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DANCE-DISC BUSINESS! |

THIS new pair of foxes has the famous Johnston
brand of smooth, peppy syncopation marking it as a
sure-thing seller.

Both numbers are the musical high-lights of two great {
talkies—and their natural popularity has been mightily
swelled by resounding radio fame:

Round up a healthy herd of these fine records NOW— ¢ !
and then oil the rollérs of your cash register! ' i

Record No. 2114-D, 10-inch, 75¢

4
WATCHING MY DREAMS GO BY (from Motion '
Picture “She Couldn’t Say No”) \ Fox Trots

SWEET NOTHINGS OF LOVE (from Motion / Merle Johnston and His CeCo Couriers. r
Picture “Hot for Paris”) 3

Columbia i< Records

Columbia Phonograph Company, 1819 Broadway, New York City

Canada: Columbia Phonograph Company, Lid., Toronto
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Listen Monday Evenings to
the Coasi-to-Coast Broadeast
of the 50-piecce Rochesier
Civic Orcherira over the Nu-
tional Broudeasting Com-
pany’s Blue Network and
Associated Siations.

No. 612 Siromberg-Carlson.
Wligh Consale. Triple Screcn
Grid In radio frequency.
Extra-size Elvetro-Dynamic
Speaker. Price, leas tubes.

worthy of {

MAKERS OF VOICE TRANSMISSION AND VOICE RECEPTION

PEOPLE are demanding radio
receivers equal to the task of
reproducing programs from the air, as fine as any ever heard
within the world’s greatest auditoriums.

One proof of this is the way they are turning to the Stromberg-
Carlson. Many of our authorized dealers sold three times as
many Stromberg - Carlsons in January 1930 as in January
1929, our greatest sales year.

1930 is a good radio year, if you are selling Stromberg-Carl-
sons. Because—as has frequently happened beforeat the end of a
“sellers’ market”, mediocre products are going begging while
products of established quality are selling better than ever.
There is no doubt in people’s minds as to the ability, tone
(uality, fineness or durability of a Stromberg-Carlson. Nor
—as to the permanence of the company whose name it bears.

STROMBERG - CARLSON TELEPHONE MEG. CO., ROCHESTER, N, Y.

>

The Siromberg - Carlann
Guarantee not 14 reduce its
ki rices has been in effect
since March, 1925, and ron-
tinues without liniiiation.

hoaugraph
luya records
rg-Carlson

radio tone. Triple Screen
Grid. Price, less tubes, East
of Ruckies . .

....... £369

T Esceivers

ine broadcasting

“There is Nothing
Finer Than a
Stromberg-Carlson”

i,
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ArwATER KENT
RADIO

Isn’t 1t the truth?

“Atwater Kent is our most profitable line by far. We know it is a

good set and will give good service, and we like to sell it because

it creates friends who come back to buy other merchandise.”
Dealer in Illinois

“We scll it just by mentioning the name Atwater Kent.”
Dealer in Ohio

“A customer gets more in an Atwater Kent than in any other set
he can buy.” Dealer in Iowa

“Atwater Kent is best established. It doesn’t flate up one year and
die down the next.” Dealer in Colorado

“An Atwater Kent lasts longer and requires the least servicing.”
Dealer i California

"An Atwater Kent gives the most satisfaction because it has the
kind of insides a radio oxght to have.” Dealer in Texas

“People have confidence in Atwater Kent, and confidence is getting
to be one of the main factors in the sale of radio.”
Dealér in New Jersey

. - . . Coant
MODEL 1055— Radio of superb performance Stabilize your business with Atwater Kent for 1930-1931!

with a lowboy cabinet of distinction, g 109

ﬂdﬂl’[il‘]’lc to any roon? in any home. ON THE AIR Atwater Kent Radio Hour—Sunday Evenings, 9:15 (Eastern

Model 1060—$121, less tubes. LESS TUBES Time), WEAF network of N. B.C. Atwater Kent Mid-Week Program—Thursday
Prices shghtly higher west of the Rockies and in Canada Evenings, 10:00 (Eastern Time), WJZ network of N. B. C.

ATWATER KENT MANUFACTURING COMPANY

A. ATWATER KENT, President
4710 WISSAHICKON AVENUE, PHILADELPHIA, PA.
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Now!—NATIONAL MAGAZINE ADVERTISING

Edison popularity is sweeping the continent. In little over a year, the

Edison dealer organization has grown to include nearly every city and
town in America. And this month begins a great advertising campaign
for Edison Radio in Saturday Evening Post—Collier's— Liberty. In
millions of homes this advertising will create desire to possess this

radio—great as the name it bears. That means more sales for 1 s Bdison mage-

zine advertisement will
feature model C-4 —
superb radio-phono-
graph combination in
massive studio cabinet.
List price, $325, less

. . ubes. (Slightly high
full of certainty and profit for dealers who share the strength of e d,(cff, {Jestf “

Edison dealers —more profits—sure profits. For regardless of what the
radio situation in general may be, with the Edison it's confi-

dence and progress. Now, more than ever, the radio future is

a&;’am—-, Inc.

ORANGE, N. J.

WRITE FOR DETAILED INFORMATION TO ANY OF THESE EDISON DISTRIBUTORS:

EDISON DISTRIBUTING CORP. AT THE FOLLOWING ADDRESSES: ATLANTA, 199 Forsyth 5t. 5. W. . .. BOSTON, Stotler Bldg. . . . CHICAGO, 3130 So. Michigan Ave. . . .

DALLAS, Sonto Fe Bldg. . . . DENVER, 1636 Lowrence 5t. . . . KANSAS CITY, 2107 Grond Ave. . . . . MINNEAPOLIS, 608 First Ave. N. . . . NEW ORLEANS, 128 Chartres 5t.

. . ORANGE, N. j. . . . PITTSBURGH, 909 Penn Ave. . . . RICHMOND, 1204 Eost Mcin 5t. . . . 3AN FRANCISCO, 1267 Mission St. . . . SEATTLE, Volker Bldg.
* % *

BINGHAMTON, Allionce Motor Corp. . . . . BUFFALO, Allionce Motor Corp., 1460 Moin St. . . . . QANCINNATI, Edi-Rodio Mart, 622 Broodwoy . . . CLEVELAND,
B. W. Smith, Inc., 2019 Euclid Ave....DETROIT, E. A. Bowman, Inc., 11§ John R. St. ... . DUBUQUE, Renier Bros. . ... GRAND RAPIDS, Morley Brothers . . . . LOS ANGELES,
H, R. Curtiss Co., 727 Venice Blvd. . . . MEMPHIS, Russell-Heckle Co. . . . NEW YORK, Blackman Distributing Co., 28 W, 23rd 5t. . OGDEN, Proudfit Sporting Goods Co.,
2327 Grant Ave. .. . PHILADELPHIA, Girord Phonogroph Co., Broad & Wallace Sts. .. . ROCHESTER, Alliance Motor Corp., 727 Main St., East. .. SAGINAW, Morley Brothers . . .
ST. LOVIS, The Clentane Co., 2342 Olive 5t.... SYRACUSE, Alliance Motor Corp., 1045 South Salina 5t. ... TAMPA, Tampa Radio Corp. . . . WATERBURY, Sprague Elecirical Supply Co.
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REFRIGERATOR FLANS
REVEALED IN REPORT
BY ‘MAJESTIC' HEAD

RADIO SALES ON INCREASE

B. J. Grigsby. in Special State-
ment. Discusses Present Condi-

tion of Industry — Predicts
Greater Sales for 1930-31 —
Says Stock Market Decline
Proved a ‘Blessing in Disguise’
for Radio Industry — Com-
pany's Net Worth Has In-

creased Tenfold in Two Years.
Cnicaco, 1L, Thursday.

A special statement giving the con-

dition and plans of the Grigsby-Grunow

Co.. this city, has been issued by B. J.

the

Sales figures for the first two months

Grigsby, president of company.
of the current year as compared with
the corresponding period a year ago,
and for the nine months ended Feb-
ruary 28 1930, as against those for the
nine months ended February 28, 1929,
are included in the statement, as are
the company's plans in the electrie re-
frigeration field and the prospects for
Majestic in the future, and its position
in the field of radio. Mr. Grigsby in
his statement said:

“In 1929 the radio industry passed
through its long anticipated climax
which cvery new industry must experi-
ience before settling down to a period
of stability and normaley. It paralleled
the experiences of the automobilé indus-
try and, carlier, that in the eleetrical
field.

“The final struggle for supremacy
last vear resulted in some over-produc-
tion, too great expenditures in sales
cfforts and advertising, and price con-
cessions not warranted by production
costs, The stock market c¢rash hastened
the result and proved a blessing in dis-
guise,

“IFrom this our compary
with a record of the largest business
in radio sets in the world, with its

(Continued on page 37)

TEXAS HOUSE PASSES
BILL TAXING CHAINS

Austin, Texas, Wednesday.

The House of Representatives yes-
terday, by a vote of 76 to 25, passed
a bill to place a tax of one per cent.
on the gross receipts of chain stores
operating  in this  State. Agitation
against chain stores here for some
time past crystalized itself in the bill
to gain revenuc for the State by the
imposition of a tax on chain business.

emerged |

John (. Tully Named President of Steinite;
A. T. Haugh, Vice-president and General Manager

ForT WAYNE, IND, Friday.

John €, Tully, Chicago, has just been
clected president and chairman of the
executive committee of the Steinite
Radio Co., this city, and its five sub-
sidiaries, the Steinite Manufacturing
Co., Steinite Laboratories, and Steinite
Development Co., also of this city; Avi-
ation Radio Corp., Atchison, Kan., and
the Leslie F. Muter Co., Chicago.

The board of directors likewise named
Arthur T. Haugh, Rochester, N, Y,,
vice-president of the Steinite Manufac-
turing Co., around which ecenter the
major activities of the Steinite group.

He was also designated general mana-
ger of the holding company as well as
the subsidiaries.

The election of these two well known
radio executives to head the corpora-
tion places the entire management and
responsibility for its success in their
hands. Their election came with the
adoption of a new plan of uniform
operation by all those financially in-
terested in Steinite’s future operation.

Both Mr. Tully and Mr, Haugh are
anmong the best known radio executives
in the industry, and-have long been

(Continued on page 40)

RMA BOARD TO MEET
FRIDAY IN BUFFALO

Radio manufactutring and merchan-
dising problems will be considered by
the boeard of of the Radio
Manufacturers’ Association at a meet-
ing I'riday. at the Ilotel Statler, Buf-
falo. H. B. Richmond, of Cambridge,
Mass., president of the RMA, will pre-
side.

The RMA board meeting will follow

directors

a group meeting of sel manufacturers
at Buffalo to consider special problems
of set makers.

At the meeting Friday plans will be
made for the Sixth Annual RMA Con-
vention and Trade Show to be held at
Atlantic City during the week of June
2. A record-breaking trade show al-
ready is assured, space reservations
now excceding the high water mark of
20,000 square fect established last year
at the show in Chicago. Reports re-
garding plans for the Atlantic City
events in June will be submitted to the
RMA board by Chairman Jess B, Haw-
ley of the show committee, and Chair-
man B. G. Erskine of the convention
committee.

Continental Radio
Creditors to Meet

Fort Wayne, Ind., Friday.

A meceting of creditors of the Conti-
nental Radio Corp.. this city, will be
held in the offices of Wheeler Ashceraft,
referce in bankruptcy, at the United
States Court here, March 24, at 11 a.
m., to consider and vote upon a propo-
sition by the alleged bankrupt for a
composition of its debts. R

The composition now prepared, and
which will be presented by the credi-
tors, consists of the giving to those
creditors entitled to participate, the
corporation’s six-month notes for twen-
ty-five per cent. of the amount of the
prroved and allowed claims.

Dr. R. E. Myers Joins
National Union Radio
As Chief Engineer

Dr. Ralph E. Myers, of East Or-
ange. N. .., formerly chief engineer in
charge of research and development on
Jamps and radio tubes for the West-
inghouse Lamp Co., Bloomfield, N. J.,
has been appointed vice-president and
chiel engineer of the National Union
Radio Corp., New York. Dr. Myers
was associated with Westinghouse for
twenty-one years, and was one of the
scientists who developed the 227 tube.
He also played a pait in the develop-
ment of the general line of oxide-coat-
ed filament tubes, and has participated
in the laboratory and actual manufac-
turing task of perfecting radio audi-
tion since the industry’s carlicst days.

Pr. Myers was also elected a meni-
ber of the board of directors of Na-
tional Union along with William M.
Parke, New York attorney, and Wil-
liam T. Bacon, Chicago banker.

Five of Dr. Myers' staff of assist-
ants at the Westinghouse Lamp Co.
have also joined the National Union
Radio Corp. They are Dr. Ernst A,
Lederer, engineer; M. N, Fredenburgh,
chemist; Frederick F. Wallen, plant
superintendent; Willaim Perkins and
Charles E. Swiss.

According to E. A. Tracey, vice-
president in charge of sales for the
New York tube manufacturing firm,

KOLSTER RADIO PLANT
MAY REOPEN SHORTLY,
MOVE TO REORGANIZE

JOBBERS WILL TAKE SETS

Plans Call for Manufacture of
15,389 Radios — Fifteen Dis-
tributors Pledge to Buy Output
for $419,905 — Second Stock-
holders’ Committee Formed.

NEWARK, N. J., Thursday.

As a step in the move to reorganize
the Kolster Radio Corp., this city, its
plant is expected to reopen next week
re-employing between 600 and 1,000
men in the manufacture of sets. The
Kolster company was put in receiver-
ship more than two months ago.

Reopening of the plant, which was
closed down soon after receivership
proceedings were started, was discussed
vesterday at a meeting between Ellery
W. Stone, former president of the com-
pany; Harry G. Hendricks and Harry
Meyers, the receivers, and their coun-
sel. Plans were made at the meeting
for the manufacture of 15,389 sets,
which fifteen distributors are pledged
to buy for $419,905, under a court
order of Vice-Chancellor Alonzo Church
signed February 11.

Under the terms of the order, the
distributors accepted 18,850 sets al-
ready manufactured for $500,000. Work
on the additional sets depends upon the
signing of a contract and the working
out of additional details.

As a result of the rcorganization
plans under way, a sccond common
stockholders’ committee has been form-
ed for the deposit of Kolster stock. L.
Scudder Mott is secretary of this com-
mittee, which is separate from the
stockholders’ committee formed Febru-
ary 19 of which A, Harry Moore. form-
er Governor of New Jersey, is chair-
man, and Samuel J. Marshall, secre-
tary.

Dr. Myers and his staff will be given
every technical and plant facility for
the production of the National Union
products during 1930.

Alfred Marchev, Former Temple Head, Named
(eneral Sales Manager for Nathaniel Baldwin;
Company Will Enter Radio Set Manufacturing Field

Chicago, NI, Satarday.

Alfred Marchev, former president of
the Temple Corp., has been appointed
general sales manager for Nathaniel
Baldwin, Inc., this city, manufacturer
of radio products. Mr, Marchev is a
pionecr in the radio industry and is
known throughout the country.

The Baldwin firm is shortly to intro-

duce a new line of radio sets and a
new dynamic pickup, and will maintain
factories in this cily, Salt Lake City
and Los Angeles,

In connection with the appointment
of Mr. Marchev, is the appointment of
Arch R. Strong, for the past three years

(Continued on page 40)
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Money Out the Window

Everyone observing the customary sacrifice-sale practices
of the radio-talking machine line must be impressed with the
fact that here, at least, minds are shut and ears are deaf to
ingenuity in specialty selling. The only way radio knows
how to dispose of surplus goods is to sell it at the greatest
possible, not the least possible, loss. It is all very well to say
that each bargain is staged on the best terms to the seller,
that “we got all we could out of the stuff,” that “there were
only umpty thousand sets anyway.” But the fact is that
when the wreckers are called in, the seller’s blood has turned
to ice water, he is licked to a frazzle and in no condition to

temporize and the bargain buyer knows it.

One dumping operation which has been accomplished was
conceded by outside authorities at the time to involve so rela-
tively few sets that one or two or three first-class salesmen
who knew the jobber trade—if the concern that dumped had
ever had salesmen who knew its jobber trade——could have
taken the excess and turned it at very little less than list
prices providing everybody concerned made some extra money
out of the operation. Another sale of scarcely seven thousand
sets, which could have been coupled in a two-for-one sale, and
sold for premiums and by special canvass through dealers,
would through such channels have returned cost at least, when
as a matter of fact the merchandise went for far below cost.
The two-for-one scheme alone has never been tried in radio
merchandising, though there are thousands of families that
would buy two sets for the price of one—one a higher-priced
standard model and the second one of the over-production at
cost—firstly because thousands of families want and can use
two sets and secondly because thousands more would give the
extra set away to some less prosperous relative or friend.
Similarly, the post-card canvass of small wage earners, work-
ing women, men and boys and so on who because of their eco-
nomic condition and environment seldom read or respond to
newspaper advertising, is known to produce sales results that
are astonishing when both price and merchandise are right.
A girl working in a ten-cent store is no prospect for a $200
radio set but she very well can be for a $60 set, for which the
seller would get only $39 if he sold a trainload.

The sad part about radio salesmanship, faced by a tempo-
rary setback, is that all it knows is how to cut the price to
the bone. The enormous force of an eager and unquenchable
public demand—as irrefutably proved in the movement of
about 3,000,000 sets a year, fair weather or foul—is persist-
ently denied and the public is made the beneficiary of ridicu-
lous values, whether it waits for them or not. If the industry
and trade learn a little smarter selling than a sudden surren-
der « f all money that has gone before, better days will be in
store for radio as a commercial undertaking.

Harmony By Hard Work

The force of time and human custom has practically de-
molished the piano business, taken the words of popular songe
out of the mouths of song-pluggers and put them into the
mouths of movie actors, well-nigh laid low the phonograph
as it was originally known and stopped the sale of harps in
favor of saxophones. But the harmonica goes marching on.
Yet the harmonica is almost as old as any other musical in-
strument and is older than most. It begs the question to say
that sale is mostly to boys and young men, because boys and
young men do not buy bicycles, ear-muffs, watch-fobs or roller
skates in the quantities familiar when the harmonica was
younger. Something far more fundamental is making the sale
of harmonicas grow year after year.

It is likely that two elements, equally important, sustain
this industry in prosperity without respect te temporary outer
causes. From them, a good deal can be learned by other busi-
ness. The first is that harmonica product is right in appeal.
The instrument is easy to learn, low in price and as portable
as a pants’ pocket. The other element is that harmonica sales
effort never stops. Not merely for 300 business days, but
almost every day in the year and often for many hours more
than usual office custom, the harmonica interests plug dili-
gently away, answering questions, advising dealers on the
simplest details of store display and sales promotion, grasp-
ing opportunities to get the instrument any conceivable new
opportunity for recognition, shipping and billing, advertising
and selling, all the commonplace routine which seems so ele-
mentary but which is really very difficult to do effectively
because the power behind it must never flag.

A harmonica business offers a mighty object lesson to
the man who is used to crowding on all steam one month and
putting out the fires in the boiler the next. In no other way
could profit and permanence be earned out of an item so low
in price. If some other home-entertainment business were run
on the harmonica plan there would be surer sales and slimmer
losses. And absolutely all that can be said for the harmonica
is that it is easy to play, portable and low in price. All that
can be said for Rockefeller is that he has a thousaud million
dollars.

Look at the group picture of the Victor talking machine
jobbers’ convention in Colorado Springs, 1921. Little more
than yesterday. But 10 of 90 men in it are dead. Forty-one
of the living are no longer in the Victor business. Nine others
are no longer in the home entertainment business.

Big stores are moving into the country. Best’s, famous
Fifth avenue establishment, is opening branches in Mamaro-

No. 12
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neck, Westchester county, and Orange, New Jersey. Will little
stores begin moving into cities? Not if they have any sense.

Eleven men who have made important money in the line
in the last ten years have not changed in manner or tempera-
ment a particle. Some others w. h. m. i. m. have changed so
that their own mothers would not know them.

What intellectual quotient can be assigned to any job-
seeking individual who calls up someone whom he expects to
help him get a position, before half-past nine of a Monday
morning? If he had an intellectual quotient, would he know
what to do with it?

It is the brilliant competitive sense of broadcasting man-
agements which leads them, if one system has a dance orches-
tra at 8 o'clock, to put eighty-four other dance orchestras on
at the same hour. And, if one has a talking number at nine,
eighty-four others hire talkers for the same hour. The same
keen sense of enhancing radio’s utility leads program arrang-
ers, just now, to build their wow time around selections from
“Sons o’ Guns” and “Strike Up the Band.”

Leap year is the year when you discover an advertising
manager who is interested in the selling effect of his concern’s
advertising for the sake of the concern. The rest of the time
is when advertising managers’ chief interest is (a) gathering
a vast amount of statistical ‘fact’ which reflects astonishingly
in the periodic reports of the department if and when same
are read by anybody above the grade of commercial morons
(b) “co-ordinating the department’s activities” with the ac-
tivities of the door-tender, the traffic manager, the assistant
to the president, the assistant treasurer, such of the sales
force as are on shaky ground and beg for build-ups in the
house-organ and company correspondence and the advertising
manager’s own secretary (if pretty) and (c¢) dogging it over
space peddlers who will let themselves be dogged over, be-
tween dashes of His Royal Nibbs to 75-cent luncheons at the

good old ad. club.

W. S. Symington and
Fred G. Carson Back
From Rochester Trip

W. S. Symington, president of the
Colonial Radio Corp., Long Island City,
N. Y., returned last week from Roches-
ter with Fred G. Carson, vice-president
of the company. In the latter city, the
two executives inspected the plant of
Valley Appliances, Inc., which was
merged several weeks ago with the
Colonial Radio Corp. Matters of prod-
uction and distribution of the 1930-31
Colonial line were arranged by Messrs.
Symington and Carson.

The augmented facilities of the Colo-
nial Radio Corp. at the Rochester plant
will result in an important announce-
ment to be made by the merged organi-
zation shortly, it was said.

Jenkins Prepares Two
Television Pamphlets

For those trade memhers who are
interested in the prineiples and possi-
bilities of radio television and radio-
vision reception, the Jenkins Television
Corp., Jersey City, N J., has prepared
two pieces of literature which are avail-
able for the asking.

The pamphlets are headed *Radio-
vision . . . A Practical Guide to Home
Television” and “Answering Your
Questions Regarding Radiovision.”

Innovations Planned by
Chain Auction Syndicate
In Radio Merchandising

The Chain Auction Syndicate, which
was organized several weeks ago by

Walter H. Nussbaum and his asso-
ciate, Harold M. Schwab, now has
three retail radio auction stores in

operation in New York. Other auction
stores are to be opened from time to
time in the metropolitan district, and
numerous innovations in radio mer-
chandising are to be put into opera-
tion by the new company, which has its
headquarters at 18-22 West Eighteenth
street, New York.

The three stores of the company are
located at 111 West Forty - second
street, 16 Avenue B, both New York,
and 1730 Pitkin avenue, Brooklyn.

The Chain Auction Syndicate deals
only in surplus merchandise, and ac-
cording to the Messrs. Nussbaum and
Schwab, the firm is in the market to
buy out stores, factories and ware-
houses. Lots of merchandise will be
considered, regardless of size.

One of the innovations of the com-
pany is a weekly trade auction to be
conducted at the headquarters of the
firm for members of the trade only.

Among other things, the Chain Auc-
tion Syndicate will conduct a weekly
flyer system for the trade. Flyers will
contain an exchange column where

Harris Goar Co. Display Proves Radio
Reception Record of New Majestic Set

Mujestic Reception Record Featured in Kansas Dealer's Window

Wichita, Kan., Thursday.

Proof that Miss Billie Burt, of this
city, has logged 186 radio stations with
her new Majestic set is attractively
displayed in the window of the Harris
Goar Co., North Main street, Majestic
dealer. Ninety verifications and 60
verification stamps are shown in the
window, with ribbons leading from each

point on the map of the United States
from which reception has been had.

An accurate tally for a period of one
hour revealed that 262 persons stopped
to examine the display. Numerous
prospects resulting in sales were se-
cured through the window.

The Sterling Radio Co. is distributor
for the Grigsby-Grunow Co. in this ter-
ritory.

dealers can list their wants and sur-
plus stocks either for exchange or sale.
Messrs. Nussbaum and Schwab, who
are well known radio merchandisers,
through their connection until recently
with the Walthal chain of retail stores,
will extend to out-of-town dealers their
experience in the chain store business
so that independent retailers can oper-
ate their establishments along depart-
ment store lines. Advertising copy as
used by chain and department stores
will be furnished, as will ideas for
window displays, merchandising and
tried-out comnission schedules for the
dealers’ salesmen,

Mr. Nussbaumm is the founder and
former president of the Walthal chain,
and Mr. Schwab was formerly vice-
president and general manager of the
latter company. These men hold simi-
lar offices in the Chain Auction Syndi-
cate.

Mr. Schwab said last weck that his
firm is now contemplating taking over
a chain of 32 retail radio stores in the
metropolitan district.

D. H. Holmes CO:EL,
New Brunswick Jobber
In New Orleans, La.

New Orleans, La., Monday.

The D. H. Holmes Co., Ltd., has been
appointed wholesale distributor for the
Brunswick - Balke - Collender Co., Chi-
cago and New York, to handle the radio
and Panatrope product of the company.
The entire radio personnel of the
Brunswick factory branch in New Or-

leans has been taken over by the
Holmes company, it is stated.

The Holmes territery will include
Louisiana and the greater part of

Mississippi, and sales will be under the
direction of R. N. McCormick and
James Aldige, formerly with the Bruns-
wick branch here,

3. H. MAPES ABROAD FOR
DURHAM RADIO SALES

Col. S. H. Mapes, years ago vice-
president of the old Federal Telephone
& Telegraph Co. and latterly identified
with radio export enterprise, has been
appointed vice-president in charge of
Toreign sales of Durham & Co., well-
known Philadelphia makers of radio
material and broadeasting equipment.
Col. Mapes sailed last week on the
French liner “Ile de France” for a
month in London, Paris and other cen-
ters in the interest of Durham prod-
ucts. The Durham firm is (xecuting,
according to its president, Wilson N.
Durham, extensive plans for enlarge-
ment of its overseas activities. It is
exected that with the erection of new
broadcasting stations for which plans
are under way with various European
governments, the market abroad for
American radio of every deseription
will reccive considerable stimulus.

Specialty Service Corp.
Appoints T. V. Heidrick
As Tube Sales Manager

T. V. Heidrick, for three years traf-
fic manager for the Specialty Service
Corp., Brooklyn, radio dis-
tributor, has been appointed sales man-
ager of the wholesale firm’s Majestic
tube division.

In his new post, Mr. Heidrick will
personally supervise sales of Majestic
tubes in the Specialty Service terri-
tory, and will also cooperate with deal-
ers in promoting the tube campaign
during “Courtesy Inspection Month.”

Majestic




Personals

Samuel Roth, head of Federated
Purehasers, returned last week from a
Chicago buying trip.

Murray Gruhn, of the Musical
Products Distributing Co., New York,
is now on a vacation in Miami Beach,
Fla.

Major Herbert H. Frost, president
of the Utah Radio Products Corp., left
the New York offices on Saturday for
a few days at Chicago headquarters,

Walter H., Nussbaum, president of
the recently organized Chain Auction
Syndicate, of New York, returned last
week after a short holiday in Atlantic
City.

T, E. Basler, general sales manager
of the Atwater Kent Manufacturing
Co., Philadelphia, gave the New York
market the up-and-down one day last
week.

.. Vernon W. Collamore, sales mana-
ger of the Radiola division of the RCA-
Vietor Co., [nc., returned the early part
of the week from a survey of the Chi-
cago market.

. James H. Blinn, representative for
the Gulbransen Co. in the territory
comprising Colorado, Wyoming, New
Mexico and Utah, was a recent visitor
at the Chicago factory.

. Gilman Anderson, assistant radio
sales manager for the Gulbransen Co.,
Chicago, visited distributors of the
company in Milwaukee, Wis., Rockford
and Elgin, I, last week.

..Allen McQuhae, Corsican tenor
lately joined with Wayne MacDowell,
at Philadelphia, in the establishment of
the National Convention Management
bureau, reached New York Saturday to
week-end in his home town.

..Matt. Hohner, head of the Ameri-
can interests of the firm of M. Hohner,
Inc., will sail April 24 for an extended
European visit, spending most of his
time at the Hohner harmonica head-
quarters in Trossingen, Germany.

I. Goldberg, president of the Pilot
Radio & Tube Corp., Brooklyn, has re-
turned from a vacation in Florida, and
is now in Lawrence, Mass., supervising
the installation of tube and coil making
machinery in the firm’s new plant in
that city.

. C. C. Bohner and J. L. Barnes,
sales manager and assistant sales man-
ager, respectively, of the Tung - Sol
Lamp Works, Inc, of Newark, N. J,,
maker of lamps and radio tubes, at-
tended a tube sales conference in Chi-
cago last week.

. Grif Ellis, Pacific coast represent-
ative for the Grigsby-Grunow Co., Chi-
cago makers of Majestic radio, noles
on the back of a view of Apache Lake,
Ariz,, that this is the only spot in the
more or less good old U. S. A. with-
out a Majestic dealer.

David M. Kasson and Jack Leban,
well  known executives of the Van
Horne Tube Co., of Franklin, Ohio,
were visitors in the New York terri-
tory during the past week, arranging
for metropolitan distribution for the
Van Horne tube line.

. J. B. Price, ex-cigar magnifico and
salesman extraordinary for portable

phonographs and electric pick - ups,
postcards from Toronto, Canada, that
if you flop on an order there you can
drown your troubles in Mrs. Haig’s
Royal Dimple. Now, is that nice?

..Roy B. Cohen, of the Roycraft Co.,
Minneapolis Majestic distributor, and
Mrs. Cohen, are spending a three-week
vacation at Miami Beach, Fla., where
they expect to do considerable golfing
among other things. They will also
visit Havana, Cuba, before returning to
Minneapolis.

.Charles Gilbert, vice-president in
charge of merchandising of the Pilot
Radio & Tube Corp., Brooklyn, left
last week for a three weeks’ tour for
the purpose of opening new dealer out-
lets. He will make stops at Chicago,
Minneapolis, St. Louis, Denver, Los
Angeles and’ San Francisco.

Crosley Refrigerator
On Market in 60 Days,
Says New York Jobber

The Twentieth Century Radio Corp.,
Brooklyn, metropolitan distributor of
the products of the Crosley Radio Corp.,
Cincinnati, is making an advance survey
of the New York market in connection
with the new Crosley electric refriger-
ator, which is scheduled to make its
appearance within sixty days.

This newest product of the Crosley
company will retail at $50 to $75 less
than any other standard make refriger-
ator—of the same cubie foot capacity—
according to reports.

L. H. Mingins, president of Twenti-
eth Century, made the following report
on the new Crosley refrigerator:

“This rvefrigerator is equipped with
a remarkably efficient unit having a
cold control which will freeze ice cubes
in less than two hours, and a box which
is in itself a complete hydrator. It
draws less than 100 watts, and is neces-
sary to defrost but once every three
months. The running operation in
normal usage represents less than one-
third of the hours in a day.

“The unit is small, compact, and is
easily detachable, and is at the bottom
of the box. Refrigerant used is of the
non-poisonous variety and the new de-
sign of the motor and compressor make
it not only fool-proof but silent.”

Mr. Mingins also stated that the
Crosley company will soon introduce to
the trade a low-priced automobile radio
set using screen-grid tubes, The set
will be remotely controlled from the
dash board.

Officials of the New York distribut-
ing firm report that metropolitan radio
and electrical dealers are unusually
interested in the Crosley refrigerator.

S. JAY GOLDSTEIN ON
FORTNIGHT’S VACATION

S. Jay Goldstein, long and favorably
known in metropolitan retail and whole-
sales cirles, left this week on a two-
week vacation trip, marking the first
time that the genial sales executive
has taken “time off” from active parti-
cipation in trade affairs for the past
several years.

Mr. Goldstein first became prominent
in the local radio industry when he be-
came sales manager for the Universal
Radio Co., New York, distributor for
Philco radio. Until recently, he served
in a like capacity with the North Amer-
ican Radio Corp.,, Zenith wholesaler
here.

Upon his return to this eity about
the first of April, Mr. Goldstein will
divulge his future plans.

THE TALKING MACHINE and RADIO WEEKLY

2,000 PHILADELPHIANS LAUD HARMONICA BAND
AS GITY HALL SIGNS FLASH COMMEMORATION
OF JUBILEE AT BELLEVUE-STRATFORD HOTEL

CLASSICAL PROGRAM BY 60 BOYS, A. N. HOXIE LEADER

Hohner Insiruments Used by Quaker City Organization Which Has
Received Official Honors — Mavor Mackey Chairman at Gala

Event.

(Special to THE WEEKLY.)
I’hiladelphia, I’a., Thursday.

Two thousand Philadelphians, loyal
admirers of the unique musical insti-
tution known as the Philadelphia Har-
monica Band, last night thronged the
ballroom, the Clover, Red and Junior
rooms of the Bellevue-Stratford hotel
to hear a concert and participate in
entertainment marking the second anni-
versary of the organization. The band
is led by Albert N. Hoxie, with Mrs.
Robert A, Davis as associate director.

brought out during the conversation
that Mr. Hoxie, a Philadelphian of sub-
stantial wealth whose interest in the
welfare of boys and young men has
been a major hobby throughout his
life, organized the band as a means of
interesting young Philadelphians in
music. The movement quickly spread
beyond the limits of a purely educa-
tional or cultural activity and assumed
definite artistic dimensions, the per-

formance of the band winning praise
from music eritics and professionals of
the highest rank. The band has already

Mayor and Mrs, Harry A, Mackey were

Philadelphia Harmonica Band as It Recently Appeared

Before President Hoover

honorary chairman and chairwoman, re-
spectively, of last night’s concert.

The evening marked vividly the ex-
tent to whieh the harmonica rules the
musical life of youthful America, as
exemplified in the activities of the
Philadelphia band. An ambitious pro-
gram, including compositions of Sousa,
Wagner, Herbert, Drdla, Friml, Ippo-
litow-Ivanow, Ketelby, Rachmaninoff,
Elger, and von Suppe was performed
by the sixty uniformed young men who
compose the band, Hohner chromatic
harmonicas being exclusively used. The
aggregation has played for President
Hoover, Vice-president Curtis and nu-
merous  other dignitaries and upon
many official occasions, besides having
been designated at the Philadelphia
Sesquicentennial Exposition as the Ex-
position Band. Philadelphia’s City Hall
was decorated with four electric signs
calling attention to the “Harmonica
Jubilee” last evening.

A party of officials and friends of
the New York harmonica house of M.
Hohner, Ine., attended, including Matt.
Hohner, president; Sidney Winfield,
general manager and Arthur C. Doorn-
bos, vice-president of the Charles C.
Green Advertising Agency, publicity
counsel to the Ilohner organization.
They were welcomed by Mr. Hoxie,
founder and leader of the band and
exchanged a variety of interesting
anecdotes concerning the tributes paid
to and accomplishments of the youth-
ful body in many directions. It was

reaching the stage of young manhood
entered vocations calling for their
whole time and attention but who
nevertheless follow closely the activi-
ties of the harmonicists, one of the
voung men having come from Chicago
te. attend the concert last night.

As is well known in the music field,
the harmonica is not only holding its

“Welcome” Signs on City Hall in

Metropolis of Brotherly Love
own but steadily increasing in sale, as
almost a sole exception in the group of
manually-played instruments. The Hoh-
ner firm, whose name is regarded prac-
tically as synonymous with the product
in whose manufacture and sale it has
been so long engaged, will celebrate
its seventy-fifth business annniversary
next year,
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RADIO MEN TRIP THE LIGHT FANTASTIC AT
ANNUAL DANGE OF RADIO RETAILERS' ASS'N  LOWBOY SET AT $33.50

MAJESTIC INCREASES
LIST OF MODEL 92;
EFFECTIVE APRIL 1

CHICcAGO, 1L, Friday.

Distributors and dealers in Majestic
radio are reported to have enthusiasti-
cally responded to the announcement of
an increase in the list price of Ma-
jestic Model 92, disclosed by the Grigs-
by-Grunow Co. here, recently. With
the increase, which is made effective
April 1, the Majestic model 92 will
list at $179.50 instead of $167.50, the
retail price now prevailing.

Majestic dealers and distributors see
in the latest move on the part of the
Grigsby-Grunow Co. an important step
in the further stabilization of the in-
dustry.

Pierre Boucheron Is
Radiola District Mgr.
In New York City

Pierre (“Pete”) Boucheron, radio
operator, radio publicist and first ad-
vertising manager of the old Radio
Corp. of Amgrica, last week returned
to New York as his field of activity.
being appointed by Vernon W. Colla-
more, sales manager of the Radiola
division of the RCA-Victor Corp., to
district management of the Eastern
district of Radiola sales. Mr. Boucher-
on makes his headquarters at 261-Fifth
avenue,

* The reclaimed New Yorker comes
from Atlanta, Ga., where he has been
Southern distriet sales manager for
the Corporation for the past year and
a half. He is a veteran of the RCA
official staff, taking charge of the com-
pany’s advertising activities soon after
its entry into commercial product and
displaying pronounced abilities as well
as thorough knowledge of the practical
side of radio, due to his work as a
steamship operator. Mr. Boucheron is
a native of Paris, France. “I am glad
to be back in New York,” he said on
Friday, “for there are more merchan-
dising opportunities here in five min-
utes than in a month in more remote
territories. The general business out-
look is healthy and it is certain to be
a tremendous year for the Radiola line
throughout the metropolitan district.”

Sale of Earl Equipment,
Supplies Before Court

Newark, N. J., Friday.

The matter of the sale of the machin-
ery, equipment, materials, fixtures and
supplies of the bankrupt Earl Radio
Corp., New York, to the S. & R. Radio
Co. for $59,250, will come before Vice-
Chancellor Alonzo Church here on
Tuesday. Stockholders and creditors
have been ordered by the court to show
cause on that day why the bid of the
S. & R. Radio Co. should not be accept-
ed.

B. J. BROGDEN NAMED
GULBRANSEN BOOSTER
Chicago, 1., Friday.
B. J. Brogden, Durham, N. C,, has
been appointed representative for the
radio division of the Gulbransen Co.,
this city, for the state of North Caro-
lina.

members  of  the
radio industry of the metropolitan dis-

Several hundred
trict attended the second annual ban-
quet and dance of the Radio Retailers’
the grand ball-
room of the Pennsyivania hotel, New

Association, Inc., in

York, Sunday night. The event brought
out a representative gathering of dis-
tributors, distributors’ salesmen, fac-
tory representatives and dealers.

Among other things, the affair gave
some of the veterans in the trade an
opportunity to show the younger gen-
eration that they are well acquainted
with the terpsichorean art as it is now
interpreted.  And—belicve it or not,
the old-timers didn't wait until the
orchestra struck up “The Merry Widow
Waltz" or other favorite melodies of
by-gone vears, before they started to
demonstrate their aptitude for modern
dancing.

The transition during the past years
from the conservative talking machine
industry to the rapid-moving radio busi-
ness has also resulted in a regeneration
in the feet and legs of the men who
have moved along with the change.
And Sunday night was their night.

Such venerable veterans as J. New-

comb Blackman, president and founder
of the Blackman Distributing Co., Inc.,
New York jobber for Edisen radio; O.
W. Ray, president of the Common-
wealth Radio Distributing Co., Inc.,
Stewart-Warner wholesaler; the rotund
Irving E. Cohen, secretary of the Radio
Retailers’ Association and Otto Gold-
smith, representative of E. A. Wilder-
muth, Atwater Kent distributor, were
not to be outdone by such younger
leaders in the trade as Irving Sarnoff,
president of the Radiola distributing
firm of George L. Patterson, Inc., and
Charles  Ollstein, sales manager for
the Sanford Radio Corp., metropolitan
Brunswick wholesaler.

Other prominent trade figures pres-
ent ineluded Myron Craddick, C. L.
CGraddick., C. L. Johnston, vice-presi-
dent and general manager of the Black-
man Distributing Co.; A. M. Black-
man, son of J. Newcomb Blackman,
and sceretary of the Edison distributing
firm; Murray Rosen, newly named
Manhattan sales manager for the G.
J. Seedman Co., New York distributor
for Brunswick radio.

A revue, with Baby Alice, a talented
voungster of about seven summers as
the featured pertormer, was staged dur-
ing the evening.

Phonograph and Accessories Manufacturers Can Secure
Finnish Sales Outlet by Communicating with Firm Below

PHONOGRAPH ACCESSORIES
RADIOTUKKU OY.
Helsiniki, Helkinkatu.

February 24th,

Editor,

TALKING MACHINE and

RADIO WEEKLY:

We would appreciate yvour sending us
sample copies of your periodical, as we
are specialists in the gramophone line.

Furthermore, we would be very much

obliged if you would give us the names
of such manufacturers who desire a
Finnish outlet {or their products.

Thank you in advance for your kind
attention to this matter. We still beg
to mention that we have an extensive
sales organization and that our sales
representatives visit any town in Fin-
land which promises any business at
all.

Yours very truly,
Radiotukku Oy.—

Murray Rosen Named
Manhattan Manager
For G. J. Seedman Co.

Murray Rosen, formerly secretary
and general manager of the State
Radio Distributing Co., Inc., Newark,
has been appointed Manhattan sales
manager for the (. J. Seedman Co.,
New York, metropolitan distributor for
Brunswick radio, Panatrope with radio
and records.

Mr. Rosen has had many years’ ex-
perience in the radio industry which
will serve him in good stead in his
new post with the aggressive Seedman
firm.

Troy l;Wildermuth to
Re-enter Radio Trade

Harrisburg, Pa., Friday.

Troy B. Wildermuth, tormerly with
the radio division of the Gulbransen
Co., Chicago, is back in this city after
a vacation in Florida and is preparing
plans tor his re-entry in the radio in-
dustry.

Mr, Wildermuth is anxious to get all
back numbers of THE TALKING MA-
CHINE and RADIO WEEKLY from
January 1 in order that he might find

Capt. Sparks Makes 4
Addresses in Memphis

Memphis, Tenn., Thursday.

Captain William Sparks, head of the
Sparks-Withington Co., Jackson, Mich.,
maker of Sparton radio, was the guest
of honor at three radio gatherings dur-
ing a recent one-day stopover in this
city while on his way to Florida.

At noon he was the guest of honor at
a meeting of the Memphis Radio Whole-
salers Association and addressed the
distributors. In the afternoon he at-
tended and addressed a sales conven-
tion of the Dealers Equipment Co., this
city and Little Rock, distributor for
Sparton radio. Later in the afternoon
he spoke for thirty minutes over WMC,
and in the evening he attended a meet-
ing of Sparton dealers of the Memphis
and Little Rock territories and again

spoke.
Three hundred retailers attended
this gathering held in the Peabody

hotel. Captain Sparks spoke at length
regarding the merchandising plans of
his company and the future outlook
{for Sparton.

out “who's who and how” in the trade.

Mr. Wildermuth stated that he is
going into the distributing “war”
again.

9

GULBRANSEN HAS NEW

Chicago, Il., Friday.

A new set in a lowboy cabinet list-
ing at $99.50, less tubes, has recently
beeen introduced by the Gulbransen
Co., this city. Among the features of
this new model are screen grid power
detection, the Gulbransen “nine-in-line”
chassis and push-pull amplification.

The cabinet of the set is of butt
walnut and is slightly more than three
feet high. Sensitivity of the set is
under the control of a “local distance”
switch.

The set incorporates a new improved
ten-inch dynamic speaker, which is
mounted in the bhottom panel of the
cabinet.

Other Gulbransen models include a
lowboy at $139.50, a highboy at $149.-
50, and a radio-phonograph combina-
tion at $235.

North American Zenith
Sales Show 409 Gain,
D. F. Goldman Reports

Extreme satisfaction over the pres-
ent business outlook was expressed by
David F. Goldman, head of the North
American Radio Corp., New York, met-
ropolitan Zenith distributor, upon his
return last week from a vacation in
Cuba and Florida. Mr. Goldman re-

turned to his office to find that Zenith
radio sales for January and February
of this year exceeded those of the same
months last year by more than 40 per
cent.

“We achieved this mark in spite of
the so-called business depression,” Mr.
Goldman declared upon going over his
company’s sales figures. He also stated
that he looked forward to a prosperous
year for the company and the Zenith
Radio Corp., Chicago.

“The elimination of a great many
lines has placed the remaining manu-
facturers in an enviable position, and
Zenith stability, Zenith quality and
Zenith's protective sales policy are now
more firmly impressed on the dealers
than ever before,” Mr. Goldman said,

“The Zenith Radio Corp. refuses to
sacrifice quality for price, and will con-
tinue to manufacture in line with the
market demands.

“Only a limited number of standard
lines now remain, and I believe deal-
ers have learned their lesson and will
concentrate on these few lines. Manu-
facturers realize that overproduction
has been the curse of the industry.
With the increase in business antici-
pated within the next 60 to 90 days,
radio will again take its place as a
leader in home utility sales, and with
the inauguration of sane production
policies by manufacturers, 1930 should
see the elimination of surplus merchan-
dise sales, cut prices and other evils of
the past.

“North American and Zenith look
forward to a better and greater 1930.”

Mr. Goldman was accompanied on his
vacation by Mrs. Goldman. While in
Cuba, the Goldmans spent considerable
time with Edward H. Davis, publisher
of THE TALKING MACHINE and
RADIO WEEKLY, and Mrs. Davis,
who were also wintering in Havana.
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A STRAIGHT LINE

IS THE SHORTEST DISTANCE
BETWEEN TWO POINTS . .

SPARTON RADIO

OFFERS A STRAIGHT LINE AND

THE TWO POINTS ARE . .

SALES and PROFITS'!

Your franchise is your arrow
—follow it to its goal @ @

BUSHWICK

DISTRIBUTING CO., Inc.

17 West 60th Street 1755 Bushwick Avenue
Columbus 2818 Glenmore 6366

New York, N. Y. Brooklyn, N. Y.

SPARTON RADIO

Metropolitan
Distributor

McPHILBEN-
KEATOR, Inc.

17 West 60th Street 68 34th Street

Columbus 4470-1 Sunset 3516-7-8
NEW YORK, N. Y. BROOKLYN, N. Y.
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LOW SALES PRICE IS
IMPORTANT FAGTOR
NOW, SAYS GROSLEY

CINCINNATI, O., Friday.

“QOctober of last year saw a deflation
of credits brought about by the stock
market decline,” Powell Crosley, Jr.,
president of the Crosley Radio Corp.,
stated here today. “Immediately things
became normal. During all of the
period of extravagance, when radio
manufacturers, almost without excep-
tion, were concentrating sales efforts
on radio sets selling far in excess of
$100, sets within the means of the
great mass of the people were not
available. It must be remembered
that 87 per cent. of the adult males
of the United States have an income of
$2,000 or less, a year. Surveys have
shown that even a larger percentage
of non-radio owners falls into this class.

“Now nurchases are again controlled
by income. The radio dealer, jobber
and manufacturer, to operate profitably
during the next year or two, must
recognize this fact. They must be able
to furnish radio apparatus within the
neans of the masses the undeveloped
and neglected market. Large turn-over
rather than large unit profit must
govern in the future.

“In line with the conditions existing
today, Crosley dealers come into their
own. The success of the Crosley Radio
Corp.. its distributors and dealers, has
always been founded upon building and
selling popular priced radio sets for
the masses, rather than high priced
radio sets for the classes.

“The new Crosley “Companionship”
series, announced at our recent distri-
butors’” meeting, is now within the
reach of everybody, both in size and
low cost. Appropriate names have been
given to the models: “Chum,” “Play-
mate,” “Comrade,” and “Buddy.”
“Partner” and “Cronie” names have
been given to the two larger models.
They have been designed to meet the
definite trend of demand for smaller
cabinets.

Features embodied in these new
Crosley models are newly designed low
console utility cabinets; improved Dy-
nacone and Dynacoil speakers; “tone
tested” by world’s leading musicians;
all models screen grid Neutrodyne and
low price.

Findlay Creditors to
Consider Composition

A meeting of the creditors of the
Robert Findlay Manufacturing Co, Inc,,
Brooklyn, will be held in room 405 Post
Office building, Brooklyn, on the morn-
ing of March 31, for the purpose of
proving claims, examining the bankrupt
and considering an offer of composition
of 15 per cent. The composition offer
maturing in four and eight months, and
one note of 2 per cent. maturing in
twelve months, such notes to be secured
by a chattel mortgage covering fix-
tures and machinery of the bankrupt
to be given to Samuel Rubin, 150 Broad-
way, New York, as trustee for the bene-
fit of all creditors listed in the referee’s
report on composition.

Edward C. McDonald, 32 Court street,
is referee in bankruptcy. The Findlay
firm formerly manufactured radio fur-
niture,

STROMBERG-GARLSON
HAS NEW DC CONSOLE,
LIST PRICE IS §272.50

ROCHESTER, N. Y., Friday.

A new D.C. screen grid console set,
listing at $272.50, less tubes, has been
introduced by the Stromberg-Carlson
Telephone Manufacturing Co., this city.
This instrument is known as model 645.

The new Stromberg-Carlson 645 is a
radio designed particularly to meet the
special conditions where a set must

operate on power from direct rather
than the usual alternating current
|OUTCES.

This set, housed in a walnut finished
art console, employs screen grid tubes
of latest design in three tuned radio
frequency circuits; a grid-bias detector,
two resistance-coupled audio stages and
a final push-pull power audio stage.
The screen grid tubes effectively sup-
ply the radio gain per stage necessary
with the low voltages available in a
D.C. operated set, officials of the firm
declare,

Because D.C. districts are usually in
the heart of a city where man-made
static noises are prevalenteand because
D.C. house lighting systems are usually
noisier than A.C. lines, two extra pre-
cautions for the elimination of noise
are provided with this radio. These
are 75 feet of shielded lead-in wire and
a special line noise filter. The shielded
lead-in prevents pick-up from external
noise sources and by means of the fil-
ter any radio frequency static noises
which might enter the set from the
house lighting circuit are eliminated
and grounded.

The built-in dynamic speaker is
equipped with a large sized cone and
has a special non-resonant baffle. This
set, like all Stromberg-Carlsons, has a
phonograph jack for electrical repro-
duetion of records in conjunction with
a magnetic pick-up outfit.

The new No. 615 meets the need of
thousands of prospective radio pur-
chasers living in D.C. districts who
have been awaiting a perfected screen
grid radio for their particular needs,
officials report.

I. G. Maloff Appointed
Colonial Chief Engineer

I. G. Maloff, one of the foremost
radio engineers in the country, designer
of the Peerless dynamic speaker, and
tformerly chief engineer of Valley Ap-
pliances, Inc., Rochester, is now chief
engineer of the Colonial Radio Corp.,
Long Island City, recently merged with
Valley Appliances.

Since the merger of the two manu-
facturing firms, Mr. Maloff has been
cooperating closely with Dr. Fulton
Cutting, chairman of the board of the
merger organization, and designer of
the Cutting dynamic speaker, on the
design ot the new Colonial 1930-31 line
which will be shown at the RMA Trade
Show in Atlantie City in June.

A. J. Loeb has been apopinted sales
representative for Northern Ohio and
Michigan for all radio parts product of
the Polymet Mfg. Corp., New York.
Mr. Loeb will make his headquarters
at 3221 Carnegie avenue, Cleveland.

Polymet products include condensers,
coils, resistances, transformers, volume
controls, etc.
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O THIS _
put this Sparton side by side

with any radio at any price and
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compare performance

President—General Mgr.
The Sparks-Withington Co.

have done it . . . all over the country . . . and
have been amazed at the results. Now we want
YOU to make the same tests.

Stand the New Model 589 side by side with your favorité *
sct. Test both for distaince.. Test them for their ability:
to reach through the scrcen of: local broadcasting. Com-:
parc their tone . . . their richness. Do this, and we
promis¢ you a new concgptlon of radio pcrformance N

The New, Sparton Model 589 sclls for the lowdst, price’
ever askcd for a Sparton C()nsolc Sparton quallty is
Voncc Wc‘ i)(-:ll'L‘V‘é that tlus New Sparton sets a new
standard of radio value . . . we want you to judge for
yourself, Test it thoroughly.

THE SPARKS-WITHINGTON COMPANY
{ Established lt)rm}
JACKSON, MICIHIIGAN, U. 8 A,
Pioncers of Electric Radio without batteries of any kind The NEW SPARTON
’ 10-TUBE Model 589

(436)

THECNear SPARTON

“Radios Richest Voice”
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SUPER

ZENITH

Ask about this Sales
and Profit Leader . .

NORTH AMERICAN RADIO CORDP.
N 1845 DBroadway + New York

Distributors for Manhattan — Brooklyn — Long Island — Staten Island

THE TALKING MACHINE ind RADIO WEEKLY

The

1225 Broadway

SAFE!

We know of no other make
of radio for which deal-
ers are clamoring, except

woe-RADIO

Best Buy for the Money Is
Always the Best that Money Can Buy

MACKENZIE RADIO CORP.

Distributors for the Bronx, Northern Jersey,
New York State and Connecticut

Bogardus 0280-1-2-3-4-5

New York, N. Y.

IN 1930

AND

ne TH~g E£0WO
O~UOPpX® TH—~ZON

TRILLING & MONTAGUE
. Wholesale Radio Merchandisers
N. W. Cor. 7th & Arch Sts., Phila. Pa.

SET BUSINESS IN RURAL COMMUNITIES OF
MINNESOTA HOLDING UP AT NORMAL LEVEL

MINNEAPOLIS, MINN., Thursday.

A gain of 12 per cent, in radio sales
in the Northwest over the year 1928
was registered, according to reports
just issued here by the Northwest
Radio Trade Association. Dealers in
Minnesota, North Dakota, South Da-
kota, Wyoming, Montana and parts of
Towa, Wisconsin and Michigan aided
in compiling the report, all showing
signs of an extremely live business,
despite a poor closing for the year.

The report creates considerable opti-
mism throughout the trade for the year
1930, and an average of the percent-
ages of increase expected is 20 per cent.
over 1929, This would bring total sales
of radio at retail price to over $50,-
000,000 for 1930, with a radio set in
at least half the homes of the North-
west.

The report also shows a rising in-
terest in radio in this territory. The
daily use of sets is increasing rapidly
and dealers advise that once a family
has installed a radio it is never found
without one after that.

Although Twin City reports are still
largely unfavorable, those coming in
from the country points of the North-
west are much more optimistic, and the
trade seems awakening to the begin-
ning of a real business in the Spring.
Dealers are sending in fairly large
orders and seemingly have every ex-
pectation of a good trade.

Phonograph records are picking up
in sales, The Columbia Phonograph
Co. here report a steadily increasing
business,

William Hardt, of Winona, Minn.,,

and C. M. Bye, of Osseo, Wis,, were
recent visitors to the Twin Cities and
reported trade in radios in their re-
spective towns as very good.

A, R. Sather, Majestic dealer of
Spooner, Wis. is on a brief vacation
in Texas.

A, B. Blodgett, Northfield, Minn.,
dealer, has installed a radio set on the
stage of two of his local theatres for
receiving Amos ’n’ Andy programs,
thus following the lead of eastern deal-
ers, This idea has not permeated the
Northwest to any extent, but has found
a very favorable reception in North-
field, a college town.

R. O. Toster, of Foster & Waldo,
Majestic distributors, is in Pass Chris-
tian, Miss,, for a short vacation.

A jobber for Brunswick is expected
to be named for the Twin Cities and
southern Minnesola within a short
time, it is stated. The Northwest will
be fairly well covered with this last
appointment, with jobbers handling all
future sales.

A. R. Jewett has been appointed to
succeed F. W. Plant as president of
the Plant Co., Fada distributors. Mr.
Plant died here about a month ago.

With the Summer vacation just
around the corner, increasing sales of
portable radio sets are reported. Port-
ables are becoming very popular as in-
struments to be carried on a trip and
set up after the destination has been
reached.

R. B. Cohen, president of the Roy-
craft Co., here, left for Florida last
week, where he will spend the next two
weeks, —U. 8.
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3 DISTINCT PLANS

SURPLUS STOCK

OUR WEEKLY
FLYER

FOR JOBBERS—DEALERS—MANUFACTURERS
- FRE

Will be mailed you weekly describing the new-
est buys in the radio market at prices which

will astound you. Dealers should send in name
and address on _business letter head without
delay.

To The
DEALER

FRE

A new service never before attempted in radie.
Each week we will publish an exchange
column where dealers may list surplus stock or
sets required. No names will be mentioned.
but cach dealer will be given a key number
and cleared through our office.
for further information.

SET EXCHANGE
SERVICE

Write now

We offer an opportunity

To The
MANUFACTURER

Who has a surplus stock
of sets, cabinets, speak-
ers, tubes, or in fact any-
thing pertaining to radio,
our service is essential.
Send us yvour list of sur-
plus stock and we will
cither make a cash offer
or arrange to take sam-
ples and sell for your
account at our weekly
trade auctions. All corre-
spondence confidential.

$1,000,000
CASH

AVAILABLE NOW for
the out-right purchase of
large or small lots of
radio merchandise of all
types. Communicate with
us direct and we will
have our representative
call anywhere, to make
an offer on partial or
entire stocks.

STORES--WAREIIOUSES—-

FACTORIES
BOUGHT ¥FOR CASH

CHAIN AUCTION SYNDICATE,

General Ofliees:

18-22 West 18th St.,

N. Y. C

> .

to dispose of your small
surplus stocks or to sell
you standard brand new
merchandise at prices
heretofore unknown.
Forward us your name
and address immediately
and get on our mailing
list. Keep in touch with
the New York market on
standard radio merchan-
dise.

A

WEEKLY S

To The JOBBER

We offer a means of dis-
posing of large or small
stocks of radio merchan-
dise without disturbing
local market conditions.
We will purchase from
you for cash and, upon
request, agree to sell
vour merchandise only
through our ewn auction
stores and without ad-
vertising of any Kkind.
Communicate with us
and submit surplus stock
list. AH communications
confidential.

TRADE AUCTION

Will be held in our large auction
rooms where manufacturers, job-
bers and dealers may meet and
trade. We either buy complete
stocks for cash or operate on a
cost plus basis, either plan being
least expensive to all concerned.

FIRST TRADE AUCTION WILL
BE HELD WITHIN TWO
WEEKS, send us your name and
address and we will notify you of
the time and date.

WIRE

or
WRITE

For OUR PLAN

Dealers and Jobbers com-
municate with us imme-
diately for details of our
surplus disposal plan and
for our weekly radio
market Flyer, describing
the week’s best buys.

W. H. NUSSBAUM, President
18-22 WEST 18TH STREET, NEW YORK CITY

Telephones—W atkins 7953 and Chelsea 5363

Not connected with any other auction firm.

Inc.

Warchouse:

23-27 West 17th St,,

N. Y. C,
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EFFICIENCY

plus

Designed
and Fabricated
by the

AMERICAN
EMBLEM CO.
Utica, N. Y.

Exact size of bronze
control box

An art metal stamp-
ing designed
for

AGAIN!. . . the American Emblem Company’s facilities for authentic design and quantity
production of metal specialties have been engaged by one of the leaders of the radio industry.

AMERICAN EMBLEM CO. - UTICA, N. Y.
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A Promise
of Tube Profits..

BACKED BY ACTION

CeCo tubes are licensed under patents and
applications of the Radio Corporation of America,
the General Electric Company and the West-
inghouse Electric and Manufacturing Company.

HE CeCo 3%-acre, million dol-
lar plant is turning out over
17,500 perfect tubes each day.

42 engineers are always busy test-
ing CeCo tubes for clarity,tone and
volume ... €4 tests in all.

The U. S. government knows
about CeCo quality . . . and
uses thousands of CeCo tubes
each year. 10,000,000 CeCo tubes

are in use at the present time.

The huge CeCo volume makes for
very low cost of production
and CeCo dealers get this chance to
make more money . . . and be able
to gain retail prestige by selling
perfect tubes.

Write to CeCo Manufacturing
Co., Inc, for details of the CeCo
profit plans that will boost sales.

CeCo advertising is continuons and effective. Extensive advertising
is supported by a tremendously popular radio program broadcast every
Monday for 52 weeks over the Columbia chain of 22 stations. q In one
week 22,000 fans wrote CeCo. We suggest you tune in on your local
Columbia chainstation next Mondayat 8:30p.m. EasternStandard Time.

CeCo MANUFACTURING CO., INC., 1200 Eddy Street, Providence, R. L

CeCo

RADIO
TUBES
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GLEVELAND WHOLESALERS, RETAILERS SAY
RADIO INDUSTRY HAS TURNED GORNER

OPTIMISM PERVADES TRADE

Large Building Program Getting

Under Way—Dealers’ Group of”

Ohio Radio Trade Ass’'n Holds
Interesting Meeting.

Cleveland, Ohio, Friday.

A feeling of optimism pervades the
trade as shown by the several large
meetings held this week of the Dealers’
Group of the Ohio Radio Trades Asso-
ciation and the Cleveland Music Trades
Association. Both wholesalers and re-
tailers fecl that the corner has been
turned and with spring officially about
a week off, not only will the weather
improve but business also. Cleveland
has a building program covering many
millions of dollars this year which will
2o a long way to relieve the unemploy-
ment situation, and some of this has
already been started. There is more
advertising of radio by manufacturers
and distributors than has appeared for
a considerable time past. All of which
is serving to create a desire in the pub-
lic mind for sets that do not come under
the head of distress merchandise.

This week the music stores, espe-
cially downtown, have a very good de-
mand for vecords of theme songs of
pictures that are appearing at local
theatres and this is being accomplished
by the fine .tie--ups through window
displays and other means with these
pictures.

The program of the Ohio Radio
Trades Association which has been ap-
proved by the hoard of directors of the
association was presented to the Deal-
ers’ Group at an enthusiastic meeting
in the Euclid room of Hotel Statler
on Monday evening. R. H. Bechtol,
president of the association, was in the
chair. In his opening talk Mr. Bechtol
first called on the membership to stand
as a silent tribute to former president
Taft. He then spoke briefly on the
present situation in the trade and its
future outlook. IHe stressed the point
that much harm was being done by
rumors, vegardless of whether they
were true or false. The radio business,
he said, was going through a period
similar to that gone through by the
automobile industry in its early days
and the trade can bring order out of
chaos by using well defined merchandis-
ing principles and close cooperation.
The public need to be told the truth
about the business and this is the job
of every one connected with the indus-
try.

He then called upon the chairmen of
the various committees to give a five-
minute talk apiece regarding their acti-
vities. Joe Gannon told what his mem-
hership committee were striving for,
stressing that nothing could be accom-
plished without cooperation. Lambert
Friedl told of the publicity program
and called attention to the fine cooper-
ation of the newspapers and said that
one paper had promised to publish a
series of articles on the industry which
would be written by its local members.
The first apeared last Sunday and was
written by President R. H. Bechtol.
Ralph Myers, of the Finance Commit-
tee, told of a proposed finance company
for local dealers and of the benefits

that would accrue by their forming a
group and joining the Cleveland Retail
Credit Men’s Association.

He was followed Ly Willlam Gray,
secretary of that organization, who
outlined the services it was in a posi-
tion to render.

The advertising program was out-
lined by Howard Shartle. He urged that
copy be less general in ads and more
specific.  Mr. Feegan, of the Vigilance
Committee, told dealers to communicate
with them on all matters which came
under the jurisdiction of the committee.
Mr. Nickerson, of the Entertainment
Committee, promised well worth while
entertainment at all meetings. Then
to prove his word he invited all to the
buffet lunch that was waiting.

President Bechtol announced that the
association had decided to support the
Capper-Kelly bill and ask for signa-
ture to a petition for presentation to
senators and congressmen, Seeretary
Eldon Lewis gave a brief talk on the
bil and Mr. Bechtol announced that Mr.
Eldon would be sent to Washington in
conection with the matter. Announce-
ment was also made of a Radio Clinic
which the association is spunsoring.
The first meeting will he held in the
auditorium of the Cleveland News on
March 26th and the speaker will be
Terbert E. Young, of the Grigsby-Gru-
now Co. Subjects of vital importance
will be discussed at these weekly meet-
ings and the speakers will be men
nationally known in the trade.

The annual banquet and installation
of officers of the Cleveland Musie
Trades Association took place on Tues-
day evening in the ballroom of Hotel
Statler with a very large attendance.
A. L. Maresh, president, was in the
chair, having hastened home from
Florida for the event. Mr. Maresh
thanked members for the honor they
did him in electing him president for
five successive terms and promised his
best efforts on behalf of the association.
The other officers, Vice-president Harry
Valentine and Secretary-treasurer Rex-
ford C. Hyre were then installed. The
Bannetes ladies orchestra from Chi-
cago furnished mwsic for the evening
an dthere was other fine entertainment.
The principal speaker was Robert
Jones, of the Lyon & Iealy Co., who
gave a most interesting talk on “Some
Cleveland Diano  History.” Charles
Yahrling, past vice-president, also
spoke Dbriefly. A demonstration was
given of the RCA Theremin. A humor-
ous skit depicting a piano sale was
staged. Arrangements for the affair
were in the hands of a conimittee head-
ed by Ray Sherring who were given
a vote of thanks for their fine work
in making the affair such a success.
Following the cntertainment the floor
was cleared for dancing which lasted
until midnight.

Special window displays were made
this week of the Victor record, “The
Rogue Song,” the picture in which it
is featured appearing at the State thea-
tre this week. The Cleveland Talking
Machine Co., Victor distributors, report
that their record business is keeping up
rematrkably well,

Lambert Friedl, president of Radio
Wholesalers, Ine., Bosch distributors,
is receiving congratulations on a series
of newspaper advertisments that arve
appearing and which stress the chance
the public take in buying distressed
merchandise. Bosch sets are one of
the most popular throughout this terri-
tory. —DIHM.
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LYRIC RADIO, “The Challenger"

Maodel 12
Price $150 less tubex with 10 tabe chassis
$i55 less tubes with Sereen Grid chassis,

LYRIC RADIO, “The Challenger™

Maodel 18
Price §160 less tnhes with 10 tube chassis
$165 less tuhes with Sereen Grid chassis.

OW the All-American Mohawk Corporation brings to you
three new, beautiful consoles interchangeable with the two
famous LYRIC chassis—the 10 Tube Neutrodyne and the Screen

Grid Chassis. These cabinets are made of specially selected woods, - LYRIC RADIO. “The Challenger”
beautifully finished . . . . authentic modern design . . . . truly, rrice $190 Teet tam e 1t e chani
pieces that will add distinction to the finest home. $195 less tubes with Sereen Grid chassis.
The introduction of these beautiful models assures the com-
plete supremacy of LYRIC Radio, “The Challenger”. Inter- T,
changeable cabinets and chassis give you a wide range of sets A
for display purposes with a minimum investment. Public accep- r, bl
tance of LYRIC superiority and the remarkably low prices of Ir-tf"",(;;
these superb consoles guarantee volume business and quick turn- _-'i‘g“;‘;
over unprecedented in radios of equal price with this great set. ,"f‘f
Let a LYRIC distributor’s salesman tell you the story of ! ;
LYRIC Radio, “The Challenger”, or write to us direct. In either .:i'*
case you will learn of the best profit builder on the radio market ;?;‘3{
today . ... a combination of volume business and big profits ¥ T
, T IXA
that you cannot afford to miss. a% ;;g
h.:«‘ £
ALL=AMERICAN MOHAWK (ORPORATION ;@'1%;*
! i'}:

North Tonawanda, N. Y. gep
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PITTSBURGH DEALERS
SPONSOR RADIO SHOW

BIG RESULTS PREDICTED

Formal Opening of New McCaus-
land Radio Store — Arthur E.
Winter, Altoona Dealer, Elected
Director of Altoona Chamber of
(Commerce — Harrisburg Asso-
ciation in Drive Against “Or-
phan™ Sets.

PITTSBURGH, PA., Monday.

An interesting display of radio sets
was shown in a miniature radio exhibit
at the Stanley Theatre here for one
week, The exhibit was on the mezza-
nine floor of the Stanley and was wide-
ly advertised, Hundreds of persons,
principally patrons of the motion pic-
ture house, were visitors to the display.

On display were the following sets:
Victor, Sparton, Majestic, Lyric, Phil-
co, Stewart-Warner, Bosch, Brunswick,
Atwater Kent and Steinite. Ample
space was devoted for the display of
the various models. Tt is believed that
other exhibits will be held from tinme
to time in similar public places. One
of the dealers, in referring to the show,
said: “We found that the display, while
small, was select. People who visited
it had ample time to look, inspect and
talk it over. I am convinced that small-
er radio displays, in the long run, are
more beneficial to the average radio
dealer than the one big annual radio
show that is held. At these annual dis-
plays there is so much to distract a
prospective patron. The many exhibits

L]

An Added Sale

with each

Combination.

this record filing cabinet
with every radio-phono-
graph combination. 200
record capacity. Exclu-
sive filing guide. List
price $35.

HORROCKS DESK CO.

RECORD FILING DEPT.

HEREKIMER, N. Y.

of radio scts serve to confuse rather
than to serve as a buying guide. I be-
licve that the average radio merchant
will see the advisability of cultivating
the small sized radio show in his com-
munity center, and at the same time
using advertising space in a judicious
manner. This will help aid the prob-
lem of better sales distribution.”

The new McCausland’s radio store is
now located in the Jenkins Arcade
where the formal opening took place
on Saturday. The firm which was
formerly located at 425 Liberty avenue
took over the entire retail business of
the Brown-Dorrance Electric Co. The
following radio sets are carried: Ma-
jestie, Philco, Atwater Kent, Sparton,
Stromberg-Carlson, Bosch and Silver.
R. S. Collins, general manager of the
McCausland store, stated that the new
store is admirably located in the heart
of the downtown business section. Me-
Causland’s was founded more than 40
vears ago as a piano shop by the late
T. E. McCausland. Mr. Collins is a
son-in-law of the founder. He said:
“The new McCausland’s will maintain
the most modern sales and service de-
partment in Pittsburgh’s retail elec-
trical appliance and radio field.”

George S. Hards, well-known Victor
dealer of Dormont, a suburb of Pitts-
burgh, last week celebrated his elev-
enth business anniversary., Mr., Hards
is one of the best known Victor dealers
in the Pittsburgh district. He was for
some years manager of the retail Vic-
tor department of the W. F. Frederick
Piano Co. and later engaged in busi-
ness for himself and built up a very
successful business.

The Stranburg Music Co., who oper-
ate a chain of music and radio shops
in northwestern Pennsylvania will close
the store at Qil City, Pa., on April 1.
It was established 31 years ago. The
general offices are at Jamestown, N. Y.

H. F. Andre, manager for Thomas
A. Edison, Inc., reports a rather brisk
demand for the Edison Light-O-Matic.
He stated that Edison dealers were
much pleased with the price stand
taken by the officials of the company.

Arthur E. Winter, the well-known
Victor and Atwater Kent dealer of
Altoona, Pa., was elected a director of
the Altoona Chamber of Commerce.,

The Harrisburg Radio Dealers’ Asso-
ciation in a quarter page advertise-
ment in the local newspapers under the
caption: “Will Your Radio Be An Or-
phan of the Storm or a Radio That
Endures?,” calls attention to the fact
that “purchase of bankrupt radio sets
at ridiculously low prices does not af-
ford savings as many buyers are led
to believe. An orphan radio is like an
automobile which is no longer manu-
factured. When parts are worn and
need replacement there is no place to
secure the parts, And your orphan
radio is a total loss instead of a sav-
ing.”

—C. C. L.

RADIO-PHONOGRAPHS
IN CANADIAN TRAINS

Toronto, Canada, Thursday.

Twelve passenger cars being built in
Canada for the Canadian National
Railways are soon to be placed in ser-
vice with built-in AC radio-phonograph
installations so wired that passengers
may plug in headphones from their
seats or compartments.

Twenty-two outlets for the head-
phones are to be installed in each com-
partment car and thirty-six outlets n
each lounge car. Each compartment
is to have two headphone outlets and
cach drawing room three outlets,
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RENEWAL OF INTENSIVE ADVERTISING
DRIVES BOOSTS BUSINESS IN BUFFALO

BurraLo, N. Y., Monday.

The renewal of intensive advertising
campaigns has stimulated radio sales
to a marked extent, and dealers are
confident that March business will be
in satisfactory volume in this district.
The public is buying more freely than
at any time since the holidays, accord-
ing to leading dealers, and there is a
growing feeling of confidence in the
trade that the business depression of
the past four or five months is rapidly
becoming only a memory.

J. R. Kersten has been elected second
vice-president and a director of the
Schwegler Brothers Music Store, with
headquarters at 393 Ellicott street. He
has been with this company for the
past seven years and is regarded as
one of the leading radio and talking
machine salesmen of this district, His
admission to the firm is in recognition
of his record of achievement with the
conipany. )

W. C. Erion, member of the Erion
musical instrument firm, has returned
after a cruise of the West Indies with
Mrs. Erion and a party of friends.
They were gone for a month.

The Charles Liske radio and talking
machine store at 1037-1041 Genesee
street has been remodeled and now oc-
cupies larger quarters. It is now ob-
serving its sixteenth anniversary of its
enlry into business.

Majestic Wholesalers, Inc., Majestic
wholesalers for the Buffalo territory,
held a largely attended dealer sales

conference

in the Lawrence hotel in
Erie, Pa., under the direction of Rob-
ert D. Glennie, president of the Buf-
falo firm, and J. H. Hall, manager of
its Erie branch. A showing of new
models and a round table discussion
during the morning was followed by a
noon luncheon and an afterncon pro-
gram,

R. L. Huck opened a new radio de-
partment in his hardware store.at 5496
Main street, Williamsville, beyond the
Buffalo city line, on March 8. He is
showing Zenith and Philco lines and
has appointed J. C. Holleran manager
of the department which is well stock-
ed and unusually attractive.

Anthony J. Boland, former member
of the New York State Assembly and
for the past 25 years a member of the
sales staff of the Robert L. Loud Music
Co., here, died in his home in Crescent
avenue after a long illness at the age
of 60 years.

Albert H. Hildreth, operating a musi-
cal instrument and furniture business
in Syracuse under the name of Onon-
daga Furniture Shop, filed a voluntary
bankruptey petition listing liabilities of
$45,026 and assets of $7,925,

The Buffalo Radio Trades Associa-
tion is continuing its frequent lunch-
cons in the Hotel Statler and is stead-
ily working out plans for betterment
of the trade and the raising of mer-
chandising standards. It will have sev-
eral important announcements along
these lines in the near future.

—FAHNESTCOK.

NOwW!

TRIAD-MFG. CO.

Pawtucket, R. I.

Announcing —

new TRIAD Tubes
Types T-24 and T-27

Still another TRIAD achieve-
ment — new design and im-
proved construction now fully
protects Tubes T-24 and T-27
against burn-outs and renders
them completely non - micro-
phonie¢! TRIAD research and
TRIAD engineering skill have
now made possible longer tube
life and finer tube perform-
ance — further proof that
TRIAD deserves the leader-
ship which it has won in the
radio tube world.

ALL R. C. A, GENERAL ELECTRIC AND WESTING-
HOUSE ELECTRIC MFG. CO. PATENTS!

TRIAD

RADIO TUBES
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ers of yours with impressively presented theme songs echoing

in their memories . . .

song-loving talkie fans who are ripe for buying records

of these meworable melodies that

So it’s mighty profitable strategy for you to get acquainted
gaty | gy tory & i

HAPPY DAYS ARE HERE AGAIN—(from
Motion Picture *Chasing Rainbows”)
THE ONE GIRL—( from Motion Picturc
“Song of the West”—Fox Trots—Ben
Selvin and His Orchestra
Record No. 2116-D, 10-inch, 73¢

the theatres turn out thousands of

<
-
=
-
LTy Cary
1

. & a
R4 {1

they’ve just heard!

Here are some new, typical releases . . .

.

COOKING BREAKFAST FOR TIIE ONE 1
LOVE — (from Motion Picture «Be
Yoursel{!™)

KICKIN' A THIOLE IN THE SKY— (lrnm
Motion Picture “Be Ymusllf’ Y—Fox
Trols—]])an.l Troubadours, S. C. Lanin,
Director

Record No. 2117-D, 10-inch, 73¢

“Magic @ Notes™

’ [ ] [ ]
here your biggest hits are born
EACI week the tune-studded talking movies leave custom-  with your town’s theatre managers right away. Ask them
to keep you informed in advance on their picture book-
ings. Then tie up your advertising with that of each ncw
picture — and push your Columbia Theme Song Line.
You’ll reap pleaty of the primed-to-buy record customers
that are created for you daily by the songs of the screen!

.
THERE’S DANGER IN YOUR EYES,

CHERIE!—(from Motion Picture “I’ut-
tin” on the Ritz™)

WITH YOU—(from Motion Picture “Put-
tin’ on the Ritz”)—IFox Trots— Guy
Lombardo and His Royal Canadians

Record No. 2107-D, 10-inch, 75¢

Columbia

“NEW PROCESS”

Reg. U. 8. Pat, Off,

RECORDS

Viva-tonal Recording—The Records without Scratch

AL Tage Merka Rep U5 Por, O
int hgctet 1k e
A
wn«uuxglw
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YOUR

tubes. Show them, with these

simple tests, that Arcturus Blue

Tubes give exceptional service in
every radio set , .

7 seconds by your cus
tomers” watch! That's
how fast programscome
in uhben Arcturus
Tubes are used.

Clear, pure tone, free
Srom bum, is acertainty
when sets are equipped
with Arctusus Tubes,

Exceptronal ability to
withitand ererloads,
eatily proted on your
meter, explatns thelong
life of Arcturns Tubes,

These three tests convincingly
prove Arcturus’ superiority to
any tube buyer. If you have not
checked Arcturus quality ask
your jobber for a demonstra-
tion. See why Arcturus is the
fastest growing tube in the
radio industry today.

ARCTURUS

LONG/LIFE

ARCTURUS RADIO TUBE CO.
NEWARK, N. J.

CUSTOMER

want the facts before they buy

FAIR RUN OF SALES
REPORTED ON GOAST

SAN FRrRANCISCO, CAL., Saturday.

The testimony of the retail trade has
by this time become too unanimous to
permit of a doubt about there being a
percentage of improvement in activity.
While it is true that some are not
doing as much as when they were put-
ting over sales on unnloading merchan-
dise, it is also true that they are enjoy-
ing a fair run of unforced sales, while
those who have not resorted to forced
sales have increased their volume.

Miss Grace Rubiola, assistant in the
Jackson radio department, reports that
their sales are on the upgrade since
sunny weather has begun to smile on
Oakland. They have been specially pro-
moting the sale of combination instru-
ments, and with considerable success,
as sales of these are in the lead. They
are especially interested in these as
they have always had a splendid rec-
ord department, and they are still be-
lievers in the value of maintaining and
pushing the record department. All the
force were pleased to see the smiling
face of W. W, Cross again this morn-
ing. He has been taking a trip to Ore-
gon, and has left for a sojourn on the
ranch before coming back to take up
the work of the department.

The Wurlitzer branch in Oakland is
now holding its seventy-third annual
clearance sale, meaning, of course, the
seventy-third annual sale of the Wur-
litzer company. They are offering lib-
eral discounts and easy terms in cele-
bration of the event, and making it the
occasion for unloading good trade-in
merchandise. While pianos have not
been going so big, they are able to re-
port quite a lively trade in radio.

The Oakland Music Co., Bernard S.
Goldsmith in charge, has again given
way to the California Phonograph Co.
This is a branch of the California Pho-
nograph Co. of San Francisco. Neil
Lansing has been placed in charge, and
he is starting out in a way that looks
like real business. While the window
frontage is not large, he has been mass-
ing the display in the two narrow win-
dows in such a way as to make it look
like one of the big things in the block,
and the Victor on one side with the
Majestic on the other, are making two
very pretty pictures. The location in
the first block of San Pablo just off from
what may be considered the pivotal
point of the city’s business, is one of
the finest in the city for transient
trade, and hence window displays be-
come of prime importance. Back this
up with an attractive interior, a pleas-
ant greeting and a little good sales-
manship, just a little, and one has a
picture of onc of the opportunnities in
QOakland.

The Premier Radio Co. is the name
of a store that shows up well at 1115
Broadway in Oakland. It has a long
list of models with but few lines omit-
ted all down one length of the store,
with an unusual stock of accessories
added to electrical goods on the other.

R. A. O’Connor, president of the
Magnavox Co., in a letter to stock-
holders, reveals that they are definitely
considering a merger with some other
interests that will be advantageous to
them, though the interests involved are
not clearly revealed. The company was
incorporated in 1917 under the laws of
Arizona. . But as the law of Arizona
does not give to their organization suf-
ficient flexibility for the proposed merg-
ing, they incorporated recently under
the laws of Delaware as Magnavox Co.,
Ltd. The stock of the new company
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is nu par stock. And the proposition
is to exchange share for share for the
730,800 shares now outstanding unnder
the Arizona charter. As there will be
other shares to be placed on the mar-
ket, application has already been made
to list the new stock on the San Fran-
cisco Stock Exchange.

That there is a larger percentage of
the people who appreciate some really
classical music over the radio than is
generally supposed is evidenced in the
frequent compliments that are being
passed from neighbor to neighbor in
connection with the Atwater Kent hour.
It is not an infrequent matter to hear
people rejoicing that they can enjoy
such entertainment in their homes as
they could never afford before.

The San Francisco Radio Retailers
staged an interesting supper at Mar-
quard’s recently when they secured
Judge Frank T. Deasy to speak on the
Time Payment Contracts that have
been handled in his court; using this
theme to impart to the association valu-
able information how to handle con-
tracts in such a way as to avoid losses.

—ALLEN.

DISTRBUTOR SECURES
A-K WINDOW DISPLAYS

DaLLas, TEx., Friday.

It has been found profitable and com-
paratively simple by the Harrison-
Smith Co., Atwater Kent distributor in
Oklahoma City and Dallas, to secure
the best display windows in the terri-
tory by means of a tie-in with the pro-
grams and merchandise of national
radio advertisers. Dominant drug, dry
goods, and men’s furnishings store win-
dows have been secured through the
loan of an Atwater Kent set to be used
in conjunction with an Ipana, Inter-
woven or other display.

Ntewart-Warner Names
Argentine Distributor

Cuicago, ILL.,, Thursday.

Evidence that South America is prov-
ing a fertile field for the sale of Amer-
ican-made radios is indicated by the
appointment of Propiedad S. A. Resta
Hermanos, Buenos Aires, as exclusive
distributor of Stewart-Warner screen-
grid radio in the Argentine.

This concern, capitalized at $2,000,-
000, has until now confined its activi-
ties solely to the distribution of motor
cars but, with the improventent of
broadcasting facilities both in South
America and in the countries to the
north, the demand for sets has become
so great taht the directors were in-
duced to add radio to other lines han-
dled.

“We deem this an important step in
the expansion of our own radio mar-
ket,” said W. J. Zucker, vice-president
and general sales manager of the
Stewart-Warner Corp., this city, “and
are pleased to know that our radio has
met the approval of this aggressive
South American business house.”

An initial shipment of two carloads
of radio was started for the Argentine
this week.

GUSTIN-BACON SPARTON
TERRITORY IS EXTENDED
KANsas City, Mo., Friday.

The distributing territory of the Gus-
tin-Bacon Mfg. Co., this city, distribu-
tor for Sparton radio, has been extend-
ed so that it now includes southwestern
Missouri, including Joplin and Spring-
field.

|

MADE POSSIBLE

GREAT GREATER
PHILCOS PHILCOS
IN FOR
1929 1930

ALL-ELECTRIC RADIO

WEEKLY BULLETIN

An “Ace In The Hole”’

worry about it.

Remember—

And we don’t mean maybe.

“Coming Events Cast Their Shadows Before’ —
in the PHILCO picture we suggest you grab off a lot of
shadow for the next ninety days.

PHILCO knows exactly what they’re doing and how to
do it. Just trump in on that little “trick” and don't

There’s only one way to gear yourself for next season—
SELL LIKE HELL TODAY!
1930 Another Philco Year

UNIVERSAL RADIO COMPANY
536 Bergen Ave.

Ezxclusive “"PHILCO?” Distributors for Bronz,
Westchester, Queens, Nassau and Suffolk Counties

There’s an old saying:

New York City
Ludlow 1800
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AN UNUSUAL OPPORTUNITY

for
ESTABLISHED
DISTRIBUTORS

O maintain closer cooperation with our
many Dealers, we have adopted the policy
of selling exclusively through Jobbers. This

opens a tremendous profit opportunity for estab-
lished Distributors.

Sentinel is one of the oldest, most experienced
manufacturers in the radio-musical field. Sentinel
Radio holds an excellent reputation among Dealers
and the public — for quality radio at a sensible
price. The new line of finely-built, full-toned
screen grid models brings new perfection to radio
at popular prices. Sentinel is priced on value—
for volume sales — and Dealers have found it a
most profitable line to feature! Saturday Evening

$99.50 — LESS TUBES

Model 666—A remarkably selective, sensitive
9 tube screen grid chassis incorporating 4 screen
grid tubes and 245 power tubes in push-pull.
Cabinet beautifully finished in two-toned walnut.
Full Dynamic Speaker. Marvelous tone!

$149.50 — LESS TUBES
Model 666C — A splendid radio-phonograph

combination containing a 9 tube screen grid

chassis with 4 screen grid tubes, full Dynamic

Speaker, and United motor and Pick-Up, stand-

ard on many leading electrical reproducing in-

struments. Beautiful cabinet finished in two-

toned walnut. At a price at »hich you usually
sell a radio alone!

Post advertising has told Sentinel’s story to mil-
lions of prospective customers!

Strong Newspaper Advertising

Each Distributor will be supported by a strong
schedule of newspaper advertising, concentrated in
his territory, to assure him of large volume. Each
Dealer will be given a liberal allowance for cooper-
ative advertising to draw customers to his store.

Distributors who are interested in building a per-
manent profitable business with an established line
of radio—priced for volume sales—and protected
by a policy that insures stability of price and qual-
ity — are urged to write us Today!

UNITED AIR CLEANER CORPORATION

9705 COTTAGE GROVE AVENUE, CHICAGO, ILLINOIS
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Now. ..the Wide Resources of
Stand Back of Colonial Radio

DR. FULTON CUTTING
Chairman of the Board

FXED G.CARSON

Vice-President

JOSEPH GERL

General Sales Manager || 8

of Long Island City, and Valley Appliances, Inc.,

of Rochester, N. Y., have been combined.

This far-reaching organization move establishes
the Colonial Radio Corporation high among the
leaders in the radio industry . . . in design, manu-

facture, merchandising and service.

A New Factor in the Stabilization
of the Radio Industr)/

r l"‘HE engineering, production and financial

resources of the Colonial Radio Corporation,

From the production of basic parts to the
complete assembly of Colonial sets . . . from the
marketing of products to their ultimate service . . .
all operations will now be controlled by the of-

ficials pictured in this announcement.

Valley Appliances, Inc., will continue to manu-

facture speakers in the Rochester plant,

LONIAL RADIO

“Radio’s Clearest Voice’’
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Two Strong Manufacturers
Jobbers, Dealers...and Public

T

W. S. SYMINGTON

President

The VALLEY APPLIANCES PLANT.

New Opportunities for Colonial
Radio Jobbers and Dealers

conservative

ADVANCED engincering . . .
development plans . . . ample financial re-
sources . . . modern merchandising and advertising

. intelligent business policies . . . all of these
constructive factors provide unusual jobber and

dealer opportunitics for the future.

Colonial’s operations in big castern markets are

gradually extending to other sections of the country.

CORPOR

.. Rochester, N. Y.

I. G. MALOFF
Chief Engineer

C. C. HARVEY

Production Manager

New products . . . new ideas . . . new values
. new co-operation all along the line . . . will
make Colonial Ruadio franchiscs more desirable

than ever before.

We invite correspondence from jobbers in a
few open territories. To those who qualify we will
offer a proposition which will warrant the most

intense concentration on the Colonial line.

T

Long Island City, N.Y.
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SPRING PROSPECTS
APPEAR BRIGHT TO
CORONADD DEALERS

Coronade, Cal,, Thursday

Some of the best radio outlets in the
Southern countiets are found scattered
through the group of recort and resi-
dential cities which surround the larger
trade centers. While population of
these cities is not keeping up the rapid
yate of advance noted during parts
of the last decade, dealers observe that
there areplenty of unsold ,prospects
and the total contribution made to the
state’s volume of radio business this
year will include a very substantial
quota from the cities and towns of ten
thousand population and under. The
radio storesin such locations keep up
a steady grind, and in general are ex-
pecting a normal volume of business
during the spring months, and turning
a good list of sales from week to week.
Their operations are as a whole well
managed, and they add a good deal of
stalibity to the general market.

Coronado Radio & Electric store, at
1120 Ovange, conducted by C. H. T.
Martin and C. W. Ince, appears to be
having a lively run of trade. With
Victor radio and electrola combinations
and records, RCA, Atwater Kent and
Sparton, Messrs. Martin and Ince have
an agency set-up which enables them
to compete effectively with the big
stores at the other end of the ferry
across the hay, and they have a com-

RADIO TUBES
DI TRRRIY ERS

NORTH WARD
RADIO CO.,/nc.
367 PlaneSt. Newark.N.J.

p)

munity to work on which has been noted
fo ryears as a leader in wealth, intelli-
rence and social activity,

As the center of technical under-
standing and progress in radio, the
region around San Diego bay holds
much of interest to the engineering
fraternity. Radio in the navy has de-
veloped a fine group of technicians,
aboard ship and at the San Diego naval
radio station, which rates high amongst
the world’s great stations hoth in equip-
ment and accomplishment in advance-
ment in the art. As an aviation center
this vegion will undoubtely make fur-
ther contributions in applications of
radio communication along lines in-
tensely interesting to engineers. With
this background it is not surprising to
find amongst the residents a number of
unusual enthusiasm and practical at-
tainments.

R. D. Mumford, Roberta Apartments,
Tenth and Beech streets, San Diego,
informs the correspondent of The
TALKING MACHINE and RADIO
WEEKLY that after three years of
experimenting and spending several
thousand dollars in research he has
succeeded in building a compact, practi-
cal combination long and short wave
AC set. One set works on wave lengths
from 10 to 10,000 meters, and picks up
all the way through that range. Turn
a knob and the set changes from long
to short wave reception, bringing in
foreign countries. He believes the set
can be built to sell around $200 to $250.

Radio dealers in this section have
got around to the point of believing
that prosperity is a local issue. En-
couraging prospects to buy promptly is
receiving a lot of thoughtful considera-
tion. The number of inquirers is re-
ported as picking up, and if some are
over cautious sales talks are being built
up to meet the situation. In this con-
nection a well read dealer remarks
that he derived much benefit from read-
ing an article by Ernest Elmo Calkins
in the March Review of Reviews. The
author remarks *“It must not be for-
gotten that there are thousands of Mrs.
ones who do not yet know there has
been a slump in the stock market.”

This dealer believes in getting goods
on the floor, and that the first step
toward normal selling is normal buying
for the season. He repeats with con-
siderable relish the simple analogy
used by Mr. Calkins to show the func-
tion of money. “In a certain office the
bookkeeper owne dthe stenographer
two cents. The stenographer owned the
oftice Loy two cents. And the office boy
owed the bookkeeper two cents. One
day the bookkeeper finding a penny in
his pocket passed it to the stenogra-
pher, discharging half his indebtedness.
The stenographer passed it to the office
bhoy, who paid it to the bookkeeper,
who sent it around the circle again.
Thus each of the three hecame solvent
and the bookkeeper had his original
capital.” i

Many dealers in this locality find they
have sets out in the hands of people to
whom they would like to tell this simple
little sermon on credit.

“The new Model 90 Majestic is step-
ping along, and looks good. The model
91 Majestic has given this store a fine
list of sales,” says R.. Harris, at Bech-
tel Radio Den, 1017 Orange, Coronado.
In regard to future business on the
Majestic line, he expresses the opinion
that the Coronado public is bound to
see the wonderful value in the combin-
ation machine, and the store looks for
a good build-up on the combinations
this year.

Melvin G. Knoepp, old established
music dealer at the fine resort and resi-
dential city of La olla, says of the
Brunswick combination “Business on
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Thousands View New Brunswick Models at
Northern Distributing Booth at Show

Northern Distributing Co. Booth at Hudson County Radio Show

JERSEY CITY, N. J., Thursday.

Thousands of visitors at the recent
Hudson County Radio Show, which was
conducted at the Armory Radio Salon
in this city, were attracted to the dis-
play of Brunswick products sponsored
by the Northern Distributing Co., Inc.,
235 Halsey street, Newark, distributor
for northern New Jersey and Staten
Island, N. Y., for the Brunswick-Balke-
Collender Co., Chicago.

The newest models of Brunswick
screen grid radio, radio with Pana-
trope, portables and records were ex-
hibited in the Northern- Brunswick
booth, pictured herewith.

The show lasted a wcek and was
sponsored by dealers with the cooper-
ation of wholesalers.

Sidney . Rogovin and Bernard Max
are the heads of the Northern Dis-
tributing Co.

this machine is bound to show a rela-
tive advance in the market represented
by people of education and refinement,
such as we have here. Many people in
this town prize the entertainment from
good records above anything they are
now receiving via radio. I know this is
true, and can give names to prove it.

For a long time to come there will be
a market for good combinations.”

Walter Bechtel is proprietor of Bech-
tel Radio Den, working a group of
salesmen out of an attractive studio
type store, with agencies for Majestic,
Edison, Phileo and Gilfillan.

—S. I*. PARKER.

YOU IF DESIRED.

62-70 W. 14TH STREET

l Peerless Announces a New Quality Recurd-Album
For the Trade and Cabinet Manufacturers

A solid-back album that opens absolutely flat. Heavy brown
kraft envelopes, and exclusive patented loose leaf features
make this the finest and most exclusive album for the better .
grade phonographs and combinations. Hand tooled gold deco-
rative backs, are a feature. DESIGNED ESPECIALLY FOR

Our regular line of albums has long been consid-
ered the standard of the phonograph industry.

PEERLESS ALBUM CO.

NEW YORK CITY

s
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Announcing - - -

The New
GULBRANSEN

$99.50 Less Tubes

Above Model 9950

Also
Model 291 $139.50 Less Tubes
Model 292 . $149.50 Less Tubes
Model 200 (Radio-I’honograph
Comb.) . . . $235.00 Less Tubes

PRECISION-BUILT

RADIO
$O))-50

LESS
TUBES

More real radio value is packed away in
this receiver than you ever believed poss-
ible at so low aprice. Nine tubes — screen
grid power detection—4 gang condensers—
245 push pull = full ten-inch dynamic
speaker — local-distance switch—a cabinet
of rare beauty.

GULBRANSEN’S 1930 PROGRAM

—calls for a price range—an advertising and merchandising program—an embodiment of the lat-
est engineering features—and cabinets of unusual eye-appeal. No dealer or jobber can afford to
make a 1930 connection without first learning what Gulbransen has to offer. Write at once to

GULBRANSEN COMPANY

3232 W. Chicago Ave., CHICAGO
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AFTER ALL - - - IT'S PROFITS THAT COUNT

A large volume of sales may look fine—but whether
it reans a NICE PROFIT OR NOT—that’s another
matter. There’s no earthly sense or use in doing a

big susiness and then finding out when inventory rolls
around that there were little or NO Profits.

Her<’s our suggestion—and it’s based on proven facts
—naot theory. Forget big sales and items that run into
money—with no profit involved. Go after REPAIR
WOLK—sell Accessories and other such products—
on which you DO make something.

Stud; our Catalog carefully—make a selection from
our large stocks of Phonograph and Radio Accessories
—Tare Arms—Sound Boxes—Electrical Pick-ups—ete.

PUSI THESE ITEMS—and although your average

sales will be small—you’ll make a decent PROFIT
duringr 1930.

Y/ 810 ARCH STREET |§
PHILADELPHIA §

SCREEN-GRID

BOSCH
RADIO

Wide selling range—strong price advantages—flexibility

of inventory—backed by sound merchandising—Bosch

factory to dealer cooperation. Write for details.

AMERICAN BOSCH MAGNETO CORP.
Springfield Massachusetts
Branches: New York Chicago Detroit San Francisco

Canadian Distributors: Radiocraft Corp., Ltd., Ottawa, Ontario

DISTRIBUTED IN

NORTHERN NEW JERSEY
APOLLO RADIO CO., inc.

15 SHIPMAN ST. NEWARK, N. J.

Tel. Mitchell 7266
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RADIO-MUSIC MEN
OF SEATTLE PREDICT
GOOD SEASON AHEAD

Scattle, Wash., Thursday.

Hopper-Kelly Co., pioneer Seattle
music house, has opened a branch store
in the Wallingford district, at Forty-
fifth and Meridian. J. L. Magner is
manager.

The Grays Harbor Radio Co., of
Aberdeen, Wash., has been sold to W.
S. Mendenhall.

The Oregon sales agency of the Gen-
eral Motors Radio Corp., which is oper-
ating in the Oregon territory through
the Condon Co., Inc., has leased the
corner of Eleventh and Alder, Portland,
Ore., for distribution purposes.

Firm in the conviction that the West
Coast is the best radio market in Amer-
ica, Nat Feldstern, president of the
chain of American Radio Stores, Ine.,
plans some interesting expansion in the
Pacific Northwest. Mr. Feldstern was
in Seattle last week, accompanied by
Joseph Silverman, Pacific Coast man-
ager. A Tacoma branch will be estab-
lished immediately and a greater dis-
tribution handled from the Seattle store
at 1901 Third avenue. American Radio
Stores, Inc. will carry several lines of
sets. Thees stores which are estab-
lished in all leading Pacific Coast cities
have reported a heavy volume of sales
this winter, according to Mr, Feldstern.

Amateur robbers attempted to rob
the safe of Meyer-Toner Piano Co.
here, during the week. The combina-
tion was knocked off the safe, which
however, they were unable to open.
They took a radio valued at $100, two
325 piano scarfs and a quantity of
postage stamps.

Jean Armand, who has long been
identified with the dramatic and the-
atrical life of the Pacific Coast, has
joined the staff of the 8. L. Cross
Music Corp., of Seattle, as vice-presi-
dent. He will have complete charge
of exploiting and promoting the firm’s
publications. The firm is but six months
old, yet it is already firmly established
Two successful numbers have been
brought out. Branches have been estab-
lished in San Francisco and Los An-
geles and eastern connections will be
formed in the near future. Sylvester
Gross is president of the firm.

Julius Bogatin, general manager and
head of the purchasing department of
the Coast Radio Co. of Seattle, in a re-
cent interview stated that the trend
now is unquestionable toward the screen
grid tubes, as indicated by his com-
pany’s sales. Mr. Bogarth has had
experience with every type of radio
receiving set made since 1920. He re-
ported the sale of 1,200 Philco sets
during the month of January, stating
that this number exceeded that for any
five-month period previously. Coast
Radio Co. now handles Philco exclu-
sively in this territory. In advertising
the new line Coast Radio announced
that carnations would be given all wo-
men shoppers and balloons to all chil-
dren. In one day alone by actual
counts, 500 women called to hear and
examine the new models, while 150 of
the toy balloons were given the young-
sters.

C. F. Patterson who has operated
Pat’s Radio Store, Fifty-fourth and
Union streets, South Tacoma, has re-
moved to 1717 Twelfth avenue, Seattle.

Growth of the radio business for
Seattle Hardware Co., has necessitated
the cstablishment of a separate radio
department. M. D. Schuster has been

placed in charge as sales and service
manager. Car]l Heide remains as buyer
and the following complete the sales
staff: Paul Crosser, Harold Shafer, A.
L. Patton, William Watson has super-
vision over the service department.
Schuster has had a wide experience ex-
tending over a period of years. He was
with the Radio Corporation of America
and later with the Sparks-Withington
Co., manufacturers of Sparton radios
for which Seattle Hardware Co. is dis-
tributor in this territory.

Northwest Conn Co., located at 1421
Third avenue, in the Hopper-Kelly Co.
store, has recently made a number of
improvements and rearranged the de-
partiment. Neat, attractive displays of
small goods in well lighted cases are
now carried in the main floor. In addi-
tion private instrument rooms, devoted
to violins, banjos, saxophones, etc., are
located on the balcony. Gus Middle-
ton, well known specialist in band in-
struments and small goods, has joined
the staff. He was formerly in charge
of small goods for Sherman, Clay &
Co., of this city, where he built a splen-
did reputation for the stimulation of
school bands and orchestras. Cheap
band instruments are now a negligible
quantity, according to Mr. Middleton,
who states that today people are buy-
ing musical instruments with better
judgnent and are purchasing good in-
struments which are more in the nature
of an investment and which will have
a re-sale value, rather than the old
time cheaper type which must be scrap-
ped when their usefulness was over.
He attributes much of this education
of the musically inclined public to the
type of programs broadcast today and
says that the grading up is most notice-
able in the sale of violins and band in-
struments.

—PATTERSON.

EDUCATIONAL TRAIN
EQUIPPED WITH A-K

Denver, Colo., Thursday.

A sugar beet educational train is
operated over the Union Pacific Rail-
way throughout Colorado and is equip-
ped with Atwater Kent radio installed
by Radio Sales & Supply Co. Atwater
Kent distributors in this city.

As the train remains for several
hours at each of the towns visited, it
is comparatively simple to supply the
set with A. C. current by tapping into
the town supply.

For Exclusive
Design and Prices

Address

AMERICAN EMBLEM C0.

INCORPORATED
UTICA, N. 1.
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flibilic responts¢ 1o Hohner Harmonica advertising is
_ mazing ! Each year’s campaign sends the sales rocketing
up to.new peaks. This year we are out to beat all previous
records. Our smashing Spring campaign, now appearing, in-
cludes full pages, half pages and double-column advertise-
ments in a list of tested and proved publications, reaching,
with each issue, more than 16,700,000 FAMILIES, or nearly
80,000,000 people. Here is the list:

T

American Weekly L L 6,000,000 | Normal Instructor - . 190,000
True Story Magazine - - 2,150,000 Junior Home Magazine - 170,000
i Household Magazine - = 1,750,000 Madern Mechanics - 130,000
> Gentlewoman - s L 1,250.000 Open Road for Boys - = 110,000
Farmer’s Wife - & o 1,000,000 Scholastic - 3 B o 80,000
Southern Agriculturist - 700,000 American Girl - - - 58,000
; Modern Homemaking r 690.000 Junior Mechanics L = 50,000
4 Popular Mechanics - - 600,000 John Martin’s Book - - 54,000
*‘ Photoplay - - a2 = 600,000 | St Nicholas - . - 57,000
4 American Boy - - - 500,000 Everygirl’s Magdzine - 40.000

3 Popular Science Mon hly - 380,000 ————e
;&T Boy’s Life - - - - 200,000 Total - 16,749,000

Share the profits of this Banner Year
with Hohner. Put the famous money-
making Hohner Revolving Stand in your
store now. You’ll need a complete stock to
meet the demand our big Spring Campaign
will create. Ask your jobber or write us
direct.

Remember that “Harmonica” today
means HOUNER, and nothing less!
America lias learned to insist on a real mu-
sical instrument, and the fact thata Hohner
costs a few cents more than an ordinary
harmonica is considered of no consequence
by a public which knows what HONINER

quality, workmanshipand fair dealing have
stood for through three generations. The
present tremendous vogue of the harmon-
ica—in vaudeville—on the radio—in the
band—in the home—was created and de-
veloped by HOHNER. Check up yourstock
and be ready for the biggest HOIINER
year on record! Hohner standards, known
from coast tocoast by consumers, are your
assurance of sure salability, fast turnover
and a real margin of worthwhile profit.
M. Ilohner. Inc., Dept. 94-C.1 14 E.16th St.,
New York City.—Canadian address: Hough
& Kohler, 468 King St., W., Toronto.
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4 screen grid tubes

Exhaustive research has proved that “Four Screen
Grid Tubes” are necessary to derive the fullest
efficiency from the “Screen Grid” circuit—to get
power beyond any possible need—to insure
perfect clarity of tone.

Three new Brunswick models—each an eight-
tube set, and each designed for 4 screen-grid
tubes—assure both the trade and the public the
most sensational values in the industry.

Model S-31, Panatrope with Radio
(pictured at the left) c : : $249

Model S-21, Brunswick Highboy Console . $154
Model 5-14, Brunswick Lowboy Console . $129

Prices quoted are without tubes.

Musical instruments supremely beautiful to look upon
and glotious to listen to can be made only by crafts-
men dedicated to the finest type of workmanship.

Such are the craftsmen who for two decades have
created the instruments which bear the Brunswick
name —a name which means to thousands of people
everything that is fine in musical reproduction.

RADIO ... PANATROPE WITH RADIO ... RECORDS
THE BRUNSWICK-BALKE-COLLENDER COMPANY,
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ust repeating “wonderful tone'’ — whether in advertising or in sales-
P 9‘ g
talk—isn't going to sell any radio sets in 1930.
going Y

Storm flags are already flying. Unless, in this year of strenuous
competition, a dealer can prove his claims for marvelous tone, he
is almost certain to experience a Cold Summer and a Hard Winter.

Fortunate, therefore, the dealer who has back of him the House of
Brunswick —schooled for more than twenty years in producing
musical instruments of the finest quality.

Fortunate, first, because the public has come to expect great
things of Brunswick . . . second, because in the 1930 Brunswick
sets, equipped with four screen-grid tubes, its expectations are
completely realized.

In 1930 the most powerful radio-salesman will be TONE.  Assure
yourself of sustained and increasing radio sales by lining up
with Brunswick — now.

RADIO...PANATROPE WITH RADIO...RECORDS . 4
Chicago, New York, Toronto...Branches in All Principal Cities
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RADIO SALES START
ON UPWARD TREND IN
MILWAUKEE MARKET

PICK UP IN VICTOR ALBUMS

George C. Beckwith Co. Sales on
Crosley and Amrad Holding Up
Well — Interstate Sales Co.
Sponsors Bosch Dealer Meet-
ing.

MILWAUKEE, Wis.,, Friday.

Radio sales have ‘again started on
the upward trend and indications are
that conditions will show a marked im-
provement during the next two months.
Stocks of distressed merchandise are
being rapidly depleted, much to the
satisfaction of the local dealers.

The North Central Distributors, Vie-
tor wholesalers in this territory, report
an increased demand for the album of
Gregorian Chants, and also the Chris-
tian Science Hymns recorded in the
mother church at Boston. The Rogue
Song, which is to be released here in
the very near future, is expected to
sell exceptionally well, judging from
reports received from the west coast
where it has been on the market for
some time, It is said that in many in-
stances merchants have been swamped
with orders sclling out their entire
stocks.

Amrad and Crosley sets are selling
fairly well at the present time, con-
sidering trade conditions, according to
the George C. Beckwith Co., distribu-
tors in this territory. With the im-
provement of general business condi-
tions during the next two months, sales
will again mount,

The Badger Radio Corp., distributors
of Majestic radios, report that business
is fairly good and that dealers are
anxiously awaiting the arrival of the
new Majestic refrigerator. Set sales
are expected to show a considerable in-
crease within the next two months. E.
Durr, general sales manager of the
firm, is out on a week’s trip through
the State,

Approximately twenty Bosch dealers
from all parts of Milwaukee attended
a sales meeting at the offices of the
Interstate Sales Co.,, at 191 Fourth
street, on Monday, March 10. The new
Bosch motor car radio can now be
viewed at the firm’s display room. De-
liveries to dealers on these new sets
will be made within the course of the
next two weeks.

F. A. Quandt, Majestic dealer of
Beaver Dam is recuperating in Mil-
waukee from the effects of an opera-
tion. Ile expects to be back at his
post within a week or so to serve his
fellow Beaver Damers.

Radio dealers in West Allis, Milwau-
kee’s largest suburb, report that Janu-
ary and February sales of this vear
do not equal those of 1929. With the
improvement of general business condi-
tions, sets are expected to move at a
faster gait.

The West Allis Music Shop, at the
corner of Sixty-fourth and Greenfield,
reports that Atwater Kent, Sparton
and Victor sets are selling fairly well
at the present time, considering trade
conditions, Record sales continue to
improve, it is said.

Fada sets are moving along at a
fairly good pace, according to the Cen-
tral Radio and Sporting Goods Store,
near the corner of Sixty-third and
Greenfield. With the improvement of

general business conditions, sales for
this Spring are expected to increase,

The Circuit Electric Co. store at
I'ifty-first and Greenfield will confine
itself to the sale of Majestic radios
cxclusively in the future. [Prospects
for the Spring scason are said to be
very good.

Bosch and Sparton radios are mov-
ing along at a fairly good pace, ac-
cording to the West Allis Sporting
Goods House. January and February
sales are said to have been good.

—E. 8.

ATWATER KENT SETS
INSTALLED IN SCHOOLS

Philadelphia, Pa., Friday.

Atwater Kent screen grid radios
have been installed in all the schools
of Lower Merion Township, a fashion-
able suburb of Philadelphia. The At-
water Kent set was chosen by the
school board after exhaustive tests and
comparisons with other standard makes
of radio.

Penman J. Wood, Atwater Kent deal-
er of Ardmore, Pa,, made the installa-
tions,

THE TALKING MACHINE and RADIO WEEKLY

R. F. Perry Appointed
Manager for Salt Lake
Brunswick Wholesaler

SALT LAKE Crty, Ural, Thursday.
R. I, Perry, who for the past ten
vears has been connected with the
Brunswick-Balke-Collender Co. at the
local offices, has been appointed mana-
ger of a new wholesale department at
the Zion'’s Cooperative Mercantile In-
stitution here, which department will
be intermountain distributor for the
entire products of the Radio-Panatrope
division of the Brunswick company, it
is announced. The Z. C. M. I. depart-
ment will be the distributing point for
more than 150 Brunswick dealers in
Utah, Idaho, Wyoming and Nevada.
Musical numbers from the new sound
motion picture success, “The Vagabond
King,” are selling rapidly here this
week due to the presentation of the
talkie here at this time,
The musical hits from “Happy Days”
have also been going good, this produc-
tion having held a successful run here

for the past several days, This pro-
duction features the number, “Sunny
Side Up.”

Sears, Roebuck & Co., here, is fea-
turing the Silvertone radio in its music
department this week.

The following dealers are exploiting
the new Majestic models, especially the
93, here this week: Walker’s, Glen
Brothers Roberts Co., Standard Furni-
ture Cn., Apex Electric Co., the Z. C.
M. L music deparment and Daynes
Beebe Musice Co.

A tie-up was arranged with the At-
water Kent radio dealers here recently,
the R-K-O. Orpheum performers and
local automobile companies, through
which a frolic was had at local hot
springs and a good deal of publicity
was given the A-K set.

—V. BROWNING.

BANKRUPTCY PETITION

A petition in bankruptey was filed
last week by Edgar F. Speary, doing
business as the City Island Radio Shop,
265 City Island avenue, New York.
Liabilities are listed at $13,302 and
assets at $1,325.

The Profit Line for 1930

Panatrope with Radio

Distributed in Manhattan, Bronx, Westchester, Br. oklyn, and Long lsland by

Sanford Radio Corporation
480 Canal Street, New York City

Tel: Walker 4251

Distributed in Metropolitan Territory by

G. J. Seedman Co., Inc.

Brocklyn: 765 Atlantic Avenue
New York: 245 West 55th Street

Distributed in Northern New Jersey and Staten Island, N. Y., by

Northern Distributing Co., Inc.

235 Halsey Street, Newark, N. J.

Tel: Mulberry 1831

Records
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MORE BUSINESS - - - -

- « FEWER TO SHARE IT
And the Best Seller Again ofajestic

APPY days ahead for the Majestic dealer.

For 1930, more sales—fewer lines com-
peting for them. More profits in radio—fewer
lines to share them.
In 1929, you saw Majestic dealers get nearly
one-third of all the electric radio sales in the
country. You saw Majestic dealers average 25
sales every time the 54 competing lines aver-
aged one sale each. In 1930 you will see even
more amazing things as you watch Majestic.

You Need Nc Other Line for 19301

This year Majestic dealers have four “firsts” to
assure them the biggest year in radio history.

First place in public preference — proved by

GRIGSBY-GRUNOW

COMPANY,

1929 sales. First with a complete line covering
every fast-moving price class. First with the
super-accurate, super-sensitive Colotura
Speaker. And first with a brand new profit
leader to be announced soon.

For 1930, be on the inside watching the other
fellows struggle. Sell the big leader, Majestig,
and you need no other line. Sign up now—
exclusively Majestic. Join the dealers who get
nearly one-third of all the electric radio busi-
ness in the country. Forget the grief of orphan
lines—gyp prices—and red ink. Get set now
for your biggest year. Phone or wire your
Majestic distributor for information on the
Maijestic franchise.

CHICAGO, U. §. A.
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“A Majestic franchise &7 ey ANt

ALBANY, N. Y. CLEVELAND, O. D HUNTINGTON, W. VA.
Majestic Products, Inc. Majestic Distributing Corp. Air-Ola Radio Co.
99 Hudson A OF CLEVELAND
v hdson Avende 4608 Prospect Avenue Exclusive Majestic Wholesaler
BALTIMORE, MD 625 Tenth Street
) ) DALLAS, TEX.
The Eisenbrandt Radio Co. Radis Ea S e
Pratt and Paca Streets Nlo qmpment Company ’ *
HOUSTO! DALLAS SAN ANTONIO . .
Capitol Electric Co.

BOSTON, MASS.

Majestic Distributors, Inc.
Exclusively Wholesale
539 Commonwealth Avenue

““Capitol Quick Service’’

DES MOINES, IOWA
' 122-124 South Senate Avenue

Hieb Radio Supply Co.

1221 - 23 Locust Street '
JACKSONVILLE, FLA.

Des Moines, Iowa and Marion, South Dakota
Established Since 1879

BROOKLYN, N. Y.

Specialty Service Corp. E DETROIT, MICH.

Southern Hardware & Bicycle Cc

20 East Fourteenth Street

‘“Service Is Our Middle Name’’
Detroit Electric Co.

651 Atlantic Avenue
101 East Jefferson Avenue

““Michigan’s Oldest Radio
Distributing Organization’’

: KANSAS CITY, MO.
CHARLOTTE, N. C.
Sterlmg Raldno Compam'
l&ansasc‘tyﬂa Wichﬂal(an;

?
Shaw’s, Inc.
Branches: Grand Rapids, Mich., Saginaw, Mich., Kal-
amazoo, Mich., Lansing, Mich., Iron Mountain, Mich.

Majestic Exclusively
314 Tryon Street

1515 GRAND AVE. 1st & ROCK ISLANIL

HARRISBURG, PA.

Peirce % Phelps

merged with

“’5

N KO = C W= T =]

LINCOLN, NEB.

R. 8. Proudfit Co.

Established 1879

CHICAGO, ILL.
The Harry Alter Company

840 N. Dearborn Street
Telephone: Whitehall 8300

Distributing Exclusively Majestic Radio 720 O Street

Penn Phonograph Co.
Established 1898

CINCINNATL 0. LITTLE ROCK, ARK.

Majestic Distributing Co. IIARTITOR.D, C(?Nl\{. Radio Sales Company
OF CINCINNATE Majestic Distributors, Inc.
! 1042 Gilbert Avenue : 217 East Markhem Street

For details, consult the ¢#(gjestic distributor nearest you
S WORLD’'S LARGEST MANUFACTURER
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most generous discount, the fairest kind of a shake on operat-
the receiver that sells and STAYS sold."—Wm. C. Grunow

MEMPHIS, TENN.

J. E. Dilworth Co.

Cooperation Service Efficiency

Nashville, Tenn.—821 Ewing Ave.

Radio Sales Company

A
J
E
S
T

483 South Main Street

MILWAUKEE, WIS,

Badger Radio Corp.
MAJESTIC for Profits
480 Market Street

MINNEAPOLIS, MINN.

The Roycraft Company
Specialized Wholesale Distributors

25 North Third Street

NEWARK, N. J.

North Ward Radio Co.

367 Plane Street

C

NEW YORK, N. Y.

Majestic Distributors, Inc.

1775 Broadway

OKLAHOMA CITY, OKLA.

Harbour-Longmire Co.
Distributors

PHILADELPHIA, PA.

Peircg @ Phelps

merged with

Penn Phonograph Co.
437-51 No. Fifth Street
PHILADELI’HIA, PA.

HARRISBURG, PA. WILKES-BARRE, PA.

PITTSBURGH, PA.
Hamburg Brothers

963 Liberty Avenue

PORTLAND, MAINE

Majestic Distributors, Inc.

SALT LAKE CITY, UTAH

United Electric Supply Co.

117-119 West Fourth Street

SHREVEPORT, LA.

Radio Sales Company
225 Crockett Btrest

D

M Oklahoma and Texas Panhandle l

RN O = C R e~ -]

SOUTH BEND, IND.

Radio Equipment Co.

109 East Monroe Street

TOLEDO, O.
The Roberts-Toledo Company _‘

Adams and Jackson Sts.

BRANCHES

LIMA, OHIO PIQUA, OHIO
222 Se. Elizabeth St. Cor. Wayne St. & Penn Ry.

MARION, OHIO

WASHINGTON, D. C.
The Eisenbrandt Radio Co.

932 H Street, N. W.

WHEELING, W. VA.

Hamburg Bros.
1047 Main Street

WICHITA, KAN.

Sterling Radio Company
&ansas City Mo @ Wichitaflans

1515 GRAND AVE. 1st & ROCK ISLAND

merged with

Penn Phonograph Co.

Established 1898

- - GRIGSBY-GRUNOW CO.,,

OF COMPLETE RADIO RECEIVERS

CHICAGO, ILLINOIS

Exclusive Manufacturers




MEET THE FAMILY
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EXCLUSIVE DISTRIBUTORS
Richmond, Nassau, Suffolk and Queens
Counties, also Serving Kings County
Specialty Service Corporation

“SERVICE” Is Our Middle Name
651-653 Atlantic Ave. Tel: Sterling 7800

ELECTRIC
RADIO

Brooklyn, N. Y.

MAY Distributors of

BALANCED UNIT

RADIO

D. W. MAY, Inc.
393 New St., N. T

Sole Distributors in Northern
New Jersey and Staten Island
of the Philco Screen Grid Plus
line.

D. W. MAY, Inc.
31-36 W. Houston St., N. Y. C.

Sole Distributors in Manhattan
and Brooklyn of the FPhilco

MAY RADIO CORP.
380 Central Ave, Newark, N. J.

Sole Disiributors in Northern New Jersey and
Staten Island of the Philco Standard linc.

MAY DISTRIBUTING CORP.
112 FEleecker St., N. Y. C.

Svle Distributors in Manhattan and Brooklyn

Newark,

of the TPhileo Standard line. Screen  Grid Plus Jine.
MAY DISTRIBUTORS, Inc.
797- 805 Beacon St., Boston, Mass,
Sole Distributors in Worcester, Middlesex and Norfolk counties, Mass., of the FPhilec

Standard anl Screen Grid Plus lines.

RUNO

= Over 95 Years

THE OLDEST AND DEPB;;;ABLE
LARGEST MusicaL

Service to The

means
Security

MERCHANDISE HOUSE e T
IN AMERICA
Exclusively Wholesale SO

ESTABLISHED 1934

C.BRUNO & SON, Ic.
351-53 Povern Ave. New Yok Crry

g —

Exclusive metropolitan Crosiey ond Amrad distribusors

RADIO CORPORATION

BROOKLYN AND NEW YORK

THE TALKING MACHINE and RADIO WEEKLY

TOLEDO RADIC MEN
OPTIMISTIG OVER
SPRING PROSPECTS

ToLEDLO, O., Saturday.

Distributors and retailers of radio
are decidedly optimistic over the Spring
outlook in Toledo and northwestern
Ohio, The reason for this is that on
the whole conditions are somewhat im-
proved and the feeling is widespread
that industrial

conditions will soon
show considerable speed in rounding

out a morve stahle situation among the
manufacturers here, with consequent
wider employment.

The Toledo Radio Co. announces that
in addition to the Sparton radio it has
taken on the OE Simplex radio for
automobiles. The line will be pushed
vigorously and it is the belief of Chas.
H. Womeldorff, president that the line
will not alone bridge the Summer gap
but that it will prove a popular item
with motorists, In fact, a survey has
shown that the market for such radin
awaits development. Among aggressive
Sparton retailers, Chester Ricketts of
Tiffin, Ohio, during the past 30 days
has met with phenomenal success in
selling Spartons in Seneca county. Carl
MecMillan, of Lima, Ohio, through his
system of personal contact, has devel-
oped a fine batch of raw business re-
cently.

At the Columbus Radio Co., Colum-
bus, of which Edgar A. Kopf is gen-
eral manager, sales judged by condi-
tions are holding up very well. B. M.
Lepley, of Mt. Vernon, Ohio, has start-
ed a Spring drive for business and has
closed a number of fine deals. Bell &
Willison, of Cambridge, Ohio, Sparton
dealers, report a considerable awake-
ning of radio demand. Mr. Kopf stat-
ed that the company will exhibit the
Evinrude line of outboard motors, for
which it is agent, at the Outdoor Life
Exposition, March 29 to April 5.

According to H. H. Henkes, gencral
manager of James C. MacDermott Co.,
Philco  distributor, sales are moving
along steadily and the Spring outlook
is promising.

In our last letter we stated inadvert-
ently that C. V. Chew has becn ap-
pointed sales promotion manager of
James MacDermott Co., IPhileo whole-
sale distributor in nine northwestern
Ohio counties.  This is an error and
should have read that Charles E.
Thompson has been appointed to that
post. €. V. Chew leads the wholesale
sales unit,

The MacDermott company has re-
cently added thirty retail salesmen to
its organization under the supervision
of J. E. Waite, J. M. Beroset and E. C.
Sawade.

Grinnell Bros. attracted widespread
attention to the store the past week
through the demonstrations of the RCA
Theremin, an instrument representing
the first major adventure of electrical
science in the field of new musical in-
struments. Theremin music programs
were heard during the afternoon and
evening in Grinnell auditorium. Leon
Theremin, young Russian scientist, is
the inventor.

Thos. Taylor, new Grinnell manager,
is making a number of improvements
in the store. Departments have been
rearranged and the establishment deco-
rated throughout. The house special-
izes in Vietor products.

The Basil Radio Co. held its monthly
dinner for salesmen and their wives at
the Hotel Secor, last Saturday evening.

Manager H. R, McLaughlin stated this
will continue to be a regular feature.
W Croke, sales manager of Roberts-
Toledo Co., addressed the group. The
house is carrying on an extensive home
demonstration campaign on Majestic,
Sets are left in the home but two cve-
nings; after that, unless a decision is
reached, they are rcturned to the store,
Fach morning at 8:30 a sales meeting
is held at the office. Recent additions
to the sales staff include Robt. Lush,
Frank Warner, D, Sweeney, F. H.
Chaffie and L. R. Jenkins.

The Cleveland Talking Machine Co.,
Toledo branch, Norman Cook district
manager, held a luncheon on Thursday
for Victor dealers here, at the Com-
modore Perry hotel. Howard Shartle,
president, was in the chair. Spring
plans were discussed and a campaign
for promoting sales suggested.

At the Lion Store Music Rooms and
Radio Shoppe, a Spring drive is in
progress on Amrad models. Attractive
windows and extensive announcements
characterize the campaign. Lawson S.
Talbert, manager, stated the buying
power of the average workingman has
dropped, and the average price of radio
scts will naturally have to change to
meet this condition. Record sales here
are leaning towards numbers from the
current musieal film successes, Miss
Zoa QOsborn reported.

Assets of the Radio Maintenance Co.,
1460 Huron street, were sold at auc-
tion on Friday by H. W, Voss, trustee,
for the benefit of creditors. Too many
frozen assets is given as the cause of
the failure.

ClitTord Johnson, president of the
I’ark Lane Radio Co., told members of
the Toledo Advertising Co., at the
Wednesday luncheon, that a telephone
check of people listening to the “Ma-
jestie School of the Air” Tuesdays and
Thursdays reveals that 50 per cent. of
those called now listen in., He also
said that during the first twelve days
of the Majestic drive by the house,
twice as many sets were sold as dur-
ing the entire month of January. “How
We Sell Sets During Bad Times” was
the title of his talk. The enterprise
has 100 Majestic sets out on three-day

demonstration.  The sales, force has
been increased from 8 to 20 men.
At the J. W, Greene Co. the new

Victor combination RIE-151 is upon the
floors and is the objcet of much intor-
est. W, W. Smith, president, and W,
W. Baillic, manager of the radio de-
partment, visited the Capehart plant
at Fort Wayne, Ind,, on Friday for the
purpose of inspecting new models. Mr.
Baillie stated the house will shortly be-
gin an extensive drive on the Capchart,
three divisions of this instrument will
be coneentrated upon schools,

Miss Helen Baumgardner, in charge
of records at Greene'’s, stated: “St.
James Infirmary,” “Song of the Is-
lands” and “Putting on the Ritz” are
numbers with wide appeal.

Henry . Stucke, associated with
Grinnell Bros. for 23 years, the last
seven of which he was general mana-
ger of the local store, has joined the
staff of the G. P. Crosby Co., realtors.
Before coming to Toledo he was mana-
ger of the Grinnell Jackson, Mich,,
house. He has a wide acquaintance in
Toledo.

The Ohio Music and Furniture Co.,
Lima, Ohio, was cited by creditors inn
Federal court recently as a bankrupt.
Indebtedness of the cumpany is said to
be about $135,000. The petitioners are
the Lima News Publishing Co.,, Glen
C. Webb, Inc,, and Longmeier & Stip-
pick, all of Lima, Ohio.

—SCHLACHTER,
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ATWATER KENT DISTRIBUTORS
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BALTIMORE, MD.—
PARKS & HULL, INC.

Wholesale Distributors

Serving Atwater Kent Kadio Dealers With Promptness and Efficieney
BALTIMORE NORFOLK RICHMOND

BOSTON, MASS.
J. H. BURKE COMPANY

Featuring Atwater Kent Product
Fer the New England Trade

221 Columbus Ave. Tel.: Kenmore 0750

BOSTON, MASS.
HOWE & COMPANY

DISTRIBUTORS
EXCLUSIVELY

883-885 Bovlston Street

BROOKLYN, N. Y.
E. A. WILDERMUTH

METROPOLITAN DISTRIBUTOR
1061-3 Atlantic Avenue

CHICAGO, ILL.
SAMPSON ELECTRIC CO.

ATWATER KENT EXCLUSIVELY
WHOLESALE ONLY

Michigan Ave. at 32nd St.

CINCINNATI, O.
B. W. SMITH CORP.

Central Parkway at Sycamore Street
ATWATER KENT EXCLUSIVELY

CLEVELAND, O.
CLEVELAND DISTRIBUTING CO.

Serving NORTHERN OHIO, a Great State for ATWATER KENT Radio
5205 Euelid Avenue

Toledo Branch: Cleveland Distributing Coa., 314 Sixteenth St.

COLUMBLUS, 0.
COLUMBUS IGNITION CO.

Serving Central OHIO, in the Capitel of a Great
State for ATWATER KENT Radio
46 South Fifth Street

MILWAUKEE, WIS,
RADIO SPECIALTY CO.

“WISCONSIN’S OLDEST EXCLUSIVE
RADIO HOUSE”
495 Broadway

NEW HAVEN, CONN.
NEW HAVEN ELECTRIC CO.

SPECIALIZING IN ATWATER KENT SERVICE
131 St. John Street

NEW YORK, N. Y.
E. B. LATHAM & (0.

“LATHAM SERVICE
MUST BE GOOD”
250 Fourth Avenue

NEW YORK, N. Y.
E. J. EDMOND & CO.

METROPOLITAN SERVICE
ATWATER KENT RADIO

250 W. 54th Street

PHILADELPHIA, PA.
THE LOUIS BUEHN COMPANY

To the Radio Dealers in

THE PHILADELPHIA METROPOLITAN AREA
we offer

QUALITY SERVICE ON THE FASTEST SELLING
AND MOST PROFITABLE RADIO MERCHANDISE

835 Arch Street

ST. LOUIS, MO.—
BROWN & HALL SUPPLY CO.

1504 Pine Street

Get Your Share of One Million and a Half A-K's
for the “49th State”

SAN FRANCISCO. CALIF.—
ERNEST INGOLD, INC.

950 Van Ness Ave.

Service That Is Uncommonly Good

““Seven Years of Radio Leadership!’’
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Interest High for Motor
Car With Radio, States
Roy Davey of Bosch Co.

Springfield, Mass., Friday.
The recent public hearing on the
subject of proposed legislation banning
radio sets in motol cars in this state,
held hefore the Public Works Commis-
sion, gave evidence of the popular inter-
est in radio for the motor car, accord-
ing to Roy Davey, advertising man-
ager for the American Bosch Magneto
Corp.  Of nrore than two hundred at-
tending the hearing, only five register-
ed in favor of the bill. These five later
withdrew from the meeting allowing
the vote to be unanimous in favor of
unrestricted use of motor car radio.
Mr. Davey’s interest in the proceed-
ings were of particular interest be-
cause of the design of the new Bosch
motor car set,

P. M. DAY & CO. WILL
REPRESENT PACENT
IN MICHIGAN ZONE

. M. Day & Co., of Detroit and
Jackson, Mich.,, have been appointed
agents of Pacent Electric Co., New
York, for the entire state of Michigan,
except the upper peninsula, according
to a report by George Soule, sales nan-
ager ol Dacent.

P. M. Day & Co. take over the dis-
tribution of Pacent products in the
Michigan territory, formerly handled
by the Chicago office and the Cleveland
office. P. M. Day and L. M. Moore will
look after the Pacent interests in the
state of Michigan. Additional facili-
ties are provided Michigan customers,
especially those in Detroit, due to the
fact that P. M. May & Co. have a De-
troit office at 517 East Woodbridge
street.

CHICAGO “NEWS” WILL
BROADCAST TELEVISION

Chicago, 111, Friday.

The Chicago Daily News station,
WAMAQ, this city, will shortly begin
the broadcasting of television with
sound, it was disclosed today by Wil-
liam S. Hedges, WMAQ’s president.

The services of
WALTER A. SCHILLING

Nationally known trade
pioneer, are now avail-
able in either full or part
time capacity as mer-
chandising, advertising,
or publicity director to
a well-rated radio man-
ufacturer, jobber or
broadcasting interests.

Suite 3701

16 Court Street
Brooklyn, N. Y.
Triangle 6690
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CLASSIFIED SECTION

Six cents per word
Display fifty cents per line.
Ads in this section are payable in advance.

ATTENTION
MANUFACTURERS «nd JOBBERS
Sales Promotion Manager Available
I have been creating and supervis-
ing successtul sales promotion ideas
for a large New York City distribu-
tor. An interview will show whether
my merchandising ability would be

of help to vou.
Box 492

TALKING MACHINE and RADIO
WEEKLY

146 Water St. New York City

SERVICE MAN FFOR RADIOS—
PHONOGRAPHS—PIANOS
MUST BE EXPERT
A real proposition awaits you. Would
consider one who could do radio and
phonograph work only. Must be a hust-
ler. To solicit work and sell. No booze
or time killers wanted. Write with ref-
erences. Grimes Music Shop, Logan,

West Va,

CREDIT MANAGER now available
with highest references from former
employer, the Greater City Distribut-
ing Co., seeks immediate connection.
John W. Dodge, 931 Lincoln place,
Brooklyn, N. Y. Phone: Hadding-
way b742,

RETAIL STORE MANAGER

LIVE-WIRE EXECUTIVE, Thoroughly
Experienced, Capable, Reliable, A-1
Closer, Seeks Connection in or Near
New York; Highly Recommended.
Box 488, TALKING MACHINE and
RADIO WEEKLY, 146 Water street,
New York.

SALESMAN-RADIO — Six years’ ex-
perience, large following in Metro-
politan District, seeks connection
with reputable jobber or manufac-
turer, executive ability. Box 493,
TALKING MACHINE and RADIO
WEEKLY, 146 Water New
York.

street,

AGGRESSIVE SALESMAN, formerly
in the wholesale radio business in
Connecticut, seeks to associate him-
self with reliable manufacturing con-
cern. Have thorough contact with
New England trade and can promote
sales volume for either manufac-
turer or distributor., Highest refer-
ences. Will appreciate interview.
Address Box 489, The TALKING
MACHINE and RADIO WEEKLY,
146 Water street, New York.

WANTED-—Salesmen, thoroughly ex-
perienced with all makes of radio.
Steady position, chance for advance-
ment. Earnings, $60.00 to $85.00
weekly. Only thoroughly experienced
men need apply. Ludwig Baumann,
35th St. and 8th Ave., New York
City.

i

‘EADING MANUFACTURER of
portable phonographs, toy phono-
graphs and musical specialties wishes
to secure services of high class sales
organizations covering the districts
of Atlanta, Boston, Los Angeles, San
Francisco, Portland and New Or-
leans. Concerns catering to radio,
furniture and department store trade
preferred. Box No. 191, TALKING
MACHINE and RADIO WEEKLY,
146 Water street, New York City.

FRED GARNER & (0. ARE
NAMED PACENT AGENTS

Fred Garner & Co., of 126 North
Clinton street, Chicago, have been ap-
pointed manufacturer’s agent for the
Chicago territory for the Pacent Elec-
tric Co., New York. The appointment
came as a result of a series of con-
ferences between George Soule, sales
manager of the Pacent company, and
Fred Garner, head of the Chicago
firnm.

The territory now covered by the
Garner company comprises the entire
state of Indiana, practically the entire
state of Illinois, the extreme eastern
part of Jowa and the eastern half of
Wisconsin,

Fred Garner & Co. will carry a full
stock of Pacent products for Chicago
jobbers, and plan to do a thorough and
complete job in merchandising the
Pacent line.

SPARTON CONVENTION
CENTER AT TRAYMORE

ATLANTIC CITY, N. J., Saturday.
Sparton radio headquarters here dur-
ing the Radio Manufacturers’ Associa-
tion convention and trade show to be
conducted in this city during the week
of June 2 will be held at the Hotel
Traymore,

H. T. BODKIN NAMED
TO PUBLICITY POST
BY STEWART-WARNER

CHicaco, ILL.,, Thursday.

Harold T. Bodkin, fornerly assist-
ant advertising manager of the Stew-
art-Warner Corp., this city, has been
vlaced in charge of the editorial pub-
licity for the concern and will assume
his new duties at once. He has been
associated with the Stewart-Warner
Corp. for about two years, and will
devote much of his activities to editor-
ial publicity for the new Stewart-
Warner radio line.

Mr. Bodkin was formerly a news-
paper man in Detroit and at one time
was a partner in the Freeland-Bodkin
Advertising Agency of that city.

D. H. COHEN RESIGNS
SEEDMAN CONNECTION

Dudley H. Cohen, well known radio
sales executive, who recently joined
the G. J. Seedman Co., as sales man-
ager of the firm's New York branch,
resigned last week. Mr. Cohen is mak-
ing his headquarters at the Governor
Clinton hotel in New York and is said
to be considering several sales promo-
tional opportunities at the present
time.

J. M. Delcamp Is Named
Director of Music for
The Grigsby-Grunow Co.

Chicago, Ill., Friday.

J. Milton Delcamp, formerly vice-
president of the Mason & Hamlin
Piano Co., of Boston, and also a former
vice-president of the Ampico Corp,,
New York, has been appointed director
of music for the Grigsby-Grunow Co.,
this city. Mr. Deleamp will supervise
all musical activities and broadcast
programs of the Grigsby-Grunow Co.

Mr. Delcamip has a thorough and ex-

J. Milton Delcamp

tensive experience in the music infus-
try, having graduated in 1915 from the
Combs Conservatory of Music, of Phila-
delphia, shortly after which he entered
the player-roll industry and has, over
a period of fiftcen years, continued as
one of the outstanding recording pian-
ists.

The new Grigsby-Grunow director of
music¢ has broadcast on numerous occa-
sions and his long association with the
music industry has brought him in con-
tact with the greatest artists of the
theatre, piane and radio. Mr. Delcamp
was responsible for the building up of
the famous Ampico Library of Music.

Most of his efforts in his new work
will be directed to showing the public
how to obtain a greater appreciation
of music through radio. He will also
write a series of articles on music ap-
preciation for the “Voice of the Air,”
Grigsby - Grunow dealer rotogravure
magazine.

STRAUS-FRANK CO.
CONDUCTS PUBLICITY
DRIVE FOR A-K SETS

HousToN, TEX., Thursday.

One of the most spectacular and most
successful publicity stunts ever under-
taken in southern Texas for the pro-
motion of Atwater Kent sales was
staged vecently by the Straus-Frank
Co., distributor in San Antonio and
this eity.

Fourteen window displays in out-
standing downtown locations, many of
these being stores not even remotely
interested in the sale of Atwater Kent
radio or other musical merchandise,
were used in the drive.

Audiences in the local theatre, night
after night, sang clever adaptions of:
“If it’s A. K., then it’s O, K, Its’ the
best set we know,” and other parodies,
which were flashed on the screen dur-
ing the campaign.
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Atwater Kent Booth at National Educational
Conclave in Atlantic City Arouses Interest

Refrigerator Plans
Revealed in Report
By ‘Majestic’ Head

(Continued from page 5)

trade name—‘Majestic’— undoubtedly
the most valuable in the industry, and
the acknowledged leader in its field.
The radio industry is now stabilized by
the half dozen prominent companies
now dominating it, and who are capa-
ble of meeting its demands on a fair
merchandising basis and are interested
in making a rcasonable profit on thdir
business,

“As T have stated before, we believe
that although due to general conditions
the total radio business in 1930 may
be less than in 1929, the principal ¢om-
panies remaining in the field will have
at least as large sales as in 1929, Qur
company expects to do a larger busi-
ness in the season 1930-31 and at a
greater profit than in the year 1929-30,
Intense competition forced prices to low
levels, and our opinion is that price
tendencies will be upward in the future
and engineering research will strive to
continually improve the quality of radio
merchandise, which is demanded by a
critical publie,

“While the extremc seasonal nature
of radio has been eliminated, the peaks
of the sales curves are still pronounced.
The iollowing table will be of interest
as showing the sales percentages by
months:

January
February
March
April

May

June

July
August .
September
October
November
December

1543,
6.30
2.78%

“Tt will be noted that sales for No-
vember and December fell off abnor-
mally due to the situation created by
ithe market crash, as in the correspond-

ing months in 1928 the percentages
were:
September 14.29 ¢
October 18.25¢¢
November 18.71¢
December 15007

“The quantity of ‘distress merchan-
dise’ thrown on the market by others
since the first of the year was surpris-
ingly small. Further, the public are
less interested in ‘orphan’ sets than
ever before, indicating positively by
their buying a desire for merchandise
of the best reputation.

“Sales of Majestic radio sets tor the
first two months of the current calen-
dar year are better than the corre-
sponding months a year ago, and we
expect this condition to continue for
the remainder of the year.

“In January of this year our sales
totaled $5,368,877, against $5,255,975
for the same month last year. while
our sales for February, 1930, totaled
$5,436,679, as against $5,410,428 for
[February, 1929.

“Sales for the nine months ending
February 28, 1930 were $54,149.153 as
compared with $37,587,328 for the cor-
rvesponding period a year ago,

“The developments of the company
in the electric refrigeration field have
heen briefly announced. A valuable

e s
IWATFE KENT

e
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A-K Dooth at Atlantic City Exvhibit

ATLANTIC CITY, N, J., Friday.
One of the featured booths at the
rceent convention of the Department of
Superintendence of the National Edu-

cational Association conducted at the
Auditorium here was that sponsored by

the Atwater Kent Mfg. Co., Philadel-
phia, Pa.

The Kent exhibit was titled “The
Key to World-Wide Knowledge,” and
featured the edueational possibilities of
radio, The various A-K screen grid
models were exhibited in the booth.

group of patent rights has been ac-
quired. Qur engineers have developed
what we believe to be the most etficient
clectric refrigerator ever produced and
of a simplicity of construction which
will enable it to be manufactured and
sold at attractive prices. The poten-
tial public demand for this product ap-
pears upon analysis to be tremendous.
Our company has distribution facilities
second to none in the country.

*“The equipment in plant, machinery,
and tools and the working capital re-
quired incident to entering the produc-
tion of this refrigerator involve a very
considerable investment. Our officers
are working on this subject now and
expeet to announce the details of the
plan in the near future; nothing will
be done which might jeopardize in any
way the enviable position which the
Grigsby-Grunow Co. has built for it-
self in the radio industry.

“It is just two years ago this month
that the company made its first stock
offering. The company’s net worth has
inereazed in that time by ten times.
Liberal dividends have becn paid in the
past, and since July 1 last $2,310.063.-
50 has been distributed to stockholders
in cash. The company has at this time
no bank loans and no indebtedness
other than current liabilities.

*In view of prcsent conditions, the
desirability of adding new products to
the company’s lines, our directors deem
it wise at this tinie to strengthen the
company’s position, conserve its re-
sources so that it will be'in a stronger
financial position to meel any situation,
and they have accordingly decided to
pass the regular quarterly dividend at
April 1, believing that future returns
will more than compensate our stock-
helders und further that this conserva-
tive course will be approved by the
great majority of them.”

PILOT PROFITS TOTAL
$104,162 FOR YEAR

The Pilot Radio & Tube Corp., Brook-
Iyn, N. Y., reports tor the year ended
December 31, 1929, net profits of $404,-
162 after charges, depreciation and
Federal taxes, against $322.622 in 1928,
This statement includes the reports of
subsidiaries from the dates of acquisi-
tion.

Cam-Rad Distributing Co.
Takes on Kennedy Line

I’hiladelphia, Pa., Monday.

The Cam-Rad Distributing Co., this
city, has Dbeen appointed distributor
in eastern Pennsylvania, southern New
Jersey and  Delaware f(or Kennedy
radio. made by the Colin B. Kennedy
Corp., South Bend, Ind. The Cam-Rad
company formerly distributed Kolster
radio in this territory.

The Cam-Rad Distributing Co. is
owned by Trilling & Montague, distri-
butors of Zenith radio, and according
to officials of the company, will follow
the same ideals and aggressive policies
in developing Kennedy sales as have
been used in making the Zenith line a
leader in this territory.

GEORGE DUFF, HYVAC
PRESIDENT, SEES END
OF SLUMP IN RADIO

Newark. N. J,, Friday.

Business in the tube field has been
picking up considerably, George D.
Dutt, president of the Hyvac Radio
Tube Corp.. 76 Shipman street, this
city, reported today.

“Our plant has continued in opera-
tion during the entire business slump
making certain type tubes, but accord-
ing to orders received during the past
few weeks this business depression
appears to be over,” Mr. Duff declared.

CALIFORNIA SPARTON
JOBBERS VISIT PLANT
JacksoN, Micy., Thursday.

Convincing evidence of the enthusi-
asm accorded Sparton’s new model 589
was shown when W. Fagan, of Pacific
Wholesale, inc., T.os Angeles jobber,
and H. R. Curtis, Sparton distributor
of San Francisco, came all the way to
Jackson in an effort to secure more
of the new models than had been prom-
iscd them.

Officials of the Sparks-Withington
Co. here report that the stepping up
of factory production during February
and March has established new records
at the local plant.

1906
'/m:\1930

Radio’s
greatest

name
“DE FOREST”

Ever since Dr. Lee De Forest in-
vented the first radio tube in 1906,
which he called the Audion, the history
of radio has been the history of De-
FForest.

Today De Forest Screen Grid Au-
dion 424 represents the highest develop-
ment in radio tube design and con-
struction. While all radio tubes—no
matter what their name, are made
under De Forest patents—you will only
find the name, “De Forest,”” on tubes
made under the supervision of the in-
ventor. De Forest Screen Girid Audion
424 will instantly he recognized by
your customers ax a tuhe giving su-
perior performance. When compared
with other tubes the reason for this
superiority is instantly apparent,

Identify your store with radio’s
greatest name by equipping the sets
yvou sell with De Forest Audions. They

huild sales and profits for you,

DE FOREST RADIO CO.

PASSAIC, N. J.

de

AUDIONS
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THE MUSIC BOX

Mainly About Songs, Their Writers, and Publishers

Harry Richman sings
WITH YOU (by Irving Berlin)
PUTTIN’ ON THE RITZ
(by Irving Rerlin)
ALICE IN WONDERLAND

Missed By The ‘“Mike”

Bill Jacobs, in charge of sales for Stark, former president of Green &
the Red Star Music Co., returned early  Stept, Inc., is with Publix Theatres.

{by Irving BRerlin)

this week from his first trip in the .. . Chic Sales’ best-selling carpentry
interest of the firm’s catalog. . . . Joe treatise, “The Specialist,” will soon be and

\YOU CAN'T GO Davis, head of the Triangle Music Co., released on Brunswick records. . THERE'S DANGER IN YOUR

Al is Middle Westing, returning to New Lewis & Young, probably the best- EYES, CHERIE

York in about 10 days. . .. That Black known lyric writing team in the indus- o O (e T ) .
and Gold Room Orchestra’s theme song  try, have parted. . . . The catalog of rst singing-talking picture
from WEAF daily is titled “My Reve- the Charles Bayha Music Co. has been (“Puttin’ On The Ritz")
ries,” and is published by Feist. . . . sold to Shapiro-Bernstein. . . . Saul

Frank Crumit has made a golf record Bornstein, of Irving Berlin, Inc., ve-
for Victor, included on which platter turned from Havana last week.
are “Donald the Dub” and “Then He AS THHEY WERE: Joseph M. White,

Duncan Sisters sing

I'M FOLLOWING YOU

Took Up Golf.” . . . Grantland Rice, popular tenor and broadcasting soloist,
sports writing dean, collaborated on  and who, under the “nom d’ether” of HOOSIER HOP
the compositions. . . . Rudy Vallee, in  “The Silver Masked Tenor” achieved I'M SAILING ON A SUNBEAM

his autobiographical book, devotes some  an enviable reputation a few programs

N in their newest picture “It's A
space to orchestra leaders’ being “cut- back, formerly was a lace salesman.

in” on popular songs, the first time this . . .Lou Pollack received his tune-writ- Great Life”

delicate topic has been commented on ing tutelage while playing piano in a o )
in print. . .. Buddy Rogers’ first record  Coney Island cafe, and Walter Donald-

for Columbia will combine two tunes son first learned of his composing tal- TO BE FORGOTTEN
from his forthcoming phono-flicker. ... ents whilst caressing the keyboard in by Irving Berlin

Lee Morse is at the Club Lide. ... Mack 2 dance orchestra.

Solomon and his thousand wives, but

MCCOrmaCk BroadcaStS 2 John Murray Anderson is reported to
. have spent this amount in staging the
Red Star PUbllShed TlllleS Bri((iealp\'eitl tnl_:mle)ler iun 1i‘Kingt og;' Jiztz,”

. R . Paul Whiteman’s new Universal pic-

From Hls Audlble Fllm ture, soon to be released. It is said

to be one of the finest scenic presenta-

In John McCormack’s radio broad-  tjons ever given on stage or screen.

cast last Thursday, the celebrated tenor The new Whiteman picture brings

sang several songs from his new audi-  with it two Mabel Wayne written, and

ble picture offering, “Song of My Leo Feist, Inc, published tunes in “It

Heart,” music for which is being pub-  Happened in Monterey” and “Raga-

lished by the Red Star Music Co. Mr. muffin Romeo.”

McCormack sang “Pair of Blue Eyes” e

and “Song of My Heart” in his pro-

gram, to both of which he tendered the New C()lumbia Records

voice appeal and interpretation which

has placed him so high among concert Feature Straight Dance

Norma Talmadge sings
A YEAR FROM TODAY in “New
York Nights"

Gloria Swanson sings
LOVE---Your Spell Ia Everywhere
(in “The Trespasser")

ON A BLUE AND MOONLESS
NIGHT (new)

LUCKY LITTLE DEVIL

artists. - —
Mr. McCormack has made a Victor o
BROKEN IAMS )
record of these two tunes, as well as Tunes WIth NO vocals ROKEN DREAMS (new)
“Rose of Tralee” and “I Feel You Near Ted Lewis’ newest Columbia record (from “The Melody Man™)
Me,” reports Pat Flaherty. returns to the vein of his renowned — =

—_t “St. Louis Blues,” all a blaze of band

o D color, without vocals. The present fox

Platt MUSlc StOre 11 trots are “San” and “Aunt Hagar’s

. . . Blues,” the latter by Handy, composer
Effective Tie-Up With  or “st. Louis Blues”

. Guy Lombardo’s ncw fox trots, by
Robblns’ “Rogue Song” contrast with Lewis, are in his equally
famed leisurely sweetness of pattern.

Los ANGELES, CAL., Friday. They are “Where the Golden Daffodils

In tying up its window display with Grow” and “Just Can’t Be Bothered
the Metro-Goldwyn-Mayer production, With Mg," the second with unique or-
“The Rogue Song,” starring Lawrence chestration. L
Tibbett, the Platt Music Co. store in Ben Selvin presents the new big hit,
this city recently staged a display that ~Happy Days Are Here Again,” the
featured the costume worn by Mr, Tib- radiant fox trot from Bessie Love’s pic-
bett during the filming of the drama, ture, “ChaSl"}g {{ambnws,” and annthgr,
together with the sheet music and rec- - 1he One Girl,” from John Boles’ pic-
ords of the tunes from the production. ture “Song of the West.r'

The Robbins Music Corp. publishes Merle Johnston and His CeCo Cour-
the score, included in which are “The €18 offer swaying fox trots, with melo-
Rogue Song,” “When I'm Looking at dious saxophone work and no vocals.
You” and “The Narrative.” “Watching My Dreams Go By” is from
S + the] pigcture I:I‘S};]e Coulfdn’t Say f1"\10,"
3 o= 113 144 " T and “Sweet Nothings of Love” is from
//// Bgeggﬂ Klng Of JaZZ Fllm Has Vietor McLaglen’s picture, “Hot for
) . . Paris”.

Bridal Scene Containing Art Gillham, Columbia’s leading “in-

. . . timate” vocalist, does the very popular

y “Have a Little Faith in Me” and a

$75’000 n Trlmmlngs “personality” song with th eamusing

$75,000 for bridal veils is a lot of title, “Absence Makes the Heart Grow
. money, even for the much-married ¥onder (for Somebody Else).”

YOU DARLIN' (new)

SONG OF THE CONDEMNED

(from “Condemned*’)

SOUND PICTURE SONGS
(In Preparation )

Al Jolson's latest picture “Mammy”
Story and Sengs by Irving Berlin

(Across the Breakfast Table)
LOOKING AT YOU

TO MY MAMMY
LET ME SING AND I'M HAPPY

5
A

IRVING BERLIN, Inc

1607 Broadway New York (8§13
‘

Sy




THE TALKING MACHINE and RADIO WEEKLY

SET BUSINESS SHOWING
INGREASED LIFE IN THE
KANSAS CITY REGION

RECORDS STAGING REVIVAL

II. C. Bonfig and C. M. Willis
Address Majestic Dealer Gath-
ering — . H. Lincoln, Strom-
berg - Carlson Office Manager,
Dies — G. J. Books Resigns
Kansas City Distributing Post.

Kansas City, Mo., Friday.
The radio business in this territory

with a

in demand,

generally is  fair steady im-
according  to
Record busi-

ness shows considerable betterment in

provement
dealers and distributors.

several instances over last year during
the same period, which leads the indus-
try to believe that that branch of the
business is staging a come-back.

Paul’'s Music Store, Inc., after cight
vears in business in the same store at
1103 Walnut street, is to be enlarged to
double its old space, according to M.
M. Paul. The partition dividing Paul’s
from the next shop south has been re-
moved.

There will be a curved stairway with
a grilled iron balustrade leading up to
two display rooms where radios will
be demonstrated and where Mrs. Paul
will have a private office. Downstairs
there will be the same record depart-
ment, but the shop will be much less
crowaed and there will be room for the
continuous display of art model ma-
chines.

Formerly a record and Victrola store,
two years ago radios were taken on
and since that time the demand for
them has increased so much it has
necessitated  enlarged quarters. A
formal opening of the new establish-
ment will be held soon. In the mean-
time temporary quarters only a few
doors from the store are being occupied.

Lawrence Tibbett’s “White Dove”
and “When Pm Looking at You” {rom
The Rogue Song, are proving exceed-
ingly popular. Another record that is
running these two numbers a close

DUMONT

Noise Eliminator

Lixe Interterencs
Sliminalor

wce 11 U

hissing,
buzzing line noises from any radio re-

Banishes all cracking, Jerking,

caused by vacuum cleaner, oil
bells, buzzers or other electrical

PRICE §5.00

DUBILIER CLOCK CORP.

42 W, 17th St. NEW YORK
Successor to Dimont Elec. Co.

ceiver
burner,
devices,

is Richard Crook’s rendition of

race
“Only a Rose” from the Vagabond
King. In popular records Ted Lewis’
new recording of “San” and “Aunt

Hagar’s Blues;” Guy Lembarde’s “The
One 1 Love Can’t Be Bothered By Me;”
Belle Baker’'s “Crying For the Caro-
lines;” and Rudy Vallee’s new relcase.
“The Stein Song” of the University of
Maine, head the list.

The 25 dealers comprising the Ma-
jestic Club of Kansas City met re-
cently at the President Hotel with Will-
iam (. Miller, of the Arles Radio Co.,
presiding.  Principal spcakers were:
H. . Bonfig, general manager and
vice-president, and C. M. Willis, sales
manager, of the Sterling Radio Co.
The new price on the Hi-Boy Model 92,
$179.50, an increase of $12.00 was an-
nounced, effective April 1. The dealers
were informed that the Grigsby-Gru-
now Co. would guarantee not to reduce
prices of its present models up to Janu-
ary 1, 1931,

The L. E. Lines Music Co. and the
Service Electric Co., of Springfield, Mo.,
both derived considerable benefit from
the use of the Majestic public address
spstemm at the annual Industrial Food
and Auto Show there recently. A
Neon Majestic sign was suspended
tfrom the large horn construected over
the stage. The show was well attended
and both dealers received many leads
from their booths.

The Sterling Co. rang a campaign
on Model 92 during two weceks recently
and sold 750 sets, which established a
record. Combinations ave selling very
well which gives Mr. Willis basis for
the belief that record business will
come back this year. The record busi-
ness opened up better during March
than in January and February, he said.
The company will soon conduct its Ma-
jestic courtesy inspection month when
they will check all Majestic sets in the
territory and see that they are working
properly before the summer period.
The Majestic Radio Color-Tone test is
already arousing considerable interest
and will be put into advertising imme-
diately. The Majestic Club members
took the test and the average for the
group was less than 70 per cent—
which indicates the need for a little

© more music appreciation among those

who sell musical instruments.

The Kipp Music Co., at Manhattan,
Kansas, recently conducted a census
which showed that there were 1054 who
owned radios and 487 who didn’t out of
2155 canvassed.

L. C. Brady, of the Graybar Electric
Co. division. here, reports dull activity
in radio.

F. H. Lincoln. 66, officc manager here
for the Stromberg-Carlson Co., suffer-
ed a stroke March 11 and died the
same day. His funeral was held at
the Newcomer Chapel March 14. My,
Lincoln had been with the Stromberg-
Carlson company at this office for the
past 16 years.

Radio business is fairly strong with
the Stromberg-Carlson division here,
according to Kenneth Gillespie, mana-
ger of the radio deartment. Combi-
nations are selling nicely while model
8§46 and the two models released in
January—the 652 and 654—are topping
the list.

L. Dutcher
representative
Furniture Co.

G. J. Books, formerly general sales
manager for the Kansas City Distribut-
ing Corp., has resigned his position
with that firm and has gone with the
Stenner Manufacturing Co. as gen-
cral manager of the Kansas City divi-
sion.

the active radio
Duff & Repp

is now
of the

—KENNETH FORCE.

PHILADELPHIA RADIO
RETAILERS LOOK FOR
GOOD SPRING VOLUME

DISTRESS SETS OUT OF WAY
Bosch Radio Distributors Con-
tinue Campaign—DPrince Kamel
Hassan Named Head of New
Motor DParts Department —
David M. Trilling Back from
Midwest Trip.
Philadelphia, Pa. riday.

Livelier demand among those firms
who are alert to opportunities for
creating business by concentrated sales
efforts has been noted within the week.
Manufacturers are likewise reporting a
betterment although the upward swing
in that division of the industry is not
keeping pace with the retail end. Those
dealers who are promoting sales by
door-to-door efforts and by direct mail
contact and other activities along this
line report growing business.

The sales that have occurred within
recent weeks have been fairly well
cleaned up and the trade is looking
forward to gradually improved and
stabilized radio business with the ad-
vent of springtime. The offerings made
by manufacturers who discontinued
lines of receiving sets are about over
and the trade is taking a more cheer-
ful attitude.

The Bosch Radio Distributors, 456 N.
Seventh street, which is a subsidiary of
the Lewis Radio Distributors, are con-
tinuing to campaign on the Bosch radios
as the springtime sales policies are
now under way in their territory which
includes southern New Jersey, eastern
Pennsylvania, Delaware and Philadel-
phia.

Mtor Parts Co., Philco wholesaler,
818 North Broad street, has added a
new service to the trade with Drince
Kamel Hassan at its head. DIrince
Kamel Hassan is of the Turkish dynas-
ty which ruled Macedonia and is the
son of Pasha Emin lHassan, who was
assasinated during the Balkan Wars a
score of years ago. He came to this
country upon the death of his father at
the age of eight years and was sent
here to complete his education by the
Regent Mehemet appointed to reign
during his minority and who was his
uncle. He was educated in private
schools in Manchester, N. H., where
there was a large colony of Turkish
citizens and later completed his edueca-
tion at Boston College and at the Man-
hattan College in New York where he
was captain of the football and base
ball teams. He has had broad experi-
ence which fits him for the special ser-
vice as manager of the newly created
Motors Parts Co. resale department.

Camden, N, J., Philco dealers with
their families will be invited to attend
the special showing of *The Love Pa-
rade” at the Stanley Theatre on Sun-
day as guests of the Philco manufac-
turers and the Motor Parts Co. in the
tie-up with the Paramount Pictures in
the talkie featuring Maurice Chevalier.

Morris Bergman, of the Great East-
cern Distribution Co., is now associated
with Eppe’s Stores, with headquarters
at 523 Market street.

The new recording of the Columbia
Phonograph Co., No. 2130-D with Paul
Tremaine and his orchestra in “She’ll
e Comin’ Around the Mountains™ and
“Iland Mc Down My Walkin' Cane”
is reported in brisk demand here.

Charles Ilunsberger, manager of the
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(larola, QRS-De Vry
Instrument, Gaining
Quick Favor in Trade

Chicago, Hl., Friday.
Popularity for the Clarola, an instru-
ment rvecently brought out by the QRS-
De Vey Corp., this city, is reported to
Le 1nereasing rapidly throughout the

A

QRS-De Viy Cluvola
The instrument, which plays
automatic music rolls, is said to offer
an instantcous appeal, particularly to
children.

A long list of music rolls is avail-
able for the instrument, it is said.

country.

Philadelphia store of Rudelph Wuarlit-
zer ('o., has been making the radio de-
partment a profitable venture with this
division leading the sales of the local
extablishiment. There are now stocked
Victor, Sparton, Atwater Kent and the
firm’s Wurlitzer radios.

(. .J. Heppe & Son. music dealers,
1117 Chestnut street, is closing the
final month of its 65th anniversary with
a special sales campaign. Established
in 1865, “The House That lHeppe Built”
ix owned and managed by the son of the
founder, 1. J. Heppe.

David M. Trilling, of Trilling & Mon-
tague, has returned from a fortnight
trip to Chicago where he was the guest
of Sales Manager Hugh Robertson, of
the Zenith Radio Corp. Upon his trip
homeward he stopped off at Detroit
where he visited the Kennedy jobbers,
H. €. Schultz & Co. and the Zenith
distributors, Republic Radio Corp. for
a chat with its officials, Al Zimmerman
and Mr. Ferguson. While in Detroit
he checked with L. E. Phelan, manager
of the Trade Group of The Detroit
Credit Men’s Association, the credit
conditions of the radio trade.

While in the Ford City he was initi-
ated into the ith Conclave of the Michi-
ran Kennell of The Ancient and Hon-
crable Order of Cheese Hounds which
is made up of dealers and radio jobbers
of Detroit. My, Trilling was the guest
of honor last Tuesday cvening when
initiation ceremonies were held.

—CARR.

TONE ARMS - SOUND BOXES
PHONOGRAPH MOTORS

All styles of Phono-
graphs, Tone-Arms and
Sound Boxes, made hy
one of the most cele-
brated European manu-
facturers.

Write for Particulars

THORENS, Inc.

Sole Distributors for U. S. A.
450 Fourth Ave., New York City
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STABILIZED MARKET
DUE SOON, IS BELIEF
OF CHICAGO RADIO MEN

OUTLOOK IS ENCOURAGING

A. A. Trostler Back from Visit
to East—Donald Compton Re-
signs U. S. Radio & Television
Corp. Post, Effective April 1.

Chicago, 1., Friday.

The turn in the road is believed near
at hand, according to the consensus
of manufacturers and wholesale dis-
tributors interviewed this week. Most
of the cheaper distress stock has been
worked off the local market through the
department stores ,and there is ex-
pected shortly a period when regular
1930 wmerchandise can be offered the
public at standardized prices. Witness
especially  the announcement  that
Grigsby-Grunow have stated that the
price of their Model 92 will be advanced
in price April 1. Also the announce-
ment being broadcast by Sparton deal-
ers that effective March 15, the price
of the Sparks-Withington model No.
58¢ will be advanced $5.00. What these
two concerns do will undoubtedly be
emulated by other manufacturers, the
whole action tending to firm up the
local market. Those who have had the
“blues” heretofore are showing evi-
dence of getting over them and are
talking in a more optimistic vein.

Lyon & Healy have featured an extra-
ordinary display in their Jackson-Wa-
bash corner display windows with an
attractive showing of various models
of RCA sets, but particularly the super
heterodyne model Ne, 64. which s
being offered at a great reduction over
the former price, and so compelling is
the display that hundreds of passersby
are stopping to look and some to buy.
In another window the RCA Theremin
is shown with descriptive matter that
is producing a lot of inquiries.

Wakem & Whipple. Inc., announced
this week their appointment as Chicago
distributors for the Cincinnati Victor
line of merchandise, including the ILu-
minaire, the “Fan Beautiful,” Victor
airplane, table fan and clean air venti-
lator. Wakem & Whipple last Satur-
day called a meeting of their sales force
at which H. W. Collins, president of the
Cincinnati Victor Co., talked and out-
lined the merchandising plan for the
new line. B. D. Waldie, of Behl &
Harvey, advertising representative for
the Cincinnati company. explained the
publicity plan and program for these
products. Representatives of Wakem
& Whipple are already out in their
territory contacting with the trade and
sentiment expressed has indicated un-
usual interest in these new Cincinnati
Victor products.

F. Freimann, president of the Elec-
tro Acoustic DProducts Co., maker of
amplifiers for stores, restaurants, cte.,

reports his concern having enjoyed a
good business of late.

A. A. Trostler, sales manager of the
radio-Panatrope division of the Bruns-
wick-Balke-Collender Co., returned Fri-
day of this week from a visit to busi-
ness friends in New York and other
eastern points. where he said things
are improving. As usual, he had in
tow several of the company's distribu-
tors, intending to show them some of
Chicago’s highlights before their re-
turn East.

L. C. Wiswell, of the Wiswell Radio
Co., Sparton distributors, is back from
his winter vacation. A bouquet of roses
had been placed in his office to welcome
him back. Mr. and Mrs. Wiswell had
spent five weeks in Florida and Cuba,
going via New York and the sea route
and returning overland, via Miami. A
new service room has recently been in-
stalled in the Wiswell offices which has
made a hit with dealers who drop in.

The S. & W. Radio Shoppe, at 3708
W. Roosevelt road, has purchased the
Crystal Palace of Music on West North
avenue.

Reports from nearby centers indicate
that business must be improving for
cither larger quarters are being taken
or new stores are being started. From
Rockford comes word that the Peterson
Electric Co. has moved to a new loca-
tion at Seventh and Broadway where,
when remodeling is completed, the
company will have one of the finest
radio salons in that city. A new store
has heen opened by Erwin Gray at
Kankakee, Ill.,, while A. P. Spires, of
Blue Island, at 330 Western avenue,
has completed remodeling his establish-
ment.

Leonard Cohen, head of the radio
department of the Triangle Electric
Co., returned early this week from an
extensive business trip East.

Donald Compton, vice-president and
general manager ot the U. S. Radio &
Television Corp., Marion, Ind., an-
nounces that he will sever his connec-
tion with the company April 1, at which
time he will be succeeded here by .J.
Clarke Coit. Mr. Compton intends to
go to Daris, where he will spend a
month or so resting up, though just
what he will do upon his return is un-
certain as yet. The U. 8. Television
& Radio Corp. plant at Marion is work-
ing at an average vate, turning out
cnough sets to meet demand, it is said.

J. L. Clarkson, district manager tfor
the Triad Mfg. Co., who covers practi-
cally the northern half of Illinois and
the southern half of Wisconsin, says
the situation is much more satisfac-
tory than it was a month ov so ago.

Clarence 8. Tay, of C. S. Tay, Inc.,
distributor of Bosch radios in this terri-
tory, points to the damage that has
heen done in loss of public opinion by
the distress sets dumped on the market
and says that the feeling of distrust
engendered must be overcome before
the consumer can be induced to buy,
and that it is the dealer’s business to
help restore that confidence. Further,
Mr. Tay says: “The time has passed
when the public will dash madly into
the store to buy a radio set. Prospects

229-231 FRONT STREET
Put in 1, 5, 10, 25,

SPRING LUBRICANT

ILSLEY'S GRAPHITE PHONO SPRING LUBRICATION
MAKES THE MOTOR EFFICIENT
Now Being Used in Over 35,000,000 Spring Motors
Adopted as the Standard Lubricant by Leading manufacturers
PREPARED IN PROPER CONSISTENCY
Will Not Run Out of Motor, Dry Up, or Become Sticky or Rancid
Remains in Original Form Indefinitely

ILSLEY - DOUBLEDAY & CO.

50-Lh.
Write for Special Propesition to Jobbers

New York
Cans for Dealers
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will have to be chased, and it’s no time
to sit around the store waiting for
Lbuyers. From now on it’s going to
take some digging to get sales. Adver-
tising alone won’t do it. Windows dis-
plays must be Dbrought
never before. Circularizing will help,
but above all, hard work and plenty of
outside calls are the most effective in
getting signatures on leases.”

While offices are still maintained in
its old building on Belmont avenue, the
All-American Mohawk Radio Corp.
plant has all been moved to North
Tonawanda, N. Y. It is expected that
a district sales office will be operated
at some downtown location here about
April 1.

Wurlitzer’s held their fourth annual
clean-up sales last week with eminent
success, They have taken this means
to dispose of old radio sets and phono-
graphs, many of which have been ac-
cepted in trade on new merchandise or
which have been repossessed. By this
method—only cash and carry sales pre-
vailing, no rvefunds or exchanges—
much stock is cleared from the store
rooms and in addition many new pros-
pects are secured from both those who
buy and those who come in merely for
curiosity. W. H. ALEXANDER.

John C. Tully Named
President of Steinite

(Continuced from page 5)

identified with the activities of the
Radio Manufacturers’ Association. In
1925 and 1926 Mr., Haugh served as
the association’s president.

His radio affiliation began with the
King Manufacturing Co., of Buffalo,
N. Y., during the carly days of the
art. Later he served in the same capa-
city for United Reproducers Corp., of
Rochester, manufacturer of Pecrless
loud speakers. Prior to his entrance
in radio Mr. Haugh was an cxecutive
in the automotive industry and for
three vears was president of the Na-
tional Standard Parts Association.

Mvr. Tully is a pioneer Chicago radio
manufacturer and with Mr. Haugh is
one of the founders of the Radio Manu-
facturers’ Association. He was presi-
dent of the Bremer-Tully Manufactur-
ing Co. for seven years, until the closc
of 1028, when he disposed of the com-
pany to Brunswick.

As the representative of financial in-
terests. during the period of financial
rcadjustment in the radio industry, Mr.
Tully has served as “business doctor”
for a number of involved radio com-
panies.

In commenting upon Steinite’s new
status, Mr. Tully said:

“I feel that Steinite’s rcorganization
will prove successful. To insure a con-
tinuity of management a voting trust
agreement has been put into effect.
Principal stockholders have voluntarily
approved the plan and are voicing
hearty approval. Many friendly letters
have been received from stockholders,
generally.

“The new factory here is provided
throughout with modcrn equipment of
the highest type, and is able to pro-
duce quality radio sets on an efticient
and economical basis. Unfortunately
this plant got into operation just at
the time the general slump in the in-
dustry occurred and when normal dis-
tribution was se seriously disturbed.
But with most of the distress merchan-
dise of the entire industry off the mar-
ket, Steinite enters a period most favor-
able to its success.”

into use as

Alfred Marchev Is
Named Sales Manager
For Nathaniel Baldwin

(Continued from page )

New York district manager for Temple,
as assistant gencral sales manager. Mr.
Strong has been connected with the
radio-music industry for seventeen
years during which time he has been
associated with the Manhattan Electri-
cal Supply Co.,, Mesco Products and
Magnavox, in addition to Temple.

He will make his headquarters here
and will have direct supervision of
sales in the tervitory immediately sur-
rounding this city.

Another addition to the staff of Na-
thaniel Baldwin, Inc.. is the recent ap-
pointment of C. II. (Click) Callies as
advertising and sales promotion direc-
tor. Mr. Callies was also formerly with
Temple.

C. C. “BUD” MATHEWS,
OF CAPITOL ELECTRIC,
BACK FROM FLORIDA

Indianapolis, Ind., Friday.

C. C. “Bud” Mathews, general man-
ager of the Capitol Electrie Co., 122
South Senate avcnue, this city, distri-
butor of Majestic radio, has returned
from a three-week vacation at Miami
Beach, Fla.

'You Can’t Stop Me From
FALLING IN LOVE WITH YOU

*DREAM AVENUE

'YOU OUGHTA KNOW

SHARING

THE KIss THAT MADE A

FOOlL OF ME

FLAPPERS ON PARADE

BLUE EYES
(Get Red Red Ready Lor Love)

the Song Hits from
lthe Smash Musical Comedy
Success

[SONS O GUNS'

*WHY?

CROSS YOUR FINGERS

IT'S YOU I LOVE

RED HOT & BLUE RHYTHM

All numbers published for orches-
tra.
*Published for band.

Qavis- (00t Lk

719-SEVENTH AVE. NEW YORK




THE TALKING MACHINE

BROWN & WILLIAMSON
TO START BROADCAST

SPONSOR “RALEIGH REVUE

Will Be Heard Weekly Over Na-
tional Hook - Up — Elaborate
Series of Programs Arranged.
The Raleigh Revue "

and  sixteen  “scenes”

modern Sir Walter as master of cere-
monics  will make its initial appear-
ance as a weekly coast-to-coast broad-

cast Friday cvening, March 28, at 10

o'clock  Eastern Standard Time. A

large, specially  arranged  orchestra

with a conductor new to radio, a famous
piano duo who have been heard in nu-
merous  Broadway shows, a quartet,
each member of which has heen a fea-
tured soloist, an accompanist for them
who is a leading conductor and arranger
as well, and a soprano soloist will com-
prise the permanent pevsonnel. The Ral-
cigh Revue is sponsored by the Brown

& Williamson Tobacco orp., makers

of Raleigh cigarettes and Sir Walter

Raleigh  smoking tobacco, Louisville,

Ky.

In manncr of presentation and choice
of music to be played and sung, the
Raleigh Revue will be in keeping with
the intimate type of stage entertain-
ment that is now so much in vogue.
Like the master of ceremonies of a
stage revue Sir Walter will appear be-
tween cach number to discourse briefly
but pointedly on what is to follow. The
part will be played by an actor who
has appeared in numerous Broadway
plays, and occasionally on the air.

The conductor of the Ralcigh Revue
orchestra will be Willkam  Merrigan
Daly, whose appearance Dbefore the
microphone has been limited to one
occasion when he was guest conductor.
ITis professional carcer has been as
musical director for many musical
comedy hits. The piano duo to be a
regular feature is Ohman and Arden,
who like Mr. Daly have spent much
of their time in Broadway shows.

The quartet will have Frank Black,
prominent orchestra conductor and
arranger for their director and accom-
panist.  Members of the quartet are
James Melton, first tenor, Lewis James,
sccond tenor, Elliott Shaw, baritone,
and Wilfred Glenn, bass.

Station WEAF in New York will be
the key station in the broadcast. Others
over which the program will be heard
include: WJAR, Providence; WTAG,
Worcester; WCSH, DPortland, Me,;
WLIT, Philadelphia; WGY, Schenec-
tady; WGR, Buftalo; WCAE, Pittsburg;
WW.J, Detroit; WSAIL Cincinnati;
WIBO, Chicago; WFJC, Akron; WOC,
Davenport; WOW, Omaha; WDAF,
Kansas City; from 10 to 10:30 p. m.
EST through the following stations:

in two “acts
with a  very

WRC, Washington; KSD, St. Louis,
and from 10:30 to 11 p. m. EST
through the following stations: WEEI,

Boston; KOA, Denver; KSL, Salt Lake
City; KGO, San Francisco; KECA, l.os
Angeles; KGW, Portland, Ore.; KOMO,
Seattle, and KHQ, Spokane .

WIGGINS AUTO CO. IS
NEW BOSCH JOBBER

GREENSBORO, N. C.,

The Wiggins Aute Co.. this city, has

been appointed distributor for the

American Bosch Magneto Corp,

Springfield, Mass. James W. Wiggins
is president of the wholesale firm.

W. H. Ellison will divect the radio
activities of the Wiggins company.

Ifriday.

and RADIO WEEKLY

First Deliveries This
Week on New Philco
D.C. Radio Set Model

Initial deliveries of the first D. C.
Philco model ever to be turned out by
the Philadelphia Storage Battery Co..
Philadelphia, Pa,. are being received
by the trade this week. The set repre-
sents the result of 18 months of experi-
ment. and is said to he entirely pro-
tected by licenses.  List price for the
maodel in a high-hoy cabinet is $129.50,
$10 less than the same set in A, C, The
Philco D. C. uses one 227, three 221
and two 171 tubes,

Walter Ferry, sales manager for the
May Distributing Corp.. 112 Bleecker
street, New York, Philco wholesaler in
Manhattan and Brooklyn, stated to a
representative of this publication that
the new model vepresents one of the
most selective sets he has ever heard.,
combined with which point is the ex-
treme selectivity and fine tone quality.

Triad Develops, SAF 5}
Frequency Selector

Pawtucket, R. I, Friday.

A new selector of audible frequen-
cies, a unit designed for voice control
in talking pictures, has recently been
developed by the Triad Mfg. Co., this
city, maker of Triad tubes,

The SAF 3, as this new device is
known, may be considered as a device
which scparates the sound into three
channels, each of which can be con-
trolled independently, according to offi-
cials of the company. It acts as a
gate which can be opened or closed
thereby limiting the proportion of these
frequency bands passing through to the
amplificer,

The channel meeting correction may
be  selected by the means of three
switches marked low, medium and high
register. The amount of correction is
governed by means of a variable con-
trol knob, the percentage of correction
increasing as the knob is turned to a
clockwise divection,

One SAF 3 is said to he sufficient for
any installation.

United Auto Supply Co.
Dines Sparton Retailers

Birmingham, Ala., Friday.

The United Aute Supply Co.. promi-
nent distributor of automotive and
radio product. with headquarters in
this city, reports that since it has taken
on the distribution of Sparton radio in
January of this year, sales have shown
a steady and satisfactory increase. The
company recently sponsored a banquet
for Sparks-Withington dealers, at which
R. T. Hutchinson, sales manager for the
manufacturing company and Cannon
IForbes, southern representative, at-
tended,

The company distributes  Sparton
radio in this state, and also Western
Florida,

AMRAD CORP. OMITS
QUARTERLY DIVIDEND
Medford Hillside, Mass., Saturday.
The Amrad Corp., this city, maker

of Amrad radio and Mershon conden-

sers, today voted to omit its guarterly
dividend of 25 cents a share.

_certain wireless components,
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HERBERT E. YOUNG, ON VISIT T0 BOSTON,
OUTLINES MAJESTIC REFRIGERATOR PLANS

Boston, Mass., Friday.
Herbert E. Young, general sales man-
of Chi-

cago, manufacturers of Majestic radios,

ager of Grigshy-Grunow Co..

arrived at the Boston Airport March
13th, in the $65,000 Sikorsky amphi-
bian plane Majestic from New York
City, after a tour of the northeast,
where the first formal announcement
of the Majestic Electric Refrigerator
was made.

New factories for this refrigerator
line, according to Mr. Young, now in
the process of completion at Chicago,
will be equipped to produce 1,000,000
refrigevators per year. Production of
this addition to the Majestic will be
started at the earliest possible mo-
ment consistent with the manufacture
of quality products.

"Majestic has produced and sold in
less than two years in excess of 2.-
00,000 radio sets,” said E. H. Mc-
Carthy, general sales manager of Ma-
jestic  Distributors, Inc., “indicating
that  Grigsby-Grunow is capable of
producing a vrefrigerator of highest
quality as evidenced by the outstanding
quality of its radio and at a price with-
in the reach of the masses because of
the production scale planned.”

In outlining sales plans for 1930 My,
Young stated that Majestic is deter-
mined to break all sales records again
with their popular set.  He further inti-
mated that prices for good radios
would not be lower. but rather higher
during the coming season.

Edward H. McCarthy

and Jerome

Rutherford, of Majestie Distributors,
Inc., met Mr. Young at the airport.

Nearly 600 people crowded the sixth
floor of Houghton & Dutton’s recently
to listen to a concert by Paul Specht
and his New England Majestic orches-
tra, from a decorated platform in the
radio department quarters,

Arthur F., Edes, chief announcer of
WEEIL introduced the popular orches-
tra leader and his boys and acted as
master of ceremonies E. H. McCarthy,
general manager of Majestie Distribu-

tors, Inc,, was the featured speaker.
Majestic radio phonograph models
101, 102, 13} and the new lowhoy

models 90, 91 and 93 were set off on
cach side of the stage in blue and silver
decorated displays.

A recent visitor to the Browning-
Drake factory in Waltham, Mass,, was
W. A. Boucher, of Auckland, N. Z,, a
dircctor of the distributing house,
Radio, Ltd., of that city,

During its 100,000 Day Sale” held
recently, the C. T, Sherer Co., of Wor-
cester, Mass., sold 257 Crosley radios.
The radio section did in all $128,000
worth of business on this day.

Officials of the Wetmorce-Savage Co.,
of  Boston, Crosley distributors, co-
operated with O, S. Anderson, Sherer
radio manager.

The acquisition of a rew factory in
Lawrence, Mass., comprising 20 indivi-
dual buildings having a total floor
arca of more than a million and a half
square feet, is announced by [. Gold-
berg, president of the DPilot Radio &
Tube Corp., of Brooklyn, N. Y.

—CHARLES W. JONES.

220 MANUFAGTURERS, 180 DISTRIBUTORS
IN RADIO INDUSTRY IN GREAT BRITAIN

WasHINgTON, D. C., Friday.

There ave approximately 200 to 220
manufacturers of radio scts in Great
Britain. However, there ave a great
many manufacturers specializing  in
who are
not designated as manufacturers of
sets, and, therefore, are not included
in this figure, the Department of Com-
merce announced today.

There are about nine American man-
ufacturers of radio sets whose product
i= now appearing on the British mar-
ket., but it is the impression of those
familiar with the radio market that the
exports of radio sets by these com-
panies is negligible. The value of all
radio apparatus exported from the
United States to the United Kingdom
in 1929, according to the United States
export figures, amounted to $631,186,
of which only $20,801 was accounted
for by receiving sets.

American manufacturers export a
considerable volume of radio apparatus,
components, and accessories to Great
Britain. The value of components ship-
ped to the country during 1929, accord-
ing to export figures, reached a total
of $205.362; loud speakers accounted
ror $208,441 worth, and accessories
£118,946.

There are about 180 distributors, or
jobbers, who are recognized in the
radio industry of Great Britain. This
number appears in a list of the Radio
Wholesalers” Federation as being ap-
proved by the IFederation. This list,
however, omits large numbers of com-
panics which have a genuine wholesale

business,  In addition to this number
there are about 100 who call themselves
jobbers, but who are in fact only re-
tailers, The distinction between a re-
tailer and a jobber. or wholesaler,
should be carefully drawn, for the rea-
son that the number of retailers of
radio sets runs into thousands.

It is estimated that there are about
6,000 radio dealers who handle nothing
but radio apparatus in the United
Kingdom and thousands of others who
handle radio apparatus as an adjunct
or side line.

Various estimates are given as to the
annual volume of radio business done
in Great Britain, and one firm gives a
figure of between $50,000,000 and $75,-
000,000, This estimate is based on the
totals, including the total volume of
business transacted in radio sets, com-
ponents, loud speakers, tubes, high-ten-
sion battervies for radio sets, e¢te. On
the other hand. anothcr opinion s
given that the total annual volume of
radio business transacted in radio scts,
portable sets, and components only is
between $04,000.000 and $10,000,000,

Further evidence as to the volume
of business done in Great Britain dur-
ing the year is found in the estimate
d(l\anced by one large dealer in radio

'ts and components that the number
ot radio sets manufactured in the Uni-
ted Kingdom during 1929 was approxi-
mately 200,000, which does not include
a large number of unassembled kits or
parts that have been sold by some of
the radio-tube manufacturers to popu-
larize their products, —McG.
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IS REFLECTED

RADIO SET AND SUPPLY
MANUFACTURERS

All-American Mohawk Corp., N. Tonawanda, N. Y.

Amrad COrp. .......covuvnn Medford Hillside, Mass.
Andrea, Inc., F. A.D. ...... Long Island City, N. Y.
American Bosch Magneto Corp., Sglingﬂeld Mass.
Atwater Kent Mfg. Lgn ladelphia, Pa.
Brunswick-Balke-Collender Co. .Chieage, Il

Capehart Corp. ................ Forﬂ Wayne, Ind
Colonial Radio Corp 25 Wilber Ave,, L. 1. C, N. Y.

Crosley Radio Corp. ........cvevvvnnn cinmﬂ 0.
Edison, Ine., Thos A ... Orange, N. J.
Grebe & Co., Inc., A. H. ...... Richmond Hill, N. Y.

Grigsby-Grunow Co. .
Gulbransen Co., The .
Howard Radio Co.

....... icago, ML
. Chicago, Il
............. Chicago, Illinois

Kellogg Switchboard & Supply Co. . ... Chicago, IlL
Kennedy Corp., Colin B. ........ South Bend, Ind.
Kolster Radio Corp. ......cc.ovvntns Newark, N. 7.
Mills Novelty Co., .................. Chicago, IIL

Philadelphia Storage Battery Co., Philadelphia, Pa.
RCA-Victor Co.,, Inc. .................. New York
Sentinel Mfg. Co., 9715 Cottage Grove Ave., Chicago
Silver-Marshall, Ine. ................ Chicago, Il
Stewart-Warner Corp, 1838 Diversey Pky., Chicago
Sparks-Withington Co. ............. kason, Mich.
Sprague Specialties Co. ............ Quincy, Mass.
Sterling Manufacturing Co. ...... Cleveland, Ohio
Stettner Phono. Corp., 669 Kent Ave., Bklyn.,, N. Y.
Stromberg-Carlson, 1060 University Ave Rochelter

Trav-Jer Mfg. Corp., 3408 N. Halsted St., Chicago

United Reproducers Corp. ........ Springfield, O.
U. 8. Radio & Television Co. . Marion, Ind.

Ware Manufacturing Corp. .. ...... Trenton, N. J.
Zenith Radio Corp. .......... 8620 Iron St., Ch.icngo
TALKING MACHINE AND RECORD
MANUFACTURERS

Brunswick-Balke-Collender Co. ............ Chica

Capehart Corp. ................ Fort Wayne, Ind
Caswell Mfg. Co. .......ccovvununnn Milwaukee, Wis.
Columbia Phonograph Co., 1819 Broadway, New York
Edison, Inc., Thos. A. ............... Or: N.J.

range,
Everybodys’ T. M. Co. .......... Philadelphia, Pa.

Okeh Phonograph Corp., 11 Union Sg. West, N. Y.
RCA-Victor Co., Inc. ........... .. Camden, N. J.

Sonora Phono. Co., Inc., 60 W. 57th St., New York

ELECTRIC PICK-UPS

Pacent Elec. Co. .......... 91 Seventh Ave., N. Y.
Upco Products Corp. 270 Lafayette St.,, New York
Webster Electric Co. ................ Racine, Wis.

RADIO CABINETS AND TABLES

Bogalusa Furniture Mfg. Co., ...... Bogalusa, La.
Eastern Cabinet Co., Ltd., Univ. Pl at 9th St. N. Y.
Ebert Furniture Co. ..........co00uen Red Lion, Pa.
Federal Wood Prod. Corp., 206 Lexington Ave, N. Y.
Hawley & Mackenzie ... .55 W. 42nd St., New York
Pooley Co., The .............eue. Philadelphia, Pa.
Radio Cabinet Manufacturing Corp. ....Chicago, Il
Red Lion Cabinet Co. ............ Red Lion, Pa.
Radio Cabinet Mfg. Co. ............ Chicago, IlL
Radio Master Corp. .............. Bay City, Mich.
Showers Bros. Co. ..... ........ Bloomington, Ind.
Stettner Phono. Corp., 669 Kent Ave., Bklyn, N. Y.
superior Cabinet Corp 206 Broadway, New York
Udell Works ................ Indianapolis, Indiana

PHONOGRAPH NEEDLES

Columbia Phonox'ragh Co., 1819 Broadway, New York
Okeh Phonograph Corp., "11 Union 8q. West, N. Y.
Sonora Phono. Co., Inc.,, 50 W. 57th St., New York
Wall Kane Needle Co. ....5922 14th Ave,, Brooklyn

TALKING MACHINE PARTS

Diehl Mfg. Co. .............. Elizabethport, N. J.
Seneral Industries Co. ..........00vunu.. Elyria, O.
fhorens, Hermann, 450 Fourth Ave, New York, N. Y.
Pacent Elec. Co. ...... 91 Seventh Ave., New York
Upco Products Corp. .... 270 Lafayette St., N. Y
United Air Cleaner Co., Cottage Grove Ave., Chicagpr

RADIO, TALKING MACHINE AND
RECORD WHOLESALES

Aeolian Co. of Missouri .......... St. Louis, Mo.
Adirondack Radio Distributors, ..... Albany, N. Y.
Aijr-Ola Radio Co. ............. Huntington, W. Va.
Alexanders, Inc. ........ 39 W. 60th St., New York
Alver Co., Harry .........o0vvnuunenn. Chiea; , 1L
Apollo Radlo Co. . . 15 Shipman St., Newark
Auto Hardware & Equip. Co., 2456 W. 56th St, N. Y

Badger Radio Corp. .............. Milwaukes, Wis.
Beckwith Co., Geo. C. .......... Minneapolis, ‘Minn.
Blackman Dlstnbutmg Co., Inc., 28 W. 28 St. N. Y.
Bluefield Hardware Co. .......... Bluefield, W. Va.
Boley-Oliver Co. ............ 1440 Broadway, N. Y.

Brown & Hall Supply Co., 1604 Pine St. St. Louis, Mo.
Bruno & Son, C. .......351 Fourth Ave., New York
Buehn Co., Louis ........occvviennnnns Philad: a
Burke Co., J. H., 221 Columbus Ave., Boston. N
Bushwick Distrib. Co., 1756 Bushwick Ave., B'klyn

Canton Hardware Co. .................. Canton, O.
Capitol ElectricCo. .............. Indianapolis,
Capital Electric Co. ..... et Atlants, Ga.
cago T. M. Co. .......ovvvvvvunenn. C'hiengo, 1.
Cleveland Distributing Co ........... Cleveland, O.
Cleveland T. M. Co., 4300 Euclid Ave., Clovalnnd 0.
Collings & Co. vuvvviiieniriiannnnns "Newark, N. J.
Columbus Ignition Co. ............... Co lumﬁul, 0.
Commonwealth Radio Dist. Co., 15 Laight St., N. Y.
Detroit Electric Co. .............. Detroit, Mich.
Ditson Co., Oliver, ......... 10 E. 34th St, N. Y.
Ditson Co., Oliver ................ Albany, N. Y.
Dilworth Co,, J.E. ...vivvineninnn, Memphis, Tenn.

Eastern Talking Mach.

Co. ........ oston, Mass,
Edmond & Co., E. J. ... .250 W. 54th St New York

Eisenbrandt Radio Co., Baltimore and Wuh.lnxton
Electric Su k}:ply & hg]mpment Co. ....Albany, N, Y.
Elyea Talking Machine Co. ........... Atlanta, Ga.

Essex Distrib. Corp. ..... 40 William St., Newark
Everybodys' T. M. Co. .......... Philadelphia, Pa.
Franklin Elec. Co. .. . 50 N. Seventh St., Phila. Pa.
Girard Phonograph Co.,, ........ Philadelphia, Pa.
Grebe Sales Co., Inc,, ........ 0! . B7 St.,

Griffith Victor Distributing Corp. .... Cincinnati, O.
Grinnell Bros. ........ccoovvniveenanns Detroit, Mich.
Gross-Brennan, Inc. ..... 206 E. 42nd 8t., New York
Gross, Phillip Hdw. & Supply Co., Milwaukee, Wis.
Halsey Supply Corp., 228 Halsey St., Newark, N. J.

Hamburg Bros. ...........coo0une. ttsburgh, Pa.
Harbour, Longmire Co. ...... Oklahoma City, Okla.
Hieb Radio Supply Co. .............. Marion, 8. D.
Howe & Co. ........ 888 Boylston 8t., Boaston, Mass.
Ingold, Inc., Ernest ......... San Francisco, Calif,

Kimberly Radio Corp.
Koerber-Brenner Co. .
K. W. Radio Co. ...... 3
Landon & Co., Inc, wW.C o........ Rutland Vt.
Latham & Co.,, E. B. .. ... 250 4th Ave., New York
Lewis Electrical Supply Co. ......... Boston, Mass.
Majestic Dist. Co. of Cincinnati, .. Cincinnati, Ohio
Majestic Distributing Corp. ...... Cleveland, Ohio
Majestie Distributors, Inec., .. 17756 Broadway, N. Y.
May, Inc,, D. W, ....... 398 New 8t., Newark, N. J.
May Distributing Corp. .... 112 Bleecker St., N. Y.
Macgregor Radio Corp. ....... New Haven, Conn.
Mackenzie Radio Corp., 1226 Broadway, New York
McPhilben-Keator, Inc., 68-84th St., Brooklyn, N. Y.
Motor Equipment Co. ......o.vvvunen Wichita, Kan.
New York T. M. Co., 460 W. 84th St.,, New York
New York T. M. Co., 866 Livingston St., Brooklyn
New Haven Elec. Co. ‘296 Elm St., New Haven, Conn.
North American Racfio Corp .y 1845 Broadway, N. Y.
Northern Dist. Co., Inc. ... .. .. .. Newark, N. J.
North Ward Radio Co., 367 Plane St., Newark N. J.
Parks & Hull, Inc. ............

Pe:rce—Phelps, Ine. .
Penn Phonograph Co. ... idelphia
Phila. Victor Dist., Inc., 232-48 N, llt.h St., Pﬁx]x.

....... Chlcago, I1L

St. Louis, Moe.
Hudson” St., New York

Pitts Co., F'. D voviviniiienenennnns Boston, Mass.
Plymouth Electric C New Haven, Conn.
Polk, Inc., Jarsas K., . Atlanta, Ga.
Proudfit Co.,, K. S. ...... . .Lincoln, Nebr.

Radio Distributors, Inc. .......... Baltimore, Md.

Radio Equipment Co. of Texas ...... Dallas, Texas
Radio Sales Co. ................ Little Rock, Ark.
Radio Equipment Co. . .......... South Bend, Ind
Radio Specialty Co., 116 W. Water St., Milwaukes
Republic Radio Corp ey e Detroit, Mich.
Roberts Toledo Co. .....................'I‘olodo,O.
Rochester Auto Part & Radio Cerp., Rochester,

Royal Eastern Elee. Suléply Co., 16 w. 2 &, N. Y.
Rochester Elec. Supply Co. ........ Rochmr, N. Y.
The Roycraft Co. ........ouvten Minneapelis, Minn.
Sampson Electric Co., Mich. and 82nd St., Chicage
Saviers & Son, L E. .............. .....Reno, Nev.
Seedman Co., G. J. .....coovviinnnn Brookliyn, N. Y.
Shaw's, InC. .vovvvvininnnnrennnnnn Charlotte, N. C.
Smith, Inc., B.W. ......ooiviiiiaans Cincinnati, 0.
Sorensen Co,, HL.E. ................ Des Moines, Ia.
Southwestern Victor Dist. Co. ......... Dallas, Tex.

Specialty Service Corp., 651 Atlantic Ave., Brooklyn
Steelman, Ine. ........ 6 Fourth Ave., New York
Standard T. M. Co. ..305 Penn Ave., Pittsburgh, Pa.
Sterling Radio Co. .............. Kansas City, Me.
Stern & Co. ....ovvvniiiiiiiiiinnn Hartford, Conn.
Superior Distributors, Inc., 160 W. 52 St., New York

Tarr, McComb & Ware Com. Co., Kingman, Ariz.
Trilling & Montague, 7th & Arch Stl Philadelphia

20th Century Radio Corp., 104 Flatbush Ave., Bklyn

United Electrle Sugply Co. ....Salt Lake City, Utsk
Universal Radio 636 Bergen Ave., New Yeork

Victory Elec. Sup. Co., 1207 Bedford Ave., Brooklyn

Wahn Co.,, G. H. ......c.ccvvvuiunnnn Boston, l[ul.
Wakem & Whépple, .............. Chicago,
Weber Radio Corp. ........ 200 Hadson St N. Y

Weymann & Son, H. A, 10th & Filbert Sts., Phila.
Wildermuth, E. A. ... .1061 Atlantic Ave., Brooklyl

RADIO LOUD SPEAKERS
American Bosch Magneto Corrp., Springfield, Mass.

Andrea, Inc,, F. A. D. ...... Long Island 2ity, N. Y,
Atwater Kent Mfg. Co. ........... Phiiadelphis, Pg.
Brunswick-Balke-Collender Co. ........ Chicago, IlL
Crosley Radio Corp. ....covvvuveenn. Cineinnati, O.
Jensen Radio Prod. Co. ...........c.0n Chieago, IIL
Pacent Electric Co., Inc., 91 Seventh Ave., New York
RCA-Victor Co., Inc................... New York
Rola Co., The ....ccvivvvnnnnnennn .Cleveland, Ohio

Stewart-Warner Corp., 1838 Diversey Pky., Chieage

Stromberg-Carlson, 1060 University Ave., Rochester
Utah Radio Prod. Co. v.ovvvviiiinnnnan Chicago, 1L
RADIO TUBES
Arcturus Radio Tube Co. ............ Newark, N. J.
Cable Radio Tube Corp ,,,,,, Brooklyn, New York
CeCo Mfg. Co, Inc, ..vvvvvnnnnn. Providence, R. L
Cunningham, I'nc E T ... 370 7th Ave, N. Y.
DeForest Radio Co, ............. Jersey City, N. J.
Gold Seal Elec. Co, .......... 250 Park Ave., N, Y.

National Union Radio Corp. .... New York, N. Y,
National Carbon Co. .......... New York, N. Y.
Perryman Elee. Co. .......... North Bergen, N. J
RCA Radiotron Co., Inc. .......... Harrison, N. J.

Sylvania Products Co. ............ Emporium, Pa
Triad Manufacturing Co., ........ Pawtucket, R. I
Van Horne Tube Co. ............ Franklin, Ohi¢

LUBRICANTS
Ilsley, Doubleday & Co. .. 229 Front St., New Yorl
MUSIC PUBLISHEKS

Berlin, Inc., Irving ...... 1607 Broadway, New Yer¥
De Sylva, Brown & Henderson, 745 7th Ave.,, N. Y.
Feist, Inc., Leo ......... 285 W. 40th St., New York
Trlangle Music Pub. Co. .... 1658 Broadway, N. Y.

MISCELLANEOQUS

American Emblem Co. ..... 00000090090 Ut'lu, N. Y,
Horrocks Desk Co. Herki mer, N. Y.
Peerless Album Co. ...62-70 W. 14th St.. New York
Q. R. S.-De Vry Corp ............ Chicago, Il

RADIO BATTERIES

Bond Electric Corp. ............ Jersey City, N. J.
National Carbon Co. ...... Long Island City, N. Y




ALBANY, N. Y.

Oliver Ditson Co., Inc.
1039 Broadway

BOSTON, MASS.
Oliver Ditson Company
179 Tremont St.

Eastern Talking Machine Co.
85 Essex Street
BROOKLYN, N. Y.
New York Talking Machine Co.

CINCINNATI, O.
Griffith Victor Dist. Corp.
1102 Sycamore
CLEVELAND, O.

Cleveland Talking Machine Co.
4300 Euclid Avenue

Toledo Branch:
1217 Madison Avenue

1929’s QGreatest Radio Success
Will Be Still Greater in

1930

Stick to

VICTOR RADIO

IT’S SAFEST!

DALLAS, TEX.
Southwestern Victor Dist. Co.
912 Commerce St.

DETROIT, MICH.
Grinnell Brothers
1447 First St. Cor. State

HARRISBURG, PA.

Phila. Victor Distributors, Inc.

Exclusively Vietor
10-12 South 4th Street

INDIANAPOLIS, IND.
Griffith Victor Dist. Corp.
31 E. Georgia
LOUISVILLE, KY.
Griffith Victor Dist. Corp.
815 W. Market
NEWARK, N. J.
Collings & Company
NEW YORK, N. Y.
C. Bruno & Son. Inc.

New York Talking Machine Co.

PEORIA, ILL.

Koerbher-Brenner Co.
800 S. Adams Street
PHILADELPHIA, PA.

Phila. Victor Distributors, Inec.

EXCLUSIVELY VICTOR
240 No. 11th Street

H. A. Weymann & Son, Inc.

EXCLUSIVELY WHOLESALE
N. E. Corner 10th & Filbert Sts.

PITTSBURGH, PA.
Standard Talking Machine Co.

Exclusively Wholesale
305-7-9 Penn Avenue

ST. LOUIS, MO.

Koerber-Brenner Co.
1115 Pestalozzi St.




"OKEH-

ELECTRIC RECORDS

Ask her-—she mknows why—

The young lady who chooses Smith Ballew records knows what is
lovely in thythm and melody.

The young lady who dines in Whyte’s Restaurant knows the
joy of responding to his charming manner and refreshing dance
music.

The young lady who listens to his broadcasting programs
knows that his songs come nearer to her heart.

41376 CONGRATULATIONS—Vocal with Orchestra

125“" 2 WHAT DO I CARE—Vocal with Orchestra
C

Both sung by Smith Ballew

OKEH PHONOGRAPH CORPORATION, 11 UNION SQUARE, NEW YORK, N. Y.
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