www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

www americanradiohistorv com


www.americanradiohistory.com

ACCESS!

This time of year you get pitched
by lots of people promising an
instant fix in access. But, deep
inyour heart, you know that to
ome out on top you need a
t more than a new idea
and a promise of prosperity.
You need a show that will
compensate for the trials of
first-run syndication.

That jbw is ‘“‘Trump Card.”

r strip has its magnetic
power. Not a one! Because no
other show has the power of
Donald Trump’s name to pull
viewers to the set. Nor does any
t have the prime time feel

that comes with taping in the
billion dollar Atlantic City
Trump Castle. And, “Trump
Card” has already been proven
in the trenches. Like many long-
running hits of American TV
such as ‘“Three’s Company,”’

“All in the Family”’ and *“Sanford
and Son,’ our access strip is
based on a format that has been
a hitin England for over six years.

Next fall, don't put a new strip
into play with insufficient assets.
Get “Trump’* on your side of
the deal and you’ll be in the #1
position to take over access.

Tj Crown Jewel of Prime Access.

FLIE1990!

A Createl Ltd.
and Fiedler/Berlin Production
distributed by

WARNER BROS.
DOMESTIC TELEVISION
DISTRIBUTION

A Warner Co ations Company

WwwWw americanradiohistorv com.
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tainly not conclusive. There was no
promotion ahead of time, and it
was kind of slapped on the air. So
you can look at that either way—
that it was a failure or that it didn’t
have a chance for the audience to
find it. It’s still up in the air. Idon’t
get a sense of a lot of stations being
supportive of the idea. I get a sense
of a handful.”

Sitcom competition

Meanwhile, on the sitcom end,
The Cosby Show, Cheers and
Night Court, of the past crop, are
all effective as indie counterpro-
gramming to such first-run shows
as Wheel in access for the 18-34
demographics, says HRP’s Curtin,
although they don’t compete
strongly in household numbers.
And of the new off-network fall
strips, Who's the Boss? and Grow-
ing Pains, both are doing well in
households, but how they are
stacking up in demos is still too ear-
ly to call.

On indies, which generally repre-
sent only about 10% of the Cosby
licensees, Cosby is performing
quite well in access, according to
von Soosten. “The only complaint

y indies is the price they paid for
it in terms of return on their invest-
ment. Other than that, I think sta-
tions are satisfied with its perfor-
mance.”

At WFLD-TV Chicago, a “satis-
fied” customer of Cosby, which airs
on the indie at 7 followed by A Cur-
rent Affair, Stu Powell, vice presi-
dent, general manager, says that
Cosby took a while to get on track
on the station but ““is moving along
beautifully right now. I have no
complaints about Cosby, although
we didn’t get back what the station
paid for it in terms of value. But
that doesn’t mean the show isn't
any good. It just means we didn’t

pay the right price.” In two recent
November overnights, Cosby did
an 11 rating and close toa 12 in the
other book, with shares of 19 in
“oth  bitron and Nielsen, says
owell.

. to the renewal plan being of-
fered on Cosby by Viacom, Powell
says that as the incumbent, the sta-
tion has been given first crack. At

pol he hasn’t bought the

offer and is considering mak-
Ing a counterproposal, which would

entail ge
what Via

Powel
price Viacom has set 1s consider-
ably lower than the money Viacom
got for the Cosby initial cycle, “but
we paid too much for it initially.”

In any case, Powell says the sta-
tion is adamantly opposed to ac-
quiring A Different World, which
is being offered as an option along
with the Cosby renewals. (See TV/
RADIO AGE, Oct. 30, for details on
Cosby renewal terms.)

Pricing on the renewals of Cosby
is said to range from about 35% up
to 75% of the original Cosby fees,
according to the reps. One of the
stations in a smaller southern mar-
ket was understood to be offered a
deal at the low end of the range,
having paid a hefty price the first
time. At HRP, Curtin says that “in-
dies probably will love the deal.
But an affiliate doesn’t have the
time periods; they can’t really use
the bonus spots. And because they
can’t, that means that part of the
deal is gone, so that leaves just A
Different World and the Cosby re-
newals to think about. Frankly, I
think stations are willing to wait it
out.”

At Katz, Praver says he would be
“surprised” if many stations renew
Cosby before the October books,
which he terms as crucial in deter-
mining their decision. “With Via-
com seeking renewals before the
October books are issued, it leads
me to believe there is some concern
on Viacom’s part. At this point
there are no Cosby demo stories,
there are only household ratings
and shares. A sitcom'’s performance
is based on demo success or failure.”

Shifting access shows

The Cosby station in Los Ange-
les, KCOP-TYV had run the off-net-
work sitcom at 6 p.m. last season,
but now airs the series at 7, fol-
lowed by Night Court, which was
triggered this fall. And, according
to Carol Martz, program manager,
“Once the time changes kicked in,
we were real happy with Cosby. It's
cooking right along. Last season,
the station ran sitcoms from 6-7
and Wheel and Jeopardy from 7-8
p.m.

Martz explains the switch to sit-
coms in access was because the sta-

“We had another year to run on the
contract on both shows, and we
were not willing to renew the multi-
ple-year agreement that King
World was trying to get. KCBS
wanted the shows this year, so it
worked out well for everyone.”

The KCOP upgrading of Cosby
and the launch of Night Court has
increased the access competition in
the market, notes Steve Bell, senior
vice president, general manager at
KTLA-TV, Tribune indie. None-
theless, he continues, the station’s
checkerboard shows at 7:30 contin-
ue to thrive. Last season’s checker-
board fare performed very well,
says Bell. “Last season, our third
with checkerboards, was the best to
date. Collectively, we went up in
market rank and rating, doing an 8,
and were ranked third in the mar-
ket.”

For this season, four first-run
programs are returning, Bell notes.
The most succesful, Out of This
World, on Mondays, is in its third
season, Other returning shows are
My Secret Identity, Punky Brew-
ster and Munsters Today. Added
on Thursday are new first-run epi-
sodes of The New Leave it To Bea-
ver. With the exception of Brew-
ster, the four other series are pro-
duced by MCA TV, says Bell. “The
reason, obviously, is because MCA
is practically the only one produc-
ing first-run sitcoms.”

MCA-TV’s Charles in Charge,
back for its second season as a strip,
airs at 7 p.m. Bell says, ‘‘Last sea-
son everyone was sort of surprised
that this upstart off first-run syn-
dication did so well, getting an 8
rating and being No. 2 or 3 in the
market.” This season, he adds, the
competition expected Charles in
Charge to fall apart, because of
Cosby’s new time slot, and Familv
Ties on KTTV(TV), “but an MCA
ad showed us beating Family Ties
and running neck and neck with
Cosby here.

“So it has gone, to the point
where KTTV moved Family Ties
out of 7 and moved in their own
checkerboard consisting of Adam
12and Dragnet,” two first-run pro-
grams from MCA. KTTV runs
Adam three days a week, and Drag-
net airs the other two nights. m]

Television/Radio Age, November 27, 1959
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Sales Offices: New York Los Ang Dallas
212-492-5500 213-658-6868 305-854-5151 415-421-4848 312-321-1911 214-661-2560
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