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4.. leaving the Twin Cities daily, bound for variety,tnHl, comedy. news. weather and sports.

'rn great stars and shows of KSTP-TV (Channel 5).
fi.e aboard ... The Lieutenant. Mr. Novak. Bob Hope.
.,irtdl. i\litch Miller. Dr. Kildare. Bonanza and many
:!p~~... bringing you the brightest entertainment in
te J~forthwest.

~S'ó riding first class are the stars of KSTP Radio (15
~ ycxur dial). Steve Cannon. [ane Johnston. Brooks
Jo>:n:derson,Elt Ryberg. Marv Henry and the rest - the
~fJ',s'ftalent in the market.

.:bined with the outs tanding news coverage that has
KSTP Radio and TV famous. the 5 :15 * provides

~'a£l,e-$ride you can't afford to miss .
.~

So catch the :i:1s•1 It's thr most r-Ilr-ctiv», most dr-pr nd­
able vehicle for your selling message in thr- :\ortlnvest
All aboard!

@0®
*
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Rr-prcscntcd naí ion ally b} Edward Petry p, Co.

KILOCYCLES

TELEVISION RADIO
MINNEAPOLIS-ST. PAUL
HUBBARD BROADCASTING, INC.



MISS
MICHIGAN

--

••

I

-
...if you take th..e cue from Carol Jean Van Valin (M.issMichigan '62).

No matter what leagú.e your product is in, c.h.eckth.er.e.c:t>·rdbo~oks
(ARB and Niel.sen)...they prol/e you will miss Plllichl..gan Y!tlthO..l;.ltW.JIPlll-T~

...for over 12 years the driver that's been pulling doY!ta han•dícaps•.•.

in that rich industrial area made up o.fl..~NSING. - Fl..íN't - JA\C.KS.O'N:aMd.
20 populous cities •.•.a,oo.o,o·oo p.O'tentiatcuS"ío.:mers•.•.•'74i:l;f7'().Q h:nm:fi!.s

(ARB March '63) •••teed up exclusi'(ely by WJTPlll·'f"'·

BASIC

Strategically located to exclusively serve LANSING .. FLINT ... JA'C!:<SONw.··!•....../ 'J· I 'M'J'. .:y..···y.\/:
Covering the nation's 37th market. Represented by Bia.ir TV. WJIM Radro by MA6LA ··. • • • · . . \ .: • . ·,..,.·



""SPONSOR-WEEKI Late news
in Iv/nnHo a<hertblox
21 Odobcr .toro

More r.ad'io rate hikes: Twice as many radio
stations will raise rates during next 12 months
as d11I in the last year, with the a verage in­
crease to· he higher than at any time durinµ
past ten years. predicts HAU president Ed­
muml Bunker. Ile also secs a cut in protcctjon
time, with some stations that currently ofícr
advertisers six months protection cutting it
down to three .. Bunker mids. however, that
while the rate hikes "may be painful to faint­
hearted time salesmen." they will ¡:!C'ncr:tlly
lead to higher volume, according to results of
an RAB case history survey. He said 91 ,...o of
RAB stations which raised their local rates
enjoyed an immediate increase in local hill.
mgs.

'Adv.o~at:e' to fo!cd: Group \V·s experiment in
telecasting .a Broadway play on opening night
to five cities outside of N.Y. was successful liy
tv critics' standards. but not those who saw it
in the theatre. The producers of Adrorat1•
closed the play at week's end after only five
days. Some comments of critics who viewed
the telecast: It was "a great event for theatre­
starved folk out of town" " ... An exciting tv
experiment:" " ... A really noble service to all
of us," Group \\' has syndication rights to the
telecast, hut it may not be put on the market
until 90 days after the play's closing date.

Rátlflg ranges dead: Another nail in the
rating range "coflin" was added last week with
statement (reportedly first ever made hy
group) from Hadio-Television Hesearch
Council that ir voted agaim~t "reporting ratings
as ranges." (See Sponsorscope, 14 October)
Co1111cil pointed out none of rating services
have probability sample. which is. measure
employed for computing the range. "The pub­
lishing of ranges will create the impression
tfon every figure within the range is just as

likely to lie correct ns every other fi~11rr·within
the rang». This is not the rmw." Co1111C"ilin·
l'f urles top nu-d ia nud ngency rr-sca n-lrcrx.

Breather for edvertisers? ;\'cw FTC nominee
John H. Re illr-r and n-a ppointf'f' Philip Elman
will g<"l their luipti-rn of firr- in n Senatl' Com·
mcrcc Commitu-e confirmation lwarinµ: 5 ~m··
ernlx-r, but it·s most likely to lie a shower of
roses ... if the comrnitte« cour-ur- with Hou-«­
thinking that the FTC ha-; ¡:!Ín•n too much nt­
tention to pieavuno matters. and not enough
to the hig offenders. Both Hcilly and Elman
have heavy antitrust l.arkgrounds, which might
weight the FTC away from its eoncr-nt ration
on advertiser pnfls on tv ami radio ami in
print. and toward more serious violations of
the rules of fair competition.

Regimen okayed at long last: FTC at wet>k\
end announced di-rui-sa] of rhargr~ that Drue
Hcsenrr-h Corp. and it- agcnrv <KBCCS..\)
have made false claim-. for DHC\ weight-re­
dnciug preparation, Hq:dmcn·TablctS'. Di-mi-­
sal order follows appeal liy rc-pondeut- from
initial decision filed Ia ..t 22 Jnnu arv hy a lu-ar­
ing examiner from r-orupla int of ~O Jmw 19.)B.
lrccau-e rlispo- ition wa-n 't within .-xaminer'«
authority. Since the rhart:1' wa- made •
KllCC,\S..A ha' rhanged it-, name tw ir-c. and
moved once.

Feur S·tar dividend: A 5r; stock d iri1lend on
common will he paid 10 Jnuunrv to Four
Star shareholders of rr-corrl 1O Dcr1•mht•r.
Com pan~· ¡:!ro.:;sed S22.076. 710 for fi -ca l vea r
ended 20 June. and 1·arned $793.501 or SI .2S
per share. Excr= prcrlirt full benefit of Four
~tnr's divcr-ificntion program will accrue in
coming fiscal year. Shareholders elerted l.eon
Kaplan. senior partner of Kaplan. Living-ton.
Goodwin & Berkowitz. to the hoard of d irr-rtor=
and re-elected all other directors.
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Fifth rcdie web bewsr .23 stations tvill inaug­
urate the fifth interconnected radio network in
the U.S. at 11:15 tonight {N.Y. time) by
earrying live WQXR's Casper Citron Show,
featuring the editor-in-chief of the Times in a
Monday-Friday hour-long news magazine of
the air. Ahhough the web starts with only five
hours of live airing a week, schedule will ex­
parid as advertisers pick up pilots now under
their consideration. Linked in the network are
WFLY, Albany-Troy-Schenectady; WGKA,
Atlanta; WFMM, Baltimore; WKOP-FM,
Binghamton WLRB, Boston; WBEN-FM, .Buf­
Ialo.; WXFM, Chicago ; WKRC-FM, Cincin­
nati; WCLV, Cleveland; WKET, Dayton;
WDTM, Detroit; WBMl, Hartford; WIBC­
F'.M, Indianapolis; KCMO-FlVI,Kansas City;
KCBH, Los Ange]es; WIFI, Philadelphia;
WLOA-FM, Pittsburgh; WXCN, Providence;
WCMF, Rochester; KCMF, St. Louis; WRUN­
FM, Utica-Rome, and WASH-FM, Washing­
ton. It will also he in S.F., on KDFS or another
station.

ARB includes Spanish diodes: Beginning
with November sampling period, ARB will
£or the first time in the U. S. use Spanish­
language diaries and bilingual interviewers,
origÍlílally developed for use in Puerto Rico,
to improve family cooperation during its tv
audience measurement surveys. Border mar­
kets are targeted, and ARB feels the improved
procedure for inclusion of Spanish-speaking
families selected in the sample will tend to
reflect more reliably tv viewing ill areas of
heavy concentration of Spanish-speaking pop­
ulation.

Esso· Bae.ks Series: Standard Oil (New Jersey)
and a newly formed prcduction-syndication
firm, Newmark International; arc jointly pro­
ducing Esso World Theatre, eight one-hour
shows documenting the cultural heritages of
eight nations, Financed by SO.NJ, the series
will be shown monthly in prime time during

1964. in the.SONJ market.arcas of New York,
Washington, Boston, Philadelphia, Rochester~
and New Haven. Needham, Louis & Broth.y is
the agency. The agreement with Newmarlc per­
mits Esso affiliates first showing rights and
first refusal in aTlEnglish·.spea:klngcountries .
Each show will be.filmed in and.use artist&.Q.f
the country featured, hut a:ll pedo~rrnan~es
will be in English.

Japan 2nd largesf tv nfJti'on: CBSp:resid~t
Frank Stanton says Irr terrñs 0.£ nt1mbe.lls·.oJ
sets and percentage o£ population é:oveted.b)f
them, Japan is now second toU.S~Also., some
50% of Japanese network tv during :p:tímé.
time now carnes from the U.S.., "a direct result
of removal restrictiorrs on how much pre>:gr,airk
ing the Japanese neh\T'o{kscould accept, !illl..d
how much. they were. permitted to pay for it,,':~
Stanton adds that the program ex:chtfn.ge:ts fol"
the moment "lopsided," but points out that .W'
counterparts of "such strikingly talented" m:ó~
tion picture production organiaations as Toho.~
Toei, and Daiei have just begM to·venture in,t:Q
h d. · H id "W · ·t e me rum, e sa; ;· ··•··e are n.Qw ti;yintg,tP
acquire Japanese tv prngram ];?,rn.ductfor us~
in the U.S., and to..encourage Jap~a:n.ecs:e.pro'­
duoers to· offer more material for :sueh u.s:e.•
Stanton was substituting .for USIA chief .E.d·
ward R. Murro;was .keynote speaker last '\\:~eek.
at the 2nd U.S.-Japan Conference on Cultural
and Educarional Interchange.

Upgrade selling: Young people just out crt
school nften list sales work as their last pre·
.Ierence in vocatíons and, as a result, some·
times just fall into it . . . often because th~y
can't do anything else. Thís point was .st:r:e·sse:d
last week by Cardner v.p..W.ilHam J. Rog.e.rs
in urging. a group of businessmen to fé:\•iew
their policies on screenings-ales: applica.rit'S·,...c>Ii
training procedures, and an ;giving public
recognition to salesmen. He, called for ma.re.
academic endowments to create nrore educa­
tional opportnnitiss for salesaren,

4 Second classpostagé paid at N.Y..G.
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TWO YEARS IN· EVERY
PENNSYLVANIA ASSO­
CIATED PRESS NEWS
AWARD CATEGORY ...

C;~ THE WINNER IN
PENNSYLVANIA HAS
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rrYlstanding news op.eratiun 1 e.ditorializing 1 outstanding coverage of

1• :nmmunity service 1 sports coverage 1 special story coverage 1 outstand­
nio· repurtin,g 1 outslanding commentary 1 outstanding women's programs
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The company she keeps

forty of the fifty lorgest U.S. corporotions
hove o Charlotte address. Not because of
her beauty. But because Charlotte is one
of the largest commercial and distribution
centers in the Southeast. There are more
people within o 75-mile radius of Charlotte
then in o corresponding radius around
Atlanta, Indianapolis, Kansas City or Min­
neapolis. The largest businesses in Americe
are in Charlotte to reach these people. You
can reoch them through WBT Radio Chor­
lotte. For over 40 years, WBT hos had the
lorgest adult audience for the 37-county
basic area ... the audience thot receives end
spends most of the Charlotte area's $2,612,-
784,000 worth of spending monev." Join
the company that Chorlotte keeps-through

WBT RADIO CHARLOTTE
Jefferson StondardBroadcosting Company.
Represented notionally by John Bloir & Co.

ºSOURCE: SIJRVEY OF BIJYING PQWER

VO.tr 17 No. 4'2,
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GENERAL

RatJtJg service audit .slate.cl tQ r<oll e:atly' ;in lltHiiCi
NAB-created Háting Cm1ncil \viTI stud~ t."exrhni:ques;.fwt. ·ttniet.;,,
measurement. Several indt1str)' groups to be ret'>fe-se:nted

John Kluge n~eeives Pl.11,se.'s''M·a.ñ ··oft.b·e VS~@r.11'' ••
:Xletrornedia president and ehatrrnan, uc<relt):timg the: lmnai:~
against "calcífytng" the structure of media researeh

23

26
ADVERTISERS

Warñing on automation from ti.A.El, ru:ds. a1HI: F'Ci11
Each Kgrees on the 1H.•cessity for un. inforrpatiút:t~'~~'tiitrn
to alert the public and business to changes being \:'.~ró,IJ~l'.t

37

AGENCIES

K&E plans to bo.ycott non-code ra.d]O'/''tY sf1'ilit1~
Agenc'y backs the NAB and any eq(dvalent sys:temof;re@'
use of commercials. Stations áre imrestigated in 75 m~t,Ki

TV MEDI.A

"Ttib" is first with rtU;)tning news,. than'~s t:Q 1:-1· ~•
Papert, Koenig, Lois, with. aid of ..fhe. Pá"Pet's, ..,edi<t.dts~~.rmii·i
commercials in three hours fat };rte-night news airin.tgs.

53 u. S. disple.ase.d as B.r,azil rai$es l;v,; •.mp'O'ft;ttf'a~r~
State Department, spurted by Tv P'rog:r.ám Ex-.pt'lrt ~srs.:n.,
action to guard Americans against unfair d.iscrimina:trrxn

59
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'I WOMEN

81g changes for Fall 1 A great
new WJBK· TV season is born
and thriving, mth daytime pro·
gr arnrmn g our big wornen s
audience likes better than ever.
From second-cup-oí-coñee time
through the dinner hour. we cap­
tivate the ladies with the
Morning Show. 9 to 10 .30 am •
Hennesey. 2 .30 to 3 p.m . the
Early Show . .l :30 to 5 :55 p.rn . a
full hour of news from 6 to 7 p.rn .
plus great new syndicated shows
and the best of CBS. Very defm ·
rtely, WJBK-TV s your baby lo
sell the big· buying 18 to 39 year
old gals in the booming 5th Mar­
ket. Call your STS man for avails.
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\VGN Radio is proud to salute one of the most respected community ser:vxce
programs of all time-Northwestern Reviewing Stand-e-as ít begins its :3.0th
consecutive year.
Heviewing Stand is produced by Northwesterrt Univetsityh1 coopextatio11with
the \VGN Public Affairs Department at the \VGN .Niid-Ameri.c11 Bt·oadea;sJ
Center. The award-winning series is widely aeelaimed .as the oütstal1dií1g
University radio production in the U.S. As it begins its 30th yeal\ Heslewiü.g
Stand will be heard again on \YGN Radio, 125 l\lutuaJ affiliates and a üt.ll:ll­
ber of non-network sta lions.
\Ve at \VGN have the feeling Heviewing Stand still will be going stro11g
thirty Octobers from now!

''I'll;

They're all alumni of radio's oldest discussion series -
Northwestern Reviewing Stand-30th year on WGNJ

the most respected call letters in braadcasti•ng

8
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~PUBLISHER'S
REPORT

Onl" 111;111\ vjr-w of

~i~nilii.:nul l1;111pr11i11~'111
hr11a1k11,1mh t•rl ¡,¡11~

Is Go.vernor Collins doing a good job?

'f HE 1•\1:l1a11~1· nf op1•11 h·tt.1·1... lll't\\'.'t'll Cm1·11111r l.1•1\11\ c" 1Ii11-. .111d
'· lll\".\f'll in tlll' l.i-.t Iw u •.....ne· .•. ,.¡ -.1•u'"ºH ...Ir1111ltl 1·1111...11111k 11111
rtT•11npli~111r·1·1111dcr tlw F.1 inw~ ... I )11ctri1w.

'~11 fnrµiH· lilt'. Cmn11111. for i11-.i-.ti11~ 11111111' l.1...1 \\11111. f-:,1·11 if
dri, rcl.iunal i-. lnad1·1l. it"... l11<1ded vour "ª~.
Ithink\ 1111'n· doi11~ ;1 firw jol1.
\Vhid11111i..l 1·111111·.r- a -.lttwk tn ~ 1111aftt·r111y n·1·1•11t bri1·k-l1.1I-..
l. ,i:'l lilt' t':XP la iII.
Lu fil)' l111111lil1•opinion, \ 1111.n· dni11~ a fi1w j1il1 d1•:--pi11• tlw Lrl'I 1h.11

)lltnrr i11d11,..11·yn•latinri.. jnli 11•,tH''- 1111wlt to 111•d1•-.ir1·1l. Y1111\ l' ;d111n-.I
,·nrne lo tlu- krJh,;1\" mark in your ...cric"· of c·iµht \:\B H1•gio11al \11·1'1·
i11g/.". Yu11r n1n:..tittw11h ( tlw liruadca:--tcr ...) an· ...,•1·i11g ~un fa1·c-l11-fa1·1·
srnl .arc i111¡.1n':-H·d '' ith your zt•al. Y1111·rc ru lk in]; tn tl11•111likv a 11u·111·

,1l1r•·r<>fthcfo111ih. Hut tlw\ -ril] lia\1' rc·-.enatio11-..
\\'fotf lll'í') Oil ¡]('('111.llpl i:--bing'?
J lw¡1t• that e;,1d1 and ncr~ une of ~1111r nw111h1·r:--hip tukc- t iuu- to

;rt•·.rd p111r 1w,dy-i.-. .•.111·d :2.)-p¡tgc· ··196:~ \Ltjor l-.-.11e:-- and Projc·d •.
~~1vehd Hqwrt 111 the \AH Vlrmlu-r-hip." It\ a rccnrcl of priuu­
;~dljt•i'(iH•:-- and ac1·0111pfo ..Íuuvnt-. and -houlil help di-.¡H'I tlu- a11r.1 uf
'1'.11.~.·~tpry1hat ...u rruunrl- ·~our :\:\B acti,·ity.

lttnl it':- not :'O nuu-h w hnt it""~:--. l11d1•r ~our ,¡,.,,;ird-.hip lwllc·r
1~ru1·k t.. l1cing dottt' in tlw arca of gon·rn11w11t rel.uiun ... thau 1'\1'r lw-
1. •fore•. r111 1·d1•rrinµ not uni y to ~·our ;ll'th it~ w itl: -uch men a-. I l.uri-
·'f;vd llemy. hut in tlw lwll:-- uf Congre-. ... a111I tite .rll-import.rnt Co11·
~1'<'"1"ivrwl c11111n1itlt'I':-- .. \11d let·-.. not fnrµl'l ~1111r w or], willi the ...rate
U~<1,;:1:i:11·iati1111:".111 n•co~.11izi11g their i111p11rta111·1· ~ 1111.re lurihliug 111'''
t'.li'rnglh for 011r imlu-trv .

l likr ~ 1111r furn ¡rni think i11g 1111the rating prolil1·111. El-.1•\dwn· in
d1i..,,i)>;:--11.t'i:-- a report 011 the pn,..ith1• -.tt•p:--. \\ ith the •••....j •.t,1111·1•nf hro.nl­
ea¡..((•r:-- likt• Don \kf.;11111011. ~¡ Culdman. Frc·d 111111\\ink. \lal H1·­
~iTh.·.anti 1illl('r:--. In bring rating:-- int» prop1•r fon1-. and ntil itv .

~onw arc a-.king. ··1 ... Ill!' C11\1•rnor 11-.i11~ p11lili1·i1~ ¡r... .1 -.11•ppi11g
"-+Ont• for a joh in go\ 1'l'llllH'llt '? ••

f'\t' talk1•d lo ~ntl. and lo ,I numhcr of ~11111"..J11-.c-.t ,1-.-.nt'i,1ti•-. ;111d
fd1•111l-. i11 tlu- i11d11...t rv . I h.1\1' tlll' definit1• i11111r1·""'in11 th.u \ 011.1"1' in
I .
lh I">jo I1 fn r IIw f 11II d 11r a I io 11.

)n11're hanl-\\nrkin~. 1·1111...1·i1·11ti1111-..• 111d ~011 ti •• ,,. a 1·n1H ww·1'.
1Y:11H h;1\1' llw u.lmir.uiou altd 1•nn¡wrali1111 nf i111p111"1.111I¡wnpl1· i11

'.í,i!,O\Jt'1'111111·11t.You a l-» It.I\ 1•gut ....
I~Jll ro11 mu-I nwke ~our 11\\ II rrm-Iitur-nt «. the• l1roacl1-.1-.{1•r <, n·1·11¡..:·

1ftl:!:' that ~011"n· ''nrkinf! 1•x1·l11...¡,,.¡, [o r tlu-m and 111.il \1111r ·'l'lw.if ...
t11 tlu• puhli« will lwncfü tlu-m. Uni~ 1l1t•11 w ill tlw \ \ B n-.1'111• v ou r
l\rll ~Je~rt ¡rntenti.d.

·Milt/
-í~tllJ'rll-Aj

.; '' 1r'IO" LOU.~ ( °""'"" \

...,.
1••-

1-••••

..

(Casey) Radio Center
P. O. Box 870 • Beaumont, Texas
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TACT AMP.LIFIED

TACT is in terested to note in
sroxsou, 17 June, that you mention
"TV Viewer Card which lists not
only reaetion to the show, hut also
to the commercials," A pparently you
are referring to one of TACT's tools
and used lry many groups. TACT
membership includes two Chíeago
TV Stations, various Ametleun As­
sociation of Uníversitv Women
branches, several PTAs: \\7mm111's
Club groups, Pnited Cht1rch Worn­
en of Greater Chicago. several indi­
vidual churches, numerous studv
groups and many individuals.

However, TACT acts only <ts a
channel for individuals. Our basic
premise is that g(1vernment or group
censorship is not the best '"ªY to
raise television standards, but urges
individuals to express their ou;n
opinions direetly to the man who
pays the hill, the sponsor. 1':lost peo ..
ple send cards to programs they like
because otherwise they wouldn't he
watching. Our emphasis then quite
naturally becomes positive action.

Ruth w. Pfluger
president

Television Action Committee for
Today and Tomorrow

LAYOUT :\IA!\' CALLS IT "LUCK''

l\Jnvbe vou have a Invout man,,¡ " . ,_ ..,,

who leans towards gcni11s or 1naylW
it was sheer luck, hut whatever the
case, page's 58 and 59 of the 7 Oeto­
her issue of SPO:'\'SOH are worth
studying.

On page 59 there is a11 artick
headlined, "Maneloveg ealls for
facts to 'proof rndüi <111dit,ner:· In
it, Mr. Ylaneloveg stall>$ that' ··,,·hat
we need is tangihk· proof that tlw
eornmcrcial is getting through to
the people."

On page .58 thi..·rc h an artick•
about th<' E:x~·(;d.J"intt•st eampaign
on \\'NEW' Hnclio. 4.50% increase in

Letters to the Eclitor

the nse of the product over <L ..s~x,.,,
month period. is fafrly grnphi€ p:irciof
that the .cmnmerdal is. in.d.0ed ~~t··1
ting tlu:©ugh to the I)eo¡.,JQ>.
\h..\H111eloveg, plet1sc 1mte.

R.o'b.ei;l 1~1f'f:ttu;
¡)te.~i.di!~~~

Hohett Hieber Hepresen~t.a:t:t~~$
~exM !'i;mk

''BHCJAIJE~EOATTITl'DE"

:\[y .compliments to SJ?ó.~S.QílQO rt~
short hut extremel)' tüean~11gfüJ'Jí~~
port on the püblísher's brn~i'k.f~~~.,
with \·lr. Henn'.

It has certainly broaderred 1n)' 1~1:"t·
titndc toward him, as a man an:cl!á:~
Chairman of the Federal Cn1rnill1'1:1lf•
cations Cornmls.sioo.

Robert .~l.,Ll g;M
presfüdeiif,t

Southern Calífornia B.ruad.ea:~~;J1~.
AssJ1.. Hdll~'\:x'tf~iJ

I~ll'ROYED FOJlXIAT

:\ short, b1.:'luted note to ~o.DJ··
mend yon C>n the improvecl :Fann~~
of sroxson, It is easr to re~~d~mgl:
represents. o eompreheosive Vie~f.

lnci:clen.taUy, many tha11ks f~r tlre
additional copy of the Repo.tt tn
vour readers.

gent'r••tl n'ln01i1'~l\
KTNT-TV, Tac¢l):J:Int

TB.lUVTE TO A DE·S'Ft tlf.IA~\"E;G

I \\"üitcd for two weéklf tü hij!~ilf
th e fu 11effect of your ehaitge in ~!:lllf~
mat S:t't in. It ís: time s:nvin.~-·. ;.11ni]\!«~
c!lS:f tel g<.'t üHnt11<l i'n <~$. 1tl \Ji:lt'.Ú
organizt•d desk c:lr~n\:gr·.Gt1n'li(ftf!!íí;
la.tions on a :well planin:'o ¡Jud i1j.~~
1~'<t'eutcd .in1pro\*:eJI:te1rtJ
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YOU ARE INVITED TO PREVIEW

ALUMNI RADIO
AN EDUCATED

PROGRAMING AND PRODUCTION SERVICE
FOR STATIONS AND LISTENERS
WITH GRADUATING TASTES

THE PETERFRANK ORGANIZATION
IN CO-OPERATION WITH

THE McLENDON CORPORATION
PROUDLY PRESENTS

ALUMNI RADIO
TO SELECTED STATIONS THROUGH

RICHARD H. ULLMAN, INC.
5420 Melrose Avenue
Hollywood 38, Cal.

RSVP •o =oove edo ee ss or ca
Hollywood 2-6027.

·(::~\;fb111111iJ{flll1t• ¡, Piii' 1'{ 111.- 11n1· 111111/llf u>111t/•I• ""'' 11i: li11!1111<l /1. I /Im ""•ni\(, rn•11 •I vv1.,. f Pr
t:·xrili11i¡.B1uli1•.f~:L. .-l11frr1»l.~·,·u.11ill. L_11111n11n1rf--<1 11•111¡.f,·1, /1/1,1 /" 1; /n1r: §ml•/11 •n•1 ( /" í.'.'
ií:IJ,tl 11·1ll1 n lrmifrd 1111111/in 'I 111 ,.,,, rrs.]
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COVERAGE AREA • NCS '61

Ratinf!, protection t are estimates only, J11hjer1 to any defects
and limit arions of source material and methods, and ma)
or m11)' 110! be arc m ate measurrments of true a11,Jie11ce1.

12

BUT •••. WKZO-TV Kee'p;s 'E,m Awa,ke,
in Greate,r Western M~icb1,gcnJ0!

More people sit up nights :with \\"I:{ZO-T\" than with
any other .Michigarr station outside Uetr,oit.
See NSI (Mnrch '63). It credits \.\'I~ZO-TYwith
delivering 399;. more homes than Statíon "H,/') :30-U p..m.,,
Sunday through Sarurday, .and \yith 48~ more früiJ1
11 p.~11.to 1 a.rn.

\\'é have the d<tY people, t00. ARB (1\larch '63) ,shows
i5<,'; more brrgh t-eyed ones watch irng \\'KZO.:Tv thau
Station "B" from 9 a.m , to noon weekdays.

Let Avery-Knodel give you the whole dteálüy story ali
this wide-awake our.let ! And H you usint .all the res: o}
upstate Jliclrigan scarll: ltat•t'.ng, add wu·r1·¡ .1.rll'UP~Tf'',
Cadillnt-Sardt Ste. Jfarie, to your ll'.l\ZO-TV'8chcdu/e.

* A 15-year-old girl yawned co11Ji11¡wusly Jorfi~·e ~.t•reksf11 }888.

100,000w.~ns • CH~~N~.L~· • H>OO" ·Towu:
S.tu:dios ~., Bptk l(pl;am.tir:ob á'.nd ;Gr;qnd Rillp1dl

f.o" Gre.otel'' W:és:ter'.ri Mlihi:gt1n
AverrKnodel, Inc,, f1ec/usive Nof'icmol R,e"pe,1ff,e;nlotiv;1uJ



21 OCTOlJ.EH IOct'l '
-sPONSOR~SCOPE lnkrprct,.11.tion and C'Qmm~tuy

on most 1igníftc1U1I '"/radio
and marletinr; news ol lht" Wt"•li

N;etwork tv battle far prime time le.ad·.e:rship is tightening ..
\Vith all new shows now ott air, and viewing patterns Lceumirr,g ••tabil11.1·<l, t•ach

new report takes orr added meaning. Tire :~O·markct (l~ig city) ,:\iel~err, ti -ul- ..•u11pl1·
embracing alxurt 50'1~ of tire auclimctcrs i1wl11ded irr tlie .:\rcl:,e11 :\atiomd, -.lw'r't·!'I

this picture:

SHARE (ff AUDIENCE
HBC
28.0%
27.3
27.7

A,BC
28.3%
28.6
29.7

CBS
29 September
6 October
13 October

33.0%
32.7
31.0

Included in the averages are all network program~. 7::~0 to 11 p.m. Taliu lat iug
network leadership by half-hours in latest week. AB'C wins lü. CB~ 20, \BC I:t
Though 30-rnarket results aren't tire same as the :\atiorral:-., rlirection corrvlutrs.
\\!eeks of 6 and 13 October are tile ones included in tire fir::.! (ktolwr Varionnl.
coming later.

----·fl'>----
In one segment of netwu~k programing, half-hour situation ccmenles. ABC is making strong
he-ad:way.

30-n1arket Nielsen's fur week ending 6 Üctolx-r, rret,rnrk':!> ...ev en lmlf-hom
comedies had 38.570 share, CllS-T\''s nine at 3S.9'; -har.-. \BC TY' .. four
averaged 27.4~{. Leading them all was tlre nr-w Patty D.11k1• :-hm\ w itlr a ·J.H.1';
share. Donna Iteed followed wirh a -16.1 <1,, B.-, er ly Hillhillic- at -11.8 r; .----.,.----
Detrnit is one nea which will take mare than casual notice t»f H,ew York Mirror demise.

Despite its being at liottorn among ~ew York papers in nat iona I a1h erti ..ing.
.llirror had a strong attraction for automotive dollar -. Irr fact. it ''"" '"'t>kda~
leader, receiving 1.224,453 lines of a utonmtive acln·rti=-rn~ in l 9ü2. Only tlu· \cu
York Times came dose among the major dailies. with 1.037. 7Sl \H'ekday auto­
motive lines.

But in other arcas, national advertising: wa s meager in \lirror. Though -erond
largest circulation paper. it received only 2.7 million lines of national arlv erti ..ing
in 1962, out of total 1:3.2 milljon. And automotive wa s n<'arly half of national
total. In comparison. Serr rork Times national advertising la-t y1·ar wa- "'' times
ns much.

---fl'>---
S:p,e,ldal tv campaign for Chic.ag,o Ford· dealers will be repeated in Hovemb..er. and ctrnld le.ad
to similar efforts in other nitles,

To spur lagging sales .. J. \Yaltn Thompson. tonk a local appro.ich. built around
improvement in Chicago, and in Ford. Chicago Ford :\letropolitan Dealer- . a
separate group, supported the heavy tv commercial schedule Ja...t summer. with
local tie-in nc\rspaper ads. It was first time Ford created -crie- of commercial- for
a local market.

Campaign. supervised by J\YT\ Harty Trr-lcaven, wa- rc¡!artl(•d ª" ...ucc•"· ..ful,
with consideration now being given lo otln-r market".

13
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Irlangle has st:o.re1d a coup in signing Udttn lndustrleS< fQr i'Ufü 1ratin¡ eve1tts ht 41 markal'S,
Triangle .Publioations Radio·TV dívislerr ai:nt, in its higgest s;yndication s·alé1:to

date; has lined up the toy maker for series of events including Nassau Speed Week
and Sebring, Watkins Glen, and Little Indie .races, The half-hour film shows 'fir~
somewhat of a "natural" for Eldon, since the company makes a miniature Sehd~;
race track. The buy was handled thro:u¡ghKlan-Van PietersQ-Duulap.

---.f/11---

At.mstrong C.ork's account team at BBDO agaJn his und·erpn.e eOlJ:si1d1erabl'eebiu1ge·.
Henry Monash now heads the gtotrp, su.cce.edingAl Cantwell. Jim·B:lai:rrep.lane~.

Dick Davis as copywriter and new tv art director is Alphonse Nermandia, A:c.ctl11nt:
was shuffied earlier this year when Danny Kaye 'show was chosen tp; replaee .Arm~
strong. Circle Theater. Problems have cropped ·up, with .orre pr more' c1J1rsume1:
magazines. dropped by agency because it faíled to ,get cnver positip·ns.

Status of Kaye show isn't involved.. Armstrong iotd director Crlíág .ntoP~iHe[s.
satisfied with early performance of show, believes it'll take two. or für~ J:t~~tio;;ttal
rating reports before show can rea lly be evaluatecL

-------Commercia~ tale,nt nego.tiations get under way tad.ay.
American Federation oí T~levision and Ra.dioArtists has been t.fllki:ilg 1illre·aiJ;;f,.

now Screen Act0r$ Guild and AFTRA sit down with negotiating :Go.mJni,tteesíro:lll
4A and Association of National Advertisers, Changed prpqJ~.dureUris.time17 wtth
advertisers and agencies dealing directly with arrions instead o:f .as ohsen"'er~~l:s
illustrated by fact that neutral grounds are being ussd for ñe'gott.atipns, p:revio(Ctsly
held in network or union offices.

---· f/11---
Jele,vi:slon AffiUates Corp. i~plann'ing to produce programs.

TAC, which serves as oleering house for pro.grams bens'een:stations, fa aw·aitiMi
the signing of a "name" host for new public affairs series before ;making.aimctúi1ee>•·
ment, It was not immediately known what distribution t~chniq1re.s,,~cru1dbe uS:ed Íit
placing dre show; hut evidence seems to point to n:ation·d sales tQ stiatip.n.sn:r,),t ..n:G:e:~:­
sarily in:TAC membership fold. üPulling power" of the hosl, h!i>w1ever,:·will be hl1;
factor in selling techniques.

---f/11---
Release of Toy Manufacturers' study on b1~s infJue.ll.D'eon tltHttteri ha·sf be:en ~t:in:m:e;d,!'

Public-opinion survey Tep:ortedly minimized medium a.nd :\fC!U"t h~ :r::ep.~l'l:e'ii
because of "conflicts which simply could net be resolved." It's unde.11·.sx:oodi.n:c;afv·
gruity of questioning' medium wlifoh receives 90¡% .ofad doHars spent. 'by itíJII.US:t:f:Y'
may have been .a factor. At sa.me tinre,. vaTid.ityof public ,opinion cfn rela.ti\~éva1n:e~1
of childhood developmental inflnerrcesccn1Idhare been the questiorrraised' l:rythe bcrÍ'"'
makers ..

To.y Manufaeturers of the U.S.A. is also d:reck;ingadvertising e~p:endíl:'.tir~S;.
another hot subject, since many manufacturers hav.ebe:en~c·cnsed.ofin£latin~ ñgnt~
to aid sales at annual Toy Fair •.Estimates wi:U pTobably s'how s.ónte$:3élm11li!.'l'll..ín
tv this year ..

14



W.. her ..\.e.o-~•. -.·,_·_ have.·y >:·ny.,u ..ave
more than half

of the ovar-all
·1·· • ¡¡ ..· •.•.television audience
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·cALENDAR I The when and where
of <.'orr1i11gevents
21 October 1963

OCTOBER
National Assn. of Broadcasters, fall
conferences, Pittsburgh - l Iilton,
Pittsburgh (:21-2:2); Americana,
.\liami Beach (24-25)

Texas Assn. of Broadcasters, fall
convention, Cabana llotel, Dal­
las (20-21)

X ational Society of Sales Training
Executives, sales trainer clinic,
Cornell University, Ithaca (20-
'r)•...•::>

Míclwest Educational Broadcast
Music Directors, conference, In­
diana U., Bloomington (22-23)

International Radio & Television
Society, special projects lunch­
eon, \\'aklorf-Astoria, (23)

Advertising Club of New Jersey,
direct mail clinic . .\lilitary Park

Hotel, I\"cwark, x. J. (2-1)
Mutual Advertising Agency Net­
work, meeting, Palmer House,
Chicago (24-26)

Gibson Report on the Negro Mar­
ket, symposium, Hotel Roosevelt,
New York (25)

American \Vomen in Radio and
Television, board of directors
meeting, Mayo Hotel, Tulsa (25-
27)

\Vest Vitginia Associated Press
Broadcast News Directors, fall
meeting, Clarksburg (26)

National Country .:\lusic \V.eek, in
conjunction with annual country
music dj conventíon and \VS.M
salute to Grand 'Ole Opry, (27-2
Nov.)

Institute of Broadcasting Financial
Management, 3rd annual general

NQVEMlil.ER

meeting, New York HHtm1; ~,e~·
York (28-30) ·

Intc.rn.at.ion..alJ{ad.io &.·.· J':e]c,.•fi~."IU!J tl
Society, serit·s of eight tirnela:u~7- r$l

jng. nnd selling. se.t:nina:rs.be,gi:in:s,
CBS Badio studio, Xe\x: Yotk (.llil)

International Haclío & TelcvJ,~;i\fí!lllii
Society, newsmaker ln.ncb.(¡!Qt11',
Waldorf Astoria, New York (~.~ f$111

.National Retail ~lerchanfs· AisS,.;i'::
seminar, Commodore Ho.tel.,~:e~~
York (31-1 November)

Oregon Assn. of Broadcasters, :c~ti:­
ven tion, Hilton Hotel, Port1a'll'.Ql
(l-2)

X ariorral Business Publications, WY~~
duct ion seminar, Éss.ex Hnu~l!J,..1uu1
New York (-1)

Central Canadian Broad~a'S':~~&~



,hsn., m.m.urcmen! and 1•11gim·t•r­
ing convention, Hoyal York 1lo­
t@l. Toronto (·t-5)

,•.~n1~ricún Assu. of Advertbiu~
Ag1t11cit·s, eastern annual mer-t­
rht~, \V;íldorf-:\storia (fi-7)

UJ'f:ncüs Broadcasters Assn., fall con­
,. 1 ventiun, Chicago (7-S)

l1dl~rn·(1t\m1al Hudio & Television
I íS;()<'ft.•ty, Ist a111111:ilcolh•ge majors

eonfvrcuce. Ilot Pl Roosevelt,
IN.cw York (i-S)

~~'@'.Sh.in~lonSt;;ik .-\s~11. of Broad­
t'1!aslt•rs,fall mcl'ti111~. Hidpath I lo-

11 1 l:t>l,Spukam• (7-9)
i\~s.1r.of National Advertisers, an­
rural meeting, The Homestead,
l)ot Spri111..~s.\'a. (I0-13)

1ílr<'>HP \.\', 5th conference on local
puhllc service progra111i11~. lnst i­
t.ntc· of vluvic. Ch-vel.mrl (I I)

Llcctronic l11d11..•trit·., \,!Ill., ¡tJ(¡ \
radio I.di nu-ct iuu. \l.111~1·r I lo
Id, Hod1c·..,11·r, :\.Y. ( 11-IJ¡

:\':1tioual A'i'iO<.'Íation of Broudcuvt­
ors, fall confl'n·m·1·.;, Di11kl1 1 •

Andrv«: j.ickson, \'.1~lt\'ill1· ( 11
15); l lotvl T1·\.1-;, Fort \\'orth (I">
I!)), Co-..111c1p11lit.111, D1·11H·r (~1-
:2::!); Fairmount, \.).111 Fr.11H j,1·0

(~>-:Xil
\dn·rti ••ini; \\ nmcn uf :\t·w York
Foundntiou, .1111111.d .ulvr-rt ivim;
ean•1•r c1111f1•r1·11<·1',Co111m11don·
llot1•l, \'1•w Yo1k 1()1

Nationn] A.;-.11, of Ed11c;1tio11al
Broadc:l';ter-;, 11ali1111.d convi-u­
t ion, l Iotr-l Sclrror-dr-r. Vl ilw.ui
ker- (I r.em

The Television B11rt•a11 of Advert] ..•-
in~. annual nu-mhcrvhip lllt'1'IÍ11~.
Sln-r.rton-Bl.u-kst onc I lotr-I, Chi-

l.t~() 'JIJ-21
Br11:11ll·:1-.l1·r, I'rouiut iou \,,11., .111

1111.tl 1'rnl\ 1·11lio11 J,1t k I ir I lot• I
~.111 Fr.11w1..,t·o ( 17 211

\'t•\\' Yor], l'uiH·r.,ity\ l)j, iviou ol
Cl·1u·rnl Ed11c:ilio11, 1·cl1!un.d
\\'c1rk•d10p. Iloll-I L.111c.1'>l1 r '\t w
Yori... (I \-~m

vnu-rie.m .\ ..•-.11. of \d, crt ixiui;
•\ ~t'l icicv. .t 111111.d 1'011\'< 'Ii I1011
"it.1tln 11 dto11 ( I• \! I uu] 20

l utcrnut iou.r! H.1dio tx Tl'll'\ ¡,¡011
So<.·il't~',lle'\\ \lll.1k1·r l1111t !11·1111

w ill1 \\ \\1·n·ll I l.u r nu.m. 11••1. I
lioo•.1'\ 1·lt. '1·\\ ) or], 20

'\'.:ition:il ·\cadl'lll\ of 'l'dn ¡,¡011
\rt-. and Seíc..·mT.,, di11111 r. l liltou
I l otc-l. ~ •. ,, ) or], :22

Iutcruation.rl It.dio ~ l'elt•\ ivion
Socictv, o;pi'l i.rl pro¡n h. !1111·11
1·1111. \\ .dd"li \..,(on.1 .::'.7



,...COMMERCIAL
CRITIQUE

Trench, techuiques new
'>tylcs i11raclic1/tv
commercials arc evaluated
h~- induvtrv leaders

The new look
in Iv commercials

T 11E DAYS of the live action carnera
in tv spot production appear to

be numhcrcd! More and more,
major tv advertisers arc using still
photographs and kodachrome trans­
parencies. Art work, graphic design,
typography and abstract drawings
are replacing expensive animation.
Percussion musical themes. with

color designs-new examples of
typography? Look at advertising
circulars, window displays, paper­
back hook jackets. Everywhere, in
every media, advertising men are
using new graphics to attract the
customer, hold his attention-and
sell the product.
Here's where the animation camera

,_,;_'_-~-- ..·_·.-­.: .,""" .•. ;->1· '.

'

¡'-.,, -.'I

i~ ~ -(; <':-'l..
" J··· '·".f.,.

(I) DUPLICATING LIVE ACTION-Goodyear spot shows photo of tires nncl dr;iwing
of tire tracks (2) CAMERA ~lOVE~lENT WITII STILL PHOTOS-Note position of
bankbook at center of screen. Camera zoom indicated holder's reaction (3) N°E)\' CON­
CEPT IN TITLES-Decorative party cake lettering instead of cold, inforural t)1)e

drumbeats and other musical af­
fccts, arc added to narration.

This is the new look in tv spots,
Photos, stills, modern graphics, con­
temporary music combined with
animation camera movements-e­
zooms, pans, dissolves-e-every type
of motion to give these stills and
drawings lif c.

Even the filmed storyboard pre­
scntation looks different in fotoma­
tiorr. Ilcmcmbcr the Goodyear clip
in panel one? The tires arc photo­
graphs hut the tire tracks are drau>
in.gs. In simple fotornution the tires
moved downwnrcl n.•\·ealing tracks.
What could he more gra¡1hic?

The viewer's acceptance of the
visual clements of fotomution is
easy to explain. Take magmdnv.
newspaper and hillhoard advcrtis­
íng, for example. I lavo yon noticed
the extremely clever use of eye­
catching photographs-the ahstract

18

goes to work. Our modern anima­
tion stands photograph all this vi­
sual material on one negative com·
plete with every kind of camera
movement and optical effect.

Using still photos instead of live
action reduces the cost of tv sputs.
Look at panel two, for example: the
scene called for an over-the­
shoulder zoom shot to a. close-up of
the bankbook. In live action, the
set up-1igh t íng, focnss in g and
zoomrng=-would require a half­
hour of studio time with a full
camera crew. In fotomatfon, only
one still \\:US required, and the ani­
mation stand did the zooming, And
the intimate feeling of a dose-up
was never lost.

Speaking of graphics. ](J("Jk at
panel three: instead of using type•
faces for titles to. a jingle, the worcl
"yes" was spelled out in this fos.hion
-annther indication of graphic use

of materials.
T\' viewers are conditioned ta

conternporarg, music. \\!hness th~
;nnazing attendance at h.i·fi shu\~~s'i
the sales of stereo eornponents, the
acceptance of fm stations. Peré't!~~
sion musical themes ·w1ith drur;¡;J,­
beats and visual t>fEectsrinw appcarn'
in tv spots. In fotomation, the ma-u~,
riage between stills and fast níí:XiÍ·
cal beats is obvious. It prm:idcs 1l:i:

quickly paced sound track to whi;~b
the stills can rapidly chrmgc pa(;!~
in perfect synchronízation. Úrj_ i~
slow musical theme can be \i.stral,.
izcd \\'ith slow zoom and pan111n:g
stills coupled \Yilh eameta d5~­
solves.

The time production f>rohh:."tix~
are solved with fotnmatinn, Tt·
spots. presentations and sho'"'-'-S·otim
he produced í11 less than a w~~"
sometimes overnight. How'? 1Bil··
cause the use of stills and arl cub;i;,.
plctely eliminates the need für til"J:if'
eonsurnlng editorial and opt.t~~l
work. Everythü1g is photogra¡th~~I
in a few hours, on an animnti<!)~t
camera aml on one negative n:ri:iteh­
ed tu sound track. Often,. thci '.fir~t
print has the track right nn it,

Finally, the question of cüilSl.!ht-·
obvious cli.rnín;Hion of J'i,'e ~~et1~rl
crews, studio costs, tite ov.~t~I:¡:op~-,
ing of Iíve se-enes, the sa\"Íl1f~s;.~u.
fil;n, editorial and optical p:r~<l:l.t[a'-·
tírm costs, materially ;rcd1mc ~fut
production costs, '*

At. STAHL. pr.e1)-idcut qf .'\ni.míJ.t~f~[
Proc'h1etioüs. lie~''-"f,:t¡>.er' ettrto<ll"lib'!t1
for G;,c.orgt: :\Játhe-\v Aclmns
s-nnUcat.éc{ 19.:34, sfor~m1a11, ..nt.ti'liül·
Hon. for F.:tnm.us, Sh1tlio·s;, T:cr•ry­
hlo!ls Si~müt:grp.~·JJ'l'ofi'on pi¢ltí.f~
cimtlí.ri111ta11--.:~~udd ~~iHt U., ¡,;no··
fü11~ed;Hr•l tv 'M'>~,Jhi J·~~~for i:J)~j
\nu,rican Caitc1.'·f :~~:c"ié.t~._ílJtd ..to.:
dwtc, m.or¢ !'bun l)Q()D tg,\.i;x\i~_·t~ui
e-fü111ü.<:>rciáls.



~QDfü[Q)@W or SUBSTANCE?

l 'irvulnt ion fi:,:11n·s art> t h1·y ....hmlow-, or ....11h....ta11•··· ~
l·:....¡wl'ially i11 t ln- broad1·1ist ti1•ld. lv t h.- 1111c1lwr of n·ad.·r ...
t lu- import aut thi11;: or t lu- i111p11rt:1111•1• 11( t h» ¡;.·uph• who d11 t l . r• .1d11 i:

Think it o\"1•r and y1111 'II....,.,. how ai111l1•-.-. box 1·ar !ii,:11r• •.. r• all~ ar. E..,p,
\\h1•11 you con-i.h-r that i11 all uf .\1111•ri1·11 t her.- rr« 11-.1 ub" 11 :!hnt .J

t/11 t itu uir .:!OllO w ho tiua liz» ~l.i';of all t h-: 11.1t1011.d "I';' Ii hill'"'

·1.dl.\
¡-. I

I ti ' ' I ' •r'
llf l'lllll°"'' :-O:l'<l:\:-\()H ft';Jd11· ••.•prnct ieu llv o•\"••ry om·' \•'ii r. I !'•It I~ 1'11 ¡ •••

with th» purvhu-v 11!' 1i111t• hut about t h i-, "t1ta111 '.2000" th r1 1-. • 1 •
in.l i....put able fuct , Hy evi•ry i11d1•p1•11do•11t •...11n1·y rn.1d1• :"')'e i:'\....:111:
n•;wh!'.., t h ix •• t itn ni« :2000'' with !:fl'Ht1•r 1111p.1<'1, 111or1• • u11-.1-.l• 1 ! '
than a11y ot ln-r publ ieut ion i11 t he iu.lu-t rj.

This is the ~l ·n~T.\:\CE of our me al!•' w .. '"rn pru\ •
beyond the ~ll.\])()\r of a doubt

Spo.N.·soR,. .. ·· .··· ..... ' ' .. '
. ... .. . . . ..... · . . ·.. ' T'HC WCC.KLY ""IACAZINC T\I RADIO ADV[RTISUtS use

555 FIFTH AVE. MU z.sceo NEW YORK 10017



"Hey, why don't
you let me set
you straight.!"

''Wrtat ';:a
your
a ·n·' .'0'..•.·.,.'···'·1··• ~ :':')· :t·1:....·····/·e·······~·,.. •'

·.~·" 11·~

Source: June 1963ARB, Mon.".Sun.. 9 e.m. to .Midrüghi

There's only 01w rule to follow in reaching the total North Florida Sol.1th
Georgia reg fon al market: \VJ XT Television ! From ((tli/ ffngl<£l, thei figm·es.
prove it ... 307<'; more television homes reached outside thP inetro area
... 17\; more inside Jaeksonville itself. .. 42out of thP toJ'>50 b1·efiks ...
but, why go on? 'W.JXT is the only eflieierrt way to huil:d a schedule thut
stands up!

JMZ K0$;d&:ít IL'L.J:.•·FL'.~'RJC!;ft

'PQ'$'T.•fílll! w,~WÉE.it
S·T~T J:Bf<IS •.·:ao:v1"'ro"' i>f
·n•t:~· ·~··A:SM'.1~;Q'i:'·.~Ni.'P'O,$~t ,ócj.f\;N'i!'':.~Ñtt.



ll·~:Rating

SPONSOR I I (

service audit
set ta rol.I early in

McGannon reveals Rating Council plans to
~·1'ftudy audience measurement techniques

lfíiS NABopens annual industry conferences

A:nH I ni th1· Lil nu; wt·\ we' i' t'\·
,ft:¡wctt·d to st.irt i11 t•;nl~ l!J(l-1, 1111-
/Ji"r tlw ~11p1·n rsi1111 of tlu- Hati11t!
:~:1nJ11cil. t ht' ort!a11i1 .•I!inn c.Tt'<It1-clI
fa~, tlw .:\;1tio11al .\s-.oci;1ti1111 of
lli:irnalk;1st~·r-. to do tlu- jnl i.

"fl.n· -.tcp. c:11l111i11ati11~ m.111~
t11011tlts of \\ ork h\ hrnadl'ast inrlus-1 •• •

t'I''< lt·mlt·rs. durnu; whu-h time r.u-I • .
fií;g\sh •.1, l' couu- 1111dcr scn·n· att.u-k

Iii.·..·~..··.:.... l!h\ t•n1111c11t and other!'>. \\as n-­
H·i:tlcd last week hy Don.ild 11. \ le-
p;¡,¡nlfun, C:rnup \\' prcsich-nt. wln:
,h¡:r~'i'O:rn·d ;1~ chairman of tlu: cm111-
dl ;1n(J is: l·hair111.1n of tlu- .:\.\ B rc­
~cKfr('hcnnunitu-r-. Hcportrm; on tht•
Y't"¥-old council's dlorts to more
',tÍ,t;111:100 liro.tdC'<lst t'\lTH!in·s a-.­
'll·é··tnhled in l l.rrt lord. Conn .. for the
~'tíl1~ni11!!fall c:o11ft·n·1H:l' of the'.'\:\ B.
'\k·C.111n1n1 x.r icl all p r r pu r a t o r y
'~vmkwould he compk-tr-d In· th;.

't··1ul ol tlu- ~ r•ar.
I \\'hen the ;1111lit !_!nt•s into .u-tinn.
;~ht•H,1ti11!! Council. it is proposed.
·~·fil lu-conn- ;1 non-profit corpor.t­
Har.1. At tht• 111omt•11t. incnrporu t ion
IS'. h1·i1i!-! held 11p hceam1• Iin.rl nu-m­
h(~.rship has not hec11 decided, Thi·
~,.\H. Hadio .\dn·rtisi11~ B11rca11.
rrlt•Yi'i.iOll Bmc.111 of .\d vcrt i•.inu.
'\;í'timi.d .\s..;oei.1tio11 of F\I Broad­
prr-stet-.. and tlu: Station Hc¡lft•"ic11t.1-
u~r.t•.,; ,\SMldiltin11 will lu- rt>pl'CSl'llt­
c'~tL \\'h1'th1·r the \ssnd.1tion nf '\.1-
lb111;d A1h Nti,c·r..; .nul tlu· \111l'ric.111
\¡¡<¡.¡1:rt·i.1tion of .\dn·rtisi11!! \c;c1wi1·,
,,Jfl h1• í11cl11dcd. i-. nut Yd l-.1111\\n
The I\. .md .\.:\.\ h.n r: .;.1t in 011
H:ttÍH!!C:1H1nc:il s1·ssi011S ª" 11h...1•n1·r ...
.ind knv part icip.rted tn the full1·,t
t''"Nl:tint.. \[cC.rn11011 s.rid .. \11d Ill'

h1wpP'>:tilt·\· w ill dtTidt• !11 IJt.Tllllll'

fi:rn 1ncrnl;eto.; of t lu- hoard. IH't'.lll'l'
··,,1ft.lwut them, it \\011ld limit tlw

f11n·t· ni t lu: rrl ortu prot!r.1111. 'l lu
Crn11p \\ pn·-.id1·11t al,11 11111!-d ln­
thinks t ln- gm 1·rn1111·11t vv oulr] ltk1·
to '>t't' tlu-m p.rrt icip.u« .i-. í ull 11H'11t·
lu-rv. Dc-cixion 011 their p.rrtu-ip.rtion
\\.!' !n lie \\·11rk1•d 1111!.II .1 llll'<'!Íll~
•..dwd1d1·d at "c1•l-.\ 1·1HI.

Tln- indi, id11.dh d1•,ig1wd nu-tho­
dolog: qur-vtionn.un-v. pn-p.m-d I1~
tlw Hating C111111dl gro11p l1t·.1d1·d
I)\· '\BC:\ llngh \1. B1·,·i1Jt., and
'1·11t 011t I.1st \11c;11st. should Ill' rc·­
turru-cl hy tl11· rati11!,! wn·iec' tlu-,
wr-c-k, \kCa1111011 contnnn-cl. Th1•-.1·
q1u·,tinnnairl's. c1111plt'd \\ it h st.uu l­
.ircls .uul criteria ;-.d 11p liy till' co1111-
cil. w i]] 'IT' t' as tlw !Ja,is of th1·
.uulit. \ c:pa or 111;111a~c11w11t t·1111-
vnltunt firm. ,11d1 as Prier: \\ .1!1"1
h1111•w or Ernst & Env.;t. will prnli­
.1lil: d11 the .rct 11.1I ;111dit i11!!. I11· ,,dd
Tlu: .uulit w ill lx- 1•\tc11-.in>. xiun l.rr
to that nf .1 corpor.uiorrv liooJ..-. or
.1 h.111k. and ~ \ B cu11ld 110! m.1i11
!.1i11 ,11c-J1 ,I \d-llp 011 ih O\\II. tl1t
lirn.1dl-.1-.tcr..; w1·n· told.

\lc:C.11111011 x.ud t lu-r.- \\1"1"1' thr1·1·

rca-.1111-; "11' ln11.1dl.1"t1·r, 11111...t .nt
on r.1ti11~ n-Iorru. Fnvt. !t1 k1•1•p !!II\

t'rt11111·11t n11t of ..011r l111-.i11c..,..,..• 111d
out of .11h1•rti-;i11i::. ~1·c1md. tlH'rc' i-,
the ohliu.rt ion of tilt' imlu ...trv tu p11!
ih 11011,t• in orclc-r i11 liuht of "·rin1h
q1w ...tio11' r.r ive cl .it \\.1 ...h in u t •11
lw.1rn1t!' .d1t111! kit·\ ¡,¡1111 .uul r.i
din\ h.1,i1· ..•...1'1·' v.m l...t ic k." Tl1,
lrrn1"•d1'.lllilll!. Ire·1111kd. co11ld le.11!
to luulu-r .ulv. rt i...i111! n·\1 1111n lor
t lu- 111d11-.!r~. \ml third. rl« rt"" t!i.
nhl1t.'..1ti1ll1 !11 tire p11lilic.1' lt1111 ...1·1 •.•

E111plr.1.;i1i11!.! tlw 11t•1·d lnr r• ft r111
\It-( ;,11111011,,lid tilt' nn lu ...trv n111..,1
1 lnrun.it.: ,Ill\ tr.« 1.., t•I Ilic .l!t1!1ulc
'"Tl11.., tnn -.li.111 P·''" ..

'\ \B ¡, l1id1h in l.1,nr. I p.n tm r

'64

f)( I'. \i I) II \I (.\'\\,(l'\
fl till ( "' I I



LEHOY COLLINS
president NAR

ship with RAB on a radio methodol­
ogy study, he also reported. But
there arc good reasons for going
slowly up to this point. "\Ye haven't
Ix-en able to determine if the study
would lead to a method that would
he too expensive for radio to buy."

A meeting of NA B's research com­
mittee is scheduled to take pince
today with BAB officials to work
out the details, or in ~icGannon's
words, to come up with a "more
streamlined" version. In all proba­
bility, NAB will put up $75,000 of
the $200,000 required for the RAB
radio study. However, NAB makes
clear it will contribute the money in
stages, giving it u chance to drop
support if there arc substantial road­
blocks encountered.

111addition to the $:200,000 for the
radio study, a methodology st11dy is
also heiru; planned on network tv,
eosting another quarter-ntillion. The'
latter is being worked out by Con­
tam, the Committee on National
Television Audience~ Icusurenn-nts.
Altogether, a hill of $750,000 to a
million is anticipated as the varinus
studies get ,t?;oing. \1cGan.rnm re­
ported.

22

\Jc:Ga11nu11 repeated his ember
support for the efforts of the Adver­
tising Research Foundation (see
Sl'O:'\SOR, 7 October). He also ex­
pressed satisfaction with the com­
mcndations received by the Rating
Council from Rep. Oren Harris and
others in government.

\Vorking to implement the audit
is another Rating Council arm
headed by Frederick S. Houwink of
\V~JAL-TV, Washington, while an­
other group, led by Simon Goldman
of \VJTN, Jamestown, N.. Y., is de­
vcloping standards and criteria for
the rating services. Working closely
with all committees has been NAB
research vice president .1\lekin A.
Goldberg.

NAB president LeRoy Collins, in
opening the two-day Hartford meet­
ing, first of eight to be held in vari­
ous parts of the country in October
and November, expressed the opin­
ion that the Hating Council effort
"will stand out as a monumental
achievement for broadcasters."

Collins, whose own efforts in the
face of continued industry criticism
from government and public are
drawing increased support and re­
spect, also told broadcasters of the
need to strengthen the Code. Talk­
ing about time standards for com­
mercial messages, which the FCC
wants enforced more rigidly, Collins
said he fully agrees with the need
for quality rather than quantity.
The governor said the indnstrv must...._. .. ,

get to the problem. And mos]. im­
portant, "we must impress upe>rith<'
people 'that they have a stake' hi th<'
Code."

The end product of all lrroátloast­
ing is programing, the NAB presi­
dent continued, Renewing his con­
viction that the NAB should hv
doing sorn.dhing he snggcs.ted, as a
start, a means of exchanging iufor-

L- '--"

mntion 011 prograrns within tln-
NAB.

Collins cmphaslzed that lw wnut­
od to see "NAB as a sttong Pt:.g!;<rni­
zat ion in the vanguard of th<:>si'
hroadcustt'rs who want to advüncl'.0'
Broaelcuster« should he prnnd of
their work, he nddetl.
Turning the tahkssolnt>i.dmt, one

hroadcustcr, Svdnev E. Hn'í1t•s; of
\\'SOH. \\'inds«1r. Cmtn•., e~1lkd for
an NAB inn>stigation of the FCC.

l,~u¡"once and fur all." Byrnes, dur@~ ·
a qt.1estío rt.and .ª.ns,.vcr s.essíon, ""'º.~'" ¡~es
dercd, "Can't we ask the Congr.e~ ,
to set stan <la'iid.s?"
In answering, Collin~ said tlteote:

was a need for reform bt.fl "\vli:~fi'
you talk about the law, you invt:rl'f~'
the whole FCC'' and, as a rns:«Jif;.,
must get considerable suppert' fa:1tlnl
Congress.

Broadcasters are a Jot better 'é>I
ns a result of criticisms th~w d;iJ;~¡'l'
were two years ago, he satd, ·.~.~~
"shouldn't allow criticism to thr·~·
us off."

That go,·ernment was uppern11J~t •··J
in the minds of broadcasters ~~·~
made dear in an address bv L~:e;
Fondren, of KLZ, Denver, vicé pt:a.~
ident of A.FA. Fondren repeatedlitsi .••.
belief that with growlüg restrt!it-·
t · ''A ·1 · · · i·gs·o·· 'I.A' 'J '1ions, .t verttsrrur ·-· .... . . . \:\:O:üll ~ .

u . . • • ~. , ;¡!¡
he a t. irne when there was no ad''~tt~ ".
• . ·1·1 h . di d,] i.l't1smgat a , ..avmg·•·rsappea.re .. u:~•r~
ing many years of harassment •a:n<a;
legislation. ,

Though plans we'tc discussed U~1IID
improve rating services, Joh¡;¡ :~,,, ·n
Blair, head of John Blair ce, t~li
a radio panel in·Hartford dist'Q:Ss·íJll:
"New Techniques in Buying •?['n'.<a:
Selling Hadio Time," that the rntr-
in gs are still being accepted ;fu~·1·1
aic.~c. ie•san. d:. ad'. ·.e.·r.tÍ.er.s.·..·.an.•··.ª.·."'.·.'i·]···I····.m..fe.·~.'.. ~Juntil something better comes alon1«· '

Blair also noted the <~bu:ndánee,,f!i
stati.01.1scompeting for too te\~' ·~.i..,, _.1
vert1sm~ tlol!ars and. the need'. ..n; ,1.~i
developing inforrnatiorr on·. mt:tb-· 1 •
ence age, ineome, occupation ~f:
family head, etc. Using documeüt,.eal
research and one biUfn~ (as in 'f.~)?· I r,
Blair Group Plan), he .is~li~,o~í'.r.,;
vínced him "this WPC üf :sefün.g¡ ~s,,
IT." .

Hohcrt Palmer of Cunnfa1glna:;m t..
\ Ynlslr told the gronp that it Uittis\t
focus 011nationa.l ad,tcrtis.crs·.. f)ifii!~
,•iding.thc.iu more.dat<i~ ad1liüg.1~.ffl"'
moti~n for advertisers, etc. 3,p~c~Fi~
cally, he rccou1¡;¡1cnc'lcd: I?km~.tr~~;
severa I pro1.11:0Uons:\Véfl b!l a.~t'''+x~.JtC.lOC~
building into these prnmotírms ~J!­
pmtrmiÍ.i.cs £or ad,,cr.tis,crs tc.i:'.L'>'t!l.;~­
tlcipate; 1lcv.clo.p.h1gall d.ctalls,. t~t~;..
moílonul sr>ots~ priZ'es·1 iH~~·r}l~1~~ii
gi;vlng t'éíi)rcscil.talh'cs• l)ccc.s.st~@U
n Cót'SS<I rv ÍJ1t(WI'1J~línn. ..r11d ,~r:orl~Jlil~
throt1~]1.tnt>Üin<.lcp<trtnnmts to p.r~t·
s.t•nl a S'fatfom's stor..t to .in:tcr.él!iift~
parlitrs ut agcn.e~·nr .tH~ntI1,~·d.fl"

~ I



~luge warns against 'calcifying' media research structure;

,f\ll!lslowdecries adherence to lip service without commitment

11 .

M...J mv 111·:..-.rvmn IS 011h Oil(' 1111-
..... • portuut f.1(·d i11 tl1t: oh.;t.idt•
¡1t'l'Hrse uf_ 111arkdi111.,!. Crt>at~\ t' .ul­
Vl'rlisi1H.! rs t•q11ally or more import­
~u1t." cautioned Joh11 w. Kl111.!t'.
Llrl'.,;idt•11t and board d1.1in11.111 of
~:lt•tn111wdi.1. in acceptinl..'; The
P1d~t:s "'.\l.111 of tltt· Year" nw.m] in
~t'\\' York List week. I h- warned
hrp.mle;1sters ..not to Lill into tlu­
('ftOr of cnlcífviug tite 111edi.1 re­
ll't1•.irch strnct urc."
lle' said ath-ertisi11!!; cvpeuditures

sl1011lcl lw made "with a more clear­
(('.t1.t idt1a of efficiency." Stntion op­
(~:r;ttot'smust sell time "in the man­
n:t>:r of a mature marketr-r, This i11-
cludes how to "ÍH' the advertisere-
;:rtHIhis agency research which will
~hQ\V him how to move goods and
~'t't'.'ices ,,·ith smaller budgets."

Kluge' said he welcomes the addi­
tf,{\ll of uhf channels ..to allow di­
'il·'énsíficatfrm ami cunntcr-progr.un­
i(IJ~."lle docs not, however. like' tite
!j(@par~1tion of ¡nogrami11~ on am-Im
st.a.tic>:ns. He said operators provid­
i1f:lg th(' public with u "fine service
Ct1l1 onlv gin• ;1 lesser service bv~~' ... "' \..- .
~~tlarating fm from am."

lle advised the elimination of
11

"tl1e juke box operators of the air,
~x:iththeir flossy FCC licenses, and
~Ho\v the public to eventually make
the choice of what hand they pre-

1 frqt,"

"1i:,if•>;t1oplf!-rt>.•woreh0·• l1it

S'v.drwv lloslow; director of The
li)nl~C',cl;;nged at tite luncheon that
111111d1 "good research capahility
•.. throughout the research busi­
.fi<;'~sis going h('gging because lip
ll'~rvice to 'people-research' has still
not g.iven way to couuuitment."

Reslow was referring to the "mis­
t~la'' made h~· buyers ami sellers
oí ~idvertising time ..bv not t.iking
frrH n.dvatltagc of the f~rller, dcepe~
m:ennim~and potential of audience
research ... \\"hat up to now has
~e'enealled "qualitative" research, a
''~D:l!r~cof confusion since it sug-
·~1&1slsthat tite research has quality,
'b'.nt not that the audience is quali­
S;ed..'"

I le said Tln- 11111-.t \\ ,,, • \\ urkune;
HT\' li;1rd .. to h1· ni t lu- ut mo ...t
lwlj> ... i11 the Iorm.rtion of d.n
to-day pro1,!ra111i111!. ,~·lli111!. .111d
h11~·i111..';d1·ei-.icH1S, íullv l'O!l't iou-, uf
tl1t• p11te11ti.d v.rlur- our \\ »rk < .111

h.rve," addi111..'; lie· \\ .1., n·.di-.t1c.dh
cousciou-," uf till' "trulv limih-d roh-
011r work must pcrfmn· ¡1L1~ "

Hoslow o;,tid Iii-.; fir111 ¡., pn11:n·d.
in).! \\ ith a <..>11alit.1!Í\ t' Pn-.011.d
Di.rry t'\(ll'rimc11I for radii 1, Ji.1.,t«I
on " 011t·-d.1~ di.in pn.,011.dl~
plucecl, hut returue-d In 111.1il. 111·
culled tlus "a uuthod of l.!n·,1t prom­
ise for radio .uidicuce n·o,;t·.1rd1 iu
depth.''

Telegrams co11gr.1tul.1tin~ k:l111!t'
011 t lie a \\"a rd were rl'cl'i' ed from
Scnatnrs Dodd 11f Connecticut ami
Keatin!,! and j.ivit-, of .\t•\\ York. f/1>

PAY TV A DANGER
1\1 l Cl
a 11101111poh tud.1\ 111 lrle\1\1011

¡1,n h "mild ht" ¡¡ mo11opoh t 11
i.:r.1H·d 1111d tlu· hill "•·ii::lil ,.f
11\ m.·.111111¡:"di lH·< ome ,, li.ud
rt·al1h ••• If 11.1' h "•·rt· ,,
Tl'lllih . . . ,111d Ííl'l' f\ \\ "'
li111ited 111 tlw 11111111>••r oí ~.••11
mt·n i,eh. 1)11, "011111 In- a
w ,i\ for ¡¡ !!O\ 1·n1111•·111.1{.!1·111'
lo dt•,tro' tlu· \\orlil\ r;r•..11••,1
111nlíu111."

llodo\\. II I\ a d1,tr1"d11

In 111(•mvu 1111d w 01111·11 "lw hu'
[111ul 'dlJ r.ulio ami teln j,1011

lo !H'l'll\l' llw111 of t"\( 111,iH· 111111

icl11lalr1111' dt•\olion lo rnl111i:'
oulv , lo 1111' 1·•d11,i1111 oí .•.
c-r1·ati' itv , 1>ri•l!r.1mi11i:. im.u:,e ...
1·mh, flnihilih [and I :n ailm­
hilih ."

··~H'\OFTllE'tF\H":J In\\ !di ,11 ft ¡r
.rnd Thr- I'ul-« \ ll)fq ..\I 11 f th• ) • u.· ' l r1
Hod1m dir• t tor nf Tl11 I·¡¡, ! .:'..:'.I 1 1 I>• r-. ff\

\I
r \ I> ,,
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ADVERTISERS

Warning on
from NAB,

A xrraucxx 'husiuess and the fed­
eral goYernment agree the time

is ripe for an information-action
campaign to alert the public and
businessmen to the changes being
wrought by automation-and NAB,
the tv networks, and Foote, Cone &
Behling arc already actively in­
volved.
The changes will be so drastic

and extensive that everyone will
have to be informed, according to
\\'illiam H. Baker, Jr., chairman of
the board of the Advertising Coun­
cil, the volunteer public service
communications complex which is
preparing the campaign.
All campaign advertising will be

created by a volunteer task force
at FC&B (New York). No advertis­
ing will be purchased. As in all
Council public service campaigns,
tv and radio broadcasters, news­
papers, magazines, outdoor and
transit advertising companies, and
advertisers themselves, will donate
the necessary time and space to
project the messages to the public.
The effort will reach in four di­

rections to accomplish the task. In
one direction, community leaders
will he alerted to the problem and
asked to survey their own communi­
ties to see what should and can be
done to match available jobs with
trained workers. The campaign will
also focus on some of the outstand­
ing training programs already in­
stalled by companies to meet the
situation. The third arm of the cam­
paign will he a general information
program designed to interest those
whose johs have, or may, become
obsolete to get started on re-train­
ing in a ncerled skill. A special com­
paign will he directed at parents,
high school students, <llldeducators,
to help cut down "drop-outs."
Last month, the Council, through

the cooperation of NAB and the tv
networks, made a beginning 011
phase four hy assisting the govern­
ment in getting nationwide expo-

2G

automati.on
nets,. FC&B

sure of u specinlly prepared mes­
sage by the President, who urged
young Americans to "return to
school".
The campaign felt the first stir­

ring of life in New York last .May
when the Couneil convened a con­
ference of 80 chief executive offi­
cers of the country's biggest em­
ployers of labor, after the Coímei]
had been approached by the \Vbite
House and the Labor Department
and asked to consider the feasibility
of condncting such a prográrrt.
The conference was briefed. on

the automation problem by \V.
\Villard \Virtz, Secretary of Labor.
Charles E. \VUson, former execu­
tive officer of General Electric, and
Charles G. Mortimer, chairman ai1d
chief executive officer of General
Foods, are co-chairmen .of the
Council's Industries Advisory Com­
mittee, which sponsored the con­
ference. The sub-committee in­
eludes Harold Bocsehcnsteín, presi­
dent of Owens-Corning Fiberglas;
John D. Harper, president of the
Aluminum Co. of America, and H.
I. Ilomnes, president of '\iVestem
Electric. Charles E. Corcoran,
Equitable Life Assurance Societf
v.p., will serve as volunteer coor­
dinator. .,

Turn off computer,
cautions print exec
No newspapennan ever sounded
more like a broadcaster than Dr.
Leo Bogart did last weelc .on the
subject of the computer. Bogart,
vice president of marketing 'plan­
ning and research for the lh~rC:auof
Advertising of the .American News­
paper Publishers Assn¿ addressed
his remarks to .the Poot llichatd
Club at its Nc\'í'SPi1pcr\Vee]<Lunch­
eon in Phíladelphín,
Emplmsizing that computers are

only cmnplex \N.orktngfüol,s,Hogt1d
said that it was not necessary to
remind his ':ludfonce that "the co.m-

puter does not make 'dec.isio.11~~
about media or anything else....~i,
will rank or compare media on th!'.!
basis of specified fostruetú:ins, and.
on the bas\s.oflts ability to ~loatifil'ií"·
mctic, Usé logic, distinguish ll~~
from unlike, .and do it all darn £,a~~.
It cannot integrate, .cannot synlh~·
size an experienve in the \\'ªY ti~
human mind can grasp und sha,:ID:lil'
and ifo.v.or an cxpetfoncé a.ll it
once," he reminded,
A computer program for ..tn~dii~

selection. is forced to tre~t ;ill o.cf, i1~l
data as equallr "hard," said Boga.'ii,t .•.,
Thus, "critical comment can lYfil'€lr

be levcHe.d at the eompu.ter, 1'1!1rt
nnly ·at particular n.o.tionsof hem;' t~1
use it" t\lso, he '''atned agáfü~t,£a1
real dang¢r that it tn~rysi111plrp~w"'
petuate sorneof thefolse teasaniO:~i
that occurs when the cost·peri.!fhari;·
sand concept is a1iplj.cd to: ÍU:t:e.<1:;,:
media comparisons .."hr Dr. B:oga~'ii\
opinion, one of the vulnGr.áble ~~­
peets of the ageney compute.11:D:r1º"'
grains is that Utey rest sqt1:.-frolr1~J:J:
tho conci;:iplof audíenee as a sin~l~
unítarv tetm ..''

~re
¡uJ'

'.ffii
fí\'

Lipton again dunkin~
its d0Uar1s into: C:BS;
Lipton Tea liked its adver:t~s:irr~
lineup last year so \\'ell, it is ITI~"

pcating the basic strnteg~'· lt '1vUl
he, according to ptodu.ct l.liali,l'.fg~f
Robert Andersm.i, the strongest ~~
support in the 'hjstot~t of the bt~H;<;l.

Cám¡;>.aigüccJJtots on the e:ont"
bination of t'\xtO fop CBS TV tlilen\tl
-co-sponsorship of the Ell $'uJ,l,~~<1~1
Show For the foll seasau am3..full.
spons<>rshíp of .three cou1ed·}'1"illld!if'
music spcc.ials starring C<JrolBttJ'·
nett. Last season ~liss .Burn~·ttstm~­
red in ]i1l.i.e. ar:itl Catol at Gri:ni1<J:gflt
F-loU and Carol· and Cru11pcu~tif:lieif
Lipton. The 19.63 trio will b;erom1:4f\.,
ed out 12 Nove.mber i\vífü Cn'l!J.tiitJ[tfl'
Jauc. In 196:!, Miss B:oruett \~:il1~~1

an as-.yet-uutitlcd botir~loJ)g.mlls:l~l\1'11
variety sh~~"'iin. the s1rti11g~uidCn:Jt(J}l
t11trd Co1t1pm1:u ,\·U.I he re-t@:foví~ttcf
In the siuJ11ilcr,Jn tJ;te F';;1ll of f~ti.
Lipton \.\'i.U sponsor tl1e tv atla¡l'Íl~·
tion of thtt mrnsio:aJc.o:nmfly11~'1\í~ll
1m1dc·.the Burnett aame, (J¡,1,ce 'MptJ:Qi
a 1lattress.
Lir>t.OnTea. spdkt•si:n;,11J,(jffn~~~,

Fenl.letmlU hl11S~fihn:o.d JI.CW' c('Qltt"
1rtetd·•1ls w·Hh th.€ familinr ''.cb<J.rn.~~"
nf~p·~ice''tlmnro, vú1 ;agieti:C~'Sulli'.~ª1~
Stal1'£ft&'r. Colwe I I & H~1;~;J.es.

•

I"



puts across

Elroadway opening night
;suits advertiser's goals

'B\'f Jl'ST .rhout l'\'l'ry st.mcl.ml 111
· automotive circles. Tlu- I f.m,1·11-

J'.(,1tPhec> Engim·l·ri11g C4'>. of Bm­
ton suhmb Walthrun is a mavorirk
~iitkt>rti.5<'L Ht·lll'ctinu tht> 'a rious
dict..1 sd forth hy \'olkswagc11 uf
Anu-r icn, which it represents as
\'\\' divtributur to -t3 th•alcrs i11

fin• .:\.1'\\ En!!laml states. l l.mscn­
jl.1cPln•e dol's not subscribe to the
t'« rpv-ur t theme tita t 011l' d iseu­
eh.mtrd Detroit executive rnu:1' dc­
sl-rihi•d ,¡-; "that up hill. down hill

k . "coe amavmu-.
'.\ur docs it lwli1•\ e in c:entrali1.1'd

adv1•rtising in that it w.1s 0111·of tite
n•r\ Íl'\\' \'\\. distributors to select

11 it" º''n .id aucncy-ln'.!,alls .\ssoci­
ates, Boston - ami even then. it
ad1•d as the tail that wau!!cd the
dog. \'olkswa!!en n1a~ .it lust get
into rr.itional tr-h-vis ion this Lill. hut
JLmst•n-\(;lC'Plwt'. now spending
g,t:()0.000 a year (most of it hwad­
cast media) h.1s been a T\' .rdver­
ti'>rr since 19.59.

To put across the idea th.it the
hretk is really an American car,
U·.\kP has spared no trouble in
hackiru; "American" prouramin!!.
much of it in the news. public .1f­
foirn and sports fields. ~lore n·cl'nt-
ly. it has been spousorin !! the Cm.1-
di.m Hro.ulcastiut; Corp. s~mlieatl'd
On Stage! series (under the title of
Tite \'olksu..'ar:,c11 Hour in tlw hopes
of gi\ in~ its new car prospects
l profiled at being young hut m,i­

ture, sophisticatcrl and of .1bO\ c­
•tVerage earning pn\\ er) .1 superior
!!r.ackof T\' drama.



AUDIO

Marquee provides bac.k.drop for commercial
Objective of Hansen-Macf'hee \V~1$fo tnmsport the 'fe,~·crand
impart a sense of immediacy to the cnrmnereial ..Shots of the
theater marquee (right) were used In background da rear­
screen projection to tie in closely with the program

VIDEO
Tight pall across marquee 011

rear projection

DISSOL\'E to man's lrir haw/
i11 iacket pocket; hand druu;»
011t cigarette pack & matches

ACTOH. A flips cruuiplrd ciga­
rettc pack into street; it lands
next to Y\\' liubrtn: 011 car;
TH l'CK to follo u: action of
uack, HOLD TICllT on vw
hubcap

Cl1T to right Iuuu! side of car

CUT to CLT sunrooj ; hold lmei­
ly, then dolly in to TCU sun­
roof

CUT TO sulr of car; dolly Íll

quickly to door handle, then
iritrrior dashboanl & uihcr!

CUT to ~ [rout t'iew of car.
Truck to head-on shot, slightly
closrr-up

CLTT to side shot

CUT to f ront shot

ClTT hack to sul« shot

DIS~OL\'E to left Iuuu! hold­
int: ciuarctte. 011 Clll', hand
turns so thut 11u111 scrms to look
at uatch, still holding butt

l l and f{i¡¡s lwlf-s111okcd Inüt into
strcrt ; it to» lauds hu h11f)('a¡>

Fast out-oi-iorus pun to 1111-

nlurc: cut to camera 2 mieluau
011 .hhocat1· 1111irq111·1', rear prn

28

Street noises SFX over, theatre erowd
voices, low

ACTOH A: Tnne for a smoke before
the show?

ACTOH B: Just about.

"Ilnre for a smoke b:e;f:Orethe sb11.11t'7;
looking maehlne .. Th'is is .ii rrn:w 11:ne1,! , I

ACTOH A: Say (l>l'FFI;\C O:\'
BUTT) you know, I'll bet they're
terr ifie as a townear, Thus, when "1BZ-TV <llJProadhe!l,

it to buy into OpeHin.g Night o:/j;
Broadway one-shot presenNttlOí~;
( SPOXSOII, .3 August 19'63)' expJah:I·~
ing that the premiere offerín;¡
would be nbout the contro\'ers'Í'tit:
Sacco & Vanzetti Trial of 1920~2~,,
ad manager John C. Dowd becn1u.~1'
in his own words, "efü)fíl)QlJsly i'.(1"'
trigued." This, despite Hanset\,·
\lacPhee's well-known disdain af
participating sponsorship. (Ex­
plains Dowd: "just think of ,..,J1~ttlii.,
back-to-back deodorant spot C'ol(J:&t
do to the image of V\Y as a sen$i'•
Irle, thiukins; man's crrr!")
The play would surely dnt\\:

lnrge audiences, stirring up .allsort;s;
of unpleasant reactions (see b0:~1
page 29), hut how to ,,·ork: ;t \\'.;.!'.};
around its self-imposed bun agai1)'¡S't
shared spots?

\Vestioghouse had the .answer,
and Ingalls spelled it out. The s.li.oxs:
would have 110 <>pc11ing spqns{}r
hillboartls ("this show ís l>eitljg
brought to you by A, B, C. D .ai:1tl
E ... and later on h~· F'. G, H arrd
I") and the OlJ('I1ii1g s11nt would he
kept sepnrutc- from the other <\rí~
uouncerncnts hy a foll first ¡1ct.

To Ingalls fell the task of nlli'.t~
it and, recalls v.p. ami partnt'r ,s·.
Joseph lfoffman. "cnmirrg np •\\.'ftlr
sornethiru; diff~'l'('nt.'' \Yhat Hüít­
man didn't sav, lmt which ·set'flj!.':'~t
olrvious to 1rn1n~·in Ho,<.;tnu ad!.:.1er­
tising circlos who saw tlw s.hmv k1;st
,\'londay night ( 14 Oetobc·r} ''"'US•
that hy lwi\1~ first aud <1h>U!»\\>[~~,.
\\"<tgen ap1warcd tn ht• ''spcmsorht~('
tlrr- wlrole sheh<1ng.

It. \\'t)s just as \~'dit11.n.t n<:>hndy

ACTOH B: Fine looking machiue, too.

ACTOR A: This is a new one . • .
I think.

ACTOR B: What makes you think so?

ACTOH A: Sunroof. I think last year's
used to be leatherette, or something. I,

ACTOR B: Mmm, I don't know ...
but this isn't the same steering wheel
as last year's.

ACTOH A: Iluh ... I think you're
right. Mine has a horn ring ...

ACTOH B: How long have vnu had
your Folks-Wagqin?

ACTOH A: Oh, 'bout fh e ~ears 110\\·,

r think.

ACTOH B: Like it?

ACTOH A: Like it's one of the family.

ACTOH B: Louk any different from
this one?

ACTOB A: Yeh, but I'll be darned if
I can tell ynu how.

ACTOB H: lk~·, what time have yo~1
got?

ACTOH A: \\'hnnps, 7::30.

ACTOH B: C'mon, let\ get the slww
on the road.

SOFXD: footfalls n·ecding



;l d:P'!l'f ~now ... but this isn't the same steering wheel
.'II; long h•aveyou ha.d your Folks-Wa.ggin? ... like it?

liotlwrl'd to spl'll it 011t: tln- \ ·\ \
'>JWH was tlw 0111~ ta1wcl t"llllllll!'r­
t.·i.11 i11 a '' clkr of 1111t-•.•11-crn.11al
fihu1·d ;11111111111t·e111t•11h.

II o\\ to fi II th ís $1.::!00 'pot!
Cop)writl'r H.1~ \\ºcld1 ,11ggt•,tccl
<i11111bti11g th« sdting ol tlu- uctual
l~roadwa~ op1•ni11g "to tic• u11rsc•h-cs
tirn1k to that night's offcri11t?;11n till'
~ta•'c: a11d 011 'rv.: Tlic first draft..,,
of the script was written 011 tlu­
haek of au old c·11n·lopt'.
Tht• aCt'lll'\ hin«] :'\e•\\ York pho­

ln!.!;raplH'r .-Ú.111 \\ºi11sto11 to shoot
ni~ht-ti1m· P\tcriors of till' .\~T.\
'flwatn'-hdor!' and after tite· pres­
t-nt 111arq1wl' was wt in t~ ¡w. Tlu-«­
-shots wr-n- then put into slich·s for
nw in n·ar-,1..n·1·11 projection. Oh­
fr'rti\·l': to transport tlu- YÍl'\H'r t11

Xew York to imp.irt a srnsl' of im-
11wcliaey to tlil' commercial \\'t•ld1
nrstinct ívelv knew \\'011 Id he miss­
ing in tlw other spots.

The two actors used w1·n· off­
eanwra. onlv the hands .uu] wrist..
of 1111cof th.em would sh!lw 011 tlu­
Sl'rt't'll. The .u-tua l focal point of
tlu- couuncrr-i.il \\.¡..¡ tlu- m-w º().J

\'\\'-and tlil' improvc111t•11h only
the sharpl'st-e~ 1·d ·Jmg· owner
would spot. (See script. ho x tlti"
.md pn·n·di11g page).

Crcat 1•111pltasis was put i11 the
copy on the uncertuiutv .1s1wct uf
whvtlu-r this w,1-; a diff1•n•nt·louk­
ínU; car from t•arlin mmlels; this.
t>\plains ad m.m.un-r Joh11 Dowel.
i-s 01w of \'\\'"s hit?; :-.tics points:
non-obsolescence combined "itli
chrrahility. So iu lor m.i] was thl' t.ip­
i11g th;1t script t>ditin!.! \\ .1s dmw
hct\\"Ct'll taped t.1!...1·.... _,,,

s;l?QRSOR ::? I oCI mn R 1963

"Like one of the family ... (this one may
be different) but I'll be darned if I can tell

"Whoops, 7:30 ... C'mon let's
get the show on the road

No morning after blues at WBZ-TV

E '\U 1·11H\ .rt \\'BZ-T\' 't1•cl1·d th1·m-.1·hc' for tl11 w orvt
hdon• O¡ll'11i11!.:,Xi!.!.lil 011 Hromlu:11y .un-cl .1110!!1< 1 ¡J11•.•1

murn-ui \ Ít'\\ of t ln: cit\\ 11111-.t\t'll\ll!\ 1· c1111rt t ¡.•.,. tl11

lo11t?;-\.!llllt'hut li.1rdl~ -forl,!ott1·11S.te(·o tx \º.1111:dt1 tri ii ,.¡
I~)20-21. Teh-pluuu- S\\ itchho.ml opn.tto1' \\ 1w n1.·d In
n•t•t•i\ 1• evcu t ln- 111o~t v itnpi-r.tt iv e· e.di ..• \\ 1tl1 t .d111 .11111

cool politeness.
But b~ the 11111rni11c.ifkr. a~cmt• of rclid w.r-, r1·1 nnkd

liy xtut ion ma11;tgc11w11t. 0111~· :21 1wg,d1\1' e.di' \\1 r•·
rl't'l'in·d to 91 positiv« or crn11111t•11d111~!lH''""1cc·~. .uu]
fln· callt·r~ l'\"l'll pointr«l unt ho« "i11forn1.tli\ , ... t lu: -.l1tm
turucxl 011t tn lx-. It \\,JS a I.rr en from t lu- honlt't°-. 11t ,¡
stirred up hy ~BC-T\º t\\1l ~c·.ir'.1co w l« 11 lkl,!111.dd
Hosl' ami llolu-rt Al.m \11rtli11r put un tlu-ir tw o-p.un-r
011 tite s.unc trial.

Even tlw Bostou pn·~, n.1, J...i11d1·r. tlu-, 111111· Tlw
C:/11/w\. Pcrn Sh.1i11 1:.tll1·d Till' .\ch orat « ".i l)1-.111!d1dh
runndeel. thm11,::litfully-wrilt1·11. c\q11i-.itd' .1ctnl p1r•"111.d
dra111.1 that 'truck cmotion.rl vp.rrks." 111-. 1.nll1 .11..'.ll•
clr.nu.t «riti« J\:c\ in h:1·ll~. ,,I\\ t lu- t.apnl ,Jim\ \lo11d ..1\
altt'r11ou11. lle" to '\1°\\ ) or], l•l Ltlt h t ln- .tt 111d Hro.ul
wa\ pl.t~. lo11ml the T\' \ «rviou imu h lwt11 r tor tli•· 111
tim.1t·~ ii nlfcrc•d. 011h t lu- lit ruld'< Yrt lurr l1dmL.:1· h1 Id
litru to tl1t· lh.il1111111 P.irh Line. ht' lnrnnl 11 t lu- w r : vt

pwn· ol p111J... ,., n foi-,ti-d 1111 ¡}¡,. \111n1t .111 p11lil1l
tlil' \\ or-t t~ ¡w of Cn11111111111...t prnp.1~.111d 1 ·· Hut lw I .HI
In crndt•,, tlu- 1111i1111tmc.uu l .u l111c: \\.I'· n11hLmd11n!'.

Tl11• 1110,t i11t1·rt·o,l111~ re.u t ron \\,p, tli..!1 ni , II .11h, r t i-,
inu t'\t't.'1111\ t' \\Ito pn111kd rn1i tit.it ui.mv pn1pl~ lw d
t.dk1·d ti1 .1Íl1 r t lu- ...li.m t'nt11pl.1t111 d ni 1h 11 1tl!ih 1p
p.1r1·11tl~ tlu-r« .m- ,¡¡II !no 111111\ d1,lr.H t u 11'· !.!• 111..: 1 11 m
tite ,1\1•r,1!.!1' l° ~ h1111..., l1nld In kt·• p \ 11\\er ill 1111011
ri\ c•kd lo tl11• t111\ '' nr-u !.•r J.-)4) 111111111•' \\ 1r!1 • I h 1
f1•\\ •..1.itio11 lire .1J..., Ill 111l\\t'•'il Iii- "·'' <j l• ,¡1 n• I
w lu-tlu-r "tite puhlu- n .ilh w.urt-, h-1 1· l \ 'Iii!. ,-,1111 •

th.it li.ul \II'\\ I ,, lo /11/t/ ln1 ,,., 111..: t ¡,, ¡ p II ll fl • \
111i!.d1t)u\ 1· Ii 1d 1,...,..,tr ouhl.: t n1H1·11!r drn.;: ·•11 d ,1 \\ fl"



ADVERTISERS

Negroes 'star'
as ads geared
to new role
The Negro community has been
staging a "Mareh on Madison Aven­
ue," issuing a call for integration
into the tv commercial talent com­
munity. It would seem that de­
mancls made this summer by the
Congress of Racial Equality to
Lever Bros., Colgate-Palmolive,
and P&G fell on sympathetic ears
because the fall crop of commer­
cials includes many Negro models.
Besides the CORE discussions with
advertisers, pressure is being ex­
erted by the NAACP, which is ap­
proaehing employers and unions
in film production, agencies, broad­
casters, and labor groups. Negro
athletes and musicians have long
been used in some sponsors' com­
mercials, and Negro models have
always been used to advertise prod­
ucts specifically aimed at Negroes.
What is new is the use of Negro
models to advertise products with
national appeal, as exemplified by
these story boards monitored in
New York by Radio TV Reports.

Gilbert's 9-mo. sales
top any entire year
A. C. Gilbert reports its toy sales
for the nine-month period ending
30 September already exceed total
toy sales for any previous year in
the history of the company. Jn
addition, orders for the month of
August ran 385% ahead of the same
month last year and established a
new monthly high for Gilbert.
Benjamin F . Moats, Jr., marketing
and sales vice president, termed
this most significant in view of
the "generally recognized late buy­
ing pattern established by whole­
salers through on t the industry this
year.

Gillwrt repackaged its entire toy
line for 1963, while offering the
largest line in its 5·l-ycar history.
Moats attributes the sales surge to
the new toys and their new pack-

30

St Louis Cards' 1ielder George Altman pitches bowH'hg baJI and PH!:ette blañes {Maiten~:

~-~.--~·~~.~~~~--~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~-.,

Three pretty little girls discuss Soaky shampnn tQys (Bates) on '1Capta:ih Kafigcaro.ni1

Negro family is interviewed by Jack Lescnulle in Central Park fQr Fab ad (Bate§.)1

All (SSC&B) features Negro housewife in one of the first inte.grated co.mm.ert"i'a'.l'Si

ages, plus early favorable dealer
and consumer reaction wherever
the products were on display. An­
other sales-building factor, he said,
was the "Toy Safari," a traveling
toy showroom and show that cov­
ered 44 major markets and proved
instrumental in opening up a large
number of new accounts.

20o/o ~<1iuin science set nsarleet

Commentinp; on sliarc-of-markct,
~loat said Gilbert has chalked up a
:20% gain in its market share of
science sets and now holds first
place in dollar volume in the minia·
ture road racing Held within its
Antornma brand. I le noted that re­
orders Ior the 1963 tovs are sub-. . .
stantial and .growing in volume, as
contrasted with a dearth of reorders
in 1962 during the corrcsponelíng
pr-riod.

NEWS NOTES

Research Inb-on-wheelsa A costo1)1;"
built, traveling ad\1crtish1g labor~-,
tory operating fn Hamburg, Ger­
many is the fhst of its kírrd in Eur­
ope's cornnron market. Owned b~•.
Universal ~.Iarkcf Research (whiieh
has opened new offices in ~t::\\é
York at 400 Park Ave.), the n1obifo
nnit is equipped to conduct lflsts;
on television, ·radio and print COJ'>~r
and on product. package and taste
reaction. Mnrking Unh·crsnl's fifü;;t
step in cverseas cspansion, the urtrt
is now nndertaking .its first assi~n'."
metrts fnr an American and an E.n,g;
lish, advertising agc:ncy. UÑHl rn:Q•
lrile la:horatorics arr cquipp('d fQt:"
mnvic projection, raundtahlcs, and
havo tlre facilities foy ·1110nntrrrg·
p:mcl dbe.ussíous.
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Washing·ton D.C. is our local beat.
NC'tworl.. newv progr.im'i. from \\',1 •..hmcton í11w J'- th1 ~ .Hf', 1_.in·1CO\ t•r ,]'I the •lnrio ~

that .ifh'Ci parucul,ir <.l.ll1'<.Our \\'.i~h1ngton Hun-au c.m B ff Roht rh C1rf (of, m.,11"1

and Norris Brock file r.1d10 and TV reports (1.ldy to our <.1.111on'> nn matt rs ni .Ht .1

importance lhC'yreh.Hl..f'dhymoreth.in20ot\\J,hn1 !nn'''°P'P 1J 1 Ír•rxrt·

r-rs, the' bureau men of Tl\H Llfl and IO~Tl '\.! Thu-, \\l' ¡Hl ilw >H>rld mn't ompor-

1.:inl news Cit) to our Jud ence<. \\'t• hJ\C' done <o.on J íu l urn h1''' 'nu l 1

\\'t> beheve thar group opNl'Orr~ 1"rd force on br ad­
c~~t1ng--c.ln oner unique ..-rvocl"s to the e mmun11 es rhe r
SIJilOn$ serve A~ .11d vosoon ol 1' me lncorporA'ed T me­
l•h.• Bro~dc.HI •~ e•p('C1~lty grJt fed to b<"a l." to d<> 'er
those scrvrce s m thl.' are~ of ne"1 Jnd pu· e ~f"A r~



Kraft (Canada) in 2-year commercials pact

II --~- __ --- •••••••••• -

T. P. Quinn, Canadian advertising manager of Kraft Foods, Ltd .., is
shown signing a 104-week contract for the production of six eornmercials
a week with the video tape division of Robert. Lawrence Product.ions
(Canada). With him are (l. to r.) Mel Gunton, pruducer, Needham, Louis
& Brorby, Canada, Kraft's Canadian agency; Bruce Mcl.ean, NL&.Bac-
count supr.; Peter Elliott, executive producer, RLP video tape division

Maxwell House buys six: The Cen­
eral Foods Corp. division placed an
order, via Benton & Bowles, f01·
sponsorship in six NBC TV pro­
grams during October and Novem­
ber. Other new business at NBC
TV includes the signing of Brown
& Williamson Tobacco for sponsor­
ship of two post-season Footbul]
classics, the Sugar Bowl on l Janu­
ary and the Senior Bowl on 4 Janu­
ary. B&\\', with ~~sponsorship, will
feature Viceroy cigarettes and Sir
Walter Raleigh smoking tohaceo,
Company has been a sponsor of the
howl games for the past several
years. At ABC TV, business came
in From Kitchens of Sara Lec for
sponsorship of ]i111111y Dca11 Show,
lfr<'aki11g Point; Hon Cochran with
the News, and Cha1111i11g during
December. Com mercials foatmc
theme "\\'ho <'lsc hut Sara L(·c·
would you kt do your holiday bak­
ing?" Hcminuton Rand Division of
Sperry Hanel Corp has purchased
additional sponsorship of the Jin:',
two-hour lcrn¡ Leu-is Show on ¡\BC
TY for its portable· typewriter divi­
sion. HB had previously sch1•<lnlcd
an advertising campaign for its dec­
tr ie shavers on the Lewis show.

Falstaff finances bullish: The best
sumrncr season in Falstaff Brew­
íi1g's history resulted from record­
breaking sales in the third quarter.
Volume for the three months
totaled 1,575,000 barrels. Thin}
quarter net sales reached a new
high of $37,816,207, up more than
$.'3 million from the 196:2 qnartcl'
net of $34,793,448. Net income was
$2,119,904, compared with $1,913,-
298 for the same period a year ago.
PC'r share earnings were 96 cents,
against 1962's 87 cents per share.
For the first nine months, net sales
were $110,703,858, as compared
with $96,237,753 in 196:2's compar­
ublc period. Earnings reached $.),-
006,4.59, in comparison with $4,770,-
2:30 last year and per .slrare earnings
for the period were $:126, against
$2. 16 for 1962. Falstaff, by the way,
has broken off merger talks with
Liclnunn Brcwt'ri(1s, On other fi­
nancial fronts, Helene Curtis In­
dustries reported highc1· second
quarter sales and earnings ecnrr­
pared with the- prccc•ding quarter;
For the.' three rnch1ths eudc"d 31 An­
gust, sales incrensl1d to $ l8,26S,72.:?.'
from $17,288,98:1 for the prt'C·cdifig
quarter. Net earnings Wt'TC ~567,-

361,, rxr 27 ecf1Ls <l ~iu1tep··eaibt~·i:ti~d
\1Vith$~06,2~4· ·or 14 c¢flJs ·n sh~ft;w.,
Hoth períoctsi,.ho\VeMetJ¡\'.\'e·IfCr~~rtr
tlrnn ··.·fast .··yc;1r.... Compa1i:y~s. n~~ft
wrinkle lotfonr is e.x;.pect:edtel f~ .iu:t;r,r,
test rn~rrk~t oc~f 1nc:1í1th.

Deu g Hnns suffer FTC crili~il,l)i!lfil'.i.\
Complaint .has gnne out a.~uJ!(l_~
"OJ.Jtg1;fl'' eemmercials, and. t·\wai
cowsent acti011s c.JJdecl tr0111blcs;iflf
Ph ·1·.. . . · ]·· ·p·· ··1' ""\,I· . ·J•' 'U<u. e'sCJl"ClOgl • ·.'·9n(;s tase:thle··
cmmmer~íals, .. mid··...~1a\1ertisi'.~g..'f~y
three uflmp.erial 11.efa.mpag0:C~,rp;~~
elahmátcly named drug prep:a.r1aJi~
• · · ••.A. ) · .1 · l· •o ·1·. . . in•Y1_tum s: ./x.Ct.)1:~U••o ,i.fC..a.inpn gn.,. · n:r'fJ:t1;~

k l ·· · ·ii) ¡·· .·· ·· · ·· '' d. ·«a• nMu s10n ".e fil11l'>ng0,,. · an: <jt1~t-
lrrirnr Li1 FrHn.ce/' FT:C :s~1ys.l·11ID.!i?:a­
can Hmne Prtrducts' tv t"hlírn~:£cfilil
''Ontgrd1t a.r.e ttln 'far m:i.t, 11ec~rr1~
the prodJ.J.cJ wvflJnnt mrre ln.g:rn~"!l
tnerrn.ils '~dthtlL1t·<1th.er troatmcrnt m~,
vicvit<'.tS ;1ré m,;;i:~lé;to b:dieve ..Fro
savs the 30~ven:r~oldtrade n\a.meJ;f~
seÍf :is cleceÍitivei •. fa~.it the n:r,~~~ill
keep íJ if ·full .tUs.claímer of t.L1~
p¡,)(h.ict's alleged "'nut-gr.nlY..h.1gi;n ~~·
feets <lt1t,»»1elenr ín the 1ndv.e.rtisln:,J:
In the t'01ls.ents, xvhich d()11't ta?rr
udmissim1 nf gniH, Chesehtolt'gl::i:'­
Pond's was ordererl to: drop t't :n.m
other ad claims that its "i.!:u:.s:dín~
does marvels in the trcntn:rcllt n£
¢tüs, b11r11s,ete, Irnperinl llcil<tJJ1,...
pago lms to <l.ro¡i ~hlírns that r~
products rcli(:•ve ,·nl'.ioos bt<mchttIÍ
and nervons ms.

NICK e. TA.KTOX to pu h ]te relat'ítt;}!l1t~
and ndvcrtis.ing. dlrecter nf Chit~
Oíl & Hcfining Corp.

H. H. Bii;l':.'I!ióíCJ' ft> di.r.cctm :~
spe.cüd nml'kcting ¡:m.>grn1üi.s ttf Olttí
•'.\lntliic/;()IJ cl1emic<1l Cür¡}..? ~1tl:d
GEORGE \\'. RAHING ro (.1n·epf~)j'f11
market planning of rho fin11'.S: \V'tn..,
chester-\\'t•stern Divisicn,

\\'ILL! A;q 1. líoov1~,. ul. to )!;fl~IJ@'Hi<t!

sak'.Smana~or for the n. J;i.' Gtrn~T­
rirh Co. 's, hui Icling; p:ntdr.rct,i:; a.e·;.
p;irtnW1U. Ide vvas. fnr111:eJ'
n1iu1•lge1' Ior th!}Hiií'teH l)ívi~llifíl'ti
1\llícd Che1t1k•nl :C.otp,

[m 1~ •.A..Hr.t~:\1,sc11h)r ,·i~'~Jl1t:,Al'i·
dent of .'.\lacv.:s in Nrnx Y'<.J.rli: ~t11tíf:
\li;;u:1x 15. :v:vt'1n.1n\ v·iut.•1¡Jr'cs1llc1~11t,~
1>f .( . .J. Ne~vh·@rrt. tn the· U:~~aitl~f
di t'c.ct.<>ts df the ~.((lc{;"sP1~(j1Jl~>ti'@1~'I;Ji..,
,·.is'ib11.of N<1tiü511;Jl B<:·t~in'}..t:t'J'·elrt®!'1'\~
A'5!sll.
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"MONEY-MAKER'!
BRINGS YOU

APPLICABLE TO ALL TYPES OF ACCOUNTS AND Hl.GHLIGHTING EVER;f
IMPORTANT CONSUMER SELLl.NG SLANT!

FRESH NEW SOUNDS THAT RING OUT THE NAMES OF TH"E PPl'O:DUCT5
AND SERVICES IN YOUR TRADING AREA!

PRODUCED AND RECORDED AS YOU WANTED THEM- l5-SEC. cn2;EN~·
INGS, 5-SEC. TAGS AND NO MUSICA.L PADS IN BETWEEN.!

350 BRAND NEW LYRICS!

350 DIFFERENT PIECES OF MUSIC!

A~ 8
...

.• ' ' ., .., .· ~'·..··.-.. . . ....··...······.·.·.·..··' _----...!·· ,.-•'"··:"':_-··"·_,: ·---::···:·,MÍ. t<1~rkiJ_: ~





The '1MONEV-MAKERº Commercial Library
Radi!J- -¡;;:fAf-S:alw P~

""Created and produced by radio-minded management to meet the need for an ·aU..new, com"·
plete, high-quality commercial library for attracting new businessand enbancing;statitl'nim¡g,ft•

Ui' AOfllTllJN Ttl THE F;M'Dfil¡I JJEM~.Ul\J'!ftí rteRErN, THe ~:¡u;up¡1et:~Mff~~:a;í';L]fl~:attl;t:t;Q
·.·.···· ..~· ·· ··.·· ··.. ·.·.· ·.· ·· ·.·".·.· ··.o··.··· r·.·.·W ··· ··.m•.•··. • .·.·.·•··.·.. ·.··.·.···EW·.·•.•·· ··.·.• ·. ·.·..v···..·.·o·.··.··""···..·.·~ :tJ.·.•· ·..··.··.·.·..•.. ···.·•··.·.·•.• ·.· ·.·..·..·..r:••••G[.' r:t·.e'·v.nu· ·1·urr: [! •.'[[A·. ·l'M ' ii\[[ M '. ·t Dl:H'N"I .,,,.·1·' lJ, ·l\•1'1\\.e.- ,_,,~a '.,1:-U;,_' __fl[. ,f"j, _,,--, tfc,·,_'_Jz1;.~:-~n; - '•'1-, -,,{ f~·n>~·U" .>~ _;'_,·..:.~'J M,;U-~:j
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C·O.:M:MERClAt IN~SERTS
,,. - ---- - ., -- . ---~----., -- --

·e·.·..··.·········.o··. ····M·.·.·.·· ·.···M······· ·E··.··.··.·n.·.·.···.·c·e ..·1 •..A.··.··L....p··..·..·..u·. ·N··· ·.·· .•. · .•....e· ····.·1,·u· ·..·..A····..·..···r· .. ·o··.····.·· R .•...··s· ··..·..' ,, •. ' •• .. .. . ' '. ·'' ' .,,. '' '
••. ;''. + :.·i, ,¡ '< '·.::' ',,,, .:':: ..··.<'.~~:

> - - '~'''' ,._,,,._ .. -• • ·-~-.•.,·-··"''''' ·,~·..'--·,<•rn· '-'--''•·,,.,fo.~,, O>;- ,·,-.',"~--'- ,,_,,, ..• , .'- • ~

INS:TRU:M~E~N:TAL BA;CK'GR)DUN:os: fD,R SO,FT¡
ANN¡OUN.CE~MENTS ~~;,~

~· "''" .' ,,..~..,. . "'-' ~-~~-..•... '

M·. O,.s<t~AL ,M¡\ OJO' D ·1N:S'·.\TRU~'E,~1:TA''.',LS:~e
._. - ,',-_,4'',,, > ~~k'''·•C• ,,.',;',','.',y_·.",.'•·~"'; .' ,,,,··'·,,-'·,,," '· ·.", ...:',,, -"'':1:~,,k .'~l'-~.\,;;;:•""_,2 h'
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~I

h
"

11 ~·m

And for your production department A NEW, PRACTICAL, EAsv..ro ..u E
PRODUCTION CATALOG FOR INSTANTLY LOCATING ANY CUT IN THE
LIBRARY. WILL SAVE HOURS AND HOURS OF PRODUCTION T~ME IN PUT..
TING TOGETHER STATIQN..MADE SPOT ANNOUNCEMENTS~

Commercial Recording Corporation • 3104 Maple Avenue • DaU 19, Texas
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11K&E plans to boycott
non-code- . -. . . .. - - ·.·-· - r/tv stations

I···.1·."-·'"·P' « En.ii \111n is pn-p.m-cl to
. . " hoycott. .111~'l1roadeai.ti11!.! st af ion
t\hid1 docs11'1 adll<'w tn tilt' N.\B
üf' an 1•q11i\a lr-u t ('ode couccn ti II\!
1t?<1f' of t·o11111wrcials.
The act·m·y 111ade its st.uul know 11

la1<t\\n ·k. I11 tlu- fac<' of i111¡w11d in\!
VCC .u't ion to cont rol m er-c11111111t·r­

d.tli.1:atio11, "'~E. ce11l'rally ranked
.\~ OIH' of t lu- :!O hig\!<'Sl a).!l'llt.'Í<'S
dti1nt•sli('ally. lwga11 a11 iutr-usivo i11-
\'t•stigatio11 last April to dl'lcrn1i11<'
hnw it 111iµlit assist tlu• hroudcast
indnstry in t•;nryiu~ out a poliey of
-.cH-n.•1.!11lation. Tho top 50 tclevi­
'!i.Ínn markets uml the top 2;) radio
lüa.rk<'ls were examined to deter­
i).1i.\1<~tho stutious s11hs('rihing to ex­
it;'Jh1c eodes. "Based on tite results
of this study. K&E feds it is practi­
cal, s11hj1•et to individual clicut
•tttrc1•1111'nt,to support the hroa<kast
industr~ ·s. dforts .rt sclf-r euulation

h~ n111fi11i11c it' punh.r-«- •• i11 1111
l>roadt'ai.t 11wdi11111 to -.t.llio11-. vnl »
snihi11\! to tlu- ' \ B or t'lfllÍ\ .d1·11I
n1de. or to ..•t.itio11' '' ltil'l1 1·11fon 1·

r-quiv.rlcn¡ r nh-s witlunu .u-tu.rllv
\11hscr ib i11\!..,

~o idle tlm·at, J.\:c11~011 & Ed.­
liardt's action l'1111ld ha\t' erippli11t!
c·c·o110111ie l'lf<"ets 1111c-rr.iut st.rt ionv.
Tlu- a!.!<'lll'~ spends about half of it-.
$SO million a111111al clonu-s t Í(' liilli11c'
in hroad('ast and li •..ts amone ih di-
1·11ts such adi\ 1• radio ami I\ 11,1·r,
as Ford Xlotor Co. (corporate ad­
n·rtisill\! awl l .iucolu-Vlr-rcurv divi­
sions }: SIH'll Oil ( puhli« n-lutiou-,
advert ixing }: Ed\\'ard D.dtou ( \IC'l­
rccnl, et e.}: Isodi1w Ph.muucnl.
Pabst Br<'\\ ing: lkc·C'ha111 Prod11ch.
H. T. French: '\atio11al Bis<·11il Co.:
lf. S. Plvwood.

\\'hile K&E w on': 111.1kt· a11y
c·lian!.!t'S i11 liroadcast 1111~s w ithou:

Color aid for agencies and advertisers

:-
(,I

~~11

•

'l'11k~o Shíh:tur11 Electric C11. (Tovhiha] ha.~ hrtroduced 11 new tvpe nf
eolor vompntc.>r which UM!.~ '(Jeetro¡1hotonwtr~ ami electronic computa­
t:ion t.ll fl.rint l'ülOr mensuremcnt-, nn ta¡w in two minut ev, Heportedlv
:c»a1rahlt• of di!ilb1,iturd11·d IOQ million díffen•nl colors. the machine nffrr,
n'l'.t'fl'li'i hi itn¡1ro,·c cnlur print in it ami plmtncrnph», 111111 lo crcnt t• n<'"
l'íJl.(lt\I Í•lr mnnnfucturcd productv, Price: $40,000 \FOB j.1p.rn\

l Ji, 111 .q1pro\ .ii Hf !111

.rltr-r u.it r, •' '1 lwd11l• 1 '• 11 I ii \~

Ii'\ II'\\ uu; -r-« p11r1 111 4 l., 1). 11
lnr • ,t< 11nf 1h 1 111 uh I ' In 1 I "I d
,l11lh \\n11ld lu t t "Will I ilh h ¡

rl 1l1• Ill t'.I(" ( .A~t·

!11111. l111pd11lh J,,
1111 íi'\lt'\\\ \\di 111

t',ll h l li1 111

t p 11 I Oll!j•lt

n111d '"1, s 11 ¡,. r

du 1 ,, "' d \\1di

IBA nears 250 entries .
10°/o from overseas
\\'h1'l'I, .m- lll'l.!111111111.! to turn 101
tlw Ith \111111.d 1111! r11.d1011.d Hrn.111

l'.t\lill\! ,\\\,1nJ, c·11111¡H11111111,pu11
\ort·d In tilt' llnlh\\l•otl \d Cl11l1111. .
honor tlw \\ orld\ Ji,,¡ lirn.1dt .1">1.id
vi-rt Í'>Íll\!.
.\,of I Octolwr, 2:17 d11l1·r1·ut 111

tr.uit-, h.ul n·q111·,t··d 1 ..12.) I B \ • 11
Ir~ f11r111-.. \ pprovim.rn-l , I ff of tlw
rcq111·,h c111111· fr11111 1in11¡wt1lnr-.
olll~idc· !Ill' I.'. S .. iulor m-, Jol111 T
Iii'~ 1111ld,, CBST\' \1·11ior \'I' ..uul
c1·1wral < liai111.111 of tl1i.., \ 1·.1r\ cu111

pe-t itiou. Fi11l.111d will lw n·pr1·'.1·111i'd
for t lu- fir,! lime, tocdlwr \\ ith tlH w
11 otlu-r ('01111tri1·, 1111hid1· llw l'.\.
.vustruli«. The H..!1.1111.1'. C:.111,¡d,Q
El S.1k.ulor. E11cl.111d. Fr.11w1· ( «-r
111a11~. J.1p.111. '\1·" Z1·.d.111d, Tl11
Philippuu«. "0111 h \f ru .1 I )1·.1dl11w
for .rll c11tri1•., ¡, I D1·l1·11illt'r )()6.1
Comnu-rci.rl-, 1·111t-n·d 11111,I li.1\ 1

lit•1•11 hroack.1..,1 .11 !1'.1\I onn'. lu·.
hH'1'1t I D1•n·111lw1 J<)()2 .uul tlw
cntrv deadline. I B \ ·¡ ropl II•'' "all
h1• .iw.rrch-d ill\\ muun; ('OlllllWH ¡,¡¡,
in I I I\ .uul dcht r.1d1n t .111'\!•'rn ·•
and fnr 'pn·1.d t1·t l1111t .d ,1\\,nr<h .• II
tlu- I loll~ \\OPd P.dl.1d111111 . ..:> r. h
n1.ir\ IIJ(i I

Fi r« jud.ciu.c rrnt er»

\II t•11tnc' .m- 111d.:.1·d ll\ pro!."
qn11.il \t rn·111111!t n11rn11!ln'' 111I i 1

dnu. Toronto. ''" Yorl. ('hu .1.;H
,111(1 I lolh \\ ond F111 al 1rnl .:,111.:, ª'
t l« 11 lwld 111 I lnlh \\nod Ii\ ,1 '-l'H e Q d
( 01111111!!.-1• 11111H11.i11'(I .cud ''le< h d
l roru t l»- l.-J4l0 me ml» r-, 1 f tlH 111
kn1.1!11111 d \(h ~r u-uu; \,,11 n IHI
h.•, f( prc-.t ni Ill\ I ••iii 1110 ~ urt r u v

lJon t·:,,,.,. \J.,r .:,.nu r-.1., Prn.d11t
lóo11'. l lollv w ~1'11 Iii «l-, dw IB\
J11dci111! Ct 1111111lk1· )¡, m 111!~ r .•.
.1r1•. H.1rh.1r.1 Fr.u1lln1 H tri" 1 1

1111111Hn. [,u J... ( :.n111. 11 111' ( ·P• r
i\ 111rr11n!tn11 !.1 l \11 .•,> l• 1 n I"( I
C11111 ~\ H1 Id111.: I .l liinl1 r "'"'' 11
(.nm anrl \1,u -..(lm.1rt/ l'l i z ;
Film'



One in a Million
North Carolina's !"f:Plfttlí.,~á;!t§'Jllfili..\!iJ'

. ~.oh![enc
biggest market - 'l'J:jJ'l!í.~""'
tops in population,

households, retail sales..

NO. 1 MARKET IN THE NO. 12 STATE

WSJS
TELEVISION Bi
WINSTON-SALEM I GREENSBORO I HIGH POINT

Represented by Peters, Griffin, Woodward

A-C? It's All-Canada Radia and Television
Limited, first and paramount representation
firm North of the Border in broadcast soles.
A-C reps 43 radia, 22 TV stotions-e-in all
primary, mast secondary markets. Weekly
radia reach is 50% of all households far
60% of national retail sales. TV: 62% of
households far 53% of national retail sales.
A-C has 12 offices: New York, Detroit, Chi­
cago, San Francisca, Los Angeles, Dallas,
Atlanta and Montreal, Toronto, Winnipeg,
Calgary, Vancouver.
Ta reach all Canada, talle ta All-Canada

All-Canada
Radio & Television

Limited

1000 Yonge Street, Taranta S, CANADA
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Manc::hester's billings
in $2-million boost
Lowell Toy Manufacturing leads a
list of eight new accounts picked up
hy The Manchester Organizations.
New business swells the agency's
annual billingsroster $2 million and
pinces it somewhere around the $15
million hillings bracket.

Lowell, a New York-based manu­
facturer of games, novelties, and
toys, is the official manufacturer of
all badges, pennants, and banners
for the New York World's Fair and,
in addition, will shortly announce
entry into a new product field.
Lowell accounts for a substantial
portion of the $2 million. It is also
the only one of the eight new clients
which will be heavy in broadcast
advertising. Immediate plans call
for radio and tv spot and specific
plans will he announced some time
next month for network television
participation in 1964. Both network
and spot activity will concentrate
heavily on kids' shows.

Other new accounts to he ser­
viced by Manchester's New York
office are LaSalle Industries of
Philadelphia, manufacturer of ne·
cessories for trucking and heavy
transport equipment, and the Al­
luralite division of FASCO Indus­
tries of Rochester, producer of elec­
tronic components and consumer
products. The five clients which will
he serviced by the \Vashington of·
fice are People's National Bank of
Prince George County; State Na­
tional Bank of Bethesda, Claude's
Boutique of Winchester; Muryland
State Natural Resources Institute
(for the soft shell dam industry);
and Restaurants Preferred, credit
coordinating firm for 14 \Vashing­
ton restaurants.

Waterous and Flagg to
v. p. at Bentoh &. Bowles
David C. \Vaterons, aecount super­
visor (left), and John G. Flngg,
crea tin.' supervisor (right}, ha ve
been elected dee presidents of Ben­
ton & Bowles. \\'aterous. who joined
the agency in IU38. ohtain.l'd his
early training in the metliu tkpart­
mcnt. I le now supervises the' Gen­
eral Foods corporntc account. Flagg
is cn·ath'(' supervisor on Instant
~I a.xw c l l f-1011 SC coffpe, Cai ncs

Crm·y Train, Liquid Prell and &tát'­
dust Bleach. He joined Benton &
Bowles in 1949, and served .<J,S co~"'
writer and copy group he<Jd b<?;f~Ji~
his present position,

' ~l

NEWS NOTES
Geyer adds $1 . tniL:.. Fairbatit~~· "¡'~
\Vhitncy Corp. named Geyer, Men::'-

1
•

ey, B~llard a~. agency for the ~~: .:~
poratíon and its two largest snbs1éf:i;., .
aries, Fairbanks, .Morse & Co. ªo'.!ll. ro
Pratt & \Vhitney. Ma1.tt1facturiif:l,~, ~(
Co. Appropríations for the :ct~;- 1 t,,
counts, previously held by Norfh 11

Advertising, currently run in e~cé:S's1 ··r
of $1 million. Other recent a1jJ.5Jjftfi'-<i ~; .~
mcnts include \Varing Products ~Qíi ij J.r
to The Zakin Co. for its \V~rirn;~ rru
Blender, other electrical appliance~~ ~
and the commercial products ~l'f-.:r ·ª

'ot1

vision; Columbia Music Cor;:p, t:@; "1
Mctlis & Leboio; Super Tire ~ª"'' .\rt
gineering Co. to FireS.toti.e-R.oS;eí~~~ ~:
Grandma's Spanish Seasoning Ü©.
to R.esor-A11derso11·Etcetera; l.o:e\\.\~~ni
Hotels to S(11itli/Greenland for tl\f~
American Hotel in San Jm.il1, P.m"~~
Brnnston. Hat Co. to Ne1óulltn"AJ4f/';;' ,~
tin; The Cleveland HospHnl Cc.,Ull'"t ••f
ell to lfoward ~Jtü'ksAelver-tísit'l1fl:~
re·1.}laci11g..t.•.~lcC··.t1Il···r1-~lnrsclralk.·..·..·.·.F··.·······.º..••.·.JS.·\-.~.. I¡ '1merly schcdüled m ne,:-.·spapers: ¡ ·
only, the Council will now dcr~t~
its ¡1d hn.dget to tv c.xd11.si\1cl}',kic:~-
ing off with u schedule 011 lf\"\'&'- •"-.,
TV in Dt.>ccmbct. • •..

Bon Ami to FSfü Pfillings for Ut}ll
Am} pnxluets, c•sthnatPtl tn he \\1,eJa
m'er $1 million <HnIUnlly, will ·i,>t·
lramllcd hv F\1ller .& S:n'llth & }~;{l~,

comt• the· first nf the J"car.. Th.!fl'
<tgency handles Lcstoil, whrch ,,tu­
quírt':d contrul of the 70-y.(:•.ar~ollfl
Bon Ami Co.mp:rnr in At.igust: r~f
this year. All rnedht arc 'e;'ip@d:eli\,t.t~;
he n1wd fo1· Bou Ami µrt}d.t1~~~;
"·hich inclurlc Hon .Atni Cl~tltll\"ll,1.
Dust 'n \V.ax¡ Fnniifllr(• PnUsh" Jet
Spray \Vif1dlrW CIC'11nt>r,and tJ).!(:'
01w-\\'il)t' line üf :dust .clt1ths .l.Wntl



1:nvp c-ov c-rv. .\n·rn111! ,.., eurn-ut ly
<11¡tdH lwl\\t'1'11 D111111.111& Jdlw~, 1

'.l'\r\1 't ork, .uu l \\ t•rt111.·11.~ Schorr, '1
! J"hiJ~Hklphi,1.

NEWSMAKERS

\,I \Ill\ C1 I("'''\'\ 111 .l(Tlllllll ('\­
ll'~'l!Íi\'.(''' ith Colt· Fish1·r Ho~O\\. 1 ll'
f\¡s¡¡ Gttlio uud klt·\·i-.io11 sportwas!cr
~111dIorun-r Olympic champion.
s.~·1;\-..:o· Bnu:' to .\ll'mpliis' Ad­

\'t~rfoi11~ \\'0111.111of tlil' Year. Sill'
i~as'iista11t to tlu- \let> pn-sidvut of
~,fillSh.1i11lwq.! Co.
Jfow.\lm J. G\l.IHK\S to w. B.•

lJnncr i11 Chira~o ;1s prod11din11
HltlH.lgc•r.
~I\LC01..~1 \l. B\H'\t'\I to vice

:prrsidt•11t of Camphcll-Ewald,
l,,.1kd;111d. Fl.1.

Pt:q:y Pn.w: to copy chief of John­
~ffn1.w.Slit' was copy ~ro11p IH';1d for
RIHJO.
\\'1u.1 \'.\1 C. Jh:..,s to creative di­

fL'r\tm of \'i1u•yarcl-llrrnly & Assoc ..
~~nna ;\na a IJ(l Plrocn ix. I k was
;t~ntor copywriter with Donahue &
8bt• i11 Los Angdcs.

'.\J1!\E \\'1:-..ni;nR to assistant vice
rnI,8iclcnt. of Jack T. l lnlnu-s Assoc ..
·~tJ;r.t.Worth, and genera I manager
>f .:\rt Assoc., a division of the firm.
gMxn:-11 C. :\(cGwc:m:y to na

Jmrnl president of the Societv of
,...nrnwr Speei.rl Agl•nts of the Fed­
•nd B11re;H1 of lnvcstiuation. lle is I
~xccuti ve vice pres idr-n t in cha q.~l' 1

'lf tite \\\'stem Divixiou of Erwin
1\tras.cy. Huthruuf] ~ Hyau.
Honrnr BEI-\:'\\.ER to vice prcsi­

~Pll!in charuc of Hctnilcr Helntions
lil tht• Retail ludr-x Div isiou of A. C.
·xitlscn. Chica r:o .
.~h·nn.w Cnoss to director of J

omrmmir-ations of the Television
htr!"nu of .-\tkcrtisin~. IIt· was di- J

eetor of sales development at Tvl],
h~~njoined :\ldronwdia.

1 '\;\'11.Ln:-.1G. ~loom: to vice pn-si­
lr·tü for International. Xew York
,.Uh Batten, Barton. Durstinc &
Jtyborn. I
\VALTEH Cvu.n ami D \ \ m B \S- 1

<'>:~I of Guild. Bascom & B1mficli ¡
.ave S\\ itched titles and respousi- '
AH.Ji~'.!'\.Guild is now hoard chair- '
la'JJ. Bascom is president.
l~oni-:11T C.. \ '\lll\l's. e \111.E. B1-:1111.

J.\\'~n·LE. t:ELLY and \\'11.Hn1 C.
!dQi,, Jn. to vice prc'iideuts of tht~
'hi,rn't !.!O office of Foote. Cone t..
i_rhJing.

Carol John•on
WOMEN

Ed Murphy
MUSIC

Fred Hillt'ga1
NEWS

·~--
Elliot Gavt'
TIMEKEEPER

Richard Hoffmann
BUSINESS NEWS

Jot' I
Mareinin
NEWS

Jahn Gray
MUSIC

It pocks o friendly punch. Stroll

down the street with Deacon

Doubleday or Carol Johnson or

Fred Hillegas. Watch the smiles

light up peoples' faces; hear the

known-you-all-my-life greetings

from total strangers.

This friendly attitude is for you,

too, when these personalities ore

selling for you. And, that's why

WSYR Rodio is the greatest sales

medium in Central New York.

So you see what happens:

Personality Power = Soles

Power for you in the 18-
county Central New York
oreo.

Instont friends for what

you hove to sell.

Alan Molair
MUSIC

Bill O"Clonn@ll
SPORIS

Rep'"'""'"d Not o <1lJ y by
THE HENRY I CHRISTAl CO, INC

NEW YORK • BOSTON • CHICAGO
DETROIT • SAN fRAN(ISCO



But Our Coverage Is Tremendous!

\\hen it comes to television audience research, ARB doc« have the coverage, PROOF: OJ the T:op:
Twelve advertising agencies in terms of television billing. eleven arc full-package subscrlbcrs Thírty'­
sev cn of the Top Fifty arc also ARB full-package clients. Yet, that's only part of the story. Regional
and partial package subscribers to ARB research include important advertisers and agencies across che
country.

Xlore television time is now bought on the bas is of ARB reports than ever before ... and with go.or.I
reason. \\'ith the increased sample size. twice as many l'armlies arc __ ·
providing vital audience information for media planning and buying ~, ..> v·.· AM ER IC:,A 1\1'
decis.íons .• ·basedº. n more than GO.O local St.irvcys in 2_..10 telcv~si01.1 a. ¡ .···....••!..· R .. E. ··s..···•..E.· ·A.···.·.R.·.cH
markets ... and seven uauonal survevs of network audience If vou · •.. ·. '•. . .
haven't invcsugated the many advantages of ARB research scrvict·s ·f _•· BUR EA U
available this season, let us bring you up-to-date soon! 01v1s10N OF c~E-t- R INC•

·HI

For further information-Washington WE 5-2600 •New York JU 6-7733 • CIHCd\Jv .tt>7-575ó • Los An.geles RA 3•8.5!!'~
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sion that here lies dormant an un­
duplicated adult audience not ef­
fectively reached by any other
media on a continuous basis. An
audience ready, willing, nnd able
to buy and try quality products in
all price ranges.

These surveys reveal an impor­
tant point: since this market is bet­
ter educated and is comprised of
light tv viewers, who read only a
selective group of "class" magazines
and newspapers, they are heavy
radio listeners. Sample:

Frank Boehm, director of re­
search and promotion, HKO Gen­
eral sales, says "these types of sta­
tions arc the new market to he
tapped." Ilis comments are typical.
"Radío is a supplementary media

RADIO MEDIA

and if utilized efficiently it can .~Jc
most successful. The results of the
AHB-HKO research (see sPOXSOn,
23 September, p. 25), if successful,
will allow us to design radio sched­
ules to give these advertisers maxi­
mum reach," Boehm adds.

Here's what other reps in the
field report.
The research completed hy the

Coad :\[usic Broadcasters, a group
of about 2.5 fm good music stations
headed by Otis Haywalt indicates
their listener composition to he
"adult, of high earning power, and
active thinking people-a rich mar­
ket in America for its size today."

Haywnl t says advertisers like to
use good music fm statíons-"prime
stations in prime markets"-as a

~eps sell good music radio

Frank Boehm
Rl\.O Ceneral Sales

Otto Ohland
Ohland) Ho/Jeck, Inc,

C. Otis Raywalt
Good Slusic Broadcasters

Phil Corper
(:eorgf' P. II ollingln•ry

Carl Schuele
Broadcast Time Sales

I
I
I

i

___ I

Hoger Coleman
Hoger Colc111m1,Inc.

!
L

pr.estige qualitative huy t;o báihn;n:.\\eo
their camp,aígos.
The C).JB surveys <ÜSO poil1;f '~~1\t

that g(md mvsic µudicnccs µre nmw).,p
tv viewers who "arc irot dial !t\\rifst~

" • J f. 'cl' '" Xers t tere om provn ·.mg ·mn~itl
lower audience turnover."

Carl Schuele, president of Br<!l1lél.1-
cast 'I'irne S<1.les,Vítc~hes <t 'Bttf~~~'
Mttsk Group. These a.re prim:a:':J::t~
am stations ( fm dcli,•c>rcd as, a ~O'l'l;-·
us) híllhoardcd witlr the followtm¡~W.,
features: ''stations program calhni'liti'
music. provide maximum adolt ta.uclít-.
cnce - middk' to üppér in~~!Jtéi.
group-. ; rninirrnnr; \V.aste; utrdter~KÍ"'
catcd aüdicncc from pop statimnr,,.~,
class programing and a mass ;ax.iil.f··:1
enec."

Ohland Hobcek (Otto A.Ohlntlr~ •
president; Peter M. Hobeek, \'t.•~~,l
re1)1:•e•s.c.·n_t.ab.ou·······.t.•.· 5.O-....ªn.•.•.·.·..1.: '!'n ;an. il,··.¡·£·~···.~ª·1:·].1stations 111clod1ngthe Q~RNet~~·'Qit:~~¡~J
They sell a prog;rammg cm1C€}ft.. ~•
Th cir aim is to sell a parti cu h1.r 1¡ljl{í¡ff
of station, _ín.t.cr.ms. o..f p~ogn.ªm..·.;.?~.·.~~111
and a special type of audicncei ·'It~ 3
mass quality market,'' to ·<l·dYeft~~
ers. Otto Ohland e.xpla.íns, ª1t!Jti~.•·i;
quality marker is vast. with rrn e¿~e:r·
growing, almost nnllrrríted p.:o:t.et1.• a111

tia] for the rnanufaetnrer or cl£~;,
tributor of qunHty mctchaüdisfl';ªf;);i 1·11
services." Here ate sorne irt-d~pth
comments from the re1~firm.

'..¡;¡¡

·r¡

JforA·et of pncB-Sf!ftJ!lf'S

In add ition to the rJTgredíci;Jt;s·1íJ­
ready described hy some óF fü:e .1 "\

other reps in this field. Ohh1ncl
Holreck points out that this rnai;Í.íe¡{
"comprises the pace-setters, füc • .,.
trend-makers in every mmn)•t1;tlJ~.
. . . the people who own Jile1J'e'fi!~\i•
things first and who i11flucllet,l rth-©Íll
uei !!hhots to buv accürd in~lv ...''". .. . '. . ' •...--.,-..
Ohland states that al.thou;~h .tltr

good music storv is still n hh:~í\:elf11l~' . .. ·" ·x_:•. ~

job, agencies and clients h<J.:''e 11£·
corno more and more rccepitit"~· :te
this kind of radio huv in th~ 'fa:¡g,t
few nlo1Hhs. He s•ws that a~c:111rii'.t1¥
aw S(..'cking ne'\'' ways out a£ :£Eu.
ratings arca and the,' "saei:ed :e@!\
nf the mass media the.on·." Tht~f~je¡
more inh'restcd these tlüys .fü i'l11~~l.·
ing a sc,•lecti,·.chu~,·and ''in Ji!':l!li! ~~t
ratings will more \°('ndjh• 'gf\cºt' strottái!
considerations .to thc .i;Úti(1n,'s t!'l;'[(G'h

nword of local s<~h·ssi.tccess.."
Ohland 1;i.-lato.sone pr<J.])liJi1H 1h11~

hn,·c encountered in tbis. iu·e~l.~)\Jtd
this ;ipplies to ·tadio in gt't\f.\~~~



~tlrd1.1 p1·opl1• \\ ill n·1w\\ wit It xt,r­
Huu... wlu-rv thcv h.rv«: h.nl short
.fh~htsor 1•\ t'll e.;111p.til.!t1' of \t' •.1..,1111

lj("fl!;!!lt, 011h lw('.111..,t' "it'... tlw '"''~
n.i\· 011t."
"Tlw doll,11·s im oh 1·d .m- 'n lit­

rl1" tht'\ fn·I it d0t•\1t't 1•\'1•11p.1~ to
11Ht•sti~.1h' tlu- market to !»t't' if tlin
lt.nl a !_!ood iuvvstun-nt. Tilt' onlv
H1.1w tlu-yll d1.t111!1' st.rtiuu« ¡.., if till'
l·'•'lk'-111,lll CllllH'S in :111<1 t"Oll\ Ílll"I''

tlit.·m with a stro111.! pitc-li."
Í'l~:'!~.];1ln111.1d1,._~ govd 111c11.•,.fr ¡::ro11 p

"l"ht• C:1•nr~1· P. I lolli11!_!lwry Co.
nuder tlu• t_!uid.rnt·1• of Fred l l.unu-,
Ií.crf'sidc11t, radio d ivixion, Itas rv-
1(1t'üth introducvd a clustvr of st.t­
fi'l:íns\.11ow11 .is Tlw Clnssirnl ,\/¡¡sir
c,;rnu¡1. Li~t' tlic otlu-r nps I lollin­
b:c·n·'s line of salt• is n prour.uunu;
rd11",e1'(H. The four ...tutions i11iti;tlly
l¡tl tl1t• gro11p Ít'<llllrt' COllC!'rl uursir.
'l'hil Corpcr , '"P· -.;1ys. "It W<l"

1)Jlf1Wd clnssiru! 11111sic t_!ro11p to in­
dlcah• rnorc dt•.;HI\' to udvertiwrs
'frn!!twhat kind of .mark1·l tire sta­
''tions reach." 111addition. "tlu- class-
1i;¢-;:Jl courvpt cliuuifivs the medi.: and
lr,Jw sponsors lile tite tag."

:Cor¡wr strongly feels tht•..,t• out­
lels ••sill "reuch :1 market not ordin-
111dh.· s•.rturated Irv unotlu-r nwdia 011

1r~'.!ular h;1,.,i:,." ilr- d.1i111-; "nation.il
it:h'('~lisers are not now rcacliinu
'lf:is extra 5l"'"'c of audieuo- that h.ts
)Í,g, buying power. These people
liui't watch tv, and 011Iy read liiult­
"lrow m.ruazincs and new ...papers."
.I 1'lw IIollinghcry ,·.p. revealed
•!h-.rt their firm Iras l.nmched a re­
>l'\!rd1 project into this market .md
11hc results will bf' n-adv shortlv.. .

\1:11 K.1h11. account c\ecuti,·1• for
~he 1grn11p. is also of the opinion th.it
''·1fR' 111111wro11s cases of local s.rlcs
•HC'Cl'sscs plus the low cost Lictor.
.~dll finalh- convince the n.rtional
hch·ertiser~ to join the bnndwauou
iii droves. This thcorv seems to he
,~~'Qrking well for them. ;\t this
lw:ritíng, Eastern A irliucs. American
\irli11;s, n\'.'\ and Yoko have con-
tt{)ct('d for flights on stations nf
'tl·i;e Classical .\lusic Group.
laogcr Coleman, Inc. is the new­

"5'f of the rep firms formed to rep­
J'.f\S·t·nt selected stations and to ser­
d;{'c the [m industry as co11s11lt.111t
in prugraming and sales. Coh-m.m
rclJs• o\·cr twcnt~· outlets and re-
1X'íl"ts action from such ;wcm111ts
1~. Ca.dfUnc, Lh·ing Sh.1kco;pc;m>,
~~olntCinzano and Om1ish Cheese
~SSJl.

Alumni Radio: new service

F Oii 1111 1'\l'I of 'Plllf 11111I

-.t.1tio11 t lr.it pro\.!1.1111-. !1 ..,, • d
t lu- d.1-.,Ít".tl 11111\Íl' ,111d 1111111·ul
tlu- l'llS!J li\f( llÍll!!,. \II I I I 11111\1•

tlu- Pd1·r Fr.111k ( >n.~.11ai1.i!11in
in cuopn.1ti1111 \\ ith llw \It
Cl1·11dot1 Coq111r.1tio11. urtr o
dm·t·s tlth w1·1·J... .1 111•\\ '>IT\ in·
titl1·d ,\l1111111i Hnclio. It"-. hill1·d
.ts "a11 1·d11!'.tll'd prut!r.11111111.!,
and productiou s1·n ic1· for -.t.1
t iuns .nul li-.t1•111·r-.w ith !.!,r.11l11-
ati11g t;1~tt·s." and ... for tltos1·
wlros« t.tslt·-. h.rve gr;1d11.1kd !11
I ll'ltt•r living ...

Or iuiuatr«] h~ \fort1111 J
\\'ag11t·r. e vccutiv 1• 'ice pri· ...i­
clvu t uud ma11.1<_!;i11v;director. tl u­
w hok- suh ...cr iptiou pruur.nn ¡,
based upon tlu- framework of
a colleue dcgn•t•.

Tlu- three prour.nns olh-n-d
.rrc: ( '11dcr!.!,rad11atc, Bachelor
of .srt .. \fo.,tcr of the .\rt. E.1d1
rcquin-s .1 minimum of 1111it~ ¡.,_
s1wd on .1 11111nthh' h.ixis.

Tlu- sul>i<'Cfs offt·n·d include:
musical vt.ition idcntific.uiou
t lu-nu-s. a complete cuvtom
sinuiru; conuncrci.il for .t «-l.-c­
tr-d clic-ut. i11:-tn11111·11t.d hacJ...­
gro1111d,., for com mcrvi.r ).,. pro­
motion.il ;11111orn1n·11w11ts. h.irp
;111d <:l'lcsll' hride;cs .nul hack­
!!rm111ds. ,¡Ill\\. tlu-uu-x, i11for111.1-
' ignettl's. luunorou-, Íl':1t11rct!1·'·
ci\ ic salute intros. tH'\\" intros.
exotic couuncrcials, lead-ins
and closes for tiuu-. '' e.rthcr.
sports and stock report-o. sound
t•ffects, ;1 series of connm rci.rllv
oriented prozr.nm-ttc-s. sports

\!orion J \\ºngrwr

\ 11.!;11ctt1•,.11111otl11·r'
The t·o11111w1ci.d ·''!Wt t 1-.

b.iscd ou tlw "d11-.kr t 1111111H r­
ci.il" tlu-orv "lt1·n· l\\ o or num-
11111,ie.11 "·l1Ttio11.., .in: pL" •-<I
follo\\ l'd Ji, l\\ o or tl1r1·1· t·11111·

mcrvi.rlv. Till' \/u//!11i Hmlw
wn·in· c.m d1°'>l\!ll tlu-. w hol«
-.e!.!t111'11t 'º t h.it t lu- j11n!l1·'·
muvic....01111d dfn·h .111d "11.11
l'\ tT .m: l>l1·111l1·dto prn¡n I tlw
xt.n ions i111.11,!1'.

\ho ,I\ .ul.rhh-. if d1'\Ind t-,

the 11;;11.tlcn11111wrci.d p 1111 rn 1 I
11111:-Íl.tl win t iou t1•m1111n1.d
fc,it11rdt1· 11111-.it.il ,,.¡, d11 11
commcrc i.r], -.(.1!i1111 ¡d 111fu
f1·,1t11rdh'. de.

TIH• ,, .n in· h 1 fft.n d '" ¡-~)
...t.rtion-, .n ro'' tlu- trnmtn. 011h
3 to ,I ,t,!h'. ,I 'ill 11! lilt d111111

.md pri1111· m.rrkvt nntl1 t

The 111.1m studie-, m.ide in thi ...
field íurtlu-r n-v c.11 \!l)Od mu-ic lis­
teners to bu' more homes .• 111tom11-
hiles .• ipplinnccs. color tv set- .111J
other h.m] ticket item'. th.111 11tl11·r
people. Tln-y tr.ivcl cxtensívelv . li.1' 1·
cl11·ckin!.! .rceountv. h11y 'tot J.... -.pt ml
more on food .md he\ cr.11!;1"•. t loth­
inc; and c11ll'rt.1innw11t.

Two strong points are puvhini;
this t~¡w of radio prncr.1minc tn tlu'
forf'Í ron t:
I. Tite 11at11ral cr(l1dlt of intcrnt

l1y tite adult 111ark1 t i11 11m1-fnrn111f

11111\lt' \fore pt opl1· .m- .,!1 ltm,,;: I)!(..
ter ed1tl .uiou-, l'\ tT\ \ 1 .rr .111d m \ ·
nu; rut» l11d11 r 11H 1111<'hr,« k1h
\l11,1cd 1.1-.t1' t li.1111.!:1 I!r1 "' J'l-4.
ph' ( l.1111or f1 r tl!i' h p1•11f ¡ r l,!r.uu
me;. ...,onw ti rm t h.- t n l I 1..,

I 11lfurnl I q>ltl\11 II

H\fl ill ¡(o, Wtl1 fl''''"' l I.I"I
Co11c1rf \11n11". f "\ 't I' r1
¡woplt· .1lt• ml t m rt- 1 ti
lº111t1'<I "'t.nt1" ti 111 _, t l 1...1 I al
'.!·11m '. hi t Ii m 11 r , n I 1 11n r
le.11.!llt'" 1mli1d111 •11 \\ ri ¡..._< rn'

B.1-1"tl n I),¡ nin 1 1 r 1 f ( rn-
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merce statistical series, it is esti­
mated that aliout $300 million is
spent annually on spectator sports
in the U. S.

Variety reports that about $50
million is spent annually at the con­
cert music box ofHc(\

Tom Noonan, research director
of Billboard reports that out of $651

million spent on records (singles
and nlhums at the retail level) in
1962, $50 million was spent on eluss­
ieal dl.sks (in stores and from clubs),
and approxirnntely $250 million on
chart items (II ot 100, Top 40, etc.).
Excluding the latter, abont $4.00
million was spent on good music.

And latest reports indicate that

$300 million was spent for the l~k1r~
chase of high .fid:elity electrmíl:rt
components and e-quiprnent,
(Source, .B.Ml).
Summation:
~··~50 millfon at concert ütt1;$Jj~
Iicx office

~ S-füO million on recorded t:,617ftel'.
music

Edward Downes moderates intermission [eat ure, Tho T'exaco
Opera Quiz, u-ith guests U. to r.) actor W'alt<>rSlezak, music
authority lay l lnrrison .. llet archirist Hary Ellis Peltz, Lo11do11
Records' Terry .llcEwn1 ami produced by Coraldine Sonraine

Oil and opera blends
well for 24 seasons

O :-;E AD\'EHTISEH who has found a specific type of
good music to be a successful air formula in reach­

ing its market over the years is Texaco.
December begins the 2·-Hhseason for Texaco's spon­

sorship of The .'1ctropolita11 Opera 011 the Air. The
broadcasts, hosted by ~lilton Cross, han' been carried
over various networks longer than any other current
radio program under single sponsorship.

From 1940, when Texaco began its sponsorship to
1956, the opera hroaclcasts were aired over the National
Broadcasting Company's Blue Network. ABC curriotl
them from 19.56 to 1958 and CBS was their home from
19.58 to l D60.
Dnring the latter years, Texaco discovered a number

of network affiliates \YeH.' transcribing and n-hroad­
easting opera programs on a delayed basis, of ten at
times inconvenient to regular opera listeners. ln some
cases, recorded versions of the broadcast W<'rc:> put on
the air hours, dan, or even a week followint?; the. .
original pcrformuncr-. Audie11et'S liad to stay up until
after midnight to hear an opera to completion, Loyal
hut undc-rst.uuluhly annoyed, opera fans wrote n¡J11111cs
of cornpla ininu letters to Texaeo-a11d got action.

In W(iO, Texaco, i11aµ;rt·c1111·ntwith the ~letrop.olita11
Opera, arranged to 111ak1'the live programs available
tlrrouuh a "s¡weially-s1·lvc1<·d'' network of stations

lined up hy packager Gerald H. Johnson nnd küoi\M\1
as the Texaco-Metropolitan Opera fhldío ~t·h,'oct'k.
The broadcasts are Saturday afternoons. bt\gh1);t;ft¡1¡!¡!

7 December and concluding 18 April, <loriíH.?;,x-Iti::i~h
time opera huffs ean hear 20 operas.

Although the actual ).letropolitan Opera seai5,('fíl
opens about a month before· the first hrottdcast, i't
would be impossible to begin at that time due tú. t:htf
heavy sports schedule on radio, (college ¡l.nd prot~,,.
sional football, and the world series), and 'l'é,~~t~t>
wou Id lose many of their top '\Yattage stations.

The station line-up varies infrequently. Jn the ln.s\t
two years, no more than a lmlf-clozen ehnngt•d. ;,\¡\\,Gt
those due to new ownership and consequt'nt £oJl11~t:t
switches to top forty, countrv &. western, etc.

Texaco's aim is to reach most of the p.npulatío11 £run1
coast to coast, with no duplication of audíence, Ilatinl{'S
are of no importance as they have found opt:ra £~us;
will listen to any station regardless of tlw call leU~\1~'
as long as they can herrr the opera.

Texaco estirrrates the auclíeirce for the S<ltt1nby nf~ ...
noon broadcasts at ahnut :2,000,000..This fignrP 111m1\~i8
11p and down with such factors as pl1pnlaríty Qf th:t°''
particular opera, competition From other fo:o<tdie:¡¡¡:~j
events such as sports, and the weather,
l11H>40when Texaco took orr tlu- spo11sorshí11of tbc

opera,\\' ..S. S. Hodgers. ,,·ho was then t"Jrcsidcntof.,fb~'
Texas Company, stated the n'•lson ft.>r the 1"1lü\t.·.:

"Tlu-rc is nothing nen· uhout the principlr utX<JtOC
which we arted in 11)t•1•giugoil aud op~·ta. :\ui~ti!f'.Y~tX
lmsi1ws.'i hns Iring ac.·tc•don the pfineiplt• of $!l!C:G)!ií!S·1'
through sen'ü.·e to tht• gn·att>st rrumhcr. ln the· h11;1l~

ruu, the success of any business enterp.rbm cnu b!'
nn-usnrcd hy Hs·cont rih11tion fo a hetk'l'Tifr for ~1Tl.tJJJ\"
people."



> -,Jno milliou 011 111'..!11hd1·l1t\
l'I ¡11ip11l!'UI

'!&7."'ill million i11di(',1(1'' q11il1• .1 bit
oJ 111krt ·..•1 011 t lu- p.ut 111 t 111' cou
sunu-r in l..!,O!ltfnutsi«,

:!. u, h1·n111iifll!. !!,1111d /J11\i111·"·
\Jure• .mcl 111c1n• st.II i1111..;.m- drop­
Pl••!.! nw]: 11ml roll. or To/I IO 1d1·11
trt\. Tl.it•\ '' ,111t to rt".1d1 tlu: .u lnlt

111.111..1'!\\ lu-rr- t l«: .uh11t1'111 'd 11111
I\ IW.1\Íh "!lt'lll \l.111\ .111\,¡I¡ •1
\1·1·!.. to 11.,c·1111.,I~¡11· 111 1.1d111 1-, du
-.11ppl1·11w11t.1n 1ll!'d1.1 !11 tl1G11 I Hll

p.1il.!ll\, .1111.111tl f111, .111tl In ,l\'.Ot Id•
tlu-ir n1111p.111\ 11.11111·\\ 1tl1 .i p1,..,

11~1· 1111\.
St.it ion vt m lir-v,

111111!il11d111011' lot .1 I

'"Cll I• •.• .111d )111iI1<I !11 11 ¡,
Ill 11ll H '''11~ 11111111"r ••~ I, I I
II.If I< Ill ti ,IIh I I t ¡..,, ! c. I • I ~.
111d1t.1!1• t lu-, dHdl< IH • I. j¡, ! I I

.id11l1 ·1I" ' ( Ht luih 11 11 II I 11.!

\11ppo1!1d II\
-..de·, '\IHI,.,..,

I\ p1 11f pro •r 1111111' 111d i •1•11 r
I 1,d\ .111d ,111' I<>\ ii 111d I< p I! i •

to t lu- -.I 1!11111111d p1111'' r
( lf 1 0111..,c·111.!ll\ ni tl11 prn r 11 I

'flm11nd1 t lu- 'l'ars t ln: "pc-ople" c:o11ti11w· to dt·1111n1-
¡1<tr.tk t ln-ir t_!r,1tific:atio11 tu Tt•,an> ;rnd its ''e011trih11tio~1
f.d .•1 lwtt1·r lift'" II\ raisi11).! their \ oin•s :-.tro11~l~ .uul ol··
t1'1) in rt">p1111st• !1.1 the \lt'lropolit.111 O¡wra hroadl';1-.h.

11

.. ft.''.'.·;.ff·•• '.•·n·ivcs tlun.s,uul_s uf kfü·rs .nul cards ,.,,..(,
'."'.~·usn11.Xot 0111' do thl'\ lik« t lu- up1-r.1 hroad('ash hut
~~.ill t111h huv ·1\·"·1c:n h~Tan...1· uf tlu-ur.
Tlrt.·w· ¡h'1;plt• .m- trnly lu~ al .111d rt'-.pn11..;i\ 1• w lu-u

tl;l{t'Vnot 011h t.11-l' tlu- t inu- In writr- in 1·xpn·-.si11t! tlu-ir
.,rpÓr.t~t·íatio1; of tlw opt'ra. hut ;dso to wr itr- i11 ddt•11st•
t1'f kt·t·pi11t! otlu-r good 11111sil' 1111 till' air .. 111d .rll in tlil'
n.1n1t• ni Tr-vucu. S11c:h ".i-; till' l'as1• a ft•\\ ~1•;1r..; ;11..!;o
\d1t:11 the \.".Y. Phillumnouic "ª' to ll'a\t' tlu- air (the
firs.l th1w). Tl11• network (CBS) rt'l't'hcd ll'lll'r-; l'011t.1i11-
Í!:Hl such comuu-nt s "":

··, .. \\'IH·11 l. am in nt·cd uf t!.tS ami in a tm' 11 th.it
dm-su't h.wt• Conuc:o (I work for Co11rn·11) I huy Tc\,1-
<'0 b(•ea11se lhe~ sponsor t lu- o¡wra hro.ulcusts ;111d I
~t~t·l.t'\,1dly tlu- s.mu: toward tlu- Philh.umonic."
··s11n·I~the literate minority lurve cnouuh h11yi11!.!

tlJ):Wl'I' to intcrvst ~·our supporters. I hu~ Toxaco lw­
"<.'.!'rnst•of the Opc-ru."
''It ( '.\'.r. Pliil11:1r111n11k) is one of l\\ ti proc:rams th.rt

\\'.'t' m.1kc ii ,1 point 11t•\·1·r to miss. Tlu: other is tlic
~letropolitan Opern ... \\'l' hnve long wislu-cl that
Tt•,,it·o would conu- into Alaska so tluit we could n1ic.T
onr appn-ciation b~ purchasing their pruduet s."

" ... 1'1n dri\ iui; tu Calif ornia this June aud han'
j11i.t written to Tr-vaco fur a credit card hl'ca11st' l Ít>t>I
'l üwe the compan\' a th·ht of c:ratitrnlt• for tlu- \lt'lro-

1 'I' ·· O I . I ··· .,'pu tt.111 pera iroac cash. ...
''\Vt• listen cnch Satnrdav to till' Opi-ra ... am cou­

>.:t.~tpwntk a slt\1<.h Tt''<ICo c11st1.111wr.". .

Of ,111 l':o.tim.1tl'd SL~ million Tt•\acu .id hudgd. SI
núllio11 is spt'nt on hrinc:inc:. lht> ~O o¡wra pc-r lorm.tuce­
~.(~the radio Inns each y1·;1r, at .111appruvim.u« cost of
~250,000 per prounun.
Pnder tod.n 's broadcast rct!11bti1111s. Tt•\,1c11 w 011ld

In" entitlccl to ~1st' upprovim.ií r-lv ~l !11:2~minutes of air
time for t-om 1nerci a Is ti 11ri11t! t Iu- :3- t lion r hroncl C\1' l.
Llnt from tlu- n•ry fir:-.t perform.uu-e. Tt•,,1co li.i" m.1i11-
t;¡ti1l~·d .1 polic:~ of not 11-;int! th!' hro;1dea.,ts fur conum-r-
1Jfrd pm¡'lost•s .. \s a str ict l, "prl'slit!c" purchase, tlu­
n11np.rn\ uses .ihunt two minutes fur 'Pºll"ir id1·11tifi­
(;~l(i11n dmint! the cut irv .iftvruoon.

T0x.1en co11ld .ilso n~e sonw of th1• time• d11rill!! ilil'
intc•rnlissinns between the act.; of thl' 11¡wr.1 for c1.1111-
nn•rd;1ls. The intermi.;sinns of rn•c1•,sit~· •• ire :20 to :30
1j1in11ks Inn!,!. l11sll'ad, the tinw i.; well cmplm ed for
th<' speci.d fcatun•s that h.1n· bceu1111· .ilmo,¡ .1-; 11n-

ft1 rur l » [nct n r e f•Jlf/ of ttit r-rrn t vvscn¡ /1•1181Jf1' H 1811 011• •Ii

1/. tor.I II,,¡,,., \,,,¡,, \. /. 111111i,trr of /1111m;-.·, \Jr,. I l1·•rn"'
U110"·1 rlt , l.1111r rnrr I 1J.l,.·11. f.,/,,,1r,/ }ol111,m1. fl.• n'l m ur . "'

tlu: \lf'1', \In. 1111.111,1H,,/11111111. /1111111/n 11/ th»: \[,.¡Upo r1 f.111/d

p111t.111t to tht· li ...t1·11t•r., ,¡, t lu- opt 1.1 1t-.~·ll \l11t !1 c1l tl1•
c11mpa1n 's mail ¡, ui11nT1wd "itl1 t lu: rni1 r1111,-.1n11
,fmws. Durnu; t lu- hrvt 111kn111..,,iu11 "(>pt r.t \.1·\\.., ( >11
t lu- .Vir" i" pn·-.t·11kd. "Tev.uo < )p1-r.1 <,>111/ d1111m! di.
:-.1•c1111d.i11 \\ l11d1 .i p.nu-l of o¡wr.1 t'\)lt'íh, m111l• r.11( d
h~ Edw.ird Do\\ Ill'" .• 111-.\\1·r" q111·,111111' n·t 1 I\ ni [rom
t lu- r.iclio .1mlic11t·l· \\ '11·11 t ln: n¡wr.1 t .di-. [or .i 1l11rd
inh-rrnisviou. Fr.uu i-, H11hi11-.011, .iu 1·\1'tllll\1' 11f t l«
vh-t ropolit.m ( )¡wr.1 \~-;nt i.1ti1111otfn.., t l«: hh .1rnl
n-r-r ni l.11nu11' \It'! .irt rvt-, ol t lu- p.1 ...t

( >ll\ iow.I~T1·,.1t·11 h.i-, frn1rnl tJw,1· up1 r.1 hr- .1d1 1~h
tu h.l\t' lw1·11 .1 ,11tu·-.•..l nl p.ut uf t lu-rr .11h1 rt1,1111_
h11dgct. Thi· 11111~ 1.111cilil1· n vult- t lu- tnmp.im 1.111
llH'.ISllrt' i\ t lu- l11~ld~ l,!r.!111\ Iii.!, q11.111til\ .1111! l 1 Hit Ill
ol m.ul HTt'i\ ed Oil t lu- pr.il.!;r.1111'\ I .It Ii \I .rr I1'Q
H'l't'ntl~ ,¡l.!,111'd .i 111'\\ ln1•-\1'.1r tn11tr.1tl on 1111hie id
c,1-.t 01 c111tl"••' t lw\ t nuld t uu ,.¡ ,11 1111· 1 IHI uf .HJ\

'1·.1r. lint t lu-, i' dm1b1l11I ,1, 1-. 11•1!1·111d 111 t lu-, ..,¡ 1!•
11w11t Ji, \11i.:11,111' ( I .1111i.:.T1'\.tt n-. t h.urm 111 < I ti 1

ltt~1r1l.
"'T1·,,w1 • h \, n p111Hd 11• li.1\ 1' h.1tl 1111· ¡n1\ 1 • • • I

'pnn·.cir111~ t h.: "l.1tnrd.1\ .rl t , rw><lll \11 tr11p lit ru ( >¡ r
hm.ulr .. 1'h 101 'ºIll 111\ \ <'.lí'>

'\\e i!1Hl1 l IU< k "P' 11-.nro..lup Ill the h~ I' I ii d rl 'l
n ,¡, .1 II\ ch ¡whl1t ml< rvvt 111 l.! «l 1111p>11 ti r 1J I
'\nrtl1 \111, 11t.1 . .uul t lu- 1T.~1 l1· ll'-' I tl11 r 1 h • .11d • 1
li.1\ ,. o..lr1111~h (e 11hrnwd tlH, I It I 11. I r• 11 ,¡, I ¡\

l.!I\ 1 11 I t'\,H e 111 1 ppn1 l111 II\ I i d, I n'lr !t 11'
nTn \\llh rlw 1111¡)(0\11111HI ni t11it11rd Iii• , 11I •r
kn,¡ Ii.•" het nn11· l.!1 nli 1 lh .1ppr• 1d< I ln I 1 1 l I
11 .,,,
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on stations aiming for the described
market lend themselves naturally
to particular sponsors: financial
houses for stock reports, airlines
and steamships for shows playing
music from various foreign lands,
public utilities for weather reports,
etc.
All types of tul oertisers lmy

But most important, all types of
sponsors, mass market as well as
"quality" or "prestige" clients, arc
being attractecl to this type of pro­
graming. The growing list includes
such a mixture as: Pepsi-Cola,
Seven Up, Japan Airlines, Eastern
Airlines, Pan American, T\VA,
Chock Full O' Nuts, Nescafe, Kel­
logg, Schweppes, Metracal, Cadil­
lac, Volvo, Volkswagen, Lanvin and
Cuerlain, Texaco, American Air­
lines, Fels, Dannon Yogurt, Caro­
lina Rice, Martini & Rossi, Canada
Dry, Sterling Drug, Sperry & Hut­
chinson, American Tobacco, Lig­
gett & Myers, R. J. Reynolds, Amer­
ican Express, du Pont, and more.
Kay Shelton, media director, Bots-

ford, Constantine & Gardner, speak­
ing for the Japan Airlines account,
says the biggest percentage of their
radio budget-close to 50%-is on
good music stations.
''\Ve lean towards the heavy class­

ical and cultura] programing as we
feel this audience is a good poten­
tial for our client. We direct our
appeal 'to the affluent, intellectual
group-the people who travel and
can afford the finest in travel ac­
commodations."
"Most of our classical music buys

are on Im, but budget permitting
we'll use two or three good music
stations in each major market sup­
plemented with spot buys on a net­
work affiliate news program,. and
perhaps participation on an ethnic
program such as the Japanese hour
on \VEVD, New York.
"Our commercials are geared to

this specific type of programing. \Ve
like the soft sell utilizing Japanese
music and poetry. The theme trans­
fers nicely to print campaigns, and
one supports the other."
James Alexander, space buyer for

Eas.ter·n···.·..A.ir·•..Im··· .e.·s···...a.t..• F.·]. et...••...·.c·h··e. r... B.i®.·."'.·.;h·.·.::·"'·: l"uiards, Calkms and Holden,. b:n~!S' "et
good music stations in many ma:j.orr 1

markets and, currently has <;)fb'Qtl • · ia
under consideration. Eastern, n~~~
ally considered a mass market :a'Q.,, • ·:rr
vcrtíser, is also interes.tcd in reaeli,-
ir1g the upper' income? better eli:tJ,.; IL1
catcd market-the peoplewho tr~~ t ::e
el more.
Alexander ñnds "there is not :~s

much Waste circulation using g,.6:0~
music stations as there is \\'ith
outlets. Here we k110\vwe're f'ea~Ill>• '"'.tí
ing a totally adult market," Pl

"There's also a. certain amount :d£ .ro
prestige associated with advertis.iil:'f~ '11r
on a. 'good music' station," he e~~;: I.le
eluded. '.I

An agency spokesman on 't~l~ ii'

Cadillac account said ".the sottmil ,.)
of the good music station is :eom- n
patible with the kind of Cár ~~€ , m1
are selling. Ratings mean \'et)' lit~l;e }¡1

on these stations. It's a qualita't'i~~" ;i
buy and this is the audience ~;:€
want to reach." 1 •·1•

Cadillac runs short flights' in fl'lte l
fall and spring on both am a.nd ~ l"l

I
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,,u.rd 11'e" IIu- <,;11111• t·0111p.111~ t Iw11w
fa¡ tlu-ir pri11t .nu] r.u lio l',1111p.ii!.!11'.
Üt:'l'.lllSt' of tlie 11.1!1in• of t lu-ir l't1111
nü.·rl'i.1 ls - soft si·II cop~ n·;al Ii~
.•t:1d1 "r-lass" mmrn1m·1·rs ,1s \11·\·
.mll1·t Scomb~ ami li.1cked Ii~ .1
lush orelrestr.r full uf 'tri11~,-11in
rtPH'r h,1\ e "comuu-rvi.il pulley"
problellls with t lu- i:,oot! 11111,it· vt.r­
tíons.

"\lthotHd1Vokodot·-.11nt .IÍ1110111~
.•rt tlu- !!,ood 11111sk m.ukr-t . t Ii<'~
"h:itlH' also fo1111d this ;1mlfr11n• to ht'
Tt'prcs1•11t:itin· of tlu-ir priuu- car
ltu,1•r.

J.1n11·s C. La Xlurr«. Volvo« 111.ir­
~kvlin~ 111a11:1!.!t'r, tells t lu-ir [irm
ffaa..; h•.;1rncd. t hrouuh var ious ,111d­
.i11s, Ih.it t lu-ir a\·cr;1!.!1' pr inu- car
\;uJ\t'r h "male, :JG \'<';1rs old. m.rr­
~·i1·it.h.is ;r colkgc t•<luc;1tion. makl'..,
~'lJClDO ;1 yt•ar ami is a part of m;111-

l'~~u·ll\l'll t. "
l),l\·id P1Tso11s. 11wdia Im\ er for

Lonvin Purfums .rt Xorth Aclvcrt is­
~xi:.1.4. ( t ht· accou n t just move ·d tu
P\1ol1'. Cone ~ Bcklimd 11tili1.1•,
r';'.Jdio. (!.!.nod 11111sic staliom). ;1s a
~.upplt•nwntary medium. most lv for

t lu-rr lw.1\' ( ·11n..•1111.1' t.1111p 11 11

1'1·r,011' v, 1~ '· · "1· 11..,.·.-,o 7i .,¡ II 1 11
.1111.111d 1111,.111111! t•\ e·11h di\ 1~!.d I
n-.u-h our 1 lin1kl1· 1111·.11 11 p 11l. ~1n
l.ir 111.1d,I'! "

¡:,...¡.~ 11u1J.-,.,~¡1n'.~tig1• p11rd111.•1•

\ Ill'\\ .uh 1·1Ih1'r In 111.1!..1• ih di
hut ,¡., ,1 1111111i-m.uk.-t prnl 1"•
Im~ IT¡.., F1·l-.. l'liíl.1d1·lphi.1 'º"P .uul
dt'l1·r1!1•11t 111.11111Lid11n·r. \nd llw
hm ¡.., pruu.rr ilv in [m .

F1•I" lr.i-, eo11tr;1ckd \\ it h t lu- Pl11l­
ad1·lplri.1 Orc-lu-stru. uuch-r t lu- h.11011

of E11!.!1·1w On11.1mk, for llw rit.dih
to J.rnadl'.1'! ;1!1 31) enmTrh of tlu·
o;1w••n11. S1111d.1~., :)-.) ¡un. :2~ .irr­
n·!,!1il.1r subsvr iptiou ¡wrfor111.1111·1·-..
.uul t lu- n-ru.rituk-r an· with t!llt'''
co11d net ors. spt ·l'i .rl ¡wrf or ma rn·1...,
for ...111d1·11h. de.
The vonrvr t-, .m- t.1p1·d ,111d •.•01111·

outld<. arc r1·hrn.1tl(·,1..,li11!.! .1t .111-

other t inu- or d.iv.
Jot• I l.irr is. mcdi.1 clirvctor , ~. E

Z11hrow. t•\plai11o.; t lu- h11~: ºº\\'1·
found that ¡wopl1· w ho like tlfr,
kind of 11111-.ic think \'Cr~ ltid1h of
t lil' Pliiladt•lpliia Orchestra.

\\ 1 e I1• ..,, I111!1• 11 • r 1' I
l1n11 ¡.., ¡,, 111 r .1 \ 1!1 ¡,¡, I I 1
ti Ih I\ I'" ' I l 1111\H It I !11 I 11

.1H lo\ al ,1ml .irq th• l11 d ni 11 rt, I
\\I \\ g¡!I !>1 It ,¡t 11 pl11.., t l» ~ ! H

f• i'-O!I 1hlo •
I ,·h n ti I •,p• 11... , 1 Ii11 • H ,. , r I 1~1

lq 111.irL.1 h. H1 .11• u! tl1• (_)\H \.1 I
\\ 111k , fur t l«- hr ...1 1,. ur a 11h ni d11
111·~ l\\o llillllll•·-. t)I < •~bHiil• H ¡,,lf

t ru«- "1111•'''t'o!HI lio ir h lo iw .,nld
In tlw ...1•.t1u11 { Hh1 b "I 1i1c bl\ 1 11;

.uu] li.1\ 1· l1011clit 1!1 • pnn.;:r.1111 fi 1 .i

1• •1npld1• lo( .ii h11\

I '1.!d,1· T1·\.H n. F1I,\\ ill nw t lu-rr
111111• fur prod1u I <·11rn1111n1.d ... 11.H
r tv ..,,1\-. F1·1' 11.1...q11.d1t\ prrnl11< h ¡.,
,,.II .a11d !lw~ w ill pru11·t I \\ 11 d lw
tr-rru-, ·ª' "t l«- vru.rrt "·II" In p11-.l1 !111
pmd11d-str.1ii.d1t cn¡n, nu 1in~1,.,

Tlw lh <,>\.H '\d\\ork .1Hih.1tn
..,¡~11t•d 11111-; Lrr ( thrrn1d1 ( >hl.rnd
ll o ln-c k . 111<..) .ir e . B.il111nor~·
\\'F\l\I; Bminn.\\CHB \\I F\I
<:it·' 1•).11111.\\.CL\'; Dl'lrrnt. \\'l>T\I
\ \I- F~I. I l.1 r If or d. \ \ ·B\ II l.m \ 11
~i·lcs. ~F\C-F\I. Vl i lw o u k r-»

\\'F\ lit \I 1111w.1poli'. \\'U u. F\I
'\t'\\ York. \\'C/'\H \\I F\I. 11111"

l
····-·1·· ·>.-E····· ·.· · ·.·¡·,.-. -- ~· :; .._ ,':A S'

'.

:;;:/~r·-c-=----;¡•;i-"'1- • ·""~·
~ ' i(W,.U-l''f) -

..,..,.;:¿·_~

if -~·an:were a
~~-··

·a·.....:J·.-.·---.1~·.·.·.!.·
I

f " ·.
,_ ~-"

'to;u'd ha.ve· your own 'His' and 'Her' mobile íelevisien stations ... For HIM: a roomy,
4U-foot cruiser, equipped with two Ampex VideoTape Recorders, a complete power plant,
si1x.~:auoni Mark IV cameras, live tons of air conditiGning ..• and pl·enty ol gas. for HER:
a compact, z5~lool bus with three Dumont Camera chains and other equípment a·dequale
tor her m;odest needs. They're ready to go anywhere. anytime lor any kind ol íob .
c~ml'Jlereials, pr0gtámsí or spectal etlects, They'll make you Ieel Hk:e a Ieran .

Tffé Quality Station serving th·e Denes fore 1•.ort'l P.•arket WfAA-TV
ABC, Channel 8. Communications Center l Broadcast servic s of
The Dallas Morning News I Represented by Edward Petry & C ne
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burgh, \\'LOA-Fl\I; Portland, Ore.,
KPFM; Rochester, \VC\IF; San
Diego, KOGO-Fl\l; San Francisco,
KDFC-Fl\l; Seattle, KLSN; and St.
Louis, KCF:\l.

Three other stations beam the
broadcasts outside of the QXI\ Net­
work are: Philadelphia, \VFLX­
A\1-F:\l, the origif1~lting station;
Cliicauo. \\'F:\IT and \Vash., D. C.,
\\'Gl\IS.

The concerts hC'gan 6 October.
The huy includes 30 spots a week

for Fels in addition to the first hour

~ii

of the Philadelphia Orchestra con~
cert sedes.

It's all OT nothi11g at all.
Currcort huffs lmn' another most

prominent concert orchestra ~JV<1il­
abl« tn them this season. The Nl'W
York Philhannonie conducted bv
Leonard Bernstein, whose radio
home w~1sCBS Radio for 33 years
and dropped last spring, is now be­
ing heard on. over ,5,5 stations across
the country.
\\'OH, New York is the' originat­

ing station for a network (via top

qpality tele1)J1one lines) assenrbl~~
by e. H. Jolmston. 1ue., \Vhteh al~~
created the T:exaco - ~.letropólit~1n:
Ope.ra Hadfo 'Network,

The br<)¡t(lcn&tsi ht:isted by ~lfü;;\'.fift
Cross, b<'gill1 6 Octühe1 'and ~,,:~l[
cmrtinue for 3:1 '\\'.G't'ks \vitb all h:ut
four ori.,·inathH! live on Sun:da\.' ;;:ii{:8 . ·--··..:.,' ' '' ' ' '' ',.-,~

teruoons from 3-5·p.üi. dirc~·t ~J'(;ffil
Phflharmon ic Hall at Xe\'v Y0,rlf'~
Lincoln Cerrrer fur tile' Perfotírt;Ítt~
Arts.

Som:e o£ ti ie stations will rel)l:aa;d.
cast the concerts at a h.rtcr th11edbt~ r• ¡¡¡

·Ít.

j(

Chicago outlet switches to ''better ·.mu.sie''

N IKE l\IOSTHS ago, \\'AIT, Chicago, decided to
test "better music" programing in its market.

Reason: the increasing number of "sound-alike"
radio stations in tile' \\'indy-City area.

The experimental programing has been corn­
plcted and termed "successful" by Frederick C.
Harm, general manager of \VAIT.
To. herald the acceptance of the new station

policy, IIann announced the bunching of a $130,-
000 consumer advertising campaign to he placed

in Chícage newspapers over the cnming year.
One of the ads {sec ahove) was tagged The.st'

are our Disc Jockeys and posed thl' outlet's actual
announcers with fiddles, the P0{J)' adding ''they
all play second fiddle to the \\'odd's :\lost B.eati.6-
fnl Music," emphasizing the station's policy of
eliminating continual deejay patter in favor of
uninterrupted musical programing.

"This udvertisfng earnpaigrt '"ªs inspired by
the support and encouragement \\je received from
advertisers ami the Listening a.udience over tlre
nine-month testing period!' explains Harm.

"Non-solicited mail from our a.mUenc.e over the
test period has increased hy 60C-C. The favrora1Jle
mail, countless tele¡Jhüne calls ~Uid ste~1dy lJh
err-ase in ratings indicates that b.elfor 1nttsic t?ro­
uranrinu receives ureater listenínz: lovnltY and re·h b b· - -·<0· .• ··,;,,·y

inforces \VAIT management's belief that a vast
portion of the audience has highlv selective Hs.-
tc>nü1gpreferences." ~ ·

The station says the C'Xf\¢rime1)t indicates thl'
audience wants good music, without cnntñrual
interruptions.

Therefore, \\'AIT nov\· hr.ondcnsts eontfa111n11)i.
music throughout the d<1y ranging fH)IJl. "a s(>ft
Con10 to Kostalnneta."

I11place of pL'tsnirnlíty deeja~·s, \.\'AlT cmph>y,s
"matnre-x ciced anuermeers" to blend ~ríth the
11('\\' sound.

Advertiser messages are "sln>'\YC<Js.:edat th~'
q11<I.rt.cl' hour in thr ·\X'AIT cümntetd¡\] chrstr·I",.
This is tlre 11scüf a maximum of tlln_·(~~ün11t1rr~
eials per qn~1rtc'r hour connected by sp.ot h:ddges.
Station murrngPmerrt says sponsors ht·ndi.t frtnn
this, uu·thod hecuusc the nJess.ci.~esai:v c.tu:efNTlv\:_./· . -·· ... ···-"·'· -- ' ':io'

Ii.stcnc•d to.
\\'All' <Iiso foatni'L'S ucws <.'\ºt'q' h<>ür (JI1 :füe

hour, traffic n'p<H'ts, Sunday l''\·t~nír1~l("Ch.Ifi¡,>~ and
disc·ussJons,. a p1·J.1gran1 fc'attu:ing rt~\·ie\:n{ of
papJ·I'\1;;rd: lnloks, and n pai~nnn tlealíu.g \;Vi.th
Ya1·in11s ptTil>h.~111s of tlrr <'ity o.f Chic'¡~~c>, flf1'
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((1 tinw drll1·n·11ti.d..., .111<1ut lu-r pr1··
dnu.; 1·11111itt11w11tsat t li.1t t inu- ....1111,
'>11<.'hª" pro-f1111thrll. "l'lu-«: ...,t,diom
lhl.h' 111•1·11a....led 111n·hro;11 lv.ivt t 111'
11nrilhan111111i<' 1111 l.ru-r th.111 !l p.111
that S111uby 1'\ 1·11irn!.

l';1~11w11I for t lu- JH<ll!r-.1111i-. h.1wd
!I'll tlll' p11p11l.llio11 or till' p.ut ir-ul.rr
m.rr\..l'I.

I11eh11li·d i11 the :)() :-.t.1tio11:-. tl111-.
.f.l'f t·n11traclt'd, ( ;1hrn1t IOO h till'
·~lkd). till' follmd11l! 111.rjnr rn;rr\..1'1-.
•.1:r:1· spo\..1·11 lur: \\ºSB. vtl.mt.r.
\rCIW. Bo..;t1111. \\ºBE:'\-F\I. Brrf-
1.:ilo. \\'F\IT. Clril'ae:o. \\'J vv.
C'l1·\1•t11uL 1-..DE\'. lk11,1·r. \\'_Ill.
D't·•trort; l\:IZZ. El l'a,n. T1•\.;
\·\F'I'L. Ft. L111cll'nLtl1· - \I i.nui:
:H:HU\l. Los \11e:1·ln. \\'CCO.
'\<,h11111·apoli~. \\'\\'()\I, \'1·" Or­
')(·:111-.: \\·on. \'1·'' York \\'H'tT.
lrlíbllllr\!h: \\'E\\', St. Lunix: KSL.
(S4,1lt L.11-.1· Cit~: !\::\ \. S1·.11th·:
\N'.SYB. Sn.H·mc ,111d \\'TOP.
1~Yash.. D. C. pl"" Ihr1·c C111;1cl i;i11
¡c,J.1tions: Cl\.\'L. Xloutrc.r]: Clll"\I,
1Tflro11t11: .nnl Cl H,)\I, \'.1111·1111\c-r.
!ft C.

Fnr tlrl' Iirvt ti11H'. hcrl' is an 1•11-
tire pre..;ti'.!1' proe:rarn ••,.,,¡J;ihlc· tu
tf'lCaJ s¡mn:-.ors. Or c·o11rsl' ;r nat iou.rl
•.1,d\<•rti-.1·r C'ordd m.ik« ;1 c:hoin·
nnrlti-111.1r\..l'I Im~ ª" wr-ll.

Sorne ni !ht• kiud-. of clicuts .II
~:Jfr,\\ rit ini; r-urrc-ut lv t.1\..i11!! .11k.111-
J,kt!,1•or thi-. q11alit~ otr1·ri11':.!: nuuu-r­
Ulll~ h.mk», i11:-.11r;11H:1•co111p.rni1•..;, .1
hl\trry c:o-np .ipnrtnu-nt hntr,l'. pnl i­
lit: ut ilitv , d<'p.1rl11ll'11t •..tnn·'· in\1" ..t­
nh'11I ho11sc-. .• 1 n·-.t.111r;111t. .r d1•all'r
fr1 ohjeh tl'.1rt; ,r i'l'psi-Col.1 hot­
th'r. Cott H11ttli11c Cu. and '\1'\\'­
wt~1•\.. \ l.1 ':.!;Ui11e.

One nf t lu- st.r t io n v. \Y \IT.
Cr(l.ir ll.ipid-; Lt. h." ..;icrwcl "-i
sptH1sor-1, indrnli11':.! .1 dcp.1rt11w11t
.)!;tore. ntilitv c111n¡1.111~. hi-f cll'ail'r.
tr.:iH•I .1':.!t'lll'\. h.111l.. a11d dry cle.111-
r-r, to rot.rte -.po11-.11r-.hip. E.1C'h .ul­
v1·rti'-•T "1111ld h;rn• th1• f111l tinH
f,or lo11r c1111c1·rh.

Tiu• 0111~ sp1msor -.1i¡ml.1ti1111'
11Ljn•d 11po11 tlw loc.rl 011111'1' .1r1':
I. \'o uil ('t 1111p.111in.
, ,.. 1· .
:... ~ti rt't'OH Ill':.! ('Olllp.11111"'-
SJwll Oil 111.1de .1 firm ohjeC"linn

to tlw ..,¡'.!nine: of ;rm nil 1·ornp.111i1•..;
¡wüh th1· rl'a,.,1111i11'.! th.it the,· ....pon­
"'ºr the fnnr 1-horrr Sew York I'liil­
httrmnrric Yo1111!! l\·np/1·, Cn11n·r/\
,.,,:fth l.cn11.ml lkrn-.lt'i11 1111 CB~
1'~·.

Tlw ..,1·n111d -.11p11J.t1¡u11 h 111,td
un tlu: l.ut t lr.rt L1·1111.1rd B.-r11-,!• 1H

.11111t lu- '\,.,, York I'l11lli.1111101111 • 1

d11 ....tr.1 .m- 11111l1·r <1111t1.1tl !" (

lnmhi.. H1·1·(1rd-..
Tl11·n· ¡., .1 tot.ii 1tl ,1·\1·11 rnrn11i• ,

"' ail.il1lt· lor 1·1111111w1T1.il1111"·•t!•-..
\ :~O-wc11111I op1·11í111.! .u« l < J, •\Ill\.!
liilll 10;1n I, .1 rn w 111i1111I1· (·rn1111H 11. r.d
.11 t lw l11•1.!i1111i11l!.11111 n11 I 11! tlu
11111,ic.d pnt!..!r.1111 .111d tlw utlwr 111111
111i111rt1·, .1r1· di ....11il1111t'd ln uu tlll'
l11·~i1111i11':.!ami tl1ro11~li tlu· 111t1·r
mi-.sin11 \.':111''>1111t1·n i1'\\" 1·rn11l111i.-d
li~ 1101t-d 11111,i1· .urthur itv J." I I 11-
rivou.

•JI l.H/l. /l11.d1111 /1111/pro/1/1•111, 111111•liiu a
lmri! ,,.¡¡ ,.,,," of C111w1/tr I >n 111111 ,,,,,¡,.,.
l'r11{lr11111i11[l. \11u 1·11111¡n11n 'l'""'ºr< fl,.,.
1011 /'111" <:1111n•rh 11111/ """ '' ¡11•••1'•'.I

Thr- u.unn: of t lu: com11wrci.d-.
thc111wh·1·-. .. 1ltlrt111t!li in tire vol t ,,·II
m;111111·r. "ill prr-.la thl' pr()(l11t I or
-.1'I"\ l<'I' Cl fJt.r('cJ.

lk!.!;i1111i111.! trnri~hl. :2.) 11Í !lit• IG
(_)XH \'d\\orl.. .dlilialt'\ w il l lu- lºllll­

llt ·c:tl'd h~ h'11·phn1w liuvv. co.r-. I In
cn.1 •..t. Tlu-, intl'r-c·t111111·dnl l!WllP

"ill c.urv, liv c, fj,c lrom-. .1 \\1·1·\..

of a11 i11krd1•\\ .111<1 di-.c11 ...,in11
show. Tlu: Ct1'¡11·r Cifrn11 l'rn.:.ri1111
llt1,lt'd h~ \Ir. Citron. t hi- ¡, 1111
1ml~ -.l11m otll'rin!! J¡, 1• tlw.1!1-r n·
vn-w « c·n;p.t lo t«l;1,t 1111 ""''" \01rk
tlw.rlt'r. T'lu- liro.1<k.1...,t 11ri!,!i11.11t'
from the Tc.1 Cc·111t'r .111d ¡, "P"".
-.on·d h~ BO \C..\111h.1,,,1d111 I lo1l1·l.
L..\ .. .1 11111nlwr uf lt-.1d111'.!: '\ \ .111
'.!.dkri1~.., .11ul tl11· T1"1 C1 11tn TJi,
rlt'l\\ork. 11111i1·r J.11111''> 'u1mll11 1111.
1•-.tim.rh•.., tlll· lot.ii prrH Ii 1-.1111.!_
po\\t'r of ih .1mlr1·11t.- 111 h.· m ,.,
Cl'"' of ..,l."') h1llio11.

Soml' ...1.11i1111-. rn11...1h fui 111tin,
.rn·.a uf prn•.!r.1111i11'.! J¡,,, 1' 1111n•r dri
fic11Jti1•, \\1th tJi1• llH't l1.1HH .ii ·''
jlt'\ºh llÍ (I lllilll'rt i,I¡.._ rt I" tlfll!

,, !..•\\ rl I w t .H t ' l'I ji!! ¡, ¡ ¡l '

'' II eu¡n w Íu: 11 ¡H• 1 rd pi Ido il

111 d1 .ilm~ \\ 1d1 ni''" 11it1 11 I ol
\ • 1t1'1 r-. 'l ln1 '' .1r• p11u11nh
!11111-.\\ l1•l'>t p111!,!r.1111111' I'> 111 1\ 11\

Hrlo ll!1·d 111\\.nd 11.1\ II d !Hi~"

<,>1111\•.i I••\\ ni d11 '' .,q¡I, h 111\•
f111111d .HI .a'1·rnt1"< '"ip<1.dl\< !H

1 li.111<,.!llil.!;t lu- < em u in H 1.d I" "HI !It•
-.!.ii 11111" pnl11 I•\ .1111I ntl11 r•. 11 1\ e

110! "'i1n1w •..1.1tr•a11.., 11.1\• ,¡ "' p t I 1!•

'Lill I"'' 111 h.111cll1 -.11111 -.it11.t11< 11-.

.111d .11 t J.,.rr º'"' ,.,p,·11-. •.

II (>\U .~,·lh"f i111· 11111.•i1···

'º"ll \h ( .•.•. \I( q

,,.¡,.,, \\ <,>:\H \\I l"\I
JH• \td• id

''" ), r"-
"P'"d,.., for .1 -.t.1111111op• r.1!111.!, ..,111

t1"''"l11lh i11 till' .an .1 lor "'' r 2·;
\o\11"'>. Tlw -.t.111011 '" l11lkd ,..,
/ilH lllll\i1· -.l.1111111 '-,.1\ '> \11 C1 <'

..\\'1· pl.1\ tlw fi111,¡ I\ ¡w • Í .di
1111p..n. ...Ito\\. ínl\... ¡.111 1 ¡wn IL1'.

n¡wr.1. r-h.unlu-r. ''mph""" 1 !1 \Ii
.111· .ru mli'•.!r.d p.111 ,.¡ \111• 1;1_.111
nu rvi«. ( )111 m.rr kvt ¡, tlw .ulul: 111!
u-r 1•d111.itt-11. lti1.dwr 1111111111'.111d1
1•ru 1•. Tlw 11•..11•111r-. .rrr- v r r v T• "P' n
"" l' \ 1Kikro11.., Iii Í.1t t II\ p• r < r"
lie.al !'t•lllllll'H i.rllv .uul llHl\11 dh

"\\e fn·I tlw 111.111111r uf Ih1 ( e in
uun i.11... ,Jrrnrld lie 1'11111p.1trl1l1 1••
0111r h pc of pn1'...'.,r.11llllll! If ii••\
.1n·11·1. \\I' { .111 lx: 'llíl' I" 111.rr fro1n
t lu- li-.t1·1wr-.

" \ -.lwll t ime .11!0 \\•' .n11 d .1 t' rn
nur« i.r] fur "wit"-. hv r-r p do· '1111 \
11..,t·d .111 l ' u:~1r...11111.111\\Ii" r• ilh
\\<'Ill lo 1·\lrntlt'" w rt h -.t.n•·l\jl•
Br iti-.h id1n11h •.IH 11 .i-, ·¡dn• w:h l
'·" 111111·· 111 Tlw lolli.r' 1! ''\"
pl.1i11h j)•Oil' d Ill .111d \\I ¡-.!.._, d ti 1

t lr1 HI iit 1·h Ill'..;• In ,¡r,¡¡1,'._ll! ' 'I'\
Tlin drd \\ 1· "'ni .1t.111111 tli. Ir\•
p.111' .111tI .1 It lle r 111 1 11 11 Ii 11w f

''Ito 1 11111pl.n1111l. .1rn ! n 1' I\• d 1 ' 11
1111111' h II•,.., h H k Iii a11lm s ti• ,¡ 1

111111 lo1r m.rk m ; 111• 'h ru •1. [ r t l ,
1.111 1 f p.111 .uul f.ir Ii 1nill111' i1 •
111.1!!1f'-tlllH1h.

\\ <,1\1\ It I'- u-, an~• 1 P' do I rt
uw11I uu l 111111.!•' tit t••i! ll•Hl!I
!.Hj)\ 11 1111 ..,¡ dlPll'- ! \j}4 ,••.., II
]¡,,¡\o t\ill tít did 1 llijlll'l'-

1ih1 r!r'' r.., u11 ln1h11 I p 1ru \v
(¡¡,, 1'1¡1'\1( 11 •.....•... 1!. l
.11,,,, 11·,1mt1t•1·i!•l11 "I
'11· 1_1 iH \ I '... I ¡, I ' 1l
HI' to 'Ill d1 ..,¡ !• I'

! • IH ' pl •..'\ " \I (.
\\ (,)\I\ p¡ \ •I II f

plo· Ill ti¡, r~.

I.

11 I ,,
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Gee explains, "One might not think
of Hebrew National as a prestige
sponsor, in general, like an importer
of Polish Harn, etc., but they arc
the finest in theír field and arc
pleased with the advertising results
on \VQXR"

Qu..alit)'at disconut; hot prospect

The station also does well with
sponsors who arc tagged as "qual­
ity with a discount," such as Bar­
ney's, clothing store for men and
boys. Barney's had a hard sell jingle
the station changed. They created
new copy using the QXH string
quartet for background music. Also,
the Ritz Thrift Shop, a second hand
fur shop and a local record store,
known for carrying a variety of cat­
alog items at a discount.

Ted jones, president of \VCHB,
Boston, had troubles with match­
ing the hard sell copy of some na­
tional advertisers to the station's
programing concept. "Canada Dry
now sponsors our broadcasts of the
Boston Pops concerts. One year ago
they wouldn't <lo it. They thought
the station was stuffy. hut the local
manager knew the station and the
audience it reached and all are now
very happy with it. \Ve proved our
share of audience, better educated,

higher income."
One agency spokesman expressed

an opinion Oil this problem from the
advertisers point of view. He found
<1 situation that seems to be unique
to this type of programing.

David Perseus at North Advertis­
ing complained that good nrusic
st~Hons sometimes present "difficul­
ties in hilling."

"Unlike spot tv, these stations
give you an estimate of 6:'45 to
7 p.m.-then they extend the pro­
gram for various reasons and the
commercial doesn't air until 7 :20
p.m."

More and more of these stations
are becoming promotion minded
and some have unique merchandis­
ing methods.

Director Dave Polinger of
\VTF~-r. the Friendly Frost station
in Fresh Meadows, L. I., New York
tells of a contest held a short time
ago that brought astounding re­
suits for the station and the sponsor.

Tagged the "Zenith Quality" con­
test, listeners were asked to make as
many words as possible out of the
contest title, and those who sent
in the largest list would he winners.

The station was flooded with al­
most 4,000 returns. The winner
list ed 14.50 di fferent word s.

The ovcrwhclrrrinz contest re-

LEFT, typirnl of month I) 11roµ:r11rui11ghookl.ets oU(•retl at nomina} fe.t> to suliscrilu-r«:
Hll;JIT, 1'1·np1·1·Jh1·: m agazino p11ldislwd fi_,. llcrnar d [acob», If fl/T, Cl1ir:1go

50

turns proved to the sponsor ih:at .tit~·
station had an enthuS:iast1c, relfcli~f~' l'.~e
audjence,

Res·u.l.t:Zentth h.· ecame :a 5.····...:...~".·".•.·.•••....'..·..·.00'..···.. ;;~.1~ ... ,, dadvertiser. . . l }1(
Another gimmick contest, í@r a .·

sponsor the · fm stereo ·.stathm: Ita:ª I?'I
was for .'.Ml;lttini & Ros.si. · .Ji.

Twice a dav th¢ station wnul!.9:
play a monophonic selection .;¡l;Jl4. •
listeners were requested to :identtlf ,l
the song and send along theír pr~~ Jfl

fercnee for sweet or dry Vet:moufli. :ID
The station received almost ·~,[JOO ~;b

returns in two weeks and. the spo.m" ' ~
' ·¡

sor renewed their schedule. 1

I ·.;ti

Booklets are ¡Jto111otiQ.11, Íif:.~ru~: . Ii\

One promotion method com1:tiGn·
lv employed by good music st~t{<nliSJ .:!í
is the monthly programing bogJt:l~«t £)
offered at nominal costs to subs.qr,~;b:. ~
ers, Single copy prices range £r~m: .,:,•~
1.5 to 3.5 cents a copy. '~
The booklets are pri1narjly €{¡~"' ;u],

voted to the station program t,í~~- ~a
íngs, but man}' contain features.~~ J ·.cti
departments such as .a calendar of :~
cultural events around the ·clt,l~:, tín
recommended restaurants, I10tice "t;jlfi ·r"
on-the-air special progr<ims, .l?~f'~.
sonalítv sketches and r.{\CO"rdíl~·
views.· Interspersed thr.ough th~
booklets (many of w'hich are q·ntm·
handsome) are ads for the StatiM'~~.
sponsors, and some cO.¡)tain aü. 1J.idf,,
vertiser .index.

Bernard Jacobs, owner of VVF~lt'~1

Chicago, has elaborated on 'the ;plT'©:··
gramíng booklet id<'a to: ¡).t·mlu·e~'ª·
slick monthlv magaziúe sold tO '$,~i~-.
scribers at $:5.ooa y<'ar. n ;.s. ~i1R~
PersJ)cct iee.
In addition to the hroadtza~,;t

schedule and calendar of iQf~'eitt~.
Jacobs has ii1troduc<'d HcticYfl ªl'l:M
~ssay<>on mt1sic, poetry, ~rt, dr~illl'i
de. The high vnlume of p;;r.i:d; ,a~1-
\'ertisin~ Irrrur \\'F:\:IT clfa:n:r.ts~m\él
manv, 1.n<inv othPns h<is. inadé tlil'f'
mag~1zine a~1c"i:len~ion in J~rinl~E
l . . ' ·1 ' 1·1 . . .. s . .•t re station s ug 1')rnw aJr n1ta.~f'·
So what do.es,il <1lln1ean~ An uJ~

Formed m1•clia hurcr nri'gl1t srrm :it
up tlruslv: ··
~lost ach·ertise>rs shot1ld )11\lI81ti~

gate si.zahlc markets eon1pós:C'4Í {Íf
pcnplt> eüget t.o $pend 1nó.n:é~r·111tl'.
new and q11alitr pro<h1crs ti.JJd :$~¥Y·
ic.rs of all kinds-a markC".t na.t Tu!!í~
ing rea.ched on a ·co11Unuoi1sba~T~
bv an\· other nnxlia h1 ;a n'1:al~'.m~t
c:~mp~r:ible to goaei tn;111si<.; t;aiJt~¡,
.Anclall tbisatr'Cascmahle.<rn!i(. '""



,1,.•,e,e sees public reaction as best ad safeguard

Non-co:111mlttal on code
'~l.i\ In· tln-rr- shouhlut ht" .1 ( '.mk
Hall'' Tlii-, '>tfl'l'lil.1tio11 l'.11111'with
~n.1u1·other s1nprisl'<:> ou till' -.11lij1'l'I
1.l i1n·orpor.1ti111.~ tlu- :"\. \ B cod1· iuto
ri(::C hroadc;1-.;t rnll'.., [rom crn11111j,.
,fo>l11·r Holwrt E. Lt'1'. \lthrn1~li Ill'
1tigiu~1lly proposed t lu- id1·~1 \\ hid1
rilN h1·r11 rocking tlu- hrnad('ao.;t in­
hrst r~ lio;d i11 n·1..·t•11t \\'t•l'k "· Lei·
,.,11kl last wi-r-k tlrat lu- ¡.., not votu­
nittrd 01 H· way or t 111' ot lu-r l'i t Iu-r
1.1Iuvor or ;1!!.ii11st l'nd1· .uloption
t.cJ' w;1s addrc•ssing .111 on·rllow

u:r.o\\'d of st.rt ion owm-rs .111d 11w11-
h~t·rs g.Hlu•n·d for t lu- l.ist of H.\ Ifs
,1,•ril's of Hlíl3 \lana!!t'lllt'lll Confer­
~·urtis.i11 Dotroit. I le couum-utcd 011
ll.;'lH pr<'" id1·11t Ed B11n kn's r«­
UhJrks to the group that the lil'sl
e~ulatio11 of comnu-rcial« could lw
r~·c.•0111plislicd thro11!!;h the p11hlil·\
ff!H:tio11 te~ stutions Ii~."ª~".i11~ lw
¡houcht tlus w;is sound 111priucipk-.
X,nting th.rt rn1l~ nhnut :JW r or so
\,,f radio statio11s Í<"1•l tlH'~ c:111 s11li-

'11ili1· to tlll' \.\B ( rnk L1·1 \1HI

"i! tilt'\ t·.111'1 ln1· \\ 1tl1 t lu- ( .od1
IH'rliap' it\ 110 c1111d .uu l t l«: 111.ilt•'I
ol 1·01111111·1Ti.rll1111ih '' lw'>I lr-lt lo
1·.1d1 i11dl\ 1d11.d ••t.rtiun 111.111.1c1·r.

I k- h.«l a ri·n·pti\ 1· .111di1·1w1· 1~1
u·m;ir\.., t lrut kit·\ ¡,¡1111 ¡, t ln- l.trl!d
ol uroxt puhli« \\ r.ith nu crn1111wr·
c-i.rls , 1101 r.ulio. \ml 111ost of t lu:
l'o111pl.1111ts (·1·11kr 1111ln·<pH·11c~ 111
interruption. not t.1...t1', lu- v.ur l.

.\lso addn·,si11g t lu- 11wdill!.! '' .•..•
l\:1·1111ctl1 C. \l.1111wl. prl'\id1·11t of
D. P. lhotlu-r. \\ 11() pr.1i,nl tl u- B11-
rcuu's d1•('isio11 to i11\·1·.,1 i11 t lu- d1·­
\ r-lopnu-ut of "n·ali,tk .111d tru ••t­
worth. a11di1•11t·1· r1•.,1·.1rcl1 !t•(·l1-
niqru-s." I le liail1·d tlu- l°l"•lllh of t lu­
IL\ B "nwtliodolot!~ .. 't1ul~ ª' .1 "ma­
jor liglit1·11i11!! ol tlic .11,!1'11t'\ hur­
d1·11•• .nul \\ t•nt 011to11r!!1' tlu- ...1.1ti1111
ownr-rs and llHlll.J),,!('fS "1111i!t' in .111

inclustrv-widr- 1•ffmt at ,¡111plifica­
tion" of the paper ,,·ork i11\·oh 1·d i11
buying radio time.

FM fields windfalls from Fels
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01w of tlu- hi!!!!L'r lmnn' for the ím medium In dntc l'Ollll'' from Fa·h &.
Cu. which will '-¡lmi-nr :1 l'ompll'lt• 't'a~on oí :m l'hilmll'l¡1hi.1 On lintr.1
t'lllll'.t'rh i11 :l:! mnrkl'h frum "ºª'I to coavt, I Icre rl-r): Jm· I l.rrri-, llll0tli.1
dir. of ~.E. Y.uhro\\. '' lrich nrrani:t•d ¡1acl..a¡¡e;En!!l'IW Orm.ímh. 11111,irnl
dir nT the ()rdw,lrn; Da, id C. ~frlnfroH. Fd, pr ev.: nml l Ienrv ['olt icr ,
nt~r. of the Acadcmv of Muvic, '' hero cnncert-, w ill he t.1¡wd. ~nie, ¡,
cvpectcd to he i11 •ll'n'o and monaural on 'mm· rn fm ,1,1tin11'

W. coast fm listeners
travel more than am
( '" 1wr' ni I1111.u lio., d11 1110H I 1 1 ,

111c: lintl1 lur l•ll'·dlll'\\ 111 I [ 1 pit 1

m «. 111.111 d1i t lu-rr H• 11 !in 1. 1111li 1
p ,¡ I I•.• \ l ( Iir d 111\! Io I Ii' !Iiud
1111111tl1h 1.11-, \11c1·!1,, I'oll (>I 1111

.111d11 Ill I' Ill ( ,.d1f. fill i '\ I.o I\ \ H

•'•·le ..., ,1m I
li.uu l-, 111

01.111\.!1 (Ollldl• \ ~IH

f 111l1nrn1-. i.1k, ..Im 1 I
li1HT 11111•º' .I\ ui.un lllü\Dll• \\ t r rp-,
i1~ pl.nu- tl1.111 t lu- ,i\1 r.1"•' .in .1 r- -.1
dn1t-l'J:2,000 ( 17 V, Hf l111..•L.111d"
ill 1111lirn1w'> 111.Hlc IHl\111• ""I rip\< u
l uunmr« 1.d .11rl1111'\ \\ 1111111llH p.1\I
v c.rr , ,¡, 11ppo,1·d l<1 íi),flOO í 2',
of l111,h.11ul •.. 111 111111f111 l1rnw ~

111 tl11· v, 111w p1·rut<I 12.2' r I ~l
700) 11f tlw m.rrr n-d 111..!1· 1111 '-•I
!l\\ IHT~ took pl.-.1..,1n1· trip'> Ii\ pl.n«
·'t!·•i11~t :J.V ( ( l'i,000) l11•.•l1.111d... Ill
111111-f111 lm11w... '.!.•' 111~ f 111 .111 .11r
tr.rvcl ..,11.m• of 7:J.1' r of tot.al l.\
,111d Or.1111,!1• c111111h l1ou1w v.

Fm ~d º" 1wr' 111.111" 11p fi7 I',
of tlu- \lt',1111°'liip p.1\\1 111.!•'f\ Ill 111<'
pa!'>! y1•;1r: I.or r of r, •.,¡d, 11h 1 f fm
11111111•.,t1111k•..11d1 tr ip-, .1c;.1111't I 11',
of f.1milii·..; i11 nou-I m 11111111·...
Thi' Lo, \111,!'.1·11·-,!'oil of [m .111d1

l'lln' is d -;1·nit·1• (If tlw Jollll B
1'\.11il!lit (:o .. rcl1-.1 ..•t·d 111011tlih j¡,
h:CBll-F\I. B1·\nh 11111, Tl11...
mouth's n·port1·d f 111 P' 111 t r.it i. u 111
the two crn111ti1"i ¡.., lfU. '' 1tl1 .1 pro­
j1'ctcd tot.il of 1.117()/i(>.2 f m li11111•'
.uul :2.:.;l"i.1:)l lot.ii r.uli» lie m•"

ASCAP wants its fees
for piped-in music
( '01111111nr.rl 1·,t.1lil1,lt11w11h p1p111 •..
tlw 11111,1(.il procr.1111111\! of lo;, d r 1
diD '>l.rlHlll'> tl1rrn1ch tlu ar pn 1nh•..,
.m- li.rhl« lur p.l\ 1111·111ol 11,.11.;:•· Í• •'

to \'.'-i( \I' ii t'\lr.1 'P' .1L., r-, • r p iii

Iii· .uhlrr-v-, \\'km-.. .m: 1. irn m' ti,.
lir11,1dt.i"h l~t'I \\I I l., !II .I II•\\'
ldlt r lo 1h 1111111h( r-, t l« i I n I 1

\-.-,11 o! Bro.ult,,,¡,'" '11d -.I I 1 1 "
-.lwaild 11111r 1111.., .uh 111 In !, p 1rt

111111! -.tn1 • ' .111d ni I1• r b '"' • "
" Ip1p111'..! ill pí•l,!í.llll II.!

v-« \I' IH 1·11,1· h
!110-.1· 1 vtr.. 'P« dd 1'
,l l.1 \\ \ I Í
Tlu- 111",¡, !11 1

11011 1111 111li1 Í' I'í
"' CO!llllll I li d I •• 'I 1

i­

tlw ,¡Iii Iii\ ti I II
¡u1d lor n,1 •I t! 1 111 ".11
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The e,n,gju:eer:Ufts bi~ rsrr,e;il •••
plans are ~nmpfole•.•.work .Wg,nfl1Ue$:

on San Ilie11•l'Sl erer:..~hm:J(~tn:~,~"'n1~"h'

Dynam!I gr11wth m !t!Q:QB$~111i

factn1' in thi lrsr~,uf1~
San Oie@lln!$:~lhir~¥1til m1md;

isse~~~diitFr Íf'
u:ill~iWt~~"' .},,~ •., ·~h';-"

KOGO·
RAOI01

SAN DIEGO
NBC A TIME•LIFE STATION

REPRE-ENTEO BY THE KATZ AGENCY

• <)
)_

coustitutcs a commercial use. Tite
newsletter added the issue will be
discussed when proposed revamp­
ing of the copyright laws "gets off
the ground, but this is pretty wc>ll
in the future as of now."

NEWS NOTES

Sprite picks up radia/tvs-> Sprite
bottlers (Irauchísetl by Coca-Cola's
Fanta Division) are lining up time
in 100 or more tv-radio markets for
a "Sprite and Spice" punch promo- '
tion from Thanksgiving to New
Year's Day. Sprite and Spice, offer- 1

ing a special 11cConnick spice 1

packet and recipes for punch, Imel a
test workout in a few markets last
year at holiday time, and the 60-
second tv commercial, prepared by 1

~lcCan11-\larschalk for local bot­
tler use, was best in its class at the
last American Television Commer­
c-ial Festival.

NEWSMAKERS

[oux HILEY to director of radio
production at \\'FHG, Altoona. He
replaces AL \\'oLFE, who has pur­
chased part ownership of \\'OTT,
\\1atertmn1, N. Y.
NtCK B.l.RHY to sales 11Hlllager for

\\'CUE and \\'CCF-Fi\1, Akron. lle
1 was an account executive with Obin

Station Hepn's(•ntati,·es in Cleve­
land.

]A:\IES P. I-IE:'>SLEY to \ÍC'l' prcsi­
dent and general manager of KSON,
San Diego. I It• was vice president
and gent•ral manugc-r of KG\IS.,
Sacramento.

HoBERT l. Cuoss to general sales
manager of \Y-GTQ. Cypress Car­
deus, Fla. Ile was fol'merly sales
manager of \\'PK\1, Tampa,

H01m11T\l. \I 1LL1rn to diroot or .of
spot-ia l hroadcast Sl'l'\'Ít'(•sof \YEH.E,
Cleve-land, I le is smTeetk•d as di­
rc-ctor of promotion and puhlidty
hv C my D ewrs.
D\u; \lnt'll'l, \\l:\C, Dnytnu

ami llom.nr E\11u-:, \\'I Hit Batou
l{o11ge, to chairman and ,·ic<•.chair-
1na11 of the Assn. of lmh·pc.·rnlcnt
.\letropolita11 Stations.

Jos1.::P11 P. I IA"l.YY tp dircTlo1: nf
puhlie information for \\'CBS Ha­
dio. I le was s1wcfrd eYt•Itts m;n1a:l!1·r
for ~lac~ '.s, :\'e\\' Yol'k.

A1.i:m·:n T. PHT""' to loc.tl salt·&
ma uager of KI S:\ lbdio. Portia ml.

It's fine for el.epba.nts1. P1J1t
tigers are anetherbreed oia.itJ.,.
mal completely, . ••·..,

If Yº?'re a Tig.er, Y?ll 'lílr¡liJtt
\VHLI ~·The.more than 2.mlfl.io:n
Long Islanders hl.lve crea '"·
.$3% billion Nassau
market. They may he.ar 'N'.a~
York radio stations ... hu't fh'e'
listen to 'WHLI.
\VHLI is the LQnglslatFte1~

own station ..H serves ..~
Island .:and fights Long .lsI
ers' battles. \VHLI is the ,sfi~"'
tion Long Islanders listen ~:o;'.,,.•
the station Long Islandl;3rs ate
loyal to .. ,.the s}tationi
serves Long Islanders e1~tGl.1;1:.,
sívely and bes.t..

That's why the. Tig~rs .í:fii
radio arh~ert:ising use \VHLI
c~nsJstently! You can be 1a; 'l·Mi
Trget, too! 1·

WHL! l0.000 W.ATTS
AM 11,00
FM 98 J'

Hl~•,llAO
LONCISlUO~l

PAUL GODOFSKY,Pres.Gen, Mgr,
JOSEPH A. LENN, E·Xce.c. Vt,Cie·Pf'eS.S\l'.les

REP'RtSENT,ED By Gí~l·P(RrfA



r v MEDIA

u..s. 'Irked at Brazil
tv lrnpor·t barrlers

(r:u., ~,, 1• n. "\HI,.,~ I I, '"'P·
: i pill!.! in to ,,1!t·~11.ird Auu-ric.m I\
'°*:p11rters .1!.(,1i11••1 111d.1ir di,ni111i11
1tiru1 h~ Hr.11.il. Sp11nnl on 11, tlw
f\ Pruc:r.1111 l-:\¡mrt .\,s11., 1111·!.!,it\
-rurucnt h.is imtnidcd tilt' l '.~.
m}1ih.1""~ in Br.11il to prutr-vt lh.11il
•'II!d1•tTt'I' \o. ;)~~)(}\\Iii< Ii ít't!ll·
,itfa.''I lt•fc•\ ivion ,llJd r.uliu. ,¡, ,I \ io­
kti(Íllll of th1• C1•1wral .\gn•1•1111·11I 011
l'.11"ríH'- .nul Tr.1d1• .nul 111 001'\Pfl'''

'U:tí{'t'í'll al11111I tht' pot1•11lial ..Ill-ch
;1J this d1•n1•c on om t.r.rch- \\ itl1
Hr.11il i11 ¡, prour.un«."

•·I· .. ~nwcle.n1·1· '!)ccific.1 lh li.111, Ir• 1111
pt•1.1iu· t111w importr«] prtH!Lllll'
·~'J1•:~Ilincwith "police ,., cnh of .111~
!.n.•1.ti.11.·.1'.th1· l·.'ar n·1·,1. or st'\ ( .nt ich-
1;'.!1(0." Tilt' E111h;1's\ is dirtT!t'tl tn
-n11\·1·~ to tlu- Bra1jli.111 !.';m1·rn111t·11t
:\.\'a,l1inc:to11\ impn•,-.i1111 that t lu-

.tltli11d1• '•'t'lll\ lo ¡,, .1111! tn! 'P'
1·1Íit',dl\ .11.!.1i11't l ~.¡1111d11d 1.1tlw1

tl1.111 n·p11·,t·11l111t.: .1 \1'1 u n i-, ,11tn11pl
In .ipph 'l.111d.11d-. 11! q11.d1I\ I"
[ilm-, .11!1111tl1·d 1111 1t-l1·1.•,, Ill

Br.1111.··
··¡ lwli1 ,,. <: Vl'T w ,», dnil.!1wd 111

pr!'\ 1•11tprtTi,1·h tlu- I\ pt• ol 11·-.tm
111111tli;tl ¡, li1·i11c. t•111plm 1·d i11 1111"
p.ut n-ul.u dc·n1·1·." 11ll\1·n 1·d Jnl111
\kC.1rtl1~. ¡m·-.id1·11t 111Tl'E \ "< >11
\11111"1~. ii í lm-r- rn t] ol t'\cT\ fn111
lirn1r:-. 11111,1lH' ¡¡, 1· procr.1111', ,1., llu­
lh.111li.111 d1·<·n·1· rcq11irt'' ill tlu- c.1-.1·
11f 1111111icip.ilili1·, ol oru- 111illi1111or
11111rt•,tlH•si• Ii' 1• pro).!_r.111i-. <'.11111111~
lw [urnivlu«] d11111t'slic-.1lh Furt lu-r­
rnun-, Ilic ~\\t'1•pi11~ l.lll!!'.11.1!!'.t' ol
\rticlt• ~(l w oulc] r nh- out 111.111\
prnl.!1«1111' t h.rt art' pnf1·dl~xnit.rhh:
f11r .111\ t~ pt· 111.111di1·11<·1· fl"

HDllyw.ao.d Museum a reality!
UnH~\\ n11d d1•d ic.1!1·ti .1 1111111111111·11t

1111H11il,1.·H \í'o,f!'nl.1\ ( :20). ln1'.1ki111!
1!!JTÜl)l1tl .u lti~ld,111d \\I'. ,11111- . . '

f¡1hw·11g:.1 Hh d. for .1 $11 111illi1111
Lo-. \uc:c•l1·... C111111f~ lloll~ \\ 1111d
\ihl'-:í'H1l1 to l11111•wuu-ruor.rhili.¡ 111
lth1" four 111.1i11hr.uuln- ... uf tl11· e-n­
l.t'"fl.1in11wnt iuduvtrv : T\. lt1di11.
1.l)1Hi1111pic+un-v, ,rnd rtTorJ111~.
the 11i11,c11m. ,.,cJ11·d11l1·d [or c11111

¡:d1·Ho11 in l.itr- !<)({.). "ill ,,.n 1· ,,, .1
n''íii. ·.1rd1. c11It11r.i l. .m ti ed 1w.1I11111.d

c1·11lt'r for -.111d1·11h.• 11111,,, .1111 11t1·r
t.11111111·11tu·111t•r lor 1111111,i..

\11 1·•.•ti111.11t·d :3.000 -.Ln' ni 1111•
1·11t1rt.1i11m111I \\orld ';.!.ilht·r• d .11
tlw l'~·.l<Tt' ,,¡,. of t lu- 11111,c·11111f, r
\ 1•,krd.1\ '..; t 1T1·11111nit·" In ¡,p1< .11
I lolh" ornl t.1••1111111 tl11 'P' ~1.dh
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'Vives we've got a plenty too! In
our KELO-LAND TV audience are
happy wives, matronly wives, fussy
fraus, dutiful wives with thirteen
children, and beautiful wives with
almost one. We have brand new
helpmates too, like the poor kid
who wrote us, "I ran home to moth-
er's tv set last Monday because a I Closed -circuit tv net
certain brute in my house wouldn't 1 opens SRO In Canada
let me watch the Dick Van Dyke ' A closed-oircirit tv theatre network
show." In fact, it's determined ga.ls televising professional sports event;
like these that help swell KELO- for showing in movie houses, made
LAND TV ratings to 67% AHB its debut last week in Canada ~,·itT1
\IETHO SIIAHE.º And more , SHO signs oil all nine of its theatree,
homes reached in the total Sioux and a total gross of $24,000.
Falls-96 Countv area than by all The closed-oireuit sports venture;
other stations c«imbined. 1 owned by Famous Players,. Cana-

dian Corp. and International Tele­
meter, served up the Toronto ¡'\{aple
Leafs first out-of -town game of the
season for about 11,000 iee hoekev
fans gathered in Toronto theatres.
The game 13October, ~1lsnseen by
Telemeter's home pay-tv subscrib­
ers, was the first in a series of 32.
that will be presented by the closed­
circuit operators until next l\;Jareh.
Fans witncss.ing the g,amc nt th4'ü·

tres IHüd pric<'s tanging front $L25
to $2.50, Hotuc s11hse1·ibctsp.aíd
$1..50. lutornuticantl Tr-lemr-ter, <1

s11bsidiaryc0fParamount Pictures, is
align('d with Famous Pla~·ersCaua­
cllarr Corp ... 51 f1J ow11ed hy Par<)~
nw1111t,and T(~rns Caü;Jtla Tt'l€'•
meter, in a fotrr•f('ar <)gtc~elt1t'llt
wíth thr' ~l.aple Le•afisfor clos(cYcl-cit.
cuit' pres.e.ntnticu1of tlw tt·~nn's awa}·

RATINGS WE'VE GOT!
LET'S TALK A.BOUT

WIVES!

~ARB Sioux Falls Metro Area estimate. Feb.-Mar.th
"63. 9 a.m. to midnight, 7 days a we.ek.

Wls. Valley Tv Corp.
U()? Dudley to pres.
Richard D. Dudley, general man­
ager of Wiscnnsin Valley Television
Corp. for the
past xix years,
has been elect­
ed president,

1 general man-
1 ager and a di-
1 reetor of the
firm. Dudley
will supervise
'YSAU - TV -
Al\J-Fl\I, \\Tau-
s a u a n d Dudley
"'l\lTV, l\Jadison. He succeeds 1

George Frechette, who died 24
September. Valley Television's
board also announced the follmving
promotions: Bart F. Kellnhauser to
station manager and program .man­
ager; Thomas E, Bolger to general
manager of YVMTV; Roland \V.
Ríehnrtlt to director of engineering
for all the firm's stations; Martin
Hagman to general sales manager
of "'SAU Radio and \Villi.am E.
Pnyne tq promotion manager.

game~.



~TIMEBUYER'S
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• San Francisco scramble: Our man out \\'est
reports that tirncbnycrs aud mcdi.i directors
have been playing a dizzy game uf "musical
chairs" of late.
O Fírsí Guild, Bascom & Uonflgli dazed the
reps when GB&B buyers Dick ~lcClenah,m and
Jerry Gilley announced they were leaving the
agency. Dick is joining Fletcher Richards, Cal­
kins & Holden's San Francisco office as mecli.1
director for the agency's West Coast offices. lle
had been with GB&B ~1year, and before that
was with Danccr-Firzgcrald-Sarnplo (~t·w York)
for six years. Jerry, who only recently truns­
Icrreel to GH&B's San. Francisco office from the
agcncy''s, Scanle post, has not announced his fu­
ture plans as yet,
O Next came Glen Mclnryrc's announcement
that he, was resigning as media director for the
L. C. Cole Co. to become a sales exec for KHOY
(Sacramento). Sherman Boge.rs moved up to
succeed hírn nit the agency in San Frnneisco,
O Colleen Mattke announced plans to resign as
media buyer at J. Wa! ter Thompson as soon as
the agency lines up a successor. Colleen, who
joined j\\'T a year ago 'after leaving Seattle, is
moving from San Francisco to Los Angeles,
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\f, 1h 1 peopl•-. what they
.ir•· doh u,:, 1111\ 1111.: 4!Hd &.iyln~
21 October ioea

wlu-re her lur ..•h.uid lr.rs hecn tr.mvfcrrcd by luv
comp.my, C&I I Snu.tr.
O jn'>t fur good rue.ivun-, An11Hull','~ ith Dancer­
Fitl!.~l'r.ild-~.1111pll'in ~.Ill Fr.11H..Í\CO for the p.ivt
thn-« ye-ar», e.une 11p with tite IH'\\.., tlr.it she'll
r<''>ign Íu-r post ª' timl'hll)er :31 Odo Iwr .uu l
seek a new c·rnml·dion. Prior to jo111i11~ D-F·"·
she was ;1 huyer '~ tih tlu- Fítt~1·r.dd .a~• Ill~
(:\cw Orleans), ami was '' ith I Ie.rrst newvp.r­
pt'rs. Ann, hy tlw way, Í'.'. vportiru; a n-p-uuto­
graphed cast on tlu- ankle vhc hroko stl ppim; oíl
a bus l'JJ: route to the office one morn.

• Te ••ti1·1~in four markets: Dr. Pepper's Porn­
mac, new low calorie drink with fl.I\ or ~·.....,cnu·
irnportvd from Stockholm, now lx-in l.; tt •::.It ·dmi,11.;
radio and nr-wspupcrs in four .m-us: S mtu Cn11>
\\'at~on·dll<', Calíf.: Benton I I.1rbor··St. [o-cph,
:\lich.; Rapid City, South Dakota: .uul Denton,
Texas. Pornmnc is hcin~ offered in l:2-01mcc bot­
tles in the :\Iichi~.m test arc.r, .md in IO-oimct•
bottles in the other test m.rrkcts. Age11<:y is Cr.mt
(Dallas).

• Spot radio and tv Tanny's ad muscles: Bro.id­
cast media will ~ct the 111.1jur share uf tlre ad

M.ARV MEAHAN:
giving expected, groping taboo

With Kudner (Xcw York) as a media buyer for three months.
Mary .~foahau buys for Cenera! Telephone & Electronic •.
and Sylvania Electric Products, Ccncr.rl vlotorv, and Tu"y,
is assiduous about Kudncr's pl.a11ni11~hoard method of ~dect·
i.ng media for an account. The account lnrycr i'i ·alw,1y' i11-
eludct] in media department planning divcuvviou v, nucl a~
~fary puts it, "Everyone is expected to cornribute sound
idens, There's no gropin~. no lost time. All our di ...cuwionv
han definite results, It's a ~ood feel int; to han· had a voice
in the act unl planninj; of your huy s." .\Iary hcua n ha career
in the media department at Cunninuham & \Vahh. then
jumped the fence to join Blair-TV. After four years with the
rep finn; she became a buyer at the Richard K .\.l'anoff
agency at its inception, later was a huycr with the C. J.
LnHochc and Lynn Baker a!:!encit:.";;, She was a senior buyer
with FuHcr & Smith & Ross for Lcstoil, American Chicle,
artd Lehn & Fink. prior to joininz Kuchrcr. :\lary bclonz-, to
CAHTA, lives in Parkchcxtcr, Xcw York, likes to colf "hen·
ever she can spare n minute.
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BONNY B'CAST BUYER BAGS
'BATTLE LINE:' BREWS

••TIMEBUYER'S 12.1 October .1963

CORNERr
~

budget when the newly reopened Vic Tanny
gyms of Los Angeles and San Franeísco break
their new ad campaign, Plans ar:e to use satura­
'.ion spot campaigns on a big list of stations to
promote the L. A. Wilshire Blvd. branch and
five locations in the San Francisco Bay area.
Richard Osborne, president of the newly formed
Nova Enterprises which recently took over the
Tanny organization, reports the firm will ex­
pand the chain of gyms throughout 11western
states as fast as locations and personnel can be
lined up. Vic Tanny gyms were formerly among
the top 10 western users of broadcast time.
Agency is Jon Bky Adv. (Los Angeles).

• "Battle Line'' sweepstakes: In Officíal Films'
contest fo¡ New York agency media people and
reps, entrants guessed, before 1 August, the
number of stations whi.ch would buy the. new
series. Pat Bríody, media buyer at Benton &
Bowles, won the first prize-a global collection
of "spirits" from Akvavít to Vodka; Ken Better,
PG\V, won second prize- a machine gun, a
memento of World War II. (The Corner under­
stands Ken's the first on his block with a ma­
chine gun.) Third prize winner was Ruth Clin­
ton, Gardner (see photo).

llABVESr OF HOPS: Gardner (N. Y.) chief time-buyer:
Huth Clinton gathers in third prize-a w<J.rld-widccol­
lection of hrews~won in Official Films' Battle Line
sweepstakes. With her are Official"s president Seymour
Heed (I), and firm's dír, of natl. sls.• Johnny Johnson
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WO:'\\'() WINNEltS: (l·r) WOW's (Ft. Wayné) D'ou:g
Sl'rull congratulates N. Y. prize winners Ccin:i:n.e'Tort~r!:!~
of ~feGann-Erickson (watch)¡ Jeann.e Sullivafl., S.~C:&B
(atta.che case); & Dave P:ersons, North (radio}

• \YO\V.0 presentation: The two tecenl \VO\VO
(Ft. Wayne) luncheon pres.éntatioxis tuéw .many
New Yorkagerrcy people and advertise,to.siJnelúd"'
ing .Frank Finn, Mc.Cann-MarS'chalk~,Chad~.s
'Hefraann, Foote, Cone & Belding¡ Nonn s:J;Irel',
E. R. Squibb & Sons; 'Ves Parma, No:tth; Ed
Fleri, B.BPO; Bob 'YilsoJ'l;1Beaton & Bowles;
D. K.Burch, P. .Lorill:ard;. .Lu~yKenVin, Kenyon
&; Eckhardt; .Rena M~}"er~Campbell-Ewald;
and Herb Gruber, Parkson, At the fü:st luncheon,
.door prizes were won by Marion Janes, Lennen
& Newell (watch}; Helen Thomas, Street & .Fm­
ney (radío); and Bill ~Lueky" Falk, sroNS.Oil (.at­
taché case). For second <ilay's.\V:Ílíné:ts~:Seephoto,

• Care .marehes on: 'Texíze Cheroic.al's Cate,
chlorine-free liquid bleach, will he bltrod;g,ped
in the New Jersey-Delaware-eascern J?ennsyl­
vanía area with a saturatíon tv .sked set to be
aired 4 November on Philadelplria's \:\'Flt-TV,
'NCAU-TV, and \VRCV-TV. Spot drive "¥ill
continue until 15 December ancl resume aftét'
the first of the year; P.rodu.ctW1~sÍIJlJ'Odi:J.<'.léd 'in
metropolitan New York, no:tthef'll Neiv JeJtse.y,
and Connectícut-M assachusetts markets via :Spot
tv last spring with successful results. Nei\v:spapers
and in-store promotions will supplemen.t tv,
Agency is.Venet (Uníon, New Jersey).

• BaQkipg o.n tv·: United Ca:liforI):fa;Hankof L'.o~
Angeles $200,000: fall spo] pampa:lgn 1.~rnile-.r'\v,.ay
on tv stations in Los Angeles, San Franmsc°'
Bakersfield, Salinas, Fresno, Sacramento .•Stock.­
ton, and the Chí.co~.11eddingareas .. Ag'cncy Is
Erwin Wasey, RuthnmH & Byan 1Las bgéle.s').

TV BUYl·NG ACTlVlTY
~:Lever Bros. Ltp.ttJttt T(J.a bµ.ying spot sehed­
ulcs in about 3.-0:seatrered 111tnkets ·fora ~1 tl:ct6'­
ber 'Start date. Four-week d.dY.c :i;.~ill e'nlplay
evening fting'c minutes in some inU:rket$!~.
and evening ininutc.s fo others •.Boyer :ott $$;('.:..
(New Yor.k) is Steve S.p.r9n.
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1H~:rtiganto lnternation:al
fJ'lY·i'sion Qf Time· Life
1rr1v Í!llt¡m.1ti11í1.il di\ i111u11ul 'I 111w
'Lih· Bru.1<k.1,I Ii." .1111111111unl tilt'

.i pp11111tnw11I ul
\ 1lin I C: 11..ir
I it!. ill,rq u irt 11H!
lu '-íi~ \l1cl1·l­
""11. lw.1d ol i11-

te-ru.rt ion.il d1·­
' t•l11p1111·11! l11r
I !1 t' I i r 111· '
I> r II .1 d l' ,1s I -
it1!.! in t e rc v t v.
ll.rrt iu.m, "l.111. .
\\ '" \ ll'(' prt''il-

fo•1rl .111d gt·1u·r.1I 111.111.11,!crol \'id1•11
11).ll"H'. ;1 film prodnct iun co111p.111\.
,r'ill iqwd.1liz1• in tv pro!.!ra111i11~ Im
otvi~11 st.rt ion o¡wrati1m,. 111· lw­
~.rn th a prrxlucc-r-d in-c-tor .tt \\'BZ.
!lu~trn1. tliv11 rnovr-cl to \\'Pl'\. '-l'\\

'I ork. '' Iwn· he h1·c.t1111 • pro~r;1 in
>l:hÍHcss mu11a~1·r. Siu('<' theu. lu­
.1.1~)wl'n din-etor of prour.un d1·n·l-
1p:1:tw11t ;rt l'nited :\rtish .• 1cco1111t
,,e•t•nth t' "' rrc Tt·h·'· ivion .rnd
~.11;;,h·rn Dh ¡,¡011 ma11a!.!1•r 111 \BC
,;-Un1s.

~Jtv no public utility

t~iukE. .\Jn,, st·rn1tor from l 'Iuh,
\,lrn1..·d th~·FC(' 110! to t n-ut bro.ul­
~lS\(in!,! lilt.' ;r pu hi il' 11t ilit ~ b, tr~ -
n~ lü n·~111.1h' ('1H1111H'lTi.iJ, .uul.
•qmtnall~. the "lmlt· hro.rdcasl
·c1mp1ny. Ik 1,tro11d~ ••11gg1•,tcd

1lr.1t tlw l ••1111111''"''" "11!1 Ir
pr11p1 ,,,rl Io I11111! t •111111•H 1 I
1111 l11rtlw1 1• l1oi11 \lo' .1111 11tt1, I

111,11 )It' 11111 ~11111!1111•\ ,d I \t t I\

\'tllllill•'lt 1.d' !il1• llllt'i \111< I H 111

1'111lw1,,,, lw1·11II'1-. ...1111ti 11\ I• ( ¡

rt'ln.irk-. ol '\ \ B (lfl"·.td1 rd ( •dln1
¡I, 11 impi .» 1·111•111 1-. 1111 tlw " 1\

Tl11· ,,·11.11111 1... vurr: 1!11 J..111k
.11.!.1i11.,1 F( ºL, "l».« k du111 . .qi
pro.1('h 111 r.111• •··~111.111"11 t1111ld Ii,
won ¡,, li111.1d1 l'.kr' 1111 )1·1.!, d
gr1111111l. B111 111· ".111h 1lt1· i.110..:.1·1
i''1It' uI lm 1.11k .1, I'.,.... 11vJ11\ I• ) It1111
t ion i11dqlt'lld1·1dl~ .111d ('t1111pl'l1
ti\ 1·1~ l1dl~ .rlhrm.-c]. I Ii· .nh ¡,,.d
t ln- FCC Ill w.ut lor \ol1111l.1n .11
t iun Ii~ l1ro.1dl'.1'lt'r,, .idirrt! \\ ill1i11
t ln-ir 't.1t11!nr~ 1id1h 111 1'1111d11d
their ovvn l'l'Ulltllll\. If till'\ I.ul, .1111(
t lu: FCC ".111h -.u11wthi111.! d1nw
.1h1111t it. k-t t 111•Connnivviou 1..•1nw
lo C:o11gn•..;-., .111tl p11I t l«: ¡,,1w In
full C:1111!,!n•,,iu11.1l tlt·li.i11', Ill' c1111-
l'Ii 11It -cl.

NEWS NOTES

L'l IF t1111l·r-. t nr n t idc: ( :1·1u·r.il l11-
st nruu-ut C11rp.\ l.1lt•,t fiu.uni.il
.¡f.1t1•11u·11t i111lic.1l1'' .i n·<·1>\ 1•n .ifkr
tln- los' ,11,1.1i111'll in t ln- fi,c.rl \ 1•.1r
Plldt•d J.1,t :2'-í Februnrv . C1111trrh111-
im; to till' ,,,Jt•, .111d prnfih '.,!.ii11-..
" t•n• im-r1•.1wd ••.t1ip11H'11h ol uhl I\
t um-rs tll 'l't 111.11111f.1d11n·r-. fur 111-
eorpur.rt ion i11 tilt' Ill'\\ .rll-c-h.mnvl
't'l'- Pn--t.iv profit, w c-n- 11p I r;-r,.

March hears plans for his new show

lllt<t0'!'"£illq Ill'\\ \BC T\ lrnlí-lmur 1•11lr\, Lmdn for ".1h·:· "Im h
Í><nH·'l hr"I niuht (::!01 an· rl-r) l·:1l\\ .irrl Bll'in. \.BC \.p .• uul I\ i;:t·11 ,.tit•,
nli;r"~ ¡ungr.a.m liost I lal \brd1; J.1d.. \cloi;:nlt·H ne •• 11IH·rl1,111i;: \ p fm
~pnrii;nrínl! l·'.I Pn)!lttt'ltl ( ii:i.ff',; \BL v .p. 111111I' prni:r.1111 rlir. 1"ht•nd01n·
Féller: Lester Colu-n. '.¡>.-lHT•HUtl :o.n1wn i""" ( 11111pln11 \th t•r!1•1111!.

lhl.C'll.t'\' for El Pn11l11l In. ;11111lfon Grnitlm.111. oí iht• l ic:ar lnmp.111'
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TV MEDIA

for the three months over last year's
comparuhle period; per share earn·
ings increased to 10 cents for the
quarter (vs. 6 cents last year). For
the six months ended 31 A11gust
1963, sales were a record $47,121,·
2.'39, up 14o/c over volume of $-H,.
194,131 in the year-ago half. P1·e·
tax profits were $861,683, up 80C:é
O\'Cr $477,609 in last year's half. Nt>t
profits were $508,183, equal to :W
cents per common share, compared
with $355,309, or 14 cents a share a
year ago.

~lid East taps tv resources: ABC
International is lending an assist in
the formative stages of the Arab
Middle Eastern Network, just form·
e<l hy tv stations in Syria, Jordan,
Kuwait, Iraq, and Lebanon. Tele
Orient, ch. 11 in Beirut, an associ­
ate of ABC International Tv and a
member of the ABC \Vorldvision
station group, is the flagship station
of the new network. Don Coyle,
president of ABC International,
termed the step "crucial in the <le·
velopment of Middle East tv," said
his company will provide interna·
t ional program buying and sales
representation services to the stu-

tious which form the nucleus of the
new organization aml tdll c<mtí11ue
assistance <ls is wquirt•d in expand­
ing the network.

Hendy to roll: Production of <1 pilot
film for a proposed new NBC TV
scicnce-fíctiun series, I. S. D. ( Insti­
tute of Scientific Defense), will be·
gin eluting the week of 21 October.
To be produced hy NBC Prodnc­
tíons, Television Network, l. S. D.
is based on a science-fiction concept
created by Hobert Barbash, writer
and producer of the pilot script,
"The Prelude." The full-hour pilot
will he filmed at Pnramount Studios.

Elected to S~vlPTE oílices: Deane
H. Whit«, associate research lab·
oratory director of du Pont, has
been re-elected engineering v. p. of
the Society of ~lotion Picture and
Television Engineers. Joseph T.
Dougherty, technical representa­
tive for du Pont, was re-elected fl.
nuncial v. p. Newly elected officers
of the society are Byron Ronda·
hush, president of Byron .Motíon
Pictures, treasurer, and \Viltoo R.
Holm of du Pont, Sl'ssions vice
president.

Make it look good, Irving, we're on TV. Coast to coast. Being
carried on 'VITN-TV, and NBC in Eastern North Carolina. Watch
the helmet. It's not mine. ARB* reports 'VlTN-TV now leag.s.its
market with 215,000 TV homes able to receive against Station Z's
199,000. Stop showing off with the pike, Irv. And what a market.
Doherty, Clifford, Steers & Shenfield places Greenville-,Vashing"Wi:r,
N. C. among its 30 Advanced Markets and No. 82 nationally. 'VITN-:
TV increased its net weekly circulation 41.3 % since they erected
their High and Mighty tower, tallest structure in the .state. Irving,
are you listening? Don't just sit there with Your head hanging.

•ARB Coverage Study F'éb./March 1963
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Power increase: \VSE.E~TV, Ew:i!f:_.r·V
PJt,, has teoeivf:d FCC ¡1ppro~·alru
more than tl.o.tJhle íts effee.tit'lt' :rn:!fj;1
Med ¡W\\'er,,frnm 1:1'7)150.0. 'il'atts: rt~
285~000watts with a ma~ünum .h~rl'"k,
izontal p.owet of 40110® \V}\fJ~,T:lt JI
shitiqli hopes to tea¢h a gual OÍ' J;, ,
rnlllíon watts power hr next s:i11mf. \fl

i!hl
mer.

FropQses acquísitíon: Techni.c61;ilí1:
Corp, has nroposcd the n:eqI1is1í'.Ut>!P:
of Town Phoíolab, \'\:hH::h spe~$i~l}l
ízes in photo finishing, Hhrr m~1~­
chanclising, and ditect mail o.i:.~r~¡
Blm processing, Patrick Fnmlhi~i,,
chairman and chief .eieeutive offie~1;
of Technicolor, said the tWO e(lm•
panies have a.greed "in pril1citp:lr'
that the pure:has-C ptiec tvould '~
ahout 130,.000 shams .o.fTechníco.©:}!'ll~
stock, equivalent to one. sha:.r.e!.~f
Teehnicolor for about 4~3,shar,~s,;~)
Town. The cons·un1n1ation <if t:l\J.
transaction ts suhject tü ftJrd1~~ ~
gotia.tfons and the ap:proval .0'.~f~
firms' hoards and T.o'\xn rsl1ar;gJl:1~l:~,
ers,

NEWSMA.K.ER5

füCHARD H.. Ilí.f~S h:>' S.<{}~S't)J~\JX~
uf \VJ l.\f-rv, L11mín~.Hr ~S(q~l.~~
sísrant ma n.iget :oí \:\'l.\lA~f'>"·l~~ti:
in Limn, Ohio.
JEJ3HY Tut)~tvs0~ta :gene:r~1~at~

manager fnr KG.\lE~TV)ll,nítlii:lulu.
He was ,,•fth Pe12pcr 5<>n11dSt:t'iw~J~
Ziv· TY and Taft ,l31r~H1d.casth''!··

FRAXI( m''f N.ar.0$ ,q11ti H1"t:.1~eJl!GJ
( B.e· ·• · • ,.I;)v fl)} ¡¿si·, ,,to newsmen at '" .< s \'f '>.•Am.,,ki 111:

eag:o. B'uth ..~v.en~,. p.revfrurs'.l:r '•111
CBS station \VHB.\i. ..Cliiett~.,

Fa'En Hat'EN tliJ <'iDeó:,rm'f;'
eNccuti\.'!:' '\Vith KlXC·TV., ~~~tf:1i
Ile was. tbc ~t1a.tíoü I1HtJ;ta;g,~rf~
KlNG Jfodfo ,n11d K:C'\~t l'·~t~t~t
P©rtlnn(l!

CLYilK 8.f>fTZEH tk'> gr.11~ral Sllitl~
ma nnger for ithe: r~1:dü'>'·~rnd;b''' 1tfi
YÍS.ÍOU of 'frinn.gle: .PLlhli~t)ifii~·I'i~¡

.MAPm'.cu l~. Mr;1.:tl HE.LL to ;l\);l'.:é:'~
dent of En~·údu'i~redí:~tl~d;fü'\íJ:ict[~.<i-' 1
HC' \\~¡}s \Y'it:h. ens. in ~~r~~~lifrt~t~n;
1)x e ·¡.> n·1, , ., •. >-l ;..,:,,.,,.,.,,.,...,T., Ji&•··,;,t L '·· 1· .,, ,.•nu &n.""''ll"~ , "'-"-" '· ·_.;.:__ _. ·-. .. - •·-· ', . ' --- ,.,_,, .-------- ,;·".-. . ---- ·-- ~-- , __ ,._ -"

SANDEHStn: the' ,fi!{:~l.d'$t~(ff;of ti~ ~~
titlfml As·stL nf Hromle:<:l·s·tt>-rn.. F

£.·..t..).····1··.-·r•.1···1····.··....e.•.·.·1:·········1··1:1····.. r¿·. x.•-.1.·.•·.1··.·.·.l.•1···.·.·.·.·.1····.·.·.1.. ·.. t· .. • .....•. :c...··,·.£··•.·.•• .l.·····.:······1····.···.1··········.1••··.·.·.·.·.'.·.1·,·.··.1.•.c'•l··.·•.·.· ..··•..:·1.·l·······.·.·•.•.··..·~.. ·.··.··..·.a•.;m•. ·.-.1·· ~l.c•i.stiri.g, \l·iH .a;pm::a.t.ofa.1:11n: 0.w'~í~ ,r~·
S.a ndl'T!S•, Olflj.'.'f$:~(Íftg. Íí:OJ.ÍJ :o,~~~}¡l'Í·1.;[; ''" - - . ~
port, "Y•IS t•lr11id:(>f thti.~.AíI)'.~i'-f~ít:rI:'
Vot·c.t?sn:.1dib ~·~t;\x.•o.rkhi Etr:ro~t.
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7:30-8 Story chosen for commercial is dis­
cussed with the reporter for proper value

8-8:3.0 Holland sits dOwA to vmte cornmercul
copy in the newspa·per's busy city room



TV MEDIA

8:30-8:45 Pictures are found to illustrate
news story and portray paper's new format

8:45·8:55 Holland hangs around press room
to get proofs of first page for commercial

GO
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SYNDICATION

7 Arts meets in N.v.
MAIS FOIST of business at its up­

coming sales meeting wil] he
discussion of marketing plans for
Seven Arts' new Volume 8 of "Films
of the .50's" in addition to the new
Out of the Inkioell series of 100 five­
minute cartoons.

The genera] meeting will invoh·e;
the entire Seven Arts sales ÍC>•Te
and it is scheduled for 22-23
October in New York. Addítional
highlights of the agenda include a
sales review of other Seven Arts'
product. As of last week, sales fig-

/'
:\·

.~rm;.,,,,..,

AA taps 'Presidents'
Allied Artists Television Corp.
formed three years ago as a
distributor of Feature films and
tv series, is now producing a
series for the first time.
The Presidents, a group of

I04 five-minute episodes on
the lives of U. S. presidents as
children, is now in production
for the syndication market.
Each episode of the series, de­
signed mainly for showcasing
in local children's programs,
consists of 30 to 40 full-color
paintings shown in "cinemo­
tion" - the storybook tech­
nique with narration and mu­
sical score.

Twelve episndes arc now in
production. They include xto-

62

ries about George \'Yashing­
ton's adventures in the Indian
country as a young surveynr,
Andrew Jackson's e?'f>cricnccs
as a 14-year-old ptisoner of
the .British, \V1Himn Heury
Harrisnn's Indian hattlc at
Tippecanoe, Theodore lluose­
velt and the Hcmgh .Eiders nt
Sun juun Hill, tHnl J)x,righf
Eisenlrower playing footba11
against Jiin Thorpe.
The. Ptesident.s is a \.1·i:ñeo.­

craft Iuternatienai produ£.ti0n,
produced hy Atthi1t llJíükit1,
Jr., and Jules Ha$s. Diré¢tor is
Larry Hoerner, \\'titer, Len'
Korbkin, •and •Hlrra.tnr, llcr-
1wrd Cowan. •Seri.¢;s is h~tn.g
screened fol' t1ge:neies.

ures stc~crd.as folln,1¡\·s: \·,ru;i.u:rle 1wí
'"Fºl · f.. l "''""' '' 1·;í "' ·111 ··.' 'I ll1S D . t .JQ DM S• 'S.O.u rn .•"t"t ·n~.
kcts- \1.olurne •1 in· 12.:l 'lll'1r1~P:t~·.·~·-..•:i··~·-~-'- ; ,, --- --"------ .__,_' ,, - ,),.,-. ; ,; - .. - ' ' -- ~:'1,,.c-tit,..,.',ª1' :i..líi.\ill

unre .a i.n llffe; \·ülünje 4 in 91~.i'l.lil'~i
••·nh.nnc .,$·. r.1 69. AlsG•, five tm.!Jre :([ie1~~
'"e.te srg11etl fo.r the hg,í:f·.JT<iliür! :t\t
special, ·Ghu~:J:1i~Z•. tJie .\:l:eui, b:ti~~
i11g; t<:italmarkets to ;!3"

A<ldte:s sli1.g.the sá'les meédn~ i~dll
be Hc'lbcrt Hich. \'}cc,1ltt:i;sí.d~t:J.t',~t:J.:M
geo<•rttl s~iles 1u~1;i11lg~f',; :n~Jxrali
Kin.uh.er, viee p:res.ident :~n~fill~
tiorral sales mamxger~ Herfae.rt ~ ...
R.ichek, diredcrr cr£ operatiuilil'.•~,
Harvey C'hcrtok., direct1:~r !!Tf udsm,r,,.
tisi11g <U'idrnlhlicit~'; ~'Ind Le~a:tl'lhdt
E. Ha.1))n1et; dítecto.r uf !!l!'titi'k'!)í
represtmtathics and sal~s. 'fll;

f¡¡
l

'~
'.(~

Tv tápe 'firms ..w:etge; T,cfe;lt~:
Pro.duotió11s. and VideP lud¥1~11i~ ·.J
Corp. of America (VlCO'.t\')1 Erq~;r 'ti~
now commetrcing the'ir fourth .JL~ltr;· .11

of operation as producers· ftÉ' ~~' ti
shows, commercials, and lrtdll'.$itr:f'cál .• I
dosed citc1:1H productlo¥1'S, 'lí~\~ ª1
ca1Js0Hd.l:\ted, subject to. a:l]!~J!~~~l~
of both groups of sta:ckl1oltdl~r~~Ii
2.5.October. Tele· Tape Pmdrretmn~111

with :general oJlrces ill C11tt:N.'!.,l0;,. .~I
sales offices in Ne,•v l'o.rkl, :a1);{i.'M: • .¡¡,

engineering pfo11t iü Né'\~;Jens~l' .~11.

has opc(ated prihcip;lll}f ítJ th~~•:· - ...
:1nd Soüfüe<rstetn states, VtCcJ.• ,.
hased in Chic:agn, has• ra¡m.:r;a:m~: .,..,.
principally in the n1id\xe:&t.. Thi:,
surviving con1p.an~\.Tele.Tap:~ Pr~•
duc.ti.or1.s, will have º'~:er i'l J'í1tíllt®Jl
i1i\'ested iri. eqüi¡};111ent, it1~h1.di!~;;g:•••.
twe Ive1 -i~·itroh .~Lttrconf iJt1l~'tí~~::~r'-·
tlríoon cmn:lcra;s;anrd sfa:.Á'mpa.x.liUÍI);~
hile viden tape· rec.o.r.cl:ers:li.rnu.s.t:::'1Ibí
three 40,foot.. custoni· des'i~•íii.~;é\JJ·
cmitRincd mvb.ile st1rdi~.:il~"·.tJTi\~¡·,
dt't tho pt0:1l'isi0Jrs. pf t1Je ]p¡l"~}~l1);~~
rnet:gerl tho \fJ.CC:lA. S·ta.~li:ht'![kl~m
W!í] l rcct>i\te al1ares nf St.Q'~k:in Tm~"'
Tape..

~J~trüJü¢dl~1hoys, "81f~~R·~..·~~rt}1~
sc::."''i"n. ~tetrot)1,edi·~t~ o.~p ~ct:¥Iti:cr1~
v\·.i.llue pt~):.gl''.~ifi'1'hl1g;t}:f1.fl.~~;,&;¡tÍ1"ts;:
T\t.s St'rirfilO;~tBu.tki~~crie-s.. :fi1XYft'.f1¡>1
from the .c:l~~•1,lv~"'ls£'TT\'' Lc~s:~fiiic~... ·, -.. . . ~' .•. ';· - '. :C..-- •. : ...'. - ~ -... . ' -c.'. ~¡ ¡;-- ;,,__,.,_. ;_:&, •.•_._.

•fieles clue to 'the f'l!tt tlr1t thili'i '!.W~.,,~"-'I:,-.•...:--.~-, ".,:.·· ..:-:·· .:·-~----•.:·__;__,.,: '-----~----··- _··...-....:•.·¿;,, '"_,._,•\;_ ~-;

e,pisod.e sedes had. 1~et'1í1~:t1rP.l:r:!t:~q¿¡
b)' KCOI?~Tv, 'L.as An~41l~s.¡1,rlar:Ufl
the );I~tro.rr1c:d1i::.1 n11.lJ.:,f:t¡'lil'(;!i:i8itiJJ!l~~
buy'. Thiix s'tdel :C:Qrulfhii~t~\i!"i't'.Lt 'í~'~·~
.era] tCt"CJ:Jt siflil:~ ~f.:;1tí.óJl ~:x.Ltr~'i\,
I>fiílg~ tr>;tal 01.a.tkets. f<xr th:tl ·pr.á""



ratu. di,trih11t1·<·I h~· tlw En1111>11w1•
Ht'.i•,j,oü, lo .¡.,) niaril'f, Otlu•r ~•.tc...
se'-~' ('llllH'' from \I id-.\mt•riea
'idt'U 'Lip<' Prod11t.·lin11•., ,1 divi,i1111
)f ¥re~. Iuc., "l11d1 '·'~, th.rt
;;n•;rf ~l11sit· is cnrrr-nt lv l11•i11~ car­
ir1d Oil (I) l '.S. ,t,1li11J1\ .111d Ill '.'It'\ <'II

n'ft'Í~n l'il1111t1i1·'·

d~ l'~re S'!.:1les di111h: T\' \l,irkl'teersI.. . ...

rlii! S:1)ld its T\· Si\ l\w, ;1 'it'rit•s of
:¡:\' lnmr-lom; tv 'l>l't'i.1ls. to 11
·~ntnpt•an countrio». in addition to
drl1' S) ndicatinn i11 this cuuntrv.
,.Ítt('ll)> uu-lurles l n-l.nul. \\'1·st Ccr-
1n:1:n\', .~11str;1lia. Finland, S\\'1•ch·11.µ _, .••

.f~~"~gíum. ltu ly , lloll:md •. Philip-
1'.J.í11Ps. lknmark .nul ~t•\\ Ze;1L111d.

rtt·J1•\ ision Film E:d1ihit 196:3. lll'ld
H ,\'.;-\H eunventiou time last vear,
~·ifff he n·pcated April .5-S in .Chi­
\1t.f:Z'n, to cnincidr- with t lu- !!Jo I
~.,'\{B eonvcntion. Twcntv tv film
~i~((rilmtorswill c-xlubit their warr-s.
[ - -

ÍU n nu1t·ti11g lust wtx-k, an l'.\('C11-
f\''1:: eomntittcc, comprised of ;1 si\­
,1.11:1 hoard. wax oruuuizr-d.
, '~)('mlwrs an· Hi!..·li;1rd Carlton,
fh1ns••L11x Television. and Alan Sil­
.v.rlrnl'h. :!Otli-Ce11tury-Fm T clcvi-
í.011(co-chairmen]: Harvey Vidor.
~1;yark Films: Barry Lawrr-nce.
''111ftJ~1l Artists Tolevision: Ricluml
J,~l'fpt·•r, :\{C~l-TV, .uul Len Fire-
1.(.)IW, Four Star Distribution.

Police chiefs honor 'Lawbreaker'

Intl. \.s,n. oí Cliid, oí Pulice lin' cited l' \-T\'\ "Lee \I.in i11 l'rt·w11h­
Lnw hreuker" '' ith 1111 ·\wnrd of Spt•t ial \h·ril, íirvt time a prof.!rnm li.1,
been \11 honored. llcceiv inl! plM¡m· from Col. -,tnnlt•\ H ..,t hrokl lrl,
l:\CP prcvidcnt nnd Cineinnat] chiel , at iOtli I \('I' c·o11H·111i1111in l Iouvtnn
¡, .\laurit·t• Uncer, evec 1>rml11n·r for tlu- íirvt-run '~ udirute-d wri1·' 1111d
¡nn .. Hapit·r-l' \-T\' Pruductionv. \I lef t ¡, I\( I' t•wt· dir. C.)11i1111Tum111

~é\\" rnuvicul serie-;: Si11g1·r B11hli~
Vinton has hccn sig1H'd to •..t.u i11 a
tv scril''i. of ~6 half-hour muvical
\':ll"Íl'ty "hows hy Holl inu Prod ne­
t ions. ;1 subsidiary of :'\atha11. jolm-:
& D1111bp. Vinton will host the
show. ~1·an·d to tt•t•11agt'I"'·

e.,-. ~, '.F.'~ ""°· ---_•·- _,,_,r. --;;r-~.., 'ª! ·Wll!l!I, ' •. .~
;,fá,eia"l~C.1, • ¡e

P,romoting 'The D. t.' to the G. l.

w.;~CT-1'\', Grel'HYÍ}ic:, :\, c..hml i;:ood reason for thi11!..í11i: ih a11dit•11e~·
~~~Pttld''"1ü1t Id \~'1Hdithe ft•at:ure film, "The D. l.": The \lari1w ••• C.111111
l,e.Juc1w i\ fo vil•wini: rfíll~l~. \•,"i\CT-T\' "Vlornim; ~linw" lrovt "ilwmrnn
Uni1t't'd(I) inlc·rYiews two Lcjucnc dril] instructor ..•as par! of .1 promo Iion
of the N!"\'t,'fl .;VI'\ h\>l>i"· ft•11ture film. which slah J.1d., \\ t•hh
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Covering 66• counties
in Georgia and Alobam(J
•GUDE I covr IAGf AHA

YEAR-IN, YEAR-OUT,
TV-3 IS PREFERRED

BY LOCAL AND NATIONAL
ADVERTISERS

People believe in TV-3
... so can you/

11111111.'nf Forl Brnnin~:

'NBC

(All
HOlllNGBERY



STATION REPRESENTATIVES

Smal.I, medi.u.m
target·ed by

T IIE xn;o for <W industrv-wide
selling job to e11cm1n1geí1K:reased

use of spot tv in medium and small
markets was revealed in the fourth
unnuul analysis by TvAH. of th(' spot
dollar figures just released hy tire
FCC.

The stirdv showecl that between
1D5!J and 1962, spot tv billings rnsc
from 88.75 to 811.0:J pcr tv fami.ly
in the top 20 markets, a :26.I S-é gain.
Stations in markets #21 through #-10
also felt a billings gain from $7.37
to $8.9:2 per family over this four­
year span, a :21% advance. How­
cvor, in markets ranked below the
top 40, per-family investment in
spot tv remained fairly stationary­
an'raging S.5.73 in 1062 compared
with 8.5.32 in HJ.59-a 7.7rn,- jump.

There also emerged an indication
that stations in certain markets

marts
TvA•R

strongly nt>e<l to pro.mot<;~the im­
portance of their area to advertisers,
ratlu-r than compete .ag~linst filch
other for available spüt tv rnmwy.
There S<'l'rn to be' wide variutitms in
the atnuunt invested hF advertisers
in manv markets wlríclr ar0 similar
in size rrr location. For instance,
Hl62 spot tv billings were 811.-13per
h' fannily in Balttrnore; and $.8.79 in
\lürn('<lpolis-St. Paul. It's also curi­
ons that ad\'ertisets invested $14.07
per fa1nily in Houston, 'Calveston
(which ranked #23 in HJ6:2) hut
only $9.8-l in Dalhs-Ft. \Vorth
( #12).
The general spot tv picture

looked healthy, however, with the
national average rising from $9.fü)
per tv family in 1961 to a new high
of $10.99 in 1962. The high point of
the per family scale was reached in

PGW's silver anniversary with station

Peters, Griffin, vrooclwarcl rcceutlv held a l'Crt~111011yat its. N. Y. hl!{ul·
quarters to mark 2.'5th aimivt·í·sarr of cxcluvivc represeutation of \\/OBJ,
Roanoke. Taking part were PG\\' president IL Prevtou Peters (seated I),
nrc'sl'nting plaque to Har P. Jorcl:rn, lmi;íckust v.p, of Ti1nci>-\\'otld C1>tfí.,
WDBJ owncr , (l-r, st:111di11g)PG\\' Iv prt•síd(·nt Lloyd Griífi1r: Times­
World radio v.p, Frank .E. Kor-hlcr; PG\\" v.p.vradio dir; Ray S.tllTífidcl.

G1

Chic< 1g1>· <tnd .Ht1£fa J.0~1,~1<\g{~J'~,.Fa:11¥
( $L3.2l ) <índ thB, . }O\Vc p'CJ.jtt;t ~l!l:•1
Eva11s,·ille. ltitL/Hendftrr;s:c.xr.r.; i~..
•"''" -0. ')( -~.p-t.3.()J.l ' ._, (~

Tb(' 1\·AR st1rdy co,·e.r.snJ.iYtl~tJ·
for w lrieh FCC S:gur.t•s anii :ff~"'a:~l.
<1ble; that is, thos.e vVith tltte:~ or
n10í--c,> statiuñs rep~rfo1g. l~:<;>tr.üil:i'.s;
excluded hl·tat1se FCC fi.i;pr~~~
not rncl11.de CKL\\'-TV, \.\'í11<l'.$<rJ'~
Detroit. ,.,,,

Ne'\\'Iy .;ct(l(l<;>iirfod t~p.: Nót.¡t1;!1'u P~er~'
rault, of F\l Ass.üc,, :Xt•.\x; Yo1;~11~1~
firrn, ha¡.¡been app.o.inte<l wpres~.1:i;(~
ative of ';\'D\'11·(F\'1), Pli1lad.~Jiiblra.

New office; E·clwar<l J. Ue\'íle~;.,¡;>'t~~·~
iden t of The JJev11ey Oqz,aní~:if;t¡;n,r,
has announced the op:ening üf .tett
Ati anta offict', hc.~adedh;y n11·vid Clax,..
pen ter. The new 1.>ra.neh.i:¡ í:t.t .l~~);l
Peachtree si, N.K, füdtt' 27L T<e[§.'1•
phone: -lO-l-876~8548.

M<:trp lfadio hillings, up: Total 'llá"'·
t ional biUing for the first nt~!?
mnntlrs of the year at ~lt>tro ll¡t~k1
Sales is up 39%, All St<t,tiot).5·re~~
ten~d increases, the ·Srr1<:1lleslJ,~~'í;ru;~
z7r( and the greatest 8-l·o//i.. Stfat~CTtl'i
inolutled urc K\.IBC, Kansas (;}1t1~~
\YCB\11 Baltím<1.n'; \\'HK, Cle~e"'
land~ \rJ P, Pb ii~tdelpb JH, ~~í1~
\f'N'S\\', New York. :KLA.c. l"\lr~
Ang1;·ks, another \lNro ll~1~lio!i~1'.litr;s;
stition, is not ínelnded, stuce it tm{l}7
joinc·~I the>.\lNtn list in Jnl;r. .

'I

f It\Htl'i" Dn\'AXIYD fo. s-ufo•s ·~rc:el1r11m,t
('StieUtiH> witlr ~lPtro Ilaclto HuJ(!!:~~
lle> wrrs foru1.c»rl:· wílb H-:H H:epJ.'..t:r
s('llMtí•r.e.s.

J:t.,u:>u P. '.\lcCA$l~J.'1.JlL lo télf·v?,
'StOn sak•s ('XL'CUtÍ\"etll. t11~;Cht·~~j~I
offict· of HKO GríJéí'tJ1 N~ltti@mztl
Sak·s·. Ih' ,,.,,,.s ,~·ithl~!i5't.~;(tí-í'fG:dl:1~
~nid \\' ornht<tnl ::1$ aceú\ríl.t i·~eiotr·,
tin'.

Kr-:,\ K C.l\.~n)BRLLte.:> .t.hr
Ytítk sal<.•1;'staU ;0f the .K.at.g J;\~eü~<'l•
Uc• was furmedr rvith U-H. l~,epe~·
SC:'f1hÜiY<?S.
Jou>" T. H1nrnaA~ tü ·t'~(.·~,r:r,ff\tt~

\'ÍI't' pr('S:ftleut lit1Jl p;Jttf}.c;>r 'c'>.t thi•
•.~11tcím<~tiv·('M!ltl i<>. Gt.(1op ~n t;'b~~
('nW>.. BJ' ""~~~in.<tdia ts.11r1~t\;·ts«l'i: ait
Com ptcm Ad~~ertis&ng tfa@:n·>.
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** Impartial. o·bS·ervers ~ dismayed at the poo.r relationship botwoon
record manufacturers and radio broadcasters, glaringly apparent nt

t'he Hartford NABregional confere.nce rece·ntly.
Br-oadcas te rs were miff ed by absence of any represen tat 1ve from tho

record industry's major manufacturer association (RIAA). Those repre­
sentatives and observers who did turn up from tho record industry, woro
equally miffed by somo of the derogatory comment about their sales repre­
sentatives whowere given "back stairs• status by some stations.

The Recording Industry Promotion Association (RIPA) reportedly has
protested to N.ABthat broadcast stations cut off all l í.aí scn with record
r-epr-es ent.at í.ves , giving them no chance to talk to. station people.

** Interdep:ende:nce of record manµfactu_rers and radio broadcasters i~
clear to. outside observers, but .is seen on the bias E.Y participants.
Record people claim they saved radio by pr-oví d í ng inexpensive pr-c-

gr-amí ng when tv took over all but music and news, and still furnish stations
with all the free play.Ing records they require. Broadcasters claim they
are the prime source of record exposure, and carry into record dealings
the running feud with ASCAPon payment of performance royal t ies--al though
record companies have no say in performance royalty.

** Mellow presence of CaI'l.Haverlin, president of Broadcast W.u&ic,Inc ••
and RCAVict~or .Records·• William Alexander at .NAB's Minneapoli$ meet

máy spreadª little. balm.
Cooler heads on both sides would like to see better rapport. Part

of the trouble is lack o.f' unde r st andLng, Record companies find broad­
casters c onfuae d over manufacturers' role in the royalty picture.

The copyr Lght owner collects only "mechan í ca.L" royalties from record­
ir1g'Sof' his music. These royalties are gener-aLly well below the Copyright
Act maximumof 2 cents per tune, and amount to modest sums even on hit r-ecords
in today's, competitive market. Copyright owner Líve-s principally on his
perf or-manee royalty.

1Kechanic.al royalties are collected through a trustee off ice. ASCAP,
BMI, SESACand similar gFoups license only the public per-for-mance rights
established in the statute for copyright owners.

** Be.tter relationship between record and radio people ma.y bo~ome !!
matt.er of urge ..nt necessity if and w.henorop-osed Pevision of the Co£.Y=

right Act gives the .owner exclusive control over recording.s of his cop.y­
r1gl1ted music.

At present, onee a song is recorded, any number-of manufacturo rs can
also record it on payment of mechanical royalties, under the ªcompulsory
11.censing• proviso. Copyright Office recommends an end to this.

The bidding could go high for top t.unesmít.hs , and the increase would
Uhdoúbtedly be passed along Ln some degree to broadcasters.
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** NABpresident LeRoyCollins' pleas for impróVed brP"adc;a:ster-audi~n~a
rappo.rt had. an eloquent ec.ho fro.m Carl Hav1erlin, ,pres1.d.ept o.f R:r·aan.­

cast :Music, Inc. , fil!est speake.r at NAS' s Minneapolis regiG>.na.1me:ttt."'
Haverlin, dedicated veteran of 4Uyears Ln hroadca.st.itrg, was frankly

Lnspdr-at í ona'I i:n his appr-oach to l:>roadca.ster conside:raii!Hl; for' nis 'a·J.ltdi­
ence , dangers to programing freedom, and br-cadcaat c:oI'tim.e:r.cd:als.

Haverlin took off after the "elite corps" wuowoul.dpr•ogr·am,for Anreri­
cans "for their owngood." He reminded legislat·órs thát this cónc·ept. ran.s
counter to the democratic grain. If the pl;iblic can be entrusted wlitl':ttb:e
vi tal business of electing its government--it can surely be aliow·ed tj;>
choose its ownpr-cgr-amí.ng,

Be did not go easy on br-oadcaat.er-s w.ith cLcaed .nlinds, s.ay'ing. wh.e.n
egg-heads insist people would beneri t by typ ..es of programing !.hey d:0 rmt
get, it is "entirely possible" for trrís to be true. He ur~ed broa.dca.ste·rs
to listen, and to revive the ear-Lybold and experimental o.utl:o.o:kthat gave
American broadcasting its unmatched vigor•.

** "If you~. guilty of anything, it is t_hat you have failed _i.11 mGJ;king
known to audiences yottr s:erisi ti vity to their opinions LL L .~·othat;l,l'.l.,i--,

ence and broadc~s.ters. have ~ to ta}ce each other too much'f:or gp;él.IJteil.-."
Haverlin told broad.casters: "I urge that you. start. e~p1.aining. y!i>'UJ'­

se Lves, your aims and your obj e.ctives ••. until. the pe·opl·eyo:uSeFv:eund.er­
stand they have an even greater s0take in the matt.er- (of broadcast.er frirn­
domto program). than you have."

** .Out of his ~ e.xperierrce 'With broadcast adv:ertisi.ng copy, Ha'V~rlJ,,n
credo is: fewer words. will do it better.
Haverlin suggests a thorough study o.f how to ac:conn:iltsn th.e l\dver.-

., ., ' ' ~·
tising goal of selling products with fewer words ..

In his own experience, by paring the redundancy out of co!lllller!?rial·s-­
with agency and client approval--"We achieved less clutter, an easter ~n·d
less hurried delivery.• In fact, ultimately, "Wewent f:r;c>mw.or.dsto· syl­
lables on our rate car-di "** Whether emphasis should be on rearranging i:oterrµp,tive ,c'omm:ercia.ls,

· or par.ing redundancy·'--both industry and. gove11oment spt§'ke:srn~oseam
to be veeri:og steadily away from· the stopwatcñ' ·a.pp;roacha;S' ª formula f:.o:r
Cómttlercial reform.

FCCCmnr, Robert E. Le.egave ada:e·aimpetus to the trend du.Ping a r.ec:en.t
talk to RABmanagement confer ence in De.tr-oí t , Lee said bis own an'a.lYtSits
of 500 out of the 2, 600 complaint letters to the FCCshowe.dmest, lrtr'.Í.tfit.iob
was roused by too frequent interruptions on tv.

Lee would take no stand on the. FCC'.s.bat.t ar-ed pp·Op..osalto . .ao..o:Pt NAJI
code. But he admitted. that ..NABeode .adoption. m.íght be .a PPOr aps1v"er to.
commercials problem--and leaving limits lip to indi¥iáua1 br1i).a.d.c¡a.~t..Q~S
mí.glrt be·a bet ter one ,
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11 Cameras and TV Tape Recorders by RCA!
1Creative Technique by MGM Telestudiosl
The T\' cornmctctal hJ'I beendcwrrbcd .1'1 "60 \CcnnJ, of perfection ·· \I.in) of them
arc. And thJt\ '~hy \IG\1Tdc,1uJ10'1..k...:1JcJ tll '"go RCA. ·\II The w .t) .• \!(1\I Tele
studios orrgtnatcd mJn~ of IJf>t.'0\ JJ\.Jn...:cJ produc uon tec hmques (1COfE!C...: (wu J.
President. 'ª)'·"Our new produc tron IC'\."h11h.JUC\ hJH' )U\I about PJ\.\CJ the capabrhuev
of our orrgm.rl equipment Ihe RC \ f"- M) CJl11('fJ<, and TR~~ re •..ordcrv V.(' .rre m
1>tallrng arc trul~ "new gcncrauon" equipment 1hcu e vp.mdcd tcc hru ••a! pcr íorrnaru e
w il] allow \ ideo l.J¡->C IO conunue II\ J~n.nu« dcv clopment .B'oOneof tdc\ \I líl0\ pr me
producuon tools ..

• The Most Trusted Name In Television
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BROADCAST MUSIC, INC.
'I' 589 FIFTH AVENUE NEW YORK 17, NEW YORKI\ CHICAGO, LOS ANGELES, NASHVILLE, TORONTO, MONTREAL
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AS COMPILED BY BILLBO.A.R.·a·
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