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GO WITH THE WINNERS. DYNAMAX CTR100 SERIES

“We installed Dynamax CTR100s
w. at KIIS-FM, #1 in Los Angeles.
. Ve plan to make Dynamax
& Cart Machines standard
® cquipmentatall our
§ slations.”

Joe Dorton

President
Gannett Radio

-
|_ BROADCAST PRODUCTS BY FIDELIPAC

Fidelipac Corporation [ P.O. Box 808
[ Moorestown, NJ 08057 [ ] U.S.A.
609-235-3900 [] TELEX: 710-897-0254
[1 Toll Free 800-HOT TAPE

®




Film House

State of The Art
TV Marketing for Radio Stations
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“We work with Film House in all our markets.
They’re an integral part of our marketing team.
They know how to sell radio on TV.”

Brian Bieler, President, Viacom Radio.

ilm House is the leading producer of TV spots

to promote radio stations. And for good reason.
We understand radio. It’s our specialty. Most agen-
cies or producers start with the ““creative’” and then
try to ““work in”’ your dial position and call letters.
We start by focusing on your dial position and call
letters and build spots around them. We know that
the most creative spot in the world isn’t worth a
dime if the audience can’t remember who it’s for.
So we hammer your calls and dial position. Most
folks don’t. In fact, a lot of them feel that you’re
infringing on their creativity if you demand lots of
station ID. So, are you out to give them something
flashy for their demo reel or sell your station?

Half Perfect

We also know that a powerful TV spot is only half
the battle. How your spot is placed is equally vital.
That’s why Film House decided to move into media
buying as well, by acquiring the resources of
Broadcast Marketing Group, the only company

specializing in placing TV buys for radio stations.
They’ve tailored their strategies to maximizing your
impact on those elusive Arbitron diaries. Their
weekly monitoring alone will dramatically improve
the etfectiveness of your buy because it keeps those
TV stations from bumping your schedule into the
next century. And here’s the best part—it won’t cost
you a penny more to have the state of the art in
your media buy. Now for the first time, radio sta-
tions can plan their marketing strategies, produce
their TV spots and place their media buy with the
one company that specializes in marketing radio
on TV. Film House.

The Bottom Line

So if you're tired of fighting with your agency’s
creative director to get your logo in your own TV
spot, if you’ve had it with explaining how you want
your spots placed to the new agency media buyer
every book or two, call Film House. We understand.

Simhose

FILM HOUSE, INC.

BROADCAST MARKETING SERVICES

24 MUSIC SQUARE W.,  NASHVILLE, TN 37203 (41S) 255-4000



How
accountability
helps make our
selling better

How do you evaluate your radio rep’s
sales performance? Is simply meeting
budgets all that you require? Or exceeding
last year's? How do you measure
accountability?

At HNW&H, we have developed a
standard that evaluates our performance
against specific marketing conditions. This is
a unique grading system that lets us measure
ourselves far more harshly than any outsider
could. This way, we can quickly pinpoint any
areas that are not up to our standards. We
then create and institute a plan of action to
correct the situation. That's part of the way
we've gotten to almost $65 million in less than
four years.

We'd like to show you how we evaluate
ourselves on behalf of our clients. It just might
help make you want to become one.

[
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HILLIER, NEWMARK, WECHSLER & HOWARD

New York, Atlania, Boston, Charlotte, Chicago, Dallas, Detroit,
Los Angeles, Minneapolis, Philadelphia, St.Louis, San Francisco.

212/832-8900
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RECORD LABELS, RADIO GROUPS ADDED

with radio stations.

We've also consolidated the record label promotion checklists that previously ran in our regular issues and created a label source
one-stop listing for music of all major formats.
In addition, we've updated our listings for reps, researchers, consultants, brokers, networks, program suppliers, and trade

More Information
Expanded Industry Guide

elcome to the second edition of the R&R Ratings Report industry directory. Following your suggestions, we've added infor-
mation sources this time, including radio group owners, jingle suppliers, and TV commercial production houses working

associations. Keep this directory handy — you'll find a multitude of uses for it.

Stations are listed in order of Arbitron metro
market rank, except for unranked and Canadi-
an stations, which appear alphabetically.

ABC Owned Stations

1330 Avenue of the Americas
New York, NY 10019

' (212) 887-7777

Radio President: Charles De Bare

New York WABC & WPLJ
| Los Angeles KABC & KLOS
Chicago WLS-AM & FM
San Francisco KGO
Washington WMAL & WRQX

Note: For proposed Cap Cities/ABC merged
group, also see Capital Cities Communica-
tions

Ackerley Communications
1111 Third Avenue

| Suite 2888
Seattle, WA 98101
’ (206) 624-2888
President: Barry Ackerley
Seattle KJR
Portland KSGO & KGON

Adams Communications
109 Bushaway Road
Suite 100

Wayzata, MN 55391

(612) 473-5434

President: Paul Brissette

St. Louis WRTH & KEZK
Memphis WDIA & WHRK
Grand Rapids WLAV-AM & FM
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Radio Group Owners

Affiliated Broadcasting
135 Morrisey Bivd.

P.O. Box 2337

Boston, MA 02107
(617) 929-3178,79
President: John Giuggio

Seattle KMPS-AM & FM
Phoenix KONC
Sacramento KRAK & KSKK
Jacksonville WOKV & WAIV
Springfield, MA WHYN-AM & FM
Fresno KFYE

White Plains WFAS-AM & FM

Amaturo Group

2100 Northwest 21st. Avenue

P.O. Box 5333

Ft. Lauderdale, FL 33310

(305) 484-8107

President/Radio Division: Monte Lang
(713) 623-0102

Detroit WDRQ
Houston KMJQ
St. Louis KMJM

Allegheny Mountain Network
P.O. Box 247

Tyrone, PA 16686

(814) 238-0792

President: Cary Simpson

Johnstown, PA
Bellefonte, PA
Coudersport, PA

wIYQ
WBLF
WFRM-AM & FM

St. Mary's-

Ridgway, PA WKBI-AM & FM

Tyrone-

State College, PA'  WTRN & WGMR
Wellsboro, PA WNBT-AM & FM

American Media

66 Colonial Drive

East Patchogue, NY 11772
Box 230

Patchogue, NY 11772
(516) 475-5200

President: Alan Beck

LongIsland, NY WALK-AM & FM
Baltimore WLIF
San Antonio KSMG

All Pro Broadcasting
1710 €. 111th Street
Los Angeles, CA 90059
(213) 564-7951
President: Willie Davis

Los Angeles KACE
Houston KYOK
Seattle KQIN
Milwaukee WLUM & WAWA

Aries Communications

1623 Fifth Avenue

San Rafael, CA 94901

(415) 456-1510

President: Art Astor
San Francisco
Orange, CA

KTIM-AM & FM
KIK-FM
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We said RADAR 31 'would turn out like this:

ADULTS 20-4; 3

Back around the time of
RADAR 28 we made a commit-
ment to gain new listeners, and
we sﬁrted telling people that
b1g t were ahead.

Were they ever! We're now #3
in Adults 25-54 AQH among
adult profile networks* and #3

RADAR 31: Mon-Sun 6 AM-12 Mid AQH (Volume 2) and CUME

*NOTE: Adult Profile Radio Networks: CBS, NBC ABC.-D,
ABC-E, ABC-1, US-2, TALKNET., Satellite Music and Mutual.

in Adults 25-54 CUME among
all networks. And to think the
full weight of all our affiliates
still hasn’t been
counted.

At Mutual we
don't just talk,
we deliver.

Call our sales offices:
New York, (212) 661-8360;
Detroit, (313) 354-4270;
Chicago, (312) 467-9790; or
Los Angeles, (213) 277-7862.

m Mutualsona Roll




Radio Gralp Owners

| Bahakel Communications
P.O. Box 32488
| Charlotte, NC 28232
(704) 372-4434
’ President: Cy Bahakel
Chattancoga
[ Charleston, SC

John Blair & Co. (Owned Stations Division)
1290 Avenue of the Americas

| New York, NY 10104

(212) 603-5000

Owned Stations Division

President: Jim Hilliard

Beasley Broadcast Group
200 West Ash Street

| Box 1355

Goldsboro, NC 27530
(919) 734-8003 ]

WDOD-AM & FM President: George Beasley

WXLY |

Hays, KS 67601

: Philadelphia WXTU |  Boston WHDH & WZOu
Colorado Springs KILO Cleveland WDMT Dalias KVIL-AM & FM
| Lynchburg, VA WWOD & WKZZ s WALDO & WBLX Tampa LAY A
Waterloo, 1A KXEL & KOKZ Augusta WGAC Indianapolis WIBC & WNAP
Bowling Green, KY WLBJ-AM & FM Evansville WYNG
Greenwood, MS  WABG | Charleston, W WTIP & WVSR
Kingsport, TN Ubdb] €5 W28 Conway, SC WLAT & WYAV . .
: Fayetteville, NC WFAI & WKML [ Bonneville International
Beach-Schmidt Group Reidsville, NC WWMO ot [ataVs
2300 Hall ‘ Salt Lake City, UT 84180-1160
Box 817 [ (801) 575-7500

President: Rodney Brady

Gelle)) ey Belo Broadcasting gy s WRFM

[ Executive VP: Bob Schmidt \ Communications Contar Los Angeles KBIG
Alliance, NE KCOW & KAAQ Dallas, TX 75202 Chicago WCLR

I Goodland, KS KLOE ’ 214) '748-9631 San Francisco KXLR & KOIT

| Hays, KS KAYS President: Ward Hue Dallas HASH! & KAFH
North Platte, NE ~ KOOQ & KELN N y R A Lo Seattle KIRO & KSEA
Plainview, TX KVOP & KATX [ Denver KOA & KOAQ Kansas City KMBZ & KMBR
St. Joseph, MO KFEQ Salt Lake City KSL
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~ CART’EMUP ON AA-4!

From AOR to CHR, Country to Jazz—Whatever the format,
this cart’s for you. For outstanding high frequency sensitivity
and headroom, compatibility with. all cart machines, the
multi-format AA-4 delivers the sound that audiences tum on.

=855 AUDIOPAK AA-4

For stations who care

how they sound.

CAPITOL MAGNETICS PRODUCTS
6902 Sunset Blvd. Los Angeles, CA 90028
(213) 4612701

© 1985 Capsiol Magnenc Produc i, 0 dwinon of Capstol Records, Inc. All Rights Reserved:

. Ay
g
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F/KN '

rom the minute we launched
our NEWSPOWER 1200 service,
we knew we were on to some-
thing hot

Because it delivers news
that people want to hear. It deliv-
ers news you can believe. And
it delivers it, without a glitch, at
1,200 words per minute.

That's 18 times faster than
the AP Radio Wire.

Not only that, NEWSPOWER
lets you pre-program your news.
So you get only the news you
need—state and local reports,
sports, financial, world news
and weather.

There's something else.
With NEwSPOWER 1200, you
get a direct line to the most
pervasive, precise news staff in
the world.

Andwhenyou consider
all that, you realize something.
You rezlize that AP

NEWSPOWER 1200 can be a
tremendous advantage in your
business, no matter what kind
of competition you run up
against.

For details about
NEWSPOWER 1200, call Glenn
Serafin, at AP Broadcast Services
(800) 821-4747.




Récﬁo_G—roup Owners

Booth American
333 West Fort Street
Detroit, M| 48226
(313) 965-3360
President: John Booth

Detroit WJLB

Cleveland WRMR & WLTF
Cincinnati WSA! & WKXF
Toledo WTOD & WKLR
Saginaw WSGW & WIOG
South Bend, IN wzze

Broadcast Properties

1700 Kyle South

College Station, TX 77840

(409) 693-7356

President: Barry Turner
Boise KIYS
Tyler, TX KDOK & KEYP
Panama City, FL WWWQ & WPFM
Grand Junction, CO KIIO & KVEE

Santa Fe, NM KAFE & KKSS
Bryan-College
Station, TX KAGC & KKYS

Brown Broadcasting

9230 Wilshire Blvd.

Beverly Hills, CA 90212

VP: Michael Brown

(213) 274-8411
Director/Operations: Philip Melrose
(916) 446-4965

San Diego KGB & KPQP
Sacramento KXOA-AM & FM
Salt Lake City KKAT

Fresno KYNO-AM & FM

Buckley Broadcasting
166 West Putnam Avenue
Greenwich, CT 06830
(203) 661-4307
President: Richard Buckley, Jr.
San Fernando (L.A)) KGIL-AM & FM

San Francisco KKHI-AM & FM
Hartford WDRC-AM & FM
Syracuse, NY WSEN-AM & FM
Stockton-Merced KUBB
Monterey-Salinas  KWAV

Portland, ME WYNZ-AM & FM

Capital Cities Communications
24 East 51st Street

New York, NY 10022

(212) 421-9595

President: Daniel Burke

Detroit WJR & WHYT
Dallas WBAP & KSCS
Atlanta WKHX
Providence WPRO-AM & FM
Buffalo WKBW

Note: For proposed Cap Cities/ ABC merged

group, also see ABC Owned Stations

Capitol Broadcasting Co.
2619 Western Bivd.

Box 12000

Raleigh, NC 27605

(919) 821-8500

President: Jim Goodmon

Kansas City KBEQ

San Antonio KISS

Richmond, VA WRNL & WRXL
Raleigh WRAL
Huntington, WV WKEE-AM & FM
Cocoa Beach, FL  WSTF

Shelby, NC WXIK & WOHS

Century Broadcasting
875 No. Michigan Avenue

Chicago, IL 60611

(312) 922-1000

President: Howard Grafman

Chicago
San Franciscq
St. Petersburg

WAIT & WLOO
KMEL
WLFF

Capitol Broadcasting Corp.

P.O. Box 160706

Mobile, AL 36616

(205) 343-1000

President: Ken Johnson
Louisville WRKA
Birmingham WMJJ
Mobile WKSJ-AM & FM

Statesville-Charlotte WLVK
Charleston, WV WCAW & WVAF
Statesville, NC WDRV

CKO, Inc.

30 Carlton Street

Toronto, Ontario M5B 2E9

(416) 591-1222

President: Stan M. Stewart

Montreal, QB
Ottawa, ON
Toronto, ON
London, ON
Vancouver, BC
Caigary, AL
Edmonton, AL
Halifax, NS

CKO

CKO-FM-1
CKO-FM-2
CKO-FM-3
CKO-FM-4
CKO-FM-5
CKO-FM-6
CKO-FM-9

Cariboo Central Interior Radio

1940 Third Avenue

Prince George, British Columbia V2M 1G7
(604) 564-2524

President: R.A. East

Burns Lake, BC CFLD
Ft. St. James, BC  CIFJ
Fraser Lake, BC CIFL
Granisle, BC CHLD
Hazelton, BC CKBvV
Houston, BC CHBV

100 Mile House, BC CKBX

Prince George, BC CJCI & CIBC
Quesnel, BC CKCQ

St. James, BC CiFJ
Smithers, BC CBFV

Vanderhoof, BC CIVH
Williams Lake, BC CKWL

Clear Channel Cammun|cations
540 San Antonio Bank & Trust Bidg.
San Antonio, TX 78205

(512) 225-4231

President: L. Lowry Mays
New Orleans WQUE-AM & FM
San Antonio WOAI & KAJA
Oklahoma City KTOK & KJYO
Tulsa KBBJ & KMOD
Austin KPEZ
New Haven WELI
Beaumont-
Port Arthur KTXC & KHYS

CBS Broadcast Group

51 West 52nd Street

New York, NY 10019

(212) 975-4321

President/Radio Division: Robert Hosking

New York WCBS-AM & FM
Los Angeles KNX & KKHR
Chicago wBBM-AM & FM
San Francisco KCBS & KRQR
Philadelphia WCAU-AM & FM
Boston WHTT

Houston KLTR
Washington WLTT

Dallas KTXQ

St. Louis KMOX & KHTR
Tampa WSUN & WYNF

Communications Investment Corp.
312 East South Temple
Salt Lake City, UT 84111

(801) 364-3561

Exec. VP: Homer K. Peterson

Salt Lake City
Boise

Billings, MT
Idaho Falls, ID
Missoula, MT
Vernal, UT

KALL & KLCY-FM
KGEM & KJOT
KGHL & KIDX
KUPI & KQPI
KLCY & KYSS
KVEL & KUIN

Cox Communications
1400 Lake Hearn Drive NE

Atlanta, GA 30319

(404) 843-5000

President/Broadcasting Division:

Walter Liss, Jr,
Los Angeles
Chicago
Philadelphia
Miami
Atlanta
Charlotte
Dayton

KFI & KOST
WAGO

WZGO

WIOD & WAIA
WSB-AM & FM
WSOC-AM & FM
WHIO-AM & FM
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Have you ever tried to negotiate
with 45,000 songwriters?

Think about it: 45,000 contracts, each
with potential problems. That's what you'd
face if you chose to negotiate directly with
BMI's music creators.
Fortunately, BMI makes it easy for you
to use their music. And it's the music your
audience wants to hear. Most of the music
played on radio is licensed by BMI.

BMI We handle the business of
negotiating. So you can concentrate
on the business of broadcasting.

/I\_] Wherever there’s music, there’s BMI.
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-~ DIRECTORY

Radio Group Owners

Gazette Printing

1 South Parker Drive
Janesville, WI 53545
(608) 754-3311
President: M.W. Johnston

Huron, SD KIYV & KURO
Janesville, Wi WCLO & WJVL
Rice Lake, Wi WJIMC-AM & FM
West Bend, WI WBKV-AM & FM

Wisconsin Rapids,

wi

WFHR & WWRW

GO Radio

Box 550

Webster City, IA 50595
(515) 832-1570
President: Glenn Oison

Creston, IA KSIB & KITR
Kewanee, IL WKEI & WJRE
Webster City, IA KQWC-AM & FM
Windom, MN KDOM-AM & FM

GHB Broadcasting

3008 Wadsworth Mill Place
Decatur, GA 30032

(404) 288-1480

President: George Buck, Jr.

Atlanta WYZE

Charlotte WHVN
Columbia, SC WCOS-AM & FM
Montgomery WMGY
Columbus, GA wizy

Roanoke WSAY

Lobelville, TN WIST

Golden West Broadcasters
5858 Sunset Bivd., Box 710
Los Angeles, CA 90078

(213) 460-5672

President/Radio Division: Bill Ward

Los Angeles
Detroit
Seattle

KMPC & KUTE
WCXI-AM & FM
KVI & KPLZ

Great Scott Stations

Box 638

Pottstown, PA 19464

(215) 326-4000

President: Faye Scott

Albany-Troy, NY WTRY & WPYX
Harrisburg WHGB
Trenton WTTM & WCHR
Auburn, NY WMBO & WPCX
Ellwood City, PA WFEM
Georgetown, DE WJWL & WSEA
New Castle, PA WKST
Pottstown, PA WPAZ

Great Trails Broadcasting
4 South Main Street

Suite 200-202

Dayton, OH 45402

(513) 223-4822

President: Alexander Williams

Milwaukee WBCS-AM & FM
Columbus, OH WCOL & WXGT
Louisville WCII & WKJJ
Dayton WING & WGTZ

Springfield, OH WIZE

SIX WAYS SHANE MEDIA SERVICES HELPS YOU
KEEP UP WITH YOUR CHANGING MARKET

PROGRAMMING CONCEPT & EXECUTION. Hi

establish station position.

MULTIFORMAT EXPERIENCE. Documented success in Countr

AOR, and News-Talk.

gh output programming to strategically

y, AC, CHR, Oldies,

PERSONNEL TRAINING. Hands-on development of air talent performance.
RESEARCH COORDINATION & EXECUTION. A full menu of Focus, Callout, Music

Testing, and Positioning Analysis.

INTERPRETATION OF RESEARCH. Detailed implementation plans and timetables

for action.

MANAGEMENT ADVISORY PROGRAM.

Individually tailored to guide
management toward excellence.

COMMITMENT

SHANE MEDIA SERVICES

INTEGRITY

4

SUCCESS

6405 RICHMOND AVE. SUITE 311

HOUSTON, TX. 77057
713/952-9221
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Radio Group Owners

Greater Media

197 Turnpike Plaza Bidg.
P.O. Box 859

East Brunswick, NJ 08816
(201) 247-6161

President: Frank Kabela

Los Angeles KRLA & KHTZ

Philadelphia WPEN & WMGK
Detroit WHND & WMJC
Boston WMEX & WMJX
Washington WWRC & WGAY
Nassau-Suffolk WGSM & WCTO

New Brunswick, NJ. WCTC & WMGQ

Group One Broadcasting
Box 1590

Akron, OH 44309

(216) 535-7831

President: Roger Berk, Sr.

Dallas KMEZ-AM & FM
Denver KLZ & KAZY
Dayton WONE & WTUE
Akron WAKR & WONE-FM

Hall Communications

Cuprak Road

Norwich, CT 06360

(203) 887-3511

President: Robert Hall
Providence WMYS
Lancaster, PA WLPA & WNCE
New Bedford, MA  WNBH

Burlington, VT WJOY & WQCR
Beaver Falls, PA WBVP & WWKS
Lakeland-

Winter Haven, FL  WONN & WPCV
Norwich, CT WICH & WCTY

Harris Enterprises
Box 878

Garden City, KS 67846
(316) 276-3251

VP: Robert Wells

Lubbock KSEL-AM & FM
Waco WACO & KHOO
Topeka KTOP & KDVV
Burlington, IA KBUR & KGRS
Garden City, KS KIUL

Joliet, IL WJOL & WLLI
Leoti, KS KWKR

Hearst Broadcasting Group
400 Ardmore Bivd.
Pittsburgh, PA 15221

(412) 244-4444

Hedberg Broadcasting Group
Box 528

Spirit Lake, IA 51360

(712) 336-5800

President: Paul Hedberg

Luverne, MN KQAD & KLQL
Mankato, MN KEEZ
Mason City, IA KLSS-AM & FM
Morris, MN KMRS & KKOK
Spirit Lake, IA KUOO

Inner City Broadcasting
801 Second Avenue
New York, NY 10017
(212) 661-3344
President: Pierre Sutton

New York WLIB & WBLS
Los Angeles KGFJ

San Francisco KRE & KBLX
Detroit WKSG

San Antonio KSJL

Henry Broadcasting

2277 Jerroid Ave.

San Francisco, CA 94124
(415) 285-1133

President: Charlton Buckley

JACOR Communications
602 Main Street

Suite 601

Cincinnati, OH 45202
(513) 579-8240

President: Terry Jacobs

Riverside-

San Bemardino KFXM & KDUO
Denver KVOD

Portland KYTE-AM & FM

Hubbard Broadcasting

3415 University Avenue

St. Paul, MN 55114

(612) 646-5555

President: Stan Hubbard
Ft Lauderdale WGTO
Minneapolis KSTP-AM & FM
Albuquerque KOB-AM & FM

Baltimore WTOW

Atlanta WPCH & WGST
Cleveland WBBG & WMJI
Cincinnati WTSJ

Toledo WVOI
Parkersburg, WV WKYG & WXKX

Georgetown, OH WURD

Humber Valley Broadcasting
P.O. Box 570
Corner Brook, Newfoundland A2H 6E6
(709) 634-3111
President: Dr. Noel Murphy
Corner Brook, NF CFCB

Deer Lake, NF CFDL
Labrador, NF CFLN & CFLC
Labrador, NF CFLW

Port aux Basques,

NF CFGN

St. Andrews, NF CFCV
St. Anthony, NF CFNN
Stephenville, NF CFSX

Jefferson-Pilot Communications
One Julian Price Place

Charlotte, NC 28208

(704) 374-3500

President: Wallace Jorgenson

Miami WNWS & WLYF
Atlanta WQXI-AM & FM
San Diego KSON-AM & FM
Denver KIMN & KYGO
Charlotte WBT & WBCY
Greensboro WBIG

H & W Communications (dba
Heftel Broadcasting)

1599 Kapiolani Bivd.

Honolulu, HI 96814

(808) 949-6131

President: Cecil Heftel

Los Angeles KTNQ & KLVE
Chicago WLUP
Cincinnati WLLT
Indianapolis WZPL
Honolulu KSSK & KULA

Josephson Communications
400 Renaissance Center

Suite 2150

Detroit, Ml 48243

(313) 567-4040

Broadcast President: Ed Christian

Milwaukee WMGF
Columbus, OH WVKO & WSNY
Norfolk WNOR-AM & FM
Rochester, NY WZKC

Infinity Broadcasting

655 Madison Avenue

New York, NY 10021

(212) 750-6400

Radio Division President: Mel Karmazin

Katz Broadcasting

Park City Plaza

Bridgeport, CT 06604

(203) 333-4800

President: Dick Ferguson
Atlanta-Gainesville WYAY

Birmingham WZZK

Orlando WDBO & WWKA
Tulsa KWEN

Syracuse WSYR & WYYY
Bridgeport WEZN
Worcester WFTQ & WAAF

Kaye-Smith Radio
Box 3010

Bellevue, WA 98009
(206) 455-0923
President: Lester Smith

VP/Hearst Corp. & GM/Broadcasting: New York WIJIT & WXRK
John Conomikes Chicago WJJD & WIMK
Pittsburgh WTAE & WHTX Philadelphia WYSP
Baltimore WBAL & WIYY Boston WBCN
Milwaukee WISN & WLTQ Houston KXYZ
San Juan, PR WAPA San Diego KCBQ-AM & FM
San Jose KOME

Seattle
Portland
Spokane

KISW
KXL-AM & FM
KJRB & KEZE
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Where else?

On the radio you can show practically any idea
vou've got swimming around.

From a pipe-puffing pike to a bevy of
be-bopping barracudas. And no one’s ever going to scream

“Holy Mackerel!™ when they see the cost.

Get creative and show your stuft with the power
of sound. Then evervone will say:

“Isane it on the radio™

“ISAW ITON THE RADIO”

For a free “Pipe-Puffing 'ike” poster write to: Poster; Radio Advertising Bureau, 485 Lexington Avenue, New: York, New-york 10017
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Radio Group Owners

Keymarket Group

344 Greene Street

Augusta, GA 30901

(404) 724-9700

Principals: Donald Alt, Kerby Confer,
and Paul Rothfuss

Greenville, SC WSSL-AM & FM
Baton Rouge WKJIN
Harrisburg WNNK
Mobile-Pensacola  WIZD

Columbia, SC wTCB

Jackson, MS WJDX & WMSI
Augusta, GA WZNY

Atmore, AL WSKR

Ottawa, KS KOFO & KKKY
Russellville, KY WRUS & WBVR
Tuscaloosa, AL WRLX & WFFX
Wapakoneta-Lima,

OH WAXC

Malrite Communications Group
1200 Statler Office Tower
Cleveland, OH 44115

(216) 781-3010

President: Carl Hirsch

New York WHTZ

Los Angeles KLAC & KZLA
San Francisco KNEW & KSAN
Houston KSRR
Minneapofis WOGY & KEEY
Cleveland WHK & WMMS
Denver KRXY-AM & FM
Milwaukee WZUU-AM & FM

Moody Bible Institute of Chicago
(Moody Broadcasting Network)
820 North LaSatle Street

Chicago, IL 60610

(312) 329-4000

Broadcasting Division Manager: Robert Neff
Chicago WMBI-AM & FM
Tampa WGNB & WKES
Cleveland WCRF
West Palm Beach WRMB
Chattanooga WMBW
Spokane KMBI-AM & FM
Quad Cities WOLM-AM & FM

King Broadcasting

333 Dexter Avenue North

Seattle, WA 98109

(206) 343-3000

President: Ancil Payne

San Francisco KSFO & KYA
Seattle KING-AM & FM
Portland KGW & KINK

Knight Quality Group Stations

63 Bay State Road
Boston, MA 02215

(617) 262-1950

President: Scott Knight

Worcester, MA WSRS
Portsmouth, NH WHEB-AM & FM
Manchester, NH WGIR-AM & FM
Fall River, MA WSAR
Burlington, VT WEZF
Fitchburg, MA WEIM

Metromedia

1 Harmon Plaza
Seacaucus, NJ 07094
(201) 348-3244
President: John Kluge

New York WNEW-AM & FM
Los Angeles KMET
Philadelphia WIP & WMMR
Detroit WOMC
Washington WASH

Dallas KRLD

Baltimore WCBM

Tampa WWBA

Denver KHOW

Multimedia Broadcasting

140 West Ninth Street
Cincinnati, OH 45202

(513) 352-5000

Radio President: Paul Fiddick

Milwaukee WEZW
Greenville, SC WFBC-AM & FM
Shreveport KEEL & KMBQ
Macon WMAZ & WAYS
Asheville, NC WWNC

Metroplex Communications
1723 Ohio Savings Plaza
Cleveland, OH 44114

(216) 566-8080

President: Norman Wain

Washington WPKX-AM & FM
Miami WHYI

Tampa WMGG

Orlando WORL & WJYO
Jacksonville WPDQ & WFYV

Nationwide Communications

One Nationwide Plaza
Columbus, OH 43216

(614) 227-7676

President: Clark Pollock

Baltimore WPOC
Cleveland WGAR-AM & FM
Phoenix KZZP-AM & FM
San Jose KWSS
Columbus, OH WNCI
Sacramento KZAP
Winston-Salem WKZL

Orlando WBJW-AM & FM
Tucson KNST & KRQQ
Las Vegas KMJJ & KLUC

LIN Broadcasting

1370 Avenue of the Americas
New York, NY 10019

(212) 765-1902

President: Donald Pels

Philadelphia WFIL & WUSL
Houston KILT-AM & FM
St. Louis WIL-AM & FM
Milwaukee WEMP & WMYX
Rochester, NY WBBF & WMJQ

Lotus Communications
6777 Hollywood Bivd.
Hollywood, CA 90028

(213) 461-8225

President: Howard Kalmenson
Los Angeles KWKW
Chicago WTAQ
San Diego KFSD
San Antonio KXET & KXZL
Tucson KTKT & KLPX
Las Vegas KENO & KOMP
Lubbock KTEZ
Reno KONE & KOZZ
Oxnard-Ventura, CA KOXR
Wheaton, MD WMDO

Mid-West Family Stations

Box 2058

Madison, W| 53701

(608) 271-1484

President: William Walker

Lansing, Ml
Madison
Rockford, IL
Springfield, IL
La Crosse, WI
St. Joseph, M|
Oshkosh, WI

WITL-AM & FM

WTDY & WMGN
WKKN & WYFE
WMAY & WNNS
WIZM-AM & FM
WSJM & WIRX

WOSH & WMGV

NBC Radio Stations

30 Rockefeller Plaza

New York, NY 10020

(212) 664-4501

President: Randy Bongarten
Sr. VP/Radio: Bob Mounty

New York WNBC & WYNY
Chicago WMAQ & WKQX
San Francisco KNBR & KYUU
Boston wJiB
Washington WKYS

Moffat Communications Limited
CKY Building, Third Floor

Polo Park

Winnipeg, Manitoba R3G OL7

(204) 774-2461

President: Randy Moffatt

Calgary, AL
Edmonton, AL
Hamilton, ON
Moosejaw, SK
Vancouver, BC
Winnipeg, MN

CKXL & CHFM
CHED

CHAM

CHAB

CKLG & CFOX
CKY & CITi

Newfoundland Broadcasting

Box 2020

St. John’s, Newfoundiand A1C 552

(709) 722-5015

President: G.W. Stirling
Argentia, NF CFOZ
Bonavista, NF cJoz
Corner Brook, NF CKOZ
Grand Falls, NF CHOS
Marystown, NF cloz
Red Rocks, NF CKSS
St. John's, NF CHOZ
Stephenville, NF CIOS
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Some of
the Guard's most
important people

dontwear
uniforms.

Every year, thousands of teachers,
broadcasters, business executives and
other Americans like you encourage young
people to join the Army or Air National
Guard.

We want to thank you for giving
your time and talents so generously. And
we hope you will continue to lend us your
invaluable support.

To us, you're not ordinary civilians.

You're extraordinary citizens.

~ S0 from one group of mﬁi"“aﬂ
|

Americans at their bestto =
another, thanks. ={lidr

Americans At Their Best.
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Radio Group Owners

NEWSystems Group, Inc.

1422 Chestnut Street

Philadelphia, PA 19102

(215) 563-2910

President/Radio Division: Chuck Schwartz

Atlanta WBUS-FM
Cincinnati WBLZ
Indianapolis WMLF & WTLC

Noalmark Broadcasting

202 West 19th Street

E) Dorado, AR 71730

(501) 862-7777

President: William C. Nolan, Jr.
Fayetteville, AR KKIX

El Dorado, AR KELD & KAYZ
Hobbs, NM KYKK & KZOR
Hot Springs, AR KXOW & KACQ
Kilgore, TX KOCA & KKTX

Pacific Northwest Broadcasting
Box 1280

Boise, ID 83701

(208) 336-3670

President: Charles Wilson

Boise KBOI-AM & FM
Eugene, OR KPNW-AM & FM
Chico, CA KPAY-AM & FM
Ashland, OR KCMX-AM & FM
Pocatello, ID KSEI-AM & FM

Northwestern College Radio Network
3003 North Snelling Avenue

Roseville, MN 55113

(612) 636-4900

Executive Director/Radio Network:

Paul Ramseyer

Pacifica Foundation
5316 Venice Blvd.

Los Angeles, CA 90019
(213) 931-1625
Chairman: Jack O'Dell

New York WBAI

Los Angeles KPFK

San Francisco KPFA & KPFB
Houston KPFT
Washington WPFW

Price Communications
45 Rockefeller Plaza
New York, NY 10020
(212) 757-5600
President: Robert Price

San Francisco KIOIl

Detroit WNIC-AM & FM
New Orleans WTIX

Oklahoma City KOMA & KAEZ

West Palm Beach WPCK & WIRK

Ft. Wayne WOWO & WIOE
Madison WIBA-AM & FM

Palmer Communications
1801 Grand Avenue

Des Moines, |A 50308
(515) 242-3500

President: William Ryan

Pyramid Broadcasting

99 Revere Beach Parkway
Medford, MA 02155

(617) 396- 1430

President: Richard Balsbaugh

Philadelphia WPGR & WSNI
Boston WXKS-AM & FM
Pittsburgh WPIT-AM & FM
Buffalo WNYS-AM & FM

Rochester, NY WPXY-AM & FM

Minneapolis KTIS-AM & FM
Madison WNWC

Duluth KDNW
Waterloo, IA KNWS-AM & FM
Fargo, ND KFNW-AM & FM
Sioux Falls, SD KNWC-AM & FM

Olympic Broadcasting
605 1st Avenue
Seattle, WA 98104

(206) 340-1496
President: lvan Braiker
San Francisco KKCY
Seattle KRPM
Las Vegas KMzQ
Spokane KZZU-AM & FM

Ostrander-Wilson Stations
114 Lakeside Avenue
Seattle, WA 98122

(206) 324-2000

President: George Wilson

Seattle KBLE
Phoenix KASA & KMLE
Blaine, WA KARI

Quad Cities WOC & KIIK
Des Moines WHO & KLYF
Tallahassee WTNT-AM & FM
Naples, FL WNOG & WCVU

Park Communications

Box 550

Terrace Hill

Iithaca, NY 14851
(607) 272-9020

President: Roy Park
VP/Radio Operations: Bill Fowler

New York WPAT-AM & FM*
Seattle KEZX
Minneapolis KRSI & KJJO
Portland KWJJ & KJIB
Richmond, VA WTVR-AM & FM
Syracuse WHEN & WRRB
Chattanooga WDEF-AM & FM
Greenville, NC WNCT-AM & FM
Yankton, SD WNAX

*Pending Cap Cities/ABC merger

RKO General

1440 Broadway

New York, NY 10018

(212) 764-7123

Radio Division President: Jerry Lyman

New York WOR & WRKS
Los Angeles KHJ & KRTH
Chicago WFYR

San Francisco KFRC

Boston WRKO & WROR
Washington WGMS-AM & FM
Ft. Lauderdale-Miami WAXY

Memphis WHBQ

Outlet Communications
Broadcast House

111 Dorrance Street
Providence, Rl 02903
(401) 751-1110

President: David Henderson
VP/Radio: Joseph Chairs

Los Angeles KiQQ
Philadelphia wioQ
Washington WTOP & WTKS

Price Broadcasting

35 Century Parkway

Salt Lake City, UT 84115
(801) 486-3911
President: John Price

Salt Lake City KBUG & KCPX
Charleston, SC WEZL

Wichita, KS KKRD

Spokane KGA & KDRK
Modesto, CA KHYV & KBEE
Reno KROW & KNEV
Wheeling, WV WWVA & WOVK

Roden Stations

dox 3320

Jackson, MS 39207

(601) 948-1515

President: Zane Roden, Sr.

Jackson, MS WOKJ & WJIMI
Pensacola, FL WBOP & WTKX
Gulfport, MS WTAM & WGCM
Baldwyn, MS WESE
Booneville, MS WBIP-AM & FM
Tupelo, MS WTUP

Rollins Communications
2170 Piedmont Road NE
Atlanta, GA 30324

(404) 888-2000

President: R. Randall Rollins
Director of Radio: Jim Nesbit

Los Angeles KDAY
Chicago WBEE
Norfolk WRAP

Charleston, WV WCHS & WBES
Wiimington, DE WAMS
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Radio Group Owners

S & F Communications
200 E. Joppa Road
Suite 201

Baltimore, MD 21204
(301) 825-5400
President: Stuart Frankel

Baltimore WMKR
Norfolk WTJZ & WNVZ
Jacksonville WCFI-FM

Salem Broadcasting Group
2310 Ponderosa Drive

Suite 29

Camarillo, CA 93010

(805) 485-7777

President: Stuart Epperson

New York WNYM

San Francisco KFAX

Boston WEZE
Columbus WRFD

San Antonio KSLR
Winston-Salem WTOB

Tulsa KCFO-AM & FM

Selkirk Communications Ltd.

121 Bloor Street East

Toronto, Ontario M4W 3MS

(416) 967-5550

President: Rafe Engle
Blairmore, AL CJPR
Calgary, AL CFAC
Canmore-Banff, AL CFHC
Edmonton, AL CJCA & CIRK
Elkford, BC CJEV

Grande Praire, AL CFGP
Lethbridge, AL CJOC & CILA
Toronto, ON CFNY
Vancouver, BC CKWX & CKKS
Vemon, BC cJiB

Victoria, BC Cuvi

Sandusky Broadcasting

4450 Morrison Road

Denver, CO 80219

(303) 937-1200

Radio Division President: Toney Brooks

Dallas KEGL

Seattle KLSY-AM & FM
San Diego KBZT

Denver KNUS & KBP!
Phoenix KDKB

Kansas City KLSI

San Luis Obispo KUNA & KSLY

Sentry Broadcasting
1800 North Point Drive
Stevens Point, Wi 54481
(715) 346-7208
President: Tom Jirous

Milwaukee-Racine  WRJN

Lansing, MI WILS-AM & FM
Rockford, IL WYBR & WXTA
Springfield, IL WTAX & WDBR
Eau Claire, WI WJJK & WBIZ
Sioux City, 1A KMNS & KSEZ
Stevens Point, WI  WXYQ & WSPT

Sconnix Broadcasting

Village West

Box 7326

Gilford, NH 03246

(603) 524-1341

Partners: Randy Odeneal, Scott McQueen,
Ted Nixon

Boston wBOS

Miami WRBD & WMXJ
Kansas City KFKF-AM & FM
Quad Cities WMRZ & WLLR
Laconia, NH WLNH & WMRS

Shamrock Broadcasting
4444 Lakeside Drive
Burbank, CA 91510

(818) 845-4444
President: Stanley Gold

San Francisco KABL-AM & FM
Detroit WWWWwW

Dallas KMGC

Pittsburgh WTKN & WWSW
Atlanta WFOX

Kansas City WHB & KUDL

Scripps-Howard Broadcasting
3001 Euclid Avenue

Cleveland, OH 44115

(216) 431-5555

President: Donald Perris

Baltimore wBss

Phoenix KMEO-AM & FM
Portland KUPL-AM & FM
Memphis WMC-AM & FM

Shamrock Communications
149 Penn Avenue

Scranton, PA 18501

(717) 348-9108

VP/CEQ: William Lynett

Baltimore WTTR & WGRX
Milwaukee WQFM

Orlando wDIZz

Tulsa KMYZ
Wilkes-Barre/

Scranton WEJL & WEZX
Pryor, OK KGCR

Shepherd Enterprises
300 West Reed Street
Moberly, MO 65270

(816) 263-1230

President: Jerrell Shepherd

Bethany, MO KAAN-AM & FM
Farmington, MO KREI & KTJJ
Lebanon, MO KJEL & KIRK
Moberly, MO KWIX & KRES

Sorenson Broadcasting
604 No. Kiwanis Plaza
Sioux Falls, SD 57104

(605) 334-1117

President: Dean Sorenson
Grand Rapids, MN KOZY

Hot Springs, SD
Jamestown, ND
Pierre, SD

Red Wing, MN
Watertown, SD
Yankton, SD

KOBH-AM & FM
KQDJ-AM & FM
KCCR & KNEY
KCUE & KWNG
KWAT & KIXX
KYNT & KKYA

Southern Minnesota Broadcasting

122 Fourth Street SW
Rochester, MN 55902

(507) 286-1010

President: G. David Gentling

Lubbock, TX

Sioux Falls, SD
Rapid City, SD
Rochester, MN

KFMX-AM & FM
KXRB & KIOV

KKLS-AM & FM
KROC-AM & FM

Standard Broadcasting
2 St. Clair Avenue West
Toronto, Ontario M4V 1L6

(416) 924-5711

President: Larry Nichols

Montreal, QB
Ottawa, ON

CJAD & CJFM
cJse

St. Catharines, ON CKTB & CJQR

Toronto, ON

CFRB & CKFM

Statewide Broadcasting
950 North Federal Highway
Pompano Beach, FL 33062

(305) 781-9340

President/CEO: Scott Ginsburg

Chicago
Dallas

Ft. Lauderdale
Jacksonville
Tallahassee

WCFL

KLTY

WVCG

WAPE & WJUAX
WKQE & WBGM

Stoner Broadcasting System

3520 Beaver Avenue
Des Moines, IA 50310

(515) 274-9401

President: Glenn Bell

Buffalo
Rochester
Dayton
Knoxvilte
Des Moines

Huntington-Ashland,

WV-KY

Cedar Rapids, 1A

Binghamton, NY

WYRK

WCMF

WDAO & WWSN
WIMZ-AM & FM
KSO & KGGO

WGNT & WAMX
KHAK-AM & FM
WNBF & WHWK

Stuart Broadcasting

625 Stuart Bldg.
Lincoin, NE 68501
(402) 475-4204

President: Richard Chapin

Springfield, MO
Lincoln

Grand Island, NE
Oelwein, IA
Salina, KS

KWTO-AM & FM
KFOR & KFRX
KRGI-AM & FM
KOEL-AM & FM
KSAL & KYEZ

1985 R&R RATINGS REPORT Vol. 2/19



e PIREETORY-

Radio Group Owners

Suburban Radio Group

Taft Broadcasting
1718 Young Street
Cincinnati, OH 45210
(513) 721-1414

B.F.J. Timm Stations
Box 1874
Tallahassee, FL 32302
(904) 224-4001

Box 888 Executive VP/Radio: Carl Wagner President: B.F.J. Timm
Belmont, NC 28012 Pittsburgh WOVE Jacksonville WVOJ
(704) 825-5272 Atlanta WKLS-AM & FM Tallahassee WANM & WGLF
President: William R. Rollins Kansas City WDAF & KYYS Naples, FL WSGL
Belmont, NC WCGC Cincinnati WKRC & WKRQ Douglas, GA WDMG-AM & FM
Blacksburg, VA WVVWV Portiand KEX & KKRZ Warner Robins, GA WVIJ & WRBN
Brunswick, GA WYNR & WPIQ Columbus, OH WTVN & WLVQ
Christiansburg, VA WJJJ Buffalo WGR-AM & FM
Concord, NC WEGO & WPEG Indianapolis WNDE & WFBQ
Orangeburg, SC WDIX & WORG Telemedia Communications TK Communications
Valdese, NC WSVM 1010 Sherbrooke West 3000 S.W. 60th Avenue
Suite 1610 ’ Ft. Lauderdale, FL 33314
Sudbrink Broadcasting Montreal, Quebec H3A 2R7 (305) 581-1580
801 SE 6th Avenue (514) 845-6291 President: John Tenaglia
Suite 207 Chairman: Philippe de Gaspe Beaubien Dallas KLUV
Delray Beach, FL 33444 Hull, QB CKCH & CIMF Ft. Lauderdale WSRF & WSHE
(305) 276-3114 Midland, ON CKMP
President: Robert Sudbrink Montreal, QB CKAC & CITE [
Tampa WCBF North Bay, ON CFCH & CKAT .
Birmingham WYDE Orilia, ON CFOR ‘ Tribune Broadcasting
Nashvilie WLAC-AM & FM Quebec, OB CKCV & CITF 435 North Michigan Avenue
Honolulu KPOI Sault Ste. Marie, ON CFYN & CHAS Chicago, IL 60611
Little Rock KAAY Sherbrooke, QB CHLT, CKTS, (312) 2223333
Roswell, NM KBCQ-AM & KCKN & CITE-FM-1 President: James Dowdle
Stratford, ON CJCS ' New York WPIX
Sudbury Services, Inc. & Timmins, ON CKGB & CFTI | Chicago WGN
Newport Broadcasting Toronto, ON CJCL ’ Sacramento KGNR & KCTC
Box 989 Trois Rivieres, OB | Bridgeport wICC

Blytheville, AR 72315

(501) 762-2093

President: Harold Sudbury

CHLN

HOW TO AVOID PAYING

Blytheville.. AR KLCN & KHLS

boogial FOR YOUR NEXT PROMOTION
Newport, AR KNBY & KOKR

Prescott, AR KTPA

West Memphis, AR KSUD

Summit Communications

Box 10418

Winston-Salem, NC 27108

(919) 748-8820

President: Dick Stakes

Kansas City KCMO & KBKC
Oklahoma City KCNN & KXXY

Memphis WREC & WZXR
Winston-Salem WSJS & WTQR
Pensacola, FL WCOA & WJLQ

Susquehanna Broadcasting
140 East Market Street

York, PA 17401
(717) 848-5500

Sr. VP/Radio: Art Carlson

Now you can do radio’s most successful promo-
tion — and not have to pay for it

What's the catch? There isn't any. Your sponsors
foot the bill.

Hundreds of stations...in all size markets. with
virtually every format...have discovered that they
can reap all the benefits of the fabulous 2B Plastic
Card Promotion — boost ratings. sell more time,

26136810

e v

and franchises of every description...come
aboard 2B Plastic Card Promotions with cash and
schedules because

They know that, in this coupon-crazy world,
nothing generates immediate and continuing
business for them like the Plastic Card in your 2B
Plastic Card Promotion. For them. your station’s
Plastic Card is a PERMANENT PLASTIC COUPON.

ga:: Francisco };E?:G& o increase profits — without it costing them a cent.  Your Plastic Card. like a Plastic Credit Card.
@ as K Why will sponsors pay for your promotion? lives on and on. Your sponsors’ cash registers
Miami WQBA-AM & FM Because. quite simply. it's THEIR promotion, t0o. keep on ringing. Your audience keeps on growing.
Atlanta WRMM They. like you. profit handsomely from it. Listeners tune in with greater frequenc|y. stay
Cincinnati WRRM Fast foods. bottlers. retailers, supermarkets tTuhr:gﬂsloonngeegrﬁ;dozggrtgt'nn%i:f%%?::o'ﬂbknngd
Norfolk WGH & WNSY and convenience stores. auto dealers. restaur- you never have to pay for it! '
Indianapolis WEMS ants. video and record stores...local merchants ’
Orlan
Wr'li dOB / Ll For complete information, phone Bruce Mansfield, National

Ikes-barre Sales Manager. Broadcast Promotions Division, 2B System
Scranton WARM & WY2z Corporation. 30105 Stephenson Hwy.. Madison Heights. 313/588-7400
York, PA Michigan 48071.

WSBA-AM & FM
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Twin W Communications

1600 Modern

Detroit, Ml 48203

(313) 865-3900

President: Walter Wolpin
Detroit WCAR
Phoenix KFYI & KJJJ

United Broadcasting
4733 Bethesda Avenue
Suite 808

Bethesda, MA 20814
(301) 652-7706
President: Gerald Hroblak

New York WKDM

Los Angeles KALI

San Francisco KSOL
Washington WINX & WDJY
Baltimore WYST-AM & FM
Cleveland WJMO & WRQC

Universal Broadcasting
40 Roselle Street |
Mineola, NY 11501
(516) 741-1200

President: Howard Warshaw |

New York WTHE
Los Angeles KMAX
Chicago WVVX
San Francisco KEST
Houston KTEK
Washington WDCT
Pittsburgh WARO
St. Louis wCBw
Minneapolis KUXL
Milwaukee WYLO
Kansas City KCNW
Indianapolis WGRT
Danville, IN WATI ]

Viacom Broadcast Group

140 West 43rd Street

New York, NY 10036

(212) 382-6100

President/Radio Division: Brian Bieler

New York WLTW

Chicago WLAK

Houston KIKK-AM & FM
Washington WMZQ-AM & FM
Memphis WRVR-AM & FM

John Walton Stations
Box 1417

Pebble Beach, CA 93953
(408) 649-6622
President: John Walton

Colorado Springs  KKHT & KKCS
Monterey-Salinas  KIDD & KWST
Amarillo KDJW & KBUY
Elk City, OK KADS & KECO
Riodoso, NM KREE & KTNT

Westinghouse Broadcasting & Cable
{Group W Radio)

888 Seventh Avenue

New York, NY 10106

(212) 307-3000

Radio Station Group President: Dick Harris

New York WINS
Los Angeles KFWB
Chicago WIND
Philadelphia KYW

Boston wBz

Houston KODA
Dallas KQzy
Pittsburgh KDKA
San Diego KJQy
Denver KOSI

San Antonio KQXT

Wichita Great Empire Broadcasting
Box 1402

Wichita, KS 67201

(316) 838-9141

President: Mike Lynch

Denver KBRQ-AM & FM
Omaha WOW-AM & FM
Wichita KFDI-AM & FM

Shreveport KWKH-AM & FM
Springfield, MO KTTS-AM & FM

Willis Broadcasting

1010 Park Avenue

Norfolk, VA 23504

(804) 622-4600

President: Bishop L E. Willis

New Orleans WBOK

Norfolk WPCE & WOW|
Richmond, VA WFTH

Trenton WIMG

Gary, IN WWCA

Green Cove Springs,

FL WSVE

Withers Broadcasting

Box 1508

Mount Vernon, IL 62864

(618) 242-3500

President: W. Russell Withers, Jr.

Keokuk, IA KOKX-AM & FM
Cape Girardeau, MO KEWI & KGMO

Mt. Vernon, IL WMIX-AM & FM
Normal, IL WMLA & WTWN

Jingle Suppliers

American Image Productions
P.O. Box 366 l
Memphis, TN 38151

Tom Lannan ,

Toby Arnold & Associates

3234 Commander Drive

Carroliton, TX 75006

(214) 661-8201

Toby Arnold, President |

Continental Recordings

210 South Street

Boston, MA 02111 l
(617) 426-3131

Mr. Daniel Flynn, President

Creative Productions Marketing Group
1555 Niagara Street

Buffalo, NY 14213

(716) 834-CPMG

Benjamin Freedman, President

Eagle Marketing, Inc.
202 Remington

Fort Collins, CO 80524
(303) 484-4736

Paul Meacham, President

Firstcom

13747 Montfort Drive

Suite 220

Dallas, TX 75240

(214) 934.2222

Cecilia Garr, Vice PresidentGM

International Graphics
3737 N. 7th Street
Suite 155

Phoenix, AZ 85014
(602) 277-1637

Kevin Mutt, President

JAM Creative Productions
4631 Insurance Lane
Dallas, TX 75205

(214) 526-7080

Jon Wolfert, President

JDK Music Productions
4917 Park Avenue
Richmond, VA 23226 |
(804) 288-8769

John Keltonic, President
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Jingle Suppliers

The Jingle Machine

4242 South 35th Street

Arlington, VA 22206

(703) 998-0222

Dan Levine, President

Gordon Wallace, National Sales Rep

William Meeks Production Co.
1265 Record Crossing

Dallas, TX 75235

(214) 638-3965

William Meeks, President

Larry Carolla, Vice PresidentGM

Miller Design

2005 Manchester
Oklahoma City, OK 73120
(405) 751-0074

Paul Miller, President

Otis Conner Productions
4801 Spring Valley #105
Dallas, TX 75234

(214) 386-6847

Otis Conner, President

Philadelphia Music Works
P.O. Box 947

Bryn Mawr, PA 19010
(215) 825-5656

Andrew P. Mark, President

The Radio Syndication Network
5400 S. 60th Street

Greendale, WI 53129

(414) 423-0100

Fred Raasch, Vice President

60 Second Productions
Rd. 4, Box 392

York, PA 17404

(717) 266-1422

Karl Brunig, President

Soundtrack

77 North Washington Street
Boston, MA 02114

(617) 267-0510

Robert Cavicchio, President

Startrack Studios

806 Oaklawn Avenue
Cranston, Rl 02920
(401) 944-7411

Jack Rametta, President
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TV Production Houses

American Image Productions
P.O. Box 366

Memphis, TN 38151

(901) 320-5126

Tom Lannan

Blore/Richman

1606 N. Argyle Ave.

Los Angeles, CA 90028

(213) 462-0944

Chuck Blore, Chief Executive Officer
Don Richman, President

Broadcast Arts

632 Broadway, 2nd Floor

New York, New York 10012

(212) 254-5910

Peter Rosenthal, Vice President

Joel Stillerman, Publicity Coordinator

CMI

612 N. Hampton Drive
Venice, CA 90291

(213) 392-8771

Bob Benderson, President

Creative Works

101 Bryn Mawr Avenue

Bryn Mawr, PA 19010

(215) 525-6430

Jay Bigelow, Account Manager

Dumas Production Services
1247 First Ave,, South
Seattle, WA 98134

(206) 623-9110

Doug Dumas, President

Eagle Marketing, inc.
202 Remington

Fort Collins, CO 80524
(303) 484-4736

Paul Meacham, President

Film House, Inc.

24 Music Square W.
Nashville, TN 37203
(615) 255-4000

Curt Hahn, President

Instant Replay

1349 E. McMillan Street
Cincinnati, OH 45206
(513) 861-7065

Terry Hamad, President

Robert Michelson, Inc.

127 West 26th Street

New York, NY 10001

(212) 243-2702

Susan Scharf, Vice President

Silverman Productions

5 W. Cary Street

Richmond, VA 23220

(804) 343-1934

Donald Silverman, President

Sheridan Elson Gourvitz
20 West 37th Street

New York, New York 10018
(212) 239-2000

Paul Gourvitz, President

Spotwise

1170 Commonwealth Avenue
3rd Floor

Boston, MA 02134

(617) 232-2002

Lawrence P. Crowley, President

Studio Center

200 West 22nd Street
Norfolk, VA 23517

(804) 622-2111

Warren Miller, President

Tour De Force

840 N. 3rd Street
Milwaukee, Wl 563203

(414) 271-7000

Thomas J. Ewing, President




Record Companies

A&M

(inc. Exit, Gold Mountain,
Horizon, Windham Hill)
1416 N. LaBrea Ave.

Los Angeles, CA 90028
(213) 469-2411

Charlie Minor (CHR, A/C)
J.B. Brenner (AOR)

Jesus Garber (B/U, Jazz)

595 Madison Ave,
New York, NY 10022
(212) 826-0477

Rick Stone (CHR)

Al Cafaro (AOR)
Gwen Franklin (8/U)

Allegiance

7525 Fountain Ave.
Hollywood, CA 90046
(213) 851-8852
Michael Matthews

Arista

(including Jive, Norvus)

6 W. 57th St,

New York, NY 10019
(212) 489-7400

Don lenner (CHR)

Sean Coakley (AOR)

Tony Anderson (B/U, Jazz)
Bruce Schoen (A/C)

8370 Wilshire Blvd.
Beverly Hills, CA 90211
(213) 655-9222

Vaughn Thomas (B/U, Jazz)
509 Amistead Place
Nashville, TN 37215

(615) 269-6412

Joanie Lawrence (Ctry)

Baccarat

1085 Whalley Ave.
New Haven, CT 06515
(203) 387-4321

Steven Blum (Jazz)

Bronze

14 East 4th Street
New York, NY 10012
(212) 477-8006
Richard Bron (AOR)

Bainbridge

2507 Roscomare Road
Los Angeles, CA 80077
(213) 476-0631

Harlene Marshall (Jazz)

Bee Hive

1130 Colfax Street
Evanston, IL 60201
(312) 328-5593

Jim Neumann (Jazz)

Alligator

P.O. Box 60234
Chicago, IL 60660
(312) 973-7736
Mindy Giles (AOR)
Bruce Iglauer (B/U)

American

1120 Crown Point Road
Westville, NJ 08093
(609) 848-1900

Bill Buster (Ctry)

American Gramaphone
9130 Mormon Bridge Road
Omaha, NE 68152

(402) 457-4341

Carol Davis (Jazz)

Amherst (SRO)
1800 Main St.
Buffalo, NY 14208
(716) 883-9520
Larry Silver

Atco

(inc. Bronze, Cotillion, Emergency,
Island, Mirage, Modern, 21)

75 Rockefeller Plaza

New York, NY 10019

(212) 484-6400

Marc Nathan (CHR, A/C)

Michael Prince (AOR)

Bee Pee

3787 Cahuenga Bivd.

North Hollywood, CA 91604
(818) 763-7388

Don Randi (Jazz)

Atlantic
(inc. Atlantic America, Es Paranza,
Philly World)
75 Rockefeller Plaza
New York, NY 10019
(212) 484-6000
Vince Faraci (CHR)
Judy Libow (AOR)
Hank Caldwell (B/U)

(inc. Atco/Cotillion, etc.)
Vince Faraci (Ctry)
Mary Conroy (A/C, Jazz)
9229 Sunset Bivd.
Suite 710
Los Angeles, CA 90069
(213) 205-7450
Paul Cooper (CHR)

Bermuda Dunes

40655 Jefferson

Bermuda Dunes, CA 92201
(619) 345-2851

Lisa Opsitnick (Ctry)

Rick Lewis (A/C)

Beverly Glen

6430 Sunset Bivd. #816

Los Angeles, CA 90028

(213) 469-1246 or (800) 421-3101
Roma Chugani (BU)

Lauri Howes (AC)

Bosco

P.O. Box 2085

Canoga Park, CA 91306
(818) 993-0659

Pete Christleib (Jazz)

AMI

111 Freehill Road
Hendersonville, TN 37075
(615) 822-6786

Harold Hodges (Ctry)

Attic

P.O. Box 3242

Thousand Oaks, CA 91359
(805) 494-0881

Lee Armstrong (Jazz)

Amor

P.O. Box 332

Lookout Mountain, GA 37350
Bill Poindexter (Ctry)

Antilles/Island

14 East 4th Street
3rd Floor

New York, NY 10012
(212) 477-8000
Herb Corsack (Jazz)

AVi

7060 Hollywood Bivd.
Suite 1212
Hollywood, CA 90028
(213) 462-7151

Ray Harris (Jazz)

Boulevard

19456 Ventura Bivd.
2nd Floor

Tarzana, CA 91356
(213) 705-1994

Larry Tollin (CHR, A/C)

Brainchild

P.O. Box 8545

Universal City, CA 91608
(818) 760-8434

Dean Whitney (Jazz)

Cadence

Cadence Building
Redwood, NY 13679
(315) 287-2852
Larry Raye (Jazz}

Cafe/Mobile Fidelity
1260 Holm Road
Petaluma, CA 94952
(707) 778-0134

Mike Dion (Jazz)

Camel

8255 Sunset Bivd.

Los Angeles, CA 90046
(213) 656-6592

Bruce Bird (CHR, AOR)

Capitol

(inc. Curb, Red Label)
1750 N. Vine Street

Los Angeles, CA 90028
(213) 462-6252

Walter Lee (CHR)

Bill Bartlett (AOR)
Ronnie Jones (B/U, Jazz)
Tom Gorman (A/C)

1370 Avenue of the Americas
New York, NY 10019
(212) 757-7470

1111 16th Avenue South
Nashville, TN 37212-2304
(615) 320-5009

Paul Lovelace (Ctry)

(inc. EMI America/Liberty)

Capricorn

P.O. Box 120513
Nashville, TN 37212
(615) 321-0903

Phil Walden (Ctry)

Cexton

P.O. Box 703
Placentia, CA 92663
(714) 631-4074

John Anello Jr. (Jazz)

Avocet

P.O. Box 6769

Portland, OR 97228-6769
(503) 287-1662

Hal Lee (Jazz)

Breaker/Meadowlark
9255 Deering Ave.
Chatsworth, CA 91311
(818) 709-6900

John Taylor (Jazz)

Chaparral

P.O. Box 309

Blue Springs, MO 64015
(816) 229-0801

Johnny Maggard (Ctry)
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Record Companies

Chrysalis

645 Madison Ave.

New York, NY 10022

(212) 758-3555

Daniel Glass (CHR, AOR, A/C)

9255 Sunset Blvd.
Suite 319

Los Angeles, CA 90069
(213) 550-0171

Jason Minkler (CHR)
Steve Brack (B/U, A/C)

Country International
23 Music Circle East
Nashville, TN 37203
(615) 327-4656

Tom Dean (Ctry)

ECM

3 East 54th Street

New York, NY 10022
(212) 702-0312

Meredith Breitbarth (Jazz)

Critique

400 Main St.
Reading, MA 01867
(617) 944-0423
Michael Patt (B/U)

Churchill

3225 S. Norwood
Tulsa, OK 74135
(918) 663-3883
Bob Smith (Ctry)

Clean Cuts

P.O. Box 16264
Roland Park Station
Baltimore, MD 21210
(301) 467-4231

Brice Freeman (Jazz)

Curb

111 N. Hollywood Way
Burbank, CA 91505
(213) 840-6350

Phil Gernhard (CHR)
Dick Whitehouse (Ctry)

El Dorado

1233 17th Avenue South
Nashville, TN 37212
(615) 321-3070

Hylton Hawkins (Ctry)

De-Lite

1733 Broadway

New York, NY 10019

(212) 757-6770

Bill Cataldo (CHR, B/U, A/C)

Columbia

(inc. 415)

51 West 52nd Street
New York, NY 10019
(212) 975-4321

Ray Anderson (CHR)
Paul Rappaport (AOR)
Vernon Slaughter (B/U)
Mike Martucci (A/C)
1801 Century Park West
Los Angeles, CA 90067
(213) 556-4700

George Chaltas (CHR, A/C)
Jim McKeon (AOR)
Junious Taylor (B/U)
Doug Wilkins (Jazz)

34 Music Square East
Nashville, TN 37203
(615) 742-4321

Jack Lameier (Ctry)

Delos

2210 Wilshire Blvd.

Suite 664

Santa Monica, CA 90403
(213) 454-0524

Jerome Stine (Jazz)

Elektra/Asylum

(inc. Curb, Solar)

75 Rockefeller Plaza
New York, NY 10019
(212) 484-7200

Mike Bone (CHR, AOR)
Greg Peck (B/U)

Lisa Frank (A/C)

Doug Daniel (Jazz)
9229 Sunset Blvd.

7th Floor

Los Angeles, CA 90069
(213) 205-7400

Dave Urso (CHR, A/C)
Primus Robinson (B/U)

Epic/Portrait/Associated Labels

(inc. Boulevard, Caribou, Carrere,

CBS Associated, Curb, Full Moon, HME,
Jet, Lorimar, Nemperor, Pasha, Private |,
Rock 'N’ Roll, Scotti Bros., Signature,
Silver Blue, Tabu)

51 West 52nd Street

New York, NY 10019

(212) 9754321

Walter Winnick (CHR)

Bill Bennett (AOR)

1801 Century Park West
Los Angeles, CA 90067
(213) 556-4700

Larry Douglas (CHR)
Jon Kirksey (AOR)
Maurice Warfield (B/U)
Polly Anthony (A/C)

18 Executive Park Drive
Atlanta, GA 30329
(404) 321-4553

Jimi Starks (B/U)

34 Music Square East
Nashville, TN 37203
(615) 742-4321

Rich Schwan (Ctry)

Delta

P.O. Box 225
Nacogdoches, TX 75961
(713) 564-2509

David Stallings (Ctry)

D.ET.T.T.T.E.D

5180 Bladensburg Rd. NW
Washington, DC 20018
(202) 269-6250

Maxx Kidd (B/U)

Emergency

915 Broadway

Suite 1607

New York, NY 10010
(212) 777-3200
Curtis Urbina (B/U)

Europa

155 West 29th Street
New York, NY 10001
(212) 714-0033
Doug Keogh (Jazz)

Evergreen

1021 16th Avenue South
Nashville, TN 37203
(615) 327-3213

Johnny Morris (Ctry)

Compleat

21 Music Circle East
Nashville, TN 37203
(615) 255-8855
Sarah Sherill (Ctry)

Discovery

(inc. Trend, Musicraft, AM-PM)
117 N. Las Palmas Ave.

Los Angeles, CA 90004

(213) 938-5482

Patricia Nickerson (Jazz)

EMH

1300 Division St.
Suite 304

Nashville, TN 37203
(615) 255-3009
Phyllis Kiper (Ctry)

F&L

50 Music Square West
Suite 902

Nashville, TN 37203
(615) 329-2278
Bobby Fischer (Ctry)

Comstock

Box 3247

Shawnee, KS 66203
(913) 631-6060
Denise Mott (Ctry)

Door Knob .,
2125 8th Avenue South
Nashville, TN 37204
(615) 383-6002

Butch Paulson (Ctry)

EMI America/Liberty
6920 Sunset Blvd.
Hollywood, CA 90028
(213) 461-9141

Dick Williams (CHR)
Don Wasley (AOR)
Jack Satter (A/C)

Fantasy

(inc. Galaxy, Landmark, Milestone,
Reality, Starlite, Stax)

10th & Parker Streets

Berkeley, CA 94710

(415) 549-2500/(800) 227-0466

Dede Whiteside (CHR, AOR, B/U, A/C, Jazz)

Concord

P.O. Box 845
Concord, CA 94522
(415) 682-6770
Ellen Findlay (Jazz)

East Coasting

P.O. Box 866

Ansonia Station

New York, NY 10023
(212) 877-1836/736-4749
Frederick Cohen (Jazz)

Enigma

P.O. Box 2428

El Segundo, CA 90245-1528
(213) 640-6869

Rick Winward (AOR, Jazz)

Flying Fish

1304 W. Schubert
Chicago, IL 60614

(312) 528-5455

Rick Swenson (AOR, Jazz)

415

P.O. Box 14563

San Francisco, CA 94114
(415) 621-3415

Howie Klein (CHR, AOR)
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Record Companies
Geffen Heat Records Ivory Landmark
(inc. Network) 359 S. Arlington P.O. Box 194 2600 10th Street

9130 Sunset Bivd.

Los Angeles, CA 90069
(213) 278-9010

Johnny Barbis (CHR)
Marko Babineau (AOR)
Don Wright (B/U, A/C)

Akron, OH 44306
(216) 762-2064
James McCants (B/U)

Balboa Island, CA 92662
(818) 846-6781
Jim Snowden (Jazz)

Berkeley, CA 94710
(415) 849-0442
Dede Whiteside (Jazz)

Gervasi

P.O. Box 4547
Redding, CA 96099
(916) 222-1401
Denise Gervasi (Ctry)

Hoodswamp

Box 855

Greenville, NC 27834
(919) 355-6525

Buzz Ledford (Ctry)

Glad-Hamp

1995 Broadway
Suite 601

New York, NY 10023
(212) 787-1222
August Sims (Jazz)

Important

149-03 Guy R. Brewer Blvd.
Jamaica, NY 11434

(718) 995-9200

Michael Schnapp (AOR)
14505 Hindry Street
Lawndale, CA 90260

(213) 643-9783

Patrick Cooney (AOR)

GNP Crescendo

8400 Sunset Bivd.
Suite 4-A

Los Angeles, CA 90069
(213) 656-2614

Gene Norman (Jazz)

India Navagation
177 Frankiin Street
New York, NY 10013
(212) 219-3670

Beth Cummins (Jazz)

Gold Mountain

1416 N. La Brea Avenue
Los Angeles, CA 90028
(213) 469-2411

Burt Stein (CHR, AOR)

Inner City

3030 Alta View Drive
Suite C203

San Diego, CA 92139
(619) 267-8828

Dave Kratka (Jazz)

Goiden Boy

3929 Kentucky Dr.

Los Angeles, CA 90068
(818) 980-7501

Billy Johnson (B/U)

Gramavision

260 W. Broadway
New York, NY 10013
(212) 226-7057
Suzanne Berg (Jazz)

IRS

445 Park Avenue

6th Floor

New York, NY 10022

(212) 605-0601

Michael Plen (CHR, AOR, A/C)
100 Universal City Plaza
Building 422

Universal City, CA 91608

Jam

1737 DeSales Street, NW
Suite 300

Washington, D.C. 20036
(202) 638-3355

Richard Spring (Jazz)

Lew’s Record Co.
1865 N. Fuller

Suite 207

Hollywood, CA 90046
(213) 876-4071

Lew Linet (A/C)

Jamex

15301 Ventura Blvd.

Suite 320

Sherman Oaks, CA 91403
(818) 906-3131

Saul Greenberg (Ctry)

Lifesong

94 Grand Avenue
Englewood, NJ 07631
(201) 568-3996
Vincent Adinolfi (A/C)

Jammer

38 Music Square East
Nashville, TN 37203
(615) 726-0300

Jazzmania

60 Pineapple Street
Apartment 78

Brooklyn, NY 11201
(718) 852-3572

Mike Morgenstern (Jazz)

Jazzology

3008 Wadsworth Mill Place
Decatur, GA 30032

(404) 288-1480

George H. Buck, Jr. (Jazz)

Living Music

65G Gate 5 Road
Sausalito, CA 94965
(415) 331-2401

Paul Schulman (JAZZ)

Macola

(inc. Rapsur, Dream Team,
Kru-Cut, Freakbeat)

6209 Santa Monica Blvd.
Los Angeles, CA 90038
(213) 469-5821

Don MacMilian (B/U)

Jem

(inc. Passport, PVC)
3619 Kennedy Road
South Plainfield, NJ 07080
(201) 753-6100

Bob Aponti (AOR)

Malaco

P.O. Box 9287
Jackson, MS 39206
(601) 982-4522
Dave Clark (B/U)

Greene Street

46 W. 11th Street
New York, NY 10011
(212) 674-1837

Tom Rogan (Jazz)

GRP

555 W. 57th Street
New York, NY 10019
(212) 245-7033
Duke Dubois (Jazz)

Island

(inc. Antilles, 4th & Broadway,
Garage, Mango, Prism)

14 East 4th Street

3rd Floor

New York, NY 10012

(212) 477-8000

Phil Quartararo (CHR, AOR, AC)
Ruben Rodriguez (B/U)

6525 Sunset Bivd.

Los Angeles, CA 90028

(213) 469-7205

Jewel

(inc. CMC, Paula, Ronn, Wilbe)
728 Texas Street

P.O. Box 1125

Shreveport, LA 71163

(318) 459-3751

Stan Lewis (B/U)

Manhattan

(inc. Blue Note, Philadelphia International)
1370 Avenue Of The Americas

16th Floor
New York, NY 10019
(212) 757-7470

Gordon Anderson (CHR, AOR, B/U,

A/C, Jazz)

Joey Boy

3081 NW 24th Street
Miami, FL 33142
(305) 635-5588
Allen Johnston (B/U)

Guacamole

P.O. Box 1624
Pacifica, CA 94044
(415) 355-5252
Paul Potyen (Jazz)

I

P.O. Box 2168

Van Nuys, CA 91404
(213) 851-8852

Mike Dion (Jazz)

JWP

1944v2 N. Cahuenga Bivd.
Los Angeles, CA 90028
(213) 460-6763

Jeanie Long (B/U)

MCA

(inc. Camel, Constellation, Curb, IRS)

70 Universal City Plaza
Universal City, CA 91608
(818) 508-4000

Steve Meyer (CHR, A/C)
John Schoenberger (AOR)
Jheryl Busby(B/U, Jazz)

1701 West End Avenue
Suite 400

Nashville, TN 37203
(615) 244-8944

Shelia Shipley (Ctry)
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'Record Companies

Mel-O

94 Union St.

Jersey City, N.J. 07304
(201) 432-5444

Melvin Odoms (B/U)

Memory Machine
2716 Penn Avenue
Pittsburgh, PA 15222
(800) 245-4805 i
Harvey Campbell (Ctry)

Mesa

P.O. Box 25066
Nashville, TN 37202
(615) 269-0593
Taylor Sparks (Ctry)

Mirage

75 Rockefeller Plaza

New York, NY 10019

Jerry Greenberg (CHR, AOR, A/C)

9229 Sunset Bivd.
Suite 710 I
Los Angeles, CA 90069 '
(213) 465-5144

Bob Greenberg (CHR, AOR, A/C)

Mirus Music

(inc. Lakeside, Future)
2440 Lakeside Avenue
Cleveland, OH 44114
(216) 241-0892

Doc Remer (B/U, Jazz)

Modern

9111 Sunset Blvd., Penthouse
Los Angeles, CA 90069

(213) 273-8111

Paul Fishkin (CHR)

Marc Kreiner (B/U)

Montage

112 S. 16th Street
Suite 906

Philadelphia, PA 19102
(215) 567-1696

Frank Chackler (CHR)

Moonshine

1201 Division Street
Nashville, TN 37203
(615) 244-1990
Tracy Gaylord (Ctry)

Moss Music Group
48 West 38th Street
New York, NY 10018
(212) 944-9560

Motown i
(inc. Gordy, Tamla)

6255 Sunset Blvd.

17th Floor

Los Angeles, CA 90028
(213) 468-3500
Michael Lessner (CHR)
Maurice Watkins (B/U)
Vicki Leben (A/C)

MPB

5535 Balboa Bivd.
Suite 214

Encino, CA 91316
(213) 986-5130
Ray Shaw (Ctry)

MTM

Box 121347
Nashville, TN 37212
(615) 327-4494
Bruce Shindler (Ctry)

Muse/Savoy

160 W. 71st Street
New York, NY 10023
(212) 873-2020 l
Joe Fields (Jazz)

National Distribution Network
(inc. Telstar, Riza, Man, Pizazz,
Unlimited Gold)

34-12 36th St.

Astoria, NY 11106

(718) 729-5800

Neil Levine (B/U)

Nationwide Sound Distributors
(inc. NSD, AMI Soundwaves, Mesa, |
Myrtle, Grass, Able, Rhinestone,
Soapville, Raven, Charta, Seeds,
Clockwork, S.S. Titanic, Concert)
1204 EiImwood Avenue

Nashville, TN 37212

(615) 385-2704

Betty Gibson (Ctry)

Network

8255 Sunset Blvd.

Suite 204

Los Angeles, CA 90046

(213) 650-3940

John Brodey (CHR, AOR, A/C)

NIA

790 Riverside Dr.
Suite 6-D

New York, NY 10032
(212) 281-8900
Jerrie Turner (B/U)

Nimbus

P.O. Box 205

Santa Barbara, CA 91302
(805) 682-6873

Tom Albach (Jazz)

| Pausa

Box 10069
Glendale, CA 91209
(818) 244-7276

Bill Stilfield (Jazz)

Penthouse

924 Westwood Blvd.
Suite 1002

Los Angles, CA 90024
(213) 824-9831

Toni Biggs (A/C)

Nite Records Of America
9145 Sunset Blvd.

Los Angeles, CA 90069
(213) 273-6001

Ray White (Ctry)

Permian

3122 Sales Street
Daitas, TX 75219
(214) 522-8900
Ralph Whistel! (Ctry)

Noble Vision
P.O.Box 1387
Franklin, TN 37065
(615) 794-1905
Don Tolle (Ctry)

Noran

27 S. El Molino Avenue
Pasadena, CA 91101
(818) 449-9266

Tim Kenefick (Jazz)

Personal

211 W. 56th Street
Suite 12A

New York, NY 10019
(212) 246-5520
Frank Murray (B/U)

Philly World

2001 W. Moyamensing Avenue
Philadelphia, PA 19145

(215) 271-8645

Preston Marsett (B/U)

Palo Alto

(inc. TBA, Tall Tree)
11026 Ventura Blvd.
Suite 3

Studio City, CA 91604
(213) 877-5016

Don Graham (B/U, Jazz)

Pandisc

13116 NW 7th Avenue
Miami, FL 33168

(305) 687-3761

Joe Kolsky (B/U)

Panoramic

50 Main Street
Hackensack, NJ 07601
(201) 489-2320

Lenny Adams (B/U)

New Colony

455 Massieville Road
Chillicothe, OH 45601
(614) 663-4030
Harriet Dwight (Ctry)

Claudia Dumitrescu (A/C)

New York Music
(inc. Mainline)

29 West 57th Street
New York, NY 10019
(212) 980-1485

Pasha

5615 Melrose Avenue
Los Angeles, CA 90038
(213) 466-3507

Carol Peters (CHR, A/C)
Gail Lee (AOR)

Denny Zeitler (B/U)

Passport Jazz

3619 Kennedy Road
South Plainfield, NJ 07080
(201) 753-6100

Jim Snowden (Jazz)

Phoenix

201 East 61st Street
New York, NY 10021
(212) 832-2980
John Apostol (AOR)

Plug

20 Martha Street
Woodcliff, NJ 07675
(201) 391-2486
Gene Perla (Jazz)

PolyGram
(inc. Casablanca, Compleat, De-Lite,

Deram, Gramavision, London, Mercury,

Polydor, PolyGram Classics,
PolyGram Special Imports,
Riva, RSO)

810 7th Avenue

New York, NY 10019

(212) 399-7100

John Betancourt (CHR)
Drew Murray (AOR)
Rowena Harris (B/U, Jazz)
Doreen Gruin (A/C)

11340 Sherman Way

Sun Valley, CA 91352

(818) 764-3505

Kyle Hetherington (CHR)
8335 Sunset Bivd.

Los Angeles, CA 90069
(213) 656-3000

Scott Brill (B/U, Jazz)

10 Music Circle South
Nashville, TN 37203
(615) 244-3776

Frank Leffel (Ctry)
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Record Companies
Pop Art Qwest
Box 15591 7250 Beverly Blvd

Philadelphia, PA 19131
(215) 878-5551
Dana Goodman (B/U)

Poverty

4540 Kearny Villa Road
Suite 114

San Diego, CA 92123
(619)571-8961

Gary Blankenship (Ctry)

Suite 207
Los Angeles, CA 90036
(213) 934-4711

Bob Gooding (CHR, AOR, B/, A/C, Jazz)

R&R

19634 W. 7 Mile Road
Detroit, M|l 48219
(313) 533-7880
Robert Hills (B/U)

Scotti Brothers

(inc. Rock "N’ Roll)
2114 Pico Bivd.

Santa Monica, CA 90405
(213) 450-3193

Nick Testa (CHR)

Rita Fukui (AOR)

Steve Lake (Ctry, A/C)

Prairie Dust

P.O. Box 40364
Nashville, TN 37204
(615) 297-8076
Larry Morton (Ctry)

Rass

Box 42517

Washington, DC 20015
(301) 564-1295

Cynthia Abrams (B/U, Jazz)

Sea Breeze

P.O. Box 690

Bryn Mawr, CA 92318
(714) 796-6110

John Brechler (Jazz)

Prelude

342 Westminster Avenue
Elizabeth, NJ 07208

(201) 351-6800

Joe Bonner (CHR, B/U, AC)

Private |

6255 Sunset Blvd.

Suite 1126

Los Angeles, CA 90028
(213) 460-6325

Bill Craig (CHR, AOR, BU)

Pro Indie

P.O. Box 22153
Phoenix, AZ 85028
(602) 971-0979
Leon Ross (Jazz)

Profile

1775 Broadway
Suite 527

New York, NY 10019
(212) 582-3555
Manny Bella (B/U)

RCA

(inc. Curb, Dream, Grunt, Salsoul,
Total Experience)

1133 Avenue of the Americas
New York, NY 10036

(212) 930-4000

Eddie Mascolo (CHR)

Alan Wolmark (AOR)
Michael Kidd (B/U, Jazz)
Mike Becce (A/C)

6363 Sunset Blvd.
Hollywood, CA 90028

(213) 468-4000

Bonnie Goldner (CHR, A/C)
Jeff Naumann (AOR)

30 Music Square West
Nashville, TN 37203

(615) 244-9880

Jack Weston (Ctry)

Select

175 5th Avenue

New York, NY 10010
(212) 777-3130
Holly Friedman (B/U)

Shemp

611 Broadway

Suite 415

New York, NY 10012
Hal Wilner (Jazz)

Signature

813 18th Avenue South
Nashville, TN 37203
(615) 227-2611

Phil Baugh (Ctry)

Sinban

2322 Oakwood
Saginaw, M| 48601
(517) 754-5178

James Carpenter (B/U)

Quabbin

P.O. Box 102

New Salem, MA 01355
(617) 544-8185

Jane Schaffer (Jazz)

Red Label

980 N. Michigan Ave.
Chicago, IL 60611
(312) 337-8190

Rich Jirod (AOR, B/U)
Rich Tufo (A/C)

Slash

7381 Beverly Blvd.

Los Angeles, CA 90036
(213) 937-4660

Anna Statman (AOR)

Sound Of Texas

15111 Steeplechase
Missouri City, TX 77489
(713) 666-1825

Judge Fad Wilson (B/U)

Sound Town

2089 Winchester Road
Memphis, TN 38116
(901) 398-1424

Rod Kenney (B/U)

Southern Tracks

3051 Clairmont Road NE
Atlanta, GA 30329

(404) 325-0832

Specific

209 W. Palisade Avenue
Engelwood, NJ 07631
(201) 568-2007

Clark Jay (B/U)

Spring

161 W. 54th Street
New York, NY 10019
(212) 581-5398
Julie Rifkind (B/U)

Statiras

1304 Fletcher Road
Tifton, GA 31794
(912) 382-6257
Gus Statiras (Jazz)

Steeplechase

3943 W. Lawrence Avenue
Chicago, IL 60625

(312) 463-6146

Pete Crawford (Jazz)

Quality

161 W, 54th Street
Suite 1001

New York, NY 10019
(212) 246-4352
Frank Murray (CHR)

Rhino

1201 Olympic Blvd.

Santa Monica, CA 90404
(213) 450-6323

Rich Schmidt (AOR, CHR)

Sleeping Bag

(inc. Fresh)

1974 Broadway

New York, NY 10023
(212) 724-1440

Ron Resnick (B/U)

Rounder

One Camp Street
Cambridge, MA 02140
(617) 354-0700

Brad Paul (all)

Solar

1635 N. Cahuenga Bivd.
Los Angeles, CA 90028
(213) 461-0390

Chuck Johnson (CHR)
Ray Harris (B/U)

Herb Trawick (A/C)

Step One

1300 Division Street
Suite 304

Nashville, TN 37203
(615) 255-3009
Phyllis Kiper (Ctry)

Stomp Off

P.O. Box 342
York, PA 17405
(717) 854-9265
Bob Erdos (Jazz)

Q.s.

Box 31195
Washington, DC 20030
(202) 678-8496
Randolph Frye (B/U)

Rustic Records
P.O. Box 1100829
Nashville, TN 37222
(615) 776-2060

Bill Wence (Ctry)

Sound Factory
1806 Division Street
Nashville, TN 37203
(615) 320-5544

Phil Baugh (Ctry)

Sugar Hill

96 West Street
Englewood, NJ 07631
(201) 569-5170
Donna Jones (B/U)
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New York, NY 10010
(212) 505-2511
Patricia Rosiello (B/U)

New York, NY 10128
(212) 722-2211
Monica Lynch (B/U)

Los Angeles, CA 90008
(213) 299-4956
Hillary Johnson (B/U)

Sunny Side

344 W. 38th Street
Suite 11B

New York, NY 10018
(212) 563-0773

Jane Rosenberg (Jazz)

Total Experience
1800 Argyle Avenue
Suite 302

Los Angeles, CA 90028
(213) 462-6585

Edna Collison (B/U)

Vanguard

71 West 23rd Street
New York, NY 10010
(212) 255-7732

John Hammond (AOR)
Tommy Barrata (B/U)

Sutra

(inc. Becket, Buddah, Roulette,
Streetwise, Sunnyview)

1790 Broadway

New York, NY 10019

(212) 582-6900

Adam Levy (B/U)

TSR

8335 Sunset Bivd.

2nd Floor

Los Angeles, CA 90069
(213) 656-0970

Tom Hayden (B/U)

Vanity

9033 Wilshire Bivd.
Suite 404

Beverly Hills, CA 90211
(213) 275-9093

Tom Gamache (AOR)

Teresa Gramophone

(inc. Dr. Jazz)

1414 Avenue of the Americas
6th Floor

New York, NY 10019

(212) 759-5565

Bob Golden (Jazz)

Universal Artists
223 Woodruff Street
Madison, TN 37115
(615) 865-8692
Bobby Rich (Ctry)

Theresa

800 Arlington
Berkeley, CA 94707
(415) 524-4908
Nana Kirk (Jazz)

Uptown

276 Pearl Street
Kingston, NY 12401
(914) 338-1834
Mark Feldman (Jazz)

Timeless

17735 Coliins Street
Encino, CA 91316-1141
(8181) 344-3848

Ricky Schultz (Jazz)

Urban Sounds

6949 Highway 73
Evergreen, CO 80439
(303) 674-8289

Perry Jones (B/U)

Viva

4121Y2 Radford
Studio City, CA 91604
(818) 506-8964

Dave Pell (Ctry)

V.S.0.P.

P.O. Box 50082
Washington, D.C. 20004
(301) 340-9326

Peter Johnson (Jazz)

Warner Brothers

(inc. Bearsville, Curb, ECM, Full Moon,
Qwest, Sire, Slash)

3300 Warner Blvd.

Burbank, CA 91501

(818) 846-9090

Record Companies

Sugarscoop Tommy Boy Valley Vue Russ Thyret (CHR)
(inc. Importe 12) 1747 1st Avenue 3840 Crenshaw Bivd. George Gerrity (AOR)
915 Broadway Suite 208 Tom Draper (B/U, Jazz)

Dino Barbis (A/C)
P.O. Box 120897
Nashville, TN 37212
(615) 320-7525
Bob Saporiti (Ctry)

Who's Who In Jazz
P.O. Box 290007

Ft. Lauderdale, FL 33329
(305) 581-9050

Daryll Dobson (Jazz)

Willow Rose

1166 Santa Lucia
Pleasant Hill, CA 94523
(415) 689-8680

Connie Butler (Jazz)

Windham Hill
(inc. Dancing Cat, Hip Pocket,

Lost Lake Arts, Magenta, Open Air)

2717 Western Avenue
Seattle, WA 98121

(206) 223-0517

Jeff Heiman (AOR, A/C, Jazz)

Xanadu

3242 Irwin Avenue
Kingsbridge, NY 10463
(212) 549-3655

Don Schiitten (Jazz)

Zebra

17735 Coliins Avenue
Encino, CA 91316
(818) 344-3848

Ricky Schultz (Jazz)

i G OCKIY AMERICA

\/

THE TOFP 30 COUNTDOWN

| WESTHWOOD ONE For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213) 204-5000. |
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Representatives

Blair Representation Division
1290 Avenue of the Americas
New York, NY 10104

(212) 603-5000

James Hilliard, Chairman

John Boden, Vice Chairman
Barbara Crooks, Exec. VP

Blair Radio

1290 Avenue of the Americas
New York, NY 10104

(212) 603-5000

Charlie Colombo, President

Chicago, IL: (312) 782-2300
Atlanta, GA: (404) 231-3633
Boston, MA: (617) 536-6235
Cedar Rapids, 1A: (319) 393-8632
Dallas, TX: (214) 239-9700
Detroit, MI: (313) 871-3066
Houston, TX: (713) 552-0600

Los Angeles, CA: (213) 937-4620
Minneapolis, MN: (612) 339-8895
Philadelphia, PA: (215) 568-6540
Portland, OR: (503) 226-5007

St. Louis, MO:; (314) 421-5262
San Francisco, CA: (415) 434-3272
Seattle, WA: (206) 343-3613

Blair/RAR, inc.

90 Park Avenue

New York, NY 10016

(212) 867-7700

Tom Turner, Acting President

Chicago, IL: (312) 454-6990
Detroit, MI: (313) 968-2030

Los Angeles, CA: (213) 469-2923
San Francisco, CA: (415) 765-8788
Atlanta, GA: (404) 885-5334
Boston, MA: (617) 262-6881
Dallas, TX: (214) 651-7871
Philadeiphia, PA: (215) 238-4717

Jack Bolton Associates

3384 Peachtree Rd., NE, Suite 415
Atlanta, GA 30326

(404) 237-1577

Jack Bolton, President

Boston, MA: (617) 482-4370
Chicago, IL: (312) 782-9732
Dallas, TX: (214) 788-1630

Detroit, MI: (313) 354-0646
Kansas City, MO: (816) 471-5502
Los Angeles, CA: (213) 937-7247
New York, NY: (212) 354-8474

St. Louis, MO: (314) 231-2096

San Francisco, CA: (415) 391-2272

Caballero Spanish Radio
18 E. 53rd St.

New York, NY 10022

(212) 223-6410

Eduardo Caballero, President

Chicago, IL: (312) 443-0101
Los Angeles, CA: (213) 465-8337
Dallas, TX: (214) 698-0398

CBS Radio Representatives
51 W. 52nd St.

New York, NY 10019

(212) 9754575

Edward C. Kiernan, VP/GM

CBS Radio National Sales

51 W. 52nd St.

New York, NY 10019

(212) 975-4321

Rona Landy, NSM/AM Radio

Maire Mason, NSM/FM Radio
Atlanta, GA: (404) 261-2227
Chicago, IL: (312) 951-3731
Dallas, TX: (214) 556-1178
Detroit, MI: (313) 352-2800
San Francisco, CA: (415) 765-4008
Los Angeles, CA: (213) 460-3387

CBS Radio Spot Sales

51 W. 52nd St.

New York, NY 10019

(212) 975-4575

Edward Kiernan, VP/GM
Atlanta, GA: (404) 233-8281
Chicago, IL: (312) 951-3357
Dallas, TX: (214) 556-1145
Detroit, Mi: (313) 352-2800
Philadelphia, PA: (215) 581-5390
St. Louis, MO: (314) 444-3221
San Francisco, CA: (415) 765-4006
Los Angeles, CA: (213) 460-3701

Christal Radio

919 Third Ave.

New York, NY 10022

(212) 688-4414

Bill Fortenbaugh, President
Chicago, IL: (312) 236-6357
San Francisco, CA: (415) 957-9960
Detroit, MI: (313) 649-3230
Boston, MA: (617) 267-1180
Atlanta, GA: (404) 237-5236
Los Angeles, CA: (213) 388-1271
St. Louis, MO: (314) 726-6340
Dallas, TX: (214) 750-6090
Philadelphia, PA: (215) 5644561
Denver, CO: (303) 321-0770
Minneapolis, MN: (612) 333-8833
Houston, TX: (713) 629-4151
Seattle, WA: (206) 624-5410

CMBS (Concert Music Broadcast
Sales, Inc.
271 Madison Ave., Suite 700
New York, NY 10016
(212) 532-1900
Peter J. Cleary, President
Chicago, IL: (312) 565-5065
St. Louis, MO: (314) 725-3030
Los Angeles, CA: (213) 384-3800

Eastman Radio, Inc.
One Rockefeller Plaza
New York, NY 10020
(212) 581-0800

Frank Boyle, Chairman

Chicago, IL: (312) 644-0670
Detroit, MI: (313) 873-2090

San Francisco, CA: (415) 956-3994
Seattle, WA: (206) 285-1217

Los Angeles, CA: (213) 464-6104
Dallas, TX: (214) 691-7984
Houston, TX: (713) 960-1252

St. Louis, MO: (314) 241-7040
Philadelphia, PA: (215) 735-0102
Boston, MA: (617) 482-0440
Atlanta, GA: (404) 892-2484
Minneapolis, MN: (612) 854-8980

Gillis Broadcasting Representatives
8693 Wilshire Bivd., #208

Beverly Hills, CA 90211

(213) 657-2061

Jim Gillis, President

Hillier, Newmark, Wechsler & Howard
277 Park Ave.

New York, NY 10172

(212) 832-8900

Bernard Howard, Chairman

Chicago, IL: (312) 372-9600

Los Angeles, CA: (213) 270-3183
Philadelphia, PA: (215) 735-5843
Dallas, TX: (214) 871-0007

Detroit, MI: (313) 540-2660

San Francisco, CA: (415) 398-7662
Atlanta, GA: (404) 256-3084

St. Louis, MO: (314) 241-7799
Boston, MA: (617) 267-4415
Charlotte, NC: (704) 554-5852

Interep

154 E. 46th St.

New York, NY 10017
(212) 916-0500

Ralph Guild, President
Erica Farber, VP/internet

Katz Radio

One Dag Hammarskjold Plaza
New York, NY 10017

(212) 572-5520

Ken J. Swetz, President

Atlanta, GA: (404) 233-0203
Boston, MA: (617) 426-7290
Chicago, IL: (312) 836-0500
Dallas, TX: (214) 871-1980
Detroit, Mi: (313) 6494333
Houston, TX: (713) 961-5094
Los Angeles, CA: (213) 852-8700
Minneapolis, MN: (612) 854-2106
Philadelphia, PA: (215) 567-5166
Portland, OR: (503) 226-3973

St. Louis, MO: (314) 231-1868
San Francisco, CA: (415) 777-3377
Seattie, WA: (206) 682-8131

J
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Representatives

Shelly Katz Radio Sales, Inc.
150 E. 39th St., Suite 1703
New York, NY 10016

Shelly Katz, President

Atlanta, GA: (404) 633-3080
Chicago, IL: (312) 263-3340
Detroit, MI: (313) 961-3353

Los Angeles, CA: (213) 657-2061
San Francisco, CA: (415) 391-1984

R.A. Lazar & Co.

1 E. Wacker Drive
Chicago, IL 60601

(312) 329-9500

Robert Lazar, President

Lotus Albertini

50 E. 42nd St.

New York, NY 10017

(212) 697-7601

Luis Diaz Albertini, President

Chicago, iL: (312) 346-8442
Dallas, TX: (214) 960-1707

Atlanta, GA: (404) 633-6424

Los Angeles, CA: (213) 464-1311
San Francisco, CA: (415) 563-3252

Major Market Radio Sales
415 Madison Ave.

New York, NY 10017

(212) 355-1700

Warner Rush, President

Chicago, IL: (312) 321-9850
Detroit, M!: (313) 358-2060
Atlanta, GA: (404) 892-7525
Philadelphia, PA: (215) 567-3600
Boston, MA: (617) 523-0357
Minneapolis, MN: (612) 341-3089
St. Louis, MO: (314) 727-5502
Dallas, TX: (214) 760-7417

Los Angeles, CA: (213) 857-1101
San Francisco, CA: (415) 922-9600

Market 4 Radio

15 E. 40th St, #306
New York, NY 10016
(212) 683-7990

Jim Smith, President

Chicago, IL: (312) 346-3334
Detroit, MI: (313) 961-3353
Atlanta, GA: (404) 237-1577
Dallas, TX: (214) 788-1640

Kansas City, MO: (816) 471-5502
San Francisco, CA: (415) 391-1984
Los Angeles, CA: (213) 657-2061

Masla Radio

41 E. 42nd St, #1200

New York, NY 10017

(212) 490-3760

Jack Masla, President

Chicago, IL: (312) 670-3570
Atlanta, GA: (404) 355-4353
Detroit, Mi: (313) 354-0691

St. Louis, MO: (314) 231-2096
Dallas, TX: (214) 637-2052

Los Angeles, CA: (213) 462-7351
San Francisco, CA: (415) 986-5372

McGavren Guild Radio
154 E. 46th St.

New York, NY 10017
(212) 916-0500

Dick Sharpe, Exec. VP

Chicago, IL: (312) 644-7150
Detroit, MI: (313) 649-6200
Philadelphia, PA: (215) 732-3380
Dallas, TX: (214) 350-0800
Atlanta, GA: (404) 953-1111

St. Louis, MO: (314) 231-0000
Los Angeles, CA: (213) 658-7072
Boston, MA: (617) 266-0666
Houston, TX: (713) 266-7667
Seattle, WA: (206) 223-1183
Minneapolis, MN: (612) 333-8717
Portiand, OR: (503) 223-1700
San Francisco, CA: (415) 986-4112
Charlotte, NC: (704) 552-7761
Denver, CO: (303) 368-0334

Milam & Cowart

Box 191285 Oak Lawn Station
Dallas, TX 75219

(214) 521-6520

Dean Cowart, President

Atlanta, GA: (404) 266-3133
Raleigh, NC: (919) 782-0896

New York, NY: (212) 688-2380
Chicago, IL: (312) 263-3340

San Francisco, CA: (415) 731-3620
Little Rock, AR: (501) 227-7564
Beverly Hilis, CA: (213) 657-2061
St. Louis, MO: (314) 231-2096
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Paul Miller & Company
4300 MacArthur, #213
Dallas, TX 75209

(214) 528-2923

Paul Miller, President

Chicago, IL: (312) 446-2487

Los Angeles, CA: (213) 657-2061
San Francisco, CA: (415) 731-3620
New York, NY: (212) 354-8474
Atlanta, GA: (404) 262-1200
Minneapolis, MN: (612) 333-3660

Harlan G. Oakes, Inc.
11332 Camarillo St.

North Hollywood, CA 91602
(818) 980-3212

San Francisco, CA: (415) 731-3620
Chicago, IL: (312) 478-5544
New York, NY: (212) 575-5077

Patt Media Sales

21714 Lakeland

St. Clair Shores, Ml 48081
(313) 445-0491

Kenneth D. Patt, President

New York, NY: (212) 683-7990
Chicago, IL: (312) 263-3340

Los Angeles, CA: (213) 937-7247
San Francisco, CA: (415) 391-2272
Atlanta, GA: (404) 237-1577
Dallas, TX: (214) 788-1630

P/W Radio Representatives
15 W. 44th St.

New York, NY 10036

(212) 354-8474

Al Peterson, President

Chicago, IL: (312) 446-2487
Detroit, Mi: (313) 961-3395
Atlanta, GA: (404) 237-1577
Dallas, TX: (214) 788-1630

San Francisco, CA: (415) 474-8437
Los Angeles, CA: (818) 500-7201

Radlo Time Sales/International
559 Pacific Avenue

San Francisco, CA 94133

(415) 391-1984

Sam Posner, President

New York, NY: (212) 683-7990
Chicago, IL: (312) 346-3334
Detroit, MI: (313) 561-3823

Los Angeles, CA: (213) 657-2061
Dallas, TX: (214) 521-6520
Atlanta, GA: (404) 252-2668
Seattle, WA: (206) 624-2290
Portland, OR: (509) 221-0330

Republic Radio

900 Third Ave.

New York, NY 10022

(212) 644-6577

John (Jerry) Kelly, President

Chicago, IL: (312) 836-8300
Detroit, MI: (313) 649-1416
Atlanta, GA: (404) 261-1724
Dallas, TX: (214) 871-1152
Houston, TX: (713) 961-5428
Boston, MA: (617) 542-5069
Minneapolis, MN: (612) 854-4722
Philadelphia, PA: (215) 972-0311
St. Louis, MO: (314) 231-3975
San Francisco, CA: (415) 957-9920
Los Angeles, CA: (213) 852-8768
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Representatives

Roslin Radio Sales, Inc.
509 Madison Ave.

New York, NY 10022
(212) 486-0720

Marvin Roslin, President

Atlanta, GA: (404) 266-0614
Chicago, IL: (312) 726-5451

Dallas, TX: (214) 238-5057

Los Angeles, CA: (213) 306-4300
San Francisco, CA: (415) 421-6522
Boston, MA: (617) 262-3400

Savalli & Schutz, Inc.
515 Madison Ave.

New York, NY 10022
(212) 688-2380

Joseph Savalli, President

Chicago, IL: (312) 263-3340
Atlanta, GA: (404) 633-5303
Dallas, TX: (214) 521-6520

Beverly Hills, CA: (213) 657-2061
San Francisco, CA: (415) 731-3620
Philadelphia, PA: (215) 242-3660
Boston, MA: (617) 482-4370
Kansas City, MO: (816) 471-5502

Selcom Radio

521 Fifth Ave., #810
New York, NY 10017
(212) 490-6620

Vince Gardino, President

Atlanta, GA: (404) 266-9958
Boston, MA: (617) 338-5084
Chicago, IL: (312) 644-4700
Dallas, TX: (214) 522-3970
Detroit, MI: (313) 540-7300
Houston, TX: (713) 552-0281

Los Angeles, CA: (213) 935-0500
Minneapolis, MN: (612) 332-4411
Philadelphia, PA: (215) 563-2700
St. Louis, MO: (314) 621-1417
San Francisco, CA: (415) 781-3990

Boston, MA: (617) 426-3374
Philadelphia, PA: (215) 732-9532
Chicago, IL: (312) 222-1430

St. Louis, MO: (314) 2418130
Minneapolis, MN: (612) 854-1373
Detroit, Mi: (313) 362-1405
Atlanta, GA: (404) 325-4500
Dallas, TX: (214) 528-7980
Lubbock, TX: (806) 792-2000

Los Angeles, CA: (213) 653-2271
San Francisco, CA: (415) 956-7778
Denver, CO: (303) 321-2354

Salt Lake City, UT: (801) 521-2117
Seattle, WA: (206) 282-3400
Portland, OR: (503) 228-7287
Houston, TX: (713) 961-1626

Torbet Radio

1 Dag Hammarskjold Plaza
New York, NY 10017

(212) 355-7705

Peter Moore, President

Weiss & Powell, Inc.
277 Park Avenue

New York, NY 10172
(212) 421-4900

Robert Weiss, President

Atlanta, GA: (404) 237-0016
Boston, MA: (617) 338-0290
Chicago, IL: (312) 467-1350

Dallas, TX: (214) 522-3762

Detroit, MI: (313) 649-4820

Los Angeles, CA: (213) 938-0118
Minneapolis, MN: (612) 333-6582
San Francisco, CA: (415) 981-3676
St. Louis, MO: (314) 621-6040

Robert E. Balon & Associates, Inc.
1114 Lost Creek Blvd,, #310

Austin, TX 78746

(512) 327-7010

Rob Balon, President

Bolton Research Corp.
2401 Pennsylvania Ave.
Philadelphia, PA 19130

(215) 232-2240

Ted Bolton, President

Coleman Research

6311 N. O'Connor Rd., #212
Irving, TX 75039

(214) 556-2121

Jon A. Coleman, President

Communication Design
2033 6th Ave,, #750
Seattle, WA 98121

(206) 441-7655

Stewart Elway, President

FMR Associates, Inc.
6045 E. Grant Road
Tucson, AZ 85712
(602) 886-5548

Bruce Fohr, President

Research Firms

Focus Research Of Georgia
6445 Powers Ferry Rd., #180
Atlanta, GA 30339

(404) 955-1550

Traci Douglas, President
Kent Burkhart, Chairman

Jhan Hiber & Associates
P.O. Box 1220

Pebble Beach, CA 93953
(408) 625-3356

Jhan Hiber, President

Mark Kassof & Co.
1876 E. Lincoln Ave.
Birmingham, M| 48008
(313) 540-9499

Mark Kassof, President

Jay Krakowitz Research
P.O. Box 65117
Baltimore, MD 21209
(301) 484-8615

Jay Krakowitz, President

Lund Consultants
1330 Millbrae Ave.
Millbrae, CA 94030
(415) 692-7777

John Lund, President

Frank N. Magid Associates
One Research Center
Marion, |A 52302

(319) 377-7345

Frank N. Magid, President

Market Perceptions
1808 Landmark One
Cherry Hill, NJ 08034
(609) 795-7990

Peter Mokover, President

Programming Co-Op
Rt. 1, Box 400 E
Fayetteville, AR 72703
(501) 521-1435

Steven Warren, Director

Radloactivity

3954 Peachtree Road
Suite 202

Atlanta, GA 30319
(404) 266-1977

Dain Schuft, President
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DIRECTORY

Research Firms

Radio Information Center
575 Lexington Avenue
New York, NY 10022
(212) 371-4828

Maurie Webster, President

The Research Group

2517 Eastlake Avenue East
Seattle, WA 98102

(206) 328-2993

William C. Moyes, Chairman
Larry B. Campbell, President

Southeast Media Research, Inc.
P.O. Box 40542

Washington, DC 20016-0542
(703) 534-3003

Don Hagen, President

Strategic Radio Research

655 W. Irving Park at Lake Shore Dr.
Chicago, IL 60613

(312) 883-4400

Kurt Hanson, President

Surrey Consulting And Research

165 South Union, #606

Denver, CO 80228

(303) 989-9980

J. Kent Nichols, CEO

Don Anthony, Dir. Mktg. & Development

Unidyne Research
P.O. Box 19060

San Diego, CA 92119
(619) 588-6747

Jack McCoy, President

Consultants

Atkinson Consultants
12 Lords Hwy.

Waeston, CT 06883
(203) 226-3110

Bob Atkinson, President

Lawrence Behr Associates, Inc.
P.O. Box 8026

Greenville, NC 27834

(919) 758-4509

Lawrence Behr, President

Don Beveridge & Associates
1601 Belvedere Road

West Palm Beach, FL 33406
(305) 689-7709

Don Beveridge, President

Lee Boyan & Associates
11813 Crawford Road West
Minnetonka, MN 55343
(612) 938-5904

Lee Boyan, President

Broadcast Programming International
P.O. Box 2027

Bellevue, WA 98009

(206) 454-5010

(800) 426-9082

Bob English, President

Broadcasting Unlimited
16 Coltsway

Wayland, MA 01778
(617) 358-4828

Jay Williams, President

Burkhart/Abrams/Michaels/
Douglas & Associates

6500 River Chase Circle, East
Atlanta, GA 30328

(404) 955-1550

Kent Burkhart, Chairman
Dwight Douglas, President

Burns Media Consultants
3054 Dona Marta Drive
Studio City, CA 91604
(818) 985-8522

George A. Burns, President

Cameron Communications, Inc
117 Prospect Park West
Brooklyn, NY 11215

(718) 788-8528

Jim Cameron, President

Collins Broadcast Services
174 King Henry Court
Palatine, IL 60067

(312) 991-1522

Stu Collins, President

Cross-Country Communications
Box 535

Suffern, NY 10901

(914) 368-1720

Joe Capobianco, President

DDS Sales Training
5904 West 35th Street
Sioux Falls, 1A 57106
(605) 361-9923

Darrell Solberg, President

SHANE MEDIA SERVICES

'
1

-

6405 RICHMODND AVE. SUITE 311
HOUSTON, TX 77057
713/952-9221
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DIREETORY

Consultants

E. Alvin Davis & Associates
9851 Forest Glen Drive
Cincinnati, OH 45242

(513) 984-5000

E. Alvin Davis, President

Edinborough Rand
8026 East MclLellan
Scottsdale, AZ 85253
(602) 991-6761

Gary Guthrie, President

Drake Chenault Enterprises
P.O. Box 1629;

8399 Topanga Canyon Bivd.
Canoga Park, CA 91304
(818) 883-7400

Denny Adkins, President

EOR, inc.

8355 E. San Rosendo
Scottsdale, AZ 85258
(602) 951-9029

John Sebastian, President

Donna Halper & Associates
28 Exeter Street

Suite 611

Boston, MA 02116

(617) 266-5666

Donna Halper, President

Bob Harper’'s Company
P.O. Box 24337

10817 Rueda Ct.

San Diego, CA 92124
(619) 268-4497

Bob Harper, President

Harris Marketing Group, Inc.
15889 Preston Rd., Suite 1012
Dallas, TX 75248

(214) 960-8733

Bob Harris, President

Bob Hattrik Communications
21 Carriage Lane

Suite 200

St. Louis, MO 63108

(314) 361-6666

Bob Hattrik, President

Don Kelly & Assoclates
39 Mayberry Road
Chappaqua, NY 10514
(914) 666-0175

Don Kelly, President

Bob Henabery Assoclates
136 E. 55th St.

New York, NY 10022

(212) 753-6513

Bob Henabery, President

Klemm Media, inc.

Box 647

Kent, CT 06757

(203) 927-3581

David R. Klemm, President

Bill Hennes & Associates
1814 Catalpa Lane

Mt. Prospect, IL 60056
(312) 364-6966

Bill Hennes, President

Landsman Media

135 E. 54th St.

New York, NY 10022

(718) 855-0444

Dean Landsman, President

Irv Joel & Associates
528 River Road
Teaneck, NJ 07666
(201) 692-0010

Irv Joel, President

Local Marketing Corporation
319 Dixie Terminal Building
Cincinnati, OH 45202

(513) 241-5158

Lee Carter, President

Johns Co./Fairwest

1250 Prospect PI., Suite 102
La Jolla, CA 92037

(619) 454-3202

Jim Johns, President

Jim Long Companies
13747 Montfort Drive
Suite 220

Dallas, TX 75240
(214) 934-2222

Jim Long, President

Mike Joseph

11 Punchbowl Drive
Westport, CT 06880
(203) 227-8326

Mike Joseph, President

Pam Lontos, Inc.
P.O. Box 741387
Dallas, TX 75374-1387
(214) 341-1670

Pam Lontos, President

Paul Kagan Associates
26386 Carmel Rancho Lane
Carmel, CA 93923

(408) 624-1536

Paul F. Kagan, President

The Lund Consultants To
Broadcast Management, Inc.
1330 Millbrae Ave.

Millbrae, CA 94030

(415) 692-777

John C. Lund, President

E. Karl Broadcast Consulting
1665 Knol! Drive

San Luis Obispo, CA 93401
(805) 543-6386

E. Karl, President

Chris Lytie & Associates
429 Gammon Place
Madison, Wt 53719

(608) 833-8384

Chris Lytle, President

IF IT'S THE “EASY SOUND”

We're more than tape,
we're someone who knows

Not just music, total involvement.
More Than Records, Custom Music

Wisdos. Conmuicaliors (roup Inc.
10014 North Dale Mabry

Tampaq, Florida 33618
(813) 962-2336

Personal on the scene involvement. We canimprove every
aspect of your operation and/or provide your station’s
programming. Call Ed Winton today.
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Consuliéﬁts)_

 DIRECTORY

Marketing Entertainment Group

270 Lafayette Street
Suite 901

New York, NY 10012
(212) 226-8700
Whitten Pell, President

McVay Media

24650 Center Ridge Rd., #340
Westlake, OH 44145

(216) 574-2311

Michael A. McVay, President

Ott & Snead

300 Turner Road

Suite 514

Richmond, VA 23225

(804) 320-5223

Rick Ott, President

Martin Snead, Vice President

Media Strategies

30606 Squire's Trail
Farmington Hills, Ml 48108
(313) 626-7158

Fred Jacobs, President

Peterson Media Services
6615 Pacific Ave.

Suite 107

Playa del Rey, CA 90293
(213) 305-7137

Al Peterson, President

Jeft Pollack Communications
984 Monument Street

Suite 204

Pacific Palisades, CA 90272
(213) 459-8556

Jeff Pollack, President

Radioactivity Broadcast Consultation

3954 Peachtree Road
Suite 202

Atlanta, GA 30319
(404) 266-1977

Dain Schult, President

Radio Arts, Inc.

210 N. Pass Ave.,, #104
Burbank, CA 91505

(818) 841-0225

Larry C. Vanderveen, President

The Research Group
2517 Eastlake Ave, East
Seattle, WA 98102

(206) 328-2993

William Moyes, Chairman
Larry Campbell, President

Only Radio Sales

8681 South West 137th Ave.
Miami, FL 33183

(305) 385-1880

Bob Grim, President

Programming Co-Op
Rt. 1, Box 400E
Fayetteville, AR 72703
(501) 521-1435

Steven Warren, Director

Box 575

Pete Salant Broadcast Consultants

Cheshire, CT 06410

[ (203) 272-9424

Pete Salant, President

"Impressed by their
commitment and
dedication,

We recommend
Women At Work
without reservation.

Cindy and llene are at
the peak of their
powers;

They'll produce for
your station as they
did for ours.

The 'BCN Rock ‘N’
Roll Expo was a hit

Thanks to Women At
Work's creativity
and grit.

If you're looking for
publicity to cause
some commotion,

Call Cindy and llene —
they stand for
promotion."’

Tony Berardini

V.P./G.M.

WBCN, Boston

Broadcast
Promotions

Put WOMEN AT WORK to
work for you when you need
a promotion that's custom-
made to fit your station
perfectly.

"'Excellent, highly
efficient, competent . ..
| would recommend
them.”

Scott Knight, President
Knight Quality
Broadcasting

""Direct mail produces
cume ... Women At
Work produces results
... That's why we
recommend them.”’
Dwight Douglas
President
Burkhart/Abrams/
Michaels/Douglas &
Assoc.

"Terrific . .. totally
professional.”

Steve Dinetz,
Executive V.P.

T.K. Communications

T.K. Communications

Knight Quality
Broadcasting

Burkhart/Abrams/
Michaels/Douglas
& Assoc.

Infinity Broadcasting

Joint Communications
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Consultants

Ray Sasser & Associates
P.O. Box 3181
Winston-Salem, NC 27102
(919) 945-5323

Ray Sasser, President

Shane Media Services
6405 Richmond St
Suite 311

Houston, TX 77057
(713) 952-9221

Ed Shane, President

Clark Smidt

85 Westboumne Terrace
Brookline, MA 02146
(617) 232-1322

Clark Smidt, President

Barry Sherman & Associates
1828 L Street, NW

Suite 300

Washington, DC 20036

(202) 429-0658

Barry Sherman, President

Mary Catherine Sneed

5010 Spruce Bluft Drive

Atlanta, GA 30360

(404) 394-8291

Mary Catherine Sneed, President

Charles Warner & Associates
528 Patricia Lane

Palo Alto, CA 94303

(415) 322-8027

Charles Warner, President

TM Communications, Inc.
1349 Regal Row

Dallas, TX 75247

(214) 634-8511

Pat Shaughnessy, President

The Webster Group

575 Lexington Avenue
New York, NY 10022
(212) 371-4828

Maurie Webster, President

Barry Skidelsky & Associates
132 E. 45th Street

Suite 12C

New York, NY 10017

(212) 370-0130

Barry Skidelsky, President

Walker & Associates
8053 N. Stoddard Ave.
Kansas City, MO 64152
(913) 321-3200

Rusty Walker, President

Sklar Communications
154 E. 46th Street

New York, NY 10017
(212) 370-0077

Rick Skiar, President

Todd Wallace/Associates
P.O. Box 11347

Phoenix, AZ 85061

(602) 242-6800

Todd Wallace, President

Winton Communications, Inc.
10014 N. Dalemabry

Tampa, FL 33618

(813) 962-2336

Ed Winton, President

Women At Work

7 Lansdowne Street
Boston, MA 02215

(617) 266-2619

llene Falber, President
Cindy Betz, Vice President

Media Brokers

American Radio Brokers
1255 Post Street

Suite 625

San Francisco, CA 94109
(415) 441-3377

Chester Coleman, President

Blackburn & Company

1111 19th St., NW, #1025
Washington, DC 20036

(202) 331-9270

James W. Blackburn, Jr,, President

Broadcast Properties West
221 First Ave., W. Suite 420
Seattle, WA 98119

(206) 283-2656

William L Simpson, President

Arizona & California Gold For Sale!!!

B Phoenix Area Class ‘C’ Full Power FM + AM, a mile high +

FM signal reaches 2/3rds of the states population in “The Valley Of The Sun”

= $1,750,000 with $450,000 down and 10%/10 yrs.

B San Francisco Suburban FM, over $5,000,000 market revenues and just

5 operators — great cities = $600,000 with $125,000 down and 10% seller financing.

B All Stations Subject To Prior Sale.
RADIO °85: @ AMERICAN RADIO BROKERS, INC.

1255 Post St., Suite 625

Anatole/Suite 1582, Chester Coleman, President San Francisco, CA 94109 (415) 441-3377
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PUTTING BUYERS AND SELLERS TOGETHER FOR OVER 31 YEARS

_|[CHAPMAN ASSOCIATES”

nationwide media brokers
Executive Offices: 1835 Savoy Drive, Atlanta, Georgia 30341 (404) 458-9226

Mitt Younts ’
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F044 148 926

npter

()

Charles Giddens Corky Cartwright Ron Hickman Bill Lochman
QU 21822 831 Pal ¢ 9 St Rl 4 1.3 K M 1 94

Wart 619 34t

~

- ’e 7

Elliot Evers Jim Mergen
4 ( 181 36t

54

~1

- . ¥
Ray Stanfield Peter Stromquist Greg Merrill Bill Whitley
s, CA "les. CA 81813 X 214) 680 28(

I \n 3181 366 2 kos Ange CA 366 2554

~
s
w3

Warren Gregory Paul Crowder David LaFrance Randy Jeffery
Sharon, CT 203 364 5659 Naskville, TN 615) 298 1986 3 ( o F 3051295 2572




DIRECTORY

Media Brokers

Broadcasting Unlimited
18-V Green

Woodstock, VT 05091
(802) 457-3171

Bruce M. Lyonne, VP/Sales

Business Broker Associates
399 Sommerville Ave.
Chattanooga, TN 37405

(615) 756-7635

C. Alfred Dick, Owner

Chapman Associates
1835 Savoy Drive, #206
Atlanta, GA 30341

(404) 458-9226

William N. Cate, President

Donald K. Clark, Inc.
P.O. Box 1065

Merritt Island, FL 32952
(305) 453-3311

Donald K. Clark, President

R.C. Crisler & Company
580 Walnut St, #801
Cincinnati, OH 45202

(513) 381-7775

Richard C. Crisler, President

William A. Exline

4340 Redwood Hwy., #F-121
San Rafael, CA 94903

(415) 479-3484

William A. Exline, President

Norman Fischer & Associates, Inc.

P.O. Box 5308

Austin, TX 78763

(512) 476-9457

Norman Fischer, President

Milton Q. Ford & Associates
5050 Poplar, #1135
Memphis, TN 38157

(901) 767-7980

Miiton Q. Ford, President

Frazier, Gross & Kadlec

4801 Massachusetts Ave., NW, #390
Washington, DC 20016

(202) 966-2280

Gammon & Ninowski Media Brokers, Inc.

1925 K Street, NW, #306
Washington, DC 20006
(202) 861-0960

Ronald Ninowski, President

Grandy & Berkson

1029 Pacific St.

San Luis Obispo, CA 93401
(805) 541-1900

W. John Grandy, President

Dan Hayslett & Associates
10509 Berry Knoll Dr.
Dallas, TX 75230

(214) 691-2076

Dan Hayslett, President

The Ted Hepburn Company
P.O. Box 42401

Cincinnati, OH 45242

(513) 791-8730

Ted Hepburn, President

Hogan-Feldmann

16255 Ventura Bivd,, #219
Encino, CA 91436

(818) 986-3201

Arthur B. Hogan, President

The Holt Corportion
Westgate Mall, #205
Bethlehem, PA 18017
(215) 865-3775

Arthur H. Holt, President

The Keith W. Horton Company
P.O. Box 948, 1500 Woodiand Park
Eimira, NY 14902

(607) 733-7138

Keith W. Horton, President

Hudson Investment Corporation
1150 17th St, NW

Washington, DC 20036

(202) 296-8995

Edward R. McKenna, President

Kalil & Co., Inc.

3438 N. Country Club
Tucson, AZ 85716
(602) 795-1050

Frank C. Kalil, President

The Mahiman Co.

1 Stone PI.,, 3rd Floor
Bronxville, NY 10708

(914) 779-7003

Robert O. Mahiman, President

R.A. Marshall & Co.
Pineland Office Center

Suite 508A

Hilton Head Island, SC 29928
(803) 681-5252

Professionalism.
And confidentiality.

They built our business.
And they can help build yours.

Associates: Dick Kozacko ¢ Keith Horton ¢ Mel Stone

KOZACKO @ HORTON COMPANY
P.O. Box 948 ® Elmira, New York 14902 @ (607) 7337138
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Media Brokers

Media Development
20055 Wells Dr.
Woodland Hills, CA 91364
(213) 883-2231

Kevin Sweeney, President

Richter Broadcasting

6498 Santa Eleno

Tucson, AZ 85715

(602) 886-5369

Edwin G. Richter, Jr., President

Sherman & Brown Assoclates, Inc.
4770 Biscayne Blvd., #600

Miami, FL 33137

(305) 326-6797

Gordon Sherman, President

George Moore & Associates
712 Expressway Tower
Dallas, TX 75206

(214) 361-8970

George W. Moore, President

Radioactivity
3954 Peachtree Road Robert W. Rounsaville And Associates :’8“‘;; M:;:g & Management, Inc.
Suite 202 3104 E. Shadowlawn Ave., NE -~ BOX

Atlanta, GA 30319
(404) 266-1977
Dain Schult, President

Riley Representatives
14330 Midway Road, #207
Dallas, TX 75234

(214) 788-1630

Jack Riley, Owner

Howard E. Stark, Medla Broker
575 Madison Avenue

New York, NY 10022

(212) 355-0405

Howard E. Stark, President

Edwin Tornberg & Company, Inc.
P.O. Box 55298

Washington, DC 20011

(202) 291-8700

Edwin Tornberg, President

Atlanta, GA 30305
(404) 261-3000
Robert W. Rounsaville, President

Cecli L. Richards

7700 Leesburg Pike, #408
Falls Church, VA 22043
(703) 821-2552

Cecil L Richards, President

Barry Sherman & Assoclates
1828 L Street, NW
Washington, DC 20036

(202) 429-0658

Barry Sherman, President

5412 Marina Dr.
Holmes Beach, CA 33509
(813) 778-3617
John F., Hurlbut, President

J.N. Welis & Company
210 W. 22nd St., #125
Oak Brook, IL 60521

(312) 325-0901

Joseph N. Wells, President

N\

R.A.Marsball &Co.

Media Investment Analysts & Brokers

Bob Marshall, President
o APPRAISALS ¢ MEDIA BROKERAGE
e MEDIA INVESTMENT ANALYSIS

508A Pineland Office Center, Hilton Head Island, South Carolina 29928 (803) 681-5252

<RAM>
N

58

N.W.,

Suite 300

Washington, D.C.

He's
to name a

20036
(202) 429-(
Brokers,

broadcast con-

sultants: sales, in-

Barry

Sherman &

vestments,

Associates
management

1828 L St.,

X
Q
Q
2
o
¢
w
>
n
©
)
w

call Barry Sherman &
Associates. Barry

Sherman knows
been in the business

for over 40 years
with superlative sales

up the phone and
about broadcasting
He's managed for
NBC, Esquire, GAF
and NPR

few names. And all
success

He has proven ex-
perience in broad-
cast sales, training
and sales motivation
Put his professional,
proven expertise to
work for your station

He should
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DIRECTORY

Networks

ABC Radio Networks

(Direction, Entertainment, Information,
Contemporary, FM and Rock)

1330 Avenue of the Americas

New York, NY 10019

(212) 887-7777

Edward F. McLaughlin, President

AP (Associated Press) Radio Network
1825 K St., NW

Washington, DC 20006

(202) 955-7200

James R. Hood, Deputy Director

Mutual Broadcasting System, inc.
1755 8. Jefferson Davis Hwy.
Arlington, VA 22202

(703) 685-2000

Jack Clements, President

NBC Radio Networks

30 Rockefeller Plaza

New York, NY 10020

(212) 664-4444

Randy Bongarten, President, NBC Radio

CBS Radio Networks

51 West 52nd St.

New York, NY 10019

(212) 975-4321

Richard M. Brescia, Senior VP

NBC's “The Source”
30 Rockefeller Plaza

New York, NY 10021
(212) 644-4444

Willard Lochridge, VP/GM
Kevin Cox, VP/Talknet

Satellite Music Network
12655 N. Central Expressway
Suite 600

Dallas, TX 75243

(214) 991-9200

John Tyler, President

Sheridan Broadcasting Network
11811 Boulevard Of The Allies
Pittsburgh, PA 15219

(412) 281-6751

Ronald Davenport, President

Transtar

620 South Pointe Court
Suite 185

Colorado Springs, CO 80906
(303)576-2620

C.T. Robinson, President

CBS RadioRadio

51 West 52nd St.

New York, NY 10019
(212) 975-4321

Robert Kipperman, VPGM

National Black Network

10 Columbus Circle

New York, NY 10019

(212) 586-0610

Eugene D. Jackson, Chairman

United Press International
1400 | Street, NW
Washington, DC 20005
(202) 898-8200

Richard Boggs, VPGM

United Stations Radio Networks
1440 Broadway

New York, NY 10018

(212) 575-6100

Nick Verbitsky, President

Bill Hogan, Exec. VP/GM

Program Suppliers

ABC Watermark

3575 Cahuenga Blvd.
Suite 555

Los Angeles, CA 90068
(818) 980-9490

Tom Rounds, President

Air Force Broadcast Services
216 Carlton Street

Suite 300

Toronto, Canada M5A2L1

(416) 961-2541

Richard Loth, President

Arielle Productions
265 East 66th Street
Suite 32-B

New York, NY 10021
(212) 535-3581

Leslie Corn, President

All Star Radio

3575 Cahuenga Blvd.
Suite 207

Los Angeles, CA 90068
(213) 850-1169

Merrill Barr, President.

American Comedy Network
Park City Plaza

Bridgeport, CT 06604-4277
(203) 384-9443

Andrew Goodman, President

Lee Bailey Productions
5664 Raber Street

Los Angeles, CA 90042
(213) 256-2778

Lee Bailey, President

Bands Of Gold
1222 Glenarm Place
Denver, CO 80204
(303) 571-0292

Ev Wren, President

Barnett-Robbins Enterprises
16030 Ventura Blvd.

Suite 290

Encino, CA 91436

(818) 788-2331

Bill Barnett, President

Lance Robbins, Exec. VP

40/1985 R&R RATINGS REPORT Vol. 2

Bonneville Broadcasting System
274 Country Road

Tenafly, NJ 07670

(201) 567-8800

(800) 631-1600

James Opsitnik, President

Botik Broadcast Services
Route 5

Box 49B

Austin, TX 78737

(512) 288-0625

Bob Botik, President

Broadcast Programming International
P.O. Box 2027

Bellevue, WA 98009

(206) 454-5010

Bob English, President

Brown Bag Productions
482 S. Jasmine

Denver, CO 80224

(303) 388-9245

Michael Lee, President

Jim Brown Productions
131 Ocean Park Blvd.
Santa Monica, CA 90405
(213) 392-8743

Jim Brown, President
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Katz Radio Group. The best.




Program Suppliers

Century 21 Programming, Inc.
4340 Beltwood Parkway

Dallas, TX 75234

(214) 934-2121

Dave Scott, President

Churchill Productions
1130 E. Missouri

Suite 800

Phoenix, AZ 85014
(602) 264-3331

Tom Churchill, President

Clayton Webster Corporation
7711 Carondelet

St. Louis, MO 63105

(314) 726-0906

Stephen Bunyard, President

Concept Productions
1224 Coloma Way
Roseville, CA 95678
(916) 782-7754

Dick Wagner, President

Continuum Broadcasting Productions
345 West 85th Street

Suite 46

New York, NY 10024

(212) 580-9525

Creative Radio Shows
7136 Haskell Ave,

Suite 216

Van Nuys, CA 91406
(818) 787-0410

Darwin Lamm, President

Ron Cutler Productions
10822 Ohio Ave.

Los Angeles, CA 90024
(213) 474-6985

Ron Cutler, President

Donnelly Media

1201 N. Watson Road
Suite 187

Arlington, TX 76011
(817) 649-1141

T.J. Donnelly, President

Drake-Chenault Enterprises, Inc.
8399 Topanga Canyon Bivd.

Suite 300

Canoga Park, CA 91304

(818) 883-7400

Denny Adkins, President

Fairwest

2007 N. Collins Bivd.
Suite 501

Dallas, TX 75080
(214) 243-7800

Jim West, President

Firstcom

13747 Montfort Drive
Suite 220

Dallas, TX 75240

(214) 934-2222
Cecelia Garr, President

Gladney Communications
919 Third Ave.

New York, NY 10022

(212) 752-7150

Norman Gladney, President

Global Satellite Network
15477 Ventura Blvd.

Suite 300

Sherman Oaks, CA 91403
(818) 906-1888

Cindy Tollin, General Manager

DC Audio

1012 14th Street, NW
Suite 201

Washington, DC 20005
(202) 638-4222

John Dryden, President

Gould Herring Broadcasting
416 E. 85th Street #1-C

New York, NY 10028

(212) 288-5632

Damon Herring, President
Debra Gould, CEO

DIR Broadcasting Corporation
32 East 57th Street

6th Floor

New York, NY 10022

(212) 371-6850

Robert Meyrowitz, President

Al Ham Productions, Inc.
90 Soundview Ave.
Huntington, CT 06484
(203) 929-6395

Al Ham, President

Infocom Broadcast Services
Box 1001, Hemlock Farms
Hawley, PA 18428

(800) 233-8257

John Scott, President

IS INC

655 Redwood Highway
Suite 285

Mill Valley, CA 94941
(415) 383-7500

Jo Interrante, President

Jameson Broadcast
3919 Sunbury Road
Columbus, OH 43219
(614) 476-4424

Kalamusic

600 Comerica Building
Kalamazoo, Mi 49007
(616) 385-5110

Stephen Trivers, President

LBS Communications, Inc.
875 3rd Ave.

New York, NY 10022

(212) 418-3044

Steve Saslow

London Wavelength
111 Kraft Ave.
Bronxville, NY 10708
(914) 961-7600

Mike Vaughan, President

Charles Michelson, Inc.
9350 Wilshire Bivd.

Beverly Hilis, CA 90212
(213) 278-4546

Charles Michelson, President

Robert Micheison, Inc.
127 W. 26th Street

New York, NY 10001

(212) 243-2700

Robert Michelson, President

MJI Broadcasting

666 Fifth Avenue

New York, NY 10103

(212) 245-5010

Josh Feigenbaum, President

Music Director Programming Service
P.O. Box 103

Indian Orchard, MA 01151

(413) 783-4625

Budd Clain, General Manager

Narwood Productions, Inc.
40 East 49th Street

New York, NY 10017

(212) 755-3320

Ted LeVan, President

Nationally Syndicated
Broadcast Alliance
400 Sunridge Street
Playa del Rey, CA 90291
(213) 306-8009

Jeff Leve, President
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- DIRECTORY

Denny Somach Productions
Program Suppliers s o i o Trade

Bala Cynwyd, PA 19004

R Associations

American Women In Radio

O'Connor Creative Services Kris Stevens Enterprises

P.O. Box 5432 14241 Ventura Bivd. & Television, Inc.

Playa del Rey, CA 90296 Sherman Oaks, CA 91423 1321 Connecticut Ave., NW
(213) 827-2527 (818) 961-8255 Washington, DC 20036
Harry O’'Connor, President Kris Stevens, President (202) 296-0009

Norma Cox, President

Strand Broadcast Services

Orange Productions 1117 11th Street Country Music Association
105 Forrest Ave. . 7 Music Circle North
Narbeth, PA 19072 Suite 205 i

2?5 o7 8620 Manhattan Beach, CA 90266 Nashville, TN 37203
EUAGere (213) 318-1666 (615) 244-2840

Lita Cohen, President Mike Carruthers, President Jo Walker-Meador, Executive Director

Electronic Media Rating Council

Peters Productions, Inc. Syndicate It Productions 420 Lexington Ave.
9590 Chesapeake Dr. 2000 West Magnolia Blvd. New York, NY 10017
San Diego, CA 92123 Suite 206 (212) 687-7733
(619) 565-8511 Burbank, CA 91506 Gary Chapman, Chairman
Edward Peters, President (818) 841-9350
Bob Dockery, President international Radio-Television Society
Progressive Radio Network 420 Lexington Ave.
P.O. Box 172 “The Spirit” Productions New York, NY 10170
Bronx, NY 10451 P.O. Box 334 (212) 867-6650
{212) 585-9400 Clifton Park, NY 12065 Edward Bleier, President
Richard Barna, President (518) 664-5123
Dan Yanklowitz, President National Association Of Broadcasters
1771 N. St, NW
Public Interest Affiliates Washington, DC 20036
213 West Institute Place TM Communications (202) 429-5300
Suite 204 1349 Regal Row Edward O. Fritts, President
Chicago, IL 60610 Dallas, TX 75247 David Parnigoni, Sr. VPRadio

(312) 943-8888

(800) 527-7759

LRI Bl Pat Shaughnessy, President National Association Of
Farm Broadcasters
Radi P.O. Box 119
21a : '::. ‘F\’::s Ave. Transtar Special Programming Topeka, KS 66601
Suite 104 6430 Sunset Bivd. #401 (913) 272-3456
Burbank. CA 91505 Los Angeles, CA 90028 -
’ Mike Harvey, Exec. VP National Radio Broadcasters Association

SRR , 1705 DeSales St, NW, #500
Larry Vanderveen, President Washington, DC 20036

United Stations (202) 466-2030
Radio International 1 Times Square Plaza Bernie Mann, President
27 East 39th Street New York, NY 10036
New York, NY 10016 (212) 869-7444 Radio Advertising Bureau, Inc.
(212) 696-2350 Nick Verbitsky, President 485 Lexington Ave.
Don Eberle, President New York, NY 10017

(212) 599-6666
William L Stakelin, President/CEQ

Weedeck Radio Network

Tony Rizzini Associates 1516 Crossroads Of The World

RR #1 Saw Mill Rd. Hollywood, CA 90028 Radio Network Association
Chepachet, RI 02814 (213) 462-5922 51 East 42nd Street

(401) 949-4142 Lioyd Heaney, President New York, NY 10017

Tony Rizzini, President (212) 573-9122

Richard Brescia, President

Westwood One
9540 Washington Blvd.
Culver City, CA 90230
(213) 204-5000
Norm Pattiz, President

Sixty-Second LP, Inc.
10 Waterside Plaza
Suite 21E

Radlo-Television News
Directors Association
1735 DeSales Street, NW
New York, NY 10010 Washington, DC 20036
(212) 684-2292 (202) 737-8657

Jeff Craig, President Lou Adler, President
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A/C Stable Atop The Format File;
CHR Growth Continues;
Country Still Showing Slippage
In Spring ’85 Survey Results

ompiling the Spring '85 edition of the Ratings Re-

port was a religious experience — in a sense.

You'd be surprised how much truth and light are shed
on format advances and declines when you delve into the top
100 metros. A sudden dose of reality is injected into the format
fracas.

This sweep saw a rerun of past Ratings Reports, with
Adult/Contemporary again leading the pack. In fact, the overall
tally for A/C stations in the top 100 metros was identical to the
showing posted by the format in our fall '84 report. Compared
to the spring '84 sweep, A/C was actually up slightly this time.

One format that has been the focus of much speculation is
Contemporary Hit Radio (CHR). Is the hit-bound sound still on
the rise, or has it peaked? Judging by our analysis, CHR is up
— and up notably. The overall CHR score places it a strong
second to A/C, and the CHR showing is up 13% on a 12+ basis
compared to the spring '84 survey. While CHR has become
fragmented in some larger markets, the format is still showing
healthy growth in medium markets. It will be interesting to see
what the fall '85 Arbitron tea leaves have to say about CHR, but
for now it's the format on the rise.

As in our last two Ratings Reports, Country remains in third
place overall among the top 100 markets. However, the 12+
share trend continues to show slippage. Country may actually
be delivering just as many quarter-hour listeners as in the past,
but with the growth of CHR, Country’s shares have declined. In
fact, the overall Country score is down 10% from spring '84.

As for the other major formats, the picture is one of stability
or softening. Beautiful Music/Easy Listening posted a mellow
score virtually identical to that seen in the last two major
sweeps. Album Oriented Rock (AOR), fifth in the overall derby,
was down slightly from the spring '84 sweep but was again
almost a carbon copy of the fall ‘84 returns.

The Black/Urban Contemporary format spectrum has been
slipping over the last few major books, and the trend continued
this survey as well. The format's 10% softening versus last
spring may be related to the growth of CHR, as some quarter
hours are shifted to that format. Meanwhile, News/Talk stations
continued to pull in a consistent level of listening good enough
for seventh in the overall ratings race.

The best news about these results is that there was little
going on at Arbitron to affect the ballgame. No major
methodology changes were plugged in, and no massive
redefinition of markets was in effect. A relatively clean job done
by the ratings kingpin this sweep.

Before you dig into this version of the Ratings Report, keep
in mind that we are already thinking about the next project
dealing with the fall '85 estimates. We will continue to improve
this volume based on your input, so keep the suggestions
coming.

As you prepare to weave through the numbers and com-
mentary here keep in mind a “cast of thousands” makes this
Ratings Report possible: First, sincerest thanks to Gil Bond,
whose Market-By-Market computerized ratings system supplies
us with the research data and ratings breakouts. Also, a hearty
“thanks” to Ellen Gazecki, who performed yeoman's work in an
unexpected crunch; to Hurricane Heeran, who practically
moved into the R&R building to make sure that the ratings pro-
cess went smoothly; and to Susan Bravman, who worked be-
yond the call of duty to get this book out. Thanks, too, to Senior
Associate Editor Keith Attarian for organizing the ratings sched-
ule and staff; to Associate Editors Jaye Case, Yvonne Olson,
and Sean Ross, and Editorial Assistants Nancey Rabiner and
Tony Rice, whose input was invaluable and vital. Kudos to
Production Director Richard Agata and Art Director Richard
Zumwalt and the rest of R&R’s Production Department —
Teresa Chavez, Marilyn Frandsen, Lucie Morris, Todd Pearl,
Maria Quinones, Kent Thomas, Gary Van Der Steur, and Roger
Zumwalt — whose expertise and professionalism made this
report a physical reality. Special thanks to Managing Editor Jeff
Green, Executive Editor Gail Mitchell, and Sr. VP/Editor Ken
Barnes, whose guidance and direction was immeasurable; and
to Specials Editor Reed Bunzel, who supervised and
coordinated the project from the start. Last, but not least, thanks
to the R&R Computer Services Department — Director Dan
Cole, and Lee Clark and Mike Lane — for the technical
expertise and computer program which makes this volume
possible.

Now — dig in and enjoy your journey through Spring 1985.

— Jhan Hiber
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- GLOSSARYOFTERMS

[J Arbitrends —

Arbitron’s rolling three-month average system of
monthly reports: printed reports for advertisers/
agencies; microcomputer access for broadcasters.

O Arbitron Information On Demand
(AID) —

e e a3
A special information service for direct access
clients (via terminals) and indirect access clients
(via AID division of Radio Special Services
Department); provides audience estimates and
reach and frequency information, based on the
same diaries that are used in the processing of

the Radio Market Reports (RMRs).

L] Area Of Dominant Influence (ADI) —
[ e e e
The exclusive geographic area used by Arbitron
Televisior: to measure and report television view-
ing. Every county in the U.S. is assigned to one
and only one ADI based on television viewing.
Data are shown by ADI in the Arbitron Radio
Report for the Top 50 markets whenever they are
surveyed.

U] Ascription —

Lo e = e
A statistical technique used by Arbitron that
allocates radio listening proportionate to each
conflicting station's diary mentions as calculated
on a county basis using the previous year's
Total All Listening Output; diary credit is randomly
assigned automatically to a station based on its
share of total diary mentions in that country, a
technique also known as Automatic Slogan
Assignment.

O Audience Trends —

e e T AR
Audience estimates for stations over a five-book
period based on Average Persons Share for the
Metro Survey Area based on broad
demographics (Total Persons 124, Men 18+,
Women 18+, Teens 12-17). These appear in the
front of a market report and cover five daypart
periods, starting with the overall Mon-Sun 6am-
midnight figures. These Audience Trends are the
quickest methods of evaluating radio stations'
standings in a market over a period of time.

[0 Average Quarter-Hour Persons —
e S SRR S T
The average number of persons in a
demographic group listening to radio for at least
five minutes during an average quarter-hour in a
given time period.

[J Average Quarter-Hour Rating —

The Average Quarter-Hour Persons audience for
a demographic group expressed as a percen-
tage of all persons estimated to be in that
demographic group.
Average Quarter-Hour Persons

Population

Average Quarter-Hour
Rating (%)

[J Away-From-Home Listening —

fepie SsSaa———— ————— — ————
Estimates of radio listening during times the
diarykeeper indicates he or she was listening
away from home. Arbitron presents estimates of
Average Persons for the MSA and TSA listening
away-from-home; and a Percentage Away, the
percentage of each station’s total average au-
dience that is listening away from home.
Dayparts covered are Mon-Fri 6-10am and
3-7pm, Mon-Fri 10am-3pm, and Mon-Fri 7pm-
midnight; demographics are Total Persons 12+,
Men 18+, Women 18+, and Teens 12-17.

[ BirchScan —

L S PR S e AN T e T O ]
Birch Radio's microcomputer-based system for
accessing Birch's rolling two-month average
monthlies; can also be used to break out ratings
graphically, and performs sales management
tasks.

[ Buffer Sample —

I ERC s T e )
Additional sample that is added either during
placement calling when there is not enough
computer-drawn sample (because of changes in
the usability rate, consent rate, or persons per
household) to meet sample goals; or during the
survey due to poor return rates.

] Cost Per Rating Point —
B S = e S
The cost of reaching an Average Quarter-Hour
Persons audience of one percent (achieving an
Average Quarter-Hour Persons rating of one) for
a given demographic group.

Cost of Schedule

GRP
Cost Per Rating Point

[J Cost Per Thousand (CPM) —
e e e ——— — —
The cost of delivering 1000 gross impressions.

Cost of Schedule

X 1000=CP
Gl 000=CPM

[0 Cume Daypart Combinations —

The Cume estimates for a station during 18 non-
standard time periods, with all 12 demographic
groups shown individually for each non-standard
daypart combination.

[J Cume Persons (REACH) —
= ————————  ———— "1
The estimated number of different persons in a
demographic group listening to radio for five min-
utes or more within a specified time period.

[J Cume Rating —
= — |
The Cume Persons audience for a demographic
group expressed as a percent of all persons
estimated to be in that demographic group.

Cume Persons =Rating (%)

Population

[ Daypart —
(== ——————— — ——_ _— )
Simply, a part of the day (6-10am, 3-7pm, etc.)

] Demographic Categories —
e —————— =]
Arbitron uses 12 demographic categories: Total
Persons 12+; Men 18-24, 25-34, 3544, 45-54
and 55-64; Women 18-24, 25-34, 35-44, 45.54
and 55-64; and Teens (12-17). Combinations,
such as Women 18+, are also employed.

[ Differential Survey Treatment (DST)

Special procedures used by Arbitron, in markets
where there is a High Density Area, to survey
blacks and Hispanics. Involves higher cash
premiums (than for non-ethnic diarykeepers) and
additional follow-up attention to encourage diary
return. Replaced Telephone Retrieval for blacks
and Personal Placement and Retrieval for
Hispanics.

(] Effective Sample Base —

e = —————————— )
An estimate of the size of simple random samples
(in which all diaries have equal value) that would
be required to provide the same degree of
reliability as the samples actually used to pro-
duce the estimates in a report.
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O Exclusive Cume —

The number of different persons who, when they
are listening, tune to only one station during the
time period reported.

0O Expanded Sample Frame (ESF) —
= ————————————— ]
Nomenclature for Arbitron's system of surveying
those whose home phones are non-listed (due to
choice or chance). Designed to improve survey-
ing of listeners from both ends of the economic
spectrum, particularly minorities. Now used in all
markets — look on page 5B of your market report
to see what the non-listed percentage of all metro
househoids is estimated to be.

O Flip —

=== S = ———
An edit procedure that converts station call letters
to another set of call letters; e.g., illegal or aber-
rated call-letters may be converted to legal cail
letters, or the AM designation of a set of call let-
ters may be changed to an FM designation (or
vice versa).

O Flips, Automatic —

e e — 1
Flips that are performed by the computer and
based on a file that is established prior to the pro-
duction period. Processing of the flips usually oc-
curs prior to the production of TALO.

O Frequency —
o= — = — ——— = ]
The number of times a person is exposed to a
radio spot schedule.

Gl

- = Frequency
Cume

O Gross Impressions (Gl) —

The sum of the Average Quarter-Hour Persons au-
dience for all spots in a given schedule.

O Gross Rating Points —

e _—————1}
The sum of all rating points achieved in a campaign.
Take the quarter-hour rating for the time period
when each scheduled commercial of a specified
advertiser aired, add the ratings up, and you

have the gross rating points. As an example, say
that an advertiser ran four spots. The quarter-hour
ratings for each were 4, 3.5, 3.5, and 4. The gross
rating points in this limited example would be 15.

[J High Density Ethnic Areas —

— ——_ ———
Areas with high black or Hispanic population
defined by Arbitron in markets with 15% or more
total black or Hispanic population and at least
one black or Hispanic-formatted station (or in
markets with no such station and 20% ethnic
population). Can be either HDBAs (High Density
Black Area) or HDHAs (High Density Hispanic
Area).

[J Hour-By-Hour Estimates —
=== ———— |
Stations' Average Persons TSA and MSA and
Metro Shares shown on an hour-by-hour basis in
the Monday-Friday Sam-tam period in all
demographics (Metro Shares in just the basic
four demographics). These help in pinpointing
precise performance by stations and air per-
sonalities.

J In-Tab Sample —

e e T
The number of usable diaries returned and
tabulated by Arbitron in producing a report.

0 Minimum Reporting Standards
(MRS) —
Psmnnisss e — ———— ]
The standards (minimum amount of listening) a
station must meet in a given market, in order to be
listed in the report of that market. Must equal a
total week 12+ rating of .01 or better, and be
mentioned in at least 10 diaries.

[J Quarterly Measurement —

[=S s — ——— ]
Refers to the 12-week-long sweeps that began in

1978 in two markets and are now in use in all
markets. Replaced the four-week surveys former-
ly used.

[J Rating —
S——=s s — !
The percentage of all people within a
demographic group in a survey area who listen to
a specific station.

Listeners

Rat %
Population ating (%)

%

O Sampling Unit —

A geographic area consisting of a single county,
a group of counties, or part of a county. (Such as
High Density Black/Hispanic Area.)

[J Schedule Reach (Schedule Cume)

[Les 0 ————— -
Estimated number of different persons who are
listening at least once to a given spot schedule
(unduplicated audience).

[J Share —

The percent of all listeners in a demographic
group that are listening to a specific station.

Average Quarter-Hour Persons 1o a station
Average Quarter-Hour Persons 1o all stations

-Share (% )

[J Time Spent Listening (TSL) —

An estimate of the amount of time the average
person spends listening during a specified time
period.
Quarter Hours in ime penod X
Average Quarter Hours Persons Audience TSL
Cume audience

J Unweighted In-Tab —

== __—_— ——._— -}
As shown on page three of a market report, refers
to each demo's portion of the total returned sam-
ple. For example, if men 18-24 unweighted in-tab
equals 7.3%, that is the portion of all the returned
diaries that came from that demo. Equates to raw
diary return, not yet “weighted."”

[J Weighted In-Tab —

Pt S e ——————
As shown on page three of your market report,
refers to the portion of the market's population the
raw, or unweighted, returned diaries must repre-
sent. Equates to cume value, and varies from
sweep to sweep and from demo to demo. Allows
Arbitron (or any survey firm) to compensate for
the fluctuations inherent in any sampling.

For example, if women 18-24 comprise 10% of
the market's 12+ population, but only 5% of the
unweighted diaries come back usable from that
group, then statistical adjustments are made so
that the 5% are weighted up to represent 10% of
the population.

The more upward weighting that's done, the
higher the cume values, which leads to less stable
estimates. If the diaries are weighted down (10%
needed from a group but 12% retumed unweighted,
for example), then the estimates are more stable.
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The following section presents a number of simple mathematical
formulas which utilize Arbitron survey figures to arrive at answers to
some questions interesting to programmers and advertisers. Use of
the formulas enables readers to make specific problem-solving use of
the Arbitron market reports. Each formula is presented in a format
which includes the question to be answered, its answer in words, the
mathematical formula to calculate the answer, and a few practical
applications of the results.

Question: How much time does the average person
spend listening to a station?

Answer: Calculate Average TIME SPENT LISTEN-
ING (TSL). This can be figured for specific dayparts.
You'll need to know the number of quarter-hours in Ar-
bitron’s basic dayparts. The total for Mon-Sun 6am-
midnight is 504. Divided up, the dayparts are:

Mon-Fri 6-10am 80 quarter hours
Mon-Fri 10am-3pm 100
Mon-Fri 3-7pm 80
Mon-Fri 7pm-mid 100
Saturday 6-10am 16
Saturday 10am-3pm 20
Saturday 3-7pm 16
Saturday 7pm-mid 20
Sunday 6-10am 16
Sunday 10am-3pm 20
Sunday 3-7pm 16
Sunday 7pm-mid 20

Formula:

TSL =

Average Y hour Audience X Quarter-Hours in Daypart

Cume Audience

Applications:

A) Compare a station’s TSL figure with other simi-
larly-formatted station's TSLs.

B) Compute a market TSL average by calculating
the TSL for each station and taking an average.

Question: How many different groups of people
contribute to a station’s average audience?

Answer: Calculate the station’s TURNOVER RATIO
(T/0).

Formula:

Cume Audience

T/IO =
Average %a hr Audience
Application:
A) Compare Turnover Ratios of stations in the mar-
ket.

B) Compute T/O for specific demographic groups,
and determine which group turns over least on a sta-
tion (the lower the T/O, the longer the group is listen-
ing).

C) Compare T/Os in different dayparts.

Question: How well is a station reaching its target
audience?

Answer: Compare TSL figures for your target audi-
ence and your total audience to compute an ETA (Effi-
ciency of Target Audience) figure.

Formula:

Target Audience TSL

ETA =
Total Audience TSL

The higher the ETA, the better the station is reach-
ing its target audience.

Applications:
A) Calculate which demographic is most efficient-
ly reached on a station.
B) Compare different dayparts to determine the
time of the greatest ETA.
Compare ETAs of different stations with similar
target audiences.

C)
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~ ARBITRON SURVEY FORMULAS

_the proportion of the audience in one daypart which
recycles into the other daypart.

Question: How can | determine the usable sample

size for any demo in any market report? Applications:

Answer: Use the Page 3 data to determire the A) Determine percentage of audience that recy-
number of raw (unweighted) diaries used in each cell. cles from one part of the week (weekdays 6am-
The following formula applies. midnight, for example) to another part (week-

ends).
Formula: B) Caiculate audience listening only to one of two

time periods (total cume of one daypart minus

Percent of Unweighted in-tab X ;
those listening to both dayparts).

for whatever demo X metro in-tab total C) Compare recycling of target audience for a sta-
= Sample Size for any age/sex cell tion vs. total audience.
For example, Men 18-24 unweighted in-tab = 10% D) Compare recycling between stations.
2 - - - — =
1200 total metro diaries . . . g
o Question: During which hours does a station best
1200 X 10% X 120 reach its listeners?
120 diaries were used to represent the listening of all Answer: Chart the station's HOUR-BY-HOUR AV-
the ma'gs ‘%‘24 " ‘thethm?'ke‘- , ERAGE and SHARE OF AUDIENCE INDEX.
[Page 3 now lists the in-tab figures by demo.] This formula can be used with both average au-

S /S"C€ figures and shares.

Question: What percentage of listeners in one time

period also listens to a station in another time period? Formula:
Answer: Calculate the PERCENT RECYCLING of
the audience. Hour-By-Hour Index =
Formula: Mon-Fri Hour-By-Hour figure
Percent Recycling = Mon-Fri 6am-Mid figure

Cume Audience listening to both of two time periods

Applications:
Cume Audience listening to one of the two time periods A) Track a station’s average and share index re-
sults throughout the day — highest index figure

The top half of the equation is calculated by adding indicates hour in which station is best reaching
the cume figures for the two separate dayparts and audience.
subtracting the cume figure for the combined caypart B) Compare with other stations in as much detail
(found in the Daypart Combination section of the as desired.
report). Answer will be a percentage which regresents C) -Compare index figures Men vs. Women.

DR. DEMENTO

WESTWOOD ONE For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213) 204-5000. |
. - J
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ARBITRON SURVEY FORMULAS

Applications:
Question: How much of a station’s audience listens A) Calculate AFH Listening Indexes for similarly-
only to that station? formatted stations.
Answer: Calculate percentage of Cume Audience B) Determllne'dlfferenc.:e (if any) between AM and
that's exclusive. FM station’s AFH Listening Indexes. .
C) Compute AFH Listening Indexes for different
dayparts and demographics.
Formula:

Question: Which are the most available audiences
during certain times of the day?

Answer: Chart the demographic share of the audi-
ence hour by hour.

Percent Exclusive =

Station’s Exclusive Cume

Station’s Total Cume

I Formula:
pplications:
Hour-By-H D i =
A) Compare Percent Exclusive Cumes of various y-Hour Bemographic Share
stations. Target Audience Avg. Listening for market

B) Chart station’s Percent Exclusive Cume over
major dayparts.

C) Compare Percent Exclusive Cumes demo-

graphically (Men 18+, for example). Result is a percentage; the higher the percentage,

the more available that segment of the audience is for

I listening.

Question: How does a specific station stack up

Total Audience 12+ Avg. Listening

against the market average of Away-From-Home listen-  Applications:

ing? A) Chart hour-by-hour Demographic Share for
Answer: Compute AWAY-FROM-HOME (AFH) Lis- each hour of the broadcast day. Identify time

tening Index for station. periods when certain target demographics

dominate listening.
B) Determine which of several similarly-formatted
Formula: stations gets best share of audience of a target
AFH Listening Index = demographic during various time periods.
C) Identify hour-by-hour shifts in listening of vari-
ous demographic groups. This enables pro-

) ) ) grammers to shift emphasis toward the target
Market's percentage of AFH Listening groups which are strongest at given times.

Station’s Percentage of AFH Listening

BUDWEISER CONCERT HOUR

WESTHWOOD ONE For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213) 204-5000.
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FORMAT PREFERENCE CHARTS

ach radio market has its own individual audience composition. Because of this, listener format preference can differ from one |
market to another. and from one region to another. A forma that may enjoy dominance in one market may be weaker in another
. but it may still demonstrate overall regionai or national strength. The National and Regional Format Preference Charts on this and
the following pages outline listener format preference throughout the U.S. during the spring '85 book.
The regions used in these cnarts correspond to those used by R&R's format editors to define their reporting regions. Each of the
top 100 markets featured in this edition of the “R&R Ratings Report” was tallied by its respective region (using format penetration data)

to develop this information. The regional numbers w=re then combined and averaged to arrive at the national format preference numbers
shown here

A/C 22.9%

CHR 19.7%

Ctry 13.7%

B/EZ 11.6%

AOR 10.8%

B/U 7.6%

N/T 5.6%

BBnd 2.8%

Gold 1.5%

Span 1.3%

Rel 1.0%

Misc .7% N

Clas 5%
Format Legend

(1) A/C — Adult/Contemporary, AOR — Album-Oriented
Jazz -1 /0 Rock, BBnd — Big Band, B/U — Black/Urban Con-

temporary, B/EZ — Beautiful Music/Easy Listening,

CHR — Contemporary Hit Radio, Clas — Classical,
Ctry — Country, Gold — Oldies, Jazz — Jazz, Misc —
Miscellaneous, News — News, N/T — News/Tak,
Rel — Religious, Span — Spanish, Talk — Talk.
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A/C 29.2%
CHR | 20.8%
BM/Easy 12.7%
AOR 12.5%
News/Talk 6.4%
Ctry 9.5%
Blk/Urbn 5.1%
BBnd 4.5%
Gold 1.2%
Clas l 6%
Rel | |.9%
Span | |.4%
Misc | |.1%
Jazz

CHR | 21.9%
Ciry 19.1%

A/C 16.5%
Blk /Urbn 13.7%

BM/Easy 9.4%
AOR [7.6%
News/Talk 3.7%
Span 2.8%
Rel 2.0%
BBnd 1.7%
Gold __] 1.4°/o
Clas | |.2%
Misc
Jazz
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-MIDWEST

A/C |

26.4%

CHR

17.5%

Ctry

AOR

11.6%

BM/Easy

11.5%

Blk/Urbn

News/Talk |

6.3%

4.9%

BBnd

2.5%

Gold

1.6%

Misc

1.4%

Rel
Clas
Jazz
Span

9%
3%
3%

15.1%

A/C |

CHR

BM/Easy

13.9%

AOR

13.9%

Ctry

10.8%

News/Talk

BBnd

Gold

Span

Bik/Urbn

Misc

Clas

Rel | |

Jazz| | .3%

1%

17.6%
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ONNOOUEWN =

. WQUT/Johnson City (CHR) ......
. WIVK-FM/Knoxville (Ctry)........
. WCCO/Minneapolis (A/C) ........
. WGBT/McAllen-Brownsville (Span)
. KlIK/Quad Cities (CHR) ..........
. WVIC-FM/Lansing (CHR).........
. KFAB/Omaha(A/C) .............
. WTIC/Hartford (A/C).............
. WSKZ/Chattanooga (CHR).......
10. KMOX/St. Louis (Talk) ..........
11. WIOG/Saginaw (CHR)...........
12. WNNK/Harrisburg (CHR)........
13. WCOS-FM/Columbia (Ctry) ......
13. WXBQ/Johnson City (Ctry) ......
15. KHFI/Austin (CHR)..............
| 16. KKYK/Little Rock (CHR).........
| 17. WDUV/Sarasota (B/EZ)..........
| 18. WHOT-FM/Youngstown (CHR)
| 18. WIMZ-FM/Knoxville (AOR). ......
20. KXLY-FM/Spokane (B/EZ) .......
20. KZZzU/Spokane (CHR)...........
22. WHBC/Canton (A/C) ............
22. WTQR/Greensboro (Ctry) .......
22. WYLD-FM/New Orleans (B/U) .. ..
25. KOB-FM/Albuquerque (A/C) .....

NATIONAL ALL-FORMAT

. WOR/New York (Talk) .....
. WABC/New York (Talk) ....

AQH

1006060 nonoC 24.2 1. WHTZ/New York (CHR) ....
Ceeeee e 23.3 2. WPLJ/New York (CHR) ....
000000 GoooE 22,5 3. WINS/New York (News). ...
D000 DOOOE 213 4. WCBS/New York (News) . ..
........... 211 5. KIIS-FM/Los Angeles (CHR)
........... 20.5 6. WRKS/New York (B/U).....
........... 20.1 7. WNEW-FM/New York (AOR)

8

9

ABBaAE B00aT 19.7 10. WNBC/New York (A/C) ....
........... 194 11. WGN/Chicago (Talk) ......
HBB808 0000C 18.7 12. WKTU/New York (CHR) ...
........... 18.6 13. WHN/New York (Ctry).....
ADBBaa Booac 18.6 14. WYNY/New York (A/C) ....
ABBaaD B0aaC 18.4 15. WBLS/New York (B/U) ....
000800 0000C 18.0 16. WAPP/New York (CHR) ...
........... 17.9 17. KABC/Los Angeles (Talk) .
.............. 17.5 18. WPAT-FM/New York (B/EZ)
A0BB00 00008 17.5 19. WLTW/New York (A/C) ....
000Baa 000aC 16.9 20. WBBM/Chicago (News) ...
A0B000 Dodac 16.9 21. WRFM/New York (B/EZ) ...
........... 16.8 22. KFWB/Los Angeles (News)
........... 16.8 23. KYW/Philadelphia (News) .
........... 16.8 24. WBBM-FM/Chicago (CHR) .
00000a 0aaaC 16.7 25. WNEW/New York (BBnd) . .

CUME

............... 2,637,900
............... 2,614,400
............... 2,548,200
............... 2,054,700
............... 1,984,900
............... 1,812,100
............... 1,687,000
............... 1,674,000
............... 1,629,600
............... 1,577,700
............... 1,521,900
............... 1,437,800
............... 1,416,400
............... 1,393,800
............... 1,371,300
............... 1,350,700
............... 1,235,100
............... 1,223,500
............... 1,211,400
............... 1,122,300
............... 1,102,800
............... 1,050,100
............... 1,047,400
............... 1,036,400
............... 1,001,700

In markets of all sizes, with both AMs & FMs, DONNA HALPER
gets results. In fact, in over 5 years of consulting 95% of our

clients have shown ratings increases . .

. For example,

*WWM|J/Bangor (A/C) is now #1!

25 to 54 with a 26.9!

We work with all formats and we get RESULTS! Call us for a

critique or positioning study and let us get

RESULTS for you!

Spring Arbitron DONNA HALPER & Associates

1985

Radio Programming Consultants
28 Exeter Street, Suite 611,

Boston, MA 02116, (617) 266-5666
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~ FORMATLEADERS —

ADULT/CONTEMPORARY

AQH CUME
1. WCCO/Minneapolis-St.Paul ............. ... 225 1. WNBC/New YorK........ccvceveennrananes 1,577,700
2. KFAB/OMaha.......ccovvvinenrrvnnennssans 20.1 2. WYNY/New YorK ........ceeviienenenunnn 1,393,800
2.WTIC/Hartford ..........cccivriiceeennnans 201 3.WLTW/New YorK.....coviivirnncnaccnnnns 1,211,400
4. WHBC/Canton .........coivveirecannnes e 16.8 4, WPIX/New York ........ccoeviieernnennnnnns 999,700
5. KOB-FM/Albuquerque .........cccooeeee ons 16.7 5. KOST/LosAngeles ...........c.ccvvviiinnnnn 883,700
6. KSSK/Honolulu ......cceviennineenenansans 16.6 6. WFYR/Chicago .........covviinnnnnennnnnns 791,100
7. WYYY/SYracuse ........ccevennenccersnans 15.6 7. WCCO/Minneapolis-St.Paul ................ 764,700
8. WCRZ/FIlint........cccvevereeecnnnanensnes 15.4 8. KDKA/Pittsburgh .............coeviiiinnans 706,100
8. WIBC/Indianapolis .............ccovvvee e 154 9. WLAK/Chicago .......ccceivinrnrnnoncaannss 701,000
8. WIVY/Jacksonville ............ccoovveen e, 154 10. WCLR/Chicago .......ccivvvinnniinennnnns 646,200
11. KDKA/Pittsburgh .. ...........cciiieeenne, 15.1 11.WBZ/Boston .........ccvviivininnancnnnes 601,200
11. WHAS/Louisville ...............cciiee e 15.1 12. WMGK/Philadelphia ....................... 583,600
13. WSYR/SYracuse..........cceeeuecennnecns 14.4 13. KHTZ/LosAngeles ............ccovvviinnnn. 579,600
14. KOB/Albuquerque ..........c..cceeveeeeann 14.2 14. KMGG/Los Angeles .................cennnn 577,600
15. WVOR/Rochester .........c.c.ovvvvennennn 13.6 15. WNIC-FM/Detroit ..........coviiiiiiinnnnns 572,000
16. WICC/Bridgeport ........ccoovviiiiiiinn e 13.5 16. WHDH/BoOStON ........ccciviienennnnanannns 570,000
17. KULA/Honolulu .........cceivivinenennnn. 12.6 17. KVIL-FM/Dallas-Ft. Worth .................. 550,100
17.WJYO/Orlando .......ccievieenreranenenns 12.6 18. KYUU/San FranCisco .........cvieveeeeennn 542,900
19. WRAL/Raleigh-Durham ................... 125 19. WMET/Chicago .........c.cvvceenennrenan 538,200
20. WLAC-FM/Nashville ...................... 124 20. KIOI/San FranciSCo ........ccevvvenenanens 516,900
21. KZBS/OklahomaCity ..............c0va et 123 21. KLTR/Houston-Galveston ................. 511,700
21. WTMJMilwaukee ...........cceveieneenann 123 22. KFl/lLosAngeles .............cceveveennnnns 459,800
23. WMHE/ToledD ........cccviveeecnnnanesaas 12.2 23. WMAL/Washington......................e 450,300
24. WGY/Albany-Schenectady ................ 11.6 24. WSNI/Philadelphia .............ccccainnten 446,300
25. WRVA/Richmond ...........ccceeeennnnn. 115 25. WROR/BoStON ......coivvvtrnnnnnrenanans 432,100
AO R AQH CUME
1. WIMZ-FM/Knoxville ..........c.cceeeiiinnnen 17.5
2. WFBQ/INdianapolis .........cceeevenenrins 15.5 1. WNEW-FM/New York .........coonvenennn. 1,687,000
3. WAAF/WOTCEStOr «..ooovvnenrennennanse ans 14.0 2. KMET/LosAngeles .........ccoovvnnnnnnnns 896,000
4. KLAQ/EIPASO ...ovovvenrennrnnnennennnies 13.8 3. KLOS/LosAngeles .........covvvrrennnnens 846,900
5. KLBJ-FM/AUSEIN «.ooveeerrnenrnennnnens ons 13.6 4. WMMR/Philadelphia .............cc00veenen 743,200
6. KEZO/OMANA . .. eeneneneearenannsnsns aes 13.2 5.WLUP/ChiCago .......civvvniinnnncnnannnns 739,500
7. KSHE/St.LOUIS . ..evvverenrenirneennnnnns 12.9 6. KROQ/LosAngeles ............c...ccuueenn. 701,700
8. KGB/San Diego (North County).......... ... 12.4 7.WRIFDetroit ..........ccovtieeariineennnns 584,500
Q. WWOCK/FIINE .« eeeeeeeeerenennneanennacns 118 8. WBCN/BOStON . .....coivernrvercnansananes 552,300
10. KATT-FM/Oklahoma City .........covuueins 11.6 9. WLLZ/Detroit.......c.cooveeerenancesraaees 536,800
11. WLVQ/COIUMDUS . ..o et eeviennennnnnnnnns 115 10. WXRT/Chicago .......ccovvvreansennennnnes 513,300
12. KOMP/LaS Vegas . .. ..cuuvruerennreenns oun 114 11. WYSP/Philadelphia.............c.ooonaenen 462,500
13. WCMF/Rochester..........cooeuiieenns onn 1.2 12. WWDC-FM/Washington.................... 459,200
13. WOMF/LOUISVIllE .. ...cvvvrrnrnanannen onn 112 13. KSHE/St.LOUIS ......ccovtiivrannnnannnnes 446,300
13. WZZO/AHENtOWN .. evovnvnrnenenaensn ous 1.2 14. KSSR/Houston-Galveston ................. 438,800
16. KEZE/SPOKANE . ..eevveurernenrerenneeninns 10.9 15. WIOQ/Philadelphia ............cco0veeeenn 425,100
16. WMMR/Philadelphia ..........cccoveueenn. 10.9 16. KLOL/Houston-Galveston ................. 421,600
18. KZAP/Sacramento..........ccoveveuencnns 104 17. KTXQ/DaIIas-Ft. Worth ..........cco0veenen 401 ,800
19. KICT/WIChita....coevvnreernnrennnenenmns 10.3 18. WCKG /Chicago .......cvvunerrvnnninnnnens 354,600
21. WFYV/Jacksonville ............c.ccoeeeenin. 103 19. WDVE/Pittsburgh .............cooeviinene. 348,500
21. KFMG/AIDUQUETQUE. . ... e veeenerennnnninns 10.2 20. WBAB/Nassau-Suffolk .................... 344,700
21. WAQX-FM/SYracuse ..........cceuoeenn en 10.2 21. KFOG/San FranCisSco ...........ceeeennns 334,700
23. WLAV-FM/Grand Rapids ............... ... 10.0 22. KQRS-AM & FM/Minneapolis-St. Paul ....... 334,400
24. WDIZ/OPIANAO « .« e e e eeeevnernanannanns cuans 9.9 23. WIYY/Baltimore ........cccoveeeencsananes 331,600
2. WIOT/TOIRAO . -« e v eeveeveernaenacansene cuns 9.9 24. WSHE/Miami......ccovceenenennerancannss 328,500
24, WTUE/DAYION ...ovvveeeeeerneanenaannn aes 9.9 25. WKLS-FM/Atlanta ............ccooveeennnne 303,000
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FORMAT LEADERS

BLACK/URBAN CONTEMPORARY

AQH CUME
1. WYLD-FM/NewOrleans.................cu..... 16.8 1. WRKS/New YOrK . ....oovivierinnnnnnnnans 1,812,100
2WDZZFlint .......oovvtieiiie e, 15.1 2. WBLS/NeW YOIK . oo vooe e eeeneeanan 1,371,300
3. WPEG/CharIott.e-Gastonia ..................... 134 3. WBMX-FM/Chicago .........ooveuvnenennnns 918,500
4. WHRK/Memphis ............cooivivvennnnn... 12.9 4. WGCI-FM/Chicago «....oovvneernennnnnnnnn. 850,800
> cv:{f(’/';?;‘i;:°"“’°"“"““' SRRt 128 5. WUSL/Philadelphia ........................ 642,100
7. WENN-FM/Birmingham ... oo o 6. WJLB/Detroit. . ERETEREPIPEPPPIPRPPPRPRPY 528,500
7. WGOK/MODIle .......vvvennennnnssssssis ) IO el e W L LT L e0a0005aa065 8006 SE000 503,600
9. WPLZ/RIChMONG .. ...e.veeenieneaenen 114 8 KMJQ/Houston-Galveston ................. 502,800
10. WVEE/AtANta .......ooeneneeneenennnnnn..s, 11.0 9. KDAY/Los Angeles ........................ 487,600
11. WWW2Z/Charleston .................vvvvnnnnn. 10.8 10. WDAS-FM/Philadelphia .................... 486,800
12. WFXC/Raleigh-Durham ....................... 10.2 11. KJLH/Los Angeles ........................ 470,600
13. WPAL/Charleston ...............coveuvunnnn... 9.9 12. WKYS/Washington........................ 437,300
14. WJAX-FM/Jacksonville ........................ 9.7 13. WHUR/Washington........................ 424,500
15. WHYZ/Greenville ............ccvvvivnernennnn. 9.5 14. KUTE/Los Angeles ..........couveiveennnns 424,000
16. KMJQ/Houston-Galveston ..................... 9.3 15. KACE/LosAngeles .........c.coevvveennnnnn 421,100
17. KQXL-FM/Baton Rouge ........................ 91 16, WLIB/NEW YOIK -« enveeenneennnennnnnnnnns 391,800
:;- m’J”sDL";‘;ﬁg::"g:::;:-c -------------------------- :-; 17. WVEE/AANtA. . ..o oneeeneeaneanneannnnnns 378,800
20. WJTT/Chattanooda . e g 18. KKDA-FM/Dallas-Ft. Worth ................. 345,800

L 1 8.4 :
21. WTKL/Baton ROUGe............................ S = L CLLCCELCLEECLEELEERES 329,100
21. WTLC/INdIANAPONIS - .....'eevveeeeeennnn...ss. S Ot ELLELELLEELECEECERCELEE s Ly
23. WXOK/Baton ROUGe ........................... 81  21.KGFJILos Angeles ........................ 303,000
24. WQMG/Greensboro...........ccovevevnennnn... 7.5 22. WIPC/Chicago ...........covviiniiinnnnn 294,300
25. KKDA-FM/Dallas .............covvvvvennennnn.. 7.4 23. WHQT/Miami ......cvvviivinnnnnnncnennnns 280,100
25. KRNB/MemphiS .........ccovvvnnvennnnnnnnnns. 7.4 24, WXYV/Baltimore .........c.coevenvnennennn. 275,000
25. WQQK/Nashville ...........ccvviiiieiinnnnnn, 7.4 25. KMUM/St. LOUIS ....oivviinivnnnnnnennnnnns 242,400
AQH CUME
1. WDUV/Sarasota ..........coovvienvnennnnnns 17.9 1. WPAT-FM/New York...................., 1,223,500
2. KXLY-FM/SpoKane .............oeuvvvnennnn. 16.9 2. WRFM/New York...............cooolall, 1,102,800
3. WEZN/Bridgeport .........co.ovvvnecvnnnennn. 16.4 3. KBIG/Los Angeles ......................... 855,200
4, WHIO-FM/Dayton ..........coovvevmennnnnnns 15.8 4. WLOO/Chicago......civieiirenninennennns 771,800
5. WEZK/Knoxville ..........ccoovviivunnenn.. 14.5 5. KJOl/Los Angeles ......................... 748,700
5. WWBA/ TamMPa .. oiiiiititiiieinnnn canenennns 14.5 6. WPAT/New York.......covvviiininnnnnnnn. 705,500
7.WHBC-FM/Canton ...........c.cocovvinennnn. 14.2 7. WEAZ/Philadelphia ........................ 640,200
8. KXTZ/LasVegas ......ccvovvvneenne ciennnnnn. 13.6 8. WGAY/Washington .................... ... 527,200
9. WFMZ/AIENtOWN ......ocvvvrenensnennnnnn. 13.5 9. WJOI/Detroit .......covvevienninninennennn. 493,300
10. WEAT-FM/WestPaimBeach ....... .......... 13.0 10. WLYF/Miami ....cooiiiiiiiiiiiiiiinnennnn 417,300
11. WBNS-FM/Columbus .........ccovivvvennnnn. 12.6 10. KODA/Houston-Galveston ................. 403,100
11. WLKW-FM/Providence .........ooevveenunn.. 12.6 12.WJIB/Boston ......ccvvviiiiiiiiinnnnnnnn. 395,600
13. WRCH/Hartford ..............ccvvvvvnnnnnn. 12.0  13. KABL-FM/San Francisco................... 381,700
14. WHP-FM/Harrisburg ...............cccevetn 11.9 14. KSFO/San Francisco ..............c.cuu... 358,500
15. WSRS/Worcester.............covveeennnn.. 118 15.WWBA/Tampa ...............coovviennann 357,300
16. KJYK/TUCSON ...\uvitiiiiiiien ceinnnenn, 117 16. WSHH/Pittsburgh ......................... 343,600
17. WEZO/ROCheSter . ..o oot ot et e 11.1 17. WLIF/Baltimore .........cciiiiiieiiennnnns 341,000
18. KKNG/Oklahoma City ....................... 10.7 18. KMEZ-FM/Dallas-Ft. Worth ................. 325,000
19. KOSI/DENVer .....c.coviiiviiineinninnnnnnn. 10.7 19. KOIT-FM/San Francisco ................... 322,100
20. WFOG/NOIMOIK ......coviiiiiininevnnennenns 10.6 20. KOSI/Denver ...........ccooviiiiiiininnnns 313,100
20. WLQR/Toledo . .......ciiiiiiine tinnnnnnnn 10.6 21. KABL/SanFrancisco ...........ccevvvvnnnn. 296,700
22. WGER/SaginaW .........ovveereenenennnennn. 105 22, KEZK/St.LOUIS .....vovvuinvinennennennnn. 284,900
23. KSFI/SaltLake City ...........ccovvvinnnnn.. 10.1 23. WLKW-FM/Providence ..............ccu... 284,000
23. WLIF/Baltimore .............cccviivinvnnnnn. 10.1 24. KNOB/Los Angeles........................ 279,000
25. WJYE/Buffalo ..............ccoovuunn.. eeeaes 9.8 25.KJQY/SanDiego ..........ceevininiiininnnnn 270,300

|

l
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THREE
COMPELLING
REASONS TO
CONSIDER THE
EASY LISTENING
FORMAT...

AND BONNEVILLE.

ONE: Demos are one of the cri-
teria used to judge a radio station’s
performance. Therefore, the right
demo in a competitive market
could be the edge your station
needs.

Bonneville Easy Listening sta-
tions deliver the 35-54 audience.
Our listeners spend money ... more
than any other age group.

TWO: What plays well in one
market may need adjustments in
another. That takes flexibility.

Unlike other delivery systems,
Bonneville offers an Easy Listening
taped format of incredibly high
quality, easy maintenance and total
flexibility. .. no time zone shift or
fixed commercial windows to fill.

THREE: Every syndicator has a
success story, but nobody comes
close to Bonneville.

In markets where there is more
than one Easy Listening station,
Bonneville wins seven out of eleven
times.

Demos. Flexibility. Success. We
are Bonneville, and the more you
know about Easy Listening Music,
the better we sound.

SBONNEVILLE

BROADCASTING SYSTEM

4080 COMMERCIAL AVENUE
NORTHBROOK, ILLINOIS 60062

1-800-631-1600

SOURCE: ARBITRON, Spring 1985, Adults 35-54
Shares, Monday-Sunday, 6AM-12M. MSA. Subject to survey
qualifications. Based on ARB rated markets.



r~
%

BIG BAND

AQH CUME
1. WMAS-FM/Springfield ....................... 85 1. WNEW/NewYork .........coevvviunnnnnnn 1,001,700
2. WNJY/West PaimBeach ..................... 77 2.KMPC/LosAngeles ...............ccvvvrnn. 782,200
3.WECK/Buffalo ............ccovvvvnvve vinnnn. 6.9 3.WJJD/Chicago ...........ccvvvvvvnnernnnnn. 445,700
4. KRLD/Dallas-Ft.Worth....................... 6.8 4.CKLWDetroit .............ccoevvvvnnnnnnn. 391,800
5. WOKY/Milwaukee ........................... 6.7 5. WPEN/Philadelphia ........................ 377,800
6. WYLF/Rochester.....................c...e s, 64 6. WAIT/Chicago..........covvvvinevnnnnnnnn. 282,900
7. WKAP/Allentown ............cccvvvvnvnnnn.. 6.3 7. KMPC/Los Angeles (Anaheim Book) ........ 217,600
8. WAMR/Sarasota ...................c00uall, 6.2 8.WRTH/St.Louis ..............cccvvvnnnnnn. 174,300
9. WDAE/Tampa.......covviiiiinnnnnnnn vennnnn 57 9.WBBG/Cleveland ..................c.uu.... 173,400
10.WFBL/Syracuse ..............ccvvvvnnnnnnn. 56 10. WOKY/Milwaukee ..............c.covuvnnen. 165,900
AQH CUME
1. KMOX/St. Louis(Talk) .............couvvnnn. 19.7 i
2. KIRO/Seattle (N/T) ......................... 102 ). WINS/New York (News)................... 2,548,200
3. KTAR/Phoenix (N/T)..........cceuevnnn..... 10.1 2. WCBS/New York (News).................. 2,054,700
4. WGN/Chicago (Talk)......................... 9.6 3. WOR/New York (Talk) .................... 1,674,000
5. KGO/San Francisco (san Jose BOOK) (N/T) ....8.8 4. WABC/New York (Talk) ................... 1,629,600
6. KMU/Fresno (N/T) .........ouvevenennannnnn.. 8.5 3. WGN/Chicago (Talk) ..................... 1,521,900
7. KGO/San Francisco (N/T) .................... 82 5.KABC/Los Angeles (Talk)................. 1,235,100
8. KARN/Little Rock (N/T) ...................... 8.0 7. WBBM/Chicago (News)................... 1,122,300
9. WOC/Quad Cities (N/T) ...................... 7.9 8 KFWB/Los Angeles (News) ............... 1,050,100
10. KTOK/Oklahoma City (N/T) .............u..ss 7.2 9. KYW/Philadelphia (News)................. 1,047,400
11. WINO/West Palm Beach (T2 5 71 10. KNX/Los Angeles (News) .................. 959,200
12. KCMO/Kansas City (N/T) .................... 6.8 11.KGO/SanFrancisco (NT).................. 879,600
12. WBBW/Youngstown (N/T) ................... 6.8 12. KMOX/St.Louis(Talk) ..................... 755,100
12. WQBK/AIbany (Talk) ........ovvveeeennnnn.s. 6.8 13- KCBS/San Francisco (News) ............... 734,700
15. WRKO/Boston (L1 6.7 14, WCAU/PhiIadelphia () 599,800
16. KYW/Philadelphia (News) ................... 6.5 15. WIND/Chicago (Talk) ...................... 540,700
17. WHJJ/Providence (N/T) ...........uevvvnnn.. 6.4 16. WWJ/Detroit(News)....................... 528,.1 00
18. KABC/Los Angeles (Talk) ................... 6.3 17. WMCA/New York(Talk) .................... 500,800
19. KLBJ/Austin (N/T) ......covvvnrennnnnnn ..., 5.8 18. KRLD/Dallas-Ft. Worth (News) ............. Ll
19. WKIS/Orlando (N/T)........oueuuennnnnns.n., 5.8 19. WRKO/Boston (Talk) ...................... 493,000
21. KABC/Los Angeles (Talk) (Anaheim Book)....5.7 20. KIRO/Seatt!e (News)...........covvviinnnn. 464,200
21. KFBK/Sacramento (N/T)..................... 5.7 21. WEEI/Boston(News) ...................... 456,500
23. KXL/Portland (News) ....................... 5.6 22. KTRH/Houston-Galveston (News) .......... 445,500
23. WWL/New Orleans (N/T) ...........cooen... 5.6 23. WTOP/Washington (News)................. 370,600
25. KSDO/San Diego (N/T) . ....vvnnvnnnnnnnn.. 55 24. WXYT/Detroit(Talk) .............cccvuun... 339,700
25. WCKY/Cincinnati (N/T) ...................... 5.5 25. WWDB/Philadelphia (Talk) ................. 303,800
SPANISH e .
1. KGBT/McAllen-Brownsville .............. .... 21.3 1. WADO/NewYork .............c.vvvvvnnnnn 389,100
2. KIWW/McAllen-Brownsville.............. ..... 8.5 2. KTNQ/LosAngeles ................ccuunnnn 346,600
3. KWAC/Bakersfield .......................... 8.3 3. KLVE/LosAngeles...................cunnn. 339,400
4. WQBA/Miami ............ccoeviiviiinn vnnn 5.7 4. KALl/LosAngeles ......................... 267,900
5. KAMAEIPaSO ..........coivvvivnnnnnnnnnnn. 5.4 5. KWKW/LosAngeles ....................... 262,100
6. KCOR/San Antonio ...............cccuu.n... 5.0 6. WSKQ/New York .........coevvviinnnnnnens 247,100
7. KGST/Fresno .......covvvvvvnvinrnennennenn. 4.9 7. KSKQ/LosAngeles ................c.ounee 236,200
8. KQXX/McAllen-Brownsville .................. 4.6 8. WQBA/Miami.........cccvvviiiinnnnnnnnnn. 210,300
9. KEDA/San Antonio...........coevvvnnnenvnnn. 4.4 9. WOJO/Chicago ..........ccevvnnnnnnannnnnn 191,000
10. KXEW/TUCSON.....coviiiiiiiiiininnnennnn. 4.3 10. WQBA-FM/Miami............ccovvviiennnn 163,600
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Steve Taylor
wWOUT/Johnson City

John Cigna
KDKA Prttsburgh

3
4

Rich Michaels
WVIC-AM & FM/Lansing
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Larry Ahrens
KOB/Albuquerque

Wayne Perkey
WHAS Louisville

Bob Hardy
KMOX/St. Louis

Craig O'Neill
KK YK Littte Rock

Spike O'Dell
KIKK/Quad Cities

Larry Price
KSSK/Honolulu

i Gary ‘Todd
WIBC/indranapoks

Alden Aaroe
WRVA/Richmond

Bob Krahling
WHBC/Canton




DRIVETIME DOMINATORS

Average Quarter-Hour Share
(124, M-F, 6-10am)

1. WTIC/Hartford (A/C) 33.3
Bob Steele
2. WIVK-AM & FM/Knoxville (Ctry) 32.6
Claude Tomlinson
3. WCCO/Minneapolis (A/C) 29.3
Charlie Boone, Roger Erickson
4. KFAB/Omaha-Council Bluffs (A/C) 28.9
Don Cole
5.KGBT/McAllen-Brownsville (Span) 27.9
Jorge Guillen, Hugo de la Cruz
Cate Boone, P 6. WHBC/Canton (A/C) 27.7
WCCO/Minneapolis Bob Krahling
7. KMOX/St. Louis (Talk) 25.5
Bob Hardy, Bill Wilkerson, Arnie Warren
8. KSSK/Honolulu (A/C) 24.0
Michael W. Perry & Larry Price
9. WDEF-AM & FM/Chattanooga (A/C) 23.7
Luther Massingill
10. KDKA/Pittsburgh (A/C) 23.5
John Cigna
] 11. KOB/Albuquerque (A/C) 23.2
y Larry Ahrens
12. WICC/Bridgeport (A/C) 23.0
Ed Baer
13.WCOS-AM & FM/Columbis, SC (Ctry) 22.4
Steve Walker
14.WVIC-AM & FM/Lansing (CHR) 22.2
Rich Michaels
15.WHOT-AM & FM/Youngstown (CHR) 21.6
A.C. McCullough
: , 16. KIIK/Quad Cities (CHR) 21.3
eSsi onokss Spike O'Dell
17.WESC-AM & FM/Greenville (Ctry) 21.2
Bob Hooper
18. WIBC/Indianapolis (A/C) 21.1
Gary Todd

’ 19. KKYK/Little Rock (CHR) 21.0
' f % Craig O'Neill

| : 19. WQUT/Johnson City (CHR) 21.0
Steve Taylor
e S 21. WSYR/Syracuse (A/C) 20.4

| Amie Warren
KMOX/St. Louis

Bill Witk [ .
KMOX/St, Louis l - Don Dauer, Rick Gary

- 21. WRVA/Richmond (A/C) 20.4
Alden Aaroe

y 23. WXBQ/Johnson City (Ctry) 20.0
{ ﬁ & Dave Carter

Bob Steele 24. WRVQ/Richmond (CHR) 19.1

WTIC/Hartford

Corey Deitz, Garrett Chester

25.WHAS/Louisville (A/C) 18.9
Wayne Perkey
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Gary Calvert
WHIO-FM/Dayton

Jay Christian
WQUT/Johnson City

Dennis Stacey, Leske Fram

WABB-FM/Mobile

Mark McCain
KK YK/Little Rock
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John Hart
WUSY/Chattanooga

|

Steve Cannon
WCCO/Minneapolis

Bob Geims
KIIK/Quad Cities

Scott Shannon
WIOG/Saginaw

| Eric Funk
KZZU-FM/Spokane




~ DRIVETIME DOMINATORS

Famous Amos |
KHFI/Austin

Scott Paulsen
| WIMZ/Knoxville

Danny Stewart
WVIC-AM & FM/Lansing

Doug Enlow
WCOS-FM/Columbia, S.C

T.J. Lambert

KOB-FM/Albuquerque

Average Quarter-Hour Share
(124, M-F, 3-7pm)

10. KHFI/Austin (CHR) 19.3

11. WHOT-FM/Youngstown (CHR) 18.8
11.WDUV/Sarasota (B/EZ) 18.8
13.WCRZ/Flint (A/C) 18.4

14. KGBT/McAllen-Brownsville (Span) 18.3
15. WCCO/Minneapolis (A/C) 18.2

15. WKCQ/Saginaw (Ctry) 18.2

17. KOB-FM/Albuquerque (A/C) 17.8
17. WHIO-FM/Dayton (B/EZ) 17.8

19. KKYK/Little Rock (CHR) 17.6

19. KZZU-FM/Spokane (CHR) 17.6
21.KXLY-FM/Spokane (B/EZ) 17.5

22. WCOS-FM/Columbia, SC (Ctry) 17.5
23.WUSY/Chattanooga (Ctry) 17.3

24. WABB-FM/Mobile (CHR) 17.1

25. WTQR/Greensboro (Ctry) 16.9

1.WIVK-AM & FM/Knoxville (Ctry) 24.2
Ed Brantley

2.WQUT/Johnson City (CHR) 23.8
Jay Christian

3. WSKZ/Chattanooga (CHR) 22.1
Mike Allison

4.KIIK/Quad Cities (CHR) 21.2
Bob Gelms

5.WIOG/Saginaw (CHR) 21.2
Scott Shannon

6.WVIC-AM & FM/Lansing (CHR) 21.2
Danny Stewart

7.WIMZ-AM & FM/Knoxville (AOR) 20.6
Scott Paulsen

8. WNNK/Harrisburg (CHR) 20.6
Bruce Bond

9. WXBQ/Johnson City (Ctry) 19.6
Jeff Jeffries
Famous Amos
Bob Popa
Automated — Peters Production
Shelley Bond
Hugo de la Cruz, Ramon Taylor
Steve Cannon
Kelly Judson
T.J. Lambert
Cary Calvert
Mark McCain
Eric Funk
Rusty Nelson
Doug Enlow
John Hart

Leslie Fram & Dennis Stacey

Danny Hall
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PM Drive/Top 25

“t5i0
| Pat St. John | )
Carol Miller
WPLJ New York | ;’ r WNEW-FM/New York
| h'
|
|

Dan Ingram |
WKTU New York

B W o
Ron O'Brien
KiiS-AM/FMrLos Angeles

Harry Neison
WAPP/New York

Tom Frankin and Ben Farnsworth
WCES/New York

Evan Luck
WGCI-FM/Chicago

Art Rust, Jr.
WABC/New York

Stan 2. Burns
Bernard Meftzer WINS/New York
WOR/New York —

\ 3 |
- J“
#
~ !
« 4
m,‘%ﬁ‘

Shadow Stevens
WHTZ New York

F———

Steve Roy
WLTW/New York

Scott Muni
WNEW-FM/New York
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~ DRIVETIME DOMINATORS

| ——— e EE—

Cume Persons
(124, MF, 3-7pm)

1.WPLJ/New York (CHR) 1,492,000 n
Pat St. John
2.WHTZ/New York (CHR) 1,477,000
Shadow Stevens
3.KIIS-FM/Los Angeles (CHR) 1,084,500
Ron O'Brien
Bud Furilo, LlsaBowanandTommyHawkms 4'WRKs/New York (B/U) 1’064’100
KABC/Los Angeles Carol Ford
5.WNEW-FM/New York (AOR) 943,500
Scott Muni, Carol Miller
6. WPAT-AM & FM/New York (B/EZ) 917,400
Ken Lance
7.WNBC/New York (A/C) 877,400
Howard Stern
8.WINS/New York (News) 851,700
Stan Z. Burns, Dave Henderson
9. WGN/Chicago (Talk) 776,300
Bob Collins
11.WCBS/New York (News) 755,400
: Ben Farnsworth, Tom Franklin
ﬁxsl;lznderson 11. WOR/New York (Talk) 740,800
HowaaStan LTS Bernard Meltzer
i ) 12. WCBS-FM/New York (Gold) 687,800
e i i | Dick Heatherton
13. WHN/New York (Ctry) 673,300
Dan Taylor
14. WLTW/New York (A/C) 639,000
Steve Roy
15. WBLS/New York (B/V) 626,400
Mary Thomas
16. WKTU/New York (CHR) 617,600
Dan Ingram
17. WAPP/New York (CHR) 614,200
Harry Nelson
18. WYNY/New York (A/C) 606,900
Steve O'Brien
19. WBBM-FM/Chicago (CHR) 586,000
Joe Bohannon
20. WABC/New York (Talk) 580,400
Art Rust, Jr.
21. WRFM/New York (B/EZ) 571,300
Wes Richards
22.KABC/Los Angeles (Talk) 565,900
Bud Furillo, Tommy Hawkins, Lisa Bowman
23. WBMX-FM/Chicago (B/U) 510,600
3 Marco Spoon
Joe Bohannon 24. KKHR/Los Angeles (CHR) 488,000
i WBBM-FM/Chlcago Jack Armstrong
Jack Armstrong 25. WGCI-FM/Chicago (B/U) 483,500

KKHRALos Angeles Evan Luck
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— MARKET OVERVIEWS

TOP 50 MARKETS
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A perennial blossomed again, the CHR leader extended
its margin, and the previous kingpin slipped to the runner-up
slot in the Albany book, which featured an especially poor
sample among men 18-24,

WGY had been the perennial titleholder in the Albany
metro — until AOR outlet WPYX dethroned the full-service
A/C last fall. But now the tables have turned. With well-
balanced gains in both genders, WGY again crossed the
double-digit threshold while WPYX was down more than two
shares in second place. WGY's rebound may be partially due
to the concurrent drop suffered by A/C competitor WROW,
which saw its shares cut in half.

CHR pacesetter WGFM also rebounded from a soft fall
showing, with much of its advance coming from increasing
dominance among teens (now more than a 40 share in that
demo). Other notable increases were posted by
WROW-FM's Easy Listening sound, and by the AOR aura of
WAQBK-FM — which seems to belie the fact that Arbitron got

back only half as many diaries as desired from the male
18-24 demo.

70/1985 R&R RATINGS REPORT Vol. 2

MFOR D
ST4 SUFFOLK

#19/ANAHEIM-SANTA ANA
COMPLETE RATINGS DATA PG. 95

ITURA

EAST

LOS ANGELES

p
A Y

-d
EST «

VENTURA ¢ €
® OXNARD WEST © WEST mneR ;
k V4 OQuTen ,I 2
} ANGELES ® \ @ SANBERN
IVERSIDE @
* ANAHEM o MR o
——\ IVERSIDE '\"“‘"
— SANTA ANA
TRANGE ) v o Sy .
""“'/ WEST OuTER ‘\‘ q-
B SAN DIEGQ  MNon

4

-

®SAN DIEGO |

L.

The Orange County ratings scene usually mirrors the story
for all of the L.A. area, but this time there are some subtle dif-
ferences. Dominant stations such as KIIS-FM achieved virtual-
ly identical numbers as those in the L.A. books, but those
further down show some interesting nuances.

For instance, Easy Listening stations KBIG and KJOI both
reaped stronger numbers in Orange than they did in the entire
L.A. metro. CHR outlet KKHR had a better showing in suburbia,
and AOR KLOS looked especially strong in the spring num-
bers. California Angels flagship KMPC also had a strong
book, in this one-country breakout due to the success of the
hometown Halos.



#15/ATLANTA
COMPLETE RATINGS DATA PG. 96

Another case of CHR wars, a resurgent Urban station, a
Country climber, and an amazing A/C share-exchange high-
light the Atlanta spring results.

The latest round of the CHR slugfest between WZGC and
WQXI-FM found 'ZGC on top in the 124 numbers witha 12+
share. '2ZGC's success was built on a huge foundation of
teens, while WQXI-FM has a greater adult composition.
WVEE also enjoyed the double-digit atmosphere, building its
Urban audience by attracting a notable increase in female
listeners.

Country is also alive and well in Atlanta. WKHX shook off
the recent debut of WYAY and recouped significantly, while
WYAY also enlarged its audience. Meanwhile, in a heated A/C
battle, competitors WRMM and WSB-FM flip-flopped overall
shares, with WSB-FM adding two shares and WRMM drop-

¥ ping almost three.

#16/BALTIMORE
COMPLETE RATINGS DATA PG. 98
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For the fourth straight book, Easy Listening WLIF is
number one in the market, a position built on hefty female
numbers.

WBAL stayed in second place with an improved overall
score, but the big news in this market is the showing of CHR
WBSB. A second straight major rise saw WBSB hold onto
third place more powerfully than ever. Noteworthy ratings
movement was also achieved by WFBR, which scored its
usual strong spring showing, boosted by Orioles broadcasts.

ROCK CHRONICLES

| WESTHWOOD ONE For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213) 204-5000.
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#46/BIRMINGHAM
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WZZK-FM became even more dominant this sweep,
WAPI-FM was up almost four shares to second (grabbing the
CHR crown in the process), WENN held its strength,
and WMJJ surged to double digits in the spring Birmingham
book.

WZZK-FM again laid a successful claim to the top spot.
With the segue of the former WSGN to WZZK-AM (now par-
tially simulcast), this Country force looks especially strong.
However, a vigorous contender for the top spot emerged in
the presence of WAPI-FM. The CHR station was up almost
50%, taking the CHR laurels and becoming a strong number
two overall.

Other double digit scorers include ethnic leader and
consistently powerful WENN, as well as surging A/C fixture
WMJJ. WENN saw improved male numbers, while WMJJ
rode to its third straight up book on broad demographic
shoulders.

~ MARKET OVERVIEWS

#7/BOSTON
COMPLETE RATINGS DATA PG. 100

. 1 ;';.A‘.
y Ay
<7 BEDFORD
‘ 3

S5

WBCN kept rocking along, the Bosox helped WHDH
gain on WBZ, and WXKS-FM and WRKO flexed their
muscles in the spring book for Beantown.

Adult AOR WBCN consistently delivers powerful demos
across a wide range, and has remained remarkably stable
over the last five surveys. The station gave a solid performance
this book, again sitting on top in Boston. Runner-up WBZ
slipped but managed to win the A/C derby over WHDH, which
was bolstered by the Red Sox mania.

At different ends of the demographic spectrum, CHR
WXKS-FM and Talk station WRKO (which carries the Celtics
games) saw notable increases. WXKS-FM gained among
teens and adult males, while the WRKO growth led to an al-
most evenly balanced male/female audience makeup.

THE COUNTDOWN

WESTWOOD ONE for the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213) 204-5000.

with Walt Love
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MARKET OVERVIEWS

#34/BUFFALO-NIAGARA FALLS
COMPLETE RATINGS DATA PG. 102

oL AKE ONTARI

l
| e TER © WAYNE
{
g MONROE
= ONTARIO
o f
s = : uvmcsrg:EUBE:Ans
e >
SCHUY:!
- e C T cHi
. .
ERIE  [wagren TI0GA ;
FORD
/]

FOREST ELK T
R | VENANGO CAMERON
" CLINTON o W

A perennial leader returned to the top spot, an FM A/C
garnered its best book ever, and a new strong CHR enter-
ed an already-crowded CHR field in the spring Buffalo book.

There's bound to be joy at WJYE, as the B/EZ station im-
proved enough to climb back to its usual top rung. WBEN,
which dethroned WJYE last fall, slipped to the runner-up slot.
However, WBUF grew in strength, achieving its best overall
share ever (female gains were the foundation of the surge).

In a market seemingly overpopulated with CHR stations,
there is now a new factor to be reckoned with. WKSE, formerly
known as AOR WRXT, came on like a cyclone and plunged in-
to the CHR fray, propelled by the typical base of teens and
adult females. :
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#40/CHARLOTTE-GASTONIA-

ROCK HILL
COMPLETE RATINGS DATA PG. 103
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HIGH POINT

It seems as if WSOC-FM has been number one in the
Charlotte metro since God created country music. That is no
longer the case, however, as increased competition — coupl-
ed with the best book ever for Urban WPEG — finds WSOC-
FM number two.

WPEG was up almost 30%, even though Arbitron’s sam-
ple sample was short of its target. WPEG remained the most
popular teen choice and also garnered healthy female gains.
Meanwhile, WSOC-FM attracted competition from WLVK
(formerly A/C entity WLVV). Among other significant market
developments was the slippage of WBT, with the full-service
A/C losing its double-digit share status. Also, the CHR race
ended in a tie, with WBCY sliding from its lofty fall levels while
maintaining a largely adult profile and WROQ-FM rising on
its teen strength.
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~ MARKET OVERVIEWS

#3/CHICAGO
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The WGN-Cubs marriage paid off again, the B/U race
tightened, WKQX climbed, and the adult AORs prospered in
the spring Arbitron survey.

WGN and the Cubs are so intertwined that the station
can't help but benefit. WGN was again perched in its usual

number one niche, with Beautiful Music WLOO a healthy num-

ber two 12+. The battle for third place was interesting, how-
ever, with WGCI-FM slipping into a virtual tie with a growing
WBMX in the B/U contest.

On the contemporary front, WKQX's gain among female
listeners was largely responsible for its surge. On the male
side, WXRT and WLUP both benefitted, as their AOR num-
bers improved among the key sales demos (WXRT also saw
increased female numbers).

#29/CINCINNATI
COMPLETE RATINGS DATA PG. 105

WKRQ and WKRC flip-flopped, WLW surged with the re-
juvenated Reds machine, and WWEZ rebounded to its best
book in recent years, according to the latest Cincinnati Ar-
bitron oracle.
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WKRQ is the new number one station, as the CHR pow-
erhouse took over from its A/C AM sister WKRC (which is
now a close third overall). A dominant (and growing) share of
teens helped WKRQ achieve double digits.

You might say that it's a Rose-y picture at WLW
with Pete managing the Reds into exciting action again. That
helped WLW achieve its best numbers in recent years, again
crossing that double-digit threshold. WWEZ also showed sig-
nificant improvement, jumping more than 50% over its figures
from the two previous surveys and coming in a close second to
WKRC in listening by adult women.

#22/CLEVELAND
COMPLETE RATINGS DATA PG. 106

The Buzzard is displaying slightly different format feath-
ers but is still flying high. WMMS, legendary and perennial
AOR market leader, segued to more of a Contemporary Hit
Radio sound and saw its teen audience actually grow. It
maintained its adult numbers to help keep it atop the 12+
standings by a wide margin.

WDOK put some distance between itself and consistent
competitor WQAL, with WDOK strengthening its hold on sec-
ond place. Meanwhile, in the A/C race, new pacesetter WLTF
jumped past rival WMNI, due largely to growth among target
females, where the station now has a two-share lead over
WMJI.



#32/COLUMBUS, OH
COMPLETE RATINGS DATA PG. 107
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The easy sound of WBNS-FM was such a hit among fe-
males in the Columbus metro that the station jumped three
shares into the top spot with its best 12+ share in recent
years.

Coming in second is a new experience for AOR outlet
WLVQ, but the station still managed to grab double digits. A
newcomer to that top neighborhood, however, was CHR
leader WXGT, which slipped last fall but returned with more
than an 11 share. Increases among both teens and young
adults accounted for this growth. A/C WSNY can now aiso
boast of winning double-digit laurels, since more than a 50%
jump in female shares boosted the station three shares overall.

—— MARKET OVERVIEWS
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KVIL-FM kept rolling along, WBAP rose to tie KKDA-FM
for second place, the CHR race closed up, and both AORs
grew respectively in the spring numbers for the Metroplex.

A/C giant KVIL-FM remained on top of this vibrant mar-
ket, but gains among male listeners turned the tide for Coun-

try WBAP.

Meanwhile, KEGL saw its CHR lead trimmed, while KAFM
rebounded after several soft books. KEGL has more teens, but
it will be interesting to see if KAFM can continue to grow and
take back the CHR crown. On the AOR front, both KTXQ and
KZEW enjoyed increased shares, with KTXQ still in the lead.

SPECIAL EDITION

WESTWOOD ONE For the bestin nationally-sponsored radio programs, concerls, simulcasts and big event specials, call (213) 204
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WHIO-FM remained the 12+ leader in the Dayton metro,
but CHR WGTZ bolted into the runner-up slot ahead of WHIO-
AM’s full-service A/C format.

The soft sounds of WHIO-FM have translated into hard
numbers and the top spot for several years, a situation which
is not likely to change. However, sister station WHIO is usual-
ly the runner-up, especially in the spring with the Cincinnati
Reds games. Obviously WGTZ didn't read the script, be-
cause by almost doubling its teen and adult shares the sta-
tion zoomed, doubling its 12+ score as well.

Other stations of note this sweep were Country WONE,
which rebounded from the fall, and WTUE, which suffered its
second consecutive overall slip. Keep in mind too that
WWSN is the former WDAO-FM, while WDAO (AM) is the
former WAVI, Format changes were part of the makeovers in
both cases, with WWSN now an A/C while WDAO is B/U.
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KOSI stayed above a 10 share, KBPI climbed into sec-
ond place, KBCO-FM had a great male book, A/Cs KMJI and
KHOW prospered, and KRXY-FM was the new CHR leader in
the latest Mile High Arbitron.

Easy Listening KOSI settled in as the only double-digit
station in the Denver area, with increases in the station’s adult
female numbers leading to overall growth. KOSI also had a
good male audience, and tied for second with AOR KBCO-FM
among men 18+ (close behind AOR KBPI). On the A/C front,
both KMJI and KHOW attracted more loyal listeners, but with
different gender skews. KHOW made big male gains, while
KMJI lured more females to its quarter-hour audiences. Mean-
while, KRXY-FM (Y108) took over the CHR lead in its third
book. KPKE still has more teens, but KRXY-FM is the adult
CHR leader.

FUTURE HITS

WESTHWOOD ONE For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213) 204-5000.

with Joel Denver
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WJR scored big with Tigerball, WJLB emerged as the
new runner-up station, and both CHR leaders grew, with
WCZY-FM taking the overall CHR title away from WHYT in the
Detroit book.

WJR usually enjoys healthy spring numbers, and follow-
ing the World Series victory last year the Tiger station had a
strong performance this season. Urban WJLB garnered its
best overall share ever, becoming the metro's number two
property with an increase of almost 50% in the station’s adult
female shares. At the same time the CHR race was getting a
new leader, as WCZY-FM posted solid results. Both WCZY-
FM and WHYT increased their shares; the winning difference
was among the men. WCZY-FM saw its male numbers grow,
while WHYT saw some slippage.
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With the onslaught of new Country competitors, some
thought market giant WTQR might be brought to its knees.
Not so. The Triad’'s number one station added three shares to
its already strong total, while the challengers made little pro-
gress.

The other major story was the jump of CHR WKZL into
the double-digit atmosphere. The station added more than
four shares to land in its best position ever. Also pleased with
these results was A/C powerhouse WMAG, which climbed in-
to third. The big loser this book was the local B/U fixture,
WQMG, which saw three shares disappear.

LIVE FROM GILLEY'S

WESTWOOD ONE for the best in natlonally-sponsored radio programs, concerts, simulcasts and big event specials, call (213) 204-5000. ‘
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Talk about too much of a good thing: both WTIC and
WTIC-FM were up this sweep, the first time that's happened
in quite a while. This now gives the sister stations about 36%
of the market between them, which should suffice for awhile.

Back in the rest of the Hartford metro pack, the big news
is the entry of WRCH into the previously WTIC-only realm of
double-digit shares. WRCH usually has strong female
numbers, but the difference this survey was a big injection of
male quarter hours. With this surge, the top three Hartford
stations now command aimost half the listening in the market
during any given quarter-hour.
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Urban KMJQ continued as the market pacesetter, the
CHR and Country races tightened, and KLTR extended its
winning A/C margin in the Houston book.

Both KMJQ and CHR king KKBQ-FM had relatively stable
books. KMJQ has no direct competition, however, while
KKBQ-FM must contend with a resurgent KRBE-FM, which

78/1985 R&R RATINGS REPORT Vol 2

enjoyed growth from men, women, and teens. Meanwhile,
Country killer KIKK-FM was softer this sweep, while KILT-FM
rose slightly. Both AORs showed some slippage, with KSRR
emerging as the stronger. The A/C title was retained by
KLTR, expanding its margin over the sliding KFMK.

#36/INDIANAPOLIS
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There's been an upset in the Indianapolis ratings race.
WIBC, formerly thought to be cast in stone as the overall Arbi-
tron leader, has falien, as AOR WFBQ just edged past the
perennial leader.

All WFBQ needed to grab the coveted top spot was a
25% increase in adult male numbers plus a hefty rise in teen
loyalty, but WIBC is still super-strong. Key movements
among the rest of the metro saw WZPL suffer through its sec-
ond straight down book, slipping from double digits. At the
same time, WXTZ regrouped from soft fall '84 numbers and
saw its B/EZ sound take third place.
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A Country stalwart remained tough, a new leader emerg-
ed in a super-tight A/C race, and an AOR rebounded in the
KC spring results.

WDAF climbed three shares over a soft spring book last
year, maintaining its double-digit and market leader position.
The Country king shows no signs of giving up its throne.
especially with former competitor KCMO-FM taking on dif-
ferent calls and format after the spring sweep.

In the A/C battle, KUDL came out on top over KLSI, but
both stations improved their overall shares. The stations were
tied among women 18+, but KUDL had the edge among
male listeners. A strong male cume also propelled AOR
KYYS to a healthier showing, bringing it close to the 12+
share of softer CHR fixture, KBEQ.

#2/LOS ANGELES
COMPLETE RATINGS DATA PG. 120

KIIS-FM kept right on rollin’ along in the stratosphere,
KABC won a healthy boost from the Dodgers, the Easy Lis-
tening stations slipped, and the AOR race tightened. Those
results, plus an oversample of Hispanics, highlighted the L.A.
story.

Often in L.A., Arbitron has trouble sampling the ethnic
populace. This sweep, however, the blacks were well-
surveyed and the Hispanics were overly well-surveyed. As a
result, stations appealing to ethnic audiences probably
garnered estimates based on a relatively solid foundation.

KIIS-FM continued to dominate the market. its CHR com-
petitor, KKHR, continued to post steadily improving numbers,
though not in KIIS-FM's league yet. Number two 12+ was
KABC. The Talk station earned its usual strong spring
numbers with an assist from the Dodgers.

Two demographically disparate formats experienced
tightened races. Both Easy Listening stations, KBIG and
KJOI\, slipped, with KJOI losing its edge in this format. Mean-
while, on the AOR front, the pack came closer together as
KROQ continued to grow while KLOS and KMET were softer.
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The last three Arbitron sweeps in Louisville have found
either Country WAMZ or its sister full-service A/C WHAS at
the top of the 12+ ladder, and this spring is no different.
WAMZ soared to its best book ever and WHAS recorded the
best spring sweep in its history.

WAMZ took top honors with improved results among
both genders. WHAS also did amazingly well, especially
since the 50,000-watt clear lost its tower and was either off
the air or operating at reduced power for 17 days at the start
of the survey. ‘

The other double-digit performance was recorded by
local CHR WLRS, which owes much of its growth to a 50+
share among teens.
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The powerful tandem of Urban WHRK and CHR WMC-FM
continued to reign in the spring Memphis book, which had a
good survey among blacks but a poor sample of males.
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WHRK was even stronger this sweep, recording just under
a 13 share, largely due to gains among teens and female
listeners. Meanwhile, WMC-FM wasn't sitting on its past
laurels, as the station picked up a lot of the male listeners
who mysteriously disappeared in the fall '84 sweep. WMC
also posted notable gains, rebounding after a soft fall survey
to duplicate its spring '84 share and recapture the Country
crown. WEZI (former WLVS-FM) gained even more ground
among its Easy Listening loyalists.
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WLYF held on as the top station, WHYI (Y100) shrug-
ged off new competitors, and WSHE has a great book in the
spring South Florida standings. Arbitron did a so-so job
surveying this tricky market, with Hispanics returning more
diaries than expected while blacks were under-represented.

Life can be easy when you are the number one station in
the 11th market, which is where WLYF stands. The Easy Lis-

tening outlet saw its share slip, but not enough to lose its
throne. One strong contender, however, is longtime CHR

leader WHY!I, which rebounded in the face of several new
competitors and is now a strong number two overall (with the
market’s largest cume).

The real surge this book was posted by the lone AOR,
WSHE. Its male 18+ results were double its score in the
spring '84 results, and WSHE delivered excellent adult
numbers with very few teens.
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No surprise in Milwaukee, with WTMJ again number
one. Even with lackluster performances by the Brewers, this
full-service A/C was at the head of the metro class — the only

station to achieve a double-digit overall share.

The standings didn’t change very much for the rest of the
pack, éither. WEZW held onto second and AOR WQFM was
third, even though both experienced some slippage. The
gainer among the bunch was WKTI, the leading CHR, which
moved into fourth on the strength of its best 12+ ever, re-
bounding from a soft fall '84 performance.
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Twin Cities powerhouse WCCO was even stronger in the
spring '85 book, posting its strongest 12+ share in years —
due largely to an improvement among female listeners.

Back in the real world of competition, several of the more
normal stations continued to prosper. KSTP-FM held steady,
just below the double-digit threshold. WLOL led the CHR
charge, recouping from a slip in the fall, while KDWB-FM
posted its best book in memory.

—

EARTH NEWS
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An outstanding performance by A/C WLAC-FM was the
key story this book. The station jumped four shares, led by a
50% increase in female shares, although male numbers
were up notably also.

While WLAC-FM was bolting to the top spot, former
pacesetter WSM-FM was slipping to second. Another
double-digit entry last sweep, WZEZ, saw its Easy Listening
sound soften a bit. It fell two shares this survey, while AOR
WKDF slipped to match its share from the spring '84 book.

There were some other “up” stories. WSIX-FM posted its
healthiest overall share in several years to tighten the Country
race. At the same time, WVOL added two shares to recoup
partially after a hard hit in fall '84.

#12/NASSAU-SUFFOLK
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Another winning score for WHTZ, a strong showing by
local stations WBLI and WBAB, a rebound by WRFM, and
continued growth on the part of WNBC and WLTW highlight-
ed the Long Island situation.

WHTZ (Z2100) slipped from its fall peak yet still managed
to maintain quite a lead. Localis finished 2-3, with CHR WBLI
up two to take the runner-up spot. AOR WBAB was third over-
all, achieving its best 12+ score ever.

WNBC and WTLW, two A/C combatants, registered
steady improvement. Also, WRFM rebounded with a
vengeance, doubling its soft fall showing.

THE LARGEST 12+SHARE FOR AN AOR
INNASSAU/SUFFOLK HISTORY.

123WBAB. ...............
LONG ISLAND’S ROCK n’ ROLL!
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In a good Arbitron sampling effort, WYLD-FM managed
to maintain its dominant shares, while CHR king WEZB again
posted double-digit runner-up scores.

WYLD-FM's B/U format achieved a remarkably stable
overall share, just a whisker different from the fall tally.
Meanwhile, WEZB added to its ratings loot by climbing over
a 12, its best book in the last several.

Among the rest of the pack, WQUE-FM had much to be
pleased about. While it didn't post as great an advance as its
CHR competitor, WQUE-FM did grow nicely, copping third
place overall. Obviously, CHR is alive and well in New
Orleans.

#1/NEW YORK

COMPLETE RATINGS DATA PG. 132

WHTZ again reigned, snatching the lead away from Ur-
ban WRKS. WPLJ rose, while the remaining AOR, WNEW-
FM, continued to improve steadily.

With Z100 retaking the overall lead and WPLJ
growing, it's apparent the CHR wars in Gotham have left
some winners and losers. The post-book switch of WKTU to
WXRK, an AOR, identified one casuaity. CHR now seems to
be a two-horse race between WHTZ and WPLJ.

WNEW-FM's sustained rise continued. it will be in-
teresting to see how the new competition affects the loyalties
of its audience. Also worth watching is the Country cache
over at WHN. The station garnered its best showing in years.
How much is due to the Mets games will have to be examined
in future survey results.

—
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BUDWEISER CONCERT HOUR

WESTWOOD ONE For the best in nationally-sponsored radio programs, concerls, simulcasts and big event specials, call (213) 204-5000. |
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#35/NORFOLK-PORTSMOUTH-

NEWPORT NEWS-HAMPTON
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Other than its usual shortfall in sampling men 18-24
here, owning to its inability to survey people in group quarters
(such as Navy barracks), Arbitron apparently conducted a
fairly clean sweep here. The results show almost a carbon
copy of the two previous books. WFOG had nearly the iden-
tical 12+ share it earned in those two prior sweeps, remaining
the market's only double-digit entity.

WNOR-FM came in second with a stronger book, while
WLTY climbed again to take third. WNOR-FM's AOR sound
rebounded from a dip in the fall, giving the station the domi-
nant male shares in the metro. WLTY's A/C approach con-
tinued to show growth, thanks largely to a more loyal batch of
male listeners.

Other stories included the tightened CHR race. WNVZ
still led in this contest but WNSY jumped two shares this
survey to move within shouting distance of WNVZ. Also,
WMYK'’s male numbers doubled, propelling it to a much
healthier score.

#42/OKLAHOMA CITY
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One of the better A/C stories this spring was KZBS's. The
station increased its numbers in both genders, jumping al-
most four shares to the top spot. That surge overshadowed
another fine score earned by AOR KATT-FM.

KATT-FM added almost two shares 12+ to take the
runner-up slot. Its teen shares slipped, but adult males
boosted the station's fortunes. Meanwhile, other double-digit
performances were being recorded by KKNG and
KXXY. KKNG had been the leader last sweep but its B/EZ
loyalists faltered this book. Country KXXY, on the other hand,
lured more quarter-hour fans than before and climbed to its
best overall share to date.
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There was a new leader in Philly, the Easy Listening
station rebounded, and both Urbans improved (perhaps in-
fluenced by Arbitron’s oversampling of blacks this sweep).

AOR WMMR was the new pacesetter in Philadelphia. Up
strongly for the second straight book, WMMR emerged as the
dominant male listening choice this sweep. Right behind was
WEAZ, which has led in the past but was recovering from a
soft winter story.

in third overall, and still atop the Urban race, was WUSL.
A boost from teens gave it the edge needed to stay ahead of
likewise-improved WDAS-FM in the Black/Urban contest.

#24/PHOENIX
COMPLETE RATINGS DATA PG. 136

Perennial market leader KTAR virtually cloned last
spring's results. In the process, however, the N/T station al-
most lost its crown. KNIX-FM's Country shares, which had
been on the rise since last spring, came within a hair’s
breadth of KTAR, which slipped from double digits. Con-
sistently improving female numbers contributed to KNIX-FM’s
showing.

In the rest of the market, KUPD remained stable and
strong, its AOR sounds good enough for third overall. KZZP-
FM's CHR appeal moved it into fourth 12+ and its best total-
persons share in recent sweeps.

DR. DEMENTO

WESTWOOD ONE For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213) 204-5000.
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A good-caliber survey showed continued dominance by
KDKA and a close-to-double-digits finish for WBZZ.

Arbitron’s good job of sampling the market this survey
was good news to a station like KDKA. The giant A/C’s share
slipped just a bit from the spring '84 estimate, but it was still
the only double-digit outlet in the metro.

That may change soon if WBZZ has its way. The CHR
kingpin earned its highest 12+ share ever. Also improved
this book was top AOR WDVE, which rose to fourth behind a
slipping WSHH.

#30/PORTLAND
COMPLETE RATINGS DATA PG. 140
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~ MARKET OVERVIEWS

A female-oriented usable sample and squabbllng over
direct-mail contests were factors in the spring results here.
KGW and KEX were arguing over who had rights to certain
direct-mail promotions. However that worked out, it appears
KGW did something right. The station added almost four
shares, grabbed double digits for the first time in years, and
ended up the market leader.

The other major item of note was the CHR donnybrook.
KKRZ and KMJK remained locked in a vigorous struggle,
and as luck would have it, both improved this sweep. The sta-
tions were virtually tied among teens, while KMJK had an
edge among female adults. KKRZ got the nod among adult
males.
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WLKW-FM stayed in its usual first place stance, WPRO-
FM returned to double digits for its best score ever, and
WHJJ continued to hover just below the 10-share level.

While WLKW-FM's Beautiful Music sound continued to
pace the 12+ derby, it was WPRO-FM that showed the
strongest improvement. The CHR fixture not only scored
gains among teens, but also adults — especially females.
AOR WHJY emerged as the top preference among adult men
in the market. The station’s teen profile slipped this book, giv-
ing it @ more adult skew.

Other success stories included the improvement of
WPRO (AM) (male numbers up a third) and the rebound by
N/T WHJJ, which improved in each of the four key dayparts.




~— MARKET OVERVIEWS
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The results of this survey won't go into any Arbitron
highlight film. Arbitron did a poor job of getting usabie sam-
ple from men and Hispanics.

Usually an L.A. station is top dog here. However, this
time local A/C KGGI took the honors, jumping almost three
shares into first. KIIS-FM slipped to second, while local B/EZ
franchise KDUO held steady, good enough for third overall.

Two other L.A. stations posted worthwhile gains. KFI's
signal got through to some diarykeepers this time and allow-
ed the station to rebound from a soft fall stance. KRTH, on the
other hand, had been making steady progress,and that climb
continued this sweep.

#41/ROCHESTER
COMPLETE RATINGS DATA PG. 143

i

Rochester's ratings resulted in another strong perfor-
mance by A/C WVOR, a four-share surge by CHR leader
WPXY-FM, and the climb of AOR WCMF into third place.

WVOR actually slipped a notch this survey. WPXY-FM
gave WVOR a race for it, breaking open a close CHR com-
petition by zooming to the runner-up spot, within one point of
the overall lead.

WCMF recovered from a soft fall showing to recapture
double digits. Meanwhile, the remaining double-digit station,
B/EZ franchise WEZO, slipped for the third straight book.

#33/SACRAMENTO
COMPLETE RATINGS DATA PG. 144

There’s a new leader in Sacramento, as CHR king KSFM
rose again, this time garnering double digits and edging AOR
KZAP for the 124 crown.

Both stations' teen shares slipped, but KZAP emerged
as the top choice among adult men in the community. KSFM,
along with previous winner KCTC and A/C leader KXOA-FM,
virtually tied for the honors among women 18+ in the metro.

When evaluating the survey data you may want to keep
in mind Arbitron’s sampie return. Men were under-
represented, especially men 18-24.
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KMOX slipped below a 20, but this leviathan continued
to roll along in its dominant fashion.

In the real world, two stories stand out. The AOR, KSHE,
was up another point and continues to be the only other St.
Louis area station that travels in the rarefied air of double
digits. The CHR race switched leaders, as KWK edged
KHTR for the first time.

Good news about the survey quality here. Arbitron ap-
parently did one of its best jobs of sampling, so you can treat
these numbers with confidence.

#44/SALT-LAKE CITY-OGDEN
COMPLETE RATINGS DATA PG. 146
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A real 1-2 punch featuring the CHR leader and the local
AOR threw the market into a tizzy. Perennial leaders KSFI
88/1985 R&R RATINGS REPORT Vol. 2

Dy

and KSL were softer, while CHR KCPX jumped three shares
into second and AOR KRSP-FM added more than two
shares, landing in a close third.

In the face of this youthful charge, KSFI barely remained
on top. KSL moved to fourth. No real sampling anomalies
seem to have played a part in the latest standings.
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Former leader KQXT had a stable book, but KTFM earn-
ed its highest 12+ share to date to take over the top slot. The
CHR leader rebounded from a slightly down fall '84 tally.

There's a new A/C kingpin also. KSMG debuted this
survey and surged to the top of the format standings with a
well-balanced audience profile. Previous A/C winner KLLS
was down almost two shares.

#20/SAN DIEGO
COMPLETE RATINGS DATA PG. 150

A new hierarchy emerged in San Diego this sweep, as
former winner KJQY's B/EZ shares were reduced in the wake
of spring listening patterns. The killer this book was. KFMB,
which had an assist from the Padres. The station exceeded
its share last spring and claimed the top spot in the latest
results.

Also strutting its stuff this book was AOR legend KGB.
Bouncing back from a slip in the winter tallies, it became the
new No. 2, ahead of KJQY. A/C KFMB-FM had a solid up
book. CHR KSDO-FM hit its lowest 12+ share in the last
several surveys. Finally, another AOR, XTRA-FM, added two
shares and jumped into contention.



#4/SAN FRANCISCO
COMPLETE RATINGS DATA PG. 151
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KGO remained embedded in first, KCBS had a stable
showing for the number two position, KSOL regrouped, and

KFRC's “Game Zone” experiment seems to have gotten off
to a poor start.

KGO and KCBS perennially hold the 1-2 slots, and this
sweep was no exception. The two N/T stations seem locked
in a never-ending struggle. Among music stations, however,
KSOL passed KYUU as the top choice, picking up a share
that had been surrendered in the winter data.

Former CHR leader KFRC, in an effort to boost its mid-
days, debuted the six-hour “Game Zone" approach. Unfor-
tunately, it looks as though the station’s numbers in midday
dropped about 50%. Let's see if this concept catches on, as
RKO seems willing to give it more time.

#28/SAN JOSE
COMPLETE RATINGS DATA PG. 154

KGO is usually on top here, and this sweep told the
same story. Among local stations, KBAY was back on top,
with KWSS slipping.

Success stories in this book included a jump by San
Jose A/C KARA, a surge by San Francisco A/C KIOI, and the
rebound of KCBS. A factor in some of the survey results here
was the usual poor job done by Arbitron in sampling local
Hispanics. Stations appealing to that audience may have
risen or fallen accordingly.

|
| STAR TRAK i

WESTMWOOD ONE For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213) 204-5000. |
\
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#1 7 /S E ATTLE_EVERETT_ For the last few years, WWBA's Beautiful Music sound

and the CHR strains of WRBQ-FM have been a dominant 1-2
TACOMA
COMPLETE RATINGS DATA PG. 155

in the Tampa Bay metro. This book was no different.

The two stations were miles ahead again. Among the
rest of the mere mortal world, however, there was good news
for WIQI, the A/C leader, as it moved into a tie for third. Also
tied for third overall was Country WQYK, which slipped (while
WSUN rose) to make the Country contest a closer one.
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KIRO was back to double digits, KUBE still led the CHR
pack, and the A/C arena became more congested.

KIRO picked up two shares to return to its comfortable
double-digit neighborhood. Meanwhile, KUBE's share erod-
ed just a bit, but it still managed to pace the CHR contenders.
KISW, the AOR fixture, slipped but not to a dangerous
degree.

The A/C race had another entrant. KMGI debuted this

sweep, perhaps accounting for the softness experienced by
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#21/TAMPA-ST. PETERSBURG
COMPLETE RATINGS DATA PG. 156

It must have been a gay old time at WGAY when the
spring results arrived. The Beautiful Music station emerged
as the top station for the first time.

WKYS slipped but landed in second place. WWDC-FM
enjoyed a healthy rise. WMAL dropped to its lowest 12+
share in years. As for the CHR battle, WRQX was soft but still
managed to stay ahead of a stable WAVA. The other
Black/Urban stations, like WKYS, were down. A sampling
problem? Possible but not likely, as Arbitron got a good
return from blacks.
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As you delve into the Spring 1985 Ratings Report you'll find that the
information has been divided into two sections for your perusal. First are the
market overviews — summaries of winners and circumstances which might
have influenced the estimates in the relevant metro. After reading the high-
lights you can then turn to the second section — in-depth ratings breakouts
to provide insights for broadcasters and advertisers alike.

Here are some guidelines on what you'll see as you read through this
Ratings Report.

SHARE TRENDS

All stations in the top 50 markets earning a 1.0 share or better, and the
top ten stations in markets 51-100 (according to the Spring ‘85 Arbitron
sweep) are listed. Trends move from left to right, with the oldest share on the
left and the Spring '85 12+ share (highlighted) to the far right. The stations
are ranked according to their totat week, total persons, 12+ average quar-
ter-hour share, top to bottom. Up to five surveys can be shown in the trends,
which cover the previous year.

AUDIENCE RANKINGS

The five rankings to the right of each station’s format designation will
help you zero in on the station’s core strength. The first listing is the station's
total week, total persons 12+ cume rank in the metro (all rankers are based
on metro).

Four key demographic cells are then broken out for each station, with
the top station in each demo highlighted. These demographic groups are
teens (12-17) and adults 18-34, 18-49, and 25-54, the key advertising
targets.

At the lower part of each page are more detailed breakdowns on the
key adult demos. Top 10 stations are listed for men and women in the 18-34,
18-49, and 25-54 cells. All top 10 rankers are based on average quarter-
hour persons, for the top 50 markets only.

TURNOVER/DAILY TIME SPENT LISTENING

The column to the right of the adults 25-54 rankings contains numbers
that demonstrate the relationship between audience turnover and daily time
spent listening to each station. Based on total persons 12+, metro, these
figures give a quick idea of how stations compare based on audience loyal-
ty. Programming efforts of various stations and formats can be easily com-
pared.

Understanding these numbers is not difficult. Remember, there is an in-
verse relationship between Turnover (TO) and Time Spent Listening (TSL).
The higher the TSL (minutes listened daily) the lower the turnover, or audi-
ence flux. That indicates a stronger degree of loyalty than a station with high
TO and fewer minutes tuned daily from its listeners.

REP/NET INFORMATION

As a convenience for users of this report, we designate network and/or
rep affiliations as listed in the Arbitron report.

BIRCH RADIO SHARES

To offer a comparison between the diary-based Arbitron numbers and
the telephone-derived Birch Radio estimates, we have in many of the
markets surveyed by Birch in the top 100 provided total week, total 12+
average persons estimates from the Spring "85 Birch quarterly.

FORMAT REACH CHART

The lower right corner of each top 50 market page offers a chart that
shows format comparisons within each market. The formats are alphabetiz-
ed for ready examination as you leaf through the report.

The format totals are arrived at by summing the total week, total per-
sons 12+ average quarter-hour shares for all stations that qualified. All
CHRs are added together. All AORs are summed, etc. Those with a one
share or better are assigned to a specific format.
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A Step-By-Step Manual
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FORMAT REACH

Men Women Men Women
18-34 18-34 18-49 18-49
1 WNEW-FM | 1 WPLJ 1 WNEW-FM_LaWPLY "
2 WHTZ 2 WRKS 2 WEBS: 2 WHTZ
3 WPLJ 3 WHIZ 3 WHTZ 3 WRKS
4 WRKS 4'WBLS 4 WNBC 4 WLTW
5"WBLS 5 WNEW-FM | 5 WPLJ | 5 WBLS
6 WNBC | 6 WLTW 6 WBLS 6 WNEW-FM
7 WCBS-FM | 7 WYNY 7 WRKS 7 WYNY
8 WKTU 8 WNBC 8 WHN 8 WCBS-FM
9 WYNY 9 WPIX 9 WKTU 9 WNBC
| 10 WAPP |10 WCBS-FM | 10 WYNY 10 WHN
|

Men

25-54
WCBS-FM
WNEW-FM
WNBC
wBLS
WHTZ
WHN
WPLJ
wLTW
WINS

WRKS 1

Women
25-54

O W®NODNLDWN =

wLTW
WHTZ
WPLJ
WRKS
WYNY
WCBS-FM
WBLS
WHN
WRFM
WINS

!
" AIC 1 0.1
AOR | K]
BBnd 27

Blk/Urbn I ©.8
BM/Easy N s.4
CHR I 14.7

Clas 27
Ctry i 3.1
Gold 3.3

NIT I 16.5
Span maa |

Network Abbreviation Key

ABC Contemporary MBS Mutual Broadcasting System
ABC Direction NBC NBC
ABC Entertainment NBC-S NBC Source
ABC FM NBC-T  NBC Talknet
ABC Information NBN National Black Network
ABC RockRadio SHRDN Sheridan
ABC TalkRadio Ust United Stations 1
Associated Press Radio | US2 United Stations 2
CcBS UPI United Press Intemational
CBS RadioRadio '
———Reps Abbreviation Key ——
BLAIR Blair Radio
CABALLERO Caballero Spanish Media, Inc.
CBS-FM CBS-FM National Sales
CBS SPOT CBS Radio Spot Sales
CHRISTAL The Christal Company, Inc.
CITIMEDIA Citimedia, Inc.
CMBS Concert Music Broadcast Sales, Inc.
CRANFORD  Cranford Broadcasting Company
D-CLAYTON Dora-Clayton Agency, Inc.
DEVNEY The Devney Organization
DONOFRIO John Donofrio
EASTMAN Eastman Radio, Inc.
GROSKIN Herbert E. Groskin & Company
GROUP W Group W Radio Sales
H OAKES Harlan Oakes & Associates
HNWH Hillier, Newmark, Wechsler & Howard
J BOLTON Jack Bolton & Associates
JC GATES J.C. Gates & Co.
KATZ Katz Radio
KEYSTONE Keystone Broadcasting System
LOTUS Lotus Reps
M&C Mitam & Cowart
MARKET 4 Market 4 Radio
MASLA Masla Radio
MMR Major Market Radio Sales
MCGAVREN McGavren-Guild, Inc.
MEDIA Media Sales South
NATL TIME National Time Sales, Ltd.
PATT MEDIA  Patt Media
P MILLER Paul Mitler & Co.
PAN AMER Pan American Broadcasting Co.
PEARSE Pearse Sales
PRO RADIO PRO Radio
P/W RADIO P/W Radio Representatives
RADIO SPT Radio Spot Sales, Inc.
RADIO STN Radio Station, Inc.
R A LAZAR R.A. Lazar & Company
RAR Radio Advertising Reps
REGIONAL Regional Reps Corp.
REPUBLIC Republic Radio Sales, Inc.
RILEY Riley Representatives
ROSLIN Roslin Radio Sales, Inc.
SAVALLI Savalli & Schutz, Inc.
SCHWARTZ Harold S. Schwartz Associates, Inc.
SELCOM Selcom Radio
SOUTHERN Southern Spot Sales, Inc.
STARCOM Starcom
STARS INC Stars, Inc.
SWAGGART  Jimmy Swaggart Broadcasting
TACHER Tacher Co. Inc.
TORBET Torbet Radio
UNIREP Unirep Broadcasting Company
W&P Weiss & Powell, Inc.
WALLACE Hugh Wallace, Inc.
WALTON Walton Broadcasting Sales
WESTERN Western Broadcast Sales
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3.1 3.6 | 5.5 | 7 [WQBK-FM |aOR fi0 |6 |3 |5 |5 l1/96 |unww CBS-R PHOENIX). 4562 (DENVER AM DRIVE), SUPER STINGERS VOLUME 1 20 “THE MusIC DIRECTORY
103.9 #5-61 (SAN JOSE). #5-60 (BUFFALO), #5-59 spots on two tapes — $225.00 (Av- PROGRAMMING St RVICE
A Bors 303 o InednanOre bupsed
6.0 | 5.6 | 5.4 | 8 |WFLY CHR 4 |3 {5 |6 |8 Dp2/49 |EASTMAN ABC-C (CHICAGO) @ $5.50 each. ailable separately for $100.00 Mhiras rein G181 413 763 626
92.3 @/I?I\QUFB?E«;];A $|§CHCEE§O4 each.) *Music testing research compiled by
- AR = Box — >an Diego, Smith & Company. Chi
4.9 5. = pany. Chicago
o[ 4.8 [waNa CIRY h1 |4 |8 |9 fo f2/91 [CHRISTAL | NBC-S ORI J BIZZARE SYNTHESIZER EFFECTS L ]
15 Spots on one 5 minute tape
3.9 | 4.1 | 4.1 |10 |WTRY a/c |e |8 |6 |7 |7 possa MCGAVREN | aBC-D A [r— $10.00 PROMOTIONAL
980 F ircheck
. . K
5.4 | 2.4 | 3.5 |11 (WPTR CTRY 02 [10 po p1 1 05/73 |[EASTMAN ABC-I Qctor All music on 15 1.P.S stereo V2 trac .
1540 Y Ampex Master Tape with DBX noise Ratlngs grow when
5.0 6.8 3.3 |12 WROW A/C 8 7 12 N2 pn2 po/s4 IMMR Us2 w L y The 25th reduction. CARLEY pRINTS
590 4 H
; i I ; - I on transit space
Reunion =
2.3 3.3 3.2 13 |WABY BBND n3 16 16 o H4 n2/92 BLAIR ABC-D | FREE Demo sﬁngers on requesf, | . i
1400 * A 25 year salute: features interviews : 4 | o i e Al - -«:7 4 -
and airchecks of the past 25 years 2 hrs Budget priced jingles on specia ty! | A | L7 . u
0.7 | 0.6 | 1.9 |14 |WCSS A/C N6 13 20 h7 N7 | 7/148 $1T1,',50F;incmdes\,f,hip:m&2 | B g_P jing - o | , T HERLME - \E‘{
-l | . e Reunion Weekends: composite . . ] - - .
- 1.6 | 1.9 [14 (WCKL a/C h7 [17 19 p4a fhe |7/161 |SAVALLI UPI high-ighting the “retum” of the GREATS Sixty Second Productions LT LI g
560 5 hrs $29.75 (includes shipping) RD 4, Box 392, York, PA 17404 “
(prices include royalty to ABC per agreement) 717)266-1422 -
0.4 [ 1.5 | 1.3 |16 |WWCN N/T P4 (18 14 03 N5 P0/54 |ROSLIN AR e o i) Goy & G iy, G:C%Lie& [nassecss e SPAI
MONTHLY newsletter. 4426 W Micnel St Miwausce. w1 5321
0.9 0.8 1.0 (17 |WHRL B/EZ (15 (20 [18 6 13 {15/74 MBS % Pre-Recorded Crr-e
e - Aircheck Factory CHR USEOMUSI-C PUBLICATIONS
| "Aircheck Acres’’ CARTS AR.C«
Wild Rose, WI 54984
R FIDELIPAC Because you're more thana
DEMOGRAPHIC RANK FORMAT REACH N il EEGIELLI 3 0 o YRMOLES)
PROFESSIONAL SERVICES $5.00 $5.50 $6.50 more than a joke service . . .
o — *@CWO 700 Umts Min Order « Your Music Lists Or Ours « -
Men Women Men Women Men Women NEWSMAKER RotoraTemieae o Oun Ly one to one
18-34 18-34 18-49 18-49 25-54 25-54 - Control SN st
J 4 S | lNTERVles me -cOM\.‘S\C’ Yon ro ... offers you weekly self-help and
‘ us b professional growth articles,
; xvvz\g'((-m 1 WWOM | 1 wpYX ; xgg:" 1 WPYX | 1 WGY AIC I : — . . o c Scbed\—\‘ﬁ our ; e R B T (e
. 2 WGFM 2 WQBK-FM 3 way 2 WGY 2 WROW-FM| »0R . | qrms you with 45 live phone-in inter- Form at_ advice plus a fresh supply of topical
4 WELY 2 a’;';; 3 WGFM 4 WELY 3 WQBK-FM | 3 WWOM | ggnd 32 views monthly with hard-to-get name 100% Customized To Your Station humor every seven days. .
4 WGY 4 WGFM 4 WGFM BM/Easy NN .4 personalities «Weekly Auto Select Computer Playlist One-month trial subscription (four
5 WwOom 5 WQBK-FM| 5 WGNA 5 WPYX 5 WTRY 5 WFLY CHR 1 ;.7 No Long Term Lease issues): $10 (deductible for your first
g aﬁ:\? g VV:E:Y S Wwor g x?fa’&" = fle wnow.ruj 6 WIRY NT | send for your copy now. FREE Or Tie-Ups! $250.mo. é?ilyvi‘ﬁ?icéiﬁf’iZLie”d L2k
8 WGY . Whr P AN . oo | BLACKSTONE P.O. Box 9787, Fresno, CA 93794
8 WGNA 8 WFLY 8 WQBK-FM | g wwowm 8 WPYX : )
Newsmakers Interviews, ENTERTAINMENT GROUP Credit Card Orders, Phone:
9 WaBK 9 WROW | 9 WROW-FM| 9 WQBK 9 WQBK | 9 WQGBK :
10 WPTR |10 WGBK 110 waBk 10 WGNA o 439 S. La Cienega Bivd. LA. 90048 fadichrogramSerices (209) 226-0558
| | 10 WFLY GNA 213-274-6866 (303) 685- 9563 e —
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3\ 2 \ © \33\ STATIONS S Ju/Z/8/2/F)/ 95/ S& o
'\ s \ & \3% g /§)5/s/8/3) 58/ £a £
% = o %* Uy S/ v/ / 2 /&) Ke S E

10.0 | 10.1 | 9.1 || KUS-FM cir (@] 2 Q (1) o 15/70 | MCGAVREN

7.1 5.3| 6.8 2 5(03'36 B/EZ | 5|13 | 8| 5| 2 [11/97 | TORBET

6.7| 5.6 5.7 | 3 %IO\BC TALK | 2|20 |17 | 8 | 5 |15/74 | KATZ ABC-T
4.3| 5.1 | 4.9| 4 5';(87170' B/EZ [ 13|28 | 19 |16 [ 15 | 12/93 | MMR

5.3| 4.6 | 4.7 | 5 5;!303 AOR 3| 7| 2} 2| 6|16/66 | KATZ ABC-R
4.5| 3.8| 4.3 | 6 ;%IPC BBND | 7| 18 | 25 |20 | 14 | 16/68 | SELCOM

3.2| 4.3| 4.3 6 ;%gssT A/C |10 {14 | 6 | 3| 3 [15/72 | CHRISTAL

2.3| 4.2 | 4.3 | 6 3(0290 AOR (12| 3| 4| 7 |20 |15/74 | BLAIR

3.5| 3.9| 4.0] 9 5(35"“ CHR 6 o 7| 9{23 |18/60 | CBS SPOT

4.6 3.6 3.9 10 g(#ET AOR 4| 6| 3| 4| 4 |19/56 | SELCOM

3.7| 3.8| 3.3| 1 ;(OIHH GoLD | 9| 8| 5| 6| 7 [20/55 | REPUBLIC Us-2
2.9 4.7 3.2 12 3‘0’7‘3‘ NEWS | 11| 34 {24 [ 15 |12 [ 20/55 | CBS SPOT CBS
1.6 1.3} 2.5 13 ;%LA CTRY (16 | 26 |15 |11 | 9 | 15/70 | EASTMAN

2.0 1.9| 2.5/ 13 g(el;wa NEWS | 8| 35|32 |26 | 19 | 27/40 | BLAIR/RAR | NBC
2.1 2.0| 2.3]|15 sl?(zrpz A/C |14 |30 |11 [10 | 8 |18/60 | MMR

2.1 2.0 2.0/ 16 s';%oa B/EZ |23 | 33|34 |28 |24 | 14/78 | MASLA

2.4 1.2| 2.0 16 g(eylz-m a/c |20 12|10 |12 |10 | 16/66 | TORBET

2.6 1.3 1.8 18 g(’,%AC CTRY | 17| 27 | 26 | 22 | 17 | 20/54 | EASTMAN ABC-D
0.8 2.5| 1.6 19 3%%’_‘96 Aa/C | 22| 17| 9|13 | 11| 18/59 | HNWH

1.7 2.1 1.6 19 %%l A/C | 18| 15| 21| 17 | 16 | 22/50 | CHRISTAL ABC-E
0.6 1.7 1.6 19 gngC-FM CLAS | 24| 32| 27 | 23| 21| 16/66 | MCGAVREN

1.2 0.9| 1.5]| 22 5(4!§F CTRY | 21| 38| 22 | 18 | 18 | 20/54 | HNWH

0.8 0.8 1.4} 23 ;%l;{'gE B/U | 27| 40| 13| 14| 13| 14/76 | HNWH

3.6 1.9 1.4 23 ;(OIO%Q CHR | 15| 4| 14| 24 | 33| 29/37 | MASLA

0.8 1.3| 1.3| 25 .c';‘s%zv'm CHR | 19| 11| 12| 19| 25| 28/39 | ROSLIN

0.9| 0.8 1.2 | 26 %‘5540 SPAN | 31| 25| 16 | 21| 28 | 12/94 | CABALLERO

1.0 1.0{ 1.0 27 3(()!5590 JAZZ | 28| 36| 20 | 27| 27 | 19/57 | BLAIR/RAR| AP

Continued on Page 122
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3\ © O‘ 0_9‘\' STATIONS Q§ §, & ;2' o? 3 Q? N ng« 3 éé’w

2 7. ~ . &

B\ 2\ & \%% /)3 )8/ /6/)S¢ F¢ & JaF

9.2 | 10.5 | 12.1 W2zGC CHR 3 14/78 | TORBET ABC-C [11.7

0|y 00: 4/78 | mom
9.1 | 8.5|11.0 | 2 |WVEE B/U |3 |22 €@ [10/108 |Mccavren | us-1 9.7
103.3
9.1| 9.9 9.2 | 3 |WQXI-FM | cur 2 5 o 2 | 2 [15/73 |BLAIR 8.9
94.1

0.0 | 6.7 | 8.9 a ;Ig;(st CTRY | 4 | 4 |6 | 4 |3 [|12/93 |SELCOM 7.7

7.0 9.0 6.5 5 glg’CH B/EZ 8 |14 |13 8 6 |12/90 KATZ 6.2
6.9 6.7 6.4 6 9Vgl1(LS-FM AOR 7 (3|4 |5 |9 |14/79 |MASLA ABC-R [10.1 |

6.8 7.2 | 6.3 | 7 ;lgoSB A/C 5116 (10 | 9 | 8 [(16/67 |CHRISTAL ABC-E | 6.0

4.8 3.5| 5.4 | 8 ggg:s -FM A/C 6 | 8|5 |6 |5 [17/64 |CHRISTAL BS-R | 5.1

-- 3.3 3.7 9 g;lfOX A/C 9 110 | 7 [ 7 | 7 |16/66 |MMR 4.2

1.1 2.4 3.3 | 10 )'gg’,“ CTRY |12 7 | 8 (10 [11 |14/80 REPUBLIC 3.8

2.9 3.2 2.9 | 11 gggST N/T |11 |15 |15 [14 (12 |18/59 |KATZ CBS 2.9

4.3 5.3| 2.5 12 ggleM A/C (10 {13 [ 9 (11 |10 [22/50 | EASTMAN 1.4

4.6 | 2.9 2.3 13 %OK B/U [13 | 9 |12 [12 |13 [16/69 |MASLA NBC 2.4

2.6 1.9 1.7 14 ggoPLo CTRY |16 (17 (18 (16 |14 |16/70 | MCGAVREN RBC-I | 1.2

1.2 1.2 1.6 | 15 ;IgOQXI , GOLD |17 [12 [11 |13 |15 |16/69 |BLAIR .4

1.5 1.3 1.6 | 15 |wyvaamafm | BBND (18 |22 (20 (18 |17 |17/65 | wep AP 1.8

3.1 2.0 1.3 17 mo B/U [15 | 6 [14 |15 |17 |22/49 |CITI MEDIA| ABC-D | 1.9

| 2.3] 1.3| 1.2 18 ggg:NN TALK (14 |21 (16 |17 |16 [27/39 | HNHW ABC-T | 1.2

l
DEMOGRAPHIC RANK FORMAT REACH |
|
l ] I l '
Men | Women Men Women Men | Women ,
1994 | 1834 | 1849 | 1849 | 2554 | 2654 | 0
1 WOXI-FM | 1 WVEE 1 WOXI-FM | 1 WVEE 1 WQXI-FM | 1 WVEE AOR ¥ '
2 WKLS-FM | 2 WOXFEM | 2 WVEE | 2 WZGC | 2 WVEE 2 WQXKFM BBnd Bis ‘
3 WVEE [ 3 WZGC 3 WKLS-FM| 3 WQXI-FM 3 WSB ' 3 WKHé Bik/Urbn —14.6 !
4 WZGC 4 WSB-FM | 4 WZGC 4 WKHX 4 WKHX 4 WZG
5 WKHX | 5 WKHX 5 WKHX | 5 WsB-FM | 5 WzGe | 5 WSB-FM g::"fasy I 5 |
6 WSB-FM | 6 WKLS-FM | 6 WSB 6 WPCH 6 WKLS-FM | 6 WPCH | ——
7 WYAY 7 WFOX 7 WSB-FM | 7 WFOX | 7 WFOX 7 WFOX Ctry ——iEE
8 WSB 8 WRMM 8 WFOX 8 WKLS-FM | 8 WSB-FM | 8 WRMM Gold His \
9 WFOX 9 WYAY 9 WYAY 9 WRMM 9 WPCH 9 WSB NIT a1 ]
10 WRMM |10 WAOK 10 WPCH | 10 WYAY |10 WYAY 10 WKLS-FM | |

| |
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Hosted by Ron O'Brian ° '« ' *

Thanks to all of our affiliates
for their overwhelming support!

oty NEXUS

G ive us just 60 minutes, and we'll give
your listeners the world of music
and entertainment, “ON THE RADIO.

“In the first 30 days, over 300 of the hottest
stations nationwide have made “ON THE

RADIO"” the most listened to feature in radio.

Call now and find out why!"
(213) 306-8009

400 Sunndge Street Playa del Rey, CA 90291

LOS ANGELES, KNIS-FM PD Gerry De Francesco . . .

' 'ON THE RADIO' is what good radio's all about. It's fun,
entertaining and it really moves. | highly recommend it.”

MILWAUKEE, WZUU-AM/FM PD John Driscoll . . .

* ‘I needed a show to push our countdown, and '‘ON THE RADIO'
really works. The music is constant, the show sounds live, and with
NSBA's help, totally local

NASHYVILLE, WZKS-FM PD Larry Martino . . .

'If you're going to ADD only one show make it 'ON THE RADIO".
The response has been incredible. The show's hot!"
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¥/ ¥/ &/¥/x/ & -
\%2\ 9% e 1§/E/E/E/E) & ¥g /8
N2\ % 3\23\ STATONS / § /&/ < s/o/s) ££8) 5 /€
ANS P .Z\3% & Y/ /X/¥/3) &35 LN A
2\ 2\ %\ §%\2% e § o/ /2/8) &) S& /¥
.8 9.7 ]10.1| 9.9 WLIF 9/116 | CHRISTAL
| 8 (1) WLl B/EZ | 3 |20 |16 | 4 o /
| 8.0 | 8.2 | 8.0 8.6 2 yg;l(,AL A/C | 2 |26 [21 |13 | 8 | 12/93 | BLAIR ABC-E
7.5| 4.4 6.7 7.4| 3[wBSB CHR 0 2 |2 | 2| 2| 14/75 | TORBET ABC-C
104.3
.9 | 8.0 5.9 6.9 4 [ WIYY BLAIR C-R
6 wi AOR | 4 | 4 o 0 6| 13/84 AB
5.3 | 6.2 | 5.4 5.4 | 5 %3(7 B/U (6|5 |3 |3 | 3|14/79 | MCGAVREN
6.2 | 5.8] 6.0/ 5.4 | 6 ;'g':'oc CTRY| 8 | 9 | 7 | 5 | 4| 11/97 | EASTMAN ABC-D
3.4 | 4.2 | 3.2| 4.8 7 |WMKR T
4 wm CHR | s 0 4 | 7 (10| 16/66 | KATZ
6.4 | 3.2 | 3.0 4.4 | 8 WrBR A/C | 7 [13 |14 |11 | 7| 17/65 | MMR NBC
2.1 | 2.5| 4.5| 3.3 | 9 gggGR REL |20 |11 (18 [15 | 9| 6/193 upI
3.6 | 3.9 3.7| 3.3 |10 9vgw315T-Fu A/C |10 |18 | 8 | 6 | 5| 16/69 | MASLA Us-1
2.6 | 3.0 | 3.4 3.1 M ngVgIN B/U | 9| 3 |9 (12 |16 | 18/61 | HNWH NBN
4.1 3.6 2.5 2.9 |12 6Vgg:lko CTRY (13 (17 |19 (14 |11 | 15/72 | MCGAVREN Us-2
2.9 | 4.9 | 3.1 2.9 13 Qvg\;VIN-FM B/U |12 | 8 {6 | 8 |12 | 16/70 | HNWH
[ 1.7} 2.7 | 3.6| 2.8 |14 )gsEoBB B/U |15 | 6 |12 |16 [14 | 12/88 | CITIMEDIA | SHRDN
4.3 | 3.3 | 2.3 2.5 |15 yggﬂ BBND |17 (30 |35 |33 [26] 13/81 MBS
3.2 | 3.8 3.1 2.5 |16 weem N/T |11 [22 |24 |22 [17| 18/59 | RaTZ ABC-I
2.3 | 1.7 | 1.9 2.3 |17 ygﬂDC-FM AOR (16 (12 | 5 | 9 |15 | 15/73 | CHRISTAL Us-1
1.2 1.2 1.6 2.1 (18 1Vg507$R GOLD (14 (15 (10 [10 | 13| 17/63 | cBS-FM CBS
1.4 0.6 1.1 1.2 [ 19 QVgI;!BS REL |22 |24 (23 |24 |{21| 15/73
0.6 | 0.7 | 0.6 1.2 119 ygx’ST GOLD (29 (35 |31 |21 |18 | 8/130 | MASLA Us1
0.6 1.1 1.2 1.1 |21 gg;iFs AOR |23 (10 (11 (17 | 20| 15/72 | WaP
| 1.4 1.3 1.5 1.1 121 yg;taox CHR (18 | 7 (17 |19 |27 | 25/43 | BLAIR ABC-C
. }
1.0 1.4 | 1.0 1.0 |23 gggiun B/U |19 (14 (13 [18 |19 21/53 | wep
I T O
Men  Women ~ Men | Women  Men | Women a0 m—
- - l - - - - .
1834 | 1834 | 1849 | 1849 | 2654 | 2558 |non
1 WIYY 1 WBSB 1 WIYY 1 WBSB 1 WLIF 1 WBSB BBnd 23
2 WXYv l 2 wiyy ] 2 WXYV 2 WXYV 2 Wiy 2 WLIF Bik/Urbn I 1 5.5
3 wwpC 3 WXYV l 3 wBSB 3 WLIF 3 wxyv 3 wxyv BM/Easy I 0.1
4 WBSB 4 WMKR 4 WWDC 4 WIYY 4 WPOC 4 WPOC CHR pr—
§ WPOC | 5 WWIN-FM| 5 WPOC | 5 WMKR 5 WFBR 5 WBGR -
6 WWIN 6 WaSR | 6 WLIF 6 WYST-FM | 6 WYST-FM| 6 wysT-Fm | Ctry IS 5
7 WYST-FM | 7 WYST-FM| 7 WFBR | 7 WWIN-FM | 7 WwDC 7 WMKR Gold W1
8 WHFS 8 WWIN | 8 WYST-FM| 8 WPOC 8 wBSB 8 WCAO N/T [ KB
9 WMKR | 9 wPOC 9 WQSR | 9 WWIN 9 WBAL 9 WEBB Rel s ¢
10 WWIN | 10 WBGR | 10 WWIN-FM 10 WBGR [10 WOSR |10 WWIN-FM

98/1985 R&R RATINGS REPORT Vol, 2
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WZZK-FM
11.3 | 12.1 | 12.8 0 wzz crry (@) 5 |5 |3 [@|11/100 |xaTz
8.2 8.4(12.0 | 2 |WAPFFM |cHr | 2 Q|2 2|4 [11/97 |cHRIsTAL | NBC-S
11.711.81i.6 | 3 yg7E7NN-FM B/U 5 | 31|13 (4 |3 | 9/120 |[SELCOM NBN
WMJJ -
6.9| 8.3|11.1| 4 | WM ac |a|a|@|€@]2 |11/102 |Bratr Us-1
13.4 | 11.0| 8.9 | 5 ygsKg(X CHR 3|2 |4 |5 |5 [15/74 |MCGAVREN ABC-D
4.1| 5.6 6.1 | 6 gyox CTRY |6 (10 | 9 |7 | 6 [11/101 |EASTMAN Us-2
7.2 6.1 5.2 | 7 ygz%GG REL 12 | 9 |8 |8 | 8 | 8/143 |SELCOM NBN
1.9 2.4 4.0 | 8 ygaloLD B/U 717 |7 |9 |11 |14/79 |MASLA MBS
2.6 2.3 3.4 9 }’g%TB CTRY | 8 !14 | 6 | 6 | 7 |15/72 |EASTMAN Us-2
5.5 5.7 3.2 |10 X’,’FK CTRY 10 [12 [14 |11 [10 [13/81
3.1 3.3 3.0 11 s\)IgoEﬂﬁ N/T |11 [16 |11 |10 | 9 [14/78 | MCGAVREN
5.9| 6.5 2.2 |12 ;Igg\w B/U [13 | 6 |12 |12 |12 |17/64 |wsaP
2.2 1.9 2.1 13 yg%Pl a/C 9 {15 |15 |16 |18 |21/53 | CHRISTAL CBS
2.6 1.8| 1.6 |14 | WDJC REL (14 |13 |13 [13 |14 [19/57 |CRAWFORD 3
- - 1.3 | 15 ygSSOMQ CTRY (19 |20 |18 (18 |17 | 6/183 | SAVALLI MBS
1.6 1.0 1.0 | 16 Ygg,m REL [18 {11 |16 |15 |13 | 8/137
0.6 0.5| 1.0 16 yggEN a/c |15 | 8 (10 |14 |16 [19/57 |D.CLAYTON | ABC-C
_i——-——;-—-————i——-.—i———_t
—
Men Women Men Women Men l Women
18-34 1 18-34 18-49 18-49 25-54 25-54
1 WAPI-FM 1 WMJJ 1 WAPI-FM 1 WMJJ 1 WZZK-FM 1 WMJJ AIC —142
2 WMJJ 2 WENN-FM 2 WZZK-FM 2 WENN-FM 2 WMJJ 2 WZ2ZK-FM -
3 WENN-FM | 3 WKXX 3 WM 3 WZZK-FM | 3 WAPLFM | 3 wenn-Fm | BBNd .0
4 WZZK-FM | 4 WAPLFM | 4 WENN-FM | 4 WKXX 4 WENN-FM | 4 WKXX Blk/Urbn I 1 3.
5 WKXX 5 W2ZK-FM 5 WKXX 5 WAPI-FM 5 WLTB 5 WAGG CHR _209
6 WLTB 6 WAGG 6 WLTB 6 WAGG 6 WKXX 6 WVOK *
7 WERC 7 WJLD 7 WVOK 7 WLTB 7 WVOK 7 wapi.em | Ctry P
8 WVOK 8 WLTB 8 WERC 8 WVOK 8 WERC 8 WJLD NIT [k
9 WJILD 9 WVOK 9 W22K 9 WJLD 9 WZzZK 9 WLTB
10 WQEN 10 WQEN 10 WJLD 10 WATV 10 WDJC 10 WATV Rel 7 .
S L I
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108 FM

NEW ENGLAND’S BETTER MUSIC STATION

100/1985 R&R RATINGS REPORT Vol. 2

W2RES

FOR “THE MUSIC OF YOUR LIFE”

) = S
2 ¥/x/x/x/ &/ @ (
;Z— e 27;\ 6] ;‘?p % & & tz‘? tz‘-re g Q‘? iu"" 55 g’! S
AB\E\S\ 3 ok\ STTONs [ & Ju/S/S /S5 ) £48) &2 g /8
) . . i o2 » oy AX; ¥y ! ¥ & @ g
3\ 3\ %\ % \F%\53 L [/o)/s)s )5/ &) 28/ FE ¥ e
9.0 | 8.6 | 8.4 | 9.0 | 8.8 o WBCN AOR 3|s Ioo o 11/101 | TORBET 10.1
7.4 | 7.4 | 8.1 | 8.9 | 8.3 | 2 |WBZ a/c o 12 |10 | 3| 3 [12/88 |BLAIR/RAR | aBC-I| 7
?
7.2 (8.4 | 8.7 | 5.8 | 7.5 3 WHDH ac |2 19| 9| a| 2 |13/84 |BLAIR 4.9
8.1 (7.5 | 6.5 | 6.4 | 7.4 | 4 [WXKSFM |coR |5 |2 | 2| 2| 5 [13/86 |mMR 1.3
4.7 | 4.7 | 4.9 | 5.8 | 6.7 | 5 |WRKO TALK | 6 [13 [13 [12| 7 |12/87 | REPUBLIC us-2 | 6.3
6.3 [ 6.6 | 5.8 | 5.5 4.8 6 |WHTT CHR | 4 o 5| 7|12 |20/55 |CBS-FM CBS-R| 6.
4.6 [4.1 [4.1 [6.0 [4.5 |7 [wiB B/EZ | 9 |21 |21 [15| 8 [15/73 |McGavren 5.1
4.8 | 4.6 | 5.0 [4.1 [4.4 |8 [WEE NEWS |7 |25 {20 |17 |13 [18/61 |cBS spor | cBs 4.2
3.8 [4.5 | 4.0 [ 4.4 3.6 | 9 |WROR a/c |8 |6 | 6| 5| 4 |20/58 |RrEPUBLIC us-1| 3.3
2.0 [ 1.9 | 2.6 [ 2.3 | 3.6 | 9 [WAAF RBOR (14 |3 | 3| 916 [12/91 |karz 3.1
2.2 [ 1.7 [ 2.1 [ 2.8 [ 3.2 11 [wzOU cHR |10 | 4 | 7 [10 |14 |20/53 |BLAIR 4.3
3.5 | 3.1 3.3 [ 3.2 | 3.0 {12 |WMJX a/c |11 |8 | 4| 6| 6 |19/58 |EASTMAN 2.9
4.4 [4.5 [ 3.3 [3.0 [ 2.8 [13 [WVBF a/c |12 [11 [ 8| 8|10 [19/57 |mMccavren 2.6
2.3 [2.1 [ 3.1 [3.5 | 2.5 |14 |WssH a/c 13 [14 [12 [11 ] o [18/61 |uwwn 2.5
1.4 [ 1.8 [2.3 [ 1.8 | 2.4 |15 [wBOS CTRY (15 |19 |14 [13 [ 11 [13/82 |kaTz ABC-D | 2.3
1.9 [2.4 [ 1.6 [ 1.3 [ 1.7 16 [WILD B/U |23 |17 |11 [14 [ 17 | 97117 SHRDN | 1.8
3.0 [2.2 [ 15 [2.0 [ 1.6 [17 [WXks BBND (20 |18 (26 |23 | 19 [13/85 |MMR
0.7 [ - [0.3 [0.3 [ 1.3 [18 [ WMEX GoLd |17 {20 |15 [16 | 15 [17/63 |EASTMAN 1.1
1.2 0.9 [1.2 [ 1.5 [ 1.3 [18 |WCRB cLas |18 |16 |22 | 22| 18 [18/61 | DONOFRIO
3.2 [2.7 [3.9 [ 1.4 [ 1.0 |20 | WKKT CHR |16 |10 |16 | 19|22 [31/35 [CHRISTAL 1.2
0.3 [0.5 [1.2 [ 0.6 | 1.0 [20 [ WHJY ROR 24 | 7 [19] 20|21 [12/88 |KaTz ABC-R ‘
=1
1.1 0.5 [0.6 |- [1.0 (20 | WJDA B/EZ |27 |31 |25 29|32 | 8/130 ;
l DEMOGRAPHIC RANK FORMAT REACH '
LCHNN I cmeSaTiaen Women | Men | Women | & @& @ o —
18-34 18- . 18-4 25-54 25.54 :
1838 | 1834 | 1849 | 18449 | 2584 | 2564 | op  —.
1 WBCN 1 WXKS-FM | 1 WBCN 1 WXKS-FM | 1 WBCN 1 WHDH BBnd W16
2 WXKS-FM | 2 WBCN 2 WXKS-FM | 2 WBCN 2 WHDH 2 WBZ Bik/Urbn Hl17
3 WAAF 3 WROR 3 WAAF | 3 WROR 3 WBZ 3 WROR
4 WHDH 4 WHTT 4 WBZ | 4 WVBF 4 WXKS-FM | 4 WBCN BM/Easy ——5564
5 WMJX 5 WVBF 5 WHDH 5 WHTT 5 WRKO | 5 WSSH CHR .
6 WHTT 6 WMJX 6 WMJIX 6 WMJX 6 WROR 6 WVBF Clas 3
7 WBZ 7 WZOUu 7 WHTT 7 WHDH 7 WBOS 7 WMJX Ctry 2.4
8 WRKO 8 WILD 8 WRKO | 8 wBZ 8 WEEI | 8 WXKS-FM | Gold s
9 WZOU 9 WSSH 9 WROR 9 WZou 9 WMJX 9 WJIB | NIT e
10 WROR 10 WHDH |10 wBOS |10 WILD | 10 wJiB 10 WHTT |



WXKS A/F
REACHES
THE EARS of BOSTON®

#1 Total Persons 12 +

Station

WXKS-A/F
WBZ
WHDH
WBCN I
WHTIT
.WRKO I
WEEI -
WROR I Yy
L]
|

N\
N

© ® N e PR s

. WJIB
. WZOU

SCALE: 195000 260000 325000 390000 455000 520000 585000

[y
o)

Average persons estimates

*Weekly cume MSA Mon-Sun 6am-midnight
Spring 1985 Arbitron

-~

MAJOR MARKET RADIO SALES

For more information contact Mary P. Cashman at 617-396-1430 or write to P.O. Box 128, Medford, Massachusetts 02155.



§
2\ % \3: A 73 £ /s
NE\ S 5%\ STATIONS S8 59 8.
5 A
2\ & \ & \2% ¢ E A
0.8 9.4| 9.8 0 WJYE MMR 9.4
96.1
10.1 9.9 | 9.6 | 2 WéBEN EASTMAN NBC 7.7
93
. 5.7 7.4 A/C 8 | 8 12/87 |MCGAVREN 5.0 |
‘-6 s [weor [ 000
7.3 8.1 6.9 4 vg:%cn( BBND (11 |18 (24 [16 [12 [10/110 |wsP ABC-I | 4.3
7
6.1 4.9 6.2 | 5 vggann) CHR 4 [ 3 |2 |2 {9 |18/61 |CBS-FM CBS-R | 9.7
1
7.1 7.4| 5.6 | 6 %ggm CTRY (10 (14 [ 7 |3 |5 |13/82 |MCGAVREN 6.8
6.4 5.0 5.5 7 )‘}’Z'SBW A/C 6 (17 |9 |4 |4 [18/60 |BLAIR ABC-D | 4.4
6.4 | 6.6 5.5 | 7 |WNYS-FM | CHR 5 0 3 |8 [13 [20/54 |MMR ABC-C | 7.9
104.1
4.2 | 7.2 5.1 9o gg;LK B/U (12 |4 |5 |5 |7 |12/89 |SELCOM ABC-F | 5.8
2.4 1.8 5.0 |10 s\’Igls(se CHR 9 |2 |4 |9 |11 [17/64 |HNwH 6.1
4.2 | 4.1 | 4.6 | 11 %zasEN'FM CHR 37 |6 |7 |8 [25/44 |EASTMAN ABC-C | 5.7
4.1 | 5.3 4.2 |12 ggg;n A/C 7 (15 |10 |10 | 6 [23/48 |KATZ ABC-E | 5.6
- - 2.6 | 13 %I7L1 AOR (15 | 6 |8 [12 |15 [13/86 2.4
4.2 | 3.2 2.4 |14 m(OSL CHR 13 | 5 |15 [15 |14 [23/47 |CBS-FM 2.3
5.8 5.2 2.3 (15 ggg;n -FM A/C 4 |19 |14 [13 [10 [18/59 |KATZ NBC-S | 2.0
0.6 1.1 1.6 | 16 \ggFo B/U |17 |10 (11 [14 [16 [11/102 [SELCoOM SHRDN 1.2
1.3 2.3 1.0 |17 yg}lyvu a/c 16 (24 (21 |20 |18 [25/43 1.6
DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women [ Men Women
18-34 18-34 18-49 18-49 25-54 25-54
1 WPHD 1 WBUF | 1 WPHD 1 WBUF 1 WYRK 1 WBUF AIC I 0.0
2 CiLQ 2 WKSE 2 WYRK 2 WKSE 2 WBUF 2 WKBW AOR [ X
3 WNYS-FM | 3 WPHD 3 WBUF 3 WBLK I 3 WJYE 3 WJYE BBnd —69
4 WBUF 4 WBLK | 4 WIYE | 4 WKBW | 4 WBEN 4 WBEN Blk/Urbn 6.
5 WYRK 5 WBEN-FM | 5 CILQ 5 WBEN-FM | 5 WKBW | 5 WGR ron 6.7
6 WBEN-FM | 6 WNYS-FM | 6 WNYS-FM | 6 WPHD 6 WPHD 6 WBLK BM/Easy NN o.s
7 WBLK 7 WKBW 7 WKBW 7 WGR 7 WGR 7 WBEN-FM | CHR I 2 3.7
8 WKBW 8 WYRK 8 WBEN-FM | 8 WNYS-FM | 8 WBEN-FM | 8 WYRK Ctry I
9 WKSE 9 WJYE 9 WBLK 9 WJYE 9 WBLK 9 WPHD
10 WBEN 10 WGR 10 WBEN 10 WYRK 10 CiLQ 10 WKSE
1
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q;%) 2 S/s/s/5/5¥ 9y g
AN % 35\ STATIONS § /2 N fe § f o¢ 3 «5 § g,
10.8| 10.9| 13.4 ° WPEG B/U 5 0 0 0 2 | 8/132 |HNWH CBS-R [10.7
17.3| 15.8| 12.6 | 2 %fPC‘FM CTRY o 6 | 5 |2 ° 12/89 | CHRISTAL MBS 10.9
7.7]13.3| 9.4| 3 |WBT A/C 2| 8|9 |6 |5 |14/76 |BLAIR 9.4
7.2| 7.7| 8.3| 4 |WROQ-FM | CHR 3| 2|3 |5 |7 |[16/69 |EASTMAN us-1 [15.8
7.4| 9.2 8.3| 4 |WBCY CHR | 4 | 4 | 2 | 3 | 3 |15/71 |BLAIR ABC-F | 7.6
6.1 6.7 7.4| 6 |WEZC A/C 6 | 7|4 |44 [14a/79 |MMR 10.6
-- -- | 6.6| 7 WLVK CTRY | 8 | 5 | 6 | 7 | 6 [11/94 |SELCOM 6.2
4.1| 6.0 5.6 8 WzZXI B/EZ | 9 |11 [15 | 9 | 8 [12/93 |REPUBLIC 7.2
5.4| 6.4 4.4 9 |WJZR cirR | 7| 3|7 |8 | 9 |17/63 |TORBET 4.6
1.3 0.6| 2.1| 10 WGSP coLd |13 | 9 | 8 [10 |10 | 8/144 }SELCOM ABC-D | 1.5
2.0| 0.9/ 1.6 11 |WSOC CTRY [10 |12 [12 [11 [11 [20/54 |CHRISTAL MBS 1.1
2.8 1.1 1.4 ] 12 y\slgcc B/U |16 |24 |13 {14 |13 | 8/128 ! SAVALLI .8
2.7[ 1.1 1.3] 13 |WLON CoTrRY 15 |22 |22 [19 [17 [10/104 |SOUTHERN 1.0
2.3] 1.8 1.1] 14 WGV B/U |11 |13 [10 [12 [12 [24/45 |SELCOM NBN 1.0

w

#

DEMOGRAPHIC RANK FORMAT REACH

Men Women Men Women Men Women

18-34 18-34 18-49 18-49 25-54 25-54
1 WPEG 1 WBCY 1 WPEG 1 WPEG 1 WSOC-FM | 1 WPEG
2 WROQ-FM | 2 WPEG 2 WSOC-FM| 2 WBCY 2 WPEG 2 WSOC-FM | A/C S .6
3 WBCY 3 WEZC 3 WROQ-FM| 3 WEZC 3 WLVK 3 WBCY BIk/Urbn g ;.o
4 WSOC-FM | 4 WROQ-FM| 4 WBCY 4 WSOC-FM | 4 WBCY 4 WEZC BV/Easy (EE—
5 WLVK 5 WSOC-FM | 5 WEZC 5 WBT 5 WROQ-FM| 5 WBT
6 WEZC 6 WJZR 6 WLVK 6 WROQ-FM| 6 WBT 6 WLVK CHR I 1.0
7 WJZR 7 WBT 7 WBT 7 WLVK 7 WEZC 7 WZXi Ctry I - 1
8 WGSP 8 WLVK 8 WJZR 8 Wzxi 8 Wzxi 8 WROQ-FM | Gold 2.1
9 WBT 9 WGIV 9 WGSP 9 WJZR 9 WGSP 9 WJZR
10 WsoC 10 wacc |10 wzxi 10 WGIV 10 WJZR |10 wacce

1985 R&R RATINGS REPORT Vol. 2/103



§
) % ¥/v/x/x/ & Q\AE \
% 2\ 2\ $/5/5/5/ 5/ §¢ Es X l
A2\ 3\A\Z 8. /85I /E/ &) 5¢ ) & e /3
1,% S 4 D) [} %’i STATIONS Q§ /A s/e/a/ &2 ;:Oq« g é&u
; ; ; % P , ¢ & ¢
3\ 3\ 3\ %\ S 2% e /o/s)s/s/ 8/ R§ ) S& ¥ RF
8.8 [11.4 { 9.7 | 9.3 | 9.6 0 }'{f" TALK o 17 15| 7 o 13/85 | CHRISTAL ABC-1| 7.9
5.6 | 6.8 | 5.4 5.8 | 6.5 | 2 %L;?o B/EZ |11 115 (20| 9| 3 [10/113 | xaTz 2.7
6.1 | 4.7 | 6.1 | 5.5 | 5.4 | 3 Ygﬁscl-FM B/U 6| 3|2 o 2 |13/85 | MCGAVREN SHRDN| 6.8
4.8 | 5.2 | 4.5 | 4.5 | 5.3 | 4 | WBMX B/U | 4 | 2 o 2| 5 [14/78 | Masra ABC-F | 7.2
4.5 | 4.4 | 4.9 | 4.5 | 4.8 | s yggBM NEWS | 2 |19 |21 |18 | 15 |19/58 | CBS SPoT CBS 4.9

4.6 | 5.0 | 4.2 | 4.4 | 4.4 | 6 | WBBMFM | cur | 3 o 8|13| 19 |19/57 |cBS spor | cBS-R| 5.7

3.4 | 2.8 | 3.1 3.5 | 3.8 | 7 _“,%UP AOR 112 | 4 | 3| 3|13 |16/69 | MMR 5.6
2.9 | 2.5 | 3.4 | 2.9 3.6 | 8 wéloJD BBND |20 (16 [30 | 27| 20 [10/109 | MMR 3.1
4.6 | 3.3 | 3.3 | 2.5 | 3.6 | 8 ymox CHR 5|8 | 5| 4| 8 [19/56 | EASTMAN NBC-S | 3.7
3.2 | 3.2 | 3.2 | 3.9 | 3.5 [10 WLAK A/C 13 |13 |13 [ 10| 7 |16/66 | CHRISTAL 2.0
4.1 | 3.2 | 2.8 | 3.5 [ 3.4 |11 | WMAQ CTRY | 7 (21 {19 /15| 9 [19/57 | EASTMAN NBC 3.4
1.7 | 1.9 | 2.9 | 3.1 | 3.2 [12 | WIMK GOLD (15 (18 | 7 | 5| 4 [16/69 |mMr Us-2 | 2.5
2.4 | 2.4 | 2.6 | 2.7 | 3.2 [12 | WXRT RBOR 18 (23 | 4| 6| 6 [13/84 |sELcoM 4.1
2.7 | 2.4 | 2.5 | 2.8 | 3.2 [12 | WFYR A/C |9 |9 |6 8|11 [20/54 |REPUBLIC | US-1| 2.3
4.1 | 4.1 | 3.8 | 3.8 | 2.9 |15 WCLR A/C 114 (14 |11 11|10 {18/61 | TORBET 3.3
2.7 | 3.4 | 2.9 | 2.8 | 2.8 |16 g!ggND TALK |16 126 |24 |22 | 18 [15/70 |BLAIR/RAR | ABC-E | 3.2
3.2 [ 2.7 | 3.6 | 4.3 | 2.8 |16 ggoLs CHR (10 [ 6 | 9 (12|14 (23/48 |HNWH ABC-C | 3.8
3:5 12823 125 2.7 |18 |WS-FM oy g |5 10|14 |16 |25/44 | mwwm ABC-R | 4.9
WUSN
2.7 | 2.9 | 3.3 [ 3.2 | 2.4 (190 | MY CTRY [19 [12 (16 {16 | 12 |16/69 | SELCOM ABC-D | 2.6
2.0 | 1.9 [ 1.7 | 1.8 | 1.8 |20 | WOJO SPAN (26 |27 (17 20 | 17 | 9/124 | CABALLERO 1.5
WMET
3.3 | 2.9 | 2.3 | 1.6 | 1.7 |21 | WV A/C 17 |10 |14 |19 |22 [26/42 | MCGAVREN 2.1
WAIT
2.0 2.3 [ 1.7 | 1.7 | 1.6 |22 | N BBND 23 |33 (36 (31 |29 [14/75 |karz 1.2
0.6 | 1.7 | 1.9 | 2.3 | 1.6 |22 | WECKG ROR 21 {11 [12 [17 | 24 [18/60 |xarz 1.3
1.4 | 1.5 [ 1.2 | 0.8 | 1.4 |24 | WJPC B/U 122 |7 |18 |21 |23 [17/65 NBN .6
1.6 | 1.6 | 1.7 | 2.0 | 1.3 |25 | WEMT CLAS 24 [32 [23 |22 |21 |1e/66 |cMBs 1.9
1.0 [ 1.0 | 1.1 | 1.4 | 1.2 |26 | WYON B/U 29 |20 [25 |26 |25 [11/102

Continued on Page 122

PROGRAMMING CONCEPT & EXECUTION
High output programming to strategically establish
station position.

SHANE MEDIA SERVICES

6405 RICHMONO AVE SUITE 311
HOUSTON. TX 77057
713/952 9221
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0
B}
Z
2\ % 8. &
3\ = \ © \®%\ sTaTIONS
2\ % @ \%% 5
% > o % <
0.0 9.6 10.6 WKRQ
O we
8.9 6.5| 10.3 | 2 |wLW ABC-I
i 700
8.7110.3| 9.6 | 3 |WKRC A/C 3 /13 |8 |6 | 2 [12/90 |KATZ ABC-E
550
6.1 6.0 9.4 | 4 |WwWEZ B/EZ | 6 (12 {12 | 9 | 5 [10/106 |CBS SPOT
925
8.0 8.7| 7.4 | 5 |WEBN AOR 4 | 3 o 2 | 7 |15/73 |TORBET
102.7
7.9( 7.4| 6.6 | 6 |WRRM A/C s | 6|3 |3 |3 [15/70 |BLAIR
98.5
5.7| 5.2| 6.3 | 7 |wWBLZ B/U 8 | 214 |7 |8 {12/89 |MASLA SHRDN
103.5
5.3| 6.5| 5.5| 8 Yggng N/T 9 |18 |16 |14 [12 [12/89 |CBS SPOT CBS
5.6 4.3| 5.1 9 9"1‘5” a/c 7 | 8l5 |5 |6 [16/69 |HNWH
4.9| 4.6 | 4.2 | 10 |WUBE CTRY |10 | 9 | 9 [ 8 | 9 (14/77 |MCGAVREN
105.1
3.6 | 4.0 2.8 | 11 |WSKS AOR (11 | 4 | 7 |10 |15 |19/58 |EASTMAN ABC-R
96.5
4.2 4.8 2.8 |11 |WKXF CTRY (12 | 7 |11 [11 {10 [17/65 |MMR
94.1
2.7 3.0 2.3 |13 |WCIN B/U |15 [10 [13 {13 |11 |11/96 |W&P NBN ;
1480 [
|
2.7 4.4 1.9 |14 Ygal%.lo GoLb (13 |15 [10 [12 |13 [15/71 |MCGAVREN us 2 |
1.7 1.9 1.6 |15 Ygg}m CTRY (14 |14 |19 |16 |14 [18/61 |MMR AP
0.9| 0.6 1.0 |16 I)’!S'OP JAZZ |16 |21 |21 [20 {16 [10/106 |MARKET 4

e ——————————— iy ——

DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 | plC I 1 .6
— AOR | [i¥]
1 WEBN 1 WKRQ 1 WEBN 1 WRRM | 1 WLW 1 WRRM Blk/Urbn I 5.6
2 WLW 2 WRRM | 2 WLW 2 WKRQ | 2 WEBN 2 WKRC BM/Easy I 9.4
3 WKRQ | 3 WBLZ 3 WKRQ | 3 WKRC | 3 WKRC | 3 WKRQ CHR [
4 WLLT 4 WLLT 4 WLLT 4 WLLT | 4 WLLT 4 WWEZ Ct T
5 WBLZ 5 WEBN | 5 WBLZ 5 WBLZ | 5 WWEZ | 5 WLW ry :
6 WSKS | 6 WKRC | 6 WKRC | 6 WEBN | 6 WKRQ | 6 WLLT Gold Hh.s
7WRRM | 7WLW | 7WRRM | 7wiw |7 wrRM | 7 wez | Jazz o
8 WDJO 8 WSKS 8 WUBE 8 WWEZ | 8 WUBE 8 WUBE NIT .5
9 WUBE 9 WUBE 9 WDJO 9 WUBE | 9 WBLZ 9 WCIN
10 WKRC |10 WCIN |10 WSKS |10 WCIN |10 WDJO |10 WEBN
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q
2] " !
€ 2 2 \% ] FIs/s/5/ & S 3
Z <« g Z S A S//// /) N L& &
o\ % ¥ 2 5 \2% I c/r/ac/ T/ O& S < 9
NN\ N\ g a5\ STAONS /& Je/N/s/o/s ) £58) 85 /&
: : . ® 7 S/ ‘ o &

B\ 2\ %\ &\ © &8 e [o/3)/s/s) &) R&s) & &
10.4 [10.4 [10.9 [12.8 [11.0 o WMMS CHR o 2 6’ l 11/99 | KATZ NBC-S
8.5 | 5.7 | 7.6 |8.1 |9.1 |2 | WDOK B/EZ |5 [15 [10 | 7| 4 | 9/115 | MCGAVREN
7.0 {7.3 | 6.8 [ 7.5 | 7.7 |3 | WQAL B/EZ |6 [16 (11| 8| 5 |11/101 | cHRISTAL
6.1 | 5.3 [6.4 | 5.4 | 7.3 |a |WLIF a/c (3 |6 | 2| 2| 2 [13/81 |cHrisTAL | ap
6.7 | 7.0 | 5.9 |6.7 |6.2 | 5 | WGCL CHR |2 5| 5| 9 [18/60 |MMR ABC-F
7.3 | 7.4 5.7 | 5.2 |6.0 | 6 | WZAK B/U |7 |5 |3]| 4| 6 [11/94 |sELcOM CBS-R

WMJI

6.1 |6.4 | 6.1 (6.0 |5.9 |7 | WM a/c |4 |8 |4a| 3| 3 [16/69 |EASTMAN

5.6 | 7.8 | 6.3 |4.5 5.5 | g | WBBG BBND |9 [23 (21 [18 |14 [11/97 |EASTMAN

4.2 (4.8 [4.2 [4.0 (4.2 | o | WOMT B/U [11 (4 |6 6|11 [14/78 |uNwH Us -1

4.0 (4.2 {3.9 |5.4 |3.7 |10 WGAR-FM | crry 13 (13 (12 | 9 | 8 [13/81 |BLAIR ABC-E

-- -- -- -- 3.5 |11 | WAMR B/EZ (15 |19 (15 |14 |12 [13/85 |CHRISTAL AP

3.6 3.5 [4.6 (5.2 |3.4 |12 | WERE N/T 10 |18 [17 {16 | 15 [18/59 |MMR cBS

3.2 [ 4.1 2.3 [2.9 | 3.1 |13 ongWE a/C 8 [12 | 9 |11 |10 |20/54 |REPUBLIC ABC-I

1.5 [2.2 | 2.7 |1.6 |2.7 [1a m}l)K GOLD [14 |14 |8 [10 | 7 |17/65 |KATZ NBC

2.1 1 1.9 [ 2.3 2.1 | 2.6 |15 | WRQC CHR (12 |3 | 7 |12 |18 |23/48 |MASLA ABC-

1712 123 f2er 1T 16 WIMO  Thy he |9 [a [13 13 [17/63  |masra NBN

349 2.0 113 1.6 17 WOAR  opy he Rt R3 [17 |19 |19/57  |erarr ABC-E

1.8 | 2.8 3.1 2.2 [1.6 17 | WABQ REL o o po [19 [16 [10/107 SHRDN

1.7 11.6 2.2 |2.1 1 1.3 19| WELV cLas 17 p2 |18 |20 |20 [22/49 |cMBs

-- -- -- 1.0 | 1.0 |20 | WONE-FM AOR p1 17 |13 |15 |17 [12/90 [MCGAVREN
“

Men Women Men Women Men Women

18-34 18-34 18-49 18-49 25-54 25-54 AlC I
1 WMMS 1 WMMS | 1 WMMS 1 WLTF 1 WMMS 1 WLTF gﬁ;':b il
2 WZAK 2 WLTF 2 WZAK 2 WM 2 WMl 2 WMl E . 12
3 WLTF 3 WMJI 3 WLTF 3 WMMS 3 WLTF 3 WDOK gmfasy — o5
4 WMJI 4 WGCL | 4 WMJI 4 WZAK 4 WZAK 4 WQAL Clas  Bhs i
5 WGCL 5 WZAK 5 WGCL 5 WGCL 5 WDOK 5 WMMS Cty  WEENs:

6 WDMT 6 WDMT | 6 WHK 6 WDOK 6 WWWE 6 WZAK Gold EM27
7 WWWE | 7 wWRaC 7 WDMT 7 WDMT 7 WHK 7 WGAR-FM | NT  mEl3a
8 WGAR-FM | 8 WHK 8 WWWE 8 WQAL 8 WQAL 8 WGCL Rel s
9 WHK 9 WJMO 9 WGAR-FM | 9 WGAR-FM | 9 WGCL 9 WDMT
10 WONE-FM (10 WDOK | 10 WQAL 10 WHK 10 WGAR-FM | 10 WHK
| ]
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q% % x
5 \ %\ % \B3\ smaToNs Eé’
5\ e\ %\ ¢
1.2 9.7 | 12.6 o gV_L?NS-FM 6
12.6 | 14.9|11.5 | 2 | WLva aor (2|2 |@ (@3 [13/84 |xaTz
10.1 9.2 | 11.1 | 3 | WXGT CHR o o 3 |3 |5 [15/74 |EASTMAN CBS-R
8.4 7.5|10.8 | 4 | WSNY A/C |3 | 4|2 |2 o 13/84 | MCGAVREN
8.6 10.5|10.1 | 5 gy;l'VN a/C 4 | 7|5 4 |2 |14/79 |KATZ ABC-E
5.7 6.1 4.9 | 6 gVZQCI CHR 5| 5|4 |5 | 7 |24/45 |CHRISTAL ABC-C
5.4 4.8| 3.9 | 7 ggI;MZ CTRY (11 {19 | 6 | 7 | 6 [12/92 |TORBET MBS
3.2 3.6| 3.6 | 8 gggOK CTRY | 9 |11 |10 | 8 | 8 |13/84 AP
4.3 3.1 3.6 | 8 gggﬂNl CTRY | 8 |21 |18 |15 [13 |15/75 | TORBET MBS
- 2.1 3.1 |10 | WZZT B/U [10 | 3 | 8 [ 9 [12 [15/72 |MASLA
7.1 2.6 | 2.7 | 11 | WVKO B/U |12 |10 | 7 {10 | 9 [15/70 | MCGAVREN SHRDN
1.4 1.8| 2.4 |12 | WRFD REL (18 | 9 | 9 |11 |16 | 7/146 |WsP ABC-D
3.0 2.9 2.2 |13 )’},’g)NS A/C 7 | 8 |14 |12 |11 |25/43 |BLAIR ABC-1I
1.4 1.1 1.9 14 yggaKX B/U (15 | 6 [11 [14 |15 [14/75 NBN
1.5 2.0 1.6 15 ygggev JAZZ |14 |14 {12 |13 [10 [18/59 | TORBET Us-2
1.4 1.2 1.5| 16 ygg.w A/C (13 |17 (15 [16 |14 |24/44 | EASTMAN ABC-1

*

DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54
AIC . - ;
1 WLVQ | 1 WSNY | 1 wLvQ 1 WSNY 1 wLva 1 WSNY AOR 1 s
2 WXGT | 2 WXGT | 2 WXGT 2 WXGT 2 WTVN 2 WBNS-FM
3 WTVN | 3 wLvQ | 3 WTVN 3 wLvaQ 3 WSNY 3 WTVN Blk/Urbn I 7.7
4 WNCI | 4 WNCI | 4 WNCI 4 WBNS-FM | 4 WXGT 4 WXGT BM/Easy I 1 o
5 WSNY | 5§ WTVN | 5 WSNY 5 WTVN 5 WBNS-FM | 5 WLVQ CHR 1 .0
6 WRMZ | 6 WZZT | 6 WRMZ 6 WNCI 6 WRMZ 6 WRMZ Ctry I 1 1.1
7 WVKO | 7 WVKO | 7 WBNS-FM| 7 WRMZ 7 WNCI 7 WNCI Tem Wis
8 WZZT | 8 WRMZ | 8 WHOK 8 WHOK 8 WHOK 8 WHOK Rel .2
9 WRFD | 9 WRFD | 9 WzZT 9 wzzT 9 WBBY 9 WVKO
10 WBBY [10 WHOK (10 WBBY 10 WRFD |10 WBNS {10 WZZT
i —
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X N
Z % /2 /¥/5/F/ & v x
- Z, DA A X/ s/ s/ 5/5/ ¥ & g
NE\ S\ 3\3\ swrons /& PV S/s/s) 888/ & /€
ANRE: : PZ\%% < ~/I/¥/d) &35 NP
3\ 2\ 3 \5%\3% E /)8 /s /8/8) 285/ S& ¥
10.2 | 9.9 {10.2] 9.3 i A/C 7 12/89 | BLAIR
Q| y-rw O ‘000
6.3 6.9 6.3| 7.4 | 2 |wWBAP CTRY| 4 | 4 |3 |4 |2 [1/95 EASTMAN ABC-1
820
7.1 | 6.7 [ 7.8 7.4 | 2 |[KKDA-FM | B/U 7| 2| 2| 2| 3[10/113 | sELcom AP
104.5
7.1 1 8.0 [ 7.8 6.8 | 4 [KRLD NEWS | 2| 18| 15[10 | 7[15/72 | karz CBS
1080
l
4.3 | 5.2 [ 6.7 5.8 5 [KEGL CHR 3 o 5| 8 [14(17/65 | BLAIR ABC-C |
97.1
4.7 | 5.9 4.6 5.3 [ 6 |KPLX CTRY | 11| 9| 8| 6 | 4/13/87 | REPUBLIC | AP
995
5.9 1 6.3 | 5.3 5.3 | 6 |KMEZ-FM | B/EZ| 10| 31| 16 (13 | 8|13/85 | MCGAVREN |
100.3 |
1
4.0 | 4.3 | 4.5| 5.2 | 8 [KTXQ-FM | ROR 5/ 5| 3| 3| 616/67 | CHRISTAL ABC-R |
1021 |
6.6 | 4.4 | 5.3| 4.7 | 9 |KSCS CTRY| 6| 10| 9| 7 | 5|15/71 | EASTMAN
96.3
4.5 | 2.9 | 3.8 4.3 [10 |KzEW ROR | 12| 8| 4| 5 |12[15/72 | MMR NBC-S |
97.9
0.6 | 2.1 | 4.1 | 4.0 |11 |KTKS CHR 8| 4| 6| 9|10(18/61 | HNWH
106.1 ]
5.9 [ 4.5 | 3.1 ( 3.7 (12 [KAFM CHR 9/ 3| 7|11 {15|18/59 | wep |
925
3.2 | 2.5 [ 2.5] 3.0 [13 [knOK B/U | 15| 6| 10 (14 | 13]14/75 | wsp Us-1 |
107.5
2.9 | 4.1 [ 3.1 2.6 |14 |kKmGeC A/C | 13| 16 | 11 (12 | 9[20/55 | SELCOM j
102.9 |
3.4 [ 3.7 | 3.1] 2.5 [15 [kazy B/EZ | 16| 22 | 21 |17 |16 (14/76 | BLAIR/RAR |
105.3
2.1 | 1.4 [ 2.6 | 2.1 [16 |KLuv A/C | 14 15[ 14 (15 {11]22/49 | TORBET us-2 |
987
1.5 | 1.6 | 1.4 | 1.9 [17 |kpBC REL | 19| 12 (12 (16 [19|11/103
1040
0.4 | -- 0.6 { 1.7 [18 [Kum REL | 25| 28 | 18 |18 |17 | 8/142 | SWAGGART UPI
94.9
1.0 [ 1.1 [ 0.7 ] 1.4 [19 |kess SPAN | 21| 13 | 20 (23 |24 [12/92 | CABALLERO
94.1
1.7 [ 1.0 | 7.1 1.2 [20 [kkDA B/U | 22( 21 |23[19 [20[12/88 | SELCOM AP
730
T.4 1 1.5 7.4 1.2 [20 |wRR CLAS [ 18| 25 [ 23 [24 |21 [18/60 | CMBS |
101.1
0.5 0.8 [ 1.0 1.1 [22 [ksSA SPAN | 26 | 11 | 17 [22 (22| 7/146 | CABALLERO | UPI
1270
2.1 [ 1.1 | 1.0 1.1 [22 [KAAM GOLD | 23| 29 [ 22 [20 [18[13/84 | waP
1310
1.7 | 1.7 [ 1.4 1.1 [22 [kRaX GOLD | 17| 23 |19 |21 [23[22/50 | MMR CBS-R
570
R Men Women | Men Women | Men Women ‘
18-34 18-34 18-49 18-49 25-54 | 25-54 A/C 1 2.0 ‘
= =S S S| SR ———
1 KTXQ-FM| 1 KVIL-FM | 1 KTXQ-FM 1 KVILFM | 1 WBAP | 1 KviL.him | AOR RN .5
2 KZEW | 2 KKDA-FM| 2 KVIL-FM | 2 KKDA- FM! 2 KVIL-FM | 2 KKDA-FM l Bik/Urbn I 1 0.4 ,
3 KVIL-FM | 3 KEGL 3 KZEW 3 KTKS 3 KTXQ-FM | 3 WBAP BM/Easy I ; s .
4 KKDA-FM| 4 KTKS 4 WBAP | 4 KSCS 4 KPLX 4 KMEZFM | CHR I ;5
| 5 KEGL | 5 KAFM 5 KKDA-FM| 5 KEGL 5 KRLD 5 KPLX | Ctry L Ty
6 KPLX 6 KTXQ.-FM | 6 KPLX | 6 KPLX 6 KKDA-FM | 6 KSCS | \y s f
| 7 KSCS ‘ 7 KZEW 7 KSCS 7 WBAP 7 KSCS 7 KTKS | Rel kI ;
8 KAFM 8 KPLX 8 KRLD 8 KAFM | 8 KZEW 8 KMGC : —
9 KTKS 9 KMGC 9 KEGL 9 KMEZ-FM | 9 KMEZ-FM | 9 KRLD | Span 14
10 KNOK |10 KSCS 10 KTKS |10 KTXQ-FM |10 KMGC oKLV |
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“WHEN YOU DON'T UNDERSTAND SOMETHING... LOOK FOR FINANCIAL GAIN® 9{ g f
20

'GEORGE JOHNS

CONGRATULATES

Dave Spence
Keith Adams
Roy Cooper
Michael Collins
Dick deButts
Steve Dinkel
George Francis
Roy Hennessy
Dana Horner
Don Kay

Larry Kirby
Bill Lacy

Dave Martin
George Mills
Jack Porteous
Don Propst
Vic Rumore
Don Scott

Ed Shadek
Vern Trail

Bennie Williams

Gordon Zlot

KLSF
WIBC
KLZI
WRAL
KLSI
WMAG
CKY
KLSY
CHAM
WYKZ
KZBS
KORQ
WRMF
KEEL
K103
WLAC
WCLZ
KLZZ
CHED
KLCY
KZST

Amarillo

Indianapolis

Phoenix

Raleigh

Kansas City
Greensboro/High Point
Winnipeg
Seattle
Hamilton
Savannah *;{ﬁuN
Oklahoma City LL
Abilene %‘ THE
West Palm Beach

Shreveport

Portland

Nashville

Portland

San Diego

Edmonton

Salt Lake City

Santa Rosa

$9,551,043.25

Last month each of these stations made more money
than any other time in their history... Life is good!

Fair\West

Johns & Johns International, Johns Co., Heritage Broadcasting
1250 Prospect, Suite 102 ¢ La Jolla, CA 92037 ¢ (619) 454-3202
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¢ /&g /5/&
STATIONS S /fo/&/&/&/<
§ /&/8/5/8/3
< g/ & /g /s /&
yi
14.4( 16.0 | 15.8 o WHIO-FM | p/p7 Q | ¢ s CHRISTAL
WGTZ

6.6 5.8) 11.5| 2| WG CHR 3 0 2 | 2 KATZ 19.1

9.8 8.0] 10.3| 3 )’ggyo A/C 2 (12 |14 | 6 | 6 |14/78 | CHRISTAL CBS 5.9
WTUE -

13.6/ 11.5| 9.9 4| WTL AOR | 4| 2 o o 5 {11/95 | MCGAVREN ABC-R [13.5
7.6| 6.1| 7.9| 5| WONE CTRY | 5 |11 | 8 | 5| 4 [10/104 | MCGAVREN ABC-D | 5.7
a.4] a.1| 6.1 6| WYMJ A/C | 6| 5| 3| 4| 2|14a/80 |REPUBLIC | us-1 | 7.1
5.4/ 4.1 a.3| 7| WING a/c | 7 (21|10 | 7| 7 [17/63 | karz ABC-I | 4.3
2.1 3.1 3.7| 8| WBLZ B/U |11| 3| 4 (10 |13 [13/84 | MASLA SHRON | 4.4
6.4/ 6.5 3.2| 9| WWSN A/C [10| 9| 9| 8| 8 |16/68 | EASTMAN 1.1
3.9 3.6/ 2.8 10 gg\gluo A/C 8| 8| 5| 9| 9|24/46 | MASLA CBS-R | 2.4
3.6 4.2 2.8{ 10 )Ig%AO B/U 12| 6 (11 )11 {10 | 13/84 | EASTMAN SHRDN | 3.5
2.1 2.6 2.2 12 gggKS AOR | 13 4| 7 [13 |14 | 16/68 | EASTMAN ABC-R | 3.3
3.0 1.8/ 2.0| 13 wLw A/C 918 |16 (14 (12 | 29/38 | EASTMAN ABC-I | 2.7
1.9 2.4 1.8 14 gg?Zl CTRY | 14| 10 | 12 | 12 | 11 | 19/57 Us-2 1.7
- 1.9 1.4] 15 )'gOBOLY CTRY | 18 | 20 [ 21 [ 21| 19 | 12/89 | DEVNEY MBS 1.1
- 1.6 1.2| 16 ygfgzu A/C | 15| 19| 13|15 | 15| 19/56 | DEVNEY MBS .8
1.3 2.1 1.2| 16 s\315VF7’TW-FM A/C 19| 23| 23 [ 20| 21| 15/75 REGIONAL .6

' !
DEMOGRAPHIC RANK FORMAT REACH
T T .
Men | Women | Men ll Women | Men | Women
18-34 18-34 | 1849 | 18-49 25-54 |  25.54 |

1 WTUE 1 WGTZ | 1 WTUE | 1 WGTZ , 1 WHIO-FM | 1 WHIO-FM | AIC

2 WGTZ 2 WTUE I 2 WGTZ | 2 WHIO-FM | 2 WTUE 2 WGTZ AOR S 1.1

3 WBLZ 3 WYMJ | 3 WHIO-FM | 3 WTUE l 3IWYMS | 3 Wy I 121

4 WSKS 4 WVUD 4 WONE | 4 WYMJ 4 WHIO 4 WONE Blk/Urbn M6

5 WYMJ 5 wmo-m' 5 WYMJ | 5 WONE | 5 WONE ‘ 5 WHIO BM/Easy NN 5.2

6 WONE 6 WBLZ | 6 WING | 6 WHIO 6 WING 6 WTUE CHR 1 1 5

7 WVUD 7 WWSN 7 WWSN 7 WVUD ‘ 7 WGTZ 7 WING Ctry L IER

8 WING 8 WONE ‘ 8 WBLZ 8 WWSN l 8 WWSN ' 8 WWSN )

9 WWSN 9 WLLT | 9 WHIO 9 WBLZ 9 WLW | 9 WVUD

10 WHIO-FM | 10 WDAO ,10 WSKS l 0 WDAO 10 wB2I l10 WDAO
i - N N | -




[4y)
- X & NS
< z S/ /&/& Q *
2 \2\ %2 %, ~/§$$$$% s§ / §
“‘% Z \ 3\ © \b%\ STATIONS S /e/8/5)s/)5) £E8 §& /8
\ g ; 5 \%% < L /Sy 8] T NG 5
B\ F\ 3%\ G 33 /)8 /s/e/e)/ &) $& [ =
9.9 | 9.7 [10.0 | 10.7 KOSI B/EZ | 2 |12 |9 |4 11/101| BLAIR
a 101.1 a
4.4 | 4.1 [ 6.8 7.7 | 2 |ksPI AOR 3 6 | 15/72 | SELCOM
ke O° 00
5.0 | 4.9 | 5.9 | 6.8 | 3 [kmJI A/C s |9 [3 |2 [ 2]12/87 | cHrisTAL
100.3
3.3 | 4.7 | 5.4 | 5.7 | 4 |KRXY-FM [CHR 3|2 |4 [5 [11]16/68 | MMR
107.5
4.0 | 4.5 [ 5.5 5.5 |5 5(7%00-FM AOR 8 |6 (2 |3 | 4]|13/83 | MASLA
4.7 | 3.6 | 3.4 | 5.2 | 6 %ggow a/c |12 [13 [11 |6 | 3| 11/100| EASTMAN Us-1
5.7 | 6.7 | 5.2 | 5.0 | 7 5(59A TALK | 7 |14 |15 |12 | 7 [ 17/65 | kATZ CBS
7.9 | 7.2 6.3 4.6 8 |KPKE CHR 4 ° 8 |11 {17 | 18/60 HNWH
95.7
5.0 | 6.0 | 3.7 | 4.3 | 9 [KOAQ CHR 6 |5 |5 |7 | 8]|20/55 | xarz CBS-R
103.5
4.9 | 4.2 [ 5.7 | 4.0 |10 |KYGO CTRY (11 [ 8 [10 |10 | 5 | 15/74 | BLAIR
98.5
4.2 | 4.4 | 4.7 | 3.9 [11 |KAzZY AOR |10 | 7 |6 | 8 |13 | 17/63 | MCGAVREN
106.7
2.5 { 3.9 | 2.9 | 3.8 |12 g)\goo cLas [13 |16 |14 |13 |10 | 15/75 | REPUBLIC
2.9 | 3.2 | 4.0 | 3.7 [13 |7(1§US N/T |14 |26 [23 |14 |12 { 12/94 | SELCOM ABC-I
5.2 | 5.9 | 3.9 | 3.6 |14 .!;(;oMN CHR 9 (10 |7 | 9| 9|20/54 | BLAIR ABC-C
3.2 | 3.8 | 3.8 3.1 |15 5% BBND |16 (25 [27 |24 |22 | 14/80 | BLAIR/RAR| MBS |
1
4.0 | 3.6 | 2.8 | 2.4 |16 5'%‘62 CTRY (15 |17 [21 |16 |14 | 18/60 | MCGAVREN | ABC-I |
2.4 | 1.9 | 1.4 | 2.4 |16 !%%(o B/U (19 | 4 [12 [17 {19 | 11/101
1.5 | 1.6 | 2.51{ 1.6 [18 !%QI;IO-FM CTRY (17 |23 |18 |19 |18 | 17/64 | TORBET ABC-E
2.0 | 2.5 | 1.6 | 1.5 |19 !(1?02 GoLD |18 |21 [13 |15 |15 [ 17/63 | CHRISTAL
0.9 | 0.5 1.3 1.5 |19 5(2A10X JAZZ {21 |24 |16 (|18 |16 | 12/88 AP
1.6 | 1.4 | 1.4 1.2 |21 ;gl}oEN NEWS (20 |20 [29 (28 |27 | 20/54 | SAVALLI NBC
Men Women Men Women Men Women |AIC I 2 0
18-34 18-34 18-49 18-49 25-54 25-54 AOR I 1 7 .1
1 KBPI 1 KMJI 1 KBPI 1 KMJI 1 KBCO-FM| 1 KOSI ngkrl‘ch’b .-3'1
2 KBCO-FM| 2 KRXY 2 KBCO-FM | 2 KOSI 2 KHOW 2 KMJ! ron m2.4
3 KAZY 3 KBPI 3 KAZY 3 KRXY-FM | 3 KMJ! 3 KHOW BM/Easy I 0.7
4 KMJI 4 KOAQ 4 KMJI 4 KBPI 4 KOSI 4 KYGO CHR I 1 .2
5 KOAQ 5 KBCO-FM | 5 KHOW 5 KOAQ 5 KBPI 5 KOAQ Clas s
6 KRXY-FM | 6 KIMN 6 KOSI 6 KYGO 6 KOA 6 KRXY-FM | Ctry e
7 KIMN 7 KOSI 7 KOAQ 7 KHOW 7 KYGO 7 KIMN Gold W15
8 KHOW 8 KAZY 8 KIMN 8 KIMN 8 KNUS 8 KVOD Jazz 1 :
9 KPKE 9 KPKE 9 KRXY-FM | 9 KBCO-FM | 9 KAZY 9 KOA 1.5 .
10 KYGO (10 KYGO |10 KOA 10 KPKE (10 KIMN |10 KBPI (NT ——c°
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qj‘}) z F/lyx/x/&/%/ &
</ W& 3 X
p AN 5 ?/s/s/5/8/ & & &
"% %z \ © \B%\ STATIONS s Je/8 S)E)5) 880/ S8 £ /8
A , p 4 ~ v & &
BARAR:R! £ [3)/s/S/3)8/"¢8 | $& § fef
16.9| 13.7 | 16.8 WTQR CTRY 6 3 10/113 | MCGAVREN 15.2
0 104.1 0 0 0
6.8 8.0 12.3 2 (WKZL CHR 2 1 0 2 3 [10/107 | KATZ ABC-R [17.1
107.5
8.8 7.3 7.9 3 W%ﬂAG A/C 3 5 2 3 2 (14/78 MMR ABC-E (10.1
99,
8.1 10.6 7.5 4 3\7!(1)MG B/U 7 2 5 5 7 9/118 | HNWH CBS-R 6.8
4.3 7.0 5.9 5 g\olg‘:JS A/C 6 |11 11 7 6 (13/87 MCGAVREN MBS 6.3
6.8 6.3 5.6 6 gg?EZ CHR 4 4 4 4 5 |17/65 TORBET Us-1 4.8
8.2 6.9 5.6 6 )NOSJY B/EZ 5112 7 6 4 [15/72 CHRISTAL 5.5
00.
3.3 1.7 2.8 8 |WMFR B/EZ (12 (30 |27 |22 |18 9/122 | MMR ABC-E .4
1230
2.6 1.7 2.5 9 g\BIAAA B/U 9 |13 8 9 9 [16/68 W&P NBN 2.2
0
2.6 1.0 2.5 9 )A511EOAL B/U 15 7 |18 |13 |11 8/133 | HNWH SHRDN 2.2
2.6 3.8 2.3} 11 g\BII;IQK A/C 8 |10 6 8 8 |20/54 EASTMAN MBS 3.4
3.8 4.1 2.3 11 ygsDFG CHR 10 3 9 (10 |15 [17/64 BLAIR Us-1 2.9
1.5 1.2 2.0 13 )ASIOSOMX REL 16 [ 14 [14 (14 |13 |10/109 ABC-I 1.0
3.3 3.0 1.9 14 \%Ij‘\)ln B/U 13 9 |10 (11 (10 |13/82 TORBET 1.6
1 .
1.3 2.0 1.5 15 ggl;lPE REL 18 126 (26 {17 |12 [12/90 1.8
0.8 1.4 1.4 16 )'),’,"F"' CTRY (11 |17 |16 |15 |16 [19/58 MASLA .6
2.5 1.7 1.3 17 nl7BolG BBND (17 (16 |32 (24 |21 |(15/71 BLAIR CBS 1.6
1.0 1.7 1.2 | 18 ygg\;MO REL 14 |32 |21 |21 |22 {20/55 1.0
-- - 1.2 18 )A()I‘,E?ZC A/C (20 {31 |12 (12 |14 [11/96 | MMR -—
0.8 0.6 1.1 20 )'},’,;5,08 BBND (19 (18 |28 |19 |17 |12/88 | SAVALLI ABC-C .2
S s 1.0 21 gygVW| CTRY (22 | 21 13 |16 (24 |13/84 HNWH .7
DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54
: I .
1 WKZL 1 WKZL 1 WTQR 1 WTQR 1 WTGR 1 WTGR AIC 17.3
2 WTQR 2 WMAG 2 WKZL 2 WMAG 2 WKZL 2 WMAG B88nd 24
3 WMAG 3 WSEZ 3 WMAG 3 WKZL 3 WMAG 3 WoJY Blk/Urbrn I .«
4 WQAMG 4 WTQR 4 WOMG 4 WSEZ 4 WOUY 4 WKZL
5 WSEZ 5 WQOMG 5 WSEZ 5 WOJY 5 WSEZ 5 WSEZ BM/Easy INEEEEEN:.4
6 WDCG 6 WOJY 6 WOJY 6 WOMG 6 WOMG 6 WSJS CHR I 20.2
7 WRQK 7 WRQK 7 WAIR 7 WSJS 7 WAIR 7 WRQK Ctry I 1 9.2
8 WAIR 8 WAAA 8 WRQK 8 WRQK 8 WSJS 8 WOMG
9 WSJS 9 WLVK 9 WDCG 9 WAAA 9 WRQK 9 WAAA Rel 7
10 WOJY 10 WDCG 10 WSJS 10 WEAL 10 WEZC 10 WEAL
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WESTWOOD ONE
RADIO NETWORKS

Los Angeles - Chicago - New York - London




||’
(]
(|

&
%\, 4
2\ % 5« e ;) 3¢ 3
q%,é Z \ © \3R\ STATIONS N Ik 6@
< .
B %\ & \3% & K3 4
. . WTIC
19.3| 18.6 | 20.1 0 Wl a/C KATZ NBC |
11.5| 14.1| 15.8| 2 gg}lC-FM CHR KATZ f
7.7 9.4 12.0 3 yg(flsCH B/EZ TORBET ABC-D
5.8 6.7| 6.1 4 ygSHQCN AOR MASLA ABC~R
4.1 5.3| 4.5 5 gyglco BBND |10 (15 |18 |16 [12 |[11/102 | TORBET ABC-I
4.8| 5.1 4.2 | 6 qu A/C 8| 8 (4|5 4 |17/62 | EASTMAN CBS-R |
4.4 4.1 3.7 7 )’,‘,’,F(',OP NEWS { 9 {13 (11 (11 |11 |17/65 | EASTMAN CBS '
L :
| 4.6| 5.5| 3.5| 8 WDRC-FM | a/c 510 | 6 | 6 | 5 |23/46 | MCGAVREN 1
I 1
| 3.8] 4.7| 3.4 9| WCCC-FM |a0R |6 | 4 | 3 | 7 | 9 |23/47 |SELcOM el
f;
4.6 2.4| 3.4| o ggl;SS CHR 7 317 |8 (10 (23/47 |MMR l
[
3.0 2.7| 2.4 11 ygsl%Rc A/C (12 [16 (10 |10 | 7 |18/61 | MCGAVREN
| 2.6 2.6| 2.0 12 gggvvz A/C (11 {11 | 9 | 9 | 8 |22/50 |cBS spor Us-1

1.5 0.8 1.0 | 13 Xgl:l.ﬂ AOR 13 7 |12 113 [14 [33/32 CHRISTAL

|
DEMOGRAPHIC RANK L FORMAT REACH
| | i | '
Men Women Men Women Men | Women
18-34 | 18-34 18-49 | 18-49 25-54 25-54 !
— S S __+, — _—_T. S — ,’_ S S '
]} WTIC.FM | 1 WTIC.FM | 1 WTIC.FM | 1 WTICFM | 1 WTiC | 1 wricFm | AIC ————X
2 WHCN 2 WHCN 2 WHCN 2 WTIC 2 WTIC-FM | 2 WTIC | AOR I 10.4
3 WCCC-FM | 3 WIOF 3 WTIC | 3 wioF 3 WRCH | 3 WRCH ’ BBnd Ml4s
4 WRCH 4 WTIC 4 WARCH | 4 WRCH | 4 WHCN | 4 WIOF l BM/Easy I > 0 !
5 WDRC-FM 5 WDRC-FM | 5 WCCC-FM | 5 WHCN 5 WDRC-FM | 5 WDRC-FM I CHR _192
6 WTIC 6 WCCC-FM | 6 WDRC-FM | 6 WDRC-FM | § WIOF l 6 WHCN NIT m: - {
7 WKSS 7 WKSS 7 WIOF 7 WWYZ 7 WDRC 7 WWYZ | 34 [
8 WIOF 8 WWYZ | 8 WKSS 8 WKSS | 8 WCCC-FM | 8 WDRC ,
9 WPOP 9 WDRC | 9 WPOP | 9 WCCC-FM | 9 WKSS 9 WCCC-FM |
10 WPLR 10 WRCH 10 WDRC |10 WDRC |10 WPOP 10 WKSS ]'
— S E— 1 | |
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< % qj‘}; 4 S/ /x/s/ &/

A zZ\V3s\a\Z B, s /&)s/s/s/&) ¥, & &

N\ S\ F\ S\ 2 B\ STToNs [ §F Ju/S/S /s s/ ££8) &% L/
B\ 2\ 2\ &\ & 23 S /5/s/S/3 )6/ S5/ S& g )3
o1 > s Iy G/ /2 /X ~ NG X4 >3y < )

9.1 [10.2 [ 9.4 | 9.5 | 9.3 |)[KMJQ B/U |4 (1] @ : |0/ |cerisTAL 10.3

10.7 | 8.9 | 9.2 | 8.5 | 8.1 | 2 |[KKBQ-FM | cyg 0 0 2| 2| 6 |15/74 | EASTMAN ABC-F | 9.1

6.4 | 7.5 | 7.6 | 7.8 | 6.8 | 3 [KIKK-FM | orgy |5 | 8 | 7| 4| 3 |12/87 | TORBET 8.4

8.4 | 6.8 | 7.4 |7.8|6.6|4|KODA B/EzZ | 9 |15 |10 | 10| 4 [11/98 |BLAIR/RAR 4.6

3.2 | 4.5 | 6.3 | 5.8 | 6.3 | 5 [KLTR ac |37 3] 3|@l1s/73 |mr cBS-R| 6.0

4.7 | 4.4 | 2.7 | 2.8 | 5.7 | 6 (KBBEFM | cygp | 2 | 3 1 6| 5| 8 [17/65 | KATZ 5.9

3.5 | 4.6 | 4.5 | 4.3 | 5.1 | 7 [KQUE a/c [13 |23 |11 (11| 9 [10/111 | REPUBLIC | ABC-E | 4.9

7.4 | 5.5 | 5.3 | 5.2 | 5.0 | 8 [KSRR RBOR |7 | 4 | 4| 6|11 [16/68 | HNWH ABC-R | 7.2

3.5 | 4.3 | 4.4 | 4.4 [ 4.9 | o |[KTRH NEWS | 6 (20 (13 |12 10 [16/66 |CBS SPOT | CBS 4.5

4.9 | 4.9 | 4.1 | 4.3 | 4.7 |10 [KILT-FM crry (11 [10 | 9| 9| 7 [13/83 |BLAIR 4.8

5.8 5.8 | 4.8 5.2 | 4.5 [11 [KLOL MR |8 |6 | 5| 7({12 [17/64 |cBS RADIO 5.4

3.8 | 4.1 | 4.8 | 5.6 | 4.1 [12 |KFMK ac |10 [12 | 8| 8| 5 [17/65 |SELCOM 4.7

3.1 | 3.6 | 3.7 | 4.2 | 3.7 |13 |[KPRC N/T |12 |17 |20 |13 | 14 |14/79 | EASTMAN NBC 3.3

1.2 | 1.4 | 2.2 | 1.8 | 2.0 |14 (KLEF cLas |16 |11 [16 [15 [ 13 |13/82 |CMBS 1.8

2.6 [ 1.5 [ 2.6 | 1.9 | 1.8 |15 |KYOK B/U |14 |5 |15 |17 |26 |17/64 |MASLA 1.2

1.0 | 1.5 | 1.1 | 1.8 | 1.4 |16 [KLAT SPAN [22 [21 (17 |16 | 19 [10/113 | CABALLERO 1.4

1.7 | 1.7 | 1.9 | 1.6 | 1.3 [17 (KT CTRY (17 |22 |22 |22 |18 [18/60 |BLAIR 1.1

1.4 | 1.3 | 0.8 | 0.7 | 1.3 [17 [KSOH B/U (18 |16 |21 |24 | 20 |14/77 | ROSLIN SHRDN | 0.7

0.8 | 0.6 | 0.4 | 0.7 | 1.3 [17 |KBBE AOR [19 |19 [12 [ 14| 15 [13/83 | KaTZ 1.2

2.2 | 1.6 | 1.0 | 0.9 | 1.0 |20 |KKBQ B/U (15 | o (19 | 21| 24 |27/40 | EASTMAN ABC-F | 0.8

1.0 | 1.2 | 0.6 | 0.5 | 1.0 |20 |KNPZ GoLD |20 |27 |26 | 18| 16 [17/65 | REPUBLIC | ABC-D | 0.7 |

1.8 | 1.3 | 1.3 [ 1.2 [ 1.0 [20 ‘Kixagvz sPAN [26 [13 [14 | 19| 25 |10/107 | CABALLERO 1.4

Continued on Page 122

MULTIFORMAT EXPERIENCE
Documented success in Country, AC, CHR, Oldies, AOR
and News-Talk.

SHANE MEDIA SERVICES

6405 RICHMONO AVE SUITE 311
HOUSTON. TX 77057
713952-9221
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DEMOGRAPHIC RANK FORMAT REACH
1 |
Men Women Men Women | Men Women
I 18-34 18-34 18-49 | 18-49 | 25-54 25-54
1WFBQ | 1 WFBQ |1 WFBQ | 1 wrBQ | 1 WFBQ | 1 wisc | AIC —
2 WTLC 2 WzPL | 2 WIBC 2 WZPL | 2 WIBC 2 WXTZ AOR —————_—
3 WIBC 3 WENS | 3 WTLC : 3 WIBC 3 WFMS | 3 WFMS BBnd 14
4 WENS | 4 WTLC |4 WFMS | 4 WTLC ' 4 WENS | 4 WFBQ Blk/Urbn .o
5 WZPL 5 WNAP | 5 WENS | 5 WENS | 5 WTLC 5 WENS | .
6 WFMS | 6 WTPI 6 WZPL | 6 WFMS | 6 WXTZ 6 WTLC | (B;I\':IL‘Easy _9'2132
7 WNAP 7 WIBC 7 WXTZ | 7 WXTZ | 7 WZPL | 7 wzPL | ’
8 WIRE | 8 WXTZ | 8 WNDE | 8 WTPI 8 WNDE | 8 WTPI Ctry 3
9 WNDE | 9 WFMS | 9 WNAP l 9 WNAP | 9 WIRE 9 WIRE
10 WXTZ 10 WGRT |10 WIRE 110 WIRE 10 WNAP |1o WNAP
| || = | 1 |
118/1985 R&R RATINGS REPORT Vol. 2
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-, X AN
2 \% $)¥/5/5/5/ 8 x
A S\ Z \B. § /)T /F/&/T/ 5e §
N\ % o \3® STATIONS S v /T /& g5 <3
B\ %\ ¢ \3x § /s/&s/8/3/8) & 5
g\ % o \3% < /8 / /8 /&) R: £
9.6 11.3] 15.5 WEBQ ROR 2 | 2 2 | 9/116 NBC-S |
0|y 00 |
6.2 [ 16.0 | 15.4 | 2 |wIBC a/C 6 |5 |2 11/101 |BLAIR
(1) (1] l
9.6 | 7.7 9.2 | 3 |wWXTz B/EZ |4 {8 |9 |7 |5 |12/94 |MMR ,
103.3
15.1 | 11.1 8.3 | 4 |wzPL CHR 3 0 4 [6 | 7 |16/68 |HNWH
99.5
6.0 8.8 8.3 | 4 [WTLC B/U 8 |4 |2 |3 |6 | 9/128 |MCGAVREN SHRDN
105.7
6.6| 8.9 8.2 | 6 |WFMS CTRY |7 | 7 |7 |4 |3 |10/106 |TORBET
95.5
6.7 7.8 6.1 | 7 |WENS A/C 5 ({5 |3 |5 |4 |16/66 |CHRISTAL
97.1 |
5.6 5.1 5.1 | 8 |WIRE CTRY | 9 (10 |10 |11 | 8 [14/80 |MMR ABC-E |
1430
4.7 | 4.9| 4.9 | 9 | WNAP CHR 6 | 3 |6 |8 ({10 |20/54 |BLAIR
93.1
2.9 3.2 4.4 |10 | WMLF BBND (11 [15 [17 |13 |12 | 9/119 |MCGAVREN MBS
1310
- 1.3 2.6 |11 | wTPI A/C (12 | 9 |8 |9 |9 [13/83 |MMR AP
107.9
2.6 2.6 2.1 |12 wrgoe A/C 10 {12 {11 [10 |11 [21/52 |RaTZ ABC-I
126
1.6 1.2 1.3 13 gvg;m B/U (18 (18 [12 [12 [13 | 7/163 |wsP SHRDN
1“

]

|




Il
il
|
%
n
%
ﬁ

Q
@
= ¥/ &85
A\ 2\ %% §/ 87 g8 /&
2\ 3\ &\ % \3%\ STATIONS S/ Q€ s& /g
DRATARA 5/65 ) £8 /6
B\ &\ %\ & &2 ¢ ) F& /¢
7.7 [11.4 {10.5] 10.7 oWDAF 11/96 | XaTZ ABC-E
610
9.7 7.5 | 7.8| 8.5 | 2 |KMBR 11/99 | TORBET
99.7
8.4 6.7 | 8.9| 7.1 | 3 ;(0950 19/58 | REPUBLIC | ABC-C
8.0 | 7.7 | 5.2 6.8 | 4 [kcmO 16/66 | MMR CBS
810
5.9] 5.8 | 5.9| 6.8 | 4 [KYYS 14/75 | KATZ NBC-S

102.1
6.3 | 6.3 | 5.1 6.4 | 6 |KUDL
98.1

14/80 CHRISTAL AP

93.3

6.8 6.1 6.3 5.4 8 5F1KF-FM CTRY 9 9 6 7 S| 14/77 SELCOM

|
|
%
i
l
|
|
!
6.9 6.5 | 5.4| 6.0 | 7 [KLSI a/c | 8 |11 |4 | 3| a|13/80 | sELcOM mac-o‘
|
{
|
|
|
|
l
|
|
|
|
l

4.7 | 4.7 | 4.5| 4.7 | 9 %g;szs B/U (12 | 4 |5 | 8 |10 | 13/85 | HNWH NBN
2.2 | 3.8 | 3.8| 4.6 |10 |kzzC CHR 7| 2 |7 |9 |13]19/58 | EASTMAN
98.9 [
4.6 | 4.9 | 4.9| 4.6 |10 |kmBZ N/T |11 [15 |16 [15 |12 | 15/75 | TORBET ABC-I
980
3.7 | 4.1 3.3 3.8 |12 |[KCMO-FM [CTRY (13 |14 |13 (10 | 8 | 13/83 | MMR CBS
94.9
4.3 3.7 3.9 3.4 [13 ,(1J%A BBND |15 (20 (|26 [22 |14 | 14/79 | wsP MBS
9i
3.7 | 4.4 | 4.0 3.2 |14 m}qa A/C |10 {12 [12 |11 |11 | 21/51 | CHRISTAL | NBC
3.0 | 2.7 | 3.4 2.3 |15 %‘é?l AOR |14 | 5 |8 [13 |15 | 20/54 | CBS SPOT | CBS-R
1.5 | 1.3 | 1.5 1.8 |16 ,(Ogl;x BOR (16 | 8 |10 |14 |17 | 24/46 | wsP
1.8 | 0.9 | 2.3 1.7 [17 [kxTR CLAS |17 |22 [22 |17 |16 | 18/60 | cMBS Us-2
96.5
1.5 | 1.1 1.6 1.2 [18 |kexL B/U |19 |10 [15 {16 |18 | 14/77 | RA LAZAR
1140
- 1.0 | 1.0 1.0 {19 |[kcev REL (22 (26 [24 [25 |23 [ 11/100
1510
l l [
Men WOmeni Men Women| Men Women
18-34 18-34 18-49 18-49 i 25-54 Jr 25-54 AIC T | 5
- 1 I 1 0.
1 KYYS 1 KUDL 1 KYYS 1 KUDL | 1 WDAF 1 WDAF AOR 3o
2 KBEQ 2 KLSI | 2 WDAF | 2 KLSI 2 KYYS | 2 KMBR BBnd  HEEENG.3
3 KUDL 3 KBEQ 3 KFKF-FM | 3 KMBR 3 KMBR 3 KUDL B!k/Urbn I 5.9
4 KFKF-FM | 4 KYYS 4 KUDL | 4 KBEQ 4 KFKF-FM | 4 KLSI BM/Easy I 5.5
5 KPRS 5 KPRS 5 KLSI 5 WDAF | 5 KUDL | 5 KFKF-FM | cHR I 1 1 7
6 KKCI 6 KzzC 6 KBEQ 6 KPRS 6 KLSI 6 KPRS Clas W17
7 KLSI 7 KFKF-FM| 7 KCMO-FM| 7 KYYS | 7 KCMO | 7 KBEQ | o oo 1 0 0
8 KzzC 8 KMBR 8 KMBR 8 KFKF-FM| 8 KCMO-FM| 8 WHB NITy pr—
9 KCMO-FM | 9 WHB 9 KPRS 9 KzzC 9 KBEQ 9 Kz2zC . |
10 KCFX 10 WDAF |10 KCMO 10 WHB 10 KPRS 10 KCMO Rel M1.0 ’
|
| I |
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A X
\ 2\ 32\%\%2 &, " §/8 | g8 /&
‘%% S\ %\ S\ % g%\ smons [/ § s/ £€5/ 8¢
A $ @ e PR \2% ¢ &= S Q
2\ 3\ %\ &\ \3% e /3 $ /)28 S& )&
9.7 [10.0 9.1 [9.7 | 9.0 a KIIS-FM CHR 15/75 | MCGAVREN
102.7
7.6 |7.9 |5.9 |5.8 |6.3 | 2 |KABC TALK 13/84 |KATZ ABC-T
790
4.3 4.1 | 4.8 |[5.1 |4.4 | 3 |KkBIG B/EZ |7 [24 |17 |10 | 4 |13/84 | TORBET
104.3
4.3 |4.4 [5.5 [5.7 {4.1 | 4 [KJoOI B/EZ (12 |22 [24 [15 | 9 [12/90 |mMR
98.7
2.7 [ 3.4 |4.4 (3.8 3.8 |5 |KOST aA/C 6 (11 | 4| 2| 2 [15/71 |CHRISTAL
103.5
3.9 [ 3.5 | 3.7 [4.2 | 3.6 | 6 |KLOS AOR 8 |5 | 2] 3|13 [16/69 |KRATZ ABC-R
95.5
2.9 (3.4 (3.1 [3.5 |3.5 |7 |KMPC BBND (10 (35 |38 |30 | 21 [15/74 |SELCOM
710
3.4 (3.1 [3.2 |4.1 [3.3 |8 5(40957 AOR 5 |6 | 3| 4| 7 [18/61 |SELCOM
3.0 | 2.9 |3.7 {3.4 |3.2 {09 %r;gt NEWS |4 (33 |32 (27 | 15 [20/55 |CBS SPOT |CBS
2.9 2.9 |3.3 [3.0 {3.2 |9 S(agwa NEWS | 3 (32 (31 |24 | 14 (22/50 |BLAIR/RAR |NBC
2.1 2.8 2.5 2.9 { 3.1 |11 ;(olsigo AOR (13 2 | 5| 7|24 |15/72 |BLAIR
2.9 | 3.0 | 2.4 |2.5 |2.7 [12 sl’(algHR CHR 9 |3 |8 |12]|26 |20/54 |cBS-FM
2.6 (2.9 | 2.8 |2.9 | 2.5 |13 ;%lﬂ’ﬂ GOLD (11 |15 [ 7 | 5| 5 |20/53 |REPUBLIC US -2
2.0 |1.6 [1.5 | 1.7 | 2.4 |14 ;slyoLA GOLD (15 |12 (12 | 9| 8 [17/65 |MMR !
1.8 | 2.4 | 2.4 | 1.7 | 2.3 |15 !S,’,f?e A/C (17 |14 [ 6| 6|10 |16/67 |HNWH
2.0 | 1.7 [1.5 [ 2.5 | 2.1 |16 g';(#n A/C 116 |29 | 9 |11 | 6 |18/61 |MMR
KJLH
2.3 | 2.0 (2.0 [1.9 | 2.1 |16 |1023 B/U (20 |8 [10 |13 |20 |15/74 |RADIO STN
0 KZLA
2.2 | 2.0 |2.0 | 1.9 | 2.1 |16 |939 CTRY (18 [30 |26 [16 | 12 [16/69 | EASTMAN
KTNQ
1.8 | 3.2 [ 2.4 | 1.7 | 2.0 |19 (7020 SPAN [25 (25 (14 |19 | 16 [12/93 |CABALLERO
1.3 | 1.3 [ 1.7 | 1.3 | 1.9 |20 %%E B/U 23 (20 |11 |14 {11 [15/74 |HNwWH
1.6 [ 1.6 | 1.7 | 1.7 | 1.9 |20 9(590“ B/U |19 | 4 |16 |26 | 34 [17/64 |wsP NBN
w
1.8 [ 1.5 | 1.4 [1.3 | 1.7 |22 9%)%'( SPAN [34 (21 [22 |17 | 18 [10/109 |LoOTUS

Continued on Page 130

SANE MEDIA SERVICES
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6405 RICHMOND AVE. SUITE 311
HOUSTON, TX 77057
713/952-9221
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SEVEN CALL LETTER GIANT!

KFIKOST

CONSISTENTLY LA’s #1
ADULT CONTEMPORARY COMBO

LOS ANGELES METRO TCP FIVE : ADULTS 18-49
SPRING, 1984 - SPRING, 1885
ARB MONDAY-SUNDAY/AVERAGE % HOUR ESTIMATES/6AM-12MID.

ADULTS 18-49 ADULTS 18-489 ADULTS 18-49 ADULTS 18-49 ADULTS 18-48
SPRING, {984 SUMMER, 1984 FALL, 1984 WINTER, 19856 SPRING, 1985

KIIS/KPRZ 123,100 KIIS/KPRZ 114,508 KIIS AM/FM 108,100 KIIS AM/FM 113,780 KIIS AM/FM 116,000

IFIXOST 51,300] [FIxOST 58,800] IKFIKOST 73,508] [FIKOST 69,400 [KFIKOST 67,400

KLOS 47,788 KLVE/KTNQ 51,200 KLVE/KTNG 49,580 K0S 51,600 KHTZ/KRLA 60,300
KLVE/KTNQ 42,708 KLOS 43,100 KQ.0S 45,200 KHTZ/KRLA 49,700 KLOS 44,700

KMET 42,300 KRTH 39,500 KBIG6 39,600 KMET 49,500 KMET 42,600

LOS ANGELES METRO TOP FIVE : ADULTS 25-54
SPRING, 1984 — SPRING, 198S
ARB MONDAY-SUNDAY/AVERAGE % HOUR ESTIMATES/6AM-12MID.

ADULTS 25-54 ADULTS 25-54 ADULTS 25-54 ADULTS 25-54 ADULTS 25-54
SPRING, 1984 SUMMER, 1984 FALL, 1984 WINTER, 1885 SPRING, 1985

KITS/KPRZ 85,400 KIIS/KPRZ 80,400 KIIS AM/FM 75,600 KIIS AM/FM 74,300 KIIS AM/FM 75,000

KABC 42,100 KFIKOST 49,780} [KFIKOST 59,500] |KFIXOST 55,908) |KFIKOST 54,900

R?iKOST 40,880] KLVE/KTNG 46,500 IKQLVE/KTNG 46,908 KBIG 47,500 XHTZ/KRLA 53,200

KBIG 35,908  KABC 40,808 KBIG 40,600 KHTZ/KRLA 46,908 KZLA/KLAC 35,400

KRTH 32,308 KRTH 33,760 KJOL/XRA 36,308 KLVE/KTNG 36,500 KABC 35,100

KFIKOST

ONE TO REMEMBER

610 SOUTH ARDMORE AVE. REPRESENTED NATIONALLY BY
LOS ANGELES, CA 90005 THE CHRISTAL CO.




———  ANAHEIM-SANTA ANA 19—

Continued from Page 95

‘ Men Women ! Men | Women Men | Women AIC I, 1 1.8
18-34 ’ 18-49 | 1849 | 2554 | 25-54 AOR 29
1834 | b ST S| Bend s

1 KLOS | 1 KIS-FM | 1 KLOS 1 KIS-FM 1 KLOS 1 KIIS-FM Blk/Urbn 1.4 ’
| 2 KMET 2 KOST 2 KISFM | 2 KBIG 2 KIS-FM | 2 KBIG | BM/Easy S 1.7

3 KIS-FM 3 KBIG 3 KMET | 3 KOST 3 KMET 3 KOST ' asy .
| 4 KRTH 4 KROQ 4 KRTH | 4 KRTH 4 KBIG 4 KABC | CHR I 1 5.8
| 5 KROQ 5 KMET 5 KROQ | 5 KHTZ 5 KRTH 5 KHTZ | Clas [ 1K

6 KKHR | 6 KKHR 6 KOST 6 KROQ 6 KOST 6 KRTH Ctry 5.3

7KOST | 7KLOS | 7 KKHR 7 KMET 7 KABC 7 KMET Gold B33
| 8 KUTE | 8 KRTH l 8 KABC | 8 KABC 8 KZLA 8 KZLA Jazz W10

9 KMGG | 9 KHTZ [ 9 KBIG l 9 KKHR 9 KNX 9 Kwiz } NIT e ———

.FM | 10 KZLA 10 KLOS 10 KUTE 10 KWIZ-FM .
|10 KTNQ 1|1o KEZY-FM | 10 | | Span W2
( i N 1 _ L =
Continued from Page 104
- — S e _
Men | Women Men ’ Women ! Men | Women | ¢  [EESEN113

| 1834 | 18-34 18-49 18-49 4 25-54 | 25-54 AOR N s
| 1WLUP | 1 WBMX | 1 WLUP 1 WGCLFM | 1 WGN | 1 WGN | BBnd NN s

2 WXRT | 2 WGCI-FM 2 WGCI-FM | 2 WBMX | 2 WIMK | 2 WGCI-FM Blk/Urbn NN 13.3
| 3 wBMX | 3 wkKax 3 WXRT 3 WKQX 3 WGCI-FM | 3 WLOO BM/Easy I 6.5
| 4 WGCIFM | 4 WBBM-FM | 4 WJMK 4 WCLR 4 WLOO | 4 WBMX CHR I 1 3.5

5 WFYR | 5 WFYR 5 WBMX 5 WLAK | 5 WXRT 5 WCLR Clas [ K
| 6 wKax 6 WCLR 6 WGN 6 WFYR 6 WLUP ~ 6 WKQX . ct ]

7 WCKG 7 WJIMK 7 WLS 7 WIMK 7 WMAQ 7 WLAK ry .
| 8 WIMK 8 WXRT 8 WFYR 8 WLOO 8 WBMX | 8 WJMK Gold W32
| 9 WLS 9 WLAK l 9 WLOO 9 WGN | 9 WLAK | 9 WFYR : NIT I 1 7 .2

|
} 10 WLS-FM | 10 WLUP l 10 wWKQx 10 WBBM-FM | 10 WKQX | 10 WXRT ' Span  HH18
| |

— | I N — —_— S ——— S — —_—

|
I DEMOGRAPHIC RANK ‘ FORMAT REACH
T - 1 1 —
i Men i Women | Men | Women | Men | Women | e —— |
| 18-34 | 18-34 | 18-49 18-49 i 25-54 25-54 i AOR N ’
1 KLOL-FM | 1 KKBQ-FM ‘ 1 KMJQ-FM | 1 KMJQ-FM | 1 KIKK-FM | 1 KMJQ-FM | BjiUrbn I 13.4 |
2 KSRR-FM | 2 KLTR-FM | 2 KLOL-FM | 2 KLTR-FM | 2 KLTR-FM | 2 KLTR-FM BM/Easy I 6.6 \
3 KMJQ-FM | 3 KMJQ-FM | 3 KSRR-FM | 3 KKBQ-FM | 3 KMJQ-FM | 3 KIKK-FM | o™ ey 0 ‘
| 4 KKBQ-FM | 4 KRBE-FM | 4 KKBQ-FM | 4 KIKK-FM 4 KFMK-FM | 4 KODAFM | 0 — A
| SKLTR-FM | 5 KIKK-FM | 5 KIKK-FM | 5 KRBE-FM | 5 KTRH 5 KRBE-FM — -0 »
| 6 KRBE-FM | 6 KFMK-FM | 6 KLTR-FM | 6 KFMK-FM | 6 KKBQ-FM | 6 KKBQ-FM Ctry s |
| 7 KIKK-FM | 7 KSRR-FM | 7 KFMK-FM | 7 KODA-FM | 7 KODA-FM | 7 KILT-FM Gold W10 '
8 KFMK-FM | 8 KLOL-FM | 8 KRBE-FM | 8 KILT-FM 8 KSRR-FM | 8 KFMK-FM NIT I s
| 9KILT-FM | 9 KODA-FM | 9 KTRH | 9 KSRR-FM | 9 KLOL-FM | 9 KQUE-FM Span 2.4 I
| 10 KRBE 10 KILT-FM |10 KILT-FM |10 KQUE-FM |10 KQUE-FM |10 KTRH 5
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statons / & /& WAl Aét
§ /s ey
Iy G 35 <
g?Mz CTRY CHRISTAL
é\gglAs A/C CHRISTAL ABC-I
6.8 {10.4 9.8 11.9 | 3 %%?S CHR SELCOM ABC-R
10.5 (10.3 [11.2| 8.6 | 4 5\!!_7QMF AOR TORBET NBC-s
10.8 | 8.3 | 6.2 | 8.4 5 ygg.oou B/U HNWH NBN
9.0 | 7.8 | 9.1 5.6 | 6 ygg_/;z B/EZ KATZ
4.9 7.0 | 5.8} 5.5 | 7 ggg\ve A/C SELCOM Us-2
5.8 | 3.5 3.9| 5.0 8 yg§1KA A/C 6 5 5( 6 | 4| 21/52 | BLAIR ABC-D
5.8 | 5.0 | 5.4| 4.5 | 9 ygg(:)ll CTRY| 11| 10| 910 | 8| 13/83 | EASTMAN CBS
5.7 | 5.1 | 3.5 4.3 |10 [ WJYL B/U | 12| 4| 8| 8 [ 10| 14/80 | HNWH
| - 101.7
| 5.8 5.7 4.7| 4.1 |1 ggl;JJ A/C 5/ 6| 7| 7| 7| 25/43 | EASTMAN CBS
| 3.6 | 2.7 | 2.6 2.9 |12 ;AQIOAKY GOLD| 10| 9|10 (11 | 11| 23/48 | KATZ MBS
2.3 | 2.2 | 1.9| 2.0 |13 yggng B/EZ | 13| 14 [ 17 (16 [ 16| 14/76 | KATZ MBS
0.6 | 0.9 | 1.2| 1.9 {14 ggOTMT CTRY| 16| 17 | 15|15 | 13| 7/158| MASLA
0.7 | 1.4 | 1.7} 1.3 |15 ygg_(g.N REL | 14| 13| 1113 | 14| 13/85 ABC-C
0.4 | 0.5 0.5 1.0 |16 1“215%65 REL | 17| 15| 14|14 | 15| 15/64

|

—

DEMOGRAPHIC RANK FORMAT REACH
T i
Men WomeJ Men : Women Men Women
18-34 18-34 | 18-49 18-49 | 25-54 25-54
= bl |
1 WOGMF | 1 WLRS | 1 WQMF | 1 WAMZ | 1 WAMZ | 1 wamz | AIC ——
2 WLOU 2 WAMZ ] 2 WAMZ | 2 WLRS | 2 WHAS 2 WHAS AOR I 1
3 WLRS 3 WLOU 3 WLOU 3 WHAS | 3 WQMF ] 3 WLRS Blk/Urbn NN 7
4 WAMZ | 4 WKJJ | 4 WHAS | 4 WLOU | 4 WRKA | 4 WLOU BM/Easy 1.0
5 WHAS 5 WRKA | 5 WLRS 5 WRKA | 5 WLRS 5 WRKA CHR I s
6 WRKA 6 WHAS | 6 WRKA | 6 WKW 6 WLOU 6 WKJJ Ctry R 1 7.7
7 WKJJ 7 WAMF | 7 wJYL 7 WJYL 7 WAKY 7 WAVG Gold s i
8 WJYL 8 WJYL 1 8 WAKY | 8 WOMF | 8 WJYL 8 WVEZ Rel I f
9 WCll 9 WCIl | 9 WKJJ 9 WVEZ 9 wCll ]‘ 9 wcll
10 WAKY (10 WAVG (10 wCli | 10 WClI 10 WVEZ 10 WJYL
|
] | ]
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%c» = o % 3 STATIONS Q.g
2\ &\ & \%% &

8.1 (1.7 | 12.9 | @) | WHRK B/U |
10.7 [ 10.1 | 11.8 | 2 gg_gnc-FM CHR ABC-C |
9.2 7.8 9.2 3 yggnc CTRY 11/102 |BLAIR ABC-I
6.2 8.8| 7.8 | 4 %55"“":” A/C S |6 |5 [3 |2 [15/71 |CHRISTAL

6.7 | 6.3 7.6 | 5 ygggKX CTRY | 9 | 7 7 |[S |5 |11/102 |EASTMAN !
6.9 7.3 | 7.4 | 6 ;((JWB B/U 4 |3 |3 {4 |8 [17/64 |SELcOM

8.4 7.1| 7.0 | 7 %%IA B/U 3|5 |6 |8 |7 |20/54 |KATZ AP |
7.4 6.1| 6.9 | 8 yg“I.OOK B/U 7 |8 |8 |9 |6 [14/76 |MASLA SHRDN
0.0 | 7.2 6.7 | 9 ygzz;(R CHR 6 |4 [ 4 |6 |9 [16/69 |MCGAVREN NBC-S |
-- - 6.2 |10 gggZI B/EZ (11 [12 |10 [10 (10 [11/103 |CHRISTAL _
4.3 | 4.3 | 3.8 |1 XX(',:‘EC BBND |10 |14 {16 |15 |12 [17/62 |MCGAVREN CBS 1:
3.1 3.6 | 2.9 12 gggiao N/T |12 |11 |12 [12 [11 [21/52 |REPUBLIC Us-2
4.0 2.8 1.5 |13 gggvn A/C 13 | 9 (11 |11 [14 |31/35 |CHRISTAL ﬁ]
3.1 | 2.2{ 1.5 |13 sl)(g\(l)VAM REL |14 [16 [14 [13 |13 |20/54 j;
-- -- 1.3 [ 15 yg%ss A/c  [15 {13 |13 |14 [15 [17/62 |J. BOLTON !

I

’ DEMOGRAPHIC RANK FORMAT REACH |

| ' T

[ Men | Women | Men Women Men Women ¢

| 18-34 |  18-34 \ 18-49 18-49 | 2554 25.54 k

l . S J —

| 1 WMC-EM | 1 WMC-FM | 1 WMC-FM | 1 WMC-FM | 1 WMC 1 WRVR-FM | AIC IS 106 [

| 2 WZXR | 2 WHRK i 2 WHRK 2 WHRK 2 WMC-FM | 2 WGKX BBnd  EEEN3s ,

| 3 WHRK | 3 WRVR-FM l 3 WZXR 3 WRVR-FM | 3 WHRK 3 WLOK BligUrbn I - > |

| 4 KRNB l 4 KRNB 4 WRVR-FM | 4 WGKX 4 WRVR-FM | 4 WMC BM/Easy s |

| 5 WARVR-FM| 5 WGKX | 5 KRNB 5 WLOK 5 WZXR 5 WDIA CHR I 1 5.5 |
6 WDIA 6 WLOK | 6 WMC | 6 WDIA 6 WDIA 6 WMC-FM ﬁ;;y ?‘6-8 t
7 WGKX 7 WDIA | 7 WDIA ] 7 KRNB 7 WGKX-FM | 7 WHRK | o W ]
8 WLOK | 8 WZXR | B WGKX 8 WMC 8 WLOK 8 KRANB :

| 9 WMC 9 WEZI 9 WLOK | 9 WEZI 9 KRNB 9 WEZI |

110 WHBQ 10 WMC (10 WHBQ 10 WZXR 10 WREC | 10 WXSS ,

124/1985 R&R RA T/NGS REPORT Vol. 2
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% Z S/ X
s \Z\ Z 3. s /&) F
"i‘a% Z \ 3\ © \BR\ STATIONS S /e/8
) : 5 \3= & ~
2\ 2\ 3\ & \28 e /3/ %
7.6 7.8 9.4 8.1 WLYF B/EZ 3 (19
1 I /
8.4 9.4 6.6 7.3 2 Y CHR
b 00
3.0 3.8 4.8 6. 3 WSHE AOR 5 10/10 EASTMAN ABC-R
3 WSt o] 4 o o 0/106
7.2 4.8 5.7 5.7 4 wgBA SPAN (13 |20 [20 {12 5 7/149 | EASTMAN

7.5 6.7 5.0 5.2 5 9V4l|9NZ-FM CHR 2 2 4 3 6 | 19/58 KATZ

3.1 (5.6 |4.4 |4.0 6 )'gg?Y A/C |10 |17 |12 |5 | 3 |12/90 | MASLA

-- - 4.5 [3.9 7 ngPT B/U 6 | 3 {3 |4 |10 |14/76 | MMR |
3.8 (3.2 (3.0 |3.5 8 mNz N/T 8 (21 [23 |21 |19 [ 15/70 | KATZ CBS |
3.4 (4.9 (2.7 |3.5 8 },’S{?D“ B/U (14 | 4 |5 |6 | 9|12/93 | HNWH NBN ’
3.0 |4.0 (3.9 [3.4 |10 moo N/T 9 |18 |17 [15 [14 | 15/70 | CHRISTAL ABC-I i
3.0 [3.7 [3.3 |3.3 |n ygg;ws TALK (11 (22 (18 |20 |20 | 14/75 | CBS SPOT ;
2.7 |2.5 (3.1 |3.2 |12 s‘;”a.l§VE A/C 7 |15 |6 |7 | 7|17/64 | TORBET MBS !
2.8 2.5 (3.7 |3.1 |13 gggos CTRY (16 [12 | 9 [10 [13 | 11/94 | HNWH Us-2 [
3.1 4)2.9 [2.5 [3.1 |13 ¥515%Hc SPAN |22 (28 (24 (23 |22 | 7/152| HNWH E
1.9 3.1 (3.2 |2.8 |15 )'15?,0“ SPAN (21 |23 (29 |24 [16 | 9/127| LOTUS ‘
3.7 (3.5 |4.4 |2.7 |16 iygsgg(v A/C 5 (10 |7 | 8 | 8| 22/50 | REPUBLIC Us-1
1.5 [1.2 (1.3 [2.7 |16 yggmo SPAN (24 (13 (21 [14 |12 | 6/171] MMR ’
3.7 3.2 |2.6 |2.6 |18 3"7'.9“ A/C (12 | 9 |8 | 9 (11| 18/60 | CHRISTAL

2.2 (2.2 |2.8 [2.6 |18 ggm CLAS |17 [32 [14 |18 |21 | 13/86 | CMBS

2.7 2.1 2.3 2.3 20 %%BA-FM SPAN (18 |11 |11 |13 [17 | 14/77 EASTMAN

2.7 (3.7 (2.9 |2.0 |21 g\lg?M&FM SPAN (20 | 8 |16 |16 |15 | 12/88 | MMR

1.3 (1.2 |1.4 |1.8 |22 ;A’Ig-BS N/T |15 |29 (25 |28 |28 | 20/55 | BLAIR ABC-E
6.8 [1.1 |o.8 | 1.6 |23 mgam REL (26 |25 [19 |19 [18| 9/117| MASLA NEN
2.3 (1.5 [1.2 |1.4 |24 mbov BBND |28 |31 (32 |30 {30 10/108| HNWH ABC-D
1.7 (1.8 1.4 | 1.3 |25 ygznA?xJ CHR (19 | 6 |10 |17 |26 | 20/55 | SELCOM ABC-C
1.9 (1.4 1.3 |1.2 |26 ygggAT BBND |23 |26 (33 |29 (29| 16/67 | P/W MBS
2.0 (0.9 (1.6 |1.0 |27 m;‘)TL A/C |29 (33 (35 {35 |35| 13/83 | ROSLIN AP

1.4 1.6 |0.8 1.0 |27 Ygﬁs‘;UA SPAN |25 |16 |26 |25 |23 | 17/65 | CABALLERO I
Continued on Page 138
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) / 1
) X ¥/ of
B % > X X X F $ 7 *
A 2\ 2 \S. s /&) )E/5/8) & g § /s
3\ % \ © \B%\ STATIONS § Je)E)F)E)s) EF S& g /&
[ 3 < -~ o
2\ 2\ & \3®  /o)a/8)/3/8/ ¢ s& & J3F
4.7 12.0 | 12.3 WTMJ a/c 8 |9 |5 13/82 |CHRISTAL NBC 8.0
(1 I} @ (1]
8.1 9.2 8.7 2 | WEZW B/EZ | 3 |16 [10 | 6 | 2 [11/99 |MCGAVREN 6.6
103.7
. . . OR 4 7 [11/99 |SELCOM 13.9
7.2| 8.6| 8.2 3 WQFM A 0 0 0 /
7.0 5.7 7.4 4 |WwWKTI CHR 2 |32 |2 1|3 |18/62 |CHRISTAL ABC-C | 8.8
94.5 .
6.1 6.8 6.7| 5 | WOKY BBND | 7 |24 [12 [15 [12 [11/98 |EASTMAN CBS 4.9
[ 920
| 5.5| 5.3 5.6 | 6 | WLUM B/U 6 | 2 |3 |4 |8 [{14/79 |MASLA CBS-R | 6.8
102.1
L
5.1 5.1 4.6 | 7 | WMYX A/C 9 (10 | 4 | 3 | 4 {15/70 |BLAIR 4.2
99.1
4.8 5.9 4.1 | 8 |wMmiL CTRY [ 8 (12 [ 8 | 9 | 9 [17/62 |EASTMAN 4.4
106.1
3.1 2.4| 4.0 9 | WZUU-FM | CHR 514 |5 [10 |13 |21/51 |EASTMAN Us-1 4.4
95.7
2.9| 2.8 3.6 110 WEOMP GOoLD |13 (18 [ 7 |8 |5 [15/75 |BLAIR ABC-E | 2.3
125
2.7 | 3.2 3.6 |10 | WMGF a/c 11 | 9 |6 |7 |6 [17/65 |MCGAVREN 3.5
96.5
4.9 | 3.8 3.5 12 wgg.N A/C [10 (17 |14 |12 |11 [20/55 |KATZ ABC-I | 3.2
11
4.6 | 3.6| 3.2 |13 vnggcs-FM CTRY (12 (11 (15 [11 |10 [|18/60 |TORBET ABC-D | 4.3
102.
3.1 2.5| 2.0 |14 | WNOV B/U |17 | 6 |13 |14 |16 [13/85 |wsp NBN 2.1
860
1.4 1.1 1.9 | 15 g;llgTQ a/c (15 | 7 [11 |13 |14 |20/55 |KkaTZ 1.4
1.8 2.6| 1.6 | 16 gg};MR CLAS (18 (27 (21 |16 |15 [14/77 |cMBs 3.5
1.0 1.6 1.4 |17 yggmn CHR (14 | 5 |16 {19 [22 [35/31 |ROSLIN ABC-C | 1.7
.7
1.8 0.5| 1.1 | 18 yg}uu CHR (16 |14 |18 |17 |17 [29/37 |EASTMAN Us-1 .4
.4 1.0 A e
| N ; = o ' i -wl B
Men Women Men Women Men ' Women l
1834 | 1834 18-49 i 18-49 25-54 | 2554 | AIC I 259
—— —— T ——— 1 AOR I >
1 WOFM | 1 WKTI | 1 WQFM | 1 WKTI 1 WTMJ 1 WEZW : Bgnd —
2 WKTI | 2 WMYX 2 WKTI 2 WMYX | 2 waFMm 2 WTMJ B y
3 WLUM | 3 WLUM l 3WTMJ | 3 WEZW | 3 WEMP 3 WKTI | Blk/Urbn NN ¢
4 WMYX | 4 WMGF 4 WEMP | 4 WMGF | 4 WKTI | 4 WMGF | BM/Easy I 5.7
5 WZUU-FM | 5 WQFM 5 WLUM | 5 WLUM 5 WEZW | 5 WMYX CHR I ;.o
6 WEMP | 6 WZUU-FM | 6 WMYX | 6 WTMJ 6 WMYX 6 WLUM Clas Mis
7 WMIL 7 WEMP 7WMIL 7 WMIL 7 WML 7 WMIL | Ctry - -
8 WTMJ l 8 WEZW | 8 WEZW 8 WOFM | 8 WLUM 8 WBCS-FM Gold NN
9 WMGF 9 WTMJ 9 WZUU-FM| 9 WZUU-FM | 9 WMGF | 9 wisN Misc - ;
10 WLTQ 10 WMIL |10 WMGF | 10 WBCS-FM 10 WBCS-FM |10 WEMP L
| | . DY ;
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Q

A3\ % % ;) S8

% \ © \B%\ STATIONS S¢

% > o 23 ¢
. . wWCCO
19.1 | 21.4 | 22.5 o we CBS SPOT
1.3} 9.9 9.9 | 2 5SSTP-FM CHRISTAL 10.6
. . . WLOL .

1.3] 8.5| 9.4| 3 |WL CHR 2 o o 3 | 3 |15/70 |HNWH 9.4
6.2 | 6.5| 7.1 | 4 |XKGRSAM&FM | AQR 5 | 2 |3 4 |10 |14/76 |TORBET ABC-R | 9.1
5.2 5.2 7.0 ] ;%l?gVB-FM CHR 4 2 4 5 9 118/62 MCGAVREN 10.4
7.0 7.4 7.0 S ggé\YL B/EZ 6 |12 |12 9 | 4 |11/97 REPUBLIC 3.7
5.9| 6.4 5.2 7 ;(oggY CTRY 7181|717 |65 {14/77 |KATZ 6.7
2.4| 3.2| 4.2 8 5(7T102 AOR [10 (11 | 5 | 6 | 6 |13/82 |SELCOM 3.8
3.8 3.7] 3.7| 9 ygzL;rE A/C 8| 6|8 |8 ] 7 [17/62 CBS SPOT CBS-R | 2.6
3.7 4.1 3.3 10 yyal%GY CTRY 9 |10 |10 [10 | 8 |18/60 |KATZ NBC 2.3
3.5 3.7 2.7 1 ;(sgooTP TALK (11 [13 [13 [13 |11 [19/57 | CHRISTAL ABC-I 2.6
2.7} 2.2 2.3 1 12 ;%HO GOLD (12 719 |11 |13 |16/67 | EASTMAN ABC-E | 2.5
0.8| 0.8 2.1 13 ;%I;lgiw A/C 13 (15 |11 |12 |12 {17/63 |BLAIR 2.1
1.7 1.3 1.6 | 14 I1(415088 BBND |15 (14 [19 (16 [15 |12/92 ABC-D .6

e ey

—

DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women |  Men Women
18-34 18-34 18-49 18-49 25-54 25-54
e

1 KQRS-FM | 1 KSTP-FM | 1 WCCO | 1 KSTP-FM | 1 WCCO 1 KSTR-FM | acn 2
2 WLOL | 2 wLoL 2 KSTP-FM | 2 WLOL 2 KSTPFM | 2 WCCO | ggrg  m1s
3 KTCZ 3 KDWB-FM | 3 WLOL 3 WCCO 3 KTCZ 3 WAYL | BMiEasy EEEEE7o
4 KSTP-FM | 4 KQRS-FM | 4 KQRS-FM | 4 KDWB-FM | 4 KEEY 4WLOL | CHR  E—s.:
5 KDWB-FM | 5 WLTE 5 KTCZ 5 KEEY 5 WLOL 5 KEEY Cry s
6 WCCO | 6 KEEY 6 KDWB-FM | 6 WAYL 6 WLTE 6 WLTE Gold W23
7 KJJO 7 KTCZ 7 KEEY 7 WLTE 7 WAYL 7 KOWB-FM | NT  Eli27
8 KEEY 8 WCCO | 8 WLTE 8 KQRS-FM | 8 WDGY 8 KMGW
9 WLTE 9 KMGW | 9 KJJO 9 KTCZ 9 KSTP 9 WDGY
10 KSTP |10 WDGY {10 WDGY |10 KMGW |10 KQRS-FM | 10 KTCZ
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Q
@ ¥
- X N &
D \z S/ ¥/ &¥/x/5/ &S
g\ Z \3. A SIENFhE 3 §'; 5§ &
2\ % \ © \g%\ STATIONS s e/ & Fis s/ 8 S$& £
A : % & v &
2\ ¢ \ & \2% /o) /5 /L/8) 2§ Sg [
WLAC-FM
8.5/ 8.3 12.4 0 wééA A/C 0 7 | 2 0 0 12/93 |BLAIR
|
8.8 11.5| 11.1 2 }g?” -FM CTRY | 2 8 3 2 2 |10/106 | CHRISTAL
WKDF |
9.5( 10.2 9.6 | 3| WKI AOR 3| 2 0 3 | 3 [11/98 |KATZ ABC-E ’
8.9| 10.2| 8.1 4| WZEZ B/EZ (10 (16 |10 | 6 | 4 | 9/117 | TORBET '
7.2| 6.3 7.4| 5 |WSX-FM Jcrry (7 | 9| o [ 5[5 [12/92 |EasTvan N
7.3| 8.1 7.4 5 gg?QK B/U 8 3|4 | 4| 9 [10/104 | SELCOM
6.1 7.2 6.2 7 &IOSM CTRY | 4 [10 [11 |11 8 [16/68 | CHRISTAL NBC
. . ; WZKS
6.1 5.6 5.6 8| WZ CHR 5 0 7 | 8 |10 |17/63 | HNWH
6.7 3.1 5.0 9 ygx)OL GOLD |11 6| 8 [10 7 111/98 | SELCOM NBN
2.6 2.7| 4.8 10 yg;szY CHR 6 | 5|5 |7 | 6 |20/54 | MCGAVREN
7.1 4.1 4.2 | 1 ygﬂKX CHR 9 4|6 |9 |11 [18/59 |WsP US-1
3.3| 3.3| 3.4/ 12 yg1LOAC TALK |12 (14 {13 |12 |12 [15/73 |BLAIR CBS
1.6 1.9| 1.4 13 ggOSIX CTRY (13 |12 |16 {16 |14 |19/56 | EASTMAN MBS
3.4 1.4 1.3 14 nyAOMB BBND |16 |19 [20 [19 [18 |18/60 | ROSLIN MBS
.4 1.6 1.3| 14| WDBL-AM&FM | CTRY |17 | 20 |15 |16 | 22 | 12/43 UsS -1
0.7 2.8 1.1] 16 ygggDA GOLD |15 {18 |12 |13 |13 [22/49 | KATZ ABC-I
1.4 0.8 1.1} 16 gggﬂDB B/U 18 | 11 {17 [15 |16 |13/82

“

Men Women | Men | Women Men Women

18-34 18-34 A1§-49 18-49 25-54 25-54
1 WKDF 1 WLAC-FM | 1 WKDF 1 WLAC-FM | 1 WKDF 1 WLAC-FM| AIC 2.4
2 waaK 2 WSM-FM | 2 WLAC-FM | 2 WSM-FM | 2 WLAC-FM | 2 WSM-FM | B

- g n 1.

3 WLAC I;M 3 WQQK 3 WSM-FM | 3 WZEZ 3 WSM-FM | 3 WZEZ BikUrbn EE 5
4 WSM-F 4 WKDF 4 wWaak 4 WQQK 4 WSM 4 WSIX-FM | gmiEasy NS
5 WWKX 5 WZKS 5 WYHY 5 WKDF 5 WYHY 5 WVOL CHR N 1 : 6
6 WYHY 6 WYHY 6 WWKX 6 WSIX-FM 6 WSIX-FM | 6 WKDF Ctry 7.«
7 WZKS 7 WSIX-FM | 7 WSIX-FM | 7 WZKS 7 WZEZ 7 wzks | Gold -_6-‘
8 WVOL 8 WWOL | 8 wsM 8 WVOL 8 WQQK 8 WQQK NIT 34
9 WSIX-FM | 9 WWKX | 9 WZKS 9 WYHY 9 WVOL 9 WYHY
10 WSM 10 WZEZ 10 wvoL 10 WWKX 10 WZKS 10 WSM
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Q

%\« S/x/ & A ¥ tt\gw /
2 %ca 2%\ sTaTiONS N f ,(g F/&/E é{g & «f §
e\ 2 \%e 8 /5/5/8/8/é) 8¢ /| §& &
7.5 | 8.3 7.2 |@)|WHIZ cir | @ 3 (@2 |15/74 |Eastan
7.4} 3.9( 5.7 | 2 [WBLI ciR |6 |4 |4 |2 [@|12/91 |masia
3.2 3.9 s5.2| 3 |[WBAB aor |3 |2 @4 |11 [15/72
3.9] 4.3| 4.7| 4 |WNBC a/c |5 (15 |5 |3 |4 |15/74 |HNwH NBC
3.0| s5.0| 4.6 | 5 |WOR TALK [12 |21 (27 |25 |18 [10/110 |REPUBLIC | ABC-E
4.3| 3.4| 4.5| 6 |WPLJ CHR |2 | 3 |6 |7 |10 [18/61 |BLAIR ABC-R
a.4] 2.2| 4.3 7 |WBFM B/EZ |16 |22 |18 |13 | 8 | 9/116 |TORBET
3.0/ 4.0 3.9 8 |WNEW-FM | a0r 9 (8|2 |6 |7 |13/81 |KaTZ NBC-S
2.2 3.8 3.9| 8 (WCBS-FM |cowp |11 (32 | 9 |5 | 3 [13/81 |cBS spoT CBS-R
5.0 4.9| 3.8[10 WALK-FM | a/c (10 |10 [12 |8 |6 |15/73 |wsp
4.2| 4.1| 3.8 10 |WCBS NEWS | 4 [19 (20 [19 [13 [18/59 |cBS sPor | CBS
3.7 3.4 3.7 |12 |WHU BBND (20 {41 (22 |18 (14 | 8/128 |wsP
2.0 3.2 3.5|13 |WLTW A/C |14 (27 | 7 [ 9 | 5 |12/90 |MMR
2.9 2.2| 2.9| 14 |[WHN CTRY (13 [17 |15 | 9 |10 |[15/73 |MCGAVREN | MBS
3.5 3.0 2.7 |15 |WINS NEWS | 7 |38 |24 |20 |20 |22/48 |BLAIR/RAR | ABC-D
1.3] 2.1| 2.4 16 | WGSM A/C |28 |42 |36 (23 |16 | 8/136 | ROSLIN
2.7 2.1 2.1 17 | WYNY a/C (17 [13 [10 |11 |12 [17/63 |HNwH
2.1 17| 2.1 | 17 |[WPAT-FM | g gz 122 |29 |28 |33 (30 |12/88 |CHRISTAL
3.0 22| 1.9] 19 | WAPP CHR | 8| 6 [11 [12 |23 [30/36 |MCGAVREN
2.4] 1.9 1.9 19 | WRKS B/U |19 | 5 [13 [17 |27 [17/64 |REPUBLIC Us-1
1.7| 1.5 1.8] 21| WLIR AOR |18 | 7 | 8 [14 |25 [19/57 |mAsLa
2.7] 2.9 1.7 22 | WCTO B/EZ |23 |37 [34 [32 |29 [14/76 |ROSLIN
1.3 2.1| 1.5| 23| WABC TALK [15 |20 (23 [22 [17 [27/40 |BLAIR ABC-I
1.5 1.4] 1.3 24 | WBLS B/U (27 [12 |14 (15 [15 |15/70 |MCGAVREN | ABC-F
1.2 1.5] 1.2 25 gggézN B/EZ (33 [31 [39 |26 [22 [10/106 |kaTz
0.6 1.1| 1.2 25 ggnCA TALK (30 |36 |32 (28 [24 |15/73 |ROSLIN AP

Continued on Page 130
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X A
¥/ ¥ /X X
@ - » $/5/5/F/ 2 & I =
Z b2 I T/E/IE/S/ T/ 5o S
s\ % \ % STATONS /| & [uw /X /s /a/ 5/ 858/ &
k' P & - o I AN S ey
) N N @ /)88 /s ) &) R8¢/ F¢&
> > [o)]
1.4 1.8 1.6 2.0 1.6 23 fl,sgl A/C 22 (19 {21 {20 | 17 [19/58 CHRISTAL
1.3 1.3 1.2 1.3 1.6 |23 ,(OQEE B/U 24 9 |13 |18 | 27 |18/61 MASLA
2.6 2.4 1.7 2.2 1.5 |25 ,(OI?SQ CHR 14 7 115 |21 {30 29/38 MASLA
| ]
2.0 1.9 | 1.5 1.4 1.5 {25 EI%AC CTRY (21 136 {30 |28 | 22 |20/54 | EASTMAN ABC-D|
- -- 0.4 0.6 1.5 |25 ,(35(0 SPAN 35 (18 [18 |23 { 23 |10/104 |CABALLERO
1.5 1.6 1.4 1.2 1.4 |28 5(;308 B/EZ |32 |37 |41 |33 | 25 [13/83 MASLA i
1.7 1.2 2.0 2.1 1.3 |29 ,(0%\51E SPAN 126 (16 |20 (22 | 19 [17/65 CABALLERO
1.8 1.7 1.4 1.3 1.1 |30 ,(4%0“ SPAN |33 (28 |23 |25 |28 (16/70 MASLA
1.3 1.0 1.2 1.4 1.1 |30 9(0I§(130 JAZZ (29 (46 (28 |29 | 29 (19/58 |BLAIR/RAR | AP ?
i i
0.9 [1.0 [ 1.0 | 1.1 1.0 |32 g(ngC-FM CLAS [27 (41 (40 |35 | 31 |23/47 |MCGAVREN 1
Men Women Men Women Men Women
AIC L
18-34 18-34 1849 | 1849 25-54 25-54 P
1 KIS-FM 1 KIS-FM 1 KIS-FM 1 KIS-FM 1 KUS-FM 1 KIS-FM BBnd  EE:s
2 KLOS 2 KOST 2 KLOS 2 KOST 2 KMET 2 KOST BikyUrbn .7
3 KMET 3 KKHR 3 KMET 3 KBIG 3 KRTH 3 KBIG BMW/Easy IR 9
4 KROQ 4 KHTZ 4 KROQ 4 KHTZ 4 KABC 4 KABC CHR N 3 2
5 KMGG 5 KMGG 5 KRTH 5 KMGG 5 KLOS 5 KHTZ Clas o
6 KRTH 6 KLOS 6 KOST 6 KABC 6 KOST 6 KJOI Ctry .
7 KOST 7 KMET 7 KRLA 7 KRTH 7 KRLA 7 K2LA f:l';’ .‘-“-9
8 KKHR 8 KROQ 8 KMGG 8 KKHR 8 KUTE 8 KRTH .
9 KUTE RT 9 KABC 9 KRLA 9 KBIG 9 KRLA LTs A7
10 KJLH 12 :JL: | 10 kuTe 10 KJOI 10 KNX 10 KMGG Span NN
Continued from ;Dage 129 = i ﬁ -
[§) '3 & =
- % ;“l\ A ‘$ F ¥/5/5/ & IS
? 5 3 2 < T/ X T /I X/ &/ a9 o0 X
3\ % 4 \o* STATIONS & /g NV IF LT S<
>, ; . \%*% ~ /3 [y /4 TSN R
$\ % 3 \3% E /)8 /S /s/&/REE ¢ &
0.7 0.9 1.1 27 Yggss A/C 24 |16 |29 |21 |21 19/58 ROSLIN
|
1
1.3 0.9 1.1 27 | WM™ | cras (31 |34 [31 |36 |32 [15/74 | MCGAVREN |
1.1 2.4 1.1 27 XJQ_';JY B/EZ |29 |23 {35 (30 |26 [17/64 W&P
WPIX
2.3 1.7 1.0} 30| 1019 A/C 21 18 {16 |16 |19 |29/37 CHRISTAL
WRCN ‘
0.6 1.4 1.0 30 | 1039 AOR 26 9 119 (29 |28 |20/55 l
T T I
I Men Women Men [ Women Men Women c
18-34 18-34 18-49 18-49 25.54 25.54 A/  —— L
- . S — AOR 1.
1 WNEW-FM | 1 WHTZ 1 WBAB 1 WHTZ 1 WCBS-FM 1 wBLI BBnd 7
2 WBAB 2 WBLI 2 WCBS-FM 2 well 2 WNEW-FM 2 WHTZ Bik/Urbn 32
3 WHTZ 3 wPLJ 3 WNEW-FM 3 WNBC 3 WNBC 3 WLTW -
4 WNBC 4 WBAB 4 WNBC 4 WPLY 4 WHTZ 4 WNBC BM/Easy NN 0.4
5 WBLI 5 WNBC 5 WHTZ 5 WLTW 5 WBLI 5 WALK-FM CHR 'K
6 WPLJ 6 WLTW 6 WBLI 6 WALK-FM 6 WLTW 6 WRFM Clas B
7 WCBS-FM 7 WAPP 7 wpLJ 7 WBAB 7 WBAB 7 WPLJ Ctry s
8 WYNY 8 WNEW-FM 8 WHN \ 8 WNEW-FM 8 WHN 8 WHN Gold ™
9 WLIR 9 WRKS 9 WLTW 9 WCBS-FM 9 WPLJ 9 WCBS-FM NIT —‘“
10 WLTW 10 WLIR 10 WYNY ' 10 WHN 10 WRFM 10 WBAB -
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~ NEW ORLEANS #3I

9
1\ % \% &
3\ = \ % \3%\ STATIONS S
%’. @ ) %’(’3 P 5
32\ * o %4 Y <
14.9 [16.7 |16.8 WYLD-FM
Q| w (1 31
11.7 i ; WEZB CHR 2 |2 |2 |hayrs IR Us-1
10.9 [12.4 | 2 | WE (1 J[(1) / BLA s
6.4 6.8 8.0 3 gg?UE—FM CHR 2 3 3 3 3 117/63 EASTMAN
7.3 | 5.7 | 6.1 | 4 |WRNO CHR |4 |5 |4 |4 |6 |15/74 |mMr ABC-F
7.0 | 7.0 | 5.9 | 5 |WBYU B/EZ |6 |11 |13 [11 | 9 |13/85 |CHRISTAL
5.3 | 5.6 | 5.7 | 6 |WBOK REL (11 | 6 |8 |8 |7 [10/108 SHRDN
4.9 5.9 5.6 | 7 [wwL N/T | S |13 |10 |10 (11 |15/70 |karz cBS |
5.8 | 6.8 | 4.9 | 8 |WLTS a/c |79 |s |s |s |15/73 [sELcom CBS-R |
5.9 | 5.3 | 4.5 | 9 |WAJY A/C |8 |14 |7 |6 |4 |15/73 |kaTz

5.3 6.3 4.2 (10 yg1N1OE-FM CTRY 9 8 {11 9 8 [15/73 MCGAVREN ABC-E

3.5 3.2 4.0 [ 11 ygssoMB TALK (14 |16 |18 [16 (16 (10/112 |ROSLIN ABC-I
3.4 3.3 3.6 {12 gg;nx A/C 10 7 6 7 |10 {17/64 CHRISTAL NBC
3.4 2.7 3.2 |13 yggg’OE CTRY (13 |12 (15 {15 |12 |14/80 MCGAVREN ABC-E
2.6 1.6 3.0 |14 X!OYLD B/U 12 4 9 |12 (15 |17/64 HNWH
1.6 1.5 1.3 |15 ygs\lglw BBND (15 |18 (19 (19 |17 {19/58 P/W ABC-D ‘
e — 1.3 |15 ggoYAT GOLD (17 [19 (14 (13 (14 (12/91 SELCOM CBS-R
0.8 0.4 1.2 |17 XXOSHO REL 18 |15 |12 |14 (13 [10/111 AP
:
Men Women Men Women ’ Men Women
18-34 18-34 18-49 18-49 25-§4 25-54 AIC I 3 0
1 WYLD-FM | 1 WYLD-FM | 1 WYLD-FM | 1 WYLD-FM | 1 WYLD-FM | 1 WEZB BBnd W13
2 WRNO 2 WEZB 2 WQUE-FM | 2 WEZB 2 WQUE-FM | 2 WYLD-FM Bik/Urbn I 1.0
3 WEZB 3 WQUE-FM | 3 WRNO 3 WQUE-FM | 3 WRNO 3 WAJY BM/Easy NN s.o
4 WQUE-FM | 4 WLTS 4 WEZB 4 WLTS 4 WEZB 4 WBOK CHR N
5 WLTS 5 WRNO 5 WLTS 5 WAJY 5 WWL 5 WQUE-FM c p—
6 WWL 6 WBOK 6 WTIX 6 WBOK 6 WNOE-FM | 6 WLTS try 74 '
7 WTIX 7 WAJY 7 WWL 7 WANO 7 WTIX 7 WBYU Gold .3
8 WNOE-FM | 8 WTIX 8 WNOE-FM | 8 WTIX 8 WLTS 8 WNOE-FM NIT T o 5
9 WAJY 9 WYLD 9 WAJY 9 WNOE-FM | 9 WAJY 9 WTIX Rel L [X
10 WYAT 10 WBYU 10 WBOK 10 WBYU 10 WBYU 10 WRNO
| - | I
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@ [¢)) X X N

k) %%\ 3 %?\ ‘% %%?’ STATIONS ¢ /8 ‘g ‘g g g ég Lo 5§ g 3
AN '3 ey ® \17% g /& 23 /e/ &/ & Sé’ N 5 &g
A %\ %\ S\ S \z8 e [o)/8)s/s/& ) 285/ SE ¢ fef |
7.2| 6.6| 5.9| 5.7| 6.0 o WHTZ CHR o 2 30 2| 15/72 | EASTMAN 9.6j1
5.1 5.4| 5.3} 6.0| 5.4| 2 ;N&I;KS B/U 5 o 4| 4| 9| 11/95 | REPUBLIC Us-1{ 8.1
4.4| 5.3 4.3| 4.8 5.1 3 ;NJ;LJ CHR 2| 3| 2| 2| 4| 17/62 | BLAIR ABC-R| 6.2 |
4.2 | 4.7| 5.2| 4.8| 5.0 4 }ﬂ,lgR TALK | 7 (43| 25| 21{ 17| 11/96 | REPUBLIC Us-2| 4.5 I
3.1 3.1 3.9| 4.1} 4.3| s YngJ?EW-FM AOR 6| 4 o 3] 5| 13/81 | KATZ NBC-S| 5.9 :
4.6 | 4.4 4.8| 4.2 | 4.2| 6 mys NEWS | 3 [ 15| 16| 12| 11| 21/52 | BLAIR/RAR | ABC-D 4.:!
3.6 2.9{ 3.0| 3.3| 3.6| 7 ;Nal:AT-FM B/EZ |16 | 38 | 27| 18| 14 | 12/94 | CHRISTAL 2.8
3.6 3.3| 3.9| 3.6 | 3.5| 8 gggas NEWS | 4 |23 | 20| 15| 13 | 20/55 | CBS SPOT | CBS 2.0 '
3.3 | 3.3} 3.2 2.9 3.3| 9 %?PS'FM GOLD |10 (17| 8| 5 o 16/62 | CBS SPOT CBS-R| 2.9 E
2.6 | 3.5 3.7 3.5| 3.3| 9 %78.51‘5 B/U |14 | 7| 5| 6 7| 14/75 | MCGAVREN | ABC-F | 3.1
2.9 2.9 2.5 2.2 | 3.1| 11 ngoN CTRY (12 (25 (14| 10| 8 | 15/70 | MCGAVREN MBS 2.4
2.4 2.8 3.0 3.0 3.1 11 Ygg—;’w A/C |17 |34 (10| 8| 3[13/81 | MR 2.2
3.7 3.7 3.2 | 3.8 3.0/13 YgsﬂfM B/EZ (18 |18 |23 | 16| 12 | 13/87 | TORBET 2.3
3.0 | 3.0 | 2.9 | 2.9 | 3.0 |13 ng‘ac a/C 9|11 | 6| 7| 6 |18/60 | HNWH NBC 3.7
2.6 | 2.6 | 2.4 | 2.6 | 2.8 |15 y%\BC TALK | 8 (19 | 21| 17| 15 | 20/54 | BLAIR ABC-I | 2.9
3.1 3.1 | 3.0 | 2.9 2.7 (16 W%Ew BBND (19 [12 |38 | 32| 21 [ 13/84 | KATZ 3.0
2.6 | 2.8 2.4 | 2.2 | 2.4 |17 WYNY A/C |13 (13 | 7| 9| 10 |[20/55 | HNwWH 1.2
3.3 | 3.1 2.8 | 2.3 | 2.0 |18 gg};TU CHR |11 | 6 | 9| 11| 18 | 24/45 | TORBET 3.0

. .

| 16| 2.0 1.6 | 1.6 | 1.8 |19 goPAT B/EZ |21 (42 [39| 33 30 |13/83 | CHRISTAL 85
2.7 | 2.3 2.3 | 2.4 | 1.6 |20 ygrgx A/C |20 (20 {12 | 13| 16 |21/52 | CHRISTAL 1.4
2.9 | 2.4 | 1.8 | 1.7 | 1.6 |20 )Igg.\sPP CHR (15 | 5 |11 | 14| 24 |29/38 | MCGAVREN 2.5
.00 1.9 1.3 | 1.7 | 1.6 |20 | woxR-AMAFM| CLAS (22 (49 (29 | 29| 26 |15/73 | MOGAVREN 1.7
2.3 [ 1.4 | 2.4 | 2.0 1.4 (23 #&DO SPAN |27 (36 (34 | 27| 20 [10/112 2.2
1.0 [ 1.1 | 1.0 1.4 | 1.1 |24 mrfaCN CLAS (23 |44 (32 | 26| 25 |17/64 | cwBS Ap 1.4

[ 0.9 1.0 | 1.1 1.0 | 1.1 |24 ml,.olB NEWS (26 |16 |17 | 20 | 22 |13/86 | MCGAVREN [SHRDN -
1.5 { 1.8 | 1.5 | 1.2 | 1.0 |26 SV;gIICA TALK (24 (37 |47 | 43| 37 [17/63 | ROSLIN AP 1.1

Continued on Page 138

RESEARCH COORDINATION & EXECUTION
A full menu of Focus, Callout, Music Testing, and
Positioning Analysis.

SHANE MEDIA SERVICES

T
==

6405 RICHMOND AVE SUITE 311
HOUSTON, TX 77057
713/1952-9221
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STATIONS Q._§ L4
2 o
% & \2% &£ NE J&
WFOG
10.7] 10.5 | 10.6 | ) WF B/EZ | 2 [18 [13 | 9 | 2 [10/112 | MMR
WNOR-FM -
10.3| 8.0 9.0| 2| WN ar | 5| 4 |€@ @] s [10/104 |MceavReN | aBc-r |
WLTY
5.6| 7.3 8.3 3| WL a/c | 6| 9| 2|2 |@]|11/100 |curisTar |
1
8.6| 8.3 7.2| 4 ygo%MS-FM CTRY | 7| 8 | 8 | 5 | 3 |12/94 |xaTz ABC-D
|
WOowI
a.8| 7.5| 7.1| 5| WO sv (@) 2| 4| 3|7 [15/70 |McGAVREN | SHRON |
WNVZ |
9.3 7.3| 6.7| 6| WN CHR | 4 0 6 | 8 |11 |15/74 | rREPUBLIC |
6.9| 5.0| 6.1 7 gg';ﬂYK B/U 3| 5| 5| 4| 6 |16/68 | EASTMAN ABC-C
2.1| 3.6| s.6| 8 gyglsv CHR (10 | 3 | 3 | 7 |10 |13/86 |BLAIR
4.5| 4.8| s5.5| 9 yg)ﬂgDE A/C 8| 7| 7|6 | 4 |13/81 | cBS spor CBS-R
2.6| 4.0 4.6| 10 yg&CE REL (12 [11 [14 [12 | 9 [10/105 | MCGAVREN SHRDN |
5.3 4.7 4.4 1 ;'g;“\ﬂ A/C 9 (13 (10 (10 | 8 |16/67 | CHRISTAL CBS |
3.9 3.1| 3.4 12 gggAP B/U |11 | 6 | 9 |11 |12 |19/58 | SELCOM NBN |
!
1.3 3.4| 2.2] 13 ygg(g?l a/c |14 [ 12 [12 [13 |13 [12/90 |MASLA i
), |
3.4| 2.8| 1.8/ 14 gg?SF B/EZ [13 |10 [11 |14 [17 |15/72 |
|
- 0.7 1.8]| 14 g},"Q‘RN B/EZ [19 |15 |20 |16 [15 [11/99 | MASLA
2.9| 2.5| 1.7| 16 ygshgls TALK |15 [ 14 [21 [19 |16 [16/68 | HNWH ABC-T |
1.2 1.8) 1.6]| 17 )'gggo CTRY [17 |19 |18 |15 |14 [13/84
1.1 1.8| 1.2 18 %&MS CTRY [18 [21 [16 [17 [18 [17/65 | KATZ ABC-D
DEMOGRAPHIC RANK FORMAT REACH
B | | -1 T
Men Women Men Women Men | Women
18-34 \ 18-34 18-49 18-49 25.54 25-54
. _ S S — AIC _20.4’
1 WNOR-FM | 1 WLTY 1 WNOR-FM | 1 WLTY 1 WNOR-FM | 1 WFOG AOR [N .0
2 WLTY 2 WMYK 2 WLTY | 2 wmyk 2 WLTY 2 WLTY 8Ik/Urbn I 1 ¢ .
3 WNSY 3 WOWI 3 WNSY 3 WOowlI | 3 WCMS-FM 3 WWDE BMIEasy _14_2
4 WOWI 4 WNOR-FM | 4 WCMS-FM | 4 WWDE 4 WWDE 4 WMYK CHR [ > 3
5 WNVZ 5 WNVZ 5 wWowi 5 WNVZ | 5 WFOG 5 WOMS-FM | ot I 1 0.0
6 WMYK 6 WWDE 6 WWDE 6 WFOG 6 WTAR 6 WPCE ry .
| 7 WCMS-FM | 7 WNSY 7 WMYK 7 WCMS-FM | 7 WMYK 7 WOWI NIT ho
| 8 WwDE 8 WRAP 8 WNVZ 8 WNOR-FM | 8 WOWI 8 WNVZ Rel a6
9 WQSF | 9 WCMS-FM 9 WTAR I 9 WPCE 9 WNSY | 9 WTAR
10 WRAP '10 WTAR 10 WFOG I10 WRAP 10 WTID 10 WRAP
i L I il N — 1 — L I

|
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— — Q
) y
o) 'y N~
Z S/ / x/ &/ 5/ &S
DALY s [&/§)&/E/E/&5 ) 58 /&
R\ %\ © \53%\ STATIONS & Je/S)5/)a/3 & SZ 59
) . $ z = s P
2\ 2\ & \%2% /)5 /s /S /%) L€ S &
!
-

. . . A/C 5 | 2 12/92 | HNWH
| 89| 88| 12.3| @ KzBS e @ (1 2N 1 JRE%
|
[ 10.9) 9.8| 11.6| 2 ;(oe}'T-FM AOR 4| 3 o 2 | 4 110/105 | SELCOM NBC-S

9.3 12.6| 10.7| 3 sl)(zlgNG B/EZ | 6 |13 | 7 | 6 | 3 [10/110 | CHRISTAL l

9.8 9.1 10.6 | 4 slg(s)sxv CTRY | 5| 4| 4 | 3 | 2 |10/105 | MCGAVREN
| ).

8.2 7.9| 8.4 5| KJYO CHR 2 o 3 | 4 |11 |16/68 |BLAIR

102.7 |
| 5.5 6.9| 7.4| 6 ;(ong CHR 3| 2| 5|5 )| 6 [17/65 |KATZ ABC-C |
. !
| 11.2] 11.8| 7.2| 7 ;(O'Elt))K N/T 7 112 |12 |10 | 8 [14/80 | BLAIR msc-xJ

8.3 8.5 6.9 8 55780 CTRY 8 8 9 8 S |13/82 TORBET ABC-E ;
, )

6.0 4.5| 3.8| 9 ;(05'55 A/C 9/1s | 6 | 7 | 7 [19/56 | MASLA ‘
| 4.1 3.2| 2.8| 10| KOMA CTRY (11| 9 |14 | 9 | 9 |20/54 |KATZ MBS
[ 2.2 2.0 2.5 | 11 ;(o‘:!lgL REL 12 [ 10 8 |11 [10 [15/73 STARCOM UPI
' 2.4 2.3 2.3 | 12 ggg(Y CTRY [10 | 11 |16 [15 |12 |26/42 EASTMAN ABC-E |
- :
| 2.4 1.4 1.7 ] 13 ;<O¢§Z B/U 13| 6 |13 |13 |14 |[15/71 W&aP ‘
| 2

- - 1.4 14 X!X"Ls GOLD {16 [ 14 |11 |12 [15 [11/102 | MCGAVREN MBS

- 1.3 1.4 14 5(7K7LR A/C |14 | 7 [10 |14 {13 |16/66

= : - . -
| ] |
Men ‘ Women [ Men Women |  Men Women
18-34 18-34 18-49 1849 | 25-54 25-54
IP : —— ‘+— +—————+F+——AIC I 1.5
| ' AOR I 11.6
1 KATT-FM | 1 KzBS 1 KATT-FM | 1 KZBS 1 KATT-FM | 1 KZBS 8lk/Urbn IH.7
2 KZBS 2 KJYO 2 KZBS 2 KXXY 2 KXXY 2 KXXY BM/Easy I 10.7
3 KXXY 3 KATT-FM | 3 KXXY 3 KOFM 3 KzZBS 3 KKNG CHR I 1 5.
4 KJYO 4 KOFM 4 KJYO 4 KKNG 4 KKNG 4 KEBC Ctr _22
5 KOFM 5 KXXY 5 KKNG 5 KLTE 5 KEBC | 5 KLTE y =
6 KKNG 6 KLTE 6 KOFM 6 KJYO 6 KTOK 6 KOFM Gold W14
7 KLTE |7 KKNG 7 KEBC 7 KATT-FM | 7 KOMA | 7 KJIL NIT 7.2
8 WWLS 8 KEBC 8 KOMA 8 KEBC 8 KOFM | 8 KATT-Fm |Rel 2.5
9 KTOK 9 KJIL-FM | 9 KTOK 9 KJIL 9 WKY | 9 KOMA
10 KKLR l-m KAEZ 10 KLTE 10 KOMA /10 KJYO 10 KTOK
- | | 1 1 L N
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§
§

]
Q
@ g
[{y) oo X <
2 2 F/x/x/x/ £/ 8
2\ - \%\% % s [&)§IE/E/E/ LS g8 /&
2\ % b2 el D \2% 3 fleje /& /) Sg & $
D (o 5 . \G*\ STATIONS S J&¢/n/s/o/ 3/ £5F L& §
) . : g @ > =119 \a ‘ o
® 7,
A 2\ 3\ S\ o &% e /o/sfs /s /&) RE ) & (2

5.5 | 6.2 | 5.9 | 7.6 | 8.8 a },’g%‘“" AOR 3|3 a 2 [11/101 | kaT2 pmac-s ‘
7.5 | 7.1 | 8.3 [ 6.3 | 7.9 | 2 WEAZ B/EZ |5 |14 |14 | 8| 8 |10/104 | MCGAVREN

6.2 | 6.1 | 6.7 | 6.5 | 7.5 | 3 ggQSL B/U 4 o 2| 3] 9 |11/99 | EASTMAN  [ABC-F ‘
8.0 | 6.9 6.2 | 7.9 | 6.5 | 4 s(ogx, NEWS o 9 [10| 9| 6 |21/52 | BLAIR/RAR NBC |
5.5 | 4.7 | 6.3 | 5.2 | 5.7 5 WCAU-FM CHR 2 |2 |e6| 6|10 [17/63 |cBS-FM cBS

5.7 | 5.6 | 5.0 | 4.4 | 5.4 | 6 |wpDAS-FM | B/U |8 | 5 | 3| 4| 3 |12/94 |HNwH
105.3

5.4 | 6.6 | 5.8 | 5.5 |53 | 7 |wMaK ac |7 (10 (4] 2[@)|14/77 |mur l
4.3 | 4.9 | 5.0 | 6.8 | 4.4 | 8 !5’(');EN BBND (13 |25 |23 |23 | 18 [11/98 | MMR us-2 |
5.6 | 5.5 | 4.4 | 4.2 | 4.2 | 9 |WCAU N/T |6 |12 |17 [ 16| 13 [18/59 | cCBS sPoT (cBS \
3.2 3.0 | 3.4 | 4.2 | 3.6 (10 |WSNI arc |10 |7 ] 8] 7] 4 |16/69 |repuBLIC [US-1 |

f |
3.3 1 3.5 3.7 3.9 | 3.5 |11 |wip a/c |12 [16 |15 [ 15| 15 |15/74 |xaTz ABC-D |
4.4 | 4.3 3.7 | 4.1 | 3.4 |12 |wioa AOR |11 | 8 | 5| 5| 5 |16/68 | MCGAVREN

1

4.4 | 3.4 | 4.5 | 4.3 | 3.4 |12 |WWDB TALK (15 [18 |18 | 17| 16 |12/93 |SELcoM  |aBC-I
2.6 [ 3.3 | 3.7 | 2.6 | 3.3 [14 |WXTU CrRY |18 |23 [13 | 13| 7 | 9/115 | BLAIR MBS
4.1 3.7 | 2.9 | 3.2 | 3.0 |15 XgSP AOR 9 | 4| 7|11} 19 |20/55 | TORBET ABC-R
2.8 | 2.3 | 2.4 | 2.3 | 2.9 |16 %1@‘-0 CHR |14 | 6 | 9| 10| 14 |15/71 | CHRISTAL (ABC-C
2.3 | 2.7 | 3.2 | 4.1 | 2.6 |17 |WKSZ a/c |16 |13 [11] 12| 12 |15/72 | MAsLA
1.8 | 2.3 | 1.9 | 2.3 | 2.1 [18 |WFL cord |17 |22 [12| 1a| 11 [17/62 | EASTMAN  |ABC-D

1.7 | 1.6 | 1.7 | 1.4 | 1.5 |19 [WELN-FM | cras 119 |21 |21] 19| 17 [17/64 | cMBS

1.6 | 1.9 | 1.1 | 1.3 | 1.3 |20 |[WDAS B/U [21 |17 |20 | 20| 21 [16/66 | HNWH NBN
2.0 [ 1.5 | 1.4 | 0.8 | 1.2 |21 |WHAT B/U [20 [11 [19] 21| 22 {17/63 | SELCOM  [SHRDN

1.2 0 1.1 1.2 | 0.8 | 1.0 |22 gggBH-FM B/EZ |22 |24 |25} 25| 24 |16/68

DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women |
|
18-34 18-34 18-49 18-49 25.54 25.54 | AIC 15.0
——| AOR L [¥]
1 WMMR 1 WMGK 1 WMMR 1 WMGK 1 WMMR 1 WMGK BBnd R
2WUSL | 2 WUSL | 2WUSL | 2 WUSL | 2 WMGK | 2 WSHI Blk/Urbn I 1 2 o
3 WDAS-FM | 3 WMMR 3 WDAS-FM | 3 WDAS-FM | 3 WXTU 3 WEAZ
4 WYSP 4 WDAS-FM | 4 WMGK 4 WMMR 4 KYW 4 woas.Fv | BM/Easy EEEEEE:.o
5 WI0Q 5 WI0Q 5 WI0Q 5 WSNI 5 WI0Q 5 WKSZ CHR ———
6 WZGO 6 WCAU-FM | 6 WYSP 6 WCAU-FM | 6 WDAS-FM | 6 WUSL Clas Wis
7 WCAU-FM | 7 WSNI 7 KYW 7 WIoQ 7 WUSL 7 WIOQ Ctry | kK]
8 WMGK 8 WZGO 8 WCAU-FM | 8 WKSZ 8 WFIL 8 WCAU-FM | Gold [ PR
9 WSNI 9 WKSZ 9 WZGO 9 WEAZ 9 WCAU 9 KYW N/IT I 151
10 KYW 10 WYSP 10 WSNI {10 WZGO 10 WSNI I1o WMMR l‘
S | —t | O — | — P .
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2\ % \z $ ¥/ &
NZ\3 % \34\ sTaTIONS §/&/& & f g gﬁlg,g §& § S,
2\ e\ s ch %3 §/5/s/8/8/é) §s8/ §& § Jif
9.1 [10.4 [10.1 | 9.2 |é1()’AR N/T 2| 9|10 | 8| 6| 12/91 | cBS spoT ABC-I | 8.0
7.1 | 7.2 | 8.0 | 8.9 |2 %ﬁx-m CTRY | 6| 6 | 6 | 3 o 10/107| KATZ 9.6
5.4 | 7.1 | 8.2 | 8.3 |3 5(7gpo AOR 4| 3 o o 3| 12/91 | MASLA 12.1
5.5 | 6.0 [6.7 | 7.6 | 4 ,g;P-FM CHR o o 2| 4| 7| 15/71 | MCGAVREN 12.0
5.5 | 5.9 | 6.7 | 6.4 |5 :,%LT aA/c 5|10 | 4 | 2| 2| 15/74 | CBS SPOT 5.0 |
8.0 [ 8.0 | 6.0 | 5.9 |6 gggYT B/EZ | 9|20 |19 |12 | 13| 13/85 | EASTMAN 4,ﬁ
5.9 | 5.8 | 6.7 5.9 | 6 KMEO-FM |B/Ez |10 [ 18 |18 |15 | 8| 11/99 | mCGAVREN 6.2 |
4.5 | 5.3 | 5.0 | 5.3 |8 ,%g;’A-FM CHR 3| 2| 5| 6| 10| 19/57 | SELCOM ABC-C | 4.9
3.2 (4.2 (4.2 | 4.8 |9 5(9!52' A/C 7| 8| 3| 5| 4| 16/68 | TORBET Us-1 3.8
4.9 | 3.8 | 4.5 | 3.9 |10 520"":"' A/C (12|13 | 8| 7| 5| 15/72 | CHRISTAL CBS 4.1
7.4 | 4.1 | 4.1 | 3.7 [n 5',(33'(5 AOR 8| 5| 7| 9| 12| 20/53 | BLAIR NBC-S | 5.5
4.6 | 4.6 | 5.5 | 3.6 (12 gggv A/C | 11|15 [15 | 11| 9| 17/63 | EASTMAN NBC 3.2
2.3 | 2.8 | 1.6 | 2.9 (13 %?5NC CLAS | 14| 12 |16 | 16 | 15| 13/83 | 'CMBS 2.6
2.0 | 2.2 | 2.0 | 2.5 |14 %§11'M AOR [ 16| 19| 9| 10| 11| 13/85 | wap 1.9
3.8 | 1.8 | 1.8 | 2.3 |15 QIE’%JJ-FM CTRY | 13| 11 |14 | 13| 14| 19/57 | MMR Us-2 2.4
1.1 | 1.1 | 1.8 2.2 |16 sl’%%)OL A/C | 21| 21|27 24| 23] 9/121 CHRISTAL CBS .9
2.9 | 2.6 | 2.8 | 2.2 (16 9(3'55:’: BBND | 19| 25 | 22 | 23| 18| 12/88 | MASLA 2.1
2.6 | 2.6 | 3.2 | 2.0 (18 ,%%Jg(o B/U | 15| 4| 11| 14| 16| 17/65 | MASLA 3.1
1.1 | 1.5 [ 1.6 | 1.7 |19 g&gx CTRY | 17| 17 | 17 | 18| 20| 18/59 | KATZ .8
.6 .8 .8 1.2 (20 ;%IEO B/EZ | 22| 26 | 24 | 25| 24| 13/84 | MCGAVREN .6
2.0 .9 1.5 1.1 |21 5.(1).1.1 CTRY | 18| 14 | 20 | 22| 22| 26/41 | MMR Us-2 .7
1.2 .8 4 1.1 21 moos REL | 23| 24 | 12| 17| 17| 13/84 1.3

Continued on Page 138

Find out more about Arizona’s #1 combo.

KTAR Newsradio_ -« Lite's.\99FM

Call Mike Shields, Director of Sales (602) 274-6200
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Sunbelt
Success Story!

Find out more about Arizona’s growth stations!

KTAR Newsradio 620,

Arizona’s #1 radio station, 12 + *
Arizona’s #1 radio station, Men 18 + *

KLite? 25 99FM.

Phoenix’s #1 radio station, Women 18-49*

Represented nationally by

Target your audience in the
largest growth market between CBS RADIOSPOT S\ LES
Dallas and L.A. Find out more
about the dominent influence ® New York (212) 975-4575
and powerful impact of KTAR * At{anta (404) 233-8281
“Newsradio” and K-Lite ® Chicago (312) 951-3357
“Lite Rock” @ Dallas (214) 556-1145
® Detroit (313) 352-2800
® | os Angeles (213) 460-3701
Call Mike Shields, ® Philadelphia (215) 581-5990
KTAR/KKLT Director of Sales: ® St. Louis (314) 444-3221
(602) 274-6200. ® San Francisco  (415) 765-4006

*ARBITRON/Spring '85. Metro 12 +, 6AM - 12M, Mon.-Sun.
KTAR and KKLT are part of the Pulitzer Broadcasting Company.




——MIAMI-FT. LAUDERDA

Continued from Page 125

L)

=HOLLYWOOD -+l —

|
Men Women Men Women ’ Men Women | AiC I 3.5
18-34 18-34 18-49 18-49 | 25-54 25-54 AOR [ K
1 WSHE 1 WHYI 1 WSHE 1 WHYI | 1 wsHE 1 wJay BBnd  EM26
2 WHYI 2 WINZ-FM | 2 WHYI 2 WINZ-FM 2 WHYI l 2 WQBA Blk/Urbn IS 4
3 WHaT 3 WSHE 3 wWHaT 3 wJay 3 WLYF 3 WHyI BM/Easy I 1
4 WKQS 4 WHaT 4 WKQS 4 WSHE 4 WHaT 4 WINZ-FM | CHR I 1 3.5
5 WEDR 5 WLVE 5 WEDR 5 WLVE 5 WKQS 5 WLVE Clas s
6 WINZ-FM | 6 WAIA 6 WINZ-FM 6 WAIA 6 WIOD 6 WLYF Ct "
7 WAXY 7 WEDR 7 WLVE 7 WHQT 7 WAXY | 7 wala Nl;'y —
8 WLVE 8 WAXY 8 WAXY 8 WAXY 8 WEDR l 8 WCMQ 120
9 WMXJ | 9 WLYF { 9 waay 9 WEDR 9 WINZ-FM 9 WAXY Rel i
10 WAIA ‘10 WQBA-FM |10 WIOD 10 WLYF 10 WQBA ]10 WEDR Span I ( 9.6
L _ . | |
Continued from Page 132
_ B - l . :
Men | Women Men Women Men Women AIC N 1 0.1
18-34 | 18-34 18-49 18-49 25.54 25-54 AOR W43
S | _ _
1 WNEW-FM | 1 WPLJ 1 WNEW-FM | 1 WPLJ 1 WCBS-FM | 1 WLTW BBnd EE27
2 WHTZ | 2 WRKS 2 WCBS-FM | 2 WHTZ 2 WNEW-FM | 2 WHTZ Bik/Urbn IS .7
3 WPLJ 3 WHTZ 3 WHTZ 3 WRKS 3 WNBC 3 WPLJ BM/Easy SN S.4
4 WRKS l 4 WBLS 4 WNBC 4 WLTW 4 WBLS 4 WRKS CHR S 1 4.7
5 WBLS 5 WNEW-FM | 5 WPLJ 5 WBLS 5 WHTZ 5 WYNY Clas )
6 WNBC ‘ 6 WLTW 6 WBLS 6 WNEW-FM | 6 WHN 6 WCBS-FM | o —
7 WCBS-FM | 7 WYNY 7 WRKS 7 WYNY 7 WPLJ 7 WBLS p ":’ :
8 WKTU 8 WNBC 8 WHN 8 WCBS-FM | 8 WLTW 8 WHN ol G
9 WYNY 9 WPIX [ 9 WKTU 9 WNBC 9 WINS 9 WRFM NIT I 175
10 WAPP 10 WCBS-FM | 10 WYNY 10 WHN [10 WRKS 10 WINS Span [ R
Continued from Page 136
| |
Men Women Men Women Men Women
18-34 i 18-34 0 18-49 18-49 25-54 25-54 AIC I 0.
1 KUPD 1 KZZP-FM | 1 KUPD 1 KKLT 1 KUPD 1 KNIX-FM AOR I 2.5
2 KLZI 2 KKLT 2 KNIX-FM 2 KNIX-FM 2 KNIX-FM ' 2 KKLT BBnd 2.2
3 KDKB 3 KOPA-FM | 3 KLZI 3 KZZP-FM 3 KTAR | 3 KLZI Bik/Urbn 2.0
4 KSTM 4 KLZI 4 KKLT 4 KLZI 4 KLZI 4 KOOL-FM BM/Easy I 3.0
5 KZZP-FM | 5 KUPD 5 KTAR 5 KOPA-FM | 5 KKLT 5 KOPA-FM CHR o
6 KNIX-FM 6 KOOL-FM | 6 KZZP-FM 6 KOOL-FM | 6 KOOL-FM | 6 KZZP-FM Clas W29 ’
7 KOPA-FM | 7 KNIX-FM | 7 KDKB 7 KUPD 7 KSTM 7 KOY p -
8 KKLT 8 KDKB 8 KOOL-FM | 8 KTAR 8 KZZP-FM | 8 KTAR try 2.0
9 KOOL-FM | 9 KSTM 9 KSTM 9 KDKB 9 KDKB | 9 KJJJ-FM NIT I .
10 KTAR 10 KTAR 10 KOPA-FM |10 KOY 10 KMEO-FM | 10 KMEO-FM Rel .1
| ! —
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% A
3\ % STATIONS
%\ °.
3\ %
15.5 [ 14.9 |16.1 | 15.1 KDKA
o 1020
7.4 | 8.8 | 8.8| 9.8 | 2 |wBZZ
93.7
4.5 1 9.7 1.0 9.4 | 3 | WSHH B/EZ | 4 {10 (12 | 7 | 4| 10/112| MMR 7.9
7.9 7.9 7.5 . WDVE -
8.1 | 4 | WD\ AOR | 3| 2 o o 5| 11/95 | EASTMAN NBC-S | 10.5
5.7 | 4.5 | 4.8| 4.9 | 5 |WWSW  l1p/c | 6| 6 |4 | 3| 3|15/72 | MCGAVREN | ABC-C | 3.6
5.5 4.0 | 4.9] 4.7 | 6 WAMO-FM |5,y | 5| 3 | 5 | 6|11 13/86 | sELCOM SHRON | 7.4
6.1 | 5.5 | 4.8] 4.4 | 7 | WHTX CHR | 5| 5|3 | 5| 7|20/54 | KaTz us-1 | 5.3
4.1 | 3.6 | 2.9 3.9 | 8 yggoAs BBND |13 [ 30 [19 |17 | 13| 10/104| MMR ABC-D | 2.1
4.5 | 2.3 | 2.2| 3.8 | 9 gggNT A/C 9| 8 | 8 |10 | 9| 13/85 | CHRISTAL 2.6
4.7 | 5.3 | 4.0 3.7 {10 yzvg'oAE A/C 7111 |10 | 9| 6| 19/57 | KAaTZ ABC-E | 2.8
4.7 | 3.2 | 2.6 2.9 M ggng a/c |10 | 9| 7| 8| 8| 17/66 | CHRISTAL 3.5
2.2 | 1.8 | 1.9 2.9 |11 | WYDD RBOR |11 | 4 | 6 |11 | 15| 16/66 | MASLA ABC-R | 2.5
3.2 | 3.4 | 2.9 2.8 |13 | WDSY CTRY |15 | 19 |11 |12 | 10| 12/91 | REPUBLIC ABC-I | 2.7
3.4 | 3.9| 4.7| 2.8 |13 g‘,’JKN TALK |12 [ 20 |17 |15 | 14| 16/69 | MCGAVREN ABC-T | 3.5
2.8 | 2.1} 2.5) 1.9 |15 | KQV NEWS |14 | 17 |24 |18 | 18| 21/52 | CHRISTAL cBS 3.0
1.8 1.4} 1.1 1.8 |16 | WEEP CTRY |16 | 14 |14 |13 | 12| 12/90 | REPUBLIC| ABC-I | 1.5
-- 1.8 | 1.0 1.0 }17 | WMBS A/C |21 |21 {25 {29 |29] 13/85 cBS .4
1.2 1.0 -- | 1.0 |17 | WWCL A/c {17 {12 |13 |14 | 16| 20/55 | TORBET 1.1
0.9 0.9 0.6 1.0 |17 |WPIT-FM | ppy |18 | 13 [15 |16 | 17| 19/59 .8
!
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 l AIC N 31 .4
1 WDVE 1 wBzzZ 1 WDVE 1 wBzz 1 wwsw | 1 koka | AOR I 11.0
2 WBZZ 2 WDVE 2 WBZZ 2 KDKA 2 WDVE | 2 WSHH BBnd .9
3 WWSW 3 WHTX 3 WWSW 3 WDVE 3 WBZZ | 3 wBzZ Blk/Urbn 47
4 WHTX 4 WAMO-FM| 4 WHTX 4 WAMO-FM | 4 WSHH | 4 wwsw BM/Easy I o 4
5 WYDD 5 WWSW 5 WAMO-FM | 5 WHTX 5 KDKA | 5 WHTX CHR —— .
6 WAMO-FM | 6 WHYW 6 WHYW 6 WWSW 6 WTAE | 6 WPNT e —
7 WHYW 7 WYDD 7 WSHH 7 WSHH 7 WHYW | 7 WDVE ry 4.6
8 WPNT 8 WPNT 8 WYDD 8 WPNT 8 WHTX | B8 WTAE NT - 7 |
9 WTAE 9 KDKA 9 WTAE 9 WHYW 9 WDSY 9 WHYW Rel l.o
10 KDKA 10 WWCL |10 KDKA 10 WTAE 10 WPNT |10 WAMO-FM
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Q
) 3
ket x N &
% zZ S/ ¥ /¥/ ¥ */Q‘ &
~\Z\ % &) v &/ §/5/5/8/ 85 ) §& &
3\ % G %\ STATIONS 3 /8 /&/&/ 5¢ S g
B O\ S\ O\GY g /§/r/3/8/3)55 /) Fa 3
3\ 2\ &\ & \z% f /3/s/s/2/8/) ¢ ¢ &
7.9 | 5.7 | 6.5 [ 10.1 aA/C 4 |2 15/73 | BLAIR AP
O | 0| 00~
3.1 | 7.0 | 7.8 | 8.9 | 2 |KKRZ CHR 3 2 | 4]14/78 | rarz ABC-F
100.3 “ 0
3.8 | 6.0 | 8.9 8.1 | 3 [KEX A/C 2 (11 |6 [6 | 2]15/71 | xarz ABC-I
1190
10.2 | 6.7 | 6.9 | 8.0 | 4 |KMJK CHR 4|2 [5 [ 3] 7]13/84 | EAsTMAN ABC-C
106.7
8.5 | 8.2 [ 7.0 | 7.4 | 5 [KXL-FM B/EZ | 7 [16 |14 [10 | 6 | 10/111| MCGAVREN
95.5
5.3 | 3.5 | 5.5| 6.2 | 6 g(zcgou AOR s {3 |3 [4]8]|16/69 | nvwH
5.9 | 6.8 | 5.8 5.7 | 7 I%INQK AOR 6 |15 |4 [ 5 [ 3]|13/81 | BLAIR
. 101.
4.0 | 3.9 | 5.5| 5.6 | 8 ;%L NEWS | 8 [19 [16 [11 | 9| 13/84 | MCGAVREN NBC
5.3 | 6.4 | 5.3| 4.8 9 5(7\0{TE BBND (12 (21 [19 |14 |12 | 11/103| SELCOM CBS
4.6 | 5.3 | 6.7 4.6 |10 ;(olggw a/c 9 (8 7|7 ]| 5|14/79 | MasLa
4.1 | 3.3 | 4.3 4.0 [0 sl)(aléPL-FM CTRY |13 | 5 | 9 | 9 |10 | 12/91 | TORBET ABC-D
4.2 | 4.3 | 3.8 3.0 [12 5',‘,9""":” a/c |10 (14 |8 | 8 [11 | 19/58 | CHRISTAL
4.4 | 4.6 | 3.2| 2.6 |13 %%JJ CTRY |11 [13 [15 [15 [13 | 21/51 | EASTMAN ABC-E
4.8 | 4.1 | 2.4 2.3 |14 %yys-m cLas |14 (22 [11 [12 [14 | 19/57 | sELcOM
2.1 | 3.8 | 2.0 2.1 (15 sl)%SN cras (16 (25 [18 (18 [17 | 16/70 | cMBS
2.1 | 3.6 | 1.8| 1.7 |16 ggo GOLD [15 [10 [10 [13 [15 | 25/44 | HNwH
1.7 1.2 | 1.5 1.7 |16 sl)(ar;DQ-FM REL (18 |12 [13 [17 [16 | 17/64
4.1 1.8 2.8| 1.7 |16 S%JSIB CTRY (17 |23 |12 |16 |18 | 19/57 | EASTMAN ABC-E
2.4 2.7| 2.3| 1.4 19 ;(105(0EY TALK (21 (24 [23 [21 [19] 11/100 MBS
E
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AIC I - o
AOR I 1 1.9
1 KGON 1 KGW 1 KGON 1 KGW 1 KGW 1 KGW BBnd EEE4s
2 KKRZ 2 KMJK 2 KGW 2 KMJK 2 KINK 2 KEX BM/Easy I 7 4
3 KINK 3 KKR2 3 KKRZ 3 KEX 3 KKRZ | 3 KKCW CHR I o
4 KMJK 4 KINK 4 KINK 4 KKRZ 4 KEX 4 KXL-FM =
5 KGW 5 KGON 5 KMJK 5 KKCW 5 KGON 5 KMJK g:as _‘4
6 KCNR-FM| 6 KKCW 6 KEX 6 KINK 6 KXL 6 KKRZ ry L
7 KEX 7 KEX 7 KKCW 7 KGON | 7 KKCW | 7 KINK Gold W7
8 KKCW 8 KCNR-FM | 8 KCNR-FM| 8 KCNR-FM| 8 KXL-FM | 8 KUPL-FM | NIT . 7 0
9 KUPL-FM | 9 KUPL-FM | 9 KUPL-FM | 9 KUPL-FM| 9 KWJJ | 9 KCNR-FM| Rel m7
10 KSGO 10 KXL-FM |10 KSGO 10 KXL-FM [10 KMJK |10 KYTE
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Do us a favor. ..
R &R wants

to know more
about your use
of the Ratings
Report:

@acﬁo & Records

This copy is at a:
(0 Radio Station (0 Rep Office (O Network (O Producer
(O Advertising Agency (O Buying Office (1 Consultant (O Other (specify)

I use the Ratings Report primarily to:

I refer to the Ratings Report:
[J once a week [J once amonth [J more often [ less often [ other (specify)

I notice/recall the advertisements which appear in the Ratings Report yes (1 no [J
The Ratings Report Directory is a helpful (J not helpful (0 addition.
The Ratings Report contains [ all [J some [J most of the information I need.

I would like to see the following in future issues of the Ratings Report

Thank you for your help.



| || || | No Postage Stamp

Necessary
if Mailed in the
United States.

BUSINESS REPLY MAIL
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Los Angeles. CA 90067

Attn: Subscription Department
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) ¥
e X N &
A\ 2 \g . /§/s/s/s 5/;5 vz Ja
4\ 2 \ % \BR\ STATIONS $ /u/2/&/8/%/ o0& 5& 9o
3\ . C\%% g /&/r/5/2/8/ &S N S
2\ %\ & \%% /o) /)L /&) RE FE &
10.0] 13.1| 12.6 o WLKW-FM | B/EZ | 2 [12 [11 [ 5 | 2 |10/114 | CHRISTAL Us-2
101.5 |
10.0 9.5 11.6 2 - CHR 2 2 13/82 BLAIR ABC-C
| weRO-FH 00 0|
9.9 9.8 9.8 3 (WHJY AOR 3 2 4 [11/98 KATZ ABC-R
| W 00
| 5.2| 6.1 7.4| 4 |wPRO A/C 4| 9| 5| 3| 3 |14/76 |BLAIR ABC-D
630 |
| 6.7 5.4| 6.4 5 |WHJJ N/T | 5 (28 |19 |11 | 8 [11/98 | KATZ ABC-I
920
6.2 4.5 4.4 6 {WSNE A/C 6 | 10 3 4 5 |15/72 EASTMAN
93.3
L = 3.2 7 |WWLI a/C 7 5 8 8 7 |19/56
105.1
2.3 3.5 3.0 8 'WMYS A/C 11 |1 6 7 6 |14/78 TORBET |
98.1
| 3.3] 3.3] 2.9] o|wsRu MR | 8| 8| 4| 6| 9|17/62 |EASTMAN CBS-R|
95.5 B
[2.9] 3.5 2.8 10 |wERI CHR 9o 3] 9] 913 [17/63 | ROSLIN 1
1037 |
2.5 2.4 2.7 11 [wBsm TALK (18 |27 |29 [24 [19 [7/147 ABC-I|
| 1420
[ 3.4] 3.4] 2.2 12 |WwEAN B/EZ |10 |17 [23 [15 [12 [21/52 | MCGAVREN CBS
790
3.7 2.3] 2.1 13 [wkw BBND |14 [33 [24 [27 [17 |11/95 | CHRISTAL Us-2
990
1.7 1.6 1.9 | 14 |WXKS-FM CHR 12 7 7 |10 |10 [17/66 MMR
107.9
1.7 2.1 1.6 | 15 |WHIM CTRY [19 (32 |22 [14 |11 |11/96 MMR MBS
1110
1.6 0.8 1.3 16 |WALE TALK (23 |30 |37 [33 |35 [10/106 | MCGAVREN MBS |
1400
!
l 1.9 1.8 1.2 | 17 \wBZ A/C 13 |18 |20 (23 |22 |22/50 BLAIR/RAR ABC-I
| 1030
i 0.8 0.4 1.2 | 17 'wzou CHR (16 | 6 |12 |13 |15 |18/59 | BLAIR
945
1.2 0.9 1.2 17 {WBCN AOR (17 |15 [10 [12 |14 [16/66 | TORBET
104.1
0.5| 1.0] 1.1] 20 \WNBH GoLD |20 |19 [26 |28 |27 [16/66 | TORBET ABC-E
1340
[T 0.6 0.7] 1.0] 21 [waDK MISC (34 [29 [32 [30 |32 [8/137 |WwWsP MBS |
1540 |
2.2 1.5 1.0] 21 [wHTT CHR |15 | 4 |14 [19 [26 |24/45 |CBS-FM CBS-R|
[ 103.3 |
— —
‘ Men Women Men ‘ Women T Men l Women |
18-34 18-34 18-49 18-49 25-54 25-54 A S 5.2
et — i IC
1 WHJY 1 WPRO-FM | 1 WHJY 1 WPRO-FM 1 WHJY 1 WPRO-FM AOR I 3.9
2 WPRO-FM | 2 WHJY 2 WPRO-FM | 2 WSNE | 2 WLKW-FM| 2 WLKW-FM 88nd W21
3 WBRU 3 WSNE 3 WPRO 3 WHUY l 3 WPRO-FM | 3 WPRO 8M/Easy I 1 1.3
4 WPRO l 4 WMYS 4 WLKW.FM | 4 WPRO 4 WPRO 4 WSNE CHR S 5.5
5 WBCN 5 WXKS-FM | 5 WBRU 5 WLKW-FM | 5 WHJJ 5 WMYS Ct =
6 WSNE | 6 WBRU 6 WWLI 6 WMYS 6 WBRU 6 WHJY G rlyd X
7 wwLl 7 WERI 7 WSNE 7 WWLI 7 WWLI 7 WWLI 2 AR
8 WMYS 8 WPRO 8 WHJJ 8 WXKS.-FM | 8 WSNE 8 WHJJ Misc B0
9 WERI 9 WwLI 9 WBCN 9 WERI l 9 WHIM 9 WEAN NIT I 0.4
10 WXKS-FM |10 WZoU 10 WMYS ‘10 WBRU 10 WBCN |10 WXKS-FM
e —_— 1
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l
g
‘.‘% % 5'5‘5 Y x
8\ 2\ % \23\ sTaTIONS § : §& g
%é (6’ %\ ?—2@ QOQ. g’tgi “’5
(d » * <
4.7 5.8 | 8.7 o KGGI A/C MCGAVREN CBS-R
8.7 9.5| 7.9 | 2| KIS-FM CHR MCGAVREN
5.9 6.7| 6.8 3 SI,(7gUO B/EZ |4 (33 [14 |8 |6 [11/102 |KkaTz
5.6| 3.4| 5.0 4 c's%' a/C 3|18 |6 (4 |4 (18/59 |CHRISTAL ABC-E '
4.5| 5.1 | 4.7 | 5 ;(09}36 B/EZ | 7 (11 ({13 [11 | 8 [(13/84 |TORBET |
2.3 3.2 4.3 | 6 | KRTH |eoLD | 6 |34 |5 |3 |3 [14/75 |REPUBLIC Us-2
4.0 3.3| 3.8 | 7| KNX NEWS |5 |30 |23 [21 |17 |18/60 |CBS SPOT cBS
3.0/ 3.6| 3.6 | 8 |KLOS AOR 9 |5 |3 |5 |11 [16/68 |KaTz ABC-R
2.2 1.3| 3.6 | 8 gS(gl;XM BBND (13 |12 |31 |22 [15 (12/91 |[KAaTZ
2.8| 3.7 3.4 |10 | KMET RBOR |10 | 7 |4 |6 |7 [14/76 |sELCOM
2.4 4.6 3.1 1 %gsﬂ A/C 11 |15 |7 |7 |5 [16/69 |CHRISTAL
2.3 2.3 2.7 |12 SI,(QSLA ROR 8 |4 |8 (9 |10 |22/49 |MASLA ABC-R
1.0 | 2.0 | 2.4 |13 | KKHR CHR |12 [ 3 (12 [12 |21 [19/57 |cBS-FM
1.4 1.4 2.4 |13 ;g?,loSE SPAN |32 (17 (10 [10 | 9 | 6/177 |CABELLERO
3.6 | 0.8| 1.8 |15 | KMPC BBND |16 |20 [39 (38 |35 [16/67 |SELCOM
0.5{ 0.9 1.5 |16 ;5)290 AOR 22 | 6 | 9 |13 (33 [13/85 |BLAIR
2.4 3.3| 1.5]16 5(5.01LH A/C |14 (26 |18 (18 |14 [27/41 |wWsP MBS
3.2 1.5/ 1.5 |16 | KCAL-FM | a0rR |15 (10 |11 [15 |18 [22/50 |TORBET NBC-S
0.9/ 1.6 1.5 16 | KCAL SPAN |27 |28 (19 [20 |16 [12/90 |LOTUS UPI
0.9 1.1 1.4 20 | KWDJ CTRY |25 |19 |17 (14 |13 [13/82 |ROSLIN MBS
3.3| 2.8| 1.2 |21 | KABC TALK (17 |27 (20 |31 |28 (24/46 |KATZ ABC-T
2.8 2.1 1.2 21| KEke CTRY (18 |23 (29 (29 |26 [20/54 |HNWH ABC-I
2.1 1.9 1.2 21| KNTF CTRY (24 |29 (21 (16 |12 |16/69 |HNWH
1.3 15| 1.2 21| KLAC CTRY (28 |21 (30 |24 |23 [15/75 |EASTMAN ABC-D
0.3 0.3 1.1 | 25 %29" A/C (29 |24 |15 |17 |20 [15/71 |SELCOM
1.1 1.4 1.1]25 ;sgm REL (35 [41 |22 [19 [19 [13/85

“
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U‘:“p z Flx/x/s/¥ %;
-« Z EP A -3 $/8/§ LS ’?'/g §
B\ 2 \ © \23\ STATIONS § /8)E/&)F/8) ¢ - £
]\ e\ & \%% § /5/8/8/8/8/ 8 $ 4
2\ % > \%% & O/ /8 /2 /&) RE I 174
13.5| 14.7 | 13.6 WVOR A/C 5 | 2 12/90 | MCGAVREN 10.4
Q W 0 00
7.7 8.4 12.5| 2 |{WPXY-FM CHR 2 o 3 |3 |2 [13/85 |MMR 15.5
97.9
1.6 8.8{ 11.2| 3 |WCMF AOR 51 2 0 2 | 6 [10/106 |CBS-SPOT 15.5
96.5
12.9] 12.5| 1.1 | 4 |WEZO B/EZ | 4| 7 |6 |5 | 3 |11/97 |KATZ 7.5
101.3
8.1 8.2| 7.7 5 |wMJQ CHR 3| 3|4 |4} 4 (18/61 |EASTMAN ABC-R | 7.7
92.5
9.1 9.2| 6.4 6 |WHAM A/C 6 (15| 9 | 6 | 5 {15/73 | MCGAVREN ABC-I | 5.8
1180
6.7| 5.2| 6.4 | 6 |WYLF BBND | 8 |12 |19 [14 |11 | 9/125 | MARKET 4 5.2
95.1
4.6| 5.3{ 5.5| 8 |WBBF N/T 7 |11 |11 |10 |10 [11/95 | EASTMAN Us-2 4.0
950
4.3| 4.5| 3.6 9 !WNYR CTrRY | 9| 9| 8 | 8 |7 [15/74 |KATZ ABC-E | 2.8
990
2.5 2.3| 2.9] 10 { wWDKX B/U |10 | 4 | 5 [ 7 [ 9 [16/67 [wWsP NBN 6.8
103.9
-- —-— 2.5 | 11 [wzKC CTRY |11 | 6 | 7 | 9 | 8 [18/59 [ TORBET 4.6
98.9
1.7] 0.7 1.0 | 12 [ WPXY CHR [12 |18 [10 [11 [12 [23/47 |MMR 1.0
1280

_—

DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women .
18-34 18-34 18-49 18-49 25-54 25-54
I .

1 WCMF 1 WVOR 1 WCMF 1 WVOR 1 WVOR 1 WVOR :lc():R r— 00
2 WPXY-FM | 2 WPXY-FM | 2 WVOR 2 WPXY-FM | 2 WCMF 2 WPXY-FM s
3 WMJQ 3 WMJQ | 3 WPXY-FM | 3 wMJQ 3 WMJQ 3 WEZO BBnd NG
4 WVOR 4 WCMF | 4 WMJQ 4 WEZO 4 WPXY-FM | 4 WHAM Blk/Urbn Tl 2.9
5 WHAM 5 WEZO 5 WHAM 5 WCMF 5 WHAM 5 WMJQ BM/Easy I 11.1
6 WDKX 6 WDKX | 6 WEZO 6 WDKX 6 WEZO 6 WZKC CHR I 2 1 .2
7 WPXY 7 WZKC 7 WNYR 7 WHAM 7 WNYR 7 WDKX Ctry 7 1
8 WNYR 8 WNYR 8 WZKC 8 WNYR 8 WYLF 8 WNYR NIT p—
9 WZKC 9 WBEN-FM | 9 WDKX 9 WZKC 9 WZKC 9 WCMF
10 WBBF 10 WHAM 10 WPXY 10 WBBF 10 WDKX 10 WBBF
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N2 \2\ % \2z\ smrons / § /S/&/&/& s/0¢ /) §& £
B\ T > 5 \2» /'3 S/ ~/3/¥/d/ &7 S aq
2\ 2\ &\ & \2% E /3/8/)3/8/8) 28 S¢ &
8.0 8.7 9.2 | 10.5 KSFM CHR 2 3 3| 14/79 MMR
8.3 | 7.5 | 9.4 10.4 | 2 |KZAP AOR | 3| 4 2| 10/108| MCGAVREN
42 00
8.6 8.9 |[10.5 9.2 3 |KCTC B/EZ S |13 9 7 4| 11/99 CHRISTAL
96.7
7.9 | 8.2 | 8.4 9.0 | 4 [KXOA-FM | A/C | 2| 5 | 3 | 2 0 12/90 | BLAIR
107.9
3.4 4.6 5.1 5.9 S | KWOD CHR 4 2 4 4 9| 17/62 CBS-R
106.5
6.4 4.7 5.1 5.7 6 | KFBK N/T 6|12 (12 |11 | 10| 12/87 KATZ MBS
1530
6.3 4.3 5.2 5.0 7 | KRAK CTRY| 9 7 |11 9 8| 12/93 EASTMAN
1140
7.3 4.9 3.4 4.4 8 | KAER CTRY | 10 9 6 6 6| 13/85 KATZ
92.5
3.4 4.5| 3.9| 4.1 | 9 |kxoA BBND| 13 | 16 |23 |18 | 14| 10/104| BLAIR ABC-D
1470
3.5 | 4.7 | 3.4| 4.0 |10 |KHYL a/c | 8|11 | s| s| s| 16/69 | Toreer
101.1 1
3.5 3.0 2.9 3.5 | 11 |KSKK ]C'I‘RY 12 8 (10 8 7| 15/74 EASTMAN

105.1

4.2 4.4 3.7 2.9 [ 12 |[KGNR
1320

a_|U

BBND| 11 | 24 (19 (14 | 12| 18/59 CHRISTAL ABC-I

2.5 3.9 | 4.2 2.8 | 13 |[KPOP
935

3.8 2.5 3.3 2.0 | 14 |[KSAC
96.9

CHR 7 3 7 112 | 15| 24/46 W&P ABC-C

-t X

A/C | 14 | 17 8 [ 10| 11| 18/59 SELCOM

2.0 1.0 0.7 1.7 | 15 ('S(E?%‘BR MISC| 15| 10 |13 [ 13 | 13| 21/52 MCGAVREN NBC
| 2.4 2.5 2.0 1.5 | 16 (5(1%;0 N/T | 17| 22 |20 |20 | 19| 17/64 BLAIR ABC-I
0.7 e 0.3 1.3 |17 :(25542 A/C |18 | 15 {18 [ 15| 16| 19/57 SELCOM
1.3 2.1 0.8 1.2 |18 ;(};IA REL | 19| 21 (14 |16 | 17| 19/58
0.7 oo 0.4 1.1119 ,%%?R REL | 24 | 25 (22 {24 | 23| 7/155
=S 0.9 0.4 1.0 | 20 |KCBS N/T | 20 | 20 |24 | 23| 20| 17/65 CBS SPOT CBS

DEMOGRAPHIC RANK FORMAT REACH

Men Women ‘ Men ‘ Women Men L Women |
1834 | 1834 | 18-49 18-49 | 25-54 | 2554 | . N
1 KZAP | 1 KSFM | 1 KZAP 1 KSFM 1 KZAP ‘ 1 KXOA-FM | AOR I 0.4
2 str—;)M 2 KXOA-FM | 2 KXOA-FMI 2 KXOA—FMi 2 KXOA-FM| 2 KSFM BBnd o
3 KWOD 3 KZAP 3 KSFM 3 KZAP 3 KSFM 3 KCTC A
4 KXOA-FM| 4 KWOD 4 KHYL 4 KWOD 4 KHYL 4 KAER gm‘Easy *,
5 KHYL 5 KHYL 5 KWOD 5 KCTC ’ 5 KSKK | 5 KZAP a2
6 KAER 6 KAER 6 KSKK 6 KAER 6 KCTC | 6 KHYL Ctry I 2.9
7 KPOP 7 KPOP 7 KRAK 7 KHYL | 7 KRAK | 7 KWOD Misc ol
8 KSAC 8 KSAC 8 KAER 8 KSAC ‘ 8 KFBK 8 KRAK NIT ———
9 KSKK 9 KCTC 9 KFBK l 9 KPOP | 9 KAER 9 KSAC Rel L PX]
10 KNBR |10 KSKK |10 KCTC |10 KRAK 10 KWOD |10 KSKK
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T\ — - — — /o I = 7

< ¥ /x/x/ x/ &

2\ 2 \%2\ 2% v [&/5/E/E/5/ & ¥ /&
%\ % b ) 2\2 % 3 T/F/S /T /) o5& g 9
A S\E NS\ B SN [ & Je/n/s/e/a/ g5 S8 [€

) 2 5 . 7 ~/o /¥ ¥ -G
A 3\ %\ & \&® 5% E /o/s/s/s) &) REs) T& - ]
20.2 [21.8 [20.6 [20.9 [19.7 0 KMOX TALK 0 s [e] 2 0 10/106 | CBS-SPOT CBS
1120
7.2 8.8 (12.0 [11.9 |12.9 2 |KSHE AOR 2 0 o 0 2 9/117 | KATZ
94.7
6.8 | 5.8 | 5.8 [ 6.2 | 6.7 | 3 X!I:,L -FM CTRY (6 |8 | 4| 3| 3 [11/99 |BLAIR ABC-E
6.2 | 6.7 | 7.6 | 7.0 | 6.2 | 4 !f,'}“;’“ B/U g8 | 2] 2| 5| 7 |10/104 | CHRISTAL
5.6 | 6.4 | 5.9 | 7.2 | 5.6 |5 :%!;_%K B/EZ | 5 | 7 |14 |11 | 8 [14/80 |MMR
5.7 | 4.9 | 4.8 | 5.2 | 5.0 | 6 g(as7o A/C 7 |6 | 7| 4| 4 [14/78 | MCGAVREN
5.9 | 5.3 | 4.3 | 3.8 | 4.9 | 7 |KWK CHR 4 | 3] 3| 7|11 [18/60 | EASTMAN
106.5
7.9 | 6.5 | 4.8 | 4.5 | 4.8 | 8 :%I;}R CHR 3 |4|5| 6| 6 |20/54 |[cCBS-FM CBS
4.5 3.1 4.1 3.1 4.3 9 ggg%m BBND {11 [17 (24 |21 | 14 {11/101 | MMR Us-2
3.9 | 4.1 [ 3.9 | 4.3 | 3.5 |10 g(f’thA CTRY [10 |10 {12 |10 | 9 [15/74 | MCGAVREN MBS
3.2 | 3.3 [ 3.7 | 3.3 | 3.5 |10 g(BY1KY A/C 9 [13 | 8| 8| 5 [16/69 | REPUBLIC
1.8 | 1.7 [ 1.7 | 1.5 | 2.3 |12 gsgm a/c |12 {14 | 9| 9|10 |18/62 |MASLA NBC-S
1.7 | 2.0 | 2.6 | 2.5 | 2.0 (13 é%ox TALK [16 (23 |17 {17 | 17 [13/82 |KATZ ABC-T
1.9 | 2.5 | 1.9 [ 2.0 | 1.7 |14 ;%Jz B/U [14 |12 {18 |15 | 15 [16/67 |W&P NBN |
1.8 | 1.7 | 1.4 | 1.4 | 1.4 |15 %OZSEN B/U [15 | 9 |10 |12 | 16 [19/56 |wWsP NBN
1.1 [ 1.4 | 1.6 | 1.0 | 1.4 |15 ygg)SL B/U (17 |11 |15 |16 | 18 [16/67 |RA LAZAR |SHRDN
0.8 [ 1.0 |.0.6 | 0.6 1.3 (17 ngRY a/C 19 |22 {11 |14 |13 [15/71
!
-
1.1 | 2.0 | 1.9 | 2.1 1.3 |17 5%-0 GoLd [13 {16 |13 [13 | 12 [23/47 |EASTMAN
2.0 | 1.6 | 1.4 |1.2 | 1.1 [19 mla CTRY 18 (20 |20 |20 |21 |19/57 |BLAIR ABC-I
0.6 |0.8 0.7 0.7 | 1.0 |20 |KFYO cLas Pp1 |24 |21 |19 |19 [16/70 |cMBs
- DEMOGRAPHIC RANK , FORMAT REACH |
Men Women Men Women| " Men Women
18- 34 18-34 18-49J 18-49 | 25-54 25-54 AlIC . 1 2.1

- = —— i I 1 2.9
1 KSHE | 1 KSHE | 1 KSHE | 1 KSHE | 1 KMOX | 1 “KMOX QORd 3
2 KMOX | 2 KMJM | 2 KMOX | 2 KSD 2 KSHE | 2 KSD | BBn L
3 KMJM | 3 KSD l 3 WIL-FMl 3 KMOX | 3 WIL-FM | 3 WIL-FM Blk/Urbn IR 10.7
4 KWK 4 KYKY 4 KMJM | 4 KMJM I 4 KSD 4 KSHE l BM/Easy I 5.2
5 WIL-FM| 5 KHTR 5 KWK 5 KYKY 5 KHTR 5 KYKY | CHR L KX
6 KHTR 6 KWK | 6 KSD 6 WIL-FM | 6 KUSA | 6 KEZK ‘ Ctry . 113
7 WMRY | 7 WIL-FM | 7 KHTR | 7 KHTR | 7 KMJM | 7 KHTR Gold WE13
8 KADI | 8 KADI 8 WMRY | 8 KWK 8 KYKY \ 8 KMJM | NIT e ——————

9 KSD 9 KMOX 9 KYKY | 9 KADI 9 WMRY | 9 KUSA | :
0 KYKY [10 KUSA |10 KUSA (10 0 KEZK '10 KADI

.y

KUSA 1

A

MANAGEMENT ADVISORY PROGRAM
Individually tailored to guide management

toward excellence.

SHANE MEDIA SERVICES

i 1

6405 RICHMONO AVE SUITE 311
HOUSTON, TX 77057
713 952 9221
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s\ 2\, c /&/E/E/E/E) S ¥ & g/
%% %\ © \B%\ smations & ¢/ &/§ B Ny ¢ S8 £ /8
| % & \2% E /) /5 /3/)& RIS T¢ & 25
i 10.8| 10.5] 10.1 | @) | KSFI B/EZ | 3 14 (10 | 4 (@) |12/88 |BLAIR 7.6
7.2| 6.4] 9.5| 2 |KCPX cir | 2 (@] 2| 2|8 [13/82 |xarz 9.0
8.9/ 7.1| 9.4 3 KRSP-FM aor | 4| 2 (@ /@] 6 [11/97 | sErcom 12.3
| 8.5 9.3] 7.2/ a4 KSL ac (@24 | 7| 5| 2|19/5 | TormET CBS 7.4 |
5.7| 6.3 6.8 s5|KLCY A/C | 5|10 | 3| 3| 3 [13/83 | EASTMAN Us-1 5.4 |
1
5.3] 4.5 4.7| 6| KALL A/C 7127 | 6| 71| 4 |16/69 | EASTMAN ABC-I | 4.7 |
-- 3.9/ 4.2| 7[KLTG-FM | »/c 6 (13 | 4 | 6 | 7 |18/60 | REPUBLIC 3.9 |
4.3| 5.6/ 3.9| 8 g%u_a B/EZ | 9 (17 |27 (21 |14 |15/71 | MCGAVREN NBC 3.1 1
3.9/ 2.6/ 3.4 of KBUG A/C |10 (22 | 5| 8 | 5 |17/64 | KATZ 3.3
4.1 3.4] 3.4 ol KKAT CTRY |15 | 6 |11 | 9 |10 |15/72 | wsP 5.4
. 3-7) 3.6| 3.3] 11| KISN CHR 8| 4| 8 |11 [18 [22/48 | MCGAVREN CBS-R 2.2I
" e] 5.6 3.3 11| KSOP-FM | crry (14| 8 (12 (10 | 9 |16/68 | mmr 5.6 |
B 3.2| 2.6| 2.6 13| KDAB A/C |11 11| 9 [12 [12 {21/52 | TORBET 3.6
2.9/ 3.2| 2.5| 14| KZAN | CTRY (16 | 9 |16 |13 |11 [19/58 | CHRISTAL 2.4 |
2.2| 1.7| 2.5| 14| KLRZ CHR (13| 3 (13 [14 |19 [21/51 | CHRISTAL 3.7!
1.2] 2.5 1.9| 16| KCGL AOR |19 | 5 14 |15 |24 | 15/73 | SCHWARTZ 2.6
1.6/ 1.3 1.9/ 16| KDYL NEWS (17 | 18 | 22 |23 |21 | 23/46 | BLAIR AP 2.0
I~ 1.2/ 1.8 1.7| 18| KSOP CTRY (20 | 25 (18 |17 |16 | 14/78 | MMR .4
2.9| 2.3| 1.5| 19| KFMY CHR [12| 7 |15 |16 |22 | 36/30 | MASLA 2.0H
0.7| 0.5 1.5 19| KANN REL [29 (29|25 |22 13| s5/235 1.2 |
1.8/ 1.1 1.4| 21| KzJO TALK [ 21| 19 |28 | 27 |23 | 15/70 ABC-T | 2.0
0.7| 1.4] 1.3] 22| KRGO CTRY |23 20 | 19 |19 [ 15 | 12/93 | CHRISTAL | ABC-E | .8
2.5] 2.1 1.0f 23| KRSP CHR [18 | 12 |17 {20 | 26 | 32/34 | SELCOM .6

Continued on Page 148
KSFIFM 100 s most preferred
KDYL 5 1280 e
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WE OWN THE
MOUNTAINS!

Salt Lake City’s
KSFI FM 100 is
First Again!*

#1 Persons 12+
#1 Adults 18 +
#1 Adults 25+
#1 Adults 35+

*Spring 85 Arbitron )
(4th Consecutive Rating period with Utah’s highest audience.) Photo courtesy cf Utah Travel Councit



Continued from Page 142

~ RIVERSIDE-SAN BERNARDINO #39

DEMOGRAPHIC RANK FORMAT REACH
. B
l
Men Women Men Women | Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AlC ——
1 KGGI 1 KIS-FM ’l 1 KGGI 1 KGGI | 1 KRTH 1 kGGl | gg:d = 127
2 KLOS 2 KGGI 2 KIIS-FM 2 KIS-FM 2 KGGI 2 KIS-FM -
3 KIS-FM 3 KRTH | 3 KLOS 3 KOST 3 KIS-FM 3 KFI BM/Easy NN 11.5
4 KMET 4 KOST 4 KRTH 4 KFI | 4 KR 4 KRTH CHR I 10.3
5 KRTH 5 KFl | 5 KMET 5 KRTH 5 KMET 5 KDUO Ctry [ )
6§ KROQ | 6KLOS | 6 KFl | 6 KDUO | 6 KOST 6 KOST Gold s
7 KFI 7 KOLA | 7 KOST | 7 KBIG 7 KLOS 7 KBIG NIT s
8 KOLA l 8 KKHR 8 KROQ 8 KKHR ‘ 8 KOLA | 8 KNSE Rel b1
9 KCAL-FM | 9 KDUO 9 KCAL-FM ‘ 9 KLOS 9 KCAL-FM| 9 KFXM Span .-
10 KOST 10 KMET 10 KOLA 10 KMET : 10 KWDJ 10 KCAL -
|
| | . i} -

—— SAITLAKE CITY-OGDEN #44

Continued from Page 146

DEMOGRAPHIC RANK FORMAT REACH
—— - B .
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54
1 KRSP-FM | 1 KLCY 1 KRSP-FM | 1 KLCY 1 KSFI 1 KSFI AIC I 2.0
2 KCPX 2 KCPX 2 KCPX 2 KSFI 2 KRSP-FM | 2 KLCY AOR I 11.3
3 KLCY 3 KRSP-FM | 3 KSFI 3 KCPX 3 KALL 3 KSL _
4 KLTQ-FM | 4 KsL 4 KLCY 4 KRSP-FM| 4 KSL a KLTQ-FM | BM/Easy 14.0
5 KALL 5 KLTQ-FM | 5 KALL 5 KSL 5 KLCY 5 KBUG CHR I ic.c
6 KBUG | g KSFI 6 KSL 6 KLTQ-FM| 6 KBUG | 6 KCPX Ctry I 10.9
7 KDAB 7 KBUG 7 KLTQ-FM | 7 KBUG 7 KLTQ-FM | 7 KALL NIT M9
8 KISN 8 KISN 8 KBUG 8 KKAT 8 KCPX 8 KSOP-FM
9 KKAT 9 KDAB 9 KKAT 9 KALL 9 KKAT 9 KKAT
10 KSOP-FM | 10 KALL 10 KSOP-FM |10 KISN 10 KSOP-FM {10 KZAN

SUPERSTAR CONCERTS |

WESTHWOOD ONE fFor the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213) 204-5000.
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~ SANANTONIO 537

@
o) x S l
P \% F/x/x/x/ 5/ &
A 3\ % \3: e [&/E)5/E)E) &, ) & /&
A\ O\ 2 \% %\  STATIONS S /e/S/5/)s s/ L8 S L
A P . % = ¢ &> N}
A &\ B \8 § [&)s/&/3/s/r8) s& [&
KTFM
| 9.5| 8.2| 9.6 @] KIF cr QO O Q| @ 4/5° |BLAR |
— |
8.5 8.4 8.5 2 ;%930 B/EZ | 2 |15 |10 | 4 2 [11/102 | KATZ
| . J
6.3 7.1 7.0 3 KISS AOR |3 | 2 |2 |3 [12 |12/88 |KATZ NBC-S |
i 7.3| 6.3| 5.8| 4 E%Yx CTRY (12 |21 |15 |10 | 9 [10/108 | CHRISTAL ABC-D |
|
I 1
0.5 -- 5.3| 5 ;g%lglﬁ A/C {10 | 9 | 3 |2 |3 |12/89 |SELCOM
7.3| 6.3| 5.2 6 5(7A3JA ctrY | 6 |14 | 5 | 5 | 5 [15/75 |CBS-FM |
{ : |
T
| s.5| 6.0| 5.0| 7 |KCOR SPAN (15 {13 [18 (15 |10 | 8/130 | KATZ ’
t —
4.5 5.8| 4.8| 8 | KBUC-FM | cTRY (11 [12 [13 [ 8 | 6 [12/87 |EASTMAN 1
‘ 107.5 |
i 5s.2| 6.4 4.6 | 9 5,%%5 A/C 8| 72| 4|86 | 7 |15/72 | CHRISTAL MBS
|4.5| 5.0 4.5]| 10 ygo%Al N/T o |16 |21 |20 [13 [15/73 | CBsS SPOT CBS
|
l |
i 6.1 4.8 4.4 M _,iggSA A/C 4 11| 9] 9| 8 [18/59 |BLAIR '
"3.1] 2.7] 4.a] 11| KONO a/C |14 | 8 |11 | 7 | 4 [12/92 |[MMR ABC-C
1.9/ 3.3 4.4 | M ;gEgM SPAN (16 |19 |19 [14 |11 | 9/116 | SELCOM ]
5.3| 4.6 4.3} 14 g(zl'gY CHR 5| 3|8 |11 {14 [18/59 |MMR ABC-F |
7.6| 6.4 3.2 15 fo)gL AOR 21 4| 7 (13 |18 |23/47 | TORBET ‘
i |
| 2.3 2.4| 3.1| 16 |§6§A0 CHR |13 | 5 | 6 |12 |20 [17/64 |HNWH MBS |
|
- 1.8 2.2 17 l;(ngL CHR |17 | 6 {14 |17 [19 |15/72 |WsP UPI i
2.6 2.3 2.2 17 |KAPE B/U |20 |17 [16 |18 |15 | 8/134 | MASLA CBS
(- |
0.8 1.4 2.1 19 5(3§LR REL |19 |18 |17 [19 |17 | 9/116 '
l 0.7 1.1 1.7] 20 %E?' A/c |18 {10 [12 |16 |16 [17/64 |MASLA CBS l
| 1.6| 1.7| 1.0] 21 |KBUC CTRY |21 |22 |25 |22 |21 |18/60 | EASTMAN 1
| 1.6| 0.6 1.0| 21 |KWED CTRY (23 |25 {20 |21 [23 [10/105 MBS ‘
]
DEMOGRAPHIC RANK | FORMAT REACH
Men | Women | Men T Women | Men | Women | ' )
18-3¢ | 1834 | 18-49 | 18-49 | 2554 = 2554 | aoc 107 |
1 KISS 1 KTFM 1 KISS 1 KTFM 1 KTFM | 1 KTFM AOR I 102
2 KTFM 2 KSMG 2 KTFM 2 KSMG | 2 KOXT 2 KQXT Bik/Urbn Bl 2.2
3 KSMG 3 KLLS 3 KSMG 3 KLLS | 3 KSMG 3 KLLS BMIEasy_a.s
4 KXZL 4 KITY 4 KQXT | 4 KQXT 4 KAJA 4 KONO | CHR 192
5 KLLS 5 KISS 5 KAJA 5 KAJA 5 KBUC-FM | 5 KSMG Ct _ )
6 KAJA 6 KAJA 6 KBUC-FM l 6 KITY | 6 KONO | 6 KAJA ry 15.8
7 KQXT 7 KONO 7 KONO 7 KONO 7 KTSA 7 KEDA NIT . 4.5
8 KBUC-FM | 8 KSAQ 8 KTSA 8 KISS 8 KISS 8 KTSA Rel M2
9 KSAQ 9 KTSA 9 KXZL | 9 KEDA l 9 KKYX 9 KBUC-FM | Span NN 9.4
10 KTSA  [10 KSJL |10 KLLS |10 KTSA |10 KLLS |10 KCOR !
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¢ x
5\ 85\ % STATIONS g/ §& /8
‘6 ")‘ ) 'S)_ @ -% < 515; &
S\ % \S\ o &3 € /=
8.0 9.4 | 7.1 5.5 9.2 0 KFMB MCGAVREN
7.6 | 9.2 | 8.9 | 6.9 | 8.6 | 2| KGB Q00 KATZ
8.4 | 9.2 | 8.0 | 9.7 7.8 3 ;%-ggY B/EZ | 5115 | 19| 8| 3| 11/97 | BLAIR/RAR
4.2 6.2 | 5.3 | 6.5 | 6.2 | a :(OI(;I?AB-FM A/C 2| 5| 3| 2| 2|17/62 | MCGAVREN
| 4.1 4.4 4.8 4.2 6.1 5 9X171RA-FM AOR 6 4 2 3| 14 | 13/84 MMR
4.6 | s.8| 4.5 | 5.4 | 5.5 & 5‘,?,?0 N/T 7 |28 | 18| 14| 7| 13/85 | HNWH ABC-F
6.5 5.0 | 5.7 | 6.1 | 5.4 | 7|KSDOFM | cur | 3 0 4| s| 11| 18/62 | HNWH
3.5 2.5 2.9 5.3 4.0 8 %%%Z-FM A/C 8 6 5 7 5| 13/82 EASTMAN
s.5| 4.4 | 4.1 | 4.8| 4.0 8 g(zngM B/U 9| 2| 8| 9| 15| 13/82 | weP SHRDN
2.7 | 2.7 3.6 3.6 3.7 | 10 !g(a"fM A/C 10 | 20 6| 6| 4| 14/77 | CBS-FM CBS-R
2.6 1.8 2.6 2.7 3.6 | 11 5(4':150 CLAS |17 [ 23| 14| 15| 10 | 10/108|{ CHRISTAL
4.0 2.5 | 3.3 | 4.1| 3.2| 12 gglggP BBND | 14 | 22| 31| 22| 19| 13/85 | KATZ ABC-E
3.1 2.3 | 2.3 3.0/ 2.8/ 13 9K7$30N-FM CTRY | 13 | 19 12| 12| 8| 15/72 | BLAIR MBS
2.9( 3.5 2.7 2.5 2.7 14 ggToRA GOLD | 12| 12| 10| 10| 9| 17/62 | MMR
2.9| 3.0 2.4 2.6| 2.3|15|KBZT a/c | 11|13 9| 11 12| 22/50 | cHRisTAL
. . . . . 9’9
3.6 3.7 3.5 | 3.1| 2.2| 16| KYXY A/C | 15| 14| 15| 13| 13| 19/58 | TORBET
2.4 2.7 1.7 1.6| 2.1 17|%MLO | BBND | 23| 24| 25| 26| 24| 11/99
|
2.0 1.5 2.6 | 2.1 1.7 1g| KCBQA-FM | CTRY | 20 | 21| 13| 16| 16| 15/70 | REPUBLIC
T BT I I APy L | cur [16| 7| 11| 17| 20| 22749 | Masra
1.6 1.2 1.8 1.8| 1.6 20| KNX NEWS | 18 | 26 | 26| 25| 25| 22/49 | CBS-FM CBS
2.5 1.2 1.9 1.3| 1.4| 21| KEBC CTRY [ 19 | 16 | 24| 19 17| 20/55 | REPUBLIC
23| 1.8 17| 1.2] 1.3 22| KEZL-FM 1 0 T o5 30| 16| 18| 18] 16/70 | sELcomM ABC-D
1.9 0.7 1.0 1.3| 1.0/ 23| KF! A/c | 22| 10| 20! 20 21| 25/43 | cHRISTAL | ABC-E
T T
Men Women l Men [ Women ‘ Men Women ¢
18-34 18-34 18-49 18-49 25.54 25.54 | Al I 25 o
1 KGB 1 KFMB-FM | 1 KGB | 1 KFMB-FM | 1 KFME AOR 147
d 1 1 -FM | 1 KFMB 1 KFMB-FM | BBnd
2 XTRA-FM | 2 KIFM 2 XTRA-FM | 2 KFMB ' 2 KGB 2 KJay BIk/Urbn -;'3
3 KFMB-FM | 3 KSDO-FM| 3 KFMB 3KLZZ | 3 KFMB-FM 3 KFMB 4.
4 KFMB 4 KGB 4 KFMB-FM| 4 KIFM | 4 KIFM 4 KIFm | BM/Easy I 6
5 KSDO-FM| 5 XTRA-FM | 5 KSDO-FM| 5 KSDO-FM| 5 KSDO 5 KLZZ | CHR 7 1
6 KLzZ 6 KLZZ l 6 KIFM 6 KJay | 6 