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Welcome to the R&R Ratings Report,
1980, Volume |. We thank you for your
appreciative response to the two 1979
volumes, and we trust you'll find this ver-
sion useful also.

Some interesting highlights were noted
as we were putting together this volume.
Quarterly Measurement, Arbitron’s 12-
week Icng spring survey system, was ex-
panded to cover the top three markets
and their subsidiary markets. Quarterly
Measurement is being introduced to more
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markets this fall, and by next spring every
Arbitron syndicated market will have the
longer surveys. Also, Expanded Sample
Frame was introduced into markets rank-
ed 34-53 this sweep. The ramifications of
that move were apparent in markets where
AOR, ethnic and Country stations saw
enhanced numbers and where Beautiful
Music stations often suffered.

There are some new features in this
edition of the Ratings Report. Included
are two informative interviews with key
Arbitron figures — Mike Membrado, the
head of Arbitron Radio, and George Nic-
holaw, Chairman of the Radio Advisory
Council. There are ratings breakouts for
two new markets — Riverside-San Ber-
nardino and Johnstown —and we've
added some formulas requested by many
readers. Finally, with Arbitron’s permis-
sion, we were able to include actual audi-
ence estimates in the Drive Time Domina-
tors section, allowing readers a numerical
basis for comparing the pulling power of
key personalities.

Our exclusive features continue: over-
views of the ratings stories in the top 100
markets, market and regional format pref-
erence chart breakouts, and multi-book
trend data for all applicable markets, 174

in number.
A most hearty thanks to Gil Bond and

the Market Buy Market staff. Gil and his
crew recomputed their data base to make
it equate to Arbitron’s, and this time-con-
suming effort is appreciated. Thanks for

the immense efforts of the people here at
R&R as well. And special thanks are not
enough for Associate Editor Linda Mo-
shontz’'s indispensable contributions. As
always, Art Director Richard Zumwalt and
R&R’s production staff did a magnificent
job in transforming this publication into
final form. And thanks again to you. You
readers make all this effort worthwhile.
Here’s hoping you get much use and en-
joyment from this edition.

— Jhan Hiber

Format Codes

Format codes were assigned based on
the latest information derived from the rele-
vant stations involved. R&R realizes that
these codes are generalizations but we
provide them for comparison purposes.

Market Overviews

The information contained in the market
overviews for the top 100 markets is ob-
tained from a variety of sources, inciuding
the stations themselves. R&R reserves the
right to exercise our editorial judgment re-
garding which stations are mentioned in
the overviews and the information men-
tioned on each market. Every effort has
been made to provide the highest quaiity
information and data for your perusal.

This data is copyrighted by Arbitron.
Non-subscribers to Arbitron syndicated ra-
dio service may not reprint or use this in-
formation in any form.
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National Format
Preference Chart

R&R has received requests to compile and publish data on musical preferences and include that in-
formation in our Ratings Report. Below is the national chart showing how each major format fared among
ther 177 Arbitron markets measured in the fall sweep. We hope you will find this useful for a quick look at

preferences in radio usage nationwide.

In addition to this national chart, the following page shows differences in radio usage among the four
regions of the country. The regions used are comparable to the regions used by our format editors for their
reporters. Each market in the respective region was tallied, using the market pie-charts, to develop the
regional charts. The regional data was then used to compile the national chart you see below.
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Format Legend: A-AOR, BB-Big Band, BM-Beautiful Music, C-Country, CL-Classical, D-Dancemusic, J-Jazz,

M-Miscellaneous, N-News, 0-Oldies, PA-Pop/Adult, R-Rock, RL-Religious, S$-Spanish, T-Talk.
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BONNEVILLE ANNOUNCE?A:

Revolution
in
Programming

Gain total music
programming control
with Bonneville’s

BONNEVILLE |computerized
BROADCAST [management system.

Write or call David Pollei.
©NSULIANTS |50717567-8800 274 County Road Tenafly, New Jersey 07670




R&R RATINGS REPORT/1980 ¢ o

Glossary Of Terms

An alphabetical listing of terms used by Arbitron in connec-
tion with rating diary data.

AM-FM Totals

Arating figure for AM-FM affiliates in time periods when they
simulcast.

Area Of Dominant Influence (ADI)

A geographic market design developed for television mea-
surement, based on measurable viewing patterns. Arbitron esti-
mates radio listening in ADI's for advertiser convenience and to
allow radio to compete with other media for advertising, as agen-
cies often base buys on ADI figures. Every county in the con-
tinental U.S. falls exclusively within one ADI (no overlap).

Audience Trends

Audience estimates for stations over a five-book period
based on Average Persons Share for the Metro Survey Area
based on broad demographics (Total Persons 12+, Men 18+,
Women 18+, Teens 12-17). These appear in the front of a
market report and cover five daypart periods, starting with the
overall Mon.-Sun. 6am-midnight figures. These Audience Trends
are the quickest method of evaluating radio station standing in a
market over a period of time.

Average Quarter-Hour Persons

The estimated number of persons who listened (at home and
away) to a station for a minimum of five minutes within a given
quarter-hour. Based on the average of the reported listening in
the total number of quarter hours the station was on the air during
arating period. This estimate is given for the Metro Survey Area
(MSA), Total Survey Area (TSA), and ADI.

Average Quarter-Hour Rating

A station’s Average Quarter-Hour Persons estimate presented
as a percentage of the Universe (total population for the area).
Given for MSA and ADI.

Average Quarter-Hour Share

A station Average Quarter-Hour Persons estimate presented
as a percentage of the total Average Quarter-Hour Persons lis-
tening in the MSA during a given time period. Given for MSA
only. This is the most commonly used figure for showing station
standing in a market, when expressed for Total Persons 12+,
Mon.-Sun. 6am-midnight.

Away-From-Home Listening

Estimates of radio listening during times the diarykeeper
indicates he or she was listening away from home. Arbitron pre-
sents estimates of Average Persons for the MSA and TSA lis-
tening away-from-home, and a Percentage Away, the percentage
of each station’s total average audience that is listening away-
from-home. Dayparts covered are Mon.-Fri. 6-10am and 3-7pm,
Mon.-Fri. 10am-3pm, and Mon.-Fri. 7pm-midnight; demographics
are Total Persons 12+, Men 18+, Women 18+, and Teens
12-17.

Cume Persons

The estimated number of different persons who listened to a
station for a minimum of five minutes within a given daypart.
Shown for MSA, TSA, and ADI.

Cume Rating

The estimated number of Cume Persons given as a percen-
tage of the Universe, shown for MSA only.

Cume Daypart Combinations

The Cume estimates for a station during 18 non-standard
time periods, with all 12 demographic groups shown individually
for each non-standard daypart combination.

Daypart

Simply, a part of the day (6-10am, 3-7pm, etc.).

Dayparts Average & Cume

Also known as Uncombined Audience Estimates. Shows
Average Persons in both the MSA and TSA along with Shares
for the Metro (MSA) for each of nine dayparts in all 12 demo-
graphic categories, and does the same below for Cume Per-
sons in the MSA and TSA and Cume Ratings for the MSA. The
Uncombined Audience Estimates are the basis for analyzing
Target Audience demographics.

Demographic Categories

Arbitron uses 12 demographic categories: Total Persons
12+ Men 18-24, 25-34, 35-44, 45-54 and 55-64: Women
18-24, 25-34, 35-44, 45-54 and 55-64: and Teens (12-17).
Combinations, such as Women 18+, are also employed.

Exclusive Cume Listening

The estimated number of Cume Persons who listened to just
one station within a given daypart (minimum: five minutes). Arbi-
tron publishes Exclusive Cume listening estimates for five day-
parts (including the overall Mon.-Sun. 6am-midnight period) and
the four basic demographics (Total Persons 12+, Men and
Women 18+, and Teens).

Expanded Sample Frame (ESF)

Arbitron methodolgy for retrieving survey data from house-
holds with unlisted phones. Designed to improve survey cover-
age of listeners from both ends of the economic spectrum, par-
ticularly minorities, it is now being used in more than 50 markets
as of April 1980.

High Density Ethnic Areas

Areas with high black or Spanish population defined by Arbi-
tron in markets with 15% or more total black or Spanish popula-
tion and at least one Black- or Spanish-formatted station (or in
markets with no such station and 20% ethnic population). Can
be either HDBA’s (High Density Black Area) or HDHA (High
Density Hispanic Area).

Hour-By-Hour Estimates

Stations’ Average Persons TSA and MSA and Metro Shares
shown on an hour-by-hour basis in the Mon.-Fri. 5am-1am period
in all demographics (Metro Shares in just the basic four demo-
graphics). These help in pinpointing precise performance by
stations and air personalities.
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Glossary Of Terms

In-Tab Sample

The number of usable diaries returned and tabulated by Arbi-
tron in producing a report.

Metro Survey Area (MSA, Metro)

Essentially, Arbitron’s statistical definition of a market’s metro-
politan area. Arbitron’s MSA’s generally correspond to the U.S.
Office of Management and Budget's Standard Metropolitan Sta-
tistical Areas (SMSA'’s); exceptions ‘dictated by historical in-
dustry usage and other marketing considerations” do exist. In
New England, where SMSA’s are defined on a “town’” rather
than a “county” basis, Arbitron uses the Standard Rate & Data
Service’s (SRDS) full-county definition to define the MSA in
cases where the SMSA represents 65% or more of the SRDS
full-county definition in that market. Where the SMSA is less
than 65% of the population of the SRDS fuli-county definition,
Arbitron uses the SMSA to define the MSA.

Metro And ADI Totals

Total listening in either the Metro Survey Area or Area of
Dominant Influence, including estimates of listening to reported
stations, to stations that did not meet Arbitron’s Minimum Re-
porting Standards (usually getting less than .5% of the total lis-
tening audience), and estimates of listening to unidentified sta-
tions.

Quarterly Measurement

A new Arbitron survey technique covering 10 and 12-week
sweedps rather tha four-week surveys. Begun in A/M '78 in
Seattle and New Orleans, the technique is now used in 22 mar-
kets. By Spring '81 all markets will have Quarterly Measurement.

Sampling Unit

A geographic area consisting of a single county, a group of
counties, or part of a county.

New Formulas For Ratings Report

Question: How to calculate the number of diaries return-
ed from each demographic cell?

Answer: Multiply the percent of unweighted in-tab contri-
buted by the discrete demo times the total in-tab for the mar-
ket. The figure derived is the number of usable diaries return-
ed and used to project audience estimates for the relevant

audience cell. Formula:

Unweighted in-tab figures for the relevant demo
(from page three of your local market report)
X
Total market in-tab.

Example:
Men 18-24 percent of unweighted in-tab is 7.9%
Total metro in-tab (12+) is 928
Therefore,
928 X 7.9% = 73.3,

or 73 diaries were returned and used to project ratings for
men 18-24 in the relevant market. Performing these computa-
tions for every audience cell will allow you to determine where
there were areas of heavier or lighter return from survey to
survey. The fewer the diaries that were used to project audi-
ence estimates, the less stable those estimates.

errors made by Arbitron in the compilation of your ratings?

Population Estimates/
Sample Distribution Page

This page of an Arbitron market report presents the reader
with an estimate of the total population of each Arbitron demo-
graphic group for the TSA, MSA, and ADI, and each demogra-
phic’s percentage of the total 12+ population. Also presented
is the percentage in each demographic for unweighted In-Tab
Sample, and for weighted In-Tab Sample. This first figure gives
the reader the percentage of diaries returned in a demographic
as compared to that demographic’s actual percentage of the
12+ population (example: Men 18-24 could account for 10.1%
of the population in the MSA, but only 7.9% of the In-Tab Diary
Sample). The weighted In-Tab Sample figure is the same as the
percentage of the 12+ population for any given demographic,
and is the result of Arbitron’s statistical procedures to adjust the
weight of diaries within a demographic. Figures are also listed
for total numbers of diaries placed and returned.

Target Audience Estimates

Average Persons, Cume Persons, and Average Persons
Ratings and Shares in five dayparts for six adult demographics
plus teens. These are shown for Adults 18+, 18-34, 18-49,
25-49, 25-54, 35-64, and Teens, and are later broken down for
Men and Women as well.

Total Survey Area (TSA)

All Metro counties plus all other counties in which there is
significant listening to stations located in the Metro. Significant
listening is basically defined as counties in which 10% of the
Cume listenership is to stations in the Metro being measured.

Universe

The estimated total number of persons in the sex-age groups
and geographic area being measured.

Question: How can you calculate the impact of processing

Answer: Perform a post-survey diary review in Laure!.
When going through the diaries in Laurel, use the following
formula to compute how significant an error, when discovered,

may be. Formula:
Number of quarter hours affected by the error
X

the PPDV (cume diary value) of the diary in question.
Divide that figure by the number of quarter hours in the
relevant affected daypart(s).
Example:
If an error costs your station 10 quarter hours credit in AM
drive, and the diary value in the demo is 1421, then the figures
would read:

10 X 1421 — 177.6

80 (number of quarter hours M-F, 6-10am)

In other words this diary entry, if handled properly, would
have added approximately 178 (rounded off by Arbitron to
200) average persons to the relevant demo’s total in AM
drive. If your station received no other entries in the diary,
you might be entitled to add the cume value (1421, or ap-
proximately 1400) to the respective demographic’s cume
total for your station.
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Billions of advertising dollars. Thousands of careers. These are the stakes involved in a
radio industry dependent on the Arbitron radio market reports. Yet how accurate are the
Arbitron numbers? Many broadcasters and ad agencies may not be familiar with how much
“give” there really is in the estimates. Since many important advertising, programming and
career decisions are made based on the numbers, we though you'd like to know how re-
liable are fhe numbers you see in the book. We've included a formula and table you can use
to figure how much plus or minus range there can be in a given estimate in your market. (We
should note here that estimates from any major survey firm are subject to similar variations.)

R&R RATINGS REPORT/1980 « 5

The Key Formula Standard Error

Let's start the analysis by listing the variables Calculation Formula
involved (why not follow along with an example from

the last Arbitron in your market...):

(To determine how much ‘‘plus or minus
1. Station

range’’ there is in an average rating)

2. Demographic Cell 5% q
3. Daypart
4. Total 12+ in-tab for the market 2x\J nx SE

ine “p " i i hown in
metro, ADI or TSA 1. Determine “p " Arbitron rating {as s
( ! ) book for the specific station, demo and daypart).
. Demo CellIn-Tab

5
6. Station Rating For Demo/Day-

part Station A 4.3 p=43
An example used in a recent siminar in Detroit (Adults ;5.;496A1‘:ra9°
will illustrate what information you need: Rating, , 6-10am)
Stations: A; B 2. Determine “q" q= 95.7
Demo: Aduits 25-49 q=100% -p
Daypart: Monday-Friday, 6-10am 100 -4.3= 95.7
(80 quarter hours) 3. Determine “n" n = 630
Metro 12+ In-Tab: 1631 n = In-tab sample size for
Adults 25-49 In-Tab: 630 the specific demographic

Station Ratings In The Jan./Feb.

it h
Report In The Speclfled Demo/ Page three of the Arbitron report shows the metro

“percent unweighted in-tab” that each demo contri-

Arbitron Ratings: A Probing LooKk At
The Accuracy Of The Industry’s ‘‘Bible”’

for women in three celis. In this case, (J/F 79 Det

ARB) we came up with 38.6% of the total 12+

in-tab of 1631, yielding 630 metro diaries that came

back from adults 25-49. Try this in your market
selecting a target demo and then adding up the

page three unweighted figures. This determines

what percent of the total in-tab came from the demo
you are examining.

4. Determine number of quarter-hours in the spe-
cific daypart. in this case, Monday-Friday, 6-10am
= 80 quarter hours.

5. Determine the “Statistical Efficiencies” (S.E.)
From a table computed by Arbitron, and reprint-
ed here with their permission, select the relevant
demo and the correct quarter-hour total (from
Step 4). You'll note that for adults 25-49, in a day-
part containing 80 quarter hours, the S.E. is 2.7.

6. Let's now plug the above ingredients into the
formula:

(pxq)
43x957 = 4151 .
630 x 2.7 1701
{n x S.E.)

V.24 = .489

2 x .489 = .98 (round off to 1.0)

Thus, we see that station "A” 's 25-49 average
adult rating in morning drive /s subject to standard
error of approximately 1.0, or one average rating
point. We can say then that the 4.3 as shown in
the book is actually 4.3 plus or minus 1.0, or 3.3

Daypart: A 4.3;B1.9 butes. Since we are examining adults 25-49, just | to 5.3. If we took station “B," with its 1.9 rating
Now that we've determined the input, let's plug add the percent figure for the various unweighted in the same demo and daypart, running the figures
those numbers into the formula to figure “standard {actual diary in-tab) demo cells — in this case men through the formula show that the 1.9 is plus or
error” of a given rating. 25-34, men 35-44, men 45-49, plus the percents minus .7, thus probably a 1.2 t0 2.6.
T T e S e e e o S v Ve e P~ A e S B S =2 i)
Arbitron Radio Statistical Efficiencies
For Calculating Standard Error
Efficiency of Aversge Ratings Efticiency of Average Ratings
Population Based on Number of Quarter-Hours in Day-Part Population Based on Number of Quarter-Hours in Day-Part
Group 20 80 100 180 504 Group 20 80 100 180 504
Total Persons 12+ 1.2 1.9 2.0 2.1 2.4 Women 18-34 1.7 3.4 37 4.4 5.5
Total Adults 18+ 1.3 2.0 2.1 23 2.6 Adutts 50-64 15 27 3.0 3.4 43
Total Men 18+ 1.4 2.5 28 3.2 4.1 Men 50-64 15 2.9 3.3 a1 5.9
Total Women 18+ 1.8 2.5 2.7 2.0 3.4 Women 50-64 1.6 2.9 32 7 48
Adutts 1849 1.5 2.6 2.7 34 s Teens 1217 2.0 44 4.9 5.9 7.9
Men 18-49 1.8 3.0 3.4 a1 55 Aduits 25:34 1.8 a3 3.7 4.4 5.7
Women 18-49 1.6 2.9 3.2 18 4.3 Men 25-34 1.6 3.8 42 5.3 8.2
Aduits 35-64 1.4 2.4 2.8 2.9 3.4 Women 25-34 1.7 3.4 38 4.4 4.8
Men 3564 1.4 2.8 a1 ar 4.9 Adults 18-34 1.8 3.9 4.3 5.2 7.0
Women 35684 1.8 2.8 3.0 3.4 41 Men 18-24 1.7 43 4.9 8.3 2.9
Aduits 25-49 1.8 2.7 2.8 3.3 3.9 Women 18-24 1.9 9 4.3 5.1 5.8
Men 25-49 1.5 3.0 3.4 4.2 5.7 Adults 35-44 1.88 3.00 3.40 4.08 5.29
Women 25-49 1.6 3.0 3.2 3.7 45 Men 35-44 1.49 3.27 3.70 4.69 7.09
Adults 50+ 1.8 2.6 2.7 3.1 3.8 Women 3544 1.64 .22 3.83 414 5.26
Men 50+ 1.4 2.8 31 38 5.3 Aduits 45-54 1.83 2.96 3.28 3.88 8.03
Women 50+ 1.8 28 3.0 a5 4.2 Men 45-54 1.48 3.10 3.50 4.42 .68
Adults 3549 1.5 2.8 3.4 3.8 45 Women 45.54 1.62 3 3.39 3.97 8.03
Men 3549 1.8 3.1 3.5 4.3 8.2 Adults 5584 1.83 2.91 3.19 3.79 4.93
Women 3549 1.8 3.1 33 3.9 48 Men 55.84 1.48 3.01 3.39 427 6.43
Adults 18-34 1.8 5.2 3.5 4.1 8.2 Women 55-64 1.62 3.05 3.32 3.88 4.91
Men 1834 1.8 3.7 4.2 5.3 7.8
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AN IN-DEPTH INTERVIEW WITH

Arbitron’s Mike Membrado

Mike Membrado recently replaced Rick Aurichio as VP/GM of Arbitron's Radio
Division. As such, he determines much about the future of the radio industry. The
R&R Ratings Report is an ideally-suited vehicle for his first in-depth interview.

Membrado, who spent most of his career on the TV side of the business, talks
about changes at Arbitron, his management style, and the future of radio measure-
ment in the 80’'s. One of the topics discussed — that of delaying adding data on
working women or in-car measurement — has become a reality since the interview
was conducted. At the recent Advisory Council meeting, Arbitron announced that it
wanted to further research whether to add data on these areas.

R&R: What has been the most difficult adjust-
ment you 've had to make coming to Arbitron Radio
from a longtime TV background?

MM: | don’t know that it's fair to say *‘difficult
adjustment.”’ | think in this position | have to under-
stand the muitiplicity of radio stations, the fact that
some are really struggling for national business, and
the urgency they feel about Arbitron Radio.

R&R: Now that you've been in the radio job for
several months, has it been established what your pri-
orities will be for the next year or two?

MM: They have been established, and were es-
tablished by my predecessor, from what we've leamed
intemally and what you hear in the industry, judgment —
good judgment — levied. The improvement of the
Arbitron services has been on the drawing board
and will continue for the next two or three years, and
for the moment there seems to be general agreement
that what we’re doing is what we ought to be doing
in the way of good research.

Improvement Priorities

R&R: Can you be more specific about your prior-
ities for improvement?

MM: ESF continues and will be in place every-
where by sometime in 1982. Quarterly measurement
becomes a fait accompli for the whole country, effect-
ive January 1. | don’t want to put words in anyone’s
mouth but | have not heard any negative response to
Quarterly Measurement anywhere in the industry.

MM: | don't think so. The professional research
people that work for Arbitron are convinced that the
diary is the most accurate and best way to measure
radio audiences.

R&R: What steps are ahead in the next few years
that will increase the reliability of the estimates?

MM: We currently have standard procedures —
TR (telephone retrieval) and the personal placement

audiences.”’

“The diary is the most accurate and best way to measure radio

Everybody seems to believe this is inherently better
research, so that’s there. Our research department
is constantly investigating way to improve our research
techniques, specifically the diary — we are constant-
ly evaluating whether it is the best diary. There are
going to be some changes this fall. ‘‘We're doing a
series of things constantly trying to improve the re-
search to best ascertain what the radio audience is.

R&R: As we look at the decade of the 80's, have
you been able in your short tenure to form a future
vision for radio measurement?

MM: ! think a decade is a long time for me to
speculate.

R&R: Has Arbitron gone beyond 1982 when ESF
will be in place in all syndicated markets?

MM: There is an outside possibility we will con-
tinue to investigate the single-person-per-household
diary concept. From a practical point of view | can’t
tell you right now whether we can afford to do it, or
whether the industry will pay for it, and | can't tell
you honestly that it is better research than what we
are currently doing, but it is conceivable that if you
are talking long-term that this is the way radio research
may be going.

R&R: Do you think there is a possibility that a new
measurement instrument will be utilized by Arbitron
this decade, other than the diary?

and retrieval of diaries in Hispanic homes. Our inves-
tigation of the propriety of that method of getting ra-
dio audiences into the book has gone on for six or
seven years. We may be coming to a point where we
have sufficient evidence to come to a conclusion on
telephone retrieval and personal placement and re-
trieval. We might say we know that this is the best
way to do it. Or we may say that we think we've found
another way more suitable for the accurate measure-
ment of black and Hispanic audiences.

R&R: Are you referring to the differential survey
treatment?

R&R: | am, and the results at this moment are
inconclusive.

R&R: when do you think research could be con-
cluded on this so that Arbitron can announce yea or
nay on differential survey treatment?

MM: We hope that in the next two months our
research staff can look at the weight of evidence
from six years of research and will be able to make
a precise recommendation as to what we ought to do
and even when it would be most suitable to do it.

Sales Challenges In The 80°’s

R&R: How do you think Arbitron can help radio
sales meet the challenges of the 80's?

MM: | don’t want to sound too idealistic but I'li
give you what | think. We do ‘'how to use’’ courses
throughout the land, aimost for any group that wants
them. We will establish in the fourth quarter of this
year the Arbitron Rating Workshop. The intent of all
of this effort is to make radio broadcasters aware of
what we do, how better to understand and use the
data we provide, and how better to translate that
data into dollars — because without that the whole
exercise is pointless. The concept of this entire pro-
cedure is to say to a radio broadcaster, ‘‘Follow my
pattern, interpret the data this way, and you can turn
around and sell an advertiser more effectively than
before,’” because maybe this is something he hasn't
seen before.

R&R: Do you see a way that Arbitron results can
be presented in a more understandable form to a lo-
cal advertiser? A retailer, for example.

MM: | think we might get agreement that the
current local market report is not ideal and maybe
contains too much information. It has come to pass
because certain aspects of the industry have re-
quested certain data, and that data has been added,
etc. We would very much like to fully examine the
content of the book and the way it’s laid out, but it
will take a while because it's a major project to re-
evaluate entirely and maybe do a revision of the re-
port. But to be honest, we have to go to every seg-
ment of our marketplace, get their feedback, and
then find some major areas of agreement before we
could revise the local market report.

R&R: Do you think that Qualidata — which
provides qualitative information for a market — will
ever seep down into the markets outside the top 20?
Does Arbitron have a plan for that so local advertis-
ers will have additional information.on which to base
their buying decisions?

MM: No plans at the moment. We are going to
do nine markets and anticipate the maximum will be
20, perhaps on an erroneous supposition that there
will be no interest below market 20. | don’t know
what the interest will be in the medium and smaller
markets.

R&R: Do you think national radio ad dollars are
going to remain stable or do you see a decrease dur-
ing the 80°s?

MM: To be honest with you | don’t understand -
the pattern of radio ad expenditures. Logic will tell
you that when times are tough there is a drop in the
amount of TV expenditures — and you would ex-
pect that there would be a converse increase in the
amount of radio expenditures. Sometimes that hap-
pens, but sometimes radio suffers also. There isn’t
any pattern, so | don't know the answer to the ques-
tion. However, radio has survived handily with 13%
increases in the last few years — and | don't see
anything that woutd change that.

R&R: There are those that charge that the Arbi-
tron report is not a viable local sales tool, that the
system is geared to the major national ad agencies
and clients. Do you feel this is a valid claim?

MM: | doubt it because | suspect there are
some aspects of the market report that are usable
on a local basis, to show an advertiser the bene-
fits of a station. Understand that there has been a
conceptual change. It used to be, in both TV and ra-
dio, that no local salesperson ever looked at the rat-
ings book. You sold on your good looks and the abil-
ity to buy a drink once in a while. That concept fin-
ally changed because everyone realized that the rat-

Continued on Page 14.
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ings are here to stay, they seem to reflect the aud-
ience, therefore we had better learn to understand
what these books are saying. Local TV salespeople
and in major radio markets, are getting more use from
the books.

R&R: Are there any plans at Arbitron to help ra-
dio deal with competitive media, especially the local
newspapers?

MM: Beyond Qualidata, there is nothing on the
drawing board at this time.

Diary Improvements Coming

R&R: Do you have any idea when the diary will
be changed to incorporate an additional column that
will capture listening away from home and in a ve-
hicle?

MM: No, and the other area we may look at is
working women. We will go to the industry — the Ad-
visory Council, RAB Goals, but | don't think we are
even in a position to recomment that we go to the
changes until the research suggests that we do it.

R&R: On both the working women and the ve-
hicles situation, is additional research still needed, in
your opinion?

MM: | think so. | don't think we've come to a
final conclusion on either issue.

R&R: With regard to Quarterly Measurement, it
appears that in the Spring sweep there was tre-
mendous oversample in the top three markets. Does
Arbitron intend to keep or strive for in-tab goals as
high as they were in the spring, or is there going to
be a reduction down to more normal in-tab figures?

MM: We are proposing sample size increases
in most markets across the country, but | am sure
that even with the increase in samples it probabty
will not go back to the levels achieved this past
sweep, especially in Chicago, for example. That was
simple error on our part.

R&R: Wi/l you be a visible spokesperson for
Arbitron and for radio?

MM: Yes, but I'm going to need a wee bit of
time. There are aspects that I'll be asked to speak on
that 'm not currently competent . . . to speak on.
Nobody wants to stand up and be a goddamn fool.
But | hope to be the Arbitron spokesman any num-
ber of places, any number of times. I'll address my-
self to those subjects that I'm comfortable with, and
defer to my associates on those items that I’'m not
comfortable with.

calls per year — will be originated in a center at
Laurel. There will be direct supervision by profession-
als, | hope. How far it goes depends on the success
of the first one. Eventually we may go to two or three
centers.

R&R: Do you have any timetable as to when this
might get rolling?

MM: | hope we can get it early next year.

R&R: Diary security, media affiliation, survey in-
trusion are constant problems. Do you have any
ideas as to how this problem can be alleviated?

MM: We are working on one solution. A research
test was just completed in which we measured the
benefit of asking the media affiliation question up
front during the placement phone call. | don't have
a memo from them saying what we should or should
not do in this area, but my supposition is that we
may wish to introduce the media affiliation question
in our first phone call.

Contract Pricing

R&R: Given the context of the current hassle
over the new Arbitron rate card and contract, do you
think an alternative pricing policy may be available
in the 80’s? For example, as Dick Logan mentioned
recently to me, might it make sense to price accord-
ing to the station's gross revenues annually ?

MM: We are not wedded to the highest open
minute rate concept currently in use. We have said

why we do it. | don’t think our clients are ever go-
ing to agree that we are always correct because we
come from different positions, but we're in a business
where we can't have too many secrets. We're going
to tell you what we're doing, what we are thinking
of doing before it gets set in concrete, and we're
going to communicate as best we can.

R&R: For those that want to communicate with
Arbitron Radio, with you, how would you suggest
they do that?

MM: It's a good question. You have my guaran-
tee that anyone who writes here wili get a response
as thoughtful as we can get back to them.

R&R: In a timely fashion?

MM: Not as timely as I'd like! But there is an
acknowledgement within 48 hours that we have at
least gotten the letter and are looking into it.

R&R: How do you see the relationship between
Arbitron Radio under your guidance, and the Arbitron
Radio Advisory Council?

MM: | think the association is based on mutual
respect. They don't pull any punches. The council
has been contributors to any number of changes
in Arbitron services, and that Is a fact. That’s a good
relationship.

R&R: Are you going to be encouraging more
guests, more input from people not on the council?

MM: That decision is made by the council itself.

R&R: What about the concept of having some-

too much information.’’

“The current local market report is not ideal and maybe contains

to the Industry that if they have any suggestions that
have merit, we will gladly entertain and examine those
ideas. Ain't nothing coming back. Now, as far as
Dick's concept is concerned, sure, it's feasible to e-
volve a revenue structure based on station billing,
but how do you ascertain for a fact what that sta-
tion’s billing was for the previous year? It would be
preferable if that information came from a govern-
mental agency, stated as a fact. We don’t even know
if the government would even give us the information.

R&R: What do you see ahead as the revenue
guidelines that will be coming down from Control
Data? Using today's rate as an index of 100, what
will broadcasters be paying Aribtron in the next five
to ten years.

MM: This is a highly sensitive point. It is the
prime concern of radio broadcasters and we are hy-

“If my credentials are not 20 years in radio, at least they are 20
years in broadcasting with some radio background.”’

80’s Timetable

R&R: Here are some possible action items for
the 80’s. Let's see what your thoughts might be on
these areas. Improving Arbitron’s field operations
and survey implementation staffs — do you see any
hope of going from the current decentralized setup
to a more centrally organized operation, where super-
vision is possible?

MM: There is a list of things which | will get
you which we have done to improve the quality of
field interviewing in the short time that 1've been
here. There are 12 items on that list, from training
to bonuses, to closer supervision, to education in
Beltsville. You are right, this is an area of major con-
cern, and a hell of a lot has been done to improve
what we've done in this area.

As for the decentralization Issue, we are in the
slow process of developing WATS centers, from
which a substantial number — in excess of a million

persensitive to it. | don't know that | can answer
you in terms of revenues or profit margins. What is
pertinent is that we do not intend to take advantage
of the position in which we find ourselves in the ra-

dio research field. The rate increases that will be go-

ing into effect are literally for improved service —
ESF, Quarterly measurement, and additional sample
— so there is an increase, but you get something
for it. | hope that is the philosophy we can follow
over the years.

Management Style

R&R: What credo would you like to leave with
our readers regarding how Arbitron radio will function
under your tutelage?

MM: | say this, and | mean it: we will be as open
with anybody — subscriber, non-subscriber — as
we conceivably can be. You know what our proce-
dures are, what our edit rules are. Whatever we do
is fair game. We'll be glad to talk about, tell people

one at Laurel with a communications background to
act as a referee or ombudsman, resolving produc-
tion conflicts as they arise?

MM: It is worth looking into.

R&R: There is much that the TV AID system
does that is not available yet on radio AlID. Do you
foresee a time, for example, when customized demo-
graphics can be developed through the radio AID
system?

MM: | hope so, but | don‘t know when. We are
constantly looking for ways to improve AID, and 1
would hope that we can do it faster than we have
been able to do up to now. A lot of our future de-
pends on how well we provide AID to our customers.

R&R: Do you foresee a time in the 80's when,
through AID or another technique, there would be
no ratings books as we now know them?

MM: It is talked about at Arbitron, it is concept-
ualized, and | think |'ll be in a box in Woodlawn be-
fore it ever happens. There's a lot to be said for the
emotional satisfaction of a hard copy item showing
the audience figures.

R&R: There has been criticism of your appoint-
ment, given the fact that your radio experience is
skimpy. How would you answer those critics?

MM: | hope | was picked because | am a broad-
caster who cares about the industry, and there are
some credentials, for what they're worth. When | got
out of school | went to work for an agency. At that
time TV was not a major factor. This agency put
its young staffers to work in media research. | got
to work in radio with such people as Claude Hooper.
It was what | did for two years, it was the first thing
| did in this business, and | hope | retained some of
that knowledge. | was also on the board of directors
of a company (KATZ rep firm) where radio was an
integral part of our business. If my credentials are
not 20 years in radio, at least they are 20 years in
broadcasting with some radio background. | think |
am sensitive to the part that Arbitron plays in the ra-
dio industry.

— Jhan Hiber
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A CONVERSATION WITH

George Nicholaw
Arbitron Radio Advisory Council Chairman

George Nicholaw, VP/GM of KNX/Los Angeles (a CBS 0&0), was recently
elected chairman of the Arbitron Radio Advisory Council. Nicholaw, who succeeded
Ed Christian of WNIC-AM-FM/Detroit, has been Chairman for about six months, so we
thought it would be a good time to get his thoughts on the role of the Council, assess
the job it’s doing, and obtain his opinions about Arbitron.

R&R: George, what would you say is the major
goal of the Council under your chairmanship?

GN: We would like to try and help subscribers
deal with what they perceive as inadequacies in Arbi-
tron’s system of audience measurement. Some spe-
cific concens deal with diary placement and retrieval,
sampling persons in groups quarters like dorms and
military installations, and the viability of Expanded
Sample Frane and Quarterly Measurement.

visory body to Arbitron. We can only hope to sometimes
force them to reevaluate ways of dealing with the ques-
tions and problems that are brought before us. We try
to cover problems that affect subscribers and nonsub-
scribers alike. After all, a problem now faced by a non-
subscriber may soon be faced by a subscriber.

R&R: What if the station that’s brought a problem
to its representatives on the Council is not satisfied
with the outcome of the Council/Arbitron discussions?

365 days per year.”’

“The perfect thing would be for Arbitron to survey every market

R&R: What about the issue of rates that stations
pay to Arbitron?

GN: On legal advice neither we nor Arbitron can
discuss financial aspects of the company. Thus, it's
not up to the Council, but to the industry as a whole,
to deal with money matters with Arbitron.

Council/Arbitron Interaction

R&R: What other areas of industry/Arbitron rela-
tions do you delve into on the Council and at the joint
Council/Arbitron meetings four times yearly?

GN: The area of stations’ issues — disagree-
ments with Arbitron over some policy matter — is a
foremost item of concern. Now, at our quarterly meet-
ings, station issues are the very first matter on the
agenda. We hope to get response from Arbitron by
the third meeting day, to give us some guidelines as
fo what Arbitron will or will not do in the relevant case.
We have made it a policy that station issues are included
in the minutes of the meeting.

it is important to remember that we are only an ad-

GN: The new Broadcast Rating Council media-
tion procedure may help. We can't run Arbitron’s bus-
iness for them — all we can do is just expose them
to the feelings of their subscribers and devote time
to trying to find solutions to the problems.

R&R: What would you say have been the ac-
complishments of the Council to date?

GN: One thing we have done is make other Ar-

items, plus bringing to Arbitron’s attention the station
issues, have been examples of the Council at work.

Improvements Desired

R&R: What areas of improvement would you
like to see Arbitron implement?

GN: The perfect thing would be for Arbitron to
survey every market 365 days per year. | would like
to see them move in that direction. | really would like
to see consistent metro definitions be used across
the country. in some areas the SMSA is used, while
in others the consolidated definition is the guideline.
Many people fing it very difficult to accept the way
new Arbitron proposals are voted upon in separate
markets. Arbitrorr announces the outcome of a vote,
but 1'd like to see a rolicall vote, which would mean
that Arbitron would let all subscribers know how every-
one voted on a certaln issue. Finally, | am disappointed
that Arbitron sells, rather than gives, advance share
figures to subscribers. | think all subscribers in a
market should have free access to advance ratings
data.

R&R: The area of Arbitron’s credibility vis-a-vis
the Council is an important one. How do you know that
what Arbitron is saying to you and the Council is in-
deed the reality of the situation?

GN: It is very difficult. We try to elicit the best
kind of response and analyze the data they give us.

service.”’

“It is unfortunate that we in the radio industry have only one ratings

bitron subscribers realize that the Council was not a
bad idea. The fact that it has caught on was evident
in the number of persons that ran for the six openings,
this past spring, on the Council. | think also that the
meeting in El Paso was good in that we got Arbitron
to revise its thinking on some aspects of Quarterly
Measurement. The winter and summer sweeps were
reduced to 10 weeks, and the dates for the fall sur-
veys in both ‘80 and ‘81 were made congruent. These

Elementary Procedures For Market Overview

We really aren’t equipped to question them in detail,
although we do have research expertise available to
us in an advisory capacity.

R&R: What final word do you have for our readers?

GN: It is unfortunate that we in the radio indus-
try have only one ratings service; it is not the best of
all possible worlds. However, the Council is making
an effort, and through us | would encourage the indus-
try to flood Arbitron with input on their service.

fromareport.

station and its competitors.

Faced with the vast array of tables and statistics in an Arbitron market
report, many readers are intimidated or become unsure about where to
begin their analysis. The following suggestions serve as a simple guide for
extracting useful information about a radio station or a market as a whole

1) Examine the Audience Trends (Average Persons Share) for a specific

2) Look for total market Histening trends. Compare Metro Totals (at the

comparisons.
This Survey

phic group, as well. A simple "pie graph” (see below) is an easy way to make

Station A

Station B

Previous Survay

Station 8
13.5%

bottom of each Trends page) to measure whether total Average Quarter
Hour tistening is up or down, check seasonal trends, etc. Also, compare
Metro Cume Rating Totals In the Mon-Sun 6am-midnight daypart (on the
first page of the Daypart Average + Cume section). Average 4 hr and
cume ratings can also be compared — if Average % hr listening is up and
Cume about the same, then listeners are spending more time listening,
for example.

3) Format shares of the market can be easily compared, too. Combine
the total shares of stations sharing a format (Top 40, Beautifui Music, etc.,),
and compare to a previous survey. This can be done by specific demogra-

Stations, sharing vour Format

Stations sharing your Format
Total share = 46 5%

Total share = 40%

4) Compare changes in Exclusive Cumes for astation,

5) Check trends of Away-From-Home listening, from survey to survey
andstationvs. station.

After examining these basic trends, readers can more easily go about
analyzing more specific situations.
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TO THE BEASTS OF THE
RATINGS JUNGLE

THE BIAS BUZZARDS

ONE OF A SERIES

THE ARBITRON COMPANY

@ B aresearch service of
CONTROL DATA CORPORATION



DESCRIPTION OF BIAS BUZZARDS: {~ Nefarious creatures that tend to imbalance
the results of television and radio YW surveys.
HABITS: The Bias Buzzards pick at the randomly placed diaries, causing the usable
sample to differ from the population. Thus, some sample variables may not be in
proper proportion to the market being measured. Sample variables attacked by the
Bias Buzzards are:
GEOGRAPHY: Causing the % of returned diaries by county or geographic area to differ
from that of the market.
WEEK: Causing some weeks to have a disproportionate number of returned diaries.
This could affect the four week estimates reported for television viewing.
AGE/SEX: Causing a disproportionate number of diaries from young males to be
excluded, while leaving too many from older respondents in the sample. (In television
we also watch for Buzzard attacks on age of head of household.)
RACE: Causing the true representation of Blacks and Hispanics in the sample to be
affected. Arbitron takes special care to achieve a proportionate response.
CABLE: Causing a lower rate of return in television surveys from non-cable house-
holds, bringing their representation out of line.
CAUTION: Unless a way is found to correct for the effect of these Bias Buzzard attacks,
sample returns may not reflect the actual population.
HOW TO TREAT ATTACK: Since all surveys are attacked by these biases, Arbitron uses
a technique called Sample Balancing. This allows the variables of a survey to be
weighted to minimize the effect of the Biases. So Arbitron can help keep survey
results more accurate.

For more detailed information on Bias Buzzards and other beasts in the ratings

jungle, contact your Arbitron representative. ARBITRON




Who are the top air personalities in the nation?
What are the top 50 stations in morning and after-
£ noon drive? The information below gives you an over-
gview of the dominant stations in each of radio’s key

periods and answers those questions.

R&R has compiled data from the A/M 80 Arbi-
tron reports relating to the dayparts of Monday-Friday,
6-10am and 3-7pm. We have ranked stations ac-

TINGS REPORT/1980 &

Drive-Time Dominators

cording to their average quarter-hour shares and
12+ cume for these dayparts. Ranks are shown with
station, market, and format, plus where applicable the
name of the drivetime personality. Thanks to Arbitron,
we are also able to include the audience estimates in
this year’s edition, thus allowing readers the chance
to see just how powerful each personality is.

Top 50
Average Quarter Hour Share,
12+ AM Drive (M-F, 6-10am)

1. WWNC/Asheville (C) 56.1  Scotty Rhodarmer
2. WJBC/Bloomington, IL (PA) 54.2  Don Munson
3. KGBT/McAllen (S) 43.8  Jorge Guillen/Hugo
De La Cruz
4. WOWO/Ft. Wayne (PA) 41.6 Bob Sievers
5. WTIC/Hartford (PA) 41.2 Bob Steele
6. KFAB/Omaha (PA) 38.1 DonCole
7. WRBQ-AM-FM/Tampa (R) 37.2 Cleveland Wheeler
7. WMT/Cedar Rapids (PA) 37.2  Jerry Carr
9. WCCO/Minneapolis (PA) 36.1  Charlie Boone/Roger
Erickson
10. WRVA/Richmond (PA) 35.8 Alden Aaroe
11. WWVA/Wheeling (C) 35.1 BudForte
12. KDKA/Pittsburgh (PA) 33.9  Jack Bogut
13. KMON/Great Falls (C) 32.6 Dave Wilson
14. WGEE/Green Bay (C) 32.5 Sean Marshall
15. KTWO/Casper (PA) 32.3 Terry Gross
16. KMOX/St. Louis (T) 31.7 Bob Hardy/Rex Davis
17. KQDI/Great Falls (R) 31.2 Mike Dalton
18. KLUR/Wichita Falls (C) 30.5 Jim Russell
19. KWWL/Waterloo (PA) 30.2 Kelly Fox
20. WVLK/Lexington (R) 29.9 Dave Murray
21. KATI/Casper (R) 29.8 Terry White
22. WHBC/Canton (PA) 29.6 Bob Krahling
23. KSEL-AM-FM/Lubbock (R) 27.9 Stan Castles
23. WHP/Harrisburg (PA) 27.9 Ron Drake
25. KSOO/Sioux Falls (PA) 27.8  Wayne Pritchard
25. WKZO/Kalamazoo (PA) 27.8  John McKay
27. KVOC/Casper (C) 27.4 Dick Grogg
28. KDAL/Duluth (PA) 27.3  Hunter Como
29. KONA/Pasco (PA) 27.2  Kent Weborn
30. KOOK/Billings (R) 26.9  Major Dan Miller/
Gary Prindle
31. KVOL/Lafayette (R) 26.6 Kim Canard
32. WROK/Rockford (R) 26.5 Bill Phillips
33. KYYA/Billings (R) 26.4  Kurt Anthony
34. KRMG/Tulsa (PA) 26.2  John Erling
34. WSYR/Syracuse (PA) 26.2 Don Dauer
36. WGY/Schenectady (PA) 26.1  John Leslie
37. WELI/New Haven (PA) 26.0 Ron Rohmer
37. WGBF/Evansville (R) 26.0 Steve Riley
37. WLVA/Lynchburg (PA) 26.0  Jackson Hill
40. WFBG/Altoona (R) 25.7 Sean McKay
40. WIKY-FM/Evansville (R) 25.7 Robin Luse
42. WMAZ/Macon (PA) 25.6  Bill Powell
43. KBOI/Boise (PA) 25.4 Lon Dunn
43. WHBF/Rock Island (C) 25.4 Sam Cornette
43. WICC/Bridgeport (R) 25.4  Bill Hickok
46. KFGO/Fargo (C) 25.3 Bill Hoverson
47. KIT/Yakima (PA) 25.2 Bob Liddle/Dave Hanson
47. WSBT/South Bend (PA) 25.2  Jon Thompson
49. WKEE-WHTN/Huntington (R) 25.0 Steve Hayes

50. WSLI/Jackson (PA) 24.8  Jim Neal

Top 50
Average Quarter Hour Share,
12+ PM Drive (M-F, 3-7pm)

1. WBBQ-AM-FM (R) 39.5 Dick Shannon
2. WWNC/Asheville (C) 35.3  Randy Houston
3. KLUR/Wichita Falls (C) 30.5 J.C. Martin
4. KGBT/McAllen (S) 30.3 Hugo De La Cruz/
Ramon Tellez
4. KYYA/Billings (R) 30.3 Jack Bell
6. KATI/Casper (R) 29.7 Bob Brashear
7. KTWO/Casper (PA) 28.4 Dave Osborne/Kathy Rae
8. WFBG/Altoona (R) 27.7 Tony Booth
9. WQSM/Fayetteville (R) 27.3 ''TM Stereo Rock”
10. WIKY-FM/Evansville (PA) 26.9 Rob George
11. KWWL/Waterloo (PA) 26.5 Tommy Lewis
11. WWVA/Wheeling (C) 26.5 Frank Karroll
13. KQDI/Great Falls (R) 26.1  Scott Greeley
14. KVOC/Casper (C) 25.7 Don Claunth
15. WJBC/Bloomington, IL (PA) 25.0 Stew Salowitz
16. KWTO-FM/Springfield, MO (R) 24,7 TM Stereo Rock™
17. WPFR/Terre Haute (A) 24.4 R.J. Cortrecht
18. KTMT/Medford (BM) 24.1  Jeff Lemucchi
18. WIXX/Green Bay (R) 241 "TM Stereo Rock”
20. WCGQ/Columbus, GA (R) 23.1  Larry O’Day
21. KOOK/Billings (R) 23.0  Alan Moss
22, WISE/Asheville (R) 22.8 Mike Edwards
22. WJMI/Jackson (B) 22.8 Don Edwards
24. KMON/Great Falls (C) 22.7 Mark Daniels
24. WCCK/Erie (R) 22.7 Bill Shannon
26. WANM/Tallahassee (B) 22.3  Joe Bullard
27. WGBF/Evansville (R) 22.1 Chris Cox
27. WJJS/Lynchburg (B) 22.1 Robert Goins
29. WVAF/Charleston, WV (R) 22.0  Gary Mitchell
30. KVOO/Tulsa(C) 21.7 Jim Tanner
30. KYJC/Medford (R) 21.7 TonyKay
32. KVOL/Lafayette (R) 20.8 Rene Nobles
33. WFMF/Baton Rouge (R) 20.6 J.J. Stones
34. WMT/Cedar Rapids (PA) 20.5 Gary Edwards
35. KFGO/Fargo (C) 20.1  Larry Homuth
35. KQWB/Fargo (PA) 20.1  Bill Richards/Barbara Ann
37. WKQQ/Lexington (A) 20.0 Dave Krusenklaus
37. WOWO/Ft. Wayne (PA) 20.0  Chris Roberts/
Robb Westaby
39. WCKS/Cocoa Beach (R) 19.9  Gabriel Burton
39. WMAZ-FM/Macon (R) 19.9  “Drake-Chenault XT-40"
41. KSSK/Honolulu (PA) 19.6 Michael W. Perry
42. KSSN/Little Rock (C) 19.4  Bob Robbins
42, WHSL/Wilmington, NC (R) 19.4  Mike Grohman
44. KEYS/Corpus Christi (R) 19.3 Robert A.
44. KNUW/Great Falls (R) 19.3  Bob Pepper/Eveleen Gray
44. WEZN/Bridgeport (BM) 19.3  Edward Zelle
47. KFQD/Anchorage (PA) 19.2  John Rode
47. WKRG/Mobile (PA) 19.2  Randy Patrick
49. KBFM/McAllen (R) 19.1  Steve Owens
49. WBNQ/Bloomington, IL (PA) 19.1  Mike Justin
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If you haven't heard "“The Great American
Radio Show” lately then you haven't heard “The Great
American Radio Show™..

A lot's changed.The new “Great American
Radio Show' lets the music and interviews do the
talking ...

You'll love how it sounds on your radio station.
Every week we play the best rock and roll and interview
the artists from the nation’s top 20 albums as reported
by ‘Radio & Records. The new “Great American” is
hosted by R&R's AOR Editor and air personality Jeff
Gelb.Two hours of non-stop rock and roll plus exclusive
comments with the artists who make it all happen.

For the past two years “Great American” has
been airing on over 150 of the nations finest stations.
Stations like —KMET, WMMR, KSAN, KLOL, KYYS, WLRS
and KSHE.

Now available exclusively in your market on a
barter basis from Westwood One, the producers of
“Dr. Demento!” “Off the Record” with Mary Turner,
“Spaces & Places, “Ace & Friends,’ “Concert Specials
“Star Trak!’ “Special Edition;’ “Shootin' the Breeze;' and
coming soon... " Live from Gilley's'” hosted by
Jim Duncan.

To lock up exclusive broadcast rights call
Westwood One now.

WESTWOOD
ONE

9540 Washington Bivd., Culver City, CA 90230 - (213) 204-5000
The nation's number one producer of nationally sponsored radio programs

OOO000OOOOOOOOOOCOOOOOO00O00
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Top 50
Cume Persons 12+
AM Drive (M-F, 6-10am)

1. WINS/New York (N) 1,708,800 jim McGiffert/Paul Smith/
Lew Fisher
2. WCBS/New York (N) 1,651,400  Jim Donnelly/Lou Adler
3. WNBC/New York (R) 1,316,300 Don Imus
4. WABC/New York (R) 1,267,900 Dan Ingram
5. WBLS/New York (B) 1,134,900 Ken "'Spider” Webb
6. WOR/New York (T) 1,106,700  John Gambling
7. WGN/Chicago (T) 1,102,700  Wally Phillips
8. WKTU/New York (B) 1,069,900 G. Keith Alexander
9. KYW/Philadelphia (N) 936,900  Harry Johnson/Harry
Donohue/Bob Witten
10. WPLJ/New York (A) 817,300 JimKerr
11. WLS/Chicago (R) 766,800  Larry Lujack
12. KFWB/Los Angeles (N) 752,900  Charlie Braylor/Chet Douglas
13. KNX/Los Angeles (N) 752,400 Russ Powell/Alex Sullivan
14. WBBM/Chicago (N) 726,100  John Hultman
15. KDKA/Pittsburgh (PA) 682,500 Jack Bogut
16. WRFM/New York (BM) 628,800 Jim Alyward
17. WCCO/Minneapolis (PA) 607,300 Charlie Boone/Roger
Erickson
18. KMOX/St. Louis (T) 604,000 Bob Hardy/Rex Davis
19. KABC/Los Angeles (T) 602,500 Ken Minyard/Bob Arthur
20. WNEW/New York (PA) 597,500 Ted Brown
21. WCBS-FM/New York (O) 567,400 Harry Harrison
22. WJR/Detroit (PA) 565,900 J.P. McCarthy
23. WBZ/Boston (PA) 543,100 Dave Maynard
24. \KGO/San Francisco (N/T) 631,300 Jim Dunbar/Ted Wygant
25. KCBS/San Francisco (N) 524,200 Ken Ackerman/Steve
Lamar/Al Hart
26. WPAT-FM/New York (BM) 516,700 Ken Lamb/Bob Capps
27. WHN/New York (C) 505,500 Del DeMontreux
28. KFl/Los Angeles (R) 487,200 Al Lohman/Roger Barkley
29. WEEI/Boston (N) 477,400 Diane Stern/Bill Lawrence
30. WNEW-FM/New York (A) 472,300 Dave Herman
31. KMET/Los Angeles (A) 471,200  Jeff Gonzer
32. WYNY/New York (PA) 467,200 Dan Daniel
33. WMCA/New York (T) 446,800 Bob Grant/Janet Rose
34. WMAQ/Chicago (C) 441,500 Lee Sherwood
35. WMAL/Washington, DC (PA) 434,400 Harden/Weaver
36. WLUP/Chicago (A) 432,900 Steve Dahl
37. WHDH/Boston (PA) 430,100 Jess Cain
38. WXLO/New York (R) 419,300  Scotty Brink
39. KLAC/Los Angeles (C) 402,300 Gene Price
40. CKLW/Detroit (R) 399,000 Dick Purtan/Tom Ryan
41. KBIG/Los Angeles (BM) 398,500 Phil Reed/Bill Ratner
42. WIP/Philadelphia (PA) 398,200 Ken Garland
43. WPAT/New York (BM) 397,400 Ken Lamb/Bob Capps
44. KIIS-FM/Los Angeles (R) 393,300 Bruce Phillip Miller
45. KFRC/San Francisco (R) 387,600 Dr. Don Rose
46. KRTH/Los Angeles (R) 378,400  John London/Ron Engleman
47. KHJ/Los Angeles (R) 375,200 Rick Dees
48. WBAL/Baltimore (PA) 371,200 Bob Jones
49. KRLA/Los Angeles (R) 362,200 Art Laboe
50. WIND/Chicago (N) 357,600 Lee Rodgers

OO hHEWON =

Top 50
Cume Persons 12+
PM Drive (M-F, 3-7pm)

. WABC/New York (R)
. WBLS/New York (B)
. WKTU/New York (B)
. WNBC/New York (R)
. WCBS/New York (N)
. WINS/New York (N)

. WPLJ/New York (A)

. WRFM/New York (BM)

. WLS/Chicago (R)

. WCBS-FM/New York (O)
. WGN/Chicago (T}

. WPAT-FM/New York (BM)
. WMCA/New York (T)

. KNX/Los Angeles (N)

. WOR/New York (T)

. KMET/Los Angeles (A)

. WJR/Detroit (PA)

. KDKA/Pittsburgh (PA)

. KYW/Philadelphia (N)

. KFWB/Los Angeles (N)
. WNEW-FM/New York (A)
. KABC/Los Angeles (T)

. WPAT/New York (BM)

. WHN/New York (C)

. WYNY/New York (PA)

. WXLO/New York (R)

. WBBM/Chicago (N)

. KBIG/Los Angeles (BM)
. WNEW/New York (PA)

. KMOX/St. Louis (T)

. WRIF/Detroit (A)

. WMAQ/Chicago (C)

. WPIX/New York (R)

. WLOO/Chicago (BM)

. KIIS-FM/Los Angeles (R)
. KGO/San Francisco (N/T)
. WCCO/Minneapolis (PA)
. WLUP/Chicago (A)

. KRTH/Los Angeles (R)
. KRLA/Los Angeles (R)

. KLAC/Los Angeles (C)
. KJOI/Los Angeles (BM)
. WMMR/Philadelphia (A)
. KCBS/San Francisco (N)

. WHDH/Boston (PA)

. KFl/Los Angeles (R)

. WMGK/Philadelphia (PA)
. KFRC/San Francisco (R)
. WLAK/Chicago (BM)

. KHJ/Los Angeles (R)

1,243,100
1,225,700
1,200,800
1,108,900
1,020,200

987,400

876,900
683,800
647,200
633,400
616,500
610,500
566,500
533,000
532,200
529,300
523,500
520,700
518,800
504,200
500,500
497,700

492,900
486,800
471,000
465,300
464,600
462,400
460,300
446,700
435,500
421,600
401,100
398,200
398,100
391,800
388,300
386,500
385,000
378,300
375,000
368,400
360,200
357,700

350,700
345,800
343,800
340,300
336,000
335,500

Drive-Time Dominators

Bob Cruz
Frankie Crocker
Paco
Frank Reed
Pat Parson/Ben Farmmsworth
Stan Z. Burns/Don
Baldwin/lrwin Brown
Pat St. John
Wes Richards
John Landecker
Dick Heatherton
Bill Berg
Automated
Barry Farber

Harry Birrell
Gene Klaven
Jack Snyder
Jim Davis

Bill Steinbach

Bob Nelson

Dan Avey/Jim Burson
Scott Muni
Geoff Witcher/Bud
Furillo/Rick Talley
Automated
Mike Fitzgerald
Steve O'Brien

Mike Wade

Sherm Kaplan/Alan Crane
Grant Nielsen

Jim Lowe

Art Fleming

Arthur Penhallow
Charlie O’Neil
Dennis Quinn

Ralph Rowland
Mike Wagner

Ed Baxter/Diana Walter
Steve Cannon

Mitch Michaels
Brother John
Johnny Hayes
Harry Newman

Tom Storey

Joe Bonnadonna
Barry Cooper/Don
Mozley/Clancy Cassell
Sean Casey

Jack Armstrong
Mike Bowe

Mike Novak

Dave Rafferty
Charlie Fox
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What are the top 25 stations in the U.S.?

§Below you'll find the lists of stations — based
on average quarter-hour share and cume per-
sons — that are tops in the country.

On the pages that follow you will find the
top ten stations in the U.S. for each of seven
major formats (again ranked on average share
and on total cume).

Monday, Sunday, 6am-midnight, Metro, Total
Average Persons 12+ Share. Total Cume Per-
sons 12+.

The formats for which you will find the list-
ing of top stations are:

AOR

Beautiful Music
Black/Pop Rhythms
Contemporary Hit Radio
Country

News/Talk

Pop/Adult

O R e e S STt el e ) L iem TR
The Top 25 Stations In The U.S.

I—il'_——ﬂ

Average Quarter Hour Shares Cume Persons
1 WWNC/Asheville(C). ... . 39.2 1 WABC/NewYork(R) . . . 2,509,200
2 W]BC/Bloomington, IL(PA). .. .. .. . . . . . 37.0 2 WINS/New York(N) . . ... ... ... . . 2,507,000
3 KLUR/WichitaFalls(C)... ... ... .. . . . . 321 3 WCOCBS/New York (N). ... ... ... . 2,304,200
4 KYYABillings(R). ... .. . ... .. .. . . 30.2 4 WNBCINew York(R) . ... ... . . . 2,258,200
5 KATIl/Casper(R) ... ... ... ... .. .. .. . ... 29.7 5 WBLS/NewYork(B) .. ... ... ... . . 2,080,100
5 KTWO|Casper (PA) ... ... .. . .. ... .. .. .. 29.7 6 WKTUINew York(B) . ... ... . . 2,028,500
7 KVOL/Lafayette(R). . ... .. ... . .. . . 29.0 5 WOR/New York(T). ....... .. .. .. 1,831,100
8 KWWL/Waterloo (PA). ... . ... . .. .. 27.6 8 WPL)/New York(A) ... ... .. . . .. 1,478,500
9 WBBQ-FMJ/Augusta(R) ... .. ... ... . .. 27.2 9 WGN/Chicago(T). ... . . . .. 1,416,100
9 KFAB/Omaha(PA). ... ... ... ... . .. .. .. 27.2 10 KYW/Philadelphia(N) ... .. . 1,327,300
11 WWVA|Wheeling(C) ....... .. .. . . . 271 11 WCBS-FM/New York (O) .. ... . . 1,321,300
12 WEFBG/Altoona(R). .. .. ... . . . .. . 27.0 12 WLS/Chicago(R). ... ... ... ... . . .. 1,315,800
12 KVOC/Casper(C). ... ... ... ... ... . .. 27.0 13 WRFM/New York (BM) .. .. . . 1,267,800
14 WMT|Cedar Rapids(PA). ... ... .. . . 26.5 14 WPAT-FM|New York (BM). .. . . 1,227,100
15 WIKY-FM/Evansville(PA) . ... ... . 26.3 15 WBBM|Chicago(N) .. ... ... .. . . . . .. 1,155,700
16 KMON/|GreatFalls(C). ... .. ... .. . 26.1 16 KFWB]/Los Angeles(N). ... .. . .. 1,144,100
16 KQDI/GreatFalls(R)........... ... . .. 26.1 17 KNX/Los Angeles(N) ... ... . . . 1,116,400
18 WOWOIJFt. Wayne (PA) . ... ... . ... ... . 26.0 18 KABC/Los Angeles(T) ... ... ... . .. . 1,067,700
19 KDKA/Pittsburgh(PA) . ... ... ... .. . . 25.3 19 WMCA/New York(T) .. .. 1,044,800
20 WTIC/Hartford (PA). . ... .. ... .. . . 24.2 20  WHN/New York (C) .. ... .. .. .. .. 1,036,800
21 KOOK|/Billings(R) .. ........ ... .. .. . 23.3 21 WNEW|/New York (PA). .. .. ... .. .. 1,033,100
21 WCCKJErie(R) .. ... ... ... ... ... .. .. 23.3 22 KDKA/Pittsburgh (PA) . ... ... . .. .. 1,015,600
23 WQSM/Fayetteville(R). ... ... . . . 23.2 23 W]R/Detroit (PA) ... .. ... . . ... 1,004,900
24 KFGOJFargo (C) . . ... ... . ... . ... ... 22.8 24 WYNY/New York (PA) . .. ... .. .. 972,300
25 WGEE/GreenBay(C)............ .. . . 22.7 25 WXLOINew York(R) .. ...... . . .. .. 971,200

—_—




RATINGS
SUCCESS!

In the April/May 1980 Arbitron survey, 82% of the stations that made use of the
complete range of HIBER & HART’S Arbitron-related services enjoyed “UP”

books. We helped stations in markets that range in size from LA. fo Anchorage.
Most of our clients are either tops in their market or in their target demographic.

We are not a cure-all. But, with Quarterly Measurement coming soon fo every
market, why not put the HIBER & HART Arbitron experience on your side?

HIBER & HART, LTD. A team of experienced broadcasters and former key Arbitron
personnel, with one goal...

YOUR RATINGS &
REVENUE SUCCESS

We work with stations owned by Bonneville, Greater Media, Hearst, Meredith and
RKO, among others. We'd like to work with you.

Call or write for more information. Let’s get to work soon helping you succeed un-
der the 12-week long Arbitron survey system.

m RIBER & GRART, LT,

BROADCAST RATINGS, RESEARCH AND SALES DEVELOPMENT CONSULTANTS

LYNN BLAIR, VICE-PRESIDENT JHAN HIBER, PRESIDENT CANDY STORSBERG, DIRECTOR OF CLIENT SERVICE
310 TAHITIWAY, SUITE 318, MARINA DEL REY, CA90291 (213)823-2887/ 517 MONTGOMERY ST., SUITE 4, LAUREL, MD 20810 (301) 776-2208




WE ALWAYS RATE!




High-raters on Atlantic/Atco/Cotillion & Custom Labels.
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Average Quarter Hour Shares Cume Estimates

1 WPFR/TerreHaute.............. .. ... ... ... ..., 18.2 1 WPL)INewYork. ... ..., 1,478,500
2 WKQQjlexington............coiuiiniiiniian. 16.5 2 WNEW-FM/New York .............coiivuin.n. 937,500
3 WIONToledo ...........oi i 15.1 3 KMET/losAngeles........................... 933,500
4 KZAP/Sacramento ............... . .. ... 14.6 4 WLUPIChicago............cuviiiiiinnnnnn.. 711,900
5 WILS-FM/lansing............... ..., 14.4 5 WRIFDetroit ......oviiviiii i, 667,400
6 WABB-FM/Mobile .................. ... oL 133 6 KLOS/LosAngeles .............covviiueenn... 617,600
7 KSMBJ/lLafayette.............. .. ... .. .. 129 7 KNX-FM/LosAngeles......................... 595,800
8 WLVQI/Columbus,OH........................... 12.5 8 WMMR/Philadelphia ........................ 577,500
8 WAAF/Worcester.......................... ... 12.5 9 WNIC/Detroit. .......covvieiiin i 519,400
10  WAAL/Binghamton ............ ... .. ... ... 12.4 10 WWWW/Detroit ..........ooviinnnnnnn.. 480,700

Average Quarter Hour Shares Cume Estimates
1 KIMT/Medford. ....... .. .. ... .. . .. 22.1 1 WRFM/NewYork ........ ... ... ... .. ... 1,267,800
2 WEZK/Knoxville........ ... .. ... . .. 19.9 2 WPAT-FM/NewYork ....................... 1,227,100
3 WWLV/DaytonaBeach.......................... 19.0 3 WPATINewYork ....... ...t 961,200
4 WQYT/Binghamton............................. 17.4 4 KBIG/losAngeles .............. .. ... ... 834,800
5 WHIO-FM/Dayton .............................. 17.0 5 WLOO|Chicago ...........coiiiiiiinnan.. 787,100
6 WEZVIFt.Wayne ............. ..ttt 16.9 6 KJOlLosAngeles...............ccoiiiinin.. 746,700
7 WLVUJErie ... ... e i 16.8 7 WLAK/Chicago.............coiiiiiiin, 664,900
8 WFPG/AtlanticCity............................. 16.2 8 KOST/losAngeles................ ..., 535,300
8 WEZN/Bridgeport ........... ... ... .. ... ..., 16.2 9 WDVR/Philadelphia .............. ... ... ... 517,000
10 WSRS/Worcester ............ ... i, 16.0 10 WIJIB/Boston. ...ttt i i, 507,000
Average Quarter Hour Shares Cume Estimates
1 W]JSiLynchburg ....... ... ... .. ... ... 22.2 1 WBLSINewYork ..... ... .. ... .. ...ttt 2,080,100
2 WANM/Tallahassee............................. 20.5 2 WKTU/NewVYork..................... ... 2,028,500
3 WIMMN)ackson. ... ... ... 20.2 3 KUTE/losAngeles ........................... 482,000
4 WOKS/Columbus, GA ............ ... .. ... ..... 15.6 4 WBMX/Chicago ............ ..., 457,700
5 WBOP/Pensacola............... ... o .. 15.2 5 WDAS-FM/Philadelphia ...................... 426,700
6 WWILWilmington, NC.......................... 14.7 6 WGCHChicago...........oviiiiininnnan.. 404,600
7  WIOC/Columbia,SC ............ ... 14.6 7 KDAY/losAngeles........................... 391,700
7 WIDU[Fayetteville........ ... ... ... ... ... .... 14.6 8 KSOL/SanFrancisco.......................... 386,900
9 WHRK/Memphis................. ... ... ... ..., 12.6 9 WCAU-FM/Philadelphia...................... 381,700
10  WENN-FM/Birmingham ......................... 124 10 KDIA/SanFrancisco..............coovvvuvn.n. 352,800




Gannett Radio.
We're programmed for
Success.

Beautiful music in Tampa

Beautiful music in San Diego
Beautiful music in Detroit

Beautiful music in Cleveland

MOR in Cleveland

Black programming in Chicago
News/Talk in San Diego

All News in St. Louis

Adult contemporary music in St. Louis
Contemporary music in Los Angeles
Religion in Los Angeles

Religion in Detroit

WJYW-FM
KEZL-FM
WCZY-FM
WDOK-FM
WWWE
WVON and WGCI-FM
KSDO
KSD
KSD-FM
KIIS-FM
KPRZ
WLQV

In every market we're in, on every station we own, careful
programming strategy is the key to our success.
We're positioned uniquely. We're programmed better.
It's part of what's made us one of the fastest growing groups
of stations in the country.

A WORLD OF DIFFERENT VOICES
WHERE FREEDOM SPEAKS
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Average Quarter Hour Shares Cume Estimates
1 KYYA/Billings . ... 30.2 1 WABCINeW YOrK. oo oo 2,509,20(
2 KATHCASPer .o ei ittt ettt et e e eeen e 29.7 2 WNBCINew York .. ..ovveei i, 2,258,201
3 KVOL/lLafayette............. it iiiiininnnan.. 29.0 3 WLS/ChiCaBO .. v vve i 1,315,80¢
4 WBBQ-FM/Augusta............................. 27.2 4 WXLO/NewYork ........ ... ... i, 971,201
5 WFBG/AItOONA. . ...t e e 27.0 5  WPIXINeW YOrK . oo oo e, 826,801
6 KQDIlGreatFalls........... ... ... .. ... ..... 26.1 6 KIS-FM/losAngeles......................... 803,60
7 KOOKIBillings ...l 23.3 7 KRTH/LosAngeles...............ciiviin... 785,50
7 WCCKIEre. ..ot et e i 23.3 8 KFlLosAngeles ............ccvviuninnnnnnn... 784,20
9 WQSM/Fayetteville............................. 23.2 9 KRLA/LosAngeles ...........ccoviieeianon... 730,601
10 KWTO/Springfield, MO....................... .. 22.4 10 KFRC/San Francisco. ...........oveueeneon.... 698,20

Average Quarter Hour Shares Cume Estimates
1 WWNCAsheville......... ... ... ... ... ... 39.2 1 WHN/NewYork......... .. ..o i, 1,036,800
2 KLUR/WichitaFalls.................. ... .. .... 321 2 WMAQIChicago......... .o, 848,400
3 WWVA/Wheeling............ ... ... 27 .1 3 KLAC/losAngeles ................ ... 782,800
4 KVOCICASPer . .\ttt ie ittt e 27.0 4 WBAP/Dallas ......... ..., 454,500
5 KMONIGreatFalls............. .. ... ... ... .... 26.1 5 KSCS-FM/Dallas......... ..o, 392,200
6 KFGOJFargo ...ttt 22.8 6 KIKK-FM/Houston . .......... .. i, 357,800
7 WGEE/GreenBay............ ... o i, 22.7 7 KNEW/SanFrancisCco.............cooviuvvnn... 333,200
8 KIXZ/IAmarillo........ ... 19.8 8 WIJEZIChicago ...... ..., 323,900
9  WIVK-FM/Knoxville........... .. 19.7 9  WOCXIDetroit . ...co i e 304,400
9 KVOOITulsa ......cooviiiiiiiiiii i 19.7 10 WDGY/Minneapolis ......................... 275,100
Average Quarter Hour Shares Cume Estimates
1 KMOX/St.Louis . ...t i i 21.6 1T WINS/INewYork ........ ... ..o, 2,507,000
2 WHOIDesSMoInes ......coviiiiiiiiiiiiniinnnn. 16.9 2 WCBS/INewYork............. ..., 2,304,200
3 WBBW|Youngstown ................... ... ..... 14.2 3 WOR/NewYork............ ..o, 1,831,100
4 WMBDIPeoria ...t e 13.9 4 WGN/Chicago.........coviiiiiiinninean. 1,416,100
5 WOMP/Wheeling............ ... i, 12.0 5 KYW/Philadelphia ......................... 1,327,300
6 KYW/Philadelphia .............................. 11.4 6 WBBM|Chicago ...............coiiia., 1,155,700
7 WOGNIChicago..........ooui i 10.9 7 KFWBJlosAngeles......................... 1,144,100
8 WIBX/Utica............oiii i, 10.7 8 KNX/LosAngeles............... ..., 1,116,400
9 KGO/SanFrancisco .........ovieunnnnnin. 9.0 9 KABC/losAngeles ......................... 1,067,700
10 KIROfSeattle........... ... .o, 8.9 10 WMCA/NewYork ..., 1,044,800
p— =
P/A
Average Quarter Hour Shares Cume Estimates
1 W]JBC/Bloomington, IL .......................... 37.0 1 WNEW/NewYork.......................... 1,033,100
2 KTWOICASPer. . oottt ettt 29.7 2  KDKA/[Pittsburgh .................... .. ... 1,015,600
3 KWWLWaterloo ..... ... 27.6 3 WJR/Detroit.............. ...l 1,004,900
4 KFAB/Omaha .............. ... . ... ... ... .... 27.2 4 WYNY/NewYork ........... .. ... ... .. ..., 972,300
5 WMT/CedarRapids............................. 26.5 5 WBZ/Boston................ ... i, 817,800
6 WIKY-FM/Evansville ............................ 26.3 6 WCCO/Minneapolis ......................... 773,600
7 WOWOIFt. Wayne........ ...t 26.0 7 WHDH/Boston....................cvunn. 737,200
8 KDKA/Pittsburgh ........... ... ... ... ... ... 25.3 8 WTFMINewYork............................ 695,400
9 WTICHartford. ... 24.2 9 KMPC/losAngeles........................... 689,200
10 WCCO/Minneapolis............................. 22.5 10 WIP/Philadelphia............................ 642,300




THINK

OF

EVERY THING
YOU REALLY

NEED

IN A MUSIC
SELECTION SYSTEM

—think of

« aninteractive or fully automated mu-
sic selection using your exact policy,
clock and playlist

» selection using 23 different tests ac-
cording to your priorities

» hour and day part protection rules
for sound code, artists, title and cut

« control and judgmentallhuman, ma-
chine does all the work

e playlist control, useful management
reports, demographics

o flexible, intelligently written, humane
and friendly system

e basic system handles playlist of
2700, can be expanded to suit your
needs

e both systemsrunonDEC 1103

~think of g ZZ@ Cfoff’

INACALL-OUT
SURVEY SYSTEM

—think of a system that

» generates random legitimate phone
numbers

e helps you compose and keep up to
53 surveys of 50 queries and 200 re-
spondents each, with up to 1000 ti-
tles for all the surveys, two artists
and a classification code for each
title, and 100 free-form multiple-
choice questions

e keeps respondent files by name,
age, sex, zip code and phone num-
bers

» does trend analysis, cross-tabs, his-
tograms, top and bottom tested
titles, confidence units, and some
fancy question analyses

kot SAMPLER

THINK OF RADIO COMPUTING SERVICES

R ADIO

C ompuTinG
S ERvVICES

TWO DEAN DRIVE -

TENAFLY, NEW JERSEY 07670 -

TELEPHONE (201) 567-3263




32

: Akron

R&R RATINGS REPORT/

Data from Market Buy Market ™

METRO RANK

OM'79 AM '80 AM '79 OM'78 AM '80
1 WMMS-FM WMM S-FM WMM S-FM 1 WAKR-AM WAKR-AM WAKR-AM
¥ H 2 WGAR-AM WGAR-AM WAKR~AM 2 WSLR-AM WGAR-AM WGAR-AM
AIM 80 Market overv'ew 3 WWWM-FM WKDD-FM WKDD-FM 3 WGAR-AM WSLR-AM WSLR-AM
4 WKDD-FM WZZP-FM WGAR-AM 4 WAEZ-FM WAEZ-FM WMM S-FM
The April/May '80 Arbitron survey results in Ak- 5 WZZP-FM WWWM-FM WGCL-FM 5 WMMS-FM WGCL-FM WAE Z-FM
. . M, 6-10am M-, 8-10am
ron were fairly sta.ble. The perennial market leader, i TR T T 1 T R T WARR-AN
Pop/Aduit WAKR, improved slightly to score its best 2 WGAR-AM WGAR-AM WAKR-AM 2 WSLR-AM WGAR-AM WGAR-AM
. » A 3 WAKR-AM WAKR-AM WGAR-AM 3 WGAR-AM WSLR~AM WSLR-AM
book since O/N '78. Among other leading Akron sta- 4 WSLR-AM WKDD-FM WKDD-FM 4 WAEZ-FM WAEZ-FM WMMS-FM
ﬁa\s' Beautiful Music WAEZ became the new runner- S WWWM-FM WGCL-FM WDMT-FM 5 WMMS-FM WMM S-FM WAEZ-FM
: ile Co ipped the MF, 3-7pm MF, 3-7pm
Up i the me.tfo, Wh“e nh’y WSLR Sh fof 1 WCAR-AM WMM S-FM WMMS-FM 1 WAKR-AM WGAR-AM WAKR-AM
second straight report, and has lost several shares 2 WMMS-FM WKDD-FM WKDD-FM 2 WSLR-AM WAKR-AM WGAR -AM
+ » 3 WWWM-FM WGAR-AM WGAR-AM 3 WGAR-AM WAEZ-FM WSLR-AM
since the A/M 79 sUfVey Paﬂ Of the reason fOf me 4 WKDD-FM WZZP-FM WZZP-FM 4 WAEZ-FM WSLR-AM WMM S-FM
WSLR decline in this sweep was a softness in the 5 WZZP-FM WHWM-FN WWWH-FM 5 WHMS-FM WMM S-FM WAE Z-FM
AMdivedaypm,M*ereanewpersa'nalﬂywmbtmght
in. Increased familiarity with tne new moming jock may Adults 25-54
help to reverse WSLR's fortunes in upcoming sur- ':j'},z'(',“:;'f’"'g:'“
veys. WSLB spent less on outside advertising in this AM79 OIN'1% AM 80 Format Penetration Chart
sweep than in the fall effort. 1 WAKR-AM WAKR-AM WAKR~AN
From an Arbitron performance perspective, this 2 USLR-aM WAEZ- M HAEZ-FM Based On Total Persons 12+
survey was apparently handled well. The metro in-tab 4 WAEZ-FM WGAR-AM VSLR-AN Average Quarter Hour Listening
was up 10% from the fall sweep, with no demo Ms&w:.ns—ru WMMS-FM WMM §—FM Monday-Sunday 6am-Midrught
. . . , 6-10am
drastically underrepresented in the in-tab returns. 1 WAKR-AM WAKR-AM WAKR-AM
With the Expanded Sample Frame technique due to 2 WSLR-AM WSLR-AM WGAR-AM
5 A . n 3 WGAR-AM WGAR-AM WSLR-AM 9
be implemented in Akron in the upcoming Fall survey, % WHMS—FM WDBN-FM WAE Z-FM AL 22 o0
it will be interesting to see what impact that has on the S WAEZ-FM WMMS-FM WKNT-FM 3
O/N 80 Arbitron estimates. MF, 3-Tpm
1 WSLR-AM WAE Z-FM WAKR-AM
2 WGAR-AM WMMS-FM WGAR-AM
4 GARBaN WGAR-AN VAE7_F 79
Average Persons 12+ Share Trends R LS c
y-Sunday, & 5 WMMS-FM WAKR-AM WMMS-FM 26.7
POP(00): 5457 .
0o PA 10.4
AM '79 OM'79 AM 80 ™M
1 WAKR-AM 14.3 WAKR-AM 14.5 WAKR-AM®PAILS.9 .
2 WHMS-FM 10.3  WMMS-FM 11.4 WMMS-FM 12.3 Cume Persons Trends/Rankings
3 WSLR-AM 8.7 WSLR-AM 6.5 WAEZ-FM@w 5.9
4 WGAR-AM 7.5  WAEZ-FM 6.5 WGCL-FM® 5.7 Total 12+ 12,7
S WWWM-FM 5.3  WGAR-AM 5.5 WSLR-AM{g 5.6 M-S, Bam-Midnight R
6 WAEZ-FM 5.2 WZZP-FM 5.3 WDBN-FM@®W 5.2 POP(00): 5457 18.5
7 WZZP-FM 4.7  WGCL-FM 5.2 WGAR-AM®PA) 4.8 AM 79 ON 78 AM '80 A
8 WDBN-FM 4.3  WDBN-FM 5.0 WZIZP-FM® 4.6 17.7
9 WHLO-AM 3.4 WKDD-FM 4.2 WDOK-FM®M 3.6 1 WAKR-AM 1802 WAKR-AM 1917 WAKR-AM 1908 BM
10 WKDD-FM 3.0 WWWM -FM 4.2 WKDD-FM® 3.4 2 WMMS-FM 1205 WGAR-AM 1114 WMMS-FM 1171
11 WGCL-FHM 2'9 WHLO-AM ,"2 S DHIREN D 3'0 3 WGAR-AM 1046 WMMS-FM 1108 WGAR-AM 866
12 WQAL-FM 2'9 WQAL-FM 3'2 TV 3'0 4 WSLR-AM 954 WSLR-AM 927 WGCL-FM 793
13 WENT-FM 2.6  WDOK-FM 2.6  wawN_rma 2.0 3 VNWHMFM 948 W2ZP-FM 805 WSLR-AM 743
14 WCUE-AM 2.1 WWWE-AM 2.0 WKNT-FMPA 2.4 MF, 6-10am
15 WNYN-AM 1.8 WKNT-FM 2.0 WWWE-AM®PA 2,2 1 WAKR-AM WAKR-AM WAKR-AM
16 WDMT-FM 1.5 WDMT-FM 1.8 WHLO-AMMN 2,2 2 WMMS-FM WGAR-AM WMM S-FM
17 WWWE-AM 1.4 WIW -AM 1.3 WHK -AM©) 2.0 3 WGAR-AM WMMS-FM WGAR-AM
18 WHK -AM 1.3  WHK -AM 1.1 WCUE-ANM 1.9 4 WSLR-AM WSLR-AM WGCL-FM Format Legend
19 WDOK-FM 1.3 WO0S-FM 1.0 WIW -AMPA 4 S WWWM-FM WGCL-FM WSLR-AM -
20 WCLV-FM 1.2  WKSW-FM 1.0 WKNT-AM®CA 1.0 WF. 37pm A-AOR. B-Biack, BB-Big Band, BM-Beau-
21 WIW -AM 0.9 WTOF-FM 0.8 WTOF-FM®Y 0.9 T e WAKR-AM TN P tiful Music, C-Country, CL-Classical, D-
22 WKNT-AM 0.9  WCUE-AM 0.7 WOOS-FM® 0.5 i . .
23 WHBC-FM 0.7 WOLV-F 0.7  WOXK-FM(© 2 WMMS-FM WMMS-FM WHMS-FM Dancemusic, J-Jazz, M-Miscellaneous,
L)3 e L Q3 SHLE) 008 3 WWWM-FM WGAR-AM WGCL-FM
24 WOOS-FM 0.5  WZAK-FM 0.5 R-AM -F - N-News, O-Oldies, PA-Pop/Adult, R-
25 WERE-AM 0.5  WKNT-AM 0.5 4 WGA WZZP-FM WGAR-AM L
26 WKSW-FM 0.5 SENSLRSAH WGCL-FM WSLR-AM Rock, RL-Religious. S-Spanish, T-Talk
27 WTOF-FM 0.5
Average Persons Trends/Rankings Teens
M-S, 8Bam-Midnight
Total 12+ POP(00): 714
M-S, 6am-Midnight - e "
POP(00): 5457 L R 1l Lo B
) ) N 1 WWWM-FM WZZP-FM WGCL-FM
AM '79 OM 79 AM '80 2 WZZP-FM WGCL-FM WMMS-FM
1 WAKR-AM 122 WAKR-AM 121 WAKR-AM 128 3 WMMS-FM WWWM-FM WZZP-FM
2 WMMS-FM 88 WMM S-FM 9s WMMS-FM 106 M, 6-10am
3 WSLR-AM 74 WSLR-AM 54 WAEZ-FM 51 ’
4 WGAR-AM 64  WAEZ-FM S4  WGCL-FM 49 ; 3;’;’;";: :’lggg‘i: :g;'};‘ﬁ:
- -AM 46 R-AM 48 - B B
M:G::YH L S WGAR LED 3 WMMS-FM WWWM-FM WMM S-FM
'y m
1 WAKR-AM WAKR-AM WAKR-AM Lo
2 WSLR-AM WMMS—FM WMM S—FM 1 WWWM-FM WZZP-FM WGCL-FM
3 WMMS-FM WSLR-AM WGAR-AM 2 WZZP-FM WGCL-FM WMMS-FM
4 WGAR-AM WGAR-AM WSLR-AM 3 WMMS-FM WWWM-FM WZZP-FM
5 WHLO-AM WHLO-AM WGCL-FM
M, 3-7pm
1 WAKR-AM WHMMS-FM WAKR-AM ai“"s 1;;34' "
2 WMMS-FM WAKR-AM WMM S-FM » Bam-Midnight
3 WGAR-AM WAE Z-FM WAE Z-FM POP(00): 2017
4 WSLR-AM WGAR-AM WSLR-AM AM'T9 OMN'79 AM ‘80
5 WAEZ-FM WZZP-FHM WDBN-FM 1 WMMS-FM WMM S=FM WMMS~FM
Teons 2 WGAR-AM WGAR-AM WAKR-AM
M-S, Bam-Midnight 3 WWWM-FM WKDD-FM WGAR-AM
o 4 WAKR-AM WAKR-AM WZZP-FM
LI AGIRE C 5 WKDD-FM WZZP-FM WGCL-FM
AM ‘78 OM 79 AM '80 e
. m
1 WMMS-FM WGCL-FM WGCL-FM e TR T WMMS—-FM
2 WZZP-FM WZZP~FM WMMS-FM _
3 WGCL-FM WWWM -F M WZZP-FM A LIl iy HGAR-AM
3 WWWM-FM WAKR-AM WAKR=-AM
M-F, 6-10am 4 WAKR-AM WRKDD~FM WKDD-FM
1 WGCL-FM WGCL-FM WGCL-FM 5 WZZP-FM WWWM-FM WGCL-FM
2 WZZP-FM WZZP-FM WMMS-FM
MF, 3-7pm
- WWWM-FM -F
3 WHMS-FH u vezp-rH 1 WMMS-FM WMM S-FM WHMMS-FM
MF, 3-7pm 2 WWWM-FM WGAR-AM WGAR-AM
1 WMMS-FM WGCL-FM WMMS -FM 3 WGAR-AM WWWM-FM WAKR-AM
2 WZZP-FM WZZP-FM WGCL-FM 4 WKDD-FM WZZP-FM WWWM-FM
3 WWWM-FM WWWM-FM WZZP-FM 5 WZZP-FM WKDD-FM WZZP-FM

Adults 18-34
M-S, Bam-Midnight
POP(00): 2017

AM 19

Aduits 25-54
M-S, Bam-Midnight
POP(00): 2521




Albany-Schnectady

-Troy

METRO RANK

AIM 80 Market Overview

Reversing a two-book trend, the metro in-tab in-
creased substantially in the A/M '80 results from
Arbitron, with a 30% increase compared to the Fall
retums. The likely reason for this surge was the imple-
mentation of ESF for the first time in this market. To
guard against a severe diary shortfall owing to the use
of a new survey technique, Arbitron will sometimes
oversample a metro, accounting for the jump in diaries.
As a result, the data in this report is likely to be more
stable than the numbers from the two previous ratings
books.

Arbitron got back 25% of the metro in-tab from
ESF homes. However, unlike other markets where
there seemed to be a substantial adjustment among
some stations due to the use of ESF, the numbers in
Albany were fairly stable. indeed, the format that
fared the best (P/A) increased its share of the metro's
listening by 25%, a result not often seen in markets
when ESF is first used.

Among specific stations, WGY enjoyed its best
book in recent years. Female numbers for the station
showed an especially strong rise, gaining about 15%
overall. WGY owned about 22% of the 25-54 market
in the Albany metro. The station relied exclusively on
TV agdvertising (as it did in the Fall book), while on-air
excitement was generated through the use of the
“Name Game" and oldies weekends.

Top 40 station WFLY also showed well. The sta-
tion eamed almost 19% of the 18-34 audience in
this book, leading that key demo. Qutside advertising
consisted of a TV campaign, while on-air, WFLY gave
away $100 bills to listeners.

Beautiful Music station WROW-FM prospered this
sweep. A change of music syndicators may have
helped, as the station switched in February from
Bonneville to Schulke. WROW-FM mounted a more
pervasive outside ad campaign, using the Patrick
0O’Neal spot with print support.

Average Persons 12+ Share Trends

POP(00): 6607

AM 79 OM'79 AM '80
1 WGY ~-AM 18.2 WGY -AM 17.9 WGY -AMPALY9.6
2 WROW-AM 12.8 WROW-AM 11.1 WFLY-FM®10.2
3 WTRY-AM 10.3 WQBK-AM 8.9 WROW-AM @ 9.7
4 WFLY-FM 7.0 WFLY-FM 8.4 WROW-FM®W7.1
S WQBK-AM 6.7 WTRY-AM 7.4 WTRY-AM® 6.8
6 WPTR-AM 5.1 WHSH~FM $.9 WQBK-AMM 5.9
7 WGFM-FM 5.1 WPTR-AM S.2 WHSH-~FM ®W5.2
8 WQBK-FM 4.5 WGFM-FM 4.8 WPTR-AM® 4.9
9 WHSH~FM 4.1 WROW-FM 4.7 WQBK-FM A 4.7
10 WROW-FM 2.8 WGRA-FM 4.1 WGNA-FM© 4.7
11 WGNA-FM 2.4 WQBK-FM 3.3 WGFM-FM® 4.1
12 WWOM-FM 2.0 WWOM-FM 2.5 WWOM-FMPA 3 )
13 WOKO-AM 2.0 WHRL-FM 2.0 WHRL-FM®W]1.,9
14 WHRL-FM 1.6 WCSS-AM 1.5 WCSS-AMPA 1.5
15 WHAZ~AM 1.1 WOKO-AM 1.2 WKAJ-AMPN 0.9
16 WABY-AM 1.1 WABY-AM 0.7 WOKO~AM® 0.8
17 WCSS-AM 0.7 WYLR-FM 0.7 WABY-AM®® 0. 7
18 WWWD-AM 0.6 WASM-FM 0.6 WKOL-AMPA 0.6
19 WWSC—-AM 0.4 WWSC-AM 0.4 WWWD~-AM® 0.4
20 WYLR-FM 0.2
21 WIZR-FM 0.2
22 WIZR-AM 0.2
Average Persons Trends/Rankings
Total 12+
M-S, 6am-Midnight
POP(00): 6607
AM 'T9 OM'79 AM '80

WGY -AM 216
WFLY~FM 112

WGY -aAM 193
WROW-AM 119

1 WGY =-AM 178
2 WROW-AM 125

3 WTRY-AM 101 iiQBK-AH 96 WROW=-AM 107
4 WEFLY-FM 69 WFLY-FM 90 WROW-FM 78
5 WQBK-AM 66 WTR Y-AM 80 WTRY-AM 75
M-F, 6-10am
1 WGY -AM WGY —-AM WGY -AM
2 WROW-AM WROW-~AM WROW-AM
3 WTRY-AM WTRY-AM WTRY-AM
4 WQBK-AM WQBK-AM WFLY-FM
5 WFLY-FM WFLY-FM WQBK-AM

MF, 3-7pm
1 WGY -AM WGY -AM WGY -AM
2 WROW-AM WROW-AM WFLY-FM
3 WTRY-AM WFLY-FM WROW-AM
4 WFLY-FM WQBK-AM WROW-FM
5 WQBK-AM WTR Y-AM WTRY-AM
Teens
M-S, Bam-Midnight
POP(00): 834
AM'79 OMN'79 AM '80
1 WTRY-AM WFLY-FM WFLY-FM
2 WFLY-FM WTRY-AM WTRY-AM
3 WGY -AM WPTR-AM WGFM-FM
M-, 6-10am
1 WTRY-AM WFLY-FM WFLY-FM
2 WFLY-FM WTRY-AM WTRY-AM
3 WGY =AM WGY -AM WGFM-FM
M-F, 3-Tpm
1 WTRY-AM WFLY-FM WFLY-FM
2 WFLY-FM WTRY-AM WTRY-AM
3 WGY -AM WYLR-FM WGFM-FM
Aduits 18-34
M-S, 6am-Midnight
POP(00): 2178
AM'T9 OMN'79 AM '80
1 WTRY-AM WFLY-FM WFLY-FM
2 WFLY-FM WGFM-FM WGY -AM
3 WQBK-FM WTRY-AM WQBK-FM
4 WGFM-FM WGY -AM WTRY-AM
5 WPTR-AM WPTR-AM WPTR-AM
M-, 6-10am
1 WIRY-AM WGY -AM WGY -AM
2 WGY -AM WFLY-FM WFLY-FM
3 WGFM-FM WTRY=-AM WTRY-AM
4 WFLY-FM WGFM-FM WQBK~FM
5 WPTR-AM WPTR-AM WPTR-AM
MF, 3-Tpm
1 WFLY-FM WFLY-FM WFLY-FM
2 WTRY-AM WTRY-AM WQBK-FM
3 WPTR=-AM WGFM-FM WTRY-AM
4 WGFM-FM WQBK-FM WGY -AM
5 WQBK-FM WWOM-FM WPTR-AM
Adults 25-54
M-S, am-Midnight
POP(00): 2861
AM'7T9 OMN'79 AM '80
1 WGY -AM WGY -AM WGY -AM
2 WROW-AM WROW-AM WROW-AM
3 WTRY-AM WTRY-AM WGRA-FM
4 WPTR-AM WPTR-AM WROW-FM
S WGPM-FM WPLY-FM WTRY~AM
M-F, 6-10am
1 WGY -AM WGY ~AM WGY -AM
2 WROW-AM WROW-AM WROW-AM
3 WTRY-AM WTRY-AM WTRY-AM
4 WPTR-AM WPTR-AM WPTR-AM
3 WROW-FM WHSH~FM WQBK-AM
MF, 3-7pm
1 WGY -AM WGY -AM WGY -AM
2 WROW-AM WROW=AM WROW-AM
3 WTRY-AM WFLY-IM WROW-FM
4 WPTR-AM WTRY-AM WCNA-FM
S WFLY-FM WRSE-FM WHSH-FM

Adults 18-34
M-S, Bam-Midnight
POP(00): 2178

R&R RATINGS REPORT/1980 ¢ &

AM ‘79 Om '79 AM'80
1 WTRY-AM WTRY=-AM WFLY-FM
2 WPTR-AM WPTR-AM WTRY-AM
3 WGFM-FM WFLY-FM WGY -AM
4 WFLY-FM WGFM-FM WGFM-FM
S WGY -AM WGY -AM WPTR-AM
M-F, 6:10am
1 WTRY-AM WTRY-AM WTRY-AM
2 WPTR-AM WPTR-AM WFLY-FM
3 WGY -AM WGY -AM WGY —AM
4 WGFM-FM WFLY-FM WPTR-AM
5 WFLY-FM WGFM-FM WGFM-FM
MF, 3-7Tpm
1 WTRY-AM WTRY-AM WFLY-FM
2 WPTR-AM WFLY-FM WTRY=-AM
3 WFLY-FM WPTR-AM WPTR-AM
4 WGFM-FM WGFM-FM WGFM-FM
5 WQBK-FM WGY -AM WGY -AM
Adults 25-54
M-S, 6am-Midnight
POP(00): 2861
AM 79 OM '79 AM'BO
1 WGY -AM WGY =AM WGY -AM
2 WTRY-AM WTRY-AM WROW-AM
3 WROW-AM WPTR-AM WTRY=-AM
& WPTR-AM WROW-AM WPTR-AM
5 WGFM-FH WFLY-FM WFLY-FM
M-, 6-10am
1 WGY -AM WGY =AM WGY =AM
2 WROW-AM WTRY-AM WROW-AM
3 WIRY-AM WROW=-AM WTRY-AM
4 WPTR-ANM WPTR~AM WPTR-AM
S WROW-FM WFLY-FM WFLY-FM
MF, 3-7om
1 WGY -AM WGY -AM WGY -AM
2 WROW-AM WTRY-AM WROW-AM
3 WTRY-AM WROW=AM WTRY-AM
4 WPTR-AM WPTR-AM WPTR-AM
S WFLY-FM WFLY-FM

WROW-FM

Cume Persons Trends/Rankings

Format Penetration Chart
Based On Total Persons 12+
Average Quarter Hour Listening
Monday -Sunday 6am-Midnight

Total 12+
M-S, Sam-Midnight
POP(00): 6607
AM T Om'79 AM'BO
1 WGY ~AM 2599 WGY -AM 2661 WGY -AM 2698
2 WTRY-AM 1900 WTRY-AM 1802 WTRY-AM 1765
3 WROW-AM 1652 WROW-AM 1666 WROW-AM 1650
4 WPTR-AM 1465 WPTR-AM 1474 WFLY-FM 1598
5 WFLY-FM 1246 WFLY-FM 1445 WPTR-AM 1227 F tL d
MF, 6-10am B ormat Legen
L WGY -AM WGY -AM WGY -AM A-AQR. B-Black, BB-Big Band, BM-Beau-
2 WTRY-AM WROW-AM WTRY-AM . '
3 WROW-AM WTRY-AM WROW=-AM tiful Music, C-Country. CL-Classical, D-
4 WPTR-AM WFLY-FM WFLY-FM Dancemusi i
usic, J- . M-Miscellaneous,
S WFLY-FM WPTR-AM WPTR-AM J JaZZ —
WE. 37pm N-News, O-Oldies, PA-Pop/Adult. R-
1 WGY -AM WGY -AM WGY -AM Rock, RL-Religious, S-Spanish, T-Talk
2 WROW-AM WROW=-AM WFLY-FM
3 WTRY-AM WTR Y~AM WTRY-AM
4 WFLY-FM WFLY-FM WROW-AM
5 WPTR-AM WPTR-AM WPTR-AM
Teens
M-S, Gam-Midnight
POP(00): 834
AM ‘78 OM'79 AM '80 -
1 WTRY-AM WFLY-FM WFLY~FM
2 WFLY-FM WTRY-AM WTRY-AM
3 WPTR-AM WPTR-AM WGFM-FM
M+, 6-10am
1 WTRY-AM WFLY-FM WFLY~FM
2 WFLY-FM WTRY~AM WTRY=-AM
3 WGY -AM WPTR-AM WGFM-FM
MF, 3-Tom
1 WFLY-FM WFLY~FM WFLY~FM
2 WTRY-AM WTRY=-AM WTRY-AM
3 WPTR-AM WGFM-FM WGFM=FM

Data from Market Buy Market ™
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[ ]
& MF, 3-7pm Adults 25-54
> A r 1 KAMX-AM KFMG-FM KFMG-FM M-S, 6am-Midnight
by 2 KRKE-AM KRST-FM KZZX-FM POP(00): 1641
E 3 KZZ¥-FM KQEO-AM KAMX-AM AM 79 OIN ‘79 AM '80
(o] METRO RANK Adults 18-34 1 KOB -AM KOB -AM KOB -AM
& 85 M-S, Gam-Midnight 2 KRZY-AM KRZY-AM KKJY-FM
POP(00): 1330 3 KOB -FM KOB -FM KFMG-FM
g:) AIM ’'80 Market Overview AM T8 OMN'79 AM ‘80 4 KKJY-FM KKJY-FM KRZY-AM
% 1 KRST-FM KFMG-FM KFMC-FM SKERES AN KRKE-AM k0B -FH
=  Amuch heavier diary retumn in the metro, plus an 3 xaax-re hASU LK . T o KOB -aM
& increased showing on the part of the Beautiful Music ; Ko - Kos -Ew KOB -AM § anY-:: KRZY-AM my-;n
o . A q KRKF-AM KZZX-FM - KKJY- -F KKJY-FM
5 leader in town, highlighted the Spring Albuquerque Ty u KRSToFM 4 KRKE-AM tg:Q-A: KQED-AM
o report. 1 KOB -AM KFMG-FM KOB -AM =) (S St KkJy-FH KABQ-AM
In this book, the amount of in-tab diaries increased 2 KZZX-FM ) ] Kzzx-FM T
! 3 KRZY-AM KRST-FM KOB -FM B -A KOB -AM KOB -AM
almost 25% compared to last spring. The additional & KRKE-AM KABQ-ANM KRKF-FM 2 KRZY-AM KRZY-AM KKJY-FM
100 diaries mean more stable estimates for the Albu- — ;_7:':“““ ERKESeH KFMC-FM O e X020
querque area. "1 KRST-FM KFMG-FM KZZX-FM 5 KKJY-FM KRKE-AM KRKE-AM
R 2 KFMG~FM KRST-FM KOE -AM
o BT_:_%ader't KKJY;b“‘zﬂ: chc:utre :: the:':t:_c: 3 KRKE-AM KZZX-FM KOB -FM
Nea spot, was 0 add to its dou igi 4 KZZX-FM KQEO -AM KRKE-FM
share 12+ and become the new leader in the market. > KoB -AM KO8 -F =
The Schulke-formatted station enjoyed worthwhile Adults 25-54 Format Penetration Chart
i i i i i i M-S, Bam-Midnight
izgr;sfan:zngl; |tf1 female audlnence, enabling it t.o tie POP(O': . ":06“ Based On Total Persons 12 +
or the lead among adults 25-54, and dominate P e e Average Quarter Hour Listening
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. . 3 KABQ-aM KRZY-AM KKJY-FM
males accounted largely for the station trying for the 4 KKJY—-FM RKJY-FM KOB -FM
lead in men 18-34, as well as ranking second among SRKRKESEN KOB -FM KABQ-AM
x " " . o MF, 3-7pm
ad.ults 18 3.4. B;ggest. improvements came in moming Sl KABO-AN T
drive and midday, partially due perhaps to a new mom- 2 KRZY-AM KKJY-FM KOB -AM
i . 3 KOB -FM KOB -AM KOB -FM
ing man who began about one month prior to the 4 KABQ-aM TER] R
sweep. Musically, KZZX went more “Top 40" in this 5 KKIY-FM KOB -FM KFMG-FM
book, hoping to fill a perceived void in the market.
External advertising consisted of TV and outdoor
boards. Cume Persons Trends/Rankings
Total 12+

Average Persons 12+ Share Trends

Monday-Sunday, Sam-Midnight
POP(00): 3417
AM'T9 OM'79 AM '80
1 XKOB -AM 11.2 KOB -AM 11.R KKJY-FM@an] 2.7
2 KRZY-AM 8.1 KKJY-FM 10.4 KOB -AMPANO0.4
3 KRST-FM 7.3 KFMG-FM 9.5 KFMG-FM & R.3
4 KZIA-AM 7.1 KABO-AM 7.6 KRZY-AM © 7.9
5 KKJY-FM 6.6 KRZY-AM 7.3 KOB -FM P& 5.9
6 KZZX-FM 6.2 KRST-FM 6.9 KZZX-FM R 5.6
7 KABQ-AM 6.0 KZIA-AM 6.7 KZIA-AM ™M 5.0
8 KRKF-AM 5.8 KOB -FM 6.2 KRKE-FM & 4.7
9 KAMX-AM 4.8 KOEO-AM 4.7 KRST-FM &) 4.5
10 XOB -FNM 4.6 KZZX-FM 4.5 KAMX-AM ® 4.3
11 KFMG-FM 4.4 KRKE-AM 3.9 KABQ-AM 8) 4.3
12 KRKE-FM 4.2 KAMX-AM 3.0 KOEO-AM ® 1.6
13 KQFO-AM 4.0 KRKE-FM 2.8 KRKE-AM ® 3.4
14 KUFF-AM 2.3 KHFM-FM 1.9 KHFM-FM Q1) 2.9
15 KKIM-AM 1.7 KKJY-AM 1.7 KDOQ-AM (© 2.3
16 KKJY-AM 1.7 KDAZ-AM 1.3 KDAZ-AM ) ] 4
17 KHFM-FM 1.5 KK IM=-AM 0.9 KXKS-AM BM) )
18 KDQQ-AM 0.9 KKIM-AM ®RL 0,9

Average Persons Trends/Rankings

Total 12+
M-S, 8am-Midnight
POP(00): 3417

AM ‘79 OMN'79 AM '80
1 KOB -AM 58 KOB =AM 63 KKJY-FM n
2 KRZY-AM 42 KKJY-FM 56 KOB -AM 58
3 KRST-FM 38 KFMG-FM 51 KFMG-FM 46
4 KZIA-AM 37 KABQ-AM 41 KRZY~AM 44
5 KKJY-FM 34 KRZY-AM 39 KOB -FM 33
M-F, 8-10am
1 KOB -aM KOB =~AM KOB -AM
2 KRZY-AM KFMG-FM KKJY-FM
3 KABQ-AM KRZY-AM KRZY-AM
4 KZIA-AM KKJY-FM KOB -FM
5 KRKE-AM KABQ-AM KABQ-AM
M-F, 3-7pm
1 KOB -AM KKJY-FM KKJY-FM
2 KRST-FM KZTIA-AM KOB -AM
3 KKJY-FM KABQ-AM KRZY-AM
4 KZIA-AM KOB -AM KFMG-FM
5 KRKE-AM KFMG-FM KZZX-FM
Teens
M-S, Bam-Midnight
POP(00): 483
AM 79 OMN'79 AM 30
1 KRKE- AM KFMG-T¥M KAMX-AM
2 KZZX-FM KRST-FM KFMG-FM
3 KAMX-AM KRKE-AM KRKE-FM
M-, 6-10am
1 KRKE-AM KRKE-AM KFMG-FM
2 KAMX-AM KQEO~AM KAMX-AM
3 KZZX-FM KFMG-FM KZZX-FM

Data from Market Buy Market ™

M-S, Bam-Midnight
POP(00): 3417

AM '79 OM ‘78 AM 's0
1 KOB -AM 978 KOB -AM 1042 KOB -AM 988
2 KRKE-AM 680 KRKE-AM 712 KFMG-FM 697
1 KRZY-AM 665 KFMG-FM 693  KKJY-FM 668
4 KZZX-FM 527 KKJY-FM 633  KRZY-AM 582
5 KOEO-AM 458 KQEO-AM 572  KRKE-AM 474
MF, 6-10am
1 KOB -AM KOB -AM KOB -AM
2 KRZY-AM KFMG-FM KRZY-AM
3 KRKE-AM KRZY-AM KKIY-FM
4 KZZX-FM KRKE-AM KFMG-FM
S KOEO-AM KKJY-FM KABO-AM
MF, 3-7pm
1 KOB -AM KOB -AM KOB -AM
2 KRKE-AM KRZY-AM KKJY-FM
3 KRZY-AM KRKE-AM KRZY -AM
4 KKJY-FM KFMG-FM KFMG-FM
5 KRST-FM KKJY-FM KZZX-FM
Teens
M-S, 8Bam-Midnight
POP(00): 483
AM '79 OMN ‘78 AM '80
1 KRKE-AM KRKE-AM KAMX-AM
2 KQEO-AM KAMX -AM KFMG-FM
3 KZZX-FM KFMG~FM KRKE-FM
M-F, 8-10am
1 KRKE-AM KRKE-AM KAMX-AM
2 KQEO-AM KQEO-AM KFMG-FM
3 KAMX-AM KFMG-FM KRKE-FM
M-F, 3-7pm
1 KRKE-AM KAMX-AM KAMX-AM
2 KAMX-AM KRKE-AM KFMG-FM
3 KOEO-AM KFMG-FM KRKE-FM
Adults 18-34
M-S, Bam-Midnight
POP(00): 1330
AM 79 OMN'79 AM ‘80
1 KOB -AH KFMG-FM KFMG-FM
2 KRKE-AM KOB -AM KOB -AM
3 KRKE-FM KRKE-AM KZZX~FM
4 KRST-FM KQEO-AM KRST-FM
S KZZX-FM KRST-FM KQEO-AM
M-, 6-10am
1 KOB -AM KFMG-FM KOB -AM
2 K2ZX-FM KOB -AM KZZX-FM
3 KRKE-AM KRKE-AM KFMG-FM
4 KRST-FM KQEO -AM KRKE-FM
5 KRZY-AM KRST-FM KNEO-AM
MF, 3-7pm
1 KRST-FM KFMG-FM KOB -AM
2 KRKE-AM KRKE-AM KZZX-FM
3 KZZX-FM KOB -AM KRST-FM
4 KRKE-FM KQEO-AM KFMG-FM
5 KOB -AM KRST-FM KRKE-FM

13.8

Format Legend
A-AOR, B-Black, BB-Big Band, BM-Beau-
tifut Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous,
N-News, O-Oldies, PA-Pop/Adult, R-
Rock, RL-Religious, S-Spanish, T-Talk




Allentown-
Bethlehem-Easton
METRO RANK 5 6

AIM 80 Market Overview

Beautiful Music has become the leading format in
the Allentown area according to Arbitron’s results.
Compared to last spring, BM's share of the total lis-
tening was up 44%. Some of this increase may be at-
tributed to the increased in-tab for older demos in the
AM ’80 report; overall in-tab was up 32% compared
to last year's A/M sweep, with most of the gains
coming among older skewing demos. The market
leader remains WQQQ, with BM competitor WFMZ
showing a sizable jump in this book. WFMZ, using the
T™ format, and advertising in newspaper and on TV,
registered substantial gains in every major daypart.
The station cut its news and spot load during the
survey,

Pop/Aduit WLEV enjoyed healthy numbers in this
repert, tying WQQQ for second among adults 25-54,
behind Country station WXKW, and reclaiming the
18-34 lead. WLVE used an ad campaign that included
newspaper and busboards, with some TV spots,
and offered listeners a chance to win a trip to any-
where in the world.

At the younger end of the demographic spec-
trum, Top 40 WAEB showed positive signs this
sweep, while AOR leader WZZO slipped. WAEB was
successful in attracting more female listeners but did
no outside advertising this sweep. Instead, the station
concentrated on-air, with activities like a “Psychethon,”
which featured a psychic on-air, answering calls from
listeners for 24 hours, and an oldies show on the
weekends. The air staff has remained consistent also,
helping the station to score number two among adults
18-34.

WZZO's air staff situation changed drastically
just before the survey began. There was a complete
housecleaning, including the PD and all jocks, so the
WZZ20 audience may have been somewhat affected.
WZZO lost much of its female audience figures but
remains tops among men 18-34.

Average Persons 12+ Share Trends

POP(00): 5333

AM '79 _ ON'TS AM 80
1 WLEV-FM 9.9 WZZO-FM 12.4 WQQQ-FM®M12.5
2 WXKW-FM 9.0 WQQQ-FM 12.1 WLEV-FMeall.7
3 WZZD-FM 8.5 WXKW-FM 10.8 WAEB-AM® 9.8
4 WEST-AM 8.4 WAE B-AM 8.2 WXKW-FM@© 9.1
S WAEB-AM 8.2 WLEV-FM 7.0 wzzo-FMw 8.1
& WQQQ-FM 8.1 WFMZ-FM 4.8 WFMZ-FM@Wm 7.7
7 WKAP-AM 6.1 WEST-AM 4.5 WEST-AM®PA 4.6
8 WFMZ-FM 3.9 WEEX-AM 3.6 WEEX-AM® 3.1
9 WEEX-AM 3.8 KYW -AM 3.4 WHOL-AM©@ 3.1
19 WSAN-AM 3.7 WKAP-AM 2.7 WKAP-AM® 3.0
11 WWSH-FM 3.1 WSAN-AM 2.7 WWSH-FM®W 1.6
12 WGPA-AM 1.4 WWSH-FM 2.7 WGPA-AM®PA 1.3
13 WHOL-AM 1.4 WLSH-AM 2.7 WLSH-AM®PA 1.1
14 WYNS-AM 1.3 WYNS-AM®A 1.0
15 WOR -AM 1.2 WBYO-FM®) 0.7
16 WBYO-FM 1.2 WSAN-AMW 0.6
17 WABC -AM 1.1
13 WYSP-FM 1.1
19 WROL-AM 1.0
20 WMGK-FM 0.7
21 WIFI-FM Q.7
22 WCRV-AM 0.7
23 WGPA-AM 0.7
24 WFMV-FM 0.7
zS5 WUSL-FM 0.6
26 WRNJ-AM 0.6
27 WCAU-AM 0.6
28 WVCD-FM 0.4
Average Persons Trends/Rankings
Total 12+
M-S, Sam-Midnight
PGP(00): 3333
AM 79 OM'79 AM 80 .
1 WLEV-FM 93 WZZO-FM 101 WQQQ-FM 112
2 WXXKW-FM 85 WQQQ-FM 99 WLEV-FM 105
3 WZZO-FM 80 WXKW-FM 88 WAE B-AM 88
4 WEST-AM 79 WAR B-AM 67 WXKW-FM 82
S WAEB-AM 77 WLEV-FM 57 WZZO-FM 73

M-, 8-10am
1 WEST-AM WXKW-FM WAEB-AM
2 WAEB-AM WAE B-AM WQQQ-FM
3 WXKKW-FM WQQQ-FM WLEV-FM
4 WLEV-FM WZZO0-FM WXKW-FM
5 WQQQ-FM WFMZ -FM WFMZ -FM
M-F, 3-7pm
1 WLEV-FM WQQQ-FM WLEV-FM
2 WXKW-FM WZZO-FM WQQQ-FM
3 WAEB-AM WXKW-FM WXKW-FM
4 WZZO-FM WAE B-AM WAE B-AM
S WKAP-AM WLEV-FM WZZO-FM
Teens
M-S, Bam-Midnight
POP(00): 617
AM ‘79 OMN'79 AM '80
1 WAEB-AM WZZO-FM WZZO-FM
2 WZZO-FM WAE B-AM WLEV-FM
3 WRAP-AM WYSP-FM WAE B-AM
M-, 6-10am
1 WAEB-AM WAE B-AM WAE B-AM
2 WZZO-FM WZZO-FM WZZO-FM
3 WKAP-AM WEEX-AM WLEV-FM
MF, 3-7pm
1 WZZO-FM WZZO-FM WZZO-FM
2 WAEB-AM WAE B-AM WLEV-FM
3 WKAP-AM WYSP-FM WAE B-AM
Adults 18-34
M-S, Bam-Midnight
POP(00): 1660
AM 79 OM'79 _AM’80
1 WLEV-FM WZZO-FM WLEV-FM
2 WZZO-FM WXKW-FM WAE B-AM
3 WAEB-AM WLEV-FM WZZO-FM
4 WEAP-AM WAE B-AM WXKW-FM
5 WXRW-FM WSAN-AM WQQQ-FM
M-, 6-10am
1 WLEV-FM WZZO-FM WLEV-FM
2 WZZO-FM WAEB-AM WAE B-AM
3 WAEB-AM WXRW-FM WZZO-FM
4 WXKW-FM WLEV-FM WXKW-FM
S WEEX-AM WEEX-AM WKAP-AM
MF, 3-7pm
1 WLEV-FM WZZO-FM WLEV-FM
2 WZZO-FM WLEV-FM WZZO-FM
3 WRAP-AM WXKW-FM WAE B-AM
4 WAEB-AM WAE B-AM WKAP-AM
S5 WXKW-FM WSAN-AM WQQQ-FM
Adults 25-54
M-S, Bam-Midnight
POP(00): 2448
AM '79 OMN'79 AM ‘80
1 WXKW-FM WQQQ-FM WXKW-FM
2 WLEV-FM WXKW-FM WLEV-FM
3 WAEB-AM WLEV-FM WQQQ-FM
4 WKAP-AM WAE B-AM WAE B-AM
S WQQQ-FM WZZO-FM WFMZ ~FM
M-, 6-10am
1 WAEB-AM WXKW-FM WAE B-AM
2 WLEV-FM WAE B-AM WXKW-FM
3 WXKW-FM WQQQ-FM WLEV-FM
& WEST-AM WLEV-FM wWQQQ-FHM
S WKAP-AM WEEX-AM WFMZ -PM
MF, 3-7pm
1 WXKW-FM WQQQ-FM WLEV-FM
2 WLEV-FM WXKW-FM WXKW-FM
3 WAEB-AM WLEV-FM WQQQ-FM
4 WKAP-AM W2ZO-FM WAR B-AM
5 WQQQ-FM WAE B-AM WFMZ -FM

Cume Persons Trends/Rankings

Total 12+
M-8, Sam-Midnight
POP(00): 5333
_AM'TY oM 79 _ AM'80
1 WAEB-AM 1441 WAEB-AM 1384 WAEB-AM 1471
2 WQQQ-FM 1016 WzZZO-FM 1339 WQQQ-FM 1249
3 WLEV-FM 1009 WQQQ-FM 1152 WLEV-FM 1200
4 WXKW-FM 907 WXKW-FM 903 WZZO-FM 918
5 WZZO-FM 875 WLEV-FM 887 WXKW-FM 880
M-F, 8-10am
1 WAEB-AM WAE B-AM WAE B-AM
2 WXKW-FM WZZO-FM WLEV-FM
3 WLEV-FM WQQQ-FM WQQQ-FM
4 WKAP-AM WXKW-FM WXKW-FM
5 WEST-AM WLEV-FM WZZO-FM
M-F, 3-7pm
1 WAEB-AM WZZO-FM WAE B-AM
2 WLEV-FM WQQQ-FM WLEV-FM
3 WZZO-FM WAE B-AM WQQQ-FM
4 WXKW-FM WXKW-FM WZZO-FM
5 WQQQ-FM WLEV-FM WXKW-FM
Teens
M-S, Bam-Midnight
POP(00): 617
AM ‘79 OIN'79 - AM ‘80
1 WAEB-AM WZZO-FM WZZO-FM
2 WZZO-FM WAE B-AM WAE B-AM
3 WKAP-AM WLEV-FM WLEV-FM
MF, 6-10am
1 WAEB-AM WZZO-FM WAEB-AM
2 WKAP-AM WAEB-AM WZZO0-FM
3 WZZO0-FM WEEX-AM WLEV-FM
MF, 3-7pm
1 WAEB-AM WZZO-FM WZZO-FM
2 WZZO0-FM WAE B-AM WAE B-AM
. 3 WKAP-AM WYSP-FM WLEV-FM

Adults 18-34
M-S, Bam-Midnight
POP(00): 1660
AM '79 OMN'79 AM '80
1 WAEB-AM WZZO-FM WAEB-AM
2 WLEV-FM WAE B-AM WLEV-FM
3 WZZO-FM WLEV-FM WZZ O-FM
4 WSAN-AM WKAP-AM WKAP-AM
5 WEEX-AM WSAN-AM WQQQ-FM
M-, 6-10am
1 WLEV-FM WZZO-FM WAE B-AM
2 WAEB-AM WAE B-AM WLEV-FM
3 WZZO-FM WLEV-FM WZZO-FM
4 WSAN-AM WKAP-AM WKAP-AM
S WEEX-AM WSAN-AM WXKW-FM
M+, 3-7pm
1 WLEV-FM WZZO0-FM WAE B-AM
2 WZZO-FM WAEB-AM WLEV-FM
3 WAEB-AM WLEV-FM WZZO-FM
4 WEEX-AM WSAN-AM WEKAP-AM
5 WSAN-AM WKAP-AM WXKW-FM
Adults 25-54
M-S, Bam-Midnight
POP(00): 2448
AM 79 OMN'79 AM 80
1 WAEB-AM WAE B-AM WAE B-AM
2 WLEV-FM WQQQ-FM WQQQ-FM
3 WXKW-FH WLEV-FM WLEV-FM
4 WQQQ-FM WXKW-FM WXKW-FM
5 WKAP-AM WZZ 0-FM WFMZ -FM
MF, 6-10am
1 WAEB-AM WAE B-AM WAE B-AM
2 WXKW-FM WXKW-FM WLEV-FM
3 WLEV-FM WQQQ-FM WQQQ-FM
4 WKAP-AM WLEV-FM WXKW-FM
5 WEEX-AM WZZO-FM WEEX -AM
M-F, 3-7pm
1 WAEB-AX WQQQ-FM WAE B-AM
2 WLEV-FM WAE B-AM WLEV-FM
3 WXKW-FM WXKW-FM WQQQ-FM
4 WKAP-AM WLEV-FM WXKW-FM
5 WQQQ-FM WZZO-FM WFMZ -FM

Format Penetration Chart
Based On Total Persons 12+
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend
A-AOR, B-Black, BB-Big Band, BM-Beau-
tiful Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz. M-Miscellaneous.
N-News, O-Olidies, PA-Pop/Adult, R-
Rock, RL-Religious, S-Spanish, T-Talk
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Altoona

METRO RANK
Average Persons 12+ Share Trends
Monday-Sunday, 8am-Midnight
POP(00): 1129 °
AIM 78 AIM'78 AIM 80
1 WFBG-AM IR.7 WFBG~AM 22.2 WFBG-AM®@ 27.0
2 WRTA-AM 18.1 WVAM-AM 20.4 WVAM-AM@©@17.0
3 WFBG-FM '5.1 WFBG-FM 18.6 WRTA-AMpAl4.S
4 WVAM-FM 14.5 WRTA AM 10.8 WFBG-FM@wm 8.8
5 WVAM-AM 12.0 WVAM-FM 9.6 WVAM-FMm 8.8
6 WKMC-AM 8.4  WKMC-AM 6.0 WKMC-AM@ 7.5
7 WJAC-FM 3.6  WJAC-FHM 3.0 WHPA-FM(PA) 5.0
8 WIYQ-FM 1,8 WTIRN-AM 2.4 WIVQ-FM@ 1.9
9 WGMR-FM 1.2 WHPA FM 2.4  WJOI-FM@m 1.3
10 WTRN-AM 1.2 WJOI-FM 1.2 WDVE-FMw 1.3
11 WISM-FM 0.6 WYDD-FM 0.6 WIRN-AM®m 0.6
12 WISM-AM 0.6 WDVE-FM 0.6 WJAC-FMpA) 0.6
13 WXKX-FMR 0.6
14 WGMR-FM(© 0.6
s WISM-FM@AL 0.6
Average Persons Trends/Rankings
Total 12+
M-S, 8am-Midnight
POP(00): 1129
AIM'78 AIM ‘78 AIM '80
1 WFBG-AM 31 WFBG-AM 97 WFBG-AM 43
2 WRTA-AM 30 WVAM-AM 34 WVAM-AM 27
3 WFBG-FM 25  WFBG-FM 31 WRTA-AM 23
4 WVAM-FM 24 WRTA-AM 16 WFBG-FM 14
5 WVAM-AM 20 WVAM-FM 16 WVAM-FM 14
M-F, 6-10am
1 WRTA-AM WFBG-AM WFBG-AM
2 WFBG-AM WVAM-AM WRTA-AM
3 WVAM-AM WRT A-AM WY AM- AM
4 WVAM-FM WFBG-FM WK MC - AM
5 WFBG-FM WVAM-FM WFBG-FM
M+, 3-7pm
1 WFBG AM WFBG-AM WFBG-AM
2 WRTA-AM WVAM-AM WVAM-AM
3 WVAM-AM WFBG-FM WRTA-AM
4 WYAM-FM WRTA-AM WFBG-FM
S WFBG-FM WVAM-FM WHPA-FM
Teens
M-S, 8Bam-Midnight
POP(00): 137
AIM'78 AM '79 A/M '80
1 WFBG-AM WF BC-AM WFBG-AM
2 WVAN-AM WYAM-FM WVAM-FM
3 WFBG-FM WV AM =AM WIYO-FM
MF, 6-10am
1 WFBG-AM WFBG-AM WFBG-AM
2 WVAM-AM WYAM-AM WYAM-FM
3 WRTA-AM WVAM-FM WY AM-AM
M-F, 3-7pm
1 WFBG-AM WFBG-AM WF BG-AN
2 WVAM-AM WYAM-FM WUAM-FM
3 WVAM-FH4 WYAM-AM WRTA-AM
Adults 18-34
M-S, 6am-Midnight
POP(ON): 331
AM ‘78 AIM ‘79 AIM '80
1 WFBG-AM WFBG-AM WFBG-AM
2 WVAM-AM WY AM-AM WV AN-FM
1 WFBG-TM WVAM-FM WVAM-AM
4 WRTA-AM WFBG-F¥ WFEG-FM
5 WVAM-FM WRTA-AM WRTA-AM
MF, 6-10am R
1 WFBG-AM WFBG-AM WFBG-AM
2 WRTA-AM WYAM-AM WVAM-FM
3 WVAM-AM WRTA-AM WVAM-AM
4 WFBG-FM WV AM-FX WRTA-AM
5 WKMC-AM WTRN AM WFBG-FM
M-, 3-7pm
1 WFBG~AM WFBG~AM WFBG=-AM
2 WVAM-AM WVAM=AM WVAM=-FM
3 WFBG-FH WVAM=-FM WVAM=AM
4 WRTA-AM WFBG-FM WFBG=FM
5 WIAC-FM WRTA-AM WNVE-FM
Adulte 26-54
M-8, Sam-Midnight
POP(00): 4&BA
A/M '78 AM'?9 A/M '00
1 WVAM=FM WV AM =AM WVAM- AM
2 WFRG=AM WF BG=AM WFBG=AM
3 WRTA-AM WFBG=FM WRTA-AM
4 WVAM-AM WRTA=AM WFBG=FM
S WFBG=FM WVAM=FM WVAM-FM
M-F, 8-10am
1 WRTA=AM WV AM =AM WY AM~AM
2 WFBG-AM WFBG=AM WFBG=AM
3 WVAM~AM WRTA~AM WRTA=AM
& WYAM-FM WFBG=FM WFbG-FM
5 WFBG-FM WYAM=FM WKMC-AM
M-, 3-7pm
1 WFBG-AM WV AM =AM WV AM=-AM
2 WVAM=FM WFBG=AM WFBG=AM
3 WVAM-AM WFBG-FM WFBC=FM
4 WRTA=AM WRT A=AM WHPA=FM
5 WFBG-FM WVAM=-FM WRTA=AM

MF, 8-10am
Cume Persons Trends/Rankings 1 WvaAM-aN WEBG-AM WFBG-AM
2 WFBG-AM WV AM-AM WV AM =AM
Total 12+ 1 WRTA-AM WRT A-AM WRTA-AM
M-S, 6am-Midnight 4 WVAM=-FM WFRG~FM WFBG~FM
POP(00): 1129 5 WKMC-AM WVAM-FM WVAM~FM
AM 78 AM TS AIM '80 3-7pm
1 WFBG-AM 527 WFBG-AM 551 WFBG-AM 568 1 WFBG=-AM WVAM=AM WEBG~AM
2 WVAM-AM 434 WVAM-AM 422  WRTA-AM 402 2 WVAM=~AM WFBG=AM WV AM=AM
3 WRTA-AM 414  WRTA-AM 369  WVAM-AM 334 1 WVAM=FM WFBG=FM WRTA=AM
4 WVAM-FM 306 WFBG-FM 345 WFBG-FM 270 4 WRTA-AM WRTA=AM WFBG=FM
5 WFBG-FM 267 WVAM-FM 279  WVAM-FM 229 S WFBG~FM WVAM=FM WV AM=FM
MF, 6-10am
1 WFBG-AM WFBG-AM WFBG-aM
2 WRTA-AM WVAM-AM WRTA-AM
1 WVAM-AM WRTA-AM WVAM-AM
4 WVAM-FM WFBG-FM WV AM-FM
5 WFBG-FM WV AM - FM WFBG-FM
NF. 3 7pm Format Penetration Chart
1 WFBG-AM WFBG-AM WFBG-AM
2 WVAM-AM WV AM =AM WV AM=-AM Based On Total Person§ 12'+
3 WRTA-AM WFBG-FM WRTA-AM Average Quarter Hour Listening
4 WVAM-FM WRTA-AM WVAM-FM o
5 WEBG-FM WVAN-FM WFBG-FM Monday-Sunday 6am-Midnight
Teens
M-S, am-Midnight
POP(00): 137
AIM'78 AM 79 AIM 80
1 WFBG-AM WFBG=~AM WFBG-AM
2 WVAM-AM WVAM-FM WVAM-FM
3 WRTA-AM WY AM-AM WV AM=-AM
MF, 8-10sm
1 WFBG-AM WFBG-AM WFBG-AM
2 WVAM=-AM WVAM-AM WV AM-FM
3 WRTA-AM WVAM-FNM WV AM- AN
M+F, 3-7pm
1 WFBG-AM WFBG-AM WFBG-AM
2 WVAM-AM WV AM-FY WVAM-FM
3 WRTA-AM WV AM=-AM WRTA-AM
Adults 18-34
M-S, 8sm-Midnight
POP(00): 331
AIM'T8 AM 79 AIM '80
1 WFBG-AM WFBG-AM WFBG-AM
2 WVAM-AM WY AM=FM WUAM-FM
3 WRTA- AM WV AM-AM WVAM-AM
4 WVAM-FM WRTA-AM WRTA-aM
5 WFBG-FM WFBG-FM WFBG-FM
MF, 6-10sm
1 WFBG-AM WFBG~AM WFBG-AM
2 WVAM-AM WVAM-AM WVAM-AM
3 WRTA-AM WVAM-FM WVAM-FM
4 WVAM-FM WRTA-AM WRT A-AM
5 WFBG-FM WTRN-AM WFBG-FM
MF 3-7pm
1 WFBG-AM WFBG-AM WFBG-AM
2 WVAM-AM WV AM-AM WVAM-FM
1 WRTA-AM WVAM-FM WVAM-AM
4 WFBG-FM WRTA-AM WRTA-AM F“mat Legend
5 WVAM-FM MEECSH WXKX-FHM A-AOR, B-Black, BB-Big Band, BM-Beau-
aiu('a‘fmﬁmom titul Music, C-Country, CL-Classical, D-
POP(00): 488 Dancemusic, J-Jazz, M-Miscellaneous.
AIM 78 AIM 79 AIM '80 N-News. O-Oldies. PA-Pop/Adult, R-
1 WFBG-AM WFBG-AM WFBG-AM Rock. RL-Religi -Spani B
2 WRTA-Al WVAM-AM WVAM-AM — eligious. S-Spanish. T-Talk
3 WVAM-AM WRTA-AM WRTA-AM
4 WYAM-FM WFBG=FM WFBG-FM
5 WFBG-FM WVAM-FM WV AM=-FM




Amarillo

METRO RANK
Average Persons 12+ Share Trends
Ionduy-Sunday, 8sm-Midnight
POP(00): 1352
AIM '78 AIM'79 AIM '80
1 KQIZ-FM 18.3 KPUR-AM 1R.7 KIXZ-AM© 19.8
2 KGNC-FM 16.7 KIXZ-AM 15.0 KGNC-FM@M1Z2,9
3 KDJW-AM 13.3 KGNC-FM 13.5 KGNC-AMPAL).4
4 KPUR-AM 12,2 KQIZ-FM 10.4 KDJW-AM© 1049
S KGNC-AM 12.2 KGNC-AM 10.4 KOIZ-FM® 10.4
6 KZIP-AM 6.7 KDJW-AM R.3 KPUR-AM®I 9.9
7 K1XZ-AM 5.6  KYTX-FM 5.7 KYTX-FMW 9,4
8 KBUY-FM 3.3  KBUY-FM 2,6 KBUY-FMIO 6.9
9 KOIZ-AM 2.8  KWAS-FM 2.6 KQIZ-AM® 1,5
10 KWAS-FM 1.1 KOIZ-AM 2.6 KHBJ-AM®PAI 1.0
11 KHBJ -AM 1.0 KWAS-FMIRY 1.0
12 KZIP-AM 1.0 KZIP-AMIO 1.0
Average Persons Trends/Rankings
Total 12+
=S, Gam-Midnight
FOP{00): 1352
AIM 78 AIM T8 AIM '80
1 KQIZ FM 33  KPUR-AM 36 KIXZ-AM 40
2 KGNC-FM 30  KIXZ-AM 29  KGNC-FM 26
3 KDJW-AM 24 KGNC-FM 26 KGNC-AM 23
& KPUR-AM 22 KQIZ-FM 20  RDJW-AM 22
5 KGNC-AM 22 KGNC-AM 20  KQIZ-FM 21
WF, 6-10am
1 KGNC- AM KPUR-AM KIXZ-AM
2 KDJW-AM KIXZ-AM KGNC-AM
3 KPUR-AM KGNC-AM KD JW-AM
4 KQLZ-FM KGNC-FM KPUR-AM
5 KGNC-FM KDJW-AM KOIZ-FM
WHF, 3-Tpm
1 KGNC-FM KPUR-AM KIXZ-AM
2 KQLZ-FM KIXZ-AM KGNC-FM
3 KLIW-AM KGNC-FM KPUR-AM
4 KPUR-AM KQIZ-FM KYTX-FM
5 KGNC-AM KDJW-AM KDJW-AM
Teens
M-S, am-Midnight
POP(00): 174
AIM '8 AIM 79 AIM '80 -
1 KPUR-AM KPUR-AM KQIZ-FM
2 KQLZ-FM KQIZ-FM KP UR-AM
3 KIXZ-AM  KIXZ-4M KYTX-FM
WHF, 6-10am
1 KPUR-AM KPUR-AM KQIZ-FM
2 KQIZ-FM KQIZ-FM KPUR-AM
3 KIXZ-AM KIXZ-AM KYTX-FM
MF, 3-Tpm
1 KPUR-AM KPUR-AM KP UR-AM
2 KQIZ-FM KQIZ-FM KQIZ-FM
3 KIXZ-AM KIXZ-AM KYTX-FM
Adults 18-34
M-S, dsm-Midnight
POP(00): 515
AIM'78 AIM'79 AIM '80
1 KQLZ-FM KPUR-AM KYTX-FM
2 KDJW-AM KQIZ-FM KIXZ AM
3 KPUR-AM KIXZ-AM KQIZ-FM
4 KGNC-FM KYTX-FM KPUR-AM
S RIXZ-AM KQIZ-AM KBUY-FM
, 8-10am
1 KQIZ-FM KPUR-AM KIXZ-AM
2 KPUR-AM KQIZ-FM KPUR-AM
3 KDJW-AM KIXZ-AM KQIZ-FM
4 KIXZ-AM RYTX-FM KBUY-FM
5 KGNC-FM KQIZ-AM KYTX-FM
WHF, 3-7pm
1 KQIZ-FM KPUR=-AM KYTX-FM
2 KPUR-AM KQIZ-FM KPUR-AM
3 KDJW-AM KIXZ-AM KIXZ-AM
4 KGNC-FM KYTX-FM KQIZ-FM
5 KZIP-AM KDJW-AM KDJW-AM
Adults 25-54
WS, Bam-Midnight
POP(00): 660
AIM 78 AIM 79 A/M '80
1 KGNC-FM KIXZ-AM KIXZ-AM
2 KDJW-AM RGNC-FM KDJIW-AM
3 KQIZ-FM KDJW-AM KGNC-FM
& KPUR-AM KPUR-AM KGNC-AM
5 KZIP-AM KQ1Z-FM KBUY-FM
WM, 8-10am
1 KDJW-AM KPUR-AM KIXZ-AM
2 KPUR-AM KIXZ-AM KDJW-AM
3 KQIzZ-FHM KDJW-AM KGNC-AM
4 KCNC-FM RGNC-FM KBUY-FM
5 KGNC-~AM KGNC-AM KGNC-FM
WF, 3-Tpm
1 xcnc FM KDJW-AM KIXZ-AM
2 KDJIW-AM KIXZ-AM KGNC-FM
3 KQIZ FM KGNC-FM KDJW-AM
4 KPUR-AM KP UR-AM KPUR-AM
5 KZIP~AM KQIZ-FM KBUY-FM

Cume Persons Trends/Rankings

Total 12+
M-S, Bam-Midnight

POP(00): 12352
AIM 78 AIM ‘T8 AIM '80
1 KPUR-AM 476 KPUR-AM 500 KIXZ-AM 420
2 KQIZ-FM 407 KIXZ AM 485 KPUR-AM 356
3 KDJW-AM 353 KDJIW-AM 323 KGNC-FM 319
4 KGNC FM 341 KGNC-FM 321 KDJW-AM 316
5 KGNC-AM 331 KQIZ-FM 310 KQIZ-FM 308
M-F, 6-10am
1 KPUR-AM KPUR-AM KIXZ-AM
2 KGNC-AM KIXZ-AM KPUR-AM
3 KOIZ-FM KGNC-AM KGNC-AM
4 KDJW-AM KGNC-FM KQIZ-FM
5 KGNC-FM KQIZ~FM KDJW-AM
M-F, 3-Tpm
1 KPUR-AM KPUR-AM KIXZ-AM
2 KQIZ-FM KIXZ-AM KPUR-AM
3 KDJW-AM KGNC-FM KGNC-FM
4 KGNC-FM KQIZ-FM KQIZ-FM
ﬁS KCNC-QH_ KDJW AM KDJW-AM
Teens
M-S, Bam-Midnight
POP(00): 174
AIM T8 AIM ‘79 AIM '80
1 KPUR-AM KP UR-AM KPUR-AM
2 KQIZ-FM KQIZ-FM KQIZ-FM
3 KIXZ-AM KIXZ-AM KYTX-FM
M-F, 8-10am
1 KPUR AM KPUR-AM KQIZ-FM
2 KOIZ-FM KQIZ-FM KPUR-AM
3 KIXZ-AM KIXZ AM KYTX-FM
MF, 3-Tpm
1 KPUR AM KPUR-AM KQIZ-FM
2 XKQIZ FM KQIZ-FM KPUR-AM
3 KQIZ-AM KIXZ-AM KYTX-FM
Adults 18-34
M-S, Sam-Midnight
POP(00): 515
AIM 78 AM TS AIM '80
1 KQIZ-FM KPUR-AM KPUR-AM
2 KPUR-AM KIXZ AM XKQIZ-FM
3 KIXZ-AM KQIZ-FM KIXZ-AM
4 XDJIW-AM KYTX-FM KYTX-FM
5 KGNC-FM KDJIW-AM KBUY-FM
M-F, 6-10am
1 KQIZ-FM KPUR-AM KPUR-AM
2 KPUR-AM KQIZ-FM KIXZ-AM
3 KIXZ-AM KIXZ-AM KQIZ-FM
4 KDIW-AM KQIZ-AM KYTX-FM
5 KQIZ-AM KYTX-FM KDJIW-AM
M-F, 3-Tpm
1 KQIZ-FM KPUR-AM KPUR-AM
2 KPUR AM KIXZ AM KIXZ-AM
3 KIXZ-AM XQIZ-FM KQIZ-FM
4 KDJIW-AM KDJW=-AM KYTX-FM
5 KQIZ-AM KYTX-FM KDJW-AM
Adults 25-54
M-S, Bam-Midnight
POP(00): 660
AM ‘78 AM'TY A/M '80
1 KGNC-FM KIXZ AM KIXZ-AM
2 KDJW-AM KDJIW-AM KDJIW-AM
3 KPUR-AM KPUR-AM KGNC-FM
4 KQIZ-FM KGNC-FM KGNC-AM
5 KGNC-AM KQIZ-FM KPUR-AM

MF, 6-10am
1 KDJW-AM KIXZ-AM KIXZ—AM
2 KPUR-AM KPUR-AM KDJW-AM
3 KGNC-AM KDJW-AM KGNC-AM
4 KGNC-FM KGNC-FM KGNC-FM
5 KQI2-FM KGNC-AM KPUR-AM
MF, 3-Tpm
1 KDJW-AM KIXZ-AM KIXZ-aAM
2 KPUR-4AM KGNC-FM KGNC-FM
3 KQIZ-FM KDJIW-AM KDJIW-AM
4 KGNC-FM KPUR-AM KPUR-AM
5 KGNC-AM KQIZ-FM KBUY-FM
Format Penetration Chart

Based On Total Persons 12 +

Average Quarter Hour Listening

Monday-Sunday 6am-Midnight

10
RL

/

Format Legend

A-AOR, B-Black, BB-Big Band, BM-Beau-

tiful Music, C-Country, CL-Classical

Dancemusic, J-Jazz. M-Miscellaneous,
N-News, O-Oldies, PA-Pop/Adult,
Rock. RL-Religious, S-Spanish, T-Talk

I, D-
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Garden Grove

METRO RANK

A/M 80 Market Overview

The Orange County market went through the
technique of Quarterly Measurement for the first
time this past spring. This meant that Arbltron over-
sampled, and indeed the metro in-tab was up 44%
when compared to last spring’s diary return.

The leaders among the local Orange County
stations flip-flopped this sweep, with KEZY sur-
passing KWIZ. KEZY was the top adult 18-34 station
in the metro, among local stations, while KWIZ led
the local entities in the 25-54 demo. KEZY was in a
period of transition during the 12-week survey,im-
plementing a new oldies rotation and adjusting the
news to flow better with the music. Also, the sta-
tion utilized a local rock magazine, with circulation
of 50,000-60,000 monthly, aiming to reach the
target demos. KWIZ suffered declines most notably
among its male tuners-in, with more than a 50%
drop overall.

There is significant intrusion into Orange County
from L.A. signals, and among these Bonnevllle's
Beautiful Music KBiG was tops, beating out KMET.
KBIG was ahead among 25-54, with more than
eight percent of the market, while KMET led 18-34
young adults with more than 12% of that key demo.

There were two other especially interesting as-
pects to the showing of L.A. stations in Orange
County. KLAC, Metromedia's Country outiet, con-
tinued to do well, but its numbers may have been
influenced by the NBA playoffs, featuring the Lakers,
being held during this sweep. Another sports team,
the Angels, did not fare so well, as KMPC was down
29% compared to last spring, possibly due to the
Angels’ poor start.

Average Persons 12+ Share Trends
Monday-Sunday, 8am-Midnight

POP(00): 15623
AM'79 ON'79 =~ am ‘80 _
1 KMET-FM 8.6 KMET-FM 8.1 KBIG-FMm@mm 7.
2 KBIG-FM 8.0 KBIG-FM 7.1 KMET-FM@w) 7.
3 KABC-AM 6.5 KABC-AM 6.3 KABC-AMmM 5.
4 KMPC-AM 5.2 KFI -AM 5.1 KRTH-FM®) 5.
5 KRTH-FM 4.9 KRTH-FM 5.0 KLAC-AM®©) 5.
6 KFI -AM 3.8 KLAC-AM 4.1 KFI -AM® 4.
7 KJOI-FM 3.7 KNX -FM 3.9 KNX -FM@u) 4.
8 KLAC-aAM 3.7 KNX -AM 3.8 KJOI-FMe@mwm 3.
9 KLOS-FM 3.7 KJOI-FM 3.8  KMPC-AM@pa) 3.
10 KNX -aAM 3.6 KMPC-AM 3.6 KNX -AM@y 3.
11 KNX -FM 3.6 KLOS-FM 2.9 KLOS-FM@ 3.
12 KFWB-AM 3.0 KOST-FM 2.8 KFWB~AMMN 3.
13 KTNQ-AM 2.6 KWIZ-AM 2.6 KIIS-FMa 2.
14 KIIS-FM 2.4 KFWB -AM 2.5 KHTZ-FMm®m) 2.
15 KFAC-FM 2.4 KHT Z-FM 2.5 KOST-FM@w™) 2.
16 KOST-FM 2.4 XTRA-AM 2.4 KEZY-AMW) 2.
17 KIQQ-FM 2.1 KRLA-AM 2.3 KROQ-FM®y 2.
18 KWIZ-AM 1.9 KIIS-FM 2.2 KIQQ-FMm 2.
19 KRLA-AM 1.7 KEZY-AM 2.0 KWIZ-AMPA) 2.
20 KEZY-AM 1.7 KUTE-FM 2.0 KHJ -aM® 1.
21 KNOB-FM 1.6 KHJ -AM 1.7 KRLA-AM®) 1.,
22 XTRA-AM 1.6 KZLA-FM 1.6 KUTE-FM® 1.
23 KUTE-FM 1.5 KEZY-FM 1.5 XTRA-AM®M) 1.
24 KZLA-FM 1.5 KWIZ-FM 1.4 KEZY-FMA) 1.
25 KHJ -AM 1.4 KFAC-FM 1.2 KZLA-FM®A) 1.
26 KHTZ-FM 1.4 KKGO-FM 1.0 KNOB-FM®M™) |,
27 KWIZ-FM 1.4 KOCM-FM 1.0 KKGO-FM& 1.
28 KEZY-FM 1.1 KNOB-FM 1.0 KWST-FMA 0.
29 KYMS-FM 0.9 KIOQ-FM 0.9 KYMS-FM@&UL) 0.
30 KOCM-FM 0.8 KBRT-AM 0.8 KWIZ-FM®PA) O.
31 KORJ-FM 0.8 KLVE~FM 0.7 KOCM-FMPA) O.
32 KROQ-FM 0.6 KTNQ-AM 0.6 KFAC-FMEL O.
33 KGRB-AM 0.6 KWST-FM 0.5 KORJ-FMWA) 0.
34 KWST-FM 0.5 KYMS-FM 0.5 KBRT-AM®L) O.
35 KKGO-FM 0.5 KORJ-FM 0.4 KIIS-AM®GL O.
36 KBRT-AM 0.5 KFAC-AM 0.4 KGER-AM®L O.
37 KIEV-AM 0.4 KGER -AM 0.4
38 KJLH-FM 0.4 KIIS-AM 0.4
39 KLVE-FM 0.3 XPRS -AM 0.4
40 KFAC-AM 0.3 KROQ-FM 0.4
41 KDAY-AM 0.3
42 KFRN-AM 0.3
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Average Persons Trends/Rankings

Total 12+
M-S, 6am-Midnight
POP(00): 15623
AM'79 OMN'79 _ AM'B0
1 KMET-FM 225 KMET-FM 203 KBIG-FM 203
2 KBIG-FM 211 KBIG-FM 176 KMET-FM 185
3 KABC-AM 170 KABC-AM 157 KABC-AM 150
4 KMPC-AM 137 KFI -aM 127 KRTH-FM 132
5 KRTH-FM 12R KRTH-FM 126 KLAC-AM 131
6 KFI -AM 101 KLAC-AM 103 KFI -AM 111
7 KJOI-FM 98 KNX -FM 97 KNX -FM 104
8 KLAC-AM 98 KNX -aM 96 KJOI-FM 96
9 KLOS-FM 98 KJOI-FM 96 KMPC-AM 94
10 KNX -AM 95 KMPC-AM 90 KNX -AM 90
MF, 6-10am
1 KFI -AM KABC-AM KABC-AM
2 KABC-AM KFI -AM KFI -AM
3 KMET-FM KMET-FM KBIG-FM
4 KNX -AM KBIG-FM KMET-FM
5 KBIG-FM KLAC-AM KLAC-AM
6 KFWB-AM KNX -AM KMPC-AM
7 KMPC-AM KMPC-AM KNX -AM
8 KRTH-FM KRTH-FM KRTH-FM
9 KLAC-AM KWIZ-AM KFWB-AM
10 KNX -FM KFWB-AM KLOS-FM
MF, 3-7pm
1 KBIG-FM KMET-FM KBIG-FM
2 KMET-FM KBIG-FM KMET-FM
3 KMPC-aAM KFI -AM KRTH-FM
4 KRTH-FM KRTH-FM KLAC-AM
5 KABC-aM KABC~-AM KNX -FM
6 KJOI-FM KJOI-FM KFI -AM
7 KNX -FM KNX -FM KABC -aM
8 KLAC-AM KLAC-AM KNX -aM
9 KLOS-FM KNX -AM KJOI-FM
10 KNX —AH_ KOST-FM KHT Z-FM
Teens
M-S, 6am-Midnight
POP(00): 2136
o AM '79 OMN'79 _AM ‘80 o
1 KMET-FM KMET-FM KMET-FM
2 KTNQ-AM KFI -AM KIIS-FM
3 KLOS FH KEZY-AM KFI -AM
IH"B-IOam
1 KMET-FM KMET-~FM KMET-FM
2 KTNQ-AM KEZY-AM KFI -aAM
3 KEZY-AM KFI -AM KEZY-AM
MF, 3-7pm
1 KMET-FM KMET~FM KMET-FM
2 KTNQ-AM KFI -AM KFI -AM
3 KLOS-FM KEZY-AM KROO-FM
Adults 18-34
M-S, Bam-Midnight
POP(00): 6055
_ AM'TY OMN'79 AM ‘80
1 KMET-FM KMET-FM KMET-FM
2 KRTH-FM KRTH-FM KRTH-FM
3 KNX -FM KNX -FM KNX -FM
4 KLOS-FM KLOS-FM KLOS-FM
5 KFI -aM KFI -AM KFI -aAM
6 KIIS-FM KRLA~-AM KHT Z-FM
7 KMPC-AM KBIG-FM KEZY-AM
8 KIQQ-FM KWIZ-AM KIIS-FM
9 KZLA-FM KUTE -FM KUTE-FM
10 KRLA-AM KEZY-FM KROQ-FM
MF, 6-10am
1 KMET-FM KMET-FM KMET-FM
2 KFI -AM KFI -AM KRTH-FM
3 KRTH-FM KRTH-FM KFI -AM
4 KNX -FM KNX -FM KLOS-FM
5 KLOS-FM KLOS-FM KNX -FM
6 KIQO-FM KWIZ-AM KHTZ-FM
7 KZLA-FM KABC-AM KLAC-aAM
& KIIS-FM KRLA-AM KMPC-AM
9 KRLA-AM KBIG-FM KABC-AM
10 KABC-AM KZLA-FM KWIZ-AM
MF, 3-7pm
1 KMET-FM KMET-FM KMET-FM
2 KRTH-FM KRTH-FM KRTH-FM
3 KNX -FM KRX -FM KNX -FM
4 KLOS-FM KFI -AM KLOS-FM
5 KMPC-AM KRLA-AM KHTZ-FM
6 KZLA-FM KBIG-FM KFI -AM
7 KIIS-FM KUTE-FM KUTE-FM
8 KBIG-FM KEZY-FM KEZY-FM
9 KRLA-AM KWIZ-AM KIIS-FM
10 KFI -AM KLOS-FM KWIZ-AM
Adults 25-54
M-S, Bam-Midnight
POP(0ON): 8141
__ AM'TS OM'79 AmM‘'80
1 KBIG-FM KBIG-FM KBIG-FM
2 KABC-AM KABC -AM KLAC -AM
3 KMPC-AM KLAC-AM KABC-AM
4 KLAC-AM KNX -FM KRTH-FM
5 KMET-FM KFI -AM KNX -FM
6 KFI -AM KRTH-FM KFI -AM
7 KNX -FM KMET-FM KMPC-AM
8 KRTR-FM KJOI -FM KJOI-FM
9 KOST-FM KMPC-AM KNX -AM
_ 10 KJOI-FM KNX -AM KMET-FM
MF, 8-10am
1 KFI -AM KFI -AM KFI -aM
2 KABC-AM KABC-AM KABC -AM
3 KMPC-AM KLAC-AM KMPC-AM
4 KBIG-FM KMPC-AM KLAC-AM
5 KLAC-aAM KBIG~FM KBIG-FM
6 KNX -AM KNX -AM KNX -aM
7 KFWB-AM KNX -FM KRTH-FM
8 KMET-FM KRTH-FM KNX -FM
9 KNX -FM KMET~FM KLOS-FM
10 KWIZ-aAM KJOI-FM KFWB-AM

M-F, 3-7pm

KBIG-FM
KMPC-AM
KLAC-AM
KNX -FM
KABC-AM
KMET-FM
KRTH-FM
KJOI-FM
KWIZ-AM
KFWB-AM

Io\ow\;a«mbum'—

KBIG-FM
KLAC-AM
KNX -FM
KABC -AM
KNX -AM
KRTR-FM
KFI -AM
KJOI-FM
KMET-FM
KOST-FM

KBIG-FM
KLAC-aM
KRTH-FM
KNX -FM
KABC-AM
KFI -AM
KNX -AM
KJOI~FM
KMET-FM
KMPC-AM

Cume Persons Trend;IR_ankings

Total 12+
M-S, 6Bam-Midnight
POP(00): 15623
AM'79 Om 79 AM'BO
1 KMET-FM 2553 KMET-FM 2611 KMET-FM 2584
2 KMPC-AM 2484 KFI -AM 2331 KFI -AM 2262
3 KBIG-FM 2469 KNX -AM 2295 KBIG-FM 2125
4 KABC-aAM 2177 KBIG-FM 2288 KRTR-FM 2060
5 KRTH-FM 2053 KRTH-FM 2185 KABC-AM 2026
6 KNX -AM 2035 KFWB-AM 1945 KFWB-AM 1944
7 KFWB-AM 2008 KABC-AM 1928 KMPC-AM 1941
8 KFI -AM 1996 KMPC-AM 17913 KLAC-AM 1855
9 KLOS-FM 1842 KLAC-AM 1728 KNX -AM 1826
10 KJOI FM 1462 KLOS~-FM 1670 KLOS-FM 1707
M-F 6-10am
1 KFWB-AM KFI -AM KFI -AM
2 KMET-FM KMET-FM KMET-FM
3 KFI -aAM KABC ~AM KFWB-AM
4 KNX -AM KNX -AM KABC-AM
5 KBIG-FM KFWB-AM KNX -AM
6 KRTH-FM KBIG-FM KBIG-FM
7 KABC-AM KRTH-FM KRTH-FM
8 KMPC-AM KMPC-AM KLAC-AM
9 KLOS-FM KLAC-AM KMPC-AM
: 10 KNX -FM KLOS-FM KNX -FM
MF, 3-7pi
1 KHET FM KMET~FM KMET-FM
2 KBIG-FM KRTH-FM KBIG-FM
3 KMPC-AM KBIG-FM KRTH-FM
4 KLOS-FM KFI -AM KFI -AM
5 KRTH-FM KNX -AM KLAC-AM
6 KABC-AM KABC-AM KABC-AM
7 KTNQ-AM KFWB-AM KLOS-FM
8 KFWB-AM KLAC-AM KNX -FM
9 KNX -AM KNX -FM KNX -aM
10 KFI -AM KLOS-FM KFWB-AM
Teens
M-S, Bam-Midnight
POP(00): 2136
AM'79 _Om'79 AM '80
1 KMET-FM KMET-FM KMET-FM
2 KTNQ-AM KEZY-AM KEZY-AM
3 KLOS-FM KHJ -AM KFI -aAM
MF, 6-10am
1 KMET-FM KMET-FM KMET-FM
2 KTNQ-AM KEZY-AM KFI -AM
3 KEZY-AM KHJ -AM KEZY -AM
MF, 3-7pm
1 KMET-FM KMET-FM KMET-FM
2 KTNQ-AM KFI -AM KFI -AM
3 ES-FH KEZY-AM KIIS-FM
Adults 18-34
M-S, Bam-Midnight
POP(00): 6055 ¢
__ AMm'7T9 OMN 78 AM '80
1 KMET-FM KMET-FM KMET-FM
2 KRTH-FM KRTH-FM KRTH-FM
3 KLOS-FM KLOS-FM KLOS-FM
4 KNX -FM KNX -FM KNX -FM
5 KFI -AM KFI -AM KFI -AM
6 KIIS-FM KEZY-FM KEZY-FM
7 KMPC-AM KIIS-FM KEZY-AM
8 KIQQ-FM KRLA-AM KHTZ-FM
9 KEZY-FM KFWB-AM KHJ -aM
10 KHJ -AM KHJ -AM KIIS-FM
MF, 6am-10am
1 KRTH-FM KMET-FM KMET-FM
2 KMET-FM KRTH-FM KRTH-FM
3 KNX -FM KFI -AM KLOS-FM
4 KFI -AM KNX -FM KNX -FM
5 KLOS-FM KLOS-FM KFI -AM
6 KIQQ-FM KEZY-FM KHT Z-FM
7 KFWB-AM KFWB-AM KRJ -AM
B KHJ -aM KIIS-FM KEZY-AM
9 KIIS-FM KH] -AM KIIS-FM
__10 KEZY-AM KWIZ-AM o KFHB-AL
MF, 3-7pm
1 KMET-FM KMET-FM KMET-FM
2 KRTH-FM KRTH-FM KRTH-FM
3 KLOS-FM KNX -FM KLOS-FM
4 KNX -FM KFI -AM KNX -FM
5 KMPC-AM KRLA-AM KFI -AM
6 KFI -AM KLOS-FM KEZY-FM
7 KTNQ-AM KEZY-FM KEZY-AM
8 KIQO-FM KIIS-FM KIIS-FM
9 KIIS-FM KUTE-FM KHJ -AM
10 KRJ -aM KWIZ-AM KHT Z-FM
Adults 25-54
M-S, Bam-Midnight
POP(00): 8141
AM ‘79 _ON'T9 AM '80
1 KMPC-AM KNX -AM KFI -AM
2 KBIG-FM KBIG-FM KLAC-AM
3 KABC-AM KFI -AM KABC-AM
4 KFI -AM KABC -AM KRTH-FM
5 KRTH-FM KLAC-AM KNX -FM
6 KFWB-AM KMPC-AM KMPC-AM
7 KNX -AM KRTH-FM KBIG-FM
8 KNX -FM KFWB-AM KNX -AM
9 KLAC-AM KNX -FM KFWB -AM
10 KOST-FM KRLA-AM KOST~FM

Continued on Pag_ea



Anchorage

METRO RANK
Awerage Persons 12+ Share Trends
Manday-Sunday, Sam-Midnight
POP(00): 1456
__AMTS i OM'79 AM 80
1 KENI-AM 18.4 KFQD-AM 18.6 KFQD-AM®PAN19.4
2 KFQD-AM 15.1 KENI-AM 14.8 KENI-AMm® 14.2
3 KHAR-AM 13.2  KHAR-AM 14.4  RKHAR-AM@®ML3 8
4 KGOT-FM 10.4  KGOT-FM 14.0 KKLV-FMPAL2.5
S KKLV-FM 9.4  KYAK-AM 6-8 KYAK-AM© 6.5
6 KYAK-AM 6.6  KKLV-FM 5.9 KNIK-FM®M 5.6
7 KANC-AM 5.2  KBYR-AM 5.5 KANC-AM© 5.2
8 KBYR-AM 4 2 KANC-AM 5.1 KBYR-AMM 4.3
9 KRKN-FM 3.8 KHVN-FM 5.1 KGOT-FM@® 3.9
10 KNIK-FM 3.3  KNIK-FM 5.1 KHVN-FMmy 3.9
11 KHVN-FM 2.4  XRKN-FM 1.7 KRKN-FM® 3,0
Average Persons Trends/Rankings
Total 12+
M-S, Bam-Midnight
POP(00): 1456
. AmM'79 OM 79 AM 80 )
1 KENI-AM 39  KFQD-AM 44  KFQD-AM 45
2 KFQD-AM 32 KENI-AM 35 KENI-AM 33
3 KHAR-AM 28 KHAR-AM 34  KHAR-AM 32
4 KGOT-FM 22 KGOT-FM 33  KKLV-FM 29
5 KKLV-FM 20 KYAK-AM 16 KYAK-AM 15
W-F, 8-10am
1 KFQD-AM KFQD-AM KFQD-AM
2 KHAR-AM KHAR -AM KHAR-AM
3 KENI-AM KENI-AM KENI-AM
4 KYAK-AM KGOT-FM KKLV-FM
5 KKLV-FM KANC-AM KYAK-AM
M-F, 3-7pm
1 KENI-AM KENI-AM KFQD-AM
2 KHAR-AM KFQD-AM KENI -AM
3 KFQD-AM KRAR-AM KKLV-FM
4 KGOT-FM KGOT-FM KHAR -AM
5 KKLV-FM KBYR~-AM KBYR-AM
Teens
M-S, Bam-Midnight
POP({00): 217
o AM 79 OM '79 AM '80 -
L KENI-AM KENI-AM KENI-AM
2 KFQD-AM KBYR-AM KFQD-AM
3 KGOT-FM KFQD-AM KKLV-FM
MF, 8-10am
1 KENI-AM KENI=-AM KENI-AM
2 KFQD-AM KBYR-AM KFQD-AM
3 KGOT-FM KHAR -AM KKLV-FM
MF, 3-7pm
1 KENI-AM KENT - AM KENI-AM
2 KFQD-AM KBYR-AM KFQD-AM
3 KRKN-FM KFQD-AM KKLV-FM
Adults 18-34
M-S, Bam-Midnight
POP{00): 713
AM'79 OM 79 AM 80 -
1 KFQD-AM KFQD-AM KFQD-AM
2 KENI-AM KGOT -FM KKLV-FM
3 KGOT-FM KENT -AM KENI -AM
4 KKLV-FM KKLV-FM KGOT-FM
5 KANC-AM KHVN-FM KHAR -AM
N, 3-108m
L KFQD-AM KFOD -AM KFQD-AM
2 KENI-AM KGOT-FM KKLV-FM
3 KKLV-FM KENI -AM KENT-AM
4 KGOT-FM KRVN=-FM KGOT~FM
S KANC-AM KELV-F¥ KHVN-FM
MF, 3-7pm
1 KENI-AM KGOT FM KFQD-AM
2 KGOT-FM KF QD-AM KKLV-FM
3 KFQD-AM KENI-AM KENI-AM
4 KKLV-FM KKLV-F¥ KGOT-FM
5 KANC-AM KHVN-FM KRVN-FM
Adults 25-54
M-S, Bam-Midnight
POP(00): 813
AM 79 OM 79 AM '80
1 KRAR-AM KFQD-AM KFQD-AM
2 KFQD-AM KHAR -AM KHAR —AM
3 KYAK-AM KYAK-AM KENI-AM
4 KENI-AM KKLV-FM KKLV-FM
5 KKLV-FM KANC-AM KY AK-AM
MF, 6-108m
1 KHAR-AM KFQD-AM KFQD-AM
2 KFQD-AM KRAR -AM KHAR -AM
3 KYAK-AM KANC-AM KANC-AM
4 KENI-AM KYAK-AM KKLV-FM
5 KANC-AM KERI -AM KYAK-AM
M¥, 3-7pm
1 KBAR-AM KHAR -AM KFQD-AM
2 KFQD-AM KF QD -AM KHAR -AM
3 KKLV-FM KKLV-FM KANC-AM
4 KANC-ANM KGOT-FM KENI-AM
S KENI-AM KANC-AM KY AR -AN

Cume Persons Trends/Rankings

Total 12+
M-8, Sam-Midnight
POP(00): 1456
AM 'T9 ~_OMN'79 AM 80
1 KENI-AM 552 KENI -AM 525 KFQD-AM 575
2 KFQD-AM 447 KFQD-AM 496 KENI-AM 527
3 KHAR-AM 349 KHAR-AM 391 RRKLV-FM 399
4 KGOT-FM 298 KGOT-FM 289 KHAR-AM 340
5 KBYR-AM 243 KKLV-FM 264 KBYR-AM 268
MF, 6-10am
1 KENI-AM KFQD-AM KFQD-AM
2 KFQD-AM KHAR-AM KENI-AM
3 KHAR-AM KENI-AM KHAR -AM
4 KGOT-FM KGOT-FM KKLV-FM
5 KYAK-AM KYAK-AM KBYR-AM
M-, 3-7pm
1 KENI-aM KENI -AM KFQD-AM
2 KFQD-AM KFQD-AM KENI-AM
3 KHAR-AM KHAR AM KKLV-FM
4 KGOT-FM KGOT FM KHAR-AM
5 KKLV-FM KBYR-AM KBYR-AM
Teens
M-S, Bam-Midnight
POP(00): 217
AMT9 OM ‘79 AM 80
1 KENI-AM KENI -AM KENI-AM
2 KFQD-AM KBYR-AM KFQD-AM
3 KGOT-FM KFQD-AM KB YR-AM
M-F, 6-10am
1 KENI-AM KENI-AM KENI-AM
2 KFQD-AM KBYR-AM KFQD-AM
3 KGOT-FM KHAR -AM KKLV-FM
M-, 3-7pm
1 KENI-AM KENI -AM KENI-AM
2 KFQD-AM KBYR-AM KFQD-AM
3 KGOT-FM KFQD-AM KKLV-FM
Adults 18-34
M-S, 6am-Midnight
POP(00): 713
AM 79 O/N'79 __Am 80
1 KENI-AM KFQD-AM KFQD-AM
2 KFQD-AM KENI-AM KENI-AM
3 KGOT-FM KGOT-FM KKLV-FM
4 KKLV-FM KKLV-FM KBYR-AM
5 KHAR-AM KBYR-AM KGOT~-FM
M-F, 6-10am
1 KFQD-aM KFQD-AM KFQD-AM
2 KENI-AM KENI-AM KKLV-FM
3 KGOT-FM KGOT-FM KENI-AM
4 KKLV-FM KKLV-FM KGOT-FM
5 KHAR-AM KRVN-FM KHVN-FM
M-, 3-7pm
1 KENI-AM KFQD-AM KFQD-AM
2 KGOT-FM KGOT-FM KENI-AM
3 KFQD-AM KENI-AM KKLV-FM
4 KKLV-FM KKLV-FM KBYR-AM
5 KBYR-AM KBYR-AM KGOT-FM
Adults 25-54
M-S, Bam-Midnight
POP(00): 813
. AM 79 OMN'79 AM '80
1 KFQD-AM KF QD - AM KFQD-AM
2 KHAR-AM KHAR-AM KHAR-AM
3 KENI-AM KENT - AM KENI-AM
4 KYAK-AM KKLV-FM KKLV-FM
5 KKLV-FM KYAK-AM KYAK -AM

M-, 6-10am
1 KFQD-AM KF QD -AM KFQD-AM
2 KRAR-AM KHAR -AM KHAR-AM
3 KENI-AM KYAK-AM KKLYV-FM
4 KYAK-AM KENI -AM KENI-AM
5 KANC-AM KANC-AM KYAE-AM
M, 3-7pm
1 KHAR-AM KFQD-AM KFQD-AM
2 KFQD-AM KHAR -AM KHAR -AM
3 KENI-AM KENI -AM KENI-AM
4 KKLV-FM KYAK-AM KY AK-AM
S KYAK-AM KANC-AM KKLV-FM

Format Penetration Chart

Based On Total Persons 12+
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend

A-AOR, B-Black, BB-Big Band, BM-Beau-
tiful Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous,

N-News, 0-Oldies, PA-Pop/Adult,

Rock, RL-Religious, S-Spanish, T-Talk
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Data from Market Buy Market ™
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MF, 3-7pm Adults 25-54
1 WYTL-AM WNAM-AM WHBY-AM M-S, 8Bam-Midnight
Appleton-Oshkos Phaom bmcw W
3 WROE-FM WHBY-AM WNAM-AM AIM 78 AIM'79 AM 80
4 WIXX-FM WROE -FM WIXX-FM
114 5 WKAU-FM WGEE AM WROE -FM 1 WNAM-AM WNAM-AM WNAM-AM
METRO RANK 2 WROE-FM WHBY-AM WHBY-AM
3 WYTL-AM WYTL-AM WROE -FM
4 WIXX-FM WROE -FM WIXX-FH
: = = WYTL-AM
Cume Persons Trends/Rankings ERUHE HEEESSH LoA
Average Persons 12+ Share Trends T MF, 6-10am
Monday-Sunday, 8am-Midnight 1 WNAM-AM WNAM-AM WHBY-AM
BOP(O0): 2447 Lo 2 WYTL-AM WHBY-AM WNAM-AM
AIM 78 AIM'79 AIM "80 POP(00): 2447 3 WHBY-AM WYTL-AM WYTL -AM
= NI et i = s T3 AIM 78 AM 79 AIM '80 4 WROE-FM WIXX-FM WIXX-FM
- : - B WNAM-AM® - - -
2 WROE-FM 11.9 WHBY-AM 11.9  WHBY-AMGWIO.2 1 WNAM-AM 949  WNAM-AM 940  WNAM-AM 883 SRHTXISEM HCEES AN MROESEM
3 WHBY-AM 10.6 WROE-FM 8.8 WROE-FM@sl0.2 2 WIXX-FM 696 WIXX-FM 598 WIXX-FM 649 MF, 3-7pm
4 WIXX-FM 9.5 WIXX-FM 8.0 WYTL-AM© 9.6 3 WROE-FM 579  WHBY-AM 576  WHBY-AM 575 1 WNAM-AM WNAM-AM WNAM-AM
S WYTL-AM 8.4 WYTL-AM 7.7  WIXX-FMm 8.6 4 WKAU-FM  4R8 WROE-FM 478 WROE-FM 530 2 WYTL-AM WHBY-AM WHBY-AM
6 WKAU-FM 6.5 WOSH-FM 7.2 WAPL-FM@ 5 9 5 WHBY-AM 464 WKAU-FM 448 WYTL-AM 397 3 WROE-FM WYTL-AM WYTL-AM
7 WOSH-FM 6 5 WAPL-FM 6.6 WYNE-AMEA) 5.1 M, 6-10am 4 WIXX-FM WROE-FM WIXX-FM
8 WYNE-AM 4.9 WGEE-AM 4.7  WKAU-FMm 4.3 1 WNAM-AM WNAM-AM WNAM =AM SRHHBYSAY HIXASEN WROESEM
9 WKAU-AM 4.1 WKAU-FM 4.4 WOSH-FM® 4.0 2 WHBY-AM WHBY -AM WHBY-AM
10 WMKC-FM 4.1, WRAU-AM 4.4 WDUZ-FM®M 4,0 3 WIXX-FM WIXX~FM WYTL -AM
11 WGEE-AM 1.9 WMKC-FM 2.8 WVMS-AM®) 3.7 4 WYTL-AM WYTL—-AM WIXX-FM
12 WGN -AM 1.6 WYNE-AM 2.5 WGEE-AM®© 2.9 S WROE-FM WOSH-FM WROE-FM
13 WISN-AM 1.4 WDUZ-FM 2,5 WKAU-AMM 2.7 WF. 37 Format Penetration Chart
14 WCUB-AM 1.4 WEMI-FM 1.1  WMKC-FM®A 1.3 ot
15 WAPL-FM 1,4 WDUZ-AM 1.1 WTMJ-AMPN 1.3 21 x'l‘;g':: ‘J;‘;‘(';*:: :}1‘;2_2: Based On Total Persons 12 +
16 WMAQ-AM 1.1 WISS-AM 1.1  WBKV-FM®W 1.3 N B -
17 WEMI-FM 0.8 WISN-AM 0.8 WLIH-FM® 1.] 3 WROE-FM WHBY-AM WROE-FM Average Quarter Hour Listening
18 WAGO-AM 0.8 WAGO-AM 0.8 WEMI-FM®) 0.8 4 WYTL-AM WROE -FM WHBY-AM Monday-Sunday 6am-Midnight
19 WAPL-AM 0.8 WTMJ-AM 0.8 WGN -AMPN 0,8 5 WHBY-AM WYTL-AM WYTL-AM e
20 WDUZ-FH 0 8 WBKV-FM 0.8 WMAQ-AMIO 0.5 Teens
21 WBBM-AM 0.6 WDUZ-aM® 0.5 M-S, Bam-Midnight
gg WLIH-FM 0.6 urss-Amg 0.5 POP(00): 348
WASISEEMISNOSS AIM 78 AM ‘79 AIM 80
Average Persons Trendisanklngs 1 WNAM-AM WNAM-AM WNAM-AM
2 WIXX-FM WIXX-FM WIXX-FM
Total 12+
3 WKAU-FM WKAU-FM -
M-S, Bam-Midnight WKAU-FM
POP(00): 2447 Ll TR
5 . . 1 WIXX-FM WNAM~AM WNAM-AM
M°79 M 80
WL = Gl 2 WNAM-AM WIXX-FM WIXX-FM
1 WNAM-AM 22 WNAM-AM Zg WNAM-AM ;g 3 WKAU-FM WKAU-FM WOSH-FM
2 WROE-FM WHBY-AM WHBY-AM
3 WHBY-AM 39 WROE-FM 32 WROE-FM 38 M-F'::J:";AM-AM UNAM-AN S
4 WIXX-FM 35 WIXX-FM 29 WYTL-AM 36 2 Wit V123w LAY
S WYTL-AM 31 WYTL-AM 28  WIXX-FM 32 AN KAy E 33[’;:;':
M, 6-10am
1 WHBY-AM WNAM-AM WYTL-AM Aduits 18-34
2 WNAM-AM WHBY-AM WHBY-AM M-S, 6am-Midnight
3 WROE-FM WYTL-AM WNAM-AM POP(00): 923
4 WYTL-AM WROE-FM WROE-FHM AIM 78 AM 79 AIM 80
5 WIXX-FM LRGeS Sl IRXSEH 1 WNAM-AM WNAM-AM WNAM-AM
MF, 3-7pm 2 WIXX-FM WIXX-FM WIXX-FM
1 WNAM-AM WNAM-AM WNAM-AM 3 WKAU FM WAPL-FM WAPL-FM
2 WROE-FM WIXX-FM WIXX-FM 4 WOSH-FM WOSH-FM WKAU-FM
3 WIXX-FM WROE-FM WHBY-AM 5 WKAU-AM WKAU-FM WHBY-AM
4 WYTL-AM WHBY-AM WROE-FHM MF, 6-10am
SREOSHEH WEGLE AH LS oY, 1 WNAM-AM WNAM-AM WNAM-AM
Teens 2 WKAU-AM WIXX-FM WIXX-FM
M-S, Bam-Midnight 3 WIXX-FM WOSH FM WA PL-FM Format Legend
POP(00): 348 4 WOSH-FM WAPL-FM WKAU-FM -AOR. B-Blac -Big Band. BM- R
MCre AIM'79 AM 80 5 WKAU-FM WKAU-AM WHBY-AM AA B k. 88-Bg d. Beau
7 o MF, 37pm titul Music. C-Country. CL-Classical. D-
NAM-AM WNAM-AM WNAM=-AM i
2 WIXX-FM WKAU-FM WIXX-FM 1 WNAM-AM WNAM-AM WNAM-AM Dancemusic. J-Jazz, M-Miscellaneous.
3 WKAU-FM WIXX-FM WKAU-FM 2 WIXX-FM WIXX-FM WIXX-FM . . . .
S O T NI N-News, O-Oldes. PA-Pop Adult. R
Ll L 4 WKAU-FM WKAU-AM WKAU-FM Rock. RL-Religious. §-Spanish. T-Talk
1 WNAM-AM WNAM-AM WNAM-AM 5_WKAU-AM WOSH-FM WROE-FM
2 WIXX-FM WIXX-FM WIXX-FM
3 WOSH-FM WKAU-FM WOSH-FM
MF, 3-7pm
1 WNAM-AM WNAM-AM WNAM=-AM
2 WIXX-FM WIXX-FM WIXX-FM
3 WOSH-FM WKAU-FM WKAU-FH
Adults 18-34
M-S, Bam-Midnight
POP(00): 923
AM 78 AM '79 AIM 80
1 WNAM-AM WNAM-AM WIXX-FM
2 WIXX-FM WAPL-FM WNAM-AM
3 WOSH-FM WIXX-FM WAPL-FM
4 WKAU-FM WOSH FM WHBY -AM
5 WROE-FM WKAU-AM WROE-FHM
MF, 6-10am
1 WNAM-AM WNAM-AM WNAM-AM
2 WROE-FM WAPL-FM WYTL-AM
3 WKAU-FM WIXX-FM WIXX-FM
4 WIXX-FM WOSH-FM WHBY-AM
5 WOSH-FM WKAU-AM WAPL-FM
M, 3-7pm
1 WNAM-AM WNAM-AM WIXX-FM
2 WIXX-FM WIXX-FH WNAM-AM
3 WOSR-FM WAPL-FM WAPL-FM
4 WKAU-FM WKAU-AM WHBY-AM
S WYTL-AM WOSH-FM WKAU-FM s
Adults 25-54 CS
M-S, Gam-Midnight 1
POP(00): 1093 £
AIM 78 AIM ‘79 AIM *80 g
1 WYTL-AM WNAM-AM WHBY -AM N
2 WNAM-AM WHBY-AM WYTL-AM £
3 WROE-FM WYTL-AM WNAM-AM -
4 WIXX-FM WROE-FM WROE -FM [
S WHBY-AM WGEE-AM WIXX-FM .(E‘
MF, 6-10am p-
1 WNAM-AM WNAM-AM WHBY -AM £
2 WHBY=-AM WHBY-AM WYTL-AM IS
3 WYTL-AM WYTL-AM WNAM-AM =
4 WROE-FM WGEE-AM WROE FM =
5 WMKC-FM WROE -FM WIXX-FM 8



ASheyville

METRO RANK
Average Persons 12+ Share Trends
Monday-Sunday, 6am-Midnight
POP{00): 1447
AIM 78 AIM '79 AIM '80
1 WWNC-AM 38.4 WWNC-AM 42.1 WWNC-AM@© 39.2
2 WISE-AM 15.2 WISE-AM 13.4 WISE-AM® 18.6
3 WLOS-FM 14.6 WLOS-FM 12.0 WLOS-FM@WI4.7
4 WFBC-FM 7.1  WRAQ-AM 6.2  WSKY-AM® 3.9
5 WRAD-AM 5,1 WKIT-FM 3.8 WFBC-FM® 3,4
6 WSKY-AM 3,0 WFBC-FM 3.8  WFGW-AM®RU 2,9
7 WKIT-FM 2.5 WFGW-AM 1.9 WRAQ-AMM® 2,5
8 WFGW-AM 1.5 WSKY-AM 140  WKIT-FM© 1.5
9 WBIR-FM 1.0 WMIT-FM 1.0 WMIT-FM@RU 1.5
10 WMMH-AM 1.0 WMMH-AM 1.0 WMMH-AM© 1,5
11 WSPA-FM 0.5 WBMS-AM®) 0.5
Average Persons Trends/Rankings
Total 12+
M-S, Gam-Midnight
POP(0D): 1447
A/M '78 AM '79 AIM 80
1 WWNC-AM 76  WWNC-AM 88  WWNC-AM £0
2 WISE-AM 30  WISE-AM 28  WISE-AM 38
3 WLOS-FM 29  WLOS-FM 25  WLOS-FM 30
4 WFBC-FM 14  WRAQ-AM 13 WSKY-AM 8
5 WRAG-AM 10 WKIT-FM &  WFBC-FM 7
M-, 6-10am
1 WWNC-AM WWNC-AM WWNC-AM
2 WISE-AM WISE -AM WISE-AM
3 WLOS-FM WLOS-FM WLOS-FM
4 WSKY-AM WRAQ-AM WSKY -AM
5 WRAN-AM WKIT-FM WF BC -FM
MF, 3-7pm
1 WWNC-AM WWNC-AM WWNC-AM
2 WISE-AM WISE-AM WISE-AM
3 WLOS-FM WLOS-FM WLOS-FM
4 WFBC-FM WRAQ-AM WSKY-AM
5 WRAO-AM WEBC-FM WRAQ-AM
Teens
M-S, Bsm-Midnight
POP(D0): 157
AIM T8 AM 79 AM '80
1 WISE-AM WISE-AM WISE-AM
2 WRAD-AM WRAQ-AM WRAQ-AM
3 WFBC-FM WFBC-FM WWNC-AM
M+, 6-10am
1 WISE-AM WISE-AM WISE-AM
2 WWNC-AM WRAD-AM WWNC-AM
3 WRAO-AM WWNC-AM WRAQ-AM
MF, 3-7pm
1 WISE-AM WISE AM WISE-AM
2 WRAQ-AM WRAQ-AM WRAQ-AM
3 WFBC-FM WFBC-FM WWNC-aM
Adults 18-34
M-S, 6sm-Midnight
POP(AD): 464
_AIM'78 AIM '79 AIM '80
L WISE-AM WISE AM WISE-AM
2 WFBC-FM WWNC-AM WWNC-AM
3 WWNC- AM WRAQ-AM WSKY-AM
4 WLOS-FM WKIT-FM WFBC -FM
5 WRAN-AM WFBC -FM WLOS-FM
M-F, 6-10am
1 WWNC-AM WWNC-AM WWNC-AM
2 WISE-AM WISE~AM WISE-AM
3 WSKY-AM WRAO-AM WSKY -AM
4 WLOS-FM WFBC-FM WFBC -FM
5 WFBC-FM WEKY -AM WRAO-AM
M-, 3-7pm
1 WISE-AM WISE AM WISE-AM
2 WFBC-FM WWNC-AM WWNC-AM
3 WLOS-FM WRAQ-AM WSKY -AM
4 WRAD-AM WFBC-FM WLOS-FM
5 WWNC-AM WLOS-FM WRAQ-AM
Adults 25-54
W-S, Bam-Midnight
>0P(03): 658
AIM'78 AIM'79 AIM '80
1 WWNC-AM WWNC-AM WWNC-AM
2 WLOS-FM WLOS FM WLOS-FM
3 WISE-AM WISE-AM WISE-AM
4 WFBC-FM WKIT-FM WSKY-AM
5 WRAQ-AM WRAQ-AM WF BC -FM
WF, 6-10am
1 WWNC—AM WWNC-AM WWNC-AM
2 WISE-AM WISE AM WLOS-FM
3 WLOS-FM WRAQ-AM WISE-AM
4 WSKY-AM WLOS-FM WSKY-AM
5 WFBC-FM WKIT-FM WFBC -FM
AF, 3-7pm
1 WWNC-AM WWNC-AM WWNC-AM
2 WLOS-FM WLOS-FM WLOS -FM
3 WFBC-FM WISE AM WISE-AM
4 WISE-AM WRAQ-AM WSKY-AM
5 WRAQ-AM WFBC-FM WFBC-FM

Cume Persons Trends/Rankings

Totat 12+
M-S, 8am-Midnight
POP(N0): 1447

AIM'78 A/M 79 AIM '80
1 WWNC-AM 792 WWNC-AM 838 WWNC-AM 832
2 WISE-AM 517 WISE AM 497 WISE-AM 515
3 WLOS FM 317 WLOS-FM 313 WLOS-FM 336
4 WRAND-AM 310 WRAQ-AM 260 WSKY-AM 224
5 WSKY-AM 241 WSKY-AM 233 WRAQ-AM 162
M-, 6-10am
1 WWNC-AM WWNC-AM WWNC-AM
2 WISE-AM WISE -AM WISE-AM
3 WLOS FM WLOS-FM WLOS-FM
4 WRAQ-AM WRAQ-AM WSKY-AM
5 WSKY-AM WKIT-FM WRAQ-AM
M-F, 3-7pm
1 WWNC-AM WWNC-AM WWNC-AM
2 WISE-AM WISE AM WISE-AM
3 WLOS-FM WLOS FM WLOS-FM
4 WRAO-AM WRAQ-AM WRAQ-AM
5 WSKY-AM WFBC-FM WSKY-AM
Teens
M-S, 6am-Midnight
POP(00): 157
AiM'78 AIM '79 A/M '80
1 WISE-AM WISE AM WISE-AM
2 WRAOD-AM WRAQ-AM WRAQ-AM
3 WWNC-AM WFBC-FM WWNC-AM
M-F, 6-10am
1 WISE-AM WISE-AM WISE-AM
2 WWNC-AM WRAQ-AM WRAD-AM
3 WRAON-AM WWNC-AM WWNC-AM
MF, 3-7pm
1 WISE-AM WISE-AM WISE-AM
2 WRAN-AM WRAQ-AM WRAD-AM
3 WFBC-FM WSKY-AM WFBC-FM
Adults 18-34
M-S, 6am-Midnight
POP(00): 464
AIM 78 AM’79 AIM '80
1 WISE-AM WISE-AM WISE-AM
2 WRAO-AM WWNC-AM WWNC-AM
3 WWNC-AM WRAQ-AM WFBC-FM
4 WSKY-AM WFBC-FM WRAQ-AM
5 WFBC-FM WSKY-AM WSKY-AM
M-F, §-10am
1 WISE-AM WISE AM WWNC-AM
2 WWNC-AM WWNC-AM WISE-AM
3 WLOS~FM WRAQ-AM WRAO-AM
4 WRAO-AM WKIT-FM WFBC-FM
5 WSKY-AM WFBC-FM WSKY-AM
MF, 3-7pm
1 WISE-AM WISE-AM WISE-AM
2 WRAQ-AM WWNC-AM WWNC-AM
3 WSKY-AM WRAQ-AM WRAQ-AM
4 WWNC-AM WFBC FM WSKY-AM
5 WLOS-FM WLOS FM WFBC-FM
Adults 25-54
M-S, am-Midnight
POP(Q0): 658
A/M '78 AIM '79 A/M 80
1 WWNC-AM WWNC-AM WWNC-AM
2 WISE-AM WISE-AM WISE-AM
3 WLOS-FM WLOS-FM WLOS -FM
4 WRAQ-AM WKIT-FM WSKY-AM
5 WSKY-AM WSKY-AM WFBC -FM

pry

MF, 6-10am
1 WWNC-AM WWNC-AM WWNC-AM
2 WISE-AM WISE AM WISE-AM
3 WLOS-FM WLOS-FM WLOS-FM
4 WSKY-AM WRAQ-AM WSKY-AM
5 WRAQ-AM WKIT-FM WFBC-FM
M+, 3-7pm
1 WWNC-AM WWNC-AM WWRC-AM
2 WISE-AM WISE-AM WISE-AM
3 WLOS-FM WLOS-FM WLOS-FM
4 WRAO AM WRAQ-AM WSKY-AM
5 WFBC-FM WKIT-FM WRAQ-AM

Format Penetration Chart

Based On Total Persons 12 +

Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

5

> o

28.4

Format Legend

A-AOR. B-Black. BB-Big Band. BM-Beau-
tiful Music. C-Country, CL-Classical. D-
Dancemusic, J-Jazz. M-Miscellaneous.
N-News. O-Oldies. PA-Pop Adult. R-
Rock. RL-Religious. S-Spanish. T-Talk
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Atlanta

METRO RANK 19

AIM ’80 Market Overview

The emergence of Plough’s WVEE and the slip-
page suffered by WSB highlighted the A/M '80
sweep results in Atlanta. This was the first spring
book in Aflanta in which the ESF technique was
used, and that may have had an impact on the out-
come.

Since Expanded Sample Frame began in Atlanta
in the O/N '79 survey, Black-formatted WVEE has
doubled its overall share, closely challenging WSB
for the market supremacy. Approximately 16% of
the metro in-tab for this sweep came from ESF
individuals, and that figure accounts for virtually all
of the additional diaries returned, compared to the
A/M 79 survey. it will be interesting to see if WVEE
can remain strong or carve out even a larger share
of the market as ESF becomes stabilized in up-
coming surveys.

WSB, the Pop/Adult leader and dominant figure
in the metro for many years, fell to its lowest 12+
share in years, while the station narrowly hung on
to the lead among adults 25-54, edging WVEE.
WSB'’s share in that demographic has slipped more
than 33% in the last year. WSB spent approximately
$100,000 in outside media for this past survey,
contentrating on TV spots. The station also carried
Atlanta Braves baseball.

Among 18-34 adults, WVEE became the new
leader, with a 70% gain to score more than 17% of
this target demo. W2GC edged past WQXI-FM for
the runner-up 18-34 spot in their usual tight battle.
WQXI-FM returned in several cases to audience
shares that were comparable to the A/M survey last
year, but were down from the station’s O/N 79 high
point. The station hired new air personalities for mid-
day and for the late evening shift. Perhaps the next
book will be a better test of how they would score
on WQXI-FM.

ON-AIR SURVFY SPOTS BROADCAST BY:
WKLS-FM WZGC-FM WKLS-AM

Average Persons 12+ Share Trends

y y
POP(00): 15325

AM ‘79 OM ‘79 AM '80
1 WSB -AM 15.3 WSB -AM 11.7 WSB -AMPAL2.1
2 WZGC-FM 11.2 WZGC-FM 11.1 WVEE-FM® 11.9
3 WQXI-FM 8.2 WQXI-FM 10.5 WZGC-FMM®M 10.5
4 WKLS-FM 7.7 WKLS-FM 8.2 WKLS-FM (A 8.8
5 WSB -FM 6.4 WVEE-FM 7.6 WQXI-FMm 8.2
6 WVEE-FM 6.0 WPCH-FM 7.3 WPCH-FM am7.1
7 WPLO-AM 5.0 WSB -FM 5.7 WPLO-AM @) 4.5
8 WPCH-FM 4.9 WGST-AM 5.3 WLTA-FM PN 4.2
9 WQXI-AM 3.9 WPLO-AM 5.1 WSB -FM 4.1
10 WGST-AM 3.9 WLTA-FM 5.0 WGST-AM 08 3.8
11 WRNG-AM 3.6 WAOK-AM 3.4 WAOK-AM ® 3.6
12 WAOK-AM 3.5 WQXI-AM 2.8 WRNG-AM M. 3.6
13 WLTA-FM 3.2 WRNG-AM 2.5 WBIE-FM © 3.0
14 WBIE-FPM 2.9 WBIE-FM 2.2 WQXI-AM®™ 2.2
15 WGKA-AM 1.2 WGKA-AM 1.1 WGKA-AM (CU1 .4
16 WYZE-AM 0.9 WYZE-AM 1.0 WCOB-AM ®®0.8
17 WCOB-AM 0.8 WIGO~AM 0.7 WYZE-AM (O 0.6
18 WYNX-AM 0.5 WCOB-AM 0.6 WCHK-AM (O 0.6
19 WKLS-AM 0.5 WKLS-AM 0.6 WIGO-AM ® 0.5
20 WIGA~FM 0.5 WTJH-AM 0.5 WCHK-FM{© 0.5
21 WTJR-AM 0.4 WCHK-FM 0.3 WFOX-FM ™ 0.3
22 WXLL-AM 0.4 WAEC-AM M) 0.3
23 WKLS-AM (A 0.3
Average Persons Trends/Rankings
Total 12+

M-S, Sam-Midnight
POP(00): 15325

AM ‘79 OMN'79 AM 80

1 WSB -ANM 333 WSB -AM 276 WSB -AM 277
2 WZIGC-IPM 245 WIGC-FM 262 WVEE-FM 273
3 WQXI-FM 179 WQXI-PM 247 wzGC-rM 242
4 WKLS-FM 169 WKLS-FM 193 WKLS-FM 201
3 WS» -FM 139 WVEE-FM 180 WQX1-FM 188
6 WVEE-FM 132 WPCH-FM 172 WPCA-FM 162
7 WPLO-AM 110 WSB -FM 135 WPLO-AM 103
8 WPCH-FM 108 WGST-AM 124 WLTA-FM 9”7
9 WQXI-AM 86 WPLO-AM 120 wsB -FM 94
10 WGST-AM 86 WLTA-FM 118 WGST-AM 88

MF, 6-10am
1 wsB -AM LISl LEL L Cume Persons Trends/Rankings
2 WZGC-FM WQX I-AF WQX I-AF
3 WQXI-AF WZGC-FM WZGC~FM Total 12+
4 wSE -FM WKLS-FM WVEE-FM M-S, Bam-Midnight
5 WKLS~FM WPLO-AM WPLO-AM POP(00): 15325
6 WPLO-AM WGST-AM WKLS-FM B B .\
7 WGST-AM WVEE-FM WEST-AM AML79 OMN 79 AM '80
8 WAOK-AM WSB -FM WPCH-FM 1 WSB -AM 4916 WSB -AM 4400 WSB -AM 4214
9 WPCH-FM WPCH-FM WRNG-AM 2 WZGC-FM 4061 WZGC-FM 3841 WZGC-FM 3595
10 WVEE-FM WLTA-FM WAOK-AM 3 WQXI-FM 2969 WQXI-FM 3404 WQXI-FM 2741
4 WSB ~FM 2506 WKLS~FM 2625 WVEE-FM 2539
ML Zhm 5 WQXI-AM 2274 WPCH-FM 2512 WPCH-FM 2438
1 WZGC-FM WZGC-FM LA 6 WKLS-FM 2237 WGST-AM 2360 WKLS-FM 2094
2 WSB -AM WOXT-FM L 7 WPLO-AM 1975 WSB -FM 2147 WPLO-AM 2066
3 WKLS-FM WKLS-FM WKLS-FM 8 WPCH-FM 1869 WVEE-FM 1956 WOKI-AM 1676
4 WOXI-FM S A LI L] 9 WVEE-FM 1807 WPLO-AM 1787 WSB -FM 1652
5 WVEE-FH WVEE-FM HIOKISEN 10 WGST-AM 1615 WQXI-AM 1768 WLTA-FM 1543
6 WSB -FM WPCH-FM WPCH-FM
7 WPLO-AM WPLO~AM WPLO-AM M-, 6-10am
8 WQXI-AM WLTA-FM WSB -FM 1 WSB -AM WSB -AM WSB -AM
9 WLTA-FM WSB -FM WLTA-FM 2 WQXI-AF WOQX1-AF WQXI-AF
10 WPCH-FM WCST-AM WGST-AM 3 WZGC-FM WZIGC-FM WZGC-FM
4 WPLO-AM WKLS-FM WVEE-FM
Teens S WSB -FM WGST-AM WKLS ~FM
M-S, Gam-Midnight 6 WKLS-FM WSB -FM WPLO-AM
POP(00): 1952 7 WGST-AM WPLO~AM WPCH-FM
AM 79 On 79 Am ‘80 9 wveR-Th WOXT-AN wosT-AH
1 WZGC-FM WZGC-FM WZGC-FM - N -
O T O ] sy 10 WPCH-FM WVEE-FM WLTA-FM
3 WQXI-FM WVEE-FM WVEE-FM MF, 3-7pm
M, 6-10am 1 WZGC-FM WZGC-FM WZGC-FM
1 WZGC-FM WZGC-FM WZGC-FM L Sl i :333:::
2 WQXI-AF WQX I-AF WKLS-FM 3 WQXI-FM WQXI-FM
3 WEKLS-FM WKLS-FM WVBE-FM 4 WKLS-FM WKLS-FM WQX I-FM
S WSB -FM WPCH-FM WKLS-FM
MF, 3-7pm 6 WQXI-AM WVEE-FM WPLO-AM
1 WZGC-FM WZGC-FM WVEE-FM 7 WPLO-AM WSB -FM WPCH-FM
2 WKLS-FM WKLS-FM WZGC-FM 8 WVEE-FM WPLO-AM WSB -FM
3 WQXI-FM WVEE-FM WKLS-FM 9 WPCH-FM WQXI-AM WQX I-AM
10 WGST-AM WGST-AM WLTA-FM
Adults 18-34
M-S, Bam-Midnight
POP(00): 6374 Teens
AM '79 OM ‘79 AM '80 M-S, Gam-Midnight
1 WQXI-FM WQXI-FM WVEE-FM POP(00): 1952
2 WZGC-FM WZGC-FM WZGC-FM AM '79 OM 79 AM '80
3 WKLS-FM WKLS-FM WQX I-FM — n —
Dl Wmw o waon TR e e
RS AN L L WLTA-FHM 3 WQXI-FNM WQRI-FM WVEE-FM
6 WQXI-AM WLTA-FM WPCH-FM
7 WSB ~FM WPCH-FM WPLO-AM M-F, 6-10am
8 WLTA-FM WAOK-AM WSB -AM 1 WZGC-FM WZGC-FM WZGC-FM
9 WPLO-AM WOX I-AM WAOK-AM 2 WQXI-AF WKLS-FM WKLS-FM
10 WAOK-AM WSB ~FM WQXI-AM 3 WKLS-FM WQX I-AF WQXI-AF
MF, 6-10am MF, 3-7pm
1 WQXI-AF WQXI-AF WQX I-AF 1 WZGC-FM WZIGC-FM WZGC-FM
2 WZGC-FM WZGC-FM WZGC-FM 2 WKLS-FM WKLS -FM WKLS-FM
3 WSB -AM WKLS-FM WVEE-FM 3 WQXI-FM WQX I-FPM WVEB-FM
4 WKLS-FM WSB ~AM WKLS -FM
5 WVEE-FM WVEE-FM WPLO-AM
6 WAOK-AM WAOK~AM WSB -AM
7 WGST-AM WLTA-FM WLTA-FM Adults 18-34
8 WSB -FM WGST-AM WAOK-AM M-S, Bam-Midnight
£ LA RELOSAH VRNG-AM POP(00): 6374
10 WLTA-FM WSB -FM WBIE-FM ) e T
Ll 1 WZGC-FM WQXI-FM WZGC-FM
L LIS LU} S0l L il 2 WQXI-FM wgcc-m WQXT-FH
2 WKLS-FM WKLS-FM WKLS-PH 3 WSB -AM WKLS-FM WVEE-FM
3 WVEE-FPM WZGC-FM WZGC-FM 4 WQXI-AM WVEE-FM WKLS-FM
4 WZGC-FM WVEE-FM OS] 5 WKLS-FM WSB -AM WSB -AM
5 WQXI-AM WSB -AM LA 6 WVEE-FM WOX I-AM WQXT-AM
6 WPLO-AM WPCH-FM ML O AN 7 WSB -FM WGST-AM WLTA-FM
7 WSB -FM WLTA-FM LA ] 8 WLTA-FM WPCH-FM WPLO-AM
8 WSB -AM WOXI-AM LT 9 WPLO-AM WLTA-FM WAOK-AM
9 WLTA-FM WAOK-AM :;’:é':: 10 WAOK-AM WAOK-AM WPCH-FM
10 WGST-AM WGST-AM WF Samioam
1 WQXI-AF WQXI-AF WQX I-AF
2 WzZGC-FM WZGC-FM WZGC-FM
avits 2s o8 3 WSB -AM WKLS-FM WVEE-FM
WS, Bam-Midnight 4 WKLS FM WSB -AM WKLS-FM
POP(00): 7835 5 WVEE FM WVEE-FM WSB -AM
AM 79 OM ‘78 AM '80 6 WPLO-AM WAOK-AM WPLO-AM
1 WSB -AM WSB -AM WSB -AM 7 WAOK-AM WGST-AM WLTA-FM
2 WPLO-AM WQXI-FM WVEE-FM 8 WGST-AM WLTA-FM WAOK-AM
3 WQXI-FM WZIGC-FM WPCH-FM 9 WSB -FM WPLO-AM WRNG-AM
4 WZGC-FM WPCH-FM WQXI-FM 10 WLTA-FM WSB -FM WGST-AM
5 WSB -FM WLTA-FM WZGC-FM MF, 3-7pm
6 WLTA-FM WPLO=AM WPLO-AM 1 WQXI-FM WQXI-FM WZGC-PM
7 WVEE-FM WSB -FM WLTA-FM 2 WZGC-FM WZGC-FM WVEE-PM
8 WPCH-FM WVEE-FM WSB ~FM 3 WKLS-FM WKLS-FM WQXI-FM
9 WQXI-aM WKLS-FM WKLS-FM 4 WQXI-AM WVEE-FM WKLS -PM
10 WRNG-AM WGST-AM WB IE-FM 5 WVEBE-FM WOX I~AM WSB -AM
M-, 8-10am 6 WSB -AM WSB -AM WPLO-AM
1 WSB -AM WSB -AM WSB -AM 7 WPLO-AM WGST-AM WOXI-AM
oo oy o o owmm o wnew
3 WPLO-AM WPLO-AM WPLO-AM
4 WIGC-FM WZGC-FN WVEE-FH 10 WGST-AM WLTA-FM WPCH~FM
5 WSB -FM WLTA-FM WZGC-FM
6 WGST-AM WCST~AM WPCH-FM
7 WAOK-AM WPCH-FM WRNG-AM
8 WRNG-AM WSB ~FM WGST-AM Adults 25-54
9 WVEE-FM WKLS-FM WBIE-FM M-S, Sam-Midnight
10 WBIE-FM WVEE-FM WLTA-FM POP(00): 7835
ME, 37pm AM '78 OM 79 AM ‘80
1 WSB -AM WZGC-FM WVEE~-FM 1 WSB -AM WSB -AM WSB -AM
2 WPLO-AM WOXI-FM WSB -AM 2 WZGC-PM WZCC-FM WPCH~-FN
3 WIZGC-FM WPCR-FM WPCH-FM 3 WPLO-AM WPCR-FM WZGC-PH
4 WOXI-FM S WPLO-AM 4 WQXI-PM WQXI-FM WPLO~AM
5 WLTA-IPM WPLO-AM WOX1-FM S WSB -FPM WCST-AM WQXI-PM
6 WSB -FM WLTA-FM WIGC-FM 6 WPCH-FM T e TN
7 WVEE-FM L Sl WLTA-FM 7 WQRI-AM WPLO-AM WVEE-PN
8 WQXI-AM WVEE-~FM WKLS-FM 8 WCST-AM WLTA-FM WSB -FM
9 WPCH-FM WKLS-FM WSB —-FM 9 WLTA-PM WX I-AM Ncs TN
10 WRRG-AM WGST-AM WBIE-FM 10 WVEE-FM WKLS~FM WBIE-PM
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Continued

M-F, 6-10am

WSB ~AM
WQXI-AF
WPLO-AM
WZGC-FM
WGST-AM
WSB -FM
WLTA-FM
WVEE-FM
WAOK-AM
WRNG-AM

-7pm

WSB -AM
WPLO-AM
WZGC~FM
WQXI-FM
WSB -FM
WLTA-FM
WQX I-AM
WPCH-FM
WGST-AM
10 WVEE~FM

cCw®mNOULEWNF

-

1

@

MF,

o R I R N

WVEE-FM

WSB -AM
WQXI-AF
WPLO-AM
WSB -FM
WGST-AM
WZGC-FM
WPCH-FM
WLTA-FM
WKLS-FM

WSB -AM
WZGC-FM
WOX I-FM
WPCH-FM
WPLO-AM
WSB -FM
WQXI-AM
WGST-AM
WLTA-FM
WKLS-FM

WSB -AM
WQXI-AF
WPLO-AM
WZGC-FM
WPCH-FM
WVEE-FM
WGST-AM
WLTA-FM
WBIE-FM
WRNG-AM

WSB -AM
WPLO-AM
WPCH~FM
WVEE-FM
WQXI-FM
WZGC-FM
WSB ~FM
WLTA-FM
WBIE-FM
WQX I-AM

Format Penetration Chart

Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend

A-AOR. B-Black BB-Big Band. BM-Beau-
titut Music. C-Country. CL-Classical. D-
Dancemusic. J-Jazz. M-Miscellaneous.
N-News, O-Oldies. PA-Pop Adult. R

Rock. RL-Religious. S-Spanish_ T-Talk
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Adults 18-34
M-S, Bam-Midnight

POP(00): 421

Average Persons 12+ Share Trends
Mondasry-Sunday, Sam-Midnight
POP(00): 1577

AM '79 AM '80
1 WFPG-FM 19.0 WFPG-FM®M™LS .9
2 WMGM-FM 11.0 WAYV-FMPAL1.8
3 WIIN-AM 9.7 WMGM-FM® 11.0
4 WOND-AM 7.6 WMMR-FMA 9.4
5 WMID-AM 7.2 WIIN-AMO® 7.3
6 WUSS-AM 5.1 WOND-AM®PA 5.3
7 WGRF-FM 4.6 WCAU-AMM 4.5
B WCAU-AM 4.2 WIP -AMOA) 2,9
9 WSLT-FM 3.8 KYW -AMMO 2.9
10 WAYV-FM 3.0 WGRFP -FM®W 2 4
11 WMMR-FM 3.0 WIOQ-FMW 2.4
12 WDVR-FM 2.1 WRDR~-FM® 2.4
13 WRDI-AM 1.7 WMID-AM®PA) 2.0
14 WIOQ-FM 1.3 WUSS AM®PA) 2.0
15 KYW AM 0.8 WSLT-FM®W 1.6
16 WCAU FM 0.8 WWSH~FM®W 1.2
17 WIP -AM 0.8 WCAU-FM® 1.2
18 WWSH-FM 0.8 WDVR-FM®W 0,8
19 WIBG-AM 0.4 WRDI-AMPA 0.4
20 WFLN-FM 0.4 WYSP-FMW 0.4
21 WIFI FM 0.4 WMGK-FM®PA) 0.4
22 WFIL-AM 0.4
Average Persons
Trends/Rankings
Total 12+
M-S, Sam-Midnight
POP(00): 1577
AM '79 AM '80 o
1 WFPG-FM 45 WFPG-FM 39
2 WMGM-FM 26 WAYV-FM 29
3 WIIN-AM 23 WMGM-FM 27
4 WOND-AM 18 WMM R-FM 23
5 WMID-AM 17 WIIN-AM 18
M-, 6-10sm
1 WFPG-FM WFPG-FM
2 WIIN-AM WIIN-AM
3 WOND-AM WAYV~FM
4 WMGM-FM WMGM-FM
S WMID-AM WOND-AM
MF, 3-7pm
1 WFPG-FM WFPG-FM
2 WMGM-FM WAYV-FM
3 WIIN-AM WMGM=FM
4 WGRF-FM WMMR-FM
S WMID-AM WCAU-AM
Teens
M-S, Bam-Midnight
POP(00): 184
_ AM'79 __AM’80
1 WMGM-FM WMGM~FM
2 WGRF-FM WMMR-FM
3 WMMR-FM WAYV=FM
M, 6-10am
1 WMGM-FM WMGH-FM
2 WMID-AM WMMR-FM
3 WOND-AM WAYV-FM
MF, 3-7pm
1 WMGM-FM WMGM~FM
2 WGRF-FM WMMR-FM
3 WAYV-FM WAYV-FM
Adults 18-34
M-S, Bam-Midnight
POP(00): 421
AM 79 AM '80
1 WMGM-FM WMMR-FM
2 WMID-AM WMGM-FM
3 WFPG-FM WAYV-FM
4 WOND AM WIOQ-FM
S WAYV-FM WGRF-FM

Adults 25-54
M-S, Bam-Midnight
POP(00): 640

AM 80 o AM 78 AM '80
WMGM-FM 1 WFPG-FM WFPG-FM
WMMR-FM 2 WMGM-FM WMGHM-FM
WAYV-FM } WMID-AM WAYV-FM
WMID-AM 4 WIIN-AM WIIN-AM
WIOQ-FM S WOND-AM WOND-AM

M, 6-10am
WMGM-FM 1 WIIN-AM WF PG-FM
WAYV-FM 2 WMID-AM WIIN-AM
WMMR-FM 3 WFPG-FM WAYV-FM
WMID-AM 4 WOND-AM WMGM-FM
WI0Q-FM S WMGM-FM WMID ~AM
MF, Z7pm
WMGM-FM 1 WFPG-FM WFPG-FM
WMMR-FM 2 WMGM-FM WAYV-FM
WAYV-FM 3 WMID-AM WHGM-FM
WMID-AM 4 WGRF-FM WOND-AM
WI0Q-FM S WIIN-AM WMID-AM

METRO RANK AM'79
4 1 WMGM-FM
2 WMID-AM
MF, &-100m 2 :cn—g:
1 WMGM-FM WAYV-FM B HZ;S-AH
2 WMID-AM WMMR-FM o2 TP
3 WFPG-FM WMGM-FM MF, 8-10am
4 WGRF-FM WI0Q-FM 1 WMGHM-FM
5 WIIN-AM WOND-AM 2 WMID-AM
MF,3-7pm - 3 WFPG-FM
1 WMGM-FM WMMR-FM ; :g:;:i:
2 WMMR-FM WAYV-FM 2 AR
3 WGRF-FM WMGM-FM WM, 3-7pm
4 WMID-AM WIOQ-FM 1 WMGM-FM
5 WOND-AM WMID-AM 2 WGRF-FM
Adults 25-54 LIt
M-S, Sam-Midnight e
POP(00): 640
AM'79 _AM '80 _
1 WFPG-FM WAYV-FM
2 WIIN-AM WPPG-FM
3 WMID-AM WMGM-FM
4 WOND=-AM WMMR-FM
S WMGM~FM WIIN-AM
MF, 8-10am
1 WFPG-FM WFPG-FM
2 WIIN-AM WAYV-FM
3 WMID-AM WIIN-AM
4 WOND-AM WIP -AM
S WUSS-AM WMGM~-FM
M, 3-7pm
1 WFPG-FM WAYV-FH
2 WIIN-AM WEPG-FN
3 WMID-AM WMGMHM-FM
4 WMGM-FM WMMR-FM
5 WGRF-FM WIIN-AM
Cume Persons
Trends/Rankings
Total 12+
M-S, Sam-Midnight
POP(00): 1577
o AM 79 AM 80
1 WFPG-FM 490 WFPG-FM 413
2 WMGM-FM 380 WMGM-FM 354
3 WOND-AM 335 WIIN-AM 293
4 WIIN-AM 316 WAYV~FM 285
S WMID-AM 301 WOND~AM 285
MF, 6-10am -
1 WFPG-FM WFPG-FM
2 WIIN-AM WMGM-FM
3 WMGM-FM WIIN-AM
4 WMID-AM WAYV-FM
S WOND-AM _ _WOND-AM
M, 3-7pm
1 WFPG-FM WFPG-FM
2 WMGM-FM WMGM-FM
3 WGRF-FM WAYV-FM
4 WIIN-AM WMMR-FM
S WMID-AM WIIN-AM
Teens
M-S, Sam-Midnight
POP(00): 184
AM 79 AM 80
1 WMGM-FM WMGM-FM
2 WMID-AM WMMR-FM
3 WOND-AM WAYV-FM
MF, 8-10sm
1 WMGM-FM WMGM-FM
2 WMID-AM WAYV-FM
3 WOND-AM WMMR-FM
WMF, 3-7pm
1 WMGM-FM WMGM-FM
2 WGRF-FM WMMR-FH
3 WMID-4M WAYV-FM

Format Penetration Chart

Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

12 2
8
11.8
™
248
PA 12.2
A
13.4
219 R
BM
147
N

Format Legend
A-AQOR, B-Black, BB-Big Band, BM-Beau-
titul Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous,
N-News, O-Oldies, PA-Pop/Adult. R-
Rock, RL-Relgious. S-Spanish, T-Talk

Data from Market Buy Market ™
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¢n Average Persons 12+ Share Trends
(J Monday-Sunday, 8am-Midnight
Z poP(00): 2322
= AIM 78 AIM 79 AIM '80
0C 1 wBBQ FM 15.8 WBBQ-FM 23.1 WBBQ-FM@m27.2
@C 2 WBBOQ-AM 11.5 WBIA-AM 9.3 WTHB-AM®10.4
¥ 3 Wwzz®W-FM 11.0 WBBQ-AM 9.1 WRDW-AM@ R.3
@ 4 WGAC-AM  R.0  WTHB-AM 8.0 WZZW-FM@GN 7.7
5 WBIA-AM 7.2  WGAC-AM 7.4 WBBQ-AM® A.8
& WGUS-AM 7.2  WGUS-FM 6.9 HGAC-AM®A) 5.9
7 WRDW-AM 6.4  WRDW-AM 6.0 WGUS-AM(© 5.3
8 WTHB-AM 6.2  WZZW-FM 5.8 WGUS FM@ 5,0
9 WAUG-AM 4.8  WNEZ-FM 5.5 WNEZ-FM(BM 4.1
10 WAUG-FM 4.3  WAUG-FM 5.5 WYMX-FMW 4,1
11 WNEZ-TM 3.8 WGUS-AM 2.2 WKZK-AM PN 2,7
12 WAKN-AM 1.9  WHGI-AM 1.9 WRIA-AM®A 2.1
13 WWDM-FM 1.6  WAKN-AM 1.9 WTHO-FM®©@ 1.5
14 WGUS-FM 1.3  WCOS-FM 0.8 WHGI-AM®U 0,9
15 WWCA-FM 1.3 WAKN-AM (PA) 0 9
16 WLOW-AM 1.3 WVAP-AM© 0.6
17 WENL-AM 0.8 WWGA-FM (RU 0.6
18 WLOW-FM 0.3 WWDM-FM 8 0.6
Average Persons Trends/Rankings
Total 12+
M-S, 6am-Midnight
POP(00): 2322
AIM '78 AIM'79 AIM '80
1 WEBO-FN 59  WBBO-FM 84  WBBO-FM a2
2 WBBQ-AM 43 WBIA-AM 34 WTHB-AM 35
3 WZZW FM 41 WRBQ-AM 33 WRDW AM 28
4 WCAC-AM 30 WTHB-AM 29 WZZW-FM 26
5 WBIA-AM 27 WGAC-AM 27 WBBO-AM 23
MF, 8-10am
1 WBBQ-FM WBBO-F¥ WBBQ-FM
2 WBBO-AM WBBO -AM WGAC-AM
3 WGAC-AM WB IA-AM WBBQ-AM
4 WBIA-AM WGAC-AM WRDW-AM
5 WZZW-FM WGUS-FM WZZW-FM
M-F, 3-7pm
1 WBBQ-FM WBBO-FM WBBO-FM
2 WBBO-AM WGUS-FM WTHB-AM
3 WZZW-FM WB TA-AM WZZW-FM
4 WGUS-AM WTHB-AM WRDW-AM
5 WGAC-AM WBBQ-AM WCUS-FM
Teens
M-S, 6am-Midnight
POP(00): 318
AIM '78 AIM'79 AIM '80
1 WBBQ-FM WBBQ-FM WBBO -FM
2 WEBO-AM WRDW-AM WTHE-AM
3 WTHB-AM WAUG-FM WZZW-FM
MF, 6-10am
1 WBBO-FM WBBQ-FM WBBO-FM
2 WBBO-AM WBBO-AM WZZW-FM
3 WWDM-FM WRDW-AM WTHB-AM
M-F, 3-7pm
1 WBBOQ-FM WBBN-FM WBBO-FM
2 WBBQ-AM WRDW-AM WTHB-AM
3 WTHB-AM WAUG-FM WRDW-AM
Adults 18-34
M-S, Bam-Mlidnight
POP(00): 943
AIM ‘78 AIM ‘79 AIM '80
1 WBBO-FM WBBQ-FM WBBQ-FM
2 WZZW-FM WZZW-FM WTHB-AM
3 WBBO-AM WTHB=-AM WZZW-FM
4 WRDW-AM WBBQ-AM WRDW-AM
5 WAUG-FM WAUG-FM WYMY -FM
MF, 8-10am
1 WBBO=-FM WBBO-FM WBBQ-FM
2 WBBQ-AM WBBO-AM WBBO-AM
3 WRDW-AM W2ZW-FM WZZW-FM
4 WZZW-FM WAUG-FM WTHB-AM
5 WGAC-AM WGUS FM WKZK-AM
M-F, 3-7pm
1 WBBQ-AM WBBQ-FM WBBQ-FM
2 WBBQ-FM WTHB-AM WZZW-FM
3 WZZW-FM WZZW-FM WYMX-FM
4 WRDW-AM WBBQ-AM WTHB-AM
5 WGUS-AM WAUG-FM WRDW- AM
Adults 25-54
M-S, Bam-Midnight
POP(00): 1082
AIM'78 AIM ‘79 AIM '80
1 WBBQ-FM WBBO-FM WBBO-FM
2 2 WGUS-AM WCUS-FM WRDW-AM
e, 3 WBBO-AM WBBQ-AM WTHB-AM
£ & ucac-aM WBIA AM WZZW-FM
S S WIZW-FM WCAC-AM WGUS-FM
= MF,6-10am
> 1 WBBO-FM WBBQ-FM WBBQ-FM
8 2 WCAC-AM WBBQ-AM WGAC-AM
~ 3 WBBO-AM WGUS-FM WBBQ-AM
_Q 4 WGUS-AM WBIA-AM WRDW=-AM
S5 WBIA-AM WZZW-FM WGUS-AM
= MF,3-7pm
E 1 WBBQ-AM WBBQ-FM WBBQ-FM
S 2 WoUS-aM WGUS-FM WGUS-FM
2 3 WBBQ-FM WBBO-AM WZZW-FM
& 4 weac-aM WNEZ-FM WRDW-AM
8 S W2ZZW-FM WTHB-AM WTHB-AM

Cume Persons Trends/Rankings

Total 12+
M-S, Bam-Midnight
POP(00): 2322

AIM'78 AM'79 AIM 80
1 WBBQ-~AM 813 WBBO-FM 931 WBBO-FM 1030
2 WBBO-FM RO9 WBBO-AM 651 WBBO-AM 526
3 WGAC-AM 4R9 WZZW-FM 471 WZZW-FM 460
4 WZZW-FM 478 WGAC-AM 392 WRDW-AM 429
5 WRDW-ANM 374 WRDW-AM 372 WTHB-AM 391
MF, 6-10am
1 WBBO-FM WBBQ-FM WBBO-FM
2 WBBO-AM WBBQ-AM WBBO-AM
3 WGAC-AM WZZW-FM WGAC-AM
4 WZZW-FM WCAC-AM WRDW AM
5 WBIA-AM WBTA-AM WZZW-FM
M-F, 3-7Tpm
1 WBBO-AM WBBO-FM WBBO-FM
2 WBBO-FM WZZW-FM WEBQO-aM
3 WCAC-aAM WBBQ-AM WRDW-AM
4 WZZW-FM WAUG-FM WZZW-FM
5 WRDW-AM WRNW-AM WTHB-AM
Teens
M-S, 6am-Mlidnight
POP(00): 318
AIM'78 AIM'79 AIM '80
1 WBBO-FM WBBO-FM WBBO-FM
2 WBBO-AM WANIG-FM WTHB-AM
3 WAUG-FM WBBO-AM WRDW-AM
M-F, 6-10am
1 WBBO-FM WBBQ-FM WBBQ-FM
2 WBBO-AM WBBQ-AM WTHB-AM
3 WRDW-AM WRNDW=-AM WRDW-AM
MF, 3-7pm
1 WBBO-FM WBBO-FM WBBO-FM
2 WBB(C-AM WAUG-FM WRDW-AM
3 WRDW AM WRDW-AM WTHB-AM
Adults 18-34
M-S, Bam-Midnight
POP(00): 943
A/M'78 AIM'79 AIM '80
1 WBBO-FM WBBQ-FM WBBQ-FM
2 WBBO-AM WZZW-FM WZZW-FM
3 WZZW-FM WBBQ-AM WBBQ-AM
4 WRDW-AM WAUG-FM WTHB-AM
5 WGAC-AM WGAC-AM WRDW-AM
M-F, 6-10am
1 WBBQ-FM WBBQ-FM WBBO-FM
2 WBBQ-AM WBBO-AM WZZW-FM
3 WZZW-FM WZZW-FHM WBBO-AM
4 WGAC-AM WAUG-FM WTHB-AM
5 WAUG-FM WGAC-AM WRDW-AM
MF, 3-7pm
1 WBBQ-AM WBBQ-FM WBBQ-FM
2 WEBO-FM WZZW-FM WZZW-FM
3 WZZW-FM WBBQ-AM WYMX-FM
4 WRDW-AM WAUG~FM WBBQ-AM
5 WTHB-AM WTHR-AM WTHB-AM

Adults 25-54

M-S, Bam-Midnight

POP(00): 10OR2

AIM 78 AIM'79 AIM '80

1 WBBO-AM WBBQ-FM WBBC~FM
2 WBBO-FM WBBO-AM WBBO-AM
3 WGAC-~AM WGCAC-AM WZZW-~FM
4 WZZW-FM WZZW-FM WGAC~AM
5 WBIA-AM WRDW-AM WRDW=-AM

M-, 6-10am
1 WBBO-AM WBBQ-FM WBBO-FM
2 WGAC-AM WBBQ-AM WRBO-AM
3 WBBO-FM WGAC-AM WGAC-AHN
4 WGUS-AM WZZW-FM WZZW-FM
5 WBIA-AM WGUS~FM WRDW-AM

M-, 3-7pm
1 WBBO-AM WBBQ-FM WBBO-FM
2 WGAC-AM WBBQ-AM WBBQ-AM
3 WBBO-FM WGUS-FM WZZW-FM
4 WCUS-aM WZZW-FM WGUS-FM
5 WZZW-FM WNEZ-FM WRDW-AM

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

1.5
RL

b

Format Legend

A-AOR, B-Black, BB-Big Band, BM-Beau-
tiful Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous,
N-News, O-Oldies, PA-Pop/Adult, R-
Rock, RL-Religious, S-Spanish, T-Talk
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A/M 80 Market Overview

METRO RANK

There's a new number one station in the Austin
metro. KHFI, a Top 40 station with an AOR flavor,
more than doubled its overall share, while last sur-
vey's leader, Beautiful Music KASE, dropped sig-
niticantly. Country KVET remained in the runner-up
spot.

KHF| used a combination of outside advertising,
extensive promotions, and new programming in-
gredients to score. The station utilized TV and bill-
boards, with much of the advertising spotlighting its
new morning man, a welli-known area personality.
That addition plus the fusion of Top 40 and AOR
gave KHFI a sound dramatically different than the
Dancemusic format used last spring. KHF| sponsor-
ed a series of 17 concerts from January-May, usual-
ly featuring local groups. All this effort paid off, with
KHFI surging from less than 10% of 18-34 adults in
the O/N sweep to almost 25%. KHFI was also
tops with the teen audience.

KASE's overall share declined by almost 40%,
mostly attributable to a softening in the stations’s
ability to hold its time spent listening figures at
previous levels. KASE's cume dropped 24% from a
year ago, but its average quarter-hour audience de-
clined almost one-third, implying shorter time spent
with the station. The KASE on-air sound is now dif-
ferent, since the station has switched from Bonne-
ville to TM syndication. The next sweep may show
if this different musical approach will help KASE
rebound. The station was still tops among adults 25-
54, due largely to a stable book among women in
that cell, while its male numbers dissipated. KVET
was just fractionally behind KASE in this demo.

Average Persons 12+ Share Trends

Cunday 8arm-Mid
Y

POP(00): 4108

. AM'7TS ON'T9 AM 80 -
1 KVET-AM 15.0 KASE FM 17.1  KHFI-FM® 16,7
2 KASE-FM 13,4 KVET-AM 12.0 KVET-AM© 11.6
3 KLBJ~FM 8.8 KLBJ-FM 11.2  KASE-FM@MIO.6
4 KNOW- AM 8.4 KHFI-FM 8.2  KOKE-FM© 8,8
5 KOKF-FM 7.7  KOKE FM 7.6  KLBJ-FMW 7.8
6 KHFI-FM 7.5 KCSW-FM 5.9  KCSW-FMPA) 7.4
7 KCSW-FM 7.4 KLBJ-AM 5.7  KMXX-FM® 4.0
8 KLBJ-AM S.4 KTSA-AM 4.3 KTSA-AM® 3.7
9 KTSA-AM 4.7  KNOW-AM 2.7  KIXL-AM®RY 3.0
10 KIXL-AM 2.4  KIXL-AM 2.4  KLBJ-AMPPAY 3.0
11 KMXX-FM 2.1 KTAE-AM 1.9  KOKE-AM© 2.4
12 KOKE-AM 1.5  KMXX-F¥ 1.4  KTAE-AM©O 1.9
13 WOAT-AM 1.3  KOKE-AM 1.4 KGTN-AMIO 1.9
14 KKYX-AM 0.7 WOA T-AM 0.9 WOAT-AMMN 1.3
1S KTFM-FM 0.6 KCTN-AM 0.8  KGTN-FM© 1,2
16 KTAE-AM 0.4 KNOW-AM) 1.0
L7 KONO-AM®RY 0.7

Average Persons Trends/Rankings

Total 12+

M-5, 6am-Midnight

FOP(OO): 4108

_ AM 79 __ OmWN'7T9 = AMB
1 KVET-AM 102 KASE-FM 108 KHFI-FM 99
2 KASE-FM Q1  KVET-AM 76 KVET-AM 69
3 KLBJ-FM 60  KLBJ-FM 71 KASE-FM 63
4 KNOW-AM 57  KHFI-FH 52 KOKE-FM 52
5 KOKE-FM 52 KOKE FM 48  KLBJ-FM 46

MF, 6-10am
1 KVET-AM KASE-FM ¥HFI-FM
2 KNOW-AM KVFT AM KVET-AM
3 KASE FM KOKE FM KOKE-FM
4 KLBJ-AM KLRJ-FM KASE-FM
5 KCSW-FM KLBJ-AM KCSW-FM

M-F, 3-7pm
1 FVET-AM KASE FM KVET - AM
2 KASE-FM KVET-AM KHFI-FM
3 KNOW-AM KLBJ-FM KASE-FM
4 KLBJ-FM KRFI-FM KLBJ-FM
S KOKF-FM KCSW-FM KOKE-FM

Teens

M-S, Bam-Midnight

POP{00): 453

AM 79 O/N '79 AM '80 o

1 KHFT-FM KHFI-FM KHFI-FM
2 KTSA-AM KLBJ-FM KTSA-AM
3 KNOW AM KVFT AM K1L.BJ-FM

R&R RATINGS REPORT/1980 « &

M+, 6-10am Adults 25-54
1 KNOW-AM KHFI-FM KHFL-F¥ M-S, am-Midnight
2 KHFI-FM KTS A -AM KTSA-AM POP(00): 1751
3 KOKF-FY _KLBJ-FM KLBJ-F:1 AM ‘79 oM 'Te AM 80
MF, 3-7pm 1 KVET-AM KVET-AM KASE-FM
1 KHFT-FM KHFI-FM KHFI-FN 2 KASE-FM KASE FM KVET - AM
2 KTSA-AM KVFT -AM KTSA-AM 3 KNOW-AM KOKE FM KOKE-FM
3 KNOW-AM KLBJ-FM KOKE-FM 4 KLBJ-FM KLBJI-AM KHFI-FM
Adults 18-34 5 KLBJ-AHM KLBJ-FM KCSW~FM
M-S, 6am-Midnight M-F, 6-10am
POP(00): 1912 1 KVET-AM KVET-AM KVET-AM
AM 79 OIN'T9 AIM '80 2 KNOW-AM KASE-FM KASE-FM
o D o 3 KLBJ-AM KOKE-FM KCS W—FM
1 KLBJ-FM KLBJ-FM KHFI-FM 4 KASE-FM KLBJ =AM KOFE-FM
2 KCSW-FM KCSW-FM KLBJ-FM S KOKF-FM KCSW-FM LT
3 KVFT-AM KHFI-FM KOKE-FM S
4 KNOW-AM KOKE-FM KCS W-FM MF, 3-7pm
5 KOKE-FM KASE-FM KMXX=FM 1 KVET-AM KVET AM KVET -AM
T _ — 2 KNOW-AM KASE-FM KASE -FM
LafUAb T 3 KOKR-FM KOKE FM KOKE~FM
L ST L S 4 KASE-FM KLBJ-FM KCSW-FN
2 KNOW-AM KOKE-FM KCSW-FM S KLBJ-FM KCS W-FM T i
3 KLBJ-FM KHFI-FM KOKE-FM — —
4 KCSW-FM KASE-FM KMXX-FM
5 KOKE-FM KCSW-FM KVET - AM
M+F, 3-7Tpm
1 KLBJ-FM KLBJ~FM KHFI-FM Format Penetration Chart
2 KNOW-AM KCSW-FM KLBJ-FM
3 KOKE-FM KTSA-AM KOKE-FM Based Cn Total Persons 12 +
P oxe-t Kosu-rm Average Quarter Hour Listening
T- - KVET - AM
— — — Monday-Sunday 6am-Midnight
Adults 25-54
M-S, 6am-Midnight
POP(00): 1751
AM ‘79 OIN'79 AM 80
1.3 3.0
1 KVET-AM KASE - FM KASE-FM S
2 KASE-FM KVET-AM KVET -AM rf
3 KLBJ-FM KOKE-FM KCSW-FM
4 KOKF-FM KLBJ-FM KOKE-FM
5 KNOW-AM KCSW-FM KHFI-FM
M-F, 6-10am
1 KVET-AM KVET AM KVFT-AM
2 KLBJ-AM KASE FM KASE-FM
3 KNOW-AM KOKE FM KCSW-FM 278
4 KASE-FM KLBJ-AM KOKE-FM ¢
5 KOKE=-FM KLRJ-FM KHFI-FM
M-F, 3-7pm
1 KVFT-AM KVET-AM KVET-AM
2 KASE-FM KASE FM KASE-FM
3 KOKE-FM KOKE-FM KOKE-FM
4 KLBJ-FM KLBJ-FM KLBJ-FM
5 KNOW-AM KCSW-FM KCS W-FM 221
T R
Cume Persons Trends/Rankings
Total 12+
M-S, Bam-Midnight
POP(00): 4108
AM '79 __Om'Te AM'80
1 KVET-AM 1181 KASE FM 1080 KHFI-FM 1313
2 KASE-FM 886 KVET AM 981  KVFT-AM 91 4
3 KNOW-AM 879  KLBI-FM 964 KASE-FM  R25
4 KLBJ-FM 791  KLBJ-AM 962  KLBJ-AM 728
5 KLBJ-AM 763  KHFI-FM 775 KOKE-FM 703 Format Legend
M-F, 6-10am BM. -
1 KVET-AM KASE -FM KEFI-FM A-AOR,BBaCk.BBBg Band. Beau
2 KNOW-AM KVFT AN KVET - AM titul Music, C-Country, CL-Classical. D-
3 KLBJ-AM KLBJ-FM KCSW~FM )
4 KASE-FM KOKE-FM KOKE-FM Dancemusic, J-Jazz, M-Miscellaneous.
5 KLBJ-FM KFRFI-FM WASE-FM N-News. O-Oldies, PA-Pop/Adult. R-
N Rock, RL-Religious. S-Spanish, T-Talk
1 KVET-AM KLBJ-FM KHFI-FM
2 KNOW-AM KVET - AM KVET-AM
3 KASE-FM KASE-FM KASE-FM
4 KOKE-FM KHFI-FM KOKE-FM
5 KLBJ-Fit KOKE FM KCSW-FM
Teens
M-S, 6am-Midnight
POP(Q0): 453
o AM'78 ___ON'7Tg _AM '80
1 KHFI-FM KHFT-FM KHFI-FM
2 KNOW-AM KTSA-AM KTSA-AM
3 KTSA-AM KLBJ-FM KOKE-FM
MF, 6-10am
1 KHFI-FM KHFI-FM KHFI-FM
2 KNOW-AM KTSA-AM KRTSA-AM
3 KTSA-AM KLBJ-FM KVET - AM
o KEIsAAM KB S .
W, 370m I'M Programming
1 KHFT-FM KHFI-FM VHFI-FM ro a in
2 KTSA-AM KVET -AM KTSA-AM
3 KNOW- AM KNOW-AM KOKE-FM
Aduits 18-34
M-S, 6am-Midnight
POP(00): 1912
AM '79 __OMN'79 __AmM’s0
1 KLBJ-FM KLBJ-FM KRHFI-FM
2 KNOW aM KCSW-FM KCSW-FM
3 KCSW-FM KNO W-AM KLBJ-FM
4 KVET-AM KOKE FM KOKE-FM 1349 Regal Row+ Dallas, Texas 75247 - (214) 634-8511
5 KHFI-FM KHFI-FM KTSA-AM 6@/\ bsid (e  Broad
subsidiary ol mrock Broadcasting Company, Inc.
M, 6-10am b 9 pany. Inc
1 KLRJ-FM KLBJ-FM KHFI-FM
2 KNOW-AM KOKE-FM KCSW-FM
3 KCSW-FM KCSW-FM KOKF-FM
4 KVET-AM KHFI-FM KTSA-AM
5 KHRFI-FM KNOW-AM KLBJ-FM F T
MF, 3.7pm or 1 omorrow
1 KLBJ-FM KLBJ-FM KHFI-FM
2 KNOW-AM KCSW-FM KCSW-FM
3 KCSW-FM KHFI-FM KLBJ-FM
4 KOKE-FM KOKE FM KOKE-FM
5 KVET-AM KVFT AM KVET-AM

Data from Market Buy Market ™




Data from Market Buy Market
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M-F, 3-Tpm
® 1 KERN-AM KKXX~-FM KKXX -FM
Bakersfiel
3 KAFY-AM KER N—-AM KERN-AM
4 KGEE-AM KGFM-FM KGFM-FM
METRO RANK 98 5 KKXX-FM KLYD-FM KAFY-AM
Teens
M-S, Bam-Midnight
A/M 80 Market Overview LA et
AIM ‘78 AIM'T9 AIM '80
R 1 KERN-AM KKXX -FM KERN-ANM
Although Quarterly Measurement was imple- 2 KAFY AN KERN-AM KKXX-FN
mented here for the first time, the Arbitron results SRKUZZSAN KHETSEM RELRAN
did not differ noticeably. The to jons i et
: y o] three.statuons in MK ER T RN
last year’s results were the top three again, although 2 KAFY AM KKXX -FM KKXX -FM
in a slightly revised order. Country KUZZ regained EMEUZES AN KNACSAM RAENSSH
the top s I o MF, 3-7Tpm
top spot, while Top 49 KKXX remallned stable, T ERRTAN KETXREN KERN-AH
moving to second, KKXX's AM competitor, KERN, 2 KAFY AM KERN-AM KKXX -FM
remained in thlfd 3 RUZZ-AM KMET-FM KF1 -AM
. Adults 18-34
The Ipnger 12 \.Neek survey resulted in more M<S, Bam-Midnight
stable estimates. Arbitron sent out many more diaries POP(00): 1057
and got back almost 50% more usable ones than in AM'78 AM ‘79 AM '80
the previous survey. As a result, cume diary values ) poanan R o an
are lower, meaning more stable estimates and fewer 3 KKXX-FM KUZZ -AM KER N-AM
ﬂUkeS 4 KAFY AM KAFY-AM KMET-FM
N i . X 5 KLYD-FM KWAC-AM KG AM~AM
KUZZ maintained its leadership in the key 25- MF, 6-10am
54 target demo, retaining approximately 18% of that 1 KERN-AM KKXX FM L2850 0
H 2 2 KUZZ-AM KUZZ-AM KUZZ-AM
a.udn.ance. The station used TV and outdoor boards, 3 KAFY AM RER N-AM KERN-AM
tied into on-air cash giveaways of about $10,000. 4 KKXX-FM A LR
" A A f 5 KLYD-FM KWAC-AM KMET-FM
KKXX revised its music slightly for the book, WF,37pm
which may have helped the station move into the 1 KERN-AM KRXX-FM KKXX~FM
number tw lot . o 0, . 2 KUZZ-AM KER R-AM KU2Z-ANM
o slot 25 5:? with ab?ut 11%. Among 18 Bt T REran
34 adults, KKXX remained static at around 22. The 4 KAFY-AM KAFY=~AM KAFY-AM
musical shifts involved playing fewer disco and al- 5 KLYD-FH K22 AN KGFM PN
. Adults 25-54
bum cuts.' Outdoor boards backed up with some TV M<S, 8am-Midnight
commercials composed the external ad effort for POP(00): 1424
KKXX. AIM '78 AIM'79 AIM '80
f PRSI 1 KUZZ~AM RUZZ-AM KUZZ-AM
KEHN suffered a slight dip in its overall share, 2 KERN-AM T KKXX -F M
and its 18-34 share dropped from approximately 3 KLYD-FM KLYD-FM KER N=AM
0, o, A 4 KAPY-AM KEKXX -FM KLYD-FM
14% to Igss than .1 0%. The Top 40 station used § KGFM-FM KERN AM KGFM-FN
less outside advertising than last year, but did try to W, 6-10am
generate on-air excitement with a treasure hunt con- ; :E::“F\: KUZZ -AM KUZZ-AM
9 . . . . = KGAM-AM KKXX ~FM
te§t featuring an increasing jackpot. KERN's PM 3 KERN-ANM KLYD-FM KERN-AM
drive numbers suffered owing to two different per- § Kary M EAFY-AN KCAn-an
o n A = KGFM-FM F1 -A
sonalities being used during the sweep. WF.37pm - < .
1 KUZZ-AM RUZZ ~AM KUZZ-AM
2 KAFY-AM KKXX-FM KKXX ~FM
Avecage Persons 12+ Share Trends i fivaomn XLTD_PN R
Mondsy bt 5 KGFM-FM KERN-AM KGFM -FM
POP(00): 3012
P ATRD T Cume Persons Trends/Rankings
1 RUZZ-AM 17.1 KKXX-FM 13.2 KUZZ-AM(®©15.6 Total 12+
2 KERR-AM 13.4  RUZZ-AM 12.8 KKXX-FNM™]13.4 s,
3 KAFY AM 8.7 KERN-AM 9.9 KERN-AM®™ 9.3 POP(00): 3012
4 KLYD-FM 6.3 KGFM-FNM 7.0 KGFM-FM (8) 5.} AIM'78 AIM ‘79 A/M '80
5 KGEE-AM 5.9 KWAC-AM 5.9 KGAM-AM @M 4]
6 KKXX-FM 4.9 KLYD-FM 5.1 KLYD-FM ®A 4.1 1 KERN-AM 836 KERN AM 774 KUZZ-AM 713
7 KGPM-FM 3.9 KAFY -AM a4 KAFY-AM®A) 3.9 2 KUZZ-AM 812 KKXX-FM 707 KKXX -FM 697
8 KLOS-FM 2.6 KG AM-AM 4.2 KF1 -AM® 3.9 3 KAFY-AM 787 KUZZ-AM 654 KER N-AM 657
9 KLYD-AM 2.6 KLYD-AM 3.7 KWAC-AM® 2.9 4 KKXX-FM 417 KAFY-AM 462 KAFY-AM 493
10 KPMC-AM 2.6 KPMC~AM 3.3 KMET-FM) 2.7 5 KGEE-AM 372 KGRM-FM 396 KGAM-AM 324
11 KFI -ANM 2.2 KMET-FM 2.6 KXEM-AM® 2.4 M+, 6-10am
12 KWAC-AM 2.0 KZ1Q-AM 2.6 KPMC-AM M 2.0 1 KUZZ-AM KERN AM KUZZ-AM
13 KLOA-AM 1.8 KBIG-FM 2.2 KOST-FM®W2 .0 2 KERN-AM KKXX-FM KKXX -FM
14 KOST-FM 1.6 KF1 -AM 1.8 KBIG-FM @M 1.7 3 KAFY AM KUZZ-AM KER N-AM
15 KHIS-FM 1.4 KMPC-AM 1.5 KHIS-AM MU 1.5 4 KGEE-AM KAFY-AM KAFY-AM
16 KFRE-AM 1.4 KOST-FM 1.5 KLOA-AM®PA)1.2 S KLYD-FM KGAM-AM KGAM-AM
17 KMPC-AM 1.0 KHIS-AM 1.3 KZIQ-AMIC) 1.2
18 KBIG-FM 1.0 ELOS-FM 1.1 KVLI-AM®© 1.2 MF,3-7pm
19 KWSO-AM 0.8 EKWSO-AM 1.1 KLOS-FM® 1.0 1 KERN-AM KK XX -FM KKXX -FM
20 KZIQ-PM 0.6  KLOA-AM 1.1 KZIQ-FM®W 1.0 2 KAFY AM KER N-AM KUZZ -AM
21 KCHJ-AM 0.4 KDOL-AM 1.1 KMPC-AM PA) 0.7 3 KUZZ-AM RUZZ -AM KERN-AM
22 KHIS-AM 0.2 ENX -FM 0.9 KRTH-FM® 0.7 4 KGEE-AM KAFY-AM KAFY-AM
23 ENX -AM 0.7 KNTB-AM ™ 0.7 5 KKXX-FM KGFM-FM KGIEMSEM
24 KHIS-FM 0.4 KFRE-AMPAQ.7 Teens
25 KZIQ-FM 0.4 KNX -FM®W 0.7 M-S, Bam-Midnight
26 KCHI-AM 0.4 KCHJ-AM© 0.5 POP(00): 432
27 KNX -AM®™ 0.5 .
28 KWSO-AM MU 0.5 AIM 78 AIM '79 AIM '80
29 KIIS-FM® 0.5 1 KERN-AM KERN-AM KERN-AM
30 KHIS-FM ®U) 0.2 2 KAFY-AM KKXX-FM KKXX -FM
31 KFIO-FM A 0.2 3 KUZZ-AM KAFY-AM KAFY-AM
M-F, 6-10am
Average Persons Trends/Rankings e e KER N- AN
Total 12+ 2 KAFY-AM KER N-AM KKXX-FM
M-S, Bam-Midnight 3 KUZZ-AM KWAC -AM KAFY-AM
POP(00): 3012 MF, 3-7pm
AIM 78 AIM'79 AIM '80 1 KERN-AM KKXX-FM KERN-AM
1 KUZZ-AM 84  KKXX-FM 60  KUZZ-AM 64 LIRS K A LS i
2 KERN-AM 66  KUZZ-AM S8 KKXX-FM S JEKUZZSAM KMETSEM KB AN
3 KAFY-AM 43 KER N-AM 45 KERN-AM 38 Adults 18-34
4 KLYD-FM 31 KGPM-FM 32 KGFM-PM 21 M-S, Sam-Midnight
5 KGEE-AM 29  KWAC-AM 27 KGAM<~AM 17 POP(00): 1057
M-F, 6-10am AIM°78 AIM’79 AIM 80
1 RUZZ-AM KUZZ -AM KUZZ-AM 1 KAFY AM KER N-AM KKXX-FX
2 KERN=-AM KER N-AM 228l 2 KERN-AM KKXX -FM KER N-AM
3 KAFY-AM KKXX -FM KERN-AM 3 KKXX-FM KAFY-AM KAFY-AM
4 KLYD-FM Kg;:““ Kﬁ::::: 4 KUZZ-AM KUZZ -AM KUZZ-AM
5 KGEE-AM RLYDSEM LS 5 KLOS-FM KGFM-FM KGAM-AM

M-F, 6-10am
1 KERN-aM KER N-AM KKXX -FM
2 KAFY AM KRXX -FM KERN-AM
3 KUZZ-AM KAFY -AM KAFY-AM
4 KKXX-FM KUZZ-AM KU2Z-AM
S KLOS-FM KWAC-~AM KGAM-AM
MF, 3-7pm
1 KAFY AM KER N-AM KKXX-FM
2 KERN-AM KKXX ~FM KER N-AM
3 KUZZ-AM KAFY-AM KAFY-AM
4 KRXX-FM KUZZ-AM KUZZ-AM
S KLOS-FM KGFM-FM KG AM -AM
Aduits 25-54
M-S, Sam-Midnight
POP(00): 1424
AIM'78 AIM'79 AM '80
1 RUZZ-AM KUZZ-AM KUZZ-AM
2 KAFY AM KGFM-FM KX XX -FM
3 KERN-AM KER N-AM KERN-AM
4 KLYD-FM KKXX -FM RAFY-AM
S KGEE-AM KAFY-aM KG AM-AM
M-F, 6-10am
1 KUZZ-AM KUZZ-AR KUZZ-AM
2 KERN-AM KAFY-AM KKXX-FM
3 RAFY-AM KGIM -FM KERN AM
4 KLYD-FM KERN AM KAFY-AM
S RGEE-AM KGAM-AM KGAM - AM
MF, 3-7pm
1 KUZZ-AM KUZZ -AM KUZZ-AM
2 KAFY-AM KKXX-FM KKXX -FM
3 RERN-AM KER N-AM KERN-AM
4 KLYD-FM KGFM-FM KAFY-AM
S KGEE-AM KAFY-AM KGAM<-AM

Format Penetration Chart

Based On Total Persons 12+
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

2.2

10.6
PA

Format Legend
A-AQR, B-Black, BB-Big Band, BM-Beau-
tiful Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous,
N-News, O-Oldies, PA-Pop/Adult, R-
Rock, RL-Religious, S-Spanish, T-Talk




Baltimore

METRO RANK

A/M ’80 Market Overview

Since last fall's nadir, WBAL has begun to reassert itself as Baltimore's
most hightly-rated station. Although the station no longer carries Orioles base-
ball, WBAL had double the 12+ share of the station that has it now, WFBR.

Other stations worthy of note in this past sweep include WLIF, the Schulke-
programmed Beautiful Music station which fell back to numbers comparable to
last year’s Spring survey; WPOC the Country station that enjoyed its best book
ever; and the contestants for 18-34 leadership, WIYY and WXYV.

WBAL, which at one time trailed both WLIF and WCBM in the 25-54 figures,
regained the lead in that demo. As in the A/M '79 figures, WBAL garnered
about 11% of that target audience. WPOC was second in that demographic,
with over 9%, while WLIF was third.

WFBR's overall rise is attributable to two factors. The station was airing the
Orioles, and the morning personality was being sued for libel, a cause celebre
which received much media coverage during the survey.

In the 18-34 demo, WIYY had surged ahead of WXYYV, grabbing approxi-
mately 15% of this target while WXYV scored just over 12%. However, there is
a difference in how these stations stack up demographically. WIYY, with its
AOR format, is much more 12-24 oriented than WXYV, which has a notable
25-34 contingent within its 18-34 figures.

Overall, Pop/Adult was still the favorite format in Baltimore, but Top 40 show-
ed impressive gains in this book, up approximately 70% compared to the Fall
'79 shares.

Average Persons 12+ Share Trends
Mbndsy-Sunday, Bam-Midnight
FOP(00): 18179

AM '79 OM '79 JE '80 AM '80
! WBAL-AM 10.7 WBAL-AM 10.6 WBAL-AM 12.8 WBAL~AMPAIL3.5
2 WIYY-FM 8.9 WLIF-FM 10.1 WLIF-FM 10.3 WIYY-FM@ 7.7
3 WCBM-AM 7.6 WCBM-AM 7.1 WIYY-FM 7.9 WXYV-FM@m 7.6
4 WLIF-FM 7.3 WIYY-FM 6.5 WCBM-AM 6.0 WLIF-FM @ 7.4
5 WFBR-AM 6.9 WXYV-FM 6.3 WXYV-FM 5.6 WPOC-FM'©) 6.3
b WXYV-FM 5.8 WWIN-AM 5.4 WCAO-AM 4.9 WFBR-AM @ 6.2
7 WCAD-AM 5.3 WPOC-FM 5.1 WPOC-FM 4.9 WCBM-AM @A) 5.1
8 WPOZ-FM 5.3 WCAO-AM 5.0 WWIN-AM 4.5 WWIN-AM@® 4.3
9 WWIN-AM 5.0 WFBR-AM 4.8 WMAR-FM 4.3 WCAO-AM® 3.8
10 WKTK-FM 4.4 WMAR-FM 3.3 WFBR-AM 4.2 WMAR-FM @ 3.8
11 WMAR-FM 3.9 WITH-AM 2.6 WITH-FM 2.7 WLPL-FM @& 2.8
12 WAYE-AM 2.5 WITH-FM 2.5 WBKZ-FM 2.0 WBKZ-FM ®PA) 2.5
13 WITH-AM 2.0 WSID-AM 2.2 WSID-AM 2.0 WTOP-AM M 2.2
14 WLPL-FM 2.0 WLPL-FM 2.1 WLPL-FM 2.0 WITH-FM® 2.1
15 WITH-FM 1.8 WPGC-FM 1.8 WAYE-AM 1.8 WAYE-AM ®8) 1.9
16 WBKZ-FM 1.3 WKTK-FM 1.6 WKTK-FM 1.5 WKTK-FM® 1.8
17 WTOP-AM 1.1 WAYE-AM 1.6 WITH-AM 1.4 WSID-AM ® 1.8
18 WPGC-FM 1.1 WBKZ-FM 1.5 WROX-FM 1.4 WITH-AMCPA L .4
19 WASH-FM 1.1 WTOP-AM 1.1 WPGC-FM 1.4 WROX-FM® 1.3
20 WBMD-AM 1.1 WROX-FM 1.1 WASH-FM 1.3 WPGC-FM® 1.1
21 WSID-AM 1.1 WRBS-FM 1.1 WTOP-AM 1.0 WWDC-FM W 0.9
22 WPGC-FM 1.1 WGAY-FM 0.9 WTTR-FM 1.0 WEBB-AM ® 0.8
23 WTTR-FM 0.9 WEBB-AM 0.9 WRBS-FM 0.9 WTTR-FM PA 0.8
24 WRBS FM 0.9 WASH-FM 0.8 WNAV-FM 0.9 WHUR-FM® 0.7
25 WNAV-FM 0.8 WMAL-AM 0.6 WHUR-FM 0.6 WGAY-FM @M 0.5
25 WWDC-FM 0.7 WTTR-FM 0.6 WMAL-AM 0.6 WNAV-AM ® 0.5
27 WROX-FM 0.5 WAMD-AM 0.6 WEBB-AM 0.5 WKYS-FM® 0.5
28 WHUR-FM 0.5 WOOK-FM 0.6 WTOW-AM 0.5 WYCR-FM®) 0.5
29 WMAL-AM 0.4 WWDC-FM 0.5 WRC -AM 0.5 WRBS-FM () 0.4
30 WTOW-AM 0.5 WWDC-FM 0.4 WFRE-FM ®W 0.4
31 WHUR-FM 0.4 WMZQ-FM 0.4 WNAV-FM @MW 0.4
32 WRC -AM 0.4 WGAY-FM 0.3
33 WNAV-FM 0.4
34 WCMS-FM 0.4
Average Persons Trends/Rankings
1otal 124

M-S, Bam-Midnight
FOP(DO): 18179

AM'T9 O/N'79 JIF ‘80 AM '80

b WBAL-AM 318 WBAL-AM 297 WBAL-AM 415 WBAL-AM 424
2 WIYY-FM 265 WLIF-FM 282 WLIF-FM 333 WIYY-FM 242
3 WCBHM-AM 226 WCBM-AM 199 WIYY-FM 256 WXYV-FM 239
& WLIF FM 217 WIYY-FM 181 WCBM-AM 193 WLIF~FM 234
5 WFBR-AM 204 WXYV-FM 175 WXYV-FM 180 WPOC -FM 198
6 WXYV-FM 174 WWIN-AM 151 WCAO-AM 160 WFBR-AM 194
I WCAD-AM 158 WPOC-FM 143 WPOC-FM 160 WCBM-AM 161
2 WPOC-FM 157 WCAQ-AM 140 WWIN-AM 145 WWIN-AM 134
2 WWIN-AM 149 WFBR-AM 135 WMAR-FM 138 WCAO-AM 120
10 WKTK-FM 130 WMAR-FM 91 WFBR-AM 136 WMAR -FM 118
MF, 6-10am
1 WBAL-AM WBAL-AM WBAL-AM WBAL-AM
2 WCBN-AM WLIF-FM WCBM-AM WFBR-AM
3 WFBR-AM WFBR-AM WLIF-FM WCBM-AM
4 WCAG-AM WCBM-AM WFBR-AM WLIF-FM
S WIYT~FM WPOC-FM WCAO-AM WPOC-FM
& WPOC-FM WCAO-AM WIYY-FM WIYY-FM
7 WLIT-FM WIYY-FM WXYV-FM WXYV-FM
& WWIN-AM WXYV-FM WPOC-FM WCAO-AM
9 WMAE-FM WWIN-AM WWIN-AM WWIN-AM
10 WXYV-FM WITH-AM WMAR-FM WMAR-FM
M-, 3-7pm
1 WIYY-FM WLIF-FM WLIF-FM WBAL-AM
2 WCBM-AM WBAL-AM WIYY-FM WIYY-FM
3 WBAL-AM WCBM-AM WBAL-AM WXYV-FM
4 WLIF-FM WIYY-FM WXYV-FM WLIF-FM
5 WXYV-FM WXYV-FM WCBM -AM WPOC-FM
6 WCAO-AM WCAO-AM WCAO-AM WCBM-AM
7 WWIN-AM WWIN-AM WPOC-FM WCAO-AM
8 WFBR-AM WPOC-FM WMAR -FM WWIN-AM
$ WKTE-FH WFBR-AM WWIN-AM WFBR-AM
10 WMAR-FM WMAR -FM WFBR-AM WMAR -FM
Teens
M-S, Sam-Midnight
POP{00): 2366
AM ‘79 oM '79 JF '80 AM '80
1 WIYY-FM WIYY-FM WIYY-FM WXYV-FM
2 WWIN-AM WWIN-AM WWIN-AM WIYY-FM
3 WKTK-FM WLPL-FM WITH-FM WLPL-FM
WF, 6-10am
1 WIYY-FM WIYY-FM WIYY-FM WIYY-FM
2 WWIN-AM WWIN-AM WWIN-AM WXYV-FM
3 WCAO-AM WLPL-FM WITH-FM WLPL-FM
W-F, 3-7pm
1 WWIN-AM WIYY-FM WIYY-FM WXYV-FM
2 WIYY-FM WWIN-AM WITH-FM WIYY-FM
3 WKTK-FM WLPL-FM WWIN-AM WLPL-FM

Adults 18-34
M-S, Bam-Midnight
POP(00): 6548
AM'T9 ON'79 JIF '80 AM 80
1 WIYY-FM WIYY-FM WIYY-FM WIYY-FM
2 WXYV-FM WXYV-FM WXYV-FM WXYV-FM
3 WCBM-AM WCBM-AM WCBM-AM WCBM-AM
4 WCAO-AM WCAO-AM WCAO-AM WCAO-AM
5 WKTK-FM WLIF-FM WLIF-FM WPOC-FM
6 WPOC-FM WWIN-AM WFBR-AM WFBR-AM
7 WEBR-AM WFBR-AM WPOC-FM WW IN-AM
8 WWIN-AM WPOC-FM WWIN-AM WBKZ-FH
9 WLPL-FM WPGC-FM WBKRZ-FM WLPL-FM
10 WBKZ-FM WBKZ-FM WKTK-FM WKTK-FM
M+, 6-10am
1 WCBM-AM WFBR-AM WIYY-FM WIYY-FM
2 WCAO-AM WIYY-FM WCBM-AM WXYV-FM
1 WIYY-FM WCAO-AM WFBR-AM WCBM-AM
4 WFBR-AM WCBM-AM WCAO-AM WFBR-AM
5 WPOC-FM WXYV-FM WXYV-FM WPOC-F¥M
6 WXYV-FM WWIN-AM WBAL-AM WCAO-AM
7 WWIN-AM WLIF-FM WBKZ-FM WWIN-AM
8 WKTK-FM WPOC-FM WLIF-FM WKTK-FM
9 WBAL-AM WBAL-AM WPOC-FM WBKZ-FM
10 WPGC-FM WPGC-FM WWIN-AM WBAL-AM
M-F, 3-7pm
1 WIYY-FM WIYY-FM WIYY-FM WIYY-FM
2 WXYV-FM WXYV-FM WXYV-FM WXYV-FM
3 WCAO-AM WC BM -AM WCBM-AM WCAO-AM
4 WKTK-FM WCA O-AM WLIF-FM WCBM-AM
S WCBM-AM WLIF-FM WCAO-AM WPOC-FM
6 WPOC-FM WWIN-AM WBKZ-FM WWIN-AM
7 WFBR-AM WFBR-AM WFBR-AM WBKZ-FM
8 WLPL-FM WPOC-FM WWIN-AM WLPL~FM
9 WWIN-AM WITH-FM WASH-FM WFBR-AM
10 WBKZ-FM WKTK-FM WPOC-FM WLIF-FM
Aduits 25-54
M-S, 6am-Midnight
POP(00): 8745
AM 79 Oom'79 JF '80 AM 80
1 WBAL-AM 153 WLIF-FM WLIF-FM WBAL-AM
2 WCBM-AM 134 WCBM-AM WBAL-AM WPOC-FM
3 WPOC-FM 114 WBAL-AM WCBM-AM WLIF-FM
4 WFBR-AM 112 WFBR-AM WPOC-FM WCBM-AM
5 WLIF-FM 106 WPOC-FM WFBR-AM WFBR-AM
6 WIYY-FM 87 WXYV-FM WXYV-FM WXYV-FM
7 WCAO-AM 78 WCAO-AM WCAO-AM WCAO-AM
8 WXYV-FM 76 WWIN-AM WIYY-FM WWIN-AM
9 WWIN-AM 53 WMAR-FM WMAR-FM WMAR-FM
10 WMAR-FM 50 WSID-AM WWIN-AM WIYY-FHM
MF, 6-10am
1 WBAL-AM WBAL-AM WBAL-AM WBAL-AM
2 WCEBM-AM WFBR-AM WCBM-AM WFBR-AM
3 WFBR-AM WCBM-AM WLIF-FM WCBM-AM
4 WPOC-FM WLIF-FM WFBR-AM WPOC-FM
S WCAO-AM WPOC-FM WPOC-FM WLIF-FM
6 WLIF-FM WCAO-AM WCAO-AM WCAO-AM
7 WIYY-FM WXYV-FM WXYV-FM WWIN-AM
8 WWIN-AM WWIN-AM WIYY-FM WTOP-AM
9 WXYV-FM WITH-AM WMAR-FM WXYV-FM
10 WASH-FM WMAR-FM WWIN-AM WMAR-FM
MF, 3-7pm
1 WCBM-AM WLIF-FM WLIF-FM WBAL-AM
2 WBAL-AM WCBM-AM WPOC-FM WPOC-FM
3 WFBR-AM WBA L-AM WCBM-AM WLIF-F¥M
4 WPOC-FM WPOC-FM WCAO-AM WXYV-FM
5 WLIF-FM WFBR-AM WBAL-AM WCBM~AM
6 WIYY-FM WXYV-FM WIYY-FM WCAO-AM
7 WCAO-AM WCAO-AM WXYV-FM WFBR-AM
8 WXYV-FM WMAR-FM WMAR -FM WWIN-AM
9 WMAR-FM WWIN-AM WFBR-AM WIYY-FM
10 WKTK-FM WBKZ-FM WASH-FM WBKZ-FM
Cume Persons Trends/Rankings
Total 124
M-S, Bam-Midnight
POP(00): 18179
AM 79 om'79 JF '80 AM 80
1 WBAL-AM 4440 WBAL-AM 4318 WBAL-AM 4801 WBAL-AM 5084
2 WFBR-AM 4064 WCBM-AM 3519 WLIF-FM 3573 WFBR-AM 3731
3 WCBM-AM 3695 WLIF-FM 3346 WCBM-aM 3303 WCBM-AM 2997
4 WCAO-AM 3413 WCAO-AM 3219 WCAO-AM 3238 WLIF-FM 2958
S WIYY-FM 3253 WFBR-AM 2915 WFBR-AM 3022 WCAO-AM 2900
6 WLIF-FM 3078 WIYY-FM 2676 WIYY-FM 3009 WIYY-FM 2684
7 WKTK-FM 2257 WXYV-FM 2453 WXYV-FM 2504 WXYV-FM 2517
8 WXYV-FM 2233 WWIN-AM 2042 WWIN-AM 2144 WPOC-FM 2184
9 WWIN-AM 1938 WPOC-FM 1989 WPOC~FM 1989 WWIN-AM 1977
10 WPOC-FM 895 WITH-AM 1465 WMAR-FM 1741 WLPL-FM 1818

Continued on Page 48
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C.> N Adults 25-54
l M-S, Bam-Midnight
I Baltimore POP(00): 8745
= Continued from Page 47 AM 79 OMN '79 AIF '80 AM '80
o 1 WBAL-AM WCBM-AM WBAL-AM WBAL-AM
) 2 WCBM-AM WLIF-FM WLIF~FM WFBR-AM
O MF,6&10am 3 WFBR-AM WBAL-AM WCBM-AM WCBM -AM
% 1 WBAL-AM WBAL-AM WBAL-AM WBAL-AM 4 WLIF-FM WFBR~AM WFBR-AM WLIF-FM
» 2 WCBM-AM WCAO-AM WCBM-AM WCBM -AM S WCAO-AM WCAO-AM WCAO-AM WCAO-AM
0] 3 WCAO-AM WCBM-AM WLIF-FM WFBR-AM 6 WPOC-FM WPOC-FM WPOC-FM WPOC-FM
z 4 WFBR-AM WFBR-AM WFBR-AM WIYY-FM 7 WIYY-FM WXYV-FM WXYV-FM WXYV-FM
o S WIYY-FM WLIF-FM WCAO-AM WCAO-AM 8 WXYV-FM WWIN-AM WIYY-FM WWIN-AM
< 6 WLIF-FM WPOC~FM WIYY-FM WLIF-FM 9 WWIN-AM WMAR-FM WWIN-AM WMAR-FM
[0 7 WPOC-FM WIYY-FM WXYV~FM WXYV-FM 10 WKTK-FM WIYY-FM WMAR-FM WIYY-FM
i 8 WWIN-AM WXYV-FM WWIN-AM WPOC~FM M-, 6-10am
g 9 WXYV-FM WWIN=AM WPOC-FM WWIN-AM 1 WBAL-AM WBAL-AM WBAL-AM WBAL-AM
10 WKTK-FM WITH-AM WMAR-FM WLPL-FM 2 WCBM-AM WFBR-AM WCBM-AM WCBM-AM
MF, 3-7pm 3 WFBR-AM WCBM-AM WFBR-AM WFBR-AM
1 WIYY-FN WBAL-AM WBAL-AM WBAL-AM 4 WCAO-AM WCAO-AM WLIF-FM WPOC-FM
2 WBAL-AM WLIF-FM WLIF-FM WIYY-FM S WPOC-FM WLIF-FM LIt LI
1 WCBM-AM WCAO-AM WIYY-FM WXYV-FM 6 WLIF-FM WPOC-FM LAR A/ LG
4 WCAO-AM WIYY-FM WCAO-AM WLIF-FM 7 WIYY-FM WXYV-FM WPOC-FM WIOP-AM
S WLIF-FM WXYV-FM WCBM-AM WCBM - AM 8 WWIN-AM WWIN-AM WIYY-FM WXYV-FM
6 WFBR~AM WCBM-AM WXYV-FM WCAO-AM 9 WXYV-FM WMAR-FM LA LLIG G
7 WXYV-FM WPOC-FM WFBR-AM WPOC-FM 10 WTOP-AM WPGC-FM HHMARSEM RHMERISEM
8 WKTK-FM WFBR-AM WWIN~AM WFBR-AM MF, 3-7pm
9 WPOC-FM WWIN-AM WPOC-FM WWIN-AM 1 WCBM-AM WLIF-FM WLIF-FM WBAL-AM
10 WWIN-AM WLPL-FM WMAR-FM WLPL-FM 2 WBAL-AM WCBM-AM WBAL-AM WCBM-AM
Teens 3 WLIF-FM WCAQ-AM WCBM-AM WPOC-FM
M-S, 6am-Midnight 4 WFBR-AM WBAL-AM WCAO-AM WLIF-FM
POP(00): 2366 S WCAO-AM WPOC-FM WFBR-AM WCAO-AM
s , 6 WPOC-FM WFBR-AM WIYY-FM WFBR-AM
AM '79 OMN'T8 JIF ‘80 AM 80 7 WXYV-FM WXYV-FM WPOC-FM WXYV-FM
1 WIYY-FM WIYY-FM WIYY-FM WIYY-FM 8 WIYY-FM WWIN-AM WXYV-FM WWIN-AM
2 WCAO-AM WCAO-AM WWIN-AM WLPL-FM 9 WMAR-FM WMAR-FM WMAR -FM WTOP-AM
3 WKTK-FM WLPL-FM WXYV-FM WXYV-FM 10 WWIN-AM WBKZ-FHM WWIN-AM WIYY-FM
MF, &-10am
1 WIYY-FM WIYY-FM WIYY-FM WIYY-FM
2 WCAO-AM WCAQ-AM WWIN-AM WXYV-FM Format Penetration Chart
3 WWIN-AM WLPL-FM WXYV-FM WLPL-FM
M, 3-7pm Based On Total Persons 12 +
1 HIYY-F: :3{-5: WIYY-FM WIYY-FM Average Quarter Hour Listening
2 WWIN-A - WITH-FM VXYV~
g oo s oy Monday-Sunday 6am-Midmght
Aduits 18-34
M-S, Bam-Midnight
POP(00): 6548
AM'T9 OMN'78 JF '80 AM 80
1 WIYY-FM WCAO-AM WIYY-FM WIYY-FM
2 WCAO-AM WIYY-FM WCAO-AM WCAO-AM
3 WCBM-AM WXYV~FM WXYV-FM WCBM~-AM
4 WKTK-FM WCBM-AM WCEM=~AM WXYV-FM
S WFBR-AM WFBR-AM WFBR-AM WFBR-AM
6 WXYV-FM WWIN-AM WBKZ-FM WWIN-AM
7 WLPL-FM WLIF-FM WWIN-AM WLPL-FM
8 WPOC-FM WBKZ-FM WKTK-FM WPOC-FM
9 WWIN-AM WKTK~FM WLPL-FM WKTKR~FM
10 WBAL-AM WLPL-FM WPOC-FM WLIF-FM
M, 6-10am
1 WIYY-FM WCAO-AM WIYY-FM WIYY~FM
2 WCAO-AM WFBR-AM WCBM=-AM WCBM~-AM
3 WCBM-AM WIYY-FM WCAO-AM WXYV-FM
% WFBR-AM WCBM~AM WFBR-AM WFBR-AM
5 WKYV-FM WXYV-FM WXYV -FM WCAQ-AM
6 WKTK-FM WPOC-FM WBAL-AM WWIN-AM
7 WPOC-FM WWIN-AM WHIN-AM WPOC-FM
8 WBAL-AM WLIF-FM WBK Z-FM WBKZ-FM
9 WWIN-AM WBAL-AM WLIF-FM WKTK~-FM
10 WLPL-FM WPGC-FM WPOC-FM WLPL-FM
MF, 3-7pm
1 WIYY-FM WIYY-FM WIYY-FM WIYY-FM
2 WCAO-AM WXYV-FM WXYV -FM WXYV-FM Format Legend
3 WKTK-FM WCAO~-AM WCAO-AM WCAO-AM . .Blacl -Bi . .
4 WCBM-AM WCBM-AM WCBM-AM WCBM~AM A-AOR. 8 k. 88-Big Band. BM-Beau
2 HXYV—Fn WFBR-AM WBKZ-FM WWIN-AM tiful Music, C-Country, CL-Classical, D-
WPOC-F WWIN-AM FBR-AM - ; ;
7 WFBR-AM WLIF-FM ST :;ii-i: Dancemusic, J-Jazz, M-Miscellaneous,
g ﬁl‘;l;:-i: WKTK-FM WWIN-AM WLPL-FM N-News, O-Oldies, PA-Pop/Adult, R-
- WPOC-FM WLIF-FM WFBR-AM . ;
6 BT e T e T Rock, RL-Religious. S-Spanish. T-Talk

Data from Market Buy Market ™




Baton Rouge

METRO RANK

AJM’80 Market Overview

Diary retum problems which caused unstable esti-
mates in the O/N'79 Baton Rouge report were
strightened out this sweep, and as a result the stand-
ings underwent a revision. WKMF, the FM Top 40
in the market, rebounded to the top slot, while
Black-formatted WXOK slipped drastically. Country
WYNK-FM had its best book in recent years, taking
second place.

As mentioned in the O/N'79 Ratings Report, the
diary return among men 18-24 was especially poor
in that book, probably causing very unstable esti-
mates. Apparently WXOK caught a few of those
young male diarykeepers in the fall but did not get
thm this time, since the station's male 18-24 AQH
audience fell by more than two-thirds, contributing
mightily to the WXOK drop.

WFMF's male audience, on the other hand, re-
surged, contributing to an evenly-balanced demo-
graphic skew in the station’s market-leading 18-34
numbers. WFMF had a share of more than 28%
of the audience, ahead of last spring’s 25 % pace.
Next in the 18-34 derby was WAFB, with just under
12%.

WXOK and WFMF took different approaches.
WXOK used no outside ad campaign and cut its play-
list to 35 records, featuring jazz, gospel, and LP cuts.
Also, the station brought in a new morning man
prior to the book. WFMF also brought in a new per-
sonality, but he was featured on the evening show,
and gleaned shares in the 20+ range. WFMF did
use outdoor boards for the sweep, but the expendi-

) . Total 12+
ture was less than in previous efforts. M-8, Sam-Midnight
In the 25-54 demographic, WYNK-FM's share rose POP(00): 3637
. . R AM 78 ON 78 AM '80
port. The n ntain
for the second straight e el el Lo 1 WFHF-FM 1084 wJBO-AM 1021 WFMF-FM 1208
a low profile during the sweep and still managed to 2 WYNK-FM 880 WFMP-FM 1007 WYNK-FM 909
H . 3 WIBR-AM 850 WXOK-AM 912 WLCS ~AM 848
earna 22 % in this demo. 4 WLCS-AM 831 WLCS-AM 766 WJBO-AM 800
5 WIBO-AM 813 WIBR~AM 748 WXOK ~AM 783
Average Persons 12+ Shere Trends
P night e WXOK=-AM WF M
P 00): 3637 1 WFMF-FM o MF-F
or( A:w" e . Y e T i Format Legend
: 3 WYNK-FM WYNK-FM WIBO-AM . o _ _ .
L WPMF=PM 15,6 WXOK=AM 21.2 WPMF-FMm 20.6 4 WIBR-AM WJIBO-AM WLCS-AM A-AOR. B-Hack, BB-Big Band. BM-Beau
2 WYNK-FM 12,8 WEMP-FM 14.1 4YNK-PM©@ 14.5 5 WXOK-AM WLCS =AM WXOK-AM tiful Music. C-Country, CL-Classical, D-
w - . - . = .
3 WXOK-AM  11.1  WYNK-FM 12.8 wQXY-FMmwL1.6 MF, 3-7pm Dancemusic. J-Jazz. M-Miscellaneous.
4 WJBO-AM 10.7 WQXY-FM 11.5 WXOK-AM® 9.4 1 WEMP-FM WPMF FM WEMP-FM
S WQXY-FM 9.8 WJBO-AM 8.2 WLCB-AMM 8.3 0 (R WXOR-AM WYNK-FM N-News, 0-Oldies. PA-Pop/Adult. R-
SR oh et e ) 3 VXOK-AM WYRK-FH WLCS - AN Rock. RL-Religious, S-Spanish. T-Talk
7 WIBR=AM 7.7 WIBR-AM  6:3 WAPB-FMPA 6.4 4 WIBO-AM WOXY-FM WXOK-AM ) )
8 WYNK-AM 6,2 WAFB-FM 4.8  WIBR-AM®M 5.4 5 WLCS-AM WLCS ~AM WAFB -FM
9 WAFB~FM 4,7 WYNK=AM 4ol WYNK=AMI©@ 4.1
10 WSLG=-AM 1.9 WWL =AM 2.2 WLUX-AMMW 1.8 Teens
11 KSMI-FM 1.7 WSLG-AM 0.9 WSLG-AMIO 1.7 M-S, Bam-Midnight
12 WWL =AM 1.3 WWL -AMPA) 1.2 POP(00): 511
ii RLUXSAMIN S :::;"":f’» 9-8 AM'T9 om'7e AM '80
: 1 WFPMF-FM WFMF-FM WFMF -FM
2 WLCS-AM WLCS-AM WIBR-AM
Average Persons Trends/Rankings 3 WXOK-AM HIBR-AM LCS AR
MF, 8-10am
Total 124 1 WFMF-FM WFMF-FM WFMF-FM
M-8, 8am-Midnight 2 WXOK-AM WLCS -AM WXOK~AM
PQP(00): 3637 3 WLCS-AM WXOK-AM WLCS =AM
AM'TS ON'78 AM ‘80 W, 37pm T .
1 WFMF-FM 83 WXOK=-AM 98  WFMP-FM 125 e WEMF -FN WFMF-FM ]\4 PT f .
2 WYNK-FM 68 WFMF-FM 65 WYNK~-FM 88 2 WXOK=-AM WLCS —AM WXOKR-AM OdlLCthTlS or:
3 WXOK-AM 59  WYNK-FM S9  WQXY-FM 70 WLCS —AM WXOK-AM WLCS-AM .
CUIBOLAM 37 uqui-rM 53 ioxoaM 59 2 Money Making Sales Support
S WQXY-FM 52 WJBO-AM 38 WLCS-AM 50 :i“"‘: 1_:::4' " '
, 8am: ni
o, & T0am T Systems!
1 WIBO-AM WXOK =AM WFNMF-FM )i )
2 WYNK-FM WYINK-FM WYNK-FM AM TR OM'?79 AM ‘80
3 WFMF-FM WFMF -FM WQXY=-FM 1 WFMF-FM WFMF-FM WFMF~-FM
4 WIBR-AM WJIBO-AM WXOK~-AM 2 WIBR=AM WXOKR =AM WLCS-AM
5 WQXY-FM WLCS AM WJBO-AM 3 WYNK-FM WIBO-AM WAFB~-FM
NF. 3T 4 WLCS-AM WIBR-AM WXOK=AM
O] 5 WIJBO=AM WAFPB-FM WYNR=-FM
1 WFMF-FM WXOK-AM WFMF-FM
2 WXOK-AM WFMP-FM WYNK=FM M+, 6-10am
3 WYNK-FM WQXY-FM WOXY-FM 1 WFMFP-FM WPMF -FM WFMP-FM
4 WLCS-AM WYNK-FM WXOK =AM 2 WIBR=-AM WXOK-AM WYNK=-FM
o -AM S-AM 3 WIBO-AM WYNK-FM WLCS -AM
SAWIBOSAH Lol v wLe A il R e e 1349 Regal Row- Dallas, Texas 75247 - (214) 634-8511
Toens S WLCS-AM WJIBO-AM WXOK-AM = .
MS, Sam-Midnight W, 37pm A subsidiary of Shamrock Broadcasting Company, Inc
POP(00): 511 ) ‘| WEMP-PM WEME-FPM WEMP-FM
AM 79 OM '79 AM 80 2 WYNK-FM WXOK =AM WAFB-FM
1 WPMF-FM WFMP-FM WFMF-FM 3 WIBO-AM WIBR-AM WLCS -AM
2 WXOK-AM WXOK =AM WXOK=-AM 4 WLCS-AM WAFB=FM WYNR-FHN
3 WLCS-AM WLCS -AM WYNR-FM S WIBR-AM WLCS -AM WXOR =AM

F Y
[7-]

R&R RATINGS REPORT/1980 o

MF, 6-10am Adults 25-54
1 WFMF-FM WFMF -FM WFMF -FM M-S, 8am-Midnight
2 WXOK-AM WXOK-AM WXOK-AM POP(00): 1718
3 WLCS-AM WLCS-AM WYNK-FM AM ‘79 ON'T8 AM '80
MF, 3-7pm 1 WYNK-FM WIBO-AM WYNK-FM
1 WXOK-AM WFMF FM WFMF ~FM 2 WQXY-FM WYNK-FM WFMF-FM
2 WFMF-FM WXOK-AM WXOK~AM 3 WFMF-FM WFMP-FM WQXY-FM
3 WLCS-AM WLCS-AM WLCS-AM 4 WIBO=-AM WQXY-FM WIBO-AM
- - WLCS -AM
Adults 18-34 5 WIBR-AM WXOK-AM Lc
M-S, 8am-Midnight MF, 8-10am
POP(00): 1537 1 WYNK-FM WYNK=~FM WYNK-FM
; ; B 2 WIBO-AM WJIBO-AM WEMF -FM
7!
i AT0 ng: e Ahate0 3 WQXY-FM WXOK-AM WJIBO-AM
5 :i:i':: wrn:-:: ::';’:':: & WFMF-FM WFMF - FM WOXY-FN
N - - -ANM WLCS -AM WLCS —AM
3 WLCS-AM WYNK-FM WYNK-FM 5 WIBR LCS -A
4 WXOK-AM WAFB-FM WLCS -AM MF, 3-7pm
5 WAFB-FM WIBR AM WXOK -AM 1 WYNK-FM WFMF-FM WYNK=-FM
2 WQXY-FM WYNK-FM WFMF-FM
Ll L 3 WIBO-AM WQXY-FM WQXY-FM
1 WFMF-FM LECL S WEMF-FM 4 WPMF-FM WXOK -AM WJBO-ANM
SLALEES 4] EMEL T VYNK-FH 5 WLCS-AN WIBO-AM WYNK-AM
3 WIBO-AM WYNR-FM WAFB-FM
4 WIBR-AM WAFB-FM WXOK-AM
5 WXOK-AM WLCS -AM WLCS-AM
MF, 3-7pm
1 WFMF-FM WXOK-AM WFMP-FM
2 WYNK-FM WFMF-FM WAFB-FM
3 WLCS-AM WYNK-FM WYNE-FM Form
RS SN o in RN ormat Penetration Chart
5 WIBO-AM WIBO-AM WIBR-AM Based On Total Persons 12 +
Adults 25-54 Average Quarter Hour Listening
M-S, Bam-Mlidnight M
onday-Sun m-
POP(00): 1718 y-Sunday 6am-Midnight
AM ‘79 OMN'79 AM '80
1 WYNK-FM WYNK-FM WYNR-FM
2 WQXY-FM WXOK ~AM WFMF-FM
3 WIBO-AM WQXY-FM WQXY-FM
4 WLCS-AM WPMF -FM WJIBO-AM
5 WFMF-FM WIBO-AM WLCS-AM
M, 6-10am
1 WYNK-FM WYNK-FM WYNK-FM
2 WIBO-AM WXOR-AM WFMF -FM
3 WQXY-FM WJIBO-AM WJBO-AM
4 WIBR-AM WFMP-FM WQXY-FM
5 WLCS-AM WLCS -AM WLCS -AM
M-F, 3-Tpm
1 WYNK-FM WQXY-FM WYNK-FM
2 WQXY-FM WYNK-FHM WFMF-FM
3 WIBO- AM WXOK-AM WQXY-FM
4 WLCS-AM WEMF-FM WJBO-AM
5 WPMF-FM WIBO-AM WYNK-AM

Cume Persons Trends/Rankings
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Lt i Adults 18-34
Beaumont- el e G S bt
2 KWIC-FM KYKR-FM KQXY-FM q
3 KLVI-AM KALO-FM KZOM-FM LELIE )
4 KTRM-AM KLVI-AM KWIC-FM AM '79 ONM '79 AM '80
Port Art ur- 5 KJET-AM KWIC-FM KALO-FM 1 KIOC-FM KLVI-AM KYKR-FM
2 KLVI-AM KWIC-FM K10C-FM
3 KWIC-FM KIOC-FM KLVI-AM
Or n Teens 4 KAYD-FM KYKR FM KZOM-FM
a e M-S, 6am-Midnight S KYKR-FM KALO-FM KALO-FM
merrorank ( Q@G POP(00): 429 WF, 610am
AM'79 QIN'79 AM '80 1 KWIC-FM KALO-FM KYKR-FM
1 KALO-FM KALO-FM KAYD-FM 2 KYKR-FM KLVI-AM KALO~FM
AIM 180 Market overview 2 KWIC-FM KAYD~-FM KHYS FM 3 KIOC-FM KWIC-FM KZOM-FM
3 KAYD-FM KWIC-FM KWIC-FM 4 KLVI-AM KIOC-FM KLVI-AM
Diary return anomalies and changes in the music- Ll > Khto-rd KHYS FH KHvs
. ’ . . - = = M, 37
al approach of this metro’s leading Country station led ; ﬁig_i: x:‘;_i: §,‘,‘}3_§: 1 xprmoc-m KLVI-AM KI0C-FM
to a new number one. Black-formatted KALO, leader ARKAEOSEN KHYS-FH KAYD-FM 2 xwIc-fm LL/e L] R
KALO- S -
for the last two sweeps, suffered substantial declines a 3;(’:'{‘0 . 4 KLVI-AN KALO- P KW 1C-F
L X § - KAYD-FM KAYD-FM _
in its 18-24 numbers and slipped to fifth overall. 2 KWIC-FM KWIC-FM KWIC-FM 5 KYKR-FM KIOKCSEH KHYS-FM
Meanwhile Country KYKR added five shares and SEKIETSAY KALO-FM KALO-FM Adults 25-54
moved from fourth to first. POP(00): 1443
Arbitron must have difficulty sampling the Beau- ults 16-34 AM 79 om '79 AM 80
y ni
mont area, because there are usually strange diary POP(00): 49 b LY LSHAELY KLVI-AN
i . . : 2 KTRM-AM KYKR-FM KYKR-FM
ret}:rn patterns that can affect listening estimates. AM 79 OIN'79 AM '80 3 KOXY-FM KTRM-AM KQXY-FM
This book is no different. For example, Arbitron ob- L KWIC-FM KALO-FM KYKR-FM PR L KIoC-Fm
. . - ) 2 KALO-FM KLVI-AM KZOM-FM KTRH-AM KWIC-FM KIRMaAH
talneq approximately 60 % more diaries from the High 3 KTRM-AM KYKR-FM KALO-FM M¥F, 6-10am
Density Black Area in this sweep than in the Fall sur- ‘; KYKRFH e S 1 KLVI-AM KLVI-AM LS LIEHL
N N - - LVI-AM - - &S
vey, while there were more than twice as many MF.6-10am § 'S::_Q: :ﬁ:—i: 53)‘(];-2:
blacks outside the HDBA that were retrieved this 1 KWIC-FM KYKR FM KYKR-FM 4 RTRH-AM KQXY-FM LSt
sweep than in the fall. This means that the estimates 2 xavo-mm P by 5;mc_m Kaveoa® Sl
. . - - - MF, 3-7pm
for black listening were probably based on many 4 KTRM-AM KI0C-FM KZOM-FM 1 KLVI-AM KYKR-FM KQX Y~FM
more diaries, resulting in better estimates. The for- > KVKR-FH KHYS-FH KLvizAm H ;;53_2: AT L
¥ - - YKR-F
tunes of KALO seem to have waned as the black M c-ru KALO-FM KYKR=FM 4 KALO-FM KTRM-AM KI0C-FM
diary return became less subject to fluctuation. S KYKR Fo Xz 0M-FHt 2 KRR Kaver A taro-m
. - - KIOC-FM
The metro as a whole had an in-tab that was up 4 KYKR-FM KZOM-FM KALO-FM
22% compared to last spring, but some counties > KzoM-FM KRYS-FH LA
within the metro are really waveri g
\ ; y wavering. Orange County’s Adults 25-54
in-tab in the last three sweeps has gone from 84- M-S, 6am-Midnight
101-166, while Hardin County’s trend is 23-29-86. | Por¢e0): 1443 A ULULLILI UL
It appears that Beaumont broadcasters must examine -— — OM 179 LLoh Based On Total Persons 12+
. o . N TRM-AM KYKR FM - . .
the Arbitron results in light of diary numbers and 2 KLVI-AM KLVI-AM R Average Quarter Hour Listening
placement. 2 ;?ll(.g—i: KOXY-FM KLVI-AM Monday-Sunday 6am-Midnight
. L. S KTRM-AM KIOC-FM
KYKR must be pleased with the way the diaries 5 KIOC-FM KALO-FM KALO-FM
fell. The station scored a rare double — tops in both M-, 6-10am
18-34 and 25-54 cells, thanks in part to a core of ) LA DL KYERgEM
; = - KQXY-FM
25-34 women. KYKR went to a progressive LP type 3 KOGT-AM KQXY-FM KLVI-AM
of Country format, with more standard LP cuts during . R 1o o
the day, and a more progressive approach at night. MF, 3-7Tpm
The station also gave away cash to over 200 win- 1 KTRM-AM KYKR-FM KYKR-FM
. 2 KLVI-AM KQXY-FM KQXY-FM
ners and used an ad campaign that concentrated on 3 KALO-FM KLVI-AM K?o C-FM
outdoor boards, backed up with TV. Shares of ERELOCSEN LSt LB KOLE-AM
P . 5 KWIC-FM K10C~FM
of the 18-34 cell and 15% of the 25-54 demo re- KLTIoAn
sulted.
Average Persons 12+ Share Trends Cume Persons TrendsIRankings
y-Sunday, 6a Total 12+
POP(00): 3059 M-S, Bam-Midnight
AM'79 QIN'79 AM '80 POP(00): 3059
1 KALO-FM 10.3 KALO-FM 10.7 KYKR-FM© 13.2 AM 79 ON 79 AM 80
2 KLVI-AM 9.7 KQXY-FM 9.6 KQXY-FM@wWI10.9 _
3 KWIC-FM 9.3 KLVI-AM 9.4 KLVI-AM©) 8.9 ; it‘;é_:: :2" LRI e AT
4 KTRM-AM 8.5 KYKR-FM 8.2 KZOM-FM®& 6.7 B (ST l.sg RIS e
5 KJET-AM 7.7 KTRM-AM 6.2 KALO-FM®m 6.5 A T o B S O X T
6 KYKR FM 7.3 KJET AM 5.8 KIOC-FM®M 5.5 5 K?OC—FH oD VRIS OIS Ly
7 KQXY-FM 5.7 KWIC-FM 5.3 KTRM-AM@© 5.5 KALCSEHMIN 3 SR WTCSE WIS
8 KIOC-FM 4.9 KHYS-FM 5.1 KOLE AM® 5.5 MF, 6-10am
9 KTRH-AM 4.7 KOLE AM 4.9 KWIC-FM® 5.0 1 KLVI-AM KLVI-AM KYKR-FM
10 KHYS-FM 3.4 KAYD-FM 4.9 KJET-AM@® 5.0 2 KWIC-FM KTRM-AM KLVI-AM
11 KOGT-AM 3.4 KIOC-FM 4.5 KTRH-AMM 4.2 3 KYKR-FM KYKR-FM KQXY-FM Format Legend
12 KZOM-FM 3.4 KTRH-AM 4.2 KAYD-FM® 4.0 4 KTRM-AM KALO-FM KALO-FM 0
13 KPAC-AM 3.2  KOGT AM 3.6 KHYS-FMm 3.7 S KALO-FM KAYC-AM KTRM AM A-AOR. B-Black. BB-Big Band. BM-Beau:
}15. i:yg-i: g.g iﬁﬁ?‘i: gg :gxg-:: :;n g(z) M, 3-7pm ttul Music, C-Country, CL-Classical, D-
16 KDLF-AM 2.4 KAYC-AM 2.4 KDLE-AM® 1.7 : x;g:i: ;;z;::; ﬁx:i: Dancemusic, J-Jazz, M-Miscellaneous.
17 KOLE-AM 2.0 KEAM-AM 1.3 KOGT AM®© 1.5 3 KALO-FM KYKR-FM KIOC-FM N-News, 0-Oldies, PA-Pop/Adult. R-
18 KYKR-AM 1.2 KTLW-AM 0.9 % K10C-FM KALO-FM KLVI-AM Rock. RL-Religi S-Spanish T
19 KDLF-AM 0.7 5 KOXY-FM KWIC-FM KALO~FM e el e
Average Persons Trends/Rankings
Total 12+ Teens
M-S, Bam-Midnight M-S, 6am-Midnight
POP(00): 3059 POP(00): 429
T SRS e AM'79 OIN'79 AM '80
1 KALO-FM Sl KALO-FM 48  KYKR-FM 53 1 KWIC-FM LR S LENISIF]
2 KLVI-AM 48 KQXY-FM 43 KOXY-FM 44 2 KALO-FM KHYS FM LSl
3 KWIC-FM 46  KLVI-AM 42 KLVI-AM 36 3 KAYD-FM KRG arH LI
4 KTRM-AM 42 KYKR FM 37 KZOM-FM 27 M-, 6-10am
5 KJET-AM 38 KTRM-AM 28 KALO-FM 26 1 KWIC-FM KAYD-FM KHYS FM
MF, 6-10am 2 KAYD-FM KWIC-FM KAYD-FM
1 KLVI-AM KLVI-AM KYKR-FM 3 KALO-FM KBYS FM KWIC-FM
2 KTRM-AM KYKR-FM KQXY-FM M-F, 3-7pm
3 KWIC-FM KTRM-AM KLVI-AM 1 KWIC-FM KAYD-FM KAYD-FM
4 KALO-FM KQXY-FM KTRM-AM 2 KALO-FM KWIC-FM KWIC-FM
5 KYKR-FM KALO-FM KPAC -AM 3 KAYD-FM KPYS FM KHYS-FM
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H M, &-10am
ey Cume Persons Trends/Rankings S kA 00 K-AN T
1 lngs Total 12+ 2 KBMY=-AM KGHL-AM KYY A~FM
M-S, Sam-Midnight 3 KGHL-AM KYYA-F¥ KGHL~AM
POP(00): 866 4 KYYA-FM KBMY -AN KBMY -AM
METRO RANK AlM ‘78 AIM 79 AIM '80 5 KOYN-AM KOYN-AM KOYN-AM
1 KOOK-AM 418 KOOK-AM 416  KOOK-AM 372 M+, 3-7pm
2 KYYA FM 291 ¥YYA-FM 304  KYYA-FM 316 1 KOOK-AM KOO K-AM KOO K-AM
3 KGHL-AM 253  KGHL-AM 2138 KGHL-AM 193 2 KBMY-AM KYYA-FM :;:c i:
4 KBMY-AM  22P  KBMY-AM 1IR3 kBMY-AM 191 3 KYYA-FK KBMY -AM -
Aveu?:P:rso:lﬂz-}- Share Trends 5 KURL-FM 154  KURL-FM 150 KOO ¥-FM 125 4 KURL-FM KURL-FM tigk-gn
FDP(00): 866 M-, 6-10am SHEOYHEAH KGHL-AM
A/M 78 AIM 79 AIM ‘80 1 KOOK-AM KOO K-AM KO0 K-AM
1 KOOK-AM 22.8 KOOK-AM 25.8 KYYA-FM®m30.2 § EZ:C:{: Ez‘;:_i: ',((Z:C_i:
2 KYYA-FM 19.3 KYYA-FM 19.7 KOOK-AM®23.3 A TR KEMY—AM KBMY -AM
3 KBMY-AM 14.9 KURL-FM 12.1 KOYN-AM@©@ 9,3 B O R T KOYN-AM
4 KCHL-AM 12.3 KBMY-AM 9.8 KBMY-AM(© R,5
S KURL-FM 11.4 KGHL-AM 9.8 KOOK—-FM®M 7,0 M, 3-7pm Format Penetration Chart
6 KOYN-AM 7.0  KOYN-AM 9.8 KGHL-AM®PA 7.0 1 KOOK-AM KOOK-AM KYYA-FM
7 KURL-AM 4.4 KIDX-FM .3 KIDX-FM( 6.2 2 KYYA-FM KYYA FM KOO K-AM Based On Total Persons 12+
& KBMS-FM 4.4  KURL-AM 1.5 KKOZ-FM®W 5.4 3 KBMY-AM KURL-FM KBMY -AM i f
: e %+ KURL-pH e KCHL- At Average Quarter Hour Listening
5 KGHL-AM KGIL-AM KOO K-FM Monday-Sunday 6am-Midnight
Teens
M-S, 6am-Midnight
Average Persons Trends/Rankings ForCo0): 122
AM 78 AIM 79 AIM 80 15186
m‘:ﬁ;dmm 1 KOOK-AM KOO K-AM KYY A-FM RL
. 2 KYYA-FM KYYA-FM KOO K-AM
POP(00): 866 3 KGHL=-AM KINDX-FY KCHI-AN
AIM ‘78 AIM '79 AIM '80 WETeoan
1 KOOK-AM 26 KOOK-AM 34 KYYA-FM 39 ) TR KOOK=-AM KYY A=FH
2 KYYA-FM 22 KYYA FM 26 KOOK-AM 30 2 RYYA-FM KYYA FM KO0 K-4M
3 KBMY-AM 17 KURL-FM 16 KOYN AM 12 ) FOLT KIDX-FM e
4 KGHL-AM 14 KBMY-AM 13 KBMY-AM 11
5 KURL-FM 13 KCHL-AM 13 KOOK-FM 9 M+, 3-7pm
1 KOOK-AM KOO K-AM KYYA-FM
MF, &10am 2 KYYA-FM KYYA FM KOO K-AM
1 KOOK-AM LSILS 1) LSS L 3 KBMY-AM KIDX-FM KCHL-AM ‘
2 KCHL-AM KYYA-FM KYY A-FM
3 KBMY-AM KGHL-AM KBMY-AM Adults 18-34
4 KYYA-FM KOYN AM KOYN-AM M-S, 6sm-Midnight
5 KOYN-AM KBMY -AM KGHL-AM POP(00): 320
MF, 3-7pm AIM '78 AIM'79 AIM 80
1 KOOK-AM KOO K- AM KYY A-FM 1 KOOK-AM KOOK-AM KYY A-FM
2 KYY&-FM KYYA FM KO0 K-AM 2 KYYA-FM KYY A-FM KOOK-AM
3 KURL-FM KURL-FM KBMY -AM 3 KBMY-AM KGHL-AM KIDX-FM
4 KBMY-AM KBMY =AM KK 0Z=FM 4 KGHL-AM KBMY =AM KGHL-AM
S KBMS- KIDY-FM KGHL-AM S KURL-FM KIDX-FM KBMY -AM
M-F, 6-10am
Teens 1 KOOK-AM KOO K~-AM KYY A-FM
M-S, Gam-Midnight 2 KYYA-FM KYYA-FM KOO K-AM
POP(00): 122 3 KBMY-AM KGHL-AM KBMY -AM
AIM’78 AIM'79 AIM '80 4 KGHL-AM KBMY-AM KIDX-FM
1 KOOR~AM KYY A-F¥ KYY A-FN 5 kBms-FM IDX-FM ECHESEH
2 KYYA FM KOOK-AM KOO K-AM M, 3-7pm
3 KBMY-AM KIDX-FM ¢ KIDY-FM 1 KOOK-AM KOO K-AM KYY A-FM Format Legend
2 KYYA-FM KYYA-FM KOO K-AM
W'TT(;"OK_AM Koo T EE 3 KBMY-AM KIDX-FM KBMY -AM A-AQOR, B-Biack, BB-Big Band. BM-Beau-
2 KYYA-FM KYY A-FM K00 K- AM EREURLER WL I LEL AL titul Music, C-Country, CL-Classical, D-
3 KOYN-AM KURL=-AM KOYN-AM 5 KURL-AM KBS KD SR ) ) '
w3 om Adults 2554 Dancemusic, J-Jazz, M-Miscellaneous
e R e e M-S, 6am-Midnight N-News. ©-Oldies. PA-Pop/Adult, R-
2 RYY4 PM KOOK-AM K00 K-AM POP(00): 414 Rock. RL-Religious S-Spanish, T-Talk
3 KBMY-AM KIDX-FM KOOK-FM AIM '78 AM 79 AIM '80
1 KOOK-AM KOO K-AM K00 K-AM
Adults 18-34 2 KBMY-AM KYYA-FM KYYA- FM
M-S, Gam-Midnight 3 KGHL-AM KGHL-AM KBMY -AM
FDP(O0): 320 4 KYYA FM KBMY -AM KGHL-AM
AIM'78 AIM 79 AIM '80 S KOYN-AM KURL-FM KIDX-FM
1 KYYa FM KOO K-AM KYY A-FM X
2 KOOK-AM KYYA-FM KOO K=-AM
3 KBM¥-AM KIDX-FM KIDX-FM
4 KURL-FM KURL-FM KGHL-AM
4 KBMS=FM KBMY-AM KBMY-AM
WHF, 8-10am
I KOOK-AM KOOK-AM KYY A-FM
2 KYYA-FM KYYA-F¥ KOO K-AM
3 KBMY-AM KIDX-FM KBMY-AM
4 KBMS-FM KBMY-AM KIDY-FM
5 KGHL-AM KURL-FM KGHL-AM
MF, 37
1 KYYA FM KOO K-AM KYY A-FM
2 KOOK-AM KYYA-FM KOO K-AM
3 KBMY-AM KIDX-FM KBMY-AM
4 KBMS-FM KBMY-AM KCHL-AM
S KURL-FM KURL-FM KID¥-FM
Adults 25-54
M-S, Sam-Midnight
FOP{00): 414
AIM 78 a AIM '79 AIM '80
1 KBMY AM KOOK-AM KOO K-AM
2 KOOK-AM KYYA-FM KYY A-FM
3 KYYA-FM KURL-FM KBMY -AM
s KURL-FM KGHL-AM KIDX-FM
3 KGHL-AM KBMY -AM . KOYN-AM
M-, #108m ’
1 KOOK-AM KOOK-AM KOOK-AM
2 KBMY-AM KYY A-FM KYYA-FM
3 KGHL-AM KBMY-AH KBMY-AM
4 KOYN-AM KGHL-AM KIDX-¥M
5 KURL-FM KOYN-AM KGHL-AM
WE, 3-Tpm -
1 KYYA-FM KOO K-AM KOO K-AM
2 KURL-FM KBMY -AM KYY A-FM
3 KOOK-AM KURL-FH KBMY~AM
4 KBMY-AM KYYA FM KIDX-FM
5 KBMS-FM KIDX-FM XK OZ-FM

™

Data from Market Buy Market ™




Binghamton

METRO RANK lll

POP(00): 2520

Average Persons 12+ Share Trends
Monday-8unday, 8am-Midnight

R&R RATINGS REPORT/1980 ¢ &

AIM'78 AM 70 AIM '80
1 WNBF~AM 19.0 WQYT-FM 19.5 WQYT-FM®MIT7.4
2 WQYT-FM 16.1 WNBF-AM 17.5 WAAL-FMW& 12.4
3 WAAL-FM 13.9  yAAL-FM 14.5 WMRV-FMPALL.S
4 WKOP-AM 11.3 WKOP-AM R 9 WNBF-AMPAMLO.6
S WMRV-FM 7.6 WMRV-FM A.] WWWT-FMR 8.0
6 WINR-AM 7.4  WINR-AM 4.3 WENE-AM®PAI 7.5
7 WENE-AM 4.2  WFBO-AM 4.1 WKOP-AM© 6.2
8 WEBO-FM 2.5 WENE-AM 3.3 WINR-AMPAI 4.9
9 WGBT-FM 1.7 WWWT FM 3.3 WGBI-FMIO 3.9
10 WEBO AM 1.4  WGBI-FM 1.3 WEBO-AMPA) 2.8
11 WARM-AM 1.4 WELV-FMAL 1.6
12 WHCU-AM  0.R WEJL-AMPA) 1.0
13 WATS-AM  0.R WAVR-FMPA) 0.8
14 WNOZ-FM(M 0 5
15 WARM-AMPA} 0.5
Average Persons Trends/Rankings
! Total 12+
M-S, Sam-Midnight
POP(00): 2520
AIM ‘78 AIM T8 AIM ‘80
1 WNBF-AM 67  WOYT-FM 77 WQYT-FM 67
2 WQYT-FM 57  WNBF-AM 69  WAAL-FM 1]
3 WAAL-TM 49 WAAL-FM 57  WMRV-FM 44
4 WKOP-AM 40  WKOP-AM 35  WNBF-AM 41
5 WMRV-FM 27 WMRV-FM 32 WWWT-FM 31
M, 6-10am
1 WNBF-AM WNBF -AM WNBF -AM
2 WKOP-AM WOYT-FM WQYT-FM
3 WAAL-FY WAAL-FM WENE-AM
4 WOYT-FM WKOP-AM WAAL-FM
5 WINR-AM WMRV -FM WMRV-FM
MF, 3-7pm
1 WNBF-4M WQYT-FM WQYT-FM
2 WAAL-FM WNBF ~AM WAAL-FM
3 WOYT-FM WAAL-FM WMRV-FM
4 WKOP~-AM WMRV -FM WNBF-AM
5 WMRV-FM WKOP-AM WWWT-FH
Teens
i M-S, 8am-Midnight
POP(00): 340
AIM'78 AIM'78 AIM '80
1 WAAL-FM WAAL-FM WWWT FM
2 WINR-AM WMRY -FM WMRV-FHM
3 WMRV-FM WINR-AM WAAL-FM
MF, 6-10am
1 WAAL-FM WAAL-FM WHWT- FM
2 WINR-AM WINR AM WMRV -FM
3 WMRV-FM WMRV -F¥ WAAL-FM
MF, 3-7pm
1 WAAL-FM WAATL-FM WWW T-FM
2 WINR-AM WMRV -FM WAAL-FM
3 WENE-AM WINR-AM WMRV-FM
Adults 18-34
M-S, Bam-Midnight
POP(00): B34
AIM ‘78 AM'TO AIM 80
, 1 WAAL-FM WAAL-FM WAAL-FM
2 WMRV FM WMRV-FM WMRV =F M
3 WNBF-AM WNBF-AM WOYT-FM
4 WINR-AM WINR-AM WWWT-FM
5 WENE-AM WKOP-AM WINR-AM
M+, 6-10am
1 WNBF-AM WAAL-FM WAAL-FM
2 WAAL-FM WNBF -AM WMRV =FM
3 WINR-AM WKOP-AM WINR-AM
4 WMRV-FH WINR=-AM WOYT-FM
5 WENE-AM WMRV-FM WNBF-AM
MF, 3-7pm
1 WAAL-FM WAAL-FM WAAL-FM
2 WMRV-FM WMRV-FM WMRV-FM
3 WENE-AM WINR-AM WHWT-FM
4 WQYT-FM WWWT FM WOYT-FM
5 WNBF-AM WNBF ~AM WINR-AM
Adults 25-54
M-S, 8am-Midnight
POP(00): 1151
AIM'78 AIM ‘78 AIM '80
s 1 WNBF-AM WOYT-FM WQYT-FM
[ 2 WKOP-AM WNBF -AM WMRV -FM
& 3 WQYT-FM WKOP-AM WENE -AM
X 4 WINR-AM WAAL-FM WAAL-FM
E] S WMRV-FM WMRV-FM WNBF -AM
2 WF, e10am
g 1 WNBF-AM WNBF ~AM WENE -AM
[ 2 WKOP=AM WOYT-FM WNBF-AM
- 3 WINR-AM WKOP-AM WQYT-FM
L 4 WQYT-FM WAAL-FM WMRV-FM
B 5 WAAL-FM WMRV -FM WAAL-FM
= we37pm
g 1 WNBF-AM WQYT-FM WQYT-FM
o 2 WKOP-AM WNBF ~AM WHMRV~FM
"(; 3 WMRV-FM WKOP-AM WAAL=FM
= & WOYT-FM WAAL-FM WNBF ~AM
& 5 wiNr-ax WHMRV -FM WENE ~AM

Cume Persons Trends/Rankings

Total 12+
M-S, 8am-Midnight

POP(00): 2520
A/M ‘78 AIM 78 AIM '80
1 WNBF-AM 1nss5 WXBF -AM 1001 WNBF -AM 786
2 WMRV-FM 613 WAAL-FM R13 WQYT-FM 696
3 WAAL-FM 611 WQYT-FM 696 WAAL-FM 690
4 WOYT-FM 605 WMRV-FM 598 WENE AM 629
5 WINR-AM 604 WINR-AM 4R6 WMRV-FM 624
MF, 6-10am
1 WNBF-AM WNBF-AM WNBF-ANM
2 WAAL-FM WAAL-FM WQYT-FM
3 WINR-AM WOYT-FM WENE-AM
4 WKOP-AM WMRV -FM WAAL-FNM
S WQYT-FM WINR-AM WMRV -FM
M+, 3-7pm
1 WNBF-AM WNBF -AM WOYT-FM
2 WAAL-FM WAAT-FX WAAL-FM
3 WOYT-F WOYT-FM WMRV -F¥
4 WINR-AM WMRV -FM WNBF~AM
5 WMRV-FY WINR-AM WENE -AM
Teens
M-S, 6am-Midnight
POP{DO0)Y: 340
AM'78 AM'79 A/M ‘80
1 WAAL-FM WAAL-FM WAAL-FM
2 WMRV-FM WMRV-FM WWWT-FM
3 WINR-AM WINR-AM WMRV -F ¥
M+, 6-10am
1 WAAL-FM WAAL-FN WWWT-FM
2 WMRV-F:l WMRV-FM WMRV-FM
3 WINR-AM WINR-AM WAAL-FM
M¥F, 3-Tpm
1 WAAL-FM WAAL-FM WWWT FM
2 WINR-AM WMRV-FM WAAL-FM
3 WMRV-FM WINR AM WMRV-FM
Adults 18-34
M-S, Bam-Midnight
POP(00): 834
AIM'78 A/M'T9 AiM ‘B0
1 WNBF-aAM WAAL-TM WAAL-FM
2 WMRV-FM WMRV-FM WMRV -F¥
3 WINR-AM WNBF -AM WINR-AM
4 WAAL-FNM WINR-AM WWWT-FM
5 WENE-AM WENE - AM WENE -AN
M+, 8-10am
1 WNBF-aM WAAL-FM WAAL-FM
2 WAAL-FM WXNBF -AM WMRV-FM
3 WMRV-FM WMRV-F¥ WINR-AM
4 WINR-AM WINR-AM WENF -AM
5 WENF-AM WENE-AM WNBF-AM
M+, 3-7pm
1 WENE-AM WAATL-FM WAAL-FM
2 WAAL-FM WINR- AM WMRV-FM
3 WMRV-FM WNBF-AM WENF-AM
4 WINR-AM WMRV-FM WINR-AM
5 WNBF-AM WFNE-AM WWWT-FM
Adults 25-54
M-S, Bam-MIdnight
POP(00): 1181
AIM'78 AM '79 A/M '80
1 WKBF-AM WNBF-AM WNBF-AM
2 WINR-AM WOYT-FM WQYT-FM
3 WKOP-AM WAAL-FM WENE-AM
4 WMRV-FM WMRV -FM WMRV -FM
5 WOQYT-FM WKOP-AM WAAL-FM

M-, 6-10am
1 WNBF-AM WNBF-AM WNBF-AM
2 WINR-AM WQYT-FM WENE-AM
3 WKOP-AM WAAL-FM WOYT-FM
4 WAAL-FM WMRV~FM WKOP-AM
5 WMRV-FM WKOP-AM WMRV-FM
M-, 3-7pm
1 WNBF-AM WNBF -AM WOYT-FM
2 WMRV-FM WQYT-FM WENE-AM
3 WINR-AM WAAL-FM WNBF -AM
4 WKOP-AM WMRV-FM WAAL-FM
5 WOYT-FM WKOP-AM WMRV-FM

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midright

Format Legend

A-AOR, B-Black, BB-Big Band, BM-Beau-
tiful Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous,
N-News, O-Oldies. PA-Pop/Adult, R-
Rock, RL-Religious, S-Spanish, T-Tatk




Birmingham

METRO RANK 45
AIM 80 Market Overview

Arbitron implemented the Expanded Sample Frame
technique here for the first time, and there was per-
haps coincidentally a new number one station, Black-
formatted WENN-FM.

Approximately 14 % of the returned metro diaries
were from persons residing in ESF households.
One possible result of ESF was that 18-24 diary re-
turn went up sharply, from 33 in the Fall sweep to 51
in this report. This provided stations that appealed to
that demo with a chance to score better in the book,
and it appears as though WENN-FM did just that.
It almost doubled its cume among men 18-24, and
increased its average quarter-hour share in that demo
400% . This helped WENN-FM win the 18-34 demos
with almost a 20 share, followed by WKXX with
a 15% figure and WSGN with just over 10%.

The 25-54 leader was WSGN. The station piled up
over 12 % of this audience, with WENN-FM next at
just under 10%. WSGN must be pleased with the
Arbitron results, since the station’s management team
is retargeting for the 18-49 demos, playing less
hard rock. A four-plus share gain in 25-54 figures
was a gocd start towards repositioning. One on-air
ingredient WSGN used to try and skew slightly older
was an all-request show from 7pm-Midnight, featur-
ing music from the 50’s and 60’s.

WKXX slipped in this survey, largely due to an
erosion of about 25% of the station’s 18-34 share.
Several staff changes were made, affecting morn-
ings, middays, and nights, and the morning drive
segment was especially soft in the book. The sta-
tion used outdoor boards in a more extensive push
than previously.

Two other stations deserving of mention are BM
WAPI-FM, and Country WVOK. WAPI-FM increased
its 25-54 share by almost 50%, while WVOK used
a TVinewspaper ad campaign to atiract more listeners.

Average Persons 12+ Share Trends
y-Sunday, 8

POP(00): 6800

AM ‘79 OMN'79 _ AamBO
1 WSGN-AM 10.2 WKXX-FM 13.8 WENN-FM®'12.4
2 WKXX-FM 10.1  WENN-FM 9.7 WKXX-FM ®'11.0
3 WENN-FM 7.5 WERC-AM 7.9 WSGN-AM® 8.3
4 WQEZ-FM 7.0 WSGN-AM 6.6 WAPI-FM BW 6.3
5 WENN-A&M 6.6 WQEZ-FM 6.4 WZZK-FMIO 5.5
6 WYDE-aM 6.3 WRKK-FM 5.7 WVOK-AM © 5.3
7 WRKK-FM 5.8  WATV-AM 5.0 WDJC-FM Ry 5.0
8 WERC-2M 5.1 WAPI-FM 4.3 WATV-AM ® 5.0
9 WJLD-AM 5.1 WYDE-AM 4.2 WERC-AM® 4.8
10 WVOK-4M 4.9  WJLD-AM 3.9 WENN-AM® 4.8
11 WATV-AM 4.5 WZZK-FM 3.8 WILD-AM @& 4.5
12 WAPI-FM 4.0 WENN-AM 3.5 WRKK-FM A 4.4
13 WZZK-FM 3.9 WDJC-FM 3.4 WYDE-AM © 3.9
14 WAPI-AM 3.3 WVOK-AM 3.3  WQEZ-FM ®W 3.5
15 WDJC-FM 2.2 WAPI-AM 2.9 WAPI-AM ®A) 2.4
16 WCRT-AM 1.8 WCRT-AM 2.5 WCRT-AM PA) 1.8
17 WQEN-FM 1.4 WARF-AM 1.4 WWWB-AM ®PA) 1.3
18 WBUL-AM 1.0  WQEN-FM 1.2 WYAM-AM © 1.1
19 WLPH-4M 0.9  WBUL-AM 1.0 WBUL-AM ® 0.7
20 WYAM-&M 0.8 WYAM-AM 0.6 WLPH-AM®Y 0.7
21 WWWB-AM 0.4  WLPH-AM 0.5 WWWB-FM ®A) 0.7
22 WQEN-FM ®A) 0.6
23 WAAX-AM © 0.4
Average Persons Trends/Rankings
Total 12+
M-S, Eam-Midnight
POP(00): 6800
AM ‘79 OM 79 AM 80
1 WSGN-AM 93  WKXX-FM 130 WENN-FM 130
2 WKXX-FM 92  WENN-FM 92  WKXX-FM 115
3 WENN-FM 69  WERC-AM 75  WSGN-AM 87
4 WQEZ-~FM 64  WSGN-AM 62  WAPI-FM 66
5 WENN-AM 60 WQEZ-FM 60  WZZK-FM 58
M, 6-10am
1 WSGN~AM WKXX-FM WSGN-AM
2 WKXX-FM WSGN-AM WENN-FM
3 WYDE- AM WENN-FM WKXX -FM
4 WERC-AM WERC -AM WERC-AM
5 WENN-FM WYDE ~AM WZZK-FM

MF, 3-7pm
1 WKXX-FM WKXX-FM WENN-FM
2 WSGN-AM WENN-FM WKXX-FM
3 WQEZ-FM WERC-AM WSGN=-AM
4 WENN-FM WRKK-FM WAPI-FM
5 WYDE-aAM WSGN-AM WRKK-FM
Teens
M-S, 6am-Midnight
POP(00): 890
AM 79 OM 79 AM 80
1 WKXX-FM WKXX-FM WKXX-FM
2 WSGN-AM WENN-FM WENN-FM
3 WENN-FM WERC-AM WRKK-FM
M-F, 6-10am
1 WSGN-AM WRKXX-FM WKXX-FM
2 WKXX-FM WENN-FM WENN-FM
3 WENN-FM - WERC-AM WSGN-AM
MF, 3-7pm
1 WKXX-FM WKXX-FM WKXX-FM
2 WENN-FM WENN-FM WENN-FM
3 WSGN-aM WRKK-FM WRKK-FM
Adults 18-34
M-S, Bam-MIidnight
POP(00): 2291
AM 79 OMN'79 AM '80 .
1 WKXX-FM WKXX-FM WENN-FM
2 WREKK-FM WRKK-FM WKXX-FM
3 WSGN-AM WENN-FM WSGN-AM
4 WENN-FM WSGN-AM WRKK-FM
5 WERC-AM WERC-AM WDJC-FM
M-F, 6-10am
1 WSGN-AM WKXX-FM WSGN-AM
2 WKXX-FM WSGN-AM WENN-FM
3 WERC-AM WENN-FM WKXX-FM
4 WRKK-FM WERC-AM WERC-AM
5 WENN-FM WRKK-FM WRKK-FM
MF, 3-7pm
1 WKXX-FM WKXX-FM WENN-FM
2 WRKK-FM WRKK-FM WKXX-FM
3 WSGN-AM WENN-FM WRKK-FM
4 WERC-AM WERC-AM WSGN-AM
5 WENN-FM WSGN-AM WDJC-FM
Adults 25-54
M-S, 6am-Midnight
POP(00): 3110
AM 78 OMN'79 AM 80
1 WSGN-AM WENN-FM WSGN-AM
2 WQEZ-FM WQEZ-FM WENN-FM
3 WYDE-AM WERC-AM WZZK~-FM
4 WAPI-FM WKXX-FM WKXX-FM
5 WENN-AM WSGN-AM WAPI-FM
MF, 8-10am
1 WSGN-AM WSGN-AM WSGN-AM
2 WERC-AM WENN-FM WZZK-FM
3 WYDE-AM WERC-AM WENN-FM
4 WOEZ-FM WKXX-FM WERC-AM
5 WZZK-FM WQEZ-FM WYDE -AM
M, 3-7pm
1 WQEZ-FM WENN-FM WENN-FM
2 WSGN-AM WERC-AM WSGN-AM
3 WYDE-AM WEKXX-FM WZZK-FM
4 WAPT-FM WZZK-FM WAPL-FM
5 WZZK-FM WSGN-AM WKXX-FM
Cume Persons Trends/Rankings
Total 12+

M-S, 8am-Midnight
POP(00): 6800

AM 79 OM 79 AM 80
1 WSGN-AM 1840 WSGN-AM 1742 WSGN-AM 1598
2 WERC-AM 1395 WERC-AM 1706 WKXX-FM 1472
3 WKXX-FM 1206 WKXX-FM 1699 WENN-FM 1333
4 WQEZ-FM 990 WENN-FM 1010 WERC-AM 1169
5 WENN-FM 968  WYDE-AM 899 WYDE-AM 925
M-F, 8-10am
1 WSGN-AM WSGN-AM WSGN-AM
2 WERC-AM WKXX-FM WKXX-FM
3 WKXX-FM WERC-AM WENN-FM
4 WENN-FM WENN-FM WERC - AM
5 WYDE-AM WYDE -AM WYDE-AM
MF,3-7pm
1 WSGN-AM WKXX-FM WKXX-FM
2 WKXX-FM WERC-AM WENN-FM
3 WERC-AM WSGN-AM WSGN-AM
4 WQEZ-FM WENN-FM WERC-AM
5 WENN-FM WQEZ-FM WRRK-FM
Teens
M-S, 8am-Midnight
POP(00): 890
AM 79 OMN 79 AM'80
1 WKXX-FM WKXX-FM WKXX-FM
2 WSGN-AM WENN-FM WENN-FM
3 WERC-AM WERC-AM WERC-AM
M, 6-10am
1 WKXX-FM WKXX-FM WKXX-FM
2 WSGN-AM WENN=FM WENN-FM
3 WERC-AM WERC-AM WSGN-AM
MF, 3-7Tpm
1 WKXX-FM WKXX-FM WKXX-FM
2 WSGN-AM WENN-FM WENN-FM
3 WENN-FHM WERC-AM WERC-AM

Adults 18-34
M-S, 6am-Midnight

POP(00): 2291

R&R RATINGS REPORT/1980 ¢ &

_ AM'79 OIN'79 AM'80
1 WSGN-AM WKXX-FM WKXX-FM
2 WERC-AM WSGN-AM WSGN-AM
3 WKXX-FM WERC-AM WENN-FM
4 WRKK-FM WRKR-FM WERC-24M
5 WENN-FM WENN-FM WRKK-FM
M, 6-10am
1 WERC-AM WSGN-AM WSGN-AM
2 WSGN-AM WKXX-FM WKXX-FM
3 WKXX-FM WERC-AM WERC-AM
4 WRKK-FM WENN-FM WENN-FM
5 WENN-FM WRKRK-FM WRKR-FM
MF, 3.7pm
1 WSGN-AM WKXX-FM WKXX-FM
2 WKXX-FM WSGN-aM WSGN-AM
3 WERC-AM WERC-AM WRKK-FM
4 WRRK-FM WRKK~FM WENN-FM
5 WENN-FM WENN-FM WERC-AM
Adults 25-54
M-S, 6am-Midnight
POP(00): 3110
AM '79 OMN'79 AM '80
1 WSGN-AM WSGN-AM WSGN-AM
2 WERC-AM WERC-AM WKXX-FM
3 WQEZ-FM WKXX-FM WERC-AM
4 WYDE-AM WQEZ -FM WZZK-FM
5 WAPI-FM WYDE-AM WENN-FM
M-F, 6-10am
1 WSGN-AM WSGN-AM WSGN-AM
2 WERC-AM WERC-AM WERC-AM
3 WYDE-AM WKXX-FM WKXX-FM
4 WAPI-FM WENN-FM WZZK-FM
5 WQEZ-FM WYDE -AM WYDE -AM
M+, 3-7pm
1 WSGN-AM WSGN-AM WSGN-AM
2 WQEZ-FM WERC-AM WENN-FM
3 WYDE-AM WKXX-FM WYDE-AM
4 WAPI-FM WZZK-FM WAPI-FM
5 WERC-AM WQEZ -FM WKXX-FM

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend
A-AOR, B-Black, BB-Big Band, BM-Beau-
tiful Music. C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous,
N-News, O-Oldies, PA-Pop/Aduit, R-
Rock, RL-Religious, S-Spanish, T-Talk

Data from Market Buy Market ™
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R&R RATINGS REPORT/1980 « &

3 Cume Persons Trends/Rankings MF, 6-108m
Oomln On 1 WIBC-AM WIBC-AM WIBC~AM
9 Total 12+ 2 WMAQ-AM WBNO-FM WBNQ-FM
M-S, 8am-Midnight 1 WINN-FM WLS -AM WMAQ-AM
POP(00): 1056 4 WBNQ-FM WMAQ-AM WLS -AM
METRO RANK AM 78 AM 79 AIM 80 5 WLS -AM WINHN-F} WIHN-FM
1 WIBC-AM 721 WJBC-AM 702 WJBC-AM 646 M, 3-7pm
2 WBNO-FM 394 WBNQ-FM 469 WBNO-FM 407 1 WIBC-AM WIBC-AM WIBC-AM
3 WLS -AM 338  WLS -AM 318 WLS -aM 292 2 WBNQ~FM WBNO-FM WMAQ-AM
Average Persons 12+ Share Trends 4 WIHN-FM 153 WMAQ-AM TR8  WMAQ-AM 212 3 WMAQ-AM WMAQ-AM WBNQ-FM
Monday-Sunday, 6am-Midnight 5 WMAO-AM 141 WIHN-FM 148 WMLA-FM 159 4 WIHN-FM WLS -AM WLS -AM
POP(00): 1056 M, 6-10am 5 WLS -AM WIHN-FM WIHN-FN
AIM '78 AM 79 AIM '80 1 WJIBC-AM WIBC-AM WJBC-AM
1 WIBC-AM 44.6 WJIBC-AM 40.3 WJIBC-AMPA3T7 .0 2 WBNQ-FM WBNO-FM WBNO-FM g
2 WBNQ-FM 15.7 WBNQ-FM 23.3 WBNQ-FMPAIL6.0 3 WLS -AM L Sthd WLS -AM
3 WLS -AM 9.6  WLS -AM 8.5 WNLA-FM© 8.3 4 WHMAO-AM R ! WHMAQ-AM
4 WIHN-FM 6.0 WMAQ-AM 7.4 WLS -AMA 7,2 5 WIHN-FM LY WHLA-FM
5 WMAO-AM 5.4 WWCT-FM 4.0 WMAD-AM(O 7.2 MF, 3-7pm Format Penetration Chart
6 WWCT-FM 4.8 WIHN-FM 3.4 WWCT-FMW& 7.2 1 WIBC-AM WJIBC-AM WIBC~AM
; 3:;”‘{: fg WKZW-FM 12-3 WIKN-FM®® 3 9 2 WBNO-FM WBNQ-FM WBNQ-FM Based On Total Persons 12 +
S . WSWT-FM <1 WKZW-FM® 1.7 3 WLS -AM WLS -AM WLS -AM
9 WIRL-AM 1.8 WBBM-AM 1.1 WSWT-FM®M 1.7 4 WIFN-FM TR T Average Quarter Hour Listening
1O WKZW-FM 1.8  WRBA-AN 0.6 WGN -AMGA) 1.7 5 WMAO-AM WIHN-FM WMLA-FM Monday-S
1LA- -Sund m-Mi
11 WSIV-FM 0.6 WPFO-AM 0.6 WRBA-AM®PA) 0, 6 Yy ay 6a dn'ght
12 WRBA-AM 0.6 WBBM-AMM 0.6 Teens
13 WSIV-AM WIRL-AM®PA 0.6 M-S, 6am-Midnight
14 WUFL.-AMPA 0.6 POP(00): 120
AIM '78 AIM 79 AIM '80
1 WLS -AM WLS -AM WLS -AM
2 WBNO-FM WBNO-FM WBNQ-FM
N 3 WIBC-AM WIBC-AM WJIBC-AM
Average Persons Trends/Rankings
M, 6-10am
Total 12+ 1 WLS -aM WIBC-AM WLS -AM
M-S, Bam-Midnight 2 WIBC-AM WLS -aM WJIBC-AM
POP(00): 1056 3 WBNO-FM WBNQ-FM WBNQ-FM
AIM 78 AM 79 AIM '80 MF, 3-7pm
1 WIBC-AM 74  WIBC-AM 71 WIBC-AM 67 1 WLS -AM WLS -AM WLS -AM
2 WBNQ-FM 26 WBNQ-FM 41  WBNO-FM 29 2 WBNQ-FM WBNQ-FM WBNO-FM
3 WLS -AM 16 WLS -AM 1S WMLA-FM 15 3 WIBC-AM WKZW-FM WKZW-FM
4 WINN-FM 10 WMAQ-AM 13 WLS -aM 13
5 WMAO-AM 3 WHCT-FM 7 WMAQ-AM 13 :i“:::mg;xqm
M-, 6-10am POP(00): 458
b LSS LR WJBC- AM AIM'78 AM 79 AM '80
2 WBNQ-FM WBNO-FM WBNO=FM
3 WLS -AM WMAQ-AM WMLA=FM 1 WIBC-AM WBNQ-FM WBNO-FM
4 WMAO-AM WLS =AM WLS -AM 2 WBNO-FM WIBC-AM WJIBC-AM
Sl e HHAO-AN 4 wior-fh WMAQ-AM oAy
»37pm 5 WHMAO-AM WWCT FM WWCT-FM
1 WJBC-AM WIBC-AM WIBC-AM WE. 6108
2 WRNQ-FM WBNQ-FM - F» b m
3 uLsQ-M: wmg_m 35?::: 1 WIBC-AM WIBC-AM WJIBC-AM
4 WIHNN-FN WLS -AM WNAQ-AM ZRNBNOSEH LEAIeR ] WBNO-FM
5 WMAO-AM WIKN-FM WLS -AM 3 WLS -aM WLS -AM WLS -AM
4 WWCT-FM WMAQ-AM WMAQ-AM
Toens 5 WMAO-AM WWCT FM WWCT-FM
M-S, Gam-MIidnight MF, 3.7pm
POP(0D): 120 1 WBNQ-FM WBNO-FM WBNQ-FM
AIM ‘78 AIM '79 AIM '80 2 WJBC-aM WJIBC-AM WLS -AM
IS oan P 3 WLS -AM WLS -AM Nl CaT Format Legend
4 LIRS St g 4 WWCT-FM WMA O -AM WWC T-FM )

i ”BNQ‘F: ‘“‘:g‘i: :';:24: 5 WMAO-AM WWCT-FM WMA Q=AM A-AOR, B-Black, B8-Big Band, BM-Beau-
WIBC-A WIBC- -A b . . .
P Aduits 25-54 tiful Music, C-Country, CL-Classical, D-

1 WLS -aM WIBC-AM WIBC-AM :":l;‘("o"(‘)*)“'f’"'b";'z Dancemusic, J-Jazz, M-Miscellaneous,
2 WBNO-FM WLS -AM WBNQ-FM - B o i B :
Ao WBNQ-FHM WiS  —AM LTS AM'T9 A MEe0 N-News, O-Oidies, PA-Pop/Adult, R
MF, 37pm 1 WIBC-AM WIBC-AM WIBC-AM Rock, RL-Religious, S-Spanish, T-Taik
1 WLS -AM WLS —-AM WA NQ-F 2 WBNQ-FM WBNQ-FM WBNO-FM
2 WBNO-FM WBNO-FM WLS -AM T a0l s WMAQ-AM
3 WJIBC-AM WWCT-FM WKZW-FM S stN:fm “’I‘{g F: :‘I‘fm:::
Adults 18-34
M-S, 6am-Midnight
POP(00): 458
AIM'78 AM 79 AIM '80
1 WIBC-AM WBNQ-FX WBNQ-FM
2 WBNQ-FM WIBC-AM WIBC~AM
3 WLS -AM WLS -AM WWCT-FM
4 WWCT-FM WHMAO-AM WLS -AM
5 WIHN-FM WWCT-FM WMLA-FM
M, 6-108m
1 WIBC-AM WJBC-AM WIBC-AM
2 WBNQ-FM WBNQ-FM WBNQ-FM
3 WLS -AM WLS -aM WLS -AM
4 WWCT-FM WMAQ-AM WMLA-FM
S WMAO-AM WWCT-FM WWCT-FM
MF, 3-Tpm
1 WIBC-AM WBNQ-FM WBNOQ-FM
2 WBKO-FM WIBC-AM WWCT-FM
3 WLS -AM WLS -AM WLS -AM
4 WWCT-FM WMAQ-AM WJBC-AM
5 WIHN-FM WWCT-FM WMAQ-AM
Adults 25-54
M-S, Bam-Midnight
POP(00): 422
AM ‘78 AIM 79 AIM '80
1 WIBC-AM WIBC-AM WIBC- AM
2 WMAQ-ANM WBNQ-FM WMLA-FM
3 WBNQ-FM WHMAQ-AM WBNQ-FM
4 WIHN-FM WLS -AM WMAQ-AM
5 WLS ~AM WIHN-FM WIHN-FM
M, 6-10am »
1 WJBC-AM WIBC-AM WJBC-AM
2 WMAQ-AM WENQ-FM WMLA~FM
3 WIHN-FM WMAQ-AM WBNO-FM
4 WBNO-FM WLS -AM WMAQ-AM
5 WLS -AM WBBM-AM WIHN-FM
MF, 3-Tpm
1 WIBC-AM WIBC-AM WIBC-AM
2 WMAQ AM WBNQ-FM WHMAQ-AM
3 WIHN-FM WMAQ-AM WBNQ-FM
4 WBNQ-FM WIHN-FM WIHN=-FM
5 WEN -AM WLS -AM WMLA-FM
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Average Persons 124 Share Trends

Menday-Sunday, Sam-Midnight

POP(00): 1909

AIM '78 AM'79 AM '80

1 KFXD-AM 18.6 RBXL-FM 12.0 KBOI-AMPAL6.S
2 KGEM-AM 16.6 KBOI-AM 11.2 KIDQ-FMA 10.9
3 KBOI-AM 9.5 KBOI-PM 11.2 FRBOI-FM® 10.1
4 KBXL-FM 9.1 KFXD-AM 10.8 KBXL-FMN®& 9.4
5 KBOI-FM 6.3 KGEM-AM 10.8 KFXD-AM®® 9,4
6 KBBK-FM 5.1 KXUUZ-FM 8,8 KGEM-AM© 8.2
7 KUU2Z-FM 4.7 KBBK-FM 8,0 RFXD-FMPA 7,1
8§ KBRJ-AM 4.7 KFXD-FM 6.8 KIDO-AM© 7.1
$ KFXD-FM 4.3 KJOT FM 3.6 RUUZ-FM® 4.9
10 KBGN-AM 3.6 KIDO-AM 3.6 KBBK-FM®® 3.7
11 KIDO-AM 1.6 KBGN-AM 2.4 KJOT-FMO 3.4
12 RCID-AM 1.6 KCID-AM 1.2 KBRJ-AM©O 1.5
13 KSPD-AM 1.6 KBRJ-AM 0.8 KBGN-AM®RL 0.7
14 KAIN-AM 1.2 KAIN-AM 0.8 KMFE-FMO 0.7
15 RYME-AM 1,2 KYME-AM 0.8 KCID-AMPA 0.7
16 KSPD~AM 0.4 RGO -AMIN® 0.4
17 KSPD-AMM 0.4
18 KAIN-AMPA 0.4

Average Persons Trends/Rankings

Total 12+
M-S, Gam-Midnight
POP(00): 1909
AIM'78 AM 79 ~ AM'80
1 KFXD-AM 47 KBXL-FM 30  KBOI-AM 44
2 KGEM-AM 42 KBOI~AM 28 KIDQ-FM 29
3 KBOI-AM 24 KBOI-FM 28 KBOI-FM 27
4 KBXL-FM 23 KFXD-AM 27  KBXL-FM 25
S KBOI-FM 16 KGEM=-AM 27  KFXD-AM 25
MF, 6-10em
1 KGEM-AM KBOI -AM KBOI -AM
2 KFXD-AM KGEM-AM KGEM-AM
31 KBOI-AM KF XD- AM KIDO-AM
4 KBXL-FM KBXL~FM KBXL-FM
S KBOI-FM KBOI-FM KFXD~AM
M, 3-7pm
1 KFXD-AM KBOI-FM KBOI-AM
2 KGEM-AM KFXD-AM KIDQ-FM
3 KBXL-FM RBXL-FM KBOI ~FM
4 KBOI-FM XGEM-AM KFXD-AM
5 KBOI-AM KBOI-AM KIDO-AM
Teens
M-S, Gam-Midnight
BOP(00): 247
AN ‘78 AIM ‘79 AIM '80
1 KFXD-AM KFXD-AM KF XD-AM
2 KUUZ-PM KUUZ-FM KUUZ-FM
3 KBBK-FM KBBK-FM KFPXD-FM
WAF, 6-10am
1 KPXD-AM KF XD- AM KFXD-AM
2 KBBK-FM KBBK-FNM Xuuz-rM
3 RUUZ-FM RUU2-PH KBBK-FM
MF, 3-7pm
1 KFXD-AM KPXD=AM RUUZ-FM
2 KUUZ-FM KUUZ-FM KFXD-AM
3 KBBK-FM KIDO-AM KFXD-FM
Adults 18-34
W8, 8am-Midnight
POF(00): 700
AIM'78 AIM ‘79 AIM '80 _
1 KFXD-AM KBBK-FM XIDQ-FM
2 KGEM-AM KFXD-FM KBOI -AM
3 KPXD-FM KBOI -AM KFXD-AM
4 KBBK-FM RUU2-FM KPXD-FM
S KUUZ-FM KFXD-AM KIDO-AM
M-F, 6-10am
1 RFXD-AM KBOI-AM KBOI-AM
2 KGEM-AM KP XD=AM KIDQ-FM
3 KBOI-AM KBBK-FM KIDO-AM
4 KFXD-FM KUUZ-FM KFXD-AM
S KBBR-FM RPXD-FM KGEM-AM
M-, 3-7pm
1 KFXD-AM KBBK-FM KIDQ-FM
2 RGEM-AM RFXD-AM KBOI-AM
3 RUUZ-EM KEXD-FXM RPXD-AM
4 KFXD-FM RUUZ FXM KIDO-AM
S KBOI-PM KBOI-AM RFPXD-FM
Adults 25-54
M-8, Sam-Midnight
POP(00): 880
AIM ‘78 AIM'T9 AIM '80
1 KRGEM-AM KBOI -AM KBOI-AM
2 KBOI-AM KBXL-IHM KBOI-FM
3 KBXL-FM KBOI -PN KGEM-AM
4 KPXD-AM KGEM=-AM KBXL=PM
S KBOI-FNM KBBK~FM KIDO-AM
N-F, 8-10em
1 RGEN-AM KBOI =AM KBOI-AM
2 KBOI-AM KGEM=-AM RGEM-AM
3 KPXD-AM KBXL-FM RIDO=-AM
4 KBXL=-FM KBOI-FM KBOI-FM
S KBOI-FM KFXD=-AM KBXL-FM
N-F, 3-7pm
1 KGEM=-ANM KBOI-FM KBOI-AM
2 KBXL~-FM KBOI~-AM RBOI~-FM
3 KBOI-AM KGEM-AM KBXL~FM
4 KPXID-AM KBXL-FM KIDO-AM
S KBOI-FM KBBK~-FM KGEM=AM

Cume Persons Trends/Rankings

Total 12+
M-8, Sam-Midnight
POP(00): 1909
AIM 78 AIM 79 AM ‘80
1 KFXD-AM 718 KFXD-AM 570 KBOI-AM 548
2 KGEM-AM 519 EKBOI-AM 464 KFXD-AM 490
3 KBOI-AM 393 KGEM-AM 448 KBOI-FM 399
4 KUUZ FM 298 KUUZ-FM 349 KIDO-AM 341
5 KFXD-FM 266 KBXL-FM 346 KGEM-AM 333
MF, 6-10am
1 KFXD-AM KFXD-AM KBOI-AM
2 KGEM-AM KBOI-AM KFXD-AM
3 XKBOI-AM KGEM-AM KGEM-AM
4 KUUZ FM KUUZ-FM KIDO-AM
5 KFXD-FM KBOI-FM KBOI-FM
MF, 3-7pm
1 KFXD-AM KFXD~AM KBOI-~AM
2 KGEM-AM KBOI-AM KFXD-AM
3 KBOI-AM KBOI-FM KBOI-FM
4 KUUZ-FM KBXL-FM KFXD-FM
5 KBOI-FM KGEM-AM KIDO-AM
Teens
M-S, Bam-Midnight
POP(00): 247
AM'78 AN 79 A/M '80
1 KFXD-AM KFXD-AM KFXD-AM
2 KUUZ-FM KUUZ-FM KUUZ-FM
3 KBBK-FM KIDO AM KFXD-FM
MF, 6-10am
1 KFXD-AM KFXD-AM KFXD-AM
2 KUUZ-FM KUUZ-FM KUUZ-FM
3 KBBK-FM KBBK-~FM KFXD-FM
M, 3-7pm
1 KFXD-AM KFXD-AM KFXD-AM
2 KUUZ-FM KUUZ~-FM KUUZ-FM
3 KBBK-FM KIDO-AM KFXD-FM
Adults 18-34
M-S, Bam-Midnight
POP(00): 700
AN '78 AIM '79 AM '80
1 KFXD-AM KFXD-AM KFXD-AM
2 KGEM-AM KFXD~FM KBOI-AM
3 KFXD-FM KBBK-FM KIDO-AM
4 KBBK-FM KBOI-AM KFXD-FM
5 KBOI-AM KUUZ-FM KIDQ-FM
MF, 8-10am
1 KFXD-AM KFXD-AM KBOI-AM
2 KFXD-FM KBOI-AM KFXD~AM
3 KGEM-AM KBBK-FM KIDO-AM
& KBOI-AM KUUZ-FM KIDQ-FM
5 KBBK-FM KIDO-AM KFXD~FM
MF, 3-7pm
1 KFXD-AM KFXD-AM KBOI-AM
2 KFXD-TM KFXD-FM KFXD-AM
3 KUUZ-FM KUUZ-FM KIDO-AM
4 KGEM-AM KBBK-FM KIDQ-FM
5 KBBK-FM KBOI-AM KFXD-FM
Adults 25-54
M-S, Sam-Midnight
POP(00): 880
AM ‘78 AIM 79 AIM '80
1 RGEM-AM KBOI-AM KBOI-AM
2 KFXD=AM RGEM-AM KBOI-FM
3 KBOI-AM KBXL-FM KGEM-AM
4 KBXL-FM KBOI-FM KIDO=AM
5 KBOI-FM KFXD-AM KBXL-FM

MF, 8-10em
1 KGEM-AM ¥BOI ~AM KBOI ~AM
2 KBOI-AM KGEM-AM KGEM-AM
3 KPXD-AM KBOI-FM KBOI -PM
4 KBXL~FM KFXD-AM KIDO-AM
S KBOI-FM KIDO-AM KFXD-AM
MF, 3-7pm
1 KGEM-4AM KBOI~AM KBOI-4M
2 KFXD-AM RGEM~AM KBOI-FM
3 KBOI-AM KBOI-FM KGEM-AM
4 KBXL-FM KFXD-AM RIDC-AM
5 KBOI-FM KBXL-FM RBXL-FM

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend
A-AQR, B-Black, BB-Big Band, BM-Beau-
tiful Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous,
N-News, 0-Oldies, PA-Pop/Adult, R-
Rock, RL-Religious, S-Spanish, T-Talk
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METRO RANK

A/M ’80 Market Overview

Continuing battles for supremacy among the AOR's and the Pop/Adult sta-
tions highlighted the A/M '80 results, with a much poorer male 18-24 diary re-
turn aiso notable.

Compared to the J/F "80 Arbitron sweep, there were almost 50% fewer
diaries returned from men 18-24. Arbitron got back over 200 fewer diaries
overall, but the bulk of that shortfall hit the hard-to-find young men. In the J/F
results there were approximately 147 diaries returned from men 18-24: in the
Spring sweep, 77. Possibly, each of these diaries was worth (in cume value) al-
most double their J/F value. This kind of fluctuation and instability can cause
gray hairs, and may have at one AOR in particular.

In the J/F resuits, WEEI-FM was tied with WBCN for the lead among adults
18-34. However, in the Spring totais, WEEI-FM lost 43% of its overall share and
now has an 18-34 share less than half of WBCN's. WEEI-FM’s men 18-24 AQH
figure in the spring was one-third of the winter figure. However, it should be
noted that the station also suffered significant losses among men 25-34, a
demo not as severely affected by diary return problems as the 18-24 cell.

For its part, WBCN employed an ad campaign using TV and newspaper ads,
and the station gave away a pound of gold. As for on-air sound, now that the sta-
tion’s Music Director has gone to WCOZ, it will be interesting to see how WBCN
fares in future surveys.

Among the 25-54-targeted stations, WHDH topped WBZ this sweep. In J/F
'80 results WBZ actually nosed out WHDH for the overall lead in the 25-54 cell,
but WHDH led this time with almost 15% of that audience, compared to just
over 12% for WBZ.

Two other stations which made significant and perhaps related moves in the
ratings are WEE! and WJIB. WJIB, the Schulke-formatted Beautiful Music sta-

tion, dropped by more than 33%, while all-News WEE! enjoyed a double-digit
increase. Since there is usually cume-sharing between two station like these,
perhaps the WJIB listeners sampled WEEI longer this sweep.

Average Persons 12+ Share Trends
Monday-Sunday, 6am-Midnight

POP(00): 29419
AM 79 JIA 79 Om ‘79 JIF '80 AM '80
1 WHDE-AM 11.2 WHADH-AM 10.6 WHDH-AM 11.1 WHDH-AM 9.7 WHDH-AMPAL1.1
2 WBZ -AM 8.5 WJIB-FM 9.5 WIIB-FM 9.9 WJIB-FM 9.4 WBZ -AM®PN 9.3
3 WIIB-FM 8.4 WBZ -AM 8.0 WBZ -AM 8.2 WBZ -AM 9.0 WEEI-AM®™ 8.0
4 WEEI-AM 6.4 WEEI-AM 6.7 WEEI-ANM 7.2 WEEI-AM 6.9 WIIB-FM ®W 6.4
5 WVBF-FM 6.3 WVBF-FM 6.0 WVBF-FM 5.9 WVBF FM 5.4 WBCN-FMW) 6.2
6 WXKS-FM 5.5 WXKS-FM 5.9 WXKS-FM 5.5 WXKS-FM 5.4 WVBF-FM® 5.3
7 WRKO-AM 5.3 WBCN-FM 5.2 WCOZ-FM 5.0 WBCN-FM 5.2 WXKS-FM®™ 4.4
8 WBCR-FM 5.1 WITS-AM 5.0 WBCN~FM 4.7 WEEI-FM 5.1 WCOZ-FM W 4.1
9 WCOZ-FM 4.5 WCOZ-FM 4.4 WRKO-AM 4.6 WCOZ~FM 4.1 WROR-FM®N 4.0
10 WITS-AM 4.5 WRKO-AM 4.1 WEEI-FM 4.4 WRKO-AM 3.8 WRKO-AM® 3.6
L1 WROR-FM 3.3 WEEI-FM 3.6 WITS-AM 4.1 WROR-FM 3.8 WITS-aMM 3.5
12 WHUE-FM 3.3 WSSH-FM 2.8 WROR-FM 3.3 WITS-AM 3.3 WEEI-FMW 2.9
13 WEEI-FM 3.0 WROR-FM 2.6 WSSH-FM 3.1 WHUE-FM 2.5 WXKS-AM®A 2.8
14 WSSBE-FM 2.2 WHUE-FM 2.3 WHUE-FM 2.2 WSSH~FM 2.4 WAAF-FMW 2.6
15 WCR8-FM 1.6 WCGY-FM 1.5 WCRB-FM 1.7 WXKS-AM 1.9 WHUE-FM@®W2 .4
16 WBOS-FM 1.3 WHUE-AM 1.3 WAAF-FM 1.6 WAAF-FM 1.8 WSSH-FM®W 1.6
17 WHUE-AM 1.3 WAAF-FM 1.2 WBOS-FM 1.3 WIDA-AM 1.4 WRUE-AM®W ] .5
18 WAAF-FM 1.1 WILD-AM 1.1 WHUE-AM 1.1 WCRB-FM 1.3 WNTN-AM© 1.1
19 WROL-AM 1.0 WIDA-AM 1.0 WROL-AM 1.0 WROL-AM 1.3 WROL-AM (R} 1.0
20 WCAS-AM 1.0 WROL-AM 0.9 WILD-AM 0.7 WILD-AM 1.2 WBOS-FM PNO.9
21 WCGY-FM 1.0 WBOS-FM 0.9 WJDA-AM 0.7 WHUE-AM 1.1 WIDA-AM PN 0.9
22 WJIDA-AM 1.0 WCRB-FM 0.9 WESX-AM 0.7 WBOS-FM 1.1 WCRB-FM (L 0.9
23 WBZ -FM 0.8 WCCM-AM 0.8 WCGY-FM 0.6 WCGY-FM 1.0 WILD-AM ® 0.9
24 WILD-AM 0.7 WHAV-FM 0.7 WCCM-AM 0.6 WDLW-AM 1.0 WDLW-AM IO 0.8
25 WEZE-AM 0.6 WBZ -FM 0.7 WEZE-AM 0.5 WBZ -FM 0.7 WESX-AM PN,
26 WSRS-FM 0.5 WESX-AM 0.6 WNTN-AM 0.5 WCAP-AM 0.6 WCGY-FM® 0.7
27 WUNR-AM 0.5 WUNR-AM 0.6 WBZ -FM 0.4 WCCM-AM 0.5 WBZ -FM M (.¢
28 WESK-AM 0.5 WLLH-AM 0.5 WPLM-FM 0.4 WESX-AM 0.4 WCCM-AM PN 0,6
29 WLLH-AM 0.4 WCAS-AM 0.5 WSRS-FM 0.4 WLYN-FM 0.3 WOKQ-FM® 0.5
30 WPJB-FM 0.4 WCAP-AM 0.4 WLLH-AM 0.3 WLLH-AM® 0.4
31 WXKS-AM 0.2 WPJB-FM 0.3 WDLW-AM 0.3 WCAP-AMPN 0.4
32 WEZE-AM 0.3 WCAS-AM 0.3 WSRS-FM W 0, 4

33 WEZE-AM @) 0.4
Average Persons Trends/Rankings

Total 12+
M-S, Bam-Midnight
POP(00): 29419
AM 79 JATO OMm'T9 JF '80 AM 80
1 WHDR-AM 566 WHDH-AM  SS1 WHDH-AM 528 WHDH-AM  S16 WHDH-AM 568
2 WBZ -AM 428 WJIB-FM 493 WJIB-FM 474 WJIB-FM 501 WBZ -AM 475
3 WIIB-FM 425 WBZ -AM 419 WBZ -AM 391 WBZ -AM 480 WEEI-AM 408
4 WEEI-AM 325 WEEI-AM 348 WEEI-AM 345 WEEI-AM 368 WJIB-FM 328
S WVBP-FM 318 WVBF-FM 312 WVBF-FM 283 WVBF-FM 290 WBCN-FM 1316
6 WXKS-FM 277 WXKS-FM 309 WXKS-FM 261 WXKS-FM 286 WVBF-FM 271
7 WRKO-AM 266 WBCN-FM 270 WCOZ-FM 238 WBCN-FM 275 WXKS-FM 225
8 WBCN-FM 256 WITS-AM 261 WBCN-FM 225 WEEI-FM 272 WCOZ-FM 211
9 WCOZ-FM 227 WCOZ-FM 230 WRKO-AM 218 WCOZ-FM 220 WROR-FM 206
10 WITS-AM 226 WRKO-AM 216 WEEI-FM 208 WRKO-AM 203 WRKO-AM 182
MF, 6-10am
1 WBZ -AM WHDH-AM WHDH-AM WBZ -AM WBZ -AM
2 WADH-AM WBZ -AM WBZ -AM WHDH-AM WEEI-AM
3 WEEI-AM WEET-AM WEEI-AM WEEI-AM WHDH-AM
4 WIIB-FM WITB-FM WIIB-FM WIIB-FM WVBF-FM
5 WRKO-AM WVBF-FM WYBF-FM WVBF-FM WJIB-FM
6 WVBF-FM WBCN-FM WREKO-AM WBCN-FM WBCN-FM
7 WITS-AM WITS-AM WCOZ-FM WRKO-AM WRKO-AM
8 WBCN-FM WXKS-FM WXKS-FM WEEI-FM WXKS-FM
9 WXEKS-FM WRKO-AM WBCN-FM WXKS-FM WROR-FM
10 WCOZ-FM WCOZ-FM WEEI-FM WCOZ-FM WCOZ-FM

MF, 3-7pm =
1 WHDR-AM WIIB-FM WITB-FM WITB-FM WHDH-AM
2 WVBP-FM WHDH-AM WHDH-AM WHDR-4AM WBZ -AM
3 WIIB-FM WBZ -AM WBZ -AM WXKS-FM WEEI-AM
4 WBZ -AM WXRS-FM WVBF-FM WBZ -AM WJIB-FM
5 WXKS-FM WEEI-AM WXKS-FM WEET-AM WBCN-FM
6 WRKO-AM WVBF-FM WEEI-AM WEEI-FM WITS-AM
7 WEEI-AM WBCN-FM WBCN-FM WVBF-FM WVBF-FM
8 WBCN-FM WRRO-AM WEEI-FM WBCN-FM WCOZ-FM
9 WCOZ-FM WITS-AM WRKO-AM WITS-AM WXKS-FM
10 WITS-AM WCOZ-FM WCOZ-FM WCOZ-FM WROR-FM
Teens
M-S, 6am-Midnight
POP(00): 3652
AM'T9 JA'T9 OmM'79 JIF '80 AM '80
1 WYBF-FM WVBP-FM WVBF-FM WVBF-FM WVBF-FM
2 WXKS-FM WCOZ-FM WXKS -FM WXKS-FM WXKS-FM
3 WRKO-AM WRKO-4M WRKO-AM WRKO-AM WAAF -FM
MF, 6-10am
1 WVBF-FM WVBP-FM WVBF-FM WVBF-FM WVBF-FM
2 WRKO-AM WCOZ-FM WCOZ-FM WBZ -AM WRKO-AM
3 WXKS-FM WRKO-AM WRKO-AM WXKS-FM WXKS-FM
MF, 3-7pm
1 WVBF-FM WYBF-FM WVBF-FM WVBF-FM WVBF-FM
2 WXKS-FM WRRO-AM WXKS-FM WXKS-FM WXKS-FM
3 WRKO-4M WXKS-FM WRKO-AM WCOZ-FM WAAF-FM
Aduits 18-34
M-S, 8am, Midnight
POP(00): 10594
AM'T9 JA'T9 OMN '79 JIF 80 AM '80
1 WBCN-FM WBCN-FM WBCN-FM WBCN-FM WBC N-FM
2 WCOZ-FPM WXKS-FM WCOZ-FM WEEI-FM WCOZ-FM
3 WXKS-FM WCOZ-FM WEEI-FM WCOZ-FM WROR-FM
4 WRKO-AM WEEI-FM WXKS-FM WROR-FYM WRDR-AM
S WEEI-FM WHDE-AM WVBF-FM WXKS-FM WVBF-FM
6 WYBF-FM WVBF-FM WHDH-AM WHDH-AM WXKS-FM
7 WROR-FM WRKO-AM WROR-FM WVBF-FM WEEI-FM
8 WHDR-AM WROR-FM WRKO-AM WBZ -AM WBZ -AM
9 WBZ -AM WBZ -AM WBZ ~AM WRKO-AM WRKO-AM
10 WCAS-AM WCGY-FM WIIB-FM WAAF-FM WAAF-FM
M-F, 6-10am
1 WBCN-FM WBCN-FM WHDH-AM WBCN-FM WBCN-FM
2 WRKO-AM WHDH-AM WBCN-FM WHDH-AM WHDH-AM
3 WBZ -AM WXKS-FM WCOZ-FM WEELI-FM WBZ -AM
4 WCOZ-FM WCOZ~FM WRKO-AM WBZ -AM WVBF-FM
S WHDH-AM WBZ -AM WEEL-FM WVBF-FM WROR-FM
6 WEEI-FM WEEI-FM WVBF-FM WREO-AM WRKO-AM
7 WXKS-FM WROR-FM WBZ -AM WCOZ-FM WXKS-FM
8 WROR-FM WREO-AM WXKS-FM WXKS-FM WCOZ-FM
9 WVBF-FM WVBF-FM WROR-FM WROR-FM WEEI-FM
10 WIIB-FM WEEL-AM WEEI-AM WEEI-AM WEEI-AM
MF, 3-7Tpm
1 WBCN-FM WBCN-FM WBCN-FM WEEI-FM WBCN-FM
2 WCOZ-FM WXKS-FPM WEET-FM WBCN-FM WCOZ-FM
3 WXKS-FM WEEI-FM WXKS-FM WXKS-FM WXKS-FM
4 WRRO-AM WHDH-AM WCOZ-FM WROR-FM WROR-FM
5 WEEI-FM WCOZ-FM WVBF-FM WCOZ-FM WHDR-AM
6 WROR-FM WVBF-FM WROR-FM WHDH-AM WVBF-FM
7 WVBFP-FM WRKO-AM WHDHE=-AM WVBF-FM WEEI-FM
8 WHDH-AM WROR-FM WRKO-AM WBZ -AM WBZ -AM
9 WBZ -AM WBZ -AM WBZ -AM WRKO-AM WRKO-AM
10 WCAS-AM WCGY-FM WIIB-FM WIIB-FM WAAF-FM
Adults 25-54
M-S, 6am-Midnight
POP(00): 13285
AM'T9 JA'T9 OM '79 JF '80 AM '80
1 WHDH-AM WHDH-AM WHDH-AM WBZ -AM WHDH-AM
2 WBZ -AM WIIB~FM WBZ -AM WHDH-AM WBZ -AM
3 WJIB-FM WBZ -AM WIJIB-FM WJIB-FM WIIB-FM
4 WITS-AM WXKS-FM WEEI-FM WEEI-FM WBCN-FM
5 WRKO-AM WITS-AM WEEI-AM WEET-AM WEEI-AM
6 WRUE-FM WEEI-AM WXKS-FM WBCN-FM WROR-FM
7 WEEI-AM WEEI-FM WITS~-AM WRKO-AM WRKO-AM
8 WUBF-FM WBCN-FM WRKO-AM WROR-FM WXKS-AM
9 WROR-FM WRKO-AM WBCN-FM WXKS-FM WEEI-FM
10 WEEI-FM WVBF-FM WVBF-FM WITS-AM WHUE-FM
M+, 6-10am
1 WHDH-AM WHDR-AM WHDH-AM WBZ -AM WBZ -AM
2 WBZ -AM WBZ -AM WBZ -AM WHDH-AM WHD R~ AM
3 WEEI-AM WEET-AM WEEI-AM WEEI-AM WEEL-AM
4 WIIB-FM WJIB-FM WIIB-FM WIIB-FM WRRO-AM
5 WITS-AM WBCN-FM WRKO-AM WRKO-AM WIIB-FM
6 WRKO-AM WITS-AM WEEI-FM WEEI-FM WBCN-FM
7 WHUE-FM WRKO-AM WVBF-FM WBCN-FM WROR-FM
8 WBCN-FM WXKS-FM WBCN-FM WVBF-FM WVBF-FM
9 WVBF-FM WEEI-FM WXKS-FM WITS-AM WXKS-FM
10 WROR-FM WVBF-FM WCOZ-FM WROR-FM WEEI-FM
MF, 3-7Tpm
1 WHDH-AM WHDH-AM WHDH-AM WHDH- AM WHDR-AM
2 WBZ -AM WJ1B-FM WBZ -AM WBZ -AM WBZ -AM
3 WIIB-FM WBZ -AM WJIB-FM WIIB-FM WBCN-FM
4 WRKO-AM WEEI-AM WEEI-FM WEEI-FM WIIB-FM
S WVBF-FM WEEI-FM WXKS-FM WEEI-AM WRKO-AM
6 WITS-AM WRKO-AM WBCN-FM WITS-AM WEEI-AM
7 WEEI-AM WITS-AM WITS-AM WRKO-AM WROR-FM
8 WROR-FM WXKS-FM WRKO-AM WROR-FM WXKS-AM
9 WEEI-FM WBCN-FM WEEI-AM WBCN-FM WITS-AM
10 WHUE-FM WVBF-FM WVBF-FM WXKS-FM WEEI-FM
Cume Persons Trends/Rankings
Total 12+
M-S, 8am-Midnight
POP(00): 29419
AM ‘79 JA'T9 OMN'79 JF ‘80 AM '80
1 WBZ ~AM 7802 WHDH-AM 7544 WHDH-AM 7676 WBZ -AM 8041 WBZ —AM 8178
2 WHDH-AM 7189 WBZ -AM 7320 WBZ -AM 7494 WHDH-AM 7383 WHDH-aAM 7372
3 WRKO-AM 6300 WRKO-AM 5390 WJIB-FM 5906 WEEI-AM 5887 WEEI-AM 6329
4 WIIB-FM 4863 WJIB-FM 5267 WEEI-AM 5760 WJIB-FM 5385 WJIB-FM 5070
5 WEEI-AM 4839 WEEI-AM 5042 WRKO-AM 5483 WVBF-PM 4948 WRKO-AM 4914
6 WYBF-FM 4B13 WVBF-FM 4430 WVBF-FM 4893 WRKO-AM 4924 WVBF-FM 4468
7 WITS-AM 4118 WITS-AM 4295 WXKS-FM 3569 WBCN-FM 3805 WBCN-FM 13577
8 WXKS-FM 3517 WKKS-FM 4043 WCOZ~FM 3269 WXKS~FM 3662 WROR-FM 3466
9 WCOZ-FM 3148 WBCN-FM 3420 WEEI-FM 3130 WEEI-FM 3438 WCOZ-FM 3131
10 WROR-FM 3044 WCOZ-FM 3354 WROR-FM 3052 WROR-FM 3425 WITS—-AM 3057
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Continued

M+F, 6-10am

1 WBZ -AM WHDH-AM WHDH-AM WBZ -AM WBZ -AM
2 WHDH-AM WBZ -AM WBZ -AM WEEI-AM WEEI-AM
3 WEEI-AM WEETI-AM WEEI-AM WHDR-AM WHDH-AM
4 WRKO-AM WJIB-FM WRKO-AM WVBF-FM WVBF-FM
5 WVBF-FM WVBF-FM WIIB-FM WRKO-AM WRKO-AM
6 WIJIB-FM WRKO-AM WVBF-FM WIIB-FM WJIB-FM
7 WXKS-FM WXKS-FM WXKS-FHM WBCN-FM WBCN-FM
8 WBCN-FM WBCN-FM WCOZ-FM WEEI-FM WROR-FM
9 WCOZ-FM WCOZ-FM WEEI-FM WXKS-FM WXKS-FM
0 WITS-4AM WEEI-FM WROR-FM WCOZ-FM WEEI-FM

M+F, 3-7pm

1 WBZ -AM WHDR-AM WIIB-FM WIIB-FM WHDR-AM
2 WRKO-AM WBZ -AM WHDR-AM WBZ -AM WBZ -AM
3 WVBF-FM WIIB-FM WVBF-FM HhDH-AH WEEI-AM
4 WHDH-AM WRKO-AM WBZ -AM WVBF-FM WVBF-FM
5 WIIB-FM WVBF-FM WRKO-AM WEEI-AM WIIB-FM
6 WXKS-FM WXKS-FM WEEI-AM WXKS-FM WRKO-AM
7 WEEI-AM WEEI-AM WXKS-FM WRKO-AM WBCN-FM
8 WCOZ-FM WCOZ-FM WBCN-FM WBCN-FM WITS-AM
9 WBCN-FM WBCN-FM WEEI-FM WEET-FM WCO0Z-FM
10 WITS-AM WITS-AM WCOZ-FM WROR-FM WXKS-FM

Teens

M-S, 6am-Midnight

POP(0O0): 3652

AM 79 JIA'T9 OIN ‘79 JIF '80 AM '80

1 WVBF-FM WVBF-FM WVBF-FM WVBF-FM WVBF-FM
2 WRKO-AM WRKO-AM WRKO-AM WRKO-AM WREKO-AM
3 WXKS-FM WCOZ-FM WCOZ-FM WXKS-FM WwCozZ-rM

MF, 6-10am

1 WVBF-FM WVBF-FM WVBF-FM WVBF-FM WYBF-FM
2 WRKO-AM WRKO-AM WCOZ-FM WRKO-AM WRKO-AM
3 WXKS-FM WXKS-FM WRRO-AM WBZ -AM WBZ -AM

M+F, 3-7pm

1 WVBF-FM WVBF-FM WVBF-FHM WVBF-FM WVBF-FM
2 WREKO-AM WRKO-AM WRKO-AM WXKS-FM WRKO-AM
3 WXKS-FM WCOZ-FM WXKS-FM WRKO-AM WCOZ-FM

Adults 18-34

M-S, 6am-Midnight

POP(00): 10594

AM 79 JA'T9 OMN 78 JF '80 AM '80

1 WRKO-AM WRKO-AM WRKO-AM WBCN-FM WBCN-FM
2 WCOZ-FM WBCN-FM WHDH-AM WREKO-AM WRKO-AM
3 WBCN-FM WEKS-FM WVBF-FM WEEI-FM WROR-FM
4 WBZ -AM WCOZ-FM WBZ -AM WROR-FM WHDH-AM
5 WYBF-FM WHDH-AM WBCN-FM WCOZ-FM WBZ -AM
6 WROR-FM WEEI-FM WEERI-FM WHDR-AM WEEI-FM
7 WEEI-FM WVBF-FM WCOZ-FM WVBF-FM WCOZ-FM
8 WHDH-aM WBZ -AM WROR-FM WBZ -AM WVBF-FM
9 WXES-FM WROR-FM WXRS-FM WXKS-FM WXKS-FM

10 WITS-4M WITS-AM WEEI-AM WAAF -FM WEEI-AM

M-F, 6-10am

1 WRKO-AM WRD R-AM WRKO-AM WBCN-FM WBCN-FM
2 WBCN-FM WRKO-AM WHDR-AM WEEI-FM WHDR-AM
3 WBZ -4M WBCN-FM WVBF-FM WBZ -AM WBZ -AM
& WCOZ-IM WCOZ-FM WBZ -AM WVBF-FM WREKO-AM
5 WEEI-IM WVBF-FM WCoZ-rM WRKRO-AM WYBF-TM
6 WYBF-FM WEEI-FM WBCN-FM WHDH-AM WEEI-FM
7 WHDH-AM WXKS-FM WROR~-PM WCOZ-FM WXKS-FM
8 WXKS-FM WBZ -AM WEEI-FM WROR-FM WROR-FM
9 WROR-FM WROR-FM WXKS-FM WXKS-FM WCOZ-~-FM

10 WEEI-AM WEEI-AM WEEI-AM WEEI-AM WEEI-AM

MF, 3 7pm

1 WRKO-4M WBCN-FM WVBF-FM WEET-FM WBCN-FM
2 WCOZ-FM WXKS-FM WRKO-AM WBCN-FM WCOZ-FM
3 WBCN-TFM WRKO-AM WBCN-FM WROR-FM WEEI-FM
4 WXKS-TFM WCOZ-FM WXKS-FM WVBF-FM WROR-FM
5 WROR-FM WEEI-FM WEEI-FM WXKS-FM WXKS-FM
6 WEEI-FM WVBF-FM WCOZ-FM WRKO-AM WHDH-AM
7 WVBF-FM WHDH-AM WROR-FM WCO0Z-FM WRKO-AM
8 WBZ -4AM WROR-FM WHDH-AM WHDH-AM WVBF-FM
9 WHDH-AM WBZ -AM WBZ -AM WBZ -AM WBZ -AM
10 WBOS-FM WCGY-FM WIIB-FM WAAF-FM WAAF-FM

|
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Adults 25-54

M-S, 6am-Midnight

POP(00): 13285

AM 79 JIA'T9 OIN'79 JIF '80 AIM 80

1 WBZ -AM WHDH-AM WBZ -AM WBZ -AM WBZ -4M
2 WHDH-AM WBZ -AM WHDH=-AM WHDH-AM WHDH-AM
3 WRKO-AM WIIB-FM WIIB-FM WEET-AM WEEI-4M
4 WIIB-FM WRKO-AM WEEI-AM WIJIB-FM WJIB-FM
5 WITS-AM WEEI-AM WRKO-AM WRKO-AM WRKO-AM
6 WEEI-AM WITS -AM WEET-FM WEET-FM WEET-FM
7 WEEI-FM WXKS~FM WVBF-FM WVEBF-FM WROR-TM
8 WROR-FM WEEI-FM WROR-FM WROR-FM WBCN-FM
9 WVBF-FM WVBF-FM WXKS-FM WBCN-FM WVBF-IM
10 WXKS-FM WBCN-FM WBCN-FM WXKS-FM WITS-4M

MF, 6-10am
1 WBZ -AM WHDH-AM WHDH-AM WBZ -AM WBZ -AM
2 WHDH-AM WBZ -AM WBZ -AM WHDH-AM WHDH-AM
3 WEEI-AM WJIB-FM WEET-AM WEEI -AM WEEI-AM
4 WRKO-AM WEET-AM WIIB-FM WRKO-AM WRKO-AM
5 WIIB-FM WRKO-AM WRKO-AM WIIB-FM WJIB-FM
6 WVBF-FM WVBF-FM WVBF-FM WEEI-FM WBCN-TFM
7 WEEI-FM WEEI-FM WEEI-FM WBCN-FM WROR-7M
8 WHUE-FM WXKS-FM WROR-FM WVBF-FM WEEI-FM
9 WROR-FM WBCN-FM WXKS-FM WROR-FM WVBF-FM
10 WITS-AM WROR-FM WBCN-FM WXKS-FM WXKS-TM

MF, 3-7pm
1 WBZ -AM WHDH-AM WHDH-AM WBZ -aAM WHDH-AM
2 WHDH-AM WBZ -AM WBZ -AM WHDH-AM WBZ -aAM
3 WRKO-AM WIIB-FM WJIB-FM WIIB-FM WEETI-AM
4 WIIB-FM WRKO-AM WEET-FM WEEI-AM WJIB-FM
5 WEEI-AM WEET-AM WEET -AM WEEI-FM WRKO-aM
6 WVBF-FM WXKS-FM WRKO-AM WRKO-AM WEEI~-TM
7 WROR-FM WITS-AM WXKS-FM WROR-FM WROR-FM
8 WEEI-FM WEFI-FM WROR-FM WXKS-FM WBCN-FM
9 WXKS-FM WROR-FM WVBF-FM WVEF-FM WITS-AM
10 WITS-AM WVBF-FM WBCN-FM WBCN-FM WXKS-FM

Format Penetration Chart
Based On Total Persons 12+
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend

A-AOR, B-Black, BB-Big Band, BM-Beau-
tiful Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous,
N-News, O-Oldies, PA-Pop/Adult, R-
Rock. RL-Religious, $-Spanish, T-Talk

Data from Market Buy Market ™
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Data from Market Buy Market ™

° MF, 3-Tpm Adults 25-54
rt 1 WNBC-AM WNBC -AM WNBC-AM M-S, Bam-Midnight
2 WPLR-FM WPLR~FM WPLR-FM POP(00): 1691
3 WICC-AM WICC-AM WRKI=-FM AIM 78 AM'T9 MLE0
MeTRORANK (- @] Adults 18-34 1 WICC-AM WICC-AM WICC-AN
M-S, Bam-Midnight 2 WEZN-FM WEZN-FM WNBC -AM
POP(00): 1177 3 WNBC=-AM WNAB-AM WEZN-FM
. . AM 78 AM ‘79 AIM '80 4 WNAB-AM WNBC-AM WCBS-AM
A/M ’80 Market Overview Twicosm ico-am TTCC-an 5 WDJZ-AM WCBS-AM WNAB-AM
o " 2 WPLR-FM WPLR-FM WPLR-FM M+, 8-10am
Quarterly Measurement’s after-effects is the big 3 WNBC-AM WNBC -AM WNBC-AM 1 WICC-AM WICC-AM WICC-AM
story here. Being in the New York City TSA, Bridge- ) L HEZE Lo e LA WNBC -AM
. . . . R 5 WNAB-AM WRKI-FM WEZN-FM 3 WNBC-AM WNAB-AM WEZN-FM
port received its first 12-week survey this spring. WETeoes 4 WNAB-AM WNBC-AM WCBS-AM
Since Arbitron oversampled to protect against a 1 WICC-AM WICC-AM WICC-AM SRHDJIZSEH WCBS-AM LhELHCN
f ] i i 2 WNBC-AM WNBC-AM WNBC -AM M, 3-Tpm
shortfalt |n.the first QM survey, twice as many diaries e e OPLE N N e e e
were received back this spring as compared to last 4 WEZN-FM WEZN-FM WEZN-F 2 WEZN-FM WEZN-FM WEZN-FM
o - - = WNBC-AM S W o
year. The A/M '79 total was 373, while the A/M '80 DRUNESAH WRKI-FH HRCISEH RN peI e A
B a e 0 M+, 3-7pm
figure was 750, theoretically indicating less fluctu- T WICC-AM cC 5 WNAB-AM WHN -AM WKCI-FM
ation from sampling problems. RN L34 Ll B
’ . ma q 3 WPLR-FM WNBC -AM WNBC-AM
There's a new king of the hill in Bridgeport, Beau- 4 WNBC-AM WEZN-FM WEZN-FM
tiful Music WEZN. WEZN supplanted WICC in the SRHNABSAH HuYZoEH WKCI-FH
top position, and in the process strengthened its 3‘\’9“:"_’""‘_’3;65; .
. ; o
hold on the 45+ audience. POP(00): 1691 Format Penetration Chart
WICC, though now ranked second overall to AIM'78 AIM 79 AIM ‘80 Based On Total Persons 12 +
WE, h r i i N 1 WEZN-FM WICC-AM WICC-AM
. ZN: as r,o problems selling th.ls book. The sta 2 ey ST ] Average Quarter Hour Listening
tion still led in the two most desirable sales cate- 3 WNAB-AM WNAB-AM WNBC-AM Monday-Sunday 6am-Midnight
gories — 18-34 and 25-54, with shares of approxi- §omhzoan ape A oA
mately 18% and 22 %, respectively. WICC staged T
no major promotions for the extended survey but did 1 WICC-AM WICC-AM WICC-AM
i f 2 2 WEZN-FM WEZN-FM WEZN-FM
give away $69,900 in §60 arr.loun.ts to !usteners. BT UNAB —AM e
Outside advertising consisted primarily of billboards, 4 WPLR-FM WNBC -AM WNAB -AM
. P q A 5 WHN -AM WHN -AM WCBS-AM
with some local newspaper advertising tied in. v cBS-A
, 3-7pm
1 WEZN-FM WICC-AM WEZN-FM
2 WICC~AM WEZN-FM WI -AM
Average Persons 12+ Share Trends 3 WDJZ-AM WNBC -AM uNgg_m
y-Sunday, & 4 WNAB-AM WHN -AM WHN -AM
POP(00): 3592 5 WNBC-AM WDJZ-AM WDJZ-AM
AIM '78 AIM ‘79 AIM '80
1 WICC-AM 17.0 WICC-AM 16.7 WEZN-F!{(BW16 .2
2 WEZN-FM 15.8 WEZN-FM 13.7 WICC-aM®M15.1
3 WDJZ-aAM 8.0 WNAB~-AM 8.6 WNBC-AM® 9.2 H
4 WNBC-AM 7.8 WNBC-AM 7.9 WNAB-AMPA) 8.3 Cume persons TrendSlRanklngs
S WNAB-AM 7.4 WPLR-FM 7.2 WDJz-amM®B) 7,1 Total 12+
6 WPLR-FM 6.8 WDJZ-AM 6.4 WPLR-FM® 6.2 M-S, Bam-Midnight
7 WOR AM 2.8 WCBS-AM 4,1 WCBS-AMM™ 5.3 POP(00): 3592
8 WABC-AM 2.5 WKCI-FM 3.0 WKCI-FM®W 3 ¢ AM'78 AIM °T9 AIM '80
9 WHN -AM 2.4 WHN -AM 3.0 WRKI-FM® 2.8
10 WCBS-AM 2.2 WADS-AM 2.5 WOR -AMM 2.4 1 WICC-AM 1807 WICC-AM 1779  WICC-AM 1651
11 WRKI-FM 2.1 WRKI-FM 2.4 WHN -AM© 2.1 2 WNBC-AM 1026 WEZN-FM 954 WNBC-AM 1158
12 WADS-AM 2.1 WOR -AM 2.4 WBLS-FM® 1.9 3 WEZN-FM 996 WNBC-AM 915 WEZN-FM 1056
13 WBLI-FM 1.5 WWYZ-FM 1.9 WADS-AM PN 1.8 4 WNAB-AM 747 WNAB-AM 807  WNAB-AM 722
14 WBLS-FM 1.5 WMCA-AM 1.6 WLYQ-FM® 1.0 5 WABC-AM 570 WPLR-FM 801 WCBS-aM 646
15 WPLJ-FM 1.0 WABC-AM 1.6 WRFM-FM @MW 1.0 M-F, 6-10am
16 WMCA-AM 1.0 WINS-AM 1.3 WCBS-FM(©® 0,8 1 WICC-AM WICC-AM W
- ICC-AM
17 WKCT-FM  '.0 WBLS-FM 1.0 WMCA-AM M 0.8 2 WNBC-AM WNEC-aM eREC
18 WAVZ-AM 0.9 WLYQ-FM 1.0 WOXR-FM(y 0.8 3 WEZN-FM WNAB - AM WEZ N-FM
19 WTIC-AM 0.7 WCBS-FM 1.0 WINS-AMM 0.6 4 WNAB-AM WCBS-AM WNAB -AM
20 WELI-AM 0.7 WBLI-FM 0.8 WWYZ-FN®MO0.6 S WRJZ-AM WEZN=-F WCBS—-AM
21 WQXR-AM 0.6 WELI-AM 0.8 WBLI-FM(© 0.6
22 WXLO-FM 0.4 WRFM-FM 0.8 WABC-AM (M 0.6 M+, 3-7pm Format Legend
23 WINS AM 0.4 WTIC-AM 0.6 WPLJ-FM @& 0.5 1 WICC-AM WICC-AM WICC-AM
24 WQXR-FM 0.0 WQXR-FM 0.6 WDRC-FM@) 0.5 2 WNBC-AM WNBC -AM WEZN-FM A-AOR, B-Black. BB-Big Band. BM-Beau-
25 WPLJ-FM 0.5 WKTU-FM® 0.5 3 WEZN-FM WEZN-FM WNBC-AM 5 .
26 WDRC-FM 0.5 WNEW-AM®A) 0.5 4 WDJZ AM WPLR-FM WCBS-AM titul Music. C-Country, CL-Classical, D-
;; :3;?—:: g-; :S;: i:: g-; 5 WNAB-AM WCBS-AM WPLR-FM Dancemusic, J-Jazz, M-Miscellaneous.
29 WXLO-FM  0-3 WOXR-AM @y 0.2 ;::':m-ﬂldnlgm N-News, O-Oldies. PA-Pop/Adult, R-
: Rock, RL-Religious. S-Spanish. T-Talk
. POP(00): 452 . gious, 3-5p . t-lal
Average Persons Trends/Rankings P AM'TS A 80
Total 12+
1 WNBC-AM WNBC-AM WNBC -AM
- MS, Gam-Midnight 2 WICC-aM WPLR-FM WICC-aM
POP(00): 3592 3 WPLR-FM WICC-AM WPLR-FM
AIM'78 AM'T9 AIM "80
M+F, 8-10am
L MICC-AM  1'S WICC-AM 105 WEZN-FM 100 1 WNBC-AM WNBC-AM WNBC—aM
2 WEZN-FM 107 WEZN-FM 86  WICC-AM 93 2 WICC-AM WICC-AM WICC-AM
3 WDJZ-AM 54  WNAB-AM 54  WNBC-AM 57 3 WPLR-FM WPLR-FM WPLR-FM
4 WNBC-AM 53 WNBC-AM 50 WNAB-AM 51
5 WNAB-AM 50 WPLR-FM 45  WDJZ-AM W4 MF, 3-Tpm
MF, 6-10am ; WNBC-AM WNBC-AM WNBC -AM :
s WICC-AM WPLR-FM WPLR-FM TMPr d .
1 WICC-AM WICC-AM WICC-AM 3 WRK1-FM WICC- AM WICC-aM (4] uctlons or.
2 WEZN-FM WNAB-AM WEZN-FM . . b4
3 WNAB-AM WEZN-FM WNAB-AM Aduits 18-34 I S ID [}
4 WNBC-AM WNBC -AM WNBC-AM M-S, 6am-Midnight nnovatlve tatlon S.
5 WDJZ-AM WCBS-AM WCBS-AM POP(00): 1177
AIM 78 AIM ‘79 AIM 80
M, 3-Tpm
1 WEZN-FM WICC-AM WEZN-FM 1 WICC-aM WICC-AM WICC-AM
2 WICC-AM WEZN-FM WICC-AM 2 WNBC-AM WPLR-FM WNBC-AM
3 WNBC-AM WNBC -AM WNBC -AM 3 WPLR-FM WNBC-AM WPLR-FM
4 WDJZ AM WPLR-FM WPLR-FM 4 WABC-AM WABC-AM WRKI-FM
5 WPLR-FM WDJZ-AM WDJZ-AM 5 WNAB-AM WRKI-FM WKCI-FM
Teens MF, 8-10am
M-S, Bam-Midnight 1 WICC-AM WICC-AM WICC-AM
POP(00): 452 2 WNBC-AM WNBC-AM WNBC-AM
AIM ‘T8 AIM '78 N 3 WPLR-FM WPLR-FM WPLR-FM
AIM '80 7 WRKI -FM WKCI-FM 1349 Regal Row- Dallas, Texas 75247 - (214) 634-8511
1 WNBC-aAM WNBC ~-AM WNBC-AM S WNAB-AM WABC-AM WRKI-FM .
2 WPLR-FM WPLR-FM WPLR-FM ®Asubsidlary of Shamrock Broadcasting Company, inc
3 WICC-AM WICC-AM WICC-AM Lt 2
1 WICC-AM WICC-AM WICC-AM
MF, 6-10am 2 WNBC-AM WPLR~FM WNBC-AM
1 WNBC-AM WNBC -AM WNBC-AM 3 WPLR-FM WNBC -AM WPLR-FM
2 Wi1CcC-AM WICC-AM WICC-AM 4 WNAB-AM WRKI-FM WEZN-FM
SRNEEREH LRI WPLR-FM 5 WABC-AM WWYZ-FM WKCI-FM




Buffalo

AIM ’80 Market Overview

The perennial leaders in this market — Beauti-
ful Music WJYE and Pop/Adult giant WBEN — re-
mained atop the standings, but there was a new num-
ber one station among adults 18-34. AOR WGRQ
appears fo be a major factor. It surged from less
than a six percent of the 18-34 niche in the fall to
more than 13 % in this report. A new PD came in just
before the sweep started and made staff changes,
redid all the air shifts, and tightened the music.
While this was going on internally at the station,
WGRQ utilized no outside advertising to spread the
word about its new sound. Evidently the listeners
got the word anyway.

Just behind WGRQ in the 18-34 standings was
Top 40 WBEN-FM. The station was tops with teens
and had a broader demographic skew than does
WSGQ, which fell aimost totally into the 12-34
bracket.

ME_TRO RANK

Average Persons 12+ Share Trends

-y 24
POP(00): 10701

_ AM'T?. ON

WIYE-FM 14.9 WIYE-FM 15.6 WJYE-FM @13.3

o oM 79 AM ‘80
i
2 WKBW-AM 14.0 WBEN-AM 14.3 WBEN-AM pa12.2
3
4

WBEN-2M 13.3 WGR -AM 11.0 WKBW-AM ®m 9.2
WGR -AM 10.5 WKBW-AM 10.9 WBEN-FM® 9.1
5 WBEN-FM 8.3 WBEN-FM 7.7  WGR -AM A} 9.0
6 WGRO-FM 5.4 WBLK-FM 5.6  WGRO-FM (& 6.7
7 WADV-FM 4.3 WPHD-FM 4.0 WBLK-FM ® 5.4
8 WBLK-FM 3.8 WGRO-FM 3.6 WPHD-FM® 5.0
9 WPHD-FM 3.4 WADV-FM 3.6 WADV-FM (PA) 5.0
1D WWOL-AM 2.7 WWOL-AM 3.0 WWOL-AM © 2.5
11 WWOR-FM 1.9 WBUF-FM 2.3 WYSL-AM ®m 2.2
12 WUFO-4M 1.9 WYSL-AM 1.6 WUFO-AM ® 1.9
:3 WBUF-FM 1.5 WUFO-AM 1.6 WWOR-FM (© 1.8
14 WJJL-AM 1.3 WXRL-AM 1.3 WFXZ-FM PA) 1.4
15 WYSL-AM 0.9 WWOR-FM 1.3 WXRL-AM (© 1.2
16 WHLD=-AM 0.9 WJJL-AM 0.9 WECK-AM PA) 0.9
27 WHLD-FM 0.8 WDCX-FM 0.8 CILQ-FM® 0.6
18 WXRL-AM 0.8 WNIA-AM 0.6  WHLD-AM PA) 0.6
19 WNIA-AM 0.7 WHLD-AM 0.6 WHLD-FM PA 0.5
20 WDCX-FM 0.6 WLVL-AM 0.6 CHRE-FM ™ 0.5
Z1 WLVL-AM 0.5 WBIV-FM 0.6 CBL -AM M 0.4
22 WHLD-FM 0.5 WJJL-AM PA) 0.4
23 CHUM-FM 0.4 CHUM-FM W 0.4
2 WBIV-FM M) 0.4
Average Persons Trends/Rankings
Total 12+
M-S, Gam-Midnight
POP(00): 10701
AM ‘79 o OIN'79 AM '80 -
1 WIJYE-FM 256 WIYE-FM 267 WIYE-FM 227
2 WKBW-AM 240  WBEN-AM 244  WBEN-AM 208
3 WBEN-AM 228  WGR -AM 188 WKBW-AM 157
4 WGR -AM 180  WKBW-AM 186 WBEN-FM 155
S WBEN-FM 142 WBEN-FM 132 WGR -AM 153
6 WGRO-FM 92  WBLK-FM 96 WGRQ-FM 115
7 WADV-FM 74  WPHD-FM 69 WBLK-FM 92
8 WBLK-FM 66  WGRO-FM 61 WPHD~FM 86
9 WPHB-FM 59  WADV-FM 61  WADV-FM 86
10 WWOL-AM 47 WWOL-AM 51  WWOL-AM 43
MF, 6-10am
1 WBEN-AM WBEN-AM WBEN-AM
2 WKBW-AM WKBW-AM WKBW-AM
3 WGR -AM WGR -AM WIYE-FM
& WIYE-FM WIYE-FM WGR -AM
S WBEN-FM WBEN-FM WBEN-FM
€ WGRO-FM WBLK~FM WPHD-FM
7 WADV-FM WPHD-FM WADV-FM
& WPHD-FM WADV-FM WBLK-FM
9 WBLK-FM WGRQ-FM WGRO-FM
10 WJJL-AM WWOL - AM WWOR-FM
W-F, 3-7pm
1 WIYE-FM WIYE~FM WIYE-FM
2 WKBW-AM WGR -AM WBEN-FM
3 WGR -AM WBEN-AM WBEN-AM
4 WBEN-AM WKBW-AM WKBW-AM
5 WBEN-FM WBEN-FM WGR -AM
& WGROQ-FM WBLK-FH WGRQ-FM
7 WBLK-FM WGRQ-FM WBLK-FM
8 WADV-FM WPHD-FM WPHD-FM
9 WPHD-FM WADV-FM WADV-FM
19 WWOL-AM WWOL-AM WYSL-AM
Teens .

M-S, Bam-Midnight
POP(00): 1482

AM'T9 OMN ‘79 __AM’'80

1 WKBW-AM WKBW-AM WBEN-FM

2 WGRQ—FM WBEN-FM WGRO-FM
_3 WBEN-FM WGRQ-FM WKBW-AM
M-F, 6-10am

1 WKBW-AM WKBW-AM WKBW-AM

2 WGRO-FM WGRO-FM WBEN-FM

3 WBEN-FM WBEN-FM WGRO-FM

MF, 3-7pm

1 WGRO-FM WKBW-AM WBEN-FM
2 WKBW-AM WBEN-FM WGRQ-FM
3 WBEN-FM WGRQ-FM WKBW-AM

Adults 18-34

M-S, Bam-Midnight

POP(00): 3429

AM ‘79 OMN ‘79 AM'80

1 WKBW-AM WGR ~AM WGRO-FM
2 WGR -AM WBEN-FM WBEN-FM
3 WBEN-FM WKBW-AM WPHD-FM
4 WGRO-FM WPHD-FM WKBW-AM
S WPHD-FM WBLK-FM WGR -AM
6 WBEN-AM WIYE-FM WBLK-FM
7 WIYE-FM WGRO=-FM WIYE-FM
8 WBLK-FM WBUF-FM WBEN-AM
9 WBUF-FM WBEN-AM WWOR-FM
10 WUFO-AM WYSL-AM WYSL-AM

M-, 6-10am

1 WKBW-AM WKBW-AM WKBW-AM
2 WGR -AM WGR -AM WPHD-FM
3 WBEN-AM WPHD-FM WGR ~AM
4 WBEN-FM WBEN-FM WBEN-FM
5 WGRQ-FM WBLK-FM WGRQ-FM
6 WPHD-FM WBEN-AM WBLK-FM
7 WBLK-FM WIYE-FM WBEN-AM
8 WIYE-FM WGRQ-FM WIYE-FM
9 WBUF-FM WYSL-AM WWOR -FM
10 WUFO-AM WBUF-FM WYSL-AM

MF, 3-7pm
1 WKBW~AM WBEN-FM WBEN-FM
2 WGR -AM WGR -AM WGRQ-FM
3 WBEN-FM WPHD-FM WKBW-AM
4 WGRO-FM WKBW-AM WPHD-FM
S WPHD-FM WBLK-FM WGR -AM
6 WIYE-FM WIYE-FM WBLK-FM
7 WBLK-FM WGRO-FM WIYE-FM
8 WBEN-AM WBUF-FM WBEN-AM
9 WBUF-FM WBEN-AM WFXZ-FM
10 WUFO-AM WYSL-AM WWOR-FM

Adults 25-54

M-S, Bam-Midnight

POP(00): 4831

__Aam'T9 OM ‘79 AM °80
1 WIYE-FM WIYE-FM WIYE-FM
2 WGR -AM WGR -AM WGR -AM
3 WKBW-AM WBEN-AM WBEN-AM
4 WBEN-AM WK BW-AM WKBW-AM
5 WBEN-FM WBEN-FM WADV-FM
6 WADV-FM WBLK-FM WBEN-FM
7 WWOL-AM WADV-FM WBLK-FM
8 WWOR-FM WWOL-AM WPHD-FM
9 WPHD-FM WGRO-FM WWOL-AM
10 WBLK-FM WPHD-FM WGRQ-FM

MF, 6-10am
1 WKBW-AM WKBW-AM WBEN-AM
2 WGR -AM WBEN-AM WKBW-AM
3 WBEN-AM WGR -AM WGR -AM
4 WIYE-FM WIYE-FM WIYE-FM
S WBEN-FM WBLK-FM WADV-FM
6 WADV-FM WBEN-FM WBLK-FM
7 WPHD-FM WPHD-FM WBEN-FM
8 WGRO-FM WWOL-AM WPHD-FM
9 WWOR-FM WWOR-FM WWOR -FM
10 WWOL-AM WYSL-AM WWOL-AM

MF, 3-7pm
1 WJYE-FM WIYE-FM WIYE-FM
2 WGR -AM WGR -AM WGR -AM
3 WKBW-AM WBEN-AM WBEN-FM
4 WBEN-AM WBEN-FM WBEN-AM
S WBEN-FM WKBW-AM WK BW-AM
6 WADV-FM WBLK-FM WADV-FM
7 WWOL-AM WADV-FM WBLK-FM
8 WBLK-FM WWOL-AM WPHD-FM
9 WPHD-FM WGRQ-FM WWOR-FM
10 WWOR-FM WBUF-FM WWOL-AM

Cume Persons Trends/Rankings

Total 12+
M-S, am-Midnight

POP(00): 10701
__AM'79 O ONT79 2 AMBO
1 WKBW-AM 4047 WKBW-AM 3779 WKBW-aM 3315
2 WBEN-AM 3236 WBEN-AM 3746 WGR -AM 3137
3 WGR -aM 3130 WGR -AM 3163 WBEN-AM 2947
4 WIYE-FM 2653 WJYE-FM 2603 WIYE-FM 2777
5 WBEN-FM 2415 WBEN-FM 2373 WBEN-FM 2657
6 WGRO-FM 1477 WGRO-FM 1208 WPHD-FM 1539
7 WPHD-FM 1168 WPHD-FM 1145 WGRO-FM 1472
8 WADV-FM 838 WYSL-AM 979 WBLK-FM 1175
9 WYSL-AM 807 WBLK-FM 966 WADV-FM 1035
10 WBLK-FM 689 WBUF-FM 800 WYSL-AM 102R
M-, 8-10am
1 WKBW-AM WKBW-AM WBEN-AM
2 WBEN-AM WBEN-AM WKBW=-AM
3 WGR -AM WGR -AM WGR -AM
4 WIYE-FM WJYE-FM WIYE-FM
5 WBEN-FM WBEN-FM WBEN-FM
6 WGRO-FM WBLK-FM WGRO-FM
7 WPHD-FM WPHD-FM WPHD-FM
8 WADV-FM WGRQ-FM WBLK-FM
9 WBLK-FM WADV-FM WADV-FM
10 WYSL-AM WYSL-AM WYSL-AM
WF, 3-7pm
1 WKBW-AM WKBW-AM WK BW-AM
2 WIYE-FM WIYE-FM WBEN-FM
3 WBEN-AM WGR -AM WIYE-FM
4 WGR =AM WBEN-AM WGR -AM
5 WBEN-FM WBEN-FM WBEN-AM
6 WGRO-FM WGRO-FM WGRQ-FM
7 WPHD-FM WBLK-FM WPHD-FM
8 WADV-FM WPHD-FM WBLK-FM
9 WBLK-FM WBUF-FM WADV-FM
10 WWOL-AM WADV~-FM WYSL-AM

Teens
M-S, 6am-Midnight
POP(00): 1482

AM 79 OMN'79 AM 80
1 WKBW-AM WKBW-AM WBEN-FM
2 WBEN-FM WBEN-FM WKBW-AM
3 WGRO-FM WGRQ-FM WGRO-FM
M-, 6-10am
1 WKBW-AM WKBW-AM WKBW-AM
2 WGRO-FM WBEN-FM WBEN-F¥
3 WBEN-FM WGRQ-FM WGRQ-FM
M-F, 3-7pm
1 WKBW-AM WKBW-AM WBEN-FM
2 WGRQ-FM WBEN-FM WKBW-AM
3 WBEN-FM WGRQ-FM WGRQ-FM
Adults 18-34
M-S, 6am-Midnight
POP(00): 3429
AM ‘79 O 79 AM 80
1 WKBW-AM WKBW-AM WKBW-AM
2 WGR -AM WGR <AM WBEN-FM
3 WBEN-FM WBEN-FM WGR -AM
4 WGRQ-FM WBEN-AM WPHD-FM
5 WBEN-AM WPHD-FM WGRQ-FM
6 WPHD-FHM WGRQ-FM WBLK-FM
7 WYSL-AM WBUF-FM WYSL-AM
8 WJYE~FM WBLK-FM WJIYE-FM
9 WBLK-FM WIYE-FM WBEN-AM
10 WBUF-FM WYSL-AM WFX2-FM
MF, 6am-10am
1 WKBW-AM WKBW-AM WKBW-AM
2 WGR -AM WGR -AM WGR -AM
3 WBEN-FHM WBEN-FM WPHD-FM
4 WBEN-AM WPHD-FM WBEN-FM
5 WGRO-FM WBLK-FM WGRG-FM
6 WPHD-FM WGRO-FM WBLK-FM
7 WBLK-FM WBEN-AM WBEN=-AM
& WYSL-AM WIYE-FM WIYE-FM
9 WIYE-FM WBUF-FM WYSL-AM
10 WBUF-FM WYSL-AM WFXZ-FM
MF, 3-7pm
1 WKBW-AM WKBW-AM WBEN-FM
2 WGR -AM WBEN-FM WKBW-AM
3 WBEN-FM WGR -AM WPHLI-FM
4 WGRO-FM WPHD-FM WGRO-FM
5 WPHD-FM WGRO-FM WGR -AM
6 WIYE-FM WBLK-FM WBLK-FM
7 WBLK-FM WBUF-FM WIYE-FM
8 WBEN-AM WIYE-FM WBEN-AM
9 WYSL-AM WBEN-AM WYSL-AM
10 WBUF-FM WYSL-AM WFXZ-FM
Adults 25-54
M-S, 6am-Midnight
POP(00): 4831
AM ‘79 OMN'79 AM ‘80 .
1 WGR -aAM WGR -AM WGR -AM
2 WKBW-AM WKBW-AM WKBW-AM
3 WBEN-AM WBEN-AM WIJYE-FM
4 WIYE-FM WIYE-FM WBEN-AM
5 WBEN-FM WBEN-FM WBEK-FM
6 WADV-FM WYSL-AM WADV-FM
7 WPHD-FM WBLK-FM WBLE-FM
8 WWOL-AM WPHD-FM WYSL-AM
9 WGRO-FM WGRQ-FM WPHD-FM
10 WYSL-AM WADV-FM WGRO-FM
M-, &-10am
1 WKBW-AM WK BW-AM WKBW-AM
2 WGOR -AM WGR -AM WGR -AM
3 WBEN-AM WBEN-AM WBEN-AM
4 WIYE-FM WJYE-FM WIYE-FM
5 WBEN-FM WBEN-FM WBEN-FM
6 WADV-FM WBLK-FM WBLR-FM
7 WPHD-FM WPHD-FM WPHD-FM
8 WWOL-AM WWOR -FM WADV-FM
9 WWOR-FM WADV-FM WGRQ-FM
10 WGRO-FM WWOL-AM WYSL-AM
MF, 3-7Tpm
1 WKBW-AM WGR -AM WGR -AM
2 WGR -AM WIYE-FM WKBW-AM
3 WIYE-FM WKBW-AM WIYE-FM
4 WBEN-AM WBEN-AM WBEN-FM
5 WBEN-FM WBEN-FM WBEN-AM
6 WADV-FM WBLK-FM WBLK-FM
7 WPHD-FM WGRQ-FM WADV-FM
8 WWOL-AM WADV-FM WPHD-FM
9 WGRO-FM WYSL-AM WYSL-AM
10 HBLK-FH_ WPHD-FM WWOR -FM
4
AL
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° M, 3-7pm
Burlington- Dot wonar e
2 WQCR-FM WQCR-FM CHOM-FM
3 WUMT-AM WYMT=-AM WKDR=-AM
4 CKGM-AM WEZF-FM WEZF-FM
Plattsburgh ADI
Teens
. M-S, 6am-Midnight
METRO RANK POP(00): 660
AM 78 AIM '79 AIM 80
’ 1 WQCR-FM WQCR-FM WQCR~FM
AIM ’80 Market Overview 2 CKGM-AM WWSR-FM CHOM-FM
R - 3 WVMT-AM CKGM-AM WGFB-FM
Arbitron received 72 % more usable diaries for PP
g this sweep than for the spring before, so the num- | WOCR-FM WOCR-FM WOCR-FM
bers in this report are likely to be much more mean- § Z‘V(:;'ﬁ: ::’Y‘;‘ﬁ: Eiﬁﬁiiﬁ
ingful. Even with the additional diary return, the WF, 370m
standings at the top did not change. Country WKDR 1 WQCR-FM WQCR-FM WQCR-FM
. f ; 2 CKGM-AM WWSR -FM CHOM-FM
remz.amed stable, Whll(lé Top 40 WQQR and Beautiful e T il
Music WEZF both gained share points, and ranked
second and third. Adults 18-34
WKDR led the 25-54 derby with more than 12% M-S, 6am-Midnight
X \ POP(00): 1800
of the market. Changes made since last year's AM 78 G A B0
sweep included a newspaper ad campaign and a 1 WQCR-FM WQCR-FN WQCR-FM
new jingle package that was aired beginning January § ;5:';-:: Wzg:'i: Sig:'i:
A N - W - -
1. Next behind WKDR in 25-54 demos was WEZF, 4 CKGM-AM WUMT-AM WEZF-FM
which now has approximately 9% . The TM format is SHCHOMIEH CROHSEH HORRSHH
featured. S
. . 1 WQCR-FM WUMT-AM WQCR-FM
On the young adult side, WQCR remained the 2 WVMT-ANM WQCR=-FM CHOM-FM
. . 3 WKDR-AM WEZF-FM CKGM-AM
pacesetter. Last year the station had just over 8% 4 WIRY-AM WKDR-AM WEZF-FM
of the 18-34 share, but it increased that figure to 5 WDEV-AM WSYB-AM WKDR -AM
justunder 12%. Next closest American station (dis- """1”;‘;'“ . UHOM=FH WOCR-FN
counting Canadian overlap) was WKDR, with slightly 2 CRGM-AM WQCR-FM CHOM-FM
v 3 WUMT-AM WEZF-FM WKDR -AM
over6%. 4 WKDR-AM WFAD-AM WEZF-FM
5 CHOM-FM CKGM-AM WS YB-AM
Average Persons 12+ Share Trends
Monday-Sunday, 6am-Midnight Adults 25-54
POP(00): 4R17 M-S, Bam-Midnight
AIM'78 AIM'79 AIM 80 POP(00): 2142
1 WKDR-AM 9.2  WKDR-AM 10.3  WKDR-AM 10.3 AM 78 AN '79 A/M '80
2 WYMT-AM 7.1 WQCR-FM 6.5  WOCR-FM@ 9.5 1 WKDR-AM WKDR-AM WKDR-AM
3 WOQCR-FM 6.7  WEZF-FM 6 4  WEZF-FM@EM 7.5 2 CKBY-FM WYMT-AM WEZF-FM
4 WFZF-FM 5.5 WUMT-AM 6.0 CHOM-FM@ 6.4 3 WUMT AM WEZF-FM WQCR-FM
5 CKBY-FM  Ss1  WHOM-FM 3.7 WDEV-AM®A) 3.6 4 WDEV-AM WIRY-AM CHOM-FM
6 WDEV-AM 4.db WDEV-AM 3.3 WIPS-AM®PA) 3.0 S WEZF-FM WPNH-FM WYMT-AM
7 WWSR-AM 3.8 WIRY-AM 3.2  WORK-FM® 2.7
8 CKGM-AM 3.7  ySYB AM 2.7 CKGM-AM®) 2.6 MF, 6-10am
9 WIRY-AM 3.7  UpPNH-FM 2.7 WUMT-AM®A) 2.4 1 WYMT-AM WUMT-AM WEZF-FM
10 WICY-AM 3.2  yuEAvV-AM 2.3  WGFB-FM® 2 4 2 CKBY-FM WKDR=-AM WKDR-AM
11 WNHV-FM 2.9 WHWB-FM 2.3 WLFE-FMPA) 2.4 3 WKDR-AM WIRY-AM WOCR-FM
12 CHOM FM 2.3 yRUT-FM 2.1 WHOM-FM@M 2.2 4 WDEV-AM WEZF-FM WDE V=AM
13 WSKI-AM 2.1  CKGM-AM 2.1 WICY-AM®) 2.2 5 WIRY-AM WDEV -AM WSNO-AM
14 WSYB-AM 2.1 WTWN-AM 1.9 WSNO-AM(C) 2.0 M+F, 3-7pm
15 WWSR-FM 1.9  WoRK-FM 1,9 WIRY-AM®A 1.7 1 WKDR-AM WUMT=AM WKDR-AM
16 WDOT-AM 1.6 WWSR-FM 1.8 WRUT-FM ®BM) 1.7 2 CKBY-FM WKDR-AM WEZF-FM
17 WTSV-AF 1.6  uTSL~AM 1.7 WSTJ-AM®A 1.6 3 WUMT-AM WEZF-FM WOCR-FM
18 WECM-FM 1.5 WFAD-AM 1.7  WSYB-AM® 1.6 4 WEZF-FM WOCR-FM WUMT-AM
19 WORK-FM 1.5  ygxri-aMm 1.5 WHWB-FM© 1.5 5 WQCR-FM WTWN-AM CHOM-FM
20 WTWN-AM 1.5 ycpgoFM 1.5  WTSL-AM®PA) 1,5
21 WRUT-FM 1.4 yipg_aM 1.4 WEAV-AM® 1.4
22 WHWB-FM ‘-g WDCR-AM 1.4  WIRD-AMPA) 1.4
23 WCVM-FM r. WI0Y-AM 1.3 WCVM-FM©0} 1.2 .
24 WFAD-AM 1.1 uern-rw 1.3 UEAD-Au O 1o Cume Persons Trends/Rankings
25 WNHV-AM 1.1 ygno-aM 1.3 WDOT-AM® 1.1 Total 12+
26 WJOY-AM 1.0 wreM-FM 09 WECM-FMPA 1.1 M-s, 6am-Midnight
27 WHWB-AM 0 8  cjAD-AM 0.8 WIKE-AM®A) 1.1 POP(00): 4817
28 WGFB-FM 0.8 yivg am 0 8 WNCS-FM® 1,1 AM 78 A0 )
29 WEAV-AM 0.7 ycyM FM  0.R WNBZ-AMPAI I, | AIM ‘g0
30 WHOM-FM 0.7  yiNH-FM 0.8  WHWB-AM®AI 1.0 1 WUMT-AM 795  WQCR-FM 950 WQCR-FM 88/
31 WCFR-AM 0.7  yFLY-FM 0.7 WROW-FM®MW 1.0 2 WQCR-FM 742 WVMT-AM 710 WEZF-FM 664
32 WSNO-AM 0.5  CchoM-FM 0,7  WIJOY-AM®A 0.9 3 WEZF-FM 565 WEZF-FM 666 WKDR-AM 541
33 WIKE-AM 0.5  ypoT-AM 0.6 WCVR-AM®PAI 0,9 4 WDEV-AM 492  WKDR-AM 664 CHOM-FM 53]
34 WCFR-FM 0.4  yuug-AM 0.6 WSKI-AM®A) 0,7 5 CKCM-AM 480  WIRY-AM 459  WVMT-AM 511
35 CJAD-AM 0-‘1' WBZ -AM 0.5  WWSR-AM® 0,7 MF, 6-10am
WTSV-AM 0. - _ :
36 WPNH 0.2  WDCR-AM®A 0.6 1 PR T WQCR-FM
Sy WCFR-AM 0.2  WNHV-AM®PA) 0.6 2 WDEV-AM WKDR -AM WEZF -FM
38 WLNH=-AM 0.1  WPTR-AM®A) 0.5 3 WOCR-FM WQCR-FM WDEV-aM
39 LAERISL] LIBT:RIR 0L (ot 4 WIRY-AM WEZF-FM WKDR-AM
o LFBELIC) oy S WKDR-AM WDEV-AM WVMT-AM
41 WKBW-AM®) 014 . ToA
42 WCFR-AM ™) 0.4 M+, 3-7pm
43 WGY -AM@PAIO0.4 1 WQCR-FM WQCR-FM WQCR-FM
2 WUMT- AM WKDR ~AM WKDR -AM
3 WEZF-FM WVMT-AM CHOM-FM
4 WKDR-AM WEZF~FM WEZF~FM
Average Persons Trends/Rankings 5 _CKGM-AM WRUT-FM WUMT-AM
Total 12+ Teens
M-S, Bam-Midnight M-S, Bam-Midnight
POP(00): 4817 POP(00): 660
AIM 78 A9 A 80 AIM'78 AM 79 AIM '80
1 WKDR-AM 67  WKDR-AM 87  WKDR-AM ’3 ! WQCR-FM WQCR-FM WQCR-FM
2 WYMT-AM 52  WQCR-FM 55  WQCR-FM 76 2 CRGM-AM WDOT-AM CHOM-FM
3 WQCR-FM 49 WEZF-FM 54 WEZF-FM 60 3 WYMT-AM WGFR-FM WGFB-FM
4 WEZF-FM 40 WYMT-AM 51 CHOM-FM 51 M-F, 6-10am
5 CKBY-FM 37 WHOM-FM 31 WDEV-AM 29 1 WOCR-FM WOCR-FM WQCR-FM
M, 6-10am 2 WUMT-AM WUMT=-AM CHOM-FM
1 WUMT-AM WYMT-AM WEZF-FM 3 CKGM-AM WS YB-AM CKGM-AM
2 WDEV-AM WKDR -AM WOCR-FM MF, 3-7pm
3 WIRY-AM WDEV-AM WKDR-AM 1 WOCR-FM WOCR-FM _
4 WWSR-AM WEZF -FM WDEV-AM 2 Cch-AM HSSR-FH 2'33':«-?:
5 WKDR-AM WEAV-AM WIPS-AM 3 WKDR-AM ST e

Data from Market Buy Market

Adults 18-34
M-S, 6am-Midnight
POP(00): 1800

AM '78 AIM'79 AIM '80
1 WQCR-FM WQCR-FM WQCR-FM
2 WUMT-AM WVMT-AM CHOM-FM
3 CKGM-AM CKGM-AM WVMT - AM
4 WDOT-AM WIRY-AM WGFB-FM
5 CHOM-FM WKDR-AM WDOT-AM
M-F, 6-10am
1 WOCR-FM WVMT-AM WOCR-FM
2 WVMT-AM WQCR-FM WVMT-AM
3 WIRY-AM CKGM-AM CHOM-FM
4 WKDR-AM WKDR-AM WGFB-FM
5 WDEV-AM WSYB-AM CKGM-AM
MF, 3-7pm
1 WOCR-FM WQCR-FH WOCR-FM
2 WVMT-AM WVMT-AM CHOM-FM
3 CKGM-AM CKGM-AM WVMT-AM
4 WKDR-AM WRUT-FM WKDR-AM
5 CHOM-FM WGFB-FM WDOT-AM
Adults 25-54
M-S, am-Midnight
POP(00): 2142
AIM '78 AM '79 AM '80
1 WVMT AM WVMT-AM WQCR-FHM
2 WKDR-AM WKDR-AM WEZF-FM
3 WEZF-FM WEZF-FM WKDR -AM
4 WDEV-AM WQCR-FM WUMT-AM
5 WQCR-FM WIRY-AM WDEV-AM
MF, 6-10am
1 WVMT-AM WVMT-AM WEZF-FM
2 WDEV-AM WKDR-AM WKDR -AM
3 WKDR-AM WEZF-FM WOCR-FM
4 WQCR-FM WIRY-AM WDEV-AM
5 WHWB-AF WDEV-AM WEAV-AM
MF, 3-7pm
1 WKDR-AM WVMT-AM WKDR-AM
2 WVMT-AM WKDR -AM WQCR-FM
3 WEZF-FM WIRY-AM WVMT-AM
4 WQCR-FM WEZF-FM WEZF-FM
5 WDEV-AM WQCR-FM CHOM-FM

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

10 22

Format Legend
A-AOR, B-Black, BB-Big Band, BM-Beau-
tiful Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous,
N-News, O-Oldies,
Rock, RL-Religious, S-Spanish, T-Talk

PA-Pop/Adult,




Canton

MBTRO RANK

AIM ’80 Market Overview

Canton's adjacency to Cleveland means a num-
ber of the major Cleveland stations intrude significant-
ly into the radio picture. However, the top two sta-
tions in the Canton metro were local, the same as in
the A/M '79 survey — WHBC-AM and WHBC-FM.
Featuring Pop/Aduit and Bonneville Beautiful Music
formats, respectively, these stations combined for
more than 30 % of the overall market.

YWHBC-AM has remained tops for the past years,
and it also led among adults 25-54 with just over
18%. Outside media used were newspaper ads
plus billboards. The only major change at the sta-
tion in the last year has been the arrival of a new air
personality for the afternoon drive shift.

WHBC-FM rebounded from a down book last
year. Its 1980 Arbitron estimates are almost the
same as the numbers for A/M '78. Among adults
25-54 WHBC-FM had a share just under 15%.

Among the younger-skewing stations, Clev-
land’'s WMMS was tops, with a 21 share of adults
18-34. WOOS was the local leader, with more than
15% of the young adult audience. However, a new
rival emerged in WDJQ, formerly known as WFAH-
FM. In January the station changed facilities, call
letters and format, and went from less than 3% of
the 18-34 audience to more than 8% in this report.
A bililboard campaign helped build the audience.

Diary return in Canton was up 29% over last
year, giving added reliability to the estimates in this
report.

Average Persons 12+ Share Trends
Menday-Sundsy, Bam-Midnight

POP(00): 3365
AIM '78 AM '79 AIM ‘80
1 WHBC-AM 18.4 WHBC-AM 23.0 WHBC-AM®AII9.6
2 WHBC-FM 12,8 WO0S-FM 9.9 WHBC-FM®W12.7
3 WGAR-AM 9.4 WGAR-AM 7.8 WMMS-FM® 9.2
4 WQIO-AM 7.0  WHBC-FM 7.8 WOOS-FM® 9.0
S WNYN-AM 6.2  WMMS-FM 7.2 WGAR-AM®PA) 5,1
6 WMMS-FM 5.2  WHLO-AM 4 1 WSLR-AM®© 5.0
7 WHLO-FM 3.8 WSLR-AM 3.9 WNJQ-FM® 4.4
8 WSLR-AM 2.6  WQIO-AM 3.5 WHLO-AMMN 3.1
9 WWWM-FM 2.6  WWWE-AM 2.7 WQIO-AM® 2.9
10 WFAH-FM 2.6 WNYN-AM 2.7  WOXK-FM®© 2.6
11 WINW AM 2.6 WFAH FM 2.7 WFAR AM®A) 2.2
12 WWWE-AM 2.4 WINW-AM 2.3 WNYN-AM© 2.2
13 WFAH-AM 2.4  WDRN-FM 2.3 WWWE-AM®PA) 2.0
14 WHLO-AM 1.8  WKDD-FM 2.3 WDBN-FM@BMW ] 8
15 WDBN FM 1.8 WWWM-FM 2.1 WWWM-FM®W 1.7
16 WYFM-FM 1.6  WGCL-FM 1.2 WAEZ-FM®@W 1,7
17 WKDD-FM 1.2 WTOF-FM 1.2 WKBN-FM@®EW 1.3
18 WGCL FM 0 8  WOAL-FM 1.2 WINW-AM® 1.1
19 WTIG-AM 0.8 WAKR AN 1.0 WGCL-FM® 0.9
20 WAKR AM 0.8 WYFM-FM L0 WIW -AM®A 0 6
21 WZZP-FM 0,6 WZZP-FM 0,6 WKDD-FMMA 0.6
22 WAEZ-FM 0.f  WAEZ-FM 0 6 WAKR-AM (A 0.6
22 WTOF-FM 0.6  WFAH-AM 0.6 WYFM-FM® 0.4
24 WQAL FM 0.4  WTIG-AM 0-4 WTOF-FM (A4 0.4
25 WKBN~FM 0.4 WWVA- AM 0.4 KDKA-AM (PA) 0.4
Average Persons Trends/Rankings
Total 12+
M-5, Gam-Midnight
POP(00): 3365
AIM 78 AM ‘78 A/M '80
1 WHBC-AM 92  WHBC-AM 118 WHBC-AM 107
2 WHBC-FM 64  WOOS-FM 51  WHBC-FM 69
3 WGAR-AM 47  WGAR-AM 40 WMMS-FM 50
4 WQIO~AM 35  WHBC-FM 40  WOOS-FM 49
S WNYN-AM 31 WMMS-FM 37 WGAR-AM 28
M-F, 6-10am
1 WHBC-AM WHBC -AM WHBC -AM
2 WHBC-FM WGAR=-AM WHBC -FM
3 WGAR-AM WOO0S -FM WOO0S~FM
4 WFAH-AM WHBC-FM WMM S-FM
5 WFAH-FM WSLR-AM WGAR-ANM
M-F, 3-Tpm
1 WHBC-AM WHBC —AM WHBC ~AM
2 WHBC-FM WOOS-F¥ WHBC -FM
3 WGAR-AM WHBC ~FM WMMS-FM
4 WQIO-AM WMM S-FM WOOS -FM
5 WNYN-AM WGAR-AM WGAR-AM
Teens
M-5, Bam-Midnight
FOP(00): 444
AIM ‘78 AIM 79 AIM '80
1 WGAR-AM WOOS-FM WOOS -FM
2 WQIO-AM WMM S-FM WMM S-FM
WGAR-AM WGAR-AM

3 WMMS-FM

M-F, 6-10am
1 WHBC-AM WOOS-FM WMMS-FM
2 WGAR~AM WHBC -AM WOOS-FXM
3 WQIO-~-aAM WGAR-AM WHBC -AM

MF, 3.-7pm
1 WQIO-AM WOO0S-FM WOO0S-FM
2 WGAR-AM WQIO-AM WMMS-FM
3 WYFM-FM WWWM-FM WQIO-4AM

Adults 18-34

M-S, 6am-Midnight

POP(00): 1141

o _AIM ‘78 AM'79 A/M 80
1 WGAR-AM WMM S-FM WMM S-FM
2 WOIO-aAM WOOS-FM WOOS-FM
3 WMMS-FM WGAR-AM WGAR-AM
4 WHBC-AM WHBC -AM WDJQ-FH
S WHLO-FM WKDD-FM WHBC-AM

M+, 6-10am
1 WGAR-AM WHBC -AM WMMS-FM
2 WHBC-AM WGAR-AM WOO0S-FM
3 WQIO-AM WOOS-FM WHBC-AM
4 WHBC-FM WMMS-FM WGAR-AM
5 WMMS-FM WWWM-FM WDJQ-~FM

MF, 3-7pm
1 WGAR-AM WMMS-FM WMMS-FM
2 WOIO-AM WOOS-FM W00S FM
3 WHLQ-FM WGAR-AM WGAR-AM
4 WMMS-FM WHBC -AM WDJQ-FM
S WHBC-AM WKDD-FM WQIO-AM

Aduits 25-54

M-S, 6am-Midnight

POP(00): 1571

AIM 78 AIM 79 AIM '80

1 WHBC-AM WHBC -AM WHBC -AM
2 WHBC-FM WGAR -AM WHBC -FM
3 WGAR-AM WOO0S-FM WO0S-FM
4 WHLO-FM WHBC -FM WGAR-AM
5 WNYN-AM WHLO-AM WSLR-AM

MF, 6-10am
1 WHBC-AM WHBC —AM WHBC -AM
2 WHBC-FM WGAR-AM WHBC-FM
3 WGAR-AM WOO0S -FM WGAR-AM
4 WFAH-AM WHBC-FM WOOS-FM
S WSLR-AM WSLR-AM WSLR-AM

M-F, 3-7pm
1 WHBC-FM WHBC -AM WHBC-FM
2 WGAR-AM WGAR-AM WHBC ~AM
3 WHBC-AM W00S FM WOOS-FM
4 WHLQ-FM WHBC-FM WGAR-AM
5 WNYN-AM WHLO-AM WMMS-FM

Cume Persons Trends/Rankings

Total 12+
M-S, Bam-Midnight
POP(00): 3365
A/M'78 AIM'79 AIM 80
1 WHBC-AM 1364 WHBC-AM 1535 WHBC-AM 1404
2 WGAR-AM 1052 WCAR-AHM 978 WHBC-FM 706
3 WHBC-FM 770 WOOS-FM 841 WOOS-FM 686
4 WQI0-AM 456 WHBC -FM 639 WGAR-AM 661
S WMMS-FM 454 WMM S FM 516 WMMS-FM 538
MF, 8-10am
1 WHBC-AM WHBC -AM WHBC ~AM
2 WGAR-AM WGAR-AM WHBC -FM
3 WHBC-FM WO0S-FM WGAR-AN
4 WQIO-AM WHBC-FM WOOS-FM
5 WMMS-FM WHLO-~AM WMM S-FM
MF, 3-7pm
1 WHBC-AM WHBC -AM WHBC -AM
2 WGAR-AH WGAR-AM WHBC-FM
3 WHBC-FM WOOS -FM WOOS-FM
4 WOI0-AM WHBC -FM WGAR-AM
S WHLQ-FM WMMS-FM WMMS-FM
Teens
M-S, Bam-Midnight
POP(00): 444
AM 78 AIM ‘79 A/M '80
1 WGAR-AM WO0S-FM WO0S-FM
2 WQIO-AM WGAR-AM WGAR-AM
3 WHBC-AM WMM S-FM WMMS FM
M-F, 6-10am
1 WQIO-AM WOOS-FM WMM S-FM
2 WGAR-AM WGAR~AM WOO0S -FM
3 WHBC-AM WHBC -AM WHBC -AM
M-F, 3-7pm
1 WGAR-AM W00S-FM WOO05-FM
2 WQIO-AM WQIO-AM WMMS-FM
3 WINW-AM WMMS-FM WCAR-AM
Adults 18-34
M-S, Bam-Midnight
POP(00): 1141
AM'78 AM 78 AIM '80
1 WGAR-AM WGAR-AM WOOS-FM
2 WHBC-AM WOO0S -FM WGAR-AM
3 WMMS-FM WMMS-FM WMMS-FM
4 WHLQ-FM WHBC ~AM WHBC -AM
5 WQIO-AM WQI0~-AM WDJQ-FM
M-F, 6-10am
1 WGAR-AM WCAR -AM WGAR-AM
2 WHBC-AM WHBC -AM WHBC-AM
3 WMMS-FM WOOS5-FM WO00S-FM
4 WQIO-AM WMMS-FM WMM S-FM
S WHLQ-FM WWWM-FM WDJQ-FM
M-F, 3-7pm
1 WGAR-AM WGAR-AM WMM S-FM
2 WQIO-AM WO0S -FM WO0S-FM
3 WMMS-FM WMM S-FM WGAR-AM
4 WHLQ-FM WHBC-AM WDJIQ-FM
5 WHBC-AM WWWM -FM WHBC ~AM

Aduits 25-54

M-S, Gam-Midnight

POP(00): 1571

AIM '78 AIM'78 AIM'80

1 WHBC-AM WHBC -AM WHBC -AM
2 WCAR-AM WGAR-AM WGAR-AM
3 WHBC-FHM WOO0S FM WOO0S -FM
4 WHLQ-FH WHEC-FM WHBC -FM
5 WWWE-AH WHLO-AM WHLO-AM

M-, 6-108m
1 WHBC-AH WHBC =AM WHBC ~AM
2 WHBC-FM WGAR-AM WGAR-AM
3 WGAR-AM WO0S-FM WHBC -FM
4 WSLR-AM WHBC-FM WOO0S -FM
5 WHLO-FM WHLO=AM WHLO -AM

M-F, 3-7pm
1 WGAR-AM WHBC ~AM WHBC -AM
2 WHBC-AM WGAR-AM WHBC -FM
3 WHBL-FM W0O0S ~FM WGAR-AM
4 WHLQ-FM WHBC-FM WOOS-FM
5 WSLR-AM WHLO-AM WHLO-AM

R&R RATINGS REPORT/1980 « @

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midright

Format Legend
A-AQR. B-Black. BB-Big Band, BM-Beau-
ttul Music C-Country, CL-Classical, D-
Dancemusic. J-Jazz. M-Miscellaneous.
N-News, 0-Oldies, PA-Pop Adult, R-
Rock. RL-Religious. S-Sparish. T-Talk

The TM Companies are putting
broadcasters in touch with
tomorrow through innovation
today!

1349 Regal Row- Dallas, Texas 75247 + (214) 634-8511

( ;g) A subsidiary ot Shamrock Broadcasting Company. inc
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Casper

METRO RANK

Average Persons 12+ Share Trends

Monday-Sunday, Sam-Midnight

POP(00): 536

AM '80

KATI-AM®™ 29.7

KTWO-AM®PAR29 .7
KVOC-AM®© 27.0
KAWY-FMW) 8.1
KPPL-FM®A 2.7
KAZY-FMWA 1.4

_ AM'79
1 KVOC-AM 34.9
2 KATI-AM 30.2
3 KTWO-AM 23.8
4 KAWY-FM 9,5
5
6
Average Persons
Trends/Rankings
Total 12+

M-S, SBam-Midnight
POP(00): 536

AM'T9 _ Ams0
1 KVOC~AM 22 KATI-AM 22
2 KATI-AM 19 KTWO~AM 22
3 KTWO~AM 15 KVOC-AM 20
4 KAWY-FM 6 KAWY-~FM 6
5 KPPL-FM 2
M-F, 6-10am
1 KVOC-AM KTWO-AM
2 KTWO=AM KAT I-AM
3 KATI-AM KVOC-AM
4 KAWY=-FM KAWY=-FM
5 KAZY=-FM
M, 3-Tpm
1 KATI=-AM KATI=-AM
2 KVOC-AM KTWO~AM
3 KTWO-AM KV OC=-AM
4 KAWY~FM KAWY=-FM
5 KPPL-FM
Teens
M-8, Sam-Midnight
POP(00): 75
AM T8 AM 80
1 KATI=AM KATI=-AM
2 KAWY-FM KTWO=AM
3 KVOC=-AM KAWY=-FNM
W-F, §-10am
1 KATI-AM KATI=AM
2 RAWY-FM KTWO=-AM
3 KTWO-AM KVOC=-AM
M, 3-Tpm
1 KATI-AM KATI=-AM
2 KAWY-FM KTWO=AM
3 KTWO-AM KAWY=FM

Adults 18-34

M, 8-10am M, 6-108m
M-8, Bam-Midnight 1 KATI-AM KTWO-AM 1 KVOC-AM KTWO-AM
POP(00): 196 2 KVOC-AM KATI-AM 2 KTWO AM RVOC-AM
AM T AM'80 3 KTWO-AM KVOC-AM 3 KATI-AM KATI-AM
4 KAWY-FM KAWY-FM 4 KAWY-FM RAWY-FM
1 KATI-AM KATI-AM 5 Ty § XAZY-FM
.2 KTWO-AM KTWO-AM I bt
3 RAWY-FM KVOC-AM MF, 3-7pm W, 3-7pm
4 KVOC-AM KAWY-FM 1 KATI-AM KTWO-AM 1 KVOC-AM KTWO-AM
5 KPPL-FM 2 KVOC-AM KATI-AM 2 KTWO-AM KVOC-AM
3 KTWO-AM KV OC-AM 3 RATI-AM KATI-AM
it 4 KAWY-FM KAWY -FM & KAWY-FM KAWY-FM
LKA KATI-AM 5 KPPL-FM 5 KPPL-FM
2 KTWO-AM KTWO-AM - - T
3 KVOC-AM KVOC-AM Teens
4 KAWY-FM KAWY~FM M-S, Sam-Midnight
£ KPPL-FN POP(00): 75
M'F.S-ID':“I . . AM ‘79 AM '80 Format Penetration Chart
- - 1 KATI-AM KATI-AM
2 KVOC-AM KTWO-AM 7 KAWY-FN KTWO-AM Based On Total Persons 12 +
PR TR AN KNOC AN 3 KTWO-AM KVOC-AM
A TR T ST o Average Quarter Hour Listening
5 KPPL-FM M, 6-10am Monday-Sunday 6am-Midnight
1 KATI-AM RATI-AM
2 KAWY-PM KTWO-AM
Aduits 25-54 3 KTWO-AM KVOC-AM
M-S, Sam-Midnight — e 1.4
POP(00): 273 '"”‘:":A” a ar L
. - AT I-AM
AM'T9 AM '80 2 KAWY-FM RT o
1 KVOC-AM KTWO~AM 3 KTWO-AM KAZY=-FM
2 KTWO-AM KV OC-AM —
3 KATI-AM KATI-AM Aduits 18-34
4 KAWY=-FM KAWY~FM M-8, Bam-Midnight
5 KPPL~FM POP(00): 196
M, 6-10am AM ‘79 AM '80
1 RVOC-AM RTWO-AM 1 KATI-AM KATI-AM
2 KTWO AM KV OC-AM 2 KTWO-AM RTWO=-AM
3 KATI-AM KATI-AM 3 KVOC-AM KV 0C-AM
4 KAWY-FM KAWY=FM 4 KAWY-FM RAWY=FM
5 KP PL~FM s KPPL-FM
MF, 3-7pm MF, 6-10am
1 KVOC-AM RVOC-AM 1 KATI-AM KATI-AM
2 KATI-AM RTWO~AM 2 KTWO-AM KTWO-AM
3 KTWO-AM KATI-AM 3 RVOC-AM KVOC-AM
4 RAWY=-FM RAWY-FM 4 KAWY-FM KAWY-FM
s RPPL-FM 5 KPPL~FM
MF, 37pm
1 KATI-AM KATI-AM
2 KTWO-AM RTWO-AM
Cume Persons 3 KVOC~-AM XV 0C-AM
. 4 KAWY-FM RAWY~-FM
Trends/Rankings p xeren
Total 12+ Adults 25-54 Format Legend
V-5, Gam-Miaright M-S, Gam-Midnight A-AOR, B-Black, BB-Big Band, BM-Beau-
FORCOOE 336 FOP(00): 273 fitul Music, C-C CL-Classical, D
A AM 80 AT S0 ul Music, C-Country, RO R0
1 KATI-AM 232 KATI~AM 248 1 KVOC-AM KTWO-AM Dancemusic, J-Jazz, M-Miscellanecus,
2 KVOC-aAM 211 KTWO-AM 240 2 KTWO-AM KVOC-AM B R . . R
B e Sz T S T N-News, OQ@es. PA-Pop/Adult, R
4 KAWY-FM 88 KAWY ~FM 87 4 RAWY-FM KAWY-FM Rock, RL-Religious. S-Spanish, T-Talk
5 KPPL-FM 23 5 KPPL-FM

Anaheim-Santa Ana-

Garden Grove
Continued from Page 38

WM-F, &-10am
1 KFI -AM KFI -AM KFI -AM
2 KFWB-AM KABC -AM KABC-AM
3 KBIG-FM KNX -AM KLAC-AM
4 KABC-AM KLAC-AM KNX -AM
5 KNX -aM KFWB-AM KNX -FM
6 KMPC-AM KMPC-AM KFWB-AM
7 KRTH-FM KBIG-FM KMPC-AM
8 KLAC-AM KNX -FM KRTH-FM
9 KNX -FM XRTH-FM XBIG-FM
10 KMET-FM KMET-FM  KJOI-FM
M-, 3-Tpm

1 KMPC-AM KBIG-FM KLAC-AM
2 KBIG-FM KNX -AM XRTH-FM
3 KABC—~AM KLAC~AM XBIG-FM
4 KFWB—~AM KABC -AM KFTI -AM
5 KLAC-AM KNX -FM KNX -FM
6 KNX -FM KRTH-FM XABC -AM
7 KRTH-FM KFI <AM KNX -AM
B KNX -AM KFWB-AM KFWB-AM
9 KFI -AM KMPC-AM KMPC-AM
10 KOST-FM XMET-FM KOST-FM

Format Penetration Chart

Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend

A-AQR, B-Black, BB-Big Band, BM-Beau-
titul Music. C-Country. CL-Classical. D-
Dancemusic. J-Jazz. M-Miscellaneous.
N-News, O-Oldies. PA-Pop Adult. R-

Rock. RL-Religious. S-Spanish. T-Talk

1119
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Cedar Rapids

METRO RANK
Average Persons 12+ Share Trends
Monday-Sunday, Sam-Midnight
BOP(00): 1394
AIM 78 AIM'79 A/M 80
1 WMT -AM 27.4 WMT -AM 28.1 WMT ~AMPAI26.5
2 KCRG-AM 15.3 KQCR-FM 13.3 KCRG-AM®™ 13.3
3 KLWW-AM 13.7 KCRG-AM 12.2 KQCR-FM® 10.7
4 KQCR-FM 9.5 KLWW-AM 10.2 WMT -FH®W 9.7
S WMT -FM 8.4 WMT -FM 10.2 KHAK-FM©O 8.2
6 KHAK~AM 7.4 KHAK-FM 7.7 KHAK-AM© g2
7 KHAK~FM 6.3 KHAK-AM 5.1 KRNA-FM®™ 7.7
8 KFMW-FM 1.6 KXEL-AM 1.0 KLWW-AM®™ ¢ ¢
9 WHO ~AM 1.1 WHO -aAM 0.5 KTOF-FM® 2 .¢o
10 KXEL-AM 1.1 KFMW-FM ® ] ¢
11 KWMT-AM 0.5 KKRQ-FM™ 0.5
12 WGN -AM 0.5 WHO -AM™ 0.5
13 WGN -AM®PA g5
14 KOEL-FM(©® 0.5

Average Persons Trends/Rankings

Total 12+
M-S, Bam-Midnight
FOP(00): 1394

AIM 78 AIM 79 AIM 80
1 WMT -AM 52 WMT -AM 55 WMT -AM 52
2 KCRG-AM 29 KQCR-FM 26 KCRG-AM 26
3 KLWW-AM 26 KCRG-AM 24 KQCR-FM 21
4 KQCR-FM 18 ELWW-AM 20 WMT -FM 19
_ 5 WMT -FHM 16 WMT -FM 20 KHAK-FHM 16
MF, 8-10am
1 WMT -AM WMT AM WMT ~AM
2 KCRG AM KCRG-AM KCR G~AM
3 RLWW-AM KQCR-FM KQCR-~FM
4 EQCR-FM KLWW-AM WMT ~FM
5 KHAK-AM WMT -FM KBAK-FM
MF, 3-7Tpm
1 WMT -AM WMT -AM WMT -AM
2 ELWW~-AM KQCR-FM KCRG-AM
3 KCRG-AM WMT -FM KQCR-FM
4 KQCR-FM KCRG-AM WMT ~FM
5 WMT -FM KLWW -AM KRNA-FM
Teens
M-S, Gam-Midnight
POP(00): 176
AM '78 AIM'T9 A/M '80
1 KLWW-AM KLWW-AM KQCR-FM
2 KCRG-AM KCRG-AM KLWW-AM
3 KQCR-FM KQCR-FM KRNA-FM
M-F, 6-10am
1 KCRG AM RLWW-AM KLWW-AM
2 KLWW-AM KCRG-AM KQCR~FM
3 KQCR-FM KQCR-FM KRNA-FM
N, 3-7Tpm
1 KLWW-ANM KLWW-AM KQCR-FNM
2 KCRG AM KCRG=-AM KLWW -AM
3 KQCR-FM RQCR-FM KRNA-FM
Adults 18-34
M-S, sam-Midnight
POP{00): 555
AM '7_0 AM'T9 A/M ‘80
1 KQCR-FM KQCR -FM KCRG-AM
2 KCRG-AM KLWW-AM KQCR-FM
3 KLWk-AM KCRG-AM KRNA-FM
4 KBAK-AM WMT -AM KHAK -AM
5 WMT -AM KHAK-FM KLWW-AM
M-F, 3-10am
1 XKCRC AM KQCR -FM KCRG-AM
2 KQCR-FM KCRG-AM KQCR-FM
3 KLWW-ANM WMT =AM WMT -AM
4 WMT -AM KLWW =AM KLWW-AN
5 KBAE-AM KHAK-FM KRNA-FX
MF, 3-7pm
1 KLWW-ANM KQCR-FM KCRG-AM
2 KQCR-FM KLWW~AM KQCR-FM
3 KCRE-ANM KCRG-AM KRNA-FM
4 KHAR-AM WMT -FM KHAK-FM
5 WMT -AM KHAK-FM KLWW-ANM
Adults 25-54
M-8, Sam-Midnight
POP(00): 680
AN T8 AIM'T9 AIM 80
1 WMT -AM WMT -AM WMT -AM
2 KHAK-AM KRAK-FM KCRG-AM
3 KCRG-AM KQCR-FNM KHAK-FM
4 KHAR-FM WMT -FM WMT -FM
5 WMT ~FM KCRG-AM KQCR~FM
M-F, 8-10am
1 WNMT -ANM WMT -AM WHNT -AM
2 KCRG-AM KCRG-AM ECRG-AM
3 KHAK-~ANM KQCR-FM KHAK-FM
4 KLWW-AM KHAK~-FM RQCR~FM
S ERAK-FM WMT FM WMT -FM
MF, 3-7pm
1 WNT -AM KEAK-FM WNT -AM
2 KCRG-AM WNT -AM KCRG=AM
3 EKLWW-AM KQCR-FM WMT -FNM
4 ERAK-AM KXEBAK=-AM KQCR-IM
5 WHMT -FM WNT FN KHAK-FM

«

M, 6-10am

Cume Persons TrendsIRankIngs 1 WMT -AM WMT -AM WMT -AM

2 KCRG-AM KCRG-AM KCRG-AM

"I’.o:'al12+ 3 KHAK-AM KHAK-FM KHAK-FM

R 4 KLWW-AM KQCR -FM KQCR-FM

POP(00): 1394 5 WMT -FM KHAK -AM KLWW-AM
AIM ‘78 AIM'79 A/M ‘80 ia:F—:Gpm

1 WNT -AM 643 WMT AN 631 WMT -AM 642 "1 WHT -an TE TR (]

2 RCRG-AM 597 KCRG-AM 571 KCRG-AM 536 2 KCRG-AM KQCR -FM KCRG-AM

3 KLWW-AM 441  KQCR-FM 404 KLWW-AM 358 3 KLWW~AM KHAK-FM KQCR-FM

4 KQCR-FM 318 KLWW-AM 397 KQCR-FM 316 4 EHAK-AM YeRen T ]

5 WMT -FM 262 WMT -FM 257  WMT -FM 252 § KQCR-FM KHAK-AM KHAK~FM
M¥F, 6-10am -

1 WMT -AM WMT -AM WMT -AM

2 KCRG-AM RCRG-AM KCRG-AM

3 KLWW-AM KLWW-AM KLWW-AM

4 KQCR-FM KQCR-FM KQCR -FM

5 KHAK-AM KHAK-AM WMT -FM
_ Lk Format Penetration Chart
MF, 3-7pm

1 WMT -AM WHT -AM WHT -AM Based On Total Persons 12 +

2 KCRG-AM KLWW-AM KCRG-AM A .

3 KLWW-AM KQCR-FM KLWW-AM verage Quarter Hour Listening

4 KQCR-FHM KCRG-AM KQCR-FM Monday-Sunday 6am-Midnight
5 WHT -FM WMT -FM WMT -FM
Teens
M-S, Sam-Midnight
POP(00): 176

AIM 78 AM 79 AIM *80

1 KLWW-AM KLWW-AM KLWW-AM

2 KCRG AM KCRG-AM KQCR-FM

3 KQCR-FM KQCR-FM KCRG-AM
M, 6-10am

1 KCRG-AM KLWW-AM KQCR -FM

2 KLWW-AM KCRG-AM KLWW-AM

3 KQCR-FM KQCR~FM KCR G-AM
M, 3-7pm

1 KLWW-AM KLWW-AM KLWW-AM

2 KCRG AM KCRG-AM KQCR-FM

3 KQCR-FM KQCR-FM KRNA-FM
Adults 18-34
M-S, Bam-Midnight
POP(00): 555

AIM 78 AIM'T9 AIM '80

1 KCRG-AM KQCR-FM KCRG~AM

2 KLWW-AM KCRG-AM KQCR-FM

3 KQCR-FM KLWW-AM KLWW-AM

4 WMT ~AM WMT -AM KRNA-FM

5 KHAK-AM WMT -FM WMT -AM
M-F, 6-10am

1 KCRG-AM KQCR-FM KCRG-AM

2 KLWW-AM KCRG~-AM KQCR-FM

3 KQCR-FM KLWW-AM KLWW-AM

4 WMT -AM WMT -AM WMT -AM
. 5 KHAK-AM KHAK~-FM KRNA-FM
MF, 3-7pm

1 KCRG AM KQCR-FM KCRG-AM F“ma' Leg.nd

2 KLWW-AM KLWW-AM KLWW-AM . _ R o .

3 KQCR-FM KCREa ROCHEEN AAOR. B-Black B88-Big Band, BM-Beau

4 WMT -AM WMT -AM KRNA-FM tiful Music, C-Country, CL-Classical, D-

5 KEAK-AH EEAESEE MEMIEEAN Dancemusic, J-Jazz, M-Miscellaneous
Adults 25-54 P '
S e amaht N-News, O-Oldies. PA-Pop/Adult, R-
POP(00): 680 Rock, RL-Religious, S$-Spanish, T-Talk

AIM 78 AIM 79  AM'80

1 WMT ~AM WMT -AM WMT -AM

2 KCRG-AM KCRG-AM KCRG-AM

3 KLWW-AM KQCR-FM KRAK -FM

4 KHAK-AM KHAK-FNM KLWW -AM

5 KHAK-AM WMT -FM

WMT -FM
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Charleston-North
Charleston, SC

METRO RANK

AIM ’80 Market Overview

Charleston, like many smaller markets, had a
sizable increase in the number of usable Arbitron
diaries this survey, 23% compared to the Spring
survey last year.

While the diary intake may fluctuate, the shares
of Beautiful Music WXTC seem to hover around 13.
This year that was good enough to keep WXTC
ahead of the pack. Although the station’s share of
the 25-54 audience slipped somewhat, it was still
the leader in this category, with more than 16%.

One of the most successful stations was Coun-
try WEZL, which almost doubled its 12+ share, and
boosted its share of the 25-54 pie from less than
9% to more than 15%. This survey WEZL used an
outside ad campaign consisting of a mix of news-
paper, TV, and outdoor boards. Musically, any gold
played in drive times was from proven country stars,
not lesser-known artists.

New rock leader WDWQ, formerly WQIZ-FM.
changed format from Dancemusic to Top 40 on
February 28. An entire new staff went on-air that
day, and a bumper sticker campaign was utilized to
boost the station. WDWQ become the teen leader in
this book as well as a significant force among 18-34
adults also.

WKTM, although slipping four shares 12+, was
still tops among 18-34’s. The station lost some of its
dominance in this demo too, but still led with more
than 13%. Black-formatted WPAL remained strong

MF, 3-7pm
1 WPXI-FM WPAL-AM WDWQ-FM
2 WTMA-AM WTMA -AM WTMA AM
3 WPAL-AM WKTM-FM WKTM-FM
Aduits 18-34
M-S, 8am-Midnight
POP(00): 1351
A/M '78 AM 79 A/M '30
1 WRTM-FM WKTM~FM WRTM-PM
2 WPXI-FM WCSC-AM WPAL~AM
3 WTMA-AM WPAL-AM WPXI~FM
4 WPAL-AM WPXI-FM WCSC~AM
5 WWWZ-FM WTMA-AM WDWQ-FM
MF, 6-10am
1 WKTM-FM WKTH-FM WCSC-AN
2 WPXI-FM WTMA ~AM WRTH~FH
3 VTMA-AM WCSC-AM WEZL-FHM
& WPAL-AM WPAL-AM WPAL-AM
5 WEZL-FM WPXI-PH WTHA-AM
MF, 3-7pm
1 WKTM-FM WKTM~FM WKTM-FM
2 WPXI-FM WCSC-AM WPAL-AM
3 WWWZ-FM WPXI-FM WCSC-AM
4 WTMA-AM WPAL-AM WPXI-FM
5 WPAL-AM WXTC-FM WDWQ-FM
Adults 25-54
M-S, Bam-Midnight
POP(00): 1486
AIM’78 AIM'T9 A/M '30
1 WXTC-PM WXTC-FM WXTC-FM
2 WEZL-IM WCSC-AM WEZL-IM
3 WTMA-AM WTMA-AM WCSC-AM
4 WPXI-FM WPXI-FM WPAL-AM
5 WKTM-FM WEZL-FM WTMA-AM
M-, 6-10am
1 WEZL-FM WTMA-AM WEZL~-FM
2 WXTC-FM WCSC-AM WXTC-IM
3 WRTM-FM WITC~FM WCSC-AM
4 WTMA-AM WEZL-FM WTMA-AM
5 WPXI-FM WPXI-PM WKTH-FM
MF, 3-7pm
1 WXTC~FM WXTC-FM WXTC-FM
2 WEZL-FM WCSC-AM WEZL-FM
3 WKTH-FM WPXI-FM WCSC-AM
4 WPXI-FPM WQSK-AM WTMA-AM
5 WQSN-AN WTMA-AM WKTM-FM

Cume Persons Trends/Rankings

Total 12+
in the market and was 18-34 runner-up. ns,
POP(00): 3112
Average Persons 12-+ Share Trend. sl i) AM 80
verage Persons re Tron
Mondal&mdny Sam-Midnight COL 1 WTMA-AM WCSC-AM 959 WTMA -AM 871
J 2 WPXI-FM WTMA-AM 927  yCSC-AM 865
POP(00): 3112 3 WETM-FM WXTC-FM 770 WXTC-FM 724
AM 78 AIM °79 AIM '80 4 WXTC-FM WKTM-FM 736 WKTM-FM 674
1 WPXI-FM 16.5 WXTC-FM 13.8 WXTC-FM@mMI3.1 5 WPAL-AM WPXI-FM 662 WDWQ-FM 670
2 WXTC-FM 13.6 WCSC-AM 13.4 WPAL-AM® 10.2 MF, 6-10am
3 WIMA-AM 12.5 WKTM-FM 12.8 WCSC-AMPALO.O 1 WTMA-AM WCSC—AM NCSCIN
4 WPAL-AM 11.5 WPAL-AM 11.8 WEZL-FM© 10.0 2 WKTM-FM R Sxrciey
5 WKTM-FM 11.3 WPXI-FM 10.4 WDWQ-FM® 9.0 3 WPRI-FM WKTM-FH T
6 WEZL-FM 8.1 WTMA-AM 10.0 WTMA-AM® 8.8 % WKTC-FM WXTC-FM e
7 WWWZ-FM 5.6 WEZL-FM 5.5 WKTM-FM® 8.2 B e WPXI-FM NE ey
8 WCSC-AM 4,2 WQIZ-FM 5.3 WPXI-FM® 8,2 e
9 WNCG-AM 4.2 WQSN-AM 3.1 WQSN-AM(® 4.5 »37pm
10 WQSN-AM 3.3 WWWZ-FM 2.2 WQIZ-AM®} 3.5 1 WTMA-AM WCSC-AM WCSC-AM
11 WOKE AM 2.5 WNCG-AM 1.4 WWWZ-FMN 2.9 2 WPXI-FM WKTM-FM WDWQ-FM
12 WQIZ-AM 1.3 WOKE-AM 0.8 WOKE-AMPA 2,1 3 WKTM-FM WXTC-FM WTMA -AM
13 WPWR-FM 0.8 WTIWF-FM 0,8 WNCG-AMPA 1.4 4 WXTC-FM WIMA-AM WKTM~FM
14 WAZS-AM 0.6 WAZS-AM© 1.0 5 WCSC-AM WPXI-FM WPXI-FM
15 WQIZ-AM 0.4  WBER-AM© 0.6 Teens
16 WBER-AM 0.4 M-S, Bam-Midnight
POP(00): 436
Average Persons Trends/Rankings s Te e
Total 12+ 1 WTMA-AM WTMA-AM WTMA -AM
M-S, Sam-Midnight 2 WPXI-FM WCSC-AM WDWQ-FM
POP(00): 3112 3 WRTM-FM WKTM-FM WCSC-AM
AIM 78 AIM 79 AIM '80 MF, 6-10am
1 WPXI-FM 86 WXTC-FM 68 WXTC-FM 67 1 WTMA-AM WTMA-AM WDWQ-FM
2 WXTC-FM 71 WCSC-AM 66  WPAL-AM 52 2 WPXI-FM WKTM-FM WKTM-FM
3 WTMA-AM 65 WKTM-FM 63  wcsc-aM’ 51 3 WKTM-FM WPX I-PM WCSC-AM
4 WPAL-AM 60 WPAL-AM 58 WEZL-FM 51
MF, 3-7pm
= WPXI-F 51 WDWQ-FM 46
SHEETHSER 59 " g 1 WPXI-FM WTMA-AM WDWQ-FM
MF, 6-10am 2 WTMA-AM WKTM-FM WTHA -AM
1 WKTM-FM WTMA-AM WCSC-AM 3 WKTM-FM WPX I-FM WKTHM-FM
2 WXTC-FM WCS C-AM WXTC-FM
3 WTMA-AM WRTM-FM WEZL-FM Qi"l?mﬁ'ﬁfmm
4 WPXI-FM WXTC-PM WKTH-FM : )
5 WEZL-FM WPAL-AM WTHA -AN ECH(O0) IS
Free— AIM 78 AIM 79 AIM '80
o e WCSC-AN WDWQ-FM 1 WIMA-AM WCSC-AM WKTM-FM
2 WXTC-FM WKTM-FM WCS C-AM ERHKTHEM T WTMA-AM
3 WIMA-AM WXTC-FM WXTC-FM 3 WPXI-FM WTMA-AM WCSC-AM
4 WEKTHM-FM WPXI-FM WPAL -AM ERHCS CaM WPXI-FH WPX1-FM
5 WPAL-AM WPAL-AM WPXI-FM 5 WPAL AM WPAL-AM WDWQ-FM
MF, 6-10am
ns .
:;:Ocmﬁldnbm 1 WKTM-FM WCSC-AM WKTM-FM
o; 00): 436 2 WTMA-AM WKTM-FHM WCSC-AM
LRS00 0 , , 3 WPXI-FM WTHMA-AM WTMA-AM
AM 78 AN 79 AIM 80 4 WCSC-AM WPAL-AM WPAL-AM
1 WPXI-FM WKTH-FM WDWQ-FM 5 WPAL-AM WPXI-FM WEZL~FM
3 VPAL-AM NTHA-AN VKT TN e
RHEALEAN A KTH- 1 WKTM-FHM WKTH-FH WKTM-PH
MF, 6-10am 2 WTHA-AM WCSC~AM WCBC-AM
1 WTMA-AM WTMA-AM WDWQ-FM 3 WPXI-FM WPXI-FM WDWQ-FM
2 WPAL~-AM WKTM-FM WTMA -AM 4 WWWZ-PM WPAL~AM WPAL-AM
3 WPXI-FM WPXI-FM WKTH-FM 5 WCSC-AM WTMA~AM WTMA~AM

Adults 25-54

M-S, Bam-Midnight

POP(00): 1486

AIM 78 AIM ‘79 AIM '80

1 WTMA-AM WXTC-FM WCSC-AM
2 WXTC-FM WTMA ~AM WXTC-FM
3 WPXI-FM WCSC~AM WEZL-FM
4 WKTM-FM WEZL-FM WTMA AM
5 WCSC-AM WPXI-FM WKTM~FM

M-, 6-10am
1 WTMA-AM WCSC-AM WCSC-AM
2 WXTC-FM WXTC~FM WEZL-FM
3 WKTM-FM WTMA-AM WXTC-FM
4 WEZL-FM WEZL-FM WTMA AM
5 WCSC<AM WPXI-FM WKTM-FM

M-, 3-7pm
1 WXTC-FM WXTC-FM WCSC-AM
2 WTMA-AM WCSC-~AM WXTC-FM
3 WKTM-FM WIMA~AM WEZL-FM
4 WEZL-FM WPXI-FM WTMA-AM
5 WPXI-FM WEZL-FM WDWQ-~FM

Format Penetration Chart

Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midmight

%

Format Legend
A-AQOR, B-Black, BB-Big Band, BM-Beau-
tiful Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous,
N-News, O-Oldies, PA-Pop/Adult, R-
Rock, RL-Religious, $-Spanish, T-Talk
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Charleston, WV

METRO RANK

Average Persons 12+ Share Trends

POP(00): 2175

AM 78 AIM'79 A/M '80
1 WCAW-AM 17.8 WCAW-AM 16.1 WVAF-FM® 20.4
2 WKAZ-AM 16.3 WVAF-FM 15.2 WCAW-AM( 13.0
3 WCHS-AM 12.3 WCHS-AM 12.1 WCHS-AMPAI12.1
4 WTIP-AM 9.5 WKAZ-AM 12.1 WKAZ-AM® 11.5
S WVAF-FM 8.6 WTIO-FM 9.0 WQBE-FM© 8.3
6 WBES-FM 6.7 WQBE-FM B.0 WKLC-FMW 7,4
7 WXIT-AM 5.8 WBES-FM 6.2 WTIP-AM®M 6.8
8 WTIO-FM 4.9 WTIP-AM 5.3 WBES-FM®W 5.0
9 WQBE-FM 3,4 WXIT-AM 2.8 WTIO-FM®W 5.0
10 WKLC-FM 3.1  WKLC-FM 19 wXIT-AM® 1.2
11 WKLC-AM 3.1 WKLC-AM 0.3 WEMM-FM®Y 1,2
12 WZTQ-AM 1.5 W2ZTQ-AMPA 1.2
13 WKEE-FM 1.2 WVPN-FM®™ 0,6
14 WSCW-AM 1.2
15 WMON-AM 0.9
16 WEMM—FM 0.6
17 WKEE-AM
Average Persons Trends/Rankings
Totaf 12+

M-S, Gam-Midnight
POP(00): 2175

. Am ‘e AIM'T9 A/M '80
1 WCAW-AM 58 WCAW-AM 52 WVAF-FM 69
2 WKAZ-AM 53 WVAF-FM 49  WCAW-AM 44
3 WCHS-AM 40 WCHS AM 39 WCHS-AM 41
4 WTIP-AM 31 WKAZ-AM 39 WKAZ-AM 39
5 WVAF-FM 28 WTIO-FM 29 WQBE-FM 28
WF, €&-10am
1 WCAW-AM WCAW-AM WCHS-AM
2 WKAZ-AM WCHS -AM WCAW-AM
3 WCHS-AM WKAZ-AM WKAZ-AM
4 WTIP-AM WVAF-FM WVAF-FM
5 WVAF-FM WTIO-FM WOBE-FM
k-F, 2-7pm
1 WKAZ-AM WCAW-AM WVAF-FM
2 WCAW-AM WVAF-FM WCAW-AM
3 WCHS-AM WKAZ-AM WKAZ-AM
4 WVAF-FM WCHS-AM WKLC-FM
5 WBES-FM _ WQBE-FM WCHS -AM
Teens
%S, 8am-Midnight
POP{00): 275
AIM'78 AIM ‘79 AIM '80
I WKAZ-AM WVAF-FM WVAF-FM
2 WXIT-AM WKAZ-AM WKAZ-AM
3 WVAF-FM WCAW-AM WCAW=~AM
M-F, 8-10am
I WKAZ-AM WVAF-FM WVAF-FM
2 WXIT-AM WKAZ-AM WKAZ-AM
3 WCAW-AM WCAW-AM WCHS-AM
M-, 3-7pm
1 WKAZ-AM WVAF-FM WVAF-FM
2 WVAF-FM WKAZ-AM WCAW-AM
3 WXIT-AM WCAW-AM WKAZ-AM
Adults 18-34
M-S, Sam-Midnight
POP(00): 719
A/M'78 AM ‘79 AIM 80
1 WKAZ-AM WVAF-FM WVAF-FM
2 WVAF-FM WKAZ-AM WKAZ-AM
3 WCAW-AM WCAW-AM WKLC-FM
4 WXIT-AM WCHS-AM WCAW-AM
5 WCHS-AM WQBE-FM WCHS-AM
M-F, 6-10am
1 WKAZ-AM WVAF-FM WKAZ-AM
2 WVAF-FM WKAZ-AM WVAF-FM
3 WCHS-AM WCAW-AM WCHS-AM
4 WCAW-AM WCHS -AM WKLC~FM
5 WXIT-AM WXIT-AM WCAW-AM
M-F, 3-7pm
1 WKAZ-AM WVAF-FM WVAF-FM
2 WVAF-FM WKAZ-AM WKAZ-AM
3 WCAW-AM WCAW-AM WKLC-FM
4 WXIT-AM WCHS ~AM WCAW-AM
5 WCHS-AM WQBE-FM WCHS -AM
Adults 25-34
WS, Sam-Midnight
POP(00): 1055
AIN'TS AIM 79 AIM '80
1 WCAW-AM WCAW-AM WCAW-AM
2 WKAZ-AM WCHS -AM WCHS-AM
3 WCHS-AM WKAZ-AM WKAZ-AM
4 WBES-FM WVAF-FM WQBE-FM
5 WTIP-AM WQBE-FM WVAF-FM
W-F, 6-10am
1 WCAW-AM WCAW-AM WCHS ~AM
2 WCHS-AM WCHS -AM WKAZ-AM
3 WKAZ-AM WKAZ-AM WCAW-AM
4 WTIP~AM WTI P~AM WQBE-FM
5 WTIO-FM WVAF-FM WTIO~FM
WMF, 3-7pm
1 WCAW-AM WCAW-AM WCAW=-AM
2 WKAZ-AM WCHS-AM WKAZ-AM
3 WBES-FM WKAZ-AM WKLC-FM
4 WCHS-AM WVAF-FM WQBE-FM
5 WTIP-AM WQBE-FM WCHS-AM

Cume Persons Trends/Rankings

Total 12+
M-S, Bam-Midnight
POP(00): 2175
AIM 78 AIM 79 AIM 80
1 WKAZ-AM 785 WCAW-AM 659 WVAF-FM 692
2 WCHS-AM 701 WCHS -AM 645 WKAZ-AM 666
3 WCAW-AM 624 WKAZ-AM 644 WCHS -AM 655
4 WXIT-AM 357 WVAF-FM 471 WCAW-AM 506
5 WTIP-AM 350 WQBE-FM kKD WKLC-FM 292
M-F, 6-10am
1 WKAZ-AM WCAW-AM WKAZ-AM
2 WCHS-AM WCHS-AM WCHS -AM
3 WCAW-AM WKAZ-AM WVAF-FM
4 WTIP-AM WVAF-FM WCAW-AM
5 WVAF-FM WQBE-FM WQBE-FM
M, 3-7pm
1 WKAZ-AM WCAW-AM WKAZ-AM
2 WCAW-AM WCHS -AM WVAF-FM
3 WCHS-AM WVAF-FM WCAW-AM
4 WVAF-FM WKAZ-AM WCHS-AM
5 WXIT-AM WQBE-FM WKLC-FM
Teens
M-S, Bam-Midnight
POP(00): 275
A/M'78 AM'T9 AIM '80
1 WKAZ-AM WVAF-FM WVAF-FM
2 WXIT-AM WKAZ-AM WKAZ-AM
3 WVAF-FM WC HS -AM WCHS AM
MF,6-10am
1 WKAZ-AM WVAF-FM WVAF-FM
2 WXIT-AM WKAZ -AM WKAZ-AM
3 WCAW-AM WCAW-AM WC HS -AM
MF, 3-7pm
1 WKAZ-AM WVAF-FM WVAF-FM
2 WVAF-FM WKAZ-~AM WKAZ-AM
3 WXIT-AM WCAW-AM WKLC-FM
Adults 18-34
M-S, 8Bam-Midnight
POP(00): 719
AM 78 AIM 79 AIM '80
1 WKAZ-AM WKAZ-AM WVAF-FM
2 WCHS-AM WCAW-AM WKAZ-AM
3 WXIT-AM WVAF-FM WKLC-FM
4 WCAW=-AM WC HS -AM WCHS -AM
5 WVAF-FM WXIT-AM WCAW-AM
WF, 6-10am
1 WKAZ-AM WKAZ-AM WKAZ~AM
2 WCHS-AM WCAW-AM WVAF-FM
3 WVAF-FM WVAF-FM WKLC-FM
& WCAW-AM WCHS -AM WCHS-AM
5 WXIT-AM WXIT-AM WCAW-AM
M-, 3-Tpm
1 WKAZ-AM WKAZ-AM WKAZ-AM
2 WVAF-FM WVAF-FM WVAF-FM
3 WCAW-AM WCAW-AM WKLC-FM
4 WCHS-AM WCHS-AM WCHS -AM
5 WXIT-AM WXIT-AM WCAW-AM
Aduits 25-54
M-S, Bam-Midnight
POP(00): 1055
AIM ‘78 AiM 79 A/M '80
1 WCAW-AM WCAW-AM WKAZ-AM
2 WCHS-AM WCHS-AM WCHS-AM
3 WKAZ-AM WKAZ-AM WCAW-AM
4 WQBE-FM WQBE-FM WVAF-FM
5 WBES-FM WVAF-FM WQBE -FM

M-F, 8-10am
1 WCAW-AH WCAW-AM WKAZ-AM
2 WCHS-AM WCHS-AM WCHS -AM
3 WKAZ-AM WKAZ-AM WCAW-AM
4 WTIP-AM WQBE-FM WVAF-FM
5 WQBE-FM WTIP-AM WQBE-FM
M, 3-7pm
1 WCAW-AM WCAW-AM WKAZ-AM
2 WKAZ-AM WCHS -AM WCHS -AM
3 WCHS-AM WKAZ-AM WCAW-AM
4 WBES-FM WQBE-FM WVAF-FM
5 WTIP-AM WYAF-FM WQBE-FM

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend

A-AOR. B-Black. BB-Big Band. BM-Beau-
tiful Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous.
N-News, O-Oldies, PA-Pop Adult, R-
Rock. RL-Religious. S-Spanish. T-Talk
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Charlotte-
Gastonia

METRO RANK

AIM ’80 Market Overview

Market fragmentation led to overall declines on
the part of WBT and the other market leaders this
book. While WBT, WSOC-FM, WAYS, and WROQ
slipped on the 12+ scoreboard, others like WEZC,
WSOC, WGIV, and WPEG earned much healthier
shares.

There is stiil no doubt about which station leads
in the key sales demos. P/A giant WBT duplicated
its feat of last fall, ieading both the 18-34 and 25-54
demos. The station's core 25-34 strength is a solid
building block. WBT was even abie to add to its 25-
54 share, tallying almost 22%. Second was Country
WSOC-FM, whose 25-54 share has slipped over
the last two books. In A/M '79 results WSOC-FM
garnered about 19%, compared to just over 12%
now.

The 18-34 audience is marked by much frag-
mentation and competition. WBT was still on top, but
its share has eroded slightly over the last several
books, from more than 20% to just under 16%.
AOR WBCY earned the runner-up spot among 18-
34 year olds, with a share of more than 14%, its
best showing ever. WBCY's young male numbers
remained strong but its female numbers were softer.

AOR WROQ was third in the 18-34 demo and
fourth overall in the market, but both shares de-

clined slightly. Compared to last spring, however,
WROQ's 18-34 share was relatively level. The sta-
tion used an extensive ad campaign this time, fea-
turing TV, newspaper, busboards and billboards.
The total ad expenditure was lower than in previous
efforts, however.

Top 40 WAYS aiso experienced slight erosion
inits 12+ and 18-34 shares. The station ended up
tied with WSOC-FM in the 18-34 standings. As
usual, WAYS utilized its ongoing TV/billboard cam-
paign for extemal advertising. On-air the station air-
ed a team concept in PM drive, with the usual host
joined by the morning show's funny man to do
comedy bits. WAYS did have its best PM drive male
numbers in recent years. The station's teen audi-
ence continued to decline, a positive sign since
WAYS has a more adult-targeted audience.

Black stations WGIV and WPEG are carving a
niche in the 18-34 cell. Each won about 8% of the
audience in that demo, with WGIV showing a con-
sistently rising trend over the last three books.

Beautiful Music WEZC rebounded, making a
series of moves calculated to bring that result about.
Using the motto “Swing Over To WEZC,"” the sta-
tion devised a special billboard with a swing on it.
During the last survey week there was a young lady
on the swing every day, attracting attention the sta-
tion's slogan. On-air, WEZC used a call-in song-
identifying contest several times daily to build time
spent listening. Grand prize was a trip for two any-
where in the world. Musically, WEZC continued its
unusual policy of not using a syndicator but rather
procuring its own music.

Average Persons 12+ Share Trends Adults 18-34
Monday-Sunday, Bam-Midnight M-S, Bam-Midnight
POP(00): 5039 POP(00): 1917
AM'79 OM ‘79 AM '80 AM 79 OMN'79 AM '80
1 WBT -aM 17.7 WBT -AM 17.2 WBT -AM®a15.6 1 WBT -AM WBT =AM WBT -AM
2 WSOC-FM 14.4  WSOC-FM 12.6 WSOC-FM(© 10.9 2 WSOC-FM WROQ-FM WBCY-FM
3 WAYS-AM 11.1 WROQ-FM 11.1 WAYS-AM® 9.7 3 WBCY-FM WAYS-AM WROQ-FHM
4 WEZC-FM 10.2 WAYS-AM 10.4 WROQ-FM®& 9.2 4 WAYS-AM WSOC-FM WAYS-AM
5 WBCY-FM 8.2 WBCY-FM 7.2 WEZC-FM|®W 8.8 S WROQ-FM WBCY-FM WSOC-FM
t73 32231: g-z WEZC-FM 6.2 WBCY-FM 2.2 MF, 6-10am
: G LIAZLI0) o 1 WBT -AM WAYS-AM WBT -AM
8 WPEG-FM 5.3 WPEG-FM 4.9 WPEG-FM® 6.3
2 WAYS-AM WBT -AM WAYS-AM
9 WSOC-AM 3.5 WSOC-AM 4.7 WSOC-AMM 6.1
3 WSOC-FM WROQ-FM WROQ-FM
10 WAME-AM 2.9  WZXI-FM 2.6 WZXI-FM®A 2.9
4 WROO-FM WSO C-FM WBCY=FM
11 WIXE-AM 1.9  WAME-AM 1.7 WAME-AMIRY 2.3 S WBCY-FM WBCY-FM WSO C=FM
12 WIST-AM 1.5 WHVN-AM 1.7 WIXE-AMO 1.9
13 WLTC-AM 1.1  WIST-AM 1.4 WLTC-AM(©® 1.5 MF, 3-7pm
14 WHUN-AM 1.0 WIXE-AM 1.3 WGNC-AM®A 1.3 1 WBT -AM WBT -AM WBT -AM
15 WZXI-FM 1.0 WLTC-AM 1.0 WSPA-FM®MW 0.9 2 WSOC-FM WROQ-FM WBCY-FM
16 WRPL-AM 0.8 WMAP-AM 0.8 WAAK-AM® 0.8 3 WBCY-FM WSOC~FHM WROQ-FM
17 WGNC-AM 0.7 WGNC-AM 0.7 WGAS-AM®I 0.8 4 WPEG-FM WBCY-FM WAYS-AM
18 WCSL-AM 0.4  WQCC-AM 0.4 WIST-AMO 0.7 5 WROQ-FM WAYS-AM WPEG-FM
19 WAGI-FM 0.4 WHVN-AM®Y 0.4
Adults 25-54
Average Persons Trends/Rankings S
POP(00): 2545
T°'3“2_;: ont AM'T9 oM 79 AM '80
M-S, 6am-Midnig 1 WBT =AM WBT -AM WBT -AM
POP(00): 5039 2 WSOC-FM WSOC-FM WSOC-FM
AM '79 OMN '79 AM '80 3 WEZC-FM WAYS-AM WEZC-FM
1 WBT -AM 128  WBT -AM 124 WBT -aM 117 4 WAYS-AM WEZC-FM WAYS-AM
2 WSOC-FM 104  WSOC-FM 91  WSOC-FM 82 5 WBCY-FM WBCY-FM WGIV-AM
3 WAYS-AM 80  WROQ-FM 80 WAYS-aM 73 MF, 6-10am
4 WEZC-FM 74 WAYS-AM 75 WROQ-FM 69 T ] WET -AM WBT -aM
5 WBCY-FM 59  WBCY-FM 52 WEZC-FM 66 5 O WAYS—-AM WAYS—-AM
M, 6-10am 3 WAYS-AM WSOC-FM WSOC-FM
1 WBT -AM WBT -AM WBT -AM 4 WEZC-FM WRO Q-FM WEZC-FM
2 WAYS-AM WAYS-AM WAYS-AM 5 WROQ-FM WEZC-FM WSOC-AM
3 WSOC-FM WSOC-FM WSOC-FM WF, 3-7pm
4 WEZC-FM WROQ-FH LI 1 WSOC-FM WBT -AM WBT -AM
5 WROQ-FM HECYSEN LEI 2 WBT -AM WSOC-FM WSOC-FM
MF, 3-7pm 3 WEZC-FM WEZC-FM WEZC-FM
1 WBT -AM WBT -AM WBT -AM 4 WBCY-FM WAYS-AM WAYS-AM
2 WSOC-FM WSOC-FM WAYS-AM 5 WAYS-AM WBCY-FM WBCY-FM
3 WAYS-AM WROQ-FM WSO C-FM
4 WEZC-FM WAYS-AM WROQ-F¥ -
5 WBCY-FM WBCY-FM WEZC-FN Cume Persons Trends/Rankings
Teens Total 12+
M-S, 6am-Midnight M-S, Bam-Midnight
POP(00): 636 POP(00): 5039
AM 79 OMN ‘79 AM 80 AM 79 ON'70 AM '80
1 WAYS-AM WROQ-FM LIO0] 1 WBT -AM 1932 WBT -AM 1852 WBT -AM 1774
e Lkt i S LI R 2 WAYS-AM 1657 WAYS-AM 1486 WAYS-AM 1346
3 WROQ-FM WBT -AM MEEGSEM 3 WSOC-FM 1179 WROQ-FM 1171 WSOC-FM 1049
M, 6-10am 4 WBCY-FM 885 WSOC-FM 1105 WROQ-FM 985
1 WAYS-AM WROQ-FM WAYS-AM 5 WROQ-FM 855 WBCY-FM 796 WEZC-FM 775
2 WBT -AM WAYS-AM WROQ-FM WF, 6-10am
3 WROQ-FM WBT -AM WBCY-FM 1 OTE e WBT ~AM WBT -AM
MF, 3-7pm 2 WAYS-AM WAYS~AM WAYS-AM
1 WAYS-AM WROQ-FM WROQ-FM 3 WSOC-FM WROQ-FM WSOC-FM
2 WBT -AM WAYS-AM WPEG-FM 4 WROQ-FM WSOC~FM WROQ-FM
3 WROQ-FM WBCY-FH WAYS-AM 5 WGIV-AM WSO C-AM WSO C-AM

M-F, 3-7pm
1 WBT -AM WBT -AM WBT -AM
2 WAYS-AM WROQ~FM WAYS-AM
3 WSOC-FM WAYS-AM WSOC-FM
4 WBCY-FM WSOC-FM WROQ-FM
5 WEZC-FM WEZC-FM WEZC-FM
Teens
M-S, 6am-Midnight
POP(00): 636
AM ‘79 Om'79 AM '80
1 WAYS-AM WROQ-FM WROQ-FM
2 WBT -AM WAYS-AM WAYS-AM
3 WBCY-FM WBT -AM WBT -AM
M-, 6-10am
1 WAYS-AM WAYS-AM WAYS-AM
2 WBT -AM WROQ-FM WROQ-FM
3 WROQ-FM WBT -AM WBT -AM
M-F, 3-7pm
1 WAYS-AM WROQ-FM WROQ-FM
2 WBT -AM WAYS-AM WAYS-AM
3 WBCY-FM WBT -AM WPEG-FM
Adults 18-34
M-S, Gam-Midnight
POP(00): 1917
AM 79 OM ‘79 AM '80
1 WBT -AM WAYS-AM WBT -AM
2 WAYS-AM WBT -AM WAYS-AM
3 WROQ-FM WROQ-FM WROQ-FM
4 WBCY-FM WBCY-FM WBCY-FM
5 WSOC-FM WSOC-FM WPEG-FM
M-F, 6-10am
1 WBT -AM WAYS~-AM WBT -AM
2 WAYS-AM WBT -AM WAYS-AM
3 WROQ-FM WROQ-FM WROQ-FM
4 WBCY-FM WSOC-FM WBCY-FM
5 WSOC-FM WBCY-FM WSOC-FM
M-F, 3-7pm
1 WBT -AM WBT -AM WAYS-AM
2 WBCY-FM WROQ-FM WBT -AM
3 WAYS-aAM WAYS-AM WBCY-FM
4 WSOC-FM WSOC-FM WROQ-FM
5 WROQ-FM WBCY-FM WPEG-FM
Adults 25-54
M-S, 6am-Midnight
POP(00): 2545
AM ‘79 OMN '79 AM 80
1 WBT -AM WBT -AM WBT -AM
2 WSOC-FM WAYS-AM WAYS-AM
3 WAYS-AM WSOC-FM WSOC-FM
4 WEZC-FM WEZC-FM WEZC-FM
5 WS0C-aM WROQ-FM WSoC-AM
M-F, 6-10am
1 WBT -AM WBT -AM WBT -AM
2 WAYS-AM WAYS—AM WAYS-AM
3 WSOC-FM WSOC-FM WSOC-FM
4 WEZC-FM WROQ-FM WSO C-AM
5 WSOC-AM WEZC-FM WEZC-FM
MF, 3-7pm
1 WBT -AM WBT -AM WBT -AM
2 WSOC-FM WSOC-FM WAYS-AM
3 WAYS-AM WAYS-AM WSOC-FM
4 WEZC-FM WEZC-FM WEZC-FM
S WBCY-FM WROQ-FM WSO0C-AM

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

19.8

L

Format Legend

A-AOR, B-Black, BB-Big Band. BM-Beau-
tifut Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous.
N-News, O-Oldies, PA-Pop/Adult, R-
Rock, RL-Religious. $-Spanish, T-Talk




Chattanooga

METRO RANK

AIM 80 Market Overview

For the second straight Chattanooga Arbitron,
Top 40 WSKZ was on top overall, with considerable
movement below. In the O/N 79 results there were
just three stations with double-digit shares, while in
this book there were five. Country WDOD and Black-
formatted WNOO showed significant increases.

The O/N ’'79 survey was such a good one for
WSKZ that perhaps it could have been expected to
slip in subsequent sweeps. In this survey, the sta-
tion's share of the 18-34 cell, while still dominant
(about 26%), was lower than in fall but notably higher
than last spring. The station spent less this sweep
than in the past, and all its ad dollars were put into
TV. Station promotion activities included the stand-
ard ticket and T-shirt giveaways, plus a balloon race
cosponscred with Coca-Cola. 10,000 people turn-
ed out for this event.

WNOO showed as a major 18-34 factor. It kept
a low profile, using no advertising and little on-air
promotion, but nevertheless garnered an 18-34
share of more than 16%. The dramatic WNOO surge
was largely caused by female diarykeepers — the
women 18-34 cume for the station doubled, while
the average audience figures went up more than
200%. As sometimes happens with ethnically-
formatted stations, the diary return may have had an
impact here. The number of returned diaries from
telephone-retrived homes was down 26% — and
while some non-ethnic persons are surveyed by tele-
phone, this number probably means there were few-
er black diaries in-tab, thus adding to the value of
each of those diaries.

There was a new 25-54 leader as Country
WDOD edged out BM station WDEF-FM. Many of
the WDOD gains came among female turners-in
across many demos. As a result the station earned
a 25-54 share of almost 16% against WDEF-FM's
just under 15%. WDOD spent less in advertising
this past sweep, but what was spent was put totally
into TV spots, as opposed to the previous survey in
which the ad effort was split between TV and news-
paper ads.

M, 6-10am
1 WFLI-AM WSKZ-FM WSKZ-FM
2 WSKZ-FM WGOW-AM WGOW-AM
3 WGOW-AM WFLI-AM WDEF -AM
4 WDEF-AM WDEF -AM WNOO-AM
5 WDOD-AM WDEF -FM WDEF-FM
M#F, 3-7pm
1 WSKZ-FM WSKZ-FM WSKZ-FM
2 WFLI-AM WGOW~-AM WGCOW-AM
3 WGOW-AM WFLI-AM WNOO~AM
4 WDOD-AM WZDQ-FM WFLI-AM
5 WNOO-~-AM WDOD-AM WDEF -AM
Adults 25-54
M-S, 6am-Midnight
POP(00): 1639
AM 79 ON'79 AM '80
1 WDEF-AM WDEF-AM WDE F-AM
2 WDOD-AM WSKZ-FM WDEF -FM
3 WFLI-AM WDEF -FM WDOD-4AM
4 WDEF-FM WDOD-AM WSKZ-FM
5 WGOW-AM WGOW-AM WGOW-AM
MF, §-10am
1 WDEF-AM WDEF -AM WDEF ~AM
2 WDEF-FM WDEF-~FM WDEF-FM
3 WDOD-AM WSKZ-FM WDOD-AM
4 WFLI-AM WDOD-AM WSKZ-FM
5 WGOW-AM WGOW-AM WGOW-AM
M-F, 3-7pm
1 WDOD-AM WSKZ-FM WSKZ-FM
2 WFLI-AM WDEF ~AM WDOD-AM
3 WDEF-~AM WDOD-AM WDEF-AM
4 WGOW-AM WDEF-~-FM WGOW-AM
5 WSKZ-FM WCGOW-AM WDEF-FM

Average Persons 12+ Share Trends
y-Sund i

PCP(00): 3434

AM '79 __ON'7T9 ) AM '80 o
1| WDEF-AM 18.7 WSKZ-FM 17.8 WSKZ-FM@® 15.1
2 WSKZ-FM 12.4 WDEF FM 14.9 WDEF-AM®M14.6
3 WDOD-AM 9,8 WDFF-AM 14.3 WDOD-AM©) 13.5
4 WFLI-AM 8.3 WDOD-AM 8.2 WDEF-FM@EW!2.5
5 WDEF-FM 7.9  WNOO-AM 8.0 WNOO-AM@ 11.2
f WNOO-AM 6.9 WGOW-AM 6.7 WGOW-AM(MR 5.6
7 WGOW-AM 6.1 WFLI-AM 5.1 WFLI-AM® 4.5
8 WLFA-AM 5.7 WDOD-FM 4,0 WDXB-AM© 3.7
9 WDOD-FM 5.1 WDXB-AM 3.8 WDOD-FM@®W 2.6
10 WMOC~AM 3.3  WLFA-AM 2.4 WMOC-AM®U 2.4
11 WEPG-AM 2.6  WZDQ-FM 2.2 WEPG-AM®a) 1.1
12 WZDQ-FM 1.4  WMOC-AM 1.6 WSIM-FM® 0.9
13 WSIM-FM 0.6 WSIM=FM 1.1 WZDO-FMW& 0.9
14 WDXB-AM 0 4 WRIP-AM 0,4 WRIP-AM®U 0.4
15 WEPG-AM 044
16 WOWE FM 0.4

Average Persons Trends/Rankings

Total 12+
M-S, 6am-Midnight

POP(00): 3434

AM ‘79 O/N ‘79 AM '80
1 WDEF-AM 92 WSKZ-FM RO WSKZ FM 70
2 WSKZ-FM 61 WDEF-FM 67 WDEF ~AM 68
3 wWDOD-AM 48 WDEF ~-AM 64 WDOD-AM A3
4 WFLI-AM 41 WDOD-AM 37 WDEF-FM 58
5 WDEF-FM 39 WNOO-AM 36 WNOO-AM 52
MF, 6-10am
1 WDEF-AM WDEF -AM WDEF -AM
2 WDEF-FM WDE F-FM WDOD-AM
3 WSKZ-FM WSKZ-FM WDEF-FM
4 4DOD~AM WDOD-AM WSKZ-FM
5 WFLI-AM WNOO-AM WNOO-AM
M-F, 3-7pm
1 JDEF-AM WSKZ FM WSKZ-FM
2 WSKZ-FM WDEF~FM WDOD-AM
3 WDOD-AM WDEF -AM WNOO-AM
4 WFLI-AM WDOD~-AM WDEF-FM
5 WDEF-FM WFLI-AM WDEF-AM
Teens
M-S, 6am-Midmight
FOP(00): 437
B AM '79 OM '79 __AM'80
1 WSKZ-FM WSKZ-FM WSKZ-FM
2 WFLI-AM WGOW-AM WGOW-AM
3 WGOW-AM WNOO-AM WNOO-AM
M-F, 6-10am
1 WSKZ-FM WSKZ-FM WSKZ~FM
2 WFLI-AM WFLI-AM WNOO-AM
3 WNOO-AM WDEF -AM WGOW-AM
MF, 3-7pm
1 WSKZ-FM WSKZ-FM WSKZ-FM
2 WFLI-AM WFLI-AM WNOO-AM
3 WGOW—AM WGOW-AM WGOW-AM
Adults 18-34
M-S, Eam-Midnight
POP(00): 1220
AM '79 O/N'79 AM '80
1 WSKZ-FM WSKZ-FM WSKZ-FM
2 WDOD-AM WCOW-AM WNOO- AM
3 WFLI-AM WFLI-AM WGCOW-AM
4 WDEF-AM WDEF ~-AM WDOD-AM
5 WGOW-AM WDE F-FM WFLI-AM
MF, 6-10am
1 WSKZ-FM WSKZ-FM WSKZ-FM
2 WDEF-AM WDEF-AM WDEF -AM
3 WDOD-AM WFLI-AM WNOO-AM
4 WFLI-AM WDEF FM WGOW~AM
5 WGOW-AM WGOW-AM WDOD-AM

MF, 3-7pm
1 WSKZ-FM WSKZ-FM WSKZ-FM
2 WDOD-AM WZDQ-FM WNOO-AM
3 WNOO-AM WGOW-AM WGOW-AM
4 WFLI-AM WFLI-AM WDOD-AM
5 WDEF-FM WDEF~FM WFLI-AM
Adults 25-54
M-S, Bam-MIidnight
POP(00): 1639
AM'7T9 _OIN'7T9 AM 80
1 WDEF-AM WSKZ-FM WDOD-AM
2 WDOD-AM WDEF-FM WDEF-FM
3 WDEF-FM WDEF ~-AM WSKZ-FM
4 WSKZ-FM WDOD-AM WDEF-AM
5 WNOO-AM WGOW-AM WNOO-AM
M+, 6-10am
1 WDEF-AM WDE F~-AM WDEF-AM
2 WDEF-FM WDEF ~FM WDOD-AM
3 WDOD-AM WSKZ-FM WDEF -FM
4 WSKZ-FM WDOD -AM WSKZ-FM
5 WFLI-AM WDOD-FM WGOW-AM
MF, 3.7pm
1 WDpOD-AM WSKZ-FM WSKZ-FM
2 WDEF-AM WDEF-FM WDOD-AM
3 WSKZ-FM WDEF-AM WDEF-FM
4 WNOO-AM WDOD-AM WNOO-AM
5 WFLI-AM WDOD-FM WGOW-AM

Cume Persons Trends/Rankings

Total 12+

M-S, Bam-Midnight

POP(00): 3434
AM 7Y

OIN ‘79 AM 80

1 WDEF-AM 984 WDEF -AM 1040 WDEF -AM 106‘5
2 WFLI-AM 914 WSKZ-FM 894 WDEF-~FM R22
3 WDEF-FM 703 WDEF FM 759 WSKZ FM 791
4 WGOW-AM 678 WDOD~AM 692 WDOD-AM €87
5 WSKZ~-FM 676 WF LI-AM 641 WGOW-AM 663
M+, 6-10am )
1 WDEF-AM WDEF -AM WDPEF -AM
2 WFLI-AM WSKZ-FM WDEF -FM
3 WDEF~FM WDEF-FM WSKZ-FM
4 WSKZ~FM WFLI-AM WhOD~AM
5 WDOD-AM WDOD-AM WGOW-AM
MF, 3-7pm
1 WFLI-AM WSKZ-FM WSKZ-FM
2 WSKZ-FM WDE F-AM WDEF~-AM
3 WDEF-AM WDEF-FM WDOD-AM
4 WGOW-AM WFLI-AM WGOW-AM
5 WDOD-AM WGO W~-AM WDEF -FM
Teens
M-S, 6am-Midnight
POP(00): 437
AM'79 OMN'79 __AmM'B0
1 WSKZ-FM WSRZ-FM WSKZ-FM
2 WFLI-AM WFLI-AM WGOW-AM
3 WGOW-AM WGOW-AM WFLI-AM
MF, 6-10am
1 WSKZ-FM WSKZ-FM WSKZ-FM
2 WFLI-AM WELI-AM WGOW-AM
3 WGOW-AM WGOW AM WFLI-AM
MF, 3-7pm
1 WSKZ-FM WSKRZ-FM WSKZ-FM
2 WFLI-AM WFLI-AM WFLI-AM
3 WGOW-AM WGOW-AM WGOW-AM
Adults 18-34
M-S, 6am-Midnight
POP(00): 1220
AM ‘79 OMN ‘79 AM'80
1 WFLI-AM WSKZ-FM W3KZ-FM
2 WGOW-AM WGOW-AM WGOW-AM
3 WSKZ-FM WFLI-AM WFLI-AM
4 WDOD-AM WDOD-AM WNOO-AM
5 WDEF -AM

WDEF-AM WDE F-AM

Format Penetration Chart

Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend
A-AOR. B-Black, BB-Big Band, BM-Beau-
tiful Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous.
N-News, O-Oldies, PA-Pop/Adult. R-
Rock. RL-Religious. S-Spanish. T-Talk
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Chicago

AIM 80 Market Overview

The pecking order remained largely the same in Chicago, as perennial king-
pin WGN led the market, followed by WLOO and WBBM. Good news for ad-
vertisers looking at this set of Arbitron resuilts is that the diary in-tab total is
up 82% compared to last spring, up 57% compared to the Winter sweep,
thanks to the initial implementation of Quarterty Measurement in Chicago. As a
result, decisions made on these numbers can be made with more confidence
than usual.

One aspect of the longer Quarterly Measurement sweeps is that stations
that carry sports may get more games included during a survey. This should
have helped WGN and WBBM, who carry the Cubs and White Sox baseball,
respectively. However, both stations’ overall shares this spring were down
slightly from A/M '79 resuits. Among adults 25-54, WGN still led with more than
10% of the audience, but that figure was down from last year. WBBM's 25-54
share was just under 6% this sweep, up just slightly. Last spring WBBM did
not carry the White Sox, so the Spring ‘80 numbers were the first to be affected
by the team.

While WGN spent most of its ad dollars on TV, WBBM used a multimedia
campaign involving TV (not used in the previous sweep), newspaper, busboards
and billboards. More dollars were spent this sweep on outside advertising than
in previous efforts.

Beautiful Music leader WLOO, which uses the FM-100 musical package,
dipped in both its 12+ and its 25-54 shares. Although WLOO's 12+ share was
comparable to last spring’s figure, the 25-54 decline was more apparent. The sta-
tion lost two shares between the J/F '80 report and the Spring '80 results,
which were also below the A/M ‘79 figures.

WLS and WLUP continued to be the 18-34 headliners. WLUP had a frac-
tional lead over WLS in the spring’s 18-34 share figures, with WFYR in third
place. WLUP’'s 18-34 share has remained relatively steady, although the sta-
tion’s overall share has been declining for several books, as the Loop has been
trying (with some success) to shed some of its teens. Although teens still com-
prise the largest segment of the WLUP average quarter-hour audience, their
raw numbers are slipping, and men 18-24 are becoming more of a relative fac-
tor. WLS also still has a sizable teen audience, but the station has a strong adult
24-44 core as well. Promotionally, WLUP advertised in local rock papers and
sponsored concerts and movie premieres, while WLS gave away a $75,000
“Dream Home" during the sweep.

METRO RANK

Average Persons 12+ Share Trends
Monday-Sunday, 8am-Midnight
POP(00): 62564

AM 79 JA'79 OMm'79 JIF '80 AM 80
1 WGN -AM 11.0 WGN -AM 11.7 WGN -AM 10.5 WGN -AM 9.6 WGN -AMMI10.9
2 WLS -AM 7.9 WLOO-FM 7.4 WLOO-FM R.2 WLOO-FM 7.8 WLOO-FM ® 6.7
3 WLOO-FM 6.9 WLUP-FM 7.3 WLS -AM 6.2 WBBM-AM 7.0 WBBM-AM ™ 6.5
4 WBBM-AM 6.9 WLS -AM 6.4 WBBM-AM 6.1 WMAQ-AM 5.4 WLS -AM ™ 6.4
5 WLUP-FM 5.3 WBMX-FM 5.5 WLAR-FM 5.6 WIND-AM 5.3 WMAO-AM (O 4.9
6 WMAQ-AM 4.7 WBBM-AM 5.4 WLUP-FM 4.9 WLS -AM 5.3 WLAK-FM ®W4.6
7 WIND-AM 4.7 WMAQ-AM 4.3 WMAQ-AM 4.5 WLAK-FM 4.7 WIND-AM ™ 4.6
8 WBMX-FM 4.3 WLAK-FM 4.3 WIND-AM 4.3 WLUP-FM 4.4 WLUP-FM W 4.0
9 WLAK-FM 4.2 WIND-AM 4.0 WBMX-FM 4.2 WBMX-FM 4.0 WGCI-FM ® 3.5
10 WCLR-FM 3.5 WFYR-FM 3.1 WCLR-FM 3.1 WGCI-FM 3.5 WBMX-FM ® 3.4
11 WVON-AM 3.2 WCLR-FM 2.9 WFYR-FM 2.9 WKQX-FM 3.1 WFYR-FM PA3.3
12 WFYR-FM 3.0 WEFM-FM 2.5 WVON-AM | 2.8 WCLR-FM 2.7 WKQX-FM (PN 3.2
13 WEFM-FM 2.7 WKQX-FM 2.5 WKQX-FM 2.7 WFYR-FM 2.7 WIEZ-FM© 3.1
14 WDAI-FM 2.2 WGCI-FM 2.4 WGCI-FM 2.7 WEFM-FM 2.6 WEFM-FM ™ 2.8
15 WBBM-FM 2.1 WVON-AM 2.4 WIEZ-FM 2.5 WAIT-AM 2.6 WCLR-FM PN2.8
16 WIJD-AM 2.0 WDAI-FM 2.4 WMET-FM 2.2 WMET-FM 2.3 WDAI-FM ™ 2.4
17 WAIT-AM 2.0 WAIT-AM 2.2 WEFM-FM 2.2 WBBM-FM 2.2 WBBM-FM PA) 2.3
18 WIPC-AM 1.9 WIPC-AM 2.2 WAIT-AM 2.2 WVON-AM 1.9 WAIT-AM ®W2.2
19 WGCI-FM 1.9 WBBM-FM 1.8 WBBM-FM 2.1 WIEZ-FM 1.8 WMET-FM & 2.1
20 WXRT-FM 1.8 WXRT-FM 1.7 WIPC-AM 2.1 WXRT-FM 1.8 WFMT-FM (CL2.0
21 WJEZ-FM 1.7 WJEZ-FM 1.7 WFMT-FM 2.0 WFMT-FM 1.7 WVON-AM ® 1.9
22 WKQX-FM 1.4 WOJO-FM 1.3 WXRT-FM 1.8 WIPC-AM 1.7 WIPC-AM ® 1.6
23 WMET-FM 1.4 WCFL-AM 1.2 WDAI-FM 1.7 WDAI-FM 1.7 WOJO-FM (® 1.6
24 WFMT-FM 1.2 WFMT-FM 1.2 WJJD-AM 1.3 WOJO-FM 1.4 WXRT-FM W 1.5
25 WOJO-FM 1.1 WMET-FM 1.2 WOJO-FM 0.8 WJID-AM 1.1 WJIJD~AM © 1.3
26 WCFL-AM 0.8 WJJD-AM 1.0 WCFL-AM 0.5 WYEN-FM 0.5 WCFL-AM (PAO.5
27 WYEN-FM 0.7 WAUR-FM 0.7 WXFM-FM 0.5 WIOL-AM 0.5 WYEN-FM PRO0.5
28 WJOL-AM 0.7 WYEN-FM 0.5 WJOL-AM 0.5 WCFL-AM 0.5 WNIB-FM Q0.4
29 WXFM-FM 0.6 WJOB-AM 0.4 WOPA-AM 0.5 WNIB-FM 0.5 WOPA-AM M)0.4
30 WOPA-AM 0.5 WNIB-FM 0.3 WNIB-FM 0.4 WJOB-AM 0.4 WJOL-AM PRO.4
31 WWCA-AM 0.3 WWCA-AM 0.3 WAUR-FM 0.4 WXFM-FM 0.4 WJOB-AM PAO0.4
32 WJOB-AM 0.3 WOPA-AM 0.3 WJOB-AM 0.4 WBEE-AM 0.3 WXFM-FM (€L 0.3
33 WNIB-FM 0.3 WFMT-AM WYEN-FM 0.3 WAUR-FM PR 0.3
34 WFMT-AM 0.1 WWCA-AM ®PA 0.3
Average Persons Trends/Rankings
Total 12+

M-S, Sam-Midnight
POP(00): 62564
AMA'T9 JA'T9 ON'T9 JIF '80 AM "80

WGN -AM 1152 WGN -AM 1178 WGN -AM 1078 WGN -AM 989 WCN -AM 1155
WLS -AM 830 WLOO-FM 741 WLOO-FM 848 WLOO-FM 812 WLOO-FM 710
WLOO-FM 728 WLUP-FM 736 WLS -AM 641 WBBM-AM* 722 WBBM-AM 691
WBBM-AM 724 WLS -AM 643 WBBM-AM 624 WMAQ-AM 559 WLS -AM 679
WLUP-FM 555 WBMX-FM 548 WLAK-FM 579 WIND-AM 551 WMAQ-AM 519
WMAQ-AM 498 WBBM-AM 546 WLUP-FM 510 WLS -AM 547 WLAK-FM 492
WIND-AM 490 WMAQ-AM 436 WMAQ-AM ‘460 WLAK-FM 486 WIND-AM 484
WBMX-FM 456 WLAK-FM 433 WIND-AM 445 WLUP-FM 459 WLUP-FM 425
WLAK~FM 445 WIND-AM 398 WBMX-FM 430 WBMX-FM 410 WGCI-FM 372
WCLR~FM 365 WFYR-FM 308 WCLR-FM 318 WGCI-FM 358 WBMX-FM 356

OCWwDNOLNEWN -

M-, 6-10am
1 WGN -AM WGN -AM WGN -AM WGN -AM WGN -AM
2 WBBM-AM WBBM-AM WBBM -AM WBBM-AM WBBM-AM
3 WLS -AM WLS -AM WLS -AM WLS -AM WLS -AM
4 WMAQ-AM WLUP-FM WLOO-FM WLOO-FM WMAQ-AM
5 WIND-AM WLOO-FM WMAO-AM WIND-AM WLUP-FM
6 WLUP-FM WMAQ-AM WLUP-FM WHMAQ-AM WLOO-FM
7 WLOO~FM WIND-AM WIND-AM WLUP-FM WIND-AM
8 WCLR-FM WBMX-FM WLAK-FM WBMX-FM WFYR-FM
9 WLAK-FM WLAK-FM WBMX-FM WLAK-FM WLAK-FM
10 WBMX-FM WFYR-FM WF YR~-FM WGCI-FM WJIEZ-FM
M+, 3-7pm
1 WGN -AM WGN -AM WGN -AM WLOO-FM WGN -AM
2 WLS -AM WLOO-FM WLOO-FM WGN -AM W100-FM
3 WLOO-FM WLS -AM WLS -AM WMAQ-AM WLS -AM
4 WLUP-FM WLUP-FM WLAK-FM WLAK-FM WLAK-FM
S WMAQ-AM WBMX-FM WLUP-FM WIND-AM WBBM-AM
6 WBBM-AM WBBM-AM WMAO-AM WLS -AM WMAO-AM
7 WBMX-FM WLAK-FM WBBM-AM WBBM -AM WIND-AM
8 WLAK-FM WMAQ-AM WBMX-FM WLUP-FM WLUP-FM
9 WVON-AM WFYR-FM WCLR-FM WBMX -FM WGCI-FM
10 WEFM-FM WCLR-FM WIND-AM WKQX~FM WF YR-FM
Teens
M-S, 8Bam-Midnight
POP(00): B229
AM 79 A8 OM ‘78 JF 80 AM '80
1 WLS -AM WLUP-FM WLUP-FM WLUP-FM WLS -AM
2 WEFM-FM WLS -AM WLS -AM WLS -AM WEFM-FM
3 WLUP-FM WEFM-FM WEFM-FM WEFM-FM WLUP-FM
MF, 6-10am
1 WLS -AM WLUP-FM WLUP-FM WLUP-FM WLS -AM
2 WLUP-FM WLS -AM WLS -AM WLS -AM WLUP-FM
3 WEFM-FM WEMX-FM WEFM-FM WEFM-FM WEFM-FM
M-F, 3-7pm
1 WLS -AM WLUP-FM WLUP-FM WLUP-FM WLS -AM
2 WEFM-FM WLS -AM WLS -AM WLS -AM WEFM-FM
3 WVON-AM WEFM-FM WEFM-FM WEFM-FM WGCT-FM
Adults 18-34
M-S, Bam, Midnight
POP(00): 22546
AM ‘79 JIA'TY OMN'79 JIF ‘80 AM 80
1 WLUP-FM WLUP-FM WLS -AM WLS -AM WLUP-FM
2 WLS -AM WBMX-FM WLUP-FM WLUP-FM WLS -AM
3 WBMX-FM WLS -AM WBMX-FM WBMX-FM WF YR-FM
4 WFYR-FM WFYR-FM WFYR-FM WKOX-FM WKQX-FM
S WCLR~FM WKQX-FM WGCI-FM WFYR-FM WBMX-FM
6 WBBM-FM WGN -AM WCLR-FM WGCI-FM WGCI-FM
7 WXRT-FM WDAI-FM WXRT-FM WMET-FM WBBM-FM
8 WDAI-FM WGCI-FM WIPC-AM WLOO-FM WXRT-FM
9 WGCI-FM WXRT-FM WKQX-FM WMAQ-AM WEFM-FM
10 WGN -AM WCLR-FM WMET-FM WXRT-FM WCLR-FM
MF, 6-10am
1 WLS -AM WLUP-FM WLS -AM WLS -AM WLUP-FM
2 WLUP-FM WLS -AM WLUP-FM WLUP-FM WLS -AM
3 WGN -AM WFYR-FM WF YR-FM WGN -AM WFYR-FM
4 WFYR-FM WBMX-FM WGN -AM WBMX-FM WGN -aAM
S WCLR-FM WGN -AM WBMX-FM WFYR-FM WBMX-FM
6 WBMX-FM WBBM-AM WGCI-FM WKQX-FM WGCI-FM
7 WMAQ-AM WMAQ-AM WCLR=FM WMAQ-AM WMAQ-AM
8 WIND-AM WCLR-FM WKQX-FM WLOO-FM WBBM-FM
9 WBBM-AM WEFM-FM WMAQ-AM WGCI-FM WKQX-FM
10 WBBM-FM WKQX-FM WVON-AM WCLR-FM WB BM-AM
M-F, 3-7pm
1 WLUP-FM WLUP-FM WLS -AM WLS -AM WFYR-FM
2 WLS -AM WLS -AM WLUP-FM WLUP-FM WLS -AM
3 WBMX-FM WBMX-FM WBMX-FM WKQX-FM WLUP-FM
4 WFYR-FM WFYR-FM WFYR-FM WF YR-FM WKQX-FM
5 WBBM-FM WXRT-FM WCLR-FM WBMX-FM WBMX-FM
6 WMAQ-AM WDAI-FM WXRT-FM WMAQ-AM WGCI-FM
7 WCLR-FM WKQX-FM WMET-FM WLOO-FM WXRT-FM
8 WXRT-FM WLOO-FM WGCI-FM WBBM-FM WEFM-FM
9 WDAT-FM WGCI-FM WKQX-FM WXRT-FM WCLR-FM
10 WEFM-FM WBBM-FM WIPC-AM WMET-FM WBBM-FM
Adults 25-54
M-S, 8am-Midnight
POP(00): 30183
AM '79 JA'TO OM'79 JIF '80 AM 80
1 WGN -AM WGN -AM WGN -AM WGN -AM WGN —AM
2 WLOO-FM WLS -AM WLOO-FM WLOO-FM WLS -AM
3 WLS -AM WLOO-FM WLAK-FM WMAQ-AM WLOO-FM
4 WBBM-AM WBMX-FM WBBM-AM WBBM-AM WMAQ-AM
S WMAQ-AM WB BM -AM WLS -AM WLS -AM WBBM-AM
6 WCLR-FM WMAQ-AM WMAG -AM WLAK-FM WLAK-FM
7 WLAK-FM WLAK-FM WCLR-FM WIND-AM WIND-AM
8 WBMX-FM WCLR-FM WFYR-FM WCLR-FM WFYR-FM
9 WFYR-FM WIND-AM WBMX-FM WKQX-FM WJIEZ-FM
10 WIND-AM WF YR-FM WIEZ-FM WAIT-AM WCLR-FM
MF, 8-10am
1 WGN -AM WGN -AM WGN -AM WGN -AM WGN -AM
2 WLS -AM WLS -AM WBBM-AM WBBM -AM WLS -AM
3 WBBM-AM WBBM -AM WLS -AM WLS -AM WBBM-AM
4 WMAO-AM WLOO-FM WLOO-FM WMAQ-AM WMAQ-AM
S WLOO-FM WMAQ-AM WMAQ-AM WLOO-FM WLOO-FM
6 WCLR-FM WIND-AM WLAK-FM WIND-AM WIND-AM
7 WLAK-FM WBMX-FM WFYR-FM WLAK-FM WJIEZ-FM
8 WIND-AM WF YR-FM WBMX-FM WCLR-FM WLUP-FM
9 WFYR-FM WLUP-FM WCLR-FM WBMX-FM WF YR-FM
10 WBMX-FM WLAK-FM WLUP-FM WKOX-FM WCLR-FM
MF, 3-7pm
1 WGN -AM WGN -AM WLOO-FM WLOO-FM WGN -AM
2 WLOO-FM WLS -AM WGN -AM WGN -AM WLOO-FM
3 WLS -AM WLOO-FM WLAK-FM WMAQ -AM WLS -AM
4 WMAQ-AM WMAQ-AM WMAQ-AM WLAK-FM WMAO -AM
S WBMX-FM WBMX-FM WLS -AM WLS -AM WBBM-AM
6 WLAK-FM WBBM-AM WCLR-FM WBBM-AM WCLR-FM
7 WBBM-AM WCLR-FM WBBM-AM WCLR-FM WLAK-FM
8 WCLR-FM WFYR-FM WFYR-FM WIND-AM WF YR-FM
9 WFYR-FM WLAK-FM _WJEZ-FM WAIT=-AM WIND~AM
10 WIEZ-FM WLUP-FM WKQX-FM WKQX-FM WIEZ-FM

Continued on Page 70



WFYRIS THE #1 FM STATION

IN CHICAGO,ADULTS 18-49!
(AND WFYRIS#3 OF ALL AM AND FM
STATIONS IN THE MARKET)*

CHICAGO’S TOP FIFTEEN RADIO STATIONS*

1.WLS (AM)
2.WGN (AM)

4. WMAQ (AM)
5.WLUP (FM)
6.WLOO (FM)
7WKQX (FM). . ... ... ... 27500
8.WBMX (FM)
9.WGCI (FM)

10. WBBM (AM)

11.WCLR (FM)

12.WJEZ (FM)

13.WBBM (FM)

14.WIND (AM)

15.WLAK (FM)

*ARB Spring, 1980 6AM-MID MON-SUN METRO AQH PERS.

WFYR+103".FM

ASTATIONANDAHALFE.

@ Represented nationally by RKO Radio Sales
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. 3 Adults 25-54
8 Cth ago M-S, Bam-Midnight
. POP(00): 30183
g Continued from Page 68 6D JA'79 oM 79 JF 80 AM ‘80
= . 1 WGN -AM WON -AM WGN -AM WGN -AM WGN -AM
8 Cume Persons Trends/Rankings 2 WLS -AM WLS -AM WLS -AM WLS -AM WLS -AM
& Total 12+ 3 WBBM-AM WMAQ-AM WBBM -AM WBBM-AM WBBM-AM
LI M-S, 6amn-Midnight 4 WMAOQ-AM WBBM-AM WLOO~FM WMAQ-AM WMAQ-AM
@ PoP(00): 62564 5 WLOO-FM WLOO-FM WHMAQ-AM WLOO=FM WLOO- FM
[ . . . . . 6 WLAK-FM WLAK-FM WLAK-FM WLAK-FM WFYR-FM
3 AM '79 YA 79 OIN 79 JF 80 AM ‘80 S R EnXRE WKQX~FM WKQX-FM WCLR-FM
Z 1 WGN -AM 16100 WGN -AM 16286 WGN -AM 14785 WGN -AM 13454 WGN —AN 14161 8 WIND-AM WKQX-FM WCLR—FM WCLR-FM WKQX-FM
= 2 WLS -AM 15740 WLS -AM 13648 WLS -AM 13745 WLS —AM 12628 WLS -AM 13158 9 WBMX-FM WFYR-FM WFYR-FM WIND-AM WIND-AM
<L 3 WBBM-AM 12063 WBBM-AM 10250 WBBM-AM 12429 WEBM-AM 11505 WBBM-AM 11557 10 WFYR-FM WCLR-FM WIND-AM WFYR-FM WLAK-FM
@ 4 WMAO-AM 9881 WMAQ-AM B863 WMAQ-AM 8696 WLOO-FM 8707 WMAQ-AM 8484
@ 5 WLOO-FM 8072 WLUP-FM 8856 WLOO-FM 8687 WMAQ-AM 8655 WLOO-FM 7871 LAl "
& 6 WLUP-FM 7059 WLOO-FM 7871 WLUP-FM 8195 WLUP~FM 7859 WLUP-FM 7119 1 WGN -aM WON -AM WON -AM WGN -AM LG, FSS
7 WIND-AM 6638 WBMX-FM 6672 WLAK-FM 7317 WLAK-FM 7226 WLAK-FM 6649 2 WLS ~AM WLS -AM WLS -AM WLS -AM LR Sy
8 WLAK-FM 6362 WLAK~FM 6515 WIND-AM 6934 WKQX-FM 6403 WKQX-FM 6103 3 WBBM-AM WBBM-AM WBBM-AM MERNC AN LY
9 WBMX-FM 6231 WIND-AM 5836 WBMX-FM 5672 WIND-AM 6343 WIND-AM 6059 4 WMAQ-AM WLOO-FM WLOO-FM WMAQ-AM WMAQ -AM
10 WEFM-FM 5651 WKQX-FM 5582 WKQX-FM 5626 WEFM-FM 5877 WEFM-FM 5726 5 WLOO-FM WMAQ-AM WMAQ-AM WLOO-FM WLOO-FHM
M, 6-10am 6 WLAK-FM WBMX-FM WLAK-FM :érzpk-;: 3;1;2-;:
' 7 WIND-AM WIND-AM WBMX-FM - -
; 352 ::: ffg e ;’gg o A ﬁﬁ: _:: 8 WCLR-FY WLAK=-FY WCLR-FM WLAK-FM WCLR-FM
3 WBBM-AM WBBM -AM WBBM-AM WLS -AM WBBM =AM 9 WFYR-FM LIS LRSS L1400 %gz:i:
4 WMAO-AM WLUP-FM WLUP-FM WHMAO -AM WMAO-AM LIORWEM XS EiM WERSEM WENDSEH WEYR-FM
S WLUP-FM WLOO-FM WMAQ<-AM WLUP-FM WLUP-FM M+, 3-7pm
6 WIND-AM WNAQ-AM WLOO-FM WLOO-FM WIND-AM 1 WGN -AM WON -AM WLOO-FM WLS -AM WLS -AM
7 WLOO-FM WBMX~FM WIND-AM WIND-AM WLOO-FM 2 WLS -AM WLS -AM VLS -AM WON -AM WGN -AM
8 WBMX-FM WIND-AM WBMX-FM WLAK-FM WF YR-FM 3 WMAQ-AM WMAQ-AM WGN -AM WLOO-FM WMAQ-AM
9 WEFM-FM WLAK-FM WLAK-FM WEFM-FM WEFM-FM 4 WLOO-FM WLOO-FM WMAQ-AM WMAQ-AM WBBM - AM
10 WYON-AM WEFM-FM WKQX-FM WBMX-F M WKQX-FH 5 WBBM-AM WBBM-AM WB BM -AM WBBM -AM WLOO- FM
MF.3-7pm 6 WLAK-FM WCLR-FM WLAK-FM wu;-iz :2{2—;:
_ _ _ B _ 7 WCLR-FM WFYR~FM WCLR-FM WKQX - -
; ﬁ;f, _:: {’,f;' o :’,éi o ﬁ'&: o :éi _:: 8 WBMX-FM WBMX-FM WKQX-FM WCLR-FM WLAK-FM
3 WBBM-AM WLUP-F¥ WLOO-FM WBBM-AM WBBM-AM B LA ] L L WEYR-FM Ll HIND-AM
4 WLUP-FM WLOO-FM WLUP-FM biloose TR 10 WBBM-FM WKQX ~FM WBMX~FM WBMX -FM WKQX-FM
5 WHMAQ-AM WMAQ-AM WBBM-AM WMAQ-AM WLOO-FM
6 WLOO-FM WBBM-AM WMAQ-AM WLUP-FMN WLUP-FM
7 WEFM-FM WBMX-FM WLAK-FM WLAK-FM WLAK-FM
8 WBMX-FM WLAK~FM WBMX-FM WEFM-FM WEFM-FM
9 WLAK-FM WFYR=FH WEFM-FM WKOX-FM WKQX-F¥
10 WVON-AM WEFM=-FM WKQX-F¥ WIND-AM WIND-AM
e Format Penetration Chart
POP(00): 8229 Based On Total Persons 12+
LM Ll ONEZ9 JIELE0 AML80 Average Quarter Hour Listening
1 WLS -AM WLs -aM VLS -AM WLS -AM WLS -AM o
2 WEFM-FM WLUP-FM WLUP=FM WEFM-FM WEFM-FM Monday-Sunday 6am-Midnight
3 WLUP-FM WEFM-FM WEFM-FM WLUP-FH WLUP-FM
M, 6-10am
1 WLS -AM WLUP-FM WLUP=FM WLS -AM WLS -AM
2 WEFM-FM WLS -AM WLS ~AM WLUP-FM WLUP-FM
3 WLUP-FM WEFM -FM WEFM-FM WEFM-FM WEFM-FM
MF, 37pm
1 WLS -AM WLS -AM WLS -AM WEFM-FM WLS -aM
2 WEFM-FM WLUP-FM WLUP-FM WLS -AM WEFM-FY
3 WLUP-FM WEFM-FM WEFM-FM WLUP-FH WLUP-FM
Adults 18-34
M-S, 6am-Midnight
POP(00): 22546
AM 79 YA T8 OMN'T9 IF 80 AM '80
1 WLs -aM WLS -AM WLS -AM WLS -AM VLS -AM
2 WLUP-FM WLUP-F} WLUP-FM WLUP-FM WLUP-FH
3 WFYR-FM WF YR-FM WKQX -FM WKQX -FM WKOX -FM
4 WBBM-FM WBMX-FM WFYR-FM WFYR-FM WF YR-FM
5 WBMX-FM WON -AM WBMX—FM WBMX-FM WBBM-FM
6 WGN -AM WKQX=FM WBBM~FM WBBM-FM WBMX-FM
7 WMAQ-AM WBBM -FM WGCI-FM WXRT-FM WGCT-FM
8 WDAI-FM WDAI-FM WHAQ-AM WMET-FM WMET-FM
9 WKQX-FM WEFM-FM WEFM-FM WCLR-FM WCLR-FM
10 WCLR-FM WHMAQ -AM WMET-FM WEFM-FM WEFM-FM
MF, 6-10am
1 WLS -AM WLS -AM WLS -AM WLS -AM WLS -AM
2 WLUP-FM WLUP-FN WLUP-FM WLUP-FM WLUP-FM
3 WFYR-FM WFYR-FM WBMX-FM WON -AM WFYR-FM
4 WGN -AM WBMX-FH WFYR-FM WKQX-FM WKQX-F M
S WBBM-FM WON -AM WKQX-FM WFYR-FH WBBM-FM
6 WBMX=FM WKQX-FM WGN -AM WEMX-FM WBMX-FM
7 WXRT-FM WBBM-FM WHAQ-AM WMAQ-AM WGN -AM
8 WCLR-FM WEFM=-FM WCLR-FM WBBM —FM WHAQ-AM
9 WBBM-AM WCLR-FM WGCI-FM WMET-FM WGCI-FMH
10 WDAI-FM WMAQ-AM WBBM-FM WBBM - AN WBBM -
o 2 = SR oA Format Legend
L 3-7pm
1" WLS -AM WLS -AM WLS -AM WLS -AM WLS -AM A-AOR, B-Black, BB-Big Band. BM-Beau-
2 WLUP-FM WLUP-FM WLUP-FM WLUP-FM WLUP-FM 3 . i : i
3 WFYR-FM WFYR-FM WBMX-FM WKQX-FM WKOX -FM titul Music, C-Country, CL-Classical. D
4 WBMX-FM WBMX-FM WKQX-FM WF YR-FM WF YR-FM Dancemusic, J-Jazz, M-Miscelianeous,
5 WBBM-FM WON -AM WFYR-FM WBMX—-FM WEMX-F¥ )
6 WMAQ-AM WBBM -FM WMET -FM WMET-FM WEFM-FM N-News. O-Oldies. PA-Pop/Adult, R-
7 WCLR-FM WKOX -FM WBBM-FM WBBM-FM WMET-FM Rock. RL-Religious. S-Spanish, T-Talk
8 WEFM-FM WDAI-FM WGCI-FM WXRT-FM WMAQ-AN
9 WDAI-FM WCLR=FM WHMAQ -AM WEFM-FM WGCI-FM
10 WGN -AM WEFM-FM WCLR-FM WMAQ-AM WBBM-FM

Data from Market Buy Market ™
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ClnC lnnatl AN L Ly an Cume Persons Trends/Rankings o
§ :::O—AH HCKY—A: :cx\é—A: Total 12+ =
-FM WKRC-A KRC-A M-S, Gam-Midnight o
METRO RANK 4 WKRC-AM WKRO-FM WKRQ-FM POP(00): 191261 (@)
5 WUBE-FM WEBN-FM WEBN-FM o, ) ) a.
, 6 WWEZ-FM WWEZ-FM WUBE-FM AM '79 OM '79 AM '80 LUEJ
AIM 80 Market Overview 7 WLQA-FM WUBE-FM WSAI-AM 1 WLW -AM 4568 WLW -AM 3271 WLW -AM 4016
R ., . 3 . 3 ) 8 WSAI-FM WLQA-FM WWEZ-FM 2 WKRQ-FM 2990 WKRQ-FM 2837 WKRQ-FM 28B40 g
Diary return in the Cincinnati metro this spring 9 WEBN-FM WCIN-AM WCIN-AM 3 WKRC-AM 2533  WKRC-AM 2636 WKRC-AM 2648 =
Al 10 WSAI-AM WSAI-FM WSAI-FM 4 WCKY-AM 1944 WEBN-FM 2089 WEBN-FM 2247 =
was down more th.an 200 diaries from the Fall sur- e 5 WMEZ-FM 1518 WCKY-AM 1863 WWEZ-FM 1659 ¢
vey, but was still higher than A/M '79. Unfortunate- ! - . 6 WSAI-FM 1390 WWEZ-FM 1719 WCKY-AM 1632
1 WLW -aM WKRQ-FM WKRQ-FM 7 WEBN-FM 1293 WSAI-FM 1461 WSAI-FM 1418 @
ly, one of the more unstable demos, men 18-24, § :gis:i: 3i5Y::: :ig"‘i: 8 WSAI-AM 1081 WSAI-AM 1146 WSAI-AN 1350 o
was perhaps rendered more unreliable this sweep 4 WKRC-AM WEBN-FM WCKY-AM 9 WLQA-FM 1069 WUBE-FM 1135 WUBE-FM 1014 (C
" N 5 WWEZ-FM 10 WOKV-FM 1008 WLQA-FM 1103 WCIN-AM 896
owing to the loss of a number of diaries. In the A/M LAl WKRC-AM
, R . 6 WSAI-FM WKRC-AM WWEZ-FM MF, 6-10am
79 sweep there were approximately 99 diaries re- 7 WLQA-FM WLQA-FM WSAI-FM 1 WLW -AM WLW -AM WLW -AH
; L . 8 WUBE-FM WUBE-FM WUBE-FM 2 WKRQ-FM WKRQ-FM WKRC-AH
I
.treved 'from this cell; in the fall there UL 1‘13, O T Sy Wb SR K SR WKRQ-FM
in A/M ’80 there were just 75 male 18-24 diaries. 10 WLWS-FM WSAT-AM WC IN-AM 4 WCKY-AM WCKY-AM WCKY-AH
N - - W -FM
The usual order of events transpired, as WLW, Teens Z :32;_:: 35;;‘;: wgi?_in
with Reds baseball, came out on top. WLW tied in as :)sl;:'(;':;“"'f:;s 7 WEBN-FM WSAI-FHM ”‘S’EZ-F“
. . - : 8 WCIN-AM WUBE-FM WSAI-FM
much as possible with the baseball team, giving AM 79 oON'Te AM 80 9 WLQA-FM WLQA-FM WUBE-FH
away red cars and using an extensive busboard 1 WKRO-FM WKRQ-FM WKRQ-FM 10 WSAI-AM WCIN-AM WCIN-AM
A 2 WSAI-FM WEBN-FM WEBN-FM MF, 3-7Tpm
campaign to spread the word. The season b.egan Ruoxiex R SR e TG NEROEEH
just before the Arbitron sweep started, good timing MF, 6-10am 2 WKRQ-FM WLW -AM WLW -AM
for WLW. With a revised musical approach (more 1 WKRQ-FM WERQ-FM WKRQ-FM PR ey i
N q o WSAI-FM WEBN- =
rock-oriented), the station still led the 25-54 adult § WCIN-AM w5A¥-§: ::i;‘_g: 5 WWEZ-FM WKRC-AM WCKY-AM
. 0, . 6 WSAI-FM WWEZ-FM WWEZ-FM
category with almost 15%, virtually the same as last MF, 3-7pm 7 WEBN-FM WSAI-FM WSAI-FM
year. 1 WKRQ-FM WKRQ-FM WKRQ-FM 8 WLQA-FM WLQA-FM WSAI-AM
9 . 2 WSAI-FM WEBN-FM WEBN-FM 9 WUBE-FM WUBE-FM WUBE-FM
WBEN made dramatic 18-34 gains. In the last 3 WOKV-FM WSAI-FM WSAI-FM 10 WOKV-FM WSAI-AM WCIN-AM
year the station has more than doubled its total
share and its 18-34 share has shown almost equally a"s”fmﬁmgm
q ! Teens
spectacular growth. The station scored more than POP(00): 3992 M-S, Gam-Midnight
18% of the young adult audience, up from just over AM ‘79 OMN'79 AM '80 POP(00): 1485
10% last spring. WEBN has a well-balanced demo- 1 WKRQ-FM L1 L L L AM 79 oM 79 AM '80
. 2 WSAI-FM WKRQ-FM WKRQ-FM
graphic spread among teens and 18-34 cells. The 3 WEBN-FM WSAI-FM WSAI-FM RO HER O WKRQ-FM
: : . . 4 WLW -AM WKRC-AM WKRC-AM 3 LR P el WSAI-FM WEBN-FM
station promoted its Superstars format with a bigger & T T T A 3 WOKV-FM WEBN-FM WSAI-FM
ad budget, using TV spots and newspaper ads. 6 WLWS-FM WUBE-FM WUBE-FM MF, 6-10am
" . 7 WLQA-FM WLWS-FM WCIN-AM 1 WKRQ-FM WKRQ-FM WKRQ-FM
WEBN also sponsored hot air balloon rides and les- 8 WUBE-FH WLQA-FM ST 2 LA ST e BN EEN
SOoNs. 9 WOKV-FM WWEZ-FM WSKS~FM 3 WOKV-FM WSAI-FM WSAI-FM
n . 10 WCIN-AM WSAI-AM WWEZ-FM
Runner-up in the 18-34 field was Top 40 WKRQ, LRl
! i MF,6-10am 1 WKRQ-FM - -
| h d A Q WKRQ-FM WKRQ-FM
also the dominant teen station. It earned just under a 1 WKRQ-FM WEBN-FM WEBN-FM 2 WSAI-FM WEBN-FM WEB N-FM
15% share of the young adult market, and over one- 2 pxncan R uKRQ-rM SRNORVSEH L] LBV
. . - - RC-AM
third of the AQH teen audience. There was no out- 4 WEBN-FM WLW -AM WLW -AM
side ad campaign for WKRQ this sweep, but the sta- AT oAy umEore
tion did try to generate excitement on-air. Besides 7 WLQA-FM WLQA-PM HC IN-AN Adults 1634
LP/T-shirt giv WKRQ Dat & WUBE-FM WCIN-AM WSAI-AM M-S, Gam-Midnight
giveaways, gave away a Datsun 9 WOKRV-FM N WOKY-AM POP(00): 3992
2802ZX sports car plus $5000 for gasoline. 10 WCIN-AM WLWS-FM WWEZ-FM AM 79 OMN'79 AM 80
Other noteworthy occurrences included WCKY's "‘";”:':RQ . S S s R Ory LA
substantial 35+ decline and overall 124 drop, and 2 WSAI-FM WKRQ-FM WKRQ-FM 3 WEBN-FM WKRC-AM WLW -AM
' . . . 3 WEBN-FM WSAI-FM WSAI-FM 4 WKRC-AM WLW -AM WKRC-AM
Country WUBE-FM's continuing rise. A SHeIe R ne_am e SRS T AT WSAI-FM
5 WLW -AM WLQA-FM WLW -AM 6 WOKV-FM WOKV-FM WSAI-AM
Average Persons 12+ Share Trends 6 WERRC-AM WLW -AM WCIN-AM 7 WLWS-FM WSAI-AM WSKS-FM
Monday-Sunday, 6am-Midnight 7 WLQA-FM WUBE-FM WSAI-AM 8 WCIN-AM WLWS-FM WUBE~FM
POP(00): 11261 8 WUBE-FM WLWS-FM WUBE-FM 9 WLQA-FM WUBE-FM WOKV-FM
. 5 . 9 WORV-FM WWEZ-FM WWEZ-FM 10 WSAI-AM WWEZ-FM WC IN-AM
amlie N ans0 10 WCIN-AM WSAI-AM WCKY-AM PV T
1 WLW -AM 15.6 WKRQ-FM 11.8 WLW -AMPALGLG.S T WEBN-FM
2 WKRQ-FM 12.1 WCKY-AM 11.1 WKRQ-FM® 10.7 Q LRl
3 WCKY-AM 10.8 WLW -AM 9.9 WEBN-FM (A 9.7 Adults 25-54 23 LIS WKRQ-FM e
4 WKRC-AM 8.3 WKRC-AM 9.6 WKRC-AM PA0B.0 M-S, 6am-Midnight 2 3;:,,::: ::SC::: :,ltﬁc:::
5 WWEZ-FM 7.1 WEBN-FM 9.1 WCKRY-AM PN 8.0 POP(00): 5234
5 WSAI-FM WSAI-FM WSAI-FM
6 WSAI-FM 6.0 WWEZ-FM 7.6 WWEZ-FM ®M6.3 AM 79 OM 79 AM '80 5 WLWS—FM WUBE —FM WSAI-AN
7 WUBE-FM 5.1 WUBE-FM 5.4 WUBE-FM (O 5.8
_ 1 WLW -AM WLW -AM WLW -AM 7 WCIN-AM WSAI-AM WUBE-FM
8 WLQA-FM 5.0 WLOA-FM 5.0 WSAI-FM®W 5.5
. 2 WKRC-AM WRRC-AM WKRC-AM 8 WLQA-FM WLWS-FM WCIN-4AM
9 WEBN-FM 4.3 WSAI-FM 4.4 WCIN-AM® 4.3
3 WUBE-FM WCKY-AM WEBN-FM 9 WORV-FM WCIN-AM WSKS-FM
10 WSAI-AM 3.1 WCIN-AM 3.2 WSAI-AM© 3.9
4 WKRO-FM WWEZ-FM WKRQ-FM 10 WUBE-FM WOKV-FM WCKY-AM
11 WLWS-FM 3.1 WSAI-AM 3.0 WLQA-FM®M 3.1 S WCKY—-AM WUBE-FM WUBE -FM
12 WCIN-AM 2.7 WLWS-FM 2.2 WSKS-FM®M 2.4 5 WWEZ-FM WKRQ-FM WCKY-AM MF,3-7pm
13 WOKV-FM 2.6 WOKRV-FM 2.2 WUBE-AM®© 1.7 7 WLQA-FM WEBN-FM WWEZ—FM 1 WKRQ-FM WEBN-FM WEBN-FM
14 WUBE-AM 1.9 WLVV-FM 1.8 WLVV-FMPA].6 8 wsgn-m WLQA-FM e 2 WLW -AM WKRQ-FM WKRQ-FM
15 WLVV-FM 1.3 WUBE-AM 1.6 WOKV-FM ™ 1.2 9 WLWS—FM WSAI-AM WLQA-FM 3 WSAI-FM WSAI-FM WSAI-FM .
16 WNOP-AM 1.0 WNOP-AM 1.3 WNOP-AM®& 1.1 10 WSAI-AM WOIN-AM WCIN-AM 4 WEBN-FM WLW -AM WKRC-AM
17 WHIO-FM 0.5 WDAO-FM 1.0 WDAO-FM® 0.9 5 WKRC-AM WKRC-AM WLW -AM
18 WZIP-AM 0.5 WZIP-AM 0.8 WONE-AM(© 0.5 MF, &-10am 6 WLWS-FM WSAI-AM WSAI-AM
19 WONE-AM 0.5 WONE-AM 0.8 WLYK-FM ®WO.5 1 WLW -AM WLW -AM WLW -AM 7 WOKV-FM WUBE-FM WUBE-FM
20 WHKK-FM 0.4 WPBF-FM 0.6 WHIO-FM®A 0.4 2 WKRC-AM WKRC-AM WKRC-AM 8 WCIN-AM WLWS-FM WCIN-AM
21 WLYK-FM 0.4 WHIO-FM 0.6 3 WCKY-AM WCKY-AM WCKY-AM 9 WLQA-FM WWEZ-FM WSKS-FM
22 WPBF-FM 0.3 WPFB-AM 0.5 4 WKRQ-FM WUBE-FM WUBE-FM 10 WUBE-FM WOKV -FM WWEZ-FM
A 5 WUBE-FM WKRQ-FM WEBN-FM
Average Persons TrendsIRanklngs 6 WLQA-FM WLQA-FM WKRQ-FM s
7 WWEZ-FM WWEZ-FM WSAI-AM ~
Total12+ 8 WEBN-FM WEBN-FM WWEZ-FM Adults 2554 -
WS, Gam-Midnight 9 WLWS-FM WSATI-AM WLQA-FM M-S, Bam-Midnight g
0P(00): 11261 10 WSAI-AM WCIN-AM WCIN-AM POP(00): 5234 a
AM '79 OM'79 AM '80 MF,3-7pm AM ‘79 OMN'79 AM '80 b3
1 WLW -aM 271 WKRQ-FM 188 WLW -AM 232 1 WLW -AM WLW -AM WLW -AM 1 WLW -AM WLW -AM WLW -aM g
2 WKRQ-FM 210  WCKY-AM 177 WKRQ-FM 171 2 WKRC-AM WCKY-AM WKRC-AM 2 WKRC-AM WKRC-AM WKRC-AM [s]
3 WCKY-AM 187  wLW -AM 158 WEBN-FM 154 3 WWEZ-FM WKRO-FM WEBN-FM 3 WKRQ-FM WKRQ-FM WKRQ-FM -
4 WKRC-2aM 145 WKRC-AM 153 WKRC-AM 128 4 WUBE-FM WKRC-AM WKRQ-FM 4 WCKY-AM WWEZ-FM WSAI-AM g
5 WWEZ-FM 123 WEBN-FM 146 WCKY-AM 127 5 WCKY-AM WUBE-FM WCKY-AM 5 WWEZ-FM WCKY-AM WWEZ-FM a
6 WSAI-FM 105 WWEZ-FM 121 WWEZ-FM 101 6 WKRQ FM WWEZ-FM WSAI-AM 6 WEBN-FM WEBN-FM WEBN-EM E
7 WUBE-FM 88 WUBE-FM 86 WUBE-FM 92 7 WLQA-FM WEBN-FM WWEZ-FM 7 WSAI-AM WUBE-FM WCKY-AM E
8 WLQA-FM 87 WLQA-FM 80 WSAI-FM 8e 8 WEBN-FM WLQA-FM WUBE-FM 8 WUBE-FM WSAI-AM WUBE-FM ]
9 WEBN-FM 74 WSAI-FM 70 WCIN-AM 69 9 WSAI-AM WSAL-AM WLQA-FM 9 WLQA-FM WLQA-FM WLQA~FM =
10 WSAI-AM 54  WCIN-AM 51 WSAI-AM 63 10 WLWS-FM WLVV-FM WCIN-AM 10 WSAI-FM WSAI-FM WSAI-FM &

Continued on Page 74
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° MF, 3-7Tpm
o 1 WQAL-FM WDOK-FM WQAL-FM WQAL-FNM
[} e e 2 WDOK-FM WQAL-FM WMM 5-FM WMM S-FM
[ V an 3 WMMS-FM WMM S-FM WERE -AM WDOK-FM
oy 4 WGCL-FM WGCL-FM WDOK-FM WZZP-FM
METRO RANK 5 WJIMO-AM WGAR-AM WGCL-FM WERE -AM
6 WGAR-AM WERE -AM WGAR-AM WGCL-FM
7 WERE-AM WHK -AM WZZP-FM WIW -AM
8 WHK -AM WIMO-AM WDMT-FM WDMT-FM
AIM 80 Market Overview 9 WWWM-FM WIW -AM WIMO-AM WHK -AM
. R 5 i 10 WWWE-AM WLYT-FM WKSW-FM WGAR-AM
The first Cleveland Spring survey with ESF showed the demographic poles = — —
scoring well. Beautiful Music WQAL and WDOK ranked 1-3, while AOR giant M-S, 8am-Midnight
WMMS occupied the number two spot. POP(00): 2059
As is usually the case, Bonneville-programmed WQAL was tops in this AM'7e 0 ON'TS SIEL80 AnM'eo
: 1 WGCL-FM WGCL-FM WGCL-FM WGCL-FM
sweep, not only in total persons but also among 25-54 aduits. WQAL generated 2 WWWM-FM WHMS—FM WLYT-FM WLYT-FM
its best 25-54 showing in recent books with a share of almost 12% of the audi- 3 WIMO-AM WLYT-FM HMMS SENINS WMMS-FM
ence. TV commercials were used to promote the station. Lol
a o o 1 WGCL-FM WGCL~-FM WGCL-FM WGCL-FM
WDOK was second 25-54, with a share comparable to winter, just over 9% 2 WIMO-AM WMMS-FM WLYT-FM WLYT-FM
A B a q - - W = -
of the average audience in this demo. The Churchill-formatted station con- 3 _WMMS-FM HIMOSAN o LR EMMSSEN
. g N y MF, 3-7pm
ducted an extensnye TV campaign, featuring the Patrick O’Neal and Henry T GGCL-FH NECIREN T
Mancini commercials. Newspaper and busboard exposure was also used as 2 WGCL-FM WLYT-FM WLYT-FM WLYT-FM
- - WMMS-FM WGCL-FM
part of a larger ad effort. S HOS AN EMMISZEN
. . Its 18-34
At the younger end of the demographic spectrum, WMMS remained ahead, ﬁ":mummm
but WZZP came on strong this book. WMMS believes that a station has to be POP(00): 5453
good every day, and uses a consistent ad campaign of TV and newspaper AM'79 __ON'79 JF '80 __AM ‘89
exposure, as well as T-shirts and bumper stickers. The station uses the re- ) ansoeM oAn_an T w22p-ex
search capabilities of Burkhart-Abrams. It all paid off in the spring with an 18- 3 WGCL-FHM WGCL-FM WGCL-FM WGAR-AM
A 5 4 WWWM-FM WIMO-AM WDMT-FM -
34 share of aimost 20%, up slightly from J/F '80. S WIMO-AM “: —AM WZIP-FN 332’;_‘;‘;
WZZP edged WGCL in total persons and surged to take second in 18-34's. 6 WWWE-AM WDMT-FM WIHO-AM WWWE-AM
. . . " 7 WZZP-FM WWWM-FM WWWH-FM WWWM-FM
After the Winter book, WZZP underwent a major overhaul. The station realigned 8 WDMT-FM WZZP-FM WCLV-FM WQAL -FM
all air shifts except AM drive, and began to conduct much more call-out re- 13 ::223: :;::';: :33:::: 3:?-2:
search. A new programming/sales target was set (aduits 18-49), and the music T —
was shifted with that goal in mind. The net result was that WZZP tripled last 1 WGAR-AM WMMS-FM WMMS—FM WHMMS-FM
N . . N B - w -AM = 5
year's spring 18-34 showing, scoring more than 12% and becoming the only S s R b A
station besides WMMS with a double-digit share in this demo. An ad campaign 4 WIMO-AM WINO-AM WDMT-FM WGCL-FM
" " A n 5 WWWM-FM WGCL-FM WWWE-AM WDMT-FM
using TV, busboards, and billboards in rougly equal proportions helped spread 6 WRK —-AM WWWE-AM WZZP-FM WHE -AM
the word. s woAL_PN wpox_FK ey W AN
WGCL, the top teen station in Cleveland, remained at approximately 9% of 9 WZZP-FM WWHM —FM WIMO-AM WQAL-PM
the 18-34 market. Staff changes took place on WGCL, as the PM drive person- 10 WKSW-FM WQAL-FM WQAL-FM WDOK-FM
. . . . M.F,s.]P"'
ality went to WLSI/Chicago and was replaced by the nighttime jock. e T e T
2 WGAR-AM WGAR-AM WZZP-FM WZZP-FM
3 WGCL-FM WGCL~-PM WDMT-FM WGAR~AM
4 WWWM-FM WIMO-AM WIMO-AM WGCL~-FM
5 WJIMO-AM WZZP-TM WGAR-AM WDMT-FM
Average Persons 12+ Share Trends 6 WDMT-FM WDMT-FM WGCL-PM WWWM-FM
Manday-Sunday, 8am-Midnight 7 WQAL-FM WLYT-FN WWWE-AM WQAL-FM
POP(00): 16058 8 WWWE-AM WWWE-AM WWWM-FM WBBG-AM
AM 'T9 L ON'T9 WF '80 AM '80 9 WZLP-FM WWWM-FM WCLV-IPM WDOK-FM
1 WQAL-FM 9.7 WDOK-FM 9.8 WQAL-FM 8.8 WQAL-FM®MLO0. 4 10 WHK -AM WDOK-FM WQAL-FM WWWE-AM
2 WDOK-FM 7.9 WQAL-FM 9.8 WERE-AM 8.3 WMMS-FM®) 9.0 Adults 25-54
3 WMMS-FM 7.7 WHK -AM 8.9 WMMS-FM 7.9 WDOK-FM@w 8.3 M-S, Bam-Midnight
4 WRK -AM 7.2 WMM S-FM 7.9 WDOR-FM 7.5 WERE-AM®N 7.9 POI:’(OO)' 7652
5 WGCL-FM 7.1 WGAR-AM 7.0 WGCL-FM 6.8 WHK -AM© 7.0 °
6 WWWE-AM 6.3 WGCL-FM 7.0 WHK -AM 6.7 WZZP-FM® 6.0 AM'79 OM'79 JF '80 AM '80
7 WGAR-AM 6.2 WERE-AM 5.7 WGAR-AM 6.2 WGCL-PM®™ 5.9 1 WQAL-FM WRBK -AM WQAL-FM WQAL-FM
8 WIMO-AM 5.8 WIMO-AM 5.4 WKSW-FM 4.6 WWWE-AM®A) 5.5 2 WHK -aAM WQAL-FM WGAR-AM WDOK-FM
9 WERE-AM 5.5 WIW -AM 4.6 WZZP-FM 4.3 WGAR-AM®A 5.3 3 WGAR-AM WGAR-AM WDOK-FM WWWE-AM
10 WWWM-FM 5.2 WHWWE-AM 3.5 WJIW -AM 4.3 WIW -AM®A 4.8 4 WWWE-AM WDOK-FM WHK -AM WGAR-AM
11 WKSW-FM 4.2 WDMT-FM 3.1 WDMT-FM 4.1 WDMT-FM® 4.5 5 WDOK~FM WIW —-AM WGCL-FM WZZP-FM
12 WJW -AM 3.8 WKSW-FM 3.1 WWWE-AM 4.0 WLYT-FM® 2.8 6 WGCL-FM WMMS-FM WWWE-AM WHK -AM
13 WCLV-FM 2.9 WWWM-FM 2.7 WJIMO-AM 3.7 WKSW-FM@© 2.6 7 WIMO-AM WGCL-FM WERE -AM WERE-AM
14 WZZP-FM 2.3 WLYT-FM 2.6 WCLV-FM 3.5 WCLV-FM(L 2.4 8 WKSW-FM WIMO-AM WKSW-FM WIW -AM
15 WBBG-AM 2.3 WZZP-FM 2.4 WLYT-FM 2.4 WIMO-AM® 2.4 9 WMMS-FM WWWE~AM WIW -AM WGCL-FM
16 WKDD-FM 1.8 WCLV-FM 1.8 WWWM~FM 2.0 WBBG-AM® 2.1 10 WCLV-FM WERE -AM WCLV-FM WRSW-FM
17 WDMT-FM 1.8 WABQ-AM 1.8 WZAK-FM 1.7 WWWM-FM@®&) 2.0 F&w.m T
18 WSLR-AM 1.3 WKDD-FM 1.7 WBBG-AM 1.6 WABQ-AM® 1.4 ' _
19 WABQ-AM 1.3 WZAK-FM 1.4 WDBN-FM 1.5 WZAK-FMoo 1.0 ; :c:t::: 32:,;:: :::R—:: ::?(R:::
20 WZAK-FM 1.3 WSLR-AM 1.3 WABQ-AM 1.3 WKDD-FM@) 0.9 "Q M WOAL-FM WQAL~-FM WOQAL-F
21 WLYT-FM 1.0 WBBG-AM 1.3 WKDD-FM 1.1 WDBN-FM®® 0.7 3 WHK -A Q Q M
22 WD 1 o 4 WGCL-FM WDOK-FM WDOK-~FM WDOK-FM
BN-FM 0.8 WDBN-FM 0.8 WSUM-AM 1.0 WPVL=-AM®A 0.5 5 WERE-AM WIW -AM WERE -AM WY E-AM
23 WPVL-AM 0.8 WELW-AM 0.6 WSLR-AM 0.8 WSLR-AMG 0.4 R
- 6 WWWE-AM WIMO-AM WWWE-AM WERE -AM
24 WELW-AM 0.5 WSUM-AM 0.5 WELW-AM 0.7
25 CKLW-AM 0.5 WPVL-AM 0.4 WPVL-AM 0.4 7 WIW -AM LLLLST] LEALSLY WIW -AM
. 8 WMMS-FM WERE -AM WGCL-FM WZZP-FM
9 WDOK-FM WMMS-FM WCLV-FM WDMT-FM
10 WKSW-FM WGCL-FM WIMO-AM WBBG-AM
Average Persons Trends/Rankings MF,37pm
1 WQAL-FM WQAL-FM WQAL-FM WQAL-FM
Total 124+ 2 WDOK-FM WCAR=-AM WCAR-AM WDOK-FM
M-S, Bam-Midnight 3 WGAR-AM WDOKR-FM WDOR-FM WZZP-FM
POP(00): 16058 4 WWWE-AM WHK -AM WWWE-AM WGAR-AM
_ AM'79 OMN'79 ¥F '80 AIM'BO___ 65 WHK —:H WIW —:H :855-:: :JHE—:H
1 WQAL-FM 230 WDOR-FM 242 WQAL-FM 213 WQAL-FM 260 ° :i:g-r: ::’:(::A: ";zp_” Hﬁ: :A:
2 WDOK-FM 188 WQAL-FM 240 WERE -AM 202 WMMS~-FM 225 8 WGCL-FM WCCL-FM WDMT-FM WWWE=-AM
3 WMMS-FM 184 WHK -AM 219, WMM S-FM 193 WDOK-FM 207 9 WIW -AM WIMO-AM WCLV-FM WGCL-FM
4 WHK -AM 172 WMM S-FM 195 WDOK~FM 182 WERE ~-AM 196 10 WMMS—-FM E-AM WCCL-FM WMMS—FM
5 WGCL~FM 170 WGAR-AM 172 WGCL-FM 166 WHK -AM 174 Lk
6 WWWE-AM 149 WGCL-FM 171 WHK —~AM 162 WZZP-FM 149
7 WGAR-AM 148 WERE-AM 139 WGAR-AM 150 WGCL-~FM 147 cume Persons TrenGSIRankings
8 WIMO-AM 139 WIMO~AM 133 WKSW-FM 112 WWWE~AM 137 Total 124
9 WERE-AM 132 WIW -AM 112 WZZP-FM 105 WGAR-AM 132 M-S, Sam-Midnight
10 WWWM-FM 123 WWWE-AM 85 WIW -AM 105 WIW -AM 119 POP(00): 16058
MF, &-10em AM 79 OM 79 JF 80 AM '60
K M LLES o3 A LELS 0 1 WGAR-AM 3236  WHK ~AM 3612 WGCL-FM 2843 WGCL-FM 3090
T R Veap_aAn LLT Lt 2 WGCL-FM 3167 WQAL-FM 3088 WERE-AM 2655 WQAL-FM 2844
G Hg E-iH WQAL-FM SOATREN WGAR-AM 3 WQAL-FM 3018 WGAR-AM 3046 WGAR-AM 2617 WDOK-FM 2840
‘ wcgl.-rn WDOK-FM wgns-rn WQAL-FM 4 WWWE-AM 2644 WGCL-FM 2924 WQAL-FM 2548 WMMS-FM 2618
lnisien L3 L8 i HDOR 5 WMMS-FM 2580 WMMS-FM 2831 WMMS-FM 2492 WERE-AM 2610
S R s b it 6 WERE-AM 2545 WDOK-FM 2646 WHK -AM 2314 WWWE-AM 2297
B T e by e A 7 WDOK~FM 2530 WERE-AM 2414 WWWE-AM 2263 WGAR-AM 2244
9 WIMO-AM WGCL-FM WWWE-AM WWWE-AM 8 WHK -AM 2453 WWWE-AM 2256 WDOK-FM 2232 WZZP-FM 2132
10 WHWE-AM WWWE-AM WESW-FM WZZP-FM 9 WWWM-FM 2192 WZZP-FM 1815 WZZP-FM 1821 WHK -AM 2050
10 WIW -AM 1739 WJW -AM 1801 WJW -AM 1568 WDMT-FM 1530

Continued on Page 74



#1 Adults 18+
TSA, ADI

41 Adults 18-
TSA, ADI

34 Metro,
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' Adults 25-54

3 Cleveland P

8 POP(00): 7652
< Continued from Page 72 AMET OMN '79 SESE0 AM '80
= 1 WQAL-FM WHK -AM WGAR-AM WQAL-FM
o 2 WGAR-AM WGAR-AM WQAL-FM WDOK-FM
8 M-F, 6-10am 3 WWWE-AM WQAL-FM WDOK-FM WGAR-AM
W 1 WGAR-AM :SQR':: WERE-AM WERE-AM 4 WGCL-FM WDOK-FM WWWE-AM WWWE-AM
i 2 WERE-AM - WHK -AM WHK -AM S WHK -AM WWWE-AM WHK -AM WGCL-FM
%) 3 WQAL-FM WQAL-FM WGAR-AM WHMMS~FM 6 WDOK-FM WGCL-FM WGCL~FM WERE-AM
0] 4 WGCL-FM WMMS-FM WQAL-FM WGAR-AM 7 WERE-AM WERE -AM WERE-AM WHK -AM
prd S WHK -AM WERE -AM WHMMS-FM WDOK~FM 8 WJW -aM WMMS-FM WKSW-FM WZZP-FM
= 6 WMMS-FM WDOK~FM WGCL-FM WQAL-FM 9 WMMS-FM WIW -AM WZZP-FM WCLV-FM
< 7 WDOK-FM WGCL-FM WWWE-AM WGCL~FM 10 WKSW-FM WIMO~AM WIW ~AM WDMT-FM
ia 8 WWWE-AM WIw -AM WDOK-FM WZZP-FM WF. 6-10am
- WWWE-AM - - f
= Lo yao-he T Yoy T 1 WGAR-AM WGAR-AM WGAR-AM WCAR-AM
o 2 WQAL-FM WHK -AM WQAL-FM WQAL-FM
M, 3-7pm 3 WHK -AM WQAL-FM WHK -AM WDOK-FM
1 WGCL-FM WQAL-FM WMMS~FM WQAL-FM 4 WERE-AM WDOK~FM WDOK~FM WHK ~AM
2 WDOK~FM WGCL~FM WERE~AM WGCL-FM S WGCL-FM WERE -AM WERE -AM WERE=~AM
3 WGAR-AM WMM S~FM WGCL-FM WMMS-FM 6 WWWE-AM WWWE-AM WWWE-AM WWWE-AM
4 WQAL-FM WDOK~FM WQAL~-FM WDOK-FM 7 WDOK-FM WMMS-FM WIW -AM WGCL-FM
S WMMS-FM WGAR-AM WCAR=-AM WERE -AM 8 WJW -AM WIW -AM WGCL~FM WZZP-FM
6 WWWM-FM WERE-AM WZZP-FM WZZP~FM 9 WIMO-AM WGCL-FM WKSW-FM WIW -AM
7 WERE-AM WHK -AM WDOK-FM WGAR-AM 10 WMMS-FM WIMO-AM WIMO-AM WCLV-FM
8 WWWE-AM WWWM ~FM WHK -AM WDMT-FM
9 WHK -AM WZZP-FM WWWE-AM WLYT-FM M'F'”"l'“wou . S T QAL FH
- WLYT-FM WDMT~FM WWWE-AM - R - -
CURUJHOSAN 2 WGAR-AM WGAR-AM WQAL~FM WDOK-FM
Teens 3 WGCL-FM WRK -AM WDOK-FM WGAR-AM
M-S, Bam-Midnight 4 WDOK-FM WDOK-FM WWWE-AM WZZP-FM
POP(00): 2059 S WERE-AM WGCL-FM WHK -AM WGCL-FM
. g . , 6 WWWE-AM WERE - AM WERE -AM WERE -AM
AM 79 OMN 79 AIF "80 AM 80 7 WHK -AM WMMS~FM WZZP~FM WKSW-FM
1 WGCL-FM WGCL-FM WGCL~FM WGCL~FY 8 WIW —-AM WIW ~AM . WGCL-FM WWWE-AM
2 WWWM-FM WMMS~FM WLYT-FM WLYT-FM 9 WMMS—FM WWWE-AM WIW -AM WHK -AM
3 WZZP-FM WLYT-FM WHMS-FM WMMS-FM 10 WKSW-FM WCLV-FM WCLV-FM WDMT-FM
MF, 6-10am
1 WGCL-FM WGCL-FM WGCL~-FM WGCL-FM
2 WMMS-FM WMMS~FM WLYT-FM WLYT-FM
3 WWWM-FM WLYT-FM WMM S~FM WMM S-FM Format Penetration Chart
MF, 3-7pm Ba: n
1 WGCL-FM WGCL-FM WGCL-FM WLYT-FM sed On Total Persons 12 +
2 WWWM-FM WLYT-FN WLYT-FM WGCL-FM Average Quarter Hour Listening
- - W - -
3 WZZP-FM WMMS~FM MMS~FM WMM S-FM Monday-Sunday 6am-Midnight
Adults 18-34
M-S, Bam-Midnight 21 24
POP(00): 5453 .
AM '79 oM '78 JF '80 AM ’80
1 WGCL-FM WHMM S-FM WMMS~FM WMMS~FM
2 WGAR-AM WGAR-AM WGCL-FM WGCL-FM
3 WMMS-FM WGCL-FM WGAR-AM WZZP-FM
4 WWWM~FM WHK -AM WZZP-FM WGAR-AM
S WWWE-AM WZZP~FM WWWM~FM WWWE-AM
6 WZZP-FM WWWM~FM WDMT-FM WWWM~FM
7 WIMO-AM WWWE-AM WWHE-AM WDMT-FM
8 WQAL-FM WIMO-AM WLYT-FM WLYT-FM
9 WDMT-FM WDMT-FM WIMO-AM WIMO-AM
10 WHK -AM WLYT-FM WBBG-AM WKDD-FM
M, 6-10am
1 WGAR-AM WMMS~FM WMM S-FM WMMS~FM
2 WMMS-FM WCAR-AM WGAR~AM WGAR-AM
3 WGCL-FM WGCL-FM WGCL~FM WGCL-FM
4 WWWM-FM WHK -AM WDMT-FM WZZP~FM
5 WIMO-AM WIMO-AM WWWE-AM WDMT-FM
6 WWWE-AM WWWE-AM WZZP-FM WWWE-AM
7 WZZP-FM WWWM-FM WWWM~FM WHK -AM
8 WDMT-FM WZZP-FM WIMO-AM WQAL-FM
9 WHK -aM WDMT-FM WHK -AM WDOK~FM
10 WQAL-FM WERE -AM WBBG-AM WERE -AM
M+, 3-7pm
1 WMMS-FM WHMMS-FM WMMS-FM WMM S~FM
2 WGCL-FM WGAR-AM WGAR-AM WZZP-FM Format Legend
3 WGAR-AM WGCL-PM W2ZP-FM WGCL-FM A-AOR, B-Black, BB-Big Band, BM-Beau-
4 WWWM-FM WWRM -FM WGCL-FM WGAR-AM . . C
S WIMO-AM WZZP-TM WDMT-FM WDMT-FM tiful Music, C-Country, CL-Classical, D-
g :2:::5: ‘;::g::: :v;::-i: :z::—::: Dancemusic, J-Jazz, M-Miscellaneous,
8 WQAL-FM VEK -AM WWWE-AM WWWE-AM N-News, O-Oldies. PA-Pop/Adult, R-
9 WWWE-AM WDMT-ZM WBBG-AM WLYT-FM -Religi : i .
ok g WLYT-PM bty VEDD-PH Rock, RL-Religious, $-Spanish, T-Talk

Cincinnati
Continued from Page 71

11
J
Format Penetration Chart
10a
R TH v T Based On Total Persons 12+
WKRC-AM WKRC-AM WKRC~AM Average Quarter Hour Listening
WKRQ-FM WKRQ-FM WCKY-AM .
WCKY-AM WCKY-AM WKRQ-FM Monday-Sunday 6am-Midnight 9.4
WUBE~FM WUBE-FM WSAI-AM Bm
WWEZ-FM WWEZ-FM WEBN-FM
WLQA-FM WLQA-FM WUBE-~FM
WEBN-FM WEBN-FM WWEZ-FM
WCIN-AM WSAI-AM WCIN-AM
WSAI-AM WC IN-AM WLQA-FM -
MF, 3-7pm Format Legend
WLW ~AM WLW -AM WLW -AM .
WKRC~AM WKRC-AM WKRC-AM A-AOR, B-Black, BB-Big Band, BM-Beau-
WCKY-~AM WKRQ~FM WKRQ-FM q . ¥ y . A
WEKRQ-FH e S titul Musuc.'C Country, CL'Classucyal. D
WWEZ-FM WWEZ-FM WEBN~-FM Dancemusic, J-Jazz, M-Miscellaneous,
WUBE~FM W -FM WCKY-AM .
ST bttt TR N-News, O-Oldies, PA-Pop/Adult, R-
WLQA-FM WSAI-AM WWEZ~FM Rock, RL-Religious, $-Spanish, T-Talk
WSAI~-AM WLQA-FM WLQA~-FM

CVBDNOLEWN —

-

B>

COVD®urV L WN

-

WCIN-AM WC IN-AM WCIN~AM

Data from Market Buy Market ™




_olorado Springs

Cume Persons Trends/Rankings

MF, 6-10am
1 KVOR-AM KVOR AM KSSS-AM
2 KSSS-AM KSSS-AM KY SN~AM
3 KRDO-FM KRNO-AM KVOR -AM
4 KIIQ-FM KRDO-FM KRDO-FM
5 KYSN-AM KY SN-AM KRDO=AN
MF, 3-7pm
1 KRDO-FM KSSS AM KRDO-FM
2 KVOR-AM KRDO-TM KSSS-AM
3 KYSN-AM KYSN-AM KYSN-AM
4 KIIQ-FM KSPZ-FM KV OR=-AM
5 KSPZ-FM KVOR -AM KRDO-AM

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend
A-AQR. B-Black, BB-Big Band. BM-Beau-
tiful Music, C-Country, CL-Classical. D-
Dancemusic, J-Jazz, M-Miscellaneous.
N-News, O-Oldies, PA-Pop Adult. R-
Rock, RL-Religious, S-Spanish, T-Talk

Total 12+
M-S, am-Midnight
METRO RANK POP(00): 2373
AM '79 OM 79 AM'80
1 KYSN-AM 912 KYSN-AM 625 KYSN-AM 693
verage Persons 12+ Share Trends 2 KSPZ-FM 589  KVOR-AM 588 KSPZ-FM 546
ondey-Sunday, 6am-Midnight 3 KITQ-FM 525 KSPZ-FM 519 KRDO-FM 471
0P(00): 2373 4 KVOR-AM 500 KSSS-AM 473 KVOR-AM 470
7D  omme  am'eo _ 5 KRDO-FM  3R6 KRDO-FM 463 KILO-FM 455
1 KYSN-AM 16.3 KILO-FM 12.5 KRDO-FM®MWI1.1 M, 8-10am
2 KSPZ-FM 12.0 KRDO-FM 10.6 KSPZ-FM® J1.1 1 KYSN-AM KVOR-AM KY SN-AM
3 KRNDO-FM Q,2 KSSS AM 9.8 KILO-FMW 9.6 2 KVOR-AM KY SN-AM KVOR=-AM
4 KVDR-AM  R.7 KVOR-AM 9.3 KYSN-AM® 8.8 3 KSPZ-FM KSPZ-FM KSPZ-FM
€ KILO-FM 8.7 KSPZ-FM 8.8 KSSS AM@©@ 8 0 4 KSSS-AM KILO-FHM T
6 KI1Q-FM 7.4 KYSN-AM 7.7 KVOR-AMPA 7.5 S KITQ-FM KSSS AM Rl
7 KSSS-AM  S.6 KYNR FM 6 4 KOA -AMpy 4.9 e —
& KI1Q-AM 5.1  KITQ-FM 5.3  KKCS-FM©y 4.7 bt ul
G KRDO-AM  4.B  KKFM-FM 4.5 KYNR-FM@M 4.7 1 KYSN-AHM KY SN-AM KY SN-AM
1C KKFM-FM 4¢3  KOA -AM 4.0 KLZ -AM®A) 4.1 A LIBIAL KILO-FM KSPZ-FM
11 KOA =AM 3.1  KKCS-AM 3.7 KRDO-AM®A) 4.1 3 KIIQ-FM KSPZ-FM KRDO-FM
12 KPIK-AM 2.8 KRDO-AM 3.2 KILQ-FM®PA 3.9 O LSl KRDO-FM KILO-F¥
12 KYNR-FM 1.8 KIIO-AM 2.1 KKCS-AM® 2.6 O RKVOR/AH KSSS -AN KSSS AM
la KXXV-AM 1.8 KLZ -AM 1.6 KKFM-FM® 1.8 Teens
15 KVOD-FM 1.3 KPIK-AM 1.3 KVOD-FMicu 1.3 M-S, 6am-Midnight
16 KWYD-FM .0 KKCS-FM 0.8 KPIK-AM©@ 0.8 POP(00): 292
17 KHOW-AM 1.0  KZLO-FM 0.5 KRKS-AMMU 0.8
18 KLZ -AM 0.8 KVOD-FM 0.5 KHOW-AM(PA) 0,8 __ AM'79 __ON'79 AM'80
19 KWYD-FM 0.5 KIIO-AM®M 0.5 1 KYSN-AM KYSN AM KY SN-AM
— — — 2 KSPZ-FN KSPZ-FM KSPZ-FM
3 KXXV-AM KK FM-FM KK CS -AN
Average Persons Trends/Rankings MF, 6-100m
1 KYSN-AM KYSN AM KSPZ FM
otal 12+ 2 KSPZ-FM KSPZ-FM KY SN-AM
-5, Bam-Midnight 3 KXXV-AM KKFM-FM KKCS -AM
IPE00): 2373 MF. 3-7pm
_ AM’79 OMN'79 AM '80 1 KYSN-AM KYSN-AM KSPZ FM
I KYSN-AM 64 KILO-FM 47 KRDPO-FM 43 2 KSPZ-FM KSPZ-FM KY SN-AM
2 KSPZ-FM 47  KRDO-FM 40  KSPZ-FM 43 3 KKXV-AM KKFM~FM KILO-FM
3 KRDO-FM 36 KSSS AM 37 KILO-FM 37 "
4 KVOR-AM 34 KVOR-AM 35  KYSN-AM 34 :g“';f;_zg;gm
% KILO-FM 34 KSPZ-FM 33 KSSS AM 31 '
F oroam s = POP(00): 1104
1 KYSN-AM KVOR-AM KV OR-AM - AM '79 OIN'79 AM '80
7 KVOR-AM KSSS~AM KRDO-FM 1 KYSN-AM KILO-FM KY SN-AM
5 KSPZ-FM KILO-FM KSSS -AM 2 KSPZ-FM ¥SPZ-FM KTLO- FM
5 KSSS—-AM KY SN-AM KSPZ-FM S Ll A KY SN=AM Lttt
5> KI1Q-FM KSPZ~FMN KY SN-AN 4 KILO-fH QU LI
e 5 KITQ-AM KK FM-FM KKCS-FM
£ 37pm MF, 6-10am
! iﬁg_:.: LB LAV 1-KYSN-AM KILO-FM KY SN-AM
TOKS KRDO-FM KILO-FM
3 KILO-FM KSPZ-FN KYSN-AM 2 kspz-rit Kspz-r KILO-F
o T T e 3 KIIQ-FM KY SN-AM KSPZ-FM
o RITQ-Fn e A koS5 am 4 RILO-FN KVOR-AM KV OR-AM
- 5 KILQ-AM KIIO-FM KILQ-FM
Eadil] MF,3.7pm
S, Bam-Midnight s pz-Fy KILO-FM KY SN-AM
SA(CCD 252 2 KYSN-AM KY SN-AM KILO-FY
AM 79 O 79 AM 80 3 KILO-FM KSPZ-FM KSPZ-FM
I KYSN-AM KYSN AM KSPZ-FM 4 KITQ-FM KKFM-FM KLZ -AM
: KSPZ-FM KSPZ-FM KYSN-aM 5 KIIQ-AM KIIO0-FN KRDO-FM
3 KXXV-AM KKFM-FM KK CS - AN Adults 25-54 -
+F,810am M-S, 6am-Midnight
1 KYSN-AM KYSN AM KSPZ-FM POP(00): 1124
2 KSPZ-FM KKFM=-FM KY SN-AM AM 79 ON'79 A "80
3 KKEH-FH Kspz-Fn kkCs-am 1 KVOR-AM KVOR~AM KRDO-FM
F,37pm 2 KRDO-FM KRDO-FM KYSN-AM
1 KYSN-AM KYSN-AM KSPZ-FM 3 KYSN-AM KSSS AM KVOR-AM
2 KSPZ-FM KSPZ-FM KYSN AM 4 KITQ-FM KYSN-AM KSSS-AM
3 KXXV-AM KKCS -AM KK CS -AM 5 KSSS-AM KOA -AM KRDO-AM
duits 18-34
S, Bam-Midnight
YP(00Y: 1104
_ am'T9 OMN '79 AM 80
I KYSN-AM KILO FM KILO-FM
I KSPZ-FM KSPZ-FM KSPZ-FM
3 KILO-FM KYSN AM KY SN-AM
4 KIIQ~FM KIIQ-FM KILQ-FM
5 KIIQ-AM KSSS AM KLZ =AM
+, 6-10am
L KYSN-AM KILO~FM KILO;FM
3 KSPZ-FM KSPZ-FM KSPZ-FM
3 KI1Q-FM KYSN-AM KY SN-AM
4 KILO-FM KSSS AM KVOR-AM
5 K11Q-AM KV OR -AM KILO-FM
<+, 3-7pm
1 KILO-FM KILO-FM KILO-FM
2 KYSN-AM KSPZ=FM KY SN-AM
3 KSPZ-FM KY SN-AM KSPZ-FM
4 KIIQ-FM KILQ-FM KK CS =AM
5 KIIQ-AM KSSS AM KLZ -AM
«duits 25-54
+8, Gam-Midnight
OF(00): 1124
AM ‘79 OMN'Te AM '80
1 KaDO-FM KRDO~FM KSSS=-AM
2 KYOR-AM KSSS AM KRDO=FM
3 KLIQ-FM KYNR=-FM KV OR-AM
4 KSSS-AM KVOR~AM KSPZ-FM
& KILO-FM KSPZ=FM KYNR-FM
¥, 6-10um
1 KVOR-AM KSSS AM KSSS-AM
7 KSSS~AM KVOR=AM KVOR=AM
3 KRDO-FM KRDO-FM KRDO-FM
4 KIIQ-FM KRDO~AM KRDO-AM
5 KRDO-AM KK PM=FM KY SN=AM
¥, 3-7pm
1 KRDO=FM KRDO FM KRDO-FM
2 KILO-FM KYNR-FM KSSS-AM
3 KVOR=AM KSSS AM KILO-FM
4 KIIQ-FM KSPZ=FM KSPZ-FM
5 KSP2-FM KILO-FM KY SN-AM
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® Teens M-F, 6-10am
M-S, 6am-Midnight 1 WNOK-FM WNOK-FM WNOK-FM
’ LAY e 2 WIS -AM WIS -AM WOTIC-AM
AM ‘79 OMN'79 AM '80 3 WCOS-AM WCOS-AM WIS -AM
1 WNOK-FM WNOK-FM WNOK-FM 4 WCOS-FM WOIC-AM WZLD-FM
METRO RANK 2 WOIC-AM WOIC-AM WOIC~AM 5 WZLD~FM WZLD-FM WCOS-AM
3 WWDM-FM WCOS-AM WWDM-FM MF, 3-7pm
M-F, 6-10a 1 WNOK-FY WNOK-FH WNOK~FM
AIM ’80 Market Overview o _ ' 2 WZLD~FM WOIC-AM WOIC-AN
1 WNOK-FM WNOK-FM WNOK-FH SR WZLD-FM WIS ~-AM
Rock station WNOK had its second straight siz- ST nopean oroman 4 WIS -AM WIS -AM WZLD-FM
able increase, gaining four shares 12+ and taking WF, 37pm SRHEDHSEY HCIGSSAH WWDMZFH
the number one position. Black WOIC and Country 1 WNOK-FN WNOK-FN WNOK-FM :i“'gﬁmqm
A N . . -AM OIC-AM WWDM-FH ’
WCOS-FM each increased in this book, but perennial 2 orean Hooaian Mo POP(00): 1477
leader WIS took a tumble, dropping more than five Adults 18-34 AM ‘79 OIN '79 AM 80
shares for its worst book in two years. M-S, am-Midnight L ouis an e e as e
WNOK was dominant in teens with aimost a 48% P°P(°°A)M; .719“0 D o 3 WXRY-FM WNOK-FM WNOK-FM
j i i 4 WSCQ-FM WXRY-FM WOIC-AM
share. The station led in the 18-34 cell too, with 1 WNOK-FM WNOK~FH WNOK~FM Bt NeCou WSCQ-FM
almost 22% of that audience. Adding to an impres- 2 WCOS-FM WoIC-AN WOIC-AM
. : 3 WZLD-FY WIS ~AM WZLD-FM Ladlalon T o]
sive tally, WNOK also randed highly among 25-54 4 WWDM-FM ] e oeiin 1 WIS -AM :éf)s:: wcos_:n
listeners, second with just under 14%. Its 25-34 5 WIS -an WCOS - AN WU DH-Fy 3 naen e WNOK-FN
strength helped it score welt in diverse demos. ”’f‘;’;’(’)‘x ou V1S an INOKEH ‘; iscg'i: :;’gi‘i: :gég‘::
i . : - - ' NOK- S =
WOIC won just over 13% of the 18-34's, while 2 WIS ~AM WOIC-AM WCOS-FM WF, 37pm
attracting just under 12% of the 25-54 tune-ins. ; Hsco rn oS Hecoru 1 WIS -AM WIS -AM WIS -AM
- i i - - - 2 WXRY-FM WNOK-FM WNOK-FM
The 18-34 figure was consustent'for WOIC, but the 5 WCOS-AM WZLD-FM WIS -AM A Lo HCOS b1
25-54 number represented an increase of about MF, 3-7pm 4 WSCQ-FM WSCQ-FM WOIC-AM
one-third 1 WNOK-FM WNOK-FM WNOK-FM 5 WNOK-FM WXRY-FM WSCQ-FM
° 2 WWDM~FM WOIC-AM WOIC-AM
WCOS-FM earned possibly its best 12+ share 3 WZLD-FM WIS -AM WWDM-FM
ever this spring and ended up becoming the favorite . s Ll pELo-En
among adults 25-54. The station used an outside ad Adults 25-54
campaign involving TV and billboards, and did a series M-S, Gam-Midnight
of remotes from the state fair, all of which helped it L °°Ain; 7:" 7 e \ Format Penetration Chart
' ' AM 80
. ) .
to a 19% 25-54 sha.re. More emphasis 'on Elvis D o LT S Based On Total Persons 12 +
Presley and a reduction of spot load during drive 2 WCOS-FM WIS -Al WNOK-FM Average Quarter Hour Listening
. 3 WXRY-FM WXRY-FM WIS -AM .
times may also have helped. il scoie WSCQ-FM A Monday-Sunday 6am-Midnight
Even though no longer the market leader, WIS 5 WNOK-FM WOIC-AM WSCQ-FH
does have an attractive sales picture. The station LadllAL
d n f | A ' | ' 1 WIS ~AM WIS AM WCOS-FM
suffered significant losses in male listeners, but still 2 WSCQ-FM WCOS-FM WIS -AM 617
rated third among 25-54's, with more than 12%. 3 WCOS-FM WSCQ-FM WNOR-T M o RL
A . . . . . 4 WXRY-FM WOIC-AM WSCQ-FM
Other stations that had significant shifts in this 5 WNOK-FM WXRY-FM WOIC-AN
book include BM WXRY and AOR WZLD. WXRY MF, 3-7pm
N . " 1 WXRY-FM WCOS-FM WCOS-FM
changed its music syndicator before the book (Bon- A TOreT T ) G
nevllle to Kala Music), and perhaps as a result, had 3 WIS -AM WXRY-FM WNOK-F¥
. P " 4 WSCO-FM WSCQ-FM WOIC-AM
defections in its corps of female listeners. WZLD, on 5 WNOK-FM WNOR-FH WXRY-FM

the other hand, used a media campaign of billboards,
busboards, and newspaper ads, and promoted a raft
race that drew 30,000 people, and rose from ap-
proximately 10% 18-34 in the two previous surveys

Data from Market Buy Market ™

Cume Persons Trends/Rankings

to over 12% in this report, just a fraction behind Total 12+
WOIC. M-S, 8am-Midnight
POP(00): 3203
AM ‘79 OIN'79 AM '80
Average Persons 12+ Share Trends 1 WIS -AM 968 WIS -AM 1283 WIS -AM 1041
y-Sunday, 2 WNOK-FM 872 WNOK-FM 1045 WNOK-FM 995
00): 3203 3 WCOS-FM 644 WCOS-FM 685 WOIC-AM 818
LOLAEEDE S , 4 WOIC-AM 600 WOIC-AM 656 WCOS-FM 773
AM 78 OMN '79 AM '80 5 WCOS-AM 564 WCOS-AM 638 WWDM~FM 523
1 WIS -AM 13.0 WIS -AM 15.9 WNOK-FM®17.5 MF. 6-10am
2 WCOS-FM 12.2 WNOK-FM 13.6 WOIC-AM® 14.6 QTS e S e S
3 WNOK-FM 11.8 wWoIC-AM 11.9 WCOS-FM©12.3 o T ] WNOK-FM WNOK-FM
4 WXRY-FM 10.7 WCOS-FM 11.4 WIS -AMPALO.4 o e oTc
5 WOIC-AM 9.2 WXRY-FM 9.2 WWDM-FM® 7.7 B (O SClo T TR
6 WSCQ-FM 7.9 WSCO-FM 6.9 WZLD-FMW 7.5 Sl e Nclosn NCosa
7 WWDM-FM 7.1  WCOS-AM 6.3 WXRY-FM®MN 6.7
8 WZLD-FM 6 2 WZLD-FM 5.6 WSCQ-FMPA 6 1 MF, 3-7pm
9 WCOS-AM 4.5 WWDM-FM 5.4 WCAY-AM© 3.8 1 WNOK-FM WNOK-FM WNOK-FM
10 WCAY-AM 3.2 WXAP-AM 2 5 WCOS-AMm 3.3 2 WIS -AM WIS -AM WIS -AM
11 WXAP-AM 2.6 WCAY-AM 2.2 WQXL-AM®RL 1.7 3 WCOS-FM WOIC-AM WOIC-AM
12 WQXL-AM 1.1  WPJS-FM 1.1 WXAP-AM© 1 0 4 WOIC-AM WCOS-FM WCOS-FM
13 WPJS-FM 1 1 WQXL-AM 0.9 WPJS-FM©O 0.6 5 WWDM-FM WCOS-AM WWDM-FM
- 4
Rt o Teons
M-S, 6am-Midnight
Average Persons Trends/Rankings POP(00): 395
Total 12+ AM ‘78 OMN'79 AM '80
M-S, Bam-Midnight 1 WNOK-FN WNOK-FM WNOK-FM
. : 2 WOIC-AM WCOS-AM . WWDM-FM
LOLASCIE ,3203 , 3 WWDM-FM WOIC-AM WOIC-AM
AM 78 OMN'78 AM 80 MF, 6-108m
1 wis -am 61 WIS -AM 71 WNOK-FM 84 1 WNOK-FM WNOK-FM WNOK-FM
2 WCOS~FM 57 WNOK-FM 61  WOIC-AM 70 2 WCOS-AM WOIC-AM WOIC-AM
3 WNOK-FM 55 WOIC-AM 53  WCOS-FM 59 3 WOIC-AM WCOS-AM WWDM-FM
4 WXRY-FM 50 WCOS-FM 51 WIS -AM 50
5 WOIC-AM 43 WXRY-FM 41  WWDM-FM 37 ”‘i”""' INOK-E .
WNOK-FM - WNOK-
M-F, 6-10am
r 2 WOIC-AM WCOS-AM TWWDM-FM
- WIS -AM WNOK-FM
; :ézs_:: e Co T 3 WWDM-FM WOIC-AM WOIC-AM
3 WNOK-FM WSCQ-FM WIS -AM Adults 18-34
4 WSCQ-FM WCOS-FM WOIC-AM M-S, Bam-Midnight
5 WOIC-AM WNOK-FH WSCQ-FM POP(00): 1430
M-, 3-7pm AM ‘78 OM 79 AM '80
1 WNOK-FM WNOK-FM WNOK-FM 1 WNOK-FM WNOK-FM WNOK-FM
2 WIS ~AM WIS -AM WOIC-AM 2 WZLD-FM WIS -AM WIS -AM
3 WCOS-FM WOIC-AM WIS -AM 3 WIS -AM WCOS-AM WOIC-AM
4 WWDM-FM WCOS-FM WWDM-FM 4 WCOS-AM WZLD-FM WZLD-FM
5 WXRY-FM WXRY-FM WCOS-FM 5 WCOS-FM WOIC-AM WCOS-FM

B

Format Legend

A-AOR, B-Black, BB-Big Band. BM-Beau-
tiful Music, C-Country, CL-Classical. D-
Dancemusic, J-Jazz. M-Miscellaneous.
N-News, O-Oldies, PA-Pop/Adult, R-
Rock. RL-Religious. S-Spanish, T-Talk




Columbus,GA

METRO RANK
Avarage Persons 12+ Share Trends
Monday-Sunday, 8am-Midnight
POP(C0): 13859
AM'78 AM '78 A/M '80
1 WCGQ-FM 21.1 WCGO-FM 14.3  WCGO-FM® 21.3
2 WDAK-AM 14.6 WVOC-FM 12.9 WOKS-AM® 15.6
7 WEIZ-FM 12.1 WFXE-FM 12.5 WVOC-FMPALL 3
4 WOKS-AM 10.1 WDAK-AM 12.1 WPNX-AM@©11.3
S WFXE-FM 8.1 WPNX-AM 12,1 WEIZ-FM@MI1.3
6 WPNX-AM 7.7 WOKS-AM 11.4  WFXF-FM®m 9 9
7 WHYD-AM 7.7 WEIZ-FM 9.6  WDAK-AM®M 8.9
8 WRBL-FM 7.7  WRCG-AM 4.6 WFDR-FM® 2-8
9 WRCG-AM 2.4 WHYD-AM 3.2  WRCG-AMPA) 2.5
10 WFDR-AM 2.0 WFDR-FM 2.1  WHYD-AMRL 2.5
11 WCLS-AM 2.0 WCLS-AM® 0,4
12 WFDR-FM 0.4
Average Persons Trends/Rankings
Total 12+
M-S, Bam-Midnight
POP(CO): 1859
AIM'78 AIM ‘T8 AIM '80
1 WCGQ-FM 52  WCGO-FM 40 WCGQ-FM 60
2 WDAK-AM 36 WVOC-FM 36 WOKS-aAM [
3 WELZ-FM 30 WFXE-FM 35 WVOC-FM 32
4 WOKS-AM 25 WDAK-AM 34 WPNX-AM 32
5 WFXE-FM 20 WPNX-AM 34 WETZ-FM 32
M, 6-10am
1 WDAK-AM WDAK -AM WCGQ-FM
2 WCGQ-FM WPNX-AM WDAK-AM
3 WPNX-AM WVOC-FM WOK S-AM
4 WRBL-FM WCGQ-FM WVOC-FM
5 WELZ-TM WFXE-FM WPNX-AM
M-, 3-7pm
1 WCGQ-FM WCGQ-FM WCGQ-FM
2 WDAK-AM WVOC-FM WVOC-FM
3 WEIZ-FM WFXE-FM WOKS~AM
4 WFXE-FM WDAK -AM WPN X -AM
5 WPNX—AM WOKS-AM WELZ-FN
Teens
W5, Bam-Midnight
FuP(00): 235
AIM '78 AIM'79 AIM '80
1 WCGQ-FM WCGQ-FM WCGO-FM
2 WDAK-AM WOKS-AM WOKS-AM
3 WFXE-FM WDAK-AM WFXF-FM
M, 6-10am
1 WCGG-FM WCGQ-FM WCGQ-FM
2 WDAK-AM WOKS-AM WOKS-AM
3 WFXE-FM WFYE-FM WFXE-FM
NEF, 3-7pm
1 WCGQ-FM WCGQ-FM WCGQ-FM
2 WFXP-FM WOKS—AM WOKS—-AM
3 WDAK-AM WFXE-FM WFXE-FM
Adults 18-34
M-S, Sam-Midright
PAP(00): 841
AIM '78 AIM'T9 AIM '80
1 WCGQ-FM WVOC-FM WCGQ-FM
2 WDAE-AM WFXE-FM WVOC-FM
1 WFXE-FM WCGQ-FM WFXE-FM
4 WOKS AM WDAK-AM WOK S-AM
5 WRBL FM WPN X -AM WDAK -AM
MF, 6-10am
1 WCGQ-FM WVOC-FM WCGQ-FM
2 WDAK-AM WCGQ-FM WVOC-FM
3 WFXE-FM WEXE-FM WFXE-FM
4 WPNX-AM WDAK-AM WDAK-AM
5 WRBL-FM WPN X-AM WPN X -AM
M, 3-7Tpm
1 WCGR-FM WVOC-FM WCGO-FM
2 WDAK-AM WFXE-FM WVOC-FM
3 WFXE-FM WCGQ-FM WFXE-FM
4 WOKS-AM WDAK-AM WDAK-AM
5 WEIZ-FM WPN X =AM WEL Z-FM
Adults 25-54
-8, SGam-Midnight
FOP({00): 829
AIM°T78 AM ‘79 AM '80
1 WEIZ-FM WPNX-AM WPNX-AM
2 WCGQ-FM WFXE-FM WELZ-FM
3 WDAK-AM WOKS-AM WOKS-AM
4 WPNX-AM WDAK-AM WVOC-FM
S WRBL-FM WVOC-FM WCGQ-FM
MF, 6-10am
1 WPNX-AM WPNX-AM WPN X -AM
2 WDAK-AM WDAK-AM WEIZ-FM
3 WEIZ-FM WOKS-AM WDAK-AM
4 WCGQ-FM WVOC-FM WVOC-FM
S WRBL-FM WF XE-FM WOKS-AM
MF, 3-7pm
1 WEIZ-FM WPNX-AM WPNX-AM
2 WCCQ-FM WFXE-FM WEIZ-FM
3 WDAK-AM WOKS-AM WVOC-FM
4 WPNX-AM WVOC-FM WOKS-AM
5 WFXE~FM WDAK-AM WCGQ-FM

Cume Persons Trends/Rankings

Total 12+
M-S, Bam-Midnight
POP(00): 1859
AfM 78 AM ‘79 A/M '80
1 WDAK-AM 773 WDAK-AM 619  WCGQ-FM 578
2 WCGQ-FM 589 WCGQ-FM S45  WDAK-AM 467
3 WOKS-AM 362 WVOC-FM 466 WVOC-FM 462
4 WPNX-AM 342  WOKS-AM 412 WOKS-AM 427
S WFXE-FM 323 WPNX-AM 399  WPNX-AM 389
MF, 6-10am
1 WDAK-AM WDAK-AM WCGQ-FM
2 WCGQ-FM WCGQ-FM WDAK-AM
3 WPNX-AM WPNX -AM WVOC-FM
4 WFXE-FM WVOC-FM WOKS-AM
5 WRBL-FM WOKS-AM WPNX-AM
MF, 3-7Tpm
1 WCGO-FM WCGQ-FM WCGO-FM
2 WPAK-AM WDAK-AM WVOC-FX
3 WPNX-AM WVOC-FM WOK S-AM
4 WOKS AM WOKS-AM WPNX-AM
5 WFXE-FM WFXE-FM WFXE-FM
Teens
M-S, Bam-Midnight
POP(00): 235
AIM '78 AM ‘T8 AIM 80
1 WCGQ-FM WCGO-FM WCGQ-FM
2 WDAK-AM WDAK-AM WOKS-AM
3 WFXE-FM WEXE-FM WFXE-FM
MF, 8-10am - a
1 WCGQ-FM WCGQ-FM WCGO-FM
2 WDAK-AM WOKS-AM WOK S-AM
3 WFXE-FM WDAK -AM WFXE FM
MF, 3-7pm -
1 WCGQ-FM WCGQ-FM WCGO-FM
2 WDAK-AM WDAK -AM WOK S-Alt
3 WFXE-FM WOKS-AM WEXF-FM
Adults 18-34
M-S, Bam-Midnight
POP(00): 841
_ Am'TE AM ‘79 AIM 80
1 WCGO-FM WVOC-FM WCGQ-FM
2 WDAK AM WCGO-FM WVOC -FM
3 WFXE-FM WDAK-AM WDAK-AM
4 WOKS-AM WFXE-FM WEXE-FM
S WELZ-FM WPNX-AM WOKS-AM
MF,68-108m '
1 WCGQ-FM WCGQ-FM WCGQ-FM
2 WDAK-AM WDAK-AM WVOC-FM
3 WFYE-FM WVOC-FM WFXE-FM
4 WPNX-AM WFXE-FM WDAK-AM
S WRBL-FM WPNX-AM WPNX-AM
M¥, 3-7pm
1 WCGQ-FM WVOC-FM WCGO-FM
2 WDAK-AM WCGQ-FM WVOC-FM
3 WFXE-FM WDAK-AM WEXE-FM
4 WELZ-FM WFXE-FM WOKS-AM
5 WOKS-AM WPNX-AM WDAK-AM
Adults 25-54
M-S, 8am-Midnight
POP(00): 829
AIM ‘78 AIM'79 AfM '80
1 WDAK-AM WDAK-AM WPNX-AM
2 WPNX-AM WPNX-AM WVOC-FM
3 WCGQ-FM WOKS-AM WEIZ-FM
4 WEIZ-EM WVOC-FM WDAK-AM
5 WOKS-AM WEXE-FM WCGQ-FM

M-, 6-10am
1 WDAK-AM WDAK-AM WPNX-AM
2 WPNX-AM WPNX-AM WDAK-AM
3 WCGQ-FM WOKS-AM WEI Z-FM
4 WEIZ-FM WVOC-FM WVOC-FM
5 WRBL-FM WFXE-FM WCGQ-FM
M-F, 3-7Tpm
1 WDAK-AM WPNX-AM WPNX-aM
2 WCGQ-FM WOKS-AM WEI Z-FM
3 WPNX-AM WFXE-FM WVOC-FM
4 WEIZ-FM WVOC-FM WCGO-FM
5 WHYD-AM WDAK-AM WOK S—AM

Formet Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend

A-AOR, B-Black, BB-Big Band, BM-Beau-
tiful Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous.
N-News, 0-Oldies, PA-Pop/Adult, R-
Rock, RL-Religious. S-Spanish, T-Talk
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METRO RANK

AIM ’80 Market Overview
A considerable flux in Columbus since the O/N

é '79 survey may have resulted in changes in the
5 rankings. For starters, there's a new number one
@ station, Superstars AOR WLVQ. One of the few ma-

Data from Market Buy Market ™

jor stations in Columbus to have escaped staffing or
format changes, WLVQ has remained a consistent
leader among young adults. The station had almost
24% of the 18-34's, an increase over fall and up 10
points from last spring. As might be expected given
the format, WLVQ's strength lies in the 18-24 cell.
To promote its sound, WLVQ gave away a TransAm
through a call-in contest to identify quick mystery
riffs. The station also added the “King Biscuit Flower
Hour" to its Sunday evening lineup.

Former 18-34 leader WNCI ranked second, but
enjoyed a partial rebound from a comparatively poor
O/N '79 book and also ranked second in total per-
sons. And while maintaining a strong teen audience,
WNCI had enough strength 25-34 to lead in 25-54
audience with a 13% share, one-and-a-half shares
ahead of runnerup WTVN. An extensive ad campaign
may have helped WNCI rebound, as the station
spent more than usual on TV, newspapers, cabtops,
and billboards.

Average Hersons 12+ Share Trends

Y Y
POP(00}: 9070

AM '79 OMN'79 AM '80
1 WNCI-FM 13.9 WTVN-AM 14,1 WLVQ-FMw 12.5
2 WBNS-FM 12.5 WLVQ-FM 12.7 WNCI-FM® 11.6
3 WTVN-AM 12.1  WBNS-FM 12.2 WBNS-FM@WLO0.7
4 WXGT-FM 8.0  WNCI-FM 10.1 WTVN-AMPALO.O
5 WLVQ-FM 7.8  WBNS-AM &.0 WXGT-FMm® 8.2
6 WBNS-AM 7.1  WXGT-FM 7.3 WMNI-AM© 7.0
7 WMNI-AM 7.0  WMNI-aAM 6.1  WCOL-AM®PA 6.8
8 WCOL-AM 6.1  WCOL-AM 4.7  WBNS-AMPA) 6.4
9 WRMZ-FM 2.9  WHOK-FM 3.7 WVKO-AM®m 3.2
10 WVKO-FM 2.7  WVKO-FM 2.7  WVKO-FM@®) 2.9,
11 WHOK-FM 2.4  WRFD-AM 2.7  WHOK-FM© 2.9
12 WVKO-AM 2.3 WVKQ-AM 2.5 WRMZ-FM®W 2.6
13 WLW -AM 1.8 WRMZ-FM 1.8 WRFD-AMPA) 1.6
14 WBBY-FM 1.7  WHOK-AM 1.2 WLW -AMPA) 1.4
15 WRFD-AM 1.4 WBBY-FM 1.2  WBBY-FM& 1.1
16 WNRE-FM 1.2 WLW -aM 0.6  WNRE-FMPA) 0.7
17 WHOK-AM 1.1 WHOK-AMPA) 0.4

Average Persons Trends/Rankings

Total 12+
M-S, 6am-MIdnight
AM ‘79

OM '79 AM '80

1 WNCI-FM 185 WTVN-AM 195  WLVQ-FM 174
2 WBNS-FM 166 WLVQ-FM 176 WNCI-FM 162
3 WTVN-AM 161 WBNS-FM 169 WBNS-FM 150
4 WXGT-FM 106 WNCI-FM 139 WTVN-AM 140
5 WLVQ-FM 104 WBNS-AM 111 WXGT-FM 115
M-F, 8-10am
1 WTVN-AM WTVN-AM WTVN-AM
2 WNCI-FM WBNS-AM WNCI-FM
3 WBNS-FM WNCI-FM WLVO-FM
4 WBNS-AM WLVQ-FM WBNS-AM
5 WMNI-AM WBNS-FM WMNI-AM
M-, 3-7pm
1 WNCI-FM WBNS-FM WLVQ-FM
2 WBNS-FM WLVQ-FM WNCI-FM
3 WTVN-AM WTVN-AM WBNS-FM
4 WLVQ-FM WNCI-FM WTVN-AM
5 WXGT-FM WXGT-FM WXGT-FM
Teens
M-S, 6am-Midnight
POP(00): 1107
AM ‘79 OMN'79 AM '80
1 WNCI-FM WLVQ-FM WXGT-FM
2 WXGT~-FM WNCI-FM WNCI-FM
3 WLVO-FM WXGT-FM WLVQ-FM
MF, 6-10am
1 WNCI-FM WLVQ-FM WXGT-FM
2 WXGT-FM WNCI-FM WNCI-FM
3 WLVQ-FM WXGT-FM WLVQ-FM
MF, 3-7pm
1 WNCI-FM WXGT-FM WXGT-FM
2 WXGT-FM WLVQ=-FM WNC I-FM
3 WLVQ-FM WNCI-FM WLVQ-FM

. Yl Teens
Several stations went through repositioning or M<S, Bam-Midnight
staff changes this spring. WTVN, which dropped POP(00): 1107
four shares from O/N ‘79, brought in a new after- AM '79 OIN'79 AM ‘80
. n . d h 1 WNCI-FM WNCI-FM WXGT-FM
noon drive personality in May and changed other o R ST WNCI-FM
shifts around. Possibly that move, combined with 3 WLVQ-FM WLVO-F¥ WLVQ-FM
less advertising than usual, may have accounted for M-, 6-10am
: 1 o 1 WNCI-FM WNCI-FM WXGT-FM
the station’s drop. Formerty tops 25-54, WTVN trailed 2 WXGT-FM WLVQ-FM WNCI-FM
WNCI approximately 12%, down from just under 3 WLVO-FM WKGT-FM HEVOSEN
. o M-F, 3.7
18% in the fall. Last spring WTVN had a 25-54 ) :chx-m WNCI-FY e
share of just under 16%. 2 WXGT-FM WXGT-FM :’25 I-FM
. - -FM
The movement to more mass appeal was led by 3 WLVQ-FN MLVOSEH o
WXGT and WCOL. in January, WXGT began to Qg“;?m‘j;j;gm
move to a more mass appeal format, and by the time POP(00): 3726
the survey began the station had eliminated jingles, AM 79 oM 79 AM '80
i i i 1 WNCI-FM WNCI-FM WNCI-FM
changed dr!vetlme jocks, and sp-er-'nt more doliars G HLVO-FH v oRey
than in previous sweeps on advertising through TV, 3 WCOL-AM WTVN-AM WXGT-FM
A ; = -FM WCOL-AM
busboards, and cabtops. During the sweep WXGT e S e
gave away four motorcycles and 700 albums, all top M, 6-10am
10 LP’s. The net result was the station became teen ; wnc;-i: WNCI-FM WNCI-FM
A B WXGT- -F WLVQ-FM
leader and improved its female numbers. WXGT B e eo-y AL
i - ith just over 10%. 4 WCOL-AM WBNS-AM WXGT-FM
ranked third among 18-34 adults-w jus . poLTAn HENS —A pxorom
WCOL, formerly Top 40, shifted to a Pop/Adult WF 37pm
approach. The station spent about $50,000 on a 1 WNCI-FM WLVO-FM WLVQ-FM
i 1 i i i 2 WXGT-FM WNCI-FM WNCI-FM
campaign using TV and b}llboards, helping to reposi B TREe Lt S
tion the WCOL image. With the help of focus group 4 WCOL-AM WCOL-AM WCOL-AM
. - B -AM WTVN-AM
research, the station selected a team of new per- v '5 ;B Nsi il WBNS -A bR
sonalities for the station’s AM and PM drive airshifts. Ms"‘e'fm j;dmgm
This effort helped WCOL to more than double its POP(00): 4321
25-54 share, making the station a factor in that key AM ‘79 OM '79 AM ‘80
1 WTVN-AM WTVN-AM WTVN-AM
S omen 2 WBNS-FM WB NS -AM WNCI-FM
3 WBNS-AM WNCI-FM WCOL-AM
Adults 18-34 4 WNCI-FM WBNS-FH WBNS-FM
M-S, 6am-Midnight 5 WCOL-AM WCOL-AM WBNS -AM
ropcooy: 3726 w'slqo&:r:vn AM WTVN-AM WTVN-AM
LLL B OM '79 AMESG 2 WBNS-AM WBNS-AM WBNS-AM
1 WNCI-FM WLVQ-FM WLVQ-FM 3 WBNS-FM WNCI-FM WNCI-FM
2 WXGT-FM WNCI-FM WNCI-FM 4 WNCI-FM WBNS-FM WCOL-AM
3 WLVQ-FM WXGT-FM WXGT-~FM 5 WCOL-AM WMNI-AM WBNS-FM
4 WTVN-AM WTVN-AM WTVN-AM
MF, 3-7Tpm
- = WBNS-AM
3 WBNS-AM WENS-AM s 1 WTVN-AM WTVN-AM WNCI-FM
MF, &-10am 2 WBNS-FM WBNS-AM WTVN-AM
1 WNCI-FM WLVQ-FM WLVQ-FM 3 WBNS-AM WBNS-FM WCOL-AM
2 WXGT-FM WNCI-FM WNCI-FM 4 WNCI-FM WNCI-FM WBNS-FM
3 WLVQ-FM WBNS-AM WTVN-AM 5 WCOL-AM WLVQ-FM WBNS-AM
4 WTVN-AM WTVN-AM WXGT-FM
5 WBNS-AM WXGT-FM WBNS-AM
MF, 3-7pm
1 WNCI-FM WLVQ-FH WLVQ-FM
- WNCI-FM WNCI-FM
§ §;2$-§: WXGT -FM WXGT-FM Format Penetration Chart
4 WBNS-FM WTVN-AM WTVN-AM
S e W Clo TN e Based On Total Person§ 12_+
Adults 25-54 Average Quarter Hour Ll_steplng
WS, Bam-Midrigh Monday-Sunday 6am-Midnight
POP(00): 4321
AM '79 OM'79 AM '80
1 WBNS-FM WTVN-AM WNCI-FM
2 WTVN-AM WBNS-FM WTVN-AM
3 WNCI-FM WBNS -AM WBNS-FM
4 WBNS-AM WNCI-FM WB NS -AM
5 WCOL-AM WLVQ-FM WCOL-AM
M-, 8-10am
1 WTVN-AM WTVN-AM WTVN-AM
2 WBNS-FHM WBNS-AM WBNS-AM
3 WNCI-FM WNCI-FM WNCI-FM
4 WBMS-AM WBNS-FM WCOL-AM
5 WMNI-AM WLVQ-FM WMNI-AM
M-, 3-7pm
1 WBNS-FM WTVN-AM WNCI-FM
2 WTVN-AM WBNS-FM WTVN-AM
3 WNCI-FM WB NS -AM WBNS-FM
4 WBNS-AM WNCI-FM WCOL-AM
5 WLVQ-FM WLVQ-FM WLVQ-FM

Cume Persons Trends/Rankings
Total 12+

M-S, S8am-Midnight
POP(00): 9070
AM'T9 OM'78 AM '8¢
1 WNCI-FM 2659 WTVN-AM 2956 WNCI-FM 2494
2 WTVN-AM 2610 WNCI-FM 2495 WTVN-AM 2346
3 WBNS-FM 2232 WBNS-FM 2149 WCOL-AM 2060
4 WCOL-AM 1982 wBNS-AM 2080 WXGT-FM 2045
5 WBNS-AM 1961 WLVQ-FM 1908 WBNS-FM 1917
M, 6-10am
1 WTVN-AM WTVN-AM WTVN-AM
2 WUNCI-FM WNCI-FM WNCI-FM
3 WBNS-AM WBNS-AM WBNS-AM
4 WBNS-FM WLVQ-FM WCOL-AM
5 WCOL-AM WBNS-FM WLVO-FM
MF, 3-7pm
1 WNCI-FM WTVN-AM WNCI-FM
2 WTVN-AM WNCI-FM WLVQ-FM
3 WBNS-FM WLVQ-FM WTVN-AM
4 WXGT-FM WBNS-FM WBNS~FM
5 WBNS=~AM WBNS-AM WXGT-FM

Format Legend

A-AOR, B-Black, BB-Big Band, BM-Beau-
tiful Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz, M-Miscellaneous,
N-News, O-Oldies, PA-Pop/Adult, R-
Rock, RL-Religious. S-Spanish, T-Talk




Corpus Christi

Cume Persons Trends/Rankings

M-F, 6-10am
1 KUNO-AM KEYS-AM KEYS-&M
2 KEYS-AM KRYS-AM KUNO-AM
3 KRYS-AM KUNO-AM KOUL-FM
4 KIOU-FM KIOU-FM KRYS-AM
5 KIKN-AM KOUL-FM KIOU-FM
MF, 3-7Tpm
1 KEYS-AM KIOU-FM KEYS-AM
2 KIQU-FM KEYS-AM KOUL-FM
3 KRYS-AM KUNO=-AM KCCT-AM
4 KUNO-AM KOUL-FM KUNO -aM
5 KCCT-AM KRYS-AM KIQU-FM

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend

A-AOR. B-Black, BB-Big Band, BM-Beau-
tful Music, C-Country. CL-Classical, D-
Dancemusic, J-Jazz. M-Miscellaneous.
N-News, O-Oldies. PA-Pop Adult. R-
Rock, RL-Relgious. S-Spanish. T-Talk

R&R RATINGS REPORT/1980 ¢ @

Total 12+
M-S, 8am-Midnight
METRO RANK POP(00): 2379
AlM 78 AM 'T9 AIM '80
Average Persons 12+ Share Trends 1 KEYS-AM 896 KEYS-AM RS56 KEYS-AM 894
ay-Sunday, 6 o 2 KRYS-AM 695 KZFM-FM 650 KZFM-FM 576
POP(00): 2379 2 KUNO-AM 22? :R;[S;_$: ggg KRYS-AM 572
g , . KZFM-FM 10U- KUNO-AM 426
LMl LA EIMLS0 5 KIOU-FM 396 KNCN-FM 384 KTOU-FM 365
1 KEYS-AM 16.7 KEYS-AM 14.7 KEYS-AM® 16.8 —
2 KUNO-AM 14.1 KZFM-FM 13.5 KUNO-AM@& 12.5 M-, 6-10am
3 KIOU-FM 12.5 KIOU-FM 12.6 KZFM-FM® 114 1 KEYS-AM KEYS-AM KEVS-AM
4 KRYS-AM  B.6 KUNO-AM 10.9 KOUL-FM© 8.8 2 KRYS-AM KZFM-FM KZFM-F4
S KNCN-FM 8.4 KNCN-FM 9.1 KIOU-FM(@M 8.2 3 KUNO-AM KRYS-AM KRYS-AM
6 KZFM-FM 7.6 KRYS-AM 8.5 KRYS-AM®) 7.7 4 KZFM-FM KIOU-FM KUNO-AM
7 RCCT-AM 7.6 KOUL-FM 8.5 KNCN-FMmW 7.4 5 KIOU-FM KNCN- FM KIOU-FM
8 KIKN-AM 4.7 KCCT-AM 6.5 KCCT-AMIS) 7.2 MF, 3-7pm
9 KOUL-FM 4.2 KIKN-AM 4.1 KIKN-AM@© 4.3 1 KEYS-AM KE TSt KEYS-AM
10 XTSA-AM 2.3 KROB-AM 2.6 KSIX-AMPA 4.0 2 KRYS-AM KZFM—FM KZFM-FM
11 XSIX-AM 2.3 KSIX-AM 1.5 KEXX-FMPA 2.9 3 KZFM-F¥ KRY S-AM KUNO - AM
12 KEXX-FM 2.1 WOAI-AM 1.2 KROB-AF@© 2.4 4 KUNO-AM KI0U-FM KRYS-AM
13 XKROB-AM 2,1 KROB-FM 0.9 KROB-FM® 1.3 B e KNCN-FM KIOU-FM
14 KTRH-AM 1.8 KTRH-AM  0°+9 KTSA-AM@© 1.1
15 KROB-FM 0.8 KTSA-AM 0.6 KROB-AMMN) .1 Teens
16 WOAT-AM®@MW 0.8 M-S, am-Midnight
17 KITE FM®@MW 0.5
18 KTRH-AMM 0.5 AIM 78 AM 79 AIM '80
19 KINE-AM© 0.5 —
B - 1 KEYS-AM KEYS-AM KEYS-AM
: 2 KRYS-AM KZFM-FM KZFM=FY
Average Persons Trends/Rankings S aralin Kppaoen Koo
Total 12+ MF, 6-10am
M-S, 6am-Midnight 1 KEYS-AM KEYS-AM KEYS-AM
POP(00): 2379 2 KRYS-AM KZFM-FM KZFM-FM
AIM ‘T8 AIM 79 AIM '80 3 KZFM-FM KNCN-FM KRYS-AM
1 KEYS-AM 64 KEYS-AM 50 KEYS-AM 63 MF, 3-7pm
2 KUNO-AM 54 KZFM-FM 46  KUNO-AM 47 1 KEYS-AM KEYS-AM KEYS-AM
3 KIOU-FM 48  KIOU-FM 43  KZFM-TM 43 2 KRYS-AM KZFM-FM KZFM-FM
4 KRYS-AM 33 KUNO-AM 7 KOUL-FM 33 3 KZFM-FM KRYS-AM KRYS-AM
5 KNCN-F¥ 32 KNCN-FM 31 KIOU-FM 31 Adults 18-34
MF, 6-10am M-S, Bam-Midnight
; KUNO-A: KEYS AM KEYS-AM POP(00): £86
KEYS-A KUNO =AM KUNO-AM . . .
3 KIOU-FH KIOU-FM KRYS-AM AM 78 Am'7e AIM 60
4 KRYS-AM KRYS-AM KZFM-FM 1 KEYS-AM KEYS-AM KEYS-AM
5 KZFM-FM KZFM-FM KIOU-FM 2 KRYS-AM KZFM-FM KZFM-FM
— — 3 KZFM-FM KRYS-AM KRYS-AM
M, 3.7Tpm CN- - -
1 KEYS-AM KEYS-AM L4/l 2 i“cif-i;‘ igg:-i: i?fi-ii
2 KIOU-FM KZFM-FM KUNO-AM — . -
3 KUNO-AM KIOU-FM KZFM-FM MF, 6-10am
4 KRYS-AM KNCN-FM KNCN-FM 1 KEYS-AM KEYS-AM KEYS-AM
5 KNCN-FM KRYS-AM KOIIL-FM 2 KRZFM- FM KZFM-FM KZFM-FM
— B 3 KRYS-AM KNCN-FM KRYS-AH
jeens 4 KUNO-AM KRYS-AM KEXX-FM
Ms"""(‘)";"""“::; 5 KNCN-FM RCCT-AM RNCN-FM
POP(C B
o AIM'78 AIM'T9 AIM '80 il
1 KEYS-AM KEYS AM KEYS-AM
1 KEYS-AM KEYS-AM KEYS-AM 2 KRYS-AM KZFM-FM KZFM=FM
2 RZFM-FM KZFM-FM KZFM~FM 3 KNCN FM KNCN=FM KNCN-FM
3 KRYS-AM KRYS-AM KRYS-AM 4 KZFM-FM KRYS-AM KOUL-FM
M, 6-10am o 5 KCCT-AM KCCT-AM KRYS=AN
1 KEYS-AM KEYS-aM KEYS-AM Adults 25-54
2 KZFM-FM KZFM-FM KZFM-FM M-S, 8am-Midnight
3 KRYS-AM KRYS-AM KRYS-AM POP(00): 1125
MF, 3-7pm AIM '78 AIM'T9 AM '80
1 XFYS-AM KEYS- AM KEYS-AM 1 KEYS-AM KEYS-AM KEYS=-AM
2 RZFM-FM LAl ol 2 KUNO-AM KRYS-AM KUNO -AM
3 KRYS-AM KIRIGSS AM KRSSSH 3 KRYS-AM KIOU-FN KRYS-AM
Adults 18-34 4 KIOU-FM KOUL-FM KOUL-FM
M-S, 8am-Midnight 5 KCCT-AM KUNO-AM KIQU-FM
POP(€0): 886
AIM 78 AIM ‘79 AIM 80
1 KEYS-AM KNCN-FM KZFM-FM
2 KNCN-FM KZFM-FM KEYS-AM
3 KZFM-FM KEYS-AM KNCN-FM
4 KRYS-AM KCCT-AM KOUL-FM
5 KCCT-AM KRYS-AM KRYS-AM
MF, 8-10am
1 KEYS-AM KEYS AM KEYS-AM
2 KNCN-FM KRYS-AM KZFM-FM
3 KZFM-FM KNCN-FM KRYS-AM
4 KRYS-AM KZFM-FM KOUL-FM
5 KUNO-AM KCCT-AM KNCN FM
MF, 3-7pm
1 KEYS-AM KNCN-FM KNCN-FM
2 KNCN-FM KEYS-AM KEYS-AM
3 KRYS-AM KZFM-FM KZFM-FM
4 KZFM-FM KOUL-FM KOUL-FM
5 KCCT-AM KCCT-AM KCCT-AM
Adults 25-54
M-S, Sam-Midmight
POB(00): 1125
AIM T8 AIM'T9 AIM '80
1 KIOU-FM KIOU-FM KUNO-AM
2 KUNO-AM KUNO-AM KEYS=-AM
3 KEYS-AM KOUL-FM KOUL=-FM
4 KRYS-AM KEYS-AM KCCT-AM
S KCCT-AM KNCN-FM KIOU-FM
M-, 8-10am
1 KUNO-AM KUNO-AM KUNO-AM
2 KIQU-FM KIOU-FM KEYS-AM
3 KRYS-AM KEYS-aM KRYS-AM
4 REYS-AM KRYS-AM KOUL-FM
5 KCCT-AM KOUL-FM KIOU-FM
M¥F, 3:7pm
1 KRIOU-FM KIOU-FM KUNO-AM
2 RUNO-AM KOUL-FM KEYS-AM
3 KEYS-AM KUNO -AM KOUL-FM
4 KCCT-AM KNCN-FM KCCT-AM
5 KRYS-AM KEYS AM KZFM-FM

Data from Market Buy Market ™
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J ty good news for WBAP was that the station’s 25-54 Cume Persons Trends/Rankings
gDallas-Ft.Worth st macres is 12+ srouing. were rose § etz
. M-S, Bam-Midnight
- L from less than 8% last fall to almost 10% this book. R
= o ) POP(00): 22387
Most of the station's advertising efforts were con- aAM '79 ‘79 :
o OMN 7 AM '80
o METROIRANE centrated on billboards, with some TV backing, ba- 1 WBAP-AM 5299 KRLD~AM 4641 WBAP-AM 454
& ) . ) 2 KRLD-AM 4591 WBAP-AM 4278 KRLD-AM 432:
o sically the same approach taken in the O/N '79 sur- 3 KVIL-FM 4061 KVIL-FM 4236 KVIL-FM 424!
2 AIM ’80 Market Overview vey. KSCS trailed by just a fraction in the 25-54 RDITTIM 2094 KSCSTEM 3996 Kscs-im o 39l
) . s o :
2 Top 40 KVILFM again won the 12+ battie, [J Sharestandings, with just over 9%. TR W e s
' = - 2~ .
':1 with Country fixtures WBAP and sister FM KSCS Atthe 18-34 _end of the spectr:Jm, AOR's K?EW 8 KTXQ-FM 2578 KTXO-FM 2377 KFJZ-FM 245
& right behind. News station KRLD held on as the and KTXQ were tied with about 8%, representing a (o KLIP-AM 2534 KZEW-FE 2367 WEAA-AM 241
o5 fourth most popular station slight gain for KZEW and a slight drop for KTXQ. .
o : P - . MF, 6-10am
While KVIL-FM's total share was static, it show- KZEW spent ad dollars on a substantial TV cam- 1 KRLDP-AM KRLD-AM KRLD-AM
ed a marked gain in the 18-34 demo, from just over paign, tied in with the distribution of 250,000 win- ; :5?:_2: ;:;::i: 5;:::2:
12% to jUSt over 15%. The station conducted a dow stickers for the station. KZEW also sponsored 4 KFJZ-FM KSCS-FM KSCS-FM
. . . . . '80 " . i i . 5 KSCS-FM KKDA-FM KKDA-FM
more extensive ad campaign, making widespread ?oo World '80," a three-day lifestyle fair at the be o sy P RSN
use of billboards and TV commercials. The “Magic ginning of the sweep that drew aproximately ] A L Qe
) ; . KTXQ- =S S
Ticket” promotion was also run, as it has been for 300,000. 9 KMRZ-FM KNUS-FM KFJz-FM
the last fawr Spring surveys. The station was so strong The leading Beautiful Music stations both did 10 KKDA-FM KOAX-FM KZEW-FM
in the 25-34 demo, especially among women, thatit | Well. KOAX and KMEZ, featuring Schulke and Bon- § WF.37m R R
led in adults 25-54 as well as 18-34. KVIL-FM neville programming respegtwely, each climbed 2 RVIL-FM KSCS-FM KSCS-FN
X R i i i 3 WBAP-AM KRLD-AM D-AM
had just under 12% 25-54, comparable to its O/N 35+. KOAX appraently gained more, jumping more T e VB AP AN B
'79 share. than two points 25'54, while KMEZ galned]ustone, S KSCS-FM KKDA~FM KKDA-FM
N R : ith i in thi 6 KOAX-FM KZEW-FM KZEW-FM
WBAP showed a healthy gain in this book, al- but the two were tied with just under 7% in this demo. T eSO DSy
though not quite up to last year. However, the real- 8 KKDA-FM KNUS-FM RTXQ-FM
9 a P y ’ LAl 9 KMEZ-FM KFJZ-FM KOAX-FM
R ! KFJZ-FM diciantile 10 KLIF-AM KME Z-FM KMGC-FM
Average Persons 12+ Share Trends 2 KNUS-FH e Ky IL-FH T
3 KTX0-FM KVIL-FM KZEW-FM eens
Monday-Sunday, 6am-Midnight M-S, 6am-Midnight
POP(00): 22387 MF, 3-7pm 8 g
. : 1 KFJ2-FM KKDA-FM REJZ-FM POP(00): 2753
1 AM '79 — om ‘79 AM ‘80 2 KKDA-FM KFJZ-FM KZEW-FM AM ‘79 OM 79 AM '80
WBAP-AM 5 KVIL-FM 9.9 KVIL-FM @) 9.8 3 KNUS-FM KVIL-FM KNOK-FM KFiz- z KFJ2Z-
2 KVIL-FM 9.3 KSCS-FM 8.2 WBAP-AM(© 9.2 ; KNJ;_S: KNZ_i" K;;f,_i:
3 KSCS-FM 6.9 - - Adults 18-34 L4 BT
WBAP-AM 7.6 KSCS-FM () 7.9 3 KVIL-FM KNUS-FM KKDA-FM
4 KRLD-AM 6.8 KRLD-AM 7.3 KRLD-AM 9 6.7 M-S, 6am-Midnight
5 KTXQ-FM 6.8 KKDA-FM 5.8 KOAX-FM @M6.4 POP(00): 9052 MF, 6-10am
6 KOAX-FM 6.2 KOAX-FM 5.1 KMEZ-FM ®M5.5 AM 79 Om'79 AM ‘80 1 KFJZ-FM KFJZ-FM KFJZ-FM
7 KFJZ-FM 5.7 KTXO-FM 5.1 KKDA-FM ® 5.1 — - n 2 KNUS-FM KKDA-FM KKDA-FM
8 KMEZ-FM 5.4 KMEZ-FM 4.8 KZEW-FM W 4.9 L oKyIL-Pm KyJL-fw KyIL-en 3 KVIL-FM KNUS-FM KZEW-FM
2 KTXO-FM KTXQ-FM KSCS-FM
9 KKDA-FM 4.7 WFAA-AM 4.4 KTXQ-FM () 4.5 MF, 37
3 KSCS-FM KSCS-FM KZEW-FM bzl
10 WFAA-AM 4.6 KNOK-FM 4.2 WFAA-AM M 4.3 B o e T T KTXQ-FM 1 KFJZ-FM KFJZ-FM KFJZ-FM
11 KBOX-AM 4.0 KBOX-AM 4.0 KNOK-FM ® 3.9 S e R AT 2 KNUS-FM KKDA-FM KZEW-FM
12 KNOK~FM 3.6 KFJZ-FM 3.8 KFJZ-FM ® 3.8 3 KKDA-FM = -
6 KZEW-FM KMGC-FM KMGC-FNM KNUS-FM KNOK-FM
13 KNUS-FM 2.9 KZEW-FM 3.8 KMGC-FM PA)3.8
7 KFJZ-FM KNOK-FM WBAP-AM
14 KZEW-FM 2.8 KMGC-FM 3.3 KBOX-AM (€ 3.3 Adults 18-34
8 KMGC-FM WBAP-AM KNOK-FM
15 KPLX-FM 2.1 KNUS-FM 3.3 KPLX-FM () 2.7 M-S, sam-Midn
9 WBAP-AM KNUS-FM KPLX-FM , 6am-Midnight
O U s AR L KNS SRR 10 KNUS-FH KFJZ-FM KFIZ-F¥ POP(00): 9052
17 KMGC-FM 2.1 KAFM-FM 1.7 KLIF-AMIPAT] g ’
18 KVIL-AM 1.5 KPLX-FM 1.6 WRR -FM €U1.6 M, 6-10am AM 79 OM'79 AM ‘80
19 KFJZ-AM 1.3 KNOK-AM 1.5 KNOK-AM @ 1.0 1 KVIL-FM KVIL-FM KV IL-FM 1 KVIL-FM KVIL-FM KVIL-FM
20 KAFM-FM 1.2 WRR -FM 1.4 KAFM-FM PA1.0 2 KTXO-FM KSCS-FM KSCS-FM 2 KTXO-FM KSCS-FM KSCS-FM
21 KPBC-AM 0.8 KVIL-AM 1 2 KPBC-AM PN0.9 3 KSCS-FM KTXO-FM KTXO-FM 3 KKDA-FM KZEW-FM KZEW-FM
22 WRR -FM 0.7 KFJZ-AM 1.0 KVIL-AM ® 0.7 4 KFJZ-FM WBAP-AM KKDA-FM 4 KZEW-FM KTXQ-FM KTXQ-FM
23 KNOK-AM 0.7 KESS-FM 0.8 KSKY-AM RUO0,7 S KKDA-FM KMGC-FM KZEW-FM 5 KLIF-AM KKDA-FM KMGC-FM
24 KKDA-AM 0.5 KKDA~AM 0.7 KKDA-AM ® 0.5 6 KRLD-AM KKDA-FM KMGC-FM 6 KSCS-FM KMGC-FM KKDA-FM
25 KSKY-AM 0.5 KXOL-AM 0.7 KXOL-AM ) 0.5 7 KZEW-FM KRLD-AM KRLD-AM 7 WBAP-AM WBAP-AM WBAP-AM
26 KJIM-AM 0.4 KSKY-AM 0.6 KAAM-AMPAO.4 8 KNOK-FM KZEW-FM WBAP-AM 8 KFJZ-FM KRLD-AM KLIF-AM
27 KAAM-AM 0.3 KJIM-AM 0.5 KDDC-FM ™ 0.3 9 WBAP-AM KNUS-FM KPLX-FM 9 KRLD-AM KNUS-FM KFJZ-FM
28 KPBC-AM 0.5 10 KLIF-AM KLI F-AM KLI F-AM 10 KNOK-FM KLI F-AM KNUS=FM
29 KAAM-AM 0.3 MF, 3:7pm M-F, 6am-10am
. 1 KVIL-FM KVIL-FM KV IL~FM 1 KVIL-FM KVIL-FM KVIL-FM
Average Persons Trends/Rankings 2 KTXQ-FM Ry Hacsiay A Tt e KSCS—FH
Total 12+ 3 K5C5-FM KTXQ-FM KTXO-FM 3 KSCS-FM KKDA-FM KTXQ-F¥M
M-S, Bam-Midnight . 4 KKDA-FM KZEW-FM KZEW-FM 4 KKDA-FM ¥TXQ-FM KZEW-FM
POP(00): 22387 5 KNOK-FM KKDA-FM KMGC-FM S KZEW-FM KZEW-FM KKDA-FM
s . . 6 KZEW-FM KMGC-FM KKDA-FM 6 KLIF-AM KMGC-FM KMGC-FM
79 OM ‘79 AM '80 7 KMGC-FM KNOK-FM KNOK-FM 7 KNOK-FM KNUS-FM KRLD-AM
1 WBAP-AM 408 RVIL-FM 341 KVIL-FM 356 8 KFJZ-FM KNUS-FM KPLX-FM 8 KFJZ-FM WBAP-AM KNOK-FM
2 KVIL-FM 341 KSCS-FM 283 WBAP-AM 334 9 KLIF-AM KRLD-AM KRLD-AM 9 WBAP-AM KRLD-AM KFJZ-FM
2 i:ii-in ;2; WBAP-AM ggg KSCS-FM gig 10 KOAX-FM WBAP-AM KFJZ-FM 10 KRLD-AM KLIF=AM KLI F-AM
-AM KRLD-AM KRLD-AM
S KTXO-FM 247 KKDA-FM 201 KOAX-FM 230 a:“': ﬁ’:‘l N Mﬁwxu-m T
6 KOAX-FM 227 KOAX-FM 177 KMEZ-FM 198 Sl o e LA LG
7 KFJZ-FM 207 KTXQ-FM 176 KKDA-FM  18& POP(00): 11205 A PR BEEh D
R KMEZ-FM 197 KMEZ-FM 166 FKZEW-FM 179 AM ‘79 OMN 79 AM '80 % KSCS-FM KTXQ-FM KZE?J-FH
9 KKDA-FM 172  WFAA-AM 152 KTX0-FM 162 1 KVIL-FM KVIL-FM KV IL-FM S KLIF-AM KKDA~FM KMGC-FM
10 WFAA-AM 168 KNOK-FM 146 WFAA-AM 156 2 WBAP-AM KSCS-FM WBAP -aM A T T e
M-, 6-10am 3 KSCS-FM KRLD-AM KSCS-FM 7 KNOK-FM KNUS-FM KLIF-AM
1 KVIL-FM KVIL-FM KRLD-AM & KOAX-FM WBAP-AM KOAX-FM 8 KRLD-AM KNOK-FM KNOK-FM
2 WBAP-AM KRLD~AM KVIL-FM 5 KRLD-AM KMEZ-FM KMEZ-FM 9 KFJzZ-FM KLI F-AM KEJZ-FM
3 KRLD-AM WBAP-AM WBAP-AM 6 KMEZ-~FM LIS, KRLD-AM 10 KNUS-FM KRLD-AM KRLD-AM
4 KSCS-FM KSCS-FM KSCS-FM 7 KBOX-AM 0T S KKDA-FM
S KFJZ-FM KBOX -AM KOAX-FM 8 KTXQ-FM KBOX-AM KMGC-FM Adults 25-54
6 KOAX-FM WFAA-AM KBOX-AM 9 WFAA-AM KMGC-FM WFAA-AM M-S, 6am-Midnight
7 WFAA-AM KKDA~FM VAT 10 KKDA-FM WFAA-AM KPLX-FM POP(00): 11205
8 KBOX-AM KOAX-FM KMEZ-FM M, 6-108m AM 79 OM '79 AM '80
9 KTXQ-FM KMEZ-FM KKDA-FM 1 KVIL-FM KVIL-FM KVIL-FM 1 WBAP AM KRLD-AM KVIL-FM
10 KMEZ-FM KTXQ-FM KTX0-FM 2 KRLD-AM KRLD-AM KRLD=-AM 2 KRLD-AM KVIL-FM WBAP-AM
WF. 37pm 3 WBAP-AM WBAP-AM WBAP-AM 3 KVIL-FHM KSCS-FM KSCS-FM
1 KVIL-FM KVIL-FM KVIL-FM 4 KSCS-FM KSCS-FM KSCS-FM 4 KSCS-FM WBAP-AM KRLD-AM
3 2 WBAP-AM KSCS-FM KSCS-FM 2 L0k So KBOX-AM KOAX-FH 5 KMEZ-FM KMEZ-FM KMEZ-FM
= 3 KRLD-AM KRLD-AM WBAP-AM 6 KBOX-AM WEAA-AM KMEZ-FM 6 KOAX-FM KBOX-AM KOAX-FM
? 4 KTXQ-FM WBAP-AM KRLD-AM 7 KMEZ-FM KMEZ-FM WFAA-AM 7 KLIF-AM KOAX-FM WFAA-AM
x S KSCS-FM e KOAX - FM 8 WFAA-AM KMGC-FM KBOX-AM 8 KBOX-AM WFAA-AM KMGC-FM
H A [T T e r 9 KKDA-FM KKDA-FM KKDA-FM 9 WFAA-AM KKDA-FM KKDA-FM
s Y i T 10 KTXQ-FM KTXQ-FM KPLX-FM 10 KKDA-FM KLI F~AM KLI F-AM
> 8 KKDA-FM KMEZ-FM KTXQ-FM M+, 3-7pm M-F, 6-10am
o 9 KMEZ-FM KZEW-FM KMEZ-FM 1 KVIL-FM KVIL-FM KVIL-FM 1 KVIL-FM KV IL-FM KVIL-FM
% L0 KNOK-FM KNOK-FM KFJZ-FM 2 WBAP-AM KSCS-FM KSCS-FM 2 KRLD-AM KRLD-AM KRLD-AM
X Teens 3 KRLD~-AM KRLD -AM WBAP-AM 3 WBAP-AM WBAP-AM WBAP-AM
8 MS, Gam-Midnight 4 KSCS-FM WBAP-AM KRLD-AM 4 KSCS-FM KSCS-FM KSCS-FM
= POP(00): 2753 5 KOAX-FM KMEZ-FM KOAX-FM 5 KOAX-FM KBOX-AM KMEZ-FM
£ . - . ) 6 KMEZ-FM KBOX -AM KMEZ-FM 6 KMEZ-FM KMEZ-FM KOAX-FM
S AM ‘79 OMN'79 AM '80 7 KKDA-FM KKDA-FM KKDA-FM 7 KBOX-AM KKDA-FM WFAA-AM
= 1 KFJZ-FM KFJZ-FM KFJZ-FM 8 KBOX-AM KOAX-FM KMGC-FM 8 KLIF-AM WFAA-AM KBOX-AM
pud 2 KNUS-FM KKDA-FM KZEW-FM 9 KTXQ-FM KMGC-FM KPLX-FM 9 WFAA-AM KMGC-FM KKDA-FM
8 3 KKDA-FM KVIL-FM KNOK-FM 10 KNOK-FM KTXQ-FM WFAA-AM 10 KKDA-FM KLIF-AM KLI F=-AM

Continued on Page 111




Davenport-
RocKk Island-
Moline

METRO RANK

AIM ’80 Market Overview

Stable estimates dominanted the Davenport
Spring sweep. As part of Chicago’s TSA, Davenport
area stations were surveyed for 12 weeks under the
new Quarterly Measurement system. Arbitron
placed extra sample to cover any emergencies un-
der the new technique, and as a resuit the in-tab
this spring was up 65% over last year's figure. The
numbers in this book should be more reliable than in
past years.

The two market leaders were stilt at the top of the
standings, as WHBF and KSTT ranked 1-2. WHBF
was also tops 25-54, maintaining its 16 share. KSTT
was best 18-34, increasing from 16 to 22.

KSTT spent more on an ad campaign for this
survey than in previous years, with the budget divided
between TV and busboards. There was also an on-
arr contest, the “Missing Links,” which was a 17-
word sentence listeners tried to fill in. The contest
winner received a home video outfit.

This was the second straight year that KIIK's
share ercded. Losses among teens and males hurt,
aithough KilK was stitl highly ranked among stations
appealing to the 18-34 audience.

Average Persons 12+ Share Trends

4 y
POP(D0): 3093

Adults 18-34
M-S, 6am-Midnight
POP(00): 1096
AIM 78 AIM'79 A/M '80
1 KIIK-FM KSTT-AM KSTT -AM
2 KSTT-AM KTIK-FM WXLP-FM
3 WQUA-AM WXLP-FM KITK=-FM
4 WHBF-FM WHBF - AM WOUA-AM
5 WHBF-AM KRVR-FM WHBF -FM
MF, 6-10am
1 KSTT-AM KSTT-AM KSTT-AM
2 KIIK-FM KITK-F¥ WXLP-FM
3 WQUA AM WXLP-FM KIIK-FM
4 WHBF-FM WQUA-AM WHBF -AM
S WHBF-AM WHBF -AM WQUA-AM
MF, 3-7pm
1 KIIK-FM KITK-FM KSTT-AM
2 WQUA-AM KSTT-AM KITK-FM
3 KSTT AM WXLP-FM WXLP-FM
4 WHBF-AM KRVR-FM WOUA-AM
S WHTT-FM WHBF -AM WHBF -FM
Adults 25-54
M-S, Bam-Midnight
POP(00): 1440
AIM'78 AIM '79 AIM 80
1 WHBF-AM WHBF AM WHBF -AM
2 WQUA-AM KSTT-AM KRVR-FM
3 KRVR-FM KRVR-FM KSTT-AM
4 KITIK-FM WOC -AM WQUA-AM
5 KSTT-AM WOUA-AM WOC -AM
M-F, 6-10am
1 WHBF-AM WHBF -AM WHBF AM
2 WQUA-AM KSTT -AM KSTT-AM
3 KSTT-AM WQUA-AM WOC -AM
4 KITK-FM KRVR-FM KRVR-FM
5 WOC -AM WOC -AM WQUA-AM
MF, 3-Tpm
1 WQUA-AM WHBF AM KRVR-FM
2 WHBF-AM KSTT-AM KSTT-AM
3 KRVR-FM KRVR-FM WHBF-AM
4 KIIK-FM WOC -AM WQUA-AM
S WHTT~FM WQUA-AM KIIK-FM
Cume Persons Trends/Rankings
Total 12+
M-S, 8am-Midnight
POP(00): 3093
A/M 78 AM '79 AIM '80
1 KSTT-AM 1051 KSTT-AM 1058 WHBF-AM 1040
2 WHBF-AM 1018 WHBF-AM 945 KSTT-AM 900

3 KITK-FM 9413 KITK-FM 822 KIIK-FM 708
4 WQUA-AM 811 WQUA-AM 786 WOC -AM 698
5 WOC -AM 627 WOC -AM 692 WQUA-AM 687

M-F, 6-10am
1 WHBF-AM WHBF -AM WHBF ~AM
2 WQUA-AM KSTT -AM KSTT-4AM
3 KSTT-AM WQUA-AM WQUA-AM
4 WOC -AM WOC -AM WOC -4AM
5 KIIK-FM KRVR-FM KRVR-FM
M-F, 3-Tpm
1 WQUA-AM KSTT-AM KSTT-aM
2 WHBF-AM WHBF ~AM WHBF-AM
3 KSTT-AM KRVR-FM KRVR-FM
4 KRVR-FM WQUA-AM WQUA-AM
5 KIIK~FM KIIK-FM WOC -AM

Format Penetration Chart
Based On Total Persons 12 «
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

AIM 78 AIM 79 AIM '80
1 WHBF-AM 14.R WHBF-AM 17.3 yupr-am(© 17-8 M&le":;':b,_m TG y Format Legend
2 KITK-FM 14.6 KSTT-AM 12.7 gsyr-aM® 13.9 LSty
3 KSTT-AM  12.0 KIIK-FM 11.4 woe —aMewn10.2 o [ KSTT-AM KSTT-AM A-AOR. B-Biack. BB-Big Band. BM-Beau
i WQUA-AM  10.8 KRVR-FM 10.3 LOC, MO 9. £ LT KI1K-Fit LAY ol
SR o O WOC -AM 9.7 Knume e 9‘3 4 KIIK-FM WQUA-AM WQUA-AM tiful Music. C-Country. CL-Classical. D-
- - - +2  KRVR-FM { . . _
6 KRVR-FM 8.9 WQUA-AM 6.3 yyip-rFM 6-9 SEEOCSY MO KITK-FM Dancemusic. J-Jazz. M-Miscellaneous.
7 WHBF-FM 3.3 WXLP-FM 6.3 yQua-aM@ea 5-8 MF, 3.7pm
! . -Ola PA-Pop Adult. R-
8 WGN -AM 3.3 WMAQ-AM 2.8 yuBF-FM @ 4.6 1 KSTT-AM R Ry N-News. C-Oldes. P
9 KWNT-AM 2.9 WGN -AM 2.6 yuzzc-FM© 3.9 2 KITK-FM KITK-FM WHBF-AM Rock. RL-Religious S-Spanish T-Taik
10 WHTT-FM 2.6 WLS -AM 2.4 YKE1-AM ®PA) 2.5 3 WHBF-AM WHBF —AM KITK-FM
11 WKEI-AM 2-2 WZZC-FM 2.0 yLs -AM® 2.1 4 WQUA-AM WQUA-AM WOUA-AM
12 WBBM-AM 1.9 WKEI-AM 2.0 yMa0-AM © 2.1 5 KRVR-FM WOC -AM KRV R- FM
13 WLS -AM 1.4 WHBF-FM 1.8 WGEN-aM© 1.2 Teens
14 WEMO-FM 1.4 WBBM-AM 1.8 QN -AM (A} 0.9
15 WMAQ-AM 1.2 WRSQ-FM 1.8 ypgM_aMm® 0.9 M-S, 6am-Midnight
16 WRSQ-FM 1.0 KWNT AM 1.3 gynT-aM© 0.7 POP(00): 407
17 WGEN-AM 0.4 AIM 78 AIM'79 AIM '80
18 WMT -AM 0.4 1 KIIK-FM KSTT - AM KIIK-FM
2 KSTT-AM KIIK-FM KSTT-AM
3 WQUA-AM WQUA-AM WQUA-AM
Average Persons Trends/Rankings "‘-f“"’(’l"'“(_m Tk KSTToAM
Total 12+ 2 KSTT-AM KSTT-AM KIIK-FM
M-S, 8sm-Midnight 3 WQUA-AM WQUA-AM WQUA=-AM
PBP(00): 3093 MF,3-7pm
AIM 78 AIM 79 AIM '80 1 KITK-FM KSTT-AM KTIK-FM
T e 5 TN 79 WHBF-amM 2 2 KSTT-AM KIIK-FM KSTT-AM
2 KIIK-FM 61 KSTT-AM SR KSTT-AM 6¢ B LA LR 2kt
3 KSTT-AM 50 KITK-FM 52 woc -AM m Aduits 18-34
4 WQUA-AM 45 KRVR-FM 47 KTTK-FM 41 M-S, 6am-Midnight
5 WOC -AM 44 WOC -AM 42 KRVR-FM 4c POP(00): 1096 .
M, 6-10am AIM 78 AIM'79 AIM '80 .
1 WHBF-ANM WHBF -AM WHBF - AM s RSTIEN lMPr d f .
KSTT-AM C ns jor
g wog#:: ngT_:: SSZT :: &8 Lol KIIK-FM KIIK-FM oauctio °
woc - - - 3 WQUA-AM WQUA-AM WQUA-AM N e /
4 KSTT-AM WQUA-AM . 4 WHBF-AM WXLP-FM WXLP-FM COOrdlnated AdvertlSlng
S KITK-FM KRVR-FM WQUA -AM 5 WLS -AM WLS -AM WHBF -FM N 0 '
we,375m . T Marketing Campaigns!
1 KIIK-FM R H:;_ . 1 KSTT-AM KSTT-AM KSTT-AM
2 WHBF-AM KSTT-AM :ivn-:H 2 KIIK-FM KI1IK-FM WQUA-AM
3 WQUA-AM WHBF ~AM ; 3 WQUA-AM WXLP-FM KIIK-FM
4 KRVF-FM KRVR-FM S(I)é":A: 4 WHBF-FM WQUA-AM WXLP-FM
5 KSTT-AM WoC  AM 5 WHBF-AM WLS  AM WHBF—AM
Teens M, 3-Tpm
M-S, Bam-Midnight 1 KSTT-AM KSTT-AM KSTT-AM
FaP(00): 407 2 RIIK-FM KII K-FM WQUA-AM
AIM 78 AIM'T79 AIM '80 3 WQUA-AM WXLP-FM KIIK-FM
1 KIIK-FM KITK-FM KSTT- AM ; papE-EH :g:‘::: LESD
2 KSTT-AM KSTT-AM KILK-FM WHBF-FM [
3 WQUA AM WQUA-AM WXLP-FM Adults 25-54
-F, 6-10am M-S, Bam-Midnight
1 KIIK-FM KSTT-AM KSTT-AM POP(00): 1440 1349 Regal Row+ Dallas, Texas 75247 « (214) 634-8511
2 KSTT-AM KIIK-FM K11 K'F: AIM 78 AIMETS AIMES0 A subsidiary of Shamrock Broadcasting Company, Inc
3 WOUA-AM WXLP-FM WHBF-A 1 WHBF-AM KSTT -AM WHEF —AM
%F. a7pm 2 WQUA-AM WHBF -AM KSTT-AM
1 KIIK-FM KIIK-F# KIIK~-FM 3 KSTT AM WQUA-AM KRVR-FM
2 KSTT AM KSTT-AM KSTT-AM 4 KRVR-FM WOC —AM WQUA-AM
3 WLS -AM WQUA-AM WXLP-FM 5 KIIK~FM KIIK-FM WoC -AM

Data from Market Buy Market ™
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Dayton

METRO RANK

AIM '80 Market Overview

WHIO-AM-FM as usual, were the top stations in
the metro. This time it was WHIO-FM in the overall
lead, and the stations were 1-2 in the 25-54 demo,
the FM leading with over 19% of and WHIO-AM with
over 14%. In this survey, WHIO-FM used the Patrick
O’Neal TV spot to bring attention to its Bonneville

music format.

For the third straight book, AOR WTUE led
among adults 18-34, this time with over 19%. The
station used a media mix campaign involving more
TV than usual, plus cabtops, billboards, and bumper
stickers. The Superstars format worked well again,
giving the station a clear edge over WING, WDUE,

and WDAO.

While WING and WVUD slipped in 18-34 shares,
Black-formatted WDAO gobbled up some of the
audience void. WDAQ's young male audience figures
soared, so it will be interesting to see how stable
those numbers are. However, in the meantime
WDAO can bask in the glory of its 18-34 share go-
ing up 56% over O/N '79, to just over 10% of that
audience. WDAO used billboards and station news-
paper to spread the word, while also running a con-
test to pay utility bills for listeners. Winners were
then qualified for a grand prize of $2500 in cash.

Country WONE rebounded to the share neigh-
borhood in which it had been residing before last
Fall's book came out. The station was third among
25-54's with over 11%, comparable to the A/M '79
number. Evidently the station caught a sampling
wobble last fall.

Data from Market Buy Market ™

Average Persons 124 Share Trends

Monday-Sunday, 6am-Midnight

M-, 6-10am
1 WDIX-FM WDIX-FM WDIX-FM
2 WING-AM WING-AM WTUE-FM
3 WTUE-FM WHIO-AM WVUD~-FM
MF, 3-7pm
1 WDJX-FM WDJX-FM WVUD-FM
2 WTUF-FM WDAO-FM WDJX-FM
3 WING-AM WVUD-FM WTUE-FM
Adults 18-34
M-S, 6am-Midnight
POP(O0): 2633
AM 79 ON'79 AM 80
1 WTUE-FM WTUE-FM WTUE-FM
2 WING-AM WHIO-FM WVUD-FM
3 WDJX-FM WVUD-FM WING-AM
4 WONE-AM WING-AM WDAO-FM
5 WHIO-FM WDIX-FM WDIX~-FM
M¥F, 6-10am
1 WING-AM WING-AM WTUE-FM
2 WTUE-FM WHIO-FM WING-AM
3 WONE-AM WTUE-FM LRI
4 WHIO-AM WVUD-FM WDAO-FM
5 WDJX-FM WONE -AM WHIO-AM
MF, 3-7pm
1 WTUE-FM WTUE-FM WTUE-FM
2 WING-AM WHIO-FM WVUD-FM
3 WDJX-FM WVUD-FM WDJX-FM
4 WONE-AM WING-AM WING-AM
5 WDAO-FM WDJX-FM WDAO-FM
Adults 25-54
M-S, 6am-Midnight
POP(00): 3367
AM 79 OM'79 AM ‘80
1 WHIO-FM WHIO-FM WHIO-FM
2 WONE-AM WHIO-AM WHIO-AM
3 WHIO-AM WING-AM WONF -AM
4 WING-AM WONE-AM WDAO-FM
5 WTUE-FM WTUE-FM WING-AM
I+, 6-10am
1 WONE-AM WHIO-AM WHIO-AM
2 WHID-AM WHIO-FM WHIO-FM
3 WING-AM WING-AM WONE -AM
4 WHIO-FM WONE -AM WING-AM
5 WTUE-FM WDAO-FM WDAO-FM
MF, 3-7pm
1 WHIO-FM WHIO-FM WHIO-FM
2 WONE-AM WHIO-AM WHIO-AM
3 WING-AM WING-AM WONE -AM
4 WHIO-AM WONE -AM WTUE-FM
5 WTUE-FM WDJX-FM WING~AM
Cume Persons Trends/Rankings
Total 12+

M<S, Bam-Midnight
POP(00): 6865

POP(00): 6865 AIME7S OIN 79 AM '80
, , ) 1 WHIO-AM 2392 WHIO-AM 2081 WHIO-AM 1996
AM 79 OM ‘79 AM '80 2 WING-AM 2026 WHIO-FM 1987 WHIO-FM 1938
1 WHIO-AM 16.0 WHIO-AM 15.4 WHIO-FM®MI17.0 3 WHIO-FM 1839 WING-AM 1903 WTUE-FM 1558
2 WHIO-FM 15.3 WHIO-FM 15.4 WHIO-aM®M12.6 4 WONE-AM 1292 WTUE-FM 1252 WING-AM 1405
3 WTUE-FM 12.0 WING-AM 8.9 WTUE-FM@& 9.9 5 WIUE-FM 1282 WONE-AM 1132 WONE-AM 1299
4 WONE-AM 9.7 WTUE-FM 8.1 WONE-AM®© 9,2
5 WING-AM 8.7 WDJX-FM 6.8 WDAO-FM® 7.5 Lazb(A L
6 WDJX-FM 6.5 WAVI-AM 6.8 WVUD-FMW 7.0 1 WHIO-AM WHIO-AM WHIO-AM
7 WDAO-FM 5.2 WONE-AM 6.6 WING-AM® 6.7 2 WING-AM WHIO-FM WHIO-FM
R WAVI-AM 4.9 WVUD-FM 6.4 WDIX-FM® 6.2 SELh I WING-AM WING-AM
9 WLW -AM 2.9 WDAO-FM 5.6 WAVI-AM®N 5.8 4 WONE-AM LIoH e, WONE-AM
10 WKRO-FM 2.8  WLW -AM 2.3 WLW -AM@eA) 2.2 5 WTUE-FM WTUE-FM WTUE-FM
11 WVUD-FM 2.7 WPTW-FM 1.5 WSKS-FM® 2.0 M+, 3.7pm
12 WLWS-FM 1.9 WFCJ-FM 1.5 WFCJ-FM@my 1.5 1 WHIO-AM WHIO-FM WHIO=FM
13 WPTW-FM 1.3 WLVV-FM 1.5 WPTW-FM®A 1.3 2 WING-AM WHIO-AM WTUE-FM
14 WOKV-FM 1.2 WLWS-FM 1.3 WBZI-FM® 0.9 3 WHIO-FM WING-AM WHIO-AM
15 WKRC-AM 0.8 WKRC-AM 0.8 WPTW-AM PA) 0.8 4 WTUE-FM WTUE-FM WONE -AM
16 WBZI-FM 0.7 WPBF-FM 0.7 WKRO-FM® 0.7 5 WONE-AM WDIX -FM WING-AM
17 WWEZ-FM 0.6 WKRO-FM 0.7 WEBN-FM®& 0.7
18 WPTW-AM 0.5 WWEZ-FM 0.6 WLVV-FM®™ 0.4 Teens
19 WFCJ-FM 0.4 WBZI-FM 0.6 WJAI-FM®© 0.4 M-S, am-Midnight
20 WIAI-FM 0.6 WWEZ-FM ®W 0.3 POP(00): 892
21 WOKV-FM 0.4 AM 79 OIN'79 o0
22 WPTW-AM 0.3 DO N WDIX=FH MDUR=EN
2 WING-AM WTUE-FM WTUE-FM
Average Persons Trends/Rankings 3 WTUE-FM HInemAn L
M-F, 8-10am
Total 124 1 WDIX-FM WDIX-FM . WDIX -FM
M-S, 6am-Midnight 2 WING-AM WING-AM WTUE-FM
POP(00): 6865 3 WTUE-FM WTUF-FM WING-AM
AM '79 OMN '79 AM '80 MF, 3.7pm
1 WHIO-AM 167 WHIO-AM 152 WHIO-FM 199 1 WDIX-FM WDJX-FM WDJIX~FM
2 WHIO-FM 160 WHIO-FM 152 WHIO-AM 147 2 WING-AM WTUE-FM WVUD-FH
3 WTUE-FM 125 WING-AM 88 WTUE-FM 116 3 WTUE-FM WDAO-FM WTUE-FM
4 WONE-AM 101 WTUE-FM 80 WONE-AM lgi Adults 16-34
- IDJIX - WDAO-FM -
wss :'01. NG -AM 91  WDJIX-FM 67 T
O m .
1 WHIO-AM WHIO-AM WHIO-AM LD .2633 ,
2 WHIO-FM WHIO-FM WHIO-FM AM '79 O '79 AM '80
3 WING-AM WING-AM WONE-AM 1 WING-AM WING-AM WTUE-FM
& WONE-AM WONE -AM WING-AM 2 WTUE-FM WTUE-FM WING-AM
5 WTUE-FM WTUE-FM WTUE-FM 3 WHIO-AM WHIO-FM WYUD-FM
4 WDJX-FM WDJX-FM WDJX-FM
MF, 3-7pm - - i
1 WHIO-FM WHIO-FM WHIO-FM SRMDAOSHH WVUDR-FM WDAO-FM
2 WHIO-AM WHIO-AM WTUE-FM MF, 6-10am
3 WTUE-FM WTUE-FM WYUD-FM 1 WING-AM WING-AM WTUE-FM
4 WING-AM WING-AM WHIO-AM 2 WTUE-FM WTUE~FM WING-AM
5 WONE-AM WDJIX-FM WONE -AM 3 WHIO-AM WHIO-FM WYUD-FM
Teens 4 WONE-AM WVUD-FM WDIX-FM
WS, Gam-Midnight 5 WDJX-FM WDJX -FM WDAO-FM
POP(00): 892 Lt
\ 1 WING-AM WTUE-FM WTUE-FM
AM 79 OIN '79 AM '80 2 WTUE-FM WING-AM WYUD-FM
1 WDIX-FM WDIX~FM WDIX-FM 3 WDJX-FM WYUD-FM WING-AM
2 WTUE-FM WDAO-FM WYUD-FM & WONE-AM WHIO-FM WDJX-FM
3 WKRQ-FM WTUE-FM WTUE=-FM S WDAO-FM WDJX-FM WDAO-FM

Adults 25-54
M-S, 6am-Midnight

POP(00): 3367

AIM '79 OMN 79 AM *80

1 WHIO-AM WHIO-FM WHRIO-FM

2 WING-AM WHIO=-AM WHIO-AM

3 WHIO-FM WING-AM WONE -AM

4 WONE-AM WONE ~AM WING-AM

S WTUE-FM WTUE-FM WTUE-FM
M-, 6-10am

1 WHIO-AM WHIO~AM WHIO-AM

2 WING-AM WHIO-FM WHIO-FM

3 WONE-AM WING-AM WONE-AM

4 WHIO-FM WONE -AM WING-AM

5 WTUE-FM WTUE-FM WDAO-FM
M-F, 3-7pm

1 WING-AM WHIO-FM WHIO=-FM

2 WHIO-AM WHIO-AM WHIO-AM

3 WONE-AM WING=-AM WONE ~AM

4 WHIO-FM WONE - AM WING-AM

S WTUE-FM WDIX-FM WDAO-FM

Format Penetration Chart

Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

L

Format Legend
A-AOR. B-Black. BB-Big Band. BM-Beau-
tful Music. C-Country. CL-Classical. D-
Dancemusic. J-Jazz. M-Miscellaneous.
N-News. 0-Oldes. PA-Pop Adult. R-
Rock. RL-Religious. S-Spanish. T-Talk




Daytona
Beach

METRO RANK
Average Persons 12+ Share Trends
Monday-Sunday, Bam-Midnight
FOP(00): 1918
____AM7TS  ONTI AM'80
1 WWLV-FM 16.0 WWLV-FM 16.8 WWLV-FM®BM]9.0Q
2 WSBB-AM 11.4  WDBO-FM 11.8 WELE-FM© 12.0
3 WDBO-FM 10.7 WELE-FM 8.8 WDOQ-FM(®PAII1.7
4 WDIZ-FM 9.1 WSBB-AM 8.4 WDBO-FM@MW11.7
5 WNDB-AM 7-5  WDIZ-FM 8.0 WNDB-AM®PA) 7.7
6 WMFJ-AM 5.2  WQXO-FM 8.0 WSBB-AM®PA) 7.3
7 WROD-AM 5.2  WNDB-AM 7.3 WDIZ-FMW 5.
8 WELE-FM 5.2  WROD-AM 6.1  WROD-AM(PA) 2.9
9 WQXO0-FM 4.9  WDAT-AM 4 2 WMFI-AM®MU 2.6
10 WFLE-AM 3.6 WELE-AM 3.8 WDAT-AM®A) 2.2
11 WDAT-AM 3.3 WORJ-FM 2.3 WORJ-FM@) 1.8
12 WBJW-FM 2.9  WMFJ-AM 2.3 WELE AM®© 1.8
13 WHOO-FM 2.3 WBJW-FM 1.9 WETO-AM® 1.5
14 WHLY-FM 1.6  WHOO FM 1.5 WDBO-AM®PA) 1.5
15 WETO-AM 1.3 WKKX-AM 1.5 WHOO-FM@M 1.1
16 WDBO-AM 1.0 WDBO-AM 1.5 WHLY-FMW®) 1.1
17 WORJ-FM 1.0 WHLY-FM 1+1 WORL-AMM 1.1
18 WHOO-AM 0.3  WKIS-AM 0.8 WAPE-AM® 0.7
19 WKKX-AM 0.3 WETO-AM 0.8 WTLN-FM@®L 0.7
20 WCCZ-AM 0.3 WTLN-AM®Y 0,4
21 WTRR-AM© 0,4

!

Average Persons Trends/Rankings

Totat 12+
M-S, Gam-Midnight
POP(00): 1918
_ AM'79 OMN'79 ___Am’so S
1 WWLV-FM 49 WWLV-FM 44  WWLV-FM 52
2 WSBB-AM 35 WDBO-FM 31 WELE-FM 33
3 WDBO-FM 33 WELE-FM 23 WDOQ-FM 32
4 WDIZ-FM 2R WSBB-AM 22 WDBO-FM 32
5 WNDB-AM 23 WDIZ-FM 21 WNDE-AM 21
MF, 6-108m ' o
1 WSBB-AM WWLV-FM WWLV~-FM
2 WWLV-FM WNDB-AM WNDB-AM
3 WNDB-AM WSRBB-AM WELE-FM
4 WROD—-AM WELE-FM WDBO-FM
_ 5 WDBO~FM WDBO-FM WDOO-FM
M-, 3-7pm
1 WWLV-FM WWLV-FM WWLV-FM
2 WDIZ-FM WDBO-FM WDOO-FM
3 WDBO-FM WDIZ-FM WELE-FM
4 WSBB-AM WELE-FM WDBO-FM
__ 5 WNDE-AM = WQXO-FM  WNDB-AM
Teens
M-S, 6am-Midnight
PDP(00): 183
_ Am79 OM 79 _AM '80
1 WDIZ-FM WDIZ-FM WDOQ-FM
2 WMFJ-AM WBJIW-FM WDIZ-FM
3 WOQXO-FM WORJ-FM WNAT-AM
M-, 6-10am
1 WDIZ-FM WDIZ-FM WDOQ-FM
2 WMFJ-AM WQXQ-FM WDIZ-FM
3 WNDB-AM WETO-AM WELE-AM
WF, 3-7pm
1 WDIZ-FM WBJW-FM WDOQ-FM
2 WHLY-FM WDIZ-FM WDIZ-FM
3 WMFJ-AM WOXQ-FM WDAT-AM
Adults 18-34
=S, 6am-Midnight
FOP{00): 476
- AmM7T9 000 ONT9 AM'80
1 WDIZ-FM WQXQ-FM WDOQ-FM
2 WQXQ-FM WDIZ-FM WELE-FM
3 WMFJ-AM WROD-AM WDIZ-FM
& WROD-AM WELE-FM WWLV-FM
5 WDAT-AM WELE AM WORJ-FM
WiF, 6-10am
1 WROD-AM WQXQ-FM WDOQ-FM
Z WDIZ-FM WDIZ-FM WELE-FM
2 WOXC-FM WDAT-AM WMFJ-AM
4 WMFJ-AM WROD-AM WDBO-FM
5 WDAT-AM WELF-FM WDAT-AM
wF, 3-7pm
I WDIZ-FM WQXQ-FM WDOO-FM
2 WBJW-FM WDIZ-FM WWLV-FM
3 WQXQ-FM WROD-AM WDIZ-FM
4 WROD-AM WELE-FM WDBO-FM
5 WDAT-AM WWLV-FM WELE-FM
Adults 25-54
M-S, 8am-Mignight
POP(00): 653
AM '79 OMN 79 AM '80
1 WELE-FM WWLV-FM WELE-FM
2 WDBO-FM WELE-FM WWLV-FM
3 WROD-AM WDBO-FM WDOQ-FM
& WWLV-FM WQXQ-FM WDBO-FM
5 WNDB AM WDAT-AM WROD-AM
M-F, 6-10am
1 WROD-AM WELE-FM WELE-FM
2 WELE-FM WWLV-FM WWLV-FM
3 WNDB AM WROD-AM WNDB-AM
4 WDBO-FM WDAT-AM WDOQ-FM
5 WDIZ-FM WNDB-AM WDBO-FM

M+F, 3-7pm
1 WDBO-FM
WWLV-FM
WELE-FM
WROD-AM
WDIZ-FM

wswN

WELE-FM
WWLV-FM
WDBO-FH
WQXQ-FM
WDAT-AM

WWLV-FM
WELE-FM
WDOQ-FM
WROD-AM

MRHDE O EM

Cume Persons Trends/Rankings

Total 12+
M-S, Sam-Midnight
POP(00): 1918

WWLV=-FM
WNDB-AM
WDIZ-FM
WMFJ-AM
WDBO-FM
M, 6-10am
WWLV=-FM
WND B-AM
WDIZ-FM
WMF J-AM
WDBO-FM
MF,3-7pm

1 WWLV-FM
WDIZ-FM
WDBO-FM
WNDB-AM
5 WROD-AM

- ws W N -

v W

NN

Teens
M-S, 6am-Midnight
POP(00): 183
_AM'T9
1 WDIZ-FM
2 WMFJ-AM
3 WQXQ-FM
M+, 6-10am
1 WDIZ-FM
2 WMFJ-AM
3 HPXO-FM
MF, 3-7pm
1 WDIZ-FM
2 WMFJ-AM
3 WHLY-FM
Adults 18-34
M-S, 6am-Midnight
POP(00): 476
_Am7e
1 WDIZ-FM
2 WQXQ-FM
3 WDAT-AM
4 WBJW-FM
5 WMFJ-AM
M+, 6-10am
1 WDIZ-FM
WQXQ-FM
WMFJ-AM
WDAT-AM
5 WROD-AM
M+, 3-7pm
1 WDIZ-FM
2 WQXQ-FM
3 WROD-AM
4
5

NN

WDAT-AM
WBJW-FM

__AM'TS

449
423
360
313
312

om're
WWLY=-FM
WDBO-FM
WND B-AM
WDIZ-FM
WELE-FM

WWLV-FM
WNDB-AM
WSBB-AM
WDBO-FM
WDIZ-FM

WWLV-FM
WDBO-FM
WDI1Z-FM
WQX0-FM
WELE-FM

OMN'79
WDIZ-FM
WBJW-FM

WORJ-FM

WD12-FM
WQXQ-FM
WDAT -AM

WDIZ-FM
WBJW-FM
WOXQ-F¥M

__om'78
WOXQ-FM
WD1Z-FM
WROD=-AM
WELE-FM
WWLV-FM

WQXQ-FM
WDIZ-FM
WROD-AM
WDAT -AM
WELE-FM

WDIZ-FM
WOXO-FM
WDAT -AM
WORJ~FM
WROD=-AM

487
335
321
293
286

AM'80
WWLV-FM
WDOQ-FM
WDRO-FM
WELE-FM
WNDB-AM

WWLV-FM
WNOQ-FM
WELE-FM
WNDB-AM
WDBO-FM

WWLV-FM
WDOQ-FM
WDBO-FM
WELE-FM
WND B-AM

AM'80
WDOQ-FM
WNIZ-FM

WDAT-AM

WDOO-FM
WDIZ-FM
WDAT -AM

WDOQ-FM
WDIZ-FM

WDAT-AM

AIM '80
WDOQ-FM
WDIZ-FM
WELE-FM
WROD-AM
WORJ-FM

WDOQ-FM
WELE FM
WDIZ-FM
WDAT -AM
WROD-AM

WDOQ-FM
WDIZ-FM
WELE-FM
WORJ-FM

WDAT-AM

481
410
375
348
279

Adults 25-54
M-S, 6am-Midnight
POP(00): 652
_amre
1 WFLE-FM
2 WWLV-FM
3 WNDB-AM
4 WROD-AM
5 WDBO-FM
MF, 6-10am
1 WROD-AM
2 WNDR-AM
3 WELE-FM
4 WWLV-FM
5 WMFJ-aAM
M-F, 3-7pm
1 WWLV-FM
2 WELE-FM
3 WDBO FM
4 WROD-AM

5 WDAT-AM

____OIN'79
WWLV-FY
WELE-FM
WDBC-FM
WND B -AM
WQXQ-FM

WWLV-FM
WELE-FM
WROD=-AM
WNDB-AM
WQX0-FM

WWLY=-FM
WELE- FM
WDBO-FM
WQXQ-FM

WROD-AM

LI
WELE-FM
WWLV-FM
WDOO-EM
WDBO-TM
WNDB-AM

WELE-FM
WWLV-FM
WDOQ-TM
WND B-ad
WROD-AM

WWLV-FM
WELE-FM
WDOQ-FM
WNDB-AM
WROD-aM

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midmight

Format Legend

A-AOR. B-Biack  BB-Big Band. BM-Beau-
hful Music, C-Country. CL-Classical. D-
Dancemusic. J-Jazz. M-Miscellaneous.
N-News. O-Oidies. PA-Pop Adult. R-
Rock. RL-Religious S-Sparish. T-Talk

AT
REP
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R&R RATINGS REPORT/1980 « &



84

sDenver-

o
S
=3
)
<
-

METRO RANK

22

A/M ’80 Market Overview

With KOA usually winning the fall books thanks
to Broncos football, the suspense in this market is
over what will happen in the spring. This year there
was a new number one, AOR KBPI. By aimost dou-
bling |its total persons appeal, the station soared
ahead of such perennial fixtures as KIMN and KHOW.

KBPl's gains came in three areas — teens, young
men, and to a lesser extent, young adult women.

R&R RATINGS REPORT/

tionally this past sweep, using an extensive direct
mail campaign and TV commercials. On-air, it fea-
tured a "Go For The Gold" contest, offering prizes
such as a pound of gold, a trip to Mexico, and a new
car. KIMN is hoping to add to its adult appeal, so
future surveys should be interesting to see how the
KHOW/KIMN matchup is resolved.

Beautiful Music KLIR and Country leader KLZ
each enjoyed good books. KLIR aired the Patrick
O’Neal TV commercial and used billboards to pro-
mote its Schulke sound. KLIR's rebound from a
poor book last fall placed it in second place 25-54
aduits, with a share comparable to its A/M '79 num-
bers.

KLZ used a combo of TV and newspaper ads to
try and attract listeners to the station. On-air promo-

M-F, 6-10am
1 KHOW-AM KHOW-AM KHO W-AM
2 KOA =-AM KOA -AM KIMN-AM
3 KLIR-FM KIMN-AM KOA -AM
4 KOSI-FM KLZ -AM KLZ -AM
5 KIMN-AM KVOD-FM KLIR-FM
6 KVOD-FM KOSI-FM KBPI-FM
7 KLZ -AM KLTR-FM KOSTI-FM
8 KOSI-AM KPPL-FM KVOD-FM
9 KERE-AM KTLK~-AM KPPL-FM
10 KLAK-AM KOS I-AM KLAK -AM
M+, 3-7pm
1 KHOW-AM KHOW=-AM KHOW-AM
2 KLIR-FM KLZ -AM KIMN-AM
3 KOSI-FM ¥0S I-FM KLZ -AM
4 KOA -AM KLIR-FM KLIR-FM
5 KIMN-AM KIMN-AM KOSI-FM
6 KPPL-FM KOA =AM KBPI-FM
7 KTLK-AM KPPL-FM KPPL-FM
8 KLZ -AM KVOD-FM KOA -aAM
9 KOSI-AM KTLK-AM KVOD-FM
10 KBPI-FM KBPI-FM KLAK -AM

Cume Persons Trends/Rankings

Data from Market Buy Market ™

i i : : " " : otal 1
Last spring KBPI had an 18-34 share of just under tions included the "Secret Sound," a phone-in con- ; s'asa::;, dnight
o, i i i . . . N
9%, but this spring the station surged to over 15%. test in which people tried to guess the sound and POP(00): 12853
A TV ad campaign, plus sponsoring promotions like win a cash prize of $560. KLZ has grown con- AM 79 O 79 AIM 80
bike races and sending listeners to a Pink Floyd sistently, garnering fourth place 25-54 with more 2 Kou-nn areo  LOh oAM Jasl Eamiman oen
concert in L.A. helped the station’s visibility remain than 7% of that audience. 3 KOA -AM 2586 KHOW-AM 2486 KHOW-AM 235
. . 4 KOSI-FM 2083 -FM 00 = 229
high. KOS 2003 KOA -AM
g ) e ' Two stations suffered noteworthy down books. S KLIR-FM 1944 KLIR-FM 1968 KLIR-FM 217
KIMN and KHOW were virtually tied in total audi- KOA slipped after the football season, so we should 6 KTLK-AM 1777 KAZY-FM 1853 KAZY-FM 189
. . . 7 KOAQ-FM 1776 KLZ -AM 1825 KOSI-FM 186
ence, but each had its own niche of strength. KIMN see a rebound in the Fall survey. KOSI-FM, after 8 KBPI-FM 1711 KEPI-FM 1723 Riy —am  17%
was second 18-34, while KHOW was tops in the doubling its share in the last book, settled down as 9 KAZY-FM 1580  KTLK-AM 1687 KOAQ-FM 154
i . . i 10 KOSI-AM 1519 KOAQ-FM 1552 KYGO-FM 133
25-54 demo. KIMN was quite aggressive promo- KLIR recaptured some of its numbers. -
1 KHOW-AM KHOW-AM KTMN-AM
2 KOA -AM KOA -AM KHO W-AM
Average Persons 12+ Share Trends Teens . 3 KIMN-AM KIMN-AM KOA -AM
Monday-Sunday. 6am-Midnight M-S. 6am-Midnight 4 KTLK~AM KLZ -AM KBPI-FM
POP(00): 12853 POP(00): 1639 5 KAZY-FM KTLK-AM KLZ -AM
AM ‘79 oM 79 AM '80 AM 79 O 79 AM '80 (9L 5L KAzZY-FM ,f',;é';'i:
1 KHOW-AM 9.9 KOA -AM 9.9  KBPI-FM @& 9.0 1 KTLK-AM KAZY-FM KAZY-FM ; EOSI'A” :?f;:g: KOST-FM
2 KLIR-FM 7.8 KHOW-AM 7.7  KIMN-AM® 7.7 2 KIMN-AM KIMN-AM KIMN-AM 5 ngl:"" OS] KPPL-FH
3 KAZY-FM 7.3 KOST-FM 6.9  KHOW-AM (PA) 7.6 3 KAZY-FM KTLK-AM KBPT-FM 1o Kosiiid XY oD F KOS I-AM
4 KOST-FM 6.7 KIMN-AM 6.8  KLTR-FM BM}7.3 W Ll
5 KIMN-AM 6.5 KLIR-FM 6.5 KLZ -AM() 6.7 e T KAz e K IMN-AM MF, 3-7pm
6 KOA -AM 6.4 KAZY-FM 6.1 KOA —AM M) 6.5 Sl e T R 1 KHOW-AM KIMN-AM KIMN-AM
7 KTLK-AM 5.4 KLZ =AM 5.4  KOSI-FM (BW5.7 S ReR e i TN 2 KIMN-AM KHO W-AM KBPI-FM
8 KBPI-FM 4.6 KBPI-FM 4.9 KAZY-FM ) 5.2 3 KAZY-FM KOA -AM KHO W-AM
9 KLZ -AM 3.9 KVOD-FM 4.1 KPPL-FM (PAY 4.9 MF, 3-7pm 4 KOSI-FM KAZY-FM KLI R-FM
10 KOAO-FM 3.4 KTLK-AM 3.9  KVOD-F¥Mi{cL 3.8 1 KTLK-AM KAZY -FM KAZY-FM 5 KOA -AM KOSI-FM KAZY~FM
11 KOST-AM 3.4 KPPL-FM 3.6 KLAK-AM(O 3.5 2 KIMN-AM KIMN-AM KBPI-FM 6 KLIR-FM KLIR-FM KOA —-AM
12 KVOD-FM 3.2 KYGO-FM 3.1 KOS I-AM@®M) 3.2 3 KOAO-FM KYGO-FM KIMN-AM 7 KOAQ-FM KTLK-AM KLZ -AM
13 KIMN-FM 3.0 KOAO-FM 2.6 KYGO-FM(C) 2.8 8 KTLK-AM KLZ -AM KOS I-FM
14 KPPL-FM 2.8 KLAK-AM 2.6 KOAO-FM®) 2.7 9 KBPI-F¥ KOAQ-FM KOAQ-FM
15 KWBZ-AM 2.6 KOSI-AM 2.1 KADX~FM @ 2.6 0 KOSI-AM KBPT-FM KPPL-FM
16 KADX-FM 2.3 KHOW-FM 2.0 KDEN-AM N} 2.4
17 KERE-AM 1.9 KDEN-AM 1.7 KTLK-AM®) 2.2 Qiuézfnﬁ;j,ﬁgh, ;?:SM_M.“. -
18 KLAK-AM 1.9 KADX-FM 1.7 KWBZ-AMM 2.1 ' Sioulbile
19 KDEN-AM 1.8 KLDR-AM 1.7  KFML-AM @} 1.R POP(00): 5215 POP(00): 1639
20 KHOW-FM 1.5 KFML-AM 1.7 KBCO-FM A} 1.6 AM '79 OMN 78 AM ‘80 AM '79 OM'79 AM '80
21 KBCO-FM 1.5 KDKO-AM 1.6 KHOW-FM BM].5 1 KAZY-FM KBPI-FM KBPI-FM 1 KIMN-AM KIMK-AM KIMN-AM
22 KDKO-AM 1.4 KERE-AM 1.5 KTCL-FM @ 1.1 2 KHOW-AM KIMN-AM KIMN-AM 2 KTLK-AM RAZY-FH KAZY-FM
23 KLDR-AM 1.2 KWBZ-AM 1.5 KDKO-AM 8 0.9 3 KBPI-FM KAZY-FM KPPL-FM 3 KOAQ-FM KOAQ-FNM KBPI-FM
24 KFML-AM 1.0 KBCO-FM 1.3 KADE-AM (A) 0.7 4 KIMN-AM KHO W-AM KAZY-FM
25 KADE-AM 1.0 KTCL-FM 1.3 KRKS-AM AL 0.6 S KIMN-FM KPPL-FM KHOW-AM il
26 KRKS-AM 0.6 KADE-AM 1.0 KBNO-AM ) 0.5 6 KOAQ-FM KTLK-AM KLZ -AM DL LA Kazy-rit KIKN-AM
27 KBOL-AM 0.5 KRKS-AM 0.6 KLMO-AM PA)O.4 7 KPPL-FM KOA —AM KADX-FM 2 KTLK-AM KIMN-AM KAZY-FM
28 KBRN-AM 0.4 KBOL-AM 0.4 KERE-AM (O 0.4 8 KADX-FM KLZ -AM KEML—-AM 3_KAZY-FM LSt RALSTEY) LSt
29 KBRN-AM {RL}O. 3 9 KTLK-AM KOSI-FM KOAQ-FM MF, 3-7pm
10 KBCO-FM KYGO-FM ¥VOD-FM 1 KIMN-AM KAZY-FM KAZY-FM
. M, 6-10am 2 KTLK-AM KIMN-AM KIMN-AM
Average Persons Trends/Rankings A T KHO W-AM R 3 KAZY-FM KOAQ-FN KOAQ-FM
Total 12+ 2 KAZY-FM KIMN-AM KIMN-AM
M-S, 6am-Midnight 3 KIMN-AM KBPI-FM KHOW-AM Adults 18-34
Por(onys 12853 AT T KLZ -AM e ey M-S, 6am-Midnight
SERVR . 5 KOA —AM KTLK-AM KPPL-FM POP(00): 5215
AM'78 OIN'78 AM 80 6 KIMN-FM KPPL-FM KAZY-FM AM ‘78 O ‘79 AM '80
1 KHOW-AM 201 KOA -AM 209 KBPI-FM 195 7 KPPL-FM KOST-FM KOA -AM 1 KIMN-AM IMN-AM
2 KLIR-FM 158 KHOW-AM 163 KIMN-AM 167 8 KOAQ-FM KAZY-FM KOAQ-FM o LR KIMN KBPI-FM
3 KAZY-FM 148  KOSI-FM 146  KHOW-AM 165 9 KVOD-FM KV OD-FH KADX-FM A KBPI:F: KIMN-AM
4 KOSI-FM 135 KIMN-AM 144 KLIR-FM 158 10 KTLK-AM KYGO-FM KVOD-FM A RO K;KZW_: KAZY-FM
S KIMN-AM 132 KLIR-FM 138 KLZ -AM 145 LSy KHOW-AM
6 KOA -AM 129  KAZY-FM 129 KOA -AM 141 Ll 2 LAl LAY el KPPL-FM
7 KTLK-AM 110 KLZ —AM 114 KOST-FM 125 1 KAZY-FM KAZY-FM KBPI-FHM 6 KIMN-FM KTLK~-AM KOAQ-FM
: . 2 KHOW-AM KBPI-FM KIMN-AM 7 KTLK-AM KOAQ-FM KYGO-FM
8 KBPI-FM 94  KBPI-FM 104 KAZY-FM 113
A e Ay e ] 86 KPPL-FM 106, 3 KBPI-FM KPPL-FM KAZY-FM 8 KOA -AM KPPL-FM KLZ -AM
10 KOAQ-FM 69 KTIK—A;‘I /3 KVOD-FM 82! 4 KIMN-AM KIMN-AM KPPL-F¥M 9 KOSI-FM KYGO-FM KVOD-FM
. S KIMN-FM KHOW-AM KLZ -AM 10 KPPL-FM KLZ -AM KOA -AM
M-F.15-1':):'gw_AM - K0 WA 6 KPPL-FM KTLK-AM KHO W-AM MF, 6am-10am
KHO W-AM KHowan 7 KOAQ-FM KYGO-FM KADX-FM 1 KHOW-AM KIMN=-AM R
2 KOA -AM KOA -AM K 8 KADX-FM KLZ -AM KBCO-FM 2 KIMN-AM KHOW—AM KBPI~FM
sRLELIAL L L] KA 2 LISl KO ! Wy 3 KAZY-FM KBPI-FM KHO W=AM
4 KLIR-FM KLZ -AM KLZ -AM 10 KTLK-AM KOS I-FM KFML-AM . -
- 4 KBPI-FM KTLK=AM KAZY~FM
S KAZY~FM KOST-FM KBPI-FM
R 5 KIMN-FM KAZY-FM KPPL-FM
6 KTLK=-AM KVOD-FHM KLIR-FM
- 6 KTLK=-AM KLZ -AM KLZ -AM
7 KLZ -AM KLIR-FM KoSI-FM 7 KOAQ-FM KPPL~FM KOAQ-FM
8 KOSI-FM KTLK-AM LG ] Adults 25-54
- 8 KOA -AM KOAQ-FM KOA —-AM
2 LAY LGS KpPL-EM M-S, Sam-Midnight 9 KLZ -AM KV OD~FM KYGO-FM
- R KOST-AM . g -
10 KVOD-FNM KAZY-FM POP(00): 6598 0 et T T
MF.37pm AM 79 OIN'79 AM '80 MF, 370m
1 KHOW-AM KOS T-FM LS 1 KHOW-AM KHOW-AM L9 VLR ] 1 KIMN-AM KIMN-AM KBPI-FM
2 KAZY-FM KAZY-FM R 2 KOSI-FM KOA -AM R 2 KAZY-FM KHOW-AM KIMN-AM
3 KLIR-FM KOA -AM L9575 o1, 1] 3 KLIR-FM KOS I-FM N 3 KHOW-AM KAZY-FM KAZY-F¥
4 KIMN-AM KHO W—AM B ILE A 4 KOA -AM KLZ -AM KLZ -AM 4 KBPI-FM KTLK=-AM KPPL-FM
HOW=-AM -
S KTLK-AM KLIR-FM L¢ 5 KIMN-AM KVOD-FM KBPT-FM 5 KOAO-FM KBPI-FM KHO W-AM
6 KOST-FM KIMN-AM LA 6 KVOD-FM KIMN-AM SO 6 KIMN-FM KPPL-FM KOAO-FM
7 KOA -AM KLZ -AM KOS T-FM 7 KLZ -AM KLIR-FM KPPL~FM 7 KTLK-AM KOAQ-FM KLZ -AM
8 KBPI-FM KBPI-FM KOA -aM 8 KBPI-FM KPPL-FM KOA -AM 8 KPPL-FM KYGO-FM KYGO-FM
- KPPL-FM - -
9 KOAQ-FM KTLK-AM SR 9 KPPL-FM KBPI-FM KVOD-FM 9 KOA =AM KLZ -AM KV OD-FM
10 KOST-AM KPPL-FM * 10 KOSI-AM KTLK-AM KLAK-AM 10 KLZ -AM KOA -AM KADX=FM

Continued on Page 118



(Not to mention adults
in drive times))

Why not mention
drive times!

..... 37/ more 2549 & 2H-H4
acdults tham the *2, station.

Doubleday Broadcasting Co,Inc.

Nartional Representatives
Rodio Advertising Represenatives, Inc

*Source. ARB/APR-MAY KEO/MSA/AQH
Total Week/6-10,3-7/Mon-Fri




Des Moines

METRO RANK

Average Persons 12+ Share Trends
Monday-Sunday, Bam-Midnight

R&R RATINGS REPORT/1980 ¢ &

POP(00): 2752
AM'79 OMN'79 AM 80
1 KSO -AM 17.6 WHO AM 16.4 WRHO -AMm 16.9
2 WHO -AM 15.1 KLYF-FM 11.0 KSO -AM© 14.6
3 KLYF-FM 13.1 KRNT-AM 10.8 KLYF-FM@Wl2.4
4 KIOA-AM 12.1 KSO -AM 10.5 KRNT-AM@AIll,9
5 KRNT-AM 11.8 KIOA-AM 10.3 KGGO-FMMA 11,1
6 KMGK-FM 7.6 KMGK-FM 9.7 KRNQ-FM® 9,8
7 KRNO-FM 7.6 KRNQ-FM 9.5 KIOA-AM®) 6.9
8 KGGO-FM 6.3  KGGO-FM 7.4 KMGK-FM® 6.6
9 KDMI-FM 1,5 KLFM-FM 2.8 KANY-FM@m 1.6
10 RKWKY-AM 1.3 KCBC-AM 1.5 KWKY-AM®GL 1.1
11 KANY-FM 1.0 KWKY-AM 1.5 KCBC-AMPA 0.8
12 KLFM-FM 0.8 KANY-FM 0.8 KLFM-FM{PA) 0.8
13 WOW -AM 0.5 KDMI-FM 0.5
Average Persons Trends/Rankings
Total 12+
M-S, Bam-Midnight
POP(00): 2752
AM 79 OMN 79 AM ‘80
1 KSO -AM 70 WHO -AM 64  WHO -AM 64
2 WHO -AM 60 KLYF-FM 43 KSO -AM 55
3 KLYF-FM 52  KRNT-AM 42  KLYF-FM 47
4 KIOA-AM 48  KSO -AM 41 KRNT-AM 45
5 KRNT-AM 47 KIOA-AM 40  XGGO-FM 42
MF, 6-10am
1 WHO -AM WHO  AM WHO -AM
2 KSO -AM KRNT-AM KRNT-AM
3 KRNT-AM KSO -AM KSO AM
4 KIOA-AM KIOA-AM KRNQ-FM
5 KLYF FM KMGK-FM KLYF-FM
M+, 3-7pm
1 KSO -AM WHO -AM KSO -AM
2 KIOA-AM KIOA-AM WHO -AM
3 WHO -AM KSO -AM KLYF-FM
4 KLYF-FM KLYF-FM KGGO-FM
5 KRNT-AM KRNT - AM KRNT-AM
Teens
M-S, 8am-Midnight
POP(00): 345
AM ‘79 OM '78 AM ‘80
1 KMGK-FM KRNO-FM KGGO-FM
2 KIOA-AM KMGK ~FM KMGK-FM
3 KRNQ-FM KIOA-AM KRNO-FM
M, 6-10am
1 KMGK-FM KRNQ-FM KMGK-FM
2 K10A-AM KIOA-AM KGGO-FM
3 KRNQ-FM KMGK -FM KRNQ-FM
MF, 3-7pm
1 KIOA-AM KIOA-AM KMGK -FM
2 KMGK-FM KMGK-FM KGGO-FN
3 KRNQ-FM 'KRNQ-FM KRNO-FM
Adults 18-34
M-S, 6am-Midnight
POP(00): 1044
AM 79 OMN ‘79 AM 80
1 KIOA-AM KIOA AM KRNQ-FM
2 KRNQ-FM KMGK -FM KGGO-FM
3 KGGO-FM KGGO-FM K10 A-AM
4 KSO -AM KRNO-FM KLYF-FM
5 KMGK-FM KSO -AM KMGK -FM
M-F, 6-10am
1 KIOA-AM KI0A-AM KRNQ-FM
2 KSO -AM KMGK -FM WHO -AM
3 KRNQ-FM KGGO-FM KI0A-AM
4 KMGK-FM KRNQ-FM KGGO-FM
5 KGGO-FM KRNT-AM KMGK-FM
MF, 3-7pm
1 KIOA-AM KI0 A-AM KRNQ-FM
2 KGGO-FM KGGO-FM KGGO-FM
3 KRNQ-FM KMGK-FM K10 A-AM
4 WHO -AM KRNO-FM KLYF-FM
5 KSO -AM KSO -AM KSO -AM
Adults 25-54
M-S, Bam-Midnight
POP(00): 1303
AM ‘79 OMN'79 AM '80
1 KSO -AM KRNT-AM KSO -AM
= 2 KLYF-FM KLYF-FM KLYF-FM
e« 3 KRNT-AM KSO AM WHO -AM
L 4 wHO -aM WHO -AM KRNT-AM
& 5 KIOA-AM KI0A-AM KIOA-AM
= MF,610am
2 "1 kSO -am KRNT-AM KSO -AM
@ 2 WHO -AM KSO -AM WHO  AM
-~ 3 KRNT-AM WHO -AM KRNT-AM
2 4 KLYF FM KIOA-AM KLYF-FM
5 5 KIOA-AM KLYF-FM KIOA-AM
= M, 37pm
£ 1 KSO -AM KSO ~AM KSO -AM
o 2 KLYF-FM KRNT-AM KLYF-FM
:; 3 WHO -AM KLYF-FM WHO -AM
- 4 KRNT-AM K10 A-AM KRNT-AM
8 5 k1oa-aM WHO -AM KIOA-AM

Adults 25-54

Cume Persons Trends/Rankings M-S, Bam-Midnight
Total 12+ POP(00): 1303
M-8, Sam-Midnight AM ‘79 oM '79 AM '80
POP(00): 2752 1 WHO -AM WHO  AM WHO -AM
AM 79 OMN ‘78 AM 80 g :';(\;F-i: KRNT-AM ¥SO -AM
1 WHO -AM 903 WHO -AM 970 WHO -AM 934 A P v bbb
2 KIOA-AM 824 KIOA-AM  R37 KIOA-AM 782 S ] e KLYF M
3 KRNT-AM 742 KRNT-AM 771 KSO -AM 689
4 KLYF-FM 701  KRNQ-FM 645  KRNT-AM 679 M-F, 6-10am
5 KSO -AM 658 KSO -AM 611 KLYF-FM 608 1 WHO -AM KRNT-AM WHO -AM
2 KSO -AM WHO -AM KSO -AM
M, 6-108m
KRNT-AM = -
1 WHO -AM WHO -AM WHO -AM P . O KRNT-AM
2 KIOA-AM KIO A-AM KRNT-AM &) [S3CLI) EOlg LD
- B - S KLYF-FM - -
3 KRNT-AM KRNT-AM KSO -AM KLESH KEVESEM
4 KSO -AM KSO -AM KIOCA-AM M+, 3-7pm
5 KMGK-FM KRNQ-FM KRNQ-FM ; Sig ':“ KS0 -AM KSO -AM
-AM KIOA-AM WHO -AM
MF, 3-7pm 3 KLYF-FM KRNT-AM KRNT- AM
1 KIOA-AM KIOA-AM WHO -AM 4 KIOA-AM WHO -AM K10 A-AM
2 WHO -AM WHO -AM KIOA-AM S KRNT-AM KLYF-FM
3 KSO -AM KRNQ-FM KSO -AM KEVESEH
4 KLYF~FM KSO -AM KGGO=FM
5 KRNQ-FM KRNT=-AM KRNQ=FM
Teens
M-S, Bam-Midnight 11
POP(00): 345 R
AM 79 OMN ‘78 AM '80
1 KIOA-AM K10 A-AM KMGK-FM
2 KMGK-FM KRNQ-FM KIOA-AM
3 KRNQ-FM KMGK-FM KRNQ-FM
MF, 6-10am
1 KMGK-FM KRNQ-FM KIOA-AM
2 KIOA-AM K10 A-AM KMGK-FM
3 KRNQ-FM . KMGK-FM KGGO-FM
MF, 3-7pm
1 KIOA-AM K10 A-AM KMGK-FM
2 KMGK-FM KMGK~FM KI0A-AM
3 KRNQ-FM KRNQ-FM KGGO-FM
Aduits 18-34
M-S, Bam-Midnight 14.0
POP(00): 1044 BM
AM ‘78 OMN ‘79 AM ‘80
1 KIOA-AM KIO A-AM KIOA-AM
2 KRNQ-FM KRNO~-FM KRNO-FM
3 KGGO-FM KMGK-FM KGGO-FM
4 KMGK-FM KGGO-FM KMGK -FM
5 WHO -AM WHO -AM WHO -AM
MF, 6-10am
1 KI0A-AM KIOA-AM KIOA-AM
2 KRNQ-FM KRNQ-FM KRNO-FM Format Legend
3 WHO -AM KMCK-FM KGGO-FM A-AOR. B-Black. BB-Big Band, BM-Beau-
4 KMGK-FM KGG O-FM WHO -AM ) 8 .B8-Bg a
5 KGGO-FM KRNT-AM KMGK-FM tiful Music, C-Country, CL-Classical. D-
MF, 3-7pm Dancemusic, J-Jazz, M-Miscellaneous,
1 KIOA-AM KIOA-AM KRNQ-FM i Ol il / )
o AT ks oRin RToh N-News, O qu|es. PA Pop Adutt, R
3 KGGO FM KMGK=F M KGGO-FM Rock, RL-Religious, $-Spanish, T-Talk
4 KMGK-FM KGGO-FM KMGK -FM
5 WHO -AM KSO -AM WHO AM
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Detroit

AIM ’80 Market Overview

WJR remained on top in the Motor City, helped by the inclusion of Tigers
baseball. Among the stations battiing for the young adult audience, WMJC and
WNIC-FM came up winners this, while WRIF remained a strong AOR voice. On
the Beautiful Music front, WCZY-FM surpassed WJR-FM.

With the Tigers games in the spring and summer sweeps, WJR’s share is
usually up, and this spring was no exception. In adults 25-54 the station was on
top with just over 12%. Its closest competitor was Country WCXI with slightly
more than 7%.

WCZY-FM used an ad campaign featuring TV spots (Henry Mancini), out-
door boards, and insertions in Detroit magazine — all for a total outlay less than
used for previous sweeps. WCZY-FM's music is programmed by Churchill.

A slew of Detroit area stations aim for all or part of the 18-34 audience.
With that concentration, it's remarkable that one station — WRIF — scored a
doutle-digit share this sweep. WRIF almost doubled its young aduit numbers,
jumping to just over 13%. WRIF used TV commercials and a direct mail effort
involving 20,000 newsletter to help keep itself visible.

..WABX, an AOR, and Pop/Adult KMJC were tied for third 18-34, after
WNIC-FM, which had an 8 share. Both enjoyed good books, as WABX bowed a
ew TV spot. WMJC used a muitimedia campaign centered around Tv but also
nvolved newspaper, billboards, and busboards. The station also made several
1rshift changes, moving three personalities into new AM drive, midday, and PM
rive slots.

WDRQ became more of a contender this report. The contemporary station
spent more on outside media this sweep, using TV heavily and billboards as
well. WDRQ gave away over $63,000 in cash and prizes through the ""Name
Game,” brought in a new morning man, and stretched the power rotation to
build time spent listening.

Two other major contemporary stations suffered down books. CKLW is go-
ing through an adjustment in its air sound, with new PD Pat Holiday striving for
more female listeners. The station ran a heavy TV campaign this sweep. On-air
changes included a new PM drive personality and more emphasis on features
ind information, especially in PM drive. in Dick Purtan's morning show CKLW
~as playing only four songs per hour.

WTWR suffered a setback in this sweep. After seven up books the station
slipped, perhaps owing to a Beatles documentary scheduled throughout the
survey, running in possibly intrusive 15-minute segments throughout each day.

METRO RANK

&verage Persons 12+ Share Trends
Vonday-Sunday, Gam-Midnight
FOP(00): 35667

AM ‘78 JIA'T9 OMN '79 JIF '80 AM '80

1 WIR -AM 13.3 WJR -AM 14.1 WJR -AM 10.1 WJR -AM 10.8 WJR -AMPAL 1.8
2 WWWW-FM 6.1 WWJ -AM 6.3 WRIF-FM 6.3 WRIF-FM 7.5 WRIF~FM@ 7.0
3 CKLW=-AM 5.6 WMIJC-FM 6.0 WWJ -AM 6.0 WWJ -AM 6.2 WMIC-FM PA)5.5
4 WMIC-FM 5.5 WWWW-FM 5.9 WCXI-AM 5.6 CKLW-AM 5.0 WCZY-FM ®m)5.3
5 WXYZ-AM 5.2 CKLW-AM 5.5 WMJC-FM 5.0 WJR -FM 5.0 WCXI-AM(©) 5.1
6 WWJ -AM 4.8 WRIF-F 4.8 WXYZ-AM 4.5 WMIC-FM 4.8 WWJ ~AMm™) 5.0
7 WRIF-FM 4.6 WIR -F 4.4 WWWW-FM 4.5 WCXI-AM 4.8 WIR -FM M4 .7
8 WOMC-FM 4.5 WCZY-FM 4.0 CKLW-AM 4.4 WXYZ-AM 4.1 CKLW-AM®) 4.6
9 WIR -FM 4.3 WXYZ-AM 3.9 WOMC-FM 4.3 WWJ -FM 4.1 WDRQ-FMM 4.6
.0 WABX-FM 3.9 WWJ -FM 3.8 WJR -FM 4.0 WCZY-FM 4.0 WNIC-FM ) 4.4
.1 WILB-AM 3.8 WNIC-FM 3.5 WTWR-FM 3.8 WTWR-FM 4.0 WOMC-FMPA 4.4
2 WCZY-FM 3.8 WABX-FM 3.3 WWJ -FM 3.7 WWWW-FM 3.9 WABX-FM@) 3.7
3 WNIC-FM 3.3 WTWR-FM 3.3 WDRQ-FM 3.6 WDRQ-FM 3.7 WWJ -FM@M 3.4
4 WIZZ-FM 3.2 WOMC-FM 3.1 WNIC-FM 3.5 WABX-FM 3.3 WWWW-FM@®) 3.4
5 WWJ -FM 3.1 WDRQ-FM 3.0 WCZY-FM 3.3 WNIC-FM 3.3 WXYZ-AMM 2.7
6 WDRQ-FM 2.7 WIZZ-FM 3.0 WABX-FM 3.3 WOMC-FM 3.2 WJZZ-FM& 2.6
7 WDEE-AM 2.6 WILB-AM 2.9 WIZZ-FM 3.2 WILB-AM 3.1 WILB-AM® 2.5
& WCXI-aM 2.6 WCXI-AM 2.0 WILB-AM 3.0 WJZZ-FM 2.6 WTWR-FMI{0) 2.4
9 WTWR-FM 2.0 WCHB-AM 2.0 WHND-AM 1.6 WGPR-FM 2.1 WGPR-FM® 2.4
70 WCHB-4M 1.5 WDEE-AM 1.9 WLBS-FM 1.6 WCHB-AM 2.1 WLBS-FM® 2.1
1l WGPR-FM 1.3 WHND-AM 1.6 WGPR-FM 1.6 CKLW-FM 1.4 WCHB-AM® 1.6
*2 WLBS-FM 1.2 WGPR-FM 1.2 WCHB-AM 1.5 WLBS-FM 1.3 WHND-AMIO) 1.6
23 WHND-AM 1.2 WWKR-AM 1.2 WCZY-AM 1.2 WCZY-AM 0.7 CKLW-FM() 0.8
14 CKLW-FM 1.2 CKLW-FM 1 1 CKLW-FM 0.9 WHND-AM 0.7 WCZY-AM®BMO.7
15 WWKR-AM 0.7 WLBS-FM 0.7 WMZK~FM 0.9 WQRS-FM 0.6 WQRS-FM(L) 0.6
16 WQRS-FM 0.6 WMZK-FM 0.4 WQRS-FM 0.8 WNIC-AM 0.5 WMZK-FMM™) 0.5
27 WMZK-FM 0.6 WEXL-AM 0.4 WBFG-FM 0.6 WMZK-FM 0.4 WNIC-AMM®) 0.4
'8 WIID-aAM 0.5 WCAR-AM 0.4 WNIC-AM 0.6 WHLS-AM 0.4 WCAR-AMM) 0.4
29 WTAC-AM G.4 WMUZ-FM 0.3 WHLS-AM 0.5 WMUZ-FM 0.3 WGMZ-FM®BWMO0.3
30 WMUZ-FM 0.4 WQRS-FM 0.3 WCAR-AM G.4

31 WBFG-FM 0.4

Average Persons Trends/Rankings

Total 12+

#-S, Gam-Midnight
POP(00): 35667
AMA’'TD JIA'TO OMN'79 JIF '80 AM '80

WJR -AM 810 WJR -AM 856 WJR -AM 605 WIR -AM 637 WJR -AM 733
WWWW-FM 373 WWJ -AM 380 WRIF-FM 380 WRIF-FM 440 WRIF-FM 438
CKLW-AM 340 WMJC-FM 366 WWJ -AM 362 WWJ -AM 362 WMJC-FM 346
WMJIC-FM 335 WWWW-FM 360 WCXI-AM 334 CKLW-AM 296 VCZY-FM 332
WXYZ-AM 316 CKLW-AM 334 WMJC-FM 298 WJR -FM 296 WCXI-AM 321
WWJ -AM 289 WRIF-FM 289 WXYZ-AM 273 WMJC-FM 282 WWJ -AM 309
WRIF-FM 278 WJR -FM 268 WWWW-FM 271 WCXI-AM 282 WJR -FM 291
WOMC-FM 274 WCZY-FM 241 CKLW-AM 267 WXYZ-AM 243 CKLW-AM 290
WJR -FM 260 WXYZ-AM 237 WOMC-FM 257 WWJ -FM 239 WDRQ-FM 287
WABX—FM 234 WWJ -FM 229 WJR -FM 238 WCZY-FM 238 WNIC-FM 277

—-
lovowourwn

M-F, 6-10am
1 WIR -AM WIR -AM WIR -AM WJIR ~AM WIR -AM
2 CKLW-AM WWJ -AM WWJ -AM WWJ -AM CKLW-AM
3 WWJ -AM CKLW-AM CKLW-AM CKLW-AM WWJ -AM
4 WWWW-FM WMJIC-FM WCXI-AM WRIF-FM WRIF-FM
5 WMJC-FM WJR -FM WRIF-FM WCXI-AM WCXI-AM
6 WXYZ-AM WWWW-FM WXYZ-AM WXYZ-AM WCZY-FM
7 WOMC-FM WRIF-FM WOMC-FM WMJC-FM WNIC-FM
8 WJLB-AM WXYZ-AM WMJC-FM WJR -FM WIJR -FM
9 WRIF-FM WWJ -FM WNIC-FM WWJ -FM WMJIC-FM
10 WCXI-AM WOMC-FM WWWW-FM WOMC-FM WOMC-FM
M-F, 3-7pm
1 WIJR -AM WJR -AM WRIF-FM WIR -AM WIR -AM
2 WWWW-FM WMJC-FM WIR -AM WRIF-FM WRIF-FM
3 WMJC-FM WWJ -AM WWI -AM WIR ~FM WMJC-FM
4 WOMC-FM WWWW-FM WCXI-AM WWJ -aM WOMC-FM
5 WIR -FM CKLW-AM WMJC-FM WMJC-FM WCZY-FM
6 WRIF-FM WJIR -FM WOMC-FM WCXI-AM WCXI-AM
7 WABX-FM WRIF~FM WWWW-FM WTWR-FM WDRO-FM
8 WWJ -AM WWJ -FM WDRQ-FM WCZY-FM WWJ -AM
9 WCZY-FM WCZY-FM WJR -FM WWJ -FM WIR -FM
10 CKLW-AM WNIC-FM WCZY-FM WABX-FM WNIC-FM
Teens
M-S, 6am-Midnight
POP(00): 4939
AM ‘79 JIA'T9 O/N'79 JIF '80 AM '80
1 WWWW-FM WWWW-FM WRIF-FM WRIF-FM WDRQ-FM
2 WRIF-FM WRIF-FM WWWW -FM WWWW-FM WRIF-FM
3 WABX-FM WABX-FM WDRQ-FM WDRQ-FM WWWW-FM
M-F, 8-10am
1 WWWW-FM WMJC-FM WDRQ-FM WRIF-FM WRIF-FM
2 WRIF-FM WWWW-FM WRIF-FM WWWW-FM WDRQ-FM
3 WABX-FM WRIF-FM WWWW-FM WDRQ-FM WWWW-FM
M-F, 3-Tpm
1 WWWW-FM WWWW-FM WRIF-FM WRIF-FM WDRQ-FM
2 WRIF-FM WMJIC-FM WWWW-FM WWWW-FM WRIP-FM
3 WJLB-AM WABX-FM WDRQ-FM WDR Q-FM WWWW-FM
Adults 18-34
M-S, 6am, Midnight
POP(00): 12749
AM'79 JA'TS OIN'79 JIF '80 AM 80
1 WWWW-FM WWWW-FM WRIF-FM WRIF-FM WRIF-FM
2 WMJC-FM CKLW-AM WMJC-FM WMJC-FM WNIC-FM
3 CKLW-AM WMJC-FM WTWR-FM WITWR-FM WABX-FM
4 WRIF-FM WRIF-FM WWWW-FM WNIC-FM WMJC-FM
5 WABX-FM WNIC-FM CKLW-AM CKLW-AM CKLW-AM
6 WOMC-FM WTWR-FM WJZZ-FM WWWW-FM WOMC-FM
7 WNIC-FM WJR -AM WABX-FM WABX-FM WWWW-FM
8 WJZZ-FM WABX-FM WOMC-FM WDRQ-FM WDRQ-FM
9 WJR -AM WJIZZ-FM WNIC-FM WOMC-FM WIR -AM
10 WTWR-FM WOMC-FM WCXI-AM WJR -AM WTWR-FM
M-F, 6-10am
1 CKLW-AM CKLW-AM CKLW=AM WRIF-FM WRIF-FM
2 WWWW-FM WRIF-FM WRIF-FM CKLW-AM CKLW-AM
3 WMJC-FM WWWW-FM WMJC-FM WMJC~FM WNIC-FM
4 WIR -AM WJR -AM WWWW-FM WIR -AM WIR -AM
5 WOMC-FM WMJC-FM WNIC-FM WNIC-FM WMJC-FM
6 WRIF-FM WIWR-FM WTWR-FM WTWR-FM WOMC-FM
7 WIZZ-FM WNIC-FM WOMC-FM WOMC -FM WABX-FM
8 WNIC-FM WOMC-FM WCXI~AM WWWW-FM WDRQ-FM
9 WJLB-AM WABX-FM WJIZZ-FM WABX-FM WWWW-F¥
10 WABX-FM WJZZ-FM WIR -AM WJZZ-FM WTWR~FM
M-F, 3-7pm
1 WMJC-FM CKLW=-AM WRIF-FM WRIF-FM WRIF~FM
2 WWWW=-FM WRIF-FM WMJC-FM WTWR-FM WNIC-FM
3 WABX-FM WMJC-FM WTWR-FM WMJC-FM WABX-FM
4 WRIF-FM WWWW-FM WOMC-FM WNIC-FM WMJC-FM
5 WOMC-FM WNIC-FM WABX-FM WABX-FM WOMC-FM
6 CKLW-AM WTWR-FM WJZZ-FM WWWW-FM CKLW-AM
7 WNIC-FM WOMC-FM WHWHW-FM WOMC~-FM WJR -AM
8 WDRQ-FM WABX-FM WNIC-FM CKLW-AM WWWW-EM
9 WJR -AM WJZZ-FM CKLW-AM WDRQ-FM WDRQ-FM
10 WHND-AM WIR -AM WDRQ-FM WJR -AM WIWR-FM
Adults 25-54
M-S, Bam-Midnight
POP(00): 17417
AM T8 YA'T9 OMN'Te _ WF'80 _ Am's0
1 WIR -AM WIR -AM WIR -AM WJR -ANM WJR -aM
2 WOMC-FM CKLW-AM WCXI-AM CRLW~AM WCXI-AM
3 CKLW-AM WMIC-FM WOMC -FM WCXI-AM WOMC-FM
4 WMJC-FM WTWR-FM CKLW-AM WRIF-FM CKLW-AM
S WIR -FM WWJ -AM WTWR-FM WTWR-FM WMJC-FM
6 WCZY-FM WIR -FM WMJC-FM WIR -FM WCZY-FM
7 WCXI-AM WOMC -FM WWJ -AM WMIC-FM WIR -FM
8 WwJ -FM WWJ -FM WWJ -FM WCZY-FM WNIC-FM
9 WXYZ-AM WCZY-FM WXYZ-AM WWJ -AM WWJ -AM
10 WWJ -AM WJZZ-FM WRIF-FM WOMC -FM WRIF-FM
M-F, 8-10am
1 WJR -AM WJR -AM WJR -AM WJIR -AM WJR -AM
2 CKLW-AM CKLW-AM CKLW-AM CKLW-AM CKLW-AM
3 WOMC-FM WWJ -AM WCXI-AM WWJ -AM WCXI-AM
4 WWJ -AM WOMC-FM WOMC -FM WCXI-AM WWJ -AM
5 WCXI-AM WMJC-FM WWJ ~AM WRIF-FM WOMC-FM
6 WMJC-FM WTWR-FM WRIF-FM WMJC-FM WNIC-FM
7 WJR -FM WIR -FM WXYZ-AM WJR -FM WCZY-FM
8 WCZY-FM WWJ -FM WMJC-FM WOMC -FM WMJC-FM
9 WJLB-AM WXYZ-AM WTWR-FM WCZY-FM WRIF-FM
10 WDEE-AM WCZY-FM WWJ -FM WTWR-FM WJR ~-FM
M-F, 3-7pm
1 WIR -AM WJR -AM WIR -AM WIR -AM WJIR -AM
2 WOMC-FM WMJ C-FM WOMC-FM WTWR-FM WOMC ~FM
3 WCZY-FM CKLW-AM WCXI-AM WJR -FM WCXI-AM
4 WIR -FM WIWR-FM CKLW-AM WCXI-AM WMJC-FM
5 WMJC-FM WWJ -AM WCZY-FM WCZY-FM WCZY-FM
6 CKLW-AM WJR -FM WTWR-FM WMJC-FM CKLW-AM
7 WNIC-FM WWJ -FM WMJC-FM WOMC-FM WRIF-FM
8 WWJ -FM WOMC-FM WWJ -AM WRIF-FM WIJR -FM
9 WWJ -AM WCZY-FM WWJ -FM CKLW-AM WWJ -FM
10 WJZZ-FM WJR -FM WWJ -AM WNIC-FM

WDEE-AM

Continued on Page 88
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Continued from Page 87
Cume Persons Trends/Rankings
Total 12+
M-S, Bam-Midnight
POP(00): 35667
AM '79 JIA'TY OIN’79 JIF '80 A/M '80
1 WIR -AM 12162 WJR -AM 12080 WJR -AM 9166 WIR -AM 8233 WJR -AM 10049
2 CKLW-AM 8067 CKLW-AM 7091 WRIF-FM 6966 WRIF-FM 6971 WRIF-FM 6674
3 WWJ -AM 6243 WRIF-FM 6675 CKLW-AM 6562 CKLW-AM 6249 CKLW-AM 6300
4 WRIF-FM 6187 WWWW-FM 6149 WWJ -AM 6414 WMIC-FM 5739 WMJC-FM 5290
5 WWWW-FM 5810 WWJ -AM 6078 WWWW-FM 5477 WWJ -AM 5390 WNIC-FM 5194
6 WMIC-FM 5214 WMIC-FM 5625 WMJC-FM 5463 WDRQ-FM 4553 WWJ -AM 5163
7 WABX-FM 4690 WABX-FM 5036 WDRQ-FM 5071 WWWW-FM 4483 WDRQ-FM 4955
8 WXYZ-AM 4533 WNIC-FM 4374 WNIC-FM 4700 WIR -FM 4290 WWWW-FM 4807
9 WNIC-FM 4240 WIR -FM 4207 WTWR-FM 4466 WXYZ-AM 4056 WCZY-FM 4770
10 WIJR -FM 4139 WDRQ-FM 3919 WXYZ-AM 4299 WABX-FM 3880 WJIR -FM 4730
MF, 6-10am
1 WIR -AM WIR -AM WIJR -AM WIR -AM WJIR -AM
2 CKLW-AM CKLW-AM CKLW-AM CKLW-AM CKLW-AM
3 WWJ -AM WWJ -AM WWJ -AM WWI -AM WWJ -AM
4 WWWW-FM WMJIC-FM WRIF-FM WRIF-FM WRIF~FM
5 WRIF-FM WRIF-FM WMJC-FM WMJIC-FM WNIC-FM
6 WMJC-FM WWWW-FM WXYZ-AM WXYZ-AM WMJIC-FM
7 WXYZ-AM WXYZ-AM WCXI-AM WCXI-AM WCZY-FM
8 WJLB-AM WJR -FM WDRQ-FM WDRQ-FM WJR -FM
9 WNIC-FM WABX-FM WNIC-FM WJR -FM WDRQ-FM
10 WIR -FM WILB-AM WWWW-FM WWWW-FM WWWW-FM
MF, 3-Tpm
1 WIR -AM WIR -AM WRIF-FM WRIF-FM WJIR -AM
2 WWWW-FM WRIF-FM WJR -AM WJR -AM WRIF-FM
3 WWJ -AM WWWW-FM WWWW-FM WMJC-FM WNIC-FM
4 CKLW-AM CKLW-AM WWJ -AM CKLW-AM WMJC-FM
5 WRIF-FM WWJ -AM WMJC-FM WWJ -AM WWJ -AM
6 WMJIC-FM WMJIC-FM WDRQ-FM WWWW-FM WABX~-FM
7 WABX-FM WABX-FM CKLW-AM WDRQ-FM WWWW-FM
8 WIR -FM WNIC-FM WNIC-FM WABX-FM WDRO-FM
9 WNIC-FM WTWR-FM WOMC -FM WTWR-FM CKLW-AM
10 WXYZ-AM WJIR -FM WTWR-FM WJR -FM WCZY-FM
Teens
M-S, 6am-Midnight
POP(00): 4939
AM'79 JIA'T9 OIN'79 JF '80 AM '80
1 WWWW-FM WRIF-FM WRIF-FM WRIF-FM WRIF-FM
2 WRIF-FM WHWW-FM WDRQ-FM WDRQ-FM WDRQ-FM
3 CKLW-AM WABX-FM WWWW -FM WWWW-FM WWWW-FM
M-F, 6-10am
1 WWWW-FM WRIF-FM WRIF-FM WRIF-FM WRIF-FM
2 WRIF-FM WWWW -FM WDRQ-FM WWWW-FM WDRQ-FM
3 CKLW-AM WABX-FM WWWW-FM WDRQ-FM WWWW-FM
MF, 3-Tpm
1 WWWW-FM WWWW-FM WRIF-FM WRIF-FM WRIF-FM
2 WRIF-FM WRIF-FM WWWW-FM WDRQ-FM WDR Q-FM
3 WABX-FM WABX-FM WDRQ-FM WWWW -FM WWWW-FM
Adults 18-34
M-S, Bam-Midnight
POP(00): 12749
AM'7T9 JIA'79 OIN'79 JIF '80 A/M '80
1 CKLW-aM WRIF-FM WRIF-FM WRIF-FM WRIF-FM
2 WRIF-FM CKLW-AM WWWW-FM CRKLW-AM WNIC-FM
3 WWWW-FM WWWW-FM CKLW-AM WMJC-FM CKLW-AM
4 WMJC-FM WMJC-FM WMJC-FM WWWW -FM WWWW-FM
5 WIR -AM WIR -AM WTWR~FM WTWR-FM WABX-FM
6 WABX-FM WABX-FM WABX-FM WNIC-FM WMJIC-FM
7 WNIC-FM WNIC-FM WNIC-FM WABX-FM WDRQ-FM
8 WJILB-AM WTWR-FM WJZZ-FM WDRQ-FM WTWR-FM
9 WDRQ-FM WDRQ-FM WDRQ-FM WJZZ-FM WIR -AM
10 WOMC-FM WIZZ-FM WOMC-FM WJIR -AM WOMC-FM
M+, 6-10am
1 CKLW-AM CKLW-AM CKLW-AM WRIF-FM WRIF-FM
2 WWWW-FM WRIF-FM WRIF-FM CKLW-AM CKLW-AM
3 WRIF-FM WWWW-FM WMJC-FM WMJC-FM WNIC-FM
4 WMJC-FM WMJC-FM WIWR-FM WNIC-FM WMJC-FM
5 WNIC-FM WIWR-FM WWWW-FM WTWR-FM WWWW-FM
6 WIR -AM WJR -AM WNIC-FM WJR -AM WABX-FM
7 WOMC-FM WABX-FM WIZZ-FM WWWW-FM WDRQ-FM
8 WABX-FM WNIC-FM WOMC -FM WABX-FM WOMC-FM
9 WILB-AM WIZZ-FM WABX~FM WOMC -FM WTWR-FM
10 WDRQ-FM WOMC~FM WDRQ-FM WDRQ-FM WJR -AM
M-F, 3-Tpm
1 WWWW-FM WRIF-FM WRIF-FM WRIF-FM WRIF-FM
2 WRIF-FM WWWW-FM WWWW~-FM WMJC-FM WABX-FM
3 WMJC-FM CKLW-AM WTWR-FM WIWR-FM WNIC~FM
4 CKLW-AM WMJC-FM WMJC-FM CKLW-AM CKLW-AM
5 WABX~-FM WIWR-FM WABX~-FM WWWW-FM WMJC-FM
6 WNIC-FM WNIC-FM WNIC-FM WNIC-FM WWWW-FM
7 WIJR -AM WABX~FM WDRQ-FM WABX~-FM WDRQ-FM
8 WHND-AM WDRQ-FM CKLW~-AM WDRQ-FM WTIWR-FM
9 WOMC~FM WIJR -AM WJZZ-FM WJZZ-FM WJIR -AM
10 WDRQ-FM WOMC-FM WOMC-FM WOMC-FM WOMC ~FM

Adults 25-54
M-S, 6am-Midnight
POP(00): 17417

AM 79 JIA'T9 OIN'79 JIF '80 AM '80
1 WIR -AM WJR -AM WIR -AM WIR -AM WJIR -AM
2 CKLW-AM CKLW-aM CKLW-AM CKLW-AM CKLW-AM
3 WWJ -AM WMJIC-FM WWI -AM WMIC-FM WCZY-FM
4 WMIC-FM WWI -AM WMIC-FM WWJ -AM WMJIC-FM
5 WOMC-FM WTWR-FM WOMC -FM WIR -FM WJR -FM
6 WIR -FM WJR -FM WTWR-FM WTWR-FM WOMC-FM
7 WXYZ-aM WOMC-FM WRIF-FM WRIF-FM WNIC-FM
8 WCZY-FM WNIC-FM WDRQ-FM WCXI-AM WWJ -AM
9 WWJ -FM WRIF-FM WIR -FM WCZY-FM WWJ -FM
10 WDRQ-FM WIZZ-FM WXYZ-AM WXYZ-AM WCXI-AM
MF, 6-10am
1 WIR -aM WIR -AM WIR -AM WIR -AM WIR -AM
2 CKLW-AM CKLW-AM CKLW-AM CKLW-AM CKLW-AM
3 WWJ -AM WWJ -AM WWJ -AM WWJ -AM WNIC-FM
4 WOMC-FM WMJIC-FM WOMC-FM WMJC-FM WWJ -AM
5 WMJC-FM WJIR -FM WMIC-FM WCXI-AM WCXI-AM
6 WIR -FM WTWR-FM WRIF-FM WRIF-FM WCZY-FM
7 WCZY-FM WOMC-FM WCXI-AM WJR -FM WMIC-FM
8 WILB-AM WIZZ-FM WIWR-FM WTWR-FM WOMC-FM
9 WCXI-AM WRIF-FM WXYZ-AM WXYZ-AM WIR -FM
10 WNIC-F¥M WWWW -FM WWJ ~FM WOMC-FM WRIF-FM
MF, 3-Tpm
1 WIR -AM WJIR -AM WJIR -AM WJIR =-AM WIR -AM
2 WMJC-FM CKLW-AM WOMC-FM CKLW-AM CKLW-AM
3 WWJ -aM WMIC-FM CKLW-aM WMJIC-FM WMJC-FM
4 CKLW-AM WWJ -aM WMJIC-FM WTWR-FM WOMC-FM
5 WOMC-FM WTWR-FM WWJ -AM WWJ -AM WCXI-AM
6 WCZY-FM WJR -FM WTWR-FM WJR -FM WCZY-FM
7 WIR -FM WOMC -FM WDRQ-FM WCXI-AM WNIC-FM
8 WWJ -FM WNIC-FM WRIF-FM WCZY-FM WRIF-FM
9 WXYZ-AM WWI -FM WCXI-AM WRIF-FM WWJ -AM
10 WCXI-aM WDRQ-FM WJZZ-FM WOMC -FM WIR -FM

Format Penetration Chart

Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend

A-AOR, B-Black, BB-Big Band. BM-Beau-
htul Music, C-Country, CL-Classical, D-
Dancemusic, J-Jazz. M-Miscellaneous.
N-News, O-Oldies. PA-Pop/Adult, R-
Rock, RL-Religious. S$-Spanish, T-Talk

Data from Market Buy Market ™



- ww %
- X ® L d

The moter < ty g2ts its newest St. Louis‘.’and KDWB-in Minneapoli
“wheels™ with the arrival of oLr WLLZ. S:. Paul. Doudleday believes in Detro
Now Dout eday Broadcasting, .. .that's why we're ta2re.
America’s winningest radio group, i

gets evern bigger as we crive into
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Cume Persons Trends/Rankings

Adults 25-54
M-S, 6sm-Midnight

®
Duluth-Superior
M-S, 6am-Midnight AIM'78 AIM '79 AIM '80
LAASUIB i) 1 WFBC-AM WEBC ~AM KDAL=AM
METRO RANK A/M'T8 AIM'79 AIM '80 2 KDAL-AM WKKQ-AM WDSM-AM
1 WEBC-AM 906  WEBC-AM 844 KDAL-AM 724 3 WDSM-AM KDAL-AM WEBC-AM
2 KDAL-AM 723 KDAL-AM 689  WEBC-AM 709 4 WKKQ-AM WDSM-AM WKKQ-AM
Am"'"\::ﬁ”:.mﬁmsff.""""d’ 3 WAKX-FM  S72  WAKX-FM 644  WAKX-FM  $31 5 WAKX-AM WAKX-FM WAKX-FM
op ;ou- ;'2“ v 4 WDSM-AM 496  WDSM-AM 432  WDSM-AM 473 M, 6-108m
( )i 5 WAKX~-AM 397 WKKQ-AM 403 WKKO-AM 406 1 KDAL-AM KDAL-AM KDAL-AM
AM'78 AM'T9 AIM 80 M. 6-10am 2 WEBC-AM WKKQ-AM WDSM-AM
1 WKKQ-AM 14.9 KDAL-AM 19.0 KDAL-AMPALB.S 1 KDAL-aN K KDAL-AM 3 WDSM-AM WEBC-AM WEBC-AM
2 KDAL-AM 14.2  WKKQ-AM 13.2 WKKQ-AM(O) 12.4 - - - 4 WKKQ-AM WDSM-AM WKKQ-AM
2 WFBC-AM WEBC -AM WEBC -AM
3 WGGR-FM 13.4 WAKX-FM 12.1 WEVE-FMPAI 8.4 3 UAKX-FM WAKY —FM WAKX -FM 5 WAKX-FM WARX=FM WEVE-FM
4 WEBC-AM 12.2 WEBC-AM 116 WDSM-AM® 8.2 4 WDSM-AM WKK O-aM WDSM-AM WF. 37pm
5 WAKX-FM 8.7 WGGR-FM 8.3 WGGR-FM(BM 7.9 S WKKQ-AM WDSM-AM WKKQ-AM '
6 WDSM-AM 7,0 WDSM-AM 6.3 KZIQ-FMPA) 7.9 g 1 WEBC-AM WKKQ-AM WDSM-AM
7 WAKX-AM 5,0 WMFG-AM 5.5 WEBC-AMPA 7.7 ME. 37pm 2 WKKO-AM Lt ot D
8 KAOH-FM 4.0 WEVE-FM 4 7 WAKX-FMO®Y 7.7 !} WEBC-aN WEBC-AM WEBC-AM ) LI L WEBC -AH
9 WMEG AM 4.0 KAOH-FM 2.8 WMFG-aM® 4.7 2 WAKX-FM WAKX -FM KDAL-AM ERECCRSEN LA LSS
10 WEVE-AM 3.5 WAKK-AM 2.2  WAKX-AMPA 2.6 3 KDAL-AM ¥DAL-AN WDSM-AM SRWAKKSEM L1 S5 BEVESTH
11 WHLR-AM 3.0 WEVE-AM 2.2 KQDS-FM® 2.g O LA WKKO-ANM L13Le i)
12 WELY-AM 1.7 WHLR-AM 1.7 WHLB-AM(PA) | ¢ 2 URERISAT WDS M-AM WKKO-AM
13 KAOH-AM 1.7 WWIC-AM 1.1 WWJC-aAMPA) | 3 Teens
14 WWJC-AM 1.5 WMFG-FM 1.1 WEVE-AM®U |3 WS, Bam-Midnight 1.3
15 WMFG-FM WHLB-FM 1.1 WELY-AMPA) |, PO;’(OO)' 305 RL
16 KAOH-AM 0.3  WKLK-AMIO 0,5 METe , .
17 WHLB-FMIOD 0.5 AM 7 AIM ‘79 AIM '80
18 KODS-AMPA) o 3 1 WFBC-AM WEBC-AM WAKX-FM
19 WMFG-FMPA) 2 WAKX-FM WAKX=-FM WEBC -AM
3 WAKX-AM WK¥Q-AM KZ10-FM
M, 6-10am
. 1 WEBC-AM WEBC -AM WEBC-AM
Average Persons Trends/Rankings 2 WAKX-FM WAKX-F3 KZ10-F
3 KDAL-AM -aM X -F)
Total 12+ D WKKO-AM WAKX -FM
M-S, Bam-Midnight MF, 37pm
A R o S
AIM 78 AIM '79 AIM '80 B T e ]
1 WKKQ-AM 60  KDAL-AM 69  KDAL-AM 70 g
2 KDAL-AM 57 WKKQ-AM 4R WKKO-AM W7 ':i“'s'.smlgi:; o
3 WGGR-FM 54  WAKX-FM 44 WEVE-FM a2 . ‘ ;‘oq
4 WEBC-AM 49 WEBC-AM 42 WDSM-AM 31 POP(00):
S WAKX-FM 35  WGGR-FM 30  WGGR-FM 30 AIM ‘78 AM'79 AIM 80
M-, 6-10am 1 WFBC-AM WEBC -AM WEBC~AM
1 KDAL-AM KDAL-AM KDAL-AM 2 WAKX-FM WAKX -FM WAKX -FM
2 WKKQ-AM WKKQ-AM WKKQ-AM 3 WAKX-AM WAKX - AM KZIO-FM
3 WEBC-AM WAKX-FM KZI0-FM 4 WDSM-aM WKKQ-AM WAKX =AM
4 WGGR-FM WEBC -AM WEBC -AM 5 KDAL-AM WDSM-AM KDAL-AM
S WAKX-FM WGGR-FM WDSM~-AM MF. 6-10am
M, 3-7pm 1 WEBC-AM WFBC-AM WEBC -AM
1 WEBC-AM WAKX—FM KDAL-AM 2 WAKX-FM WAKX -FM WAKX -FM Format LOgOﬂd
2 WGGR-FM KDAL-AM WKKQ-AM 3 WAKX-AM WKKQ-AM KZTO-FM .
3 WKKQ-AM WEBC-AM usvg-m 4 KDAL-AM WAKY -AM KDAL-AM A-AOR, B-Black, BB-Big Band, BM-Beau-
4 WAKX~-FM WKKQ-AM WAKX -FM 5 WKKQ-AM KDAI -AM WDSM-AM titul Music, C-Country, CL-Classical, D-
5 KDAL-AM WGGR-FM WDSM -AM M€, 37pm : :
Teens 1 WFBC-AM WAKX —FM WEBC-AM Dancemusic, J-J_azz, M-Miscelianeous,
M-S, Bam-Midnight 2 WAKX-FM WEBC-AM WAKX-FM N-News, 0O-Oldies, PA-Pop/Adult, R-
X 3 WAKX-AM WKKQ-AM KZI0-FM - ;
LA Y & WKKQ-AM WDS s A evolin Rock, RL-Religious. S-Spanish, T-Talk
MG LR LD S WDSM-AM WAKX -AM WDSM-AM
1 WAKX=-FM WAKX -FM WEBC -AM
2 WEBC-AM WEBC -AM KZT0-FM
3 KDAL-AM WKKQ-AM WAKX -FM
M-, 6-10am
1 WAKX-FM WAKX -FM KZT0-FM
2 WEBC~AM WEBC -AM WEBC-AM
3 KDAL-AM WKKO-AM WAKX-FM
M-, 3-7pm
1 WEBC-AM WAKX-FM WAKX=-FM
2 WAKX-FM WEBC ~AM WEBC-AM
3 WGGR-FM WKKQ-AM KZIO~FM
Adults 18-34 =
M-S, Bam-Midnight
POP(00): 709
AIM '78 AIM 79 AIM ‘80
1 WEBC-AM WAKX-FM KZ10 FM
2 WAKX=-FM WEBC-AM WAKX -FM
3 WKKQ-AM WKKO-AM WEBC-AM
& WAKX-AM WDSM=AM WDSM=-AM
5 WGGR-FM WEVE-FM WEVE-FM
M-, 6-10am
1 WEBC-AM WAKX-FM WAKX=FM
2 WAKX-FM WEBC-AM KZ10-FM
3 WAKX-AM WDSM=-AM WDSM-AM
4 WKKQ-AM WKKQ-AM KDAL-AM
5 KDAL-AM KDAL=-AM WEBC -AM
M, 3-7pm
1 WEBC-AM WAKX -FM WAKX -FM
2 WAKX~-FM WEBC -AM WEBC-AM
3 WKKQ-AM WKKQ-AM WEVE-FM
4 WGGR-FM WDS M- AM KZI0-FM
5 WDSM-AM WEVE-FM WDSM-AM
Adults 25-54
M-S, Bam-Midnight
POP(00): 919
AIM ‘78 AIM 79 AIM 80
1 WKKQ-AM WKKQ-AM KDAL-AM
2 WGGR-FM KDAL-AM WKKQ-AM
3 KDAL-AM WEBC-AM WEVE-FM
4 WEBC-AM WAKRX-FM WDSM-AM
5 WDSM-AM WDSM~AM WGGR-FM
M, 6-10am
1 KDAL-AM KDAL-AM KDAL-AM
2 WKKQ-AM WKKQ-AM WKKQ-AM
3 WEBC-AM WDS M-AM WDSM=AM
4 WDSM-AM WMFG=AM WEVE-FM 25.00 eac
5 WGGR=-FM WAKX-FM WMFG-AM
MF, 3-7pm
1 WKKQ-AM WKKQ~AM WEVE-FM
SEE ORDER FORM
3 WEBC-AM KDAL-AM KDAL-AM
4 WDSM-AM WEBC~AM WKKQ~AM
5 WAKX-FM WGGR-FM WGGR-FM
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METRO RANK

/M ’80 Market Overview

There was a new number one station in this mar-
it, Country KHEY. The runner-up KLOZ, is also
suntry, and between them they led in both the
5-54 and 18-34 demos. Contemporary hit station
SET-FM went up while last sweep's leader, KINT,
ipped almost four shares.

KHEY's average and cume audience actually
II, but the station was still number one 25-54, just
vead of KLOZ, 13% to 12%. KLOZ's gain may
ave been aided by a larger ad expenditure, mostly
1 TV backed with a showing of billboards. The sta-
sn also ran 24-hour trivia contests and reduced its
dies list significantly. Not only did KLOZ come in a
ose second 25-54, the station also led 18-34.
LOZ had about 12% of the young aduits, com-
ared to approximately 10% for KINT and KSET-FM.

KSET-FM is moving away from its former Dance-
sic sound to more of a Contemporary Hit Radio
yrmat. There was less outside ad effort made for
yis book, but on-air a “Win It All" contest entitled
allers to try for a package of trips and cash worth
5000. With these ingredients KSET-FM was able
) boost its 18-34 share by about one-third, with im-
ressive gains among young adult ment.

KINT maintained a very low profile. There was
o outside advertising and less than the usual
mount of on-air activity. Unfortunately, the station’s
rorning and midday personalities both left just be-

sre the book, which may have contributed to de-
lines in those dayparts.

ON-AIR SURVEY SPOTS BROADCAST BY

KAMA-AM KAMA-FM

werage Persons 12+ Share Trends

ienday-Sunday, 6am-Midnight

QP(B0): 3413
_ AmM'T9 OM 79 AM 80 -
1 KAMA-AM 1.4 KINT-FM 11.7 KHEY-AM(©10.
2 KELP-AM 9.4 KHEY-AM 11.3 KLOZ-FM®© 9.
3 KLAQ-FM 9.2 KAMA-AM 9.2 KSET-FM® 8.
4 KEZB-FM 8.7 KEZB-FM 8.6 KINT-FM (R} 7.
5 KINT-FM 7.9 KELP-AM 7.9 KEZB-FM@®W7.
6 KHEY~-AM 7-1  KSET FM 5.6 KSET-AM(PAM) 6.
7 KSET-FM 6.0 KFIM-FM 5.6 XROK-AM(S 6.
8 KPAS-FM 4.4 KLOZ-FM S.4 KELP-AM® 6.
9 KFIM-FM 4.0 KLAQ-FM 5.2 KFIM-FMN® 5.
10 KROD-AM 3.9 KPAS-FM 4.0  KAMA-AM® 4.
11 KTSM-AM 3.7 XEJ -aM 3.1 XZOL-AM® 4.
12 KSET-AM 3.5 KROD-AM 2.9  KTSM-AMN 4.
13 KAMA-FM 3.3 KSET aM 2.9 KLAQ-FM W 3.
14 XEJ -AM 3.1 KTSM-AM 2.3  KPAS-FMW 3.
15 KKOL-AM 2.3  KAMA-FM 2.1 KTSM-FM®M 2,
16 KLOZ-FM 2.3 KTSM-FM 1.9 KROD-AM®PA 1.
17 KISM-FM 1.5 KISO AM 1.9 KAMA-FM® 1.
18 XROK-AM 1.0 XEFV-AM 1.7 XEJ -aM® 0.
19 XEFV-AM 0.6 KKOL-AM 0.8
20 XEWG-AM 0.6 XROK-AM 0.6
21 XEWG-AM 0.6

Average Persons Trends/Rankings

Total 12+
W-S, Bam-Midnight
J0P(00): 3413
_ AM’79  OMN'79 AMB0
1 KAMA-AM 59 KINT FM 56 KHE Y-AM 5
2 KELP-AM 49 KHE Y-AM 54 KLOZ-FM 4
3 KLAD-FM 48 KAMA-AM 44 KSET-FM 4
4 KEZB-FM 45 KEZB FM 41 KINT-FM 3
5 KINF-FM 41 KELP-AM 38 KEZB-FM 3
MF, 6-10am
1 KHEY-AM KHE Y-AM KHE Y-AM
2 KAMA-AM KELP-AM KSET-FM
3 KEZB-FM KAMA-AH KLOZ-FM
4 KINT-FM KINT-FM KINT-FM
5 KELP-AM KEZB-FM KELP-AM
MF, 3-Tpm
1 KELP-AM KINT-FM KLOZ-FM
2 KLAQ-FM KHE Y-AM KSET- AM
3 KINT-FM KEZB-FM KHE Y~AM
4 KEZB-FM KELP-AM KEZB-FM
5 KHEY-AM KSET-FM KELP-AM
Teens
M-S, Gam-Midnight
POP(00): 528
AT '79 OMN'T9 AM'80
1 KELP-AM KINT-FM KINT-FM
2 KINT-FM KELP-AM KSET-FM
3 KSET-FM KLAQ-FM KSET AM

4
4
S
5
7
7
C
&4
7
2
0
1
1

5
5
2
6

[}
5
o
8
6

M-F, 6-10am
1 KSET~FM KINT-FM KSET-FM
2 KELP-AM KELP-AM KELP-AM
3 KINT-FM KSET AM KINT-FM
M+F, 3-7pm
1 KINT-FM KINT- FM KSET-AM
2 KELP-AM KELP-AM KINT-FM
3 KLAQ-FM KSET FM KSET FM
Adults 18-34
M-S, 6am-Midnight
POP(00): 1391
AM '79 omN'79 AIM'80
1 KLAO-FM KINT-FM KLOZ-FM
2 KINT-FM KFIM-FM KINT-FM
3 KELP-AM KELP-AM KSET-FM
4 KPAS-FM KSET FM KFIM-FM
5 KFTM-FM KLAQ-FM KSET-AM
M-F, 6-10am
1 KINT-FM KELP-AM KSET-FM
2 KLAQ-FM KHE Y-AM KLOZ~FM
3 KELP-AM KFIM-FM KFIM-FM
4 KHEY-AM KINT~FM KINT-FM
5 KSET-AM KEZB-FM KHE Y-AM
MF, 3-7pm
1 KLAO-FM KINT FM KLOZ-FM
2 KFLP-AM KELP-AM KSET-AM
3 KINT-FM KFIM-FM KSET-FM
4 KROD-AM KLAO-FM KFIM-FM
5 KHEY-AM KSET-FM KINT-FM
Adults 25-54
M-S, 8am-Midnight
POP(00): 1626
o AM ‘79 O '79 AM'SD
1 KEZB-FM KHE Y-AM KHE Y-AM
2 KAMA-AM KAMA-AM KLOZ~FM
3 KHEY-AM KEZB-FM XROK-AM
4 KELP-AM KLOZ-FM KEZB-FM
5 KINT-FM KELP-AM KSET-AM
M-F, 6-10am
1 KHEY-AM KHE Y~AM KHEY-AM
2 KEZB-FM KAMA-AM KLOZ-FM
3 KINT-FM KEZB-FM XROK-AM
4 KAMA-AM KELP-AM KELP-AM
5 KELP-AM KLOZ-FM KINT-FM
M-F, 3-7pm
1 KEZB-FM KHE Y-AM KLOZ-FM
2 KELP-AM KEZB-FM KHE Y-AM
3 KHEY-AM KELP-AM KSET-AM
4 KINT-FM KLOZ-FM XROK-AM
5 KTSM-AM KAMA-AM KELP-AHM

Cume Persons Trends/Rankings

Adults 25-54

M-S, Gam-Midnight

POP(00): 1626

_AM'79 __ON'79 AM'R0

1 KELP-AM KHE Y-AM KLOZ-FM
2 KHEY-AM KAMA-AM KHE Y- AM
3 KAMA-AM KINT-FM KINT-FHM
4 KEZB-FM KEZB-FM KELP-AM
5 KINT-FM KLOZ-FM KEZB-FHM

M, 6-10am
1 KHEY-AM KHE Y-AM KHE Y-AM
2 KELP-AM KAMA-AM KLOZ-FM
3 KAMA-AM KEZB-FM KELP-AM
4 KEZB-FM KELP-AM KINT-FM
5 KTSM-AM KLOZ-FM KEZB-FM

MF, 3-7pm
1 KELP-4M KHE Y-AM KLOZ-FM
2 KHEY-AM KEZB-FM KHE Y- AM
3 KEZB-FM KLOZ-FM KELP-AM
4 KINT-FN KELP-AM KSET-AM
5 KAMA-AM KTS M-AM XRO K-AM

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Total 12+
M-S, Bam-Midnight
POP(00): 3413
AM'T9 _ OMW'T9_ AM '80 )
1 KELP-AM 819 KINT-FM 1005 KINT-FM 762
2 KINT-FM 754 KHEY~AM 703 KELP-AM 729
3 KHEY-AM 609 KELP-AM 657 KLOZ-FM 588
4 KAMA-AM 533 KSET-FM 561 KHEY-AM 581 Format Legend
5 KEZB-FM 501 KEZB-FM 548 KSET~FM 530
o = A-AOR. B-Biack. BB-Big Band. BM-Beau-
M-F, 6-10am : : ’
1 KELP-AM KINT-FM KHE Y- AM titul Music. C-Country  CL-Classical. D-
2 KHEY-AM LI KINT-FM Dancemusic. J-Jazz. M-Miscellan
3 KAMA-AM KELP-AM KLOZ-FM 4 el Sl
% KINT-FM KEZB-FM KELP~-AM N-News. 0-Oldies PA-Pop Adult. R-
- KAMA AM =
bR A S LA Rock. RL-Religious, S-Sparish T-Talk
MF, 3-Tpm
1 KELP-AM KINT-FM KELP-AM
2 KINT-FM KHEY-AM KINT-FM
3 KLAQ-FM KELP-AM KLOZ-FM
4 KHEY-AM KEZB-FM KHE Y- AM
5 KEZB-FM  KSET-FM KSEMaN
Teens
M-S, 6am-Midnight
POP(00): 528
_ AamT9 OMN 79 _ Am'80
1 KINT~-FM KINT-FM KINT-FM
2 KFLP-AM KFELP-AM KELP-AM
3 KLAQ-FM KSET-FM KSET-FM
M. 6-108m A
1 KFLP-AM KINT-FM KELP-AM
2 KINT-FM KELP-AM KINT-FM .
3 xiAocEM  KiAo-rM KSET-FH The TM Companies
M, 3-Tpm .
1 KELP-AM KINT-FM KINT-FM constitut he mos mple
2 KINT-FM KELP-AM KEL P-AM el tco te
3 KLAQ-FM KSET-FM KSET-AM B °
RN Cio xR KSET-AM roadcas rus
Adults 18-34 a t ran t
M-S, Bam-Midnight J d 4
i
ettt 8 in the world!
AM ‘79 __OMN'7T9  AM'BO
1 KELP-AM KINT-FM KINT-FM
2 KINT-FM KELP-AM KELP-AM
3 KPAS-FM KFIM-FM KLOZ-FM
4 KHEY-AM KPAS -FM KSET-FM
5 KLAQ-FM KSET - FM KFIM=-FM
M, 6-10am
1 KELP-AM KINT-FM KINT-FM
2 KINT-FM KELP-AM KLOZ-FM
3 KLAQ-FM KFIM-FM KFIM~FM
4 KPAS-FM KHE Y- AM KSET-FM
5 KHEY-AM KROD-AM KELP-AM 1349 Regal Row - Dallas, Texas 75247 - (214) 634-8511
MF, 3-7pm N _
1 KELP-AM KINT-FM KLOZ-FM ®Aslnbsnduary of Shamrock Broadcasting Company. inc
2 KINT-FM KELP-AM KELP-AM
3 KPAS-FM KFIM-FM KINT-FM
4 KLAQ-FM KSET-FM KSET-AM
5 KROD-AM KPAS-FM KFIM-FM

Data from Market Buy Market ™
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) Average Persons 12+ Share Trends
O Monday-Sunday, Bam-Midnight
Z poP(00): 2189
: AM '78 AIM 79 AM '80
o 1 WLVU-FM 23.5 WCCK-FM 23.2 WCCK-FM® 23.3
g 2 WCCK-FM 20.3 WLVU-FM 19.4 WLVU-FM®M16.8
o 3 WJIET-AM  14.8 yYRIE-AM 15.2 WJET-AM® 15.5
4 WRIE-AM 12.8 yJET-AM 13.3 WRIE-AM@ea12.7
5 WLKK-AM 7.8 WLKK-AM 10.8 WLKK-AM( 10.§
6 WMDI-FM 4.9 yuMpI-FM 5,7 WMDI-FM®#) 5.0
7 WWGO-AM 2.6 WWGO-AM 1.3 WWCB-AM®A 1.9
8 WWCB-AM 2.0 WHYP-AM 1.3 WEYZ-AM®W 1.5
9 WCTL-FM 1.5 WWCB-AM 1.0 WZPR-FM©® 0.9
10 CKLW-AM 0.9 WCTL-FM 1.0 WGR -AM®A 0.9
11 WHYP-FM 0.6 WWwOW-AM 0 3 WBEN-FMM® 0.6
12 WWOwW-AM 0.6 WGOJ-FM 0.3 WREO~FM®W 0.5
13 WHYP-AM 0.3
Average Persons Trends/Rankings
Total 124
M-S, 6am-Midnight
POP(00): 2189
AIM'78 AIM'79 AIM '80
1 WLVU-FM 81  WCCK-FM 73 WCCK-FM 75
2 WCCK-FM 70 WLVU-FM 61  WLVU-FM 54
3 WIET-AM 51 WRIE-AM 48 WIET-AM 50
4 WRIE-AM 44 WIET-AM 42  WRIE-AM 41
5 WLKK-AM 27 WLKK-AM 34 WLKK-AM 34
M+, 6-10am
1 WIET-AM WRIE-AM WCCK-FM
2 WRIE-AM WJIET-AM WIET-AM
3 WCCK-FM WCCK~FM WRIE-AM
4 WLVU-FM WLVU=-FM WLKK -AM
5 WLKK-AM WLKK-AM WLVU-FM
MF, 3-7pm
1 WLVU-FM WCCK~-FM WCCK-FM
2 WCCK-FM WLVU-FM WLVU-FM
3 WIET-AM WRIE-AM WJET-AM
4 WRIE-AM WIET AM WRIE-AM
5 WMDI-FM WLKK=-4M WLKK-AM
Teens
M-S, 6am-Midnight
POP(00): 293
AIM'78 AIM ‘79 AIM '80
1 WCCK-FM WCCK-FM WCCK~=FM
2 WIET-AM WIET-AM WIET-AM
3 WMDI-FM WMDI-FM WMDI-FM
M+, 6-10am
1 WCCK-FM WCCK-FM WCCK~-FM
2 WJET-AM WIET-AM WIET-AM
3 WRIE-AM WMDI-FM WRIE-AM
MF, 3-7pm
1 WCCK-FM WCCK-FM WCCK-FM
2 WIET-AM WJET-AM WIET-AM
3 WMDI FM WMD1-FM WRIE-AM
Adults 18-34
M-S, 6am-Midnight
POP(00): 730
AIM'78 AM ‘78 AIM '80
1 WCCK-FM WCCK-FM WCCK-FM
2 WRIE-AM WRIE-AM WIET-AM
3 WJET-AM WJET-AM WRIE-AM
4 WLVU-FM WMDI-FM WLVU-FM
5 WMDI-FM WLVU-FM WHMDI-FM
M+, 6-10am
1 WCCK-FM WCCK-FM WCCK-FM
2 WRIE-AM WRIE-AM WRTE-AM
3 WIET-AM WIET-AM WIET-AM
4 WLVU-FM WMDI-FM WLVU-FM
5 WMDI-FM WLVU-FM WMDI-FM
MF, 3-7pm
1 WCCK-FM WCCK-FM WCCK-FM
2 WRIE-AM WRIE-AM WIET~AM
3 WLVU-FM WIET-AM WRIE-AM
4 WMDI-FM WMDI-FM WLVU~FM
5 WIET-AM WLVU-FM WMD1-FM
Adults 25-54
M-S, 6am-Midnight
POP(00): 991
AIM'78 AIM'79 AIM '80
1 WLVU-FM WCCK-FM WCCK-FM
2 2 WRIE-AM WLVU-FM WLVU-FM
- 3 WCCK-FM WRIE-AM WRIE-AM
[ 4 WIET-AM WIET-AM WIET-AM
E 5 WLKK-AM WLKK-AM WLKK-AM
= MF,6-10am
> 1 WRIE-AM WRIE-AM WRIE=-AM
,% 2 WIET-AM WIFET-AM WCCK-FM
=, 3 WLVU-FM WLVU-FM WLVU-FM
g 4 WLKK-AM WCCK-FM WJIET-AM
B 5 WCCK~FM WLKK~AM WLKK-AM
E M-, 3-7pm
£ 1 WLVU-FM WCCK ~FM WCCK-FM
S 2 WR1E-AM WRIE-AM WLVU-FM
= 3 WCCK-FM WLVU-FM WRIE-AM
8 4 WIET-AM WIET-AM WIET-AM
8 5 WLKK-AM WLKK-AM WLKK-AM

, Adults 25-54 .
Cume Persons Trends/Ra nkings M-S, 6am-Midnight
Total 124 POP(00): 991
M-S, 6am-Midnight AIM 78 AIM 79 AIM '80
POP(00): 2189 1 WRIE-AM WRIE-AM WCCK-FM
AIM'78 AIM ‘T8 AIM 80 2 WLVU-FM WIET-AM WRIE-AM
L WIET-AM 833 yCcCK-FM 921 WCCK-FM 885 3 WIET-AM week-rM “"5'[‘:”
2 WCCK-FM 824  WJET-AM 913 WJET-AM 878 O LIS "”‘VL'FA“ :::Kﬁ—,x:
3 WLVU-FM 786 WRIE-AM 770 WRIE-AM 734 SRHEKIKS A MEKKSEN t
4 WRIE-AM 766 WLVU-FM 732 wLvU-FM 582 M+F, 6-10am
5 WLKK-AM 446  WLKK=-AM 532 WLKK-AM 422 1 WRIE-AM WRIE-AM WRIE=-AM
M+, 6-108m 2 WIET-AM WIET-AM WCCK-FM
1 WIET-AM WIET-AM WCCK=FM PRCCREH WCCK-FM LRSS
4 WLVU-FM WLVU-FM WLVU-FM
2 WCCK-FM WCCK~FM WJET-AM B R M o
3 WRIE-AM WRIE-AM WRIE-AM WEKEKS S
4 WLVU-FM WLVU-FM WLVU-FM M, 3-7pm
5 WLKK-AM WLK K-AM WLKK-AM 1 WLVU-FM WRIE AM WIET-AM
MF, 3-7pm 2 WRIE-AM WIET-AM WCCK-FM
1 WCCK-FM WCCK-FM WCCK-FM 3 WIET-AM WCCK-FM WRIE-AM
2 WLVU-FM T WIET-AM 4 WCCK-FM WLVU-FM WLVU-FM
3 WIET-AM WRIE-AM WLVU-FM 5 WLKK-AM WLKK-AM WLKK-AM
4 WRIE-AM WLVU-FM WRIE-AM
5 WLKK-AM WLKK - AM WLKK=-AM
Teens
M-S, 6am-Midnight
POP(00): 293
AM 78 AIM 78 AIM '80
| WCCK=FM WCCK-FM WCCK-FM
2 WIET-AM WJET-AM WJET-AM
3 WRIE-AM WRIE=-AM WRIE-AM
M+F, 6-10am
1 WCCK-FM WCCK-FM WCCK-FM
2 WIET-AM WIET-AM WIET-AM
3 WRIE-AM WRIE-AM WRIE=-AM
M+, 3-7pm
1 WCCK-FM WCCK-FM WCCK-FM
2 WIET-AM WIET-AM WIET-AM
3 WRIE-AM WMDI-FM WRIE-AM
Adults 18-34
M-S, 6am-Midnight 190
POP(00): 730 BM
AIM 78 AIM *79 AIM '80
1 WCCK-FM WCCK=FM WCCK-FM
2 WIET-AM WIET-AM WIET-AM
3 WRIE-AM WRIE-AM WRIE-AM
4 WLVU-FM WLVU-FM WMDI-FM
5 WMDI-FM WMDI~FM WLVU-FM
MF, 6-10am
1 WCCK-FM WCCK-FM WCCK=FM Format l_egend
2 WIET-AM WIET-AM WRIE=AM
3 WRIE-AM WRIE AM WIET-AM A-AOR. B-Black 8B-Big Band. BM-Beau-
4 WLVU-FM WLKK -AM WLVU-FM ) ‘
& (TTer St T tful Music C-Country. CL-Classical. D
MF, 3-7pm Dancemusic. J-Jazz M-Miscellaneous
; WCCK-FM WCCK-FY WCCK—FM N-News. O-Oldies. PA-Pop Adult. R-
WIET-AM WIET-AM WIET-AM
3 WRIE-AM e WRIE-AM Rock RL-Religious. §-Spanish T-Talk
4 WLVU-FM WMDI-FM WMDI-FM
5 WMDI-FM WLVU-F¥ WLVU=-FM




Eugene-

Springfield

METRO RANK

serage Persons 12+ Share Trends
onday-Sunday, Gam-Midnight

IP(00}: 2178

AM 79 OIN '79 AM '80
1 KENW FM 12.7 KPNW-FM 14,5 KUGN-AMpa)l 4.6
2 KEDF-AHM 1.4 KUGN-AM 11¢6 KPNW-FM@W13.3
3 KFNW-AM 10.7 KZEL-FM 11.1 KZEL-FM@& 11.4
4 KUGN-AM 9.4  KEED-AM 9.1 KPNW-AMEA 9.5
5 KZEL-FM 9.0 KPNW-AM 8.5 KSND-FM® 9.5
6 KATR-AH 8.7 KSND-FM 8.0 KEED-AM©) 9.5
7 KSND-FH R.0  KATR-AM 6.8 KBDF-AM® 7.0
8 KEED-AHM 5.0 KBDF-AM 6.5 KUGN-FM© S.4
9 KASH-AM 3.7  KASH-AM 4.3  KORE-AM®L 2.9
10 KCRE-AM 3.0 KUGN-FM 2.8 KATR-AMPA) 1.9
11 KUGN FM 2.7 KORE AM 2.0  KASH-AM® 1.9
12 KNND-AM 1.0 KGO -AM 1.1 KNND-AMWPPA) 0.6
13 KWIL-AM 0.7 KXL -AM 1.1
14 KBMC—~FM 0.9
15 KNND-AM 0.6
Average Persons Trends/Rankings
otal 12+
-5, 6am-Mlidnight
YP(00Y: 2178
AM 79 OIN'79 AM'80
1 KPNW-FM 38  KPNW-FM SI  KUGN-AM 46
2 KEDF-aAM 34  KUGN-AM 41  KPNW-FM 42
3 KENW-AM 32  KZEL-FM 39  KZEL-FM 36
4 KLGN-AM 28  KEED-aAM 32  KPNW-AM 20
S KZEL-FM 27 KPNW-AM 30 KSND-FM 30
+,6-10am
1 KATR-AM KUG N-AM KUGN-AM
2 KUGN AM KPNW-FM KEED=-AM
3 KBDF-AM KPNW-AM KPNW-AM
4 KPNW-AM KATR-AM KPNW-FM
S KPNW-FM KZEL-FM KSND-FM
+,3-7pm
1 KPNW-F¥M KPNW-FM KPNW-FM
2 KPNW AM KZEL-FM KUGN=-AM
3 K3DF-AM KEED-AM KZEL-FM
4 KZEL-FM KSND-FM KSND-FM
S KBEGN-AM KPNW-AM KPNW-AM
eens
-8, 6am-Midnight
OP(00): 265
AM ‘79 _OIN'79 _AM '80
1 KBDF-AM KBDF-AM KBDF-AM
2 KSND-FM KSND-FM KSND-FM
3 KZEL-FM KASH-AM KASH-AM
+,6-10am
1 KBDF-AM KBDF-AM KBDF-AN
2 KSND-FM KSND-FM KSND-FM
3 KATR-AM KASH-AM KUGN-AM
F,37pm
1 KBDF-#34 KBDF-AM KBDF-AM
2 KSND-FM KSND-FM KSND-FM
3 KZEL-FM KASH-AM KUGN-FM
(dults 18-34
-5, 6am Midnight
0P(0G): 906
. AM'79 OIN'79  AM's0
1 KZEL-EM KZEL-FM KZEL-FM
2 KBDF-4M KSND-FM KSND-FM
3 KSND-FM KPNW-AM KPNW-AM
4 KPNW-&M KBDF-AM KUGN-AM
5 KUGN-AM KASH AM KBDF-aM
¥, 6-10am
1 KZEL-FM KZEL-FM KPNW-AM
2 kKBDF-AM KSND=-FM KUGN-AM
3 FSND-5M KPNW-AM KSND-FM
4 KPNW-AM KBDF-AM KZEL-FM
5 FATR-4M KASH-AM KBDF-AM
F,3-7pm
1 KZEL-FM KZEL-FM KZEL-FM
2 KBDF-AM KSND-FM KSND-F!
3 KPNW-AM KPNW-AM KUGN-AM
4 KASH-AM KBDF-AM KPNW=-AM
5 KSND-FM KUGN-FM KBDF-AM
Adults 25-54
A-S, 6am-Midnight
*OP(0O0): 1D27
. AMT9 OIN'79 AM '80
1 KPNW-AM KPNW-FM KUGN-AM
2 KPNW FM KUGN AM KPNW-FM
3 KATR-AM KPNW-AM KPNW-AM
4 RUGN-AM KFED-AM KEED-AM
5 KZEL-FM KATR-AM KZEL-FM
W, 8-10am
1 KATR-AM KUGN-AM KUGN-AM
2 KPNW-AM KPNW-AM KPNW-AM
3 KUGN-AM KPNW-FM KEED-AM
4 KPNW-FM KATR-AM KPNW-FM
5 KEED-AM KEE D-AM KSND-FM
M+, 3-7pm
1 KPNW-AM KPNW-FM KUGN-AM
2 KPNW-FM KPNW-AM KPNW-AM
3 KUGN AM KUGN-AM KPNW-FM
4 KATR-AM KEED-AM KZEL-FM
5 KEED-AM

KFED-AM KZEL-FM

Cume Persons Trends/Rankings

Total 12+

M-S, Bam-Midnight

POP(00): 2178

AM 79

1 KRDF-AM
2 KUGN AM
3 KSND-FM
4 KPNW-AM
5 KPNW-FM

M+, 6-10am
1 KUGN-AM
2 KBDF-AM
3 KPNW AM
4 KATR-AM
5 KSND-FM
M+F, 3-7pm
1 KBDF-AM
KUGN-AM
KPNW AM
KSND-FM
S KPNW FM

EERWENY

Teens
M-S, Bam-Midnight
POP(00): 265
AM'79
1 KBDF-AM
2 KSND-FM
3 KASH-AM
M+, 6-10am
1 KBDE-AM
2 KSND-F¥
3 KASH AM
M, 3-7pm
1 KBDF-AM
2 KSND-FM
3 KASH-AM

574
559
485
L2
433

Adults 18-34

M-S, Bam-Midnight

POP(0D): 906

AM 79

KBDF-AM
KSND-FM
KZEL-FM
KASH-AM
KUGN-AM

KBDF-AM
KSND-FM
KZEL-FM
KUGN-AM
KASH AM
MF, 3-7pm
1 KZEL-FM
2 KSND-FM
3 KBDF-AM
4 KUGN-AM
5 KPNW-AM
Adults 25-54
M-S, 6am-Midnight
POP(00): 1027
AW '79
KUGN-AM
KPNW-AM
KPNW-FM
KATR-AM
KSND-FM

1
2
3
4
S
M+, 6-10am
1
2
3
4
5

[ R N

__OIN'79
KUG N -AM
KPNW-FH
KPNW-AM
KBDF-AM
KSND-F¥

KUGN-AM
KPNW-AM
KPNW-FM
KSND-FM
KZEL-FM

KPNW-FM
KBDF-AM
KSND-FM
KPNW-AM
KUGN-AM

QIN'79
KBDF-AM
KSND-FM
KASH-AM

KBDF-AM
KSND-FM
KASH-AM

KBDF-AM
KSND-FM
KASH-AM

OIN'79

KZEL-FM
KSND-FM
KBDF-AM
KUGN=-AM
KASH-AM

KZEL-FM
KSND-FM
KPNW-AM
KBDF-AM
KASH-AM

KZEL-FM
KBEDF-AM
KSND-FM
KASH AM
KPNW-AM

O 79
KUGN AM
KPNW-FM
KPNW-AM
KEED-AM

KSND-FM

704
525
512
477
471

AIM '80
KUGN=AM
KPNW-aAM
KSND-FM
KBDF-AM
KPNW-FM

KUGN-AM
KPNW-AM
KSND-FM
KBDF-AM
KFED-AM

KUGN-AM
KSND-FM
KPNW=-AM
KEDF-AM
KPNW-FM

_ AM'80

KEDF-AM
KSND=-FM
KUGN=-AM

KBDF-AM
KSND-FM
KUGN=-AM

KBDF-AM
KSND-FM
KPNW-AM

_ AM'80

KZEL-FM
KSND-FM
KPNW=-AM
KBDF-AM
KUGN=-AM

KZEL-FM
KSND-FM
KUGN-AM
KPNW-AM
KBDF-AM

KSND-FM
KZEL-FM
KBDF-AM
KPNW=-AM
KUGN-AM

AM 80

700
494
467
461
408

KUGN-AM
KPNW-AM
KPNW-FM
KEED-AM
KSND-FM

M+, 6-10am
1 KUGN AM KUG N-AM
2 KPNW-AM KPNW-AM
3 KATR-AM KPNW-FM
4 KPNW-FM KFED-AM
S KEED-AM KATR-AM
M¥, 3-7pm
1 KUGN-AM KPNW-FM
2 KPNW-AM KPNW-AM
3 KPNW-FM KUGN-AM
4 KEED-AM KEED-AM
S KSND-FM KBDF-AM

KUGN-AM
KPNW-—AM
KPNW=-7M
KEED-a¥M
KSND-FM

KUGN-AM
KPNW=-AM
KPNW-FM
KEED-AM
KSND-FM

Format Penetration Chart

Based On Total Persons 12 +

Average Quarter Hour Listenmng

Monday-Sunday 6am-Midnight

29

26.6
PA

18.4

Format Legend
A-AOR . B-Black. BB-Big Band. BM-Beau-
titul Music. C-Country CL-Ciassical. D-
Dancemusic. J-Jazz. M-Miscellaneous.
N-News, O-Oldies. PA-Pop Adult. R-
Rock. RL-Relgious. S-Spanish T-Talk
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A — -
94
° . M-, 6-10am
o S Cume Persons Trends/Rankings 1 WIKY-FM WIKY-FM WGBF-AM
3 ‘} ‘) 2 WCBF-AM WGBF-AM WIKY-FM
2 E ans llle L%tal12+ 3 WROZ-AM WRO Z-AM WRO Z-AM
.: , Gam-Midnight 4 WKDQ-FM WKDQ-FM WKKR-AM
o= POP(00): 2429 5 WIPS-AM WIKY-AM WKDO-FM
o METROIRTE AIM 78 AIM ‘79 AIM '80 WF.3.7pm
& 1 WGBF-aM 1051 WGBF-AM 1014 WGBF-AM 1036 S A WIKY-FM WGBF-AM
b 2 WIKY-FM 762 WIKY-FM 679 WIKY-FM 822 2 WIKY~FM WGBF-AN WIKY-FM
% 3 WKDQ-FM 523 WKDQ-FM 674  WKDQ-FM 549 3 WROZ-AM WROZ~AM WROZ-AM
(5 Average Persons 12+ Share Trends 4 WROZ-AM 522 WROZ~AM 542 WROZ-AM 449 4 WKDQ-FM WKDQ-FM WKDQ-FM
Z Monday-Sunday, 6am-Midnight 5 WIKY-AM 306 WIKY-AM 264  WKKR-AM 298 S WIKY-AM WBKR~-FM WKKR-AM
= POP(00): 2429 M-, 6-10am
§ AIM'78 AIM 79 AIM '80 1 WGBF-ANM WGBF-AM WGBF-AM |
1 WIKY-FM 25.6 WGBF-AM 22.8 WIKY-FMPA26.3 2 WIKY-FM WIKY-FM WIKY-FM
o s
5 2 WGBF-AM 24.0 WIKY-FM 19.9 WGBF-AM® 21.3 3 WROZ-AM WKDQ-FM WKDQ-FM
c 3 WROZ-AM 11.0 WKDQ-FM 15.3 WROZ-AM© 9.6 4 WKDQ-FM WROZ-AM WRO Z-AM
4 WKDQ-FM 9.9 WROZ-AM 10.4 WKDQ-FM® 7.7 5 WIKY-AM WIKY-AM WKKR-AM
5 WIKY-AM 5.0 WSON-AM 5.8 WIKY-AM®W 5,1 MF, 37pm Format Penetration Chart
S MienohwSiD pIK-AM 4.3 WKKR-AMG . 1 WGBF-AN VGBF-AM WGBF-AM Based On Total Persons 12+
7 WSON-AM 3.4 WBKR-FM 4.0 WHKC-FM(PA) 3. ) R = Taer a - A
& WBKR-FM 2.3 WSTO-FM 4.0 WBKR-FM{© 3.2 3 WROZ-AM WKDQ-FM WKDQ-FM Average Quarter Hour Listening
9 WVHI-FM 2.1 WRAY-FM 2.3 WVHI-FM®) 3.2 4 WKDQ_FM o RO ZNE Monday-Sunday 6am-Midnight
10 WSTO-FM 1.6 WJPS-AM 2.0 WRAY-AM®PA) 3.2 B A UBKR_FM Sk
11 WRAY FM 1.0 WVHI-FM 1.2 WSTO-FM®W 2.7
12 WBNL-FM 1.0 WHKC-FM 0.6 WRAY-FMPA 2.4 Teens
13 WBNL-AM 0.8 WRAY-AM 0.3 WSON-AM@© 1.9 M-S, Bam-Midnight
14 WRAY AM 0.8 POP(00): 314
15 WHKC-FM 0.5 AM 78 AIM'T9 AIM '80
1 WGBF-AM WGBF-AM WGBF-AM 27
2 WKDQ-FM WKDQ-FM WKDQ-FM = 3HE
: WIKY-FM WHKC-FM -
Average Persons Trends/Rankings 3 Ik LS
M-F, 6-10am
Total 12+ 1 WGBF-AM WGBF-AM WGBF-AN
M-S, Gam-Midnight 2 WKDQ-FM WKDQ~FM WKDO-FM
POP(00): 2429 3 WRAY-AM WSON-AM WIKY-FM
AIM 78 AIM'T9 AIM '80 MF, 3-7pm
1 WIKY-FM 98 WGBF-AM 79 WIRY-FM 99 1 WGBF-AM WCBF-AM WCBF~AN
2 WGBF-AM 92 WIKY-FM A9  WGBF-AM 80 2 WKDQ-FM WKDQ-FM WKDQ-FM
3 WROZ-AM 42 WKDQ-FM 53 WROZ-AM 36 3 WIKY-FM WHKC-FM WHKC-FM
4 WKDO-FM 38  WROZ-AM 36 WKDO-FM 29
5 WIKY-AM 19 WSON-AM 20 WIKY-AM 19 Adults 18-34
M-S, 6am-Midnight
MF, &10em POP(00): 795
1 WIRY-FM WIKY-FM WGBF-AM AIM'78 AIM 79 AIM 80
2 WGBF-AM WGBF-AM WIKY-FM
3 WROZ-AM WRO Z-AM WRO Z-AM 1 WCBF AM WGBF-AM WGBF-AM
4 WKDQ-FM WKDQ-FM WKDO-FM 2 WKDQ-FM WKDQ-FM WKDQ-FM
5 WIPS-AM WSON-AM WRAY-AM 3 WIKY-FM WIKY-FM WIKY-FM 26.4
S 4 WROZ-AM WRO Z-AM WKKR-AM R
g 5 WIPS-AM WIKY-AM WIKY=AM
1 WGBF-AM WGBF-AM WIRY-FM s L
2 WIKY~FM WIKY-FM WCBF-AM M, 6-10am
3 WKDQ-FM WKDQ-FM WRO Z-AM 1 WGBF-AM WGRF AM WGBF-AM
4 WROZ-AM WROZ-AM WKDQ-FM 2 WKDQ-FM WKDQ-FM WKDQ-FM
5 WIKY-AM WBKR-FM WKKR-AM 3 WIKY-FM WIKY-FM WIKY-FM
4 WROZ-AM WRO Z-AM WIKY-AM
Teens 5 WIPS-AM WIKY-AM WKKR -AM
M-S, 8am-Midnight prr
POP(00): 314 ,3-Tpm
, R , 1 WGBF-AM WGBF-AM WGBF-AM
AIML7S AIMETS AIMESO 2 WKDQ-FM WKDQ-FM WKDQ-FM
1 WGBF-AM WGBF-AM WGBF-AM 3 WIKY-FM WIKY=F¥ WIKY~FM
2 WKDQ-FM WKDQ-FM WKDO-FM 4 WROZ-AM WROZ-AM WIKY-AM
3 WIKY-FM WHKC-FM WHKC-FM S WIPS-AM WIKY-AM WHKC-FM Format Legend
M-, 6-10am Adults 25-54 A-AOR, B-Black, BB-Big Band. BM-Beau-
& Tl HGRF-AH LA M-S, Bam-Midnight tful Music. C-Country, CL-Classical. D-
2 WKDQ-FM WKDQ-FM WKDQ-FM POP(00): 1085
3 WIKY-FM WSON-AM WHKC-FM AIM 78 AIM'T9 AIM '80 Dancemusic. J-Jazz. M-Miscellaneous,
M‘F.&lm;nc" " S OB 1 WGBF-AM WGBF-AM WGBF-AN N-News, O-Oldies. PA-Pop Adult. R-
2 WKDQ-FM - WKDQ-FM 3 LU WIKY-FM WIKY=-FM Rock, RL-Relgious. S-Spanish. T-Talk
Q WKDQ-FM Q 3 WROZ-AM WRO Z-AM WROZ-AM
3 WIKY-AM WHKC-FM WIKY-FM 4 WKDQ-F¥ WKDQ-FM HKDQ-F M
Adults 18-34 5 WIPS-AM WBKR-FM WKKR-AM
M-S, 8am-Midnight
POP(00): 795
AIM 78 AM 79 AIM 80
1 WGBF-AM WGBF-AM WGBF-AM
2 WKDQ~FM WKDQ-FM WKDQ-FM
3 WIKY-FM WIKY-FM WIKY-FM
4 WROZ-AM WIKY-AM WIKY-AM
5 WIKY-AM WROZ-AM WHKC-FM
MF, 6-10am
1 WGBF-AM WGBF-AM WGBF-AM
2 WIKY-FM WKDQ-FM WIKY-FM
3 WKDQ-FM WIKY-FM WKDQ-FM
4 WROZ-AM WIKY-AM WHKC-FM
5 WIPS-AM WRO Z-AM WROZ-AM
M, 3-Tpm
1 WGBF-AM WGBF-AM WGBF-AM
2 WKDQ-FM WKDQ-FM WKDQ-FM
3 WIKY-FM WIKY-FM WIKY-FM
4 WROZ-AM WROZ-AM WIKY-AM
5 WIKY-AM WBKR-FM WHKC-FM
Adults 25-54
M-8, S8am-Midnight
POP(00): 1085
AIM '78 AIM'T9 A/M '80
1 WIKY-FM WIKY~FH WIKY-FM
s 2 WGBF-AM WGBF~-AM WGBF-AM
=~ 3 WROZ-AM WKDQ-FM WROZ-AM
® 4 WKDQ-FM WROZ-AM WIKY-AM
x 5 WIKY-AM WBKR-FM WKDQ~FM
3]
S MF s10am
o 1 WIKY~-FM WIKY-FM WIKY~FM
3 2 WGBF-AM WGBF-AM WGBF-AM
'33 3 WROZ-AM WROZ~-AM WROZ-AM
® 4 WKDQ-FM WKDO-FM WIKY-AM
E S WJIPS-AM WIKY-AM WKKR-AM
S MF,37pm
£ 1 WIKY-FM WIKY-FM WIKY-FM
S 2 WROZ-AM WGBF-AM WGBF- AM
& 3 WKDQ-FM WROZ~AM WRO Z-AM
3 4 WGBF-AM WKDQ-FM WKKR-AM
8 5 WIKY-AM WBKR-FM WIKY-AM




Fargo-Moorhead

METRORANK‘

\verage Persons 12+ Share Trends

iomday-Sunday, 8am-Midnight

‘0B(00): 1145

. AIM '78 __AM'T9 AM '80
1 KFGO-AM 28.5 KFGO-AM 22.4 KFGO-AM© 22.8
2 WDAY-AM 17.6 WDAY-AM 15.8 KQWB-AMPAIL6.8
3 KVOX-AM 13.3 KQWB-AM 15.3 KQWB-FM® 15.2
4 KQWB-FM 12.1 KQWB-FM 11.7 WDAY-FM@®M1313.6
5 KQWB-AM 9.1 KVOX-AM 10.2 WDAY-AM®A10.3
6 WDAY-FM 8.5 WDAY-FM 10.2 KVOX-FM©® 7.6
7 KVOX-FM 3.6 KVOX-FM 3.1  KVOX-AMPA 6.5
8 KSJB AM 1 8 KSJB-AM 1.5

‘otal 12+
+S5, Bam-Midnight
OP(00): 1145

Average Persons TrendsIR;nkings

_ AMm'TE AIM 79 AM ’80
1 KFGO-&M 47 KFGO-AM 44 KFGO-AM 42
2 WDAY-&M 29 WDAY-AM 31  KQWB-AM 31
3 KVOX-aM 22 KQWB=AM 30 KQWB-FM 28
4 KQWB-TM 20  KQWB-FM 23 WDAY-FM 25
5 KQWB-AM 15 KVOX-AM 20  WDAY-AM 19
+F, 6-10am
1 KFGO-AM KFGO-AM KFGO-AM
2 WDAY AM WDAY=-AM WDAY-AM
3 XVOX-AM KQWB -AM KQWB -AM
4 KQWB-FM KQWB-FM KQWB ~FM
5 WDAY-FM KV OX~AM WDAY-FM
M, 3-7pm
1 RFGO—-AM KFGO=-AM KFGO-AM
2 KVOX-AM KQWB -AM KQWB -AM
3 KQWB-FM KQWB -FM KQWB-FM
4 WDAY-AM WDAY-FM WDAY~FM
S RQWB-AM WDAY-AM KVOX-FM
"eans
#S, Bam-Midnight
>GP(00): 139
A/M 78 AIM 79 A/M 80
1 RVOX-AM KQWB -AM KQWB -AM
2 KQWB-AM KVOX-AM KQWB -FM
3 KQWB-FM KQWB -FM KFGO -AM
AF, 6-10am
1 KVOX-AM KQWB -AM KQWB -AM
2 KQWB-FM KV OX-AM KQWB ~FM
3 KQWB-AM KQWB-FM KFGO-AM
#F, 3-7pm
1 RVOX-AM KQWB -AM KQWB -AM
2 KQWB-AM KV OX~AM KQWB ~FM
3 KQWB=FM KQWB=FM KFGO-AM
Adults 18-34
#5, Bam-Midnight
>0P(00): 499
AIM 78 _AM'T9 AIM 80
1 KQWB-FM KQWB -AM KQWB -AM
2 WDAY AM RQWB -FM KQWB-FM
3 KVOX-AM KFGO -AM KFGO-AM
4 KQWB -AM KV OX -AM KV OX -AM
5 KFPGO-AM KVOX-FM KVOX-FM
WHF, 6-10am
1 WDAY-AM KQWB -AM RQWB -AM
2 KQWB-FM KPGO-AM KQWB-FM
3 KFGO-AM KQWB -FM KFGO-AM
4 KVOX-AM KV OX-AM KV OX -AM
5 KVOX-FM WDAY~AM KVOX-FM
WF, 3-7pm
1 KQWB-FM KQWB -AM KQWB -AM
2 KVOX-AM KQWB-FM KQWB -FM
3 WDAY-AM KVOX-AM KV OX~FM
4 RQWE-AM KFGO-AM KVOX-AM
S KFGO-AM WDAY-AM KFGO-AM
Adults 25-54
NS, Bam-Midnight
POP(00): 474
AM'78 AIM '79 A/M '80
1 KFGO-AM KFGO-AM KF GO-AM
2 WDAY AM WDAY~AM WDAY-FM
3 WDAY FM WDAY-FM KQWB-AM
4 KQWB-FM KQWB -AM KV OX-FM
5 RQWB-AM KVOX-AM WDAY-AM
M, 8-10am
1 KFGO-AM KFGO-AM KFGO-ANM
2 WDAY AM WDAY-AM WDAY -AM
31 KVOX-AM WDAY-FM WDAY-FM
4 KQWB-FM KQWB-AM KQWB -AM
S KQWB-AM KVOX-AM KVOX-FM
M-, 3-7pm
1 KFGO-AM KFGO~AM KFGO-AM
2 WDAY FN WDAY~AM RVOX~FM
3 WDAY-AM WDAY-FM KQWB-AM
4 KVOX-AM KQWB-AM WDAY-FM
S KQWB-PM KV OX-FM KV OX-AM
Cume Persons Trends/Rankings
Total 12+
M8, Sam-Midnight
POF(00): 1145
AN T8 AIM 79 A/M 80
L KVOX-AM 472 KFGO-AM 427 KQWB-AM 404
2 WDAY AM 452 WDAY-AM 395 KFGO-AM 392
3 KFGO-AM 423 KQWB-AM 387 KQWB-FM 374
4 KQWB-AM 310 KVOX-AM 385 WDAY-AM 349
5 KQWB-FM 305 FKQWB-FM 289 KVOX-AM 278

MF, 6-10am
1 KFGO~-AM KFGO-AM KFGO~AM
2 WDAY-AM WDAY-AM WDAY-AM
3 KVOX-AM KQWB-AM KQWB-AM
4 WDAY FM WDAY-FM WDAY-FM
S KQWB-AM KVOX-AM KV OX-FM
M-F, 3-7Tpm
1 KPGO-AM KFGO-AM KFGO-AM
2 KVOX-AM WDAY-AM KV OX-FM
3 WDAY AM WDAY-FM KQWB -AM
4 WDAY-FM KQWB -AM KQWB-FM
5 KQWB-AM KVOX-AM WDAY-AM

MF, 8-10am
1 WDAY-AM WDAY-AM KFGO-AM
2 KFGO-AM KFGO-AM KQWB-AM
3 KVOX-AM KQWB-AM WDAY-AM
4 KQWB-FM KVOX-AM KQWB-FM
5 KQWB-AM KQWB-FM KVOX-AM
MF, 3-7pm
1 KVOX-AM KQWB =AM KQWB -AM
2 KFGO-AM KFGO-AM KQWB-FM
3 KQWB-FM KVOX-AM KFGO-AM
4 WDAY AM KQWB-FM WDAY-AM
5 KQWB-AM WDAY-AM KVOX-AM
Teens
M-S, Bam-Midnight
POP(00): 139
A/M 78 AIM'79 AIM '80
1 KVOX-AM KQWB-AM KQWB-AM
2 KQWB-AM KVOX-AM RKQWB-FM
3 KQWB-FM KQWB-FM KVOX-AM
MF, 8-10am
1 KVOX-AM KQWB-AM KQWB-AM
2 KQWB-AM KVOX-AM KQWB FM
3 KQWB-FM KQWB-FM KVOX-AM
MF, 3-7pm
1 KVOX-AM KQWB -AM KQWB -AM
2 KQWB-AM KV OX -AM KQWB -FM
3 KQWB-FM KQWB-FM KVOX =AM
Adults 18-34
M-S, Bam-Midnight
POP(00): 499
AIM'78 AIM'T9 A/M B0
1 KVOX-AM KQWB -AM KQWB-AM
2 KQWB-FM KVOX-AM KQWB~FM
3 WDAY-AM KQWB-FM KVOX-AM
4 KQWB-AM KFGO-AM KFGO-AM
5 KVOX-FM WDAY-AM WDAY-AM
MF, 8-10am
1 KVOX-AM KQWB-AM KQWB -AM
2 WDAY-AM KQWB-FM KQWB-FM
3 KQWB-FM KVOX-AM KVOX-~-AM
4 KFGO-AM KFGO- AM KFGO-AM
5 KQWB-AM WDAY-AM WDAY-AM
MF, 3-7pm
1 KVOX-AM KQWB-AM KQWB -AM
2 KQWB-FM KQWB-FM KQWB-FM
3 WDAY AM KVOX-AM KV OX-AM
4 KQWB-AM KFGO-AM KVOX-FM
5 KVOX-FM KVOX-FM KFGO-AM
Adults 25-54
M-S, 8Bam-Midnight
POP(00): 474
AM 78 AM'TS AIM 80
1 KFGO-AM KFGO-AM KFGO-AM
2 WDAY-AM WDAY-AM KQWB-AM
3 KVOX-AM KVOX-AM WDAY-AM
4 WDAY-FM WDAY-FM KV OX-~FM
5 KQWB-AM KQWB-AM WDAY-FM

Format Penetration Chart

Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

S

Format Legend

A-AOR B-Black BB-Big Band. BM-Beau-
titul Music. C-Country. CL-Classical. D-
Dancemusic. J-Jazz. M-Miscellaneous.
N-News. O Oldies. PA-Pop Adult. R
Rock RL-Religious. S-Spanish. T-Talk

N ORDER
OPIES OF

$25.00 each
SEE ORDER FORM
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Fayetteville

Cume Persons Trends/Rankings

Adults 25-54
M-S, Bam-Midnight
POP(00): 834

A/M '78 AM 79 AIM '80
1 WQSM-FM WQSM-FM WQSM-~FM
2 WFNC-AM WFLB-AM WFNC~AM
3 WRAL-FM WFNC-AM WFAI-AM
4 WFAI-AM WFAI-AM WRAL-FM
5 WFLB-AM WIDU-AM WFLB-AM
M-F, 6-10am
1 WFNC-AM WFNC-AM WFNC-AM
2 WQSM-FM WFLB-AM WQSM-FM
3 WFAI-AM WFAI-AM WFAI-AM
4 WFLB-AM WQSM-FM WRAL-FM
5 WRAL-FM WIDU-AM WFLB-AM
M-F, 3-7pm
1 WQSM-FM WFLB-AM WQSM-FM
2 WFNC-AM WQSM-FM WFNC-AM
3 WRAL-FM WFNC-AM WRAL-FM
4 WFLB-AM WRAL-FM WFLB-AM
5 WFAI-AM WYYD-FM WFAI-AM
2.6
RL

8.3
PA

Format Legend
A-AOR. B-Black. BB-Big Band. BM-Beau-
tiful Music. C-Country, CL-Classical. D-
Dancemusic. J-Jazz, M-Miscellaneous.,
N-News. O-Oldies, PA-Pop Adult. R-
Rock, RL-Rehgious. S-Spanish. T-Taik

Total 12+
M-S, Bam-Midnight
POP(00): 1832
AN '78 AIM '79 AIM *80
METRO RA
O RANK 1 WQSM-FM 845 WQSM-FM 786 WQSM-FM 796
2 WFLB-AM 681 WFLB-AM 644 WFLB-AM 549
3 WFAI-AM 484 WFAI-AM 442 WRAL-FM 406
4 WRAL-FM 471 WIDU-AM 399 WIDU-AM 363
Average Persons 12+ Share Trends 3 WFNC-AM 447  WQDR-FM 391 WFAI-AM 349
Monday-Sunday, Bam-Midnight ~
ARSI LLEx: ;.16-1&:;}14" WQSM-FM WQSM-FM
LR AlmETS AlM 80 2 WFAI-AM WFLB-AM WFLB-AM
1 WQSM-FM 26.9 WQSM-FM 20.3 WQSM-FM®23.2 3 WFNC-AM WFAI-AM WENC-AM
2 WFLB-AM 13.1 WQDR-FM 16.1 WIDU-AM®14.6 4 WFLB-AM WENC-AM WFAI-AM
3 WRAL-FM 11.7 WIDU-AM 13.4 WFLB-AM®10.1 5 WRAL-FM WQDR-FM WRAL-FM
4 WFNC-AM 9.2  WFLB-AM 12.3  WFAI-AM(10.1 e
S WIDU-AM 9.2 WFAI-AM 8.8 WFNC-AM(©10.1 el
6 WFAI-AM 8.8 WFNC-AM 8.4 WQDR-FM®W 9.0 1 WQSM-FM WQSM-FM WQSM-FHM
7 WYYD-FM 8.1 WRAL-FM 4.2  WRAL-FM®A 7.9 R A LLASLE WFLB-AM
8 WSTS-FM 2.1  WYYD-FM 3.4 WYYD-FM®M &-1 3 WRAL-FM HODR e WRAL-FM
9 WQDR-FM 1.8 WQTI-FM 3.1 WSTS-FM®U 2.6 4 WENC-AM WIDU-AM WIDU-AM
10 WFBS-AM 1.8 WSTS-FM 2.3 WQTI-FM© 1.9 5 WIDU-AM WFNC-aM WQDR-FM
11 WPTF-AM 1.1 WFBS-AM 1.5 WFBS-AM® 0.7 Teens
12 WPTF-AM 1.1 WJSK-FM©@ 0.7 M-S, Bam-Midnight
13 WPTF~AMPA) 0,4 POP(00): 226
AIM'78 AIM 79 AIM '80
1 WQSM-FM WQSM-FM WQSM-FM
. 2 WFLB-AM WFLB-AM WFLB-AM
Average Persons Trends/Rankings 3 WIDU-AM WIDU-AM Y
Total 12+ M-F, 6-10am
M-S, Bam-Midnight 1 WQSM-FM WQSM-FM WQSM-FH
POP(00): 1832 2 WFLB-AM WFLB AM WFLB-AM
AIM 78 AIM'79 AIM 80 3 WIDU-AM WIDU-AM WQDR-FM
1 WQSM-FM 76 WQSM-FM 53 WQSM-FM 62 MF, 3-7pm
2 WFLB-AM 37  WQDR-FM 42 WIDU-AM 39 1 WQSM-FM WQSM-FM WFLB-AM
3 WRAL-FM 33 WIDU-AM 35 WFLB-AM 27 2 WFLB-AM WFLB-AM WQSM -FM
4 WENC-AM 26 WFLB-AM 32 WFAI-AM 27 3 WIDU-AM WIDU-AM WIDU-AM
S WIDU-AM 26 WFAI-AM 23 WFNC-AM 27 Adults 18-32
M-F, 6-10am M-S, 6am-Midnight
1 WQSM-FM WFAI-AM WQSM-FM POP(00): 1000
2 WFAI-AM WQSM-FM WFAT-AM AIM 78 AIM 79 AIM '80
3 WFNC-AM WFNC-AM WFNC-AM
4 WFLB AM WFLB-AM WFLB-AM 1 WQsM-FM WQSM-FM WQSM-FM
S WRAL FM WQDR-FX WRAL-FM 2 WFLB-AM WQDR-FM WFLB-AM
3 WRAL-FM WFLB-AM WRAL-FM
M, 3-7pm 4 WFNC-AM WIDU-AM WQDR-FM
1 WQSM-FM WQSM-FM WQSM-FM 5 WFAL-AM WFA I-AM WIDU-AM
2 WFLB-AM WQDR-FM WIDU~-AM
3 WIDU-AM WFLB-AM WFLB-AM ”"T'“"‘SM "
4 WRAL-FM WIDU-AM WQDR-FM 5 :Q B‘i“ WQSM-FM HQS"‘F“
5 WFNC-AM WF NC-AM WRAL-FM L5 Gl WQDR-FM Ll
3 WRAL-FM WFLB-AM WFLB-AM
Teens 4 WFNC-AM WFA I-AM WQDR-FM
M-S, Bam-Midnight 5 WFAI-AM WFNC-AM WIDU-AM
POP(00): 226 WF. 3 7pm
AIM 78 AIM ‘79 AIM '80 1 WQSM-FH NQDESEN HQSM-FN
1 WQSM-FM WFLB-AM WQSM-FM 2 WFLB-AM WQSM-FM WFLB-AM
2 WFLB AM WQSM-FM WFLB-AM 3 WRAL-FM WF LB-AM WQDR-FM
3 WIDU-AM WIDU-AM WIDU-AM 4 WIDU-AM WIDU-AM WRAL-FM
M, 6-100m S WFNC-AM WRAL-FM WIDU-AM
1 WQSM-FM WQSM-FM WQSM~FM
2 WFLB-AM WFLB-AM WFLB-AM
3 WIDU-AM WFBS-AM WQDR-FM
M-F, 3-7pm
1 WQSM-FM WIDU-AM WIDU-AM
2 WIDU AM WQSM-FM WFLB-AM
3 WFLB-AM WFLB-AM WQSM-FM
Aduits 18-34
M-S, Bam-Midnight
POP(00): 1000
AIM ‘78 AIM ‘79 AIM '80
1 WQSM-FM WQDR-FM WQSM~-FM
2 WRAL-FM WQSM-FM WIDU-AM
3 WFLB-AM WFLB-AM WQDR-FM
4 WIDU-AM WIDU-AM WFLB-AM
5 WFNC-AM WENC-AM WRAL-FM
M, 6-10am
1 WQSM-FM WQSM-FM WQSM-FM
2 WRAL-FM WQDR-FM WFLB-AM
3 WFNC-AM WFAI-AM WRAL-FM
4 WFLB-AM WFNC-AM WIDU-AM
5 WFAI-AM WFLB-AM WQDR-FM
MF,3-7pm
1 WQSM-FM WQDR-FM WQSM-FM
2 WFLB-AM WQSM-FM WIDU-AM
3 WIDU-AM WFLB-AM WFLB-AM
4 WRAL-FM WIDU-AN WQDR-FM
5 WENC-AM WRAL-FM WRAL-FM
Aduits 25-54
M-S, Bam-Midnight
POP(00): 834
AM 78 AIM ‘79 AIM 80
1 WQSM-FM WQSM-FM WFNC-AM
2 WRAL-FM WIDU-AM WQSM-FM
3 WENC-AM WPLB-AM WFA I-AM
4 WFAI-AM WFNC-AM WRAL-FM
S WFLB AM WFAT-AM WIDU-AM
MF, 6-10am
1 WFNC-AM WFAI-AM WENC-AM
2 WQSM-FM WFNC-AM WFAT-AM
3 WEALI-AM WFLB-AM WQSM-FM
4 WRAL-FM WQSM-FM WRAL-FM
S WFLB AM WIDU-AM WFLB-AM
M, 3-7pm
1 WQSM-FM WQSM-FM WQSM-FM
2 WRAL-FM WFLB-AM WENC-AM
3 WFNC-AM WQTI-FM NFAT-AM
4 WFLB-AM WFNC-AM WRAL-FM
S WFAI-AM WRAL-FHM WFLB-AM .




Flint

\/M 80 Market Overview

The A/M '80 Arbitron survey in Flint may have
)een one of the most reliable samplings ever taken
1 this metro. The in-tab total was up 63% overall,
ind there was particular improvement among men
8-24. Last year there were 26 diaries returned in
nis cell, but this year the number was 48, a much
nare representative figure.

There was a new contender this book, Black-
ormatted WDZZ. The station came from nowhere to
=ad the metro this year, scoring wellin the teen and
roung adult demos. WDZZ ended up with a 22 teen
share, 14 in 18-34’s, and over a 9 share 25-54.
“he core of the adult audience was 18-24, but there
vas a good showing in the 25-34 cell too.

WWCK, the leader for the past two years, fin-
shed second to WDZZ. It remained tops with teens,
vith almost a 27 share, and led 18-34 with a 15
share. The station’s Superstars AOR sound result-
adin a heavily 18-24-oriented audience.

There was quite a race among adults 25-54.
_ast year WFDF, WGMZ, and WKMF were within a
share of each other. This year there were seven sta-
jons within three shares, led by WJR/Detroit with
ust over 10%. WKMF showed the most slippage,
Iropping from just under 12% to just below an 8%
share. WFMK almost doubled its 25-54 share, to
ustunder 10%.

METRO RANK

M+, 3-7Tpm
1 WWCK-FM WTAC-AM WWCK-FM
2 WTAC-AM WWCK-FM WNZZ-FM
3 WFDF-aAM WHNN~FM WTAC-AM
Adults 18-34
M-S, 6am-Midnight
POP(00): 1593
AIM '78 AIM '79 AiM '80
1 WWCK-FM WWCK-FM WWCK-FM
2 WTRX-AM WTRX-AM WDZZ-FM
3 WFMK-FM WTAC-AM WEMK=FM
4 WGMZ-FM WFMK=-FM WIRX-AM
5 WTAC-AM WAMM-AM WFODF-aAM
M-F, 8-10am
1 WWCK=FM WTRX=-AM WTRX =AM
2 WIRX=-AM WWCK=~FM WWCK=FM
3 WFMK=-FM WEDF-AM WFOF-AM
4 WJR -AM WGMZ-FM WD2Z-FM
5 WGMZ-FM WTAC-AM WFMK~-FM
MF, 3-7pm
1 WWCK=FM WWCK=FM WEMK=-FM
2 WTRX=-AM WTAC -AM WWCK-FM
3 WGMZ-FM WTRX =AM wnzz=-fFM
4 WTAC=AM WFMK~FM WTRX~-AM
5 WFMK=-FM WAMM=AM WEDF-AM
Adults 26-54
M-8, 8am-Midnight
POP(00): 2061
AM ‘78 AIM '79 AIM 80
1 WKMF-AM WKMF=-AM WJR -AM
2 WJR -AM WFDF AM WGMZ-FM
3 WTRX~-AM WGMZ-FM WFMK=FM
4 WGMZ~-FM WJR =AM WDZZ-FM
5 WFDF AM WWCK~FM WFDF-AM
M, 6-10am
1 WKMF=-AM WFDF~AM WFDF=-AM
2 WJR =AM WJR =AM WJR -AM
3 WFDF AM WKMF =AM WGMZ-FM
4 WTRX-AM WTRX =AM WTRX=AM
S WOMZ-FM WGMZ-FM WKMF =AM
MF, 3-7pm
1 WKMF-AM WGMZ-FM WFMK=-FM
2 WIR =AM WEDF-AM WJR =AM
3 WTRX-AM WKMF =AM WGMZ=-FM
4 WGMZ-FM WWCK~FM WGER=FM
5 WEDF AM WIR -AM _WD2Z-FM

Average Persons 12+ Share Trends
Manday-Sunday, 6am-Midnight
PCP(00): 4144
AIM ‘78 AIM'79 AM'80
WDZZ-FM®11.5

Cume Persons Trends/Rankings

Total 12+
M-S, Bam-MIdnight
POP(00): 4144

@
~

Adults 25-54

M-S, 8am-Midnight

POP(00): 2061

AIM'78 AM'79 AIM '80

1 WJR -AM WFDF-AM WFDF=-AM
2 WKMF-aAM WJR -AM WJR -AM
3 WFODF-AM WGMZ-FM WGMZ-FM
4 WTRX-AM WIRX-AM WTRX=-AM
5 WGMZ-FM WKMF-AM WFMK-FM

M-F, 8-10am
1 WKMF-AY WJR -AM WFDF-AM
2 WJR =AM WFDF-AM WGM2-FM
3 WFDF AM WTRX =AM WJR -AM
4 WGMZ-FM WGMZ-FM WIRX=AM
5 WTRX=~AM WKMF~AM WFMK=FM

M-F, 3-7pm
1 WJR =AM WFDF-AM WJR =AM
2 WKMF=AM WJR -AM WGMZ-FM
3 WTRX-AM WGMZ-FM WFMK-FM
4 WOMZ-FM WKMF=-AM WFDF~-aAM
S_NFDF AM WTRX-AM WTRX-AM

R&R RATINGS REPORT/1980 o

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

1 WWCK-FM 12.5 WWCK=-FM 10.6 AIM 78 AM® R
79 AIM
3 WKMF-AM  10.6  WGMZ-FM 0,0 WWCK-FM@®10.3 ) ! {M80
3 WJR -AN  10.1 WJR -AM 8.4 WJR -AM®PA R.S I WFDF-AM 1054 WJR -AM 1054 WWCK-FM 965
4 WFDF-AM 9.6 WKMF-AM 8.4 WFDF-AM®A 3.0 2 WWCK-FM 982 WFDF-AM 1042 WFDF-AM 920
S WGM2-FM a.6 WEDF-AM R.2 WFMK-FM{PA 7.1 3 WJR -AM 969 WTAC-AM 923 WJR -AM RO7
6 UTRX-AM 7.3 WTAC-AM 7.2 WTRX-AMPA 6.9 4 WTAC-AM 822 WTRX-AM 748 WTRX-AM 769
7 WTAC-AM 5.4  WAMM-AM 6.7 WGMZ-FME®W 6.9 S WTRX-AM  R10 WWCK-FM 718 WTAC-aM 659
8 WAMM-AM 4.9  WTRX-AM 6.2 WKMF-AM (2) 7}; M-, 6-10am
9 WEMK-TM 4.2 WGER-FM 4.9 WGFR-FMPA) 4, 1 WEDF-AM WFDF-AM =
10 WGER-FM 3.6  WFMK-FM 4.5 WTAC AM® 4.4 2 WWCK-FM WIR -AM :52:_2:
11 WWWS FM 3.1l WWWS-FM 2.8 WHNN-FM® 3.3 3 WIR -AM WTAC-AM WIR —A.‘1
12 WKCO FM 2.6 WHNN-FM 2.0 WKCO-FMIO 2.2 B TS T T T
13 WHNN-FM 1.6  WLOB AM 1.8 WOAP-AM®PA 1.7 5 WTAC-AM ] ST Format Legend
¥4 WOAP-AM 1.6 WKCO-FM 1.5 WAMM~AM @ 1.6 == B B
15 wOAP-FM 1.3  W0AP-AM 1.2 WRIF-FM@® 1.6 Lt d; L A-AOR. B-Black BB-Big Band BM-Beau
16 WLOB-AM 0.8  WWJ -AM 1,0 WITL-FM© 1.1 1 WWCK-FM WFDF-AM WWCK-FM ) .
17 WWl -AM 0.7  CKLW-AM 1.0 WVIC-FM® 1,1 2 WIR -AM WIR -AM WIR -AM ttul Music €-Country. CL-Classical D
18 WRIF-FM 0.5 WVIC-FM 0.7 WWJ -AM®™ 0,8 3 WKMF-AM WTAC-AM WEDF-AM Dancemusic. J-Jazz. M-Miscellaneous
19 WVIC-FM 0,3 wyvIC-AM 0.5 WVIC-AM® 0.6 4 WGMZ-FM WWCK-FM WTAC-AM
20 WYIC-AM 0.2 WITM-AM®& 0,5 S WEDF AM WGMZ - FM WDZZ-FM N-News. O-Oldies, PA-Pop Adult. R
7 WLOB-AMBY 0,5 Rock RL-Religious. §-Spanish T Talk
5473 WMJC-FM®PA 0.5 T
23 WWWW -FM & 0,5 eens )
— — M-S, Bam-Midnight
POP(00): 609
Average Persons Trends/Rankings  ame amM7s AIM 80
Total 12+ 1 WWCK-FM WTAC-AM WWCK-FM
M-5, 6am-Midnight 2 WTAC~AM WWCK-FM WTAC-AM
i 3 WTRX-AM WTRY -AM WTRX-AM
POP(OD): al44 - RETAR WIRTZAT | WIRAZAM
AIM 78 AIM'79 AIM '80 "”'Tw‘"‘ racoan
- o - WWCK-F = -
1 WWCK-FM 77  WWCK-FM 63 WDZZ-FM 73 2 wTAc—A: WWCK—-FM ::’.g‘é_i:
2 WKMF-AM 65 WGMZ-FM 54  WWCK-FM 65 S R WAMM —AM LT . .
3 WIR -AM 62 WJR -AM SO WJR -AM 54 3 D5 T ‘l'MS lP
4 WKFDF-AM 59 WKMF-AM S0 WFDF-aM 51 Labead Il pecia rO]eCtS can
5 WGMZ-FM 59 WFDF-AM 49 WFMK-FM 45 1 WWCK-FM WTAC-AM WWCK-FM t t t. t
- — — 2 WTAC-AM WWCK -FM WTAC~AM se y r n p r fr
M, 6-10am N ek e racoan our station apa om
1 WFDF-AM WFDF-AM WFDF~AM o — - — . ’
2 WKNE =AM kIR - WIR -AN Adults 18-34 the ordinary!
3 WWCK-FM WKMF-AM WDZZ-FM M-S, Sam-Midnight
4 WIR -aM WGMZ-FM WTRX-AM T HARS
5 WTRX-AM WTRX -AM WKMF-AM ° ) IMETS N
ME, 3-7pm A/ M7 Ll
1 WWCK-FM WWCK -FM WWCK-FM 1 WWCK-FM WTAC-AM WWCK-FM
2 WGMZ-FM WGMZ-FM WDZZ-FM 2 WTAC-AM WWCK=-FM WTRX-AM
1 WJR -AM WFDF-AM WEMK-FM 3 WTRX-AM WTRX =AM WFDF-AM
4 WKMF-AM WTAC AM WIR ~AM 4 WFDF-AM WFDF-AM WFMK-FM
5 WFDF~-AM WJR -AM WGMZ-FM S WJR -AM WFMK-FM WTAC-AM
Teens M-F, 8-10am
M-S, 6am-Midnight 1 WWCK-FM WTAC-AM WWCK -FM
porCo0): 609 3 WTRA- AN P WP DE-AM
AIMETS Ll ) B MESO 4 WFDF-AM WFDF-AM WEMK -FM TM Special Projects
1 WWCK-FM WTAC-AM WWCK-FM 5 WJR -AM WFMK-FM WDZZ-FM
2 WTAC-AM WWCK-FM WDZZ-FM MF. 3-7pm 1349 Regal Row- Dallas, Texas 75247+ (214) 634-8511
3 WTRX-AM WAMM =AM WTAC-AM !
- - 1 WWCK-FNM WWCK=FM WWCK-FM @Asubsidiary of Shamrock Broadcasting Company. Inc.
M, 8-10am 2 WTAC-AM WTRX ~AM WFMK-FM
1 WWCK-FM WTAC-AM WWCK=-FM 3 WTRX=AM WTAC-AM WDZZ-FM
2 WTAC-AM WAMM-AM WDZZ-FM 4 WGMZ-FM WFDF-AM WTRX-AM
3 WFDF-aM WKMF-AM WTAC-AM 5 WFDF-AM WFMK-FM WTAC-AM
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R&R RATINGS REPORT/1980 «

Ft. Lauderdale-
Hollywood

METRO RANK

A/M ’80 Market Overview

Expanded Sample Frame was implemented for
the first time in the Ft. Lauderdale metro this sweep,
and its use boosted in-tab among young men. This
more representative diary return helped WAXY and
WSHE substantially. ESF helped improve Arbitron’s
ability to get younger adults into the sample. Among
men 18-24, for example, 12 usable diaries were re-
turned in O/N '79, compared to 30 in this book.

The ESF return may have also contributed to
WLYF's decrease. WLYF remained the overall
leader, but its share dropped six points since the
Fall sweep. There were fewer diaries returned by
older listeners, especially those 65+, but even in
the 25-54 demo WLYF's share dropped almost in
half, down to slightly under 8%.

In the 18-34 standings, WAXY was the new
kingpin. Up almost 70%, the station scored impres-

sive gains in both young adult men and women. Part
of the reason for the rise may have been a substan-
tial ad effort, concentrated on TV but with billboard
and direct mail support. Some 200,000 direct mail
pieces were sent out promoting the “Million Dollar
Minute,” a contest in which the winner spent 60
second inside a bank vault hauling out as much
money as possible. The arrival of Randi Thomas,
an air personality from WINZ-FM who joined WAXY
for middays, also may have helped.

WSHE achieved its best male numbers ever and
ended up third among adults 18-34. Its demo strength
is overwhelmingly concentrated in men 18-24.

WHYI managed to improve its already strong
share of the 18-34 audience, moving from just over
13% to over 14%. WAIA, the former 18-34 leader,
slipped as its young male numbers were cut. The
station still had more than 12% of the 18-34 audi-
ence, though.

Other noteworthy stations included WNWS,
which soared thanks to huge increases among adults
45+; and Black-formatted WRBD, which became
teen leader and had huge gains in its young female
numbers.

Average Persons 12+ Share Trends
Monday-Sunday, 6am-Midnight
POP(00): 7917

AiM ‘79

OIN'79 AM '80
1 WLYF~FM 13.1 WLYF-FM 16.1 WLYF-FM®BWI10.1
2 WHYI-FM 10.2 WHYI-FM 7.6 WHYI-FM®R) 7.7
3 WINZ-AM 9.5 WKOS-FM 6.8  WKQS-FMEM) 7.2
4 WATA-FM 7.5 WINZ-AM f.5 WNWS-AM®N 7.0
5 WIOD-AM 4.9 WAIA-FM 6.2 WAXY-FM(R} 6.9
6 WNWS-AM 4.6 WIOD-AM 5.0 WRBD-AM®) 5.7
7 WFTL-AM 4.5 WFTL-AM 4.5  WINZ-AMNN) 5.3
8 WKQS-FM 4.2 WWWL-FM 3.7 WAIA-FM®PA 5.0
9 WAXY-FM 4.0 WAXY-FM 3.5 WSHE-FMW) 4.4
10 WRBD-AM 4.0 WYOR-FM 3.5 WIOD-AM®PA) 4.3
11 WSHE-FM 3.6  WNWS-AM 3.2  WCKO-FM® 3.1
12 WYOR-FM 2.6 WRBD-AM 3.0 NWFTL-AM®A 3.1
13 WWWL-FM 2.3 WINZ-FM 2.4  WWWL-FM®4) 2.8
14 WGBS-AM 2.0 WCKO-FM 2.1  WOAM-AMMR) 2.4
15 WVCG-AM 2.0  WSRF-AM 1.9 WPIP-AM®BM) 2.3
16 WGMA-AM 1.9  WPIP-AM 1.9 WYOR-FM(BM 2.2
17 WTMI-FM 1.9  WGBS-AM 1.9 WINZ-FM@4) 2.0
18 WKAT-AM 1.9 WSHE-FM 1.8  WTMI-FM(CU 1.7
19 WOAM-AM 1.9 WMIX-FM 1.6 WMIX-FM® .5
20 WINZ-FM 1-5 WTMI-FM 1.6 WEXY-AM© 1.5
21 WPIP-AM 1.4  WVCG-AM 1.6 WEWZ-FM® 1,5
22 WEXY-AM 1.3 WEXY-AM 1 4  WWOK-AM© 1.5
23 WMJIX-FM 1.2 WRAT-aAM 1.2 WGBS-AM®PA) 0.9
24 WEAT-FM 1.1  WSpo-FM 1.1 WVCG-AM®BM 0.9
25 WCKO-FM 1.0 wQAM-AM 1.0 WADY-AM(© 0.7
26 WSDO-FM 0.9  WWOK-AM 0.9 WEAT-FM®BW 0.6
27 WSBR-AM 0.8 WSRF-AMIC) 0.6
28 WFAT-FM 0.4 WKAT-AMM 0.6
29 WGMA-AM 0.4 WSBR-AM(BB) 0.5
Average Persons Trends/Rankings
Total 12+
M-S, Bam-Midnight
POP(00): 7917
AM '79 OM'78 AM '80
1 WLYF-FM 181 WLYF-FM 224 WLYF-FM 130
2 WHYI-FM 142 WHYI-FM 106 WHYI-FM 99
3 WINZ-AM 132 WKQS-FM 95 WKQS-FM 93
4 WAIA-FM 104 WINZ-AM 91 WNWS-AM 90
5 WIOD-AM 68 WAIA-FM 86 WAXY-FM 89
M-, 6-10am
1 WINZ-AM WLYF-FM WNWS-AM
2 WHYI-FM WINZ-AM WIOD-AM
3 WLYF-FM WHYI-FM WINZ-AM
4 WAIA-FM WE TL-AM WHYI-FM
S WFTL-AM WKQS-FM WLYF-FM
M-F, 3-7pm
1 WLYF-FM WLYF-FM WLYF-FM
2 WHYI-FM WKQS-FM WKQS-FM
3 WAIA-FM WHYI-FM WAXY-FM
4 WINZ-AM WATA-FM WHYI-FM
5 WAXY-FM WYOR-FM WSHE-FM
Teens
M-S, 6am-Midnight
POP(00): 766
AM '79 OM'79 AM '80
1 WHYI-FM WHYI-FM WRBD-AM
2 WSHE-FM WCKO-FM WCKO-FM
3 WRBD-AM WRBD-AM WHYI-FM
MF, 6-10am
1 WHYI-FM WHYI-FM WCKO-FM
2 WAXY-FM WCKO-FM WRBD-AM
3 WWWL-FM WRBD-AM WHYI-FM
MF, 3-7pm
1 WHYI-FM WRBD-AM WCKO-FM
2 WRBD-AM WCKO-FM WRBD-AM
3 WSHE-FM WHYI~FM WINZ-FM

Adults 18-34
M-S, 6am-Midnight
POP(00): 2111

AM ‘79 O/N'79 AM '80
1 WAIA-FM WATA-FM WAXY-FM
2 WHYI-FM WHYI-FM WHYI-FM
3 WAXY-FM WWWL-FM WSHE-FM
4 WSHE-FM WAXY-FM WATA-FM
5 WWWL-FM WINZ-FM WWWL-FM
M-F, 6-10am
1 WATA-FM WATA-FM WAXY-FM
2 WHYI-FM WHYI-FM WHYI-FM
3 WSHE-FM WAXY-FM WSHE-FM
4 WAXY-FM WWWL-FM WATA-FM
5 WIOD-AM WKQS-FM WWWL-FM
M-F, 3-7pm
1 WATA-FM WATA-FM WAXY-FM
2 WAXY-FM WWWL-FM WSHE-FM
3 WHYI-FM WAXY-FM WAIA-FM
4 WSHE-FM WHYI-FM WHYI-FM
5 WWWL-FM WSHE-FM WWWL-FM
Adults 25-54
M-S, Bam-Midnight
POP(00): 3143
AM 79 OMN'79 AM '80
1 WHYI-FM WLYF-FM WAXY-FM
2 WAIA-FM WHYI-FM WRYI-FM
3 WLYF-FM WATA-FM WATA-FM
4 WINZ-AM WFTL-AM WLYF-FM
5 WAXY-FM WIOD-AM WKQS-FM
M-F, 6-10am
1 WHYI-FM WHYI-FM WHYI-FM
2 WAIA-FM WLYF-FM WAXY-FM
3 WINZ-AM WFTL-AM WATA-FM
4 WLYF-FM WATA-FM WIOD-AM
5 WIOD-AM WAXY-FM WLYF-FM
MF, 3-7pm
1 WLYF-FM WLYF-FM WAXY-FM
2 WAIA-FM WHYI-FM WLYF-FM
3 WHYI-FM WATA-FM WATA-FM
4 WAXY-FM WAXY~FM WHY I-FM
S WINZ-AM WFTL-AM WKQS-FM

Cume Persons Trends/Rankings

Total 124
M-S, Bam-Midnight
POP(00): 7917

AM ‘79

OM '79 AM '80
1 WHYI-FM 1927 WLYF-FM 1791 WHYI-FM 1598
2 WINZ-AM 1882 WHYI-FM 1755 WLYF-FM 1582
3 WLYF-FM 1761 WINZ-AM 1514 WKQS-FM 1309
4 WIOD-AM 1159 WIOD-AM 1295 WINZ-AM 1199
5 WAIA-FM 1090 WKQS-FM 1271 WNWS-AM 1074
M-, 8-10am
1 WINZ-AM WLYF-FM WHYI-FM
2 WHYI-FM WINZ-AM WNWS-AM
3 WLYF-FM WHYI-FM WLYF-FM
4 WIOD-AM WKQS-FM WINZ-AM
5 WAIA-FM WFTL-AM WIOD~AM
M-F, 3-7pm
1 WHYI-FM WLYF-FM WKQS-FM
2 WLYF-FM WHYI-FM WLYF-FM
3 WINZ-AM WKQS-FM WHYI-FM
4 WAXY-FM WALA-FM WINZ-AM
5 WKQS-FM WINZ-AM WAXY~FM

Teens
M-S, 6am-Midnight
POP(00): 766
AM '79 OMN'79 AM ‘80
1 WHYI-FM WHYI-FM WCKO-FM
2 WSHE-FM WCKO-FM WHYI-FM
3 WAXY-FM WRBD-AM WSHE-FM
MF, 6-10am
1 WHYI-FM WHYI-FM WCKO-FM
2 WGBS-AM WCKO-FM WHYI-FM
3 WINZ-FM WINZ-FM WRBD-AM
MF, 3.7pm
1 WHYI-FM WHYI-FM WCKO-FM
2 WRBD-AM WCKO-FM WHYI-FM
3 WGBS-AM WRBD-AM WINZ-FM
Adults 18-34
M-S, 6am-Midnight
POP(00): 2111
AM 79 OMN'79 AM '80
1 WHYI-FM WHYI-FM WHYI-FM
2 WAXY-FM WATA-FM WAXY-FM
3 WATA-FM WWWL-FM WWWL-FM
4 WSHE-FM WAXY-FM WATA-FM
5 WWWL-FM WINZ-FM WSHE-FM
MF, 6-10am
1 WHYI-FM WATA-FM WHYI-FM
2 WAIA-FM WHYI-FM WAXY-FM
3 WQAM-AM WAXY-FM WATA-FM
4 WSHE-FM WWWL-FM WWWL-FM
5 WAXY-FM WQAM-AM WSHE-FM
MF, 3-7pm
1 WHYI-FM WAIA-FM WHYI-FM
2 WAXY-FM WHYI-FM WATA~FM
3 WAIA-FM WWWL-FM WAXY-FM
4 WSHE-FM WAXY-FM WSHE -FM
5 WWWL-FM WSHE-FM WWWL-FM
Adults 25-54
M-S, Bam-Midnight
POP(O0): 3143
AM ‘79 ON'79 AM '80
1 WHYI-FM WHYI-FM WHYI-FM
2 WINZ-AM WATA-FM WATA-FM
3 WATA-FM WIOD-AM WAXY-FM
4 WLYF-FM WLYF-FM WLYF-FM
5 WAXY-FM WAXY-FM WKQS-FM
M-F, 6-10am
1 WHY1-FM WHYI-FM WHYI-FM
2 WINZ-AM WAIA-FM WAIA-FM
3 WLYF-FM WLYF-FM WLYF-FM
4 WATA-FM WFTL-AM WAXY-FM
5 WIOD-AM WIOD-AM WNWS-AM.
MF, 3-Tpm
1 WHYI-FM WHYI~FM WHYI-FM
2 WLYF-FM WATA-FM WATA-FM
3 WAIA-FM WLYF-FM WAXY-FM
4 WAXY-FM WAXY-FM WLYF-FM
5 WINZ-AM WOAM-AM WKQS-FM
L
—

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend

A-AOR. B-Black, BB-Big Band. BM-Beau-
tiful Music. C-Country, CL-Classical. D-
Dancemusic. J-Jazz. M-Miscellaneous.
N-News, O-Oldies, PA-Pop Aduit, R-
Rock. RL-Rehgious. S-Sparish. T-Talk

Data from Market Buy Market ™



Ft. Wayne

METRO RANK

A/M ’80 Market Overview

Tremendously consistent ratings marked this
market's Spring sweep. The overall shares for the
three top stations were within a hair's breadth of the
previous survey's. As usual, WOWO dominated,
strong 18-34 and tops 25-54. WOWO's shares
slipped somewhat, but the station still had a 25-54
share of more than 27, and an 18-34 share just
over17.

Beautiful Music WEZV ranked second 25-54.
Also down slightly from the last sweep, WEZV's
share here was just over 19.

The 18-34 category was more of horse race.
WMEE passed WOWO, scoring approximately a 21
share. AOR WXKE showed tremendous growth,
boosting its 18-34 share by more than 60% to just
under 20, thanks in part to a vastly increased num-
ber of female listeners. The ladies may have been
influenced by the “Super Date” promotion the sta-
lion ran, backed up with a billboard ad campaign.
Musicall, WXKE tightly dayparted new music and
beefed up "hots’ to three per hour.

The other major 18-34 factor, WPTH, increased
overall and nicely in young adults. The bulk of the
gain came from men in the midday and PM drive
dayparts.

Adults 18-34
M-S, 6am-Midnight
POP(00): 1098
_ Am'78 ___OIN'7T9 __AM’80
1 WXKE-FM WOWO-AM WMEE -FM
2 WPTH-FM WMEE ~FM WXKE-FM
3 WOWO-AM WPTH-FM WOWO-AM
4 WMEFE-AM WXKE-FM WPTH-FM
o 5 WMEF-FM WEZV-FM WEZV-FM
M-F, 6-10am
1 WOWO AM WOWO-AM WOWO-AM
2 WPTH-FM WMEE-FM WMEE -F¥
3 WMEE-AM WXKE-FM WPTH-FM
4 WXKE-FM WPTH-FM WXKE-FM
S—EMEE}‘I WEZV-FM WOHK-AM
M-, 3-7pm
1 WXKE-FM WMEE-FM WMEE-FM
2 WMEE-AM WOWO-AM WXKE FM
3 WOWO-AM WPTH-FM WoWwOo-AM
4 WPTH-FM WEZV-FM WPTH-FM
5 WMEF-FM WXKE-FM WEZV-FM
Adults 25-54
M-S, 6am-Midnight
POP(00): 1393
AM '79 OMN'79 AM '80
1 WOWOo-AM WOWO-AM WOWO-AM
2 WMEF-FM WEZV-FM WEZV=-FM
3 WPTH-FM WOHK-AM WMEE-FM
4 WMEE-AM WPTH-FM WPTH-FM
S WLYV-AM WMEE - FM WOQHK-AM
MF, 6-10am
1 WOWO-AM WOWO-AM WOWO~-AM
2 WMEF-FM WEZV-FM WEZV-FM
3 WMEE-AM WQHK-AM WMEE-FM
4 WPTH-FM WMEE FM WQHK=-AM
5 WLYV-AM WPTH-FM WPTH-FM
M-F,3.7pm
1 WOWO AM WOWO-AM WOWO0-AM
2 WMEF-FM WEZV-FM WEZV-FM
3 WMEE-AM WQHK-AM WMEE-FM
4 WLYV-AM WPTH-FM WPTH-FM
5 WPTH-FM WMEE -FM WXKE-FM

Adults 25-54

M-S, 6am-Midnight

POP(O00): 1393

_ AmM'TS OIN ‘79 AIM ‘8D
1 WOWOo-AM WoWo-AM WOWO-AM
2 WMEE-AM WEZV-FM WEZV-FM
3 WMEF-FM WQHK-AM WPTH-FN
4 WPTH-FM WMEE FM WMEE -FM
5 WLYV-AM WPTH-FM WOHK-AM

M-F, 6-10am
1 WOWO-AM WOWO- AM WOWO-AM
2 WMEE-AM WEZV-FM WEZV-FM
3 WMEF-FM WQHK-AM WMEE - FM
4 WPTH-FM WMEE-FM WPTH=-FM
5 WLYV-AM WPTH-FM WQHK=-AM

M-F, 3-7pm
1 WOWO-AM WOWO-AM WOWO-AM
2 WMEE-AM WFZV-FM WEZV-FM
3 WMEF-FM WQHK=-AM WPTH-FM
4 WPTH-FM WMFE FM WMEE-FM
5 WPTH-FM WQHK-AM

WLYV-AM

R&R RATINGS REPORT/1980 » 8

Average Persons 12+ Share Trends
Monday-Sundey, 8am-Midnight

POP(00): 2992

__ AM79 OMN'78 ___AmM'B0
1 WOWD-AM 24.5 WOWO-AM 26.7 WOWO-AMPPAIZ6 .0
2 WMEF-FM 17.1 WEZV-FM 17.1 WEZV-FM@MI6,9
3 WPTH-FM 12.7 WMEE-FM 13.9 WMEE-FM®14.7
4 WMEE-AM 12.4 WPTH-FM 8.0 WPTH-FM® 9.7
5 WXKE-FM 9.7 WQHK-AM 7.1 WXKE-FM (A 9.3
6 WLYV-AM 4.4 WXKE FM 6.4 WQHK-AM© 7.9
7 WGL -AM 3.2 WGL -aAM 3.6 WLYV-AM© 3.3
8 WIR -AM 1.7 WLYV-AM 21 WGL -AMPA) 2.5
9 WADM- FM 1.3 WIFF AM 1.6 CKLW-AM® 0.6
10 WIFF-AM 1.3 WIR -aAM 1.4 WLKI-FM® 0.6
11 WFWR-AM 1.1 CKLW-AM 1.4 WIFF-AMI{C) O-6
12 WLW -AM 0.8 WADM-AM 0.2 WLW -AM®AI 0.4
13 WMAQ-AM 0,6 WADM-FM 0.2 WAWK-FM (PAY 0.4
14 WADM AM 0.4 WIR -AM(PA) 0.4
15 WCMX~FM 0.4
16 WAWK-FM 0.4
17 WAWK-AM 0.2

Average Persons T}endsIRankings

Total 12+
W-5, Bam-Midnight
TaP(00): 2992
_ AmM'79 ON'T8 AM'80
1 WOWG-AM 116 WOWO-AM 117 WOWO-AM 126
2 WMEF-FM 81 WEZV-FM 75 WEZV-FM 82
3 WPTH-FM 60 WMEE-FM 61 WMEE-FM 71
4 WMEE-AM 59 WPTH-FM 35 WPTH-FM 47
5 WXKE-FM 46 WQHK-AM 31 WXKE-FM 45
WF, 6-10am
1 WOWO-AM WOWO-AM WOWO~-AM
2 WMEE-AM WMEE -FM WEZV-FM
3 WMEE-FM WEZV~-FM WMEF. -FM
4 WPTH-FM WPTH-FM WQHK-AM
5 WXKE-FM WQHK~-AM WPTH-FY
W-F, 37pm
1 WOWO-AM WOWO0-AM WOWO-AM
2 WMEF-FM WEZV-FM WEZV-FM
3 WMEE-AM WMEE -FM WMEE -FM
4 WPTH-FM WPTH-FM WXKF-FM
5 WXKE-FM WQHK-AM WPTH-FM
Teens
S, Gam-Midnight
ROP{00): 413
_ AamM'Te OMN 79 AM '80
1 WMEE-aAM WMEE FM WMEE-FM
2 WPTH-FM WOWO-AM WPTH-FM
3 WOWO-AM WPTH-FM WOWO-AM
M-F, 3-10am
1 WMEE-AM WMEE -FM WMEE-FM
2 WOWO-AM WOWO-AM WOWOo-AM
3 WPTH-FM WPTH-FM WPTH-FM
WF, 3-Tpm
1 WMEE-AM WMEE-FM WMEE-FM
2 WPTH-FM WPTH-FM WPTH-FM
3 WOWO-AM WOWO-AM WOWO-AM

5 WMEF-FM

Cume Persons Trends/Rankings

Total 12+
M-S, Gam-Midnight
POP(00): 2992
_ AM'TS
1 WoWo AM 1721
2 WMEFE-AM 1058
3 WPTH-FH 911
4
5

WMEF-FM 819
WXKE-FM 469
M-, 6-10am
1 WOWOo-AM
2 WMEE-AM
3
4
5

WPTH-FM
WMEF-FM
WXKE FM

M-, 3-7pm
1 WOWO-AM
2 WMEE-AM
3 WPTH-FM
4 WMEF-FM
5

WXKF-FM

Teens
M-S, 6am-Midnight
POP(00): 413
_AM'79
1 WMEE-AM
2 WPTI-FM
3 WOWO-AM
MF, 6-10am
1 WMEE-AM
2 WOWO ANM
3 WPTH-FN
M, 3-7pm
1 WMEE-AM
2 WPTH-F!
3 WOWOD-AM

Adults 18-34
M-S, 6am-Midnight
POP(00): 1098
AM 79
1 WOWO AM
2 WPTH-FM
3 WMEE-AM
4 WXKE-FM
5 WMEF-FM
M-, 6-10am
1 WOWO0-AM
2 WPTH-FM
3 WMEF~-AM
4 WXKE-FM
5 WMEF-FM
M-, 3-7Tpm
1 WMEE-AM
2 WOWD AM
3 WPTH-FM
4 WXKE-FM

WXKE-FM

WQHK-AM

OMN '79

WOWO-AM 1R69
WMEE -FM 820
WEZV-FM 756
WPTH-FM 748

WQHK=AM 627

WOWO-AM
WMEE - FM
WPTH-FM
WEZV-FM
WOQHK-AM

WOWO-AM
WEZV-FM
WMEE -FM
WQHK-AM
WPTH-FM

oN'Te.
WMEE FM
WPTH=-FM
WOWO-AM

WMEE - FM
WOWO-AM
WPTH-FY

WMEF. - FM
WPTH-FM
WOWO-AM

O/N'T9
WOWO-AM
WPTH-FM
WMEE-FM
WOQHK =AM

WOWO-AM
WMEE-FM
WPTH-FM
WXKE-FM

WOWO~AM
WMEE - FM
WPTH-FM
WQHK-AM
WXKE-FM

__AM 80
WOWO-AM 1852
WMEE -FM 905
WEZV-FM 865
WPTH-FM 825

WQHK-AM 590

WOWO-AM
WMEE - FM
WPTH-FM
WEZV-FM
WQHK=-AM
WOWO-AM
WMEE FM
WEZV-FM
WPTH-FM
WOHK=-AM

AM 80
WMEF. -FM
WPTH-FM
WOW0O-AM

WMEE -FM
WOWO-AN
WPTH-FM

WMEF -FM
WPTH-FM
WOWO-AM

AM ‘80
WOWO-AM
WMEF -FM
WPTH-FM
WXKE-FM
WEZV-FM

WOWKO=-AM
WMEF. - FM
WPTH-FM
WQHK -AM
WXKE=-FM

WOWO-AM
WMEE-FM
WPTH-FM
WXKE-FM
WQHK-AM

Format Penetration Chart
Based On Total Persons 12 +
Average Quarter Hour Listening
Monday-Sunday 6am-Midnight

Format Legend

A-AOR. B-Black. BB-Big Band, BM-Beau-
tifut Music, C-Country, CL-Classical. D-
Dancemusic, J-Jazz, M-Miscellaneous.
N-News, D-Oldies. PA-Pop/Adult, R-
Rock, RL-Religious. S-Spanish. T-Talk
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Fresno

METRO RANK

AIM ‘80 Market Overview

KKNU, KYNO-FM, and KMJ ranked 1-2-3 for the
second straight book. KKNU barely edged out KMJ
for the 25-54 lead, while KYNO-FM led KFYE in the
18-34 race.

KKNU perennially leads the Fresno market, but
over the last few books the station’s 12+ share has
been declining. In the O/N '79 report, the station had
almost a 13 share 25-54, while this book it was just
over 11. KMJ, on the other hand, rose from under 8
to over 10. Country KMAK trailed KMJ by just a frac-
tion in the 25-54 contest.

Of the stations targeting 18-34, KYNO-FM made
the best showing. Moving from third to first 18-34,
KYNO-FM improved its female numbers while staying
atop the teen demographic. KYNO-FM logged a 13
share, compared to 11 for KFYE, the only other station
to record a double-digit number there. KIOY, a major
factor in the young adult market recently, lost about
one-fourth of its 18-34 share. The station’s male and
teen shares declined.

There's a significant new young adult factor. New
station KKDJ opened up with a contemporary sound
that attracted a sizable teen and 18-24 audience (male
oriented). KKDJ scored an 18-34 share just under 10.

Average Persons 12+ Share Trends

dav. 6

MF, 3-7pm Adults 25-54
1 KIOY-FM KY NO~FM KYNO-FM M-S, 6am-Midnight
2 KFYE-FM KIOY-FM KBOS-FM POP(00): 1803
3 KYNO-FM KBOS FM KFYE FM AM '79 OIN 79 AM ‘80
Adults 18-34 1 KMJ AM KKNU-FM KMAK-AM
M-S, 6am-Midnight 2 KYNO-AM KMJ -AM KMJ -AM
POP(00): 1443 3 KFRE-AM KMAK-AM KK NU=-FM
: 5 g 4 KMAK=-AM KFRE-AM KFRE-AM
AM 79 OIN '78 AMASO 5 KKNU-FM KFYE-FM KEYE-FM
1 KFIG-FM KFYE-FM KYNO-FM
2 KBOS-FM KIOY-FM KFYE-FM M+, 6-10am
3 KFYE-FM KYNO-FM KKDJ-FM 1 KMJ  AM KMJ -AM KMJ -AM
4 KIOY-FM KY NO -AM KIOY-FM 2 KYNO-AM KMAK-AM KMAK -AM
5 KKNU-FM KF1G-FM KYNO-AM 3 KFRE-AM KKNg-iM KEEE_::
4 KKNU-FM KFRE-AM K -
bk 3 KMAK-AN KFYE-FM KYNO-AM
1 KBOS-FM KFYE-FM KYNO-FM
2 KFIG-FM KYNO FM KEYE-FM MF, 3-7pm
3 KMAK-AM KFRE -AM KKDJ-FM 1 KYNO AM KKNU-FM KMAK =AM
4 KFRE-AM KIOY-FM KIOY-FM 2 KFRE-AM KMAK =AM KFRE-AM
5 KYNO-AM KYNO -AM KFIG-FM 3 KKNU-FM KYNO-AM KKNU-FM
4 KMAK-AM KFYE-FM KMJ -AM
M+F, 3-7pm 5 KFIG-FM KMJ -AM KY NO-AM
1 KFIG-FM KIOY-FM KYNO-FM
2 KIOY-FM KYNO-FM KIOY-FM
3 KBOS-FM KFYE-FM KFYE-FM
4 KYNO-AM KYNO-AM KFIG-FM
5 KFYE-FM KFIG-FM KKD J-FM
Adults 25-54
M-S, Bam-Midnight Format Penetration Chart
POP(00): 1803 " 00
=
o RIS T Based On Total Persons
1 KMJ AM KKNU-FM KKNU-FM Average Quarter Hour Listening
2 KKNU-FM KMAK -AM KMJ -AM Monday-Sunday 6am-Midnight
3 KMAK-AM KMJ -AM KMAK-AM
4 KFRE-AM KFRE-AM KFRE-AM
5 KFIG-FM KFYE-FM KFYE-FM
M-F, 6-10am
1 KMJ  AM KMJ -AM KMJ -AM 8
2 KFRE-AM KMAK-AM KMAK -AM
3 KMAK-AM KFRE-AM KFRE =AM
4 KKNU~-FM KK NU-FM KK NU-FM
5 KYNO-AM KFYE-FM KARM-AM
M-, 3-7pm
1 KKNU-FM KKNU-FM KKNU-FM
2 KFIG-FM KMAK-AM KMAK -AM
3 KFRE-AM KYNO-AM KFRE-AM
4 KMAK-AM KARM-AM KMJ -AM
5 KYNO-AM KFRE -AM KFYE-FM

AM *79 OMN'79 AM '80
1 KKNU-FM 11.7 KKNU-FM 10.6 KKNU-FM @0 9.5 .
2 KMJ AM 9.0 KYNO-FM 9.4 KYNO-FM® 9.0 Cume Persons Trends/Rankings
3 KIOY-FM 8.1 KMJ -AM 8.4 KMJ -AM (A 8.5 Total 12+
4 KMAK-AM 7.8 KMAK-AM  B.1 KFYE-FM® 7.4 M-S, 8am-Midnight
5 KFIG-FM 7.5 KIOY FM 7.9 KMAK-AM(® 6.9 POP(00): 3991
6 KFYE-FM 7.3 KFYE-FM 7.5 KKDJ-FM& 6.1
7 KBOS-FM 5.9 KYNO-AM 6.0 KIOY-FM® 5.7 AM '78 OMN '73 AM '80
8 KFRE-AM 5.7 KFRE-AM 4.9 KFRE-AM ®PA 4.8 1 KYNO-AM 957 KYNO-FM 936 KYNO-FM 812
9 KARM-AM 5.5 KXEX-AM 4.8 KARM-AM(© 4.6 2 KMJ AM 817  KMJ -AM  B36  KMJ -AM 780
10 KYNO-AM 5.4 KBOS~FM 4.4 KYNO-AM M 4.4 3 KFYE-FM 810  KKNU-FM 741 KFYE-FM 757
11 KGST-AM 3.9 KARM-AM 4.0 KFIG-FM (N 3.9 4 KKNU-FM 786 KFYE-FM 733  KYNO-AM 754
12 KYNO-FM 3.6 KGST-AM 4.0 KGST-AM ) 3.9 5 KIOY-FM 664  KYNO-AM 733  KMAK-AM 655
13 KXEX-AM 2.8 KFIG-FM 2.9 KXEX-AM (S 3.6 MF.6-10am
14 KMJ FM 2.1 KMJ =FM 2.9 KBOS-FM(® 3.1 R R
15 KFRY-FM 1.5 KXQR-AM 2.9 KMJ -FM®N2.5 S A Ko i?;o_?:
16 KXQR-AM 1.3 KGO -AM 1.3 KFRY-FM © 2.0 8 e o 10 Y- F e
17 KRDU-AM 1.3 KFRY-FM 1,3  KXQR-AM (I;A)z.o A Sl e e
18 KCBS-AM 1.0 KLIP-AM 1.0 KNGS-AM© 1.6 B
19 KLIP-A¥ 0.8 KRDU-AM 0.8 KEAP-AM (9 1.0 SREEEE ST KHHCNAH LG LTS
20 KBTF~AN 0.7 KCBS-AM 0.5 KLTA-FM BMO.R M+, 3-7pm
21 KNGS-AM 0.7 KBIF-AM 0.5 KCBS-AM ™ 0.8 1 KYNO-AN KYNO FM KYNO-FM
22 KURB-FM 0.5 KNGS-AM 0.3  KRDU-AM PN O.7 2 KKNU=FM KIOY-FM KFYE-FM
23 KEAP AM 0.3 KEAP-AM 0.3 KNBR-AMPAO.7 3 KIOY-FM KKNU=F¥ KYNO-AM
24 KJUG-FM 0.3 KIRV-AM®W (.3 4 RFYE-FM KYNO-AM KKNU-FM
25 KIUG-FM(© 0.3 5 KFIG-FM KFYE-FM KMAK =AM
Teens
M-S, 6 g
A P T ds/Ranki POP(00): 548
verage Persons Trends/Rankings a7 on 7o 0
Total 12+ 1 KIOY-FM KYNO-FN KYNO—FM
M-S, 6am-Midnight 2 KYNO- AM KYNO=AM KFYE-FM
POP(00): 3991 3 KFYE-FM K10 Y-FM K10Y-FM
AM '78 OMN '79 AM '80 M-, 6-10am
1 KKNU-FM 72 KKNU-FM 67  KKNU-FM 58 1 KIOY-FM KYNO-FM KYNO-FM
2 KMJ AM 55 KYNO FM 59 KYNO-FM 55 2 KYNO-AM KIOY-FM KFYE-FM
3 KIOY-FM 50  KMJ -AM 53 KMJ -AM 52 3 KFYE-FM KYNO AM K10Y-FM
4 KMAK-AM 48 KMAK-AM 51 KFYE-FM 45 M-F, 3-7pm
3 KFIG-FH SRS A 30 KMAK-aM L 1 KIOY-FM KYNO FM KYNO—FM
M-, 6-10am 2 KFYE-FM KIOY~FM KEYE-FM
1 KMJ  AM KMJ =AM KMJ -AM 3 KYNO-FM KYNO-AM KIOY-FM
2 KKNU-FM KMAK -AM KYNO=FM
3 KMAK-AM KFYE-FM KK NU-FM aiu:::m1z;3r:9h'
4 KFRE-AM KYNO-FM KFYE-FM .
5 KYNO-AM KFRE-AM KMAK =AM POP(00): 1443
MF. 37pm AM '79 OIN'79 AM '80
1 KKNU-FM KK NU-F¥ KYNO-FM 1 KFIG-FM KFYE-FM KFYE-FM
2 KIOY-FM KYNO-FM KK NU-FM 2 KFYE-FM KYNO FM KYNO-AM
3 KFIG-FM KIOY-FM KFYE-FM 3 KYNO AM KIOY-FM KYNO-FM
4 KFYE-FM KMAK-AM KIOY-FM 4 KFRE-AM KYNO AM KINY-FM
S KYNO-AM KYNO AM KMAK-AM 5 KIOY-FM KFIG-FM KFIG-FM
Teens M-F, 6-10am
M-S, 6am-Midnight 1 KFIG-FM KFYE-FN KYNO-FM
POP(00): 548 2 KYNO-AM KYNO FM KYNO-AM
3 KFRE-AM KIOY-FM KFYE-FM
AM ‘78 OIN *79 AM '80 4 KFYE~FM KYNO-AM KFIG~FN
1 KIOY-FM KYNO-FM KYNO-FM 5 KIOY-FM KFIG-FM KI0Y-FM
2 KFYE-FM KIOY-FM KFYE-FM MF, 3.7pm
3 KYNO-AM EECce KkDJ-FHM 1 KFIG-F¥M K10 Y-FM KYNO-FM
M, 6-108m 2 KYNO-AM KYNO-FM KFYE-FM
1 KIOY-FM KYNO-FM KYNO- FM 3 KFYE-FM KFYE-FM KYNO-AM
2 KFYE-FM KT0Y~FM KFYE-FM 4 KFRE-AM KY NO =AM KIOY-FM
3 KYNO AM KBOS-FM KIOY-FM S KIOY-FM KF1G-FM KFI1G-FM

Format Legend
A-AOR, B-Black. BB-Big Band. BM-Beau-
tiful Music, C-Country, CL-Classical. D-
Dancemusic. J-Jazz, M-Miscellaneous,
N-News, O-Oldies. PA-Pop Adult. R-
Rock. RL-Rehgious, S-Spanish. T-Talk

TM Programming

1349 Regal Row- Dallas, Texas 75247 - (214) 634-8511

® A subsidiary of Shamrock Broadcasting Company. Inc.
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L]
o MF, 3.7pm Adults 25-54 b=
n Ra 1 S 1 WGRD-FM WGRD-FM WGRD-FM M-S, 6am-Midnight 8
2 WZZR-FM WLAV-FY WLAV-FM POP(00): 2167 -
WLAV- s JZZR-F¥
] [ ST TR
uits 18-
1 WooD-AM WOoOD-AM WOOD-FM O
METRO RANK M-S, 6am-Midnight ) LD oo o oY
POP(00): 1762 3 WCUZ-AM WCUZ-AM WCuz-aM %
AM '79 ON'79 AM 80 4 WGRD-FM WFUR=FM WGRD-F¥
] » - . L) A ... S
A/M ‘80 Market Overview 1 WLAV-FM 58 WLAV-FN WLAV-FY 5 WLav-ad L CEEEEI
2 WGRD-FM 39 WIFM-FM WZZR-FM M+F, 6-10am i
Th.e WOOD-AM-FM combo was even tougher to 3 WEFX-FM 31 WOOD-FM WFFX-FM 1 WOOD-AM WOO0D-AM WOOD-AM =
beat this survey than last. The stations had almost 30 % 4 WZZR-FM 23 WCUZ-AM WGRD-FM 2 WOOD-FM WOOD-FM WOOD-FM é
o 5 WIFM-FM 22 WOOD-AM WJFM-FM 3 WCUZ=-AM WCUZ-AM WCUZ-AM
of the market overall, while in 25-54 adults they com- MF. 6-10am EE e — S 4 WGRN-FM WFUR-FM WIFM-FM g
bined for 34 %, on four points. Each had a 17 share. 1 WLAV-FM 65 WLAV-FM WOOD~AM 5 WLAV-FM Ll h __ WGRD-FM = ¢
The next closest was Country WCUZ, which slipped 2uoonman et aLav-r MF, 3-7pm
. -F} -F -F? 1 WOOD=-AM WOOD-AM WOOD-AM
from almost 11 % 25-54 to justover 8% . 4 WGRD-FM 44 WIFM-FM WGRD-FM 2 WOOD-FM WOOD-F¥ T
In the 18-34 demographic, AOR WLAV main- =B LB A L S PR S IS LU /e
. . MF, 3-7pm 4 WGRD-FM WIFM=FM WIFM-FM
tained its 16 share of the market. WZZR, WFFX, and 1 WLAV-FM WLAV-FM WZZR-FM S WLAV-AM WGRD-FM WGRD-FM
WGRD-FM all improved in this demo. WZZR added al- § WGRD-FM LRI 1] WLAV -FM
o . WFFX-FM WFFX-FM WOOD-AM
most five shares to 80 over 11%; WFFX went up four 4 WOOD-FM WOOD-FM WORD—FM
over 10%; and WGRD-FM climbed four to score more ORUZ 2R 0 O US S H LRI
than 9%. The station most affected by the others' a:"gfmz_gl'f’:gm Format Penetration Chart
Jpward mobility was WJFM, which dropped by 25% POP(00): 2167 Based On Total Persons 12 +
18-34. AM 79 OoN'7T9 AM '80 Average Quarter Hour Listening
Not only did WGRD-FM show up well in the 18-34 ; 3283',?: WOOD-FM 388:;_2: Monday-Sunday 6am-Midnight
S . o WOOD =AM -
demos but the station increased dramatically 25-54. 3 WCUZ-AM WCUZ-AM WCUZ-AM
4n ad campaign using TV, newspaper, and billboards s AR R
may have helped. Newspaper ads contained entry WF.e10am
dlanks for the "Great Getaway" contest, in which a 1 WOOD-AM WOOD-AM WOOD-AM
Tip was giv ; 2 WOOD-FM WOOD-FM WOOD-FM
p given away for each of seven weeks in and R i T
wround the survey. 4 WMUS-FM WFUR-FM WIFM-FM
Diary return was exceptional for this survey, up " ;—53_"7':;——"_” —WJPMCPM  WORDTFM
33% compared to last spring. The above numbers 1 WOOD-FM WOOD-FM WOOD-AM
re probably pretty stable as a result. 2 WOOD-AM WOOD-AM WOOD-F¥
3 WCUZ-AM WCUZ-AM WCUZ-AM
4 WGRD-FM WIFM-FM WIFM-FM
5 WIFM-FM WEFX-FM WGRD-FM
\vorage Persons 12+ Share Trends
fonday -Sunday, 8sm-Midnight
"GP(00): 4729
AM 73 OMN'79 AM '80
1 WOOD-FM 13.2 WOOD-FM 14.9  WOOD-FMEMW15.1 H
2 WOOD-4M 12.0 WOOD-AM 1l.4  WOOD-AMPANL.O Cume Persons Trends/Rankings
3 KGRD-FM 9.5 WLAV-FM 9.1 WLAV-FM& 9.1 Total 12+
4 WLAV-FM 9.1 WCUZ-AM 7.3  WGRD-FM® 7.7 M-S, Bam-Midnight
5 WCUZ-AM 6.0 WJFM-FM 6.1 WZZR-FM® 6.0 N
6 WFUR-FM 5.6 WGRD-FM 5.2 WCUZ-AM© 5.9 Pop(oo)" s , .
7 WZZR-FM 5.4 WZZR-FM 4.7 WIFM-FMPA) 5.8 = ATM 7.9 T ON 78 AM 80
8 WFFX-FM 4.8 WFUR-FM 4.3 WFFX-FM@A) 4.5 1 WOOD-AM 1450 WOOD-FM 1389  WOOD-FM 1452
9 WJFM-FM 4.2 WFFX-FM 3.4 WFUR-FM@®L 2.9 2 WOOD-FM 1309 WOOD-AM 1334  woOD-AM 1317
L0 WGRD-AM 2.5 WKWM-AM 3.0 WPLB-FM© 2.8 3 WGRD-FM 1249 WGRD-FM 985 WCRD-FM 109}
11 WMUS-FM 2.2 WJBL-FM 2.3  WQWQ-FM®M 2.4 4 WZZR-FM 912 WLAV-FM 792 YLAV-FM  RR7
12 WPLB-FM 2.2 WGRD-AM 2.1 WLAV-AMPA) 1.8 5 WCUZ-AM 881 WCUZ-AM  AR7  WCI'Z-AM 692
Lo ¥IBLPN 1.5 wnteoaM 1.7 wisLrmen 1.5 | MEEIOR B B
E - . - 5 -FMpy 1. _ v
I5 WHTC-AM 1.4  WQWQ-FM 1.7  WMAX-AMm 1.5 ; :ggg:?;‘ :ggg_?ﬂ ‘Jggg_’;i;
¥6 WQLR-FM 1.2 WPLB-FM 1.7 WHTC-AM®PAI 1.4 b :
R n e wnus-m:m) 1.0 DG el WLAY-FM R Format Legend
T& WNAX-AM 1.1 UNAX-AM 1.4 WIBL-AMeA 0.8 S KCUZ- A Ko A-AOR. B-Black. BB-8ig Band. BM-Beau:
19 WBBM-AM 0.8 WGHN-AM 1.4 WIPW-AMM 0.8 e — A — ' ' 9 '
20 WMAQ-AM 0.7 WMUS-FM 1.1 WGHN-AMPA) 0.8 . 3-7pm tiful Music, C-Country, CL-Classical. D-
21 WLS -AM 0.7 WZIND-FM 1.0 WQLR-FM@®EW 0,7 1 WGRD-FM WOCD-F¥ WOOD=FM -
272 WFUR-AM 0.5 WFUR-AM 1.0 WGN -AM®PA) 0,7 2 WOOD-AM WOOD-AM WOOD-AM Dancernusn,. J-Jazz. M-Miscellaneous.
23 WQWQ-FM 0.4 WJBL-AM 0.8 WHTC-FM®A 0.7 2 wgoo-m wLAK—gﬂ :iig-g‘: N-News, Q-Oldies. PA-Pop Adult. R-
T4 WIPW-AM 0.4  WMAQ-AM 0.7  WMAQ-AM®© 0.6 WZZR-FM WGRD-FM LAV -
35 WHTC-FM 0.4  wiPW-A¥ 0.6 WZND-FM@ 0.6 S WLAV-FM UIFM-FM WIFM-FN Rock. RL-Religious S-Spanish. T-Talk
Y6 WKZO-AM 0.4 WKBZ-AM 0.6 WFUR-AM®L) 0.4 Teens
27 WBBM-AM®) 0.4 M-S, 6am-Midnight
Average Persons Trends/Rankings GUREE
.  AM'TS  OMN'T9 _AM 80
&talﬂ;ld oh 1 WGRD-FM WGRD-FM WGRN-F M
» 6am-Midriight 2 WZZR-FM WZZR-FM WLAV-FM
P(00): 4729 3 WLAV-FM WLAV-FM WZZR-FM
__Am'79  ON'19  AM'O M, 6-10am B -
1 WOOD-FM 97 WOOD-FM 108 wWoOD-FM  10R 1 WZZR-FM WGRD-FM GO
2 WOOD-AM 88  WOOD-AM R3  WoOD-AM 100 2 WGRD-FM WZZR-FM WLAV=-FM
3 WGRD-FM 70 WLAV-FM 66 WLAV-FM 65 3 WFFX-FM WLAV-FM WZZR-FM
4 WLAV-FM 67  WCUZ-AM 53  WGRD-FM 55 MF.37pm * — I —
5 WCUZ-AM 44 WIFM-FM 44 WZZR-FM 43 bRt
- _— — = 1 WZZR-FM WGRD-FM WGRD-FM
k¥, 6-10am 2 WGRD-FM WZZR-FM WLAV-FM
1 WOOD-AM WOOD=-AM WOOD-AM 3 WLAV-FM WLAV-F¥ WZZR-FM
2 WOOD-FM WOOD-FM WOOD-FN e o .
3 WGRD-FM WCuzZ-AM WLAV-FM ai“;'sw“a‘
4 WLAV-FM WLAV-FM WGRD-FM » 6am-Midnight
S WZZR-FM  WZZR-FM WIFM-FM EORCONLIRIt62
#F, 3.7pm - _ AmM'TY ON'79 __ AMB0
1 WOOD-FM WOOD-FM WOOD-FM 1 WGRD-FM WIFM-FM WLAV-FM
2 WOOD-AM WLAV=-FM WOOD-AM 2 WLAV-FM WLAV-FM WGRD-FM 2
3 WLAV-FM WOOD-AM WGRD-FM 3 WZZR-FM WGRD-FM WZZR-FM -~
4 WGRD-FM WJFM-FM WLAV-FM 4 WFFX-FM WOOD-AM WFFX-FM o
5 WChz-AM WCUZ-AM Weuz-aAM S_HOO_D-AM N%D—FM_ _ WJFM-FM E
2ens M-, 6-10am ;
&S, 6am-Midnight 1 WLAV-FM WJIFM-FM WLAV-FM >
2 WZZR-FM - -FM )
.’nP(oo)M:'7667 , 0 3 WGRD-FM ;’zg;-ig 3823-:&?« E
e O/N 7O E— g0 4 WOOD-AM WOOD-FM WIFM-FM ]
1 WGRD-FM :'(Liie-g: L’fﬁg'g: 5 WFFX-FM WGRD-FM WOOD-FM E
2 WZZR-FM = - T T
3 WLAV-FM WZZR-FM WZZR-FM M, 3-7pm =
- .. == === - 1 WGRD-FM WJIFM~FM WLAV-FM g
AF, 6-10am 2 WLAV-FM WLAV-FM WGRD-FM S
1 WZZR-FM WGRD-FM WGRD-FM 3 WZZR-FM WwOOoD~AM WIFM~FM =
2 WGRD-FM WZZR-FM WLAV-FN 4 WFFX-FM WGRD-FM WZZR-FM 3
__3 WGRD-AM WLAV-FM WZZR-FM 5 WGRD-AM WZZR-FM WEFX-FM 8
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Great Falls

METRO RANK

Average Persons 12+ Share Trends

Monday-Sunday, 6am-Midnight

POP(00): 690

AIM'T8 AIM 79 AN 80

1 KMON-AM 25.3  KQDI-AM 27.6 KODI-AM®) 26.1
2 KQDI-AM 20.7  KMON-AM 21.4  KMON-AM®© 26.1
3 KEIN-AM 14.9  KO0Z-FM 19.4  KNUW-FM®) 14.8
4 KOOZ-FM 12.6  KEIN-AM 14.3  KOOZ-FM®WMIO.2
5 KNUW-FM 10.3  KAAK-FM 8.2 KEIN-AM®) 9.1
6 KAAK~FM 5.7  KNUW-FM 3.1  KAAK-FMW 5.7
7 KARR-AM 5.7  KARR-All 3.1  KARR-AM@AL 3.4
8 KSEN-AM 1.0

Average Persons Trends/Rankings

Total 12+
M-S, 6am-Midnight
POP(00): 690
AlM 78 AIM '79 AIM '80
1 KMON-AM 22 KODI-AM 27 KQDI-AM 23
2 KQDI-AM 18 KMON=-AM 21 KMON-AM 23
3 KEIN-AM 13 KOO Z-FM 19 KNUW--FM 13
4 KOOZ-FM 11 KEIN-AM 14 KOO Z-FM 9
5 KNUW FM 9 KAAK-FM R KEIN-AM R
MF, 6-10am
I KMON-AM KQDI-AM KMON-AM
2 KQDI-AM KMON-AM KQDI-AM
3 KEIN-AM KEIN-AM KEIN-AM
4 KNUW-FM KO0 Z-FM KNUW-FM
5 KARR-AM KAAK-FM KOO Z-FM
M-F, 3-Tpm
I KQDTI-AM KQDI-AM KODI-AM
2 KMON-AM KOOZ-FM KMON-AM
3 KEIN=~AM KMON-AM KNUW-FM
4 KOOZ-FM KEIN-AM KQOZ~-FM
5 KNUW-FM KAAK-FM KEIN-AM
Teens
M-S, Bam-Midnight
POP(00): 91
A/M 78 AIM’T9 A/M ‘80
1 KQDI-AM KQDI -aAM KODI-AM
2 KEIN-AM KEIN-AM KNUW-FM
3 KMON-AM KMON-AM KEIN-AM
M-F, 6-10am
1 KQDI-AM KODI-AM KQDI-AM
2 KMON-AM KEIN-AM KNUW-FM
3 KEIN-AM KMON=-AM KEIN-AM
M-F, 3-Tpm
1 KQDI-AM KODI-AM KNUW-FM
2 KEIN-AM KEIN AM KODI-AM
3 KAAK-FM KMON-AM KEIN-AM
Adults 18-34
M-S, 8am-Midnight
POP(00): 278
Aid'78 AIM ‘79 AIM '80
1 KEIN-AM KQDI-AM KQDI-AM
2 KODI-AM KEIN-AM KNUW-FM
3 KNUW-FM KAAK-FM KEIN-AM
4 KMON-AM KOOZ-FM KAAK-FM
5 KAAK-FM KNUW-FM KMON-AM
M-F, 8-10am
1 KEIN-AM KQDI-AM KODI-AM
2 KQDI~-AM KEIN-AM KEIN-AM
3 KMON-AM KMON-AM KMON-AM
4 KNUW FM KOO Z FM KNUW-FM
5 KAAK-FM KAAK-FM KOO Z-FM
MF, 3-Tpm
1 KEIN-AM KQDI-AM KQDI-AM
2 KQDI-AM KEIN-AM KNUW-FM
3 KNUW-FM KAAK-FM KEIN=-AM
4 KAAK-FM K00 Z-FM KAAK-FM
S KMON-AM KMON-AM KMON~AM
Adults 25-54
M-8, Gam-Midnight
POP(00): 338
AM ‘78 AM 79 AM ‘80
1 KMON~AM K00 Z-FM KMON~AM
2 KETN-AM KMCON-AM KQDI-AM
3 KOOZ-FM KQDI-AM KOO Z-FM
4 KNUW FM KEIN-AM KNUW-FM
5 KODI-AM KAAK -FM KEIN-AM
M-F, 8-10am
1 KMON-AM KQDI =AM KMON-AM
2 KEIN-AM KMON-AM KQDI-AM
3 KARR-AM KOQZ-FM KOO Z~FM
4 KQDI-AM KEIN-AM KEIN-AM
5 KOOZ-FM KAAK=-FM KNUW~FM
M-, 3-7pm
1 KMON-AM KQDI~AM KMON-AM
2 KEIN~AM KOOZ~FM KQDI-AM
3 KOOZ-FM KMON~AM KNUW FM
4 KNUW-FM KEIN-AM KO0Z-FM
5 KQDI-AM KARR-~AM KEZIN-AM

A Adults 25-54
Cume Persons Trends/Rankings R
Total 12+ POP(00): 338
M-S, 6am-Midnight AIM T8 AM 79 AIM '80
BOBACCHL 60 1 KMON-AM KMON-AM KMON- AM
AIM'78 AIM 79 AIM '80 2 KEIN=-AM KQDI~-AM KNDI -AM
1 KQDI-AM 268  KODI-AM 318 KODI-AM 304 3 KQDI-AM KOOZ-FM KEIN-AM
2 KMON-AM 259  KMON-AM 292  KMON-AM 279 4 KNUW-FM KEIN-AM KOO Z-FM
3 KEIN-AM 221 KEIN-AM 237 KEIN-AM 214 5 KOOZ-FM KAAK-FM KNUW-FM
4 KNUW-FM 169  Kk00Z-FM 171  KNUW-FM  1R3 M-, 6-108m
5 K00Z-FM 145 KAAK-FM 96 KOOZ-FM 137 1 KMON-AM KQDI~-AM KMON =AM
M, 6-10am 2 KEIN-AM KMON =AM KODI-AM
1 KODI-AM KQDI-AM KQDI-AM 3 KQDI-AM KEIN-AM KEIN-AM
2 KMON-AM KMON - AM KMON - AM 4 KOOZ-FH K00Z-FM yg":‘;:
3 KEIN-AM KEIN-AM KEIN-AM 5 KNUW-FM KARR -AM KNU
4 KOOZ-FM KOOZ~FM KNUW FM MF, 37pm
5 KNUW FM KAAK-FM KO0 Z-FM 1 KMON-AM KQDI-AM KMON~AM
MF.3-7pm 2 KEIN=-AM KMON - AM KQDI-AN
1 KODI-AM KQDI-AM KQDI-AM 3 KOOZ-FM K00 Z-FM KFIN-AM
) PTG T TG 4 KQDI=~AM KEIN=AM KOO Z~-FM
3 KEIN-AM KEIN-AM KNUW=-FM S KNUW-FM KAAK=FM KNUW-FM
4 KNUW-FM KO0 Z=FM KEIN=-AM
5 KOO Z-FM KAAK=FM KOO Z-FM
Teens
M-S, 6am-Midnight
POP(00): 91
AIM '78 AM ‘79 AIM *80 3.4
1 KQDI-AM KODI =AM KQDI-AM AL
2 KEIN-AM KETN-AM KNUW=-FM
3 KMON-AM KMON~AM KEIN-AM
M, 8-10am
1 KQDI-AM KQDI-AM KODI =AM
2 KEIN-AM KEIN=-AM KNUW-FM
3 KMON-AM KMON-AM KEIN-AM
M-F, 3-Tpm 50.0
1 KQDI-AM KQDI-AM KNUW=FM R
2 KEIN-AM KEIN-AM KODI~AM
3 KAAK-FM KAAK -FM KEIN=-AM
Adults 18-34 261
M-S, Bam-Midnight
POP(00Q): 278
AIM '78 AIM 79 AM '80
1 KEIN-AM KODI -AM KODI-AM
2 KQDI~AM KEIN-AM KEIN-AM
3 KNUW-FM KMON=-AM KNUW-FM
4 KMON~AM KAAK-FM KMON-AM
5 KAAK-FM KO0 Z-FM KOO Z-FM
MF, 8-10am
1 KEIN-AM KODI-AM KQDI -AM
2 KQDI-AM KEIN-AM KEIN-AM Format Legend
3 KNUW-FM KMON - AM KNUW-FM
4 KMON-AM KAAK-FM KMON-AM A-AOR, B-Black, BB-Big Band, BM-Beau-
5 KAAK-FM KNUW-FM KAAK-FM T .
. v tiful Music, C-Country, CL-Classical, D-
, 3-7pm ) .
1 REIN-AM KODI -AM KODI-AM Dancemusic, J-Jazz, M-Miscellaneous,
§ Egza‘:: KEIN‘A: :EIN‘AH N-News, O-Oldies, PA-Pop/Adult, R-
- KAAK-F NUW FM - .
4 KAAK-FM KMON - AM KMON - AM Rock, RL-Religious, S-Spanish, T-Talk
5 KMON-AM KOO Z-FM KAAK-FM

YOU CAN ORDER
MORE COPIES OF

$25.00 each
SEE ORDER FORM
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. M-F, 6-10am o
Cume Persons Trends/Rankings 1 WDUZ-AM WDUZ-AN WGEE-AM )
Green Ba 2 WNFL-AM WCEE-AM WDUZ-AM o
Total 12+ 3 WIXX-FM WDUZ-FM WNFL-AM =
M-S, 8am-Midnight 4 WGEE-AM WIXX-FM WIXX-FM 'Q_:
POP(00): 1445 5 WDUZ-FM WNFL-AM WDUZ-FM o
AIM 78 AIM'79 AIM *80 M, 3-7pm Y
METRO RANK 1 WDUZ-AM 745 WDUZ-AM 645  WIXX-FM 629 1 WIXX-FM WDUZ-AM WGEE AM e
2 WIXX-FM 596  WIXX-FM 625 WDUZ-AN 583 2 WDUZ-AM WGFE-AM WIXX-FM o
3 WGEE-AM 445  WCEE-AM 510 WGEE-AM 573 3 WDUZ-FM WIXX-FM WDUZ-FM 0]
4 WNFL-AM 391 WDUZ-FM 468 WNF L-AM 487 4 WGEE-AM WDUZ-FM WNFL-AM pd
Average Persons 12+ Share Trends 5 WDUZ-FM 309 WNEL-AM 438 WDUZ-FM 408 5 WNFL-AM WNFL-AM WDUZ~AM -
Monday-Sunday, 8am-Midnight MF, 61 oam T - — T &(
POP(OD): 1445 1 WDUZ-AM WIXX-FM WGEE-AM o«
. AIM'78 AIM'79 AM'80 2 WIXX-FM WDUZ~AM WIXX-FM ]
1 WIXX-FM 23.9 WGEE-AM 21.5 WGEE-AM©) 22.7 3 WGEE-AM WGEE-AM WDUZ-AM o
2 WDUZ-AM 19.7 WI¥X-FM 17.8 WIXX-FMm 21.3 4 WNFL-AM WDUZ-FM WNF L-AM
3 WGEE-&4M 16.5 WDUZ-FM 17.4 WDUZ-AMMm 14.7 5 WDUZ-FM ~ WNFL-AM WDUZ-FM
P D S S R W, 379m LU s Format Penetration Chart
5 WNFL-aM 9.6  WNFL-AM 9.5 WNFL-AM®AL2.0 1 WIXX-FM WIXX-FM WIXX-FM Based On Total Persons 12 +
6 WKAU-AM 4.8  WAPL-FM 3.7 WAPL-FM@w 4.4 ) TR I eI
7 WAUN-FM 2.7  WKAU-AM 2.5 WNAM-AM®) 1.8 S R CEET o Average Quarter Hour Listening
& WAPL-FM 2.1 WNAM-AM 1.7  WKAU-FMA 1.8 4L WDUZ-FM WDUZ-FM WNFL-AM Monday-Sunday 6am-Midnight
9 WNAM-AM 1.1 WAUN-FM 1.7 WKAU-AM® 1.8 S WNFL-AM WNFL—-AM WDUZ-FM
10 WLST-7M 0.5 WKAU-FM 0.8 WAUN-FMIM} 0.9 P
11 WTMJ-AM 05 WISN-AM  0.P WLST-FMPA) 0.4 Teens
12 WISN-AM 0,5 WTIMJ-AM 0.4 M-S, 6am-Midnight
13 WKAU 0.5 POP(00): 216
- e — AIM T8 AIM'T9 AIM '80
1 WIXX-FM WIXX-FM WIXX-FM
2 WDUZ-AM WDUZ-AM WDITZ-AM
Average Persons Trends/Rankings LGS M

M-, 6-10am
L?S"a;‘:;m ot 1 WIXX-FM WIXX-FM WIXX-FM
R e 2 WDUZ-AM WDUZ-AM WDUZ-AN
PGP(00): 1445 3 WKAU-AM WGEE - AM WNFL-AM
__AMTE  AMTTS AN M+, 3-7pm
I WIXX-FM 45 WGEE-AM 52 WGEE-AM 51 1 WI¥X-tM WIXX~FM WIXX-FM \
2 WDUZ-AM 37 WIXX-FM 43 WIXX-FM 48 2 WbUZ-AM WDUZ-AM WNEL-AN
3 WCEE-AM 31  WDUZ-FM 42 wDUZ-AM 33 S T AT WDUZ- AN
4 HUDUZ-FM 27 wpUZ-AM 32 WDUZ-FM 31 e — -
S WNFL-AM 18 WNFL-AM 23 WNFL-AM 27 Adults 18-34 (S
T s M-S, Gam-Midnight BM
e — A WCEE - A POP(00): 559
1 WGEE-AM WGEE~AM eSS . .
AIM 78 AIM 79 AM '80
2 WDUZ-AM WDUZ-FM WDU Z-AM S s 71C B o
3 WIXX-FM wpUZ-AM WIXX-FM WDUZ-AM WIXX-FM WIXX-FM

1
4 WNFL-AM WIXX-FM WDUZ-FM 2 WIXX-FM WDUZ-AM WhUZ-AM
5 WDUZ-FM WNFL-AM WNFI~AM 3 WNFL-AM WNFL-AM WNFL-AM
- aren - 4 WKAT AM WwDUZ-FM WGEE- AM
WF, 3-Tpm
5 WDUZ~FM WKAU=-AM WAPL-FM
1 WIXX-FM WIXX-FM WIXX-FM e . e S
2 WGEE-AM WGEE AM WGE F-AM M+F, 6-10am
3 WDUZ-AM WDUZ-FM WDUZ-FM 1 WpUZ-AM WIXX-FM WIXX=FM
4 WDUZ-FM WDUZ~-AM WNFL~AM 2 WIXX-FM WwDUZ~AM WDUZ-AM
5 WKAU-AM WNFL-AM WDUZ-AM 3 WRNFL-AM WNFL-AM WGEE-AM
Teens ;* 32;\;"2: WKAU-AM L\j:ill.:?:
V-8, Bam-Midnight L E _ WDUZ-FM  WAPL-FM
JOP(G0): 216 Laibtdf Ly
AM T AIM '79 AIM '80 1 WIXX-FM WIXX-FM WIXX-FM
- — — — — 2 WDhUZ-aAM WDU Z-AM WDUZ-AM
L WIXX-FM WIXX=FM LA Gt 3 WKAU AM WNFL-AM WNFL-AM
2 WhUZ-AM WNAM-AM WhUz-aM 4 WNFL-AM WAPL~FM WAPL-FM
3 WNAM-AM WGEE - AM LIRSl S WDUZ-FM WKAU=-AM WGEE-AM Format Legend
e Adults 25-54 A-AOR, B-Black, BB-Big Band, BM-Beau-
1 WIXX-FM WIXX-FM WIXY¥=FM M-S, 8am-Midnight . . .
2 WDUZ-AM WDUZ aM WDl'Z-AM OO0 e tiful Music, C-Country, CL-Classical, D-
WGEE - AM ~FM : ! .
B ES UG — _ WKAUZE AIM *78 AIM ‘79 AIM ‘80 Dancemusic, J-Jazz, M-Miscellaneous,
WF, 3-7pm R —— T ;
1 :IX)(AFM WIXX-FH WIXX-FM L WDUZ-AM WDLUZ-AM WGEE-AM N-News, O-Oldies, PA-Pop/Adult, R-
- - W = . N
2 WpLz-aM WDUZ-AMN WNFL-AM S W TR Rock. RL-Religious, $-Spanish, T-Talk
' NAM -AM WAPL=-FM
(3 WKAU AM L WEAMCAM B 4 WDUZ-FM WGEE =AM WNFL-AM
Adults 18-34 5 WNFL-AM WNFL-AM WhUZ-FM

W5, 6am-Midnight
2IP(H0): 559

. AIM '78 AIM 79 AIM ‘80
1 WIXX-FM WIXX-FM WIXX-FM
2 WDUZ-AM WDUZ AM WDLZ-AM
3 WKAL AM WDUZ-FM WNFL-AM
4 WDUZ FM WAPL-FM WGEFE AM
5 WNFL-AM WNFL-AM WDUZ-FM
MF, 6-10am
1 WDUZ-AM WIXX-FM WIXX-FM
2 WIXS-FM WDUZ-AM WDUZ-AM
3 WNFL-AM WDUZ-FM WGEE - AM
4 WDUZ-F¥M WNFL-AM WNFL-AM
5 WGEE-AM WKAU-AM WDUZ-FM
F, 3-7pm
1 WIXx-FM WIXX-FM WIXX-FM
2 WDUZ-AM WDUZ-AM WDUZ-AM
3 WRAU-AM WDUZ-FM WNFL-AM
4L WDUZ-FM WAPL-FM WDUZ~FM
5 WNFL AM WNFL-AM WGEE- AM
Adulls 25-54
M-S, Bam-Midnight
FOP(00): 665
AIM 78 AIM '79 AIM '80
1 WIXZ-FM WDUZ-FM WCEE-AM
2 WDUZ-FM WGEE=-AM WNF L-AM =
3 WDUZ-AM WwDUZ-AM WIXX-FM =
4 WGEE-AM WIXX-FM WDUZ-FM 5
5 WNFL-AM WNFL-AM WnUZ AM £
W-F, 6-10am g
1 WDUZ-AM WCEE-AM WGEE-AM s
2 WNFL-AM WDUZ-AM WhUZ-AM 3
3 WGEE-AM WDUZ-FM WNF L-AM @
& WIXY-FM WIXX-FM WDUZ-FM 5
S WDUZ-FM WNFL-AM WIXX-FM R
WM-F, 3-7pm g
1 WDUZ-FM WDUZ-FM WGEE-AM
2 WIXX-FM WGEE-AM WIXX-FM g
3 WGEE-AM WDUZ-AM WNF L-AM £
% WDUZ-AM WIXX-FM WDUZ-FM &
5 WNFL-AM WNFL-AM WDUZ-AM g
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o3
o

Among the younger-skewing stations,

o MF, 3-7pm M-, 6-10am
3 GreenSbOl'O- AOR WKZL stayed on top. The station tight- 1 WKZL-FM WTQR-FM 1 WKZL-FM WKZL-FM
. ened up its music, gave away $20,000 dur- 2 WTOR-FM LI3p SRSz O
. . L 3 WSEZ-FM WROK-FM 3 WROK-FM WROK-FM
WInston Salem- ing the sweep, and ended up maintaining 4 WROK-FM WQMG-FM 4 WSJIS-AN WSEZ-FN
its 16 share of the young adult demos. SHHOMGERH MSEZanY SRHIORSHE WSJS-AM
l’li h PO’nt WTQR was second in the 18-34 cell, with ~ Adults 2554 LBk
l . . . ) M-S, 6am-Midnight 1 WKZL~FM WK2ZL-FM
WRQK improving aimost 50% to boost its POP(00): 3248 2 WSEZ FM WTQR-FM
share to more than 10%. WRQK used a AIM ‘79 AM ‘80 3 wTOR-FM HOMG-F i
. A - WRQK -FM =
METRO RANK heavy billboard campaign, gave away ap- ) wroR-rn R o WSEZ-FM
proximately $40,000 in a variety of listen- 3 WSJS-AM WSJS-AM Adults 25-54
. er contests, and added more gold to its 4 wKkzL-Fn WRZL-FM M-S, 6am-Midnight
A/M 80 Market Overview . . S 5 WAAA-AM O POP(00): 3248
music rotation. The combination of cash 47 s10am AM '79 AM 'B0
The 12+ and 25-54 leaders in this giveaways and a heavier than usual adver- 1 WSJS-AM WTOR-F! 1 WTOR-FM WTQR-FM
book were the same as last year, WTQR tising effort may have helped § :g‘-’g-i: :zi‘g':ﬂ 2 WGLD-FM WGLD-FM
. i N LD~ crl 3 WSJS-aAM WSJS-AM
and. WGLD. Two other notably successful Besides being a factor in the 18-34 4 WKZL-FM WROK-FM 4 WKZL-FM WRCK-FM
stations were WKZL and WSEZ. ratings, WSEZ managed 25-54 gains as 0 _WHER=AN HoRRCE SREEORSOH HKZIUREH
Country WTQR made few changes in well. There were no major changes made 317PSTQR_FM WTQR-FM e i rox
T vt ] ) o WTQR-FM
|Ts winning fomula qver last yeaT. The sta-  since last year, although a new night per- g 3?2:;3 35;21: 2 WTQR-FH WS JS-AM
tion used a multimedia ad campaign, added  sonality was added. The ad campaign was A e WRQK-FH AR SESQ'?“
3 . . - -FM
more album cuts to its music rotation, and comparable to the one used the previous 5 WSEZ-FM WO EZiSEN S WMFR-AM WBIG-AM
added a newsperson in the morning drive  spring, but there was a $10,000 diamond M. 37pm
segment. These moves helped the station given away in an on-air “Concentration Cume Persons 1 WTQR-FM WTOR-FM
a . N . 2 WGLD-FM WGLD-FM
increase its 12+ share and boost its 25-54 Game.” WSEZ succeeded in adding more Trends/Rankings 3 WSJS-AM WSJS-aM
share from 16 to 18. WGLD’s 25-54 num-  than two shares 25-54, up to more than Total 12+ . ner VR
bers rose too, from 10 to almost 12. 6%. - s""‘”""'::: ,
POP(00):
AM ‘79 AM ‘80
Average Persons 12+ Share Trends
e re T MF, 6-10am 1 WSJS-AM 1340 WTQR-FM 1685
POP(O’O) 6’;“ 1 WSJS-AM WSJS-AM 2 WGLD-FM 1250 WSJS-AM 1361 Fama‘ Penetration Chart
: 2 WIQR-FM WTQR-FM 3 WTOR-FM 1149 WKZL-FM 1288
AM ‘79 AM 80 3 WGLD-FM WGLD-FM 4 WKZL-FM 1074 WGLD-FM 1197 Based On Total Persons 12 +
1 WTOR-FM 11.6 WTOR-FM(©) 12-6 4 WKZL-FM WKZL-FM 5 WRQK-FM 1000 WRQK-FM 987 Average Quarter Hour Listening
2 WCLD-FM 8.9  WGLD-FM@EMIO.1 5 WBIG-aM WSEZ-FM M. 6-10am Monday-Sunday 6am-Midnight
3 WSJS-AM 8.8 wkzL-Fuw 9.3 B - "1 WSJIS-AM WSJIS-AM T dnig
4 WKZL-FM 7.9 WSJIS-ANPA 8.0 fetl ) oA WTOR=FM
S WSE2-FM 5.7 WSEZ-FM® 7.3 1 WTQR-FM LR Sl S O R
6 WROK-FM 5.6 WROK-FM®R) 6.2 2 WGLD-FM L % WIOR-FM WKZL-FM 17
- SJS-AM WKZL-FM
7 WAAA-AM 5.4 WONG-FM@® 5.7 3 WsJ 2 S CReRe WSEZ-FM
8 WQMG-FM 4.6 WBIG-AMPA) 3.7 Rz Lty
9 WEAL-AM 4.1 WAAA-AM® 3,4 5 WSEZ-FM WROK-FM M+F,3-7pm
10 WPET-AM 3.3 WHPE~FM®L 3.4 Teens 1 WK2L-FM WTOR-FM
11 WBIG-AM 3.1 WAIR-AM®) 2,7 M-S, 6am-Midnight 2 WGLD-FM WKZL-FM
12 WAIR-AM 2.9 WMFR-AM®PA) 2.7 POP(00): 797 3 WSJS-AM WGLD-FM
13 WCOG-AM 2.5 WCOG~AM® 2.0 y . . 4 WTQR-FM WSJS-AM
14 WMFR-AN 2.5 WEAL-AM® 1.7 AM '79 A/M ‘80 5 WSEZ-FM WROK=-FM
15 WHPE-FM 2.1 WBUY=-AM©O 1.7 1 WSEZ-FM WSEZ-FM
16 WTOB-AM 1.8 WPET-AM®L 1,6 2 WROQK-FM WKZL-FM
17 WGBG-AM 1.3 WTOR-AM®PA) 1.5 3 WAIR-AM WRQK-FM Teer:s "
18 WBUY-AM 1.2 weBG-anea 1.3 M-S, am-Midnight
19 WRAL-FM 1.2 WCSE-FM© 1.3 . WSEZ-FM POP(00): 797
20 WBT -AM 1.1 WRAL-FM®PA) 1.2 I LT zeAtl AM 79 AM '80
- —AM 2 WRQK-FM WKZL-FM
21 WPCM-FM 0.9 WGWR-AM® 0.9 1 WROK-FM WKZL-FM
22 W200-AM 0.9 WINC-AMpa) 0.8 3 WATR-AM WQMG-FM ) Q g
23 WMFR-FM 0.6 WEZC-FM@m 0.6 [l MF 37pm LSty L rasd il
24 WWMO-FM 0.6 WFMX-FM@© 0.6 1 WSEZ-FM _ BRUSEZREN HROKS
& WSEZ-FM
25 WSOC-FM 0.5 WSOC-FM(E 0.5 2 WRQK-FM WKZL-FM MF, 6-10am
26 WTNC-FM 0.5 WODR-FM@y 0.5 3 WATR-AM WROK-FM 1 WROK-FM WSEZ~FM
27 WEZC-FM 0.5 WMFR-FM®Mm 0.5 2 WAIR-AM WKZL-FM
28 WGOS-AM 0.5 WPCM-FMiy 0.5 Adults 18-34 3 WSEZ-FM WCOG-AM
29 WTNC-AM 0.2 WPTF-AM®PA) 0.4 M-S, 6am-Midnig M. 3-7pm
POP(00): 2466 1 WROK-FM WKZL-FM
Average Pers'ons e AM ‘B0 2 WSEZ~FM WSEZ-FM
Trends/Rankings 1 WKZL-FH WKZL-Fn RS RS WROK-FHM I -
2 WTQR-FM WTQR-FM
;lt.sé:ri;ldnigm 2 33:21: WRQK-FM Adults 18-34 F“ma‘ Legend
- WQMG-FM M-S, 6am-Midnight - X _Ri
POP(00): 6643 S WROK-FM e e o 6AOR.BB&CK.BBBIQB&\G.BM-BG&U
AIM 79 : AM ‘80 Wl NG I tiful Music, C-Country, CL-Classical, D
1 WTOR-FM 11 WTOR-FM 120 H R
B wcgn-m o HGSD_FH o ; :;g;—is :sé;-i: 1 WKZL-FM WKZL-FM Dancemusic, J-Jazz, M-Miscellaneous
3uSIS-AN B3 WKZL-FW 69 3 usIS-AN WTQR-FN PRI TRanTEn N-News, O-Oldies, PA-