the former has
been privately shown and demonstrated to Vie-
tor dealers and salespeople and the latter, which
has been described in some trade journals, is
cxpected to be shown here soon. It is reported
that the Victor demonstration produeed un-
bounded enthusinsm and that all were finmense-
1y impressed by the remarkable tone and beanty
of the instrument and records.
Disposed of Large Stock

It is reported that the immense stock of Vie
trolas which Sherman, Clay & Co., California
Vietor distributors, had on hand, has been sold
and disposed of during the reeent price redue-
tion salc of Victrolas. Griffith P. Ellis, South-
ern California manager, anticipates a tremen
dous Fall business both in the new Radiola line
and Victrolas.

A mecting of the Radiola jobbers and dis-
tributors took place ut the Ambassador Hotel
on the Iast evening of August. The managers,
salesmanagers and salesmen of the following
firms were cotertained at dinner by the Radio
Corp. of America: Sherman, Clay & Co., Leo )
Meyberg Co., 1llinais Electric Co., Pacific States

Electric Co. Nearly sixty were present and,
after dauer, listened to announccinents by
A. B. C. Scull, Pacific Coast wanager of the

Radio Corp. of America, of the mew policies
and products as formulated and planncd by the
Radio Corp.
Harmony Means Smoothaess for a Department
It is no new thing or idea when one declares
that harmony and whole-hearted co-operation
within a department produce 2 smoothness of
operation which speeds np sales. The Martin
Music Co. seems to have that harmony existing
in all departments and it is specially noticcable
in the radio department, which is in charge of
Fred Bobo. From the sales manager down,
there exists the finest spirit of co-operation.
Sales have been excelient Tast month and, in-
cidentally, about 25 per cent of these sales arc
traccable to the Radio Show in the carly part

of last month which took place at the Ambas-
sador Auditorium, Los Angeles. To sell a
$160.00 set in peeference to two $80.00 sets is
a maxim at Martin's; it means at least one-half
the scrvice requirements for onc thing, al-
though complaints seem to have been reduced
to a minimum due, perhaps, to the high-class
manner in which service is rendered.
Sonora Running According to Form

H. E. Gardincr, Pacific Coast represcntative
of Sonora, is full of pep and enthusiasm these
dnys. He is generally optimistic, but before
that he is analytical and Missouri-ish—he wants
1o be shown. And now he declares that the
excellence of the Sonora radio mode! C has
peen demonstrated and proved to him by the.
dealers. Me. Gardiner was sold on the Sonora
speakers and the "highboys,” but it took the
dealers’ cnthusiasm to econvest him from the
conscicntious salesman to the fiery perspiring
booster of Model s which he has now become

Music Critics Radio Board
Formed to Improve Programs

An interesting announcement was recently

made by the Freed-Eisemann Radio Corp.,
Brooklyn, N. Y., manufacturer of Freed-Eise-
mann radio receiving  sels, coneerning the

forming of a Music Critics Radio Board, for the
purposc of advising and giving suggestions to-
wards the furtherance of better broadcasting
The forming of this association was sponsorcd
and suggested by the Freed-Eiscmann Radio
Corp., and it coutains the names of such well
known critics as Glenn Dillard Gunn, Chicago;
William Smith Goldenburg, Cincinnati; Mary
M. Howard, Buffalo; Penfieid Roberts, Boston;
R. ). Mc).auchiin, Detroit; Harvey Ganl, Pitts-
burgh; James Davies, Minncapolis; H. A, Strick-
land, Brooklyn, and S. Lecair, Philadelphia.

STYLUS BARS
Phonograph; r and Radios

{To order)

STYLUS BAR & MFG. CO.
Clogue Rond
NORTH OLMSTED - - -

OHIO
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The New Operadio Consolette

The tremendous popularity of the
Operadio—which has increased radio enjoy-
ment by making it available anywhere—has
led to this beautiful six tube cabinet set for
home and apartment use.

The set in its compact mahogany case
may be casily carried to any room of the
house. Like all Operadios, it is entirely
self-contained ; no outside wires or connec-
tions being used.

The special loop supplied
with the set is used
either caoncealed

within the cabinet, or exposed, plugged into
the top when extremely directional effects
are desired.

The dealer who sells the Operadio line
this year can meet any demand for high-
grade receiving set, yet carry a comparatively
limited stock. Public goodwill for this well-
known name, together with many revolution-
ary developments for 1926, mean a prosper-
ous year for dealers obtaining the Operadio

franchise. Write or wire for

The Operadio Corporation full information and
8 So. Dearborn Steeer -

Chicago, UL terms.

PERAD

The Original Self-Contained Radio

BUILT BY THE MANUFACTURERS OF THE FAMOUS OPERADIO PORTABLE
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Price -

IN DOZEN LOTS - $6.00

==
A‘:x'rm Loup
AND CLEAR

——

56.50

shown.

record with one winding.
A durable well made product.

arrangements.

THE FAVORITE MANUFACTURING CO.

CARI. KRONENBERGER, Prestdent

105 East 12th Street

A BIG HOLIDAY SELLER

Nirona Is the Finest Toned Small
Machine Ever Produced

Unique—lnviling—Artislic—Sells on Sight

Manufactured in various colors—some with figured designs as
A display will sell NIRONAS.

Wonderfully clear and very loud
fier giving the volume of large machines.

Be the first to show NIRONAS.

e

sound box with patented ampli-
Plays one ten-inch

Distributors write for special

New York City |

édison ’i‘one Test Season
Now Under Full Swing

Four Groups of Artists Now Appearing in Tone
Tests in Various Sections of the Country—
Series Meeting With Great Success

Thomus A. Edison, Inc, unnounces that the
serles of Edison toune lests for the new season
arc now under wiy in various seelions of the
conntry, and are apparently mecling with the
great snceess that has always altended Uhese
coavincing domonstralions of tonc quality and
reproduction.

During the present Fall Elizabetl Spencer
and Lucille Collctte are appenring i tonc lests
in the Far West and on the Pacific Coast; Betsy
Lanc Sheplicrd and William Reed are appeir-
ing in the Mimeapolis and Chicago districts;
Glenn Ellison and Ala Hill are appearing fn
\he Cleveland and Richmond lerrilories, and
Helen Davis and Victor Young are covering
the Detroit, New York and Dallas lerritory.
Assignment of new territorics for Lhese nrtists
will be made after the first of the year.

Columbia Representative
Finds Business Better

F. C Collins, sales representative of the Co-
lumbia Phonograph Co. in Connecticut, stales
that the industries throughout the entire Stute
of Congecticut arc operating alinost full force
and employing to capacity, and in some n-
stances factorics in the Naugaluck Valley arc
operating lo capacity.

General business conditions in Comncelicut
over the month of September have been unusu-
ally good, with dealers throughout the State
reporting very goad increased retail floor sales
in musical instruments of all kinds.

Phonograph and record business has increased
approximately 80 per cemt over August, with
the dealers fecling optimistic over the Fall

Perfect Record Co. Issues
New Numerical Catalog

The Perfect Record Co., Brooklyn, N. Y., has
just issued for trade use only a new nuinerical
catalog of the Perfect record. The book is of
the loose-leaf variety and may be kepl up 1o
date by the dealer inserting the page of lhe
list of new records sent each month. The eata:
fog is divided into four scctions, covering stand-
ard recards, opcratic and special artists, popu-
lar vocal and dance.

New Brillianto:e T\]—eedle

Container Proves Popular

Combined Needle Can and Record Cleaner In

New Size Appeals to Dealers—Selling Agent
Reports Increased Fall Demand

Tle Bsilliantone Stcel Needle Co,, New York
City, solc selling agent for tic W. H. Bagshaw
Co., Lowell, Munss., rcports that the ncw 250
needle record cleancr can recently produced by
the contpany has met with much success. It
will be remembered that hitherto these record
cleaner cans were never packed with less than
500 needles. The smaller quantily has appealed
to the daaler and has resulicd in heavy orders

1. W. Acton, gencral manager of the com-
pany, reports that the Fall months have created
a considzrable inercase in the necdle demand

Atwater Kent Color Ads
Cause Favorable Comment

The forccful and @ of e
advertising copy of the Atwaler Kent Mfg. Co,
i Pa, : of Atwater
Kent radio secciving sets and radio speakers,
is receiving widespread comment thronghont
the indu.try. In the national adverlising cam-
paign many advertisements show some model
of the Atwater Kenl rudio recciving set in the
homes ol promincnt personages.

A recenl attractive advertiscmicut appearing
in House and Garden and V¥amily Fair shows
the Atwater Kemy Model 20 compact in the
New York home of Rosamond Pinchot, actress
This advertisement, as is the case with other
advertisements in the Atwaler Kent publicity,
has been greatly enlarged in matusal calors for
Atwater Kent dealers’ window usc,

James K. Polk, Inc, to
Open Richmond Office

ATLANTA, Ga, October 6—James K. Polk, luc.,
of this city, onc of the foremost phonograph
distributors in Lhis country, has mude arrange-
ments to open a branch office at Richmond, Va.
in order to serve to maximnm advantage the
dealers in Virginia and surrounding sections of
North Carolina and castern Tennessee. This
wholesaler has atlained exceptional success in
the introduction of the stindard products that

Strong Dealer Demand
for “Domin-Aire” Receiver

Thornell-MacLaren Associates, Factory Repre-
sentatives, Report Orders Reccived Will Tax
Factory Production
Thorncll-MacLarcn Associates, exclusiye fac-

tory rcpresentatives for the MacLaren Mfg.
Co., 26-28 Park place, New York City, manu-
facturer of the "Domin-Aire,” a high quality
rceciving set, operating without Lhe use of bat-
teries or eliminators from direct licuse current,
cither AC or DC, have commenced an intensive
advertising campaign chiefly eonfined to cdu-
cating consumers in the metropolilan area.

H. F. Thornell, of the abovc eompany, re
cently stated that following the close of the
New York radio shows and with the inception
of the company's Fall advertising campaign, the
advance orders booked for this season’s produc-
tion seem Lo be far above the amount the com-
pany will be able to produce.

The manufacturers ef “Domin-Aire” have had
to turn down many high standard accounts in
various parts of lhe country, duc to the fact
that present produetion does not juslify exten-
sive distribution. As the company has an iron-
bound policy covering its outlets and complele
ner (4 ing trade and
prices the claboration of its distribution points
is being made with great care.

Another fraturc of the presentation of
“Dainin-Aire” is the fact that the company has
been operating an cfficient serviee department
for the purpose of giving tcchnical aid, where
necessary, cven in the homes of lhe consumer.
These activitics, however, arc in co-operation
with its dcaler agents. The plan, however,
does not lend itsclf to enlarging the company’s
activities too rapidly. Laler in the scason
Thornell-MacLaren Associates will operate 3
safes and technical school to more intensively
carrying on its planncd activities.

Davega Employes Enjoy
Annual Dinner and Outing

The annual dinner and outing of the cm-
ployes of the Davega stores was held the early
part of this month and was a decided success.
About 130 attended, driving in motor buses
to Sca Cliff, L. L, where a luncheon was served
and athletic games indulged in. The parly was

d to Dougl Inn, Douglaston,

it carries, which include Sonora ph pl
and radio prodncts, Okel records. Caswell
portables, Honest Quaker parts, Mastercraft
phonogruphs and Wall-Kane needies,

L. I, wherc dinner was served to the accom-
paniment of cnterlainment by several of the
talented guests.
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“Direct from set

to socket. No

batteries; no
eliminators.

5 “Reasons “Why the
“DominAire has the

Greatest “Possibilities for

“Radio “Retailers

1 It is without a peer amongst Radio Receivers. It operates
without batteries, directly from the electric light current
(A.C. as well as D.C.)

2 It is sold complete from the factory—nothing more to
buy—with matched tubes.

3 All self-contained, including loud speaker, in a beautiful
cabinet.

4 DominAire will be extensively advertised in an unusual
manner.

5 Authorized Dealers are protected against price reduction
and the consumer is protected by an all-embracive guar-
antee for one year from the date of purchase.

DominAire is a quality receiver. The output for 1925 is
distinctly limited and distribution will be concentrated in the
Metropolitan district of New York.

Desirable dealers are invited to write for information regard-
ing the DominAire and the MacLaren Merchandising Plan.

ominHir

TRADE MARK

The Ultimate inRadioReception

Made By ACLAREN AANUEACTURING (20,

Thornell-MacLaren Assaciates
Exclusive Dactory Representatives

26-28 Park Place, New York

"‘1

11
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Latest Summary of Exports
and Imports of “Talkers”

Figures on Exports and Imports of Talking
Machines and Records for the Eight Months
Ending August Constilute Interesting Reading
Wastincron, B. C. October 8—In the sun-

mary of cxports and imporis of tlie commcree

of the United States for the month of Angnst,

1925 (the Intcst period for which it has brecn

compiled), the following iire the figures bear-

ing on talking machincs and rccords.

The dutiable imports of talking machines and
parts during August, 1925, amountcd 1n value to
§19,193, as compnred with $22,542 wortl which
were imported during the samc period of 1924
The cight months' tetal cnding August, 1928,
showed importations valued at $287,986, as com-
pared with $276,479 in samc period of 1924.

Talking machincs 1o the number of 8,776,
valued at §234,291, were expozted in August,
1925, as compared with 5488 talking machines

THE TALKING MACHINE WORLD

valned at $193,497, sent abroad iw the same
period of 1924 The cight wonths’ total showed
that we cxported 49,524 talking machincs,
valued at $1,447,105, as igainst 45,451 talking
machines, valued at $1,753,633, in 1924,

‘The toal caports of records and supplies for
Angust, 1925, were valucd at §$147,103, as com
pared with $146,902 in Augnst, 1924. The cight
months coding August, 1925, show records and
accessarics cxported valued at $1,104935, as
eompired with $1,204,105 in 1924

‘The countries to which these instruincats
were sent diring August and their values were
as follows: United Kingdom, §560; other Eu
rope, $13,508; Canada, $5017; Central Amcrica,
$7,218; Mexico, §18.931; Cuba, §9,801; Argentina,
$29,636; Chile, $21.839; Colombia, $16,498; Pery,
$1,846; othcr South Amcrica, $28871; China,
$2,250; Japon, $889; Philippinc Jslands, $5.634;
Australia, $38,783; New Zealand, $14,213; other
conntries, $18,830.

Fred C. Emery will move to larger quarters
on Pleasant street, Gardner, Mass., this month.

Akradyne’s Appearance

important mention of it.

and Ear Buy.”

tomers,

HE complete

models of beautiful

SUNBEAM RADIO CORP.
350 West 31% St. New York

Also manufacturing Pink-A-Tone Radio
Receivers in 2, 3 and § tube models at

$18.50, $28.50 and $34.50

TO start from the finish and work

backward is an unusual procedure,
but the beautiful appearance of an
Akradyne receiver prompts us to make

ADIO has changed the old axiom

—the Eye Buys” to “the Eye
Akradyne, by its de-
pendable performance, quality repro-
duction and beautiful appearance, is
the ideal line to present to your cus-

Akradyne
- line—cabinet and console
models, $75 to $215, art
design,
$475 to $1475, and the Akra-
tone cabinet speaker, $31.50.

Akratone Catimct Bpeakoer
No. 31
Liat Price $1.30

g

Auradyne Copnoie Modrl
No, 160
List Frice $160

Auradyne Modol No. 00
List Price K00
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Plaza Music Co. Anneunces
New Children's Phonograph
"The Playtime" in Upright Cabinet, Finished

in Ivory White and With Attractive Designs,
Completes Ensemble of Children's Products

The Plaza Music Co. recently aunounced 3

sew addition to its line of phonographs. T is
is a model for children and has been named

Plaza "Playtime”

“The Playtime.” It is an upright cabincet, of
correct size for the mursery, finished in ivory
white, witll an attractive design on the front
door.

"The Playtime” Is a well-constructed instru-
ment. It will play any size record and its tone
reproduction is clear and of good volume. This
new children's model, in conjunction with the
“Little Tot's” table phonograph and the "Play-
time'" children's records, makes possible a com-
plete department devoied to products for ehil-
dren.

L. J. Weil, sales manager of the Plaza Music
Co., has arranged plans for co-operating with
retailers in sclling children’s merchandisc.  As
in previous years, the Plaza Co. will enconrage
dealers to set asidc a booth during the holiday
period solely for the display and demonstration
of children’s phonographs and records

New Advertising Campaign
Launched by Victor Co.

Public Informed of Wonader of Orthophonic
Victrola Theough the Medium of Double-page
Spreads in Leading Magazines of Country
Coincident with the d rations of the

new Orthophonic Vicirolas to the trade, the

long-awaited annomnceimnent has been made to
the public in the form of double-page adver-
tisciments in leading magazines of the eountry,
the first of these advertisements appearing in
the Septcmber 30 issue of the Ladies’ Home

Journal, followed by similar spreads in the

issues of the Saturday Evening Post, Pictorial

Revicw, Litcrary Digest, Country Gentleman,

Farm Journal and Fammer's Wife.

These advertisements introduced to the puh-
lic a new type of Victor advertising desighed
to visualize just what the ncw sound reprodue-
ing medium was designed to accomplish. The
advertiseent which appcared in the October
10 issne of the Saturday Evening Post was
particularly cffectivc, the illustration slhowing a
piano keyboard with but onc-lialf of the keys
being capable of reproduction, as is the case
under the prescnt system of sound reproduc-
tion, as compared with the new system which
reproduces sound with fidelity, brouglit liome
the desired point most effectively,

Warner's Music Shop, Youngstown, O, has
taken new and much larger quarters at 16 North
Phelps street,
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STRAND LIST PRICE CUT 50/0

Gigantic Purchase by the

PLAYER-TONE
Talking Machine Co.

of the Entire Strand Stock

There are still ten models available in
both finishes. erte or wire immediately
for your new net prices in large or small
quantities. Special offer in car load lots.

’ e eS| ¥ PLAVER-TONE TALKING MACHINE CO.

of Width, 30 in.; Depth, 21 in.; Helght 34 In. ! 632 GRANT STREET PITTSBURGH, PA.
T e e s82.50

Eastern Show Room and Representative:

95 MADISON AVENUE NEW YORK CITY

e

I

llllllllllllllll STRAND HODEL 40

Width, 42 imi; Depth, 23 In . Helght, 34 n.
STRAND MODEL 20 Li!l Pﬂcc £200

i ew List P
Width, 38 in,; Depth, 21 in.; Height, 34 In. - e et e e A B

e A PR30 58750

S

- STRAND 8 RADIO &
ABINET

,\ecnmmndn«e any § 0. 7i RADIO
STRAND MODEL 10 § radlo got measuring ot STRAND, NO. ¢
th, 25% In.; dlo  set
Wi, R e Farmer List Price, $100 e o A i“"sz%i‘,,:,m»
st Price, $200  $ Former List Price $1
Ne w"‘&'!‘.'-” o & ‘25 New Lial Price. Lo 50

Fastern Showroom and Representative:

MANUFACTURERS PHONOGRAPH CO.
95 MADISON AVENUE, NEW YORK CiTY

—_
—
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—
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Mignonphone Portable
Is Placed on Market
Miniature Type Fren’ch ;‘al.king Machine Re-

fined and Finished by E. H. and L. S. Walker
—Shaped Like Vanity Case

E. H and L. S. Walker, who, for a number
of years, have been successfnl inporters of

The "Mignonphone'

Freneh stecl products, have given some refine-
ments and finish to a novel French talking ma-
chine of the winiature typc. The produet is
known as the ®Mignonphone” and, while the
metal cquipment, inclnding the motor and sound
box, arc the work of Freneh manufacturers, the
product itsel is assembled in this country, en-
eased in American-made bass-wood boxes with
leather eoverings in A varicty of colors.

The *Mignonphene,” which weighs four
pounds, is shaped like a fair. sized lady’s vanity
case. The minimum amount of metal exposed
carrics out this idca perfeetly. The "Mignon-
phone,” however, when sct up, proves to be
exceptionally loud and elear, with a sound box
of high quality and fabrikoid amplifying horn.

The product, which is now being introduced
to the trade, is being demonstrated with rec
ords by well-known artists. This is done to
prove the high quality of the musical sounds
produced by the instrument. The produet is
quite unique and should ercate interest as 2
novelty. However, the fact that it is made of
highest quality cqnipment thronghout should
add considerably to its sales

[0

heWorldsStandard
Jfoud Spe

af

AU AN A AUE AV 8 AT LAY

This International Favorite

=egaine any other spesker
Get one fo test from your jobber
Praduct of over 30 years' loud
speaker experience, The Amplion
has won world-wide leadership
in sales through the actual su-
premacy of its performance. Test
an  Amplion—in compariwon—
and be convinced.  Jobbers
Dealers!  Backed by a power-
ful organization, governed by
sound, far-sighted policies and
nationally advertised on a large
scale—The Amplion offers a
proposition most  atiractive in
every respect. Address

THE AMPLION CORPORATION
OF AMERICA

SuiteC, 280 Madison Ave., New YorkCity
roato

Sunbeam Radio Corp. Host
to Distributors at Dinner

Banquet Given During Week of Radio Show to
Distributors of Akradyne Radio Reccivers—
Interesting Addresses Made by Officers of
Company—Meceting Well Attended

The Sunbeam Radio Corp., New York, manu
facturer of Akradyne radio reccivers and the
Akradyne loud speaker, was the liost at a ban-
quet given during the week of the New York
Radio Shows, at the Hotel Empire. The guests
of honer were the various distributors of Akra-
dyne sets, who had come from all parts of the
country to attend the Radio World's Falr and
Expesition.

Julian Jacobs, sales manager of the Sunbeam
RRadio Corp. presided as toastmaster. Ad-

dresses were made by Alfred Bloom, president

]

of the Sunbeam Radio Corp.; H. F. Hennessy,
of the Cainmercial Credit Corp., and other well-
known persons eonnected with the radio indns-
try.

“From the expressions of approval on the
part of those nttending the banquet and to judge
by appearances, the affair was a marked sues
cess. \We belicve that wherever it is possible, it
is a good policy for n manufacturcr to get in
close touch with his distributors i an informal
manner, as all work and no play makes Jack a
dull boy. Iu this manner not only does the
manufacturer get to know his distributors, and
viee versa in a morc personal way, but the va-
rions distributors themsclves, coming from all
parts of the country, have an opportunity of
mecting one another and thus ecmenting their
friendship as eco-workers in a common cause,”
said Alfred Bloom, in discussing the dinner.

Extensive Ad Campaign on
Pathe Cone Type Speaker

Broadside in Colors Picturing and Describing
Cone Speaker—Advertising Campaign in Sat-
urday Evening Post and Other Publications

D i

Ihe Pathé Phonograph & Radie Corp,
Brooklyn, N. Y, is sending out an attractive
broadside in colors on the new Pathé cane type
loud speaker. This new loud speaker through
its general attractiveness and efficiency created
much comment at the recent radio shows. The
new Greeian model, with pedestal and conven-
tionnl Greek design, is particularly popular

In the general advertising campaign of the
Pathé Co. it is being sold on a twofold appeat
to the women on its appearancc and to the
men on its performance and workmanship.

The new Pathé lond speaker is being backed
up by considerable advertising in the Saturday
Evening Post and other publications.

t will be remembered that Pathé nsed the
cone principle of reproduction many years ago
in their Actucle phonograph. Tlhey are, there-
fore, well familiar with not only the subject of
acousties, but also particnlarly with the cone
mncthod of tone reproduction. It can, therefore,
be logically assumed that the new Pathé cone
type of spcaker will find a learty welcome in
the talking machine industry.

INE WORLD
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Amendola Bros. Building
Rapidly Nears Completion

Will Occupy New Quarters in November—Gul-
lasano Music Storc Suffers From Fire—Dean
David Smith Purchases Victor Stock of
Widener's—Other New Haven News

New Haven, Conx, October O —Amcndola
Bros., 164 Wooster street, this city, have alrendy
gotten under way witlt their new building, which
will be completed about Nevember The
new stricture will be fonr storics in height and
will be locnted directly aeross the street from
their present location. Amcndola Bros. earry
Colimnbia  phonographs, Colmmbia  records,
pianos and other wnnsical instruments.

The Gullasano Music Store, \Vashington
nne, was completely burned out by a fire
carly part of October. The loss will probably

——— <

Radic Corp. Dinnes
reach about $4,000, which partially covered
by insurance. This sterc carried musical instru-
ments, pianos, Okeh and Odeon records. The
{future plans could not be learmed at this time

Dean David Smith, 219 Elm street, recently
purehased the Victor stock of the Widener de-
partment, located in Malley's Department Store
Mr. Smith now handles Columbia phonographs
and Columbia records, Brunswick phenographs
and records, Vietrolas and Victor records, to:
gether with a line of radio and musical instru-
ments. Mr. Smith handles the entire trade of
students nttending Yale University.

Columbia Dealers Tie-up
With Specht Orchestra

The Paul Specht Orchestra, exclusive Colium-
bia artists, gave a concert and dance in various
cities in Connecticut over the past two weeks
and in cach iustance Columbia dealers used
exclusive Pau! Specht windows and big mews-
paper space in their tie-ups.

On Monday, Scptember 21, the Paul Specht
Orehestra appeared at Miller's Music Shop in
Ansonia, playing at the store for over an honr.
About three hundred crowded into and around
the store and Paul Specht personally auto-
graphed all records purchased. On the follow-
ing Saturday, September 25, the orchestra ap:
peared at Watcrbury and the New England
Music Shop used large newspaper space to ad-
vertisc Speeht records and tied up with an
exclusive Paul Specht window.

On Monday, Septembcr 28, Paul Specht and
his aggregation appearcd at the State Armory
in Stamford, Conn. The Stamford dealers vsed
window cards and newspaper Spacc in featuring
the appearance.

Home From Middle West

Ben Bacr, sales manager of the Cnmeo Ree-
ord Corp., recently retnrned from a trip through
the Middle West. Mr. Baer states the Camco
reeord, "Brown Eyes, Why Are You Bluc?
looks like the biggest seller they have ecver
released. The record is in fox-trot form and
proves an alluring dance. The demand for
this partienlar record has been so active that
the Cameo Corp. will bring out a special release
in vocal form.
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Why the Air-Way is
the “Artists’ Radio”

Would you ask Rachmaninoff to play for
you on an out-of-tune piano, or Fritz
Kreisler to render “The Old Refrain” on
a fiddle made from a cigar box? Of
course not. Yet just that same thing is
being done to broadcasting artists by radio
sets that fail to give value for value in
tone reproduction.

There is a lot of difference between get-
ting 2 sound and the sound. Air-Way
owners hear the artist, not the loud
speaker only.

You who appreciate music, test the Air-
Way in parallel with any other receiver,
no matter what the price. You will notice
unmistakably that same difference in per-
formance and tone that leads the artist
to prefer a certain piano, or a priceless
violin.

All Alr-Way models are 6-tube resistance

coupled with four stages of amplification.

The case Is American walnut handled with

distinctively artlstic design and perfect

craftsmanship, The Air-Way Certificate

of Satisfaction is of new and vital in-

terest to radio dealers and owners. Learn

abo\;l it. Air-Way Model 61 pictured above

$98.50.

Air-Way Electric Appliance Corporation
612 Broadway, TOLEDO, OHIO
Export Department, 220 Broadway, New York, N. Y.

T RADIO RECEIVER |

3

Alr-Way
Mode! 62

Model 82—Same as Mod:
el 61 with builtin loud
speaker.

319750

Alr-Way
Model &
Model 83—The Air\Vay
Cansole.  Tremendous
value. Compare it to

appreciate it. l
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BOSTON
376 Boylston Street

ol

THERMIODYNE—MODEL TFS
FIVE TUBES

Master Control Radie built on
same principles as TF6, Phenome-
nal selectivity, distance - getting
ability and tone, uality,. Two
stages of Thermionic frequency,
Detector and Two Stages of Audio
Frequency. Master Control. Qut-
door Antenna Finished in Duo-

t Walnut. Pri

(?vr;:hou( ::cessorilec:) $ 1 00

Also Model TF§, six tubes, Price $150. Console
de luxe Model CTF6, Price $275. Speaker Table
with battery cabinet, Price $60.

Exclusive

DISTRIBUTORS

in the Music Trades
for the Eastern Seaboard

“A Man is Judged by
The Company He Keeps™

_a dealer by the merchandise he sells—a jobber by the lines
he distributes.
Choose your jobber by the manufacturers he associates
with, and keep in good company.
Every manufacturer we represen
and makes a worthy product.
fidently, repeatedly and PROFITABLY, sure of com-
plete protection.
THERMIODYNE is a le
A standardized type of Receiver for which there is an
insistent and growing demand.

CHENEY SALES CORPORATION

PHILADELPHIA
1015 Chestnut Street

t is reliable, responsible

Our dealers may sell con*

ader in the field of Radio.

A receiver that

sells and stays sold. The famous Master Con-

tro. THERMIODYNE.

A THERMIODYNE sales franchise brings

ing policy. Write

way for the

THERMIODYNE

batteries)

Brach Phone
Leaks

CHENEY SALES CORP,
1015 Chestnut Street,
Philadelphia, Pa.

Financing Plan, and Dealer Protection Policy.

Please send us today full details of your various Franchises'

Receptrad Receivers (no

Eveready Batteries
Brach Antenna Outfits

dealers prestige, purchasers and profits. Backed
by a most liberal merchandising and advertis-

us today, and pave the

biggest Radio Holiday Selling
Season of your business.

Jobbers of

Silver Voice Loud
Speakers

Trimm Loud Speakers

Philco A Batteries

Philco B Eliminators

Valley Chargers

Aalco Loops

Receivers

Plugs. Grid

Choose Your Jobber
as You Choose
Your Friends
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THERMIODYNE — Model TE5 —FLVE TUBES

Master Control Radio bullt o same succeesful principles as
TFe. 1| v d ability and

auality. Two Stages of Thermi Detector.
and Two Stages of Audio Frequency. Mastee Control Out:
door Anteana, Finished in duo.tone Walout,

Price (withous nccessories) . ... $100
Roeky Mountam and Coast States o . %110

THERMIODYNE — Model TF6—SIX TUBES

Pouwerful, smooth.working Instrament, with Three Stages of
Theemionic Frequeney before detector, Detector, sad Two
Seages of Audio Frequency. Muster Contzol. ladoor or Oue
dome Antenna, Gepuine Walnut Cabiner with Interior
comparment for "B Battery,

Price (without necemsories) + .« - . b $150
Rocky Mountain and Connt States .« . .« - . - $160

Canadlan Sales Office:
DOMINION
THERMIODYNE
RaDIO, Lid.

425 Phillips Place.
Montreal, Quebee

and to Volume Business
-at a Profit.”

{

HE

E

TH CFCA on the air at 350 meters and

WW] working on 352.7—with WTAS fight-
ing with 302.8 for supremacy over WPG’s 299.8
—and with similar conditions all over the country,
what chance has the ordinary set to stay sold when
offered on the basis of selectivity?

These jammed-air conditions bring Thermiodyne into
its own and give special significance to the fact that

This is Thermiodyne Year

For, Thermiodyne is super-selective. When it comes to un-
scrambling today’s broadcast mess, Thermiodyne does what
seems impossible!

Thermiodyne’s Master Control, swinging along Thermio-
dyne’s magic half-circle, picks up these stations one at a time,
and holds any one of them at the pleasure of the operator,
without the slightest suggestion of others creeping in,

Today, there’s only one way to sell radio. Give your cus-
tomers a demonstration—if possible in their own homes.
Demonstrate Thermiodyne’s superiority, super-selectivity and
simplicity of control. More than half of the Thermiodynes
thus demonstrated are sold—and when Thermiodyne is sold,
it stays sold.

Highly attractive models. Simplest operation. Right prices.
Unparalleled performance. Liberal trade-in proposition, prof-
itable deferred payment plan. Co-operative advertising.

Could any dealer ask for greater assurance of volume busi-

ness at a profit?

THERMIODYNE
RADIO
CORPORATION
1819 Broadway,
New York Cuy

MAIN PLANT
Platsbarrgh, N Y.
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Columbia Co. Buys Interest
in Lindstrom Organization

Columbia Gramophone Co. Ltd. England,
Acquires Important Intercst in Carl Lind-
strom and Allied Organizations in Behalf of
the Columbia Organization
Louis Sterling, chairman of the board of the

Columbia Phonograph Co, Inc. in belialf of the

Columbia interests, through the Columbia

Graphophone Co., Ltd, of England, has ae-

quired a very important intcrest in the Carl

Lindstrom Co. of Berlin and the Transoceanic

Trading Co. of Amsterdam, which companics

have been cstablished considerably over twenty

years and wlo arc by ar the largest phono-
graph and record manufacturcrs on the conti-
nents of Enrope and South America. The Carl

Lindstrom Co. and their subsidiaries opcrate

phonograph and recard factories in Germiany,

Austsia, Poland, France, Spain. Italy, Sweden

and Switzerland, in Enropc; and in Brazil and

Argentine Republie, in South Aincrica.

The Columbia Plionograph Co.. Ine, of New
York, and its affiliated companics arc now de-
clared to be the largest manufacturers of pho-
nographs and records in the world; and the mu-
tual working arrangements all over the world
that have been entered into between the above
companies will be of naterial advantage to Co-
litmbia.

Art Gillham, Whispering
Pianist, Assists Dealers

Art Gillham, the "Whispering Pianist,” pop-
ular broadeasting artist and exclusive Calumbia
artist, is broadeasting from Stations WJZ and
WEAF, New York, during the period from Oc-
tober 13 to Oectober 21, and Columbia dealers
arc taking advantage of the interest stimnlated
in the recordings of this star to pnsh to the
fullest possible cxtent the Columbia recards
which he has made. One of the most popnlar
Colimbia recordings of recent relcase is "Arc
You Sorry?" coupled with “Loving Just Yon,”
both of which are sung by Mr. Gillham. Dur
ing his stay in the metropolitan section Xir.
Gillham will appear at store concerts of a num-
ber of Columbia dealers, including the Chani-
bers Music Co.. New York; the Broad & Mar-
ket Mnsic Co.. Newark, and the Broadway Mu-
sie Co.. New York.

o

Otto Heineman's Statement
Regarding Lindstrom Contract

President of General Phonograph Corp,, Which
Has American Agency of Odeon Records.
Made by Carl Lindstrom Co.. States His
Company Has Odeon Contract Until 1935
Otto Heineman, president and tounder of the

General Phanograph Corp., and intermationally

prominent in tlic phanograph industry, issued

recently an intercsting statement in connection
witli hiis company's activities in behalf of record-
ings issucd by the Carl Lindstrom organization
of Gernany. The General Phonograph Corp.
lins attained phenomenal specess in the intro-
duction to the American trade of Odcon rec-
ords made by the Lindstrom organization, and
in lis statement regarding the Fiture assoei-
ation of the Lwo eompanies, Mr. Hecineman said:

“In 1921, the General Phonograph Corp. en-
tered into  contract with the Carl Lindstrom
A. G. of Nerlin, granting to the General Phono-
graph Corp. the exclusive rights in the United
Siates, Canada, Mexico, Cuba and Porto Rico,
for all Lindstrom recordings. This contract
runs for a period of fifteen years, terminating
in 1036, and during the duration of this eontract
the ljndstroin company cannol opcrate in
North America except through the General
Phonograplt Corp.

“The reeent announcenient thiat the Columbia
Graphoplhione Co., Ltd., of London, had acquired
a large interest in tlie Lindstrom Co. will in no
way affect the cxisting contraet with the Gen-
eral Phonograph Corp. Onr company will eon-
tinne 1o have the exclusive American rights to
all Lindstrom recordings of the past and future.
and we will issuc Odeon records made from
Lindstrom matrices to an cxtent even greater
than before."

Music Critics to Aid Radio

The Freed-Eisemann Radio Corp. Brooklyn,
N. Y. reeently amnounced the formation of a
radio board of rcview composed of scveral of
the best-known musie critics of the country
who have agreed to take an active part in fur-
thering radio musie, giving their impressions
and supgestions to the men and women of radio
in the bettering of the programs, with a view (o
intensifving the intercst of the public in radio
entertainment.

that

I Waaston 2-inch 22
Radio Panel 2
Voltmeter.
Model 506

JDEALERS are so famlilar whib the outstandl
thelr only questton ls “How mamy to stock "

For & clearly told technlcn] descriptlon of the
products wrile at once for the booklet “Weston

190 Weston Avenue,

Two WESTON Instruments
build Radio Dealer Prestige

ng posttion of Weslon quallly radlo producls that
g an

We ¢ wi
ordeting In larger quantities than ever before.

advantages aceured b
Rodlo Instruments.”
e Yo (& Betog demanded a lazge qunntiiles by dealers for thetr own eustomers.

WESTON ELECTRICAL INSTRUMENT CORPORATION

so increased everywhere that deolers are safe (o

STANDARD_THEWORLD.OVER .

WESION

Pigneers since 1888

The Famous
Weston Instant
Change Radio
Plug

th assurance that the damand bae

these two and ofher Weston
rompt requesis should be made

Newark, N. ).

_
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Plaza Music Co. Formally
Opens Radio Department

Full Line of Fine Arts Receivers in Table, Con-
sole and Highhoy Modcls on Market-=—Emil
Schenkel Is Manager of Radio Department

Tlie Plaza Music Ca., New York City, manu-
facturer of Banner, Domino and Little Tot
records, portable talking machines and ather
msical merchandise, held a formal opening of

Plaza "Fine Arts” Radio Set
its new radio department during the week of
October 12,

Emil Schenkel, sales manager of the radio
division of the Plaza Co., with a number of as-
<istants, together with other cxecutive officers,
acted as a reception committee and showed and
demonstrated the “Fine-Arts” radio receiving
ccts. This line comprises popular priecd table
modcls, with and withont encased loud speaker,
flat top console modcls and double and triple
deck highboys. Tlhe latter also comprises a
model in combination talking machine and
radio.

The Plaza radio products are all five-tube
radio frequency receivers. The cabinet work is
most attractive of the latest design and finish,
that lends itself readily to home atmosphere.

In conjunction with its new radio department,
the Plaza Music Co. has installed nnder the di-
rection of Mr. Schenkel a complete service de-
partment. This not only applics to the techni-
cal and meehanical co-operation for music deal
ers, but, in addition, has a complete department
of sales helps. There is also in conjunction
with this service division a pnblicity and adver-
tising department which is prepared to minutely
cover all of the nceds of radio-musie merehants
in the way of supplementary material for the
purpose of crcating sales, mail orders, follow-
ups and other business-getting plans.

Langdon Harriss, of Texas,
Passes Away in New York

Treasurer of Thos. Goggan & Bro., San Antenio.
Succumbs to Attack of Peritonitis in Broad
Street Hospital on Sunday

Langdon Harriss, treasurer of Thos. Goggan
& Bro., San Antonio, Texas, who with his fam-
ily has been spending the Summer at shore and
niountain resorts around New York, died in
Broad Strect Hospital. New York, on Septem-
ber 27, of peritonitis.

The funeral services over Mr Harriss, who
was S0 ycars old, were held on Tuesday after
noon at St. Patriek’s Cathedral. and were at-
tended by a number of members of the trade
by whon he was held in high estcem, among
them being Frederiek T. Steinway and Ernest
Urels, of Stcinway & Sons; W. H. Alfring and
Cliarles Addams, of the Aeolian Co.. and many
others

Tu addition to being interested in Thos. Gog-
gan & Bro. Mr. Harriss was also a prominent
factor in cotton circles and was a member of
ilie brokerage house of Harriss, Irby & Vose

A branel of the Crawford-Rutan Co., Kansas
City, has been opened at 826 Kansas avenuc.
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HERE is a reason why the
demand for full capacity
production is always in

evidence on Eagle Receivers.

The reason 1s:

Eagle dealers are absolutely con-
fident that in merchandise and
policy, Eagle always leads the field.

For a clean-cut, aggressive and
profitable campaign this year, secure
the Eagle dealership for your terri-
tory.

With Mo e Arentoen $235.00 Quantity production consistent

with a quality product is your -
surance for satisfied customers and
profits.

Write for Booklet Describing
Other Models

/ﬂm
i oy saAn/Agch S
Model C-3 v%d—gﬁw
With Model F Receiver—$275.00 é:, o -
The Trade-Mark e\\' GI‘E RADI Cm“’y Dealer go;perauon
S New, y
That Stands for == AL "Ew_“‘ e an rofits

Eaéle Radio Company

16 BOYDEN PLACE, NEWARK, N.J.
et > SRR E AR KX AT RERENER AR RA R AR

oy
w0
=t

et |

@E. R. Co.

%ﬂﬁﬁ!k@ﬁﬁﬂ!ﬂ Bin s

N
b
s

= |




192 THE TALKING MACHI

Speci_al Reéor—(_i R;:t;n‘ning Privilege Is
Announced by Columbia Phonograph Co.

W. C. Fuhri, General Sales Manager of the Columbia Co.,

Explains New Plan Which Permits

Retailers to Have Adequate Stocks of the New Records on Hand for Hol.days

Columbia dealers were advised this week by
W. C. Fuhri, gencral sales manager of the Co-
Inmbia Phonograph Co., Inc., of a special Co-
lmbia record return privilege, affording the
dealers an exceptional epportunity to take full
adyantage of holidny trade. Ar. Fuhri, in a
letter to the trade which gives details of the
return plan, said:

“We want every Columbia dealer to have a
representative stock of our wonderful new Co-
lumbia pecords for the holiday trade, and there-
fore, at a great financinl loss to our company,
have decided to offer the f{ollowing special
record return proposilion:

“In considerntion of your placing an order
for Columbia phonographs at the new special
net prices announced In our letter of October
§, and at the samc time 4 specinl order for
new Columbia rccords of the same net value as
your phonograph order, wc will grant yon the
privilege of returning for credit your surphus
stock of old Columbia rceords to an amount

Attractive Literature on
the New Eagle Radio Line

The Three Console and Two Table Models
Which Comprise the New Line of the Eagle
Radio Co. Pictured and Described in Un-
usually Effective Publicity Matter

The Eagle Radio Co., Newark, N. J.. which
recently annonnced its 1928-26 line, has sinee
issucd some very effective circular matter and
other publicity material for both trade and
consumer use. lacluded in this is a
pamphlet for prospeetive radio recciving set

equal to S0 per cent of your special purchase
of new Columbia cucords.

*For cxample: Purchase $200 worth of Co
lumbia phonographs at the new net prices and
$200 worth of new Columbia records at current
prices, we will then accept F. O. R. branch or
jobber, at current prices, $100 worth of yonr
old Columbia records (unworn and nnbroken),
and apply them as a credit on your combina
lion purchase. You may bsy wiorc or less on
the above cxchange basis, bnt you nwist take
advantage of the propoesition before December
1, 1925. Rccords you desire to return on the
above offer must be shipped and reccived by 1<
prior to ilie above datc.

“Qur regular 10 per ecut Columbia rerord re-
inrn privilege is in no way aflected Dy (his
special offer and will continne as heretofare
Bear in mind, also. that the S0 per eenl ncw
Columbia record advertising allowance as oul
lined in our letter to dealers dated Angust 25,
1925, is available for you."

of the line. This includes three console models
and two table models. They are attractive cab-
incts in cither mahogany or walnut with sep-
arate compartments for batterics and climina-
tors with built-in spcaker horn, delivered with
or withont spcaker units.

All of the console modcls enclose model
k¥ peceiver. This is the most imporiant of the
Eaglc balanced neutrodyne receivers, It is
equipped with special de luxe panel, vernier
control dials for close tuning, wound eoil, and
exclusive Eagle feature for increased sensitivs
ity, all of which make for ease of operation and
quality reception.

Iu its literature the Eagle Radio Co. places
particular 1 on its g v both the

purchasers which gives details and i ons

NE WORLD

Big Profits in
Udell Radio

No. 732

Draser in_front holds all

Complete catalog and
on request.

28th St. at Barnes Ave.,

An attractive, convenient cabi-
nct that looks well in any hainc

ecssories. Space in back for all
batterics and connections. Sold

with or withont loud-speaker
unit, Dealer's price, with haru

sy $19.00

Write for your copy today!

THE UDELL WORKS, Inc.

Cabinets

Just one’ ex-
ample (at left)
of the many ex-
cellent values in
the complete
Udell line. All
priced to make
quick sales, big
profits and per-
manent friends
for you. Other
U dell specialtics
in  Player Roll
Cabinets and
Console Talking
Machines.

ac-

prices gladly mailed

Indianapolis, Ind.

Octorer 15, 1925

dealer aud consumer. It points out that its
dealers arc progressive merchants sclected for
reliabillty and its products can only be found in
authorized stores.

In most of its consumer literature the Lagle
Radio Co. includes questions that should be
answered when purchasing a radio recefving
set. These cover tone, selectivity, distance,

P

Eagle Console C-1
casc of operation, €ost of operation, and other
features which make the instruments desirable.
Another product that the Eagle Radio Co.

Eagle Console C-3
presents this scason is the Eagle reproducer
unit.  This product incorporates the famous
O'Neil Audiphone Co.'s threc-way control bal-

Eagle Model F
anced armature, laminated electro magnet, large
permanent wagnet and India mica diaphragm.
It is a unit that has achieved some remarkable
results in reproducing quality tone in radio

broadcasting.

Emphasizing Quality of

Edison White Label Records.

Excellence of Tone and Volume Both Charac-
teristic Features of the New Pressings From
the Edison Laboratories

Thomas A. Edisen, Inc, in its advertising
and exploitation literature s cmphasizing
strongly the quality of the mew Edison White
Label records now being issued by the com-
pany. Attention is called to the superiority of
the new records over those formerly turned out
by the company, and to the exccllent tome
quality that has impressed those who have been
present. Volume of reproduction is onc of the
featnres stressed in the new records,

The Chillicothe Music Store, Chillicothe, O.,
has bern remodeled to provide more space.

Bl
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LOUDSPEAKER

NEW MODEL S TONEI—-Clcar, sweet, natural tone—free

from twanging, droning, gratingl Loud,

too, pouring freely out in every direction,

t Never hefore such purity, such strength in a

speaker .that can be sold with excellent profit

for only $12.50. This newest N & K creation

is a real money-maker. Artistic and novel in

' shape, “all-directional” in principle. Built of

burtex, the substance that destroys false tone

vibrations. Economical of space. 9% in. high,

! 614 inches square, Adjustable unit. Packed
| six to carton, enclosing sales helps.

— NOW is the time to stock speakers. If your
IMPORTED jobber is not ‘yet carrying this new N & K
PHONES Model S, write, wire or phone us for discounts.

Modet D 4000 ohms. The {

vorites of both pvolcw'cﬂ:i lMPORTED

and samateur nE_enlors. Large
amo

NEUFELDT & KUHNKE DIVISION

diaphragms, vs for
delp g tong. Reigl i PHONOGRAPH Th, Goldschmidt Corp.
UN];r& 2 Dept. T-10, 15 Williams St., New York
e B ttaehailey The Symbol
B Vierola or other stand o Trae

(r’euulr(d. List $7,50. In io- Musical Tone



Fine Exhibits of Leading Radio Lines
Feature Philadelphia Radio Exposition

Exposttion in the Arena in Philadelphia 2 Great 8

Most of O ding Lines Displayed

Unusual Volume of Publicity Heraldsd the Event—Entertalnment Enjoyed

PHILADELPHIA, Pa. Oclober 8—This year the
Philadelphia Radio Exposition was held in the
Arena al Forty-sixilh and Market strects, the
spaciousness of which allowed an exeellenl ar-
rangement of exhibits. The exhibus occupied
about 120 display booths and practically all of
the well-known manufacturers of radio scts
and accessofics were present, exhibiting either
direcily or through the displays of their local
distribntors. The cxposition was sponsored by
the Philadelphia Public Ledger, with G. B. Bo-
denhoff, exposition manager. A large amount
of previous publicity had been granicd the show
through Ihe columns of the Philadelphia Public
Ledger and other local newspapess and through
this publicity, and the casy facility through
which the Arena could be reached, tremendous
crowds visited the show cach day. 1n additien
to the great buying public the retail trade was
well represented and radio dealers from far dis
tant points visited the various exhiblts, The

iti d ed the ad t of
radio. Similar to the New York Exposition, the
sets shown were not radical in new eirenits, but
rather demonstrated the improvements and re
finements developed during the year.

Also similar to the New York shows, many
entertainment fcatures were provided. A large

Philadelnlun; Jewett Rallo & Ihosograph Carp., Pontine,
Mick.; DeForcst Radlo Co, Jemcy City; Magmavox Co,
Oakland, Cal.; Amectican Bosck Mauucto Com., Sprius
keld, Mass; E. T. Cunuwgham, San I isco; Zeulth
Radio Corp., Chicano; A-C Electrical Mig. Co. Daytoo,
©.: Fartand Mig. Co., Long Jshand, N. Y., Schickerling
Products Corp., Newark; Pfaustich! Redio Co. Chicago:
M. B. Sleeper, Inc., New York; Willard Storage Datter

Co., Cleveland; Davld Grines Radio & Record Corp., Ne

York: Natlonal Cathon Co., Inc., New York; Valley Ele

tric Co., 1. Louis; Dlctograph Products Carp., New York,
Phoerax Radio Corp., New York; Apex Electrie Mig
Co., New York: Freed-Eiscmann Radio Corp, New York
Freneh Rattery Co., Madison, Wisc.; Croslcy Ratlio Corp,
Cinclanati; Grigsby-Grunow-Hinds, Chieago; F. A, Dy Au
drea, New York; Fausiech Producis Co,, Chicago; Sglitdort
Electrieal Co,, Newark: Eagle Radio Co., Newark! Acro
Master Corp., Newark; Apco Mig. Co. Providence, 1. I

Nramlcs Froducls, luc, New York; Denchue Lunber Cou
Perth Amhoy, N. J.; Mu-RaJ Radie Comp., Newark; Mas
wol Radio Cory, New York; Bright Star Batiery Co,
Rayonne, N. §.; Burgess Dattery Co., New York; Radio

tive Corp., Rrooklyn, N. Y.1 Sterling Mig, Co., Cleve
aud: Americau Elestre o, Chicago: Electric Storage
., Philadelppio; Losis Buchn Co., Philadelphia:

Inc., Philsdelphia; Halleway & Co, fne,
dio Salcs Co., Philadclghia; Dur
ham & Co., Philadclphia; Lockwood Radio Co., lus., bl

adelphia; R. E. Tongsc & Dros., Philadelphia; Radio Prod
ucls Sales Corp, Philadelibia; Girard Phonograph Co.,
Philadeiphia; Astral Radie Corp,, Philadclphia; Gray Sales
Co., Philadelphia; Stewart Proilucis Scrvice Station, Phik
adefphing Trilling & Montague, Pliladclphin; C. Davis
Electrie Co., Philadclghia; Pean Phoiograph Co Thila:
delphla; Franklin Electric € Philadelpkia; Runsey Elec
1ric Co., i hia; Molar Iymition Ce. Philadelphia;

glass enclosed broad room was i lled
at one end of the Arena, where, through the eo-
operation of all the local broadeasting stations,
many fine radio programs were broadeasted
during the weck dircet from the Arena.
Throngh the transparency of the walls, those
attending the expositton were able to witness
he i ing art of broadenstl
Among Those Present

The Arena, which had bcen claborately deco-
rated for the occaston, was epen to tlte general
public on Saturday, October 3, and the exposi-
tion was for the duration of one week. Among
those exhibiting were:

Alwater Kent Mfg. Co., Philalelpbia; Poolcy €o, luc

USRI

Keystone Sales & Scrvice Co. Philadelphia: J. H. McCul
Joush & Son, Phlladelphia; Motor Ports Cu., Plilaclphia;
Gearge W. Hipsley, Fhiladelplia; 1. €. Rokerts €o., Phil
sdelpbla; Temmons, Inc., Vhiladclphia; 'Hamford Battcry
Co., Milldnle, Conn.; Radiodius Corp., Drookiyu, N. ¥.i
Iteemer- Tully Producls, Chicago; Benjamin Elecisic Prod
ucts Co., New York; Liberty Mfg. Co., New Yorki J. f
Speed, New York; General RaMo o, Cambride, Mass;
Mastln Copeland Co., Providence, R. 1i Blandin Phouo
graph Co., Racine, Wis.: Tower Mg, Co., Boston, Mass

SilvenMarvkall, Inc., Chicago; Acme Agparatus Co., Cam
beidge, Mass.; Awerlean Mard Rubber Co, New York; All
American Radio Corp., Clieago: Reickmau Ca, Chieago,
and Yaxley Mfg Co., Chicago; Langhcin & Kaufman
ttadio Cow New Hovem, Conn.; Chas, Freshmau Co., New
York Cily; Blals Radio Labe, New York City:
Dayton Fau & Motor Ce,, Dayion, O.; Elcetrieal Rescarch
Labs., Chicaro, IlL; Stromberg-Carlsom Telcphone Miz. Co.,

Jackie Coogan Making—a‘CzRo‘ Recordi—ng

AR
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Rochester, N. Y.; Philadelphia Storage Bantery Co., Poila
delphia, Pa.; Rezeption Radlo Co., Philadelphia, Po.

For the success with whiecl the exposlition
met and Ihe cfficient munuer in which it was
conducled, credit is duc 1he varions commitiees
appoinicd lo supervise the expositfon.  The
various commitices and their chalrmen are as
follows: Publicity commiltce, C. E Shepperd,
Y.onis Buchn & Co.; lighting and decoratlons
committee, William Walker, of Ihe Franklin
Elcetric Co.; executive commitiee, L. B. F. Ray-
croft, of 1ic Electric Storage Battery Co., and
Ihe program committee, Harry Montague, of
Trilling & Montague.

Pooley Radio Concerts
Win Enthusiastic Praise

Varied and Carcfully Selected Programs Played
by Trlo of Skilled Musicians With Guest
Sololsts Have Appeal to All Listeners

PisraveLenia, Pa, October 9—Enthusiastic let-
lers reccived at Stations WEAF, WCAE and
WOO indicate thal thc concerts sponsored by
the Pooley Co., of this cily, manufacturer of the
Pooley radio cabinet and the Pooley radio-
pl h, are a pr d success. The
first of Ihese concerts was broadcast from the
above slations on Scptember 16, They are on
the air cach Wednesday evening between 8:30
and 9 o'clock.

The Pooley Co. promises “music that will de-
light you'* To fulfill this promisc, extreme care
las been laken, both with the selection of art-
tsts and with the formation of a coherent,
rounded program. A trio of skilled musiclans—
pianist, vielinist and ‘cellist (whe also plays the
saxophenc)—assisted by a guest sololst of ac-
knowledged eminence in his field, are the Pooley
artists. As cach week introduces a different
soloist, playing a different instrument, there is
a great deal of variety to the concerts.

By sclecting swith incticulous care the num-
bers to be played each week, the company has
suceceded in building up unified programs that
contain something to pleasc every taste. The
arrangement of cach concert has been done with
a feeling for both the spirit and age of the
composition,

The purpose of the Pooley Co. is to engage
as soloists men who ean best demonstrate the
lyrie as well as orchestral beauties of some rare
and seldom-heard instruments, in addition to
those that are better known. Thus, radio audi-
ences who pick up one of the three broadeast-
ing stations on Wednesday evenings in time for
tlie concerts will listen to solo sclections played
on the harp, the oboe, the xylophone, the accor-
dion and inany other instruments of real merit,
bul ones whose sole possibilities are perhaps
too seldom brought out in concert, Voice solos
are nol to be neglected, however, for it is an-
nounced that weckly programs will occastonally
be varled by the reeital of some well-known vo
cal artist. To date cvery Pooley period has
brought in notes of appreeiati

ion,
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Every Liberty Sealed Five Radio Re-
ceiving Set is sold to the user under a
positive guarantee that any defective
part or any piece of faulty workman-
ship will be replaced FREE OF
CHARGE anytime within 60 days
from date of sale.
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The implicit faith of the manufacturer
thus expressed in tangible security and
definite assurance of satisfaction
arouses confidence in the minds of
prospective purchasers and exerts a
powerful influence in swaying selec-
tion.
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123 N. Sangamon Street
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- AfterAll the Rest~Hear the Liberty Test’

-

The Liberty Seal Stimulates
Sales

It eliminates possibility of regret after
the purchase is made. It inspires faith
in the excellence of Liberty Sealed Five
operation and increases demand be-
cause it guarantees that factor of de-
pendability the radio buyer of today
desires.

Dealers who are interested in proven
values and service that promotes profit-
able trade are requested (0 investigate
the many advantages provided by the
Liberty Sealed Five franchise and
the Liberty policy of protecting the
buyer.

LIBERTY TRANSFORMER CO.

Chicago, L.~
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Wiedoeft and Gitz-Rice
With Peerless-Sterling
Peerless Quartet and Sterling Trio Are Aug-

mented by Popular Stass—Arranging Appear-
ances in Conjunetion With Dealers

The Pecrless Quartet and Sterling Trio, well-
known radie and talking muehine rccord artists,
who, for a nnmber of years, have made local

Rudy Wiedoeft
appearances in co-operation with talking ma-
chine retailers, are now armnging bookings for
the coming months.

This season these popular artists have with
them Rudy Wiedoeft, the well-known saxophon-
ist, an unusual entertainer, and Lieut. Gitz-Riee,
the composcr and pianist. Gitz-Rice will be re-

membered as the composer of that popular and
cver-sclling success, "Oh, How 1 Miss You,
Dear Old Pal of Mine."

With these two additions to their program,
the Peerless Quartet and Sterling Trie will have
a combination of entertainers able te rendes a
diversificd program and, through their person-
ality and popularity, prove exceptional drawing
cards,

Many talking machine dealers in the past
lave arranged bookings of these record artists
To-day most of them arc alse well known to
radio enthusiasts, and here is « point that should
be borne in mind when eontemplating local appear-
ances this season. The dealer, or dealers, who
are instrumental in having these astists appear
in his city can undoubtedly usc their appear-
ance as a faetor in bringing radio prospects into
the store. Record enthusiasts will, natusally,
go to the talking machine store. The dcaler is
not always so sure that the radio purchaser
will be so minded. 1, however, by apppropriate
advertising and good follow-ups, the music store
focuses the attention of everyone in lis eity
who js intercsted in these astists to his store,
it should, in a large measure, bring mneh busi-
ness that might go clsewhere.

flhe local appcasance of these record and
radio artists pays for itself. The dealer
ias nothing to lose there, but, with proper eo-
operation and hook-ups, he has much to gain
in added sales of both reeords and radio instru-
ments.

Buys Ohio K’lu;ic Co.

NEewcastLe, Pa, Octobes 5.—Tlhie Milleman Mu-
sic Co., on East Washington stecet, this city,
has purchased the business of the Ohio Musie
Co., 8 West Washington street, and will move
to the latter loeation during Oetober. The tzans.
fer includes the entire stock of Vietrolas, rec-
ords and fixtures of the Qliic concern, and the
Milleman house will handle, in addition, pianos,
radios and small goods.

WORLD Octoner 15, 1925

Okeh Hits From Musical
Comedy “Lady, Be Good”
Dealers Taking Advantage of Road Tour of

Successful Musical Comedy to Stage Effcctive
and Sales Building Tie-ups

Okeh dealers arc taking advantage of the road
tour of "Lady, Be Good,” one of the most suc-
cessful musical comedies that ever played 6n
Broadway and which started on tour after a
long run to capaeily audiences in New York
Among the featuse artists of this coniedy
are Barnum with Bailey, a team of banjoists
Which is known as the "Globe Trotters his
team has played all around the world, from
New York to Africa, and when playing in Lon-
don were honored by the reccipt of an auto-
graphed banjo from the Prince of Wales, The
two bays arc exclusive Okch artists and reeent-
1y recorded for the Qkeh library the two priu-
cipal hits of “Lady, Be Goo

Distributor in New Home

Newanx, N. J, October 9.—The New Jersey
Radio, Inc, Atwater Kent distributor,
nioved from its former location at 30 Hill street
to ncw quarters at 330 Washington strect, this
eity. At the vew location approximately 20,000
square fect of floos space is available, whieh
will be devoted to the business offices of the
company and the stocking and servieing of At-
water Kent radio products for the retailers in
the territory which it serves.

Incorporated

The Harvey Musie Shop, Harvey, 111, was re
cently incosporated to manufaeture and deal in
talking machines, etc, with a capital stock of
$5,000. Incosporators arc Russell C. Iseminger,
Richard M. Ball and Harry W. Seamans.

ANNOUNCING

The Last
Word in
Radio
Equipment

RADELUXE RADIO TABLE

CONCEALS ALL EQUIPMENT. CONVERTS THE UNSIGHTLY HORN
TYPE LOUD SPEAKER INTO A CABINET SPEAKER INSTANTLY.

List Price $45.00— Liberal Trade Discounts.

Territory now being assigned to jobbers. Write for particulars.

VINCENNES PHONOGRAPH COMPANY

VINCENNES, IND.
PHILADELPHIA OFFICE: 31 DELONG BLDG.

NEW YORK OFFICE.: 105 W. 40TH
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Demonstration of Orthophonic Victrola
Interests Dealers in Quaker City Trade

Hundreds of Dealers Attend First Demonstration of New Line—Practically All of Oid Stock
Cleaned Out—Dealers Add New Record Lines—Columbia Business Increascs

PHitaoeLpuia, PA., October 8—With the clear
ance of practically all the stocks of the Victro-
las that were included among the discontinued
qumbem cffective in the 50 per cent reduction
list, the local distributors and dealers have
turned their attention to the coniing cvent of
v llimponance to the trade—that of the intro
duction of the Orthophonic Victrolas which
will be nade in this territory during the coming
month. Not only is this an important factor to
the local dealers, but it also has stimulated
renewed interest in the talking machine indus-
try as a whole.

Demonstrate Orthophonic Victrola

With the first dealers’ demonstration of the
Orthophonic Victrola given at the Manufactur-
ers’' Club in September, the Philadelphia and east-
ern Pennsylvania trade was provided an oppor-
tunity to view the new models of the Victrola.
Through the combined distributing firms and
the manufacturers the private exhibition was
made possible at an carly date, so that the trade
might prepare for the stocking of the new mod-
els after  practical demonstration and personal
inspcetion. Open house was licld throughout the
day for the 300 visiting dealers, who came from
all parts of the local territary. With the Victor
Co. and the Philadelphia distributors, H. A.
Weymann & Son, Ine, and the Philadelphia
Victor Distributors, Inc, as hosts, the dealer
were the guests at a buffet luncheon served in the
afternoon at the club. Later in the month the
J. H. Troup Co., of Harrisburg, Pa, and the
Hotel Sterling, Wilkes-Barre, Pa., were the cen-
ters for similar demonstrations for the dealers
in the respective districts, who were not able to
be present at the Philadelphia exhibition. In
the spacious auditorium of the Troup Co., hold-
ing morc than 200 dealers, there was given over
to the showing of the new models an entire
afterncon with the local distributors and the
manufacturers co-operating with the Harrisburg
firm in the program. Other exhibitions were
held in Seranton, Reading, Williamsport and
othcr cities up-State.

Now that the dealers have been given an op-
portunity to scc for themseives the sales pos-
sibilities of the ncw types of the Vietrola, the
Philadelphia distributors are displaying the now
models at their headquarters here for the book-
ing of advance orders for the Fall and holidays.

Both the Philadelphia Victor Distributors and
H. A. Weymann & Son are featuring the new
model Style 81 in a permanent display.

H. A. Weymann & Son, through the whole-
sale Victor department nuder the management
of Charles Bahl, are prepared to assist the dealers
in their demonstration of the new modcls by
furnishing the retailers at a nominal cost with
speakers who are proficient platform orators
and trained college women of personality and
ability. The Weymann firm has arranged with
2 number of college graduates among the fair
sex who have made dramatic and art studics
their subjects and with cxperience as public
speakers and well qualificd to give demonstra-
tions of the new Orthophonic Victrola, to speak
before the various private organizations such
as clubs, ¢ivic and business associations, private
groups or fratcrnal bodies and otler gatherings
of importance. The Weymann company also
has on hand several copies of addresses pre-
parcd by the educational department of the Vic-
tor Co. for distribution among the dealers and
dealing with the new Ortlophonic Victrola,
which can be used for exploitation or demon-
stration or other purposes of education or pub-
Tich The Weymann firm will confine its ac-
tivities in the radio wlholesale department to the
Victor products, including the new Orthophonic
Victrola-Radio combirations and the Vietor
lumicre loudspcakers and to radio panels, and
drawer type radio sets, adapted to installation
in current styles of Vietrolas.

Another notice sent out by H. A. Weymann
& Son informs the deaters in New Jersey and
Pennsylvania, in a follow-up on the letter re-
ccived by them from the Vietor Talking Ma-
chinc Co., September 25, to the cffect of the
ncw exchange proposition covering the Black
Label records omitted from the 1925 catalog,
that they must have their records in the hands
of the carriers not later than October 3, and
those in Delaware and Mayland from October
15 to 17.

Cleaned Out Old Stock
So thorough has been the clean-up of the Vic-
trola models included in the recent discount list
of the Victor Co. in the warehouses of the
Philadelphia Victor Distributors, Inc., B35 Areh
strect, that the corporation has now left on hand
onty a few of Models No. 100 of the Victrola and

these only in odd finishes not ordinasily carried
in stock, such as these in golden oak polish or
the early Italian types. All {uture stocking will
be in the new modcls which arc to appear in the
stares within a few weeks' time and modcls of
which now are on display in the local head-
quarters. It is expected that the new stocks
will be ready for distribution before Novem-
ber 1, so that the holiday requirements may
be met.
Dealers Add Perfect Records

When Joseph Wexler, who covers the local
territory for the Pathe Phonograph & Radio
Corp., of Brookiyn, N. Y., made lLis rounds of
castern Pennsylvania during the month, he
opencd up several new accounts for the Perfect
records manufactured by that corporation. He
informs the trade of thc installation of sixty-
seven new presses in the Brooklyn plant for the
purpose of speeding up production in order 1o
eatcl up on behind orders. The new equipment
will facilitate a S0 per cent increase in produc-
tion of the Perfect records.

Ainong the dealers who have within recent
times added the Perfcet records to their stocks
is the National Talking Machine Co., onc of
the leading retailers of this city.

Columbia Demand Gains

Remarkable growth in demand for the Colum-
bia phonographs and records has been noted
witlin recent months and there is much optim-
ism displayed by the dealers over the prospects
for the phonograph sales during the Fall-Win-
ter scason. It is due to the many improved fca-
tures in both machines and records that the
sales are broadening. The tremendous demand
for the current recordings has materially in-
creased revenuc of dealers. Among the most
popular of numbers in this fist are “The Death
of Floyd Collins,” “Wreck of the Shenandoah,”
both recorded by Vernon Dalhart, tenor, to the
accompaniment of a guitar; William Jennings
Bryan's Last Fight, and John T. Scopes. Nu-
merous tic-ups with these records arc being
made among the dealers throughout the State
and claborate displays are being featurcd in con-
nection with them. Among the prominent tie-
ups made within the past month were those of
the Philips Music Store, 23 East Third strect,
Bethlehem, Pa, showing in replica the cave in
which Floyd Collins was entombed, with a
stuffed effigy of the vietim bound by a luge
rock across his limbs. The erowds that were
attraeted to the window display were so great
that the police were required to dispense the
mob about the store. Several thousand of the
records were disposed of through the window

(Continued on page 198)
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THE TRADE IN PHILADELPHIA AND

LOCALITY—(Continued from page 197)

exploitation. The Novelty & Specialty Sales
Co., of Steelton, Pa,, by a specially live window
demonstration along the same lines as the Phil-
ips store, drew crowds to its establishment and
sold a large stock of the recording. In order to
supply the trade with these records the loecal
braneh of the Colnmbia Co., nader Ihc manage-
ment of Albert J. Heath, 150 North Sixth street,
Was stocked a large guantity of these popnlar
sellers so as to meet the demand.
Charles Carson to Wed Saon

Wedding bells will chime within a short time
for the head of Carson's Music Shops. number-
ing threc stores, located on South street, ac-
cording to an announcement made during the
month, when the engagement of Charles Carson
and Miss Pearl Uram became publie.  Trade
congratulations werc extended the young Co-
lumbia phonograph dealer npan his cngagement.

A visitor to the headguarters of the Colmnbia
Co. during the closing days of September was
A. Plates, of the Plates Mnsic Shops, Atlantic
City, who was accompanicd by Mrs. Plates.

Improving Its Windows

The headquarters of the Guarantee Talking
Machine Supply Co. of this city, arc being
renovated and improved in anticipation of what
Messrs. Keen and Poswer expeet ta he a ban-
ner sales season.  The npper floors of the build-
ing are belng remodeled, providing inercased
storage facilities and ninmfacturing faciliti
for the Guarantce portable. During the past
month tlie entirc store front was removed and
entirely ncw and modern windows and entrance
were installed. Williamn H. Posner reports that
the Fall season has opened with a brisk demand
for talking machine repair parts. Although the
Guarantee portable cnjoyed steady demands
throughont the Summer months it has been
strangely found that the Fall orders for Guaran-
tee portables have been even heavier than during
the Summer months.

Everybody's Talking Machine Co. influenced
the recording of Nicky Guy and his Rose Trec
Orchestra through co-operation with the local
musical organization and the General Phono-
graph Corp. in the first record cver made by
that well-known Philadelphia aggregation. Tle
first. of the records was issued under the title
of the "Rose Tree Strnt” and “So, That's the
Kind of 2 Girl You Arc” and made a great hit
among the Quaker City dealers. The Every-
body's Co. has secured the services of C. J.

U
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A VELVALOID RECORD CLEANER WITH

HOLIDAY s .
good card and .th'mk of the difference in RE-

SULTS.

We bave 2 wonderfnt
the enstomer.

Have them
and Holiday wishes will greet them
Samples to Jobbees aud theis i
“A Velvaloid Record Cleaner should be a part of every Talking
Macbine and combiaation Radio sold.

Order direct or through your jobber but do it carly

PHILADELPHIA BADGE CO., Manufacturers
942 Market Street

GREETINGS costs no more than a

new Xmas design thal will be Ireasured by

to il to your gatrons so yorr GOOD WILL
Kias morn.

salesmen.

read,

Phitadelphia, U. S. A,

Cusack, former trafhic manager with the Read-
ing Railroad and more recently in his own busi-
wess. He will manage the entite shipping serv-
ice of the firm, providing a prompt and cfficient
traftic systemn for the trade.

Add Brunswick Line

In the handsome store buildiug of the Whalk
On Rug Co., of Scrantom, Pa.. there has been
installed a complete Brunswick phounograph and
Radiola department whieh was opened to the
public on Octeber 1. The store is one of the
largest fueniture houses in that scetion of the
coal reglons aud its proprictor planning to
develop an extensive Brunswick business under
the managcment of F. Cohen.

R. E. Laird, of Nt. Union, Pa.. has added to
lis store a Brunswick department, with both
plionographs and Radiotas and a stock of ree-
ords.

F. H. Espey, formerly associated with the
Baltimore branch of the Brunswick Co.. bas
been assigned to cover the coal regions of Penn-
sylvania under the management of the Philadel-
phia branch.

Distributing Its New Catalog

The new eomplete catalog of the J. A. Fischer
Co.. manufacturer of the Valley Forge main
springs and repairs and accessoncs, containing
over 4,000 items, was sent out to the trade dur-
ing the month. It is so completely and ade
quately arranged for rcady reference by the
dealers that many compliments have been com-
ing into headquarters here from all parts of the
country from the trade. The company an-
nounced the addition to its staff of Nat Wit-
lin, who will assume the duties of sales manager
for the irm.

The sales staff of the J. A. Fischer Co. is
particularly active as the Fall scason advances.

The

not be overestimated.

Dealers in  the

Orthophonic Victrola

Representing an entirely new development in the art of
tone reproduction, embodying new and startling discoveries.

This marvelous new instrument with cxclusive patented
features presents merchandising opportunities such as ean-

We solicit advance orders from Victor
territory

H.A WEYMANN & SON,INC.

1108 Chestnut Street —Philadelphia, Pa.
VICTOR WHOLESALERS

New

awe cover.

“The varions members of the organization are
out in their rcspeetive territories calling upon
the trade and orders are coming in in substantial
valume.

Irvin R. Epstan, who has been away for some
time on an extended trip, reports dealers and
distribntors cvidencing much imterest in Valley
Forge in springs and the Valley Forge line
of talking machine rcpair material. During
the conrse of his trip Mr. Epstan established
a mumber of new distributors for the line in
strategic centers

Nat Witlin, whe has lately joincd the Fischer
organization, is making his initial trip through
the Southern territory and daily reports whicl:
are being received from him would indicate that
this trip is provimg somewhat in the nature of a
trivmphal march.

Everybody’s Co. Adds to Stalf

Due to the steady expansion of the company,
and its inereasing activities, Everybody's Talk-
ing Machine Co., Inc., makers of Honest Quaker
main springs and talking machine repair mate
rials, has angmented its staff throngh the addi-
tion of two men thoroughly cxperienced in the
talking machine field.

Harry Harris, formerly with the talking
machine and radio department of Gimbel Bros.,
has joined the [Everybody's organization.
Harry Harris is a brother of Robert Harris,
Eastern sales manager of the Adler Manufac-
tiring Co., manufacturer of the Adler-Royal.
The other new member of the organization is
Ferdinand Schuyler, who for five years was
connected with the sales division of the Colum-
bia Phonograph Co.

Host to Atwater Kent Dealers

The Lownis Buchn Co., distributor of Atwater
Kent radio and other radio sets and aceessorics,
was host to its Afwater Kent dealers al
luncheon_held at a local lhiotel on Wednesday,
October 7. Following the luncheon, the
guests were taxied ta the great plant of the
Atwater Kent Mfg. Co, in this city, where com-
petent guides conducted them throughout the
immense building. After an cdueational and
pleasurable afternoon spent at the Atwater
Kcnt headquarters the entirc party retumned to
the Arcna, where the radio show was being
held. Charles W. Miller and C. E. Sheppard, of
the Louis Buehn Co. together with the com-
bined staffs of the Louis Buchn Co. and the
Atwater Kent Mfg. Co. were at the services
of their guests thronghout the entire day and
deserve much credit for the perfect manner in
which the day's program was carried ont,

Atwater Kent Co-operative Drive

The Louis Buchn Co. and other Atwater
Kent distributors in the city of Philadelphia
are co-operating with the Atwater Kent Co, in
an cxtensive dealer newspaper advertising cam-
paign. The eampaign will be ten weeks in dur-
ation and will contain ten full pages in the Bul-
letin. ten thirty-inch ads im the Public Ledger,
and ten thirty-ineh ads in the Inquirer. This
intensive newspaper publicity dirccted to the

consumer will undoubtedly ereate a substan-

tial demand upon the dealer for Atwater Kent
radio re ing sets and radio speakers in the

Quaker City and surrounding suburbs.

Penn Co. Issues Catalog

The Penn Phonograph Co., Ine, of this city,

has just issued its first eatalog of the radio prod-
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nets whi_ch it distributes. Although this is the
first radio catalog produced by this company,
catalog production is aot a new art to the Penn
_N‘m“fgnph Ca., for as a former talking mach-
ine distributor, it has issued catalogs as far
bxek_as 1898. Credit for this exceptiomully at
tractive pieec of distributor literature is duc
Earl G. Dare, of the Penn Phonograph Co.
sles staff.  The catalog is of the loose-feaf
style and is attractively bound in suff covers
in brown and gold. The following lines arc
featured: Fada, A.-C. Electrical Mfg. Co., Jew-

Radio & Phonograph Co., Zenith radio,
Philco batteries, Balkite, Elcctron chargers and
otlier nceess

Orders for Velvaloid Cleaners Gain

!.. W. Evart, sales manager of the Philadei-
phiz Badge Co., of this eily, rcports the Fall
scason has opened with a brisk demand for
Velvaloid record elcaners aud splendid pros-
pecte for the holiday trade. In outlining condi-
tious, Mr. Evart stated:

“\Vhile business is still spotty there scems to
}lt a tendeucy to solidity, a gradual substautinl
iuerease that would indicate s more steady de
pendable volume of busincss. Orders for Vel-
valoid record cleancrs are eowiug not only from
all States in the Uniou but frown foreige conu-
tries as well. We have found the perecntage
of repeat orders is nnusually high. This would
indicate these little good-will boosters are mak-
ing good and bringing in the business.”

The Philadclphia Badge Co. has preparcd an
attractive and original holiday design for the
Vielvaloid eleaner in plenty of time for the hali-
ilay season. Samples arc being sent 10 jobbers
and production of cleancrs with the new design
is progressing rapidly.

New At\vz;t;:r Ken_t Publicity

PHitapeLeriA, PA, Oetober 1—~The Atwater
Kent Mfg. Co., of this city, manufacturer of
Atwater Kent rceciving sets and radio speakers,
has added a new field of publieity and dealer
helps. It has sent to its dealers a speeial sheet
showing a serics of lantern slides which have
been prepared and are now available for At-
water Kent dealers for nse in the local moving
pieture houses and theatres. The present scrics
is ten in anmber and in cach casce space is pro-
vided for the dealer’s name and address. Two
of the slides attractively feature Atwater Kent
radio im a general way similar to the familiar

LOCALITY—(Continued from page 198)

Atwater Keat billboards that Liave been noticed
throughout the conniry. Four of them feature
the Atwater Kent radio spcakers and four fca-
ture specific modcls of the Atwater Kent radio
recciving set line.  These slides are being fur-
ished to the dealers at one-half actual cost,

Engagement of Philip
Grabuski Is Announced

3
President of Everybody’s Talking Machine
Co., Inc., Congratulated by Trade Friends
PicaprLeiia, Pa., October 10.—The numerous
friends throughout the talking machine industry
of Philip Grabuski, president of Everybody's

Philip Grabuski
Falking Machine Co., Inc, of this city, are
showering their congratulations npou him upon
the oceasion of his engagement to Miss Zena
Witlin, of Philadelphia. Miss Witlin has a
elarming personality and is popuiar in local
circles. She is the wiece of Ben Witlin, well
known in talking machine circles as Philadelphin
distributor of Star phonographs and Gennett
records. Philip Grabuski, as president of Every-
body’s Talking Maehine Co.. Inc., is weli known

27
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All Good—None Better

PENN PHONOGRAPH CO.

Wholesale Distributor

Philadelphia, Pa.

A Big Step Ahead

AMPLIFIER AND DETECTOR,
'
TUBE"E"

Points of Superiority
50 % Longer Life

Higher Mutual Conductanco, Uniformity
Interchangeable in any stage
Non-Microphonic

LIST PRICE
Write# 1 3
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Braipower Tuhe

Tube "X’ Deuble Duty R

Aberdeen Specialty Co., Inec.
Matn Sates Offlce: Bulte 410

1001 Chentout Street

Philadelphla

in the trade, and is one of the youngest suc-
cessful exccutives in the industry. Although
no definite announcement lias been made, it is
expected that the marriage will be in the Spring.

Mournful Melodies on
Edison Iiecords Popular

Southern Mountaineer Ballads Sung by Vernon
Dalhart and Company Proving in Strong
Demand in Many Localities
A strong demand is reported by Thomas A.

Edison, Inc., for the series of records being

made by Vernon Dalhart and company, repre-

sentative of the type of songs apparently
favored by the Southern mountainecrs, and
which appcal to record purchasers in other
localitics. Such songs as “Little Rosewood

Casket,” "The John T. Scopes Trial” (The Old

Religion’s Better After Ali) and “The Death of

Floyd Collins" nay not make a strong appeal

to jazz hounds on Broadway, but the sales in-

dicate that they are distinetly popular in the so-
called “sticks.”

Closing Quaker City Store

PHRADELPHIA, PA, October 8—As soon as the
stocks now on hand at the local branch of
Widener's have been disposed of the store at
1109 Chestnnt street will be closed and the
company will retire from the Quaker City trade.
The stock of machines and records on hand,
mostly Brunswick, Victor and Columbia, are be-
ing closed out on a cash basis. The store has
been under the efficient management of H. 1.
Abels.

Enlarges Radio Department

PuiaveLeria, P, October 8—The South
Ninth Strcet Talking Machine Shop, a gencral
music house in which Joseph Carolei is the
head, is enlarging its radio department and has
added new lincs, including the RCA and the
Fada products. Mr. Carolci reports aa increase
in radio business that justifics thc move.

Adds New Department

PHILADELPHIA, PA., October 8—The J. R Wil-
son Co. has recently iustalled a musical instru-
ment department in its taiking machine store at
1710 Chestnut street, the new department being
in charge of Edward V. Berger, formerly with
The Talking Machine Co. Special attention
will be paid to the handling of band instruments
of well-known makes.
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Room for Beth Radio and_
Phonograph, Says Layman

In Letter to The New York Times, Frank H.
Ordway Declares That He Has Doubled Rec-
otd Library Since Installing Radio
There has, naturally, been considerable dis-

cussion between prowmninent figures in the trade
relative to the comparative status of tlic phono-
graph and radio, some holding that radio was
supplanting the phonograph, others that it rep-
resented another fielil of entertaimment and, if
anything, suppleniented the phonograph.

The discussions have e¢ome, for the most part,
directly from people interested in some division
of the business and, therefore, morc or less
biased. The opinion of the laymen, however,
is more likely to br unmbiased, and we present
herewith the opinion of the Man on the Strecet,
as offered in a recent letter to the New York
Times by Frank Hanson Ordway, of Worcester,
Mass, in which he says:

"In your issne of September 27 these appeared
a bold assertion by some unknown 'authority’
on the cficets of the radio on the phonograph
business. This 'anthority'—1 quote the term as
used by your reporter—predicted that the re-
cent announcements mnade by radio impresarios
that world-famous opcra simgers and musi¢ians
would be hecard over the air this Fall and Win-
ler was the ‘latest step in the beginning of the
radio industry absorbing the phonograph busi-
ness.’

*The radio, to be sure, has taken su¢h a plaee
in the life of the times that, should we be de-
prived of it, it wonld secin as though a certain
necessity Liad been taken from us And the
phonograpl, from small beginnings, has grown
into a musical instrunicnt of vast importanee 1o
us all. The radio and the phonograph ase alike
in respect of their serving the publie with musie,
but arc as different from cach other as the
movics are from the legitimate drama. The
facl that Werrenrath and Homer inay sing oncy,
or, at best, twice a ycar over the sadio does
not in the least depreciate their value on the

OR those who want a radio receiver

second ro none, both in convenience
and performance, the Deresnadyne will
settle the question of which set to buy, It
is 2 complete set requiting no added
equipment. A set installed by mertely
plugging inthelighe socker. A secrequir-
ing no attention and always ready to op-
erate ac full power. A sec which does
not choose between wone quality and
volume, nor between sclectivity and
distance.

The Detesnadyne employs no barter-
ies. It is equipped with a power unit
which furnishes all necessary current
from the light sodket. This unit is en-
tirely noiseless—a permanent picce of
equipment, with 0o bulbs and nothing
to adjust, wear out, replace, recharge or

eAnd now the final radio set

—the Detresnadyne operating
from the light socket

A complete receiver employing o batteries

e Andrews

Deresnadyne
Radio Recez'zlz'ng%%m

&
\_ ANDREWS RADIO CORPORATION - 1414 S. WABASH AVENUE - CHICAGQ

renew. It performs at all rimes exactly as
dobacteries when theseare new and fully
charged.

The Deresnadyne includes all acces-
sories except tubes. Its compactness has
made possible rmdical improvements in
appearance. The power unit and speaker
are included in the cabinet. There is
nothing more to buy and no further ex-
pense ocher than household current
(110-120 AC60 cycle}—abour 1-10c per
hour of actual use. The only connection
necessary is the ground wire. Price$365.
Also the Deresnadyne 1l ac $125 and 111
at $163, receivers employing the Deres-
nadyne dreuit but requiring the usual
battery and actial equipment. DEALERS:
Order through your jobber. JOBBERS:
Write to us.

talking machine, where they may be heard, and
always under ideal conditions, 365 umes a year,
if desired. The radio is a rival to the phono-
graph, and rivalry docs not cause enmity, but
competition, and competition breeds better
service for the public.

"Since my radio sct wns instalied, less than a
year ago, my eollection of talking machine dises
has more than doubled, and as there are none
that T am willing lo dispense iith, it is begin-
ning to be somcwhat of a problem wliere to
house them all.

"Musle Is a delight and a pleasure to those
wha love it and, like all pleasures, a rcenrrence
is eagerly anlicipated, The Tanunhauser over-
tur¢ may enrapture me as | hear it over the
radio, but there is no way that 1 can ever hear
it repeated when 1 want it and when in the
mood to propeily enjoy it unless I own a
phonograph.

"There is room for both the radio and the
phonograph. Lecl us enjoy them both. It was
Beaumarchais who said: ‘Possession is nothing,
enjoyment of the possessed is everything'”

Trade Activities in the
Vancouver, B. C., Territory
Annual Radio Show Arouses Interest of Public

—Favorable Effect on Business—Lewis Piano
House Adds Day-Fan Radio

Vancovver, B. C., October 8~—Great interest and
cnthusiasm was manifest at the annual radio
show held here reeently in the Hotel Vanconver
ballroom. The primary purpose of the exhibi-
tion was to interest prospecls, both consumers
and dealers, in radio apparatus. On the open-
ing night more than two lhousand flocked
through the gates and during the remaining
days 14,000 people passed into the show. All
present were vitally interested in radio and radio
cquipment and the exhibit resulted in a large
number of sets and parts being sold.

Features of the show included motion pic-
tuges explaining how a radio receiving set fune:
tions, a broadcasting station in actual operation
and an exhibition of sending and recelving by
wireless to and from all parts of the world.

The cxhibition has thus demonstrated the tre-
mendous possibilitles in radio and also that an
exhibition of this kind is perhaps the greatest
method of stimulating radio sales. Hundreds ol
scts were sold by dealers during the show and
an infinite number of names of prospects se-
cured. Jobbers reported that they had signed
up many thousands of dollars’ worth of business
without leaving the Vancouver Hotel where the
show was held, Dealers from all parts of the
province attended in force, making the affair a
veritable radio dealers "Buyers' Week.”

The Lewis Piana House, Vancouver, has been
appointed to handle the Day-Fan tadio line,
represented by Bruce Robinson. It will eoncen-
trate an the sale of complete scts.

Speed in Making Okeh Record

An interesting example of the speed that
characterizes the production of timely records
occurred recently, when the General Phono-
graph Corp, manufncturer of Okeh records, ise
sued a ballad sung by Tebe Little, commemo-
rating the rescue of the hydroplane "PN-9."
The news regarding the reseue of this naval
airship was broad d aeross the i on
September 11, and the General Phonograph
Corp. immediately arranged for the services of
a composer capable of writing a ballad deserip-
tive of this important event. Mr. Little record-
ed the ballad and the master wax was forward-
ed to the Newark factorics of the General
Phonograph Corp., where it was cast. Thurs-
day, Scptember 17, exactly three working days
after the rescuc of the airship had been an-
nounced in the newspapers, samples of the ree-
ords were shipped to Okch jobbers, and two
days later the reeords were enroute to Okech
dealets throughout the country. This is truly &
most remarkable achievement.
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Appointed to Important
Post With Lyon & Healy

H. W. Baumgras Made Manager of Harp De-
par.tment of Big Chicago Musie House—Popu-
larity of These Instruments Growing
Cnicaco, Ttt., October 7.—H. W. Baumgras

lias becn appointed to take charge of sales in

the liarp department of Lyon & Healy, leading
music house of this city, according to an an-
nouncemcnt cmianating from the company’s
hcadquarters lierc. This is in line with the

cstablished policy of the company to secure so-

fnr_as possible only tlhe most capable and ex-
perienced men to take charge of the various
departments.

"Althougl for many years practically all the
lcading orchestras of the world have used Lyon
& Healy harps,” says a statement from the local
hcadquarters, “we find that in harmony with the
increasing popnlarity of the string instruments
generally, there is a marked intcrest shown in
the usc of this instrument by musicians all over
the country and we are enjoying satisfactory in-
creases in sales.”

Wm. J. Haussler Writes
New Harmonieca Text Book

Eighteen-Page Booklet Contains
Charts and Instructions—Issued for Free Dis-
tribution to Hohner Dealers
William J. Haussler, general manager of M.

Hohncr, Inc, New York City, is the author of

a particularly attractive new harmonica instrue-

tion book, eighteen pages in size. This book

is published by M. Holncr, Inc, harmoniea
manufacturer, and is for free distribution to
dealers handling Hohner harmonieas. In addi-
tion to its attractive appearance, it represcnts
one of the most valuable textbooks on har
monica playing that has as yet been produced.
On ils cover is a rcproduction of an oil painte
ing of Billy Haussler, Jr, son of Mr. Haussler,
playing thc harmonica. In addition to the justruc-
tions and charts, the book contains a forcword
on harmonica musie by Peter W. Dykema, pro-
fessor of musical edncation at Teachers’ Col-

Jege, Columbia University, New York, a pic-

ture of the harmonica orchestra at Nixon

School, Chicago, Ill, and endorsements by

prominent band leaders and musicians.

Mr. Haussler is an authority on harmonica
playing. His playing and instructions for play.
ing are nationally known through the reccmt
scries of broadcasting programs he conductcd
An instruction book by an authority of this
character will undoubtcdly prove very popnlar
to the buying public and materially increasc the
Hohner dealers’ sales.

Banjoists Write in Praise
of the Vegaphone Banjo

Boston, Mass., October 7—The Vegaphone
banjo is becoming more and maore popular with
the leading banjoists of dance orchestras
throughout the country, states William Nelson,
advertising manager of the Vega Co. Among
those who have recently writtcn im praise of
the instrument are Morey Ammstrong, of Del
Lampe's Orchestra; Bob Pitman, of Warner's
Seven Aces; R. Grimshaw, of Jack Hylton's
Orchestra; Joe Petracea, with Paul Buese's Or-
chestra, and Pete Fitzgerald, of Paul Specht's
Orchestra.

Valuable

Youngstown King Dealer
Making Rapid Progress

Carroll Music Co, Founded Less Than Two
Years Ago, Is One of City's Leading Stores—
Equips Bands With King Instruments

Youncstown, O., October 7,—The Carroll Music
Co.. although lcss than two years old, has de-
veloped into onc of the lcading music cstab-
lishments in this city. It has the agemcy for
the King line of band instruments, made by the
H. N. Whitc Co., of Cleveland, and has ont-

4 P,

B Y rmriate

SEND COUPON
FOR BOOKLETS!

an /Financing

H

when some customer inquired about
saxophone, etc., just because of the diffi-
culdes in selling on time payments?

With the new plan for financing pay-
ment sales which we can now offer to
“King" dealers, this obstacle is removed.
You can have a small-goods band instru-
ment department without tying up any
capital; and what is most attractive, dis-
pose of your leases without sacrificing a
cent of profit.
our published cash and payment prices
will cover the cost of financing so you
receive the full list price.

This financing plan is clearl! explained 1
in a folder now ready for di
There is no red tape or complicated ac-
counting connected with it, and the plan
e y is available to every dealer selling “King”
A Instruments. 1f this plan will be of serv-
ice to you we'll gladly send one of the
folders upon receipt of your request.

If you are interested in this plan and in
the exclusive agency for “King" Instru-
ments clip out and mail the coupon below.

5215-67 Superior Ave.

THE H. N.WHITE CO., 521867Supetior Ave., Cleveland, O-
Gentlemen 1 Kindly send 1he booklets checked :

Name e -
Addeess e e ————

Cly.

fitted many of the lcading bands and orches-
tras in this seetion with King insteuments.
Steve Carroll, one of the proprietors, Is a well-
known musician and band director. At the
present time be is the director of three bands
whicli he organized and equipped with King
instruments.

Saxophone Sho—p Moves

Bionxcras, Ava., October 6.—The Saxophonc
Shop, 11-k: musical merchandise dealer,
recently moved to farger quarters at 204 North
Twentieth strcet.

AVEN'T you sometimes said "'We
don’t handle band instruments”
ut a

The difference between

stribution.

THE H. N. WHITE CO.
Cleveland, Ohio

Manufacturers of

“KING” BAND INSTRUMENTS

Plan of Flnancng Pavment Sales. L,
B Exclusive Agency for King lasiruments.
We (do) (do nov handle band dnstruments.

Siare.
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Hohner Harmeonicas have an appeal for every age and

station in life.

The sales field is unlimited.

Write us for our "Big Business Builders'

M. HOHNER

114-116 Eest 16th Street
New York City

HOHNER PRODUCTS AWARDED FIRST PRIZE AT THE PANAMA-
PACIFIC INTERNATIONAL EXPOSITION SAN FRANCISCO (915

Many Live Retailers Add
King Band Instruments
Paul Bennett Now Acting as Traveling Repre-

sentative for the H. N. White Co. in Southern
Territory Is Well Known to Trade

The popularity of King band instruments,
made by the H. N. White Co., Clevcland. O., is
nanifested by the growing nsmber of leading
talking wachine and general mnsic stores which
arc now handling these instrnments. Among
tic firms which reccently secured the King fran-
chise are: The Acolian Co. St. Louis, Mo.;
Weaver Piano Co.. York, Pa.; A. B. Smith Piano
Co., Akron, O.; McDowell-Castator Co., Enid,
Okl who have stores al Ponea City and Blaek-
well; Arn & Son, MecAlester, Okla.; Carncy-
Neces Musie Shop, Okmulgee, Okla

Paul Bennctt, formerly of the firm of Zimmier-
mnan & Bennett, Oklahoma City, has accepted a
position as traveling rcpresemtative for the
H. N. White Co. in Southesn tesritory. Mr
Bennett started the Ist of September on his iui-
tial trip after a visit to the factory in Cleveland.
He is having wonderful suceess with the South-
ern trade, reports L. L. Fox, sales manager lor
the H. N. White Co.

IF. J. Bacon Gives Concert
in Columbus Establishment

Interest in Bacon Silver Bell Banjo Aroused
by Recital Given by Head of Bacon Banjo
Co. at Goldsmith’s Music Store

CoLysuus, O., October 8.--F. J. Bacon, banjui
and fhead of the DBacon Banjo Co., Groton,
Conn., reeently appeared in n banjo recital at
Goldsmith's Alnsic Store here and attracted
many prospective cnstomers to the store. M
Bacon has a host of followers throngh his van
deville and broadeasting activitic: The Bacon
B & D Silver Bell Banjo nsed by Alr. Bacon
came in [or spceial attention,

Vega Export Orders Increase

Bosyox, Alass, October 8.—Tlie Vega C
facturer of Vegaphone bunjos, repocts a snb-
stantial increase in export orders, with the
farger ones coming in almost daily from all
points, luclnding Englind and the Conthient,
Afriea, Sonth America and the Hawaiian 1
lands. Domestic orders for Vepaphoncs are
also at a higher point than cver before.

, AN

Who Is Making The Dealer Profit in Drums?

The o@d’}g‘ﬂ Dealer

You are primarily interested in profits.
profit nor profits that you think you may get but actual
dollars that swell the cash box totals.
1f you want such profits to be yours.
continued patronage of the professional player.
want the new business of the drum performer in the
home, the school and the playground, then we ask you to
investigate the profit performance of the Ludwig line.

Send for full details and prices now.

LUDWIG & LUDWIG

World's Foremost and Largest Makers of Drums and

1611 NO. LINCOLN STREET

Not a “paper”

If you want the
If you

Drum Accessories
CHICAGO, ILL.

Werlein, Lt(j.. Sponsori_ng_
Large Saxophone Band

Leading Music Establishment Is Organizing
Exclusive Saxophone Band for Concerts and
to Interest in § h

New Oruuaxs, La, October 7.—Thilip Werlein,
Ltd., is sponsoring the organization of a saxo:
plione band for concert purposes. Up to th

¢sent time no snch organization existed in thi:
city and it is felt that aside from adding to th
musical enterprises of the city it will sthmlat

n iutercst in ann and particularly in th

axophone.

Captain A Y. Bartlett, well-known musicinn
and band organizer, has been cngaged to direcr
the band and rchearsals will start shortls
While a few brasses may be wsed in the begin
ning, the goal is for a large and well-trained
organization made up wholly of saxophone

Landay Bros., Inc.,, Move
to Fifth Avenue Quarters

Landay Bros, Inc, New York, dealers in
miunieal merchandise of all kinds, recently
moved their exceutive offices to the scventl
fioor of 147 Fifth avenue, at Twenty-first street.
This move is of more than passing significance,
as the fonnders of the business. Max and James
1. Landay, have been associated with Fifih
avenne as a retail shopping ecnter since (he
starl of the bnsiness approximnately twenty-five
years ago.

Coast Dealer Benefits
From Orchestras’ Visits

Sax  Fraxeweo, Car, Oclober 3.—The H. €
Hanson Music House, local Bucsgher band in
stewment representative, was able to complete
a large number of sales throngh the co-opera
liou of the Buescher Co., in connection with the
appearance at local theatres of Waring's Penn
sylvanians and Abe Lyman's Orchestra, both
Bucscher equipped and well known for their
popnlar recordings.

G. K. Gilman—;(-)_Go Abroad

New Ouehaxs, LA, October 6.—G. Kealoha 6il
man, Hawaiian salesman in the small goods tle
partment of Gruncwald’s Music Store, has an-
nounced that lic contemplates sailing for Eu
rope about the first of the year. He intend~
open studios in London and Paris and will en
deavor to build np interest in Hawaiian mnsi
and in the nknlele and banjo-nkulele,
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Cracknell Now Manager
of Conn-Portland Co.

Well-Kno)Nn Figure in Pacific Coast Music
Tr:ades in Charge of Firm—]. Middleton Also
Joins Company—Both Widely Experienced
Pokreasn,  Oxe,

October 3—George Cruck-

nell has been appainted general manager of the
Conn-Portland Co., suceessor to tlie MeDougal!-

George Cracknell
Conn Co, at Eleventh and Adler streets. He
wil} identify himself with the musicians of the
district and plans to orgauize as many bands
and orchestras as the law allows in Oregon and
Southwestern Washington. He will have direct
coutrol in the teeritory in both wiiolesale and
retail for C. G. Cons, Ltd.

Before coming to Portland Mr. Cracknell
was branch manager for the band and orches-
tra departitemt of the Sherman, Clay & C
<tore in San Francisco and in the same capacity
for Wurtitzer Co. and Koliler & Chase, both
of Oakland, Cal. Mr. Crackmeli served four
years in the world war as bandmaster in the
Canadian forees. At the termination of the war
he toured Camada and the United States with
the “Fighting Sons of Guns Band," composcd
of musicians of the allied arnues.

Mr. Cracknell is full of cnthusiasm iu his new
post and is reorganizing his forces. Among
other things he has added « repair shop, which
e plans to make one of the best and most com-
plete in the Pacific Northwest. He has placed
7. Middleton, formerly with the Conn factory,
in eharge. He anmouwuces lhat & full and com-
plete line of Conn instrmnents will be earsied,
as well as Leedy drmms, Buffet clarinets, ctc.

New Department in Canton

CANTON, Octuber 6—Formal opening was
held recently of the wew band mstrument and
nall musical merchandise depastinent of the
1. W. Lereh Co. This new department will
feature Buescher band instruments and the com-
plete line will be carried, officials of the comn-
pany have annonnced. The departnent will also
merchandisc  Paramovnt, Vega and Bacou
banjos and Ludwig & Ludwig drnums.

Small Goods Demand Steady

Saur Laxe Ciry, Uran, October S—A cou-
<istent demand for small goods was a feature
of the music trades in this city dusing the Svm-
mer months,  The Daynes-Beebe Co. reports
that business generally was good in September
with vkuleles still sefling well. Other estabtish

ments made similar reports.

Ludwig Drummer Contains
Interesting Dealer News

Organ of Ludwig & Ludwig Contains Article by
William F. Ludwig and Other Matters Inter-
esting to Both the Trade and Consumer

Ciicaco, 1., October 6-—~In a recent eihtion
of the Lndwig Dmumner, published by Ludwig
& Ludwig, a wealth of interesting reading nuat-
ter, pertinent to the trade and tu professionit
and amatenr drmumers, is contained.  The fex
ture of the issne is le by William I
Ludwig, president of the cowpany, who write
on “Fhe Rudinients of Druuuning.
cle states there are d staudard radi
wnents of driun playmyg and an fnd rutanding ol
se mdiments o the pupud

1rying
the scales

Aunother iute
description of the new Super-Lndwig suare co
\rol, a featnre which nures individual snare
contrel, willi grealer rcsponsc and control of
sware action. News of the trade and illustra
tions of prominent nsers of Ludwig products
are also contained in this intcresting and in
strirctive publieation

necessar

arn t
~tlent of the viol
. - bl

Denver l)eﬁlérs Profit by
Tie-up With Orchestra

Dexvex, Coi., October S.—The appearance huie
recently ol Daham Joucs and His Brunswick
Recording Orchiestra at the Orpheum ‘Theatre
wave dealers an opportunity of ¢flc 1 tie-up
wilh this popnlay aggregation. The Chas. E
Wells Co. displayed an assortment of Coun b ud
instruments such as are nsed by the Joues or
chestra and the Ludwig binjo ich also plays
a promincnt part the harmony prodneed by
Tsham Jones’ band, At the Ruight-Canplell
store a ywindow was given over to a showing of
the Leedy drum which is played by Arthur
Layficld, of the Jones orchestra

The Sorianu Music Sliop, suceessinl dealer
of Niles, 0., rccently moved to considerably
larger quarters in the Butler Building, 48 Main
street

L
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IN THE MUSICAL MERCHANDISE FIELD—(Continued from page 202)

" H. N. White Co. Expects
Big Demand This Fall
L. L. Fox, Recently Appointed Sales Manager,

Planning to Handle Large Volume of King
Band Instrument Business This Fall

L. L. Fox, who was recently appointed sales
mauager of the H. N. White Co., manufactuecr
of the King band instruments, with hcad-
quarters in Cleveland, O, is devcloping plans

L. L. Fox
for liandling the large volume of business which
he expeels this Fafl.  Mr. Fox is cathusiastic
regardng the King itue of band instrumeuts
and he believes that during the rest of the
I all scason and Winter months an unnsually
licavy demand will be experienced.

With Northwest Conn Co.

Junies W. Wright, formerly with the Jack
Schwartz Co., and Ernie Meyers, formerly with
\he Bush & Lame Co., have joined the staft of
the Scattle Northwest Coun Ce,, Seattle, Wash.

Alexander Sanger, president of Sanger Bros,
Dallas, Tex, Victor distributors, died last month
following a surgical operation. Mr. Singer wa<
seventy-eight vears of age at the time of his
death

ARGEST MUSICAL

MercHANDISE HOUSE

IN AMERICA

ESTABLISHED 1834

1-53 FourtH AVE. NEWYORK CITY
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Factors in Popularity
of Musical Merchandise
Interview With Philip Nash, of Fred Gretsch

Mfg. Co., Featured in "Made In Brooklyn”
Section of the Dally Eagle

The Brooklyn Daily Eagle, Brooklyn, N. Y.,
rins at frequent intervals a feature page en-
titled "Made In Brooklvn” Under this head-
ing the Fred Gretsch Mg Co, Brooklyn, was
recently interviewed by a feature writer and a
very interesting story of the activitics of this
organization appecared. In this story, Philip
Nash, of the Fred Gretsch organization, reports
Wat in the sale of mnsical merchandise they
have found the nkulcle leads, tenor banjo next
and the saxoplione third in popularity. In this
interview, Mr. Nash states in part:

»Radio has been a great aid in the musical
instrument busipess. The same is true of the
talking machine. The people have learned to
distinguish the instruments from cach other
and lcarncd to lowe nusic more. From listen-
ing they turm in time in wany cases to play-
ing for themsclves, The world war was an-

other factor in the great increase In music’s
popularily. Musie in public schools and otlicr
schools is also an important inflnence. As to

musical instrements, vielins and pianos, of
course, will ulways be leaders, since they arc the
fonndations of orchestras, but modern jazz has
certainly changed sinec the sales of manmy in-
struments and added new ones. The growth of
big sympliony orchestras and bands in recent
years accounts for the fact that we earry sar-
r h and heckelph practically un-
known in ilis eountry before the war and
strange even in namc to MOSt persons now. One
intcresting feature about our business is that
we arc spreading the fame of Brooklyn in Ger-
many. Until American jazz swept the world,

Germany was the chief center of the mannfac-
turing of musical instruments, and the United
States imported many from that country. Now
it is gratifying to realize that Germany, revers-
ing the trend of 100 years, is importing instru-
ments made here”

In closing, Mr. Nash paid a tributc to Fred
Gretsell, who years ago, al the carly age of 17,
took over the business when bis father died and
has guided the finn to its present outstanding
suecess,

Ounc of the factors In the success of the or-
gaunization is pointed out by Emerson E.
Sirong, sceretary of the company, in that the
company trains most of its employes, prefer-
ring that to rclying on expericnced operators
and assemblers from other concerns. "We use
onr own methods and have onr own standards,
he said, “and prefer to break in and keep onr
employes, We have more than 150 workers in
the plant and are incrensing prodnction as cach
year passes.”

M. Harris Back With Vega

Boston, Mass,, October 7.—Myer Harris, promi-
nent trumpet player of this city, has rejoined
the siaff of the Vega Co. He formerly speut
four years in the brass instrnment department
of the company and later in the office. After
a few years' absence he has rejolned the Vega
staff.

A decided revival in export trade has been
noted. Substantial orders are reported to be
coming in dally from Englaud and the Con-
tinent, Alfrica, South America and Hawaii,

The Standard Music Co., Nashville, Tenn,
reecntly added a complete line of band Instru-
ments and musical merchandise. The lines car-
ried include Buescher band instruments, Ludwig
drums and Paramount banjos,

New King Dealer Displays
Full Line of Instruments
Crosby Bros. Department Store Devotes Space

in Show Windows to an Effective Display of
the King Linc of Band Instruments

Toreka, Kan.. October 7.—A most attraetive
display of King band insteuments, made by the
H. N. White Co., Cleveland, recently graced the
Bros.

departinent

How Crosby Bros. Featured King Line
store, which recently added the King line of
band instrmments to its music departinent. The
new department is under the dircetion of Walter
Fox and J. H. Cochran, both of wlom arc well
known In local musie circles and who demon-
strated tlic various kinds of instruments to
those wlho were attracted by the display.

Robert Brown has joined the sales staff of
the Partland Conn Co., local branch of C. G.
Conn, Ltd, manufacturer of Conn band instru-
ments, Elkhart, Ind. The new Conn salesman
was formerly with the local Bush & Lane
Piano Co.’s store, whcre he spent five years in
the small goods department.

The New Professional
FLOATING HEAD
DRUM is conceded to be
the most remarkable instrument
yet achieved in “Drumdom.”

The Satisfied Drummer Always Comes Back

2eecdy Manufacturing Co., Indianapolis, Indiana

WHO VIEW THE FUTURE WITH
AN EYL TO PROGRESS SHOULD
TIL UP W ITH‘)

e

“World’s Finest
Drummer’s
Instruments’’

A New 96-Page Catalog “'N'’ Mailed Free
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M. Hohner, Inc., Provides
Dealers With Sales Help

Attractive Counter Cut-Out Display in Eight
Colors Contains a Dozen Assorted H -
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IN IHE_MUSICAL MERCHANDISE FIELD—(Continued

Carberry-Parker Features
Fine Buescher Display

Art Krueger and His Badger Room Orchestra,
B in §

jcas—Pictures "Hohner Boy" and His "“Musi-
cal Pal"—A Sales Stimulating Dealer Help

M. Holuer, luc, New York City, manufac-
turer of Holner harmanicas and accordions,
has announced a new dealer sales help which
is known as the “Holiner Boy.”

For many months William J. Hanssler, gen-

s ¢

P

THC A BY 1AL WO2LES CHEATLEY TR IR00ST0 048 VLI

Attractive Hohner Cuteout

eral manager of M. Hohner, Inc, has been
working in collaboration with many of the
largest producers of display material and the
result is a counter display card which is also
a container that will undoubtedly prove very
popular with the dealer, and bea valuable aid to
him in the featuring and selling of Hohner har-
monicas.

The “Hohner Boy” is a cut-out display in
colors, which is the product of one of America’s
foremost painters. It is printed in cight colors
and depicts the "Hohner Boy" rendering some
high-class musi¢ on his "musical pal.” It also
contains and displays one dozen assorted Hoh-
ner harmonicas.

Back of this Hohuer display will be placed a
tremendous Hohner campaign of consumer ad-
vertising and dealers displaying this new cut-
ont card will link up with this great national
campaign.

Cutrone Music Shop Expands

Sour Noawarx, Coxw., Octeber 6—John A.
Cutrone has added another store, next to the
Cutrone Music Shop, 18 Ely avenue, to take
carc of the increasing business which he has
enjoyed for the past year. Mr. Cutrone carries
musical instruments, Columbia phonographs
and Colunbia records.

O. F. Benzing has left for Florida, leaving his
father in charge of the Stamford Music Co.
578 Atlantic street, Stamford, Conn.

Ammour & Co., manufacturers of music
strings, Chicago, report 2 large demand for
their products over September, 1924,

her Equipped, d ing of
Buescher Band Enstruments

Muwavkee, Wis,, October 5—~The Carberry-
Parker Co., loeal Buescher representutive, re-
cently featured these instruments in an attrac-
tive window display. A large poster bearing a
picture of Art Krueger and His Badger Room
Orchestra, well-known Buesclicr equipped art-
ists, was thc centcr of the display, and as this
aggregation is one of the best known in this
section, it attracted considerable attention
Grouped about the poster were Buescher in
struments.

Grossman Bros. Planning
Extensive Harmonica Drive

Cuevirane, O., October 6.—Henry S. Grossman,
wlho with his brother, Julins I. Grossmai, con-
dnets the Grossman Bros. Music Co., reports
that the firm will co-operate with the school
playground authorities and M. Holner, Inc.,
New York, in a serics of harmomica sales
drives. This company, which has been in the
wholesalc musical merchandise business for the
past three ycars, oceuples a six-story building
in the handling of stringed baud instruments.
The success which the Grossman organization
has achicved is attributed mainly to its consist-
ent policy of ncwspaper and billboard advertis-
ing and direct-mail campaigns. Both of the
brothers have had a wide experience in the
musie ficld and their progressiveness has been
inst 1 in building a nice bnsi

Band Instrumer:s‘ased
in Clothing Store Display

Kaxsas City, Mo, October 6—A window dis-
play at Rothschild's clothing store recently util-
ized band instruments to good advantage. The
scene depicted was a college prom with a young
couple in evening clothes and in the corner was
a group of stringed and band instruments,
loaned through the courtesy of the Crawford-
Rutan Co.

from page 204)

“Silver Bell”
Banjos

Send [nr illustrated book of PromMent
Orchesira and Professional Players

The Bacon BanjoCo..Inc.
GROTON CONN.

Brisk Bacon Business

Grorox, Conx., October 7.—David L Day, gen-
eral manager of the Bacon Banjo Co, Inc., re-
ports both doniestic and forcign danand for Ba-
con banjos is increasing steadily. The recent
broadcasting of Fred Bacon, president of the
company, from Station KDKA, Pittsburgh, re-
sulted in numerous letters being rcccived at
both the broadcasting station and headquarters
of the company. A large order for Silver Bell
banjos, to be shipped to South Africa, has in-
creased the export busincss of the company.

College Ramblers at School

San Antonio, TeX. October 5—The College
Ramblers, who have been playing at the Gun-
ther Hotel during the past scason, have re-
turned to college much to the regret of dance
lovers of this city with whom they made a big
hit. Conn band instruments, Ludwig drums
and Vega banjos are used by the College
Ramblers.

store—boosts your sales and
attention-getting case.

asset to your string business.
price of the strings are clearly marked.

display case.

These Goods Retail at. ...
COST TO RETAILER..

YOUR PROFIT ..... el
Bigger Profits on Refills

Music String Dept., Sec. W 9

fYou Can Make
126% Profit!

This beautiful display brings music players to your
makes an excellent
The size is 8x15x3% inches.

An automatic sales producer that will
The name, kind and

edge of music strings is necessary to sell from this

Filled with Armour’s quality music strings, you
will have no difficulty making this proposition pay.

ARMOUR 388 COMPANY

be a real
No knowl-

CHICAGO
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Com. McDonald Emphasizes
Value of Artone Portable

Interesting Radiogram from President of Zen-
ith Radio Corp. to E. R. Manning, Saks Man-
ager Berg Auto Trunk & Specialty Co.

As mentioned I a recent issue of The
World, included in the cquipient of the expe-
dition to Arctic regions wnder the ecomniand of
Donald MacMillan were several Arlone port-

THE AMERICAN RADIO RELAY LEAGU

HARTFOROQ. CONN,

» RADIOGRAM
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Radlogram Telling of -lmporlance- of Artone to Expedition

able phenographs, wade by the Berg Auto
Trunk & Specialty Co, Long Island City, N. Y.
‘I'hese portable phonograplis were placed on
board Commander MacMillan's ship, tlic "Bow-
doin,” and on the 8. S, “Peary,” commanded by
E. F. McDonald, Jr., president of the Zenith
Radio Corp., Chicigo.

The instruments have not only firnished en-
tertainnient and recreation for the members of
the crews aboard the two fips but they hive
been used to exeellent advimtage for the cuter
tainment of the Eskinos, xud other broadeist-
ing purposes, 'The accompanylng radiogean,
forwarded by Vice-Commander McDonald to Tl
R. Manuing, sales nianager of the Berg organi-
zation, emphasizes tlic importance of Arione
portables in connection with the Arctic expeli-
tion. Comniander McDonald alse refers to the
fact that the portable phonograplis were nsed
for brondcasting pusposes in sending back ta
civilization music from the Arctic.
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Se—ptcmber Biggest Month
in History of Everybody’s

Everybody's T. M. Co. Enjoys Largest Volume
of il in Its i All Depart-

ments Participate—Takes Title to Building

Pmigavetmnia, Pa, October 10.—Everybody's
‘Falking Macliine Co. has closed what las
proven to be thie higgest monlh in the history
of the organization. Scptember business i all

departments,  Honest
N Quaker mniain  spring:
and talking machine

repair materials, Okeh
and Odeou records and
Adler-Royal talking
macliines his been ex

napio svamon_ ¥X
ARSI B— ¥
[ T—

Gruatos !

ey | ecptional

— ‘e momh of Octo-
oo .. Der is proving 10 be a

very inporlant 11101

for the rerybody's

Cc On  Oetober

th o137 Ichrated
ni T As

distribntor of Okch
and Odcon records.
The cxeeplional  siec-
cess that thie company
has had  with thesc
records, and the en-
rg: manner in

h they liave in

of
these  records 1he
territory thicy cover is
a matter of history in
the talking nwchine industry

On Ortober cryhody’s ‘Falklug Aaeh-
ine Co. took title to its building at 810 Arch
strevt, wlich it recently purchased, tlus as-
suging advquate facilities for the development
of the lmsincss and the perpetuation of the
mname "Honest Quaker,” for years to come.

On Ocwher 10, fornml annenncenent wa
made of the engagament of Philip Grabuski,
president of the company, do Miss Zena Witlin,

On  Octobher 1 Stmuel wrutd, vice
president and treasurer of the company, ccle-
brated the fifth anniversary of his joining the
rank: of Evcrybody's organization. The ex
ceptional progress made by Mr, Fingritd in th
comparitively short period of tine during
which lie has been comiceted with Everybody’s
‘Tulking Machine Co. is phenome Under the
dircetion of the lmic b B. Grabuski, Mr. Fin-
grtd rapidly absorbed every detail in the con
dnct of tlic business and upon Mr. Grabuski's

Wy
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death he and Philip Grubuskl, s brother of 1
B. Grabuski, took entire charge of the manage-
mrnt of the business, and under 1heir capable
dircetion it hias grown 1o ils present size

In anticipation of the busy scason ahead,
Everybody’s Talking Machine Co. has made
several changes at its headquarters. The new
installution of record shelves hus been wade
and tliere is now stocked a supply of every
record i the Odeon forcign record catalog.
Elcetrical bookkecping machines have been in-
stalled at a cost approximating $2,000.

THE TALKING MACHINE WORLIz_ N B 1

Cheney Sales Co. Going
After Radio Distribution

Pusasetrins, Pa. Oclober 9.=The Chency
sales Corp., of this iy, New York and Bosion,
which has cared an enviabie reputation for it
self as distributor of Cheney talking wachine
prodiels, is now nlso cngaged in the distribn
tion of radio. G. Dunbar Shewell, president of
(he company, is enthnsiastic over the radio ficld
\fler a period of investigation, Mr. Shewell
has sclected the ‘Thermiodyne radio recciving
set, wiade by the ‘Thermiodync Corp. New York
City. He i plicing belind this well-known re-
sct the same zest and zeal with awhiel
he built up such excellent business for thc
Chency talking machine. It is being distributed
from tlie tlirce offices of the compaity, Philadel
plia, New York and Boston. The latter office,
which is nnder the dircet supervision of G.
Dunbar Shewell, Jr., fnds the Thermiodyne
sct is also proving very populdr in New Eng-
land. An intensive campaign for Fall business
is now under way that will undoubtedly resu
1 big radio busivess.

ceiving

Back From Vacation

Punl Sntcliffe, advertising manager of the
Okeli record division of tlie General Phono-
graph Corp. returned 1o his desk recently,
after a well-descrved vacation al Atlantie City
Mr. Sutclific, who has been identified with the
phonegraph industry for a number of years, is
an enthusistic follower of the Terpsichorean art,
and while on his vacation he and Mrs. Sutcliffe
were among the Marlborongh-Blenlienn's dis-
tingnished patros.

he Radio Compact Co., with lieadquarters

in Asbury  Park, N was recently ficor
poristed in New  lersey. Clinton 1. Hook,

proutinent architeet and inventor, lieads 1he
new company which recently intreduced it new
recciving set.  The set houses all necessary
cyuipmient in a console model.

Minerva "Elite” Consoletie ‘fypu. five
iubes, of American Walnul, Duotome Fin
i i Bat  Facilites and Bulllin

i
Speaker.  Panel light for dia] illuminalion.
Height 17 inches, Widih 27 i "
Without baneries and ubes,

14 nches.
$125.00 MsL

) Maybe this is a new word,
it tells the whole story of what makes

but
radio sets sell!

“PUSHABILITY”..

makes people WANT IT, which enables
you to PUSH IT with confidence, to brag over its quality, tone, and ability to "bring
‘em in"—to boast of its really LOW PRICE without fear that you will have to be “let
down” or will have to "eat crow™ in any way before the customer.
them, let them perform, give them a push and THEY MOVE. These are strong state-
ments, but "others are doing it, why not you?"

Two examples shown,
beautiful wall-type console models.

Noiseless tuning and sclectivity combined with
maximum volume and range plus, in a durable instru-
ment mark the advaneement in Mincrva cngineering.

Gold panel trimmings and piano finished cabinets
with concealed bullt-in speakers that reproduce each
note sweet and clear are among the Minerva refine-
ments,

Mine-rva Radio Co.

827 Irving Pk. Blvd.

omething” that a set has

WRITE!

You just show

Send for circular showing

Chicago, IIl.

which

Minerva “Serenade”” Console
Console Serenade in Duotone Finish, Amer.

ican Walnut, Comlains compartments for
all batlery and charger cquipment. Built-
in Speaker bas perfect lopal qualitien.
Heighy 42 inches, Widib 32 inches, Depth
18 1nches.

Complele, tess batteries and tubes, $175.00.
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SENIOR model
ﬂl Red Mahogany, Brown Mahogany, OAK.

Mr. Dealer

The list price of Outings s their
true value (not inflated value).
The discount given dealers per-
mits them to make money.

You make quick turnover be-
cause of the popularity given
Outings through the great many
thousands in homes today.

and something

NEW! NEW! NEW!

All Outings Juniors and Seniors
are now equipped with a special
tone-arm for playing Edison rec-
ords (no extra cost).

QUTING TALKING MACHINE CO., Inc.
MT. KISCO, N. Y.
| Export Department
No. 44 Whitehall Street, New York City, N. Y, U S A
Cable Address "OUTING” New York

Canadinn DistribuieTs:
1. 8. WILLIAMS & BONS €0, LTD.. Taronio, Winnlpec, Montreal

‘Onchiandle handles it*
z ; ? éo

‘Master ?fMavabIo Music®

Outings are sold in the U. S, A
through distributors only. To
our distributors it means protec-
tion and co-opcration. To deal-
ers it means uniformity of price
and more profit.

THE BABY OUTING

THE BABY FILLS
THE FAMILY —

AskyYour Jobber.

JUNIOR model

Red Mahogany, Brown Mahogany aud Oak Finishes
Brown, Black and (reen Leatherettes
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Sheet Music and Record Departments
Have Value Aside From Immediate Profits

These Units of the Dealer’s Activity, in Addition to Bringing in Revenue, Have a Great Value in
That They Attract Customers for Other Lines Handled by the Dealer

‘Talking machive dealers, who in reeent years
have earried stocks of the most successful popu-
lar prints, all repost that during the late Sum-
mer and carly Fall scason surprising business
has been cnjoyed. Dealers who do not haudle
sheet music of this character have, of course,
felt sinilar results tm the demand for popular
records in song and damec forun These two
items are so closely allied that the salc of oue
is reflected in the sale of the other. The popu-
lar somg that goes over big in sheet musie
form will have a similar history in record form.
Occasionally some record number, as was the
case in the "Prisomer's Song,” will help arouse
sheet music sales. Today popular currcut hits
reach the apex of their popular success so rap-
idly that the cxploitation of the sheet music and
the record should and generally is followed out
simultaneously.

The talking machine store that prides itself
on handling everything in music is to-day a busy
institution. With phonographs and radio and
the supplementary items to those lines, and the
renewed aetivity in record and sheet music
sales, together with the thought and considera-
tion that must be given the merchiandise that
shows a higher priced unit sale, there is a tend-
ency for the dealer 1o overlook thie importance
of lils smaller items.

In most cases not only are the popular reeord
and sheet music departments fourishing, which
is adding substantially to the volume of profits
of the stores handling such goods, bu the
dealer who has given the descrved atention to
such departments is finding his elicntcle for all
other merchandise has increased.

With all due respect to other stocks in the
talking machine retail establishments and realiz-
ing that whilc the business is highly eomnpeti-
tive and cousidering that the utmost attention
must be given 10 such lines in order to get a
rightful propostion of the sales in a given conre
munity, it is also well for the retailer to con-
sider just what popular rccord sales and shect
music sales nican to him other than immediate
profits.

There §s uo question that with present de-
mands both the rccord departmients and shect
musie departments are more than paying their
way, but aside from that the proper prescnta-
tion of such goods means that purchasers for
all sorts of merchandise arc lured into the store.

\
YYou Cant

Go Wron

There is nothing to compare with sheet music
and popular records in the way of attraction.
Retail establishinents spend thousands of dol-
lars a ycar to ercate sales for their merchandisc.
All of this 15 good investment and should be
continued. No onc would try to persuade the
selailer to lessen his efforts to attract trade and
to give his store' prestige and influence in the
comninnity, but he also has at hand in lis
popular record and shicet music departments a
very influentfal factor in drawing customers lo
the stosc. They not only draw customers 10

Campaign on “Footloose”
Builds Big Sales Demand
Serial Story in 800 Newspapers Throughout
Country Together With Orchestra and Radio
Publicity Greatly Stimulates Sales

The campaign on the Sam Fox Publishing Co.'s
L .

the store and make possible many otlier sales,
but they have a high advertising value.

There should be uo question with the in-
creased demauds for popular reeords and with
the healthy sales of popular shcet music that
atteption be given these two items. As far as
otlicr record sales are conecrned, that is the
records of the betier elass, standard numbers,
and the wonderfully good voices 1o be found in
various record catalogs, this department of the
talkiug machine storc will shiow unusual activity
just as soon as the Fall radio programs, 11
which some of the mighticst stars of songdom
are 10 appear weekly, are under way.

There is mo guestion but that the voices of
these artists will create friends and admirers as
well as sales of records of their voices render-
ing particular songs which have imnet the cu-
thusiastic approval of millions of hearers
throngh their columns. ‘I'ie various broadcast
ing stations, local dance orchestras and other
medioms of publiefty are doing their share in
cxploiting the number.

A. J. Stasny Music Co.
Increases Its Floor Space

fox-trot, "Footloose,” cxpl in j

with the scrial story of tlic same name Row Fun
nlng in over 800 ncwspapers throughout the
country, has produced tremendous sales totals
for this song.

Inasmuch as the serial runs close to ten weeks
in somec papers the demand for the song will
continue over a lengthy period. Particularly is
this true due to the fact that all of the papers
do not publish the scrial simultancously. While
some hundreds of publications started the serial
story a couple of months ago others are just
now issuing the first instalment.

The popularity of "Footloose’ in song and
fjox-trot form has been indicated through the
prompt relcase of the nunber om talking ma-
cliine records and player rolls. The first of these
records were Victor and Brunswick, closely
followed by Pathé, Voealion, Bauner, Camco,
Perfeet, Regal, Gray Gull, Beli, Dowino, Oriole
and Apex. Thic first rolls included Q R 8, Mel-
O-Dee, Intcrnational, idcal, Capitol, Pianostylc,
Whrliteer, National and Melo-Ast.

The Sam Fox Publishing Co., as well as the
newspapers interested in the cxploitation of the
song and story, have Issucd some very effective
window display materfal, which is available
through distributors or direct. The exploitation
of thc “Footloose” song is not confined to the
800 newspapers and the publiclty that accrues

LONGER IN
YOUR ARMS

A foscinating ToxTrot
by Clff Friend

and Abel Baer

Writers of a
SUUNE NIGHT

E 3 Offices, Professional Department
and Stock Room to Be Housed on Same
Floor in Future.

The A. J. Stasny Music Co,, Inc, has lcased
increased floor space in the Strand Theatre
Building, Broadway and Forty-scventli street,
New York City, and in the future the executive
ofices, professional department and stock room
will be housed on the same floor. For a great
many years the Stasny Ce. has had professional
offices in the Strand Theatre Building with its
business offices at 56 West Forty-seventh street.

The new home gives Llie firm increased floor
space and has been arranged along modern lines
which will add to the cfficiency of the various
departments and will make possible the hangling
of the increasing business of the Stasny Co.

The Stasny catalog at present, besides its
better known numbers, has a series of popular
sclections which are proving active sellers.
These include "Carolina Sweetheast,” a waltz;
"Why Did You Call Me Wonderful One,” an
English fox-trot success; “Nobody’s Rose,” a
fox-trot blue number, and "Sevilla Rosa,” a fox-
trot tango written by Joseph Knccht, the or-
chestra leader.

E. ]. Flaherty, general manager of the A. J.
Stasny Music Co., announces additions to the
sales forec and tcrritosial representatives.

With Any ‘FEIST Song
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RECORD RECORD BREAKERS

HERTEY MnLALTL)) (GERGEEET fAALREiE R RY%%%

4
’ " 7, Wil "
"‘ SOME OTHER 4 W onDes) ’ ( i — ornven "
S oo AR Y WHERE MY A DON-F WaIT 4] ) CAREFOR HER /) THE /
Ve ASonr | BARY IS ;‘ # oo LDNC AND SHE CARES [ BDOTLECCER'S
v " ’, TONIGHT /) /) (] ¥ FOR ME Vs, DAUCHTER
" " W vl 7R b,
o’ Y "y % "
# T WTZITIITY V235an WaEEERETY (AEET /

IRVING BERLIN INC,,

Aoove Sonas Featurep By ORcHESTRA Anp Vaubevile Acts From Coast To Coast

1607 Broapway, New Yorw

Now \VesternK’lanager for
Hinds, Hayden & Eldredge
Charles Warfel. Long in Charge of Trade De-

partment of New York Publishers, to Have
His Headquarters in Chicago

Charles Warfel, wlio for many years has been
in charge of the trade departinent for Hinds,
Hayden & Eldredge, Inc., publishers of “Most

A ? i
i Charles R. Warfel i i
Popular Music Bools” and other publications,
has been appointed district manager for his
company in the Middle West territory and will
occupy offices at 2008 Calumet avemue, Chi-
cago, 1l

Mr. Warfel left New York for Clicage on
Saturday of last week by motor and will stop
at some of the larger trade centers in the inter-
vening territory.

In his new position Mr. Warfel will handle
textbook sales in the West during the school
periods and will continue to call on the music
trade in the same territory, confining most of
his activitics in that respect, however, to the
Summer months.

The trade will be glad to know that “Charlie”
has won promotion and that he will for a time
at least continue to keep in touch with the music
trade. My, Warfel in the past has toured from
coast to coast and counts as his friends dealers
in all scetions of the country.

Sherman, Cl; & Co. I;‘i;g
Out New Publication

"The School Musician” Devoted to Amateur
Band and Orchestral Musicians Issued by
This Enterprising West Coast House
Sax  Fmawcisco, CaL, September 18—"The

Schioal Musician” of California is the name of

a new publication put out by Sherman, Clay &

Co., and cdited by E. J. Delano, manager of the

retail small goods department of the firm here.

In the editorial column, "The School Musician”

says in part

"In looking over the musical field in Cali-
farnia, it has seemed to us at this time that no
greater opportunity for service §s offered than to
publish a paper devoted to the school musician.
In this great movement for teaching instru-
mental music in the publie schools, California
has taken the lecad. We belicve that no State
excels her in the number of good schoaol bands
and orehestras, or in the amount of money spent
on them, in proportion to population.

Speaking of the new publication, which has
just come from the press, Mr. Delano said that
its scope is educational. It is to cncourage
band instrument activities in the public schools
Sixty to scventy-five per cent of the publication
will be given to this object. The remaining
space will be devoted to advertising and to some
mention of the musical merchandise aetivities of
Sherman, Clay & Co. Mr. Delano said that
other publications of the kind have been started
from tinc to time in various parts of the coun-
try, but commercialism has finally proved their
undoing. He added that, so long as Sherman,
Clay & Co. publish "Thec School Musician,” it
will remain 60 to 75 per cent educational.

"I Miss My Swiss” (My Swiss Miss Misses
Me), "Pal of My Cradle Days," "Marguerite,”
"Becausc of You,” "Tell Me Yes, Tell Me No,”
“Let Me Linger Longer in Your Arms" and
"She Was Just a Sailor's Sweetheart,” all from
the catalog of Leo Feist, Inc, are numbers
which are heard frequently.

kulele Lady” Is
Displayed in Philadelphia

Berlin Number Given Entire Window by
McCrory in That City—Song Is in the Hit
Class Throughout the Country
What is described as an old-fashioned window

display was recently shown by the J. G. Mec-

Crory Store, Philadelphia, Pa. This full window

== - f

st o
A Window Display of ‘Ukulele Lady"
was given to the Irving Berlin, Inc, song "Uku-
lele Lady,” and was arranged through the efforts
of Harry Pearson, manager of the Philadelphia

office of the Berlin organization.

"Ukulele Lady" has been having large sales
in the Philadelphia territory and the McCrory
syndicate, by this special showing, endeavered
to corral its full share of this activity, which it
reports it did.

This Philadelphia window display, confined
solely to the showing of the title pages of "Uku-
lele Lady,” is only one of many such displays
that have appearcd recently throughout the
country. “"Ukulele Lady™ was and is a hit on a
national scale. This vigorous form of exploita-
tion by aggressive retailers has been found
unusually cffective in boosting sales of sheet
music.

? FOOTLQOSE

“Cash-rn ~on 1ts big popularity.
Sl the Soug- e At ordons e gy KOL -

~ Sam Fov Publishing €o., Glevslond smd NewYorks ~—
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- You Love,
" Loves You

| U Wew) Waltz Ballad
| Sa Successfully Sung:
Vaudevilles Leading Artlsts

Viitten by Pl Vidteinan
CIUff Friend & Abel Bocr

©15 48 ryar rma

*The Walzz InThe All
Heard Everywhere/

Chicago Theatre Features Zez Confrey

Playing the Success ‘“Midnight Waliz”

Well-known Composer and Pianist Scores Big Success With Feist Number in Appearances at the
Largest of Chicago’s Moving Pieture Houses

The Balabin & Kave Chicago The
the workd's largest photoplay 150 i}
reason popitlar music publishers look upon pub
ficity s conjunction with mnsieal presentnt
in the Chicago Theatre as an execptioually con-
structive means of explaiting their sougs in Cln-
cago territory,

To have a popular song, however, featured
part of the program in the Chicago Theatre is
not casily obtained. These musical presenta
tions are worked out with the samc skill and
with the same amonnt of thought and cnerg
as are given to dramatic featnres in the legit
mate playlionses,

An addcd lcalure o{ having a song_spec Hy

“Merry Merry Scores
Big Hit in New York

No inusical comedy in recent years has re-
ceived nore extensive and enthusiastic review
than that given to the new production "Merry
Merry." The show had its New York premierc
on Thursday evening of last week, came to the
metropolis following a shost tour throngh New
England, where it established new high records
for a first-time offcring.

"Merry Merry" is produced by Lyle Andresw:
and opencd at the Vanderbilt Theatre, Tl
writers, Harry Archer and Harlan Thonipson,
hardly necd an introduction. They we
viously responsible for “Little Jessie Jawes” and
‘My Girl"" Thcy have established themnselves
as a surc-fire ¢ambination and the dramatic
crities are hailing them as the successors Lo the

“Y‘o u Can’r
L] .

A Mighty Blue
Fox rot Songé,

I Pthat created a furore in

programmed and T at ot Te-

B he n swch p are
not ouly leralded in the newspapers bt
ven prominent space in the week's review of

new phetoplay showin
e of th LN g1

ance ot that " f Zcz Confrey, the well-
known compioser and pianist, who used as his

main feature the Leo Feist, In success, "Aid
night Walt his w timely and appro-
priate  offerin becau Midnight Waltz"
achieved ils original prominence in the Windy

City and ill going strong in that territory
as well as elsewher

t writi comibination vh Besides
writing the book and lyrics Harlan Thompson
1so staged the picee and Harry Archer, to add
te his aet c wrrauged and instructed the
mique wmnsical combination. So it is easily seen
hey arc both hard workers, and descrve the
ionors that bestowed upon them

Not only is "Merry Merry" original, but it has
cverything else that makes for succe It has
heart interest, dramatie sitnation suth, and,

eourse, love with unusial dancing and songs
that have already started on their way to break
sales records. The wost important of these mu

eal nuinbers *l Mnst Be in Love” and ™
Was Blue.

The cast is an exceptional ouc. Maric Saxon
plays the leading role, and he is an ex-

traordinary daneer the setting secins built to
order, Harry Puck also takes a leading part. A
he is responsible for the danecs some eredit for
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"BECAUSE
OF YOU’.

A Sentimental Batiad
Wit A Wonderfu
Fox-Trot Riyjthm/

erqhu Walter l;iixsch

Mnsx: by"Rd Fiorito.

the origm of the a must be g

n. The main part of the comedy is the burden
of William Frawley, ose wark Merry
Merry" will have established him for several
sens Lucila Mende ons
ha leading part in dancing

speaking and a song, hoth of

whiel does cxcelles

1. st, Inc the publisher o ¢

New Berlin Number,

“Remember," a Success

Irving Berlm, Ine, \\h-ch recently released
Remember,” the newest ballad from the pen of
Irving Berlin himself, has in a short space of
time made this nnmber one of the most prom-
incut in its catalog. Berdin compositions secm-
ingly are cagerly awaited, as no sooner are they
placed on sale than there is immediate response
The fact that vaudeville singers also are anxious
to present his offerings helps considerably the
carly period of their exploitation

“Cameo Dance Folio”
Contains Thirty Numbers

The first "Cameo Dance Folio" has been
issued by Henry Waterson, Inc. 1t contains
thirty numbers, all with ukulele arrangements,
and includes some outstanding titles in fox-trot
and waltz forms. Such numbers as “In Shadow-
land," "My Sugar,” “Blue Eyed Sally," “Because
They All Love You" and “Some Day” (We'll
Mcet Again) appear in this first issue.

The title page of the "Cameo Dance Folio
No. 1" is attractive and carries miniature title
pages of the six songs mentloned above. The
twenly-four other numbers that are included in
the offering are about the same standard of
popularity

% % 2 @ BN @ Ny g 3o
4‘# Amwan;o&}g::

r{s.ﬁ
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Go Wrong With These 'FEIST’ Somgs”

(My Swiss Miss Misses Me) J5

1:7 L.WOLFE GILBERT axd ABEL BAER
Introduced m
« BALIEFFS
N CHAUVE SOURIS >

OWEN URPHY
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“We prefer 1o sell Gold Seal Tubes. Their long life guarantee and
perfect matching means superior reception so far as the tube is concerned.”” |

Photo through courtssy of Rova Radio Corporation

Sell a Tube That “Sells” the Set

Gold Seal Tubes—uniformly perfect,
offer the dealer prestige, satisfied
customers and ever-increasing profits

The success of the radio tube will determine the success of radio.
The success of the individual dealer, too, is largely dependent
upon the particular tube that he merchandises.

201 .
8-20 Ab The Gold Seal Tube with its broad guarantee, long life and
o e M g perfect matching is solving the tube problem for thousands of
tenciinit' s dealers all over the country. Not only will the Gold Seal Tube

feet cushion with &

tamper proof seal. sell the set but it keeps the set sold and brings the customers
back again and again for more of “these good Gold Seal Tubes.”

GOLD SEAL PRODUCTS CORPORATION
250 Park Avenue New York City

GS-199

Supplied in larde and
small basc
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Announcements of New Victor and
Brunswick Instruments Interest the Trade

John S. Ditzell, of the Brunswick Co., Visited the Trade With A. R. McKinley, Pacific North-
west Brunswick Manager, to Describe the Panatrope—Other News

Porrrany, Ose., October J—Great excitement
prevails among the plhionograph managers and

rival of the first Panatrope will have a demon-
stration for the dealers aud the press.
Two d i haye been given at the

sales people, due to the secent
by both the Brunmswick and Victor companies
of the radical changes in the”ncw machines
soon to bLe ready for distribution. John S.
Ditzell, of the Brunswick Co. of Chicago, visit-
ed the local trade with A, R. McKinley, Pa-
cific Northwest manager of the Brunswick Co.,
met the dealers and explained the “Pamatrope,”
giving a minute description of this new inven-
tion and creating keen interest amoug dealers.
Mr. McKinley is preparing demonstration
rooms at the local headquarters and on the ar-

vart of Raksos. “1

Points to Remember When
Stocking Battery Chargers

Terc areseverat viral fucrors rocousider.

Q1) Select an up-10-daic charger dhac fs
varaaieed by a reliable company. (2)
q”lm will charge quicrly (3) ar a fast
rarc (43 with no danger of overcharging
or discharging the baticry. (5) Thar is
safc (6) dcpeadable (7) casy to usc
(8) cxonomical (9) and auracive in
appearance
The new Twin Bulb Havoy Cianoun
is 1he laest improvemenr in bartery
chargers, made and guarangeed by the
largest eaclusive manufacrurers J bar-
\ery chargers — the lnterstaie Elcaisic
Compaay. licharges withoutiheslight-
es¢ noisc and €annor overcharge or dis-
charge rhe bartery. A very economical
and fast raic of charging is assured by
the advanced *"push-pull™ principle thar
uses borh halves of rhe AC wave a1 2
specd of from 4 10 5 amperes. Adapied
“A" barterics o?lmm 210 12 vohs.
* batteries front 34 10 120 voirs in
series. No exira aniachmenrs necessary.
11 charges 1hem all, is casy © use aod
is practically trouble proof.
Order scveral from your jobber and sec
how quick they move.

The New TWIN BULB

fIANDY (HpgER

bversTave ELeevae Co.
& = 4345 DUNCAN AVE.
N ST.LOUIS  # U.S. A.

1ortland llotel of the Orthophonic Victrola,
and dealers are antici wonderfub i
their only fear being that not cnough machines
will be available for the rush that they amtici-
pate.

Randolph Bargelt, Oregou representative of
\lie Columbia Phonograph Co., lnc,, was visited
by W. H. Lawton, Pacific Northwest manager
of the Columbia Co., during the past month
sind together they called on the Orcgon trade,
introducing the new IHarmony and Columbia
Celebrity records and explaining to the Colum-
bia dealers the new Columbia policy on dis-
counts guarantced against price reductions.

Business has grown to such an extent in the
last year with L. D. Heater, of 359 Ankeny
street, that larger quarters have been acquired
i the Ramapo Hotel building at 469% Wash-
ingtou street. Allerations are being made and
Mr. Heater expects to wnove early in October.
He is distributor for the Strand console, Thom-
as and Swansou portables; Okcl and Odeon
rceords, Houest Quaker Products, Thompson
neutrolyme and various radios.

Sherman, Clay & Co. lhave established 2
branch store at Salem, Ore., with a full and
complete Sherman, Clay & Co. line installed,
including the Victor phonograph and Victor
records and Radiola line. R. E. McClellan,
supervisor of agencies, is temporarily in charge.
Stanlcy Baylis, for several ycars in charge of
the sheet music department of the McDougall-
Conn Masic Co., now the Conn-Portland Co.,
has been placed in charge of the sheet music
and musical nierchandise departments.

A coniplete radio department has been added
to the Recd, French Piano Co. operated by E.
H. Clambers. Mr. Chambers will carry the
Radiola, Thompson, Jones and Turner radios.

The Oregon Radio Dealers’ Association is
laying txteusive plans for a radio exposition to
be held at the Multnomah Hotel, October 15,
16 and 17. All of the local radio dealcrs have
taken space and many out-of-town dealers have
expressed the desire to take part. Many radio
dcalers will also have displays at the “All Ore-
gon Exposition,” to be held at the Municipal
Auditoriuni, October 5 to 16 inclusive.

A new broadeasting station was dedicated
Scptember 24 at the Brown Radio Shop, with
G. F. Johuson, of the G. F. Johnson Piano Co,,
and president of the Oregon Radio Association,
inaking an introductory speech. A musical pro-
gram was also furnished through the courtesy
of the G. F. Johnson Piano Co. The station
will be known as KTBR, and scores of letters
are arriving from all along the coast telling of
the loud speaker feception.

Kathryn McCarthy, in charge of the record
department of the G. F. Johnson Piano Co.,
reports llent busi and the addition of
the Brunswick and Perfect records to the de-
partment’s stock.

“The third record exchange has been estab-
lished by Monte Wax at 428 Washington street.
A line of Gennett and Vocalion records is also
cnrricd for those desiring the latest hits.

Etlicl Brown, for over two years in the record
departinent of the Bush & Lane Piano Co., re-
signed to join the record department of the
Sciberling, Lucas Music Co.. Brunswick and
Virtor dealer.

A. A. Conner Opens Store

A. A. Conncr, formierly connected with the
Gaston Music Co., Hastings, Neb., has opencd
a music store at Central City, Neb. A completc
fine of musical instrunients is being carried.

Gold Seal Products Corp.
Had Interesting Exhibit

“Radio Tube Factory” in Operation Displayed
by Gold Scai Corp, at Fourth Annual Radio
Exposition Attracted Wide Attention .

_ '

‘The Gold Seal Products Corp., New York,
manufacturer of radio tubes, oecupied space at
the recent Fourth Aunual Radio Exposition at
the Grand Central Palace, New York, and the
exhibit, which was entitled
“Making the Heart of the
Radio," attracted considerable
interest due to the novelty of
the display. It consisted of a
complete radio tube factory in
actual operation. The exhibit
initiated thousands attending
the show into the mysteries
of the radio vacuum tube
Each opcration in tube manu-
facture was demonstrated and
explaincd, so that it was pos-
sible for all to sce wire, glass
and bakclite assembled into

v perfect tubes, complete  in

Type GS-201-A cyery detail and ready for

radio rcception.

"Features of these new tubes consist of spe-
cially prepared thorcated Alament which yields
very sucecssfully to rejuvenation.  For this re
son the company is presenting
cach dealer with the tube rejuv-
enator, fecling that it will prove
a material aid to the dealer in
making sales,” said George: V.
Heiumanck, advertising manager
of the company, in discussing its
products.

The tubes arc manufactured
in two types, GS-201-A and GS-
199. A featurc of the carton
which contained the tube is that

Type GS- it may be tested without breaking

yv-199 the seal.

E. E. Eagle, vice-president and sales manager
of the Gold Seal Products Corp., is at the pres-
cnt time completing an extensive tour through
the West and Middle West, where he has been
calling on the industry in behalf of Gold Scal
products. During his trip a number of distrib-
utors were appointed and re rcports Gold Seal
tubes are being enthusiastically reccived.

MacMillan Expedition Back
From Exploration Voyage

Party of Which Eugene F. McDonald, Jr.
President of Zenith Radio Corp.. Is Vice-
Commander Returns After Months in North
The MacMillansNavy Arctic Expedition,

wheih set out last June on an exploration trip

to the frozen regions, returncd to Monhegan

Island, Me., the latter part of last week with

the S. S. “Peary,” under the command of Lieut.-

Commander Eugene F. McDonald, Jr, vice-

der of the expedition and presid of
the Zenith Radio Corp., reaching port in advance
of the “Bowdoin” Commander MacMillan’s
schooner. Secretary of the Navy Wilbur wired
congratulations on the voyagers' safe return
and on the valuable results of the expedition.

John McCormack Willing
to Entertain Over Radio

John McCormack, world-renowned tenor,
whose broadcast concert on January 1 of this
vear caused such a furore in radio cireles,
denied that he had ever stated that he would
never sing over the radio again. When told
on his arrival in this country of thc Atwater
Kent scries of concerts with leading artists, he
stated that it was a step in the right direction
and said that he would be glad to sing to a
radio audience again.

<
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ERLA alone can offer

such remarkable values

95% manufacture and tremendous volume make possible

a price that can be found nowhere else in equal quality.
Let us send you information about the Erla franchise.

A RICH and expensive looking cabinet
finished in two-tone walnut with
S-tube receiver at $69.50.

——an impressive console in walnut finish
and exquisitely designed for $113.50.

—a receiver built on a new and revolu-
tionary principle that brings four great
improvements to radio reception.

These values cannot be found any-
where else in America. You're to be the
judge. Simply retumn the coupon and we
will send you complete facts and figures
immediately.

A new type receiver

Science has discovered a new inductance
principle. It is found in the new Erla
*Balloon *Circloid coils and offers four
distinct advantages.

Because the current flows in the direc-
tion of the coil, there is no measurable
external field to affect adjacent coils or
wiring circuits. (1) This makes possible
higher amplification in each stage, hence
far greater distance. (2) Stations scarcely
audible on ordinary sets are brought in
with concert volume. (3) Because these
amazing coils have no pick-up qualities,
selectivity is greatly increased. (4) The
self-enclosed field “prevents stray feed-
backs and distortion. Tone quality is re-
markably improved.

Made by two immense concerns

An operating merger involving several
million dollars of invested capital and
plant facilities with a total capacity
of 500,000 receivers per annum has
combined the resources of the Elec-
trical Research Laboratories (Erla)
of Chicago and the Caswell-Runyan
Company of Huntington, Ind. The
first is one of America’s largest
manufacturers of radio parts and
receivers. The second is the world’s
largest manufacturer of radio cabi-
nets and cedar chests.

Write or wire today for eomplete informa-
Give business history and referenee.
Aet at onee.
You will reeeive details hy return mail. This
is the biggest offer you have ever received.

tion.

Repli ial

strietly

* Trade mark recistered.

ELECTRICAL RESEARCH LABORATORIES
2531 Cottage Grove Ave., Chicago, U. S. A.

60

&

CERLA |

J 5 ‘{o
% S.A o\-

The combined effort of these institu-
tions will be devoted to the manufacture
of Erla products. This guarantees the
stability and permanence of Erla and
offers dealers protection they can receive
from few radio manufacturers today.

Price$50 under equal quality lines

Ninety-five per cent of the elements in
Erla completed receivers, including cabi-
nets, will be manufactured entirely
within our own plants, with only one

DI
WLED DISThRyg

profit and one selling expense. This
makes possible an extremely moderate
retail price to the consumer, yet enables
us to allow distributor and dealer an ade-
quate profit margin.

Remarkable sales plan

The Erla franchise gives both dealer and
distributor complete protection. It in-
cludes absolute freedom from price cut-
ting and other destructive practices. Only
authorized Erla representatives are able
to secure and sell Erla sets.

National advertising—new idea

Erla dealers are backed by a gigantic ad-
vertising campaign reaching over 25,000,
000 people. Both national magazines and
newspapers will be used. This campaign
completely blankets every town, city and
farming territory. It will result in our
turning over thousands of names of pros-
pects to dealers in all parts of the country.
A unique and revolutionary plan will re-
sult in an apiazingly large percentage of
sales. Qur own men will show you how
to get the most from it. Dealers who have
seen it say that it is the greatest selling
idea they have ever known.

Elecirical Research Laboratories £
é;vb Chicago, WiS.A.
“ABI F pap1O A

Name.
This sign identifies
outhorized Erla dis- Address.
tributors and_dcalers. City.....
All ore equipped lo
give compiefc radio What kind?.
service.
References
(Fill in)

Attach any other information you wish to giv

ELECTRICAL RESEARCH LABORATORIES,
Dept. 19-A, 2531 Cottage Grove Ave., Chicago, U. S. A.

Send me immediately full particulars of the Erla
proposition.

No obligation.

..Present business.........

...Do you handle radio?...
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Radio Stores Co. Novel
Truck in Great Demand

Vehicle Carries Amplifying Apparatus Which
Broadcasts Speaker's Voice Over Wide Radius
_Can Be Used as Remote Control Station

Los AnceLes, Cat, Octaber 3—The soap box,
the platform and the convention hall are all ren
dercd obselcle for the purposcs of anyenc who
nhas an oralion Lo deliver by the aid of a novel
truck which made ils appearanec last week on
the streels of Los Angeles. When yon 1alk tuto
the microphone of the Reo speed wagon of the
Radio Stores Co., Inc. cverybudy within 3

Novel Truck for Broadcasting
Ihonsand-foot circle around the truck caun hear
von plainly.

For directing mob scenes in the movics, for
political snectings and for such big gatherings as
some of the anmual State picnies, the truck peom-
ises to be in grenl demand. It is a new depar:
ture, so uew, i fact, that these are only three
others tike it in the United States, aud all of
these are in the East.

“The Reo is cguipped with the No. 2 public
address system built by the Woestern Eleetric
Company,” said Bert Mall, of the Radio Stores
Co., Inc, last week. “Magnifying the voice is
by mo means its only use, however, 11 can be
nsed as portable ‘inpnt’ cquipment for a mdio
broadcast station. 1f a concert is 10 be given
in a hall where Liere is no remole control sta-
tion established the truck can be driven 1o the
— —

THE TALKING

e
hall, its microphone equipment placed on the
stage, and through the nse of the vquipment on
\he truck the music ean be transmitted over lele-
phone lincs o 1he broadcast stalion, just as is
done from a regilar remote control station.

"There is also nn extremely sensilive Wesleen
Elceleic supcr-lulcrodynn receiving st included
m the cquipment of the truck. It will receive
radip broadeasl programs and tegasinil them 18
great volunic from ils 1cn horns

"The herns are earricd on a collapsible mast
of stcel tnhing, which is raised some hwealy
fecl above the tenck.  As many as ten lhorns
can be used, but Ihis number §s nol ordinarily
necessary.  The cntire instaflation was made
by Western Fleetric engincees, and is really a
mirvel of compaetness aud cficiency.

“Mounted, as it s, on the fast Reo Lruck,
tlic cquipmenl can be semt anywhere in the
State on short notice.”

Survey of Municipal Aid
to Music in America

There has just been issued by the National
Burean for the Advancement of Music an im-
posing vohtme of some 300 pages devoled 10 2
discussion of *Munieipal Aid to Music in Amer-
ica,’ based wpon a carefn] sureey and analysis
made by Kemueth S. Clark, of the Bureau.

The book is inleresting in that it not only
recards what has been done in the causc of mu
nicipal music, and in the aggregate the work
has been little short of iremendous, but also
points ways in which tlre cause of music €an
be further aided by amnicipalities, based upon
pasl experiences and resulis.

1n conduciing the investigation, 1,496 ques-
lionnnires were sent ont by the Bureau to cilies
and towns throughout the country, and 767 of
these questionnaires were returned. The an-
swers showed that 327 cities and towns make a
dehnite wnunicipal nppropriation for music for
the people, while 424 do not. Some of the mu-
nicipalities make such appropriations al intervals
or indirectly.

However, in casting up accounts il was found
that the 327 eities making regular appropriations
had spent §1,254.481.17 for municipal music ex-
clusive of money spent through the schools,
which amounted lo $3,621,000 more, making a
grand total of over $4,875,000. With a wl-
cdge that n number of the cities that did not
respond o the questionnaires do make appro-

priations for misic in one way or another, il is
e e e —

The 1925-26 Line of

Jﬁeﬁ ESH ﬁcxeﬁ
MASTERPIECE

5 Tube Tuned Radio
Sold direct to selected dealers—one dealer only in towns of less
than 25,000 people—specified localities in larger citics.
NO MORE CUT-THROAT COMPETITION
NO MORE LOSSES ON INSTALLMENT SALES

Eightdistinotive
models from
839.50 to $115

ehos.freshman (‘:).Inc.
vRadle |\ Reeclocrs and\e Parks
FRESHMAN BUILDING

240-248 WEST 4O0TH
CHICAGD OTFICE == 317 S 1A SALLE 37

ST~NEW YORK.NY.

Frequency Receivers

Write (o cither
office for com-
plete information
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Monthly Popular Releases

ITALIANSTYLE

Records and Player-Piano Rolls

EPRODUCING SELECTED ITALIAN POPULAR
EEE SONGS, OPERATIC and DANCES

Distributed by

ITALIAN BOOK CO.

145-147 Mulborry St. New York, N. Y.
R e ey
CATALOGUES SENT ON REQUEST

belicved the total amount spent annually is
inuch higher than the figure given.

Interesting chapters of the book are devoted
10 descriptions of typical music systems fol
lowed in various citics, and mueh information
of practical value is found in the reporis of
local activities and the cesults as offescd by
municipal authosities. Tt is the belicf of the
Bureau that although he antount spent for mu-
nicipal and school music is already large, it
can be increased substantially under proper
guidance and direction.

Awmong the suggestions offered in the book
are thosc nrging the cmployment of municipal
music commissions and the enlistment of loca!
organizalions, such as music clubs, cte.

The retail price is $2, and the price to the
Irade $1 until January 1, after which it will
be $1.50.

U. S. Music Co.

ADVANCE 11ST OF ROLLS FOR NOVEMBER
= WORD ROLLS
itle

Pack Home in Mlmois—Fox-trol

i Rebers iiers

. . Reber

B.m Bam Bamy Shore—Fox-trot N t‘Lfe‘ S“I‘n‘li
rol .

Ceeelin—Fox-t .Lee Sims
The Day Yow Say 'Good: [tY [
The Death of Floyd Collins—Walte

Get Tt Fixed—Fogivol Blue.... .Eubie Jones
“Uase Deeu Blues'—Fox-lrel Blucs. .Cal Welch

Tlitch Up e Horses—Fox-rot. . . wes Jack Pi
B U iha Piay No Secand Fiddie—Fox-irol Thuer,
4 ack Pierce
1 1 Had & G Lik You—Fox-1rol. . Harold W anshoreush
ot Heey Bluss, . . Euble Joucs
| :.Uiv\v;lu }\, R g od-Bye—Wallz.
“et's Wander Away-—~Foxtrot. . .Robest Billi
Mcet Me To-Night in Dreamland—\Vahz, d° LD
H !
Ob, Say! Can § Sce You ToMighi- Werc iR Tl

On a_ Night Like This—Fox-trot.

The Prisonez's Song—Waliz

RemewhermDallad ...

Silver HMead—Waltz,

Some Oller Biril Whistled a Tuse—Fox-irol,
Roberl Billings

Marold \Vlnliborm_mh

.\ME— ox-lrol ... annena . . 3 ims
Thal's AWl There Is. There Aln't No Morc—Fox-trot,
ot
FOREIGN WORD ROLLS el S
BOHEMIAN

Jack Plerce

. e Sims
Harold \Vansborough
<u....Robert Billings

Sometime—Waltz. ... ...

Ciu\s.\L—l;olliz]:. 7
smek ale Ulicce—Prazsk .
o R e e fpcres
Praha Se Chyslala jin Spat.
1TA!
i TUITHUANIA
1—Sukelkime Kﬁ?\i‘txﬂxx 5
NG ND N
Panza de La Libelntas—Vals. CRERIL
El Taugo ile La Muen
Noche de Cabarer—Fox-
Oh, Juliant—Tange—DB:
Peregrina—Cancion Yucalecs
Suenos de Taungo—Tanko.
W

Rarel Hasler

Danza Spaguola. . Buongiovanni-Canaro

Alberla Navion
.Jose G. Arias

Palmerin-Alvrer

Lordagsvalsen—Waliz ...o.o.oonnn Masken-Jahanson
FOREIGN ROLLS—MUSIC ONLY
ITALIAN
mabile Cuore—>Mazurks .

Bocl 1n Aeroplano—Mazurka
11 Trionfo Di Un Pocla—Marcia.

. Vincent Berardi
.Vincen! Berardi

Messalina

Scinpre Allegro—Mareia ...
Sorrisi mavera—\Yallz
Taraniells o 6
5 Al
Ojos Arabcs—For-1r0r. e
POLISH

Caicry Pobskle Tance—Medley.
Buys H. B. Buck Stock

Poppenburg's, Buffalo, N. Y, purchased the
stock of H. B. Bruck, Sons & Co.. defunct niusic
storc of Clevelaad, O.

Dictogrand

The Articulating
True Tone

LOUD SPEAKER

“Vineent Berardi

Sposi Fell .Luigi Tuteld

Mario Puiz Suarez




Octoner 15, 1925

THE

LN

TALKING MACHINE WORLD 215

<«——4Ki

“Piano Playving
Mechanisms”!

A Text Book Dealing Comprehensively and Authoritatively with

the Technical and Practical Phases of the PLAYER-PIANO
and REPRODUCING PIANO—Their Construction, Design

and Repair—

William Braid
White, the author of
“pIANOPLAYING
MECHANISMS”
writes with a back-
ground of twenty-five
years’ study and investi-
gation in the field, his book
setting forth, clearly and
completely, the details ot
every piano playing mechan-
ism appearing on the market
since the first cabinet players
in 1896 up to the modern repro-

ducing pianos.
I ——

A Long Needed Book!

“Piano Playing Mechanisms”’

Only
$3.00

is of cssential importance to the manu-
facturer, the retail mevchant, the tuner
and repzicman, and the salesmen who
have long felt the necessity of such
a volume, dealing as it docs with the
most modern development of the player-
piano and constituting the first adequate
and scientific treatment of this vital but
little understood subject. Mr. White is
recognized as the best informed writer
in the United States, or elsewhere, on
the subject of piano playing mechan-
isms. He knows whereof he writes and

Table of Contents

Preface
Chapter I. First Principles

Chapter 1I. The Modern Player-Piano De-
scribed

Chapter 1I1. Dimensions and Pressures

Chapter IV. Automatic Power and Auto-
matic Expression

Chapter V. The Reproducing Piano

Chapter VI. The Coin-Operated Player-
Piano

Chapter VII. Repair and Maintenance
List of Illustrations
Index

Complete in Every Detail

A
\

Take Advantage of This Offer at
Once by Clipping the Coupon Below
—Prompt Receipt Assured!

T B AR

T

Y
|

Edward Lyman Bill, Inc.

283 Madison Avenue, New York
Enclosed find  $3.00—check—money order—cash—for
which you will please send me “Piano Playing Mechan-
isms” postage prepaid.

he makes the book tell alll NI 5 i ertemss 72 1 3w 7L S (el SRS R
e
L L L P B RS — __p oo st e b
mw'guﬂwgnq_l_w\m“lmnuwwmm_m_th|lmmmmnunmnu _———
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be inserted free.
be at the rate of 25¢.

WORLD’S CLASSIFIED ADVERTISING

. Any memher of the trade may forward to this office a »Situation” adwertisement
intended for this Department to occupy a space of
Replies will also be forwarded without cost.
per line. If bold faced type

our lines, agate measure, and it will
Additional space will
Is desired the cost of same will be

Twenty (20) Taylor radios designed for
upright and console type Victrolas. Four-
tube outfits, dry battery operation. In
A-1 condition. Guaranteed peeformance.

C. J. HEPPE & SON,
1117 Chestnut Street,
Philadelphia, Pa.

- -

25c. per line. Rates for all other classes of advertising on application.
BRUNSWICK AGENCY
FOR SALE Established sla years. Doing businces of $50,000

iy, Fall ‘scason now. siarung. . Your op
portonliy lo get profitable radio business in 3
fily of a million peoplc jo Muddle wWest. Good
Tocation, good lease, reason for selling. Address
» 534, < 'The Talking Machine Weorld,
383 Madison avenue, New York Cily.

RECORD SALESMAN

We desire an experienced reeord salesman for
wholesate 103 work.  For_consideraiion glve
v.!el:-ls, age, experience and references, Address
"Gennett Records,” Richmond, Jndiana.

FOR SALE

Well esiablished fast rlronwin and_only exclusive
m o

usic shop, ceatrally located in live wire towe.

N Drunswiek dealers. Sheel music more (bR
pavs Firetelass salnble atock nt fess than
mveniory.

B e iyt e et
300 CONSOLES FOR SALE!

Finistlog 300 more Cansole Iype phonograplie, ken:
it ety atiractive Queen Anne desicn
5

uipment
clve sy make radlo panel;
Tieulara; maighty  fow sz quiek

iauchton Mtg. Co., Marion, Ohio.

cspeci

shipment.

POSITION WANTED-Eapecicnced _wholesale  radio
PO ITIO es' to make conmection with celisie radio
ey, Relerences A No. L Address S. J. Jenings, 2309
S5t atreet, Clevetand, O«

SACRIFICE SALE
,000
IMPORTED HOMOCHORD RECORDS

100 Asorted Tcords @l 180 each

Qood Assortment Latest Mts
108 8.ty Tioe Vo oo
WE BUY FOR CASH

Qompleta phiosogroph nad record stocke.
Tay bighest priees.

GUARANTEED BALES €

0.
100 N, l0tw Bt. Dept. W. Philudelphin

POSITION WANTED—Dy experienced eetail salesnan,

in_phonesragbs. Congider any, offer.  Addn
P The Falking Machine World, 383 Madi-
, New York City.

SPRINGS

VIOTOR

~g,022x17', bent ench end.s.o.e .No. 6543 §.87
} ":.Mhll' ¢° marine ands.......NoO- 32(!(4 .g"
1{»x.022x17" bent arbor...........Nﬂ. hqg .‘g
11173 022x13 bent & r...........Nu.ﬁé‘l e
11 7x.022x9’ beDt M............Nu. 2
bent each end...ccor - B
e

coLOM
1#x.028x1¢ erimp arbor, ne’
173 028x10° Uatversal,

~3.020x12" mc(uw) N8 33 & TTo.concereee ._313

3/16”3.026x1¢, alsa Pathé, o oeverorareey *
:3;10‘:.0? ki Nul .60
BAAL-BIL’ ERTONE
17x.027x1%, rectanguler hole...... . No. 144 .30
l'x.lﬂ'lxl.;. rccgn[u}sr :0{: g: }:g ;g
X, 107, restangular hole... . . 3 J

X 02Tx10, TeRlAnE Caan with order.

TALKING MMJHII'IE SUPPLY 60,

Complete eatalogue oD

RRK R!UGE,N.J.

ears.  Only ot ety Franchises Victrola,
Fiitaon, Hish
in Terrin

FOR SALE
Music store to Winsted, Conn. Established 26
Cede panos and radios. Selling

Rasie_store
3,000 inbabitants. Good spportuelly wi
money.  Address I G. Bovee, Winsted,

na.,
a little

EXTRAORDINARY OFFER!

15,000 Standard Hill and Dsle Disc secords Black
1 S eally priced $1.00 10 3.0, in lots of

500 a1 § eents each. Well assorted as Io aumbers.
No order ““Pr“d for less than S00. F. Q. L-
Denver. DENVER DRY GOODS CO. DEN-
VER, €OLO.

POSITION WANTED=Radjo phonograph sulesman ol
caployed, desires change. Lorg experience ealling on
P oaoliton trade in both talking machine and _radio
B \Wonderful_connections. Address "Box 1536, eare
el fachine World, 381 Madison svenué, New
York City.

B. E. Bensinger Explains
Brunswick Co.’s Policies

President of Brunswick Co., in an Interesting
Article in »System,” Outlines the Policies
Responsible for Success
Tracing the growth of the Brunswiek-Balke-

Collender Co., from its start up to the present
day, in an interesting artiele in the October
issue of "System,” B. E. Bensinger, president
of the company, attributes the increasing suc-
cess which has been enjoyed by his company,
despite profound and rapid changes in busi-
ness which necessitated the changing of the
products of the company, to two policies,
namely, that whatever product 1eft the factories
should cmbody the finest possible technical
<kill and material, and, secondly, that there was
and is a better method of marketing the skill
of the business than any ever used. The main-
tenance of tbis first policy and the constant
striving for the second have been the rule of
the company since its inception, and Mr. Ben-
singer relates in an interesting fashion how
they have saved the company threc separate
times.

The coming of prohibition, which meant the
discontinuance of the making of bar furniture,
which had been an important part of the com-
pany's activities, was the Krst of these instances,
but instead of crippling in any way the wood-
working and cabinet departments, the good
name built up in the past stood by the company
and these departments turned te the making of
piano cases with success and profit. In 1913 a
slump in the piano business caused a shift to
the making of phonograph cabinets, which de-

COTTON FLOCKS

Air fosted, a)l injurious foreign matter climineled
for

Record and Radio Manofsetoring

THE PECKHAM MFG. CO. *% South Sireel

Newark, N. J.

partinent cventually turned into the making of
the complete instrutnent, which rapidly assumed
a position as one of the leaders in the ficld.
In 1924 the Brunswick-Radiola was introduced
and the company enjoyed a most successful
year.

It is the phonograph manufacturing end of
the business to which Mr. Bensinger devotes
the major part of his article and he sums up
the growth of the business in a few words:
"Qur getting Into the phonograph business and
our swecess in it have been just one long proe-
ess of looking around for better and better
means of marketiog. This means not only
willingness to accept all improved methods
when they come or occur to us in and out
of the place. We welcome any one who is
at all likely to have a valuable suggestion—
that means practically every employe.”

Mr. Bensinger then goes on to relate the
manner in which an efficient manufacturing and
distributing organization was built wp. The
difficulties which faccd the company and the
methods used to surmount them he describes,
mentioning specifically the formation of a rec-
ord-making department and the inauguration
of the Brunswick New Hall of Fame. It was
the following of the second policy mentioned
above that influenced the company in co-operat-
ing in the establishment of some 4,000 inde-
pendently owned retail music stores, dealing
chiefly, if not exclusively, in Brunswick prod-
ucts, He explains’in detail how a handbook
was prepared for the benefit of salesmen in
opening up new aceounts and which gave
minute details to assist dealers in starting busi-
ness, tven to recommendations as to how to
pay the salesmen and to secure prospects.

—_—

Chestnut Bros. Open Store

Chestnut  Bros. Music Co. rccently
opened a new store on Main street, Guthrie,
Okla. This concern has been established for
fourteen years and operates several successful
branch stores.

The

Capstick Store Sold

Nantv-Gro, Pa, October $—The Capstick Mu-
sic Store, of which W. E. Capstick was proprie=
tor, has been sold to Samuel and William
Grant Davis, prominent lumber merchants of
this locality. The name of the concern will be
chauged to the Davis Music Co. and will be
operated by William Grant Davis.

Opens New Store

Lirrie Rock, ArK., September 28—J. D. Pope.
prominent Southern music merchant, who has
successful music stores at Little Rock, Searcy,
Blytheville, Batesville and Newport, has entered
the field at Conway in association with L. Claud
Powell in the Conway Music Co.

To Increase Warerooms

wWixston-Sarry, N. C, October 3 —Announce-
mment has just been made by B. C. Snyder, of
the Broadway Music Store, on East Fifth street,
this city, that a three-story brick addition is to
be built adjoining the present building. The
Broadway concern will continue to occupy the
old store, and also the basement and first foor
of the addition.

Buys Cannon Music Store

Eurexa, Kawn., October 3.—R. A. Bratton has
recently purchased the stock and fixtures of the
Cannon Music Store and will operate the busi-
mess in the future under the name of the Brat-
ton Music Co. Mr. Bratton has announced that
he will handle phonographs, radio and other
musical merchandise.

L. D. Heater Moves

L. D. Heater, talking machine and radio
dealer, recently moved to larges quarters in the
Pamapo Hotel, Portland, Ore.
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British Trade Confident of Busy Season
as Business in All Lines Shows Gains

Effect of Broadcasting Programs in Disseminating Propaganda and Unusual New Recordings
Having Effect in Encouraging Business—New Edison Bell Policy—Other Important News

Lonpon, E. C., October 3—Last year at this time
the talking machine trade hailed the advent of
the Autumn and Winter seasons with full spir-
its. Never was i more ramp This

-ames the news that the Columbia Graphophone
h

lay down am Australian factory, and how he
was going out as the head of the ncw factory.
P T

‘The latest news that the Columbia Grapho-
phone Co. has acquired an important interest in
the Carl Lindstrom Co., of Berlin, and in the
Transoceanic Trading Co., of Amsterdam, is of
highest importance. These companies, with
their subsidiaries, have established factorics and

Co. is also about to sct up a gr ) and
record factory at Sydney, New South Wales.
Al to i te the event was held

year it is my pleasure to go casily onc better.
Never has optimism been more warranted. The
demand created by various factors, such as the
increasing propaganda for music by the broad-
casting programs, and the stupendous record-
ings by the leading gramophone companies of
both classical and "popular” music, with the ali-
round reductions in prices of instruments and
records, are all auspicious and favorable signs
for a bumper season. With the reimposition of
the McKenna Duties, too, the last fears of un-
due forcign competition have been swept from
the minds of f: ers and preparati
for a tremendous demand have been made on
all sides by general increases in capacity pro-
duction. Wherever 1 go, I hear nothing but
talk of the wonderful business done during the
Summer months, a period in the past which has
been characterized by big decreases of sales,
and the most confident hopefulaess is expressed
in regard to the prospects for the Winter of
1925-6,
Columbia Graphophone Activities

Following upon the recent announcement by

the Gramophone Co. of an Australasian factory

towards the end of August at the Savoy Hatel
here, under the chairmanship of the Hon. Sir
Arthur Cocks, Agent General for New South
Wales. Supporting him were Sir George Croy-
don Marks, C. B. E. (the chairman of the Co-
lumbia Co.), Barry A. Parker (the Columbia
Australian representative), and a number of
promi A lian G t officials.

In a speech recounting the principal Columbia
activities during the last two years, since the
time when the new Columbia Grafonola and the
“New Process” records were launched, Sir
George said: “In the last two eventful years
these gramophone productions have become the
most popular in the world, so that it has been
impossible to produce them fast enough to sat-
isfy the demands. When 1 mention that in one
month alone the Columbia Co. in London made
and sold over 1400,000 ‘New Process’ rccords,
you will understand that our success has been
world-wide.”

Harry Parker, who has far nearly twenty
years represented the company in Australia, re-
counted how he had come to London in March
with the intention of persuading the company to

distributing ccnters for gramophones and rec-
ords in the principal countries of the world
1t is reported also that mutual working arrange-
ments have been entered into between the three
companies, which, it is believed, will be of ma-
terial benefit to all parties.
New Edison Beli Poliey

Messrs. J. E. Hough, Ltd, have just issued a
first edition of 2 combined Edison Bell Winner
and Velvet Face record catalog, which marks
the passing of another milestone in the pro-
gressive career of the company. It has been
noticeable for some time past that the quality
of Winner records bas greatly advanced and
their increasing popularity in face of ever keen
and growing competition has demonstrated that
their improved tonal and surface qualities have
not failed to impress the gramophone public
The completion of the company's factory at
Huntingdon, and its equipment with mew and
automatic machinery, coupled with the entire
reorganization with every modern replacement at
the old Pcckham factory, have enabled Messrs.
Hough, not only to inerease their output, but to
introduce all the advantages of the Velvet Face
processes into the manufacture of Winners.

(Continued on page 218)

IXTE
RIPPA

reading.

(Minimum order

is the only word to apply when talkin
the world. You can’t get away from
and repeats from every quarter of the Globe.
It all means that Pixie Grippas get right
Talking Machines on sheer merit for rea
proof design and unbeatable
Not an “assembled” contraption.

World’s patent and registrations pending.
Made to suit every known Market.

workmanship.

SHIPPING PRICES:

4 machines. Packed free our Factory.) Available where
territory not already closed. Canada and Australia excepted.

Plays all 12 inch records.

SENSATIONAL

g of the success of the Pixie Grippa all over
facts. Our Mail week by week adds fresh orders
Our Testimonial Dossier is wonderful
ahead of all other small Portable
Iy powerful Tone Quality.
It's a big Gramophone in a small box.
Every part our own exclusive manufacture.

Downright Fool-

In fine Leatherette Case, Weatherproof. ....cooovuieeieenes e eiiiieies.. $8.00 gold
« « Solid Oak Case. Weatherproof .. 875
« » English Cowhide Case, Weatherproof . 1050
w o Teak Case, Insect proof.......coovvmeeeeens 125 *“
w =  Andaman Padouk Case, Insect T 1275~

Sole Licensees and Manufacturers

PEROPHONE, Ltd., 76-78 City Road

LONDON, ENGLAND Bentleys Code

Telght, 6% Ibs.
Messurement. 10%h x 4% x TV

Cables Perowood

o m——
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From September too, all 10 ins. Velvet Face
recards will scll at the same price as Winncrs,
i. e 2s 6d.; and atl 12 ins. Velvet Face records
will retail at 4s. The new catalag, List No. 256,
embraces some 3,000 titles of Winner and Vel.
vet Face records issued to date

Leipzig Fair Disappoiniment

From reports to hand of the Antumn Leipzig
Mcsse 1 gather that the economic instability
still, to some extent, existing in Germany, pre-
eludcd the promotcrs frons climing anything
like a pre-war success. Fourteen talking mia-
chine firms took space in addition to about 120
other musical instrmnent honses, a somewhat
smaller attendance than that of the Inst Autumn
Messe, but a number which is still strong cvi‘-
dence of Germany's determined intention (o g0
ont for a big proportion of the Emropean nmpsi-
cal instrument business.

In conversation with one English visitor, 1
learncd that the attendance from this coumtry
was decidedly poor, and that, generaily, the
business done was also very small. Despite the
retnrn to the stabilized mark, prices were ex-
tremely bigh.  The Gerinan mannfacturers,
even in 1924, when the MecKenna Du were
for the time aholished, were obliged to adinit
that they were unable to compete, exrept in
the very cheap lincs, with the Eaglish manw-
facturers, and that in 1925, with the dnties re
imposed, they were hardly in a position te com-
pete in any line Compctition between rival
English manufacturers is to-day so very keem
and the English demand for distinctive designs
and cnbinet work so standardized that Centi-
acntal makers are unable to make any very
great progress in the British markets

Cabinct Makers Consult Creditors

The latest talking wachive firm to consult its
arcditors are Walter G. Fearn and Richnrd 11
Hallett, trading as W. G. Fearn & Co,, of Al-
bion Works, Albion strect, Kings Cross. This
firm spccinlized in the production of cabincts.

Next Year's British Industries Fair

The Departinent of Overseas Trade has Just
annonnced that the British Industries Fair will
be held in London and Birminglam from the
15th to the 20th of Fcbrary next. In view of
the recognized nrgent necessity to stimnlate
and expand Britisli export tmde, the Dritish
Government has deeided not only to organize
the London section of the Fair, but also to
spend a substantial snm in wndertaking n world-
wide scheme of publicity with a view to ensur-
ing its swecess. This smn has been provision-
ally fixed at £20,000.

The Duophone Competition

The competition instituted by the Duophonc
Syndicatc, Ltd., now comfortably housed at 18,
Saville Row, to inaugurate thcir first issue of
Duephone rccords, resulted in a perfect ava-
lanche of cntries an analysis of which confirmed
the Syndicate's own selection of titles, the ma-

jority of which found leading places in the lists
sent in Dy the public and staffs of gramoplone
denlers ctering the competition. 1 was enabled
ta hear some of the first cccordings prior 10
their relcase and can only say that provided
the Syndicate maintafe the same quality and se
lection of artists, the futurc of the Duoplone
records is assured.  There is much interesting
and mtriguing talk in the trade as to the future
of the company and in my next seport 1 lope tu
be able to state the resnlt of some important
negotintions that 1 am given to wnderstand arc
taking place.
"Itonia” Gramophones

Among the firms who can chim a prominent
place in the handling of large orders during the
big sales period of the last two or three years
in this country, Messrs. Smith & Co. {(Gramo-
phones), 1.td., of City Road, the makers of the
well-known "1tonia’’ models, ean certainly claim
exsy recognition. In order to cope with their
rapid expansion they recently inoved into larger
promiscs, a tonr of which 1 was permitted to
make a few days ago. Unquestionably they can
and do handlc a tromendous business and, judg-
g from the big sales campaigns enginecrcd
for the present scason, are out to eclipse all pre-
vions reeords. Their adoption of a new trade-
mark which lias real inspiration is further going
to establish the rccognition of their increasing
popularity

The Homochord Piano Reccords

tn my last report 1 had something to say n
regard to the Homochord pianoforte rccords.
1 have now had the opportunity to test amc or
two inelnded in the Oetober list, and 1 can eas-
ily understand the success elaimed by this con-
pany after trying out the following: “Man-
dolinata,” by Saint Saens, played by Morris
Reeve, who also contribnies on the rcversé side
“Le Rossignol,” Liszt; two other solos played
by Stanley C. Holt, "Tea for Twe'* fromn "No,
No, Nanctte’” and "The Toy Deum Major.”
‘These and several other rccordings of pian-
olorte musie are remarkable for their clarity of
troe pianoforte tonc and casily explain the in-
creasing popularity they cnjoy in this country.
The British “National Gramophone Society”

The National Gramophonc Society, which ccl-
ebrated its first anniversary reccntly and which
was fonnded by Compton Mackenzit, the nov-
clist and cditor of '*The Gramophone™ (a paper
circulating throughont this eountry to gramo-
phonc lovers as well as numbering numerous
readers nbroad), lias rcason to congratulate it-
self on its first year's work. Up to now the
records produced by the socicty include two
quartets by Beethoven, Debussy’s Quartet, Sehu-
bert's Piauoforte Trio, Op. 100, and Schon-
berg's "Verklarte Nacht” Sexiet. The records
are only issncd to subseribers to the Socicty,
and the works produced or to be produced are
those that by their matnre make strong appeal
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s and whieh are not so

to cnltused music lover: i
atatogs of the ordi-

likely to find a place in the €
nary recording companies. The offices of the
socicty are at 58, Frith street, W. 1, from
whenee full particulars €an be obtained by those
imterested.

Vulcan Mainsprings

In the compilation of the new Vilean main-
spring dealers’ lisy, Messrs. J. Sicad & Cou Lt
of Shefficld, arc to be congratulated on its com-
pletcness. It comprises four fair-sized pages
and gives the width in fractions of an inch,
fron balf an inch to two fnches in width, and
ander each width the differcnt motors for which
the springs arc madc. The thickness and length
of cach spring (with the French cquivalents)
are also given. Denlers €an detcrmine at 2 glance
exactly what number of spring is required for a
partieular repair job. The conciseness of its
compilation is an achievement and makes the
list a dceidedly nnique one.

Brief Paragraphs of Interest

The "4850" rccord, as it bas come lo be
known, on which the Columbia Co. has re-
corded 4850 voices Singing “Adeste Fideles,”
on the onc side, and 850 voices singing “John
Pecl” on the reverse, has, so 1 learn, eclipsed
all previons Columbia records from the stand-
point of sales.

1. H. Lazarus, of the Peter Pan Gramophone
Co., Ltd, 63 Frith strect, London, sails for
New York within a few days to consult with the
Peter Pan concessionaires for the United States.

‘The Gramophone Co. {His Master's Voice)
rcports that "1 Miss My Swiss,’ which has cre-
ated such a furor in the States, and which was
reeorded by Paul Whiteman's Band, bids fair to
cclipse in sales all previous dance records is-
sued by them.

From last month the Gramophone Co., L,
anmonnecd that it will pay carriage on all con-
signments the orders for which amount to £1i0
or over in value. Further reductions to those
mentioned in The World last month are also
announeed as f[rom September 15.

"His Master's Voiec” yearly accoints are to
be published next month. The company an-
nounced a dividend at the rate of 20 per eent.

Mr. and Mrs. William Manson sailed for
Anstralia on September 18, They were scen oft
at Euston by a host of friends.

The most important reeording, from a music-
lover point of view, for the month of October,
is nndoubtedly His Master’s Voice issue of El-
gar's Symphony in E flat (No. 2, Op. 63). It
is published in albuin form on six double-sided
12 in. discs, actually oecuping five and a half,
the other side of the sixth disc being taken up
with a record of the Prelude {Mcditation} to
Elgar's early oratorio "The Light of Life” (Op.
29). all played by the well-known Royal Albert
Hall Orchestra under Sir Edward Elgar's own
baton.

return.

POINTS ABOUT SPRINGS No. 4

\We were the first firm to pack cach spring in a separate
carton. \We are the auly firm to publish a detailed price
list showing the gramophene motors 1 use in all countries,
the dimensions of mainsprings required, and the price of
each spring. Of course the list cannot and never will be
complete, and is always being revised and added to. If
you handle mainsprings you ¢annot afford to be without a
copy. Send to us to-day, and we will post you a copy by

USE VULCAN
M AINSPRINGS

“BEST IN THE LONG RUN"

TN

Send for Lists
J. STEAD & CO., Ltd.
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True tone is the outcome of perfect recording—
Perfect recording is reflected in the sure test of
the piano—Homochord piano recordings repre-
sent an amazing degree of fidelity hitherto
thought impossible of achievement. All pre-
conceived notions have been knocked on the
head and we can truthfully aver that the dif-
ficult tones of the piano have at last been
musically photographed on Homochord Records.
This standard of tone perfection is the result of
a new system of recording adopted in our
laboratories which goes to insure 2 definite 100
per cent degree of fidelity in all HOMOCHORD
RECORDS.

BRING
TRUE MUSIC

4

HOME

Colonial and Foreign Traders Should
Write for a Special Sales Proposition

Regalar monthly issues go to swell |
our big and up-to-date catalogue |

e THE BRITISH HOMOPHONE CO.

-sided imi
Double-side Limited

19 City Road London, E. C., England
L Perfect Syncopation
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LATEST PATENTS
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Wasimneron, D, C., October 8.—Talking Ma-
chine. William E. Smith, Lynn, Mass. Patent
No. 1,540,092,

This invention relates to talking -picture ma:
chines and has for its objeet to provide a
wmachine of this type having novel sound-repro-

!
e

Mus

ducing elements which will permit of continuous
reproduction of sound for an indefinite pesiod,
and otherwisc to improve machines of this
type.

Fig. 1 is a plan view of the sound-reproducing
clement; Fig. 2 is a front view thereof.

Sound Reproducing Device. Zena Eckel
barger, Goshen, ind. Patent No. 1.539,412.

Tbis invention relates to reproducers for use
in sonnd-reproducing machines, and especially
to the stylus and stylus bar thereof.

The main object of the invention is the pro-
duction of a multistylus deviee which when ap-
plied to a sound-reprodncing machine will en-
able the machine operator to play or reproduce
the sound from any cxisting musical or sound
reproducing record.

The prefersed embodinient of the invention
is illustrated in the aecompanying drawing in
which Fig. 1 is a side clevation of the inven-
tion applicd to the sound box and tone arm af

a sound-reproducing mmachine; Fig. 2 is an en-
larged plan view of the invention showing its
conneetion with and relation to the sound box,
and showing also the pivotally mounted stylus
arms; Fig. 3 is a fragment showing one of the
stylus arms in operative position and the others
inoperative; Fig. 4 is 2 view showing the sound
box swung at a different angle or plane to
enable the engagement of a diffcrent record;
Fig. 5 is a seetion taken on the line §—5 ol
Fig. 2; Fig 6is 2 fragment in section of the
toné arm and sound box connection; and Fig. 7
is a section taken on the line 7—7 of Fig. 6

Adjustable Phonograph Repeater. Sterrett
£. McNulty, Los Angeles, Cal. Patent No.
1,542,157.

The present invention relates to a repeating
attachment for phonographs, and particularly
to an attachment which may be adjusted to
adapt the same to dise records of diffcrent
diameters, and to records whose selections begin
and end at different distances from the cdge and
from the center of the record.

1t is another object of the invention to com-
bine with an attachment of the gencral char-
acter mentioned a second or auxiliary device
comprising an arm whicb may be so set as to
engage the ncedle of a phonograph as the same

eral0-

LOUD SPEAKER

HERALD ELECTRIC CO., Inc. $12
29 East End Avenus New York

MACHINE

shall traverse 3 guide-way comprised in the
meutioned attachment, and thereby cause tbe
phonograph to stop, and this second or auxiliary
device may be constructed in such a form as to
permit of its being fitted at will upon® certain
repeaters such as are alrcady known and ob-
tainable upon the market, and in vse.

In the accompanying drawings Fig- 1 is 2

plan view of the repeating attachment. Fig. 2

is an edge view of the same as seen from the
right of Fig. 1. Fig. 3is an underneath or bot-
tom plan of the angularly and slidably adjusta-
ble radial guide or tractor. Fig. 4 is a ¢ross
section on line 4—4 of Fig. 1. Fig. Sisa side
elevation of the automatie stop as shown in
Fig. 1. Fig.6is a side elevation of a stop at-
tachment adapted to be readily applied to a
form of repeatcr now on the market and in use.

Foldable Form Louis J. Shramek, New
York, N. Y, Patent No. 1,541,002

This invention relates to foldable cardboard
devices and refers particularly to devices of
that character carrying phonograph records.
The object of the invention is a device made of
cardboard, or similar material, and carrying 2
phonographic record, the device being so con-
structed and arranged tbat it may be folded for
mailing purposes with full protection to the
record and which is capable of placement upon
the record table of a phonograph for reproduc-
tion purposes.

In the particular form of the device of the in-
veution, shown in the aecompanying drawings,
similar parts are designated by similar numerals.

Figure 1 is a front view of one form of the
device in folded form for mailing purposcs.

Fig. 2 is a rear view of Fig. 1. Fig. 3 is a top
plan view of the inner face of Fig. 1 in an un-
folded position. Fig. 4 is a top plan view of
the device folded for phonographic reproduction
purposes. Fig 5 is a section through the line
5§ of Fig. 4. Fig. 6isa section through the
fine 6—6 of Fig. 2.

Phonograph Tone Arm. Roland B. Daley,
Chicago, 11l Patent No. 1,542,374,

This invention relates to phonograph appa-
ratus, and particularly to the tone arm, and its
support.

The object of the invention is to provide an
improved tone arm, and also improved sup-
porting means and counter-balancing means
therefor.

One feature of the invention resides in the
support for the tone arm elbow, and the pro-

vision therein of means for cqualizing of taking
up the wear of the balls and ball race of the
bearing.

Ancther feature resides in the means Proc
vided for varying the pressure of the needle of
the reproducer on the record.

Another feature of the invention is the pro-
viston of bracing webs In the passage of the
tonc arm to render the tone arm walls more
rigid so as to prevent vibration thereof, and
still another feature is the provision of means
in association with one type of bracing web
whereby the sound waves are foreed to pass
through a plurality of perforations in the
strengthening web, thus clarifying the sound.

Figure 1 is a plan view of the tone arm
partly in section, and the reproducer in a posi
tion to play lateral eut records. Fig. 2 is 2
side elevation of the arrangement of Fig. 1
1n both Figs. 1 and 2, the reproducer is shown
fu its needle-changing position in dotted lines.
Fig. 3 is a plan view of the device of Figs. 1
and 2, but showing the reproducer in a position
for playing hill and dale records; Fig. 4 is a
side clevation of the device of Fig. 3; Fig. Sisa
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plan view of a modified form of tone arm; Fig.
6 is a side elevation of the tone arm of Fig. 5;
Fig. 7 is a vertical sectional view tbrough the
base of the tone arm elbow and its supporting
bearing; Fig. 8 is a transverse sectional view on
the line 8—8 of Fig. 7 looking in the direction
of the arrows; Fig. 9is a sectional view through
the raceway of the ball bearing substantially on
the line 9—9 of Fig. 8; Fi 10 is a section on
the lime 10—10 of Fig. 57 11 is a seetion on
the line 11—11 of Fig. 5; Fig. 12 is a rear view
of the tone arm showing tbe reproducer coun-
terbalancing weigbt in one_of its operative po-
sitions in which it acts to decrease the pressure
of the reproducer needle on the récord; Fig. 13
is a similar view but showing the counterbal-
ancing weight in inoperative position; Fig. 14
is a view similar to Fig. 12, but showing the
counterbalaneing weight in a position to in-
erease the pressure of the reproducer needle
on the record; Fig. 15 is a vertical sectional
view of the tone amm showing the strengthening
webs in place; Fig. 16 is a eross-section on the
line 16—16 of Fig. 15; Fig. 17 is a section on
the line 17—17 of Fig. 15; Fig. 18 is a vertical
sectional view of the tone arm extension show-
ing a lified type of strengtheni web; Fig.
19 is a section on the line 1919 of Fig. 18;
Fig. 20 shows onc of the strengthening webs
used in the modification of Fig. 18; Fig. 21
shows a still further modified form of strength-
ening web with the means associated therewith
for causing the sound to Blter through perfora-
tions in the strengthening web, and Fig. 22 is
 section on the line 22—22 of Fig. 20.
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our, Shinine Eyes.. 1 Hol 10 Lete \v.ndu Away—Fox:trat: with Incidental A 000, Marimba Bond
19761 I'm Knec Deep ln Dm y Lewis Jﬂm The Knickerbocken 10 2954 1 \Vundu If We'll Ever Mect Agan g,ym
e Olsen an% s :}u!lt 10 4l DI \v;aa YWGI ), for g-—x-‘(u“,rm. polla, Biry 10 B o,.&_-r.n;x,, ‘§( Qren Fronk Munn
] lsen and usie v tdens Ozch. ince u e Sweethear
Hou Alre—Ton ey G‘E"“ & ¢ eft e by e Shores e 51-".,,,°..n. i “Frank Munn
me 1 Love (Jobnstone: ot
LU '"o-',";‘mw“-r,':.‘.','," Home Rehu d Crooks Clour Gardena Oreb. (W. C. Palla, Dir.) ‘C”"""“"‘ ‘o pege 22)

A Red Hot

Struttin’

oe Burkes
Comic Absurdity

©25 L0 FEIST fne.

You Can’t Go Wrong
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ADVANCE RECORD BULLETINS FOR NOVEMBER———(Conhnued from page 221) - 1

\\Ybu Cant Go Wron
With Any FEIST’ Son ’

FOX TROT

Benny Davis and
Jor Burkes Ne
Hit/

A New C?medy Idea A Po{;Fugnggg#ad

Gus Kahrlal Walter M) cHESTER. COMN
Donaldson ! il

Livle L, her Teandiful Giols) (Gankilh-McConnells Mr, ond Nrs, J, Douglss Swagerly 10
oeal Diey, w il Olima tol ser’s Dible an e with Orga omp.
he Railln r..\uu el clate auil Wis Holel €arlion Teer.
( neli [ensing Crary Ahunt You (rrom | a e A1 ﬁh
Al Tane oy Vot Ohreait, OLD TIME TUNE RECOF
'lie Ratio l‘|.||r1 \Wright-llessinger) h 0459 Th h
2942 Doston RMnrglar ¢Massey)—Teiue, wllll har, by e { Aceomp. by Gu be Lillle 10
1 The 1 n e \.n e wlil
Wild and Neekless 1iobo—Teuor, ...u. (3 T W G "KJJ:.'}:"J"G.HWN’. A Tolic Litile 18
hll\l_l(:\l. GROUYP A0 Tl! Ruﬂl! of T
9 I'm Kiee De Dairies (Goortw ECHO SLOVAK RECORDS y Giilar bl 10
ey hay)—liox-trol, for [hn(lnn h Sunna 7, lichael Pollock n- \(lr.k of enainlonh
_ Voeat Clroniie rk Lane Orch Nt Ker Nothia JJecomp. by Gui war and Fidille, [
Vou Eniia Kuow How: (Wiilipms Enlma pou, lfer) ‘1 Polloch 45004 She Instenmentai; - Singing
alilsoit}mFox-trot, for Danelux ] 65016 Uinasta 1 oris by Clris D wehitign,
Cho: Park L:ur b reli. in e Nouekillon Trin 10
2943 Faoll ockran Rum-)-vunm, for D Strcla 31 Rusfeka My Fael Rusel K. € Raitroul—Guitar ani r.d.m ucl,
) n{‘ & rils Cad Te loni . Michael Pollock Gr e Walburn-Emmeit Hellicon 10
Dlise My Sirise e linery ., for 5017 Ja Kone Nuvawal N Duusio (Lending ‘the 45005 The Drinker’ D TR ke
ancitiz; it Voeill Choris, .Carl Tentoil's Oreli, Hogacs 1 the Rive Michael Pollock comp. by Frafy on
Us S * apal 4 (Haven Sl Lre Catson 10
. o e iehoet The Loue Chili-Sin
Edlson DIS R 65014 Urexsl Ja Falee u €' My Fiinger acl Pallack osn 10
C ecords Ne Kot P'ajtas Travu (Let the Grass G |v).' ook 5% ;-‘ R;‘d- ElnE. i o ris Ilg
ollac te Dirdic
/\LRE\D\' RELEASED 65019 A Na Mure Qlen lari Srici Se (O 1he Il 45007 A Drcam of
de Tire Is Durujie ;Mistizel Tollock Dl 10
51593 Got Na Time (Kaim SWiitin i il Ceee Tai Nac (Vonr' Foiks Are i), The Liltle Newshoy—Simring, ith Gull:u
e Walneiyh Susiers Michadl Tolock lind "Anily® 10
T AI)I There 1s (There Alat Nore) = 43008 Fale of Santy larbara—Sining, IR Aetoms
e Iiening |am anl i e . . by Danjo and Fidille,
stsau 1 Qo i K T o St oy Blue Amberol Records Bt P Yafiatord Dkt Lurstord 10
endiz Dyson D James Doherty shernan Villey--Singlng, ~ with - Acc
Ony a Weaver of Drcains lllnmo 5032 Rru‘ R;,,, Singi ,,. ”. manfes, Fildle anjo amil Fi
. Ryan FEr 1 Sud Comiuny Tascom | amar Lunsford Dischwell Lamsferg 1
$1597 The Chain Gaue Swip (Masscy N —Singhs, B 5040 R, Ro Voeal Choeh 43009 B I =L
Vernan hm A ny A : Accom ent Ve o
. New, mm S s..mn. Tae Mive el Carlton Tearace Or b
and Guitar . feriol, l)alh D) ron.muv 5041 Mruken fuml Mues .. .. lII\. .lrmnnka .\cm V. Stonem. 10
51602 Of: How ) Mias You Te-night (u\m I|ulkt~ 5042 Sery Lesson With Hymee }(enl "T 7018 The \ 1l
Fisher)—Violin Soln or Mail x.... "The Gales Aj wi 'hmllnnle.\ aud Gullal A«am
Brgheil Dicsms (Cooue-Choir \\‘uluhal)- latin . ¥ Caduiaw, DSl 3¢ C Whitier © Kelly” H.\mu 12
0 u um.k Laily—Haitjo Sols . Dine-Eyed Eila—Siugl . \v|||| Iarnoniea an:
80848 1 Be b’ Tutserily (iayiy) v Darls  soaq oo ."ﬂ?\ .un’," e e AR Guitar Arcomp. hy llenry Whitier,
Pirate Dreams (Iierier) elen Davis o Rial MElodiakE Relly Uarrent 12
$1596 Unler e Doulle Engte MN“:H \’“;l‘“'lﬂ)' Mad 045 O Hon d M Ve Touiel €3 Doherly RACE RECORDS
ary Ilan : 1 Ve .
Under the Star of the Guaril Mareli (Shchepit 2047 Bl SIS 8236 Anglumy licre Wautoio Tey My gitimeel o
United $ 1 HomeAlen nl-u—qum. with Piano Solo

51595 I\lnrl » }‘rmn

owe v Eddic Heywood
\\'h|l|lrnnn Leares (Qd.l \ltCIumnn! arz D v(l; 10

LTATIN C\Il p\'way! T:Il \Vlzn a Man Is
niralio, witk /\(!07‘\[‘ hy St nt

51607 The Litite Resewooil _ L aTetEet B e xaly M1 10
g Y sosi 1ne Metniy“riimy Side Nan Mine-—Orgair ] This Pain ol MinemCounttal!
he, Dicture Tlat b “Turneil Towar: ilerict Rinsey on thie Midmer Losh Bipe Organ s il r‘w.uh.::& Tenja: Accomp... Sarn 31 10
Vernon Dallirt i Corpany Cliflord’s Louisvifle Jug Nanil 10
80849 I'm Falllng h Love Witl Some QOne €N ecordas Struttin' the Mues—F
'Naight ) (e vyen) Clifiord's Loniayille Jux Daml 10
Frenench: o T-Losh Pine Orean )
A Kity Tn e D ‘l(De sy‘llnuml.guly o o fLATEST s _—
rede insley on deeer-Los| 'tne Organ X o by M o,
s1eo1 ol smi‘Can 1 See’ You Toigii (Creamcr 40456 O, Boyl Wi Gui—Fgntrol | Pathe Phono & Radio Corp

Busier)—Male Quarier it ‘Siaking Fous Imliana Stomy—Foxtrl,

% motia (Wilson-Deu! Lale Quariet,
swenRo i N g . Dricinal Iniiana Five 10 02513 Heart-liveakin: Creole_ Rose = Ukuiele auil
51608 Sle's Conm® ‘Romid vhe Monutaln—Singing, 41438 Dou't You Try to i Me—Fox-frol, .Cliff Edivards {Ukulele Tke}
Harmoica, Fildle anil G||| tar, q and Mis Dfrmingham Soc. Ser. 10 ild Slnnuuan “Ukintele 2 1d Vol
won D anil Company Nellie Vax-rot, Ciift Edwards (Ukillele Ike)
The n.,.mu Purslag-—S Ilﬂl " urnol .n Fiddle Jack bims ant llu Wirniingham Sor. Ser. J0 025154 Why Shionld § Pine lnr the World 10 m inc
and Gull emon Dall ,‘"d (nm“.\"y 40462 l’luuuu Strit—Fos-1r0 Ukplele and Voi C Edwards
80847 Farundole (From L°Ariesicune, S 2 5 o s Jaxe, 'hu Cals Oul. 10 Wiy Did You Let Mt Get Away From Vou
1 eric, i esrt Orel o Tha's e Kiny Yau Kulele aml Voi T Edwards
rom L'Alluleum. Snite 2 (e S il | e Chle Oreb. 10 025158 I'm Tired of Everyihiing it ¥oi—Yoiee an
(Mizet) . i Concert Oreli 40464 Lo .,m (\'ou || lh-llu ipmk Easy G A e Morce
BIEDE eptala i1y sellice ffial (The m.l m oil's 1] Ale)- .The Goofus Five 10 Des Velee and Guitar. ... Miss Yee Morge
Anu Ay AR st Arg ShFoi el T Gooluis Fier 10 025154 Wha Cha Can Fm
Lf Gt e ea et il Comnany 40466 Callexinte ~Foptret. wiih  Vocal Chor AiTea Fas Maces ol Mer lue Grass Tloys
The Denth ot Flayi €oilins (Jenking Spaint— Foor Ruhinson Carofina Ol Orch. 10 Ovly Thin Tinie 11l e TriiemVoree 2 Guitar,
Sloging. Violin aml Guitar, Kose of the Nik- tro s Lee Morse
mon Dalliart and Company i Chih Orell, 10 016302 Tila (Suveet as Auple CiflerymFox-trof.
AS) Al Dave Rubinoff
$1574 Deep Elm (Von nll 'Du T'n Miue) (Rod ol.. The .\|=|nd 5 10 Fuldlin' the Fithlle—Fax.frof, -Dave Rubinoff
—Fox Millian Doltne T Are You Bluel—Fnx £ RECORDS
e G ('Iu_Ju nm o (Trms e Melody Sheika 10 83628K Leys Wander Avae Vosigor, with  Vocsl
Tandman)- VOCAL RECORDS hocus Iy lan . The Virgluia Creepers
Fryea S0 on Dollng. Fier Grch. 40485 B Ilnd Bill (11 Suveel Wilism Now- Noyelly, hen o' o Wiat Vo Bor Fou
51598 She's Drivin' Me Wil (Marks Fi iano Aecomy. by Wall Rotlirack, i i Picdmoit Dance Orel.
orga Melolians Euinelt \lrllu 18 036289 Kinky Kids Parule Fax-irot
Red Mot Meury Wrown (Rosed=Fomitat, mith Vovesick Muew—-Noveity, wwith Iiano Accom ieilmont Daice Orel
Vocal Choris by Yernon Dalliart, hy Wali Rothr Emment Miler 10 Pretty Puyni—Fux-trol. with Voca (‘Inor < by
eorels Melodingel 40449/001] Lady. tle e rnon "Lady. Be Good") ol le .The \lirginla Creepers
$1599 Underneath Ihe Yum Yum Tree (Kalniar-Ruby. cing, with Maiio Accol 036291 Ceﬂll.\ Fox-iror, inih Vacal Chonis by Arihir
Terome)e—Fox-1ro1 Fry's Million Dollas rebi. ey Rarniim. Dl Ih-lty (Globt Trener) 10 Southamuton Socielv Oreh,
Wiy I Love? (Fram, “lune Daye’) (G Fascinating tlim (From ) Goy Nn Time—Foxirel, wlih Voeal Chotus
Fry's Million Dullat Pm oren. wgig with Hani mes Pollr, Southampton Seclete Orek.

Cools)—Fox |

S1600 1 \\'.ml Anothe,
leyer. nm)—-w:J

'nu Warll 13 Such 5 T c
I Losi You) (rlmny \ulrl.)n)—\\' Ty

(£ ('lon bhe 'arrick GaiellreY—

Darnep “Harni

0 036293 Rllulv
Tov.

DA

i1 Bailey (Glohe Trotles
b MENTAL RECORD
4041d Auf Dem Bergen (On ke Mountniss) Sn'

T
ETir” Remick Warren 10

ol T gt \\'|l:u .\nd Hl: Orel.
our Ol Man rovl
irpes and :,Ih Orel

W
[:le Nshv—Fox-trot, with

'hance With You (e Syl
ok Sllmans

SR

ack Sfiliman’s Onh. Roramuiite—Dlaliet—Piaug_Solo, 036294 ) Want a Lo
$1603 (‘ullia lknh\ Dn)!r)»aFoluol wlth  Voe: Iln" Remiek Warren 10 Chorus by Arihur #talt
he Ver e Dathart CRED RECORDS Till Wirges and u.- e,
lile \Wenme's Greemsvirh Vilase Tup Orel. 40457 The Rock 15 Niebet s I Sane witl Organ Chbarleston  Round — Foxtrol:  Charfesion
1 €Can't See ibe TemntHul Sea (Undess 113 Filled” Aceomp. by drs. R, M. Furster, Rbythm T Piedmont Dairee Oreh,
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036297 An_Awtul Lot My Girl Ain's Got (But Wi
Sie's Got snfl' Got am ",\-(° s
ok Catieainuis

Farc \Nl"—Fﬂx llul dmout
036300 Footloose—Fon-ir @ m":("c!z:"s'f: s
Tt Nou Made e S Funtiol, .
D:
036287 Spsch—Taxctrst, with Vocal c"i:":.s oS
tie ¢ Virginia Crtq\tu

Picdmont Dauce Orek.
036290 Silyer Hlead Foxtrot, with \’onl Enorus by
a0 Fafuce Gamieu Oreh
-trot.

026292 SomettmenWalte: - .:5«::5«513:..: or

Just a Waitz Witk \rou—\vigu.d

ut

036298 Fiy Gonua, Chacleston Dock R RRr f O

(Coantestou Ruytlend,

f‘\‘(ulnl‘n Baby—Fox:trot

Yirginia Creepers
ot (Clarleston
\h]um Dance Orch.

Cuadcaton, Dby of Mine—Fox
036296 1 Keow Svnii Tt Neas

Fox.t
Tive I)lmung\l;lm DBabics
As Far as I'm Concerusd—F
¥

inghan DBalies
‘Clarivet,

o 13}
o by Tob Fuller Y war Hot Eskimos
‘ ifox trot myerial Dance Ure
NHiChpers Joys—Ffox-irot. . fmpenal Dauce Orch.
036301 Loud-Speakin’ Papa-

036299

i
Bampton Seticty Orels.
So That's the Kind of 2 Gort You Are—Foxtol,
Soutkamuian Society Ofeh.
POPYLAR VOCAL RECOK|
032134 Benuse of You—Tenor.
Miglty Wlue —Teuor
032135 Preity Punps—Ta
Some other Wird \Vhlsll:d a Tllu

]m\my Fiynn
Tiynu
n\ur Fields

Teo
Ar\hur Ficlds
032136 You Ferget to Remewber=-Teuor Baritone Duct,
. F. Ste rhunC. Werreu
Let's Wauder Awny—Teuanizzitoie L

Ster mn-(:'. Waeren
INSTRUMENTAL RECO
036303 You rarlu! to lerlemlb(r——cmmcﬂ Arrat
..... Pothe snw “Oreh.
\\’]tu You nnd 1 \Vtrt Sevanteeu—Copeert
Arrangemeut . Pathe S'!lun Orch.

NEGRO SPIRITUAL RECOHD
021153 Whe' ll Be s \\'nntu—Nu

Son
o iversiy Quintet

Heaven—Negro Folk ot
liiddle Univenity Quintet
HAWAIIAN RECOR
021354 The Honeysuckle and the RO el
Louise an
Pansy Faces—Haudlian Guilar
e and Ferera Woik. Orek.

Gennett Records

FOR DANCING
1118 Dream Garden—Foxtro
Fhiek & Mis Castle Farm. Oreb.
Angry—Fox- N
rehry Tlies & Hfis Castle Farm. Orch.
2125 0n o Nigh Like nl-——hnm wity Voeal
‘orus by Arthur Fieldz iley's Lucky Seven
Kiono Kidh Parade—Foxteot
The Travig Catlton Orch.
3128 L \Vanggrﬁ\uairl-'oﬁtuol with \roe
Borus ranklyn, Baur,
4 D arkan’ Glautz nud Mis Oreh.
andy—Fox-s S .The Vagabonds
3138 Buum Along (To Georgia)—Fo
The Mn
(You Forgot to) Remember_Foxtrol

ot,
old Serenade?s

arigold Screnat\u-
with Vocal Clorul by Al

© Hanp, Cnlkx\ans
rsonal Fricnd o Mine)-

. . . Bailey's Lucky Scvait
] 2 o ke l‘sollywood Night Owls
Hawa \iohun—\\‘allrl' }'I( oflywaod Night Owls

2 VWhat a Girl—Fox- trol,
D X9 W ‘Original Indiana Five

3138 Sp:uh— -I‘ux-lrol

Lov. Fox.try
Oh, Lovey De Mine—Famtioy, Hagor Callegios
c Vagabonas

Tlc Vagabonds

nsz S»\ccl Man—Fox:tr!
My Sweetic Tumed \I: Dowut

N ’(9".}"6‘,\“ voeat e
e o“‘r)‘i‘ nl“’- ] R'\l?ll (Th( H(lndy M;m)

sin

h Ill attanooga, Teua
zoidive Gnl e s Sry Lawson & His Illuc " Uke
t

Happy Lawson & 1tis Blue Uke
3190 You Gouta Know How—lenor, Accomp.
mental Trio, & hu(m..
The Km( Tt King 4 Morhleuor. wi
njo snd Piano Ace Tack Enaimau
3131 Dreerin' Aloug (To Soran— Duzl ()

Two DPretty Eyes o

A€, Lttt Mason. Dixai
Wie \Vuuldnl Love \uu—Ducl th

Ace um. &5 ‘Tremaine Nros.

ne \V.'\m a .Buddy Lee

Olltv l!ll’d (“l‘“;qdea Tuut) Buddy Lec
3127 The Herd Girl's Drtam—l’nau&Vlolm -Cello.

c ‘faylor Tre

The Flower Song——l'ianu-thu-Czll%( Taylor Trio

HAWALIAN GU
1126 Drowsy Waters (Wailaina \V1|ll),

Ferera- rnnghini
Jdsle of Paradise—Hawaiian Guitars:) \)I{op

o \alulu Trio
OLDTIME MOUNTAIN TUN'
3124 Biack Sn\ke (Nnunum Style)=-Voir u‘G
Harmoniea ... kit llenry H.w:\ld
Gonna Keen Ny "Siallet Good and Greasy
taln Style)—Voice-Guitar- Ha r)ul

in Henry Moward

Guitar and

ernon Balkart

‘Fenor, with Gaitar
.Vernon Dalhart

al—Guitar. \"luln\ Acc.

s Dalhart

n29 Thve nghlmng Elm:n—-‘l‘:nur

Bluc nge \lnunmln
and n Accomp.
334 Tht ]ahu . Scopes

Fight—Guitar-Violl Ton
Bryan's Last Figl uitar-Vielin A o Dalham

Vocalion Records

15108 Kmlly desn‘ Parade \l\;}m I‘)os‘jldmn)——l"ox
! 107 2
s (B oolETH o“Sr.lv in sid His Orck.

- e

ADVANCE R.ECORD BULLETINS FOR NOVEMBER*(Conunued from page 222)

“THE ROLL OF HONOR"

The higher the quality and the
more uniformly and reasonably
priced player rolls are, the more
forcefully they serve to stimu-
late player sales.

We want U. S. Rolls to yield
the greatest possible amuse-
ment returns from the player
owner’s investment.

““Your player sales can
only be as great as you
make your roll trade.”’

UNITED STATES MUSIC COMPANY.

2034-2938 West Lake Strect, Chiugo 122 Fifth Avenue, New York

Sell U. S. Rolls—Youll Sell More Players!

//
Charlestonctte  {Rose- \\‘hu(m:n‘ —Fox; I'Ianl.)l un Mecdley (Mwm)—oﬂn C\ordl

and
y Selvin i Hu ek Gu Moore Freed
Danc. 15117 Remeraber CiiéiimdomTenor, wlth O
lr\ml Kaulman
Angry O t, for Close Your Eyes (Viuceut-Voell—Tenor,
It iy Ruer. D.r) reh, U i ug Rau(man
15107 My Sug:r (Bri uuk)—-rox ey for (i 15118 You Can’t Shush Katy (Crmncr Warsend—
L e, S medienne, with Piano by Rube Bloom.
Some Day Wel Mg Again (l]ocll Van Loan) Peery Eulish
—Foxirat, fer oo cing. N t Club Oreli. Degt Fry,to Cry Your Way Dack ta Me (Ke elly-
15108 Milami (From Al Jolsou (Jolson: HyeComedicuine, with Oreke:
eimy Enslisk 15120 lmn ) ol Flute and Piano. MeNamara ‘Feio
De S{I\'\Cuund)-—rn.\ trot. for Daucing: with Irieh Reels—Violin, Flute aud Piano,
Voeal Choriu, McNanara Trio
ke Ambassadors (Louls Ratzi mr.) 15097 1 Want Vou Al for e CFisker Mifer . Coluy
Nobody Bur Fanny (From Al Jolson Fox for Dan ight Club Ora.
oy")  (Jolson: Sylv'- Conhd)-rox irot, Who \\‘culdnl Tove ¥ou_ (Davis: l\mLc)
o Danelag: with Vut:l Tus, t, for Daucing; with Voeal Chorus
‘Ambassadors (Louls Katzmau. Dir.) Night Club Orch.
15109 Deep Elm (Rabison)—Fox-trot, for Dancing, 15098 1'm Gonna Cbarleston Bach 10 Charleston (Turk
e Tcuncssee Tooters ndman)—Fox trol for Dau
Sweet Man (Turke Pmkud)—l‘nx trot, for Dane: Wylle's F Dleamant Oreh.
e The ’I‘u\nu!t: Tuoltu Cnulmon B:h(; ol ‘\lmc (Grossmau-Douyket
15110 Brown. Why Are You Bluc? (Bryan or Dan
Mcyu)_rmum for Danding. vustin \\'yhu Golden Phensant Orch.
Rew Selvin and His Oreh. 15079 104 Had o Gint Like You. mmdcmmn xon:
Yal ¥at Alal Ofiller _Fisher)-=Fox-trot, for se)-—-Foxtrot for Dancil
Daneing; with Vocal Choris. o Bernic aud Hix THotel Reosevelt Oreh.
Ren Sclvio and His Orcb. ol, Say. S T Sec. You Touight? (Creance
15111 Plain Old Blues (FullerMeyen— Lot ot for & cbuater. Flatow)—Fox-tzol, for D:
Paacing; with Dauto, Piano and Clns Ben Bemie :md iih Hotel Roosevelt Oreh.
-r e lolly \hnm 15099 Th lk.uh of Floyd Collios—Voice, Guitar an
Keteh Your Breath (FullerMeyer) oo h HAM (.o Cliarlic Oaks
Yor Dancing: with Danjo, Piane aid Ghori L Ny PhasanVeice.

Thr lolk \ ners Harn  coeeecieiet s
15112 Crumnu a8, dc Plata (;aldxr)—\\l\(u lu 15100 Many Primes \\l\h You
The Cnsuhanl Guita

olec and
. Sid Harkreader

e
TI < i Uncle Dave Macen

15113 Rigoletto Rij :glu (Arnuud Ly Frank Dlack}=— 15101 Nus&l’nl Medicy— jo.

Rhylhmo(he Orch. Undg Pave Macon

ox-110L, ur Daneink. .. .1
Cnrmen (:\rr:m-ed by rnnk Biack Rooster Crow Medley—Voice aud Ranjo,
ot for Danein Dythmadic Orell Unele Dve Macon
15114 Ste Was ]ml a s;lof. Svrtdh::ln Durke)— 15103 1 Have No Mother Now—Voice, Guithr oo

Fox for Dnuging: with Chorus, Mouth Ham . 5 .. Chrlic Oake

¢ Ambassidors (L s Knuman Dir.) Toor Little )oe——vmce Goitar and )
Vldu\u (My Ruisnn Rnsc) Mills-Kabal)
—Foxtsol, for Dancing; aent” Clioras. 15104 The | l\a.m and Uncle Sam—Voice, Guitar auw

i\u&duu (Lom.l Katzman, Dir.} Harp .- Charlie Oaks
15118 If l C:nl H:" You (fucas- Slcnl)—lh\

| lala' :‘lll:lw ns uth H o Veiee

) Gidl n I

G°ld‘" ‘ i " ! 0"‘) ¢ wr:'“ 1" G ‘g‘w‘“h‘“ 1o Tl 9 GL‘I‘;‘ t ...... ve M’\ton S\d “;l(kl’tldtl’
15116 cl l Fo¢ lleah Mec Callin' azoline ( \l’ ner- 4

Ry —Otto-Chorda e Cafar . . Moore Freed ( ‘"’"”'“’ o page 290
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Down m Alhmlw—unl Ducy, wrth Ban,
e Wave Macou-Snl Harkeeader

l‘. AL,
ISHD Sguenita e Mo Aors \Cane,
(A Babaria Uteudes § cros el o Exe023)
c lol b b th ly
M# Gusio ks mnu‘iﬂ Mearun, .'"}m.' -f..""‘"'""'
1at8a Oread=~}enor, it uhen,
“Yose Blotiche vtk The Casrions

Loxsia
$074 So Lang" Uem Munerictn huci Ldal (Treek)—
333, @1 Uren, el Lreb
Frutinig o Wrend wor, bra Lred.,
Albert Rulanes

defl}=Tcnor, witk
A uunkll

W1
43030 Der Kamnu Aor’hu (ﬁl
Utes. ;

1 1uy
Jum Jum (lxl::d(ll)— eu
1 1darsi .
18028 Nocha Cremna (Gypay Ramnnet)-’leual
VIS i galnen ... nu:nu Wromi
Iltu:h lsu wlculu Luny—l‘nlh Song:

¥ *Lébedet

n - hutun Wronsk

Domine Records

. DANCL KECUKDS
3350 Browm Eyes, Wby Arc You umc?—l'un tro,
Mnjeatie Danee Ur
Did You Forget—Fos- ml...uauywau umuc ura.
3567 vwhew 20u Sce luat Aunt'of Aime—to
\qulm l(unu‘e Ul
Uy the Waters of Mnmctonka—|
I.Iollyn'und Da»et Urcr

A50b Ub, Doy!, \What & Grrl-—lox o,
Saus Lanm's Dasee Ol
¥m Koce Decp im Daimtes—iioxed uau,

Dance, Uich.
0¥ eep 10 My leart (From the Siudent Lrree)
+o oo Atbulm Rouge Ureb.
\Vhtrt An You, Girl ol My Dlum-?—\\ whie,
Lun Dane Ored.

3570 Lel's Wander Away—Fox- et
A Lanin's Danee Orea.

Sitrer Head—| Fulm .
3571 Speech—Fox-tr
Wwma Lo

- 1 ox-irut
Migbly Ylue—Foxir, am Langw » Dance Uiek.
3574 Dreamy Carokna M»on—\v;lu.
Lontmeinal Dam( Orely.

'-lu diclly: nce Ofel,
'No, No, Nareree

Hawitan_Sial o
875 lu tnl T-. (rlon:

Inrpenal Dawee uub
FORULAICVOUAL "RECORDS

3576 The Farmer ook
witl Prmos Acconn
Pardun’ Me Witie. 1" Tomiic
iano Accomp. .. 2

3577 Remenrber—senar saio, wnii' Urch,
Jeznl

For 8 Girl Like
Aey a

olo, b Opeh Pe. g e
3579 Silver ' Head—Femor” Satas with Or
ramkiyn Daur

Alooe a1 Last—Tewor Solo, with Ouln /\(:mnph
au:
3580 Normiandy—AMlale buet, with Pramo Atto:x :
*Hal-Ryan

Garland ol Uld lmhncd Roses—Male l)urlk
b. yan

omp.
358l Ce:lin—llamom Solo, witli Ureb. A«om...
Arthur Iields
onc Solo, wrth Urell.

mp . -Eraeat lure
ELTY VOCAL ‘RECORD’
3582 Dime Hldne Mountam Blues—Taror

Solo. witlr
ovelty Aetomp. . Vernon Lalkart
He Sure Can Ity 3 llarisonic —lamr Sol

‘ernon Dalliar

with Novelty S
NOVELTY INSTRUMENTAL RECORD
1583 Mifenberg Ja,.—cmmc. Solo, wilh {lamy and
anja Acco Bob Fuller
asinet Solo, 'ub l’mnlg 1mI“]

teens o ler

Baojo Accomp.

Perfect Record Co.

1591 Sweer M:n—Vokc and Oreb.

Lee Morse ad ‘Her Blue Grass Hays

ee lnd Gurtar,
Mrss' Lee Meorse

Al
e Gwine l'hck to Dinre—Vor
11592 On, lloyl \\’l.: 8 Gir
Lx: Mor ::’nd lier Bluc Grass Doys

I Love You'Sovaie and Orchy
< Morsc and ller Diue Grass Doye
14502 Stiad* € Ri

e
Dlues—Fox.tsol.
vey De
14501 Mrcnbers Joys—Fox
Sugar Dabe—Fox-trot
DANCE R DS
14486 Sweet Man—Fox trot. wnh Vocal Chol

L:nfn llvs Olth

Charleston of be Evenms—Fo:l
ack SlHlmann Onolu

14487 Gocdmlhl. Swttlhnn—\ altz, vt
rus by J. Potter.....Glenw voed \hlimba l]-lnd

n
Gﬂ]d!ll Memortes (Of Hawai)—al
Glen: wnnd M:mnlu Bang
14489 Ob, Boy! al

JWVhal o Girl—Fox with Vor:

Chorue F. Nie X

e Speefale and llis Orch.

Breezm' Along—Fox.teot,

Mike Svechle and 1l Orch

14490 Wondering—Waltz Imperial Trio

Faradisc Valley and lmnrnal Trro
14491 Wi N | e Lorin”

Ehoris v A 1SN N Soate by e Been.

Loncsome Nxs&u—i‘ol trot.Lou Goid 3nd Ili> Orch.

-Doyd Sentey
Boyd Senter

14492 \y:
Southern Collexians
Feeling Blnﬁ'nxlrol ...... Jack Sullm:ns Onul
14497 I'm Knee Deep m Damsies—Fox-irol, with

Chorus by A Ihll - Mike Sntcnlt and llu Orch,
Paddim’ Madelra® H.mh ox-1ro1,
Lann- :nd l'lul (l)r:h

34500 What Dld 5 Tcll Yo —Fnl Irot,
Burus by 1 Polter: o, Lot Cold us Oreh.
Golden Galth‘)lth

Rcdﬂol Henry Bn-n—l‘ox(ml_
14435 Fallin' Down~—Fos-trot, nh Vecal Ch
lr:el Hare oo it o Galden Gite Drch
Hot—Fox-trol. . Jack Sullm:ml Ormln

Caoler
seans Bow Mz‘m € Wir 1o Go Home—Foxtrol. wih
Voeal Chorus' ty Ermeot Hare.Gouden Gare Orch.

Mc—Foa-urot
14408 "VD; 1 Go “’hh & \Vh
cor e
™ e auunmvlon M(R" 0Id
Migbty ”]uQ—Fol lrot, wrth Vocal Chor
14494 N(t'm"'K' Ar-
T al d and Hn Urch.
\V.l]k K I ’ x ll B
i, Lot Spectsle and s Oues.
an.l:y—Fo- uo n Gale Urch.
lon Bt.ll—'olllol W h Vocal
hY A @ Lonin and lin Urch.

P
14390 Bisie ‘those Nau, m Eyes uelun—hu hof
: Cat @ Galt Oreb.

When You Scr ThJIhA unt (i(”Mmh’ﬂ!lol
b Vocal Ch 2]
e v o - l:: o Gold and il Orch.
1431 ol d tilab -] i D tiol,
o i BT e S
Faust—Medley Fol "ﬂl. JHetrer Musie Dance {hch.
14499 Urowo Eytl You Blurf—fﬂl trot,
with Voral Cth‘I‘ by Gtﬂlk( Wan
So v I;loa >0¢R|Y o'th
e Chor
. Golden Gﬂle Ulﬂh
RDS

sz( bllumznl t)nolu
of, wrth

l4a9s Pcuxlul

Dndtnana—Fou"oL werth

Eroest
e ruu\ REC

12217 lllown Eyce \vn) An You Mlue M=Ten
Duct ... e Totrey Tloys
—Teqor duc Moncy Doy
12218 Weeeh ol he Sht-undanh—‘ttnor .Gy Massey

Wrech of th on e C. & U.—fenor,
Gy Masscy

12216 1 Wae Never So Lomcsume Before—dem
imay “Fiyan
y Flymm

l‘uno 1 Go Where You Go—Tewo
1221y wn )om rolas and Ny Filkb—ftnohllad
_Happness liays
Lougb—T'enor Barnome,
anpmtu llo)l
“No, Na, Namv
“Fustda Oreh.
o, N.._ Namcite)
Naneos Oreh.

uct
Pardon Me' Whhe 1
14347 Tey Lot Twa (Frow
ue lisipy (From

Vor
Zhoxor,
ov:urv m-:cmm
11228 Casey Faknry thc

ussel umnlnx. Original Mrchael Casey

Cascy 33 3 Kortune Teler,
uan“unulm Vrranal Michael Carey

STRUM| L KECURD
Hol; thl—Vlhl:uhont George Green
..\’m -Geaige Green

129 Sreos N-u
eate Audcl.‘

(Y
11210 .\Inlltl Goose b . l’rnm "Sing With
u Goosc™) Mary Had a2 le Lamb,
P Pul lht Atule Oun: 3. htk and Jul:
W Curley Locks; 6. Lt

se % Vith
luikesyGonse) Tnm. Tom. 1he Pipers
>on here Were T'ﬂ
J- d v.my Car: 3. The Susmise Sonm,
Elsec Jean

§123]1 Wauser \\’altlmtlon
Frowsy Fre rrbur Hall

Regal Records

DANCE RECORDS
98V8 Speech. —l»o: ol Imperkal Dance Oreb.
Just a Drln Fox tror . Newpor So ﬂ=ly Orch.
989¢ Nilver Il::ul—l - lmv b,
otloosc—Fo: lapenal Uant Orch.

9900 Lete Wander

m Lanm's Dance Oreh.

I'm Knee Decp in Dnlslﬂ—lfox rol,
Nywaod Dance Qieh.

Holl
9901 \Vieen You Scc Thut Aunl of Mmc—.ronu
New n Sacmy uneh

e -or

By ke Waters of Ml\!ntmnlﬂ—l"
Hau)wnod D:mtt Orch.

9902 Dreamy Carolma )Ioon—\Vl]u.
Contimentd Dance Oreh.

Wbere Are You, Girl of My Drcams?—Waltz,
ntinental Dance Oreb.
§v03 Oh, Royl What a2 G"l—Fog"o
am

Wanna Go Home—Fox-trol,
9904 llrown Eyes, Why Arc You

Danec Orch.
gurr Jaze Dand

T e .
Majestic Dance Oreb.
Juwe Hollywood Dance Orch.
9505 \Vam a Linle Lovim' ol
szr)\on So:k!y Oreh.
Mighty Blue—Fox trot . 0 ¢ Orch.
9906 D:m rn My Neast, Dear (From the "Slude i
Prinec" )= Walte porl Socitly Orch.
H.\wnn:m Sullnhl—\v.‘nlu ol waod Dance Orch.
9007 'l’:a lol Two (From "No, No

1 Wanl lo Ilc Hn py-—Fox- (ul ]m&ﬂnl Danee
£ VOCAL R!

90% Pardon Mt \\hrlt 1 L\u.b—)\hlt Duct,
Piano Accomp. ........... re-Jones

Thc F.um.u Taeh Anotber IA:II Av«ay—Male
with Prano_ A€comp......... ....HareJones

9909 u.membu—'rmov Salo. with Orch. Actomp.

Frank| ya Baur

For A Gn] Like You=Tcnor Solo, wrth Orch
Fr:nklyn Baur

ec
Anhul Fk]dl
Tomu ow—l!a

Time—Fox-trot

Saye, Yo Sortow for
Sola, with Orch. Accom,
9911 Normandy—Male Duct, -hh
iall. Ryan
Garland of Old Fasifoned Roses—hale Duct,
h Piano Accomp. il Ryan
9912 N Swecite Tarved M Dav«n-ﬂanmnc
with Oreb. Accomp. . m.. F'-cms
Loud Speakin’ Papa—Baritone Soto, with O
Acc STt
9913 Alone st Last—Tenor Solo, with Oreh, Acgoah
Franklyn Baur
Silver Head—Tenor Solo, ith Oreh, Accamn.
Frankiyn Baur
NOVELTY VOCAL RECORD )
9914 Bl Ridge Mountam Blues—Tenor Solo, wit
oyely’ Accomp. " Vernta, D: mmn
¢ Con Pv a Hamomu—'l"cnnl
OVELTY iNsnuKu:NnL ‘RECOR
9915 Mbemvers JoytnCanet TARAL KECO o
Piano Atcomp. .. ol ob Fuller
Blaek Cai Blucs—Clarinel Soln. b Banfo ang
Plang Accomp. . ry e ob Futie:

oo Danul

Lincoln Records

DANCE RECORDS
2387 Brown Eyes, Why Arc You mu:l—h—m:
Dance Oreb

< —Eox-trol,
Tryin' te Kecy Away From You Uo:' "my Snlcl

2138 I'm l\n« Deep ro Laisres (I\nd Hud

. =3 You)—rox:rol,
sy s _ —iox-
238% 1witkm (she dtars umd You! 2L e Orc

Aod 1 Believed i You—\Valtr.Lanc s Dance Uren.

390 Lrose Vouzr kyes—lex trot,
200 Lrooe Vour < irgade and Hrs Fourtcen Virginians

— incolr Dance Urel,
2301 &Jnl:.—'lznn o =" Dile Danee Oreb.
Losrloose—Foxtrot N ‘Dale’s Dance Oreti.
v her—iValtz.
2392 You Foicot to Remenrher—ival L-’m"i‘xl)"‘“ G,
v] braghen: ram,
Sovorciimemwaliz, whi Vibrapt lﬂ_h;ld'l T s,
2393 Tbe Kinky Kuls’ Porade—Fox-trol,
Lemeoln ganc gn:
Sanle All the \Vlriz-huum Lancu Danee Ure;
T lh Ln "CIUK Al ﬁo
2, h k: e Me—i
264 e '" - «. Ukulele lladl:y (\thb llahne)
(You'd Utlltl :D
— omtdy Sonk, wrth

Aulele Bavky (\th:b Haboc)
Hamiion

ndy—Tn\ol :oln
—Tcoor Solo .
239 uzc.nue ot ¥ ou—4ituari

Got No Troc—Quarict;

STANDARD RECORDS
2397 Bryao's u:. ¥rbt—1coor Solv, wih Violia amd
Cubar Accomp. cenon Dalhary
Tl )o 0 . deopc’s Case—icior Solo, wit
Violm and Guitai Accomy, . Yo
2398 ]oy to lhc World (Intro.
lbl 1"} Vvl-uuhuuc

o
Dlucy, lh Ulll cle.
U MThe Dive Damdics

A
W.S. (i

e
".lk, lll: ilerald” Angels §
nigla \‘l\znuhunr Solo,

€.
«-Jut Green

cump,

Cameo Records

DANCE RECORDS
the Stars and xoub—ru-

780 Twrlight,
o
Tryia' 10 Keep Away Froor You i

781 Drown Eyes, Why Arc ¥ou Bluci—Fax.
" Har: Sp-muu and s Oreb.
Headin® for Baltimorew Fon-tra -Dbxee Darsres
782 allm. Down—Fox trot Varsnty kight
Kkace Decp e Dal
m Love)=Fox-trot

183 Clo!: Youl Eyu—inx trot,
de and Hin Fouﬂth Vuﬁmnm

cad Uver
roadway Broadeasters

Footloose—iunir L.
784 Cealia—Fox trol ....... Dok
Manh.!un—Foll ot ....Bob I3
785 You Forgot to )hmﬂabel-—\\’z]lL
b ilaring snd I3 Orch.
Tweedle-Dee, Tweedle- Doo Yo'l Love Me, 117
ve You) —Foxrp
te Divgode 'and Hn Tourtcen Vaginkane
786 Fretty Pnnpy—POI trot. u Gold 3nd Iirs Orch.
Gone, Goml-n)hl"‘ol‘"al
Broadway Droadeasters
767 Ob, Doyl Whal a Gnl—roa-uo.
Dln« Oreb.
Somelime—Valee, with vrhunhnm Relean
wood lhn« Ore.
768 Dicamy Carolina Moon—\V-‘lll’. wnlv * Vitrapbone

D.mu Orch.
Tht Mrl(y Kids* Palad(—Fll
Paul V:m hun and Hre Ovch.
VOCAL RECO!
789 Breczm' Along to Geﬂh{h—Quzn:l Blues with
Ukulcle e Blue Landies
Beeause of You—Quariel, Biucs w‘r;_h “Ukulcle,

Bluc Dand.r(s
790 The Baby Looks Like Me—Com
kulele ll-nlty (\\'tbb Halmt)
cdy Song, wits Uky
tk Bari:y (\v:bb Hakne)
. mm Robyn
m Robyn

Rulele L.ou,L.

The Co-Ed—Com
791 Normandy—Tenor Solo ..
Away From, You—Tenor §

STANDARD RECORDS
792 nxé '3 Last Pight—Tenor Selo, wrtl an .b
ilar Aecomp. ...... tnon Dalhart

T. G copes” Case—Tenor Solo. with

and Guitar Accom rnon Dalbary

Tie Joir

Vil .
793 Joy Io lhc World {Intro. “Oht Cor me All Ye
NI I")—Vtbraphone Solo, witb Organ Ac.
........ Joe Gieen
H:rlll Th( Herald Angels Simg (Imro Stlcat
')—Vlblavhnn: Sn]a th Orpan Ac:
= -Joc Gicen

Banner Records

DA hCE RECORDS
1595 Ob, Doyl \Vhat a Glrl—Fox 1rol,
am Lanin's Danee Oreh
I'm Knee Deep In Danki—Fo: trot,

Hfollywood Dance Orch.
1596 Snwl\—ﬁg et .hn' i Orel
o sourr Dance Oreh.
1597 \Vhien You Sec Thot | Aum of Mrm—Fm trol,
oulin Rouge Oreb.
Dy the Waters of anuonh—urox ":l o
ywood Dance Orch.
198 Decp fn My Heart (From ihe “Student Princc
........ Moulin Rou;c Oreb.
Where Are” You, Gii“of My Dreami—
 Contmental Danee Dech.
1599 Want 3 Little Lovi reFox-trol. Moulm Rouge Orch.
sl a Linle Driwk—Fox-

b,
1600 i Eres iy A Vo pighiouin Reute Orel

Majesiic Dan:t Oreh.

Did You Fﬂlﬂtl—Fbl trot. Hﬂlly\ruod Danec Oich.

1601 Fnollnau—l" F T s 1ap: lhl Dance Qreh.
ue—Fox-tro ’s D

1602 Lot o A:ay—-}‘ex wrot, Roce Orc.

Sam Lanm’s Dance Orch.
Impﬂnl Dance Orch.

ineatal Dance Oreh.
Ho]]ywood D ance Orch.
No, Nlﬂ *}-—Fox-

Silver Head—Fox-tror
1603 htnmy Carolioa Moon—\\hl

Hawaitan Sladmhl—\Vz]u
1604 TH lnl Two {From “No,
': ance Orch.

1 \vxm lolk ‘Happy—Fox.yrat. lm erhl Dance Orch.
PULAR VOCAL RE (g

1605 The Flmcr Took Ano(hel Losd :\lly—lhlt
Ducl b Prano Hare-Jones
l’\rdon Mg \Vhﬂt I Laush—\lale Diiel
Piano Act ....hmjonu

1608 Rtmtmhtr—Ttnol Solo, with Orch. Aceom

Fras niln Baur
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2wy with Orck.
mp.  «ue
1607 Sitver Head ™ cthnklyn Baur

.FAu:lﬂln.h
e
Alone at Last—Tenor Solo, with o::LFA?coIKL.;"'
nkl
1608 My Sweetie Turned Me D 'ln Al
with Orch, Accomp. .-
Saye " Your " Sorraw “for
Slo. with, Oreh, Aces
1609 Normandy—Nale Duet, :\lplh
Hall-Ryan

Garland_of O Pasbioned Rosss—Male Ducl
with Piano Accomp. N eess s - oo oros Hall-Ryon
1610 Cecilia—Baritone Solo, with Orch. Accomp.,
. ‘Antiiur Fiells
Loud Speakin' Papa—Baritone Selo, wilh Orch
Aecomp. .. Emest Hare

isno Accomp.,

A
1611 Blue Ridge Mauntain
Novelty Accomp.
_Sure_Can
with Novelty . 9
NOVELTY I ENTA

Ploy

Accomp. .

3 NSTRUM

1612 Milenberg Joys—Clarinet Solo,
a

Banjo Accomp.

Hospe I\Zakes N;w Lease

OmaHA, Nep., October S—The A, Hospe Co.,
large loeal music house, has seeured a fifteen-
year lease of the Eleetric Building, on the
southeast corner of Fifteenth and Farnum
streets, and will oceupy three-fourths of the
ground foor, second floor and basement The
lease takes effeet next February, although the
present lease on the Hospe quarters at 1513-15
Douglas street does not expire until Novem-
ber 1, 1927. The new location is considered by
A. Hospe, head of the business, to afford nu-
merous advantages, and the store will have
two large entranees, one on Farnum and an-
other on Fifteenth street. The Douglas street
store has served as the headquarters for the
concern for the past forty-two years.

Open New Branci) Store

OxrAsoma Ciy, OKLA, Oetober 3—A branch
of the Chestnut Bros. Music Co. of Guthrie,
has just been opened on Main street, this eity,
and was dedicated with a reception and musie
program on the opening day. The concern will
carry a full line of pianos, phonographs and
small goods. and also will handle the agency
for a well-known pipe organ for this seetion.
The proprietors of the company are 0.G,G. C
and E. W. Chestnut, who began business in
Coyle about twenty-five years ago. They moved
to Guthrie about 1911, where the growth of
their business enabled them in 1918 to purchase
three competitive musie stores, which they later
consolidated.

Poling’s Plans for Concerts

Akrow, O., October 6.—Earle G. Poling, well-
known local musie dealer, and who for several
years has presented a popular artists’ concert
course here, has announced his program for
this Winter. He will offer six world-famous
artists, the concerts to be held as usual in the
Akron armory.

Artists who will appear and the dates of their
presentation  follow: Margaret Matzenauer,
contraito, Oetober 13; Reinald Werrenrath, bari-
tone, November 17; Cecilia Hansen, violinist,
December 15; Olga Samaroff, pianist, January
12; Hilda Lashanska, soprano, February 16, and
Edward Johnson, tenor, March 2%

e e

J. A. Morris Co. has just opened the Music

Tempie at 27 Branford Place, Newark, N. J.

T T
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Butler Sells Key Men of His City Canada ...coeeeeossesaacss 174
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Charge «.coovsoesenvsnssnss 38 City radc...............197-199
Victor Co. Formally Announces Its In the Musical Merchandise Field 201-205
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Music Merchants Association of Ohio Advance Lists of Talking Machine
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Cleveland, 67—Cincinnati, 70—Akron-Canton, 72—Milwaul 78—San Fr 86

—Indianapolis, 94—Toledo,
__St. Louis, 110—Kansas City, 11
141-159—Detroit,
Buffalo, 176—Los Angeles.
European Office. 217-218.

98—Minneapolis and St. Paul, 10!
2—Richmond, 132—Baltimore, 136-
160—Salt Lake City,
180—Philadelphia,

161—Boston, 168-169—Canada, |

2—Pittsburgh, 106-108
137—<Chi

cago,
74—

197-199—News From The World's

Radio is handled.
TEST IT. ﬁ
OUR VICTOR
Record Service
has a reputation for efficiency.
Suppose you try it.
E. F. DROOP & SONS CO.

1300 G. STREET, WASHINGTON, D.C.
203-6-6-10 CLAY STREET, BALTIMORE, MD.

Indiana Association Meet

to Be Held October 28-29

INDIANAPOLIS,

Inp, Oectober 7—W. J. Baker,

president of the Indianapolis Musit Dealers’

Association,

has announced that the date of the

proposed meeting planned for the formation of
a State Association in Indiana has been poste
poned untll October 28 and 29. An interesting
program for the session is mow being drawn
up and it is expeeted that several speakers of

national prominence in

the trade will attend.

Tom Butler, proprietor of the Butier Musie

Store, Wabasl, Ind.,
years, has sold the business to Mr. and

for the past twenty-six

Mrs.

Eugene Marks, who will operate the store in

the future.

SOUTHERN

VICTOR WHOLESALERS
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THE TALKING MACHINE WORLD
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THE CAROLEAN
\mesiean :llad( Walnut contrasta

with  rich blaek cbony auplique
Doora of Beryl Walnut sitli Mar
qurtrir panels of loxwood chony am
Nddivhack walnut 3434 in. Bih.
3135, 10, wide, 24 in. deep. Electric.
Double resonatars  Albuma.

600

She OCHENEY

THe MASTER PHONOGRAPH

The most perfect music—reproducing instrument

els, bob cquipped. wik ol
alapted for  radiv  installation
The CARLYLE is illustcated

8135

When buyers of phonographs
are discriminating
Merchants who are selling The Cheney are dis-

covering in the present highly competitive market
that The Cheney possesses outstanding selling ad-

The  Abvotsford—Style 1
A Dueen Annc penod  desis

A e "Watiogany. _Cobl vantages.
:-:;:lr:“-mnﬂ paris. record . . .
$300 Its superior tone quality Is acknowledged. A

wide range of beautiful cabinets meets any require-
ment. Its selling points can be duplicated by no
other phonograph.

CHENEY TALKING MACHINE COMPANY - CHICAGO
Made complete in our own factories at Grand Rapids, Michigan

metal garts plated in  Roman
gold. Siz eeeard albums.

$250

The Shaficshury, made of Newey
Walout, in band-rubbed warasd.

ll,lnglh. 1m_ m.;Elwid!h. l| s
S i2 Yo, ULquipped with two reso- veight, 47 in. Elcctric matar, tw
\S\lr':ﬂ:.f{' r{-"o.ﬁ'h:\ﬁg{ p::\‘: nators.  Plays all records, Witk repraducers, completely equipped.
gold plated.  Albums. cleetric ar spring motor. Five de lux

e, Buckinghary mate o, o
Salishury — Style 118, oiany 30d \Walnet. b,
A (e work ' o( Shefaton and 393 sm_depth, 1954 in.: height,

e —




TrHoMmAS A. EDISON
invented —
pcrﬁzcted —

and actually makes

gfie NEW EDISON

Dealers who hear the New
Edison in side-by-side com-
parison with other phono-
grapbs seek the Edison
franchise — because it s

easier to sell the product
they know to be the best.

THOMAS A. EDISON, Inc.
Orange, N. J.

You doft need a
fortune w become
an Edison Dealét=
ask nearest Edisod

Jobbers of the New Edison, Edison Records, the Edison Diamond
Amberola and Blue Amberol Records

CALITORNIA MINNESOTA RHODE IBLAND
San_ Frunelaco — Edison  Flonosruph  Minncapolle—~Laurence H. Lucker. Providence—J. A Poster Co. (Am-
Distributing Co. berols only).
M18BOTRY
COLORADO Kansas City—Edison Phonogrsph Dis-
Denver—Edlson Phonograph Distribute tributinr Co. TEXAR
iog Co. St. Louia—Siiverstone Muslc Co. Dails—Tesea-Okishome  Phonosraph
OEOROIA MONTANA
Atanta—-Phonographs. Inc. Helena—Mootana Phonograph Ce.
CTAH
JLLINGIS NEW JERBET Ogden—Proudfit 8porting Goods Co.
Chicngo—Edison Phonograph Distrib-  Ordge—Edison Phonograph Distribute
iag Co. ing Co.
N\ YORE YIROINIA
LOTISIANA :l"-nvx—/;mecrllulv*’h;"':‘.;:v:;m Richmond—The C. B. Haynes Co.. Inc.
‘ew York City—J. wchman &
New Orisns—Djumond  Musle Co. T cath).
sn.lfcu!T_“"n !,> Andrews Co. (Am-
roln oniy).
MABSACHUSETTS CANADA
Rooton—~fardee-Ellenberger o, Ine ORI St Jona—W. . Thorne & Co.. Lid.
fver Johnson Sporting Goods Co. Cleveland—The Phonogruph Co. IEaFeptea=n- [8. IWillldln &g Go..
Amberols only). ' N 733
[ —— DS AR . Vancouver—Kent Plano Co.. Ltd.
T o. peg—R. 8. Wiliiama & S
MICRIOAN Pittaburgh—DBuenn Phonograph Co, Ltd. = fame Apggns Co..

Detrolt—Phonograph Co. of Delrotl. Wilitamsport—W, A. Myers. Babson Broe (Ambercls only).
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