
Television DigestWEEKLY

RADNOR, PA. © 1960 TRIANGLE PUBLICATIONS, INC. vAN 1 1 1960 MURRAY 8-3940

Index to Television Digest, 1959: Volume 15

References are grouped into three major categories: General (pages 1-11), Manufacturers & Merchandisers
(pages 12-14), Supplements (page 1). Index attempts to cover only items considered to be of more than passing
interest. Reference numbers following each item designate issue and page of Newsletter in which item appeared.

General

ADVERTISING
NAB ban on use of actors playing medical
men in commerciais, 1:4; Dentyne uses grad-
uate dentist. 7:8

network option-time, 2:2, 3:2, 10:1

Fund for the Republic rating systems study, 2:4

single TV audience measurement system, 2:10,

9" 13
liquor advertising, 2:10, 3:6, 8:8, 21:8, 23:13,

29:10, 32:7 . „
record 1959 highs predicted, 2:10, 4:10, 20:11, 32:8

excise tax on cooperative advertising allowances,

2:13, 7:4, 8:4 & 13. 11:16

subliminal advertising, 3:6 & 11, 15:12. 45:13

Cannes International Advertising Film Festival,

3:9, 25:15
commercial printing sales drop first time in

10 years, 3:10
"peaceful coexistence’’ of all media pleas, 4:2,

9:13
networks & A&P Tea sued for promotional tie-

ins by Peter Reeves Markets Inc., 4:10

spot TV sales of $365,000,000 predicted by Law-
rence Webb, SRA, 4:10; 1959 spot up says
TvB, 24:10

Network business, 4:10, 5:11; weekly network
activity chart begins, 17:6; review of business
in final 1959 quarter, 33:1

"single rate" demand. 4:11, 7:9
'Printers’ Ink’ figures, 5:4 & 16, 8:10, 14:7, 18:7,

23:6, 26:12, 30:8, 31:13, 35:7, 39:11, 44:12, 48:6

tape use for commercials, 5:10, 12:11, 13:18, 24:17
Nielsen report on TV viewing, 6:6
Trendex report on sets-in-use, 6.6; adds 5 cities,

17:6
product identification higher if sponsor’s name

is part of series’ title, 6:6
expenditures of set owners for installation, sets,

electricity etc. vs advertising expenditures on
TV. 6:6

"Instantaneous Audimeter” by Nielsen, 6:10,

17:16, 44:13
1958 ’Printers’ Ink’ totals, 6:10
drug & cosmetic reforms advocated by ‘Adver-

tising Age’ editorial, 6:10
consumers often change minds after being polled
on product preference, BBDO survey finds, 6:11

tax on advertising, 6:11, 11:16. 24:10
auto advertising on TV, 7:3, 14:13, 15:12, 17:16,

18:7, 19:14, 22:7, 23:9, 25:8 & 15, 29:16, 31:13,
35:12, 38:14; steel strike effect, 44:3

TvB network figures. 7:6. 14:7, 17:6, 19:7, 22:7,
23:6, 27:8, 31:8, 36:5, 41:8, 47:10, 51:9

AFA Washington conference, 7:7; convention,
17:16; Washington office, 38:18, 44:12; Educa-
tion & Research Bureau, 49:13

Nielsen’s list of network shows ranking highest
in no. of viewers per sponsor’s dollar, 7:8

Mrs. Roosevelt’s Lever commercials, 7:8, 9:12
best 1958 TV ads as rated by ‘Tide’, 7:9
best radio buy Is "independent" in 41 of top
54 markets says A. W. Dannenbaum Jr., 7:9

more national than local & regional advertisers
buy syndicated film shows reports Zlv, 7:10

Cal. bill limiting commercials length, 8:8. 22:4
top advertisers for 1958, 9:12, 11:7, 24:12, 45:9;
top agencies, 17:7

admen died younger In 1958 than In 1957. 9:12
FTO actions to curb false advertising, 9:12, 10:11,

11:16, 16:21, 18:14 & 19, 20:3 & 13, 23:13,
25:20 & 24, 26:12, 31:14 & 20. 33:17, 37:10,
40:11 & 17, 43:12, 44:20, 45:2, 46:12, 47:16,
49:13, 50:10 & 11, 51:12; "spurious" commer-
cials crackdown, 44:12, 51:6

theater-screen advertising up. following audi-
ence exposure to TV, 9:12

Advertising Age’ categories agencies by volume
of 1958 business, 9:13

TV costs met by Increase In audience size, but
circulation not up for other media to meet
cost rises there. 10:3. 12:14

product sales real test of program’s value says
adman George Abrams, 10:10

industrial advertising on TV endorsed by C. W.
Moore, Armstrong Cork Co., 10:10

1958 viewing higher, Sindlinger finds, 10:11
field pre-testing of TV commercials on fee basis

by J. Walter Thompson, 10:12
spot sales to have another peak year say reps,

11:4, 13:14, 14:9, 20:11; not all sold warns
TvB, 37:10; quarterly reports with list of 100
largest users, 38:15, 50:7; eclipses network
sales, 44:3

network sponsored time at record high, 11:7
"triple-spotting”, 11:4, 12:6, 18:13. 19:12
commercials without legends or "supers" most

effective, 11:16
TV costs & sales in future subject of NAB

panel, 12:14
150 agency mergers & consolidations in 1958,
reports ‘Advertising Age’, 12:14

$4,000,000 gross for 1959 TV commercials, predicts
Robert Lawrence Productions, 14:18; ‘Printers’
Ink’ 1959 prediction, 45:9

sponsor good will boosted by public service
shows and "specials” Schwerin finds, 14:13

copy research skipped by advertisers, agencies
claim, 14:14

commercials improving says FTC’s Charles A.
Sweeny, 15:3

networks have earliest sales season in years,
15:6; network sales activity chart initiated,
17:6; former network advertisers described in
‘Advertising Age’, 15:6

AAAA, 15:11, 44:12
anti-TV campaigns reviewed by Dick Moore,
KTTV Los Angeles, 16:10

first-rate PR job needed for TV-radio says Mike
Santangelo, WBC, 16:10

TvB local sales clinics, 16:10; TTvB services
described, 18:13

Arbitron rating service dropped by Chicago
stations, 16:13; other ARB services, 19:15; N.Y.
subscribers. 33:12. 37:6

brewers endorse TV use, pulling back in other
media, 16:13; regional sponsors of syndicated
shows, 30:14; TV expenditures, 38:18

rating services subject of panel at Academy of
TV Arts & Sciences. Los Angeles, 16:13

factors affecting network selling revealed by
Norman, Craig & Kummel agency study, 16:13

preparation “H” crackdown by NAB board. 17:13,
18:3, 19:11, 20:10, 24:11, 25:3, 29:10

"Evaluating Advertising Effectiveness,” ANA
report, 17:15

Lestoll success story, 17:15; switches to news-
papers in Buffalo, 23:7: Mr. Clean, 49:13

Bureau of Advertising of ANPA, 17:16
summer sales opportunities described by Halsey

V. Barrett, Katz Agency, 18:9

30-sec. spot trend, 18:9, 32:8, 38:18, 41:8, 42:13,
45:12; 8-sec. spots, 48:11

small advertiser benefited by NBC participating-
sponsorship says Hugh Beville, 18:13

report on commercials costs reveals large number
of people needed, 18:14

year’s major trend is blending live action &
animation, says Robert L. Lawrence, 18:16

trend to separate min. & 20 sec. rates, 19:11,
30:14; min. rates raised, 46:14

viewer resistance to commercials increasing.
Schwerin Research finds, 19:14; commercials
regain effectiveness, 2nd study finds, 36:9

top advertisers, 19:14, 39:11
highest dollar volume in spot TV used by paint
& varnish mfrs. in 1958, 19:15

European-produced commercials, 19:17
1958 expenditures by product classifications,

20:10 & 13, 21:8
amount of viewing drops in summer, not number

of viewing homes, reports Nielsen, 20:11
suburban trend favors TV advertiser says Robert

F. Davis, CBS, in ‘Media/scope’, 20:13
emotionally involve consumer with product says
Philip Ehsenberg, Motivation Analysis, 20:13

top advertisers of 1958. 21:7, 33:12; in TV. 23:8
food advertising, 28:11, 33:14; drugs. 38:18;
tobacco, 40:11; perfumes, 42:13

ANA campaign to improve "image" of adv in-
dustry, 21:12; convention, 46:2

Film Producers Assn. Challenges expanded net-
work tape commercial production. 21:12

program ratings need PR improvement, 22:3
2-station showing of “Sea Hunt” in N.Y. boosts

ratings at lower cost over WCBS-TV prime
time, 22:10

negro market report in May ‘Media/scope’. 22:10
talent costs mainly responsible for commercials
costing 207o more ‘Sponsor’ find, 22:17

full-sponsorship of ‘Late Show* by Schaefer
Brewing, 22:19. 24:10; by Coty perfumes, 50:13

daytime TV reaching women, audience study for
TvB reveals, 23:8; Pulse report, 26:9: boon to
small advertiser says ABC's G. Chester, 39:10

separation of advertiser from programming pre-
dicted by John B. Cunningham, not seen by
other ad men, 23:10

TV expeditures buy more audience than Sunday
supplement ads, concludes TvB study. 23:13

trend away from single-sponsorship on prime
time network shows. 24:4

TvB's campaign to "sell TV via TV," 25:10. 40:11
Commerce Dept.'s Advertising Committee. 25:14
toy volume up, 25:14
increased use of music for background. 25:17
viewing higher in multi-set TV homes, 26:9

Supplements and Special Reports Published During 1959
Reference.s are to issue.s of Television Diyest with articles lu'rtaining to documents

Directories

Semi-Annual TV Factbooks (Spring-Summer and
Fall-Winter) with weekly Addenda reporting
current FCC grants, applications, new stations
on air, etc.

Annual AM-I'M Directory of Jan. 1; with weekly
Addenda reporting current FCC decisions, ap-
plications, etc. Listings of all AM-FM stations
by stales and frequencies, all applications by
states and frequencies, call letter lists, etc.

(Includes other North American stations.)

Special Supplements and Reports

FCC's Recommendations to Congress on Allocutions.
Full text, including separate statement by Comr.
Bartley and statistical appendices. (Vol. 15:17).

FCC Proposal to Amend TV Option-Time Rules.

Full text of proposed ruling to cut amount of TV
network option time, with statements by Comr.
Hyde, Craven & Ford. (Vol. 15:17).

Financial Data on Television-Electronic Companies.
Statistical summaries of reports of leading, pub-
licly-owned companies. Prepared by Edgar N,
Greenebaum Jr., financial consultant In elec-
tronics. (Vol. 15:24).

Hound Gopios .Vvuiluhle

('omplt'U* st'ls of the 1951) Trlrvinion
Diyvst Newsletters, nlontr with the
two 1959 TV Factbooks, Addenda and
all Sup|)lenients, can he permanently
hound between embossed hard covers
and be made available on order at $25
per volume.
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51% of all ad dollars in 1958 went to TV says
TvB, 26:12

syndication sponsorship trend is to full spon-
sorship, unlike trend in network, 26:14

farm equipment advertising, 27:9
Lestoil sued by Bert Lahr, 27:16
print media techniques adapted for TV use by
MPO Productions, 27:16

one-station home disappearance, as reported by
Nielsen, 28:7

Bates buys Britian’s John Hobson & Partners
Ltd., 28:11

top 10 ad-revenue grossing personalities reported
by ‘Variety’, 28:11

TvB, a review of activities & status report,

29:11: annual meeting, 45:13; growth, 46:6;

5th anniversary, 47:8
Advertising Assn, of the West, 29:15

use of IDs increasing, 30:14

too many commercials on TV say admen on
‘Printers’ Ink’ executive panel, 32:11

60% use, 40% abuse of TV ascribed to advertisers

by Grey exec. Alfred L. Hollender, 32:11

TV impact pointed up by Peter Pan survey,

32:11; Maiden Form, 35:12
agencies should move into TV production to ini-

prove profit margin says Robert Durham in

‘Sponsor’, 32:13
TvB 6 mo. report on all media, 35:6, 39:9

NBC asks time buyers about effectiveness of

spots in all time lengths, 35:11

TvB chart on newspaper readership, 35:12

new Ohio law takes regulation of advertising

away from 21 independent agencies, 35:12

TvB report, giving network cost per thousand

& media costs per thousand, 36:1

agency vs. producers, list of complaints each

has about other, 36:3

media selling analyzed by ‘Madison Ave. ,
39:10

Advertising Council report on public service

ads, 39:11
late-late programming, 40:6

TvB report on network & local audience, based

on Nielsen & Pulse studies, 40:11

additional markets being monitored by BAR
for handling of spots & commercials, 40:11

Du Pont corporate image improved by “Show of

the Month,” 40:11
networks sign with Nielsen for quick 24-market

ratings after dropping other Nielsen service

after rate increase. 41:8, 42:8

“Cume-Finder” developed by CBS. 41:8

sponsor turnover of TV network shows, study

by ‘Sponsor’, 41:11
international advertising workshop of ANA. 41:13

TV replacing newspapers for petroleum products

says TvB pres. Cash, 41:13

NBC Timebuyer Opinion Panel, 42:13

TvAR daytime TV market study, 42:13

westerns don’t sell goods says Horace Schwerin
and TV Personal Interviews, 42:13

newspapers best for food ads reports ‘Agricul-

tural Marketing’, arousing protests and re-

traction by its editor, 43:3
“Megatown’’ buying concept of WBC, 43:12

trade associations using TV, 43:12

use of new media, 43:12
silent movies used, 43:12
station merchandising important to backstop

advertisers says Emil Mogul to BPA, 44:7

agency profits down because use of TV, with
higher production costs than other media, has
increased says AAAA pres. F. R. Gamble, 44:13

ad agency sponsors Boston program to dispel

“misconceptions” about the business, 44:13

10% increase in 1960 predicted at ANA annual
meeting, 45:9; 12% increase for 1959 seen by
TvB, 46:6

commercials slated for investigation following

quiz scandals, 46:5
“hard-sell” decrease in 1960 predicted by NAB

pres. Harold E. Fellows, 46:12

FTC conference to stop false & misleading ads
on TV-radio, 48:1, 49:2, 52:5

production & programming charges should be

addjed to time charges to give true picture of

TV spending, 48:3; talent charges rising, Niel-

sen figures show, 48:10
mail-order advertising on KNTV. San Jose. 48:10

Corinthian’s “tele-urbia” concept, 48:11

sponsor identification not as important as

“depth of impression” made says George G.
Huntington, TvB v.p.; rebuttal by Horace S.

Schwerin, 49:13
bait-&-switch guide issued by FTC, 49:13, 52:18

toothpaste ad regulation asked by ‘Journal’ of

American Dental Assn., 50:10
supermarket TV-radio tie-in ban by FTC, 51:12

1959 reviewed, 52:3
proofs of advertising claims if required by all

media would stop false claims says F. M. Cone
of Foote, Cone & Beldlng, 52:6

ALLOCATIONS

WJMR-TV, New Orleans, Ch. 13 operation, 1:8,

3:11, 5:8
President’s Special Advisory Committee on Tele-
communications. 1:9, 6:3, 7:1. 9:4, 10:3, 11:4,

14:6
TASO all-industry allocations study group re-

port, 1:9, 2:3, 12:10, 24:2, 29:15, 40:8

TASO directional antenna study, 3:6
space communications allocations proposed by
PCC, 2:10, 5:7

Comr. Lee’s all-uhf proposal, 3:1, 29:3

spectrum space, a review of demands, 4:1, 11:11,
12:3, 14:1, 15:1; FCC vhf “drop-in” decision,
16:1, 17:1, 18:1, 19:2, 22:5, 23:1, 26:3, 31:3,
37:2, 38:6. 39:2

Chairman Doerfer wants more vhf channels, 6:1
vhf mileage separations will be cut by FCC pre-

dicts ABC-TV pres. Oliver Treyz, 7:4
25-890 me FCC hearing, 7:4, 14:2, 17:5, 21:5,

22:21, 23:3, 24:6, 25:6, 26:4, 27:6
multi-city identification granted thru FCC waiver

of rules, 7:4. 18:10, 22:9, 24:7, 27:9, 30:7, 9 &
10, 33:9. 38:6, 39:5. 40:8, 41:9, 52:8

vhf channel squeeze-ins forseen by consulting
engineers, 8:1

radio spectrum use study by House Commerce
communications & power subcommittee, 8:3,
24:4

Assn, of Maximum Service Telecasters, 9:10,
11:12, 12:13. 14:2, 18:1, 19:5 & 12, 45:12, 46:15

FCC recommendations to Senate Commerce Com-
mittee, 11:2, 16:1, 17:1, 24:1

XETV, Tijuana-San Diego controversy, 11:11
Kenneth Norton (Bureau of Standards) mileage

cut proposal, 14:2, 15:2, 16:6. 19:2, 21:3, 35:6
long-range spectrum study by FCC & OCDM,

18*2 31
'

7

KDSJ-’tV move to Lead, S.D., 22:9
Ch. 9 to Baton Rouge from Hattiesburg, Miss.,

23:1, 30:7, 32:7, 33:9, 35:8
all-uhf move backed by Wm. E. ’Whiting of Cal.
Communications Adivsory Board. 25:6, 29:9

Ch. 4 to WTVY, Dothan, Ala.: Ch. 3 to WRBL-
TV & Ch, 9 to WTVM, Columbus, Ga„ 29:6,
36:5

WLBT, Jackson, Miss, site move, 29:10
WVEC-TV, Norfolk, shift from Ch. 15 to Ch. 13,

29:11, 45:12, 46:13
WEAR-TV, Pensacola, moves nearer Mobile, 30:10
Frequency Allocation Board provided under bill

introduced by Rep. Harris, 31:3, 32:5, 39:2,
42:10, 49:20

WITI-TV changed from Whitefish Bay to Mil-
waukee. Wis., 31:7

WKST-TV. New Castle, Pa. from Ch. 45 to Ch.
33 and move to Youngstown, O,. 31:7, 49:6

KSWO-TV, Lawton, Okla. granted move closer
to Witchita Falls, 32:7; protest, 48:7

location of KVIT, Santa Fe, transmitter on
Sandia Crest. 33:5, 50:7

Montgomery-Birmingham-Selma-Tuscaloosa-Col-
umbus (Miss.), 35:5

Lubbock Ch. 5 made educational, 35:5
stations’ views reported by ‘Digest’ survey, 38:4
reevaluation of TV standards, especially for nar-
rower channel width, suggested by Wm. C.
Coombs, Bureau of Standards, and Wm. C.
Boese. FCC, 42:9

ETV vhf in all major markets, requested by
JCE7T, turned down. 43:5

118-136 me reallocations for air traffic control,
43:5

Canadian revisions. 43:5
WOOD-TV, Grand Rapids, Mich., transmitter
move, 48:7

1959 activities reviewed. 52:3

AM (Standard) BROADCASTING (see also specific
networks and Advertising)

AM-F7Vt station totals, 1:1. 27:4
Japanese self-imposed export quotas. 7:11, 17:19
“hi-fi-est” AM is WLW Cincinnati claim, 9:9
Radio Worldwide, new service, 12:9, 25:12
Quality Radio Group. 12:10
Broadcast Pioneers, 12:13
oldest station claims, 15:10
National Radio Month, 15:10, 16:10, 18:13
Class IV station power ceiling raised to 1000-

watts. 15:11
isotopic-powered radio. 15:18
pocket clock-radio, 15:19
daytime stations’ expanded bestg. day. 18:3, 27:6
Radio Free Europe, 18:7. 26:3
auto radios in 9 out of 10 new cars, 18:21
1959 overall gain for radio seen by RAB pres.
K. B. Sweeney. 19:12: local business up, 35:8

vacation promotion s’ogan by NAB is “Look for
a room with a radio” 19:12

WQXR, N. Y., raises rates, cuts no. of spots,
20:10

Japanese radio imports, 20:19, 23:16, 26:18, 35:17,
36:13, 48:18

American Radio Importers Assn. Inc., 20:19
programming changes, 22:7, 44:14
North American Regional and Mexican broad-

casting agreements, 27:5, 28:5; international
treaties, 32:4, 35:5, 42:14

Radio Press International news service, 27:12
top advertisers, 28:11, 29:8, 35:6
1958 set sales, 29:22
listeners outnumber TV watchers says Sindlinger,

32:7, 35:8
independent stations vs network outlets, report
by Adam Young, 34:9

radio & Geiger counter combination. 38:23
clear channel actions. 39:5
‘Wall Street Journal’ analyzes radio station
growth, 39:9

Japanese radio-camera, 40:16. 49:17
Radio Advertising Bureau. 44:14
world-wide broadcasting UNESCO report. 45:19
radio KING, Seattle, finds rock & roll last in

poll, 46:9
Japan’s “check-price” export system, 47:19, 48:18
Radio Press International sold, 48:9

60-sec. spots most popular, 49:8
National Radio Month, 49:8
Fund for the Republic symposium on how radio

is affected by FCC policing, 51:5
Station Sales

KPOP, Los Angeles, Cal., 11:8, 17:13
WCKR, Miami, cancelled, 11:8
WSAI, Cincinnati, O., 12:12
WKDA. Nashville & KNOK, Ft. Worth, sold to
Pat Boone group, 12:12

WAGA, Atlanta, Ga., 13:13, 14:10
KRKD. Los Angeles, Cal., 15:9
WOV, New York, 22:10
KOBY, San Francisco, 28:7
KRNO, San Bernardino, Cal., 28:7
KSPR. Casper, Wyo., sold to KTWO-TV, 29:9
WTP. Philadelphia, Pa., 40:9, 43:6
AB-PT becomes full owner of WLS. Chicago, buy-

ing Prairie Farmer Publishing. 47:9
KGIL, Los Angeles, 47:9
WRUL, Scituate, Mass, short wave sold to Metro-

politan Bestg., 50:8
KX-YZ, Houston, Tex., 51:7

AMERICAN BROADCASTING COMPANY (ABC)

pres. Oliver Treyz reviews ABC-TV position at
beginning of new year. 2:4

AB-PT buys minority interest in The News Ltd.,
principal owner of NWS-TV, Adelaide, Aus-
tralia, 9:7

affiliates pre-convention NAB meeting. 12:8; new
officers, 12:8; board of governors, 43:11

“operation daybreak.” 13:16, 31:9, 43:10
new film series planned, 14:8
financial reports, 14:20, 17:23, 18:23, 31:22. 44:22,

47:23, 48:20
plans greater number of “spectaculars,” 15:16
“Zorro” audience study by Pulse, 15:12
Firestone hour, 17:11 & 17, 18:3. 19:7, 21:6. 22:7.

23:10, 24:7, 25:6. 30:3
phono merchandising by AB-PT. 18:20
affiliates’ “Select Committee.” 21:5
quarterly report to stockholders meeting, 21:6
pres. Oliver Treyz gets “distinguished Bingham-

ton Alumnus award,” 21:11
Olympic winter rights acquired lor 1960, 22:7
part owner of Absinthe House, New Orleans, for
“Bourbon Street Beat,” 22:7

“What’s the Joke?” breach of contract suit by
Maxon F. Judell dismissed, 23:15

“Championship Bridge with Charles Goren,”
27:12

Barnathan named v.p. affiliated stations, 28:7
begins radio syndication, 30:7
promotional support by affiliates of coming sea-

son sought. 31:9
Australian visit of ABC officials, 31:11, 38:14
option time change, 33:7
Doyle Dane Bernbach, new agency, 38:14
AB-PT stock-option for employes, 39:19. 43:19
Am-Par Records buys Grand Award Record

Corp., 40:9
ABC International Div. established. 41:7
WABC-TV “Everything Goes” show, 41:9, 43:15
viewing up, 42:8
AB-PT part owner of French record firm, 42:14
industry’s attempt to please all when criticized
and its apologetic attitude attacked by KABC-
TV gen. mgr. Selig J. Seligman, 43:10

ahead of other networks slightly, according to
Nielson. 48:6

“World of the Mind” series, 49:10
association with 5-country Central American film
network. 49:11

Winston Churchill’s writing basis for series, 51:8

ANTENNAS, TRANSMITTERS (see Equipment.
Telecasting)

ANTI-TRUST (see also Patents and Congress)

Supreme Court upholds International Boxing
Club conviction, 3:5

Justice Dept.’s Canadian patent pool complaint,
3:12. 4:15, 5:14, 15:17

NBC-Westinghouse swap, 5:7, 9:2, 31:7, 39:3, 41:4
option time violates anti-trust laws. Justice Dept.

states in formal opinion, 10:1. 38:4
Admiral sued by Reines Distributor, Albany, N.Y.,

10:16
mergers in electronics fields to be scrutinized by

Justice Dept, this year, 15:19
Justice Dept.’s 1956 settlement of AT&T suit

attacked by House Judiciary committee, 22:4

KTVR Denver “block booking” suit against
Loew’s MGM-TV div., 23:9

Lou Poller’s suit against CBS, 24:7
Jerrold Electronics monopolizes CATV mfg. Jus-

tice Dept, charges, 24:24, 45:24, 47:15, 52:14
ABC sued by Disney over “Mickey Mouse Club”
and “Zorro,” 27:3. 48:6

violation of Paramount anti-trust decree by
majors fixing movie prices charged by Sen.
Langer, 28:5

violations in sales & distribution of hi-fi &
stereo records and tapes charged against Audio
Fidelity Inc., 35:16

TV stations sued by CATV systems, 36:1

United Artists sued by Justice Dept., 38:10
suit filed by Musicians Guild of America, 38:14

RCA anti-trust suit initiated by Philco, 48:17

programming codes of good practice cooperation
by Justice Dept., 51:1
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APPLICATIONS & CPs FOR NEW TV STATIONS

Final Decisions

Mayaguez, PR., Ch. 3, 6:9
Seattle, Wash., Ch. 7 reaffirmed. 8:5, 24:14. 25:6

WMTA-TV, Charleston, S.C. affirmed, 10:8

Los Angeles, Cal,, Ch. 34, 15:10

Waycross, Ga„ Ch. 8. 15:20
Aguadilla. P.R., Ch. 12. 20:6
Bowling Green, Ky., Ch. 13, 41:7

Weston, W.Va., Ch. 5, 45:11

Initial Decisions

Beaumont, Tex., Ch. 12, 45:11

Aguadilla, P.R., Ch. 12, 13:13

Ch. 13 to WVEC-TV. Norfolk, following merger
agreement, 16:11, 26:9

WTEN, Albany, favored for Ch. 10, 33:5

Weston, W.Va., Ch. 5, 38:6
Eugene, Ore., Ch. 9, 40:5
Terre Haute. Ind.. Ch. 2, 50:5
Beaumont, Tex. Ch. 6 case ordered for review on

Court Decisions

out-of-pocket expenses, 5:7, 44:10

WITV, Ft. Lauderdale (Ch. 17), turned down on
plea for Ch, 6. 5:7

KALF, Alliance, Neb. (Ch. 13) remanded to PCC
for hearing. 11:11, 23:4

WAVY-TV. Norfolk, Va. (Ch. 10) upheld. 11:12

transfer of Ch. 12 Ironwood, Mich, to WDMJ-TV
Marquette upheld, 18:4

KTVI, St. Louis, ordered for FCC rehearing, 19:6.

20’3 25'9
Peoria, lii. Ch. 8 case, 20:3
WKBW-TV, Buffalo, affirmed. 22:5
Evansville. Ind. deintermixture, 25:9

WHDC-TV & WVET-TV. Rochester, N.Y. share-
time grants upheld, 40:5

WJRT, Flint (Ch. 12) upheld, 45:10, 48:7

ASSOCIATIONS (not listed under other categories)

NAFBRAT, 1:6

Radio-TV News Directors Assn., 1:7, 21:11

Assn, of Radio & TV News Analysts, 1:7

Federal Communications Bar Assn., 2:9, 50:5
Inter-American Assn, of Broadcasters, 5:9

Radio-TV Executives Society, 6:1, 29:15
Home Free Assn., 6:9. 34:6
National Museum of Bcstg. plan of NAB, 8:8

Assn, of Maximum Service Telecasters. 9:10, 40:8
International Radio Consultative Committee. 11:5

Electronic Parts & Equipment Mfrs., 11:18

Broadcasters’ Promotion Assn., 13:14, 25:8, 42:11,

44:7, 45:11
SMPTE, 14:15, 16:11. 29:15. 39:18, 40:10, 41:10

International Telecommunication Union, 15:5,

29:15, 43:5
Assn, of Electronic Parts & Equipment Mfrs.,

17:22
American Women in Radio & TV. 18:10, 48:15

Assn, of Federal Communications Consulting En-
gineers. 20:11, 23:11

Armed Forces Communications & Eiectronics
Assn., 21:18

Aerospace Industries Assn, new name of Aircraft
Industries Assn.. 21:18

Catholic Bcstrs. Assn., 22:10, 25:9

Broadcast Pioneers, 22:16, 29:15

Radio-TV Research Council, 26:11

TV-Radio Farm Directors, 27:9

National Academy of Television Arts & Sciences,
29:15

Clear Channel Bcstg. Service, 44:14

Joint Electron Devices Engineering Council. 47:19

American Civil Liberties Union. 50:12

Society of TV Technical Directors, 51:10

BACKGROUND
TV auxiliary services, 3:16
rating services, 22:12
The Federal Communications Commission, 35:20

N.Y. tape-commercial producers, 38:12

Federal Govt, supervision of bcstg., 41:6

BOOSTERS & SATELLITES

unlicensed booster, action by FCC, 1:2, 4:5, 5:1,

6:2, 7:2, 8:8, 10:2, 11:5, 13:4, 15:4 & 10. 16:4,

17:5, 20:2, 22:5, 36:3, 44:11. 45:24, 46:3, 49:4

Cox report on boosters & translators, 2:5, 3:5

translator difficulties in getting rebroadcast per-
mission, 3:10

Texan Translator TV Network enters translator
equipment mfg., 9:10; sold to Electron Corp.,
41:11

Mont, law for licensing of boosters, 9:10, 11:5

Idaho bill provided for “TV districts’’ to raise
taxes for govt,-owned best, facilities, 11:13

translator revocations, 13:14, 17:5, 23:5, 30:12
translator relay systems, 13:14, 19:6
Sen. Moss’ CATV-booster bill. 19:5, 36:2, 37:3
no rush in booster construction if legalized says
mfr. Mid-America Relay Systems, 20:2

National TV Repeater Assn., 22:14
Palm Springs, Cal. translators, 37:4
Utah tax for booster-translator service challenged

by CATV systems, 43:20
1959 reviewed, 52:4
Casper, Wyo. hearing held by Sen. McGee, 52:5

CENSUS, TV RECEIVER

Mansfield figures, 9:16
Nielsen projection of ARF 1958 data, 11:3

Census estimates of number of households and
family size, 11:15

ARB “A-Z” study, 12:14

census should include questions on programming
says Oliver Treyz, 19:7

Census Bureau recheck of radio set count, 26:3

Detroit set ownership survey by U of Mich,, 30:18

TV saturation of homes now 867« reports Census
Bureau, 31:20

census to find number of homes with 2 or more
TV and radio sets, 34:17

CLOSED-CIRCUIT “MEETING” TV

Eidophor, Ciba subsidiary, 1:2. 3:8, 22:14
tape used for business meetings. 5:10, 6:11, 47,15
new common-carrier microwave system lor color
TV coverage requested by Teletalent, 9:10

“moderately-priced” system made by Sylvania
for ETV & business use, 10:15

cost estimates by Oiantview TV Network, 11:15
Television Communications Inc., new production

firm, 13:6
TelePrompTer Corp, had 1st rate card, 16:13
used for surplus property sales, 30:12. 35:9, 41:11
Ford usfes to introduce new Falcon, 34:20
’’Scanoscope” rate card. 34:20
use on cargo planes at Andrews Air Force, 34:20
non-network TV tape show by Tyrex Inc. for tire

dealers, 37:7
Ideal Toy Corp. uses WOR-TV, N.Y. for sales
meeting instead of closed-circuit, 37:9

preview of new TV season by ’TV Guide’, 37:9
1959 activities reviewed, 52:4

COLOR
Eidophor big-screen projector, 1:2, 30:12
RCA promotion, 8:12, 11:17, 13:20, 31:20, 38:20
& 23, 45:3

NBC colorcasting, 9:7, 23:6, 36:5
color TV set owners twice as likely to watch

color show as others on black & white, 10:16;
additional data from NBC-TV survey, 26:8

Japan enthusiastic 10:18; set production, 31:19
sales break-thru on sets in l'A-2 years says Mort

Farr, 14:16
RCA exhibit at Moscow fair, 14:18, 15:15, 35:15
Philadelphia public reaction to color set owner-

ship study by Karl H. Stein. Temple U, 16:20

color set servicing 2579 of RCA Service Co’s con-
tract income, 16:22

sales reported by RCA’s Frank Folsom, 18:18

service technicians to have color sets in homes,
aim of RCA campaign, 20:20

set financing by consumers Increasing rapidly
says Selmer Solem of Appliance Buyers Credit
Corp., 20:22

Admiral sets, 22:20 23:17. 26:16, 35:16. 40:16
no. of color-equipped stations, 23:6, 37:2
color tape of Perry Como show to Japan, 23:11
how stations can boost color development, sub-

ject of meeting called by Roger Clipp, 26:9
2-color system of Dr. Edwin Land, Polaroid Corp.

pres., 27:19, 32:2, 34:8 & 16, 40:8
Russians ahead of U.S. in color TV claims Khru-
shchev, 31:11

Mort Farr, on “What’s Wrong with color TV”
in ’Electrical Merchandising’, 33:17

monochrome “Electronic Color Effects” process
developed by RCA, 34:2, 40:9

RCA color tape recorder to Japan, 43:15
National Color TV Month, 43;17
Crosley Bcstg. ’s low-light colorcasting, 44:9, 49:8

Receivers

sets-in-use. 11:17
set mfrs. (in addition to RCA), 11:17; Packard-

Bell 48:17
30,000 sets in Philadelphia area claimed by Ray-
mond Rosen & Co., 15:17

sets-in-use estimates reported in ‘Digest’ ques-
tionnaire, 38:5

sales increasing, 44:18; 3079 ahead of 1958 says
RCA exec. v.p. P. J. Casella. 50:18

RCA & Admiral say orders exceed expectations,
but other mfrs. not building coior sets, 45:3

Station-equipment

la. State College system for modifying mono-
chrome cameras for color, 13:12

Tri-Color Tubes
Lawrence tube, 9:17
new single-gun color system reported by Andro-
meda Inc., Kensington, Md., 15:17

COLUMBIA BROADCASTING SYSTEM (see also
CBS Inc. under Mfrs.)

Program Consolidation Plan for radio, 1:8, 30:8
grants to colleges of women employes. 1:10

annual summing-up. 3:8

"The Business of Sex” radio program, 4:16, 5:5
TV affiliates conference, 8:6, 9:6, 12:8
financial grants to writers, 8:7

“Late Show” on WCBS-TV, a summing-up on 8th
anniversary, 9:14

CBS-TV tape-commercial activities, 9:14

news & public affairs feilowships, 13:6
grants-in-aid to writers, 13:6
program on money management. 14:7

taped public service programs, 15:6
BMI shares turned back, 15:7
financial reports, 16:22, 46:22
“minimum buy” rate, 17:6
Lincoln Center (N.Y.) contribution, 17:7
exhibit of live production techniques, 18:14
hour-long news shows, 19:3
Hubbell Robinson resignation, 21:11, 22:2, 23:6,

24:8, 26:11, 27:7; Oscar Katz succeeds him,
33:6; other resignations, 47;13, 49:15

Sid Caesar contract, 23:10
o&o “image” subject to study by Institute for

Motivational Research Inc., 26:8
effort to reopen Russian bureau and have Rus-

sia’s Kozlov on “Face the Nation,” 27:15;
Moscow news bureau reopened, 47:10, 48:14

programming plans tor new season, 34:5
sued with “Playhouse 90” by Titus Haffa, 39:6
network discount changed, 40:9
Sig Mickelson named pres, of CBS News, 41:7
radio network expected to show profit in 1959

4th quarter, 41:8
programming poiicy changes after quiz scandal,

42:2. 47:3, 49:3, 50:2, 51:8, 52:14
“Person to Person” visit with Mae West can-

celled, 42:15
Pacific Ocean Park sold, 44:11
Louis G. Cowan resignation, 44:11, 49:11, 50:9,

51:8
“Population Explosion” program touches on

birth control. 46:9
workshop to develop professional writing, 47:13
oil exploration under Los Angeles property, 48:6
affiliates & CBS management study TV’s respon-

sibiiities, at Washington conference, 52:16

COMMUNITY ANTENNA SYSTEMS

criticized in Cox report to Senate Commerce
Committee. 2:6

operators of 2 or more CATV systems, 2:12

sales of CATV systems, 2:12, 8:8, 13:14, 18;11,
9*1 -9 4Q‘4

NCTA, 2:12, 11:13; convention, 23:11, 24;16, 25:3, '

26:1 & 11; membership, 38:7
KXU-TV, Helena, vs Montana Microwave, 3:8, ,

7:2, 8:5, 21:5, 28:8, 32:7, 33:5
microwave grants, 24:6, 26:1. 30:6 & 12, 48:12 t

new systems, 11:13, 25:11 ••

roundup, 14:4, 40:4
FM background music service added, 14:11, 15:10

FCC recommendations to Congress, 15:2, 16:5,

17:5 36:2; reconsideration, 43:4, 46:3, 48:12

discontinued systems, 19;10, 25:11, 28:8, 29:13

definition by FCC, 17:5

court suit on “property rights” by Salt Lake City

stations, 18:2. 20:9, 33:9
NCTA asks Congress to pass law putting CATV
under govt, regulation, 18:2

,

Canada’s NCTA, 18:11, 21:11

Sen. Moss’ CATV-booster bill, 19:5, 26:5, 35:4,

37:3
pole rental increase by N.Y. Bell upheld by N.Y.

Public Service Commission, 22:14

Sen Pastore’s subcommittee hearings on CATV.
boosters, etc., 24:6, 25:11, 27:2, 28:2, 29:4, 44:9

CATV-booster bills, 24:6, 36:2, 38:5 ,

translator & booster competition discussed at

NCTA convention, 26:5 <

Nacogdoches, Tex. system demand by KTBS(’TV)
there, 27:10

Canadian growth, 28:8
KSPR-TV, Casper, Wyo., quits, saying CATV

forced it off air, 30:5
FCC travels West to study CATV, 30:12, 32:5

Bing Crosby & Phil Harris own part of Cal.

syst6m< 33 '9

Ukiah, Cal. system burned out, 34:20

Tupelo. Miss, system furnished Memphis signals

by WTWV, Tupelo, 37:7

licensing of CATV favored by respondents to

’Digest’ questionnaire, 38:5
non-profit system in Renovo, Pa., 38:7

CATV Associates Inc. brokerage firm, 40:19

Westbury Electronics, CATV mfr., sold to Inter-

continental Electronics Inc., 45:24

“ad hoc” committee to study problem of CATV,
boosters & small town TV stations, 47:15, 48:12

1959 activities reviewed, 52:4

Casper, Wyo. hearing held by Sen. McGee, 52:5

ONGRESS
industry hearings scheduled by 36th Congress, 1:3

House Commerce legislative oversight subcom-
mittee. 1:3; report 1:5; Dr. Schwartz’ book,

5*7 7*3. 9i4

Cox report to Senate Commerce Committee, 2:2,

3:5
bills prohibiting subscription TV, 2:5, 4:5. 5:5,

8:4, 9:4, 10:5, 12:4; FCC plans test, 13:3, 15:3

bills granting Federal aid to states for ETV, 2:5,

3'6 & 10, 4:5, 5:3, 6:4, 7:4, 8:4, 9:4, 16:3. 18:3.

20:3, 21:9, 23:2; field study by House commit-
tee, 24:5; reconsideration, 47:24

bill exempting uhf sets from excise tax, 2:5, 5:5

“Federal Conflict of Interest Legislation” study

of House Judiciary anti-trust subcommittee, 2:5

bill granting all reporters right to keep news
source secret, 2:7

3-network “association” proposed to fight govt,

anti-network actions, 3.2 i

i
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bills for sovt. ethics, 3:6, 5:5, 8:3. 12:4 18:3. 21:4,

23:3, 24:3, 30:2; FCC’s Doerfer summarizes
effects of bills on his agency, 42:9; Sen. Carroll
moves to ban •'influencing” of PCC & other
agencies. 44:9

bill giving FCC cabinet status, 3:6
bill exempting small TV & radio stations from
wage-hour law, 3:6

bills for federal fair trade law, 3:14, 8:4, 9:4,
11:18, 12:18, 13:20. 18:21. 20:21, 30:19

bill for Office of Federal Admin. Practice, recom-
mended by American Bar. 4:5, 20:4, 44:9, 47:14

bill to open House hearings to TV & radio, 4:6
ratings inquiry by Senate, 4:6, 19:7. 47:6 & 8

House legislative oversight subcommittee, 4:7,

5:5, 7:4, 8:3, 9:4, 15:4, 20:5, 21:4, 22:4, 26:2,

29:6, 39:4
Senate & House committee membership, 4:7, 5:6,

21:4, 35:4
bill proposes ham network as auxiliary to mili-

tary communications, 5:5
Senate Judiciary Committee investigation of
admin, practices, 7:4, 10:5, 28:5, 47:13

House Commerce communication & power sub-
committee study of radio spectrum, 8:3, 9:4,

10:3, 11:4, 13:3, 14:7, 19:3, 22:4, 24:4
bill for FCC regulation of networks, 9:4
costs of TV-radio investigations, 10:5
Radio & Television Gallery new name for old
radio gallery, 10:10

critical of possible fraudulent advertising, 10:11
code of ethics printed for govt, agencies. 11:4
Rep. Evins critical of White House influence on

regulatory govt, agencies, 12:4
TV time-selling practices investigated by House
Small Business subcommittee, 12:4

investigation of foreign TV & movie production
asked by Hollywood unions, 14:7. 19:3, 25:16,

39:14, 40:13: bill prohibits use of foreign-made
sound tracks, 23:3

bill to expand operating time of daytime radio
stations, 18:3. 19:11

Sens, Douglas & Proxmire demonstrate non-skid
wax for news cameras, 20:4

Senate rules on TV-radio coverage, 21:4
resume of status of TV-radio legislation, 22:1
bill to relax appeals from rulings by FCC and

other agencies, 23:4
“Ex parte” rules asked by FCC-industry panel
convened by Rep. Harris’ subcommittee, 25:2

bill making criminal offense of malicious damage
to communications facility, 28:5

advisory council on admin, problems of regula-
tory agencies formed by Rep. Harris, 29:6. 30:5

fines & jail terms provided by law to back up
FTC cease-&-desist orders, 29:21

bill providing for TV-radio station ownership by
Russia in U.S. and vice versa, 31:5

quiz show investigation. 31:5. 32:2. 33:4, 34:4,

37:3, 40:1. 41:2. 42:1, 43:1, 4 & 8, 44:1. & 4, 45:2,

48:3: report in ‘Life,’ 46:8, 50:6
Senate Commerce Committee approves 7 FCC

procedure revision bills, 32:6, 33.3, 34:4
admin, agencies’ need for revision pointed out

in letter by Louis Hector, resigning from CAB,
39:2; rebuttal by FTC’s Kintner, 46:5

resolutions calling on Hollywood to keep from
misrepresenting u.S. in exported movies, 33:4

Senate Commerce Committee gets historic NBC
microphone. 35:6

Congressional TV coverage proposed in resolu-
tion. 36:4

“Freedom of speech” Senate watchdog commit-
tee, 38-3, 39:4, 42:10

House Small Business Committee checking com-
plaints that small advertisers can’t get prime
time, 40:11

payola investigation, 44:2, 45:1, 46:8, 47:6 & 17,

48:1, 50:6
Sen. Magnuson tells bcstrs., FCC & FTC to

"clean up” programming, 47:5. 48:1

House Ways & Means Committee hearings on tax
law revisions, 49:13

bill requiring TV & radio sets with foreign parts
to be marked as to producing country, 49:20

review of 1959 activities, 52:1

“DO YOU KNOW THAT . .
” (see Personnel)

EDUCATIONAL TV

"Continental Classroom.” 1:4, 3:8. 11:7, 13:6,

16:17. 17:7, 22:11. 29:22, 36:12, 38:6
“Reading Program” to curb illiteracy in Caro-

linas by Charles Crutchfield stations, 1:8

Cal. Teachers Assn, decries all-TV closed-circuit
film Instruction at Compton (Jr.) College. Los
Angeles, 2:8; students also opposed. 25:11;
'Wall St. Journal’ report. 37:5

Hagerstown Md. study, 2:8, 13:5, 25:11

used to Improve “slow learners” at Ft. Gordon,
Ga„ 2:8

future expansion seen as source of business for
equipment suppliers, 2:8, 8:11, 19:9, 31:24

Florida plans network, 3:4

U. of North Carolina’s Master of Arts in Commu-
nication degree, 3:10

audio-visual re.search funds under National
Defense Education Act. 4:11. 10:18, 11:13, 13:5,

22:11. 28:8, 35:19, 45:23, 49:23

Ohio ETV network plans, 4:11

Educational TV & Radio Center, 4:11, 14:11, 23:5
NAEJB officers, 5:9; TV-radlo research grants,

10:10, 11:13; Industrial members, 29:13

Ch. 12, Wilmington, Del. for ETV. 6:4, 21:7
important tool, but no teacher substitute, con-

cludes NEA seminar, 6:15
N Y. ETV appropriation. 6:15, 16:17, 35:19
Venezuelan experiment, 6:15
John P. Cunningham, pres, of Cunningham &
Walsh, urges adv. & bestg. assns. to lead cru-
sade for more ETV, 7:3; reactions, 10:17; at
Ohio State U. Institute, 19:9

students learn better with TV than by conven-
tional methods, 7:5, 11:13, 23:5. 27:12, 31:24

Motorola’s “Classroom 21” set. 8:11
specifications for classroom sets outlined by two

experts in field, 8:13
cities with in-school TV listed, 8:13
M. A. & Ph.D degrees offered by Syracuse U. in
TV, only U.S. graduate school, 9:11

Mass Communications History Center, Madison,
Wis„ 9:11

Cortland County, N.Y. experiment, 11:13
Kan. legislation, 11:13, 13:5
“Lamp of Knowledge” WBZ-TV, Boston, proj-

ect. 11:13
network for NE U.S., 13:5. 31:24
Washington conference of National Educational
TV & Radio Center, 13:6, 14:11

improved TV teaching subject of 3 Boston pilot
films, 15:20

One N.Y. station going non-commercial by 1964,
predicts John F. White, 15:20

META programming on WPIX, N.Y., 16:17, 19:9;
review of 1st year, 23:5; 2nd year, 37:5

CBC programs on WGBH-TV, Boston. 16:17
beginning Russian on WTOP-TV, Washington,

16:17, 35:19
homework vs TV viewing survey in Mahtomedi,
Minn., 17:7

U. of Mich, film programs, 17:7
Sioux City, la. sociology class, 17:7
Gilbert Seldes heads U. of Pa.'s Annenberg
School of Communications, 17:12

spelling bee on WSFA-TV, Montgomery, 17:12
Lincoln Center for Performing Arts, N.Y., 17:14,

18:6
Ohio State U. Institute, 19:9
college credit courses, 21:9, 35:19, 36:12, 37:5,

38:6, 39:20, 45:23, 46:9
how, not if, is question now, joint report by Ford
Foundation & FMnd for Advancement of Edu-
cation says, 22:11

KQED, San FYancisco, fund-raising, 23:5; school
use, 47:24

U. of Texas tape series for commercial stations
“Science Close-up,” 23:5

Boston U.’s School of Public Relations & Com-
munications scholarship. 23:11

medical & dental courses. 25:11
video tape equipment lor all ETV outle’s to be
provided under Ford Foundation grant. 26:5;
ETV tape network. 33:3, 37:4, 39:20, 44:24

Va. ETV commission. 26:6
Lon? Island Agricultural & Technical Institute

finds ETV unsatisfactory, 26:6
radio grants by NAEIB-NET, 26:6
illiteracy attack, 27:12, 38:6
electronic test grading machine, 27:22
Fund for Adult Eklucation’s “Public Responsibil-

ity” program. 28:8
Kansas City test, 28:8
Neb. TV-correspondence study program. 28:8
business aspects of bestg. should be taught broad-

casting students says FYank Tooke, WBC,
29:10; college bestg. course on TV. 37:8

Fund for Adult Education grants, 29T3: Fund
for Advancement of Education grants, 48:11

NAEB gets grant from Kellogg Foundation, 29:13
NYU Center for TV teaching. 31:24
need for educational stations outlined by Rep.
McDowell, 31:24

upper Midwest regional ETV network study by
NAEB, 31:24, 48:11

12-program pilot of Fund for the Advancement
of Education. 34:9

’Sunrise Semester,’ 34:9
N. Y. City Planning Commission holds ETV hear-

ings, 35:19
electronics seen replacing textbooks by prof.
John H. Chilcott in “The High School in 1985,”
35:19

NAEB criteria for grants. 35:19
director-producer functions subject of NAEB

meeting, 35:19
study of ETV effectiveness in urban & rural

schools, 35:19
central Pa. network for language instruction
dropped for lack of funds. 35:19

300% increase in audience response to KFMB-
TV. San Diego, ’TV Classroom,’ 35:19

WBOC-TV, Salisbury, Md. carries ETV courses
lor Delmarva schools, 35:19

Washington ETV network meeting, 36:12, 37:4

NAEB convention, 37:5; membership & program,
40:20. 47:24; constitution. 45:23

KIRO-TV programs 30-min. Kindergarten when
budget eliminates class from Seattle schools,
37:5

TV installations at medical schools, reported by
Council on Medical TV, 37:7

European trip by John F. White, pres, of
NET&RC, 38:6

Hoffman’s classroom receiver, 38:6
Mrs. Roosevelt on ’Prospects of Mankind’ pro-
gram. 38:7, 39:20

Canadian in-school programming. 38:7
beginning German taught on closed-circuit by

U. of Texas, 39:20
NBC's “Briefing Session” on 42 ETV stations,

39:20
solves space problem for large UCLA enrollment,

39:20
subscription ETV advocated by ex-Sen. William
Benton. 40:20

most effective ETV programming for children,
subject of study by National ETV & Radio
Center and 6 stations, 40:20

U. of Utah translators to originate most of own
programming. 40:7

broadcast training inadequate in colleges says
RAB’s Warren Boorom. 41:9

stratovision for inter-state network planned by
Midwest Council on Airborne TV Instruction,
42:3, 47:24. 29:20 & 23, 52:14; bandwidth reduc-
tion also to be tested, 43:20, 44:24

teacher talent search, 45:23
Ore, high school seniors told of TV-radio job

opportunities, 43:11
NAEB convention told TV opens way to massive
upgrading in quality of education; other high-
lights, 44:24

Adler asks FCC to change rules to permit multi-
translator ETV use, 44:24

U. of Ala. communications scholarship, 45:13
amount of programming on commercial stations,

46:3; commercial station leading in amount of
ETV programming. 49:8

abstract science programming difficult. 46:9
national network envisioned by RCA's Gen. David

Sarnoff, 47:24
French taught on CBC-TV, 47:24
1959 activities reviewed, 52:5
awarding degrees for home TV students foreseen
by Dr. John E. Ivey, 52:14

ELECTRONICS. GENERAL, Non-TV

1959 output predicted, 1:12, 20:1, 22:21
“gadgetitis” in electronics design criticized by
EIA pres. David Hull, 3:14

$15 billion plus sales in 1959, predicts RCA pres.
John L. Burns, 4:14

100 top military contractors, 4:14, 31:20
$11.5 billion factory sales in 1965 says H. Leslie
Hoffman, 11:19

EHectronics Small Business Council, 11:19
$350,000 000 1960 contract budget of National
Aeronautics & Space Administration. 12:19

7 firms with over billion of 1958 sales, 13:20
govt, survey of production capacity of electronic
end equip. & microwave components, 16:20

“soaring sixties” foreseen by Sylvania’s Don G.
Mitchell, 18:19

Renegotiation Act amendments on govt, con-
tracts, 18:21

govt, restrictions hampering defense work by
industry. 19:21

Greenbaum financial report, 20:2
Japanese imports, 20:19; total electronics output,

39:15, 41:16
“Innovate & automate” to meet threat from Jap
imports, says GEs Ralph (Jordiner. 20:20

electronics production census. 22:21
Star Valley Electronics Inc. formed, 27:21
House Armed Services subcommittee studies em-
p’oyment of retired officers by electronics
firms. 29:20

Videograph duplicating system made by A. B.
Dick Co.. 29:21

molectronic devices seen leading to sweeping
changes in industry, according to ’Business
Week.’ 31:20

100 largest foreign firms. ’Fortune’ ranking, 32:17
1959 output predicted by Commerce Dept., 34:16
industry wage survey by Labor Dept., 35:15
Russian electronics industry. 39:15. 40:16
noise power amplifier developed by Electronics
Development Inc., Tampa, 48:18

Federal Machine Tool Co. sold to Houston Fear-
less Corp., 48:19

1960-70 predictions by Motorola execs., 49:20
facsimilie business growth. 49:21
1959 & 1960 record years says ETA, 51:13
$27 billion in 1970 says Sylvania’s B. K. Wick-
strum, 51:14

ELECTRONIC INDUSTRIES ASSN. (EIA)

multiple TV set promotion, 12:17, 14:16
parts div. reorganization. 13:21
magnetic tape section, 13:21
membership, 13:21
Buying Index of Distributors, 16:22
committees. 17:22. 21:1 & 16. 30:19
National Missile Industry Conference, 18:20
convention, 20:20, 21:1 & 17; officers, 21:18
consumer products div. to form TV. radio, phono
& other sections. 22:23

semiconductor standards & marketing data col-
lected in collaboration with NEMA. 32:17

fall meeting. 37:15. 39:15, 16 & 18. 40:17; winter
meeting, 49:20, 50:17

standards for electronics. 38'21; for hi fl, 39:15
PR campaign to clear up confusion over stereo
under consideration, 48:17

“Buy American” campaign. 49:20
Industrial electronics marketing conference,

49:21; first conference on selling electronic
equipment systems, 52:1$

4



EQUIPMENT. TELECASTING
Antennas

WLEX-TV Lexington, Ky. tower crash, 4:11, 9:9
tallest towers. 4:11, 7:6, 9:9, 21:3, 23:5, 27:4, 44:8
KTVI, St. Louis, tower down. 7:5. 28:9
Baltimore’s candelabra. 13:14, 19:12, 31:10
Tokyo’s tall tower, 18:8, 49:24
regulations on painting towers, 40:5, 42:10, 46:15

Cameras
GE low-Ilght-level Image orthlcon tube, 8:13
new Marconi camera giving improved picture, to
be used by CBS-TV in re-equipment, 12:8

new zoom lens produced by BBC and Taylor.
Taylor & Hobson, 14:11

Marconi Mark IV camera distributed by Ampex,
28:5, 40:3

RCA large orthlcon camera tube. 29:10
EMI imported by Telechrome. 51:7

Transmitters

PCC type-accepted list revised, 12:8, 40:4

Miscellaneous

GiantView Electronics’ big-screen equipment for
closed-circuit, 1:13

electronic volume-level adjuster for sound devel-
oped by CBS, 3:8

CBS unveils VideoScene system to blending
actors with still or movie background. 6:16, 7:7

GB studio-equipment leasing plan, 11:11
complete TV station automation equipment
shown by Visual Electronics Corp.. 11:11

test signals in blanking period, 15:10, 38:6
faster color film will lower production costs say
Kodak officials, 19:15

Fairchild Camera <Ss Instrument Co, developing
equipment to transmit photo from missile in
flight. 21:18

type-approved TV monitors not mandatory until
1960. 22:5

automation at KETV, Omaha, 22:10
automation adopted slowly by stations, 24:3
portable TV & radio use on planes may be
banned because of interference, 43:17

EXPERIMENTAL STATIONS
WTEN, Albany, Ch. 10 booster, North Green-

bush, N.Y., 7:4, 13:14, 14:11
WFBG-TV, Altoona, Pa. seeks Ch. 10 co-channel

authorization, 7:6, 11:14, 12:12,, 29:11
WINR-TV, Binghamton, N.Y. uhf on-channel

booster, 26:5, 34:20

FEDERAL COMMUNICATIONS COM.MISSION
(FCC)

option time action, 1:4, 2:1, 3:2, 10:1, 15:2, 17:3,
18:5, 21:5, 28:7, 31:2, 32:1, 38:4

staff changes, 1:6, 2:9, 12:13, 14:12, 24:16, 49:14
year-end report by chairman Doerfer, 1:9
Cox report recommendations, 2:2, 3:5
license renewal form revision, 2:10, 6:5, 8:5, 9:5,

10:9, 12:8
Miami Ch. 10 case, 2:11, 3:11, 4:8, 8:4, 13:13;
Mack-Whiteside trial, 5:8, 15:3, 16:7, 17:4, 18:5,
19:6, 20:5, 21:5, 22:5, 23:5, 24:7, 25:6, 26:5, 27:6,
28:5, 32:8, 37:3, 40:5, 44:10, 45:10, 46:5, 50:5,
52:16

Boston Ch. 5 case, 2:11, 4:8, 5:8, 8:1, 9:6, 10:9
11:6, 15:9, 29:4, 30:7, 37:3, 39:1, 45:10, 48:7

Comr. Lee's all-uhf proposal, 3:1
multiple-ownership—see network study,
network study. 3:2, 6:1, 7:1, 9:2, 15:2, 25:14 28 2

44:10
post-grant protest procedure, 3:11, 6:5, 19:4
appropriation, 4:7, 20:5, 27:6, 30:7
Indianapolis Ch. 13 case, 5:7
chairman Doerfer wants more vhf channels, 6:1
network program ”tie-in” study. 6:1, 9:2, 15 2

16:8, 19:2, 26:12, 28:2
Communication Act changes on transfers &
"payoffs” opposed by Doerfer, 6:1

Springfield-S't. Louis deintermixture, 6:16 27 6
37:3, 51:3

' ’

‘MacFarland letter” may be waived by appli-
cants unaer new rules. 8:5

Miami Ch. 7 case, 9:6, 14:10, 37:3
Comr. Hyde's reappointment, 13:4, 16:4, 20 6

21:5, 22:3, 23:4, 25:13
Orlando Ch. 9 case. 13:13, 14:9, 20:5, 31 6 33 4

37:3, 42:10
’ ’ ’

upheld by court in renewing license of radio
WBBF, Rochester, N.Y., 14:9

network aflEiliation regulations, 15:2
stricter cut-off dates for speeding AM applica-

tions, 15:5, 18:5 & 10, 19:6, 20:6, 21:2; FCBA
meeting on processing applications, 49:6, 50:5

Communications Act amendments. 16:6, 32:6
AM-FM transmitter type-accepted list, 16:7
taking action on major Issues, 17:2
rules & regulations in loose-leaf form, 17:5, 23'4

34:4. 38:6, 43:5
towers for TV & radio remain under FCC, ex-
cluded from Federal Avaiation Agency ’pro-
cedures, 18:4

Beaumont Ch. 6 case, 18:5
temporary 3-year license to stop sale “traffick-

ing,” 19:4
NAB requests relaxing of rules to permit “teaser”

ads. 21:5, 25:6, 37:4

Atlanta AM-FM stations license renewals held
up for program “Imbalance,” 21:5, 24:14. 29:9

”ex-parte” discussions—views of chairman Doer-
fer outlined before FCC Bar Assn., 22:2; FPC
bars private talks between its commissioners
& outsiders on pending cases, 23:3, 35:3

waiver of requirement of operator on hand at
vhf boosters requested, 22:5

25th anniversary for Communications Act, 23:5
revokes CP for KAKJ, Reno, Nev.. 23:9
WLBT, Jackson, Miss, license renewal protest
by NAACP, 27:6

programming likes & dislikes of Comrs., 28:4
Carroll economic-injury decision, 28:6, 30:5
dear-channel AM proposal, 30:6
tenure of Comrs. extended until successors are
ready to take office under bill Introduced by
Sen. Magnuson. 31:5

TV stations reprimanded by letter as licenses are
renewed, 32:8

liberalizes microwave rules. 33:4
mail complaints analyzed, 33:5
National Defense Executive Reserve, 34:4
report on tracking down interference, 35:3
falsehoods by New Orleans AM applicant, 35:6
new rules on AM-FM bandwidth definition, 36:5
duopoly waiver requested by 'WSLS-TV, Roanoke,

denied, 37:4
Kohler strke hearing program source must be

identified, stations are reminded, 37:4
composite week to be used for license renewal

forms. 37:4
Comr. Hyde at ITU conference, 40:10
networks ordered to leave national TV spot rep-

resentation of non-o&o stations by 1962, 41:1,

45:9, 49:10
chairman Doerfer fears FCC may be forced into

greater control over programming. 42:5: ’U.S.
News & World Report’ quotes him on plans
to improve programming, 44:10

Barry-Enright ownership of radio WGMA,
Hollywood. Fla. studied by FCC following quiz
scandal, 44:10, 49:7

investigates influence of networks & ad agencies
on filmed TV programs. 45:16

programming investigation, 46:1, 47:2, 48:1, 49:1,
50:1, 51:1

payola investigation, 46:13, 49:1, 50:2, 51:6
reminds Japanese radio mfr. about radiation

limits, 46:21
right to assign frequencies for classified military

use upheld by court, 47:14
clandestine radio opposing Cuba’s Castro from

Florida Keys silenced, 47:14
Chairman Doerfer approves 3 ways to improve
programming, 50:3

license renewals of Cal. AM’s held up 50:5
1959 activities reviewed, 52:2

FILM
Loew’s Inc. spinoff separating radio WMGM and

theaters from movie maker, 1:14, 11:14
TV film production of $105,000,000 in Hollywood
in 1959, says Dave Kaufman in ’Variety,’ 2:8

firms changing to tape, 5:2, 7:9, 8:10, 32:13
new syndicated series, 5:11, 7:9, 9:14, 11:16,

12:15, 16:16, 24:18, & 20, 29:19, 30:15, 31:17,
34:13 & 14. 35:13. 37:11, 38:11, 41:15, 42:15 &
16, 43:15, 45:15. 47:13, 48:14, 49:15. 50:13

syndicated re-runs, 5:11, 10:13, 11:16, 17:18,
23:15, 25:16, 27:17, 43:15, 44:15 & 16, 46:17,
50:13

Pyramid Productions sold to Buckeye Corp.,
Ohio, 6:11, 33:20: Transfilm to Buckeye, 14:19

N.Y. commercial & program production, 8:10
Guild Films makes deal to distribute Hal Roach
Studio TV properties, 8:14

Warner Bros, buys 160,000 shares held by Serge
Semenenko, 8:15

new network series, 9:14
mergers of film syndicators with commercial film
& tape producers, 9:14

Loew’s sued by David O. Selznick for 50% of TV
earnings by MGM features, 9:18

Screen Gems plans to buy TV stations; other
producers with outlets, 12:12; SG buys KTVT,
Salt Lake City, 30:10, 31:11, 34:7

production costs rising, 12:15
Pilot films, 12:15, 13:8, 16:17, 19:16, 27:17, 29:18,

40:12 & 13, 41:14, 43:14, 44:15 & 16, 47:13,
49:15, 50:12, 51:11, 52:13

syndicators investigate home movie market, 12:15
Revue Studios, 13:18, 41:14
Hal Roach studios, 14:14, 15:15, 27:17, 28:12;

Valiant Films takes over distribution, 47:13
telefilm exports, 14:15, 18:16, 24:18, 26:14, 28:13,

29:19, 30:2, 31:15, 35:13, 38:18, 39:14, 40:3 & 13,

43:15, 45:15, 47:13, 49:15; foreign sales barriers,
46:2, 48:12

all major studios in TV film production, 16:3
late John Barrymore’s 10% in 3 Warner Bros,
movies sold, 16:16

Screen Gems 10-year growth, 16:17; programs-
for-time barter, 23:14

Loew’s Inc. becomes Metro-Goldwyn-Mayer
Corp., 16:24

Four Star Films leasing space at Republic, 18:16;
can’t buy studio, 49:16

Victor Industries, aluminum mfr., buying film
libraries, 19:17

Revue Productions leads in series production for
new season, 20:14

West Coast telefilm production record, 21:13
injunction by Ben Bogeaus to stop RKO from

distributing his movies, 22:15, 27:18

syndicator’s own TvB proposed by Leslie Dunier
of Mogul, Lewin, Williams & Sayior. 22:19

syndication sales trend is to 4-10 small market
groups, regional sales being on market-by-
market basis. 23:12

MCA-William Morris competition, 24:19
commercial spot producers enter programming

field, 24:19
Zlz sued for “Sea Hunt,” 24:20; series in 3rd

year, 46:16; Lloyd Bridges income, 49:15
transatlantic transmission of film speedier, still

slow, 25:7
syndicated sales, 25:16, 28:12
Peter Lawford becomes sole owner of “Dear
Phoebe” series, 25:16

tie-in with right sales representative has boosted
series production for several firms, 26:13

production of commercials shunned by leaders
says Jerry Schnitzer, 26:13

Ziv TV Programs Inc. sold to F. Eberstadt &
Co. & Lazard Freres, 27:3

Republic Pictures sold to Victor M. Carter, 27:3,
30:14, 33:12

20th-Fox sets up own distribution firm, 27:17;
TV production, 33:12, 47:11

Ziv’s tobacco sponsors, 27:18: food, 40:13
more in network prime time, 28:15
Los Angeles syndication market, 28:13; barter

deals declining, 40:6
Loew’s Inc, suit against KTVR, Denver, over

feature film contract, 29:9
movie attendance up reports Sindlinger, 30:15,

36:16
features rated as to drawing power by Broadcast
Information Bureau, 32:14

CBS to increase series production. 32:14
3000 movie theaters closed in 1958 reports ‘Film
Daily Yearbook,’ 37:10

swap with Russia by NTA, 38:10
“HypnoVision,” 38:17
major studios fail to produce successful series,
Warner Bros, being only exception, 42:15

CBS Films boosts production, 42:15
Russian cartoons packaged by Flamingo, 42:16
“The Untouchables” TV 2-part show released as
movie in Europe, 43:15

producers caught between demand for more
production values and rising costs, 45:4

Desilue sale negotiations, 45:16, 46:16, 50:12,
51:11, 52:14

film makers expect quiz scandals to help TV
sales, 46:16

Filmaster stock issue, 46:17
Canadian expansion by series producers, 47:11
Alliance of TV Film Producers, 47:12
TV film export assn, formed by Alliance of Tele-

vision Film Producers, 48:12, 49:14
Motion Picture Assn.’s view that U.S. movies are
85% “unobjectionable” not endorsed by Cath-
olic bishops committee, 48:13

United Artists negotiates to buy Ziv. 51:10
1959 TV production reviewed, 52:4
1959 syndication & feature grosses, 52:4
network film producers, a chart, 52:9

Backlogs to TV
silent movie backlog of Paramount, 5:11
“post-1948” features, 9:13, 10:13, 13:17, 14:2,

49:16; Paramount’s plans, 23:14
D. W. Griffith films & scenarios, 13:17, 17:18
British releases, 14:9, 34:10, 45:8
Sam Goldwyn’s pre-1948 movies, 26:14
theater owners plan to buy up post-1948 fea-

tures as bar to TV showing, 27:10
MCA TV pre-1948 Paramount features build au-

dience in 15 markets, 27:18; Paramount stock-
holders unhappy with slow returns while MCA
makes quick profit, 41:20

20th Century-Fox to NTA, 31:15, 33:14, 35:9
review of feature films & use by stations, 34:2
“Felix the Cat” cartoon, 42:16
delay in releasing post ’48 features may boom-
erang as stations are developing other pro-
grams for late viewing says Joe Stamler of
WABC-TV, N.Y.: WPIX & WRCA-TV spokes-
men agree, but WCBS-TV disagrees, 45:8

Film Producers’ and Distributors’ Financial
Reports

Loew’s Inc.. 2:16. 9:18. 11:20, 20:24, 30:20, 37:15,
46:22, 48:20; stock. 35:18, 39:19

National Theatres Inc. debentures. 3:15: financial
reports, 6:14, 14:19. 18:23, 29:23, 32:20, 35:18

Walt Disney Productions, 3:15. 6:14, 20:24, 32:20
Stanley Warner Corp., 3:15, 30:20, 50:20
National Telefilm Assoc., 4:15
Republic Pictures Corp., 6:14, 9:18, 28:20. 44:22
Warner Bros., 6:14, 32:20, 44:22, 48:20; selis ranch

at Calabasas, Cal., 21:13; “Kookie” merchan-
dising campaign, 24:15

Paramount Pictures, 6:14, 16:24; annual report,
19:21, 23:20, 34:18, 48:20

Official Films Inc., 7:14, 43:19
Universal Pictures, 8:15, 38:23, 52:20
Allied Artists, 9:18, 42:20, 46:24, 47:23
Filmways Inc.. 9:18, 47:23
Columbia Pictures, 11:20, 37:15. 51:20. 52:20
Desilu Productions Inc.. 11:20. 13:22. 28:20, 30:20,

35:18. 48:20; stock option plan. 28:20
Twentieth Century-Fox, 14:19, 22:24, 35:18, 47:23
United Artists, 17:24, 38:24, 40:13; promissory

notes, 20:23, 32:20, 37:15, 49:23
major income source of employees shifts from
movies to TV, 18:17

Guild Films had “deficiencies” in annual reports
says SEC, 18:22, 19:22
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Guild Films merged into Vic Tanny Enterprises
Inc., 29:18; Guild stock trading prohibited to

Hal Roach, 40:12; court injunction, 48:13

Loew’s Theatres Inc. has Tisch Hotels as largest

single stockholder, 29:23
Screen Gems, 32:14
Technicolor, 35:18, 45:22, 51:20
Independent TV Corp., 37:11, 39:20
MCA Inc. Stock, 37:16
Pathe News Inc. stock issue, 40:18
1960 theater film output up 20%, 49:16
Famous Players Canadian Corp., 51:20

financial activity, general
Manufacturing

Electronic & Electrical Equipment Shares plans
merger with Aviation Shares, 8:15

compensation of execs., 9:18, 25:22 & 24

Television-Electronics Fund, 10:16, 12:20, 23:20,

36:15. 45:22, 49:22
Electronics Investment Corp., 10:16, 17:23, 23:20,

27:23, 36:15, 49:22
TV-electronics firms weathered recession with

smaller loss than other industries, 12:16

Electronics Capital Corp., 18:24, 24:24, 44:23,

47:22, 50:20, 51:20
Edgar N. Greenebaum Jr. heads new firm buying
Waters Conley Co. and Stereophonic Automa-
tion Corp., 19:20

semiconductor sales of $290 million in 1959, pre-
dicts GE’s Dr. Wm. J. Pietenpol. 25:22

NARDA “Cost-of-Doing-Business Survey,” 26:18

good 2nd half seen, 27:19, 44:17, 46:18

•Fortune’ directory of 500 largest firms, 28:18
Television Shares Management Corp., 28:19
Crosby-Teletronics stock, 29:23
set acceptance by dealers & public at record

high; 6-month output & sales report, 32:15-16

Japanese imports, dollar volume, 32:18

profits above same 1958 period, 33:15, 44:21

Television Shares Management Corp., 33:19

Missiles-Jets & Automation Fund Inc., 37:16

10-year forecast of home electronics business by
Frank Mansfield, 38:19

SEC ‘‘wise owl” cooperative campaign with Ad-
vertising Council on stock purchases, 43:4

consumer spending up lor remainder of year and
first half of 1960 says leaders, 49:17, 50:15

Defense Dept, spent $912 million on communica-
tions & electronics in 1959, 50:19

1959 activities reviewed, 52:17

Telecasting (see also Advertising)

WMUR-TV, Manchester, N.H., 2:10

station balance sheets, 3:15, 6:14, 7:15

Gross Telecasting Inc., 4:15, 11:20, 33:20, 46:22

Storer Broadcasting Corp., 9:18, 16:24, 30:19,

33:20, 43:19
WBC TV stations feel impact of new outlets in

their markets, 9:18
RKO Teleradio Pictures, 10:17, 15:20, 26:19,

30:20, 40:18
WDAF-TV & WDAF, Kansas City, 10:17

public stock offers by multiple owners, 11:3

Metropolitan Bcstg. Corp., 11:20, 17:23, 20:24,

34:18, 44:22, 46:22
Crosley Bcstg. Corp., 11:20
Wometco Enterprises Inc. stock offer & financial

report, 14:20, 18:23, 31:21, 42:20, 51:20

The Outlet Co. (WJAR-TV & WJAR), 14:20,

48:20; stock split, 49:22

TV up 7,2%, radio 2.5% in 1959, NAB financial
survey finds, 18:9

Edward Lamb sued for legal fees by Russell M.
Brown, 19:12, 37.7

survey of salaries paid TV & radio execs made
by ‘Printers’ Ink’, 21:10

Capital Cities Television Corp., 22:24

Taft Bcstg. Co. financial report and stock sale,

24:14, 27:9, 28:20, 31:21, 44:22

FCC report on TV and radio station revenues,
25:4, 33:2, 39:8

compensation of network execs., 25:8
NAB survey of TV-radio station finances, 28:2
National Theatres becomes National Theatres &

Television Inc,, 29:18
radio CFRB, Toronto, 29:23
Transcontinent ’TV stock split, 29:23, 34:19, 36:16

TV still second to movies in contributing to na-
tional income according to ’Survey of Current
Business’, 32:13

all 7 Los Angeles stations making money, 33:8
WJR The Goodwill Station Inc., 33:20, 48:20

WWL-TV, New Orleans, La., 34:4

KBLR-TV, Goodland, Kan., 34:6
Westinghouse Bcstg. Co. business report, 34:9

KETV, Omaha, Neb,, 34:9

Tele-Broadciisters Inc., 34:18, 36:16
results of ’Digest’ survey, 38:4

Bartell Bcstg. stock, 42:20
WNBQ & WMAQ, Chicago, 111., 44:8
top 100 TV markets get 90% of total TV station
revenue, says Richard P. Doherty, 46:14

NAFI Corp., 47:22
1959 network business reviewed, 52:3; financial

health of stations, 52:3

WICC-TV, Bridgeport. Conn,, 52:8

FLNANCIAL REPORTS (see individual manufae-
turers and networks)

FOREIGN TV
Congressman Celler finds U.S. TV has little to

learn from European operations, 12:4
electronics industry delegation visits Russia, 12:18
growth of foreign TV, 13:2, 21:2, 41:4, 43:3
CCIR Los Angeles meeting, 13:2
trade fairs, 14:18, 15:15, 20:7, 22:19, 26:16, 27:22,

35:15, 44:6
Commerce Dept., adv. agency directory. 19:15
uhf standards agreement, 21:10
‘Intam Data Book’ TV directory, 22:15
15-country delegation in U.S. to study bcstg.

operations, 26:9
smugglers of electronic equipment, 31:20, 38:23,

44:20, 45:20, 50:16
world market lor U.S.-produced TV shows seen
by Oliver Treyz, ABC-TV, 37:6

Television Interamerican S. A., Latin American
film buying cooperative, 38:2, 40:3

Bartell radio group invests in 3 Caribbean area
TV stations, 41:9

International Telecommunication Union, 47:14,
52:7

“magazine conception” of TV advertising en-
dorsed by foreign representatives at Seminar
of Academy of TV Arts & Sciences, 47:23

“stratovision” commercial station to cover Scan-
dinavian countries, 49:24

References to specific countries

Africa, 33:6, 45:23
Argentina. 30:11, 38:2
Australia, 9:7, 13:24, 15:15, 18:11, 25:7, 29:13,

31:11, 32:14. 39:11. 43:20
Austria, 10:18, 21:10
Belgium, 13:24
Brazil, 13:24, 22:14, 40:18
China, 49:24
Costa Rica, 38:2
Cuba, 3:3, 8:11, 10:18, 38:2, 40:19
Denmark. 45:23
Finland, 29:13
France, 12:20, 16:21. 25:7, 40:19
Germany, 12:20, 20:21, 29:13, 34:19, 38:18, 45:23,

46:14
Ghana. 18:11, 32:10
Guatemala, 49:24
Haiti, 30:10, 31:19
Holland, 29:13
Hungary, 29:13
India, 47:23, 49:21
Iraq, 49:21
Ireland. 13:24, 18:11, 40:19
Japan, 10:18. 13:24, 17:19, 18:8, 23:11, 25:7, 30:11,

34:19, 39:16. 43:15, 49:23 & 24
Lebanon, 29:13
Mexico, 8:9. 38:2, 45:19, 49:11
Nairobi. 13:24
Netherlands, West Indies, 34:19
New Zealand, 18:11
Nigeria, 34:19
Norway, 10:18, 45:23
Panama, 47:21
Peru, 20:21, 38:2
Rhodesia. 45:23
Russia, 12:18, 13:24, 31:21, 39:15, 40:16. 47:23,

50:10
Saudi Arabia, 34:19
Spain, 25:7
Sweden, 13:24, 22:14, 25:7. 27:23, 34:19, 45:23,

49:24
Switzerland. 29:13
Uruguay, 38:2
Venezuela, 6:15
Yugoslavia, 34:19

Britain

commercial radio prospects in Britain reviewed
by E. P. H. James, 1:6, 13:24

Ulster Television Ltd., 6:8, 38:18
14% ceiling on U.S. films may be circumvented
by NTA International, 6:11

new stations, 10:18, 19:12. 29:13
TV audience, 13:24
Shepherds Bush, Hammersmith, London, BBC

production center, 18:11
slight reduction in appliance purchase tax, 18:19
Electronic Engineering Assn, withdraws from Ra-

dio Industry Council, 18:20
import restrictions relaxed on TV and other
products, 23:18, 45:9

licensed receivers, 25:7
15-sec. spot ineffective says Schwerin, 26:9
soaps & detergents big TV spenders. 28:11
14 low-power TV satellites planned by BBC, 29:13
birth control discussed on program, 29:13
advertisers shift to TV, 30:13
resume of TV’s financial success, 33:10, 45:23
TV rate increases, 38:18
top TV set makers. 49:21
Russian one-year cultural agreement, 49:24
quiz programs supervised by Associated ’TV, 49:24
Associated TV SEC stock registration, 52:20

Canada
Montreal strike by CBC French TV Network pro-

ducers, 1:8, 14:7
1958 sales to dealers, 7:13: 1959 sales, 17:22,

20:20, 25:19. 38:21, 42:19, 47:20
TV applicants, 9:9. 18:10, 25:10
Canadian Assn, of Broadcasters, 13:15, 14:10
first newscaster admitted to Parliamentary press

gallery, 16:9
far north to get new AM’s, a power boosts, 16:11
Board of Broadcast Governors, 18:9, 24:10, 52:8

wage negotiations with NABET, 21:6. 25:8
TV station grants, 22:9, 30:10, 42:12
TV saturation of Canadian homes reported by
Bureau of Broadcast Measurement, 22:17

network extension, 23:6, 43:10
Imported radio sales growing, 25:20
“Preview Commentary” dropped, reinstated. 26:7
French-language outlet in Moncton planned by
CBC, 26:9

loss sustained by CBC, 28:6, 30:9
second TV station in major cities under new
BBG ruling, 31:1, 43:7, 45:12, 50:8; review of
prospective changes, 34:7; new bcstg. regula-
tions, 35:8, 47:1

new CBC TV network time formula, 32:6
British firms to sponsor shows, 33:10
TV billings hit new peak, 37:7
ETTV in-school programming, 38:7
allocation changes proposed, 43:5
TV indu.stry awards to be established, 43:10
gingerale advertising prohibited in Alberta, 44:12
coverage survey by Nielsen subsidiary, 44:13
Sylvania Electric stops TV set production. 45:20
RAB expands services, 46:15
U.S. producers set up branches, 47:11
CBC TV tape charges listed in booklet, 48:6
1960 sales to rise for replacements, says Cana-
dian Admiral pres. S. D. Brownlee, 49:20

payola non-existent, 50:8
United Telefilms Ltd. reorganization and pro-
posed name change, 52:20

FREQUENCY MODULATION (FM)
four transmission from one antenna reported at
BBC’s Sandale facility, 1:13

FM audience similar in large U.S. cities, 2:8
KRON-FM, San Eb:ancisco, resumes alter 3 years

of silence, 7:6
set count “guesstimates,” 8:8
FCC stereo multiplexing inquiry, 11:3, 23:5, 28:3
stereo & FM at NAB convention, 12:2
FM Assn, of Broadcasters new name for FM De-
velopment Assn,, 12:12

General Instrument begins tuner mfg., 16:20
Court of Appeals decision on multiplexing—re-

view sought by FCX3 & Justice, 20:6, 42:9
Granco Products licensed to make receivers for
Crosby FM multiplex system, 20:22

Granco’s cheap receiver, also auto FM-AM re-
ceiver, 21:18

favored lor consideration first by NSRC, 24:5
Ben Strouse describes growth at 25-890 me hear-

ing, 26:4
on-air totals 1945-1959, 27:4
Granco Products leader in production of low-

priced sets, 27:21
time sales reported by ‘U.S. Radio’ survey, 30:10
PM adjuncts acquired by TV stations, 32:7
Transcontinent TV Corp.’s 3 stations, 37:7
National Assn, of FM Bestrs. meets, reports on
market for advertisers, 38:15, 40:9

non-commercial listener-supported application
filed. 44:6

QXR Network, 45:8
PM only set made by Zenith, 45:20
NBC’s medical program service, 47:10, 51:8
boom in set sales, 47:18
Pacifica Foundation acquires ‘WBAI, N.Y., 48:9
car radio made by Motorola. 49:18
improved financial data sought by NAB, 50:8

HIGH FIDELITY & TAPE RECORDINGS
hi-fi component sales boosted by stereo in 1959,
says L. Berkley Davis, GE, 4:14; more on
boom, 20:17

Rek-O-Kut enters packaged hi-fi, 10:15; stock
issue, 40:18

Recordio Corp. takes over tape-recorder mfg.
facilities of ‘Wilcox-Gay, 11:18

British Industries Corp., importer, financial re-
ports, 13:23, 21:20, 34:18

Telectro Industries Corp., magnetic tape recorder
mfr., files for SEC stock registration, 20:21;
financial reports, 35:18

Audio Devices Inc., magnetic tape mfr., 20:22
Magnetic Recording Institute of America adopts
new pre-recorded tape standard in attempt to
regain business from stereo, 21:16

cartridge tape recorders. 21:16, 23:18, 24:23, 29:22
Japanese phono production, 25:18
Hudson Radio & TV Corp., N.Y. dealer, proposes

stock sale, 25:23
Navy uses hi-fi tape recordings from subs to

train sonar operators, 35:16
American Recording Tape Corp. sold, 35:16
Masters hi-fi depts. leased by Hudson Radio &
TV, 35:17

standardization proposal by EIA, 39:15
Bulova enters portable hi-fi field. 40:16
future of hi fi debated at N.Y. High Fidelity
Music Show, 41:18

United Nations hi-fi broadcast, 42:12
slow-speed tape cartridge, 46:19
U.S. is Britain’s biggest buyer of hi fi and other
audio equipment, 46:21

Lafayette Radio Electronics Corp. stock, 50:20
Spirling Products Co. imports hi fi’s, 52:18

INDUSTRIAL TV
demands for spectrum space, 4:1
shoplifters discouraged by N.J. discount house

using Grimson wide screen, 10:16
Grand Union supermarkets use Store-Video Inc.,

25:15, 44:11; NTA S'toreVision, 43:7, 50:3
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Eastern Air Lines use of TV to help pilots land
and take off. 25:19

Atlantic City airport wide screen, 28:8
Interior Dept, studying fish with underwater TV
camera, 35:9

swimming pool TV "guard” sold by Dage TV,
35:9

use of closed-circuit in VA hospital, for weather
maps, check wing icing on planes. 41:11

new RCA camera tube. 43:17
deep-sea surveys made possible by camera de-

veloped for Navy, 44:11
ticker tape TV in N.Y. brokerage house. 44:11

Interstate Electronics Corp., Anaheim. Cal. makes
equipment, 44:19

use in unattended apt. elevators. 45:24, 48:12

INSTITUTE OF RADIO ENGINEERS (IRE)

convention. 3:14, 13:21, 50:17
officers, 3:14, 35:17, 47:20
electron devices meeting, 38:20, 43:18. 44:19
Professional Group on Bcstg. meeting, 40:8
awards. 47:20

LABOR (see Unions)

MARKET & AUDIENCE RESEARCH

Pulse sued by KIT. Yakima, 11:12

rating systems attacked by Congress. 18:3

Schwerin Research opens Hollywood branch, 21:12

A. C. Nielsen financial reports. 21:20

Pulse sued by radio WKPM, Chicago, 25:14

Nielsen merges U.K. TV with TV Audience Meas-
urement Ltd. in Great Britain, 27:18; also with
Attwood Group of Companies Ltd., 28:11

Nielsen & ARB vie for network accounts, 46:7

single rating service like Audit Bureau of Circu-

lation proposed by MBS‘s Bob Hurleigh, 48:6

TV-Q rating service, a report, 48:8

Sindlinger plans fast service, 48:8

MERCHANDISING, TV RECEIVER & APPLIANCES
(see also Color)

high-end, top-priced lines emphasized as key to

profits, 2:13, 7:11. 19:18, 24:21

NARDA asks free service warranty limit, 3:12

co-op advertising policy by GE planned to partly

replace fair trade prices, 3:14

Cuba restricts TV-radio imports. 8:11

ETV market studied by mfrs., 8:11

appliance buying plans, 12:17, 28:16
people usually buy brand of TV they had in

mind at beginning Chicago Tribune' survey
finds, 12:17

retail sales reported up, 16:19. 18:18, 19:18

Davega Stores consolidation with Dilbert Qual-
ity Supermarkets, 16:20; Davega control sold,

29:21; financial reports, 39:19
sets remain among appliances consumers plan to

buy, reports National Industrial Conference
Board. 17:21

NARDA committees, 18:20; workshop, 19:21: con-
vention. 43:17; A. W. Bernsohn resigns, 44:20

1959 set sales predictions, 19:18, 22:20
industry's maturity, as reported by Motorola's
Ed Taylor, 19:18

calendar of TV-radio mfrs. shows, 19:19, 21:7
manufacturer-owned credit firms profitable, 20:18

8 new metropolitan areas foreseen by 'Sales Man-
agement' in "Survey of Buying Power," 22:8

1960 set changes aimed at boosting sales. 22:20,

23:2
RCA still leads in consumer sales, says exec. v.p.

Charles M. Odorizzi, 23; 18

TV sales record outpaced early growth record of

radios and other durable goods reports 'Survey
of Current Business', 24:22

banks now advancing credit on durable goods
purchases, competing with retailers says
NARDA pres. Joseph Fleischaker, 24:23

cabinet finishes & styling criticized in ‘Home
Furnishings Daily’, 25:20

"newness" that helps sell sets discussed by RCA’s
Jack S. Belden, 25:21

second set not in demand in N.Y. homes, Puise
finds in survey for 'Teievision Age’, 25:21

electronic oven prices, 25:23
brand preferences of TV sets reported by news-

papers, 26:16; by Look’ survey. 50:17
sales to dealers up on 1960 TV sets. 29:20
national fair-trade law opposed by admen re-

ports 'Printers' Ink', 29:22
programming piugged in ads by set makers, 30:1,

33:18; NAB & NCTA join EIA campaign, 34:8,
39:15

average TV set price drops. 30:17; average price
at factory level is up, 31:18

FTC & Chairman Earl W, Kintner subject of
'NARDA News’ article. 30:18

National TV Week, 31:10. 34:8, 45:12, 47:17
co-op ad plan proposal of NARDA. 33:17
Ohio fair trade iaw, 35:17
advertising plans by set mfrs., 36:13
set mfrs. now stage elaborate shows to introduce
new models, 37:12

NARDA News’ survey finds dealers expect set
sales to top 1958, 42:19

price boost for TV sets possible, 44:17
$200 billion retail sales predicted for 1959 by

‘Wall St. Journal’, 46:20
Robinson-Patman Act prohibition against price

discrimination enforced by FCC, 46:20

1960 good year for appliance sales, predicts GE
pres. Robert Paxton. 46:20; other business
forecasts, 52:19

National Better Business Bureau critical of
claims for socket antennas, 47:20

motel-hotel TV roundup. 48:16
set quality stressed in EIA-sponsored campaign,

rather than programming quality, as in earlier
drive. 49:17, 50:17

N.Y. bills to stop misrepresentation in TV sales
& repairs, 51:18

MILITARY USE OF TV
low aptitude students improved when TV teach-

ing was employed at Ft. Gordon, Ga.. 2:8
Armed Forces TV Service to make own klnes of
network shows, 4:3, 9:7

Army's closed-circuit missile maintenance train-
ing center, 9:4, 16:11

Armed Forces stations, 40:3

MOBILIZATION
Conelrad system. 9:10. 13:12, 15:10. 16:10, 21:11.

24:9, 35:6, 43:4, 45:13. 48:4
OCDM & AEG seek low-cost radioactive fallout
measuring device to be attached to battery
radios, 21:17

"Strike" film on civil defense preparation, 31:9

MONOPOLY (see Anti-Trust)

network option-time seen as monopoly by Justice
Dept., 2:2

MUSIC AGENCIES
BMI-ASCAP hearings report. 11:4
1958 ASCAP receipts, 11:8
CBS returns BMI shares. 15:7; NBC sells back
BMT stock, 38:14

Independent TV Corp. investigates buying Mills
Music Inc., 15:14, 34:14

ASCAP officers. 18:12
ASCAP probe by House Small Business subcom-

mittee. 21:4, 25:12
MCA’s role as talent agency, TV producer and

distributor, 24:19
Music Industry Trade Show. 26:15
ASCAP proposed consent order amending 1950

anti-trust judgment, 27:5
Columbia Pictures buys Broadcast Music Corp.

music catalog, 41:15
ASCAP regulation by 2 outside overseers pro-
posed by U.S. District Court, 43:8

"payola” practice—see Congress and PCX).

MUTUAL BROADCASTLNG SYSTEM (MBS)
Fulton Lewis Jr. libel suit, 6:6, 15:6. 19:8, 45:8
stock fraud charges filed against pres. Alexander
Guterma. also chairman of F. L. Jacobs Co..
7:13, 8:14, 9:6. 11:6: Guterma trial, 21:20

change in officers, 8:14
sold, 9:6, 10:2. 11:6, 12:9, 13:6. 26:7
Don Lee Network moves to ABC, 13:6
Yankee network affiliation. 19:8
network use by magazines builds circulation, 20:7
“Operation Newsbeat" anniversary. 23:7
bankruptcy. 27:7, 28:6, 29:7, 31:15. 33:6, 34:5,

38:14. 41:8, 44:11, 45:6, 47:10. 52:16
former officials indicted, 36:6, 37:6. 38:14, 41:7;

trial. 50.9, 51:9
Dominican Republic suit to recover $750,000,

43:10

NATIONAL ASSN. OF BROADCASTERS (NAB)
convention, 3:8. 7:5. 11:1, 12:1, 37:7, 39:9, 44:8
pres. Harold Fellows gets National Religious

Bcstrs. citation, 4:9
board meetings, 5:8, 6:7, 26:9
"Impact of TV” spot promotion campaign. 5:10
TV Code Review Board, 6:7, 16:13, 17:13. 18:3,

19:11, 20:10, 24:11, 25:3, 26:14, 32:7, 43:7, 47:3
National Museum of Broadcasting. 8:8. 18:12
Conference of State Association Presidents, 8:9.

9:8
“Voice of Democracy" scriptwritdng contest. 9:7
“corporate image” of TV, steps to improve. 12:1,

16:10, 18:10. 19:11, 23:8 24:11, 25:4, 27:12 &
15. 29:10; TV Information Organization, 31:12,
32:8, 34:6. 36:6, 38:16, 39:9, 42:5 & 8, 44:8,

45:11, 52:14
Fellows’ 9 “rules of order” for the good broad-

caster. 12:5
committee on video tape usage. 12:11, 20:13
new officers of boards, 12:13. 25:13
engineering award (first), 12:13
efficiency study of headquarters, 14:11
preparation “H” crackdown, 7:13, 18:3, 19:11.

20:10. 24:11, 25:3. 29:10
finance committee, 19:11
"teaser” advertising request, 21:5
management seminars, 24:16, 27:10, 29:10 39:9
West Coast code office, 28:12, 38:10
NAB-FAA ask stations to warn listeners to stay
away from disasters reported over air. 31:10

sponsors National Science Youth Month with
Science Service, 32:8

TV-film liaison group. 32:14. 39:14
personal product advertising rules, 34:6, 38:3,

40:11
"implied” beer drinking rapped, 38:18
manual on TV-radio news coverage. 41:12, 43:7
regional fall conference in Washington, D.C.

42:6; Atlanta conference, 44:12

self-control by stations urged by pres. Fellows
and Code Review Board member Gaines Kelley,

j
44:7; previewing of commercials advocated by
Roger W. CUpp, 47:8, 50:6 !

stations joining in support of code, 47:9, 48:7 I

code revised, 49:3; steps to improve program-
ming, 50:3, 51:1, 52:2 I

Distinguished Service Award, 49:14
'

"Learn—and Live” space-age campaign, 50:7 i

improving radio code, 51:7 ;

'

NATIONAL BROADCASTING COMPANY (NBC)
drops "must-Buy,” 2:2

[

annual summing-up shows 13% gain in time!,
sales over 1957, 3:8 '1

‘

network policy changes, 6:9 1

TeleTape Center opened at ex-WOR-TV studios |1

for taped commercials, 7:9, 15:14 I

news fellowship for high school editor, 8:7 1 i

marketing study No. 173, 10:3
"If I’d only known it was on, I'd have watched I

it” campaign, 10:8
|

radio WRCA separated from WRCA-TV, 11:4
,

committee to defend TV industry 12:5, 13:12 !

"Country Fair” accident, 15:7 '

Jack Paar, 15:14, 23:10
"minimum buy” rate, 17:6
sales rep business defended. 18:4
"Today” on tape, 18:6, 25:15
Australian branch, 18:6 I

new programming plans reported by Robt. Sar-f
noff, 19:8, 21:6, 22:6

Gomalco Enterprises (George Gobel) suit, 22:6
("Tactic” cancer-control series, 23:5
j

rotating sponsorship of 3 hour-long shows, 23:6 I

European film tours, 24:15
radio shift to providing feature service only, in-|

formally proposed, 32:6 1

preview of fall programs staged, 32:9 I

“totality of service" concept, 35:6
talent discovery-development program, 37:6
miscellaneous theatrical & publishing activities
now under one management, 37:6; New Enter-]
prises Div., 51:8

financial interest in Latin American stations, i)

38:2, 39:6 \BMI stock turned back, 38:14 f
network & Jack Paar and others sued by EdwardL
Hilgemeier Jr.. 40:13 f

radio network, 44:14 \
annual affiliates meeting told of need to counter-u i

act quiz scandals, 46:7; to support code, 48:6 7'

"Friday Night Fights” cancellation, 47:4, 48:7
'

Time Inc, “double standards” in quiz criticismsL
attacked by Robert W. Sarnoff, 47:7

Kenneth Bilby moves to RCA, 47:10; realign-!
|ments after move, 52:16

ads in leading newspapers explain programj I

policies, 48:5
abolishes kickback on talent fees, 50:9 |

payola satire by Bob Hope, 50:9 ,,

NETWORKS, Coaxial-Microwave Facilities
^

South American link planned by Florida Micro-'
Communications Inc., 6:4 *

transatlantic relay, 6:5, 13:6, 16:2, 25:7 *i

daylight-time network problems near solution^
thru use of tape, 8:2, 15:15, 17:5; state & city, I

daylight time table, 17:13, 18:10 I
relay system bouncing signals off man-made re-'

fiectors In sky patented by Henri Busignies,|’
9:10: World-Wide TV article in ‘Industrial
Research’, 23:8

TV satellite in space. 11:11, 19:12; Bell Labs ex-
periments, 40:3, 49:11

parametric ampiifier seen leading to improved
over-the-horizon bcstg. by ITT, 11:11

bandwidth reduction research, 14:3, 21:18. 43:20
Navy bounces radio messages off moon for Ha-
waii-Washington link. 14:18. 34:17 ’

Russian earth-circling TV satellite plan, 18:11
jJapan-Hawali underwater cable, 19:12 I

20-cent phone call to anywhere using radio-relay!
satellites, predicts Dr. Lloyd V. Berkner, 20:22;

National Missile Industry Conference, 22:22 /

"Earth Net Dialing System” of ITT, 22:22 t

International TV in 5 years predicted by AB-PT,
pres. Leonard Goldenson, 37:8 '

tropospheric scatter system to link England. '

Spain & Morocco, 38:23
first picture of earth from outer space taken on!

satellite Explorer IV, 40:17 [i

AT&T charges “excessive” claims WSAZ-TV.u
Huntington, W.Va., 41:7 0

space satellites’ significance described by Brig.jJ
Gen. Earle F. Cook. 41:10

TV in future space research, subject of SMPTEl
meeting, 41:10: TV use feasible says Navy's]
Dr. Beischer, 47:15

]

Western Union sets up transcontinental micro-1
wave for Air Force. 44:3

aluminized balloon tested for use as space TV;
relay, 44:11 5

microwave to Alaska. 47:10

NEWSPAPERS
j

Marie Torre case, 1:4, 2:7, 3:7
*

ANPA continuing attack on TV as advertising!
medium, 1:8 j

anti-TV campaign of Newspaper Advertising Ex-|i
ecutives Assn., 4:2 jOhio law granting newsmen right to keep sourcesfl i

confidential 6:7, 13:2, 35:10; Pa. law extendsHi
right to TV-radio reporters. 46:13 Jf
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bills granting newsmen immunity from disclosing
sources in federal courts & congressional com-
mittees, 7:4, 19:8

Hearst newspaper critics told to moderate com-
ments on personalities on TV shows, 8:7

end of free TV logs in newspapers predicted by
Edward Murray, ‘Los Angeles Mirror-News', 8:8

newspaper circulation slightly down in 1958,
'Editor & Publisher’ reports, 9:13

farm newspapers vs. TV and radio, debate, 13:6
print media, trends & developments, 10:12, 19:14
news-advertising table by Media Records, 13:12
AP-served TV-radio outlets grow, 15:8
lack of progress may force newspapers out of

I business, Herbert Brucker writes in ‘Saturday
Review’, 17:16

ANPA officers, 17:16
Associated Press officers, 17:16
“popular” should replace “mass media” in des-
cribing TV-radio, says NAB’s Charles H.
Tower, 19:11

newspapers increase spot ’TV spending, 21:8
International Press Insistute’s 8th gen. assembly

reviews challenge of TV, 22:10
Montana newspapers sold to Lee chain by Ana-
conda Co., 23:7

weeklies’ advertising down, circulation up, 23:13.
27:16

Ga. Superior Court fines Atlanta newspapers for
printing criminal record of robbery suspect on
trial, 24:9

'St. Louis Post-Dispatch’ strike, 24:9, 25:10
‘Jacksonville Journal’ sale, 25:10
Liberace verdict over British colunnist Cas-
sandra, 25:12

Phoenix daily planned by Clinton McKinnon,
27:10

industry recapitulation in ‘Editor & Publisher’
75th anniversary issue, 27:16

58-million circulation, but national ads drop,
29:17

ANPA task force to boost use by national ad-
vertisers, 29:17

TV matches newspaper in public choice of me-
dium for political news, 31:9

Cynthia Lowry takes over AP daily TV-radio
column, 32:10; Fred Danzig for UPI, 34:14

Million Market Newspapers Inc. formed to rep-
resent 5 large papers to advertisers, 34:12

Dr. Frank Stanton advocates 5-year study of
newspaper & TV-radio journalist, 35:10

Okla. liquor advertising, 35:12
Gannett buys Camden Courier-Post, 35:12
Detroit newspaper strikes, 38:15
newFjrapers’ “image” more favorable than that

of TV-radio in Richmond, newspaper survey
finds, 41:13

newspaper reading compared with TV viewing
in TvB study, 42:13

color linage up in newspapers, 43:12
Boston newspaper strike, 45:12
SW German ’TV-newspaper non-aggression pact
on competition tor ad dollars, 45:23

‘Ohio State Journal’ and ‘Columbus Citizen'
merge, 46:6

TV rebuttals to newspaper attacks following quiz
scandals, 47:7

deceptions by newspapers should be dropped says
letter in ‘Editor & Publisher’, 47:16

‘Washington Star’ comments on TV’s adolescence
in striking back at newspapers for quiz expose
buildup, 48:7

“newsola” charge by WPTR Albany, N.Y., 49:7
‘Brooklyn Eagle’ plant sold, 50:11
AP prohibits staff members from appearing on
panel shows. 51:9

deceptions & deficiencies by newspapers criticized
by ‘Washington Post’, 52:6

Los Angeles ‘Times-Mirror’ financial report, 52:20

NEW STATIONS ON AIR

Station log, including 1959 starters, 1:1, 37:2
KOED-TV, Tulsa. Okla., 2:11
WHCT. Hartford, Conn, resumes, 4:8
WJDC-TV, Dawson Creek. B.C., 4:8
KOKH-TV, Oklahoma City, Okla., 6:8
KVIE, Sacramento. Cal., 9:9
KUAT, Tucson, Ariz., 10:8
WILX-TV, Onondaga-Lansing, Mich, 11:8
WMSB. Onondaga-Lansing, Mich., 11:8
WQEX, Pittsburgh, Pa.. 12-11
WNED-TV. Buffalo. N.Y., 13:13
KPLR-TV, St. Louis, Mo.. 17:12
KDPS-TV, Des Moines, la., 17:12
WCHU, Champaign. 111., 17:12
WTOM-TV. Cheboygan, Mich., 20:11
WENH-TV. Durham, N.H., 25:9
K’TLE, Pocatello, Ida., 27:9
KHTV, Portland. Ore,, 27.9
WXIX. Milwaukee, Wis., 29:9
CHAB-TV. Moose Jaw. Sask., 29:9
CBYT, Corner Brook, Nfld., 29:9
WAFG-TV. Huntsville. Ala.. 31:11
KXLJ-TV, Helena. Mont., resumes, 36:5
WDAM-TV, Hattlesburg-Laurel, Miss., begins on

Ch. 7 under new owner, 36:6
slow year for new starters, 42:4
KXGO-TV, Fargo, N.D.. 42:11
KOMC, McCook, Neb,, 42:11
WMUB-TV, Oxford. O., 42:11
WABG-TV. Greenwood, Miss., 43:7
KVUE. Sacramento. Cal., 43:7
KLYD-TV, Bakersfield, Cal., 46:13
KNDO-TV, Yakima, Wash., 46:13
WFAM-TV, Lafayette, Ind. resumes, 46:13

WICC-TV, Bridgeport. Conn, resumes, 46:13
CJSS-’TV, Cornwall, Ont., 46:13
CJCB-TV-1, Inverness. N.S., 46:13
summation for year, 52:4
CBAFT, Moncton, N.B., 52:8

Stations off Air

KXLJ-TV, Helena, Mont., 3:11
WXIX, Milwaukee, Wis., 9:1
WFAM-TV, Lafayette. Ind., 20:11
KULR, Kalispell, Mont., 24:14
KSPR-TV. Casper. Wyo., 30:5
WBPZ-TV, Lock Haven, Pa., 34:4
KHTV, Portland, Ore., 44:7
KXLF-’TV, Butte, Mont., off air for month, fol-
lowing fire. 46:14, 49:8, 51:12

KITS, Nacogdoches, Tex., 49:8

PATENTS (see also Anti-Trust)

Emerson sued over use of patents of late Maj.
Edwin H. Armstrong, 38:22, 40:15

Motorola sued by Zenith, 17:21, 39:19
Hazeltine Research sues Zenith, 49:20

PERSONNEL
broadcasters who have entered church orders, 1:7
Alfred M. Landon stations, 19:12
electronics exec., characteristics & earnings as
reported by ‘Fortune’, 44:19

POLITICS

Presidential fireside TV chats planned by GOP,
2:7, 16:9

equal time rule, 4:11, 7:6, 8:5, 9:5, 10:6, 11:5,

12:2, 13:2, 14:6. 15:4, 16:6, 18:4, 19:1, 20:6.

21:4, 22:4, 23:4, 25:1, 26:3, 29:2, 30:3. 31:2, 32:3,

33.2, 34:1 & 4, 35:2, 36:2, 37:2 & 9, 38:5, 39:4,

40:2, 42:10, 44:7 & 10; Supreme Court decision,
27:1; broadcast editorials on subject. 28:1, 29:8

Pa. “public service” kines & tapes have both
parties discussing issues, 8:7, 40:4

politicians in TV-radio, 8:9, 38:16
political convention coverage, 12:9, 28:6, 37:9
adman John P. Cunningham studies TV use by

candidates, 13:12
FCC ruling on political spot identification, 15:5
Rutger U‘s Political-Science Eagleton Foundation
study of Sec. 315, 23:4

. Congress moves to exempt newscasts from equal
time rule. 24:7

editorial on Sec. 315, 29:3
RCA to use electronic data-processing system to

analyze election returns, 32:17
spots favored over programs by GOP. 35:13
Democrats name Guild, Bascom & Bonfigli
agency for Presidential campaign, 46:13

Free TV-radio time for parties for 1 mo. before
Presidential election proposed by N.Y. Demo-
cratic chairman Prendergast, 46:13

’TV-radio musts for politicians now says NAB
pres. Harold E. Fellows. 49:8

PREDICTIONS
10-year forecast by Robert W. Sarnoff, 7:6
Mansfield’s 10-year industry prediction, 10:14
$11.5 billion electronic sales by 1965 says H.

Leslie Hoffman, 11:19
“soaring sixties” and electronic developments
seen by Sylvani’s Don G. Mitchell, 18:19

1960-70 electronics growth forseen by Motorola
execs., 49:20

60’s seen as age of “Home Entertaimnent” by
‘Newsweek’, 50:17

stereo radios and electronic cooking ranges will
be mass-marketed in 1960 says David R. Hull,
EIA pres., 52:18

1960 business forecasts, 52:19

PROFITS, TV STATION (See Financial Activity)

PROGRAMS & PRODUCTION (see also individual
networks)

‘Fortune’ article' “TV: The Light That Failed,”
gets reply from C. Wrede Petersmeyer, 1:5

Fund for the Republic censor study, 2:4, 8:6
Cuban revolution live on NBC-TV, 2:4; Fidel
Castro in Washington, 16:9

N.Y. bill would “license” & censor all TV shows,
4:16, 6:5

influence of critics, subject of Fund for the Re-
public study, 5:4

International Transmissions Inc. news service for
radios, 5:8

quiz shows dropped, 5:16; N.Y. grand jury study,
24:15, 29:14, 30:15, 31:5, 49:7

Pat Weaver’s plea for higher level of program-
ming, 5:16; McCann-Hh-ickson consultant, 20:9

Canon 35, 6:5, 9:8, 13:13, 21:4, 22:15, 35:7, 36:7,
41:11, 47:17

hour-long trend 6:6, 14:8, 21:13, 26:10, 36:12,
46:10, 50:12, 52:9

broadcast editorials, 6:7, 9:8, 11:4, 12:2, 19:11,
20:6, 21:7, 23:8 & 9, 38:4, 43:8, 45:13

N.Y. bill to extend libel law to cover TV-radio.
6:7

viewer preferences not affected by whether show
is film or live reports Pulse, 6:11

Edward R. Murrow remains critical of program-
ming, 6:16

Manle Sacks, 6:16, 9:7, 10:10
taped repeats of network shows gain in ratings.

7:7; other network uses, 8:2, 12:9, 16:15, 20:14

study of broadcasters’ programming, economic
& political problems by Dr. Elmer S. Mead
published by Public Affairs Press. 8:2

program responsibility issue reviewed by networks
at American Marketing Assn, meeting. 8:7

Edward R. Morrow’s program plans, 8:7, 9:7,
28:14, 48:14; “Person to Person” 26:10, 42:15,
44:6

news bureau expansion by group stations, 8:7,
15:9

violence, horror & suggestiveness in TV & movies
to be attacked by Roman Catholic bishops,
9:8; misquoted says Legion of Decency. 10:7

National Council of Churches’ 1959 ’TV-radio
budget, 9:9

San Quentin execution, request to televise made
by KRON-TV, 10:8

N.Y. bill to permit coverage of state legislature,
11:7, 12:9, 19:13, 51,9

public service programming, 10:7, 11:8, 12:9, 15:6.
16:10, 17:11 & 14, 18:3 & 7, 23:10, 26:10, 27:9
& 12, 35:8, 36:7, 37:9, 38:1

Roman Catholic Church action to coordinate all
action on TW, movies & radio, 11:8

Oscar awards telecast, 12:9, 15:7; KTTV criti-
cizes drop of commercials, 16:10; refund, 21:14;
1960 plans. 46:7, 41:11, 43:8, 44:16, 46:10

pilots lor next season, a tabulation, 13:2 & 8;
lack new ideas says agencies, 15:8: more pilots,
17:18, 33:14, 36:12, 38:11, 39:13, 41:15; losing
favor, 19:2, 26:13

Western trend, 13:2, 20:14, 25:12, 26:10, 33:11,
40:7. 42:16, 43:9. 46:10, 50:12

Spanish film import planned, 14:17
“Telephone Time” producer Jerry Stagg sues
Hal Roach, Guild Films & others, 13:17, 27:17

title clearing house needed, 13:18, 20:15, 24:20,
30:12, 38:11, 39:14, 50:14

daytime programming, 14:8; audience, 23:8; CBS
leads other networks, 46:10

theme songs, 14:9
casualties, 15:7, 17:11, 18:3, 24:18, 31:16, 48:13,

49:15, 51:9 & 10
“comprehension gap” between pubUc and com-

plex news information must be shortened says
Slg Mickelson, CBS, 15:8

reasons for increase in “specials,” 15:12
short-term contract for new series has replaced

39-week contract, 15:13; syndicated shows fav-
ored over short network contracts, 44:15

‘Loretta Young’ time change, 15:14
tailor shows to marketing objectives of adver-

tisers says consultant George Gruskin, 16:9
Kan. TV film censorship question, 16:9, 17:11
5-year old Virginia Tiu, pianist, 16:9, 18:12
“specials” on KTTV, Los Angeles, 16:10; on
WPIX. N.Y., 46:15

multilingual TV system developed by Multiplex
Development Corp., 16:11

costs of specials and long-term contracts given
soft-pedal by sponsors, 16:14

“specials” planned by networks and packagers,
17:3, 27:8 & 18, 28:9, 33:12, 34:12, 37:9, 38:14;
costs up, 47:16, 52:15

Harriet Van Horne critical of Congressional mail
plugging “Meet Me in St. Louis,” 17:11

contempt of court dismissal granted Baltimore
stations in baby adoption case, 17:13

tape used for nearly 2/3 of original program-
ming, predicts Howard S. Meighan, 17:17

tape will enable independents to operate within
budget, says Oliver A. Unger, NTA, 17:17

“Fury” becomes book, 17:18
children’s programs get 89% approval by GFWC
members in survey by National Audience
Board, 18:7, 23:8

Bolshoi Ballet, 18:11, 19:3, 20:8. 21:13, 23:14,
25:12, 26:14, 39:14

telephone press rate asked for news reports to
TV & radio stations, 18:12

agencies have become helpful to producers, our
survey finds, 18:15

deletion of “gas chamber ’ references in “Judg-
ment at Nuremberg” show on ‘Playhouse 90’.
18:17

David Susskind subject of ‘Time’ article, 18:17;
Susskind vs. NBC, 20:8; “specials” scheduled,
23:10, 37:9, 45:14

“Peter Gunn” as feature movie. 18:17; new
“Lassie” movie based on TV, 23:15

writers, most in demand, branch into production
and directing. 18:17, 43:14

news “in depth” network shows, 19:3 & 8, 20 ‘7,
21:6, 23:10, 26:10, 27:14, 29:14; 33:10, 3510
43:10. 44:6, 46:11, 48:9, 49:11, 51:8, 52:15

Bob Hope’s activities curtailed by blood clot in
eye, 19:10

informing public via news & discussion is
greatest challenge says Harold Fellows. 19:11WBC news programming, 19:12, 21:7, 23:9

TV coverage of news conferences of (R)v Fur-
colo. Mass., 19:13

Warner Bros., exploitation movies, 19:17
trend to foreign production with tape usage,

20:2, 40:7
“Father Knows Best,” 20:14
roaring ’20’s shows, 20:14
“North of 53” series shot in Canada, 20:15
Hubbell Robinson firm. 22:6; his comments on
programming, 23:9, 29:14, 37,9

BBC-TV & French Govt, exchanges planned
with NTA. 22:6

“Yankee Doodle Dandy” movie pre-empts net-
work time on 7 midwest stations, 22:9

all-commercial half-hour series on K’TTV Los
Angeles, 22:9, 29:11. 33:8, 39:9
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1960-61 film plans. 22:15
fewer series In cooperation with armed forces
because of lack of hit shows and censorship
problems, 22:15

shows based on hit movies, 22:18. 32:10
St. Lawrence Seaway dedication. 23:9
"Birth of a Nation" movie. 23:10
Civil War theme 23:10. 28:9, 36:12. 40:7. 45:14

daytime Western programming, 23:10
summer audience held better with new program

m.'iterial or reruns rather than with replace-
ment series, Nielsen finds. 23:12; 'Advertising
Age' on summer reruns, 29:17

"Black Saddle" claimed for next season by both
ABC & NBC, 24:7

daytime specials for women on CBS. 24:7, 29:19
doctor audience is aim of early morning Ciba
program. 24:10; tape preferred for medical
documentaries. 44:15

Md. hearing of Baltimore police commissioner
Hepbron covered by video tape. 24:14

new approaches key to popularity of several new
series. 24:15

shortage of production executives & others,
24:19; shows changing producers, 41:14, 42:15,

43:13. 45:14, 47:11
new faces win stardom on TV, 25:15
"The Lawbreakers" debut delayed in order to

get more suitable time, 25:16
George Burns' program enterprises, 25:17; other
TV stars with program interests, 29:17

stars feud with TV producers, 25:17
NEA praises network programs for attention to
problems in education. 26:6

TV as news source. Corinthian study. 26:8
beatnik "Against the Stream" program of KPIX,
San Francisco, 26:10

AEC ban on TV-radio at hearing on atomic
waste disposal plant application. 26:10

soap operas continue live, film makers unable to
solve economics involved. 26:13

fewer taboos, 27:4
NBC leads in public preference for networks.
Psychological Corp., finds, 27:7

probiems confronting bcstrs. subject of North-
western U. symposium. 27:12

N.Y. Committee of Religious Leaders critical of
city's moral tone as reported by all media.
27:12: "improve bcstg." letter campaign, 39:8

movies occupy large amount of programming,
27:12, 28:12; more film in prime time, 28:6

space science programs, 27:18
"I Speak for Myself" and "Open End” N.Y.

local shows, 27:18
N.Y. movie censorship law affected by Supreme
Court "Lady Chatterley's Lover” decision.
27:18: Chmn. Doerfer’s censorship inquiries.
52:16

TV stars get share of profits, 28:6, 33:13. 48:12;
walkouts for more money, 45:14. 46:17, 47:13

Chicago furor over local telecast of Queen Eliz-
abeth at Mayor's dinner. 28:9

"The Lineup” cast changes, 29:14, 49:9; Tully
offered settlement. 49:15

Dr. Joyce Brothers' marital advice program,
29:14, 34:14

audience increases in 2nd half of 60-min sus-
pense show, says NBC, 29:17

trends in next season's TV programming, 29:18,
39:6, 42:16

V.P. Nixon’s Moscow visit, 30:8, 31:3, 32:10
imported films & recordings would be marked as

to origin under Rep Roosevelt’s bill, 31:5
replacements prepared for possible cancellations,

31:15, 38:9, 41:10. 42:16. 43:13; efforts to save
new series, 47:12

networks Sunday night battle for audience, 32:9;
other stories on ratings. 38:7

N.Y. originates nearly 300% more live network
programs than all other cities combined, ac-
cording to Ross Reports-TV Index, 32:9

Wm. Dozier states sponsors should put as few
restrictions as possible on producers, 32:11

Max Shulman prefers writing for TV rather
than movies, 32:13

Betty Hutton show, 32:14, 33:14, 42:15, 43:15,
49:14, 52,13

• 24-hour programming by stations, 33:7: more
late-late programs in N.Y., 40:6

huge fees overcome objections to TV appear-
ances by star holdouts, 33:12

network shows shift. 34:5
power failure in N.Y.C., 34:6
murder trail in Cal. covered by TV, 34:8
"specials” and audience they draw, 34:12: re-

peats, 35:4; more adult, 36:7; series producers
don’t like, 37:10

NBC-TV gets Mary Martin for 2 TV shows by
investing in "The Sound of Music" Broadway
show. 34:12

13-w'eek series, disadvantages outlined, 34:13
Russ Columbo story, 34:13
NAFBRAT evaluates children’s programs, 34:14
Cmdr. Ford proposes community hearings on
programming by area stations, 35:5

PTA show evaluation project calls TV “violent
& vulgar," 35:5

salaries go up after release of false stories about
astronomical fees paid stars, 35:9

"Continuous performance" policy of WTTV,
Bloomington-Indianapolis, 35:9

Eisenhower-Khrushchev visits, 35:9, 37:5, 38 1,

39:13, 41:12
American Civil Liberties Union reports on states

with "right to know” laws giving access to
records & meetings, 35:9

“Celebrity Parade" cancellation, 36:7, 37:9, 38:5

producers vs. agencies, list of compiaints each
has against other, 36:3

"courtroom" shows on all networks, 36:7
lawyer Joseph N. Welch to be m e. & commenta-

tor, 36:7
World-Wide sales of TV shows could up "allow-

able” production budget by 25% says Oliver
Treyz. 37:6

AFL-CIO fiiles FCC complaint against Metropol-
itan Bcstg. over program on iabor corruption,
37:7, 46:14

WBC public service programming conference,
37:9, 38:18, 39:7

Jack Webb’s plans. 37:11
WNTA-TV's 'Play of the Week’ and other new
programs, 38:7

Mrs. Roosevelt on series. 38:7
Southern Baptists Convention use of televange-

lism to combat delinquency. 39:8
stock film use declining, 39:12
more series being filmed by networks, 39:13
"ideal network schedule" forum subject of
Academy of TV Arts & Sciences, 40:13, 41:11

WABC-TV’s "Everything Goes” show. 41:9, 43:15
more successful new shows this year than last

says N. W. Ayer’s James H. Cornell in ’Televi-
sion’. 41:10

syndication getting difficult, producers now seek
network placement of shows, 41:14

talent agencies, list of clients and infiuence on
programs. 41:3, 44:6

FCC’s Doerfer says agency is being pushed into
taking greater control over programs, 42:5

"clean house" on programming FTC’s Earl W.
Kintner warns NAB meeting, 42:6

network policies change following quiz show
scandal, 42:6, 45:5. 47:3. 50:2

Russian radio quiz shows beamed at Europe.
Africa & North America, 42:6

“What They’re Saying About Programming”—

a

roundup during quiz scandal, 44:5
FTC Chairman Kintner’s views on control of
commercials & programming. 45:2

John Crosby evaluates 3 networks on “Mike
Wallace Interviews,” 45:6

news programming improving. UCLA survey in
Los Angeles finds, 45:8

advertisers must help clean up programming,
says ANA chairman Donald S. Frost, 46:2

commercials due next for investigation. 45:2, 46:5
programming reform views of govt, officials and
congressmen, 46:8

President Eisenhower's trip to Europe, Asia &
Africa, 46:9, 47:13 & 23, 48:6

lawsuits follow quiz scandals, 46:11
Gov. Nelson A. Rockefeller’s insistence on sepa-

rate news conference to TV-radio press causes
walkout, 46:11

interchange of British-U.S.-Canadian program-
ming forseen by Norman Collins of Associated
TV Ltd., 46:14

columnist Roscoe Drummond’s one-hour boycott
of TV, 47:7

“Citizen's Committee" to guard morals & taste
proposed by Sigurd S. Larmon. Young & Rub-
icam, 48:5; viewers opposed to more govt, pro-
gram control 'Wall St. Journal’ finds, 48:9;
informal industry summit. 49:10

U.S.-Russian cultural pact. 48:9, 50:11
shortage of male leads for pilot films, 48:12
censorship of shows originating in N.Y. proposed

in bill, 48:12
"what people want from TV” study for CBS-
TV, 49:3

canned laughter ineffective, reports Schwerin
Research, 49:15

Roper poll of public opinion of TV after quiz
scandals, 51:5

Entertainment Productions out of business, 51:9
public, not FCC, should keep up quality of pro-
gramming says 'Washington Post’ editorial.
51:9; David Lawrence warns of evils from TV-
radio censorship. 52:15

year-end review, 52:2
Desilu, Westinghouse, CBS etc. sued for pirating

story for "K.O. Kitty,” 52:13

Awards
Christopher, 3:8
Emmy, 9:8, 16:9. 19:10, 20:9 & 13, 25:16, 38:8
Pulitzer prizes for original TV plays & other
programs suggested, 10:8, 19:13

National Headliners Club, 12:9

duPont. 13:12

Peabody. 15:8
Ohio State, 19:9

NAFBRAT, 22:16
NAB’s "Learn—and Live” plaque, 23:8
Freedom Book, American Heritage Committee.

23:11
Sigma Delta Chi. 23:11

BMI. 24:15
Robert E. Sherwood, 25:13
Thomas Alva Edison Foundation, 29:15

Prix Italia competition, 34:11

American Bar Assn.’s “gavel award," 35:7

Sylvania, 39:8
Radio-TV News Directors Assn., 42:10, 43:7

‘Mad’ awards, 43:15
'TV Guide' reader poll, 44:6
National Safety Council, 46:15
“Golden Mike.” 47:17
Alfred I. duPont, 47:17

PUBLICATIONS
Books

books by and about bcstg. people, 10:7, 29:17,
43:11, 44:14

book publishers enter TV advertising, 29:17
TV shows based on books, 41:14, 43:11
books from TV shows, 41:14
'Storer Operating Manual’, 44:8

Periodicals

anti-TV campaign by Compton adv. agency and
magazines, 4:2, 5:4, 8:10, 12:5, 14:14

Meredith Publishing Co. financial reports, 5:15,
19:24, 34:19, 44:22, 46:22, 47:22

'Tide' sold to 'Printer’s Ink’, with which it will
merge, 8:10

‘SatEvePost’ liquor advertising, 9:13, 14:14
magazine circulation & advertising reports, 9:13,

12:6, 17:16, 26:12, 30:13, 37:10, 43:12, 46:6
‘Radio & TV News’ changes to ‘Electronics

World’. 10:17
Time Inc. financial reports, 11:20, 30:19
stories about TV personalities used to boost cir-

culation, 13:12, 43:8
Macfadden Publications financial reports, 13:12,

33:11
Conde Nast Publications soid to Mr. & Mrs.
Samuel I. Newhouse, 13:12; Conde Nast buys
control of Street & Smith, 35:8

having own "spectaculars,” 15:12
1959 earnings prediction by United Business

Service, 15:12
Hearst Consolidated Publications Inc. financial

reports, 15:12
McCall Corp. financial reports, 15:12
tobacco and Bantron (anti-smoking) ads create
dilemma for publishers, 15:12

'Electronic Design’s' Hayden Publishing estab-
lishes tech, book div., 16:19

‘Journal of Research’ of National Bureau of
Standards split into 4 sections, 18:19

‘Life’ cuts price. 19:14; ‘Reader’s Digest’ studies
cut, 23:13; ‘SatEvePost’ raises price, 25:14;
'Reader’s Digest’ reverts to 35^1, 27:16; 20(*

trend, 46:6
Meredith Publishing buys National Plan Service

Inc. of Chicago, 20:24
regional advertising by magazines, 21:12, 24:17,

30:13, 32:12
‘SatEvePost’ contest has ghost town as prize,

21:12
quality audience is magazines’ defense against
TV mass audience, says Arthur Stein of ’Cor-
onet’, 23:13

leveling off of TV ad bite seen by Ben Hibbs of
’SatEvePost’, 23:13

effectiveness of magazine adv. subject of Maga-
zine Publishers Assn, study, 24:17

Sunday supplements campaign against TV in-
roads on adv.. 25:14

‘TV Guide’ adds Ariz.-N.M. edition, 26:9
magazine ad lineage, 29:17, 30:13, 34:12, 47:16,

52:6
‘Reader’s Rigest’ 12 million guarantee, 29:17
Louisiana Gov. Earl Long sues ‘Time’ and ‘Life’,

29:17
magazine ad rates & circulation guarantees con-

tinue to rise, 33:11
Curtis Publishing financial reports, 33:11, 50:11
'European Technical Digests’ summarizes articles
from Ehiropean publications, 33:18

Playboy’s "Playboy Penthouse" show, 35:13
magazine readers better than TV low-brow, low-
income group, claims Magazine Advertising
Bureau study, 41:3, 47:16

‘Journal of TV & FM DX’ begins in Jan., 41:11
Prarie Farmer Publishing sold to AB-PT, 47:9

RECEIVER, INSTALLATION & SERVICING

GE to use independent dealers to supplement
own service facilities, 2:14

N.Y. firms dealing in counterfeit tubes dissolved
by N.Y. state attny. gen., 2:14

limit on free service warranties asked by
NARDA, 3:12

RCA defends policies, 3:12
N.Y. bills would certify servicemen as "com-
petent TV technicians,” 7:13

brush-up intensive schooling scheduled at North-
western U by NARDA, 12:18

1958 expenditures (Mansfield estimates), 15:16
printed circuit servicing difficulties subject to
NATESA survey, 15:18

car battery converted for TV use by solid-state
inverter made by Magnetic Amplifiers, 15:18

color set servicing represents 25% of RCA Serv-
ice Co.’s contract income, 16:22

Philco increases compensation to service tech-
nicians on warranty repairs, 20:20

bill to license D.C. servicemen, 25:5
Hi. bill to license TV technicians, 29:22
warranty races extending iong-term warranties
among mfrs. attacked by NARDA exec, v.p, A.
W. Bernsohn. 32:16

income tax adjustment on servicing contracts
proposed by Rep. Riehlman, 34:17

independent service dealers lose $60 million
in work provided by mfrs., 35:14

National Alliance of Television & Electronic
Service Assns., officers, 35:17

Va. repairman convicted for fraudulent TV-re-
pair charges, 46:19, 49:19

N.Y. bills to stop misrepresentation on repairs to
TV, 51:18
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RECEIVER PRODUCTION (see also individual

manufacturers, color, merchandising, etc.)

1959 production predictions, 1:11, 34;15, 35:14 &
15, 43:16, 46:19, 51:13

Corning rectangular 23-in “twin-panel” tube
used in new sets, 5:12, 16:18, 19:20, 22:20,

23:17 & 18. 24:21, 25:19, 26:18, 44:17, 50:16
1958 production & sales by EIA, 6:12; by Census
Bureau. 23:19

shock-hazard, prevention in “hot-chassis” TV
sets eliminated by use of polarized 2-conductor
plug, 6:13

parametric amplifier seen leading to more sensi-
tive reception, 9:15, 11:11, 13:21

Mansfield figures on scrappage, sets-in-use, 9:16
printed vs. hand-wired circuits for sets, 9:16;
printed circuit anniversary, 45:19

ten-year projection by Mansfield envisions
growth in set sales, 10:14

1958 TV & radio shipments to dealers, 10:15
Crimson Color Inc. wide screen, 10:16
battery & transistor portable TV, 13:19, 14:17,

22:20, 23:18, 25:18 & 19, 28:16, 31:19, 50:16
“gutless wonder” sets installed in Paris apart-
ments, 16:21

automatic program pre-selector made by Tokyo’s
Hayakawa Electric Co., 16:21

RCA still leads in consumer sales, 23:18
Japanese production of sets & parts, 25:18,

28:15, 38:22, 40:16, 45:19, 47:19
Japanese restrictions on imports must be lilted

warns Harry Kearns of Commerce Dept., 46:21

TV & radio production & sales 1949-1958, a
table, 27:21

plant vacations, 28:18
proposals to combat imports of components,

30:16
steel strike, 30:17, 40:14, 45:17
rising tube sales indicate increased set produc-

tion, 33:15
Japanese competition can be met by increased

quality & attractiveness thinks Zenith's Leo-
nard C. Truesdell, 38:22; improve workmanship
says Robert S. Bell, Packard Bell, 52:18

1960 sales predictions, 49:19, 50:15, 51:14
19-in. tube, 50:15, 52:18

RECORDS & RECORDINGS (see also Hi-Fi and
Tape Recordings)

Sam Goody discount retailer bankrupt, 11:19
Columbia Records financial reports, 13:22
Decca Records financial reports, 13:22, 20:24,

32:19, 45:22, 46:22
Japanese tape recorder and phono-radio, 17:19,

23:15
imported German jukebox, 18:21
Disc Jockey Convention in Miami, 22:10
Glaser-Steers Corp., mfr. of record changers,

sold to American Machine & Metals Inc., 23:19
7-in. Ip record marketed by Columbia, 31:21
MGM Records-Philco marketing tie-in, 33:18
automobiles with phonographs, 34:16, 47:19
Capitol Records, financial reports, 34:18
Seeburg’s background music unit, 35:16
Am-Par records buys Grand Award Record

Corp., 40:9
Roulette Records stock issue, 40:18
Magnetic Recording Industry Assn., 43:17
Rek-O-Kut Co. stock, 47:22
Westminster bankruptcy, 49:18

REPRESENTATIVES, TV Stations

media “peaceful coexistence” plea, subject of
Petry adv., 4:2

affiliates might take over CBS & NBC spot sales
if FCC rules against networks continuing in
business, 4:2

FCC rule-making to prohibit networks from en-
gaging in rep business, 5:3, 7:1, 17:5, 18:2,
39:3, 49:10

predictions for year’s sales, a roundup. 11:4
"Mr. Thinkbigly” spot promotion by Peters,

Griffin, Woodward Inc., 17:13
Station Representatives Assn., 17:13
TV Advertising Reps Inc. shows tapes of west-

ern station programming to N.Y. clients, 20:15
networks ordered to stop representing non-o&o

stations by 1962, 41:1, 45:9
performance ratings given by ad agency media

execs., 43:12
Corinthian stations to have same rep, 45:12
WBC Station Audiences surveyed, 50:10
Fla. tourist viewing habits studied by Peters,

Griffin, Woodward, 50:10
Katz Agency’s “Spot TV Advertising Cost Sum-
mary,” 50:10

SALES, TV station
KFRE-TV, Fresno, Cal., 1:10
WKTV, Utica, N.Y., 1:10
KLAS-TV, Las Vegas, Nev., 1:10
WMUR-TV, Manchester, N.H., 2:10, 6:9
Paramount Pictures sells 23% holdings in Metro-

politan Bestg. to John W. Kluge group, 2:11,
12:13

KNAC-TV, Ft. Smith, Ark., 2:11
KGMB-TV, Honolulu, 3:10, 36:6, 52:8
WMBV-TV, Marinette, Wls., 4:8
W.IAR-TV, Providence, R.I., 4:8, 8:8, 10:9. 12:12,

20:10, 30:9, 40:9; cancelled, 42:11, 43:6, 45:12
WSOC-TV, Charlotte, N.C., 5:8, 15:11
WNBC, Hartford, Conn., 6:9. 8:8, 39:9, 47:15
Transcontinent TV Corp. -Marietta Bestg. Inc,
merger, 7:3 & 10, 12:11, 20:11, 27:10

National Telefilm Assoc, merger into National
Theatres, 8:14, 9:6, 12:19, 13:22

WIOC-TV, Bridgeport, Conn., 9:6
KOTV, San Angelo, Tex., (29.7%), 9:9
brokers evaluate market for station sales, 11:3
WPRO-TV, Providence, R.I., 11:5
J. Elroy McCaw-John D. Keating split, 13:13
KTVR, Denver, Colo. (50%), 13:13
WXIX, Milwaukee, Wis., 13:13, 16:11, 19:12
WEAR-TV, Pensacola, Fla., 14:10, 19:12
KBET-TV, Sacramento, Cal., 15:9
KXII, Aj-dmore, Okla., 15:10, 17:12, 23:4, 25:9
KBLR-TV, Goodland, Kan., 16:11, 27:9
KOMO-TV, Seattle, Wash. (1/3), 16:11
WDAU-TV, Scranton, Pa. (50%), 16:11, 22:8,

23:5
KINY-TV, Juneau, Alaska, 18:5
FCC considers 3-year temporary license plan to

stop “trafficking,” 19:4
WFAM-TV, Lafayette, Ind., 19:6, 25:9
Hamilton-Landis & Assoc. Inc. replaces Hamil-

ton, Stubblefield, Twining, 20:12
Mary Pickford & Buddy Rogers to sell WSJS-TV,
Winston-Salem, stock under court order, 22:9,
37:7

KPTV, Portland, Ore., 23:8, 30:10
David Jaret Corp., with Warren Hull, enters

brokerage field, 23:11
Taft Bestg. Co. stock sale, 24:14
WDMJ-TV, Marquette, Mich., (527»), 24:14,

OQ-7 9Q-Q

KIVA,’Yuma, Ariz., 24:14
WNBC, New Britain-Hartford, Conn., 25:3, 28:7,

31:6, 39:9
Edwin Tornberg & Co. brokerage firm formed as
Allen Kander leaves field, 26:11

WSFA-TV, Montgomery, Ala., 30:9, 37:4
KTVT, Salt Lake City, Utah, 30:10, 31:11, 34:7,

45:12, 50:6
KMSP-TV, Minneapolis, Minn., 30:10, 31:11,

34:7, 44:7
WLAC-TV, Nashville, Tenn., 30:10
WSVA-TV, Harrisonburg, Va., 30:10, 32:7, 39:5
KCOP, Los Angeles, Cal., 33:8, 36:6, 43:5
merger of KOAT-TV, Albuquerque with KVOA-
TV, Tucson, 34:7, 40:8

KCIX-TV, Nampa, Ida., 34:7, 39:8
WHTN-TV, Huntington, W.Va., 34:8
KROD-TV, El Paso, Tex., 36:6, 44:7
KXMC-TV, Minot, N.D., 37:7, 43:5
KICA-TV, Clovis, N.M., 38:16, 43:5
WBIR-TV, Knoxville, Tenn., 41:9, 44:7
KOVR, Stockton, Cal., 41:9, 47:9, 48:7
WLOF-TV, Orlando, Fla., (24.6%), 42:10
KSHO-TV, Las Vegas, Nev., 42:12, 45:10
Whitney (iommunications Corp., takes over Cor-

inthian stations, 43:3, 48:7
WTVH, Peoria, 111., 43:6
WFGA-TV, Jacksonville, Fla., (26.57o), 43:6
WRGP-TV, Chattanooga, Tenn., 43:7
KTTV, Los Angeles, 25% sold back by Loew’s,

44:8
summation for year, 52:4

SECURITIES & EXCHANGE COMMISSION (SEC)

SEC stock registration requests by firms not
listed elsewhere in index, 11:19, 18:24, 21:19,
50:20

officers & directors stock transactions, 2:16. 7:15,
12:20, 16:24, 19:23, 24:24, 28:19, 32:19, 37:16,
41:20, 45:22, 50:19

SERVICING & SERVICEMEN (see Receiver
Installation)

SETS-IN-USE (see Census TV Receiver)

SOCIOLOGICAL EFFECTS
over 20 hours weekly viewing harmful to grade

school children says Dr. Paul Witty, 1:4
“anti-TV snobs” attacked by Andrew Tully,
Scripps-Howard, 2:7

cap industry threatened by old movies showing
gangsters in caps, says Cap & Cloth Hat In-
stitute, 8:6

TV is medium people would give up last ’Indiana
Publisher’ finds, 10:11

book reading stimulated by TV, 10:12, 44:13
TV stimulates desire to learn, but doesn’t create

it, John B. Ellery finds, 13:6
kids watch too much gunplay says Colt Fire-
arms pres. Fred A. Roff Jr., 13:11

publishing house backed by performers and pro-
ducers, 13:17

Boeing planes on Continental Airlines equipped
with TV sets, 18:19

Wauwatosa, Wis. comment on commercials and
programs, 20:7

knowledge of impact on moralities still in novice
stage, says Selig J. Seligman, 23:7

“get out and play” theme of summer program
on KMTV, Omaha, 24:9

TV preferred ahead of other home equipment,
Bruskin AIM study finds, 27:7

women control most viewing says Trendex, 27:14
disappearance of one-station home. 28:7
one hour out of 4 spent watching TV, Nielsen

survey finds, 30:10
movie attendance up reports Sindlinger, 30:15,

34:13
community impact subject of NAB “In Focus”

film, 31:11
dentist uses TV to distract patients, 34:8

parents who let TV tend children criticized by
county dist. attorney, 40:7

Indian children spend too much time with TV,
says Ruby Jane Cloud at National Recreation
Congress, 40:10

impact of TV & movies on young, a study fi-

nanced by the National Probation & Parole
Assn., 44:6

Ben Lab’s "Picture Phone,” 44:11
“We Turned TV Off for a Year*” article in

’This Week’, 45:13
drinking on U.S. & British shows criticized by
George Tomlinson, secy, of Britain’s Public
Morality Council, 47:17

‘National Parent-Teacher’ approves 3 Westerns
for lessons taught, 48:9

SPORTS (see also Subscription TV)

International Boxing Club anti-trust conviction
upheld by Supreme Court, 3:5

Sports Network expands, 15:7
Bert L. Coleman, with Harry Wismer as v.p.,

enters packaging field, 18:12
NBC schedules “record” 420 hours for 1959, 18:14
Floyd Patterson-Ingemar Johansson fight, 20:9,

22:24, 26:6, 28:8; repercussions following, 32:10,
33:9, 34:20, 35:9, 36:8, 38:7, 47:15

fight promoters of future will be closed-circuit
telecasters, says Irving Kahn, 22:14

Mexican bullfights on tape, 21:11, 35:13
1960 Olympics, 24:15, 28:9, 33:10, 48:12
legislation permitting blackout of sports thru

anti-trust exemption, 31:4, 32:4, 33:4, 34 2,
35:4, 36:3, 37:3

sports on tape, 38:11 & 16
viewing encourages attendance at games. Pulse
survey finds, 39:9

roller derby on film & tape, 40:13
more basketball on NBC-TV, 43:10
night games colorcast by Crosley Bestg. using

low-light method, 44:9, 48:9
Friday night fights cancellation sought by NBC,

47:9, 48:7
Rosensohn Enterprises Inc. stock sale, 52:14

Baseball

blackout legislation—see sports, general,
bills permitting telecast ban of major league
games near cities where minors are playing.
3:6, 4:5, 6:4, 12:9, 15:5

Skiatron pay telecasts of Los Angeles & San
Francisco major leagues. 6:6, 7:4

dismissal of damage suit by minor club which
claimed majors on TV & radio drove it out
of business. 7:16

1959’s best 26 games to be released by Peter De
Met Productions, 27:17

80-inch lens used by NBC-TV, 29:14, 31:9
Cuban baseball on TV tape to be syndicated, 29:19
Detroit Tigers officers include station owners.

42:14

Football

college games to NBC-TV, 11:8
Notre Dame taped telecasts of 1959 games to be
syndicated by UP International. 23:15

Liberty Bowl, 28:9
Peter De Met to tape games for syndication, 38:11
Sen. Kefauver plans bill blacking out pro games
within 75 mi. of college games, 48:5

STEREO
National Stereophonic Radio Committee, 2:14,

4:15, 5:14, 8:13, 9:3, 10:4, 12:4, 14:3, 15:9, 16:8,
17:6, 21:17, 24:5, 32:3, 35:16, 38:21, 39:18, 41:19
49:5, 50:8

Motorola TV set with stereo sound, 2:14, 50 T6
FCC action, 4:4, 28:3, 51:7, 52:8
single cabinet trend, 4:12, 15:18
Philco system for TV & FM, 7:13, 16:8, 24'23,

29:9
Bell Labs system, 8:7, 9:3
RCA AM system, 9:3, 46:22
Westinghouse AM system, 9:3
British Percival system, 10:4, ll:li
juke-box operators business will decline unless

they convert, says exec. secy, of Hi-Fi Mfrs
Institute, 15:18

Delco experimental auto system, 15:18
educational KNME-TV & KHFM-FM. Albuquer-

que, broadcasts, 17:7; WRCA, New York, pro-
gramming, 44:8

Crosby-Teletronics Corp., new name of Crosby
Labs, developer of FM stereo multiplex system
17:21; stock offer, 22:23

Admiral, RCA & Zenith introduce sets, 23:17.
50 :16

Fanon Electronic Industries Inc. stock offer
23:19

15-city stereocast series on NBC’s “It’s Network
Time,” 24:23: other stereocasts, 46:21

reactions at Music Industry Trade Show, 26:15
stereo phono dollar volume may surpass radio

this year, 37:13
stereocasting by radio stations subject of Granco

Corp. survey, 38:15
set sales lagging because of consumer confusion

over channel & power claims, 42:17, 44 19
single-unit cabinet trend, 42:17; Sears & Roebuck

endorses 2-piece stereo, 43:16
public relations campaign to clear up confusion
about stereo considered by EIA, 48:17, 4917

3-channel claims questioned by Better Business
Bureau, 51:14

Albuquerque tests by KOB-TV & KOB, 52:16
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Sl'BSCRIPTION TV
Fund for the Republic study of pay TV. 2:4

Congressional hearings, 2:5, 5:1. 9:5
International Telemeter Corp., now 100% owned
by Paramount Pictures Corp., 2:16; Para-
mount’s views, 23:14

pay-TV test proposal. 3:1, 6:1, 13:3, 15:3

endorsed by magazines. 5:4, 6:6

NBC endorses limited test, 6:16

I
favored by John Crosby, columnist, 9:7

l! exhibitors’ Joint Committee on Toll TV and
TOA campaign opposing, 10:5

PCC authorizes tests, 13:1, 17:4

Writers Guild of America West demands on
movies for pay TV. 18:16

Hollywood craftsmen cooling off toward pay TV
idea. 21:13: SAG views. 46:24

Cal, bills outlawing pay TV, 23:8, 24:11
Zenith’s Phonevlsion, 24:11
Ralph Bellamy endorsement, 24:11
Telemeter to use closed-crcuit in U.S.; Cana-

dian test in Toronto suburb, 25:10, 26:2, 33:9,

34:20. 36:8, 40:19, 49:5
movie production of 1000 yearly if pay TV gets
under way. says International Telemeter v.p.

Paul MacNamara. 26:9
Skiatron Electronics & ’TV stock offer, 34:19;

SEC suspension, 51:20, 52:20
' ’’lack of advertising” idea attacked by J. Neil

Reagan, McCann-Erickson v.p., 40:19
Council on Medical ’TV plans to apply for FCC

permission to experiment. 43:20
Cal. State Assembly committee hearings, 45:24
patent device to prevent cheating 47:17

SURVEYS (see also Sociological Effects, Programs
& Productions, etc.)

’Videotown.” 1:7
Sindllnger finds 1958 viewing up over 1957, 10:11
second set not a ’’must” in N.Y., Pulse finds in
survey for ’Television Age’, 25:21

CBS 0-&-0 ’’image” study. Corinthian’s study of
’TV as news source, NBC-TV’s study of homes
equipped with color ’TV, 26:8

NBC leads in public’s network preference. Psy-
chological Corp. finds, 27:7

Trendex reports on family control of viewing,
sponsor identification of shows, 27:14

Nielsen on network viewing, 28:7, 29:7, 30:7
daily viewing habits in TV homes survey made by

Nielsen, 30:10
TV habits of 150 middle-class N.Y. families
studied by Dr. Clara Appell, 37:9

accuracy preferred to speed Nielsen finds when
planning station coverage study, 43:7

nighttime audience composition survey by Tren-
dex, 44:12

||
station employe backgrounds studied by NAB

f & Assn, for Professional Best. Education, 46:15
viewing at record level NBC study finds, 50:12

TAPE RECORDINGS, TV (see also Ampex Corp.
and RCA)

’’advanced applications” of TV tape reported in
Ampex brochure, 1:13

advantages & problems, 2:8, 38:9; Los Angeles
problems. 40:12

syndicators & producers change to tape, 5:2,
6:11. 8:10, 12:15, 13:16, 15:15. 16:15, 18:14, 22:18

mobile units, 5:10, 15:15, 18:14, 24:18. 30:15
RCA recorder. 6:5, 10:4, 12:2, 15:15. 21:7, 35:8
used to solve network daylight-time problems,

8:2, 15:15, 17:5
Intercontinental Television, 13:7, 22:18. 36:11
answers to most frequently asked questions about

uses and adaptability, 10:13
standardized charges for handling asked by Pe-

ters. Griffin, Woodward, 11:16
dominates NAB convention, 12:2
NAB advisory committee on video tape stand-

ards, 12:11: Film Producers Assn., 23:14-
precision editing developed by NBC, 12:15
users reject less than 1% of tape sent by mfr.

says MM&M. 13:17
Visual-Tape Pro-ductions, new commercials pro-

ducer, 13:17
uses, 13:17, 15:6, 21:14, 22:18. 25:17, 34:13
Reeves Soundcraft to enter tape mfg., 13:17
variety shows on tape, 15:14, 26:14
’’Inter-Switch” Ampex may lead to interna-

tional tape ’TV syndication, 16:15
kines used to sell tape shows & spots to spon-

sors lacking tape facilities, 17:18
facilities needed by small stations, says Cun-
ningham Sc Walsh v.p. Jerome Feniger, 17:18

station spot commercial charges vary, 18:13
Production Alliance independent taped-show pro-

ducer, 20:15
color views of Ampex’s Ross H. Snyder, 20:15
Eastern Film Producers Assn, seeks to enter

production of commercials, now dominated by
networks, 21:13, 38:10

’’translation” from TJ.S. to foreign standards or
vice-versa available from Granada ’TV Net-
work. 22:17

Ford grant to equip all ETV stations, 26:6
\ use by stations investigated by Ampex research
I team, 26:13: “drawbacks” reported by NAB
' survey, 47:12

TV tape price cut by Minnesota Mining, 28:13
RCA-Reeves Sound Studios set up independent
TV tape studio, 31:15

taped “Ding Dong School” is requested on film
by stations with oniy 1 tape machine, 31:15

disadvantages in use for commercials outlined
by Robert L. Lawrence, 31:16

video tape rate card issued by WRCV-TV. Phila-
delphia. 33:8; others make no charge. 38:4

improved sound in commercials, 33:12
MM&M part owner of Japanese tape firm, 33:17

Trans-Taplx Corp. formed, 34:19
European pictures on same day made possible

for news programs, 36:7
new National Videotape Service, 36:11
commercials producers in N.Y., chart of facili-

ties & clients, 38:4
NTA-Leo Burnett “basic standard practices
agreement” on production. 39:12

preferred for medical documentaries. 44:15
Japanese tape recorder. 48:7, 51:3
lower costs and taking place of film forseen by
Bob Day, Ampex, 50:14

use for commercials reviewed at year’s end, 52:3

TAXES
excise on cooperative advertising allowances,

2:13. 7:4 & 7, 8:4 & 13
exemption from excise sought for non-entertain-
ment radio receivers, 2:13

bill eliminating excise tax on home entertain-
ment equipment, 4:14

APTRA-sponsored income tax plan for perform-
ers, 14:20

props leased to shows taxable if articles come
under excise sales tax, 16:9

phono record tax payment ruling, 16:21
exemption from tax on long-distance phone cir-

cuits thru switchboards used by bestrs. and
news agencies asked by NAB, 19:10

leather carrying cases for portable radios ex-
empt. 24:23

additional excise on hi-fi phonos converted to
stereo by mfr., 25:23

Texas 3% sales tax on TVs. phonos, etc., 32:16
excise on private-line inter-city telephone cir-

cuits abolished by Rep. Harrison’s bill, 35:4, 37:3
speaker and TV monitor rulings by IRS. 39:18
excise collections on home electronics entertain-
ment devices, 39:20

“goodwill” TV & radio commercials are deduct-
ible says IRS. 41:13; all ads deductible says
ANPA but IRS & FPC say no. 49:13. 50:11

Ann Sothern’s tax troubles, 44:16
excl'-e not applicable to background music use

of equipment rules U.S. Court of Claims, 49:8
replacement knobs for TV sets & auto radios

subject to excise, 49:22
payola investigation by IBS. 52:7

THEATRE TV (see Sports and Closed-Circuit)

TRANSISTORS
1958 production figures by EIA, 6:12, 7:12
1959 production figures, 12:17, 19:20. 38:21, 48:17
Japanese production, 7:12, 22:22, 23 15 34 17

40:16. 43:17
Motorola buys Japanese transistors. 15:17; other
firms import Japanese transistor parts & ra-
dios, 26:18

Philco’s high-gain low-noise unit. 18:21
GE “tunnel diode” expected to replace transistor

30:16, 34:15, 44:19. 47:21
automated producton to start soon says West-

inghouse. 31 '20
price cuts, 34:17
Cornell-Dubilier sells Toshiba transistors, 34:17
Bulova watch reported buying Matsushita-made

transistor radios, 34:17
U.S. ’Transistor Corp. formed, 35:17
small TV tuner made by Gen. Instrument, 37:15
Industro Transistor Corp., 37:15
Japan claims world’s largest plant, 42:19
EIA asks govt, to restrict imports, 38:19; OCDM
studying, 40:16, 45:19, 46:21, 47:21, 49:20

Fairchild Semiconductor Corp. stock acquired by
Fairchild Camera & Instrument Corp., 44:20

Universal Transistor Products Corp. bankruptcy
reorganization, 49:23

TRANSMITTERS (see Equipment, Telecasting)

TUBES, TV PICTURE (see also individual
manufacturers and Color)

new cold-cathode tube developed by Tung-Sol,
4:12; may lead to picture-on-the wall TV, 5:13

Corning 23-in. rectangular “twin-panel”, 5:12,
16:18. 17:21. 18:19, 19:20, 22:20, 23:17 & 18,

24:21, 25:19, & 22, 26:18, 31:18, 36:15, 51:18
Sylvania’s new “Sarong” tube coating, 5:14
1958 picture & receiving tube sales, 6:13; 1958
shipments, 36:14

RCA “Nuvistor” tube, 11:18
Electron Tube Information Council formed to

resist inroads by other devices, 13:21
rebuilts make up 75-90% of replacements says

D. Y. Smith, RCA, 14:17
“safety glass’ tube used in custom-built Fleet-
wood by Conrac, 15:18

minimum wage hearing for industry, 16:19

FTC stops N.Y. firms from advertising used as
“first quality,” 18:19

official EIA quarterly production figures. 19:20
Motorola’s new pre-focus & focus lens results in
“more reliable” tube. 20:21

Japanese imports, 21:15, 22:22, 23:15
rebuilt tubes accepted by many as new, 30:17

Claremont Tube Corp. bankruptcy, 31:21
19-in. square, 32:15, 51:18
semiconductor picture tube predicted at West-

inghouse, 33:17
Multi-Tron Lab 3-beam tube. 33:19
Commerce Dept, ruling permits mfrs. to reserve

tubes lor commercial use, previously all sub-
ject to defense demand. 38:23

“buy American” campaign of EIA to combat
Japanese imports, 39:15, 49:20

new 23-in. Kimble tube, 41:16; safety glass con-
troversy, 42:18

Lear Inc. fiat picture tube, 41:19
Mexico begins production, 45:19
new peak for tube & parts hit in 1959, 46:20

UHF (Ultra High Frequency) (see also
allocations, etc.)

TASO report on vhf-uhl, 2:6
Uhl receivers may be improved by use of para-

metric amplifier, 9:15
ban on interstate shipment of non-all channel

sets, recommended by FCC, 11:2, 16:1, 17:20,
18:1, 20:4, 21:2

Ekiropean standards agreement, 21:10
uhf-vhf coverage in metropolitan area, reported

in FCC Intra-Commission memo, 22:5
$2.5 million for research in FCC budget, 48:2

UNIONS & GUILDS
Radio & TV Directors Guild contract, 1:8. 6 16
SAG-AFTRA merger proposal, 1:8, 8:6, 18:10,

24:19, 29:19, 37:11
lA’TSE Hollywood contract, 5:11
AFM network contract, 6:9
KYW-TV, Cleveland strike ends in 3 days after
AFTRA gets new contract, 7:6

tape commercial dispute by AFTRA & Screen
Actors Guild, 7:16

SWG joins directors and performers in asking
for residuals on post-1948 releases, 10:13

more active role in combatting TV-radio attacks
should be played by unions, says Charles H.
Tower, NAB, 11:8

residual payments to SAG, 13:23, 29:14 & 19,

31:16, 39:14, 47:12
picketing of WKRG-’TV & WKRG, Mobile, NLRB

ruling, 14:10, 18:10
“labor unity” subject of inter-union meeting in

N.Y., 14:14
N.Y. bill eliminating ceilings on agent’s com-

missions, 15:8
Musicians Guild of America-AFM dispute, 15:14,

25:17
Writers Guild of America West negotiations,

17:18, 36:12, 39:13, 40:13, 43:13, 44:15, 45:16,
46:16. 47:13. 48:13, 49:16

NABET “strike” at NBC over use of French
technicians on ’Today’, 18:6, 19:8, 20:2, 21:6,
22:6 & 18

SAG officers, 19:10 38:11
ban on secondary boycott of products adver-

tised by station on strike, 25:4-

RCA Camden strike averted, 25:19
James R. Hoffa of Teamsters Union threatens

libel suit for Robert F. Kennedy statement on
Jack Paar show. 31:9

picketing by N.Y. lATSE against CBS-TV in
1958, ruled illegal by NLRB. 31:9

AFTRA rerun fees on tape shows “unfair” says
KTLA, Los Angeles, withdrawing 2 shows. 31:15

merger of Screen Directors and Radio & TV Di-
rectors Guild. 31:16, 33:14. 50:14

TV replaces movies as major source of actors in-
come, 32:14

tape programming & commercials subject of SAG
study, 34:13

lUE sued by Warwick Mfg. Corp., 34:17
secondary boycott rules of Taft-Hartley Act
tightened under new law, 37:1; interpretation
by Charles H. Tower, NAB, 41:9

Musicians Defen.se Fund says $3.5 million with-
held by AFM, 37:11

share of profits from automation to be asked by
UEW, 39:19

residual payments to directors, 41:15; to pro-
ducers, 50:12

Warner Bros, stars protest working conditions,
43:14, 44:15, 47:12

unions seen making more demands on producers
of series, 45:4

canned music use attacked by AFM, 45:16
Television Producers Guild, 47:12, 48:13
Communications Workers of America turned
down on NLRB-election spots. 47:15

World-Wide talent union proposal. 48:9

hospitalization & medical benefits for retired
film industry employes. 49:16

blacklist elimination sought by Writers Guild of
America, 51:10

Screen Actors Guild contract negotiations, 51:11

VOICE OF AMERICA
USIA budget. 4:7. 12:4: inadequate for a good

job, says Merrill Panitt, 19:10
semi-annual report to Congress, 14:7
annual report of U. S. Advisory Commission on

Information, 15:5
more TV money requested by USIA Broadcast
Advisory Committee, 16:5

advisory panel on public relations to USIA, 21:12
TV tape equipment, 30:4
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MANUFACTURERS AND MERCHANDISERS

ADLER ELECTRONICS INC.

16:21, 20:20

ADMIRAL CORP.
CAA $5,729,116 contract, 1:14
financial reports, 13:23, 18:24, 31:21, 44:21, 45:22
Canadian Admiral financial reports, 14:19, 17:24
sales up, 15:20, 16:23, 33:17
new sets, 16:19, 23:2, 25:19
sued by Philco, 17:21
leads in portable TV sales, 20:22
protests use of trademark on Russion set at

N. Y. exhibition, 30:18, 31:20
color sets, 35:16
competing with Japanese transistor radios in
both size & price, 35:17

AEROVOX CORP.
10:17, 11:20, 20:24, 31:22, 45:22

ALLIED RADIO CORP.
37:16, 43:18, 51:19

A.MERICAN BOSCH ARMA
17:24, 44:21, 36:15, 46:23

AMERICAN ELECTRONICS INC.

16:23, 20:23, 36:16, 46:24

AMERICAN TELEPHONE & TELEGRAPH CO.
(AT&T)
•Fortune’ article on Bell Labs, 2:14
Bell Labs $20 million communications lab at
Holmedel, N. J., 16:22

financial reports, 3:15, 17:23

AMERICAN TELEVISION & RADIO CO.

“no planned obsolescence” for TV sets, 20:20
SEC charges with false & misleading representa-

tions, 25:21, 27:24
financial reports, 46:23

AMPEX CORP. (see also Tape Recording)

Videotape installations, 4:3. 7:10
Videotape orders & shipments, 7:7 & 10. 12:11,

13:17, 14:15, 17:13, 18:10, 20:14, 35:7, 40:12,
44:7 & 14, 48:15, 49:23

magazine tape recorder not ready this year for
marketing, 8:13

stock rights, 10:17, 11:20
protecting “Videotape” trade name, 11:16
financial reports. 12:19, 22:23, 26:19, 49:22. 50:20
RCA’s “Electronic quadrature adjustment” will

not be added to Ampex tape recorder, 15:15
"Inter-Switch” model, 16:15
new model VR-IOOOB, 18:14, 19:15
stock on Philadelphia-Baltimore exchange, 18:23;
new stock, 46:24; stock split, 48:19

gift recorder to KQED San Francisco, 22:16
buys Orr Industries Inc., 28:19, 35:18, 42:18
distributor of Marconi station equipment, 28:5
Ampex Japan Ltd,, 40:16
reorganization, 44:14, 46:19

AMPHENOL-BORG ELECTRONICS CORP.
merger of Amphenol-Borg into Amphenol-Borg

Electronics Corp., 1:14
SEC stock registration, 10:17, 13:23
financial reports, 11:20, 18:22, 33:19, 46:24

ANDREA RADIO CORP.
42:19

ARVIN INDUSTRIES INC.

6:15, 8:15, 19:22, 20:21, 30:19, 44:23, 45:21

AVNET ELECTRONICS CORP.
17:23

BARNES ENGINEERING CO.
drops merger with General Transistor. 6:14
stock sale, 13:23; on American exchange, 31:22
financial reports, 29:23, 48:19

BECKMAN INSTRUMENT CORP.
7:14, 19:22, 37:15, 44:21 & 22, 47:22

BELOCK INSTRUMENT CORP.
25:24

BENDIX RADIO DIV., BENDIX AVIATION CORP.
Bendix Aviation buys Jones Electronics Co., Bris-

tol. Conn., 10:16
builds transistor plant, 33:21

BRITISH INDUSTRIES CORP.
49.23

CAPEHART CORP.
Dynamic Electronlcs-N.Y., financial reports, 31:21
Dynamic Electronlcs-N. Y. buys Capehart-Farns-
worth Corp., 33:16, 34:17

changes name to Capehart Corp., 42:19, 43:17

CBS ELECTRONICS
offers rebuilt & brand new lines of tubes, 16:20
CBS-Hytron changes to CBS Electronics, 16:22
Stereo with only 2 tubes, 20:21
licensing & distribution agreement for sound &

hi-fi with firm in Holland, 30:18

CBS INC
financial reports, 9:18. 13:22, 16:22, 33:19, 47:23
stockholders meeting, 16:22
Space Recovery Systems Inc., 20:24
employe stock option plan, 29:23
new sets, 35:16
German transistor radio, 44:20

CHANNEL MASTER CORP.
18:19, 21:15 & 18

CLAROSTAT ,MFG. CO. INC.
17:24, 35:18

CLEVITE CORP.
buys 3 phono-needle firms, 7:12
financial reports. 10:17. 20:23, 32:19, 39:19, 45:21
transistor & diode mfg. to Waltham, Mass., 18:19
quarterly dividends preferred to yearly extras,

48:19

COHU ELECTRONICS INC.

16:23, 31:23, 35:18, 38:24, 44:21

COLLINS RADIO CO.
Stock reclassification, 10:17
financial reports, 12:19. 42:20, 44:21, 51:19
franchised to sell Fidelipac tape magazine of
Conley Electronics, 37:15

CONLEY ELECTRONICS CORP. (formerly Waters
Conley Co.)

acquired by group headed by Edgar Greenbaum
Jr., 19:20

buys Stereophonic Automation. Skokie, 111., 19:20
Waters Conley Co. & Stereophonic Automation
Corp. merged into Conley Electronics, 13:21

purchase of Industrial Developments Engineers
Associates Inc., 34:17, 35:16; IDEA Inc. pur-
chase dropped, 45:20

CONSOLIDATED ELECTRODYNAMICS CORP.
financial reports, 31:23. 45:21
merger with Bell & Howell, 44:23, 48:19

CONSOLIDATED ELECTRONICS INDUSTRIES
CORP. (Also see N. V. Philips Gloeilampenfabrie-
ken).

financial reports, 6:15, 7:14, 8:15, 25:23, 33:19
U. S. Philips firms, including Consolidated Elec-

tronics Industries Corp . merge into one com-
pany using Consolidated name, 30:18

CORNELL-DUBILIER
financial reports, 2:15, 5:15, 35:18
control acquired by Federal Pacific Electric Co.

officials, 30:18
agent for Toshiba transistors, 34:17
Norwood, Mass, plant turned over to solid-state
component research, 38:22

CROSLEY DIV. AVCO CORP.
Avco financial reports, 2:16, 12:19, 27:23
$36 million Air Foroe contract to Avco, 38:21
color optical probe for dental work developed by
Avco & Navy, 49:20

DAYSTROM CORP.
6:14, 25:24, 31:22, 43:18, 44:22, 50:16

DOMINION ELECTROHOME INDUSTRIES LTD.
16:23, 26:19, 52:20

ALLEN B. DuMONT LABORATORIES INC.

financial reports. 18:22, 26:20, 32:19. 45:22
expands tube market coverage, 19:19
aircraft TV systems development contract. 25:22
Paterson. N. J. plant to Curtiss-Wright, 43:17
buys Avia Products Co., Los Angeles, 45:20

DYNAMICS CORP. OF AMERICA
12:19, 19:22, 51:19

EITEL-.McCULLOUGH INC.

financial reports, 18:22, 23:19, 36:16. 48:19
adds to San Carlos facilities, 29:22
acquires National Electronics Inc. and Industrial
Tubes Inc., 52:20

ELECTRONIC ASSOCIATES INC.

9:17, 31:22

ELECTRONIC COMMUNICATIONS INC.

36:15

ELECTRONIC RESEARCH ASSOC.
14:20

ELECTRONIC SPECIALTY CO. i

31:22
\

ELECTRONICS CORP. OF AMERICA
11:20

ELECTROVISION CORP.
name changed from Scott Radio Labs, 10:15
receives discharge of bankruptcy previously held

against Scott Radio, 25:23

ELECTRO-VOICE INC.
7:15, 17:24, 29:23, 43:19

ELSIN ELECTRONICS
merger with Engineering & Electronics, 18:21

EMERSON RADIO & PHONOGRAPH CO.
new sets, 1:13, 17:21, 27:20, 47:19
financial reports, 1:14, 4:15, 8:14, 10-17, 2319

36:16, 49:23
enters hi-fi components field, 13,21
transistor battery portable TV, 13:19, 50:16
portable stereo AM-FTVf radio-phono. 17:21
buys control of Webcor, 19:20, 25:20: sells back

control, 29:22
pres. Benjamin Abrams “profiled” in 'N Y

Times’, 20:20
sells Japanese transistor portables, 33:16
electron air conditioner, 35:15
infringed on patents of late Maj. Edwin H.
Armstrong, court rules. 38:22. 44:19

25% interest in Instrument Systems Corp , 43 19
folding “pocket phono," 45:19
mail processing system patent, 48:17

ENTRON INC.

29:23, 39:20

ERIE RESISTOR CORP.
14:17 & 19, 15:20, 23:19

FARADY.NE ELECTRONICS CORP.
38:24

FEDERAL .MANUFACTURING & ENGINEERING
CO.
buys Television Specialty Co. and Cameraflex

Co., camera companies, 42:20

FOTO-VIDEO LABS INC.
(

29:23

GABRIEL CO.

9:18, 18:21 & 22, 45:21

GENERAL BRONZE CORP.
17:24, 30:19, 32:18, 45:22

GENERAL DYNAMICS CORP.
13:23, 37:16, 46:24

GENERAL ELECTRIC CO. (GE)
policy changed to use independent servicemen

to supplement GE service organization, 2:14
co-op advertising policy instituted to partly re-

place fair trade prices, 3:14
Edison Radio Amateur Award, 4:13
financial reports, 8:15. 16:23, 29:24, 42:20
officers compensation, 12:20
new sets, 13:21. 24:21
International GE uses Japanese parts for mer-
chandise sold outside U. S,, 21:15; will not
make transistor radios for U.S., 42:19

claims smallest mobile radio, 25:20
policy on color sets, 25:21
cuts price on silicon-controlled rectifiers. 29:22
“tunnel diode”, 30:16, 34:15, 44:19
new ceramic receiving tubes, 33:18
GE Foundation educational grants, 34:16
'Scholastic Magazine’ finds teen agers would pre-

fer to work for GE. 35:15
sued by Servo Corp.. 35:17
$29 million missile contract, 37:15
reorganization, 38:20
will use 23-in. Kimble tube, 41:16, 50:16
price-fixing agreements banned by civil anti-

trust judgment. 44:19
console "Musaphonic” phonograph. 44:20
space-technology center in Valley Forge, 45:20
$101 million Air Force contract, 47:19
W, R. G. Baker Hall, 50:19

GENERAL INSTRUMENT CORP.
financial reports, 3:15, 18:22, 23:20, 29:24, 42:2(
making FM tuners, 16:20
mfr. of tiny germanium diode, 22:23
buys Harris Transducer Corp., 25:22
sales expected to hit new high, 26:19 ||
thermoelectric div., 36:15 I
transistorized TV tuner, 37:15 !

GENERAL PRECISION EQUIPMENT CORP. '

financial reports. 7:14, 18:22, 33:19, 46:23
stock issue, 23:19, 27:23
Martin Co. buys over 10'% of stock, 44:23

|

subsidiary General Precision Inc., 48:19
|
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GENERAL PRECISION LABORATORY
closed-circuit produced lor Navy, 27:21

employees & facilities, 29:21

general telephone—

S

ee Sylvania Electric

Products Co.

GENER.YL TRANSISTOR CORP.

SEC Stock registration, 11:19. 13:23

buying Systematics Inc., 21:18

stock split. 30:20
financial reports, 35:18, 49:23

GLOBE-UNION INC.

15:20, 32:20, 45:22

GRANCO PRODUCTS INC.

financial reports, 10:17, 18:23, 37:16

licensed to make receivers for Crosby PM multi-

plex system, 20:22
sales up in 1959, 25:23
produced 447c of all FM radios sold in 1st quar-

ter of 1959, 27:21
Kew Gardens, N. Y. plant. 49:18

II.ALLICRAFTERS CO.

46:23

HAR.MAN-KARDON INC.

21:20, 42:20, 44:21 & 23

HAYDU ELECTRONIC PRODUCTS INC.

1:14

HAZELTINE ELECTRONICS CORP.
financial reports, 11:19, 35:18
stock split, 16:24, 24:24
engineering lab at Greenlawn, N. Y., 25:22

buys Wheeler Labs, 30:18

HEROLD RADIO & ELECTRONICS
pocket clock-radio, 15:19
financial reports, 19:21, 20:23, 50.20

stock issue, 21:20, 26:19
Bronx, N. Y. plant, 38:22

HEWLETT-PACKARD CO.

financial reports, 7:14
merger with Dymec Inc., 25:23, 29:22

buys Boonton Radio Corp.. 34:16

HOFFMAN ELECTRONICS CORP.
Air Force $9,845,229 contract, 2:15
new sets, 8:13, 16:19, 33:17, 49:21, 51:18
financial reports, 8:15, 14:19, 18:23, 33:20, 43:18,

44:21
Argentine-Uruguay set mfr. licensed, 16:19, 31:21

set sales. 17:21
use of 23 in. square-corner tube, 18:19, 25:19
shipments to distributors, 19:19

stock dividend, 19:24
solar-powered transistor radio price cut, 27:20

stereo record changer makes TV hi-fi, 35:16
classroom receiver, 38:6
stock registration, 44:21
"world’s largest solar energy converter." 46:20

HYCON MANUFACTURING CO.

Hycon Eastern Inc. changes name to Hermes
Electronic Co. and files SEC registration for
stock, 18:22, 36:15

INDIANA GENERAL CORP.
financial reports, 7:14, 12:19. 19:22, 32:20
merger with General Ceramics Corp., 26:19.

40:18, 49:23

INTERNATIONAL RESISTANCE CO.

1:14, 6:14, 9:17, 15:20, 19:22, 30:19, 38:24, 46:24

INTERNATIONAL TELEPHONE & TELEGRAPH
CORP. (ITT)

named prime contractor with RCA for Air Force
world-wide communications network, 8:12: ITT
Communications Systems Inc. formed to han-
dle work, 16:22

financial reports. 11:20, 20:23, 33:19, 47:22
radar licensing agreements with Raytheon &
Bendix, 20:22

JERROLD ELECTRONICS CORP.
financial reports, 5:15, 15:20, 21:20, 25:23, 31:23,

45:22
anti-trust trial, 7:5. 45:24
new receiving antenna, 40:16, 47:20
agreement to make & install Telemeter closed-

circuit TV pay equipment, 41:11

LING-ALTEC ELECTRONICS
merger with Altec Co. Inc., Anaheim. Cal., 6:14,

14:19
buys University Loudspeakers, 21:20
financial report, 29:23

LITTON INDUSTRIES
financial reports, 3:15, 11:19, 23:19. 46:23, 48:19
buys ’N. Y. Times’, Time Facimilie Corp., 9:18
buys Sweda Co., Stockholm, 35:18

LORAL ELECTRONICS CO.
36:16, 47:22

MAGNAVOX CO.
convertible preferred stock recalled. 1:14

new sets, 2:15
financial reports, 6:14, 19:21. 20:23, 28:19, 33:19,

39:19. 40:18, 44:21
color set, 7:13
jobs loudspeaker line. 17:21

$13.5 million radar contract, 17:21

stock split, 31:23, 32:19
new Los Angeles research center, 36:15

West German Republic $9 million communica-
tions system, 44:20

P. R. MALLORY & CO.

6:14, 16:23, 25:22, 26:19, 31:22, 42:20. 50:20

CURTIS MATHES MANUFACTURING CO.

Oliver & Myers Mfg. Co., Dallas, changes name
to Curtis Mathes Mfg. Co.. 42:19

MICROWAVE ASSOC.
16:22, 25:23, 50:20

MICROWAVE ELECTRONICS CORP.
29:23

MOTOROLA INC.

financial reports. 1:14, 2:16, 7:14, 11:19, 14:19,

19:21, 29:23, 32:18, 44:21
stereo sets. 2:14, 28:16, 49:18
new sets, 12:17, 50:16, 51:18
Japanese parts in transistor radio, 14:17, 15:17

enters instrumentation field, 15:19
sued by Zenith. 17:21
tubes more reliable thru use of new pre-focus &
focus lens, 20:21

all-purpose pilot model of remote control, 27:23

battery portable TV, 28:16
23-in. set, 28:16
makes closed-circuit TV camera, 32:17. 33:18
contract for Ford & Chrysler car radios, 32:17

makes hearing aids, 33:18
$19 million contract with North American Avia-

tion, 37:15
sales up, 39:20
Paul V. Galvin dies, 45:17, 47:20
unrestricted world trade favored by pres. Robert

Galvin, 46:21
FM car radio, 49:18
1960-70 electronics predictions by officials, 49:20
buys LearCal electronics aircraft business, 50:17

MUNTZ TV INC.

1:14, 7:14, 11:19, 14:19, 25:23, 29:22, 32:19, 45:22,
52:20

MUTER CO.
14:19, 15:20, 17:24. 31:22, 44:21, 45:21

NARDA MICROWAVE CORP.
25:23

NATIONAL CO.
buys Mutual Electronics Industries Corp., Provi-

dence, R. I., 12:20
stock split. 22:24, 29:23
National Radio Co. Inc. subsidiary, 29:21
financial reports, 37:15, 51:20

NATIONAL UNION ELECTRIC CORP.
14:19, 48:19

NATIONAL VIDEO CORP.
43:19, 51:18

NORTH AMERICAN Philips Co. (see N. V. Philips

Gloeilampenfabrieken)

NORTHROP CORP.
buys Page Communications Engineers, 8:14, 18:21

OAK MFG. CO.
10:17, 17:24, 23:19, 31:23, 36:16, 44:22, 51:19

OLYMPIC RADIO & TELEVISION DIV., SIEGLER
CORP.
sales. 15:17, 33:17, 50:19
Siegler Corp. financial reports, 17:24, 40:18
new sets, 25:21
advertising plans. 32:17

ORR INDUSTRIES
financial reports, 3:15. 10:17, 25:23
name changed to Orr Industries from ORRadio

Industries, 26:19
sold to Ampex, 28:19

PACIFIC MERCURY ELECTRONICS CORP.
10:17. 24:24, 42:20, 44:20, 49:23

PACKARD-BELL ELECTRONICS CORP.
new sets. 2:15, 46:20
financial reports, 5:15. 17:23, 31:21, 36:16, 43:18.

50:20
gets control of Technical Industries Corp., 17:21

adv. in western editions of ‘Life’ and ‘Saturday
Evening Post’, 19:19

stock offer, 19:23, 22:23, 28:19
closed-circuit video monitor, 42:19
color sets, 48:17

PAGE COMMUNICATIONS ENGINEERS INC.
sold to Northrop Corp., Beverly Hills, 8:14
sales estimate, 46:23

PHILCO CORP.
financial reports, 2:14, 5:15, 19:22, 32:18, 44:21,

45:19
licenses Thorn Electrical Industries Ltd. for

British manufacturing. 6:13
stereo system for TV & FM, 7:13
convertible debentures, 13:23, 16:22
battery-operated portable, 14:17, 25:19, 31:19,

47:21
sues Admiral, 17:21, 22:20
experimental high-gain low-noise transistor, 18:21
increases compensation to service technicians on
warranty repairs, 20:20

stereo & hi-fi sets, 20:21; complete line, 52:18
1959 sales prediction, 25:23
Italian subsidiary, 29:21, 38:22
foreign sales, 35:15
cross-licensing agreement with General Tran-

sistor Corp., 39:19
dividend payments resumed, 48:19

N. V. PHILIPS GLOEILAMPENFABRIEKEN
financial reports, 12:19, 18:23, 36:16, 49:23
3 U. S. companies merge with Central Public

Utility Corp., St. Louis, 15:20
British Philips Electrical Ltd. acquired control

of A. C. Cossor Ltd. TV-radio mfr., 16:20
percent of stock held by citizens of other coun-

tries, 23:19
Philips U. S. firms combine into Consolidated

Electronics Industries Corp., 30:18, 43:19

PILOT RADIO LTD.
sold to Ultra Electric Ltd., 14:17

POLARAD ELECTRONICS CORP.
20:21

PYE LTD.
penalty by U.S. Bureau of Foreign Commerce,

14-17

RADIO CONDENSER CO.
buys Production Research Corp., Thornwood,

N. J., 10:15

RADIO CORP. OF AMERICA (RCA)
2-way "Radio-Phone" out, 1:13
year-end statement on diversification, 1:14
fellowship awards, 4:13
distributor sales to RCA Sales Corp., 7:13
named prime contractor with ITT for Air Force
world-wide communications network, 8:12

financial reports, 9:17, 10:17. 19:24, 27:24, 30'20
43:18

tape recorder, 10:4, 21:7, 35:8, 40:12, 43:15 44 7
45:11, 48:7, 50:7

new telecasting equipment introduced at NAB
convention, 10:12

sues Philco & Lansdale Tube for unpaid royal-
ties, 10:16

new sets, 11:19, 23:2, 50:16
Polaris communications research contract, 14:17
cathode nickel Nl-32 for tubes, 15:17
color set servicing represents 25% of service co.’s
income, 16:22

Frequency Bureau and Patent Dept, move, 17:21
new solar battery for space vehicles, 18:20
sales up, 18:24
stockholders annual meeting, 19:24
broadcast equipment seminar, 20:11
ad budget boosted for 1959 second half, 26:18
Nuvistor tube, 29:21
Electronic Music Synthesizer, 29:21
Army Signal Corps miniaturization program,

33:16
shifts advertising to J. Walter Thompson, 34:17
$11 million Navy contract, 34:17
uses 23-in. tube, 36:15, 44:17
stock option plan, 44:21
40th anniversary, 45:20
Gen. David Sarnoff forsees electronic substitutes

of heart, lungs, etc., 46:21
Japanese scholarship, 47:21
home-instrument divs. reorganized, 48:17, 49:19
stock replaces 50c extra year-end dividend, 49:23
payola use to promote record sales, 49:1, 51:6
TV chassis sold to Metz, West German TV &
cabinet maker, 52:18

RAYTHEON MFG. CO.
Dr. Charles G. Smith retires, 1:13
electrocardiograph business sold, 4:13
financial reports, 5:15, 16:23, 32:19, 43:18
absorbs Machlett Labs, 9:18
$64,600,000 Navy missile contract, 12:17
penalized by Bureau of Foreign Commerce, 14:17
subsidiary Apelco buys Webster Mfg. Co., Mill

Valley, Cal., 16:21
buys Sorensen & Co. power supply firm, 25:20
Santa Barbara electronic warfare center, 29:21
transistor price cut, 33:18, 47:21
$30 million Navy contract, 37:15
sales seen at record high this year, 37:16
European investment plans, 44:18
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REEVES SOUNDCRAFT
31:23

HOWARD W. SAMS & CO.
6:14, 19:22, 33:19. 35:18, 43:19, 49:23

SCOTT RADIO LABORATORIES—See Electrovision
Corp.

SERVOMECHANISMS INC.

merger with Laboratory for Electronics, 9:17,

20:21, 25:23

SHELL ELECTRONICS MANCFACTURING CORP.
36:15

SIEGLER CORP.
4:15, 13:22, 33:19, 38:23, 42:20, 43:18

SONORA ELECTRONICS INC.

Chapter XI bankruptcy petition, 14:17
sold to Trav-Ler Radio, 47:20

SONOTONE CORP.
12:19, 18:23, 25:22, 32:19, 46:22

SPEER CARBON CO.
18:22, 25:23, 34:16, 45:21

SPRAGUE ELECTRIC CO.
buys magnetic component & filter product lines

of International Resistance Co., 4:15
financial reports, 12:19, 37:15

STANDARD COIL PRODUCTS INC.

1:14, 14:19, 15:20, 19:22, 24:24, 32:20, 33:19, 46:23

STEWART-WARNER CORP.
51:19

STROMBERG-CARLSON CO. (General Dynamics
Corp.)
grants to teachers for advanced study, 20:21
General Dynamics Corp. financial reports, 20:23
General Dynamics applies for SEX3 stock regis-

tration, 20:23
sales up, 33:19
auto radio, 44:18
in stereo production, out of TV set mfg., 45:20

SYLVANIA ELECTRIC PRODUCTS CO.
merger into General Telephone & Electronics

Corp., 2:15, 7:13
new picture tube coating, 5:14
set sales high, 11:18, 20:20
General Telephone & Electronics stock option

plan, 13:23
Golden Shield Corp. to make sets for Credit

Retail Jewelers, 14:17
General Telephone & Electronic stock, 14:19
forms Sylvania Home Electronics Corp. for styl-

ing, merchandising & distribution, 16:21
1959 sales prediction, 16:22
new 23-in set, 19:20, 24:21, 25:19
closed-circuit TV camera, 27:21, 39:19
Sylvania Electro-Specialties formed for closed-

circuit equipment, 30:18, 31:20
General Telephone financial reports, 31:22, 45:21
new transistor plant in Manchester, N. H., 33:17
advertising goes to Kudner, 34:17
*25 million in debentures, 34:18, 39:19, 44:23,

36:16, 45:22

TV deflection yoke coil requiring no permanent
magnet correction, 36:15

Muncy, Pa. computer components plant, 38:22
buys 50% of Italian tube mfr., 38:23
microwave tube research plant at Mountain

View, Cal., 39:20
General Telephone & Electronics buys Lenkurt

Electric Co., 43:17
$15 million Army Signal Corps contract, 43:17
Canadian Sylvania stops TV set production, 45:20
hi-fi line, 46:20
compensation of executives, 46:23

SYMPHONIC ELECTRONIC CORP.
sold by P. L. Jacobs Co., 14:17
subsidiary Scope Electronics Corp., gets distribu-

tor rights to EMI hi-fi components, 43:17
buys Airnado Inc., 45:20

TECHNICOLOR INC.

11:20

TELECHROME MFG. CORP.
financial reports, 4:15, 44:22, 50:20
absorbs Encapsor Products Inc., Port Washing-

ton, N. Y„ 6:15
expansion plans, 30:19
stock registration, 47:22
imports Japanese tape recorder and EMI Ltd. of
England equipment, 51:3

TELEPROMPTER CORP. (see also Closed-Circuit)

3:15, 17:24, 39:19, 49:4, 51:20

TEXAS INSTRUMENTS
financial reports, 7:14, 17:24, 32:20, 46:24
buying Metals & Controls Corp., 13:23
officer compensation, 13:23
1959 sales, 18:22, 40:18
European distributors, 37:14
stock, 49:22

TEXTRON INDUSTRIES
shareholders offered stock in subsidiary Textron

Electronics Inc., 36:16
Textron Electronics buys Globe Electronics, 38:24

THOMPSON RAMO WOOLDRIDGE INC.
financial reports, 9:17, 19:22, 31:22, 44:22
stock offer, 20:23
buys Magma Products Inc., Santa Fe Springs,

Cal., 25:23
buys Bel Canto Magnetic Recording, 36:15
buys Magnetic Recording Industries, N.Y., 38:21
buys Radio Industries Inc., 52:20

TOPP INDUSTRIES CORP.
45:22

TRANSITRON ELECTRONIC CORP.
role as semiconductor component mfr. outlined
by ‘Fortune’, 31:23

stock, 46:24, 50:20

TRAV-LER RADIO CORP.
20:23, 31:22, 33:19, 47:20

TUNG-SOL ELECTRIC CO.
4:12, 7:14, 10:17, 19:22, 31:22, 44:23

VARIAN ASSOCIATES
acquires 80% of Bomac Labs, Beverly, Mass.. 7:13

financial reports, 7:13, 47:22
stock dividend, 15:20
stock offering, 22:23, 27:24, 38:24
Swiss subsidiary, 46:24

VICTOREEN INSTRUMENT CO.
financial report, 38:23
contract with RCA for augmenting factory &

field service force, 44:20

VISUAL ELECTRONICS CORP.
|

15:10

WARWICK MFG. CORP.
34:17

WEBCOR INC.

financial reports, 7:14, 18:22, 19:21, 47:22
control acquired by Emerson, 19:20, 25:20; bought
back from Emerson, 29:22

low-priced stereo-phonos, 19:21

WELLS-GARDNER & CO.

7:14, 14:19, 16:23, 19:22, 21:20, 32:18, 46:23

WESTINGHOUSE ELECTRIC CORP.
financial reports, 5:15, 18:24, 19:22, 31:22, 44:21,

47:22
“Permachon” memorizing TV camera tube, 9:16

strike at Metuchen, N.J., 14:17, 15:18, 16:19, 18:20,
20:21, 27:20

stock option plan, 15:20
"molecular electronics” $2 million Air Force con-

tract, 18:21
Educational Foundation grants, 20:22
Betty Furness’ 10th anniversary with Westing-

house, 23:13
quality furniture for sets, 31:18, 35:15
research advisory committee, 33:18
Gwilyn A. Price gets John Fritz Medal, 34:18

cost of Uving pay boosts, 35:15
competing with Japanese transistor radios in

both size & price, 35:17
sales up, 39:20
23-in. tube, 44:17, 47:21
research center at Churchill, Pa., 44:19
FTC consent order, 44:20
National 4-H Club "Electric Program” competi-

tion, 47:21
stock split, 49:22
new image orthicon camera tube with longer

life, 51:7

WHIRLPOOL-SEEGER CORP.
chair of marketing at American U., 25:22

ZENITH RADIO CORP.
quarterly production increases, 1:12, 29:21

financial reports, 5:15, 9:18, 18:24, 32:18, 45:21

officers compensation, 13:23

sues Motorola, 17:21, 39:19

"Snooz-Alarm*’ in clock radios, 17:21

new sets, 20:21, 23:2, 50:16

exec. v.p. Leonard C. Truesdell named "Sales
Ebcecutive of the Year” by NSE, 23:19

reasons for growth, 24:21

new Chicago display room, 25:20

quarterly dividend increased, 35:18

fall advertising campaign, 37:14; first use of

theater screens, 43:17
23-in tube, 44:17
employe profit sharing fund, 44:23

FM radio, 45:20
two-band transistor portable radio, 46:21

patent suit by Hazeltine Research, 49:20

$1.25 million addition to Chicago production
plant, 50:18
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