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For 12-CHANNEL operation

The greatest dollar-for-dollar value ever offered to op-
erators interested in a distribution system for strictly
12-channel operation.

Starline Twenty, installed as a 12-channel distribu-
tion system, provides more cascade-ability, better all-
around performance, greater flexibility in system lay-
out, more rugged construction and largereconomies in
operation and maintenance than any other 12-channel
distribution system in the industry. What's more,
Starline Twenty includes a line-up of mechanical and
electronic design features unmatched by any other

Starline

line of distribution system equipment.

Starline Twenty provides outstanding performance
when installed for 20-channel operation. In either in-
stallation, Jerrold's superb specifications assure that
every subscriber receives crystal-clear black-and-
white or true living-color pictures on every channel.

et complete information about Starline Twenty, the
new standard in CATV distribution systems. Write
CATV Systems Division, Jerrold Electronics, 401
Walnut Street, Philadelphia, Pennsylvania 19105 or
phone 215-925-9870.

TERROLD



FUTURA IS MORE RELIABLE!

They look like ordinary silicon transistors. But
Vikoa Futura transistors are rated at five times
the power of the transistors used by our next
leading competitor. And they cost more than
five times as much.

Why use a five-watt transistor where a one-
watter will do? The answer is obvious — reli-

v.k o a THE HOUSE THAT SERVICE BUILT
N

. Y.:(212) 943-5793 o N. J.. (201) 656-2020 o Wire WU: WUX-JHB, Hoboken, N. J.

400 Ninth Street, Hoboken, New Jersey 07030

ability. It pays to build reliability in over the
long haul.

Reliability means happier subscribers and
lower maintenance costs. And Futura means
reliability.

Prove it to yourself. Call collect today.

(Formerly: Viking {Industries, Inc.)



Futuristic thinking from AMECO engineering produced
solid-state, multi-channel TV for NASA at Cape Kennedy;
solid-state CATV “total systems” with the “Channeleer”
heterodyne headend and “Pacesetter” line amplifiers;
developed cable TV components and turn-key systems you
can depend on.

Engineering Excellence from the engineering
Pacesetter, AMECO!

AMECO equipment is designed to give you ease of
installation; maximum operation; minimum maintenance.
Profits go up when you rely on AMECO products

and systems!

Call us (602) 262-5500 for a fast estimate.

ameco

2949 WEST OSBORN ROAD / P.0. BOX 13741 / PHOENIX, ARIZONA 85002




14 years experience in developing high-performance,
low-cost systems means reliable, performance-proven
capability. We built the biggest CATV system in

the United States 5 years ago when others were just
thinking about solid-state! Ask your CATYV neighbor, he’ll
tell you how long he has relied on AMECO. You can count
on AMECO’S Performance Proven systems — everywhere!

IN THIS ISSUE

Audio-Visual Sales Aid

“The heartbeat of cable television
systems,” states author Bob Searle,
“is in the marketing of the service.”
And a major advance in selling
CATV hookups through direct
door-to-door campaigns is the
award winning audio-visual sales
aid being used by Daniels Manage-
ment Company. This filmstrip and
taped sound “Sales Partner” has
achieved high saturation sales
results in a CATV community
which had previously been exposed
to comprehensive conventional
advertising and sales programs . . .
indicating a potential which would
interest most every system opera-
tor. Read the full account of the
development and use of the “Sales
Partner” beginning on page 36.
(This month’s cover illustration
portrayvs the use of the filmstrip
sales technique discussed in this
article.)

NCTA Convention Coverage

Despite the record attendance at
this vear's NCTA Convention,
those present represented less than
a fourth of the individuals involved
in the operation of cable systems in
the U.S. With this in mind. the staff
of TV Communications has pre-
pared coverage of the meetings and
trade show geared for those unable
to be in Chicago last month. Be-
ginning on page 42 of this issue.
this coverage includes general
information and observations about
the convention. and edited versions
of all kev speechs. And a roundup
and analysis of the new equipment
shown in Chicago is featured in
this month’s Technicians’ Section.

Photo coverage of the convention
will be presented in the NCTA
Convention Souvenir Edition which
will be published separately as a
service to TV Communications’
subscribers.

In addition to the general
coverage in this issue. many of the
excellent technical and manage-
ment papers presented in Chicago
will be published in future issues of
TVC.
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Meet the CATV Industry’s ONLY Solid State Distribution Amplifier!

Frankly, we’re surprised that no
one but Vikoa has yet been able
to produce a solid state CATV
Distribution Amplifier. Our com-
petitors make Mainline Ampli-
fiers and Bridging Amplifiers,
and Line Extender Amplifiers,
but no Distribution Amplifier.
And a Distribution Amplifier is
absolutely necessary for effi-
cient CATV system design.

Without a Distribution
Amplifier, you have to route the
main trunkline through the
areas where distribution is re-
quired. This means a longer

trunkline . .
headaches.

. and unnecessary

Using Distribution Ampli-
fiers and other advanced tech-
niques enable you to make your
trunklines up to 50% shorter.
You get lower maintenance costs,
improved system reliability, and
fewer customer complaints.

Once you meet the Vikoa
solid state Distribution Ampli-
fier, you’ll be surprised, too, that
nobody else makes one. But then,
Vikoa has been surprising
people in the CATYV industry
for years.

THE HOUSE THAT SERVICE BUILT

SPECIFICATIONS
Gain: 45 db min.

Output Capability, 2 outputs 4 outputs
full gain: 47 dbmv 44 dbmv
(12 channels, 57 db cross mod.,
5 db block-tilt)

Input Capability

(0 db pad, full gain): 5 dbmv
(10 db pad, 6 db switch,
6 db gain reduction): 26 dbmv

Tilt Controls (continueus): 8 db cable
at ch. 13 (switches : 10 db, 17 db
cable at ch. 13

V.S.W.R. — 75 OHMS (line input):
18 db return loss (line output):-16.5
db return loss

Ambient Temperature Range:
40°F to + 140°F

Test Points (line in, feeder out):
20 db (=1 db)

(Formerly: Viking Industries, Inc.)

400 Ninth Street, Hoboken, New Jersey 07030 | N.Y.: (212) 943-5793 o N. J.: (201) 656-2020 o Wire WU: WUX-JHB, Hoboken, N. J.



EDITORIAL

By Stanley M. Searle

The Anti-CATV Club

There's something about success in business that
invites opposition in the same inexplicable way that a
picnic draws ants. Cable television is evidently pretty
successful, based on this criterion, because another
organization has just joined the Anti-CATV Club. The
All-Channel Television Society (ACTS) was officially
inaugurated a few weeks ago with the central purpose
of promoting UHF television broadcasting. Headed by
Bill Putnam, time-tempered adversary of cable tele-
vision. ACTS immediately went on record in favor of
“"maximum use of translators” and the licensing and
tight restriction of CATV.

ACTS has asked the Commission to license cable
television operations and regulate their locally origin-
ated programming along the same lines as broadcasters
are controlled. Rigid enforcement of the Second Report
and Order, especially in banning distant signal impor-
tation, was also urged in a brief filed with the FCC the
day after the new group was formed.

In the typical style of the modern “anti-competition
association,” ACTS policy statements declare that:

(1) The new UHF organization is not against
CATV;

(2) However. CATV should be licensed, regulated,
made to pay copyright fees and restricted from bringing
a competitive station's signal into a broadeaster’s
market:

(3) By the time the all-channel law is fully effective,
the availability of UHF broadcast services will leave
“no incentive” for cable television:

(4) Broadcasters should be allowed to own CATV
systems.

In summary, it's the same old “snow job.” Cable tele-
vision is OK — as long as it doesn’t cause the broad-
caster to have to compete more effectively for audience.
But since a diversified choice for the viewer automati-
cally means more competition among the broadcasters,
cable TV should be prevented, restricted and con-
demned. However, if its existence is inevitable CATV
still may be OK . . . so long as it is broadcaster owned!

By now cable television operators should be fully
accustomed to the irony of being opposed by those
whose signals they extend . . . by those who give lip
service to the concept of operating "in the public
interest.” Cable owners must understand that to ACTS
and AMST moguls operating “in the public interest,
convenience and necessity" is evidently synomous with
“operating in the broadcaster's personal interest. con-
venience and selfishness.”

How long will broadcasters and others seek to inhibit

cable television? As long as CATV is a profitable
business which fosters competition among the broad-
casters. And from all indications — in spite of the
efforts of Mr. Putnam and Mr. Lindow — CATV will
continue to flourish until scores of millions of homes
are wired for television.

The new UHF organization's interest in restricting
CATYV is just another evidence that cable television is
providing an important service to the people. But what
a shame it is that a group purporting to represent the
UHF interests should lay siege to cable television —
one of the best friends that UHF broadcasting ever had!

CATYV can endure the antagonism of the All-Channel
Television Society . . . but can the UHF broadcasters
afford to alienate themselves from cable TV?

CATV Weekly Debuts

In the short span of time that it has taken to publish
14 issues of this magazine, the changes in cable tele-
vision have been quite phenomenol. The increasing
complexities of CATV and its never-ending problems
have made news reporting a continuing challenge --
even to our steadily growing staff. In early 1965,
recognizing that it was impossible to include complete
detailed news coverage in a monthly format, we
launched Cable Television Review to provide weekly
in-depth reports. 1t was well received.

In further tribute to the growth of the industry. and
evidencing our own faith in the future of cable tele-
vision. we have now taken another step forward.

After 123 issues, Cable Television Review has
changed its name, size and general appearance. Hence-
forth known as the CATV Weekly, it will be printed on
glossy paper with numerous illustrations and multiple
colors. And it will contain nearly three times as many
pages.

News coverage in CATV Weekly will be even better
than before, owing to an enlarged staff spearheaded by
Robert H. Huston. Incidentally, Bob's impressive quali-
fications include the successful management of a
49-system complex. I know you'll appreciate his
weekly “Promotion Pointers™ and editorials as well as
the news columns and regular weekly features.

With the inauguration of the expanded and upgraded
weekly news service we express our thanks, once again,
to our readers and advertisers. Your continued support
has made it possible for us to build a strong, compe-
tently staffed trade press for cable television.

S domnte

August, 1967



Superior E-X-T-E-N-D-E-D Spectrum Coaxials
g0 all the way to 300 MHz...and beyond!

. a new 84 MHz segment available!

Controlled impedance uniformity over the extended range provides sufficient band width for up to 14
additional 6 MHz TV channels. You get 26 db minimum return loss (measured at a fixed 75 OHM termi-
nation) at any frequency. Both Coppergard and Alumagard feature Cell-O-Air® expanded polyethylene
dielectric in aerial types. Coppergard features solid polyethylene dielectric in direct burial construction.

CATV Systems ETV and ITV Programs CCTV for Business and Industry ] Data Transmissian

Remote Control Telemetering Alert and Alarm Systems Traffic and Highway Control Systems

e A EAAA b 10 v A

copperga rd (corrugated copper shield)

Superior’s Full Spectrum Coaxials — through 219 MHz — are also available

in both aerial and direct burial types.

For detailed information and prices, write

,..,@.... SUPERIOR CABLE

SUPIRIOR CABLE CORPORATION / MICKORY, NORTH CAROLINA b0



CATYV Industry

PERSPECTIVE

Having ''channels to spare' with new 20-channel electronic equipment, cable television
operators will soon be thinking in terms of new local-origination program services. Many cable
systems will have 6-8 channels available for new entertainment, public service and educational
material. Relatively low interest programming, such as "community bulletin board", program
previews, high school drama and church services will fill spare channels, while a dozen or more
are devoted to regular television broadcast signals plus local news and weather presentations.

More delays for cable television development could result from recently announced FCC
study of the future of various "broadband services.' The agency's track record in studies in-
volving such areas as two-way radio and telephone communications is not encouraging. The Com-
mission apparently lacks manpower, finances and fortitude to handle such a probe objectively and
expeditiously.

Sorting out the answers to complicated, interwoven issues will be a slow, tough process
at best. And while the FCC machinery grinds away, the powerful private interest groups will
have plenty of time to direct massive efforts to influence Commission findings. If staff and Com-
missioners try to satisfy heavyweight interests, the study could bog down in indecision or be com-
promised to the point of being meaningless. Either way, the investigation would have served only
to waste precious time, further delaying the formulation of a badly needed national communica-
tions policy.

Businesslike tenor of the 1967 NCTA Convention provided insight into future trends of cable
television. More broadcasters, more big money, more optimism,--and more problems--will be
characteristic of CATV. And the people already established in cable television are learning from
the newcomers; they're thinking increasingly in terms of big cities, long range planning and long-
term financing. Next year's convention, despite the Boston site, will undoubtedly attract another
record crowd of bullish, calculating, serious-minded optimists.

Pay-TV will be attempted again and will succeed in pilot operations by 1970. Coaxial cable
will probably be used, rather than over-the-air technique, but will not utilize an existing CATV
plant. In fact, the first financially successful Pay-TV systems will probably be initiated in areas
not served by cable television.

Closed circuit television offers opportunities for cable system operators. CCTV systems
are finding hundreds of industrial applications. Schools, hospitals, shopping centers and dozens
of private industries are beginning to see the tremendous benefits of closed circuit television. Re-
tail merchants for example, are installing closed circuit television to prevent thefts and communi-
cate information. The cable system owner is in an excellent position to take advantage of the
opportunities that lie ahead in this field. All it will take is imagination and foresight. There is a
need for closed circuit television in every community--and there are profits to be realized in fill-
ing these needs. Cable system owners can readily expand their businesses to include CCTV in-
stallation and maintenance.

10 August, 1967



Who'’s been in the CATV
business for 15 years?

That’s who!

It came as quite a surprise to us when
we realized recently that 1967 was
our 15th anniversary in CATV.

We're truly proud of our recognition
as one of the pioneers of the com-
munity antenna television industry.
(Incidentally, three employees who
started with Entron in 1952 are still
with us!)

We see 1967 as Entron’s big year.

This means it’s the year when Entron
makes its move as the manufacturer
of the most advanced solid state line

TV Communications

in the industry.

This means it’s the year when Entron
sales and service capabilities blossom
to provide its customers with a truly
nationwide “‘eyeball to eyeball” cov-
erage.

And it means 1967 is the year in
which Entron streamlines its opera-
tions—including a new corporate
symbol—to emphasize that the com-
pany is on the move . . . with vigor
.. . to give you the best state-of-the-
art products and the most profes-
sional service available.

Keep that forward-looking Entron
symbol in mind. It means better
CATV profits for you!

SRR BT
AN ENTRON
AP PR

2141 Industrial Parkway
Silver Spring, Maryland 20904
(301) 622-2000

The Most Respected Name in CATV

11



Live Cameras In CABLECASITER " systems
inexpensive industrial cam

eras with TeleMation mod
ifications a onverted t
tull broz specifications

Yet they will instantly revert CA CAQ'"ER ™
e BLE

to self-conta 1 1interiace

wer: Wf ed with Tel
R i, i ticle Video Control Center

Y 1N

generator. All cameras are

aut tically synchronized
b= gro,ygscsma; Heart of the CABLECASTER® system, t_he TM\_I-GOO can be
switching. A single cable operated in three modes: synchronous industrial, external EIA,
carries all ;.in“ ,’:‘nd power or with optional internal EIA sync generator. Smooth switching
e 430 o and accurate control are provided in all modes. The video level
operation meter and video gain control, plus the smooth vertical interval
switching of the TMV-600, will let you project a truly profes-

sional image on your local origination channel.

GAIR PEDES

CABLECASTER " VIOEQ CONTROL CENTER MODEL TMV-600

Video Tape

WEATHER CHANNEL"'97’ Recorders

CATV operators can now take bes Sk cutitBiotlie
sk
plus features of the -
WEATHER CHANNEL A switcher buss, permitting
remote mirror positioning reearuing %essnon% Stiser
remote slide change, 16 mm ?/l'csjteurbmtg ?n afu oge\;]efgon
film accessory. and split ICO/O0rPUTSIOT\EC
screen presentations are all connect to separate switcher
easily accomplished. Your Wepdts
WEATHER CHANNEL* old or
new Is converted to broadcast
specs when operated with a
TMV-600 video control center

Pat Pending  USing EIA sync




Non-Duplication
Switcher

The split-minute
switching capability of
the TMP-205 provides
automatic transient
free switching when
remotely controlling
the TMV-600 video
ontrol center

NEWS CHANNEL “, the exciting
4.hour-a-day AP news service
may be CABLECASTER

modified for integration with
other local origination equip
ment or for split screen pre
sentation with stock ticker
service. Also facilitates auto
matic presentation of locally
produced news

US Patent No 3,320.363 / Canadian Patent Pending

*Trademark TeleMation

where experience powers pace-setting products!

The most significant development ever for CATV

program
origination.

Here’s Why:

Representing an entirely new
approach in the design of TV
synchronizing and control
apparatus, the CABLECASTER*
concept provides the advantages
of professional broadcast
equipment but at a cost only
slightly higher than the crude
industrial systems il replaces.
TeleMation furnished cameras,
whether old or new, are easily
converted to full broadcast
specifications. Control and
metering of video level, essential
to multiple source programming,
is provided along with perfect
vertical interval switching.

Call us collect to learn how this
professional equipment can be

integrated into your CATV local
origination system.

TELEMATION, INC.

2275 South West Temple ¢ Salt Lake City, Utah 84115
Telephone: (801) 486-7564
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T0 GROW
AND EXPAND

y
Use the CATV FINANCING
most used by system
owners across the nation-

ECONOMY FINANCE

PO WEIII

MONEY for acquiring systems

MONEY to purchase new
equipment

MONEY for system expansion
MONEY for turnkey construction

For money to step up or complete your
CATV program, call us today. CATV system
owners in 42 states have relied on Economy
Finance, the pioneer in cable system financ-
ing. We are aware of the many problems
and monetary needs of this fast growing in-
dustry, having financed more CATV systems
than any other financial institution. Let us
design a financing program for your particu
lar needs that will give you room to grow
and the power to expand. Call us collect
area code 317—638-1331. Ask for Gail Old-
tather, Harold Ewen or Jim Ackerman

ECONOMY

Communications Finance Division

108 EAST WASHINGTON ST.
INDIANAPOLIS, IND. 46209

Financing the Economy

of the Nation
- Y,
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LIKE NEW LOOK

® Your “new look” in TV Com-
MUNICATIONS for June is tops,
with no comparison in its field to-
day. It just does not seem pos-
sible that you would be able to
improve upon what you have been
giving us, but you did it. I look
forward to receiving TVC every
month. You have certainly done
a terrific job in expanding upon
it since its early days.

The article in June by D. Mi-
chael Ganley is very good, and
should give a system manager a
lot of pointers for his use. The
editorial in that issue, “Time for
Facts—Not Fears” also gives one
food for thought. Keep them com-
ing.

Robert E. Cowley
President, Arizona Com-
munity Television Associa-
tion

® [ approve of the “new look” to
your very fine publication. One
very useful further change would
be to provide a miniature index
on the end binding such as the
National Geographic magazine
incorporates. This would be ex-
tremely useful in looking for arti-
cles in old issues. You would have
room for 5 or 6 condensed titles.
Congratulations on the fine job

you and your staff did at the Chi-
cago convention. I hope that we
may soon see you in Cascade
country.

Garth Pither

Vancouver Cablevision

Vancouver, B. C.

Thank you gentlemen for your
comments. We are planning for
the continued growth of TVC to
keep pace with the dvnamic in-
dustry it serves, and will certainly
consider the suggested addition of
the index on the cover binding.

GOOD TECHNICAL SUMMARIES

® | want to say that the brief
summaries of the Technical Ses-
sions which you published in your
NCTA CoNVENTION DaILY were
very well done. While the authors

may experience claustrophobia at
being compressed in so small a
space, I think your reporter did a
most commendable job of grasp-
ing the kernel of each presenta-
tion and reporting it in a very few
words. I only regret not having a
summary of Wednesday's papers.
Archer S. Taylor
Malarkey, Taylor & Assoc.
Washington, D.C.

Thank you for the encourage-
ment on behalf of our Technical
Associate Editor, 1. Switzer. Com-
plete texts of many of the techni-
cal presentations are scheduled
for publication in TV COMMUNI-
CATIONS.

FSM LEFT OUT OF ARTICLE

® As always, your June issue of
TVC was very interesting and
very informative. Most of all I
thought that the article on “Char-
acteristics of Field Strength me-
ters’” was great, but not com-
pletely factual because it did not
list all the meters that can be
compared to the Blonder Tongue
FSM-2.

You may think that the litera-
ture on our Model FM-1 was not
published and that this is the rea-
son it was not listed. It was adver-
tised in your magazine as recently
as May, 1967 and was also in the
July issue. For Mr. Schultz’s in-
formation, we feel that this meter
of ours is as good or maybe better
than any of those listed.

James E. Morton
Sales Manager
TV Cable Supply Co.

ARMY STUDIES CATV TECHNIQUE
® Request permission to repro-
duce “CATV Systems for Large
Cities”” which appeared in the
magazine, TV COMMUNICATIONS.
Reproduction of this material will
be used for instructional purposes
in the Television Application
Course being conducted at this
center and school.
M. M. Medokowich, Maj.
AGC, U. S. Army Missile
& Munitions School
Redstone Arsenal, Alabama
Permission granted with pleas-
ure. CATV technology has, with
increasing frequency, made con-
tributions to the fields of defense
and space electronics. O

August, 1967
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“And here's why . . .

— our Merced, California system has one of
the longest cascades of amplifiers in the coun-
try ... 42 deep . . . Kaiser amplifiers . . . and
they are delivering top quality signals to our
subscribers!

— on the spot field engineering assistance

from Kaiser helped to adjust the system for
top operating performance!

— Kaiser Phoenician Series equipment works
as well as it looks . . . is easy to install . ..
easy to maintain!”

Douglas H. Dittrick, Manager — Operations
General Electric Cablevision Corporation
Subsidiary of General Electric Company
Schenectady, New York

FOR DELIVERY, SERVICE, PERFORMANCE YOU CAN DEPEND ON . ..

KAISER

=T/

KAISER CATV CORPORATIONY/ P.O. Box 9728, Phoenix, Ariz., 85020, Phone (602) 944-4411
A SUBSIDIARY OF KAISER AEROSPACE AND ELECTRONICS CORPORATION



Subscribers of Bisbee CATV in Bisbee, Arizona need
not worry about reception tomorrow, because Bisbee
CATV is busy today installing CASCADE ELECTRON
ICS AMPLIFIERS...a reliability safeguard for the
future. Agrowing system of nearly 3,000 subscribers,
Bisbee is rebuilding approximately 70 miles of
system. Presently carrying four VHF channels, two
FM music channels, Bisbee will add a local time/
weather channel when rebuild is complete

“l wanted to install equipment that was so good that

FOR FURTHER INFORMATION. . . WRITE OR CALL YOUR NEAREST SALES CENTER I —

SEATTLE
2128 Third Ave. / Seattle, Wash. / (206) MA 3-1230

Bisbee, Arizona

[ wouldn't have to worry about stopping later to have
it fixed,” stated Chief Engineer Frank Kovacs as the
main reason for selecting CASCADE. When con

RELIABLE AND DEPENDABLE.

General Manager of Bisbee CATV, Nick Pavlovich,
mentioned, “My main concern was the overall
accomplishments we wanted to make in rebuilding
our system. It was certainly a relief to know that
our chief engineer had found equipment to meet

HARRISBURG
2395 State St. / Harrisburg, Pa./ (717) 234-5341



every specification we demanded. Frank told me
after testing and retesting he selected Cascade over
all other CATV equipment.”

From a tap to a complete system...specify CASCADE

the CATV gear with a two-year written warranty
on components and workmanship. Your system can
benefit from CASCADE solid-state, modular printed

ircuit equipment. Experienced operators, large and
small have benefited from the full system design and
engineering services of CASCADE ELECTRONICS

. P R
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Selects Cascade

N

CASCADE provides a complete line of user-oriented
CATV equipment. Regional warehouses and sales
headquarters make for prompt delivery of equip
ment. Call CASCADE for your system needs.

BN CcASCADE ELECTRONICS LTOD.
ELECTRONIC AVENUE PORT MOODY BRITISH COLUMBIA

TELEPHONE (604) 939 119)

IN CANADA-- FRED WELSH ANTENNA SYSTEMS

90 Beaubien St.,,W. / Montreal 10, Que./ (514) 276-6363

5594 Cambie St./ Vancouver, B.C./(604) 327-9201



CATV

Construction and Engineering

Consider the requirements of your CATV system.

Henkels & McCoy, Inc. provides you with skilled person-
nel, the latest equipment and valuable experience in:

o Qutside Plant Engineering o Aerial Line Construction

o Transmission Engineering o Underground Construction

o Installation of Head End Equipment e Placing Electronic Components
o Clearance Make-Ready o Placing House Drops

o Pole Line Construction o System Balancing

Eighteen years in CATV systems construction, and over
40 years in utility construction and practices have taught
us what is needed—well versed in installation of all types
of cable and electronic components.

This experience and capability as the nation’s largest inde-
pendent telephone and CATYV contractor is available to
you. Discuss your needs with your Henkels & McCoy,
Inc. district office, or send for a brochure describing
H & M services.

East Coast

Jolly Road

Blue Bell, Pa. 19422

Tel. (215) Mitchell 6-8000

Central States
1800 Johnson Street
Elkhart, Indiana 46514
Tel. (219) 264-1121

West Coast

14531 E, Garvey Street
Baldwin Park, Calif. 91706
Tel. (213) 962-3271

Southeast

3622 45th Avenue, North
St. Petersburg, Florida

Tel. (813) 525-1482

H*M| HENKELS 2 MCOY., inc.

CONTRACTOR!
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CATV MANAGEMENT CORNER

Leadership In Management

Directing people is the most important job of system
management; the high man on any totem pole couldn't stay
there without the support of those below him. People simply
refuse to follow a man who doesn'’t fit their concept of a leader,
yet unless he has their backing, his operation will fail. Some
of the thoughts below are descriptive of the kind of leader-
ship a system manager should have:

An effective leader must have the characteristic of stability.
You must gain the confidence of your people, so you must be
sure in your methods, decisive in orders. Employees can be
hard judges. If you habitually vacillate, go forward. then pull
back, issue directions then countermand them, reveal by your
actions that you are muddling through, you will lose the
confidence of the people who work for you. The confidence
they have in themselves depends on their confidence in you,
for they know that the success of the group effort is in your
hands. Employees are never happy if they can run all over
the boss. If you tolerate infractions of rules, poor or sloppy
work, tardiness, absenteeism, or insolence, you are not being
a “‘good fellow™; you are just being a poor leader. Your people
expect you to be firm and decisive in disciplinary matters.

A second characteristic of a manager who leads is the
ability to show common courtesy. You can’t be a bully and be
a boss. Courtesy is simply good breeding. Your employees
expect you to respect their feelings. Sometimes you are under
pressure, but they don't necessarily know it. The fact that you
have problems is no excuse to bite off their heads. If you want
the loyalty of your people you must be considerate of their
feelings, their time, and their ability. This means you must
have sensitivity, because an unthinking, unfeeling person can
be inconsiderate and never even realize it.

Just because you have time on your hands for the moment,
don’t act like the Ancient Mariner, that long-winded sailor
who stopped the wedding guest and talked so long the young
man missed the party. You don’t want that kind of reputation,
so be conscious that an employee may have something very
important to do and be afraid to tell you because he thinks
it will hurt your feelings or get him in your bad graces. The
considerate boss always asks his subordinate if he is free
before he starts a semi-social, semi-business conversation.

A manager who leads must develop the grace of sensitivity
to the expectations of his employees. This is not intended to
give the picture of a man who responds to the whims of his
people because of his own insecurity. On the contrary, the real
leader is so secure in his role that he is able to consider the
expectations of his employees without being ‘threatened by
the fact that he might not measure up. Your employees write
a tough job description for a boss, much tougher than the
one you write for them. You must understand what they
demand of your leadership and you must do your best to give
it to them.

They expect you to keep them informed on the progress of
the system and on your objectives. They expect you to tell
each one how he is measuring up to his job. They expect you
go give credit for jobs well done. They expect constructive
criticism, but they resent arbitrary, unfair, or spur-of-the-
moment comments on their performance. They expect you to
show a sympathetic interest in their problems. They expect
you to make your business a pleasant place to work. They
expect you to encourage them to greater efforts. They expect
you to plan their time well, and to coordinate their activities.
Above all, they expect you to be a leader.
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News

SPECTRUM

AMST Dodges Ex Parte Charges

The much-publicized visit of
Association of Maximum Service
Telecasters members to several
FCC members has garnered several
headaches for both involved par-
ties. Ex parte implications of the
visit were initially charged by
Washington attorney. Robert D.
L'Heureux, in behalf of Multivision
Northwest, Inc. of Dalton, Georgia.
L'Heureux's brief explicitly charg-
ed the AMST officials with “unlaw-
ful ex parte representation’ and
urged that unless corrective steps
were taken, “these efforts to
influence unlawfully the thinking
processes and the independence of
the Commission will continue un-
abated and will make a mockery of
the quasi-judicial function of the
Commission.™

AMST's Denial

The charges were, of course,
emphatically denied by AMST
members. Lester Lindow, executive
director of the Association, prompt-
ly issued a statement saying that
“the charges are wholly without
foundation.” He claimed that the
“meetings with Commissioners
were for the purpose of discussing
basic CATV policy questions. We
made it clear at the outset to each
Commissioner that our discussions
were intended to be limited to
questions of overall policy and that
we did not propose to discuss the
merits of any pending case and we
did not do so.”

AMST later filed at the Com-
mission, and at the same time
took a six-page explanatory letter
to FCC secretary Ben F. Waple,
completely denying any ex parte
intent or effect in its recent presen-
tations on CATV. AMST president,
Jack Harris, head of KPRC-TV in
Houston, Texas. wrote Waple with
details of the AMST presentation
May 18, contending that the
meetings were designed to express
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AMST views "“on the Commission's
general CATV distant signal
policies; they were limited to the
expression of AMST views on
general policy matters: they were
obviously understood by the Com-
missioners who were visited as
having that purpose; and they did
not deal with, and were stated and
understood not to deal with, the
merits or outcome of any case
pending before the Commission. At
the outset of each of the four
meetings, this was expressly stated
to the Commissioner, with the
request that if at any time the
conversation approached any im-
proper area, the Commissioner
should terminate it forthwith. No
such situation arose."”

The Harris letter pointed out that
the meetings at the Commission
“were requested and held because
many members of AMST, as well as
other television broadcasters, have
been concerned that the course of
the Commission's application of its
CATYV rules has reflected an erosion
of the distant signal policies enunci-
ated in the Second Report and
Order on CATV. Members were
also concerned that the Commission
might regard the possibility of the
enactment of a copyright law
specifically directed to CATV
transmissions as a reason for
relaxing or abandoning the CATV
distant signal policies adopted in
the Second Report and Order."

L'Heureux Files Reply

L'Heureux filed a fiery reply to
the denial, stating that the AMST
filing confirmed that the group of
AMST officers and members “was
not simply a group of persons who
were out on an influence-peddling
frolic of their own, but that they
acted in pursuance of a direction of
the board of directors of MST held
on April 2, 1967." He contended
that there can be “no question”

that the meetings were ex parte
contact. In reference to the claim
that the discussions were general,
L'Heureux alleged that “MST had
cleverly anticipated all the evidence
which would be presented and the
arguments which would have to be
made on behalf of a CATV system
in those restricted proceedings and
it attempted to refute them. It also
knew the type of evidence which a
television broadcast station could
advance in order to persuade the
Commission to rule against a
CATV system and it marshalled
every conceivable argument in
support of the showing that tele-
vision broadcast stations could
make for this purpose. Why would
MST speak of the alleged ‘erosion’
of the Second Report and Order
unless it wanted to affect the
outcome of these restricted cases?
MST knew that the Commission
might adjust its CATYV rules if the
courts ruled that CATV systems
owe copyright. The alleged absence
of fair competition by CATV
systems, because they did not pay
copyright, was one of the main two
props for the restrictive rules on
CATYV. Now that the United States
Circuit Court of Appeals in the
Second Circuit case of United
Artists Television Inc. vs. Fort-
nightly Corporation has ruled that
CATV systems are engaged in a
performance, MST was afraid that
the Commission would take this
into account in the disposition of
these restricted cases. These argu-
ments were addressed to the issues,
to the merits and to the outcome of
all the restricted cases.”

The filing further contended that
“When MST expressed its concern
as to the increasing number of
distant signal waivers that were
being granted it definitely was
trying to influence the Com-
missioners to vote against such
waivers and this was on its face a
presentation on the outcome of
these restricted proceedings . . .
When MST complained that tele-
vision stations had difficulty in
obtaining a hearing on CATV
importation of distant signals in
the smaller markets, was it not
arguing against the policy of the
Second Report and Order rather
than against erosion of this policy?
In arguing that waivers should not

(Continued on next news page)
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NOW! FIRST WITH THIN-FILM RELIABILITY
in Advanced Design CATV Distribution Equipment

Putting up with low-grade color reception on
your CATV system? Too bad . . . when you can
guarantee stable, reliable, studio-quality color

distribution with ZLORVIUE.

LCOLORVUE produced switchable hybrid
micro-circuit equalizers and attenuators that
provide higher conductivity, higher reliability
than conventional circuits. With ultra-flat fre-

quency response, high output, high gain and
50 to 270MHz bandwidth*, you'll deliver true
color fidelity across all twelve channels . . .

with COLORVUE.

LCOLORVUE has state-of-the-art answers
to your problem—solid-state trunk-line,
bridging and trunk extender amplifiers with

FIRST TRULY MODULAR TRUNK AMPLIFIER

seconds—In the field—without shutting down
the system or turning off the power. Cast alu-
minum housing and closure are radiation and
moisture-proof.

One basic housing and individual plug-in modules
make maintenance, replacement and expansion
quick, easy and economical. Only two bolts open/
close the housing cover, and modules plug-in in

‘ Basic housing with
bU Trunk Amplifier / DC
Sl Supply modules

|

Basic housing with
Trunk Amplifier / AGC /
DC Supply modules

Basic housing with
Trunk Amp / Bridging
Amp / Off-Trunk Splitter
/ DC Supply modules

5288

Basic housing with
Trunk Amp / Bridging
Amp / AGC / Off-Trunk
Splitter / DC Supply
modules

5.

¥352

DON’T PUT UP WITH LOW-GRADE COLOR RECEPTION ANY LONGER! DELIVER
STABLE, RELIABLE, STUDIO-QUALITY COLOR WITH LOTLORVIUE

For more about COLORVUE and AEL, drop us a line or call us at 215/822-2929!

CATV DIVISION
A _merican Elecfronic I-abora'orles, Inc.

RICHARDSON ROAD, COLMAR, PA. « Phone: 215-822-2929 « TWX: 510-661-4976
Correspondence: Post Office Box 552, Lansdale, Pennsylvania 19446




be granted until the full evidentiary
hearings were held . . . MST was
discussing the merits and seeking
to affect the outcome of these re-
stricted proceedings.” L'Heureux
added that “petitioner could argue
until doomsday and present the
most convincing evidence all to no
avail . . . to blot completely from the
reached Commissioners’ minds the
unlawful ex parte presentation is a
monumental task at best, if not an
absolutely impossible one.”

Summing up, the filing said that
in addition to the initial relief
requested from the AMST contacts,
L’Heureux asked: “1. that a list be
published in a public notice of all
such pending cases which have been
tainted by MST’s unlawful ex parte
presentations, so that the parties
and interested persons may be
apprized of their rights; 2. that
MST (which has refused to give a
list of its members to interested
attorneys) be required to make
available for public record and in-
spection a list of all its members,
so that the parties and interested
persons may know on behalf of
which parties MST made its pro-
hibited presentation; 3. that the
Commission order forthwith a
hearing to determine the intent of
MST and its representatives in
making the prohibited representa-
tion. This hearing should explore
the discussions before the board of
MST which led to their giving
instruction to its president to
conduct the presentation. The
minutes of the board meetings for
at least the last three years should
be studied to determine MST’s
true intent. All persons affected by
MST’s presentation should be
allowed to participate in the
hearing. At the conclusion of the
hearing, the record and the Com-
mission’s findings, its Report and
Order should be sent to the Justice
Department to determine whether
criminal violations took place in
connection with the unlawful pre-
sentations; 4. that an independent
and temporary examiner be re-
tained by the Commission, pre-
ferably one of judicial stature, as
the Commission decis.on-making
personnel, in the event that the
hearing should reveal, for example,
that the unlawful presentation was
requested by Commission decision-
making personnel.”
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Other Charges Levied

As a result of the AMST visit
and the ex parte charges, the Com-
mission has been barraged with a
number of petitions from systems
contending that their cases may
have been a victim of ex parte.
Tele-Vue Systems, Inc., whose
Conroe, Texas, system awaited a
decision on distant signal carriage,
filed a petition for special relief
with the Commission, charging
that, “The MST mission to selected
members of the Commission was a
bold step clearly and coldly cal-
culated to produce desired favorable
results.” The petition asked the
Commission to strike the four
broadcasting oppositions to Tele-
Vue’s waiver request ‘“‘and to
disqualify said television stations
from further participation herein.”
It noted that three of the opposi-
tions were filed only hours before
“officers of two of these stations
and counsel for one of these two,
descend(ed) upon individual Com-
missioners drumming up a case
against the grant of all such waiver
requests.” In forthright language,
the petition stated Tele-Vue's belief
that “The principal intention of the
formidable MST mission of May
9th was to promote the private
business of interests of its member
station(s) . . . by attempting to
prevail upon selected Commission
members to vote for hearings rather
than waivers when the question
arose before them in individual
adjudicatory cases . . . It was a
display of ‘muscle’ of an inherently
muscular and powerful organiza-
tion.”

Back Mountain Telecable, Inc.,
operator of systems in several
Pennsylvania communities, also
raised the ex parte issue before the
FCC. Back Mountain has sought,
unsuccessfully, FCC permission to
receive three television signals from
New York City. On May 16 the
Commission by a four-to-three vote
turned down the firm's “request
for expeditious consideration of its
petion to carry” the New York City
signals. Back Mountain charged
that the now famous visit of AMST
to the Commission, “directly and
prejudiciously” affected the out-
come of the vote on the 16th. Back
Mountain, in a ‘‘Petition for
Recision of Memorandum Opin-
ion . . ." asked if it was “merely

coincidence that the margin of one
vote by which its request for relief
was denied was provided by the
very four commissioners to whom
the impressive delegation from
AMST made its ‘pitch’ against
‘erosion’ of the Second Report and
Order apparently hours prior to
Commission consideration of peti-
tioner's case?” The petition went
on to point out that its case was
the only Top 100 decision reported
by the Commission since the
“MST visit.” Back Mountain also
pointed out that Taft Broadcasting,
which owns one of the New York
City stations involved, is a member
of AMST. Consequently, Back
Mountain told the Commission
that if the reports concerning the
“visit” are “remotely accurate” then
“great and substantial injury has
been timely inflicted upon™ the
firm,and “its rights have been vi-
olatedby the ex parteapproach...”

FCC Jurisdiction Upheld

A decision upholding the FCC in
its assumption of regulatory juris-
diction over CATV has been issued
by the United States Court of
Appeals for the District of Colum-
bia. The judgment came after the
court’s review of a case brought by
Buckeye Cablevision, Inc., operator
of a system in Toledo, Ohio. Buck-
eye had challenged the FCC
regulations, but the three-man
court agreed that the Commission
was in the right. The opinion was
written by Chief Judge David L.
Bazelon and was concurred in by
Senior Circuit Judge Barrett
Prettyman and Circuit Judge John
A. Danaher. They decided that
CATYV systems enlarge the range of
television signals “to the potential
detriment of the entire regulatory
scheme” and, therefore, should be
regulated by the FCC.

The Court of Appeals said that
the Commission has chosen “an
eminently reasonable course. The
growth of CATV is so rapid that,
if it is allowed to proceed unabated,
harm to the regulatory scheme can
occur before the FCC can act.
Further, subsequent regulation
might disrupt large numbers of
CATYV systems with heavy capital
investment and substantial public
reliance on their services. The

(Continued on next news page)
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Select TOTAL construction service
for your TOTAL turnkey project

Communication Systems Corporation is
your best choice for CATV turnkey construc-
tion . . . A seasoned professional organization
that meets the TOTAL demand of CATV con-
struction. Unique because of its service.

An independent contractor without ties to
manufacturers benefits you greatly . . . As-
sures you of the maximum investment return
on CATV equipment selected for your unique
requirements. Communications Systems Cor-
poration is completely objective in this vital
function.

A SPECIALIST in CATV turnkey projects,
CSC backs every project with nationwide expe-
rience. And every task is completed with un-

equalled performance. CSC uses only full-time
professionals to do the job. Total coordination
of every phase including strand mapping, sys-
tem layout, make ready inspection, complete
system installation enables more efficiency in
handling the smallest details, saves you money.

Your CATV system engineering details can
best be handled by CSC, too. CSC knows how
to design efficiency into a system . . . how to
assure highest system performance. For extra
service CSC is the answer. The entire system
design, construction, and liaison with telephone
and power companies, is handled by CSC.
TOTAL experience to fill your TOTAL needs is
guaranteed by CSC. Contact us now for fur-
ther information.

Let CSC handle your turnkey project . . .
we’'ll make your problems our problems.

140 EAST MAIN STREET

COMMUNICATION SYSTEMS CORP.

e HUNTINGTON, N.Y. 11743 o

(516) 271-1262

COMPLETE SYSTEM CAPABILITY

TV Communications
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distant signal rules afford the
Commission an opportunity to
determine on a case-by-case basis
whether the public interest and the
future of communications will be
obstructed by CATV operation.”
The court also rejected Buckeye
arguments that the FCC rules are
an illegal restraint on first amend-
ment rights of free speech and also
rejected Buckeye's argument that
distant signal rules are invalid
because they are retroactive regula-
tion. The D.C. Court has long been
noted for standing behind the
Commission’'s expansion of its
regulatory function, and the FCC
has counted on it to stand behind
its CATV rules in the face of
present and potential challenges
from other courts — such as the
recent San Diego court decision
that cast doubt on the Commis-
sion’s role in regulating CATV.

FCC Announces Major Study

Looking into the long-range
implications of today's communica-
tions trends will soon be one of the
major occupations of the FCC. It

appears that pressure on the FC(C
has grown intense enough to cause
even the most broadcast-oriented
commissioners to acknowledge the
pressing need for revision of rulings
regarding CATV. It was this aware-
ness which precipitated the an-
nouncement by the FCC of its
intent to begin a special study of
communications needs. Although
the July 7 announcement could be
considered a watered down re-
sponse to pressure, and a delay
tactic, it is nonetheless a response
and may grow into something big.

The announcement said that the
FCC “has noted the development of
specialized uses in the communica-
tions field, particularly those of a
broadband nature, utilizing large
amounts of the radio spectrum.
Examples of such developments are
in the program distribution field
(e.g., CATV) and the transmission
of data and other sophisticated
modulations systems. Such devel-
opments demand the careful and
thorough study of the Commission,
in view of their impact on the in-
creasingly congested radio spec-
trum, their effect on present com-

munications technologies and
services and, most important, the
social, political and economic con-
siderations raised by those develop-
ments. For example. (in view of the
problem posed by single ownership
of multiple communications chan-
nels of access to the home, coupled
with control over the material going
over such channels) the question is
raised as to the nature of the new
cable distribution forms and the
appropriate type of regulation. In
turn, this question must take into
account what will be the emerging
pattern of communications opera-
tions in this field."

The Commission said that it is
now engaged in formulating the
basic criteria and objectives for this
study. and that it will issue an initial
order, expected in about six weeks,
which will specify in detail the nature
and scope of the study and the pro-
cedures under which it will be con-
ducted. Inthe study the Commission
intendsto utilize outside consultants
and contractors as may be necessary
and it anticipates the assistance of
the industries and organizations
which are concerned with the future

maintenance problems.

HALLINE'S AERIAL LADDERS are your answer to CATV
Designed for one-man
operation to effectively solve aerial servicing needs
fast. Enables you to reduce maintenance time and
increase your efficiency. Designed for top CATV
economy, model ES Series ladders feature maximum
reliability at budget-stretching prices.

Extension and rotation are manually controlled . . .
electric power optional. Available in two models with
extended platform heights of 26’ and 30’. Ladder base
requires only 30" of diameter space in body cargo area.

Reduce Maintenance Time and Increase
Your Efficiency with Halline Ladders

D’{]&&&INE 5525 S E 28th Ave
Portland, Ore 97202
UTILITY 2auirMENT Phone (503) 236 1178
Gentlemen Please send me complete information on

0O Aerial Ladders 0O Pole Derricks (] Diggers
NAME
ADDRESS
CITY STATE ZIP.

S |

Permits usage at any angle up to a vertical position of
80 degrees . . . infinite positions positively held. Com-
pletely functional for one-man operation. Constructed
to withstand hard use, provide maximum safety.
Requires only minimum maintenance during years of
safe, trouble-free service for your CATV operation.

Inquire today about a complete line of HALLINE AERIAL
LADDERS to meet any system requirements.
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of communications distribution
systems.

This proposed study is broad and
will probably take several years to
complete: it could have the effect
of delaving prompt attention to
CATYV problems. It is hoped that
further pressure from the Task
Force will cause the commission to
give more immediate attention to
the CATYV issue. That the Task
Force would effect this action is not
entirely wishful thinking, since it
was Task Force pressure that cat-
alyzed the broader study in the first
place. The pressure came in the
form of a proposal sent to all
commissioners and signed by Task
Force chief Sol Schildhause in
which criticism was directed at
FCC policies on CATV which
labeled them as “essentially rear
guard action.” This proposal is
felt to be a major factor in the
growing realization among com-
missioners that a restudy of CATV
rulings is in order. Commission
sentiment is seen in the statement
made in the July 7 announcement
that the FCC is aware of the growing
potential of CATV and that it is

committed to encouraging and de-
veloping that potential so as to best
serve the public interest. The an-
nouncement further stated that
“experience in other areas of the
communications industry indicates
that the inauguration of a new serv-
icerarely displaces existing services.
Nonetheless. for this inquiry fully
to accomplish its purpose. we must
consider the possibility that CATV
can alone perform all present tele-
vision services . . . and more.”
Many of these statements are
encouraging, and indicate that the
FCC is becoming more and more
and more aware of the scope and
importance of the CATV industry.

AT&T Suffers Significant

Setback in Interstate Rates
Slashing AT&T profit allow-
ances. the FCC unanimously ordered
a cut of about $120 million in the
company's interstate rates, bring-
ing them into the specified range of
7 to 7'2% as a maximum allowable
return for the Bell System’s inter-
state services. This represents a cut
from the 8.56% allowable return for

1966 and a reduction of 3% on the
company's total revenue for the
year. The cutback in interstate
profits will probably be realized
mostly in lowering of interstate
phone rates and must be filed with
the FCC by September 1. becoming
effective 30 days later.

Although this cut in revenue
represents a small percentage of the
total revenue of the Bell System,
it could have a big effect. State
regulators have been considering
the FCC case as a possible prece-
dent for setting rates on the
intrastate business of the Bell
affilliates. If they follow suit. the
combined cuts could affect AT&T's
overall earnings considerably by an
amount equal to 15% of last year's
earnings.

This has indirect implications for
the CATYV industry in that reduc-
tion in the charge of AT&T for one
service will tend to invite increases
in the rates for other services. Part
of the expense for the cut could
ultimately be passed on down the
line until it reaches the system
owner who may be forced to pay a
higher fee for pole usage.

WE OFFER ALL THE SERVICES
THAT YOU MAY REQUIRE

B.C. CABLE CONTRACTORSLTD.

Providing complete
CATV system
construction in
North America

ENGINEERING AND PLANNING
AERIAL CONSTRUCTION

Order your personal copy

TYPE OF BUSINESS

COMMUNICATIONS PUBLISHING CORPORATION
P.O. Box 63992 * Oklahoma City, Okla. * (405) 528-3523

- D S S S— ——-————-———————J

1976 KINGSWAY VANCOVER. B. C. 604 / 879-2631
(formerly B. C. Antenna Contractors Ltd.)

UNDERGROUND SPECIALISTS [Fom———— e ——————— e
pLUESCRIDER INDTEE SIS Do o, e, et e e et |
TURNKEY CONSTRUCTION I mentary copy of 'hve CATV DIRECTORIES 1s included. ' :
SUBCONTRACTING CAPABILITIES | O Theo yeurs $19; 03 Two yeors 314 (] One yeur 38 |
I name - |
I coew [
l ADDRESS l
B.C.CABLE CONTRACTORS LTD. : CITY/STATE :
I |
| |
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Section 214 Hearing Ends

The FCC’s consolidated hearing
on the Section 214 issue of CATV
and telephone company relations
resulted in little more than a flurry
of charges and counter-charges,
heated debate, and extremely re-
strictive rulings by FCC Hearing
Examiner Charles J. Frederick.
Under the expedited procedures of
the hearing, which the Commission
had earlier ordered resolved before
telco control of essential sections of
the industry became a fact, Frede-
rick did not write an initial decision.
He merely certified the record to
the full Commission, which was
scheduled to hear the arguments of
the various parties at a later date.

Section 214 of the Communica-
tions Act requires that carriers
apply for and receive certificates of
service to the public interest before
they may offer cable service. The
section allows exceptions if the
lines involved are less than 10
miles, or if the service is not inter-
state in nature. Expedited hearings
on the section were ordered early
in March, when the FCC denied a
petition by the California Com-
munity Television Association that
requested the FCC to reject or sus-
pend sections of a tariff filed by
Pacific Telephone and Telegraph
Company. In denying the request,
the Commission noted that, “Al-
though we are denying the petition
herein, we are concerned about the
need to determine as expeditiously
as possible the Section 214 issue
involved in the Bell System tariff
offerings to CATV operators.
Therefore, concurrently without
action herein, we are ordering an
expedited procedure whereby this
issue may be resolved prior to a
determination of the other issues in
the consolidated case.” The initial
order applied only to the Bell
Systems; however, the Commission
later included California Water and
Telephone Co., General Telephone
and United Utilities in the hearing.

Evidence is restricted

As the hearing moved to its close,
it became apparent to CATV
interests that Frederick was going
to refuse to admit evidence pertain-
ing to the past, present or future
activities of telcos in CATV. In
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fact, CATV attorneys spent most
of their time with the presentation
of “offers of proof” — the reading
into the record of material which
Frederick refused to admit as testi-
mony. The major surprise of the
hearing was the CATV industry's
introduction as documentary evi-
dence, FCC Special Investigation
Docket Number 1, entitled “Bell
System Policies and Practices in
Radio Broadcasting.” Though
dated December 1, 1936, this report
is destined to loom large in the
battle to determine the future role
telcos will play in the development
of CATV. The report, taken to-
gether with the existing practices
of Bell with respect to CATV de-
monstrates a remarkable resembl-
ance to the historical practices of
Bell at a time when it was trying to
monopolize the field of radio.

Early in the 214 hearings,
Hearing Examiner Frederick refused
admission of any evidence with
respect to pole attachment policies;
the existence or non-existence of
local franchises or other forms of
municipal licensing by operators
using the leased channel facilities;
and the question of whether or not
any regulatory permission for the
initial construction of the facilities
had been obtained from any state
or local authority. In other words,
Frederick refused to admit testi-
mony on the issues which the CATV
industry felt to be important. Later
on in the hearing, Frederick, having
dispensed with considerations of
current telco activities, made a
ruling that he would take no
evidence as to anything that was
in the future. Again the restrictions
of the Hearing Examiner caught
the industry by surprise since it
had beenassumed that the expedited
214 hearing was directly linked with
the Commission’s concern over the
future role of telcos in CATYV.

The attempt by California CATV
Association attorney Harold Far-
row, who assisted NCTA in the
hearing, to subpoena a key witness
was quashed by Frederick under
highly unusual circumstances. The
witness, a consulting engineer, had
agreed to testify on behalf of the
cable industry but, after a call from
Bell System officials, attempted to

beg off, and as a result was sub-
poenaed by Farrow. The consultant
then submitted a propia persona
which requested that the subpoena
be quashed. Hearing Examiner
Frederick ruled that the request
from the consultant was improperly
filed, but by his own motion
quashed the subpoena. When
Farrow requested a basis for the
decision, Frederick merely replied,
“No."”

Another key CATV witness,
Myrl O. Wilkinson, vice president
of Greater Terre Haute (Indiana)
Cable Co., attempted to present
testimony on the overbuild by Gen-
eral Telephone of Indiana of a
leaseback system for an unfran-
chised operator, but Frederick cut
off the questioning on the grounds
that such testimony was irrelevant.
The testimony of Wilkinson was
considered by the industry to be
essential in order to allow the Com-
mission to see how a telco — in this
case General Telephone — began
construction of a leaseback system
before even filing a state tariff. In
addition, in an ‘“offer of proof”
which was read into the record after
Frederick refused to allow testi-
mony, it was pointed out that the
tariff of General Telephone of
Indiana specifically stipulates that
leaseback customers obey all local
ordinances and laws. It was further
pointed out that the city of Terre
Haute has initiated litigation be-
cause of the operation of the
unfranchised leaseback.

In another instance, New York
City Director of Franchises, Morris
Tarshis, came down to the hearing
to tell the FCC about the attempt
by New York Telephone Company
to extend CATV leaseback service
to an unfranchised firm. Frederick
would not permit testimony on
either the city’s franchising position
or the operations of New York Tele-
phone Company.

Again and again, as the hearing
proceeded, Frederick made it plain
that any evidence the cable in-
dustry or other interested parties
wished to present relative to
possible telco irregularities was, in
his judgment, irrelevant. However,
in spite of this obstacle, a great
deal of information on telco activities
was placedin the record, presumably
as a source of study for the full
Commission.

August, 1967



TV Communications

use a true coaxial
connector In a
coaxial system?

As system managers or chief technicians —
you are in the business of selling good quality
pictures. It’s only natural, then, to use a true
coaxial connector in the feeder line.

Write or call, collect, for free literature on our
Sure-Grip coaxial connectors today!

craftsman

ELECTRONIC PRODUCTS, INC.
133 West Seneca St., Manlius, N.Y. 13104
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Johnson Interest Charged
By Austin UHF

A CATV/broadcaster nondupli-
cation battle in Austin, Texas, is
receiving more than its share of the
publicity spotlight these days, and
the reason can doubtless be traced
to the ownership of one of the in-
volved entities. The dispute became
evident when Southwest Republic
Corp., operator of KHFI-TV, a
small UHF television station, filed
a complaint with the Federal Com-
munications Commission against
Texas Broadcasting Co., which,
in addition to controlling KTBC-
TV, the city’s only VHF station,
also holds a 50% interest in the local
cable system, Capital Cable Co.
And the well-known owners of 84%
of Texas Broadcasting Co. are the
female members of the nation's
first family, whose broadcasting
interests have been held in trust
since the President assumed office.

The UHF's complaint was filed
after Capital Cable petitioned the
FCC for a waiver of the Commis-
sion’s nonduplication rule as it
applies to KHFI-TV, on the basis
that nonduplication protection of
the UHF would necessitate the
purchase of such expensive auto-
mated equipment that the initial
investment of the CATV would be
jeopardized. However, KHFI-TV’s
filing points out that Texas Broad-
casting holds a substantial interest
in both the cable system and in
KTBC-TV, which not only holds the
primary affiliation with all three
networks and has first rights to all
programs, but also is in competition
with KHFI-TV for the city’s ad-
vertising revenue. The KHFI-TV
filing charges that it is being
“whipsawed” by the Johnson in-
terests, in that KTBC-TV precludes
it from securing a primary network
affiliation, while Capital Cable is
attempting to override its non-
duplication protection.

Canadian Signal
Importation Opposed

Cleveland {Ohio) Area TV Inc.’s
plans to bring in the signals of two
distant Canadian television sta-
tions, and, in the process, allegedly
bypass the Commission's CATYV
rules, have incurred fiery opposition
from Storer Broadcasting Com-
pany, parent of Cleveland station
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WJW-TV. Storer's opposition to
the proposal was filed in a letter to
the Federal Communications Com-
mission from Storer vice president
and Washington counsel Warren
C. Zwicky. The letter was ac-
companied by a copy of a Cleveland
Area notification letter to WJW-
TV that the Canadian stations
would be carried. The notification
letter, specifically, stated that the
Commission’s CATV rules apply
only to licensed U.S. television
stations, and would not apply to
the two Canadian stations that
Cleveland Area TV wants to dis-
tribute on its existing system in
Lakewood, Ohio and on systems for
which it has franchises in Rocky
River, Strongsville, Beachwood and
Shaker, Ohio.

Schildhause Speaks To PSC

Key speaker before the recent
Western Conference of Public Serv-
ice Commissioners was CATV Task
Force head Sol Schildhause. Speak-
ing at the Sahara-Tahoe Hotel in
Stateline, Nevada, Schildhause
explained the role of the Task Force
and pointed out that his staff has
been kept “very busy” in its attack
on the backlog of CATV business.
But he noted that “as fast as we
handle existing business, more
pours in. CATYV is obviously here
to stay. That judgment is easy.
Much more difficult is to guess
where it's going, how fast, and
under what conditions.”

Outlining “what the CATV
Task Force is doing here at a
convention of state public utility
administrators,” Schildhause noted
that the Commission had voted to
reconsider and reaffirm its CATV
rules, but “just to underline the
continuing differences in regulatory
philosophy,” added that, “the seven-
member Commission voted this
way: three for the result, two not
voting, and two dissenting from the
Commission’s assertion of juris-
diction. A number of challenges to
the Second Report are now in the
courts. The Commission is being
disputed on every one of its basic
premises and requirements in the
area of CATYV regulation. The last
time I inquired, we were being sued
as far north as Maine, as far west as
San Diego, and in Texas, Penn-
sylvania, Michigan, Ohio, New

York and elsewhere. The whole
question of the FCC's jurisdiction
to regulate under existing statutes
will be fully litigated.”

Huston Named To
Publishing Post

Effective the June 26, 1967 issue
of Cable Television Review, CATV
executive Robert H. Huston be-
came editor of the weekly CATV
newsletter. An experienced business
writer, Huston brings to the Review
an extensive background in both
CATYV management and industrial
editing. He has held executive

Mr. Huston

positions in system management,
CATYV equipment manufacturing
and television Broadcasting. As
executive vice president and general
manager of American Cable Tele-
vision, Inc., he had direct resgonsi-
bility for the entire complex. He
previously served as director of
corporate relations for Cox Broad-
casting Corp., operator of five
major market television stations,
four radio stations, twenty CATV
systems and a microwave network.
From 1963 to 1965 he directed
public relations and advertising for
Ameco, Inc. In addition, Huston is
currently a member of the NCTA
Budget and Auditing Committee.
In making the announcement,
publishers Patrick T. Pogue and
Stanley M. Searle also announced
that Huston has been named presi-
dent of Cable Television Publica-
tions, a newly-formed subsidiary of
Communications Publishing Corp.
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WHAT IS MOST

CATV SYSTEM CO
SUPERIORITY

Personnel Experience
Construction Techniques
Practical Cost

FOR NATIONWIDE SERVICE
CALL (301) 498-0555
OR (213) 426-7041

communications

s ol

CAL-TEL CONSTRUCTION CO., INC.

1698 east 25th street — signal hill, california
WHERE CATV CONSTRUCTION IS NEEDED IN THE STATE

OF CALIFORNIA

CALL
(213) 426-7041

TOTAL TURNKEY CAPABILITY
FOR: SUPERIOR AERIAL OR UN-
DERGROUND CONSTRUCTION

EXTENSIVE EXPERIENCE
REALISTIC COST.
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Facsimile Newspaper

Developed

An experimental system which
will deliver a facsimile newspaper
through television channels without
interference has been announced by
the Radio Corporation of America.
The system, which would require no
additional radio frequency spec-
trum, would utilize electrostatic
printers which can reportedly pro-
duce the equivalent of a page from a
paperback book every 10 seconds.
By a turn of the dial, the viewer
would select any one of four differ-
ent simultaneously-transmitted
printed messages. The concept, as
well as the unlimited possibilities,
of such a system has long been
discussed in CATV circles; how-
ever, according to James Hiller,
RCA vice president of laboratories,
“It will be a few years before an
operating system might be avail-
able to the public.” RCA has filed
an application with the FCC for
permission to study and evaluate
the technical performance of the
system under operating conditions.
The proposed 6-month series of
tests would be conducted after
regular broadcasting hours, be-
tween New York City and the RCA
Laboratories in Princeton, New
Jersey.

Daniels & Associates Expands

Bill Daniels, president of Daniels
& Associates, CATV brokerage.
consulting and management firm,

Bill Daniels and John Saeman of
Daniels and Associates look over plans
for their new branch office, recently
opened in Los Angeles.

has announced that his firm has
opened branch offices at 612 North
Sepulveda Boulevard in Los Ange-
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les. John Saeman, vice-president of
Daniels & Associates will head up
the new office. Saeman has been in
the cable TV industry for the past
three years. He is being transferred
to Los Angeles from the firms'’
headquarters in Denver, Colorado.
Daniels & Associates, Inc. was
formed in Denver in 1958.

Cable Conquers Chasm

Glen Canyon, the site of anew
mammoth hydro-electric dam near
Page. Arizona, stood in the path
of satisfactory off-the-air television
reception for the residents of the
adjacent recreational area in
Wahweap. To provide the com-
munity with good television signals.
Vumore Co., the franchise holder,
had to install a nine mile trunk line.
The difficulty was that this trunk
line had to cross the Glen Canyon at
a point 700 feet deep and 1000 feet
across at the base.

Vumore contacted Anaconda
Astrodata, Anaheim. California
CATV manufacturer for help in
solving the problem of spanning
the canyon with a single length of
coaxial cable. The answer, ac-
cording to Vumore's Allen B. Dean,
was 3000 feet of Anaconda Seal-
metic Coax SLM-500-F8. The figure
8 cable was routed down, across,
and back up the steep canyon walls.
Dean reports that, “The job was
finished without mishap and the
pictures look real good in Wah-
weap.”

International Telemeter

Forms Subsidiaries

William C. Rubinstein, president
of International Telemeter Corp.,
Los Angeles, California, a subsi-
diary of Gulf & Western Industries,
Inc., has announced the formation
of two new CATV subsidiaries.
International Telemeter Corp. of
Kentucky, owned by International
Telemeter and Clearview TV Cable,
Inc. of Russell, Kentucky, will con-
struct systems in several com-
munities throughout the state,
including: Russell, Flatwoods, Ken-
wood, Worthington, Raceland and
Bellefonte, Kentucky. Waiver appli-
cations for the systems are pending
before the FCC. International Tele-
meter Corp. of Louisiana has al-
ready begun construction of two
wholly-owned systems, to be lo-

cated at Oakdale and Bunkie,
Louisiana. The systems, which are
targeted to begin operation Septem-
ber 1, will deliver 9 video channels,
including time/weather.

Quite A Cable Stretch . . .

The rapid growth of CATV Sys-
tems is significantly indicated by
that line running from Seattle to
Chicago on the above map. The
map denotes the more than 1700

Jack Aylward, Amphenol Corp., points
to line indicating the 1700 miles of cable
purchased by the CATV Equipment Co.
of Seattle. With him are Ed Foust of
the Seattle company and Charles
Camillo also of Amphenol.

miles of half-inch diameter alumi-
num-jacketed cable purchased by
CATV Equipment Company, Seat-
tle. from Amphenol Cable Division,
Amphenol Corp., Chicago, over the
past several months.

TeleMation Receives Patent
U. S. Patent No. 3,320,363 was
granted recently to TeleMation,
Ine., Salt Lake City, Utah. The
patent covers design features of the
News Channel equipment. Four
inventors, all TeleMation em-
ployees, led by William G. Laird,
vice-president, engineering, are
named in the patent. Mr. Laird
stated that all of the requested
twenty-nine claims were granted,
thus assuring broad coverage in
the wire service televising field.

Article Correction

In our July issue, an error was
made in the article, “New CATV
Services.”

The caption underneath the
picture on the left-hand side of
page 88 should refer to Mr. Bob
Huntsman. The two men in the
photograph on the right-hand side
of the page are Mr. Charles Bishop
and Mr. John S. Booth.
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SINGLE | BOLT
AMPLIFIERS Y DO MORE

THAN<:SAVE TIME

XDR ALSO PROVIDES THE FIRST UNIFORM SEAL FOR CATV

The single bolt in a pre-stressed cover employs the “turn-of-
the nut” technique. The single bolt applies a uniform clamp-
ing force to the entire perimeter. An inflated silicone ring
weather-seals against any ambient temperature change.
Pressure applied to the center of the curved pre-stressed
lid provides a complete and intimate metal-to-metal RF seal
Turn the single bolt a few turns —the ozone-resistant silicone
O-ring retracts into its square recessed chamber. As pres-
sure is applied, the O-ring takes on a square shape com-
pressing the air bag in the center of the O-ring. This produces
a weather-seal of greater than 15 PSI which will withstand
moisture from temperature change. As additional turns are
taken, the prestressed curve in the lid is decreased resulting
in UNIFORM pressure on the full 360° of the interior edge
of the lid. No more need for special pressure-sensitive tools.

For information on how these ampli-
fiers lock OUT moisture ... lock IN
radiation...and save YOU money, write:

ANACONDA
astrodata

1430 SOUTH ANAHEIM BOULEVARD
ANAHEIM, CALIF. 92803 - (714) 635-0150




FOCUS

... On People

Systems

Caywood C. Cooley has been
named technical director of micro-
wave and cable systems for The
Jerrold Corp. Cooley previously
operated his own CATV engineering
consulting firm. Prior to that. he held
positions with TelePrompTer Corp.
and Jerrold Electronics Corp.

Mr. Cooley Mr. Allan

Robert E. (Bob) Allan has been
appointed vice president in charge
of CATV operations for Telesis
Corp. He has served as director of
marketing for the past eight months,
and will continue in this capacity.
in addition to his new responsibilities.

LD. (Bud) Williams has been ap-
pointed vice president and general
manager of Nevada Television Cable
Co.

Mr. Read

Mr. Schilling

Leslie Read, who formerly served
as manager of Elmira (N.Y.) Video.
has been promoted to director of
operation for the CATV Division of
TelePrompTer Corp. He is suc-
ceeded in the Elmira position by
Donald Schilling, former manager of
Farmington (N.M.) Community TV.
Richard J. Sabino, general manager
of three upstate New York systems,
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has joined the company as adminis-
trator of TelePrompTer Manhattan
CATV.

Daniel D. Calibraro has been
named vice president of the WGN
Televents CATV unit. He was pre-
viously assistant to the president of
WGN Continental.

Randy Scott has been named man-
ager of Badger CATV's system in
Ladysmith, Wisconsin. Scott pre-
viously served with the Rhinelander
and Sparta. Wisconsin systems.

Charles V. Bean has been ap-
pointed manager of Montachusett
Cable Television Corp.'s system in
Fitchburg, Massachusetts.

Mr. Sabino Mr. Prather

Robert E. Prather has been ap-
pointed eastern region marketing
manager for GT&E Communica-
tions Inc. Prather will be based in
Fort Wayne. Indiana.

Mrs. Virginia Ringhausen has been
named manager of Louisiana (Mis-
souri) Cable TV, Inc.

Gene Baril has been named man-
ager of the GT&E system which
serves Adrian-Tecumseh, Mich. Baril
has over 15 years of broadcasting
experience.

Bob Stout, Jr., has been appointed
manager of Community Antenna

Television of Pennsylvania, Inc.'s
system in Rochester, Pa.
Paul “Pug” Ingrham has been

promoted to staff engineer for
American Cablevision Co. Ingrham
was formerly with the company's
systems in Fairmont and Morgan-

town, W. Va. Don Toothman has
been appointed chief technician for
the Fairmont system. Larry A. Kirby
and Daniel Tennant have also joined
the Fairmont staff.

Rex Porter has been appointed
general manager of United Video
Systems, Inc., Kansas City. Missouri.

Gerald E. Marnell has been ap-
pointed chief engineer of Louisiana
CATV Inc.. West Monroe. La.
Marnell previously served with Sys-
tems. Inc. of Miami. Oklahoma.

Harry Baldo has been named chief
engineer for Pulaski (Va.) Cable TV.
Baldo previously gained an extensive
background in microwave and cable
engineering with Entron and Eastern
Microwave.

Wilbur J. Benckendorf has been
named manager of Streator (11l TV
Cable Company. Benckendorf has
been associated with the cable firm
as a technician since 1965. He
replaces Charles Shank.

Andrew Calhoun has been named
manager of Suburban TV Cable Co.’s
system in Shillington. Pa. He has
been employed by TV Cable Supply
Co. for the last three years.

Cecil E. Monson has been named
general manager of Ontario Cable
TV Inc.. Geneva. New York.
Monson, who has been with the
system since September. 1966. suc-
ceeds Robert Plunkett as manager.

Suppliers

Robert L. Toner has been named
sales manager of the CATYV Systems
Division of Jerrold Electronics Corp.
Prior to joining Jerrold. Toner held
managerial positions in the elec-
tronics sales field for the past 20
years.

mr. Toner

mr. Crist

Duane W. Crist has been appointed
to the newly-created position of sales
manager, CATV products for Ana-
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conda Astrodata Co. Crist. a veteran
in the CATV field. formerly served
as executive vice president and
general manager of Kaiser CATV
Corp. and vice president and market-
ing director of Ameco. Inc.

3
>,

..

Mr. Page Mr. Old

Carter F. Page has been named
vice president-finance of Ameco. Inc.
Page. who has been treasurer for two
years. joined the company as assistant
treasurer in early 1965.

Richard G. OIld has been ap-
pointed to the position of northwest
regional sales manager for Anaconda
Astrodata Co. Old was employed
until 1964 as chief technician and
resident manager of what is believed
to be the first system in the country.
located at Astoria. Oregon. Prior to
joining  Anaconda Astrodata. OId
was national contract sales manager
for Ameco. Inc.

Mr. Saphin Mr. Maoki

Harold N. Saphin has been named
director of operations for the elec-
tronics division of Vikoa. Inc. Before
joining Vikoa. Saphin was director of
operations for Fairchild Hiller.

Charles E. Maki has been ap-
pointed senior vice president in
charge of Ameco. Inc.'s CATV Pro-
ducts Division. Maki previously was
product line chief engincer at
Honeywell Aerospace Division. Min-
neapolis. Minn.

Charles Whitlock has joined Ess-
Tee Electronics as general partner.
Whitlock. who was formerly em-
ployed by Co-Axial Systems Engineer-
ing Co. as general manager. has

TV Communications

Gabriel Electronics, for many
years — and still — the nation's
leading designer and producer of
microwave communications an-
tennas for Heavy Duty Common
Carrier Systems, now offers a
complete line of parabolic anten-
nas and passive reflectors to the
CATV industry. Designed for
CATV . . . economically priced
for CATV!

Gabriel antennas have been
engineered specifically for CATV
where the basic requirement is
for economy with reliability and
performance. Electrical perform-
ance meets all applicable 6, 11
and 12 GH; requirements . . .
and mechanical performance
meets or exceeds all applicable
E.lLA. standards.

Whether you are just ‘thinking'
about CATV; are starting con-
struction, or plan future expan-
sion to your existing system you'd
better write for information on
Gabriel antennas. Gabriel offers
the best value for CATV micro-
wave systems . . . it's just as
simple as that.

Designe
Price

GABRIEL
6 GH;, 11GH; and 12 GH;
MICROWAVE ANTENNA SYSTEMS

CATV TYPE

PARABOLIC
ANTENNA

Y

X

CATVTYPE . =S
PASSIVE = r
REFLECTOR

Gabriel
ELECTRONICS

OIVISION OF MAREMONT CORPORATION

SACO, MAINE « 207-282-1526
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assumed duties as general manager
of administration for Ess-Tee.

A. T. Keenan has been appointed
to the position of national sales man-
ager for Jerrold Electronics (Canada)
Ltd.

Donald J. Lanzinger has joined
Ameco Engineering Corp. as senior
engineer. Lanzinger was senior elec-
tronics engineer at Motorola Aero-
space Center for more than 3 years
and is a member of IEEE Circuit
Theory Group.

1. D. (Jim) Sherrill has been named
manager of Superior Cable Corp.’s
wire and cable development group,
researchand engineering department.

Mr. Keenan

Mr. lanzinger

Ronald D. Crawford has been
appointed a field technician for
Superior Cable Corp.’s Comm/Scope
Division. Crawford has had experi-
ence as chief technician for operating
systems in Tennessee and Virginia.

Tom M. Williams has been pro-
moted by Ameco, Inc. to sales
representative in Texas, Oklahoma,
Arkansas and Louisiana. He is
establishing headquarters at Dallas,
Texas.

Mervyn B. Taylor has been named
sales administrator of Tubotron Inc.

Aberdeen Company has announced
that it has moved into new and larger
headquarters at 11515 West Jefferson
Blvd., Culver City, California 90230.

National Teline Corp.’s construc-
tion subsidiary, Systems, Inc. has
changed its name to Teline Systems,
Inc. The subsidiary’s mailing ad-
dressis: 235 Bear Hill Road, Waltham,
Mass., 02154.

Professional

Grover C. Cobb, vice president
and general manager of radio station
KVGB, Great Bend, Kansas, has
been elected chairman of the board
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of directors of the National Associa-
tion of Broadcasters. He succeeds
John F. Dille, Jr. Cobb is also presi-
dent of Cobb and Associates, a
corporation which holds CATV
franchises in Great Bend. Hoisington
and Larned, Kansas.

<

Mr. Cobb

Mr. Bryon

B. Milton Bryan has joined the
staff of TV Communications maga-
zine as assistant editor. A graduate
of Oklahoma's Central State College,
Bryan will assist in formulating and
producing issues of the monthly
journal, and will also have duties on
TVC's two annual CATYV directories.

Paul Snyder of Coshocton, Ohio
will serve as president of the Ohio
Cable Television Association for the
forthcoming year. Other new officers
are Oscar Baker, Piqua, vice presi-
dent and J. T. Hoey, Chilicothe,
secretary-treasurer. Trustees are Bill
Pitney, C. R. Vogt, Robert Fielder
and Andy Kovlan,

Alan Raywid, former special assist-
ant to the Assistant Attorney General
of the United States, has joined the
Washington communications law
firm of Cole & Zylstra. The firm
name has been changed to Cole,
Zylstra & Raywid.

Arthur V. Winberg has joined the
Washington law firm of Smith,
Pepper, Shack & L’Heureux. Wein-
berg will be associated with the firm
in the general practice of law.

Justo Caffi, manager of Foothill
TV Cable Co., Sierra Madre, Calif.,
has been honored by the city's
chamber of commerce in recogni-
tion of his contribution to student
education through cable television.

Obituaries

Alex Shniderman, vice president of
United Video Systems, Inc., Kansas
City, Missouri, was killed June 2 in
the crash of a private plane at
Seneca, Kansas.
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: Continental’s purchase of the Ely

1 more than 1,000 subscribers.

System Sales

National Trans-Video, Inc. presi-
dent Doug Jarvis has announced
that his company has purchased
the systems serving the neighbor-
ing communities of Clinton and
Elk City, Oklahoma. The two
systems, which serve more than
4,000 subscribers, were formerly
operated, respectively, by Okla-
homa Video, Inc., headed by Alan
Harmon, and Western CATV, Inc.,
of which Monroe Rifkin is presi-
dent. Broker in the transaction
was Daniels & Associates.

Newhouse Microwave, Inc. of
Syracuse N. Y., has purchased the
remaining 50% interest in New
York—Penn Microwave Corp., ac-
cording to Mr. and Mrs. Warren
Fribley, who formerly held the
additional half interest. Broker in
the transaction was Daniels &
Associates.

Continental Transmission Corp.
and North Central Video Inc. of-
ficials have announced that an
agreement has been reached for

and Babbitt, Minnesota systems.
Changeover was tentatively set
for June 30. The systems serve

Sonora (Calif.) Community An-
tenna owner Larry Jacobsen has
announced the pending sale of the
system to Blonder-Tongue Labo-
ratories of Newark, New Jersey.
Jacobsen, who will remain with
the company on a consulting basis,
reports that the new owners plan
to provide 12-channel reception.

Cablevision Enterprises, Inc.,
50% owner of the Findlay, Ohio
system, has agreed to purchase |
the other 50% interest from Cox
Broadcasting Corp., according to
an announcement by Cox officials. |
Under the terms of the agreement,
Cablevision Enterprises will ac-

e i

-

Eees S

| quire Cox’s interest for approxi-g
| mately $500,000. 3
GT&E Communications vice?

. president and general manager

s

" The acquisition brings to 37 the |

Wenton F. Stewart has announced
the acquisition of the assets of
Edmonds (Washington) Cable-
vision. No sale price was disclosed.

R e

number of systems and franchises
held in eight states by the General
Telephone subsidiary. O

L At S
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Pruzan Same-Day Service
means more
than speed alone...

eoo like deﬁnite dCCiSionSo Yes. You can count on a straight answer. No

chain of command problems, no passing the buck, no red tape. Our people have the authority . . . as well as the
experience and the know-how . . . to give you the answers you want directly. That means we can tell you right
now what products fit your need, how much they’ll cost, and how soon we can ship them to you.

Making prompt decisions is just one of the many aspects of “Same-Day Service,” Pruzan’s basic policy of
shipping every order the same day it is received. You can also count on competitive prices, personal attention,
engineering assistance, and . . . as we said . . . speed. Nine out of every ten orders are shipped the same day we

receive them.

Write or call today for catalog, quotations, engineering assistance—or fast action on any order.

Communication, CATV & Power Line Supplies

PRUZAN COMPANY

Phone 206 +624-6505 / 1963 FIRST AVENUE SO., SEATTLE, WASHINGTON 98134




Better than 50% Buy Cable Hookups
After Audio-Visual Sales Presentation

Selling with Sight and Sound

By Robert A. Searle

Much of the excitement which envelopes the rapidly
changing and expanding cable television business is
related to dramatic developments in equipment and
technology. But the heartbeat of a cable TV operation
is not in the hardware but, rather, in the marketing of
the service.

Selling a quality "product™ at a fair price to those who
desire it is what utimately makes a cable television
business a success. So, assuming that the technical
aspects of your system are well in hand and you're
delivering clear, consistent signals down the feeder
lines, how do you go about creating the desire for this
service?

Of course, the answer is advertising; you must
convey the value and excitement of cable TV service
to your potential customers. Then, hopefully, the
informed and enthused prospect will pick up his tele-
phone and request cable service. But how about the

Sales Partner package consists of projection unit, manual for
salesmen, manual for system operator, daily report sheets for
both and a colorful mailing piece.
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many very ‘‘live” prospects who fail to respond to
traditional advertising messages, even after repeated
exposure? To accelerate the motivating process, many
system operators have utilized direct sales techniques —
and usually with excellent results.

Naturally. just sending out a group of salesmen is,
in itself not sufficient. A salesman must be able to
open doors and close sales. He must know the cable
television story, and be able to present it in an accept-
able manner. He must be able to anticipate — and deal
with — reactions and resistances.

Of equal importance, he must perform a public rela-
tions function: leaving a prospect in as friendly a mood
as he found him, or friendlier, whether the prospect is
signed up or not. This is a lot to ask of a sales force.
Followed to the letter, the requirements are stiff enough
to eliminate a large number of would-be salesmen or
saleswomen at the outset.

The door-to-door campaign, perhaps the most trying
and difficult way to sell anything, is still the surest
way to sell cable television. But the door-to-door
campaign must be thoroughly and efficiently imple-
mented. One expertly organized and carefully executed
direct sales program has been systematically developed
by Daniels & Associates.

Just prior to the 1965 NCTA Convention, Denver-
based Daniels & Associates hired Tom Johnson to
devise the means and methods for implementing cable
television sales for Daniels-managed systems. Johnson,
formerly with TeleSystems Corp. has, to date, con-
ducted advertising and promotion campaigns for more
than 100 CATV systems in 23 states, including 30
systems operated by Daniels Management Co., of which
Monroe "Monty™ Rifkin is president.

His extensive experience includes use of direct mail,
radio, television, newspapers and billboards, and he has
conducted numerous door-to-door and open-house
campaigns.

“The Daniels organization has given much thought
and effort to the problem of selling cable television ser-
vice,” Johnson says. “We've tried everything anyone
else has tried; maybe a few things they haven't.

“And although we've had a measure of success, we've
not always had the successes we hoped for. We've not
signed the number of subscribers in any market that
we felt we should have — subscribers that we knew
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were there, if we could just find the way to reach them.”

Johnson has developed a sales-aid that not only is
helping to reach more prospects, but the prospects are
being reached more rapidly, and sales are being closed
more easily. The sales-aid is called, appropriately
enough, the Sales Partner.

The Sales Partner, approximately the size of an
attache case, 6" x 12" x 17", is a self-contained audio-
visual unit, with a viewing screen inset in one side. It
weighs less than 15 pounds, and can easily be carried
by a woman.

Employing a 35mm color filmstrip, made up of 80
frames which are comprised of photography and art-
work, and an audio-tape cartridge, the Sales Partner
makes the cable television presentation in 8 minutes.

In sychronization. the film and audio-tape show and
tell the What, How, \When, Where and How Much of
cable television. It tells the story professionally, pre-
cisely, accurately and concisely; and it tells the same
story each time it is operated, without stuttering, stam-
mering or hesitation.

The Sales Partner, more than 6 months in develop-
ment, has been tested in only one market thus far. The
Monroe/West Monroe area, contiguous communities,
was chosen for several reasons, Johnson said. The cable
system has been in operation since April, 1958. It was
purchased by Narragansett Capital Corp., Providence,
R. I., in December, 1965, and Alvin H. Hartman,
Narragansett vice-president, asked Daniels Manage-
ment Co. to take over the operation.

A number of problems confronted the new manage-
ment: There was an extremely low market saturation;
inferior reception and frequent outages; poor relations
with city officials; poor broadcaster relations; lack of
TV dealer support; few commercial accounts and

Tom Johnson, left, checks recorded voice, sound-effects used
in Sales Partner tape cartridge with engineer, Soren Breds-
dorff, of Fred Arthur Productions, Denver.

TV Communications

Lightweight Sales Partner is easily used by women. Method
of presentation gives salesperson the opportunity to study
prospects’ reactions, mentally note probable resistances.

several other disadvantages which added up to a bad
public image.

The Daniels’ firm went to work to improve public
relations and sales. How well they succeeded is pointed
up by the NCTA 1967 First Place Advertising Award.
In one year’s time, the number of subscribers in the
Monroe/West Monroe area was increased from 750 to
more than 2,000.

But there still was a hard-core of resistance, based
on suspicion, distrust and misunderstanding. With the
development of the Sales Partner, Johnson felt that
the two communities comprised a ready-made testing
ground. In the spring of this year, six non-professional
persons were chosen to put the Sales Partner to work.
The group was made up of women and college students.
They underwent a brief period of training, were
equipped with daily-report sheets, a sales manual which
furnished answers to all anticipated questions, and a
receipt book.

A couple of days prior to the sales force being sent
out, a 4-color mailing piece, entitled “An Invitation to
the Wonderful World of Cable TV,” was mailed to
homes which had been selected to test the Sales
Partner. This mailer was received by the prospects in a
hand-addressed, personalized envelope.

“The group averaged better than 40 percent closings
the first time out,” Johnson says. “One college sopho-
more closed 13 sales on 15 calls. And these were people
who already had been called upon, (without the help
of the Sales Partner) and had emphatically said ‘No!""

After a two-month period, the closings reached nearly
50 percent, Johnson said. “Compared to the old flip-
chart method which, at best, produced 20 to 25 percent
closings, we knew we really had a winner.” Subscriber
count has now been boosted to 2,450.
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Cablevision's manager, Norman “Chick” Williams,
and Tom Edwards, sales and promotion manager, were
both quite predictably delighted with the Sales Partner.

“It makes an amateur salesman appear to be a
professional, and it makes a professional salesman a
top producer,” Williams said.

Edwards pointed out that salesmen still must be
screened. “We still hire and fire salesmen,” he said.
“The Sales Partner can't force a man to make calls, to
fill out reports, or to comply with other things he's
required to do. But when we get a person who really
wants to cooperate and work, the use of the Sales
Partner almost guarantees sales.”

The prime advantage of the Sales Partner package
according to Johnson is that it “‘gives the control of
sales back to the management. They don't have to
wonder how a man is doing,” he says. “They have the
facts and figures at their fingertips.” Describing the
use of the Sales Partner he said a salesman either
selects or is given a list of households to call upon. Prior
to his actually ringing the doorbell, the prospect has
received the 4-color mailing piece.

“Once the salesman is inside the house, the most
recent results we've had show he has better than a 50
percent chance of closing.” Johnson said. The salesman
introduces himself. tells the prospect he would like to
have the prospect’s comment on a short film presenta-
tion on cable television. Hopefully, both man and wife,
and children, if any, are present.

The color film is crisp. sharp and brilliant. The sound
is clean and pure. The story is told clearly and with

impact. There are no objections or interruptions from
the prospects; their eyes and ears are trained on the
Sales Partner. “And we have found there is little
resistance to the Sales Partner. It is a prestige presenta-
tion, and it's almost as though the Sales Partner was an
entity unto itself — authoritatively representing cable
television,” Says Johnson.

Once the film is completed, after spelling out by
illustration that the cost of service is only pennies a
day, the salesman waits for a comment by the prospect.
He has been free to observe his prospect's reactions all
through the film, to note which portions of it caused
raised eyebrows, a smile or a negative gesture, and with
some practice he can anticipate — and thereby formulate
ready answers for — the questions the prospect will
raise.

Except on rare occasions, the answer to any question
or objection has been covered in his Sales Partner
manual. Once questions and objections have satisfac-
torily been dealt with, the salesman either goes away
with a closed-sale, or leaves a friendly atmosphere
where he will again be welcome.

The salesman completes a daily report sheet in
triplicate. He keeps one copy. one is kept by the sys-
tem manager and, in this case, one copy is airmailed to
Daniels Management Co. Additionally, the system
manager. aided by a Sales Partner manual of his own,
prepares and airmails a daily evaluation report on all
salesmen.

According to Johnson, the flip-chart method, which
depended primarily on an articulate salesman, took
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WHEN IT COMES TO HEAD-ENDS

...can you afford anything
but the very best?

The most critical part of any CATV system is the head-end
and, so far, not even the best has been good enough. But
now, DYNAIR can supply a completely solid-state head-end
package — to your specifications — that will perform with
broadcast precision.

~ DYNAIR head-end equipment includes all three basic
signal-processing units, with interchangeable modules
used to minimize maintenance problems. Sophisticated
military-type RF shielding on each module eliminates
interference common to equipment using standard com-
mercial packaging. Precise frequency control and AGC
circuitry assures interference-free full-color pictures.

Not just another head-end, but truly professional equip-
ment designed by a company with years of experience with
broadcast television transmission and solid-state CATV
head-end equipment.

WE DIDN'T CUT CORNERS . . . SHOULD YOU?

6360 FEDERAL BOULEVARD
SAN DIEGO, CALIF. 92114 % B ECTRONICS) INC,
TELEPHONE (714) 5829211

SAN DIEGO, CALIFORNIA

The experienced manufacturer of solid-state head-end equipment.
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FOAMFLEX

The other name on this cable is Phelps Dodge.

That means something extra.

It seems to us that when you buy a cable for your
CATV system you want something more than just a
method to carry your signal. How about the need
for absolutely reliable cable performance?

As a source, only Phelps Dodge offers a unique
combination of years of cable manufacturing experi-
ence, an in-depth staff of trained technical people,
unfailing service from a country wide network of sales
offices and warehouses.

You can easily see that when you've made up
your mind about the cable you want, who you buy
from becomes very important. That's why, when you
choose us you get a certain something extra. That's
the comforting assurance that we have the size,
strength, capability and willingness to stand in back
of our cable from the moment your order is received.
We do this simply because we can't afford not to.

TV Communications

One of the cables we sell is Foamflex, an all-pur-
pose jacketed aluminum sheathed cable available in
nominal lengths of 4,000 feet at a cost competitive
with unjacketed cable. To you, this means one cable
usable for all types of installation, aerial, buried, or
duct.

Foamflex, the original aluminum sheathed foam
dielectric coax offers average VSWR of 1.05 on all
channels, uniform electrical properties over a wide
range of temperature variations, low loss, no radia-
tion, stable attenuation at high band frequencies, light
weight for easy installation, long-term operating life.

For complete details on new Foamflex and listing
of our sales service stocking centers across the coun-
try, write, wire, TWX or telephone Phelps Dodge Cop-
per Products Corporation, 300 Park Avenue, New
York, New York 10022. Telephone (212) 751-3200.
TWX (212) 867-7455.

PHELPS DODGE % rooucrs
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more of the prospect’s time, managed to convey less
than one-third of the information given by the Sales
Partner, and resulted in questions and objections by
the prospect throughout the sales pitch.

“Many salesmen quickly fell into short-cut routines,
skipping those portions of the presentation they felt
would raise objections. Consequently, the prospect was
not fully informed and, many times, as hard to sell at
the end of the presentation as he was at the beginning,”
Johnson says.

“The Sales Partner tells the same story every time; it
tells the story management wants told, and does not
rely on the igenuity or glibness of the individual sales-
man abilities often lacking. The Sales Partner also
is a natural for TV dealers. They can just set it on a
counter and let it sell for them. It's easy to load the
film and audio-tape, and one control operates the
machine.”-

Prospects apparently find the presentation entertain-
ing and highly informative. There are a number of
things salesmen expect of a selling aid, and the Sales

The Sales Partner presentation, comprised of eighty frames of
35mm color film, requires numerous pieces of art as well as
photographs to tell Cable TV story.

Partner meets those requirements: It helps them to get
and hold the prospect's attention. It's easy to use,
is self-contained and requires no additional props. It
sells “the hard ones hard and the easy ones fast,” and it
lets the industrious salesman make several more calls
per day, according to Johnson.

The sound-film is “prestige” selling. It does not tell
jokes or shoot the breeze. While the salesman may
forget something very important to the sales pitch,
the Sales Partner never forgets a thing. Consequently.
Johnson says, the salesman gains confidence and is
more at ease with prospects.

According to Johnson, the Sales Partner broadens
the area from which salesmen may be chosen. College
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Award Winning Promotions

Tom Johnson, who developed the Sales Partner
direct sales program, has an impressive record of ac-
complishment since joining the Daniels firm. He
originated and directed the advertising and promotion
campaign which resulted in Cablevision Parsons, Kan.
(TV Communications, April *66), receiving NCTA's First
Place Advertising award in 1966. The Daniels’ team also
was responsible for the receipt by Gulf Coast Television,
Naples, Fla., of NCTA's First Place Public Relations
Award last year.

At the NCTA Convention in Chicago this past June,
campaigns originated and supervised by Johnson won
the First Place Award for Advertising for Cablevision,
Monroe/West Monroe, La., and the Daniels’ team-work
gained the 1967 Public Relations Award for lowa Video,
Ft. Madison, lowa (TV Communications, Oct. ‘66).

Bill Daniels received a Special Award from the NCTA
Committee for a 21 minute slide-film presentation, de-
veloped by Johnson, which Daniels has used before
several city councils in the Denver metropolitan area.
The presentation also has been shown to the FCC CATV
Task Force, the Alabama Cable TV Ass'n, the Mid-
America CATV Ass'n, the Southern CATV Ass'n, the
National Convention of American Women in Radio and
Television, 75 members of the Communications Bar
Ass'n, two FCC Commissioners and the entire Com-
mission staff.

students, off-duty firemen, policemen and mailmen are
excellent trainees, especially the latter, who are known
and accepted in their neighborhoods. “Since getting
into the prospect’'s home is four-fifths of the battle,
firemen, policemen and mailmen have a definite advan-
tage over other part-time salesmen,” Johnson states.

“After a system has achieved a fair degree of market
saturation, say 30 percent, through a series of
promotions and routine advertising, it often hits a
plateau and begins to coast, without a significant in-
crease in subscribers. The Sales Partner is an excellent
method for convincing the fence-riding nonsubscriber.”
The Sales Partner presentation also may be used in a
projection unit for showings to large groups, such as
city councils, PTA’s, church groups, businessmen's
luncheons and open-house parties.

Beginning this fall, Daniels Management Co. plans
to utilize the Sales Partner throughout the 30 systems
it operates. “We have found that 8 subscribers will,
in one year's time, pay for the cost of a Sales Partner,”
Johnson said. “That is an extremely low cost for what
we believe is the finest sales-aid we’ve yet seen.”

He said the Sales Partner package will be made avail-
able to other cable television systems. “After a
demonstration of its use at the NCTA Convention in
Chicago, a number of cable system operators asked
about the possibility of securing Sales Partners for
their salesmen. They were pleased with the quality of
the pictures and sound, and with the content of the
sales pitch.

“We'll be happy to share this selling-aid with other
systems,” Johnson said. Door-to-door selling, one of the
hardest jobs in the world, has been made a little easier
for cable television operators. 0
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Special Report: 1967 NCTA Convention...

General Summary, Key Speeches, New National

Officers and Directors, Industry Awards

What Happened in Chicago

CATV left Miami last year a
rambunctious adolescent; it arrived
in Chicago for this year's annual
convention a young adult ready to
assume more fully its role in the
country's communications frame-
work.

What made the difference? The
first answer would have to be local
origination. The Miami conven-
tion heard the rallying call by
NCTA president Fred Ford for in-
creased local public service pro-
gramming. The response by
operators was immediately fav-
orable and community after
community this past year received
local television coverage which its
citizens had not dreamed possible.

Another sign that CATV has
finally arrived as a mature face on
the communications scene was the
interest shown this year by system
operators in quality equipment.
Several manufacturers featured
more sophisticated gear, and the
much heralded twenty channel

capability was discussed and dis-
played in the exhibit halls. (A
complete rundown on equipment
and services shown at the conven-
tion is featured elsewhere in this
issue.)

Finally, there were several new
and important faces at the show
which indicated the direction the
industry is taking. AT&T exhibited
for the first time. Gulf and Western
came into the industry in the past
year, and its subsidiary, Inter-
national Telemeter, displayed a new
line of equipment. Hughes Aircraft
had an impressive display of its
sophisticated 18 GHz short-haul
microwave distribution system.
And Conductron, Inc., a subsidiary
of another aerospace and electronics
giant, displayed a new line of
amplifiers which marked its advent
in the cable television industry.

Good Planning Evident
For the first time in its history,
an NCTA convention passed the

NCTA president Ford introduces distinguished panel on the “Communications
Explosion”. Seated (l. to r.) are John R. Pierce, James D. O'Connell, convention
chairman Bob Regan, James McCormack, and Allen Pucket.
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3.000 mark in attendance — up 50%
from last year. The Chicago meet-
ing did differ from the Denver and
Miami conventions in that very few
wives and children attended. (May-
be the news reports of the millions
of dead fish along Lake Michigan
dissuaded them.) In any case, only
six children were officially regis-
tered, and very few wives were in
attendance.

What kind of a convention was
it? First of all it was well planned,
informative and entertaining. The
three spacious exhibit halls were
easily accessible. The management
and technical sessions, and the
luncheon speakers were all top
flight. Jerrold's Tuesday night
“Roaring Twenties™ party and the
Wednesday night banquet were
each a success.

The convention led off with a
panel of the nation's leading com-
munications experts: James D.
O’Connell, Director of Telecom-
munications Management in the
Executive Office of the President;
Dr. Allen E. Puckett, Executive
Vice President of Hughes Aircraft
Company: James McCormack,
Chairman of Comsat; and Dr. John
R. Pierce, Executive Research
Director of Bell Telephone Labora-
tories.

Addressing themselves to the
complex but vitally important topic
of the “Communications Explo-
sion,” the distinguished panel-to
a man-agreed with O'Connell that
the technological explosion is out-
stripping man's present capacity to
put it to use. O'Connell stressed
that the proper role of communica-
tions should be to “extend man's
capability.” Referring to the vast
amount of unused scientific capabil-
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ity, he characterized the current
situation as ‘‘a warehouse of
technology which has little effect
on our lives.”

In the same vein, Dr. Puckett
reiterated that “in the area of com-
munications, physics and science
are ahead of the game.” He ex-
plained that in the province of
satellites, 'the technical possi-
bilities raise more questions than
they answer.”

Comsat’s McCormack touched on
numerous facets of satellite trans-
mission and discussed a “multi-use
system”™ which could eventually
distribute radio, television and
data. He stressed that data is the
key factor in the development of an
economically feasible multi-use
satellite transmission system.

Access by Sound and Sight

Perhaps the most visionary state-
ment on the world shaped by the
“Communications Explosion™ came
from Bell's Dr. Pierce. He described

Moving force behind convention or-

ganization was Sam Street. NCTA
convention and membership services
director, shown here adding final
touches to NCTA's information booth.

the personal services which will be
offered by communications in the
future: “We will hear, read or see
whatever we want, for whatever
purpose we wish, wherever it may
be. We will have access by sound
and sight to anyone in the country,
and ultimately in the world. From
our homes or offices computers
will take orders for goods and
services, tell us when we can have
them, see that our requests are

TV Communications

Officially opening the 1967 Convention, Carolyn Denton (Miss Ok

lahoma) gets

assistance in ribbon cutting from associates’ representative John Campbell. then
national chairman Al Stern. and convention chairman Bob Regan.

carried out and bill us or collect
from our bank accounts.”

Dr. Pierce also underscored the
lab between technological capa-
bility and economic feasibility: “We
could build a laser communications
system tomorrow, but we can't
build an economically feasible one.”
He concluded with the belief that
the effective utilization of the radio
spectrum will require a greater use
of cable, microwave, and laser. In
the distant future, he said. radio
waves "will be used to perform
chiefly certain unique services such
as communication with moving
vehicles and people.”

The “Communications Explo-
sion” panel was only the first of
several highly useful panel discus-
sions and informative speakers. For
those who were either unable to at-
tend or who want detailed coverage
of the other panel discussions and
the speeches by Rep. Macdonald,
Commissioner Loevinger, NCTA
chairman Al Stern or president
Fred Ford. TV Communications
has prepared extensive coverage
which follows in this section.

New Slate Named

The election of officers and new
directors for the coming year is

always a vital part of an NCTA
convention. In addition, the
Chicago meeting witnessed the
favorable passage of an ammend-
ment changing the name of NCTA
to National Cable Television Asso-
ciation. In the election of officers.
the NCTA members present gave
full endorsement to the slate set
forth by the nominating committee,

Jack R. Crosby, Del Rio, Texas,
was elected National Chairman.
Crosby is president of GenCoE,
Inc.. a CATV complex serving over
50,000 subscribers across the
country. Frank Thompson, regional
manager in Minnesota of Jack Kent
Cooke’'s systems, was elected
National Vice Chairman. Other
officers elected were: Albert J.
Ricci, Keene, New Hampshire,
president of Pioneer Valley Cable-
vision National Secretary; and
W. Randolph Tucker, president of
United Cablevision — National
Treasurer.

In addition, seven directors were
elected at the meeting: Ralph N.
Demgen, Willmar Video, Inc., Will-
mar, Minnesota; Douglas H.
Dittrick. General Electric Cable-
vision Corp., Schenectady, New
York: Sam C. Haddock, Moscow
TV Cable Co., Moscow, Idaho:
William F. Hemminger, Gulf Coast
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Shown on stage at NCTA's annual banquet are new national officers { kneeling,
l. tor.) W. Randolph Tucker, treasurer; Albert J. Ricci, secretary; Frank P. Thomp-
son, vice-chairman; and Jack R. Crosby, national chairman. New directors (stand-
ing, L to r.) are Claude M. Stevanus, Sam C. Haddock. Ralph N. Demgen, Ward
D. Ingrim, Monroe M. Rifkin, and William F. Hemminger. Not shown is director
Douglas H. Dittrick.

Teleception, Port Charlotte, Florida:
Ward D). Ingrim, Tele-Vue Systems,
Inc.: Monroe M. Rifkin, Daniels &
Associates. Denver, Colorado; and
Claude M. Stevanus. Tower An-
tennas. Inc., Coshocton, Ohio.

Comments of Alfred R. Stern

I would like to take this op-
portunity to indicate the apprecia-
tion of all of us for the job Bob
Regan and his committee have done
in planning this year's Convention.
A great deal of work went into the
planning of this Convention and
Bob's committee together with the
NCTA staff deserve a great deal of
credit for making it a most inter-
esting meeting.

It is a great pleasure and honor,
as the National Chairman of the
NCTA to report to you briefly on
your Association’'s activities. Many
of you are able to follow closely the
developments of our various indus-
try problems but others have not
been able to do so. I thought it
might be a good idea to briefly
review this last year and to pick out
the highlights month by month of
items affecting our industry.
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Last June at the convention in
Florida our President, Fred Ford,
in his major speech recommended
local public service programming
as an important new development
in CATV. At that same convention
the membership endorsed our first
full scale public relations campaign
about which you have been in-
formed over the year and for which
a large sum of money was appro-
priated.

During July the court cases
surrounding the FCC jurisdictional
“grab™ of authority with respect to
CATV were transferred to the
United States Court of Appeals for
the 8th Circuit in St. Louis,
Missouri. This was a significant
step in consolidation of a number of
cases pending in various courts.

In August, the Senate Copyright
Subcommittee, under the Chair-
manship of Senator Quentin N.
Burdick heard testimony on the
CATV copyright law. Fred Ford
testified at that hearing and pre-
sented for the first time publicly
NCTA's new position with respect
to copyright. At the FCC they
established the CATV Task Force
and appointed Sol Schildhause to

head this important unit.

In September the House Judi-
ciary Copyright Subcommittee
reported its bill to the full Judiciary
Committee. This was the beginning
of the House action which culmin-
ated in April as I will indicate later.

During October, NCTA filed its
major complaint at the Commission
against AT&T, GT&E and United
Utilities asking that the Commis-
sion investigate the legitimacy of
lease-back CATV facilities and
other CATV services operated by
these companies. Also as many of
you recall, NCTA in October began
its first series of Regional Meetings
which lasted through the month
and into November. I believe this
was a beginning of a much needed
strengthening of ties between the
state and regional groups and the
national association. The FCC in
October agreed with the NCTA
complaint and ordered hearings on
the lawfulness of CATV service
facilities of the Bell Telephone Co.

November brought a sharp reply
from the AT&T, GT&E and United
Utilities which “categorically deny
any allegations or implications of
any wrong-doing on their part
which may be contained in NCTA's
filing.”

December saw NCTA's highly
successful Legal Seminar which
was held in Chicago. More than one
hundred lawyers attended and all
of them indicated that it was a
most useful experience. In our fight
with the telephone companies, we
continued our aggresive action and
requested the FCC to consolidate
all complaints in the telephone-
CATYV hearing. We suggested that
they hold a two-phased hearing
the first phase to cover the lawful-
ness of all aspects of the practices
in question, and the second phase to
cover justification of the rates for
CATYV tariff service. The 89th
Congress completed its work
without acting on either the House
Commerce Committee bill to reg-
ulate CATV or the House Copy-
right bill.

In January. 1967, a flurry of
activity began on all fronts. The
90th Congress convened and Repre-
sentative Torbert H. Macdonald
was appointed chairman of the
important House Commerce Com-
munications Subcommittee. A new
group, the House Small Business
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Is it worth 2¢ a day
to make sure your technician or
manager is fully informed?

Impressive and profitable things will happen when you supply your key
technical men with their own personal copies of TV Communications.
By having his own copy, an engineer or technician will be able to spend
his off-duty hours exploring exclusive TV Communications articles on
system design, servicing techniques, basic electronic theory, safety pro-
cedures, plus information on new components and test gear.

Show your employees that you care enough about their future to help
them prepare for it. Your small investment (2¢ per day or less) in individ-
ual subscriptions — at a special discount — will pay you excellent dividends
in added loyalty and improved performance. Just send us a list of names
and mailing addresses and specify one-, two- or three-year subscriptions.
We'll take it from there.

g B £, 8 W= Group Subscription Dept.
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oo B R A L 207 N.E. 38, Oklahoma City, Oklahoma
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Subcommittee under the chairman-
ship of Representative John Dingell
became interested in CATV and the
chairman indicated a displeasure
with CATV-broadcaster cross-
ownership. He also felt that CATV
must not be allowed to interfere
with the development of UHF
television (a cry we seem to have
heard from other sources before)
but he did take note of the diffi-
culties small CATYV operators were
having in their dealings with the
AT&T and other telephone com-
panies. Towards the end of the
month Chairman Emanuel Celler
of the House Judiciary Committee
reintroduced the ominbus copy-
right bill which had been considered
at the previous session. Important
to NCTA members was the First
National Cable TV Week that
began the last week of January . ..

The month of February found
NCTA directors’ meeting in Florida.

The previous fall they had re-
quested that a management study
be undertaken to determine how
efficiently NCTA headquarters was
operating with respect to man-
power, systems, and implementa-
tion of programs. Mr. John Evans,
president of Fairbanks Associates.
made an impressive presentation
recommending certain changes in
the organizational structure. Also
at this meeting your board ap-
proved a recommendation by the
NCTA Code Committee formed
earlier in the year for an NCTA
Code of Ethical Practices. During
the last two days of the month
NCTA held its first Copyright
Workshop in Washington . . . On
Capital Hill the House Judiciary
Committee, as expected. reported
out the Copyright Revision Bill.
At the Commission there was an
order separating and expediting the
investigation into the telephone

The 16th Annual NCTA Con-
vention was the occasion of over
two dozen awards and commenda-
tions. The Larry Boggs Award,
presented annually to “that person
who has made the greatest contri-
bution to the CATV industry
during the preceding year,” was
presented to Pennsylvania attorney
and system operator George Barco.
Walter Kaitz, general counsel for
the California Community Tele-
vision Association, was given an
award for his outstanding contri-
bution to state and regional
associations. TelePrompTer's Irv-
ing Kahn was selected outstanding
NCTA committee chairman. And
Cleveland Area Television received
the “Abel Award” for outstanding
video tape productions.

Other awards went to Cable-
vision of West Monroe (Louisiana)
and Salina (Kansas) Cable TV
Systems, Inc. for advertising and
promotion; Centre Video (State
College, Pennsylvania) and lowa
Video (Fort Madison, lowa) for
public relations. Daniels and
Associates received an award in a
new category — audio visual pre-
sentations.

Highlighting the Wednesday
night banquet was the presenta-
tion of the second Annual CATV
Pioneer Awards, sponsored by

Industry Awards Presented

George Barco accepts the Larry
Boggs Award from last year's
recipient Ben Conroy. Jr.

TV Communications magazine.
Added to the 21 Pioneers named
last year were 17 industry ‘“old-
timers™ selected by the first group
of Pioneers for their contributions
to the development of the cable
television industry over a period
of at least 10 years. Those named
were: Yolanda Barco, Homer Berg-
ren, Ned Cogswell, Jim Davidson,
Dean Devoe, Polly Dunn, Gordon
Fuqua, Fred Goddard, Gerry Hen-
derson, Holland Rannells, Bob
Regan, Clive Runnells, John
Spottswood, Claude Stevanus, Lee
Stoner, W. Randolph Tucker, and
John Walson.
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companies’ practices. So far we
were successful in moving this
investigation along.

March was a rather quiet month
on the Hill and the courts. NCTA
headquarters, however, made a
reshuffle of its top personnel which
was recommended in the Fairbanks
report. approved earlier by your
board. Also that month NCTA had
its first Cablecasting Seminar in
Lakewood, Ohio.

During April, the Rules Com-
mittee of the House reported out
the House Copyright Bill with no
changes in its CATV section. One
of the members of the House,
Representative Arch A. Moore,
Jr., became quite concerned about
the CATYV section of this proposed
bill and wrote a letter to his House
colleagues in which he suggested
certain changes. At the same ume
the NAB offered for consideration
a series of “clarifying” amendments
which had a striking similarity to
the FCC position in particular on
originations, and would have
proven a serious blow to our in-
dustry. After a heated exchange
between various House members . . .
the House passed the Bill after
omitting the entire section dealing
with CATV, rejecting the NAB's,
FCC's, and Representative Moore's
proposals. At the same time in our
legal battle with the Commission
over jurisdiction, the 9th Circuit
Court of Appeals in San Francisco
overruled the FCC with respect to
certain action it had taken in the
San Diego CATV case. The Court
held that in this case the Com-
mission had no authority to limit
construction. The ramifications of
this will undoubtedly show up
when the decision is finally handed
down in the consolidated cases
which 1 mentioned are now being
considered by the 8th Circuit Court
in St. Louis.

Last month unfortunately, as
you all know, the decision by Judge
Herlandsin the Fortnightly case. ..
was upheld by the United States
Court of Appeals for the Second
Circuit in New York. As you can
imagine, an appeal to the Supreme
Court is now being prepared. The
Commission meanwhile began hear-
ings on the practices of the AT&T
and other telephone companies.
These hearings are to continue for
some time.
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It has been an active year for all
of us. A great deal of hard work,
as you can imagine, went into these
projects on which I have reported.
We fought battles on many fronts,
some victorious, and a few defeats,
but on balance I believe it was a
highly successful year for NCTA.

I have given you this report of
our various activities during the
last year because I think a pattern
emerges which I would like to
discuss further. I have heard from
many people during the course of
my visits around the country and
in discussions with operators after
hearing a review of the current
situation — “well,” they say,
“that's all very fine but what is
really happening . . . what actions
have really taken place and parti-
cularly what can we do to really
help mold our future as cable
operators.” My friends, You can
see how slow, how unbelievably
slow is the action of the Congress
of the United States, of the courts,
and the federal agencies concerned
with our business . . . but let me
voice an opinion that we have made
progress despite the fact that weeks
grow into months and then into
years and there still is no complete
solution to our future. Let me sug-
gest that there will never be an end
to this frustrating situation of
parry and thrust, attack and de-
fense which is consistent with the
development of any worthwhile
national industry. When we pull
away from the day to day problems
and consider how far CATV has
come even in the last few years, we
can be sure that progress, slow as
it may be, has truly been made. We
have to believe that within the next
12 months, by the time we meet
again, at least a tentative solution
to the industry copyright problem
will have developed. The FCC's
jurisdiction, and any limitations of
it, will be made know. The tele-
phone company “problem” may well
be clarified by this time next year
as the FCC works on the results of
the testimony previously described.
Therefore, 1 suggest that the next
twelve months will be crucial to the
future of our industry and 1
strongly urge you to give every
possible support to NCTA and your
state and regional organizations.

If it is true that we will have to
come to grips with many of these
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problems in the year to come, the
only way we can feel secure about
the future is if we stand together
facing our many adversaries. Any
one of these groups with which we
have fought battles in the past and
will continue to in the future is
much bigger and more powerful
than the cable industry. Collectively
they are overwhelming, and yet 1
can tell you with absolute convic-
tion that nothing will stop the
CATV industry from becoming a
major factor in the communications
life of the United States of America.
We have a service which is wanted,
for which people will pay, and 1
have always been convinced that
no court, no Federal agency, not
even Congress can keep the Ameri-
can people from receiving the
greatest amount of entertainment,
information and news which our
industry can provide!

One of the problems which must
plague any trade association is the
fact that it represents such a large
group with diverse points of view.
In our case a small town operator
has his problems, the big city opera-
tor his, the single system owner
views the future one way, the group
operator very often another way.
During the course of last year many
people have indicated, as an
example, possible solutions to our
copyright problem. Naturally they
were based upon the experience of
the individual involved and his
realistic view, from whatever
vantage point, of the future as he
sees it. Some people have said this
is a good business — I've made my
livelihood from it for a number of
years, working hard and I do not
want anything to change if it is
possible to prevent it. On the other
hand, some have said in effect,
we must look to the future, we must
move with the times, we must plan
ahead, we must settle this problem
not only with an eye on its effects
today but more importantly what
will it mean to the future of our
industry. Now both these positions
obviously have their merits but I
must tell you in all honesty the
only one to me which can be mean-
ingful is the one which says change
is inevitable and we must be pre-
pared for it in our business as
we are in our every day lives.

I cannot close this report without

making a brief mention of the group
who work long hours, day in and
day out, with deep dedication in
Washington for the cause of our
industry . . . The job which I have
tried to carry out to the best of my
ability this last year could not have
been done without the loyal support
of Fred, Wally Briscoe, Bruce
Lovett, Gary Christensen, Sam
Street, Dave Roudybush and Barry
Crickmer. To all of you I can only
say that it has been a great pleasure
serving you as National Chairman
this year and I look forward to
many year of continued work with
this Association as we develop into
the kind of industry that I feel is
our destiny.

Comments of
Frederick W. Ford

The past year has been a mo-
mentous one for CATV. Our
industry has grown in proportion
to our problems. At the present
time there are 4,850 communities
in the United States with some
form of CATV activity: 2,138 com-
munities have systems in operation
or under construction; 1,082 com-
munities have granted franchises,
and 1,630 communities have appli-
cations pending . . . this has now
become a nationwide industry that
is no longer ignored, but some of
the attention we have received, we
could well have done without.

Last year the House of Repre-
sentatives had under consideration
H. R. 13286 to regulate CATV. The
bill was sponsored by the Federal
Communications Commission and
supported by the National Associa-
tion of Broadcasters and the
Association of Maximum Service
Telecasters. It was very restrictive
in character and died in the Rules
Committee. This year the House
passed a copyright bill, H. R. 2512,
which is now pending in the Senate,
with no special provisions for
CATYV. The original provisions re-
lating to CATV were supported by
the Federal Communications Com-
mission, the National Association
of Broadcasters and the Association
of Maximum Service Telecasters.

Section 111 of that bill contain-
ing certain exceptions and penalties
for CATV was stricken on the floor
of the House. It was stricken
because the section was being used
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as a vehicle to regulate CATYV.
Those portions of the section relat-
ing to regulation were referred to
the House Interstate and Foreign
Commerce Committee and those
relating to copyright were sent back
to the House Judiciary Committee
for recommendation of the re-
spective committees within the area
of their jurisdiction. The House
bill and a companion measure
S. 597 are pending in the United
States Senate with their fate un-
decided.

Meanwhile the United States
Circuit Court of Appeals for the
Second Circuit affirmed the Dis-
trict Court's decision in the United
Artists v. Fortnightly case, holding
that CATV constitutes a public
performance for profit. Undoubt-
edly, an application for certiorari
will be made to the United States
Supreme Court. A ruling on that
application will probably be made
before the end of the year. Also
before the end of the year. we
should have a decision from the
Eighth Circuit on the appeals from
the Federal Communications Com-
mission's First and Second Reports
and Orders asserting jurisdiction
over CATV. Oral argument in these
cases is scheduled for early October
before the United States Circuit
Court of Appeals for the Eighth
Circuit. Again, the jurisdiction of
the Federal Communications Com-
mission to impose restrictive mea-
sures on CATV and favoring tele-
vision stations is being supported
by the National Association of
Broadcasters as amicus curia in two
cases, and a third consolidated
action was instituted by a member
of the Association of Maximum
Service Telecasters.

The Commission received a set-
back in April, 1967, when the United
States Court of Appeals for the
Ninth Circuit in the case of South-
western Cable Co. v. Federal Com-
munications Commission reversed
an FCC cease and desist order
against the expansion of an existing
CATYV system in the first one
hundred markets. The Commission
is attempting to have the Supreme
Court review this decision.

Docket No. 17333 is in trial be-
fore an Examiner of the Federal
Communications Commission to
determine. among other things. the
applicability of Section 214 re-
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quiring certificates of convenience
and necessity by telephone com-
panies offering so-called “lease-
back™ tariffs. In this case. the inter-
vention of the National Association
of Broadcasters was denied by the
Examiner.

In addition, bills are pending
before several state legislatures to
regulate CATV as public utilities.

Congress has not yet reached a
decision on the future applicability
of copyright to CATV. The courts
have not yet spoken finally con-
cerning the applicability of the
present copyright law to CATV.
The Commission has not yet estab-
lished its jurisdiction to regulate
CATV. Finally, only two legis-
latures have taken action on public
utility legislation and both of these
are at some point in litigation and
undoubtedly will be further tested.

Each of these very serious issues
will probably be resolved within the
next twelve months. Truly, the
coming year is one of decision for
CATV.

The cable television industry is
here to stay. The public has demon-
strated that they like the ad-
vantages the service offers and will
subscribe to it in ever increasing
numbers. There is no danger that
CATYV will be eliminated from the
national scene. The only basic issue
is who is going to own this in-
dustry . .. But with firm resolution
to explain our industry and its
plight, I am convinced that both
the Congress and the courts will so
fashion their solutions to permit
you to retain title to your business
and enjoy the fruits of your labors.

Our problems relating to this
issue are not uncommon for one
who challenges the status quo. The
intrenched interests never give up
easily. They fight with all their
power to strangle the challenger or
failing that to take over the new
industry. Are you going to let this
happen to you? No, we are going to
fight.

Who are these forces which covet
your industry?

First, the telephone companies —
a voice channel is 3 ke wide — your
cable has at least 72,000 kc of space.
Telephone companies are in the wire
business and cable television is
wire, therefore, they consider it
their business and they will try to
take it by one means or another —

such as overbuilding your systems
with facilities available for lease . . .
limiting in the contracts under
which you attach your wire to their
poles your legitimate activities in
originating programs, and so on.
Where they seek and obtain a fran-
chise on the same basis as you do or
purchase a system without pres-
sure, there can be no business
objection.

Second, the broadcasters, with-
out whose signals we would have
nothing to receive. Many of them
have entered our industry and we
welcome them. Some entered it be-
cause they genuinely believe in it.
Others started as a hedge against
the inevitable future, only to come
to realize that it is an entirely dif-
ferent business than they thought . ..
There is still, however, a very
powerful group of telecasters who
would legislate, judicialize or reg-
ulate you into ruin. They seek in
the form of ‘“clarifying” amend-
ments circulated by the National
Association of Broadcasters to pre-
vent CATV systems in many
instances from carrying programs
whether copyrighted or not. Other
broadcasters openly propose the
imposition of Section 325 requiring
their consent as a condition of
receiving any of their signals . . .

Third. the copyright owners. In
considering their relationship to
the industry let us turn back the
pages of history to a view of what
happened when copyright owners
dealt with unregulated motion
picture theatres. In the case of
United States v. Paramount Pic-
tures, Inc. the major producers and
distributors were found by the
United States Supreme Court to
have attempted the monopoliza-
tion of the exhibition of motion
pictures (now a television staple).
This was accomplished by various
forms of restraint of trade . . . I
cannot believe that the courts will
reconstruct this climate by ultim-
ately holding CATV liable for
copyright under existing laws and
over the years awarding statutory
damages in excess of the value of
the assets of this industry — an
action which could result in the
transfer of this entire nationwide
industry from its present owners to
a new group. Courts of Justice do
not normally operate in this fashion
on such a close question of law . . .
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nor can | believe that the Congress
will fashion the law to permit such
abuses.

The copyright owners have no
present intention of effecting any
such result. However, they want
the law to be expressed in such
terms as to validate their unfettered
right to deal with CATV operators
in licensing the right to receive
signals carrying copyrighted pro-
grams. To this we cannot agree.
For to agree would be to acquiesce
in the re-establishment of the same
climate which led to the practices
struck down by the court in the
Paramount case. The temptation
would be too great for the large
copyright owner to resist practices
which could lead to efforts to
monopolize CATV . . .

None of these groups of men in-
volved in the telephone, broad-
casting or copyright industry, are
evil men. Nor are many of them
aware of the probable consequences
of the climate that would be created
by their efforts at the Commission,
in the courts or in the Congress.
Their purpose is to seek a business
advantage, but in seeking that ad-
vantage they go much too far . . .

We do not consider that we have
been “pirating” signals. We do not
want to take and use something to
which we have no right. We do
acknowledge that there may be
situations in which the Congress
might be justified in imposing some
copyright liability for us in the
future. But we most emphatically
do not believe that copyright law
should be used as a device to
manipulate the communications in-
dustry and to regulate CATV to
the selfish whim of some broad-
casters and copyright owners.

There are two principles that are
basic in copyright law. Copyright is
a cornerstone of our free society.
A system of incentives and safe-
guards is necessary to encourage
talented persons to write, produce,
publish and disseminate creative
work. However, an effective copy-
right law also must take into
account the best interests of all
the populace; the law must strike
a balance that recompenses the
creator on the one hand, but stimu-
lates full distribution of the created
wor on the other . . . We believe
that the rights of those who create
and distribute original works can

TV Communications

be protected and rewarded without
saying that the people are not en-
titled to clear reception of a
substantial choice of television
channels and without denying them
access to local expression such as
CATYV originations can provide . . .
We believe that there must be some
form of compulsory licensing of
broadcast signals carrying copy-
righted programs if the purposes
of the copyright laws are to be
served. The recording industry has
had compulsory licensing for 50
vears. Once a copyright holder has
sold his product for broadcast use
equity dictates that the public
should be allowed to receive
through CATV systems unaltered
broadcast signals without restraint,
if payment is made in appropriate
instances.

A fixed statutory fee for CATV
systems should be established pay-
able to one central depository.
Copyrights are held by thousands
of persons. Copyright ownership in
some cases changes rapidly. The

burden for a small CATV system
to negotiate with each copyright
owner to obtain advance clearance
appears insurmountable. Unless
some comprehensive form of fixed
fee is established we would be
forced to deal as infringers with
many copyright owners with the
almost certain prospect of event-
ually losing title to our systems on
the economics alone unless we are
to remain passive reflectors and
contribute very little or no com-
munity service for the public good.

We have our work cut out for us.
The dangers are real and our oppon-
ents are well armed, however, we
have public service on our side and
that is a powerful ally. We are
convinced that the Congress and
the courts will not permit our
industry to be stifled nor our
businesses to be taken away from
us by the abuse of economic power
by the powerful interests 1 have
described. We must all strive to
see that the true story is told.

Comments of The Honorable
Torbert H. Macdonald

In the legislative process it is the
meshing of many varied and diverse
forces to arrive at conclusions
somewhat acceptable to all, de-
signed to represent many points
of view that keeps our Congres-
sional system going. And it is
always susceptible to change, every
two years in point of fact.

Representative Macdonald

The American public has in-
vested more than 20 billion dollars
in television sets and are currently
purchasing sets at a rate of over
2 billion dollars annually. Indeed.
there are about as many television
sets in the United States as there
are families.

The great impact of television on
society certainly needs no elabora-
tion to anyone in this audience.
According to the Carnegie Report.
the average American spends three
hours a day watching television.

I hope you share my concern
about the programming that is
being given to our children of
television age. We don’t even know
how much they watch or what the
effect is upon them. We are told
that the average child, by the time
he has finished school will have
spent far more time before a TV set
than he will have spent in his class-
room. All this graphically illustrates
the profound influence that tele-
vision exerts on our daily lives.

I keep thinking that the cost of
two hours of prime time on a
national network would pay the
average educational television
station's total budget for one full
year. A sponsor who purchases
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Sealmetic’s positive moisture barrier makes the big differ-
ence. The Sealmetic sheath is hermetically scaled at the
shield overlap, and is bonded between the entire outer con-
ductor and the polyethylene jacket to form a unitized sheath.
Moisture or humidity can’t get between the shield and the
jacket nor enter the core. The core stays dry and maintains
the electrical characteristics of the cable.

Sealmetic Coaxial is the flexible, moistureproof CATV
cable—the cable that solves attenuation problems.

More flexible, easier to install than any other CATYV cable.

OUTER CONDUCTOR BONDED TO POLYETHYLENE JACKET

The bond at the shicld overlap has been balanced against
the bond between the entire outer conductor and jacket, re-
sulting in a complectely homogeneous composite sheath. This
unique design allows easy bending without kinking, crack-
ing or rupturing of the sheath. Sealmetic is less susceptible
to installation damage; installation goes faster and costs less,
and the cable will last once it’s installed.

When you're considering CATV, you should know about
Sealmetic Coaxial. For more information, contact your
Anaconda man, or write to Anaconda Wire and Cable Com-
pany, 605 Third Avenue, New York, N. Y. 10016. es221R
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four one-minute spots in "Batman™
would almost pay for a full year of
programming on the typical educa-
tional television station. You may
be assured that this member of
congress will be fighting for quick
and positive action on the Public
Television Act of 1967.

I would like to take time at this
point to congratulate you for the
service you are providing to educa-
tional television in this country. 1|
share your president’s elation at the
recent survey which disclosed that
community antenna systems offer
the fare of educational television
stations in 45 states. As a result.
CATV's provide educational ma-
terial to almost 1,000,000 students
in more than 2,000 schools. I think
vou should be proud of that.

Wilbur Wright said long ago:
“1t is not really necessary to look

far into the future: we see enough
already to be certain that it will be
magnificent, only let us hurry and
open the road.”

We stand today on the threshold
of a new era in television communi-
cations. The spectacular growth in
communications technology during
the past few years makes many of
us oblivious to the fact that great
progress has occurred within a very
short period of time.

In 1946, only seven commercial
television stations were in operation
serving 8,000 families. Last year
more than 700 television stations
were on the air, serving more than
50 million households.

It was not until 1953 that the
first educational television station
went on the air. Today, there are
127 educational television stations
on the air, and television aimed at

Additional Remarks of
Frederick W. Ford

This Convention has been a real
blockbuster. It began with the
panel on the Communications Ex-
plosion. followed by the addresses
of Congressman Torbert Mac-
donald, and Commissioner Lee
Loevinger. We have had the bene-
fit of important contributions by
many fine minds. The panelists
and others appearing on our pro
grams have all contributed to its
success, and 1 thank them all.

One of the most important
things that has developed at this
Convention is the realization that
the time has come for a complete
review and revision of the Com-
munications Act of 1934, as
amended, including the machinery
and structure of our present
method of managing the electro-
magnetic spectrum in the space
age. What is needed is a fresh look
at the division of authority in the
allocations of spectrum space. New
and more comprehensive spectrum
management techniques, and long
range planning for the years ahead.

The place of cable in the total
communications system has not
been fully recognized or exploited.
Our national objective and goals
as expressed in the Communica-
tions Act are no longer adequate
in comprehensiveness or scope.

As Chairman of the House Sub-
committee on Communications and

Power, Congressman Macdonald
said on Monday, “"The rate of
change in the area of communica-
tions is so great that if we delay in
coming to grips with its problems,
these new technological develop-
ments may pass beyond our
control. The nation cannot afford
to tackle 20th century problems
with 19th century tools.”

The shackles of procedural dom-
ination in the present law should
be removed and new legislative
standards and direction given. The
recommendations of the Telecom-
munications Science Panel of the
Commerce Technical Advisory
Board are of great merit. but only
attack one phase of the problem.
If put into effect they would only
patch an ailing system.

I am not being critical of the
Federal Communications Commis-
sion or its performance over the
years. The greatest radio, tele-
vision and telephone systems in
the world developed under its
authority. I am only saying that its
structure and charter appear to be
wholly inadequate for the task
ahead. Therefore, I propose that we
offer our assistance and coopera-
tion in every way possible to help
modernize our governmental ma-
chinery for the development of
total communications so that we
can make our contribution to the
grand design which must be
devised as a result of the com-
munications explosion.
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in-school programming reaches
three out of five students in more
than 1,400 schools and 800 colleges.

In 1965 “Early Bird,” the first
commercial communications satel-
lite was put into sychronous orbit.
Today, we have television services
by satellite which link the United
States to Europe and Asia . . .

The possibilities of a domestic
satellite system poses many dif-
ficult problems that must be
resolved: What kind of domestic
satellite system — or systems —
should be developed? For what
specific kinds of communication —
the transmission of voice, data,
television — should satellites be
used. Who should own and operate
the domestic satellite system or
systems? How should the cost re-
ductions that satellites provide be
passed on to the users of these
systems? How should the losses
from the obsolescence of older
techologies be absorbed?

Ultimately. Congress will have to
resolve these issues. In my opinion
the legislative guides are out of
date and urgently need updating.
The basic law regulating communi-
cations was written in 1934, some
33 years ago, but technologically
speaking, several light years ago.
The Communications Satellite Act
of 1962 was drawn up before the
shape of satellite technology be-
came clear.

I obviously do not presume to
have the answers to the questions
[ am raising. Some of these mat-
ters are already before the House
Committee on Interstate and
Foreign Commerce and the Sub-
committee on Communications, of
which [ am chairman; and it would
be inappropriate for me to offer an
opinion which might be considered
as a prejudgment of any of these
issues before Congressional hear-
ings are held.

I will state, however, that the
House Interstate and Foreign Com-
merce Committee and the Sub-
committee on Communications will
be exploring a unified and con-
structive approach to the resolution
of these issues. The rate of change
in the area of communications is
so great that if we delay in coming
to grips with its problems, these
new technological developments
may pass beyond our control. The
nation cannot afford to tackle 20th
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Century problems with 19th Cen-
tury tools.

Our committee is in the main-
stream of this swollen river of
policy questions. Our decisions
cannot be made with the haste that
precludes intelligence and under-
standing of these complex matters.
Nor can we unduly postpone
decisions if our society's needs are
to be met.

We must rely on the private
sectors of communication to supply
much of the information and intel-
ligence that we must acquire. These
sources are naturally almost always
colored by the orientation of their
respective private interests.

We in the congress get conflict-

ing opinions, facts, and judgments.
This involves sifting and weighing
of the facts on our part. Our work
is always greatly expedited. and
all parties benefit, if the competing
factions make sincere efforts to
compose their differences or at
least to isolate the significant dif-
ferences and eliminate the in-
significant ones. At some point all
parties reach the moment of truth,
at which time they should wisely
forego mere public relations ploys
and practices of one-upmanship
which have no content or substance.

Perhaps this is the point that has
now been reached in the contro-
versies that surround the CATYV
systems. At least 1 recommend

this for your serious consideration.
It is my belief that out of the
caldron of conflict and uncertainty
that exists today will emerge a total
system of television communica-
tions best suited to serve the public
interest. I invite you to give the
Congress the benefit of your think-
ing and views on these subjects so
that any decision will be based on
the broadest possible participation
on all aspects of the questions pre-
sented. By so doing. you and your
industry can contribute substan-
tially to the formation of sound
policies serving the public interest.

So I cannot give to you today the
future. The future is what all of us
make of it.

Commissioner Loevinger
Summarizes His Position;
Boosts Cablecasting

Greeted by a standing ovation,
FCC Commissioner Lee Loevinger

told Tuesday’s luncheon audi-
ence that the final resolution of

A o |

Commissioner Loevinger

CATV’'s conflicts “will probably be
political, not technical.”

In an attempt to avoid any
statements which could be con-
sidered prejudicial to CATV
cases now pending before the
Commission, Loevinger read pre-
viously printed statements of his
which summarized views on CATV
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and its relationship to the future
communications structure of the
country.

One consistent theme ran
through his remarks: CATV is an
ideally suited vehicle for local ex-
pression and, in fact, can insure
its continuance and prosperity by
responding to and fulfilling its
public service obligations. “If you
serve the public,” he stressed, “the
public will serve you."”

Loevinger had scathing words
for the Commission's “fuzzy think-
ing,” deeming its CATYV rules the
result of the “intellectual confusion
and semantic ineptitude of the
institutional process.”

Turning his attention to the
copyright issue. he read from a
letter sent to the House of Rep-
resentatives. In that letter he
strongly opposed the amendment
which would limit origination of
local public service programming
on cable systems.

He criticized the provisions
which would limit “origination of
programs by other technical modes™
as irrelevant; stating that “they
have nothing to do with the broad-
cast copyright holder.”

Loevinger devoted the major
portion of his talk to a carefully
reasoned argument for local pub-
lic service programming by cable
systems. He candidly stated that
the type of programming presented
on local public service channels is
of interest to only a few people at

a given time. But he argued that
this is precisely why CATV with
its multi-channel capability is
ideally suited for local public
service programming.

He noted that a viewer may not
pay much attention to a local public
service channel until his child is
on it — then he will never forget it.

Noting that, in his opinion, there
are five to ten thousand potential
CATV markets in the country,
Loevinger said: "I would like to see
a dedicated public service channel
on every CATV system in every
one of these communities.”

Loevinger, who has a reputation
for being caustically critical of the
broadcasting industry. had high
words of praise for the “great job
of coverage of national and inter-
national news by the networks.”
But again he stressed that the
competent coverage of national and
regional news by the broadcasting
industry is further proof that there
is a news vacuum at the local level
which only CATYV can fill.

Although Loevinger stated that,
in his opinion, the local program-
ming channel should be free of
commercial advertising, he did
leave the door open for commercial
programming on CATV in the
future, saying that he didn’t care
to comment on that facet of the
industry at this time.

Loevinger concluded his com-
ments with a suggestion that the
cable industry accept as its motto:
“Public service is good business.”
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(Or: How Plastoid tests by the numbers to give you the best in aluminum sheathed co-ax.)

Plastoid gives your conductor the
simplest test. It carries current or
it doesn’t. Not much is likely to hap-
pen to our fine copper conductor;
but before we deliver, we make sure
nothing did

Your dielectric is criti-
cal. So Plastoid gives
you extra assurance of
dependability through
inch-by-inch inspection of our
foamed-polyethylene cores. We
make sure they're perfectly round
with no gaps, no inconsistencies of
texture to disturb electrical re-
sponse. Under our carefully con-
trolled manufacturing conditions,
these deviations are not probable;
since they are conceivable, we test,

We probe the strength of your sheath by smashing
random-selected cross-sections in carefully super
vised ASTM flare tests. This assures consistency of
metallic strength

We pass every inch of your

aluminum-sheathed cable

through the non-destructive
but totally revealing eddy-current tester
This would detect even the smallest pin-
hole or the slightest variation in sheath
thickness and concentricity. These are
things we worry about constantly though
we hardly ever find them. When we do,
out goes the cable. One less worry for yo

Practically every cablemaker
sweep tests. We're so me i
thodical in our manufactur ]
ing that we could cut out this test and ]
still know our cable would function per-
fectly with a 26 db return loss. But we go
on sweeping. It's our last in-plant verifi-
cation that all our other tests are worth it

Our diagram skips many of the
numbers in Plastoid’s large testing
repertory. Our engineers don't ap-
prove. They point out tests that
would take pages and pages to de-
scribe. And they’re forever dream
ing up new ones. But we're less
thorough here because we know the
best test of cable is in use. There
you'll find our aluminum sheath is
unique in its moisture resistance
and in its longer lasting electrical
properties.

Test us—by the numbers if you
please. Call Plastoid collect. The
numbers are (212) ST 6-6200 for
full details and special pricing in-
formation.

PLASTOID
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Cablecasting Techniques
For TV Journalism Class

By Leonard C. Gregory

General Manager., Florida Antennavision, Inc.

Members of the TV journalism
class at Bay High School in
Panama City. Florida. get a real
opportunity to develop TV pro-
duction techniques through the
facilities of Florida Antennavision,
Inc.

Everyone in the class gets into
the act — the budding producers,
directors, announcers, copywriters
and editors, cameramen. techni-
cians — in producing a three times

!

Mike duty fell to Gwen Hughes in this shot during the “Miss Photogenic" pageant.
Mitchell,

She is interviewing. from left. Barbara
Lang.

weekly cablecast from the cable
company's warehouse studio. And
the students do “remotes™ from the
high school gym, scene of many of
their hour-long specials on a variety
of topics.

“Florida Antennavision has
really made the field of television
journalism come alive for us,” said
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Kathy Delaney. a Bay High senior
who is the student director of the
class. “Because of this influence
many of us are planning a career in
television.”

Sponsor of the 16-member class
is Mrs. Inez Jones, an English
teacher who also has a separate
radio journalism class of 30 mem-
bers. The TV journalism class has
been cablecasting over the Florida
Antennavision system for three

Kitty Lawrence, and Candy

vears. This has required a terrific
amount of work — but almost all of
it by the members of the class.

“We teach the students to be
their own technicians,” said Lesley
Fisher, chief technician at Florida
Antennavision. "“We not only
instruct them in how to use our
equipment. but also stress learning

S -

Kathy Delaney, student director, and
Richard Yost on camera during a
“Today at Bay" cablecast.

to properly care for it. Cablecasting
equipment is expensive, and after
a few early shows the students ap-
preciate its value and do treat it
with respect.” Normally. only the
boys in the class learn the technical
side. but this year’s class only had
four boys in it and some of the girls
have taken more than a passing
interest in setting up the equipment
for a program. "I really think they
(the bovs) should teach us a little
of the technical side.” said Cindy
Smith, a petite brunette. “I'd like
to work the cameras.” During one
program none of the four boys was
present. The girls ran the audio and
video checks. took off the FM sta-
tion that is normally on the closed-
circuit channel. and kicked off the
program on their own. Phyllis
Wilds, a frequent beauty pageant
winner often seen in front of the
camera, this time got behind it.
*And she made a real good camera-
man, too,” another girl in the class
said.

Each student has the responsi-
bility for several 15-minute pro-
grams during a school year,

TV Communications
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CATV towers possible for you.

Foremost, at Utility Tower Company . . . consistent
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sometimes as many as six a year.
The individual student selects the
other members of the class he will
need to help him actually produce
the program, but he does the neces-
sary research, writes his own
material. and gathers the slides,
flip cards, and other illustrations
he will need. If the program re-
quires only the routine studio setup.
the students probably will not show
up at the cable office until 15 to 30
minutes before air time. Usually
they will not even bother the

Florida Antennavision's John Hughes
goes over a script with Bay student
Lovie Hughes.

technician unless they have been
experiencing some problem with a
piece of equipment. If special video
or audio arrangements are neces-
sary. the students will stop by after
school the day before a scheduled
program to work out the details.
In the case of a special. it is usually
planned many days in advance to
permit cable company personnel to
schedule their work load so as to
have one or more technicians avail-
able to assist.

The Bay High TV journalism
class has never been satisfied with
mediocrity. The members spend
hours of their own after-school time
to paint just the right backdrop.
to gather props. or to rehearse a
particular show. “"We try to be as
professional as possible in every
respect.” Kathy Delaney, the stu-
dent director, explained. "When a
program is scheduled for 3:00 p.m.,
we want to go on at exactly 3:00 —
not one minute before or one minute
after — and we want it done right.”

The regular three times a week
programs, titled "Today at Bay.”
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are scheduled for Mondays, Wed-
nesdays and Fridays at 3:00 p.m.
The first five to ten minutes is
devoted to a feature presentation.
which could be on almost any
subject. After the feature comes
school news, written and edited by
the radio journalism class.

The class tries to keep their
programming timely. You can
expect features on Lincoln and
Washington during February. on
national parks and other scenic
wonders as summer vacation time
approaches. or Thanksgiving and
pilgrims in November. They even
remember Beethoven on his birth-
day.

Such “safe” topics may be the
rule. but the students do not shy
away from controversial issues.
Some programs take the form of
panel shows and turn into heated
debates on a variety of issues. The
Vietnam war, present draft laws,
the legal voting age, psychedelic
drugs, narcotics. beverage alcohol.
and Far East and Latin American
tours by politicians have been
discussed.

Occasionally. guests will be on
the show. One was an Austrian
travel director who had helped
arrange a European tour for a num-
ber of Bay County students last
year. An exchange student from
Thailand was another guest. and
several local business and profes-
sional men have appeared on the
programs.

While the regular “Today at Bay™
programs are the responsibility of
individual students. the entire class
assumes responsibility for the
specials.

The Miss Photogenic contest put
35 girls on camera one at a time and
in small groups for judges who were
viewing the proceedings on a
monitor in the Florida Antenna-
vision headend building. “I can
think of no better way to select a
winner of the Miss Photogenic
title,” said one of the judges.

Two fashion shows have been
presented with students modeling
clothes from downtown dress shops.
Between 25 and 30 students partici-
pated, not all of them members of
the journalism class.

Bay High gym this year was the
scene of three specials. Last fall the
class cablecast “The Big Blow,"
the annual pep rally that precedes

the football clash between Bay
High's Tornados and their intra-
city rivals, Rutherford High. This
spring they turned their attention
to the entire physical fitness pro-
gram of the school with a 30-minute
program.

The climax of the school year is
Senior Recognition Day, when the
TV journalism class turns the spot-
light on the seniors. The program is
carried live by some local radio
stations and is taped by the TV
station and other radio stations,
but the journalism class has the
only live TV coverage. Honor stu-
dents are recognized, and scholar-
ships are awarded.

The TV journalism class has been
so successful that it has attracted
some interest from as far away as
Tallahassee. Some student teachers
from Tallahassee's Florida State
University have visited on the set
during a program and have studied
the methods of conducting the class
adopted by the sponsor.

Most of the students who enroll
in the class stick with it, although
in many ways it can be a very de-
manding course. It requires more
work than many courses, but the
students find it extremely satisfy-
ing. One of them summed it up this
way: “This is something you do
because you want to do it. It is a
real good chance to show your
creative ability.”

Some members of previous classes
now work in radio and TV and two
members of this year's class work
part time in television. Andy
Thomas, a junior, is a night pro-
grammer at Florida Antennavision,
and Tommy McAlister, senior, is a
cameraman at WJHG-TV, Panama
City. Kathy Delaney has a summer
job at WJHG-TV as a receptionist.

Florida Antennavision manage-
ment and personnel have just
completed their third year of
working with the Bay High class.
And the general attitude the com-
pany has taken is that the students
are doing just about as much for the
company as the company does for
the students. Their programming
lights up another channel of service
to the community, and this, it is
felt, is worth far more than the
meager cost of providing a cable-
casting classroom for the use of
Bay High and other Panama City
students. O
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A Close-up of the FCC’'s Newest Member

Profile: NICHOLAS JOHNSON

Although the newest mem-
ber of the FCC joined the
Commission after it had
already adopted CATYV rules,
and therefore disqualified
himself from the recent Com-
mission vote not to recon-
sider the body of the rules, he
is firmly convinced that they
were and are ill-considered.

Nicholas Johnson, at 32
years of age the youngest
Commissioner as well as the
newest, does not quarrel with
the substance of the rules as much as with the fact that
their adoption didn't solve the regulatory problems. He
points out that the Commission each week has to con-
sider an increasingly thick bundle of individual CATV
cases, each very important to the CATV system
involved, of course, but of almost no impact on the
CATYV industry as a whole. Johnson thinks that it is
the FCC's proper regulatory function to adopt rules
that are clear, well thought-out, and comprehensive —
and then let the Commission staff handle all but the
most unusual cases arising out of the rules. That way,
he argues, the Commission has done its duty in form-
ulating the rules and is free to do its duty in handling
other important matters instead of being burdened with
case-by-case regulation.

Johnson's criticism isn't of the idle sort indulged in
by a newcomer who didn't have to wrestle with the
CATYV rules in the first place. He proposes a solution
to the Commission’s present dilemma, which finds it
hamstrung by endless details. He thinks a whole new
approach should be taken.

“I'd call upon the best intellectual forces in the
country,” Johnson said, and ask such a top-level
cerebral task force to thoroughly go into the problems
of regulating CATV — in all parts of the country and
under all conditions. Once the Commission received
and analyzed the results and the regulatory proposals
the task force drew up based upon its findings, the
FCC could issue a rulemaking proposal and eventually
adopt consistent, rational rules that could be routinely
administered by the Commission staff. It is this kind
of thorough, rational analysis and action — based on
the thinking of the best researchers available — that
Johnson saysis absent from current FCC considerations.

The one-time law professor admits to having no
preconceptions about CATYV regulation. He says as

Commissioner Johnson
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long as the current rules are on the books, they should
be abided by. His point is that they simply aren't, and
can’t possibly be, the best rules possible because of
their haphazard genesis.

And the Commission’s CATV rules are only one of
many regulatory patterns that Johnson holds up to
the same methodological critique. He is, in fact,
developing into the Commission’s premier gadfly,
prodding the FCC status quo in case after case. He
sounded his theme in a December speech (see January
TV Communications), and has been developing it in a
series of vigorous dissents and concurring statements
at the Commission. He told the Federal Communica-
tions Bar Association in his December speech that
“the FCC spends most of its time as little more than a
‘Federal Broadcasting Commission,” dealing on an ad
hoc basis with the increased power, station log, antenna
location and other day-to-day problems of 7,000 U.S.
television and radio stations . . . The fact is that the
federal government has no coordinated administration
of communications, and virtually no long range planning
efforts or research and development program what-
soever.,”

Since his term as a Commissioner began last July 1,
and since Washington observers consider it increasingly
likely that he will serve his full seven-year term,
Nicholas Johnson's views of the FCC's regulation of
the CATV industry are obviously of considerably im-
portance. And though a swirl of controversy has
followed his government career, he seems like an
incongruous storm center.

Personable, athletic-looking and candid in conversa-
tion, the tall and slender Johnson is not grating as a
person and seems an unlikely candidate for a grating
regulator. As he himself insists, “I don’t consider my-
self a tough regulator.” Since his regulatory philosophy,
as outlined above, calls first and foremost for the
rational evaluation and dispatch of problems, emo-
tionalism wouldn't seem likely to follow in his trail.

His very insistence on a rational approach to
regulation, however, seems to spawn the controversy.
When serving as Federal Maritime Administrator from
1964-66, Johnson says, “I tried to breathe life into
an old agency — give people there a sense of life and
excitement.” He wound up rocking the boat, as he
planned — but a side effect was criticism from the
Maritime industry. He may be headed toward the same
kind of reaction to his attempts to shake the set
patterns of the FCC, and in fact some quarters of the
broadcast industry have already begun to grumble.
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Nicholas Johnson is not likely to lose his composure.
however. The issues with which the Commission
grapples. he notes. "are among the most important in
our society.” and he obviously likes the challenge.

Born September 23, 1934, in lowa City. lowa.
Johnson received a B.A. from the University of Texas
in 1956 and an LL.B. from the same school in 1958.
While attending law school, he served as an editor of
the Texas Law Review and was elected to the Order
of the Coif — an honor accorded only to top law stu-
dents. As an undergraduate, he was elected to
membership in Phi Beta Kappa, Phi Eta Sigma and Pi
Sigma Alpha.

Johnson, who is a registered Democrat but by
Washington standards has not been active politically,
was admitted to the Texas Bar in 1958. He served
as law clerk to Judge John R. Brown of the U.S. Court
of Appeals for the Fifth Circuit in Houston, Texas,
and later was law clerk to U.S. Supreme Court Associ-
ate Justice Hugo L. Black.

The newest Commissioner still considers himself
essentially a professor who is taking time out to serve
in the government, and it is to teaching that he expects
to return eventually. He was appointed as an acting
associate professor when, in the Fall of 1960, he joined
the faculty of the University of California Law School.
Considering his later government posts. it is especially
noteworthy that his primary courses were administra-
tive law and oil and gas regulation. His official
biographical sketch states: “While on the university
staff he was a member of the Chancellor's Committee
on Natural Resources, and a consultant and associate
to the Center for the Study of Law and Society. His
research interests related to California administrative
agencies and Federal Power Commission regulation
of the natural gas industry.” It's easy to see how
Johnson developed such a wide-ranging interest in
governmental administration. considering his academic
background.

After his stint as a professor, he joined the highly
regarded Washington law firm of Covington and
Burling, where he practiced law relating to adminis-
trative agencies though none of his work directly
involved either the Federal Maritime Administration
or the FCC. Contrary to the general notion and
common practice — of how federal appointees are
selected, he was chosen by the Maritime post through
no political ties at all. Johnson joined Covington and
Burling in 1963 and was appointed to the Commerce
Department Maritime post the next year by President
Johnson. The Commissioner says he's still mystified
as to just how his name came to LBJ's attention, but
he supposes that some Presidential talent-seeker heard
that a young lawyer with experience teaching adminis-
trative law was at the prominent law firm. Similarly,
when he left the Maritime post he fully intended to
return to teaching and perhaps write a book or two.
President Johnson needed new blood for the FCC,
however, and LBJ is well known for his persuasive
abilities.

The youthful Commissioner is married and has two

sons and a daughter. The family lives in suburban
Bethesda, Maryland. O
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Individual action is the key to...

An Acceptable Copyright Law

By Wally Briscoe
Managing Director, NCTA

The next few months, | believe
it is safe to say. will be perhaps the
most critical period in fashioning
a legislative solution for the prob-
lems which now face this industry.

During this time we must present
our story individually to the 100
members of the United States
Senate in the most effective way
possible. NCTA has prepared an
outline which your board of direc-
tors and staff believe represents a
realistic approach to our immediate
problem. copyright legislation.

This approach has been some-
what painfully evolved in light of
court decisions in the United
Artists case, the philosophy under-
lying the Second Report and Order,
the attitudes we encounter on
Capitol Hill. and the attitude and
strength of the various forces that
oppose us.

During last year's regional meet-
ings we made a strong plea to all
state and regional associations to
establish a legislative structure
for each state, to enable you to deal
more effectively at both the state
and Federal levels when faced with
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legislative problems. We have seen
some most gratifying results from
this request. but far from enough to
get the entire job done.

We proposed an organization
that would enable you to make
vourselves heard from a broad base
when confronted with PUC legisla-
tion in yvour state capitols, as well
as when the entire industry faces
threatening legislation and regula-
tion in Washington.

Believe me when 1 tell you (as
vou have heard before) that this
staff could spend all its time on the
Hill dispensing information and
logic. and we might coax a few
votes our way: but the people who
make an impact are the people who
live in the state the senator repre-
sents, who have money invested
there, who employ people there,
who raise children there, who in-
fluence other people there, and
who vote there.

The finest effort this industry
has made in the relatively short
time 1 have been associated with it
was in January, 1965, when your
efforts in response to an urgent
appeal from NCTA resulted in
roughly one million letters descend-
ing on Capitol Hill. This is one
technique that is both effective and
hazardous. Its effect was dramatic.
However, we feel that repetition of
such an effort at this time would be
somewhat dangerous. To be effec-
tive. such campaigns must produce
large volumes of mail, and this
means inevitably that the congres-
sional staff has to respond. We
tied up a great deal of staff time two
years ago. Everyone on the Hill
then remembers it well, and might
at this time resent a repetition.

Our problem then, is how to
proceed in a manner that will be
both quick and effective.

Since we have only 100 men to
deal with in the Senate, compared
to 435 in the House, our immediate

job will be easier in terms of volume.
but of the utmost importance
and I mean second to nothing in
priority. Every operator in this
industry has at least a substantial
part of his assets invested in CATV
and. further, he is counting on this
investment to provide a substantial
income for years to come.

As Fred Ford has pointed out.
we are involved in a life-or-death
struggle for control of this industry,
and if we are not ready and willing
to spend a few hours, a few days or
even a few weeks of our time to
preserve what we have built —
what you have built we should
shed no tears if the day comes when
it is no longer ours.

There are men in this industry
who have personal friends serving
in Congress. They should have no
difficulty in delivering their mes-
sage. There are others who are
active in local, state and national
campaigns. If you fit in either of
these groups you belong in still
another of equal importance. You
invest money: you hire workers:
you influence people: and you vote
in the state your senator serves.
Actions by your government and
its agencies are threatening your
ability to continue doing these
things. and your senator needs to
know about it and to understand
the seriousness of the problem.

NCTA’s board of directors has
undertaken the responsibility of
getting the right people in each
state together with their sena-
tors . . . the people in a position to
meet the senator on the most favor-
able terms. Each of you probably
knows such people in your state,
and it is not necessary that they be
CATYV operators as long as they are
sympathetic with our problems.

ach state organization should
initiate separate campaigns to con-
tact every member of their delega-
tion, not only on the Senate side of
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New IMAGICON.
double image pick-up
in strong TV signal areas

Converts CATV, MATV, and off-the-air VHF signals
to an unused channel on the TV receiver for crisp,
clear, color and black & white picture reception

TV viewers in strong signal areas need never see double again! New Who needs it...
Imagicon’s transistorized tuner selects and converts any of 12

standard VHF channels to 40 MHz. Then a fixed frequency conver- CATY and MATY

) Installations
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the Hill. because members of the
House can be most effective as
contacts with senators for their
states. In many cases they are the
most effective contacts. Enlist their
aid for CATV.

Three state associations thus far
have held meetings in Washington
to which members of Congress and
the staff from their states were
invited. 1 can’t begin to tell you
how effective such meetings can be.
Just one example: The West Vir-
ginia Association meeting alone.
which was held in conjunction with
the Copyright Workshop in Wash-
ington, strongly influenced the
outcome of the battle over HR 2512,
in which Section 111 was knocked
out of the bill. That meeting was
attended by one senator and six
congressmen.

The information we provide to
congress now should be designed to
familiarize them with the serious-

TOWER ERECTING
TOWER PAINTING
CATV COMPLETE
TELEPHONE
LINE

CALIFORNIA CABLE TV

Opportunity in southern California
community with 6,000 potential.
System 1s two years old and
presently serves 2,500 subscribers
with 12 channels (including LA
independents). Outside of all top
100 market areas and no non-
duplication protection required.
Rapidly growing community.

BROKERS/CONSULTANTS/APPRAISERS

DANIELS & ASSOCIATES
INCORPORATED

2930 East Third Avenue
Denver, Colorado 80206
A (AC 303) 388-5888

OTHER CALIFORNIA CABLE TV
SYSTEMS AVAILABLE
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ness of our problem. and still we
must continue to try to familiarize
them with the nature of our opera-
tion. For example., they should
know that during the past year
cable television has added approxi-
mately one million subscriber homes
and now serves about ten million
people in this country. Perhaps 10
per cent of these people need CATV
to receive any television, but 100
per cent of them want CATV
because it provides something they
don’t receive otherwise either
quality or quantity or both.

CATV must be distinguished in
this context from broadcasting, and
I have listed some differences that
can well be pointed out:

(1) The broadcaster’s ability to
pay for programming is based on
his ability to sell advertising
sufficient to cover his costs and
produce a profit.

{2) The broadcaster has complete
control over his program schedule
to the extent that he does not
violate his network contract.

(3) The broadcaster bargains
directly for all non-network pro-
gramming material with the
exception of music, for which he
has a blanket license.

(4) The broadcaster receives ad-
vance notice from his networks of
any program changes. These
changes are sometimes made within
a few hours or less of the scheduled
program time.

{5) Most local programming is
not planned far enough in advance
to advise CATV of its program
content.

(6) Most television stations own
or rent filler material which is never
scheduled but is used to fill odd
time segments created by network
or local program irregularities.
These filler items are also copy-
righted.

(7) Copyright violations by a
television station could subject the
CATYV to liability over which he has
no control.

Administration of program by
program negotiation is an absolute
impossibility, and this has been
demonstrated in many ways. The
CATV industry, if it is to be liable
for copyright payments, must have
a single place to pay. Let me cite
you four examples of reasons why
this is true.

{1) The broadcaster. of course,

has a single outlet. In a typical
week, one station we looked at
broadcast 222 separate programs,
counting news, weather and sports
segments as a single program. For
4-1/3 weeks per month this station
schedules 964 unduplicated pro-
grams. Under provisions of HR
2512 all 964 programs are either
copyrighted or copyrightable.

{2) A study of a typical 12-channel
system showed that it carried over
5,000 unduplicated programs from
the various stations it received in
a month's period. The 5.000 pro-
grams and the commercial an-
nouncements within and adjacent
to them are received by the CATV
system and they are relayed. un-
altered. through coaxial cable to
subscriber homes.

{3) Another point to make is that
alteration of program or commercial
content is not a function of CATV
except to the extent that the FCC
requires deletion of duplicating
programs.

{4) No one has been willing {and
we are not able with information we
now have) to place a value in dollars
and cents on the programs we
receive and distribute, although
even our friends on Capitol Hill tell
us that we will have to pay some-
thing. The owners of these pro-
grams have already been paid for
their use. They have been paid by
the broadcasters of the programs
that they and we receive. If we
concede that a reasonable surcharge
should be applied. we should at
least insist that it be levied in such
a manner that it will not unrea-
sonably burden the areas where
CATYV is most needed, as was the
case in Section 111 of HR 2512.

Further, when we originate copy-
righted programming we should
make it quite clear that we will
bargain with the copyright owners.
just as broadcasters do, based on
the amount of exposure we give the
program.

Let me finally remark that the
NCTA staff, board of directors, and
your legislative committee are
ready at all times to assist you in
any way we can in providing infor-
mation. To the extent possible, we
will make follow-up contacts: but
it is the contact that you make that
is most important. Please set your
sights on making those contracts at
the earliest opportunity.
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ANACONDA ASTRODATA's Model 990 CATV For more detail technical information how this
. portzble system analyzer can help you, keep YOUR

System Analyzer combines the necessary meas- system aligned and trouble-free, write or call:

urement instruments into ONE compact, portable

solid-state 75 ohm testing facility.

Gives you consistent VHF sweep measurements
of Insertion Loss — Insertion Gain — Return Loss
and Cable Impedance...all with the same
instrument. It'll even locate some of your cable
problems.

ANACONDA
astrodata

1430 SOUTH ANAHEIM BOULEVARD
ANAHEIM, CALIF. 92803 - (714) 635-0150

No external jumper cables or impedance match-
ing devices to cause errors.
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