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T0 GIVE YOU TUBES THAT LIVE LONGER

Tubes aie like folks, Some live longer than others. That is why you
are protected by your Hytron service guarantee. More important 1o
you, statistical information amassed by continual life testing provides
Hytron engineers with the means to control and extend the life of
the average tube.

Of necessity, life tests are limited samplings. An adequate number of
tubes from each day’s production are plugged into life racks. Positive
potentials are patched in from distribution panels. The life racks
themselves supply other potentials. Time meters count the hours of
operation. Cycling controls permit adjustable intermittent tests. Repe-
titive, paralleled circuits. such as those diagramed, simulate worst-
possible maximum operating conditions.

Tubes run to predetermined life tes: end points — adequate to control
deterioration of characteristics during normal life. At frequent inter-
vals, engineers check important characteristics like transconductance,
gas current, and power output. Special dynamic life tests help deter-
mine ratings and overload capabilities of newly developed tubes. For
example, the 5516 was life-tested intermittently and continuously at
160 mc.

Life will vary from tube to tube. But such careful, persistent check-
ing makes it much easier to assure you of uniform Hytron tubes
which live longer.

3
‘\.\

A

107
n

Ce,y Eh Ebk Gnd  Ecp ED

Stotic closs A amplifier with fixed bias,
maximum operat:ng potentials, cnd
heater-cathode potentiol to test break-
down of h'k insyldion.

DYNAMIC LIFE TEST— 2E30

€1 €¢, Ebb
w e ——

Dynomic class C ompfafier with grid =ak
bios and maximuym operating potentials.
Note rms voltage in series with rectified
d-< grid patential,

SPECIALISTS IN RADIO RECEIVING TUBES STNCE 1921

MAIN OFFICE:

[World Radio History|

SALEM, MASSACHUSETTS







NEWS OF THE TRADE
PUBLISHED WEBKLY

GONGISE AND AGGURATE

RADIO

AND

TELEVISION

Established 1916

WEEKL{

THE ONLY NEWSPAPER

IN THE RADIO AND
ELECTRONIC FIELDS

Vol. 63—No. 23

NEW YORK, WEDNESDAY, JUNE 4, 1947

Per Year—$5.00

Business Outlook
To Be Considered

At RMA Meetings

NEXT WEEK AT CHICAGO |

One Thousand Radio Trade lL.ead- I
ers to Attend Convention in the |
Stevens Hotel — Gen. Sarnoff |
Will Deliver Principal Address. |

CHICAGO, ILL., Monday — Three
days of intensive business sessions, in-
cluding meetings of twenty - five divi-
sions, committees and sections, will be
conducted next week during the twenty-
third annual convention of the Radio
Manufacturers’ Association, at the Ste-
vens Hotel, here. At least 1,000 indus-
try leaders are expected to attend. The
convention will be held June 10 1o 12,

Gues* speaker at the banquet Thurs-
day evening, June 12, will be Brig. Gen.
Dsvid Sarnoff, president of the Radio
Corp. of America, whose subject will be
“The Qutlook for the Radio Industry.”
Gen. Sarnoff will be the only speaker
at the banquet, except for an introduc-
tion of the new president of RMA, fol-
lowing conclusion by R. C. Cosgrove, of
the Crosley Division, Aveo Mfg. Corp.,
of three terms of service covering the
war and also the post-war reconversion
period.

An all-star entertainment bill for the
banquet guests has been arranged by
Leslie F. Muter, head of the RMA con-
vention committee, and Charles M. Hof-
man, chairman of the entertainment
committee. Banquet seating will be in
charge of Paul V. Galvin, president of
Motorola, Inc.

The RMA annual membership meet-
ing and luncheon will be held Thurs-

(Continued on Page 22}

Philco Convention
Set for June 17- 18.

ATLANTIC CITY, N. J.,, Monday—
Distributors of the Phileo Corp. will see |
the company’s latest achievements in |
radio and television at the annual con-
vention to be staged in this dty June
17 ard 18.

The Philco projection-type television
receiver is expected to be unveiled at |
this convention. [

RCA ENGINEER KILLED
IN N. Y. PLANE CRASH

Maurice F. Donahue, an engineer as- |
sociated with the Radio Corp. of Amer-
ica at Princeton, N. J., was killed on the l
United Airlines DC-4 airplane which |
crashed at LaGuardia Field, New York,
last Thursday night. Mr. Donahue was
fifty-eight years old. The plane was
bound for Cleveland.

DRIVE FOR EXPANDED MARKETS
LAUNCHED BY MUSIC INDUSTRY

MUSIC INDUSTRY OF AMERICA GROUP

ORGANIZED

Merchants From Every Section of Country and From Many
Foreign Lands Attend Convention and Show at Palmer
House, Chicago — Exhibits Feature Radios, Combina-
tions, Television Receivers, Records and Accessories.

(By Wuwe to the “Weekly”)

CHICAGO, ILL., Tuesday—Formation of the Music Institute of
America for the purpose of creating a greater interest in music and
the ultimate development of an expanded market for musical mer-
chandise of all types was announced at the Palmer House, here, yes-
terday by L. G. LaMair, president of the Lyon & Healy, Inc., chain
of retail radio-music stores in this city.

Mr. LaMair, who is president of the*

National Association of Music Mer-

chants, Inc., revealed the details of this
all-industry promotion project at the
keynote luncheon of the Music Industry
Trade Show and Convention, which got
under way here yesterday and will con-
tinue through Thursday. More than
2,000 merchants from all sections of the
country and from many foreign lands
attended the opening sessions of the
annual music industry gathering, with
an over-all attendance of some 7,500
expected during the week.

Exhibits are being sponsored by 213
manufacturers and merchandising firms
in the music industry, fifteen more than
last year. Featured at the merchan-
dise exhibits are radio sets and combi-
nations, television receivers,

phono-

graph records, phonographs, needles
and other record accessories.

Mayer Martin Kennelly of Chicago
greeted the industry at the keynote
luncheon, and E. R. McDuff, head of the
Grinneil Bros. stores in Detroit, and a
past president of the National Associ-
ation of Music Merchants, urged attend-
anrce at various forums te be conducted
during the week. These will help retail-
ers to become better merchants, Mr.
McDuff pointed out. William A. Mills,
executive secretary of the NAMM, ex-
pressed the association’s thanks to the
industry in general for its cooperation
in making this the largest exposition
ever dtaged by the music trade.

In cutlining details of the plans be-

(Continued on Page 10)

U. S. Studying Fair Trade Laws;
Considered a Bar to Price Cuts

WASHINGTON, D. C., Thursday —
A thorough study of fair trade laws
thronghout the country is now being
made by the Government in its effort
to bring about a general lowering of
prices to consumers, it was revealed
here yesterday.

At least three Federal offices are co-
operating in the project — the Feder-
al Trade Commission, the President’s
Council of Economic Advisers and the
office of John R. Steehnan, assistant to
the President. The FTC is canvassing
businessmen to determine how consum-
er price levels in several industries are
fixed, or “established or suggested” by
manufacturers; the Council of Econom-
ic Advisers is considering the whole
problem of how state and local laws
pertaining to price fixing and based on
Federal legislation might be used as
barriers to further reductions of prices,
anc Mr. Steelman is co-ordinating for
the President the Government’s con-
sideration of fair trade regulations in
their relation to prices.

The Department of Commerce is like-
wise interested in the study, but has
confined its efforts so far to sugges:
tions.

}

The basic issue underlying the Gov-
ernment’s concern with the Fair Trade
Practice Laws, now in effect in forty-
five states, is whether they do not have
the effect of preventing price reduc-
tions being urged by President Tru-
man. Key law in the Federal Fair
Trade Practice legislation is the Miller-
Tydirgs Act of 1937. The measure is
in the form of an amendment to the
Sherman Anti-Trust Act, and it per-
mits state and local authorities to place
« “floor” under retail prices as a det-
ervent to price - cutting wars. It also
was aimed at merchants who made a
practice, termed “unfair” by competi-
tors, of selling certain items at less
than cost as a method of attracting
customers for other goods.

President Roosevelt signed the bill
with great reluctance and obvious dis-
-aste on August 18, 1937, after delay-
ing it for several mouths. It was fi-
nally passed by Congress as a rider to
an essential tax bill virtually requir-
ing Presidential approval. The Admin-
istration has been consistently opposed
to the Miller-Tydings amendment since
the time of its enactment,

Farnsworth Adds
2 to Directorate;
Names New V. P.

MARTIN AND ELMENDORF

D. M. Algood Is Elected to Ex-
ecutive Post With Ft. Wayne
Manufacturing Organization —
Announced by J. B. McCargar.

FT. WAYNE, IND.,, Saturday—Ed-
win M. Martin and Francis L. Elmen-
dorf were elected directors of the
Farnsworth Television & Radio Corp.,
this city, at a meeting of the board of
directors held Thursday, it was an-
neunced by Jesse B. McCargar, board
chairman.

D. M. Allgood was elected a vice pres-
ident of the company, and wjll handle
special administrative assignments and
assist in the coordination of the activi-
ties of the radio, elegtronics and manu-
facturing departments at Farnsworth.

Mr. Martin is vice president and see-
retary of the Farnsworth corporation
and heads the company’s legal, research,
patent, public relations and industrial
relations departments. Mr. Elmendorf
is vice president of Robert Heller &
Associates and a director of Continen-
tal Can Co. With his associates of the
Heller firm, Mr. Elmendorf has been
acting as consultant to the Farnsworth
company in corporate management aud
marketing, in which fields he is consid-
ered one of the nation’s foremost ex-
perts. As a director, he will continue to
devote his knowledge and wide experi-
ence to the company’s development pro-
gram, Mr. McCargar said.

Mr. Martin is a graduate of George-
town University and practiced law from
1925 to 1930 in Washington, D. C.,
where he was born and lived for many
years. Prior to joining Farnsworth in
1939, he was a patent counsel for the
Hazeltine Corp. and the American Loco-
motive Co.

During the war Mr. Martin served as
Special Assistant to the U. S. Attorney
General and was an officer of the
Enemy Alien Hearing Board.

He is a member of the bars of the

(Continued on Page 7)

In¢’l Detrola Corp.
Reports Big Gains

DETROIT, MICH., Monday—For the
six months ended April 30, the Inter-
national Detrola Corp. and subsidiaries
reported a net profit of $1,168,094, This
compares with a net of $876,917 in the
same period of the previous fiscal year,
which included $769,025 profit on the
sale of Los Angeles, Calif. property and
a net tax credit of $50,000.

Sales for the six months totaled $36,-
130,361, only slightly under the 1946
full year total of $40,810,028, C. Eus-
sell Feldmann, president, reported.
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Action Needed

Constructive “hard-hitting” advertising
is necessary now to prevent a recession, Dr.
Charles M. Edwards, Jr., dean of the School
of Retailing of New York University, told the
annual convention of the Advertising Feder-
ation of America in Boston last week. Con-
cern over the nation’s apparent inability to
counteract the threatened downward econom-
ic trend was voiced by Dr. Edwards, who laid
the blame to advertisers’ inability to make
full use of advertising as an effective selling
force.

“We are heading into a period of serious
difficulties unless we take positive steps im-
mediately to stem the tide of declining sales
and profits,” he warned.

Advertising has proved its power as a
forceful selling tool in the past and can be
effectively employed to move merchandise
through all levels—manufacturer—to distrib-
utor—to retailer—to consumer—in the months
just ahead. Nobody is now in a position o
tell precisely what will happen to our econ-
omy during the next six or twelve months,
but steps can be taken to avert any severe
decline.

Such action can be taken by the radio
trade as well as by other industries. The de-
mand for radios still exists, as does the de-
mand for FM and television receivers. But
hard-hitting promotions are necessary now—
backed by effective advertising copy that will
sell merchandise. Nobody can sit idly by and
wait for things to happen, thereby trusting
to God that everything will turn out all right.

American industry did consideiable post-
war planning while we were still at war. This
type of effort paid off handsomely to those
concerns alert enough to put adequate brain-
power and effort behind this work. Some type

of planning now is essential to stem the de-
ciine in business activity in general and radio
activity in particular. Let’s call this “anti-
depression” planning, or something along the
same lines, but whatever be the name, alert
members of the trade will take steps now to
ward off a recession and stimulate buying to
a satisfactory level.

Advertising should be one of the most
positive steps in an “‘anti-depression” plan-
ning campaign. Other means can be used to
supplement the work of advertising in this
all-important drive for the maintenance of a
high rate of sales and profits at all levels of
industry.

Television

Television as an all-industry activity is
now a reality.

Pioneers in this field of electronics have
succeeded in convincing government agencies
(the FFCC) and the public at large that the
video art is not only practical on a commer-
cial basis, but that fine receivers can be pro-
duced at reasonable prices. Furthermore, the
public has responded in such a manner that
virtually every manufacturer now in produc-
tion is selling his output much faster than
receivers can be turned out.

It wasn’t an easy struggle for pioneers
who had faith in this form of communica-
ticn. There was opposition from within and
outside the industry — opposition that was
vigorous and unrelenting. But the pioneers
maintained their faith and the path has now
been cleared for a nation-wide industry just
as soon as additional transmitters can be
manufactured and erected.

Nine major marketing areas are now be-
ing served with television programs — New
York, Chicago, Philadelphia, Los Angeles,
Washington, St. Louis, Detroit, Newark and
Schenectady. This territory is inhabited by
a substantial percentage of our population,
who possess a still greater percentage of the
nation’s purchasing power,

In addition to households, taverns, clubs
and other such public places have accepted
television on a grand scale and hundreds of
establishments of this type are now install-
ing video receivers for the entertainment of
their patrons. These not only serve as excel-
lent prospects for sets, but also provide tens
of thousands of persons an opportunity to
see the advantages of television for the first
time. Live prospects are consequently being
developed through these installations,

Television set sales have already become
a vital part of the volume being done by re-
tailers who have gone into thi$ business en-
thusiastically — a volume so sorely needed
now that radio sales have slowed down.

Some ten manufacturers are already in
production of television sets and making ac-
tual deliveries to dealers. That radio manu-
facturers are convinced that television has
clicked is evidenced by the manner in which
they are now falling in line. At least a half-
dozen additional manufacturers have an-

nounced plans for the early introduction of
television receivers, and others are following
almost weekly, now that success is assured
for this infant industry.

The television industry has an opportuni-
ty not unlike that presented with the intro-
duction of radio a quarter of a century ago.
The potential market is unlimited, since all
homes and business establishments can be-
come live prospects.

One thing must be borne in mind if the
utmost success is to be achieved in the pro-
duction and merchandising of television — it
must be kept free of unsound and unwhole-
some practices. It must be kept clean.

LETTERS

CLARK MUSIC CO.
416 South Salina Street

Syracuse, New York
May 23, 1947

Editor,
RADIO and Television WEEKLY
Dear Sir:

We all realize that there has ben a decided reces-
sion in the buying of radios, radio-phonographs,
pianos and other musical units allied with this in-
dustry. The chief reason for this is, without ques-
tion, the tremendous amount of commentary over
the radio, in newspapers and, especially direct from
Washington. No doubt, there is the same buying
power and, surely, as much interest as before, but
there seems to be a wait-and-see attitude on the part
of the public especially buyers of higher priced units.

Almost daily, we receive letters from manufactur-
ers and distributors indicating that there will be po-
sitively no altering of the price structure and that
the only price change that can take place may be in
the nature of new models of lesser quality at lower
prices. It is evident that the present high quality
cannot be produced for less due to the finer and
more costly materials and greater skills used in the
construction of instruments. We contend that this
quality should not be forced backward by a demand
for less than the best and, since there is a price,
style and model to suit practically every buyer,
shouldn’t we have a statement from the industry at
large which will give every prospective customer as-
surance that the instruments they buy today will not
be substantially reduced in price in a few weeks or
months from now?

Would not a concerted action on the part of deal-
ers backed up by manufacturers and distributors
start active buying again? If a positive statement
could be advertised via radio and newspaper, it would,
unduobtedly, have great effect. It is action we need
now—and immediately. Just as long as radio com-
mentators, newsletters and newspapers continue to
say and print what has been said and printed during
the past several weeks, we will continue to have the
same wait-and-cee attitude on the part of buyers.

I am sure we are not alone in our thinking about
this condition and we would appreciate your com-
ments, or, still better, YOUR ACTION to get some-
thing under way in this connection.

Very truly yours,
CLARK MUSIC CO.
C. E. Richardson, Manager,
Radio-Phonograph Departinent

GIFFORD-BROWN, INC.
1216 Grand Avenue
Des Moines, lowa

May 26, 1947
Editor,
RADIO and Television WEEKLY
Dear Sir:

We note with interest your editorial comment in
the May 21 issue of RADIO and Television WEEKLY,
which is headed “Tubes Again.”

We would like permission from you to include this
item in a bulletin we plan on issuing to about 1,000
dealers. We, of course, would state that it was taken
from your publication. -

Yours very truly,
Gifford-Brown, Inc.
D. D. Gifford
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PHILGO CORP. OFFERS
FIRST TELEVISION SET;
USES TEN-INCH TUBE

TO BE SOLD ONLY IN PHILLY

Quaker City Territory to Be Used
as a Training Ground for Video
Merchandising — Top Execu-
tives Address Dealer Meetings.

PHILADELPHIA, PA., Thursday —
Climaxing nearly twenty years of tele-
vision research and engineering, Philco
has just introduced its first post-war
commercial television receiver, the
Model 1000, providing a 10-inch picture
tube and many new and exclusive fea-
tures in a modern mahogany cabinet, it
was announced yesterday by James H.
Carmine, vice president in charge of
ruerchandising, Philco Corp.

“In presenting this Philco television
receiver, we are concentrating our sales
aad installation program in the Phila-
delphia television area for the present,”
Mr, Carmine declared.

'To outline the company’s television
sales and. installation program two
meetings were held by Philco at the end
of last week. The meetings were at-
tended by Philco dealers from the Phila-
delphia television area. Speakers in-
ciuded Larry E. Gubb, chairman of the
board of directors; John Ballantyne,
president; Thomas A. Kennally, vice
president in charge of sales; James H.
Carmine, vice president in charge cof
nierchandising; and John M. Otter, gen-
eral sales manager, all of Phileco Corp.,
and also Sol Schiff, general manager,
znd John Moran, sales manager, Philco
Distributors, Inc., Philadelphia.”

Mr. Carmine presented the new Philco
Model 1000 receivers and the company's
television plans at these two meetings.
He pointed out that the policy to limit
sales and installations of television re-
ceivers to the Philadelphia area for the
peesent is based on the following deci-
sion. The company intends to utilize the
Philadelphia television area as a “train-
ing ground” both for its entire local
dealer sales and service organization,
and for representatives from Philco dis-
tributors in other television hroadceast
areas,

The Philco television training pro-
gram, which has already been under
way for several weeks in Philadelphia,
is two-fold. One phase of it is training
ull dealers with qualified service or-
cranizations, as well as independent ser-
vice men, in the installation and main-
tenance of the new Philco television re-
ceivers. The second part of the pro-
gram is an integrated sales training
plan to prepare Philco dealers and their
salesmen to zell the new receivers in-
telligently.

“As a further aid to the service train-
ing program, all installations of Phiico
Model 1000 television receivers in the
Philadelphia area are being personally
supervised by experienced television
field engineers from the Philco Service
Division, uncer the direction of Robert
F. Herr, vice president in charge of this
division,” Mr, Carmine pointed out. “Te¢
help dealers in demonstrating and sell-
ing the new receivers, we are holding a

(;tven

THE PHANTOM DIAL is featured in
the nex Bendix “invisible radio” recent-
ly presented te Rise Stevens, star of the
Metropolitan Opera Co. and the “Fam-
ily Hour™ in recegnition of her appear-

ance in current Bendix advertising,
Shown here with Miss Stevens is Earl
L. Hadley, advertising manager of the
Bendix Radie Division, who demon-
strated the set to the singer.

William D. Ader Joins
Maritime Radio Firm

Appointment of William D. Ader, as
sales representative for the Maritime
Radio Corp., retail dealer locate¢ at 24
Whitehall street, New York City, was
announced last week by Louis Stern-
berg, firm head.

Mr. Ader, a veteran of twenty years
in the radio field, was formerly asso-
ciated with Davega, American Tele-
phone and Telegraph Co., and had his
own retail establishment in Philadel-
phia.

The Maritime firm carries a complete
line of radios. appliances and gifts, Mr.
Ader stated ‘hat one of the specialties
of this concern is its communications
department. Some of the communica-
tions receivers carried include Ham-
marlund, National and Hallicrafters.

continuing series of sales training mect-
ings to run in conjunction with the ser-
vice schooling and field training. In ad-
dition, Philco Television Station WPTZ
here, already broadeasting regular af-
ternoon and evening programs, will fur-
ther increase its schedule of telecasts,

An outstanding feature of the Model
1000 is the Phileo electronic control, a
new development that is said to bring
the user a clear, steady picture in sharp
focus the moment he switches the tun-
ing control to the channel he wants.
This electronic circuit brings in each
station precisely tuned, with pictures
automatically synchronized and focused,
it is claimed. Tuning has also been
simplified.

RADIO and Television WEEKLY is
the onfy NEWSPAPER in these fields.

Bendix Radio OUTPUT AND ORDERS

AT NEW PEACE PEAK
FOR WESTINGHOUSE

Gwilym A, Price, president of the
Westinghouse Eleetrie Corp., last week
announced that the company turned out
a new peace-time record total of $58,-
435,244 worth of products during the
month of April.

In u report to the company’s board,
Mr. Price said that this dollar volume
of production, as snown by the sales
billed, wasx $8,000,000 larger than the
previous high peace-time month of
March, 1917, Thix volume, he declared,
compares favorably with many of the
wartiine months,

Despite the high rate of production,
new business booked by Westinghouse
in April greatly exceeded production,
with the result that unfilled orders also
hit a new peace-time peak, amounting
to $673,381,438 at the end of the nionth.
Loung deliveries ave still the rule in
many heavy apparatus lines, Mr. Price
pointed out, and production of West-
inghouse applianees ix still behind de-
mand,

RCA IS NOW DELIVERING
CONSOLE TELEVISION SET
AND TABLE FM RECEIVER

Dealer samples are being delivered
on two new RCA Victor televizion and
FM models but production has not yet
caught up with uwmusual customer re-
sponse, Dave Wagman, sales manager,
radio division of Bruno-New York, RCA
distributor in this city, announced this
week,

Ore is an FM table set which is avail-
able in three models ranging in price
from $79.95 to $85. The other is the long
awaited RCA home entertainment con-
sole which combines television, phono-
graph FM, AM and shortwave. It re-
tails at the suggested price of $795.

V. H. Jefferds Made Aide
To Head of Times Square

Vincent H. Jefferds has been appoint-
ed assistant to (George Seedman, presi-
dent of the Times Square Stores Corp.,
New York, it was announced last week.

Mr, Jefferds was formerly sales pro-
motion manager of the Times Square
concern, and, prior to that, was Ohio
district sales promotion manager for
Congoleum-Nairn, Inc.

Dividends Are Declared
By Sylvania Electric Co.

Sylvania Electrie Products, Ine,, has
just declared a dividend of 35 cents a
share on its common stock, payable on
July 1 to stockholders of record June
20. A dividend of $1 a share on the
Sylvania preferred was also declared,
payable on the same date to holders of
record on June 20.

GENERAL ELECTRIG CO.
PRESENTS A LOW-COST
TELEVISION REGEIVER

IS A COMBINATION CONSOLE

Direct - View Set. Combining AM.
FM. Automatic Record Player.
Is Introduced at Music Show —
List Price Around $750.

CHICAGO, ILI.. Monday — A low-
cost, direct-view television receiver, in-
cluding both AM and FM radio and
an automatic record player, was intro-

LLow Cost G-E Video Net

duced today at the annual conventicn
of the National Assovciation of Music
Merchants at the Palmer House, here,
by the Recciver Division of the Gen-
cral Electric Co. The firm also showed
dealers for the first time two additionx
to its standard line of radios.

The Model 802 television receiver,
which is currently in production at the
company’s plant in Bridgeport, Conn.,
will begin to reach dealers in televis-
ion areas thix month, according to Paul
L. Chamberlain, manager of sales for
the division. He said that while deii-
nite prices have not yet been deter-
mined, the receiver will probably yretail
at about $750.

Designed as the ultimate in home en-
tertainment instruments for the family
of average income, the receiver uses a
10-inch cathode ray picture tube. To
insure the best possible reception, Mod-
el 802, like other television receivers by
General Electrie, has a separate cir-
cuit for each of the thirteen television
broadcast channels which can be select-
ed quickly by merely turning a rotary
switch to the desired channel. Sharp,
elear pictures are made possible by the
G-E automatic clarifier, which materi-
ally reduces interference and virtually
climinates fuzzy picture edges.

The receiver is enclosed in a Regen-
cy period cabinet veneered with genu-
ine Honduran mahogany.

The other G-E radio receivers intro-
duced at the convention were Model 140,
a lightweight, three-way portable, and
the Model 302, a deluxe AM-FM radio-
phonograph combination.

You won't miss a single important
news item if you radio RADIO and Tele-
vision WEEKLY.
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THE TRAVELER

Al Landes, head of the Daval Co.,
New York, will leave this week on a
transcontinental tour of the wholesale
trade in behalf of the concern’s Regina
Hassock. He will travel by air and will
go directly to the coast.

Harry Freedenberg, sales manager
of Capital Bedding Co., of Harrisburg,
Pa., spent the Decoration week-end at
Atlantic City. He is now back on the
job promoting the sale of Garod radios
to the dealer trade in his territory.

James Saltzman, sales head of the
Bagdad Television Corp., reported to-
day that his firm had taken over the
record department in its Forty-second
street store, which previously has been
leased. Joe Bloomfield will direct disc
sales.

Leo B. Pambrun, radio advertising
manager of the Stewart-Warner Corp.,
Chicago, and Edward R. Rutledge, re-
gional sales manager, were present at
the dealer meeting staged last week by
the Clinton Radio & Appliance Corp. in
Newark, N. J.

E. P. Gertsch, general works mana-
ger for the Hoffman Radio Corp., Los
Angeles, Calif., is in Washington for
two weeks in connection with govern-
ment contracts. le will return to the
coast factory before attending the Ra-
dio Manufacturers’ Association conven-
tion at Chicago in June.

Mannie Sacks, vice president in charge
of artists and repertoire at Columbia
Yecords, Inc., is on a two-week trip to
Los Angeles.

Milton Benjamin, general manageyr
of Sonora’s recovd division, is expect-
ed back at his New York office this
week following an extended trip to the
West Coast and a stop-off in Chicago
en route East.

JACK MEYERSON MADE
MUSICRAFT PRESIDENT

Musicraft Records, Inc., New York,
has announced the eclection of Jack
Meyerson as president and director.

Other members of the board are:
William A. Shea, of Tucker & Shea, who
will serve as chairman of the board
and general counsel; Robert O. Buck,
Warren W. York and Irving M. Felt,
who was chairman of the board of the
predecessor company.

Blessed Event at Home
Of Cornelius J. Walker

CAMDEN, N. J., Thursday—A son,
Dennis, was born May 24, to Myr. and
Mrs. Cornelius J. Walker of Haddon
Heights, N. J. Mr. Walker is assistant
to the television receiver sales manager
of RCA Vietor.

Newest Arvin Radio Models . . .

LATEST ADDITIONS to the Arvin line
of radio sets—a compact table radio-
phonograph combination and a trim-
looking portabie—will be delivered to
dealers throughout the country later
this month, according to Gordon T. Rit-
ter, director of Arvin sales of Noblitt-
Sparks Industries, Inc., Columbus, Ind.

The former lists at $89.95 and the port-
able at the $3495, the announcement
by the company states.

MacKILLOP ELECTED  FM STATIONS PLANNED

NEW VICE PRESIDENT
OF TEMPD RECORD CO.

HOLLYWOOD, CALIF., Saturday—
Election of D. J. MacKillop as vice pres-
ident in charge of Southern sales for
the Tempo Record Co. of America,
8534 Sunset boulevard, this city, has
just been announced by Irving Fogel,
president of the record concern. Mr.
MacKillop was formerly Southern d.vi-
sion manager for the Philco Corp., with
which organization he was associated
for thirty-three years.

Seventeen distributors have been
franchised on the Tempo line in the
Scuth. Most of these wholesalers also
distribute Philco products. Both Mr.
Fogel and My. MacKillop are highnly
pleased over the results already
achieved as well as future sales possi-
biiity for Tempo records. Commenting
on his promotion, Mr. MacKillop said:

“In my opinion, there is no finer prod-
uct than the Tempo custom made recerd
on the market. It’s a quality operation
from the ground up, and neither ‘ime
nor money is spared to make and keep
ic so. The distributors in my terrritary
were quick to recognize this fact. That’s
why they rzllied ‘round the Tempo han-
ner in such gratifying numbers. And
even more gratifying were the reactions
from their dealers, who found in Tempo
custom made records the answer to
what the buying public is actually seek-
ing in the way of recorded entertain-
ment. Thats why I have no hesitancy
whatsoever in predicting for Tempo the
biggest year in expansion and volume
of sales in the history of the compary.”

Freed Reduces Prices

The Freed Radio Corp., New Yark,
has reduced the price on two Freed-
Eisemann radio-phonograph combina-
tions from $795 to $695, it wuas an-
nounced this week. No change was made
in dealer discounts,

FOR 500 COMMUNITIES

WASHINGTON, D. C., Monday—The
Federal Communications Commission
announced today that over 500 different
communities in forty-seven States are
in the service area of nearly 1,000 FM
stations already authorized by the Com-
mission or being planned by broadcast-
ers,

With some 215 FM stations on the
air of those licensed or constructed, the
FCC has issued construction permits or
conditional grants to nearly 800 new
stations, More than 200 other applieants
are pending.

California leads all states in the num-
ber of locations where FM service is
planned, as well as in the sum total of
authorizations and pending applica-
tions. Ohio, New York, Pennsylvania
and Texas come next, in that order, as
to number of locations, with Ohio and
Pennsylvania neck-and-neck after New
York in authorization-application tatals,
followed by Texas.

There is also considerabte FM activ-
ity in Illinois, Narth Carolina, Michi-
gan and Massachusetts. Montana is the
only state from which no FM applica-
tion has been received.

RCA Vchtor, N} S_tore
Test Video As Sales Aid

RCA Victor and the Gertz depart-
ment store, Jaumaica, L. 1., are examin-
ing the possibilities of televisian as a
merchandising aid in a series of tests
being made this week, Max Gertz, the
store’s vice president and general man-
ager, announced yesterday.

Television programs are being trans-
mitted by direct wire from specially
built studios within the store o veceiv-
ers in the windows and at strategic in-
side locations. Programs showing the
wares of eleven leading national adver-
tixers plus a variety of entertainment
programs are being used in the tests,
it was said.

FM RADIO ADVANGES
REVEALED BY RCA AT
MUSIC TRADE EXHIBIT

FULL LINE PUT ON DISPLAY

New Five-in-One Television Con-
sole Instrument Is Also Being
Presented to Music Dealers —
Conduct Tone Demonstration.

CHICAGO, ILL., Monday—The ad-
vunce scored by RCA Victor in the fre-
quency modulation home instrument
field was forcefully demonstrated in its
showing of the largest number of FM
receivers ever to be presented by a
single company at the National Associ-
ation of Music Merchants convention
and show which opened today at the
Palmer House, according to J. B. Elliott,
vice president in charge of the Home
Instruments Department.

RCA Victor, which last year showed
the first FM receiver it had ever made
in the history of the company, today
unveiled a full line of home instruments
incorporating FM, which included four
table models, two new television receiv-
ers, and a wide variety of consoles with
this service.

In addition to home instruments, the
RCA Victor exhibit presents a wide
variety of new and unusual record deal-
ers aids, including a group of self-serv-
ice display and sales stands for both
record albums and individual records.

Also featured at the convention is a
dramatic tone demonstration conducted
by RCA Victor, in which guests are
challenged to distinguish between music
from a grand piano in the same room
and music broadcast from a piano in
another room and reproduced by a
Crestwood FM-AM phonograph console.

Among the most striking models in
the home instrument exhibit is RCA
Vietor’s versatile new five-in-one tele-
vision-radio-phonograph console (Mod-
el 641TV), a coniplete home entertain-
ment unit combining a direct-view 52-
square inch television screen with FM,
standard broadecast, and international
shortwave radio and a Vietrola phono-
graph with automatic record changer
and Silent Sapphire permanent point
pickup.

John W. Walter Buys
Property In L. I. City

John W. Walter, Inc., Stewart-War-
ner distributor, has announced the pur-
chase of the entire southeast corner of
Northern boulevard and ‘Thirty-third
street, Long Island City, N. Y. The
property at present consists of several
buildings which will be demolished to
provide space for the new showroom
and operational plant. Mr. Walter, in
an interview, stated that this purchase
is part of a long range program to take
care of the ever increasing require-
nients for space to expedite service and
parts for Stewart-Warner television,
Presteline ranges, Automatic washers,
and the firm’s other appliance lines,

John W. Walter, head of the firm,
stated.
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Farnsworth Adds
2 to Directorate;
Names New V.P.

(Continued from Page 3)

United States, District of Columbia,
New York and Indiana Supreme Courts,
the Federal District Courts, Court of

Edwin M. Martin

Customs and Patent Appeals, the execu-
tive commitice of the Committee on
Patents and Research of the National
Association of Manufacturers, and the
Advisory Committee on Legislation of
the Radio Manufacturers Association.
Mr. Martin directed Farnsworth’s le.

RN

Francis L. Elmendorf

zal action when the company last Feh-
ruary hecame the first in the nation to
win dismissal of a portal-to-portal pay
suit with prejudice against the plain-
tiff.

Mr. Elmendorf, in fifteen years with
Robert Heller & Associates, has be-
come well-known in industrial civcles
throughout the country. His firm was
counsel to Continental Can for several
years prior to his election to that com-
pany’s board.

A native of Indianapolis, he was edu-

cated at Indiana and Butler Universi-
ties and is now a resident of Cleveland.

Before joining Farnsworth, Mr. All-
zood was sales manager of the Willard
Storage Battery Co., Cleveland. Priov
te that, he was president of the United
States Glass Co., Pittsburgh. He was
also at one time with McKinsey, Well-
ington & Co., New York City, and Lud-
low Manufacturing Associates, Boston.
IHe is a native of North Carolina and a
graduate of the U.S. Naval Academy
al Annapolis.

BRIGHTER PICTURES
DEVELOPED BY UST

The United States Television Mfg.
Corp. has doubled its picture brilliance
and increased its picture contrast
through a modification of its optical
system, Hamilton Hoge, president of
the New York concern, declared last
week.

“Big picture projection television sets
showing pictures larger than a full
rewspaper page with this improvement
are now being delivered by UST,” Mr.
Hoge said. “UST expects to increase
this brilliance to 2% times the present
level in the near future.”

The UST system retains the Bausch
& Lomb fine optical lens rather than
depending upon a plastic lens in which
there is feared to be a tendency to
vold-flow with the resultant tendency
12 distortion and poor focus.

“This new level of brilliance will re-
move the last differential between direct
view and projection television, so that
there is no longer any doubt that the
trend of television will be toward pro-
jection hecause of its very much greater
picture area and equally satisfactory
picture brilliance. Any increase in bvil-
liance over the new level will be hard
on the eyes and objectionable to the
public,” Mr. Hoge stated.

Radio Tub—e Output
Off 14% for April

WASHINGTON, D. C., Monday —
Radio receiving tube production totaled
16,181,672 units in April, compared with
the March output of 19,048,950, accord-
ing to a tabulation of reports hy mem-
ber-companies of thz Radio Manufac-
turers Association. This is a drop of 14
per cent.

Of the April production, 10,510,254
tubes were sold for new set equipment;
2,691,696 for replacements; 2,036,171
for export, and 43,6561 to government
agencies.

Majestic Radio Showing
In New York Next Week

Majestic Brands, New York distribu-
tor of Majestic radio and record prod-
ucts, will conduct a three-day showing
of the new Majestie line at the Park
Central Hotel on June 10, 11 and 12,
Parker H. Ericksen. vice president of
the Majestic Radio & Televizsion Corp.,
Elgin, Ill., and Loyd Dopkins, sales
manager, will attend the presentation.

NEW RCA VIGTOR VIDEQ
SALES AID AVAILABLE

CAMDEN. N. J.,, Friday—The RCA
Vietor Division of the Radio Corp. of
America, here, announced this week that
a  large twenty-page display Dbook,
mounted on an easel, which covers the
featuers of RCA television sets, is now
available as a sales aid to dealers.

This new selling tool, especially de-
signed for use prior to demonstrations
of television to small, selected groups,
is printed in four colors and covered
with maroon simulated leather. It dra-
matizes the “Eve Witness” feature of
RCA Victor receivers, discusses and
showx photographs of the various types
of programs being hroadeast, and de-
scribes the position of IICA and RCA
Victor in televis:on.

Other selling features presented in
the book are the Eye Witness Picture
Synchronizer, the Golden Throat, the
all-channel automatic station selector,
and the RCA Victor Television Owners’
olicy, it was said. It also shows and
describes the various table model and
console telcvision receivers in the com-
pany’s line.

Maximum longevity is given thix
tumble-top presentation piece by muslin
backing on each sheet on the easel.
Based on questions raised by customers
and sales people, it can be displayed in
about 20 minutes, RCA announced.

SIGNALOOP FEATURED
IN SMALL PORTABLES
MADE BY SIGNAL FIRM

A small portable radio, featuring the
Signaloop, has been designed by Signal
Electronics, Inc., 114 East Sixteenth
street, New York, it was announced by
IHerman Weissherger, firm president.

AMr. Weisshberger has been active in
radio manufacturing and designing for
mere than twenty-five years, and points
out that the Signaloop will reject all
clectrostatic noise and will pick up weak
stations even in hotels and apartment
heuses  where reception is normally
poor.

This radio is covered with leatherette,
which is used on all Signal portables.
Signal is featuring two portables mod-
els—the “Empress,” a three-way instru-
ment, listing at $29.95, and the “Play-
hoy.” which lists at $19.95 and plays on
hatteries only.

Production has already started on the
“Empress” and Signal is booked for
more orders than its first run, according
to Mr. Weissherger. Manufacture of
the “Playboy™ is scheduled to start
around the middle of June,

Record Dealeré Name
Frank Ryall President

PHILADELPHIA, PA,, Friday—The
Record Dealers Association of Greater
Philadelphia has elected Frank T. Ryall,
of Upper Darby, president. David Lloyd,
of the Cooperative Music Co., was
elected vice president; Joseph Tree-
goob; treasurer, and Nate Sachs, secre-
tary.

RAYTHEON ORGANIZES
COMMERCIAL DIVISION;
HORNING HEADS SALES

WITH OFFICES IN WALTHAM

Consists of Former Broadcast
Division, Industrial Electronics
Department and Other Com-
mercial Groups.

WALTHAM, MASS., Monday—Ray-
theon Manufacturing Co., this city, has
formed a Commercial Products Divi-
sion, it was announced today by Ray C.
Ellis, vice president. The new divisicon
will consist of the broadcast equipment
division, recently transferred from Cki-
cago to Waltham, and what was for-
merly known as the industrial electron-
ics division, and other commercial prod-
ucts made in separate departments.

The consolidation of the former se-
parate divisions and departments has
been made in order that full advantage
can be taken of Raytheon’s production
and engineering facilities located at its
main plants here, it was said.

Frank S. Horning has been appointed
sules manager of the new division and
William A. Gray is assistant sales man-
ager. John H. Beedle will be production
nanager for the division.

David D. Coffin is chief engineer of
the Commercial Products Division and
James N. Nye is engineer in charge of
broadcast transmitter equipment. Ever-
ett G. Fraim has been appointed engi-
neer in charge of speech input equip-
ment, microwave applications, and en-
gineering service and installation su-
pervision on broadcast and microwave
equipment.

While sales headquarters, service,
production and engineering will be at
the Raytheon plants at Waltham, Ben
Farmer and Warren Cozzens will repre-
sent Raytheon’s broadeast equipn:ent
sales for the Midwest states with offices
lccated at 7475 North Rogers avenue,
Chicago.

HOWARD DUNKLY JOINS
ASSOCIATED STORES AS
MANAGER IN SARASOTA

TAMPA, FLA., Monday—Howard P.
Dunkly has heen appointed manager of
the Sarasota store operated by Associ-
ated Stores, Inc., this ecity, it was an-
nounced by Herbert A. Brennan, vice
president of the radio and appliance
retail chain organization. The Sarasota
store is located at 412 Main street, that
city.

Mr. Dunkly has been associated with
the radio industry for many years, and
for a brief period served as gereral
manager of John J. Gross, Inc., New
York radio distributing concern. He was
fermerly with Atwater Kent, Radio
Corp. of America, General Electric and
the Rex Cole, Inc., wholesale appliance
cencern in New York.

You won’t miss a single important
news item if you read RADIO and Tele-
vision WEEKLY.
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AID TO DEALERS BY DISTRIBUTORS IN CHICAGO
IS SEEN AS BIG FAGTOR IN INCREASED SALES

NO LET-DOWN IN BUSINESS IS ANTICIPATED BY JOBBERS

Leonard Ashbach Co. Qutlines Methods Used Which Have Brought Ex-
cellent Results — New Item Added to Line — R. Cooper Co. Says
May Was Best Month in History — A. J. Nelson Joins Merit Firm.

CHICAGO, ILL., Monday—It is not
difficult to hear complaints about the
present condition of business in the ra-
dio industry, but a sensible analysis o
the situation leads to the inevitable con-
clusion that those complaints come from
manufacturers, distributovs and dealers
who consistently refuse to recognize

that the hysterical pitch of the imme-

diate postwar period could not last for-
ever,

On the other hand, it is equally pos-
sible to find members of the industry
who tell you unhesitatingly that things
are good with them, and they give as
the reason the fact that they are going
after business, are offering good mer-
chandize. and are =ceking customers,
rather than waiting for customers to
hunt them out.

In the latter class may be mentioned
Leonard Ashbach, president of the
Leonard Ashbach Co. of Chicago, dis-
tributor of Garod and Meck radios, and
Lashco radios and refrigerators. “We
haven’t got a kick in the world,” he
stated. “Business is extremely good with
us, due to our formula of offering com-
pelling merchandise at compelling
prices. We acknowledge that part of our
job as distributor is to he of active help
to our dealers, and not simply to ship
what they order and then stop. No, we
originate promotion ideas for them, we
furnish them with selling displays, we
give them timely merchandise, and we
don’t consider our part of the deal fin-
ished until that merchandise moves out
of a dealer’s store.”

Mr. Ashbach cited approvingly a new
item just added to his firm’s line—the
Lashco five-tube superheterodyne radio
with built-in loop antenna, listing in
white plastic at $16.95, and in black
plastic at $14.95. Thexe radios are made
for Ashbach by the John Meck Co. at
Piymouth, Ind. “The $14.95 radio is one
of the things T mean,” Mr. Ashbach
said. “There ix an item with all the
water squeezed out of it. It is a big

(Continued on Page 20)

SONORA RADIOS MOVE
FAST AT ALA. EXHIBIT

BIRMINGHAM, ALA.. Monday—The
Deep South Supply Co., featured Sonora
radios and combinations and Deepfreeze
home freezers in its display at the Ala-
hama Retail Hardware Association’s
Annual Convention held here recently.,

The company announced last week
that it was the most successful exhibit
that it had participated in since before
the war. Orders taken at the booth over-
sold the quantity of Sonora’s eight tube
conosle on hand.

R. P. McDavid, secretary and treas-
urer, and Claude Lee, salesman, were
among the men from the Deep South
Co. who managed the hooth,

ANDREA CORP. ADDING
THREE YIDEO MODELS

The Andrea Radio Corp., Long Is-
land City, N. Y., which has been in the
television field since 1938, is now get-
ting into production on three postwar
models, featuring a twelve-inch video
tube of “daylight brightness” and ap-
proximately seventy-five square inches
of =creen, Frank A. D. Andrea, presi-
dent, announced last week.

Deliveries are scheduled for July.
The first models will be consoles, in-
cluding AM and FM radio, one with an
automatic record changer. A table mod-
ol is also ready for production. Later,
a projection type model will be mar-
keted.

The most important feature of the
new sets is said to be the extreme
brightness of the tube, according to
Frank Goodman, sales manager. The
Andrea sets do not require a darkened
room for satisfactory reception, he said.

List price of the table model ix $695,
the console is priced at $795, and the
console combination at $995.

Texas Electri;:_Sl;(;wS
Stewart-Warner Line
And Gther Products

FORT WORTII, TEX., Thursday—
The Texas Electric Co.'s exhibit of new
post-war electrical products attracted
approximately 140,000 persons here re-
cently.

Traffic jams requiring the services of
two attendants were created by the
crowds around the Stewart- Warner
booth, which featured the new “Video-
rama” console television receiver. Also
included in the display of the Stewart-
Warner radio line were new FM-AM
console combinaticns, FM - AM table
sets, AM consolettes and the “Aijr Pal”
AM midget radio.

Available in custom-built cabinets of
cither modern bleached walnut or
Georgian natural walnut, the television
set covers all thirteen video bands and
can be used anywhere in the United
States within range of television hroad-
casting facilities. It affords standard
AM radio reception as well as television
and sound on FM,

In New Buying Post

WASHINGTON, D. C., Friday—Lcs-
ter A. Ferguson, formerly radio, appli-
ance and television huyer for the Mayer
Furniture Co., this ctiy, has been named
buyer of the floor cavering department,
4 company announcement revealed. No
new huyer has as yet been appointed
for radiox. television and appliances.

Lily Pons Lauds G-E Combmation . . . . .

AFTER PLAYING one of her favorite recordings on the new General Electric
Model 417-AM-FM radio-phonograph combination for PPaul L. Chamberlain, man-
ager of sales for the General Electrich Co. Receiver Division, Lily Pons, star of
the Metropolitan Opera Co., declared that “this is the most perfect record repro-
duction I have ever heard.” Miss PPons is shown here with Mr. Chamberlain.

Jack Clune Recuperating
After an Appendectomy

J.J. (Jack) Clune, who was recent-
Iy appointed merchandisze manager of
the Air King Products Co., Inc., Brook-
I¥n, N. Y., is recuperating at his home
in Rego Park, Long Island, following
an appendectomy.

Mr, Clune became ill while attending
the Radi Puarts Show in Chicago earli-
er this month and was rushed home by
airplane on the day after close of the
exhibit. The operation was performed
on the following morning. He was dis-
charged from the hospital last week and
expects to get back on the job shortly.
Mr, Clune joined Air King after spend-
ing seventeen years with the National
Union Radio Corp.

Dale Co., New Yark_, ShOW's
New Admiral Set Models

Dale Inc.,, which
handles the New

Distributing Co.
Admiral radios in

York area, held a luncheon and show for

dealers last Tuesday and Wednesday at
the Hotel McAlpin, in this c¢ity, to in-
troduce Admiral's new line of table afd
conzole model radio and phonograph
combinations and other models.

Sidney H. Rogovin, regional manager
and other representative of the Admiral
Corp., Chicago, were present.

[rving AI‘OI_IOﬂ' -Naméd To
Post at A. & ., Brooklyn

Sidney Solomon. general merchan-
dize manager of Abraham & Straus,
Brooklyn department store, announced
this weck that Irving Aronoff has been
appointed acting buyer of radios ail
records. Mr. Aronoff was fermerly an
assistant to Mr, Solomon.

FCC PLANS MEETING
ON WAVE BAND USES

WASHINGTON, D. C., Friday—The
Federal Com»munications Commission is
~cheduled to hold an engineering con-
ference here on June 10 and 11, to de-
termine technical problems in the uti-
lization of frequencies between 42 and
8& mc, it was announced last week.

The Commission, which will hear and
present evidence on the problem, is par-
ticularly concerned about the feasibil-
ity of sharing television channels with
non-Governnient fixed and mobile ser-
viees, with particular references to co-
and adjacent channel interference.

Interference from amateurs in the
50-54 wme. and from others in the 42-
41 mc. and 72-76 me. bands are among
the <ubjects to be discussed. Receiver
characteristics, such as selectivity and
local oscillator radiation, will also be
examined.

Hungarian Tenor Under
Contract With Columbia

BRIDGEPORT, CONN,, Friday —
Miklos Gafni, a young tenor, who has
been called the “Hungarian Caruso” in
musical circles, recently signed an ex-
clusive recording contract with the in-
ternational division of Columbia Rec-
ords, Inc., Edward allerstein, presi-
dent of the company, announced last
Wers,

Mr. Gafni’s first recordings for Co-
lumbia wil be an album of Hungarian
songs, followed by Italian and German
albums. After an unpublicized debut at
Town Hall in New York last Febru-
ary, Mr. Gafn: received unusually good
notices in the papers and became an
American success overnight, it was de-
clared. He is well known in Europe.
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PHONOGRAPH MEN OF
PHILADELPHIA OPEN A
NOVEL AD GAMPAIGN

IS “CLICK TUNE OF MONTH"

Is Initiated by Raymond Rosen &
(Co. — Participated in by Many
Quaker City Dealers.

PHILADELPHIA, PA.. Monday-—The
first monthly “Click Tune of the Month”
was selected by the Phonograph Opera-
ters Association of Eastern Pennsyl-
vania and Southern New Jersey at a
hanquet held at Palumbo’s Cafe en
AMonday evening. The tune selected wax
“Chic Baba Baba' and it was the RCA
Victor record:ng by Perry Combo that
won the top honor as the outstanding
tune of the month, by vote of more than
200 phonograph operators and their
ruests,

Future selections of the *“Click Tune
of the Month’ will be held at the “Cliek”
nightelub, home of the naticn’s out-
<tanding bands, with yvoung mausic fans
acting as judges and selecting the best
tune by applause after listening to the
nonth’s best recordings.

The entire program for the “Click
Tune of the Month™ was originally sug-
pgested by Harry Bortnick., advertising
and sales pramotion manager for Ray-
mond Rosen & Co.. who worked out the
initial details with William King, presi-
dent of the Phonograph Operators As-
sociation; Jack Sheppard. vice presi-
dent; Jim O'Brien. business manager.
and Al Freeman, publicity manager for
the "*Click” cdlub.

Following tthe orviginal suzgestions
of Harry Bortnick, a meeting of the
executives of the Phonograph Operaiors
Association arranged the manner in
which the “€lick Tune of the Morth”
should be chosen.

Raymond Rosen & Co. iz continuing
its aggressive RCA Victor record pro-
motion campaign also arranged an
“ Amateur Dise Jockey Contest” with
radio station WIIL. The radio station
will devote twenty-five hours of pub-
licity to the contest with entry blanks
heing made available only at RCA Vie
tor  record dealers’ stores Spevia
streamers and promotional material
have been released to dealers. together
with a suitable advertising program.
The campaign will continue for a montt
with winners receiving prizes of RCA
Victor radios and vecord albums as well
ax special opportunities to aet ax dis
jockeys on WFLLL.

Peirce-Phelps invited its retail deal
ers organization to breakfast at the
firm's headquarters recently to an early
morning demonstration of the Proctor
iron, toaster and other Proctor yprod-
ucts.

In addition to the Proctor demonstra-
tion and sales meeting, Peirce-Phelps
held dealer meetings in Philadelphia to
introduce the new Admiral r1adio n:oG-
els. These included the Admiral console
cembination 7C62 retailing at $129.95;
Admiral console combination 7C73 sell-
ing at $280.95 with AM and FM as well
as a table model at $19.95. Both Ad-
miral comb‘nation have the rew “Mira-
cle Tone Arm” record player with an
osmium necdle and fine reception.

A full page advertisement on the
Bandix-Automatic Home Laundry was
1un in the Sunday Inquirer with more
than 100 dealers listed m the advertise-
ment.

Flliott-T.ewis, major appliance distri-
hwtor. has announced that the Conti-
netal Frequency Modnlation network
reached Philadelphia via the WFIL-FM
station. This network will provide live
talent programs from 7 to 7:15 P.M.
with Norman Black and his string en-

semble, as well as other leading pro-
grams at later hours.

The Stromberg-Carlson radio distri-
buter is now making plans to release a
large quantity of the FM sets in this
territory. an Elliott-Lewis official. an-
ncunced. Increase of the ¥M stations in
this xection with more than 6 already
i operation is expected to create great-
er demand for radio sets with FM
hands, it was stated.

-SOI. SHERMAN.
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Ewcollence én Edecleorics
RADIO RECEIVING TUBES
" SPECIAL PURPOSE TUBES
TRANSMITTING TUBES
HEARING AID TUBES

YOU, BOSS...

YOU'RE ALWAYS RIGHT

with RAYTHEON

DON'T LET HIM THROW

New Rise Stevens Album
Is Available To Dealers

BRIDGEPORT, CONN., Monday
Columbia Records. Inc. has scheduled
for early June delivery of an album wf
“Songs of Victor Herbert” hy Rise Sto-
vens and a single Shvedoff’s “Exchange
of Diplomatic Notes Between the Turk

ish Sultan and the Zaporojsky Cos-
:acks” by the Don Cossack Chorus.
—

Your RAYTHEON DISTRIBUTOR will be
glad to explain how you can qualify as a

Bonded Electronic Technician.

RAYTHEON MANUFACTURING COMPANY
RADIO RECEIVING TUBE DIVISION

NEWTON, MASSACHUSETTS

CHICAGO, ILLINOQIS
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WEST COAST FIRMS
STEP UP ACTIVITIES
IN SALES PROMOTION

START ADVERTISING DRIVE

Kaemper-Barrett Leads the Way
in Plugging Admiral Products
—- First New Armchair Zeniths
Displayed by H. R. Basford Co.

SAN FRANCISCO, CALIF., Friday
— Kaemper - Barrett, 1850 Madison
street, with showroom in the Mart, ex-
clusive distributor of Admiral products,
is currently sponsoring an intensive
advertising campaign, in conjunction
with its franchised retailers in behalf
of the Admiral radio-phonograph con-
sole combination, equipped with Mira-
cle tone arm, which is claimed to be the
greatest advance in fidelity record pro-
duction since the invention of the auto-
matic record changer. Admiral model
70-62 retails at $134,95, and, according
to Ed J. Halliday, Kaemper-Barrett’s
sales manager, retailers report that the
campaign is a great success. Ed Halli-
day continued: “They say that this high-
quality, low-priced radio is just the
stimulus the industry needed.”

Kaemper-Barrett has just taken on
an additional product. The firm has been
appointed exclusive distributor for Air-
ette portable air conditioner, which
works equally well reducing or increas-
ing room temperature. Airette is manu-

factured by Airette Manufacturing Co.,
1041 No. Sycamore avenue, Los Ange-
les, and 2555 Bellevue avenue, Detroit.

H. R. Basford Co., with main office at
425 Second street, and showroom at the
Mart, distributor of Zenith radios, Co-
lumbia records, Tappan and Gibson
products, etc., has just received the first
new Zenith armchair radio phonograph
model 12H-091E. Kent M. Weaver, of
the Basford sales department has been
demonstrating and explaining it with
great enthusiasm. This new Zenith arm-
chair model has twelve tubes, hoth the
low and high FM bands, and is also
equipped for short-wave reception. A
unique feature is the electric push-but-
ton which opens the phoongraph com-
partment, and when loaded with rec-
ords, the doors automatically slide back
into place. The model displayed has a
bleached mahagony cabinet, is a very
handsome piece of furniture.

Philip L. Rudden, one of the “Reps,”
well known parts manufacturers’ repre-
sentative, has branched out into the fin-
ished products field, and has been ap-
pointed factory representative for Sym-
phony Radio Co., Los Angeles. Phil
Rudden conducts business under two
firm names. Headquarters for the long
established component parts business is
the Western Radio & Electric Co., lo-
cated at North Fourth street, San Jose.
Activities in connection with Symphony
radio are managed under the name of
the Crescent Co. The crescent firm oc-
cupies space 210 at the Western Mer-
chandise Mart.

The two first Symphony radio mod-
els, introduced this month, are already

~LER Radio Distributors

T

New England, New Jersey and

Metropolitan New York Territory

LARGE SHIPMENTS OF TRAV-LER PORTABLES
RUSHED BY AIRPLANE FOR OUR DEALERS

t "

pook 4 /RWay 5
v" g CAR s'""Mswy or.

We Offer IMMEDIATE DELI_VERY on the
FASTEST-SELLING, LOWEST PRICED PORTABLE

$19 0 95 less batteries

Write for catalog and details of complete Trav-Ler Line

PARK RADIO SERVICE,

Inc.

Harry Antin, President

130 Cedar Street

COrtlandt 7-9070-1

New York, N. Y
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proving immensely popular. One is a
four - tube superheterodyne, personal
portable, available in brown, red, or
ivory cases. They retail at $19.95 each,
and Phil said emphatically: “The de-
mand is much greater than the supply.”
The other model, which also met with
most encouraging dealer and consumer
acceptance right away, is a six-tube
consolette radio - phonograph combina-
tion, with automatic record changer in
solid mahagony cabinets, with space for
recor dstoring and is priced to retail at
$119. By Fall, Symphony Radio Co., will
offer video table models.

Sam Solat is the sole owner of the
Symphony manufacturing plant, and
also owns his own cabinet factory in
Hollywood. Mr. Solat is well known in
the East, and has been for years a radio
manufacturer in New York. The busi-
ness in Los Angeles was established
about three years ago.

Phil Rudden is so encouraged with his
success with Symhony radios that now
he is very much interested in takin on
a line of home appliances.

—GISELA NEY.

MUSIC INDUSTRY SEEKS
ADDITIONAL MARKETS

(Continued from Page 3)

kind the Music Institute of America,
Mr. LaMair revealed that an industry
survey will be conducted to develop an
expanded market for musical merchan-
dise. He cited the candy, carpet, coffee,
bowling and bicycle industries for suc-
cessful promotions of this type, and
pointed out that this nation’s high stan-
dard of living and the inherent love for
music will assure success for this drive.
This project will also render a service
to mankind, Mr. LaMair added.

Other convention highlights yester-
day included the opening of the Gen-
eral Electric Co. permanent exhibit at
the Merchandise Mart, which coincided
with the opening of the show, and the
RCA Golden Throat demons:rations be-
ing conducted at scheduled periods each
day.

Visiting merchants exhibited unusu-
al interest in the various television re-
ceiver displays featured by a number
of manufacturers.

Mr. Mills revealed that a survey of
ninety record manufacturers indicates
that 400 million phonograph records
will be made this year, compared with
275 million during 1946.

Store operation clinics will be con-
ducted today. Tomorrow morning, Dr.
Albert Haring, a noted economist, will
address the convention on the subject
“The Business Outlook,” while J. W,
Anderson, head of the American Fair
Trade Council, will speak at a special
Fair Trade Luncheon on “Fair Trade
Pricing for the Muxic Business.” A se-
ries of promotion clinics will be con-
ducted Thursday. Subjects to be cov-
ered are: promoting high bracket mer-
chandise, records and store promotion.

The new NAMM board of directors
will convene Thursday noon and the
annual industry banquet will be held
in the grand ballroom of the Stevens
Hotel on Thursday evening.

RADIO
TUBES

Standard 90 Day Guarantee
Ready to Ship—29, for Cash
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BETHLEHEM SCHOOLS TO
INSTALL RADIOS PRIOR
TO THE FALL OPENING

STUDENTS TO AID PROJECT

Station WGPA Is Co-operating —
Fine Address Is Heard by Engi-
neers — Several Stores Leduce
Prices — Other Trade Notes.

BETHLEHEM, PA.. Saturday A
plan to install radio broadcasting fa-
cilities in all secondary public schools
in the city before Fall was revealed by
school officials and executives of Sta-
tion WGPA, co-operating on the pro-
ject. Student= of radio at the Techni-
cal High Scheol will aid in installa
tien and preparation of equipment, and
outstanding stage productions and mu-
sical concerts will head the entertain-
ment. According to John W. Hedge,
chairman of the newly-appointed vadio
policy committee and superintendent of
schools. the most important feature of
the service wiil be “introduction of the
<chool to the public, direct to the homex
of the entire community.”

The lehigh Valley Section of Ameri-
can Institute of Electrical Fngineers
net on Friday and heard George Kee-
nan. chief engineer for Pennsylvania
Power and Light, speak on the Sun
bury steam electric station. This new
plant. when finished, will be the larg
¢t and most modern anthracite-burm-
ing eleetric power plant in the workd,
he said. The first section, of 150,000
Lilowatts, wili be working late in 1948;
and the secon-, of 100.000. late in 1951.
Construction of this immense plant tiwwo
miles below Sunbury. on the west bank
of the Susquehanna River. is. accord
ing to Mr. Keenan, one of his compau
ny's major sieps toward improvement
of service for electricity consnmers in
the central exstern Pennsylvania terti
tory. as well as for business and for
imdustry.

During the recent Chamber oif Com-
merece drive to enli-t 400 mem
bers, electrical dealers were among the
very first to sign up. Karliest of thesc
included Willey Bros., Kempter Bres,
Musie Co. and the Lipkin Furriture CGo,
Major objeciives of this campaign for
membervhips was to secure additional
tunds for an expanded program of ac
tivities. The present membership of the
chamber 1s about 1.000.

Sol J. Phillips celebrated the tweniy
eventh anniversary of hix music storc
with a very ~uccessiul sale. at 21 K
Third street. Among the new produ
he feature~ these day
up” toaster. attracting interesd hecausc
it i« made in this area. Ax for radios.
My, Phillips says, "We can't promise
the custemer anyvihing definite, bat we
keep getting Zenith. RCA. Philco, G-k
and othe.~ in all tae time. and ~0 ¢

cr a pretry good selection.”

Wairent A. Crouthamel, manager o'
the B. F. Goodrich store at 121 Wesi
IFourth street. hax also reduced prices
<0 ax to move his large variety of mer
chandise. He's cut prices on table mod
¢l comhinations as much a~ 25 per cent.
Last week he received a long awailec

new

is the G-1 pe

<hipment of Admiral “Duo-Temp” re-
frigerators.

Robert Greene and I.. M. Fraivillig
have cut prices 10 to 50 per cent on
thirty different items, including porta
Fle record players and fluorescent light-

1 fixtures. at their Green Light, Main
and Broad streets. They are now show-
ng the first table model ¥M receive:
in Betnleher the Pilot. Alxo Westing
house a RCA Victor portables. So
far. few portablex have been displayed

around town, and those that were bore
the mamex of well-known. established
makers. This in spite of the fact that
he vieation sea~on is close at hand.
GEORGE STATLER.

Alpha Circus Exhibit
(reates Trade Interest

Officials of the Aipha Wire Corp.. 50
Howard street. New York. who returned

Jast week from the Radio Parts Shos
in Chicago, reported that the Alpha
cxhibit created considerable interes!
among show visitors. This exhibit was
in the form of a circus and consisted o

carousel and ferris wheel utilizing

e various colors of wire produced hv
Alpha.

The Alpha party which greeted the
many friends of the firm at the show
included Peter Bercoe. A. E. Bernardik
and Sam Schaetler.

OXFORD SPEAKERS
LEAD

Available only in OXFCRD Speakers. the new, patent-
pending pressure-thread centering device which positions
pole piece and magnet with over 800 fbs. psi pressure.

Available only in OXFORD Speakers, higher: sensitivity
for the same weight magnet because of pressure exerted
by the new and exclusive pressure-thread construction.

Available in OXFORD Speakers, unit production con-
trolled by sound-pressure curves run'on every type speak-
er manufactured. Laboratory curves furnished on request.

Available in OXFORD Speakers, the background of engi-
neering research which has consistently made the unit a
popular choice with over 77 radio set manufacturers.

OXFORD Speakers represent the mest advanced

3911

engineering development in the field. New,
precision-built dies are used in their construc-
tion, and many wartime improvements are in-
cluded. Available in sizes from 2 to 15 inch.

e, ST L

"OXEORD ELECTRIC CORPORATION

SOUTH

MICHIGAN

AVE.,
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CHICAGO
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AUDIENCE RECORDS
HAS SEVEN ALBUMS
AVAILABLE TO TRADE

Audience Records, Inc.. today held a
gathering of the press to present the
first seven Top Ten albums that are
now available to the recovd dealers.

The xeven comedy albums. which had
been recorded before actual studio awdi
encex but not taken from hroadeasts,
included the works of the following co-
medians: Jack Benny, Edgar Bergen
and Charlic McCarthy, Burns and Al-

len, Eddic Cantor, Ed Gardner (Duffy’s
Tavern), Fibber McGee and Molly, and
Ireman Goxden (Amos 'n’ Andy).

Highlights of the first seven albums
are: Ed Gardmer’s Two Top Gruskin
routine; Kinffish (Amos 'n’ Andy) xell-
ing Andy insurance; Jack Benny and
his violin solo, and a visit to the Fib-
ber MeGee and Molly home,

Paul Warwick, president of Audience
tecords, and C. P, Jaeger, vice presi-
dent, were on hand at this gathering.

You won't miss a single important
news item if you radio RADIO and Tele-
vision WEEKLY.

T A0
Mriums

RUNS RINGS AROUND ANY OTHER
RUBY-TIPPED NEEDLE SELLING
UP TO $5.00. AGAIN, DUDTONE
SKILL AND KNOW-HOW PAYS OFF!

JUST compare the Duotone Ruby, feature by feature. It's easy on

expensive recordings— plays for months and morths with mini-
mum surface noise—reproduces every tone with lifelike brilliance.
Frankly, it's a $5.00 value for only $3.50!

Your customers get perfect performance and you get a gen-
erous slice of the permanent needle market— at a handsome profit.

Brother, you can't miss on this deal! The price is right, the profit
is right, and Duotone is right behind you with eye-cotching pack-
ages, colorful displays, and attractive folders.

So stock the Duotone Ruby—push it—and watch your inven-
tories take a nose-dive. Now!—contact your distributor, or write

direct for details and prices.

KEEP DUOTONE UP FRONT!

EXPORT DEPARTMENT; American Steel Export Co., Inc., 347 Madison Ave., New York 17, N. Y

M NANNNY

DUOTONE COMPANY
799 Broadway, New York 3, N.Y.
Stephen Nester, President

WEBSTER-CHICAGO HAS
- NEW RECORD CHANGER

CHICAGO, ILL.. Monday—The Webh-
ster-Chicago Corp.. here, recently an-
rounced a porvtable record changer re-
tailing at $49.95.

Dexignated Model 65, the
changer is contained in a Burgundy lea-
therette covered luggage ease with the
turntable and changer in mateching co-
lov. It can be used with either radio or
external speaker system and will play a
full stack of twelve 10” or 12” records
with the removable cover closed, it was
stated,

The weight of the new model is 24
pounds. Both power and pick-up cords
are supplied with the unit which oper-
ates on 105-125 volt 60 cvele current
and may be casily converted for 50 eyele
operation,

CCLUMBIA BUILDING
PLANT IN HOLLYWOOD
HOLLYWOOD, CALIF., Monday —

President Edward Wallerstein, of Co-
lumbia Records, Ine., anrounced last
week that work has been started on the
company’s new plant in this city, which
i= xcheduled to be producing records by
the end of the Summenr.

Standing at the corner of Robertson
and Beverly boulevards, the new plant
will eontain ‘the latest in record manu-
facturing equipment. Modern recording
~tudios and executive offices will be add-
ed at a later date. Present plans call

for the employment of several hundred
persons,

record

Disc Records Has Folk,
Jazz Albums Available

Moe Asch, president of the Disc Co.
of America, New York, announced on
Monday that three albums of folk and
cowboy songx and a jazz album arve
now available for dealers.

They are: “Midnight Special,” by
Leadbelly, with Cisco Houston and
Woody Guthrie; “Amervica’s Favorite
Songx,” Vol. 2, by the Smokey Moun-
taineers; ‘““Cisco Houstor, Cowboy
Songs,” and “The Four Strings,” jazz
quartet, supervised by Mary Lou Wil-
liams,

Walker-Jimieson Named
Sonora Disc Distributor

A report from the New York City
offices of the Sonora Radio & Televis-
ion Corp. revealed that Walker-Jimie-
son, Inc., well-known Chicago distrib-
uting firm, had taken on the Sonora
record line ax of May 15, 1947.

The Walker-Jimieson concern is lo-
cated at 311 South Western avenue and
also carries a complete line of radio
and electronic supplies.

DISTRIBUTED IN

LOUISVILLE
Area

BY

Appliance Distributors,

Incorporated
Louisville 2, Kentucky

MANUFACTURED BY

y%- INDUSTRIES

MICHIGAN CITY, INDIANA

TWO TIER
BONDED

CONSTRUCTION -

5610 Bloomingdale Avenue

...and you'll see why Webster Record Changers
give such smooth dependable performance. The
Webster mechanism is simple . . . has fewer parts
to wear out or require adjustment .
flawless service that is, truly, “The Choice of
Music Lovers”.

. .. gives

WEBSTER&BCHICAGO

Chicage 39, lllinois
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G. . PERKINS HEADS
GENERAL ELECTRIC CO.
SALES OF MUSAPHONIC

SYRACUSE, N. Y., Monday—G. 8.
Perkins has been appointed sales man-
ager of General Electric’s deluxe line
ot receivers, the Musophonie, 1t was
»aamounced by Paul L. Chamberlain,

miznager of receiver division sales in

the company’s Electronics Départment.

BMr. Perkins has been receiver represen-
®tative for northern California and Ne-

varla, He will have his headquarters at
the G-E Bridgeport, Conn., plant until
the receiver division moves to iis new
leeation at Electronies Park, Syracuse,
later in the year.

Mr. Perkins has been identified with
retfailing "and wholesaling activities for
twenty years, particularly radio. He
wzs first employed by General Electric
in 1935 when he joined the G-E Sup-
ply Corp. He was engaged in merchan-
dising work there until May 1941 when
hc entered active naval service, return-
ing to the G-E Electronics Department
district office in San Francisco in June,
1446.

Always an enthusiast in amateur ra-
dio and naval communications reserve
activities, Mr, Perkins was assigned as
Cuable and Radio Censor in San Fran-
visco after Pearl Harbor was attacked.
and was soon given command of that
ofice in Los Angeles. On his return to
civil life, he held the rank of captain
in the Army.

CALL FOR TAX CUT ON
SOME GAS APPLIANCES

Several briefs calling for immediate
repeal of excise taxes on certzsin gas
appliances have been completed by the
Gas Appliance Manufacturers Associ-
ation and will be submitted to the House
Ways and Means Commiittee this week,
Earold Massey, assistant managing di-
rector of the group, just disclosed in
New York.

The appliances which the associ-
ation is seeking to have exempted are
domestic and commercial gas cooking
ranges and automatic gax water heaters,
he said. No separate attempt to re-
move excise taxes on rvefrvigerators is
leing made since all refrigerator manu-
facturers are seeking this remwval on
the ground that these products are
recessities, not luxuries.

“It is the accepted theory that ex-
cise taxes are to be levied on luxuries
wther than necessities,” Mvr, Massey
said. “It is difficult to comprehend how
4 gas range or a water heater can pos-
xibly be placed in the same category
as a fur coat, jewelry or perfumes.”

He contended further that excise tax-
¢s on gas appliances are discriminatory
since no such tax is levied on vacuum
cieaners and other appliances.

Spend your advertising doliar in a
trade journal that has reader interest.
RADIO and Television WEEKLY de-
livers the goods in these fields.

Shortwave Portable Set
Used for Rescue at Sea

“I'll never go to sea again without
radio that has a shortwave band,”
Third Engineer D. T. Ernesti of the
ill-fated tanker Fort Dearborn told Re-
porter Gerry Burnett, of the Honolulu
Advertiser. The ship broke in two at
~ea on March 12, and he with nineteen
Sthers spent five and one-half days on
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Appearing in the June 23 issue of Life Magazine

Next month, LIFE Magazine will place this Farnsworth mes
sage—in striking full color—before its 22,500,000 readers

People interested in new radios will identify these out-
standing models . . . will read anew of Farnsworth fidelity
and quality . . . will note that the Farnsworth dealer has been
selected for “his integrity, his willingness and ability” to serve
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the hadf ship before they were rescued.

“We had no way of knawing wheth-
er ‘Sparks,” who was in the bow scc-
tion, kad a chance to get off an SOS,”
Ernesti =aid, “But my shortwave por-
table soon brought in the answers, It
was the only one of three radios we
had working that would receive any-
thing other than standard broadcasts.”

When a Navy rescue crew brought
the survivors into port at Honolulu, Er-
nesti cartied his Zenith shortwave por-
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ADVERTISING LIKE THIS
MEANS MORE PROFIT FOR
THE FARNSWORTH DEALER

table, The Navy ecrew had objected to
additional weight in ‘he life-boat but
relented when Ernesti said: “No radio,
ho rescue.”

Dividend by Decca

Directors of Decra Records, Inc., last
week declared a quarterly dividend of
25 cents a shave on outstanding shares
of capital stock, payable on June 30 to
tockholders of record on June 16,
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Thus, through quality advertising of its quality line, Farns-
worth creates more business for the Farnsworth dealer. ..
re-emphasizes the value of the Farnsworth franchise.

Farnsworth Television and Radio Corporation, Fort
Wayne 1, Indiana.
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Farnsworth Radio and Television Receivers and Transmitters * Aircraft Radio Equipment * Farnsworth Television Tubes * Mabile Communicatioms

anc' Traffic Control Systems for Rail and Highway

*  The Farnsworth Phonograph-Radic *

The Capehart *

The Pcnamuse by Capehart
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ELEGTRICAL LEAGUE
OF PITTSBURGH HOLDS
MEMBER-DEALER MEET

INTERESTING TALKS HEARD

Pittsburgh Housewares Club Will
Hold First of a Series of Sum-
mer Golf Tournaments June 10.

PITTSBURGH, PA., Monday — The
Electric League recently held a mem-
ber and dealer meeting in the Urban
2oom of William Penn Hotel. Harry
B. Payor, sales manager of Landers,
Frary & Clarke, spoke on the subject
of “The Electric Water Heater Grown
Up.” He presented an interesting op-
portunity in this field for aggressive
salesmanship. Joe Mihm, sales manager
of the C. R. Rogers Co., introduced Mr.
Payor.

The Pittsburgh Housewares Club will
hold the first of a series of Summer
Golf Tournaments on June 10, at the
Churchill Valley Country Club. A large
attendance is expected, as this is the
first qualifying round for the club’s
championship trophy.

The Wholesale Merchants’ Associa-
tion will hold its twelfth Merchandise
Mart on July 21, 22, 23, at the William
Penn Hotel. The hotel’s entire seven-
teenth floor has been reserved for ma-
jor electric appliances, and new radio
displays will be a feature of special
interest to the trade.

Station WPIT, the sixth standard
wave broadecaster in Pittsburgh, is now
on the air, daytimes. It has been grant-
ed an FM license, and shortly expects
to be granted full-time operation. The
studios are located in the old Ameri-
cus Building on Smithfield street.

In addition to the RCA production
of Vietor dises in nearby Canonsbury,
another new industry has been added
to the Pittsburgh territtory. The Corn-
ing Glass Co. has embarked on a half-
million dollar econstruction project at
Charleroi, to expand its plant to pro-
duction of television tubes. The plant
now employs about 2,300 workers and
the television department will require
about 300 more.

Leroy L. Williams, president of the
J. A. Williams Co., Zenith radio and
appliance jobber, has announced the ap-
pointment of Quincy P. Carvel as sales
promotion manager. Mr. Quincy is long
and favorably known in the appliance
field, having been for many years vice
president and sales manager of Elec-
tric Produets Co., local pioneer in dis-
tributing Frigidaire products. During
the war he was training specialist with
the War Manpower Commission,

Aaron M. Jaffe, treasurer and gen-
eral manager of the same concern, an-
nounces the appointment of Alfred R.
Wagman as merchandise manager, suc-
ceeding Jacob Blatt, who has heard the
call of the West Coast. Mr. Wagman
has just resigned as merchandise man-
ager of all hard lines for the eastern
zone of Sears, Roebuck & Co. stores.
He has had a broad experience in mer-
chandising and sales promwotion in the
tield as well as in the Chicago opera-
tion, For a period of three years Mr.

’

Wagman served in the Army in con-
nection with merchandising “Post Ex-
changes” and was discharged with the
rank of major.

-E. M. MARKS.

Harry Slater, head of the Cardinal
Electronics Co., distributor of Steelman
phonographs and Lee radios, located at
1454- Plimpton ‘avenue, in Bronx, N. Y.,
flew to attend the NAMM convention
at Chicago’s Palmer House, June 2-5.

SERVICE CLINICS HELD
BY FIRM IN CAROLINAS

CHARLOTTE, N. C., Monday—O. N.
Shaw, president of the Shaw Distri-
buting Co., here which handles radios
and household appliances in the two
Carolinas, announced last week that
his firm has completed a series of six
installations and service clinies with its
retail dealers on Coleman oil heating
equipment.

The clinies, conducted by Loyd Me-
Ininch, of The Coleman Engineering
Department, Wichita, Kan., were held
in Charlotte, Greensboro, Winston-
Salem and Lumberton in North Caro-
lina, also Columbia and. Greenville in
South Carolina for over three hundred
dealers and their installation men.

Arrangements were handled by J. L.
Ruidisill who was assisted by E. E. Fun-
derburg, salesman, and M. L. Richey,
service engineer of the Shaw Distribut-
ing Co. which also distributes.

| SYLVANIA

RADIO TUBE

MAKERS OF RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES;
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MASTERS MART MARKS
TENTH ANNIVERSARY
BY SALES CAMPAIGN

Masters Mart, 66 West Forty-eighth
street, New York, which does a heavy
business in radios and electrical appli-
ances, is conducting an unusuad direct
nail advertising campaign in connec-
tion with its tenth anniversary.

A two-color broadside being mailed

to 100,000 patrons contains cartoons
from the “New Yorker” and “Electrical
Merchandising” magazines along with
a page of clippings and headlines con-
cerning attempts to lower prices, re-
produced from various newspapers,
The page of clippings is headed by a
captlion stating that “It takes more than
headlines to lower dollar signs.” The
broadside emphasizes that Masters Mart
i~ not *“pledging” or “promi:ing” to
lower prices but is pointing to its ten-
year-old policy of consistently low price

tuzs, Alfred M. Stein, advertising man-
ager, said.

Featuring the slogan, “Brand Names
are &rand names and Masters Mart
parades them all for you,” the broad-
~ice shows all of the trade marks of
pipducts handled by the store arranged
s as to form the numeral ten, calling
attention to the tenth anniversary of
the firm.

Yes—anybody who is somebody reads
RADIO and Television WEEKLY.

= IDENTIFY YOUR STORE

SUPPLEMENT SYLVANIA’S GRAND
ADVERTISING CAMPAIGHN with the sales

aids shown. Life, Collier’s, Saturday Evening Post,
with a combined weekly circalation close to
12,000,000, carry ads that sell you, your products

and service.

To profit from this national sales campaign, nse
these tested, “on the spot” selling aids.

FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES; ELECTRIC LIGHT BULBS

BENDIX AVIATION GORP,
SIX MONTHS' EARNINGS
AGGREGATE $2,888,433

ACTIVITY IN RADIO NOTED

Malcom P. Ferguson, President,
Says Company Has Achieved a
“Notable Place” in Competitive
Home Radio Field.

SOUTH BEND, IND.,, Thursday—Net
carnings of Bendix Aviation Corp. far
the first xix months of the current fiscal
vear, ended March 31, 1947, were $2.-
288,433, Maleolm I'. Ferguson, president
revealed at the annual meeting of stock-
holders held here yesterday.

Equivalent to $1.36 per share of com-
mon stock, these net earnings compare
wtih a net loss of $1,020,119 for the
comparable period of the last fiscal year,
which was after a refund of $7,400,000
representing carrvvback of unused ex-
cess profits credits, and after appropri-
ating $2,307,732 of the reserve for con-
tingencies. The latter appropriation was
to cover expenses in connection with
postwar reconverison and other costs at-
tributable to the war period.

Net income for the first half of the
current year ix after provision of $1,-
271,439 for Federal income and excers
profits tuxes, and the appropriation of
$:116,247 from the reserve for contin-
gencies, it was stated.

Mr. Ferguson told stockholders that
the company’s present sales volunie is
almost equally divided between autome-
tive, aviation and other types of prod-
ucts, each classification  representing
rcughly a third.

He compared the current allocation
with the corporation’s position before
the war when, based upon an average of
the years 1937-39, sales to the automo-
tive indastry represented almost two-
thirds, aviation volume one-third, ard
sundry items approximately a seventh
of total volume.

He explained that the principal fae-
tor in expansion of the sundry classi-
fication wags the new lines of Bend:x
radios and radio-phonograph combina-
tions for consumer sale. He said that
the undertaking “has meant a determ-
ined drive on a big and highly com-
petitive market. Yet in a relatively short
space of time Bendix Radio has achieved
a notable place.”

Bagdadi‘irm Sbf;ial—lizes
In Installations of Video

James Saltzman, Bagdad Television
Corp., New York City, today revealed
that his firm had made over 1,000 tele-
vision installations since June of 1946,
All installation work will be handled
from the Bagdad factory at 1738 Jer-
ome avenue, Bronx, N. Y,

Milt Grudin, well-known television
engineer is in charge of all servicing.
The Bagdad firm maintains a fleet of
trucks and cars for maintenance pur-
poses, and a complete up-to-date ser-
vice department.

The retail outlet at Forty-second
street will continue to specialize in
television sales, Mr. Saltzman stated.
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3-WAY PORTABLE—Operates on AC-DC or bat-
teries. Easy-slide disappearing cover.

Newsy Trade N(;tes
Of Birmingham Area

BIRMINGHAM, ALA., Monday
The Steel City Supply Co. has been ap-
pointed distributor of the new Signa-
ture records for Alabama and western
Florida. In charge of the Steel City
Supply record department is R. B. Boy-
len, an Army veteran,

“The new ECA Viector unbreakable
children’s sets are going strong,” re-
ports Tommy Thcmpson, manager of
the record department of R. P. Mec-
David & Co., Inc. “Of course, the de-
sirability of unbreakable kiddie records
is obvious, as they are more likely to
get broken and interrupt the continu-
ity of a series — 85 per cent of chil-
dren’s discs are being tied up in album
series.” .

Winston White is the new manager
of radio and musical merchandise at
the Austin Musie Co., succeeding J. J.
Coker.

On May 24, the Pizitz department
storé announced a modernization and
remodeling program to cost more than
$1,000,000, construction to begin May
27. The plan calls for installation by
Westinghouse Electric Co. of modern

large escalators operating up and down
on the first four floors of the seven-
story building. Builders estimate that
the stairways, which will be the only
ones in Alabama moving up and down,
will be in operation by October 1.

The Pizitz rad.o and appliance de-
partment on the sixth fivor was mod-
ernized about a year ago. Among ex-
pensive radio combinations featured at
present by Pizitz is the 1948 Musapho-
nic, which sells for $825.

A two-way radio system, operated
under permit of the Federal Communi-
cations Commissien, for the police de-
partment of Bessemer, a city with a
population of approximately 23,000 in
the Birmingham district, went on the
air May 19. Seven units have been in-
stalled, five for the police and two for
the fire department. Three other cars
will be fitted with the equipment for
the police department when it is re-
ceived, Chief of Police Lacey Alexan-
der stated.

Long-Lewis Hardware Co. will hold
open house at the Tutwiler Hotel, May
28, to introduce the new line of Ad-
miral radios and electric ranges. Also
dealer meetings will be held early in
June at the Whitley Ilotel, in Mont-
gomery, and the San Carlos Hotel, in
Pensacola.

S. A, MAXWELL.

. \:\\\‘TS;.
Geiger

~Counter

PECTROMETER

X-ray

Tke Norelco Geiger-Counter X-ray Spectrometer makes
possible investigations of the basic atomic structure of
matter, offering powerful aid in material analysis, product
development control and research. Ask for complete data.
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MANY DEALER ORDERS
ON NEW CLARION SET

Radio dealers visiting the Warren-
Connolly showroom in New York last
week were unusually interested in a
small table model Clarion radio which
is said to contain a full size chassis and
other features of larger sets at a low
price.

John E. Neumann, divisional sales
manager of the Warwick Mfg. Co., Chi-
cago, maker of Clarion radios, was pres-
ent in the showroom last week. He said
that during the first few days it was
available, dealers placed orders for ap-
proximately 350 of the new model.

The set contains a full size super-
heterodyne chassis, No. 5 Alnico speak-
cr, five tubes incluuding rectifier and a

loop antenna. It is priced at $17.95 in a
black plastic cabinet and at $19.95 with
a special haked enamel finish.

Also guests at the Warren-Connolly
showroom this week were M. G. O’Hara,
vice president and director of sales for
the Norge division of the Borge-Warner
Coip. and Charles McMahon, advertis-
ing and public relations director of
Norge.

Frank Sule Is Appointed
Manager of Bame’s, Inc.

ATILLANTA, GA,, Friday—I. M. Bame,
head of Bame’s Inec., local radio, record
and appliance store, has announced the
appointment of Frank Sule as manager.
He has been with the store some time.

|
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Madel FD-5 Floor rock ond
disploy boord is free — you
poy only for the 29 gerials it
contains,

Place this colorful new sales-builder in a trafiic
spot and watch it sell! Requiring only an investment of a
15-inch square of floor space, and very few dollars, this new
selt-serve floor display stores a complete stock of 25 fast-
selling Ward Aerials. The handsome display board holds
four more. Display is completely assembled, ready for in-
stant use. List price of all 29 aerials, only $166.75. Order
your FD-5 display immediately.

b SR T P A Rt AT ERRR WS SIS VL
THE WARD PRODUCTS CORPORATION

EXPORT DEPARTMENT: C. O, Brandes, Mgr., 4900 Euclid Ave., Cleveland 3, Ohio
Atles Radio Corp., 560 King St., W., Toronto, Ontario, Canada

1523 E. 45th ST., CLEVELAND 3, OHIO
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Chassis: 41,"x134"x10”

TO MANUFACTURERS . ..

Starting in Business? .. . Want a New Model?
SAVE $5,000 on Dies!

Cabinet: 67%"x63%"x10%;"

Dial Plate: 21,"x61;"

TELEMATIC CORPORATION (rurncriy hacio Proces 00.) 7460 MELROSE AVENUE, LOS ANGELES 46, CAL.

This Money-Saving Kit

(1,000 Lots F. 0. B. L.. A.)
Send Your Check for Sample

*1.75

Refund on Return

ELECTRICAL LEAGUE
OF MILWAUKEE HOLDS
ANNUAL GOLF MEET

MILWAUKEE, WIS,, Tuesday—The
Electrical League of Milwaukee wil
hold its annual golf tournament and din-
ner party at the Merrill Hills Country
Club, June 4, with members of the Wis-
censin Radio, Refrigeration and Appli-
ance Association and the Elkectrical
Maintenance Engineers of Miklvaukee
invited to attend.

On the committee in charge of the
cvent are Ted Markworth, general
chairman; Lee Pittenger, golf chair-
man; John Staff, Jr., Frank Price, Leun
Lessenich, Les Shull and William Lisch.
Nels Christopherson is secretary of the
League. .

Charles Lehrkind, eighty-two, former
buyer for the Frankfurth Harvdware
Cv., 521 North Plankinton avenue, diet
urexpectedly at Minneapolis, May £1.
e had moved to Minneapolis after hs
retirement from the Frankfurth firm
last November.

New FM radio equipment will be in-
stalled at Juneau for the Dodge County
police system in the near future, at a
cost of $3,616.50.

The Federal Communicatiors c¢om-
mission has approved a new FM radio
station, subject to approval of engineex-
ing details, by William F. Huffman, at
Wisconsin Rapids.

At Madison, A. P. Lundholm, city
electrical inspector, has been elected
piesident of the City Employes’ Union.

—BERT REICHERT.

Magnavox Co. Announces
5009 Increase in Earnings

FORT WAYNE. IND., Friday—Rick-
ard A. O’Connor, president of the Mag-
navox Co., here announced that the firm
carned $2,150,998 during the fiscal vear
cided February 28, This figure is five
tintes greater than the previous yeav.

The earnings provide for dividends
af $4.30 a share on 500,000 shares of
capital stock, compared with $1.03 a
share for the preceeding year. Sales
for the fiscal year totaled $24.013,812,

STANDARDS DRAWN UP
FOR ELECTRON TUBES

Standards for a number of types of
clectron tubes were formulated by the
Joint Electron Tube Manufactuving
Cauncil and have been published as joint
Radio Manufacturers Association and
National Electrical Manufacturers As-
scciation Standards, the NEMA an-
nounced in New York last week.

Dimensional characteristics were es-
tablished for electron tube bases, caps
and terminals and also for accessories
comprising bases, caps and such other
parts that mate with sockets or connec-
tor attachments. This standard is cov-
eced in NEMA publication No. 500.

Standards for dimensional character-
istics for water -cooled transmitting
tubes is covered by publication No. 501.

Standards outlining dimensions of
electron tubes such as acorn types, mini-
ature types, metal types, metal-enclosed
glass types and other glass types may
be found in publication No. 502.

Specified dimensions and tolerances
for ring gauges for checking maximum
and minimum base and sleeve diameters
in electron tubes are covered in publica-
tion No. 503. Alignment gauges used
to govern the spacing and alignment
of base contacts and other factors ave
also covered in No. 503.

Treasﬁry Report S-h—(;WS
Rise in Radio Production

A steep production rise in the radio,
record and appliance fields was indi-
cated by figures on taxes collected dur-
ing April which the Treasmy Depart-
ment released last week.

Taxes callected on radio sets, com-
ponents and phonographs totaled $5,-
382,255 during April. In April 19146, the
total collected was $2,009,486. During
this April, the taxes collected on rec-
otds was $822,336, a rise from $318,193
during the previous April.

The total tax collected on electrical
aas and oil appliances during April was
$7,403.622, compared witih $2,253.272
the previous April. Taxes on refrigera-
tors and air conditioners were $3,5623,167
and $726,367 during the same periods.

Dryer, Washer and Ironer
Added to Frigidaire Line

DAYTON, O..
new products have been instituted by

Wednesday—Three

the Frigidairve Division of General
this
nounced last week. The products are

Motors Corp., city, it was an-
an automatic electric washer, electric
ironer and electric clothes dryer.

E. R. Godfrey, general manager of
Frigidaire, made the announcement at

a meeting of 250 company district sales
managers in Dayton.

[Formerly, Frigidaire production was
limited to refrigerators, electric ranges,
water heaters and home freezers.

Radio Merchandise Sales
Names Representative

Radio Merchandise Sales, Inc., New
York, announced recently that Sales-
crafters, Inc., Chicago, has been made
a representative for its products.

IR

[\ Shaver to the long list

of great names in elec-
| trical merchandising
that Eastern supplies.
// The first choice among
/ electric shavers—a self-
seller everywhere — is
going greater than ever

before. Stock up now!

THE AMAZING, NEW

SCHICK Shaverest

AVAILABLE NOW!

:, 287 Halsey Skreet
| ORI RERSGESLN ¥ bt

o NeweslG: No Jy oo j.'l.'.-/m vas

348 Washington Street |

MANUFACTURING COMPANY

6601 SOUTH LARAMIZ AVENUE, CHICAGC 38, ILLINOIS
. IN CANADA — COPPER WIRE PRODUCTS, LTD., 11 King Street, West, Toronto
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FM RADIO SETS FOR
CARS IN MINNEAPOLIS
SEEN AS POSSIBILITY

MINNEAPOLIS, MINN., Thursday

Further promotion of frequency mod-
ulation radio and broadcasting was car-
ried out in the Twin Cities last weck
by WTCN, 50 k. w. outlet of ABC in
this area.

WTCN, which offers FM programs
regularly, experimented again with FM
reception on street cars in the Twin
Cities. Members of engineering groups
in Minneapolis and St. Paul were the
guests of WTCN and the Twin Citiex
Rapid Transit Co. on a test run dur-
ing which the F)M broadcast was made.

Jimmie Fidler, widely-known Holly-
wood radio commentator and column-
ist, who was in the city, joined in the
demonstration and expressed consider-
able intevest in its procedure. Several
more experiments will be undertaken
and there is the possibility that in the
future FM reception units will be in-
stalled in the Minneapolis and St. Paul
trolleys for entertainment of passen-
gers.

Motor Power Equipment Co., Cros-
ley - Bendix distributor in the North-
western territory, has completed the
transfer of its office and warehouse to

) S

Point-of-Sale
DISPLAYS

FOR FADA DEALERS

Hit the Bull’s Eye!

Neon Clocks, Signs, Streamers,
Display Stands

A AR L A A = =70
928 BROADWAY NEW YORKION.Y.

its new quarters at 2446 University
avenue from 2234 University. Both of
these locations are in St. Paul.

In its new building, Motor Power is
able to consolidate its offices and warve-
houses under ome roof, A. S. Dunning,
vice president and general manager of
the concern, declared. The company is
awaiting completion. within the next
two months, of a new £61,000 ware-
house.

Air-Way Eleciric Appliance Corp., of
Toledo, Ohio, has re-opened its Twin
Cities sales ditsribution center, which
was suspended during the war years.
J. K. Kypke was re-appointed manager
of the branch, which is located at 345
L.oeb Arcade Building. at Fifth street
and Hennepin avenue, in Minneapolis.

Reinhard Bros., Northwest distribu-
tor of Zenith radiox, reports that the
Zenith line of merchandise is receiving
dealer and consumer acceptance far be-
yond even the fondest expectations of
the firm. Zenith’s Cobra Head radio-
phonograph combination has won a host
of admirers for itself and is one of
the most popular units sought after by
the buying public. Dealers who carry
the Zenith line report they can’t stock
enough to meet consumer demand.

Reinhard’s new MGM record depart-
ment ix taking hold in this area in ex-
cellent fashion, too, it ix reported by
Jim Dause, firm spokesman. The new
platter department is being kept quite
busy filling orders bheing received.

—JACK WEINBERG,

Spend your advertising dollar in a
trade journal that has reader interest.
1ZADIO and Television WEEKLY de-
livers the goods in these ficlds.

270 LAFAYETTE STREET

'a

SERVWEL PRODUCTS COMPANY |

KANSAS CITY FIRMS
ANNOUNGE EXPANSION

KANSAS CITY, MO., Monday—The
Superior Electric Co., repair and ser-
vice concern at 3120 Main strect, has
announced plans to erect a one-story
building on a recently purchased 75-
foot frontage on Grand avenue, south
of Twenty-eighth street.

The building, which will supply 50,-
000 square feet of space, will occupy
fifty feet of the frontage, leaving the
remainder of the property for parking
space.

Midwest Utilities Co., Ine., St. Louis,
has leased the first floor storeroom of
a two - story building located at 1606
Main street, which will be used as quar-
ters for a branch distributing office.
The concern handles appliances, silver-
ware, china and similar products,

A four-story brick building at the
northwest corner of Twenty-third and
McGee has been purchased by the Kan-
sas City Stove Co. for a warchouse.

The building, which has a frontage
of fifty feet on McGee, will provide ap-
proximately 24,000 square feet of stor-
age space for the purchaser, a retail
appliance store located at 4600 Troost,
in the south central business district of
kansas City.

Directors of the Kansas City Menr-
chandise Mart. Inc., have declared an
initial dividend of 25 cents a share on
its $10 par common stock, payable on
Juge 15 to stock of record April 30,
Outstanding are 21,000 shares, which
are owned by about 3350 stockholders,
including the Building Covporation of
the Advertising and Sales Executive

ALUMINUM

PULLEYS
%" to 14" 0.D.

Drive Shaft Assemblies
Rivets
Bushings, Solderless
Phone Tips and

Screw Machine Products
for the

RADIO TRADE

NEW YORK 12, N. Y.

Club, which is the largest stockhold-
er, having 4,500 shares.

The Mart completed its first yvear on
April 30. During the year, additional
property for future development was
purchased and the buildirg at Twenty-
second and Grand was remodeled.

—ELSIE WRIGHT.

Guy (. Wliite_Appnin_ted
To Rackliffe Sales Staft

NEW BRITAIN, CONN,, Friday —
Appointment of Guy C. White as a
member of the sales staff of the Rack-
liff¢ Distributing Co., of 114 Franklin
Square, in this city, has just been an-
nounced by Everett Smith. vice presi-
dent. He is covering Fairfield and New
Haven counties for the Rackliffe con-
cern, which distributes radio and ap-
pliance products.

Mr. White has had considerable ex-
perience in selling and was formerly
associated with the finance business and
in real estate. He is a director of the
Shelton. Conn., Kiwais Club and ac-
tive in fraternal circles in that area.

M. A. Suarez, Buenos Aires repre-
sentative of Press Wireless, the Sum-
mit Radio Co., Swedish [ron & Steel,
and the Colorescent Corp., is current-
Iy touring the Midwest territory with
Sidney Storch. president of the Sum-
mit Radio Co.

TRAVEL IVIIW

RAVJIR
" RADIO

Headquarters for

FLORIDA

For Details of the
TRAV-LER LINE
CONSULT

ELECTRONIC DISTRIBUTING CO.
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GENERAL @ ELECTRIC

RADIO TUBES

Precision-made for the finer tone performance
that means profitable sales volume!

$76.-F1A-8880

.tho for G.E.'s Tube
Character:stics Booklet ETR.

15, @ handy fact-filled guide
for tube dealers ond service
men. Eledtronics Deparfment,
General Electric Company,
Schenectady S5, N. Y.

APPLIANGE DEALERS’ ASSOGIATION OF TOLEDO
REVIEWS ACCOMPLISHMENTS AT REGENT MEET

TOLEDO, OHIO, Monday—The To-
ledo Appliance Dealers Association, ac-
cording to president Frank Moran, had
a gala time at its May meeting at the

Maumee River Yacht Club. This was a

dinner meeting and Ladies’ Night and
was well attended.

Business wasn’t discussed too much,
Louis Norton, reviewed the acecmplish-
nments of the association, also the mar-
gin of profit on appliances which should

Dependability

Performance

Craftsmanship gained through
long experience and the skilled
application of war-time tech-
nical advances insure superior
and long-sustained performance
by every UNITED SPEAKER.

INCORPORATED
3120 EASTY PICO BOULEVARD

LOS ANGELES 23, CALIF

be around 40 per cent compared to other
products.

Delegates to the National Electric
Retailers Association meeting in Chi-
cago at the Hotel Morrison, June 2, 3,
and 4, were elected. President Frank
Moran and Frank Regers, Maumece,
Ohio, member will represent the associ-
ation. The Toledo Appliance dealers
may join up with the National Electric
Association, Mr. Moran reported.

The sale of major appliances through-
out the Toledo, Tri-state area is very
large compared to a year ago. Volume
is up 300 per cent to 400 per cent in
more than one store. Kitchen sinks,
ranges and laundry equipment are par-
ticularly active.

Radio sales are not as brisk as wash-
ers. Customers are looking forward to
a possible decline in price for one thing
and to a change in models about the
middle of the Summer.

The Gerlinger Equipment Co., distri-
butor. held a three day open house
and Spring showing during the past
week. More than 800 dealers and em-
pioyes from Toledo amd northwestern
Chio attended the showing and demon-
stration.

Ed. Jacobs was there from Gibson;
Jerry Klintworth; Clifford Hunt, sales
manager of Stromberg-Carlson; O. J.
Long, of Quaker Oil Heater; Larry Die-
mend, Motor Products Corp., maker of
Deep Freeze; C. W. Rexford, Apex Elec-
trical Mfg. Co., maker of Apex washers
and ironers, and Don Galloway, were
2lso.on hand.

At the meeting, the new Gerlinger
radio display and demonstration room
0% the mezzanine was formally opening.

his is an innovation in radio demon-
stration. It makes possible radio receiv-
irg at its very best Mr. Gerlinger point-
ed out.

Gordon Campbell, sales manager of
the V. J. McGranahan Distribtuing Co.,
wholesaler, stated the house has added
two representatives to its sales staff in
order to promote business now that the
flow of goods is more plentiful. Harry
Reeves, widely known to the trade is
the new Toledo man and Robert Martin
has been added to the sales staff of the
Dayton branch house.

An ironrite meeting ard demonstra-
tinn was held at the Hillerest Hotel re-
cently. Hal Biddle, sales manager from
the factory, and Dick Gottlieb, district
representative were in charge. Cleo
Foley explained the product.

V. J. McGranahan, is back at his desk
after several days spent at the Zenith
factory in Chicago. He is enthusiastic
ahout all of the Zenith models and
stated the ontlock for a large Spring
and Summer is deeidedly bright. “We
are getting hack to normal, so let’s go,”
he said.

L. J. Archambeau has been appointed
seles manager of the Buckeye Appli-
ance and Sports Distributing Co.

The Lasalle & Koch Co., large depart-
mant store recently opened its Garland
Court. Here, a complete apartment is
shown along with the newest in appli-
anrces and radio. W. P. Ries is appli-
ar.ce manager, Robert A. Cox is house-
wares buyer and Kenneth Culpert is
record buyer. The store is undergoing
extensive improvements.

The Freez-Ho.d Corp. was incor-
porated this week by Harold A. James,
E. A. Sandwisch and E. J. Hepburn. The
firm will deal in refrigeration equip-
rent.

Unique Music Publishers, which will
ecit and nublish music scores, was in-
cerporated by John M. Mahoney. Arthur
X. Mindlinger and Nathan Greenberg.
2{0 shares of stock were issued.

Mechanical Appliances, incorporated
for 100 shares of no par value stock,
will produce ard sell automotive appli-
ances, according tc Cliude R. Barnker.

A. J. Nellis. sales manager of the
Walding, Kinman & Marvin Co., dis-
tributor, stated sales are three times
more than last year. Kitrhen cabinets
and sinks are particularly active. The
trade is looking forward to new radios
and new prices which are expected i
July, Mr. Nellis stated.

—JACK SCHLACHTER.

Store Demonstration
Signal Booster Offered
By L. S. Brach Concern

NEWARK, N. J, Thursday-—The L.
S. Brachk Mfg. Corp.. 260 Central ave-
nue, this city. has just developed a new
Puratone signal booster for use by ra-
dio dealers. With the use of this boos-
ter, dealers can provide nose-free dem-
onstratinns of AM, FM and television
programs, according to Drach officials,
I carries AM. FM and televiinior an-
tennas all on the sume mast and is eas-
ily installed on the ronf of any building.
A shielded coaxial cable runs directiy
from the mast to rhe courealed ampli-
fier on the display floer

MEANS TO YOU . ..

leaves the factory.

eliminated in Quam Speakers.

produce a rubbing voice coil.

WHAT

The patented Adjust-A-Cone construction pro- |
vides a method for precision centering of the |
voice coil in every Quam ' Speaker bhefore it ¥

Rubbing voice coils, so frequent with speakers
of conventional construction, are practically

With ordinary speaker construction, such pre-
cision is almost impossible, even under the most
ideal production methods, and, as a result, the
slightest warping or expansion of the cone may

Always specify Quam Speakers for finest per-
formance and long, trouble-free service.

QUAM Aguslalone speAKERS

QUAM-NICHOLS COMPANY, 33rd Place at Cottage Grove, Chicago 16, Illinois
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Hallicrafters new
Model SX-42 covers
from 540 kc. to
0 Mc., AM,FM, CW

The Fadio Mk Radio

A new kind of radio laboratory. é
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Hallicrafters high frequency
headquarters—the new Chicago
plant . ..

THE HALLICRAFTERS CO., MANUFACTURERS OF RADIO AND ELECTRONIC EQUIPMENT, CHICAGO, U.S.A.

AID TO DEALERS BY DISTRIBUTORS IN GHICAGO
IS SEEN AS BIG FACTOR IN INGREASED SALES

NO LET-DOWN IN BUSINESS IS ANTICIPATED BY JOBBERS

Leonard Ashbach Co. Qutlines Methods Used Which Have Brought Ex-
cellent Results — New Item Added to Line — R. Cooper Co. Says
May Was Best Month in History ~— A. J. Nelson Joins Merit Firm.

(Continued from Page 8)

value for the retail customer, the price
to the dealer permits an interesting
markup, and it provides the right anti-
dote for any possible faling off in a
store's business, for it enables a dealer
tc meet and beat competition. In the
two or three weeks that these have heen
offered to our dealers, we have sold more
than 3,000 of them.”

Andther high-value radio mentioned
by Mr. Ashbach was the Garod three-
way portable, listing at $39.95 less bat-
teries. “The drive that is being put be-
hind this portable is going to sell them
by the thousands,” Mr. Ashbach said,
“for let it not be forgotten that peo-
ple still have money to spend, and they

will buy good merchandise when it is
oftered to them.”

The sales of Lashco refrigerators, he
stated, have exceeded all expectations,
adding that if his firm does not take an-
cther order far them before the first
of next year, it will still be impossible
t» make delivery on those already sold.

In this connection he announced that
the 1948 Lashco refrigerator will be pre-
sented next month, and that all orders
for the 1947 model will bhe filled with
the new 1948 line. Brochures on the
1948 Lashcos are now in prearation.

The firm’s tube business is holding up
in pleasing fashion, due, Mr. Ashbach
said, to the variety, quality and price
of the tubes offered, and to the excellent
results gained from advertising carried
consistently on them in this paper.

-

DETROIT'S "FIRST”

IN CONVENIENCE - COMFORT - QUALITY

In the heart of the downtown, office, theater,
ond shopping area. Friendly, courteous service
to make your stay in Detroit o pleasont memory.

The Tuller Coftee Shop or Cafeteria for excel-
lent Food modestly priced. The Hotel Tuller,
Detroit's largest, is the place to stoy.

visit our Cocktail Lounge
ONE OF DETROIT'S FINEST

800 ROOMS witH BATH FrROM *27°

Hotel Tuller ¢

FACING GRAND CIRCUS PARK
HARRY F O'BRIEN. Manager

A

)

As a final note, Mr. Ashbach stated
that dealers who are really making an
intelligent effort to push their merchan-
dise often find themselves unable to
handle the influx of customers. Some in-
evitably walk out, he stated, and it ix
other aggressive dealers who can sell
them. “We make every effort to help our
dealers get those people into their
stores,” he said. ‘“Whether they buy
Ashbach merchandise or not, is beside
the point. If they buy other merchan-
dise we still feel that we have got them
to at least logk at our lines—and our
sales testify that in many cases look-
ing means buying.”

Similar optimism was voiced by Gor-
don Hough, radio and television sales
manager of R. Cooper, Jr,, Inc., distri-
butor of General Electric products. “The
solid reputation of G.E. radios and video
sets carries a lot of weight with the
buying public,” Mr. Hough stated. “As
proof I can truthfully say that the
month of May was one of the biggest
in our history from the standpoint of
sales. Especially pleasing to us has been
the business done by our dealers out-
side the Loop and in the suburban areas,
and as the public becomes more fa-
milar with television, the already big
demand for sets will unquestionably
show a widening that will justify our
faith in G.E. receivers and television
itself.”

Appointment of Bruce Curimings &
Associates of Chicago as representa-
tive in Illinois and southern Wisconsin
was annouunced by Al Schaar. sales
manager of the Talk-A-Phone Co., 1512
South Pulaski, Chicago. Mr. Sehaar also
stated that his firm’s complete De Luxe
line of intercommunicating systems is

now approved by the Underwriters’
Laboratories the first time, he de-
clared, that this has been done by any
“intercom” manufactuver, and a fact of
much importance to jobbers and dealers.
My, Schaar’s firm was among the ex-
hibitors at the recent Parts Show at the
Stevens Hotel here, and he said that
the new Talk-A-Phone model KR-505
five-station intercom system, displayed
at the show, met with a cordial recep-
tion by dealers, and that many sales re-
sulted during the week of the show.

Also another pleasing response to the
query: ‘“How’s business?” was that of
John Crockett, sales manager of Merit
Coil & Transformer Corp., 4427 North
Clark strcet. Mr. Crockett said: “There
is always business for those who can
and will sell, and it can be made to go
farther and faster if intelligent effort
i= put behind it. .In our case, I am
happy to say that the past two months
have been the best in our history, and
we anticipate even a more favorable
future. The answer to a high level of
profitable sales is to turn out a good
product, price it fairly to all concerned,
and then get behind it and sell it with
everything you’ve got. You’ll find you
then don’t have time to worry about
poor business—you’re too busy geting
out the orders.”

Mr. Crockett announced the appoint-
ment as representatives for his firm of
the A. J. Nelson Co., P. O. Box 224,
Denver. This, he said, completes the
list of representatives for Merit, and
wives the firm nation-wide distribution
with a total of twelve representatives,
utilizing thirty - four men to tell the
story of Merit products to manufactur-

DISTRIBUTORS IN NEW JERSEY

AND ORANGE AND ROCKLAND COUNTIES, NEW YORK

CROSLEY
SHELVADOR REFRIGERATORS — RADIOS — KITCHEN CABINETS — SINKS
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== APOLLO DISTRIBUTING CO.———

15-17 SHIPMAN STREET
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ers and dealers throughout the nation.

Radio Electronic Co., of 2069 North
Lincoln avenue, is busy at this time on
orders from four different concerrs for
private-label, coin-operated radios, ac-
cording to Winton Neal, president of
the firm. They are six-tube AC sets, he
stated, with six-inch speakers and slide-
rale dial. They are intended primarily
for use in hotel rooms, giving guests
their choice of a wide range of sta-
tions at a nominal fee. Mr. Noel stat-
ed that his firm is preparing to turn
out similar sets, except that they will
be of the AC-DC type, with inverters
assembled in the coin boxes,

With the furniture end of its busi-
ness now a thing of the past, the S. E.
Schulman Co. is now back 100 per cent
distributing Emerson radios and tele-
vizipn receivers. As part of a drive on
the Emerson 1002 dual-purpose radio
receiver, the Schulman company uti-
lized the services of Ernie Simon, “dise
jockey” on one of the Chicago radio
stations. Simon is widely known for
his way of kidding his sponsors, but
for ten days his only reference to the
Schulman promotion was to burst forth
every now and then with an exclaimed
“Ten-oh-two!” during the program. Af-
ter teasing his listeners for ten days,
he told what it meant. According to
Rube Schoenberg, general manager of
the Schulman concern, it was good ad-
vertising, and has paid off in a notice-
able increase in sales of the 1002.

—WALILLACE D. MORRIS.

Spend your advertising dollar in a
trade journal that has reader interest.
RADIO and Television WEEKLY de-
livers the goods in these fields.

EXPORT

Opportunity

For Manufacturers of
e Radios

e Record Players

e Refrigerators

e Electrical Appliances

We are in a position to offer man-
ufacturers complete merchandising
service in all parts of the Werld.

Let us Send You Details
of our Unique Service.

HEDCO Distributors, Inc.

Ravenswood 6100
4564 Broadway Chicage 40, IIL

REGULAR TELEVISION
BROADCAST BEGUN BY
LOS ANGELES STATION

FIVE-DAY-A-WEEK SHOWING

Special Initial Show Is Also Given
by Station W6XAO — Hoffman
Showing a New Series.

LOS ANGELES. CALIF., Friday—
“Queen for a Day,” the first radio net-
work feature to be regularly televised
here. started recently when Don Lee
television station W6XAO began pre-
sentation of the morning fun-fest.

“Queen for a Day” starving Jack
Bailey as M. C. will be televised on a
Tuesday-through-Friday schedule each
week with W6XAO using the latest in
s‘udio equipment for the remove pick-up
from Earl Carroll’s in Hollywood.

The praogram was scheduled jointly
by Harry R. Lubcke, Don Lee Television
direetor, Mr. Bailey and Jim Morgan.
Final details of the operation were
worked out last week when radio spon-
sor Philip Morris & Co. Ltd. and Miles
Laboratories for Alka-Seltzer, indicated
taeir approval.

W6XAO0O took the wraps off its new
video equipment Saturday May 24 to do
a special show, its first remote sports
event since the war it was announced
by Willett H. Brown, vice president and
t.eneral manager of the organization.

The occasion was the Fabela-Chavez,

Alfredo Escobar fight at the Hollywood
American Legion stadium. both contest-
ants being regarded as top-notch bat-
tlers. The fight was staged by the
Sportsmen’s Club, of which attorney
Jerry Giesler is honorary chairman for
henefit of the Los Angeles Tubercular
Sanatorium at Duarte.

Larry Finley gave the blow-by-blow
commentary, with Tony Lafrano doing
the between-rounds chatter for the or-
thicons.

Hoffman Radio Corp., 3761 South Hill
street, is now delivering its B-500 Ser-
ies, This series consists of four phono-
graph combinations, any of which is
available in the same cabinet.

The first of the series is the B-501,
which has an AM radio and a Webster-
56 changer, and sells at $289.50.

The B-502 has FM and AN and also
uses the Webster-56 changer and is
priced at $359.50.

The B-503, whick: AM Radio has the
Musicord home recorder. This profes-
sional-type recorder uses the Musicord
changer and sells at $359.50.

B-504 has AM and FM besides the
Musicord and is priced at $39%.50.

All four models of this series are
available in modern cabinets finished in
mahogany, blonde oak or walnut.

Two new numbers in the Sonora line
now being delivered are going nicely,

ry
It’s ISLgnal FOR

FOR SALES
FINE PORTABLES

It’s the Signal EMPRESS!

Handsome—fast-selling, 3-way lightweight
portable — AC, IDC and battery! Features
the SIGNALOOP — picks up weakest sta-

tions with least amount of noise.

® Powerful 53” Alnico No. 5—1.47 Oz Speaker
Uses 3 Flashlight Cells and 67% V. Batteries

L ]
® i Tubes, Plus Selenium Rectifier
L ]

No Warm-up Time—Plays Immediately (no rec-

tifier tube to heat up)
® Full Vision Slide Rule Dial
® Weighs Only 5% tbs, . .
will last an average of 100 Hours
® Rize 107”x3%%"x5%""

. With Batteries that

List Price
less Batteries
® Handsome Covered Carrying Case—l.ooks Like Fine Leather

® Finger-Tip Lift Carrying Handle & Fine Shoulder Strap

See Our Other New Portables For SIGNAL Sales!

Signal Electronics, Inc.

SIGNAL SALES CORP.
114 E. 16th St., New York 3, N. Y.

says E. W. Potter, of the Nelson R.
Thomas Agency, distributof.

One is the junior-size table combina-
tion designed for use in children’s
rooms. In white plastic, this contains a
five tube radio and a single record play-
er and is priced just under $50.

The wther is the five-tube portable. In
a two-tone masonite case with plastic
trim, this attractive portable can be
used on either AC or DC current or its
own batteries and has a dry selenium
rectifier. It is priced at $52.20.

—S. M. BOOKEB.

Electronics Distributing
Opens Large Showrooms,
Warehouse in Atlanta

ATLANTA, GA.. Friday—Electron-
ics Distributing Cea., Inc., here, which
hancles Farnsworth radios in the ma-
jor nortion of Georgia, has moved into
larger guarters on Peachtree place at
West Peachtree street and has greatly
c¢xpanded its merchandising operations,
Cody Laird, president announced yes-
terday.

The new offices and showrooms are
flanked by a large warehouse with easy
street access, speeding up service to the
firm's dealers, Mr. Laird said.

Claude A. Almand, formerly with the
York Supply Co., Dayton, Ohio, is han-
dling the Farnsworth line for the Elee-
tronics company under the direction of

Harry H. Hurt, vice president and gen-
cral manager. R. H. Dobbs, Jr,, is sec-
retary-treasurer.

In addition to Farnsworth radios, the
firm alsc distributes General Mills and
other brands of electrical appliances.

RADIO and Television WEEKLY is
the only NEWSPAPER in these fields.

‘Fmerson
RADIO

Headquarters for
Northern lllinois

For Details of the
Emerson Dealer Franchise
Consult

S, . SCHULMAN GO,

801 South Wabash Avenue
Chicago, lllinois

DeWALD Radio
MICRO-LITE Flashlights
ARNOLD Electric Clocks
WINDSOR Luggage

624 SO. MICHIGAN AVE.

BERNAT SALES CO.

Manufacturers’ Sales Representatives

Serving the Jobber Trade in the Middle West With

HARrison 1844

¢ ECKENROTH Musagrand
Record Cabinets

® SONATA Phonographs

® CONVYERSA FONE Inter-Coms

CHICAGO, ILL.
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DESIGNS,

4410 RAVENSWOCOCD AVE.,

AMCON ELECTROLYTIC AND PAPER CAPACITORS,
COVER ALL STANDARD CAPACITANCE VALUES AND WORKING VOLTAGES.

CHICAGO 40, ILLINDIS
INCORPORATING NEW
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INDUSTRY'S OUTLOOK
WILL BE CONSIDERED
AT RMA GONFERENGE

(Continued from Page 3)

day, June 12, FCC Chairman Charles
R. Denny has been invited to speak,
but it is now doubtful whether he can
leave the International Telecommunica-
tions Conference at Atlantic City.

Following is the complete convention
program:

TUESDAY—IUNE 10
Meetings

10:00 A. M.—Advertising Committee
(Set Division). Chairman, John S.
Garveau.

10:00 A. M.—Amateur Radio Commit-
tee. Chairman, Lloyd A, Hammar-
lund; Vice Chairman, Robt. Sprague.

10:00 A. M.—Surplus Disposal Com-
mittee. Chairman, M. F. Balcom.

10:00 A. M.—Speaker Section, Chair-
man, George R. Haase.

12:30 P. M.—RMA Committees Lunch-
eon. Informal.

2:00 P. M.—Excise Tax Committee.
Chairman, Joseph Gerl; Vice Chair-
man, A. H, Gardner.

2:00 P. M.—Engineering Committee

SUPPLY YOUR TRADE WITH
QUALITY TUBES FROM
W.A.A. AND STANDARD

ARCTURUS STOCKS!
It will pay you—
now and in the future

to align yourself with the oldest

name in radio tubes.

Mail Coupon Today!

Standard Arcturus Corp.
99 Sussex Avenue, Newark 4, N. J.

Send me current list of
available tubes.

Name

Company
Address

cTU
V'Q R(,J‘

“KNOWN THE WORLD OVER"

STANDARD ARCTURUS CORP.
NEWARK &4, NEW JERSEY
WAR ASSETS ADMINISTRATION AGENCY

CIMTRACT WO WAL 87 M4

ik TR

on Power Transformers.
Dr. Arni Helgason,

2:00 P. M.—Legislative Advisory
Committee. Chairman, John W, Van
Allen.

2:00 P. M.—Purchase Orders Com-
mittee, Chairman, Ben Abrams.

Chairman,

WEDNESDAY—IUNE 11

10:00 A. M,—Set Division Executive
Commniittee. Chairman, Paul V. Gal-
vin,

10:00 A. M.—Tube Division Executive
Committee. Chairman, M. F. Balcom.

10:00 A. M.—Transmitter Division
Executive Committee and Section
Chairmen. Chairman, S. P. Taylor.

10:00 A. M.—DParts Division Execu-
tive Committee and Section Chair-
men. Chairman, J. J. Kahn.

10:00 A. M.—Industrial Relations
Committee. Chairman, G. W. Thomp-
son; Viece Chairman, R, T. Borth.

12:30 P. M.—Informal Luncheon of
RMA Board of Directors and Com-
mittee Members,

Address: “RMA ‘Radio -in - Every -
Room’ Promotion”—Fred Eldean, of
Fred Eldean Organization, Inc.

2:00 P. M.—RMA Board of Directors.
President R. C. Cosgrove, Presiding.

2:00 P. M.—Credit Committee. Chair-
man, E. G. Carlson; Eastern Vice
Chairman, Wm. V. Paul; Western
Vice Chairman, Edw. Wolf.

2:00 P. M.—Export Committee.
Chairman, A. D. Keller; Vice Chair-
man, J. E. Burke, Presiding.

2:00 P, M.—Industry Statistics Com-
mittee. Chairman, Frank W, Mans-
field; Vice Chairman, H. P. Alspaugh.
2:00 P. M.—School Equipment Com-
mittee. Chairman, Lee McCanne.
2:00 P. M.—Service Committee.
Chairman, W, L. Parkinson; Vice
Chairman, Harry A. Ehle.

THURSDAY—IUNE 12
Annual Membership Meetings

10:00 A. M.—Set Division. Chairman,
Paul V. Galvin,
10:00 A. M.—Tube Division. Chair-

man, M. F. Balcom.

10:00 A. M.—Transmitter Division.
Chairman, S. P. Taylor.

10:00 A. M.—Parts Division, Chair-
man, J. J. Kahn,

10:00 A. M.—Amplifier and Sound
Equipment Division. Chairman, II.
W. Bennett.

12:00 Noon—Informal Reception.
RMA Members and Guests.

12:30 P. M.—Annual RMA Member-
ship Lunchcon Meeting, Grand Ball
Room.

Presiding: President R. C. Cosgrove
and Secretary Bond Geddes.

Official Guest: Hon. Charles R. Den-
ny, Chairman of Federal Communi-
cations Commission,

Address and Annual Report: Presi-
dent R. C. Cosgrove.

Annual Financial Report: Treasurer
Leslie F. Muter.

Convention Committee Report: Chair-
man Leslie F. Muter.

2:00 P. M.-—New RMA Board of Di-
rectors; Election of Officers and Re-
organization.

2:00 P. M.—Traffic Committee.
Chairman, R. C. Colton; Vice Chair-

man, E. F. Stecher. Luncheon: 12:30 P. M.; Dinner: 7:30

7:00 P. M.—RMA Industry Banquet: P. M.
(Cocktail Patty, 6:30 P. M.)—Grand
Ballroom.
AMPLIFIER

Address: “The Outlook for the Radio
Industry”—Brig. Gen. David Sarnoff,
President, Radio Corp. of America.

For Call System or
Phono. Amplifier

$1.95

Compact, wired ready to operate
Uses 3525-50L6
25% Depasit Required

N. J. INDUSTRIAL CO.

309 Elm Street Newark, 5. N. J.

FRIDAY—IUNE 13

RMA Convention Golf Tournjment
Radio Industries Golf Club of Chi-
Calumet Country Club,

cago-

‘“ONE OF AMERICA’S GREAT DISTRIBUTORS”

1
l Serving New Jersey Dealers for 40 Years

Radias - Televisian
Radia Phanagraphs - Recards
Tubes - Radia Parts - Batteries
Electranic Parts
Saund Equipment - Test Equipment

Autamatic Home Laundry
Autamatic Hame lraner
Automatic Hame Dryer

Rollator Refrigerators
Ro-tu-tar Washers
Home Freezers - Farm Freezers
Gas Ranges - Electric Ranges
Bottle Gas Ranges
Home Heaters - Water Heaters

| RCA VICTOR

BENDIX
Commercial Refrigeration

Camplete Home Cleaning System
Upright Vacuum Cieaners
{ Tank-Type Vacuum Cleaners
Electric Cardless lran
Eiectric Waste Faod Disposers

Automatic Dish Washers
Garbage Dispasers
Home Freezers

All-Steel Kitchens - All-Stee! Sinks|
AMERICAN

Sewing Machines

Table Appliances

KNAPP-MONARCH
| VORNADOFAN |

HO

COMFORTAIR

UAIK Portable Weather Unit

| WESTINGHOUS

Pressure Cookers
Pressure Canners

Air Circulatar

Electric Clocks

Electric Clacks

>

KRICH-RADISCO INcC.

422-432 ELIZABETH AVENUE NEWARK 8, N. J.
Phone: Bigelow 8-7400
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SEATTLE FIRMS CLAIM
' ‘HAM" BUSINESS NOW
IS GROWING RAPIDLY

AMATEURS’ TRADE SOUGHT

Portable Sets Having Heavy Play
Throughout West Coast Terri-
tory — Cabs Install Radios.

SEATTLE, WASH., Friday — Pat
Reid, one of the most active radio opera-
tors in the city, reports that “Hams”
are showing increased interest in things
radio. “Don’t know what to ascribe it
to. but more of the “Hams” call in our
shops, browse around more, buy more,
plan more and are evidently doing more.
Chances are that they have time on
their hands, for business is not boom-
ing as it was a time ago,” he said. Mr.
Reid operates the Radio Products Sales
Ceo., a firm that is diversified in its ac-
tivities.

One of the livest lines handled by Ra-
dio Products is Fada, which is distri-
buted in this locality by the Radio
Products concern. The territory is not
large, but it represents almost a million
population and is concentrated in and
arotnd Seattle.

According to Wm. J. Klamm, assist-
ant to Mr. Reid, the A-C, D-C Fada
battery portables are the livest number
at the present time in the line. “We find
the set has a wide appeal. It is hot with
campers, fishermen and youngsters.
Dealers like them because they sell. If
we had camera types, they’d even be
hotter.”

The Radio Products staff reported
tkat there has been a reduction in prices
here. Table models have been reduced.
Consoles are up and the demand persists
far good sets. “But,” said Mr. Reid,
“buyers want a console if it is FM and
possesses a record player. Then, if we
had plenty of them, I suppose the price
would also slide and the customers
would be looking for television sets.”

With such a large “Ham” trade, Radio
Products also enjoys a good service
trade. “Most of our troubles seem to be
over,” reports Mr. Klamm. “We have
parts or substitutes. And there are few
sets on the shelf now. Incidentally, once
again we have good servicemen, too. It
will be a long time before we forget the
war days.”

Another line of popular radios dis-
tributed by Radio Products Co. and one
over which the boys enthuse, is the
Setchel-Carlson line. The firm boasts of
the fine workmanship and good recep-
tion that the sets provide. Officials say
that they do not get too many from the
factory and for that reason, the set is
i a favored position as far as demand
is concerned.

With Puget Sound boasting the larg-
est pleasure boat registration of any
American Coast Guard district, it is
only natural that Radio Products is do-
irg considerable business in the radio-
telephone ship-to-shore and ship-to-ship

" installations. It seems that Karr and
.. ¥ Islop are two popular sets of this type
K % being handled and the staff reports a
steady run of business in the service.
Not only are pleasure boats figuring in
@llthe sales, but commercial boats, such

as tugs and fishing craft are being
equipped.

Through the “ham” section and parts
department, the firm: has been in close
centact with the Farwest Cab Co., the
taxicab service that recently installed

Galvin products in its fleet of cabs.
"“Report reaching us from the drivers
are to the effect that the installations
are proving very profitable. The fares
have increased and miles of runs have
been saved. Phil Duryea has peen doing

the installing for Radio Telephone Co.
and the Farwest fleet is now nearly 100
per cent equipped. Some of the other
taxi firms are reported to have made
application for the short-wave service.
-DUD BROWN.

MANUFACTURERS!

DISTRIBUTORS!

LEONARD ASHBACH COMPANY

STEALS THE SHOW

WITH THE WORLD’S GREATEST

RADIO TUBE SALE!

Here We Offer Over One Million Nationally Famous Radio
Tubes In Hundreds of Types. You Will Note That Many are the Hard
to Get Criticals. Our Tremendous Buying Power Brings You This Gigan-
tic Event and Priced in Two Categories. Some at Distributors’ Cost —
and Below Distributors’ Cost.

PHONE—WIRE—~WRITE

These Tubes Are Guaranteed Nationally Known Brands— Not

WHOLESALERS!

ORDERS WILL BE FILLED IN
ROTATION RECEIVED

Private Brands or Rejects—Check Before You Buy Anywhere

CHECK THESE SENSATIONAL PRICES !!!

152-54 W. HURON STREET

Qua, Type Pr, Qua. Type Pr, ‘ Qua. Type Pr. Qua. Type Pr.
3000—1A7GT . .$ .59 2100—6K7 ... .$ .48 ' 2000—7C6 . . . .$ .55 | 6000—12BA6 . .$ .40
2000—IN5GT . . .59 | 5000—6SATGT . .49 | 5800—7B6 . ... .49  5000—35W4 . . . .29
o0 1ISGT . . A9 6000—6SQTGT . 40 6200—7Q7 . ... 49 | 5000—50B5 . .. .8
1000—1LA6 . . . ‘90 | 3000—LSC7 . .. .55 8000—7N7 .... .49 | 5000—35Z5 ... .35
500—1LD5 . .. .75 | 1500—6L6 . ... .90 ' 3000—7E5 . ... .49 |10000—35L6 ... .44
3300—1LC6 . . . .85 | 2900—6L6GA .. .80 | 2000—7Y4 .. .. 49| 3000—50L6 ... .44
5000—I1LN5 . . . .75 | 800—6SD7 . .. .35 3000—7F7 . ... .55 | 1700—50A5 ... .55
T000—1R5 . . .. .45 12000—6SH7 ... .30 1800—I12SR7 .. .45 | 1400—35Y4 ... .39
4000—I1T4 . . .. .40 | 2300—6SL7 . .. .60 2000—12SL7GT . .55 | 3000—14Q7 ... .45
400—3Q5 . . .. .65 | 2000—6V6GT .. .49 ' 5000—12SQ7GT. .40 | 3300—14A7 . .. .48
1600—3A4 . ... .35 | 2000—6J5GT .. .39 8000—12SK7GT. .40 | 2000—14B6 . .. .45
2900—5U4G . . . .45 | 2000—6K6GT .. .45 4000—12SA7GT. .50 | 700—46 . . . . . .48
8000—5Y3GT . . .33 | 4000—6SK7 . .. .40 |12000—12SN7 .. .30 | 8000—9003 . .. .25
4100—6AG5 . . . .50 | 1900—6J5 . . .. .39 ' 3000—12C8 ... .30 | 1350—955 . . . . .45
3000—6ALS5 . . . .25' 4000—6SJ7 . . . .48 | 8000—12A6 . .. .40 | 7000—SP30 ... .30
4000—6H6 . . .. .39 | 8000—7A7 .... .49 3000—I12H6 ... .30 | 6000—SP45 . .. .40
1900—6C5 . . .. .45 ] 500—7A8 . ... .65 | 2000—12J5GT .. .39 | 5000—O0Y4 .... .38
20000—6J6 . . .. .30 | 4000—7B4 . ... .49 | 6000—I12BE6 .. .40 | 1000—77 . . . .. 45
2000—6K7GT . . 48| 2000—7C5 . ... .49 | 6000—12AT6 .. .40 J 2000—27 . . . .. 40

And Hundreds of Other Types. Send us Your Requirements

LEONARD ASHBACH COMPANY

All Phones Whitehall 2065

CHICAGO, ILLINOIS

- A
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GCOMBINATIONS GIVEN
HEAVY PROMOTION BY
MANY BOSTON STORES

SINCE STOCKS ARE LARGER

Radio - Phonographs in All Price
Ranges Having a (Good Play in
Hub City — Bendix Is Plugged.

BOSTON, MASS., Monday — Now
that console type radio phonographs are
reaching dealers in suthicient quantity
to advertise, many dealers are putting
heavy sales promotions on moderately
priced models with allegedly telling ef-
fects since many prospective customers
have had the idea that console combina-
tions are are very high priced—and
many of them in the deluxe models still
are.

The RCA Victor 67V1 is one favorite
with advertisers, selling under $200 and
having good tone quality and plenty of
eyve value,

The Howard chairside phono-radio, a
new and moderate priced Zenith combi-
nation is also a good model for adver-
t1:ing featuring.

Hunt-Marquardt, Inc., 664 Common-
wealth avenue, distributor of Lear ra-
dios is featuring a new and attractive
combination in blonde mahogany at un-
der $200 and also shows a portable for
battery or house current with three tun-
ing bands, acclaimed as “The Pilot’s
favorite” since Lear, in wartime, was
an outstanding maker of airplane radio.

The three Wm. Leavans tfurniture
stores in Boston, Quiney and Medford
are featuring the Bendix consolette at
the regular price of $179.95 and giving
with each, as an inducement, five Decca
albums of popular singing entertainers
which are contained in the record stor-
age space helow,

Omne of the most impressive sales pro-
motions to appear since after the war
appeared in the Sunday Herald, May
25 in a page spread featuring the Ben-
dix Automatic Laundry, consisting of
the well known washer plus the new
automatic ironer and the clothes dryer,
The advertisement was run by the Jor-
dun Marsh department store which has
the three unit Bendix Laundry groups
on d.splay in the new main floor appli-
ance center,

Dave Rockman, advertizing and sales
piromotion manager of the Eastern Co.,
Bendix distributor, says that there’s co-
operative advertising money for all
other Bendix dealers. Eastern also
states that during the Summer months
it will be closed on Saturdays and that
on other days it will be open from 8:30
AM. to 5:15 P.M.

There’s so many manufacturers and
radio supply dealers who say that the
wire shortage still prevails, that we are
noting the big wire surplus sale by the
Alden Products Co. of Brockton, Mass.
which has hundreds of thousands of
feet of coded racdio hook-up wire at bar-
gain prices, presumably over-runs of
harnesses and assemblies for well
known manufacturers. It also has a wide
variety of radio tube caps with leads.

—FRANK PRAY.

TIMES SQUARE STORES
HOLDS SALES MEETING

Heading the list of speakers at the
Times Square Stores Thirty-Seventh
Annual Sales Convention held recently
at the Hotel Edison, New York, G. J.
Scedman, president of the radio and
auto supply chain, declared that the
coeuntry is putting itself in the curious
position of a prosperous society talk-
ing its way into a depression cycle.

Mr. Seedman added, however, that in-
evitable price reductions from manu-
facturers should help stabilize the econ-
omy. He pointed to the firm’s new store
in downtown Brooklyn as evidence of
its continued faith in the future.

Among the executives of New York
distributing organizations who gave
educational sales talks to the assembled
salesmen at the convention were: Paul
Mc¢Nulty, of Times-Columbia; David
Wagman, radio sales manager of Bruno-
New York; J. Goldman, Arvin-Salman-
son Co., and Walter Brunner, and Tom

5000 KEN-RAD
12SQ7 28c¢ ea. net

Manufacturers Pack In Lots of 100

PETER JACKSON CO.

5040 RAVENSWOOD AVE.
CHICAGO 40, ILL. LON. 4431

Gardiner, of the Warren-Connolly Co.
Frank Oberndorfer, of MGM records,
and William Cone, factory representa-
tive of RCA Victor, alse spoke.
Yes—anybody who is somebody reads
RADIO and Television WEEK LY.

Attention
Manufacturers
Radios and Appliances

® National sales distribution
through distributors or sales
representatives directly under
supervision of sales executive
with 25 years’ affiliation in

this particular field.

For Complete Information
Communicate With i

Fred C. Collins

Cohara Merchandise Co.

299 Madison Avenue
New York 17, N. Y.

Telephone: PLaza 9-3830 I

35-37 HALSEY STREET

-® MAJESTIC
<. -, Radio and Records
- ¢ GIBSON

"o DUO THERM
Space Heaters and
+  Water Heaters

IGOE BROTHERS, Inc.

Northern New Jersey Distributor of

Refrigerators, Electric
Ranges, Home Freezers

'NEWARK 5, N. J.

‘e IRONRITE .
Ironers - :

o DUCHESS
Washers

e FLUID HEAT
Oil Burners -

o BEE VAC
Vacium Cleaners

H

Write for

our catalogue

IMMEDIATE SHIPMENT

Wholesale

RADIO
PARTS

HENRY O. BERMAN CO.,, Inc.

Electronic Distributors

12 E. Lombard Street .

Baltimore 2, Md.

LEx. 7002

e ZENITH

Radles—Hearing Als

® DEEPFREEZE

The Originel Heme Preeser

® GAROD

Lewer Conmerticut Ouly

STERN & COMPANY of HARTFORD, Conn. |

Distributors of America’s Lead ing Brands of Small Appliances

“STERN’E SELLING SLANTS” mailed on request.

COLUMBIA and OKEH RECORDS

e THOR

Home Lasndry Beuipment

e GIBSON

Rofrigerators—Ranges

| @ UNIVERSAL

t Vuewsm Cleaners & Appiiances
Qolo fitate Barvies Distributers

“TODAY’'S TOP FRANCHISE”
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”mpmn Consemers Nofienal Tesfing Laboratsry has

made tests on numerols phencgroph needles and has

proclaimec’ Aeropoinat ‘B8"

as the best of thosa tested.

Finest Phonograph Needle™

AERO NEEDLE COMPANY, 619 N. MICHIGAN

PRICE $7.50

/ *'Wy e tor FREE sampgle

AVE.. CHICAGO 11, ILL

MUSIGRAFT STARTING
BIG SALES CAMPAIGN

Musicraft Records, Inc., New York,
announced that it is entering upon an
extensive sales promotion campaign fol-
lowing a reorganization of its board of
directors and refinancing of the com-
pany.

Jack Meyerson, one of the new direc-
tors, has been elected president of Musi-
craff, it was also announced. Mr. Mey-
erson resigned an executive position
with Deeca Records, Inc., after being
with that firm since its inception four-
tevn years ago in order ta accept his
hew appointnient.

The new board of directors also in-
cludes William AL Shea, of the law firmn
of Tucker and Shea, who will also serve
as chairman of the board and general
counsel; Robert O. Buck; Warren W,
York, of Warren W, York Co., and Irv-
ing M. Felt, whe was chairman of the
board of the predecessor company.

With two modern integrated planis
«f Ossining, N. Y., and Los Angeles,
Calif., and with an extensive catalog
and ariist roster in the popular, class-
icul and children’s fields, Musicraft

plans !0 increase coasiderably its share

of the record market, it was stated,

Electronic Enterprises
Appoints Art Cerf & Co.

NEWARK, N. J., Friday—A. Szere-
many, sales manager for Electronic En-
teprises. Inc., 65 Seventh avenue, this
city, announced the appoiniment of Art
Cerf & Co., 144 Bread streei, Newark,
as manuafacturers’ sales representative
to handle the firm™ transmitting, spe-
cial purpose. and the ham tube line,
contacting distributer and industrial ac-
ceunts, He will cover New England,
New  York., New Jersey, Delaware,
Maryiand, und Eastern Peansylvania.

Electrunic Enterprises, Ine., has re-
centdy expanded it: tube produetion fu-
ciiities in order to move fully cover re-
quirements in the transmitting tube
line.

SOUTH BEND, IND., Thursday
Charies E. Klein has been appointed di-
vizicnal sales manager for the Pitts-
hurgh area »f Bendix Home Appliances,
Ine., it was anncunced to:day by W. F.
Linvile, general sales manager.

LEADERS

In Their Line

. carefully judge the set-up and record of accom-

INCREASED PRODUCTION
ENABLES VOX RECORDS
T0 LOWER DISC PRICE

George H. Mendelssohn, president of
Vox Records, New York, announced last
week that increased production has en-
abled the firm to reduce the price of ali
it~ “welve-inch shellac records to cne
dollar. N

The new setup brings the Vox Label
into a competitive position with all other
classical lines, he =aid. The price dif-
ference will be offzet by Vox in agree-
ments with its distributors and deal-
©rs,

The addition of the following distribu-
turs in the company’s nationwide ex-
paasion movement wax ulso amiounced.
They are: ARA, 8t. Louis; Crowe-Mar-

ti, southern Texas: Mercury Record
Distributors, Cricage and Minneapolis,
and Store Distributing Co, Mizami. Thix
Lirings the total of Vox distributors to
twenty-two, Negotiations for additional
franchises are <t6ll under way.

Philly Station Purchases
Television Transmitter

PHILADELPHIA, PA.. Thursday—
Purckawe of a five kilowatt transniitter
and complete studio and field television
equipment from the Radio Corp. of
America was announced yesterday Ly
Kennete W. Stowmaun, television direc-
tor for Radio Staticn WFIL, this city.
The statior is expected to be opened
some time m the Fall and will be opera-
fion on Channel No. 6.

RADIO CEMENT Especia ly
for repoir of cones, voice-
co'’s, etc, In 4 oz, B oz,
1 pt., end 1 gal. sizes.

plishment of the distribmting organization they choose
for representation in any given territory.

In Northeastern's Eastern Massachusetts and Southern
New Hampshire territory we are especially proud to
act as Distributors for these “Leaders In Their Line”

ZENITH e THOR o GIBSON
GRAND RANGES
M-G-M RECORDS e QUAKER HEATERS
SCOTT-ATWATER OUTBOARD MOTORS
ELGIN KITCHEN CABINETS
NATIONAL SEWING MACHINES
w BRUSH “Mail-A-Voice” And Soundmirrors
NU-ENAMEL » PABCO
CALCINATOR e G.E. Traffic Appliances

NORTHEASTERN
DISTRIBUTORS, Inc.

588 COMMONWEALTH AVE
BOSTON 15, MASS.

RADIC CEMENT IN TUBES Handy
te use. Apply directly to work.
Attractive display cartons of 12

Since 1929 JFD Products
have set #he standords for
quality in the Radic [Parts
Industry.

JFD Cements ond Solvents,
and ollied products, are recog-
mized by servicemen ewery.
where, os the finest obtoiable
for generol radio repair work.

Attractively and convenient. *
ly packaged far fast soles.

RADIO SOLYENT Loosens cement.
A universal cleaner. In 4 oz,
8 ox. 1 pt., and 1 gal. sizes.

LITERATURE ON REQUEST.
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Selling to:
INDUSTRIAL FIRMS
SCHOOLS

AMATEURS
SERVICEMEN ETC.

CL ASSIFIED SECTION

— Advertisements in This Section Are Payable in Advance —

CLOSE OUT, Electric Steam Irons,
list $11.95. $5.00—$4.00 in one hun-
dred lots. Kemp, 57 Mt. Hope Ave.,
Rochester 7, N. Y.

ENGINEER AVAILABLE — E. E.
Graduate, age 38, 15 years’ design
and development experience on A. M.,
F. M., television receivers and com-
munication equipment. Desires to
connect with reputable concern. Ad-
dress Box No. 889, RADIO and Tele-
vision WEEKLY.

COIL WINDER WANTED — Stevens
No. 25 or equivalent, ot rent or buy.
Box No. 887, RADIO and Television
WEEKLY.

€J5GT TUBES 33¢, RK-60 full wave
Rectifier 24¢, 100 lots. 5CP7 $1.90,
new, quar. LECTRONIC RE-
SE ARCH, Howell and Hegerman
Sts., Philadelphia 24, Pa.

ATTENTION! ELECTRONICS
AGENTS — A new, high quality
signal generator backed by a nation-
wide advertising campaign; territor-
jes available. Address Box No. 877,
RADIO and Television WEEKLY.

e

RADIO - PHONOGRAPH and TELE-
VISION CABINETS. Small or large.
The Acme Cabinets of Bridgeport,
Conn. Made to your design. New
York office: 58 Cortlandt St. Tel.:
WOrth 2-8215. Mr. M. Klein.

CAPITAL TO INVEST
WITH SERVICES

FORMER NATIONAIL SALES MAN-
AGER WELL KNOWN RADIO MAN-
UFACTURER, MANY YEARS EX-
PERIENCE, WHOLESALE AND RE-
TAIL, DESIRES INVESTMENT AS
FARTNER MODERATE SIZE DIS-
TRIBUTORSHIP WHERE SERVICES
AS MANAGER OR SALES MANA-
GER ARE NEEDED. SOUTHEAST OR
SOUTHWEST PREFERRED. GIVE
FULL PARTICULARS, VOLUME
O BUSINESS, CAPITAL REQUIRED
BRAND LINES CARRIED, BOX 888,
RADIO and Television WEEKLY, 99
Hudson Street, New York 13, N. Y.

MFRS. REP. with 22 years’ engineer-
ing experience covering Metro. New
York and Northern N. J. seeks job-
ber and industrial lines. Our facto-
ries aware of this ad. Box No. 861,
RADIO and Television WEEKLY.

UNUSUAL OPPORTUNITY

Radio Parts Established Jobbing Busi-
ness located in Eastern Ohio, good for
at least $12,000 {twelve thousand) dol-
lars net profit per year, may be had at
inventory. Cash required, about forty
thousand dollars. Good organization.
Unusual good lease. Other interests re-
quire my personal supervision. Write
Box No. 874, RADIO and Television
WEEKLY, 99 Hudson St.,, New York
13, N. Y.

WILCOX-GAY RECORDIO
GRAND GAS RANGES
FREEZ-ALL FOOD FREEZERS
INTERNATIONAL OIL HEATERS
ARMSTRONG IRONERS
MIRACLE APPLIANCES
EVEREADY BATTERIES

RIBUTORS IN CHICAGQ

CLARION RADIOS

ROYAL VACUUM CLEANERS
HANDY HOT APPLIANCES
CORY COFFEE BREWERS
VACULATOR COFFEE BREWERS
MAGIC FLO PERCOLATORS
MELL-O - CHIMES

WAKEM & WHIPPLE i

66 W. Ohio St. WHOLISALE DISTRIBUTORS . Chjcago 10, lIl.

OUTPUT TRANSFORMERS

13,000 50L6 outputs, 2500 Ohm pri-
mary, 2.4 Ohm secondary, or can be
used for 3500 Ohm primary, 3.2 Ohm
secondary. Mounted in %”x%"” clinch-
type channel. Primary leads 77, sec-
ondary leads 2%”. Price, in lots of
2,000, 34 cents each; price, in lots of
100 or multiples thereof, 36 cents each.
Available for immediate delivery. EM-
PIRE COIL CO., INC., 238 Huguenot
St., New Rochelle, N. Y. Tel.: N. R.
2-3194.

MANUFACTURER of table model
electric phonographs retailing at
$22.95 and $24.95 seeks distributors
and factory reps. Write for further
information. Choice territories now
open. Box No. 871, RADIO and Tele-
vision WEEKLY.

AVAILABLE: PHILCO, MOPAR AND
MOTOROLA AUTO RADIOS. BOX
885, RADIO and Television WEEKLY

SALES REPRESENTATIVE

Wanted by radio tube company to
cover jobbers and key accounts in ex-
ciusive territories: Alabama, Arkansas,
Colorado, Florida, Georgia, Illinois, In-
diana, Kansas, Kentucky, Louisiana,
Minnesota, Mississippi, Missouri, East-
ern Montana, New Mexico, North Caro-
lina, North Dakota, Oklahoma, Oregon,
Western Pennsylvania, Seuth Carolina,
Tennessee, Texas, Utah, West Virginia,
Wisconsin and Wyoming. O. Meyer,
1521 Farwell Ave., Chicago 26.

Pennsylvania Group
To Meet in September

PHILADELPHIA, PA., Monday —
The Federation of Radio Servicemen's
Association of Pennsylvania will con-
duct its first annual convention in this
city September 19 to 21, it was an-
nounced by David Krantz, president.
The meeting was originally scheduled
for June 14-15. An exhibition of radio

RADIO SALESMEN

Prominent Radio Manufacturer
has opening for two experienced
salesmen to contact dealers and
distributors. Considerable travel-
ing. Salary and expenses. Box 816,
RADIO and Television WEEKLY
99 Hudson St., New York 13, N. Y.

parts and test equipment will be staged
in conjunction with the convention.

A test clinic for servicemen will be
staged during the meeting with the co-
cperation of the Radio Manufacturers
Association and the National Electron-
ic Distributors Association.

A parts coordinating committee will
outline plans for the the exhibition and
¢linic at a meeting to be held this week
under the direction of Robert N. Baggs,
sales manager of the merchandise divi-
sion of the International Resistance Co.,
this city, commititee chairman.

Garod Is Marketing Table
Set, Phono Combination

The Garod Radio Corp., of Brooklyn,
is introducing a new low-priced table
model radio and a small plastic cabinet
radio-phonograph, it was announced
last week.

The table set is designed to meet
consumer demands for a lower priced
full size radio and will retail for $19.95.
Called the “Ensign” it is said to have
many of the features of higher priced
sets including superheterodyne circuit,
four tubes plus rectifier, loop antenna
and Alnico speaker.

The “Companion” radio-phonograph
is available in ivory, walnut or pastel
colored plastic. It has five tubes, crys-
tal pickup and a “Featherweight” tone
arm which is said to assure protection
of the finest records. Its dimensions are
142" wide x 7%” high and 11%2” deep.

SALESMEN

To Sell Television Receivers

To Dealers in:

Los Angeles New York
Chicago Philadelphia
St. Louis Washington
Detroit Newark
Schenectady Long Island

Westchester County
Wonderful opportunity for quali-
fied men with fast-growing manu-
facturer of television receivers. Sal-
ary or commission. Write giving
experience and previous earnings.
Box 856
RADIO and Television WEEKLY
99 Hudson St., New York 13, N. Y.

HAVE YOU SEEN OUR NEW BUYER'S GUIDE?

ISTRIBUTION of the new W-J Reference  ands of items of Radio and Electronic Supplies
Book & Buyer’s Guide has begun! Thous- ..many of which you may never have seen
ands of copies have been mailed. If you haven’t listed before. You'll profit by keeping this
seen one, or if you haven't previously asked for valuable book handy, always. Refer to it, and
it, better phone or write us for a copy, today. call or write W-J whenever you want informa-
Here, in easy-to-read form, you'll find thous- tion or if you need Radio or Electronic Supplies
and Equipment.

WALKER-JIMIESON, INC.

SOUTH WESTERN AVENUE, CHICAGO 12, ILLINOIS « CANAL 2525

KRR



WHERE TO BUY --- WHERE TO SELL

The Concerns Listed Below May Well Be Described as a Blue Book of the Radic and Electronics Industries

Where the Magnitude
Of Selling Power
Is Reflected

A Trade Directory Of
Leading Firms In
These Fields

—_————

Radio-Television Manufacturers

Admiral Corp. ........... .. ... .. .. Chizago, Il
Air King Radic ......... .. .. . .. Brooklyn, N. Y.
Ansley Radio Corp. ... .. +... Trenton. N. J.
Automatic Radio Mfg. Co. .. ... . Boesten, Mass.
Aviola Radio Corp. . . Phoenix, Ariz.
Belment Radio Corp. ....... ... .. Chicago, Il
Bendix Radio Division ... ... ... Baltimore, Md.
Brunswick Radic & Television Division of

Radio & Television, Inc. ... .. New York, N. Y.
Crosley Corp.,, The ....... ... .. Cincinnati, Ohio
DeWald Radio Mfg. Corp. . Long Island City, N. Y.
Delco Radio Div. of G. M. . ... . . .. Kokomo, Ind.
DuMont Labs., Inc., Allen B, ... . .. Passaic, N. J,

Electromatic Mfg. Corp. ... ... . New York, N. Y.
Electronic Corp. of America Brocklyn, N. Y.
Electronic Devices Co. .......... New York 1, N. Y.
Electronic Laboratories, Inc. ... .. Indianapol's, 1nd.
Electro-Tone Corp. ................ Hoboken, N. J.
Emerson Radio & Phono. Corp. .. New York. N. Y.
Espey Manufacturing Co. ... ... New York, N. Y.
Faca Radio & Elec. Co. ............ Bellevill«, N, J.

Farnsworth Tel. & Radio Corp. ..
Freed Radio Corp. ..... .. ..
Carod Radio Corp. .......
General Electric Co.

Globe Electronies Corp.
Hallicrafters Co., The ...

Ft. Wayre, Ind.
. New York, IN Y.

Brocklyn, N, Y.
..... Bridgepart, Conn.
New Yark, N. Y.

.......... Chicago, Il

Howard Radio Co. .......... .. ... .. Chicago, IIl.
International Detrola Corp. . ..... Cetroit, Mich.
Lear, Inc. ........... ... ... Grand Rapids, Mich.
Majestic Radio & Telev. Corp. .... St. Charles, Ill.

Meck Industries, John ... ... ..
Minerva Corp. of America ... .. New York, N. Y.
Motorola, Inc. ............... .. ... .. Ch'cago, Ill.
Noblitt-Sparks Industries, Inc, . ... Cojumbus, Ind.
Olympic Radio & Television. .Long Island €ity, N.Y.

Phileo Corp. . ...... ... ..... Philadelphia, Pa.
Pilot Radio Corp. ... . Long Island City, N. Y.

. Plymouth, Ind.

RCA Victor Division, RCA .. ... .. Camden, N, J.
Regal Electronics Corp. .......... New York, N. Y.
Sentinel Radio Corp. ......... . .. . Evanston, Ill.
Signal Electronies, Inc. ........ .New York. N, Y,
Sonora Radio & Television Corp. .... Chicago, [l
Sparks-Withington Co. ....... . . Jackson, Mich.

Stewart-Warner Corp, ....... . .. .. Chicago, [l
Stromberg-Carlson Co. ...... .. . Rochester, N. Y.
Symphonic Radio & Elec. Corp. . Cambricge, Mass.
Tele-Tone Radio Co. ......... ... New York, N. Y.
Tewevox, Ine, ................. .. Mt. Vernon, N, Y.
Telicon Corp. ............. ... New York, N. Y.
Templetone Radio Mfg. Corp. New Londox, Conn.
Transvision, Iac. New Rochelle, N, Y,
Trav-Ler Radio Corp. ......... Chicago, 1lI.

U. S. Television Mfg. Corp. ...... New York, N, Y.
Viewtone Telev. & Radio Corp. ... .Brooklyn, N. Y.
Warwick Mfg. Corp. .......... ... ... Chicago, Ill.
Westinghouse Electric Corp. ...... .. Sunbury, Pa.
Wilcox-Gay Corp. ............... Charlctte, Mich,
Zenith Radio Corp. ........... ... ... Chicago, IlL
Appliance Manufacturers
Admiral Corp. .............. ... . . .. Chicago, Ill.
Crosley Corp., The ............. . Cineinnati, Ohio
Gibson Refrigerator Co. ........ Greenville, Mich.
General Die & Stamping Co. .... New York, N. Y.
Jacobs Co., F. L. ............... .. Detroit, Mich.
Noblitt-Sparks Industries, Inc. . ... Columbus, Ind.
Phileo Corp. ................ ... Philadelphia, Pa.
Trilmont Products Co. .. .. .. Philadelphia 3, Pa.
Wittie Mfg. & Sales Co. ............. Chicago, I1l.
Electronic Tube Supplies
Eisler Engineering Co, ....... .. ... Newark, N. J.
Engineering Co., The ... ........ . Newark, N J.
Neorth American Philips Co. ... ... . New York
RCA Tube Division ............ .. Harrison, N. J.

....Emporium, Pa.

Electronics Manufacturers

Baltimore, Rd.
Passaie, N. J.

Bend x Radio Division .

DuMont Labs., Ine., Allen B.
Electronic Corp. of America Brooklyn, N. Y.
Emerson Rad:o & Phono. Corp. New Yoriz. N. Y.
Fada Radia & Elec. Co. Larg Island City, N. Y.
Farnsworth Tel. & Radio Corp. Ft. Wayne, Ind.
Federal Te.. & Radio Corp. Newark, N. J.
Garod Electronies Corp. . Brooklynu, N. Y.
General Electrie Co. Schenzsetady, N. Y.
Phileo Corp. ... . Philadelphia. Pa
Raytheon Mfg Co. .. . Waltham, Mass.
RCA Victor Division, RCA Camden, N, J.
Stroriberg-Carlson Co. Rechester, N. Y.

Record, Recorder; Phonograph

Equipment Manafacturers

Aero Needle Co. .
Alliance Mfg. Co. . Alliance, Ohio
Apex Radio & Television Corp. .. New York, N. Y.
Audip Industries . ... ... Michigan City, Ind.
Capizol Recorcs, Inc. Hollywood, Calif.
Columbia Recording Corp. Bricgeport, Conn.
Cont’nental Electronics .. .. . Brooklrn 22, N. Y.
Davazl Co. ....19 W, 44th 3t., New York, N. Y.
Davidson Mfg. Co, ... ....

Decca Records, Ine.
Disc Cu. of America
Duosonic-New York
Ductone Ce. .. .. .
Dynavox Corp. . .
Eleetronic Devices Co,
Electro-Tone Corp. ..
Garrard Szles Corp.. .
General Industries Co.
Hamilton Associated Industries
Edgar J. Horn .. .. ..
International Detrola Corp. .
International Merit Prod. Corp.
Jackson Industries, Inc. ... . ..
Jensen Industries, Inc. ... .
Lincoln Electronies Corp.
Majestic Records, Inc.
Monarch Records, Inc.
Musicraft Eecords ... ...
Musitron Co. .. .. . ...
Peerless Album Co., Inc.
Permo, Inc. o .
Portofonic Mfg. Corp. .. ..
Presto Recording Corp. ...
RCA Victor Division, RCA
Reccrdise Corp. ..........
Reccton Corp. . ........... ..
Sonzta Electronics Corp. .

Chicago, {1l

New York, N.
. New York, N

. New York, N.
Long Island City, N. Y.
. New York I, N. Y.

Hoboken, N. J.
...New York, N. Y.
Elyria. Onio

. Chienge, 111

New York, N. Y.
Detroit, Mich,

Naw York, N. Y.

. Chieago, Ill.

... .. Chieago, 1l
New York, N. Y.
New York, N. Y.

.. .Brooklyn, N. Y.
New York, N. Y.

.. Chiecago, Ill.
New York, N. Y.

. Chicago, Il
Brocklyn 32, N. Y.
... New York, N. Y.
..... Camden, N. J.
New York, N. Y.

.. New York, N. Y.
..... Clicago 5, IlI.

Sorora Radis & Television Carp. .. .... Chicago, Ill.
Sovud Produects Co. .......... White Plains, N. Y.
Steelman Radio Corp. ....... ....Bronx 57, N. Y.
Sterling Records, Inc. . ... .. New York, N, Y.
L. E. Symons Associates..... New York 14, N. Y.
Talk-A-Phone Co. .................... Chicago, Il

Termpo Record Co. of America
E. Toman & Co. ........... . .... Chicago 8, Il
Tone Products Corp. of America .. New York, N. Y.
Universal Microphone Co. ....... Inglewond, Cslif.
Waters Canley Co. ........ . Rochester, Minn.
Webster-Cricugo Corp. Chizago, Il
Wilcox-Gay Corp. ............. .. Charlotte, Mich.

Radio and Electronic Tubes

Emerson Radio & Phoro. Corp. .. New York, N. Y.
DuMont Labs., Inc.,, Allen B. Passaic, N. J.
General Electric Co. ......:. . Schenectady, N. Y.
Hytrom Radic & Electronics Corp. .  Salem, Mass.
Ken-Rad Tubes .......... ... Owenshoro, Ky.
Machlett Labs.,, Inc. .. .. . ... Springdale, €onn.
Nat.onal Union Radio Corp. ......... Orarge, N. J.
North American Philips Co. .. ... New York, N. Y.
Philco Coxp. ........ ... ... . . . . Philadelph’a, Pa.
RCA Tube Division ..... . ... ... Harrison, N. J.
Raytheon Manufacturing Co. ....... Newton, dass.
Standard Arcturus Corp. ... ....... Newark. N. J.
Sylvania Elec. Products, Inc. ... ... Emporiam, Pa.
Tung-Sol Lamp Yorks, Inzc. ... . . Newark, N. J.

.. .Hollywoed, Calif.

........ Eatonton, Ga.

Y
Y.
Brorx 65, N. Y.
Y
Y

Radio Parts Manufacturers

Aernmotive Equipment Corp. ... . Kansas City, Mo.
Aerovex Corp. ... ... ... ... New Bedford, Mass.
American Condenser Co. ... .. .. Chicago, Il
Astauic Corp. . Conneaut, Ohio
e’inandagraph Speakers, Inc. . S!ater, Mo.
Coronet Electric Co. ... .. . Chicago, Ill.
Duamont Electric Co. . New York, N. Y.
Llectrical Reactance Corp. Franklinville, N. Y.
Itiectro Motive Mfg. Co. Willimantie, Conn.
iclectro Products lLabs. Chicago, 1.
Zlectronic Laboratories, Inc. .. . .Indianapolis, Ind.
teneral Electric Co. Schenectady, N. Y.
enerz]l Instrument Corp. Elizabeth, N. J.

lllineis Condenser Co, .............. Chicago 22, Il
Insu‘ire Corp. of America, Long Island City, N. Y.
International Resistance Co. .. ... Philadelphia, Pa.
J¥D Manufaecturing Co. . Brooklyn, N. Y.

Jensen Manufacturing Co. .. ... ... ...Chicago, Ill.

legri S. Company New York, N. Y.
L.oyd Plastic Products .. New York, N. Y
Merit Coil & Transformer Corp. .. .. Chicago, Il
Oxfcra Eleetrie Corp. ...... ... ... ...Chicago, Ill.
Phileo Corp. S .. Philadelphia, Pa.
Pyramid Electriec Co. ..ot Paterson, N. J.
Quam-Nichols Co. .. Chicago, 1ll.
Raytheon Mfg. Co. . . Waltham, Mass.
RCA Victor Division, RCA Camden, N. J.
Servwel Products Co. ............ New York, N. Y.
Snyder Mfg. Co, ..... . ...... Philadelphia, Pa.
Solar Mfg. Corp. ................ New York, N. Y.
Sournid Products Co. White Plains, N. Y.
Spirling Products Co. .. New York, N. Y.
Sprazgue Electric Co. . .. No. Adams, Mass.
Sylvania Elec. Products, Inec. Emporium, Pa.
Telematie Corp. .. ...... .. Los Angeles 46, Calif.
United Speakers, Inc. . . Los Angeles 23, Calif.
Universal Microphone Co. ... ..., Inglewood, Calif.
Vitamite Co., The... ... New York 23, N, Y.
Ward Products Corp. . Cleveland, Ohio

Radio and Parts Wholesalers

All State Distributors, Inec.
Apollo Distributing Co. . .. Newark, N. J.
Appliznce Distributors, Inc. .. New Rochelle, N. Y.
Arvin-Salmanson Co. of N. Y., Inc., New York, N. Y.
Arvin-Salmanson Co. of New England, Boston, Mass.
Arvin-Salmanson Co., Inc. . Baltimore, Md.
Ashbach Co., Leonard 152 W, Huron St., Chicago
Eeauncaire, Inc. ..114 Monroe Ave., Rochester, N. Y.
Berman Co., Inc., Henry O. Baltimore, Md.
‘rooks Radio Dist. Corp. ....... ... New York, N, Y,
Brunc-New York, Inc. .. .. ... New York, N. Y.
Central Queens Elec. Sup. Corp. .. Brooklyn, N. Y.

. Newark, N. J.

H. L. Dalis, Ine. .............. .. ...... New York
Eastern Electrical Supply Co. ...... Newark, N. J.
Electronic Distributing Co. ............ Miami, Fla.
Emerson-New Jersey, Inc. ..... . ... Newark, N. J.
Emerson-New York, Inc. ..... ... New York, N. Y.

Fmerson Radio of Pennsylvania
Emerson Radio of Washington

Everybody’s Supply Co. .. .. .. Philadelphia, Pa.
Faybill Dist. Co. .. .81 Leonard St., New York, N. Y
Fada of New York, 928 Broadway, New York, N, Y
Grossman Radio & Elec. Co. ... .New York 6, N. Y

.. Philadelphia, Pa.
.. Washington, D. C.

Medca Distributors, Ine =, ......... Chicago 40, Ill.
Igoe Brothers, Ime. ......... .. ... . Newark, N. J
Krich-Radisco, Ine. ..., ... ... ... Newark, N. J.
Lake Shore Electronics .. .. .. ... Chicago, Ill

Legri S Company............. New York 26, N. Y.
Mile Radio & Electronics Corp. ...New York, N. Y.
Nortreastern Distributors, Inc. .... Boston, Mass.
Peerless Radio Distributors........ Jamaica, N. Y.
Peter Jackson Co. Chicago 40, Il
Robbins Co., Chas. W. ... 853 Broadway, New York
Sanfard Electronies Corp. ... New York, N. Y.
Schulman Co., S. E., 801 S. Wabash Ave., Chicago, Il
Seaboard-Ronley Corp. New York, N. Y.
Stern & Co. ....... ... ... ..... Hartford, Conn.
Wakem & Whipple, Inc. ...... ...... Chicago, Ill.
Walker-Jimieson, Inc. ... . Chicago. TII
Wolfe Radio Co., Ben....14 W, 17th St., New York
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FOR THE BUYERS' MARKET! Stewart-Warner has priced these
superior 'M models for the buyers’ market. Richer in fea-
tures . . . greater in values you can demonstrate . . . this FM
line has real customer acceptance. It offers yor attractive
discounts. Both are vital points in today’s changing market.

THE MUSIDOQRA = soday’s superior FM-AM cousole radio-
phonnograph. Full-cycle AC tonal range. Improved FM cir-
cuit, intermix record changer, 2 built-in Radair Antennae,
2 roomy compartments. Just /istening reveals the difference!

Only Stewart-Warner gives you

Strobo-Sonic Tone!

THE EALLADERERS — roday’s superior FM-AM table
vadies. Brilliant reception for all FM and stand-

ard programs. AC-DC, 7 tubes p/us reciifier, PM THE CONSOLETTE— e AM  radio-phonngraph.
dynamic speaker, 2 built-in Radair Antennac. Smooth, full-cycfe AC performance. Handles
12 records automatically. Four quickly detach-
able legs quickly convert this set into a table

A Model for Every Purpose —a Radio for Every Room or chairside model.

~ Stewart-Warner
M /V/{/zj%w AM ///gm/o//wzy@éég . %@m

CHICAGO 14 \\«m“"/ ILLINOIS
)
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