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INTERDEPARTMENT CO-OPERATION

Talking Machine Departments in Stores Where
Varied Lines Are Handled Can Boost Sales
Through the Aid of Other Departments

Many departments and general stores are now
handling talking machines and the majority of
them have installed departments of an up-to-date
character. Stores of this nature have an un-
rivaled opportunity for boosting the sales of talk-
ing machines and records through the co-opera-
tion of members of other departments on the
same floor. For example, if the art department
is on the same floor with the talking machine de-
partment it is a comparatively easy matter for the
salesmen of that department to induce the pur-
chaser of art objects to step into the music
department and inspect the line of machines
handled and to listen to records. The talking
machine salesmen can reciprocate by drawing the
attention of customers to the other departments
on that floor or elsewhere in the building.

EDMUND C. DOEL WITH WURLITZER

Becomes Manager of the Victrola Department
of Prominent New York Establishment

Edmund C. Doel has been appointed manager
of the Victrola department of the Rudolph
\Vurlitzer Co.. 120 West Forty-second street,
New York, as successor to Herbert A. Brennan,
taking charge March 20. Mr. Docl went to
his present post from the Yonkers establishment
of Landay Bros., of which he was manager. He
was previously manager and designer of the
Sonora Melody Shop, of Pittsburgh, and for
five years was with Frederick Loeser & Co.
in Brooklyn as manager of the music and Vic-
trola departments. His record emphasizes ex-
perience and ability in the domain of talking
machine merchandising.

JOINS PEARSALL SALES STAFF
H. Harrison Nye Will Cover Eastern New York

and Pennsylvania for New York Jobbers

The Silas E. Pearsall Co., New York, Victor
wholesaler, has announced the addition to its sales
staff of H. Harrison Nye, who was formerly man-
ager of the Victor department of the Outlook
Co., Providence, R. I. Mr. Nye, who has been
identified with the Victor trade for a number of
years, is visiting the trade in eastern New York
and Pennsylvania and co-operating with the Pear-
sall clientele to excellent advantage.

OPENS NEW STORE IN COLUMBUS
Coctmaus, 0., April 4.-George T. Cooper, for

the past eight years identified with the Goldsmith
Music Store in the Victrola department, has
opened a talking machine store at 2361-2363 West
Broad street. The store will handle a complete
line of Brunswick machines and records. Mr.
Cooper is a man of long experience in selling
phonographs and the shop should prove one of
the most successful in the downtown district.
owing to his enterprising methods.

HENRY MOELLER GENNETT ARTIST

Distinguished Tenor Soloist Will Record for
Gennett Exclusively-Has Large Army of Ad-
mirers in New York and Throughout Country

The Gennett record division of the Starr Piano
Co. has just announced that it will soon have
new records of songs by Henry Moeller, the well-
known concert artist, now exclusively Gennett.
Ills "At Dawning," which was released in March,
received a great response among Gennett record

Henry Moeller
lovers. His songs will appear under the Gennett
green label and the Starr Piano Co. feels it
has made quite an addition to the Gennett list
in securing him.

Henry Moeller, whose voice is of unusual
sweetness and quality, has tilled engagements
with the New York Symphony Orchestra and
oratorio societies, and at present is tenor soloist
of the world's largest Congregational Church in
Brooklyn, N. Y. Wherever he has appeared in
concert work the press has spoken in high terms
of his musical ability. With his extensive favor-
able repertoire and his masterly interpretations
it is believed by the Starr Piano Co. he will be
received with a great deal of enthusiasm by pa-
trons of Gennett records, and his next songs are
being looked forward to with very much interest.
Two of these, "A Dream" and "The Rosary,"
will be released on a ten -inch record, and "Good-
bye" and "W'hen My Ships Come Drifting Home"
will be the twelve -inch size.

Have you noticed that the man who is con-
sistently advertising rarely talks about com-
petition? You will find on investigation that he
is too busy serving his customers to give any
time to gossip.

OUR EXPORTS OF TALKING MACHINES

Imports of Talking Machines and Records Show
an Increasing Tendency, With Exports Mak-
ing a Poor Showing-Some of Our Buyers

Wasuixnrox, D. C., April 4.-In the summary of
exports and imports of the commerce of the
United States for the month of January, 1922
(the latest period for which it has been com-
piled), which has just been issued, the following
figures on talking machines and records are
presented:

The dutiable imports of talking machines
and parts during January, 1922, amounted in
value to $72,478, as compared with $50,655 worth
which were imported during the same month
of 1921. The seven months' total ending January,
1922, showed importations valued at $338,730,
as compared with $474,920 worth of talking
machines and parts during the same period of
1921.

Talking machines to the number of 2,230,
valued at $57.233, were exported in January,
1922, as compared with 6,194 talking machines,
valued at $281,925, sent abroad in the same
period of 1921. The seven months' total showed
that we exported 18,174 talking machines, valued
at $828,470, as against 53,467 talking machines,
valued at $2,369,766 in 1921.

The total exports of records and supplies for
January, 1922, were valued at $77,644, as com-
pared with $222,498 in January, 1921. The seven
months ending January, 1922, records and acces-
sories were exported valued at $1,012,687; in
1921, $1,919,489.

The countries to which exports were made in
January and the values thereof are as follows:
United Kingdom, $2,164; Canada, $33,883; Central
America, $6,595; Mexico, $8,837; Cuba, $1,531;
Argentina, $2,163; Chile, $3,632; other South
American countries, $4,198; China, $550; Japan,
$6,378; Philippine Islands, $1,555; Australia,
$6.938; other countries, $8,809.

NEW YORK FIRM INCORPORATES

The Metal Recording Disc Co., of New York
City, has been incorporated under the laws of
New York State for the manufacture of talking
machines. The firm, which is capitalized at $200,-
000, was incorporated by L. E. Dresser, E. E.
Ennison and A. B. Heermans.

SUFFER HEAVY FIRE LOSS

The Howard Furniture Co., Port Iluron, Mich.,
Brunswick and Edison dealer, was practically
wiped out when a disastrous fire swept its store
recently with a loss estimated at $50,000. It
has opened a temporary branch store. Plans
tor the tuture have not been fully decided.

NEW JERSEY CITY STORE OPENED

JERSEY CITY, N. J., Aprii 1.-An attractive new
music store has been opened at 491 Central street,
this city, by Herbert A. Sylvester and Frank S.
Cascia. Sonora and Vocalion machines are fea-
tured and, in additimi a complete stock of pianos.
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Honesty of Statement a Vitally Important
Asset in Salesmanship Domain :: By W. Braid White

:socasinimmunas ,1 ,.1,1: ,
I lit.,ale-inall tliti-t he hone- he must not

lie about the goods to make a sale."
This is a very plain, not to say blunt, statement.

It is extracted from an article on salesmanship
which appeared in the February number of The
Talking Machine World. That statement was
intended to be plain and blunt. It was also in-
tended to convey a simple, well-known truth.
Furthermore, it was intended as a basis for fur-
ther discussion, some of which is here presented.

If we put aside polite fictions and bring our-
selves down to concrete truth, we shall mostly be
willing to admit that a good deal of selling is con-
ducted on a bask not highly ethical. That is to
say, when it comes to a pinch there are many
salesmen who cannot, and therefore do not, re-
sist the temptation to color their facts, to distort
inconvenient truths into favorable half-truths and
generally, perhaps, in manner more than in words,
to convey a subtly false impression calculated
to make the prospect believe something that is
not so. A great deal of retail selling is done in
this way and no one who knows the facts will
deny the indictment.

Lying Is Intolerable
Now, the point to be insisted on is that lying,

no matter how subtle, no matter how mild, no
matter even if it be to all intents and purposes
"harmless," is in reality a fatal habit and there-
fore not to be countenanced by a salesman who is
loyal to his house and to the goods he sells
Lying is not to be tolerated by any house which
expects to build for itself a permanent reputation.

As a matter of fact, houses which have already
built for themselves permanent reputations do dis-
courage, and discourage as sternly as possible,
all manner of misrepresentation among their
salesmen. But salesmen themselves are sadly
prone to forget these salutary regulations and to
fall into the loose and easy habit of saying what
they think the customer hopes is true rather than
what is actually true.

The Talking Machine Needs Only Truth
Let us consider a practical example. The

whole art of sound recording and reproducing
upon which the talking machine is built is in
itself so wonderful, so important and so useful
to the world that even if it were far more crude
and imperfect in its contemporary development
than it actually is, after making all allowances.
it would still be far above any necessity for mis-

representation, even if misrepresentation were,
or ever could be. justified. There is no need to
tell about the talking machine or its records any-
thing but the truth.

Yet one hears salesmen telling what is not the
truth over and over again, mainly because they
hope to make the prospect more pleased than he
or she otherwise might become, or because they
anticipate some objection and hope to stop it
before it has been uttered. It is, for instance, not
at all necessary to pretend that any given con-
struction of an incidental part has anything vital
to do with tone production. In actual fact it is
well known that the general methods of tone

The Business Confi-
dence Established Be-
tween Seller and Buyer

Is the Sheet Anchor
of Trade Prosperity

conveyance from disc to atmosphere depend on
fixed acoustical principles and are therefore essen-
tially identical in all machines. There arc inci-
dental differences, of course, some of which arc
justified by the tonal results and others of which
are apparently quite futile. It is not easy unless
one be an expert, as most salesmen are not, to
explain these technical points clearly and without
exaggeration or misstatement. The honest sales-
man will be much better advised in leaving them
strictly alone.

The Futility of
And there is another

The object of all such

Technical Talk
reason for saying this.
talk is to persuade the

prospect that the machine offered is technically
better than others. But the prospect does not
really care a hoot, as the saying is, about tech-
nical points. if he is not told about them he will
not care anything about them, for they are not
matters of general knowledge and. in fact, are

often. ii nut nearly always, very obscure. The
prospect wants good music and a reliable mechan-
ism that will neither cost too much nor get out
of order under use. Give him or her that much
and all is well. Nothing more is asked for. There-
fore why bother to invent elaborate technical or
quasi -technical talk, most of which is incorrect
and all of which, rightly considered, must be
barred as misrepresentation, since it cannot pos-
sibly be made clear to the untutored mind of
the average prospect?

What the Prospect Wants
To put it in another way, the mind of the pros-

pect ought not to be disturbed, upset and muddled.
That prospect wants music. The salesman's job is
to see that the prospect hears, under proper condi-
tions, the music he or she wants to hear, until
that prospect has satisfied himself or herself that
the machine and the records together will de-
liver to him or her at home the musical pleas-
ure, which is the object of the purchase. The
question of the machine's technical points would
be a pertinent question if all buyers of talking
machines and records were technical experts. In
the automobile field almost every person now-
adays who goes to look at a car (and this in-
cludes both men and women) knows something
about a car. Engineering talk is therefore quite
in order, for most people know what it means
when it is indulged in. On the other hand,
in acoustical and musical matters, there is so
much room for controversy and the boundaries
between fact and fancy are so vague that it is
easy to say almost anything that does not ac-
tually sound like nonsense and "get away with
it." Yet nothing could be more dangerous.

For when one starts to lie there is no end to
the process. One does not know when or where
to stop and goes on until one is found out. And
then the reputation of the house has received a
blow from which it may not easily recover.

A Rule of Conduct
Business confidence established between seller

and buyer is the sheet anchor of prosperity.
Sell music, forget talk points, emphasize the

house's reputation for fair dealing and for taking
trouble to satisfy the customer. Avoid mis-
statements then. Make no single promise that
cannot he redeemed. Leave not a single loop-
hole for a complaint after the sale is made.
These should be the sale -man's rules of conduct

THE TALKING MACHINE'S HELPMATE

INCREASED SALES
Nyacco albums mean increased sales not

only in albums but in records as well. The
superior quality of Nyacco albums insures
entire satisfaction to your customers and
encourages them to buy more of the same
kind.

Increased album sales mean increased
record sales.

Let Nyacco albums increase your sales.

Quotations and Prices on

The Only Loose -Leaf Record
Album on the Market

Request.

New York Album & Card Co., Inc.
NEW YORK

23-25 Lispenard St.
A. W. CHAMBERLAIN

New England Factory Representtoye
174 Tremont St.. Boston. Mass.

CHICAGO

415.417 S. Jefferson St.
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Victor supremacy
is the supremacy

of performance
The Victrola stands alone. It
meets the supreme test of music

and of business, as every dealer
in Victor products knows.

Victor Wholesalers
Many, N. Y Gately -Haire Co., Inc.
%Hama. ilia Elyea Talking Machine Co.

!'Fillips & Cress Piano Co. -
Bahl more. Md Cohen & Hughes

E. F. Droop & Sons Co.
II. R. Eiscribrandt Sons. Inc.

Birmingham. .kla Tallcing :Machine Co.
Demi on. Ma-. Oliver Ditson Co.

The Eastern Talking Machine
Co.

The M. Steinert & Sons Co.
Itrookly n, N. V American Talking Mach. Co.

G. T. Williams Co., Inc.
Buffalo, N. 1" Curtis N. Andrews

Buffalo Talking Machine Co.,
Inc.

Burlington. Vt American Phonograph Co.
Untie. Mont Orton liros.
Chicago, 111 I on & Healy

The Rudolph Wurlitzer Co.
Chicago Talking Machine Co.

( Ino loom i. 0 Ohio Talking Machine Co.
The Rudolph Wurlitzer Co.

let china. 0 The Cleveland Talking Ma.
chine Co.

The Eclipse Musical Co.
I 01111111.114., 0 The Perry B. Whitsit Co.
Italia.. Tex Sanger Bros.
Venter. Colo 1 he XnightCamphell Music

CO.
Moines. Is %lickel Bros. Co.

Detroit, Mich Crimea Bros.
Elmira, N. T...... Elmira Arms Co.
1:1 Paso, 'rev W. G. Walz Co.
llonolulii. T. 11 Bergstrom Music Co.. Ltd.
II,,uton. Ten The Talking Machine Co. of

Texas
Indianapolis. Ind-Steuart Talking Machine Cu.
toeknies all I Ia The French Nestor Co.linn.n. I it). )10 3. W. Jenkins Sons Mu>ic

Co.
The Schinelzer

.%11111,1e. (al Sherman, Clay &
Ilempliiv. Trion 0. K. Ilnuc,. Pim., Co.

vliltt a lake.% WI. Badger Talking Machine Co.
tlinue., null., allein Beam ith, O'Neill Co.

%la

.01, N. a
Win. IL Reynolds
Collings & Co.

rt% ILI% en. 011.1 The Horton -Gallo -Creamer
Co.

New Orleans. Werlein. Ltd.
New Eurk, N. V Blackman Talking Mach. Co.

Emanuel Blout.
C. Bruno & Son. Inc.
Charles II. Ihtson & Co.
Knickerbocker Talking Ma-

chine Co., Inc.
Musical Instrument Sales Co.
New York Talking Mach. Co.
Orme-s, inc.
Silas E. Pearsall Co.

Oklahoma .

Okla. Oklahoma Talking Machine
Co.

lintaim NAB, Ross P. Curtice Co.
Mickel Bros. Co.

Peoria. 111 l'utnaml'age Co., Inc.
Phil...I.-hada. Buehn Co.. Inc.

C. J. Heppe & Son.
Penn Phonograph Co., Inc.
The Talking Machine Co.
II. A. Weymann & Son. Inc.

l'a \V. F. Frederick Piano Co.
C. C. Mellor Co.. Ltd.
Standard Talking Mach. Co.

Corti:trill, Ile Cressey & Allen, Inc.
Port Lena. Ore Sherman, Clay & Co.
Iii. !intend. 1 u The Corley Co.. Inc.
Itiache.trr. N. E. J. Chapman Co.
!OM 1.10.. flly. E The John Elliott Clark Co.
sun trassel.rn. ('O -Sherman. Clay & Co.
seattle. Wash Sherman, Clay & Co.
Nook:11w. I% ash sherraan, Clay & Co.
su. Louis. 11.. Koerber-Brenner Music Co.
st. Paul, Ilisse W. J. Dyer & Pro.t N. Y W. I). Andrews Co.
Toledo. 4) The Toledo Talking Machine

Co.
Wor.lolseelon. 1). C. -Cohen & Ilughes

E. F. Droor & Sons Co.
Rogers & Fischer

Victrola VI, $35

Victrola IX. $75

Y
Victrola No. 90, $125

h in> o]'. or isainut

Victrola No. 130, $350
Victrola Nu. 130 electric. 5415ictrola

HIS MASTER'S VOICE- RE6 U 5 PAT OFF

Important : Look for these trade -marks. Under the lid. On the label.

Victor Talkin.0 Machine Company
Camden. New Jersey
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Constructive Pointers on the Development
of the Instalment Department By J. E. Parsons

1
51.1.11.L. ILI I 4L11461; U1LL40141 LUA4111 .41444161 11

The instalment plan has grown to be an im-
portant part of the talking machine business and
many establishments make a greater percentage
of their sales in this way than on the cash basis.
Now, it would seem that where so much trouble
is taken to gain the patronage of this class of
customers an equal effort should be made by the
management to retain their friendship with an
eye to future business, hut in many instances
such is not the case.

Following the opening ot an account and the
purchase of a machine the customer comes in
contact with the collector or the cashier of the
firm more than with any other member of the
business; therefore, it would seem that these two

employes should be selects l «lilt par tit can.
mainly because they possess those qualities of
personality and courtesy which naturally appeal
to the average customer and enhance the prestige
of the firm. A man or woman acting in the
capacity of cashier who handles the payments
of customers has a wonderful opportunity of
making friends and increasing the business of
the firm. On the other hand. if the cashier or
collector acts in a condescending manner when
coming in contact with these people incalculable
harm is being done to the business and the
friendship of a customer %with all that it means in
the way of future sales has in all probability been
irretrievably lost.

This Sign Will Sell Albums
Album Sales Mean Record Sales

INSIST ON THE
GENUINE -IT COST

NO MORE

We have designed the above sign to assist you in
merchandising albums. Album sales mean record sales,
for albums are purchased to hold records, not to stay
empty.

This sign is multi -colored and will be a welcome
addition to your window display. We are distributing
them free ot charge. Order as many as you can use

from your jobber or advise us and we
will gladly send you a supply.

Peerless Album Company
Phil Ravis, Pres.

636-638 Broadway New York

Boston Representative
L. W. HOUGH, 20 Sudbury St.

San Francisco Representative
WALTER S. GRAY CO., 942 Market St.

Ili 1 IR pt.! 'On rr nun:; tact with
these customers is equally as important, if not
more so, than that of the salesman, and the per-
son selected for the position should not only
possess a courteous and amiable disposition and
a pleasing personality, but should also have some
real sales ability.

In order to make the necessity for the above
qualifications clear, let us analyze by a concrete
example their value to the firm. John Jones
buys a talking machine on the instalment plan
and each week or month, according to the ar-
rangements made at the time of the purchase, he
comes to the store to make a payment. He
walks up to the desk where the payment is to
be made and he is greeted by name, cheerfully
and with a smile, and he is asked to sit down.
While the payment is being made the cashier,
who should be familiar with the record stock,
suggests new numbers which are proving popu-
lar and requests that he listen to several ot
them. If the customer is interested the cashier
turns him over to the care of a salesman, who
conducts him to a booth where the selections
mentioned will be played. This plan not only
results in sales but it implants in the mind of
the customer the conviction that he is looked
upon as a friend by the company, and if he does
not make a purchase at the moment he will
surely do so when he does decide to buy records.

When the contract has been signed and the
machine delivered it is up to the management to
sec that the customer stays sold, and the cashier
can be of material assistance in this direction.
Many people purchase a new machine and find
after using it a short time that minor troubles
develop. When such is the case the customer
often asks himself whether he received his
money's worth and he develops an attitude of
suspicion towards the store where the purchase
was made. This can be overcome by the cashier
by simply asking the customer when he makes
his payment if the machine is rendering good
service. and if some trouble has developed either
instruct the purchaser how to overcome the diffi-
culty or send someone to make the necessary
adjustments.

In most establishments where there are in-
stalment accounts the cashier either is behind a
screen or looks out at a customer through a
small window, takes the payment in a silent, im-
personal and sometimes grouchy manner, passes
out the receipt and the customer goes away feel-
ing that he has intruded in entering the store.
Sometimes, also, under this arrangement patrons
are forced to wait in line before they receive
attention, and the business is transacted in a

semi-public manner which is distasteful to the
average man or woman.

A small private office for the cashier will
overcome these difficulties and at the same time
furnish the means of closer personal contact. A
hench or several comfortable chairs may be
placed along the outside of the office for the
comfort of patrons while they await their turn.
The expense of making these arrangements will
be amply repaid by the increased sales and the
development of that type of customer who does
business with only one store.

DRUG COMPANY FEATURES MUSIC

Nloxintzv, CAL., April 1.-The Palace Drug Co.,
Victor and Brunswick dealer here. has consider-
ably enlarged the space devoted to its music
department by adding another large room for the
display of talking machines. pianos, player -pianos
and music rolls. The department, which is under
the capable management of Verita Young. is en-
joying a steadily growing business and is now an
important feature of this well-known establish-
Mem.
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Victor supremacy is the
supremacy of performance

Victrola IV, $25
nak

Victrola No. 80, $100
Mahogany, oak or Walnut

"HIS MASTERS VOICE

V supremacy is
not a promise of some-
thing hoped for, or
something which may be
realized. It is an estab-
lished fact. A thing of
definite value to every
dealer in Victor products.

Victrola No. 260,

$160
r s,a!rall

ANN 00011iiik

Victrola VIII, $50
g )1k

Victrola No. 130, $350
Victrola Ne. 130, electric. $415

Mahogany or oak

Victrola No. 280,

$200
mahogany or walnut

Victrola No. 280, electric, $255
Mahogany

Victrola
REG U PAT OFF.

Important : Look for these trade -marks. Under the lid. On the label.

Victor Talking Machine Company
Camden, New Jersey
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DEVELOPING SALES PLANS AND METHODS

THE many movements in the talking machine trade recently for
the purpose of developing sales plans and methods by manufac-

turers and wholesalers for the benefit of the retailer serve to refute
the charge occasionally made that talking machine interests have not
developed the selling instinct through lack of necessity. In various
sections of the country recently there have been held conferences by
wholesalers and retailers with salesmanship as the dominating *topic,
and, although statistics regarding the results of these conferences
are not available, it is quite evident that any effect they may have
cannot help but be beneficial. It may be true that for a number of
years the talking machine interests have not been called upon to do
any very strenuous selling owing to the fact that the demand kept
well ahead of the production, but that condition did not interfere
with the development and maintenance of sales organizations and
sales systems that have proven very practical.

There are probably throughout the country many retailers who
are not inclined to take full advantage of the suggestions offered by
manufacturers, whole-alers and their representatives, and it is likely
that these retailers are suffering as a result. That two heads are
better than one applies to talking machine selling as well as to other
problems. and the suggestions offered by manufacturers and whole-
salers, based either upon the experience of successful merchandisers
or upon the results of sales conferences, are in every particular prac-
tical. For the retailer who must sell and wants to sell they offer a
means of getting results quickly and without costly experimenting.

Those who study retail conditions and the efforts put forth by
dealers to boost business. however, are inclined to wonder if many
channels for sales promotion work arc not overlooked. As an experi-
ment. recently. seven records were purchased in seven different
stores in New York City and in no instance was the customer's
name asked for the mailing list, and in only one instance was a sug-
gestion made as to other records on the current list or catalog that
might have a particular appeal. Perhaps the selection of records
from the current popular list may have failed to give the salesman
any lead as to the customer's taste, and although he got courteous
service it was only in connection with the record he asked for and
bought. This must not be accepted as an indictment of retailers
generally, but it does indicate that there are too many who are
inclined to accept immediate sales without looking to the future.

I EVIDENCE OF BUSINESS BETTERMENT GROWS

DURING the past month there have been many evidences of in-
creasing prosperity and business stability throughout the coun-

try. The most competent judges of the situation are a unit in the
opinion that dull times are now behind us and that we are marching
into the sunlight of better business. This has been manifested in
multitudinous ways, and consequently there is a decided feeling of
optimism regarding the future.

NVith the exception of New England, where there are some labor
disturbances in the textile mills, the reports of the leading States show
an increasing employment of labor. while the steadily advancing
value of farm products is of great importance to merchants in every
line of business, for the appreciation in prices of the products of the
farm means a corresponding increase in the ability of the fanning
clement to buy those things that go to make for culture and better
living. There are those who are inclined to decry the paternal
attitude toward the fanning element shown by the Government, the
result of strong action brought by the agricultural interests rather
than through any voluntary goodness of heart. Whatever burden
may be placed upon the business men of the country through loans
made to farmers and to other movements for the benefit of the
agriculturist, however, is likely to be more than offset by the increased
stimulation of general business. A hog may not be a very impressive
animal, but when his value to the farmer doubles he is likely to mean
more sales of musical instruments.

There is business being done in this country right now-business
that in some sections mounts up to substantial and satisfactory
figures-but this condition exists only among dealers who have put
into their selling campaigns more energy than some of them believed
possible a year ago. Members of the industry who have covered the
country thoroughly during the past few weeks, not alone to sell goods
at wholesale but to study conditions, came back with the report that
they found business where it was least expected and in practically
every instance it was because the dealer, or group of dealers, had
gone back to the methods of selling that call for extensive canvassing
and intensive following up of prospects.

TAKING ADVANTAGE OF THE RADIO CRAZE I

THE question of the radio and its development still appears to be
very pertinent to the talking machine trade, for, whether it is a

fad or not, the installation of radio equipment is progressing and the
interest in broadcasting services is growing. There is no question
but that the radio craze can be turned to advantage by talking machine
men in a number of ways. particularly in the matter of getting
publicity for their products through broadcasting the new records.

A large number of dealers have already tried the experiment of
broadcasting the monthly record releases and the response has been
satisfactory. In one case a music house received inquiries regarding
records broadcasted from distances of from 500 to 1,000 miles.
Broadcasting service, however, just now is more or less disorganized
and it cannot be expected that the wireless companies are going to
render this service without charge indefinitely or that the prominent
artists or musical organizations are going to give their services
without charge once the novelty has woin off. In fact, the broad-
casting service promises to develop into a pay-as-you-go proposition,
the wireless companies paying for the services of the artists and
those seeking publicity in turn paying for the radio service.

The unfortunate angle seems to be that the use of talking ma-
chines and records in broadcasting has centered attention upon them
and the radio enthusiasts who voice their opinion through the
public press, almost without exception, make comparisons with the
talking machine, and in many cases flamboyantly predict that "the
radio will replace the talking machine eventually as a means for
musical entertainment in the home." This is a ridiculous assertion
and weakens any argument radio advertisers or advocates may make
in calling attention to their product. Fortunately, the thinking mem-
bers of the industry have not become panicky over the situation and
the consensus of opinion has been, and is, that the ability of the
talking machine owner to arrange his musical programs according
to his own desires through the medium of records and to have the
kind of music he wants and when he wants it, will insure the per-
manency of the talking machine regardless of how radio service
develops.

Meanwhile, the hooking up of radio to the talking machine is
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not likely to do any great harm to this industry, in fact, for some
time at least it i likely to prove of benefit. The broadcasting of
news has not interfered with the sale of newspapers, nor should the
broadcasting of mit-ic interfere with the sale of musical instruments.

WHY MUSIC WEEK SHOULD COMMAND SUPPORT I

THE Music Week idea has unquestionably clone much in a con-
structive way to advertise music-to emphasize its importance

and essentiality to the ordinary citizen who is not inclined to give
musk the consideration it really deserves as a missionary for good
and as a civilizing and cultural factor. The Music Veek idea has
now developed to a point where it is nation-wide, and its develop-
ment was most clearly reflected in the State-wide celebration in
Michigan some time since.

It was in the Metropolis that Music Week had its birth, hence a
great deal of interest is being manifested in the third Music Week
celebration which is to be held in this city on April 30 to May 6.
The program is practically completed, and the committee, headed by
Hon. Otto H. Kahn as honorary chairman, is doing very effective
work. The success of the two previous Music Week celebrations in
New York made a deep impression on those who, for one reason or
another, are keenly interested in music, its exploitation and its ad-
vancement. Judging from the interest being displayed in the coming
Music Week, it i, evident that a larger number of people than ever
before are realizing the tremendous value of this campaign as a
means of stimulating activity of a practical kind in the cause of
music.

The talking machine trade, in fact, the entire music industry,
should be keenly alive to the possibilities that center in this Music
Week program and should manifest an active and enthusiastic par-
ticipation to the end that the coming Music Week should transcend
all previous celebrations, not only in its scope but in achievement of
substantial results.

It is not a time for the music profession, the music trade, or any-
body interested in music as an uplifting factor, to overlook its
importance and value. The cause is a noble one and a big, hearty
spirit of co-operation should be manifested. Talking machine men
sho preparc definite programs for the week. Through their adver-

tising, through their windows, and through their personal letters, and
by every other means, they should sell the Music Week idea, and in
this way inspire a new interest in the value of music in the com-
munity.

From a purely selfish standpoint, this move is wise because it
will act as a stimulus in reviving business awl awaken the general
public to the value of music in the home. Therefore, let us all get
together to make this occasion worthy of New York and worthy of
everybody who loves music and who is working for its advancement
in America.

I CREDIT MEN KEEP TAB ON INSTALMENT SALES I

ALARGE number of New York retailers engaged in selling on
instalments, including piano and talking machine houses, a,

well as dealers in furniture and other articles, have organized a
bureau under the auspices of the Associated Retail Credit Men of
New York City, Inc., for the purpose of exchanging information re-
garding instalment purchases, and the move appears to be one in thc
right direction.

The new bureau will not confine itself simply to checking up
first credits, i.e., giving information regarding the ability of the
customer to pay a certain fixed sum weekly or monthly, but it will
be utilized primarily to check up his other instalment obligations, a
point that has been realized for many years, but regarding which
definite action has not been taken before.

A man making $200 a month may be considered a fairly good
risk on an instalment account calling for the payment of $10 a month,
but if that same individual has gone and obligated himself to pay
similar sums to a half -dozen other houses for goods purchased,
then he does not represent a good credit risk. It is along this line
that the new bureau is working and its progress should be watched
with interest by those that sell on instalments in other cities of thc
country.

It is a more or Icss new departure in credit service. but it
gives added protection and by providing for the interchange of
information saves the individual dealer a heavy expense that would
otherwise he incurred by his credit department in checking up each
account separately.
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Arranging a Patriotic Program and Window
Display for Decoration Day

I , 411,G1.11111,11M11

Memorial Day now comes with an added sig-
nificance, for not only are the heroes of 1861
commemorated, but the brave boys who fell in
France in the great world war. The flag they
fought to save has always been regarded as the
most appropriate symbol for the Boys of '61. so
the American Legion has adopted for its de-
parted brothers the scarlet poppy, taken "From
Flanders' fields where poppies bloom."

There arc very few lines that can be advertised
with good taste on Memorial Day, and in most
instances it will be found more effective to have
simply a patriotic trim. But there is always one
line that can be played up to good advantage.
and that is talking machines and records. Stir-
ring martial music and hymns of thanksgiving
for peace will be rendered in thousands of homes,
so it is entirely proper to suggest the purchase
of talking machines or records for the 30th of
May.

The Lion Co.. Toledo. 0., gave a regular pa-
triotic concert the Saturday preceding last Me-
morial Day. They distributed to all a program
bordered with red and blue, and had previously
announced the concert in the newspapers. The
program was divided into three parts, featuring
the songs of '61-"Marching Through Georgia,"
"Tenting on the Old Camp Ground," "Rally
Round the Flag": songs of the Spanish war-
"Down in the Harbor of Havana." "Break the
News to Mother," "Just as the Sun Went Down,"
and those of the World War-"Keep the Home
Fires Burning," "Over There." "It's a Long,
Long Way to Tipperary" and "Flanders Field."
As each record was played on the machine the
young woman in charge of the concert gave a
short talk on the origin of the song and -

thing of the composer. At the conclusion the
cntire audience was invited to join in the singing
of "America." Copies of all the pieces played
were kept in a small cabinet near the machine
and at the conclusion salesmen were on hand to
attend to any customers who wished to make pur-
chases, and to demonstrate other patriotic rec-
ords which had not formed a part of the concert.
They naturally arranged a window to assist in

pu,dieitv to the concert. and this had a

,
Talking Machines and
Records Offer Excel-
lent Opportunities for
Interesting Patriotic
Displays in Windows -

large Hag covering practica:lv all the rear wall.
In the center was a tripod formed of gun,.
hacked with a flag and topped with a wreath of
black foliage and red poppies, with a card "Deco-
ration Day Offer-Five Dollars Cash will place
any Victrola in your home now-Balance in small
monthly payments." Across the floor extended
a long white mat with border of red and blue, on
which a number of patriotic records were laid.

\"iHere, too, were a number ctor dogs

SEND FOR YOUR SAMPLE TO -DAY

or
h 0/e,

rn

124 ST-
441

Mr. Victor Retailer-
Would you spend 15c to bring a customer into your store
and keep your name constantly before a Victrola owner?
We'll say you will! That is why we will send you a free
sample on request of our Advertising Sales -Building -Record
Brush. YOUR ad inserted without extra charge.

KNICKERBOCKER TALKING MACHINE CO.
Victor Wholesalcra

138 West 124th St. New York City

By W. Bliss Stoddard

with a card: "Yon have heard of the 'Dogs of
\Var.-Here are the Dogs of Peace." An inter-
esting collection of battle relics, helmets, field
glasses, boots, card cases, etc., were shown, as
well as the Vernon McCune Post flag presented
to the company by the Women's %.oluntecr Re-
lief Corps.

Several other interesting Memorial Day dis-
plays of talking machines were shown by firms in
widely separated parts of the country. The Byron
Mauzy Co., San Francisco, Cal.. showed on a
platform draped with a deep blue cloth three
machines, to the central one being attached a
large wreath of glossy leaves and palm branches.
from which extended long, broad streamers of
red. white and blue ribbon. Against the plat-
form was a gilded card lettered in black: "War
Songs Are Memorials-They are preserved for
all time on Victor and Columbia records." Be-
hind the card was placed a couple of American
flags. At either side were records arranged in a
rack in pyramid form, back of the topmost record
in either rack being placed a pot of Easter lilies
At one side, on the floor, was a Victrola with a
motor attachment, which rendered over and over
one of the patriotic songs, the music being wafted
through the open doorway to the crowds pass-
ing by.

Goldsmith's. Columbus, 0., was another mer-
chant who featured Memorial Day talking ma-
chines. On the pearl gray wall were appliqued
eagles and shields. At one end was a talking
machine draped with a large flag, beside which
was a Victor dog and a basket of ferns and red
and white carnations. A card beside the ma-
chine suggested: "You will find many records
here suitable for Decoration Day." At one end
were several portable machines topped with small
flags, and a card suggested: "No camping trip,
outing or vacation is complete without music-
A portable talking machine will furnish you with
all music at all times." Forming a border
around the floor were scores of the tiny Victor
dogs. used as desk weights.

Schmclzcr, Kansas City, Mo., had a display that
appealed especially to those who had lads in the
American Legion. On the wall in the center
was a gilded eagle holding a red, white and blue
-hield, with smaller shields on either side. Be-
low them hung the pennant, in the form of
\merican Legion badges, while on the floor were
eplicas, nearly two feet in diameter, of the

American Legion button. Bunting was draped
throughout the window.

Back to the Pacific Coast again: The Bon
Marche, Seattle, Wash., had a window backed
with a large flag. At either side were placed
Victrolas and in the center was a pedestal draped
with a flag and topped with a gilded eagle.
Strewn over the floor were a number of patriotic
records-"America." "Star Spangled Banner,"
"God Be With Our Boys To -night" and others.
Tall cards of green lettered in gold, leaning
against the Victrolas, contained the slogans:
"Let's Keep the Old Songs Alive," "These Songs
Cave the Boys Their Fighting Spirit That Won
the \\'ar" and "You Should Have These Records
in Your Collection." A large card in the center
bore a score of martial songs and marches, and

vase filled with red, white and blue flowers gave
finishing touch to the display.

BRUNSWICK MUSIC SHOP OPENED

ALLENrowN, PA., April 1.-An attractive Bruns-
wick establishment, to be known as the Bruns-
wick Music Shop. was opened here recently at
40 North Tenth street by L. C. Clark. The room
for the display of the Brunswick line of machines
i: fitted out in a modern manner and several
sound -proof record demonstrating booths have
been installed.
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WALTER CAMP'S "DAILY DOZEN" "D aily Dozen" Exer-
Exercises on Phonograph Records Have cises were adopted by

U. S.Taken the Country by Storm-Prove the
. They were

and
Navy ey were fea-

the Fastest -Selling Record Proposition. tured in the leading
magazines, such as Col -

HE famous "Daily Dozen" Tier's, Physical Culture, American,
Exercises set to music on Woman's Home Companion,
phonograph records have American Boy, Red Cross and

taken the buying population of the many others. Now the "Daily
country by storm. Everywhere you Dozen" are set to music on phono-
turn there has been created a tre- graph records, with the commands
mendous demand for these exer- and instruction given in a clear
cises, which are proving a sensa- voice.
tional sales success for dealers. These Health Builders Records

Quick profits are assured-one are sold in sets, each set corn -
sale brings another, the purchaser prising five ten -inch double -disc
acting as a demonstrator to his records with twelve charts con -
friends who show a quick interest taining 60 real photographs and a
in the new idea. booklet of instruction written by

Dealers the country over are re- Walter Camp-the whole course
ceiving the benefit of our national enclosed in a beautiful black and
advertising. During the war the gold album.

Sales everywhere are going big
-and the indications are they will
go even bigger. Our National Ad-
vertising Campaign brought the
Health Builder Sets in demand the
country over.

Where the "Daily Dozen" win-
dow strips are on display there you
will find the crowded shop. Keep

1

TEN MINUTES FUN EACH DAY
Keeps you fit - to musicF Welter Camps
'DAILY DOZEN"

EXERCISES
Oar -

....."" 1
iiik fl1 ' Health- Builder

 Records
?

dhe Profits
from this

Popular
New Idea
are Quick, SteadyandBIG !!

rhart 140.8.ItItiV4111

Chart
NCL3!Um.. 00000

Chart Nog
ttttttttt chart X0.5,........\

your store crowded-don't let busi-
ness languish for want of a novel
attraction.

Remember, the movement is
sweeping the country ! People
everywhere are showing a lively
interest in this new idea of build-
ing up health and pep by ten min-
utes' fun a day. Window demon-
strations and displays of the
Health Builder System attract
wide attention.
Be the First Dealer in Your Locality

The Health Builder System is
a quick -selling, profitable phono-
graph record proposition. Its suc-
cess is proven. Mail the coupon to-
day for sample 10 -inch record, with
chart and full particulars of our
special offer. We will tell you all
about this profitable movement
that is making good everywhere.
All co-operation to boost sales
freely given. Send the coupon now
for sample outfit. There is no
obligation.

Health Builders, Dept. M
334 Fifth Avenue New York

Health Builders, Dept. M.
334 Fifth Avenue, New York

Please send me. prepaid, one 10 -inch double -disc
Health Builder Record, comprising four of Walter
Camp's "Daily Dozen." with four charts-and
your special proposition to dealers. 1 have the
privilege of returning the outfit.

Name

Address

City State
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Increasing Sales by Analyzing Records and
Playing Up the Beauty Spots :: By Arthur S. Garbett

-Here's a record that ought to go better than
it does." said the dealer. "Galli-Curci's 'Maids
of Cadiz.' Can you suggest a way of populariz-
ing it?"

"Yes." answered the advertising expert. who
was a bit of a musician in his way. "Beat time
to it with a pencil."

"Huh?"
"Beat time to it with a pencil. Galli-Curci has

a fine voice: everybody admits that. But she
has also a wonderful sense of rhythm which
fewer people realize. She used to be a pianist,
remember. and possesses a fine sense of 'tempo
ruba -"

"Steady on there. -
"I mean she has a delicate sense of time.

No stiff one -two -three, one -two -three for her.
Put the record on and I'll show you. There!
Notice how she speeds up. slows down and
always with a perfect sense of balance. It is like
a bird's flight. Even that high note at the end.
Listen!"

While the high note was in progress the ad-
vertising man beat a steady one -two -three, at
the average speed of the music. lie did this
four times. On the word -one," beginning the
fifth measure. the singer's voice sank down to
the key -note in the most charming way.

"There! You see. She wasn't holding that
vote till she ran out of breath, the way some
of them do. She was perhaps unconsciously
counting time all the while and gave the note
a perfectly proportioned rhythmic period. More-
over .-"

"'Nough said, old man_ Thanks for the tip."
That same idea can be applied to a great many

records, but not to all. There an. !ne artist -

specially gifted in rhythmic expression. Galli-
Curti is certainly one of them and Fritz Kreis-
ler is another. The late David Bisphain had it,
too. and much of the power of his "Danny Dee -
vet' is due to the "punch" he puts into the
rhythm of it. There are few records of the same
number which have that quality to so high a de-
gree-none known to the writer.

As a matter of fact, interpretative artists vary

girrirlITIrTrIrffrffrfrifirriTrITY

-1-' There Is a Story Con -

1

r- nected With Every Se-

lection Which Can Be
iE Turned Into Profit by

the Clever Salesman

I i I i ' i Ain
enormously in their rhythmic faculties. Many
of them seem to specialize on tone -quality to such
an extent as almost to ignore the rhythmic side
of the art. Names cannot be mentioned with-
out suggesting comparisons of an odious kind,
but a case can be given of an artist who has
plenty of rhythmic sense. yet in whom the tone -
quality is perhaps preponderant. That is Mischa
Elman. Few violinists will deny that for rich-
ness of tone -quality he is unequaled. The "pen-

-I test." however. will reveal that in I,: lesin

to make the most of the tonal qualities of a piece
of music he sometimes stretches out the rhythmic
proportions in a way peculiar to himself. Com-
pare his record of "Humoresque- with that of
Fritz Kreisler (also a master of lovely tone -
quality). There is a marked difference in the
rhythmic conception. Elman draws the piece
out like a love -song, while Kreisler treats it
lightly, crisply. The choice between the two
is purely a matter of taste, but it certainly will
do the salesman no harm to be able to point
out the difference to a customer without neces-
sarily giving his own opinion on the matter.

Every salesman will admit that a record sells
better if the piece has a "story" which he can
tell the customer. Not many compositions have
"stories" attached to them. Few salesmen real-
ize. however, that to a man with alert ears.
every record has a "story" of its own ger-
minating from the music itself, or resulting from
the artist's interpretative methods. Half the bat-
tle in selling a record is to get the customer
interested in listening for something that he can-
not help noticing when it is pointed out to him.
but which he cannot readily find for himself
without aid.

"That's fine dope." says the salesman, scorn-
fully. "All you need to put it into practice is

four years in a music conservatory and a few
more as a music critic on a newspaper!"

Not a bad equipment for any phonograph sales-
man, that. But not absolutely essential. All
that is really needed are a sharp pair of ears and
a little practice in analyzing the sounds or the
rhythms heard. The principle is really the same
as that used by a Boy Scout in training his

(Continued on page 14)

THE EMPIRE UNIVERSAL TONE ARMS
Will Give Your Product Individuality That Will Greatly Strengthen Its Selling Force

Ball -Bearing Tone
Arm and Reproducer

Made in Two Lengths:
8" and 9"

We invite a personal test. There is
nothing more convincing. Order a
sample arm and test it out. It will
win you on merit only. Our prices
are low and the quality second to none.

Write or wire us for samples and quo
tations and give us an outline of your
requirements.

Pivot Base Tone Arm
and Reproducer

in Several

THE EMPIRE PHONO PARTS COMPANY, 1362 East Third Street,
/9/4

Manufacturers of High -Grade Tone Arms and Reproducers
W. J. MeNAMARA. President

Cleveland, 0.
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PHONOGRAPH
CA( Aristocrat of Phonographs

Widdicomb Console Phonographs in Period Styles are
faithful interpretations of the best designs of the old

masters of the art of wood -fashioning. The artistic
cabinet designs and finish are the handicraft of an organi-
zation which for three generations has enjoyed a reputa-
tion for leadership as designers of fine furniture.

Widdicomb console models hare many distinctive features
of design. Chief among these are divided top. partitions
for albums, automatic stop and patented tone control. The
Widdicomb plays all records. All IViddicomb models
are now selling at pre -fat prices. New prices range
from $90.00 to $260.00.

Why discriminating buyers
choose the Widdicomb

PEOPLE of taste and refinement select
the Widdicomb as their phonograph

for two reasons:

First -Because of its unusual tonal qual-
ities and its surpassingly faithful repro-
duction of every subtle mood and varied
expression of the artist, whether vocal or
instrumental.

Every note of the chromatic scale from the
high, clear tones of the upper register to
the deep, rich bass notes, is given just the
proper emphasis, without metallic harsh-
ness or "blasting."

Second -Because the Widdicomb is an
exquisite article of period furniture, fitted
to take its place harmoniously-really to
"belong"-- among the furnishings of the
most tastefully appointed home.

S H E R.A.TON
MODEL 8

Z1

Into Widdicomb cabinets is built the ex-
perience of three generations of master
craftsmanship in the building of fine furni-
ture.

To a few merchants who are really inter-
ested in attracting a discriminating class
of trade, the Widdicomb franchise offers a
real opportunity to stimulate sales and to
increase prestige.

Write for complete catalog of Widdicomb
phonographs and information regarding
the Widdicomb franchise. Learn for your-
self the sales possibilities of the Widdicomb.

THE WIDDICOMB FURNITURE CO.
Grand Rapids, Michigan

Fine Furniture Designers Since 1865
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RECORD ANALYSIS INCREASES SALES
(Continued from page 12)

eyesight. A Boy Scout is taught to look into
a store window containing many small objects. He
looks into the window for perhaps thirty seconds
and at the end of that time closes his eyes and
specifies just how many things he saw, describing
them as nearly as he can remember. At first he
makes many mistakes, but he soon develops
astonishing skill.

Precisely the same thing can be done with a
record. save that one uses ears instead of eyes.
It doesn't make the slightest difference whether
the piece is popular jazz or a classic.

Take, for instance. such a number as "0, Sole
Mio." which everybody "knows," or thinks he
does. How many sales people are aware that
there are two rhythms employed in this piece:
one in the melody, the other in the accompani-
ment? Whenever the melody has a long note,
as on the word "mio," the accompaniment is
busy, and when the melody is divided into short
notes the accompaniment has long ones.

Surely this would give the unobservant cus-

tomer a new interest in a song he has heard over
and over again.

A tremendous possibility of opening up fresh
interest in even a jazz number is by noticing
details of the orchestra and pointing them out
to the customer. For instance, a year or so ago
"Whispering" was all the rage. There were
dozens of records issued, but no two were alike,
owing to the great variety of instrumentations
employed. In this number, as in all popular nun -
hers. the principal melody was repeated, but
usually a different group of instruments was
used for each repetition. In this respect some
records of "Whispering" offered far greater
variety than others.

How many salesmen listening to that or any
other popular favorite among the dance records
could tell just how often the refrain is repeated
and just what instrument or group of instru-
ments is employed at each repetition? Ability
to do this very simple thing means ability at any
time to get and to hold the customer's interest.
Not only does such analysis make the popular
best seller of the moment more interesting, but
it offers an invaluable means of getting rid of

Herr are the Tonepen
display hoc and the dis
Play cards supplied free
of charge to dealers.

Join the Army
of TONEPEN Dealers

A large number of dealers are now selling TONEPENS because
they are better than ordinary phonograph needles. A TONEPEN plays
loud, soft and medium. Our TONEPEN is good for at least one hundred
records without removing it from the reproducer.

As soon as a prospect hears the results obtained with the marvelous
TONEPEN he buys a set of three for fifteen cents-the retail price.

Display Cases and Cards
Every dealer who orders a gross of

TONEPENS receives free of charge
the TONEPEN display box and four
of the attractive display cards shown
on this page.

Attractive Dealer Offer
TONEPENS are sold at such a lib-

eral discount to the trade that it pays
to handle them.

Write today for our attractive
dealer offer. Let us send you a gross
of TONEPENS with the free display
box and the free display cards.

Sample Cards
FREE

With every initial order we give
cards (three Tonepens to each card)
FREE for distribution as samples.

TONEPENS are guaranteed. If
any dealer or user finds that TONE -
PENS do not live up to our claims
we will refund his money. No dealer
runs any risk in stocking up with
TONEPENS.

"TON EPEN"r)

THE TONEPEN CO.
217A Center Street New York

slow sellers, many of which lag in their sales
simply because neither the salesman nor the cus-
tomer knows just what to listen for.

The only danger in such a method is that the
salesman, in developing his critical faculties, may
find himself more alert to detect faults than to
find the good points. It is far easier, for example,
to detect a flat note or a bit of "bad" instru-
mentation (as when the flute sticks out far
louder than it has a right to do-which it often
does) than to find virtues. Strange as it may
seem, many a sale has been lost because the
salesman, eager to display his little stock of
knowledge, has pointed out some slight dis-
crepancy and failed to notice very obvious vir-
tues. That is simply a bad application of a good
sales principle. Look for the merits of a record,
not the faults.

While the foregoing relates specifically to the
sale of records, it applies as well to the sale
of talking machines themselves. After all, the
final test of a good instrument is the music it
reproduces, whether "jazz" or "classic." The
salesman who has learned to use his ears in
listening to a record can often find clinching
arguments which are far more impressive than
long technical discourses as to the mechanical
virtues, or the appearance of the machine he
wants to sell. If he knows a few quite ordinary
things about a violin, for instance, he can often
volunteer such information as this: "The vio-
linist is now playing on his G string-a few bars
later he will play the same passage again, but on
the D string; notice how faithfully the talking
machine reveals the difference in tone." As only
the really standard makes of machines will re-
veal fine points of this kind the salesman
promptly eliminates many of the competitive ar-
guments used by purveyors of some of the jerry-
built affairs which now clutter up the market-
remnants of the war period, when instruments
thrown together in the hurried scramble of
boom -times made their appearance and still re-
main on the market, though their makers have
gone down in the economic slump.

The development of the talking machine busi-
ness has been so rapid that there has been little
time for salesmen to study the fine points of the
game. From now on, however, every salesman
is up against increasing competition. Not only
are there more makes of reputable machines on
the market, but there are more dealers and sales-
men. The odds are on the man who uses his
brains. Both records and phonographs have
hitherto "sold themselves" in a way that has
not been wholly beneficial to the development of
the trade as a staple industry. Salesmen have
sold thousands of records whose merits they
could only dimly appreciate to customers little
if any better equipped. Such records have sold
by virtue of the artist's name, the familiarity of
the title, or the prestige of chance popularity.
The time is now at hand for some intelligent
methods of salesmanship and a better under-
standing of the musical qualities of the goods
we are selling.

JENKINS TO REMODEL TOPEKA STORE
TOrEK A, KAN., April 2.-Plans have been practi-

cally completed for the enlargement and re-
modeling of the local branch of the J. W.
Jenkins' Sons Music Co., at 833 Kansas avenue.
according to Clyde R. Faris, local manager.
The improvements include the addition of the
second floor to the quarters of the establishment
and the possible construction of a third story
to the building. Victrolas and Victor records
will be featured on the first floor, together with
sheet music, music rolls and small goods. The
second floor will be given over to the piano
department. When completed this store will be
one of the largest in the State and one of the
finest in the Jenkins' chain. The work will cost
approximately $20,00O.

The Hecht Co.. of 513-517 Seventh street, and
the Walker & Thomas Furniture Co.. 1Q13 Sev-
enth street. N. \V.. Washington, D. C.. have
secured the agency for Regal records in that ter-
ritory.
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How Much to Spend for Retail Advertising =

_ and When and Where to Spend It :: By D. G. Baird I

A man of the -live-wire- pe went into the
talking machine business in a large mid -West
city several years ago. He had one of the best
machines made and he had a good location. Busi-
ness was good. People were coming in and
asking for talking machines without being asked
to do so and many of them had the cash to pay
for their machines on the spot.

As already said. this dealer was aggressive.
He bought big space in the local papers and ran
attractive advertisements of his business. Busi-
ness improved. The public went on a buying
spree such as had never been known before
and our dealer advertised all the more. Ile be-
came intoxicated on prosperity and the more his
business grew the more he advertised. There
came a time when he actually bought a whole
page in a newspaper having a circulation of ap.
proximately a quarter of a million-space that
cost him more than $500-and ran seven words
it, that space: not a thing except his slogan in
all that space.

This dealer sold an almost unbelievable num-
ber of talking machines and records, and yet he
went broke. lie had to sell out at a time when
he was doing more business than any other talk-
ing machine dealer in the city. He had gone wild
on expansion and undermined his capital.

Was all the money that this man spent for
advertising lost? Or perhaps we should ask.
rather, was any of it lost? It was not. True,
this wild advertiser was bankrupted, but a com-
pany was organized and his business was taken
over, and to -day that company is still reaping
the benefits of his advertising. The present
head of the company showed me his books about
the end of the past year. The company had done
more than three times as much business in De-
cember. 1921, as it did the same month of 1920.

Everyone knows very well that business was
not what one would call good last December.
And yet this company had done more than three
times as much business during that month as it
had done one year before. The reason? In ad-
dition to profiting by the heavy early advertis-
ing that had established the business this com-
pany spent several times as much for advertis-
ing in 1921 as it did in 1920.

Why We Have Business Depressions
Business experts are generally agreed that de-

pressions in business are caused by too much

prosperity, or, rather, that the unbusmesslike
methods used in business during prosperous
times brings on the depressions. \Vhen the
public begins buying freely business speeds up.
The factories increase production. They ex-
pand, build, hire, borrow, work overtime and ad-
vertise. The merchant does the same. He pours
oil on the already well-oiled selling machinery in
an endless stream of advertising. \Vhen the
public are buying of their own free will and
accord the merchant advertises his head off in
order to persuade them to buy. Business over-
reaches itself. Money becomes tight. Interest
rates soar. Those who have undertaken too much
go to the wall and take those who are implicated

Some Reasons Why
One Should Advertise

More Heavily When
Business Is Bad Than,
When It Is Active

I LIALL11
along with them. There is a general movement
toward conservatism, and the depression is
started. As some one has expressed it, business
first curtails advertising, then it curtails pro-
duction, then it curtails advertising, then it hacks
at overhead, then it further curtails advertising,
i: hacks again at overhead, it stops advertising,
then-it tries to explain the situation to the
hank.

In other words, when times are good the mer-
chant feels optimistic and he spends freely for
advertising, much of which is not necessary.
When times are bad he curtails his advertising,
or even ceases advertising at all.

People are not very much interested in adver-
tising when times arc good, when their pockets
arc bulging with money that they are determined
to spend. They are intensely interested in ad-
vertising %%lien times are bail, when they must

carefully husband their meager savings. Then
they buy what they can afford, and they know
that advertising tells them where to find it.

The year 1921 was one of general advertising
shrinkage. Business was dull and the majority
of advertisers curtailed their appropriations. A
few, however, took the opposite course. To take
a very well-known example, the Chicago Eve-
ning American spent about ten times as much for
advertising last year as it had ever spent in any
one year before. The result was that this paper
gained more than 500,000 lines of advertising,
while it is said that every one of its competitors
lost more than 500,000 lines.

When a train is speeding along over level road
at sixty miles an hour the engineer shortens his
valve stroke and partly closes the throttle. It
doesn't take very much steam to keep the train
going at the fast rate of speed. But when he
approaches a heavy grade he lengthens his valve
stroke and opens the throttle wider and wider.
His engine must have more power to negotiate
the grade without too great loss of speed. It
would probably stall if not given this added
power.

Merchants adopt opposite tactics. \Vhen their
business is going along at top speed, against lit-
tle resistance, they put on the full steam of ad-
vertising. They increase overhead. They are
prodigal in their expenditures. Then when busi-
ness hits a hard grade they cut down on the ad-
vertising. their overhead, their expenditures of
all kinds, and hope to make the grade on less
power than they have been consuming on the
level stretch. They slow up, of course, and many
of them stall dead still.

All of which is meant to emphasize the fact
that one should advertise more heavily when busi-
ness is had than when business is good. It is

very true that the returns will not he so great,
but that is to be expected. Much of the busi-
ness enjoyed during prosperous times comes of
itself, while it takes advertising to pull it in dur-
ing times of depression. Therefore, now is the
logical time to advertise.

Where to Advertise
There are almost unlimited numbers of ad-

vertising mediums nowadays, but for the retail
dealer there is nothing to compare with the local
newspapers. Direct mail is good. if properly

(Continued on Loge 18)

TELEPHONE NUMBER
FITZROY 3271-3272-3273

A SAFE INVESTMENT
The value of an investment is judged by-first, its security;

second, its yield. The Victor retailer who places all his efforts
behind the Victor line exclusively has the safest investment in
the world and the yield is always proportionate to the efforts
expended.

Ormes Service is ideally qualified to assist you in gaining a
maximum yield from your Victor investment.

ORMES, Inc.
Wholesale Exclusively

15 West 37th Street New York
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Helping you turn your

The Sample Record Service enables you to
hear in advance all the records that are to
be released for the following month. You
decide which ones will be big sellers to
your trade and make up your orders ac-
cordingly. All guesswork as to new record
releases is eliminated.
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That gives you plenty of time to play this con-
fidential set of advance releases, consult with
your salespeople, and decide which ones will
prove fast sellers in your store:

When you have picked the records that your
past experience tells you will move fast, make
up your order.

This plan relieves you of all guesswork in the
ordering of records. You know in advance just
what the new releases are, how they are rendered,
the technique-everything that contributes to the
sale of the record.

Business is there for
dealers who go after it

The man who sits back and waits for business
to come to him in these days has a long wait.
The man who by aggressive selling methods, good,
timely advertising, and real salesmanship goes
after business, finds plenty of it.

Take advantage of every selling help that is
available to you. Remember, we are behind you,
ready, willing, anxious to help you keep your
record stock moving quickly.

Write your regular Columbia Branch at once
for complete information concerning the Sample
Record Service.

COLUMBIA GRAPHOPHONE COMPANY
New York

record stock faster
IF you, a Columbia Dealer, will bear in mind

that you and the Columbia Graphophone Com-
pany are in partnership, you will realize that we
are not merely concerned with selling you records,
but are anxious to help you sell them, speed up
your turnover, and increase your profits.

Some of the greatest selling helps offered by us
to Columbia Dealers are the Monthly Display
Service, Hearing -Room Hangers, Monthly Record
Supplement, and the Mid -month postcards. Deal-
ers who use intelligently and consistently these
aids to move records quickly find their sales going
up and selling costs coming down each month.

Advertising operates in the same way for deal-
ers as it does for other advertisers. The dealer
who spends $10.00 for advertising gets more than
double the return that another dealer gets who
spends $5.00 for advertising.

Intelligent buying is 50%
of intelligent selling

You know that's true, of course. The more in-
telligently you buy, the easier you can sell.

Now if you could hear, long in advance, the
records that are to be brought out later, how easy
it would be for you to pick the winners that
would go big for your trade.

That is just what we are enabling you to do
with our Sample Record Service.

The plan is this: We send you a complete set
of the sample records that will be released during
the following month.

71011-(18
41.1 41
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The ALBUM method EXCELS all other RECORD FILING systems EVER TRIED

SELECTING THEIR FAVORITES

NATIONAL PUBLISHING CO.,

To the Trade:
Our Record Album factory-all or any part of

it-is at your command. Hundreds of customers
can and will gladly testify as to the good quality of
our production.

Our large and growing business is due to satis-
fied customers and repeat orders.

Imprint (firm name or trade mark) stamped on
covers if desired when orders are sufficiently large
to justify it.

OUR ALBUMS ARE MADE TO CONTAIN VICTOR.
COLUMBIA. EDISON. PATHE. VOCALION AND

ALL OTHER DISC RECORDS

239 S. American St., PHILADELPHIA, PA.
New York Office, 54 Franklin Street, Telephone, Franklin 1227, James E. Maguire, Representative

S
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THE PERFECT PLAN

AMOUNT TO SPEND FOR RETAIL ADS
(Continued from rage 15)

handled, but much direct mail advertising lands
in the waste basket without a friendly glance.
Billboards, car cards, catalogs and programs are
all more or less valuable advertising mediums
and these should be used some, but the wise ad-
vertiser to the general public will devote at least
75 per cent of his publicity to the local newspapers.

Use liberal space, and by all means use cuts.
1 know a dealer who began running very small
advertisements and who lost money on his busi-
ness for more than a year. His friends advised
him to sell out and try something else, but he
had studied the situation very carefully and de-
cided that he knew the cause of his lack of suc-
cess. He doubled the size of his ads and busi-
ness improved. Ile added on a few more inches
to his space and business improved still more.
To -day he is one of the leading men in his line.
His first ads had been too small to attract atten-
tion.

There are, of course, many things that enter
into determining the amount of space one should
use, and it is therefore hard to say just how
much even the average talking machine dealer
should buy. Then, too, one should use larger
space in a paper that has a small circulation than
in one that has a large circulation. The cost
of the space depends on the circulation of the
medium and, while it seems pretty expensive

business to advertise in some of the larger me-
diums, it is always advisable to choose them in
preference to the cheaper ones that reach only a
few readers. The back page of a certain national
weekly magazine costs $10,000 per issue, besides
the cost of preparing the ad and the cuts, yet
California fruit growers find that it pays to buy
this space to advertise their raisins that sell for
10 or 15 cents a package. Why? Because their
ad in this magazine is seen by about ten mil-
lion people.

Use cuts. If it is worth while to spend any
money at all for advertising it is worth while to
spend a little more and prepare such ads as will
do the best work. A cut adds immeasurably to
the pulling power of an advertisement. And it is
far better to get people interested in illustrations.
Just a cut of a talking machine, while better than
no cut at all, is not of very great attractiveness.
People are interested in people, especially if those
people are doing something. Therefore, put peo-
ple into the ads and have those people doing some-
thing. Dancing is very good, though it has been
used a great deal. One manufacturer has adopted
a figure of a beautiful woman adoring the in-
strument. Another has a woman seated on the
floor, leaning her head against the machine. One
successful dealer features a deliveryman just ar-
riving before the door of a happy purchaser, who
is standing on the porch wearing a happy smile.
All of these are good, but if you call get some-
thing original, so moa the Letter

DOES IT MEAN ANYTHING TO YOU?

Patented
1914

Patented
1914

TO SELL ALBUMS THAT SATISFY YOUR CUSTOMERS? If it does it will pa)
you to investigate the product of the BOSTON BOOK CO. BOSTON albums with
their Patented Wooden Backs. Interchangeable Leaves, scientific construction and work-
manship, arc built to satisfy your customers. Satisfied customers mean a crowded
store. Four new BOSTON models to choose from. All made right and priced right.

BOSTON BOOK COMPANY
501-509 Plymouth Court CHICAGO. ILL.

It is seldom that a dealer ask,, "I low mud
can 1 spend for advertising?" The question
usually is, "How little can I spend and get any
returns front my investment?" He really fears
that advertising will not bring him returns as it
does others, and he doesn't wish to lose an)
more on it than he can help.

How Much to Spend for Advertising
There are five different methods commonly

used in determining how much to spend for ad-
vertising. There is, first, what may be called the
spasmodic method. It is usually adopted by the
little, one-man store, where the proprietor does
everything and not much of anything. Ile plans
o advertising work and lie works no advertising
plan. He pays his advertising agency for what
it knows, but he doesn't let it know anything.
When he feels optimistic he runs an ad, when he
feels pessimistic he wishes he hadn't run it. This
plan is practically worthless.

Another plan is to spend the same amount for
advertising as for rent. This is a rather queer
plan on which to base an advertising budget, but
it is at least a plan. and the dealer who thinks
as much of advertising as he does of rent is on
the road to acquainting the public with his store.
It is an easy plan, because he can divide his yearly
rental by fifty-two and arrive at his weekly ex-
penditure for publicity. The objection to this plan
is that it is not based on common-sense mer-
chandising.

Remember, rent is rent and advertising is ad-
vertising, and the two are quite different. The
amount of rental is the same each week or month.
whereas the amount spent for advertising at dif-
ferent seasons should vary. Then, too, the ap-
propriation based on rental may be entirely too
small, or even too large.

Some firms, particularly large ones, set aside
all trade discounts for advertising. These houses
also receive advertising allowances from the
manufacturers, in many instances, but this fre-
quently leads to disagreements. One of the worst
features about this method is the temptation to
overbuy. The manufacturer offers a little bet-
ter discount, or a little larger slice of advertis-
ing, with a big order, and the dealer falls. Sta-
tistics show that more than 50 per cent of retail
establishments that fail do so because of over-
buying.

Last year's record is very commonly taken as
a basis for figuring the advertising budget for
this year. This is particularly inviting to the
dealer who has had a bad year and really fears
to invest anything at all in advertising for the
new year. The method is faulty because last
year may have been vastly different from what
this year will he. Not only so, but it assumes
exactly the same basis as does the rental plan.
inasmuch as it is arbitrary and makes no allow-
ance for conditions that may arise.

Probably the most common-sense method in
common use is that of taking the average sales

%ohmie for a period of five or more years and
appropriating from 2 to 5 or more per cent of

(Continued on page 19)
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Wallace DucING Records
Now Selling Through Dealers!

giHIS famous reducing course is
now available to the trade. It
has been advertised on a scale

that made it known throughout
America. The results it accomplishes
have done the rest.

Display a single window strip or
wall sign announcing that you have
Wallace Reducing Records, and you

will feel the full
voltage of the de-
mand which has

tE been established.
More than fifty

thousand sets of
these records have
been sold direct
while we have
been building to a

production basis which could handle
dealer volume.What people will write
for, send money for, wait for, they
want. The Wallace course is sold
with less trouble, in shorter time, and
at smaller cost than attends the sale
of one or two amusement records.
And each course sold means six
dollars profit for the store.

There is satisfaction in handling a
proposition of this high grade. Quality
is apparent in the Wallace course.
The value is obvious. It appeals to
discriminating people. It is novel,
of sparkling interest, and it do, --.s all

that is said of it. See following pages
for particulars, prices and terms.



I

i ;WM gi 11',W;1171 ,

i
n I

L._' - 7t
.

')

All----r
I

_ ..___
"-(

, .

....a....... 1._
41

oll
Tgl.

i

__J r- -
0 0

--''''''/....°

_

I

.

..,
____

--
- - 44

1

0,WACE
IJO:14.030
MOMS

--1.0.a.

R.,,3

0

,dr
'Get'
HIM

- . -
--="3

t,'''''

Aoloor 7 1 I u:sk:2, A
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This Window Keeps the Cash Drawer Busy
aol

Wallace records you are offered something
f wide interest, on which the pioneering

has all been done. The Wallace reducing course
has already been advertised stronger than many
things which have been on the market for years. We
give you many sales helps; store and window mater-
ial of unusual attraction; tested plans for selling.

One day's results from a Wallace window will sur-
prise you. A small announcement sold 100 sets in a
Chicago department store. In an outlying Chicago
record shop where a window demonstration was made,
fifty sets were sold within the week. In a town of
6,000 population the dealer sold twenty-six sets in
four days.

You will find it true of Wallace Reducing Records
that they almost sell themselves. People have read
about them; heard them at their friends'
houses. They reduce men or women,
young or old, and they always make
good. Women offer the biggest market, fr

for forty per cent of all women are 1.1
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Bear in mind the ease with which sales of these
records are made. No need to play them over. No
bewildering list of numbers from which to choose.
No numbers out of stocks nor overstocks. The set is
a unit; there is just one kind; five records with charts
and full instructions in one, compact, sealed box. Wal-
lace records are ready sellers - hand out the box,
and ring up $15.

For the customer who asks questions, we supply
you a record that tells all about the course and an-
swers every query. The same full explanatory record
is on the back of the first lesson in every box. There
is nothing left for the dealer to do but sell the
courses, and each one represents six dollars profit.

The lessons themselves are intensely interesting.
Wallace, originator of the method, commands and
counts the full lesson through, and the full orchestral
accompaniment makes them irresistible. You will

have to hear a lesson played to ap-
preciate the enthusiasm the melody -
method of reducing arouses. The rec-
ords are of exceptional quality; you
will find that they are not excelled by

any in tonal clearness, durability,
or beauty of finish.
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Everybody Knows Wallace
NDREDS of thousands of

dollarshave already been
invested in advertising

Wallace Reducing Records-
and campaigns now under way
are even larger than all that has
gone before. As dealer distribution
is developed, local pressure is

GETT,
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brought to bear, connecting up the
Wallace dealer with national
advertisements.

Full -page advertisements of
these records have appeared, and
are now appearing, in almost every
big magazine of national circula-
tion. They have made Wallace

known wherever people are pride-
ful of appearance and concerned
for their comfort and health.

We reproduce some recent page
advertisements that have caused
thousands of persons to write and
inquire for the course. No doubt
scores of these are from the terri-
tory you serve, and would pur-
chase Wallace Reducing Records
from the store that has them con-
veniently at hand.

Ifs EASY to Get Thin to miesicil

\ %I. C., .1 1 . i.

FuU-Page Wallace Ads
Have Appeared in

These Publications:
Pictorial Review
American Magazine
Ladies Home Journal
The Delineator
The Designer
McCall's Magazine
Photoplay
Good Housekeeping
Shadowland
Woman's Home Com-

panion
Fashionable Dress
Harpers Bazaar
- and many other maga-

zines, and newspapers.



In Every Set of Records
$6 or more Profit

the discount
reducing courses retail for $15, and

the discount to the dealer is 40' ; and more.
So, therc is a substantial profit in the sale of

each course. When the number of courses you
can sell every month is considered, what you can
make handling them is seen to be well worth while.
We believe it quite conservative to state that any
dealer can readily realize enough through the sale
of these records to cover his rent and light; per-
haps the salary of a clerk or two.

Remember, the course is in ideal form for a store
sale. It is complete in itself, requires no explana-
tion except the one in the box, takes hold and gets
results so quickly that your customers are fully
"sold" on it before the ncxt visit to your store, and
this novel method of reducing is one which is invar-
iably talked about, and its use spread far and wide

through word-of-mouth. Whole communities take
up Wallace soon as one set is introduced.

Send today for Wallace Reducing Records, and
window and store material for featuring them. You
need not place a large order; we prefer that you first
experience the real demand so sure to develop from
your first announcement that you have them. We
are prepared to handle your re -orders with dis-
patch, and can fill orders same day of their receipt.
We will include a selling record for store use.

List price $15 with discounts
to dealers as follow:

6 sets 40'. $9.00
12 sets 5'; 8.55
25 sets 40'. -10' , 8.10

100 sets 50'. 7.50
Less TWO percent 10 days,

net 30, FOB Chicago

Address all orders to W. C. ECKHARDT. Sales Manager.

WALLACE INSTITUTE, 630 South Wabash Ave., Chicago, III.
NOTE. Wallace Is the origin.itor of the musk -method of physical exercise. SimiLir records are
Imitations which will all be prosecuted with vigor. Dealers are urged-in their own Interest as
well as ours-to decline to handle any of the pitiful substitutes being offered. Wallace reducing
recordsurestlentific ally ound.Wallactreduc ing record s reduce.Lachberstlie signal ure-Wallace."
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OUT FIRST ON

The Record of Quality

These sensational hits, the season's big successes, were out first on Okeh Records.
Okeh dealers get the hits while they are hits! That's why Okeh dealers turn their
stock over so quickly. They have what the public wants when it wants it.

CANARY ISLE

First introduced at the \\Tinter Garden in
New York, this selection is now being played
by dance orchestras all over the country. It is
coupled with ROSEMARY, another big fox-
trot hit. These selections are the first record-
ings by Albert De Martini's Dance Orchestra.

Okeh Record No. 4555

ATTA BABY

One hundred vaudeville acts from coast to
coast are featuring ATTA BABY, the tre-
mendous song hit. This is a comedy song-and
a good one-sung as only Billy Jones can sing
it. It is coupled with AIN'T NATURE
GRAND (I Hold Her Hand and She Holds
Mine), another big comedy song hit, sung by
Elsie Clark, famous Vaudeville Star.

Okeh Record No. 4528

MUSCLE SHOALS BLUES
Muscle Shoals is much in the public eye nowadays. So is the MUSCLE SHOALS BLUES,
the sensational dance number that has taken the country by storm. Orchestra leaders are daily
receiving requests to play this popular selection. It is played by Harry Raderman's Jazz
Orchestra, and is coupled with I'VE GOT MY HABITS ON by Joseph Samuels' Jazz
Band.

Okeh Record No. 4477

Okeh dealers are the dealers who get the most rapid turnover on their record stock.
Ask us for the address of your nearest Okeh distributor. It pays to be an Okeh dealer.

General Phonograph Corporation
011 0 HEINEMAN, President

25 West 45th Street, New York City
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AMOUNT TO SPEND ON RETAIL ADS
(Colainsted front page 18)

this for the advertising budget. By basing the
appropriation on the sales volume for a period
of years one arrives at the general average dur-
ing both good times and bad and by allowing a
margin of 3 or more per cent variance in the
appropriations one is prepared to meet such con-
ditions as may arise. Are we actually entering
upon a period of assured prosperity? Arc peo-
ple beginning to buy without being urged? Then
cut down the advertising gradually, reaching as
low a level as 2 per cent when business is at the
peak. Are we in the midst of a business de-
pression? Arc people shopping around and buy-
ing reluctantly? Then increase the advertising
budget to 5 per cent or more.

For example, what was the outlook on Janu-
ary 1 of this year? Very gloomy. Professional
optimists were assuring us that prosperity was
just around the corner, that we would be enjoy-
ing good business by Spring, but we knew bet-
ter. V.'e knew.that business conditions were im-
proving, but that they would not be good for
some time to come. Then on January 1'we should
have set the advertising budget for the year at
the maximum.

It may seem hard to pour money into adver-
tising when there seems to be little or no busi-
ness in sight, but that is the way to get busi-
ness and to keep the grand total somewhere near
an even level. When business is good and one
feels prosperous and doesn't mind spending for
advertising is the very time to case up on the ex-
pense and to "salt away" some profits for the
dull times that are sure to follow later on.

Now is the time to advertise for all you're
worth. Keep that in mind!

ECLIPSE CO. TO BUILD FACTORY

KEVI'ORT, N. J., April 2.-Plans are under way for
the establishment of a talking machine factory
here by the Eclipse Phonograph Co. Inglis M.
Uppercu, president of the Cadillac Motor Co., is
to be one of the directors of the new concern.

Selling the Talking Machine as a Musical Instrument
Written for The World by L. C. FOSTER

I il !.1 ;1.1 1:1 1/1411; .:; 111 1111 113111111107a .1 411[111

Front the early days of the talking machine
those members of the industry with vision and
definite ideas regarding the probable development
of the industry have emphasized particularly the
point that talking machines should be sold as
musical instruments-in other words, that the
public be impressed with the music the machines
produce, or reproduce, rather than with the gen-
eral character of the mechanism itself. The stead-
ily growing interest being exhibited in talking
machine cabinets of various designs, those that
follow period styles and the other general forms
of cabinet construction such as console or tabie
models, make the reiteration of the suggestion
that talking machines be sold for their musical
qualities particularly pertinent.

The talking machine, first and last, is a musical
instrument, and its attractiveness lies in the en-
tertainment it is able to offer rather than in
the fact that it adds to the appearance of the
apartment in which it is placed. There is no
question but that an artistic cabinet will have an
effect upon the ultimate sale of the instrument,
but the cabinet should by no means have the first
appeal. There have been and are being produced
most elaborate cabinet designs that reflect great
credit upon the artistry of the cabinet or furni-
ture maker, but these artistic designs, so far as
the talking machine is concerned, are incidental.
The first thing to do is to sell the customer the
musical instrument and let second consideration
be given to the physical form of the cabinet.

It has happened quite frequently that beautiful
examples of the cabinet maker's art have proven
unsatisfactory from a musical standpoint, more
attention being given to the outward appearance
of the machine than to the quality of its music -
producing equipment. There are, perhaps, manu-
facturers who will differ on this viewpoint, who
will declare that the public is tired of the set
form of cabinet construction and demands some-

thing that is both artistic apd exclusive, but these
manufacturers fail to take into consideration the
fact that the basis of the talking machine business
to -day and all of its further development lies
primarily in record sales.

There can, as a rule, be sold only one machine
to a customer, but the opportunity for selling
that customer records is unlimited. If, therefore,
at the outset he buys simply a piece of furniture
without musical quality he soon becomes dis-
gusted and ceases his record purchases. If, on
the other hand, he is able to secure an instrument
that is of high quality musically, he is likely to
remain a record customer for an indefinite period
while at the same time enjoying the possession of
an artistic piece of cabinet work.

The value of the high-class period cabinet lies
in the ability of the dealer through featuring such
cabinets to increase the money volume of his ma-
chine sales. When a customer is finally sold on
the music -producing qualities of the talking ma-
chine it is up to the dealer to persuade him to buy
a period model at $200 or S,;300 in place of a regu-
lar model at $100 or less, but the chief idea is to
sell music first, then will come the adornments.

STAGE GRAFONOLA SELLS ON SIGHT

1VILKES-BARAE, PA., April 4.-The Snyder Music
Co., Columbia dealer in this city, recently loaned
an 11-2 Grafonola to a local stock company ap-
pearing in this city, the Grafonola being used in
the production of the play and a Columbia record
being played in the second act. The day after
the show opened a prospective customer walked
into the Snyder Music Co.'s store and insisted on
buying the instrument used at the theatre. A
similar one would not do, and the dealer was
thereupon obliged to accompany the customer to
the theatre, where the 11-2 changed ownership at
once.

YOU WON'T BE DISAPPOINTED
If You Always Insist on Getting

DE LUXE NEEDLES
Let the De Luxe Speak for Itself and Send for Samples, Discounts and Full Particulars

Full Tone

DUO- 1ONE COMPANY, INCORPORATED
Sole Manufacturers of Dc Luxe Needles

ANSONIA, CONN.

( DON'T

FORGET

THESE FACTS

Perfect Reproduction of Tone No Scratchy Surface Noise

PLAYS 100-200 RECORDS

Medium Tone
Three for 30 cents ( 4 0 cents in Canada)
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S. KAMINSHINE IS SALES MANAGER

Of Greater New York Novelty Co.-Appointment
Announced by President Cohen

N. Cohen, president of the Greater New York
Novelty Co.. manufacturer of Wall -Kane needles.
Brooklyn, N. Y.. has announced the appointment
of S. Kaminshine as sales manager of the com-
pany. Mr. Kaminshine is an energetic young
man of marked sales ability and was connected
with the Liggett Co. for the past four years

S. Kaminshine
Mr. Kaminshine has a double relationship to

Mr. Cohen. In addition to being his right-hand
man in the selling of Wall -Kane needles he will,
in a short tune, be his son-in-law as well. The
engagement of Mr. Kaminshine to the daughter
of Mr. Cohen was announced at a reception held
on March 23 at the Park Mansion. in the Bor-
ough Park section of Brooklyn.

Immediately after this affair Mr. Kaminshine
left on a trip which may possibly carry him as
far as the Pacific Coast. During the early part

of March he covered the New England States
and Pennsylvania and reported having found a
marked increase of business and an optimistic
feeling in these respective territories.

ARTIST HELPS RECORD SALES

Kiraly Erno. Columbia Artist, Helps Dealers Sel!
Records-"Open House" Attracts Thousands

On his recent concert tour in this country
Kiraly Erno, popular Hungarian artist, recording
for the Columbia library. was the guest of L.
Fazekas, Columbia dealer, 1463 First avenue, New
York. who featured him in a special sales effort.
From ten in the morning until six in the evening

Erno held open house at Mr. Fazekas' store,
autographing his photos and presenting one to
every record buyer. Over 2,000 people visited
the store, and at times the crowd became so great
on the sidewalk in front that it was necessary to
have the police clear the way.

As a result of this sales effort Mr. Fazekas sold
450 Kiraly Erno records during the day. At
noon a luncheon was served in honor of the artist,
at which a number of Columbia sales representa-
tives were present. Mr. Erno expects to return
to the United States very shortly on another con-
cert tour, and at present is under contract to ap-
pear in Berlin and other European capitals.

SPRAVKA & TEBOREK ENTER FIELD

BERWYN, ILL., April I. A combination talking
machine and electrical store has been opened at
6224 Roosevelt road here, on the site formerly
occupied by the Gift Shop, by the firm of Spravka
& Teborek. While the concern handles both
musical and electrical goods, these two lines have
been separated in such a manner that the store
is in effect two establishments.

A branch store has been established in Yuba
City, Cal by the Wiley B. Allen Co. A stock
of talking machines and 1,anos has becn installed.

SUPERIOR 5.TEEL

BRI1,14)!LE:TotiE

Uni orm
Hardness
Una form

Points
Uniform
Length

Guaranteed

BRILLIANTONE
STEEL NEEDLE CO, of AMERIC.A.Inc

Afents For 11(11.Baffsharrika
FrictoryLowall.Alass

347 FIFTH AVENUE. NEW YORK

IMPROVED QUARTERS IN OAKLAND

Recital Hall and Additional Booths Installed by
Oakland Phonograph Co.

OAKLAND, CAL., April 3.-The Oakland Phono-
graph Co.. 473 Twelfth street, has just completed
extensive alterations to several departments of
its store and now has one of the finest talking
machine establishments on the Coast. The
changes were carried out under the personal direc-
tion of Bernhard S. Goldsmith. proprietor of the
company, and include the installation of a com-
modious concert hall on the lower floor with a
seating capacity of 200, which is to be devoted to
educational work. Free lectures and ntusicales
will be given in the hall under the direction of
Pierre Marvin and a feature will be a series of
twenty -minute noonday concerts. A number of
new demonstration rooms have also been in-
stalled, bringing the number of rooms up to fif-
teen. The rooms arc all of sound -proof construc-
tion and provided with special ventilating ap-
i.aratus.

FEATURES
LARGE diaphragm

and long stylus bar
lengthens vibrations,
producing a deeper and
more natural quality of
tone.

Perfectly balanced ill
accordance with carefully
worked ratios and with re-
gard to co-ordinate parts,
this tone arm and reproduc-
er permits a freedom and
sweetness of tone hereto-
fore thought impossible.
Surface sounds almost en-
tirely removed.

Throw -back design permits
of easy access to needle
socket. Saves records from
unnecessary scratching.

WEM 1 I I III es. Isle I Wirtil

KNOWN the country over for
its excellent quality of tone

and natural, life -like reproduction
of all musical tones, and its great
volume. This tone arm on your
machine spells success, because of
its high standing in the Phonograph
World.
Made only in 8V2 -inch length. Can

be furnished with or
without Mute Tone Mod-
ifier, with Mica or

NOM-Y-KA
diaphragm.

A.tte

THE JEWEL MUTE
CONTROLS volume just like the

human throat. Built in the repro-
ducer and functions in such a way

that the length of vibrations is minutely
regulated and the tone reproduced to a
softness and clearness that are remark-
able.

Operates by means of a thumbscrew
and is instantly adjustable. Tone has
free and unimpaired passage throughout
tone arm and chamber-Not "Muffled" or
"Choked" as with ordinary t pe of tone
modifier.

Perfect regulation without in any way
rhangint; character of tone.

No 2 Round Arm Tone Arm
and Reproducer

JEWEL PHONOPARTS COMPANY
154 Whiting Street Chicago, III.
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"She's a Mean Job" and "If You Knew,"
two wonderful fox-trots on one record for
May. Played by Frank Westphal and His
Rainbo Orchestra-a new addition to the
Columbia staff. Oh boy, can they play! A-3571

Columbia Graphopboae
NEW YORK

OKEH FOREIGN LANGUAGE RECORDS

Important Activities Announced by A. Than-
mayer-Now Issuing Records With Okeh and
Odeon Labels-Three Hundred Records in
Catalog-Sung in Several Languages

The foreign language record division of the
General Phonograph Corp. is making rapid prog-
ress in the introduction of these records to the
dialers throughout the country, and A. Thall-
inayer, head of this department. states that dur-
in& the past few months Okeh dealers have
evinced unusual interest in the sales possibilities
of foreign language records.

Since taking over the extensive Odeon library.
the General Phonograph Corp. has arranged to

The Okeh Label The Odeon Label
issue its foreign language records in two labels.
similar to those shown herewith. Okeh and
Odeon label records are now being issued in the
following languages: Bohemian, German, Ile -
brew -Jewish, Hungarian, Mexican, Polish, Rus-
sian, Scandinavian and Slovak. French. Turkish
and Greek records will be added to the library in
a few weeks bearing both labels. In the Italian
library three labels are uscd, as. in addition to
the Okeh and Odeon labels, the Fonotipia library
is included in this language.

At the present time over 300 records are listed
in the foreign language catalog of the General
Phonograph Corp. and new lists will be issued
the first of each month. Advance lists are going
out one month ahead of the releases so that the
dealers may have ample opportunity to anticipate
their requirements.

In a chat with The World, Mr. ThalInlayer
stated that there was a very heavy demand for
the Jewish and Italian records in the catalog,
especially those records applicable to the Easter
season. One of the most popular records that
has been introduced in the foreign language rec-
ord field recently is the German record of "Bum-
mel which has been one of the sensa-
tions of the General Phonograph Corp.'s foreign
language catalog, and which has met with a sale
far beyond all expectations.

RAINBOW MUSIC STORE OPENS

LEBANON, Ism., April 2.-The Rainbow Music
Store is the name of a fine new establishment re-
cently opened on Meridian street. this city, by
Armond R. Akers. Rainbow records and Starr
phonographs, as well as a complete line of pianos
and sheet music, are handled.

Among the things which make a man stand
out from his fellows in the business world are
grit, effort, the power of concentration and a
willingness to work incessantly.

WHY CREDITS SHOULD BE WATCHED

Beware of the Prospect Who Has a Poor Repu-
tation With the Butcher and Grocer

There are many people in the average com-
munity who lack responsibility and the talking
machine dealer should exercise every possible
precaution to avoid losses by making sales to
it responsible prospects. As a matter of fact there
are enough worthy prospects in any community
to warrant the avoidance of making sales on the
credit basis to such people as these.

The danger of losses by making sales to people
of such character can be avoided in a great meas-
ure if the dealer or credit man has a knowledge
of human nature. Probably the most effective
way is to prevent the salesmen or canvassers
from approaching these people. When the pros-
pect list is made up every available bit of in-
formation concerning the character of the pros-
pect should be noted beside the person's name.
Such information as the salary of the head of.the
house, etc.. is important, but of far greater im-
portance to the dealer is information as to
whether the prospect is living above his means
and to find out if possible if there is another
source of income which would justify the mode
of living of the prospect. It certainly is extremely
poor policy to extend credit to a prospect who
lives a hundred -dollar existence on a fifty -dollar
income and who has a poor reputation with the
grocer and butcher. If a householder fails to
meet the bills of the butcher au I 1;1 -(K -et- h. -ur,

will be just as la.. ii not more making pa -

ments on a musical instrument.
On the other hand, the sire of income does not

enter into the situation so much in the case of a
man whose reputation for integrity is sound.
The laborer who earns twenty dollars per week
and the business man whose income is one hun-
dred dollars per week are both good risks only
in proportion to their honesty and desire to meet
payments promptly.

BRING NOTED ARTISTS TO AKRON

Work of Windsor -Poling Co. Much Appreciated
by Music -loving Public

AKRON, 0., April 4.-The Windsor -Poling Co.,
exclusive Victor store here, has made possible
the appearance of some of the world-renowned
concert artists in Akron recently. The Eight
Famous Victor Artists appeared at the city ar-
mory under auspices of the music firm. Sousa
and his band appeared here on March 29 and
Schumann-Ileink April 1. Mr. Poling told The
World representative that the people of Akron
were giving the concerts splendid support and in
all probability other artists would be brought here
next season.

FILE PETITION IN BANKRUPTCY

The Master Tone Phonograph Corp., of
Cohoes. N. V.. has filed a petition in bankruptcy,
listing liabilities at $57,575 and assets of $48,443.

Topham's Record Cases
are the Original and Standard

made, from select lumber, covered
with a genuine book cloth, imita-
tion of seal grain leather. Metal
trimmings, corners, lock bolts, lock
and handle.

Index cards for fifty records and
Sprinted list in lid.

Two sizes, 10 and 12 inches.
Cases for any purpose.
Write for New Prices

TOPHAM'S FACTORIES
80 L STREET, N. E. WASHINGTON, D. C.
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VOCALION
Phonographs

Aileen Anne Period Model of the Vocalion

Three Graceful, New Period Models

Period Vocalions are noted for faithfulness
to period detail. In the forty-five styles rep-
resented, every characteristic is reproduced
with expert care.

The attractive Queen Anne model illustrated
is one of three new types just completed. All
Vocalion period models are equipped with the
wonderful Graduola tone control.

seLM%"W4.90

ADVANTAGES AVAILABLE TO REPRESENTATIVES
OF THE VOCALION LINE

The Prestige that Aeolianmade instruments command.
Pre-war Prices on all 1922 Vocalion models.
Unequalled Tone Quality and distinctive Case Designs in Con-

ventional and Period types.
The advantages of the Graduola, exclusive tone -controlling device.

And the timely release of popular hits and tone -brilliancy of
Vocalion Red Records.

Complete information on the VOCALION line furnished upon request

`Z'aeAEOL
NEW YORK CINCINNATI
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VOCALION
fedcKed *cords

ROSA RAISA
The Great Dramatic Soprano makes

VOCALION RECORDS
Exclusively

PLAYABLE ON ALL PHONOGRAPHS
Rosa Raisa's voice is one of the most remarkable
dramatic sopranos in the world. This famous
artist has been a brilliant success in the Chicago
Opera Company's current season of opera

tur:COW.00
ROSA RAISA

The Great Dramatic Soprano

THE DISTRIBUTORS OF THE VOCALION
MUSICAL PRODUCTS DIS. CO.

37 E. 18th St., New York City
THE VOCALION CO.,190 Boylston St.,Boston, Mass.
WOODSIDE VOCALION CO.

154 High St., Portland, Me.
LINCOLN BUSINESS BUREAU

1011 Race St., Philadelphia, Pa.
GIBSON SNOW CO.

306 West Willow St., Syracuse, N. Y.
Vocation Record Distributors
CLARK MUSICAL SALES CO.

324 N. Howard St., Baltimore, Md.
CLARK MUSICAL SALES CO.

505 Liberty Ave., Pittsburgh, Pa.
PENN-VOCALION CO. Lancaster, Pa.
0. J. DE MOLL & CO.

12th & G. Sts., N. W., Washington, D. C.
VOCALION CO. of OHIO

328 W. Superior St., Cleveland, Ohio
VOCALION CO. of OHIO

420 W. 4th St., Cincinnati, Ohio

LIND & MARKS CO., 530 Bates St., Detroit, Mich.
THE AEOLIAN COMPANY

529 S. Wabash Ave., Chicago, Ill.
LOUISVILLE MUSIC CO.

529 S. 4th St., Louisville, Ky.
HESSIG ELLIS DRUG CO. Memphis, Tenn.
Vocation Record Distributors
THE AEOLIAN CO., 1004 Olive St., St. Louis, Mo.
GUEST PIANO CO. Burlington, Iowa
D. H. HOLMES CO. New Orleans, La.
STONE PIANO CO. Fargo, N. D.
STONE PIANO CO.

826 Nicollet Ave., Minneapolis, Minn.
CONSOLIDATED MUSIC CO.

Salt Lake City, Utah
COMMERCIAL ASSOCIATES

754 N. Spring St., Los Angeles, Cal.
THE MAGNAVOX CO.

616 Mission St., San Francisco, Cal.
Vocation Record Distributors

Your correspondence is invited

I A N CompTjy
CHICAGO ST. LOUIS BOSTON
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A Fair Knowledge of Music is a Big Factor
in the Success of the Retail Record Salesman

The salesman ttho a;ut. to succeed in the re-
tail department of the talking machine business
can aid himself materially by acquiring a knowl-
edge of the music from the standard records,
both operatic, concert and popular, which he is
handling. The customer never fails to be im-
pressed with the standing of the salesman who
knows something about the history of the music
on the record. its composer and the artist who
records it. To acquire this knowledge necessi-
tates some time and concentration, but it is a
valuable acquisition to any salesman no matter
how competent he may be in the domain of
merchandising.

There is a fascination. anyway, in learning to
grasp music's full meaning, and the salesman
has a rare opportunity in this connection, be-
cause he has at hand vocal and instrumental pho-
tographs. so to speak, of the work of the great
masters as well as the popular hits of the day
rendered by great orchestras, singers and in-
strumentalists. It is not necessary for him to
attend concerts, or to hear or sec in person the
great artists-although he should do so when-
ever he possibly can-but his knowledge of
music is no longer limited.

On this subject the writer came across a very

good at tit le in tin Neu 1 ork Atnerit au the
other day in which the writer discoursed on an
analysis of the method of association that makes
for a better understanding and appreciation of

An
the History of Selec-
tions Appearing on
Standard Records Can
Be Turned Into Profit

ti.'

music. It is worth reading by the salesman, and
by everyone who is interested in the talking
machine business, because, as we said before,
the salesman who has a knowledge of music
is best equipped to do a successful business.
The article follow:..

The best value
on the market.
Look at the
price; then write
for particulars

Seaburg Mfg.Co.
Jamestown, N. Y.

The Bigistet Value -on the Market. A Trial Order Will

A few valuable
sales agencies
and jobbers'

territories
still available

No. 250T, List Price $195.00
Usual discounts to dealers
48"e28"x31" high. Finished all

round
Quaint Meth . Walesa er OsIs

Conince

"Hanging over my phonograph is a beautiful
landscape painted by a certain Rudolf Wilde. It
represents an approaching storm; the trees in
the background are wind-blown. In the right
foreground stands an old and stalwart oak tree
clothed in the florid beauty of Autumnal color.
A patch of sunlight floods golden yellow on the
greensward that carpets the earth like a thick
covering of velvet.

"The phonograph and a painted canvas! The
mediums of two interpretations of the beautiful.
The magic landscape that grew from under the
painter's brush; the liquid melody of music, that
gift to posterity of an inspired composer. Both
breathe their message with equal conviction, but
with a difference.

"This difference lies in the individual's under-
standing of the story each tells. If we take two
people and play the same selection for each
and then ask them to write down their impres-
sions the probability is that they will be at a

loss to properly describe them. The layman
cannot. as a general rule, understand and inter-
pret the theme of a composition that is new
to him.

"In the case of the painting one is almost
certain to describe it clearly, even in detail.
This is simply because it has familiar associa-
tions with something else he has seen. We
readily recognize a painting of a tree, a house
or an approaching storm because they are fa-
miliar objects to our vision. The rare beauty
of color and composition get their message
across because they are associated with and take
on forms that we know and understand.

"Music is an art more in the abstract as com-
pared with that of painting and does not take
on such well-defined and easily recognizable
forms. Much is left to the imagination, and sin-
less we use this faculty it is difficult to grasp
the meaning of a composition. If we learn to
identify the distinguishing characteristics that
mark one form of composition from another it
will be of inestimable assistance.

"Perhaps the easiest way to learn is to follow
this rule of association. If we wish to take the
full measure of enjoyment from music we must,
by one system or another. learn to analyze and
classify its different forms.

"Let us liken a musical composition, in struc-
ture, to a tree. The trunk is the predominant
theme or motif; the branches are the variations
of this theme and the secondary movements;
the leaves are its color. The tempo may be
likened to the movement of the wind-blown
branches as in a storm, or the gentle swaying
as in a balmy Summer breeze, to the rhythm
of a lullaby.

"In a general sense this will give us a good
conception of musical construction. There should
be a certain adherence to form in music, and
this comparison illustrates their relative impor-
tance simply.

"When you listen to music, try to pick out
the predominant theme and classify it asroman-
tic. dramatic, descriptive, poetic, and so forth.
Then distinguish the secondary movements and
the by-plays in its narrative. Note its tempo
for changes in the action or as a key to the
general character and disposition of the composi-
tion. Appreciate its color in the fine gradations
of expression. the contrasts and the effective-
ness of its arrangement.

"There is much more, very much more, but
if you will try to understand, and it is easy
enough, you will soon be rewarded by a keener
pleasure and a consequent broader horizon of
vision. The happiness we get out of life is
measured largely by our ability to appreciate
the beautiful, and appreciation is confined en-
tirely within the limits of our understanding."

Isn't this admirably presented?
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jEWETT
PHONOGRAPHS

A Message To Real
Phono graph Merchants

There is room in the Jewett organization
for the very best phonograph merchant in
each locality.

Are you that man?
We want men who are real merchan-

disers-
Men who can do justice to a quality line-
Men who appreciate the wonderful sales

possibilities in a line that combines beauty
of design, superior tone quality and the
very best of workmanship at an amazingly
moderate price.

Never were dealers more carefully chosen
than those who are entrusted with the Jewett
franchise.

If you are interested in tying up with a
permanent, profitable business-if you are
looking for an organization that offers com-
plete dealer service-if' you wish to have a
demonstration of the Jewett in your store-

Just write and say: "I'm interested" and
we'll lay the proof before you.

JEWETT PHONOGRAPH CO.
General Sales Offices: 9th Floor, Penobscot Bldg.

DETROIT

Sole N. 7
3175

Mahogany
t.r Walnut

.1L
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Here's one for your fox-trot customers.
"Love Days" and "Little Thoughts," both
dances on one of the new records for May.
Paul Biese's Orchestra at the bat. A-3572.

_SS 1l

Columbia Graphophone Co. /i.
NEW YORK

-12:27

Some Essential Points in Record Salesmanship
By MARK W. DUNCAN

The three essential points in record salesman-
ship-in fact. in any salesmanship-are confidence
of your merchandise speed in selling and knowing
when to close the contract. I never consider that
I have made a sale if my customer leaves the store
with only the record he asked for. When he
came into the store and asked for a certain rec-
ord it was nothing more than an invitation to me
to sell him something else. At least, I always try.

Now. to make these real sales it seems to me
that the whole secret is to inspire the customer
with lots of confidence in my ability to judge
good records. I do not consider the selling of
records any different from other lines of mer-
chandise in this respect. The psychology of the
thing is the same whether you are selling peanuts
or automobiles or records. The customer must
be led to have faith in my word first. last and all
the time. To get this result it is necessary to
make the customer feel that I have a personal
interest in him and his welfare. I honestly be-
lieve that a salesman has not only to pretend but
to be actually interested in each individual cus-
tomer. Make it as real as possible, however.
Some folks arc very quick to detect insincerity,
so be careful. As soon as you can make him feel
that you arc really interested in him and what he
wants the situation is in your hands.

Then get him in the habit of saying "Yes."
Make positive statements and follow them with
questions that will produce affirmative answers.
Don't talk dollars and cents any more than is
absolutely necessary, and don't pay any attention
to unfavorable remarks on his part until you are
forced to. Keep him in the affittnativc mood, for
as long as he says "yes" to you he is feeling that
you arc right. I have often noticed that the very
person you might imagine oversold is more likely
to come back for more than the man who simply
got what he asked for.

With regard to the more mechanical side of
record selling, my main suggestion would be to
make it snappy. Don't waste your time and the
customer's patience, or vice versa, in a long-
drawn-out history of the record. Tell just enough
to inspire curiosity and interest and let the record
do the rest. Don't bore him by playing the rec-
ord until the end if he does not give you a favor-
able idea of it. Make him think that he is getting
a "sample taste" of a future pleasure, and it is
only logical that he will want more.

Finally, close your sale definitely. When the
customer has reached the "boiling point"-to
quote the cook-book-pour at once; don't let him
cool off gradually. Take advantage of the confi-
dence he now has in you and make up his mind

11'
BR S
'11111fRITF

One Man Delivery Cover

A. BRUNS & SONS
50 RALPH AVE.

111111111

BROOKI.YN
N Y.

"BRUNS:MADERITE"
Rubberized Phonograph

Dust Covers
Dealers have found it advantageous to advocate
the sale of BRUNS Rubberized Fleece -lined
Phonograph Dust Covers to their customers

BRUNS MADERITE Dust Covers offer a
means of protecting phonographs from dust,
finger -marks, bruises incident to house-cleaning
and other unforeseen accidents to the highly
polished surface of the talking machine cabinet.

Send to us for complete details regarding
BRUNS MADERITE Phonograph .Moving
Covers and Rubberized Fleece -lined Dust
Covers or consult your jobbers.

It will pay you to investigate.

If required, we can supply a cover of heaw>
Tarpaulin material guaranteed rain -proof for
use on open delivery trucks.

A. BRUNS & SONS
50 Ralph Ave.. Brooklyn, N. Y.

Manufacturers of E, r) thing Made of Canvas

for him without hesitation or any appreciable
delay.

To summarize, be sincerely interested; work
fast and close with decision. Above all and
throughout all remember that the customer
wouldn't be there at all if he hadn't at least
slightly wanted to be sold. Convince him that
you are satisfying his wants to the best of your
ability and his interest.

PEDDLING RECORD MUSIC

Enterprising Individual in New York Carries
About a Small Machine and Several Records
and Furnishes Three Tunes for One Dime.

In the Bronx section of New York City a
rather aged individual has found a new way
for luring the nickels front the pockets of those
who are known to be careful of their expendi-
tures. This particular man travels about with
a small talking machine hanging suspended from
a strap around his neck while in a box below
arc a half dozen or so of the latest records. He
makes his way into the numerous bake shops
and restaurants and when some generous -
hearted soul contributes a dime all the patrons
of the place arc entertained with three talking
machine selections. There must he money in
the scheme for the music peddler has been at
it for some time.

SECURES QUARTERS IN COLUMBUS

New Goldsmith Music Co. Leases Store at 25
East State Street, That City

COLUMBUS, 0., March 21.-The Goldsmith Music
Co. has leased the storeroom and basement and
part of the second floor at 25 East State street
for a term of years, expiring July 1, 1927. S. W.
Goldsmith, who was formerly vice-president of
the Goldsmith Music Store Co., is president of
the new corporation, which will carry a complete
line of musical instruments of all kinds, sheet
music, rolls, player rolls and pianos. The specific
lines which the company will carry will be an-
nounced later. Mr. Goldsmith also announces
that the new store will carry a complete radio
department. The premises leased will be exten-
sively remodeled.

CENTURY PLANT DESTROYED BY FIRE

Business Recently Sold to Abe Chasin, of New
York City, Who Had Planned to Add Wireless
Apparatus to Output

LINDEN, N. J., April 1. --The plant of the Century
Phonograph Co. was completely destroyed by fire
recently. The business was housed in a two-
story frame structure on Linden avenue, and
damage is estimated at .$10.000. Only partial
insurance was carried on the plant. The business
was recently purchased by Abe Chain, of New
York City, with the intention of starting opera-
tions on a large scale by adding wireless appa-
ratus to the output. The plant has not.been in
operation recently, pending the carrying out of
these new plans.
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Records
GRANBY PHONOGRAPHS

MASTER -TONE TALKING MACHINES

OUTING PORTABLES

NEEDLES
Okeh - Truetone - Wall Kane

Tonofone - Gilt Edge

Delivery Bag,, Accessories. etc.
Complete Stocks-Prompt Service

IROQUOIS SALES CORPORATION
Wholesale Distributors

210 Franklin St. BUFFALO, N. Y.

NEW POST FOR CLARENCE HAVES

Clarence Hayes, who was formerly connected
with the recording staff of Thomas Edison, Inc.,
for a period of ten years, is now acting manager
for the Newark Recording Laboratory, 13 West
Park street, Newark, N. J. This latter company
specializes in individual recordings as well as
commercial work.

"TALKER" SENDS MESSAGES BY RAIL

A European inventor asserts that he has con-
structed an electromagnetic talking machine on
the combined principles of the amplifying tube
and the tclegraphone, by which a message may be
"spoken into" a rail and picked up by the engi-
neer of the following train.

EXCHANGE HOUSE TO OPEN BRANCHES

Wictirrn, Knx., April 1.-The Fuller Phonograph
Exchange, which has its headquarters in this city,
is planning to open branches in Newton, Hutch-
inson, Emporia and Salina in the Spring if suit-
able locations can be secured. This concern op-
erates an exchange business in talking machine
records and music rolls.

PROS AND CONS ON THE CIRCULATING RECORD LIBRARY
Recrudesence of Interest in the Circulating Record Library Despite the Fact That Many Dealers

Hold the Plan Impracticable-Some Developments in a Western City

The record library idea has again cropped up to the approval of the secretary before it will be
in the \Vest, this time in Fort Wayne, despite the accepted.
fact that various experiments made during years 3. Each club member is entitled to remove
past have demonstrated that the library idea is three (3) records from the library and keep them
not practical either from the standpoint of the in his possession for a period of twelve (12)
individual operating the library, in the matter of days. A penalty of three (3) cents per day per
profits, or from the standpoint of the machine record will be charged for each day over the
owner who is desirous of having records that twelve days that the records arc kept.
reptoduce properly and arc not worn. 4. No telephone or mail selections will be al -

In this case a department store has opened a lowed.
record library through which subscribers may - --
change their old records for new ones, each sub-
scriber being called upon at the outset to provide
three new records for the library. The service
charge is $1 per annum. The scheme does not
show any features that may be considered new
and, judging from past experiences, both the
store and the customers will be tired of the plan
before it progresses very tar. Dealers in the past
have given thought to the record library idea, but
the chief drawback has been that the records are
bound to wear, and where they are not the perma-
nent property of the subscriber arc likely to be
subjected to careless treatment. In case of the
early libraries it was found that after a record
had been into ten or a dozen homes its musical
qualities were not such as to prove a very strong
advertisement for the talking machine.

In the early days of the player -piano the library
question was tried out very extensively, and even
in the case of rolls, which arc so made that they
can be played hundreds of times without show-
ing wear, it was found that the cost of operating
the service was out of all proportion to the in-
come that could be obtained from rental or service
charges.

It is probable that in the case of the Fort
NVayne department store the library plan idea is
being tried out for the purpose of bringing people
into the store on the assumption that once in they
will make purchases in either the talking machine
or some other department, but even under such
circumstances it is likely to be found that the
advertising will prove costly.

While the record library question is under dis-
cussion, the following rules adopted by the Fort
Wayne institution may prove of interest:

1. A nominal charge of one dollar ($1) per
annum is made to each member to help defray
the expense of handling the exchange service.
These membership dues arc used to put new rec-
ords into your library. Louis I. Brown, Columbia dealer at Broadway

2. Each member agrees to furnish three (3) and Thirty-seventh street, Bayonne, N. J., has
playable records from his home to start the opened a branch store at Avenue C and Twenty -
library. Each record furnished must be subject fourth street, that city.

TO RECORD FOR COLUMBIA CO.
Frank Westphal and Rainbo Orchestra to Re-

cord Exclusively for the Columbia Library

The Columbia Graphophone Co. announced this
week that arrangements had been completed
whereby Frank \Vestphal and his Rainbo Or-
chestra would record exclusively for the Colum-
bia library. Mr. Westphal's organization made
several records for the company on the recent
visit of the recording executives to Chicago, and
these records were successful beyond all ex-
pectations. Plans arc being made to feature
Frank \Vestphal and his orchestra as one of the
leading dance organizations of the country, and
an intensive sales and advertising campaign will
be inaugurated very shortly.

Frank Westphal and his Rainho Orchestra
constitute the principal attraction at the Rainbow
Gardens in Chicago, one of the leaders in Chi-
cago's amusement world, and since the installa-
tion of this orchestra at the Rainbow Gardens the
patronage has increased by leaps and bounds.
Frank Westphal is well known to theatre -goers
throughout the country, as for many years he
was a vaudeville headliner cm the Keith circuit.

WANTS CRACKED RECORD FIXED

The United Talking Machine Co., Victrola and
piano dealer of\Villimantic, recently received a
letter from a resident of West Wellington, Conn..
which emphasizes that the old tradition of Yankee
thrift is still translated into fact in Connecticut.
The letter reads: "Dear Sir-I would like to
know if a Victor record could he fixed. I have
one cracked on one side, and I'd like to have it
fixed if it could be done, and send me your list of
records. Yours truly."

THE NEW PHILLIPS OCTAGON THROW BACK ARM No. 5
Pleasing to the Eye

and
Pleasing to the Ear

Also equipped with our regular
No. 3 Reproducer if desired

Tone Arm measures 81 in., and
9 in. from centre to centre

Tone Arms and Sound Boxes
complete from $2.00 up

Quantity Prices on Request

The William Phillips Phono Parts Corp.
Manufacturers of Tone Arms for Portable, Medium and High Grade Machines

145 West Forty-fifth Street New York City
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They're
ALL like
John and

Jane
BANNER
RECORDS

50c

They're all record buyers who want
their money's worth! They all consider
price! They all buy when they can buy
for less --quality for less!

Give them that! Give them the same
fine records -the same widely known
artists --the same of everything that
goes into the making of a good record.
GIVE IT TO THEM FOR ONE-
THIRD LESS !

Play BANNER for them ! Let them
hear how good a record it is. Show
them that the hits are the biggest and
the latest-that the artists are all
"Broadway -known !" Tell them that
the price is 50c.

You will know then, why BANNER,
though practically a newcomer, was
big enough to arouse a tremendously
favorable interest from a great music -
buying public.

We suggest that you test the BANNER
proposition.

Write Us Today!

A Few Fast Moving Hits !
Pick Mc Up and Lay Me

Down in Dixie
An Old Fashioned Girl
Bygones
Little Grey Sweetheart
Georgia
By the Sapphire Sea
'Gin, 'Gin, 'Ginny Shore
Tell Her at Twilight

California
Moon River
She's A Mean Job
Sweet Man o' Mine
Swanee River Moon
Carolina Rolling Stone
Cutie
After the Rain
I.o-La-Lo

Venetian Love Boat
Dear Old Southland
.angel Child
Virginia Blues
Boo-Hoo-Hoo
Marie
Just A Little Love Song
Carolina Rose
In Bluebird Land

[IN ADDITION: -- A complete list of Standard, Sacred, Concert and.]
[Military Band, Instrumental, Comedy, Hawaiian and Operatic Records]

[MIL NU011e C 0
New York City18 West 20th Street
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How Events of Current Interest Can Be
Turned Into Profits by Merchants:: Arthur _Young

The final argument in getting business is to
arouse the customer's interest. The headline of
all effective advertising aims primarily on get-
ting the customer so interested that lie will
naturally read the rest of your advertisement.
Show windows that display a stunt of novel ap-
peal invariably attract the crowd.

Interest may be artificially stimulated by re-
peated presentation of the same article before the
public's eye. In many instances interest may not
be stimulated, as it will be found that the public
is already greatly interested in your particular
article. %Viten the crest of such interest is at its
height it is time for you to seze the opportunity
and capitalize on it. Current events can be made
to bear fruit in money returns if you will only
take the trouble to look out for them and time
your advertisements and window dressing in har-
mony with their appeal.

When Edison's lists of questions were played
up all over the country publishers of encyclo-

pedias and dictionaries were alert to possibilities
and metropolitan papers carried miles of adver-
tising which showed how Edison's questions
could be answered. When musical comedies and
operas arc in season interest in these amusements
has led dealers in talking machines and musical
instruments to invent novel methods of attracting
the public's attention to their wares.

One of the shops on Michigan Boulevard, Chi-
cago, presented a very beautiful display of talk-
ing machine records in the show window during
the opera season. In the backgr I was a
graceful bamboo arch. from the ends of which
hung colored Chinese lanterns. To these were
fastened artificial sunflowers with a talking ma-
chine record in the heart of each. The floor was
covered with matting and there were several
boxes on which records weic displayed. A talk-
ing machine in front bore a card which invited
passers-by to step inside and listen to the particu-
lar opera singer to be starred in the evening. The

card, which listed the number of records the
singer had made, was changed every (lay in
accordance with the opera program.

Another merchant appealed to his customers in
another way. He placed an advertisement in the
papers which said that records of the singers
could lie heard through the telephone and thus
a selection made without any inconvenience.
A telephone is installed in close connection with
a talking machine. Whenever a request is made
the record is placed upon the instrument and the
horn is turned towards the transmitter. The
sound travels over the wire as perfectly as the
human voice.

Radio telephony is now very popular. Some
of the city newspapers have even started a de-
partment in which radio programs are printed.
A number of talking machine stores have broad-
casted their record lists by means of radio, and
in this way have cashed in on their progressive-
ness. Capitalizing this craze brought business.

PROVED RECORD COULD BE SOLD

C. C. Baker and His Staff Give Demonstration
of Concentrated Effort in Disposing of Record
Believed to Be Slow Seller-Some Conclusions

CoLumus, O., April 4.-"There is always a cer-
tain satisfaction in winning a bet," said C. C.
Baker, Victor dealer, 43 South High street. in
commenting on the wager recently placed on his
salesmanship by two friends, also Victor dealers.
During one of his recent trips East Mr. Baker
was ascertaining the relative sales possibility of
a number of records. In corning across the rec-
ord "Moto Perpetuo" (Perpetual Motion), a

Heifetz record, Mr. Baker was told that it would
not sell well. That did not "listen good" to Mr.
Baker and he immediately said. "I'll show you
that it can be sold."

It happened that Mr. Baker had another friend
there who was listening in on this challenge and
who put up the bet.

Coming back to Columbus Mr. Baker called
his sales force together and asked them to con-
centrate their efforts on this particular record
until every last one was sold. but to sell it on its
merits only. He allowed them one week for the
work.

Every person in the sales force listened to this
record and wrote out the outstanding qualities
about it. Later they compared notes. Finally
they decided the best points about it and began
calling this record to the prospective buyers' at-
tention. To make a long story short, every one
of the forty-seven records that Mr. Baker had in
stock was sold inside of four and one-half days,
with additional orders to be filled.

"1 learned a big lesson from this wager," said
Mr. Baker. "First of all. I am convinced now
that this is a popular record and that the public
can be educated to like it. Secondly, any record
can be sold provided the salesman knows what
he is sell.ng to his customers. In other words.
he must know the qualities of the goods he is ask-
ing Ifs patrons to buy. Last. but not least, I

found out that it takes a sales force that is in-
telligent and co-operates with you to put a thing
across. My friend probably would not have won
the bet had it not been for the excellent co-
operation I received from my people. The credit.
if any is to be given, should go to the young
men and women in my storc."

DELAWARE CONCERN CHARTERED

The Keystone Recording Laboratories have
been granted a charter of incorporation under the
laws of the State of Delaware, with a capital of
$20,000. The new concern will engage in the
manufacture of records for talking machines.

ANOTHER KREISLER IN THE FIELD

One of the many interesting numbers featured
in the Victor Co.'s advance list of records for
May is the first recording by Hugo Kreisler, of
the "Serenade Espagnole" by Chaminade-Kreisler.
Hugo Kreisler is a brother of the more famous
(at least in America) violinist, Fritz Kreisler.
Meanwhile Hugo has won great fame abroad as
a violoncellist. This record demonstrates that his
popularity has been worthily won. It is interest-
ing to note that in this first record of Hugo
Kreisler lie is accompanied on the piano by his
brother Fritz.

DYER EMPLOYES HONOR OFFICERS

Sr. PAUL. MINN.. April 3.-An interesting special
suveiiir musical program was recently prepared
b) the Employes' Social Club, of W. J. Dyer 8i
tiro., Northwestern distributors of Victor talking
machines. as a compliment to the retiring officers
of the club-Bernard T. Mertens. president. and
Patrice Barrette, secretary. The program in-
cluded vocal and instrumental solos.

LARGER QUARTERS IN ALLIANCE, 0.

J. H. Johnson's Sons Music Co. Prepares to En-
large Its Music Department

ALLIANCE, 0., April 6.-Expansion of business
has resulted in the acquiring by the J. H. John-
son's Sons Music Co. here of additional floor
space, which has been given over exclusively for
display and salesrooms for pianos and talking
machines. records and rolls.

This firm is one of the oldest in the city, start-
ing as a furniture business in October, 1905.

In January. 1913, was added a line of pianos
and phonographs as a sideline. So fast has this
department grown that additional floor space
became necessary and the owners decided sev-
eral hs ago to make it a separate depart-
ment. under the supervision of %V. It. Johnson.

In January, 1920, A. C. and W. 11. Johnson
bought out their father's interest in the concern
and have since that time conducted business
under the name of J. H. Johnson's Sons. The
concern features many of the leading makes of
pianos and talk'ng machines.

ilt*NRX BURR,

ALBERT ettfrinE-LL
07.711'

EIGHT FAMOUS
VICTOR ARTISTS

In Concert and Entertainment
Personal Appearance of

Eight Popular Victor
Favorites on One Program
A live attraction for live dealers end jobbers

Bookings now for season 1921-1922
Sample program and paniculari upon request

P. NV. SIMON, Manager
1658 Broadway New York City

FRANK CROXTOK

KAI( METERS

BILLY PIUK-KisLY

if t

I FKt :ETD V, E:P S
lilt,I

Famous Ensembles including

Campbell & Burr - Sterling Trio - Peerless Quartet
F-RANIC. BANTA_
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SELFISHNESS
By EDWARD FRASER CARSON

In tilt world there arc two untorgivable sins.
They are Selfishness and Ingratitude.

And the basest of these is Selfishness, for
Selfishness is the base of Ingratitude.

If you arc an em-
ploye, don't expect to
he paid in cash for
every time you turn
your hand. If you do,
you will get nothing
but cash-and cash is
cold. The youth who
starts life determined
to do nothing for noth-
ing will find he is paid
in his own coin and
the measure of his pay-
ment will be generous.

Sometimes Selfish-
ss may seem to put a dollar in your pocket, but

v hen the dollar gets there it crowds out every-
thing else. For a man who only works to make
money will find that others will work for him
only for the same wages, and the greatest work
of the world is not done for money.

The worst thing you can say about a man is
that he is "close-fisted," for a miser never has a
friend and the friendless man is poor indeed,
whatever his wealth in dollars may be. The
business founded on Selfishness is as a house
built on sand. but the business that aims to help
the other fellow stands as on a rock.

All that money is for is to spend-but spend
it wisely, young man. and you may live in happi-
ness and comfort. Cling to it and these things

-hun you. For Unselfishness in business is

Edward Fraser Carson

as bread upon the water. It is the secret of pros
perky, and only upon it can be built real success
in life.

As you advance in years you will conic to
realize more and more that in business a good
name is better than riches. It will bring Riches.

The Selfish man must haul his own load. Rc-
ironber the wheel which turns. That which was
at the bottom becomes the top and what was at
the top becomes the bottom.

Remember, too, the story of the Lion and the
Mouse. The Boy you help to -day may be the
Man to whom you may have to look for help
yourself to -morrow.

With thy customer be fair, but better it is to be
generous. Hold thy head high and stand straight
-until you lean over backward if need be. For
a little more than a "Square Deal" will be remem-
Lercd by your customer long after you have spent
the few dollars you would otherwise make. But a
little less than a "Square Deal" will never he for-
gotten.

Don't promise your customer more than you
can perform, but so guard your tongue that when
you arc called upon to make good your word you
can do just a little more than that which you
promised. And when called upon to make good
your promises, act promptly, cheerfully. To do
justice grudgingly is but one step this side of not
doing it at all.

Therefore, I say unto you: Young man. Give.
Give of your time and of your experience. Give
sympathy. Give encouragement. Give a helping
Fund. Help the other fellow. it is the greatest,
the only real joy in life.

And if there be no other reason, you will find

that it pays, for the (lay may come when you
yourself may need these things, and as a man
sowed' so shall he reap.

Therefore, be not as the man who so closely
knows the cent that he cannot see the dollar that
is just ahead.

------- -

EIGHT VICTOR ARTISTS IN OHIO

Increased Record Sales Follow Appearance of
Artists in Various Cities

CANTON, 0., April 4. --Record sales were stimu-
lated at the stores of the George C. \Ville Co.,
\V. R. Zollinger & Co. and the Klein-Heffelman-
Zollars Co. as the result of the personal appear-
ance here recently of the Eight Famous Victor
Artists in the City Auditorium. The entertainers,
who have made an annual visit here for many
years, made good again, and their program in-
cluded many recent Victor releases. It is esti-
mated that fully 4,000 people heard the artists.
The Victor Artists appeared later in Akron and
Youngstown, and were also scheduled for a con-
cert in Wheeling, W. Va.

L. M. COLE VISITS NEW YORK

L. M. Cole, sales manager of the Iroquois Sales
Corporation, was a visitor to New York last
week, calling upon some of his friends in the
trade. Upon leaving New York he visited dealers
in several of the important up -State cities where
important deals were pending for Granby and
Okeh record agencies. Mr. Cole stated that con-
ditions were showing a steady improvement and
that the dealers were generally confident regard-
ing their future activities.

DUO APPLIANCE CORP. CHARTERED

A charter of incorporation was recently granted
to the Duo Appliance Corp.. of New York City.
for the manufacture of talking machine record
protectors. It is capitalized at $5,000 and incor-
porated by E. It. Raymond and P. M. Boesen.

Sherman, flay& Go.
Pacific Coast Distributors

Victor Victrolas
Victor Records

Victor Accessories
Main Wholesale Depot:

741 Mission Street, San Francisco

Branch Wholesale Depots:
444 So. Broadway, Los Angeles, California

45 Fourth St., Portland, Oregon
Oceanic Bldg., Cor. University and Post Sts.,

Seattle, Washington
427 West First Ave., Spokane, Washington
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COLUMBUS
Dealers Tie Up Publicity With
.irtists' Concerts - White's
Store Expands-Other News

Cut:uses, 0., April 4.-An event of much local
interest during the past month was the first ap-
pearance here of Jascha llciictz, the prominent
violin virtuoso and Victor artist, under the aus-
pices of the Women's Music Club. and although
no official "lleifetz Week" was declared the local
Victor dealers arranged elaborate window dis-
plays to mark the event. One of the most attrac-
tive of the displays was that arranged by the C.
C. Baker Co., and in practically every instance
ar. increased sale of records was reported. Some
excellent newspaper publicity was obtained as a
result of the visit of the artist.

White Department Is Remodeled
With the change of ownership of the Z. L.

White Department Store, the Victrola department
has been completely changed and remodeled. F.
J. Connor, who for the past seven years has been
interested in the Victor trade, is the manager of
this department. At an expenditure of approxi-
mately $50,000 for remodeling and equipment one
of the most modern salons of music has been
created. There arc ten sound -proof booths, each
nine feet by twelve feet, and because of the spa
ciousness of these booths four different sizes (..

Victrolas have been placed in each. This, a(
cording to Mr. Connor, was done for the put
pose of enabling the prospective buyers of record -
to listen to them on the same type of machin,
they have in their homes. The entire woodworl.
in the department is in ivory finish.

Throughout the department, which occupies th,
major portion of the fifth floor of the Z. L. Whit.
Co., there prevails the home atmosphere. The
fact that the picture and furniture departments
are also on this floor adds greatly to the at-
tractiveness of the Victrola department.

Just as soon as all the details are completed an
innovation in presenting concerts will be inaugu-
rated by this firm. Twice each week, on after-
noons desirable to the local public, records pro-
duced by the more famous artists will be offered.
The afternoons will be designated by the names
of the artists. Among the first artists whose rec-
ords will be demonstrated are Caruso, Alma
Gluck, McCormack and'Ileifetz. On some after-
noons only dance music will be featured; on
others music characteristic of certain nations will
be given. These concerts arc to be so arranged
that there will be distinct variety, and to add_ to
their popularity on frequent occasions artists in
person will come to entertain the audiences.

To Utilize Radio for Concerts
Business conditions are considerably improved

in the East, according to Leslie I. King, manager
of the Victrola department of the Morehouse -
Martens Co.. who has recently returned from
New York City. Mr. King is particularly inter-
ested in radio apparatus, a receiving set having
been installed by the Morehouse -Martens Co.
During his stay Mr. King visited the larger firms
in New York and was very well pleased and
encouraged with the successful results of the radio
in presenting concerts. In the near future Mr.
King intends to offer radio concerts to the pa-
trons of the Morehouse -Martens Co.

To Give Victrola to Charity
On April 1 the Morehouse -Martens Co. gave

away a Victrola to the club, hospital, chari-
table institution, fraternity, school or aid society
receiving the largest number of votes in the
Morehouse -Martens contest. Customers coming
to the store, by signing their names, indicated
their preference of the above organizations which
they desired to win the Victrola. Men prominent
in Columbus business will count the votes at an
early date and will award the Victrola to the
organization receiving the greatest number of
votes.

W. F. Davisson at Association Meetings
W. F. Davisson, vice-president and general

manager of the Perry B. \Vhitsit Co., wholesale

Victrola distributor, 211 North Fifth street, went
to Chicago last month, where in the capacity of
secretary of the National Association of Talking
Machine Jobbers he met with the executive com-
mittee of the Association. Mr. Davisson also
went to New York City, following the Chicago
meeting.

Interested in Music Memory Contest
Word comes from Portsmouth, 0., that much

interest is being shown in the music memory con-
test now being conducted there.

LAUNCH BIG ADVERTISING CAMPAIGN

The study course in salesmanship evolved by
William Maxwell, who recently resigned as head
of the phonograph division of Thomas A. Edison,
Inc., to devote his time to this project, has been
formally launched by a big advertising campaign
in Printers' Ink and other mediums. The course
is known as the William Maxwell Orientation
System of Scientific Salesmanship. The head-
quarters of the school, known as the William
Maxwell Institute, are at 353 Second Nitional

Building, J.

DON C. PRESTON OPENS BRANCH

Well-known Bakersfield, Cal., Music Merchant
Opens New Store in Center of Oil Fields With
John Macdonald in Charge as Manager

BAKERSFIELD, CAL., April 3.-Don C. Preston,
who met with great success in opening his music
store here two years ago, handling a number of
well-known makes of pianos and players, together
with Victor and Sonora talking machines, musical
merchandise, sheet music, etc., has just announced
the opening of a new branch store in Taft, the
center of the West Side oil fields. The new
branch will be in charge of John Macdonald,
who has had long experience in the Victor talk-
ing machine field. Mr. Preston, before opening
his store, traveled for several years for the Chi-
cago Talking Machine Co. and Sherman, Clay
& 'Co., representing the wholesale departments.

The Utica Phonograph & Supply Co., of 261
Genesee street, Utica, N. V., has secured new
quarters in the Kenmore Building, which it will
occupy in May

The Phonograph with the "Golden Voice"

HARPONOLA
No Limit
There is no limit to the amount
of business available on HARP-
ONOLAS, and no limit on terri-
tory, for any jobber who will go
after business aggressively-in
territory not already assigned.
Consequently there is no limit
on the profits to be made.

We deal with the jobber on the
basis that his success is our suc-
cess. We are not independent of
him. The more territory he can
handle effectively, the more we
want him to handle.

Our restrictions are based only
on the interest of jobbers already
with us, and to safeguard the
future operations of all. Where
territory is open, we go the limit
with a jobber to make a deal that
will be continuously and increas-
ingly profitable.

Write for the Harponola propo-
sition today.

 r
( ,

flarponolas have a wonderful tone,
are splendidly constructed and fin-
ished, and are equipped with the
finest mechanical units. The golden
spruce horn is a real asset as a sales
getter.

THE HARPONOLA COMPANY
101 MERCELINA PARK

CELINA. OHIO
Edmund Brandts, President
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Style 901
SHERATON

S85.00

Style 903
HEPPLEWHITE

S90.00

Style 905
QUEEN ANNE

S95 00

Style 907
LOUIS XV

S100.00

ANNOUNCING NEW

PERIOD CONSOLES
Priced to meet the 1922 Business of

PHONOGRAPH SALES
Consider-

1. Exclusive Designs.
2. Perfect Cabinet Work and Finish.
3, Unsurpassed Tone Quality.
4. Popular Prices.
5. Exclusive Territory.
6. Liberal Discounts.
7. Big Profits.

Specifications
Height 34 Inches
Width 36 Inches
Depth 22 Inches

Phillips Universal Tone Arm and Reproducer,
Large No. 33 Heineman Motor. 12 -Inch Turn-
table. Automatic Stop. Tone Regulator, Nickel -
plated Hardware, Including Automatic Cover
Support. Continuous Hinge. Domes of Silence,
Needle Rest. All -Wood Sound Chamber, Five
Shelves for Records.

Furnished in Mahogany Only.

Finished Dark Brown Dull.

Write for Catalogue and
Dealer's Discount

Saginaw Sectional Book Case Co.

Saginaw, Michigan

U. S. A.
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CREATING SALES FROM THE
How Thomas K. Henderson, of Munger & Long.

Radio Craze-Gets Many Orders and

BROADCASTING OF RECORDS
of Camden, N. J., Hooked Up Profitably With the
a Flood of Letters From Near and Far

In contrast to those members of the industry
regard the radio as a certain menace to the

talking machine business there are many who take
the other viewpoint and have made every en-
deavor to sec how they may hook up profitably
with the radio craze and get some publicity for
themselves and the products they handle.

Among those who have taken advantage of the
radio for publicity purposes is Thomas K. Hen-
derson, manager of the Victrola department of
Munger & Long, Camden, N. J.. who some months
ago responded to a request from John L. Hill, of
the Federal Institute of Radio Telegraphy, in that
city, to co-operate with him in the broadcasting
of record music, providing for that purpose a
small Victrola and some records.

The demonstrations proved successful and
aroused a great amount of interest, with the re-
sult that the Camden Daly Courier, one of the
progressive newspapers of the city, began to take
notice of the opportunity and opened a radio
department, publishing the various broadcasting
programs. At the suggestion of the newspaper
Mr. Henderson has for sonic time past been pre-
paring regular musical programs for each day,
featuring Victor records. These programs arc
published each evening with the exception of Sat-
urday and arc strictly adhered to. The operator
announces that the records are furnished by the
talking machine department of Munger & Long
and at the end of the selection announces the
number of the record for the benefit of those who
may desire to obtain it. As a matter of fact, the
practice of announcing record numbers started at
the suggestion of a radio fan who held the opinion
that many people might be interested in purchas-
ing the records they heard broadcasted.

Good Advertising Results
In discussing the publicity value of the broad-

said:
"I am convinced that this is splendid advertising
and that the use of the radio will help rather than
retard our business. .\s evidence of this I might
cite the fact that one day recently a gentleman
wrote us to send him the records of the entire
program he had heard the evening before. Shortly
before that we had a 'phone call from a lady who
wanted the Caruso record that had been broad-
casted the previous evening. She had forgotten
the title, but, of course, we knew what she
wanted. These are only two of many similar in-
stances and show that a record demonstrated by
the radio will catch a customer just as it would
if demonstrated in a store in the regular wag.
Demonstrations sell records. ergo, the more dem-
onstrations the more sales. It must be remem-
bered that the radio receiver will not play a
record, and if the fan likes the records he has
heard he will, in many cases, buy them.

"In constructing our programs I have ,endeav-
ored to strike the happy medium in music-noth-
ing too high -brow and nothing trashy. The pop-
ular selections and dance music are not included
in the printed programs. but arc added numbers.

SUPERIOR STEEL

DRILLIANTONt

Extra Loud
7'one

Opera Tone
Full Tone
Half Tone
Light Tone
Dance Tone

BRILLIANTONE
STEEL NEEDLE CO., of AMERICA.Inc.
Selling Agents for W. ILISlagshaw &Co

Fos tory. Loren. Muss.
347 FIFTH AVENUE. NEW YOR.Kr

So far our effort, secin to have given satisfaction.
"In our newspaper advertising we make known

the fact that all of the records used m the 3 -Y -Q
programs from the Courier station can be ob-
tained at our store. %Ve also have copies of the
programs in our books and they arc good sales-
men. 3 -Y -Q, which broadcasts on a 400 -meter
wave, is one of the most powerful stations in the
East. having a radius of 1.000 miles. At times our
concerts have been heard at much greater dis-
tances, in one instance in the Saskatchewan dis-
trict in the Canadian Northwest, about 1.700 miles
from the broadcasting station.

Record Business Is Helped
"While our own record business has been helped

materially by these radio concerts. I have no
doubt but that dealers in other New Jersey cities
and towns have also been helped through our
efforts, and if such is the case all I can say is
that it is, in my opinion, a splendid way to tell
the world what you've got.

"'l'he radio is here to stay. Sonic think it will
injure our business, but I do not. The talking
machine as a home entertainer is a fixture, and
with the improvements which arc bound to come
will prove even more popular in the future."

The following program, selected at random, is
indicative of the caliber of the records selected by
Mr. Henderson:
I. Waltz-"Blue ..... .Philadelphta Orchestra
2, "Where the Morning Glories Grow."

Spencer and Sterling Trio
3. Bass Solo-"Till the Sands of the Desert Gtow Cold."

%%onesn

4. Tenor Solo-"In Sweet Inniscarra"
5. Manologue-'Virginia Judge" Kelly
6. Rarearolk (Talcs of lloffmar) Gluck and Horner
7. March-"General Wino" Pryor's Rand

Added Popular Selections

Since the broadcasting of the Victor records
has been under way there has been received a
flood of letters from various sections commenting
enthusiastically upon the various programs or
numbers found therein. These messages come
from Walkerville. Ont.. in the North, and Vades-
bort,. N. C., in the South. and from as far West
as Buffalo. affording some idea of the broad terri-
tory covered by the radio service as a regular
thing.

PLAN SPRING BUSINESS DRIVE

Outside Piano Salesmen of Hahne & Co. to Co
operate With Talking Machine Staff-Sales
Crews Will Take Weekly Trips

NEW AKE. N. J.. April 3.-The talking machine
and piano departments of Hahne & Co., Broad
street. this city. under the management of J.
Blake and \V. 0. Black, respectively, arc planning
a co-operative campaign to boost the sales of talk-
ing machines and pianos. Extensive advertising
will be part of the campaign to stimulate the
Spring business and crews of salesmen will cover
outlying communities on trips covering a period
of one week. In this manner it is hoped to
cover a much larger territory than formerly. The
piano salesmen will endeavor to sell talking ma-
chines where the sale of a piano is impossible.
The Victor and %Viddicomb machines are fea-
tured by Hahne & Co.

MISS JOHNSON IN CHARGE

Miss Christine Johnson. for some time past
hostess at the Vocation Recording Studios of the
Aeolian Co.. has been placed in charge of the
repair adjustment department of that company,
succeeding Miss Mazie Hurley, who left recently
to make her home on the Pacific Coast.

Many a man admits defeat and lies down on
the job before he is really finished. when, if he
had exerted just a little more effort, worked
just a little °harder and held on with grim
determination for just a little while longer he
would have achieved success.

Recorded in Italy
by the best

known Italian Singers

LATEST RELEASES

SONGS -DANCES - COMICALS

WWII. E Shoeriono Lr Ito*.e.
Car. IYf. C. :Won°

Xlia HI11111.

Car. Uff.G.tulanto
meal lc I.* Alllena Car. Ott:. Gualuno

E L' Atnutere Ear. Ulf. Cullom)

tiOnnas Venerdi P lionillnella
S.igaturene Ii' ['wham).

R. Claramella
maws Serena( un a it. Claramella

Vinery J Barttni
0021114tx '0 (.1(arrecino -Part I I'. Marrulle

'41 1.tsarrarine. l'aft 2 I'. lL. 7/une

11/110111 In (tallow lenge In Tribunal. -
(Scrim Comical

rozzolino-01 Napoli SLv,,ace
Ael I Festal Da Ilan°

(Scents Comical
Cuszulino-01 Napoli- irtzrane

commas liolurr. %laser. -Orchestra Napoielana
pr la 0111101Is. TWO -Step,

Orchestra Napaletana
lootfil3 II Muir ..... 11 nr. Polka.

Orchestra Steili!Ina
liorchi 10 Neve. 1:arotte.

Orchestra Sic Illana

WITII EVEKT ItECOKIII WE GIVE
TIIE W111(l) sliEET soNI:s FUEL

c %re .%Ime Manufacturcr toktirthutor. of

Italian Popular Music Rolls
Mt. Itelenrol the 15th of Each Month

JUST OUT
 0.3-1.' Amerierl. Vend e Huglca di E. A.

Alario (World Boll) $1.23

169-*A 1.1111U. Bella 11' '0 Sale. Verst dl
S. Baratta. Musica d1 it. Fairs
(Wont Roll) 1.23

14;1- trrinnu Nnapule. Vera di G.
'aunirliugo. alusica dI F. Pen -

ri (Wont Kali) 1.13

17S-Napule Co Se Ne Va. Vend J1 E
alurolo. 3Ittglica 411 E. Tagliafefel
(Word Roll) 1.13

Inn--111...einnel Aurora. Instrumental
wall lir II. Chine .90

I-Nlyilits nu. 1 nstrunienlal Stasurka
by .1. tacs .Ili

ITALIAN BOOK CO.
Music Dep't

145.47 Mulberry St.
Nirw York City

UlfuFNT TI) IDE.I.I.Ells-%Sk
(' %I.1111:11 ES
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Another home run for May! For waltz -

lovers. "Out of the Shadows," introducing
"Southern Memories" and "Rio Nights"
all on one record. Played by Prince's
Dance Orchestra. Stock it! A-3576.

Columbia Graphophone Co;
NEW YORK

O. h. LORI) NEW OKLH ARTIST

Prominent Singing Organist Will Make Okeh
Records Exclusively

It was announced this week by the General
Phonograph Corp., manufacturer of Okeh rec-
ords, that Gene Kenneth Lord, who is known as

Gene Kenneth Lord
the singing organist, has signed a contract to
record exclusively for Okeh records. Mr. Lord
its gained distinction through the skill with
,,hick he has played come of the world's large

pipe organs and in addition displayed his ability
as a baritone singer.

A few years ago the secretary of the Pennsyl-
vania State Spiritualist Association, while in Los
Angeles, was attracted by the quality of Mr.
Lord's voice and immediately arranged to have
him sing and play the organ during the Spiritual-
ist conventions since held in various cities
throughout the United States. At the Spiritualist
convention held in Detroit last Fall Mr. Lord
vas appointed by Dr. Geo. B. Warne, president
of the National Spiritualist Association, as the
first and only "International Evangelistic Singer
anti Organist."

Through the efforts of A. J. Ileath, of Phila-
delphia, Mr. Lord arranged to record for the
Okeh library, and his first record is now being
offered to the trade. It features the following
two selections: "Gentle Angels, Pilot Me,"
Ypiritualistic hymn, and "Only a Thin Veil Be-
tween Us," Spiritualistic hymn.

DROP PLAN TO CHANGE LIEN LAWS

LowsviLLE, Kv., April 8.-Music dealers here
who had been ph ' g to introduce a bill be-
fore the State Legislature providing for changes
in the lien laws have dropped the project. Under
the present laws instruments can he taken up im-
mediately following neglect to meet payments,
and the full amount paid is retained. A number
of dealers objected to paying the filing charge
on chattel mortgages. The tentative plan had to
do ith changing thi: ph:1,, of Ow law,.

VELVET COVERED TURNTABLES
ADD TO THE QUALITY OF MACHINES

A.W.B.

er)
et-

))1)/VELVETS

THE BEST TALKING MACHINES ARE EQUIPPED WITH

A. W. B. BOULEVARD VELVETS
GRAND PRIZE -GOLD MEDAL, ST. LOUIS EXHIBITION

WRITE FOR SAMPLES AND PRICES

A. WIMPFHEIMER & BRO., Inc.
450-460 Fourth Avenue, New York

ESTABLISHED 1845

PRACTICAL DEALER CO-OPERATION

Sales Promotion Department of Jewett Phono-
graph Co. Well Equipped to Serve Dealers-
Miss Agnes Nelson in Charge of This Impor-
tant Work-How the Department Operates

DErkonr, Mien., April 5.-One of the most im-
portant departments in the organization of the
Jewett Phonograph Co., of this city, is the sales
promotion department, which is under the direc-
tion of Miss Agnes Nelson. who has been asso-
ciated with the talking machine industry for a

number of years.
In a recent chat with The World Miss Nelson

gave sonic interesting data regarding her ac-
tivities, as follows:

"This department was established mainly for
our dealers; to supervise each dealer's advertis-
ing which is done locally: to give them selling
ideas, make suggestions for more attractive ar-
rangement of stores and help them make sales,

accomplished by a dealer writ-
ing this department and giving the name of a
prospect who is really interested in a Jewett,
but needs something which the dealer feels that
he is unable to say to decide him. They want
us to write sonic sort of a letter, and then a
letter goes out from this department to the deal-
er's prospect, saying that we are glad to learn of
his interest and so forth and we then proceed to
tell him why we feel that he would be making
no mistake to buy a Jewett. Several of our
dealers have actually made sales, they tell me,
wholly on the strength of letters from us direct.
We urge our dealers to give us the name of
every person to whom they sell a Jewett phono-
graph and a personal letter of appreciation for
their patronage goes out from this department.
This, we feel, makes the customers feel that we
are as interested as the dealer in the fact that
they have bought a Jewett and that we want the
good will of every Jewett owner.

"Very often dealers write in for a sample let-
ter which they would like to use in circularizing
their territory, or their collections arc a little
poor and they would like to find out some way
to ask for collections without offending their
customers and want us to help them out. This is
a service which this department also handles.

"This department is so closely in touch with
the Jewett dealers that they feel that it is the
natural thing to do to bring their troubles here.
We tell them new fields to sound out for busi-
ness, they tell me certain methods which they
are using successfully and which might help an-
other dealer.

"Booklets, posters, window trim and store
cards are all planned and bought by this depart-
ment, because this is material used by our deal-
ers and it is given special attention in order to
give them material they can use to best advan-
tage."

Attractive new display rooms have been opened
in the music department of the Tull & Gibbs
store, Spokane, Wash. Victor, Columbia and
Edison machines and records arc handled here.



The Talking Maclaine World. .Vete York. .4tri/ 15. 1922

Brahms-Joachim
BRONISLAW HUBER \SAN

QP

15022-- P,
*t/c. 00"

BA LKE-001-;.-
^I* Ab.irop.t_IC 0 e

19:2

Other noted Operatic and Concert
artists of the day recording

exclusively for Brunswick

RICHARD BONELLI
ELIAS BREESKIN
MARIO CHAMLEE
GIUSEPPE DANISE
CLAIRE DUX
FLORENCE EASTON
LEOPOLD GODOWSKY
DOROTHY JARDON
THEO KARLE
ELIZABETH LENNOX
ELLY NEY
TINO PATTIERA
IRENE PAVLOSKA
VIRGINIA REA
MAX ROSEN
RICHARD STRAUSS
MARIE TIFFANY
IRENE WILLIAMS
WILLEM WILLEKE
ELSHUCO TRIO

BRONISLAW

HUBERMAN
Violin is t

Exclusive
Brunswick Artist

Now on

GOLD LABEL
RECORDS

Following a long series of European tri-
umphs, his recent American tour was a
sensation of the musical season.

More than eight thousand people crowded
the New York Hippodrome to hear him play.

He has divided the world of critics into
two parts-those who say he is the great-
est violinist of all time, and those who say
he is one of the greatest. Like other great
artists of today, Huberman records exclu-
sively for Brunswick.

His recordings on Gold Label (double-
faced) Records are another Brunswick con-
tribution towards Better Music in Every
Home.

THE BRUNSWICK-BALKE-COLLENDER CO.
Manufacturas-Established 1845

CHICAGO NEW YORK
New Enkland Distributors: Kraft. Bates & Spencer. Inc.

120 Boylston Stmt. Boston. Mass.
Canadian Distributors: Musical Merchandise Sales Co.

79 Wellinnton Stmt West. Toronto. Ont.

CINCINNATI
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JEWETT DEALER'S ATTRACTIVE STORE

Walker Jewett Shoppe, of Detroit, Meeting With
Success-Using Aggressive Up-to-date Sales
Methods in Development of the Business

DETROIT. Mien., April 8.-One of the latest ad-
ditions to the retail talking machine fraternity is
the nett store recently opened by. the Walker
Jewett Shoppe, of this
city. T. B. Walker.
owner of this establish-
ment. is an enthusiast k
):wett dealer. and his
thorough knowledge of
the talking machine
business h a s enabled
him to build up a profit-
able clientele that is

steadily increasing. The
store is open until ten
o'clock every night. and.
although it is a neigh-
borhood store.it has cus-
tomers every night. The
furnishings are comfort-
able and restful and Mr.
and Mrs. Walker are al-
ways on hand to give a
hearty welcome to the
neighborhood visitors.

In a recent chat re-
garding business condi-
tions Mr. Walker stated
that he does not by any
means depend upon transient visitors as the foun-
dation for his trade. but has established a compe-
tent outside sales staff that is constantly "on the
job." This attractive store is meeting with a
considerable measure of success, which may be
attributed to the progressise sales methods that
arc utilized and Mr. Walker's ready understand-
ing of the importance of utilizing the most up-to-
date merchandising methods.

ONE DEALER LEARNS HIS LESSON

Woman Obeys Instructions to Buy Ten Dollars'
Werth of Rccords in Order to Get Machine at
One Dollar Down, but Buys Them at Another
Store, According to Story by Frank E. Edgar

Frank E. Edgar. of the wholesale department
of the Aeolian Co.. and ove of the best known

Partial View of Interior of Walker Jewett Shoppe
travelers in the music trade, recently brought
back from the West the following interesting
story, for which he vouches.

According to Mr. Edgar an extensive advertis-
ing campaign on talking machines was being fea-
tured by one of the leading stores in Columbus.
Ind., which boldly offered to sell them at "One
dollar down and the machine is delivered to your
home."

one morning a se aged woman
vatic in and ua, met by th. proprietor in person.
"Is it true," she asked. "Out out can have a talk-
ing machine for a ilidlar ilo%tir

"Yes.- he answered. "\\'e do exactly as we ad-
s ertise.- She then looked i.r(iiind at the sarious
styles displayed and. indicating one. said. "I likt
that one very much." at the same time opening
her hand -bag to extract the

Where -upon the proprietor said, "The only other
thing that is necessary for yon to do is to pur-
chase ten dollars' worth of records." "l ih.
really?" she asked, then hesitated a moment and
finally walked toward the door. "I'll be back
later, then."

Assuming that the lady had changed her mind
about the proposition, the manager concluded the
deal was off. However, about an hour later she
returned, her arms full of flat packages. "1 have
the records," she said, "and would like to have
the machine sent up to my home, please." In a
word. she had gone down the street to another
store and had "Furehased ten dollars' worth of
records"- from a competitor.

What happened? Just this: The proprietor
sent the machine to the lady and made good his
advertising.

Moral -Because you knots all the details and
apparent curves in your sales or your goods, do
not expect the customer to be a mind reader'
The next customer was told "You must buy ten
iollars' worth of records from us."

It is possible for you to know your story so
urn that you take it for granted everyone else
knows as much about it. Be specific and every
party to the deal gains. even the customers.

PARTICIPATE IN snLE WEEK

CAs:TON, ( i, April 4.- Road musk stores of Can-
ton joined with a hundred other merchants in
staging the annual Spring Style Exposition and
Spring Sales SVeek. \II downtou II shops offered
special window displays, resulting in many sales.

Collings & Co. And You
"Collings Service" means little to a Victor

dealer outside of New Jersey and Northeastern
Pennsylvania.

But in this territory, to which it is confined,
"Collings Service" means to Victor Dealers every-
thing that close convenience, skill and ample
resources in Victor Merchandising can afford.

"Buy Where You Sell."

COLLINGS & COMPANY
Victor Distributors for Northern New Jersey and Northeastern

Pennsylvania

(Plum Building) Newark, N. J.

-L.
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grie longer you play it, the sweeter it grows"

111T LL

CENWS IS RA' C srAcinr FOR TAKING 1'01 /

It Takes Eight Gauges Just to Test
Holes in the Cheney Motor Frame

Its

Contdesinf the
quahty of u otaman

and matenals.
Ch.rnav price* are re-
markaNy lova Ree
ular modeltelatl fromill to $125. Console
model. In a .anti, !I
ttyle.

7HERE are fifteen holes drilled in each
Cheney mctor frame, and it is absolutely
essential that there be no variation in

excess of 5.'1000 of an inch from the stand-
ard far each hole. More allowance than this
would result in loose bearings, noise and
pulsations-far from the standard of excel-
lence set up and rigidly protected in Cheney
motors.

Accordingly, eight gauges, as shown in the
above illustration, are required to test the
holes in this frame. There is only 5.1003 of
an inch difference in the diameter of the ends
of each of the gauges above. One end must go

into the hole, the other may not.

Such care is characteristic of the whole
process of Cheney manufacture. It explains
why The Cheney is the"master inst rument"-
a profitable selling opportunity for every dealer.

THE CHENFY TALKING MACHINE COMPANY
CHICAGO

TM. to the thud taut 01 the Cheney
motor. and 1. mad. under actual

odni F, en re,/utre
no tit I / / !! ! e!..1!!!!!!ce i.
/ -e!./ i n iii be

h!!/, u:.di the root, t

roues Ole.rt ststil standard of untlorm
uy of speed and duration el pull.

The brit Cheney motor ittt it the
stethoscope UV, to mute sure that
is bee from unnecessary noise; the
second ten, on a specially patented
Cheney testing device. makes certain
that the motor *Al pull lot  given
time at proper and uniform speed.
A lavish and final test is made in 
sottod-prooll roots alter the motor
been instilled in the cabinet.

cAe CHENEY
THE MASTER INSTRUMENT
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(NO. IV)
Dear Bill:

I am extremely glad that your business has
now reached the stage where you find it neces-
sary to secure the services of several salesmen.
The selection of salesmen is of the utmost im-
portance to the continued success of your enter-
prise and. since I have had considerably more
experience in that line than has fallen to your
lot, I hope you will not take it amiss if I endeavor
to give you some pointers which I have bound
to be essential in choosing the right men.

In the first place, it is best to always bear in
mind the fact that the constant hiring of sales-
men, similar to the labor turnover in ally indus-
try or business, is an expensive proposition. No
matter how clever a man is he must consume con-
siderable time, for which you pay, in which to
become acquainted with the trade which you
cater to and, if he is an out-of-town man. the
various conditions under which you operate.

The second point which you should determine
upon is that the men you hire must be efficient
salesmen. They must posses; all the qualifica-
tions which go to make up a live -wire. They
must he enthusiastically "sold" on the line of
machines and records handled by you or for
heaven's sake don't let them lose customers for
you. You may as well refrain from securing any
salesmen at all if you are not prepared to get
the right kind. It is obvious that a man who is
not "sold" on the line he represents certainly will
not have any great amount of success in "selling"
prospects on it. Enthusiasm and sincerity arc
vital assets and no salesman can hope to become
successful if he does not possess them.

There is absolutely no economy in hiring a
cheap man. By cheap I mean a man who is
willing to work for a few dollars less per week
than a first-class salesman. A man usually asks
a salary commensurate with his own opinion of
his worth and you will find that a good man de-
mands, and is entitled to. a good salary. On
the other hand, the salesman who is lacking in
ability is invariably willing to work for con-
siderably less. The first-class salesman will he
instrumental in increasing the profits and pres-
tige of the house and the second will lose money
and customers for the firm hiring him.

Another class of salesman to steer clear of is
the "floater"; the type of salesman who jumps
from one job to another; the type of Mall who
soon sickens of a job, becomes restless and clears
out suddenly. As mentioned before. labor turn-
over is a costly proposition and no business
can afford to hire a man of this type.

It is a comparatively simple matter to determine
if the applicant is of this type by his credentials.
And right here I want to warn you to be sure
that you thoroughly investigate the references of
anycne applying for a position. It is h better
to be safe than sorry, and a few days' delay in-
volved in "looking up" an Applicant is time well
spent. You cannot afford to make any mistake
in the quality and ability of the man you hire.

This does not mean, however, that simply be-
cause a salesman has made several changes that
he is a "floater." It is up to the prospective
employer to analyze and verify his record. If it
i found that a man has rendered faithful and effi-
cient service wherever he has been employed and
has only made changes where he improved his
position, or for wider experience, a dealer is safe
in hiring him. Wishing you all,kinds of suc-
cess, I am

Your friend,

KIRKMAN CORP. ADDS RADIO LINE

Manufacturer of the K -E Automatic Stops and
Kirkman Reccrd Cleaner Will Soon Place on
Market Tele-Radio Sets and Supplies

The Kirkman Engineering Corp., New York
City, manufacturer of K -E automatic stops and
the well-known Kirkman record cleaner, will
shortly place on the market Tele-Radio sets in a
wide range of models equipped with both head
sets and amplifying horns. The electrical line is
not new to the Kirkman Engineering Corp., as
it has for many years supplied the electrical trade
with fuses, switches and other parts. It is, there-
fore, well equipped to embark on this new ler-
taking. Besides the radio sets it is the plan of
the Kirkman Engineering Corp. to also produce
radio parts. In order to take care of the large
demands incidental.to this new phase of its busi-
ness the corporation has secured the entire fourth
loft in the building in which it is situated, and
this extra loft is rapidly being equipped. Thomas
Kirkman, head of the organization, reports that
business is continuing in a very satisfactory
manner and looks for steady betterment.

M. S. WILSON CO. CHARTERED

The M. S. Wilson Co.. Inc., of Providence.
R. I.. has been granted a charter of incorporation
under the laws of that State to deal in talking
machines, records, etc. The capital of the con-
cern consists of SOO shares of non -par stock.
Mather S. Wilson, George C. Clinton and James
0. McManus are the incorporators.

- -- -

FRED CARBERRY CO. INCORPORATED

The Frederick Carberry Co of Milwaukee.
Wis.. has been granted a charter of incorporation
under the laws of that State. with a capital of
$50,000 common stock and $3110,000 preferred
stock. Incorporators are F. Carberry. W. Heise
and A. Glyis. The concern will deal in talking
machines. etc.

DAVEGA'S TIMELY SALES TALK

Pointers to Dealers on Best Method of Selling
and Displaying Horizontal Types of Victrolas

"Che new horizontal type of V ictrola was the
subject of a special communication from Abram
Davega, president of the Knickerbocker Talking
Machine Co., addressed to the many Knicker-
bocker Victor dealers. It was headed "How to
Sell More Genuine Victrolas-Horizontal Type."
The best method of selling has been carefully
analyzed and propounded. One of the primary
requisites given for selling these talking machines
is having the complete line upon the floor. It is
pointed out that one or two of the models will
not do; the entire five should be displayed. Upon
the subject of display there is much to be said.
The indiscriminate mixing up of the horizontal
and upright types of Victrolas is confusing and
does not adequately display either type. Mr.
Davega states that it is better to devote a certain
section of the floor entirely to the new model,
showing the complete line side by side. It is
also suggested that it might be well to make these
models the subject of a window display. Mr.
Davega outlines the superior points of the new
Victrola models and urges that the dealer instill
his enthusiasm into the prospective purchaser.

AUTHOR PREDICTED "TALKER"

A prophecy of the talking machine may be
found in Cyrano de Bergerac's "Voyage to the
Moon." Cyrano's imaginary traveler tells of a
wonderful book presented to him by a lunar in-
habitant, which had neither leaves nor letters, a
book made wholly for the cars and not for the
eyes. "When anybody has a mind to read it he
winds up that machine with a great many springs,
then he turns the hand to the chapter which he
desires, and straight as front the mouth of a man,
or a musical instrument, proceed all the distinct
and different sounds which all the lunar grandees
make use expressing their thoughts
of language."

Wall -Kane Needles
Protect the Record

WALL-KANE NEEDLES
Used by 80c.; of the population, sold by the
leading jobbers throughout the world.

A nationally advertised article that has been in ever-
increasing demand since it was ei.tablished in 1913

WALL-KANE needles are packed in metal
display stands holding 60 packages, 24 loud,
24 extra loud and 12 medium.

They are also packed in cartons of 100 pack-
ages of a
medium.

I
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I

single tone, either loud, extra loud or
I

JOBBERS ONLY-APPLY FOR
SPECIAL PROPOSITION

The Greater New York Novelty Co.
Sole Manufacturers of

WALL-KANE NEEDLES
3922 Fourteenth Avenue Brooklyn, N. Y.

Jim
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For Progressive Dealers:

REGAL
"A great . record to play with"

(List Price 50c)

H Y ?

Because it is already known
nationally and has a sales
record that is jumping ahead.

Because it is a record of
tone quality and durability,
carrying brilliant recordings
of well-known artists.

Because it is distributed with
a service that is absolutely
reliable.

fi'or full particulars about supplying
your immediate territory, write or wire

REGAL RECORD COMPANY
206 FIFTH AVENUE . NEW YORK CITY
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Are you taking advantage of our Dealer Help Service
that keeps you supplied with high-grade, timely
window display material? Your window is your
salesman. Keep him well dressed. Get in touch
with the Columbia Dealer Service Man.

Columbia Graphophone Co.
New York

RETURNS FROM SUCCESSFUL TRIP

A A. Fair, Sales Manager of Jewett Phonograph
Co Brings Optimistic Reports From Eastern
Trip-New Jewett Uprights Well Received

DETROIT, MICH., April 4.-A. A. Fair, sales man-
ager of the Jewett Phonograph Co.. of this city.
returned recently from an Eastern trip which in-
cluded a visit to New York City. Cleveland,
Philadelphia. Pittsburgh and Utica. N. Y. In all
of these points Mr. Fair visited Jewett dealers
and also started preliminary negotiations with
several important concerns which will probably

A. A. Fair
culminate in new Jewett agencies in the very neat
future. Upon his return to Detroit Mr. Fair
stated that general conditions were very gratify-
ing, and that within the past few weeks over
twenty-five new accounts had been opened in
various sections of the country.

The new line of Jewett uprights recently an-
nounced to the trade has been accorded an enthu-
siastic reception front dealers who have visited
the Jewett factory, and shipments are now being
made. The dealers arc particularly enthusiastic
regarding the quality of the cabinet work and thc
distinctiveness of the cabinet designs. The fa.:
tory is now working to capacity and the Jewett
sales staff is leaving nothing undone to co-operate
with the company's dealers throughout the coun-
try, all of whom report improving business.

SUFFERS LOSS BY FIRE

The Record Shop, Toledo, Sustains $2,000 Loss
to Stock From Flames and Water

TOLEDO, 0., April 3.-The Record Shop recently
suffered severe loss from the fire which swept
the Orchestra Hall Building, 420 and 422 St.
Clair street. the damage being estimated at $2,000,
caused mainly by water and affecting the talking
machine stock. The business will be carried on,
however, while repairs are being made.

This store is one of four owned by Compton
Bros., who have in addition shops at Findlay.
McComb and Carey. 0. Brunswick. Aeolian-
Vocalion, Kimball and Columbia machines are
handled.

FEA1 LRIN0 'UHF NEW VICTROLAS

Toledo Talking Machine Co. Attracting Attention
With New Models-C. H. Worneldorff Returns
From Meeting of Jobbers' Association

Touno, 0.. April 4.-The Tokio Talking Ma-
chine Co. is displaying the new Victor horizontal
240, 260, 281k and they are receiving much atten-
tion. It is believed that as soon as the Victor
national advertising on these new instruments be-
gins to function the demand will speed up.

C. H. Womeldorff, general manager, has his
sleeves rolled up and is back at his desk alter
attend:ng the recent New York meeting of the
National Association of Talking Machine Jobbers.
The trip was both helpful and enjoyable. he re-
ports.

Warren E. Kellogg and \V. B. Gannon. sales
representatives of this company, will hand back
to each other the territories traveled during the
month of March. They switched the first of that
month for the purpose of widening their ac-
quaintance and studying conditions.

W. B. Gannon will make a trip to Philadelphia
and the Victor factory about April 15.

We arc living in an era of speed. Pep, real
ability. punch and quickies: are necessary to -day
more than ever before. We are keyed to a

high pitch of mental and physical activity and
any man who desires to make a mark for 1 -

self must be just a little faster than his coin-
petitor.

T

NEW QUARTERS IN MASSILLON, 0.

C. J. Duncan, Veteran Victor Dealer, Opens
Attractive New Store in That City

MAssita.ox, 0., April 4.-Ambitions of a quarter
century were realized this month when C. J.
Duncan. local "ictor dealer. opened his new
store at 8 East Main street. It is among the
finest in the State and ranks with those of the
larger cities.

The exterior of the new three-story building is
of Indiana limestone. The Victrola parlors oc-
cupy the entire second floor, directly above the
jewelry shop, and are approached by an attractive
stairway. To the rear arc eight sound -proof
demonstration booths with a special overhead
ventilation system. The record department is at
the top of the stairs and the system of filing
makes it possible to obtain any record in stock
ill remarkably short time.

Appointments of the salesroom of the depart-
ment are in harmony with the interior furnishings
and finish. Wicker furniture, ferns and unique
art specialties add to its homelike appearance. An
extraordinary stock of talking machines and rec-
ords is kept by the Duncan store considering
the fact that the town has less than 10.000 popu-
lation. John Longheir is manager of the depart-
ment.

Mr. Duncan was the first Victor representa-
tive in .Massillon and has featured this line of
machines and records for almost twenty years,
he told a representative of The World.

Iagiiz:74,ii1;sp1.t,atZetio:or.v.;,v,...-
c

Turntable Felt
-Not Felt for Turntables

TliEl<E'S .\ DIVFERENCE.
The special Felt offered by us as Tureitalile Veit k the re,lilt of hit..! ,t-,11. fu
which our technical people Mile bail the vicoperatior r i .

famous Tall/hag NI:whine mislinfa hirers. 'their Joint . .1 I .ii -inin
molts such as iinalitY. density. surface, color. Als.olutr It,

American Fell Company Turntable Felt is a factor in l'EliPtoliM.%Ni I:
.\l'PEAICANCE In the most widely known Talking Alachlues. I'or prompt delivery )uti
can depend on

American Felt
Com any

TI./DE I.ARK

BOSTON NEW YORK
100 Summer St 114 East 13th St.

CHICAGO
325 So. Market St.

Nr-"sCle'Zsi.
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MANY MOURN BERT WILLIAMS

Death of Famous Colored Comedian Deeply Re-
gretted by Music Lovers-Had Won Popularity
Here and Abroad-Exclusive Columbia Artist

Music lover: and theatregoer throughout the
country were greatly shocked at the death of Bert
Williams. the famous colored comedian, referred
to briefly in The World last month, who was
rated as a genius from one end of the country to
the other. As an exclusive Columbia artist Bert

The Late Bert Williams
was known to talking machine enthu-

siasts everywhere, and many of his records were
phenomenal hits.

Bert Williams started his theatrical career with
a little company of minstrels and from the very
beginning progressed steadily, winning the good-
will of the public and the respect of his associates.
In 1903 when the 1Vilhams-Walker Company.
headed by Bert William: and George Walker.
played in London Mr. Williams was invited to
attend a lawn party at Buckingham Palace at the
birthday celebration of the Prince of %Vales. His

demeanor so pleased the royal family that he re-
mained until his death a prime favorite with
Londoners.

Some of the most successful productions in
which Williams and Walker appeared as a team
were "Two Real Coons." "The Gold Bug."
"Sencgambian Carnival," ",Sons of Ham" and "In
Dahomey." George NValker died in 1907 and Mr.
%Vahan's was featured alone in "Mr. Lode of
Coal." In 1911 he made a Ziegfeld contract un-
der which he appeared in the "Follies" for ten
years. At the close of the Ziegfeld contract he
starred in "Broadway Brevities" and at the time
preceding his death Mr. Williams was appearing
in "Under the Bamboo Tree."

While playing in Detroit Mr. Williams suffered
a breakdown and was brought to his home in
New York, where he died. Some of the selections
which he has made for the Columbia library and
which have become internationally famous arc
"Nobody," "Woodman. Sparc That Tree." "Every-
body Wants the Key to My Cellar" and "When
the Moon Shines on the Moonshine."

A NEW BANNER RECORD SERVICE

Attractive Series of Window Cards, Resembling
Oil Paintings, Now Ready for Dealers

The Banner Record Division of the Plaza
Music Co. announces a new co-operative adver-
tising service for the retailer. In addition to
the regular monthly mat service the company is
preparing a very elaborate set of window cards.
beautifully illustrated in four colors of oil paint-
ing.

This promises to be a rather novel display, as
each card will have the appearance of being an
individual oil painting. This display will be fur-
nished to Banner record dealers at cost, and
should prove a great sales factor.

Elbert jelk formerly connected with F. S.

Dyke's store in Northfield. Vt., is now manager
of the A. I. Bailey mu.ic store in Lancaster,
N. II.
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A genuine Victrola in a beautiful and you can make your regular profit on
beautifully -made console cabinet is a combi- cabinet and Victrola.
nation which appeals to every musk lover. These cabinets are especially designed
When the cabinet is a Udell period design. accommodate the Vktrola VI. The
like the Sheraton (illustrated) or the Udell mein is easily fitted into place and becomes
Queen Anne cabinet, and when your selling p.-rt of the machine. The left-hand
price for cabinet and Victrola together is pertinent has shelves for five record albums.
less than $100, you have what every Victor The grille doors arc paneled in golden -brown
dealer who has seen these cabinets knows silk. Fine finish and workmanship arc
to he a idling certainly. At this price parent in every detail of construction.

Write at once for descriptive circular and pekoe

The UDELLWORKS
28th Street and Barnes Avenue, Indianapolis

-

SUPERIOR STEELr,
LLIANTONt
NEEDLES

A Needle
for Every
Tune and
Any Tone.

BRILLIANTONE
STEEL NEEDLE CO, of AMERICA,Ine
SellineAsfents For WH.BagshateliCo

Facto/F. Lowell. Muss.
347 FIFTH AVENUE. NEW YORK

INTRODUCES NEW RECORD CLEANER

New Cleaner, With Specially Designed Celluloid
Back, Placed on Market by Plaza Music Co.-
An Excellent Publicity Medium

The Plaza Music Co., New York City, well-
known distributor of sheet musk and a complete
line of talking machine accessories, recently in-
troduced a new record cleaner with a colored
celluloid back which is made of the finest work-
manship and materials. The backs carry all the
leading trade -mark names, including Victor,
Brunswick, Sonora, Edison, Path& Aeolian. Co-
lumbia and Okeh, as desired, and, on orders of
100 or over. the dealer's imprint is inserted in
addition. A specially desittned back, if the dealer
prefers, in any selected color, can also be or-
dered.

The cleaner is three and one-half inches in
diameter and fits readily into the palm of the
hand, which greatly encourages its use and makes
it an appreciated accessory. Hundreds of orders
have been received by the Plaza Co. from both
dealers and distributors for this new record
cleaner, and letters of commendation have also
arrived front the trade on the value of this arti-
cle which carries a permanent ad of the dealer
alto the home of the purchaser.

CIRCULAR ON SCHLOSS CABINETS

Several Leading Styles of Console Models Illus-
trated and Described

Schloss Bros., Inc.. 801 East 135th street. New
York City. manufacturer of cabinets for talking
machines. records, player rolls and sheet music,
has in recent months made a special feature of
its console models for portable machines. The
company has just issued an illustrated circular
showing these feature models, also giving de-
scriptions and prices. These models are in ma-
hogany and walnut in Sheraton, William and
Mary. Louis XV, Queen Anne and Hepplewhite
styles.

SPENCER RETURNS TO DESK

Lloyd L Spencer, sales manager of the Silas
E Pearsall Co.. New York, Victor wholesaler,
returned a few days ago from a visit to Pine -
burst. N. C. Mr. Spencer recently recovered from
an attack of lonsilitis and this illness, coupled
with his efforts incidental to handling the ar-
rangements for the jobbers' meeting in the East.
necessitated his taking a rest.

A YONKERS INCORPORATION

The Proctor Phonograph & Furniture Co.. of
Yonkers, N. Y.. has been incorporated in this
State. with a capital of $100,000. M. Connolly
and J. and A Gce arc the incorporators.

NEW STORE IN FLATBUSH

Owen & Beers. talking machine dealers. have
just opened a new store on Flatbush avenue near
Cortelyou Road, Brooklyn, N. Y.
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HERE IT IS!
the

FLETCHER UNIVERSAL
TONE ARM and REPRODUCER

Gives Proper Playing Weights for All Records. No Adjustment Screws or Springs

SAMPLES S8.00 Specify 8.: or 91,P arm

FLETCHER-WICKES Co., 6 East Lake Street, Chicago, Illinois
THE MeLAGAN PHONOGRAPH CORPORATION. LIMI7ED. STRATFORD. ONTARIO. EXCLUSIVE CANADIAN AGENTS

T ON E ARMS

REG.TRADE MARK

REPRODucERS

FLETCHER-WICKES CO.

Dealers. Send /or
Prices and Terms

Reproducer
and Connection

for

NEW EDISON
Plays all Records

6 East Lake St., Chicago, Ill.
THE MeLAGAN PHONOGRAPH CORPORATION, LIMITED. STRATFORD. ONTARIO. EXCLUSIVE CANADIAN AGENTS

SOMETHING ENTIRELY NEW IN TONE ARMS

THE FLETCHER "STRAIGHT"

STRAIGHT INSIDE Taper Outside
BALL BEARINGS THROUGHOUT

NEW DESIGN NEW CONSTRUCTION

es, it is universal and equipped with the Regular Fletcher
Reproducer, living the same natural tone quality as heretofore
Made in two lengths, 8'..' sod 9' ' SEND FOR PRICES AND TERMS

FLETCHER-WICKES COMPANY
6 EAST LAKE ST. CHICAGO

THE. MrLAGAN PHONOGRAPH CORPORATION. LIMITED. STRATICRO, ONTARIO. EXCLUSIVE CANADIAN AGENT.'
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H Mnufactuver of

Exclusive Cabinet Hardware and Accessories
kW Grand Street

EDW. JOHNSON ENTERTAINS DEALERS

Talking Machine Men of Twin Cities Turn Out
to Hear Interesting Address o! Edward John-
son at Dyer Victrola Concert in St. Paul

Sr. Put MINN April I.-The recent visit to

cite 1.1 1:11% r l 11,11,1-tm. \ ictor artist. in

\Ir. Leavitt. of Howard Farwell & Co.: Mr. Po.
fahl and Nil% Zoller, of the t.olden Rule. and Mr.
Kuncl. of the Cable Company. St. Paul.

The following Minneapolis dealers arc included.
Mr. Ariz. of Donaldson's: Mr. Ebert. of Power's:
Mr. Benson. of Benson Music House; Mr. Roden.
of Power's.. Mr. Porter. of the Metropolitan. and
Mr. Lane. of Dayton Co. Al,o p'ctured ir. Ole

Edward Johnson and Notable Gathering in Dyer's Concert Hall
c(amection with the appearance of the Chicago
Opera Company was eagerly welcomed by deal-
ers handling the Victor line of talking machines
and records both in St. Paul and Minneapolis
Additional interest was given to the regular Fri-
day Victrola concert at the establishment of \V.
J. Dyer & Bro.. this city, by the appearance of
Mr. Johnson at the concert hall. Approximately
250 people listened to an address made by the
artist, who also made a short speech before the
Twin City retail dealers, entertaining and instruc-
tive, of his experience while shopping incognito
among Victrola dealers.

In the picture Mr. 31.1111011 will he observed in
the foreground. while behind him stand 12.. H.
Johnston. vice-president .1 \\*. J. Dyer & Bro.:

group arc Mr. Ells. Mr. .ox. Miss stoner and
Miss Donaldson. of the \V. J. Dyer & Bro. force

STEAL "TALKERS" FROM SCHOOLS

Pot x r PLEASANT. N. J., April l.-Crime hunters
hereabouts have turned their attention from bank
robbers. footpads and ordinary highwaymen to
burglars who scent to specialize in a new sort of
thieving. These burglars arc paying visits to
unprotected school houses and carting away talk-
ing machines and records. Joseph Clayton. a
member of the Jackson Mills school board. said
that the talking machine thieves entered schools
at Jackson Mills. Hyson. Pleasant Grove. Lees-
\ ilk and Cassville.

The General Phonograph Mfg. Co.

Model "E" Table Phonograph
The Greatest Value on the Market

IMMEDIATE DFI.IV ERIES IN ANY QUANTITY

Plays All Makes of Records Superior Tone Quality
Write for our Proposition

The General Phonograph Mfg. Co., Elyria, Ohio

New York City

NEW OKEH RECORD CATALOG

Attractively Designed Catalog Now Being Dis-
tributed Among Okeh Dealers-Book Is Note-
worthy for Pract. cal Arrangement o: Contents

The General Phonograph Corp., New York,
manufacturer of Okch records, has just issued a
new complete alphabetical catalog that empha-
sizes the phenomenal success attained by this
record in the past few years. The catalog con-
ta'ns fifty-two pages and cover. and is bound in
a rich dull green cover that makes it an attractive
,lilition to the dealer's library of l'tcrature.

l'he illustrations of the var:ous Okeh artists
I ow up to excellent advantage, and the typo-

graphical arrangement is very attractive. The
titles of the Okch records arc listed alphabetically
and the entire contents arc cross-indexed in order
to make the book a handy reference guide for
Okeh dealers and their patrons. The catalog is
being distributed to Okch dealers throughout the
country. and intensive publicity plans have been
inaugurated to feature this boo'.

RECORD ALBUM DEMAND IMPROVING

Ncw York Album & Card Co. Reports Increase
in Production to Meet Demand

Ati optimistic report of conditions in the record
album field was given by Max \Villinger, presi-
dent of the New York Album & Card Co.. of
New York and Chicago. Mr. WilEnger reports
that his company has transacted up to date more
business than in the same period of 1921. He
states that although the buying in general is not
in as large individual quantities, the aggregate
totals more, and a steady, healthful demand for
all ) s is manifested. The buying in small quan-
tities, Mr. Willinger points out. is also indicative
that the dealer's supply of albums is not large
and that a marked improvement in business would
immediately result in greatly increased orders
for albums. The output in both the Chicago and
New York factories of the company has been
,ncreased and orders arc being filled promptly.

CLOSING HEALTHY BUSINESS

Val's Accessory House Reports Increasing Ac-
tivities-Will Soon Open New Store

ST. LOUIS, Mo., April 5.-Val's Accessory House,
of this city. jobber of talking machine supplies
and parts. has closed an excellent business the
past few months. in fact, the company's activi-
ties have increased so rapidly it has been neces-
sary to lease a branch establishment at 1236
Franklin avenue, which will be open in the course
of the next few months.

The company recently received large shipments
of motors, tone arms and other repair parts, ani
its campaign to distribute this merchandise has
been so successful that additional stocks have
been ordered. The demand for mainsprings has
been one of the outstanding features of the sales
during the past two months, and a special de-
partment devoted to this product is kept busy
filling the orders of the trade.

McLEAN GOES TO THE COAST

GREAT FALLS, MONT., April I.-Allan McLean,
for the last seven years manager of the Great
Falls Edison Shop, has resigned his position to
enter the same line of work at Portland. Ore..
according to a recent announcement. He will be
succeeded by F. S. Martin, late with the Montana
Phonograph Co.. at Helena. who has arrived here
to assume his new duties. For the last several
years he has traveled for the Helena concern.
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BRUNSWICK INTRODUCES NEW FOREIGN RECORD HANGERS

GOLD LABEL RECORDS

Recordings of Double-faced Operatic Records
Will Be Known Under Above Title-Will Re-
p:ice Green Label at Prices Nearly the Same
-Oren'ng Gun of Great National Campaign

An announcement of wide interest to the trade
emanating from the headquarters of the Bruns-
wick-Balke-Collender Co.. of Chicago. Ill., con -
cans the recording of double-faced operatic rec-
ords. to be known as Gold Label records. The
exclusive Brunswick artists whose recordings are
now listed under the Green Label Series will
make the new records. the first releases of %illicit
appear in the lists for April and May. These new
records will retail at front $1.50 to $2.00. com-
paring with prices of front $1 00 to $1.50 asked
for the single -faced discs containing music of
the same character.

This is one of the opening guns of the Bruns-
wick Co.'s national camp:ow' to popularize the
better class of music in American . home-.
Through the medium of the double-faced record,
at a slightly greater cost than the single -faced
recordings the company state, that it is belied
"to bring tl:e better class of music within the
reach of all talk.w.: 1,wuk

plan inventories of dealers will also lie reduced
whie at the same time the assortment of selee-
:ions is multiplied. -

The numbers appearing on each ,.(le t,f the
Gold Label records are to he careful:
and only those (01 like tiviracti r
be placed on the same (Esc. \ .e lists
who will record for the tlold rt. are
Elly Ncy. Richard Strati- faire Dns ar7

Chamlm Max Rosen. 1.7conislaee rut II..
Florence Easton. Leopold Godow-kw, ttiuseppe
Panise and Ti no Pattiera.

A plan has been worked out tln Brunstenc,
Co. to protect dealers iro:71 lo s in the hat
of the Green Label records. In a hand.oin: tom -
page folder descriptive of thc nt rev records
announcement is made that: -As s tin as the
records of the above artists st lila hate aireaI
been released are double -fated est nal 106,71

will be offered for dealers' iiie is ni the il.!1C-
iaccd numbers on hand at that iu the
meantime the Green Label records will continue
to be handled as heretotort

Announcement is also flatly liy the company
that the Blue Label records. which were recently
reduced in price from .125 to $1.00, will In
listed under the Lavend:r Label classification
as soon as the catalog lists can l,c t hanged This
step was also taken with the idea in view of
popularizing the better ckss of music.

Records made by the Ishain Jones Dance Or-
el cstra and the Criterion Quartet are now Ikted
at 75 cents. together with the Brunswick Black
Label series. and all futme t ecords by these
artists will be classified as Black Label. Stocks
on hand at Brunswick dealers' establishment,
are protected by merchandise rebate credits in

these changes.

CHANGES RECORD CLEANER DESIGN

New Cleaner Put Out by Knickerbocker Talking
Machine Co. Has Victor Red Seal Facsimile

The Knickerbocker Talking Machine Co. Vic-
tor wholesaler. New York City. is now producing
its record cleaners with a somewhat changed de-
sign. The company during the latter part of
last year placed these record cleaners on the
market and urged that dealers make use of same
for advertising purposes. space being provided
for the dealer's imprint. The back of the record
cleaner is now produced as a facs' 'le of a Victor
Red Seal record. This new design was originally
presented at the last luncheon of the Talking
Machine Men, Inc., at which everyone attendtm.
found one of the new cleaners at his plate. .\
 pecial letter has been addressed to the tragic
outlining the advantages of the cleaners as :01
a 'vertising medium for the dealer and how 07,
can be used to bring customers to the store.

Victor Co. Announces Preparation of New Pub-
licity for the Retailers

The Victor Talking Machine Co. announces that
a series of attractive hangers, of the same size
as the present domestic supplement hangers, are
now being prepared for the purpose of featuring
lists of records selected from the foreign record
catalogs and supplements. It is believed that the
new hangers will prove of distinct value in stimu-
lating the sale of records in the foreign lists.
inasmuch as they will bring to the attention of
the foreign record customers comparatively lim-
ited groups of records from which selections may
he made easily. The hangers will cover the Bo-
hemian. German. Hebrew, Italian, Polish and
Swedish lists, and will be distributed to whole-
salers.

The N. W. Brown Piano Co., which has just
of ened a store at 144 State street. Springfield,
Mass. is featuring Brun -wick phonographs and
records in its attractive department

PLANS EXTENSIVE IMPROVEMENTS

Wolf & Dessauer Department Store to Move
Victor Department to Larger Quarters on the
Second Floor of the Building

- -

Fr. NVAWN IND., April 4.-The Wolf & De --
saner department store contemplates extensive
improvements and alterations in the Victrola de-
partment, which has occupied -pace on'thi fourth
poor of the store and will be moved to the sec-
ond. The mezzanine will be a feature. New
equipment will be added and the scope of the
department will be greatly enlarged. Demonstra-
tion rooms will be one -hall again as large as at
present and ample space will be provided for an
elaborate display of machines and service to the
customer. \V. E. Cotter, manager of this depart-
ment. was recently married and is just back from
his honeymoon.

.\ salesman should never forget that he repre-
sents all investment of his employer and that if
the investment proves to be a losing proposition
he will get rid of it :rid seek another

by En. ineers
with the highest
Engineering Skin.

ESIGNED to stand the shocks of
hard usage.

TSUILT to run smoothly and noiselessly
under varying conditions.

PERATED with uniformity, and
constant in speed.

Write for prices

Sphinx Gramophone Motors Inc

21 East 40th St.
NEW YORK CITY
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Give your customers and prospects a 1923 Columbia
Dealer's Calendar. It will work for you night and
day-a constant reminder of the need for a Graf onola
or the need of new Columbia Records. See the
Columbia Dealer Service Man about it.

Columbia Graphophone Co.
NEW YORK

Four -Minute Conference on Business Topics
No. 1-Your

(This is the first of a s.
on wide. of dIrrlt inter 1 t !01.:, n w I,.c nikmti
machine trade %sloth have been prepared for this r ob(icstion
hy Leger G. Ilerhert.-Fm1.41.1

Your liquid assets are your cash or that which
you can turn into cash at a moment's notice.

Without cash or it: equivalent a business
man is greatly handicapped. Therefore. he
should assume obligations very carefully re-
membering that cash will be wanted before
very long. There is a happy medium between
timidity and over -caution. Do not knowingly
put yourself in a position where there is a possibility
that the other fellow can squeeze you. Take the
worst possible view of the situation and face it.
as to what you would or could do in case the
worst should arise.

Successful men play as nearly safe as is

Liquid Assets

Ittonaul Ito -able What set s perfectly feasible
when a clever salesman is talking, or when you
are figuring as to what your profits ought to
be-may prove quite impossible in the face of
an actual business depression or some entirely
unexpected circumstance. Assume obligations
with the expectation of making good-but leave
yourself every possible chalice of doing it. Then
go forward and leave no stone unturned to
insure success.

Many an obligation which seemed reasonable
enough to assume has caused anxiety and
trouble. because of lack of liquid assets. A man
may be perfectly solvent and yet embarrassed
for funds It is an unsafe thing to tie up too
much of ones capital or credit in stock or one's
business investment. 0 ne can never tell just

AUTOMATIC STOPS

2 .. """

The simplest and most efficient
Automatic Stop on the market.

They give excellent
service, are easily in-
stalled and are abso-
lutely guaranteed.

Send 50c. for
Sample Stop

SWEETEN THE TONE
with K -E

and Simplex
Circular Record

Cleaners
Reduced Prices

Big Profits
Write for
Particulars

NOW

KIRKMAN ENGINEERING CORPORATION
484-90 Broome Street New York

what sudden demand there may be for cash.
%Viten you go to the bank to borrow motley.

you will in all probability be asked to put up
collateral of some kind, and even if you have
something so good to offer as Liberty Bonds,
you will be asked for a much larger deposit of
these than you can expect to get in cash. A
man's credit is one of his most valuable assets,
and it is poor business judgment to abuse the
use of credit-for that means its withdrawal.

It is this assuming of obligations without any
real knowledge of where the money is coming
from which is so likely to lead to disaster sooner
or later. Be coreful then only to assume such obli-
gations as you ore justified iu doing,ond for Safety's
Sake keep part of your ossets liquid for emergency
use. The very confidence thot this will give yon
will express itself in an atmosphere- of prosperity
and well-being.

EXCELLENT SALES CAMPAIGN

Columbia Dealer in Southern Territory Sells
Twenty-two Instruments in Three Days and
Builds Up an Excellent Prospect List

- -
NEW ORLEANS, LA., April 3.-For over a year

Bienn. Columbia dealer of Bogalusa, felt that
by watchful waiting the tide would turn and
people would once more stream into his store to
purchase Grafonolas and records as of yore.
I iowever, no such thing happened, and when com-
plaining to the manager of the local branch, he.
after diagnosing his case, decided to administer
a dose of 3,000 fliers, a .Magnavox. truck, truck -
sign, a specially decorated window and a sales-
man for three days.

The cure was completely effected at the end of
three days and to -day this dealer boasts of the
fact that he cleaned off twenty-two instruments
in that time. Better still. there is a possibility of
getting ten to fifteen times as much business as
I efore.

The dealer is perfe:ctly frank in stating that
ii he had only had this dose administered to him
before he would never have gotten to the point
where he decided to wait for better days.

The last instrument was one that caused a very
unusual incident. Here's the story as Mr. Bienn
tells it:

"Sold a to a customer overnight, who dis-.
covered the motor had a slight knock in it and
insisted on having another instrument in ex-
change for it. There was only one instrument
on the floor and it was a 'G-2.' This instrument
as put on the truck by the salesman and the
dealer and the exchange was made with the dis-
satisfied customer. On returning to the store

ith the instrument for which the exchange was
made a party stopped them on the street and
asked regarding the sale. The dealer advised
the party that only one instrument was left and
that was the one they had on the truck. The
customer proceeded to climb onto the truck and
the instrument was demonstrated to the customer
on the truck, in the middle of the street. Sale
teas made. same being delivered to the customer
that very day."
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SEVEN LIVE VICTOR DEPARTMENTS

Cline -Vick Drug Co. Operates Successful Chain
of Stores in Southern Illinois Under the

Management of Fay Luyster-Doing Well in
the Educational and Concert Fields

The Cline -Vick Drug Co.. which operates
chain of seven stores in southern Illinois. the
stores being located in Herrin. Marion, Carter-
ville. Johnston City. Zeigler, Royalton and West
Frankfort. has paid particular attention t4

the featuring of the Victor talking machine
departments in the several stores, having recently
placed Fay Luystcr in charge as general manager
of the Victor departments. Mr. Luyster has had
considerable experience in the Victor business
and is a graduate of the Victor Salesinanshil
School at Camden.

The store in Marion was remodeled recently
new booths and record racks being installed
and the feature of the formal opening was
Victrola exposition with models to show th(
development of the Victor talking machine during
the past quarter of a century. Special models of
machines were obtained from the factory for the
show which attracted much attention. A neu
Victrola department in the Zeigler store of the
company was opened on March 16. on whirl
occasion souvenirs were distributed.

Manager Luyster has been doing considerabb
educational m.ork. going into the schools for th(
purpose of giving demonstrations, and holdim:
children's hours at the stores on Saturday morn-
ing, when a special record program for the

little ones is offered. He has also had much
success in featuring Princess \Vatahwaso in
several of the towns. having the school children
sell tickets for her concerts with the returns
going back to the schools for the purchase of
Victrolas.

The Eight Famous Victor Artists have also
appeared under the Cline -Vick Co. auspices, and
Manager Luyster is now working on a program
for the Summer to include Harry Lauder, John
McCormack. Sallie Hamlin and the Victor Eight
who will further enhance their popularity.

The people in charge of the departments in
the different stores are Miss Ruth Mercer.
Marion; Miss Beulah Griggs. Carterville; Miss
Gertrude Galligan. Herrin; Miss Helen Smith.
Johnston City; J. W. Meshew, Zeigler; S. E.

Ross, Royalton. and Miss Kate Dunn. West
Frankfort, all capable and energetic.

FILES BANKRUPTCY PETITION

A petition in bankruptcy was recently filed by
the Master Tone Phonograph Co., of Troy. N. Y.
Liabilities'are estimated at $33.762 and assets are
given as $48,443.

The music business of Torn Graham. at Peoria.
Ill., has been purchased by J. R. Gavin and A. H.
Schmidt. who will operate it under the firm name
of Gavin & Schmidt. Vionola phonographs and
Baldwin pianos are handled.

,TNE CRISTRUMEN7 C7 QUA.7.:7".'

CLfZAR A3 A CELL

The- instrument that builds
Prestige and Sales

ratter eitp Pbonograp
EXCLUSIVE SONORA DISTRIBUTERS
foe New York. Staten Island and the lower Hudson Valley

311' SIXTH AVE. TEL. CHELSEA 9:37 NEW YORK
ALSO JOBBERS FOR THE JONES MOTROLA

SPECIAL VOCA LION RECORD RELEASE

"Old Timers Fox -Trot" and "Southern Medley"
Played by Bar Harbor Orchestra Represents
a Record of Unusual Appeal and Interest

The Aeolian Co. has just anounced as a special
release a most interesting new Vocation record.
No. 14315, hearing on one side a clever arrange-
ment of old-time favorites in medley flrin
entitled "Old Timers Fox -Trot." while on the
other there is the "Southern Medley One -Step."

The old-time songs include such favorites as
"Hail. Hail, the Gang's All Here." "How Dry I
Am," "When Roses Bloom." "Georgia Camp
Meeting," "Dinah." "Banks of the Wabash."
"Varna, Varna," and "Rings on My Fingers."
while the Southern medley includes "The Swance
River,- "Massa's in the Cold, Cold Ground,"
"Kentucky Home," "Old Black Joe" and "Dixie."
The recording is by the Bar Harbor Orchestra
and has a vim and vigor to it that is distinctly
satisfying.

SAUL BLUESTEIN OPENS BRANCH

MEMPHIS. TENN.. April 8.-Saul Bluestein, who
recently acquired Fortune's Music Shop, 111

Madison avenue, this city, has opened a branch
store on South Main street. The new store will
he known as the Melody Music Shop. Bruns-
wick and Sonora machines and a complete stock
of 1:!-Itn.ttx tch rtcort!tt are handled.

HINTS FOR VICTROLA SALESMEN

New Booklet of Valuable Selling Arguments
Just Issued by the Victor Co.

The Victor Talking Machine Co. has just
issued to the trade a particularly interesting little
vest pocket volume bearing the caption. "Hints
for \'ictrola Salesmen." and including a wealth
of material of great value to the retail salesmen
in discussing intelligently the features of the
Victrola and answering questions propounded by
customers. The booklet is the development of a
series of articles on \'ictrola selling that have
appeared in "The Voice of the Victor" with
much additional material included.

REVISED NEW ZEALAND TARIFF

Important changes in the import duties made
by the New Zealand Government in its revised
tariff affect the importation of musical instru-
ments, according to statistics just made public
by the Bureau of Foreign and Domestic Com-
merce. Washington, D. C.. in Commerce Reports.
The former duties on talking machines, records
and musical instruments consisted of 30 per cent
general and 20 per cent preferential. The revised
duties increase the general tariff to 35 per cent.
The preferential remains unchanged.

The man with a smile win, the race by a mile.
and the man  oh a:noon down.

Quality Distinction

The "VICSONIA" Reproducer
Recognized for its Perfect interpretation of Edison Disc Records on
Victrolas and Grafonolas.

Fitted with permanent jewel point. No loose parts.
The Vicsonia is made of Bronze, sand tasted and machined to measure -
Finished in heavy Nickel or Gold plate. Flexible stylus.

Meet the demand-Serve your customers
Sample Model "A" or "B" Vicsonia, nickel plated, will he sent on receipt of $4.50.
Retail price $7.50.

Note: Model "B" Vicsonia plays both Edison and Pathe records.

Note:
!Tient

VICSONIA MFG. CO., Inc.
313 E. 134th STREET NEW YORK, N. Y.
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Why You Should Sell
Sonora Phonographs

(Improved)
$250 ca -

14..tittuully linished in Walnut.
I:rown Mahogany or Mahogany.
the Sonora Queen Anne is a

:narked advance over previous
i:vriod model standards in cabinet
lrc gn as well as tone quality.

Reason Four-

Sonora Construction

rrHE new Queen Anne,
one of Sono ra ' s latest

and most striking achieve-
ments, splendidly illustrates
the wonderful features of
construction which 1 igh ten
the selling task of dealers
who sell the Sonora.

Here, at their utmost, arc found
Sonora's matchless purity and warmth
of tone-Sonora's individual beaut
of cabinet design.

But back of these and underlying
them is sincerity of construction that
has no equal. The all -brass tone arm,
the many -layered wood amplifier,
the powerful, long -running motor,
the inch -thick cabinet walls, the auto-
matic stop that works -in selling
these exclusive Sonora features you
sell actual superiority, not just a
name.

That's why Sonora ranks highest in
cash sales and makes enduring good
will for dealers.
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"The Highest

1

ono
CLEAR AS A BELL

Class Talking Machine in the World "

THE INSTRUMENT OF QUALITY

te

List of Distributors
Gibson -Snow Co

Syracuse, N. Y.
State of New York with the excep-
tion of towns on Hudson River below
Pough!zeepsie and excepting Greater
New York.

Griffith Piano Co.,
605 Broad St., Newark, N. J.

State of New Jersey.

Hessig-Ellis Drug Co.,
Memphis, Tenn.

Arkansas, Louisiana, Tennessee, Mi.
stssIppi.

Kiefer -Stewart Co.,
Indianapolis, Ind.

State of Indiana.

Lee-Coit-Andreesen Hardware
Co.,

Omaha, Nebr.
State of Nebraska.

M S & E,
221 Columbus Ave., Boston.

Mass.
connecticut, Ithixlv Island, Massachu-
setts, Nlaine, New Hampshire and
Vermont.

C. L. Marshall Co., Inc.,
514 Griswold St., Detroit, Mich.

Michigan, Ohio and Kentucky.

The Magnavox Co.,
616 Mission St., San Francisco,

Cal.
Washington, California, Oregon, Ari-
zona, Nevada, Hawaiian Islands,
northern Idaho.

BESIDES possessing im-
portant patents of

its own, Sonora is licensed
and operates under BASIC
PATENTS of the phono-
graph industry. Sonora's
future and the future of
Sonora's dealers' business
are secure.

Southern Drug Company,

Houston, Texas.
Southeastern part of Texas.

Southern Sonora Company,

310-314 Marietta St., Atlanta, Ga.
Alabama, Georgia, Florida and North
and South Carolina.

Southwestern Drug Co.,
Wichita, Kans.

Southern part of Kansas, Oklahoma
(except 5 N.E. counties) and Texas
Panhandle.

Doerr -Andrews -Doerr,

Minneapolis, Minn.
States of Montana, North Dakota,
South Dakota, Minnesota.

C. D. Smith Drug Co.,
613 Arcade Bldg., St. Louis, Mo.
St. Joseph, Mo.

Missouri. northern and eastern part
of Kansas and 5 counties of N.E.
Oklahoma.

Moore -Bird & Co.,
1751 California St., Denver, Colu

States of Colorado, New .Mexico
Wyoming east of Ruck Springs

trevell-Paterson Hardware Co.,
Salt Lake City, Utah

Utah. western Wyoming and south
ern Idaho.

C. J. Van Houten & Zoon,
Marquette Bldg.. Chicago, Ill.

Illinois and Iowa.

Yahr & Lange Drug Co.,
Milwaukee, Wis.
1,consin, Upper Michigan.

Sonora Co. of Phila., Inc.,
1214 Arch St., Philadelphia, Pa.

F..1,tern Pennsylvania, Maryland, Del-
aware, District of Columbia and Vir

Sonora Dist. Co. of Pittsburgh,
4130 Jenkins Arcade Bldg.,

Pittsburgh, Pa.
Wester', Pennsylvania and %%

Long Island Phonograph Co.
150 Montague St., Brooklyn, N. Y.

111 of 1:rookl)n and 1.(mg I slait.1

Greater City Phonograph Co., Inc.
311 Sixth Avenue, New York

Counties of Vestchester, Putnam
and Dutchess; all Hudson River
towns and cities on the west bank
of the river, south of Highland; a:I
territory south of Poughkecps t.
including Greater New York. with
the exception of Brooklyn and
Long Island.

t
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The Value of the Postal Card as a Means
of Stimulating Record Sales ::

u old-time merchant recently observed. dur-
ing a business discussion, -If you want to get
more trade than your competitor, go him one
betted- The soundness of this logic none will
question. It should convey something of import
to the talking machine dealer who has no plans
in mind whereby he can go his competitor one
better. I have in mind just now one energetic
dealer whose well -organized selling campaigns
are steadily increasing his profits.

This dealer is never beset with slack business.
The reason is simply that he keeps everlastingly
alter his patrons. reminding them of the mer-
chandise he handles. Whereas other dealers
may be satisfied to mail out the monthly record
catalogs that are supplied them. this particular
merchant goes his competitors one better by
supplementing these very catalogs with postal
catalogs which he sees to it are mailed to the
proper prospects.

Let us show how this dealer does it. It is a
very simple idea when one conies to think of it,
yet it is not so insignificant that it is not worth
a trial by other talking machine men. In his
store everything is planned out carefully, nothing
whatever being overlooked that may in any way
contribute to the possibility of increased volume
of sales. He and his store -people try, in a word,
to sell the right article to the right customer.

By studying his clientele this talking machine
dealer is enabled to suggest possible sales. even
though the prospects he endeavors to interest
do not visit the store. He has instructed all of
his salesmen to keep a tab on the kind of pur-
chases made by the different customers. This
is of particular value, as regards the selling of
talking machine records.

People as a rule have a liking for certain
kinds of records, such as classical pieces, or
romantic, or popular. This the dealer and his
salesmen find out. He ascertaii..; to a nicety
just what records sell best with certain cus-
tomers and he profits by this information. Some-
times prospective customers request selections
which do not happen to be in stock. This talk-
ing machine dealer capitalizes on his knowledge

Ii the customet is a lieu one, it is ctli,t.1
pecially advisable to secure the requested record.
Otherwise that patron may be forever lost to
the store if he or she goes out without the
desired record. This dealer does not neglect
his opportunity here, but neither does he stop
at this point; he lists the prospective customer
down on his book, at the same time entering
a notation anent the kind of record asked for.
Let us assume it is a piece of music adapted to
(lancing. Well and good. This dealer, naturally,
has a certain amount of assurance that the new
prospect is interested. or may be interested, in
ether records of a similar character.

glIt P rim "!!""'t"1111111111111M11111111111111

Customers Who Stay -4

r; Away From the Store j
Ifor a Long Period of

e Time Can Be Placed a1
I Again on Buying List

ill
He finds out as much to his profit often

enough. And you will find that a great many
people who purchase music records from you
do so only occasionally. These customers may
stay away from your store for any of a number
of reasons. But the wise merchant makes all
of his prospects pay in the way of added busi-
ness as much as possible. lie does this by
reminding hi> prospects of the merchandise he
randles.

All well -established businesses have a certain
number of well -paying clients: people who
are steady customers, the kind who can be

depended upon for a certain amount of trade.
Nn business can hope to maintain itself on a

..cssfu. ' 3. must rely for support or

Ward's Khaki

Craig Cover with No. 3 Slope

THE C. E. WARD CO.
(Well -Known Lodge Regalia Houle)

101 William Street New London, Ohio
Alto Mnulacturern of Rubberized Genera
and Ouit Coven for the Wareneene

Moving Covers
Distributors

BRISTOL 4. BARBER. INC
3 E. Nth St . New York Cite

YANK  LANGE ORVG CO
207.215 E. Water Sr. MI WI..

COHEN  HUGHES INC
Washington. 0. C

BECKW ITHCFNEILL CO.
Minneapolis. Minn.

STREVELLPATERSON HAROWARE CO
Salt Lake City. wail

C. L. MARSHALL CO.. INC
Beckman Bldg.. Cleveland 0
Butler Bldg.. Detroit. Mith.

THE REED CO.
237 Fifth A . Plittleurph. Pa

C. I. VAN HOUTON  ZOOM
140 S. hearborn St.. Graces*. III

SONORA OISTRIBUTING CO OF TEA AS
Dallas. Tense

KNIGHT -CAMPBELL MUSIC CO.
1506 SI.. 0 . Colo

CHAS. H. YATES
311 Laughlin Bldg., Los Andelee. Cal.

W O. is C. N. ANDREWS
Buffalo. N. Y.

SACHS le CO
425 So. Vrabaeh Ave Chicano

SHERMAN. CLAY CO.
741 Mission St . San Frandeco. Cal.

ANN A. FUTCH CO.
35 Auburn Ave., Atlanta. Georgia

,500 South Boulevard, Outlet*. N. C.
630 wnshington St. Jacksonville. Fla.

ORTON BROTHERS MUSIC HOUSE
Butte. Mont.

GRAY  OVOLEY CO.. Nashville, Tenn

ASSOCIATED FURNITURE MFRS.
St. Louie. Mo.

W. J. DYER  BRO.. St. Paul. Minn.

AMERICAN PHONOGRAPH CO.
BurlInatoa. Vt.

JOSEPH BARNETT  00.. ender Radicle. la

Frank V". Faulhaber
:MA

Ilt prOpf tOr of such a
business would indeed have a small sense of
security.

Whenever a customer enters your store to
purchase some music records capitalize on the
information you secure. Keep a record of all
purchases made, the sort, the quantity, etc., by
the different patrons. It will pay you in the
long run. Then, when a customer stays away
from' your store you can send out postal cards
in addition to the usual monthly music record
catalogs. Some people do not accord the cata-
logs adequate attention. Many throw them
away without looking them over.

Postal cards sent to your prospects naturally
can be made much more specific by the simple
matter of a little more work on the part of
sonic assistant in your store. But this work
should be done well if at all. With all the
information available you can construct the
postal cards accordingly.

The expense involved in the postals can safely
be disregarded, for it will prove a wise invest-
ment later. As our talking machine dealer goes
about it, he sees to it that the writing is done
in a neat hand, understandable by all. He mails
these postal cards regularly. One person will
receive a card with the suggestion to buy such
and such a record, a record, naturally, in which
he or she may very possibly be interested.

Let us cite a number of specimens that will
serve as inspiration for others. The following
is the kind that may go to a certain class of
customers who have shown themselves to be
interested in this kind of record:

Dear Madam: We've got a record in stock now in
which we think you may be interested. It's a fox-trot-"All
Ry Myself." This piece is making a great hit, and we are
sure it will appeal to you at well as it does to others.
Step in some time this week and let us put it on the
machine for you.

The foregoing is not very much and will go
easily on the ordinary postal. Naturally it is

more effective by means of the hand -writing,
thus catering direct to the prospect. It tells of
a certain song, suggests a certain sale. and, as
results prove, tends to augment the number of
-:,des of that piece.

To such customers as have manifested an

appreciation for good music, this talking ma-
chine dealer suggests sales in which they may
Ire interested. The succeeding trill illustrate:

Dear Madam: We have just received a record which we
.,re positive will appeal to one of your taste. Would you
let us play it for you' We should be only too pleased.
It is called "Fantaisie Impromptu" (Chopin), a pianoforte
-1o, by Leopold GOdowsiLy. This is a piece of music

,u will be impelled to take home with you, once you hear
it Come this week'

The foregoing is another that will indicate the
kind of cards that can be mailed to your pros-
pects. It confines itself to discussing one piece
of music, one, naturally, in which the prospect
is almost sure to be interested. It is a specific
:Appeal, and for that reason alone should develop
many sales.

When a customer receives such a card it makes
an added impress by the personal touch that is
conveyed through the hand -writing. Were the
card printed, carrying more text but less specific
tiggestions, it might not prove so effective.

Such postals will receive more attention when
ritten by hand, and it is sure to impel action

In a number of cases if the pieces of music
which the talking machine dealer tries to in-
terest the prospect in are really of the same
haracter that have been purchased on former

occasions. By calling attention to certain rec-
ords in which the customer has shown he or she
may be interested, you will find that many sales
will develop that otherwise would not accrue
to the benefit of your store.

By means of such postals the customer is



Ann. 15, 1922 THE TALKING MACHINE WORLD 49

brought face to face with something of interest
without having to go about searching for it in
the monthly catalog received. And by sending
the cards regularly each month as the enter-
prising dealer dots, the prospect will learn to
lc.ok for them. That prospect, moreover, will
be decidedly impressed by reason of the fact
that the talking machine dealer is calling atten-
tion repeatedly to music records which really
appeal. Added volume of business is the in-
evitable result of a practice such as this.

The postal cards, too, will prove the means
whereby you can encourage former patrons to
pay more visits to your store. Don't make the
mistake of letting a prospective patron go out
of the store without procuring the record re-
quested and without making an effort to secure
the given record. Let the patron know you are
ready to serve. And the postal cards, as sug-
gested. will serve to assure the customer that
you are really trying to please by furnishing
records that appeal. Specifically, the use of
postals will mean more patrons and more
patronage.

OALLICURCI AT GRINNELL BROS.

The accompanying unusual pose of Madame
Galli-Curci shows the popular operatic star in
the Victrola department of Grinnell Bros Dc-

Mme. Galli-Curti in Detroit
troit, on the occasion of her last recital in that
city. It shows the singer standing at the side
of a period Victrola and displaying a distinct
interest in the papier macho model of the Victor
dog. It would seem as if he were enjoying the
golden voice of the diva.

NEW YORK CONCERN IN BANKRUPTCY

A petition in bankruptcy has been filed against
Talking Motion Pictures, Inc., of 203 West For-
tieth street, New York City. Liabilities of the
concern are said to be $120,537 and assets of un-
known value. A. Fcrron has been appointed re-
ceiver. The corporation has been featuring syn-
chronized motion pictures under patents granted
to Orlando B. Kellum.

The business man who begins to feel sorry
for himself and loses his aggressiveness and
optimism has reached the last .tact. iai the
downward path to failure.

THE BROOKS INBUILT AUTO-
MATIC REPEATING

PHONOGRAPH
The most won ierful Talking
Machine on the market. All but
human, will play any part or all
of any record from one to eight
times. Set the dial ant have
music throughout the meal or
during the dance. It is justly
termed the "wonder" instrument,
exquisite in cabinet design and
marvelous in tone Send tor deal-

ers' discount. Distributors wanted.

BROOKS MFG. CO.
Saginaw Welt.

FEATURES VICTROLAS FOR SCHOOLS

Inaugurates Teachers' Day and Sends Out Pam-
phlets Illustrating Value of the Victrola in
Educational Work-Plan Boosts Record Sales

MARION. lii., April 1.-Fay Luyster, manager of
the talking machine depai tment of the local store
of the Cline -Vick Stores, has greatly stimulated
the sale of Victor records and aroused consider-
able interest in the Victor line of talking ma-
chines through the medium of "School Teachers'
Day."

A circular letter, accompanied by a small, hand-
somely illustrated folder, was sent to the school
teachers in the city. The letter of invitation ex-
plained that the plans of the educational authori-
ties in the study of music were a matter of in-
terest to all teachers and a visit to the store would
result in an explanation of the value of the Vic-
trola in the school and the records best suited
to this work. The folder showed children at play
and study with the aid of the Victrola. The fol-
lowing titles of a few of the illustrations are self-
explanatory: "Instrument Study," "School March-
ing," "Group Singing," "Gaines on the Lawn"
and "Music Appreciation."

USES RECORD FOR ROULETTE WHEEL.

Police Raid Discloses Roulette Wheel Made From
Record, "Home, Sweet Home"

KEY West, FLA., April 5.-Maybe they've stopped
making roulette wheels, or perhaps Manuel Gon-
zalez, operator of a coffee shop here, didn't have
a catalog showing where one might be obtained.
Anyway, such inconveniences didn't bother Man-
uel when he decided to install one in the rear of
Isis place recently.

Officers raided the shop, seized the layout and
upon examination discovered that the wheel was
home-made, manufactured from a talking machine
record. The record had been painted, had num-
bers from 1 to 30, and officials who scraped some
of the paint away discovcied it. was originally
a vocal rendition of "There's No Place Like
!tome."

Gonzalez failed to tell the court whether the
title of the hidden song was a warning to those
who bucked the wheel or whether he regarded it
as a lucky omen for the "house."

COLUMBIA CUT-OUT ANNOUNCED

At the monthly meeting of the Talking Ma-
chine Men, Inc., held last month. a letter
was read by Irwin Kurtz, president of the
Association, which he had received from the
Columbia Graphophone Co., stating that a cut-
out of 525 Columbia records would be announced
to the trade Wry shortly. Geo. W. Hopkins,
who signed the letter, also advised the Associa-
tion that the specific details as to the cut-out
would call for a very liberal method of exchange
that would undoubtedly please the dealers.

LOANS "TALKER" TO FOOD SHOW

SYRACrSE, N. V., April L-Godard's Musk
House, of this city. featured the Victor talking
machine in the Food Show held here recently.
The company loaned the talking machine and a
piano to the show to furnish music while the
event was in progress. The talking machine de-
partment of this house, although only in opera-
tion a few months, has built up a nice business
in Victor machines and records.

GIVE THE BUYER A CHANCE

Some salesmen have such a fluent flow of
flowery language that they don't give the pros-
pect a chance to close the deal. Finnly en-
trenched in their conceit, they bombard the pros-
pect with a barrage of adjectives, hoping thereby
to overcome resistance and emerge victorious
from the field with a sale to their credit. Some-
times even a customer would like to ask a ques-
tion concerning an instrument which represents
an investment of considerable money.

Here Is The
GILT EDGE
Silent Salesman

THIS handsome all -
metal counter dis-

play in colors is spe-
cially constructed to
hold and display 100
packages of Gilt Edge
Needles, in assorted
tones, through openings
in the front of the dis-
play stand. The pack-
ages can be taken out
of the reverse side
only. This prevents un-
desirable iampering
and loss of needles.
The Gilt Edge Silent
Salesman will sell phon-
ograph needles for you.
Just place it on your
counter-and watch it
work.

Gilt Edge phonograph
needles are made from
start to finish in the
U. S. A. The point of a
Gilt Edge Needle is

treated by an exclusive
Reflexo process. This
minimizes friction and
eliminates the scratch-
ing sound. The chem-
ical layer on the needle
not only produces a

more beautiful tone but
actually prolongs the
life of the record.

Write today for
samples and prices.

REFLEX()
PRODUCTS CO., Inc.

347 Fifth Avenue
5.1 1451. v SmaiI  wt

New York City
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MR. EDISON MAN
Don't say

"KAN'T" say "KENT"
Write for Catalog of Complete Line

THE KENT SPECIAL
For the

NEW EDISON DISC
Is Especially Recommended

F. C. KENT CO. U. S. Pat. off. IRVINGTON, N.J., U.S.A.
-OPERA BOOK MONTH" A SUCCESS

Mickel Bros. Co., Des Moines, Ia., Sponsors
Unique Publicity Campaign-Drive Sells Vic-
tor Books of the Opera and Red Seal Records-
H. B. Sixsmith in Charge of Campaign

DE, NloiNrs, IA.. April 6.-Under the auspices of
the Mickel Bros. Co.. Victor wholesaler at Des
Mo nes. Ia.. "Opera hook Month" vas introdnced

BARS MUSIC StlOr nIvrts.

,

VIGTROLAS

- r

I RECORDS SUPPLIES

Display of Baas' Music Shop. Rock Island. IU.
in this territory during the month of February
and proved a signal success. This enterprising

holesaler co-operated with the Vu tor dealers to
excellent advantage, and the Victrola Book of the
Opera. which is published by the Victor Talking
Machine Co.. was the subject of one of the most
interesting and effective publicity campaigns that
have been introduced reeler! - -

The House
of

Mellor
in

Pittsburgh
since

1 8 3 1

:Mickel Bros prepared a series of letters which
vere mauled to Viclta deiderN at regular intervals
m order to keep their enthusiasm at the highest
pomt rubber hand stamp bearing the words
"February I  Opera Book Month --Push It" was
used on every puce of literature sent out to the
dealers, and a bright-color...1 st.cker as placed
on all parcel post and expre- bae-. The
jobber also supplied small sircular btu same size
as the 'dement. which a gave to the dealers
in large quantities. and. in addition, large window

,-tor, were supplikil to every dealer.
ordwg to the record: of Mickel Bros 1.520

\ it I Ia kooks of the Opera were actually sold
t th, dealers during the month of February. and
.1 is t mire T)t'INAlle, ntort impressive when it i-

alvt d that the aver.bz jobber's sale of thi-

Display of Iowa Mercantile Co., Newton, Ia.
Look amounts to sometlii... like 500 during the

ar. t /tic of the most important features of the
ampaign is the fact that Victor dealers report a

:narked increase in the sale of Rod Seal records
liaing the month of February. This can un
doulitedlv be traced to the direct influence of
-( ra I:ook :Month. and in quite a number of
casts compli te sets (if operas were sold during
the campaign.

Mickel Bros. suggested to the dealers that they
prepare aurat t:%t window displays during the
-Book of tin Opera Month" and feature this
book as ctiectivi Ty as possible As a result of
this suizgestion, many handsome window displays
\t ere prepared by the dealers, and among the most
attractive were the three shown in the accom-
panying illustrations. Window displays of es:-

cuptional beauty wet-, also prepared during
"opera Book Nlonth" by the following Victo
dealt. rs: L. A. Murray. Davenport. Ia.: NI. V
Duncan. Ia.. and T. I). :looth1). Chero
kec. Ia.

The entire campaign was personally superv.sed
and directed by II B. Sixsmith, sales manager
of the Nfickel Bros. Co.. who deserves unlimited
commendation for the co-operation and service
that he extended to the Victor dealers It is sale
to predict that the "Book of the Opera Month"
will he an annual institution. as the results of
the first campaign %yell warrant its regular coin
tinuance.

A BUSINESS CHANGE IN DETROIT

Goldberg Phonograph Co. Sells Branch Store in
That City to Markowitz & Zuroff

Drruorr, Nficn April 4.-The branch store of
the Goldberg Phonograph Co.. at 2813 Hastings
street, this city, was sold recently to Markowitz

Zuroff, who will make extensive improvements
in the store and enlarge the scope of the business.

111

...-""'

Display of Davidson Co., Waterloo. Ia.
catering largely to the foreign population in this
sectlon The Victor bine will be handled exclu-
sively-

Mr. Markowitz was for a number of years asso-
ciated with Max Strasburg, Victor dealer, who
also had a Je%ett store on Hastings street.

Mr. Zuroti was formerly connected with the
Northwestern Talking Machine Co., which like-
wise conducted a store on Hastings street. han-
dling the Columbia. \1r. Goldberg will now de -

all 11'.. '' ire.

Do You Throw Money Away?
It is not a popular pastime-but still it is
unconsciously done by many who just don't
know that Repair Parts can be bought for less

RENE MADE SPRINGS AND PARTS ARE BETTER
COST LESS

RENE MFG. CO. Montvale, N. J.
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JUS OUT!
TAHAKINC
MAICHINO
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DIRECTORY

EDWARD LYMAN BILLit9
PVZ3LIbS
373 FOURTH AVENUE
N nivv BYO 1-

Here is the handbook of the talking
machine industry for which you have
long been waiting. It is a directory
you can keep on your desk to give
you, in an instant, detailed knowledge
about this and that company. which
would otherwise consume much of
your time to secure.

ONLY 50 CEA'TS

For instance. it will give you a com-
plete up-to-date list of the manufac-
turers and jobbers who comprise the
talking machine industry. including in-
valuable data about each concern, such
as location of factories. names of offi-
cers. location of branch offices, trade
names controlled, policy of marketing
product. etc., etc.

ONLY 50 CENTS

Also it will give you a full. up-to-date
list of the manufacturers who make
any given class of product. such as
talking machines, records, parts, ac-
cessories, store equipment, etc.

ONL Y 50 CENTS

This book contains the kind of data
about each concern which cannot be
put into the company's current adver-
tising for lack of space and which is
nevertheless a kind of data that is val-
uable from your standpoint.

ONLY 50 CENTS

This volume also contains a number of
pertinent articles on highly important
topics and much other material too ex-
tensive to enumerate here in detail.

ONLY 50 CENTS

It is the only book of its kind ever
published and is a volume which no en-
terprising member of the industry can
fairly afford to do without. It has
been produced by the publishers of
The Talking Machine World.

ONLY 50 CENTS

USE THIS
COUPON NOW
Send Cash, Stamps or Check

EDWARD LYNIAX BILL Inc.,
373 Fourth Ave.. New York City

Gentlemen:
Please send me postage prepaid a copy of the 1922 edition of The Talking

Machine World Trade Directory, in payment for which I enclose 50 cents.

Name

firm

Street

City osuf Slate



1
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TO WM' LIFE OF PATENTS ANNOUNCES NEW EMERSON ARTIST MANAGERS SEE EXPORT BOOM

New Bill Would Invalidate Patents in Five Years
in Cases Where the Patentee Fails to Make
Use of His Invention During That Period

WASHINGTON, D. C., April 3.-A bill to limit
the life of patents to five years where the patentee
fails to make use of his invention has been intro-
duced in the Senate by Senator Ladd, of North
Dakota. The bill further provides that the life
of a patent when sold by the patentee and not
utilized by the purchaser shill be two years. The
measure aims at the practice of corporations buy-
ing up patents affecting products which they may
manufacture in an attempt to stifle competition
and to prevent the development of improvements
The bill has been referred to the Senate Commit-
tee on Patents and will be made the subject of
public hearings before any action is taken to
bring the bill before the Senate for adoption.
Under the law as at present written the life of a
patent is seventeen years no matter whether it
is made use of or not.

NEW VOCALION RECORD SIGNS

Large Metal Replicas of Vocalion Red Records
Now Ready for Dealers' Use

The Aeolian Co. has ordered and had delivered
a large supply of new model outdoor display
signs, featuring the Vocalion red records. The
signs are made entirely of metal, equipped with
hangers and braces, so arranged as to suspend
the record over the sidewalk. The sign proper
is 19 inches in diameter and an exact replica of
the Vocalion record, though entirely of metal. A
number of dealers have already ordered the signs
and it is expected that the majority of those han-
dling Vocalion records will take advantage of the
opportunity for calling attention to the line.

The Victor Phonograph Shop, of Ellenville.
N Y., was recently sold at auction in a bank-
ruptcy sale.

Lajos Shuk to Record for Emerson Library-
Well Known Here and Abroad

The Emerson Phonograph Co. announced re-
cently that arrangements had been closed where-
by Lajos Shuk, well-known Hungarian 'cellist,
would record exclusively for the Emerson li-
brary. Mr. Shuk's first Emerson record will be
announced in May, and judging from the de-

Lajos Shuk, Hungarian 'Cellist
mands from Emerson dealers for this type of
record it will receive a hearty welcome.

Mr. Shuk has appeared on the concert stage
both here and abroad, his appearances including
the following: Soloist with the Berlin Philhar-
monic Orchestra, soloist with the Budapest Or
chestra, Munich Orchestra, Sofia Orchestra and
Constantinople Orchestra. He has also appeared
on the concert stage in New York, Pittsburgh,
Youngstown and other cities, where his play-
ing won the enthusiastic approval of the news-
Faper critics.

It is not how much ability you have, but how
you use it that counts.

Normal Basis in Exports Will Be Restored This
Year, Predict Speakers at Annual Meeting

A great boom in the country's export trade this
year was predicted by export managers at the
annual meeting of the Export Managers' Club,
at the Hotel Pennsylvania, New York.

Leland R. Robinson, assistant director of the
United States Bureau of Foreign and Domestic
Commerce. who was a speaker at the recent din-
ner of the club, said that last year's slump was
one of values and not of volume. "There is every
reason to expect that we have passed the most
critical period in our economic readjustment," he
said, "and I believe the next two years will show
a steady rise in both volume and values of our
exports."

Speakers at the meeting emphasized the slogan
"This Is the Year," printed at the head of the pro-
gram. "We are looking for a great comeback
this year," said B. Olney Hough. "Many have
forgotten that our export trade, even last year,
was just as great as it was before the war. This
year we are going to get back on a normal basis.
Trade all over the world was demoralized last
year, but this year it is coming in faster and
faster."

Export managers declared that they were get-
ting two and three times as much business as they
were three months ago. One manager was
quoted as reporting that his January export busi-
ness was double that of December, his February
business doubled his January business and his
March business greater than his February busi-
ness by a fairly good percentage.

PURCHASES MUSIC STORE

Tom Graham's music store, at 228 Court street.
Peoria, Ill., has been purchased by J. R. Gavin
and A. H. Schmidt, who will operate the business
under the firm name of Gavin & Schmidt. Bald-
win pianos and a good line of talking machines
will be handled.

Flexlume Signs-
Make Your Store Front Earn Money

The space at the front of your store has a cash value any advertiser
would gladly pay for, but it is worth far more to you than to anyone else.
The way to get your money out of it is to install a Flexlume Electric Sign-
the kind with the raised,snow-white glass letters. It will actually increase
the money which comes into your cash register each day.

Flexlmnes have raised, snow-white glass letters standing out from a
dark background. They are perfect day signs as well as night signs-
greatest reading distance, lowest upkeep cost, most artistic designs.
Let us send you a sketch shoving a Heshone to meet your particular ne7s.

FLEXLUME CORPORATION
36 KAIL STREET BUFFALO, N. Y.

Floalatrato-Elactrie Signs Made Only by the Flealuma Corporation
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PUBLICITY BY MEANS OF PAMPHLETS

Four -page Folders Containing News Items of
Local Interest Can Be Made to Pay Big Divi-
dends in the Way of Increased Patronage

The constant reminder to the public of the
name and location and the line carried by a busi-
ness house is an invaluable asset to any concern.
In the talking machine business the competition
is particularly keen and the dealer who would
remain in the race for existence must utilize every
legitimate means of increasing his sales. Pub-
licity is probably the greatest factor in bringing
this desirable condition about.

A plan which has been used by several dealers
with outstanding success is a personal message
from the house to the public through the medium
of a monthly bulletin or pamphlet. This pam-
phlet can be prepared in the shape of a four-
page folder of small size. Part of the text of
the folder should be given over to local news
items of wide public interest. Sufficient space
should also be allotted to items concerning four
or five records which the dealer is anxious to push
each month and a paragraph should be devoted in
each issue to the proper came of the talking ma-
chine. The cost of publicity such as this is ex-
tremely small and the results, when the pam-
phlets are mailed to a selected clientele, should
make the expenditure a first-class investment.

DAYTON, 0., STARR CO. To MOVE

Attractive New Quarters Will Afford Greater
Floor Space for the Steadily Expanding Busi-
ness of Prominent Music House

DAYTON, 0., April 7.-The Starr Piano Co., of
27 South Ludlow street, this city, will soon be
quartered in its fine new 1.uilding at 116 North
Main street. The new store is being thoroughly -
remodeled to meet the needs of the steadily ex-
panding business of the company and in addition
to a considerably enlarged floor space the com-
pany will have the most up-to-date appointments
that it is possible to obtain. A much larger stock
of Starr phonographs and Gennett records, as well
as pianos, will be handled at this establishment.

The difference between a real merchant and a
storekeeper is that the merchant uses his brains
to devise ways and means of increasing his busi-
ness and the storekeeper sits in his store like a
spider iii its web waiting for the customer to
come in.

NEW COLUMBIA DIRECTORATE

Important Changes Made in Columbia Grapho-
phone Mig. Co.'s Directorate-H. J. Fuller Now
Chairman of the Board-Prominent Industrial
and Financial Executives Elected Directors

The annual meeting of the stockholders of the
Columbia Graphophone Mfg. Co. was held at
Bridgeport, Conn., on March 27, a large majority
of the stock being represented. At this meeting
important changes were made in the directorate
for the coming year, and the new board of direc-
tors is as follows: If. J. Fuller, chairman Gillette
Razor Co., chairman of the board; M. N. Buckner,
chairman, New York Trust Co.; G. L. Burr,
Guaranty Trust Co.; C. W. Cox, Robert Win-
throp & Co.; \V. C. Dickerman, vice-president,
American Car & Foundry Co.; Van Horn Ely,
president, American Railways Co.; G. 11. Kinni-
cutt, Kissel, Kinnicutt & Co.; F. W. Shibley,
vice-president and industrial representative of the
Bankers' Trust Co.; E. E. Thompson, Crane,
Parris & Co., Washington, D. C.; T. F. McClel-
land and Douglas Parmentier, of the Liberty
Industrial Corp., and II. L. Willson. president,
Columbia Graphophone Mfg. Co.

Francis S. Whitten, formerly chairman of the
board of directors of the Columbia Graphophone
Co., is no longer a member of the directorate, and
is succeeded as chairman of the board by II. J.
Fuller.

II. L. Willson, president of the company, in
outlining its policies, stated as follows: "It will
be the policy of the Columbia Graphophone Mfg.
Co. to establish itself firmly with the dealer
through .superior product, sound merchandising
policies and extended advertising activities, with
a view to further stimulating public demand for
phonograph music generally, but through the
medium of Columbia instruments and records
specifically. It will be the company's particular
aim to further establish its good will with the
dealer through perfect service and intimate co-
operation. Close contact with the dealer and
sympathetic knowledge of his problems are of
prime importance at this time, in view of the
many companies which sprang into existence dur-
ing the inflation period, which have placed in
competition with the high-grade, nationally ad-
vertised products cheap and inferior merchan-
dise. The management recognizes the necessity
of strictest economy in every department of the
organization. Much has been accomplished in
this direction in the past thirty days through a
reduction of overhead."

"EFFICIENCY"
To Our Customers We Owe All To Them We Give All

To be efficient you must
be served efficiently.
Our realization of
this truth makes

us constantly
strive to reach the

highest pinnacle of
efficiency in our field.

COHEN & HUGHES

JOBBER'S OPTIMISTIC REPORT

C. L. Marshall, Sonora Jobber in Detroit, Gives
Interesting Résumé of Conditions-Dealers Are
Advertising Consistently and Effectively

Drritiatr, khcn., April H. Heinsman, sales
manager of the C. L. Marshall Co., of this city,
distributor of Sonora phonographs, accompanied
by E. D. Coots, field representative from the
Sonora executive offices in New York, returned
recently from a trip through Michigan and Ohio.
In a chat with The World Mr. Marshall com-
mented upon this trip as follows:

"We are pleased to say that we are feeling
greatly encouraged over business prospects for
the balance of the year since receiving these re-
ports. The trade shows more of a mind and the
mood to do something to get things moving, in-
stead of the attitude of calm acceptance of condi-
tions as they are and waiting for business to
make its recovery unassisted. Discussions of
plans and suggestions for creating business have
taken the place of the previously much -talked -of
subject, 'Bad Business,' and as a whole it seems
we arc awakening to the realization that the rem-
edy is in our own hands if we apply it. This is
one of the best indications, because all that is
necessary is the spirit of co-operation and work.
and to get the mental wheels revolving in the
right direction and the rest will follow.while burdened with
orders for machines, we have been successful in
selling our dealers the advertising idea, and their
activities in this direction are already showing
results. The newspaper campaign now being car-
ried on in Detroit and Cleveland papers, which
will be continued the balance of the year, indi-
cates the attitude adopted by Sonora dealers to-
ward the 'Go After It if You Want It' business
condition of to -day. Sonora dealers are now
doing more advertising in our territory than ever
before, and it is being done to greater advantage,
because it is being done more carefully and with
more consideration as to the results to be ob-
tained. The Sonora Phonograph Co.'s policy in
regard to service, its strong belief in the advan-
tages of well -managed advertising and its lib-
eral co-operation along these lines are of very
great help to Sonora dealers.

"With few exceptions our dealers have their
stocks down to normal, and we are anticipating
a steady increase in business from now on. Sam-
ples of the new period model Lafayette have just
gone forward to the dealers, and this will be
followed with the new Queen Anne in a few
days."

NEW YORK DEALERS ADD VOCALION

Among the recent dealers to take on the Vo-
ralion line of machines and records in New York
City arc Schleicher & Sons, piano dealers at 402
East Fourteenth street, and the Broadway Art
Stores, with headquarters at 1389 Broadway. The
latter concern opCrates a chain of stores through-
out the city. Wm. Kreutzer, of 328 West 125th
street. and Marconi Bros.. 126 Fifty-ninth street.
have also added the Vocation to their stocks.

BARRINGTON CO. OPENS IN BERKELEY

ButKuLv, CAL., April 4.-The Barrington Music
Co., Columbia and Pattie dealer, was recently
added to the fine music stores in this city. G. C.
Barrington. formerly associated with Sherman,
Clay & Co. and Eilers Music House, is at the
head of the new concern and personally manages
the store, which is one of the best in the city
and has the advantage of a fine location.

NEW YORK INCORPORATION

The Capitol Phonolier Corp., of New York
City, has been chartered in New York State,
with a capital of $15,000. II. and M. Michaelson
and L. Potter are the incorporators.

The Music Shop, 237 Main street. Johnson City.
N. Y., is featuring Victor products in an effective

WASHINGTON advertising campaign.
Wholesale Exclusively

BALTIMORE
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All models equipped with
automatic slop; universal
lone arm, furnished in Eng-
lish brown mahogany and
figured American walnut.

Noteworthy Designs in the
Hallet & Davis Phonograph

THE four new models of the Halle t &
Davis Phonograph are destined to be
the most popular ever shown.

Characterized by the rare beauty of design and finish
and by fineness of construction, these instruments
portray the quality so long associated with the name
Hallet & Davis.

Nothing has been considered unimportant, no detail
too small, which would make for perfection in the
construction of these phonographs. The reproducer,
tone arm and sound amplifier are especially con-
structed along the highest scientific principles of
carrying sound waves. The motor designed by leading
engineers is strong, durable and silent; the whole
mechanism is in perfect balance and tested to the
thousandth part of an inch.

The cabinets are of the finest woods made with the
high piano finish, and are of charming designs which
will appeal to the most discriminating buyers. These
phonographs present the highest type of artistic
blending of a musical instrument into fine furniture.

Exclusive territory now being assigned to the
right dealers. Write for full information. You
will want this valuable agency.

Phonograph Division
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REGAL PUBLICITY ACTIVITIES

Hanger Featuring Current Releases Added to
Dealer Helps-New Comedy Song Will Be
Widely Featured in Publicity Campaigns

The advertising department of the Regal Rec-
ord Co., New York, has just prepared a special
window strip featuring a comedy song entitled
"Mr. Gallagher and Mr. Shean," which promises
to be one of the most popular numbers issued
in recent months. This song, which is dedi-
cated to the two vaudeville headliners whose
names are mentioned in the title, was recorded
for the Regal library by Irving and Jack Kauf-
man, and judging from all indications Regal
dealers are planning to feature this selection as
the basis for their current publicity campaigns.

For the first time Regal dealers were fur-
nished this month with a hanger listing cur-
rent Regal records. This hanger is suitable for
use in windows and booths, and forms a wel-
come addition to the Regal sales helps. The
company is planning to issue these hangers regu-
larly, and E. II. Davis, advertising manager of
the company, is personally directing the prepara-
tion of the designs.

A new form of envelope for Regal records
was placed in the hands of the dealers a few
weeks ago and has been the subject of favorable
comment by Regal representatives throughout
the country. It is durable and attractive, and
is being used to excellent advantage.

H. P. KERLER NO TES TRADE RISE

Henry P. Kerler, vice-president of Ilsley-
Doubleday & Co., Ncw York City, reports a
noticeable increase in business in the talking ma-
chine field. This company has long specialized
in the production of greases and lubricants for
the talking machine. The quality of their prod-
ucts has built up for them , large clientele
throthzliou. th, ?rid,

PATENT OFFICE RAISES FEES

President Signs Bill Providing for Salary In-
creases for Patent Office Employes, Additions
to Staff, Boosts in Fees-Some Other Changes

WASHINGTON, D. C., April 8.-The bill provid-
ing for an increase in the salaries of Patent Office
employes and an in-
crease in the person-
nel of the office, as

well as a boost in the
prices charged for the
filing of patent 'appli-
c a t ion s, furnishing
copies and abstracts of
patents, etc., has been
passed. It is hoped
that the reorganiza-
tion will citable the
Patent Office to bring
its work up to date.

Following the pas-
sage of the bill the
Patc n t Office an-
nounced that the fee
for filing each origi-
nal application for a
patent, except in de-
sign cases, will be $20
instead of $15, as at
present. The act also
provides. in addition
to the present fees
for recording assign-
ments or other papers,
that there shall be paid
or application included
ing 25 cents additional.
five on and after April

EFFECTIVE WINDOW DISPLAYS

Attractive Service Arranged for the Benefit of
Vocalion Record Dealers

The wholesale Vocalion department of the
Aeolian Co. has just completed arrangements for
a comprehensive window display service for the

One of the Vocalion Window Displays for Dealers
for each additional patent benefit of the retailers icaturitm Vocalion records.
or involved in one writ- The displays consist of a number of hand -painted
The new fees are effcc- cards of various sizes featuring the latest and

19, 1922.

Barringer's Victrola Shop, of Kokomo. Ind.,
has moved to 118 West Mulberry street from its
former location on North Main street.

most popular record releases in a manner that is
bound to attract attention. Retailers who have
already taken advantage of the service are enthu-
siastic over the possibilities and over the excellent
effects that may be obtained through its use.

The accompanying illustration shows one of
the latest window display sets arranged for dem-
onstration purposes, and affords an excellent idea
of the attractive window treatments that may be
carried out through the use of the display cards,
the accompanying records and various effective
"properties." Each of the displays consists of
five cards and are furnished to the dealer at cost.

LEAVES EDISON ORGANIZATION

If. R. Skelton, Former Territorial Supervisor for
Thomas A. Edison, Inc., Resigns

II. R. Skelton, for many years territorial
supervisor for Thomas A. Edison. Inc.. has an-
clunced his resignation to become effective im-
mediately. The move will be regretted by his
associates, for Mr. Skelton joined the Edison
association in the old days of the cylinder ma-
chine. Recently Mr. Skelton's supervisorship
has included Pennsylvania, New York, New
England States and all of Canada, although most
of his activities were confined to the East.

Mr. Skelton entered the talking machine in-
dustry in 1899 with the Columbia Phonograph
Co., and became field representative for the
Edison laboratories in 1909. He took up his
N ork as supervisor in 1914.

FRENCH INCREASE CUSTOMS DUTIES

A decree relative to customs duties increases
for France and Algiers, which was published re-
cently in the French Journal °flick], affects mu-
sical instruments as follows: Pianos, upright and
grand. also organs, harmoniums. etc., pneumatic
pparalus, etc.. 70 per cent general tariff, 35 per

cent minimum; violins, bows, etc., 90 per cent
general tariff and 45 per cent minimum: phono-
graphs, cylinders, records, 50 per cent general
tariff and 25 per cent minimum.

Luscher, a talking machine dealer 011
Third avenue at 144th street, New York City.
has purchased the building which houses his
business.
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ASK TO
HEAR IT

THRTHEEENIRLONCINKcin

Tern di Vatse Lente

Ito three o' clock in the morn .

IMES \AALTZ IS 4.1 15

DANCE RECORDS BY YERKES ORCHESTRA GROW IN FAVOR
One of the real features of the Vocalion record

catalog is the series of dance records recorded by
the Yerkes S. S. Flotilla Orchestra, which pro-
vides the dance music fnr the popular S. S. Flotilla

records that reproduce all the characteristics
rhythm and clever orchestration which are
popular demand at present.

Vocalion record dealers generally throughout

The Members of the Yerkes S. S. Flotilla Orchestra
Restaurant in New York and records exclusively
for the Vocalion.

The Yerkes Orchestra produces a brand of
dance music that is both distinctive and fasci-
nating and enjoys the reputation of being one of
the best of the many dance orchestras in NOV
York, a distinction of no little significance. '

Moreover, the organization is capable of making

the country report a most substantial demand for
the Yerkes dance records, some of the most pop-
ular of which in the Vocation catalog include:
"Blue Danube Blues," "Good-bye, Shanghai,"
"Ty -Tee," "Tell Her at Twilight," "Angel Child,"
"Somewhere in Naples," and the latest dance hit.
"Cutie," from the musical comedy "The Blue
Kitten."

F. W. WYATT JOINS JEWETT STAFF

DETROIT, Mint., April 5.-It was announced this
week that Fred \V. NVyatt would represent the
Jewett Phonograph Co. in Northern Ohio. Mr.
\Vyatt assumed his new duties the first of the
month and is already working in close co-opera-

tion with Jewett dealers in this territory. Mr.
Wyatt has been in the Michigan and Ohio terri-
tory for six years, having been connected with
the C. L. Marshall Co.. of this city. Sonora jobber.
He is therefore well known in this section of the
country, and has a host of friends in the trade.
who will welcome him as a Jewett representative.

MOVES INTO FINE NEW QUARTERS

of New Victrola Department of Griswold, Rich -

in mond & Glock Co. to Bc One of the Finest
in New England When Completed

MERIDEN, CONN., April 8.-The Griswold, Rich-
mond & Glock Co. has moved into the attractive
new quarters which have been under course of
construction here for some time. The new store
consists of one main floor comprising 12.000
square feet, with nearly 5.000 square feet of
floor space on basement aid mezzanine floors.

A feature of the establishment is an exceed-
ingly fine Victrola department, which is so
arranged that the other departments are entirely
shut off from it. Two rows of record demon-
stration booths line both sides of the department
and in the rear there are two large rooms for
the demonstration of talking machines. At
present the finishing touches are being put on
this department. which is expected to be one of
the best Victor sales rooms in New England.

HEMPEL SINGS WITH ORCHESTRAS

CINCINNATI, O., April 6.-Frieda Hempel, Edison
artist. was soloist with the famous Cincinnati
Symphony Orchestra. Eugene Ysaye conducting.
on April 7 and 8. On May 19 the prima donna
will bring her season of eighty recitals and
Jenny Lind Concerts to a close by singing with
the Chicago Symphony Orchestra. Frederick
Stock conducting, at the Ann Arbor May Fes-
tival. Ann Arbor. Mich.

C. D. M. TRADING CO. MOVES

The C. D. M. Trading Co.. which recently
took over the distribution of the Spraytone
phonograph, has moved its cxecutive offices from
59 Fourth avenue, Ncw York City, to 109 La-
fayette street.

OX& RECORDS ARE OR&
We are giving you a chance to grow with us in handling the
Famous OKLL Product. OKA. Records are equal to any on
the market to -day, in fact it is The Record of Quality. We are
anxious to serve you. It would pay you to investigate the
OX Agency.

Yours for ask Service,

INDEPENDENT JOBBING COMPANY Goldsboro, N. C.
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Through the Starr's Singing
Throat of silver grain spruce
-the music wood of the
famous Stradivarius violins
-comes Easter music in
its purity.

The Starr betters all records
-Hearing is Believing. Ask
the Starr dealer for a hearing.

NeW York-Mirada-Lan Angele--Band aghast*
Det eland-1041.2mi pal III

Ito.d on-Jarkionv I Ile-Leadon. Canada
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Here are Van and Schenck again with two
new hits! "Virginia Blues" is on one side
of this new May record and "Carolina Roll-
ing Stone" is on the other. Every Van and
Schenck fan will want this one. A-3577.

Columbia Graphophone
NEW YORK

MEETINGS OF VICTOR JOBBERS' EXECUTIVE COMMITTEE
Various Phases of the Business Situation Discussed at Committee Meetings Held in Chicago and

New York-Close to 100 Per Cent of the Membership of the Association in Attendance

The executive committee of the National
Association of Talking Machine Jobbers held
its annual mid -Winter meetings last month from
March 12 to 16, inclusive, the first session being
held at the Drake Hotel, Chicago, on March 12
and 13, for the benefit of the Western members
of the Association who were admitted to the
executive committee meeting, and on the 15th

and 16th at the Hotel Commodore, New York,
for the benefit of the Eastern members.

Both the Chicago and New York session were
well attended, close to 100 per cent of the Asso-
ciation being represented at one or the other of
the sessions. From all accounts, the meetings
were among the most successful and enthusiastic
in the history of the organization. enthusiastic
because of the success of the new Association
program established under the direction of Pres-
ident Buehn, which called for constructive effort
to meet the general business conditions and to
keep the Victor business on the high level that
it has maintained for many years.

Aimless discussions have given way to earnest
consideration of sales and exploitation problems,
with the realization that these problems exist
in every line of business and demand attention.
At the Chicago meeting. in addition to the con-
sideration of various matters by the jobbers
themselves, there was an address delivered by
Gilbert II. Montague. counsel for the Associa-
tion, who outlined the existing legal situation as
it affected the business of the wholesalers and
also called attention to various pending legisla-
tive matters. Later. I.. A. Graham, counselor
for the Reincke-Ellis Co., Chicago, delivered a
lengthy talk on "The Possibilities and Develop-
ment of Advertising." On the evening of March
13 the jobbers were the guests of the Mid -West
Victor Dealers' Association at the second annual
meeting of that body at the Drake llotel.

The Meeting in New York City
The program of the New York meeting was

practically the same as that in Chicago. The
same topics were discussed by the jobbers, and
Mr. Montague also talked on legal matters. In
New York, J. J. Davin. of the Reincke-Ellis Co..
took the place of Mr. Graham and delivered a
talk on "The Possibilities and Development of
Advertising."

At both meetings it was declared the jobbers
were very frank in the presentation and discus-
sion of ideas and questions and much valuable
information was thus obtained.

On Wednesday evening, March 15, the visiting
jobbers were the guests of the New York
wholesalers at a dinner at the Palais Royale

FELT
.nd VELVET TURNTABLE COVERS
UKULELE PICKS
WASHERS
BUMPERS

If Wm Felt or mode of Felt"
MONARCH FELT WORKS

39-4S YORK ST BROOKLYN. N. Y.

where the jobbers and their ladies danced to
the music of Paul Whiteman's Orchestra. fol-
lowed by a theatre party at the Selwyn Theatre.
where was witnessed a performance of the musi-
cal comedy hit. "The Blue Kitten."

Among those members of the Association who
attended either the Chicago or New York meet-
ings, or both, were. of the officers: Louis Buehn,
Louis Buehn Co., Philadelphia, president; Ar-
thur A. Trostler, Schmelzer Co., Kansas City,
vice-president; W. F. Davisson, Perry B. Whit -
sit Co., Columbus, secretary; George A. Mairs,
\V. J. Dyer & Bro., St. Paul, treasurer; and of
the executive committee: I.. C. Wiswell, Lyon
& Healy, Chicago; George E. Mickel. Mickel
Bros. Co.. Omaha; J. N. Blackman. Blackman
Talking Machine Co., New York; J. C. Roush,
Standard Talking Machine Co., Pittsburgh;
Thomas F. Green, Silas E. Pearsall Co.. New
York; \V. H. Reynalds, Mobile. Ala.: George
A. Dodge, Eastern Talking Machine Co., Bos-
ton: C. H. Grinnell, Grinnell Bros., Detroit, and
Fred H. Putnam, Putnam -Page Co., Peoria, Ill.

Of the general membership attending were
IL A. Goldsmith, of the Ilailger Talking Ma-
chine Co.. Milwaukee. \Vis.; V. K. Tremblett,
C. W. Hyde, Walter Geissler and G. F. Denig,
of the Chicago Talking Machine Co.; R. P.
Curtice and C. R. NIorres. of the Ross P. Cur -
lice Co.. Omaha: E. R. Lewis. of the Elyca
Talking Machine Co., Atlanta, Ga.; F. Jenkins.
Jr., of the J. W. Jenkins' Sons Music Co.. Kansas
City. 1%fo.; Clarence Campbell. of the Knight -
Campbell Music Co.. Denver. Col.: H. F. Roche,
of Lyon & Healy; H. B Sixsmith, Mickel Bros.
Co.. Des Moines. Ia.: A. D. Geissler. of the
New York Talking Machine Co., New York;
George E. Stewart, Stewart Talking Machine
Co.. Indianapolis. Ind.: Lester E. Noble, Ru-
dolph Wurlitzer Co., Cincinnati: A. R. Reincke.
J. J. Davin and I.. A. Graham. Reincke-Ellis
Co.. Chicago. Ill.: Edwin C. Rauth, of the Koer-
her-Brenner Co.. St. Louis; H. J. Shartle, Cleve-
land Talking Machine Co.. Cleveland; T. II.
Towel'. P. J. Towel! and E. B. Lyons. Eclipse
Nfusical Co.. Cleveland; R. H. Morris, American
Talking Machine Co.. Brooklyn. N. Y.: C. N.
Andrews. Buffalo: W. D. Andrews. Syracuse:
Emanuel Blout. New York; W. J. Haussler and
Jerome Harris, C. Bruno & Son, Inc.. New York;
I.. \V. Collings and J. L. Spillane. Collings &
Co.. New Jersey; C. B. Snow. Cressey & Allen,
Inc.. Portland. Me.: P. E. W. Carlson: Chas. H.
Ditson & Co.. Neu York; George H. Rew-
bridge. W. F. Frederick Piano Co., Pittsburgh;
E. C. Gallo. Horton -Gallo -Creamer Co.. New
Haven; Chas. B. Mason. H. B. Merritt and Dan
Creed, New York Talking Machine Co.; I.. L.
Spencer. Silas E. Pearsall Co.. New York: Rob-
ert Steinert and Kenneth Reed. M. Steinert &

Sons Co.. Boston; H. \V. and A. C. Weymann,
H. A. Weymann & Son. Inc., Philadelphia: C.
L. Price. Ormes. Inc., New York; T. \V. Barn-

hill and II. Miller, Penn Phonograph Co.. Inc..
Philadelphia; G. T. and S. W. Williams, G. T.
Williams Co., Inc., Brooklyn: \V. C. Dierks and
T. E. Evans, C. C. Mellor Co.. Pittsburgh; W.
A. Eisenhrandt, II. R. Eisenbratult & Sons, Inc.,
Baltimore. Md.; I. Son Cohen and F. S. Harris,
of Cohen & Hughes, Inc., Baltimore; Paul S.
Felder, Philip \Verlein. Ltd., New Orleans; 0.
A. Piesendel, Oliver Ditson Co., Boston; Charles
\Vonteldorff and C. A. Ericson, Toledo Talking
Machine Co., Toledo; John Fischer, Rogers &
Fischer, Washington, D. C.; 0. N. Neal, Buffalo
Talking Machine Co., Buffalo; W. T. Haddon.
Ohio Talking Machine Co., Cincinnati; Mar-
quette Healy, Lyon & Healy, Chicago; Eugene
Stern. Talking Machine Co., Philadelphia:
George C. lioluberger, Elmira Arms Co.. El-
mira; R. IL Morris and Messrs. Morrison, Offer -
man and Heineman, American Talking Machine
Co., Brooklyn; Abram Davega, Max Berlow and
Joe Schwetz, Knickerbocker Talking Machine
Co., New York; Fred P. Oliver and C. L. John-
ston, Blackman Talking Machine Co., New
York; C. R. Wagner, Musical Instrument Sales
Co., New York; Ernest Urchs, Phillips & Crew,
Atlanta; F. W. Schwoebel, Corley Co., Rich-
mond, Va., and Gilbert H. Montague, counsel
for the Association.

BUSINESS OPPORTUNITY IN SPAIN

WASHINGTON, D. C., April 7.-A mercantile house
in Spain is in the market for talking machines.
records and musical instruments, according to a
request received by the Bureau of Foreign and
Domestic Commerce here. Quotations should be
given c. i. f. Spanish port and catalogs and price
lists are requested. Payment will be made by
cash against documents. References arc offered.
Further information can be secured by communi-
cating with the Bureau or any of its district
offices and mentioning opportunity No. 1158.

G. A. Pratte is in charge of the first of the
chain of stores to be opened by the United Pho-
nograph Stores, Inc.. in the City Club Building
on G street, Washington, D. C. Columbia Grafo-
nolas and records arc featured.

UP 0 R STEEL
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Here's the
needle that
plays a new

"Sales
Record".

BRILIIANTONE
STEEL NEEDLE CO , of AMERICA,Inc.
felling Agents /Or W H.Bagshaw6a

Factory.Lowell.Mase.
4 FTH NU N
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For Spring Trade

LONG
CONSOLES
WILL PRODUCE SALES

There has been n o let-up in the
demand for our Consoles, and in fact
the orders received for immediate
delivery indicate that LONG CON-
SOLES are proving more popular
than ever.

LONG CONSOLES are pioneers in
the Console Cabinet field, and our
thorough familiarity with the require-
ments of the talking machine dealer
has enabled us to produce a line of
CONSOLES that meet with ready
sale.

You will find it distinctly profitable
to carry a complete line of LONG
Cabinets, including our standard line
of record cabinets, as well as our
Consoles.

Write for Complete Catalog

The Geo. A. Long

Cabinet Company
HANOVER, PA.

Style 600
Sherwton

Style 601
Colonial

Style 602
Louis XV

Style 603
Chippendale

Style 1,0.1
tlepples, hitt
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Little Ideas That Will Make Big Sales
MOTION never fails to attract the eye. Here's an excellent way

to take advantage of this fact. Get your local card writer to
make a heavy cardboard hand about 15 x 24 inches, painted in the
natural colors. The index finger should point direct to your door.
In this card screw two small hooks of the type used to hang up
tooth -brushes. On these hooks a sign is hung which can be changed
a- often as desired. Hang the hand near the front of your window
with two black silk threads, one at the wrist and one at the index
finger, suspending it from the ceiling. On the changeable card
advertise "specials," such as new records, song hits from the show
playing in your local theatre, used talking machine bargains, etc.
Your salesman can give this large hand a push now and then, and it
will keep in motion from six to seven minutes, like the pendulum of
a clock. From the street it is hard to see how the hand is suspended
and what caused it to move. The message on the card is a direct
suggestion to the customer, and the finger pointing to your door
urges immediate action.

* * *

HE talking machine manufacturers supply you with handsome
j record supplements every month, beautifully printed on good

stock. Yet a great deal of their effect is lost if you use a rubber stam
to put your name on them. Stamping generally falls to the office boy's
lot, and that young gentleman, in his careless way, puts it on crooked
or upside down or with so little ink that it is entirely illegible. Get
your local printer to put on your name and address in type. The cost
is so small and the improvement in appearance so great that it is
foolish economy to do it the rubber stamp way. Insert above your
name two or three record hits from the bulletin. A dealer who tried
this method found that the records he featured above his imprint
sold in large numbers.

THERE is no reason why one cannot afford to devote a window
display periodically to talking machine accessories. In fact.

such a window display used now and then proves conclusively to the
public that you are truly rendering service. The following idea can
be employed: Make a shelf or low platform running the entire
length of your window, about 18 inches from the floor and 15 inches
deep. Cover this with white crepe paper, both on the front and on
the top. Divide this every 12 inches with a strip of blue ribbon or
narrow blue paper. These strips go over the top, as well as the
front. This divides your shelf into sections. On top of the shelf.
in the center of each section. place one accessory. In the first. put
albums; in another, automatic stops; in another, a record light: in
another, an electric winding device; in another, record repeater:
in another, record cleaner, oil, polish and graphite; in anothcr, a
display of needles, etc.. etc. Below each accessory, in the square on
the front of your platform, place a card 9 inches x 12 inches with
a red border. This card bears the name of the accessory shown on
top of the platform, followed by a few words telling what it is,
and ending with the price. Quote a bargain price on every item,
a few cents under the regular price, and, in small type under the price.
print "during this display." Above the long platform set a sign
15 inches high by 6 feet long which reads: "Bargains in Accessories
for Your Talking Machine." Back of this display set several talk-
ing machines with the accessories attached. Streamers should lead
from the accessories on the machine to the accessories on your
platform.

ATALKING machine shop in New York State, which enjoys
a phenomenal business in records, considers its success due

chiefly to the self-service idea it uses in the record booths. The
device is simply a slanting shelf fixed to the back of the record
booth, just high enough to clear the machines. Each record has a
separate space of its own on the shelf, which holds from six to eight
records in a row, depending on the width of the booth. Construct
your shelf as follows: Across the back of the booth fix a strip of
wood on which the records rest. On the front of this nail a flange
to keep the records from sliding off. Below this shelf place a
V-shaped piece to brace the shelf against the wall. At the point
where the top of the records rest against the wall fix another strip.

running the entire length of the booth. But \vett' each rctin space,
leading from this top strip dawn to the flange, an upright strip should,
be set slantwise. In back of these upright strips and halfway up
fix a strip running the entire length of the shelf. When the record
is put in place this last strip supports it. All of the wood that is;
exposed should be covered with felt, which looks well and protects
the records. When planning your shelf figure how many 10 or 12-
inch records your wall space will hold with Yi-inch space between
each record. Make more 10 -inch spaces than 12 -inch because of
the greater sale in small -size records. Above each record space fix
a card lettered with a selling talk, each card being devoted to one
general class of records, so that it will do for any record of this
class. Here are some suggestions:
(For violin records:) "We have sold over a thousand copies of this.

violin record. Try it !"
(For popular songs:) "It's easy to find out why this popular hit.

is popular ! Do it now." '

(For dance records:) "Do you dance? Here's one they are all
- playing now." -

(For operatic records:) "A great artist-a great song-a great suc-
cess! Try it !"

(For quartets:) "There arc thousands of quartet records, but this
is one in a thousand."

(For comic records:) "Frowns are plentiful, but laughs arc scarce.
That's why everybody is buying this comic hit."

*

'THAT "air space" tip under the ceiling of your store should earn"
1 something for you, instead of being a dead loss. Here's a way

to put it to work: From stiff cardboard cut out a circle 24 inches
in diameter. It should be bright in color-orange is good. Put a
little wooden peg through the center, then place a record over the
peg on either side of your orange circle flat against the card. Rub-
ber bands, wrapped around the peg, will hold these records in place.
Above the record. letter its title in black or dark blue. Below put
the words. "Just hear it !" Letter the back in the same way. Now
hang this orange and black "bull's eye" from the ceiling in the center
of your store, about ten feet from the floor, where it will get a good
light. Hang it with two black threads, instead of one, so that it
will not twist sidewise. Everybody coming in will see your sign
and record sales will show the result.

* * *

WOU probably handle half a dozen or more different kinds of
j talking machine needles-loud, medium and soft steel needles:

also fibre needles, semi -permanent needles, etc. Here's a little
wrinkle that will simplify your selling and make for quick service.
It also makes it unnecessary to tear open packages to show the goods.
Take a heavy card, about 8 inches wide by 6 inches deep. Across the

-top letter these words, inserting your name in the blank space:
THE NEEDLE CHART

In a row across the center of the card fasten one sample of each of
your needles, with its name and price. Then put these words across
the bottom:

HELPS YOU COME QUICKLY TO THE "POINT"
Mount the card on a dark mat, so it won't show fingermarks when
handled. When a customer can't explain the kind of needle she
wants hand her the chart and she'll "come quickly to the point."

* * *

MONEY talks, and there is nothing like seeing the actual. cash,
to impress people with the price of an article. Also, the sight

of real money is always interesting. Therefore, if you are featunng
terms put several favorite models in your window. On each machine
is a card that reads: "You can buy this model for $5 per week."
To the card attach a new five -dollar bill. Follow the same plan for
all machines in the window, changing the amount of money accord-
ing to the terms on each model. Instead of the terms you can feature
the amount of the first payments, if you prefer, or display your
machines as complete outfits. grouping each machine with the rec-
ords, albums, needles, accessories, which are included in your offer
and covered by the terms mentioned. The total amount of money on
display is not large, and each night you can put the signs away for
safekeeping.

EDITOR'S NOTE -Mr. Gordon will publish on this page any good ideas submitted by you for the benefit of the trade.
and will also answer any questions you ask him concerning merchandising problems. Use this department as much 29 you like.It is intended to serve you -to be a forum for the discussion and exchange of ideas of interest.
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The es .utples shown re by

I -BURLINGTON WILLOW WARE SHOPS
2-WEMYSS FURN. CO.
3-DAVIS-BIRELY TABLE CO.
4-YAWMAN S ERBE MFG. CO.
5-THE IIODELL FURN. CO.

A few of the many who consider "Domes of Si1CPCP"
Standard Equipment far Furniture
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DOMES of SILENCE
The Perfect Footwear for Furniture

Ideal for every piece of furniture except pianos. Last indefinitely because made of high grade
hardened steel specially treated to give frictionless surface. These simple slides enhance

the value of your furniture.

HENRY W. PEABODY & CO.
17 STATE STREET NEW YORK CITY

Specify DOMES OF SILENCE
A mark of BETTER Furniture regardless of its cost

What we say above about Furniture applies also
to Phonographs

re
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TAKES OVER FLORIDA T. M. CO.

French Nestor and Harry W. Nethken Take Over
Victor Wholesale Business in Jacksonville. Fla.,
Which Will Be Operated Under the Name of
the French Nestor Co.-Important Move

Perrsittrana, PA., April 3.-French Nestor, for
the past five years associated with the Stand-
ard Talking Machine Co., Victor wholesaler in
this city, as vice-president and general manager
and for several years before that connected with
the W. F. Frederick Piano Co., in charge of that
company's talking machine department, resigned
On April 1 for the purpose of taking over the
Florida Talking Machine Co., Victor whole-
saler in Jacksonville, Fla., which will be oper-

French Nestor
ated in the future under the title. "The French
Nestor Co.," with Mr. Nestor as president.

Associated with Mr. Nestor in the new com-
pany as vice-president and treasurer will be
Harry \V. Nethken, prominent business man of
Pittsburgh and particularly active in the various
departments of the coal business.

Mr. Nestor is well acquainted with the busi-
ness situation in Florida from the fact that he
has during the past few years made numerous
trips to that section. Mr. Nethken has a Winter
home at St. Petersburg, Fla., and is likewise well
acquainted in that section.

Immediately upon severing connection with the
Standard Co. Mr. Nestor went to Jacksonville.
where he will make his permanent home. The
headquarters of the company will be continued
at the present address, 226 East Forsythe street,
and plans are under consideration for remodel-
ing the premises and making them strictly up to
date in every particular.

NEWARK HOUSE ADDS REGAL LINE
NEWARK, N. J., April 6.-The Broad & Market

Music Pub. Co., of this city, has just taken on the
Regal line of records, which it will handle exclu-
sively in the future. This concern is one of the
busiest sheet music and talking machine record
establishments in the city.

FRANK
61 Barclay Street

No. 35217
BASKET
Filled with Flowers;
each, 75c; per dozen,
$7.50.

Write to -day for my
SPRING CATA-
LOGUE No. 35 of
Artificial Flowers,
Plants, Vines, etc.

MAILED FREE
FOR THE ASKING.

NETSCHERT
New York, N. Y.

FEW "TALKERS" IN FORT WAYNE

Canvass of Assessors Discloses the Fact That
Lucrative Territory Is Open to Energetic Mer-
chandisers Who Are Alive to the Situation

FORT WAYNE, IND., April 6.-The result of an
investigation made by county assessors here re-
cently disclosed the interesting fact that in 664
homes in this city canvassed by the assessors
only 190 talking machines were found. This is
considerably less than one-third. In the rural
districts only thirty-nine talking machines were
found in a canvass covering 556 homes.

This report is of special interest to talking
machine dealers here and indications now point
to a move on the part of the merchants to adopt
more energetic selling methods in order to in-
crease their sales in this territory.

SEALED PARCEL POST PACKAGES

Enclosure of Written Matter Makes Them Liable
to First-class Mail Rates

WASHINGTON, D. C., April 8.-Amendment of
the postal regulations recently so as to provide
for the sealing of parcel post packages where the
contents are indicated on the wrapper did not
permit inclosure of instructions or other written
communications which have not in the past been
considered permissible additions to fourth-class or
parcel post matter. Officials of the Post Office
Department have received a number of reports
indicating that persons and concerns mailing
sealed packages have adopted the practice of in -
closing written matter.

Such unauthorized inclosures, it is pointed out,
properly subject the entire parcels to postage at
the first-class rate, and postmasters at all offices
have been instructed to maintain a careful watch
for matter of this nature. When it is desired to
accompany a package with a written communica-
tion it should be in the form of a letter in an
envelope properly sealed and stamped, which may
then be attached to the outside of the parcel.

ST. PATRICK'S DAY AIDS DEALERS

Window Displays and Advertising Featuring
Irish Melodies Bring Profits to Merchants

Talking machine dealers throughout the coun-
try took advantage of St. Patrick's Day to push
the melodies of "Old Erin" and as a result many
of these records were sold. Window displays in
which green was the predominating color and
the shamrock was in evidence and advertising
which featured Irish songs brought extra profits
to many merchants. The plan of special adver-
tising and window displays during holidays is
always a profitable one. Decoration Day is the
next holiday and an unrivaled opportunity is of-
fered to dealers to feature patriotic records in
window displays and suitable advertising.

GIGLI VISITS BLOUT ESTABLISHMENT

Benjamino Gigli, Victor artist and tenor of the
Metropolitan Opera Co., was a recent visitor at
the establishment of Emanuel Blout, Victor
dealer, at 2799 Broadway, New York, according
to A. J. Levine, manager of the store. Mr.
Gigli purchased a quantity of talking machine
supplies which he will take with him on his
annual visit to Europe in the near future.

ROOS HEIR ARRIVES

Nestor Roos, well known in the wholesale
traveling field, is receiving the congratulations of
his friends upon the arrival at his home last
week of a baby boy. Mr. Roos is now the
wner of a "millionaire's couple," as a baby girl

has been an heiress to the Roos fortunes for
several years past.

The talking machine department "i Isry s

Music Shop, Memphis. Tenn.. has been greatly
enlarged and a complete stock of Victor and
Edison machines is on display.

The ordinary steel needle (left),
being tapered, increases in diame-
ter and wears the sides of the
record grooves. The Sonora
Senti-Permanent needle (right)
has parallel sides, increases the
record's life and plays many times
Tvithotri changing.

Demonstrate
With

irn[INS.O.)MCMT010...4,0V

CLER AS  DELL

Semi -Permanent

NEEDLES
No matter. what phono-
graph you sell, Sonora
Semi - Permanent Needles,
used in demonstrating in-
struments and records, have
a double advantage-they
bring out the full beauty of
the music and thus help
sales-and they sell easily
and rapidly themselves.
These economical, 1 o n g-

lived needles also save your
demonstration records be-
cause they do not score the
grooves. (See comparison
above.)

No dealer who prides him-
self on quality merchandise
can neglect to stock Sonora
Semi - Permanent Needles.
Phonograph owners prefer
them.

Sonora Phonograph
Company, Inc.

GEORGE E. BRIGHTSON
Prsaideat

279 Broadway New York
Canadian Distributors:

I. Montagnes & Co., Toronto

CAUTION! Beware of similarlyconstructed needles
of inferior quality
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Need of Discarding Apathy for Hard Work I
By J. H. TREGOE. Secretary -treasurer, National Association of Credit Men

-I' '1",itt Ty..77-] wrrrn-r, .4.1 I 1 r

I believe it is peculiarly our responsibility just
how to work harder than ever. Nothing would
be so hindering to our restoration and so out of
tune with the needs of the business situation as
to become apathetic and simply say that progress
cannot be made because conditions are against it.

Many commercial fatalists at the present time
an, . I believe, slumbering in this delusion. \Ve

.9: ' & Trader:rood
J. H. Tregoe

are prone to accept any excuse when we arc in
the grip of the state of mind which assumes that
certain things cannot be done. In these days we
must be up and at it everlastingly. \Ve have
some of the most serious economic problems of
all world history to solve: they cannot he solved
except in the most constant diligence and a sin-
cere belief that it is within our powers to hasten
the day of revival and to help to get things right.

The credit and sales departments of every en-
terprise should be in the closest alignment. should

erk out all kinds of plans for the acceleration
business and for joint activities that will meet

the situation with the best of cheer and thus
achieve the highest of results. Ile who waits
for the revival of business will wait a long, long
time. He who becomes apathetic is nothing more
or less than a fatalist; and the fatalist eventually
drifts into a dangerous slumber. The gospel of
work should be constantly on our lips and should
be expressed in our actions. Never was it so
necessary for our people to be alert, to be scan-
ning the horizon, to be thoughtful. to be just
and to be at it eternally.

The power of human effort is immeasurable.
The sluggishness of human apathy is immeasur-
able also. One is pitted against the other. We
hope most fervently that throughout the entire
nation there will soon be a springing to the
colors and a determination to get the business of
this country of ours once again into normal
channels.

CALL FOR RECORD -CARRYING CASES

WAsnixcrox, D. C., April 3.-The campaign on
record -carrying cases conducted by Tophanfs.
Ltd., is attracting much attention among talking
machine dealers. A number of retailers have
found these record -carrying casts possess great
sales possibilities. Many report a decided demand
on the part of the buying public for a carrying
c;:sc of this character. Tophatifs. Ltd.. is excep-
tmnally well qualified to produce carrying cases.
One to its many years' experience in the produc-
tion of trunks and general leather goods. It is
intended to energetically continue this campaign
dtring the future.

VAN NUYS FIRM OPENS NEW STORE

VAN Nuvs, CAL., April 1.-The Van Nuys Fur-
niture & Undertaking Co. here has secured an
attractive location on Sylvan street. in which the
music department of the concern will be housed.
Installation of record demonstration booths and
record racks is under way. The department will
be in charge of Miss Mary Johnstone. who is
well known in this vicinity as a musician of

inisual attainments.

PHONOGRAPH CASES
Reinforced 3 -ply Veneer

The Standard Case for Talk-
ing Machines and Records
Let us figure on your requirements

.tf AUF. BY

PLYWOOD CORPORATION, Goldsboro, N. C.
Mills in Va., N. C. and S. C.

f

Phonographic Epigrammatics
By

HAYWARD CLEVELAND

-Brevity is the soul of wit,- but it is also
the life of business. Say it in the fewest
words consistent with clarity and courtesy.

The orderly plan of the universe sets a
high example for us in the conduct of our
mundane affairs.

"All is lost save honor" might be changed
to-Honor secure, nothing else really mat -

Never to be recalled: Life-yesterday-a
dishonorable act-the spoken word, and par-
ticularly the written word, after you have
mailed it!

Ile who harnesses time harnesses for-
tune.

Do not locate on the wrong side of the
right street. for if you do you may pay a
part of the other fellow's rent.

Mere volume does not mean prosperity; it
may camouflage disaster.

The dullest trade hour should be the lieli-
e-t introspectively and constructively.

Answer letters promptly. You would not
insult a man, would you, by replying to a
verbal inquiry to -morrow or next week?

"Hitch your wagon to a star." That is,
aspire! You will reach a higher level by so
doing.

Yes and no. The two most powerful
words in the English language. Anything
added to either but detracts therefrom.

F. W. CLEMENT VISITS NEW YORK

I

F. \V. Clement, manager of the Emerson
Phonograph Co.'s branch in Chicago. was a visi-
tor to New York recently, conferring with the
executive regarding plans for his Spring. cam-
paign. Mr. Clement spoke optimistically of the
general situation in Chicago territory, stating
that the dealers were reporting a steady im-
provement in sales which he believed would con-
tinue throughout the year.

A first-class salesman must necessarily be an
executive. Ile must meet and surmount diffi-
culties constantly. This means he must do his
own thinking. Which naturally leads to the con-
clusion that a salesman who does not use his head
will eventually become a "has been."
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THE ORSENIGO PERIOD
PHONOGRAPH

The floral decorations are in oil,
painted by artists. The grill has a
.ilk backing, daintily shirred, which
hides the horn, which has so often
been considered an eyesore.

The cabinet will harmonize with
almost any furnishings and will un-
doubtedly enhance the appearance of
any living room.

Can be had with spring
and electric motors.

WE present on this page
an opened and closed

view of one of our moderately
priced cabinets. Can be re-
tailed at a figure that the
average buyer will not pro-
test in paying.
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TB E ORSENIGO COMPANY, Inc.
FACTOR

Skillman Avenue and Rawson Street
Long Island City, N. Y.

SHOWROOM
110-112 West 42nd Street

New York City, N. Y.
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RED SEA DISTRICT A GOOD MARKET PLANS FOR FOREIGN TRADE MEETING

Elected to This Position With Columbia Grapho-
phone Co. at Recent Meeting

At a recent meeting of the stockholders and
directors of the Columbia Graphophone Co., held
at the company's executive offices in New York,
several changes were made in the executive per-
sonnel and directorate. One of the most impor-
tant of these changes was the election of II. A.
Yerkes as a vice-president of the company. Mr.
Yerkes, who has been assistant general manager
of the Columbia Graphophone Co. for a number
of years, now becomes vice-president and assist -

H. A. Yerkes
ant general manager. He is one of the most pop-
ular members of the talking machine trade and
has a host of friends who will be delighted
to know of his well -deserved promotion.

F. J. Ames, who is secretary of the Columbia
Graphophonc Co., has been elected a member of
the board of directors, and the complete direc-
torate of the company is as follows: F. J. Ames,
II. C. Cox, G. W. Hopkins, H. L. Willson and
H. A. Yerkes.

The executive personnel of the Columbia
Graphophone Co. is the following: H. L. Will-
son, president and general manager; H. A.
Yerkes, vice-president and assistant general man-
ager; II. C. Cox, vice-president and treasurer:
G. W. Hopkins. vice-president and general sales
manager: F. J. Eames. secretary; John J. Brands.
assistant secretary and assistant treasurer. and
J. J. Munro, assistant treasurer.

Hard work isn't of much use unless it is
diT, tr.! in the' Itto.vcr flannels.

Talking Machines, Accordions and Mouth Or-
gans Supplanting Indian Pipe and Drum in

That Section-Room for American Instruments

WASHINGTON, D. C., April 8.-The Red Sea
district, says Consul Cross at Aden, in a report
to the United States Department of Commerce,
presents a market for American musical instru-
ments which is capable of extensive develop-
ment.

The African natives in this region, says the
Consul, have no music of their own except a
rhythmic handclapping accompanied by chant-
ing, and the Indian community, which composes
20 per cent of the population of Aden and
spreads down the coast, has only Indian pipes
and drums of a peculiar type. But they all like
phonographs and mouth organs. Practically no
instruments have been imported since before
the war and the old ones are worn out. It is
possible to obtain German mouth organs, which
retail at Rs. 1-8-0 (Rs. 3.45=$1.00), and Indian
harmoniums call be specially ordered from Bom-
bay to sell at Rs. 120. A few old Australian
phonographs, which get out of order very easily,
sell at Rs. 65. Otherwise, Aden is devoid of
music except of the most primitive type, and
performers on harmoniums, accordions, mouth
organs and phonographs are looking to America
for supplies. Records will sell at an average
of Rs. 3-8-0, or a little over a dollar. Sheet music
will sell among the European residents.

The chief considerations as to instruments are
cheapness, durability and case of playing. At
present only one firm is dealing in music, but
several others have indicated to the Consul
their desire to take on this business.

PAUL S. FELDER VISITS NEW YORK

Secretary and Treasurer of Philip Werlein, Ltd.,
New Orleans, Has Good News of New Orleans

Paul S. Felder, secretary and treasurer of
Philip Werlein, Ltd., Ncw Orleans, was a visitor
to Ncw York recently. He came on to attend
the executive sessions of the National Associa-
tion of Talking Machine Jobbers in New York
City, as well as to attend to several other busi-
ness matters of importance.

In chatting with The World Mr. Felder said
that business in New Orleans has at no time suf-
fered a severe depression; that 1921 was a good
year for his company and that 1922 has every
promise of being as good, if not better. He said
the agricultural sections of the State of Louisiana
have suffered somewhat, but that the general sit-
uation is improving.

Many Experts to Be Present at Annual Con-
vention to Be Held in Philadelphia in May

The program is being rapidly completed for
the Ninth National Foreign Trade Convention
to be held in Philadelphia on May 10, 11 and 12,
when, in addition to many experts in foreign
trade representing the U. S. Government, there
will be present some of the leading business men
of the country, together with foreign traders
from all parts of the globe. Secretary Hoover.
of the Department of Commerce, is showing a
particularly active interest in the forthcoming
convention, in which the representatives of his
department will play a prominent part.

HOLDS FORMAL OPENING

FAIRMONT, %V. VA., April 4.-The Kelly Music
Co. recently held the formal opening of its new
store, where Columbia Grafonolas and records
will be handled exclusively. A reception was
held for three hours in the evening and it is esti-
mated 5,000 people visited the store during this
time. The store is ideally appointed, with eight
attractive demonstration rooms and a handsome
display floor which may be used as an auditorium
seating 500 people. Mack's Orchestra enter-
tained at the opening.

CHUAN FIRM DESIRES AGENCY

WASHINGTON, D. C., April 10.-A mercantile
firm in Chile wishes to secure an agency for the
sale of talking machines, records, needles and
accessories, pianos, player -pianos and sheet music,
according to a request received by the Bureau of
Foreign and Domestic Commerce here. Quota-
tions should be given c. i, f. Chilian port and
correspondence should be in Spanish. References
arc offered. Further information can be obtained
by corresponding with the Bureau or any of its
district offices by referring to opportunity num-
ber 1080.

SPECIALIZES IN DEALERS' REPAIRS

KANSAS CITY, Mo., April 1.-The National Talk-
ing Machine Repair Co., 603 East Twelfth street.
this city, although in existence but a short time.
has built up an attractive business in the repair-
ing of all types of talking machines for retail
talking machine dealers. The concern does not
handle any work but that secured through retail
dealers.

Snap judgments are sometimes necessary in
business but any important move should be well
thomtlit out helot.- action t, taken.

Celina Console Cabinets
There Are No Better Consoles

For Style, For Finish, For Price
Naturally you want the best consoles it is possible to
buy. A great and growing number of the leading
Phonograph manufacturers believe the best to be the

Celina Consoles
To -day Celina Cabinets are better than they have
ever been before. By every reason of quality and
economy you should use them for your Phonographs.

THE CELINA SPECIALTY CO.
at CELINA, OHIO

"Where Better Furniture Is Built."
Louis XV Period Model
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p.m

SITU F; R
the finest reproducing
Phonograph in the World

THE greatest achievement of
a phonograph is to reproduce

music as it was originally played
-with all the sparkling vivacity of
voice or instrument. And this is the
attainment of the incomparable Steger
which creates to perfection the illu-
sion of reality. Every note that issues
from the Steger is true to life, a faith-
ful echo of the human voice or instru-
mental skill of the master.

Its many exclusive features. the
wonderful Steger tone -arm, the scien-
tifically -designed sound chamber of
even -grained spruce and the get -at -
able record file, have won universal
recognition for the Steger as the finest
of reproducing phonographs.

WIN SALES WITH THE STEGER
From the standpoint of sales the

beautiful Steger offers great possibili-
ties to the aggressive dealer. It is

backed by an extensive and profitable
merchandising plan that adds im-
measurably to the value of Steger rep-
resentation.

There is still desirable territory
open. Write for the Steger proposi-
tion today!

Phonograph Dtz;ision

STEGER & SONS
Piano Manufacturing Company

Established 1b79

Steger Building, CHICAGO, ILL.
Factories: Steger, Illinois, where the "Lincoln"

and "Dixie" Highways meet.
-If Woo Stegermit's the moot valuable Norm m the ortori."
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BISHOP JOINS BLACKMAN FORCES

Former Manager of Loeser's Victor Depart-
ment Added to Blackman Staff-Will Visit
Talking Machine Trade in New York City

J. N. Blackman, president of the Blackman
Talking Machine Co., New York, Victor whole-
saler, announced recently that \V. H. Bishop.
formerly manager of the Victor department of
Fredk. Loeser & Co., Brooklyn. N. Y., has been
appointed a member of the company's sales staff.
Mr. Bishop, who has been identified with the
Victor industry for a number of year, will visit
the trade in New York City, working in co-
operation with NYalter Grew, of the Blackman
sales force, who also covers New York City.

With the addition of Mr. Bishop to its staff,
tie Black:nan Talking Machine Co. now has five
well -trained men on its traveling sales force. C.
L. Johnston. sales manager of the company, is
also visiting the trade frequently, and Fred P.
Oliver, vice-president and general manager of
the Blackman Talking Machine Co., has been
spending quite some time away from his desk
in order to co-operate with the Blackman clien-
tele in every possible way.

OPENS MANY NEW OKEH ACCOUNTS

Sales Manager of J. K. Polk Furniture Co.
Closes Successful Trip-New Dealers

ATLANTA, GA., April 6.-D. C. Brockman. sales
manager of the wholesale phonograph division
of the J. K. Polk Furniture Co.. of this city,
distributor of Okeh records, returned recently
from a two weeks' trip to some of the princi-
pal points in Southern Georgia and along the
eastern coast of Florida. Mr. Brockman reports
the opening of a number of new Okeh accounts.
among which are the following: Burton & May
Music Store. West Palm Beach, Fla., handling
Okeh records exclusively; Burns Music Co..
Daytona, Fla.: J. W. Miller Co., Augusta, Ga.,
.nil the Murphy Music Co.. Savannah. (la.

MADAME LASHANSKA AT DITSON'S

Popular Opera Soprano and Red Seal Artist Ap-
pears in Informal Recital at Chas. H. Ditson
& Co. Auditorium for Benefit of Victor Dealers

Chas. II. Ditson & Co., New York, the well-
I.nown Victor wholesalers, gave the second of
tl:eir series of informal recitals by prominent
V.ctor artists for the benefit of Victor dealers
on Friday afternoon. March 24. the star of the

Madame Hulda Lashanska
occasion being Madame flulda Lashanska, popu-
lar soprano of the Metropolitan Opera Co., who
recently joined the Victor staff of artists. Madame
Lashanska's first records appeared in the Feb-
ruary Victor record supplement and she sang one
of the numbers, "Canzonetta." for the benefit of
the Ditson audience, together with "Annie
Ltairie," to her own accompaniment, and several
other lighter selections.

Although suffering from the after effects of a
Madame Lashanska disclosed a voice

oi superb quality. She ha.. :in attractiv. 1,, r
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stmality and made a distinct hit with the big
crowd of metropolitan Victor dealers who turned
out to hear her sing, presenting many of them
vith her photograph duly autographed. The pro-
gram was opened with a violin and harp duet by
Miss Constance Carla and Miss Anna Welch,
head of the Ditson harp department, and was
greatly enjoyed.

P. E. W. Carlson, head of the wholesale Vic -

toe department of Chas. II. Ditson & Co., is mak-
ing arrangements for a number of recitals by
prominent Victor artists in the near future, in
,t kw of the wide interest that hai been aroused
in the recitals already given.

PATENTS A NEW INSTRUMENT

Levi J. Wing Invents Phonograph Operated by
Power Plant of Player -piano

Levi J. Wing, of East Orange, N. J., has just
been awarded a patent on a new type of talking
machine to be operated in conjunction with the
player -piano and by means of a motor, con-
structed on a vacuum principle, and which may
be connected directly with the power plant of a
foot -driven player -piano. Suitable means are pro-
vided for regulating the speed of the turntable
of the talking machine. The new instrument is
also provided with receptacles for holding both
talking machine records and music rolls for
player -pianos.

In the patent papers it is stated that means are
provided for playing the talking machine and
player -piano in synchrony, when desired, although
it is also possible to operate both instruments in-
dependently.

WASHINGTON. D. C., INCORPORATION

A charter of incorporation has been granted
to the Associated Talking Machine Co., of Wash-
ington, D. C., for the manufacture of talking
machines there, with a capital of $250,000. In-
corporators of the new concern are W. L. Palmer,

I McLeod rind F. P i t.'ird. Jr.

A New Model in the Natural
Voice Line

To the models already manu-
factured to meet the needs of
the trade we have added this
new style.

The NATURAL VOICE is
a high -quality product selling
at a popular price. It is a com-
plete line including several
period models.

Manufactured by expert
cabinet makers it has achieved
a position of prominence as a
sales creator and profit maker.

Also a Full Line of
Cabinets Without

Equipment.
Write for Prices

It will pay you to investigate
our proposition.

ST9
H50W23D24

The Now Style No.9 is a worthy oddities to this
complete lime

Natural Voice Phonograph Co.
ONEIDA, NEW YORK
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INDIANAPOLI
Bwine." liciterment Consinues-Lyradi,n 8,4,res-Stezeart
Cheery Report-.Vero Lines for Collins-.News of the Month

INDIANAPOLIS, ISO., April 9.-Talking machine
dealers in this city express general satisfaction
with the business transacted during the month
of March. They believe that a steady and sure
progress can be found in most lines and they
attribute this to a slight lifting of the business
depression. A large number of the retailers
report the greatest volume of sales in the larger
and higher -priced machines, which seem to move
much more quickly than the medium-priced lines.

Sonora Period Models in Demand
"Business, on the whole, is fairly quiet in our

department." says C. H. Becherer, manager of
the Sonora department of Chas. Mayer & Co.
"The boom which I have anticipated for this year
has not arrived yet. However, the period models
are selling better than ever and the people ap-
pear to be gradually educating themselves to an
appreciation of this type of machine."

Advertising in Theatres
II. E. Whitman, of the Circle Talking Ma-

chine Co., says: "Business is slowly but steadily
growing and quite an improvement is to be

noted over the February business. The higher -
priced and the portable types of machines have
been our best sellers lately. We have opened a
new medium of advertising through the Lyradion
and Radio Concert Grand phonograph, which will
play our Victor records the first of every month
at the Colonial Theatre. The newest releases
will be featured by this machine, which is able
to reach the farthest corners of the big motion
picture house."

Lyradion Concert Grand in Theatre
The Colonial Theatre is the first Indianapolis

Theatre to install the big concert grand phono-
graph which is manufactured by the Lyradion
Sales & Engineering Co., of Mishawaka, Ind.
Arrangements have been made between the thea-
tre management and various talking machine
dealers to have new record releases placed on
the theatre program periodically for musical num-
bers which supplement the regular musical fea-
tures of the theatre. The audience is given an
opportunity in this manner to become acquainted
with the releases and to hear also selections
which they may desire to have played. The first
week of the innovation was advertised as Bruns-
wick Music Week.

Public Buys Expensive Victrolas
According to Miss Minnie Springer, manager

of the Victor department of the Taylor Carpet
Co., business in March was good, particularly in
the sale of dance records. "An increase in the
sale of high-priced machines is evident." Miss
Springer said. "We did an unusually good rec-
ord business during week, we featured Caruso
and the 'Follies'."

Brunswick Shop to Install Radio
Walter J. Baker, manager of the Brunswick

Shop, reports that business, on the whole, was
better in March than during the corresponding
month of last year. The Stratford model of ma-
chine is selling especially well. Mr. Baker is mak-
ing arrangements to have a radio receiving set
installed in the store in the near future.

Columbia Artists Boost Record Sales
\V. G. Wilson, manager of the Widener Grafo-

nola Shop, was responsible for an entertainment
given by Van and Schenck. Columbia artists, at
a luncheon of the Kiwanis Club at the time when
the two artists were here in official capacity with
the "Follies." As a result the Widener store had
an exceptionally good "Follies" week. Mr. Wil-
son says that his best-selling machines at present
arc the higher -priced Granby models.

Reap Profits From Columbia Ads
An unusually fine example of the returns to be

had from added sales effort is to be found in the
success which has come to the Columbia Grafo-
nola department of the Hook Drug Co.. the
managers of which arc Frank Ileuber and N. J.
Drummond. This department consists of only

three booths, a salesman and two record clerks.
It recently won the second prize in an advertis-
ing contest conducted by the Columbia Co. The
prize was awarded on the basis of wording, spac-
ing and general effectiveness created by the
amount of advertising used. The department is
doing a good regular business in records, the
managers report. although the machines them-
selves are moving a bit slowly.

Baldwin Sales Picking Up
"Business is gradually improving so that some

increase is to be noted over our sales during the
early part of last year in spite of the fact that
our store is suffering yet from the effects of the
fire last November," said C. P. Herdman, man-
ager of the talking machine department of the
Baldwin Piano Co. "The bad effect of the con-

fusion incident to the work of remodeling and
redecorating the store has been so slight that we
feel very optimistic over the future. Machine
sales arc good, particularly among the more
ostly models. Business of two years ago was

with all classes of trade, but now it is confined
largely to persons of means. This difference in
the type of trade is reflected in the business of
the record department, as the persons who buy
the higher -priced machines in turn buy more
costly records. As an example of the sort of
business we are doing, I can say that one day
last week we sold three Brunswick machines
the total price of which amounted to $1,190."

Ties Up Window With Movies
J. B. Ryde, of the Fuller-Ryde Music Co., says

that his business has been fairly successful
through co-operation with the Circle Theatre, a
motion picture house, in special window displays.
During the last week of March the window
featured "Freckles" Barry in "School Days," and
instruments dear to a boy's heart were displayed.
During the previous week the store obtained
marked results by decorating in honor of Boy

(Continued on page 6S)

Here's the new cabinet with the
flat top that enables you Victor dealers
to sell a real Console model phonograph
-it's the beautiful and practical

CONSOLETTE
Built especially to hold the Victor VI

Top 36 in. x 21 in. - height 34V2. A true -to -period, superbly
constructed, flattop cabinet ; designed, built, packed and shipped by one
of the largest phonograph cabinet factories in the U. S.

CONSOL errE

The Console is the cabinet of today. It sells while the upright
models outstay their welcome and eat up overhead. This new flattop
Consolette is an actual. visible, unmistakable value, is a guaranteed
product and is offered at a moderate price and a discount which allows
you to make 100% profit on the complete outfit. The Consolette
will be sold only through selected dealers in restricted territory. Write
for full information.

Manufacturers Phonograph Co., inc.
95 Madison Ave., New York

GEO. W. LYLE, President
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Geor gia! My home sweet home

OR AA
Proved Instantly Popular in Vaudeville

-A Great Favorite with Dancers.

TRADE NEWS FROM INDIANAPOLIS
(Continued from page 67)

Scout Week and featuring drums, bugles and
other instruments which arc used by the Boy
Scout troops.

Mr. Rydc is a believer in window display for
music stores to the extent of changing at least
once a week, and, on special occasions, two or
three times a week. "Music dealers should be up
to date and show an interest in current events
if they would get the best results through inter-
esting the public," Mr. Ryde says.

W. E. Hopkins Visits Edison
W. E. Hopkins. of the Edison Shop, reports

that his March business was by far the best
month's business of the year. with the record busi-
ness showing an especially healthy increase. Mr.
Hopkins spent the 16th and 17th of March with
Thomas A. Edison, having, as he says, a very
enjoyable visit with the famous inventor before
the latter departed from his home for a trip to
Florida.

Pathe Demand Improves
C. S. Dearborn. of the Mooney -Mueller -Ward

Co., Path distributor, says: "Business has

picked up for us and our sales in March were
most encouraging. Machines arc selling bet-
ter; that is, the high-grade machines. The lower -
priced machines arc not selling at all, but there
is an increase in record sales."

Starr Phonograph Demand Quickens
According to T. H. Bracken, manager of the

Starr Piano Co., business in Starr phonographs
during March was better than during March of
last year. The increased business was noticeable
especially in the more costly machines and in
dance records.

Collins Co. Adds Jewel and Meteor Lines
Charles E. Collins, manager of the Collins Talk-

ing Machine Co., announces that he has discon-
tinued the Emerson line and will concentrate
hereafter on the Jewel and Meteor lines. Mr.
Collins believes in "doing one thing well" and his
company is making no effort at retail business.
1,ot i. :IL; its attention to fully protecting

its retail agents. :1s a result of this policy, Mr.
Collins says. the company has very few changes
in its retail associates, whether in dull or pros-
perous seasons.

In connection with factor) experts Mr. Collins
is working out the unique feature of radio re-
ceiving equipment for his machines. "This," he
says, "will be the greatest step forward in the
development of phonographs since the invention
of the phonograph itself. It will mulitply a mil-
lion times the pleasure and utility to be got out
of the machine. Our dealers arc awaiting with
almost breathless interest the outcome of the
laboratory trials. \Vith the successful completion
of the trials one no longer will be limited to the
records he will buy, but he will have always avail-
able concerts, speeches, sermons, weather pre-
dictions and thousands of other events. A defi-
nite announcement will be made soon-ill a very
few days, we expect-because the radio attach-
ments for reproductions have already been per-
fected."

Record Demand Exhausts Red Seal Supply
George Stewart, of the Stewart Talking Ma-

chine Co., Victor distributor, says that reports
received from Victor dealers throughout Indiana
indicate that their March record business was
very brisk. "We have enjoyed the same expe-
rience," he said, "as our stock of several March
records, especially the Red Seal, has been en-
tirely exhausted. Ve have had numerous re-
quests from other jobbers asking for shipments
of March records. which indicates that the de-
mand is general throughout the country."

A small shipment of the new Victrola No. 280.
in red mahogany, was received by the Stewart
Co. early in March. Within ten hours after the
arrival of the machines they were sent to retail
stores and immediate sales were reported. Addi-
tional orders for the machines were placed.

Dealers Support Music Memory Contest
The Music Memory Contest featured in the

public schools of Indiana is meeting with enthu-
siastic support throughout the State. Newspapers
arc giving a large amount of space to publicity
and talking machine dealers arc taking full ad -

Do NOT Delay Ordering the Lea
Phonograph and Talking Machine TRUCK,
It )t)ti expect to reduce your overhead, as we ma)
not be able to ship promptly later in the season.
With this truck one man is able to demonstrate the
largest machines in the home, the best place ever
to clinch a sale.

We have a circular for you. Ask for it.
Also

Piano Trucks, Hoists, Covers and Straps
Mad.- only by

Self Lifting Piano Truck Co.
FINDLAY, OHIO

HEAR /T NON'.

al:tage of the opportunity to promote the sale of
records adapted to the contest.

Regarding the contest, the house organ of the
Stewart Talking Machine Co. says: "It is with
a feeling of pride and not in a boastful or ego-
tistical manner than we inform dealers that the
State Music Memory Contest was 'put across' by
Caroline Hobson, head of the Stewart educational
department. Through the efforts of Miss Hob-
son, the State Board of Education and Indiana
Federation of Music Clubs were approached on
this proposition and they readily promised to give
their fullest co-operation and assistance in making
this a complete success. You. Victor dealers, are
'on the ground floor. --the State of Indiana is the
first one in the Union to make it an annual State
movement, so get busy, push the Music Memory
Contest in your community and reap some of the
harvest which is rightfully yours."

"Made to Order" Re -Creations Popular
As to Edison business in Indiana, 11. G. Ander-

son, general sales manager of the Kipp Phono-
graph Co., reports: "Our March business showed
a very pleasing increase over February. This we
believe is due not only to the reduction in the
Edison prices on Re -Creations, but also to the
general improvement in business conditions
throughout the territory. A new venture of the
Edison laboratories in the making of 'Made -to -
Order' Re -Creations has proven a decided hit and
this is helping considerably to increase the busi-
ness of all dealers."

The Latona Talking Machine Co., of Evans-
ville, has issued $50,000 of preferred stock.

PREPARING BIOGRAPHY OF CARUSO

Pierre V. R. Kcy, Editor of the Musical Digest,
Writing History of Deceased Tenor

Admirers of the late Enrico Caruso, world-
famous tenor and Victor artist, arc to have avail-
able an authorized biography which is now being
written by Pierre V. R. Key. editor of the Musi-
cal Digest, who was for many years music critic
for the New York World. Bruno Zirato, who
N as secretary to the singer, is collaborator in the
lography, which will be published by Little,

I;rown & Co.. of Boston.

ASSETS EXCEED LIABILITIES

kl.LIANCE, 0., April 4.-Assets of the Drake &
Moninger Co., large dealers in Victor talking ma-
chines and records, last week declared bank-
rupts. will exceed the liabilities by $23,982.34, ac-
cording to a report of the receiver filed this week
in the Common Pleas Court at Canton. The
receiver was appointed last week on petition of the
principal stockholders, who ask that the company
be dissolved. The store expects to weather the
situation, officials remarked. and this week an
effort will be made to reorganize the business.

The talking machine establishment of Joseph
Cohan, 719 North street, Springfield, Mass., was
lightly damaged in a recent fire.
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llosrox, NfAss., April 8.-March was not a very

good month in the talking machine world of New
England largely because of labor troubles, which
have disturbed such centers, first, as Pawtucket
and Providence, and latterly Lawrence and other
places. Some concerns have not been materially
affected by these untoward conditions, but they
are: few. For the most part, there has been
stagnation. which is not surprising with so many
people idle. On the other hand, in localities
where business in general has been reasonably
good the talking machine trade has shown some
advance over March of last year. The business in
machines has scarcely kept pace with that in
records, all things being equal, for many houses
reporting a fairly good call for records have
been selling comparatively few machines. There
is a general feeling that April is going to make
a much better showing; in fact, that May, too, is
going to come to the fore with an encouraging
total.

Anent That Proposed Luncheon
Sorry there is nothing definite to report on

the proposed luncheon of the New England Music
Trade Association. President Frank S. Horn-
ing, of the Boylston street store bearing his natne,
has been working hard, in conjunction with Sec-
retary Merrill. to create enough interest so that
the trade can get together for a noonday meal,
with some good speaker, presumably at the En-
gineers' Club. It is certainly to be hoped that
the executive committee can soon announce
some date for this month.

After Chamber of Commerce Members
At a luncheon given a few days ago by Presi-

dent Everett Morss. of the Boston Chamber of
Commerce, to a body of Boston merchants at the
Copley -Plaza Ernest A. Cressey, of the C. C.
Harvey Co., which carries the Victor. Edison
and Brunswick, was appointed one of the mem-
bers of the membership committee of the Asso-
ciated Bureaus of the Boston Chamber of Com-
merce. Mr. Cressey made a special appeal to the
music trade in a letter which has just been sent
out. This statement is made:

"Through the very large work being accom-
plished by the Chamber it has evidently been
necessary for them to solicit not only moral, but
financial, help in carrying on the tremendous
work which they arc accomplishing, and also new
work to follow for the betterment of our vicinity.
The directors are now going ahead with the new

1111111MISIMINIONW

1835

OLIVER

DITSON
COMPANY

BOSTON

building project, which you are, no doubt, famil-
iar with, and pushing forward every effort to not
only hold the business of Boston and New Eng-
land from getting away, but to develop still fur-
ther all business now in progress. It is, no doubt,
a most worthy work and cannot but enhance
the business possibilities of every concern com-
ing within its scope. May I ask you to con-
sider this project seriously, as you may expect
to receive a personal call relative to your deci-
sion as to the amount you will subscribe."

C. F. Von Euw, Jr., Engaged
The many Boston friends of Charles F. Von

Euw, Jr., of the Steinert staff, are congratulat-
ing him on his engagement; his fortunate fiancée
being Miss Helen F. O'Connor. of Roxbury,
where Mr. Von Euw also resides. Mr. Von Euw
is in charge of the record stock room of the
Steinert house, and he is widely known to the
trade that is supplied by this large company.
The marriage of the young couple will not take
place before the early Fall.

Henderson Co. Opening New Store
The Ilenderson talking machine department

in the Gilchrist Co.'s store, at the corner of Wash-
ington and Winter streets, has been given up.
The Henderson Co. in the meantime is opening
another store on Federal street close to Dewey
square, an excellent business center.

E. F. Carson Pushing Granby Line
Edward F. Carson, whose series of articles

in The World is attracting much deserved at-
tention, is pleasantly located at 21 West street,
from which headquarters he is pushing the
Granby proposition into much new territory. Mr.
Carson possesses all the qualifications for leader-
ship in the industrial world and he is destined to
win for the Granby much deserved popularity.

Making Fine Display of Brunswick
Harry Spencer is now pleasantly established in

his new quarters in the Vose Building, as it was
recently announced he was to be, and for dis-
play purposes he has on exhibition as many as
fifteen types of Brunswick machines, four of
which are of the console type. Since opening
Mr. Spencer has received a great many visits
from prospective dealers who can study the vari-
ous types of Brunswicks under the most pleasant
conditions. These headquarters have been found
extremely convenient for Brunswick dealers who
do not carry the full line of styles themselves.

Robert C. Harlow. who manages the John E.
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Our constant aim-the growth
and development of Victor
Dealers in New England.

Eastern Talking Machine Co.
85 Essex Street

BOSTON MASS.

N

Jordan Co., opposite the Post Office in Plymouth.
and who carries the Brunswick line, was a Bos-
ton caller a few days ago. His establishment in
that historic town is ninety-six years old. He
says the Brunswick is fast gaining in favor down
along the South Shore.

Fred E. Mann Making Extensive Trip
Manager Fred E. Mann at this writing is in

the New England field making a thorough can-
vass of the Columbia agencies. He is making the
trip by automobile and he plans to be away sev-
eral weeks, which means that for the present he
will be at the Boston office very little. Mr. Mann
began his trip in the southern Massachusetts ter-
ritory and from there he was to work up into

(Continued on page 70)
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Eighty-seven Years of Experience

in the merchandising of music and
musical products is back of

DITSON SERVICE.
This experience enables us to antici-
pate and meet the problems of the
retailer to the fullest degree and offer
much beyond the simple delivery of
goods.

VICTOR EXCLUSIVELY

1922

CHARLES H.

DITSON
& CO.

NEW YORK
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Vermont and New Hampshire. At the local head-
quarters of the Columbia one learns that the
record movement has been very satisfactory, the
cut-out plan having done a lot toward populariz-
ing the catalog.

Political Honor for Col. Kincaide
Friends of Colonel Henry L. Kincaide, of the

Quincy talking machine establishment bearing his
name, are urging him to become a candidate for
the Republican nomination to the State Senate
from the Norfolk -Plymouth district. Colonel
Kincaide, who is widely known in military cir-
cles, was three times a candidate for Congress,
twice on the Progressive ticket and once on the
Republican.

R. 0. Ainslie Returns From Trip
R. 0. Ainslie, of the Mallet & Davis Co., re-

turned to -day from an extended trip through the
\Vest and South. which took him into many large
cities. Going west he was accompanied by hi
wife and child, whom he left at Lexington, Ky..
which is Mrs. Ainslie's home city, and there she
remained, visiting her family. Mr. Ainslie got as
tar South as New Orleans and while away he
was able to interest many dealers in the new
Hallet & Davis talking machine, details of which
may be found in another part of this issue of
The World.

Sonora Lafayette Model Admired
The Lafayette model of Sonora, which has

been eagerly awaited by Manager Joe Burke, of
the Musical Supply & Equipment Co., has
reached Boston and he is exhibiting the model to
everyone who drops in. The model is a very
handsome one and the Jordan Marsh Co., which
carries the Sonora line, hat ordered a large con-
signment of this type. Mr. Burke says business.
which was rather quiet early in the month, picked
up very. appreciably toward the end of March.

J. 0. Morris. president of the Musical Supply
& Equipment Co.. was over in town a short time
ago and held a business conference with Joe
Burke, the local manager: T. E. Burke and R. V.

AT YOUR COMMAND
ANYWHERE IN NEW ENGLAND

TEINERTERVICEERVES
Our Unswerving Policy

for

1922
To Protect-to Develop-to Serve

To the Limit of Our Ability
The Victor Retailers of New England

Already Established
Our Entire Stocks and Personnel At Your Disposal

114`; of Domestic Records in the Victor Catalog now in our stock

M. STEIN ERT & SONS
New England Victor Wholesalers

35 Arch Street BOSTON

Keyes, of the company's local staff. Details of
business pertaining to Manager Burke's en-
larged territory were gone into very thoroughly.

Many Concerns Take on the Outing
The E. B. Shiddell Co., Inc.. which is now

located at 221 Columbus avenue, is meeting with
great success iii handlin4 the Outing product,

which is a portable machine finding wide favor.
Lately Mr. Shiddell has been able to interest a

number of outside houses in the Outing and the
machine is now carried by some large concerns
in Springfield, Worcester, Fall River, Lawrence,
Mass.; Portland, Biddeford and Lewiston. Me.;
Portsmouth, N. H., and Hartford, Conn. Wide-
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The satisfaction derived from handling Brunswick Phonographs and /
Records is twofold.
For it not only means offering your trade a line of admitted leader-
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ner's, Inc., at 23 West street, has lately taken on
this machine and is disposing of a great many of
them. Manager Shiddell lately was over at the
factory of the Outing Co. at Mt. Kisco, N. Y.,
spending several days there.

New Vocalion Agents in Boston
R. M. Kempton, manager of the Vocalion

department of the Aeolian Co. at New York, was
over in Boston the middle of March conferring
with Manager Wheatley. The latter has been
able to interest the Winter street house of F.
Vorenburg & Co. in the Vocalion proposition.
with the result that this will he one of the im-
portant downtown distributing points for this
machine. Another downtown house to take on
the Vocalion is the Richardson Drug Co., 645
Atlantic avenue.

New Strand Representatives in New England
The Strand bids fair to be widely represented

throughout New England before very long and
with Arthur \V. Chamberlain now associated with
Arthur C. Erisman in the wholesale distribution
of this new popular -priced instrument there is a
combination of intelligence, enthusiasm and ac-
tivity that is sure to make a big name for the
Strand. New accounts which have lately been
opened up by Mr. Chamberlain, who devotes his
time to traveling about the field, are: The
Biddle Piano Co., at Keene, N. II.; B. S. Canner
Furniture Co., East Boston; A. McArthur & Co..
Boston; Symphony Talking Machine Co., Bos-
ton; J. E. Heidner & Son. Ilolyokc, and En-
field Pharmacy, Enfield, N. II.

Good Reports From Steinert Territory
Manager Kenneth Reed is enthusiastic over the

fact that in the Victor territory served by the
Steinert Co. there has been a 20 per cent increase
in business for the month of March over the same
period of a year ago. This increase. Mr. Reed
says, is in spite of the fact that in those places
where there have been labor troubles naturally
the business has been below normal. This popu-
lar Victor man has the sympathy of his friends
in the accident that befell his wife lately, when
she fell and injured herself so that she was con-
fined to her room for a couple of weeks.

Charles Shaw With Widener's
Charles Shaw, lately with the Granby Phono-

graph Co.'s wholesale department, having for his
territory the New England States east of the
Connecticut River, is now manager for \Videner's,
Inc., at 23 \Vest street. succeeding Otto Zer-
rahn. Widener's carries the Columbia and
Granby lines of merchandise.

'Twas a Success and They Know It
It looks from this distance as though the

executive meeting of the Victor jobbers over in
New York was a great success and for verifica-
tion of this statement one has but to ask Bob
Steinert or George A. Dodge or Ken Reed
or Otto PiesendeII, for with these the three
Boston jobbing houses of Steinert, Eastern and
Oliver Ditson Co. were well represented.

Some Recent Visitors
Fred Gardner, head of the Gardner Temple of

Music of Lawrence, was a welcome caller on the
Boston trade the latter part of last month.

Harry Russell, manager for the Outlet Co..
of Providence, R. 1., spent a day or two in Bos-
ton lately and the Victor distributors in par -

ticular were glad to give him a handshake.
Doing Well With Khaki Covers

The manufacture of the khaki covers which the
Lansing Sales Co. made such a success of is

COMBINATION
For 1922 that cannot be beaten.
Same" LONG QUALITY"CABINETS,
Same "PEERLESS" ALBUMS,
Same "GOOD SERVICE",
Same New England Representative,
with "the smile that won't come off."

L. W. HOUGH
20 SUDBURY STREET BOSTON, MASS.

now being conducted at 2 Hudson street by
the Henry Smith Co. It will be recalled
that Mr. Smith formerly was with the Lansing
Co. and became so well acquainted with the de-
tails of this branch of the business that when

the Lansing Co. branched out into wider fields
he took this manufacture of the covers over on
his own account and he is deserving of the
marked success with which he is meeting in his
present enterprise.

HALLET & DAVIS CO. NOW MAKING TALKING MACHINES
Well-known Boston Piano Manufacturers Announce the Ilallet & Davis Phonograph-Machines Are

Made in Three Models, English, Colonial and Period-Will Play All Records

Bosrox, Mass., April 4.-After long and careful
experiments carried on along highly scientific
lines the Mallet & Davis Co., of Boston, is now
able to make an announcement to the trade which
is of the greatest importance, and concerns a
product which is sure to find widespread favor,
namely, a new talking machine which takes the
honored name of this famous house. Into these
machines has been carried all the conscientious
workmanship that has made the pianos of this
house widely and favorably known. and when
these models are given close scrutiny they will
be found to be everything that is claimed for
them. It is further claimed for them that thcy
are destined to play an important part in raising
the general tone of the talking machine and cer-
tainly from the artistic standpoint it will be
agreed that these Ilallet & Davis models are
hard to heat. Three things that, of course, were
kept closely in mind in getting ready to present
these models to the public were artistic cases,
the most approved mechanical construction, and
tone, which perhaps is the most important of all.

The cabinets arc constructed of the finest se-
lected woods, with a high piano finish. In the
English and Colonial models the charm of sim-
plicity is shown to splendid advantage, while for
those desiring a more elaborate case there arc
the graceful and exquisite I.ouis styles.

The reproducer, tone arm and sound amplifier
are specially constructed on highest approved
scientific laws for carrying sound waves. The
motor designed by leading engineers in the in-

dustry is strong, durable and silent. Every part
of it is mechanically perfect to the thousandth
part of an inch. Since there are many different
makes of records, a universal tone arm and repro-
ducer arc used for playing all kinds of records
without attachments, thereby giving access to all
the great record libraries of the world. For fur-
ther convenience each style is equipped with an
automatic stop so simple it can be operated by
a child.

Model II is of Louis XV style in English
brown mahogany and figured American walnut:
height, 43 inches; width, 20 inches; depth, 22
inches; equipped with universal reproducer for
playing all records, twelve -inch turntable, auto-
matic stop, tone modifier, trimmings nickel plated
$115.

Model J, Queen Anne, is in English brown
mahogany and figured American walnut; height.
3454 inches; width, 36 inches; depth, 21y4 inches:
equipped with universal reproducer for playing
all records, twelve -inch turntable. automatic stop.
tone amplifier, trimmings nickel plated. $135.

Model L, Colonial, is made in English brown
mahogany and figured American walnut; height.
3454 inches; width, 38!!I inches; depth, 22!':
inches; equipped with universal reproducer for
playing all records, twelve -inch turntable, auto-
matic stop, tone amplifier, trimmings nickel
plated. $185.

Model M, of Louis XVI type, is in English
brown mahogany and figured American walnut;

(Continued on page 72)

The "Perfection" Ball -Bearing Tone Arms
and

The "Perfection" Reproducers
For the New Edison

Excel in Clarity and Sweetness of Tone. Best quality of
material and workmanship. Descriptive catalog, terms
and discounts sent on request.

Manufactured by

NEW ENGLAND TALKING MACHINE CO.
16-18 Beach Street

Factory Representative
L A. SCHWARZ, Inc.. 1265 Broadway, New York City

Boston, Mass.
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height. 34 inches; width. 39,"4" inches: depth. 2134
inches; equipped with universal reproducer for
playing all records, twelve -inch turntable, with
royal purple plush covering. automatic stop, tone
modifier, trimmings gold plated, five albums for
filing records. $250.

In no case have the details been considered too
small to carry out to perfection. The reputation
for producing nothing but the best in the re-
nowned flatlet & Davis pianos (which, during
over three-quarters oi a century. have been
awarded 139 gold medals throughout the world)
has been zealously guarded in the production of
the Hallet & Davis phonograph.

An underpaid employe does not give the best
returns. Profits accrue in proportion to the ef-
fectiveness oi the sales staff and the other unit:
of the business organization. If there is no en,
thusiasin there are no effective results and there
will he no enthusiasm where an employer refuses
to recognize th, ,,,r.rth of his help by adequate
compensate(

LANSING KHAKI

COVERS
The Pioneer Moving Cover

High

Grade

Govern-
ment

Khaki

Dealer's Prices NOW :

medium
size

43"x20"x23':"

large size
49"x23"x24 '.."

extra large
52"x222x23'

Fitzall Leather or No. 3x Strap
$2.50

Piano Moving Covers $18.00

SLIP AND RUBBER COVERS
FOR PHONOGRAPHS AND PIANOS

DISTRIBUTORS

170 Harrison Avenue
BOSTON,11, MASS.

DEMONSTRATING THE GRADUOLA

Unique Electric Device Invented by E. M.
Wheatley for Window Display Purposes

Bosnm, MAss., April 3.-E. NVheatley, man-
ager of the Vocalion Co.. of Boston. is the in-
ventor of a unique electric device which is on
exhibition in the window of the Vocation head-
quarters at 190 Boylston street, and which is at-
, ting much deserved attention. By this device

litytirtguitai

Window Display That Attracted
:(equate demonstration is given the complete
operation of the Graduola, which is the Vocation's
exclusive feature for controlling tone.

Encased in a small cabinet which is mounted
on a stand beside a Vocalion are a pair of small
wax hands which electrically operate the Gradu-
ola in a very human manner. Just above the
hands is a dial with a pointer which moves hack
;111d forth simultaneously with the movement of
the hands, showing clearly how the volume of
tone can be controlled. The entire device with
its accompanying Vocalion is exhibited within
:tandsome yellow curtains and the very setting
:telf invites the passer-by to stop. Once he has
stopped he finds something worth while to care-
utly study. Mr. Wheatley is to he congratulated

on his ingenuity.

STEINERT CO. IN ATHOL, MASS.
Paige Establishment Taken Over. Renovated and

Formally Opened by Manager Goddard

ATHOL, MASS., April 3. -Saturday. March 25, was
a big day in this town. for it marked the opening
of what is practically a new talking machine shop.
:lamely. the M. Steinert & Sons Co.. which estab-
lishment lately was known as C. F. Paige & Co..
which the Steinerts bought out. Manager God -
,lard, who is well acquainted with the Victor line
of merchandise. had his hands full on the opening
day entertaining the throng of visitors. Each
woman was made happy through receiving
flowers and a pocket mirror. and it is of double
interest that the first day was productive of a
number of sales of more or less expensive Victor
outfits.

The interior of the shop has been much im-
proved by a series of booths installed by the
ITnit Construction Co.. and with the interior re-
decorated and refurnished the shop will make ,

pleasant rendezvous for the musical people of the
town. who will he sure to appreciate such an up-
to-date store in their midst.

W. H. AVERY OPENS BRANCH STORE
CONCORD. N. H., April I.-William H. Avery, one

of the most progressive talking machine dealers
in this State. has purchased a building in Laconia
in which he has opened a branch store. Mr.
Avery's business in the local store has increased
with such rapidity that he has been compelled
to install a larger record rack. Approximately
RAM records are kept in stock at all times.

1LSLEY'S GRAPHITE PHONO
SPRING LUBRICANT

Ilsley's Lubricant makes the Motor make good
Is prepared in the proper consistency. trill not run ouL
dry up. or bccorac sticky or rancid. Remains In its

original forts inclefinttirly.
Put up in I. S. 10, 25 and 50.pound cans for dealers
This lubricant as also put up In /.ounce cans to retail at

:5 cents each under the trade ouzo of

EUREKA NOISELESS TALKING
MACHINE LUBRICANT

Write for :redol frotositirm to jobbers
ILSLEY-DOUBLEDAY & CO. 229.231 Front St.. NewYork

NEW CAROLA READY FOR TRADE

Machine Introduced Six Years Ago Makes Re-
appearance-Has Been Developed Along Inter-
esting Lines-N. I. Schwartz General Manager

CLE1TLAND, 0.. April 3.-The Carola Co., of this
city. will shortly return as a factor in the NIiddle
West talking machine industry. The Carola Co.
first appeared in the trade in 1916, when it placed
a small metal machine upon the market and did
some sensat'onal advertising.

Recently the company v. as reorganized under
the direction of N. I. Schwartz. who is treasurer
of the Carola Co. of to -day. and the machine once
more makes its appearance in talking machine
circles. The new Carola is now in production
and is rapidly being placed in the dealers' hands
in all parts of the country. The machine stands
22 inches high when closed and 31 inches high
when open. It is II inches in width and 13
incites deep. The new Carola is finished in ma-
hogany only and is furnished with or without
albums, which hold some thirty-six records.

The officers of the company are: H. Geltman.
president: A. E. Riester, vice-president; N. 1.

Schwartz, treasurer and general manager, and
\V. A. Stinchcomb. secretary.

VOCALION ARTISTS TO APPEAR

John Charles Thomas, Marie Sundelius and
Yerkes Orchestra to Be Present at Annual
Banquet of Talking Machine Men, Inc.

E. G. 1;rown. secretary of The Talking Machine
Men, Inc announces that in addition to the artists
already scheduled to appear at the annual banquet
and entertainment of that organization on April
20 the Aeolian Co. has arranged for the appear-
ance of John Charles Thomas. popular baritone.
Marie Sundelius, grand opera soprano, and the
Yerkes S.S. Flotilla Orchestra. all notable Vo-
cation record artists, at the Pennsylvania during
the course of the evening.

Morris Grossman. formerly connected with
Szilagyi & Co., 1580 First avenue. Ncw York.
Columbia and Sonora dealer, sailed recently for
Europe. He plans to engage in the import and
export business in Bratisla\a, Czecho-Slovakia.

Words hastily spoken are often regretted. Com-
plete control of temper is an essential of suc-
cessful salesmanship.

"BLACK DIAMOND"
GRAPHITE

Spring Lubricant
8 The Lubricant

Supreme
Guaranteed not
to dry up or
become sticky
or rancid: re-tains Its
smooth. silky
touch indefl
irately. P r e -
pared in just

the right consistency In 2 sizes, collapsible
tulue: 5;. 1. 10. iti.

Manufactured only by
HARTZELL CRUCIBLE CO.

North Side, Pitt burgh. l's.
Factory Itepresentaticc

LOUIS A. SCHWARZ, INC.
l%5 Broadway. New York City

S. E. LARRIMORE
5536 Easton Ate.. St. Louie. Mo.

FOR SALE BY ALL LEADING JOBBERS
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BIG MONEY in
Phonograph Selling
for the Dealer

If you are not getting it
you either have the wrong
machine or the wrong finan-
cial plan. In other words,
you have not tried the

KIMBALL
PROPOSITION

WHICH
The Finest Merchandise Made

AND THE MOST LIBERAL AND COOPERATIVE

Plan of Financing Sales
IN THE BUSINESS WORLD

PLAIN, HARD MONEY FACTS
One dealer In a elm

of 50.11110 actually omit*
and paid for more than

SIN HUNDRED
KIMIttLL

PHONOGRAPHS
In the hot nix nsontim.
Another dealer in a rim
of 811.0011 h old and
paid for one thoomnti

KIMBALL
PlIONOG k111%

during the ten month
,liat palmed. ITIveut
are not jobbers.)

Are You Willing
to Make Money?
There are ninny oilier%
who are making more
real money 10.143 on
the

KIMBALL LINE
than they hate at Any
lime In their 111.1or3.
Glad to the yogi their
Wir"... if you wont Io
he 4-amine...I.

Style M

Style J
With

Albums

Equipped with Albums
35 In. Ilith
311 la. Wide

23% In. Peep

f. Style G
With Albums

Style D

More than a
million homes
in America
have had an
instrument from

KIMBALL
during the past 60 years of successful manu-
facturing experience of this great house.
The same knowledge and experience which
have made the Kimball Pianos and Pipe
Organs celebrated the world over for

Tone, Quality and Durability
and the same

Unquestioned Financial Resources
are back of the

KIMBALL PHONOGRAPH
You Will Be Astonished at the
Liberal Discounts to Dealers

The safe and constructive plan of financing and the profits you
can make on this

SUPERB and EASY -SELLING PRODUCT
Kimball Dealers are going to get the money in 1922. because
we are going to help them get it. Perhaps your territory is still
open. If so, every day you delay writing for our

Special 60 Day Offer
is your loss

Come on join the

PROSPERITY CLUB

W. W. KIMBALL CO.
Kimball Building
Wabash and Jackson

Chicago, U. S. A.

Style R
Equipped with Albums

37 In. 111111
10% In. Wide
23% in. Deep

-7 a ra - -aar7aaaaaa5a;LIa aaaaaaa awcnre1
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CL KVEL A
Broadcasting Records by Radio-Edison Dealers Convene-M tly
Co.'s Entertaining Stunt-Talented Columbians-News of Month

CL.EVELit ND, 0., April 8.-Linking of the talking
machine trade and radio activities here is recog-
nized with the turn of this month. Though in
its present form radio has been in progress in this
district only since the beginning of the year, that
it is a fixture is admitted by leaders in the talking
machine industry. T. \V. Wade, of the Vocation
Co. of Ohio. for one, points out that the tre-
mendous hit made by certain records has been
inspired by the music broadcasted from the
Cleveland station.

This station is operated by the Cox Labora-
tories. Warren R. Cox. head of the enterprise,
having recently returned to Cleveland with Gov-
ernment sanction. The station WHK uses a
260 -meter wave length and serves a radius of 200
miles. Victor machines and records supplied
by the Buescher Co. are used. as well as talent
from local theatres.

Standard machines for this purpose, and rec-

ords as well. points out E. H. Poad, head of the
Cleveland Radio Association, serve the purpose
best, because they have less surface noises.

New Cheney Agencies
New outlets for Cheney products have been

created by the Cheney Phonograph Sales Co-.
the latest being the Boggs & Buhl Co. And the
National Phonograph Co., at Pittsburgh. The
significant development of the last few weeks.
in the opinion of T. R. Buhl, secretary -treasurer,
is the steady improvement in demand for the
higher -priced and console models.

J. L. DuBreuil Recovers
J. L. DuBreuil, district manager of the Bruns-

wick Co., is back on the job after a brief illness,
voicing his now well-known phrase about being
"full of pep and never better," which, of course,
inspires the energetic E. F. Hughes, service
manager; Miss Florence Turner, secretarial ex-
pert, et al., to still greater achievement. Mr.
DuBreuil was spending the early part of April
in a tour of the territory, notably in the vicinity
of Buffalo.

Market Music Co. in New Home
The Market Music Co. is now completely in-

stalled in its new quarters. Every week during
the past month parties of a get-together nature
have been held. J. II. Schulhoff, manager, is
entiusiastic about the new location and ays

that record sales have been doubled since the
new store was occupied.

Columbia Home Talent Entertains
The latest get-together party of the members

of the Cleveland Columbia Graphophone Co. staff
brought forth the Columbian Jazz Orchestra.
operated by Geo. E. Krauslick, service department
manager at the branch. There was plenty of
home talent to sing and dance to the strains
of said band, notably the work of Miss Frances
E. Miller, secretary to Branch Manager S. S.

Columbia Branch Has Jazz Orchestra
Larmon. Be that as it may, it looks as though
the band were going to be a permanent addi-
tion to the good family spirit at the branch.

Convention of Edison Dealers
One of the most important events in local

phonograph circles during the past month was
the convention of Edison dealers of Ohio held by
the Phonograph Co. Over 100 dealers from all
parts of the State were present and a sure-fire
entertainment was staged by the local offices.

Luncheon at the Cleveland Athletic Club
started the affair and immediately afterward a
session was held at the rooms of the Phonograph
Co. L. M. Bloom. treasurer, welcomed the dif-
ferent delegations and spoke along lines impress-
ing the different plans for the coming year and
asking for the same co operation on the part of
dealers that the Phonograph Co. has had in the
past.

The winners in the annual sales contest were
introduced. They were: J. H. Barnes, the George
E. Buss Co., New Philadelphia; William Snyder.
the T. S. Porter & Sons Co., Lima; A. B. Sauer.
the George.E. Clarke Co.. Lorain. The winners

THE PHONOMOTOR CO.
W. F. HITCHCOCK. Proprietor

121 WEST AVENUE
ROCHESTER, N. Y.

5 years of success everywhere

100%
Efficient

THE PHONOSTOP THE NEED -A -CLIP

Two Well-known Phonograph Accessories Needed in Every
Instrument of Class. Satisfaction Guaranteed in Every Case

Once adapted becomes permanent.
A WHOLE PAGE of references if desired.

DON'T DALLY with inferiors, get THE BEST.
PHONOSTOPS are universal, STANDARD, and finished in nickel and god

NEED -A -CLIPS in nickel only.

Get Our Printed PricelList7Immediately
Samples sent by parcels post C. 0. D.; money back if unsatisfactory, but you'll

want more.

with the exception of Mr. Barnes, were called
upon to tell of the methods they had found most
efficient in closing sales. Mr. Barnes was pre-
vented from attending by the sickness of his
father.

T. N. Dunigan, prominent local attorney, with
offices in the Citizens' Building, was introduced.
In his address he dwelt on the legal end of the
business, calling attention to both the rights and
limitations connected with selling machines and
explaining fully the methods of replevin and the
different angles of chattel mortgages. That the
speech was well received was shown by the
numerous questions asked Mr. Dunigan when
he announced an open forum. The idea of thus
throwing light on the legal aids at the command
of the phonograph man is original and well
worth copying.

The meeting adjourned to the Carleton Ter-
race. where an elaborate banquet was served.
B. F. Keith's vaudeville theatre was the final
stopping place-although rumor has it that a
few kept right on celebrating after the show.

A Clever Entertainment Stunt
Score another for Dan E. Ilaumbaugh, whose

efforts as manager make the Cheney, Brunswick
and Victor lines break real records in the phono-
graph department of the May Co. The May Co.

the largest department store in Ohio and boasts
of a manager in this particular department who
doesn't need to doff his chapeau to the best in
the country.

But that's getting away from the story. On
St. Patrick's Day the May Co. staged a gigantic
masque ball at the Chamber of Commerce rooms
and the duty of evolving the entertainment fea-
ture fell upon Mr. Baumbatigh. Local talking
machine circles arc still telling the story of how
he did it, and at the same time created a tie-up
that scored.

The 300 couples at the affair were all invited
into the main ballroom, where, to the strains of a
large orchestra, the incarnation of "The Sheik,"
"Peggy O'Neil" and other record characters
strode across the stage amid "Ohs" and "Ahs"
trom the crowd. Each character wore a num-
ber and the audience was outfitted with slips
which had blank spaces meant to be filled in with
the name of the record represented by each dif-
ferent character.

Mr. Ilaumbaugh as "The Sheik," James Scho-
field as "Dapper Dan," Miss F. Nolish as "Strut,
Miss Lizzie," Mrs. Dowling as "Rebecca." Miss
Marquad as "April Showers," Miss Shrive as
"Sahara Rose," Miss Lewis as "Sally," E. H.
Mills as "Patches," Miss Hebrown as "Marie,"
Miss Lotz as "Granny," Miss Gehring as "Peggy
O'Neil." they kept the crowd guessing. And we
mustn't forget Miss Elsie Baer, manager of the
talking machine department of the M. O'Neil
Co., of Akron. She caused a riot as "Pretty
Baby." \Vhen the stunt was over and the gray-
haired judges solemnly surveyed the 600 masqued
lancers present to select the best costume Miss
Ilaer's rig won on a walkaway. And it's also
interesting to note that Mr. Baumbaugh's imper-
sonation of "The Sheik" scored first among the
men. It was a great impersonation.

Monthly Magazine on Records
William Murstein, manager of the Alhambra

Music Co., is publishing a monthly magazine
which he circulates throughout his district. The
leaflet is gotten up in a breezy. readable fashion
and tells interesting points about the latest rec-
ords. Mr. Murstein is rated as one of the best
Brunswick men in the district and has originated
many window displays of records that have been
copied elsewhere.

Opens New Retail Store
The Smerda Music Co. recently celebrated the

opening of a retail store at East Fifty-eighth
street and Broadway, by distributing photographs
of famous Victor artists, some of which were
autographed. The Smerda Music Co., which is
under the direction of Frank Smerda, does a large
business among foreign -born people. specializing
on foreign records.

Music Memory Contest Ends
The Music Memory Contest came to an end

with the final trials in the Masonic Hall. The
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THE TWIN CITIhiS
Jobbers and Dealer. in urilitce), Sanguine and .11i;:e Regarding
Business, Present and Prospective-Columbia Campaign Wins Out

MINNEAPOLIS and Sr. PAUL, MINN., April 4.-
Spring is coming apace in the Northwest. but the
pace is too slow to find approval with the music
merchants. They had none too much out of the
past %%Inter and they are hoping that the advent
of Spring may brighten up things a little. With-
out question the people wiil respond promptly to
any general revival of trade and industry and the

entire Northwest will react quickly to well -

directed impulses with a general scope. Rail-
roads arc showing marked signs of life and this is
the most hopeful indication for some time. It is
believed that the farmers will do all that may
reasonably be expected of them and as the wise
men declare that there is an upward tendency in
farm product prices the Northwest should be on
an even keel again some time next Fall. after
the crops have begun to move in large quantities.

A canvass of the jobbers in talking machines
in this territory finds the managers sanguine and
wide-awake. George A. Mairs, head of the Vic-
trola department of W. J. Dyer & Bro., states
that after conferring with jobbers from other
parts of the United States he is satisfied that the
Twin City field is in as good condition as any
part of the country.

"The new types of Victrolas are moving most
satisfactorily,- remarked Mr. 111airs. "We re-
ceived nice orders at the start and already have
received numerous 'repeat' orders. This indicates
that the Victor dealers can do business when they
can meet the public taste and the public purse.
We are very confident that the year will prove
remunerative to all dealers who are willing to do
a little work to get business."

The radical reduction in the price of Edison

records has given a veritable boom to the rec-
ord trade in the St. Paul and Minneapolis retail
stores, according to the officers of the Minne-
sota Phonograph Co. The new model machine
to compete with the $150 class of other makes
also has been of material aid to the local mer-
chants. Discussing the wholesaling of Edison
machines and records. Lam mice H. Lucker, gen-
eral distributor, states that it could be better.
but all in all it is jogging along very nicely.

Manager H. F. Sharar. of the phonograph de-
partment of G. Sommers & Co.. expected to see
business fall off in March and April. but to his
surprise each month showed better totals than
its respective predecessor. The record business
would have been regarded as phenomenal a year
ago. An increase in machine sales of Paths
phonographs is partly due to the special prices
that have been quoted to the trade.

One of the most extensive publicity campaigns
ever conducted through the newspapers of the
Northwest in the phonograph field is being con-
ducted by the Columbia Graphophone Co.. under
the direction of %V. L. Sprague, manager of the
Northwestern service. It is bound to bring re-
sults, as the Columbia product has a substantial
ff Bowing in this part of the country.

A "jumbo" talking machine made by Edward
Lenz. 199 West Robie street, St. Paul, is attract-
ing the attention of phonograph devotees. It not
only is a giant size, but the tone volume is said
to be seven times that of the ordinary machine.
The explanation given by Mr. Lenz for produc-
ing his phenomenon is that he wanted one so
large that the children could not reach the
mechanism to tamper with it.

TRADE HAPPENINGS IN CLEVELAND
(Continued from page 74)

gigantic auditorium looked like a section of a
football field, with school banners on all sides.
The Cleveland Symphony Orchestra played a
selection of strains and the contestants were re-
quired not only to tell the composer, but also to
tell his nationality and the work from which
the piece was taken.

B. Dreher's Sons Co. had a unique display of
posters advertising the affair. These posters.
which were made by the Lakewood, 0., school
children, represented different records.

Escapes Damage From Fire
The Vocalion headquarters had a narrow escape

recently when the concern occupying the floor
above had a serious fire. Despite the fact that
the fire department had quite a job to put out
the blaze the Vocalion rooms escaped without
damage.

Installs the Brunswick Line
The M. O'Neil Co., of Akron. has recently in-

stalled a complete line of Brunswick machines,
according to announcement from the local
Brunswick offices. Much interest in the Queen
Anne console and the Stratford model featured
the opening.

Good Work for the Columbia YOUNGSTOW N, 0., April 3.-The McMahon Piano
Miss Ellen Marlock, educational representative Co. announces the opening of an exclusive Victor

of the Columbia Graphophonc Co., has been doing department in its store. 112-114 East Federal
street. The Victor line of talking machines and
records was added this week and the department
is experiencing an excellent volume of business.
store officials report.

record work throughout the northern part of
Ohio. Ashland, Upper Sandusky. Harpster,
Zanesville, Tiffin, Findlay and Cleveland have
been the various scenes of her speeches before
teachers and her demonstrations of the practi-
cability of talking machines in the schools.

AKRON DEPARTMENT ENLARGED

More Room for Display of Talking Machines in
M. O'Neil Co. Store

AKRON, 0., April 4.-To take care of the increased
business, extensive alterations arc being made to
the talking machine department of the M. O'Neil
Co., largest department store here, which has
added the Brunswick line. When improvements
are completed the department will have much
needed space at the disposal of its sales floor and
four more demonstration booths, which will bring
the total number up to twenty. According to
Miss Elsie Baer. manager of the department.
business has topped all other departments in the
store, and for this reason officials of the store
allotted the additional floor space.

VICTOR LINE FOR M'MAHON

HIGH CLASS PHONOGRAPH

RECORDING
FOR THE TRADE AT EX-
CEEDINGLY LOW PRICES

Estimates furnished on complete records in any
quantity

Newark Recording Laboratory
15 West Park St. Newark, N. J.

SELLS RECORDS IN PUBLIC MARKET

That the public is interested in talking machines
and records even while marketing for the Sunday
dinner is proven in the case of F. Baumgarten.
manager of the Camera & Music Shop. Youngs-
town, 0., which is located in the public market
of that city. The record business done by the
shop is said to be the largest in Youngstown.
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MONTHLY SPECIAL

THE NEW
CELLULOID TOP

RECORD CLEANER
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DEALER'S 1

TRADE M
ALL STANDARD

HEADQUARTERS FOR
STEEL NEEDLES IN METAL BOXES
RECORD A 1.111:318
A1.11CM SETS FOR No. 80 VICTROLA
ALBIC11 BETS. ALPHABETICALLY

STAMPED
REPAI It PARTS
KENT ADAPTERS
BANNER 50r. RECORDS
MI RRO RLIK E P01.1811
CON V ERTO CABINETS
111t11.1.1ANTONE STEEL NEEDLES
MAGNEDO MULTI -PLAYING NEEDLES
III:CORD DELIVERY ENVELOPES
SHEET MUSIC
RECORD DISPLAV STANDS
MUSIC ROLLS
RECORD CLEANERS
PHONOGRAPH DELIVERY COVERS
BUBBLE BOOKS
FIBRE N EEDLE8
/ IBRE NEEDLE CUTTERS
RECORD FLASIIERS
GEER RECORD REPEATER
TONOFONE NEEDLES
REFLEX() NEEDLES
DANCING "8/1131ANDY"
DANCING RASTUS
PLATER -PIANO VACUUM CLEANER
SUPPLEMENT MAILING ENVELOPES
SAPPHIRE BALI. NEEDLES
SAPPHIRE POINT NEEDLES
DIAMOND POINT NEEDLES
UNIVER.SAL DISPLAY RACKS
SHEET MUSIC RACKS
NVOII.
BOBOLINK RECORDS AND PHONO.

ORA P118
PHONO MOVIES
STOCK ENVELOPES
"N U LIFE" MUSIC ROLL ATTACH-MENT
SPRING LUBRICANT
VICTOR AND COLUMBIA ATTACH-MENTS
TONE -ARMS AND SOUND -BOXES
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SELLING MUSICAL
MERCHANDISE

EWJA/YE-5 R.FRE W

This book does something for the progressive music dealer that no
volume ever attempted before. It gets right down to the dollars and
cents basis of how to increase your profits-
(1) By Starting a Musical Merchandise Department.
(2) By Running One Already Established at Bigger Profits.

A Practical Business Book
It is a practical book of hard, cold facts.
"SELLING MUSICAL MERCHAN-
DISE" is a plain, business -like description by
a successful music dealer of the ways, methods
and plans he found to work out profitably in
his own stores. Every page of this remarkable
volume contains some definite suggestion that
you can turn into dollars and cents-some sales
or advertising method you can put right to
work for yourself.
It covers every routine problem that will come
up in conducting a profit -making department
in your store.

Meets Today's Business Needs
It is published now because the retail music
trade today is anxious to cash in on the de-
mand for musical merchandise. There arc
sound business reasons for this: A musical
merchandise department requires small in-
vestment, gives quick turnover, involves no
risk, increases the sales of pianos, players and

talking machines and helps make a given store
the music center of its community.

Dependable Methods to Increase
Sales

The practical information Mr. Frew gives
you in "SELLING MUSICAL MER-
CHANDISE" is thoroughly dependable. He
knows every angle of the business from prac-
tical experience. His book really places at
your disposal the extensive merchandise
knowledge of a remarkably able dealer which
you can consult at any time, any day, on any
problem of buying, displaying, selling, adver-
tising musical merchandise and making your
own store the acknowledged musical center of
your city.

Wide Range of Topics Covered
Thousands of dealers have wanted just such
a helpful volume for some time.
Read over the wide range of topics that you
will find in this work, a marvel for retailers.

CONTENTS
THE PROBLEM OF BUYING-buying in general-importance of quality
in buying-where to buy-future buying-buying for special sales-some don'ts
for buyers.
THE PROBLEM OF PUBLICITY-Advertising in general-space or dis-
play advertising-advertising by personal contact-adveitising through service-
direct or mail advertising-advertising through musical attractions.
THE PROBLEM OF MANAGEMENT-Management in general-stock dis-
play-the care of stock-inventory and sales analysis-the question of credit-
the repair department-the value of co-operation.
THE PROBLEM OF SELLING-Selling in general-the sales organization
-psychology of salesmanship-collective selling-organizing a band or orchestra
-the used instrument problem.
INSTRUMENTATION-Musical organizations and their instrumentation-
the principal instruments of the band and orchestra.
APPENDIX-List of principal musical merchandise products.

Edward Lyman Bill, Inc.
373 Fourth Ave.,
New York, N. Y.

Please send me a copy of ''Selling :Musical Merchandise," in payment
for which I enclose .5.2.00.

Name

Street

City State

=me mnp d 

Use this coupon N 0 W
4E
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Oh. play that'Song of In  di  a'. a  gam. There's some -thing so ap  peal- tug in each strainr

SONG or INDIA
AGAIN

YOU CANT GO WRONG
WITH ANY.FEIST.SONG- A Hit Vocally and Instrumentally ASK TO

HEAR IT

AKRON, 0.
Trade Trend L .1I Grab-
tying-Price Stability Is As-
sured - What Dealers Say

AKRON, 0., April 1.-Talking machines, pianos
and practically all musical merchandise has now
reached a standard rating. according to Akron
dealers who arc now starting to make a display
of their newest merchandise. Prices vary but
little from those which have obtained during the
past few months, and this, they believe, is going
to have a healthy effect on trading, for buyers
realize that the period of constant price changing
is now practically past.

April looms as an active month for music deal-
ers of Akron. Money is easing up. and in ninc
of ten stores visited this week by a representative
of The Vorld collections were reported better
and prospects more plentiful.

Little Damage by Fire
Business continues good with the A. B. Smith

Piano Co., South Main street, probably the larg-
est distributor of musical merchandise in the
city. This store, damaged by a recent fire, suf-
fered less actual loss than v.as first reported, ac-
cording to officials. Sales in March were of a
satisfactory volume.

"In my opinion business is on the upward
trend," said Ray Porter, head of the sales depart
'tient at the store of George S. Dales. "Whil,
March has been nothing startling, there is ever)
reason to believe that April will be much better.'
he said. From his observation he declared that
most people are buying machines ranging in pric,
from $100 to $200.

Concerts Help Business
Presentation of two concerts this month,

Sousa's band and Schumann -Heinle, at the cit
armory, has given the Windsor Poling Co.. es.

elusive Victor dealer, considerable prestige 110

cally. This firm has done much to stitnulat,
record sales by offering the concerts, which in
each instance were largely attended.

Rockwell Installs Radio
E. G. Rockwell, proprietor of Akron's only ex

elusive small goods music store, in South Main
street. has installed a radio outfit, and his store
these nights is the Mecca of hundreds of must,
and radio fans. Eventually he intends to carr)
a complete line of radio accessories, he told ..

representative of The World. Mr. Rockwell.
some months ago, opened this store with the in
tention of making it a complete musical merchan
disc emporium, and to this end he has accom
plished much.

M. 0. Neil Co. Sales Big
Talking machine sales with the M. 0. Neil Co

have been very brisk during the month of March.
The month's volume was boosted by a special sal,
of a popular -priced machine, of which a carload
was disposed of in less than a week, according

to Miss Elsie Baer. hca.J of this department.
The console type of machine is meeting with
much favor and record sales arc keeping up well.
The fiscal year for the music department of the
store ended in January, 1922. and, according to
Miss Baer. last year was the biggest year from a
standpoint of sales in the history of the store ex-
cepting 1919, when all records were shattered.

Starr Co. Doing Well
Manager Currie, of the Starr Piano Co., reports

business on the up trend and says that with con-
tinuance of existing industrial conditions his store
this year will exceed the business of a year ago.
Special record sales are helping the month's busi-
ness volume, and outside piano salesmen are
doing a nice business.

Retail Merchants Meet
Music dealers of Akron affiliated with the Akron

Retail Merchants' Board of the Akron Chamber
of Commerce joined with merchants of other
lines at the annual banquet of the association
April 4 at the Portage Hotel. Retailers of na-
t;onal prominence discussed topics of the day of
interest to retail merchandising.

RICE AUDISCOPE CO. CHARTERED
A charter of incorporation was recently granted

to the Rice Audiscope Co., of New York City.
under the laws of New York State, to deal in
talking motion pictures, with a capital of $200.000.

ncorporators are: M. Spero. G. I. Wiley and W.
h,

CHAS. H. MURRAY CO. INCORPORATES

Plans to Manufacture a Combination Radiophone
and Talking Machine at Early Date

A New York State charter has been granted
by the Secretary of State to Charles H. Murray,
Inc., to manufacture, buy and sell musical in-
struments, etc.

C. H. Murray. who was advertising manager
of the Pathe Freres Phonograph Co.. resigned
from that organization last September, taking ef-
fect on December 31 last. Mr. Murray announces
that there will be little to say for two or three
months in regard to his company except that it
is the plan to market a high-class combination
radiophone and talking machine at a price even
lower than is asked for the ordinary straight
phonographs.

NEW MANAGER IN CANTON

CANTON. 0., April 6.-Wilbur E. Pyk, until re-
cently identified with the music department of
the May Co., Cleveland, is the new buyer and
manager of the talking machine department at
the William R. Zollinger & Co. store, it was an-
nounced Saturday. Mr. Pyle, who assumed his
duties a week ago, succeeds A. E. Jones. who
left the Zollinger Co. January I. after several
years as head of the department, to become man-
ager of the piano department of the George S.
Dales Co., Akron.

There IS Something New in Fine Drum Making
It's the GRETSCH Laminated Hoop
That won't CAN'T!-Shrink or Warp

This exclusive feature is found in every Twentieth Century Drum. It's a guar-
antee of lasting durability-insurance against dissatisfied customers. An:l it it
only one of several features that make GRETSCH Twentieth Century Drums
easy to sell and satisfactory to own. Send for our Confidential Trade Price
list. Look over the big selection offered here. Compare the prices. And then,
we believe. you'll want to stock these dependable drums.

Here Is the New
TWENTIETH-CENTURY

"ORCHESTRA"
.5 beautiful drum in polished rock -maple.
Has the GRETSCH laminated hoops and
taunter hoops: of course, ids tone is won-
derfully imam and responsive. Usual4
renal!. as follows;
A1:100 --Shell, 14x/I In. Faris $20.00
.51301-Shell. 14x4 In. Each 21.00

15x4 !a. Each 22.00

Write for Wholesale Prices

Write on your own letter -head for our !dial Trade Pelee bbl, quoting neari r I I,
of musical inerehandlor. For dealers mil).

The FRED. GRETSCH MFG. COMPANY
Musical Instrument Makers Since 1883

60 BROADWAY BROOKLYN, N. Y
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21 WEST STREET

IN PITTSBURGH
Improved Industrial Conditions Help Trade-Great Welcome for De-
Forcest-French Nestor Leaves for Florida-Budget of Live News

Pirrseuscit, PA., April 6.-Trade conditions in the
talking machine shops in the Pittsburgh district
are showing signs of improvement. Several of
the downtown talking machine dealers made the
statement that sales for March showed a slight
increase over the same month a year ago. There
is, on the whole, a better tone to business of all
kinds. NVhile there is no rush business or any-
thing like a boom the improvement in sales is

taken to be rather steady and sure. As one talk-
ing machine dealer stated: "It is better to take
business this way than to have it on a big boom
and the bottom fall out suddenly, just when you
think you are on the highway to a splendid
season."

The industrial situation is clarifying rapidly
and the building trades arc exceptionally busy.
Since January 15 last more than $6.000.000 worth
of dwelling houses and apartment houses has
been contracted for and this Spring promises to
be the busiest in construction circles since 1915.
Live talking machine dealers are watching house
construction and are ready to "talk business" to
the prospective occupants of the new houses and
apartments with a view to seeing that a talking
machine is in every home.

Cheney Line for Boggs & Buhl
Henry Wood, manager of the talking machine

department of Boggs & Buhl. leading Northside
department store, has announced the opening of
a Cheney phonograph section in his department.
A complete stock of Cheney instruments is on
display and Mr. Wood anticipates a brisk sale
of that line. In the Pittsburgh newspapers of
March 29 the B. & B. service on the Cheney
was well advertised.

Welcome for M. V. DeForeest
A rousing welcome -home reception was ten-

dered to M. V. DeForcest. of Sharon. Pa.. the
president of the National Association of Music
Merchants, at the Lincoln Club, this city, under
the auspices of the Music Merchants' Associa-
tion, of Pittsburgh. Over thirty music dealers
from Pittsburgh and various sections of west-
ern Pennsylvania turned out in response to a
cordial invitation extended by the local Associa-
tion. A dinner preceded the meeting. Win. C.
Hamilton. president of the Pittsburgh Associa-

tion, presided and acted as toastmaster. The
principal address was made by Mr. DeForecst,
who was given an ovation when he concluded his
tale of the wonderful trip to the Pacific Coast and
return. Mr. DeForeest said that in every city
visited the Association idea was stressed to the
music men. talking machine men and others to
get in line with the organization idea. He said
that the National Association was growing and
emphasized the fact that every music dealer in the
country, talking machine men included, was
needed in the Association to make it powerful
and influential. He told of the wonderful soli-
darity of the music trade interests he found in
some of the cities he and his fellow pilgrims
had visited. Mr. DeForeest also referred to the
Jubilee Convention of the National Association,
which will be held in the Commodore Hotel,
New York, the week of June 5. He stated that
the leading talking machine companies would
play an important part in the entertainment of
the music merchants who will be in Gotham that
week.

Among the talking machine dealers who at-
tended the meeting were: E. B. Hcyscr, of the
W. F. Frederick Co., Victor distributor; H. H.
Flecr, of the C. C. Mellor Co., Victor distribu-
tor; Wm. C. Hamilton and Burt Hcngeveld, of
the S. Hamilton Co., Victor dealer; Theodore
and Edward Hoffman, of the J. M. Hoffman
Co., Brunswick dealer; D. L. Aaron and W. L.
Bingaman, of Kaufmann's, Victor dealer; Jacob
Schoenberger, L. S. Schoenberger and Arthur 0.
Lechner, of the Lechner & Schoenberger Co.,
Victor, Columbia and Edison dealer, all of Pitts-
burgh; J. E. Hardwick, Jr.. of Uniontown. Pa.,
Aeolian-Vocalion dealer; S. R. Pollock, Indiana.
Pa., Victor dealer; E. N. Markley, Warren, 0.;
William DeForeest, G. S. Mitchell, R. A. Cur-
ran and Guy B. Wooster, all of Sharon, of the
DeForeest organization, which handles the Vic-
tor. Edison and Brunswick lines.

Thomas T. Evans Is Optimistic
Thomas T. Evans, manager of the wholesale

Victor department of the C. C. Mellor Co.. is
back at his desk after an extended Eastern trip,
during which he visited New York. Philadelphia
and the Victor Co.'s plant at Camden, N. J. Mr.
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What Is YOUR Percentage of Profit? Ili

(790.4'
I ($ i I

2.4.

Queen Ames Console

Price $300

Suppose we could show you-and
PROVE-that

-with Granby you can make up to THREE TIMES
your Present Percentage of Profit at a Merchandise In-
vestment up to 30 Per Cent less.

Would you be interested?
Why not ask us-Today-to prove it?

GRANBY PHONOGRAPH CORPORATION
neral Sales Office

BOSTON
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Evans said: "As far as I can venture a predic-
tion, the outlook for Victor business is showing
an improvement. It is my candid opinion that
the enterprising Victor dealer who will com-
mand business will be the dealer who will take
unusual methods to obtain business. He will not
stay in his Victor shop and wait for business to
come drifting in. He will go out and force
the issue, interview prospects and see that no
opportunity is overlooked that will land a custom-
er for a Victrola. The old-time method of
knocking at doors is not obsolete by any means,
and I believe that the successful Victor dealer
of the days to come will use this as one of the
methods of securing business. It can be done
if the honest, everyday persistency is kept up in
dealing with prospective buyers."

French Nestor Goes to Florida
The Standard Talking Machine Co. has an-

nounced that French Nestor, who has been with
the company since April 1, 1917, has severed his
connection with the company, to take possession
of his own Victor distributing house at Jackson-
ville, Fla. J. C. Roush, president of the com-
pany, in referring to the matter, said: "We make
this announcement with much regret, as Mr. Nes-
tor's connection with our company has been
marked always by most conscientious effort for
both the dealers' and our own best interests,
and for the most cordial relations in the trade.
It has been a very great pleasure to have him in
our organization. Every member of the Standard
staff joins in congratulating Mr. Nestor and in
wishing him unbounded success in his new ven-
ture in the sunny South. I have so arranged
my own outside affairs as to devote all my time
hereafter to Standard's business and I will have
the assistance of Wallace Russell as my right-
hand man and manager; J. E. McCormick, as ac-
countant, and Miss Minnie I. Watson in charge
of the record department."

Optimistic Over Trade Outlook
The offices and warcrooms of the Cheney

Phonograph Co. and the Record Sales Co. are
located at 806 Pcnn avenue, with Marion Cheney
in charge as manager. A full and complete line
of the Cheney instruments is on display, as
well as a complete assortment of Okeh records.
Mr. Cheney is quite optimistic relative to the out-
look for the Cheney trade in the Pittsburgh terri-
tory, which goes as far cast in Pennsylvania as
the Susquehanna River.

Doing WeU With the Brunswick
One of the most comfortable and quiet demon-

stration rooms is that of the J. M. Hoffman Co..
the well-known Brunswick dealer, who has a

large building at 537 Wood street. There the
latest console and period styles of the Bruns-
wick phonographs arc shown, as well as the
upright line. Being far from the street and also
away from the section of the building devoted
to repairs and business operation, there is a

quiet obtained that makes it a pleasure and a
delight for the hearer to listen to the playing
of the Brunswick records. Mr. Hoffman said
that sales of the Brunswick line were most grati-
fying and that the demand for the late numbers of
the Brunswick records was quite brisk.

J. A. Scanlan With Cheney Co.
J. A. Scanlan. Jr., former manager of the

Brunswick distributing agency here, has resigned
and is now associated with the Cheney Phono-
graph Co. as manager of the Rochester, N. Y.,
distributing house, which covers all of New
York State except the southeastern and metro-
politan districts.

The Eight Victor Artists appeared at Connells-
%Me, Pa., on March 21 before a large and en-
thusiastic audience in the High School auditorium, -

under the auspices of the Aaron Co., Victor
dealer. The Connellsville News had this to
say of the concert:

"It would rather be impossible to attempt to
pick the 'star' of the evening, because every mem-
ber of the party proved a real 'star' before the
program had progressed very far."

Miss Gertrude Droegemeyer, of Ft. Wayne,
Ind., has moved her talking machine and musical
instrument business from 407 W. Berry street
to 209 W. Berry street.
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Traveling In High!
Something really individual-something exclu-

sive-something totally differerent to the run of talk-
ing machines offered the public by competitive man-
ufactu rers.

Not buffets-not drawing tables-nor "kitchen
tables"-but real .musical instruments, distinctive in
style. That's what every Victor Dealer has in the new
horizontal types, Nos. 240, 260, 280, 300 and 330.

Give these convincing, clinching arguments to
the buying public-to your prospective accounts-
and then watch them register.

Nothing to hold us back, Mr. Victor Dealer-we
have a wide berth-so let's go to it!

__...111111100r.

4

C. BRUNO & SON, Inc.

I

Fr

351.353 Fourth Avenue New York
Victor Wholesalers to the Dealer Only
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TORONTO CONTINUES QUITE AN ACTIVE TRADE CENTER
The Past Month Was Marked by Numerous Changes in the Talking Machine Field-George C. Heintz -

man Sails for Europe-Phinney's, Ltd., Plans New Department-The Month's News

'FoRON ro, ONT., April 8.-George C. Heintzinam
president of Heintzman & Co.. Ltd., and Mrs.
Ileintzman have sailed for Europe, planning to
spend some time in southern France before tak-
ing the Mediterranean trip.

B. J. Philp, the well-known Brighton, Ont.,
resident, has been appointed local representative
for Brunswick phonographs and records, suc-
ceeding F. C. McMaster, who is retiring from
the business.

Among those present at the nineteenth annual
convention of Gri llll ell Bios.' managers, held

recently in Detroit. were the Canadian branch
managers from Sarnia, Chatham. Windsor and
Sault Ste. Marie. Ontario.

Phinney's, Ltd.. of Barrington street, Halifax.
has opened up a "His Master's Voice" depart-
ment. carrying a complete line of records and
X'ictrolas.

Sir John Eaton. president of the T. Eaton Co..
Ltd., this city, Winnipeg. Moncton. amid many
other points, is so pleased with the new portable
Victrola No. 50 that he ha had one installed in
his private motor car, which, together with a

supply of "His Master's Voice" Victor records.
provides him with music whenever he is in the
mood.

Edwin A. Stevenson, formerly head of the
Regal Phonograph Co., Ltd., states that he plans
to enter the retail phonograph field in the
Queen City. His location and plans will be

announced shortly.
The National Piano Co.. Ltd., "His Master's

Voice," Starr and Sonora dealer, has completed
its removal from the former quarters at 266-268
Yonge street to its new home at 15 Bloor street.
West.

"Why not get busy and run a 'Children's
Hour' after school or Saturday morning, and
make your store the center of attraction in town?"
This question has been asked "His Master's
Voice" dealers by the promotional and service
department of "His Master's Voice." Ltd.

Few members of the music trade know that
Fred J. Robson, the local Brunswick representa-
tive, was at one time the foremost skater of
Canada and the United States. For some

twenty4wo years he held that distinguished
position.

A. G. XVolfe, who for years was an Ontario
representative for the Music Supply Co.. and
more recently with the Brunswick organization
in New York, has just joined the sales staff of
the Musical Merchandise Sales Co., distributor
of Brunswick phonographs and records. Mr.
Wolfe brings back with him a wealth of new
ideas that should be of material assistance to
dealers. especially during this year when original
sales effort is more than ever necessary. He
will represent the Musical Merchandise Sales Co.
'it Western Ontario and the Niagara Peninsula.

R. S. Williams & Sons Co.. Ltd.. have just
sustained the loss of a faithful employe in the
death of George Muirhead, who had been with
the firm for over six years. He was held in

high esteem by his fellow employes.
The recent appearance of Leopold Godowsky.

the renowned pianist and exclusive Brunswick
artist. in recital at the Patricia Theatre, London.
Ontario, afforded the local Brunswick represent-
atives an opportunity of giving prominence to
the various Brunswick records made by
Godowsky. Similar recitals were lately given by
Godowsky in Hamilton and Belleville, when
Brunswick records also came in for considerable
publicity.

Burn's Pharmacy. Cornwall, Ont., is working

up a nice record business and is disposing of a
goodly number of Starr-Gennett records, for
which it finds a splendid outlet.

The Jewett Phonograph Co. of Canada, Ltd.,
has been incorporated, with a capital of $950,000.
with headquarters at W'indsor, Ont.

General regret is felt in Canada over the death
of Bert Williams, exclusive Columbia artist,
whose records had a great following and were
increasing in popularity every month.

The Starr Co. of Canada, Ltd., London. Ont..

reports a decided improvement in wholesale
trade. Business is picking up both in phono-
graphs and records and dealers are sending in
orders more freely and for very much larger
amounts. The sales organization has been ma-
terially increased by additional travelers.

At a special meeting of the directors of Regal
Phonograph Co., Ltd.. Bruce Riordan was elected
president of the company and \V. N. Martin was
appointed manager, succeeding Edwin A. Steven-
son, who, as reported elsewhere, is going into
the retail talking machine business.

1. NIontagnes & Co., Ltd., Canadian distributor
for the Sonora phonograph, announces a new
retail price of the Sonora Etude model, which is
now priced at $125, the original figure being $155.

BERLINER EMPLOYES HOLD CARNIVAL

Five Hundred Present at Masked Skating Car-
nival and Dance-C. W. Lindsay Staff Hold
Banquet-Ties Up Window With Theatre

MONTREAL, CAN., April 7.- -About five hundred
employes and friends of the Berliner Gramo-
phone Co. were present at a masquerade skating
carnival and dance given by the management at
its plant recently. Later the scene was shifted
to the second floor of the company's new build-
ing on Lacasse street, where almost an cntire
floor had been set apart for dancing. The guests
were welcomed by E. M. Berliner, vice president
of the firm; G. J. White, assistant sales manager:
J. P. West, advertising manager; \V. NValker,
office manager, and J. Dumochel, branch
manager.

A banquet was given recently to the sales staff
of C. W. Lindsay. Ltd., Columbia and Sonora
representatives, by J. A. Hebert, general man-
ager of the company, at the Ritz Carlton Hotel
in recognition of the exceptional success attained
by them during the 1921-22 fiscal year. The
honored guest of the evening was C. W. Lindsay.
president of the firm, who took the opportunity
of congratulating the staff upon their wonderful
work and volume of sales produced. There were
a number of optimistic sales talks by other
members of the house.

In conjunction with the Mark Twain satire.
"A Connecticut Yankee in King Arthur's Court,"
screened at the Allen Theatre this week, C. W.
Lindsay. Ltd., under the direction of Leopold A.
Poulin, display manager, have linked up their
handsome show windows with artistic taste, and
many appreciative comments have been heard in
this direction. The windows represent the repro-
duction of a room in Louis period furniture, the
center of attraction being a Sonora Elite table
model. A card in close proximity bears the
following text: "If the Connecticut Yankee could
have had the wonderful Sonora to entertain King
Arthur in the year 528 A. D., his happiness would
have been complete."

The Compo Co., Ltd., Lachine. Que., has in-
corporated with a capitalization of $100.000.

The Montreal Gramophone & Cabinet Store

will shortly remove from 1264 St. Lawrence
boulevard to No. 794 on the same street, occupy-
ing the old premises of S Flanz.

The Happy Six Columbia dance orchestra is
delighting large audiences in Montreal at the Bus-
tanoby & Castellani restaurant and cabaret.

"Caruso Week." as arranged by the Berliner
Gramophone Co.. Ltd., was a great success
among "His Master's Voice" dealers, and a large
number of this artist's records were disposed of.

S. J. O'Donnell, manager of the local branch
of the Musical Merchandise Sales Co., Toronto.
is covering the large centers of the Maritime
Provinces, and is expected back in a couple of
weeks' time.

H. R. Braid, of I. NIontagnes & Co., Ltd.,
Toronto, Sonora distributors for Canada, has
been in town in conjunction with Sonora Week.
which his firm is featuring.

Considerable interest was recently shown in
the Marconi wireless telephone demonstration iu
Layton Bros' show windows. Concerts took
place at the head Marconi station, and were
received at Layton Bros. every alternate half
hour during the afternoon. An expert Marconi
operator was in charge at Layton Bros. The
Marconi Co. has selected the Edison Diamond
Disc Phonograph and a Layton Bros. player -

piano for all demonstrations.
Layton Bros. have sold a Brunswick phono-

graph model No. 207, retailing for $185, to the
Westmount High School, which will be used
for educational purposes.

The coming to Montreal to appear in concert
recitals of Alberto Salvi, "His Master's Voice"
artist. should stimulate interest in this artist's
harp records.

TRADE ACTIVITIES IN WINNIPEG

Stanwood's. Ltd.. Expands-W. Hughes Pro-
moted-Artist Stimulates Record Sales

WixxwEr., MAx., April 7.-Faith in the expan-
sion of the talking machine business in Winnipeg
is demonstrated by the extension now under way
to the premises of Stanwood's. Ltd., at 390
Portage avenue. The leasing of the adjoining

(Continue,/ on page 82)

TALKING MACHINE SUPPLIES AND REPAIR PARTS

The superiority of RENE MADE SPRINGS and PARTS
is not accidental but is the result of years of painstaking de-
votion to the highest standards of machine shop craft.

NONE BETTER IN QUALITY NONE LOWER IN PRICE

THE RENE MANUFACTURING CO. Montvale, New Jersey
Sr. page SO
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SIMPLEX
Electric Phonograph Motors

The SIMPLEX Electric Phonograph Motor Represents a New
Phase in the Development of Sound Reproducing Instruments.

NOISELESS

Make This Your
LEADING
Line for the

Coming Season

GUARANTEE
The SIMPLEX Electric
Phonograph Motor is
guaranteed Trouble -proof
throughout and any parts
or part thereof that should
prove defective at any time,
we will repair or replace
same by a new motor, free
of charge.

ELIMINATES WINDING TROUBLEPROOF

Sample

Price $19.50

Particulars,
Quantity Prices, etc.,

on Application.

TRADE MARK

The Mission of the SIMPLEX Electric Phonograph Motor is to reproduce music just as it was original-
ly rendered. For its perfect and faithful reproductions of all disc records the SIMPLEX Electric
Phonograph Motor will play any record you wish to hear and play it as it should be played.
It has an absolute constant speed under variations of voltages and frequency and records may be set
at any speed desired-and it is built absolutely without a governor.

BETTER BUILT BETTER DESIGNED
The SIMPLEX Electric Phonograph Motor has no competition because it is the only electric phono-
graph motor of its kind in the world. There are many features by which one can determine the
efficiency of the SIMPLEX Electric Phonograph Motor. The essential features are:

No Gears No Commutator No Springs No Oiling
No Governor No Brushes No Winding Noiseless
No Adjustments No Transformer No Belts Troubleproof

Record Stops Automatically on Last Note
It represents the very best of inventions and improvements and we therefore confidently
say that the SIMPLEX Electric Phonograph Motor is combined with the h i gh est
precision of workmanship and select material.

TEST A SIMPLEX ELECTRIC MOTOR ON OUR 30 -DAY TRIAL OFFER
When a Simplex Electric Motor is sent out, it is not sold until the motor has demonstrated in your own
shop, in your own cabinet, during a 30 -day test, that it will do all we claim. An extremely fair proposition
in which the Simplex Motor is judged by its performance in your cabinet under your inspection. No
strings to this offer. Your decision is final.

Manufactured in United States and Canada by the

Simplex Electric Phonograph Motor Co.
104 NEW WILDER BUILDING, 321 BLEURY ST., MONTREAL, CAN.
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HAPPENINGS IN CANADIAN TRADE
(Continued from page 80)

store gives this concern twice as much floor
space as at present.

W. Hughes has been made manager of the
talking machine departtimit of the J. A. Ban-
f:eld Co.. here.

Reinald Werretwath, baritone, exclusive "His
Master's Voice" artist. recently made his first
appearance in Vancouver at the Men's Musical
Club. Mason & Risch, "His Master's Voice"
dealers. secured the exclusive sale at the regular
retail price of a limited number of this artist's
records, which he specially autographed for
them as a souvenir of his first Canadian appear-
ance. A large number of records of this artist's
selection were added to various record col-
lections.

1,Vhen lecturing on the history and study of
music in his address of "Fifty Years of My Life
in Music." Professor Laubach. of Regina. Sask..
recently used a talking machine on which to
illustrate certain selections to convey the im-
pression that this instrument also had its own
place in music history.

The Public Drug Co.. Edmonton. Alta.,
partners, H. E. Merrick and Norman 1Vatson, is
successor to A. L. Kean. 10310 Jasper avenue.
This concern is now pushing the sale of Victrolas
and "His Master's Voice" records.

The Brunswick Shops report the sale of a
Colonial Console model to the attorney -general
of Manitoba. They also announce a marked
interest in these new models.

Charles Kent, father of Herbert Kent, head of
Kent's Edison Store in Victoria. and grandfather
of Daryl Kent. manager of the Kent Piano Co..
Vancouver. died in Victoria recently.

Miss Kathleen Parlow. exclusive Columbia
artist, scored a great success in a violin recital
at Saskatoon, Sask., recently.

A merchant who is far-sighted enough to help
those with whom he comes in contact is helping
himself to happiness and success.

"TALKER" MARKET IN CANADA

Montreal Newspaper Investigation Discloses the
Fact That Comparatively Few Own Machines
and Many Want Them-Time to Get Busy

CAN., April 6.-An exhaustive survey
of the market for manufactured goods, including
talking machines. has just been completed by the
Family Herald & Weekly Star. a local news-
paper. The survey comprised an investigation of
the articles owned and desired in the 142,000
homes to which this paper goes. Of these homes
115.000 are in the farming districts, scattered over
practically the entire country. The investigation
disclosed the fact that there were only 42.81)5
talking machines in these homes and upon inquiry
23,150 families expressed the desire to own a
machine.

THE PASSING OF M. E. STANDFIELD

TORONTO, Oxr., April 7.-Melville E. Standfield,
well-known talking machine dealer of this city,
passed away recently at his residence. 310 Bruns-
wick avenue. The deceased was for a number of
years connected with the Standfield-.Macpherson
Co.. Ltd.. Starr distributor, as secretary -treas-
urer, and in addition was president of the local
Phonograph Dealers' Association.

COLUMBUS CONCERN INSTALLS RADIO

CoLustatis, 0., April 1.-The talking machine
department of the Morehouse -Martens Co., of
this city, has installed one of the most complete
radio sets in this section of the State, according
to an announcement by Leslie 1. King. manager
of the department. In addition to giving con-
certs the concern is planning to furnish concert
dates of various Victor artists to the public
through the medium of the local newspapers ten
days in advance of the actual broadcasting.

William Waldman. a talking machine dealer, at
601 Ninth avenue. New York City. has purchased
the building in which his business is housed.

THE RESURRECTONE
-Even measure rukrons

Patented
June 150.

1015
lone 22nd.

1915

PittMil Peadla Jan. 2Ist.
Our new Tuning fork andJunnIst
Single Prong models are 1921-
standards of simplicity

and perfection. Superb quality - increased volume.
Order sample, return if not satisfied. Reasonable prices.
HOFFAY PHONOGRAPH CO.. In Pearl St.. Nen York CIN,
%fakers of the -ar-Ught- Tunr-atm and Hoffay PhonotfaDh

KILLING INITIATIVE BAD BUSINESS

1;o Set of Rules Which Retards the Development
of Employes Is Profitable From the Standpoint
of Business Efficiency

The merchant or manager of any business enter,
prise who runs his business and directs his em-
ployes by any set of hard and fast rules which
allow no freedom of action or thought on the
part of his salesmen is working along lines de-
signed to kill what latent ability the members of
his staff may possess. No business which makes
of an employe a soulless machine can hope to
reach the topmost rung of the ladder of suc-
cess. On the other hand, a set of general work-
ing rules which will aid employes in developing
their initiative will do much to arouse that en-
thusiasm which is so necessary to the best re-
sults.

HIGH HONOR FOR RIMINI

Giacomo Rimini, well-known baritone of the
Chicago Opera Company, has recently been hon-
ored by the King of Italy by being appointed
Cavalicre of the Crown of Italy. Sig. Rimini.
together with Rosa Raisa, the dramatic soprano,
has made a number of most interesting records
for the Vocalion, their latest being a record of
Faure's "Crucifix." which is highly spoken of by
the musically elect.
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Sharpen the Fibre Needle
Without removing it from the

Tone Arm of the Phonograph

It's 5 years ahead of the tintcs
CONVENIENT

MECHANICALLY RIGHT

Very Simple

LIDSEEN
FIBRE NEEDLE
CUTTER

LIDSEEN PRODUCTS
832-840 So. Central Ave. CHICAGO

RECORD TRADE SATISFACTORY

Samuel Steinfield Secures Good-sized Orders for
Cotton Flocks-Conditions Improving Generally

Samuel Steinfield, president and treasurer of the
Claremont Waste Mfg. Co., manufacturer of cot-
ton flocks, was a recent visitor to New York
after making a trip through the Middle \Vest. In
a chat with clic World Mr. Steinfield stated that
business in general was improving steadily, and
that he found optimism throughout the territory
he visited. Building activities on a large scale
were apparent throughout Ohio, Wisconsin.
Michigan and Illinois, and unemployment showed
a material decrease. Record manufacturers vis-
ited by Mr. Steinfield were making plans for an
active year, and he secured some good-sized or-
ders for cotton flocks.

INSTALL COMPLETE EQUIPMENT

MERMEN, CONN., April 3.-The entire work on
the extensive equipment made by Van Vecn &
Co.. Inc.. in the warerooms of the Griswold. Rich-
mond & (;lock Co., Victor retailers, of this city,
was completed on the first of the month. The
entire construction was in charge of experienced
men sent from the New York headquarters of
Van Veen & Co.. Inc. T. H. Glock, general
manager of the company, in an.enthusiastic letter
sent to Van Veen & Co., Inc., complimented the
company on the efficient work of its men and
praised the manner in which they carried out
every suggestion.

A NEW RECORD DISPLAY FIXTURE

G. L. Bailey, New Jersey salesman for the New
York branch of the Columbia Graphoplione Co..
is the inventor of a record display fixture which
is being marketed under the trade name "No -
Warp." Mr. Bailey has spent several years in
the development of this product and announces
that he feels he has accomplished in the "No -
Warp" a window display or counter fixture that
will keep records from warping and at the same
time display them in a most attractive manner.
The manufacturer of the device is the Display
Fixture Co., of Newark. N. J.. and it is being
distributed by several leading Victor Talking Ma-
chine Co. jobbers, the General Phonograph Corp..
the New York branch of the Columbia Grapho-
phone Co. and several accessory branches.

LOS ANGELA'S
Evidences of Confidence and Expansion Prevail-Trade 15 Tying Up
With Musical Events-New Stores and Changes Recently 4nnounced

LOS ANGELES. CAL., April 6.-The approaching
visit of the Chicago Grand Opera Company dur-
ing the week of April 10 is being looked forward
to by the music -loving public here, and music
dealers are planning to have attractive window
displays during the preceding week. The reper-
toire of operas which will be given-namely, "The
Love of Three Kings," "Thais.' "Le Jonglcur
de Notre Dame," "The Jewels of the Madonna,"
"Romeo and Juliet," "Tannhauser" and "Salome"
-is not very well represented by talking ma-
chine records, but the idea which is being put
forward is that by encouraging the love of opera
as a whole people will naturally %yam records of
all operas. The motion picture people have now
realized that it is nut good policy to feature their

stars only, leaving the name of the picture in the
background-they now feature the story first and
the star second. And therefore, similarly, it
would seem that talking machine dealers should
try to educate the public more and more along
the lines of greater appreciation of good music,
mentioning in a secondary way the names of
great artists-the sales of the latter's records will
take care of themselves.

Sherman, Clay & Co. Appoint Representative
Miss Donzella Cross was appointed early in the

month as special representative for the educa-
tional department of Sherman, Clay & Co., Victor
distributor for the Pacific Coast. Miss Cross
accomplished important work in this territory

(('oniimieel paw R4)

Here they are
The two new BUBBLE BOOKS
that are going to boost your sales

No. 13 is based upon Robert Louis Stevenson's
immortal verses, Bed in SIIIMITer. The Swing, and
My Bed Is a Boat. This new number gives you
an opportunity to introduce Bubble Books to a
new audience-lovers of classic literature. It con-
tains the three verses mentioned above with tile
musical settingi that have come to be accepted as
the most beautiful and appropriate for them.

No. 14, The Chimney Corner Bubble Book, in-
cludes three old favorite songs that appeal to every
youngster and grownup. These songs, North
NVind Doth Mow, Sandman and Lullaby, are made
doubly interesting by the sound of rushing wind.
buzzing bees, chirping birds, and mewing kittens
that arc a part of the records.

These two new books don't mean
just two more Bubble Books. They
mean a new chance to push the whole
line.

All purchasers like novelty, chil-
dren particularly, and those who buy
for them are on the lookout for
something new.

And it's a well-known fact that a
customer who is attracted by a new
display is more than likely to buy
the regular line, too.

That's what these two new Bubble
Books will do for you. They will not
only prove good sellers themselves,
but they will boost the sales on the
whole series.

Order your supply of these new
numbers today-feature them-and
remind your customers of the new
low $1.00 price.

Mother Goose Cut -Outs
Any child who owns a Bubble Book will

be delighted with the Mother Goose Cut-
Outs. Here arc characters from the first
three Rubble Books, colored daintily and
ready to be cut out and mounted on the
record, where they dance gayly as the record
plays. This book sells for sixty cents. Prop-
erly pushed, it should be a big seller wher-
ever Bubble Rooks are sold.

When you sell one you sell a habit, and when
you sell a habit, you're business building

HARPER & BROTHERS, BUBBLE BOOK DIVISION
Established 1817 Franklin Square New York
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TRADE HAPPENINGS IN LOS ANGELES
(Continued from page 83)

while she was a member of the educational de-
partment of the Victor Talking Machine Co., and
Victor dealers are much gratified at her appoint-
ment by Sherman. Clay & Co. They realize the
immense possibilities in this line of endeavor, but
also led the constant need of an expert to direct
them.

Bartlett Music Co. Enlarges
The Bartlett Music Co., on \Vest Seventh street,

has enlarged its store by an additional 6,000 feet.
Last week the company announced that it has
taken on the Brunswick line of phonographs
and records. E. E. Searles, general manager,
state. that sales arc ahead of those for the cor-
responding period of 1921. but that with much
improved facilities a still larger increase is
expected.

Jack Ray Goes to Arizona
Jack Ray. who has been covering the Los An-

geles County territory as special representative
for the Columbia for severtl months, has gone to
Phoenix. Ariz.. where he teal probably later take
up similar work. He is at present, however, suf-
fering from the effects of a recent illness. Mr.
Ray was well known in New York, where for a
number of years he was assistant to H. L. Will-
son, general manager of the company.

New Victrola Department
Bullock's. one of the best-known high-class de-

partment stores on the Pacific Coast, will open a
Victrola department sonic time this month. This
is a new departure for Bullock's. which has
hitherto been without a music department. The
appointment of the manager of the department
has not yet been announced, but Miss Raka John-
son, who is well known here. will have charge of
the record department.

Barker Bros. Install Station
An immense radio station. claimed to be larger

than any which has yet been put up in Los An-
geles, has been installed on the roof of Barker
Bros.' store. It is connected with the music de-
partment and lively interet is beim, shown in it

by the public. But the most interesting innova-
tions are the wireless attachments which are being
installed in Sonora phonographs. Wireless re-
ceiving apparatus and the Magnavox are placed
in the cabinets of period and large upright models
of the Sonora at an additional cost of $75 to $250.
The wire connecting the Sonora with the receiv-
ing equipment can be easily concealed under a
carpet or rug, and the Sonora is then equipped to
play regularly with records as a phonograph or
in a few moments the wireless can be brought
into play and concerts or talks front distant sta-
tions can be listened to through the radio. J. \V.
Boothe. general manager of the music depart-
ment, has this new department in his charge. He
states that the orders and demands for wireless
attachments and for wireless -equipped Sonoras is
simply overpowering and far in excess of the
present supply.

New Wightman Co. Sales Manager
Irving C. Franklin has received the appoint-

ment of sales manager of the \Vightman Music
Co., Long Beach. This concern is one of the
oldest music stores in Long Beach and occupies
one of the most unique and beautiful quarters in
the country. Mr. Franklin has had eleven years'
experience in the talking machine field. He has
been connected at various times with the Edison,
Paths and Brunswick companies. He was also
a sales manager for the Burnham Phonograph
Corp.. and previous to that, manager of the San
Francisco branch of the phonograph division of
the Brunswick-Balke-Collender Co.

Nordskog Recordings Well Received
Arne Nordskog. general manager of the Nord-

skog Phonograph Recording Co.. of Los Angeles
and Santa Monica, has been receiving many com-
pliments upon the excellence of the recordings
which have been made at the Santa Monica lab-
oratories. It is expected that the first commercial
records will be released in the near future. Per-
sonal recordings have already been made in
large numbers.

Harry A. Beach in Los Angeles
Harry A. Beach. vice-president of the Unit Con-

truction Co.. of Philadelphia. was in Los Angeles

this week and left for San Francisco. Ile expects
to return here for a second visit within the next
few days.

New Edison Manager at Fitzgerald's
H. C. Braden, general manager of the Fitz-

gerald Music Co.. announced that W. A. Callahan
has taken over the management of the Edison
department. Mr. Callahan has been identified
with the sales end of Edison's, both wholesale and
retail, for a number of years.

New "Talker" Store Opened
A music store has been opened in Eagle Rock

and will be known as Hancock Music Store No. 2.
Milton T. Hancock, brother of Newton Hancock,
of Pasadena, is in charge. Brunswick phono-
graphs and records will be carried exclusively.

Nelson & Schooler, who recently sold out their
store in Whittier, have opened very attractive
new quarters in Fullerton, where they are han-
dling Brunswick phonographs.

Don C. Preston, the well-known talking ma-
chine mail of Bakersfield. paid the sunny South-
land a few days' visit recently.

Congratulations
Los Angeles, on its way toward the 3,000,000

mark, has just had another big addition to its
population, weighing seven and one-half pounds-
and it's a girl! The census man, in his dull.
methodical way, will probably record it as only
one in number. But to Harold Jackson, manager
of the phonograph department of the Wiley B.
Allen Co., it's a mighty important addition. "In
fact," says Mr. Jackson-who, by the way, is al-
ready the proud father of two lusty native sons-
"Los Angeles would never have been quite com-
plete without this new citizen!" Both the mother
and daughter are doing nicely. And in the mean-
time Mr. Jackson's many friends are enjoying
some good "smokes" in honor of the great event.

WHY THERE ARE OPTIMISTS

Business men who are op "stic usually have
good reason for being so. Their optimism is
the result of good business and good business
is the direct result of hard and effective work.

Qualitip one
AS GOOD AS THE NAME IMPLIES

For the discriminating
buyer of a small Pho-
nograph, who wants a

genuine reproduction of
tone-the Qualitiphone
answers every requi re-
ment. It is the ultimate
in perfection, the choice
of the prospective pur-
chaser of a table, or port-
able phonograph.

Retail Price
$15.00

Solid hardwood cabinet,
mahogany finish. Genu-

ine mica sound box-
heavy silent motor-start
and stop device-auto-
matic speed regulator-
all parts nickel plated.

Fully guaranteed.

Jobbers and Dealers -- Write for Particulars

QUALITIEPHONE SALES CORP. 17
EAST

W I
4 2 n d STR LE I

NE ORK CITY



APRIL 15. 1922 THE TALKING MACHINE WORLD 85

94,e9rcIde
P1zkiwo4ew,,,its," 11LADELPHIAcALIU

PIMA DELP II IA. PA., April 4.-W h le noticeably
increased Spring business has not as yet been
manifested, generally good conditions prevail in
the retail talking machine trade in this city and
locality. The betterment in weather conditions
has brought increased numbers of shoppers on
the thoroughfares and local retailers have not
been backward in enticing these shoppers into
their warerooms through the medium of pub-
licity in the daily press and attractive window dis-
play.. Along Chestnut street the approaching
Easter season is the motif of a number of at-
tractive window displays. Among the most at-
tractive is the window of the retail store of the
Talking Machine Co. adjoining the Adelphia
Hotel. In this window a huge open egg holds
an upright Victrola, surrounded by the special
Easter Victor records attractively arranged. In
the wholesale section the window of the Louis
Buehn Co. on Arch street furnishes a valuable
suggestion for an Easter trim and on the next
block the Penn Phonograph Co. has also given
much thought to the attractive arrangement of
its window. Dealers in all lines seem to have
caught the spirit of Spring and are snaking in-
creased efforts. In Victor retailing circles the re-
cent Educational Convention is much talked of
and the universal question seems to be: "When
will there be anoilier?' The new horizontal type
Victrola to retail at $115 has been delivered to
the Victor dealers throughout Philadelphia. This
new model has found much favor and the gen-
eral opinion expressed is that it will be one of the
biggest sellers of the Victor line.

0. F. Jester Succeeds R. M. Nelson
0. F. Jester has succeeded R. M. Nelson and

has been given cliarL.e of the Philadelphia city

11111111 11111

at
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Il

territory for the Brunswick. Mr. Jester was for-
merly in charge of the Southwestern Pennsyl-
vania territory, which hereafter will be in the
hands of W. J. Lorenz, who was formerly with
the Columbia Co.

The Talking Machine Co. Makes Its Debut
Arch street. which has for a number of years

housed the headquarters of the Louis Buehn Co.
and the Penn Phonograph Co., has lately wel-
comed another Victor wholesaling house, the
Talking Machine Co.. of Philadelphia. This Vic-
tor wholesaling firm has secured the large and com-
modious quarters formerly occupied by the
George D. Ornstein Co., at 1025 Arch street. Ex-
tensive alterations have been made and every
cffort has been exerted to most efficiently lay out
the new quarters of this progressive house. Ade-
quate space has been provided for the storage
of machines and the filing of records and the
front part of the street -level floor is devoted to
the offices of the company. Harry A. Ellis.
wholesale manager of the company, who is in
charge, is a thoroughly experienced Victor man
and numbers many friends in Victor retailing
circles. The Talking Machine Co. is rapidly tak-
ing possession of the new quarters and is mak-
ing good use of its facilities in taking care of
its steadily increasing business.

Artistic and Interesting Unico Folder
The Unit Construction Co.. of this city, has

recently issued an attractive six -page folder on
its equipment. The center spread of this folder
depicts twenty-one actual installations recently
made in widely separated sections of the
country and which are destined to serve admir-
ably in the way of a suggestion to the dealer
for the improvement of his warerooms. I falf-

tone illustrations are presented of various designs
and suitable space is also devoted to the acces-
sory and service tables, specials racks and the
efficiency repair bench.

Budget of Columbia News
The value of the window display service issued

by the Col bia Graphophone Co. was empha-
sized recently by the experience of C. C. Baer,
Columbia dealer at Oxford, Pa. Mr. Baer de-
cided to cut down expenses on January I and
canceled his window display service. However,
after going one month without it he found that
the service was a necessity and not an expense,
and he re -ordered it immediately, stating that he
intended to use it regularly despite any adverse
business conditions.

Robert Porter, field sales manager of the Co-
lumbia Graphophone Co.. was the principal
speaker at the monthly meeting of the Philadel-
phia Columbia Grafonola Dealers' Association
held on Tuesday, March 28. Mr. Porter gave an
interesting discourse on general business condi-
tions, which was received with keen interest by
the dealers.

Dolly Kay, exclusive Columbia artist, recently
completed an engagement of several Philadelphia
theatres. Practically every local dealer featured
this artist in window displays, and her theatre
engagements. coupled with these displays, stimu-
lated the sale of Miss Kay's records materially.

Columbia dealers in adjacent Philadelphia ter-
ritory are enthusiastic regarding the special Graf-
onola advertising allowance made by the Colum-
bia Graphophone Co. Over twenty dealers are
already using the advertising campaign, and the
Philadelphia branch expects many additions to

(Continued on page 86)
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EVEN HEAVEN HAS TO BE SOLD
TO MOST PEOPLE

Great as is the natural demand for Victrolas and for
Victor Records, don't expect quantity sales of a quality
product without quantity and quality of sales effort.

Dealers buying in Philadelphia need not be without the
information or inspiration necessary to increase sales.
Every member of this organization works continually
for the Dealer's interest.

The Louis Buehn Company
of Philadelphia
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the list as soon as the dealers appreciate its sell-
ing possibilities.

Among the recent visitors to the Philadelphia
branch were: S. Kline, Philadelphia Supply Co.,
Bridgeton, N. J.; S. E. Meister. Lancaster, Pa.;
S. B. Speigle, NVoodbury, N. J.; I. N. Sortinan,
Wilmington, Del.; H. B. Newkirk. Salem. N. J.

Weymann & Son Happenings
11. W. Weyniann, president of H. A. 1Veymatin

& Son, Inc., Victor wholesalers of this city, re-
ports that dealers are achieving exceptional re-
sults in the sales of the new Victor Models Nos.
240, 260, 280 and 300. A suggestion was re-
cently made by this firm to its dealers that they
display these new horizontal models separately
from the upright models of the Victor line. It
has been found through actual experience that
the dealers who followed this suggestion and
made a separate extensive display of these models
achieved the greatest results and were most suc-
cessful in the merchandising of the models.

A shipment of the new type No. 240, retailing
at $115, was received from the Victor factory on
the last day of March and was promptly shipped
out to the dealers. In commenting on this popu-
lar new model Mr. Veymann stated: "I consider
the No. 240 which we are shipping out to -day an
instrument of the greatest value. The advance
illustration of this model did not do it justice at
all. It must be seen to be fully appreciated. As
proof of this I might mention that a number of
dealers who personally visited our headquarters
and saw the model on display here and who had
ordered only one of the model immediately in-
creased their orders to four, five and six of the
same n ber, with requests to ship immediately
I believe that this model is going to prove an
exceptionally popular one and will produce very
heavy sales." Mr. Weymann continued: "We
have just finished our weekly staff meeting. It
has long been a policy of this house to hold
these meetings on each Saturday afternoon, when
all of our traveling staff are in town. They have
proved of exceptional benefit in solving prob-
lems beneficial to us and the dealers' inter-
ests in increasing the sales of Victor products.
The sales promotion department, in charge of
Charles Paulson, is doing very good work in pro-
moting the sales of Victor merchandise. One of
the recent features inaugurated by this depart-
ment which is proving so successful is the mid -
month hanger of suggested it bers selected
from the Victor catalog. This is resulting in
increased sales of records everywhere and has
been e.pecially beneficial iu moving record -.toil:,

H. A. WEYMANN & SON, Inc.
1108 Chestnut Street Philadelphia, Pa.

VICTOR WHOLESALERS

GtR PLAY E R ROLLS
"Ng EY /Wit{ KEY 6TONE gTATE-STRIC liSTItUMENTe3

Our Organization is constantly alive to
the individual requirements of our Victor
Dealers, our Sales Promotion Department
being at your service to help you with
your merchandising problems;
All Victor Dealers in our territory should be

our mailing list and receive our "Mid -
Month Suggestions" Hangers.

This is one of thz many.
features of our

Victor Szrvice111 rej1lItt
94
- Ir-4111% )

111111111:

on

In fact, we have invited suggestions from deal-
ers, in making up these mid -month lists, so that
we might include on this list such numbers as
dealers might be particularly well stocked with.
This mid -month suggestion hanger combats a
somewhat growing tendency among the consum-
ing public to only buy each month as the new
releases are issued and from the new list, whereas
there are so many excellent numbers in the Vic-
tor catalog which should be in the home of every
talking machine owner. This hanger is doing
much in attracting the attention of the general
public to the gems to be found in the general
catalog."

Under the able direction of Mr. Weymann the
wholesale business of H. A. Weymann & Son,
Inc., has enjoyed exceptional growth. Perhaps
a secret source of inspiration to Mr. Veymann in
hi, \viirk i. I., he found in a photograph which

On
Guard

,

ViCt on

Penn -Victor Dogs are the best watchmen of Victor
Welfare in the Home.

Sold by most Victor Distributors.
Write them or us for prices.

Penn Phonograph Company
913 Arch Street Philadelphia, Pa.

Victor Wholesale Only

occupies a conspicuous place upon his desk. This
photograph depicts Harry Power Weymann, Jr..
his grandson and son of H. Power Weymann,
also connected with H. A. NVeytnann & Son, Inc.
Young Harry is a bright-eyed, laughing youngster
of less than two years and is particularly fond
of his grandfather. Mr. Veymann proudly points
to Harry Power Veyinanii, Jr., as one of the
future executives of the house of Weymann.

Ornstein Estate Appraised
The appraisal of the estate of George D. Orn-

stein, Victor jobber, whose interests were pur-
chased by the five leading distributors of this
city, has been appraised at $354,998.14. Mr. Orn-
stein's share in the enterprise is valued in the
estate appraisal at $l23.000. Other of his hold-
ings included 500 shares Bethlehem Steel, $28,625;
500 Consolidated Cigar Co., 100 American Suma-
tra Tobacco Co., 28 Atlantic Refining Co., $29,400,
and 121 United Cigar Stores Co., $15,246. The
Ornstein holdings of real estate have not yet
been appraised.

Now for Pennsylvania's Music Week
The program for Music Veek which will be

celebrated in Pennsylvania under the auspices of
the State Department of Public Instruction from
April 30 to May 7 is practically completed and
will include community singing, choral and or-
chestral concerts, music memory contests and
music festival competitions. Music Week is being
promoted in a very liberal way by \Veymann's
sales promotion department, which has sent out
a letter to dealers enclosing a pamphlet which
has been issued by the State Department. It is
up to the dealers to co-operate in every way
possible in this movement-to tie up their stores
with this great campaign for music which has
aroipwil the viithiiiastic support of the Governor

ECALCOMAN1A
Name Plates for Talking

Machines, Pianos, etc.

High Class Workmiteship

14',(e us for I urt her onfer,nation

National Decalcomania Co.
220.230 N.6016 St., Pittlatielphia, Pa.
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THE TRADE IN PHILADELPHIA AND LOCALITY-(Continued from page 86)

of the State, who has issued a letter in which he
urges that the people of the Commonwealth join
hands in making Pennsylvania's Musk Week a
success to the end that there shall he better music
in the homes and churches-that schools, indus-
tries and business houses. civic, fraternal, pa-
triotic and welfare organizations shall join in
playing and listening to music.

"Prove It With Profits"
Sonora dealers in Pennsylvania always look

forward with a great deal of interest and con-
siderable profit to the sales tips which E. S.
Mike and F. H. Owens, of the Sonora Co.,
Philadelphia, circulate when they either reach
them in person or when they hear from them in
the form of literature. For instance, here is a

recent letter which ranks with the famous Garcia
message:

"The Message That Went Over the \\'ire. It
was a real message; it was a man's message. It
went from the general manager to a branch man-
ager. \\'e think it is worth repeating. 'Close
your prospects or close your doors.' That was
the message.

"Every Sonora dealer has some prospects that
need closing. There always is a possibility of a
competitor closing them first. Make April a
closing month. Get those prospects in a corner.
but, before you do it. go carefully over all the
features of several models and don't forget the
Elite and Grand. They arc two good models to
close prospects with. If 3ou do not have them
iu stock, order at once.

"There is business. It is a little harder to get
now, but it can he done. The two models sug-
gested eliminate most competition and give you
strong -closing talking points. You can get busi-
ness. One big man recently said: 'You can, but
will you?' Your business will increase greatly
if you realize on Sonora prestige. There arc
more high-priced Sonora phonographs sold than
any other make. Tell the Elite or Grand story.
Prove it with profit.."

Broaden Equipment Scope
The Unit Construction Co.. of this city, manu-

facturer of Unico equipment for talking machine
uarcrooms. has added rugs to its line. The Unit
Construction Co. has built up an enviable reputa-
tion in the quality of its equipment and, in an
endeavor to completely serve the dealer in demon -

Italian Music Rolls
Largest colle.etion of Italian and other foreign
music rolls In the United States. Catalogs and
discounts on application.

17261TED MUSIC STORES
619 Cherry Street Philadelphia. l's.
225 W. Mulberry St. Baltimore. Ml.

stration room equipment, sonic months ago added
service tables, self-service record racks, lighting
and ventilating fixtures. With the addition of
rugs it is now possible to secure the entire equip-
ment for the demonstration room at one source,
thus assuring entirely harmonious fittings.

United Music Stores Expand Lines
The United Music Stores, of this city, report

generally satisfactory business. It is announced
that this company has lately added the Pianostylc
word roll to the lines which it distributes. The
Pianostylc word roll is now handled in addition
to the Connorizcd word roll, which the company
will continue to distribute as heretofore. Joseph
Wexler, representative of the company through-
out the State of Pennsylvania, has opened a num-

ber of new accounts in various parts of the
State. This company also distributes a number
of well-known talking machine accessories.

Now the Reliable Phono Supply Co.
Robert Stein, proprietor of the business for-

merly known as the Keen Talking Machine
Supply Co., has announced the change of the
name of that company to the Reliable Phono
Supply Co. This company will continue to
wholesale and job talking machines. records,
parts. etc.. as in the past, and from the same
address, 109 North Tenth street.

Mr. Stein states, in a general announcement
recently made to the trade, that the name of
Keen was abandoned because of a tendency on

(Continued on page 83)l
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r. OREK, Records
Produce the results you want.
Sales and profits. Write today

for agency. 1
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Sonora Co. of Phila.
1214 Arch St., Phila., Pa.
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CABLE ADDRESS REG'D
"FILASSE-PIIILA." Send for Samples and Special Quantity Quotations LONG DISTANCE 'PHONE

RARING 535

IMICO INDIA RUBY MICA DIAPHRAGMS
INTERNATIONAL MICA COMPANY
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THE TRADE IN PHILADELPHIA AND LOCALITY-(Continued from page 87)

the part of a number of dealers to associate this
company with a company of similar name, the
Keen -O -Phone Co.. which failed sonic time hack.
Mr. Stein announced it will be the endeavor of
the company to live up to the name "Reliable"
closely in the conduct of this business.

New Victor Horizontal Styles Popular
The headquarters of the Louis !Nei) Co., Vic-

tor wholesaler. has been the scene of much activ-
ity during the past month. The new horizontal
type of Victrola No. 240 was received during the
latter part of the month and displayed in the
warerooms of the company. This new model at-
tracted much attention and a good volume of
orders has been received for this type.

William 11. Nolan, of the Buchn sales staff is
still hearing many complimentary expressions
from Victor retailers upon Mrs. Nolan's excep-
tionally fine rendition of "Spirituals." At the re-
cent banquet tendered by Philadelphia jobbers to
the retailers Mrs. Nolan obliged by singing sev-
eral "Spirituals" which were appreciated.

New Brunswick Dealers
Among the important recent Brunswick dealer

appointments is that of F. A. North & Co. piano
stores in Chester and West Philadelphia and
Daniel L. Green. of Kennett Square. These
stores are prominently located and will undoubt-
edly dispose of a great ber of Brunswick ma-
chines and records

Why G. Dunbar Shewell Is Enthusiastic
There are few more enthusiastic men in the

trade here than G. Dunbar Shewell, president of
the Cheney Sales Corp.. who is building up a very
fine business in this territory for the Cheney.
During the past month he has opened a number
of new accounts and his business is from five to
six times as large as the same month a year ago.

Penn Phonograph Co. Expansion
The headquarters of the Penn Phonograph Co.

at 913 Arch street was visited by a number of
out-of-town dealers (luring the month. Posses-
sion has been taken of the second floor of the
building for office purposes, thereby allowing the
entire third floor for increased storage space.
The constantly increasing business of the firm
has made this move imperative. The Penn -Victor
dog continues in popularity and is doing its share
in providing the dealer with an excellent means
for getting prospects into the wareroom. A local
dealer has featured these dogs in a large Ferris
wiled for a window display.

Harry A. Beach on Pacific Coast
Harry A. Beach, vice-president of the Unit

1 .onstruction Co., is now on the Pacific Coast in
the interest of the company. Mr. Beach reports

To the Jobber and Retailer

We want you to try "SUPERB," the
Perfect Semi -Permanent Needle.
So send for samples and discounts.
Plays 100 to 200 Records.

Loud Medium Solt Tone

4 for 30c.

Mellowtone Needle Co.
Ansonia, Conn.

remarkable activity in various commercial cen-
ters on the Coast and has secured contracts for
a number of extensive installations in talking
machine warerooms.

Congratulations for Harry Fox
Harry Fox, popular general manager of the

Emerson Philadelphia Co.. of this city, is receiv-
ing the congratulations of his friends upon the
arrival at his home on March 30 of a baby girl.
This heiress to the Fox fortunes has been chris-
tened Barbara Ann, and Harry Fox is so de-
lighted that he is buying et:tars for all of the boys.

Gimbel Bros.' Pathe Sale
Gimbel Bros. have had tremendous success with

the special sale of ratite machines. Many thou-
sands were sold and in this connection the talk-
ing machine department was kept open almost
every night until nine o'clock for three weeks.

Finds Improving Business Conditions
Ben Witlin. of the \Vitlin Musical Instrument

Co., distributor of Starr phonographs and Gen -
nett records. has just returned from an extended
trip, which included Washington. Baltimore and
surrounding territory. He found a much better
feeling existing than for months past, and is quite
optimistic regarding the future of Starr products
in this territory.

Increasing Call for Edison Records
Herbert E. Blake, who, as announced in The

World. took possession of his new store at 20
South Tenth street last month, is doing an ex-
cellent business in Edison phonographs and rec-
ords. The latter, owing to the new reduced prices,
are in great demand.

B. H. Rogers Tells of Vocalion Popularity
B. IL Rogers, of the Lincoln Business Bureau.

is very optimistic regarding the demand for Vo-
calion records. He says that general business is
steadily improving and this is manifested in the
demand 'for Vocalion phonographs and records.

Pleased With Outlook
Oscar W. Ray. general manager of the whole-

sale Vocalion record department of the Aeolian
Co.. recently visited the Lincoln Business Bureau,
Vocalion distributors in Philadelphia, and reports
that for February and March, the first full
months in which the new distributors handled the
line, the sales exceed those of any previous month
it the Philadelphia territory. The result k that
B. IL Rogers, of the Lincoln Business Bureau.
who has charge of Vocalion distribution, was en-
thusiastic regarding the possibilities for the de-
velopment of that business.

SONORA DISTRIBUTOR MOVES

PITTSPURCII, PA., April Milton Miller.
manager of the distributing -agency of the Sonora
phonograph. has moved his offices and show
rooms to the original quarters on the second
floor of the Jenkins Arcade. where he is welcom
ing his Sonora'dealers daily. Mr. Milton is quit(
"sold" on the Sonora line aid is positive that Mi..
season will show a large gain in sales of thi
Sonora, especially the period models.

SLIGHT DAMAGE FROM FIRE

The Brunswick Phonograph Shop. West Jack
son street. Macomb. ill.. was slightly damaged
recently in a fire which broke out in an adjoin-
ing building.

CELEBRATE INDUSTRIAL WEEK

Columbia Dealers in Philadelphia Participate in
Celebration and Parade

PIIII.A11ELP111A, PA April 4.-During the early
part of March retailers of all lines of merchan-
dise from York street and Allegheny avenue and
Broad street to Sixth street held an "Industrial
Week," under the auspices of the Central North
Philadelphia Business Association. Monday
afternoon an unusual parade was made up of
bands and floats, in which Columbia dealers par-
ticipated.

Myers F. Hall. Columbia dealer, had his truck
decorated with the national colors and a Mag-
navox attached on the hood kept playing popu-
lar airs. All of the retailers' windows in the
vicinity were dressed up and among the most
artistic windows were those of G. J. Older-
wurtle and Mr. Hall. Both attracted consid-
erable attention and were well worth the time
and attention bestowed upon them.

Among the recent visitors to the Columbia
branch in Philadelphia were: J. W. Maus, Sha-
mokin, Pa.; If. B. Newkirk, Salem, N. J.; M.
Paul, Pottsville, Pa.; E. 0. Lockwood, credit
manager from the executive office in New York,
and H. L. Pratt, branch service manager.

APPOINTED PRODUCTION MANAGER

J. N. Foreman Joins Deca-Disc Factory Execu-
tive Staff-Company Is Increasing Its Produc-
tion Rapidly to Meet the Demand

IIANtivrit, PA., April 6.-J. N. Foreman, formerly
production manager and superintendent of the
Landis Tool Co.. of Waynesboro, Pa., has taken
full charge of the factory production activities of
the Deca Disc Phonograph Co., of this city, manu-
facturer of the Dcca-Disc automatic phonograph.
This company is planning to increase its factory
production materially, and Paul D. Bodwell, gen-
eral manager of the company, states that the
dealers throughout the country are evincing un-
usual interest in the company's sales plans.

STARR POPULARITY IN PITTSBURGH

Prtrsut-tu.ii, PA., April C. Niles, secretary
of the Siarr Phonograph Co., of Pennsylvania.
Starr phonograph and Gennett record distributor
in this territory, states that Starr phonographs
and Gennett records arc steadily increasing in
popularity amid the outlook for this line in the
Pennsylvania territory is (,,, eedilely bright.

VALUES
- TALKING MACHINES

7 COMPLETE-or if desired
-CABINETS ONLY.
Brown and Red Mahogany,
Golden and Fumed Oak Low
Prices.

. Write for Further Information Tulin/

THE H. LAUTER COMPANY
Indianapolis, Indiana
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Most people like to add a good 'cello solo
frequently to their collections. Here's a new
one to push! "Sweet Evening Star," from
Tannhauser, played by Pablo Casals, the
master 'cellist. 49813.

Columbia Graphophone Co.
NEW YORK
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EDISON PITTSBURGH DEALERS MEET

Conference at the Fort Pitt Hotel Attended by a
Great Array of Dealers-N. W. Russler Elected
President of a Permanent Organization

PITTSBURGH, PA., April 3.-Edison dealers in the
Pittsburgh zone held an all -day conference at the
Fort Pitt Hotel oil March 23, which was attended
by a majority of the retailers in the district, who
were welcomed by A. A. Buehn, of the Buehn
Phonograph Co., local Edison jobbers.

Steps were taken during the meeting for the
formation of a permanent organization of local

Nelson W. Russler
Edison dealers, the following officers being elected
for the first year: President, X. \V. Russler, of
the Russler-Chadwick Co.. Cumberland. NId.;
secretary -treasurer, J. C. Dilts, Sr., of Wheeling.
\V. Va.: executive committee, J. E. Bumbera.
Swissvale, Pa.: H. H. Findt, Steubenville, 0.:
S. A. Phillips, Morgantown, W. Va.; 1'. P.

Brooks. Altoona, Pa., and George J. Carney.
Parkersburg, W. Va.

The entire day was taken up in discussions
of matters of importance to the Edison dealers,
during which there was a full and free inter-
change of opinions. The afternoon session was
exclusively for dealers. the Edison jobbers not
being in attendance.

In the evening there was the usual dinner and
dance. This proved to be a most interesting so-
cial event, with the handsomely gowned women
and gallant men dancing to the music of a fine
orchestra. The menu that was served was up to
the notable standard of the Fort Pitt Hotel.
Those who attended the affair were: C. Ament,
Apollo, Pa.; T. Anderson and H. McMillen.
Blairsville. Pa.: Mrs. N. Aughenbaugh and Miss
A. McGeary, Monaca. Pa.; P. Brooks and Miss
McConville, Altoona, Pa.; J. E. Bumbera, Swiss-
vale, Pa.; George Carney, Parkersburg, \V. Va.:
R. J. Commons and J. if. Miles. Patton. Pa.:
Miss M. Little, East Liverpool, 0.; Carl Dufford.
Newcastle, Pa.; D. C. Feather, Pitcairn, Pa.:
H. Findt, Steubenville, 0.: Miss Ruth Bowers.
Kittanning, Pa.; R. Gerecter, Mt. Pleasant. Pa.:
C. Hempstead. Masontown, Pa.; A. Ohringer, A.

Goldsmith, Burton Goldsmith. J. Groff, William
13. Wagler and Mrs. Fettcrhoff, Braddock. Pa.;
C. H. Hutson. New Bethlehem. Pa.; R. B. Keefer
and Miss B. Verner, Irwin, Pa.; H. 0. Keefer,
\V. 0. Altman and Miss Ethel Wegley, McKees-
port. Pa.; F. A. Knouff, J. B. Vaughan and H. W.
Schneider. Crafton. Pa.; John Haggerty. Pitts-
burgh. Pa.; Louis Luxenberg, Barnesboro, Pa.:
J. Hayes and Miss Marcella Castner. Marietta,
0.; Miss A. Fisher and Miss Ruth Nlytinger,
Ambridge. Pa.: II. Levine and Frank Boyd.
McDonald. Pa.: W. J. McKnight. Brookville,
Victor Xclly, Miss Catherine Nell). and G. Jewell.
Carnegie. Pa.; NI. S. Nimmo, Nanty-Glo, Pa.:
C. A. Hessler and Miss Irene Herron, Monon-
gahela. Pa.: J. C. Dilts, Wheeling. \V. Va.; S. G.
Patterson. Beaver Falls. Pa.: S. A. Phillips. Mor-
ganton n. \V. Va.; J. M. Stewart, R. K. Houck
and H. C. Trader. Indiana. Pa.: C. A. Puffinburg
and Miss Florence Kountz, Wilkinsburg, Pa.;
Mrs. S. Leyton. Coraopolis. Pa.; H. L. Rosenberg,
South Fork, Pa.; N. W. Russia- and J. \V. Slat

Cumberland. NId.; R. D. Stephens, Barnes-
ville. O.; Clarke \V. Wright. Miss A. Miller and
Miss McAllister. East Pittsburgh. Pa.: A. R.
Webber and W. F. Jenkins. Lisbon, 0.; Miss E.
A. Dunn. Connellsville, Pa.: \V. E. Sharps, Union-
town. Pa.; L. H. Fullerton. Miss Elizabeth Bux-
ton and Miss V. Dickinson. Burgettstown, Pa.;
A. A. Buchn, Jas. NIcKelvie, E. J. Patterson.
C. C. Latus. T. A. Dillon, D. S. Ilartley, C. \V.
English. J. K. Nichol, L. A. O'Neill, Miss Mar-
garet O'Neill. Miss Helen Hughey. Miss M.
Lergenntiller. M;ss M. Took. Miss Lillian Scholl.

Miss Ethel Chillay, Miss A. Raida, Arthur Chil-
cott. R. P. Chilcott and A. J. Boehm, Pittsburgh.

WILL INTRODUCE NEW LINE

Harponola Co. Will Have New Models Ready
July 1-Consoles Will Be Featured

CELINA, 0.. April 6.-The Harponola Co., of this
city. is bringing out an entirely new line of talk-
ing machines. The date for the introduction of
the new machines is set for July 1. H. J. Beam,
secretary of the Harponola Co., says that the new
machines arc to be popular in price and will in-
clude five new consoles which will embrace some
novel ideas in distinctive styles. The company
will continue the use of the golden spruce horn
amplifier, as this feature has been one of the
most popular in the Harponola line.

NOW OCCUPYING LARGER QUARTERS

The Magic Co:. formerly of 67
Dcbevoise street, Brooklyn, N. V. has just leased
quarters at 261-273 Lorimer street. The new
home gives the company greatly increased floor
space to care for the growing demand for its
popular -priced two -spring motors. The company
now manufactures the Markel motor under the
trade name Magic. as well as the Butterfly motor.

If you lack faith in the worthiness of your
business, go into some other bush ess where this
insurmountable obstacle does not hdd you down.

uu

You can lay the foundation for a healthy,
active business for the entire year.

Victrola and Victor Record sales
undoubtedly be healthy and active this
Spring, as industrial conditions arc
steadily improving.

Nikkei Service is ideally
equipped to make this
Spring your banner season.

MICKEL BROS. CO.
VICTOR WHOLESALE EXCLUSIVELY

DES MOINES, IOWA

4141V

1.41./If. 411h.!LIIP:11;11.
' I I, 'Hi' ;1.it 0.0

dits

a

Inc i
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SAN FRANCIS
High -Class Musical Eniertainmenis Help Trade-Officers of Lo-
cal ,lswiation Elected-Business Sieadilv Improves-The News

SA X FRAM. ISCO, CAL., April 3.-It is conserva-
tively estimated that over 400.000 tickets to high-
class musical entertainments have been sold in
San Francisco and vicinity during the present
music season. That such a showing can be made
in the San Francisco Bay region, which has a
population of about a million people, fully justifies
the claim that this community regards good music
as one of the prime necessities of life. Visiting
artists love San Francisco. and when they appear
before San Francisco audiences they are inspired
to do their very best because they know their
offerings will be appreciated and that apprecia-
tion expressed by unstinted and enthusiastic ap-
plause. Data is not available for the sales volume
on classic records, but it is safe to say that the
demand is fully in proportion to the patronage
of the great musical performances. This week.
which marks the opening of the Chicago Grand
Opera season in San Francisco. the leading talk-
ing machine dealers are featuring opera records
in their show window and newspaper advertising.

Handling Radio Equipment
Blossom time is here again. yet business has

not revived enough to make the trade gloat over
its profits. Conditions are steadily improving.
however. and interest in talking machine mer-
chandise is alive. The radio interests have some-
how become closely allied to the talking machine
interests and some of the talking machine con-
cerns are already handling radio equipment with
success. The San Francisco trade, quite gener-
ally. sees benefit to the talking machine business
in this radio music, for the reason that a wider
interest in mechanically recorded music is stimu-
lated among a class of people scientifically in-
clined.

Northern California Association Meets
The Music Trades Association of Northern

California held its second annual meeting and
luncheon on March 14 at the Hotel Stewart in
San Francisco. The following were elected direc-
tors for the ensuing year: C. 11. Hanson, Han-
son Music Co.. San Francisco: Henry Grobe,
San Francisco: Shirley Walker, Sherman. Clay
& Co.; Bernard Goldsmith. Oakland Phonograph
Co.: F. A. Levy. California Phonograph Co.:

RECORD DEALERS AND SHIPPERS
Sand for Your Sample Today

RECO-RAPS
A Transportation Packed* for Talking

Machin* Ripcords

a'055-.51-C77aV
V.

- SCR/Pr/ON-
a/47 -7e.pd.acwc,722.vta.
 2446-Ccrsu ed
'3 4 5 -Re c ords
 b -fenieribr/,it Ure.9 - Roc o-Ro,z) Coc7,0..t/e
' - Con/cr.-Am' Zejireikca'.

00 010

SAVES- Far More Than Thir Cost
In Post and Insurance

PREVENTS BREAKAGE
It"ri Fr for r,f

THE RECO-RIP CO., Inc.. 104 N. 12th St., SI. Louis, Mo.

George R. Hughes. \Viley 11. Allen Co.; Gibson
McConnell. Gibson McConnell Co.: Walter Gan-
non. Kohler Industries; M. V. Thompson. Bald-
win Piano Co.; \V. A. Craven (for Sacramento),
Hauschildt Music Co.; S. S. Hockett (for Fresno).
llockett. Bristol & Cowan; Fred E. Turner (for
Stockton), Stewart School Supply Co., and \V. B.
Reilly (for San Jose), Robinson & Sons Co.
Following the regular meeting these directors
unanimously elected the following as officers:
George R. Hughes, president: Shirley Walker,
first vice-president; S. S. Hocken. second vice-
president; F. A. Levy, treasurer, and M. B. Bow-
man, secretary.

Excellent Progress During the Year
The Association has made good progress in its

first year and Mr. Hughes, who was re-elected
president, was congratulated for his activity in
promoting the welfare of the music trades. It
was decided at the meeting that hereafter there
would be a special committee, composed of talk-
ing machine dealers, to take up matters pertain-
ing to this branch of the industry. Owing to the
many new concerns which have entered the talk-
ing machine business there is still much need for
getting together on important issues. One of the
chief problems is that of handling instalment
sales. The policies of certain houses in making
fantastic instalment sale inducements have tended
to lower the dignity of the business, it is claimed.

The Nathan Dolirmann Co.. of San Francisco,
large dealer in household merchandise, is to add
a talking machine department. The Blue Bird
machine will be featured.

To Distribute Vocalion Records
The San Francisco wholesale branch of the

Aeolian Co. has been discontinued, and Manager
Hull has returned East. The Magnavox Co. has
taken the agency for handling Vocalion records
in northern California and the Northwest. The
popularity of these records is growing fast on the
Coast.

Morley Somers. manager of the Phonograph
Shop. San Francisco. finds March business fully
tip to last year's record, both in the wholesale
and retail ends. The Sonora line has been just
placed with Lowell Dixon. jeweler. 1512 Seventh
street. Oakland, and with the Garrett Owen Co.,
which operates two stores in Berkeley.

J. W. Boothe. manager of the talking machine
department of Barker Bros.. Los Angeles, was a
business visitor in San Francisco this month. He
reported business good in the South.

Encouraging Increase in Business
The Wiley B. Allen Co.. San Francisco, is en-

joying an encouraging increase in business. The
record sales arc fairly heavy and the movement
of machines is much brisker. Practically the full
line of Brunswick machines is now in stock by
reason of new shipments from the factory.

Andrew McCarthy. of Shernian, Clay & Co..
says the wholesale Victor business is satisfactory
on the Coast and that the exclusive Victor deal-
ers arc certainly getting their full share of the
retail business.

Victor Line for Phonograph Studio
The latest San Francisco establishment to take

on the Victor line is the Phonograph Studio at
O'Farrell and Powell streets. W. II. Quarg. the
manager, is delighted with the increase in sales
this month. The Phonograph Studio caters
largely to the night trade in the downtown dis-
trict and keeps open until 11 p. in. Two shifts
of employes arc required. The shop also carries
the Columbia line. An enlarged show window
has been put in adjoining the O'Farrell street
entrance.

\Valter King. the Ellis street phonograph dealer
has closed his establishment.

Edison Artists in Recital
Helen Davis. the well-known soprano. and Vic-

tor Young. the pianist, gave a recital at the

Hotel St. Francis on the evening of March 24
under the auspices of the Edison Shop. San
Francisco. Admission was by special invitation.
A large audience attended to hear the tone test
of Edison Re -creations.

The Victor department of the Emporium, in
this city, has been removed to a more favored
position in the large department store and it is

now directly facing the elevators on the third
floor and very convenient for callers.

"JACK" BLISS WITH U. S. MUSIC CO.

Popular Music Roll Executive Opens Offices for
U. S. Music Co. in New York-Sales Efforts
Already Producing Results

George H. ("Jack") Bliss. one of the best-
known members of the music roll trade, recently
opened an Eastern branch for the United States
.Music Co.. of Chicago. at 122 Fifth avenue. New
York. A complete stock of U. S. player rolls has

George H. Bliss
been installed at this branch, and results to date
indicate that Mr. Bliss and his staff will meet with
unlimited success.

Mr. Bliss, who has rounded out fourteen years
in the music roll business in various capacities,
came East eight years ago to establish a branch
for the Q R S Co. in New York. He was one
of the organizers of the Greater New York Music
Publishers' and Dealers' Association, and acted
as secretary for that organization for four years.
He has also been active in the National Piano
Travelers' Association, of which he is at present
first vice-president.

The opening of Eastern headquarters for the
United States Music Co. is expected to increase
materially the demand for this company's rolls
throughout the Eastern territory, and it is prob.-
able that further steps. including possibly the
opening of a branch factory. will become neces-
sary in the future to meet the requirements of the
trade.

The music store of McCauley & Powers, Adel.
la., has been taken over by Clarence E. Powers.
In the future Victor products only will be

handled at this establishment.

Columbia Grafonolas are being featured in an
extensive sales drive by the Automatic .Music.
Shop. 844 Grand avenue, New Haven. Conn.

ATTENTION
Cabinet Manufacturers
who are in a position to manufacture cabi-
nets of a new and most desirable kind (Pat-
ents pending), upon a basis either of royalty
r 01 straight order, and at reasonable prices.

should write immediately to

TRIPLEX ARTISTIC PHONOGRAPH CO.
Pershing Road and Ridgeland Ave.

BERWYN, ILLINOIS

icalerc will be delighted with tht I i:i-
PLEX on the floor. Customers say that it
i. the best they have ever seen.
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" c?he effect produced by the
Hall Fibre Needle is most pleasing.
(The music ,becomes mellow, en-
riched. I believe that it is really the
best to use in order to obtain the
most from a talking machine record"- FRITZ KREISLER

=Lai 1.11T1111:1111E111 11 1 I 1 1InnUMMIUMMDM:MI I ITT

Hall Fibre Needles 31

Falk SALE HE -

I ITT1 I I I TITI TTI ITT' I nil I I IlTITEITITM1 I1

1

ofitt
I RIMINI II 1111N1i111016

L

Mr. Dealer:-
The above speaks for itself. This beautiful display card, size 1814." by 1212", repro-

duced in sepia may be had upon application to your jobber or direct to us-supplying the
name of your jobber.

HALL MANUFACTURING CO.
Successors to B & H Fibre Mfg. Co.

33-35 West Kinzie St. Chicago, III.
,,,,,,,,,, , r71
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I Ii
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ig I LTA U K
Trade Cwiditions Relsiced-Carberry Heads issociniion-Manv
New Dealers in Evidence-Parlicipanis in Sivle Week-The .Vews

M !MAI kr \\ I.... April U.-The talking machine
trade here is good progress in the sale of
machines a- well a, records. despite a number of
untavorable factor,. chid among which is the re-
crudescence of strong and injurious competition
from -cep" dral,r,. In the past two or three
weeks it app,ar, that a large number of instru-
ment, of more or less doubtful origin have been
"dumped- int. this ni.c-ket and offered at prices
that (.111 11,,r,l) represent c\ en cost. regardless of
the cheapness of the make. There also has been
considerable selling of cheap records at starva-
t hm prices. although this competition is probably
It ss severe on dealers than the marketing of in-
struments without regard to cost.

There is. of course, always a class of people
which will buy the "gyp" machines and make it
.worth while for those who market such st, '

to take on lots of instruments. But in the (.1.,
of records it is somewhat different. for even the
biggest bargain hunters seem to realize that a

cheap record is not 11 good. nor will it last
But, on the other hand, it seems that ccrt.i
people will buy cheap machines and then
good record.. because the cheapest machine is
willing to play a good record.

The orderly merchandising of trustworthy in-
struments is going forward in an encouraging
may, notwithstanding the strenuous competition
of cheap merchandise. Talking machine dealers
who value the prestige they have }milt up and
decline to enter into the merchandising of cheap
stuff are getting more and more business. Sales
so far in April command rt spect. March was a
good month-better than February or January-
and the improvement in business apparently is
not only sustained. but being accentuated. This
view is borne out both by jobbers and retailers.

Easter Season Speeds Victor Sales
"Business is good. and it is getting better right

along." is the cheery word from Sam Goldsmith.
vice-president of the Badger Talking Machine
Co., Victor jobber. "Wc had a good month in
March. and April so far has developed some ex-
cellent orders. The Easter season in recent years
has come to he more and more a season of music,
and people arc buying musical instruments in a
way that is reminiscent of the Christmas and
New Year's periods. \\'e have no complaint to
make-in fact. business is so satisfactory that we
arc rather inclined to point to earlier predictions
of constantly improving trade and being able to
prove that these arc coming true."

Brunswick Popularity Increasing
The Brunswick. which in the last year or two

has come to be regarded a; one of the real big
sellers in this territory. is continuing its march of
prnere.s. a statement which is bonze out by the

the office of Thoma I.

Kidd, manager of the local branch of the Bruns-
wick-Balke-Collender Co. But the biggest step
forward has been made by the Brunswick record.
the sale of which, by Milwaukee and Wisconsin
talking machine shops privileged to handle this
line. is something truly remarkable. In a few
years' time the Brunswick record has established
rank as one of the very best sellers, and the
popular numbers especially arc enjoying a vogue
that is making sonic of the "old-timers" look up.

Local Association Elects Officers
Frederick W. Carberry. head of the Frederick

Carberry Co.. who recently added a Brunswick
talking machine department to his Chickering
piano business, was elected president of the Mil -

FrederickFrederick W. Carberry
waukee Association of Music Industries at the
annual meeting held late !ast March. Hugh M.
Holmes. sales manager of the J. B. Bradford
Piano Co., featuring the Victor. Sonora and Vo-
cation, was elected vice-president. The new sec-
retary is R. H. Lanz, of the musical merchandise
division of the Yahr & Lange Drug Co., Sonora
and Okeh record distributor. Adam C. Schrocter.
manager of the piano department of Gimbel Bros..
is the new treasurer. The Association has re-
cently undergone a complete rejuvenation and is
engaged in some very practical work for the ad-
vancement of music which undoubtedly will work
greatly to the benefit of the sales of instruments,
records and other musical merchandise.

Edison Dealers Kept Busy
Sales of the New Edison phonograph and Edi-

son records have been of splendid proportions
during the past month and business is of a most
satisfactory character. according to members of
the Phonograph Co. of WI- -in, distributor of

the Edison fine in Wi.con:in and upper Michigan.
Yahr & Lange Pushing Sonora

The Sonora is steadily increasing in popularity
due to the vigorous promotion of the Yahr &
Lange Drug Co.. distributor in the Visconsin and
northern Michigan territory. "The Highest Class
Talking Machine in the Woi Id" is emblazoned on
most of the best-known and tallest buildings in
this section, and the advertising, it is receiving in
this and many other ways is helping a great deal
to make sales. The Somra dealer organization
in the city of Milwaukee embraces some of the
most prominent retail stores, and the Yahr Co.
is making it a point in its kcal advertisements to
tell where the instrumeus can be purchased.

This. naturally, is a dealer aid that makes many
sales. There arc eighteen dealers listed in Sonora
advertisements, these including the Wm. A. Kann
Music Co., Goiter Piano Co.. Joe Goldman,
George Durner, Kunzehnan-Esser Co., Luebtow
Musk Co.. E. Eggert & Sons, M. B. Barka'',
Charles Gitzel Carl Euler, A. W. Fuchs. Edward
J. Jensen. A. Kittleman. Wm. Klug & Sons. Noll
Piano- Co., Thien-Pentler Co.. Winter Piano Co.

New Vocation Dealers
Harry M. Hahn. for many years associated with

Milwaukee wholesale and retail talking machine
concerns. who recently opened a wholesale busi-
ness in general musical merchandise here, is now
featuring the Aeolian-Vocalion. Mr. Hahn has
furnished the Aeolian Co. with some excellent
outlets in a retail way in the past month. One of
his newest acquisitions is Reinhold Hine. jeweler.
at Menomonie Falls. Wis.. who has been handling
Several other lines for a number of years, but is
making the Vocation a distinctive seller in his
territory. James Kleiner, 2810 North avenue, this
city. -is now an exclusive Vocation dealer and is
planning the entire remodeling of his shop to
meet the service required for proper representa-
tion of the Vocation franchise. Edward Karl
also is a dealer who has decided to concentrate
on the Vocation phonograph and records, a line
that is producing a very gratifying amount of
business in the exclusive Hi -Mount
residence district.

A. Kittleman Enlarges Store
Kittleman, who handles the Columbia and

Sonora, has recently remodeled his store and
built an addition to accommodate his increasing
trade. It is now the largest.music store in the
extreme Northwestern section, and this is the
result of more than three years of intensive
cultivation of a fertile field.

Dealers Take on Starr Products
The Hoeffler Mfg. Co. reports a steady increase

in sales to the retail trade of the Starr phono-
graph and Gennett records. The record depart-
ment has been especially active and the list of
dealers handling this line has been augmented
recently by the addition of some of the best-
known stores in the Wisconsin territory.

Changes in Badger Shop
The Badger Music Shop, of Fond du Lac. Wis..

which is conducted by the sante interests as the
Badger Victrola Shop, is now under the manage
ment of J. A. Sandec. vice-prri 1, nt, who I.

Imported Homokord Records
O

0 o

a

"A Better German Record "

More profit in selling Homokord Records.
Let us send you details regarding agencies.

A. G. KUNDE
Importer and Distributor

344 E. Water Street Milwaukee, Wis.
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Al Jolson hitting on all six cylinders sings
"Angel Child" --his newest pet. Coupled with
Al Jolson's solo is "Angel Child," played as
a fox-trot by the Columbians. A sure-fire
seller. A-3568.

Columbia Graphophone CO.
NEW YORK

been transferred from Milwaukee to Fond du Lac
following the retirement on April I of E. R.
Sweeney. Mr. Sweeney will take a month's vaca-
tion in California before making new connections.
which will be in the \Vest. President L. C. Par-
ker has been devoting considerable time to the
Fond du Lac store, but with the installation of
Mr. Sander as manager in the up -State city Mr.
Parker will again concentrate his attention upon
the rapidly growing retail business here Both
stores feature the Victor line and are also build-
ing up extensive piano departments.

J. M. McLaughlin Resigns
J. M. McLaughlin, for several years vice-presi-

dent and general manager of the \Visconsin Cabi-
net & Panel Co.. New London, Wis., one of the
principal members of the Edison industries group.
has resigned to become associated with the O'Neil
Oil & Paint Co. as vice-president and sales man-
ager. The New London plant is one of the main
sources of supply of Thomas A. Edison Co., Inc.,
for talking machine panels and complete cabinets.

Passing of G. B. Hancock
George B. Hancock, vice-president of the A. J.

Farnham Co.. Inc., distributor of the Edison dic-
taphone, died March 23 after a long illness, at
the age of forty years. The deceased had many
friends here who mourn his passing.

E. A. Heaney Loses Daughter
Edward A. Heaney, president of the General

Mfg. Corp., a large manufacturer of talking ma-
chines, is mourning the loss of his daughter. Mary
Eileen. who died March 17 at the age of thirteen
years. She was a girl of great promise.

A. G. Kunde Plans European Trip
A. G. Kunde, importer and distributor of musi-

cal merchandise, and formerly a widely known
Columbia dealer of this city, expects to leave
within a short time for another extended tour of
Europe, accompanied by his family. His present
trip is for pleasure and recreation.

Dealers Participate in Style Week
During Style Week. March 20 to 25, most of

the talking machine shops 'were decked out in
gala attire. This st. lated business to a con-
siderable extent. although the real results arc just
becoming apparent. One of the handsomest win-
dow displays on this occasion was that featuring
the Cheney phonograph by Edmund Gram. Inc.
Mr. Gram made an exhibit of pianos at the Audi-
torium. where sixty-seven local merchants staged
an elaborate exposition of wearing apparel of all
kinds. This was in the nature of a replica of the
famous Board \Valk of Atlantic City and at-
tracted nearly 80.000 visitors, who paid on an
average of 50 cents to gain admission to the
Auditorium.

Manufacturing New Needle
George E. Bcrnccker, president of the Standard

Accessory Corp.. is bringing out a new type of
talking machine needle which is claimed to cover
a multitude of purposes and eliminates the need
of using more than one style of needle to obtain
different gradations of tone. He has obtained
a patent on his invention and is now engaging in
quantity production. The Bernecker needle does
its work by being rotated in the receiver of the
reproducing device.

COLLINGS & CO.'S STRONG DRIVE

New Horizontal Type of Victor Machines Grows
in Favor-L. W. Collings' Educational Cam-
paign in Behalf of These Machines

L. W. Collings, head of Collings & Co., Victor
distributors for northern New Jersey and north-
eastern Pennsylvania, is eery enthusiastic- over
the new horizontal type talking machines manu-
factured by the Victor Co. Mr. Collings has
made it a point to visit every dealer in his terri-
tory and on numerous occasions has addressed
the sales organizations of the various retailers
regarding the possibilities of these new products.

In speaking of these new musical instruments
Mr. Collings said: "At first our efforts met with
resistance. However. when the various models
were placed upon the dealer's floor and the perti-
nent features of the new product were brought
before them the response was most pleasing."

Collings & Co. arc making a special drive in
their territory in behalf of these new products

and besides the personal attention given to bring-
ing the merits before the dealers the campaign is
being supplgmented by letter and by a feature
article ill The Record, the monthly house organ
issued for Victor dealers. in this latter publica-
tion many points that dealers might have a ten-
dency to overlook arc brought out and methods
of creating as well as closing the sales arc out-
lined.

Following the initial release of these new
models, the retailer is giving an enthusiastic re-
sponse in the way of sales and orders.

PLAUT.CADDEN CO. IMPROVEMENTS

Mimic'', Costs., April 3.-The Plaut-Cadden
Co.. of this city. recently placed a contract with
Van Veen & Co.. Inc., of New York City, for
the construction of a complete talking machine
department. consisting of eight hearing rooms and
a record department, with a capacity of 20,000
records. It is expected that work will be coin -
'detect on this job in record time.

TONE QUALITY
par excellence

Purity, resonance. volume. individuality,
sweetness, mellowness. nuance, color -all
these qualities are faithfully reproduced by
the Violin Spruce Diaphragm. Nature s
perfect resonating medium-% iolin spruce-
scientifically adapted. is free from all the
inherent faults of mica and other vibrating
med. N.

Wins Instant Approval
The following excerpts are front letters in
our files:
.f fatuous artist. Under exclusive retrtraef
umber of phonograph records. says.

. . . that ts the most perfect, the most brat;
tiful reprixluction of my playing I have CM
heard."

From a phonograph manufacturer.
" . . . it prove. to be first-class and the la.t
we have heard on classical records."

From a Muhl(' of special designs only:
"We have concluded our tests . n is sea

perior to any we have tested heretofore .

we intend to use your tone atm.
From household owners:

. is the most wonderful I have ever
heard."

. . it has brought out tones from my
records I never heard before."

I Ill my friends it is the perfect
reproducer.

From a sales execrate, formed -sr years III the talk -
tug machine business:

" . . . I have tried it (the repfo.lu,-: 11

every kind of record itnaninable at.] Is t,
production is excellent."

Violin Spruce Diaphragm Reproducer as
illustrated, retails for $7.50

THE DIAPHRAGM COMPANY
Cleveland

Attachment For
Ediiton l'honoaraph

Our altarltnn nt I -r
``rapt. Is ennIplintl nIllt wldm ni,rtar

rA1.1spbcm Rprodeserr: liars bilra rot
'amnia only. tiraixtten with Single
ball x.list for lab-rol morrokrnl. awl asprint tnpMw that autamatiratly main

MI fIrMikMint
1'. t. ti l b l Cr.

Of Spen. ins i merest to Manufact
W. trr 1.rI tf Inrn1.1. In any 1111111-
litv, tl.e I Monier &Ian,. an)

.-f T $1. .%rin
1th V

Iteprodyrer; I hole] SnrIne Inaph::n. Ile
pnyoltseer;

A.r Spence VuPlo rano..-tonkr in 2-9/16" .112anc','

Violin Spruce Diaphragm
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CINCINNATI,
....... ..... _ .. . .

Improving Conditi,,a, Gro.:, ill Fai:or-Edi.son
Dealers Meet-Mloical Events Help Trade-News of the Month

CINCINNATI. 0., April 8.-Business in talking
machines. records and auxiliary lines in the Cin-
cinnati district looked up considerably during
the month of March. Practically all dealers re-
ported a business much greater than that of the
preceding month and some said that trade in
all lines of the business was immeasurably bet.
ter than that of March last year.

Some of this increase is ascribed to the large
number of high-class musical events held in the
city during the month. In addition to four
regular concerts and one popular concert of the
Symphony Orchestra. Sousa's Band, Kreisler
and Schumann-Heink appeared on the concert
stage-occurrences which always are followed
by a greater or lesser demand for records made
by these artists. Building and other business
conditions are, too, somewhat better in this sec-
tion and the special efforts being made by some
houses to exploit their goods along various
publicity lines are bearing fruit.

Many Stores Talking on Radio
The radio is growing rapidly here in popu-

larity. Thousands of receiving sets have been
sold to individuals and hundreds of others made
by ingenious persons out of a receiver, a coil,
a bit of wire and the bed springs or other ready
conductor of radio waves. The Precision In-
strument Co. has been doing a good business

along this line, in addition to holding regular
concerts for the benefit of its patrons. The
Crosley Manufacturing Co., dealer in talking
machines and supplies, also is exploiting the
radio, broadcasting sermons, speeches. vocal and
instrumental music and news bulletins in CO -

operation with the Cincinnati Enquirer.
Several talking machine in Cincinnati

and vicinity also have installed, or plan to install.
sending and receiving radio sets. Several deal-
ers have in , arrangement- r equipping their

Main -Springs

rlil

For any Phonograph Motor
Best Tempered Steel

t Unit a 10 feet for all small :noon
" Petite Columbia. Ileinenasn3 10 " Columbia

" a 11 ' Columbia with hooks
" a 13 " Aletor. old style
" a 15 " lletor. new atyk

K - 2 le " Vletor, new or old style
a 12 " Heineman and Pattie
a 10 '" Waal. Sileertone. limbers

" x 13a 143/Ia" x Is
x 21

" Seal. nlleertoor. Brunswick .

" Sonora. Brunswick. Real-
Itetnernn and Paths.
Blivw Ulr

SAPPHIRES-GENUINE
Path.. very loud tone. each I5e. 100 Iola III 00.
Eilson Loud -tone. each 1St; In 100 lots. $11.50.

TONEARMS
The *cry best. 1..u.1 and .Par. .lin.w bark
With large repro u. et, very loud. l'niversal
With smaller reproduner, but loud and clear

PHONOGRAPH NEEDLES
We ran give you best rice on SrlIttentonc Marled... Wall

Kane, Tonofone. Nupoint. OM Lige. Ines, and Wiest. r
Needles.

$

t;

ORDER RIGHT FROM THIS AD

Send for price lilt of other repair parts and motors
Terms-P. 0 B. St. Louts. Mo. Send enough 14 roe,.

:.rosage nr pod, Will be et11;od by erPreeo.

The Val's Accessory House
1000-1002 Plne St. St. Louts, Mo.

stores with radio supply outfits in addition to
their regular machine and record business.
Among these are the Chubb -Steinberg Music
Shop. East Sixth street, and the Victrola de-
partment of the John Shillito Co., Race street.
The Shillito Co. plans to conduct its radio de-
partment separately from the regular Victrola
department. Howard L. Chubb, of the Chubb -
Steinberg Co., announced, however, that he
plans to install a complete radio receiving set
for the entertainment of his patrons and to
include a special department for equipment to
sell to customers.

A receiving set already has been installed in
the Victrola department of the H. & S. Pogue
Co. and also ill the Columbia Record Shop, con-
ducted by T. J. Shepherd, Orleans, Ind.

Tie Up With Better Homes Week
Good advantage was taken by one talking

machine dealer of Better Homes Week. ex-
ploited by the Cincinnati Enquirer in an attrac-
tive special supplement, and including a "Better
Homes Exhibit," for four days at Music Hall.
This enterprising dealer was Ross H. Wilson,
manager of the Dealer Service department of
the Columbia wholesale branch in this city. Mr.
Wilson contrived to "sew up" the privilege of
exhibiting a musical instrument and had on dis-
play, among the many other home furnishings,
some Columbia machines.

How Record Albums Were Moved
A feature that is working exceptionally well

for the Victrola department of the Baldwin
Piano Co., \Vest Fourth street, is the "one
cent" sale of record albums. This month the
sale brought a repetition of the success recor-led
earlier in the year-all the albums in stock were
sold out, both ten and twelve -inch. The plan
is to sell one ten -inch album for $1.25, two for
$1.26, three for $1.27, etc.; one twelve -inch al-
bum for $1.50, two for $1.51. etc. Four gross
of each size of album were sold during the short
duration of the sale.

Rowbotham Opens in Lexington, Ky.
Mr. Rowbotham, for some time manager of

the Victrola department of the Baldwin Co.,
has resigned that position and has gone to Lex-
ington, Ky.. to engage in business for himself
in partnership with Robert M. Morris. Mr.
Rowbotham is president of the Morris & Row-
botham Music Shop and Mr. Morris is secretary
and treasurer. The store occupies a good loca-
tion in Lexington and is capitalized for $10,000.

Edison Dealers Meet
Early in the month district dealers in Edison

phonographs met at a meeting held at the Ho-
tel Simon. No changes in policy or plans were
announced. New models were shown and a
tone test was conducted with the aid of Glen
Ellison, comedian, and Miss Hill, pianist.

"Our business for March." reported Mr. Oel-
man, of the New Edison Co., \Vest Fourth
street, "was very good. It showed a good im-
provement over trade for the previous month
and over March, last year. Lower prices for
records have increased business materially."

Widener Shop Finds Outlook Encouraging
The \Videner Graionola Shop, West Fourth

street. did an excellent business (luring March.
"Business." said Morris Fame'. manavr, "is on
the upgrade, I am sure. Everything is encour-
aging. Although we made no special efforts
to sell, beyond the usual advertising and dis-
play, our business was splendid. It made Feb-
ruary business look very small and was five
times as great as business done last March.

Brunswick for Steinway Retail Stores
One of the largest and most important ac-

counts opened by the Brunswick Co. in the
Cincinnati district was contracted for last week.
when S. Reis. district manager for Brunswick
products. completed arrangements assuring that
all retail stores of Steinway & Soils in Ohio,

Indiana and \Vest Virginia will handle exclu-
sively Brunswick products. These salesrooms
are to be equipped with Unico booths, record
racks and an exhaustive line of Brunswick prod-
ucts to make a thoroughly up-to-the-minute
machine and record store. These salesrooms
are located in Cincinnati, Dayton. Columbus.
Ohio; Charleston, Huntington and Wheeling,

\'a and Indianapolis, Ind.
Mr. Rcis reported that business done during

March by Brunswick dealers was very good
and that he was encouraged to look forward to
still greater improvement.

Increase the Sales of Ponselle Records
The Civic Music Commission of Evansville,

Ind., conducted a pretentious musicale on March
17, with Rosa Ponselle as the headliner. The
city made a great deal of this festival, a situa-
tion that gave Columbia dealers, who sell Miss
Ponselle's records, an opportunity to exploit
their wares. C. E. Hall, Columbia salesman in
that territory, made the very most of this
chance and dealers in Evansville benefited great-
ly by his clever window displays and his very
effective advertising.

Other Columbia Brieflets
Mrs. Nell I. Sharpe, educational representa-

tive of the Columbia Co., has been confined in
the Jewish Hospital, Cincinnati, for two weeks,
following an operation for appendicitis.

A new account for the Columbia people is
the Guttman Furniture Co., which opened its
shop March 18.

Starr Co. Pleased With Business
Business in the talking machine department'

of the Starr Piano Co. has been very good dur-
ing March, according to E. I. Pouting, Cincin-
nati manager of the company. Mr. Pouting re-
ported that the business in machines was good
and that in records exceptionally so.

The Gregory Music House, of Saginaw, Mich.,
has moved from the West Side to a more advan-
tageous location on Jeffcr:on street. the East
Side. The Unico equipment. with which the new
store is fitted, makes this one of the most attrac-
t;vc the city

H. N. McMenimen
Consulting Engineer

,-Innounces that a client has lust
perfected an

IMPROVED
AUTOMATIC

PRESS
that xvill make from two to three
records per minute, and which
will eliminate all the bad fea-
tures of the modern automatic
press.

It will not only increase produc-
tion, but will cut down pressing
rejections and the overhead
while the presses are idle.

For Further Details
'Phone or Write

Laboratory:

Scotch Plains, N. J.
Tel. Fanwood 1339

Offices:
2 Rector Street, New York

Tel. Rector 1491
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4565
10 -in.

75c

SOPHIE TUCKER, Exclusive Okeh Artist

Announcing

SOPHIE
TUCKER'S

First Release

on

Records
The Records of Quality

HIGH BROWN BLUES (Jack Yellen -Milton Ager) SOPHIE TUCKER

SHE KNOWS IT (Jack Stern -Clarence J. Marks) SOPHIE TUCKER

Contralto
With

Orchestra

Okeh dealers will reap rich harvest in the sale of Okeh Records by Sophie Tucker, vaudeville's greatest
headliner.

Millions of people who have heard Sophie Tucker on the vaudeville or musical comedy stage will welcome the
opportunity of hearing her in their own homes, through the medium of the famous Okeh Records.

Every Okeh dealer in the country has a splendid opportunity for sales with the announcement of her exclusive
Okeh Records.

If you are considering an agency proposition, if you want to promote your record sales, if you would like to
know how to make an agency a producer of big profits, communicate with us. Let us serve you. Consolidated
service is famous for its efficiency and promptness.

Wholesale Distributors for ()Rd, Records

Consolidated Talking Machine Co.
227 W. Washington St. Chicago, Ill.

Branch: 2957 Gratiot Ave., Detroit, Mich.
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HEAR IT47" NOW.

BUFFALO
Exhibitors at Better llome.i
Exposition-Trade Showing
Betterment-News of Alonth

BurrAw, N. V., April 3.-Talking machine deal-
ers made the most of the opportunity presented
by the "Better Homes" exposition, held in the
Broadway Auditorium during the week of March
25. to show how better and happier homes arc
created by the presence of a musical instrument.
Many leading machines were shown at the ex-
position. In addition to a number of sales that
were made outright, dealers report the develop-
ment of new prospect lists from which much is
expected this Spring and Summer.

The John G. Schuler Co. attracted thousands
of exposition visitors to its booth by offering
one of the most popular Sonora models free to
the person guessing nearest the number of talking
machine needles contained in a glass jar. Thou-
sands of guesses were made and it will be some
time before these are tabulated and the result
of the contest made known. A number of the
most popular Sonora models were shown by this
firm.

An especially tasteful and well -arranged dis-
play was that of the Utley Piano Co., which
showed an extensive line of Edison and Bruns-
wick machines. This firm also placed au Edison
machine in au exhibit showing an ideal home.

Neal, Clark & Neal showed Victor machines
exclusively, giving demonstrations of various
models throughout the exposition. Some of the
latest records were played in the firm's booth,
which was constantly filled with visitors through-
out the exposition.

The Larkin Co. had one of the choice locations
of the show and exhibited Symphonola talking
iachines.

Many talking machine dealers attended the
"Get Acquainted" meeting of the music group of
the Buffalo Chamber of Commerce. held late in
March. C. N. Andrews. wholesale Victor dealer.
presided at the meeting, which followed noon
luncheon at the Buffalo Chamber of Commerce.

Following brief remarks by Andrews A. A.
Van DeMark. managing director of the National
American Music Festival, told of the history and
aims of the Festival. Ile was accompanied by
two of the Festival soloists, Miss Marguerite
Kraemer and Miss Florence Reid, both of whom
sang delightfully.

After the meeting and program opportunity
was provided for dealers to become acquainted
with each other.

Dealers report that while March business did
not show a sensational spurt, it was quite satis-
factory and there is a general feeling that April
and May will see volume of sales steadily in-
creasing. Medium-priced machines are the best
sellers just now, while standard records have the
call in this line.

Collections are showing some improvement and
the general condition of the market is one of
slow but apparently steady improvement. Job-
bers report dealers placing substantial stock or-
ders for Summer models, and dealers are hopeful
that portables will prove good sellers during the
next few months.

Columbia dealers in the Buffalo district have
entered whole-heartedly into the international
sales contest and are keeping the local agency
near the top in this drive to rejuvenate trade.

Dealers taking part in the contest in this dis-
trict arc: Household Outfitting Co., M. Turchin.
Variety Music Co., Seeber & Hofheins and Ver-
beck Musical Co., Buffalo; Pritchard & Ropelt,
0. Provenzano, John Gugino and Carfi Bros.,
Rochester; Jacob Weinheimer & Sons, Syracuse;
Claude Buckpitt, Elmira; G. F. Schafer, Batavia;
J. A. Goldstein. Niagara Falls; Swanson Piano
Co.. Jamestown; Jones Bros.. Lockport; George
1.. Traver. North Tonawanda; McNall & Mc*Call.

Albion; N. H. Vasbinderm, Corning; Allen Music
Store, Ithaca; Overton & Hall, Westfield; M. A.
Meagher Co., Skaneateles; Conservatory of Mu-
sic. Portland.

The M. A. Meagher Co.. of Skaneateles, is the
latest addition to the ranks of Columbia dealers.
It is composed of live wires and they propose to
make tlfe agency an important one.

Sascha Jacobsen. violinist, delighted his many
Columbia record friends at his recent appearance
at Shea's Hippodrome.

A Grafonola and Col bia records were used
recently in a wireless telephone demonstration
given before the Engineering Society of Buffalo
by McCarthy Bros. & Ford.

Harry Barsuk has moved his talking machine
and record store at Batavia from 43 Ellicott street
to 59 Jackson street. He recently purchased the
building which he now occupies.

Another Batavia dealer who recently moved is
Samuel C. McRoberts, who has moved his place
of business from .32 Main street to quarters in the
old postoffice building at 16 Jackson street.

After a chase extending across several States
Sam Poindexter, of Boston. was arrested in Buf-
falo charged with the theft in Boston last Christ-
mas of a talking machine and a number of rec-
ords. He presented the machine to a lady friend
and she and the instrument later disappeared.

The building in which the new Kurtzmann
store is to be located is not% nearing completion
and removal will be completed late in April or
early in May. it is expected.

Removal of the McClellan Music House from
732 Main street to 678 Main street will take place
early in May. it is expected.

J. N. Adam & Co. will open an exclusive music
shop in the building now occupied by the U. S.
Rubber Co., on Washington street, opposite the
company's present department store. some time
in May. In the new store, which will consist of
three entire floors devoted to instruments and
accessories, extensive space will be devoted to the
talking machine drpartIllent.

A Machine Stock Register Book That
Will Make Money for Victor Dealers

Requires no book-keeping knowledge to keep it up-to-date. Tells instantane-
ously what stock is on hand, what is "on order" and what styles are selling
best. Highly prized for more than a year past by many Victor dealers. Now
available for the entire Victor trade. Costs little but is worth a lot.

Jobbers' Inquiries Invited. Dealers' Orders May Be Placed Through Regular
Victor Jobber or Direct to

CURTIS N. ANDREWS
Victor Wholesaler BUFFALO. N. Y.

IT TELLS YOU AT A
GLANCE

Where Each Machine Was Or-
dered.
Date Ordered.
Quantity.
Finish.
Balance Due.
From Whom Each Machine
Was Received.
Serial Number.
Date Received.
Date Sold.
Name, etc., of Buyer.

ALL ON FACING PAGES
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NEW YORK'S THIRD MUSIC WEEK ON APRIL 30 TO MAY 6
Talking Machine Dealers Should Appreciate the Business -building Value of This Great Event in

Which the Prominent Men of the City Arc Interested-A Campaign for Music

There is every prospect at present that New
York's Third Music Week. to be held from April
SO to May 6. will prove the most successful yet
hdd by a very substantial margin, in view of the
active participation of thirty-seven special com-
mittees covering different fields ler the aus-
pices of the general committee, of which C. M.
Tremaine, director of the National Bureau for the
Advancement of Music. is chairman.

Some of the more important committees this
year and their chairmen arc: Actors' Equity
Association. John Emerson. chairman; Artists*
Co-operation. Berthold Netter, chairman; Boys'
Clubs. Major Edwin \V. Dayton, chairman;
Camp Fire Girls. Mrs. Henrietta Baker Low.
chairman; Churches. Rev. Ernest L. Slim,. D.D.,
chairman; Synagogues. Rev. Dr. Joseph Silver-
man, chairman; Church Organists, Lynnwood
Farnam. chairman: City Government. I Philip
Iterolzheimer, chairman; Colleges and Universi-
ties. Prof. Samuel A. Baldwin, chairman: Concert
Managers. Milton Diamond. chairman; Council
of Jewish Women, Mrs. N. Taylor Phillips, chair-
man; United Neighborhood Houses. Miss Harriet
Righter. chairman; Girl Scouts. Mrs. J. D. Rippin,
honorary chairman: Inter -Racial Council. Felix
M. Warburg. chairman; Motion Picture !louses,
Hugo Riesenield, chairman; Music Clubs and
Organizations. Mute. Edna Marione, chairman:
Music Schools and Conservatories, J. Lawrence
Erb. chairman; New York City Federation of
Yomeit.s Clubs, Miss M. Louise Mundell, chair-
man; Parochial Schools. Mgr. Joseph Smith.
chairman; Private Schools, Prof. Charles H.
Farnsworth, chairman; Public Schools. Music
Department, George H. Gartlan. chairman; Lec-
ture Bureau. Dr. Ernest L. Crandall, chairman;
Public Welfare. Kenneth Clark. chairman; Salva-
tion Army. Staff Captain George Darby. chair-
man; Y. M. C.:\., Walter Diack. chairman.

A proper conception of the extent and quality
of this voluntary co-operation can be had by
reading the newly issued folder of the General
Committee, giving the complete personnel of the
various special committees; or. better still, by
examining the hundreds of replies received to
date from churches, clubs, schools, colleges. etc.,
whose participation in the observance the com-
mittees have helped to secure. The work of
organizing the special committees and supervising
the huge correspondence for which they are re-
sponsible has been in charge of Miss Isabel
Lowden. director of Music \Veek.

The committee for the co-operation of the city
goer nt includes, besides Mr. Berolzbeimer,
Thomas J. Drennan. Fire lllll issioner; Richard
E. Enright. Police Commissioner: Francis D.
Gallatin. President. Park Board; Joseph I laag.
Secretary, Board of Estimate; Murray Hulbert,
President. Board of Aldermen; Joseph Johnson.
Commissioner of Public Works; Julius Miller.
Borough President; Aiming S. Prall, Tax Com-
missioner; Alfred A. Taylor. Street Cleaning
Commissioner. The participation of the city ad-
ministration along definite and most helpful lines
has already been promised and more detailed
announcement will be made in the near future.

The Music Industries Special Committee is

divided into five parts as follows: Piano Manu-
facturers and Merchants. Theodore E. Steinway.
chairman; Music Merchandise, S. Buegeleisen,
chairman; Music Publishers. George Fischer,
chairman; Phonograph Dealeis. Irwin Kurtz.
chairman, and Phonograph Manufacturers and
Distributors. J. Newcomb Blackman, chairman.
Ample opportunity will be offered the trade to
participate in Music \Veek. Beautiful posters
have been prepared for the dealer to display in
his windows during the observance, also folders.
sticker: and envelope slips for use in hi: corre-

spondence. Other suggestions made by the com-
mittee arc that the dealers give concerts in their
stores, decorate their windows appropriately and
feature Music %Yea in their advertising. Nearly
100 replies have already come in from dealers in
New York and the surrounding territory within
a radius of thirty miles, declaring their intention
to associate themselves with the observance in
these ways. More responses are coming in daily.

The trade all over the country has been quick
to appreciate the business -building value of these
Music Weeks, and in many cities the leading
music merchants have taken an active part in
initiating the movement. Since the National Bu-
reau for the Advancement of Music has started
the Music \Veek campaign seventy-eight different
cities have held Music Weeks.

DISPLAY SELLS REGAL RECORDS

Sot-ru BEND, IND., April 5.-The accompanying
illustration will give some idea of the effectiveness

Regal Display of Metropolitan Store
of a recent window display prepared by the Metro-
politan Store No. 98, which handles Regal records.
This display not only sold Regal records in
large quantities, but was sufficiently attractive
to win the favorable attention of all passersby.

,ninc Repf.nn., ,,,t1 Needle Equipinitit Turned
I'll in Change Needle; Also Position When Not in Use

I NE-c.11e. I .Dninit nl
)t .11 1,Ii

1

For The New Edison

Plays all types of records. Operates the same as
the "EDISON" with the LEVER.

No adjustments necessary when changing from
lateral to vertical cut records. Stop prevents
swinging to the right.

Needle scratch almost entirely removed.

Turning back of Reproducer permits of easy
access to needle socket and saves records from
unnecessary scratching.

Is the ONLY equipment that plays vertical cut
records in the proper "EDISON" position with
the Reproducer turned FACE DOWN to the
record, giving it a floating action.

N 0 T
Just Another Equipment

B U T
a distinct improvement in
Tone Reproduction as well as
in Mechanical Construction
and Finish.
Send for descriptive circular
which contains "HINTS RE-
GARDING THE CARE OF A
PHONOGRAPH."
If your jobber does not handle,
write us.
Price the same. Liberal dis-
count to dealers.
GUARANTEED IN EVERY
WAY.
MONEY BACK IF NOT
SATISFIED.
We handle highest grade
Jewel Point Needles.

s., .1nacr id It Ad Net tilt 1,01.1.nt. id in
Position for Playing Lateral Cut Records on Edison

1.1..m"graph

Shoving Back View of Jewel Needle Equipment hi P041.
lion for Playing Lateral Cut Records on Edison l'honograph

Needle CENTERS on all records.
Straight air -tight construction and absence of
movable joints insure perfect reproduction and
great volume.
Pivoted ball -joint insures perfect reproduction and
freedom of movement both vertically and hori-
zontally.
Weight is the lightest that can produce perfect
results, thus saving the record, and permitting a
freedom and sweetness of tone considered impos-
sible.

Indestructible NGM-Y-KA diaphragms do not
blast. crack, split or warp, and are the greatest
development in phonographic sound reproduction
in years.

JEWEL PHONOPARTS COMPANY 154 W. Whiting St., Chicago
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Announcing

SOPHIE TUCKER

Vaudeville's Greatest Headliner

Exclusively on

The Record of Quality

SOPH1E TUCKER is undoubtedly the most popular vaudeville artist
in America today. She chose Ok eh Records to perpetuate the
wonderful personality which has made her vaudeville's greatest head-

liner, because she considered Okeh Records the clearest recordings on the
market. Miss Tucker has carved out a niche for herself in the world of
amusements, and stands today in the very front rank of her profession. Sophie
Tucker is now on Broadway, completing the greatest season of her career,
during which she has broken all attendance records. After a season in
London and Paris, she will return to the United States for a trans-continental
tour starting next October. Millions of folks, who have heard Sophie Tucker
on the vaudeville stage, will eagerly await the release of the Okeh Records
featuring her biggest and best numbers. Sophie Tucker's name on Okeh
Records means just one thing to you, and that's-SALES.

Sophie Tucker's First Okeh Release

4565
10 -in.
75c

HIGH -BROWN BLUES (Jack Yellen -Milton Ager)
Sophie Tucker

SHE KNOWS IT (Jack Stern -Clarence J. Marks)
L

Sophie Tucker

Contralto
With

Orchestra

General Phonograph Corporation
oTTo HEINEMAN, PRESIDENT

25 West 45th Street, New York City
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SAINT LOUI
.... . .

Review of Business Conditions-Rua-Ger-Brenner Co.'s 1'icirula
Exposition-"Talker" Speeds Typists in School-Trade Changes

Sr. Louts, Ma, April 5.-Talking machine busi-
ness in the St. Louis trade territory is still drag-
ging. In the high-class stores most of the sales
are of machines priced at $100 to $200. There
are not many inquiries for those that cost more
than $200, although inquirers can in some in-
stances be persuaded that the higher -priced ma-
chine is the best buy. On the other hand, there
is a fairly good movement of the cheaper ma-
chines that are offered by the stores that special-
ize in them and in the bargain basements of the
department store,..

Victrola Music to Speed Up Typists
The proprietor of a Belleville, Ill., business col-

lege has just introduced a novelty into the school
by which he expects and declares he will increase
the speed of students taking up the study of
typewriting. Ile installed a Victrola and the
typists accompany the music of the Victrola on
the typewriters. Ile declares that a march gives
the students a speed of between twenty and
twenty-five words per minute, a waltz about
thirty-five words per minute and a two-step be-
tween fifty and fifty-five words per minute. He
declares that harmony is the greatest thing in
life and persons who are in harmony seldom are
failures. Beginners start to the accompaniment
of marches and arc advanced to the waltz and
then to the two-step. Jazz music is entirely out
of the question, as it throws everything out of
gear and causes the pupils to add motion of the
body to the nimbleness of fingers and the fingers
and the typewriter are forgotten.

To Get Supplies From St. Louis
will hereaftkr obtain

supplies front the St. Louis wholesale Vocalion
headquarters. They formerly were supplied by

the Crowdus Dry Goods Co., at Dallas. That
company is no longer acting as distributor.

Featuring Vocation Records
J. Conrad, music publisher, has opened a music

shop at 526 DeBaliviere avenue, in the West End,
where, in addition to sheet music, Vocalion rec-
ords will he handled.

Now With Peoria Music Shop
Miss Leona Nichols, for the past six months

record buyer for the Scruggs, Vandervoort &
Barney talking machine department, has resigned
to take a position with the Peoria Music Shop at
Peoria, Ill.

Mrs. Anna Marie Price, wife of T. J. Price, a
Victor dealer at Belleville, Ill., died recently at
the age of fifty-six years.

The Victrola Exposition
The arrangement of interesting Victor exhibits

planned by the Kocrber-Brenner Co., known as
a Victrola Exposition. has just finished its third
showing and is proving more successful every
week. The dates were: Marion, Ill., Cline -Vick
Drug Co., March 6-11; Harrisburg. Ill., L. L.
Parker Music House, March 14-18; St. Louis,
Scruggs-Vandervoort-Barney, March 22-28.

A teaser campaign in the newspapers opened
a week before the exposition. Five teaser ads, con-
sisting of a circle enclosing the letters V. E., and
a Victor dog increasing in size each day were
run. The day before the opening an explanatory
ad was run, giving the program for the entire
week. This was followed each day with inter-
esting explanations of things to be seen and
heard at the exposition. In all, some 7,000 lines
of Victor advertising was

At Marion, in addition to the regular display,
Fay Luyster. manager of the Cline -Vick Victrola

stores, was able to get two dozen of the old
seven-inch, single -face records of the Victor make
and of the Berliner Gramophone records. These
added to the interest in the trade -mark Victrola.
A window display was made of them, using a five -
piece band record of twenty-five years ago in
contrast to a 100 -piece orchestra record of the
present day. Several hundred people saw the
exhibit in Marion and many sale's resulted, as well
as a prospect list of importance.

At Harrisburg Mr. Parker, of the Parker Music
!louse, moved out his stock of pianos, giving over
a large and attractive floor to the exhibit. In
spite of three days of heavy rain the attendance
was remarkable, almost a hundred people seeing
it each day. The Parker Music House reports
an increased business as a result of the exhibit.

At Scruggs-Vandervoort-Barney, in this city, a
part of the piano floor was cleared for the ex-
hibit. This was directly in front of the elevators
and attracted even casual visitors. Here a lighted
glass case contained the parts of the Victor motor
against a background of black. This and the
glass -encased Victrola were centers of interest,
especially to the men. The exhibit is booked
solidly through April and May.

Many Hear Fritz Kreisler
Fritz Kreisler played to a crowded house in St.

Louis on March 22. The capacity of the Odeon
Concert Hall was taxed, a hundred or more oc-
cupying the stage and several hundred were
turned away. St. Louis dealers were lax in sup-
porting the concert through advertising and only
one. Hellrung & Grimm, used the program to
advertise his records.

Fifteen copies of "The Victrola Book of the
Opera" are in the St. Louis Public Library,
placed there through the efforts of the educational
department of Scruggs-Vandervoort-Barney.

The San Carlo Opera Co. is giving the only
week of grand opera heard in St. Louis in two
years and the window of the Kieselhorst Piano
Co. has been cleverly decorated to celebrate the
event. The Penn Victor figures are used on the

(Continued on page 100)

MUTUAL
TONE ARMS & SOUND BOXES

A tone arm and reproducer that
will meet the requirements of the
most critical.

Attractive in Design
Durable in Construction

Superior in Tone Quality
Plays All Records

The MUTUAL PRODUCTS are
manufactured with throw -back or
straight arms, and in nickel or gold-
plate. All plating is guaranteed to
withstand wear and use for a period
of one year. Sizes 81/2 and 9 inches.

No. 3 TONE. ARM
No. S REPRODUCER

Each reproducer leaving our factory is thoroughly tested, and
every combination is guaranteed to be in absolutely first-class
condition.

Prices from $2.15 up

Mutual Phono Parts Manufacturing Corp.
149-151 Lafayette Street New York City

The Russell Gear & Machine Co., Ltd., 1209 King Street, West, TORONTO, CAN.
Exclusive Distributors for Canada and All Other British Possessions.
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Another laugh -maker comes through with
a new May record. Frank Crumit sings
"She's Mine, All Mine" and "Ha! Ha! Ha!"-
both hits on one record. An easy seller for
dealers. A-3573.

Columbia Graphophone Co.
NEW YORK

NEWS GLEANINGS FROM ST. LOUIS
(Continued from page 99)

revolving table of the window; each is plainly
labeled as to character represented and the Vic-
tor artist who has made records of that role.

Bauer's Music Nouse Remodeled
Residents who have had occasion to enter the

well-known music house of Bauer's, on Gravois
avenue, have been most agreeably surprised at
the wonderful improvements that have been made
both in the interior and outside. The interior
has been completely remodeled, enlarged and dec-
orated in white enamel and partitions removed,
large pillars replacing them. Mr. Bauer has just
completed twenty-five years of business activity,
during most of which he has been a Victor dealer
and can lay just claim to a store that answers
every purpose in the musical line.

Miss Lacy McGee, formerly with the record
department of tte Stix, Bacr & Fuller Dry Goods
Co., is now with the same department of the
Lehman Piano Co.

Report SO Per Cent Increase
Retail Manager Schlude, of the local Edison

house, reports an increase of 50 per cent in
March over the preceding month. The demand
was mostly for the larger machines, twice as
many of these being disposed of as of other
models. E. A. Beldwin, Kennett, Mo., and R. N.
Monahan, Gillespie, Ill., Edison dealers, were in
St. Louis recently.

New Starr Dealers
Manager Earl E. Fay, of the Connorized Music

Roll Co., which has the agency for Starr talking
machines and Gennctt records in St. Louis, has
opened an account for machines, records and
music rolls with the Bitterth Music Co., which
opened for business Saturday, April 1, at 5049
Gravois avenue. The company formerly did
business as the Service Shop, of East St. Louis.

Frank L. Fay, traveler for the St. Louis Con-
norized music roll branch. left April 3 on a

trip of several weeks through Illinois with the
Connorized rolls, Starr talking machines and
Cennett records.

Miss Marie Tucker, bookkeeper of the St. Louis
Connorized roll branch, has recovered from an ill-
ness which kept her at home for a week.

Enlarges Record Counter
Manager J. F. Ditzel, of the Famous & Barr

Co. talking machine department, has found it
itece,,ary to enlarge his record counter 25 per

cent to handle the increasing record business.
The counter is now one of the largest in the
country.

F. J. Ennis, manager of the Stix, Baer & Fuller
talking machine department, was out of the city a
part of last week.

Some Brieflets
E. D. Follin, supervisor of the Widener chain

of stores, was here early in April and returned
to New York by way of Indianapolis and Cin-
cinnati.

R. V. Johnson, manager of the Vocation de-
partment of the Aeolian Co., has returned from
a business trip to Kansas City, Mo., and cities
in Kansas.

A. A. Trostler, manager of the Schnnelzer Co.,
Kansas City, Mo., Victor wholesaler, stopped in
St. Louis on his way home from a visit to the
Victor factory.

Lectures on the Radio
F. H. Kroger, representing the Radio Corp. of

America, lectured on a recent evening before 400
members and guests of the American Institute of
Electrical Engineers. Ile gave a detailed account
of large transmitting apparatus, of the apparatus
used by the army and navy during the war and
by the commercial stations. He explained the

transmitting apparatus, beginning with the earliest
types.

A picture of what Mr. Kroger called the 1922
phonograph was shown. It showed a phonograph
cabinet, which, instead of the usual motor and
revolving disc for the record, was completely
equipped with dials and rheostats and appara-
tus for a first-class receiving outfit, with three
stages of amplification.

Indicted on Complaints of Investors
George N. Dobson, of Rogers, Ark., former

president of the Lampagraph Co., and J. G. R.
O'Hara, of Indiana Harbor, Ind., arc charged in
three indictments returned here with obtaining
money by false representations. They are ac-
cused of having represented that the company had
bought the Madame Dc Foe farm in St. Louis
County, whereas the place was never acquired.
The complaining investors arc II. L. Hannah,
Robert II. Becker, Adolph Stocker, Scott Stites
and Otto Oberlag, all of St. Louis. Dobson and
O'llara arc also charged with floating the stock
of the Lampagraph Co., sales of which arc al-
leged to have amounted to $85,000. The repre-
sentation was that the company was to manu-
facture a combination table lamp and phonograph
in St. Louis.

TRADE ACTIVITIES IN MEMPHIS

Talking Machine Dealers Plan Exhibits at Car-
nival-Arrange Music Memory Contest

MEMPHIS, TENN., April 7.-The celebration of
the Viaduct opening on MeLemore street. June 5
to 10, will be made the event of a pageant and
carnival by local merchants. There will be in-
dustrial booths and other features to attract resi-
dents. A number of the local talking machine
dealers will participate. Another event of inter-
est in music circles here is a music memory con-
test, which will be held some time this Spring. A
number of prizes, including a Victrola and rec-
ords. will be presented to the winners.

EQUIP BUCKLEY-NEWHALL BUILDING

Van Veen & Co., Inc., New York City, manu-
facturers of Van Veen equipment for talking ma-
chine warerooms, recently installed new equip-
ment for the Buckley -Newhall Co., New York
City. An indication of the appreciation of this
work hp the Ptnitley-Ncwhall Co. is to be found

$3.25 Sample
With 10 inch Turntable

and All Accessories
MOTORS $3.25 Sample

With 10 inch Turntable
2 SPRINGS and All Accessories

We are the Exclusive Manufacturers of

THE MAGIC AND BUTTERFLY MOTORS
(FORMERLY MARKUS)

Parts for These Motors Always on Hand-Also Tone Arms-Sound Boxes -
Main Springs. Etc.

MAGIC PHONO SUPPLY CO., 261-273 Lorimer St., Brooklyn, N. Y.
TrIrphone Stage 1591

in the fact that \'an Veen & Co., Inc., subse-
quently were awarded a contract for woodwork,
consisting of partitions and screen:, throughout
the entire building.

JEROME B. SULLIVAN IN NEW POST

Jerome B. Sullivan has been appointed repre-
sentative for New Jersey by the Musical Products
Co., Vocation distributor for that State, succeed-
ing J. M. Wale, who recently severed his connec-
tion with the company to go with the United
Music Roll Co. Mr. Sullivan was formerly con-
nected with the Emerson and Cardinal organiza-
tions.

People lacking in brain power usually man-
age to keep busy telling other people what they
know. The most effective way to prove ability
is by action.

Made by W. II.
&oh= 01 Co.
Oldest and Lararft
Alanufaffurers of

Talking
Machine
Needles

in the World.

BRILLIANTONE
STEEL NEEDLE CO., of AMERICA.Inr.
SallinscAgants for WH.Bagshareba

Factoty.Lorvall.Mass.
347 FIFTH AVENUE. NEW YORK
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Latest Design
Beautiful Tone
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Best Quality
Lower Price

Evolution of the Talking Machine
25 Years
Ago

20 Years
Ago

N

Talking Machines,
like automobiles,
furniture, etc., have
gone through a
series of changes
and styles which
have made them
more attractive and
desirable. We show
a few styles
comparison.

IS Years Ago

Past Few Years

And Today the Modern STRAND Console
THE trend today is unmistakably

toward the flat -top Console. Strand
Consoles arc all flat -top, have the
correct lines, and are faithful repre-
sentations of each period.

In addition to Model 8 (Queen
Anne Console) at $125, illustrated
at the right; our Model 1 (Louis
XV Console) at $150; our Model 2

(Italian Renaissance Console) at
$175; and our Model 4 (Louis
XVI Console) at $200 are corre-
spondingly correct and beautiful.

These
Direct

STRAND
Representatives

are Ready
to Scrvc You:

STRAND Consoles are made of
finest Mahogany or Walnut, and
are equipped with heavy double -
spring motor, all -wood tone cham-
ber, solid brass tone arm and univer-
sal sound box, which permits the
playing of all records, and with six
well finished record shelves built in.
Every Strand model is guaranteed,
not only as regards tone, finish, de-
sign and workmanship in every
part, but also in packing. Our
packing and shipping system is
trouble proof.

"BETTER MERCHANDISE, LOWER LIST AND FATTER DISCOUNTS"

RICHARD II. ARNAIJLT
95 Madison Avenue, New York City

W. 0. CARDELL, Tulsa, Okla.
A. II. DANKMAN, 327 Adams Street, Buffalo, N. Y.
CONSOLIDATED TALKING MACHINE COMPANY,

227 W. Washington Street, Chicago,
A. C. ERISMAN, 174 Tre t Strutt, Boston, Mass.
W. S. GRAY, 942 Market Street, San Francisco, Cal.
G. C. SILZER, 1005 45th Street, Des Moines, Ia.

WALTER L. ECKHARDT,
Empire Bldg., Philadelphia, Pa.

RICKEN, SEEGER & WIRTS.
Globe Bldg., Detroit, Midi.

STERLING ROLL & RECORD CO.,
137 West 4th Street, Cincinnati, Ohio

W. F. STANDKE, 1120 Grand Avenue, Kansas City, Mo.
MERVIN E. LYLE, 214 Peachtree Arcade, Atlanta, Ga.
R. J. JAMIESON, 25 Taylor Arcade, Cleveland, Ohio

MANUFACTURERS PHONOGRAPH CO., Inc., 95 Madison Avenue, New York
GEORGE W. LYLE, President
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BROOKLYN DEALERS CON-

CENTRATE ON RECORDS
Window Displays and Special Sales Efforts on

Records Make Up for Slack Machine Business
-Plan Sonora Outdoor Ad Campaign-A Suc-
cessful Sales Campaign-Recent Trade News

Dealers in this section of metropolitan New
York have made the past month one of real
achievement in record business, which has
helped materially in bringing sales up to a re-
spectable figure. This phase of the talking ma-
chine business is the ever-present stabilizer of
retail sales and, as the sale of instruments the
past few weeks has been low, dealers have
made up the deficiency by concentrating their
activities on records and also accessories with
gratifying results. Store windows everywhere
arc devoted to striking and attractive displays
featuring many groups of record selections,
popular and classical, and as a result business has
been of good proportions, despite a generally de-
pressed condition.

Plans Big Outdoor Ad Campaign
The Long Island Phonograph Co., wholesaler

of the Sonora phonograph for Brooklyn and Long
Island. is busily engaged in completing one of
the most extensive outdoor advertising campaigns
ever carried on in this territory. More than 150
of the most desirable sites have been secured,
where attractively painted signs will be erected.
featuring the Sonora phonograph "Clear as a
Bell," and which will display prominently the
name of this popular distributor. Robert II.
Keith, general manager of the company. stated
that this campaign was a forerunner of several
more, for which plans have already been perfect-
ed-that it represents one phase of service which
the company is endeavoring to give the Sonora
dealers in the territory and also reflects the confi-
dence it has that talking machine sales will more
than hold their own during the Summer season.

Sales Campaign Moves Large Stocks
Edward Strauss, pioneer music dealer and one

of the oldest in metropolitan New York. recently
conducted a very successful sales campaign.
through which he was able to liquidate a large
stock of Pathe, Emerson and Aeolian instru-
ments which he has carried. He is now planning
to feature the well-known Brunswick line of ma-
chines and records. Despite the depressed de-
mand for instruments this campaign was produc-
tive of many sales and, in consequence. the
months of February and January compared very

\ 1 \ I I 1 I / /
GET THE BENEFIT

OF THE EXTRA DOLLARS TO BE MADE
BY VICTOR DEALERS, NOW THAT THE
LINE OF

NEW HORIZONTAL OR ART
MODELS

IS COMPLETE.

THESE ARE GOING TO SELL AND
SELL BIG

GET YOUR STOCKS IN SHAPE

lilvi E RICAN
TALIKINO PI7LC1111111PIE

ISFLO OK L.: ,ViCTOR Willi/LE SALEM,'

favorably with the same months last year. The
location of this store, at 94-96 Court street, is in
the heart of the shopping district and is con-
sidered one of the most desirable in Brooklyn.

Victor Dealers Enjoy Good Trade
The American Talking Machine Co., Victor

wholesaler, reports that dealers have had a very
good month in sales, the demand for records
being especially lively. Machine sales were few.
but some large and expensive models were sold.
All dealers, it states, are confident that the coin-
ing months will produce some real business.

Sofus Hidden in Larger Quarters
Sofus Iljelden. well-known Victor dealer at

5403 Fifth avenue, is now moving into his new
and larger quarters recently acquired, at 5116
Fifth avenue. This move was made necessary.
as the old location was found inadequate to take
care of his fast-growing business, and it is ex-
pected that these new quarters will take care of

WE offer our dealers a Service which is in
keeping \y id] the standards of "the High-

est Class Talking Machine in the World."

THE INSTRUMENT OR QUALITY -

CI n o r
CLEAR AS A BELL

The bond between us and our dealers is "more
than a business connection." It is said of us
that we arc "Suppliers to Satisfied Sonora
Dealers."

Any communication from you will have
our prompt and careful attention.

Long Island Phonograph Co., Inc.
Sonora Distributors for Brooklyn and Long Island

150 Montague Street, Brooklyn, N. Y. Telephone Main 4186

his large number of customers in a more effi-
cient manner. When completed this new store
will present a very attractive appearance and.
with the latest store improvements installed, will
be one of the most modern establishments in
Brooklyn. This move certainly reflects the con-
fidence held by the retail trade for the future
of the talking machine business in this territory.

Sells Expensive Sonora
.\ recent noteworthy sale of a high-class model

talking machine was one made by the Ideal Piano
Co., Sonora dealer, at 582 Sutter avenue. The
model sold was a Louis XV Du -Barry Sonora.
which retails for $1,000, and, according to I.
Weshal, proprietor of the store, who made the
sale, is only one of others which he hopes to
close in the near future, as he has several good
prospects, who he believes will purchase later
on. J. J. Schatweiscr, sales manager of the
Long Island Phonograph Co., also reported that
another live Sonora dealer in the person of Leon
Brick, of 1803 Pitkin avenue, had just placed
a similar model in the home of one of his cus-
tomers. It takes real salesmanship to sell a

high-priced machine, but it can be done, as

demonstrated above, provided the proper effort
is put forth, for there arc many prospects who
could be induced to buy if approached with real
alesmanship.

Music Shop Adds Sonora Line
The Music Shop, Babylon, Long Island, con-

ducted by J. R. Ferguson, is one of the latest
additions to the long list of Sonora dealers in
this section. It is planned to feature this popu-
lar instrument, in conjunction with other makes,
and with the facilities of a well-appointed store
the prospective purchaser can be suited as to
choice in the most approved manner. Lee Coupe,
genial representative of the Long Island Phono-
graph Co. for this territory, is responsible for
the establishing of this desirable Sonora account.

Will Hold Formal Opening
The Grecnpoint Talking Machine Co., located

at 638 Manhattan avenue, this city, is making
extensive plans for the formal opening of its new
establishment some time this month. An elabo-
rate program is being prepared at which promi-
nent Victor artists will participate. L. R. Sher-
man is the head of this organization and is one
of the leading Victor dealers in his section of the
borough. The new building is right next door
to his present location.

Fred Becht Remodeling Store
Fred Becht, Jr.. progressive Victor dealer at
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2587 Atlantic avenue, is a typical live dealer, who
is always striving to give to his clientele the best
and newest in the way of service, a policy that has
won for him an enviable standing in local talking
machine circles. His latest move in this direction i-

the rearrangement and redecorating of the el.
store and the installation of several new eyn,
ment icatures, which arc designed to take care
in a more efficient manner of the needs of a
steadily increasing business. This work is bound
to make for him many new desirable customers
and also enable him to offer an efficient and genu-
ine service to the large clientele which he now
serves.

UNIOUE WAY OF FILING RECORDS

Okeh Dealer at Riverhead, N. Y., Introduces
Novel Filing Plan-Self-service Idea That Sells

The accompanying picture shows a most unique
way of filing records, which enables the prospec-
tive customer to serve himself. Sylvester L.
Cavanaro, Okch and Edison dealer at Riverhead,
Long Island, N. Y., is responsible for this self-
service idea. He has just installed a new depart-
ment on the second floor of his commodious quar-
ters in the thriving Long Island town, and it has
already proved its worth.

One hundred different records arc filed in thi,
way along the entire side of the store. All tht
latest Okch releases arc prominently displayed,
in addition to the regular stock. On the other
side of the room arc comfortable sound -proof
booths, and "Mr. Prospect," after looking over
the record stock, selects some of the numbers
which he wishes to try and goes to a booth and
hears the records.

The display racks arc thirty feet long and ten
feet high, and arc arranged in three sections.
Okeh records arc devoted to the first and second
sections and a part of the third. Mr. Cavanaro
has in all five booths in his store, but the new
department on the second floor, because it is so
very quiet, offers ideal quarters for prospects to
try out records. The results have more than
justified the outlay through the increased sale of
the selections that arc featured.

Mr. Cavanaro is one of the most wide-awake
and progressive phonograph dealers on Long
Island, and, while he is situated in Riverhead, he
covers the entire Ea,tcm section of the Island.
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Sales Producers
THE New Horizontal Type Vic-

trolas are being placed before
the public as attractive popular mod-

els with all the exclusive Victor
musical qualities.

The Victor retailer will invariably
find a ready response to his announce-
ment of these new styles, and should,
therefore, stock these new machines
in sufficient quantities to meet the
demands of discriminating and criti-
cal music lovers.
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.TWILLIAMY CO. fm
717 DUFFIELD ST. - BROOKEYLNY.

an increased demand for Okeh records, both of
the popular dance and vocal type, and of the
celebrity records. They arc also doing a big
business in the piano selections of Ferdinand
Ilimmelreich, the well-known pianist, who is a

resident of Riverhead.

PLEASED WITH NEW HEADQUARTERS

Rogers & Fischer Have an Admirably Arranged
Establishment for Victor Wholesaling

WAsHtticrox, D. C., April 4.-Rogers & Fischer,
Victor wholesalers of this city, arc finding their
new headquarters at 1219 I street particularly
efficient in taking care of their steadily increasing
business. This building was erected in accordance

with the plans and
peciticat ions
down by Mr. Rogers
and Mr. Fischer for
an efficient Victor
wholesaling h e a d -
quarters. Before the
tirst piece of furniture
had been moved into
the building every
foot of floor space
had been carefully
planned out with
great care. The build-
ing extends straight
through to a back
street, thus providing
excellent shipping fa
cilitics without inter
ruption to busines,
The ground floor i

devoted to the gene

oral offices of th.
Company, together

S. L. Cavanaro'a Interesting Self-service Record File with a model demon -
He is ably assisted by Mr. Preston, his salesman, stration booth and display of Victor merchan
whose principal task is to look after the trade disc. The other three floors arc devoted to

outside of Riverhead. Both Mr. Cavanaro and storage purposes for both machines and rcc-
Mr. Preston were recent visitors to the Okeh re- orris. An excellent filing system has been in -
cording laboratorit in s:-Nv York. They report stalled for records.

PRICES ARE REDUCED ON
COTTON FLOCKS

THE SAME

CLAREM

HIGH STANDARD OF QUALITY AND SERVICE MAINTAINED
May We Have Your Inquiry, Mr. Record Manufacturer?

ONT WASTE MFG. CO. - - Claremont, N. H.

THE LION STORE SPONSORS CONCERT

Well-known Toledo Firm Arranges for Appear-
ance of Victor Artists-Selling Tickets on
Credit Increases Attendance at Concert

TOLEDO, 0., April 8.-The Victrola department of
the Lion Store here, which arranged for the ap-
pearance of the Eight Famous Victor Artists,
reaped profits in the shape of good will and in-
creased record sales. More than 2,500 persons
were present at the concert. The Lion store ar-
ranged matters so that regular patrons were able
to secure tickets on credit, a service which was
appreciated by customers and aided materially
in stimulating ticket sales. The staging of this
concert is in line with the policy of the lion
Store to educate the public to an appreciatiog
of the better class of music.

Some housewives in a far Western city have
succeeded in solving the servant problem by
installing small styles of talking machines and
a goodly library of records in their servants'
quarters, realizing that music is not confined
to any station in life.

QUAL/T/-44

Talking
Machine
Supplies

and

Repair Parts

SAMUEL ESHBORN
65 Fifth Avenue

New York
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KANSAS CITY
Merchants Experience Decided Revival in Business-.1griculiural
Betterment and Increased Building Ile1p Trade-News of the Month

KANSAS CITY, Mo., April 6.-The talking machine
business is sharing thc better conditions that have
come to this city and trade territory during the
past three months. There has been a decided in-
crease in the prices of agricultural products, and
the farmers arc all not only feeling better but
many of them have a lot more money than they
had, or expected to have. This has had its effect
on all sorts of business in the territory.

n addition, there is the largest number of
buildings, especially of dwellings, being erected
now tha has ever been crccted in a given time.
This condition is continuing, and has been in
effect for the last six months. This is releasing
considerable money. and, of course, practically
every new I ouse makes a new prospect for a
talking machine. Then thcre is the general im-
provement of business being felt all over the
country. This is the theory. The reports from
both retail and wholesale merchants bear it out.

Practically all dealers agree as to the large in -
in the sale of records. Those who have

had no change in prices are saying that the sales
are better this year than last, and that the Febru-
ary sales were larger than those of January
(which is unusual for this market), and that the
March sales have been larger than those of Feb-
ruary. The companies which have reduced prices
have enjoyed an increase in the number of sales,
and most of them are saying that the cash value
was held up. Dealers arc frankly stating that the
increase in the sales was largely due to the lower
prices.

Big Increase in Edison Business
The local Edison Shop. which is managed by

M. M. Blackman, has had a big increase in busi-
ness over the corresponding months of 1921. Be-
sides the cnt in record prices there hay been a

vigorous advertising campaign put on. and special
inducements for ' diate orders offered. In
March the business is reported to have been
two and one-half times that of March, 1921. The
vigorous advertising is being continued during
April. Mr. Blackman is just biome from New
York, where he participated in the conference of
branch managers. He came back bubbling over
with enthusiasm, and full of optimism as to the
future for the Edison in this territory.

Expansion of Brunswick Activities
The Brunswick is looking forward to the occu-

pancy of another building which will be more
suitable for the carrying on of its business, and
which will be large enough to take care of the
growing trade of this branch. The building at
1329-1331 Main street has long been too small for
the busincss and additional room has been used
for carrying the stock; and now the company has
sold the Main street property and expects to move
into the more strictly wholesale district. It has
not secured a suitable building yet, however.

The increase in the sale of Brunswick records
is attributed to several things. In the first place.
the list of records has been very materially in-
creased during the year. In the second place,
the times are better. In the third place. Bruns-
wick artists have stimulated sales by visits to the
territory. Because of the expected visits of sev-
eral of these to cities in this territory in the near
future thc demand is expected to continue to
grow.

Among the Brunswick artists that arc an-
nounced to visit in this territory soon are: Miss
Dux, who will be in Emporia April 13. The
Elshuco Trio is soon to visit Salina, Coffeyville,
Concordia and Independence. Kansas. It will be

at Salina on the 17th. Irene Pavloska will be in
Wichita in "Carmen" on the 21st.

An encouraging feature of trade conditions as
reported by F. M. Briggs, manager of the Bruns-
wick branch, is that there arc less overdue ac-
counts on their books at this time than there
have been for a long time. This indicates that
there arc more merchants who arc in a condi-
tion to buy goods than usual.

Schmelzer Co. "Hitting on All Six"
Victor sales are reported very satisfactory. A.

A. Trostler says, "We arc going over, and hitting
on all six." He reportS that M. C. Schonly, who
came to the Schmelzer Co. about six weeks ago,
has had a very successful and satisfactory trip
over the territory, getting acquainted with the
dealers and preparing for increasing the busi-
ness. The new horizontal models of the Victor
arc being well received, and Mr. Trostler expects
them to grow in favor.

Fred Jenkins in Charge
Fred Jenkins, Jr., now has charge of the whole-

sale Victor department of the J. W. Jenkins' Sons
Music Co. He was formerly at the head of the
record department. He is pushing the horizontal
models of the Victor. and is just getting in a

carload of the $115 model. This company is just
finishing a demonstration booth in its wholesale
department, which is not only to be used in dem-
onstrating machines, but it in itself is a demon-
stration of how a booth can be erected at a small
cost and yet include in itself all the most modern
equipment.

There is being installed in the wholesale de-
partment of the Jenkins Co.'s Victor wholesale
department a radio receiving equipment. There
has been a great deal of interest manifested in
radio sending and receiving in the Kansas City
territory recently, and with it an increase in all
sorts of music.

J. W. Jenkins Heard From
J. W. Jenkins and wife, who are on a trip

through the Mediterranean, have reached Rome
on the return trip. They will visit, also, on the
Continent rather extensively, and run up to Lon-
don for a short visit. They arc expected hone

Every Home Should Have THE RECORDOLA
THE MOST INGENIOUS DEVICE SINCE THE CAMERA
A Voice Photograph That Can Be Preserved Indefinitely

Dealers-The "Recordola" Offers Unlimited Sales Possibilities

THE PERFECT RECORDER
AND REPRODUCER

Practical Fool -Proof

Positive in Operation
Any Child Can Operate

Complete "Recordola"
Outfit handsomely nickeled, in-
cluding a double-faced "Homo -
gram" recording blank that may
be used for making many
recordings.

CAN BE ATTACHED TO ANY PHONOGRAPH

Permanent Records
Made

Of Your Own
Voice

The "Recordola" will repro-
duce your voice. so that you can
have a permanent record made,
that can be played on any
phonograph. We arc now pre-
pared to supply one or any num-
ber of hard permanent records
at a small cost. Send us your
best recording to be made
permanent.

Retail Price, Complete $26.00 Extra Nomograms $1.00 each

Liberal and Attractive Discount to the Trade Reliable Jobbers Wanted Everywhere

RECORDOPHONE CO., Inc., 15 WEST 34th STREET, NEW YORK, N. Y.
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some time in May. Mr. Jenkins is the president
of the J. W. Jenkins' Sons Music Co.

Chas. R. Lee With Jones Co.
Charles R. Lee, formerly manager of the Liti

son retail store in Kansas City, is now manager
of the Victor department of the Jones Store
Co. Miss Jeanette Pointer, formerly in chargt
of the record department, now has charge of
the Edison retail store.

Distinguished Columbia Artists Heard
Radio fans who enjoy Columbia record con-

certs each night broadcasted by the Western
Radio Co.. of Kansas City, Mo., had an unusual
treat March 20 when the concert of Rosa Pon -
stile, Metropolitan grand opera singer, and ex-
clusive Columbia artist, was broadcasted. Miss
Ponselle appeared at the Convent'on Hall under
the auspices of the Murray-Davi, Post of the
American Legion. Immediately following her
concert a special Columbia record Ponselle con-
cert was given to the radio fans in addition.

Advance bookings of the appearances of Mar
garct Romaine in the Kansas City branch terri-
tory have just been received. Miss Romaine is an
exclusive Columbia artist and Columbia dealers
in towns in which she is to appear are arrang-
ing for complete tie-ups, so that they can secure
the very desirable publicity which is inevitable
through her appearance.

Lucy Gates. an exclusive Columbia artist. was
a visitor at the Kansas City branch recently and
advises that she will appear in an engagement
at Manhattan. Kans., during the month of April
This is the first appearance of Miss Gates in the
Kansas City branch territory for several years
and music lovers and friends who have heard
her before will be glad of the chance to hear
and see her again.

BRUNSWICK FOR STEINWAY STORES

Complete Line of Brunswick Machines and Rec-
ords Installed in Retail Stores of Steinway &
Sons-A Distinctly Important Move

CINCINNATI, 0., April 10.-R. E. Wells, general
manager of the Steinway & Sons retail depart
ment here. made the announcement this weeV
that they have taken on the Brunswick line of
phonographs and records, and will give then.
exclusive representat'on in the six Steinway &
Sons retail establishments supervised by Mr.
Wells. The opening dates are as follows: Cin
cinnati, 0.: Columbus. 0.. and Huntington. W
Va.. will open Brunswick departments early ii
April and the retail stores at Indianapolis. Ind.:
Dayton, 0., and Charleston. \V. \a., will formally
inaugurate Brunswick sales on May 1. All thes.
establishments, which are tributaries of the Cin-
cinnati store, have already been equipped with
1...nico demonstration booths, record racks and
counters.

Clarence Browning, a man of long and suc-
cessful experience in the talking machine field.
has been appointed manager of the new talking
machine departments in the seven stores. Mr
Browning for the past ten years was manager
of the talking machine department of the Pogue
department store in Cincinnati and he is well
known throughout the trade.

Manager Wells, of Steinway, and sales manager
A. J. Kendrick. of Brunswick, arc to he con
gratulated for the work they have done in bring-
ing about an association of these two great insti-
tutions. The prestige of both the Steinway pianos
and Brunswick phonographs is nationally estab-
lished, and a joint representation of both of these
well-known products offers, as a matter of course.
a great amount of added prestige to the local
representation.

R. L. CHILVERS VISITS NEW YORK

A recent visitor to the New York trade was
R. L. Chilvers. former sales manager of the Ber-
liner Gramophone Co., Ltd., of Montreal. Can.
While in the metropolis Mr. Chilvers consulted
with representatives of several well-known lines
of talking machines, which he plans to represent
in Canada, where he is widely known to the
talking machine fraternity.

Improve Your Service
AND

Increase Your Sales
By Equipping With

The OGDEN "UNIT"
or Sectional System

which has been used by thousands of dealers
for the past six years and "Sold" to all on our
UNCONDITIONAL GUARANTEE OF
SATISFACTION, QUALITY AND
PRICE.

III
yog sec 'we

sod - IO,men.
Recast Sec.

k20-10 Owls
Record

Record Settwo

11 300 10 ort2r
Record Sec Po)

SaessaryDr.werSoe

Model No. I and No. 31 Sectional Cabinet

This Cabinet, consisting of five Record Sec-
tions, Top and Base, files 1,500 10- and 12 -
inch Records, all in easy reach, and with our
"Visible Indexes" any Record is obtainable
in four seconds. This Service equipment will
increase your Sales.
Each Section holds 300 Records. which are
protected by Glass Doors. Base has locking
Accessory Drawer. Complete tier of six
sections, as illustrated, Mah., Quar. Oak and
Enamel finishes $59.25

Quar. Oak, Mahogany and Enamel Finishes

Ship us via: FREIGHT- EXPRESS-
-Top or Crown Section No. 1 $4.00
- Record Section No. 1 (holds 300

10 -inch and 12 -inch records) 9.75
-Record Section No. 31 (holds 300

10 -inch records) 9.75
-Base No. 1 with Locking Acces-

sory Drawer 6.50
-Base No. 1 without Accessory

Drawer 5.50
-Finish Wanted

S Record Sections, a Top and Base No. 2
( without Doors) 543.00

Ship Us via:
FREIGHT- EXPRESS-

-Top or Crown Section No. 2
only $3.00

-Record Section No. 2 (holds 300
10 -inch and 12 -inch records). 7.00

- -Record Section No. 62 (holds
300 10 -inch records) 7.00

-Sanitary Base No. 2 with Ac-
cessory Drawer 6.50

-Sanitary Base No. 2 without
Accessory Drawer 5.50

Finish wanted

Reduced Prices on Unit Model No. 2150 D. D.
(Not Illustrated)

Each Holds 2,150 10 and 12 -loch Records
OAK. MAHOGANY and ENAMEL FINISHES

No. 2150D.D. With Locking Wood
Roll Curtain $85.00

No. 2150D.D. NVith Spanish I.eather
Curtain 75.00

No. 1800 Without any curtain 65.00

Ogden's Original Stands
For Portable Victrolas No. 50- IV & VI

SELL with
itand Satisfaction

0
They are absolutely Rigid nd Strong--easlly assembled with
lone concealed w ing nuts and .crews-''Set Up" or "Knock
Down- in five minutes and fulfills every cabinet rsoulnment
al a pric that has Introduced the Victrola Into thousands
of Homes.

Mr Dealer: Don't overlook the small buyer-H Istory npeah
Itself-the Small Victrola user of today Is the good prospect
of tomorrow for a tarts one and constantly a Record Buyer.
Start a campaign now for 100 new customers for the SRI ail
Vic -Pole and watch the Big Machine and Record Sales-Jump."

A "UNIT"
with

Original
Graceful

Different

Exclusive
Novel

'STANDS
Ogdens No. 50

-Stand" for No. 30

Victrola made of select
material correctly de-
s gned to fit and fur-
n.shed to match the
Mahogany and Oak
finishes.

Costs You Only $6.50 Delivered
Don't pay more for an Imitation. If your Jobber does not
carry them in stork order direct.

(KUn s Stands Not.
IV and VI for Vio
trolas IV and VI an
open frames made to

fit esactly these sepa-
rate models.

Oak Nos. IV and VI.
each 13.60-Mahogany
Finish No. VI. $3.85.
Solid Mahogany No.

VI. S4.25. Packed 2

in a carton. UtIllt)
Toti-Converts a stand
into Semler Table
for all model.: each.

90c.

Utility or Service Tables
Arc jug what many of your cu-tomers need
for SURPLUS RECORD STOCK IN THE
HOME.

These tables are finished to
match the Standard Ma-
chines. They are convenient

4111,

solve the problem of Ex-
cess

set of Albums ideally
for many purposes and with

Record Stock and find
a ready sale. Select Mahog-
any and Quar. Oak; each,
$4.75.
Tables No. VIII and
IXA with a set of Allnin
from your stock make a
splendid Cabinet outfit for
these Victrolas. Finished to
match. Price, each ....$6.50

Osmn YouN it Stands and Tables are unconditionally guar.
anted. If you have not already revolved an Imitation stand
on approval get one from your Jobber and compare It with
Oodiw's original stands.

Write far our Catalog a!
Filing Cabinets and Stands

Ogden Sectional Cabinet Co., Inc.
LYNCHBURG, VA.
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Van Veen Equipment for Phonograph Dealers and
the Musical Merchandise Trade

For those who cannot afford to experiment. Efficiency assured at the
lowest consistent cost. Hearing Rooms, Record Racks, Dealers'
Service Counters and general equipment for the sale of musical
merchandise.

VAN VEEN & COMPANY, Inc.
Principal Offices Factory and Warerooms

47.49 West 34th Street 413-417 East 109th Street
New York City

DENVER DEALERS ARE WORKING HARD

Merchants Overcome Trade Lethargy by Sheer
Hard Work-Plan Extensive Programs for
Music Week in May-Noonday Concerts Boost
Record Sales-New Store Opens-M. L. Leve
Weds-News of the Morth

DENVER, Cot.., April 8.-The energetic efforts of
the talking machine dealers in this city arc prov-
ing effective in overcoming, to a great extent, a
natural lethargy which is being felt throughout
the trade at present. Attractive window displays,
advertising in the local newspapers, increased ef-
forts on the part of members of the various sales
staffs and other means are being taken advantage
of to bring business up to a satisfactory level,
with considerable success.

The outstanding event of the talking machine
trade here is the approaching Music Week, which
will be held in May. Dealers throughout the
city are all busy planning to make this one of the
most successful musical events ever held here.
and preparations for extensive programs are un-
der way.

One of the busiest stores in Denver is the Boot
Music Co., which is concentrating on the sale of
Victor records. Noonday concerts are proving
instrumental in disposing of large numbers of
records, both popular and classic.

An attractive new establishment has been

iPERR b.1,1)11ITSIN

Records Make Ideal Gifts
Every Victor dealer should
teach his community to ac-
cept this fact.
It will sell records the year
around as well as in the hol-
idays and it will sell Vic-
trolas as well.

COLUOUS OHIO
VICTOR DISTRIBUTOR,

opened at Fifteenth and Market streets by F.
!loth's. Victor, Columbia, Vocation and other
well-known makes of machines and records are
handled.

Milton L. Leve, one of the youngest music
dealers in this city, and president of the Marsh-
Leve Music Co., was married to Miss Etta Schon-
fell recently. Both Mr. and Mrs. I.eve are pop-
ular. and they have the best wishes of their many
friends for a happy matrimonial career.

NVilliam Alfred White, music director of the
Denver schools, passed away recently following
an attack of influenza.

J. M. Spain. formerly manager of the talking
machine department of the American Furniture
Co., is now associated with the Columbia Stores
Co., distributor of the Columbia Grafonola.

The establishment of the Knight -Atmore Piano
Co., which has been undergoing alterations for
some time, is now completed and this concern
now boasts of one of the most attractive music
stores in this part of the State. The concern fea-
tures the Ampliphone.

Alterations which have been going on at the
store of the Denver Music Co. for some time arc
rapidly nearing completion.

NEW DREHER STORE TO OPEN SOON

Interesting Program Being Arranged for Formal
Opening of Cleveland Establishment

CLEVE!. A ND, 0., April 9.-A removal sale is under
way at B. Dreher's Sons Co.'s store here to
facilitate moving into the new store, which will
be opened within the next few weeks. The new
establishment is said to he one of the finest in the
State. A feature of the store will be the talking
machine department, which will be located under
the mezzanine floor. This department will be
up to date in every particular. Plans for the
formal opening are being prepared by Robert
Jones. advertising manager of the firm.

EDWARD TISCH PLANS NEW STORE

ELM HURST. N. Y., April 9.-Edward Tisch. head
of the firm of A. B. Tisch, Victor dealer here,
is planning the construction of a handsome new
store in the Jackson Heights section of Elmhurst.
according to information made public by the New
York Talking Machine Co.. Victor distributor,
of New York. Mr. Tisch visited the headquar-
ters of the company for data covering dealer
equipment and store plans. which were placed at
his disposal.

The merchant who is too near-sighted in the
conduct of his business to think of to -morrow is
in a had way, indeed.

VOCALION RECORDING DIRECTORS

T. P. Ratcliff in Charge of Classical Recordings
While Cliff Hess Will Look After the Record-
ings of Popular Selections for This Company

Thos. P. Ratcliff has been placed in charge of
the recordings of classical and standard records
at the Vocation Record Recording Laboratories of
the Aeolian Co. and Cliff Hess will have super-
vision over the recording of popular selections
following the resignation of George Sheffield,
who for some time past had been in charge of
the laboratories.

Mr. Ratcliff is a man of wide experience in the
talking machine trade, and particularly in the
recording field, and some time ago was associated
with the Vocation record department of the
Aeolian Co. in an important capacity. Cliff Hess
is a well-known musician and pianist and has
been connected with the Aeolian Co. in its music
roll department for some years past.

OKEH RECORDS IN NEW ROLE

Appeal to Members of "Second Story" Profession
as Highly Desirable-Two Okeh Dealers, Vic-
tims of Burglars, Lose Many Records

Okeh records are becoming more and more
popular daily, and this condition applies not
only to the general public, but to the members of
the "second story" profession. This is indicated
by the fact that burglars recently broke into
the Sinn Fein Department Store at 415 West
Forty-second street, New York, which is owned
by T. J. Joyce, and stole 100 Okeh Irish records.
Among the records picked out by the thief were
selections by Gerald Griffin, Frank Kennedy,
John McCormack and others.

Soon after this burglary was placed on "record"
another group of music -loving highwaymen broke
into the Plaza Sport Shop at 1085 Second avenue,
New York. After taking a couple of cameras
they evidently spied the Okeh record department
and, as a result, the entire stock of Okeh records
in this store became the property of the burglars.
Both of these dealers admit that Okeh records
are meeting with a ready sale. but they hope
that all future customers will enlarge their Okeh
record libraries through the usual way-over the
counter.

COTTON FLOCKS
.. FOR..

Record Manufacturing
THE PECKHAM MFG. CO., rgraspIer
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PATENT GRANTED
On March 28th, 1922, the Long Furniture Co., Han-

over, Pa., was granted a patent by the U. S. Patent Office
covering the interior construction of the chamber in the
LONG CONSOLE CABINET, wherein the table machine
is placed.

LONG CONSOLE CABINETS are now fully pro-
tected by the patent laws, and any other Console cabinets
manufactured with the LONG type of interior construc-
tion are, therefore, infringements.

To commemorate the granting of this important patent
and to give the dealers an opportunity to increase the pop-
ularity of LONG CONSOLE CABINETS, we are
announcing

"A SPECIAL ONE MONTH SALE"
beginning April 20th on Consoles 601, 602 and 603.

During this period these LONG CONSOLE CAB-
INETS will be sold to the dealers at 20% less than the
regular prices.

Style 601
Colonial

Regular Price $31.50

Sale Price
$25.20

Style .i0?
I 013I> XV

Regular Price $35.00

Sale Price
$28.00

Style 603
Chippendale

Regular Price $33.50

Sale Price
$26.80

The quantity is limited. Place your orders today.

THE GEO. A. LONG CABINET CO.
HANOVER PA.

-
'L r. 1 1. I
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WRSTERN DIVISION OF THE WORLD. CHICAGO, ILL., APRIL 10, 1922
WHEN the paragraphs which fit into this page were written last
month it was really too early to discuss the doings of the Mid-

West Victor Dealers' Association, but we hope that
no one will think it is now too late. For the topics
which were discussed by the eminent speakers from
Fast and West. to the accompaniment of one of

those excellent dinners at our Drake (which hostel we decline
to trade for any Biltmore or Pennsylvania or Ritz or Manhattan),
were of the kind which waxeth not stale. Particularly were we
struck by the very apt observations of J. Newcomb Blackman from
New York. Now. Mr. Blackman is an eminent man when it comes
to the talking machine business. For he has been in it, of it and a
considerable thinker for and in behalf of it ever since there was a
talking machine business. The writer of these words, once a happy
Manhattanite. knows how, eighteen years ago. when The Talking
Machine World made its debut. J. Newcomb Blackman was in
evidence with an imposing advertisement and he has been in evidence
ever since in this publication, because he has always been doing
something important. valuable or useful for the talking machine
business. So when he came down and told our Mid -Westerners all
about the early days of the talking machine business we applauded
vigorously and wished he would talk a lot more than he did. We
fellows in these blessed days simply do not know what trouble is.
We only think we do. Brother Blackman did a real service when he
reminded some of the local kickers of what really wen: on in those
old days-those "good old days." For our part we'll take 1922 wiel
all her troubles. And so, we know, will Brother Blackman.

The Wise
Black
Man

TALKING of dealers' associations leads us very naturally, of course.
to the movement now under way to organize a state-wide associa-

tion of music merchants for Illinois. Some ten
days after the publication of these paragraphs the
music men of the Blackbawk State will be meeting
at Springfield to organize a state-wide association

for the furtherance of their common aims and interests. We arc not
privy to the designs of the eminent Illinois merchants who are be-
hind this admirable move, but we are aware that most, if not all. those
who are likely to join the association already deal in talking machines,
more or less extensively. Some of them indeed are very extensively
interested in the talking machine. These gentlemen will remember,
we are sure, that the talking machine is to -day of such importance
that it has a merchandising problem all its own, a problem quite in-
dividual and much in need of analysis and solution: The problem
of educating the mass of the country and city dwellers to their
immediate need. not only of some talking machine, but of a good
one: not only of some records, but of many and the best records.
This problem has not been settled, nor has the parallel problem of
financing received its due meed of attention. The Illinois music
merchants have our best wishes in their new endeavor, and we
heartily hope that they will remember the talking machine in all
their coming- and goings on April 24 and 23.

The RADIO is evidently haying its day. The craze continues to grow
in the West. Lyon & Healy. who handle "Everything in Music."

announce a jobbing arrangement which will enable
them to supply to retailers De Forest, Cunningham.
De\'eau and other supplies of a very technical
nature. Then the Lakeside Supply Co. has come

out with the announcement that it will soon have its own equipment
on the market, complete for sending and receiving. and there is in
general a buzzing of excitement among the wise men in our trade
which portends still wider developments. So it seems that after all
the talking machine men out here are doing what we counseled them
to do some time ago. when we said to them, in &cc' : "If this new
game is just a fad. then at least while it last, it will make a lot of
folks think al:out music. which won't hurt you at all. Then it will
pass away and you won't be harmed. On the other hand, if it is to

Get
Together
Illini!

Radio De-
velopment
in the West

be permanent you cannot charm it away. Therefore, turn it to ac-
count." We said that, in slightly other terms, some time ago; and
we see no reason now to take back the words.

WitEx P. L. Deutsch recently stood up before the assembled Bruns-
wick dealers in St. Louis and talked to them about the history of the

great house in which he performs so important a
part, he was telling a story which constitutes a true
romance of business. From the little factory down
in Cincinnati which J. M. Brunswick started three-

quarters of a century ago to the fifty -million -dollar corporation of
to -day is a long way, whether reckoned in time or in accomplishment.
But more important than this was his statement : "It is a tradition
that Brunswick products must be good." In this simple remark is
summed up the secret of a great and powerful house. Now, the
talking machine business has likewise been founded and come to
greatness upon the tradition that its product must be good. The
entrance of the Brunswick house into that business was therefore
eminently appropriate. Mr. Deutsch's words are quoted from the
address he made at the organizing meeting of the Brunswick Dealers'
Association of St. Louis. This is the first local Brunswick dealers'
association and therefore deserves more than passing attention. Our
industry is already 'well acquainted with the fact and the value of
intra-corporation work of this kind, where the interests of a single
manufacturing house in respect of distribution become so intricate
that they can best be handled as to the general policies of merchan-
dising by associations of jobbers and dealers who market their
products. When rightly conducted these associations of jobbers and
dealers in one product have been extremely successful, radiating
beneficent power throughout the entire trade and encouraging all
members thereof to stand firmly for the policies and the ideas which
they know to be right but often feel too weak to maintain by them-
selves. It is, therefore. highly appropriate that we should here
welcome the first local Brunswick dealers' association and tell its
officers-as we now tell them by these words-that we are glad to
see them established and shall hope to watch them grow steadily and
healthily. The first meeting of the new body was held on the first
Tuesday of the present month.

Romance
in
Business

WE note that the Hall Mfg. Co. has started its national advertising
through the Saturday Evening Post. This sounds like rather tall

work for a house which makes so apparently small a
product to go in for such elaborate publicity. Yet
in fact the fibre needle makes an industry in itself,
and the sort of publicity which the Hall Mfg. Co.

is now so splendidly conducting is the kind that pays on a large
scale. NVe are advised that dealers who feature the Hall fibre needle
are reporting increased sales since the starting of the Saturday
Evening Post campaign. Well. why not ? They ought to. Inciden-
tally, it might be observed that when an accessory product is being
pushed in this manner the stability of the talking machine industry is
being taken for granted, as it ought to be.

Fibre Needle
Nationally
Advertised

The great increase in the building of homes, not only in the West,
but, in fact. throughout the country, is good news to everyone engaged

in the manufacturing and retailing of musical in-
struments. There are a lot of people who have
been able to buy talking machines during the past
year or so, but they have not done so simply because

they have been crowded in temporary living quarters awaiting an
opportunity to occupy an apartment or a home of some kind. These
are prospective buyers-hence the importance of this great campaign
for the building of homes which is so pleasingly evident throughout
the country. The construction of homes now scheduled for the first
half of 1922 exceeds all the anticipations made at the opening of
the year, and the greater employment of workers in building these
homes will be a decided factor in the larger demand for talking
machines and records.

Building
and
Prosperity
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CHICAGO, ILL., April 8.-The Chicago office of
The Talking Machine World learns from the
Wholesalers and manufacturers that the trade
Over the country is very spotty; that is to say.
some sections, for example. various localities
throughout the mid -West, arc reported to be en-
joying very good business. This claim is sub-
stantiated by the fact that many dealers arc
sending in orders continually from their locali-
ties, whereas dealers in other localities are un-
heard of so far as communication via the order
book is concerned. Some of those who supply
these dealers have become curious as to why
business should be good in one locality and not
in another. Throughout the mid -West some of
these men have been making a sort of canvass
and have found that for one thing the chaotic con-
ditions existing throughout the coal fields of In
diana, Illinois and Kentucky have put somewhat
of a damper on business. Dealers in these dis-
tricts say that for a time the big coal strike,
which went into effect on April 1, had business
in general demoralized in those sections, but that,
as usual, it only took a week or so for the resi
dents of those localities once more to accustom
themselves to labor troubles. As soon as this
had been accomplished business began to go on
again. As a matter of fact, hardly a year goes
by but that the public is knocked out of it
shoes by newspaper scare -heads, telling about
the biggest coal strike in the history of the world,
and what it means and how it is going to de-
moralize industry throughout the country. But
after the excitement dies down business goes on
just as usual, even though there is a strike.
Perhaps the reason of it all is that the coal oper-
ators want an excuse to raise the price of their

product. Anyhow, we know that in other years
talk such as this caused the talking machine
business to fall off in the mining section of the
country, but it was only a temporary falling off,
and the same holds true this year.

The farming districts, according to many of
the wholesale men. are contributing very much
to the cause of good business. Machine sales arc
keeping the dealers busy and the records are also
moving along in a very fair manner.

We recently talked to a man well known
throughout the talking machine trade who in real-
ity is one of the pioneers in the West. This man
has gone through all kinds of business since his
entrance into the industry and from the way he
talks to -day he is going to spend a great many
more years with it. \Ve asked him what he
really thought was the matter with business in
general to -day and here is what he had to say:

"Salesmanship-that's the big thing. Whenever
we had good business we had good salesmen.
During the war we had an awful lot of business
thrust upon us suddenly. Everybody was satis-
fied, but, when you really come down to it, was
it good business? So far as the money part
was concerned it was good business. tempo-
rarily, but, oh. the morning after! Now, if this
business had been really done by salesmen, men
who had actually gone out and made the sales.
we would not be suffering at this time from any
harmful effects caused by an overdose of abnor-
mal business virtually thrust upon us. During
the war period and immediately following for a
number of months many of our high-pressure
salesmen were lost to the trade. The men who
were doing business were quick to discover that
you didn't ii . ! .,00d salesmen, all you needed

was an order -taker; some school kid could fill
the bill. Consequently, these men who were real
salesmen were dispensed with and they, accord-
ingly, went into other lines of business, or, bet-
ter still, went into business for themselves. Any-
how, they have not returned, and now that we
are actually facing a period where intensive sell-
ing and experience arc needed we find ourselves
up against a new proposition. NVe hate to admit
that we haven't as many men as we need to cope
with the situation and we are only too willing
to acknowledge that business conditions arc not
what they should be. We then ask, why is it
that the automobile men are not losing any sleep
over business? The answer is that they have a
plentiful supply of crackerjack salesmen, whom
they run out in relays after prospects and, be-
lieve me, brother. if you ever had the automobile
crew get after you as a prospect you arc finally
going to buy in self-defense. When one of them
runs out of breath another one steps into his
place. Now, any of the old-timers in the game
remembers that the real sell:ng was done by
these high-pressure boys, many of whom have
gone into the auto business, and the thing it be-
hooves us to do is to get them back by all means.
Now, by this I do not mean that there arc not
good salesmen left in the game. Thcrc arc, but
not enough and it's up to us to get our depleted
ranks filled up again. 1Ve must get over this
idea, and get over it quickly, that business condi-
tions of to -day do not warrant additional sales-
men. If we continue with this belief it will not
be long before business will come to a point where
it will not warrant even the number of sales-
men we have to -day. The teal thing we must do

(Continued on page Ill)

JUST OUT STERLING
BULLETIN

N 0. 1 0

GET IT BY ALL MEANS
It tells the complete STERLING story and illustrates and de-
scribes the entire STERLING Line of Talking Machine Equip-
ment with prices, etc.

The Sterling Reproducer with Edi-
son Attachment plays any and all
records. It is different from other
Edison attachments. It is the only
attachment that can be successfully
operated by the lever the same as
the Edison Reproducer.

Sterling Devices

The Sterling Reproducer with Edi-
son Attachment is designed for
giving perfect rendition of both hill
and dale and lateral cut records.
Famous for its clear, flexible, non-
metallic tone. Supplied also with
Victor or, Columbia attachments.

Company
3.1annfact.irer. of the No. II Sterling Non -infringing Tone Arm, the Sterling No. 31 Tone
Arm with Non%et Automatic Stop and the Sterling Nu. 41 Nontopering Tone Arm

534 Lake Shore Drive Chicago, Illinois
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We Got 9 E m I

Complete Victor Record Stocks

Not for many years has our stock of Victor records been so complete
and so comprehensive as at present. Our shelves are once more smiling
with bright shiny records just waiting for your order. That record
that have been trying to for long-the that all of youryou get so one

asking for-we have it! Just try us on all of those num-customers are
bers that have been unavailable for so -long. ...

Victrolas
With the announcement of the new Victrolas in horizontal style, we
have the most complete line that any live dealer could desire. There is
now a Victrola for every person, every purpose, and every purse.
Lyon & Healy are fortunate in maintaining a very representative stock
of Victrolas with which we supply our dealers on the shortest notice.
Try us.

Service
It is the high character of the service which we offer to our dealers that
gives us an enviable reputation for speed and efficiency amongst the
trade. Orders are filled promptly and accurately. A special depart-
ment is maintained for aiding the dealer in sales promotion. You are
invited to make use of it.

LYON & HEALY
Victrola Distributors

CHICAGO
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is to put on our salesmen, and it will not take
long before these fellows will make the busi-
ness warrant them."

Fire Does Serious Damage
The biggest fire that Chicago has witnessed

since Mrs. O'Leary's cow kicked the lantern over,
way hack in '71, occurred three weeks ago, when
an entire block of buildings was destroyed, and
half the interior of a modern office building (the
C. B. & Q. R. R. offices) was gutted. Most
of the buildings were eight and ten -story affairs.
housing numerous printing and publishing con-
cerns. The fire, of unknown origin, started about
midnight and within twenty minutes the entire
block was blazing away merrily. Among the
firms with connections in the talking machine
trade who suffered by fire loss were: The'
"morgue" or art filing department of Barnhart
Bros. & Spindler.  This department was quite
a distance from the main plant and was used
for storage purposes by the art department. This
company, besides making the famous Scotlord
tone -arm and die castings, runs the largest type
foundry in the country.

Another concern, which unhappily was en-
tirely destroyed, was the Rosenow Co., pub
lishers of The Brunswick Record Digest, which
it got out monthly for all Brunswick dealers.
No sooner was it apparent that their building
was doomed, than the heads of the Rosenow
began plans for an immediate resumption of busi-
ness in new quarters, so as to get the Digest out
on schedule time.

"Robinson, the Plater" also suffered heavily
by the fire. The same "I will" spirit character-
istic of Chicagoans in 1871 again prevailed, how
ever, and hardly had the firemen got the fire
under control in this building than a number of
building repair men were put on the job by
Mr. Robinson and ere long a sign was hoisted
over the front door, "Business going on as usual."

The Modern Phonograph Co. was another vic-
tim. This company manufactures knock -down
cabinets. The safe was buried in the debris for
ten days and upon being opened the contents were
found to be in perfect condition. The Shaw -
Walker Co., of this city, maker of steel files
and safes, now has this safe on display in its
show window and it is needless to say that it
has attracted quite a great deal of attention.
The Modern Phonograph Co. is making tempo-
rary headquarters with the Lakeside Supply Co.,
at 416 South Dearborn street.

Benson at the Tivoli
Victor dealers on the South Side took advan-

tage of the appearance, recently, of Benson's
orcheStra, with Roy Bargy directing, at the Tiv-
oli Theatre, Sixty-third street and Cottage
Grove avenue. This galaxy of stars was the
center of attraction at this wonderful theatre
and Victor dealers for miles around were early on
the job and cashed in on the tie-up offered them.
Many of the dealers formed "community parties"
and took large numbers of their customers to
the theatre to see these famous Victor stars in
person. The Tivoli is a Balaban and Katz house,
and is said to be the most beautiful and com-
modious movie theatre in the world. The week
the Benson orchestra played at this theatre hap-
pened to be the week set aside by the manage-
ment to celebrate the first anniversary of its
opening. According to South Side Victor dealers.
Messrs. Balaban and Katz could not have hit
upon a better attraction for this event than Di-
rector Bargy with Benson's orchestra.

Attractive Easter Windows
With eggs selling at 25 cents a dozen and

plenty of good Easter records on sale the popu-
lace of Chicago and its numerous suburbs ought
to have a happy time this Easter. As a matter
of fact, there arc more strictly fresh eggs on the
Chicago market than there have been in more
than a year. In fact, eggs are so plentiful and
so fresh that Chicagoans arc quite apt to forget
the taste of the cold storage variety if some steps
arc not taken immediately.

The dealers in Chicago are certainly tying up
with the Lenten season this year and many beau-

tiful and seasonable greetings arc sent through-
out the city. It seems as though the manufac-
turers of records have concentrated on Easter
as well, for many of these dealers arc heralding
handsome and extensive Easter libraries. At this
particular time it might be well to recall to the
readers of these columns the fact that our next
national holiday will be on May 30, Decoration
Day.

Open Chicago Office
The Jewett Phonograph Co., of Detroit, Mich.,

has opened a handsome and commodious suite of
offices on the sixteenth floor in the North Ameri-
can building. A full and complete line of Jewett
talking machines is on exhibition. The offices are
in charge of II J. O'Connor, but the preliminary
organization of the sales and office staff is being
directed by E. F. Sharpe, assistant sales manager
of the Jewett Co.

New Hall Needle Envelopes
The Hall Mfg. Co. is now packing its prod -

MI in very hand sonic and elaborate envelopes,

lithographed ice Once colors. The major part of
the front of the envelope is colored, which shows
up in shadow a background of bamboo poles.
The famous Hall trade -mark is shown in red and
yellow, and the lettering of the address, etc.. is in
white. The color scheme for this background is
of two kinds, a royal purple for No. I. or 50 -cent.
package, and an emerald green for the No. 5.
or 25 -cent, package. The needles come packed in
a handsome display carton, which is gotten up
along the same lines as the needle envelopes.

Kreisler Praises the Hall Fibre Needle
A great tribute to the merits of the Hall fibre

needle, made by the Hall Mfg. Co., 33-35 West
Kinzie street, this city, has been paid by Fritz
Kreisler, the famous violinist and Victor artist.
who recently made this statement:

"The effect produced by the Hall fibre needle
is most pleasing. The music becomes mellow,
enriched. I believe that it is really the best to
use in order to obtain the most from a record.

(Continued on page 112)

THE GEER REPEATER
If we asked you to accept our tires regarding the Geer Record Repeater. you

might justly hesitate, but about the judgment of men who are in the saint line
of business at yowl

Letters of Proof
11111 TaILIIIE "-

1 llonlloigton. W. Va.)
"Il'e received our three demon

stratian titer Repeaters this
morning, and while it fins bet,:
a bad day, with few people in tin
store, they are all sold and orders
booked for more. Kindly ship lei
at your earliest convenienci
tZ.enty-tive repeaters."

ItrisnmmiekoI'h a ph Shop

"el fete weeks before Christ
was, tee placed an electric no
chine in our window denionstrat
ing the Geer Repeater and sale>
tripled at once. The demonstra
lion is still running, and we a'i
convinced that it has increase,:
our business considerably in a..
departments."
Vaanallalaled Talklag Machine

Ca. (Chicago/
"We have very carefully tested

the Geer Record Repeater and
arc convinced that it is sonsething
that ought to be in the hands
of e:ery phonograph owner. Freon
a sales point of tulf:V. We are ter)
glad to handle this repeater and
to recommend it to our dealers
because we knot,- it will give sat
inaction to their customers and
be an unexpected and additional
source of profit."
Wade Talking Machine Co.

(Chicago)
"We are pleated to advise you

that after nulling a test of eight
hams per day for two weeks, r.i.
decided to use your Record Re
prate, in our show windows as an
attraction, with the result that it
has kept large crowds of sport.
before the show Isindotes contin
sanity. resulting in the salts of
IS to 2S repeaters per day, and
a very 'material increase to our
sales of dance records."

Q ALES records are being broken every month-that
L-7 is the latest news regarding the Geer Record Re-
peater. If you could see the rapidity with which hun-
dreds of our dealers are selling Geer Repeaters, you
would say instantly : "Yes, sir, ship me an order today."
Sonic of the letters which we have recently received arc
herewith repr..dneed.

Why Geer Repeaters
Sell Quickly

Practically every large distributor of phonographs and
accessories has endorsed the Geer Record Repeater.
Here arc the reasons why Geer Repeaters sell quickly :

I. Ii is as easy to put on and take off as a
record.

2. It will repeat instantly and as often as
desired.

3. It cannot possibly break or get out of
ordet, and will last a 'actinic.

4. Ii will not injure the record, needle or
niachine.

S. It tits any phonograph with free swinging
tone arm.

6. It comes packed in a beautiful. durable boa
and can be laid away when not an use.

7. When dancing, entertaining, dining, or when
you want music while working or resting,
the Geer Hrl. stir ',far\ I's if. TrmITI., tiole
11,41111.,

Send for Our "DEMONSTRATION
PACKAGE" Today

For the dealers who want to stock the
Geer Repeater immediately and share in
the quick profits that arc being made, we
have arranged a "Demonstration Package,"
containing three repeaters. Should you
desire to place a larger order than three repeaters, you
may do so, direct or through your jobber. The coupon
attached is for your convenience.

Our Special Window Demonstrating Record
Is New Ready. Sent FREE on Request.

WALBERT MANUFACTURING CO.
925-41 Wrightwood Avenue, Chicago, III.

Please send
peaters. I agree

Name

Address

Jobber

=Mk

New York Office,
200 Fifth Avenue.

by return mail your "Demonstration Package,- containing three Geer Re
to pay $4.75 C. 0. D. for the repeaters-the retail price to be $2.50 each.

Check here if you want Free Window Demonstrating Record.

'Credit extended to rated concerns.
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Few men are better fitted to pass judgment
upon the value of this needle as a means of con-
veying to the user of records the fullest measure
of the musical value of the music on the record
than this great artist. whose fame is international
and whose ability as a composer and violinist
ranks among the foremost.

Planning Intensive Campaign
The W. W. Kimball Co., manufacturer of the

well-known Kimball phonographs, is planning a
campaign by means of which it hopes to add sev-
eral hundred new Kimball dealers to its following.
This campaign was suggested by reason of the
large number of inquiries received from different
parts of the country. as an answer to the com-
pany's national advertising campaign. These re-
sults indicate renewed interest on the part of
buyers and the Kimball Co. believes that those
who make voluntary inquiries constitute usually
but a small percentage of the actual prospects
who can be sold if an aggressive local selling
campaign is conducted by the dealer.

In planning this campaign the W. \V. Kimball

Co., through J. V. Sill, manager of the wholesale
talking machine department. has laid out a pro-
spectus that is very comprehensive. The one
big idea behind the whole campaign, according to
Mr. Sill, is that the right kind of merchandise.
backed by intensive selling methods, will pro-
duce surprising results, regardless of any of the
so-called depression waves. This thought is the
backbone of the Kimball Co.'s present campaign,
which has already had a reception that leaves no
doubt as to its success. Mr. Sill further believes
that a portion of the public may have quit buy-
ing, but that is no reason why the Kimball Co.
should cease selling, as the success of a num-
ber of dealers in selling Kimball talking machines
proves that business depends largely on the
efforts of the dealer.

Novel Plan of Interesting Public
N. II. Shoukair, who has recently moved to a

new location at 1361 East Forty-seventh street,
this city, employs a novel feature in his newly
equipped store. An instrument that plays records
out through a horn under his window platform

The Best Motor
Money Can Buy

I. The wick lubricating system, an exclusive feature of our motor, keeps
every part in the gear box running in a film of oil. Not a mere smear of grease
to dry away and get gummy and hard with exposure to the air, causing noise
and variable speed within a short space of time, but constant circulating
lubrication.

For at least two years after our motors arc installed the wick will circulate
pure oil and governor and gears will be perfectly lubricated. Some of the high-
priced motor cars have recently adopted wick lubrication-because it is right
-continuous, automatic, certain.

2. The enclosed construction makes this lubricating system possible and
also keeps dirt, bits of excelsior, lint and phonograph needles, etc., from get-
ting into the works. This prevents those trouble cases that cost the dealer
money and cause his customers annoyance.

3. The design of our motor lends itself to accurate alignment of bearing
and springs. When our box -like casting is clamped into the holding tools to
be machined it does not distort with pressure as open castings do. The reason
we have almost no spring breakage is that perfect alignment does away with
the side strain which causes crystallization and breakage of springs.

REAL PRICES
1. We have a modern, complete, specially designed equipment solely

devoted to the production of this motor.
2. Our plant is spacious, light, modern in every feature and our organi-

zation is seasoned and imbued with spirit of quality.
We have the necessary volume of output and can produce efficiently.

Because of these facts we arc furnishing a motor of positively unequaled merit.
at unmatched prices.

Let Us Furnish You Samples

United Manufacturing and Distributing Company
536 Lake Shore Drive CHICAGO

to the street is entirely surrounded by a plate -
glass case, which chi, ales from the store any
surface noise from the record being played and
prevents the music from coming into the store
to conflict with anything going on there. An
electric motor operates this instrument and the
records are changed by lifting a glass cover.
This idea is only one of the many original and
practical features of Mr. Shoukair's new store.
He has installed, at a great expense, a hearing -
room ventilating system, which keeps his hear-
ing rooms supplied with warm, fresh air at all
seasons of the year.

Another Manufacturer Enters
A new organization, known as the J. D. Keat-

ing Corp., of Chicago, has just been capitalized
for $25,000, under the laws of Illinois. The new
concern will manufacture and deal in phono-
graphs, accessories, etc. The incorporators are:
H. E. Keating, J. D. Keating and H. Heise.
J. D. Keating is one of the pioneers in Chicago
manufacturing circles and during some years put
on the market an instrument known as the
Usona. Just what name the new company will
give to the instruments it contemplates putting
on the market has not been decided as yet.

National Co. Leases Factory
The National Phonograph Co., which recently

suffered the loss of one of its plants by fire, has
leased a three-story building, comprising some
thirty thousand square feet, at 2837-47 North
Ashland avenue. The lease covers a period
of ten years, with an aggregate rental of $60,000.
The transaction was made with a woodworking
concern, known as the Hoffman Co., which, in
addition to the lease, sold to the National Co.
$15,000 worth of woodworking machinery and
equipment. At the time of its loss by fire the
National Phonograph Co. was confining most of
its output to the manufacture of small consoles.

Federal Phonograph Co. to Liquidate
The Federal Phonograph Co., of this city, has

disbanded its organization. S. H. Siegal, pro-
prietor of the company, made the announcement
that he expected fully to liquidate its assets by
April 1 at the latest. This company was not in
bankruptcy and the reason for its liquidation,
according to Mr. Siegal, is to enable him to re-
sume activities in the real estate building line.
Mr. Siegal and other members of his concern
have been building contractors for many years
in and about Chicago. During the war, when
the building industry was disorganized, he and
his associates organized the Federal Phonograph
Co., fully intending to disband this organization
when building activities should open up again.
The assets of the company were sold at auc-
tion.

Thos. Mee to Open Another Store
Thos. Mee, of Clinton, Ill., who has operated

a Grafonola shop at Clinton for the past two
years, will soon announce the opening of a sec-
ond store in Clinton, to be located on a busy
street intersection. This new store will be splen-
didly equipped and will handle Columbia Grafo-
nolas and records exclusively. One of the inter-
esting points brought out by Mr. Mee while
in the Chicago Columbia offices recently was
the very high percentage of cash sales in his

city. In this day, when the ratio of cash phono-
graph sales has dropped way below normal, it is

amazing to find a community where 90 per cent
of the business is conducted on a cash basis, as in
the case of Mr. Mee's Grafonola and record busi-
ness.

Strand Line Making Progress
The Consolidated Talking Machine Co., 227

\Vashington street, is making rapid progress in
the introduction of the Strand phonograph, for
which it is district representative. E. A. Fearn,
head of the company, states that the dealers arc
enthusiastic regarding the sales possibilities of
this attractive console product.

Sterling Bulletin No. 10

Bulletin No. 10 has just come through the
mail from the advertising department of the

Sterling Devices Co. This bulletin is a four -

page folder, printed on heavy -coated stock, and
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shows illustrations of the company's reproducers.
tone arms and attachments for playing Edison
records. Concerning the Sterling tone arm it
has the following to say: "Since the advent of
the Sterling it is not necessary to use an un-
sightly fold -back tone arm. Sterling tone arms
are designed on pleasing, graceful lines, with as
few turns or bends as possible to prevent muffling
and metalizing the sound."

How Two Beloitains Made Good
Two and a half years ago this month two

young men hit the striving town of Beloit, \Vis.
Their combined capital amounted to $12.42.
Through determination, foresight and ability
they were able, in a short time, to secure the
confidence of several wholesale houses sufficient
to secure a small line of credit and the shipment
of enough goods to set up one of those modern
department stores, sometimes called a drug store.
The most important part of this establishment
was a Graionola Shop.

Two and a half years after the advent of these
two young men into Beloit there appeared in
the Beloit News a full -page advertisement an-
nouncing the opening of the most up-to-date and
modern drug store on the busiest square of
Beloit. It has been equipped with the latest im-
proved showcases and with woodwork in Flem-
ish oak and golden trimmings. Here, filed in
modern racks, is carried .a complete line of Co-
lumbia records, Columbia Grafonolas and period
models. This is the business romance of \Valt
Krueger and Eugene Flarity. "K. & F.," as they
are known in Beloit, are by far the two most
popular young men in the town, and Dame For-
tune has smiled on them kindly. The opening
of their new store has been the occasion of many
congratulatory remarks and the press has been
profuse and complimentary.

Valuephone Console
Something like 10,000 handsomely printed leaf-

lets showing the latest model Valuephone console
were mailed out to the trade this week by Man-
ager Hadley, of the Wizard Co. The console
comes in either walnut or mahogany finish and
is built up of seven -eighths -inch five-ply paneling
with legs and moulding of solid mahogany or
walnut. Manager Hadley states that the first
mailing of literature announcing the offering of
these consoles aroused considerable comment in
the trade and brought a large number of in-
quiries and many orders.

Lakeside Co. Jobs Radio
Since the Lakeside Supply Co. announced in

the advertising columns of The World last month

V7c,V. EUREE3 gal CO.
Wholesale Distributors

Records
Popular Records; Latest "Hits of the Hour;"
beautiful artists records by celebrated singers;
will play on any standard disc machine.

CAE. Records are assured sellers.

Build up your Trade. Ask for Agency Terms
and avail yourself of our quick service.

W. W. KIMBALL CO.
Established 1857

306 So. Wabash Ave., at Jackson Blvd.
Kimball Bldg. CHICAGO.

H
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. had t.... .::1 line of radio supplies,
it has been l.tcrally besieged by dealers clamor-
ing for wireless telephone paraphernalia. The
numerous inqmr'es and orders which have been
received from all parts of the country indicate
that the buying public has gone wireless mad.
One interesting feature noted in the inquiries
is that "the little sister of the talking machine"
is caus'ing an increased amount of activity in

the record business.
According to the views of the Messrs. Fricke,

proprietors of the Lakeside Co., the broadcasting
of music is being received in over 600,000 homes
in the United States. At present most of these
receiving "hook-ups" are home made, at small
initial cost and with no upkeep to speak of.
The music received by the owners of these sets
is arbitrarily chosen and seldom repeated. There-
fore, in practice, after hearing a number by
radio. the listener will feel inclined to perpetuate
the enjoyment by puretasing records of the

Why We Are Pushing the,/4,
Because, as the manufacturers say themselves, "It's the Dealer's Turn

Now.- Which makes it our turn. We now offer the trade an instrument
that is modern, that meets the least amount of sales resistance, that provides
a real profit. That is unmistakably service.

THE STRAND: The Console of Today
The double -purpose flat -top instrument that is giving the dealer-that's

you ---Better Merchandise, Lower List and Fatter Discounts.- Dealers
who are posted on present-day merchandising conditions are energetically
getting behind the new STRAND CONSOLES.

Four New Models
Queen Anne (list $125); Louis XV (list $150) ; Italian Renaissance

(list $175) ; and Louis XVI (list $200). Write for full information about
these popular models. Deliveries at once.

CONSOLIDATED TALKING MACHINE CO.
227-229 W. Washington St., Chicago BRANCH:

2957 Griiot Are., Detroit, Mich.

same. Many dealers have also reported to us
that they have sold quite a number of talking
machines owing to the wireless craze. .

The Fricke brothers have just completed a
"loud speaker" device on which they have applied
bar basic patent rights. This speaker is built
along original lines, and, when in action, brings
out the spoken voice or instrumental tones,
which are remarkably ft ee of "frying" or
"escaping steam" noises so commonly run across
in radio telephony. The Lakeside "loud speaker"
will be ready for the market in the course of a
few weeks.

A Great Success
Encouraged by the enthusiastic reception of

the personal demonstration of March records,
Lyon & Healy have again invited the music -loving
public to hear a personal demonstration of the
selections on the new April Victor records.

The unqualified success of the innovation in-
augurated in March by Lyon & Healy prompted
them to again render an elaborate program in
conjunction with the operfug day for April rec-
ords. Several artists sang and played in person
in their record department the selections recorded
for April by the Victor Co. The program con-
sisted of the McKay Trio, Helen McKay, piano,
Malvina Neilson. violin, and Walter Brauer,
'cellist; Lucille Haylcy, soprano. and Carroll
Kearns. baritone. This concert was given in their
record department on Saturday, April 1. 12.00
to 3.00 p. m.

The outlining and planning of this method of
explo:ting new releases is from the fertile brain
of L. C. XViswell, manager of both wholesale and
retail Victor departments of Lyon 8f Healy. The
initial debut of these programs was given on
March 1 and the phenomenal success attained
assured a series of repeat concerts not only at
the main store but all Lyon & Healy branches
throughout Chicago as well.

Distinguished Canadians yisii Chicago
G. L. Stanwood, secretary and treasurer, and

G. II. Roberts. manager, of Stanwoods,
Winn'peg. Can., were visitors to the Chicago
trade recently. Messrs. Stanwood and Roberts
spent most of their time in calling on the dealers
located in the "loop" section and taking note
of Chicago business methods. The house repre-
sented by these gentlemen retails Victor and
Columbia products and special attention was paid
to sales methods in use here by dealers handling
these well-known lines.

"The Talking Mach'ne World is in a great
(Con/lusted on page 114)
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measure responsible for our visit to Chicago."
said Mr. Stanwood. And when asked, "How
come" he stated that each month he takes
much interest in looking over The World's news
columns and paying particular attention to the
special articles and news items.

"Pertaining to sales methods, your valuable
paper." said Mr. Stanwood to a \World repre-
sentative. "contains what I believe to be a truly
remarkable collection of sales ideas, and many
of these are being utilized by our firm from
time to time. Some of these items published
recently were of such a simple. yet unique. char-
acter that I thought it would be well worth
while for myself and Mr. Roberts to journey
down here to Chicago and look them up."

It might be well to state here that Stanwoods,
Ltd.. is one of the largest and oldest music
establishments in central Canada. A large part
of its remarkable growth is attributed to its
up-to-the-minute business methods. \Villing-
ness to go out of its way to make satisfied cus-

tomers is one of the firm's hard and fast rules.
Home Exposition Successful

A full line of Victor \'ictrolas and Victor
records was the center of attraction in the \Vur-
litzer Co.'s booth at the "Own Your Own Home"
Exposition, which ran at the Coliseum last week.
As reported by Lester C. Noble, retail manager
of \Wurlitzer's Victor department, the Exposition
was one of the most successful his company has
ever been connected with. A large number of
sales were made and hundreds of prospects
booked during the exhibit.

Repair Parts Going Big
Dealers throughout the country are fast learn-

ing the advantages to be derived by maintaining
repair departments. This fact is evidenced by the
daily increased activities in the repair parts de-
partment of the Consolidated Talking Machine
department. "A repair department is becoming
a prime requisite with most dealers nowadays"
is the opinion of A. E. Fern, president of the
Consolidated Co "and is being maintained b)

Let Them Know
You're in Business

That is the only way you
can get a big share of it-
N 0 W. You must keep
everlastingly asking the
public to trade with you.

And the most forceful,
economical way to advertise
your business and location
to the hundreds of people
who pass your store is to
use a Federal Electric sign,
such as shown above.

FEDERAL
k.&ECTIVIC 59GN

12 MONTHS
TO PAY

A small payment brings you this
wonderful sign-beautiful blue and
white porcelain enameled background
-big snow-white Silveray glass letters.
Costs only a few cents a day for elec-
tricity.

coupon for full information and
price and free sketch showing how
your Federal Electric sign will look
No obligation. Do it now.

FEDERAL ELECTRIC COMPANY

Representing Federal Sign System (Electric) 8700 So. State St.. Chicago. III.

!';case send me full information, price and free sketch of Federal Electric Porcelain Sileeray r my

business. Explain your Easy Payment Plan.

;arne City State

Street and No Business

- +re Frontage 'co. of Floors

7..V. W. No.

Federal Electric Signs are the cause of a busy street: not the result.

all dealers who realize that many prospects arc
found and machines sold, by the close asso-
ciation of this department with the public." The
Consolidated Co. bears the enviable reputation
of carrying the largest and most complete line of
repair parts in the United States.

Hark Sales Co. Chartered
The Hark Sales Co., 139 North Clark street,

distributor of the "flapper Automatic Record
Gleaner," has been granted a charter of incorpo-
ration, under the laws of the State of Illinois, with
a capital of $10,000. Officers of the concern are:
President, Mark S. Porter; vice-president, W. A.
Hansen, and secretary and treasurer, Albert A.
Walbur.

The record cleaner is the invention of R. A.
!tapper and it fits any reproducer excepting the
Edison and the Pattie. The cleaner works auto-
matically as the record plays.

Deiro Entertains
Deiro, hailed by the local press as the world's

greatest piano -accordionist, as well as a famous
exclusive Columbia artist, proved, according to
the theatrical critics of these very newspapers, a
99J1 per cent pure hit. The week of March 26
he showed with the "Midnight Rounders" at the
Apollo Theatre, Chicago. The Columbia boys
spent a great deal of their time calling the Co-
lumbia dealers' attention to the fact that Deiro
was showing here, and by diligent work effected
a considerable number of excellent tie -tips, which
resulted in substantial sales of Deiro's records.

Chasing Rainbows
Members of the Chicago office of the Columbia

Graphophone Co.. their friends and relatives.
with Columbia dealers in Chicago and their
friends and relatives, arc getting ready to get
upon the band wagon on the evening of Monday,
April 17, when they will all go down to Fred
Mann's Rainbo Gardens, the home of the latest
acquisition to the now long list of Columbia dance
orchestras. And here's the why of the whole big
party. It is in honor of Frank Westphal and his
Rainbo Orchestra, and the management of the
Rainbo Gardens is calling the aforementioned
night Columbia Night, in honor of all the Co-
lumbia people who will be there. He has prom-
ised everyone who attends a mighty good time,
with nice souvenirs 'n' everything.

Frank Westphal recently joined the happy fam-
ily of Columbia entertainers and samples of his
first records, which were made in the recording
laboratory of the Chicago office of the Columbia
Co., have been enthusiastically received by the
Columbia dealers throughout the city. A Com-
parison of these records will be made with the
actual playing of the Rainbo Orchestra at the
big party.

Forming New Association
Agitation which has been in progress through-

out the State of Illinois for an organization of
Illinois music merchants came to a head in this
city recently when at a gathering of some of
the most prominent of them it was decided to send
out a call for a get-together meeting of all the
merchants in the State. The meeting will be held
at the New Leland Hotel in Springfield on April
24 and 25. The call is signed by a committee
consisting of C. C. Adams, of Peoria, Ill., who
was appointed temporary chairman; J. Bart John-
son, pf Jacksonville, and 0. F. Anderson and

R. L. Berry, of this city.
The need of au association such as this has long

been felt. Thanks to the efforts of W. F. Wal-
lace, of the Q R S Co., together with Charles
Burtzloff, of the Chicago office of Kohler &
Campbell, Inc.. the views of many dealers have
been obtained and their co-operation has been
enlisted.

It is expected that this Association, which in
all probability will be known as the Central

Illinois Music Merchants' Association, will be
able to do a tremendous amount of good, not only
in getting the merchants of the State together for
an interchange of opinions and experience, but in
the initiation of movements against undesirable
advertising and illegitimate trade practices. It

(Continued on rage 116)
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LYON f3 HEALY
announce their new

department of

RADIO
Instruments and supplies
easily installed. Types made
to retail at popular prices.
Distributors for

--

Clip and Mail
Lyon CI Healy

59.944 Jackson Blvd.
Chicago

We are very much interested
in your new Radio outfits.
Please send us full particulars
about equipment and prices.
No obligation is implied by
this request.

Name

Street

City

De Forest Radio Equipment
Cunningham Tubes
De Veau Loud Speaking Sets
Remler Supplies
Bowman Airophone Radio

Receivers
Clapp-Eastham Receiving Sets

Music merchants are asked to express their desire promptly if
they wish to link up at once in the sale of this marvelous new
musical instrument. First rights and best connections may prove
to be of immense value. We expect to be able to make shipments
by July 1st. Our retail Radio Store opens May 1st.

de 4 4
Write today to Dept. 0.

LYON II HEALY
CHICAGO
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is also expected that speakers of experience in
association work will he present to give the new
organization a good start along its path of suc-
cess and usefulness.

Quite a number of men prominent in the talk-
ing machine trade have already expressed their
opinions, the consensus of which is that the
period of depression through which the trade has
just passed has been in a large way responsible
for a tremendous cleaning out of undesirable,
fraudulent advertisers and that an association
such as this will be a means of keeping these
undesirable citizens out of our trade. For this
reason it is hoped that the talking machine men
will be there in full force when the meeting is
called at the Ncw Leland Hotel.

Lyon & Healy Open Radio Department
Lyon & Healy have taken advantage of the

national interest now being shown in wireless
telephony and have opened a new department
which will he devoted exclusively to radio equip-
ment, units and parts. They have already an-
nounced that they are now distributors for the
products of various well-known radio equipment
concerns and that they will job this equipment to
retail dealers throughout the talking machine and
music trade. They have already received initial
shipments of De Forest radio equipment, Cun-
ningham tubes, Clapp-Eastham receiving sets and
other high-grade radio parts and are completing
plans for the distribution of this material at
popular prices.

For a number of months past officials of Lyon
& Healy have been making a very thorough study
of wireless telephony and its possibilities. With
the co-operation of the KYW broadcasting sta-
tion at Chicago Lyon & Healy have broadcasted
monthly releases of Victor records, as well as
selections on reproducing pianos.

It is estimated that there are in the neighbor-
hood of 20,000 receiving sets being used in the
zone served by the KYW station, and it is fur-
ther estimated that the majority of these sets
are the handiwork of amateurs. This field alone

offers favorable opportunity for replacement with
high-grade instruments and when the entire coun-
try is taken into consideration and it has been re-
cently stated by men in position to know that
there are something like 800,000 receiving sets
scattered throughout the country alone.

Triangle Week in Chicago
An elaborate advertising campaign was put

on by the Triangle Music Co. during the week
of March 26, during which period special at-
tention was given to the exploitation of this com-
pany's promising new numbers, "Thrills" and
"Carolina Blues." The purpose of the big cele-
bration was to give a christening party to the
new Chicago office, which was opened on the 26th.
During the week the songs were boosted through-
out a goodly number of Chicago's amusement
places and one -sheet posters, advertising these
songs, were placed on all elevated stations in
the city. Quite a number of vaudeville headliners,
as well as picture theatre orchestras, featured the
songs, which were also advertised in the local
newspapers. The campaign brought about pleas-
ing results and quite a demand was made for the
songs which were featured, as well as for other
numbers in the Triangle catalog.

In Trouble
A petition in bankruptcy has been filed by the

Masonic Temple Song Shop, Inc., at 161 North
State street. The liabilities are given as $3,999
and the assets are $2,893.

New Melody Console
The Melody National Sales Co., of 190 North

State street, has just come out with an excep-
tionally attractive little console, which it is
listing at $125. The size is 361/2 by 36 by 201/2.
It is of the split -top design, built along very
artistic lines, and comes in five-ply wood,
equipped with powerful double -spring motors and
high-grade tone arm and reproducer.

This company was formerly located on the
eleventh floor of the big State & Lake Building.
but was recently moved to larger and more

splendidly equipped quarters in Suite 840 of the
same building.

Assumes Control
It has been reported that George G. Roberts,

well known throughout Chicago as a dealer in
high-grade lumber, has taken over the LaSalle
Phonograph Co., at 19 South Hoync avenue. It
is said that the plans of this company are not
worked out completely as yet, but a full line of
high-grade instruments will probably be placed on
the market within a short time.

The men originally behind the LaSalle Co.
organized this concern at practically the close
of the big boom in the talking machine business
and this is believed to be the cause of its never
getting firmly established. However, under the
leadership of Mr. Roberts we may expect to see
quite a number of high-grade LaSalle models
placed on the market within the next few months.

Change Local Unit Co. Management
With the first of April a change of much im-

port was brought about in the talking machine
trade of Chicago when W. D. Montgomery, man-
ager of the Cleveland branch of the Unit Con-
struction Co., came to Chicago to assume charge
of the Chicago branch of this concern. This
change was brought about by the resignation of
Gus Mayer, who for a number of years has been
manager of the local branch here at 30 North
Michigan avenue. The first day of his installa-
tion as manager here Mr. Montgomery spent in
conference with Rayburn Smith, president, and
Harry Beach, vice-president, of the Unit Co.
Mr. Beach had been on a trip to the Coast.

Just before leaving the Cleveland branch Mr.
Mayer closed a deal with Steinway & Sons, New
York. for the complete equipment of five of their
branches located in Cincinnati, Columbus, Day-
ton, Huntington, W. Va., and Charleston, \V. Va.,
as well as partial equipment for the Indianapolis
branch. The deal was consummated with the
co-operation of R. E. Wells, general manager
of the Cincinnati branch for Steinway & Sons.

After spending about a week or so getting ac -
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MODEL 700
35" Height
40" Width
22" Depth

Manufacturers of
HIGH-GRADE PHONOGRAPHS

Priced to Sell

OUR JOBBERS FACTORY PLAN
QUALITY VALUE SERVICE

We operate a plan that makes

OUR PLANT YOUR FACTORY
NO INVESTMENT NO HANDLING QUICA AND SURE SERVICE

Build your Business on Wolf Service, a Solid Foundation with a
Future. Save yourself the embarrassment of a false start on models
that will be discontinued.

Phonographs Designed with a Sales Appeal
on Simply Policy of Just a Square Deal

TWA To THE WOLF MANUFACTURING INDUSTRIES
Sale Office Factory and General Office

123 WEST MADISON STREET 110-126 WEST 3rd STREET
Chicago, Ill. Quincy,
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Templar Autostop
It Stops as a Stop

Should Stop
For Proof of this,

order a Sample

TEMPLAR MFG. CO.
3225 Letiogion Street

CHICAGO. ILL.

quainted with the details of the Chicago office
meeting visitors Mr. Montgomery will lay out a
program for the Chicago territory, which, when
completed, will have brought him in personal con-
tact with every dealer in the city.

Wallace Incorporates
One of the latest entrants to make its debut in

the Chicago trade is the Wallace Institute, which
has just been incorporated under the State Laws
of Illinois. The new organization is opening its
headquarters at 630 South 1Yabash avenue and
is capitalized for two hundred shares of no par
value. The intention is to manufacture and deal
in musical instruments, etc. The incorporators
are: Frank P. Page, Harold Beacon, Edward G.
Ince. The correspondent named is Winston,
Strawn & Shaw, First National Bank Building.

Congratulations!
W. C. Griffith, assistant sales manager of the

Chicago Talking Machine Co. returned to his
desk this week from a visit to Bermuda, where
he and his bride, formerly Miss R. Perry. of In-
dianapolis, Ind., spent their honeymoon. The
happy pair were married on March 4, with D. A.
Creed, general manager and vice-president of the
Chicago Talking Machine Co., as best man.

Publisher Visits
Among the recent visitors to Chicago was R. I..

Huntzinger, of the music publishing firm of
Huntzinger & Dilworth, New York. Mr. Hunt -
zinger reported that business was in a very satis-
factory condition and he also made an interesting
comparison between the sheet music business of
to -day and that of several years ago. He said that
he noticed a marked improvement in the inter-
est taken in the sheet music business to -day and
that the average standard of knowledge and other
desirable qualities of those who were engaged in
this business had improved considerably.

A. D. Geissler in Chicago
A. D. Geissler, president of both the Chicago

and New York Talking Machine Cos., spent a
number of days in Chicago recently, and while
here attended the semi-annual executive commit-
tee meeting of the Victor jobbers.

Now With Kimball Co.
L. E. Inman, who formerly conducted the

Music Store in Vandalia, has disposed of his in-
terest to J. L. Gerkin, of that city. The Music
Store handles a full line of the well-known W. W.
Kimball Co. pianos and talking machines. Since
disposing of his store Mr. Inman has become
associated with the Kimball Co. and has been
made manager of the Decatur branch of this
company.

Becomes Starr and Gennett Jobber
Mr. and Mrs. A. G. Kunde. wholesale Wiscon-

sin representatives for Gennett records and Starr
phonographs, passed through Chicago recently on
their way to New York. The couple expect to
sail from New York on April I aboard the liner
"Olympic" for Europe. They intend to visit
numerous places in Great Britain and in several
of the European countries and in all probability
may not return to their home for a number of
months.

The firm of A. G. Kunde was recently appoint-
ed wholesale representative throughout the Wi,-

consin territory for Gennett records and Starr
phonographs. This firm has long been known
as a high-class importer and distributor of for-
eign goods and has made quite a success through-
out the Middle West with the Homokord record.
During their visit to Europe Mr. and Mrs. Kunde
will probably visit the II kord factories.

Steger National Advertising Campaign
Steger phonograph advertising is now appear-

ing in a number of the leading publications of
national circulation, and the effects of the pub-
licity that has already been issued through that
channel have been excellent.

The Steger phonographs have been featured
particularly, special announcements regarding
those instruments appearing in the February
issue of the Atlantic Monthly, Century Maga-
zine and Munsey's, in the March number of
Scribner's and harpers Magazines, and the April
issue of World's Work. Special phonograph
ads also appear in the February, March and April
numbers of Etude, Photoplay Magazine. Red
Book. Everybody's and several other of the most
prominent magazines.

The Man With the Searchlight
Cheney publicity on "The man who snaps his

fingers at the whole Cheney factory" has been
the cause of a vast amount of favorable coin-

ment for the past month. This publicity has
been broadcasted by the Cheney advertising de-
partment and tells the story of one man-the
Cheney inspector-who cares nothing for the
opinion of any workman or foreman throughout
the whole of the extensive Cheney organization.
his duties are to carry on without fear or favor and

to reject any Cheney that 'howl even the tiniest
blemish. He takes his orders from, and is

accountable only to, the executives of the com-
pany. In going about his work he uses only
two tools, a powerful focusing lamp or search-
light and a pad of rejection slips. The rays of
light falling upon the instrument under inspection
bring out any blemish in the finish. When said
blemish is found, on goes the rejection slip and
the instrument is sent hack to the finishing de-
partment. To the trained eye of this expert
craftsman the most infinitesimal imperfection
stands out like a barn door. Since the trade has
learned how Cheney standards are maintained by
virtue of this expert Cheney inspector it has
taken a more keen interest than heretofore.

New Boston Album
Mrs. L. Gelbspan, president of the Boston

Book Co., makes the announcement that she has
received many testimonials from large users of

(Continued on page 118)
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albums In thy :rade who have received samples
of the new Boston interchangeable leaf album.
These letters are of a congratulatory nature, com-
plimenting the Boston Book Co. upon its fore-
sight in bringing before the public such a clever
innovation as this new album. This method of
building albums was made possible by the ad-
dition of a wooden back, of which feature, to-
gether with the interchangeable leaf idea, the
Boston Book Co. feels justly proud.

Isham Jones Orchestra to Travel
!sham Jones and his famous Brunswick

Orchestra came out with the announcement this
eek that they are terminating their showing at

the College Inn on May 1. This closing at the
College Inn is only a temporary affair, however.
lasting over the Summer months, or until Sep-
tember I. when Mr. Jones and his orchestra will
return and resume the duties of entertaining the
patrons of College Inn.

Immediately after closing at the Inn Mr Jones
and his orchestra will lease for the Brunswick
recording laboratories in the East. where they
will spend several days recording. and on May 6
the organization will appear at the New Grand
Central Theatre at St. Louis. The Brunswick
dealers of St Louis. who recently formed a Bruns-

ick Dealers' Association, have made prepara-
tions for the coming of Mr. Jones and at present
Lave contracted with the street -car company
for the displaying of their panels announcing the
orchestra These panels will be placed on the
front and rear end of all street cars in St. Louis
and suburbs. After the St. Louis engagement
the orchestra goes to Cape Girardeau: then to
Indianapolis: and on the 17th they play for the
"Junior Prom" at Notre Dame University. This
prom is an annual affair and in order to hook
up with Isham Jones' orchestra its regular date
was put back several clays. The route is then
to Kalamazoo and Jacks.m, Mich., followed by
an eight weeks' engagement in Chicago, where
the orchestra will appear at the Pantheon and
'-:enate theatres. At the clo-e of tbk engage-

ment the organization moves hack to the College
Inn to entertain visitors.
Mid -West Dealers Hold Second Annual Meeting

The second annual meeting of the .Mid -West
Victor Dealers' Association was held at the
Drake Hotel on the evening of March 13, too
late for mention in last month's issue. An
elaborate dinner was served at six -thirty. The
guests of honor and speakers of the evening were:
J. N. Blackman, of the Blackman Talking Ma-
chine Co, New York, and Louis Buehn. president
of the National Association of Talking Machine
Jobbers.

The meeting was opened by R. B. Corcoran,
who welcomed the visiting jobbers, and with the
assistance of L. C. Wiswell introduced the visit-
ing jobbers to the members of the Dealers' As-
sociation. After the introduction Miss Margaret
Haley, of the Victor department of Lyon &
Healy, gave a vocal solo. Following this the
Mad -West Victor Dealers' committee on adver-
tising rendered an interesting report on program
and billboard advertising. The report was read
by Chairman McCauley, of this committee, who
said, in concluding, that up to the time of the
typing of his report nearly every member of the
Association had signed up for this work. The
advertising report was followed by a talk given
by President Buehn, of the Jobbers' Association,
who, in the course of his remarks, stated that he
was much interested in the campaign the mid -
\Vest dealers were putting on, and told of the
necessity for concerted action on the part of
Victor men throughout the country. During the
course of his remarks he paid high tribute to the
Victor Talking Machine Co. and its president,
Eldridge R. Johnson.

Gilbert H. Montague, counsel for the Jobbers'
Association, then recounted the story of the old
days in larger cities, when "If one wanted music
one called on foreigners," showing how the Vic-
tor Co. had been a big and important factor in
changing all of this. He also brought out some

MELODY CONSOLE
:;1;t w Wu, Sc,, Depth 240 Anent:at

 o. 77 Motor. Improved Illood Tone Ariu and
I: eproducer. Genuine Mahogany. List Price
 12.1.00 Write for discount.

MELODY NATIONAL SALES CO.
190 N. State Street, Chicago, 111.

Nianuf tcturer
MELODY PORTABLE PHONOGRAPH

important points pertaining to the psychology
of music and how it is helping humanity.

J. N. Blackman's Address
Beginning with the good old days of 1897,

when the talking machine was in reality -only a
toy, J. N. Blackman, the next speaker, brought
all of his listeners through the various stages of
the talking machine industry up to the pres-
ent day. He commented upon the foresight of
the pioneers of the Victor Co., Leon A. Douglass
and Eldridge R. Johnson. Their names were
mentioned because they are monuments of cour-
age and foresight, according to the views of Mr.
Blackman. Ile also pointed out how the trade
laughed in the olden days when the Victor Co.
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proposed what has now come to be known as
its Red Seal library, and also how the trade
giggled when the announcement was made of the
first hornless type talking machine: how the price
was thought to be preposterous. $200. and the
saying was that the only place you would find it
was along Fifth avenue or in the White House.
Sure enough it wasn't long before the Victor did
get in the White House, and this was followed
by an extensive advertising campaign, which be-
gan on the front cover of The Talking Machine
World, showing the familiar Victor trade -mark
and the White House.

With the aid of some newspaper clippings from
recent daily papers he called to the attention of
his listeners some of the grave financial strug-
gles now existent throughout the country. His
purpose in doing this was merely an effort to
show the talking machine dealer what a "ter-
ribly hard time" they had in comparison with
the dealers representing other industries, whose
companies had been inflated in the past kw years
to the utmost capacity and who were at present
undergoing deflation. Upon the conclusion of
Mr. Blackman's talk it was conceded by all that
the remarks he made were most instructive and
constructive, to say the least. This talk by Mr.
Blackman was followed by an evening of danc-
ing, the music for which was furnished by 11,n -
son's Orchestra.

New Tonofone Traveler
E. C. Doyle, who for many years has been

associated with the traveling sales department of
the Shaplcigh Hardware Co., of St. Louis, is
now connected with the traveling department of
the Tonofonc Co., manufacturer of the well-
known Tonofone needles. Since he has been with
the Tonofonc Co. Mr. Doyle has been success-
ful in, doing much tie-up work with Tonofone
jobbers throughout the Northwestern States, as
well as the Northern States of the mid -West. On
the first of the month he left for an ostensive
tour, which will take him throughout the Eastern
and Southern States. He plans to call on all
Tonofone jobbers in those sections.

As regards the business situation with the
Tonofone Co. President J. F. Johantgen stated
in an interview with the representative of The
Talking Machine World that since the first of
the year his sales chart showed a gradual increase
in business. The increase is not one of those
spasmodic risings, but just a gradual one-steady
enough to indicate that as time goes on the busi-
ness situation in the trade will improve materially.

F. D. Hall to California
Frederick D. Hall, chairman of the board .of

directors of thc Hall Mfg. Co., accompanied by
Mrs. Hall, is planning a visit to California in
the course of the next few- weeks. Upon their
arrival in California, Mr. and Mrs. Hall expect
to do quite a bit of sight-seeing and finally
journey down to the southern part of the State,
where they will spend a protracted vacation.
Last year the happy couple made an extensive
tour of the Orient, where they visited the bamboo
forests from whence come the choicest and most
select poles, which are afterwards sent to the
Hall Mfg. Co. plant in Chicago to be cut into
the world's finest fibre needles.

An Expanding Business
Another incident, which characterize- Ow pi,

gressiveness of Frank and Jerry Justine, widely
known as Justine Bros.. was brought to the
attention of the Chicago office of The NVorld
this week by a full -page ad, which appeared in
the Gary Evening Post, of Gary, Ind. The
advertisement was an announcement to the effect
that this well-known Chicago firm had opened
a beautiful retail store in Gary. The new shop.
known as the "House of Music," is located at
540 Broadway, and occupies a frontage of some
fifty feel, with a depth of 123 feet. Besides a
full line of Victor goods'. this new store will
carry an extensive line of high-grade pianos, as
well as a complete crimplement of assorted small
goods, such as band instruments, etc. Fifteen
years ago the firm of Justine Bros. was founded
and has been steadily growing until to -day it

Are You Buying Discounts?
OR

Are You Buying Value?
When You Buy Value Then Only Can

You Sell Quality

Hiawatha commands
Instant Approval

And Complete Satisfaction of
Whoever looks or listens.
And the greater value
That is only found in
Hiawatha Phonographs is
Always productive of sales.

CABINET FINISH SUPREME

HIAWATHA PHONOGRAPH CO.
209 South State Street Chicago, Ill.

has come to he an institution in Cicero, a suburb
of Chicago. The new store is fitted up with
five of Unico's most up-to-date hearing rooms.
racks and counters, whose color scheme blends in
perfect harmony with the rest of the shop, which
is white enamel. Karl F. Schimmel Hennig, who
has been connected with Justine Bros. for the
past ten years, will manage the new store.

EDISON CHANGES IN CHICAGO

Phonograph Co. Disposes of Retail Business to
Raymond Music Co. and Consolidates With
Phonograph Co. of Milwaukee as Wholesaler

CH 'cum, ILL, April 7.-1he Phonograph Co.,
of Chicago. Edison phonograph jobber, has dis-
posed of its retail business to the Raymond
Music Co., which will continue to operate a
retail business at the present address, 229 South

Wabash avenue, and in connection with a line
or two of pianos. It is said to be thc intention
of the Raymond Music Co. to remodel the
quarters and make them among the most
attractive in this section. It is rumored that
the Raymond Music Co. will he run by Ray
Healy, president of the Central Piano Co., but
this is not confirmed at this writing.

The Phonograph Co.. of Milwaukee, will be
consolidated with the Phonograph Co. here,
with \V. Smith. formerly manager of the Mil-
waukee house, in general charge, with head-
quarters in Chicago, from which point will be
met the requirements of the dealers formerly
served by the Milwaukee company.

The Kady Piano Co., of Grand Island, Neb.,
was recently granted the exclusive agency for
the Kimball line of pianos and phonograph:
Okeh records arc also handled.

View of the Tru-Time Motor uith flood
Removed. Built Like a Watch. Semi

for Sample. Price. 5.10

Built for Service and Priced to Use :n
:Moderate Priced Machines

Sample. $19.50.

Motors, Tone Arms, Hardware and Accessories

Wireless Equipment
Head Sets
Lamp Sockets (Not Porcelain)
Panels
Variometers

Vario-Couplers
Aerial Wire
Insulators
Knobs

LAKESIDE SUPPLY COMPANY
416 SOUTH DEARBORN STREET CHICAGO, ILL.
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FROM OUR CHICAGO HEADQUARTERS-(Continued from page 119)

Why Musicians and
Careful People Use

Flexible Point Phonograph Needles

Because They reproduce accu-
rately Original Tone.

Because-One nee-
dle is sufficient for all
Tones, be they"loud,"
"medium" or "soft."

Ordinary needle
after playing one Because- They are
record. Point
worn Hunt. Will convenient and eco-injure record.

nomical.-One needle
is sufficient for several evenings.

Because-They posi-
tively do not scratch
or injure records.

Because They elim-
inate metallic and sur-
face noise.

Write for samples and
revised price list show-

ing Big Profits to Dealers.

Tonofone needle
after playing 20
to SO reoedsPoint sane
width as a h e n
nett. Records
never injured.

c,)//e arn-OfOng,
Matters

110 S. Wabash Ave., Chicago, 1.1.

TO MAKE THE ORGANOLA

Dsvrox, 0.. April 8.-The International Dayton
Product Co.. located in the U. B. Budding. this
city. has been organized to manufacture and sell
the Organola. a talking machine which feature,
the use of organ pipes in reproduction. It is
planned to manufacture eight models, ranging in
price from 5175 to 5450. The officers of the com-
pany are: Harr) S. Key-, president: John S
Wilson. vice-president. and R. E. McMillan, sec
retary and treasurer.

If you have advanced ideas on any sulqect, do
not expect popular applause. The people seldom
approve the pioneer. You must get your joy not
front the cheers of the populace. but from self-
expression. If your ideas are really worth while
and you have confidence in their value to the

orld. the approval of the multitude, as the
"Treasure Chest" points out. will be a matter of
supreme indifference to you.

WALLACE INSTITUTE ENTERS TRADE

Known Throughout Country After Years of
Nationally Advertising Its Reducing Course-
Entire Sales to Be Handled by W. C. Eckhardt
-Record Makes Strong Appeal to Women

CHICAGO, ILL., April 10.-This month heralds the
ittroduction of the famous Wallace reducing

records to the talking machine trade. These
records have been offered direct to the con-
-11111er since their introduction in 1918 by the

Wallace
:nanufacturers. the Wallace Institute. Inc., of
Chicago. The Wallace Institute. Inc., is an
outgrowth of the old Wallace Physical Culture
!nstitute, which was established in Chicago some
twenty-one years ago. Since its organization in
1899 the Wallace Physical Culture Institute has
.ecn catering to big business men of Chicago

.ind the Middle West. To the women have been
'natured reducing records, but it was not until
1918, with the founding of the Wallace Insthute.
:hat these reducing exercises to music were
placed on records and offered to the public.
This concern has used over a quarter of a million
,collars' worth of space in all national publications
published for the benefit of women, and now,
'...hen all the pioneer %earl: has been done, it
i- felt that the time has come to offer the trade
,n opportunity to cash in on this much -sought -
for product.

Accordingly a sales force has been organized
ith W. C. Eckhardt. formerly sales manager of

the Phonograph Co. of Chicago, in charge. After
severing his connections with the Phonograph
Co.. Mr. Eckhardt organized a powerful dealers'
advertising service concern, which was known as
the \V. C. Eckhardt Service. This service was
devoted exclusively to Edison dealers and job-
bers, or individuals identified with the promotion
and development of the Edison retail business.

Mr. Eckhardt is admirably fitted for this new
position by virtue of his long association with
the talking machine trade. He has had six years
of actual experience with promotion work in the
talking machine and music business and knows
dealers in all parts of the United States.

In the organization program which Mr. Eck-
hardt has assisted in working out, provision has
been made for getting tip elaborate window
trims, printed in five colors. These will be sent
to the trade along with handsomely lithographed
hangers. The Wallace Institute has also got out
electrotypes of a la-rge number of cleverly de -

W. C.
signed illustrations, to
local advertising.

The history of the Wallace reducing record is
cry int, ,r Early in his career Professor

Eckhardt
be used by the dealer for

CHARLES F.

1 2 0 0
RECORDS A DAY

WITH

ONE OPERATOR
ON AN

ELMES
AUTOMATIC
DUPLEX RECORD PRESS

Your request will bring you
full information in regard to
this or our other Standard
Hydraulic Presses, Pumps,
Accumulators, Valves or Fit-
tings.

ELMES ENGINEERING WORKS
224iN. MORGAN:ST. Est. 1861 Inc. 1895 CHICAGO, U.S. A.
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Wallace hit upon the idea of teaching in "bulk,"
that is to say, teaching more than one individual
at the same time, and a plan for instructions by
mail followed soon after. This was continued
until 1917, when he thought it might be a good
idea to reach his clientele with his actual voice
on a record, rather than his thoughts on paper.
I lc began in a small way to give personal instruc-
tions to certain of his clientele by means of a
dictating machine, and this aroused so much in-
terest that in the course of a year, or to be more
exact, in 1918, he decided to make this a perma-
nent feature of his business, and accordingly set
about to have disc records manufactured. This.
however, was at a time when the entire trade
was taking everything in the talking machine
line that it could get its hands on and could
spare neither the space nor the time in the
factories to work on such an innovation. Pro-
fessor Wallace was determined to get his re-
ducing record on the market, however, and,
therefore, went out on a protracted inspection
tour of factories and recording plants in the
East, and finally found that it would he necessary

for him to build his own recording and pressing
plants. This he did. A plant was taken over
at Newark, N. J., starting in a small way at
first, which has gradually grown till it is now quite
a pretentious institution. Mr. R. Durgin, publicity
manager of the Wallace Institute, has been hold-
ing down this position since the inception of the
weight reduction idea. Ile has sonic very inter-
esting old newspaper clippings, which arc in
reality of a more or less editorial nature, per-
taining to the %Vallace Institute and its methods.
One Chicago newspaper became interested in it
about (our years ago and made Professor Wallace
a unique proposition. They wrote him, "If you
really have a sure method of reducing folks to
normal, about half of all of our readers will be
interested in knowing about it. Therefore, we
arc willing to give you a large amount of pub-
licity if you will consent to reduce a class of
stout persons of our selection, and work under
the supervision of the doctors and specialists we
will appoint as observers. %Vc make this one
condition, however: We shall publish pictures
and weights daily, and give our readers the

actual facts, regardless on what happens. In
other words, if those you undertake to reduce
should not lose flesh as you prophesy and should
gain weight instead, we will also publish that."
Following the acceptance of this challenge there
appeared for the next kitty (lays a series of
photographs of Professor Wallace and his class.
At the end of that time the heavy -weights had
reduced to the table of correct weights that
determine normalcy.

CATERS TO COLLEGE STUDENTS

Kraft, Bates & Spencer, Brunswick Distributors,
of Boston, Secure Good College Trade

P,nsToN, Moss., April 8.-Kraft, Bates & Spencer,
of this city, distributors for the Brunswick line,
have been developing a nice business among the
colleges through the medium of live dealers near
these institutions. Included arc: Briggs & Briggs,
Cambridge, Mass.; C. A. McNeal, I Ianover,
N. II.; A. D. Bastiene, Williamstown, Mass.; the
Oriole Music Shop, at Mt. Holyoke.

CANTON
Industrial Revival Quickens
Trade - High -Priced Ma-
chines in Demand-Trade News

CANTON, 0., April 5.-Gradual improvement in
the talking machine trade is reported by dealers
in the Canton district. Industrial conditions are
still on the up -grade, and if steel mill operations
continue to improve dealers in all lines will hay.
no reason to complain. Prospects for Spring and
early Summer arc brighter than in many months
and, without exception, dealers reported March
better ill volume of sales than the preceding
month. Record sales arc showing a decided im-
provement, due in a measure to intensive sales
campaigns conducted by many dealers.

At Rhine's Edison shop sales for the month of
February were entirely satisfactory, according to
:Manager Rutledge, and, if anything. there seems
to be a tendency on the part of the public to buy
the higher -priced machines. Little demand for
the cheaper type of machines has been noticed
here during the past mouth. Edison record sale
have been stimulated considerably by the recent
reduction in price.

George C. Wille, head of the George C.
Music Co., Victor distributor, will open a radio
store at Cleveland avenue and Third street in the
near future.

Wilbur E. Pyle, new manager of the talking
machine department of the William R. Zollinger
Co., announces that since assuming charge of this
store's department two weeks ago talking machine
sales have jumped 50 per cent over %Chat they
were a month ago. This department has had no
manager since the resignation of A. E. Jones.
who left the store the first of the year. The de-
partment has been completely reorganized since
Mr. Pyle assumed charge.

The J. \V. Brown Piano Co. is now in the
midst of one of the largest piano and talking ma-
chine sales conducted by a Canton music store in
many years. Many talking machines and pianos.
mostly of the higher -priced type, were moved dur-
ing March, and April looks like another good
month.

Record sales at the establishment of the D. W
Lerch Piano Co. have shown a decided increase
in the past month. Sales of Vocalion, Brunswick
and Columbia records jumped fully 50 per cent
this week with the release of the April numbers
and the outlook is exceedingly bright.

Talking machine sales arc gradually increasing
at the music department of the Klein-Heffelenan-
Zollars Co.. according to Manager Schrake, who
states that he believes people arc becoming more
free with their money.

The popularity of the Cheney and Starr talkine
machines is increasing,steadily in this territory.
according to C. M. Alford, of the Alford & Fryar
Piano Co.
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Study the
SILENT Motor

Its Advantages for Your Line of Talking
Machines Are Self -Evident

The Silent Motor With Spring Barrels Demounted. Note the
Sturdy and Simple Construction.

An Exclusive
SILENT MOTOR Feature.
Sclf-aligning governor shaft,

mounted on universal ball-and-
socket bearing. Eliminates gov-
ernor trouble forever.

Send for Sample and Prices

tt

a

I

THE SILENT MOTOR CORPORATION
CHARLES A. O'MALLEY, President

321-323-325 Dean Street, BROOKLYN, N. Y.
vf.x.,..mag.goomaxmoagnmalihmt.,--mcmcixmcamec=comr=ey.S6:11:041. olArf fT11:1.70:07.0.40.
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DETROIT
61*  

Optinrjsrii Features Trade-
m provement Contimtes-R,

eitals Sales-Tire

Dr.TRolt April 10.-Talking machine busi-
ness in Detroit is more than holding ;In Own: in
fact, it is showing steady improvement and with
the Lenten season about over dealers believe there
will he quite a spurt in sales towards the end of the
month and all through the month of May. When
we hear the complaints of men in other lines
of trade we begin to feel that the talking machine
dealer has little to complain about. Industrially.
Detroit is showing great signs of improvement
and the number of people employed is on the
increase. so that in reality the talking machine
dealers are justified in anticipating better busi
'less for the next few month* at least.

Max Stra-burtz, of the Max Strasburg Shop,

handling Victor. Columbia and Jewett phono-
graphs, says that. while business is not "rushing,"
he hasn't a thing to complain about. "People
will buy phonographs as soon as they can afford
to." he remarked. "People want them as much
as they ever did; young people are getting mar-
ried; new homes and apartments are being estab-
lihed and there will always be a demand for
our product. but we cannot expect that people
are going to buy them when they have no posi-
tions, or when they are uncertain as to how
long they will be employed. You must remem-
ber that, after all, the masses comprise the major
number of buyers of talking machines and their
prosperity means the prosperity of the dealer.
When they arc not prosperous we must take our
medicine proportionately."

Weekly Recitals at Grinnell Bros.
Grinnell Bros. have been giving weekly re-

citals on NVednesdays in their Victrola Audi-
torium in the basement of their main building
on Woodward avenue and they have been attract-
ing considerable attention. The artists comprise
the best local talent available and the playing

Special
to Sell
Victrolas

month. To all Z0 us
to furnish this 7,ill not
Hipor con III the
:cast-ond you'll find
it of definite value in
making np your order.

Grinnell

Opportunity
More

ITH the coming of Spring,
and the days of re -decorat-W
ing and rearranging in the

home and the addition of new fur-
nishings, is surely a most excellent
time for an aggressive selling
campaign.

Your buying public is right now
thinking of how to make the home
more attractive and enjoyable-and,
what better means to accomplish this
than through purchase of a Victrola
-or what better time to make a
special drive for sales?

You'll Find the
Grinnell Stock and
Service a Real Aid
Be sure you have the instruments

and Records that will enable you to
take full advantage of the extra sales
to be made at this particular season.
Go over your stock today-send in
your order today. We are splendidly
prepared to immediately supply you
with the merchandise you need for
the increased business so surely and

. easily to be had right now.

Bros
Wholesale R is 1 ri b a tors
of Vidrolas and Records

State Streets, DetroitFirst and

of the latest Victor records is always a part
of the afternoon program.

C. II. Grinnell, manager of the Victor whole-
sale department of Grinnell Bros., was in New
York last month attending a meeting of the
executive committee of the National Association
of Talking Machine Jobbers.

The Victor record "Angel Child" is having a
big call and it promises to be one of the biggest
hits of the year.

Many Talking Machines as Prizes
In connection with the Music Memory Con-

test being conducted in the Detroit schools,
partly sponsored by the Detroit News, The Edi-
son Shop, through Mr. Sweeney, in charge of
the retail department, has offered a handsome
console machine to the school that wins first
prize. The Detroit News has offered seventy-five

'upright talking machines as prizes to be dis-
tributed among winners. The winners will be
decided at a grand finale to be held at Orchestra
Hall, April 26. In connection with this contest,
which has been going on for some time, dealers
have had quite a call for records, as well as
piano player rolls, containing, the themes men-
tioned in the contest and, in fact, on some of
them have had to reorder.

Growing List of Cheney Dealers
The Van Korn -Shower Co.. with offices at

201 Farwell Building, is distributor in the
State of Michigan for the Cheney and it has
a very nice list of dealers in Detroit, nearly
a dozen. among them some of the best stores
in the city, including the J. L. Hudson Co., Cable
Piano Co., Noble Piano Co. and the Robinson -
Cohen Co.

Some New Brunswick Accounts
P. J. Gordon. manager of the Brunswick de-

partment of the 3runswick-Balke-Collender Co..
tells us that Brunswicks arc selling better than
ever in its entire history. The latest and biggest
acquisition was the Cable Piano Co. for its store
at 1420 \Voodward avenue. and the branch store
in Ludington. In time Mr. Gordon expects to
have every Cable store in Michigan handling
Brunswicks. Some of the other important new
accounts arc Lampe & Tanner, 11728 Hamilton
Boulevard: Kelsey & Garrettson. Birmingham.
Mich.: Barack Bros., 6325 Woodward avenue,
Detroit: Stoffiets Phonograph Shop. Ann Arbor,
and F. J. Iledrich. Wyandotte.

Display at Builders' Show
Mien the Builders' Show took place at the

General Motors Building. March 18 to 25. the
Brunswick Shop of Detroit had a very attractive
exhibit of period and console models. It was
the only phonograph display. and Manager Quinn,
of the Brunswick Shop, said it was productive
of good results. The exhibit actually attracted
a great deal of attention and comment, as the
show was very largely attended.

A number of dealers have already added radio
outfits apd most of them have been solicited.
but we find most of the dealers watching the
development of the radio and waiting to sec
how far-reaching it will be.

Service Department for Jewett Dealers
A. A. Fair. sales manager of the Jewett Phono-

graph Co., reports that each month is showing
a healthy increase. The sales department has
been considerably augmented and with the addi-
tion of a service department, in charge of Miss
Nelson, dealers arc finding the Jewett a more
attractive proposition than ever before. "Yes,
we have added dozens of new accounts in every
section between Chicago and the western part
of New York State." said Mr. Fair. "We arc
still unprepared to take dealers on in every
State, but as we increase production and our
selling force we hope to give every attention to
the numerous requests which have come to us
for the line. We are building slowly but surely.
We don't want to develop our business except
on a solid foundation-that's why we are going
along easily, but carefully. The outlook for the
balance of the year is very good and the beauty
of it is that our dealers arc re -ordering right
along."

Rapid Progress of Vocation Line
Sam Lind. of the Lind & Marks Co.. distribu-
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tors for the Vocalion line, is more optimistic than
ever about the line. Since his company started
fully one hundred new accounts have been estab-
lished and many more could be if the sales force
were larger. This is something that Mr. Lind
has under serious consideration. Both record
and machine business is good and the quotas set
for each month this year have so far been
reached. "We haven't a kick in the world
coming." he said to The World correspondent.
"We are doing more business right along and all
our dealers are enthused over the records and
the machines. As general conditions improve,
so will our business on a larger scale than ever."

Activity at Columbia Headquarters
There is considerable activity around the

wholesale branch of the Columbia Graphophone
Co., indicating that business is improving for
Columbia dealers. W. H. Shutnacher, in charge
of Dealer Service, is very busy showing dealers
how they can increase their sales by the proper
window displays, proper advertising and proper
selling methods. There are about forty Columbia
dealers in Detroit. The Detroit branch covers
all of Detroit, half of lower Michigan and part
of northern Ohio. H. A. Gardiner, branch man-
ager, has been here for several years, succeeding
Sam E. Lind, who resigned to engage in business
for himself. Mr. Gardiner frame from Newark,
N. J., and is a pioneer with the Columbia Co.

The Columbia record of "Angel Child" and
a Jolson number on the other side is proving
a tremendous hit with Columbia dealers. It is
double value for the money, the Jolson number
alone being sufficient to cause it to sell big.

New Columbia dealers arc the Michigan Music
Co., Detroit, and the Wauseon Music Shop, of
Wauseon, 0.

A. A. Grinnell, treasurer of Grinnell Bros., is
back from a two weeks' vacation at French Lick
Springs-playing golf most of the time.

The fellow who is always bragging about what
he is going to do is so busy telling about it
that he seldom has time to put his ideas into prac-
tice.

OPENS HANDSOME BUILDING

Haverty Furniture Co. Moves Into New Home
at Houston, Tex.-Columbia Department At-
tractively Arranged-Has Ten Stores

Housrox, Tex., April 6.-The Haverty Furniture
Co., one of the leading retail organizations in the
South, with branch stores in many important
cities, opened a new building here recently. The
new home of the company in this city is located
in a six -story building at Fannin street, near
Capitol. and a cordial invitation was extended to
the public to be present at the formal opening of
the building.

The first floor contains the offices of the com-
pany, with a limited number of general display
fixtures. The third floor, which is exceptionally
attractive, houses the Columbia Grafonola de-
partment, and a feature of this department is a
bungalow interior of three rooms for demonstrat-
ing Columbia records.

The Haverty Furniture Co. has been remark-
ably successful with its Columbia departments
located in ten stores throughout the South, and
the department in the new Houston store gives
every indication of being one of the leaders in
sales totals.

"BLUES" SINGER PROVES SUCCESS

Leona Williams, one of the latest additions to
the ranks of Columbia artists, is attaining signal
success in the rendition of "blues" for the Colum-
bia library. Miss Williams is well known to
vaudeville enthusiasts throughout the country, as
she has been appearing on big time for a number
of years. She has become recognized as one of
the leading singers of "blues" and syncopated
music, and Columbia dealers are awaiting with
interest several of her new records that will be
released shortly.

Never make a statement unless you can back it
up. Likewise, never make a promise unless you
arc prepared to keep it to the letter.

CIRCUIT COURT REVERSES DECREE

Decides in Favor of Long Furniture Co. in Cabi-
net Suit-Reverses Lower Court

The United States Circuit Court of Appeals for
the Second District handed down a decision a
fortnight ago, deciding in favor of Lawrence J.
Rooney, a local dealer, and the Long Furniture
Co.. of Hanover, Pa., in the suit brought by Bee -
croft & Blackman, Inc., against Mr. Rooney and
the Long Furniture Co.

This suit had been tried originally in the
Southern District Court of New York and Bee -
croft & Blackman, Inc., had been successful in
their claim that the defendants had infringed
Letters Patent No. 1,244,944. This patent, which
had been granted to Clement Beecroft and as-
signed to Beecroft & !Stickman, Inc., covers a
cabinet for talking machines, involving certain
distinctive features as to moulding, etc.

Mr. Rooney and the Long Furniture Co. ap-
pealed from the decision of the U. S. District
Court and the decision ju,t handed down by the
U. S. Circuit Court of Appeals reverses the lower
court and gives the decree to the defendants.

CABANAS VISITS NEW YORK

Columbia Representative in Mexico Is Optimistic
-P. M. Brown Doing Splendid Work

Rafael Cabanas, vice-president and general man-
ager of the Cie. Parker Mexico City, Mex-
ico, exclusive sales agent in Mexico for Columbia
product, was a recent visitor to the Columbia
executive offices. Mr. Cabanas stated that condi-
tions in Mexico were growing better (lay by day,
and that his company was closing a splendid Co-
lumbia business. Associated with Mr. Cabanas
as manager of the Columbia division of Cie. Par-
ker is P. M. Brown, who was connected with the
Columbia Graphophone Co. for ten years, and
who resigned as assistant manager of the Colum-
bia export department to become a member of
Mr. Cabanas' organization.
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La Velle Bobolink Books
1. The Ideal Gift.
2. The Biggest Dollar Value on the Market.

Reasons Why They Are Unsurpassed in Value and Quality
1. Gil:rain two 7-111r11 dori!dt-iaccd record---tlii kt the 1);.Lving surface
of records in any other child's song and record book.:
2. Each book is in a heavy folding cardboard container beautifully printed in
four colors.
3. The covers as well as the illustrations of the book arc in four colors designed
by the foremost child artists in the country.
4. Books are 11 x 16 inches and contain sixteen pages.
No. 500-Bobolink Song Rook No. I

711s-401,1 King Cole
rhoosing the (preen

The Postilion
No. MI Bobolink Song Book No. 2

7101 The Tune of the Forge
Jingle bells 4.4.0.1 Atoning

7102 Broler the Dreamland Tree 7110- The Gypsy Carp
The Sunny South The Party

No. .530 LaVelle Tsilkinz 1;.tnie Books
sl:: The Fernier In the Dell
Sit,- Here We Go mound the Mulberry

Bush
id11-1-London Bridge Is Palling Down
%11 -1 --John Brown Mid a Little Indian

Dealers. are you proiberir supplied? If not, order at once and see what rapid sellers

No. TM-Bobolink Rending Book No. 1
7101 Pretty Bobolink

Ion. Old Dog and Pussy
71st, Heel and Toe

SWiei 0011 Night
No. 511--Rolodink Reading

7112- In the ILonyard

I hey are. .% Isr:e  Isp ap r.o k free wt, h ever} gr."... order.

Book No. 2

Send for ratalogur and price list. There are liberal di to ter you.

LA VELLE MANUFACTURING
NEW HAVEN Dept. A

EaVeik 1-'"414A"
+k
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CONNECTICUT



124 THE TALKING MACHINE WORLD AFPIl.

g
=--

==
=-The Last Word =Make this your B

=
=
a--

in Electric
Phonograph Motors

leading line for
the comingseason -a=

=

==.
=

= .
--.

=
.==

====
:=.

.--1..

=

=

=
.s-.._

a
-

==
===
=--=

=--

VT
.

- 6- as  .
. ., t.C. - il 4r.

, --.:-.,.....

-3,-
f oig

.
I*

.

=a

=

=--==

a-

--.-
===
---
...---=
---

a

E

=
=

==-

._--..

=

--=

The

in

Adjustable
with

-Record
Never

electrical
conjunction

fails

Electromophone
to

stops
!

Absolutely

any
stopping

!

voltage.

with
automatically

the
device,

Silent

Tone

Electromop
which

on

arm

last

equipped
operates

h one
note

=-7=_
-NE

-=-=
a--

=
==

_==

-:E-:

-.-F.

1--==
==-

m
=
--=_

_.=

==

=
=-
==

:_-.-=

The

19

THE
CITY

Sole Selling

STERNO
ROAD

Rights of This

MANUFACTURING
Unique

-

Mechanism

LONDON,

Are in

E.

the

C.,

Hands of

CO.
ENGLAND

=
==
=_=

====
==
_
==

.41111111111111111111111111111111111111111111111111M111111111111111111111111111111111111111111111 IR



.Nrriti. 15. 1922 THE TALKING MACHINE WORLD 125

INTRODUCES NEW CABINET

Celina Specialty Co. Announces New Console
Cabinet for the Installation of Small Machines
-Has Many Interesting Features

CELINA, 0., April 5.-The Celina Specialty Co.
has placed upon the market its new console cabi-
net No. 50, which is designed for use with the
Victor portable machine. The cabinet is designed
in a fashion which permits the easy installation

Console Cabinet No. 50 Complete
or removal of the machine without in any way
marring or detracting from the appearance of the
console. An extension handle is furnished so as
to permit of easy winding and special needle cups
are provided at a convenient place in the cabinet.

Showing the Interior Arrangement
These cabinets arc finished in mahogany or
golden, wax and fumed oak.

In a chat with The World representative Theo.
K. Brandt, of the Celina Co, said: "Business
is undoubtedly picking up and apparently general
business conditions are all on an upward trend.
Our console business is splendid and we make
five model-. r.t, r- enjoying n, hare

Announcing
the opening of our New Recording

Laboratories

48 WEST 39th STREET
These new laboratinics arc modern in
every respect and we arc well equipped
to give you the best results in your record-
ings. Now recording for five companies.

We solicit your business

We also give attention to personal recordings

MANHATTAN RECORDING LABORATORIES
48 West 39th Street

TELEPHONE FITZ ROY 137

New York

01 popularity. Fall should find the console busi- Werlein sales force turned
'less accentuated, for we expect sales of portables Mr. and Mrs. Powell were
this Summer to be far ahead of the sales of the handsome present from the
Summer of 1921."

B. G. POWFLI. NOW A BENEDICI'

Manager of Victor Department of Philip Werlein.
Ltd., Weds Miss Frances Johnson- -
ORLEANS, LA., April 4.-The marriage of
Powell, manager of the Victrola depart-

ment of Philip Wedeln, Ltd., to Miss Frances
Johnson. formerly assistant manager of the Vic-
trola department of Maison Blanche, was cele-
brated here March 7.

Mr. Powell is widely known throughout the
talking machine trade. For about seven years
he was connected with the Columbia Grapho-
phone Co., where he was awarded a number of
prizes for salesmanship. Ile is a graduate of
the Red Seal School of the Victor Co. For a
number of years he was manager of the Victrola
department of Maison Blanche and it was while
there that he met and knew Miss Johnson, who
was his assistant.

Miss Johnson is very popular among the music
people of the city and has made friends of all
whom she has served.

Among the prominent talking machine people
at the wedding were: Mrs. G. S. Britton, 1. L.
Abbott, credit manager of Verlein's; W. P.
Berry. of the Ow) er Muse Store. The entire

Ni

B. tr.

out for the event.
the recipients of a
Werlem employes.

B. G. Powell
The newlyweds spent their honeymoon in Florida
and have just returned

NATIONAL METALS DEPOSITING CORPORATION
FACTORY

34 East Sidney Ave., Mt. Vernon, N.Y.
Telephone. Oakwood 8845

A PERFECT

NEGATIVE

FROM THE -

WAX

MOUNT VERNON-NEW YORK
MANUFACTURERS OF

WE DEPOSIT THE

FINEST COPPER
IN THE WORLD

FOR YOUR CONVENIENCE
DELIVER RECORDED WAX

TO OUR LABORATORY

miNOrrliEk
- rAk0 RAlryy

'K

(11M

A PERFEC

DUPLICATION

OF THE -

\<AX

LA BORA TOR

415 Fourth Ave, New York, N.Y.
Tel. Madison Square 663

OUR

IMPROVEMENT
ALL STAMPERS

HAVE

HIGHLY POLISHED

MACHINED BACKS

quALIT
DURABILir

PERFECT
WORKMAN-

SHIP
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All day through, no mat ter what I do. I see those haunting eyes:

BLACK
EYE

HEAR IT
NOW

Try I may - I never get a -day

ANovelty Blues FoxTrot

You cant go wrong
Wang FE1STson.g

L T EIS
FOREIGN VALUATION TO BE BASIS UPON WHICH

DUTY ON MUSICAL INSTRUMENTS WILL BE PAID
Senate Finance Committee Is Reported to Have Agreed Upon Plan Whereby Duties of 45 Per

Cent of Ad Valorem Value, Based on Foreign Valuation, Will Be Placed on Musical Instruments

rrom Our Special Correspondent)

WASH INGTON, D. C., April 8. -The re -impo-
sition of the duties levied on musical instruments
under the Payne -Aldrich Tariff of 1909 is now un-
derstood to have been agreed upon by the Sen-
ate Finance Committee. After considerable dis-
cussion of these duties the committee has prac-
tically agreed upon the manner in which musical
instruments shall be treated and it has been inti-
mated that they will be made dutiable at 45 per
cent ad valorem. based on the foreign valuation.
Strings composed wholly or in part of steel or
other metal will be given a similar rate and all
other wire will be dutiable at 33 per cent. Manu-
factures of catgut, it is understood, will be duti-
able at 50 per cent ad valorem. The bill as

passed by the House provides a duty of 35 per
cent ad valorem, based on American valuation,
for musical instruments and strings, with an ad-
ditional specific duty of $1.50 each for violins,
violas, violoncellos and double basses. Tuning
pins would be dutiable at $1 per thousand and 25
per cent ad valorem and talking machine phono-
graphs and parts would be dutiable at 30 per
cent ad valorem.

There is now no doubt but that the Senate
Finance Committee will reject the American
valuation plan and provide for the retention of
the present system of basing duties on the for-
eign value of the imported merchandise, with
provisions authorizing the President to increase
all rates of duty by not exceeding 50 per cent
upon a finding that the rates provided in the
law arc too low to permit of the domestic pro-
ducers competing with foreign manufacturers in
similar lines. At the same time, in the event
of a showing that a monopoly exists in the
United States with re,pect to any article, the
President would be empowered to reduce the
rate of duty thereon to an extent of not exceed-
ing 50 per cent.

President Harding has indicated that he ex-
pected the Finance Committee to agree to the
foreign valuation plan with the authority granted
him to make changes in the rates and the fur-
ther provision that the President may act in
cases where it is found that there arc unfair
practices existing in foreign commerce.

Members of the [louse who are interested in
the problem have declared that they will not ac-
cept any new tariff legislation that does not pro-
vide for the basing of all ad valorem duties upon
American values. The Finance Committee,
therefore, is making up two accounts, one with
rates so based and the other with rates based
on foreign values, the latter being considerably
higher than the rates in the Fordney bill. The
Senate is hoping to show the House that the
rates based on the foreign valuation arc so high
as to provide adequate protection to the domestic

manufacturers, yet not to shut out imported mer-
chandise.

Indications arc that it will take fully two
months to get the bill through the Senate after
it is presented. That means that approximately
a year will have elapsed from the time it was
adopted by the House. for it was passed by the
lower body on July 21, 1921.

The Reynolds' valuation investigation report.
showing the selling price ill this country of the
American and imported article of all commodi-
ties that carry ad valorem rates in the House
bill, was used by the Finance Committee as an aid
in arriving at the rate which will appear in the
Senate bill. This report was not intended as an
argument for or against American valuation, it
is pointed out by members of the committee,
but to give the committee data that would assist
it in its work.

The report gives details as to the foreign sell-
ing price, the landed cost-getting the goods to
this country-the amount of duty paid under the
present tariff law. the importer's overhead and
profit on his land cost. which would be the total
of the foreign cost: the landing charges and the
duty, and the selling price of-the importer in
the American market. As the comparable unit
to the importer's selling price, the Reynolds com-
mittee took the net factory price of the Ameri-
can manufacturer.

A large number of musical instruments were
investigated for the committee. It was found,
for instance, that there is no foreign competi-
tion with the domestic phonograph, but that
twelve -inch phonograph records from Germany,
having a foreign value of 48 cents each. cost
6.65 cents for landing charges, etc.. pay a duty of
12 cents at the present rate of 25 per cent, mak-
ing a total cost here of 66.65 cents, and arc sold
for 77 cents each, leaving the importer an over-
head and profit on landed cost, including duty, of
10.35 cents, or 15 per cent, while the comparable
domestic record is sold at 83 cents. Similarly.
ten -inch records having a foreign value of 32
cents arc sold here for 55 cents. leaving an over-
head and profit of 10 cents. or 22.2 per cent, while
the domestic record is sold for 61 cents. Under
the House bill these records would carry a rate
of 30 per cent, based on the American valuation.
while under the 1909 tariff they were rated at
45 per cent, based on foreign valuation. Spun
steel strings from Germany also arc sold here at
less than the similar American article, while, OH
the other hand, the American harmonicas arc
sold for less than the German product. while do-
mestic cornets. trombone., and brass cymbals are
sold for less than the same imported instrument.

\'era Henderson is the proprietor of a new
talking machine shop at Mt. Pleasant. Mich.

E. G. HOCH PUSHING CHENEY LINE

Cheney Phonograph Popularity Increases in
Northwest-Edward G. Hoch Co. Enjoys Rec-
ord Business in March

NIINNEAPOLIS, NIINN., April 8.-One of the most
enterprising members of the talking machine fra-
ternity in this territory is Edward G. Hoch, head
of the Edward G. Hoch Co., 104 Third street,
North, Cheney distributor for Minnesota, North
and South Dakota, Montana and part of Wis-
con sin.

Although this concern has only been acting as
a distributor for the Cheney line for the past two
years it is largely responsible for the progress
made for this machine in its territory. In a state-
ment concerning business conditions Mr. Hoch
states that the Cheney line is steadily gaining
in popularity, as attested by the fact that the
business of the company in
cess of the combined months of February, March
and April of last year.

PONSELLE RECEIVES OVATION

Famous Operatic Soprano and Columbia Artist
Appears in Evansville-Receives Exceptional
Co-operation From Prominent People

EVAxstuLE, ixn. April 5. -Rosa Ponselle, famous
operatic soprano of the Metropolitan Opera Co.,
and an exclusive Columbia artist, appeared re-
cently at the Central High School Auditorium
and received an ovation from a crowded house.
Miss Ponselle appeared in this city without a
guarantee, so that she could help the music com-
mission of Evansville in its efforts to develop
the public's music appreciation.

Mayor Bosse bought outright 100 tickets for
distribution among his. employes, and on all sides
were evidences of unusual co-operation. The
show windows of the Evansville Courier, reserved
for nationally advertised products, wcrc given
over to a Columbia and Rosa Ponselle window
display exclusively. Local dealers also aided in
success of the event.

CONTEST BRINGS SONORA PUBLICITY

CARTHAGE, N. V., April 10.-The firm of Webb
& Cook. Sonora phonograph dealers here, has
gained a great deal of publicity and has also suc-
ceeded in attracting considerable attention to
the Sonora line of phonographs through an ad
writing contest. in which many pupils of the local
high school participated.

MOTORS
DOUBLE SPRING

Suitable for Portable Phonographs
Stock On Hand, Ready For Delivery

Sample $3.75-Write for One
MERMOD & CO., 874 Broadway

N. Y.
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LEANINGS/740 R L Die MUSI
RECORD OR ROLL TRADE UNHURT BY SHEET MUSIC SALES
Interesting Facts Deduced From Questionnaire Sent Out by Trade Service Bureau of Music Indus-

tries Chamber of Commerce Regarding Effect of Record and Roll Sales on Sheet Music Trade

Several years ago there was considerable dis-
cussion regarding the effect of talking machine
and player roll sales, and particularly sales of
word rolls, on the sheet music business, the gen-
eral opinion among the music publishers being
that their business was suffering through the in-
creasing popularity of the rolls and records. Re-
cently, however, this opinion has been changed
somewhat, as sheet music sales kept up to a fair
level. but no real figures to prove that roll and
record sales did not hurt the sheet music business
were available until a few weeks ago, when the
Trade Service Bureau of the Music Industries
Chamber of Commerce made inquiries along that
line.

In reply to a questionnaire sent out by the
Bureau as to the effect of the music roll business
on sheet music sales, a number of retailers, thirty
in all, provided information that is both interest-
ing and satisfying. The questions and answers
were as follows:

I. Do music roll sales increase sheet music de-
mand? Yes, 22; no, 5; doubtful, 2.

2. Do music roll sales decrease sheet music
demand? Yes, 1; no, 23; doubtful, 1.

3. Do music roll sales affect sheet music de-
mand? Yes, 22; no, 5; doubtful, 2.

Out of thirty replies received, the greater share
of the comments emphatically expressed opinions
that music rolls increased sheet music demand;
a number said that each helped the other, and
several said that phonograph records were a more
positive aid.

The above arc the first accurate data along these
lines that have ever been gathered. However, in
other directions the reports arc substantiated.
For instance, during the past eighteen months
many talking machine record dealers who hereto-
fore had not stocked sheet music have done so.
It has been estimated by the leading sheet music
jobbers of the country that over a thousand such
dealers have either opened up sheet music de-
partments or have stocked the most popular
sellers during the past year.

At several meetings of the Talking Machine
Men, Inc., an organization comprising retailers
in New York, New Jersey and Connecticut terri-
tory, the question of installing sheet music as an
accessory has been discussed. The expressions
of those dealers who had opened such depart-
ments invariably were that it was a healthy addi-
tion to the talking machine record stock. Not
only was it found to be profitable. but more often
han not proved to be a magnet to attract trade.

The fact t hat the sheet music publishers and
distributors have done much to encourage the
opening of such departments should eliminate
any doubt as to where present-day opinion stands
in that field.

On the other hand, the fact that the talking
machine dealer has taken kindly to the sale of
sheet music should demonstrate that there is no
question in his mind that it is not only profit-
able but that it in no wise affects an already
established business.

CADMAN WRITES MOVIE SCORE

Special Music for "The Rubaiyat" Composed by
Charles Wakefield Cadman

"The Rubaiyat," the Ferdinand Earle produc-
tion, dramatized from the famous quatrains of
Omar Khayyam, the Persian poet of the eleventh
century, has had special descriptive music written
for it by Charles Wakefield Cadman. The East-
ern Film Corp. is exploiting this production,
which is to have an invitation presentation at The
Ambassador before being brought before the gen-
eral public at a Broadway theatre, and then sub-
sequently in the principal theatres of other parts
of the world.

Charles Wakefield Cadman is the author of
hundreds of musical compositions, including the
opera "Shancwiss."

NEW FEIST NOVELTY

"People Like Us" Being Used Extensively in
Vaudeville and for Dancing

Leo Feist, Inc., has just released a new song
entitled "People Like Us." This is a novelty
number which in a short space of time, no doubt,
will be one of the most popular songs in vaude-
ville. It is very timely, full of good clean humor
and where it has been sung has been enthusiasti-
cally received. Seemingly there is a laugh in
every line.

The dance arrangement of "People I.ike Us"
it, fox-trot form is now being placed in the hands
of orchestra leaders and the appealing melody,
together with an attractive rhythm, should make
it popular.

I regard music not only as an art whose object
is to please the ear, but as one of the most pow-
erful means of opening our heart> and of mov-
ing our affections.-Gluck.

OSCAR A IlLER'S ORCHESTRA

Organization Formerly Known as the California
Ramblers Now Known by Above Title

Announcement has been made of the change of
name of the organization known as the California
Ramblers to Oscar Adler's Orchestra. Even un-
der the former name this orchestra was under
Mr. Adler's direction and was very popular in
recording circles. Oscar Adler's Orchestra is
now headlining on the Keith Circuit and has just
concluded a successful engagement at the Palace
Theatre, New York. The orchestra is booked on
this big circuit for three years solid. It is Mr.
Adler's intention to devote considerable time to
recording work- The extensive way in which this
orchestra will be featured in the leading vaude-
ville houses of the country during the next
three years, Mr. Adler feels, will act as an ex-
cellent vehicle for the sales of his recordings.
It is his intention to communicate with the deal-
ers previous to his arrival in each city and tic
up his appearance with extra effort in record sales.
Mr. Adler is a finished musician of marked abil-
ity and his orchestra has never failed to stand
out as one of the big features of the Keith bills.
The dealer will also have an excellent oppor-
tunity to make use of the theatre program during
the time this orchestra is billed to advertise the
recording of the selections played. The program
is changed frequently, thus keeping his act up
to the minute and featuring the newest record
releases. Mr. Adler has opened headquarters in
Suite 306, 245 \Vest Forty-seventh street, New
York City, to provide a convenient address for
recording purposes.

BORNSTEIN SAILS FOR EUROPE
Irving Berlin, Inc., Manager Goes Abroad-

Berlin Also Sojourning in Italy

Saul H. Bornstein, of Irving Berlin. Inc., sailed
for Europe on the "Mauretania" last month for
a six or seven weeks' tour of Great Britain and
the Continent. He will make a general survey
of business conditions on the other side and
transact some important business for his con-
cern.

Irving Berlin, who sailed last week on the
"Olympic." will remain abroad for a few weeks,
Italy being his objective. The famous com-
poser plans to write next year's "Music Box
Revue" while abroad and also rest up a bit from
his activities in connection with the publishing
business.

The advertiser who has cold feet now will be
cold all over two years front now.

MR. DEALER ! These Numbers Are Advertised From Coast to Coast

LONESOME MAMA BLUES SUPPOSE THE ROSE WERE YOU
By the Composer who wrote "Dangerous Blues."
The feature song of the biggest Blues and Jazz
singers, and the orchestra favorite Fox Trot.

By Lucien Denni. He wrote "Starlight Love."
Kitty Gordon's knock -out Hit.

Hundreds of other acts using it.

Make Your Profit-Have Them in Stock!
OTHER BIG SELLERS

12TH STREET RAG-Song DANGEROUS BLUES
12TH STREET RAG-Instrumental MANILA MEMORIES

KISS ME DEAR

J. W. JENKINS' SONS MUSIC CO. Kansas City, Mo.
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...isi' BECAUSE" MAKES ITS DEBUT

New Musical Comedy Well Received by Broad-
way Critics-(farms, Inc., Publishing the Score
-Several Numbers Will Prove Hits

Musical comedy made its appearance at the
Earl Carroll Theatre. New York, for the first time
with the opening recently of "Just Because,"
15)01; by Anna Wynne O'Ryan and Helen S.

Woodruff, with lyric, by Miss Woodruff and
music by Madelyn Sheppard. "Just Because" was
presented in gala fashion with an excellent cast.
(4 course. with such a quartet of estimable ladies
standing sponsor for this latest child in the line
of musical plays. it could not help being a re-
filled, polite and pleasant infant. Moreover, a
great deal of money has been expended on its
dressing and settings.

The book is inspired by sentiment: in fact.
"young love" breathes in every situation through
the plot, in the lyrics and the tinkling and tune-
ful score. The heroine in the case is Mignonette.
and as played by dainty Jane ,r son is a,

fragrant as her name. Quecnie Smith danced de-
lightfully, and Olin Howland also scored in one
of the leading comedy roles. Frank Moulan pro-
vided many of the laughs, and Charles Trow-
bridge assisted ably.

The plot concerns a family of nine daughters,
the youngest of whom falls in love with the su-
perintendent of an adjoining orphanage. In order
to charm him more easily she becomes an inmate
of the institution and there subdues him by her
solos. The songs in the order of their merit are:
"Just Because." "Oh. Those Jazzing Toes," "Day
Dream Bay." "Love. Just Simple Love" and "I'll
Name My Dolly," all published by Harms, Inc.

TO SUPERVISE ORCHESTRATIONS

J. Bodewalt Lampe, the well-known arranger,
who for years has been connected with the staff
of Jerome H. Remick & Co., will supervise the
arrangements and orchestrations for Vincent
Lopez's Hotel Pennsylvania Orchestra. This
latter organization has been signed to record
for one of the leading talking machine firms.

JENKINS HITS IN DEMAND

Very Active Season Reported by Publishing Divi-
sion of Kansas City Firm

KANSAS CITY, Mo., April 8.-The publishing
division of the sheet music department of the
J. NV. Jenkins' Sons Music Co. never had a more
active season than the present. The professional
department is receiving many requests from
vaudeville singers who are using Jenkins' songs
in their programs and practically every recog-
nzed dance orchestra in the country is playing
such numbers as "Lonesome Mamma Blues" and
"Suppose the Rose Were You." Other active
numbers are "Dangerous Blues," "Manila Mem-
ories," "Kiss Me, Dear" and "Lullaby Moon," to
mention a few of the leaders.

The Spring campaign recently inaugurated by
the publisher on the above numbers is the most
elaborate ever arranged by that organization and
covers every angle of musical activity in the en-.
tire country. Present indications point to excel-
lent results from this campaign.

E SONG OF SONGS

John Steel Vaughn Comfort

Jack Snyder, who . rots this

I Learned to Love'
wonderful vocal Waltz'Ballad, has had the honor of having HEADLINERS

sing it to a SENSATIONAL SUCCESS

Two consecutive weeks at B. F. KEITH'S PALACE THEATRE
By JOHN STEEL and VAUGHN COMFORT

Et poor eel a MOUT Qui tout neen

And ne'er for -

ret Thaf in May- time 1 learned to love

Both singing "IN MAYTIME I LEARNED TO LOVE" to baffling applause, with the entire PRESS OF
NEW YORK mentioning it week after week as the SONG HIT OF THE SEASON.

"IN MAYTIME I LEARNED TO LOVE" Is Just the Kind of a Heart Song That Gives a Stamp of Merit to an Artist
Who Can Sing It.

"The Song That Can Make an Act" "The Headline Song for Headliners"
1658 INENN YORI.

BROADWAY Jack Snyder Publishing Co. N. y.
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Announcement:

Oscar Adler's Orchestra
formerly

California Ramblers

Now Headlining on Keith Circuit
Open for Recording Engagements

LS
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Address Correspondence to
OSCAR ADLER : Suite 306
245 West 47th Street, New York City

MELODY SUPERSEDING JAZZ IN THE ORCHESTRAL DOMAIN
Old-time Jazz Craze Has Been Replaced by Music of a Much Higher Type Which Is Interpreted by

Orchestras of Real Merit-Movement Marks a New Era in Dance Music

We who have been standing on the side lines
have watched for a long time past the wails
and propaganda against what is termed "jazz."
We saw that the effect of these vocal outbursts,
campaigns and decisions to bury jazz were hav-
ing little or no effect and we came to the con-
clusion that jazz, like any other novelty, must
run its course and spend itself.

That it has done just that must be the con-
clusion of anyone who attends the dances at the
hotels, dance palaces and cabarets. The present-
day orchestra is iar from a jazz band; indeed.
none of the popular orchestra leaders would
allow himself or his organization to be billed
as such. They are now society serenaders, nov-
elty and symphonic syncopators. They no
longer have the noisy effects that were part of the
jazz aggregation and only in a few instances do
we see the eccentric leader who is given to
physical gyrations.

Melody is the slogan of the present-day orches-
tra and carrying out the musical theme, pos-
sibly with syncopated effects, is the prominent
feature of every dance program.

No one would dare call Paul NVhiteman's Or-
chestra a jazz band, nor that of Isham Jones or
Eddie Elkins. These are the leaders in the dance
world and it is to them that every small orches-
tra leader looks for his style. It is from them
that he takes his methods and by following such
leaders enjoys success.

Edgar Benson, who practically controls most of
the high-class orchestras playing in Chicago, re-
cently sent out a notice to his clients that his of-
fices will not furnish any jazz orchestra. Nov-
elty and symphonic syncopating combinations
are to replace the organizations of the former
caliber. Mr. Benson has been in business for

more than twenty-five years and controls more
than sixty well-known Chicago orchestras.

The musical publishers and the talking machine
record manufacturers probably look with pleas-
ure upon the completion of this movement for
melody which has been under way for many
months and now predominates in the present-day
dance programs. The rendition of numbers
to -day means that the melodies arc to be carried
out from start to finish in a manner that com-
pels the patrons to remember the air. Carry-
ing away the tune of a number that has met
popular fancy means the sale of sheet music, talk-
ing machine records and player rolls of the num-

USING FEIST NUMBERS

her. It means protits for the publisher, manu-
facturer, distributor and dealer through the me-
dium of stronger support Ly the public.

The drift away from jazz for a better standard
of dance music was never better illustrated than
in the success of the number, "Song of India,"
adapted from Rimsky-Korsakoff's theme, and
which became popular in a number of arrange-
ments. Other old standard numbers have also
been given modern arrangements, the purpose of
which, more than anything else, is to make them
adaptable for the present-day dance.

So, despite all the agitation against jazz, which
rather aided in keeping it in the forefront, the
dance orchestras have, of their own volition, with
the aid of the composers, brought about a new
era in dance music. The present-day orchestra is
improved, playing better music, and with pleas-
ure and profit for all concerned.

Songwriters Form Vaudeville Act in Which
Feist Hits Will Predominate

A vaudeville act composed of some of the
best-known songwriters has been booked to
appear on the Loew Theatre Circuit. It is com-
posed of Harry Pease, Edward G. Nelson, Leo
\Vood, Abel Baer, Herman Ruby, Jimmy Flynn,
Bob Miller, Herb Steiner and Frankie Marvin.
Most of the songs programmed are published by
Leo Feist, Inc., and include "Georgia Rose,"
"Ty -tee." "Wabash Blues." "Stealing," "No-
body's Baby," "All That I Need Is You" and
"Georgia?' The initial appearance was made
at the American Roof, New York City.

Zez Confrey, the composer of "Kitten on the
Keys" and other novelty piano tvorks, recently
wrote a new number which is now being issued
in both song and instrumental farm by Leo Feist,
Inc. It is entitled "Stumbling."

FOX GETS NEW BASS SONG

"Bells of the Sea" to Be Published by Sam Fox
Pub. Co.-Already Well Received

The Sam Fox Pub. Co. recently accepted for
publication a bass song which bears the title
"Bells of the Sea." It is by Arthur J. Lamb and
Alfred Salman, who will be remembered for such
standard works as "Asleep in the Deep" and
"When the Bell in the Lighthouse Rings."

This new song was recently introduced at the
Strand Theatre, New York, by the well-known
basso, Herbert Vaterous. Sam Fox, attending
the performance and noting the reception of the
song, immediately made inquiry as to the authors.
Following a short conference he induced them to
let him publish the number despite the fact that
other publishing houses were interested in secur-
ing the publishing rights.

Temper can be likened to dynamite. Both
inflict damage unless kept under rigid control.

'Edith Wilson

Wicked Blues
By PERRY BRADFORD

The meanest Blues known. Columbia Record A-3558

Sung by EDITH WILSON
Played by the Original Jazz Hounds

Featured by Edith Wilson in the Plantation Room of the
Folies Bergere Revue on Broadway

Note: "This is the best Blues I have ever written, far better than Crazy Blues and
more original."

BIRMINGHAM BLUES

PERRY BRADFORD, Inc., 1547 Broadway, New York
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1p J *Its
Peo - ple like us ciorit hale to dor ry

ONE LIKE US
A Humorous Fox Trot Son8,

You cant go wrong
With any FEIST song;JACK NORWORTH'S

Biggest Song Hit!
BROADCASTING PROBLEMS

Writer in the Kansas City Star Outlines Some
of the Difficulties Which May Arise Through
the Radio as a Purveyor of Entertainment

[Eorroa's Notz-nelow is reproduced, without comment.
a report of a writer on the Kansas City Star relative to the
broadcasting of wings. etc Considering the fact that the
Star has been active in aiding the radio stations, it should
be well worth reading)

The wisest people in what is commonly called
the show business probably are turning their eyes
and ears to the possibilities of the radiophone.
It is a subject that must instantly challenge every
mind that houses whatever degree of intelligence
is required to cause a human individual to look
into the future and to look out for himself. Just
Low the performer, singer, player or composer
who is a creator of music or elocutionary utter-
1lCeS might well consult a lawyer or someone

versed in the drawing of contracts. The near
future is very apt to offer great opportunity for
ally artist who can assist the purveyor of sound
through the air. Not only will concert and opera
managers have to hold forth some inducement
to performers in the way of royalties for "air"
rights, but they themselves may be compelled co
pay royalties to composers for music broadcasted
on the ether waves. The producers of opera.
concerts. musical comedies and such who now arc
finding wireless concerts broadcast by commer-
cial radio companies very profitable because of
the unusual publicity accorded them soon may
discover there is a boomerang attached to the
radiophone. The air may kick back.

For example, the Star on Friday recorded
several incidents where very worthy young men
and their mothers, who otherwise might have
been at Convention I fall for the symphony con
cert. remained at home and heard the music on
their wireless sets.

In addition to the amusement features of the
new craze it may also dig into the coffers of the
baseball world. The Post has announced that
with the commencing of the coining season It
will broadcast the results of the three leadim.:
associations as fast as received.

It is known that some of the local manager,
are giving the 'natter much serious consideration.
and, while they arc lending their assistance to
the papers in their new plaything by allowing
acts to participate in the concerts, it would not
be surprising if they refused to allow the acts
to work in the near future outside the limits 01
the theatre.

MANAGERS BAR SINGING FOR RADIO

Vaudeville Artists Prohibited From Radio Work
by New Contracts

CHICAGO, ILL., April 7.-Singers on vaudeville
circuits are prohibited front singing for radio
telephones by clauses which now are being in-
serted in their contracts. The Western Vaude-
ville Managers' Association, which first began
making such contracts, declares that the best ef-
forts of the singers are needed for the stage.

MANY FEATURING "IN MA1-1111E"

Vaudeville Singers of Promise Using That Pop-
ular New Ballad Number

The NVilson Bros., two of the best-known sing-
ers. appeared at the Palace Theatre, New York
City, last week, where they featured the Jack
Snyder, Inc., ballad, "In Nlaytime (1 Learned to
1 " The preeedow a eg k Vaughn Comfort.

ONLY A SMILE
New High Class Ballad Scoring

Big Hit for

JOHN STEEL
Ziegfeld Follies Star and

Victor Artist

Now Headliner in Vaudeville

"ONLY A SMILE" is now
being featured by many artists
in Vaudeville, Concert, Ly-
ceum, Etc.

The Outstanding Semi -Classic
Song Success of the Year

Sam Fox Pub. Co.
CLEVELAND NEW YORK

the vaudeville and concert artist, sang the same
ballad at the same theatre and the week prior to
that John Steel, the well-known musical comedy
star, also programmed this successful song.

Jack Snyder, Inc., is fast placing the number in
the repertoire of many othci artists and, accord-
ing to the sales department of the company, the
results of this publicity arc already being felt.

"BLOSSOM TIME" ANNIVERSARY

Celebration of One Year's Run of Operetta Held
in New York Recently

"Blossom Time," the operetta with Franz
Schubert's music, at the Ambassador Theatre,
New York, celebrated Thursday night, March
23, the first anniversary of its production. It
was on March 23, 1921. that the operetta had its
premiere in Atlantic City. It played engagements
in Baltimore and Boston and following a period
of inactivity during the Summer was presented
at the Ambassador here on September 29 last.
Bertram Peacock, who sings the role of Franz
Schubert in the operetta, has sung at every per-
formance. Leo Feist, Inc., publishes the score.

ITALIAN COMPOSER DIES

Author of "Funiculi Funicula" Recently Passed
Away in Italy

The death of Luigi Denza brings to mind his
"Funiculi Funicula," a song that has gained a
world-wide popularity and which so aptly ex-
presses the Neapolitan spirit that Richard Strauss
used it in his orchestral suite, "Aus Babel'," as a
folk song. Strauss or his publisher some years
later sued for infringement of copyright a man
who used much less of one of his musical mo-
tives as an avowed quotation. Denza's song was
inspired by the openifig of the funicular railway
and was written for the festivities of the "Die
di Grotto" in Naples in 1880.

PURER'S NEW MUSIC SHOP OPENS

STAMFORD, CONN., April 9.-Another noteworthy
acquisition has been made to the music stores of
this city by the recent opening of Fiver's New
Music Shop, in the Spelke Block, one of the
most attractive music houses in this part of the
State. Seven air-cooled, sound -proof record
demonstration booths are a feature of the estab-
lishment. Mr. Furer, who has been in business
here for several years, was formerly located on
Atlantic avenue.

Music transmitted by wireless to a moving
train was heard clearly recently by several hun-
dred Cornell University students. who were com-
ing to New York for their Spring vacation aboard
a special train of the Delaware, Lackawanna &
Western. Railroad officials said it was the first
time radio waves from a broadcasting station had
been picked up'for the entertainment of passen-
gers on a train.
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TWO BIG SUCCESSES -WATCH THEM GROW!

Irving Berlin's Latest and Greatest Song Hit

SOME SUNNY DAY
The Song Everybody's Talking About

YOU FOR

KICKY KOO

E ME FOR YOU
A Real Song Hit

IRVING BERLIN, Inc., 1607 BROADWAY, NEW YORK

GREAT KNICKERBOCKER GATHERING

Monthly Record Recital and Luncheon Held
at Pennsylvania Hotel a Great Success

This month the scene of the monthly record
recital and luncheon, held under the auspices of
the Knickerbocker Talking Machine Co..

Ai tIn c. nclusion of the recital all adjourned to
the roof of the hotel, where a panorama photo
graph was taken of the assemblage, and then re-
turned to an adj g parlor. where the Knicker-
bocker Talking Machine Co. was the host at
luncheon for those attending.

At the close of the luncheon Mr. Van Wickle
moved that a risin vote of thanks be tendered

A. H. CURRY VISITS THE SOU1.1-1

Vice-president of Thos. A. Edison Co. Looking
Over Business Situation in That Section

A. H. Curry. vice-president of Thomas A. Edi-
son, Inc., in , phonograph merchandis-
ing. left for I I x., on April 4. \Vhile in

Guests of Knickerbocker Talking Machine Co. Snapped on Pennsylvania Hotel Roof
York City. Victor wholesaler, for the benefit of
Victor retailers, was changed from the audi-
torium of the Knickerbocker -headquarters to the
Pennsylvania Hotel. Either the central loca-
tion of the hotel, with its attendant accessibility,
or the bright Spring weather proved a stimulus
in increasing the attendance, for at the opening
of the recital at 10 o'clock NVednesday, April 5.
Parlor A was entirely filled and another room had
to be thrown open. Victor retailers were pres-
ent from all over the metropolitan district, Long
Island and New Jersey, and among the guests
was William P. Van \Vickie. president 9f the Van
\Vickie Piano Co., of Washington, D. C., which
is also a Victor retailer. The entire advance May
list of Victor records was played and during the
recital Abram Davega, president of the Knicker-
bocker Talking Machine Co., spoke interestingly
on current topics of interest to the Victor retailer

to the Knickerbocker Talkng Machine Co. for
its hospitality and complimented the organiza-
tion on its progressive spirit. Mr. Davega, in
responding, announced that a similar event would
be held next month, at which time a selling and
buying contest would be held, which would un-
doubtedly prove intensely interesting to all
present.

T. E. ASHWORTH WITH AUERBACH

SALT LAKE CITY, UTAH, April 9.-T. E. Ash-
worth, who has been connected with the talking
machine business for the past ten years. has
been made manager of the new talking machine
department of the Auerbach Co. The depart-
ment is located on the main floor of the store
and up-to-date equipment stakes it as fine as an 
ill the city.

Did you see and read the insert facing page 66?

the South it is \Ir. Curry s intention to look over
his wholesale and retail interests in that section
of the country. On his return North. which is
scheduled for ten days to two weeks after his
departure from Orange, he plans to bring his
family with him, so that henceforth the Curry
headquarters, domestic as well as commercial.
will be in Orange.

BENNIE KRUEGER'S TEN WEEKS' TOUR

Bennie Krueger and his orchestra, exclusive
Brunswick artist, who for several weeks has been
playing nightly at Dclmonico's, New York, is
starting out this week on a ten weeks' vaude-
ville tour with Keith's circuit. This flattering
offer made by this prominent vaudeville house
to Mr. Krueger reflects the reputation he has
acquired as a premier orchestra leader and in-
terpreter of dance music. The Brunswick-Balke-
Collender Co. is planning to follow Mr. Krueger
in his appearances in different theatres with full -
page advertisements, carried in the local papers.

TAKES OVER ACME BUSINESS

The business of the Acme Die Casting Corp.
has been 'taken over by the Alt llll i l lum Die Cast-
ing Corp.. a New Jersey corporation. with head-
quarters at Garwood, N. J. The business will
be continued as heretofore and under the direc-
tion of the same officials, but it will be conducted
under the name of the Aluminum Die Casting
Corp. instead of Acme.
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PORTLAND, ORE.
Musical ,activities Yelp Trade-Some Notable Visitors-Busi-
ness Improving-Soule, Starr District Manager-Trade Changes

PORTLAND, Oize.., April 6.-During the past month
Portland music lovers were treated to one con-
tinual round of concerts and every week during
the month one or more famous artists appeared
and played to capacity houses. The Chicago
Grand Opera Company appeared at the munici-
pal auditorium March 22. 23. 24 and 25 for five
performances and drew very large audiences.
The company was brought to Portland by \V. T.
Pangle, with a guarantee of $72,500 by Portland's
public-spirited business men. Sherman, Clay &
Co., the Wiley B. Allen Co.: the Bush & Lane
Piano Co.. the G. F. Johnson Piano Co. and the
Seiberling & Lucas Music Co., the five music
houses that helped back the proposition, arc de-
lighted at the artistic aril financial success of
Opera Week. It is estimated that over 23,000
persons attended the opera and this alone, the
dealers say, is bound to stimulate interest in
music. Sales of Red Seal records, especially
opera selections, have been tremendous and many
out-of-town visitors "stocked up" while in the
city.

The Victrola department of Sherman, Clay &
Co.'s store has had numerous noted personages
visit it during March, including Edward John-
son. the noted Canadian tenor and Victor artist,
who is a member of the Chicago Grand Opera
Company: Sophie Braslau, contralto, of the Met-
ropolitan Opera Company, who was soloist for
the Portland Symphony Orchestra. March 29;
and Homer Samuels. husband and accompanist
to Galli-Curci. They were shown through the
store by Arthur \V. Stein, manager of the Vic-
trola department.

Increased activity in both Victrolas Victor
records for March is the report of Arthur

Stein, manager of the Victrola department of
Sherman, Clay & Co. Mr. Stein says: "Our sales
sheets show a big increase over this time last
year, and we anticipate more good business
ahead. The new Victrola console types Nos. 300,
280 and 2W are going over big and arc arousing
a great deal of interest among our patrons."

George J. Dowling. president of the Cable
Company, of Chicago, accompanied by Mr.
Hughes. stopped off for several days in Portland.

D. C. Peyton, manager of the talking machine
department of Meier & Frank, reports greatly
improved conditions, and is rejoicing over the ac-
quisition to his department of Miss Ellen L.
Tracy, who will act as his assistant, and whom he
has placed in complete charge of the record de-
partment. Miss Tracy has just returned front the
Victor factory at Camden, N. J., where she com-
pleted the six weeks' educational course.

The cut-out of 519 records from the Columbia
stock is being greeted with approval by most deal-
ers, who were ready for a Spring house-cleaning.

Carl \V. Jones, former district manager of
the Columbia Graphophone Co. in Portland, has
gone to Los Angeles and is connected with the
Remick Song Shop's phonograph department in
that city.

Charles Soule, of Soule Bros. Music Co., has
been appointed district manager of the Starr
Piano Co. to fill the place of John P. Murphy.
who was promoted to the Los Angeles office.

John C. Foley, who recently closed out his
piano and phonograph business, has been ap-
pointed sales manager of Oregon Eilers Music
House. L. Lunsford, formerly manager of the
Denver Music one
Cur, .o H the phonograph manufacturing

business, has been made assistant sales manager
of the firm.

The G. F. Johnson Piano Co. announces better
business in higher -priced machines for March
than for several months, with sales of the con-
sole models in the Cheney phonographs being
excellent.

H. G. Reed, of the Reed, French Piano Co.,
reports splendid business for March, with more
sales in Edison and Victrola machines made dur-
ing the past month than for January and Febru-
ary combined.

\Vin. Smith, Oregon sales manager of the Co-
lumbia Graphophone Co., who expected to return
to California, has reconsidered and decided to
"carry on" in Oregon. Columbia business has
been so lively in Portland that Mr. Smith was
unable to make his usual side trips into the out-
lying districts during the month of March, how-
ever. Columbia machine and record business in
southern Oregon is booming, according to Mr.
Smith, and good reports are received from all
towns down the valley. S. H. Short, of the Ash-
land Drug Co.. who is zn exclusive Columbia
dealer, is building an attractive balcony in his
store, on which he will be able to display and
demonstrate his machines.

The Palmer Piano Co., of Medford, Ore., has
made extensive improvements throughout the en-
tire store and has completely remodeled the de-
partment for demonstrating the Columbia, Victor
and Edison phonographs, which it carries.

M. Davis. district manager of the phonograph
division of the Brunswick-Balke-Collender Co.,
reports excellent business for March both in the
city and throughout the entire State. The new
Brunswick console types, which arrived in car-
load lots, were snapped up, says Mr. Davis. and
they moved so fast that they proved to be just a
drop in the bucket.

L. E. Ileynes' music store, of Lebanon, Ore:.
which is an exclusive Brunswick dealer, reports
good business and a very bright outlook for the
coming Spring.

The Moore -Dunne Music Co., of Salem, is

THE NEW PHONOGRAPH
With Exclusive Features

"Plays Ten Records Continuously"

NO MORE ANNOYANCE CHANGING
RECORDS EVERY FEW MINUTES

-DcggA-go does away with the necessity of jumping up every few minutes to change
a record-It selects the next number in the ten record program previously arranged, auto-
matically-quicker than it could be done by hand with only a few seconds interval between
records, or if you are not pleased with any record being- played, press a button and it will
immediately select a new one.

MANUFACTURED BY

DECA-DISC PHONOGRAPH COMPANY
'

HANOVER, PENNSYLVANIA
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Eddie Elkins' Orchestra gives new thrills to
fox-trot lovers. "Song of India" and "To a
Wild Rose" - both on one record. This
record won't be a shelf -warmer! A-3569.

Columbia Graphophone CO.
NEW YORK

also exclusive Brunswick dialer. Mr. Davis can't
send the new console types in fast enough to
meet the demand.

The Laraway Music. House, of Eugene, Ore.,
Brunswick and Victor dealer, is showing better
than 75 per cent increase in volume of business
over last year.

The Woodworth Drug Co., of Albany, Ore.,
Brunswick and Victor dealer, reports a 50 per
cent increase over 1921 business so far this year.
J. F. Jones, manager of the phonograph depart-
ment, died recently. He was only twenty-five
years old, an "overseas man."

A. J. Lilburn & Son, exclusive Brunswick deal-
ers, have disposed" of their business to McKean,
Darby & Baldwin, which firm plans extensive
improvements.

Stanton Powell. of the Music and Photo House.
of Grants Pass, Ore., will hereafter only handle
the Brunswick and Victor machines. The Sabin
Drug Co. is now handling the Columbia line with
a very large measure of success.

The McDougall -Conn Music Co. has placed
Miss Eva V. Mosher in charge of its Columbia
and record department.

Emma Reynolds, manager of the record de-
partment of the Hyatt Talking Machine Co., re-
ports an enormous sale of Red Seal records, due
to the appearance of the Chicago Grand Opera
Company, but the sale of dance music goes on
unabated nevertheless.

After an absence of six weeks on account of
an operation for appendicitis Miss Madeline Lar-
son, manager of the record department of the
Bush & Lane Piano Co, has returned to her
duties.

William A. Hodecker, of Seiberling-Lucas Mu-
sic Co., reports big business in the Victrola de-
partment. Mary Elizabeth Godwin, in charge of
the educational department, is kept busy assisting
ir. the work of the public schools, which are put-
ting in a great amount of time on the coming
musical memory contest. The finals will be held
some time in May and thousands of children are
interested in what promises to be a most popular
musical event for Portland.

The Market Talking Machine Shop, Fifth
street, Louisville, Ky., is the latest addition to
the music stores of that city.

The Most
Dependable and

Inexpensive
Lid Support
on the Market

The new channel
supportisconstruct
ed of one piece of
metal and it works
automatically per

Feet. The hinge. are made in two styles-flexible
and bent. Samples en request.

STAR MACHINE & NOVELTY CO.
81 MILL STREET Fit OOMFIELD. N. J.

APRIL OKEH WINDOW DISPLAY

Latest Okeh Display Attractive and Effective-
Subscribers to Service Increasing

The Okeh window display for April is decidedly
attractive, and, as will be seen by the accompany-
ing illustration, is well calculated to produce
direct sales. This new window display service,

CARL SEII'Z MUSIC SHOP OPENS

Formal Opening of Attractive New Victor and
Brunswick Shop Attended by Many

CIRCLEvII.I.E, 0., April 9.-The farmal opening of
the Seitz Music Shop, 138 West Main street,
which took place here recently in the room
formerly occupied by the Third National Bank,

!was attended by fully
1 a thousand people.
'1 The new quarters pre-

sent a most attractive
,,;- 4-,.. appearance. Demonstra-

tion booths, soundproof
rooms for the demon-
stration of machines
and records are pro-
vided, where Victors
and Brunswicks shine
in rivalry.

Carl F. Seitz, pro-
prietor. and members of
the sales staff, Fulton
Cryder, Henry Mader
and Miss Nellie Den-
man, welcomed t h e
guests at the opening

Display Window Now Being Used by Okeh Dealers and m ad e everyone
which was introduced to Okch dealers a few happy. They were in receipt of congratulations
months ago, is becoming an important factor in and good wishes from those who attended.
the advertising campaign of the General Phono-
graph Corp., and is being used to splendid advan- Paddack Products, Inc., New York City, has
tage by the dealers. During the past month the received many letters from talking machine
number of subscribers to this service increased dealers praising the merits and simplicity of the
more than 30 per cent, emphasizing the drawing Phon-O-Nlute, which, attached to the sound box,
ability of these unique window displays. regulates tone by loosening or fastening a thumb

screw. It requires no mechanical adjustment
.nd has won considerable favor.LOPEZ ORCHESTRA WITH EDISON

ORANGE, N. J., April 6.-Among the recent band
orchestras to make recordings for Thomas A.
Edison, Inc.. is the Vincent Lopez Orchestra,
which has attained much fame and popularity at
the Pennsylvania Hotel. New York City. The
first Edison Re-creation by the Vincent Lopez
Orchestra will be out the current month and it is
expected that other Re -creations will follow at
regular intervals.

JORDAN MUSIC CO. INSTALLS RADIO

CHARLESTON, S. C., April 9.-The Jordan Music
Co., of this city, Edison distributor for the
Carolinas, has installed a radio broadcasting
station in the headquarters of the company, at
372 King street. from which it will relay the
musical programs sent out by the large broad-
casting stations. A complete line of radio ac-
cessories has also been installed.

THE KINWIT CO. INCORPORATES

The Kinwit Co., of New York City, was re-
cently incorporated in New York State for the
manufacture of talking machines, with a capi-
tal of $5,000. Incorporators are: J. nankin.
McK. Whitcomb and H. G. Issertell.

Did you see
and did you
read the
insert
facing
page 66?
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DISMISSAL OF VICTOR-STARR SUIT UPHELD ON APPEAL

.NPrin. 15, 1922

U. S. Circuit Court of Appeals Sustains District Court in Dismissal of Bill of Complaint Filed by
Victor Co. Against Starr Co. Alleging Infringement of Johnson Record Patent

The U. S. Circuit Court of Appeals for the
second district of New York, on April 4. handed
down a decision affirming the decree of the U. S.
District Court of February 11, 1921, dismissing
the bill of complaint filed by the Victor Talking
Machine Co. against the Starr Piano Co. for
alleged infringement of U. S. Letters Patent No.
596.059, granted August 11, 1908, to Eldridge
R. Johnson. on the basis of lack of invention
and abandonment.

The decision was rendered by Judges Rogers.
Augustus N. Hand and Knox. sitting in the Cir-
cuit Court of Appeals, the opinion being written
by Judge Hand and representing a most ex-
haustive survey of the patent itself, as well as

of the development of the art of record manu-
facturing and various patents that have held -a
prominent place in that development.

The opinion, which runs close to 2,500 words,
is a most interesting document from the stand-
point of those connected with the manufacture
and development of talking machine records in
their varied phases.

Kenyon & Kenyon appeared as solicitors for
plaintiff. William Houston Kenyon, Richard
Eyre, John D. Meyers. George T. Dean and Ed-
gar F. Baumgartner, counsel, and Kerr, Page,
Cooper & Hayward as solicitors for defendant.
Parker W. Page. Drury \V. Cooper and Thomas
J. Byrne. counsel.

BRISTOL & BARBER TO MANUFACTURE

Prominent New York Distributors Will Shortly
Place Talking Machine on the Market

Bristol & Barber of 3 West Fourteenth street,
New York City. well known throughout the talk-
ing machine trade as distributors of talking ma-
chines, records, accessories. etc.. have announced
that they will shortly place upon the market a
talking machine of their own. While full details
are not as yet available it is expected that the
new machine will be of the console type. to retail
at $125. One of the features of the machine will
be a motor of exceptional quality, which will be
sold with a five-year guarantee.

HART SISTERS WITH COLUMBIA

Well-known Vaudeville Team to Record for Co-
lumbia Library-Have Been Very Successful
on "Big-time" Circuit Throughout Country

The !fart Sisters, who have one of the most ar-
tistic and attractive "sister" acts on the vaudeville
stage to -day, have been added to the Columbia
record library and their first record. "The Little
Red School House." will be issued June 1.

Irene and Bernice Hart, comprising the Hart
Sisters, are only nineteen and seventeen years of
age, respectively. but they have already won un-
usual success on the vaudeville stage. Van and
Schenck. famous vaudeville team and exclusive
Columbia artists, heard them sing at a benefit
some time ago and were so impressed with their
talent that they introduced them to William Rock,

the dell -known musical comedy star and pro-
ducer. Shortly afterward they were engaged by
Mr. Rock for his "Silks and Satins Revue." where
they were received as one of the hits of that musi-
cal comedy. They have just finished a very suc-
cessful tour on the Keith vaudeville circuit and
their addition to the Columbia record catalog adds
another name to the long list of vaudeville stars
who record for Columbia.

OPEN RECORDING LABORATORIES

The Manhattan Recording Laboratories. re-
cently formed, have opened offices and record-
ing laboratories at 48 West Thirty-ninth street.
The laboratory is modern in every respect and
well equipped. The company announces that it
will give every attention to turning out the best
of work and that recordings have already been
made for some four or five record companies. It
is also planned to add a personal recording de-
partment to the company.

REPORT INCREASED ACTIVITY

Bsiristone, Mn., April 6.-The headquarters of
Cohen & Hughes. in both this city and Washing-
ton. report increased activity on the part of the
dealer as the Spring season progresses. The
ordering of the special Easter records would tend
to indicate that dealers arc planning to make the
most of this important season. The new hori-
zontal type Victrola. No. 240. was placed on dis-
play in both headquarters immediately upon its
receipt and ord.! - for thi- v model have been
large.

TWO GREAT BLUES NUMBERS

2039 DESPERATE BLUES

YOU MISSED A GOOD WOMAN
2045 (When You Picked All Over Me)

LONG LOST WEARY BLUES
AND

TRIXIE'S BLUES

SUNG BY

TRIXIE SMITH
Winner of the NATIONAL Blues Singing Contest

fe pfi0'

Grand Opera Records
7101--CARO NOME 7102 AH ! FORS' E LW

SUNG BY
ANTOINETTE GARNES

The only Colored Member of the Chicago Grand Opera Co.
Black Swan Records Sell

PACE PHONOGRAPH CORP
2289 SEVENTH AVE.

NEW YORK, N. Y.

HEADQUARTERS
Far

Single Spring Motors
T.d

Mica Diaphragms

WILLIAM BRAND
27 East 22nd St ,Net York City

OKEH ARTISTS A I RADIO CONCERTS

Program Received Enthusiastically by Radio
Fans-Many Okch Artists Participate

The General Phonograph Corp., New York.
manufacturer of Okch records, was responsible
for a very successful concert given a fortnight
ago at the WJZ radio station in Newark. The
artists for the concert were selected by the com-

The Rega Dance Orchestra
patty, and the program
ceived by radio fans.

' Among the Okeh artists appeared at this
concert were the Rega Dance Orchestra. Charles
Hart. Elliott Shaw, Miss Vaughn De Leath.
Joseph Phillips. Green Bros.' Xylophone Orches-
tra. Miss Virginia Burt and the Nathan Glantz
Instrumental Trio. The New York Globe co-
operated with the General Phonograph Corp. and
furnished as one of the am tists for the evening
Miss Jean Stockwell. well-known violin virtuoso.

was enthusiastically re -

"IOWA CORN SONG" RECORD A HIT
The Duning Co.. Des Moines, Ia., Reports That

the Gennett Record of that Number Has
Proven a Big Seller in the Corn Belt

llys Moisas. Is., April 7.-The Duning Co.', piano
and talking machine dealer of this city, repre-
senting the Starr Piano Co. line in Iowa and
Nebraska. reports a most substantial demand for
the Gennett record of the "Iowa Corn Song."
popularized during the Shrine Conclave in Des
Moines last Spring, and later published in sheet
music form.

The company prevailed upon the Starr Piano
Co. to record the number as a direct tedium for
introducing Gennett records into this territory,
and the move has been a wise one. The "Iowa
Corn Song" will be featured by all song leaders
during the first annual Music Week to he held
in Des Moines from April 16 to 23.

CALLERS AT COLUMBIA HOME

\V. S. Parks. manager of the Baltimore branch
of the Columbia Graphophone Co.. was a visitor
to the company's executive offices in New York
this week. accompanied by W. J. Boggs. president
of the Guttman Furniture Co., of Briscoe. Va..
Columbia dealer. Mr. Parks was keenly opti-
mistic in his predictions regarding general busi-
ness. stating that his sales for the first three
months of the year had been very satisfactory.

Other callers at the Columbia executive offices
recently included C. F. Schaffarzick. manager of
the Spokane branch of the Columbia Co., and A.
E. Landon. general manager of the Columbia
offices at Toronto. Both of these callers brought
with them pleasing -reports as to the business.
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Unico Sales Helps

Unify Wall Rork No. 2

For Demonstration room or
lobby; an attractive unit that
sells records from your over-
stock.

Unico Wall Rack No. I. Simi-
lar to above; displays four
records.

Unico Wall Rack No. 3. Simi-
lar to above; displays twelve
records.

DEALER'S PRICE
Wall Rack No. 1.
Wall Rack No. 2. 19.20

Wall Rack No. 3 28.80

Repa'r Bench . 120.00

Record Display No. 1 48.00

Record Display No. 2 90.00

Ventilating Unit 19.20

Lighting Unit 9.60

Sales Stimulator No. 1 12.00

9.60

Special No. 6 Record Rack 28.80

Shelf sets for Victrola 80 3.00

Sales Stimulator No. 2

$ 9.60

UNICO CABINET STANDS
4.6 for Victrola 4 or 6 $ 4.80

4-65 for Victrola 4 or 6 6.30

50 for Victrola 50 7.50

Demonstrating room table No. 1 6.00

Demonstrating room table No. 2 7.50

Unico demonstrating room seamless carpet rugs
from $7.00 up.

Eitirlen11) equipped Drnon.trat-
log It .4 jog I nii.0 Light-
ing and Irnillooting 1 ntl. In-

sualled
( a...fort to your roo.0 ..... rr bring.

gresIrr rroorol

nil 0
Dronontra(ing !Room n. Z.
Table No. I ..11.110 a 411.1.%e t% ilk -

old 11114111. itself

1 1 1 11111

nice Iterord 111.pia3 No. 1

Unico Record Display Nos. I

and 2 are ideal for self service
and lobby display.

Units That Reduce Inventory

No. I displays 12 records, fil-
ing capacity of 500 records.

No. 2 displays 24 records. fil-
ing capacity of 1000 records.

Voir... Soles solmool.slor No. 1

Al.o made nittoout Berard
11)1.pla, festoon.

Our Minoulnlor No. 2.

Order :Vitra Your Jobber or From Our Nearest Branch

Unit Construction Company
Cairo l'roducts
are Patcated
as to Construction.

Nen York Atlanta
New York Georgia

RAYBURN CLARK SMITH, PRESIDENT

58th & Grays Avenue

PHILADELPHIA
11.11..
Texas

Sales and Sees ire Branches
Neu Orleans Laudon nen% rr

i.out.lana England oiorn4o

Unico Products
arc Patented
as to Design.

inn I mond roo ....It Lake City adroit*
California t ink 1111u 1s

4riMearm.

BENI

=IR
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Jobbers and Dealers Report Improving Conditions-Miss Ponselle
Helps Record Sales-New Brunswick Dealers-News of the Month

BALTIMORE, MD., April 7.-The talking machine
and record business in Baltimore and vicinity is
good, according to reports from all the leading
jobbing houses. This is especially true of the
firm of E. F. Droop & Sons Co., 231 North How-
ard street. Manager Roberts says that their busi-
ness for March was away ahead of last year and
April business so far bids fair to exceed the pre-
vious month. This is especially true of the busi-
ness in the No. 100 Victrola, on which, he says,
they have been oversold for some time. Although
he received a carload shipment last month he still
has unfilled orders on his books.

H. T. Bosee, sales manager for Cohen &
Hughes. 227 West Saratoga street, also reports a
very good business, especially in records. This is
attributed to a large extent to the attractive win-
dow displays that are being made by the dealers
generally. Many of the displays are very unique
and novel and naturally attract hundreds of pro-
spective customers, especially in the downtown
shopping districts.

Manager Shaw, of the local Brunswick branch,
107 Hopkins Place, who recently came here from
St. Louis, says that he has added two big dealers
to his list the past week in the firms of C. B.
Noon, 325 North Charles street. and the Hub
Piano Co., who have just opened a handsome
showroom at 304 North Howard street, but that
this is only a starter and the Brunswick stores
will continue to increase in this territory.

Manager Parks, of the Columbia Graphophone
Co., 16 South Howard street. has just returned
from New York. where he had a conference with
General Sales Manager Hopkins and is very opti-
mistic as to the future for the Columbia Co. The
local branch reports a big demand for all the rec-
ords of the late Bert \Villiams, especially No.
6141-Bert \Villiains' Sermons-which has been
completely exhausted and many orders for it
booked ahead.

H. A. Bushman, who conducts the Jazz Shop
at 1544 Pennsylvania avenue, another Columbia
dealer, reports a big increase in the demand for
records of the Columbia colored stars, Leona
Williams and Edith \Vilson. He says that when
a customer comes in for either one of the latest
records of these stars he does not ask them to
buy anything else, but merely puts on the other
record and nine times out of ten the sale is made.

Following an advertising campaign by the deal-

ers of Norfolk. Va., supplemented by the Colum-
bia Co., featuring the Ponselle Sisters, dealers in
that city report having sold more records of these
stars during the week of March 27 than in the
whole previous year. This campaign was also put
OD the previous week by the dealers in Durham,

ho designated March 25 as "Rosa Ponselle Day"
with equally satisfying results.

George Beim has just added a handsome Graf-
onola department to his store at 573 North Gay
street.

Emanuel Kaufman, who recently bought out
the talking machine shop of Mrs. Abraskin, 439
North Gay street, has completely renovated the
place and is carrying a large stock of new ma-
chines.

Gus Van. one of the stars of Ziegfeld Follies,

MICA
DIAPHRAGMS

brolutely Guarasteed Perfect
We get the best India Mica directly.
We supply the largest Phonograph Manu-
facturers.
Ask for our quotations and samples before
placing your order.

American Mica Works
47 West St. New York

hich appeared here last week, visited the local
branch of the Columbia Co. A special release of
his record A-3577, "Carolina Rolls," was made
for Washington this week, where the company is
showing.

The Voluma Corp., 2826 Huntington avenue,
has just let a contract for the manufacture of a

phonograph reproducer, which is new in principle,
according to a statement of James J. Cook, presi-
dent of the company.

ARTISTIC SONORA DISPLAY only attracted general attention but also produced
tangible results in the sale of high-priced Sonoras.

BIG CALL FOR VIOLAPHONE NEEDLES

The Fred. Gretsch Mfg. Co.,
Brooklyn, N. Y., reports that the
sale of Violaphone needles has
shown a steady increase during
the year. I.ast week one single
order covered 3,000 cartons,
which contained a total of 9,-
000,000 needles. The Violaphone
needle is strongly constructed and
is, therefore. proving popular in
use with the various repeating de-
vices now on the market. The
company also reports that addi-
tional numbers of talking machine
dealers are finding the line of
musical merchandise profitable
and a steady increase in sales is
in evidence throughout the coun-
try. Dealers find musical mer-
chandise a profitable and interest-
ing sideline to handle. it does not

Daynes-Beebe Music Co.'s Window Display increase the overhead and it brings
artistic window displays, and the accompanying a great many customers into the store who arc
illustration represents one of the most attractive apt to be interested in talking machines and rec-
windows that has appeared in the local trade for ords. This is not theory, but it is the experience
some months past. Utilizing the famous Sonora of a great many talking machine dealers who
phrase "Clear as a Bell" as the basis for the dis- are successfully coupling these two lines and
play, the company prepared a window that not who have so informed Mr. Gretsch.

SALT LAKE CITY. UTAH, April 7.-The Daynes-
Beebe Music Co., of this city, which handles the
Sonora phonograph. is an enthusiastic hrlivvvr in

\I1

VICTOR WHOLESALE-- ONLY

Making the Most of an
Opportunity

The new horizontal -type Victrolas
offer Victor Dealers an opportunity
to cater to the most discriminating
type of music lover. The designs
arc most attractive and, coupled with
Victor tonal supremacy, form a com-
bination that is unequaled in the
talking machine industry.

Make the most of your opportunity,
and let us show you how the no
horizontal -type Victrolas may he
best adapted to your merchandising
plans.
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TALKING MACIIINE MEN, INC., ELECT NEW OFFICERS P. L. DEU BCH BACK FROM EUROPE

Irwin Kurtz Elected President With a Strong Organization of Executives at Meeting on April 12

-Final Plans Announced for Annual Banquet and Entertainment at Hotel Pennsylvania on April 20

The monthly meeting of The Talking Machine
Men, Inc., the organization of talking machine
retailers of New York, New Jersey and Con-
necticut, was held at the Café Boulevard on
Wednesday, April 12, being preceded by the
usual luncheon, which proved most enjoyable.

The most important matter at the meeting was
the selection of officers for the ensuing year,
those elected being Irwin Kurtz, who so ably
presided during the preceding year, as presi-
dent. E. Leins as vice-president, and E. G.
Brown again as secretary. The following divi-
sion vice-presidents were also elected: Aeolian
Division, J. Friedmann: Brunswick. A. Bersin;
Columbia, L. Tylkoff; Sonora. J. H. Mayers, and
Victor, L. J. Rooney.

The Shapiro -Bernstein Co., music publishers,
had several of their songwriters present to dem-
onstrate some of their latest numbers, and Louis
Bernstein, president of the company, gave an in-
teresting talk regarding the company's plans for
the coming season.

Joseph Mayper. executive manager of the
Caruso American Memorial Foundation, took
occasion to explain the object of the movement
and to urge the support of the talking machine
men, which, needless to say, will he given. The
Clapp-Eastham Co. had representatives present
who demonstrated for the benefit of the dealers

the wireless outfit made by the company, which
proved quite interesting.

Cuts of the new association insignia for use
on letterheads and charts were distributed at the
meeting to those who desired them and paid up
their dues for the year. The association has
also arranged to provide members with luncheon
cards without which a charge of $1.50 will be
made for each luncheon.

At the meeting final plans were announced for
the annual banquet and entertainment of The
Talking Machine Men, Inc., to be held at the
Hotel Pennsylvania on Thursday evening, April
20. A notable array of talent has been assured
for the evening, inchiding Paul Whiteman's
"Romance of Rhythm" orchestra, which will
play throughout the evening, the All Star Trio.
Clyde Doerr's Club Royal Orchestra, Yerkes'
S. S. Flotilla Orchestra, Benny Krueger's
Orchestra and other organizations. together with
many individual stars, including John Charles
Thomas, Charles Harrison. Elsie Baker, Danise,
Marie Sundelius, Mario Chamlee, Green Bros.,
"Zez" Confrey, Wheeler Wadsworth and others.

It is reported that there has been a very sub-
stantial demand for tickets and that the pros-
pects were that the affair would be the most
successful in the history of the association,
which in view of past achievements is significant.

VOCALION PROGRESS REPORTED

0. W. Ray Well Satisfied With Situation in
Pittsburgh, Cleveland and Memphis Territories
-Numerous New Dealers Appointed

O. \V. Ray. general manager of the whole-
sale Vocation record department of the Aeolian
Co., returned on April 11 from a visit to Pitts-
burgh and Cleveland, where he called upon local
Vocation distributors. In Pittsburgh Mr. Ray
declared that he found business good despite the
coal strike, and that many of the furnaces were
in operation. The Clark Musical Co in that
city, reports the establishment of many new deal-
ers. In Cleveland the Vocation Co. of Ohio,
which also operates distributing quarters in Cin-
cinnati, reported real progress for the Vocation
line.

C. D. McKinnon. district manager for the Vo-
cation Co., recently visited the Hessig-Ellis Co.,
in Memphis. and reported that thirty new dealers
had been appointed in that territory within the
past month.

TO OPEN RADIO DEPARTMENT

NEW CASTLE, PA., April 8.-Mather Brothers
Music Co. announce the opening soon, in con-
junction with their Victrola department, of a
complete department for wireless receiving outfits.
It will be an established wireless house. It will
he an organized department, officials announce.

ANNOUNCE A FILM OPERA IN BERLIN

German Concern Claims Solution of Perfect
Synchronization of Film and Music

A dispatch received by the New York Herald
from Berlin states that a German film company
claims to have a definite solution of the syn-
chronization of film and music. The premiere
of the first film opera will take place at the Berlin
Opera House shortly, the score having been
written by Prof. Hummel, a well-known German
composer.

The timing of the music to the tale unrolled in
the film is attained by a narrow ribbon bearing
the music, which appears at the bottom of the
picture, having been photographed simultane-
ously with the scenes in the play. Singers and
orchestra take part in the film opera, the con-
ductor of the orchestra keeping his eye upon the
changing ribbon of music.

With one hand the conductor operates an auto-
matic relay, which retards the film whenever the
action is too fast for the tempo. Thus exact
timing is possible. The film opera is entitled
"Beyond the Stream" and the scene is the
underworld.

APPOINTED MANAGER

Charles P. I lindringer has been appointed man-
ager of the Lyon & llealy radio department in
Chicago.

Assistant Secretary of Brunswick Co. Returns
From Visit to London and Paris-Comments
Upon Improved Industrial Conditions Abroad

P. L. Deutsch, assistant secretary of the
Brunswick-Balke-Collender Co., accompanied by
Mrs. Deutsch, arrived in New York Friday,
April 7, on the "Aquitania." after spending four
weeks abroad. Mr. Deutsch visited London and
Paris and in the latter city spent some time at
the Brunswick factory and office.

In a chat with The Vorld Mr. Deutsch stated
that his trip was principally in the nature of a
vacation, but he was glad to find that the business
situation in Europe was considerably better than
it had been for the past two years. Mr. Deutsch
commented upon the fact that there seemed to

P. L. Deutsch
be a dearth of moderate -priced talking machines
in England, with a superabundance of high-
priced instruments. The industrial outlook, as a
whole. showed signs of marked improvement,
with a feeling of optimism in practically every
industry.

Mr. Deutsch remained in New York a few
days and then left for Philadelphia, to attend the
wedding of Robert Bensinger, son of B. A. Ben-
singer, president of the Brunswick-Balke-Collen-
der Co. He then proceeded to the company's
headquarters at Chicago to take up his usual
duties.

THE AMPLIFIER CO. CHARTERED

The Amplifier Co., of Eau Claire, Wis., has
been incorporated in that State by Charles A.
Clark, Clarence F. Funk, P. D. Peterson, P. L.
Peterson, L. H. Anderson and A. M. Anderson.
The company will engage in the manufacture
of an amplifier originated by Mr. Clark. It is
expected that the concern will locate its plant
hcre.

J. M. McKENNA MARRIED

J. M. McKenna, head of the Chicago branch
of the Columbia Graphophone Co., is receiving
congratulations on his marriage on April 8 to
Miss Ethel B. Reeves. Mr. McKenna is also
secretary of the Piano Club of Chicago and one
of the popular members of the trade.

RADIO INSTRUMENTS AND ALL KINDS OF PARTS
Information on How to Install Radio Instruments in Phonograph Cabinets

THE MOST PROFITABLE BUSINESS TODAY
The following books tell you all about the Radio instrument;
instruments in general:

how to use, manufacture and authoritative data and details relating to wireless

Radio Hook -Ups. By M. B. S. (including postage) $1.00 How to Make Commercial Type Radio Apparatus. By M. B. S.

Radio Design Data. By M. B. S. (including postage) 1.00
(including postage) $1.00

Construction of New Type Trans -Atlantic Receiving
M. B. S. (including postage)

Set. By
1.00

Wireless Tele'""and Telephony Simply Explained. By
A. P. M. (Including postage)

Experimental Wireless Stations. By P. E. E. (including postage)
1.75
3.25

Construction of Radiophone and Telegraph Receivers for Begin- A. B. C. of Vacuum Tubes Used in Radio Reception. By E. H. L.
ners. By M. B. S. (including postage) 1.00 (including postage) 1.25

send cash with order for one or a complete set of books
valuable to yourself but a

They mean a new opportunity to make money. You will not only find these books
source of profit, as Radio fans everywhere will want them.

WESTERN RADIO INSTRUMENT SUPPLY CO. 145 West 41st Street, New York, N. Y.
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Rosa and Carmela Ponselle! That's enough
to sell any record to real music -lovers. "0
Sole Mio" (My Sunshine) is the new Pon-
selle record for May. Order it. 49983.

Columbia Graphophone Co.
NEW YORE

MUSICAI. SHOW AND EXPOSITION

Display of Ancient and Modern Musical Instru-
ments to Be Feature of Exhibition to Be Held
This Month Under the Auspices of the
Caruso American Memorial Foundation

The Caruso American Memorial Foundation
is arranging a Musical Show and Exhibition to
be held under its auspices at the Canessa Gal-
leries. 1 IN'est Fiftieth street. April 24 to May 6.
according to announcement by John Aspegren,
chairman of the executive committee.

The purpose of the exhibition will be to dem-
onstrate the development of American musical
arts and crafts and to augment the Foundation's
national endowment fund now being raised to
assist needy and talented students of music and
to promote the cause of music in America. The
use of the Canessa Galleries has been donated
and many priceless art objects have been loaned
by Amedeo Canessa, art collector. Noteworthy
examples of the primitive and modern musical
arts and crafts arc being assembled by the exec-
utive committee of the Foundation, which has
headquarters in the Woolworth Building. These
will include rare examples of the craftsmanship
of the instrument makers of several centuries
ago and types of the earliest as well as the most
up-to-date musical devices. Some of the leading
American makes of musical instruments. includ-
ing pianos. string instruments. brass instruments,
woodwinds, etc.. will be exhibited. it is stated.

There will be addresses by recognized authori-
ties on music and concert each afterncon and
evening and prominent artists will contribute
their umnbers. The proceeds from the exhibi-
tion will go to the fund. Among the officers and
members of the committee who arc co-operating
in the plans for the exhibition arc: l'aul D.
Cravath, Otto H. Kahn. Mrs. Helen Hartley
Jenkins, Felix M. \\.arburg. Dr. Antonio Stella,
\Vatter Damrosch, Calvin G. Child, 0. G. Son-
nek and Stefano Miele.

F. A. Ende. New Bremen, 0., has sold his
Victrola and jewelry store to Melville taut.

SUPERIOR STEEL.

BRiliAn'htriONE

The Largest
Selling
Talking
Machine
Needle
in the
World

BRILLIANTOft
STEEL NEEDLE CO., of AMERICA:Inc
Selling Agents For 11.11affehaw&Co.

Factory. Lowell, Afore.
347 FIFTH AVENUE. NEW YORK

THOMAS M'CREEDV WITH UNIT CO.

Becomes District Manager Covering New York
and Ncw England Territory, With Headquar-
ters at 299 Madison Avenue, Ncw York

PHILADEtrtilrA, PA., April 8.-The Unit Con-
struction Co.. of this city, manufacturer of Unice,
equipment for the talking machine wareroom, has
announced that Thomas MeCrecily, who has for
the past live years represented the Victor Talk-
ing Machine Co. in the Greater New York Dis-
trict, has become affiliated with this company as

Thomas MeCreedy
district manager. He will not only have juris-
diction over tit eater New York territory, with
headquarter: 'at 299 Madison avenue, but will
also front these headquarters cover the New Eng-
land district. Mr. NleCreedy needs no introduc-
tion to the trade and it is not hard to predict
great success in his pew work in the sales of
Unit() equipment. In addition to Mr. McCreedy's
Victor experience he has had broad experience in
the advertising held, which makes his service to
the dealer of more than ordinary value.

B. E. BEMIS JOINS BRUNSWICK CO.

The New York office of the Brunswick-Balke-
Collender Co.. phonograph division, is making
an intensive drive in metropolitan New York for
Spring and Summer business. The Long Island
territory into be thoroughly covered with splen-
did advertising where it is expected the influx of

r residents will swell up Brunswick sales
E. A. Strauss. general manager of this branch.

just announced that II E. Bemis, a well-known
talking machine man, who formerly was con-
nected in the talking machine business in New
England, has been appointed Brunswick repre-
sentative for Long Island territory.

NEW PANHELLENION CO. QUARTERS

Recording Headquarters Now Located at 48
West Thirty-ninth Street-Some Recent Releases

The headquarters of the Panhellenion Phono-
graph Record Co., Inc., has been moved front
West Fourteenth street to 48 \Vest Thirty-ninth
street, where the offices and recording labora-
tories have been established. This company has
long made a specialty of recording in the Greek
language and has built up a reputation with the
quality of these recordings. Regular monthly re-
leases arc a part of the plan of the organization
and the latest release contains six double-faced
discs, four in ten -inch size and two in twelve.

The following appear in the ten -inch size: 330
"Balatta," from "Rigoletto," and "La Paloma"
(tenor solos), by G. Kanakis; 329 "Tosca," "The
Girl of the Waves" (tenor solo), by G. Kanakis:
326 "NIasca." "Mob of Athens" (soprano solo), by
Mrs. Bilii. and 323 "Comical.Monologue-Part I,"
"Comical Love." by H. Syllas. The twelve -inch
selections include: 8030 "Comical Monologue-
Part II," "Comical Monologue-Part III," by II.
Syllas; 8029 "Smyrnics Politiscs," "Hano lllll i
Mon" (soprano solos), by Mine. Koula.

LOUIS STERLING ARRIVES

London Representative of Columbia Co. Here
to Confer With Officials Regarding Policies for
the Coming Year-Heads British Association

Louis Sterling. managing director of the Colum-
bia Graphophone, Ltd , London, England, and
in charge of the European interests of the Colum-
bia Graphophone Co., arrived in New York re-
cently on the "Mauretania" for a stay of several
weeks. Mr. Sterling is conferring with the ex-
ecutives of the company regarding plans and
policies for the coining year.

Upon his arrival Mr: Sterling was congratu-
lated by his associates upon the fact that he was
recently elected president of the Federation of
British Music Industries. This is the most im-
portant and influential organization in the music
industries of Great Britain as it includes in its
members manufacturers of musical instruments
of every description. Mr. Sterling's election is a
great honor. in view of the fact that the election
of an American citizen to this important posi-
tion is very unusual.

ACME -DIE
-CASTINGS
ALUMINUM- ZINC -TIN &LFADALITIS

AcmeDie-CastinACorp
Boston RodatetT Brooklyn/4.Y. DeUott Chicago
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JOBBERS : %

CABINET & ACCES-
SORIES CO.,

145 East 34th St.,
New York, N. Y.

IROQUOIS SALES CO.,
210 Franklin St.,

Buffalo, N. Y.

E. B. SHIDDELL,
142 Berkeley St.,

Boston, Mass.

WALTER S. GRAY CO.
942 Market St.,

San Francisco, Cal.

DAVENPORT PHONO.
& ACCESS. CO.,

217 Brady St.,
Davenport, la.

UTICA'S GIFT &
JEWELRY SHOP,

Utica, N. Y.

J. R. POLK FURN. CO.,
294 Decatur St.,

Atlanta, Ga.

VOCALION CO.
OF OHIO

Cincinnati, 0.

VOCALION CO.
OF OHIO

Cleveland, 0.

BURNHAM, STOEPEL
& CO.,

101 East Larned St.,
Detroit, Mich.

WM. ANDERSON
PIANO CO.,

79 Eighth St., South,
Minneapolis, Minn.

GEO. C. ULRICH &
718 Lincoln Bldg.,
Philadelphia, Pa.

CANDIOTO PIANO CO.,
120 So. Limestone St.,

Lexington, Ky.

Size:

The

OUTING

8 in. x 14 in. x 15 in.
Weight: Complete, including album.

22 lbs.

The
and
ever

Perfection

m a
Portable

Phonograph

OUTING is the most complete
up-to-date portable phonograph
made.

It is unique and attractive in design.

Superior tone quality.

Built to give years of satisfactory
service.

Dealers in territories
where jobbers have not
yet been appointed will
be given full details as
to source of supply by
communicating direct
with us.

EP

Dealers in Mesito and Cuba should send orders and Inquiries to
R C. ACKERMAN

291 East 162nd Street - New York. N. Y.

Foreign Export:-CHIPMAN LIMITED
8-10 Bridge Street New York City

Coble Address. CHIPMUNK. New York

THE OUTING TALKING MACHINE CO., Inc.
A. J. COTE, President

MT. KISCO, N. Y.
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VICTOR STORE IN ALLIANCE SOLD

Drake & Moninger Co. Sold to J. H. Johnson
Sons-East Liverpool Store Also Sold

.\t.Lt.txcE, 0., April 11.-The sale of the AlBanc:
store of the Drake & Moninger Co.. exclusive
Victor shop, to J. H. Johnson Sons was approved
Tuesday in the Common Pleas Court at Canton.
The company went into a receivership on its own
applicat. , the petition setting out that diffi-
culty in collecting book accounts has made it
impossible for the company to operate success-
fully

The East Liverpool store of the same coo
cern. also carrying a large line of talking ma-
chines, was sold this week to William and John
,Moninger and in the future will be known as
Moninger Bros Co.

The experiences of other successful merchants,
as set forth in the trade papers, can be made
to pay big dividends to the progressive dealers
who intelligently take advantage of their op-
pnrtunities.

Sanozone Vases

Keep the demonstration rooms fresh
and attractive.
Three designs-one of the Victor trade
mark made especially for the Victor
retailer.
A wide variety of perfumes available.
Write for our 100 -page encyclopedia
containing illustrations and prices of

Outing Portable
Spraytone Portable
Plymouth Portable
Stewart Portable
Standard Portable
Jones Motrola
Recordola
Attachments for Edison, Vic-

tor and Columbia.
Albums and Album Sets
Bubble Books
Cabinets, Record and Roll
Record Carrying Cases
Corrugated Boards
Moving Covers
Dust Covers.
Dancing Toys
Envelopes, Record Delivery

Stock and Supplement
Geer Repeaters
Needles, Steel and Tungsten
Fibre Needle Cutter
Display Fixtures
Record Lights
Lubricants
Motors
Nameplates
Piano and Duet Benches
Player -Piano Cleaner
Polishes
Record CI
Tonearms and Sound Boxes
Springs
Strings

The Cabinet and Accessories Co.
Incorpormed

OTTO GOLDSMITH. Pres.

145 East 34th St. New York

DIRECT FACTORY PRICE-JUST MENTION THE QUANTITY
MOTORS CASTINGS I IURNTABLES Stylus Bars
TONE ARMS Grey Iron T(/ONE

i At 1.'RI, M ES
S Screw Machine Parts

REPRODUCERS and Brass for HORNS and THROATS Talking Machine Hardware

Direct Quantity Importations On
JEWEL and STEEL (Bulk or Packed)
PlIONOGRAI'll NEEDLES
GENUINE RUBY BENGAL. MICA

D. R. DOCTOROW Eandrrbilt dye. Bldg.
51 East 42nd Sheet, ?Vel( Yor.4

Tel. Vanderbilt 5,16,7
Murray Hill Soo

IMPORTANT EDISON ANNOUNCEMENT

Substantial Reduction in Prices of Several
Models of Phonographs

ORANGE, N. J., April 13.-Thos. A. Edison, Inc.,
has announced a reduction in price of several
models which were not included in the announce-
ment made last month. The new reductions are
as follows: Eighteenth Century English console
type. $500; reduced to $375. Italian Umbrian
console type, $500; reduced to $350. Louis X IV
upright type, $350; reduced to $295.

THE RETURN OF WAR TAXES

George W. Pound Issues an Opinion Covering
That Important Question

George \V. Pound. general counsel of the Mu-
sic Industries Chamber of Commerce, has of-
fered the following opinion regarding the re-
turn of war taxes on pianos, talking machines,
etc., sold prior to January 31, 1922, and returned
after that date.

Pianos, phonographs, player -pianos and other
musical instruments subject to special tax under
the Revenue Act of 1918, which were sold prior
to January 1, 1922, and upon which such tax
was paid, and which instruments were afterward
returned and the sale and tax rescinded, are free
from such tax.

In such cases the manufacturer may rescind
the sale, refund or credit the purchase price
and the war tax.

lie may then file claim with the department
for the refund of such tax so returned by him
to the purchaser of the instrument. See Form
843 for this purpose.

RECORD SALES INCREASING

Columbia Branch in Detroit Reports Steadily
Growing Business in Records and Machines

DETROIT. MICH., April 3.-The Detroit branch
of the Columbia Graphophone Co. has shown a
decided increase in record sales during the past
month, and with the aid of the special advertising
campaign in the various newspapers in this terri-
tory the branch also succeeded in closing a sub-
stantial Grafonola business. Several new Colum-
bia dealers have been opened in this territory, in-
cluding Wauseon Music Shoppe, which opened
a very attractive store in the Arcade Building.
Wauseon. Mich.

Mlle. Erica, a young dancer who substituted
for Mae Murray, the popular motion picture star,
in her recent production, "Peacock Alley," at-
tracted considerable attention when she danced
in the window of the Allmendinger Music Shoppe,
Ann Arbor, Mich.. Columbia dealer. Mlle. Erica
danced to the music of Ted Lewis' Columbia rec-
ords and was responsible for the sale of many
Ted Lewis Columbia records.

VICTOR DEALERS ADD PIANO LINE

Bairn Bros. & Friedberg, who have been push-
ing Victor products exclusively in their three
stores in the Brownsville section of Brooklyn,
N. V.. recently opened a piano department, in
which the Wissner line is featured.

The Latona Talking Machine Co., of Evans-
ville, Ind., has been incorporated.

TALKING MACHINE LURES SEALS

Oxford University Scientists Find That Music
Makes Seal Hunting Easy

The talking machine long ago found a definite
place for itself in the Arctic as a medium for pro-
viding entertainment for explorers during the
long watches in the Land of the Midnight Sun.
Brown, Binney and Paget Wilkes, Oxford Uni-
versity scientists on an exploration trip to the
Island of Spitzbergen, found that the talking ma -

Using the "Talker" as a Decoy
chine not only provided entertainment for humans
but made an excellent decoy for seals, who came
up in great numbers to see where the music came
from and paid for their curiosity with their lives.

ill view of,the success met with by the Arctic
explorers bycapturing seals with music we may
soon see the city man arm himself with a port-
able talking machine and go out for the purpose
of getting the makings of a sealskin coat for
friend wife without paying the tariff detnanded
by the fur dealers. Just what sort of music ap-
peals most to seals, whether jazz or symphony,

not stated.

COLUMBIA TRADE IN PITTSBURGH

S. H. Nichols, Manager of Pittsburgh Distrib-
uting Office, States That Industrial Chaos Is
Retarding More Rapid Betterment

Pirrsatatcn, Ps., April 7.-S. H. Nichols, man-
ager of the local offices of the local Columbia
Graphophone Co., reports tradc conditions as
showing a very satisfactory improvement. He
expressed the opinion that just as soon as the
coal strike flurry has been cleared and the in-
ddstrial plants of the Pittsburgh district get on
a more normal operating basis sales of the Co-
lumbia line will show a marked gain. Mr. Nichols
said: "We are pleased with what we have accom-
plished with the Columbia Grafonola here and we
believe that the possibilities of the field are un-
limited and that the real live -wire dealer in the
Columbia line will reap an abundant harvest if
he sows the right kind of (sales) seed."

The fellow who refuses to let go, no matter
how bad things seem to be, is bound to come
out on top. This applies to salesmen.
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DOLBEER REVIEWS TRADE CONDITIONS

Improving Trend Apparent Throughout the
Country, Despite Strike Interruptions

Frank K. Dolbeer, manager of the traveling
department of the Victor Talking Machine Co..
who naturally keeps in close contact with the
business situation and prospects throughout the
country, sees many reasons for optimism re-
garding trade developments, and his viewpoint is
well outlined in the following letter sent recently
to the various members of his staff. Mr. Dol-
beer bases his opinions upon carefully weighed
facts, and they arc thus worthy of particular
attention. In his letter he said:

"Reports continue to be received from almost
all sections of the country indicating improved
general conditions. A Des Moines newspaper
makes the following statement: 'Corn has gone
up 65 per cent since the first of last November,
oats are up over 300 per cent, hogs have had a
radical advance. Iowa is again beginning to feel
the old-time prosperity.

"'On the 60 per cent of the corn crop, which
is estimated as still remaining on the farms of
Iowa, the advances of the last ninety days give
this corn an additional value of over $54,000,000.
and the increase in hogs, oats and other items
would amount to far more than that. Iowa is
back on its feet.'

"Additional information received in hank re-
ports from Kansas City and Minneapolis make
strong comment upon the generally improved
conditions in those localities, making special men-
tion of the increase in money now lying idle in
the banks, and this so-called idle money will he
put to use in the very near future.

"The upward trend in the prices of corn, wheat
and hogs will give the farming sections addi-
tional spending money and our distributors and
dealers should benefit materially from this.

"The National City Bank of New York, in its
March report, states: 'The business situation has
been brightened decidedly by the rise of farm
products which has taken place in the last month.
This advance is of greater significance than any
other development that has occurred since the
prices of farm products broke in the Fall of
1920. It is the first burst of real sunshine and
as such in marked contrast with the artificial
variety which has been rather laboriously dis-
seminated by cheerful people who have thought
nothing was required but that everybody should
smile at each other.'

"The feature which may disturb general busi-
ness is the coal strike. which started on April
but in discussing this with people who are in
touch with the situation they believe that this
is the opportune moment for such a strike and
that the benefits to be derived will he far in

excess of the trouble that may be caused."

AN INTERESTING EXPERIMENT

Otto Goldsmith, president of the Cabinet &
Accessories Co.. recently performed an inter-
esting experiment in recording by wireless at
the headquarters of the company, 145 East
Thirty-fourth street. New York. The Cabinet
& Accessories Co. is a distributor of the Re-
cordola and has lately added radio sets made
by the A. C. Gilbert Co.. of New Haven. Conn.
An A. C. Gilbert set has been installed at the
headquarters and the other evening when the
New York Evening Mail was broadcasting the
opera, "La Traviata," Mr. Goldsmith conceived
the idea of recording the sound on the Recordola.
While it was only an initial experiment and.
therefore, subject to improvement, the results
were indicative of interesting developments.

Mr. Goldsmith recently returned from an ex-
tensive trip through the Long Island territory
of about a week's duration. He reported con-
siderable activity among retailers on the island
and a general expectation of future good busi-
ness. An example of the progressive spirit is

to he found in the retail establishment of Geller
& Seldim. which is occupying a new large corner
location in Rockville Centre, which has been
thoroughly decorated and equipped.

AlaIrrE
ELECTRIC DISPLAY SERVICE

EXCLUSIVELY FEATURING

Victor Records

AO*
PRIL

`SHOWERS
Son,gbv Charles Harrison

VICTOR RECORDS

DANCE I S8 2 1
SONG 188 2

"1"

THE SERVICE costs $6.00 per month and consists of four
artistic hand -colored panels, or fronts, featuring records selected
through information obtained from over fifty wholesale dis-
tributors and delivered to you each month before the records
are released.
These panels are used in our "DA-LITE" ELECTRIC
DISPLAY, which we sell you at $15.00. which is the wholesale
price. All of the leading VICTOR DISTRIBUTORS have
this display installed in their salesroom for your inspection and
will advise you to order the service if you desire to increase your
sale of records.

API

UNDERN
HAWAI I

SKIES
A DRIAMY
FOX-TROT MELODY

---

1
VICTOR RECORD

Je./8744

A NEW FEATURE-SELLING OLD RECORDS
The special panel for the old record No. 18721. "HONOLULU EYES.' has proven a
success. Dealers using the panel have sold out or greatly reduced their stock. This
month we feature No. 18744, "UNDERNEATII HAWAIIAN SKIES." Our display
will "clean up" the stock of one old record every month and also feature the new records.
The Special Panels cost $2.50 each.

Write for Our DescriptiveTircular Which Gives the
Logical Reason Why Our Display Sells Records

"DA-LITE" ELECTRIC DISPLAY COMPANY
116 NORTH ERIE STREET TOLEDO. OHIO
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A NEW DANCE CRAZE

STUMBL
By

ZEZ CONFREY

ING
A FOX TROT ODDITY

"You cant, 40 wrong
With any FEISTsong; HEAR IT NOW $4, 0

Stunt a-round.Stuni-blin8 all around, lumblin5all a -round funny. Slum-b*hcre and thcre.Slurnb4ir6ev -ry -whcreAnd I must de.clare-

DISMISSAL IN VICTOR VS. BRUNSWICK TONE -ARM SUIT NEW SONORA VICEPRESIDENT

Judge Sessions in U. S. District Court, Grand Rapids, Mich., Dismisses Bill of Complaint of the Victor
Talking Machine Co. Against the Brunswick-Balke-Collender Co. Charging Patent Infringement

On November 1. 1920. the Victor Talking Ma-
chine Co. filed suit against the Brunswick-Balkc-
Collender Co. in the United States District Court
at Grand Rapids, Mich., alleging that the Bruns-
wick tone -arm and sound conveyor infringed
claims 2 and 42 of Letters Patent No. 814.786
and claims 7 and 11 of Letters Patent No. 814,-
848. both granted March 13, 1906, to the Victor
Talking Machine Co. as the assignee of Eldridge
R. Johnson, president of that company.

The Victor Co. followed the filing of its bill
with a motion for a preliminary injunction against
the Brunswick Co. to which the latter responded
by reply affidavits. Both parties appeared by
their counsel on the day appointed for the hear-
ing of this motion before Judge Clarence W.

Sessions. United States district judge, who very
shortly expressed his refusal to pass upon such
a motion and immediately set the case down for
trial beginning January 24. 1921.

The trial continued for a week in open court
with sound experts and patent experts appearing
as witnesses for both parties. Subsequently the
case was argued by counsel before Judge Ses-
sions on March 12, 1921, and printed briefs were
filed and the court took the case under ad-
visement. After full consideration Judge Ses-
sions, on April 5. 1922, decided that the Bruns-
wick machine does not infringe the Victor pa-
tents in suit and has ordered the bill of com-
plaint dismissed with costs assessed against the
Victor Co.

SIMPLEX EXECUTIVE IN NEW YORK

Harry Farmer. of Simplex Electric Phonograph
Motor Co., Visits New York-Arranges for
Another Factory-Montreal Plant Working to
Capacity

Harry Farmer, of the Simplex Electric Phono-
graph Motor Co., Montreal. Can.. was a visitor to
New York last week in connection with vari-
ous matters incidental to the manufacture and
distribution of this electric motor. While here
Mr. Farmer started negotiations with the object
of op g a New York factory.

Through an error in the layout of the adver-
ti<ement used by the Simplex Electric Phono-
graph Motor Co. in the March issue of The
\\ ...blres. was given which fluidic,' that

We Have It !
A HIGH-CLASS TABLE MACHINE AT

A PRICE THAT SELLS

maborany, 1ra1e.x10. Double sprint:. nth-ern:II
t. I '...s and Nletal Hnrn

1'r4t. L. 1/...der. No..
1.;.1. T..okly

.1.1. Repair l'ori
1,.r %II Warr,

I ....e..1  roIle. of .%onerlown
NI i ii 1. I elro. per M.

FULTON TALKING MACHINE CO.
253.255 Third Ave., New York City

Between 20th and 21st Streets

the company had already opened a New York
factory. Mr. Farmer's visit to Ncw York. how-
ever, straightened out this error and he has com-
municated with the talking machine manufactur
ers suggesting that they address all inquiries to
the company's executive offices, at 321 Bleur)
street, Montreal.

Mr. Farmer states that the Simplex electric
phonograph motor has been enthusiastically re-
ceived throughout Canada and inquiries from
manufacturers in the United States evidence a
keen interest in this motor generally. Produc-
tion is being rapidly increased at the Montreal
factory and the plant in New York will enable
the company to give efficient service to American
manufacturers.

SONORA OFFICERS VISIT FACTORY

Jos. Wolff and S. 0. Martin. vice-presidents
of the Sonora Phonograph Co., Inc., New York.
'pent last week at the Sonora factory. in Sag-
inaw, Mich., where they conferred with the fac-
tory executives relative to "speeding up" pro-
duction.

Ed Hewitt. of Tipton, Ind., has purchased the
talking machine business formerly operated by
Forrest Worrell in that village.

The stock of the Paris Phonograph Shop, of
ainlield. N. 1.. wa. recently damaged by fin.

S. 0. Martin Elected to Important Office-Well-
known in Industrial and Commercial Circles

S. 0. Martin, formerly an executive of the
American International Corp., New York, one
of the country's greatest industrial organizations,
has been elected first vice-president of the So-
nora Phonograph Co., Inc., New York. Mr.
Martin, who is widely known in business circles,
was in charge of the American International
Corp.'s commercial research and investigation
department, and in this important post he was 111
intimate touch with a great many prominent in-
dustrial concerns. He brings to the Sonora
Phonograph Co. a wealth of executive and de-
monstrative ability that makes him a valuable
addition to the Sonora personnel.

NEW VICTROLA BOOK OF OPERA

Sixth Edition Represents Entirely New Work
and Is Most Complete of Its Kind

. The Victor Talking Machine Co. has just an-
nounced the sixth edition of "The Victrola Book
of the Opera." The new edition does not repre-
sent a revision of the earlier editions. but is a
book that has been completely rewritten and is
one of the most complete works of its kind. The
new book contains stories of more than 100

operas, with summaries of their history, musical
quotations, critical and explanatory material.
Correct pronunciations arc given to the names
of operas and operatic characters and all the
stories are told in clear, concise English. A new
and attractive cover design of gold. embossed
on a red background, has been provided for the
new edition.

CONCERT INCREASES EDISON SALES

NEWARK. N. 3., April 10.-A recent "tone -test"
recital, in which the Edison was featured by
the Edison Shop here resulted in much worth-

hile publicity and several sales for that con-
cern. Walter Chapman, pianist; Mary Mor-
risey, contralto, and Harold Lyme, flutist and
saxophonist. entertained the large audience
which appeared at Wallace flail for the recital.

The Victor talking machine department of
\'oodward & Lothrop. Washington. U. C.. has
been greatly enlarged.

Did you see and read the insert facing page 66 ?
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Announcing
The Diamond Juvenile Console

"A Diamond Product"
HERE is a brand new idea that opens up to the

phonograph dealer an untouched and fertile field of
profit. The Diamond Juvenile Console gives you the
basis for a really active juvenile department. A highly
practical, good-looking, strongly constructed and long -

wearing real musical instrument for children.

Snapped up by dealers wherever shown. Present
production sold. New orders can be shipped about June
1st in time for Summer business.

Handsome Profits
List Price $25.00

6 Machines or over...$15.00
Less than 6 $16.50

All prices F. O. B Oswego, N. Y.

A Few Good Territories
Still Open to Jobbers

Live Jobbers will do well to get in touch
with us immediately before all the best terri-
tories arc awarded.

THE DIAMOND
_ PRODUCTS CORP.

25 West 43rd St., New York
Factories-Oswego. N. Y.

Lc.

MUM

A Real Musical
Instrument for Children

hiallitind ton Al I11411.$I1
t h rn ugh ou 31mle(ran wleci1 s

li.irliw44. Hui It with care
Iy es perlr.n..11 ea InoI ma kerx. I lei:: lit,
Inches; 14 'miles ; IenxU1. 2. im.h

Enameled 111 French Mine and
Ivory. Washable tlulalt. Mu* zri Ile.

Motor: -11einenia motor-ant ;rear, -04
(ra toe --(ally gua ra Weed -removal, le iintr
hoard.
Toneoresi: -1 Pie ca,t-nleLel iIntell-Art
repro/Inver.
Turntable:- -14pecia I 11.inch felt Need
playa all mmHg. Mint+ or Ant:slier. Par
leula rly ads pted to all Children's recools.

Ine111.11 rig Rubbly 11001m.
.1 !tot:ether 1t -4I Talking Machine

Juvenile Furniture set shown in photograph
especially designed for Children's booths and
window display. Shipped complete (6 pieces)
$17.50 - F. 0. B. Oswego - New York.

MOH
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My czcOn Mach - ree's Lull a - by, - Each time I hear it 1

MY MACIIREES LULLABY

HEAR IT NOW

For it car -ries tee back to the turn -hie clovrottack..

You can't go wrong
With any FEISTson6.

Most
Noder"of
,phonogra05
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Beautiful i_n...Appearance

Substantially, Built

Marvelously Faithful Tone
That describes the newest model

of the highest type of Phonograph -
1 he Modernola. It is an instrument

that readily sells itself.

Furnished in Solid Mahogany
and Solid Walnut

No Veneer

The New Management Announces:
That there is some very valuable

territory open and offers a very
attractive proposition. Remember,
we operate a thoroughly equipped
plant with excellent production and
are an established concern. The
Modernola is the only new and im-
proved phonograph on the market.
Why not write to -day for full par-
ticulars?

THE
N1ODERNOLA

COMPANY
JOHNSTOWN

PA.
Eavern Representatives

THE MOIHEICSOL*. 8.1LES CO., INC'
Gro. Sciffert. Pres.

°int-es: 929 nrcuclway,

" Ark .1.16574%

REGINA CO. REORGANIZED

Concern Incorporated and Officers Elected-
Proin:nent Men Interested-To Pay Off the
Preferred Creditors Before May 10

At a meeting of the creditors of the Regina
Co., held at the office of the Referee in Bank-
ruptcy on March 27, the referee approved a plan
for the purchase of the assets of the company by
the Creditors' Committee. The plan was car-
ried out and the Regina Corp. was chartered
under the laws of the State of New Jersey with
a capital of 10,000 shares of no par value stock,
for the purpose of taking over the assets and
business of the Regina Co.

It was the original intention of the committee
to issue a share for each dollar of indebtedness.
It was found, however, in order to carry out
this plan, the fee of the Secretary of State would
have been in excess of 510,000. It therefore
was decided to have fewer shares and issue one
share for each $100 of indebtedness. This
necessitates there being fractional shares, but it
was held that this is not objectionable.

An organization meeting of the new company
was held and the following officers and directors
elected: W. L. Desnoyers, president; C. M. Cub -
bison, vice-president; Eugene F. E. Jung. secre-
tary and treasurer; James F. Shaw and E. F.

Fretz, directors.
Of the above, Mr. Fretz is president of the

Light Manufacturing and Foundry Co., at Potts-
town. Pa., and was the largest merchandise
creditor and was on the Creditors' Committee.
Mr. Jung also is on the Creditors' Committee
and is by profession a statistician and economic
expert. Mr. Shaw is of the banking house of
Knauth, Nachod & Kuhne. Mr. Cubbison is

a sales manager of large experience and will
take charge of the sales of the new company.
Mr. Desnoyers has been acting as receiver and
his training and experience in reorganization
work should be of value to the company.

The following trustees were appointed: W. L.
Desnoyers, John Bernhard and D. L. Murphy.
These have qualified and will superintend the
winding up of the affairs of the old Regina Co.

It is expected that between now and the tenth
of May it will be possible to pay off all preferred
claims, liquidating expenses, etc., and the com-
pany will then be prepared to send a statement
to credit agencies and to its stockholders.

Bronislaw Huberman, the distinguished vio-
linist and Brunswick artist, will give his fourth
and last New York recital at Aeolian Hall on
April 22. An interesting program has been ar-
ranged.

The old-fashioned "storekeeper" waited for
customers to enter his store. The progressive
business man of to -day overcomes competition
by enticing people to his establishment by ad-
vertising, superior service, window displays. etc.

POPULAR RADIO SHOW EXHIBIT

Loyd Wireless Telephone Corp. Exhibits Firth
Product-Herbert E. Brennan Now an Officer
of Company-Distribution Plans Completed

At the Radio Show, which was held recently
at the Hotel Pennsylvania, New York, one of
the most popular and attractive exhibits was the
booth of the Loyd Wireless Telephone Corp., New
York. Herbert E. Brennan, who was one of the
most popular members of the talking machine
trade, is secretary and treasurer of the Loyd
\Vireless Telephone Corp. and is in charge of
sales, having been elected an officer a few weeks
ago.

Mr. Brennan has closed a number of very im-
portant deal, in connection with the distribution

P. A. Wilkinson and H. E. Brennan
of the Firth product. and full details will be an-
nounced in a few weeks. The talking machine
trade will be an important factor in his distribu-
tion. as Mr. Brennan's thorough knowledge of the
talking machine industry will enable I to co-
operate with this trade to excellent advantage.
At the Radio Show P. A. Wilkinson, vice-presi-
dent of the Loyd Wireless Telephone Corp., to-
gether with Mr. Brennan, introduced Firth prod-
uct to the many thousands of visitors who were
keenly interested in the distinctive qualities of
these wireless outfits.

NEW HOME FOR PATHE SHOP
COLUMBUS, O., April 11.-Announcement is made

that the Pattie Shop is now located at 236 South
High street with the Thomas Furniture Co. In
the new quarters twice the former door space is
at the disposal of the store.

Some merchants are too conservative and
others are reckless in the conduct of their busi-
ness. The first retards growth and the second
leads to failure. The happy medium, lying be-
tween the two. will increase the chances of suc-
CeSS.

Claire Dux, the noted Brunswick artist, scored
a great success at her second song recital at
Carnegie Hall on April 8. She was assisted by
Richard Ilageman. pianist.
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OTTO HEINEMAN RETURNS HOME

President of General Phonograph Corp. Returns
With Optimistic Reports From European Trip
-Talking Machine Industry in Germany and
England Greatly Improved-General Outlook
Gives Convincing Reasons for Optimism

Otto Ifeineman, president of the General
Phonograph Corp., arrived in New York on Fri-
day, April 7, on the strainer "Aquitania." after
spending several week. abroad. NIT-. Heineman

Otto Heineman
was accompanied on this trip by A. G. Bean.
president of the General Phonograph Mfg. Co..
Elyria. 0., and vice-president of the General
Phonograph Corp. 'tVhile Mr. Heineman's trip
was ostensibly a combination business and vaca-
tion journey, he forgot the
as he arrived on the otter side and spent the
greater part of his time acquainting himself with
business conditions in England and Germany.

In a chat with The World Mr. Heineman com-
mented upon his trip as follows: "Conditions
abroad are very much improved, especially in the
phonograph industry in Germany. While prices
of talking machines and records have been low-
ered here. they have been increased proportion-
ately in Germany. This has proven a wise move,
as the cost of raw materials has advanced stead-
ily and the new prices were therefore absolutely
necessary.

"I was gratified to find that the talking ma-
chine business in England had greatly improved
since my last trip and all factors of the talking
machine trade throughout Great Britain were
optimistic and well pleased with the general out-
look.

"The Leipzig Fair was a wonderful exhibition
of German industry of to -day and a great many
German phonograph manufacturers exhibited at
the fair. They displayed nothing new, however,
but exhibited standard lines, which are meeting
with a ready sale throughout Germany.

"Wherever I visited the hope was expressed
that conditions throughout Europe would become
more stabilized as the result of the Genoa Con-
ference. It is confidently expected that this
conference will go a long way towards settling
the Russian situation and as soon as this is ac-
complished there will be a better feeling through-
out every part of Europe.

"Germany is practically bare of raw materials
at the present time and as soon as monetary
conditions arc settled and the industrial situa-
tion becomes stabilized that country will un-
questionably afford a tremendous field for mer-
chandising exploitation."

SECURES OKEH AGENCY

The Miami Furniture Co., 330 North avenue,
Miami, Fla., has recently taken on the Okeh rec-
ord line through the wholesale phonograph divi-
sion of the J. K. Polk Furniture Co., Okeh rec-
ord distributors of Atlanta. Ga.

NATIONAL PHYSICAL CULTURE WEEK

Health Builders, Inc., Start Big Campaign in
Connection With This Event-Seek Co-op-
eration of Dealers Throughout the Country

Aiding the talking machine retailer to "cash
in" on National Physical Culture Week is a

subject that is engrossing much of the attention
of R. B. \\licelan, president of the Health
Builders. Inc.. producers of the Health Builders
course of talking machine records, New York.
This stated week has been planned by the
Physical Culture Magazine with the aid of a

committee comprising the names of nationally
known people in athletic, civil and governmental
circles. From May 1 to 8 bas been set aside
and the slogan "To Build a Stronger Nation"
has been adopted.

Health Builders, Inc.. have distributed window
signs to the large number of talking machine
dealers that carry Health Builders records. In
addition there has been prepared an attractive
rotogravure window display and the dealers arc

being furnished with quantities of "Personal
Health Programs" to send out in their mailing
lists. In co:inn:entail: ui this week, R. B.
Wheelan stated, "When every one is thinking of
physical culture there is a wonderful opportunity
to sell health Builders records. Extra effort
during this week, I believe, will be well re-
warded."

Steady increase of business is reported by
Health Builders, Inc. March business was al-
most double that of February, and April, thus
far. is 33 1/3 per cent ahead of March. Two
Adifonal offices have been secured a !joining
the present suite, which have been attractively
fitted up and which greatly increase the facili-
ties. The separate charts hitherto furnished with
the course have been dispensed with and in their
place a bound book has been substituted. thus
eliminating confusion due to misplaced and
missing charts.

Constructive criticism is a mighty good thing,
provided you direct it at yi-:urself. Other people
will not appreciate it.
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13-21 Park Row New York.,

4
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ALBUS T. M. CO. LEASES NEW HOME

Free Inspection Offer

Select the books you want
READERS of THE MUSIC TRADE REVIEW may have the

privilege of examining, free, any of the technical books pub-
lished by Edward Lyman Bill, Inc. Each volume has been

written by William Braid White, Technical Editor of The Review.
To make these books authoritative, he has drawn not only from
his own rich and practical experience of nineteen years, first as a
tuner and later as an acoustical engineer. but also has drawn upon
the extensive resources at his command by virtue of his affiliation
with The Review.

The Edward Lyman Bill, Inc.. technical library represents the
only books written in English for the men who constitute the piano
and player -piano industry of the United States. Each book covers
its respective subject clearly and completely. Each volume is the
standard work of its particular field. Every one of these books
should he in the hands of every progressive man who wants to
continue to make the American piano industry the world's leader,
both from an artistic and commercial standpoint, as it is today.

These books also should be in every factory, as well as office
and retail establishment, for they are first of all practical books, and
are real working tools for the man whose success depends so much
upon a sound fundamental knowledge of piano and player con-
struction, acoustics, etc.

Modern Piano Tuning
A very comprehensive book cover-
ing principles and practices of tuning,
regulation of piano action, elementary
principles of pneumatics, general con-
struction of player mechanisms, repair
of old pianos or player mechanisms.

31 pages. $2.00.

Theory and Practice of
Pianoforte Building

.,!1 essential book for every inanu-
icturer, scale draftsman, superin

endent. dealer or piano salesman.
The only work of its kind in the
English language, 160 pages, fully
illustrated, tables, diagrams, etc .
$200

Player -piano Up to Date
1 he best available source in F_ng-

list' for player -piano knowledge.
Principles of construction, regulation
and use of pneumatic mechanisms.
reseriptions of leading mechanisms.
For salesmen. tuners, repairmen. etc.
195 pages. illustrated, $1.50.

Regulation and Repair of
Pianos and Player Mechanisms

I1di..1 e:1 able for :.ale-dnen and execu-
tive+ in piano factories, two books in
one, illustrated, tables, diagrams. 158
pages. $1.50.

Sent you free for five days

Mail This Inspection Coupon
Ell S lird Lyman Kill, Inc.

3:3 I mirth Ase., New York City.
You may send me on five days' free inspection the book or books

I have marked. I sill return them ta you within five days or remit
In full within ten days.

Name

Address Ci.

Mark which books you
want to see

l oil ern Piano Tuning

Ttoror and Practice Of
Pianoforte Minding

IteguLItion and Repair

Plano. and lino er.

er -piano up to Hale

Well known Louisville Concern Will Soon Move
Into Attractive New Quarters

LoutsvaLt; KY., April 9.-The Albus Talking
Machine Co.. dealer in machines. records, cabi-
nets and supplies. 328 Market street. announced
recently that it has secured a lease on au at-
tractive store in the Commercial Hotel Build-
ing. 408 East Market street. Extensive altera-
tions will be made before the concern moves into
the new quarters. The company has been in
business here for the past twelve years and fea-
tures Granby and Strand talking machines. as
"ell as several lines of records, including the
(Act', Genuett. Emerson and Black Swan.

SERVICE TO SONORA DEALERS

Sonora Jobbers in Greater New York Issuing
Handsome Display Signs-Have Direct Sales
Value to the Retailer of Talking Machines

Sonora dealers in Greater New York are re-
ceiving au exceptional form of co-operation from
the Greater City Phonograph Co., New Yolk,

,

;(_7 20)0.

Qnoru
1

Signs That Are Dist:nct:y Constructive
and the Long Island Phonograph Co.. of Brook-
lyn, N. Y.. Sonora jobbers in this territory. This
co-operation consists of a series of handsome
multi -colored window signs. which arc furnished
to the dealers free of charge.

These signs arc changed regularly and Mau-
rice Landay, president of the Greater City
Phonograph Co., is personally responsible for the
preparation of many of these attractive window
signs. In a chat with The World he stated that
these signs have proven a direct stimulus to sales
and, as they feature something distinctive each
month, their sales value can readily be deter-
mined. The accompanying illustration shows one
of the latest signs featuring the new Imperial
and Hepplewhite models of the Sonora, which
have been received enthusiastically by the Sonora
dealers throughout this territory.

NEW QUARTERS IN LEWISBURG, 0.

LEWISBURG. 0., April 10.-The Columbia Music
Shop recently moved into larger quarters on
the Public Square, this city, where a good line
of Columbia Grafonolas and records is car-
ried. together with a complete stock of sheet
music and supplies A department of instruc-
tion in piano, voice. etc., is conducted in connec-
tion with the store. E. Vernon Moore, the
manager, is a member of the Avontnoor Enter-
tainers, a popular local organization.

Ada Radel, daughter of M. Radcl, proprietor
of Radel's Music Shop, 991 Columbus avenue,
New York City. Sonora and Columbia dealer.
was married on April .8 to Max D. Rosenthal.
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The Lyradion Console combination
Radio and Phonograph complete
with compartments for dry and
storage batteries.

Price complete $485.00.

I

t41.2 42

Other models from $275 up to $850.
Theatre models. $1075 to $2150.

Here is the new Lyradion Combination
radio and phonograph

All Lyradion outfits contain the remarkable Seabrook
"Loud Speaker- horn, which created such extensive com-
ment at the New York Radio Show.

The Lyradion reproduced the music of a dance orchestra
40 miles away so loud that 100 couples danced to it in
the Hotel Pennsylvania Grill room on March 9th.

Lyradion upright and console models fitted with non-

regenerating wireless receiving sets will be ready for de-
livery within sixty days-and we are now arranging for
jobbing connections as well as dealer representation.

We are also ready to deliver right now upright cabinets
which include "loud speaker horn" and amplifier, and
which provide concealed compartments for both wet and
dry batteries, switches, and all wire connections.

These cabinets will receive 2 stage Westinghouse R. C. set
of which thousands have already been sold. They are
completely wired and each terminal tagged-anyone can
install his entire outfit in less than 20 minutes.

Owners of radio outfits are complaining of the "mussy"
appearanceof any outfit that is strewn over tables and

floor-these cabinets are beautiful pieces of furniture and
hide every accessory of the outfit. They connect to an-
tennae and ground wires in the same way that an electric -

driven phonograph connects to a base plug.

Remember also they include "loud speaker" horn and am-
plifier-they retail from $100 to $150 complete.

Why not sell these cabinets to owners of Westinghouse
sets while you are waiting for complete Lyradion outfit?
Make a profit on the radio craze right now.

Westinghouse dealers can sell both set and cabinet with
all accessories for less than $275, including tubes, bat-
teries, aerial, etc. If you want the agency for Lyradion
"loud speaker ' cabinets, combination consoles, or theatre
outfits, get in touch with us immediately.

The Dodge Mfg. Co. is a million -dollar concern with an
Aaa I rating, and stands back of everything we sell.

The complete Lyradion line will be shown in the May issue
-watch for it. There is nothing like the Lyradion in
America today. It is the instrument for the home, from
the standpoint of beauty as well as performance.

LYRADION SALES AND ENGINEERING COMPANY
which is plant 5 of

DODGE MANUFACTURING CO.
Mishawaka, Indiana Eastern office, 347 5th Ave., New York
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En17,1t.1 Norr--This is the eighteenth of a new series
.oti(le. by Willman I:raid While. deioted to the carious

Jim ra-tma: ,Iporinnitie. which preaail in the domain of
adm.o1,11 1.r the ret.tiltr machines. The anbject

m( of creat interest and We comma-nd these articles to the
4. :anon of all tau are deaAint: attention to the tea.l - ; 1 ir. i Ht. "Ius;C:li potaibilit irs of the

REMEMBER HIE INSTRUMENTS

Diumg the entire history of music the great
x.l.ces have held the stage of popular idolatry.

instrumentalists and composers have beeti
relegated to inferior positions, if not entirely
neglected. There has always been something
about the great vocal parts in opera which has

the public fancy. irem the (Flys of Peri to

those of Verdi and Wagner.. The great singer
obtains. through intimate association with the
!Mink world of opera, an amount of garish dis-
play which the instrumentalist never can obtain.
The result is that with the unthinking mob of
ordinary music lovers, the singer conies first and
the rest are nowhere. Translated into terms of
the talking machine industry, this simply means
that the most easily sold records of high-class
music arc the records of great voices. A McCor-
mack. a Caruso or a Farrar gains a fortune an-
nually in royalties on his or her recordings. while
the finest work of a Kreislcr or a Casals attracts
comparatively a very small fraction of the pop-
ularity the singers so easily gain.

PHONOGRAPH
RECORDS

10 -inch DOUBLE DISC

WITH A POPULAR HIT
ON EACH SIDE

Durable -- Clear Tone Musical

Your customers will come back for more
when they have once heard these records.
The latest hits are to be found on the

MAY LIST

N  r,,
3065

W hies I

iw It ; -
Insl Pick Mt UO and Las Me Down in D.. Old

Dixieland by Lis ky

3066 By the Old Ohio Shore Waltz 'Taylor Trio
Nut.

Stkaer River Moan. %Valli.. Maus iltItettra

goo Rua Nights. al"
Inst. Hawaiian Rambo*

Hawaiian

 .114,Saliall gllari.A. I It

30611 Old-FaAioned Girl. Enxleot.
1'la>rd by Lenin's Dante Ootestra

In"' LoLaLo. ion-tr
Pint at I» Lenin's Dance Op hr.tra

(Time Alter Toot
3061) w Itallaul-DerlirsLra .5e;

Vocal 1 Angel Child.
Itallard-to .hestra 10 10. (Viiloni Canton Waltz

J The Herd Girl's Oft ain

Init. (Sorel Gen
.Ta)lor Tti 

..Tallor Tel

(Georgia. 1 is-tr
3070 Wit! BC*,

(Lonesome Noun. I Ji let
Au I Its Otei-hestra

NUDVI DISCO! ITALIAN

132 II Canto del Cordellentl. Manalta..Banda SleWana
10 in.

Lieeelli in Testa. Polka Banda SirUlana

133.1
Puoilla. Polka Manila Sicilian&

Itanda Sicilian*

CONNORIZED MUSIC CO.
ALSO MAKERS OF CONNORIZED MUSIC ROLLS

817 E. 144th St.,

UNITED MUSIC STORES

New York

PHILADELPHIA BALTIMORE

Now, this is a very interesting fact in the talk-
ing machine business, and one which the retail
merchants ought to consider. For, in point of
fact, it is not an advantage but rather a disadvan-
tage that the talking machine should he so much
thought of. in respect of its higher manifestations.
merely as a reproducer of voices. It is true that
the popular side of the recording business is filled
with band, orchestra and ensemble recordings of
all kinds: but this does not alter the fact that the
I.igh-class instrumental recordings do not receive
the attention thiy deserve.

Now, it is not a good thing when the high-
class end of a business like ours rests upon one .
of its manifestations. Unless there is a general
interest in all the features which the manufac-
turers arc able to conceive, design and carry out.
there will be no encouragement for these manu-
facturers to continue their good work. They will
come to believe that it is not worth while trying
to continue the fine work in certain directions
which they began so courageously. And they
may find commercial reasons for confining their
activities to just what will sell most easily.
Which would be a pity. It would be a pity from
the point of view of the talking machine business
in general. which cannot be maintained on a fad
or a series of fads.

Pushing the Instrumentals
All of which leads to the observation that the

instrumental recordings which arc now available
in all talking machine catalogs need more push-
ing than they commonly get. I am not here
speaking of the highest -minded, keenest and
wisest merchants when I make this observation.
On the contrary, I am well aware how. in the
great city where I live, there arc talking machine
retailers who do persistently and successfully play
up to the very best and most intelligent trade.
who display conspicuously and push persistent-
ly the best violin, 'cello, quartet and orchestral
recordings. These merchants are wise in thus
attracting to their counters those who otherwise
might be more or less indifferent to the talking
machine. But unfortunately these merchants
arc but few, and they do not represent a large
fraction of the retail community.

I appeal to every talking machine merchant to
make a study of the possibilities of the instru-
mental record side of his business. He will find
in it so many fine and new things, so many sug-
gestions for new ideas, so many musical possibili-
ties that he will be both astonished and delighted.
There is a general idea that instrumental record-
ings arc not effective, as compared with voices:
but this. I believe, is a great mistake. The fact
is that the voice.is just as difficult an instrument
to record as the violin, and. in fact. more difficult
on the whole. The art of vocal recording is very
much the art of training the singer in the peculiar
technique which is called for. Some of the great-
est singers have never made good records, and
per contra some singers of the second rank have
done surpassingly good record work. On the
other hand, the violin and the 'cello, to take two
prominent examples. lend themselves -With the
utmost facility to the peculiarities of the record-
ing wax and stylus, so that violinists and 'cellists
who have accustomed themselves to the work
soon learn to effect splendid reproductions.

Some Marvelous Recording
An excellent example of what I mean is to be

found in the wonderful series of three records
issued by the Victor Co. reproducing the three
movements of the Concerto for Two Violins in

mi n or.'by Sebastian Bach. as played by Kreis-
ler and Zimbalist with string quartet accompani-
ment. These records represent, to my mind. an
extraordinary achievement in the art of recording
and. in fact, could scarcely be surpassed in any
circumstances. Lest I should he accused of par-
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tiality, however. let me say that some of the best
'cello music I have ever heard has been by Julius
Berger and Henry Hadley in the Okeh edition.
And there are others I shall mention some other
day which will prove to any reader that there is
no monopoly in the art of fine instrumental re-
cording.

I speak. however. of this Bach Double Concerto
because it shows what can be done when two
artists are content to give the necessary time and
patience to achieve a fine permanent result. When
so achieved we have a distinct acquisition, some-
thing added to the world's store of delights, some-
thing which the concert stage scarcely ever gives
us and which otherwise at best only dwellers in
the largest cities would ever be likely to have the
opportunity of hearing. It is so beautiful, so
serene. so heavenly, especially in the middle
movement, that no person, no matter how un-
trained, who may possess the slightest feeling for
musical expression, can fail to be entranced with
it. It ought to sell better than any Caruso record
ever made-not because Caruso had not a fine
voice, but because no voice is ever so lovely as
the tone of lovely violins played by real artists.

Violin Tone Not Spoiled
It is said that the tone of the violin and of the

'cello degenerates during the process of record-
ing. This is not true. The very highest register
of the violin undergoes. it is true, a little process
of what may be called "scouring." whereby the
upper partial tones which give the peculiar tang
to the tone of the violin disappear and leave be-
hind them a more fluty tone than one usually
hears from a violin played directly to one's ear.
But in the case of the 'cello even this very slight
defect is not to be heard. Sometimes I think that
the 'cello is the finest of all instruments in ca-
pacity for recording. Certainly some of the most
artistic 'cellists of modern times have recorded
their best work. Merchants and salesmen who
do not know what is "in" the 'cello ought to come
down to the store sometimes on Sundays, or stay
during Summer Saturday afternoons when the
doors are closed, just to get acquainted with these
hidden treasures of their record bins.

Other Instrumental Beauties
Nor is the list to be closed here. There are

the beauties of the string quartet. which is just
now beginning to obtain the recognition it de-
serves. There are the many beauties and charms
of flute. clarinet, horn and oboe which very few
know about outside of such schools as possess
and use educational records. And there are . .

but I could go on forever.
The point is just this: There arc in every

catalog of records dozens of neglected beauties.
of hidden delights which the music lovers of each
merchant's community would love to know about.
But they must be told. Nor can they be told-
at least, effectively-unless those who tell them
are themselves in sympathy with what they are
telling. Did one ever read anything so lifeless.
so stupid, so futile as advertising talk on matters
musical by a man who is not really in sympathy
with the subjects he undertakes to treat?

In a word, if we are to bring out and feature
the musical possibilities of the talking machine,
let us remember that the obvious, the much ad-
vertised are not necessarily the best sellers or the
best goods. There is always something in the
catalogs on which to make a Lig selling if only
we know enough to dig it up.

OCTAGONAL TONE -ARM IN DEMAND

\Villiam Phillips, president of the \Villiam
Phillips Phono. Parts Co., New York City.
manufacturer of tone arms and reproducers, re-
ports a steady improvement in business. He
calls particular attention to his octagonal tone
arm, which has been in much demand from
the time of its initial offering on the market.
Mr. Phillips has had excellent results from the
advertising campaign on this tone arm which
he inaugurated in the columns of The Talking
Machine World some months ago. In response
to this publicity a large number of inquiries
were developed. In most every instance the
sample sent resulted in a substantial order.

New \Varp" record fixture for window display.

Overcomes record displaying difficulties and increases sales .

Wonderfully attractive, highly polished brass.
lacquered.

Adjustable solidly to four heights (Not
telescope).

Right now! write or wire your order
mentioning your jobber.

Price 82.50. Interesting proposi-
tion to Distributors.

Display Fixture Co.
Newark

N. J.

E. B. SHIDDELL JOINS LOCAL JOBBERS

Well-known Wholesale Man Appointed Man
ager of Local Okeh Distributing Branch-
New Quarters Now Occupied by General
Phono. Corp.'s New York Distributing Division

E. B. Shiddcll, widely known in the wholesale
field in the East and formerly an Okeh jobber
in Boston, Mass., has been appointed manager of
the New York distributing division of the Gen-
eral Phonograph Corp., which is a jobber of
Okeh records in Greater New York territory.
Mr. Shiddell brings to his new post an intimate
knowledge of every phase of the talking ma-
chine business, and under his direction Okeh
dealers in this territory will undoubtedly receive
maximum service and co-operation.

In order to handle its rapidly increasing busi-
ness the New York distributing division of the
General Phonograph Corp. moves on April 24
from 25 West Forty-fifth street to 15 West
Fi...*tre:i di street. The ground flor being

occupied at the new address, and the new quar-
ters offer ample space for handling the require-
ments of the trade.

RECEIVER FOR JERSEY CITY FIRM

The Huntington -Howells Co., piano and talk-
ing machine dealer, at 310 Jackson avenue. Jer-
sey City, has been placed in the hands of a re-
ceiver. According to the statement filed in the
voluntary bankruptcy petition, the liabilities of
the company are $35.000 and assets arc 51.500.

ELLY NEV'S GREAT SUCCESS

Elly Ney. the famous Brunswick artist, who
has scored such a remarkable success through-
out the country, gave her final New York re-
cital at Carnegie Hall on April 11 and further
demonstrated her ability as a pianiste. Elly,
Ney, who will sail for Europe on April 15. will
return to New York next season for an ex -
ti nded tour.

A
Schloss
Console for
Victrola VI

STYLE VII
WILLIAM & MARY

Mahogany, 1Valnut
All oak finishes
Constructed to hold
Victrola Vi.

34':. in. high
22% in. deep
38 in. wide

Average weight
crated. 110 pounds.

Manufactured by SCHLOSS BROS. (A
801 EAST 135th STREET NEW

Corporation)
YORK CITY
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Two wonderful piano solos by Josef
Hofmann. "Maiden's Wish" (Chant Polonais)
in G Major and "Butterfly" --"Spinning Song"
on one of the new May records. Hofmann
records sell themselves. A-6211.

Columbia Graphopbone CO.
NEW YORK

NEV OKEH JOBBERS IN NEW lORK

Bristol & Barber Appointed Okeh Distributors
Will Institute Aggressive, Sales Campaign---
W. ruhri, general sales manager of the

Okeh record .1% kiwi of the General Phonograph
Corp.. Nt announced this week that
Bristol & Barber, 3 East Fourteenth street. New
York, had been appointed Okch distributors.
This concern, which is one of the leading whole-
sale houses in the East. is planning to inaugurate
an intensive advertising campaign. featuring
Okch records, and its sales staff will do every-
thing possible to co-operate with Okeh dealers
in metropolitan territory. Okeh records will
now have two jobbers in Greater New York,
as the New York distributing branch of the
General Phonograph Corp will also serve the
dealers in this territory.

ISHAM JONES IN JACKSON. MICH.

The Barnard Music Co.. Jackson, Mich.. which
handles Brunswick phonographs and records, is
making much capital of the forthcoming appear-
ance in that city in concert of the Isham Jones
Orchestra of Chicago. which will play in Jackson
May 19, 20 and 21. In addition to newspaper ad-
vertising the company has sent out a number of
circulars calling attention to the event.

A petition in bankruptcy has been filed against
the Graud Pho::o & Piano Co.. Brooklyn. N. Y.

THE DIAMOND JUVENILE CONSOLE

This Is the Title of a Most Artistic Little Talk-
ing Machine Produced by the Diamond Prod-
ucts Corp.-Supplies Big Juvenile Want

The Diamond Products Corp.. New York City.
whose factories arc at Oswego. N. Y.. is an-
nouncing to the trade this month a small talk-
ing machine which is to be known as the Dia-
mond Juvenile console. which it is expected will
he received enthusiastically. The machine is
built along the same lines as the higher priced
consoles of this type, while the motor equip-
ment is of a standard in keeping with the rest
of the machine. No effort has been spared to
make the machine throughout a quality product.
and to inform the trade that it is not a toy but
a legitimate machine in every respect. The cabi-
nets arc beautifully finished in two colors. French
blue and ivory. with appropriate "diamond" de-
signs on the cover, which presents a very attrac-
tive appearance.

In conjunction with this Juvenile console
the company is manufacturing an entire equip-
ment for a dealer "kiddie booth," which consists
of a table, one arm -chair and three regtilar
chairs. The size of this furniture is designed to
accommodate children and is finished in the
same colors as the console talking machine. The
idea of a "kiddie booth" is the result of a

thorough investigation of the field by General
Manager H. B. Foster, who for some time has
felt that a demand existed for this novel feature

Spring Time is Ukulele Time

a'0

For the Summer Vacationists
Thousands of your neighbors, boys, girls, men

and women, will be going on their vacations soon.
You will lose their Phonograph trade temporarily.

Buy NOW and you can sell them instead
Ukuleles
Guitars
Mandolins

Banjo - Mandolins
Tenor - Banjos
Harmonicas, Etc.

We have the most extensive and finest line of
Musical Merchandise in the trade at the very lowest
prices.

These instruments will make new friends for
you bring new customers into your store.

Write for our Special List of Summer Specials.

BUEGELEISEN & JACOBSON
5-7-9 UNION SQUARE NEW YORK

of the average talking machine dealer's business.
A special "kiddie booth" in the talking machine

dealer's store has many advantages, as it at-
tracts many youngsters with their parents. and
it is the idea of this company to show the dealer
how a booth of this sort can be used to make real
sales; for instance, parents coming in with their
children with the intention of buying a talking
machine, or even records, can do so in quiet and
comfort by placing the children in the care of
some one in this "kiddie booth." Oftentimes

Supplies for Special "Kiddie Booth"
when parents arc purchasing a large machine
the small console type machine can be presented
to them and sold for the use of the children,
thereby leaving the better machine for the use of
adults alone, insuring it against damage by the
children.

J. B. Price. Middle Western representative of
the company, on his return from an extended
trip in this territory, stated that dealers every-
where were very enthusiastic about this little
machine and the juvenile furniture designed to
go with it. Dealers stated that this was the
first combination of this kind ever offered the
trade, and that all indications pointed to a very
healthy demand. Mr. Price is planning to
leave at an early date for another trip, which
will take in the Southern States and from there
is to spend some time in the States of the
Northwest.

Lee Conover, New England representative, is
leaving shortly for a trip to the Far West for
the purpose of introducing these new products
to the trade in that territory. and on his return
he is scheduled to visit the New England States,
where he is well known and where he expects
to build quite a business.

GODOWSKV'S FAREWELL RECITAL

Leopold Godowsky, the noted pianist and
Brunswick artist, is now completing his coast -
to -coast tour. He will return to New York
about May 1 to give his farewell recital at Car-
negie Hall on May 3. This will be his first and
last concert in New York this year. In fact,
this will be his last recital in the United States
for several years to come. He will spend June.
July and August wintering in South America
and from there will sail for the Orient, where
lie will make an extended tour in China, Japan.
India and other Asiatic countries.
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Did you see
and did you
read the
insert
facing
page 66?

NEW IDEA IN NATIONAL CAMPAIGN

Columbia Advertising in Newspapers Localized
and Adapted to Local Conditions-Five Types
of Copy in Series-Plan Well Received by Trade

The advertising drpartincia of the Columbia
Graphophone Co. has just instituted a new idea
in Columbia national advertising that is meeting
with an enthusiastic reception from Columbia
dealers. This new plan practically localizes the
Columbia Co.'s national advertising, thereby giv-
ing tremendous value to the advertising that is
being used by the company in the leading news-
papers throughout the country.

The details of this new advertising idea provide
for the preparation of five types of copy in con-
nection with the new Columbia record lists. In
each type of copy the lists, of course, reinain the
same, but alongside of the list is placed copy
that features dance music, song hits, instrumental
opera and concert music, "blues" and sacred quar-
tets and old-fashioned melodies. Each one of
these classes of music has its own distinctive
illustration with copy pertinent to the picture and
the type of music that is featured. The particu-
lar copy that is used is based on the preferences
of the locality wherein the newspaper is pub-
lished. The new advertising copy is proving very
successful, and the dealers have congratulated the
Columbia advertising department upon its depar-
ture from the use of stereotyped newspaper copy.

THE LATEST BRUNS CREATION

A. Bruns & Sons, Brooklyn, N. Y., manufac-
turers of the well-known Bruns Maderight talk-
ing machine cover, have added another specialty
that will appeal to the Victor dealer. This is in
the form of a specially designed aw - g for
the dealer's store on which is shown a model
of the famous Victor dog. On the lower part
of the awning the name of the dealer is woven
into the fabric and in all it presents a very fine
appearance. Many dealers in metropolitan Ncw
York have placed orders for this attractive awn-
inc and it is planned to gave it wide public'ty.

GEO. A. LONG CO. GRANTED PATENT

Cabinet Manufacturer Granted Important Patent
-Invention Covers Interior Construction of
Long Console Cabinet, Which Is Very Popular

I I ANOVER, PA., April 7.-The Long Furniture Co.,
of this city, was granted an important patent on
March 28 covering the interior construction of
the chamber of the Long Console cabinet, where-
in the table machine is placed. The Geo. A. Long
Cabinet Co., which is a subsidiary company to
the Long Furniture Co. has advised the talking
machine trade regarding this patent, calling at
tention to its important features and emphasizing
the patent protection that is now given to Long
cabinets.

EVELYN M. McCLUSKY RESIGNS

Head of Educational Department of Sherman.
Clay & Co., Portland, to Enter New Field

Poan.AND, ORL, April 7.-Evelyn McFarland
\lcClusky, who for the past two years has been
onnected with Sherman, Clay & Co., has re-
:gited her position and Portland and the State o;
'regon have lost one of their most valuable and

energetic workers for the advancement of musk.
Mrs. McClusky has been actively engaged ill
the Victor educational work since 1917, and carne
to Portland from Texarkana, where she had
charge of the Victor department of the H. V.
Beasley Music Co. She is a graduate of the
Red Seal Salesmanship course at the Camden.
N. J., Victor factory and was a member of the
first Red Seal class for women, which is known
as the "Caruso Class." After coming to Port-
land she was one year in the retail store of
Sherman, Clay & Co. in the educational sale.
department and was promoted to the wholesale
department as educational director with special
dealer sales service in Oregon, which took in
eighty-four Victor dealers. Mrs. McClusky wa-
the inspiration and prime mover in Portland'.
first music memory contest held last year, which
was the first to be held in the Northwest.

STRAND SETTLED IN NEW HOME

Manufacturers Phonograph Co. Occupies Hand-
some Quarters-Increased Business Neces-
sitated Removal to Larger Premises

The Manufacturers Phonograph Co, Inc., man-
ufacturer of the Strand phonograph, is now lo-
cated in its new home on the twelfth floor of
the Emmett Building, 95 Madison avenue. Net'.
York. The company's original headquarters were
located on this floor, but the tremendous in-
crease in its business necessitated the Icasin.
of four times as much space as it had occupied.

In its new home the Manufacturers Phono-
graph Co. has ample room for the proper dis
play of the Strand line, which is now complete.
This line comprises four handsome console types,
together with the Strand consolettes, which arc
designed to accommodate table machines. Along-
side of the display rooms is the private office
of Geo. W. I.yle, president of the company,
the executive and clerical offices and account-
ing department. Many out-of-town dealers who
have visited the new Strand quarters during the
past few weeks have complimented Mr. Lyle
upon the attractive layout of the Strand head-
quarters.

Till. SHELTON
Electric Motor
The "Simplicity- lo o oo' -
Victor. Folso.on
phonographs los
Ink oil satoodool
toforond motor .olt.oloost 1;1: H
table. Automatic switch on
motor operated when tie '11.
table is stalled or
OPeraling on AC in
rent of II0 rob.

o

type of "310111 IA hon voIrr
mg.

SHELTON ELECTRIC CO., 16 East 42nd Street, New York

HOMOKORD
RECORDS

in 35 foreign languages
are now available to
dealers and distributors
in the United States.

Recorded in the native
lands by the best-known
artists of each country,
Homokord Records
bring to the American
public a distinctive and
extensive repertoire of
foreign music.

HOMOKORD RECORDS

are double-faced and lat-
eral cut. They play on
any standard machine.

Constant importations of
the newest European se-
lections insure a large
and ever-increasing cata-
log of the latest and best
in every language.

Write today for dealer's
or distributor's proposi-
tion.

HEGEMAN-STEWART
CORPORATION
338 Washington Street
New York City

Sole Alpo: leis and DiAtibulois for 11,

United Slates

JEAN OFF AND MAIL THIS COUPON TODAY

Hegeman-Stewart Corporation
338 Washington Street

New York City
Gentienien:

Realm send roeyouri dealutor's
``distributor's

s

proposition.

Name

Address

I am interested in the following
foreign languages
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DEALERS TELL OF IN-
CREASED RECORD SALES

Installation of Seabrook Concert Grande in
Theatres, Backed by Mutual Service, Brings
Results That Call Forth High Praise From
Dealers-Some Interesting Testimony

MISHAWAKA, IND., April S.-As announced in
last month's issue of The Talking Machine
World, the Mutual Music division of the Dodge
Mtg. Co.. of this city, attained phenomenal suc-
cess with the introduction of its service
to talking machine dealers in South Bend.
Ind. Kenyon W. Mix, director of this division.
who personally supervised all of the details
incidental to the installation of the Seabrook
Concvrt Grande in the Blackstone Theatre at
Swab Bend, has received interesting letters from
the dealers, testifying to the splendid results
that they received from this unique sales and
publicity plan.

The C. W. Copp Music Shop, handling Colum-

bia and Okeh products, wrote Mr. Mix as fol-
lows, the first letter being dated February 14
and the second letter dated March 2:

"It gives me great pleasure to tell you that the results
from playing °kelt records at the Blackstone this week far
exceeded our expectations. I was frankly skeptical until
24 hours after the first performance where Okeh records
were played, when our stock was so depleted by sales that
I phoned the Chicago jobber for replacements. Later in the
weelel found it necessary to make a personal trip to Chicago
to bring back more records to fill the demand.

Signed) "C. W. Core."
"Supplementing my recent letter relative to results ob-

tained from demonstrating Okeh records at the Blackstone
I want to add that we have just finished our week at the
theatre with Columbia records, which we also handle. It is
interesting to note that, while I am still filling orders on
call for Okeh records played two weeks ago, I have also
practically doubled my sales for Columbia records this week.
Your method of presenting new record releases to phonograph
0%% DC T.. is a mighty. good one, and I certainly advise every
OW) and Columbia dealer to take it up in order to get a
bigger share of the local record business in his city.

Signed) "C. W. Corr."
C. J. Lenhard, of the Brunswick Shop, at 113

North Main street, South Bend, Ind., gave Mr.
Mix the following interesting details as to the
success' of the Mutual Music service:

All of our advertising contains this excellent advice-

"Be Sure Your Walnut is ALL Walnut. II

AMERICAN WALNUT
PHONOGRAPH CABINET.
CONSOLE DESIGN_

Think of the Big Selling Value
In the Period Design Cabinet that is Made of

AMERICAN

AhNUS"
"The Cabinet -wood of the Ages."

Imagine the effect on the customer's mind when you show a Walnut cabinet
and remind him (or her) of the vast number of famous pieces of furniture
made of Walnut hundreds of years ago and which are still in perfect.
serviceable condition.
Most people of the type who buy "period" machines know that Walnut is

"the heirloom wood." Those who don't know it are rapidly learning the

fact from our advertising.
And if you want to show them visual evidence. hand them a copy of the
-Walnut Book," which is illustrated with many of these historical examples.

lave you read that book yourself It contains a lot of valuable information.
We will gladly send you a copy.

AMERICAN WALNUT MANUFACTURERS' ASSOCIATION
Room 1022, 616 South Michigan Boulevard Chicago, U. S. A.

c.

CO

"You asked me to put on paper some of the enthusiasm
I expressed to you in the shop regarding your Mutual Music
seer ice between the Blackstone Theatre and ourselves. I

ratter imaginv l am expressing the opinion of all the local
phonograph dealers when I tell you that since the big phono
graph started playing (lance music in the theatre my record
ales base jumped considerably-in fact, after the second
(lay we showed an advance of $50 per day, which has now
proven to be a permanent increase. One striking feature
of this new business is that the person buyng the record
does not ask to bear it played; they say, 'I've beard it at
the Blackstone,' although my sales people have little di&
culty in getting them to listen to other selections not played
at the theatre.

"Before the service was installed the usual question of a
prospective customer was, 'What's new this month?' His
purchases were made by the process of elimination of those
records he did not care for-to day he comes in to make a
definite purchase by name and :yin listen to others. This so
conserves the time of my clerks that I am enabled to handle.
with the same force, the six new demonstration booths which
I found it necessary to install since the service was Stilted.
The comment of men and women has been exceptionally fine
and has come from the best people in South Bend. Women
particularly have expressed their approval of the new variety
of musical program presented by the Blackstone.

"Many people who bad not realized the true value of
Brunswick music have become regular customers after bear.
ing the records played in public, and invariably say, 'I had
no idea that a Brunswick record was so good.' The point
here is this. It costs me a considerable amount to write a
letter asking people to come in and hear Brunswick records,
and this of course is the line of greatest resistance. I now
advertise. 'Go to the Blackstone and hear Brunswick music.'
The theatre advertises, 'Come to the Blackstone, see a good
picture and hear Brunswick music.' To them this is just
another reason to go to a place of amusement, and in the
end I actually acv-oiL?lish my purpose more effectively be.
cause 'Hearing is Buying' when you are talking about
Brunswick records.

"I have tried to express my enthusiasm 'on paper.' as you
requested, but I guess I could have summed it all up in
this sentence, 'Mutual Music has obtained more publicity.
more business and more prestige for Brunswick in South
Bend than any other one idea I have ever used. I'm satis-
fied and ft el it is worth every cent it costs.

(Signed) "C. J. LEN II SID...
Mr. Mix also has on file a congratulatory let-

ter from the Blackstone Theatre Corp., South
Bend, and another interesting communication
front the Majestic Garden at Kalamazoo, Mich.,
which also co-operated. with the Mutual Music
-ervice and installed a Seabrook Concert Grande
phonograph.

F. J. COUPE VISITS MILWAUKEE
Vice-president of Sonora Phonograph Co. At-

tends Informal Dealer Meeting

Frank J. Coupe, vice-president and sales direc-
tor of the Sonora Phonograph Co.. visited Mil-
waukee recently to attend an informal conven-
tion of Sonora dealers held under the auspices of
Yahr & Lange. Sonora jobbers at Milwaukee.
This meeting was very interesting, as the dis-
cussions were noteworthy for their practical ap-
plication to the dealer's problems. The reports
by the various dealers as to business conditions
indicate that there is a steady improvement in
practically every industry in Wisconsin territory
and Sonora dealers arc making plans for an

active year.

QUALITIPHONE GROWS IN FAVOR

The Qualitiephone Sales Corp., New York.
manufacturer of the small table phonograph
known as the Qualitiphone. reports that this little
machine has been winning considerable favor
with dealers throughout the country. In the
short time it has been on the market it states
that dealers have found that it is readily market-
able and it hopes. to have it distributed through-
out the entire country before the Summer sea-
son is in full swing. William R. O'Brien, gen-
eral manager of the company. stated that sev-
eral prominent jobbers throughout the country
are negotiating to handle this little machine in
their respective territories.

PIIONOREEL CORP. CHARTERED

PLAINFIELD, N. J., April 10.-The Phonoreel Corp.,
546 West Second street, this city, ha filed article,
of incorporation. The concern will deal in talk-
ing machines and motion picture machines and
will make motion picture reels. incorporators
arc Lewis Schildengrel, Ilermand Kreizvogcl and
Sophie Furman. The firm has an authorized
capital stock of .$8,000.
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Q R S CO. IN THE RADIO FIELD COMPLAINT IN TONE -ARM PATENT SUIT IS DISMISSED
Appointed Manufacturing Agent for The Product

of the Chicago Radio Laboratory

(Special Correspondence to The World)

CHICAGO, It.ts, April I0.-The Q R S Co., manu-
facturer of music rolls, has been appointed
manufacturing agent for the product of the
Chicago Radio Laboratory. which will thus mar-
ket its instruments and equipment through the
music industry.

In marketing Zenith products, the Q R S Co.
will devote practically all of its profits on these
goods to publicity for both Q R S rolls and
Zenith. The Q R S Co. is fortunate in that
when building its New York and Chicago fac-
tories it purchased much additional ground.
which gives plenty of room for expansion in
the manufacturing of radio equipment. etc.

COLUMBIA CREDIT PLAN ANNOUNCED

Creditors' Committee of Columbia Graphophone
Mfg. Co. Arrange for Indebtedness to Be
Frozen for Three Years-Important Move

The Columbia Graphophone Mfg. Co. credi-
tors' committees have worked out a plan under
which its indebtedness will be frozen from April
1, 1922, to August 1, 1925. alter deduction of
an amount not in excess of aggregate bank de-
posits on September 15. 1921. The plan ha; been
approved, by the banking creditors, the mer-
chandise and the supply creditors, it was said
yesterday. The debt is about $20,000.000 and
interest and principal, if due, will be deferred for
three years.

The plan calls for adjustment of interest on
all indebtedness to April I of this year. Pro-
vision is made for the appointment of a com-
mittee to represent the debt, which will be known
as the readjustment committee and composed
of M. M. Buckner, Benjamin Joy, J. C. Neff,
William C. Dickerman and G. Herman Kinni-
cutt.

DEATH OF HUGO H. TRAEGER

Hugo H. Traeger, proprietor of Traeger's
Music House, at 115 Wright street, Stapleton,
S. 1., died on Tuesday morning, April 4, at
his home in Richmond Borough, New York
City. Mr. Traeger was a practical piano man.
highly esteemed for his ability in that special
field and had built up a very fine business in
Staten Island during the past twelve years, vir-
tually carrying everything in the musical line
from pianos to Victor talking machines. His
passing has occasioned considerable regret. A
widow and three children survive.

ROBT. F. BENSINGER MARRIED

Robert F. Bensinger, son of B. A. Bensinger,
president of the Brunswick-Balke-Collender Co.,
was married Wednesday, April 12, to Miss Dora

irginia Lovenstein. of Jenkintown. Pa. The
wedding took place at the Bellevue -Stratford
Hotel in Philadelphia, in the presence of a host
of friends. Mr. Bensinger carries with him the
best wishes of the trade for his complete happi-
ness in joining the ranks of benedicts.

L. H. Jacobi, manager of Landay Bros., New-
ark, N. J.. has been elected a member of the
Kiwanis Club.

MOTORS
Double spring, plays three 10 -inch

records without rewinding. Nickel
plated, worm drive. Complete with all
accessories. Sample $3.25. Special
prices in quantity lots. Motor suitable
for portable machine.

Pleasing Sound Phonograph Co.
Stanufacturera-Jobbers

204 tut 113th R. New York City
Jobbing Territory Open

Judge Sessions in U. S. District Court in Grand Rapids Hands Down Decree Dismissing Bill of
Complaint of Victor Co. Against General Phonograph Corp. Charging Patent Infringement- - -

Judge C. W. Sessions, in the U. S. District
Cotirt in Grand Rapids, Mich., on April 5.

handed down the following decree and decision
in the action brought by the Victor Talking Ma-
chine Co. against the General Phonograph Corp.
and the General Phonograph Corp. of Illinois
for alleged violation of the Johnson Tone -Arm
Patents Nos. 814.786 and 814,848. The original
bill of complaint was filed in Grand Rapids
on November 1, 1920.

In his decision Judge Sessions said: "Apply-
ing the decision of the Circuit Court of Appeals
of this Circuit in the case of Cheney Talking
Machine Co. vs. Victor Talking Machine Co.,
it is impossible to avoid the conclusion that none
of the defendant's machines infringes the claims
of the patents here in suit. Hence a decree will
he entered in each case dismissing the bill of
complaint with costs to the defendant to be
taxed."

The decree itself read: "The can -c having
heretofore been heard upon pleading.. and proof..
argued by counsel and submitted; upon consid-
eration of the premises, it is now ordered. ad-
judged and decreed that the bill of complaint of
the said complainant be and hereby is dismiss,,i,
and that the said defendants do recover against
the said plaintiff their costs in this cause, to
be taxed, and that the said defendants have ex-
ecution thereof."

The finding of the court is regarded as a most
important one, and has been awaited with great
interest by members of the trade.

The \V. W. \V. Staylor Music Co., of Hunt-
ingdon. Pa.. will open a branch store on West
Pennsylvania avenue, Mt. Union, Pa., as soon as
alterations of the quarters have been completed.
Talking machines, records and musical acces-
sories will In- handled.

3\GHT"./yo

HEIGHT, 51W
V1DTH, 24"
DEPTH. 25"

14 #C$`

FIVE SALES TALKS
1. Unusually attractive prices.
2. Big profits to the Dealer.
3. Perfect Cabinet Work and Finish.
4. Exclusive Designs of Latest Type.
5. Unsurpassed Tone Quality.

We Also Sell Cabinets Only.
Write for Quantity Prices.

Player -Tone Talking Machine Co.
967 Liberty Avenue Pittsburgh, Pa.

New York Representative

George Seiffert 929 Broadway, New York
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DEALERS DISPLAYING FAITH IN FUTURE CONDITIONS
Rayburn Clark Smith. President of the Unit Construction Co., Presents Convincing Evidence That

Dealers Are Preparing :or Better Business and Are Making a Strong Appeal to Quality Buyers

There is no longer room for doubt that 1922
will see a return to normal in the talking ma-
chine trade. Unmistakable evidence is furnished
by the activity of the leading dealers in pre-
paring for better business, which they clearly
foresee as resulting from a well -planned appeal
to the quality buyer.

If there is still a lingering doubt in any-
one's mind or a desire for tangible evidence of

4 . -
the upward trend, it is only necessary to have
a chat with Rayburn Clark Smith, president of
the Unit Construction Co. The record of recent
1 nico accomplishments demonstrates the dealers'
faith in future conditions.

Mr. Smith reports that activity in the trade
seems well divided between new operations and
expansion of present establishments to new lo
cations and improved facilities. He gave as

an example some recent changes of interest.
The well-known New England house of M.

Steinert & Sons Co. has made improvements of
both classes mentioned above. It has just opened
a new Victor department in its Athol store, con-
sisting of three Unico demonstration rooms, to-
gether with rack and counter equipment. This
is a new proposition as far as Victor merchan-

% erYlise is concerned, although it has had a

successful piano store in .\thol for sonic time.
In addition to this entirely new Victor store: M.
Steinert & Sons Co. has made arrangements to
place an entire new Unico equipment in its
Lowell store consisting of six record rooms, a
player room, several counters and racks with
a capacity of 10.000 records. The Steinert stores
have also improved their Unico facilities in
Waterbury., Fall River, New Bedford and Spring -

11
Falrrn rv

The Illustration on the left-
hand stile Is that of J. 6.
Iteblner & Son. Inv.. of
sprinetield. Ntris,.: In the ven-
ter Is that of 0. J. Stout &
l'o.. Parkersburg- W. Vs.. and
on the right-hand able Is that
of Z. L. White Co.. of
1011.4. (

field. Another Unico cqu-pment in ::etc Eng-
land is that of Heidner & Sons Co.. in Spring-
field. The best idea of it can be obtained from
the illustration. John Clark. secretary of the
Heidner Co.. is in direct charge of this new
operation. He is highly pleased with the new
equipment and the exceptional speed with which
it was installed. Heidner & Sons. as may be
recalled, have for some years operated a very
successful music store in Holyoke. where they
also have complete Unico equipment.

That it might not be supposed that New Eng
land carries off all the honors on equipment.
Rayburn Clark Smith told of arrangements re
cently concluded with Steinway & Sons for plac
ing Unico equipment in their branches at Colum
bus. Cincinnati. Dayton. Charleston and Hunt
ington. The Steinway stores are under th

CHARLES L. WAGNER
Manager of John McCormack

Says - "Really the Best Phonograph Needle
on the Market"

The Famous Semi -Permanent

Bell Hood Needle
Retails at 15c. (formerly 25c.) per package

(3 needles In a package)

\\'e offer dealers these needles in quantities of
300 packages or over, $7.50 per hundred packages.

This offer is limited! Send your orders now!
No order accepted without check or money

order.
Each needle plays many times, without chang-

ing. Records last longer.
Attractive counter display cards that sell the

needles without further effort. These, and cirr
culars without charge to those sending orders
within thirty days.

BELL HOOD NEEDLE COMPANY
183 Church Street, New Haven. Conn., U. S A.

jurisdiction of R. E. Wells. general manager,
and  C. S. Browning, who is well known in the
trade, will have charge of the talking machine
end of their business. They will handle Bruns-
wick phonographs in each of the stores men-
tioned and very complete Unico equipment has
been installed in each branch. Mr. Wells and
Mr. Browning are looking forward to big re-
sults in each of these locations.

Another complete equipment, which was in-
stalled in Parkersburg. W. Va., is that shown
in the illustration of 0. J. Stout & Co. The
Standard Talking Machine Co. of Pittsburgh has
placed the Victor line with the Stout Co. Ex-

cellent results are predicted for this new dealer
There are now being installed for the J. Roia--

sky Jewelry Co., at Charleston, record and player
demonstration rooms, record. player roll and
sheet music departments, together with musical
instrument cases, enabling Mr. Boiarsky to
handle a full line of musical merchandise. A
fine opening for Mr. Boiarsky's store is looked
forward to within the next few weeks.

Another beautiful installation which is shown
herewith is that of Z. L. White Co., in Columbus.
This equipment predicates larger business.

Space does not permit of detailed information
on all of the departments which Mr. Smith
showed as concrete evidence of business revival,
but its distribution throughout the entire coun-
try may be visualized from the fact that they
have within the last two months placed equip-
ment with the Christine Jewelry & Music Shop.
of Bangor, Pa.; Cheyne Studio. Hampton, Va.;
F. A. North Piano Co., Philadelphia; the Talk-
ing Machine Shop, Hagerstown, Md.: M. Nathan
Estate. Cambridge. Md.: Halle Bros.. Cleveland.
0.; Troup Bros., Harrisburg. Pa.; Bodenschatz
Drug Co., Lemont, III.; John Throgmorton.
Flora. III.: T. P. and B. H. Azpell. Ardmore, Pa.:
B. B. Todd. Chestnut Street Store, Philadelphia.
Pa.; W. E. IVyeth. Newark. 0.: The Fair De-
partment Store, Chicago. III.; Justine Bros., Gary.
Ind.; Justine Bros., Cicero. The Music Shop.
Lexington. Ky.: H. A. Taylor, Columbia. S. C.:
M. M. Palmenteri, Port Washington. L. I.;
Werner's Supply Co.. Mohnton, Pa.; Sherman.
Clay & Co., Vallejo. Cal.; L. J. Meyerberg Co.,
San Francisco. Cal.

Mr. Smith refers to this record as indicating
that the sales and service branches of the Unit
Construction Co. are carrying the message of
Unico service to the trade in. a very energetic
manner. Unico branches situated in New York.
Chicago, Atlanta, New Orleans. Dallas, San
Francisco. Salt Lake City. Denver and London.
England. have been established to give prompt
and efficient service to the trade and the in-
creasing demand for their sales engineering
service is an indication of its worth. The latest
addition to the sales and service branches is

the one in London, England. The English trade.
like the American, is experiencing a steady up-
ward movement and in the future Unico service
in all of its ramifications will be at the dis-
posal of the English trade at the London branch.
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WORLD'S CLASSIFIED ADVERTISING
Any member of the trade may forward to this office a "Situation" advertisement

intended for this Department to occupy a space of four lines, agate measure, and it will
be inserted free. Replies will also be forwarded without cost. Additional space will
be at the rate of 25c. per line. If bold faced type is desired the cost of same will be
25c. per line. Rates for all cther classes of advertising on application.

POSITION WANTED -By recording engi-
neer of wide experience. Able to produce rec-
ords of any tone or quality desired. Can arrange
for demonstration. Familiar also with factory
processes. Address "Box 1125." care The Talk-
ing Machine World, 373 Fourth Ave., New York.

WANTED -SALESMEN FOR NEW JER-
SEY. MUST HAVE ESTABLISHED TRADE.
WE HAVE AN EXCELLENT POSITION
FOR THE RIGHT MAN. ADDRESS "BOX
1123," CARE TIIE TALKING MACHINE
WORLD, 373 FOURTH AVE., NEW YORK.

POSITION WANTED -Recording engineer.
Thoroughly capable man of high standit.g will
consider offer from right peop.e. Have own
equipment. Address "Box 1122." care The Talk-
ing Machine World, 373 Fourth Ave.. New Yor

WANTED -Salesmen, to sell a high-class pat-
ented portable talking machine in every state
in the Union. Samples can be carried. Address
"Box 1121," care The Talking Machine World.
373 Fourth Ave., New York. N. Y.

WANTED -SALESMAN. NEW ENGLAND
TERRITORY. WE ARE LOOKING FOR A
HIGH-CLASS SALESMAN WITH EXPERI-
ENCE AND A FOLLOWING, TO COVER
THE STATES OF MASSACHUSETTS.
MAINE, NEW HAMPSHIRE AND VER-
MONT. THERE IS AN EXCELLENT OP-
PORTUNITY FOR THE MAN WHO WILL
QUALIFY. ADDRESS "BOX 1124," CARE
THE TALKING MACHINE WORLD, 373
FOURTH AVE., NEW YORK. N. Y.

SITUATION WANTED -By man thoroughly
familiar with the phonograph business, can prove
himself a valuable asset to a phonograph dealer.
Thoroughly experienced in repairing all makes
cf motors and reproducers. Also in repairing
finish and woodwork of cabinets: 6' years with
present employer in capacity of complaint man,
repairman and selling on retail floor. Age 28
years, married, in good health. Address "M. S.."
care The Talking Machine World, 373 Fourth
Ave., New York, N. Y.

WANTED -Salesman
chine and piano cleric s
Roll cabinets. Address
Talking Machine World,
York. N. Y.

calling on talking ma -
to sell line of Player
"Box 1130," care The
373 Fourth Ave., New

WANTED -SIDE LINE SALESMEN IN
VARIOUS SECTIONS OF TEIE COUNTRY
TO HANDLE ONE OF THE BEST AND
FASTEST SELLING ARTICLES IN
PHONOGRAPH ACCESSORIES. A HUS-
TLER WITH ESTABLISHED TRADE CAN
INCREASE HIS INCOME MATERIALLY.
ADDRESS 'BOX 1132,' CARE THE TALK-
ING MACHINE WORLD. 373 FOURTH
AVENUE, NEW YORK, N. Y.

POSITION WANTED -Recording engineer.
now employed with large recording house,
wishes to associate with progressive concern
whic`i is interested in improvements on records
and phonographs. Possessing inventions of
great possibilities. Address "Box 1134," care
The Talking Machine World, 373 Fourth Ave-.
New York, N. Y.

WANTED -SALES POSITION. Man with
10 years' experience in the talking machine in-
dustry desires connection with manufacturer,
either executive or otherwise. Traveling con-
sidered if position requires more than ordnary
salesman. Address "Box 1135," care The Talk-
ing Machine World. 373 Fourth Ave.. New
York. N. Y.

WANTED -Recording engineer. One with
broad experience, who is able to make as good
records as the best, not accidentally, but regu-
larly, and who knows how to keep his equip-
ment in condition. Some knowledge of matrix
making and pressing an advantage. We arc
willing to pay what satisfactory service is worth.
Replies confidential. Address "Box 1131," care
The Talking Machine World, 373 Fourth Ave..
New York, N. Y.

WANTED -SALESMEN FOR 50c REC-
ORDS. WE REQUIRE A NUMBER OF
MEN TO HANDLE THE BANNER LINE
OF RECORDS ON A SALARY OR COM-
MISSION BASIS. MUST BE ACQUAINTED
WITH EVERY DEALER IN HIS RESPEC-
TIVE TERRITORY. ADDRESS PLAZA
MUSIC CO.. 18 WEST 20TH STREET, NEW
YORK, N. Y.

POSITION WANTED -Technical laboratory
man thoroughly familiar with the latest advances,
can handle work from wax to finished matrix or
stamper. Can set up and superintend plant. Also
latest thing in backed -up matrix. Address "Box
1113," care The Talking Machine World, 373
Fourth Ave.. New York City.

RECORDING ENGINEER and Factory
Manager open for engagement. Twenty-five
years' experience recording, plating, matrix -
making, composition -making, pressing and sup
erintending. Thoroughly familiar with the lat-
est advances in every branch of the art. Address
"Box 1086," care The Talking Machine World,
373 Fourth Ave., New York City.

SALESMAN WANTED - Who knows the
phonograph and music trade in New York and
other territory, to sell a full line of high-grade
phonographs on liberal commission. Address
"Box 1112." care The Talking Machine World.
K3 Fourth Ave., New York City.

WANTED -Salesmen to wholesale phono-
graphs on a commission basis. Metropolitan dis-
trict. Address "Box 1109," care The Talking
Machine World, 373 Fourth Ave., New York City.

WANTFIt: Iry ,xpsro need record sabsnial,
Six years with one company. Highest references. Addres.
"Box 1129," care The Talking Machine World, 373 Fourth
Ave.. New York. N. V.

POSITION WANT1410-Talking Machine and sport-
ing Goads stores. I:N'ePtionally Rom! repairman and

bat rstriuger, ,:eeks position. Can sell. Ad-
dress. "Itov II:7." care of The Talking Machin,
%Vorlil, 373 l'ourth Ave., New York. N. Y.

poSITION WANTED-Phonogra di repairman.
man with three years' experience on all standard mil.,
desires posit . Factory training as a motor tester. I'1.51
tion holding chance for advancement desired. Will con-
sider any reasonable offer. Address "Box 1126" care The
Talking Machine World, 373 Fourth Ave.. New York. N. Y.

POSITION WANTED- Hate experience in labor I

work. Understand treatment of wax matrixes.
15 years experience in machine and tool Soil. M.
',crimes- in plating and treatment of matrix,-
siant,ers. Address "Box 1128," care The 1

Weed. 373 Fourth Ate.. New York, N. V.

I"oSITION WANTED-Competeni recorder with port
able outfit is available to take master records. Ileadquas
tees, New York. Address "Itox 1133. care The Tatkim
Machine World, 373 Fourth Ave., New York. N. V.

POSITION WANTE14-Saleslady with five and 441,.. .

years' experience, .handling.Victor merchandise in high
:ix.: c

bestu
Louses,

of
desires position withuihrneeliabsole firm. Canetraei,,,,

Straight sa:ary Or salary and commission. Address ;

1137." cam 'The Talking Machine World, 373 Fourth A .

New York, N. l'.

POSITION WANTED-Capabb I

years of age, 14 years' experiet.-
desires position as manager of ph,
in all lines of phonographs. She, A I.
1139," care The Talking Machine YY or.d, 373 Fourth At..
New York, N.

POSITION WANTED -Mau with executive ability. Flay-
ing had selling experience both retail and Nii.1f a it.. ,11.i
who is in close touch with the trail, I

with a high grade phonograph manor
to fill position of sales manager. si r.
"1140," care The Talking Machine Wok ;I:!1,
New York. N. Y.

(Continued on /'age' 156)

Monthly Price List
Big Reductions on

Main Springs
2 In. x 0.22 x 10 ft. Melsselbach No. 18..Each 81.25
1% In. x 0.22 x 17 ft., reg. Victor Farb 000
11/4 In, x 0.22 x 17 ft., Victor new style...Each 0.60
13/10 In. x 0.25 x 16 ft., Heineman No, 44... 05.0

1 In. x 0.2.1 x 12 ft.. Heineman No. 33 & n.. 0.33
1 In. x 02.% x 10 ft.. for Columbia Each 0.33
I in. x 0.20 x 13 ft., Victor Fach 0.33
I In, x 0:20 x 13 ft., Victor, new style Each 0.33
% In. x 0.23 x 10 ft.. for !Slick motor Each 0.30
% In. x 0.=1 x 10 ft., oval hole ..... -Each 0.2*
It In. x 0.22 x 8 ft.. for Swiss motor Each 0.2:

in x 0.2.1 x II ft.. for Edison E ich O.::

MICA DIAPHRAGMS
1 23/32 In. Victor Ex. Box. first gratle.Each
1% In.. new Victor No, 2 very best....Each
I 31/32 In.. for Sonora Each
2 3/16 in.. for Columbia No. 6 Each
2 9/1G In., for Pathit or Brunswick Fach

SAPPHIRES

0.13
0.15
0.20
0.27,

0.11

Pat he, very best loud tone. gentilne....Each so.i:
Paths% soft tone, Ivory setting Fach 0.1a
Path& soft tone, steel needles Each 0.10
Edison, very best, medium tone Each 0.15
Edison, tory best, loud tone Each 0.15
Edison, genuine diamond rich 1.25

STEEL NEEDLES
Brilliant TOrle, medium and soft Needles.

Per 1.05.0 SO. 15

ATTACHMENTS
Gold or Nickel -plated

Kent attachments for Victor arm Each 0.25
Kent attachments fur Edison with C

hoc Fach X.50
Kent attachments without box for Edi-

son Each 1.60
Universal old style for Victor tone -arm Each 1.15

MOTORS
1.5Aributors for lIellicimi n and NIelicsel back

Motors. host Prices. Immediate Deliveries.

TONE ARMS
No, I: w It h sound box
No. E with sound box very loud
No. M with sound box. very loud

SOUND BOXES

Fach $2.25
Fisch 6.00
Farb 4.75

No. II 1 Bliss Sound Box. fit Victor Fach 81.25
No. tt inniance. dt Victor Each 0.75
No. C Balance, fit Victor Fach 1.00
No. F Favorite, tit Victor Each 1.73
No. I' Favorite. lit Victor Fach 1.90
No, G Glory. tit Victor Fitch 3.25

CABINET HARDWARE
utomatic Nickel Plated LId Supports.Each $0.22
Automatic Gold Plated Ltd Supports....Each 0.15
Plano Hinges, nickel plated, 55/2 In. long 0.22
Highly nickel plated needle cups Per 100 1.30

"%erg for cups Per 100 0.75
Highly gold plated cups Per 100 1.00
Needle cup covers, gold plated l'er 100 6.00

REPAIR PARTS
Coldnibla driving shaft, No. 11778 Each
Columbia bevel pinion, No. 12333 Fach
Columbia bevel pinion, latest style Each
Columbia bevel pinion, No. 3159 Each
columbla worm gear No. 8409 Fitch
Columbia Stylus bar, complete Fach
columbla cranks, all sizes Each
Columbia governor weights Each
columbla governor shaft, No. 3004 Each
columbla governor springs Per 100
Columbia governor screws Per 100
 'columbin barrel screws. No. 2621 Per 100
columbia so'dbox thumb screws Per 100
!tubber Backs for Victor Exh. box Each
cranks. short or long, for Victor Fach
stylus bar (needle arm) Exh. box, for

Victor Fach 0.35
i;oiernor springs, for Vietor Per 100 1.00
t;overnor screws, for Victor l'er 300 Lori
';overeor balls, new style, for Victor...Each 0.05
l'urn-table felts. 10 in.. round Fach 0.16
Turn -table felts, 12 In.. round Each 0.15
motor bottom gear for Triton motor Each .0.20

0.50
0.75
0.75
0.35
0.30
0.35
0.35
0.05
0.40
1.00
1.00
1.00
1.50
0.25
0.33

FAVORITE MFG. CO.
105 East 12th St. New York

Tel. 1666 Stityvesani
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THE TALKING MACHINE WORLD'S CLASSIFIED ADVERTISING-(Continued from page 155)

BEAUTIFUL
CABINETS

t)ak and Mali Special Bargains, $15
and up. Send for new list. EVERETT
HUNTER \ CO., \lcllenry, Ill.

FOR SALE
.\ ell established talking machine

.;;.; toitoh Ae., New York City.

FOR SALE
m 
Jiff. rent languages. We sell
the piwriegraph line at !educed pit,.
anything you have to sell .Vidress Mandel
SS kis.ngton St.. New

WANTED FOR CASH
Will buy any amount of your talk-
ing machines and records. Must be of stand-
ard make. Address Midwest Phonograph
Factories Sales Co., 2343 \Vest North Ave.,
Chicago, Ill.

FOR SALE
Commercial auto in g..ocl condition. t.

metal body with Victor trade -mark on it.
Price four hundred and twenty-five dollars.
($425.00). Apply to Adam B. Tisch, Corona
\ ve., Elmhurst. L. I.

MAGNAVOX WANTED

State lowest al: ca,:i price. . \Lg
navox, 775 Woodward Ave., Brooklyn, N. V..
or telephone 4855 Evergreen.

DISPLAYS STRAND PHONOGRAPH

Successful Kansas Dealer Featuring Strand Line
-Places Good-sized Initial Order

E?IrORIA, KAN., April 7.-The Rorabaugh-Paxton
Dry Goods Co., of this city, has just received its

Artistically Arranged Interior
initial delivery of Strand phonographs and is dis-
playing this line to excellent advantage in its
store. This well-known retail establishment re-
cently made arrangements to handle the Strand
line and placed a good-sized order with \V. F.
Standke, Kansas City. Mo.. who is district rep-
rrsentative for the Manufacturers' Phonograph

CABINETS
FOR SALE

250 cabinets made of solid guaranteed
oak; 1312 x 1312 x 712; with tin
horn. Price $3.00 each. Address

I. OLINER,
327 Second Ave., New York, N. Y.

TERRITORY OPEN
Best line of 11..,.t 1.ible lamps, pedestals.
etc. Some territory open for first-class sales-
men. Write the Midland Wood Turning Co.,
745 South \Vinchester Ave., Chicago. 111.

FOR SALE
Several thousand standard make records, late
numbers, also sacred. instrumental standard
numbers. etc.. at thirty-five cents each. Send
for catalog. Central Phonograph Co., 127

N. 11th St., Philadelphia. Pa.

TCAS"
C...SAMPUS

AND ivies PANTDCULARL
leir Cub foe twrgons.

mall Noquantor too
large. ya

We
B U Y

caoc-Out
rociis,etc.

BARGAIN 11111.LETIN t:
r ANTUS EROS MSS. Oakley Ay. Mew

= UY -WYTHING

RECORDING OUTFIT
Up-to-date recording outfit for sale. Record-
ing machine and speakers. also shaving ma-
, hint. Address "Box 1138." care The Talk-
ing Machine World, 373 Fourth Ave., New
York, N. Y.

Co.. New York, manufacturer of the Strain
phonograph.

J. 1.. Davidson, who is in charge of the Rora-
baugh-Paxton Dry Goods Co.'s phonograph de-
partment. is a live -wire phonograph man, who is

a firm believer in the use of newspaper advertis-
ing, reinforced by efficient sales methods. Mr.
Davidson frequently uses the truck -delivery plan
and places two or three phonographs on an auto-
mobile truck to be sold direct to the consumer.
Ile has driven as far as thirty-five or forty miles
to make a sale and the results to date have well
warranted this intensive sales effort.

OUR TALKING MACHINE EXPORTS

Exports, Including Records, for Eight Months
Ending February 28. 1922, Total $228,931-
Countries to Which Exports Were Made

W.V.IIINGT0N, D. C., April 10.-In the summary
of exports and imports of the commerce of the
United States for the month of February, 1922
(the latest period for which it has been com-
p:led), which has just been issued, the following
6gures on talking machines and records are
presented in the following column.

Did you see and read the insert facing page 66

FOR SALE
An unusual opportunity to purchase an established
music store carrying a line of Aeolian Vocalion.
Columbia, Brunswick and Sonora phonographs and
records. The store is equipped with all modern
equipment. The profits for the past years have
aseraged yearly 75 per cent of the investment. The
reason for selling the store is to continue in this
line of business on a very large scale. I have a

lease on this store for three years ending March.
l++.!5. The place is situated in one of the best lo-

,Boris in Brookly-n. A wonderful opportunity for
a. enterprising phonograph man. Act quick. Ad-
.liess "Boa .are The Talking 51-,C)"."
World, 373 Fourth .%sc., New York. N. Y.

CASH
for any amount of talking machine
records. Address

Chicago Phonograph Realization

315 Union Park Court
CHICAGO, ILL.

BUSINESS OPPORTUNITY
WANTED-Salesmen to sell a line of metal name-

plates to talking machine dealers and manufacturers.
Mg profits. No bulky samples. Commission paid
on receipt of orders. Can be handled in connection
with any line. Write for our proposition to day.
Fogarty Manufacturing Co., Dayton, 0.

CARVED LEGS
Eight designs in gum, oak and ma-
hogany. Prices reduced. Send for cir-
cular. Klise Mfg. Co., Grand Rapids,
Mich.

WANTED
Dealers and distributors in every State to
sell the So-ave-tone line of talking ma-
chines. The machine with a personality.
The J. K. Mohler Co., Ephrata, Pa.

11 'SIMS WANTED-Young man. has 8 years' all-
around experience as repairman and salesman on all makes.
Address -Box !Ill.. care The Talking Machine World, 373
Fourth Ave., New York City.

The dutiable imports of talking machines
and parts during February, 1922, amounted in
%atm to $21.589, AS compared with $57,147 worth
which were imported during the same month
of 1921. The eight months' total ending Feb-
ruary. 1922, showed importations valued at $360.-
319, as compared with $532.067 worth of talking
machines and parts during the same period of
1921.

Talking machines to the number of 4,975,
valued at $156,768. were exported in February.
1922, as compared with 3,851 talking machines,
valued at $194.600, sent abroad in the same
period of 1921. The eight months' total showed
that we exported 23,149 talking machines, valued
at $985.238, as against 57.318 talking machines,
%allied at $2.564.366. in 1921.

The total exports of records and supplies for
February, 1922, were valued at $72,163, as com-
pared with $255,058 in February. 1921. During
the eight months ending February. 1922, records
and accessories were exported valued at $1,084,-
z,50; in 1921. $2,174,547.

Other countries to which exports were made
and the values thereof are as follows: United
Kingdom, $9.444: Canada, $69,143; Central
America, $3,442; Mexico, $10,428: Cuba. $1.286:
Argentina, $3,771; Chile. $9,484: other South
American countries. $8,302: China, $1,768; Ja-
pan, $11,146; Philippine Islands. $1,848; Aus-
tralia. $9,565; other countries, $17,141.

The figures covering the exports and imports
of talking machines and records for the month
of January appear on page three of this issue.
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W. LIONEL STURDY. MANAGER

Business Shows Signs of Improvement-Quick
Settlement of Labor Troubles Necessary to
Trade Revival-Many Interesting Exhibits at
Leipzig Fair-Otto Heineman Visits London
-Third Annual Dinner of Gramophone Asso-
ciation-Plan Music Festival-The Ideal Home
Exhibition Results in Gramophone Business-
Artistic Displays Predominated-New Zono-
phone Records-Trade News of the Month

Loxoox, E. C., ENGLAND, April 4.-While there
has been no great improvement in trade since my
last report general business conditions certainly
seem a little more buoyant. This may be the

outcome of the British Industries and Ideal Home
exhibitions. On the other hand, it may be. as I am
inclined to think, the first breath of that general
business revival which, sooner or later, must
blossom forth in real earnest. Progress is slow,
nevertheless, at this time, just when we might
have congratulated ourselves upon a certain sta-
bility of labor, in the absence of disputes. we are
confronted with an upheaval in an important
branch of industry-the Engineering Vorld. The
merits of the case do not so much concern us
as the effect exerted upon an already im-
poverished community. Unless this matter is

quickly settled, and at the moment of writing
the prospect is faint, commerce in every depart-
ment will feel its paralyzing influence. Hopes
of trade revival engendered by somewhat better
conditions in the gramophone world the last
few weeks are by this labor lock -out dashed
to the ground.

Whatever the position is at the time of writing
t is a welcome !igrti that the gramophone trade

has held up well during the last few weeks. A
very fair business has been done by the mail-
order houses and, in most cases, the public has
taken full advantage of sales bargains offered by
several big London stores. Among the manu-
facturers and jobbers easier conditions prevail,
Loth machine and record sales having been quite
good. circumstances and time of year considered.
Coming to the retailers, there is no doubt they
have experienced a hard time individually. The
fight for trade is necessarily very keen and, of
course, in centers of industry where unemploy-
ment is greatest gramophone sales arc not too
free despite a certain amount of price -cutting.

The immediate future trade prospects must be
regarded a§ of an unknown value, pending a
settlement of various industrial disputes.

Doings at the Leipzig Fair
This year's Leipzig, Messe, which, commer-

cially, lasted about five days, is described by
English newspaper correspondents as something
approaching a failure, notwithstanding the fact
that some reports place the number of visitors
as high as 150,000. Doubtless. many of these
were merely on pleasure bent. In several sec-
tions exhibitors quickly booked orders to the
fullest possible extent of the available supplies.
But owing to restricted supplies. due to economic
confusion in Germany, exhibitors were unable to
guarantee date of delivery or accept orders at
fixed prices.

That which most interests my readers. i. c.,
the gramophone and musical instrument exhibits.
call for special mention. The principal gramo
phone displays were made by the Lindstrom con-
cern, the Gramophon Co. (Germany), the

phonwerke and a new firm named the \'ox Co.
These firms made a fine display of pedestal cabi-
nets and all strongly featured new models of
electric motors. As usual, the Lindstrom display
attracted very wide attention. In the same build-
ing were housed the exhibits of the Odeon and
Beka concerns, which arc associated with Messrs.
Lindstrom. Their combined exhibits included
many fine models of machines which, as my cor-
respondent describes, are especially suitable for
the English market. The firm's new motor-a
combination of the best features of German,
American and Swiss models-was very much ad-
mired and I understand that an exclusive ar-
rangement was completed for the sale of a large
quantity in England. Of this transaction more.
no doubt, will be heard in due course.

The display of the Polyphon and Gramophon
companies included a very attractive array of
machines constructed on lines that probably ap-
peal more to the English taste than other makes.
this being, it is said. due to the fact that they
have so many models similar to those of the
English Gramophone Co. I am informed that
a special exhibit featured by this combined con-
cern was a patented gramophone of unique de-
sign, which reproduces records with such won-
derful fidelity as to actually deceive. Details of
this machine arc not available pending comple-
tion of certain patent registrations. A combined
electric and spring motor was another attractive
exhibit by this firm. The idea of the dual power
is that failure of the electric current would call
into use the spring motor and vice versa.

A brave show of machines, records and acces-
(Cunfintird on r,qc 1550

"Hit .tfastrr'i L'ests" Cepyrsgal

This intensely human pic-
ture stands for all that is

best in music
-it is the "His Master's Voice"
trade -mark, and it brings to you,
no matter where you are, the
very best music of every kind,
sung and played by the world's
greatest art ist s-the greatest
singers, pianists, violinists, or-
chestras and bands -all enshrined

in the unequalled "His
Master's Voice"

records

`His Master's Voice'
-the trade -mark that is recognized
throughout the world as the

HALL -MARK OF QUALITY
sicandinavisk Grammophon-Akti-

eselskab. Frthavnen. Copenhagen!

FRANCE: (le. Fraocalse do Gramophone. 115
Boulevard Richard Lenoir. Place de la 11(ipub-
lique, Paris.

SPAIN: Compafila del (1ramat000, 66-58 Balmes.
Barcelona.

sWEDEN: Skndlnaviska GrammophonAktle
bolaget. DrottnIng Gatan No. 47, Stockholm.

RUSSIA: The Gramophone Co., Ltd., 45, Neysicy
Prospect, Petrograd (Petersburg); No. 1

solyanka, Solyanol Dvor, Moscow; 9. Golovinsky
Prwspect, Now). -Sweat 30, NVarsaw; 11
NlIchallovakaya Ulitsa. Baku.

INDIA: The Cramopbone Co.. Ltd.. 139. Bal.
linghatta Road, Calcutta; 7. Bell Lane. Fort.
Bombay.

Great Britain:

The Gramophone

%I'STIt MIA: S. HofTnung & Co.. Ltd.. Sole
Concessionaries of The Gramophone Company.
Limited. 163. Pitt Street. Sydney.
NEW ZEALAND: GramophonIntn, Ltd., 118.120
Victoria Street, Welllrgtoo.
SOOTH AFRICA: Darter & Sone, Post Box 174
Capetown: Mackay Bros.. Post Box 981. Johannes-
burg; Mackay Bros. & McMahon. Post Box 419.
Durbao; Iran H. Haarburger, Poet Box IOC,.

Bloemfontein ; Franz Moeller, Post Box 105. East
London; B. J. Ewing & Co.. Post Box 88. Queens-
town; Handel House. Kimberley; Laurence A.

Cope, Post Box 132, Bolutrayo: The Argus c
Salisbury.
FAST AFRICA: Bayley & Louren;
Marques.
HOLLAND: American Import 22a. Amsterd
Veerkade, The Herne.
ITALY: A. Roust & Co., Via ()relict 2. Milan.
EGYPT time for the Soudan. Greece and the
Ottoman Empire): K. Fr. Vogel. Post Box 414.
Alexandria.

Company, Ltd.
HAYES MIDDLESEX - ENGLAND
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sories was made by the new Vox Co. The most
interesting point about their instruments is that
the tone is directed through a central chamber
and evenly distributed front all sides of the ma-
chine. Their records are described as of a very
good standard of quality.

Other exhibits of interest were made by the
Favorit, Triumphone, Adlerphone and Holz-
weiszig, and, of course, an extensive array of
tone arms. sound boxes. horns and other parts
and accessories were noticeable.

Apart from the strong featuring of electric
motors, manufacturers seemed to be developing
along standard lines to the exclusion of the
usual novelties one expects to meet with at
Leipzig.

Quite a goodly number of traders from Eng-
land visited the Fair, including Mr. Bilantz, C.
Howell, Geo. Murdoch, A. J. nalcombe. R. Willis.
W. Cooper. Otto Ruhl, Mr. Duwe (Manchester),
Mr. Vilkinson (Glasgow). Mr. Gilbert (Shef-
field) and representatives of Messrs. Richardsons
and the Johnson Talking Machine Co.

Mr. Heineman's European Trip
At the office of A. J. Balcombe, Ltd., this city,

I had the pleasure of an interview with Otto
Heineman, who spent a day or so in London on
his nay to the Continent. As president of the
General Phonograph Corp.. New York. Mr.
Heineman is unquestionably an authority on
matters relating to the gramophone industry and
his remarks arc therefore of very great interest.
He ascribes the had time experienced, at least
in America. as being due, in part. to industrial
expansion at a time when the situation demanded
rather a conservative policy than otherwise. To
a great extent this viewpoint is applicable to
business undertakings the world over.

Regarding the talking machine situation in
America I found Mr. Heineman quite optimistic.
He is a man of broad views and of vast expe-
rience in our industry in many countries, and I
gathered that in his considered judgment the

progress toward a definite revival of activity.
In the course of our conversation \I r. Heine-

man said: "It is true that the American phono-
graph industry has passed through a very severe
crisis, but, thanks to the wise leadership of
American financiers, a panic was avoided. Over-
expansion of the industry resulted in the market
being flooded with 'stencil' machines which, at
one time. could he counted in thousands. There
are still many of these machines about, but their
numbers are diminishing. Dealer stocks arc now
entirely exhausted and the trade is still much
disorganized in consequence.

"The machine of the future," continued Mr.
Heineman, "is, in my opinion and that of the
leading companies, what we call the 'console'
type. This class is strongly featured by the chief
concerns as it is the quality product alone that
counts with the American public. There is no
opportunity in America for cheap European
goods."

Mr. Heineman had much to say pertaining to
the record field of trade endeavor qn your side.
"There has been a fairly general reduction of
prices, and though there are many records selling
at 50 cents, they are not of leading make. Some
of the department stores sell records as low as
44 cents; they are of obscure brand. It is, in
my opinion, a short-lived policy and cannot last
because, in the main, the American public is buy-
ing on a well -advertised trade -mark rather than
on the influence of cheap prices. The American
public is a great music -loving public and it
demands a high-grade product." This thought
probably suggested to Mr. Heineman that "the
American record was generally of a higher
musical quality and manufacture than European
makes." Well, I have heard others say the
same.

On the subject of American trade prospects,
Mr. Heineman was optimistically of the opinion
that "there is good expectation of a satisfactory
recovery from the crisis through which we have

American phoemzrapli trade is once au.aiii makimt nas,ed There is a 7..rIticCable decrease of neein-

ployment and the natural products of the country
are now fetching much better prices. This will
help to reconstruct the buying power of the
American people and I believe that after the
dark days of our industry there is a great
future before us."

Mr. Heineman visited the Leipzig 'nesse, and.
after a look around the continental trade centers,
planned to return to the States about the end
of March.

Third Dinner of Gramophone Association
fly the presence of 160 members a record at-

tendance was achieved at the third dinner of the
Association of Gramophone and Musical Instru-
ment Manufacturers and Wholesale Dealers, held
on March I at Frascati's. London. President
Cooksey occupied the chair. It was a very suc-
cessful function, gastronothically and otherwise.
Peculiar to this Association is a spirit of fellow-
ship and good will, which, largely carried over
throughout the year, helps to a sympathetic un-
derstanding in matters of common interest and
elimination of anything in the nature of friction.

Proposing the toast of "The Association,"
Alexander Dow said (in part): "Each group of
the Federation is working in sympathy with the
great combination of interests that the Federa-
tion represents. I look upon this Association as
the mainspring of music trade endeavor. The
gramophone is doing a fine work in the schools
and homes of England as a musical educator of
great value."

In reply the president thanked Mr. Dow for
the generous reference to himself. "The Asso-
ciation gave maximum service at a minimum
cost; in fact. its service was unique in value and
scope." Stress was laid upon the useful infor-
mation supplied to members; it entailed a lot
of work for their secretary. Mr. Timms. "to
whom." said the president. "much of the suc-
cess of the Association was due." Reference
to the Federation's funds revealed that the
Gramophone Association headed the list with
cubscripti r. (given and promi.e,H of over

Grippa Portable Gramophone
Patents pending all countries)

Marketed in Great Britain less than three months ago, it has leapt into
popularity with amazing rapidity. The most perfect manufacturing
and:selling proposition in the Gramophone World.

Winding Key Clip

Plays 10-x17
Records

Secondary
Sound

Chambet

Strong Nickel \',
Nozzle Locks

s Keys

Record Holder Clips
- Capacity 4 Records

Swinging
Deflector Plate
e Tone Amplifier

Needle Box Clip

Primary Horn
Chamber

Strong Dovetailed
Oak Cabinet No
doors or loose parts
Overall we 9lbs

1. Perfect tone reproduction
equal to a cabinet model.

2. Travel proof and fool
proof.

3. Extraordinary low factory
costs.

Model 3, as sketch, produced, sold and delivered to the retailer-Thence to the
public at eighteen dollars. Showing full manufacturers' and jobbers' profits.

For ecc;usive manufacturing rights for U. S. and Canada under
royalty apply to patentee, H. J. CULLUM, Managing Director, care of

PEROPHONE, Limited, 76-78 City Road, London, England
,n it 11.1 It!
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EDISON BELL
GRAN PHONE Rt.-CORDS

ARE THE GREATEST VALUE FOR MONEY PRODUCED IN GREAT BRITAIN

CABLE
"PHONOKINO.

LONDON"

TEN INCH DOUBLE SIDED NEEDLE CUT

PLAY ON ALL GRAMOPHONES

Catalogue contains 4000 Titles by the Premier Artistes, Instrumentalists, Orchestras and Bands
of the British Empire

DEALERS PREPARED TO DO BUSINESS ARE INVITED TO COMMUMCATE WITH

Proprietors nd Manufacturers, J. E. HOUGH, Ltd., 62 Glengall Road, London, S. E. 15, England

FROM OUR LONDON HEADQUARTERS-I Continued from page 158)

£3,000. "A very proud position to occupy,- said
Mr. Cooksey. Touching upon the difficult times
through which the industry had passed, the
speaker said it was a notable fact that during the
last twelve months there had not been a single
instance of bankruptcy among members of the
Association! The moral to outside firms is to

join up.
Sir George Croydon Marks, C. B. E.. M. P..

coupled with his toast-"The Federation" -its
energetic organizing director, Lieut.-Col. R. H.
Tatton. "Federation propaganda," said Sir
George, "was undoubtedly good business-there
could be no great demand for music if we did not
educate the people --music contributed to their
happiness and promoted that business from
which they were all out to reap the benefits."

Lieut.-Col. Tatton made a vigorous reply and
wound up with an expression of opinion that in
contributing to the Federation its chairman,
Louis Sterling. the Gramophone Association had
contributed something more valuable than

£ 3,000.
Frank Samuel proposed the toast of "The

Visitors," to which Herbert Marshall replied.
Due tribute was accorded to Mr. Cooksey by

Mr. Sterling, vice-president of the Association.
and appreciative response made.

The musical program of the evening was thor-
oughly good and well arranged.

Another Music Trade Exhibition
The occasion of the Musical Festival period-

June 9 to July 8 --at the Crystal Palace.
T.ondon, has been thought an appropriate time
to arrange for an exhibition of music and musical

instruments. The scheme is backed by the

Federation of British Music Industries after
"very careful consideration by the Trade Com-
mittee." Only goods of wholly British manu-
facture can be exhibited. The Palace manage-
ment intends to allocate all net profit from
space -letting to advertising the fair.

There can he no doubt as to the value of this
proposed exhibition, as it furnishes a good
opportunity of giving to a large and essentially
musical class of public practical demonstrations
of the great progress made in every section of
British musical productions. On the other hand

know that the trade. broadly speaking. is par-
ticularly keen upon the organization of a purely
trade exhibition some time early in September.
It is felt that this is really the hest and most
profitable time for exhibiting new season's
goods, just when dealers are most likely to place
good orders. Considerable disappointment was
expressed that the efforts of the Federation to
secure a show at Olympia in August or Sep-
tember fell through owing to that center not
being available.

At the British Industries Fair
With something like over three miles of gang-

way, it was a foregone conclusion that the
British Industries Fair, which has just terminated.
would prove a big attraction to many thousands

of traders. Almost every department of com-
merce was represented. either at the London or
the Provincial sections. Trade visitors mostly
from London and the provincial centers of indus-
try largely outnumbered the comparatively few
buyers from overseas, though commercial repre-
sentatives from different European countries
were fairly well in evidence.

The musical instrument section comprised
some thirty firms-a very poor representation of
British industry. The chief reason assigned for
this sparse display must be associated with the
fact that results at the last exhibition were dis-
appointing to many of the firms who had taken
space, but coupled with this is the veto placed
upon the exhibition by the Federation of British
Music Industries, which had objected to the
exhibition of products. pianos in particular, not
wholly manufactured in England. The result was
that many British houses refrained from taking
space. Personally, I agree with this attitude,
though, as far as concerns piano exhibits. a very
small percentage were built entirely or in part of
foreign components. It is good news, however,
that the Board of Trade has now accepted the
dictum of the Federation in regard to the
exclusion of instruments not wholly of British
manufacture.

In the gramophone section I observed appara-
tus of American manufacture and machines
whose only claim to British were the cabinets.
This. I take it. is entirely foreign to an exhibition
supposedly held in the interests of British
industry. Some of the gramophone exhibitors
found things just a trifle slack, but with actual
orders booked and the great value of the
publicity derived by trade inquiries I ant of the
opinion that the B. I. F. can honestly be regarded
as an unqualified success for most of the
exhibitors whose names, by the way, appeared in
these columns last month.

The Ideal Home Exhibition
As usual, this exhibition, held at Olympic

during March, proved highly popular. The great
element of value derived by manufacturers lay
in the opportunity of directly interesting the
public by ocular demonstration of their exhibits.
Most of the firms exhibiting were certainly
pleased with the business results, and that, after
all, is the main thing.

Among gramophone exhibits special mention
should be made of the beautiful art period
"Algraphones" by Alfred Graham & Co., Crofton
Park, London. S. E. As much as $3,750 (£750)
could be paid for a true -to -the -period model.
These instruments combine many new features of
construction and are a real revelation of build
and tone -quality. In even way distinctive,
"Algraphones" certainly represent a high achieve-
ment in the gramophone world, and even so. I
am given to understand that further big
developments may be expected within the near
future. The company already lists about sixty
different models and there are many more on

the way. wbich will figure at price, within thi
purse limits of **the man in the street." In other
words, Messrs. Graham are out to satisfy all and
every possible demand Behind a wonderful.
organization is a wonderfully keen brain. Alfred
Graham has done far more in the post-war devel-
opment of our industry than anyone I know of.

Another exhibit of general admiration was a
gramophone baptized under the name of "Tretone
Separaphonc." described as "The Gramophone
with a Tone Filter." Its fidelity of reproduction
certainly justifies all the praise showered upon it
by visitors and I am satisfied that the Tretone
Separaphonc is well on the way to the estab-
lishment of a deservedly good reputation in the
trade as an instrument of distinctive merit.

Messrs. Perophone, Ltd., occupied a prominent
stand upon which a very pleasing display of the
now famous "Grippa" machines attracted con-
siderable attention. This instrument made its
low to the trade as a portable, but developments
have since taken place in the introduction of
sonic new small pedestal models of period
design and of dainty dimensions. The general
verdict was entirely favorable to the conception.
tone quality and volume of these beautiful little
"Grippa" gramophones, so much so that quite an
appreciable amount of business resulted, I under-
stand. H. J. Cullum has evidently given
considerable thought to the production and cor-
rect period designs of the new Grippas, which
have won an in  tan t success.

Brief Notes of Interest
The latest sound box production here is made

of solid silver with ivory diaphragm. In tone it
is exceedingly mellow. The retail price is
£7 10s. Mr. Russell. of the Gramophone Ex-
change. this city, fathers this unique line and he
tells me that orders have already been booked.

The question of equity in exchanging records
as between manufacturer and dealer is again to
the forefront by the arrival of the exchange
period. It's a matter that the Gramophone
Association of Retail Dealers have in hand. I
believe that a common policy will be reached.
That's what the trade most urgently requires.

Messrs. Pattie have gone to the public with an
offer to exchange old or broken Pathe records
against purchase of three times the value at their
dealers' establishments. Few agree that the
three to one basis of exchange is an acceptable
proposition.

Appleton's of Leeds has made an important
move by absorbing Long's (Newcastle -on -Tyne).
Ltd.. Columbia jobbers, and the Wholesale
Gramophone Supply Co., Ltd.. Zonophone
jobbers. also of Newcastle. In trade circles this
big concentration of interests is regarded as
certain to result advantageously for Columbia
and Zonophone dealers.

The limit Engineering Co., maker of tone
arms and various gramophone fittings, announces
removal from Southwark street to larger prem-
ises at Albion street. Kings Cross. London, N. I.

Owing to progressive business development,
(Continued on p091 160)
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Horn, Hornless and Table -Grand
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FOR
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Flom State Your Requirment

REX GRAMOPHONE CO. 2 Elizabeth Place
Riviestoo Street, LONDON, E.C. 2, England

Cable Address -Lucre<liar. Loadoa-

Mr. MtIcombe. who is asociated her(' .:

the "Motor of Quality" sales interests of the Otto
Heineman Corp.. has registered as A. J. Bal-
combe. Ltd.. gramophone manufacturers, capital
C loft00. office. 51 Tabernacle street. E. C. 2.

Some Interesting New Zonophone Records
Among the new Zonophone records is in-

ducted one by Sir Harry Lauder. whose popu-
larity in the State' is probably no less than it
is here. On G. 0. 56. he makes a noteworthy
recording of "The Lass o' Killiecrankie." an old
favorite which, to the writer, is far more ac-
ceptable in every way than the obverse title on
this record, "That's the Reason Noo I Wear a
Kilt." well recorded though it be.

On the ordinary list are some good titles: 2200.
"Cuckoo's Call." waltz, and ''Ta Whoo." fox-
trot. by the Black Diamond Band: 2202.
"Hawaiian Dreams." waltz, and "Last Night."
one-step, two very pretty items by the Peerless
Dance Orchestra: 2308. "When Ma Piccaninny
Died." and "A' Little Coon's Prayer." by Miss
Jessie Broughton, are the sort of songs that
sell: they are somewhat mournful: 2203 hears a
couple of extremely pleasing ballads. "Song of
the Bow," and our old favorite. "Devonshire
Cream and Cider," both sung to perfection by
Foster Richardson: 2211. "My Mammy." and "If
You Show a Little Love for Me." by The Two
Rascals completes a satisfactory program.

Garrard Pays Tribute to the Press
It was a grateful thought on the part of the

Garrard Engineering & Manufacturing Co.. Ltd.,
tc invite members of the Press to lunch with the
directors and executive staff of the firm. C. E.
Newbiggin, chairman of the Garrard Co.. pre-
sided. He told an interesting story of his firm's
war activities. and how it had since switched over
to the manufacture of the Garrard gramophone
motors. The change had involved installation

- 1 eclat machinery capabl ; tt to

FROM OUR LONDON HEADQUARTERS- (Continued from page 159)

2,000th part of an inch. It had determined to
produce a British motor of reliability and credit
to the industry. In which respect it has
achieved a distinct success. Incidentally. I
might mention that at the British Industries
Fair, the fine Garrard exhibit attracted the special
attention of His Nlajesty. the King. who spent
some few minutes of his long tour of the fair
at the Garrard stand inquiring into and exam-
ining the Garrard mechanism.

Mr. Newbiggin expressed very sincere thanks
to the Press-"it could not be bought, and its
soluntary support of the Garrard enterprise
merited the unqualified gratitude of himself and
his co -directors." Lt. Colonel R. H. Tatton pro-
posed the toast of "The I'ress" in felicitous
terms, averring that "no section of the com-
munity is more devoted to the cause of re-
habilitating British industry than the British
Press." And so say all of us! The toast
acknowledged, the whole company afterwards
proceeded to the British Industries Fair and
inspected the Garrard mot..r exhibits.

"His Master's Voice" New Celebrity Issues
Announced as a fine trade tonic are the

celebrity records listed on the Gramophone April
program. Contributions by Tetrazzini. Itattistini,
Hcifetz and other famous artists should certainly
help to the making of special sales. In other
sections, records by the Symphony Orchestra,
the Beatrice Hewitt Piano Quartet, Hamilton
Harris. etc., represent big trade possibilities for
"His Master's Voice" dealers.

"America's Premier Trade Journal"
My reference in the February issue to the

smart editorial style of advertisement used by our
friend Thos. Edens Osborne, of Belfast City, is.
I observe, quoted verbatim in a recent issue of
the Belfast Telegraph. Due recognition is, of
course, given The Talking Machine World: in
fact, the paragraph bears the caption: "America's
Premier Trade Journal." I suspect that Mr. Os -
Lorne knows not a little about this report!

Mention of Mr. Osborne reminds me that at
a meeting of the Queen's University French
Society the whole of Corneille's "Le Cid" in five
acts. as recited by the actors of the Theatre
Francais in Paris, was performed on the gramo-
phone to a distinguished audience. The intro-

- re unanimous in their am.r..i tl, n of

the gramophone as a most valuable adjunct to
the teaching of modern languages. Perfectly
demonstrated and lent by Mr. Osborne, the
machine and records were voted a great success.

H. A. Moore & Co. to Represent Unit Co.
An announcement of much interest to the trade

in the United Kingdom has just been made by
the Unit Construction Co., of this city. Ar-
rangements have just been concluded whereby
H. A. Moore & Co., Ltd., will be the sales
agents for Unico products in the United King-
dom and will carry the message of better stores,
better business and greater profits.

The Oxford street store of the Gramophone
Co., Ltd., is ample introduction to the Unit
Construction Co., but it is well worth mention-
ing. hovever, that its service is by no means
confined to such comprehensive installations as
this. As a matter of fact. in the States. Unico
service is counted as indispensable to the small
dealers as its effectiveness to the larger ones.
The distinctive value of sectional construction en-
ables the dealer who needs one room to -day to
become the larger dealer of to -morrow. Colonel
Moore. who is now in the States getting first-
hand information as to the exceptional results
which accrue from well planned Unico equipped.
stores, upon his return will be able . to place
1Thico service at the command of dealers.

Winner News
J. E. Hough. Ltd.. announce a fine new list of

Winner records by such talented artists as Tal-
bot O'Farrell, Walter Williams. Jay Laurier.
H. M. Scots Guards Band. Corelli Wincleates
Orchestra. Their contributions are topical and
enjoy a quick sales response.

With this record list the company advises
dealers of price reductions on all lines of main-
springs, repair parts. sundries and accessories.

The "His Master's Voice" Spare Parts List
Three separate lists of spare parts have been

issued. Every part is illustrated and numbered
for easy reference. The lists are compiled for
use with instruction cards and dealers' tool sets
already circulated to all H. M. V. agents. Tht,
company has done everything possible to facili-
tate the keeping in repair of their instruments
which. it may lie said, do not often require
attention. given normal treatment. Dealers
b, ,,Id make good it,e of these facilities.

You Ought to Know
In case you are contemplating expanding the sphere of your business to include
departments devoted to Pianos, Player -Pianos, Musical Merchandise or Sheet Music,
that you'll find news and comments about them all in

EVILW
ESTABLISHED 1876

The oldest and leading music trade weekly, which covers every branch of the industry

It Contains
Instructive and educational articles. Hints on salesmanship and advertising. Editorials that are timely
and authoritative. Facts about the new things in the trade. Trade happenings in all parts of the United States

"Review the Music Trade With Us"
Send your $2 now for a full year's subscription to

THE MUSIC TRADE REVIEW
373 FOURTH AVENUE NEW YORK



\ o),T I 102.2 THE TALKING MACHINE WORLD 161

qvanceRECORD BEIM/
COLUMBIA GRAPHOPHONE CO.

Sl'SIPIION1' RECORDS
49983 0 Sole Mie (My Sunshine)-Soprann and

Contralto Duct-Rosa and Carmelo Ponselle
A3562 Kairbmiri Song, from "Indian Love 11.yrics'-

Baritone Solo I outs Graveure
Mother O Mine-Baritone Solo. Louis Graveure

49689 Canzonetta. Op. 6-Violin Solo...Toscha Seidel
49813 Sweet Evening Star, from "Tannhiuser"-

'Cello Solo Pablo Casals
A6211 Maiden's Wish (Chant Polonsis) in G Major-

Piano Solo Josef llofmann
.

Butterfly-Spinning Song-Piano Solo.
Josef Hofmann

A3361 One Sweetly Solemn Thought-Contralto Solo,
Cyrena Van Gordon

I Love to Tell the Story-Contralto Solo.
Cyrena Van Gordon

A3559 Some 0' These Days-Contralto and Baritone
Duct Asher and Rodeheaver

Heab'n-Contralto and Baritone Duet,
Asher and Rodeheaver

A3560 Isle of Paradise (Waltzl-Ilawaiian Guitars
and Xylophone-Ferera. Franehini and Green

Susquehanna Shore-Hawaiian Guitar Duet,
Ferera and Franehini

A3577 Virginia Blues....Van and Schenck. Comedians
-Carolina Rolling Stone.

Van and Schenck. Comedians
A3573 She's Mine. All Mine-Tenor Solo.

Frank Crumit
Ha! Hal Hal-Tenor Solo Frank Crumit

A3574 You Can Have Every Light on Broadway (Give
Me That Little Light at Home)-Tenor Solo,

Billy Jones
Time After Time-Tenor Solo Edwin Dale

A3575 Alabamy Mammy-Tenor and Baritone Duet.
Charles Hart and Elliott Shaw

Pick Me Up and Lay Me Down (In Dear Old
Dixieland)-Tenor Solo Vernon Dalhart

A3571 She's a Mean Job-Fox trot.
Frank Westphal and His Rainbo Orchestra

If YOU Knew -Foxtrot,
Frank Westphal and His Rainbo Orchestra

A3572 Love Days-Fox-trot....Paull Biese's Orchestra
Little I houghts-Fox trot.

Paul Biese's Orchestra
A3578 California-Fox-trot...Knickerbocker Orchestra,

Under Direction of Eddie Elkins
An Old -Fashioned Girl-Fox-trot.

Knickerbocker Orchestra. Under Direction
of Eddie Eikins

A3576 Out of the Shadows (Intro. "Southern Memo-
ries")-Medley Waltz.

Prince's Dance Orchestra
Rio Nights --Waltz.... Princes Dance Orchestra

SIIIINIONTH LIST
A3568 Angel Child Al Jolson. Comedian

Angel Child-Fox-trot The Colombians
A3564 Don't Leave Me. Mammy-Tenor and Baritone

Duet Charles Hart and Elliott Shaw
Indiana Lullaby-Tenor and Baritone Duet.

Billy Jones and Ernest Hare
A3569 Song of India-Fox-trot.

Eddie Elkins' Orchestra
To a %Vild Rote-Fox-trot,

Eddie Elkins' Orchestra
A3570 Virginia Blues-Fox trot The Colombians

Dear Old Southland-Fox-trot T1se Colombians
A3563 Lola Lo-Foxtrot-Ray Miller and His Black

and White Melody Boys
Don Dah glues-Foxtrot..Rav Miller and His

Black and White Melody Boys

VICTOR TALKING MACHINE CO..- -
POPULAR SONGS

I8875 Don't leave Me Mammy Vernon Delbert
Time After Time Henry Burr

18876 Georgia Peerless Quartet
Oh! You Beautiful Baby.

Aileen Stanley and Billy Murray
18877 Play that "Song of India" Again.

Charles Harrison
Those Days Are Over.

Albert Campbell and Henry Burr
DANCE RECORDS

18872 Jimmy (I Love But You)-Faxtrot.
Paul Whiteman and His Orchestra

After the Rain-Fox trot.
Paul Whiteman and His Orchestra

18874 Tee -Pee Blues-Fox-trot,
The Benson Orchestra of Chicago

Black Eyed Blues-Fox-trot.
The Benson Orchestra of Chicago

18878 While Miami Dreams-Fox-trot.
Toseoh C. Smith and His Orchestra

Tell Her at Twilight-Fox-trot.
Ilackelltergi Orchestra

18879 Old Fashioned Girl-Fox trot.
Paul Whiteman and His Orchestra

Little Grey Sweetheart of Mine-Medley Fox
trot Club Royal Orchestra

18880 Bygones-Fox-trot.Paul Whiteman and His Orchestra
By the Sapphire Sea-Foxtrot.

Paul Whiteman and His Orchestra
VOCAL AND INSTRUMENTAL. RECORDS

55153 The Waggle o' the Kilt Sir Harry I.auder
Bella McGraw Sir Harry Lauder

45305 Waltz (Piano Duct)....Guy Maier -Lee Pennon
Espana Rapsodie Guy Maier -Lee Pennon

45306 Come, Thou Fount of Every Blessing.
Olive Kline -Elsie Baker

Saviour, Like a Shepherd lead Us.
Olive Kline -Elsie Baker

45307 Longi. Dear. for You Olive Kline
Rockinin de Win' Olive Kline

RED SEAL RECORDS
FRANCIS ALGA. Soprano

66036 Carissima Arthur A. Penn
Locarzie Boas. Soprano --In Italian

(What Joy to Watch) %VolfFerrari
rLODOR CMALIAPI N. Boss-In Italian

88648 Rarbiere di Siviglia-l.a Calunnia (Barber of
Seville-Slanders Whisper) Rossini

Brosnan NO Gine:, Tenor-In Italian
74742 Loves Nocturne (Notturno d'Amor),

FucaeciDrigo
Outfit -se Memo. Tenor

74737 The Living God' Johnstone -O'Hara
JASCNA HZ I /I TZ. Viarlati

(Piano accompaniment, Sam Chenzinoff)
66037 Caprice No. 13 Paganinikreisler

Fairs Kertscap,

10

12

12

12

12

10
10
12

12

12

12

10

10

10

10

10

10
10

10

10
10

(Piano Accompaniment, Carl Lamson)
66041 Walla (Op. 39, No. 15) Prelims 10

FIRST VICTOR RECORD IIUGO KREISLI.R
(Mono hi,l SI-1.1, I Mbor.ellist

(Piano Accompaisinwnt. Fritz Kreisler)
66040 Skrenade F:spagnole (Spanish Serenade/.

Chaminatle-Kreisler 10
Joux MCCORMACK. Tenor

66024 The Road that Brought You to Me.
Bernard Ilamblen 10

ERIKA MORIN!, ViOioNin
(Piano Accompaniment. Emanuel Balaban)

66038 Lanzonette Godard 10
74736 Walkirre-Wman's Farewell and Magic Fire

Music (Wotans Abschied and F'euerrauber)
(Philadelphia Orchestra) Wagner 12

Sr RCP I KACII MA NINO/ It. Pl.:Mill
66016 Prelude in C Sharp Minor Rachmaninoff 10

FIRST VICTOR RECORD BY TITO SCRIP.%
Thu SCIN IPA. Tenor-In Spanish

66039 Grenadines (Farewell, My Granada),
CallejaBarrera 10

The following records were announced to the public on
March 15th and are listed in the May, 1922. Supplement:
18870 My Mammy Knows-Fox-trot.

The Benson Orchestra of Chicago 10
Angel Child-Fox-trot.

The Benson Orchestra of Chicago
18871 Ten Little Fingers and Ten Little Toes-Fox

trot The Benson Orchestra of Chicago 10
In Bluebird Land-Fox-trot.

The Benson Orchestra of Chicago

AEOLIAN CO.
10 OPERATIC SELECTIONS
ll) 52032 Aida-Celeste Aida (Heavenly Aida) (In Ital

ian) (Verdi)-Tenor, Vocation Orch. Accomp.
10 Giulio Crimi 12

30152 La Bolieme--Addso (Farewell) (In Italian)
10 (Puccini) --Soprano, Vocalion Orch. Aceomp.,

May Peterson 10

10 STANDARD SELECTIONS
24025 The Bohemian Girl-Then l'oull Remember Me

10 (Bal(e)-Tenor, %'ocalion Orel). Accomp.,
10 Colin O'More 10

Jocelyn-Bereeuse (Godard) - Tenor, Vocalion
10 Accomp. Colin O'Slore 10

14307 Molly Brannigan (Oki Irish Melody)-Orch. Ac -
10 comp. Charles Ilarrison 10

Come Back to Erin (Claribel)--Orch. Accomp.,
Charles Harrison 10

10 INSTRUMF:NTAL SELECTIONS
24024 Angel's Serenade (Braga)-Piatio Accomp. by

Marcel llama -Inc Maurice liambow 10
10 Melody in F (Rubinstein)-'Cello. Piano Acc.
10 by Marcel llansotte Maurice Dambois 10

14305 Hearts and Flowers (Nloses-Tobani).
10 The Aeolian String 'Frio 10

10 Simple Confession (Thome).
The Aeolian String Trio 10

10 14308 Blue Danube %Valtz (Strauss).
The Aeolian Light Orchestra 10

10 Southern Roses Waltz (Strauss),
The Aeolian Light Orchestra 10

10 HEBREW SELECTIONS
2001 Reboni shel oilom (in Hebrew) (Traditional) -

10 .1tcanp. by Male Chorus.Cantor Josef Shlisky 12
10 Ashri (in Hebrew) (Traditional)-Accomp. by
10 Male Chorus Cantor Josef Shlisky 12

POPULAR SELECTIONS
10 14306 A Quartet Rehearsal (O'Hara),

Ilarmonizers Quartet 10
10 Operatic Syncopation (F.ganIlarriman)-Orch.

Accromp Ernest Hare and Billy _Jones 10
14312 1 ou Can Have Every Light on Broadway (Davis-

Simons)-Orch. Acrom...Broadway Quartet 10
I'm hungry for Beautiful Girls (Fisher -Rose

Ileld)-Orch. Accomp Billy Jones 10
10 14313 Don't Leave Me, Mammy (Davis -dc SylvaSantly

Conrad)-Orch. Accomp Sam Ash 10
10 A Sleepy Little Village (Where the RAM' Cot-

ton Grows) (LeslieWendling)-Orch. Accomp..
Billy Jones 1.1

DANCE SELECT IONS
10 14314 Bygones-(KortlanderAlpert)-Fox-trot,

The Leo F. Reisman Orchestra In
Lonesome (lours--(RoseFrieni11- -Foxtrot,

The Leo F. Rosman Orchestra 10
14315-Old Timers-C110( Time in the Old Town,"

10 "Ilow Dry 1 Am." "When Roses Bloom,"
"Georgia Camp Meeting," "Dinah." "Banks of
the Wabash." "Yams %Cams." "Rings on My
Fingers") (Arr. by R. II. Bowers)-Fox-trot,

10 The Dar Harhor Society Orchestra 10
Southern Medley ("Swaney River," "Massa's in

dc cold. Cold Ground." "Kentucky Home,"
"Old Black Joe," "Dixie") (Banjo Solo by J.

10 Cali)- OneStep,
The Bar Ilarbor Society Orchestra 10

14316 Pick Me Up and Lay Me Down (In Dear Old
Dixieland) (Kalmar -Ruby), Fox-trot,

10 Yerkes S. S. Flotilla Orchestra 10
Blue Bird Land (Short)-Fox-trot Waltz,

10 \'erkes S. S. Flotilla Orchestra 10
14317 By the Sapphire Sea (Snyder)-Fox-trot.

10 The Bar Harbor Society Orchestra 10
Poor Little Mc (Benny Davis)-Fox trot.

The Bar harbor Society Orchestra 10
14318 Sing Song Man (Friend-Conrad)-Fox-trot.

12 Yerkes S. S. Flotilla Orchestra 10
California (FriciiiiCoorad)-Fox-trot,

10 The Bar Harbor Society Orchestra 10
14319 On the Alamo (Isham Jones)-Fox-trot.

Emil Coleman and his NTontmartre Orchestra
10 I've Got the Wonder Where Ile Went and When

lie's Corning Back Blues (Little -Lyman)- -
Fox trot. Emil Coleman and Mis Montmartre

10 Orchestra 10

The following records are listed in the June record Bulletin
.

but were released on May 15th
14320 Rosy Posy (From "The Blushing Bride") (Wood-

Romberg)-Fox-trot,
Rudy Wiedoefes Californians 10

od "J ust a RMr. and Mrs. (Intregular Girl,"
from "The Blushing 'Bride") (WoodRomberg)
Fox-trot. Rudy Wiedoefes Californians 10

BRUNSWICK RECORDS

12 TWEN1 Y-FIIT II RELEASE
15019 Gioconda-Cieto o mar (Heaven and Ocean), Act

II (PonchieRi)-Tenor in Italian....Tino Pettier&
10 Trovatwe-Di onella pira (Tremble. Ye

Tyrants), Act Ill, Scene II (Verdi)-Tenor

80698 A Warrior Bold
In the Wee Little Home I

80699 The Pilot Brave
leonore

ic

80700 CocotermItanza Espanola
Spring. Beautiful Spring-Waltz

80701 Love's Sorrow
Sally in Our Alley George Hamlin

82253 Spirit., (lentil (r.., Favorite) Guido Ciccolini
Obeissons kuand Icor toile incite (Gavotte) Let

Us Obey. When Love Calls (Manon),
Alice Varlet

82234 Vision %'ciiitienise Mario Laurent
Comrne se tante a Napule %lario Laurenti

RELEASED ON ORDER
50953 Rosy Posy (From "The Blushing Bride")-Fox

trot Vincent Loper Orch
Love Days-Fox-trot Broadway Dance Orch

50955 You Can Have Eery Light on Broadwa) (Gist.
Me That One Little Light at Home),

Jim Doherty
At the Irish Jubilee Billy Jones

50956 Lovey Dove (From "The Rose of Stamboul")-
Foxtrot Broadway Dance Oich.

Atte Baby Billy Jones -Ernest Hare
THREE SPANISH RE -CREATIONS RELEASF:D ON

ORDER
76014 Cancion de los Achares-Couplet Amoroso de la

Revista 1918 lose Molica
Ausencia Jose %toile&

76015 Ojos Tapatios-Las Musas del Pais (Beautiful
Tapatia Eyes)-Native Muses Jose Mojica

(Conlinucd on page 162)

may, 1922

in Italian . Tino ('attics
15020 Chanson listrose (Song of India) From "Sailko."

RimskyKorsakow)- -Soprano in English,
Florence Last -al

Sang of the Shepherd Lchl (From "Silt -goo.
rotehka," RimskyKorsakow)-Soprano in kng-
lush Florence La -t n

50011 La Partida (The Departure) (IllascoA Ivarez)--
Baritone in Spanish Giiweppc Danisc

Tartantelle (Rossini)-Baritone in Italian.
Giuseppe Denise

15021 Nocturne in F Sharp Major (Op. 15, No. 2)
(Chopin)-Pianoforte Solo lily Ney

Iltarian Dance No. 2 (Ilrahms)-Piannforte
ElIy Ney

15022 Ronde des l.utins (Dance of the Goblins)
(Itatzini)-Violin Solo Bronislaw Iluberman

Ilungarian Dance No. 1 (Brahms-Joachim)-Vio
lin Solo. Bronislaw Iluberman

5123 Mother My Dear (Nolen-Treharne)-Tenor.
Theo. Kerte

In the Moonlight (Buck.11aile)-Tenor..Theo. Karic
2256 Evening Bells (Eitenberg)-ViolinFluteIlarrit

Gondolier Trio
Sweet longings (Menzel)-Violin-Flute-Harp.

Gondolier Trio
2243 After the Rain (KahnSizeinore-Shritley)-Fox-

trot Isham Jones' Orchestra
Those Longing for You Blues (Robinson -West.

',hall- Foes rot 'sham Jones' Orchestra
20001 Medley of Old Fashioned Waltzes No. 1 ("After

the Hall " "The Bowery," "Sweet Rosie
O'Grady,4 "The Sidewalks of New York."
"Annie Rooney," "In the Good Old Summer
Time"). Carl Fenton's Orchestra

Medley of Old Southern Melodies No. 1 (Waltz)
("My Ltd Kentucky Home." "Old Folks at
Home." "Old Black Joe." "Massa's di de Cold
Ground," "Carry Mc Back to Old Virginny"),

Carl Fenton s Orchestra
2248 Lonesome Hours (Rose Friend)-Fox-trot. Ora.

Arr. by Walter Haenschen,
Rudy Wiedoeft's Californians

Old Fashioned Girl i AI Jolson)-Fox-trot. Orch.
Arr. by Walter Haenschen.

Rudy %Vicdoefes Californians
2251 Rio Nights-Vincent-Thompson-Hawaiian Play.

era Ferera-Franehini
My Hawaiian Rainbow-Gravello-HaringHawai

san Players .FereraFranchini
2253 High Brown Blues-Yellen-Agee-Comedienne

with Orch Margaret Young
Maybe You Think You're Fooling Baby-Clarke-

Violinsky-Comedienne with OrchMergaret Young
2254 California-Friend-Conrad-Tenor ....William Reese

Alabamy Mammy-Fleesem-Von Tilzer-Tenor
and Baritone Billy Jones -Ernest Hare

2247 Colic ( IlarbachFriml) (Introducing "I've Found
a Bud Among the Roses") (From "The Blue

Kitten")-Fox-trot Bennie Krueger's Orchestra
Jimmy. I Love But You (Smith-Wheeler-Treble-

Came-Fox-trot Rennie Krnegees Orchestra
2249 Lola Lo (Smith-Wheeler-Klapholz-Lange)-Fox

trot Selvin's Orchestra
Angel Child (Price-Silver-Davis)-Foxotrot.

Selvin's erchestra
2242 In Bluebird Land (WilliamsShort)-Fox-trol

Orchestra
By

Jones'
By the Silvery Nile (YellenJohnson)-Freetrot.

Isham Jones' Orchestra
2250 Thrills ( %Yest)-Fox trot-Castlewood Marimba Kind

My Carolina Rose (Hall)-Fox-trot.
Castlewood Marimba Rand

2252 Tell Her at Twilight (Grossman-Donaldson)-
Baritone Elliott Shaw

Time After Time ( Brennan- Ball T-Tesor.
Charles Hart and Male Trio

2246 Poor Little Me (Benny Davis)-Fox-trot.
Rennie Krueger's Orchestra

Don't Leave Me. Mammy (Santis, Corad I-
Fox-trot Bennie Krueger's Orchestra

EDISON DISC RE -CREATIONS- - -
50881 The 1Varblers' Serenade-A Musical Travesty.,

Sorter° s Bawl
Vera -Vale Lente Snelero's IS old

50882 Break the News to Mother....Waikiki Ooh.
With Louise and Ferera

When You and I Were Young, Maggie-Violin
Solo Herbert Sow,u

50883 Leave Me Your Lose When You're Gone,
Margaret A. Freer

House a' Dreams Leo is Janos
50884 Invocation-Mandolin Solo Stellario Cambria

Romance (From "L'Eclair") (Call Me Thine
Ow n)-1Iarp.Zither Kitty Berge:

50885 (a) Good News. Chariot's Comin'; (b) 0 Mary,
Doan You Weep, Doan You Moan.

The Southern Four
Couldn't !tear Nobody Pray The Southern Four

50886 Steainboat Edward Metter
The Bell Hops-Coon Vaudeville Sketch

Goldenlloglies
Thomas Chalmers

Love..Thomas Chalmers
Charles Hart -Fred KAM

Vernon Dalhart
Peerless Orel'.
Peerless Orch.

George Italitlin



162 THE TALKING MACHINE WORLD
ADVANCE RECORD BULLETINS FOR MAY-(Continued from page 161)

Ann. 15, 1922

Fingida Jose Alojica
76016 A'irgencita (little Maiden) Jose alolica

Agua que va rio abaio-Couplet ose Mopes
YIDDISH RECREATIONS RE1.EASED ON ORDER

59503 Zigeklehbt Sam Silberbusch
Shema Jisroel Sam Silberbusch

59504 Prohobyschen (Kamedie Sketsh mit gesang).
Sam SilberbuschSadic aa'achtel

Konig Lear als Border (Kamedie Sketsh mit
gesang) Sam Silberbuseh-Sadie aa'achtel

ALREADY RELEASED
50954 Old Fashioned Girl- -Fox trot 1.anin's Orch.

Blue Bird (Where Are You?)-Fox-trot,
Broadway Dance Orth.

TWO SPECIAI.S
50058-4107 A Flower of Italy-Violin Solo,

Is
1505 Valse (Posthumous)-Piano Soloidore

!Moskowitz,

E. Robot Schmitz
50059 1558 Swaying- -Waltz, Piano Solo,

Ernest I.. Stevens
8370 Who (Believed in You?)-Fox-trot, l'iano

Solo Henry W. Lange

EDISON BLUE AMBEROL

4494 Blue Danube AValtz-Piano Solo....Walter Chapman
4495 House o' Dreams Lewis James
4496 Brother Low Down Al Bernard
4497 Old Pal (Why Don't You Answer Me?)-Violin

Solo Herbert Soman
4498 Forgotten Fugene Coates
4499 Blue Bird Inspiration Imperial 'Marimba Band
4500 Those Days Are Over George Wilton Ballard
4501 Marie-Fox-trot Green Bros. Novelty Band
4502 %%len I Was Twenty-one Glen Ellison
4503 0 Day of Rest and Gladness.. Metropolitan Quartet
4504 Thinking of You The Homestead Trio
4505 I Ain't Nobody's Darling Byron G Harlan
4506 Up in the Clouds (From "Up in the Clouds")-

Ifedley Fox-trot Green Bros. Novelty Band
ONE NORWEGIAN SELECTION '

9252.15061 Sommersol tie sidste Stund! (Silver Threads
Among the Gold) Carlsten Woll

ONE. RUSSIAN SELECTION
11232.15087 Kalinka (Russian Folk Song) Riissliaya

narodnaya piesnia Alexander Sashko
MAY BI.UE AMBEROI. IIITS

4532 Blue Danube Blues and Ka.lu-a (From "Good
Morning. Dearie")-Piano Solo Ray Perkins

45.13 Virginia Blues-Fox-trot.... Broadway Dance Orch.
4534 Who Believed in You?-Piano Solo,

Henry W. l.ange
4535 I Ain't Nobody's Darling (Intro.: "Medley of

College Songs")-Piano Solo Ray Perkins
4536 Old Fashioned Girl-Fox trot Lanin's Orch.

OKEH RECORDS
4542 Sweet Cookie (Irwin Le Clerc),

Mamie Smith and Her Jazz Rand 10
Oh. Toe (Please Don't Go) (L M. Walker -Larry

Briers) Mamie Smith and Her Jazz Band 10
4543 On the Gin -Gin, Ginny Shore (Leslie -Donaldson)

(Contralto with Orch.) Aileen Stanley 10
The Mamma Gone Blues (L. Calvin.j. Clark)

(Contralto with Orchestra) Elsie Clark 10
4544 Eight Rock Blues (B. Smythc-A. Furlong)-Fox-

trot Tampa Blue Jazz Band 10
Hurry Back Home (Ben Schwartz)-Fox-trot.

Tampa Blue Jazz Band 10
4545 After the Rain (A. -G. Shrigley)-Fox trot,

Erdody and His Famous Orchestra 10
Just a Little I.ove Song (Joe Cooler)-Fox-trot,

Erdody and His Famous Orchestra 10
4546 She's a Mean Job (Jimmy Selby)-Fox-trot,

The Original Six 10
Angel Child (G. Price -A. Silver -B. Davis)-Fox-

trot The Original Six 10
4547 My Mammy Knows (H. De Costa.nl. K. Jerome)

Fox trot California Ramblers 10
Malik Miami Dreams (Richard A. Whiting)

-Fox-trot California Ramblers 10
4548 Cutk (From "The Blue Kitten") (Rudolf Friml)

-Fox-trot Blue Diamond Dance Orchestra 10
Italy (E. C. Keithley-F. H. Klickmann)-Fox

trot Markers Orchestra 10
4549 Lola Lo (A. Lange -E. Klapholz)-Hawaiian Fox-

trot Markers Orchestra 10
Don-dah Blues (Fred Rose Eddie White) --Fox-

trot Markers Orchestra 10
4550 The Sheik of Araby (H. B. Smith -F. Wheeler -

Ted Snyder) (Tenor, Ace. by The Orchestra
of Araby) Charles Hart 10

Ka143-a (From the Musical Comedy. "Good
Morning. Dearie") (Anne Caldwell -Jerome
Kern-Tenor, Acc. by Hawaiian Orchestra,

Lewis James 10
4551 I Got It. You'll Get It (Just the Same as Me)

(Lew Brown. Lew Pollack) (Tenor. Acc. by
Orch.) Harry Rose 10

You're a Good Old Car but You Can't Climb
Hills (A. B. Sterling -E. P. Moran -H. Von
Tilzer) (Contralto with Orch.) Elsie Clark 10

4552 Virginia Blues (Fred Meinken)-Fox-trot.
Markels' Orchestra 10

Mammy Lou (Harry Von Tilter)-Fox-trot.
Glantz and His Orchestra 10

4553 Jimmy (A. Trehla-F. Capie)-Foxotrot,
Glantz and His Orchestra 10

Venetian Love Boat (F. Magine-T. Koehler)-
Fox-trot Glantz and His Orchestra 10

4554 Bluebird! Where Are You? (Irving Maslof)
--Fox-trot Julius Lenzberg's Harmonises 10

Tennessee Moon (Jack Brown -Billy Hill)-Fox-
trot Glantz and His Orchestra 10

4555 Rosemary (John Schoubtrger)-Fox-trot.
Albert De Martini's Dance Orchestra 10

Canary Isle (Ben Schwartz)-Foxitrot.
Albert De Martini's Dance Orchestra 10

4564 Granny (You're My Mammy's Mammy) (Harry
Akst )-Fox.i rot Markels' Orchestra 10

Marie (Otto Mohan -Henry Santly)-Foxtrot.
Markels' Orchestra 10

4556 Malana Nnu Ka Eakani (Gentle 7.ephyr)-11a-
waiian Guitar Duet,

Frank Ferera, Anthony Franchini 10
Waikiki Mermaid --Hawaiian Guitar Duet,

Frank Ferera, Anthony Franchini 10
4557 Looking This Way (J. W. Van de Venter)

-Baritone with Organ Accomp by Philip
Hauser Elliott Shaw 10

Safe in the Arms of Jesus (Crosby-Doane)-
Tenor-Baritone Duet with Organ Accomp. by
Justin Ring Charles Hart. Elliott Shaw 10

4558 Revival Day-Spiritual Colored Quartet.
Virginia Female Jubilee Singers 10

My Time Ain't Long-Spiritual Colored Quar-
tet. Virginia Female Jubilee Quartet 10

4559 Dear Old Melodies No. 1 (Arranged by Ring -
Hager) (Intro. "In the Good Old Summer-
time." "My Mandy Lee." "On the Sidewalks
of New York." "After the Ball Is Over") -
Male Quartet with Orchestra...Shannon Four 10

Dear Old Melodies No. 2 (Arranged by Ring -

!lager) (Intro. "little Annie Rooney," "On
the Banks of the Wabash," "Sweet Rosie
O'Grady.' "Lie Rambled," "A Hot Time in
the Old Town")-Male Quartet with Orchestra,

Shannon Four 10
4560 Mother Machree (Young.01cottPall)-Tenor with

Orch. William Rodyn 10
Macushla (J. V. Rowe, D. :Shen! urrough)

--Tenor with Orch William Rodyn 10
4561 The Great Red Moon (Ring -Hager).

!lager's Orchestra, Ace. by Gounod Quartet 10
Valsc Ma Jobe (Wm. J. C. Lewis)--Samphotie

Nathan Glantz 10
4562 Uncle Josh and the Dentist (Cal Stewart)

-Talking Byron Harlan. Ernest Hare 10
Village Gossip (Cal Stewart)-Talking,

Byron Harlan, John Riley 10
70005 The Child Plaid Shawl (Hayncs)-Recorded in

Europe by the International Talking Machine
Company John :McCormack with Orchion'

4563 Gentle Angels. Pilot Me (J. E. Gould) --Spirit-
ualistic Hymn. Baritone with Orch,

Gene Kenneth Lord 10
Only a Thin Veil Between Us- -Spiritualistic

Ilymn, Baritone with Orch ,
Gene Kenneth Lord 10

PATHE FRERES PHONOGRAPH CO.
STANDARD VOCALS

20707 The Two Beggars,
Wallace Brown and George Anderson 10

Dream Faces Elliott Shaw 10
20708 Kentucky Babe William Lowe 10

Nancy Lee William Lowe 10
20709 Barcarolle ('Tales of Hoffman"),

Gladys Rice and Nevada Van der Veer 10
All Through the Night Lewis James 10

20710 Silver Threads Among the Gold.
Charles Harrison 10

I.Ove's Dream Is O'er.
Lewis James and Charles Hart 10
SACRED

20711 Almost Persuaded Paul Hardy 10
Just as I Am

INSTRUMENTAL
Paul Hardy 10

20712 When Shall We Meet Again.
Lucas Novelty Quartet 10

Selection of South Russian Folk Melodies,
Kirilloff's Russian Balalaika Orchestra 10

Manhattan Trio 10
20713 To a Wild Rose (Violins -Piano),

Song of India (Chanson Imbue) (From the
Legend "Sadk.i") (Violins -Piano),

Manhattan Trio 10
RURAL COMEDY

20714 Uncle Josh Buys an Automobile (Cal Stewart),
Byron G. Harlan 10

Uncle Josh at the Circus (Cal Stewart),

POPULAR
Byron G. Harlan 10

20732 Pick Me Up and Lay Me Down in Dear Old
Dixieland Vernon Dalhart 10

Memories of You. Carleton Williams 10
20733 California Arthur Fields 10

Don't Feel Sorry for Me Arthur Fields 10
20734 Tell Her at Twilight Flliott Shaw 10

Alabamy Mammy Hart and Shaw 10
20735 Who Tied the Can on the Old Dog's Tail.

Al Bernard
You Won't Be Sorry Crescent Trio 10

DANCE RECORDS
20736 By the Sapphire Sea-Fos-trot.

Hotel Biltmore Orchestra 10
Bygones-Fox trot Hotel ltiltmore Orchestra 10

20737 Virginia Blues --Fox-trot,
Jos. Samuels and His Orchestra 10

I.ittle Girl-Fox-trot Royale Trio ho
20738 Georgia-Fox-trot Drni Parker's Trio 10

Up in the Clouds-Fox-trot,
Casino Dance Orchestra 10

20739 Lovey Dose (From "Rose of Stamboul")-Fox-
trot Casino Dance Orchestra 10

Lonesome lips-Fox-trot, Casino Dance Orchestra 10
20740 By the Old Ohio Shore-Waltz,

Terrace Waltz Orchestra 10
When Sweethearts Waltz (Waltz).

Terrace Waltz Orchestra 10
All of these records may be obtained in both Pathe (sap-

phire) and Actuelle (needlecut). The numbers shown arc
Patin:- numbers. The Actuelle number is the same as the
radii- but prefixed with a cipher, as 0.70707.

GENNETT LATERAL RECORDS
4833 Dolores Waltz (Waldieufel) Capodiferm's Rand

Blue Danube Waltz (Strauss) Capodiferro's Rand
4834 Pyramids (Polka) (I.iberati) (Cornet Solo with

Orch. Acc.) Picttro Capodiferro
Valse Yvonne (Petite Vahe Caprice) (Wiedoeft)

(Saxophone Solo with Orch. Ace.).. Rudy Miedoeft
4835 Old Fashioned Girl (Jolson)-Foxtrot,Lanin's

Famous Players
Lo La (Lange-Klapholz)-Fox-trot,

Lenin's Famous Players
4836 My Home Town (Mohe.Tracey) Acc.),

(Aileen Stanley)...Vocal Quartet. Unaccompanied
Alabamy Mammy (Von Tilzer-Fleeson) (Strand

Theatre Quartet) Vocal Quartet. Unaccompanied
S4837 Colombina (1k La Revista La liandera Triga

ratite") (.alfonso F-sparza Oten)-Foxtrot,
Banda de Capodiferro

EI Martilleo (Couplet) (Lopez) (Cantado por
Amelia Rico).

483'4 I Want the World to Know (Mr. and Mrs. C.
Brandon) (Orch. Arc.) Criterion Quartet

Memories of Virginia (Wilma -Atkinson) (Orch.
Acc.) Criterion Quartet

4839 Time After Time (Brennan -Ball) (Tenor with
liras Ace.).

Angel Child (Price.Silver.Davis) (George %Vit.
ton Ballard) (Tenor with Orch.

14840 Into Garibaldi March (A. Olivicri), G. lasilli's Kind
nfarcia-Reale E Fanfarra (Gabetti), C. lasilli's Band

1.4841 American Aviation March (G. Creatore) (Marcia
Militare) G lasilli's Rand

Cuore d' Artiste (Orlando) (Marcia Sinfonica).
G. Iasillra Band

4842 Rio Nights (Thompson)-Waltz Hawaiian Quartet
Hawaiian Rainbow (Gravelle-flaring)-Waltz,

Hawaiian Quartet
4843 You've Had Your Day (EdwardsSte1101-Fox

trot Mardi Gras Sextet
Virginia Blues (Meinken)-Fox-trot.

Ladd's Black Aces
(Featuring Cliff Edwards, "Ukulele Ike")

4844 Lonesome Hours (Friend)-Foxtrot,
Nathan Glantz and His Orch.

Venetian Love Boat (Maggin-Koehler)-Fox-trot.
Nathan Glantz and His Orch.

4845 By the Old Ohio Shore (Earl) -Waltz, Taylor Trio
Call Me Rack, l'al o'nline (Perricone-Dixon)-

Waltz (Violire'Cello-Piano) The Taylor Trio
10058 A Dream (CoryBartlett)-Tenor, with Orch. Arc.

Henry Moeller

The Rosary (Nevin-Rogers)-Tenor, with Orch.
Ace. Henry Moeller

REGAL RECORD CO.
9206 Never Mind (Brcau-Sanders)--Fox-trot,

Biltmore Hotel Orchestra
My Mammy Knows (De Costa -Jerome) -Fox-trot,

Zylo Specialty Orchestra
9207 Mo-Na-Lu (Louis Brew)-Foxtros.

Sherbo's Dance Orchestra
Babbling Brook (Kendis.Brockman)-M'altz,

Zylo Specialty Orchestra
9208 Somewhere in Naples (J. S. Zamecnik)-Fox-trot.

oseph Samuels' Music 'Masters
Colorado and You (khnson-Robison)-Waltz,

osh Samuels Music Masters
9209 Greenwich Witch (Zez Confrey) (Piano Solo),

Vi Palmer
You Tell 'Em Ivories (Zez Confrey) (Piano

Solo) Vi Palmer
SPECIAL CH. -RACIER RELEASE

0210 Mister Gallagher and Mister Shran (Character
Duet) Irving and Jack Kaufman

Just \rgue With an Irishman, Then Kiss Your-
self Good -Night Billy West

EMERSON PHONOGRAPH CO., INC.
DANCE

10517 By the Sapphire Sea (Ted Snyder)-Fox-trot.
Sherbo's Club Dansant Ensemble

Rabbling Brook (Kendis and Brockman)-Waltz,
Green Brothers Novelty Band

10518 Lola Lo (Lange.Klapholz)-Fox-trot,
California Ramblers

Learning to Love (Ward and Arthur)-Fox-trot.
Glantz and His Orchestra

10519 Curie (from the Musical Production "The Blue
Kitten")-Fox-trot.Eubie Blake and His Orchestra

jimmy, I Love But You (Trebla and Capie)-
Fox trot Eubie Blake and His Orchestra

10520 Good-bye. Shanghai (Johnson and Meyer)-Fox-
trot. Glantz and His Orchestra

My Mammy Knows (De Costa and Jerome)-
Fox-trot Green Brothers' Novelty Band

10521 Virginia Blues (Fred Meinken)-- Fox-trot,
Lanin's Southern Serenaders

Doo Dah Blues (Rose and White)-Fox-trot.
Lanin's Southern Serenaders

10522 Soinewhere in Naples (J. S. Zamecnik)-Fox.
trot Joseph Samuels' Music Masters

Colorado and You (Johnson and Robison)-
Waltz Joseph Samuel? Music Masters

10523 Greenwich Witch (Zez Confrey)-Piano Solo,
Rea Confrey

You Tell 'Ent Ivories (Zez Confrey)-Piano
Solo Zez Confrey

VOCAL
10524 Little Grev Sweetheart of Mine (Fred Fisherl-

Tenor Solo. Orch. Accomp Charles Harrison
Old Fashioned Girl in a Gingham Gown (Al

Jolson)-Baritone Solo, Oreh. Accomp.
Arthur Fields

10525 Ohl You Beautiful Baby (Lewis-Young-Akst)-
Novelty Song. Oreh. Aceomp Fred Hillebrand

Atta Baby! (Tracey and Mohr)-Novelty Song,
Orth, Accomp Fred Hillebrand

the Wonder Where He Went and When
He's Coming Rack Blues (Little and Lyman)-
Novelty Duet Orch. Accomp..

Al Bernard and Ernest Hare
I'll Be Glad to Get Back to My Home Town

(Tracey and Mohr)-Novelty Song, Orch. Ac -
comp Billy Jones

10527 Blue Bird, Where Are You? (Clarke-Maslof)- -
Tenor Solo. Orch. Aceomp Billy Jones

Hawaiian Bluebird (Gravel'-Harding)-Tenor
Solo Vernon Dalhart
Accomp. by Hawaiian Guitars.

Ferera and Franchini
10528 Ave Maria (Gounod)-'Cello Solo, Piano Ac -

comp. Laj06 Shuk
The Swan (1.e Cygne) (Saint Siens)-'Cello

Solo. Piano Acoomp Lagos Shuk

CONNORIZED MUSIC CO.
3065 I Wonder Blues (LittleLyman)-Fox-trot,

Bailey's Lucky Seven
lick Me Up and Lay Me Down in Dear Old

Dixie Land (Kalmar -Ruby)- -Fox-trot,
Bailey's Lucky Seven

3066 By the Old Ohio Shore (Farl)-Waltz.. -Taylor Trio
Swance River Moon (Clark)-Waltz.

Maus Orchestra
3067 Rio Nights (Thompson)-Waltz Hawaiian Quartet

Hawaiian Rainbow Hawaiian Quartet
3068 Old Fashioned Girl (Jolson)-Fox-trot,

Lanin's Dance Orchestra
Lo-LaLo (Smith-Wheekr-LangeKlapholz)-Fox-

trot Lanin's Dance Orchestra
3069 Time After Time-Song, Orch. Acc..Geo. W. Ballard

Angel and (Price -Silver Davis)-Song, Orch.
Ace. Gets. W. Ballard

3071 The Herd Girl's Dream (Labitzky). Taylor Trio
Sweet Genevieve Taylor Trio

3070 Georgia (Johnson-Donaldson)-Fox-trot,
Ray Miller's Black and M'hite Boys

Lonesome Hours (Rose and Friend)-Foxirot.
Glantz and His Orchestra

NUOVI DISCI!! ITALIAN
132 II Canto del Cardellino (Camerlingo) -Mazurka.

Banda Sicilian, 10
Uccelli in Festa (Valente)-Polka. Banda Sicilian 10

133 Papilla (Canora)-Polka Banda Siciliana 10
Visiciii d'Amore (Canora)-Walt z Banda Sicilians 10

LATEST PURITAN RECORDS- - -
11112 She's a Mean Job-Fox-trot,

Handy's Memphis Blues Band
Muscle Shoals Blues-Fox-trot,

Handy's Memphis Blues Band
11111 Angel Child-Fox-trot. Frisco Syncopators

Venetian Love Boat --Fox trot Frisco Syncopators
11107 Virginia Blues- Fox-trot.

Lenzberg Midnight Frolic Orchestra
Boo Hoc lion ---Fox-trot.

Lenzberg Midnight Frolic Orchestra
11106 Dear Old Southland-Brix-trot- .Frisco Syncopators

Cutie-Fox-trot .Frisco Syncopators
11105 Those Days Are Over-Foxtrot,

Selvin's Novelty Orchestra
After the Rain-Fox-trot,

Yerkes S. S. Flotilla Dance Orchestra
11104 On the 'Gin 'Gin 'Ginny Shore-Fox-trot,

Selvin's Novelty Orchestra
I'm Cuckoo Over You (Intro. "Don't Leave Me

Mammy"). -Fox-trot Selvin's Novelty Orchestra
11103 While Miami Dreams-Fox.trot California .Ramblers

(Continued on Pant' 163)
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LATEST PATENTS -11,1 A- tiHINEs -6

e RELATING TOIALNING EZELyitu
WASHINGTON, D. C., April 8.-Sound Box.

Washington C. Kantner, Readitig. Pa. Patent
No. 1,394,427.

This invention relates to certain new and use-
ful improvements in sound boxes for sound -
reproducing machines, the object being to pro-
vide a sound box which is so constructed that the
sound waves arc broken up or separated so as to
eliminate the shrillness, harshness and ear -pierc-
ing effects whereby sweet, melodious strains can
be produced.

A still further object of the invention is to pro-
vide a sound box with a series of chambers dis-
posed between the vibratory disc aitid the outlet
in order to cause the sound waves of the outer
portion of the vibratory disc to travel through
the openings of the walls of the chambers in such
a manner that the waves produced by the vibra-
tory diaphragm are broken up before they are
transmitted to the horn.

A still further object is to provide a mechanism
which can be readily applied to the ordinary con -
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struction of sound box now in use by simply
employing screws of a greater length.

In the drawings Figure 1 is a longitudinal sec-
tion through a sound box constructed in accord-
ance with the invention, and Fig. 2 is a longitu-
dinal section showing the parts separated, show-
ing the path of travel of the sound waves.

Sound Box. Washington C. Kantner, Reading.
P. Patent No. 1.394,428.

This invention relates to sound boxes for sound -
reproducing machines and is in the nature of an
improvement on the application for sound box
filed June 25, 1920, Serial No. 391,573, the object
being to improve the general construction of the
same in order that the box can be manufactured
very cheaply.

A further object of the invention is to provide
a sound box which is so constructed that the
ordinary sound box now in use on sound -repro-
ducing machines can be used in building up a
sound box constructed in accordance with this
invention.

Another and further object of the invention is
to provide a sound box in which a plurality of

ADVANCE RECORD BULLETINS
(Continued front Mgt 162)

All that I Need Is You -Fox-trot,
Yerkes S. S. flotilla Orchestra

11102 Granny-Foxtrot -Yerkes S. S. Flotilla Dance Orch
All that I Need Is l'ou -Fox trot.California Ramblers

11100 Tell Her at Twilight -Fox-trot.
S. S. Flotilla Dance Orchestra

Smilin'-Foxtrot S S. Flotilla Dance Orchestra
11099 Wanna-Fox-trot Saxophone Sextette

Bow Wow Blues -Fox trot,
Yerkes Master Saxophonists

11098 St. Louis Blues --Medley Foxtrot.
Handy's Memphis Blues Band

Yellow Dog Blues -Medley Foxtrot.
Handy's Memphis Blurs Band

11086 The Sheik of Araby -Fox-trot.
Vincent Loper and His Hotel Pa. Orchestra

Ty -Tee -Tahiti -Fox-trot.
Vincent Loper and His Hotel Pa. Orchestra

11085 Song of India-Fox-drot....Glants and His Orchestra
When Francis Dances with Me-Waltr,

Selvin's Novelty Orchestra
11109 In Bluebird Land -Tenor Solo Charles Harrison

Carolina Rose -Tenor Solo Sam Ash
11108 I've Got the Wonder Where Ile Went and

When Ile's Coming Rack Blues -Comedy Solo.
Lucille Hegeman and Her Blue Flame Syncopators

High Brown Blues -Comedy Solo.
Lucille Heileman and Her Blue Flame Syncopators

9109 Cohen at the Wedding -Comedy Monolog.
Monroe Silver

Cohen Takes His Friend to the Opera -Comedy
Monolog Monroe Silver

9086 Dreamy Hawaii -Hawaiian Guitars.
Ferara and Franchini

Honolulu March -Hawaiian Guitars.
Ferara and Franchini

spaced discs are employed arranged within a
lidlike member, said member and disc being pro-
vided with centrally disposed openings in such a

manlier that the waves produced by the vibratory
diaphragm are broken up before they are trans -
misted to the horn of the sound -reproducing ma-
chine.

In the drawings Figure 1 is a longitudinal sec-
tion through a sound box constructed in accord-
ance with the invention; Fig. 2 is an enlarged
section taken on line 2-2 of Fig. I, and Fig. 3
is a plan view of the disc.

Expression Device for Sound -reproducing In-
struments. %Valiant A. Johnson, Yonkers, N. Y.
Patent No. 1,408,514.

One object of this invention is to provide an
expression -controlling device for the aforesaid
purpose that shall not only be promptly respon-
sive to the will of the operator but also have a
particularly direct effect upon the reproducer
itself rather than upon the passage through which
the sound is transmitted after it is produced.

Another object is to provide a simple and com-
pact structure for acting upon thc mechanical
connection between the needle or stylus and the
reproducer, whereby the amplitude of the vibra-
tions transmitted from the record to the dia-
phragm of the reproducer may be directly under
the control of the operator.

Referring to the drawings, Figure 1 is a trans-
% erse sectional elevation of a reproducer equipped
with an expression -controlling means which con-
stitutes one embodiment of the invention; Fig. 2

t;,.

is a front elevation of the same mechanism; Figs.
3 and 4 arc sectional plan views taken on the
lines 7-7 and 8-8, respectively, of Fig. 1; Figs.
5 and 6 are views corresponding to Figs. 1 and 2,
showing still another modification of the inven-
tion; Fig. 7 is a sectional plan view drawn to a
larger scale and taken on the line 11-11 of Fig. 5.
Another modification of the invention is shown in
Fig. 8, which corresponds to Fig. 2.

Phonographic Machine. Charles M. Goldstein,
New York, assignor to Columbia Graphophone
Co.. Bridgeport, Conn. Patent No 1,408,585.

This invention relates to phonographic ma-
chines of the type used for dictation purposes and
aims to improve devices of the character indi-
cated by making the indicating device susceptible
of attachment to existing machines without ne-
cessitating structural rearrangements therein.
Another object is to provide mechanical marking
means in combination with an index sheet ar-
ranged in the form of a cylinder.

Figure I is a vertical section taken on line I-1
of Fig. 3, sufficient parts of a phonographic ma-
chine being illustrated to show the application of
the invention; Fig. 2 is a front elevation of the
invention looking in the direction of the arrow
"2" in Fig. 1, the mechanical marking means

being omitted; Fig. 3 is a top plan of Fig. I, look-
ing in the direction of arrow "3": Fig. 4 is a

vertical section taken on line 4-4 of Fig. I;
Fig. S is a section taken on line 5-5 of Fig. 6;

0.1

Fig 6 is a top plan of Fig. 5, parts being broken
away and parts being in section, and Fig. 7 is a
section on line 7-7 of Fig. 4.

Sound Box for Talking Machines. Harold Y.
Prendergast, Brooklyn, N. Y. Patent No. 1.-
408,776.

This invention relates to improvements in
sound boxes, and is a continuation of an aban-
doned application, Serial No. 134,987, filed De-
cember 4, 1916.

One of the objects of the invention is the pro-
vision of means for concentrating the sound
waves emanating froth the diaphragm and con-
veying such sound waves through a passage so
arranged as to preclude diffusion of extempora-
neous sound waves in adjacent passages or cham-
bers within the sound box.

Further objects are the provision of means for
taking the sound vibrations from the central por-
tion of the diaphragm where the cleirer and

richer tones arc reproduced, and subsequently
transmitting such sound waves through an insu-
lated passage to the tone arm-the provision of a
resilient enclosed partition or sounding board, so
disposed and arranged as to improve the quality
of the reproduced sound-the provision of a
sound box provided with means for concentrating
the reproduced sound waves at or about thc cen-
ter of the diaphragm, and transmitting same to
an outlet opening located eccentrically with ref-
erence to the axis of the sound box.

In the accompanying drawings Figure 1 is a
central section through a sound box embodying
the present invention; Fig. 2 is a section on the
line 2-2 of Fig. 1: Fig. 3 is a section on the line
3-3 of Fig. 1. looking in the direction of the
diaphragm. and Fig. 4 is a section on the line
3-3 of Fig. I, looking in the direction of the
tone arm.

Talking Machine Reproducer. Franklin G.
Mathieu, Chicago, Ill. Patent No. 1,408,820.

This invention relates to talking machines and
more particularly to the reproducers thereof with
a view to improving the tone qualities of the
machine.

Hitherto it has been usual in talking machine
construction to provide a disc behind the dia-
phragm having a central aperture or apertures
for the passage of sound from the diaphragm to
the goose -neck. The amplitude of vibration of
the central portion of the diaphragm is greater
than that of the parts nearer the periphery, so
that a greater volume of sound is obtainable from
the center than from the outlying portions of the
diaphragm. The tones given out by the central
part of the diaphragm are, however, harsher and
more strident than those from the outer portions
of the diaphragm. This invention is designed to
overcome this defect.

It is an object, therefore, of the invention to
(Continued on tape 164)
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proVIdeIcall tor softening the 1(.11...s given out
by the central portion of the diaphragm and for
giving relatively greater freedom to the passage
of the vibrations front the outer parts of the
same.

It is also an object to provide an improved
form of disc for controlling the passage of the
sound waves from the diaphragm to the horn or
sounding box. A further object is the provision
of a sound reflector behind the center of the dia-

S.

-x

phragm adapted to reflect the vibrations received
front the latter in lateral directions.

In the drawings Figure 1 is a side view of a
talking machine embodying the invention; Fig. 2
is a section on the line 2-2 of Fig. 1; Fig. 3 is a
section on the line 3-3 of Fig. 2; Fig. 4 is a
central section through a modified form of re-
producer; Fig. 5 is a section on the line 5-5 of
Fig. 4.

Modifier for Phonograph Sound Boxes. Burr
B. Blood, Chicago, Ill., assignor to the Jewel
Phonoparts Co., saute place. Patent No. 1,408,437.

This invention relates to a device whereby the
tones or sounds produced by the reproducer or
sound box of a phonograph may be readily modi-
fied; that is. the volume of .the tones reduced or
moderated without. however, affecting the tone
quality; the object of the invention being to pro-
vide means whereby the modifying of the tones
or sounds may he quickly accomplished without
necessitating any change or alteration in the
sound box or reproducer, per se; the invention
comprising means whereby the tones or sounds
may be modified without dissipating the tones as
is the case with many modifiers at present in use.

The invention contemplates means adapted to
he readily secured to any of the well-known types
of sound boxes at present employed and which
may be easily adjusted to the varying sized
sound boxes or reproducers in use.

Figure 1 is a front elevation of a sound box or
reproducer with the improved modifier attached
thereto: Fig. 2 is a sectional view taken on the
lute 2-2 of Fig. 1. looking in the direction of the
arrows; Fig. 3 is a perspective view of the modi-
fier. unattached to a sound box: Fig. 4 is a front
elevation of a sound box or reproducer, illus-
trating a modified form of the invention; Fig. 5

is a fragmentary view of a portion of the sound
box and modified form of modifier mechanism
shown in Fig. 4.

Sound Record. Chester C. Cook, McMinnville,
Tenn. Patent No. 1,409,674.

REPAIRS
All Makes of Talking Machines
Repaired Promptly and Efficiently

REPAIR PARTS FOR ALL MACHINES

ANDREW H. DODIN
28 Sixth Asrou Nay York

TELEPHONE. SPRJNG 1194

I he present intention relates to impi ovement s
in sound records or discs for phonographs,
graphophones or the like. At the present time
there are two distinct types of these disc records
in use, one having one surface only grooved for
musical reproduction and the other having both
sides or surfaces grooved. The advantages of
the latter over the former, especially as regards
the phases of economy of space and expense, are
too well known to need comment upon. The
great disadvantage, however, lies in the fact that
it is seldom that the purchaser gets his own
selection on both sides. In other words, while
he may select the record for the reproduction on
one aide, he is obliged to take the manufacturer's
selection on the other. Ile has, of course, resort
to the single surface reproduction type, but in
doing so he loses the important advantages of
the double type which have been referred to
above.

The object of this invention is to provide an
article of manufacture which will permit the pur-
chaser to obtain a sound record of the double
type with the combination of reproductions he
desires. This is carried out by making the rec-
ords preferably relatively thin and each grooved
with the sound reproduction upon one side, these
being so supplied to the retailer of the sound
records. It should be understood that the term
"relatively thin" used above and in the claims
is intended to comprehend a disc member which
is of such a thinness or thickness as to be imprac-
ticable for the ordinary handling incident to ac-
tual use. These discs arc sufficiently thick, how-
ever, to permit the purchaser to try out his selec-
tion and when he has made his choice of two

7.= 4.

U

such records the retailer places adhesive upon
the backs and sticks the two discs together. This
form of connection is not necessarily a permanent
one, because it may be desired to separate the
two records for a subsequent change. At any
rate, the proposal is to employ a readily fusible
adhesive so that separation may be effected if
desired.

Figure I represents two thin record discs of
the type proposed to employ for combination
purposes and which may be connected by an ad-
hesive; Fig. 2 is a plan view of a spring ring
which may be utilized instead of cementing the
records together; Fig. 3 is a similar view of a
modified form of sectional ring, and Fig. 4 is a
cross section through the ring, considerably en-
larged.

Phonograph Reproducer. Robert C. Mathes,
New York, assignor to the Western Electric Co.,
Inc., same place. Patent No. 1,409,388.

This invention relates to a volume of tone
control for a phonograph or gramophone. Prior
to this invention the common methods for chang-
ing the volume of tone consisted in constricting
the cross-sectional area of a horn at some point
by means of shutters or valves. The inevitable
result of such methods was to alter the reproduc-
ing characteristics.

An object of this invention is to produce a
simple means of changing the loudness of re-
production without altering the acoustic prop-
erties of the system.

\in,ther object is to produce a device by which

,' 

the volume of tone may be altered while the ma-
chine is in operation.

In combination with a sound box and stylus
lever, we have a sound modifier which consists
of a support arm having a slideway therein.
attached to the sound box. A slide is mounted

said slidvway and has an arm slidably connect-
ing It with the stylus lever, thus forming an ad-
justable fulcrum point for the stylus lever. A
set screw or other clamping means is used to
retain the slide in any desired position.

Figure 1 is a side elevation and Fig. 2 is a
cross section of the device.

Sound Box. Jacob H. Weber, Brooklyn, N. Y.
Patent No. 1,409,503.

This invention relates to sound boxes and
particularly to stylus bar mountings having knife-
edge bearings. An object of the invention is to
provide a stylus bar mounting for sound boxes
having readily renewable bearings which can be
of various desired materials or of various de-
grees of hardness, and in which the bearings
are secured to the casing or stylus bar in a man-
ner to eliminate danger of loosening or chatter-
ing, in the use of the box, of any of the elements

/

of the mounting. A further object is to provide
a mounting of this type and for this purpose
v hich is simple and inexpensive and in which
the bearings can be replaced at a very low cost
and by inexperienced persons.

Figure I is a front elevation of a sound box
constructed in accordance with the invention;
Fig. 2 is a bottom plan of the same; Fig. 3 is a
side elevation of the same; Fig. 4 is a bottom
plait of the sante with the stylus bar and secur-
ing springs removed, and Fig. 5 is a perspective
of the removable bearing element.

Sound Amplifier. John B. Mitchel, Bowman-
ville, Ontario, Canada. Patent No. 1,408,761.

The invention relates to improvements in sound
amplifiers with novel features of construction,
whereby the sound is conducted from the tone
arm through a substantially bell -shaped sound
chamber constructed of brass or like material
and preferably having a vibratory top of like

material and is emitted through a chamber hav-
ing sound -deflecting boards therein.

The objects of the invention are to provide a
form of sound amplifier capable of reproducing
the full volume of the sound received from the
tone arm and at the 'same time eliminating the
metallic tone so common in phonographs and
rendering the tone flexible and pure and gen-
erally to provide a sound amplifier which will
be inexpensive to construct, durable and efficient.

Figure I is a plan view of the device with the
top board of the cabinet removed; Fig. 2 is a sec-
tional view taken on the line B-B of Fig. 1; Fig.
3 is a transverse sectional view taken on the line
A-A of Fig. Fig. 4 is a plan view of a por-
tion of the device showing a modified form of
top for the amplifying chamber.

W. H. Fifield and E. 0. Russell have opened a
talking machine and typewriter business in Clare-
mont. N. If. Ilrn ist.i.k phonographs and rec-
ords are handled

LESLEY'S PATCHING VARNISH
dries instantly without shoring a lap. For repairing
scratches, packing marks and anything wrong with a

varnished finish. Complete Outfit, enough for LOW
patches, and instructions, PRICE $3.50.

Send fur catalogue.
LESLEY'S CHEMICAL CO.. INDIANAPOLIS. IND.
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The
OLD

That same angle turn with the solid inclined plane
deflecting the sound waves straight downward into
amplifying chamber. That same famous Scotford
tone -the tone of refinement-genuinely musical.
Now in a tonearm of accepted, conventional, popu-
lar design. WRITE FOR SAMPLES.

fitoltelliQ01300(3,12i00dGX~Y431M3,11(.i

NEW CONSTRUCTION

The long straight tube is of drawn
Yellow Brass. Tonearm Base, Main
Elbow and Connection Elbow and
the Reproducer Frame, Face Ring
and Back Plate are cast of TENSO
White Brass Alloy-an alloy more
than double the tensile strength of
cast iron-much stronger, harder
and lighter in weight than ordinary
white metal alloys. New dies have
been produced for castink, all parts.
The new parts are solidly cast, and
are very substantial and durable.

er. cp, C52

STYLE NO. 1 FINISH
A combination of Nickel or Gold Plate and Black Rubber Japan

STYLE NO. 2 FINISH
A different combination of Nickel or Gold Plate and Black Rubber Japan

STYLE NO. 3 FINISH
All parts Plated in Nickel or Gold

-- -
In ordering specify whether Reproducer should have Plain Gilt Plate or"Superior" Name
Plate. To obtain Individual Name Plate, customer must furnish Decalcomania Transfer

Samples Will be Submitted on Approval
Style 1 Tonearm long rube and mein

elbow. Reproducer face ring and
back Black Japanned: other parts
Plated.

Style 2 Tonearm long tube and mein elbow Plated. base Black Japan.
ned. Reproducer back Black Japanned. the face nng and frame
Plated.

Style 3 All parts of Tonearm and Reproducer are Plated.

No. 1 New Scotford Tonearm and Superior Reproducer . Nickel $7.00
No. 2 New Scotford Tonearm and Superior Reproducer . Nickel 7.75
No. 3 New Scotford Tonearm and Superior Reproducer . Nickel 8.50

Samples Prepaid at the Above Prices

Write for Our
Specification Sheet and Quantity Price List

Gold S 9.00
Gold 10.00
Gold 11.30

BARNHART BROTHERS
& SPINDLER

Monroe and Throop Streets CHICAGO, ILLINOIS

O. 1::* I> O. Ce P O. 0. O. t O. O. is 6.3c.;; @ O.
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The NEW EDISON
JOBBERS OF THE NEW EDISON, EDISON RE-CREATION, THE NEW EDISON DIAMOND AMBEROLA

AND BLUE AMBEROL RECORDS

CALIFORNIA MASSACHUSETTS NEW JERSEY TEXAS
lAs Angeles-Edison Paonographs, 0:ange-The Phonograph Corp. of Dallas-Texas-Oklahoma Phono-

Ltd.
Dovton-Pardee.Ellenberger Co. Manhattan. graph Co.

San Francisco-Edison Phonographs, Iva' Johnson Sporting Goods
NEW YORK. UTAH

Ltd. Co. (Amberobs only).

COLORADO
Albany-American Phonograph Co. Ogden--Proudfit Sporting Goods Co.

MICHIGAN Syracuse-Frank E. Solway & Son.
Denver-Deaver Dry Goods Co. Inc., \V. D. Andrews Co. VIRGINIA

Detroit-Phonograph Co. of Detroit (Amberola only). Richmond-The C. B. llaynei Co.,
GEORGIA Inc.

Atlanta-Phonographs. Inc. MINNESOTA OHIO
Cincinnati-The Phonograph Co. WISCONSIN

ILLINOIS Minneapolis-Laurence H. Lucke Cleveland-The Phonograph Co. Milwaukee-The Phonograph Co. of
Milwaukee.Chicago - The Phonograph Co.

Wm. H. Lyons (Amberola only). MISSOURI OREGON

Kansas City-The Phonograph Co. Portland-Edison Phonographs, Ltd. CANADA

INDIANA Montreal-R. S. Williams & Sons
of Kansas City. PENNSYLVANIA Co.. Ltd.

Indianapolis-Kipp Phonograph Co- St. Louis--Silverstone Music Co. Philadelphia-Girard Phonograph St. John-W. H. Thorne & Co., Ltd.
IOWA Co. Toronto-R. S. Williams & SonsMONTANA Pittsburgh-Buehn Phonograph Co.

Des Molnes-Hanger & Wish. Co., Ltd.
Helena-Montana Phonograph Co. Williamsport-W. A. Myers. Vancouver-Kent Piano Co., Ltd.

LOUISIANA NEBRASKA RHODE ISLAND Winnipeg-R. S. Williams & Sons
New Orleans-Diamond Music Co., Providence --J. A. Foster Co. Co.. Ltd.

1:.c. Omaha-Shultz Bros. (Amberola only). Babson Bros. (Amberola only).

ir


