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SUMMARY-INDEX OF THE WEEK'S NEWS — July 5, 1958

RADIO STATIONS MULTIPLY until mid-year finds 3353
AMs authorized, 636 FMs. Still more seek licenses;
353 AM, 60 FM applications pending (p, 2).

SENATE ALLOCATIONS HEARING concentrates on possi-
bility of obtaining more vh{ chamnels via swap with
military. Congress urged to step in (p. 2).

FCC 'SMALL-TOWN TV' INQUIRY elicits first comments.
Familiar arguments repeated. Stations, boosters, com-
mon carriers filed (pp. 3 & 4).

PRESS PREVIEWS OF TV SHOWS proposed by sponsor
DuPont to guide viewers to best live programming.
“Startling” effects seen by Jock Gould (p. 5).

NETWORK RULES VIOLATED, FCC tells CBS, NBC & ABC
and 2 stations. Demands strict adherence from here on
but inflicts no penalties (p. 6).

NAB GOES TO BAT against baseball TV "blackout” bill
as Senate schedules hearings on anti-trust exemptions
for pro sports voted by House (p. 8).

HOLLYWOOD LOSES CAMPAIGN to keep post-1948 features
from TV, reports Variety, citing 85 recent movies shown
on N. Y. TV screens in one month (p. 8).

NETWORK BILLINGS CONTINUE RISE in May, as first S
months score 13.3% gain over 1957. CBS continues
in No. 1 position (p. 8).

STATE-BY-STATE & REGIONAL set distribution estimates
released by ARF & Nielsen, show TV in 84% of U. S.
households, vs. 72.8% two years ago (p. 9).

WOMEN ENGINEERS RARE in electronics. Only 4 in broad-
cast work in professional status but manufacturers have
quite a few scientists (p. 11).

Manvfacturing-Distribution-Finance

DuMONT SELLS OUT TV, phono, hi-fi, stereo labels to
Emerson Radio for $6,000,000 continues all other
operations except consumer products (pp. 1 & 13).

PORTABLE TV INVENTORIES "no burden” on fall promo-
tions of high-end higher-profit consoles, set makers say.
Portables now 35% of production (p. 12).

CUSTOM BUILT HI-FI now big business for TV-radio service
technicians, survey by Institute shows (p. 12).

OLD FIGURES IN NEW FORMAT: Big brokerage house
compiles handy index tabulation of TV & radio pro-
duction and sales figures, 1949-57 (p. 195).

DuMONT SELLS CONSUMER DIV. TO EMERSON: Need for ready cash, tenuous state of con-
sumer goods market -- and "a very good deal™ -- impelled Allen B. DuMont Laboratories
Inc. to make deal this week with Emerson Radio whereby DuMont TV, phonograph, hi-fi
& stereo instruments will henceforth be manufactured by Emerson under DuMont label.
Emerson pays $6,000,000 cash over next 3 months, between $1,500,000 & $2,000,000 to
be paid immediately on account of inventories and other assets.

Emerson has set up new subsidiary, DuMont Television & Radio Corp., headed
by its pres. Benjamin Abrams, plans to market DuMont lines separate and apart from
Emerson. New firm acquires, besides current inventories, all tools, dies, molds,
etc., gets royalty-free patent license from DuMont -- in fact, takes over DuMont's
consumer products div. in toto, including sales & service staff headed by Allen B.
DuMont Jr. and certain engineering personnel.

Manufacture will continue in DuMont plants in Clifton, N.J. until year's end
when it presumably will be moved into Emerson's big Jersey City plant.

Deal was worked out largely by Dr. DuMont and Abrams, old friends -- latter
realizing longtime desire to expand in quality field with probability of eventually
marketing DuMont brands direct-to-dealer a la Magnavox. DuMont spokesmen said it
was "excellent deal" for their company and "Ben got a bargain and should do very
well." Formal statement said acquisition "will provide cash enabling DuMont to con-
centrate its resources on the remaining divisions, which, it is felt, will inure to
the benefit of the company's future operating results." ‘
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There's no intention of going beyond this spinoff and selling out any of the
rest of the big DuMont operation, despite recent talks with Daystrom (Vol. 14:22),
which led to naught, and despite reports that DuMont has been talking merger with
Borg-Warner and/or one of the big aircraft companies holding electronic contracts
(Vol. 14:23). [For further details about Emerson deal and DuMont plans, see p. 13.]
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TV _manufacturing field has been forsaken by more than a dozen important com-
panies in last few years, though our last Television Factbook No. 26, published in
March, lists 42 U.S. manufacturers and/or assemblers; also 51 makers of radios. The
TV "casualty list" had none going out of business; rather, they chose to concentrate
on other products. The list: Arvin, Bendix, Capehart-Farnsworth, CBS-Columbia,
Crosley, Hallicrafters, Kaye-Halbert, Raytheon, Sentinel, Sonora (revived), Sparton,
Stewart-Warner, Stromberg-Carlson, Trav-ler, Wilcox-Gay (Majestic).

NEARLY 4000 AMs & FMs AUTHORIZED: And still they come -- the new radio stations, AM
and FM. Mid-year analysis of records we maintain to keep current our annual AM-FM
Directory discloses new radio outlets are being authorized by FCC at rate of 3 to 1
over new TV starters. Count at end of June is 3353 AMs authorized, of which 3253 are
on the air and 100 CPs; 636_FMs, with 548 on air and 88 CPs. Six months ago, at

the New Year, there were 42 fewer AMs, 8 fewer FMs. IVs on air now total 533, only
17 having started in last 6 months when 4 uhf's went off air and 10 dropped CPs.

Most of the new AMs are small operations, many of them daytimers, capable of
a modest livelihood for their enterprisers because cost of installation isn't high,
cost of operation also low. Trend to more AM stations began with end of the wartime
freeze when many veterans wanted to go into business for themselves. Thus, from 1056
AMs at end of 1945, the growth was continual: end of 1946--1579; 1947--1961; 1948--
2131 ; 1949--2246; 1950--2351; 1951--2410; 1952--2516; 1953--2644; 1954--2782; 1955
--2941; 1956--3140; 1957--3289. FM had its big surge after the war, rose to peak of
706, then dropped off as enthusiasm waned; it's back up again largely because of the
heightened interest in hi-fi and the expected boom in stereo & multiplexing.

Even more want to go into radio, for right now 353 applications for new AMs
pend vs. 328 at start of year; only two AM licenses and 6 CPs were turned in during
the half year. There are 60 FM applications pending vs. 46 at beginning of year, 13
licenses having been turned in and 4 CPs dropped.

Note: Last count showed 1751 daily newspapers in U.S., English-language, plus
546 Sunday newspapers. But some are known to have folded and none to have started
since the Editor & Publisher Yearbook tabulation of last Jan. 1. And there were 9431
weeklies, according to the latest N.W. Ayer Directory of Newspapers & Periodicals.

WILL MILITARY HORSETRADE VHF & UHF? Concept of "getting more vhf from the mili-
tary" was a prime topic during this week's hearing on allocations, conducted by
Senate Committee on Interstate & Foreign Commerce, with FCC members testifying.

Chairman Magnuson (D-Wash.) sounded excited about the idea, said "maybe we
ought to call the military in for testimony." And he declared that Committee would
take up, at its next meeting, resolution of Sen. Potter (R-Mich.) to create special
group to study whole spectrum. But S.J. Res. 106 has been languishing in pigeon-
hole for more than a year (Vol. 13:25) with nary a peep from Magnuson -- so it would
surprise no one if his sudden enthusiasm quietly oozed out.

FCC's 7 members have approximately 7 ideas about "get more vhf." Chairman
Doerfer reiterated thought that "in light of the cold war, so much spectrum for TV
may be a luxury" (Vol. 14:26). Clearly, he's dubious about need for more stations.
He noted that the 4th station in some markets has economic problems, called some
outlets "glorified movie houses." He said he wouldn't hesitate to move 3-4 stations
out of New York & Los Angeles if necessary to provide "information service" to other
major cities which have fewer than 3 stations. He left the matter there.

Comr. Cross spoke up for first time, apropos discussions with the military:
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"This time, I think we have something to trade. FCC didn't before. We have a bet-
ter chance now." Comr. Lee, who spearheaded last Commission attempt to get more
vhf, sounded less optimistic: "ODM Director Flemming gave strong support to the
idea, but months of study brought a flat 'no'. I don't know whether we'd be more
successful now. I think Congress ought to get into it."

Comr. Ford will be Commission's liaison with defense officials in the dis- .
cussions but he said that FCC doesn't know how many channels it needs; that FCC
staff should conclude its study before Commission decides whether the 25 vhf chan-
nels proposed by Comr. Craven (Vol. 14:26) are enough.

Comr. Hyde noted that military says none of its spectrum is idle, but Sen.
Potter declared: "No one knows. I'll bet 10-to-1 that they're wasting a lot of
valuable spectrum.®” Sen. Pastore (D-R.I.) stated cynically: "“FCC is lucky not to
lose anything to the military. Congress ought to move in. Nothing ever gets done."

Sen. Magnuson was impatient with Commission because it hasn't sought more
money to conduct allocations study. FCC broadcast bureau chief Harold Cowgill esti-
mated $150,000 would be needed, unless bureau diverts manpower from other important
projects. Doerfer promised to consider requesting the funds.

* * % *

There was considerable discussion of vhf mileage cuts. Doerfer repeated
that he's willing to cut 2-3 miles for important drop-ins. Even Comr. Hyde, who has
generally stood for holding the line on mileages, asserted that new engineering
techniques (precision offset, directional antennas, etc.) might be coupled with mile-
age cuts to affect "limited relief in certain situations."™ He noted that scarcity
produces pressures for more govt. regulation -- such as demands for elimination of
option time, to give non-network programmers more access to prime time.

Sen. Thurmond (D-S.C.) read series of guestions, obviously planted, aimed at
holding line on mileages pending receipt of technical data from TV Allocations Study.
Organization (TASO). Theme of questions was that adequate station separation is
best assurance against reduction of service. Essence of Doerfer's replies was that
present separations aren't necessarily sacrosanct.

Hyde is a deintermixture advocate, but he said: "I wouldn't recklessly
approve all deintermixture petitions. We must consider each case." Hyde also dis-
puted Craven's estimate that receiver price might double under all-uhf system. FCC
chief engineer Edward Allen backed him on that, said that if the uhf channels are
grouped properly price might be cheaper than vhf.

* * * *

The hearing is over. Special Committee counsel Kenneth Cox has gone back
to Seattle, after giving FCC some written questions on allocations, community anten-
nas, boosters, etc., which Commission will answer in due time. He goes to work on
his report, aims to finish it before Congress recesses.

It's noteworthy that this week's hearing brought fair turnout of Senators
(those mentioned above). It's noteworthy, too, that they gave at least lip service
to finding out what the military is doing with the public spectrum -- just as other
Congressional committees learn how Defense Dept. spends money on visible weapons.
It took air collisions to dramatize need for a single agency to control plane traf-
fic. Perhaps there are tragedies caused by the current split management of the
spectrum, but if there are, they're indirect, can't be linked to spectrum problems.

THE COMPLEX 'HINTERLAND TV’ PROBLEM: You're going to hear more and more about the
conflict among TV entrepreneurs attempting to serve the small towns of the nation.
In one sense, it's a tempest in a teapot -- involving less than 1,000,000 of the
42,400,000 TV households, some 500,000 of them served by community antenna systems.
But it has intense impact locally, and it has important industry-wide implications
from a legal standpoint, i.e.; the "property rights" issue.

CATV is the most controversial aspect of problem. It reverses the conven-
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tional economics of broadcasting:

The more isolated the community, the sparser the

population == the greater the price people are willing to pay to get TV.

The rub comes when regular TV stations attempt to operate at the thin edge-

of traditional telecasting economics -- and when TV-hungry people, aided at times
by their own state & local officials, take law into their own hands and establish
illegal boosters without engineering rhyme or reason.

A good sample of the conflict may be found in comments filed this week in

FCC's inquiry into small-town TV problems.
July 7, but quite a few parties filed in advance.

Deadline was extended from June 27 to

We've digested them below.

"Property rights" issue has bestirred big telecasters who might otherwise be

content to sit this one out.

nor stations claim they can predict outcome with confidence.

NAB has decided to finance a court test.

Neither CATV
Plenty of able law-

yers express frank doubts -- both ways. It will be fought out, probably take years.

The Small-Town TV Argument: Though FCC had
extended to July 7 the deadline for filing of com-
ments in its “inquiry” into small-market TV serv-
ice (Vol. 14:21), quite a few parties have filed
already—and the arguments are familiar. Only
2 community antenna operators responded; most
are waiting for the deadline.

Smalltown TV stations say CATV systems
threaten their existence. Big-town stations want
“property rights” in their signals to be recognized,
presumably paid for, by CATV systems. Illegal
boosters want FCC to clothe them with legality.
Common carriers don’t want FCC to regulate
CATYV by telling the carriers they must discrimi-
nate among customers.

Group of Montana broadcasters states flatly that local
TV stations will go by the boards in face of CATV compe-
tition. Eight filed joint statement declaring that, for ex-
ample, KXLJ-TV, Helena, will go dark if CATV system
starts there—and that KMSO-TV, Missoula, might do like-
wise. They insist it’s not in public interest to give certain
portion of public multiple service via CATV while jeopard-
izing a single local station—because the station renders
services that CATV doesn’t. They claim FCC has adequate
authority to control CATV, doesn’t need new laws.

The Montana stations are: KXGN-TV, Glendive;
KFBB-TV, Great Falls; KOOK-TV, Billings; KXLF-TV,
Butte; KATL, Miles City. They were joined by translator
operator Hill County TV Club, Havre.

* * * %

Big-town TV stations, who filed jointly through firm
of Pierson, Ball & Dowd, said there’s “simple remedy”:
Get Congress to amend Sec. 325(a) of Communications Act
“to put it beyond any doubt that it prohibits the retrans-
mission of a station’s programs by any person, or by any
means, including wire, except with the consent of the sta-
tion whose signals are thus transmitted or rebroadcast.”

Stations claim legislative history indicates Congress
clearly meant that no one should be able to retransmit
stations’ signals, but urge any ambiguity be dissolved.

With solid authority, stations asserted, FCC could
then prevent CATV from degrading signals, distorting
programs, creating confusion and loss of good will by
switching channels, interference with local programs, dis-
criminating among stations picked up. They suggest orig-
inating stations might ask FCC for permission to let
CATYV systems pick up their signals—and that complaints

could thereafter be handled in customary fashion.

Stations filing the foregoing: KLZ-TV, Denver; KTVT,
Salt Lake City; WKY-TV, Oklahoma City; WTVT, Tampa-
St. Petersburg; WSFA-TV, Montgomery; WDSU-TV, New
Orleans; WAFB-TV, Baton Rouge; WDAM-TV, Hatties-
burg, Miss.; WCAU-TV, Philadelphia.

WCAX-TV, Burlington, Vt., complained that local
CATV system switches to CBFT, Montreal, after 3:30 p.m.
It suggested that CATV systems “either be required to
provide access to the programs of the local station or
stations or to guarantee from interference at the receiver
of those householders who desire an alternative antenna
connection.”

KGMB-TV, Honolulu, plumped for virtues of conven-
tional satellites, 2 of which it operates—KMAU-TV, Wai-
luku & KHBC-TV, Hilo. It also suggested that island of
Kauai, with 8500 families, too small even for satellite,
might be served by translator or booster.

WBOY-TV, Clarksburg, W. Va., said it suffered from
invasion of big-city signals via local CATV: “It is no
exaggeration that stations in secondary markets cannot
grow or possibly exist where CATV can provide full pro-
gramming of 3 national networks as retransmitted from
distant stations and for which the public has already and
continues to pay dearly and for which the advertiser is not
charged.” CATV should be licensed and controlled with
that in mind, it stated.

KWRB-TV, Riverton, Wyo., claimed that CATV “ean
and will obliterate free TV for the masses.” It asserted
that one conventional signal “available to all” is better
than several signals “for a few.” It urged CATV licensing.

Colo. Assn. of Bestrs. made similar point, said CATV
proniotes “class distinction,” urged govt. control.

A couple of Montana CATV operators filed. Big Moun-
tain TV Inc., Whitefish, claimed that a TV station in area
could serve but 38,000 people, provide “submarginal” serv-
ice at best. If CATV were curbed in favor of a station, it
said, “public would be deprived of a choice.”

Missoula TV Cable Co., Missoula, which gives 4 chan-
nels to 2930 homes, asserted that it helped KMSO-TV get
started there by providing ready-built audience; that public
benefits from choice of 4 signals instead of the one it
would have if CATV were killed off.

* * * *

Illegal booster operators mined another vein. Wash-
ington State Reflectors Assn. urged Commission to approve
vhf boosters with little change from their present opera-
tions. “Common sense would dictate,” it said, “that once
people are able to obtain the necessary and proper TV
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service free of charge that the CATV systems would natu-
rally die a natural death.” In addition: “FCC should not
be in the business of keeping small marginal TV stations
in business.”

EAO-TV, serving 2000 sets with booster in Entiat,
Wash. area, claimed that boosters are far superior to
CATYV, should be sanctioned. Prescott, (Ariz.) TV Booster
Club threw in pitch against uhf translators, said their cost
is “prohibitive.” People’s TV Assn.,, Soap Lake, Wash.,
serving 2750 sets, plumped for state regulation of CATV.
Apple Valley TV Assn., Wenatchee, Wash., suggested:

“The FCC should prohibit or limit CATV, repeaters,
translators or satellites only if, after a public hearing in
the area affected, the majority interest would be served
. . . The FCC should not be in the business of keeping
small, marginal TV stations in business.”

* * % *

AT&T, Western Union and U.S. Independent Tele-
phone Assn., in similar comments, shunned thought of
being required to refuse service to CATV systems. AT&T
said its facilities shouldn’t be used to achieve “indirect
regulation of activities which are extraneous to common
carrier regulation.”

USITA stated: “Any attempt by the Commission in-
directly to prohibit certain users from the use of common
carrier facilities, particularly where otherwise such serv-
ices would be beyond the Commission’s direet jurisdietion
and subject to state jurisdiction, for the purpose of giving
an economic advantage to one class of common carrier
subseriber, would be invalid and beyond the scope of any
authority under the Communications Act, and at the same
time an invasion of regulatory jurisdiction reserved to
the states.”

=

ABC allocation petition, recommending several mileage
cuts to add vhf channels to important markets (Vol. 14:23),
was endorsed this week by uhf telecasters’ Committee for
Competitive TV. In petition to FCC, CCT stated: “It is
strongly urged that the ABC proposal is a significant
step toward competitive TV allocations . . . This does not
mean that CCT regards the ABC proposal as, by any
means, a final answer in allocations. It is urged that the
Commission also act with a sense of urgency in deinter-
mixing, market by market, every area where uhf has estab-
lished operating entities. Moreover, it is strongly urged
that the Commission adopt, as a regular practice, the
amendment of existing uhf & vhf construction permits
in all deintermixture and drop-in cases to give reasonable
protection to the equities of telecasters who have operated
or are operating in affected markets on either vhf or uhf,
as the case may be.”

“Radio Allocations Study Organzation,” presumably
patterned on TV Allocations Study Organization (TASO)
is goal of group of radio broadcasters seeking to block FCC
proposal to increase power of 12 clear channel stations
from 50 to 750 kw (Vol. 14:16). F. C. Sowell, v. p.-gen.
mgr. of WLAC, Nashville, is temporary chairman of group
that met in Washington June 17 and resolved to form
RASO. He’s now soliciting support with aim of hiring legal
& ecngineering counsel to fight power increase. Deadline
for filing comments in case has been extended from July
15 to Aug. 15.

Satellite in Lebanon, N.H. is sought by WWLP,
Springfield, Mass. (Ch. 22) which this wcek petitioned
FCC to add Ch. 27 to Lebanon, Ch. 48 to Exeter, N.H.,
substituting Ch. 33 for Ch. 27 in Hanover, N. H., deleting
Ch. 48 from Manchester, N. H.

Press Critics of TV (Cont.): Trial balloon on intri-
guing new idea for newspaper criticism of TV
programming—press previews of live shows so
viewers will have advance guide on whether
they’re worth watching—was sent up by Jack
Gould in June 29 N. Y. Times, but it made little
apparent headway this week.

Idea originated in Wilmington offices of big
TV sponsor DuPont at time when spokesmen for
networks were beginning to hit back in public
at press attacks on TV (Vol. 14:25-26). After
talking it over with his staff, DuPont adv. director
Frederick A. C. Wardenburg wrote Gould, highly
esteemed as one of best of the TV critics: Why
not try it out next season?

Wardenburg told Gould his company would be
willing to provide special, formal performances
of TV shows for critics prior to broadcasts. If
stage plays and books are reviewed by critics
before customers pay out money for them, why
shouldn’t TV programs be reviewed before public
spends its time on them?

Gould responded by enthusing in Times that innova-
tion “could have both a startling & beneficial effect on the
future of TV.” He said it would “invoke a new influence
on the course of ratings & production standards and render
the viewer a new service . ..”

Calling for “extensive discussion & earnest considera-
tion” by all telecasters, Gould argued: “Next fall many
programs are going to be done on tape and could be
readily shown in advance without the slightest difficulty.”

Wardenburg’s staff then sat back to see if idea would
catch fire. Report to us from Wilmington at our press
time: “All is calm.” DuPont spokesman said company still
stood by proposal, but that except for “minor, mild reper-
cussions from other TV ecritics,” there was little response.

* ® #® *

TV critics heard from pointed out that even with TV
tape, plan wasn’t “practical’—that they’d have to be in
N.Y. or Hollywood to see show previews. Arrangement
would be fine for critics based there, they said, but what
about crities elsewhere? They’d find their TV work super-
seded by syndicated reports from N.Y. & Hollywood.
Alternative to previews in 2 TV centers would be closed-
circuit showings for all eritics—and DuPont says “that
would be out of this world financially.”

Meanwhile, producer David Susskind of DuPont Show
of the Month started press-TV project of his own, circu-
larizing newspaper critics to join his new TV Action Com-
mittee organized among TV directors & performers in
N.Y. to stimulate production there. Susskind’s group
wants to halt “increasing loss of quality programs,” sup-
port “development & presentation of better programs.”

But at same time press critiecs of TV came in for
another blast within industry. Writing in July 10 Reporter,
CBS’s Eric Sevareid suggested: “TV could do with a sharp
drop in the quality of criticism and a sharp rise in its
quality.” He complained of non-play-reading crities who
pose as arbiters of TV drama, “lady journalists” who have
no experience, “boy graduates” who presume to instruct
networks on how to behave.

Sevareid said he thinks ‘“‘a shocking percentage of TV
fare is lousy,” but that situation is “partly due to the fan-
tastically irresponsible, inconsistent pulling & hauling
[TV] is getting from the printed press.”
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FCC Cracks the Whip: The 3 TV networks and 2
stations—WMAL-TV, Washington & KBTV, Den-
ver—were rebuked by FCC this week, but not pen-
alized, for violations of chain broadcasting rules.

The violations were uncovered by FCC’s net-
work study staff, whereupon Commission asked
networks and stations for their explanations. This
week, FCC released letters to the “culprits,” con-
cluding the investigation. According to FCC, vio-
lations involved rules on ‘“exclusive affiliation”
[Sec. 3.658 (a)], “territorial exclusivity” [Sec.
3.658(b) 1, “control by networks of station rates”
[Sec. 3.658 (h)].

Commission concluded that CBS violated Sec. 3.658(a)
by pressuring WGAL-TV, Lancaster, and applicant Hart-
ford Telecasting (Harry Butcher) into agreeing to
“clear primarily or exclusively” for CBS, as against NBC
& ABC. FCC said CBS violated Sec. 3.658(h) by pushing
certain affiliates to increase their national spot rates.

NBC was found guilty of violating 3.658(b) in its
dealings with Crosley stations, announced previously (Vol.
14:21). ABC was held culpable for inducing WMAL-TV
and KBTV to raise national spot rates, and the stations
were cited for participating in the arrangement.

The following conclusion of FCC’s letter to CBS was
repeated, roughly, to the others: “The Commission con-

6-

siders that compliance with its Rules & Regulations is a
minimum requirement of its licensees. Accordingly, it re-
gards the conduct of the CBS network in contravening
the intent and purpose of Seec. 3.658(a) and (h) as a serious
matter, to be considered in connection with the overall
qualifications of CBS as a licensee to operate in the public
interest. No further action against CBS is contemplated
at this time, since the conduct in question occurred some
time ago, there is no evidence of present violation, and
CBS statements of current and future practices and policies
in these areas, if adhered to, should prevent future CBS
conduct contrary to the rules. The Commission advises you
that it expects CBS to adhere strictly to the provisions of
Sec. 3.658, and that, in this connection, the correspondence
concerning these matters is being associated with the Com-
mission’s files for the stations licensed to CBS, for such
further consideration as CBS’ future operations may war-
rant.”

Copies of the letters are available from Commission—
Mimeo. 61152 covering networks, Mimeo. 61153 for the 2
stations.

In a proceeding separate from the foregoing, radio
WGH, Newport News, Va. was put on carpet too. Its
license renewal was held up pending answer to Com-
mission’s charges that it’s guilty of overcommercialization
(average 20 spots per hour) and carried neither educa-
tional nor discussion programs—contrary to its promises
to FCC.

CBS’s $20,000,000 purchase of WCAU-TV & WCAU,
Philadelphia (Vol. 13:51, 14:18) was passed over again
by FCC this week, is due to come up again in 2 weeks.
Reasons for delay are numerous. One was need for FCC
to clear up charges that CBS violated network rules which
was done this week (above). Another was need to clear
CBS of charge it was “unfair” in presentation of pay-TV
controversy, also accomplished this week (p. 16). Another
factor: Justice Dept. has informed FCC that CBS and
other networks are charged with pressuring independent
program producers to give them piece of their shows
before accepting them for networking. FCC has to do
something about that.

Single application for TV station filed this week was
for Ch. 12, Aguadilla, Puerto Rico by Western Bestg. Corp.
of Puerto Rico whose principals are Hector Reichard
(licensee of radio WABA there) and Winston-Salem Bestg.
Co. (owner of off-air uhf WTOB-TV, Winston-Salem; 809
owner of WAPA-TV, San Juan; owner of WSGN, Birming-
ham, Ala. and 509% of Ch. 42 grantee WBMG there).
Principals have requested withdrawal of their individual
applications for the same facilities. This brings total pend-
ing to 118 (29 uhf). [For details, see TV Addenda 26-W.]

Control of KFMB-TV, San Diego (Ch. 8), radio KFMB,
KERO-TV, Bakersfield, Cal. (Ch. 10) & CP for KYAT,
Yuma, Ariz. (Ch. 13) will be taken over by oilman Jack
Wrather, FCC this week having approved transfer from
Wrather-Alvarez Bestg. Ine. to new Marietta Investment
Corp. Maria Helen Alvarez gets $2,916,750 and other
remunerations for her 38.899% plus her interests in various
other properties (Vol. 14:24). Wrather increases holdings
in stations from 38.89% to 63.63%, rep Edward Petry &
Co. from 22.22% to 36.36%.

Two appeals filed this week in Court of Appeals: (1)
By KSTF, Scottsbluff, Neb. (Ch. 10), seeking to block
CP for Ch. 13, Alliance, Neb., granted to KCON. (2) By
KBAK-TV, Bakersfield, Cal. (Ch. 29), challenging FCC
for failure to deintermix area.

Shift of WNHC-TV, New Haven (Ch. 8) to transmitter
site 13.9 mi. from present location should be allowed, FCC
examiner Basil P. Cooper recommended in initial decision
this week. His ruling came after hearing on protest filed
by WWLP, Springfield, Mass. (Ch. 22) which warned of
danger to area uhf’s from vhf encroachment. Cooper based
conclusion on FCC policy, as stated in decision which
kept Ch. 3 in Hartford, that “it was not the policy of the
Commission to endeavor to protect particular uhf stations
from competition and that the ultimate test was whether
the allocation will be likely to provide the best TV service
to the public.” WNHC-TV plans to move from Gaylord
Mt., 8.8 mi. N by NW of New Haven, to Mt. Higby, 19.8 mi.
N by NE. In another site-move case, FCC made effective
immediately examiner Herbert Sharfman’s initial decision
approving move of KBET-TV, Sacramento (Ch. 10) from
Pine Hill to Logtown (Vol. 14:21).

Court of Appeals again ruled it wouldn’t interfere with
an FCC decision on deintermixture. As in Hartford Ch. 3
case last week (Vol. 14:26), court denied appeal of WTVO,
Rockford, Ill. (Ch. 39) which challenged FCC’s refusal
to add Ch. 3 to Rockford or to reserve it for educational
use in Madison, Wis. In per curiam decision, Judges Miller,
Washington & Burger stated merely: “After consideration
of the record in light of petitioner’s contentions, we find
no basis for disturbing the Commission’s action.”

San Antonio’s WOQAI-TV (Ch. 4) this week reached
T700-ft. mark of its 1531-ft. Ideco tower, expects to have
it with new RCA antenna on air by Oct. 1. It’s reputed
third tallest structure in world, antenna of KSWS-TV,
Roswell, N. M. (Ch. 8), 1610 ft. above ground, being first,
Oklahoma City’s KWTV (Ch. 9), 1572 ft., second. Empire
State Bldg. with masts stands about 1450 ft., Eiffel Tower
984 ft.

Additional uhf channel for Los Angeles isn’t needed,
FCC ruled this week in decision denying petition of radio
KRKD to add Ch. 58 to Los Angeles-Pasadena. Los
Angeles has 7 vhf, 3 uhf assignments.
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Personal Noles: Charles Vanda, v.p. of WCAU-TV, Phil-
adelphia, awaiting FCC approval of transfer to CBS (Vol.
14:1), resigns to become J. Walter Thompson’s Hollywood
v.p. for TV programming . . . Howard H. Bell, TV-radio
joint affairs asst. to NAB pres. Harold E. Fellows, leaves
with wife July 14 on chartered TWA plane for 17-day
business-vacation tour of Rome, Geneva, Paris, Brussels,

"London, sponsored by Washington Ad Club; others in

party of 70 include Lloyd W. Dennis, v.p. of radio WTOP;
Ross H. Beville, v.p. of radio WWDC ... Andrew G. Haley,
veteran TV-radio attorney and pres. of International Astro-
nautical Federation, leaves July 28 for Spain, Portugal,
Switzerland, France & Holland on lecture tour and vaca-
tion, ending up at 9th Congress of IAF in Amsterdam; an
intense rocket and astronomy hobbyist (Vol. 14:20), Haley
has 2 books due off presses in Sept., titled Rocketry &
Space Flight (VanNostrand-Princeton) and Law of Outer
Spuace (Public Affairs Press, Washington) . . . Bob Noble
quits Aug. 1 as sales mgr. of radio WABC, N.Y., when
Blair rep firm takes over N.Y. representation of station
(it already is 1ep outside N.Y.), now managed by Ben
Hoberman . . . Don Norton, ex-national sales mgr., WABC-
TV, N.Y. joins Fred Niles Productions, Hollywood, as
sales mgr.; Lionel F. Grover promoted to Niles production

supervisor there . .. John Grace promoted to director of
sales service, ABC-TV, Chicago, succeeding James Knox,
resigned . . . Edgar Kobak, ex-NBC v.p. & ex-MBS pres.,
and Mrs. Kobak celebrated 42nd anniversary this week at
their farm at Pine Orchard, Conn. . . . Irving Gitlin, CBS
News director of public affairs in charge of CBS-TV science
series Conquest, to lecture at Brussels Exposition July 9
under UNESCO auspices; he’s doing survey of European
TV . . . Robert C. Weigand transfers to gen. mgr. of
WEKYT-TV, Lexington, Ky. (formerly WKXP-TV), newest
station in Radio Cincinnati group, from asst. gen. mgr. of
WTVN-TV, Columbus . . . Art Sprinkle, ex-commercial
mgr., KULA & KULA-TV, Honolulu, named station & sales
mgr., KONA there . .. Redd Gardner, ex-WBBM-TV, Chi-
eago, named gen. mgr. of KCRG-TV, Cedar Rapids, suc-
ceeding Frank T. Nye ... Harry Edelman named gen. mgr.
of KELP-TV, EIl Paso, succeeding Herbert Golombeck, who
joins McLendon radio group ... Frank . Fogarty, v.p. &
gen. mgr., Meredith’s WOW-TV & WOW, Omaha, named
to board of regents, U of Omaha ... Howard Stalnaker
promoted to mgr., KPHO-TV, Phoenix, Gene Spry pro-
moted to mgr. of KPHO, both reporting to Richard B.
Rawls, gen. mgr. of the Meredith stations . . . Blair A.
Walliser, ex-John W. Shaw Adv., named MBS administra-
tive v.p. . . . Basil Thornton, ex-BBC, named exec. director
of Broadecasting Foundation of America, N.Y. ... Leonard
Spinrad, ex-Warner Bros., past pres. Columbia U School
of Journalism alumni assn., joins CBS-TV information div.
. .. E. D. Leshin resigns as film production mgr., CBS-TV
Hollywood, to work with Gunsmoke producers ... Jerome
Hyams promoted to v.p.-syndication Screen Gems; Burton
Hanft adds duties of treas., Dan Glass asst. treas. ... Bill
James promoted to Guild Films promotion director . . .
Earl Gammons, TV-radio consultant, ex-CBS Washington
v.p., convalescing in Washington’s George Washington
Hospital, will be released in few days.

ADVERTISING AGENCIES: Harry Wayne McMahan, v.p.
in charge of TV commercials, Leo Burnett agency, Chicago,
named delegate of Theatre-Screen Adv. Bureau to film
festival at the Lido, Venice, Sept. 20-25 . . . Andrew Potter
resigns as TV director of Reach, McClinton Co., Hollywood
to open own TV-radio production firm . .. Marshall Clark,
ex-Scott Paper, elected v.p. of Ketchum, MacLeod & Grove,
N.Y....Dr. W. C. Davis resigns as v.p. & research direc-
tor of Fuller & Smith & Ross, succeeded by Walter G.
Mitchell, ex-Royal McBee, onetime with GE marketing
services . . . Robert H. Eppler and Goodwin Alarik pro-
moted to v.p.’s of Foote, Cone & Belding, Chicago . . .
Martin Kiek named v.p. for Latin American services, Foote,
Cone & Belding . .. Robert Salter resigns as chief of TV-
radio production, Needham, Louis & Brorby ... Norman
Frank, ex-NBC-TV, named TV-radio director, Lynn Baker
Adv.,, N.Y. ... Franklin C. Wheeler retires as exec. v.p.
of Cunningham & Walsh, remains as consultant & director.
N

CBS's Charles S. Steinberg, recently named TV press
information director, is author of The Mass Communica-
tors (Ilarper & Bros., N. Y. 470pp., $6) which is currently
winning highly laudatory reviews. Book is an historical
and analytical evaluation of mass media, including TV-
radio, and their impact on public opinion. Dr. Steinberg,
like his chief Dr. Frank Stanton, has an earned Ph.D. as
well as an M.A. from New York U, has been a high school
teacher, lecturer at New York U & City College of N. Y.,
and has written extensively.

Frank A. Arnold, original NBC director of develop-
ment (promotion) and originator of term “broadcast adver-
tising” when others wanted to call it ‘“‘radio publicity,”
suffered stroke last week at age of 91, is now confined to a
nursing home at 128 Bickley Rd., Glenside, Pa. In excel-
lent health up to now, his eyesight perfect, he has been
living with his 6 children, one of whom Frank Jr. is an
ex-NBC Chicago cxecutive. On his 88th birthday, NAB
pres. Harold Fellows, at NAB convention, presented him
with a plaque in honor of his pioneering in radio broad-
casting. He lectured frequently on radio, wrote a book
titled Droadcast Advertising.

H. V. Kaltenbhorn, whose newscasting began in 1922,
celebrates his 80th bhirthday July 9; he and Mrs. Kalten-
born were host to picnic party July 5 at their home, Stony
Brook, Long Island.

Gerald Gross, asst. secy.-general of International Tele-
communications Union, Geneva, onetime FCC asst. chief
engineer, named acting scey.-general following death of
Marco Aurelio Andrada June 18.

D. Malcolm Neill, pres. of CFNB, Fredericton, N.B.,
elected pres. of Canadian Assn. of Broadcasters, succeed-
ing Vernon Dailin, CFQC-TV, Saskatoon, resigned.

Catholic Droadcasters Assn. elects as pres. The Very
Rev. Celestin J. Steiner, S.J., pres. of Detroit U, succeed-
ing Rev, Michael Montoya.,

Edward R. Murrow vacationing until Sept. 8 in native
Pacific Northwest, Larry LeSueur handling his nightly CBS
news broadcasts.
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Basehall TV—New lnning: Taken aback by overwhelm-
ing House passage of baseball TV “blackout” bill (Vol.
14:26), NAB will make determined pitch against anti-
trust exemptions for pro sports when Senate Judiciary
Committee opens extensive—and perhaps indecisive—hear-
ings on legislation next week.

Powerful battery of Senate support for House-voted
exemptions, permitting major baseball clubs to restrict
game telecasts without running afoul of monopoly laws,
was lined up. But Chairman Kefauver (D-Tenn.) of anti-
monopoly subcommittee, scheduling go-slow sessions start-
ing July 9, promised full hearings for all sides of issue, in-
cluding NAB’s.

And proponents of measure (chiefly spokesmen for or-
ganized baseball) will be working against mid-Aug. dead-
line for adjournment of Congress. This could leave meas-
ure on legislative base where it can’t reach Senate floor in
time for vote this year.

NAB'’s opposition to bill, formally voted at June board
meeting in Washington (Vol. 14:25), will be based on
“public’s interest” in continued free telecasting of games
on unrestricted basis. Also to be heard in hearings, fol-
lowing lead-off baseball witnhesses: FCC, FTC, Justice
Dept. Govt. agencies haven’t been heard on sweeping pro-
visions of Keating-Walter-Miller-Harnis bill.

Kefauver himself favors terms of bill (HR-10378)
sponsored by Rep. Celler (D-N. Y.) and recommended by
House Judiciary Committee, which was rejected by House.
It would authorize baseball clubs to make “reasonably nec-
essary” TV rules to protect minor game gates, but would
withhold blanket anti-trust exemptions from pro sports.
Celler version also is opposed by NAB.

Compantion Keating-Walter-Miller-Harris Senate bill,
sponsored by Sen. Hennings (D-Mo.), has 25 bipartisan co-
signers—including Sens. Bricker (R-0.), Bridges (R-
N. H.), Capehart (R-Ind.), Douglas (D-IIl.), Humphrey
(D-Minn.), Goldwater (R-Ariz.), Ives (R-N.Y.), Ken-
nedy (D-Mass.), Saltonstall (R-Mass.), Symington

8 -

Post-'48 Film Fight Losi? Battle by theatre owners and
most major movie studios to keep post-1948 features off
TV screens (Vol. 14:21) “has already been lost,” July 2
Varicty concludes, counting 85 “new” films shown in May
by N:Y. stations alone. “Certainly it can no longer be
argued that TV viewers get to see only ‘old’ films,” says
show-biz weekly, ticking off TV-released titles ranging
from “The Iroquois Trail” (1950) to “Black Rider” (1956).
May TV screenings included score of British-made movies,
“quite a few” from Republic, which has bucked “Hold the
Line at ’49” drive by Hollywood.

The editors also wrote off proposal by N.Y.-N.J. movie
circuit owner Walter Reade, leader in anti-TV campaign
(Vol. 14:6), for licensing by producers of post-1948 fea-
tures to non-profit organization which would control TV
sales. They summarized reaction to Reade plan within
industry: “It’s okay in theory, but we can’t see it working
out in practice.”

In other movie-TV developments: (1) United Artists
filed SEC registration for sale of 300,000 common stock
shares (valued at around $6,500,000 at present market
quotes), proceeds from 200,000 to be used for such UA
enterprises as TV film production. (2) Guild Films made
deal with Television Industries Inc., formerly C&C TV
Corp., to eliminate $6,525,000 debt of latter by exchange
of TV time spots; debt originally was contracted by pur-
chase of 1100 shorts, foreign rights to Minute of Prayer
from Guild. (3) ABC Film Syndication pres. George T.
Shupert reported sales for first 1958 half were up 57.3%
from year earlier, predicted 90-100¢ increase by end of
this year.

]

Mitchell Wolfson, chief owner of WTVJ, Miami, past
pres. of Theatre Owners of America, named honorary
chairman for second year of TOA’s next annual conven-
tion, to be held again in Miami Beach’s Americana Hotel,
Oct. 21-25. Co-chairmen are Sumner Redstone, Boston;
S. L. Gillette, Salt Lake City; J. B, Schuyler, Butler, Wis.

(D-Mo.), Potter (R-Mich.).

Network Television Billings
May 1958 and January-May 1958
(For April report see Television Digest, Vol. 14:24)

ETWORK BILLINGS continued to rise in May, but at
a slackening rate, putting first 5 months of 1958 total
13.3% ahead of corresponding 1957 period. ABC again
showed biggest percentage gain, with NBC well up. CBS
maintained its No. 1 position. Complete TvB report for
May: N
NETWORK TELEVISION

May May % Jan.-May Jan.-May %
1958 1957 Change 1958 1957 Change

ABC . $ 8,477,755 $ 7,258,807 +16.8 $ 44,230.215 $ 33,681,510 +-31.3
CcBs .. 20,970,022 20,307,762 -+ 3.3 104,314,359 98,405,595 + 6.0
NBC .. 18,470,368 15,811,033 16.8 90,757,770 79,052,967 +-14.8

Total $47,918,145 $43,377,602 -+10.5 $239,302,344 $211,140,072 +13.3
1958 NETWORK TELEVISION TOTALS BY MONTHS

ABC CBS NBC Total
January . . -$9,168,609 $22,094,015 $18,344,111 $49,606,735
February .. . 8,441,988 19,410,741 16,785,315" 44,638,044
March .. - . 9,402,407 21,211,070 18,874,597 49,488,074
April®¥ | 8,739.456 20,628,511 18,283,379 47,651,346*
May ... . 8,477,755 20,970,022 18,470,368 47,918,145

*Figures revised as of July 1, 1958.

Note: These figures do not represent actual revenues to the net-
works, which do not divulge their actual net dollar incomes.
They're complled by Broadcast Advertising Reports (BAR) and
Leading Natlonal Advertisers- (LNA) for TV Bureau of Advertising
(TvB) on basis of one-time network rates, or before frequency or
cash discounts.

Add agency mergers: (1) Fletcher D. Richards Inec.,
N. Y., buys Brooks, Smith, French & Dorrance of the
Pacific Coast Inc., San Francisco, Richards to operate it as
Harris, Harlan, Wood div. with King Harris as pres.,
Ridge Harlan v. p. & creative director, Parker Wood v. p.
& marketing director. Richards also maintains Harrington,
Richards & Morgan Los Angeles div., from which pres.
Eugene I. Harrington resigned to join Honig-Cooper &
Minor, San Francisco, as chairman. (2) Seklemian &
North, N. Y., merges with Calkins & Holden, N. Y. Walter
H. Lurie, v. p. & TV-radio director of Seklemian, becomes
a Calkins v. p. (3) Banning & Co., Los Angeles, merges
with Reach, McClinton & Co., N. Y. & Los Angeles. (4)
Lennen & Newell, N. Y., acquires Merchandising Factors
Inc., San Francisco, which also has San Carlos, Cal. &
Seattle offices.

Curbs on triple-spotting—Ilocal practice which has been
protested by Assn, of Naticnal Advertisers (Vol. 14:25)—
are being imposed on affiliated stations by CBS-TV in
new “full value” amendment written into contracts. More
than 100 affiliates already have agreed to attest that
CBS-TV programs are broadcast in “entirety” including
commercials, credits & network identification. NBC-TV
will consider action on multiple-spotting problem at Aug.
affiliates board meeting. ABC-TV is considering re-
wording one clause in its contracts, but plans no major
amendment.

www americanradiohistorv com



TV Set Distribution Updated: Insatiable demand of
TV industry for fresh circulation figures was met
again last week by Advertising Research Founda-
tion and Nielsen in form of county-by-county set
distribution estimates as of March 1958. Full
tables won’t be released to public until Sept. 15 or
shortly thereafter—but whole report has gone to
"all members of ARF and Nielsen subscribers, plus
underwriters of the report—NAB, TvB and the 3
networks.

Current report shows 84 % of nation’s house-
holds have TV—42,400,000 out of 50,540,000. This
compares with 72.8% two years ago—35,495,330
out of 48,784,600. Regionally, West showed great-
est increase, 17% ; South, 13.5%. Northeast and
North Central sections maintain highest satura-
tion—90 % and 88 %, respectively.

Only portion released for publication now is a state-by-
state and regional breakdown. It’s reproduced in next
column, with comparable breakdown of previous report,
which was as of March 1956. In Sept. 1956, we reprinted
entire county-by-county breakdown as a 10-pp. Special
Report—copies of which are still available (at $1 each).

Data is derived from Census Bureau’s broad estimates
—U. S. and regional only, which showed 839 of U. S.
households TV-equipped as of Jan. 1958 (Vol. 14:15).
ARF has taken Nielsen’s subsequent surveys and the
Census report, calculated estimates in the current report.
It covers most of nation’s 3073 counties individually, pre-
senting the remainder in “clusters.” It includes a “Table
of Standard Errors,” indicating probable deviation from
results obtainable by a complete census.

w

NBC’s Share-Cost I’lan: “Rather good response” by
sponsors and station affiliates to new ‘“3-for-1” fall pro-
gram promotion plan was reported this week by NBC-TV,
which proposes that all share cost of newspaper curtain-
raiser ads in 60-100 markets. Spokesman for network,
confirming trade rumors that plan was in works, told us
that commitments for 16-18 ads (34 paid for each by
sponsor, station, NBC-TV) already have becn signed, that
“almost every client” approached so far agreed to partici-
pate. NBC-TV assumes all program promotion costs for
o0-&-0 stations.

Canada’s Bureau of Droadcast Measurement has
elected George S. Bertram, adv. director of Swift Canadian
Co. Ltd., as its 3rd president in 15 years; also named Ross
A. McCreath, All-Canada Radio & TV Ltd., v.p.; Frederick
L. Wood, General Foods Ltd., director. Reappointed as
chairman of research & development was T. Ralph Hart,
Spitzer & Mills Ltd. Charles L. Hoffman continues as
BBM exec. v.p.

TV staging & production costs are covered in Adrar-
tising Dudget & Cost Control, published recently by Assn.
of National Advertisers, 155 E. 44th St.,, N. Y., as Vol. [V
of T-vol. Advertising Management Guidebook series. First
5 books in series will be made available to non-ANA mem-
bers following publication soon of Vol. V, Agency Relations.

“Spot TY Advertising Cost Summary No. 23,” for
quick cstimating of spot costs in 1 to 242 markets, plus
formulas for estimated spot budgets, has been issued by
The Katz Agency.

NTA names foreign reps: David Yaffa, Yaffa Syndi-
cate, Sydney, Australia; Akim Shimizu, Pacific TV Corp.,
Tokyo; Felipe Ysmael, Manila, Philippines.

9 -

TV Ownership by Regions and States
(1958 vs. 1956)

Third Nielsen Coverage Service Report
Released by Advertising Research Foundation

SPRING 1958 SPRING 1956
Total TV % Total TV %

Homes Homes TV Homes Homes TV
NORTHEAST.. 12,863,800 11,599,870 90 12,859,800 10,548,160 82.0
New Eng-
land 2,917,900 2,634,830 90 2,949,800 2,374,400 80.5
Conn. .. ... 692,600 627,930 91 688,800 565,490 82.1
Me. ... 259,400 - 226,950 87 263,200 188,510 71.6
Mass. ....... 1,449,400 1,318,920 91 1,474,200 1,212,460 82.2
N.H. .. ... 165900 147,470 89 164,200 124,510 75.8
R.I . ... 245,300 224,190 91 249,800 213,390 85.4
Vt. 105,300 89,420 85 109,600 70,040 63.9
Midadle
Atlantic .. 9,945,900 8,964,990 90 9,910,000 8,173,760 82.5
N.J. .. .. ... 1685600 1,535310 91 1,672,100 1,404,970 84.0
N. Y. .. ... 5012,600 4,526,020 90 5,011,400 4,139,470 82.6
Pa. ... 3,247,700 2,903,660 89 3,226,500 2,629,320 81.5
NORTII
CENTRAL _ 15,154,900 13,294,940 88 | 14,816,100 11,630,760 78.5
East North

Central _... 10,549,500 9,483,240 90
Im. . ... 2,992,800 2,683,800 90

10,232,500 8,463,740 82.7
2,983,300 2,445,000 82.0

Ind. . ....... 1,376,000 1,223,380 89 1,348,000 1,073,630 1796
Mich. ... 2,266400 2,042,580 90 2,148,000 1,805,000 84.0
Ohio ........ 2,802,000 2,561,850 91 2,670,500 2,328,000 87.2
Wis. ... ... 1,112,300 971,630 87 1,082,700 812,110 75.0

West North

Central . . 4,605,400 3,811,700 83 4,583,600 3,167,020 69.1

Iowa .. 834,000 734,600 88 830,600 635,180 176.5
Kan. . 673.400 530,800 79 688,900 435330 63.2
Minn. . 956,600 805,170 84 929,200 661,450 71.2
Mo. ... 1,341,400 1,153,150 86 1,332,500 973,720 173.1
Nebr. . . .. 432,800 349,200 81 433,100 290,390 67.0
N.D.. .. 170,300 115,540 68 169,900 84,400 49.7
S. D, ... .. 196,900 123,240 63 199,400 86,550 43.4
souTH . 14,423,800 10,817,410 75 13,723,000 8,440,010 61.5
South
Atlantic . 6,597,300 5,117,690 78 | 6,179,800 4,030,450 652
Del. . ... 120,100 108,030 90 108,300 92,960 85.8
D. C. . . 246,800 221,500 90 253,000 209,990 83.0
Fla. 1,226,700 946,380 77 | 1,089.000  687.440 63.1
Ga. ... .. 998100 743320 74 948,900 584,880 61.6
Md. .. . 823,100 716,260 87 748,700 607,820 81.2
N. C. ... 1,097.600 811,440 74 | 1,041,200 620290 59.6
S.C... . 58900 423,090 172 559,500 308,190 55.1
Va. . 983200 1765170 78 927,900 614,850 66.3
W. Va. 514,800 382,500 74 502,400 304,030 60.5
East South
Central .. 3,159,700 2,178,060 69 3,072,700 1,655,700 53.9
Ala. . . 829,500 589,250 71 803,200 444,070 55.3
Ky. _ 831,500 584,090 170 811,900 463,810 57.1
Miss. . .. 557,600 315,240 57 558,600 211,820 37.9
Tenn. . 941,100 689,480 173 899,000 536,000 59.6
West South
Central 4,666,800 3,521,660 75 | 470,500 2,753,860 61.6
Ark. . ... 496,300 327,740 66 | 009,600 234,610 46.0
La. . . 845400  630.570 75 804,400 488,110 60.7
Okla. 674,500 525,170 T8 668,500 444,930 66.6
Tex. ... .. 2,650,600 2,038,180 T7 2,488,000 1,586,210 63.8
WEST . 8,097,500 6,687,830 83 | 7385700 4,876,400 66.0
Mountain 1,857,900 1,371,690 74 | 1715100 882,560 51.5
Ariz. . 322,400 254,950 179 292,200 168,460 57.7
Colo. 508,100 398,340 78 465,900 271,050 582
Ida. ... 182,600 130,940 72 173,800 87,570 50.4
Mont. . . 208200 120,750 58 200,400 63,260 31.6
Nev. .. . . 79.800 57000 71 71,200 33,010 46.4
N. M. 936,100 156,150 69 210,100 89,830 42.8
Utah 233,500 201290 86 209,400 145,630 69.5
Wyo. 97,100 52,270 54 92,100 23,750 258
Pacific 6,239,600 5,316,140 85 | 9670600 3,993,840 70.4
Cal. .. 4,760,000 4,150,730 87 4.312,300 3,177,350 73.7
Ore. . . 585,300 437,420 175 537,700 285,550 53.1
Wash. .. 894,300 727,990 81 820,600 530,940 64.7

TOTAL U. 8. 50,540,000 42,400,000 84
B

Filmsmiths-TV, Witherspoon St., Princeton, N. J., is
new subsidiary of On Film Inc., to produce TV commercials.

48,784,600 35,495,330 72.8

CBS-TV Filin Sales reports 56%% increase in first quar-
ter sales—$3,900,000 vs. $2,500,000 for same 1957 period.
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Clips from the Current Press—

(Digests of Noteworthy Contemporary Reports)

¢¢QIMPLY AND GRIMLY stated, it [the movie industry]

is facing a crisis. This we all know. What we do
not know is the solution. I believe that what we need
today is a ‘blueprint for tomorrow.” A new concept. A
new plan for our business . .. Otherwise, the motion pic-
ture will cease to exist and its great influence in the cause
of the American way of life will perish . . .

“Films originally conceived and made for theatre
audiences should not be sold to TV ... I want to say quite
frankly that it was a tragic mistake to release films to TV
and that our business has suffered irrevocably .. . We
practically gave it away. We must not make the same
mistake again by selling post-1948 films to TV.”—Spyros
Skouras, pres. of 20th Century-Fox, addressing Screen
Producers Guild.

* & -3 L

“In 2 or 3 years, Hollywood will be making only 50
pictures a year but the good ones will make more money
than ever. Today it makes about 300. Years ago it used
to make. 600. What’s hurting the industry most? The
shortage of good stories and, of course, television. Why
should people go out to see a bad movie when they can
stay at home and see a bad movie on TV?”—Sam Goldwyn,
interviewed by AP’s Saul Pett.

“The movie industry’s future, as I see it, is assured.
The first step is continuing to make spectacular ‘block-
buster’ films for theatres, and, while this is going on, pre-
paring for pay TV. The next step is showing these films
both in theatres and on pay TV in order to reach a larger
audience than ever before.”—Paramount Pictures pres.
Barney Balaban, interview by Judith Crist, N. Y. Herald
Tribune.

“In the debate over toll TV the mathematics peculinr
to a mass media have tended to run away with common
sense. Dreams of millions & millions of homes dropping
quarters & dollars into the coffers of sports promoters
& film producers have excited impressionable beginners in
Wall St. and acted as a sedative for leaders of the Holly-
wood colony who refuse to accept the changes wrought by
free TV.”—Jack Gould, N. Y. Times.

10 -

“For the Church of the 20th Century not to make
cxtensive use of both TV and radio would be as unthink-
able as if St. Paul had refused to travel in ships or Luther
and Calvin had regarded the printing press as unworthy
of use. Yet there are still churchmen and educators who
look down their noses at radio and TV. They have reason
enough to be troubled about the intellectual and social con-
tent of much programming, but the fault lies with the
producers and the tastes of the audiences they are trying
to reach and not with the medium itself. Broadcasting is
the eighth wonder of the modern world. Protestants are
gradually discovering the usefulness to the Church of
broadcasting . . . leaders of the World Council of Churches
have been appearing occasionally on Eurovision, a TV net-
work linking a number of European countries. The World
Council is also considering the possibility of adding to its
staff a broadcasting executive . . . Greek Orthodox leaders
have discussed the possibility of establishing a religious
broadcasting station on Mars Hill in Athens. How appro-
priate it would be to have a Christian radio station on the
spot where St. Paul preached one of his famous sermons.”
—Rev. Clayton T. Griswold, retired exec. director, TV-radio
dept., United Presbyterian Church in the USA.

“There may still be some people who . . . feel that the
broadcaster should allow expression of everybody’s opinion
but his own. Well, it seems to me that for a young in-
dustry, we have gone pretty far along the road of maturity.
Our record in the field of news & informational program-
ming is a pretty respectable one when you look at the
overall performance of a medium that must serve many
functions at once. By this time, we ought to be entitled
to have opinions too.”—Westinghouse Bestg. Co., pres.,
Donald H. McGannon, guest-columning for John Crosby in
N. Y. Herald Tribune.

“Everybody who writes news, writes about Sherman
Adams ... [But] how about all the Senators and members
of the House of Representatives who travel about the
country making speeches at from $300 to $1500 apiece and
who accept excellent hospitality under circumstances?
How about those who travel on airplane junkets or go to
the openings of new hotels in all parts of the world?

The real truth of the matter is .. . that this is a campaign
year and if the Democrats can get anything on the Republi-
cans, or vice versa, it will be done. . .”—George E. Sokolsky,

King Features Columnist.

Deficit of WWTYV, Cadillac, Mich. (Ch. 13), founded in

Dec. 1953, totals $479,093, according to transfer applica-
tion filed with FCC this week under which multiple-station
owner John E, Fetzer seeks to take over station for $1,000,-
000 from Sparton Corp. (Vol. 14:25). WWTV April 30
balance shect lists $55,980 current assets, $34,654 current
liabilities, $382,284 property & equipment, $888,500 due
Sparton Corp. Fetzer, one-third owner of Detroit Tigers
baseball club, also owns WKZ0O & WKZO-TV, Kalamazoo
(Ch. 3); radio WJEF, Grand Rapids; KOLN-TV, Lincoln,
Neb. (Ch. 10); 49% of WMBD & WMBD-TV, Peoria, Il
(Ch. 31).

Equipment shipments: RCA shipped custom-built su-
perturnstile antenna June 21 to San Antonio’s WOAI-TV
(Ch. 4) & KENS-TV (Ch. 5), planning Oct. 1 move to
1500-ft. tower near Elmendorf, Tex. RCA 2-kw trans-
mitter June 27 to upcoming KCMT, Alexandria, Minn.
(Ch. 7), planning Sept. start. Ampex Videotape shipments:
Second recorder shipped to KTTV, Los Angeles (Ch. 11);
onc to upcoming KLOR-TV, Provo, Utah (Ch. 11).

Soviet ban on CBS DMoscow correspondent Daniel
Schorr, who’s been refused visa to return from U.S. to
post he’d filled since 1955, was protested this week as
“arbitrary exclusion” by CBS Inc. pres. Frank Stanton in
cablegram to Premier Khrushchev. Russians gave no rea-
sons for barring Schorr, just said CBS should nominate
someone else for job.

New husband-wife team takes over Washington
Variety bureau. Elizabeth & Leslie Carpenter, corre-
spondents for group of Tex.-Okla. papers, succeed Herman
Lowe, recently named public relations officer for Einstein
Medical Center, Philadelphia, and wife Florence. Former
Variety bureauman Jack Levy, now on leave, is expected
back on job in a month.

Sportscaster Harry Wismer is buying 509, of Martha
Rountrce’s radio WKTF, Warrenton, Va. (5-kw D, 1420 ke)
for $42,000 according to FCC application filed this week.
Miss Rountree retains 509, 25¢¢ owned each by Rountree
Productions Inc. and Ruth Montgomery going to Mr.
Wisnier. [For week’s other radio station sales & transfers,
see AM-FM Addendae AA.]
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Do You Ruow “lhat . . .

OMEN ENGINEERS are mighty scarce in this busi-

ness, and they’re mighty proud of their work—and
none seem to retire, whether for marriage, maternity or
what have you.

We know of only 4 women working on broadcast
engineering matters with professional status—3 with
Washington consultants, one with FCC, none at stations.
There are, in addition, quite a few with manufacturers
who hold title of “engineer” though they’re usually physi-
cists, chemists or mathematicians.

Mrs. Elizabeth Dahlberg, with Lohnes & Culver in
Washington, holds A.B. in math from Hunter College,
achieved distinction of becoming first registered profes-
sional woman engineer in District of Columbia in 1952.
She started with Bureau of Standards during World War II,
worked for Raymond Wilmotte firm 1945-47, Frank Mecln-
tosh 1947-56, before taking present position.

Mrs. Marianna W. Cobb is first woman to set up own
consulting practice (Vol. 14:8), leaving Vandivere & Cohen
in Washington to set up shop for herself at 3849 N. 30th
St., Arlington, Va. She also has math A.B. (from South-
western College), also is registered in D. C. Her employ-
ment includes service with Kear & Kennedy and with Page,
Creutz, Steel & Waldschmitt.

Mrs. Virginia I. Page was FCC’s first woman engineer,
coming there from top engineering jobs with radio stations
in Tenn. & Ga. She went to U of Tenn. engineering college
2% years, got first-class phone operator’s license when 16.
FCC service was 1946-48, and she left to join Page, Creutz,
Steel & Waldschmitt. There, she “married the boss,”
Esterly C. Page, in 1953—but she’s still active, working
regularly except for 2 maternity leaves. She holds pro-
fessional engineering status in D. C.

Mrs. Irma B. Galane remains FCC’s sole lady slide-
ruler, coming from Navy in Sept. 1957. She obtained B.A.
in physies at Johns Hopkins at age of 18, has taken gradu-
ate work there and at George Washington U, plus special
training at MIT under Navy auspices, is registered engi-
neer in D. C.

Mrs. Galane is very active in engineering association
work, says she knows several other women electronics
engineers in Govt.,, but recalls only these: Miss Janet
Bigelow, Holloman Air Development Center, N. M.; Mrs.
Ethel Perry, Army Ballistic Missile Agency, Ala.; Elizabeth
Doyle, Navy Dept. in Washington.

Networks apparently have little luck in corraling the
ladies. Only NBC lists one—Louise Fogarty, who’s a re-
cording engineer, though she isn’t an engineering graduate.

& L b £

Among manufacturers, Sylvania lists 16 with title of
“engineer”; they hold degrees running from B.A. to Ph.D.
Here they are, along with plants where employed: Buffalo
—ULucille Diamond; Mountain View—Betsy Ancker, Rosalie
Farrand, Julie Hemphill, Kathrinee Johnson; Waltham—
Carolyn T. Cronin, Judith H. Stone, Barbara Sullivan,
Florence McNair; Salem—Martha Jane Thomas; Seneca
Falls—Margaret M. Hawxhurst; Bayside—San-Mei Ku,
Elaine P. Mariuo, Esther Conwell, Gertrude Rothschild,
Shirley W. Harrison.

RCA reports it has 23 lady engineers—11 of them
at electron tube div., Harrison, N. J.; 5 at Camden, N. J.;
5 at Lancaster, Pa.; 2 at Moorestown, N. J. RCA declines
to identify all, but gives these as representative cross-
section: Helen Dean, chemist at Harrison; Ann Hathaway,
who has B. A. in English, classified as associate engineer,
working with group designing computer-type tubes at
Harrison; Betty J. Bell, B.A. math, coordinator of quality
control at Lancaster.

Hannah C. Moody, physicist at RCA Lancaster, holds
title of a “leader, product development engineering” and
her job is to ‘“direct and coordinate an advance color kine-
scope development engineering group.” Edith Mayaud,
chemist, is a junior engineer working on circuits, testing
equipment, ete. in Lancaster. At Moorestown, mathemati-
cian Anne Wardwell works on programming of digital com-
puters and systems.

That’s about it. A search among other major manu-
facturers proved fruitless. One of most expressive re-
sponses came from C. H. Atkin, Westinghouse mgr. of
industrial relations: “I regret to inform you that our
Elmira plant is not graced in this manner.”

Expansion of FM multiplexing uses is subject of new
FCC inquiry, initiated this week. Commission asks com-
ments by Sept. 2 on any ideas to enhance value of FM.
Commission noted: “Many of the proposed uses contem-
plate additional sources of revenue by furnishing special-
ized radio communications services such as price quotations,
facsimile, stock market reports, paging services and traffic
light control. Stereophonic broadcasting has been proposed
both as an improved aural broadcasting system and as a
type of subsidiary communications similar to that which
may now be offered on a subscrintion basis.”

Multiple-city stereo broadecasts are subject of experi-
ments by CBS as well as NBC (Vol. 14:26). CBS is carry-
ing “Rhode Island Newport Jazz Festival” on these
AM-FM stations July 3-6: WCBS, N. Y.; WEEI, Boston;
WHYN, Springfield, Mass.; WTAG, Worcester, Mass.;
WPRO, Providence; WTOP, Washington; WRVA, Rich-
mond; WDNC, Durham, N. C. July 5-6 only WCAU,
Philadelphia, is carrying programs.

Sarkes Tarzian’s WTTV, Bloomington, Ind. (Ch. 4),
pioneer station that has gradually increased its coverage
of Indianapolis over the years, this week petitioned FCC
to move its channel to Indianapolis.

TV School Bell Awards by National School Public Rela-
tions Assn., representing 8 national organizations, pre-
sented this week at National Education Assn. convention
in Cleveland: NBC—NBC News coverage of “The Contem-
porary Challenge to American Eduecation,” Today’s “con-
tinuous feature coverage of education,” “Second Rate
Citizen” on Loretta Young Show. CBS—*“Class of ’58” on
Twentieth Century, “Education for What?” on The Great
Challenge, “School Year ’567.” ABC—“Report Card, 1958.”
Westinghouse’s KPIX, San Francisco—“Education, Bay
Area.” CBS & NBC shared radio awards.

FCC Comr. T. A. M. Craven was only commissioner
absent from Senate Commerce Committee allocations hear-
ing this week (p. 2), and his legal asst. Robert Koteen
explained to Committee he was confined to home under
doctor’s orders. He didn’t describe Craven’s ailment,
which kept him from Commission’s meetings, too—poison
ivy.

New stereo recording & production firm, Sonic Arts
Inc., 333 N. Michigan Ave., Chicago, is formed by Elliott
M. Moore, currently on leave as TV-radio director of Erwin
Wasey, Ruthrauff & Ryan; Robert Qakes Jordan is exec.
v.p.; James C. Cunningham secy; Lewis F. Draper Jr.,
sales mgr. & treas.
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Z with ELECTRONICS REPORTS
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MID-YEAR ASSESSMENT OF TV PORTABLES: How portables will affect "sell-up® promotions

this fall is current concern of set makers, occasioning our mid-year assessment of
TV portable production and inventories. .

Production of portables for first 6 months ran about 750,000 units, some 35%
of production. This compares with about 800,000 units for first 6 months of 1957,
which was 31% of total production, and 325,000 units in 1956 =- 9%% of total.

Factory inventories of portables on June 30 were approximately 33% of total
inventories compared with 29% last year. However, all unit volumes this year are
below 1957 because of the 20% drop in total TV production.

Portable inventories are not regarded as excessive. At distributor levels,
portable inventories are down from 31% of total in 1957 to 28%, while distributor
sales are up from 26% to 28%. Industry executives point out the factory inventories
are probably up now because of pre-introduction runs, will go down sharply in July.

Ratio of 17-in. to 1l4-in. portable production was almost 10-to-1 during the
first 6 months, compared with about 5-to-1l last year and almost a 2-to-1 ratio in
1956. The 21-in. portables are few & far between -- RCA has one in its new line.

Advertising schedules on portables have been moved ahead this year to clear
stocks before the fall push on high-end models. RCA and Philco already have broken
major promotions on portables in big consumer magazines.

Manufacturers' attitude on portable situation was summed up for us by James M.
Toney, RCA v.p. for TV: "Our normal experience has been that the high-end goods sell
better in 2nd half. We see no significant change ahead in that pattern.®

TV-RADIO SERVICEMEN GRAB HI-FI BUSINESS: Some idea of hi-fi business -- that part

of it in which the do-it-yourself audiophiles build their own systems or have them
installed by specialists -- can be gained from study just completed by Institute of
High Fidelity Manufacturers among IV-radio service technicians in all sections of
the country. Over-all, Institute estimates this part of hi-fi business will go over
$200, 000,000 in 1958 ; our best guess is "package" hi-fi, including in-coming stereo,
will approximate $500,000,000 this year (Vol. 14:25).

IHFM survey shows 85% of service technicians now in hi-fi. It accounts for
more than 50% of the business of about 3.5% of servicemen; less than 10% of business
of 70%. About 67% of servicemen report their hi-fi business grew in 1957. About 10%
say that they gross more than $10,000 annually in hi-fi; 14% do between $5-$10,000;
balance less than $5000. Institute sampled 5000 service technicians, and estimates
there are about 62,000 in the country, 52,500 in hi-fi business.

Refail Sales: May TV set sales at retail declined slightly from April and were
42% below May of last year. Total sales reported by EIA were 237,189 sets vs.
243,132 in April and 399,757 in May of 1957. IV retail sales for Jan.-May period
were 1,927,290 vs. 2,420,633 for corresponding 1957 period. Radio set sales at
retail increased slightly in May, 411,659 (excluding auto) vs. 402,283 in April and
547,480 in May 1957. Jan.-May radio sales were 2,307,610 vs. 2,909,584 in 1957.

TV-Radio Production: TV set production was 77,290 in week ended June 27 vs.
81,999 preceding week & 142,910 in corresponding 1957 week. The year's 25th week
brought total TV production to 2,095,448 vs. 2,600,998 last year. Radio set pro-
duction was 161,764 (57,928 auto) vs. 160,531 (55,453 auto) in the preceding week &
252,299 (98,616 auto) in corresponding week last year. Radio output for 25 weeks
was 4,518,506 (1,443,057 auto) vs. 6,739,780 (2,759,068 auto) in same 1957 period.
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The DuMoni-Emerson Deal: That Allen B. DuMont
Laboratories Inc. has been hurting badly for the
last 3 years, is the best known secret in the trade—
its deficits starting in 1955 at $3,674,397 ($1.56
per share) and continuing into 1956, $3,886,734
($1.65) ; 1957, $534,616 (23¢) ; first quarter 1958,
$943,000 (40¢).

The $6,000,000 cash being derived from Emer-
son Radio & Phonograph Co. (p. 1), which is tak-
ing over DuMont’s consumer products div. and
brand name (TVs, phonographs, hi-fi, stereo, in-
struments) is therefore a godsend to the diversi-
fied electronics firm established by pioneer TV
tube inventor and telecaster Dr. Allen B. DuMont.
It provides ready cash to carry on the other divi-
sions, some quite profitable.

Emerson Radio’s founding pres. Benjamin Abrams has
big plans to exploit the DuMont quality-brand name, gets
no plant facilities in the deal but will continue its output
at the DuMont plants in Clifton, N.J. until end of year
when presumably everything will be moved into the big
Emerson plant in nearby Jersey City. Nearly all DuMont
consumer products div. personnel, including mgr. Allen B.
DuMont Jr., are already operating under Abrams.

Though Emerson has been finding the going rough
lately, along with most other TV manufacturers, it has
stayed well in the black in the face of declining grosses and
earnings—and at end of 1957 it had a net worth of
$21,364,277, including an earned surplus of $9,957,447. On
June 4 it revealed (Vol. 14:23) net profit for 26-week period
ending May 3, 1958 of $165,090 (8¢ per share) vs. only
$66,900 (3¢) for comparable period year ago. For whole
1957 fiscal year ending Oect. 31, its net profit was $138,431
(7¢) on sales of $54,803,069 vs. $84,852 (4¢) on $73,883,029
in 1956 and $2,468,063 ($1.28) on $87,383,028 in 1955.

[For financial history of both companies since 1950,

see our Special Report, Financial Data on Television-
Electronics Companies, published May 10, 1958.]

Deal apparently is pleasing to all parties concerned,
including even Paramount Pictures which owns a consid-
erable portion of DuMont stock (about 269%) and the Carl
M. Loeb, Rhoades & Co., banking firm whose partner
Armand Erpf engineered the spinoff of DuMont’s broad-
casting stations in 1955 (Vol. 11:34-35) into what is now
the Metropolitan Broadcasting Co.; also obviously pleased
were Dr. DuMont, chairman, and David T. Schultz, pres.

Paramount Pictures and the bankers have never
wanted Dr. DuMont in the “entertainment electronies”
fields—and it’s plain that the consumer products div., ac<
counting for some 30% of DuMont’s business, was too
competitive, too difficult in today’s world for men without
basic merchandising experience. That’s Ben Abrams’ forte,
while Dr. DuMont in the lab and Schultz in electronics are
recognized leaders.

Both Dr. DuMont and Schultz stated all other divi-
sions will continue to function as before, with same man-
agement and personnel: industrial & military equipment
div., under v.p. Frederick H. Guterman, continuing to
sell defense products, 2-way mobile radio, scientific in-
struments, closed-circuit industrial TV, automatic testing
equipment; research & development div., under Robert
Cavanagh with Dr. Thomas T. Goldsmith as supervising
v.p., continuing in those fields; equipment manufacturing
div.,, under v.p. Maj. Gen. Raymond C. Maude, USAF
retired, marketing industrial & military products; tube
div., under v.p. Stanley J. Koch, currently working on
3-shift-a-day schedules, turning out TV and various other
types of CR tubes; international div., under Ernest Marx,
marketing DuMont products all over the world.

Firm quit TV transmitter field about year ago when
it became apparent number of new stations starting would
be on a declining secale unless and until there’s new
reallocation.

sumer acceptance group . .

Trade Personals: R. V. Bontecou resigns as marketing
mgr. of GE’s electronic components div. to become CBS-
Hytron sales v.p., succeding John Q. Adams who retired
last week (Vol. 14:26) ... Wm. J. Anderson promoted to
CBS-Hytron west coast mgr. for equipment tube sales . . .
Alfred K. Wright promoted to v.p.-operations and Paul
Scharninghausen to v.p. & mgr., Tung Sol radio and tube
div. . . . Ted Stouffer, v.p. in charge of manufacturing,
Pennsylvania Transformer Co., Canonsburg, Pa., has re-
signed; he’s ex-plant mgr. of RCA radio & hi-fi plant at
Canonsburg . . . John B. Swan Jr., Phileco, reappointed
chairman of EIA’s traffic committee; Kenneth W. Brown,
Westinghouse, reappointed chairman of service committee
... C. J. Gentry promoted to Motorola car radio sales mgr.
. « . Wm. Hinton promoted to head of new Motorola con-
. J. B. Anger, ex-Motorola,
named Zenith merchandise mgr. . .. LeRoy A. Goodwin Jr.
promoted to northeast distriet sales mgr., RCA semi-
conductor & materials div., headquartering in Needham,
Mass. . . . Jay J. Newman nromoted to defense planning
mgr., RCA semiconductor & materials div. . . . Carmen
Ramich promoted to Westinghouse industrial tube sales
mgr. . . . Joseph D. Portanova promoted to v.p.-styling of
Hoffman’s consumer products div.
n

L. F. Hicknernell, engineering v.p. of Anaconda Wire
& Cable Co., elected pres. of American Institute of Elec-
trical Engineers.

Gauge for TV Trade: TV manufacturers who see 1958
as worst year since 1951 or as fairly good year (Vol. 14:26)
can find general support for both views in govt. reports
released this week. Joint SEC-FTC survey of manufac-
turing corporations showed after-tax first-quarter profits
in relation to sales were lowest since 1947—3.4¢ per dollar
of sales vs. 5.1¢ year earlier. At same time, Commerce
Dept. reported May sales of manufacturers rose from April
—up to $25.1 billion from $24.9 billion in first such rise
since decline started last Aug. New orders totaled $24.7
billion in May vs. $24.5 billion in April.

Zenith got p. 1 treatment in July 2 Wall St. Journal
article by staffer Wm. R. Clabby, titled “Unspectacular
Tactics Get Spectacular Results,” recounting success story
of TV-radio-hearing aid enterprise founded by late pres.
E. F. McDonald Jr. “Zenith’s technique: A heavy concen-
tration on a relatively narrow range of consumer products,
an intense emphasis on quality production, and a rigid
control of inventories—both its own and those of its
dealers & distributors.” Said Zenith treas. Sam Kaplan:
“Diversification for diversification’s sake can be a cancer.

Senate deleted section of bill to create a National
Aeronautics and Space Agency which would have given
Govt. full title to all inventions developed by new agency’s
contractors, following protest by EIA pres. David R. Hull
that proposal would “seriously weaken American patent
system and unnecessarily impede full cooperation between
industry and the agency.”

www americanradiohistorv com



- 14 -

The Value Train for ‘58: That TV-radio-appliance
makers are offering customers greatest values in history,
is theme of major merchandising programs for fall market.
Best enunciation of this sales concept we’ve seen so far
comes from GE chairman Ralph J. Cordiner’s speech before
Edison Electric Institute in Boston, June 9. Said he:

“Why 1is it that sales of home appliances have not
grown at the rate they should? ... In the past 10 years,
the manufacturers have offered their customers a greater
flood of new, exeiting products and features than in any
previous period. New appliance and entertainment prod-
ucts have been introduced, styling has become much more
attractive, and inducements to purchase a coordinated
group of appliances, rather than just one appliance have
increased . ., . While the housewife has found higher and
higher price tags on nearly everything she buys in recent
years, the prices of electric appliances have actually de-
clined.

“For example, the 12-in. TV set of 1950 cost $230,
while today’s 17-in. set, a better produet all-around, costs
only $180. The 8 cu. ft. combination refrigerator and
freezer, with many new features, sells for less than $300.
A study of the components of the Govt’s cost-of-living
index reveals that, while the general cost of living has
risen 26% since 1947, the prices of major appliances have
actually declined 149. These declines in prices have taken
place in spite of a 63% increase in the cost of labor in
electrical manufacturing, and a 509% increase in the cost
of key raw materials.

“The prices have declined in spite of the fact that
today’s appliances have many improvements which greatly
increase their real value to the customer. I am making
the understatement of the year when I say that no sales
force in industry has a better value to offer the consumer
than the people who sell electrical appliances.”

Color Development: “Color TV Takes on a New Sparkle”
titles 7-pp. article in May Electrical Merchandising, which
called on its correspondents for nation-wide report. While
wrap-up contains little new, it's an excellent summation
of color TV situation as it affects distributors & dealers
today. Here are some conclusions:

“Color seems to have taken on new gloss and new
dazzle among merchants across the land. RCA Victor now
has over 9500 color-TV dealers, and reports a 50% leap
in sales for early this year over the same period in 1957 . ..

“Exuberant predictions about color’s major break-
through have yielded to a saner merchandising view; that
is, that color is gaining momentum through an evolutionary
process. Best estimates place the number of sets produced
at 300,000, those in use at 200,000.” Among points noted:

(1) RCA is gradually getting company among other
manufacturers who are tooled up to take advantage of any
break.

(2) Servicing is no problem, for manufacturers have
done excellent job of training.

(3) Programming has improved in hours and quality,
but more is needed.

(4) Present color tube is likely to remain “it” at least
through this year. '

(5) Here and there, dealers are beginning to make
money out of color—and they’re excited.

=

Reliability handbook prepared by RCA in 1956 has been
released to public by Office of Technical Services, Dept. of
Commerce. It’s Rcliability Stress Analysis for Elcctronic
Equipment (182-pp. $3).

TV-Radio Production: Continued decline in fac-
tory production of both TV & radio in May was reported
by EIA this week. Production was also down from 1957
levels. TV production totaled 266,982 sets vs. 302,559 in
April and 342,386 in May 1957. For Jan.-May period TV
production was 1,790,840 sets vs. 2,178,361 during the
corresponding 1957 period. TV sets with uhf tuners totaled
29,406 in May vs. 22,296 in April and 41,569 in May of
last year. Radio production in May totaled 654,803 sets
vs. 697,307 in April and 1,023,777 in May 1957. Jan.-May
radio production totaled 4,186,869 vs. 6,098,951 in corre-
sponding 1957 period. Revised EIA TV-radio production
figures for first 5 months of 1958 follow:

Total
TV Auto Radio Radio
Jan, .. 433,983 349,679 1,026,527
Feb. » 370,413 268,445 876,891
Mareh 416,903 234,911 931,341
April . 302,559 190,435 697,307
May « 266,982 185,616 654,803
Total . 1,790,840 1,229,086 4,186,869

n

DISTRIBUTOR NOTES: Motorola appoints Burroughs
Radio, Canton, O., for all consumer products .. . Graybar
promotes E. J. Hoff to district mgr., Ft. Worth; C. M.
Newbill, San Francisco; C. C. Ross, Dallas . . . Decca Dis-
tributing promotes Mike Daniels to mgr., Salt Lake City
.+ . Westinghouse appoints V & H Radio and Electronics,
Los Angeles, for tubes . . . Merit Coil appoints Jules J.
Bressler Co., N. Y., for all produects.

Muntz TV, Chicago, agreed with the Federal Trade
Commission this week to stop “exaggerating the size of
picture tubes in TV receivers” and advertising that sets
are ‘“sold directly from factory.” Consent order approved
examiner’s findings that horizontal measurements of view-
able area of picture tubes in Muntz sets are substantially
less than sizes claimed in company’s advertisements. Also,
it was agreed that sets are not sold from “factory outlets”
but by retailers who buy them from Muntz.

Factory sales of picture tubes in May totaled 560,559
worth $11,237,147, EIA reports. This compared with 590,-
357 worth $11,591,733 in April and 758,328 worth $14,031;-
519 in May last year. Receiving tube sales for May totaled
36,540,000 worth $31,406,000 vs, 32,582,000 worth $28,788,-
000 in April and 32,836,000 worth $28,147,000 in May 1957.
For first 5 months of 1958, total picture tube sales were
2,963,741 worth $59,024,738 vs. 3,710,646 worth $67,005,712
during corresponding 1957 period.

Motorola’s 1959 TV-hi-fi lines, further details of which
were announced this week (Vol. 14:26), include 9 stereo
models ranging in price from $100 to $500 for Drexel-
fashioned, AM-FM combination plus $80 for separate
speaker enclosure. All hi-fi instruments are equipped for
stereo conversion. TV prices range from $175 for 17-in.
portable to $540 for 21-in. French Provincial console.

Westinghouse vacation: Production facilities at West-
inghouse Elmira tube plant will close down for vacation
during next 2 weeks, July 7-20 (not July 14-27 as reported
in these columns last week). Sales and shipping activities
will not be interrupted.

Aluminized flying-spot scanner for use with high
quality objective lenses is latest CR tube offered by Syl-
vania for commercial & military applications.

Symphonic Radio moves executive & sales depts. from
New Brunswick to 10 Columbus Circle, N. Y.
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HANDY TV & RADIO MANUFACTURING AND SALES INDEX, 1949-1957

(All Unit and Production Figures in Millions)

Components

. Radio TV Set Radio Sets, Units 2 TV Sets, Units 2 Factory Sales Value 2
Industrial Unit Unit . 2
Production Produc- Produc~ i Receiv-Diodes &
Index ! tion tion Dealer Mfg. Dealer Mfg. Picture ing  Trans-
(1947-9=100) (1949=100) (1949=100) Sales Prod. Value Sales Prod. Value Tubes® Tubes istors
1949 97 100 100 N.A. 11.4 $310 2.7E 3.0 $ 580 $102 N.A N.A
1950 112 127 250 N.A. 14.6 375 6.1E 7.5 1350 215 N.A N.A
1951 120 110 180 N.A. 12.6 316 5.9E 5.4 957 131 N.A. N.A
1952 124 96 203 7.7 10.9 250 6.1 6.1 1049 179 $259 N.A
1953 134 117 240 12.2 13.4 298 6.4 7.2 1170 245 191 N.A.
1951 125 91 243 10.6 104 229 7.3 7.3 1040 206 385 $ 15
1955 139 127 260 13.7 14.5 291 7.4 7.8 1080 221 358 33
1956 143 123 248 13.4 14.0 208 6.8 74 1000 212 374 74
1957 143 135 213 15.1 15.4 374 6.6 6.4 850 183 384 128

! Federal Reserve Board Bulletin. 2 Electronic Industries Assn., as reported monthly in Television Digest. 3 Includes other cathode ray

tubes up to & including 1956, E—Estimate. N.A.—Not Available

BASED ON STATISTICS available pieccmeal, generally
published as released in Television Digest, which it
eredits as source, the N. Y. Stock Exchange firm of Alex.
Brown & Sons, with offices also in Baltimore, Washington,
Winston-Salem and other cities, devotes its June Industry
Review Service to the TV industry and has tabulated
financial data on TV broadcasting and TV-radio manufac-
turing in unusually handy index-reference format.

The broadecasting figures for 1949-57 include Dept. of
Commerce tables, Printers’ Ink totals on all advertising
expenditures, TvB’s (formerly P. I. B.’s) on TV advertis-
ing expenditures, and respective CBS, NBC & ABC annual
billings—all of which have been so fully reported by us
that we’re not reproducing them here.

The manufacturing figures, however, are the most con-
venient we’ve yet seen put together in one table, and
we’re reproducing them herewith. Says the Brown re-
view, noting TV stocks in general have rallied after
lagging behind the market for 215 years: “TV broadcast-
ing has been much more resistant to the current recession
than the manufacturing end of the industry ... The TV
manufacturing industry, like other consumer durable in-
dustries, has been hard hit by the recession. . .”

Report then goes on to analyze the business in general
and RCA, CBS, AB-PT, Sylvania, Philco, Magnavox, Mo-
torola, Zenith in detail. The text is available on request
from any Alex. Brown & Sons office. The table of manu-
facturing figures appears above. . -

>

Gencral Instrument had profitable first fiscal quarter,
record backlog of $22,000,000 in period ended May 31, and
1958 should surpass last record fiscal ycar (Vol. 14:22),
pres. Martin H. Benedek of big components manufacturer
told annual meeting in Newark this week. He had no
figures for first quarter, but said they’d approximate carn-
ings of $77,454 (6¢ per share) on $7,042,665 sales year
carlier. Benedek reported sales of TV components are
holding up despite 15% drop in set production by industry,
that semi-conductor sales are exceeding projections, that
subsidiary Radio Receptor has been “operating profitably”
last 2 months. Company’s diversification “has made it
possible to counter the effects of a temporarily depressed
radio-TV market,” Benedek said.

Gencral Transistor Corp. plans public sale of 100,000
shares common stock, 26,112 to be issued in own behalf,
73,888 for account of chairman Arnold Malkan & family,
according to notice to SEC. Hayden, Stone & Co. would
be principal underwriter for sale, part of proceeds to be
used for elimination or reduction of $250,000 short-term
bank loans.

Ling Electronies, Los Angeles, conpletes acquisition of
United Electronies, Newark (Vol. 14:15), for $750,000 cash,
65,000 shares of Ling common stock. Charles A. Rice re-
mains as pres., Dr. John R. Beers as research-&-engineer-
ing v. p. of United, which makes high-cnergy thermionic
tubes, fixed & variable ceramic vacuum capacitors.

Dividends: Amphenol, 30¢ payable July 25 to stock-
holders of record July 11; General Dynamics, 50¢ Aug. 9 to
holders July 11; IBM, 65¢ Sept. 10 to holders Aug. 12;
Daystrom, 30¢ Aug. 15 to holders July 28; Howard W.
Sams, 12¢ July 25 to holders July 15.

Merger completed: Thompson Produets Inc. and Ramo-
Wooldridge Corp., which formed subsidiary Thompson-
Ramo-Wooldridge Products Inc. last year to make elee-
tronie process control instruments (Vol. 13:52), combine
into Thompson Ramo Wooldridge Corp. Thompson had held
57% 9% of Ramo-Wooldridge stock, will exchange 271,455
common shares of consolidated company for balance, held
primarily by Ramo-Wooldridge officers. Thompson pres.
J. D. Wright becomes chairman; Dean E. Wooldridge, pres.;
Simon Ramo, exee. v. p.

Only 4 TV-radio-electronics firms—GE, RCA, West-
inghouse, Corning Glass—are listed by Hemphill, Noyes &
Co. in new roster of 150 “institutional favorites” for invest-
ment by colleges, foundations, insurance companies, ete.
Copies of statistical survey of firms are available from
investment house at 15 Broad St., N. Y.

Raythcon increases its govt.-guaranteed V-loan bank
revolving credit limit to $75,000,000 from $35,000,000 with
maturity extended to Dec. 31, 1960, to meet requirements
for rapid growth in military electronics & missiles. Eleven
banks will participate in credit agreement.

L]

Reports & comments available: On CBS, report by
Courts & Co., 11 Marietta St., Atlanta. On CBS and
IT&T, comments by A. M. Kidder & Co., 1 Wall St., N. Y.
On RCA, analysis by Hornblower & Weeks, 40 Wall St.,
N. Y. On Magnavox, sketch by Dreyfus & Co., 50 Broadway,
and report by E. IF. Hutton & Co., 61 Broadway, N. Y.
On GE, study by Laurence W. Fairfax of Dominick &
Dominick, 14 Wall St.,, N, Y. On Time Inc., study by G. S.
Colby of DuPont, Homsey & Co., 31 Milk St., Boston. On
Litton, review by Sartorius & Co., 39 Broadway, N. Y.
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Networks ‘Fair’ on Pay-TV: Networks got clean
bill of health from FCC this week, as Commission answered
charges of “bias” raised by pay-TV proponent Skiatron
Electronics & TV Corp. In letter to Skiatron counsel
James M. Landis, Commission stated: ‘“The Commission
is of the opinion, in light of all the circumstances, that the
networks and their owned stations have not, in their radio
& TV programming relating to [subscription TV],
violated the policy of the Commission expressed in its
Report on Editorializing by Broadcasting Licensces. Pro-
grams broadcast by the networks have presented both
sides of the controversy and the news programs similarly
refer to both sides. With reference to the view which you
expressed in your letters that ‘there is a concerted cam-
paign being conducted by the networks, their affiliates,
and their trade organization, the NAB, to destroy potential
competitors’ in violation of the anti-trust laws, and to
your charges with respect to alleged newspaper advertising
in aid of this supposed campaign, it appears that the
resolution of such questions is primarily within the juris-
diction of the Dept. of Justice, rather than this Commis-
sion.” Though networks are cleared, Commission has been
socking individual stations. So far, it has scolded WABT,
Birmingham (Vol. 14:22), WBTV & WBT, Charlotte, and
WBTW, Florence (Vol. 14:25), and it told Landis it will
keep him informed of any action taken in additional cases.

»

Closed-Circuit Fight: Second big venture into closed-
circuit sports TV by TelePrompTer, which claimed record
theatre-TV turnout for Sugar Ray Robinson-Carmen
Basilio bout in March (Vol. 14:14), will come with Floyd
Patterson-Roy Harris heavyweight title fight Aug. 18 in
Los Angeles. TelePrompTer signed this week with its
ex-v. p. Wm. P. Rosensohn, now promoting bout (Vol.
14:26), guaranteeing $210,000 minimum for closed-circuit
rights. Company plans to use drive-in theatres as well as
regular movie houses in U. S. & Canada, charging $3-$7.50
per ticket for fight, which won’t be seen on network TV.

Closed-circuit TV system in Miles City, Mont., cur-
rently programmed entirely locally, has been bought by
Televents Inc. (Bill Daniels, ex-NCTA pres.). System
has 800 subscribers, will be converted to conventional com-
munity antenna operation, getting 2 signals via micro-
wave.

Spokesman for tollvision, Pay-T'V Ncwsletter & Digest,
which has not published since NAB convention but is “still
in operation although on a modified basis until pay TV
gets off the ground,” according to editor Ron Rico, has
moved headquarters from San Francisco to 1964 Hillcrest
Rd., Hollywood 28, Cal.

New industrial closed-circuit TV system, which auto-
matically maintains picture quality over light variations of
12,000-to-1, has been introduced by IT&T industrial prod-
ucts div., 15191 Bledsoe St., San Fernando, Cal.

Pay-for-it-as-you-see TV : In Italy, viewer can now buy
a set, which costs $160 to $320, by paying $8 down, putting
16¢ in attached box for 45 min. of programming. System
is called “taxivision.”

-

Influence of American TV so worries some Britishers
they’re willing to lose money to combat it, according to
report from London. G. R. Shrosbee, industrial relations
adviser to Independent TV Companies Assn., said group is
willing to sell British films to smaller colonial territories
even at a loss “for the sake of our own prestige and that
of Britain.” “It must be borne in mind,” he said, “that the
effect of TV on such small territories as Hong Kong will
be tremendous. We naturally want them to see the British
rather than the American way of life.”

COMMON STOCK QUOTATIONS
Week Ending Thursday, July 3, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by
RUDD & CO.
v Member New York Stock Exchange

734 15th Sit. NW, Washington 5, D. C.

NEW YORK STOCK EXCHANGE

1958 Wk. 1958 Wk
lligh Low Stock and Div. Close Chg High Low Stock end Div. Close Chg
105 7 Admiral ... 10}, — 374 300 IBM 2.60 .. 36914 411}
261, 193% AmBosch .30e 23 —3 | 38% 29Y% IT&T 1.80 385 41
18% 13" AmBestg-Par 1 18 —1f 4215 3614 L.T-ECirB 90¢ 373, -4+14
37% 3214 AmM&F 100 . 3 x 7% 6% Listlndust Y4e. 7% -+,
179%2 167% AT&T 9 . 179 =+ % 53 ‘36% Litton lnd. .._ 51% —1,
27% 223 Amphenol 1.20 251 —l114 17% 1275 Loew's 17 —3
297 2384 Arvin e .. 241, — 38% 3014 Magnavoxll4lh 38 —1g
Vs 5% Avco .30e ... 7 —% | 283 238%; Mallory 1.40b 2514 —1%
25% 181 Becklnst . _. 20 —14 9214 76 Mpls. 'l 1.60a 904, 415
5555 441 BendixAv 2,10 545, —1g 421, 35 Motorola 1% . 39 ~1
367 273 Burroughs 1._ 337, —1 914 7% Nat’l Thea 4. 833
183 1534 Clevite e _. 161, — 11 3055 Paramount 2 41 2%
32 24% CBS “A lh- 30 —1 1714 1235 Phileo . ___ 15% —3%
313, 2414 CBS “B” 1b . 30 —1 36% 3014 RCA la - 35 +3
18 1216 Col Piet %t 16l 4 35Y, 2115 Raytheon 1341 32% —3,
353, 277% Cons Elec .40 31 — 7% 5 Republic Pic 61, —1j
263 19%. Cous Electron 238, —3 34% 2514 Sang Elcc 1.80 25%; —+33
17% 123 Cor-Dub .40c . 16% ~— 1614 123 Sicgler .80__ 134, 3
863, 7455 CornGlass 1a _ 831, — 41, 2% Sparton AL, —1g
4% 3 Davega. . 430 414 20%% 171 SperryRan .80. 187y —34
30Y: 30 Daystrom 1.20. 333% —13% 8% 6 Standard Coil. 79, —14
16y 13% Deccal — 1515 415 18 1415 Stanley-War 1. 1715 —3y
251, 11  Disncy AOh ._ 2514 +2 35% 29 Stew Warn 2h 35% -5
113Y, 9714 EastKod 2.20e 1131, 41 213, 20 StorBestg 1.80. 243, 4+
401, 29  EwmerkElec 1.00 39 —5% 37% 313 Svlvania 2 .. 353 4%
7% 4%, Emcrsonladio Y 4+ 4214 2063, Tcxas lnstru 421y 4207
8% 7  Gabriel e . 7Y —% 5514 4133 ThomProd 1.40 52 2

65% 55 Gen Dynam 2. 58 +7, 28 23% Tung-Sol 1L4DL 271, —5
614 57 Gen Electric2 597, +7% 31% 213 20thC-Fox 1.60 30 +1%
938 45 Gen. lnst. 155 87; — 2355 151; UnitedArt. 1.40 223 47,
41 28'%, GnPrEquip.83e 3214 <-4 228 1814 Univ. Pict.

30 22Y% Gen Tire .70b 25 —g 207¢ 1675 WarnBres 1.20
5014 4035 Gen Telcph. 2 501, -3 65 55% Westingh E] 2
29% 21  HoffmanElec 1 28Y; —1; | 851, 67l2 Zcnith 14

AMERICAN STOCK EXCHANGE

15 2% Allied Artiote . 8 —15 | 415 30% MNascltive 1.80b 4055 45,

15" 3415 Allied Con la 37 —I15 2% 2" lerold Ka .05p 27, 41,
1514 1015 Am Elecctro .. 101, —14 4% 3% Int Resist .20 414 14
101y 835 AssocArtProd. 87 —1u Y% 41 Lear . T -
1473 7% AudioDev _.._.. 1335 —3; 3% % Muntz TV . 9/16 —
1014 733 Belocklnst 34t. 85, —3% 412 215 Muter Co. 14t 414 1
2 15z Cin'ma lne. . 2 —+3iz 914 53z Nat’l Teleflm_ 815 —
3% 2% Clarostat .15g. 33g 1a 6% 2% Norden-Ketay 314 414
5% 3 DuMont Lah . 5 43¢ 3% 2% Oxford E1.10r 31, 41,
5 2% Dynam Am . s —14 16 11  Philips Ei._.._ 131, —
1714 10  ElectronicCom 161} 78 114 65 Servomech %4t 101, —1s
7% 63 Electronics Cp 714 — 6 35; Skiatron ... 43 —1§
3185 191% FairchCamlsg. 23% —Y% 53 3% Technicolor. O
247 171 General Trans. 20% —U% 8% 6% Tclev Ind.. . 63 —13%
171, 143 Glohe Un .80 _ 15% — 6 314 Tranms-Lux .20z 6l -+%
414 215 Guild Films _ 414 41 4%  33% Victoreen Inst. 4% —

OVER THE COUNTER AND OTHER EXCHANGES
(Lotest Avoilable Dato)

Bid Asked Bid Asked
Advance 1nd 215 23, Mazxson (W. L.) .05 61, 6%
Aerovox - 41 4145 Meredith Puh. 1.80a 31 33
Altec Co. 80— 7 IEA Metropolitan Bestg. . 63; 71
AMP lnc 50— . 204 205% National Co. (4% stk.) — 11 12
Ampex — - 71 77 Oak Mlg. 1.40 ___ _ 127; 131
Baird Atomic 71z 8Y Oflicial Films .10 _______ 15/16 14
Cinerama Prod, . .. 2 24 ORRadio f——— 1615 18
Cohu Electropice — . 634 7 Pacific Mercury TV _____ 53; 53}
Collins *“‘A** .35 —_ 106 17 Packard-Bell 50 . 131; 14
Collins “B™ 35_.__ 16 17 Papellit _________ = 51, 53
Cook Flec. 40d . 18 19 Perkin-Elmer _ . 2415 25
Craig Systems . 633 7L Philips Lamp (14% of par) 39%; 41
Eitel-McCullough (5% stk) 25 21 Reeves Sounderaft (stk.)_ 3 1/16 31,
Elec Assoc (stk) . 39 41 Sprague Electric 1.20 3514 37
Erie Resistor .40h 655 7 Taylor lnstrument 1.20 __ 271, 29
Friden lne. 1 —— 521, 53 Tele-Broadcasters ________ 2 214
Giannini, G. M. 1315, 1414 Telechrome 30 = 97, 101,
Granco Products .05. 1 114 Telecomputing 41, 4l
Gross Telecasting 1.60___ 20 21 Telecprompter (stock) 715 815
Hewlett-Packard . 30 32 Time Inc. 3.75 . _ 6016 63
High Voltage .10g . 313 3% Topp Industries (stock) . 915 955
Hycon — = 2% 2% Tracerlah _ = 61 7
Indiana Steel Prod. 1.20a__ 1835 187 Trav-Ler — = 1% 1%
Jerrold . 2y 2% United Artists = 5%, 5%
Ling Electronics 673 71} Varian Associates ________ 193; 20
Leeds & Northrup .60h____ 223; 2415 Wehcor 15¢ — = 10g 101,
Machlett Lahs :26g — . 16Y4 17 Wells-Gardner ____________ 7%, 81
Magna Theatre 1% 2 WJR Goodwill Sta. .50d — 14 11,

Ratcs ol dividends in table arc annual dishurscinents hased on the last quarterly
or scmi-annual dcclaration, Unless otherwise noted, special or extra dividends arc
not included. a Also cxtra or cxtras. b Annual rate plus stock dividend. d De-
clared or paid in 1957, plus stock dividend. & Declared or paid 20 lar this vecar.
f Payahle in stock during 1957; estimated cash value on ex-dividend or ex-distri-
hution date. g paid last -ycar. h Declared or paid after stock dividend or split-up.
k Declarcd or paid this year, an accumulative issue with dividends in arrears.
p Paid this ycar. dividend omitted, deferred or no action taken at last dividend
mecting. r Decclared or paid in 1938, plus stock dividend. t Pavahle in stock
during 1958, cstimated cash value on cx-dividend or cx-distribution datc. y Liqui-
dating dividend. * No tradc
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SUMMARY-INDEX OF THE WEEK’'S NEWS — July 12, 1958

CRAVEN 25-CHANNEL VHF proposal has “insurmountable”
problems, according to Defense Dept. communications
coordinator. Craven still hopeful (pp. 1 & 6).

BARROW & CO. seeks to deliver coup de grace to network
practices, concentrating on option-time and must-buy
in FCC testimony (pp. 2 & 6).

TV-RADIO TIME SALES up in all categories for 1958. Reps
reap nearly $50,000,000 in commissions on spot. Some
pertinent and handy tables (pp. 3 & 4).

OTHER MEDIA DOWN, TV-RADIO UP in forecasts for 1958
time sales by Printers’ Ink; 1957 ad volume figures re-
vised (p. 95).

REPLY TO SARNOFF BLAST against press coverage of TV
is made by N. Y. Herald Tribune’s John Crosby, who
lauds NBC chief's "common sense & courage” (p. 6).

SMALL-TOWN TV INQUIRY draws flood of comments, sta-
tions urging protection via regulation of CATV. NCTA
says public must be arbiter (p. 7).

"ECOMOMIC INJURY’ POLICY OF FCC reversed by Circuit
Court, which urges new licenses be denied if established
stations show public injury, too (p. 9).

WJR GETS FLINT'S CH. 12 in final FCC decision. Court
dismisses St. Louis appeal. Examiner being reversed in

Bulfalo, WKBW due for Ch. 7 (p. 9).

KINTNER NEW NBC PRESIDENT as Bob Sarnoff moves to
chairman; they divide duties, Adams, Bilby completing
Big 4. Barry Wood quits, rejoins CBS (p. 10).

BASEBALL TV BLACKOUT legislation runs into Senate Ju-
diciary subcommittee opposition despite backing (p. 16).
Manufacturing-Distribution-Finance

TOP TV BRANDS in 22 markets shown in 1958 Consolidated
Consumer Analysis based on member newspapers’ sur-
veys. Second choices also noted (pp. 12 & 13).

ELECTRONIC INVESTMENT FUNDS' latest reports: Hold-
ings of Group Securities Inc., Television-Electronics
Fund, Electronics Investment Corp. (p. 19).

MORE VHF SPECTRUM FOR TV?—MANY A SLIP: There isn't the proverbial Chinaman's

chance of getting more vhf spectrum from the military to effectuate FCC Comr. T.A.M.
Craven's proposal for 25-channel TV band starting at present Ch. 7 (Vol. 14:23-27).
Autﬁority for that is Paul Goldsborough, staff director for communications
in office of Defense Secy. McElroy. Craven proposal would mean that military would
have to move out of 225-324 mc. "A move of the Defense Dept. out of this band,"
Goldsborough told us, "presents insurmountable technical, economic and logistic
problems. Even if this condition did not prevail, I'm not at all sure it's the best
solution for the requirements of TV."

He emphasized that opinion was his own, but you can be sure he wouldn't be
so emphatic unless he knew where the military stands.

We asked whether military might be willing to give up to TV some space
between Ch. 6 & 7 (88-174 mc, which includes FM's 88-108 mc). Goldsborough said he
has no opinion on that, would have to study it.

Craven is well aware of Goldsborough's views, in fact discussed matter with
him this week. He doesn't seem fazed, says his proposal was "only a starting point"
and "you've got to start somewhere."

Some allocations experts believe military would be more amenable to giving
up space between Ch. 6 & 7 if it were given a chunk of TV's Ch. 2-6 (54-88 mc).
Goldsbhborough said he hadn't considered whether Ch. 2-6 could take care of military
services now located in 225-324 mc. Obviously aware of hornet's nest that would be
stirred up by any effort to take TV's Ch.2-6, he stated: "The Dept. of Defense has
no designs on the lower TV band." He recalled that Rear Adm. J. N. Wenger, speaking
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for Defense Dept. in response to our query last year (Vol. 13:15), had scotched the
rumors of such designs "very effectively." As for "scatter" communications, which
work well around 50 mc, he noted that Defense Dept. has no plans to use it in U.S.

Goldsborough emphasized that all our allies, in addition to U.S. forces, use
225-324 mc for air-ground-air tactical & non-tactical communications. And he made -
it clear that if U.S. regards conversion problems "insurmountable,® our allies c¢on-
sider them several times more difficult than that. "The military has hundreds of
millions of dollars invested in equipment in that portion of the spectrum,® he said.
"We've been shifting into it for 10-12 years, from the 100-156 mc used during the
war. If we started to shift to a new portion of the spectrum, there would be tre-
mendous duplication until everything had been shifted."

Asked if uhf TV's 470-890 mc could serve air-ground-air needs as well as
present 225-324 mc, Goldsborough said: "For communications purposes, we're as high
as we can go technically," and he indicated there are numerous reasons.

"Something constructive" can be done, he said -- and that's to implement
proposal of Office of Defense & Civilian Mobilization that top-echelon liaison with
FCC be established to guide long-range planning. FCC has already accepted ODCM's
offer and Comr. Ford is Commission's man, Craven assisting.

Goldsborough is in good position to speak for military, since his job is to
advise Defense Secy. on problems cutting across all services. He studied law at
U of Minn., served as a captain and pilot in Signal Corps during World War I. He
was pres. of Aeronautical Radio Inc., the non-profit clearing house for civilian
aviation, 1930-41, was called to active duty in Navy in World War II, served under
director of naval communications and as air communications officer for Adm. Nimitz
in Pacific. He retired as Navy captain, served as gen. communications mgr. for
Trans-World Airlines 1946-56, retired, was called to present job in Jan. 1957. He's
a full member of Society of Automotive Engineers and just this week was named a
senior member of IRE. He's 67 years old, and vigorous.

% % * *

Craven is optimistic about prospects of getting more vhf for TV eventually,
doesn't believe FCC must necessarily strive for the 225-324 mc he suggested. He's
pleased that FCC & ODCM (Defense Dept. works through latter) will consult at policy
level. "It's difficult to shift anyone," he says, "but you've got to try."

Another idea getting some consideration nowadays is that of snagging per-
haps only 2-3 more vhf channels between Ch. 6 & 7. Argument is that this -‘would be
enough to make third TV network competitive. Arguments against it are that such
channels would require conversion of existing sets, always a real problem; that
extensive channel shifts of many stations might be involved; that 2-3 more channels
still aren't enough to create a truly "nationwide competitive system."

Alternatives to getting more vhf spectrum: Extensive deintermixture; all-
uhf ; vhf mileage cuts and drop-ins. But there are lot of people in the industry,
and some in FCC, who see no need for all the hullabaloo. They assert that U.S. is
supporting virtually all the stations it can; that economics of TV preclude Support
of TV stations in numbers anything like that in radio.

Another factor was thrown into picture this week when Senate Commerce Com-=
mittee reported out Potter resolution (S.J. Res. 106) to create 5-man commission
charged with scrutinizing govt. use of spectrum (for details, see p. 6.)

BARROW'S FINAL LICKS IN NETWCRK KHEARIRG: Positions of several FCC members on network
rules changes, as recommended by its provocative Network Study Staff Report, seemed
to be fairly apparent this week -- as chief architect of Report Roscoe L. Barrow
testified, flanked by economist Jesse W. Markham and attorney Louis H. Mayo.

Chairman Doerfer and Comr. Craven are clearly skeptical of conclusions in
Report, showed this several times in their questions. Comr. Bartley tends to side
with Barrow & Co. "Directivity" of other commissioners is less apparent == but of
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course, these current "leanings" are frequently deceptive, don't necessarily predict
the final positions taken when chips are down and decision is to be written.

Barrow and aides are deeply steeped in their subject, having lived with it
for 2-3 years, know much more about it than most commissioners. They've had chance
to analyze all the anti-Report testimony -- and their work is far from sloppy.' They
are academicians, true, but they're sharp. Barrow is dean of the Cincinnati U Law
School. Mayo is asst. dean of George Washington U Law School. Markham is youngest
full professor of economics at Princeton, and the former chief economist of FTC.

Though these witnesses assert networks won't be hurt by changes they recom-
mend, networks make no bones about their worries concerning "the climate in Washing-
ton." With committees of both houses of Congress seemingly against them, with the
Dept. of Justice breathing down their necks, with Barrow Report closing in on them
-- they look finally to FCC commissioners themselves to hold that current network
practices are in the public interest, shouldn't be changed.

Quite illustrative of Doerfer's and Barrow's attitudes was one colloguy
during hearing. Barrow stated that networks cried "wolf" before, said they'd be
destroyed when present network rules were adopted just before World War II, but that
they've prospered since -- yet they now say that those once-feared rules are fine.

Doerfer: "We all talk about the story of the wolf -- but the wolf finally
did come, didn't it?" Barrow: "The wolf may come in the form of common carrier
regulation if competition is not preserved. This, for all of us, is the wolf."

Barrow returns July 14 for questioning on his general statement. Mayo goes
into anti-trust, rates, compensation, affiliation. Barrow then winds up with testi-=
mony on network spot representation, multiple ownership, application of FCC rules to
networks. [For details of this week's testimony, see page 6.]

ALL CATEGORIES OF TV-RADIO UP THIS YEAR: It may be somewhat early to prognosticate
and some rough months may lie ahead -- but even with the hills & valleys of the 1958
business recession it's apparent that both TV & radio broadcasting will do more
business this year than last. There are variations for various parts of the country,
of course, and there will be individual exceptions, but the telecasters and broad-
casters as a whole will show fair increases in all major categories of time sales ==
network, spot, local -- regardless of the downtrends in other media (Vol. 14:25).

Station Representatives Assn. (Lawrence Webb, managing director) is authority
for this conclusion. At our request, it has compiled tables for each category of the
business which are the handiest we've seen yet. Since they come from govt. reports,
trade sources and reasonable projections, and since SRA's membership derives a big
share of nearly $50,000,000 in rep commissions om national spot, the figures going
back to 1949 for TV and 1935 for radio (see tables, p. 4) offer a good index against
which any station operator may equate his own actual and prospective business.

How closely national non-network (spot) runs against national network for the
TV advertiser's dollar, is indicated in its predicted $310,000,000 volume for 1958,
after all discounts but before agency & rep commissions and not including talent and
production costs. SRA predicts $400,000,000 for networks, $182,000,000 for local --
for a grand total of $892,000,000. Spot will be up 6%, local 5%, network 4%.

Good rule-of-thumb, we're told, is that the reps get average of 10% on TV's
national spot sales, so their "take" should be more than $30,000,000. (Better guess-
timate probably is $25,000,000, or thereabouts.)

Radio's best billings are local, which SRA predicts will rise $25,000,000 to
$325,000,000 for 1958, with national spot going up only $9,000,000 to $192,000,000,
network up 85,000,000 to $55,000,000, regional network holding own at $4,000,000 --
for a grand total of $576,000,000 as against $516,409,000 in 1957, continuing 4-year
upsurge. Since reps usually get their traditional 15% on radio spot, their share
ought to run $28,700,000, which we think can be safely rounded down to $20,000,000.

So_the rep business is really Big, approaching $50,000,000 in commissions on
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reps' dealings with some 3000 advertising agencies handling (in TV alone) more than
4000 accounts. In TV, the reps were revealed in recent FCC hearings as placing very
close to 50% of major stations' income. How the reps divide the business, is known
only to themselves, individually, for they make no reports even to SRA =- but there
is scant doubt that the big ones like Blair, CBS Spot Sales, Katz, Peters, Petry,
NBC Spot handle most of the business, probably more than the 50-0dd others combined.

Note: Printers' Ink, whose estimates of total advertising volume by media,
prepared in collaboration with McCann-Erickson, have become standard reference, has
revised its 1957 preliminary figures to show grand total of $10,310,600,000 spent by
advertisers (over-all) last year as against previously estimated $10,432,000,000. At
same time, it forecast drop to $10,125,000,000 for 1958 on basis of first-quarter
figures -- with TV up 7% for year, radio up 2%, newspapers down 10%, magazines down
6%, business papers down 5%. [For complete tables, see p. 5.]

TELEVISION TIME SALES—NETWORK, SPOT & LOCAL, 1949-1958

Compiled for Television Digest by Station Representatives Assn. from Govt. & Trade Sources

% Increase % Increase % Increase % Increase

From National From From From
National Preceding none- Preceding Preceding Preceding

Yecar Network Year Network Year Local Year Total Year

1949 $10,796,000 S5, $ 7,275,000 8. $ 9,460,000 e $ 27,530,000

1950 35,210,000 226.1 25,034,000 244 .1 30,385,000 221.2 90,629,000 2292
1951 97,558,000 177.1 59,733,000 138.6 51,304,000 68.8 208,595,000 130.2
1952 137,664,000 41.1 80,235,000 34.3 65.171,000 27.0 283,070,000 35.7
1953 171,900,000 24.9 124,318,000 54.9 88,474,000 35.8 384,692,000 35.9
1954 241,224,000 40.3 176,766,000 42.2 120,131,000 35.8 538,122,000 39.9
1955 308,900,000 28.1 222,400,000 25.8 149,800,000 24.7 681,100.000 26.6
1956 367,700,000 19.0 281,200,000 26.4 174,200,000 16.3 823,100,000 20.8
*1957 382,323,000 4.0 292,408,000 4.0 174,604,000 0.2 849,233,000 3.2
11958 400,000,000 4.0 310,000,000 6.0 182,000,000 5.0 892,000,000 2.0

* BEstimated. 1 Predicted by SRA on basis of TvB reports. Note: Foregoing are billings after all frequency and promotional discounts but before payment of com-
missions to agencies, sales representatives, ete. Talent and production costs not included. Figures are those officially reported by the FCC, except for 1957, which
are estimated, and 1958, which are predictions, by Station Representatives Association.

RADIO TIME SALES—NETWORK, SPOT & LCCAL, 1935-1958

Compiled for Television Digest by Station Representatives Assn. from Govt. & Trade Sources

% Change % Change % Change % Change % Change
From From National From From From
National Preceding Regional Preceding non- Preceding Preceding Preceding
Year Network Year Network Year Network Year local Year Total Year
1935! $39,737,867 Yz s woms ... $13,805,200 °E $26,074,476 ... 879.617,543
19362 ..., 3.5 AL p-.: e e e e e e
1937 56,192,396 41.4 2,854,047 23,117,136 67.4 35,745,394 37.1 117,908,973 48.1
1938 56,612,925 0.7 N 28,109,185 21.6 32,657,349 -8.7 117,379,459 —-0.6
1939 62,621,689 10.6 2 e - ”r 30,030,563 6.8 37,315,774 14.2 129,968,026 10.7
1940* 71,919,428 13.1 1,869,583 37,140,444 23.8 44,756,792 20.0 155,686,247 20.5
1941 79,621,534 10.7 2,752,073 47.2 45,681,959 23.0 51,697,651 15.5 179,753,217 15.4
1942 81,744,396 2.7 3,444,581 | 25.2 51,059,159 11.8 53.898,916 4.2 190,147,052 5.8
1943 99,389,177 21.6 6,256,508 81.6 59,352,170 16.2 64,104,309 18.9 228,102,164 20.0
1944 121,757,135 22.5 7,612,366 21.7 73,312,899 23.5 84,960,347 29.3 287,642,747 26.1
1945 125,671,834 3.2 8,301,702 9.1 76,696,463 4.6 99,814,042 17.5 310,484,046 7.9
1946 126,737,727 0.8 8,043,381 —3.1 82,917,505 S.1 116,380,301 16.6 334,078,914 7.6
1947 127,713,942 0.8 7,012,689 —12.8 91,581,241 10.4 147,778,814 27.0 374,086,656 12.0
1948 133,723,098 4.5 7,329,255 4.3 104,759,761 14.4 170,908,165 15.6 416.720,279 11.4
1949 128,903,467 —3.6 5,994,858 —18.2 108,314,507 3.4 182,144,301 6.5 425,357,133 2.1
1950 124,633,089 -3.3 6,897,127 15.0 118,823,830 9.7 203,210,834 11.6 453,564,930 6.6
1951 113,984,000 —8.5 8,481,000 23.0 119,559,000 0.6 214,519,000 5.6 456,543,000 0.6
1952 102,528,000 —-10.0 7,334,000 —13.5 123,658,000 3.4 239,631,000 11.7  473,151.000 3.6
1953 92,865,000 -9.4 5,192,000 —29.2 129,605,000 4.8 249,544,000 4.1 477.206,000 0.9
1954 78,917,000 —15.0 4,767,000 —8.2 120,168,000 —T7.3 247,478,000 —0.8 431,330,000 —5.4
1955 60,268,000 —23.6 3,809,000 —20.1 120,393,000 0.2 272,011,000 9.9 456,431.000 0.7
1956 44,839,000 —25.6 3,585,000 —5.9 145,461,000 20.8 297,822,000 9.5 491,707,000 7.7
19577 50,000,000 9.8 4,000,000 9.5 183,987,000 26.5 300,000,000 0.4 516.409,000 3.0
19581 55,000,000 n. B 4,000,000 . 192,000,000 325,000,000 o .. 576,000,000 :

I Nation-wide and regional networks combined.  ? Data not available. * Figures prior to this date not comparable in all categories.  § 1957 figures estimated by

Station Representatives Assn. 1 1958 figures predicted by SRA. All other figures from FCC reports.
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Ad Taxes Struck Down: Baltimore’s special mu-
nicipal taxes on TV-radio and other advertising are un-
constitutional, Md. Circuit Judge Joseph L. Carter ruled
this week. In first legal test of levies (4% on sales, 2%
on media receipts), judge said they “violate the funda-
mental guarantees of freedom of the press.” City Council
already had voted repeal of taxes effective next Jan. 1,
and Md. legislature passed law banning such local levies
(Vol. 14:10), but Baltimore officials wanted ordinance to
stay on books this year, had already collected $750,000.
Money must be refunded unless city wins expected appeal
to state Court of Appeals. Judge Carter held taxes “in-
valid & void,” said he found only one parallel since “in-
famous stamp taxes imposed by England” before Revolu-
tion: Huey Long’s La. tax of 295 on certain newspapers,
which U. S. Supreme Court invalidated in 1936 as dis-
eriminatory.

=

NAB Spot Policy Okayed: Station Representatives
Assn. agrees with NAB that multiple spotting restrictions
in latter’s TV Code are adequate as they stand and need no
tightening such as requested by Assn. of National Ad-
vertisers (Vol. 14:25,27). Following review of triple-spot
problem by its TV trade practices committee, SRA manag-
ing director Lawrence Webb issued statement concurring
with NAB’s interpretation of Code “that 2 back-to-back
announcements and an ID shared by an advertiser are
acceptable.”” Meanwhile, July 5 Sponsor reported that
“triple spotting controversy is a real boon” to TV monitor-
ing services because more & more sponsors are checking
commercials. It estimated monitoring business at $3,000,-
000 annually, with Bass Films, Elliot, Unger & Elliot,
Video View, National TV Monitor, Broadeast Advertisers
Reports, TV Time among leaders in field.

Rate increases: WCHS-TV, Charleston, W. Va. July 1
raised base hour from $650 to $800, min. remaining $175.
WKRG-TV, Mobile, July 1, raised hour $450 to $500, min.
$90 to $120. WICS, Springfield, Ill. plans adding Class AA
hour about Aug. 1 (7-10 p.m. daily) at $400, min. at $80,
Class A hour going from 3250 to $350. KID-TV, Boise,
Ida. July 1 raised hour $225 to $250. Canadian increases:
CFCM-TV, Quebec City, July 1 raised hour $475 to $525,
min. $120 to $140. CJON-TV, St. John’s, Newfoundland,
July 1, hour $230 to $250. CKNX-TV, Wingham, Ont,,
July 1, hour $235 to $250.

MCA-TV’s Paramount library of 700 pre-1948 films
has signed up WCAU-TV, Philadelphia, making 6 buyers
to date. Others: KETV, Omaha; WOOD-TV, Grand
Rapids; WBZ-TV, Boston; KNXT, Los Angeles; WCBS-
TV, N. Y.

KOA-TYV, Denver (Ch. 4) & KOA start construction of
new studio-office quarters on 12%-acres on Lincoln St.,
between E. 10th & 11th Aves.—30,000-sq. ft. project
due for Spring 1959 completion.

KTVU, San Francisco-Oakland (Ch. 2) is moving into
new quarters at Jack London Square, Oakland. The
25,000-sq. ft. structure includes 80x50-ft. & 50x45-ft.
studios.

Sign of FM revival: CBS plans fall operation of its
o-&-0 WBBM-FJI, Chicago, which since 1941 has dupli-
cated WBBM-ADM feed. Programming will emphasize hi-fi,
stereo.

Kit of 26 case histories on successful use of TV by
banks and savings & loan associations has been issued by
TvB; it's titled How to Duild Interest and Dividends.

New reps: WNTA-TV, New York-Newark, July 15 to
Katz for sales outside N. Y. (from Forjoe).

5

Oiher Media Down, TV-Radio Up: National advertising
volume (all media) looks like it’s facing decline of 2% to
$10,125,000,000 in 1958, with newspapers, magazines &
business papers bearing brunt of drop while TV network &
spot go up 7% (to $1,090,000,000) and radio network & spot
up 2% (to $265,000,000). Preliminary projections for year
were released July 10 by Printers’ Ink on basis of first-
quarter calculations (Vol. 14:25), at the same time that
1957 preliminary estimates were finalized and graded down-
ward to an over-all grand total of $10,310,600,000 from
previously estimated $10,432,000,000. The new tables,
which represent total expenditures by advertisers, not
merely receipts by media:
ESTIMATED ADVERTISING VOLUME BY MEDIA, 1958 vs. 1957

Expected 1958 1957
total advertising final % change
revenue estimate 1958 vs.
Medium (millions) (millions) 1957
Newspapers (national) ..__. $ 9730.0 $ 809.7 —10%
Magazines __ 765.0 814.3 — 6
Television (network & spot) 1,090.0 1,022.6 + 7
Radio (network & spot) ___ 265.0 259.8 4 2
Business papers ... . 540.0 567.6 — 35
Outdoor (national) ..___ .. 140.0 139.1 + 1
Other lnvestments by national
advertisers . __._______ . 2,645.0 2,640.1 0
Estlmated total investments
by national advertisers __. 6,175.0 6,253.2 -1
Estimated total investments
by local advertisers __._ _.._ 3,950.0 4,057.4 — 3
GRAND TOTAL ___.. . $10,125.0 $10,310.6 - 2%

FINAL ESTIMATES OF 1957 ADVERTISING VOLUME
WITH BREAKDOWNS BY MEDIA

1957 1956 9% change
. % of . % of 1957 vs.
Millions Total Millions Total 1956

Newspapers

total $ 3,283.3 31.9 $3,235.6 32, + 1.5

national . . 809.7 7.9 788.9 8.0 -+ 26

local 2,473.6 24.0 2,446.7 24.7 4+ 1.1
Magazines

total . .. ._ .. 814.3 7.9 794.7 8.0 4+ 2.5

weeklles . . . 451.4 4.4 439.5 4.4 + 27

women's .. 164.4 1.6 165.6 1.7 — 0.7

general ...__._ .. . 160.9 1.5 152.5 1.5 + 5.5

farm, natlonal . 37.6 0.4 37.1 0.4 4 13
Television

total . 1,290.9 12.5 1,206.7 12.2 + 7.0

network . — 660.7 6.4 625.1 6.3 4+ 5.7
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