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Washingten Burcau of RADIO DAILY
Washington — NAB member sta-

i tions next week will receive the
i first collection of the 1949 revision
: of

NAB’s “Dealer Co-operative
Radio Advertising,” Maurice B.
Mitchell, director of NAB’s Broad-

. cast Advertising Bureau, said yes-
. terday.

In its first revision since
the booklet study was published
last year, the study has been greatly

. enlarged and recast in the form of
. collections of -5 in. by 8 'in. filing
. cards, for handy use and record-

(Continued on Page 3)

Television Film Council
Holds Forum In New York
Evolution of the National Tele-

vision Film Council as a sort of
“Ascap” for video film producers

i was envisioned yesterday at the
. Council's
7 Meeting in New York.

first Quarterly Forum
Television station representatives,
agency men and others attending
the meeting have worked out a
skeleton plan whereby rights to
all film produced for television
would be assigned to the NTFC,
which in turn would register the
rights with the U.S. Copyright

" (Continucd on Page 4)

Inner Sanctum Renewed
By Emerson Company

Emerson Drug Co., Baltimore,
Md., has renewed its sponsorship of
“Inner Sanctum” over the CBS net-
work for another 52 weeks effective
July 25. “Inner Sanctum,” mystery-
drama scries, is aired Mondays, 8: 00-
8:30 pm., EDT.

Agencey is BBD&O, Inc.

Outpost Operations
Montreal—The Canadlan Army
has agreed to build. @ 150-watt
radlo statlon at Yellow Knife.
goldmining center In the North.
wes! Territories. It Imposes ono
conditlon—the citizons must look
after s operation. A similar
Army statlon has been ostab. |
lished at Aklavik in the Arciic |
near the mcuth of the MacKenzie |
river,

No Paper Monday

Monday is the Fourth of July,
celebrated as Independence Day
in all the states of the Union.
In observance, RADIO DAILY
will not be published.

Radio-TV News Depls
Consolidated At (BS

Consolidation of the radio and TV
news and special events depart-
ments of CBS with Davidson Taylor,

vice-president and director of pub-

lic affairs in charge, was announced
yesterday by Frank Stanton, pre51-
dent of the network.

Edmund ‘Chester, director of TV
news and special events, has been
promoted to the post of director of
the consolidated CBS news and
special events. Wells Church, who
had headed the radio news and spe-
cial events department, has been

(Continued on Page 4)

ACLU Urges FCC Revive
The ‘Mayflower’ Policy

The board of directors of the
American Civil Liberties Union yes-
terday urged the FCC to reinstate
the Mayflower policy prohibiting
stations from editorializing and
charged the Commission with having
“substituted a policy of operation in
the private interest in place of a
simple, workable and sound policy
requiring licensees to operate in the
public interest.”

A memorandum, prepared by
James Lawrence Fly, former FCC
chairman and now vice-chairman of

(Continued on Page 2)

ONS

New Table Is Due Early This Month;

Commission Defers Action On Plea

Of TBA For Lifting Of Freeze’

New AB( Giveaway
To Preem On July 4

A new ‘“giveaway”
Mondays through Fridays, “Add A
Line,” will preem over the full ABC
network on July 4, 3:30-4 p.m., EDT.

After the playing of each one of
an average of eight recordings, the
emcee will telephone persons sel-
ected at random from directories
throughout the country and describe
some article of menrchandise. The
person called will be asked to sup-

(Continued on Page 6)

program,

Performance-Measuring
Under New Rules Aug. 1

Washington Bureanw of RADIO DAILY

Washington—The FCC yesterday
reminded broadcasters that a series
of amendments to its requirements
regarding annual performance
measurements for AM and FM
stations become effective August 1;

(Continued on Page 2)

Hudson Named Manager
Ot CBS TV On Coast

Appointment of Hal Hudson as
manager of the CBS network tele-
vision department, Hollywood, ef-
fective immediately, was announced
by Harry Ackerman, CBS vice-

{Continued on Page 7)

Safety Theme Is Stressed
In «dth” AM-TV Programs

Reports on traflic conditions, ac-|

cident prevention and the weather,
with an appropriate portion of
drama and music, will be the bill-
of-fare on the nation’s radio and
TV during this Fourth of July
weekend.

NBC will depart from its usual
documentary format of “Living—
1949” to present a special Independ-
ence Day fable, “The Bigrest Fire-
cracker” on July 3, 4 p.m., EDT. The

scripl is by Lou Hazam, with Ben
Grauer doing the narrating, Wade
Arnold supervising, Jack Kuney
directing and Roy Shield the orches-
tration.
Documentary on White Heuse

A special half-hour documentary,
“The White House Story,” keyed to
the Fourth of July scason, will be
presented by CBS on July 3, 10 p.m.,
EDT. The “story” will delve into

(Continued en Page 3)

Washington Burcan of RADIO DAILY
Washington—A revised na-
tion-wide table of TV fre-
quency allocations will be is- -
sued by the FCC early this
month, the Commission said
yesterday. In view of the im-
minence of the new proposal,
it notified TBA that it is de-
ferring action on the TBA
proposal to lift the freeze on
(Continued on Page 7)

Five 0f 12 Packages
Sold By NB( Weh

Five out of 12 NBC-packaged
shows Jlaunched during the last six
months have already been sold, and
four others are under option by pro-
spective sponsors, the network dis-
closed yesterday.

NBC’s national program director,
Thomads ‘C. McCray, said the web's
outlook for continued summer and
fall sponsorship is so good the net-

(Continued on Page 3)

Stevens To’ Advtg Post

Albert R.«ﬂ(evem; ‘director of ad-
vertising and sales promotion of
National Dairy Picducts Corp., has
been appoinied ddvartxsmg manager
of the Am¢rizan Tohaceco Co., effec-
tive Aug. 15, it has been announced
by Vincent I?.;ggm pxewdont of the
tobacco ﬁrvn

T

-

Mullen Ko MEBS?

Rumors that Frank E. Mullon,
former president of the Good
Will Stations and prior to then
oxecutive v.p. of NBC, has been
offered the general managership
of the Mutual notwock wore cur-
rent in the trade yeostorday. It
is known that MBS board has
boon leoking around for a gen- f
eral manager to sorve undnr
Prosident Frank Whito,
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- FINANCIAL

(June 30)
NEW YORK STOCK EXCHANGE

ct

High Low Closc Chg.
ABC ... ... 533 533 S35 ... ...
Admiral Corp. .... 16Y 1575 1614 A
Am. Tel. & Tel....1393; 1393,3 13955 4 3
CBS A ........... VIS5 17Va 1755 + 4
Phileco ....... ... 28, 230 24V 4 W
RCA Common .... 10vg 97 1015 + 14
RCA st pfd...... 68 68 68  + 15
Stewart-Warner ... 973 973 9% ......
Westinghouse 2234 22V 2233 ......
Westinghouse pfd.. 92 92 92 4+ V4
Zenith Radio ... .. 22V, 22Y 225 + 4

OVER THE COUNTER
Bid  Asked
DuMont Lab. ............... 111, 12V,
Stromberg-Carlson .......... 835

Webster Unconfirmed;
Now Ex-Commissioner

Washington Busxu .of RADIO DAILY

Washxngton—Comm1551oner Ed-
ward M. Webster is officially an
ex-Commissioner. this morning, the
Senate having. failed to donﬁrm him

“““ He is
expected to cannue selvmg, how-
ever, pending d\.tloﬂ on his re-
appointment for seveh more years
on the FCC.  Tke Interstate Com-
merce Comunittee yeéstecday set a
hearing for Weadnesday afternoon
on his re-appointmens,. and there
is no indication of any .serious op-
position.

Webster can be (‘onﬁrmed for
the seven-year .termr By the end
of next week, and he can look for-
ward to pay for the period from
today until confirmation. Officially,
however, if heé continues serving
he will be doing so without com-
pensation, and he will not collect
pay for present service unless he
is confirmed by the Senate.

A veteran of two years on the

Performance-Measuring
Under New Rules Aug. 1

{Continued from Page 1)

one such set of measurements must
be made in the four-month period
prior to the filing of renewal ap-
plications, according to the an-
nouncement of last September, but
further relaxation was announced
yesterday.

Applications for renewals of li-
censes expiring before next Feb-
ruary 1 are not required to indi-
cate that these measurements have
been made.

The Commission suggested that
the measurements be made during
the first license year, in order that
succeeding measurements fall with-
in the four-month period prior to
the filing date for renewal. The
measurements are not to be sub-
mitted to the Commission but are
to be retained at the station, and
be available upon request by any
duly authorized representative of
the Commission.

Equipment-Type Unspecified

The Commission does not specify
the type of equipment to be used
in making the performance meas-
urements nor does it list or approve
equipment for this purpose. A sta-
tion may purchase i{s own equip-
ment or may have the measure-
ments made at the proper intervals
by others having the equipment
and personnel qualified for such
work. However, the Commission
considers it desirable for licensees
to have the equipment available
and to have their own technical
personnel make the measurements
when it is possible to do so.

The Commission said yesterday
that the locating and correcting of
defective equipment may be termed
a “preventive maintenance proce-
dure.” Obviously, preventive main-
tenance is best carried out as a
continuing process, rather than an
intermittent one where the test
equipment is only available for a
short period once each year.

No Special Aniennas Permitted

The performance requirements
for standard broadcast equipment
are set out in Section 12 of the
engineering standards governing
that service and similar require-
ments for FM stations are contained
in Section 8 of the engineering
standards concerning FM broad-
cast stations. These requirements
will, of course, have to be con-
sidered in determining specifica-
tions for the measuring equipment.
Measurements are to be made at
the transmitter output with the
antenna connected for normal
operation. Measurements made with
an artificial antenna will not be
considered satisfactory.

Commission, Webster is politically
an independent. There are three
Republicans and three Democrats
on the Commission, and there has
been pressure for the appointment
of a fourth Democrat. Webster.
however, has picked up strong back-
ing from influential Democrats as
well as from the broadcasting in-
dustry.

Friday, July 1, 1949

DAILY

ACLU Urges FCC Revive
The ‘Mayflower’ Policy

(Continued from Page 1)

the ACLU committee on radio, de-
clared that ‘“once the thousands of
radio st4lions are permitted to carry
on partisan campaigns, the entire
present staff of the Commission
would be but a small portion of
what would be required to enforce
a general standard of fairness. The
reach so greatly exceeding the
grasp, it follows that no policy
standard will be enforced.”

Calls June 2 Edict “Vague”

The memorandum, which was
sent to members of Congress and
the FCC, added that the FCC de-
cision of June 2 is *“vague and ut-
terly unenforceable” and that it is
“both urgent and important that the
public airways be-kept open solely
for the benefit of the public.”

The ACLU statement asserted
that it does not regard broadcasters
as ‘“second-class citizens” or that
their views should not be heard on
the air. “We are content to have
Mr. David Sarnoff and Mr. William
Paley, as persons and responsible
citizens, heard on occasional for-
ums and public discussions as often
as are other equally responsible
citizens. But they should appear as
private citizens, just as other citi-
zens do.

“To suggest that even such fine
men as Mr. Sarnofl and Mr. Paley
will continue to tolerate other views
on the air is to rely upon the hope
of beneficent tyranny. Though Mr.
Sarnoff and Mr. Paley are both en-
tirely fair, however tolerant may
be the rule of such men, the dangers
lurk in change of mind and change
of management. The most impres-
sive tyrants may well be in our
smaller cities where there are only
one or two stations, and in cities
where the only radio stations are
owned by the single newspaper in-
terest in that area. In such places
the FCC can have no semblance of
practical power to require a vague
standard of fairness.”

WSAR Will Join ABC
In Network Reshufifle

Fall River, Mass.—WSAR will af-
filiate with the American Broad-
casting Co., effective August 1, re-
placing WNBH of New Bedford,
Mass.

WNBH is one of five Massachu-
setts stations joining the MBS-Yan-
kee network on August 1. WALE,
Fall River, will join the Yankee web
on the same date. WSAR currently
is connected with the Yankee net.

Special Safety Series
Being Aired By WIP

WIP, Philadelphia, is airing spe-
cial announcements which started
yesterday and will continue through
July 4 to warn the motoring public
of holiday driving hazards. WIP
will also air a series of bulletins on
highway traffic conditions, and
weather forecasts for nearby resorts.

.«\..,

PR LIAY

Quitting
time| |

They've done a day’s work .

and they’re going home. They’ll
eat. Then they’ll listen to their
radios. That picture was shot out-
side of one of the big middle
west industrial plauts . . . but -
we're using it as an example for
Maryland.

We don’t know what percent-
age of our listeners work with
their hands or their heads. But
we do know this:

In Baltimore, the country’s
6th largest city, it is W-I-T-H
that delivers more listeners per-
dollar-spent, than any station in
town,

If Baltimore is in your plans
for next year ... now’s the time
to buy time on W-I-T-H!

/‘fM

WITH

Baltimore 3, Maryland‘

TOM TINSLEY, President
Represented by Hsodley-Reed

ECN
i~ -2

Al
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* (Continued from Page 1)
keeping by stations’ sales depart-
ments.

Information about each manufac-
turer or distributor who operates

Iﬁﬁa]er

v

co-operative  advertising
: for radio advertising will be
.’unted on a separate card, with

“index tab describing the type

of merchandise and its application

to radio’s specialized methods.
Later mailings of additional cards
will be made in succeeding weeks.
The cards’ multi-colored tabs,
each color indicating a . different
application, such as AM, FM, sea-
sonal business, television, etc., will
make classification’ of the cards

: simple. Space and forms are pro-

vided on the backs of the cards
for the keeping of records of calls
on local dealers in connection with
the co-operative advertising.

Mitchell said the information for
the major project has been com-
piled by means of an exhaustive
survey of the manufacturers them-
selves, augmented by surveys of
stations’ experience with such co-
operative plans.

To Fit Standard Fnles

The cards are designed to fit iqto
standing filing drawers or special
cabinets in station sales managers’
offices, for quick and constant ref-
erence.
which assisted in the
project will receive their complete
sets of cards in the first mailing
next week as promised, Mitchell
said. Complete mailing to all NAB
member stations will follow.

Revision of the cards, to incorpo-
rate later information, will be kept
under way by BAB as a continuing
project, so that the file of reference
cards will never go out of date.
Corrections may be made by sub-
stituting single cards in the com-
plete file. The project of compiling
the information and re-designing
the form of the completed file has
occupicd nearly six months.

Last year's version of the co-
operative advertising study was in
the form of a pamphlet, listing
nearly 400 co-operative plans.

“This ncw service contains lcads
to millions of dollars in new and
developed  advertising  contracts,”
Mitchell said, “much of this money
reverting to the co-operating com-
pany at the end of cach fiscal year,
<o that quick action is indicated.
That is why we are setting this
up as a continuing service, con-
stantly revised.”

STUDIO—AIR CONDITIONED
fully gir conditioned studio, tempera-
ture and humidity controlicd; sound-
proat (room.within-a-room) construc-
ﬁt:nY Located in Jersey City, 9 min.

C.

Main studio 20°x30" with 14’ cciling;
aonnzunce beoth, and contrel room,

Available by haur day or long term
arrangement for low budget produc-
tiens TV or tound

Will consider attractive tic-up with
producer. Coll Journa!l Square 3-2777.
Ash for Studio Maneger.

RADIO

(Continued
the history of the executive mansion
and will include interviews with
members of the operating personnel
and the President’s staff. One fea-
ture will be a recording of one of
the daily press conferences held by
Charles Ross, the president’s press
secretary. The repairing and re-
modeling of the mansion, now in
progress, will also be described.
CBS White House correspondent
‘Charles |Collingwood will act :as nar-
rator. The program was produced
by Theodore Koop, the net’s direc-
tor of news broadcasts in Washing-
ton.
Bradley on MBS

In a program walso originating
from Washington, Mutual’s “The
Veteran Wanis to Know” will fea-
ture a patriotic speech by Gen.
Omar N. Bradley, the Army’s chief
of staff, July 3, 2:45-3 p.m., EDT.

Another speech will be featured
by MBS at the dedicatory services
scheduled
July 4, 1: 30 p.m., EDT. The principal
speaker on the 15-minute program
will be Lt. Gen. Walter Bedell
Smith, commander of the first Army.

ABC has scheduled a special
broadcast, “The Consent of the
Governed,” based on the theme of
the second paragraph of the Declar-
ation of Independence, during which
the net’s correspondent, Pauline
Frederick, will interview a school
teacher, a disabled veteran, a Negro
and a Chinese businessman. The
program will be aired July 4, 9-9:15
p.m., EDT.

In the realm of music, ABC’s
“Carnegie Hall,” July 3, 7:30 p.m.,
EDT, will observe the holiday with
a special program of patriotic songs.
The 12-year-old blind soprano star
of ABC's “Betty Clark Sings,” will
mark the occasion with a rendition
of “My Kind of People” on her pro-
gram, July 3, 6:30 p.m., EDT.

Salute From Kysor

“Kyser's College of Fun and
Knowledge” will salute Independ-
cnce Day over ABC today, 4 p.m.,
EDT, when a pyrotechnician, the
principal guest, will prcdlct that his

July 4
Cclcbratlons across the country
will be included in the “Musical

Newsreel” of July 4, at 6:45 p.m,,
EDT. The usual news accounts of
traveling and accidents throughout
the country will also be presented
on the program.

Accident prevention will be the
theme of a weck-long CBS serics,
"You and Safety,” beginning with
July 4, 6:15-6:30 p.m., EDT. Five
top experts in the fleld will be
guests of Quincy Howe on the Mon-
day-through-Friday series. - Howe
will also sketch “Uncle Sam” as he

Bradley Joins WQXR
Announcer Dick Bradley has re-
signed after eight yecars with
WNEW to join the stafl of WQXR,

’W

cffective this week.

at  Williamsburg, Va.;

business will go up in smokc on|.

DAILY

Safety Theme Stressed
In «“4th”> AM-TV Programs

from Page 1)

was when the Stars and Stripes
were young and as he appears today
in a semi-historical and legendary
pre-Fourth of July word-portrait on
the “Newsmakers” program, July 3,
11:05-11:15 a.m., EDT.

Resort Information Scheduled

The WNBC news department, in
cooperation with the Automobile
Club of New York, will present traf-
fic, beach and weather information
during the weekend. Newscasters
Kenneth Banghart, Robert Trout,
Peter Roberts, Clyde Kittell and
Charles F. McCarthy will air more
than 30 special breaks giving safe-
driving reminders as well as warn-
ings of the dangers of over-exer-
tion and over-exposure to the sun.

Telephone recordings will be used
on. the Friday and Monday editions
of WNBC’s “Wayne Howell Show”
at 6:35-6:45 p.m. Howell will call
the city’s weather bureau, traffic de-
partment and the Port of New York
Authority for last-minute data im-
mediately preceding air-time.

On the television side, networks
and independents have scheduled
little or nothing in the way of spe-
cial programs, although several
shows will include patriotic salutes

in their regular offerings.

Five Of 12 Packages
Sold By NB( Weh

(Continued from Page 1)
work is hard put to find air time
for showcasing more than half of
its new programs.

The five network-packaged shows
sold are “The Henry Morgan Show”
(Bristol-Myers); “Screen Directors
Guild” (Pabst Brewing); “NBC
Summer Symphony” (U. S. Steel);
“Hollywood Calling” (Gruen Watch
Co., half-hour); “Adventures of
Archie Andrews” (Kraft Foods).

“"Rain Chant” On WNEW

WNEW aired a special “rain-
making ceremony” program, featur-
ing two members of the Qjidibwa
Tribe of northern Minnesota, Gray-
Wolf and his squaw, Morning-Star,
yesterday, 4:15 p.m. The Indians,

in full regalia, performed the Eagle’

Dance and the Navajo Rain 'Chant
in an effort to break the 36-day-old
drought in New York.

Wedding Bells

Lima, Ohio—Tom [Pickering, dee-
jay announcer at WIMA, Lima, was
married June 25th to Joyce Johnson,
receptionist at WSRS, Cleveland.

Couple is honeymooning now in
Chicago.

Eigen sells . .

with Jack.

Sales Office.

JOIN JACK

Jack Eigen is in his third successful
year at the Copa.
thousands upon thousands of listencrs
nightly on air channel 1010. What
. They buy!

Here is your chanee to coin “Jack”

WINS has limited sponsorship avail-
abilities on the Eigen show . .

nite to 4:00 A. M.
Contact your ncarest WINS.-Crosley

COIN JACK

He entertains

. mid-

WINS Ve
S0KW NEW YORK

Ulﬁ!.'ﬂ memm ‘LUJ JJ L
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Dy AL STEEN

ALPH LEVY is due here {from

New York next week to begin
duties as director of Ed Wynn's
television show which will be film-
recorded for the CBS network in
the Fall,

‘The production and program de-
partment of ABC-TV moves to the
new ABC Television Center next
Friday.

Renzo Cesana, tele director of
Masterson-Reddy-Nelson, is doing
a film script in Italy with Art Cohn
and will complete it before return-
ing to Hollywood. Cesana current-
ly is playing the second male lead
in Roberto Rosselini's “After the
Storm” in Italy.

Sam Hayes this week unveils his
new newsreel for KILLAC-TV.

Erwin, Wasey & Co. will move
into new and swanky offices at 5045
Wilshire Blvd. next Monday. Eric
Lifner, former advertising manager
for Walt Disney, has joined the
agency.

BBC’s “British Concert Hall” has
been acquired via transcriptions by
KMGM, Metro's FM station here.

Radio-TV News Depts.
Consolidated By CBS

(Continued from Page 1)
reassigned to the post of editor-in-
chief under Chester.

In denying reports that the CBS
foreign stafl would be drastically
cuf, it was announced that the
present stafl would remain un-
changed with ihe exception of one
foreign correspondent.

In making the announcement on
consolidation of public affairs acti-
vities. Stanton said:

“The public’s nced for better un-
derstanding and clarification of the
major issues of our time.” said
Mr. Stanton, * is becoming as im-
portant in television as in radio.
And, while television adds a new
dimension, and new techniques of
presentation. to public afTairs broad-
casts, the ideas, subjects and per-
sonalilies which public affairs
broadcasts deal with are the same
for radio and television.

“Because CBS has always con-
sidered this field one of the most
vital arcas of responsibility on the
part of broadcasters, we have now
arranged our operation so as to
make available the greatest com-
bined skills and experience at CBS
for both media.

“We have completely integrated
our radio and television public af-
fairs stafls. and have unified respon-
sibility {for all CBS broadcasts in
this field.”

Special Houston Show On ABC

Hildegarde and Glenn McCarthy,
proprictor of the Shamrock Hotel in
Houston. Texas., will be featured in
a special hulf-hour show on ABC,
to be broadcast from the big new
hostelry in the Texas city tomorrow
from 10:30-11 p.m.

Mainly About Manhattan. . . !

® ® @ TFred Allen, who is retiring from radio to let the giveaway
shows fight it out among themselves, is anything but a television fan,
according to Joe McCarthy’s interview with him in the current Life mag.
“The screen isn’t the only small thing in television.” he told Joe. “Small-
ness seems to be the outstanding characteristic of the whole medium
right now. It has small minds, small talents, small budgets. In fact,
you can take anything connected with television, and you’ll find it so
small that you can hide it in a flea’s navel and still have enough
room beside it for the heart of a network vice-president. And there’s
something about the television screen that prevents the close, personal
contact between the actor and the audience that you had in radio—the
kind of familiar connection with the listener that Tony Wons and Singin’
Sam were able to eslablish. Gabriel Heatler has it and so has Mary
Margaret McBride. But the television screen seems lo stop il. Deon’t
ask me why. People tell me that after the novelty wears off, the only
things they like on television are sporis., an occasional documentary
and Berle.” Television wasn’t the only thing that Allen sounded off on.
Another of his pet peeves is the studio audience. “Those hordes of
cackling geese,” he calls them. “Somebody brought them in because
he couldn’t work without a bunch of imbeciles laughing at his jokes.
Now the scripls have to be kept down to the level of a studio audience’s
intelligence, and that's a very low level. Would anybody with a brain
be caught dead in a studio audience? Would anybody with a sense of
taste stand in line to waich half a dozen people in business suits and
torioise-shell glasses standing around reading into microphones off pieces
of paper?”
* * w A
e o o FILLER-DILLERS: Dennis James went to an eye
doc for a checkup and was told it was just a slight case of sports
before his eyes. . . . Gregg Sherwood wonders howcum Artie
Shaw cver became a Bachelor of Music. . . . According to Hal
Block. a four-figurc salary in television today is $85.60. . . . I sce
by Rapio DairLy,” writes Harold Stein. “that Emerson veepee
Dorman Israel claims that radio is not a dead (or ailing) duck.
However. you must admit that it contains an awful lot of quacks.”
w w ks w

® ® @ AROUND TOWN: Television manulacturers reported slash-
ing ‘49 production by a million sets with marke! expecied lo absorb
two and a half million instead of anticipated three and a halt million
receivers. Prices will hit “realistic level” in Sept. according to one
Gen’l Foods plunked down about 6 G's for the
. . Phil Harris signed
for Jack Benny's next year’'s show. spiking reports of a split. . . . Insiders
insist that big league baseball will stretch to the Pacific Coast within
3 years. .

manufacturer, . . .
kinescope audition of Jack Carson’s new stanza. .

. . Monica Lewis opens at the Oriental Theater in Chi tonight
for 3 weeks. . . . Dick Mooney, formerly with Steve Hannagan, has
resigned from the Evans Case Co.. where he was adverlising and
promotion director. (Which means that Evans will lose plenty of those
luscious plugs Dick had lined up for them via the airlanes), . . . Sid
Ascher me! a girl who isn’t talking anymore because somecone told
her she was too cute for words,

YA W W Ao

e e e MAIN STREET TREATS: Mark Warnow's handling
of the Hit Parade. plus his slick arrangements for singer Bill
Harrington. . . . Wyllis Cooper's new ABC-TV Thurs. night series.
... Sammy Specar's conducting on WABD's “Cavalecade of Stars”
Sat. nights. . . . Sonny Howard’s funderful crooning impressions
at the Strand. . . . Illinois Jacquet’s Victor disc of “Black Velvet.”

|AGENCIES |

EN WASHER has resigned as
publicity manager of Paramount
Pictures, eflfective today, July 1.

GEORGE I CHATFIELD has
been elected a vite-president of
Compton Advertising, Inc. and a
member of the plans board, eflective
July 11. He will supervise the agen-
cy’s Procter and Gamble accounts.

CAYTON, INC. has been named
to handle advertising for Re-Clean,
Inc., New York, home dry cleaner.
A dealer cooperative campaign has
been set, with $500,000 to be spent
on radio, television, and newspaper
advertising.

WAYNE F. HUTCHINSON, direc-
tor of advertising and public rela-
tions for the National Cancer Foun-
dation, has terminated his position
with the organization and is leaving
New York on July 8th for a month's
vacation in the mid-west.

MEAD JOHNSON AND COM-
PANY. Evansville, Ind., has engaged
C. J. LaRoche and Company of New
York as its advertising counsel, ef-
fective July 1.

SHERMAN D. GREGORY. f{for-
merly an executive in the advertis-
ing departments of Campbell Soup
Company and Schenley Industries
and NBC. has joined the executive
stafl of Roy S. Durstine, Inc. in its
New York office.

Television Film Council
Holds Forum In New York

{Continued from Page 1)

Offize. This activity would be co-
ordinated with TV Film Clearance
Burcau and provisions of the Stand-
ard Exhibition Contract.

Yesterday's activities of the NTFC
included a scries of guided tours
of the Paramount Theater television
svstem. The dinner meeting last
night was highlighted by a talk
on Phonevision by John R. How-
land, of the Zenith Radio Corp.

Religious Programs Set
Three religious groups have sign-

ed one-year renewals for weekly
programs on WQXR, New York
Congregation Emanu-El  renewed

for its fifth year, the Christian Sci-
cnce Radio Committee of Greater
New York for its cighth year, and
the Ethical Culture Society for its
13th yecar. In cach case the broad-
casls are remote pickups of regular
services.

Joins WMGM Staif
Zane Knauss, formerly of WMGW,
Meadville, Pa.. has joined WMGM,
New York, as assistant nigh! man-

ager.
Bob Williams will substitute for
Bill Lang as “Ncewsreel Theater”

announcer for the next three weeks

while the latter vacations.
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New Tele System
Reporfed In (anada

Montreal—O. W. Rodomar, former
ration administrator of Wartime
Prices and Trade Board and now
general sales manager of Phillips
Industries, Ltd., Toronto, has just
returned from a tour of western
Canada where he says people are
intensely curious about the pros-
pects of Canadiin television and
that the demand for sets is such
that in spite of increased produc-
tion on the part of his company
he will be forced to ration them.

Seattle, Burlington Picked Up

He explained that the west coast,
can in many places. receive TV
programs from Seattle and areas
in and around Montreal will be
able to receive from a new station
now being erected in Burlington,
Vt. Rodomar described what he
said was the “most important de-
velopment in television today” to
a large group of Quebec radio
dealers who attended a preview of
new Phillips radios in the Ritz-
Carlton Hotel, here.

He said that a new system, of
TV reception called Protel-gram
has been developed by .Phillips
“giving a more life-like picture in
trile tones of black, gray and white,
that it is easy on the eyes and can
be viewed from five to 50 feet in
small or large groups.”

In the United States, 20 companies
are now licensed to produce Protel-
gram but in Canada, Phillips would
be the exclusive producer, he said.

ENGINEERS—
CONSULTANTS

RALPH B. AUSTRIAN

Television Consultant

1270 AVENUE OF THE AMERICAS
NEW YORK 20, N. Y.

Tel.: CO. 5-6848

A. R. BITTER

Consulfing Radio Engineers

4125 MONROE STREET
TOLEDO 6, OHIO

Tel.: Kingswood 7631

WILLIAM L. FOSS, Inec.

Formerly Colton & Foss, Inc.

927 15th St., N.W. REpublic 3883
WASHINGTON, D, C,

' PRODUCTION PARADE

Philco FM Equipment

New FM equipment to be used
for point-to-point communications
in the 72-76 mc. band by the public
safety, transportation and indus-
trial services, has been developed
by the Philco Corp. Point-to-point
communications circuits for control
and relaying purposes is provided
by the new equipment which is
available for both fixed station and
automatic repeater applications.

Federal TV Cable

Federal Telephone & Radio Corp.
has developed a TV cable jacketed
with weatherproof material which
minimizes or completely eliminates
“ghosts,” “snow” and noise caused
by unwanted signals picked up by
TV receivers. The new cable, de-
signated as K-111 is a 300-ohm
shielded line twin cable and has
proved to be the answer to many
of the problems faced by TV in-
stallation men in order to over-
come poor quality picture recep-
tion.

Eaton Gen. Sales Mgr. of Andrea

Frank A. D. Andrea, president of
the Andrea Radio Corp. has an-
nounced the appointment of Lynn
Eaton to the newly created position
of general sales manager of the
corporation. Eaton was formerly
with Bendix Home Appliances, Inc.
Charles Sherwood continues as
general sales' manager of Andrea
Sales Corp., metropolitan N. Y. dis-
tributor of the company’s TV line.

RCA TV Film Brochure

An eight-page descriptive bro-
chure providing comprehensive in-
formation on RCA’s TV 35mm pro-
jector is now available to broad-
casters, it has been announced by
the broadcast equipment section of
the RCA engineering dept. Well
illustrated and with complete oper-
ating data, suggested studio lay-
out, and simplified line drawings,
the new brochure provides full par-
ticulars on such features as the
pulsed light source and optical
system, single control switching
from control rack, and equipment
specifications,

Rotator For TV Antennas

Radiart Corp. of Cleveland, an-
nounces the final development of
the newest product by Radiart en-
gineers, the Radiart Tele-Rotor.
This new rotator for TV antenna
installations rotates and antenna to
the exact point' that affords the
clearest reception and simulta-
ncously indicates the position of
the antenna by lights on the re-
mote control unit that is mounted
in a brown plastic cabinet. List
price is $39.95, or $49.95 with direc-
tional indicator.

. Phillips Co. TV Sales Mgr.
E. Patrick Toal has been appoint-
ed sales manager of the TV Div. of
North American Philips Co., Inc., it
was announced yesterday by L. J.
Chatten, vice-president and general
commercial manager of the com-
pany. Toal will be responsible for
sales of the Protelgram Projection
TV system.

Named Harmonic President

Joseph Schwartz, former consult-|.

ing. engineer with Emerson Radio
Corp. has been named president of
Harmonic Radio & Television Co.,
Brooklyn, N. Y. Harmonic handles
a complete line of master antennas,
as well as retail appliances.

Emerson Sells Radio Speakers, Inc.

Approval of the sale of Radio
Speakers, Inc.,, Chicago, a wholly
owned subsidiary of Emerson Radio
& Phonograph Corp. was announced
by the company this week, to Jensen
Manufacturing Co., a subsidiary of
The Muter Co., also in Chicago, on
mutually satisfactory terms. Sale
includes all fixed 'assets and in-
ventory.

Recording Tape Splicer

A new device which cuts and
splices 4” magnetic recording tape,
utilizing a method never before
available, has been announced by
Prestoseal Manufacturing Corp.,
N. Y., manufacturers of butt-weld
splicers for a variety of fields—in-
cluding radio, TV, motion pictures
and microfilm applications. - This
equipment, the MT-1 Presto-Splicer,
is the first development of its kind,
permitting critical, efficient splicing,
without scraping, cementing, use of
adhesives or loss of tape material.
Unit lists for $65.00 FOB New York.

Low Price Tele-Tone TV Set

Full scale national delivery has
begun on a low-price 12%-inch tube
TV set, it was announced by Tele-
tone Radio Corporation’s sales man-
ager, Morton M. Schwartz. The new
set features a 90 square inch picture
on a rectangular screen and will
retail for $269.95.

Canadian Sales Rep. For Finch

Canadian Marconi has been named
sales representative in Canada for
Finch facsimile equipment, it was
announced today by Finch Tele-
communications, Inc., Passaic, N. J.
The Canadian firm is planning to
demonstrate Finch apparatus for
police departments. publishers, and
other interested groups in the
Dominion.

New Admiral Distributor
Republic Electric Co. 1126 South
Lafayctte Blvd., South Bend, Ind.,
has been named distributor for
Admiral Radio, radio-phonographs,
television sets, electric ranges and
refrigerators in the South Bend

FCC Authorizes (P's
For AM, FM Siations

Grants for CP's for four new AM
stations and one new FM station
was authorized in actions by the
FCC this past week. Following is a
list of construction permits granted:

AM STATIONS

WLRP—Ohio Valley Broadeasting Co.,
New Albany, Indi—Granted license for new
standard broadeast station: 1570 ke., 1
Kw,

daytime.
XN—Thomas G. Ilarris, Individually
Trustee for Hardy C. Huarvey, et al.,
Austin,  Tex.—Granted license  for new
standard broadeast station; 1370 ke, 1
KW, daytime.
KTAT—Frederick Broade
erick,  Okla.—Granted lic
standard broadcast station:
watts, daytime,

ting Co., Fred-
se  for new
1570 ke., 250

WINJ—Patrick Joseph Stanton, Phila-
delphia, I'a.—Granted license for new
standard broadeast station: 1540 ke., 1
KW, daytime.

FM STATION

WIOE—Radio Elizabeth, 1Inc., Eliza-

beth, N. J.—Granted license for new FM
broadeast station; Channel 244; 96.7 me.;
1 KW; 150 ft. -

Air-Cooled TV Transmitter
Introduced By Federal

Federal Telephone & Radio Corp.,
Clifton, N. J. has introduced a mod-
ern, air-cooled TV transmitter em-
ploying mid-level modulation. Meet-
ing all FCC and RMA recommenda-
tions, this new Federal equipment,
is available in both 54 to 88 and the
174 to 216 mc. bands and has a visual
power output of 5 kw. and an aural
output of 3 kw.

ENGINEERS—
CONSULTARTS

McNARY & WRATHALL
RADIO ENGINEERS
906 Natl. Press Bldg. 1407 Pacific Ave.

Washington 4,D. C. Santa Cruz, Cal.
Member AFCCE

L. W. AKDREWS, INC.
RADIO CONSULTANTS

219 WHITAKER BLDG,
DAVENPORT, IOWA
Phone 2-7824

area.

GEORGE P. ADAIR

Rodio Engincering Consultants
EXceutive 1230
EXecutive 5851

1833 M STREET, N.W.

WASHINGTON 6, D. C.
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DAILY

Takes Issue
“I read with considerable interest
the story in the June 27 issue of

Rapio DaiLy concerning Richard
Kilbourn's letter to what he terms
the ‘free time chiseler.’ It goes
without saying that Mr. Kilbourn is
free to conduct his business in his
own way, but when he writes let-
ters on behalf of ‘every station in
the country,” he should be held ac-
countable.

“The principal fault with the ap-
proach Mr, Kilbourn has taken is
that it lacks wholesomeness and
dignity. Practically every one in ra-
dio is acquainted with the small-
time publisher of a weekly who
sends similar notes to radio stations
when they mail radio logs to editors.
The basis of judgment in both the
case of broadcasters and publishers
should be in terms of service .to
their respective audiences whether
listeners or readers. When service to
the audience becomes of secondary
interest to actual or potential reve-
nue from advertising, then that
medium becomes less valuable to
the advertisers who do use it.

“There can be no quarrel with Mr.
Kilbourn's exercise of his editorial
judgment in using some material
and rejecting other material offered.
I can cite hundreds of instances
where editors (both radio and press)
have differed sharply. A reduction
of ten dollars on the price of a two
thousand dollar automobile may be
regarded as a commercial announce-
ment by some. yet just such an an-
nouncement hit the newscasts and
front pages all over the country.
Similarly, a campaign by insurance
companies for a safety program may
be regarded (and quite properly) by
some editors as an effort to cut
down casualty claims and increase
profits, while other editors find in
such campaign an opportunity to
provide a genuine service to their
audiences.

“There can be no doubt that a
good deal of mail received by broad-
casters and publishers is of a nature
which has no audience appeal and
contains matter of interest only to
the company which is trying to get
without payment something which
it should pay for at card rates. Few
of these companies mailing such
‘releases’ expect rejection slips, but
if a broadcaster is to undertake to
reply to that volume of mail, the re-
jection should be based on the
material's lack of newsworthiness,
rather than whether or not the sub-
ject matter is properly incorporated
in an advertisement.

“Long ago, broadcasters and pub-
lishers learned that an editor func-
tions best when he divorces himself
from the problems of the advertis-
ing department and leaves to those
resourceful minds the problems of
getting what it takes to make the
wheels go round.”

Cordially yours,
Ed Greif, Banner & Greif,
Public Relations, New York.

COAST-TO-COAST

WKNA Appointments

Charleston, W. Va.—Bob Provence,
news, sports and special events di-
rector has been appointed director of
WKNA. He has been affiliated with
the station since it went on the air
three years ago. Jack Satterfield. W.
Va. University journalism grad, is
the new promotion manager of
WKNA, having recently taken on
his duties in that capacity.

WATM To Air Repeat B'cast.

Cleveland, Ohio — WATM will
carry the NBC re-broadcast of its
highly successful safe-driving show
“Death at the Wheel” {onight at 10
to 10:30 p.m. The original broadcast,
on Feb. 8, drew such high praise
from so many safety groups, broad-
casters and listeners that NBC de-
cided to repeat the program in con-
nection with the notoriously danger-
ous Fourth of July.

Aiding Army Drive

Portsmouth. Ohio—Floyd M. Jack-
son, program director at WPAY and
FM, is serving as radio chairman for
the Salvation Army Building Fund
campaign which has a goal of $215.-
000 for the purpose of erecting a
new building. Also taking part in
the drive are C. P. Bodner, commer-
cial manager, who is a team captain
and salesmen Carl Mitchell and
Richard Lohnes and sports editor
Joe Holbrook, as members of his
team,

New WXYZ D. J. Program

Detroit. Mich.—For the first time
since WXYZ-ABC started opera-
tions, station is operating between
12 midnight to 1 a.m. broadcasting a
new disc jockey program directly
from The Wonder Bar-Indian Room
in Detroit. Program is mc'd by Bill
Silbert, sports commentator of the
station and is sponsored cooperalive-
ly by six participating sponsors.
Initial contracts run for 26 weeks
and thus far program has featured
such personalities as Harry Wismer,
Llovd Mangrum. Elliot Lawrence.
Tex Beneke, Jack Schaefer, Tim
Gayle, Lorry Raine. plus other local
notables.

Milwaukee Stations At Workshop

Milwaukee. Wis.—Representatives
of seven Milwaukee stations will
gather at Marquette University on
June 29, to discuss problems of
broadcasting before summer session
students at Marquette, who will at-
tend a three-day radio institute
sponsored by the University. With
Joseph Staudacher. director of the
Marquette Radio Workshop, as mod-
erator, the panel of seven men will
explain “Radio as Viewed by the
Managers of Radio Stations.” Parti-
cipating in the discussion will be:
John Gagliano, WEMP; John Reddy,
WEXT; Church Lanphier, WFOX;
George DeGrace, WISN; Hal Walker,
WMAW; Jerry Sill, WMIL and
Bruce Wallace, WTMJ.

Woman Commentator On WSYR

Syracuse, N. Y.—Patricia McCar-
thy of Syracuse, formerly executive
secretary to former Ambassador
Seldon Chapin in Hungary, will be
heard over WSYR at 2:45 p.m. every
Saturday in a special news commen-
tary program. Miss McCarthy will
trace outstanding news of the week
in the light of her experience behind
the Iron Curtain.

Airs Williamsburg Ceremonies

Richmond, Va.—The 250th anniver-
sary of the establishment of Will-
iamsburg as the colonial capital of
Virginia was celebrated on July 4.
A Colonial military pageant was held
as the key to the 18th century arsen-
al. first new exhibition unit of Col-
onial Williamsburg was presented
by Lt. Gen Walter Bedell Smith.
WMBG broadcast these ceremonies
including a speech by Gen. Smith,
the former Ambassador to Russia
and the first major speech Smith
has made since his return from
Russia.

KSFO Progroam Cited

San Francisco, Calif. “Aunt
Lolly’s Story Telling Time,” aired
over KSFO, Saturdays at 10 am,
was recently cited by the Radio Lis-
teners’ Committee of the American
Assn. of University Women. In cit-
ing the program, the Committee
stated: “We wish to express our ap-
preciation of your new children’s
program on KSFO. .. the stories are
excellent . . . and the fact that the
program originates locally is also
commendable.”

Broadcasts While Baby Sitting

Philadelphia, Pa. — WPEN’s “The
Eddie Newman Show” treated hun-
dreds of neighborhood Philadelphi-
ans to a “baby sitting” program re-
cently when Newman aired his
program from the front lawn of a
Philly resident who wrote the best
letter on why Newman should
“baby sit” for them. Program was
aired from 11:05 p.m. until 2 am.
and kept traffic cops busy untang-
ling the traffic snarl created when
motorists converged upon the scene
of the remote broadcast to view the
proceedings.

Housewives Play Softbhall
Milwaukee, Wis.—Last week some
2,500 fans watched a softball game
between a group of WTMJ radio lis-
teners, all of them housewives, and
“The Grenadiers” band, which end-
ed in an extra inning 11-11 tie. “The
Grenadiers” have been heard daily
on WTMJ, the Milwaukee Journal

Station, for the past 18 years.

To Announce Harmsworth Races

Detroit, Mich.—Toby David of
CKLW, Detroit, has been appointed
chief announcer of the Harmsworth
trial races July 23 and 24 and the
feature trophy races July 29 and 30.
He will supervise a six-announcer
staff over a 100-speaker p.a. system.

Q

NEW BUSINESS

WPIX, New York: Piel Brothers
Brewery through the William Esty
Co. has resumed its daily 20-second
weather spot for 26 weeks. Ameri-
can Cigar & Cigarette Co. through
Sullivan, Stauffer, Colwell & Bayles
placed one-minute Pall Mall parti-
cipations on the Saturday night
Metropolitan AAU boxing telecasts.
Carter Products, also through
SSC&B, placed one-minute partici-
pations for Arrid Creme Deodorent
on “Six Gun Playhouse” and the
“WPIX Film Theater.” Each of the
weekly series runs 13 weeks. Lieb-
man Breweries, Inc., through Foote,
Cone & Belding bought 10 participa-
tions and 11 one-minute announce-
ments for Rheingold Beer, spaced
three times daily for a three-week
period ending July 12.

New ABC Giveaway
To Premiere On July /

(Continued from Page 1)
ply a line that rhymes with the last
word or words the emcee has used.
If the contestant succeeds, he or she
will receive the merchandise des-
cribed.

The show, which will originate in
Hollywood, will have Marvin Beck
as its producer. It was developed by
John Masterson, John Nelson and
John Reddy.

PR LR PP )

Sond Birthday
g)raefingé jo——

July 1
Paul Girard
John Lair
Betty Jane Tyler

Bill Stern
Arthur H. Hayes
Irmma Phillips

July 2
George C. Caslleman
Barry Gray Allan Grant
Doloris Craig

July 3
Dorothy Kilgallen Jerry Vogel
John Lake Ruby Shepperd
John E. McMillin

July 4
Patti Alicoale
Irving Caesar Julia Mahoney
Michael Chimes John F. Royal
Adelaide Klein Alex Templeton
Mitchell Grayson
Al Jarvis Jo Lyons
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July 5
Milton Biow Thomas K. Neely
Don Dunphy Howard N. Cann
Laurence Hammond

July 6
Lg Verne Andrews Hed Evans
Don Mersereau Clark Overton
Estelle M. Sternberger

Tuly 7
Arlene Harris Hal Schenker
David Hoss Verne Smith
Everett West
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REVISED TELE ALLOCATION@ NEAR

| TELE TOPICS |

FCC IS REPORTED about ready to crack
down on some TV stations for their
programming. . . . Commission investiga-
tors in Washington, New York, Los An-
geles and Chicago have been quietly
checking the program logs of stations and
have reached conclusions that some of the
programming is not entirely in the public
interest. One criticism is over use of the
test pattern by stations which seek to fill
,in airtime requirements to protect their
channels . . . another is the repetition
of films, both features and shorts, which
have been previously shown to local tele-
vision audiences.
. . -
COMPFI'ITlON in the kinescope record-
ing field for sales to broadcasters has
taken a new turn . . . the emphasis now
in sales seems to be the quality of the
film recording rather than the character
. . criticism in the
past has been largely about the quality
The kinescope sub-
stitute word hunt continues with more
suggestions coming in . . . Herb Morrison,
news editor of KQV, Pittsburgh, suggests
“ViTRA” as a coined abbreviation for
“video transcription.
. ®
BENJAMIN COHEN, assistant secretary
general of United Nations, believes
that television offers tremendous educa-
tional potentialities . . . at a press confer-
ence Wednesday he pointed to the success
of the pooled pickup of the U.N. General
Assembly recently and commended TV for
such public service pickups. The United
Nations, incidentally, have elaborate plans
for television accommodations at the new
headquarters under construction in Man-
hattan,
[ J
CAMPBELL EWALD AGENCY lays claim
to be the first to start the movement
of kinescope recordings of West Coast
programs for showing on the Eastern net-
work. ., . The agency said that on June
20 it consummated a deal for Chevrolet
dealer sponsorshxp of "Pantomme Quiz,”
over WCBS in New York in September.
.. Subsequently. C. and E. contend,
Whlfchall bought “Armchair Detective”
and NBC announced that several Coast
kinescoped shows would be televised in
the East.
[ J

J. E. CAMPEAU, president of CKLW,

Detroit and Windsor, announces the
appointment of Austin Grant, well known
news commentator, as farm editor of the
station bcgmnmg July 11, Grant began
his radio career in 1937 with WWJ, De-
troit, where he broadcast morning news
and functioned as farm cditor for ten
years, Dunng the past two years, Grant
had  morning newscasts over station
WXYZ.

Coin Operated

Coin-in-the-slot television, three
minutes for a nickel, is getting
a tryout in a Hoboken, N. J. lun-
cheonette. Two viewing screens
have been set up in booths in
the rear of the store, linked to
a master control monitor. The
proprietor has an open mind
on the subject, but he thinks
customers should get a longer

run for their money. “By the
fime the receiver warms up,
your time is nearly up,” he said.

Hudson Manager
0f (BS TV On Coasi

(Continued from Page 1)
president and director of network
programs, Hollywood.

It also was announced that Robert
Forward will replace Mr. Hudson as
acting program director of KTTV,
CBS television station in Los An-
geles.

Hudson, who joined CBS in 1934,
has been KTTV program director
since September, 1948, while Mr.
Forward has been KTTV assistant
program manager since February of
this year.

Named To DuMont Post

A. A. Medica has been appointed
assistant sales promotion manager
of DuMont’s receiver sales division.
His previous experience in the field
includes television sales promotion
in the Southwest.

- Will Tour Circuit
Muriel Campbell, who recently
opened her own video production
office,. plans to tour the Strawhat
circuit this summer to scout poten-
tial TV talent for fall shows.

MBS Gefs TV Rights
To All-Star Game

Mutual has been assigned “exclu-
sive television rights to the All-Star
baseball game to be played July 12
at Ebbets Field, Brooklyn, MBS
President Frank White announced
yesterday.

Since it has as yet no New York
video outlet, Mutual will act as
middleman for the Gillette Safety
Razor Co., sponsors of both TV and
radio coverage, selling or reassign-
ing the television rights to a TV
neiwork, or combination of network
and independent stations. Details of
the deal remain to be worked out,
White said. Last year’s All-Star
game, the first to be telecast, ori-
ginated in St. Louis and was car-
ried only by KSD-TV, of that city.

Columbia-TV Programs
Rescheduled By Network

Rescheduling of several CBS tele-
vision programs was announced yes-
terday. “Preview,” now aired Mon-
days, 8:00-8:30 p.m. moves to 9:00-
9:30 p.m effective July 11. “Wesley,”
now on Sundays, 7:30-8;00 p.m. goes
into the 8 p.m. spot on Mondays
vacated by “Preview.” On Sunday,
July 10, “Mr. 1. Magination” moves
from 7:00-7:30 p.m. to the 7:30 time
vacated by “Wesley.” A Film Docu-
mentary will be scheduled from
7:00-7:30 p.m.

Double Features On TV

WJZ-TV, New York will inaugu-
rate a weekly “bargain bill” of
double feature movies on Tuesday,
July 5, 7:30-9:30 p.m.,

The films chosen will be light
comedies deemed suitable for sum-
mer entertainment, mainly “B” pic-
tures produced between 1940 and
1945.

$200,000 Co-op TV Deal
Reported By ABC Web

ABC’s “Hollywood Screen Test”
has been sold to two advertisers
over seven TV stations at an annual
total time-and-talent cost in excess
of $200,000, claimed to be “the big-
gest ¢o-op video program sale in
hlstory "

Best Foods, Inc,, will sponsor the
show over WJZ-TV, New York,
beginning Sept. 3. The 52-week con-
tract on behalf of Hellman’s Mayon-

naise and Nucoa Margarine was
handled through Benton & Bowles,
Inc., of New York.
Duffy-Mot! Starts Sopt. 24

Duffy-Mott :Co., Inc., will begin
sponsorship of the telecast over six
ABC-TV stations on Sept. 24 on be-
half of the firm’s apple juice and
jellies, The 52-week deal was hand-
led through Young & Rubicam, Inc.,
of New York.

In 2 or 3 Weeks,
FCC Tells TBA;
‘Freeze’ Stays

(Continued from Paze 1)
TV in 11 cities of California, Colo-
rado, Texas, Washington and Utah.

‘In a letter to TBA the Commis-
sion declared its intention to issue
the notice.of rule-making indicated
last month when it issued its state-
ment on color TV and usz of the
UHF bands. This notice will in-
clude the proposed new table.

Waiting for the new table, the
Commission said, “will only causz
a delay of two or three weeks, and
at that time the Commission will
be in a much better position to con-
sider your recommendation.”

The letter related that the Com-
mission “has considered your rec-
ommendation with extreme care
and is very much concerned with
the problems that impelled your
letter. With a view to determining
the feasibility of lifting the ‘freeze’
‘in the cities mentioned, the Com-
mission made a thorough study of
the channels and cities involved
and has considered particularly the
possibility that the revised pro-
posed table of frequency allocations
to be issued in the near future may
contain certain changes in the chan-
nels allocated to the cities you
mention.

“The Commission’s engineers are
in the midst of their study of this
problem, and are actively prepar-
ing the revised table of frequency
allocations. While the Comraission
has not yet reached a determina-
tion on the question, it appears
likely at this time that the revised
table will contain changes in chan-
nel allocations in several of the
cities and channels you mention.”

The 11 cities include Amarillo,
El Paso and Corpus Christi, Texas;
Denver; Salt Lake City; Seattle
and Tacoma, Washington, and Sac-
ramento, San Diego, San Francisco
and Stockton, California.

Talent Scout

Martin Begley, a veteran of
more than 25 years as a pro-
ducer. director and writer, yes-
terday was named Talent Pro-
curement Supervisor of the NBC
Television Program Department
by Charles Prince, manager of
the Talont and Program Procure-
ment Department,

Begley was for the last twe
Years personal manager for his
brother, Ed Begloy, woll.known

radio, stage and screen actor in
Hollywood,
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TEN CENTS

WLIB Sale Confirmed
Subject To Approval

1 Sale of WLIB, owned by the New
iYork Post Home News, to the New
1Broadcasting ‘Company, iInc., for
-$150,000 cash, subject to approval of
he PCC, was announced.on Friday.
Major stockholder in the new com-
ypany is Harry Novik, brother of
Morris Novik, radio consultant.
iMorris is also among the stock-
tholders. Others are Norman B. Fur-
iman of the Furman, Finer & Co.,
fadvertising :agency, and Samuel H.
:jHains, certified public accountant.
i WLIB, which has been on ithe

(Continued on Page §)

More Shifts Announced
In CBS Web News Dept.

Further realignment of respon-
Jsibilities in the public affairs -de-
{partment of CBS, resulting from the
integration of AM and TV broad-
Jeasts in news and special events,
4was announced Friday by Davidson
ATaylor, CBS vice-president of pub-
lic affairs. All changes are effective
immediately.

1 Lyman Bryson, counselor on pub-
lic affairs, will also assume the
dutics of director, division of discus-

(Continued on Page 2)

{Ware Sees Progress
BAhead For FM Radio

Washington Burcaw of RADIO DAILY
Washington—The year 1949 has
{4bcen one of progress. for FM thus
i|far, FMA TPresident William Ware
ilsaid Friday. He called for all-out
effort by FM licensces because of
its superior technical qualities.

il In the way of M, Ware said, is

(Continued on Page 2)

H

A salute to the Intor-Amorican
Pow Wow of Indians gathered
at Flagstafl, Arizona, was fea-
tuted on the “Straight Arrow”
Program over Mutual last night
from 8 to 8:30 p.m. The Indians
were furnished portable radios !
and tribal representatives from |
North and Central America heard !

!

Heap Big Injuns ’
i

the trtibute, Transcriptions will be
sent {o reservations,

Ry —— .

I

Edueational

The FCC last week announced
the grant of construction permits
for three new educational FM
stations. A new 165-watt output
was okayed for the Board of
Education of Albuquerque, N. M.,
with 10-watt stations granted
Miami University, Oxford, O.)
and Emerson- College, Boston. A
new  commercial station
channe]l 223 was announced
also for the Tennessee Valley
Broadcasting Company, Decatur,™
Ala, %

Heavy Sales Increase

Reported By W(OP

An increase of .more than 25 per
cent in local time sales was noted
by WCOP, Boston, in its financial
report for the 1948-1949 fiscal year,
released the latter part of last week
by the statioh.

Total time billings by WCOP
were up 12 per‘cent over the pre-
vious fiscal year. Talent revenue
showed a 58 per cent climb over the
previous 12-month period.

Sillerman Joins Ziv
As Sales Executive

Michael Sillerman, formerly presi-
dent of the Keystone Broadcasting
System, ET network, has joined the
Frederick ‘W. Ziv Company, produ-
cers of open-end transcribed radio
programs, as special sales represen-
tative as of today.

Sillerman will headquarter in the
New York offices of the Ziv Com-
pany.

GIVEAWAY CYCLE CONTINUES TO GROW

Heavy Increase Is Noted In Programs
On Major Networks Featuring
Cash And Merchandise

Food Producis Lead
Radio Sponsorships

Makers of nationally advertised
food products were radio’s biggest
customers in 1948, according to fig-
ures released yesterday by the Na-
tional Assn, of Radio Station Repre-
sentatives. The food industry’s radio
tab of $209,487,119 was almost twice
that of the second-rank radio client,
the toiletry business, which spent

(Continued on Page 6)

Mcéonnell Promoted -
By RCA Organization

Election of Joseph ‘H. McConnell
as executive vice-president of the
Radio Corporation of America was
announced Friday by Frank M. Fol-
som, president, following a meeting
of the board of directors.

Mr. McConnell, vice-president in
charge of finance of RCA since

(Continued on Page 2}

J. D. Russell, Kentuckian,
Buys KVOR., Colo. Springs

Washington Burcavn of RADIO DAILY
‘Washington—Sale of XVOR, Colo-
rado Springs, Colo., for $101,000 to
James D. Russell, Danville, Ky.,
was announced Friday by Hugh
Terry, vice-president and general
(Continued on Page 3)

Increase Of TV Audience
Revealed By Agency Survey

One out of every nine families
in an average community near
New York owns a television set
today, as against one out of 50
families a year ago, according to
a study made public today by
Newell-Emmett Co., a New York
advertising agency.

These figures are drawn from a
television set census made by the
agency’s rescarch department in

“Videotown,” an unidentified but

actual community about 35 miles
from New York. The set census
was part of a-research project by
the agency {following up a similar
study in April, 1948.

The average TV set in “Vidco-
town,” a town of 40,000, cost $384.
At the present rate of increasc in
set purchase, by Jan. 1, 1950, the
town will have three times as many
video sets as on Jan. 1, 1949, the

(Continued on Page 7)

A total of 33 “give-away”
programs over the four major
networks are awarding prizes
to listeners and studio audi-
ences during the current week,
July 4 through July 10, in
excess of $205,000, not in-
cluding paid vacations and
trips, a RADIO DAILY survey
has revealed. In terms of val-

(Continued on Page 3)

FCC Asks Pic Firms
To Oufline TV Plans

Washington Burean of RADIO DAILY

Washington—The FCC on Friday
called upon Paramount, 20th Cen-
tury-Fox and the Society of Motion
Picture Engineers to inform the
Commission within two months ex-
actly what they have in mind with
regard to theater television.

In some quarters the move was
hailed as the first concrete indica-

(Continued on Page 7)

MCA Aiding MGM

In Transcription Sales

‘The projected transcribed pack-
age of eight series of programs an-
nounced last Wednesday by the
newly formed Mefro - Goldwyn -
Mayer Radio Attractions already has
drawn nibbles from 150 to 200 sta-
tions, according to Bertram Lebhar,
Jr., sales director of WMGM, New

{Continued on Page 8)

Editorial Attitude

Acting on the Mayflower deci.
sion of the FCC, Frank Stanton,
president of CBS, announced
Friday that the network would
sell time for opinions en public
issues, It was also announced
that the wob would continuo
allocating free timo at ils dis-
cretion for the answering of
statoments on controversial is.
sues.
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More Shifts Announced
In CBS Web News Dept.

{Continued from Page 1)
sion. Robert Hudson is designated
assistant director in this division.

Werner Michel, chief of the docu-
mentary unit. assumes responsibility
for both video and audio documen-
taries.

Red Barber, director of sports. will
extend his supervisory activities to
both fields.

Edmund Chester. who has been
named director of CBS news, will
have as his director of special events
for both AM and TV, Robert Ben-
dick. Lee Bland becoming assistant
director of special events.

Theodore F. Koop retains his
present position as director of news
and public afTairs, Washington. with
responsibility for AM and TV broad-
casts for the network originating in
the nation's capital.

3 New Ziv Sales

Frederick W. Ziv Co. has an-
nounced three new sales of open-
end transcribed shows: “Guy Lom-
bardo” to the Queen City Brewing
Co. of Cumberland, Md.; and
“Wayne King” and “Barry Wood"
on a long term basis to station WIP,
Philadelphia.

The brewing company will spon-
sor its show in Cumberland, Md.:
Culpepper. Va.; Fredericksburg. Va.:
Winchester. Va.. Fairmont. W. Va.

Tuesday, July 5. 1949

DAILY

J. B. CONLEY, manager of Westinghouse
Radio Stations, Inc., is en route to the West
Coast, where he’ll visit KEX, Portland, and
agencies in San Francisco and Los Angeles.
He's due back in Philadelphia late in July.

AL BECKMAN, of the station rc|atioqs. de-
partment at ABC, is visiting network affiliates
in Atlenta and Chaorlotte, N. C

EDWARD R. HITZ, assistant dircctor of net-
work sales at NBC, shoved off Friday on a
three-week automobile tour that will take him
through Wisconsin.

ROBERT HELLER, cxccutive producer for
CBS, is back at his desk following a short
trip to Dectroit.

JACK SMITH, singing star on CBS, ond
FRANK de YOL, leader of the orchestra, are
here from the West Coast.

DEAN FITZER, gencral manager of WDAF,
Kansas City, Mo., is in town for conferences
at headquarters of NBC, with which the station
is affiliated.

LOUIS BREGLIO, assistant broadcast cditor
at the New York Daily News, left Saturday
for Binghamton, N. Y., where he'll spend this
week.

DAVID SUTTON, sales manager in the tele-
vision dcpartment of CBS, is in Boston on
business.

McConnell Promoted
By RCA Organization

(Continued from Page 1)
January 7, 1949, has been associated
with the corporation since 1941. In
that vear, he joined the legal de-
partment of the RCA Manufacturing
Company, now the RCA Vietor Di-
vision. He beeame general counsel
of that organization in 1942, and
three years later he was elected
vice-president and general attorney
of the RCA Victor Division. From
April. 1947, to January, 1949. he
served the same division as vice-
president in charge of law and fin-
ance.

Marriage Guidance Series

A marriage guidance series by
Esther B. and Samuel G. Kling.
who also write a syndicated news-
paper column. will debut over WOR,
New York on July 4, 1:45-2 p.m,,

Monday through Friday. Titled
“Your Marriage,” the series will
present case histories of marital
discord. followed by suggested

remedies and adjustments.

EXPERIENCED
TRANSCRIPTION
SALESMEN
S ' —_
Wanted immedialely

fo sell fop new shows!

This is a real opportunity!
Reply without delay to
Box 254, RADIO DAILY,
1501 Broadway, N. Y. C.

% COMING AND GOING * |

_PROMOTION |

JOSEPH H. REAM, cxccutive vice-prosident
of the Columbia network, left last Friday for a
onc-month vacation in the West.

CAMILLE and PHYLLIS ANDREA, daughters
of Frank Andrea, president of Andrea Radio
Corp., have returned from Europe aboard the
Queen Elizabeth. While in Rome, they had
an audience with Pope Pius XII.

WALTER E. MYERS, of the NBC sales de-
partment, left Friday on a three-week tour
of New England.

HEIDY MAYER, of WOR’s “Here's Heidy,”
will embark todoy for o 10-weck tour of
Isracl, where she will Yook for children’s stories
ond study Israeli folklore.

LYNEE SCHORR, of the KCBS, San Francisco
publicity staff, is honcymooning in New York.

DOUGLAS MANSHIP, manager of WJBO,
Baton Rouge, La., a visitor last week at the
Radio City offices of NBC.

JODY MILLER, disk jockey on WWDC, Wash-
ington, is back on the job following a trip
to New York.

WALTER KANER, publicist, off for South
Fallsburg, N. Y., where he‘ll handle press
coverage for ""Queen of the Resorts,” beauty
contest at the Pines Hotel.

MIMI CHANDLER, daughter of ‘‘Happy”
Chondler of Kentucky ond o disk jockey on
WYLK, Versailles, Ky, is leaving New York
on a European trig.

JOHN LAUX, president of WFPG, Atlantic
City, N. J., a caller last weck at the head-
quarters of CBS, with which the station is
affiliated.

AGNES ECKHARDT, script writecr at NBC,
sails July 7 aboard the “"De Grassc’” for cleven
weeks in France, 1taly and England.

The
battle’s
on!

Seattle Zoo.

|\ -\~
P

Beauty Contest
Leonara S. Slaughter, executive

director of the *“Miss America
Pageant” and Dr. Clinton H.
Churchill, president and general

manager of WKBW, Buflalo, signed
the franchise for WKBW to pick
a ‘Miss New York State.’

Plans for the selection of Miss
New York State are incomplete.
However, WKBW is asking thc
other radio stations in the metro-
politan area of the state to sub-
franchise for the picking of a con-
testant from their area. These girls
picked in the metropolitan areas of
New York State will then enter a
contest to be held in Buffalo to pick
Miss New York State. Winner will
then journey to Atlantic City for
the Miss America pageant Scptem-
ber 5th-11th.

Ware Sees Progress
Ahead For FM Radio

{Continued from Page 1)
apathy by the FCC, failure of manu-
facturers to provide until recently
low-cost high-quality FM receivers,
misinformation coming to advertis-
ers regarding comparative coverage
of AM and FM.

This picture was snapped just before these two tough polar
bears tangled in what was the battle of the century in the

There's another battle going on these days in the tough,
competitive markets of America — like Baltimore.
battle for profitable, low-cost sales.

And that’s where W-I-T-H comes in for smart advertisers.
For this BIG independent delivers its BIG audience at the
lowest cost-per-listener of any station in town.
you can get BIG results for a LITTLE money on W-I-T-H.

W-I-T-H covers 92.3% of all the radio homes in the Balti-
more trading area. For more facts about this big bargain buy,
call in your Headley-Reed man and get the W-I-T-H story.

’s . AL d._
AM F T

It's a

That’s why

Baltimore, Md-

Tom Tinsley, President - Represented by Headley-Reed
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CHICAGO

By HAL TATE

'UTUAL midwest stafl members
on vacation include ‘Bob Wilson,
salesman, and Mary Martha Toedt
of sales service. Bob is at Sea Island,
! Ga., and Mary Martha will see most
of the state of Towa before her re-
turn.

Judith Waller, NBC Chicago pub-
lic service director, left for New
York by air on June 10 for her post
as U. S. delegate to the UNESCO
radio education conference being
held in Paris.

Carroll Marts, MBS-Midwest ac-
count executive, suffering from a
bad .sunburn and an even worse
cold, is in a dilemma as to which to
nurse first.

J. D. Russell, Kentuckian,
Buys KVOR, Colo. Springs

{Continued from Page 1)
manager. KVOR recently was ac-
quired, along with KL.Z, Denver, by
Aladdin Radio and Television, Inc.,
which is now the licensee. Russell
will assign the station to Voice of
the Rockies, Inc., a newly formed
Colorado corporation of which he is
the controlling stockholder.

The station will continue to oper-
ate in very much the same manner
it is now being handled, retaining
the same staff headed by Everett
Shupe, station manager. Russell said
that the CBS affiliation would be
continued.

Russell is one of the owners of
station WHIR at Danville, and was
active in the construction and initial
operation of that station. If the FCC
approves ithe 4ransaction, Russell
will make his home at ‘Colorado
Springs and will be active in the
day-to-day operatlon of the station.
i KVOR, founded in 1923, operates
fon 1300 KIC with one KW non-di-
rcctwnal

; " Chic Dodson Joins WQXR

¢ Chic Dodson has joined WQXR,
New York, as assistant night man-
‘ager, replacing Frank Moriarity,
'who resigned. Dodson, who entered
<show business at the age of eight
in Hal Roach comedxes, is also an
joff-duty instructor in archery and
ifencing,

i
1
i
|
i

i
!

|

7Ac ,l/oicc o/J(anJaJ TOPEKA

ue, CBS leads with $89,900 in cash
and merchandise, followed by ABC
with $58,968, NBC with $33,550 and
MBS with $29,200. (All these figures
are minimum approximations.) In
terms of the number of “give-away”
shows on each network, ABC leads

“News and Clues®

A new TV quiz show titled
“News and Clues” and featur-
ing George F. Putnam, widely
known news commentator, had
its debut on WABD, DuMont’s
New York station, yesterday
and will be beard Monday
through Friday, 12:30 to 1 pom.,
EDT. Putnam uses INS pictures
and news to present clues for
stay-at-home viewers, Prizes
will be awarded lucky guessers
and a jackpot que:lmn will
bnghgbt each session of the
news quiz,

with 15, followed by MBS with 8,
CBS with 7 and NBC with 3, sub-
stantial increases from a year ago.
Increases Itemized

Of total number of 33 “give-away
shows, six are relatively new, ABC's
Monday through Friday “Add A
Line” preemed yesterday, but the
amount offered on that program
was not included in the total figure |.
of $205,000 for the current week.
NBC’s “Hollywood Calling” will
start off on July 10 with a jackpot
of $32,000 and promises to be “the
biggest give-away on the air,” ac-
cording to a mnetwork spokesman.
CBS’s “Spin to Win” started off

Giveaway Shows Increasing;

33 Now On 4 Major Webs

{Continued from Page 1)

DAILY=—

yesterday with a jackpot of $15,000.
MBS’ “Meet Your Match” program,
which began May 5, offers an aver-
age of $18,000 in merchandise per
week. The other two relatively new
“give-aways” are: ABC’s “Betty
Crocker Magazine of the Air,” which
started April 4 of this year, offers
about $2,500 during its Monday-
through<Friday stint; and ABC’s
“Johnny Olsen’'s Get - Together,”
which started April 30, 1949, offers
prizes valued at about $500 per Sat-
urday program,

The week’s scoreboard for the re-
maining “give-aways” follows:

ABC Network

“Breakfast in Hollywood™...,........ $ 50
"’Bredk - the Bank’’
“‘Bride and Groom’’ ........
’Go- For the House’.........
”Juy Stewart’s Fun Fair’ .
“Kyscr College of Fun and Knowledg

“Ladies Be Seated’’
““Name the Movie'’
’Shoppers Special’’
“Stop the Music’”

‘’What's My Name’
“Welcome Traveler”

CBS Network
“Winner Take All”
“‘Beat the Clock"!
“Grand Slam’* .........
‘Hit the Jackpot”
‘Give and Take’’
Sing 1t Again”

NBC Network

“Double Or Nothing” ............... $ 1,250
“Dre QY 300
MBS Network
““Queen for @ Day”................. $12,500
“Tell Your Nclghbor" .............. 1,00
“’Fishing and Huntlng Club of the Alr” 1,000
““True or False” ... 700
“Take a Number 5,000
“*Juyenile Jury’ 500
‘'Life Begins at Eighty' 500

Plan Annual Meeting
Of Texas District, AWB

San Antonio—The fourth annual
conference of the 13th (Texas) Dis-
trict, Association of Women Broad-
casters, National Association of
Broadcasters, will be held in Austin,
Tex. Nov. 19 and 20, according to
Violet Short, Radio Director of
Koske’s, San Antonio, chairman of
the 13th District. This state wide
gathering of radio women will be
one of the features celebrating the
Tenth Anniversary of Radio House,
the radio training school of the Uni-
versity of Texas. All meetings will
be held at Radio House.

Thomas D. Rishworth, Director of
Radio House, has designated Miss
Jo Ann Whitmire, instructor of ra-
dio -and associated member of the
AWB, as chairman of the Univer-
sity’s participation in this meeting.
Miss Whitmire will work with Miss
Virginia Graham of KRIS, Corpus
Christi, South Texas ‘Chairman
AWB: Miss Florence Helm, WBAP-
TV, Fort Worth, North Texas Chair-
man, and Miss Short on the Confer-
ence program to be announced later.
Mrs. W. J. Murray, Radio Dircctor
of ‘the Capitol National Bank, Aus-
tin, will be the chairman of the so-

NEN LUDY, General Mcnager

cial activities.

545890

Wood Named Chairman
Of Better Business Board

John C. Wood, president of
Brooks Brothers, has been appoint-
ed chairman of the board of the
Better Business Bureau of New
York City.

'Wood’s former post as president
of the bureau was filled by Hugh R.
Jackson who has been serving as
executive v-p since October. New-
ly-elected chairmen are: Louis
Broido, executive v-p, Gimbel’s,
Inc.; Mead A. Lewis, Dick & Merle-
Smith; William ‘E. Robinson, execu-~
tive v-p, New York Herald Tribune,
Edmund P. Livingston, v-p and sec-
retary, Union Dime Savings Bank,
was re-elected treasurer of the
Bureau.

Stork News

Johnny Clarke, WNJR, Newark,
N. J. radio artist, is the father of a
second child, first boy, Christopher
MacFarland, born Thursday to
Rainie Clarke at the Lying-In Hos-
pital, N. Y. Clarke will have Mrs.
Collenberg, nursc who took care of
the baby at the Lying-In nursery,
as puest on the Nursery Notebook
section of his 3-hour morning pro-

gram, 9:30-9:45 a.m. today.

SOUTHWEST

SW spol announcement accounts

for WFAA, Dallas, include: Nu-
Maid Margarine; Kerr 'Glass Co.;
Drive-In Thealers; Reddi- Whip
Crcam; Rayve Creme Shampoo;
“Shmola" Best Foods, Inc.; Bendix
Home Appllances, Internatlonal
Harvester '‘Company; McCormick
Bee Brand Insecticides, and Tender-
leaf Tea. .

the nafion’s
top flights
fo
LOS
ANGELES

Step aboard one of United’s swift,
luxurlous DC-6 Mainliner 300s
—Tyou’re only 3% Liours nonstop
from Chicago; 10 hours and 55
minutes onestop from Los
Angeles.

Try United’s famous “Service
in the Mainliner Manner” (includ-
ing delicious full - course meals

aloft) . quiet, air conditioned
luxur of the DC-6 Mainliner
300.You’ll never be satisfied with

anything less!

Three flights daily—11 a. m.
("the Hollywood”), 4 p. m. and
9 p.m. (E.S.T.)

UNITED
AIR LINES

Airlines Terminal Bldg., 80 East 42nd
St., or Hotel Statler, or 1 Wall St.
Brooklyn' Brooklyn Airlines Terminal
(opposite Abraham and Straus). Call
M[)Jrray Hill 2-7300. Newark: Call MAr-
ket2-1122 oran authorized travel agent.
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YOU'LL BE AMAZED
AT THE SENSATIONALLY

LOW PRICE!

Never before have you been able to offer your sponsors a selling pro-

gram whose performance can be proved to them before they sponsor it!
The record shows that *‘Cisco Kid" is America's greatest salesmanl
—that he is a terrific producer for any mass-sale product or service, in
highly competitive markets. Here is a Western that pays off from the very
first broadcast! Sponsors say: “'This is the show we've been looking for!"

Wins Motion Picture Academy Award

“"'Cisco. Kid'' is only Western to

ever receive this recognition, Six
big-budget pictures are released
each year by United Artists. Dun-
can Renaldo plays the part of
"Cisco Kid."" ", .~

Sensational Hoopers!

* January, 1949, Pacific Hooper:
“ 8:6. Consistently averages higher

than any show primarily designed
for children. Preferred listening by
entire familyl “'Cisco Kid" has
everything: Adventure — humor —

B

.

SPARKS SPONSOR’S
« SALES FORCE!

] W Pis I
ENTHUSES SPONSOR'S |
DEALERS! mii, .

drama—romance —heart appeal.
*The Cisco Kid appeals to a tre-
mendous audience’ . . . say Inter-
state Bakeries.

These Promotions Pay Off!

Buttons, masks, truck posters,
membership cards, teaser ads,
sombreros, neckerchiefs, auto-
graphed fan photos, store dis-
plays, letters, photo postcards—
complete localized campaigns.

“What Is Happening To Kid Shows?”

Write for this sensational analysis.
It's an eye-opener!

Al BUILDS

AND AI

A


www.americanradiohistory.com

7

... that’s the sensational success story of this
terrific hlgh Hooperhulf hour Western!

i
I
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WLIB Sale Confirmed
Subject To Approval

{Continued from Page 1)

block for some time, is reported to
be out of the red and showing a
profit of from $800 to $1,000 in
weekly operations. Herman Bess,
formerly of WMCA, has been oper-
ating the station for Dorothy
Schift.

New owners plan to operate WLIB
primarily in the interest of two
groups of people in the Greater New
York -area. Some of the program-
ming will be designed to appeal to
the 2,000,000 second generation Eng-
lish speaking Jewish people and
other programs will be directed to
the 1,000,000 Negroes in the Harlem
area. Studios are planned for the
Harlem section of Manhattan and
the company will retain the present
WLIB quarters at 207 East Thirtieth
Streef,

Morris Novik is president of the
new company with Norman Furman
executive vice-president.

Bristol-Myers Expands
Coverage On CBS-TV

Bristol-Myers Co., for Ipana, has
expanded its sponsorship of the
WCBS-TV puppet show, *“Lucky
Pup,” to include seven additional
CBS affiliates: New Haven, Phila-
delphia, Baltimore, Washington,
Cleveland, Detroit and Chicago.
Tuesdays and Thursdays. 6:30-6:45
p.m., EDT.

Sponsorship over the eight-station
network began with last night's
telecast. The program is sponsored
over a 28-station network, Mondays,
by Joe Lowe Corp., makers of Pop-
sicles, and over a seven-station net-
wor k. Wednesdays. by Phillips
Soups. The Friday telecasts. cur-
rently open, will be sponsored again
by Keds, beginning August 12.

‘The half-hour Saturday versions
of the show, now seen at 6:30-7 p.m.,
will be televised at 6:45-7:15 p.m.,
EDT, beginning July 2 when “Red
Barber's Club House” makes its de-
but at 6:30-6:45 p.m., EDT.

WKRT Going Fulltime

President Gerald Meyer has an-
nounced that WKRT in Cortland,
New York, went on the air full time
June 26th. WKRT, with WKRT-
FM, has been in operation since
November 15, 1947. To increase its
programming facilities the station
has added Ed Glacken as news chief.
formerly ace sportscaster {rom the
Syracuse University station, and
chief announcer Bob Michel, from
WVAM.

PRODUCER—DIRECTOR

Background of Broadway Theatre,
Motion Pictures, Sales Training,
Network and Agency Radio. Avail-
able for Radio-Television. Box 255,
RADIO DAILY, 1501 Broadway,
New York City.
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RADIO DAILY

California Commentary. ..!

® @ @ There has been a steady stream of phone calls to Garry
Moore’s home since it became official that Eddie Cantor would take
over “Take It Or Leave It next Fall. Garry’s gefting scores of proposi-
tions but he’'s decided on nothing yet. . . . Don
Hine, head of KTSL film depariment, has booked
16 John Wayne westerns from Toby Anguish’'s
Hollywood’'s ABC-TV engi-
neering department last week ran first closed circuit tests on the new
RCA super-sensilive image orthicon camera tubes, believed to be the
first in operation on the coast. New tubes cut lighling requirements
80 per cent and color response is said to be almost identical to the

Hollywood

Television Pictures Distributing Corp. . . .

human eye. . . . Commodore Productions, which waxes the “Hopalong
Cassidy” transcriplions, reports that the series has hit the Number One
spot in Canada, chalking up a 33 rating and capturing 70.7 per cent
of the listeners. . . . KTTV launched its new “Tele-Word” show Friday,
sponsored by the five Howard Buick dedalers. . . . Following Newsweek's
big splash on the “three Johns,” Masterson, Nelson and Reddy, Look
Magazine last week was shooting a spread on the same trio of radio
producers, . ., .
w w w w

® e o Jack Tierney, former ABC photo editor and pub-
licist, has opened his own public relations office in Van Nuys. . ..
Making holiday guest stints at KOSA, Odessa, Tex., yesterday
were Rita Johnson, Estelle Taylor, Marie Windsor, Venise Groves
and Rod Cameron at the big festival sponsored by the Junior
Chamber of Commerce. . . . Getting back to the “three Johns,”
the boys kicked off their *“Jack McElroy Show”™ over KNBH
Thursday night. . . . Jack Benny motored back to town Thursday
from New York where he discussed his planned video program
with CBS and American Tobacco officials. Accompanying him
were Hilliard Marks and Sam Perrin. . . . Connie Haines has
been signed by the U.S. Marine Corps to wax 13 more quarter-
hour air shows with the Page Cavanaugh Trio. ... Now that Tom
Breneman's Restaurant has been leased to ABC for studio space,
the only remaining night club eating spot between Hollywood
Blvd. and Sunset is Ken Niles Gag Club. And it used to be Night
Club Row. And the El Capitan Theater, which has housed Ken
Murray's “Blackouts™ all these years, may be turned into a tele
showcase when the show moves to New York. ...

¥ w ¥ ¥

® ©® & Hal Hudson has been named manager of CBS' network
television department here, . . . For the second year, Jean Hersholt
will give a scholarship for post-graduate work in social science and
history at the University of Copenhagen. . . . Square dancing continues
to sweep the country, Now the Red Barn Roundup, featured on KXLA,
will conduct square dancing at Tommy Dorsey’s Casino Gardens every
Sunday evening. ... Ed “Archie’” Gardner has notified friends here that
he has arrived in San Juan, P. R., to start his first independent film,
“Pigsteet in Paris.” . . . Jack Burneit, general manager of KULA, ABC's
Honolulu outlet, is here on network business. . . . Last week’'s honey-
mooners: The former Kay Girard, secretary to Emest Felix, ABC con-
troller, and Don La Duke, television lechnician for Baird Radio. . . .
Jimmie Fidler returned yesterday after two weeks in New York on
sponsor business. . . . The axe seems to be hovering over the CBS
offices here, following orders from New York for retrenchments. . . .
And there are rumors around that NBC personnel is due for a slicing. . ..
Al Jolson reported last week that he has no radio plans, nor will he
discuss any until after his picture, “Jolson Sings Again” is released
. » Jimmy Durante is now acting in his first inde-
pendently-made picture, “Rupert,”” for George Pal.

in the late summer, .

Food Prodt\ldsﬁgiéa(‘l |
Radio Sponsorships

(Continued from Page 1)

more than $105,000,000 on air time.

Other big radio spenders last year,
in order, were the automptive in-
dustry, with $104,965,285; household
equipment, $82,505,397; drugs -and
remedies, $69,450,792, and soaps and
cleansers, $68,084,238.

3 German Churchmen
Guests Of Newark Station

WNJR, Newark, N. J. was host
June 27 to three German churchmen
visiting this country to study Amer-
ican techniques in religious journal-
ism and radio. The visitors were
interviewed over WNJR at 2:05 p.m.
Monday by Margaret A. Vance, reli-
gious news editor of the Newark
News.

Asgood (Eets New Post
With CBS Television

Stanton M. Osgood, director of
film procurement and syndication
for CBS-TV, has been advanced to
the new post of director of produc-
tion for CBS-TV.

H. Grant Theis, formerly in charge
of film syndication for CBS video,
has moved into Osgood’s old position.

CHANNEL 2

A BALTIMORE

i

TELEVISION engineers call
this the “Test Pattern’ of
WMAR-TV.

Szt-owners call it a sure
identification of finest in tele-
vision entertainment.

Businessmen are discover-
ing that it means the best
buyin television in Maryland!

WMAR-TV

The Sunpapers Station
CHANNEL 2 - BALTIMORE, MD.
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REVEAL EXPANDING TV AUDIENCE

| TELE TOPICS

ATCH FOR the FCC to open up new
TV channels in the ultra high fre.-
quencies when the Commission makes their
recommendations for reallocation of TV
channels about July 15 . . . the move will
be the first step toward lifting the freeze
on TV construction but it may be many
months before the whole issue is clarified
and goes into effect . . . hearings will
follow with those for and against UHF
having their say . . . the industry, gen-
erally appears not to be opposed to UHF
planning if the present 13 VHF channels
are retained and transmission can continue
until the transition is completed. . .. TBA,
industry organization, is leading the way
in the move to get the Commission to lift
the freeze . . . the Commission, on the
other hand, takes the stand the construc-
tion freeze cannot be lifted until they
have cleared up the frequency allocations
issue . . ."both, the commissioners con-
tend, go hand in hand.
[ J
CAREER GUIDANCE PROGRAM,
“The Job for You,” has been launched
by WTMJ-TV, Milwaukee, as a public
service. . . . In co-operation with the
State Employment Service, actual case his-
tories- of young carcer seckers are drama-
tized. . . . Members of an "Opportunity
Board™ appearing as employment experts
offer suggestions on job-hunting tactics.
... WTMJ-TV is also featuring a weekly
“Progress Report” by Milwaukee’s mayor
and other city officials.
[ J

GAMBLE-SKOGMO, INC., Minncapolis,
has bought television spots on KSTP-
TV, Minneapolis, for its Coronado Wash-
ing Machines. . . . Kitty Carlisle has signed
with Muricl Campbell's package agency
for a live video show, “Tea With Kitty.”
.. . Shamus Culhane, a Walt Disney alum-
nus, made 1100 still drawings for the one-
minute cartoon commercial used on Mon-
day night during the Colgate Video Thea-
ter presentation of “Mr. and Mrs. North”
over NBC-TV,

[ J
PPOINTMENTS: Fred Herbert has
been named manager of Cinemart
Sound Recording and Television Film Stu-
dios, New York. He was formerly record-
ing director for the Carl Fischer Record-
ing Studios. . . . WFMY-TV, Greensboro,
North Carolina, has named Harrington,
Righter & Parsons, Inc., as its national

television representative.

®
WABD. DuMont's New York Hagship,
has a novel giveaway series, “They're
O, slated to debut Thursday, 8:30-9
p.m. . . . Studio audience is quizzed on
details of threc horse race films projected
with live commentary. ... There's a “jack-
pot mystery horse” question for home
viewers,

Television is “the most dynamic
single element in the entire Amer-
ican economy,” says -“Fortune”
magazine in a full-length study of
the medium featured in its July
issue under the title “TV: The
Money Rolls Out.”

“Within a few years— perhaps
five—", the article declares, “it will
be one of the first ten industries
in the U.S.; already it is the Great
American Adventure of the mid-
twentieth century. Every projec-
tion made in the past two years
of TV’s growth, no matter how
optimistic, has been exceeded; the
cold statistics have gone far beyond
the hot dreams.”

But, “Fortune” adds, “never be-
fore in history have so many men
lost so much money so fast—and
so willingly. . . . Yet no one is
downhearted; the happy grand-
scale losers are all adventurers,
pioneers, and they know it.” The
article is aimed at the businessman
or industrialist who is thinking of
entering TV station operation, and
attempts to give such readers a pic-
ture of what to expect financially
and technically.

TV «“Most Dynamic Element”
In U. S. Economy, Says Mag

Figures quoted include an FCC
rundown for 1948 showing that the
four video networks (NBC, ABC,
CBS, and DuMont) had combined
revenues of $4,800,000 last year, and
expenditures of $11,200,000, for a
combined loss of $6,400,000. Forty
other TV stations took in $3,900,000
and spent $12,400,000, for losses of
$8,500,000.

Thus, “Fortune” says, “ ... To
many a coolheaded American busi-
nessman, now poised on the brink
of television, the first big question
is, why not wait? The pioneers
never make the money, say the
wiseacres (ignoring a lot of history,
including the history of David
Sarnoff). . . . The men who are
doing the pioneering know all this,
too. Why, then, are they plunging
ahead? The biggest reason is that
they dare not get left.”

Proceeding to the firmer ground
of construction aspects of TV, the
article observes that “television is
a horizontal thing,” as contrasted
with radio which has grown up-
ward physically, and hence the
space problem in video broadcast-
ing is becoming more acute daily.

FCC Asks Pic Firms
To Oufline TV Plans

{Continued from Page 1)
tion of FCC interest, while other ob-
servers felt that it presaged a fore-
ing of the industry hand at a time
when thealer TV is in too early a
stage of development,

Statements were asked by Sept.
2, with reference 1o these six speci-
fic subjects:

1. Minimum frequency needs
for nationwide competitive ser-
vice;

2. Best frequencies for such
service;

3. Exact functions to be per-
formed by such service;

4. To what extent such func-
tions could be performed by us-
ing coaxial cable, wire or some
other: non-radio facilities;

5. Availability of such non-
radio equipment, and

G, Overall plans for establish-
ment of theater TV service.

In addition, information was ask-
ed concerning research and experi-
mentation by Paramount and Fox,
both of which seek renewal of their

experimental TV licenses. It secemed

Hallicraffers Showing
NewTV-R~ec_eiverline

Chicago—Hallicrafters will pre-
sent a new line of six television sets
this week at the silver anniversary
show of the American Furniture
Mart.

The new models will include a 10-
inch wood model; a 123 inch table
model; a 16-inch wood table model;
a 12%-inch consolette; a 16-inch
console and a deluxe 16-inch model.
Prices will be announced later.

The Hallicrafters organization will
be one of several TV receiver man-
ufacturers who will exhibit new
lines at the Furniture Mart show.

obvious that these companies will
be required to offer concrete evi-
dence that wvaluable experimental
work has been going on under their
licenses. The Commission extended
the licenses of three Paramount ex-
perimental TV relay stations in the
New York arca to Oct. 3, but de-
nied Paramount's request for special
temporary authorizations of iwo
more such stations because they “do
not appear to have been used in the
period of over a year that they have
bcen outstanding.”

2nd Agency Survey
Shows Increase
In Set Owners

(Continued from Page 1)
Newell-Emmett researchers find,
adding that this is a “conservative”
estimate.

The agency had this to say on
set distribution by income brackets:
“Even in April, 1948, TV was a
mass market medium in Videotown
with 74 per cent of the sets in
middle and lower income homes.
Today, the middle and lower in-
come groups, which make up 83
per cent of Videotown’s population,
own 82 per cent of television sets,
By the end of this year there will
be more sets per hundred families
in middle class houses than in
upper class houses, and lower class
houses will about equal the upper
class.”

More than 40 per cent of the sets
in “Videotown” were bought on
time, the researchers found. The
middle and lower income groups
not only own a majority of the TV
receivers but spend more time
watching. Sets with screens of 12
inches or more were the most
popular models, accounting for al-
most half of all set sales there in
the first quarter of 1949.

It was found also that prospec-
tive set buyers were doing more
and more shopping among various
brands, checking ads, reading dealer
literature and discussing sets with
dealers and friends before buying.

The commercial market in “Video-
town” was found to be diminishing
in importance. Only 8 per cent of
the TV sets there are in bars, clubs,
and other public places, a sizable
decrease over the figure of a year
ago.

Renews News Show

The Fort Pitt Brewing Co., Pitts-
burgh, has renewed its five-minute
daily video news show on WICU,
Erie, Pa., through BBD&O, Inc. The
program is seen Monday through
Saturday at 7:30 p.m, Present con-
tract runs to Oct. 1.

Bascehall Execlusive
The television coverage of the
16th Annual All-Star Game from
Ebbots Fiold, Brooklyn, Tuesday,
July 12, will be broadcast over
thoe CBS TV Network, it was an-.
nounced by Lawronce Lowman,’
CBS vico-president and general
exocutive. Broadcast will be
sponsored by tho Gillette Salety
Razor Company and will got
under way at 1:15 p.m., EDT,
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WWDC Press Relations Dir.

‘Washington, D. C.—The appoint-
ment of Irving M. Lichtenstein as
press relations director of WWDC
was announced over the week-end
by Ben Strouse, general manager.
Lichtenstein, who was a mcmber of
the station's news stafl, will replace
Wadsworth Likely in the press re-
lations post. Likely has been assign-
ed to the station's news staff.

Marines “Land’’ At KYW Workshop

Philadelphia, Pa.—For the first
time in the history of XYW Summer
Workshops for Teachers, five Marine
Corps personnel will attend the
eourses. Three enlisted men and two
officers have been assigned the
course in addition to more than
forty school teachers from the
greater Philadelphia area who will
attend. A host of notables in the
field of education, radio and TV are
scheduled as guest lecturers when
the courses get under way on July
6-25.

Bakery Sponsor On WKNA

Charleston, W. Va.—The *Cisco
Kid.” sponsored in Charleston by
the Holsum Bakery Co., is getting
the full support of WKNA promo-
tion. Holsum recently bought the
half-hour program produced by the
Frederic W. Ziv Co. and presents it
three times weekly over the station.
Drivers of the Holsum Bakery have
been wearing sombreros and ban-
danas during the day and posters on
the trucks advertise the program
over WKINA.

WDAF-TV Hosts Dealors
Kansas City, Mo.—Over 100 set
distributors and dealers were hosted
at a luncheon meeting in the Trianon
Room of the Hotel Muehlebach ves-
terday on the invitation of Dean
Fitzer, general manager of WDAF-
TV. The station outlined its pro-
jected plans for close distributor
cooperation and for going on the
air—with test pattern Sept. 11 and
programming not later than Nov. 1.
The distributors were welcomed at
the luncheon by Roy A. Roberts,
president of the Kansas City Star

WDAF-TV’s parent company.

Orchestra Cites WFIL

Philadelphia—The board of direc-
tors of The Philadelphia Orchestra
adopted a resolution at their June
meeting thanking WFIL f{for the
publicity and promotion the Orch-
estra received in the weekly radio
program, “Your Symphony.” The
program heard Thursdays from 9
to 9:30 p.m. featured music recorded
by The Philadelphia Orchestra.

Stork News

Oyster Bay, N. Y.—Dave Rosehill.
WKBS disc jockey. on June 11 be-
came a father for the third time, A
boy, David 'William, was born to
Mrs. Rosehill at the Kew Gardens
General Hospital. Dave has two
girls, Lynne. age four, and Dale, age
two.

HE right of stations to “editorial-

ize” and bans on news broad-
casts again reached into the cham-
bers of Congress, became the sub-
ject of attack by a civic organization
and was the subject of debate by
NAB program directors’ clinic held
in Chicago.

Don Petty, the NAB general coun-
sel, told the second day's session at
the Chicago clinic that many broad-
casters are confusing Paragraph 315
of the Communications Act of 1934
with the recent FCC reversal of the
Mayflower decision, thus permitting
stations to editorialize. He emphas-
ized that a station can refuse time
to any politician because if time is
granted to one legally qualified
candidate, similar time must be giv-
en to the opposing candidate. The
300 directors and executives were
also reminded that the sponsor of
a controversial-issue program must
be identified on the air.

The FCC's reversal of the May-
flower policy came under attack by
the American Civil Liberties Union
in a memorandum to members of
Congress and to the Commission.
In a statement prepared by James
Lawrence Fly. vice-chairman of the
ACLU Committee on radio, the or-
ganization’s board of directors called
for the reinstatement of the editor-
ializing ban and charged the com-
missior with having “substituted a
policy of operation in the private
interest in place of a simple and
sound policy requiring licensees to
operate in the public interest.”

The ban against radio was lifted
by the House Un-American Activit-
ies Commiitee just as an investiga-
tion into communism in the District
or Columbia wasopened. Rep.Francis
D. Walter of Pennsylvania. ranking
Democrat. called for the vote which
led to the lifting of the ban.

Radio news problems. which were
discussed at the Chieago program
clinic, came under the scrutiny of
radio news editors at the first an-
nual conference at Kent State Uni-
versity in Ohio. NAB's Arthur
Stringer congratulated radio man-
agement for the progress made in
station-originaled news shows.

A revised nation-wide table of TV
frequency allocations will be is-
sued by the FCC early this month.
The TBA was notified that action
will be deferred on its proposal to
1ift the freeze on TV in eleven cities
of California, Colorado, Texas,
Washington and Utah. The FCC dis-
closed its intention to issue the no-
tice of rule-making indicated last
month when it issued its statement
on color TV and use of the UHF
bands. This notice will be included
with the new table.

Within the TBA. dispatches from
Paris indicated that FCC chairman
Wayne C. Coy was seriously con-
sidering the organization’s offer to
become its president. Coy is expect-
ed to resign from his FCC post upon
his return from the international

» THE WEEK IN RADIO *

Mayflower Policy Still Under Fire
By AL JAEGGIN

communications conference in the
French capital.

The NAB, the FCC Bar Associa-
tion, and attorneys Vernon Wilkin-
son and George S. Smith registered
strong opposition to the FCC’s pro-
posal for public advertising of ap-
plications for new permits, modifi-
cations, renewals and transfers.
Guilford Jameson, Bar Association
president, also objected to the 90-
day “cut-off” proposal of the Com-
mission, limiting to 90 days from an
original filing of mutually exclusive
applications.

The radio industry has to put up
with more measuring devices and
tests than any other medium, Pat
Weaver, v-p of Young & Rubicam,
Inc., told the Chicago Clinic early
in the week. He lashed out at BMB
which, he claimed, is not going into
the figures of how many people are
being reached per dollar spent in
radio. He warned that the “number-
one” status of radio will not prevail
indefinitely and that he personally
fecls that television will eventually
take over radio’s position.

But in contrast to Weaver's per-
sonal opinions, Duane Jones, presi-
dent of the New York advertising
agency of the same name, told the
Newspaper Advertising Executives
Assn. that TV advertising is less a
competitor of the media than an
added service tending to improve
the prospects and general efficiency
of all advertising.

In a similar vein, Walter L. Den-
nis. radio and television director of
Allied Stores Corp. of New York.
declared at the joint sales promotion
and visual merchandising group
convention of the National Retail
Dry Goods Assn. at Chicago that
there is a world of opportunity to-
day as never before for retailers to
usc both radio and TV at low cost.

MCA Aiding MGM

In Transcription Sales

(Continued from Page 1)
York. and head of Radio Atiractions.

Lebhar disclosed Friday that Mu-
sic Corp. of America will cooperate
with MGM in setting up a ‘“field
force” for national distribution of
the ET series. “with the aim of
getting an MGM affiliate in every
important market.”

MGM {feels its latest venture was
“accidentally very well - timed.”
Lebhar said, in view of television’s
upsurge and the accompanying need
in radio of fresh program material.
On the basis of initial response to
the offer, MGM will be *“over the
hump” at the outset on its outlay to
date of about $100,000 in production
and programming costs on the ser-
ies, Lebhar said. He estimated pro-
duction and talent costs at from
$1,000,000 to $1,500.000 on a yearly
basis. It is hoped too, that the first
“portfolio” of eight series will be on
the air by October, Lebhar said.

AGENCIES

JPHE 1949 “ROSTER AND OR-

GANIZATION” of the American
Association of Advertising Agencies
has been issued. Published as of
May 30, the new Roster lists 239
member agencies operating 391 of-
fices in 62 U. S. cities, and 51 offices
in 24 foreign cities. Offices of mem-
ber agencies are most numerous in
New York, with 89, and next numer-
ous in ‘Chicago, 37, Los Angeles, 31
and San Francisco, 25.

SIDNEY B. WOLFE, associated
with the 1. T. Cohen Advertising
Agency for two years, has been ap-
pointed television director for the
agency. Wolfe produced Washing-
ton’s first video wvariety show,
“Stars of Tomorrow” and was tele-
vision editor of “Ike & Mike,” the
first radio and television publication
of its kind in the world. He will be
in charge of all television activities,
programming and sales.

LEVER BROTHERS, LTD. Tor-
onto, Canada, have announced the
appointment of Young & Rubicam,
Inc., to handle Canadian advertising
for Lipton Tea and Lipton Noodle
Soup. Activity on the Lipton Tea
account will begin at once, while
the Noodle Soup radio and publica-
tion schedules will start this fall
and the first of the year, respective-
1ly.

Young and Rubicam already hand-
les the American advertising for
the Lipton Tea and Noodle Soup
accounts.

SEBEL PRODUCTS INC., manu-
facturers of Mobo Action Toys, an-
nounces the appointment of Marcia
Norcross as assistant to publicity di-
rector Robert Gould. Miss Norcross
was previously assistant promotion
director for National Mallinson
Fabrics Corp.

. 117-119 W. 46 St.
HEHRY GREENFIELD, Mg. Director N.Y.19
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Chicago TopsN.Y.
In Tofal F(C Grants

Washington Burcan of RADIO DAILY

Washington — With Texas and
California leading the field in total
number of gmants, the FCC yester-
day revealed that nine states have
more than 100 grants for commercial
AM, FM or TV stations. In all, there
are more than 3,000 grants outstand-
ing.

Chicago’s 34 grants put it at the
top of the list of cities, with 16 AM,
14 FM and four TV outlets okayed.
New York is next with 14 AM, 12
FM and six TV grants, with Los
Angeles third. Los Angeles has

(Continued on Page 6)

WNYC To Celebrate
25th Anniversary

WNYC, New York City’s munici-

pal station, on Friday completes its
first quarter-century of broadcast-
ing. -
The station, which began studio
operations on July 8, 1924, remains
the nation’s only city-owned-and-
operated outlet. WNYC-FM was in-
augurated in 1943; WNYC-TV is en-
visioned for some time in the future,
when the FCC opens up its Ulira
High Frequency channels.

Zenith Annual Report
Released By MacDonald

Chicago—A total volume of busi-
ness amounting to $77,146,861 for the
fiscal yecar ended April 30, 1949,
“slightly under that of the previous
year,” was reported by Zenith Ra-
dio Corp.

The company's net income for the
year totalled $2,706,889, the annual

(Continued on Page 6)

Airminded

Sidney Frenkel, sales repre:
sentative for WCAO, Baltimore
uses his own plano to pursur
station time sales. Last week
with WCARO’s chiel announcer
Charles Purcell, as pilot, Frenkel
flow to Cambridge, Md., made o
sales pilch to officials of a packs
ing plant, and flew back to Balti-
more with a full aiternoon freq
lor calls on other prospects,

Visitor

William J. Haley, director gen-
eral of the British Broadcasting
_Corporation, will arrive in New
York this week-end for a week's
inspection of American radio and
television. It will be Haley's first
visit to America since 1943,

Crothers Will Diredt
Religious Broadcasts

Dr. George D. Crothers, formerly
assistant director of CBS Education
and Opinion Broadecasts, has been
appointed director of the network’s
Religious Broadcasts for both radio
and TV. . - _
He succeeds Elinor Inman.
Crothers is the son of a preacher
and was graduated from Worcester
College, Ohio. Later, he obtained
his Ph.D. at Columbia University.

Before joining CBS in 1941, he

(Continued on Page 2)

Pearson’s New Chapeau
- Will Have Adam Label

Sponsorship of Drew Pearson’s
show over ABC, Sundays, 6 p.m.,
EDT, will switch from Lee Hats
to Adam Hats, beginning in Sep-
tember. )

William H. Weintraub & Co.,
which has been handling the Pear-
son show for the Frank H. Lee Co.,
will represent all advertising, in-
cluding radio, for Adam Hat Stores,
Inc., effective August 28.

In announcing the coming $pon-

(Coprinued on Page 2)

RERS EXK

New Lines Of Radio And TV Receivers
Getting An Advance Showing At

American Furniture Mari

BoostTo 120,000 W.
0K'd For World Wide

Washington Burean of RADIO DAILY

Washington—The FCC yesterday
granted the World Wide Broadcast-
ing Corp. permission to increase the
power of one of its five shortwave
broadcasting transmitters at Boston
to 120,000 watts.

In commenting upon the FCC
action, Walter 'S. Lemmon, presi-
dent of the World Wide Broadcast-
ing Corp., said: “This huge new

(Continued on Page 2)

New Detective Series
To Preem Over MBS

A new adventure series, featuring
William Gargan as a private investi-
gator, will preem over MBS, August
7, 4:30-5 p.m., EDT.

The Sunday’ afternoon series, as
yet untitled, will be sponsored by

(Continued on Page 6) ‘

Pulse Survey Revedls

Summer Listening Decline |

A decline in radio listening in
Cincinnati and ‘Chicago, attributed
to “the influence of summer,” and
a slight unexplained increase in
Boston listening are shown in the

{Continued on Page 2)

Election of Sylvester L. (Pat)
Weaver, Jr.,, as NBC vice-president
in charge of television was announ-
ced yesterday by web prexy Niles
Trammell, Weaver has resigned as
vice-president and radio-tele direc-
tor of Young & Rubicam and will
take up his new post about Aug. 1.
His appointment was voted at a
meeting of the NBC board of direc-

tors last Friday.

Pat Weaver To Join NBC
As V-P In Charge Of Tele

Sigurd S. Larmon, president of
Young & Rubicam, announced the
promotion of Everard W. Meade,
vice-president and manager of its
radio department, to director of the
department. Meade also will fill
Weaver’s post on the agency’s ex-
ecutive committee and plans board.
He has been with the firm since
April, 1948, and formerly was assist-

(Continued on Page 7)

Chicago—Lower priced ra-
dio and television sets, numer-
ous improvements, lower costs
and the entry into the TV
field of old established radio
set manufacturers featured
the opening of the 25th an-
niversary of the American
Furniture Mart show here
yesterday with 20,000 buyers

Rebikes Radio Crifics
In Speech Before AFA

Poland Spring, Maine — Radio’s
self-appointed censors were rebut-
ted last week by A. O. Buckingham,
vice-president of Cluett Peabody &
Co., (Arrow Shirts) in a speech
here before the First District Ad-
vertising 'Conference, Advertising
Federation of America.

“I happen to be a radio listener,”
Buckingham said. “My wife is a ra-

(Continued on Page 6)

Mczgnc:vox Net Sales
Show Increase 1st 3 Mo.

Fort Wayne, Ind.—Net sales of the
Magnavox 'Co. for the three month
period ending May 31, 1949, totaled
$4,600,000, or $600,000 above the
similar period last year, according
to the president’s report to stock-

(Continued on Page 5)

$15.000 Pushover?

The $15,000 jackpot on CBS’
“Spin to Win” was won joinlly
by a woman studio contestant
and an Air Force sergeant on
the premiere broadcast, July 4,
7 p.m., EDT. This marks the first
time that a large jackpot has:
been won on a network give-
away show on ils initial airing.
[dentified record was “When I
Grow Too Old To Dream.”



www.americanradiohistory.com

=RADIO

Wednesday, July 6, 1949

DAILY

% COMING AND GOING =

GEORGE B. STORER, president of Fort In-

Yol. 48, No. 3 Wed., July 6, 1949 10 Cts.
JOHN W. ALICOATE : Publisher
FRANK BURKE : : : : : Editor

MARVIN KIRSCH : Business Manager

Published daily except Saturdays, Sundays
and Hohda}s at 1501 Broadway, New York,
(18), N. Y., by Radio Daily Corp., J. W.
Allcoatc, Prsstsnt and Publisher; Donald M.
Mersereau, Treasurer and Gcneral Manager:
Marvin R1rsch Vice-President; Chester B.
Bahn, Vice- I’reﬂdent Charles A. Alicoate,
Sceretary. Terms (Postage free) United
States (other than California) $10.00 one
year; California, $15.00. Foreign, $15.00.
‘Address all communications to Radie Daily,

1501 Broadway, New York (18), N. Y.
Phone \VIsconsin 7-6336, 7-6337, 7-6338.
Cable address: Radaily, New York.

WEST COAST OFFICES
Al S8teen, Manager
6425 Hollywood Blvd.  Phone: Glndstone 8436
WASHINGTON BUREA
Andrew H. Older, Chie! 6417 Dahlonegn Rd.
Phone: Wisconsin 3271

CHICAGO BUREAU

Hal Tate
360 No. Michlgan Ave,
Phone: Randolph 6-6650

Entered as sccond class matter, April 5,
1937, at the postoflice at New York, N. \.,
under the act of March 3, 1879.

dustry Company, and LEE WAILES, vice-presi-
dent in charge of obcrations, together with
ED FLANIGAN, managing director of WSPD,
Toledo, are back at their respeetive bases
following meetings in New York with Tom
Harker, national sales manager of the Fort
organization.

MARGARET ARLEN, commecntator on WCBS,
will sail today aboard the ’Qucen Mary’ for
a month in Europe. She will be aoccompanied
by her parents, Rev, and Mrs. H. B. Hines.

C. J. WITTING, dircctor of administration
for the DuMont Television Network, has lcft
on a business trip that will take him to sev-
cral of the web’s affiliates in the middie West.

PAT B. WITHROW, JR., national director
Yeterans Hospital Proarams, will arrive in New
York Thursday from Denver via Charleston,
W. Va., for conferences and interviewing tal-
ent for Fall hospital shows. He will stop at
the Roosevelt Hotel.

JANETTE DAVIS,
Godfrey program,
Ark.

vocalist on the Arthur
is vacationing at Pinc Bluff,

FRED BARR, program director al WWRL,
returned from a onc-weck vacation at Atlan-
tic City, N. J., just as JOHN LOTAS, an-
nouncer on the station, left for a one-week
“oliday in New Hampshire.

PETER DONALD, comedian, and MRS. DON-
ALD, are oboard the ““Queen of Bermuda’
hound for a vacation in the islands.

KEN DYKE, accompanied by MRS. DYKE,
sailed Saturday aboard the “’Queen of Ber-
muda’’ for @ vacation in the islands, On his
return he- will toke up his dutics as vice-
president of Young & Rubicam in charge of
sublic relations.

MORRIS NOVIK, radio consultant, is spend-
ing this week in Urbang, IlI., attending the
meeting of the Institute of Communications
Rescarch.

RAY CHARTER sales represntative for
George B. Hollingbery Co., has returned from
a vacation on the Jersey shore.

MRS. PEARL BAUM, promotion manager for
WCSC, Charleston, S. C., to New York for
zonferences with CBS executives and station
representatives.

ROBERT SAUDEK, ABC's v-p in charge of
public affairs, is vacationing in Maine.

FLETCHER MARKLE, dircctor of the Ford
Theater, and VINCENT McCONNOR, script
cditor on thc program, have left for two
months in Europe.

BILL ROGERS, announcer, narrator and em-
cce, is back from Michigan, where, with his
wife and young son, hc spent a short vaca-
tion at his parents’ summer home in Frank-
fort.

DONALD A. STEWART, general manager of
WDTYV, Pittsburgh outlet of the DuMont tele-
vision network, is in New York this week on
business.

FINMQ(IAL

(July 5)
NEW YORK STOCK EXCHANGE

High Low Close Chg.
ABC .. ......... 534 55 555 — 14
Admxrul Corp. .... 1655 1615 1635 — 33
Am. Tel. & Tel.. \405’ 14075 140V, + 34
CBS A ........... 17 17, 177 + VY,
CB5B ....... . 71/1 17 17% 4+ %
Philco ......... .. 2534 247 2534 -+ 34
RCA Common .... 104 10 10 ...

RCA 1st pfd...... 70 6935 70 -+ 1
Stewart-Warner ... 10V4 1014 10V ......
Westinghouse . .. 2314 2275 2315 ......
Westinghouse pfd 9915 9915 9915 ......
Zenith Radio .. 23 23 23 4+ %

NEW YORK CURB EXCHANGE

Hazeltine Corp. 13 124 13 + 1

Nat. Union Radio. 23y 2V 23 ...
OVER THE COUNTER

Bid  Asked
DuMont Labs. . oo N3y 1234
Stromberg-Carlson 91, 10,

Sen. Connally Interviewed

Washington—ABC correspondent
Jack Beall interviewed Sen. Tom
Connally,
Foreign Relations
“Headline Edition” last night. Topic
of discussion was the Atlantic pact

Takes BPRA Post

Joan Wilson. formerly assistant
program director of WQAM. Miami
has been appointed executive direc-
tor of American Public Relations
Associales, Inc.. New York.

chairman of the Senatc}
Committee. on}

Pearson’s New Chapeau
Will Have Adam Label

(Continued from Page 1)
sorship of the Pearson show. Elias
Lustig, president of Adam Hat
Stores. said: “We are delighted
that Adam Hats has successfully
~ompleted negotiations for the pur-
~hase of the Drew Pearson radio
nrogram. We feel that Mr. Pearson,
in addition to being one of radio’s
most popular attractions. provides
the finest medium for selling hats
the industry has known for the past
25 years.”

Crothers Will Direct

Religious Broadcasts

(Continued from Page 1)
was a reporter for the Knoxville
Tenn.. News Sentinel and taught
history at Maysville. Tenn.. College
Western College at Oxford, O.. and
at Columbia University.

Sulse Survey Reveals
Summer Listening Decline

(Continued from Page 1)
Pulse surveys of those cities for the
Mav-June period. just released.
Lux Radio Theater was the top
~vening vrogram in Chicago and
Boston. Walter Winchell led the rat-
ings in Cincinnati.

Named RCA V.-P.

Charles M. Odorizzi has been
named vice-president in charge of
service of the RCA Victor Division,
Radio Corp. of America.

Odorizzi resigned recently as vice-
nresident and general manager of
Montgomery Ward’s mail order divi-
sion.

Boost To 120,000 Watts
OK’d For World Wide

(Continued from Page 1)
power amplifier will be used to
boost the service of the United
States State Department programs
to listeners in all of the countries
behind the Iron Curtain and to
further assist the efforts of the
State Department to overcome the
Russian jamming of its transmis-
sions from the United States.”
Expect Operation This Summer
Lemmon also stated “the final
electrical installation and testing
of the new equipment is now be-
ing rushed to completion so that
operation at the full 120.000-watt
higher power can be started before
the end of the current Summer.”

Gets Czech Turndown

ABC commentator Henry J. Tay-
lor. currently making a world tour
for first-hand news background, has
been refused permission to visit
Czechoslovakia, his New York office
was notified yesterday. A spokes-
man for Taylor. who is in Cairo.
said the State Dept. will be asked to
investigate the barring of American
newsmen from the Iron Curtain
country.

CBS Package Sold

“Leave it to Joan,” new CBS
comedy package starring Joan Davis,
which premiered July 4, was bought
by the American Tobacco Co. for
Roi-Tan Cigars, after the first
broadcast.

The American Tobacco sponsor-
ship is effective Sept. 9 when the
show, currently heard Monday,
moves o Friday, 9-9:30. Contract is
for one year, with usual 13-week
oplions. Lawrence Gumbinner, New
York, is the agency.

Fisherman’s
Luck

These twin beauties have just
been hauled onto the dock after a
big day of tuna fishing. Some-
times, when luck is running good,
as many as fifty of these giant fish
are captured in one day.

But time buyers don’t have to
depend on luck in picking radio
stations—not in Baltimore, any-
way. Here there is one big bar-
gain buy. It’s W-I-T-H, the BIG
independent with the BIG audi-
ence.

W-I-.T-H delivers more listen-
ers-per-dollar than any other sta-
tion in this rich city, the nation’s
sixth largest market. W-I-T-H
covers 92.3% of all the radio
homes in the Baltimore trading
area.

So if you're looking for a sta-
tion that produces low-cost sales
in Baltimore, call in your Head-
ley-Reed man and get the full
W.I.T-H story today!

/; M

WITH

Baltimore 3, Maryland

TOM TINSLEY, Presldent
Represented by Headley-Reed

/:‘-

AM
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Topeka, Kansas

ABC affiliate

covering half a million radio
families in a 2 billiqn dollar

retail market

announces the appointment effective

July 1, 1949 of...

new york
boston

Q% e e d chicago
and company detroit

ma/’z'o and television san francisco

station ¢epresenmtz'ves atlanta

hollywood
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| SOUTHUWEST

ALLAS P. WYANT, WOAI, San
Antonio, promotion manager,
addressed a meeting of the San An-
ionio Advertising Club last week on
the subject “Television Is Coming
To Town.” Formerly promotion
manager of WBZ, Boston, Wyant
helped to launch WBZ-TV before
coming to his post here, where he
will also be promotion director for
WOAI-TV.
Kenny Baker was heard in a ser-
ies of two special broadcasts recent-
1y heard over WFAA and WFAA-

+ FM. Dallas.

A special program in which high
ranking Mexican generals were in-
terviewed was presented over
KCOR, San Antonio. The army offi-
cials were visitors at the Fourth
Army Headquarters here and also
visited local Air Force Bases. Broad-
cast was arranged through the
Fourth Army.

Amon G. Carler, president of the
Carter Publications, Inc., licensce of
WBAP, AM. FM and TV, Fort
Worth, has been elected president
of the Fort Worth Club for the 30th
consecutive term.

Rex Preis, commercial manager of
KTSA, San Antonio, and Governor
of the 10th District, Advertising
Federation of America, officiated at
installation ceremonies of new offi-
cers of the Amarillo Advertising
Club being inducted into office.

The marriage of Florence Helm,
producer of WBAP, Fort Worth, and
Bill McAndrews, a member of the
WBAP announcing staff, has bcen
announced in Fort Worth.

John Andrews, Dallas song writer
and brother of Dana Andrews. Hol-
lywood movie star, is to be inter-
viewed on WFAA and WFAA-FM.
Dallas, by Juliec Benell on her wo-
men’s program.

Thaine Engle has been named
commercial film director and Lewis
Cearley has been named film labor-
atory supervisor for WBAP-TV,
Fort Worth.

Howard Dufl, radio’s “Sam Spade”
now turned film actor is cur-
rently making a series of personal
appearances throughout the state in
conjunction with the showing of his
latest film *“Calamity Jane and Sam
Bass.” While Duff is on tour he is
to be heard on his show by trans-
cription.

Hitting the vacation trail is Jack
Keasler and Bill McReynolds of
WOAI, San Antonio. Ieasler is
commercial manager and plans a
two-week +vacation in California.
McReynolds is a member of the an-
nouncing stafl and plans to visit his
parents at Seymour, Tex.

WELL KNOWN
PUBLICITY FIRM

Est. 10 yrs. Will publicize and man-
age personalities, producers, writers,
radio or TV shows on percentage agree-
ment.  Also scek rew talent, ideas.
Write Box 256, RADIO DAILY, 1501
Broadway, New York City.

Mainly About Manhattan. . . !

© ® @ AROUND TOWN: Fred Allen’s twofisted sounding off cn
television in Life causing plenty of rhubarbs along Radio Row, both
pro and con. One thing you gotta admit about Mr, Allen—whether he's

right or wrong, the boy pulls no punches, .. . James Mason and his
Missus summer-subbing for the Sealtest Dorothy Lamour stanza stariing
on the 14th, ... Jack Hurdle slated to direct the Wm, Gargan whodunit
for U.S. Tobacco, which bows in on Mutual Aug. 7th. (Hell also do
the TV version on NBC). . .. One of the nation’s newest singing idols
owes most of his ‘49 salary to his bookmaker and is going deeper in
hock every day. .. . Bill Rogers copped the announcers’ audition for
“Brighter Day,” which swilches over to CBS next Monday for Ivory
Flakes. . . . Recommended: Geo. F. Putnam’s lively “News and Clues”
stanza on DuMont. . . . Robert Merrill will prob’ly be seen in a feature
film this {all. . . . Millon Berle gifted with a liletime pass and box to
the Roosevelt Raceway because of his efforts to boost the trotting
sporl. . . . Overheard at WWRL: Marriage has to be a compromise—
otherwise it ends up in a secttlement. . . . At Trader Tom’'s Steak House,
a radio press agent who had just lost his last client, moans: “Now I'm
really a no-account press agent.’”
w yhe w w

® e e Maxine Keith, the radio publicist for “Lend An Ear,”
is walking around these days with a patch over her left eye, the
result of a cold, so she sez. At any rate, running into Gary
Stevens the other p.m., the producer cracked: “What are you
publicizing now, Maxine—Lend An Eye!"”

w w " "
® ©® e THE MORNING MAIL: “1 think you'd like to know that
my little ‘problem’ as to the handling of the “Reminiscin’ With Singin’
Sam’ program on WNJR has been solved.” writes Jim Ryall. “I've
received a number of letters from many of Harry Frankel's old friends
in radio and the consensus of opinion is overwhelmingly in favor of
my telling listeners quite frankly that the program is transcribed and
that ‘Sam’ has passed on, Mrs, Frankel sent me a personal note which
I am including in my replies to listeners with her permission. I find it
difficult to describe the thrill I got in receiving mail from radio men
across the country who knew ‘Sam’ and loved him. There's a lot of
heart in radio when the memory of a wonderful quy like Sam can
live so beautifully and fresh in the minds of all who knew him. My
‘problem’ wasn’t an important one, but I'm glad I told you about it.
Because out of it has come a look deep into the very heart of radio.
And I am very., very proud to be associated with the sort of men
who took time out of their busy workday to stop and write that ‘I, too.

Xy

was his friend’.

g w w w
¢ @ e The stage has its First Lady in the person of Helen
Hayes, the screen boasts its Bette Davis and radio can offer any
number of candidates for regal acting honors. With the emergence
of TV, it looks from here like the honors may go to Nancy
Sheridan, the lovely blonde, who is now discovering that her
years on B'way and in summer stock are paying off in the new
medium. Wyllis Cooper, whose “Volume One” series featured
Nancy in its preem, will bring her back for a repeat this week—
first performer to be brought back for a second appearance on
this stanza.

w w W W
® ® @ SMALL TALK: Ted Granik's “American Television Forum”
has an auto mir, interested. . . . Fortune Pope’s WHOM will shortly
unveil a special service to national sponsors interested in getting into
the foreign language market. . . . Sandy Bickart signed for the lead
in Mutual’s new “Mystery Hall”

NEW BUSINESS |

WMCA, New York: Arnold Bak-
ers, Inc., has signed a campaign of
spot announcements, beginning
June 13th. Benton & Bowles and
Mort Fleischl, WMCA account ex-
ecutive, handled details of the new
contract.

On the same date, the Embassy
Company, rhinestone setters, began
cross-the-board participations in
Ted and Doris Steele's “Mr and
Mrs. Music” program. Tom Delaney,
WMCA account man, ngotiated the
contract, in addition to inking a
group of 20 local merchants and
boats from Secaford Harbor to a
segment of “Fisherman’s Guide,”
broadcast between 6:00 and 7:00 a.m.
daily.

Consolidated Edison Company,
through BBD&O, will launch a spe-
cial campaign of daily spot announ-
cements, beginning June 23rd. Tom
Lynch is the WMCA account ex-
ecutive.

WJZ, New York: Eleven partici-
pations have been signed so far for
the new all-night, six times per
week, “Symphony 8id” program
which started on June 20.

Six of the sponsors were signed
through the William Warren Agen-
cy of New York. They are the
Strauss Stores, auto accessories and
radios; Regent Qutfitters, Metropoli-
tan 'Training Center, jewelry and
watch repairing; National Beauty
Products, cosmetics; Flagg Pet Food
Corporation and Urrncat Products,
cosmetics.

Other adverlisers who will spon-
sor the program are the Radio Shop
of Newark through Ad Mann agen-
cy; Bop City, night club through
the Aetna Advertising Agency;
Meat Cutters School of Manhattan
through the Greshofl Agency;
Crown - Credit Corporation, eclectri-
cal appliances and jewelry through
the H. W. Hauptman Agency, and
Hollywood Al, men’s clothing,
through the William Vomack Agen-
cy.

Wedding Bells

Frances Buss, director-producer
of CBS-TV’s “Dione Lucas’ Cooking
Program” and ‘Vanity Fair,”” was
married to William H. Buch, eastern
representatve of the Apex Film
Corp., on June 25.

1906 1949

CONFISEUR

FRENCH RESTAURANT
" LUNCHEON from $2.00
DINNER from $3.00
'COCKTAIL BAR
Samous French Candied
15 East 52nd St.
AIR CONDITIONED
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SAN FRANCISCO ||

e ———
By NOEL CORBETT

“TZ IERAN’S KALEIDOSCOPE” is
now sponsored by the Bank of

i America Thursdays 7:15 to 7:30 p.m.,
| on KGO-TV. Henry L. Buccello is

the account exec. for Charles R.
Stuart Agency, and Gil Freeman
closed the deal for the station.

1 Maury Baker, sales promotion head
4 for ABC in Frisco held a preview

for the press in the Palace Hotel at

{ which the June 30 and July 7 epi-

sodes were shown.

Acceptance of wine accounts on
NBC brought the following state-
ment from John W. Elwood, general
megr. of KNBC: “ ... It's only natu-
ral that KNBC should air wine ad-
vertisements, because the wine
industry contributes much to Cali-
fornia’s economy. The state produ-
ces about ninety per cent of the
nation’s annual purchase of half a
billion dollars worth of wine, . . ”

Here ‘N’ There . . . David Lasley,
NBC sales promotion head in Chi-
cago, in town for a few days. . .
Eileen Christoferson, singer on
“Boysen Open House” was picked
irom amongst several dozen Ilocal

singers to compete on Horace
Heidt’s program.

.Ham Radio Activities
On Voice Of America

The Voice of America, in coopera-
tion with the American Radio Re-
lay League, has launched a weekly
series of 15-minute broadcasts, fea-
turing news of “ham” activities
throughout the world, interviews
and special events, to Europe on
Saturdays, 4:45 p.m., EDT, and to
the Far East and Latin America on
Sundays, 9-a.m., EDT.

Bill Leonard, himself a “ham,” of
the WCBS’ “This is New York,” will
act as emcee on the shortwaved
show. All participants on the pro-
} gram are active licensed radio ama-
teurs.

Corliss Archer Returns
For 10-Week Stint

“Meet Corliss Archer” will return
to the CBS network as a 10-weck
summer replacement for Helen

!

f
|
.

Hayes' “Electric Theater,” July 31,

t 9-.9:30 p.m., EDT.

. The teen-age comedy show will

+ be sponsored by America’s Business-
managed Electric Light and Power

! Companies.

The “Electric Theater” will re-
turn to the air on October 9. It went
off the air on May 27. The first eight
weeks of the time was filled by
“Earn Your Vacation.”

Stork News

Harold Parkyn, assistant to ABC's
music rights supervisor, Is the
father of a baby girl, his third

. daughter.

WO NEW CHAPTERS have been

organized by the American As-
sociation of Advertising Agencies,
bringing to thirteen the number of
A.A:A A local units. A Rocky Moun-
tain Chapter has been established
in Denver, reactivating a Chapter
inactive since 1942, The following
Denver agency people have been
elected officers and governors:
Chairman, 'Cecil R. ‘Conner of Con-
ner Advertising Agency, Inc.; vice-
chairman, Harold Walter Clark of
Harold Walter Clark, Inc.; secretary-
treasurer, Carl A. Salstrand of Ball
& Davidson, Inc,

A Spokane (Wash.) Chapter has
been organized by member agencies
in that city, with the following as
officers and governors: chairman,
Charles R. Devine of Syverson-Kel-
ley, Inc.; vice-chairman, J. Walter
McLean iof Tomowske Advertising
Agency, Inc.; secretary - treasurer,
Vernon L. Carey of Pacific National
Advertising Agency. The Spokane
group is an outgrowth of the
A.AAA Washington Chapter,
which has now changed its name to
the Puget Sound Chapter.

MITCHELL T. LYNCH has been
re-appointed national sales manager
of the toilet goods and household
division of ®Park & Tilford, accord-
ing to an announcement here by
Henry C. Bernard, president of the
division, which manufactures and
distributes All-fabric Tintex tints
and dyes, Park & Tilford perfumes
and cosmetics, and Winx eye prep-
arations. Bernard said that E. J.
Fielding, who was appointed na-
tional sales manager during a leave
of absence granted Lynch for war
service, had expressed a desire to
resume residence in Cleveland,
where he lived for many years, and
has returned to his former position
as central district manager of the
division, with headquarters in
Cleveland.

WORTHINGTON PRODUCTS,
INC., New York drug firm, has ap-
pointed ‘William von Zehle & Co,,
Inc, to handle the merchandising
and advertising for Sleep-Eeze, a
non-habit forming, safe sleeping pill.
Radio and newspapers will be used,
with 18 test markets starting July
11th—with sign-offs and all night
programs. More markets are con-
templated. William Lister is the ac-
count exccutive.

Magnavox Net Sales
Show Increase 1st 3 Mo.

(Continucd from Page 1)
holders at their annual meeting here
last week.

R. A. O'Connor, the firm's presi-
dent, said he expects business to be
as good for the rest of the year,
particularly in sales of radio-phono-
graphs and television sets. All
Magnavox officers and directors

were elected at the meeting, -

I 4 AGENCY NEWSCAST %

DAILY

THE RAY-HIRCH CO., INC,, }.1as
been named to handle advertising
of the Starrett Television ‘Corp.

DUANE JONES CO., New York,
has been named to handle advertis-
ing for the razor blade division,
Marlin Firearms Co., New Haven,
Conn.

NBC's graphic division has been
transferred from the research de-
partment to the advertising and pro-
motion department. This division
turns out client service maps,
charts, diagrams, and easel presen-
tations in black and white and
color.

DAVID BAYLOR, genenal man-
ager of Cleveland’s WJMO, was
elected to the board of trustees of
the Advertising Club of Cleveland,
in its recent balloting in which ten
candidates competed. He is the only
radio representative in the panel of
five new members on the board.

BLOCK DRUG COMPANY, Jer-
sey City, N. J., appoints Redfield-
Johnstone, Inc. to direct the adver-
tising of Stera-Kleen Denture
Cleanser. This appointment brings
to a total of eight Block Drug prod-
ucts now administered by this agen-
cy.

MEeERICO

OLGATE PALMOLIVE, Mexico

'City, recording new spot an-
nouncement series at Radio Pro-
grams De Mexico laboratories.

XBLW, Guadalajara City, re-
placing XBEHT, as RPM network af-
filiate,

TFirst issue PV -advertising and
sales magazine appeared last week
edited by Jose Maria Benitez and
Helia Dacosta.

The Mexican Syndicate of Mu-
sicians, Authors, and Composers
is under reorganization. Better rela-
tions expected between USA music
publishers: and Mexican composers.

Clemente Serna Martinez, head
of RPM begins 1949-1950 period- as
President Mexico City Rotary Club.

Enrique Contel, XEQ manager
recovering from heart attack.

Agustin Lara, Mexico’s number
one song writer contracted by Rio
De Janeiro night club.

VOA Plans Oboler Series

The State Department’s Voice of
America is planning a series of
dramatic programs based on Arch
Oboler’s plays for shortwave broad-
cast in French, German, Russian,
Italian, Spanish and Portuguese.*
Oboler has given VOA permission to
use all the plays published in his
four books and some from his latest,
“Oboler Omnibus.”

day. For availabilitics,

FORT WAYNE

ABC NETWORK
AFFILIATE

Clean Sweep!

Latest Hooper ratings give WOWO undisputed
first place in Fort Wayne. First in all four rated
categories.. weekday mornings.. weekday after-
noons.. Sunday afternoons.. and weekday eve-
nings. WOWO is the preferred station with its
sets-in-use percentage ranging up to 44.2—never
dropping below 32.2, You can sell your product

to this choice listening audience any time of the

WOWO, or Free & Peters.

WOWO

 WESTINGHOUSE RADIO STATIONS INC
Y KYW o KDKA o« WBZ » WBIA « KEX ¢« WOWO « WBZ.TV

National Representatives, Free & Peters, except for WBZ.TV;
for WBZ-TY, NBC Spot Soles

check Paul Mills at
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Rebukes Radio Crifics
In Sneech Before AFA

{Continued from Page 1
dio listener, my children are radio
listeners,  my  grandchildren,  of
which T have six, are radio listen-
crs. We  like the *Who Dun It”
stories, a great many of the musical
series, and are amused by the come.
dians. . . . Qceasionally there is a
commercial that irritates--not very
often —but by a peculiar coincidence
there is a button on your radio that
turns off the progrmm instantly. I've
never known it to fail. and the in-
truder in the house only stays there
on my sufferance. The casiest way!
to clean up radio advertising is to!
use that button. because if the rat-
ing drops ofl the show goes off the !

air. Evidently there are a great
many consumers who hke o great
many programs or their listeming
audiences would not be so large.
Further, there are a great many

consumers who like programs that
vou do not like, and are they to bc“
censured  and  deprived  of  thawr
plecasure because some one else does
not think it good for them?”

Zenith Annucﬂ Report
Released By MacDonaId

|
\
i
§
{

(Continued from Page 1!
report to sharcholders disclosed. A
dividend of $1.50 per share was paid .

on April 30 the same amount as
that paid in 1948, which was an mw
crease of S50 per share over the

annual dividend pa:d in the eleven’
previous  years. |

E. F. NMcDonald, Jr. president.’
said in the report thar the year just|
ended was one of “substantial prog- |
ress” for the company and its sub-
sidiaries. He pointed to what he
called *the satisfactory  operating
profils carned and the strong nn‘m»;
cial position of the company. . . |

He expressed the belief that Un}
company’s decrcase in radio  re-
ceiver volume was less than the'
average and thatl future TV set sales
would offset the past year's dip in:
overall sales.

New Detective Series
To Preem Over MBS

(Continued from Page 1)
the U. S. Tobacco Co. for its pipe
tobaccos: Model, Dill's Best. Old
Briar and Tweed. Kudner Agency
handles the account.

The U. S. Tobacco Co. will drop
its MBS giveaway show, “Take A
Number,” the same weekend, thus
causing no break in its advertising
over the network.

Starts 15th Year

“The Ave Maria Hour,” oldest
dramatic series in metropolitan New
York radio, started its 15th consecu-
tive year on WMCA, New York
on Sunday, June 26, 8:30-9 p.m.
The program is presented by the
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Graymoor Friars.

NETWORK SONG FAVORITES

The top 30 songs of the weck (more in ca
on the copyrighted Audienee
Popular Music Broadcast

over Radio Networks.

sc of tics), based

Coverage Index Survey of

Published

by the Office of Researceh, Ine., Dr. John G. Pecatman, Dircctor.
Survey Week of June 24-30, 1949

TiTLe
A Wonderful Guy...... ..
“A”"—You're Adorable
Again
Baby It's Cold Ouiside....... ..
Bali Ha'i .
Ballin® The Jack. . ........ ... ... ... ..........
Candy Kisses ..

Comme Ci Comme Ca...........................
Cruising Down The River.....
Dreamy Old New England Moon .
Everytime 1 Meet You........

Everywhere You Go...........................
Five Foot Tweo, Eyes Of Blue.
Forever And Ever
Hand Holdin’ .
How It Lies, How It Lies, How It Lies. .
Huckle Buck .......... ... ... ... ....
1 Don’t Sce Me In Your Eyes Anymore.
Just For Me... . .. ....... . ......
Kiss Mo Swecet..
Love Is A Beautiful Thing.
Lover's Gold
Merry-Go-Round Waliz

My Onc And Only Highland Flmq

Riders In The Sky........ .. ..

Some Enchanted Evening . .
Someday You'll Want Me to Want You .
Swiss Lullaby
Weddin® Day . ...
Who Do You Know ln Hccxvcn
You're So Understanding

Music. .. ..

Second Group

PUBLISHER

................................ Chappell

.............. Laurel

......................... E. H. Morris
..................................... Chappell

......... E. B. Marks

.............Kenmor
......... E. H. Morris
............. United
..... Meclody Lane
..Advanced

. .Shapiro-Bernstecin

. .Harry Warren
....E. H. Morris
Chappell

...... . .Duchess
. .Southern

...... Robbins
.. .Barron-Pemora

Always True To You In My Fashion..................... T. B. Harms
Beautiful Blonde From Bashful Bend.... .. .. . .Miller
Careless Hands ... .................... .. .. ...... .. .Meclrose
Coca Roca ...... ... ... ... United
Don't Call Me Sweetheart Anymore.. ... ............ ....A-BC
Ev'ry Night Is Saturday Night. ... ... ... .. .. ... Broadcast Music
Girl From Jomes Beach......... .. .. .. ... . ... ... ... .. .. ..., Harms
Havin® A Wonderful Wish. ... ....... .. ... ..... .. ....... Paramount
Hollywood Square Dance ... . ....... ... ... ... . ...... Santly-Joy
1 Didn't Know The Gun Was Leaded. . ... .. ... . . .. ..... ... Lewis
I'll String Along With You............ ... .. ................. Witmark
In The Good Old Summertime. ....... ... ... .. .. .. E. B. Marks
It's Summertime Again ... ........ ... ... . ... ... ..., Republic
Look For The Silver Lining... ........ ... .. .. ... ... ... T. B. Harms
Lora Belle Lee ......... oo oo i Santly-Joy
Put Your Shoes On Lucy.................. ... ............... Bourne
Scalawag ... ... e Triangle
Similau ... Campboll
SolnLove ... ... ... ... T. B. Harms
Someone To Love................... ............ Warren Publicalions
Sunflower ... ... e Famous
There's Yes Yes In Your Eyes. ... ..ovininnnnneen i, Witmark
Ting A LING ...t e, Mills
Three Wishes ......... ... i Herbert Music
While Wo're Younqg ..........cooiunir e, Regent
Younger Than Springtime..........c...oiiiiiniiiinnnnnn.. Chappell

(Copyright, 1949 by Office of Research, Inc.)

Chicago Tops N. Y.
In Tofal FCC Grants

{Continued from Page 1)
seven TV granis—more than any
other eity, 12 AM and 10 FM. Next
in order comec Philadelphia, Wash-
ington and San Francisco.

Texas lists 223 grants of all types,
including 178 AM, in 112 cities and
towns. California’s 220 grants (174
AM, 62 FM and 11 TV) are in 76
towns, with Pennsylvania’s 186
grants (108 AM, 71 FM and seven
TV) in G2 towns.

Pennsylvania has the most FM
okays (71), with New York's 64
next and 62 reported for California.

On TV okays New York is at the
top of the list with 14, followed by
Ohio with 12 and California with 11,

Golden Resigns Post
As WPAT Publicist

David T. Golden, for the last six
years publicity, promotion and spe-
cial events director of WPAT, Pat-
erson, N. J, last week announced
his resignation from that station.

Golden was a newspaperman for

16 years before entering radio as a
seript-writer for network shows., He
is also a contributing author in an
anthology of radio plays published
| by Greenberg.
1 Shortly after coming to WPAT,
the conceived “The Princeton Uni-
! versity Preceptorial of the Air.”
i Among his other shows that have
won the station wide recognition
are “Welcome Home, Soldier,” *The
| High School Reporter,” which won
second prize in the national Junior
i Achievement contest; “Columns
Write,” the oldest continuous news-
papermen’s forum on the air, and
“Youth Takes The Stand,” recently
voted the best program on youth
problcms in the state.

Wmchell Heads List
| In "1st 15" Ratings

I

! Waller Winchell, Radio Theater,
and Arthur Godfrey’'s Talent Scouts
t ranked one-two-three in the latest
! Hooperatings First Fiftcen Evening
Report. Their ratings were 15.5, 13.1,
and 12.2.

Following in order are “Suspense,”
“My Friend Irma,” Crime Photo-
grapher,” “Mr, District Attorney,”
Louella Parsons, “Curtain Time,”
“Big Story,” “"Mr. Keen,” Judy Can-
ova, “Stop the Music,” Dennis Day,
and *“Our Miss Brooks.”

St. Louis Musical Series

A new one-hour musical series,
“Summer in St. Louis,” featuring
stars of the St. Louis Municipal
Opera, will preem over CBS, July
8, 8 p.m,, EDT.

To Air Berkshire Concerts

Lenox, Mass—NBC will broad-
cast five programs from the Berk-
shire Festival Sunday afternoons,

4:35-5:30 p.m., beginning July 17.
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TV IN SPOTLITE AT CHICAGO SHOW

TR ToPs |

GCME IDLE THOUGHTS on returning
from an id'e vacation: Despite all the
happy - talk about the magnitude of tele-
vision—termed by Fortune “the most dy-
namic single element in the entire Ameri-
can. economy”’—the most important fea-

American Furniture Mart Opens With New Lines

Unveiled By Manufacturers; Lower Prices Prevail;
New Upsurge In Receiver Sales Predicted For Fall

present from all parts of the country
to look over'thé models which will
go on sale to the public in early
fall.

Television sets to retail for less

ture of the entire industry, programming,
has been sadly neglected. As Summer
rolled around, hiatuses and cancellations
presented the networks' with a wonderful
opportunity for creative showmanship. But,
with a few notable exceptions, instead of
using the open time to develop new ideas,
they chose to follow in the well-worn ruts
of radio. Giveaways and straight musical
shows are growing in number’ and old
feature films once again occupy large
blocks of time. . . . Of course the heavy
flow of red ink and uncertainty about
hot-weather viewing habits have a lot

than $200 were the predominant
:feature of this Silver Anniversary
! Furniture Mart. Bendix, Sparton
land Arvin were three manufac-
]turers offering such table-model
;sets with the latter firm invading
i the tele field for the first time.
fHeretofore strictly in radio, the
i Noblitt-Sparks Industries, Inc. of
Columbus, Indiana, manufacturers
"of the Arvin line, threw their hat
i into the video field with the in-
" troduction of four models—two table
. console sets and two table sets.

to do with this, but even so, the web's| Lowering of prices was predom-
attitude seems regrettably shortsighted. imant with all manufacturers. Many
‘!They are willing to spend huge sums of declined to give actual prices but
money on TV knowing that in the end ;were waiting to see what competi-
the medium will pay off. What apparently , tors were offering their wares for

ihas been overlooked is that the real en-
during pay-off is in programs.
. e -

THIS DEPARTMENT’S QUEST for a uni-

versally acceptable substitute for the
term “kinescope recording” is continued
by John G. Maupin, tele director of Strau-
chen & McKim agency, Cincinnati, who
offers the initials “VT.” He writes: “ET
(electrically transcribed) has been long
familiar in the trade for AM. And VT
(video transcription), it seems to me,
would bear out best the relationship of
similiarity and difference between ET and
VT. Besides, ‘video’ and not ‘tele’ is the
chief element in television, and etymologi-

seeing from afar), ‘Tele' could just as
twell refer to telephone, telegraph, tele-
'imeter, telescope, teletype, telephoto—as to
'ftelevision. Also—only a confirmed copy
~writer would drag this in by the tail—
AVT spelled backwards is TV.” . .. “V-T"
twas sugeested also by John Scieliano, of
‘KDKA, Pittsburgh, with “TV-T" as an
‘alternate. If you have any ideas on the
Isubject, send them along. '

> .

['CBS HAS SET July 15 as tentative start-
i ing date for the “This Is Broadway”
Isimulcast series. Closed circuit version
will be run off on the 8th. . . . “Mect
The Press” moves from Wednesdays to
'|Mondays, over NBC, beginning July 11.
1. .. Jack Sterling has checked out of
‘|the permanent cast of “S4th Street Re-
tvue” L, Allen Martin, WPIX news di-
rector, has just returned from Hollywood
where his 12-ycar-old con signed a long-
term contract with Alcorn Productions.
Young Allen is being filmed in the title
role of “Johnny Holiday,” now on location
at 3 boys' school in Indianapolis.

leally speaking the root word (tele-vision: i

| before
prices.

While television is on the upsurge
at the market here, radio is far
from being counted out. Manufac-
turers point out there will always
be a market for their sets—that
; automobile drivers will always have
radio sets, that the housewife can-
not stay “glued” to a television set
while doing household chores and
! must depend on radio for her enter-
tainment during the day, and that

actually announcing any

(Continued from Page 1)

the blind and ailing will always
be a permanent market for radio
set manufacturers.

Both radio and tele set manu-
facturers interviewed by Rabio
DaiLy prior to the official opening,
expressed optimism for a strong fall
and winter selling season. Regard-
ing their optimistic television out-
look, manufacturers backed up their
beliefs by pointing out that tele is
already acquiring a seasonal char-
acter saleswise and that a certain
reduction in volume can be ex-
pected in the summer months when
the public is occupied with outdoor
activities but that the buying spree
will start in earnest in early Sep-
tember. They also pointed out that
“distress” merchandise will have
been almost completely liquidated
by early fall, bringing to an end
the costly, unpleasant and unsettling
price-cutting spree which has pre-
vailed in many cities in the .last
few months.

Among the other manufacturers
represented at the show are Halli-
crafters, Westinghouse, RCA-Victor,
Admiral, Zenith, Motorola, Philco
and Garod.

Wadsworth To WLW-D

Daytor— Guy Wadsworth, for-
merly with the sales staff of WONE,

has been appointed sales represen-
tative of television station WLW-D.

(Continued
rant to the president of American
Tobacco Co,

Weaver has had a long career in
the entertain-
ment and ad-
vertising fields.
He joined the
Don Lee web as
writer-producer
in 1932 and ‘later
became program
manager. In
1935, he joined
Y&R to produce
the Fred Allen
show, later be-
coming manager
) of the agency’s
WEAVER radio depart-
ment. He joined American Tobacco
in 1938 in charge of Lucky Strike
advertising, and later was appointed

lPat Weaver To Join NBC
. As V-P In Charge Of Tele

from Page 1)
director of advertising for the firm.
He returned to Y&R in 1947.

From 1941 to 1945 Weaver was on
war service leave from American
Tobacco, first as radio director of
the Coordinator of Inter-American
Affairs, and from 1942 ‘on active
duty with the Navy, as commanding
officer of an escort vessel with the
Fourth Fleet. In 1945, he wnas trans-
ferred to Hollywood as program
manager of AFRS and producer of
“Command Performance.”

Frederic W. Wile, Jr., operations
supervisor of the Y&R radio-tele
department, will join NBC as assist-
ant to ‘Weaver. Wile joined CBS in
1930 and four years later went to
Y&R. During the war he served as
associate information director of the
War Manpower Commission and on

active duty with the Navy.

Big "Coming Ouf’ Fefe
For New WGN Tower

Chicago—Television station WGN-
TV here last night dedicated its new
610-foot RCA super turnstile anten-
na located on top of the Tribune
Tower and also dedicated its new
General Electric transmitter with a
gala hour-and-a-half program, fea-
turing a keynote address by Col.
Robert R. McCormick, publisher of
the Chicago Tribune, owners of the
station, together with an all-star
show headed by the television comie,
Sid Caesar, the Three Lind Brothers,
Comic Willie Shore, Dorothy Dor-
ben dancers and other all-star talent.

Transmitter’s First Use

Last night’s dedicatory program
marked the first time WGN-TV’s
new television transmitter was put
into operation, the station previous-
ly using an antenna atop the Daily
News Building. A combination FM-
TV antenna, it serves both the Tri-
bune’s television station and FM
station. WGN’s new antenna is now
nearly 200 feet higher than before.
The antenna, itself, is one hundred
feet high, but attains its 610 feet
because of the extraordinary height
of the Tribune Tower Building.

In conjunction with the dedica-
tory program, WGN-TV held a press
party at the Tavern Club with
daily and trade paper representa-
tives as guests. WGN officials pres-
ent included Frank Schreiber, man-
ager; William A. McGuineas, com-
mercial manager; Walter Preston,
WGN program director; Bruce Den-
nis, assistant to Schreiber; George
Harvey, sales manager of WGN-TV;
Irene Dahm, auditor for WGN, Inc.,
Carl J. Meyers, director of engineer-
ing for the Tribune’s radio and tele-
vision properties.

A unique feature of WGN's dedi-
catory program last night was a
film titled “Picture of Progress,”

which showed the inner workings °

of a television station. The films
were prepared under the direction
of Spencer Allen,

Because of previous engagements,
Colonel McCormick was unable to
personally deliver his speech but
had it photographed on film and
the film was run off as part of the
dedicatory program.

Klavan Joins WAAM

Baltimore — Gene Klavan, WITH
(AM) disc jockey, has joined the
staff of WAAM-TV. A program
built around him is being prepared
by the WAAM production staff for
debut in two weeks.
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TELEVISION GOES BERSERK!

Directed and Supervised by
Ezra Stone

A Kudner Agenc_y, Inc. TV Production

FVERY TUESDAY N’GHT gP M E0ST

Coast 1o Coasy

Beginning June 28t over NBC.T

and July 12l o non

V Networl;
-network stations

presented by Your BUICK dealer °
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FUTURE OF NAB BECOMES MAJOR ISSUE

What Is'White Area,’
Johnson Asks The FC(

Washington Bureaw of RADIO DAILY

‘Washington—Chairman Edwin W.
Johnson of the Senate Interstate
Commerce Committee wrote yester-
day that testimony given last month
on coverage in the Northern Michi-
gan Area by Ward Quaal of the
Clear Channel Broadcast Service
was misleading and “highly colored.”

In a letter addressed to FCC Chair- |’

man Rosel Hyde, released yesterday
although dated last Friday, Johnson
said he ‘did not want the Commis-
sion to be “bamboozled” by CBS
statements which “in my opinion,

(Continued on Page 3)

Oklahoma Broadcaster
Heads AFA Committee

Webster L. Benham, Jr.,, commer-
cial manager of KOMA, Oklahoma
City, has been named general chair-
man for the autumn meetings of the
southwest district, Advertising Fed-
eration of America, to be held at
the Biltmore Hotel, Oklahoma City,
Seépt. 18, 19, and 20. Benham has
just concluded a term as president
of the Oklahoma City Advertising
Club.

Tube Sales Decrease,
According To RMA Report

Washington Durcaw of RADIO DAILY

Washington—RMA reported Fri-
day that May tube sales were down
slightly from the April total—13,-
408,121, compared with 13,593,164.
Of the tubes sold in May, 9,284,019
were for new sets and. 3,465,017 for
replacernent.

A total of 67,739,328 tubes have
‘been sold in the first five months of
1049, said RMA.

Fireworks
Tronton, N, .—WTTM, Tronton.
had its own brand of excltement
on the 4th of July, At 5:43 In
the afternoon. during a sevore
electricol storm, lightnlng struck
a telephone pele near the WITM
transmliter, causing a complete
, power lallure, Tho “Quoen Mary,” |
-WTTM's 10.000 wa't emergoncy !
qenerator, powered by gasoline
engine, saved the day.

Pigeon KO’s Radio

A lone  pigeon knocked out
seven stations on ABC's Texas
State network during the open-
ing five minutes of the “Breakfast
Club” last week when it made
a “low dive’ between two 12.000-
volt wires at the conirol point
feeding KPLT, Paris; KFRO,
Longview; KNOW, Austin; KABC,
San Antonio; KRBC, Abilene:
KBST, Big Springs. and KCRS,
Midland. .

(armine Elected
Exec. V.-P., Of Philco

Philadelphia——James H. Carmine,
vice-president of distribution for
the past two years, has been elected
executive vice-president of Philco
Corporation, it was announced yes-
terday by William Balderston, presi-
dent..

Mr. Carmine, who is 47, and a na-
tionally known figure in the appli-
ance industry, has played a leading
part in the growth and expansion of
Philco Corporation. He joined Philco
in 1923 as district sales representa-

(Continued on Page 5)

Quaker Oats Signs Acree;
Now Has 2 MBS Shows

The “Man on the Farm,” an audi-
ence participation program with
Chuck Acree as emcee will go net-
work for the first time over more
than 400 stations of the MBS wcb
on July 30 and will be sponsored by
the Quaker Oats Co., eflective Aug.
27.

The Midwest fun quiz show will

(Continued on Page 5)

Board Meets This Weekend To Discuss

Structural Reorganization And
Other Pressing Problems

Union FM Network
To Cover Convention

The first wide radio coverage of a
major labor convention will be
marked July 10-16 during the na-
tional conclave of the United Auto
Workers (CIO) in Milwaukee. Pro-
ceedings will be aired by a trio of
union-owned FM stations, and in-
dependent FM outlets in Washing-
ton, D. C., and Milwaukee,

The Milwaukee originations will

(Continued on Page 5)

Shanghai Broadcasts
End “Temporarily”

San Francisco—The Chinese Gov-
ernment Radio :Administration noti-
fied RCA Communications yesterday
that the broadcasting program ser-
vice and the radio photo service
from Shanghai will be “temporarily”
discontinued, effective immediately.

Facilities have been available for

(Continued on Page 4)

CBS To Trail Autry
On Northwest Tour

CBS cowboy-singer Gene Autry
and his rodeo have started another

personal tour of the Northwest,
opening tomorrow in  Spokane,
Wash.

His Saturday broadcasts will con-
(Continued on Page 3)

On Attitude

HWashington Burcan of RADIO DAILY

Washington — Sen. Charles W,
Tobey yesterday started firing more
than 200 questions at Commissioner
Edward M. Webster as the Scenate
Interstate Commerce  Committee
met to vole on  conflrmation of
Webster for a new seven-year term.
Technically, Webster ceased being
a commissicner lnst Thursday mid-

night, but if he is confirmed by the
Senate for re-appointment, as is ex-

Tobey Questions Webster

Regarding TV

pected, he will be paid as if his ser-
vice were continuous,

Tobey's questioning was extreme-
1y sharp as he probed deeply into
Webster's ideas on TV particularly,
as well as into his opinions of Con-
gress and of various factors in the
broadcasting industry. In response
fo pointed interrogations Webster

made the following points:
(13 It is in the public interest Iorl
{Continued on Page 2)

With the future of NAB as
an industry organization at
stake the board will meet at
Wentworth-by-the-Sea, Ports-
mouth, N. H., this weekend to
weigh criticism and to formu-
late plans for new operations
for presentation to the forth-
coming district meetings. The
most important committee re-

(Continued on Page 3)

'Ford Theater' Set
For Canadian Web

Toronto—“The Ford Theater,”
popular one-hour dramatic program,
has been renewed for the 1949-50
season by Ford of Canada, accord-
ing to an announcement by Cock-
field, Brown & Company, Ltd., their
advertising agency.

The third series of “The Ford
Theater” will be produced in
Toronto, and thereby becomes the

(Continued on Page 3)

Over 136,000 Ex-Gls
Take Radio-TV Courses

More than 136,000 ex-Gls are
taking radio and television courses
under the acgis of the Veterans Ad-
ministration, according to a VA re-
port just released.

A majority of the veterans, 76,920,
are pursuing studies in radio and

{Continued on Page 4)

A dramatic portrail of a radic
actor who bocamo nourolic as a
titled *‘Dis-
was writton and
will bo Interpreled in all 12
roles by Luls Van Rooten on
NBC's "Radlo CiHty Playhouso,”
July 11, 10:30 p.m.. EDT. Tho
ono-man show will roach a
climax when ho Is confronted
by «ll the characlers played.

result of ovorwork
intogration,”

=
i One-Man Drama
i
1
|
l

|
|
i
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" FINANCIAL

(July 6) =
NEW YORK STOCK EXCHANGE
Net
High Low Close Chg.
4BC . 6 S3; 6 4 3
Admiral Corp. .... 1635 164 1635 ... ...
Am. Tel. & Tel... . 14115 140%, 14115 + 53
CBS A o1 TV, TV, — 53
Philco .. 2575 251, 2555 — 3
RCA Common . 10V; 10 100 + Vg
RCA 1st pfd. .... 6933 6913 69y — I3
Stewart-Warner ... 1035 1015 1035 4 g
Westinghouse 23Vy 2235 234 4 g
Westinghouse pfd.. 9235 9233 9234
Zenith Radio . .. 23 2233 2233 — 1
NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 13 13 13
Nat. Union Radio.. 2% 213 215 - Iy
OVER THE COUNTER
Bid Asked
DuMont Lab. IBR% 1214
Stromberg-Carlson 91 (37
U. S. Television. .. 3g 58
WCAOQO (Baltimore) 15 20
WIR (Dctroit) .. . 534 61,

Poppele Will Address
College Editors Assn.

Ithaca, N. Y.—Jack R. Poppele,
WOR v-p in charge of engineering
and president of the Television
Broadcasters Assn., tomorrow will
be speaker on the subject, “Televi-
sion Takes Over™ at the annual con-
venlion of the American Assn. of
Agricultural College Editors at Cor-
nell University.

the FCC to consider carefully the
effect of its decisions upon the radio
industry and various factors within
the industry. This was especially the
case, he said, in deciding what fu-
ture course shall be taken with re-
gard to TV channel allocations, and
standards for color service.

(2) The expansion of TV caught
the FCC by surprise, but the post-
war decision to allocate VHF chan-
nels for commercial exploitation
still seems to have been a sound one.

(3) Government must always
take into account the technical rec-
ommendations of industry. In the
case of FCC matter, industry en-
gineers must be heard with respect,
even though the Commission must
also weigh their business connec-
tions in evaluating their advice and
findings.

Wants TV Buying Aided

(4) The FCC should be careful
not to discourage purchase of tele-
vision sets today, even though to-
day’s sets will not bring in all chan-
nels eventually to be allocated. Any-
thing which would stop sales now,
he said. would have “tragic” results
for the manufacturing industry.

(5) If radio manufacturers do not
co-operate in bringing information
on color TV to the hearings on color
and UHF to be held later this sum-
mer, Webster would support a
Commission move to subpoena all
data withheld.

(6) The question of superpower
is one for the Commission to take
up with Congress, in preference to
acting on its own.

(7 FCC chief engineer. John A.
Willoughby, lacks the executive

RCA INSTITUTES, INC.

The oldest and recognized
23 one of the leading Radio
Schools {n America, offers its spes
clally-trained Radie and Television
technicians to the Broadcost Industry.
Our graduates have
Ist Class Telophone License.

We sollcit your Inquiry.
Address Placement Maneager,
RCA INSTITUTES, Inc.

850 W, 4th Street, New York 14, N. Y.

. ability to make a satisfactory chief

Three Sales Shifts
‘ Announced By CBS

Three shifts in the CBS radio
]sales division were announced over
|the weekend.

Henry J. Flynn, formerly of the
CBS Los Angeles office of radio
sales comes to New York as a radio
sales account executive.

Edwin Buckalew, formerly man-
ager of western division station re-
lations, goes to San Francisco as
manager of the radio sales office in
that city.

Richard Elpers, formerly with
CBS in Detroit and Chicago, be-
comes Los Angeles manager of CBS
radio sales.

Stork News

Boston—Harold E. Fellows, gen-
eral manager of WEEI and director
of CBS operations in New England
has another grandchild. A seven-
pound boy was born to his daughter
Barbara, who is the wife of Dr.
Arthur S. Spangler of Boston. The
baby. born at Richardson House,
Monday, June 27, will be named
Arthur Stephenson Spangler, Jr.
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Tobey Questions Webster
On Attitude Regarding TV

(Continued from Page 1)

engineer and Webster is for replac-
ing him. Webster said, however, that
the pay is too low to attract a good
man for the job, and that he cer-
tainly would oppose appointment of
anyone from the broadcasting in-
dustry.

Webster was embarrassed as Tobey
accused him of having remarked,
“the more I see of Congress, the
more I think of the executive agen-
cies.” Actually, Webster said he
would prefer that individual Com-
missioners have more contact with
members of Congress, and that he
regrets that most Congressional con-
tact channels through the Commis-
sion chairman.

Says He Was Misquoted

Webster thought he had been mis-
quoted, although he was not defin-
ite about it. He said he had been
misquoted or misinterpreted, also,
when Tobey accused him of having
said that the interest of radio man-
ufacturers should be accorded as
much or more consideration as the
public interest. He explained that
he was concerned about “economic
repercussions” which could result
from Commission decisions, and
that the public could suffer from
these if manufacturers suffered.

" COMING and GOING

FRANK FOLSOM, president of RCA, is cn
route to Europe aboard the Qucen Mary.

EUGENE S. THOMAS, genecral manager of
WOIC, video station in Washington. D. C.,
today is in New York for conferences with
officiols of CBS and WOR. Tomorrow he’ll
be in Wentworth-by-the-Sea, N. H., ror the
meeting of the NAB Standards ot Fractice
Committee.

ART FORD on Saturday will return by plane
from Paris and will resume his television
show over WPIX, also his Tuesday disck jockey
show on WNEW. .

TOM HARKER, national sales manager of
the Fort Industry Company, is back at his
office after @ quick trip to Detroit, where
he conferred with Dick Jones, managing direc-
tor of WJBK.

ROGER W. CLIPP, general manager of
WFIL, American network affiliate in Phila-
delphia, conferred yesterday ot the Radio City
offices of the web.

DEAN MARTIN and JERRY LEWIS, of the
Martin and Lewis show on NBC, accompanied
by FLO McDANIEL and DICK STABILE and
his orchestra, off to Hollywood, from which
point they will broadcast their program start-
ing July 12, They also have an engogement
at the Beverly Country Club.

WILLIAM M. DAWSON, commercial manager
of WARM, Scranton, Pa., was welcomed yes-
terday at the New York offices of his national
representatives.

DR. B. B. BOWDEN, partner in the London
firm of Watson & Watt, consultants, is in
New York for talks with O. B. Hanson, vice-
president and chief engineer of NBC on the
subject of theater video.

He
means
business !

for low-cost results.

trading area.
money than any other station

profitable business.
Reed man.

By
P -

There’s no mistaking that look on Leo’s face.
mood to monkey around—he means business!

W-I-T-H means business, too.
Economical, profitable business for advertisers who are looking

He's in no

A different kind of business.

Year after year, W-I-T-H proves to its advertisers that it's
the big bargain buy in Baltimore’s rich market.
W-I-T-H covers 92.3% of all the radio homes in the Baltimore
W-I-T-H gives you more listeners for less

Here’s why:

in town.

That’s why you can do so much with so little on W-I-T-H.
So don’t monkey around. Remember that W-I-T-H means
Get the whole story from your Headley-

®
AM D

Tom Tinsley. President « Represented by Headley-Reed
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NAB Board To Study
BMB's Fufure Sfafus

fConhnued from Page 1)
port coming up for consideration
fwill be that of the Structure Com-
mittee which is headed by Clair
“McCollough, president of WGAL,
Lancaster, Penna. This commit-
tee for some weeks has been making

a survey to ascertain the thinking of
'NAB members and will embody this
information in the report which will
oe presented to the board.

{ It is expected that this report will
i,uggest administrative changes, re-
prranging of finances, and w111 de-
rmc what they think to be a con-
~truct1ve public relations policy as

't relates to both radio and televi-
Gion.

i Research Report Expected

+ Another committee, headed by
John Elmer of Baltimore, is expect-
Ed to offer a report on the future
n)peratlons of an audience measure-
inent survey. Their report, predica-
ed on plans to disband the present
;3roadcast Measurement Bureau or-
{zanization upon completion of the
Second Study, will recommend that
1 new organization patterned after
iB8MI be set up to make further sur-
veys.

Prospects of effecting a merger of
. he Television Broadcasters Associ-
1tion with NABE have been canvas-
;ed by the board and indications are
:hat the TBA membership prefer to
remain independent. However, pros-
nects are reporied good for bringing
in the FM Broadcasters Association
membership as a part of NAB.

Miller To Be Heard

The full board will receive the
commitiee reports and will conduct
their discussions July 11 to 13th.
Justin Miller, president of NAB, and
sther departmental executives, will
be present to answer criticism re-
sarding operations and will be in-
vited to make proposals for im-
proved adminisiration.

Charges that certain broadeasters
within  the membership of NAB
sought to scuttle the administration
f President Miller were not taken
seriously at NAB headquarters in
Washington this week, NAB oflicials
were busily enpaved in preparation
o reports and recommendations for
precentation to the board meeting:,

BAB Up For Discussion

The future and financing of the
Hrondeast Advertizing B\m av under
Manrcier Miller wwhich wias authors
ized @t the NAD convention in Chi-
“azo U remnins to be solved, Whtle
: wos announced that the burenu
wortld e dn full operation in June
e BABR s sl in the orpanization.
al st with headquarters bheing
- Hed ot BAMDB offices in New
York Plans oo bl ‘1 branches n
Ciieayy and Lo Anseles
arped far 5t

have he

Tenst the sime

Iomn \'VPAT S!cxﬁ

have never been subjected to a cold,
critical objective scrutiny.”
Johnson wrote that the witness
had said “the only possibility for
good radio service in the Ishpeming
area would come from clear chan-
nel, superpower stations.” He des-
cribed Ishpeming as a “white area.”
The Coloradoan, a bitter foe of the
clear channel group, wrote that he
has never “been able to learn the
exact geographical location of such
‘white areas’ and his statements
aroused my curiosity, particularly
when he asserted that daytime ser-
vice in that area was such that he
could not pick up the broadcasts of
the Chicago :Cubs baseball games.
Says Service Is Good

“I immediately made inquiry and
I find that Ishpeming receives ex-
cellent primary service over a 40-
mile area, daytime, and a good ser-
vice over a 30-mile area, nighttime,
as well as a secondary service over
a 90-mile area, daytime, and a 50-
mile area, nighttime, from its own
local station, WJPD. But,—and this
is important—the area also receives
service from 14 other stations, in-
cluding network afliliates of the
four principal networks. Significant-
1y, of these 14 stations, one, WDNJ,
furnishes excellent primary service
both day and night; four stations,
WJIMS, WGN, WMAQ, WBBM, {ur-
nish good secondary service both
day and night; six stations, WJR,
WCCO, KDKA, WLW, WBZ, WTAQ,
furnish good secondary service
nighttime, and three stations, WMIQ,
WIKB, WHDF, furnish fair second-
ary service daytime.

“I still do not know just what the
Commission or the super power

service which the Ishpeming area
receives that it is hardly likely to
be considered as a white arca. It

Clear Channel Broadcasting Service,

CBS To Trail Autry
On Northwest Tour

(Continued from Page 1}

lobby considers a white area to be,|:
but it secems obvious that in view ]!
of the grade and variety of radio|:

would appear to me that Mr. Quaal, ;
in his capacity as a lobyist for thej:

P fommerly of WITR,
e yotned the annonneing:
"PAT, l‘.x'.t-rwn, N

tinue uninterrupted and will orig-
inate from the citics where he will
b plaving,

Hiz itinerary includes: Yakima, |
July 0 Victoria, B. C., July 11;
Nanaimo, B. C., July 12; Vancouver,
B. C. July 13: Seattle, July 14;
Tacoma, July 15, and Portland,
July 16,

He o will swing: <outh to Salt Lake
City for an engagement of  his
Gene Autry Flving-A Ranch World
Chaompionship Rodeo, from July 19
to July 23 From there, the rodeo
moves to the Cow Palace in San
Franciwen, July 29 to July 31, fory:
the benefit of the Optunicte Clubi,
Loy town ear Redwood  City, 1
Calef, i

DAILY

Where Are “White Areas,”

Johnson Asks Commission

(Continued from Page 1}

sought to create the impression that
because he could not hear certain
baseball broadcasts, which “happen
to be the exclusive broadcast of one
non-network Chicago station, that
the Ishpeming area was being de-
nied adequate radio coverage and
that it could only secure such cov-
erage from a clear channel station
operating with super power.

“The facts indicate that this is a
gross distortion and a bald misstate-
ment. Also, the facts indicate that
the Ishpeming area receives a fine
variety of coverage not only from
two existing clear channel stations
operating with 50 KW., but also
from a substantial number of addi-
tional stations operating with power
considerably less than 50 K'W.

“Service to ‘white areas’ is the only
argument which has been presented
to Congress to justify super power.
I have been unable to locate any
‘white areas’ anywhere and that is
why T followed Quaal’s testimony
on this point. Furthermore, if ‘white
areas’ do exist the way to cure them
is through the operation of addi-
tional regional stations and not by
a system of radio broadcasting
which does violence and harm to
the welfare of the country by im-

"Ford Theater’ Set
For Canadian Web

(Continued on Page 3)
first commercial one-hour English
dramatic show to originate in
Canada. The program will be heard
over 42 stations of the Dominion
Network, 9 to 10 p.m., Eastern Time,
commencing Friday, October 7th.
“La Theatre Ford,” Ford of
Canada’s one-hour French drama,
will also return to the air next
fall, broadcast over 11 stations of
the French Network, Thursdays
from 9 to 10 p.m. Initial broadcast
is scheduled for October G6th. “La
Theatre Ford” was awarded the
La Fleche Trophy for 1948-49 in the
“best commercial” category.

Piper In Motorola Post

Appointment of Kenneth M.
Piper as director of human rela-
tions for Motorola, Incorporated,
has been announced by Paul V. Gal-
vin, president of the Chicago radio
and television manufacturing firm.
Piper succeeds P. W. Eckholm, who
has resigned.

The new Motorola executive for-
merly was director of industrial re-
lations for Bausch & Lomb, Roches-
ter, New York. In addition, he was
director of personnel for the Fed-
eral Bureau of Investigation in
1942 and 1943, after joining FBI in

plementing a monopoly.”

1936 to direct field operations.

Por Profitable Selling— Inveshgaie

[ WDEL

'WCAL

WILMINGTON LANCASTER
DELA. J k PENNA.
3 ™
‘ HARRISBURG READING
' L PENNA, L PENNA, _J

'WORK

‘WEST|

YORK EASTON
\ PENNA, PENNA.
STEINMAN STATIONS )

Clair R. McCollough,

represened by ROBERT MEEKER ASSOCIATES

Chicago Son Froncisco

Moncging Direclor

New York

Loy Angeles J

- v -
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SUVTHUEST

HE {fourth annual conference

of the 13th (Texas) District, As-
sociation of Women Broadcasters,
NAB, will be held in Austin, Tex,,
Nov, 19 and 20, according to Violet
Short, radio director of Joske’s, San
Antonio, chairman of the 13th Dis-
trict. The state wide meeting will be
one of the features celebrating the
10th anniversary of Radio House,
the radio training school of the Uni-
versity of Texas.

Mac Weldon Jeffus is one of the
few members of the Acoustical So-
ciety of America engaged solely in
recording work. He is in charge of
the WFAA, Dallas, recording divi-
sion which was installed under his
direction and which has more than
$40,000 in equipment. Four record-
ing machines operate at the same
time enabling to make four record-
ings at one time turning out some
600 transcriptions a month.

Currently enjoying their vaca-
tions away from their duties at
K'TSA, San Antonio. are Lucille
Peters, secretary to the manager,
Mary Jane Spears of the accounting
department and Dude Skiles, ac-
count executive. Skiles plans to go
to Port Aransas for some deep sea
fishing. Bill Kelley is back from his
vacation trip which he made by ear
to New York.

John Harper, newscaster and disc
jockey for KABC, San Antonio, has
returned to his duties with the out-
let following an illness of several
weeks.

The activities of the Dallas Junior
League will be discussed by Carol
Weaver of WRR, Dallas, with Mrs.
Betsy Shapard, president of the
Dallas Junior League.

A panel discussion on the subject
“What Can Business and Profession-
al Men Expect From This Congress™
was heard over WFAA and WFAA-
FM, Dallas, with Mrs. F. R. Carleton,
past president of the Dallas’ Public
Affairs Club as moderator. Edward
Wimmer, vice-president of the Na-
tional Federation of Small Business;
J.. Hart Willis. Dallas attorney;
Frank Heller, Dallas District Man-
ager of Remington Rand; Dr. George
A. Schenewerk. president of the
Dallas County Medical Society, all
partieipated in the broadcast.

Owver 136,000 Ex-Gls
Take Radio-TV Courses

(Continued from Page 1)
television in trade and vocational
schools under provision of the G. I.
Bill. More than 50,000 of this num-
ber are training as radio and tele-
vision mechanics. Of the overall
total of 136,000, more than 55,000
are sludying electrical engineering
in various colleges and universities
of the nation.

Several thousand students are
taking radio and video courses un-
der Public Law 16, which provides
for special training to compensate
for service-connected disabilities.

Windy City Wordage. . .!

® @ o Il be a triple celebration for Tommy Bartlett next Monday.
In addition to being Tommy's birthday (he won't say which one it is)
July 11th also marks the beginning of the 3rd year of his “Welcome
Travelers” show and it’s also the day the program
switches from ABC to NBC. ... Tommy's phenomenal
rise as a national radio personality is due in large

Chicago

measure to his personal manager, dynamic Les Lear....Les, incidentally,
comes by his “show business” training, naturally, as he’s a nephew
of Ole Olsen of Olsen and Johnson fame.

w w PAY w

® @ o The inside story why “Larry on Location,” (WBKB's
entry to plug the hole left by the departure of “Kukla, Fran
and Ollie,”) left the station after only being on two weeks, was
due to contractual troubles between producer Les Weinrott and
WBKB general manager, John Mitchell. . . . There’s a standing
gag around town that WBKB lost “Kukla, Fran and Ollie,”
because of the negligence of a previous station executive. . . .
Making great strides here on TV is the “Judy Splinters Show.” ...
AFRA's Ray Jones and WJJD's Art Harre huddled at the latter’s
offices Tuesday (July 5) in an effort to come to an agreement
over announcers’ salaries. WCFL and AFRA came to terms last
January and now Jones wants the same salary set-up with
WJJD, Chicago's only 50,000 watt “indie.” . . .

w w PAY w

® © @ Jane McKendry, time buyer for Needham, Louis and Brorby,
agency handling the advertising for Pepsodent's Ammoniated Tooth
Powder, says only black-and-white adverlising is planned for the Lever
Bros. product at the present time. No radio or TV plans have been
formulated, as yet. . . . Charles Luckman, Lever Bros. head, gave the
Pepsodent tooth paste business to Foote, Cone & Belding but gave the
Pepsodent tooth powder account to another Chicago agency. the afore-
mentioned Needham, Louis & Brorby. . . . Seymour Mintz, advertising
manager for Admiral Radio & Television, gave this columnist an ex-
clusive interview ot Admiral’s headquarters in the Furniture Mari
during the present Mart showing. Said Mintz: “Admiral is now running
neck and neck with RCA-.Victor in television set sales. Admiral’s total
sales to dealers this year will total 100 million dollars with 80 million
dollars of this amount chalked up to television receiver sales.” Con-
tinued Miniz: “The Admiral Broadway Revue will resume over some
30-odd stations affiliated with NBC the last week in September. It will
not be on the DuMont network.” Mintz pointed out that Admiral had
never bought the DuMont network but that NBC had bought the DuMont
network themselves in order to give Admiral the desired coverage.

¥ ¥ 1A AS

® e o Mintz also gave us a 4th of July bomb-shell when
he said Sid Caesar might not be on the “Admiral Broadway
Revue” next fall. Not that Admiral doesn't want Caesar. The
comic has a clause in his eontract which permits him to go to
Hollywood if and when Hollywood beckons. All comics of the
Berle and Caesar school can make their “pitch” to the Kudner
agency in New York. Caesar, ineidentally, is knocking 'em dead
here at the Palmer House’s Empire Room, and did a top-notch
job on WGN’s Tuesday night dedicatory program in which the
station celebrated its new 610-foot-high RCA antenna and GE
transmitter. Mintz gave us one final “Scoop” about Admiral:
they're spending one million dollars in advertising in 1949! The
answer is they’re giving RCA-Victor a run for their money and
have beat the pants off Philco this year as far as the sale of TV
sets are concerned.

PROMOTION

TV Conierence

As the first step in a carefully
planned educational program pre-
paratory to bringing television tc
San Antonio, officials of WOAI anc
WOAI-TV met with 500 distributor:
of set receivers and their dealer:
from a radius of 75 miles of Sar
Antonio in the Ballroom of the
Gunter Hotel. There were a total o
136 firms dealing in radio and tele.
vision sets represented. Of the
group, 76 were local and 60 wers
out of town concerns. The latte
group marked representatives from
37 cities and towns.

The meeting was opened by Hugt
A. L. Halff, president and genera
manager of WOAI and WOAI-'TV
who introduced each of the speaker:
in turn. Principal speaker was J. R
Duncan, program director foi
WOAI-TV, which expects to be or
the air late this fall. Duncan ha:s
been engaged in various phases o!
TV development since 1931 and, be.
fore coming here, was director o!
engineering operations for WLWT
Cincinnati, Ohio.

Jewelry Tieup

A “half-million dollar commer-
cial” was aired last week on WLIWT
Cincinnati, by Jack M. Werst, Day-
ton jeweler, who is one of the na-
tion’s foremost diamond merchants
Viewers were treated to close-ups
of a collection of rare gems valuec
at about $500,000, including the
Vanderbilt diamond, a stickpin once
owned by Diamond Jim Brady, and
$50,000 worth of diamond-studdec
watches. The special 15-minute pro-
gram was sponsored by Werst., 2
pair of deputy sheriffs stood by in
the studio to keep an eye on the
“commercial.”

Shanghai Broadcasts
End “Temporarily”

(Continued from Page 1)
broadcasts from Shanghai via Man-
ila since the main transmitter in the
Chinese city had been damaged
during the recent fighting there.
Network news directors, however,
eommented that the broadcasts from
the auxiliary transmitter in Shang-
hai via Manila have been of such
poor quality during the past two
weeks that they could not be used.

A spokesman for RCA expressed
the belief that the “temporary” sus-
pension of service would last only
for a short period while the main
transmitter at Shanghai was being
reeonstructed.

DARGAIN
Near Pawling, N. Y. Writers’ col-
ony. 6 room, 12 bath. Modern ||
Cape Cod style home near lake. [§i
414 acres. 2-car garage on State ‘
road. $13,500.

Box No. 257, RADIO DAILY
1501 Broadway, New York City
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Carmine Elected
Exec. V.-P., Of Philco

{Continued from Page 1)

tive in Pitisburgh and last ycar
completed 25 years of service with
the company. In 1932, he was named
sales manager of the middle west
for.Philco with headquarters in Chi-
cago and made
such an out-j
standing record
in that capacity
that he was
transferred to
the home office
of Philco in
Philadelphia to
become assistant
sales manager in
1939. Two years
later he was ap-
pointed general
sales manager SR A
and in March,
1942, he was CARMINE
named vice-president in charge of
merchandising and elected to ‘the
board of directors. Since January,
1948, he has been vice-president of
distribution, and in this capacity has
been responsible for the develop-
ment of all products lines, as well
as the sales, merchandising -and ad-
vertising activities of the corpora-
tion. Over the years Carmine has
played a leading part in the devel-
opment of the 'strong nationwide
Philco distribution organization of
130 wholesale distributors and over
25,000 retail dealers.

‘Carmine is also a member of the
executive management and finance
committee of Philco Corp.

- New NBC Series

“A Tree Grows in Brooklyn,” a
new half-hour weekly NBC series,
debuts tonight at 8:30. Betty Smith,
author of the best-selling novel of
life in the fabled borough on which
the series is based, will collaborate
with James Hart in the radio adap-
tations.

Lew Williams

Toledo, Ohlo—L.ew Williams, 72,
former Toledo newspaperman, poet
and author of several books on
juvenile work, died June 11. He
spent -a number of years in radio
work, and for 10 years was a radio
Santa Claus.

RADIO DAILY

FCC Tabulation of Stations

LIBEL and
SLANDER

Invasion of Privacy
Plagiarism-Piracy-Copyright

INSURANCE
FOR-THE WISE BROADCASTER
OUR UNIQUE EXCESS POLICY

provides adequate protection,
Surprisingly inexpensive.
Carried Natlonwide.

For detalls & quotations write
EMPLOYERS REINSURANCE
CORPORATION

Insurance Exchangs Bldg., Kenss Clty, Mo.

A tabulation of moro than 3,000 AM, FM and TV broadcast authorizations as
of July 1, 1949, was roloasod this wook by tho FCC. Breakdown follows:

AUTHORIZATIONS BY STATES
AM *FM

144 Tolal
Algbama ................ 62 18 2 82
Arizona ...l 24 0 2 26
Arkansas ..., ... 32 8 0 40
Colifornia  ............... 147 62 n 220
Colorado  .v.............. 34 3 0 37

Connecticut .......o.uvi.. 26 13 1 40 |
Delaware ... ...0ovueevins 6 5 1 12
Dist. of Columbia 7 2 4 20
Florida ... 72 24 5 101
Georgia 71 27 3 101
Idahe .. 21 5 0 26
inois 7 50 6 127
Indiana ................. 44 29 3 76
lowa ..o 37 22 2 71
Kansas .................. 38 8 0 46
Kenfucky ................ 43 13 2 58
Louisiano ................ 39 18 3 60
Maine ...l 16 3 0 19
Maryland ... .. 24 17 3 44
Massachusetts 46 30 3 79
Michigan 61 28 6 95
Minncsota 44 n 3 58
Mississippi 40 6 0 46
Missouri ... oo 45 21 2 68
Montana ..............L. 26 0 0 26
Nebraska ................ 21 4 2 27
Nevada ................. 9 2 0 1
New Hampshire .......... 1 6 0 17
New Jorsey .............. 19 17 1 37
New Mexico ... 23 0 1 24
New York .... 93 64 14 171
North Carolina 90 10 2 132
North Dakota . 14 1 0 15
Ohio ......... 63 53 12 128
Oklahema 43 14 2 59
Oregon ...........cciuuns 39 16 1 50
Pennsylvania ............. 108 7 7 186
Rhode Island ............ 11 7 1 19
South Carolina ...... 43 14 0 57
South Dakota 1 0 15
Tennessce 18 2 76
Texas .. 39 6 223
Utah ... 3 2 24
Vermont 0 0 8
Virginia .. 24 2 79
Washington ......... 7 1 54
West Virginia 20 1 55
Wisconsin  ............... 22 1 74
Wyoming ................ 0 0 12
Alaska ... . .l 0 0 8
Hawaii .................. 0 ] 9
Puerte Rico ..... 1 0 27
Virgin Islands .. 0 0 0
’ T\ctuls .............. 868 120 3,175

AUTHORIZATIONS BY CITIES

AM *FM 14 Total
Chicago ............c..ve. 16 14 4 34
New York ............... 14 12 6 32
Les Angeles 12 10 7 29
Philadelphia 10 10 3 23
New Orleans .. 11 7 3 21
Washington ..... 7 9 4 20
San Francisco ... 8 8 3 19

Minneapolis)

. St. Paul ) n 3 3 17
- Pittsburgh ... ............ 7 9 1 17
Portland (Ore.) .......... 10 6 1 17
San Antonio ............. 9 6 2 17
Baltimore ............... 7 6 3 16
Boston .............. ..., 7 6 3 16
Cleveland 6 6 3 15
Seattle ... 9 5 1 15
Detroit . 5 6 3 14
Miomi 6 7 1 14
Houston 8 4 1 13
St. Louis . 7 5 1 13
Buffalo 6 5 1 12
Cincinnati ............... 5 4 3 12
Columbus (Ohio) ......... 4 5 3 12
Dallas .................. 5 5 2 12
Jacksenville [ 3 3 12
Louisville ..... 7 3 2 12
Oklahoma City 7 4 1 12
‘Providence ... 6 5 1 12
Richmond ....... 6 5 1 12
Denver ............ .. ..., 8 3 0 11
Milwaukee ............ ... 7 3 1 1
San Diego ............... 7 3 1 11
Syracuse ... 5 4 2 11
Rochester ......... 6 3 1 10
Kansas City (Mo.) 4 4 1 9
Salt Lake City .... 5 2 2 9
Charleston (S, C.) 5 3 0 8
Fort Worth ....... 6 1 1 8
Tulsd ..o 5 2 1 8
Albany ...... ... ..o 5 2 0 7
Toledo .........cvevnnen. 3 3 1 7
Spokane . ..............nn 6 0 0 [

* Does not include 58 authorized noncommercial cducational

broadcast stations,

Union FM Nelwork
fo Cover Convenfion

{Continued from Paze 1)

be handled by Ben Hoberman, man-
ager of the UAW's WIYET, Detroit,
and Guy Nunn, UAW ncws com-
mentator. Starting on Sunday,
WDIET will feed desceriptions of the
UAW sessions to WCUO, Cleveland,
another FM station; WFDR, New
York, the new ILGWU outlet, and
the cooperatively-owned Washing-
ton T'M-er, WCFM. WEXT, Milwau-
kee, will cover the convention lo-
cally.

F. D. R. Jr. To Spock

UAW President Waller Reuther,
CIO President Philip Murray, and
Rep. Franklin D. Roosevelt Jr. are
among the convenlion speakers
whose remarks wi)l be carried on
the special FM loop.

The convention pickups will be
broadcast live whenever possible,
and tape-recorded for later broad-
cast in case of programming difli-
culties.

Quaker Oats Signs Acree:
Now Has 2 MBS Shows

(Continued from Page 1)
originate from a special studio in
one of the hatchery buildings at a
farm outside Libertyville, Ill., and
will be aired from noon to 12:30
p.m., local time, in each of the coun-
try’s time zones, Saturdays.

The deal was handled through
Sherman & Marquette Agency.
Quaker Oats also sponsors the MBS
feature, “The Roy Rogers Show,”
Sundays.

To WFDR-FM Sales Post
Hartley L. Samuels, formerly with
NBC and L.aRoche & Ellis, has been
appointed director of sales for
WFDR, (FM) New York, the
ILGWU station.

117-119 W. 46 St.

HENRY GREENFIELD, Mg. Director N.Y.19
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On Records and Transcriptions

TELL ME WHY

RYTVYOC, Inc.

1585 Broadway New York 19, N. Y.

[ WORDS anp MUSIC

By PINKY HERMAN

You'll LUV this novelty!

ITMUSTBELU YV

MANOR MUSIC COMPANY

1619 Broadway New York City

A HIT Since . .."”

SAME OLD MOGN

FORSTER MUSIC PUB., INC.
1619 Broadway, New York 19, N. Y,
216 S. Wabash Avenue, Chicago 4, 1Il.

Terrific in England!

"IN A SHADY HOOK"
(By A Babbling Brook)

STASNY MUSIC CO.

1619 BROADWAY NEW YORK CITY

The Novelty of the Year!

ComeWetYourMustache with Me

on Records
Capt. Stubby’s Buchancers (Decca)

Bottoms Up Quartet (20th Century)

Evan Georgeoff Music Pub. Co.

1650 BROADWAY NEW YORK CITY

From M.G.M 3
THE BARKLEYS OF BROADWAY °
recorged by
BUDDY CLARK—DINAH SHORE
Columbia
GORDON MacRAE—IO STAFFORD
Copitol
FRED ASTAIRE—GINGER ROGERS
MG-M
FREDDY MARTIN
RCA Victor

® @ @ TIN PAN ALLEY OOPS:—Some few years ago. L Warner
Bros, “Casablanca,” starring Humphrey Bogart and Ingrid
Bergman, featured a one-time hit, namely “As Time Goes By” . .. the
song’s repeat tremendous click prompted other music publishers to
dust off old hits and the revival trend was born . . .
accepted and aided the attainment of hitdom for the second time of
songs like “Peg O' My Heart,” “Heartaches,” “Sonny Boy,” “April
Showers,” “Confessin’,” “Paper Doll,” “All Of Me,” “You Turned The
Tables On Me.” “I'll Get By,” “lf We Can’t Be The Same Old Sweet-
hearts,” “When You Were Sweet Sixleen,” “That’s My Desire” and
others ., . . in yesterday’s RADIO DAILY, the Peatman listing of the
fifty most-played tunes of the week included the following oldies: “Five
Foot Two, Eyes of Blue,” (Feist) “Ballin’ The Jack.” (E. B. Marks) “‘Some-
day” (You'll Want Me To Want You) (Duchess) “I'll String Along With
You,” (Witmark) “In The Good Old Summer Time"” (E. B. Marks) “Look
For The Silver Lining” (T. B. Harms) "“There’s Yes Yes In Your Eyes”
(Witmark) and “Ting A Ling” (Waltz of the Bells) (Mills) . . . and while
on the subject of revivals, Sam Fox Music is working on “Lady Of
Spain,” Miller Music going all out on the Mack Gordon-Vincent Youmans
hit “Time On My Hands.,” which Gordon McRae sings in the current
Warner musical “Look For The Silver Lining.” ... @ If Eddie Dunn
and Kathi Norris continue to deliver as they did last Saturday nite on
the WABDuMont program ““Stop The Picture,” this televiewer-participa-
tion hour-long series is a cinch.

b GRS S * S * ¢

® o e Frank Loesser's Susan Publications is publishing
“Roseanna,” penned by Loesser for the Samuel Goldwyn Pro-
duction, “Roseanna McCoy.” ... @ Regent Music has just printed
a clever novelty “A Wedding In The Park.” written by Bob Wald,
Foster Greenwood and George Le Vier. ... @ Tex Beneke and
Johnny Long praise agent Buddy Basch has signed to write
monthly pillars for Popular Publications. . . . e Drama-sonic,
the ncw technique in television production, developed by Jock
MacGregor and Phil Clarke, should prove a boon to radio actors
for it eliminates the necessity of learning lines. . .. @ Leeds
Music has just issued the second of a series of Dizzy Gillespie
"Be-Bop Trumpet Solos” with spccial piano accompaniment ar-
ranged by Frank Paparelli . . . at the Lou Levy Musie firms, not
only is “Be-Bop Spoken Here,” but it is likewise practiced, ex-
ploited and taught. . . . @ Southern Music getting sharp reac-
tion on its new novelty, “I-Itty Love-Itty You-Itty,” via Al
Trace's Columbia disk . . . number was written by Al Hoffman,
Aaron Schroeder and Trace. ... @ George Hale and Al Gross-
man have acquired exclusive tele rights to Fortune Gallo’s San
Carlo Opera Co. ... e The Korn Kobblers will open a four-
week stint at the Lookout House in Cincinnati, starting August 15.

® Robbins Music will publish Eddy Duchin's piano method
“Audiscope.” . . .

picture,

a new generation

Ay Ay w g
© @ o ON AND OFF THE RECORD:—Jack Hallstrom’s fine job
as A&R head at Victor made him the ]ogical‘choice as ass’l. to Paul
Barkmaier . . .
prove valuable. . . .

now his merchandising experience and ideas should
® Paul Weston orchestra offers an instrumental
honey in the Capitol disk featuring “Some Enchanted Evening’ paired
with “Bali Ha'i” from “South Pacific” . .. a MUST for libraries. . . .
@ Perry Como’s latest Victor is a coupling of two ballads from Irving
Berlin’s new hit “Miss Liberty.” . . . Deejays and jukes will laich onto
Perry’s warbling of (Just One Way To Say) “I Love You” and “Let's
Take An Old-Fashioned Walk.” . . . Mitch Ayres’ Band supports. ., . .
W Ay bie pAY
® ®© e ANDSHARPS AND FLATS:—Box & Cox, the English
firm that gave Leeds “Galway Bay,” has just sold same outfit,
“The Wedding Of Lilli Marlene” ... song will be big.... @ Pathe
Newsreel sent a camera crew up to Shelton, Conn. to shoot “The
Cave,” home of Radiolite Rosa Rio, which was hewn from rock.

-

1619 Broadway

Climbing Fast!

I DON'T SEE ME IN

YOUR EYES ANYMORE

Laurel Music Co.

New York City

DREAMY OLD
NEW ENGLAND MOON

LEEDS MUSIC CORPORATION

Making Our Debut With A Hit!

"A NEW SHADE OF BLUES”

MAYPOLE MUSIC CO.
22 F. 67th St. New York City
Phone: REgent 7-4477

A Great Ballad!
THEN | TURNED AND
WALKED SLOWLY AWAY

ADAMS, VEE & ABBOTT, Inc.
216 S. Wabash Avenue, Chicago 4, Ill.

My Heart Goes With You

by Thomas G. Meehan

—¢ -

JAMES MUSIC, Inc.

1650 Broadway

Room 709 N. Y. C.

On Records and Transcriptions

The Lively and Sparkling

"MADEMOISELLE
HORTENSIA™

RYTVOC, Inc., 1585 Broadway, N. Y.
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TELE TOPICS

BS REALLY SCRAPED THE BOTTOM
of the barrel in choosing “It Pays To
! Be lgnorant” as Summer replacement for
Arthur Godfrey’s Talent Scouts, The pro-
gram has all the faults of panel quiz shows
and none of the virtues of the more suc-
cessful airers of this type. “‘Ignorant” is
a script show, however, and herein lies its
main fault. Its attempted comedy is woe-
} fully unfunny, being based largely on out-
rageous puns, and is not at all enhanced
by the presence of the cameras, ... Regu-
lars on the show are emcee Tom Howard,
attired in academic gown and mortar
i board, and panel members Lulu McCon-
i nell, Harry McNaughton and George Shel-
ton, all of whom wear outlandish hats.
1 All four are seated behind an oversize
1 desk with a raised front piece behind
| which they attempt to conceal their
scripts. Also present are the Four Clefs,
a fine instrumental group led by Tom
) Howard, Jr., at the piano; the Townsmen,
‘a vocal quartet and one or two guests.

) “CINCE ‘Television Transcriptions’ is
+ apparently destined to play as im-
o portant a part. in television as transcrip-
tions in sound radio, you are to be com-
 mended- for your search for a convenient
word to identify the process and the prod-
uct,” writes Walter Lawrence, of RCA
Victor. He continues: “May | offer the
word ‘Kinefoto' as an entrant in your
sweepstakes? The following advantages of
this word appear worthy of note. It is
. euphonious, not overly-long, and lends it-
self easily to grammatical variations as
‘kinefotoed.” It is truly descriptive since
the product is precisely a series of photo-
graphs from a kinescope.” The descriptive
argument is re-emphasized by the mean-
ing of the two syllables, namely, motion
and light, It is fairly fundamental that
the image on the face of a television tube
is painted by a moving spot of light.”
Watcha say, readers? Any other sugges-
tions? .

-

[ J

DROSPECTUS FOR “TV,” national pic-

ture mag due to hit the streets in Sep-
tember, looks as though it might well be
the first video fan book of its type to
succeed. There have been several at-
! tempts in the past, but all have failed.
I... Jay Williams has checked out as TV
: dlrector for Film Equities, with Constance
Lazar taking over the post. Jack Tyl Den-
ney, former screen writer, will take over
the firm's agency promotion plans on the
15th, Recommended reading: The
promotion piece on program ratings pre-
pared by the ABC research department.

. Bob Bendick, CBS special events di-
rector, and his wife. Jeanne, have com-
pleted a tome titled "Television Works
Like This,” a non-technical, illustrated
manual to be published in August by

Texas Group Plans
Three New Stafions

Dallas, Tex.—Plans for the con-
struction of stations in three west
Texas markets—San Angelo, Abi-
lene and Midland—were announced
yesterday by William B. Miller,
consultant and spokesman for a
group of five local businessmen.
Stations will be built “as soon as
we get our FCC permit,” Miller
said.

Backers of the project are James
Cheek and M. F. Fooshee, archi-
tects; Ward Downs, partner in the
Dallas Plumbing Co.; Dave Edwards,
manager of Hillecrest Mausoleums;
Virgil Hargeett, electrical supplier,
and Miss ‘Winnie Shelton.

TV Film Techniques
Featured By School

New Canaan, Conn.~—A school
which teaches the technique- of
making films for television, The
School of Creative Arts, opened
here June 23 under the direction
of well known radio and television
men.

Hubert Chain," writer and pro-
ducer, and William Haussler, camera
man, both ex-heads of departments
at NBC, and Bob Dixon, currently
on several TV shows w111 do the
instructing.

Seven Day Schedule

Washington—WOTIC, Washington,
begins seven-day-a-week telecast-
ing fomorrow with a rfegular Satur-
day schedule running from 6:30 p.m.,
to 8 p.m. Saturday shows will in-
clude both local and CBS-TV net-
work offerings.

TV Box Score

Onthe Alr ......covvvvnns 72
(03 - S PN 45
Applications .............. 338

Sponsor On KECA-TV
For USC, UCLA Grid

West Coast Burean, RADIO DAILY

Los Angeles — Signing of exclu-
sive TV rights to eleven home foot-
ball games of the University of
Southern California and University
of California at Los Angeles, was
announced yesterday by Frank
Samuels, ABC western division v-p.

‘Games will be aired over KECA-
TV, web’s fiftth owned and operated
station, which will go on the air
Sept. 16, coincident with the first
grid contest. All eleven games will
be sponsored by Hoffman Radio
Corp. and the Hoffman TV dealers
of Southern (California.

Contract was placed direct. Com-
mercials for the games will origin-
ate. from KBECA-TV studios and
from the Los Angeles Coliseum.

TV Film Distrib. Firm
Starts With 13 Outlets

Signing of 13 stations as sub-
scribers to Cinetel Corp., newly
formed film purchasing agency, was
announced yesterday by Edwin
Woodruf, operating head of the
firm. The organization offers films
on an optional acceptance basis,
with fees based on station’s rate
card: 40 per cent of the hourly rate
for features; 20 per cent for two-
reel shorts and 10 per cent for one-
reelers.

FCC Tomorrow Will Release
Tentative Allocations For TV

Washington Bureaw of RADIO DAILY

Washington—The FCC tomorrow
will release its. tentative allocation
of TV channels for the nation,
Commissioner Edward M. ‘Webster
said yesterday. He told the Senate
Interstate Commerce Committee
that a table will be released in-
cluding channel assignments for the
12 present frequencies as well as for
32 more in the [UHF region.

Hearings on this allocation table
will be set for a month later, it was
said, as well as on tentative stand-
ards which will be released. Webster

Whittlesey Housc.

said the :Commission plan has been
to leave presently authorized sta-
tions on the channels presently as-
signed to them. In some cities, he
said, VHF and UHF channels will
both be assigned, even though
where possible channels in one area
or another will be assigned exclu-
sively.

He said coverage by stations in
the VHF band will probably be
more extensive than coverage by
UHYF stations, and that the Commis-
sion will thus have an important

SET SALES TOP 2,000,000 MARK

RCA Victor Veepee
Sees 2,300,000
Mude In ’4.')

Chicago—Receiver sales through-
out the country to date have passed
the 2,000,000 mark and represent
approximately $730,000,000 at retail,
it was disclosed here last night by
Joseph B. Elliott,
vice president in
charge of RCA
Victor consumer
products.

Speaking be-
fore a meeting
of the National
Wholesale Fur-
niture Sales-
men’s Associa-
tion, Elliott said
the industry ex-
pects to produce
around 2,300,000
during 1949, an
increase of about
300,000 over pre-
vious estimates. This year's output
represents a boost of nearly 1,300
per cent over 1947 when only 178,000
units were produced.

Sees Aid To Furniture Biz

Elliott said also that by focusing
attention on the living room as the
center of family life and hospitality,
tele affords the furniture industry
an opportunity to stimulate markets
‘which can be made to yield millions
of additional dollars worth of new
and replacement furniture sales.

The RCA exec. outlined five ways
in which TV is stimulating the sale
of home furnishings. These are:

(1> It makes the home owner
more aware of furnifure in need
of replacement; (2) Creates a need
for additional seating and serving
facilities; (3) Inspires a demand for
new characteristics in furnishings;
(4) Provides the dealer additional
merchandise (receivers) that is in
strong demand and has unusual
drawing power; (5) Furnishes an
advertising medium of unprece-
dented, force and creates greater
brand awareness in furniture and
allied fields.

KRLD-TV To Bow Oct. 1

Dallas—Announcement has been
made here by Clyde Rembert, man-
aging director of KRLD that KRLD-
TV will commence operations about
Oct. 1. A new building which will
house the offices and studios in
nearing completion. The building
is located across the street of the
Dallas Times-Herald Bldg., owners
and operators of the outlet and is
four blocks from the - Adolphus
Hotel which houses the AM and

ELLIOTT

question of competitive equality.

FM studios.
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“READY TO
EXPLODE
FOR
T VII

/'v

Agency:

MUSIC CORPORATION OF AMERICA

Custodian of the Match

RALPH WONDERS
ARENA STARS, INC.

364 N. Camden Drive
Beverly Hills, Calif.
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TEN CENTS

RADIO MERCHANDISING PLAN OPPOSED

Station Buys Okayed;
Other FCC Activities

Washington Burean of RADIO DAILY
Washington—The FCC yesterday
okayed the purchase of 49 per cent
of the stock of WAVU and WAVU-
FM, Albertville, Ala, by Mrs. Iva
H. Sparkman, wife of Sen. John
Sparkman of Alabama. Mrs. Spark-
man paid $15,752 for her share of
the station, with the licensee, Pat
Murphy Courington, retaining con-
trol.

Among a number of other trans-
fers okayed was the sale of WLPO,

(Continued on Page 3)

Music Trades Show
To Be Held In New York

" " Attendance of 7,000 to 8,000 is ex-
pected at the Music Industry Trade
Show and Convention to be held
July 25-28 at the Hotel New Yorker
and Manhattan Cenfer in New
York City. This will be the first
“normal” music industry conclave
since 1940, according to William R.
Gard, executive secretary of the Na-
tional Assn. of Music Merchanis,
which is sponsoring the show.

A total of 241 firms will exhibit
radios, television sets, phonographs
and records, and musical instru-
ments.

Weekly Farm ﬁow
Planned By Columbia

A new weekly show for rural lis-
teners, “CBS Farm News,” is slated
to start on Saturday, 2:30-2:45 p.m,,
EST.

Gunner Back, CBS Washington
newsman, will report on farm legis-
lation and introduce pickups from
key agricultural centers across the
country.

} Anniversary
‘\ The Salt Lako City Taberndcle
| and Cheir will complete 20 years
| of CBS broadcasis with tho pro-
{ gram of Sunday, July 17. The
! secrles, heard cach Sunday from
; 11:30 a.m. to 12 noon, has been
© on CBS without interruption since
¢ July, 1929. Featured spcaker on
" the program Is Richard Evans.
" Tho choir long has beon consid-
* ered ono of the most talented.

Agricnltural
The U. S. Dept. of Agriculture
has reported an alltime peak in
the number of radio stations in
. the Northeastern states carrying
farm market news, with 203 out-
lets airing such reports regularly,
A department survey showed
that stations are broadcasting
farm market reports at all hours
of the day, but particularly in
the early morning and noon
hours.

Dealers Unite To End
Radio-TV Price Wars

More than 2,000 radio and TV set
dealers in Mefiropolitan New York
have been_invited to attend a meet-
ing at Manhattan Center, 311 W. 34th
street, July ‘14, 8 p.m., for the pur-
pose of organizing a radio-TV deal-
ers association designed to *“stabilize
TV and radio sales” and to “put an
end to price wars” within the in-
dustry.

Murray Winters of Winters Radio

(Continued on Page 2)

Committees Named
By Karol For REC

Advisory Council and Committee
Chairmen of the Radio Executives
Club of New York for the 1949-50
season were named yesterday by
John J. Karol, 'CBS sales manager
and REC President.

Continuing as REC .Advisory
Council members are: Frank Stan-
ton, CBS president; Niles Trammell,
NBC president; Mark Woods, ABC

(Continued on Page 3)

NAB And NARSR Warn Broadcasters
P. S. Sales Plan Will Affect

Commercial Time Sales

AM-TV News Awards
Planned By NARND

Awards for the best news pro-
gram presentations both in radio
and TV will be.made by the Nation-
al Association of Radio News Direc-
tors at their national convention
which will be held in New York,
November 11 to 13, Sig Mickelson of
WCCO, Minneapolis, president of
the association, has announced.

The NARND awards will be made
in three categories: (1) to an indi-
vidual for performing distinguished

(Continued on Page 3)

Three Publishers Named
To Ascap’s Directorate

Results of the annual elections to
the Ascap board of appeals were
announced yesterday by Adolph
Vogel, chairman of the Society’s
election committee.

Publishers elected to the board

(Continued on Page 2)

Tobey-Webster Exchange
Stirs Trade TV Comment

Washington Bureau of RADIO DAILY
Washington — Sen. Charles W.
Tobey said yesterday he has a stifl
list of questions yet to be direeted
at Edward M. Webster when the
(Continued on Page 6)

Birmingham, Ala., — WTNB, 250
watt MBS affiliate has suspended
operations for an indefinite period
pending settlement of a walkout of
engineers affiliated with Local No.
253 of IBEW, Roy Hofheinz and
Thomas N. Beach, president and
board chairman respectively of the
Pilot Broadcasting Corporation,
owners of WTNB, announced yes-
terday.

Hofheinz, who stated that WINB

WTNB Suspends Operations
In Row With Engineers

had ceased operations in deference
to employeces who might be exposed
to violence if they crossed the picket
lines, yesterday issued the following
statement:

“We will not subject our loyal em-
ployees, both men and women,
every single one of whom has in-
dicated willingness to cross the
picket line, to bodily injury. That
danger is not imaginary—it is a real

(Continued on Page 6)

The NARSR and NAB have
come out in strong opposition
to the direct radio station
merchandising on a per-sale
basis, currently being pro-
moted by Direct Radio Sales,
Inc., of New York. Donald
Withycomb, president of Di-
rect Radio Sales, told RaADIO
DAILY yesterday that 65 sta-

(Continued on Page 6)

Baker Urges Action
On BMB's Successor

Conceding that the Broadcast
Measurement Bureau in its present
form probably will be dissolved
after release of Study No. 2 in the
fall, its acting president, Dr. Ken-
neth Baker, said yesterday that
any appreciable delay in setting up
machinery to take over some of
BMB’s functions might have disas-
trous results for the radio industry.

Such a time lag, during which

(Continued on Page 3)

NAB’s Indies Committee
Meets In Capital July 25

The NAB’s unaffiliated stations
executive committee will meet in
Washington July 25 and 26. The
committee, recently appointed for
the year 1949-1950, is headed by Ted
Cott, of WNEW, New York, serving
as chairman for the second year.
The group was originally formed

(Continued on Page 2)

Going To Dogs

Figuratively “going to tho dogs,”
the MBS show, “Take a Number,”
July 16, has scheduled as con-
lestants an owner of a canino
beauty shoppe, an animal ship.
per, a dog show judge, a con.
sultant at the Bronx Zoo and the
owner of a “pot hotel”” The
“oxports” will Join in tho discus-
sion of halr bobs and housing—
for dogs,

Pt
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 FINANCIAL

(July 7)
NEW YORK STOCK EXCHANGE

Net

High Low Closc Chg.

ABC . S 6 57 6 .
Admiral Corp. .... 1635 16lg 1635 ... ..
Am. Tel. & Tel... 14115 14075 1411 ... ..
CBS A ........... 1734 17, 17, + 1
CBS B . BR VAU FATSE VA S
Philco .. .. .... 2575 2514 2535 4+ 4
RCA Common ..... 1015 10 10 — 14
Stewart-Warner 1074 10V 101, — 13
Westinghouse . 233 2315 2333 + 13
Zenith Rodio ... 2234 2233 2235 ... ...

NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 1335 13V, 1335 4 3
Nat. Union Rodio 255 2V, 255 4+ 3
OVER THE COUNTER

i Asked
U. S. Television. ... R 33 S

WCAO (Baltimore} .. 15 20
WJR (Dctroit) A 534 61,

NAB's Indies Committee
Meets In Capital July 25

(Continued from Page 1)
following the 25th annual NAB con-
vention at Atlantic City. in Septem-
ber, 1947,

Members include Cott, Melvin
Drake. WDGY. Minneapolis, Minn_;
Lee W. Jacobs, KBKR. Baker. Ore.;
Bob Maynard, WSVS, Crewe, Va.;
Lawrence W. McDowell, KFOX.
Long Beach, Calif.; Patt McDonald,
WHHM. Memphis. Tenn., and Ben
Strouse. WWDC, Washington, D. C.

Board liaison consists of Frank U.
Fletcher, WARL-FM, Arlington, Va..
and Glenn Shaw, KLX, Oakland.
Calif.

Fitzgeralds Sign Another

Strauss Stores, Inc. (automobile
accessory chain) have just signed a
13-week contract for sponsorship of
“The Fitzgeralds” program, WJZ-
TV. William Warren Agency hand-
les the account.

Friday, July 8, 1949

DAILY

| % COMING AND GOING *

G. RICHARD SWIFT, gcneral menager of
WCBS, and JACK STERLING, the station’s
carly-morning luminary, will lcave today for
a weck-cnd of fishing in Mooschead Llake,
Mec. Sterling’s Monday program will come from
WGAN, Portland.

ELDON PARK, vicc-president of Crosley
Broadcasting Corp. and gcneral mancger of
WINS, tomorrow will beoard the ‘‘Queen of
Bermuda” bound for @ two-weck vacation in
the islands.

TEX BENEKE and the members of his band
will lcave shortly for Providence, where they
open Wednesday at Rocky Point Park. BUDDY
BASCH, their publicist, left yesterday to sct
the stage.

JOHN RIDER, recent acquisition of the tran-
scription division at SESAC, will Icave today
to contact stations throughout the Middle

cst.

EVELYN BIGSBY, editor of Radio Life, Hol-
lywood publication, conferred for o while yes-
terday at NBC headquarters here in New York.,

RALPH LEVY, Columbia nctwork television
dircctor who formerly handled ‘’S4th Street
Revuc’ and other New York-originated shows,
will lecave Sunday for Hollywood, where he
will work under Harry S. Ackerman, CBS vice-
president ond dircctor of nctwork programs
in the film capital.

MIKE JABLONS, of Gainsborough Associates,
off to Lake Placid, N. Y., to sct up a pub-
licity campaign for the Lake Placid Drama
Festival which oncns in the Adirondack resort
July 21.

VICTOR H. LINDLAHR, Mutua! network
commentator who switches to ABC come Labor
Day, is vacationing at the Beverly Hills Hotel
in Hollywood.

DON BISHOP, assistant magazine cditor at
NBC, and HELEN SHUCK, of the press depart-
ment, are departing for cooler climes, the
former to Atlantic City, the latter to a dudce
ranch in the Catskills.

LEON LEVINE, dircctor of discussion pro-
grams for the Columbia nctwork, is back in
New York following a week in Hollywood.

JAMES MANILLA  of the tclevision depart-
ment at Newell-Emmett Co., is touring the
video centers of the Middle West.

CHARLES POINDEXTER, spertscaster heard
on KSOD, Topcka, Kans., a visitor yesterday
at the offices of NBC, with which the station
is affiliated.

TOM WILLIAMS, the OId Dirt Dobber hcard
on the “‘Garden Gate’ program over CBS,
arrived in town yesterday from Tennessee.

MIKE DANN, trade press cditor for NBC,
is on a two-week business trip through ihe
Middle West.

GEORGE B. BURBACH, general manager of
KSD, St. Louis, is here for conferences with
Sheldon B. Hickox, manager of the station
relations dcpartment at NBC, ond with Easton
C. Woolley, director of the station depart-
ment.

NEAL HATHAWAY, manager of program
promotion for CBS, is back from his vacation,
which he spent at Stone Harbor, N. ).

PAULINE WARTSKY, sccretarial aide to
Davidson Taylor, CBS vice-president and di-
rector of public affairs, has returned from a
six-week vacation in England, France and
Italy.

GEORGE HAYES, ABC announcer, Icoves Sat-
urday for two wecks at Honey Harbor, Ontario.

Dealers Unite To End
Radio-TV Price Wars

(Continued from Page 1)
and Television Co., the Bronx, told
Rapio DaILy yesterday that invita-
tions are being mailed out to large
and small dealers, including depart-
ment stores. throughout this area
and that the response thus far has
been “most gratifying.”

Invitations Going Qut

Charles Rozelle, the former execu-

tive director of the Retail Reeord
Dealers Assn.. is currently calling
upon representatives of stores to ex-
tend a personal invitation to the or-
ganization meeting.

Three Publishers Named
To Ascap’s Directorate

(Continued from Page 1)
are Charles Foley. Max Mayer and
Thomas Valando.
Writers named to the directorate
are Abel Baer, Peter DeRose and
Douglas Moore.

Discusses Radio And TV

Eugene Wyatt, ABC-TV account
executive, was the principal speaker
last night at a Columbia University
Business School forum on “Econo-
mic Aspects of Radio and Televi-
sion.”

5,000
WATTS at
800 Ke.
.

MUTUAL

Adam J. Young, Jr., Nat’l Rep. ¢

50,000 watts at 800kc.
‘Uery SOOI’l./

A GREATER VOICE COMING—
AND, BY FAR, A BETTER BUY!

CKLW

in the Detroit Area

J. E. Campeau, President

Canadian Rep., H. N. Stovin & Co.

ilow to cool
off

Polar bears have one method.
They just dive into the pool and
take a swim.

Time buyers who are hot and
bothered about a sales problem
in the rich Baltimore market have
an equally efficient way to cool
off. They just buy W-I-T-H,
the BIG independent with the
BIG audience. This will posi-
tively solve the problem.

Yes, sir! It’s as simple as that!
You see, W-I-T-H delivers more
listeners - per - dollar than any
other station in town! It covers
92.39, of all the radio homes in
the Baltimore trading area.

So if you’re looking for low-
cost sales in Baltimore, W-I-T-H
is your best buy. We say so.
Advertisers say so. Time buyers
say so. Call in your Headley-
Reed man today and get the full
W-I-T-H story from him.

Baltimore 3, Marylund(

TOM TINSLEY, President
Represented by Headley-Reed
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Baker Urges Adion

- On BMB's Successor

{Continued from Page 1)

no continuing, industry-wide survey
group was functioning, could create
a severe handicap at the outset for
subsequent audience studies, Baker
warned. He pointed out that while
the industry is generally agreed on
the need for some such function as
BMB performs, there is wide dis-
agreement on the setup of such a
bureau, and on the type and extent
of its studies.

Baker, who is also the NAB’s
research director, added that he has
been so busy with details of Study
No. 2 he has had no time to devote
to the “big view” of industry-wide
audience measurement, “although
someone certainly should be think-
ing about this.”

Production Cosis Up

He expressed satisfaction with the
progress of Study No. 2, and dis-
closed that about 340,000 ballots
have already been returned, with
others coming in at an average rate
of 600 a day. The current study
will cost “a little more” than Study
No. 1, released in 1946, which cost
about $750,000, Baker said. Most
of the additional expense is at-
tributed to higher production costs
and increased salary budgets for
BMB'’s enlarged statistical staff. To
date there are 620 AM subscribers,
two -TV, -and two independent FM
stations.

Baker said the upcoming study
probably will contain some inter-
esting market figures bearing on the
vast increase in stations since the
first study. And he predicted “some
howls” from station operators in
addition to satisfied purrs from
others. He indicated that Study
No. 2 might show that while hours
of listening have nof increased
much with the multiplicity of sta-
tions, listeners are dialing a lot
more and hence the broadcast pic-
ture is becoming more competitive.

Committees Named
By Karol For REC

(Continued from Page 1)
president; Frederick R. Gamble,
president, American Assn. of Ad-
vertising Agencies; Andrew Haire,
president, Advertising Club of New
York; Grace Johnsen, president,
Advertising Women of New York;
Dorothy Lewis, coordinator Wo-
men’s Broadcasts, U. N.; Justin
Miller, NAB president; Charles G.
Mortimer, chairman of the Adver-
tising Council and vice-president of
General Foods Corp.; Elliott M.
Sanger, executive vice - president,
WQXR, New York.

New names on the REC Advisory
Council are: Theodore Streibert,
president, WOR; Frank White,
president, MBS; Ralph Weil, gener-
:’ll manager, WOV, New York; Mort-
imer Loewi, director, DuMont Tele-

vision Network; Fen Doscher, presi-.

dent, Sales Executives Club; Paul
West, presideni, Association of Na-

"3
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Station-Stock Sales OK’d

In Busy Day

At Commission

(Continued from Page 1)

LaSalle, 111, to a company of which
Ruth Elizabeth Miller, niece of the
Chicago Tribune publisher and
WGN owner, Col. Robert R. Mec-
Cormick, is president, for $100,700
and adjustments not 1o exceed
$2,000, Sellers are F. F, McNaughton
and Louis F. Leurig. Peter Miller
is secretary-treasurer of the pur-
chasing corporation and Harold
Bivins, vice-president.

Another approval was for the
sale of WAVZ, New Haven, Conn.,
and a construction permit for
WAVZ-FM by the New Haven
Broadcasting Company - to new
stockholders. President of the new
group is Vietor W. Knauth, pub-
lisher of Omnibook, and Daniel
and Nancy Kops, also officers.
Price is $67,500 plus accounts re-
ceivable not to exceed $12,500.

Sale of KGIL, San Fernando,
Calif.,, to Fayette J. Smalley, Jr.,
by the estate of C. P. M. Allen for
$19,250 was okayed, as was the
assignment of WXKUL, Cullman,
Ala., by H. H. and D. T. Kinney
to Alexander B. and Hudson C.
Millar, Jr., for $65,000.

The Commission approved the
sale for $55,000 of KXGI, Madi-
son, Iowa, by Willis Ashby, Billy
Barran and John F. Courrier to
A. Orrie Carson. Another approval
was of the assignment of the license
of KOWH and the construction
permit for KOAD-FM, both in
Omaha, by the World Publishing
Company to Mr. and Mrs. Robert
H. Storz and their son, Todd, for
$75,000.

Largest amount involved in the
transfers okayed yesterday was the
$170,000 which changed hands for
control of WRDE, Augusta, Ga.
Control passed from William K.
Jenkins and executors of the estates
of Arthur Lucas and Frank Miller
to a new corporation including
Ernest D. Black, Emmet G. Mc-

Gary Enters Hospital
Arthur Gary, NBC staff narrator,
is scheduled to enter Lenox Hill
Hospital this morning for a tonsilec-
tomy. He will rest up at the sea-
shore next week.

tional Advertisers; Raymond C.
Cosgrove, president Radio Manufac-
turers Association. ’

REC Committee Chairmen are:
William S. Hedges, NBC vice-presi-
dent (continuing) and Carl Haver-
lin, BMI president, serving as con-
sultation chairmen; Marvin Kirsch,
vice-president, Raplo DALY, mem-
bership; Davidson Taylor, CBS vice-
president, as head of the program
committee; Archibald Braunfeld, of
Braunfeld & Simons, finance com-
mittee of REC; Joseph McDonald,
ABC vice-president, laws and by-
laws; Michael Foster, CBS, housec
committee chairman; Harry Feeney,
CBS trade ncws cditor, publicity
committee, and M. H. Shapiro, BMI,
publications,

Kenzie, Allen M. Woodall, Charles
W. Pittman and W. R. Ringson.

Price tag for 85 shares of stock
in KWYO, Sheridan, Wyo. was
$55,000, with control passing from
R. E. and Jim Carroll to Donald
E. Tannehill. Sixty per cent of the
stock of WHTB, Talladega, Ala.,
was transferred for $16,500 from
Melvin Hutson to R. A. Davidson,
while the Commission okayed the
purchase from six stockholders by
James E. Murray for $21,000 of
KWKH, Hutchinson, Kansas.

Consent was granted to the pur-
chase of control of KWCO, Chic-
kasha, Okla,, by Mr. and Mrs. C. E.
Wilson and Mr, and Mrs. P. D.
Jackson for $30,000. Also okayed
was the purchase of 50.4 per cent
of the stock of WMRA, Myrtle
Beach, 8. C, by L. B. Hyman from
Joe C. Ivey and P. T. Watson for
$11,319,

Eighty shares of stock in WEKR,
Elk River, Tenn., went from R. A.
Largen to Arthur D. Smith, Jr., for
$12,667. Fifty per cent of stock of
WGRYV, Greenville, Tenn., went
from Robert W. Rounsaville to Paul
O. Metcalf for $25,000. With the 50
per cent of the stock went control
of the station. '

AM-TV News Awards
Planned By NARND

(Continued from Page 1)
service in radio news, (2) to a radio
news department for performing
distinguished service to its commu-
nity, (3) to a TV news department
for performing distinguished ser-
vice to its community.

Erle Smith, chairman of the
NARND awards committee, KMBC,
Kansas City, announced that all en-
tries must be in his hands by Sep-
tember 1. .

“Entries for the award to an in-
dividual in radio news,” Smith said,
“should set forth briefly his claim

to consideration. In this category, .

service to the community will out-
weigh stunts, but special emergency
service will be considered.”

“While perfection of news
broadcasting and high listener ac-
ceptance will be considered in mak-
ing a 1949 award to a radio station
news department,” Smith added,
“the aim of NARND more especial-
ly is to predicate this award on a
public service campaign.”

Entries in this category should
outline in detail such programs and
program series. Sample programs
and electrical transcriptions may be
included in entries.

The same applies to TV news de-

partments.

Eigen sells .

with Jack.

nite to 4:00 A. M.

Sales Office.

JOIN JACK

Jack Eigen is in his third successful
year at the Copa. He entertains
thousands upon thousands of listeners
nightly on air channel 1010. What
. . They buy!

Here is your chance to coin “Jack”

WINS has limited sponsorship avail-
abilities on the Eigen show . . . mid-

Contact your nearest WINS-Crosley

COIN JACK

WINS

S50KW NEW YORK
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EN McCLURE, newscaster for
KABC, San Antonio, and Raoul
Cortez, head of KCOR, Inc., San
Antonio, have been appointed to the

new municipal advertising commit- [*

tee in San Antonio, by the Mayor.

Joe Melody has joined the an-
nouncing stafl of KONQO, San An-
tonio, coming here from KIWW, He
is to be heard also as a disc jockey
and featured as a vocalist on popu-
lar and western songs in several
. studio presentations,

Layne Beaty, Farm Editor of
WBAP, Fort Worth, has announced
the arrival at his home of a baby
son, William Barton.

The regular broadcast of the CBS
“Church of the Air” Sunday, July
3 originated in station studios of
KTSA, San Antonio. The broadcast
featured an address by Rev. Dr.
Floyd Allen Bash of the Central
Christian Church of San Antonio.
Music was furnished by the church
choir.

Claire Stewart has been named
new vocalist for the “Early Birds"”
of WFAA, Dallas, which is heard
six mornings a week. She replaces
Leah Ray. Miss Stewart is also be-
ing featured in a 15-minute program
each Monday, Wednesday and Fri-
day morning titled “Songs by
Claire” with Hugh Waddill at the
organ,

5817,6[ Z?irb%a’ag
grcetingd jo—-—

July 8
John Brewster Sydel Forbes
Gertrude Niesen

= 1,

Bill Thompson Lou Fulton
Ann Thomas Steve White
July 8
Martha Boswell Bryon Field

H. V. Kaltenborn
Ted Steele Ted Lloyd
July 10
Arthur M. Holland
Lee Wood
Helen Pickens
July 11
T. H. Anderson, Jr. Merle Jones
Jack O'Brien David Montgomery
Harry Von Zell

July 12
Gracie Barrie Milton Berle
Oscar Hammerstein, 11
Thomas F. Harmington
Jimmy McClain Roy Winters
William Meeder
July 13
Frank Dcme Phillips H. Lord
Carolyn Gilbert Harry Sosnik
Carolyn Montgomery
July 14
Frank Chizzini
Carmen Lombardo Ken Murray
Sam Elber Gene Rouse
George C. Putnam I

Joan Marsh
Randall Jessie
" Don Herbert

Harry Hoff
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Mainly About Manhattan. . . !
® ® ® AROUND TOWN: March of Time preparing a television
film documentary on the war in the Pacific as a follow-up to “Crusade

in Europe.” .. . Jerry Devine, producer-director of “This Is Your FBL"
in town for a month. ., . . Benny Rubin’s bankroller on his NBC-TV'er
has bowed out. . . . Jan Peerce’s son, Larry, hired hy Ma Holder's
Youngs Gap Hotel as a classical disc jock. . . . Warwick & Legler
came up with one of the summer season’s plums in “Screen Director’s
Playhouse” for Pabst Blue Ribbon, both in entertainment and dollar
value. . . . Rob’t Merrill cut his European trip short to return here for
his Dad’s funeral. . . . Claudia Franck, noted H'wood dramatic coach
who has trained such stars as Joan Caulfield, Dinah Shore and Joan
Roberts, has opened TV studios here. . . . Herb Sheldon’s phone hasn't
stopped ringing since he did his first dramatic role in seven years
last week on Wyllis Cooper’'s Vol. 1 series. Been offered plenty more
of the same. . . . David Goldstein, a Bronx cabbie, dropped in at this
desk the other aiternoon with an idea for an air show centering around
cab drivers called “Whacky Hackies,” and wants to contact a writer
to work it out with him. He can be reached at Jerome 6-838l. ... In a
move apparently designed to build up a large TV library, CBS is in
the process of buying out Official Films, which in turn is in the process
of taking over Castle Films.

w w w w
® e e That big breeze in town isn't due strictly to the near-
tornado we had the other day. It could also be Eddie Davis, the
mad gagman, who's in town peddling his new revue, “So This Is
Brooklyn.” Eddie, who penned such things as “Hold On To
Your Hats” and “Follow the Girls,” claims this will be his stand-
out effort and sez wait'll you see his sketch of “Easter Parade
in Brownsville” or hear the tune “Everything Is Not Kosher
Since Brooklyn Lost Durocher.”

w w w Y
® @® @ Lanny Ross’ war record is hardly a secret along Radio
Row, but few know to what lengths he went to bolster the morale of
the G.l.’s along the fighting fronis. As a matter of facl, we didn‘t
either until Ethel Kirschner showed us a letter he had just received
the other day from T. Hall Collinson. who owns KTOP. Collinson writes
as follows: “"Do you remember a little Sub Chaser, US SC 629, on which
you came aboard in ‘43 down in the So. Pacific? You and your pianist
entertained those lonely G..'s down there one night. Well, I was the
Executive Officer of that liltle 110 ft, craft. 1 now have my own Mutual
Station (KTOP) and listen to you every morning at 11:30, our time. You
bring back so many memories of those days. You did a lot for our
men when you were on Canton, but what you prob’ly dont know is
that the Japs came over the night after you left. You were right in the
battle zone, but you didn’t mind. The men could sense that. Thanks
for all you did for us in the So. Pacilic and for being Lanny Ross, a
grand, great fellow.”

pAY w w w
e o e SMALL TALK: Maxine Keith building a TV show
around the cast of “Lend an Ear.” . . . Allen Funt's “Candid
Camera” has switched to Thurs. nights. . . . Someone asked Marge
& Gower Champion whether they liked the comedy dancing of
the Hartmans. “Very much,” replied Marge, “they’re always
good for ballet-laughs.”

yAS Ay w w
¢ © ® MAIN STREET TREATS: Morey Amsierdam’s high-powered
comedy on his DuMont seties. . . . Harvey Stone’s disc, “G.l. Lament.”
.+ . Al Grant’s click on the Hit Parade. . . . Vic Damone’s “Again”
platter. . . . Hugh James’ spieling on “Call the Police.” . . . Kay Starr’s
thrrushing on the Capitol dlsc, “So Tired.”

ILLIAM H. HOWARD, who for

the past ‘11 years has been vice-
president and publicity director of
Macy'’s, New York, will become a
vice-president of Young & Rubicam,
Inc., Sigurd S. Larmon, president of
that advertising agency announced
yesterday. Howard, who will join
Y&R September 1, 1949, is well
known in retail circles here. In ad-
dition to his duties at Macy’s he
conducted courses at the School of
Retailing, New York University,
where he is a member of the advi-
sory committee. He is co-author,
with ‘Charles M. Edwards, Dean of
N. Y. University School of Retailing,,
of “Retail Advertising and Sales
Promotion.”

MARLIN FIREARMS CO. has
announced that the advertising for
its razor blade division has been as-
signed to Duane Jones Company,
Inc. Craven & Hedrick will continue
to direct the advertising of the fire-
arms division of The Marlin Fire-
arms 'Co., which it has served con-
tinuously since 1937, and also the L.
C. Smith Gun Company.

SANFORD S. CLARK, formerly
international merchandising direc-
tor for Grant Advertising, has been
named vice-president and account
group chief of the agency's interna-
tional division.

BASCH RADIO AND TELEVI-
SION PRODUCTIONS have just
finished a singing jingle for “Sweet-
heart Wine,” a product of Schenley
Distillers Corporation. Spots will be
used in southern markets to start.
Cast included Frances Scott, Dick
Shepard, Len Stokes, and Audrey
Marsh.

THE MARLIN FIREARMS CO.
announces the appointment of Duane
Jones Company, Inc. to handle the
advertising of the Marlin Razor
Blade division, eflective immediate-
ly.

World Signs Fotine

Larry Fotine and his orchestra
have been signed to record for the
World Library Service, beginning
this week in Chicago, it was an-
nounced by the World Broadcasting
Co.

ARE YOU SEEKING

the IDEAL PROVEN Ra-
dio and Television Loca-
Heart of
Broadway — Inquire Abe
Goldstein, lceland Thea-
Clrcle

tion in the

tre Restaurant,

6-9210.



www.americanradiohistory.com

-1 | B QOUITPIIEN L s

Section of RADIO DAILY, Friday, July 8, 1949

RCA Inst. Insfalls
TV Training Panel

A complete operating television
receiver .with all, of its circuits,
tubes, and other components laid
out flat on a vertical panel, has been
installed in the RCA Institute, Inc.,
New York, it was announced by the
RCA Service Co., Inc, in whose
shops this new teaching tool for the
training of TV servicemen and tech-
nicians was built. '

Known as the television dynamic
demonstrator, the instrument is the
latest and most efficient aid in
training in this field. Functioning as
a “working blueprint,” exposing
for convenient observation and
study the innermost mysteries of a
video receiver, the unit is one 'of
three built by the RCA Service Co.
Another is now in use in the train-
ing center of the company’s head-
quarters at ‘Camden, N. J., while the
third will be used in the company’s
West Coast training center- in Hol-
lywood.

Patterned after an original model
designed by John Meagher, RCA
tube dept. TV specialist, the units
are being used in a series of train-
ing clinics sponsored by the tube
department for independent service-
men throughout the country. The
purpose of the dynamic demonstra-
tor is to show the exact paths taken
by sound, synchronizing, and pic-

ture signals through the TV receiver,
and to' clearly demonstrate to radio
technicians the effects of operating
difficulties.

CONSULTANTS

i ENGINEERS—

| RALPH B. AUSTRIAN

Television Consulfant

1270 AVENUE OF THE AMERICAS
NEW YORK 20, N. Y.

Tel.: CO. 5-6848

A. R. BITTER

Consulting Radio Engineers

4125 MONROE STREET
TOLEDO 6, OHIO

Tel.: Kingswood 7631

WILLIAM L. FOSS, Inc.

Formerly Colton & Foss, Inc.

927 15th St., N.W. REpublic 3883
WASHINGTON, D. C.

K B

S B LN e

PICTURE OF THE WEEK |

Silhouetted against New York City skyline, the new WOR-TV trans-
mitter tower rises off the Palisades at North Bergen, N. J. Built on a
site 240 feet above the Hudson River, the 760-foot tower rises to an
elevation within 200 feet of the Empire State Bldg., shown in right
background. Programs from the recently completed tower will beam
out on Channel 9 when WOR-TV goes on the air in late Summer.

PRODUCTION PARADE

New Voltmeter

An inexpensive, practical high-
voltage voltmeter checking voltages
up to 30,000 volts is now being
manufactured by Industrial Devices,
Inc., Edgewater, N. J. The Hi-Volt
is available in two models, one for
checking the output of transformers
and the other for clectronic high-
voltage uses such as TV, oscillo-
graphs, etc.

Meck Names Chief Engincer

William R. Kennaugh, who has
been associated with the radio and
TV production field for more than
nineteen years, has been appointed
chief process engincer at John Meck
Industries, Inc., Plymouth, Ind,,
manufacturers of TV and radio re-
ceivers. Kennaugh assumes his new

post at once.

: Antenna Mast Clamp

In keeping pace with the speed-
ing up of TV anienna installations,
a new mast clamp that requires a
fraction of the installation time of
present designs has been announced
by Technical Appliance Corp., Sher-
burne, N. Y. The new Taco Jiffy-
Clamp eliminates the bothersome
small nuts that cost time and pa-
tience. A special thread on the
standoff has been utilized that re-
quires no nut, and no aligning time
to start it.

Pittsburgh Philco Distributor

The appointment of the James E.
Miller Co., Inc., Pittsburgh, Pa., as
distributors of all Philco produets,
including TV and radio receivers,
etc., was announced this week by
John M. Otter, Philco v.p.

New Record Changer
Booﬂ;_l)isc Sales

A new record player, the Carbon-
neau Playsall, which instantly con-
verts any phonograph into a 3-
speed instrument capable of hand-
ling 45, 33-1/3 and 78 rpm discs, is
being manufactured by Carbonneau
Industries, Inc., Grand Rapids, Mich.,
makers of Jetline radio speakers.

According to Gordon S. Carbon-
neau, president of the firm, the
Playsall has greatly stimulated the
sale of 33-1/3 and 45 rpm records
wherever it has been demonstrated
and has also been decidedly helpful
in moving radio-phonograph com-
binations equipped with single-
speed record players. Retailing at
$14.95, the unit is said to be so
simply designed that even a child
can connect it in a few seconds. De-
vice is constructed of lightweight
aluminum, complete with feather-
weight tone arm and new perman-
ent type needle. Carbonneau stated
that the unit has stood up under
rigid tests conducted in the labora-
tories of Sparks-Withington 'Co. and
that it has been thoroughly tried in
actual home use.

New Portable TV Set
Announced By Tele-tone

Tele-Tone Radio Corp. this week
announced plans for immediate
delivery of its new portable televi-
sion set, which weighs less than 26
pounds and retails for $169.50.

ENGINEERS—
CONSULTANTS

McNARY & WRATHALL
RADIO ENGINEERS
906 Natl. Press Bldg. 1407 Pacific Ave.

Washington 4,D. C. Santa Cruz, Cal.
Member AFCCE

L. W. ANDREWS, INC.
RADIO CONSULTANTS

219 WHITAKER BLDG.
DAVENPORT, IOWA
Phone 2-7824

GEORGE P. ADAIR

Radio Engincering Consultants
EXccutive 1230
EXecutive 5851
1833 M STREET, N.W.
WASHINGTON 6, D, C.
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As New Method Gains Momentum

{Continued from Page 1)

tions have indicated that they
would join his organization in P. S.
merchandising and that 25 manufac-
turers have been lined up to-date.
Seventy-five firms were expected to
sign contracts within the next few
weeks.

T. F. Flanagan, managing director
of the National Assn. of Radio Sta-
tion Representatives, told .Rapio
DaiLy that his organization’s objec-
tions to P. S. deals are identical with
its opposition to P. 1. (per-inquiry)
merchandising.

The NARSR's objections to P. L
and P. S. deals follow:

1, Stations which participate in P.L
deals are gambling with time, which is
their only saleable product, and in which
they have invested their capital, and are
maintaining payrolls.

“2. Prices at which you ean sell prod-
uets and serviee always tend toward the
maximum discount which you allow, and
the cheapest form in which you sell. Hence,
you are pointing your rate structure toward
lower income.

*3. Legally and morally a station cannot
have two prices for the same serviee, one
ratc eard price to somec sponsors, and a
per-inquiry price to others.

“4. Stations have no way of knowing
the marketability of a product. The mar-
ketability is the producer’s responsibility.
Stations may fritter away a large amount
of valuablo time before discovering that
there is little or no sale for the P.I. product.

“6. On P.I. deals the station is associa-
ting itself, in the main, with the smuallest,
lowest rated manufacturers and speculators,
with fly-by-nights, newly organized speeu-
lative businesses, coneerns lacking eapital
to buy time on proper basis, with concerns
and produets having an almost 100 per cent
death rate. with schemers and cut-throaters.
Instead, stations should be associating
themselves with the most reputable, high
type retail and national advertisers, irom
the standpoint of station prestige, audience
building and net profit.

‘6. The station that lines up with any
wholesaling P.I. service is taking the first
step in a proecess that is bound to kill it
as an advertising medium.

‘7. The price of P.I. products is usually
too high for the quantity and quality of-
fered, and the advertising expense far be-
yond anything that legitimato advertisers
spend, and that the cost of distribution
should stand.

“8. The quality of the product
known.

9. The manufacturer who uses P.I. in-
quiries has no eontrol over his volume of
sales, and is, therefore, not likely to be
sucecessful.

**10. Stations which accept P.I. deals
are liable to their national Spot Representa-
tives for commissions on the time so used
at eard rates.

*‘11. Finally, no broadeast station, in
view of its responsibility to FCC. should
aceept the risk of promoting on its own
time the sale of a product coming from
speculative sources, instead of through
legitimate ehannels of manufacturer, ad-
vertising ageney or representative.

Statement By Mitchell

Maurice B. Mitchell, director of
NAB's broadcast advertising bureau,
said:

“The NAB’s sales managers exec-
utive committee suggested several
months ago that broadcasters who
sell time on a P.I. basis may be vio-
lating Clause 5 of the NAB-AAAA
standard contract, and thus expos-
ing themselves to the possibility of
real trouble with legitimate adver-
tisers. Add to this the incalculable
damage to the principle of sound
advertising, and to the cheapening

of the worth of all good advertising

is un-

and you can’t build much of an ex-
cuse for the P.I. operator. We have
already seen the evidence to indi-
cate that some advertisers who
have been buying radio at card
rates have switched to P.I. merely
because competitors have used this
technique.

“There is also evidence to indicate
that some important national spot
accounts are now carefully scanning
the lists of P.I. stations, with an eye
toward keeping their products away
from exposure to the kind of harsh,
over-emphasized selling and inferior
products that characterize most P.I
advertising.”

Withycomb Defends Clients

In complete contrast to the fore-
going objections, Withycomb said
that none of his manufacturing
clients are in a financial position at
present to advertise nationally al-
though “all are sound and legitimate
companies. Some people think we
are trying to ruin the radio business,
but that is ridiculous,” he declared.
“When we have completed our sur-
vey, we feel that many firms which
have never used radio will become
national spot or network advertisers
because we have proved to them
the effectiveness of the medium.”

“We can assure you,” Withycomb
continued, “there are no phony tie-
ups here. We are careful to investi-
gate every product to be sold on a
radio station. The stations will not
be involved in any complaints. We
are only dealing with legitimate
manufacturers and do not deal with
firms who would embarrass the sta-
tions. We don’t touch patent med-
icines. We don’t know whether or
not we will go into perfumes or lo-
tions.”

Cites Specific Product

He cited a certain product which
was relatively unknown as an ex-
ample of the care his firm exercises.
In such cases, he told Rabpio DALY,
“we insist on a United States Test-
ing Company certificate.” He indica-
ted that many of the products hand-
led by his firm bear the Good
Housekeeping Seal of Approval.

Of the 25 manufacturers who have
already signed contracts with Direct
Radio Sales, Inc., four typical ones
are: House Beautiful Curtains, Inc.,
N. Y. C.; E. Mishan & Sons, N. Y. C.,
makers of plastic table covers; Ted-
lee Products Co., Port Chester, N. Y.,
makers of matiress and pillow cov-
ers; and Nosco of Erie, Pa., makers
of novelties and plastics.

Sales Letters Mailed

Withycomb sent out letters to sta-
tion managers throughout the coun-
try explaining the purposes and
function of his company. The letter,
dated June 23, said:

The Company was formed for the ex-
press purpose of obtaining qualified mer-
chandise for radio stations who desire to
convert mnon-productive periods in their
program schedules into revenue producing
periods.

*'The members of our firm consist of
individuals who have had many years of

combined radio and merchandising experi-
ecnce. We Dbelieve that because of our
knowledge and experienee wo are in a posi-
tion to place direct radio sales on a higher
plane of “endeavor, and put it on such a
level that it will enjoy the faith and good
will of the buying public. It is generally
belicved that with the advent of FM radio
and the extraordinary potential of televi-
sion th¢ AM radio stations may shortly be
pressed to obtain their normal share of the
advertising dollar formerly allocated ox-
clusively to AM stations. Sinee the war
hundreds of new AM stations have been
licensed to operate in arcas whiere program
serviee was formerly supplied by a limited
number of AM stations. If all of the AM
stations are to realize a net operating
profit, somec new revenuc producing sales
aetivity must be developed to meel the
ever inercasing competition.

“There have been many new businesses
established in the last few years. These,
plus the long established concerns, make
it possible for us to offer quality merchan-
dise to the radio stations for sale to the
public. In most instances thesc firms are
not now advertising on the radio. or, if so,
only to a very limited extent due to the
lack of sufficient advertising appropriations.
However, we¢ have ascertained after con-
tacting many of these manufacturers in the
past months that they are perfectly willing
to enter into a share-the-profit plan with
the radio stations for the use of their
facilities. In sharing in this plan the sta-
tions will build up considerable new rev-
enue. and will also develop new business
for the future. Direct Radio Sales, Ine.
will canvass manufacturers all over the
country so that we will at all times have
a wide variety of merchandise to offer in-
cluding items which will have year round
appeal to the buying public.

“Direct Radio Sales, Inc. will submit to
the radio stations samples of all merchan-
dise together with proposed commereial
continuity. If the stations aecept the sam-
ples which are offered. the announcements
should be inserted in the most desirable
program pcriods available in the schedule.
All samples submitted will be identical
with the merchandise which is offered for
sale. The post-card or letter orders received
by the stations will be sent cach day to
Direct Radio Sales. Inc. in New York. After
tabulation here these orders will be sent
to the manufacturer who will package and
ship each order direct to the buyer via
C.0.D. mail. The manufacturer will reim-
burse Direct Radio Sales. Inc. and in turn
we will pay the stations their share of the
retail price. The profit to the radio stations
is 30 per cent of the advertised retail price
of each article. No {requency discounts,
agency or representative commissions are
involved. The 30 per cent of the retail
price is net to the stations. The stations
are completely protected by the fact that
all merchandise will be identical to the
samples presented with recard to quality
and price because of agreements entcred
into between Direet Radio Sales. Ine. and
each manufaeturer before submitting sam-
ples to the stations.

‘““We believe the plan we have to offer
will build substantial revenue for the sta-
tions, and the buying public will look for-
ward to the genuine values offered to them
by the stations. In many instanees radio
stations partieipating with us will have
the opportunity of offering new merchan-
dise first to their listeners within their
service areas.

‘“So that the manufacturers of saleable
articles of good quality and value can be
offered potential national sales coverasge,
we are now completing agreements with
radio stations in one hundred retail market
areas throushout the country on the basis
outlined in this letter.”

TBS Adds Stations

Transcription Broadcasting Sys-
tem, New York, has announced the
signing of four more station clients,
bringing its total membership to 159.
They are WCSS, Amsterdam, N. Y.;
WKBR-WTSV, Manchester, N. H.;
WPOR, Portland, Me.,, and WLAM,
Lewiston, Me.

|Suspend Operaions

As Strike Hits WTNI

(Continued from Page 1)
one. We have decided, in intere:
of preventing blood-shed or injur
to employees or their families, nc
to risk operation at this time. WTN.
is not going out of business. It is nc
leaving Birmingham. We will com
back bigger and better than eve
with new studios, new equipment,-
and new engineers. We believe 1
Birmingham and the future of radi
despite this experience with a hang
ful of obstructionists.”
Agreed To Wage Hikes

The station, according to Hofhein:
agreed to wage increases among th
IBEW engineers and were in gen
eral agreement on contract term
except for one provision whic
would prohibit the company’s chie
engineer from working at eithe
transmitter or studio controls and
second which would limit the com
pany to the hiring of only one patr
time technician for a minimum <
20 hours a week. The company con
tended that the first provision wa
“featherbedding” and wanted th
right to hire three part time work
ers for a minimum of 10 hours
week. Later the station, accordin
to Hofheinz, offered to consent t
the hiring of only one part tim
technician, if the union would waiv
its demand as to the chief engineel
The union, according to reports, de
clined to waive the issue regardin
the chief engineer.

Talk With International Head

Prior to suspension of station op
erations, Lawson Wimberly, Wash
ington, assistant International Presi
dent of IBEW, and W. B. Dick, At
lanta, assistant regional vice-presi
dent of IBEW, had visited Birming
ham to negotiate with WTNB ex
ecutives. The WTNB, owners, Hof
heinz said, were willing to be boun
by the decision of the internationa
officers but the local union still re
fused.

Tobey-Webster Exchange
Stirs Trade TV Commen

(Continued from Page 1)
Senate Interstate Commerce Com
mittee’s hearing on Webster’s nomi
nation for a new seven-year tern
on the FCC resumes next Wednes
day. There was no hearing yester
day, as the committee was tied uj
with other business. '

Johnson Statiement Discussed

In the meantime, there was con
siderable discussion in industry cir.
cles of Committee :‘Chairman Edwir
C. Johnson’s statement Wednesda)
that the recent FCC announcemen
concerning UHF and color TV ha:
been misinterpreted by various in.
terested parties. As Webster stres
sed his intention of holding out or
the question of color to see to it tha
no polychrome TV system is ap-
proved until its signal is receivable
on today’s TV sets, Johnson said he
is very much disturbed if that is the

Commission decision.
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“BC GOING AHEAD WITH TV PLANS

['NENT THIS DEPARTMENT'S SEARCH
* for a new name for kinescope record-
s, Ernest Marx, of DuMont, gocs a step
ther and suggests that the word “tele-
on” be dropped altogether in favor of
deo.”” He writes: “lsn’t it time to sim-
ly this new art by giving it a companion
e to its mother-art, radio, and calling
isimply ‘video? If we start on this
imisc, we then can make up the words
s the varicus other mechanical apparatus
t phases of the new art. Possibly we
s1d call a transcription on film a video-
ph. As a matter of fact, this may have
ftady been recommended to you. In
nce it means a recording of something
it has been seen. Here again, however,
iare mixing Latin and Greek. On the
er hand, it may be a solution to the
hediate problem. To use both Greek
ds ‘would be somewhat awkward and
sibly the mixture is the answer to the
iation.” , . . Support for another entry
the sweepstakes, “VT,” comes from
orge Shupert, of Paramount. He points
that Para.’s recording service is called
10 transcription, and says that the
ials VT “are a natural.”

[

EGINNING JULY 11, the BMI TV serv-
ice department, headed by Henry
zman, will resume normal operations,
‘fing each day at 6 p.m. Department
It on an emergency schedule when
“Hotiations .between Ascap and the in-
by broke off. . . . Mail still coming in
“hur quest for a new word for Kinescope
‘brding. Vince Callanan, of WNHC-TV,
r Haven, writes: “Let’s go after a word
- implies what must be emphasized—
t the film is_ made simultaneously. How
hit ‘simul-take?’ ” . . . Search for un-
hovered talent behind retail counters
lbe inaugurated by “Hollywood Screen
1" over ABC. First aspirant will be
4y Murtha, cosmetic salesgirl in the
o City drug store.
[ J

S ANGELES PROGRAM REVIEW:
"What's The Word,” KNBH, Thurs-
i, 8:20 p.m. This Masterson, Reddy &
Pon package made its debut on the
Y. outlet here last weck, with Evans
t Co. paying the tariff. The lead-off
‘iram rang the bell. Show offers oppor-
Ity for local viewers to win prizes of
W:calibre offered in top radio audience
icipation programs, the prizes includ-
st refrigerators, stoves, traveling bags,
s, blankets and cigarette lighters.
#1 Jack McElroy as emcce, the program
soerated on a cross-word puzzle for-
#, with clues offered by entertainers.
#n the studio audience fails to identify
dord, the home viewers can phone in.
whl offering was fast and entertaining
Ithe show should be around for a long

b
4

Wade To Join WPIX
As Program Manager

Warren Wade, executive producer
for NBC-TV, has been appointed
program manager of the New York
News outlet, WPIX, effective August
1, it was announced yecsterday by
Robert L. Coe, station manager.
Wade has been with NBC since
1930, and started the web’s video
programming in 1937. He has been
executive producer since 1939.
Long In Enterlainment
An actor in legit and vaudeville
at the age of ten, Wade has had a
long career in show business. He
was also a well-known theatrical
direetor. He entered radio in 1928
when a play in which he was starred
was aired by WTAM, Cleveland,
on its opening night. He remained
with the station, which later was
sold to NBC.
A veteran of World War I, Wade
served also in the last. war, as a
lieutenant-colonel in the signal
corps. He was recently appointed
commanding officer of the first TV
reserve group formed by the Army.

Bell Gets WBTV Post

Charlotte, N. C.—Charles Edward
Bell, former manager of WGCD
(AM), Chester, S. C., has been
named production manager of
WBTYV, slated to go on the air here
next week, according tfo Charles
Crutchfield, general manager -of
WBT and WBTV. Bell has been
with WBT since June 1, as assistant
to Larry Walker, WBTV program
director.

Awards

Dr, Allon B. DuMont, prosidont
of DuMont Labs; Earl W, Muntz,
prosldont of Muniz TV, Inc., and
Vincont Rlggio, prosidont of
Amorican Tobacco Co.. wore
among roclpionts of Horatio Algor
awdards from the Amorican Schools
and Colloges Assgociation yostor-
day. Others honered wore Mrs.
Anna M, Rosenborg, labor con.
sultant, and Loc E, Nadeau, pros- -
idont of Nestlo-Lomur Co,

Gillette, NBC Sign
For Garden Fighfs

Signing of a new contract between
Gillette Safety Razor Co. and NBC
for coverage of boxing bouts pro-
moted by Madison Square Garden
Corp. and the International Boxing
Club was -announced yesterday by
J. P. Spang, Jr.,, Gillette president,
and NBC prexy Niles Trammell.

Begins In September

Gillette will sponsor all Friday
night bouts originating in the Gar-
den beginning in September. When
there is no boxing in the Garden,
pickups will be made from Chi-
cago, Detroit or St. Louis. In addi-
tion, Gillette will bankroll certain
outdoor championship bouts promo-
ted by the Garden and IBC during
the summer.

Gillette has sponsored boxing
over NBC since 1944.

‘Maxon, Inc., is the agency for
Gillette.

CBS is studying a plan drafted
by New York City’s Board of Higher
Education for home instruction on
a college level by television. A
course in U. S, foreign policy is
already in preparation, with actual
telecasting set tentatively for next
J:{;luary or February over WCBS-
TV.

The project is intended primarily
for students, with the secondary
aim of helping the average citizen
to understand “the meaning behind
the headlines.”” It was initiated
some months ago when the Board
of Education asked Ira A. Hirsch-
mann, president of WABF (FM)
and W2XMT, experimental TV sta-
tion, who was then a member of

{. Bud Cole handled the direction skit-

the Board, to study the edueational

College‘ Courses Via Radio
Planned By CBS And N.Y.C.

possibilities of television, and to
select a New York City college as
a testing ground.

Hirschmann chose Hunter College,
whose officials are collaborating with
CBS in the initial experimentation.
The programs, he said, will be a
combination of lectures, documen-
tary films, and live dramatizations.

Lyman Bryson, CBS public affairs
counselor, has been assigned to su-
pervise the project for the web,
with Hirschmann to continue as
liaison between the Board and CBS.
Hirschmann sees the project as the
forerunner of “a great university
of the air.” He asked, “Why have
a college professor talk to 20 stu-
dents, when television could cover
20,000 or 20,000,000?”

Approval Of Govl.
Loan Predicted
For Autumn

Montreal — Despite the lack of
money, Canadian Broadcasting Corp.
is proceeding with its television
plans which call for stations in
Montreal and Toronto, according to
A. Davidson Dunton, CBC chair-
man.

Until Parliament meets in the fall
and approves the $4,000,000 loan to
the CBC required to set up the
Monireal and Toronto stalions,
however, no firm commitments for
equipment are being made.

Dunton said that he did not think
the dissolution of Parliament in
April before the proposed $4,000,000
loan had been approved would
mean any serious delay in the in-
auguration of television in Canada.

CBC, he said, was going right
ahead with the cngineering part
of the project.

“There is a bit of a hold-up, of
course,” he said, “but we're not
entirely losing the time. There is
a lot of engineering and planning
we are able to work on.”

Dunton pointed out that some
“tricky” engineering was required
to select sites for the Montreal and
Toronto stations.

Both Government and CBC, it
was indicated, are proceeding on
the assumption that the recent elec-
tion endorsed the policy of pro-
ceeding with television in Canada
along the lines proposed.

The Government’s interim plan
provides for the allocation of one
channel to any city, including Mon-
treal and Toronto, and it was sug-
gested that private groups wishing
to enter TV pool their resources
for the establishment of a station.

Proposal, however, has drawn
heavy fire from private broad-
casters and from the CAB. It is
their contention that the Govern-
ment’s policy is deliberately holding
up the development of video in the
Dominion.

Represents Industrial TV

James C. Frye, II, has been named
factory representative for Indus-
trial Television, Inc., in the Detroit,
Chicago, and Toledo areas. He will
franchise dealers for the Century
line of home Teleceivers and the
Industrial line of commercial tele-
vision sets.

D. C. Passes 50,000
sWashington—Number of receivers
in the Washington area totalled
51,000 as of July 1, according to
the Washington Television Circula-

tion Committee.
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NAB BOARD SESSION GETS UNDER WAY

Sales To Government
Reported Increasing

Washington Burear of RADIO DAILY
Washington—Sales of transmitting
and communications equipment by
RMA member-companies to the U. S.
government in the first quarter of
1949 totalled $32,353,433, compared
with $18,053,969 in the first quarter
of 1948 and $37,018,903 in the last
quarter of 1948, RMA said Friday.
RMA transmitter manufacturers
also received government orders
totalling $37,342,885 during the first
quarter of this year as against or-
ders of $11,448,007 in the correspond-

(Continued on Page 2)

Transcribed Co-Op Show
Now Returning To Air

“Blackstone—Magic Detective,” a
Charles Michelson quarter - hour
transcribed package program which
went.ofl the air last February due
to labor difficulties, will return
shortly over a greatly expanded sta-
tion loop.

The show, sponsored cooperative-
1¥ by the makers of Blackstone
Washing Machines and Blackstone
dealers, was carried by 93 stations
from November, 1948, «through Feb-
ruary. On its return the program

(Continued on Page 2)

State Dept. Requested
To Protest Czech Action

Washington Burean of RADIO DAILY

Washington—Rep. Joseph Martin,
GOP leader in the House, yesterday
asked Sccretary of State Dean
Acheson to make strong represen-
tations” to the Czech government for
refusing an admission permit to

(Continued on Page 2)

New Comedy Series |

“"Ameorica’s Funnybone’” will bo
dissected in a weekly program |
geries of that name over WNEW,
Hew York, starting Thurzday.
July 14, at 10 p.m. Gllbert Scldes
will emcee the program, with
such wellknown experis as Ben-
nett Cerl, Louis Untermeyer, and |
Harry Hershiield among thoso
slated to appear on tho opening
thow,

Tennessee D-J.

Memphis ~— George W. Lee,
Negro author, today begins a
series of daily broadcasts on
southern folklore over WHBQ,
Memphis. Lee’s broadcasts, from
his office on legendary Beale
Street, will be integrated with
blues records played in the
WHBQ studios, W. C. Handy,
“father of the blues.” lived in
the same Bedale Street building
when he wrote his first hit, “The
Memphis Blues.”

New High Reached
In BMI Licensees

An all-time high of 2,618 station
and network licensees was revealed
over the weekend by Carl Haverlin,
president of BMI. The figure in-
cludes 150 Canadian stations and
networks, shortwave and non-com-
mercial outlets.

Of the 1,965 AM stations in the
U. S., all but a’ small handful have
anticipated their renewal date in
1950 and have renewed for a nine-
year period from 1950 to 1959. This
indicates about 100 per cent support

(Continued on Page 4)

FCC Rejects WQXR Plea,
Also OK'’s 3 New Stations

Washington Burcan of RADIO DAILY

‘Washington——The FCC on_Friday
turned down WQXR's petition to
keep WPTR, Albany, from going to
50 kilowatts on the 1540 band until
the Court of Appeals has ruled on
WQXR's challenge to the Commis-

(Continued on Page 3)

Broadcasters Gather At Portsmouth

For Important Session Affecting
Future Of The Industry

"House Party’ Sponsor
Announfe_d_ By Web

Pillsbury Mills, Inc. will sponsor
“House Party” over 216 ABC sta-
tions, Monday-Friday, 12-12:30 p.m.
starting Sept. 19. The Pillsbury
show will originate in Hollywood,
with Art Linkletter as emcee. The
firm also sponsors Galen Drake on

-ABC 11:45-12 noon; Monday-Friday.

Leo Burnett 'Co. handles the Pills-
bury account.
The Southern Baptist Convention
of Atlanta, in its first use of net-
(Continued on Page 2)

Ware Draws Comparison
Between AM-FM Totals

Washington Bureaw of RADIO DAILY

Washington — Last week’s FICC
report showing 868 FM authoriza-
tions for commercial operation was
hailed at the weekend by the FMA
president; William ‘Ware, as “further
evidence that FM broadcasters are

{Continucd on Page 6)

Bars Radio Recordings
From Hiss Trial Floor

All radio recording ecquipment
was ordered removed from the en-
tire court-room floor of the Alger
Hiss trial by the administrative as-

(Continued on Page 4)

“Buttons And Bows> Tops
1948-49 Radio Song Hits

“Buttons and Bows,” first intro-
duced in Bob Hope's Paramount
picture, “The Paleface,” and popu-
larized by recordings made by
Dinah Shore and other artists, re-
ceived the largest radio audience of
all popular sonpgs during the year
ending July 1, according to the An-
nual Peatman Survey of Song Hits
released by the ACI Survey the past
weckend.

Cole Torler’s “So In Love,” from

the stage production, “Kiss Me
Kate,” ranked seccond among the
first 35 tunes in the popular music
category and continues to be cur-
rently active, according to the sur-
vey. “On A Slow Boat to China”
was the third ranking pop song.
“White Christmas,” Irving DBer-
lin's ageless favorite featured by
Bing Crosby and other recording
artists, was the top ranking list of

Portsmouth, N. H. — Mem-
bers of the NAB board of
directors, executives of the as-
sociation, and regional broad-
casters gathered a: Went-
worth-by-the-Sea here the
past week end for a critical
appraisal of the industry or-
ganization’s operations and to
formulate plans for more

(Continued on Page 6)

New FCC Form Issued
For Cerfain Requests

Washingtonn Burcanw of RADIO DAILY

Washington—The FCC has an-
nounced a new, shorter form for
filing certain types of transfer and
assignment applications. The new
two-page form is tajlored to fit sim-
ple cases where:

(1) There is an assignment from
an individual or individuals (in-
cluding partnerships) to a corpora-

{Continucd on Pagc 4)

Organization Formed
By Language Group

Formation of the Foreign Lan- -

guage Quality Group as an out-
growth of the Foreign Language
Broadcast Clinie held in New York
on June 15 hag been announced by
Ralph Weil, general manager of
WOV, New York.

‘Weil is temporary chairman of the

(Continucd on Page 2)

Sounds By Sania

T'will be tho night before noxt
Christmas when all through the
house, the creaking door, the
screaming siren, the automobile
collision, gunshots, roaring planes .
and galloping horses will re- |
sound, it was revealed at tho
annual foy preview of the Toy
Guidance Council, Inc., New
York. A compleic sound effocts
it for kiddies will bo oflcred.

{Continued on Page 6)
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FINANCIAL |

July 8)
NEW YORK STOCK EXCHANGE

Net
High Low Close Chg.
ABC ............. 63, 6 634 - 34
Admiral Corp. 16%, 1635 1615 4 14
Am. Tel. & Tel..... 14105 1415 14114 4 Y
CBS A ........... 174 171, 17V ...
CBSB .......... 17 17V, 1705 ..., ..
Phileo ........... 257 2533 2535 — 34
Philco Pfd. ....... 82 81 81 —1
RCA Common .... 105 10 10% + %
RCA First Pfd..... 69 69 69 — Y
Stewart-Warner ... 10V 1034 10V, ......
Woestinghouse .. . .. 2355 23V 2335 ......
Westinghouse Pfd. . 941, 94 9415 4 134
Zenith Rodio ... .. 223, 22% 22%h — V4
NEW YORK CURB EXCHANGE
Nat. Union Radie.. 25 2V 21, — 15
OVER THE COUNTER
Bid Asked
DuMont Lab. ... ... ... . . 1Y% 1215
Stromberg-Carlson .. 9y, 1034
U. S. Television .. ... e 34 A
WCAO (Baltimore) . 15 0
WIJR (Dctroit) .............. 534 6,

Transcribed Co-Op Show
Now Returning To Air

(Continued from Page 1)
will be aired by 148 stations, accord-
ing to Michelson, with the expecta-
tion thal more will be added. In its
present format the show will be
heard weekly, but production may
be increased to three or five sequen-
ces each week.
Blackstone Washing Machines will
continue as sponsor of the series,
together with local dealers.

New ABC Musical Series
A new three-times-weekly, 15-
minute program, “Rosa Rio's
Rhythms,” featuring the musician
playing an organ and a piano simul-
taneously, was given its premiere
over ABC, July 4, 10:45 a.m., EDT.
- The program will be aired Man-
days, Wednesdays and Fridays.

DAILY

Monday, July 11, 1949

GAINES KELLY, general manager of WFMY-
TV, Greensboro, N. C., a visitor last weck at
NBC headquarters.

EDITH DICK, station manager of WWRL, is
leaving for @ week of leisure in Big Indian
Valley, N. Y

CURLY BRADLEY, whose show is heard on
the Mutual network, is spending this week in
Pittsburgh, during which timc he’ll broadcast
from KQV

HARRY MARBLE, announcer on “Hits and
Misses’” over WCBS, dcparts today for his
Summer home in Maine. Lee Vines will sub-
stitute for him.

GEORGE M. BURBACH, gencral manager of
the St. Louis Post-Dispatch radio and video
properties, has left for Europe, Accompuniqd
by ‘?ARS. BURBACH, he'll be away for six
wecks,

RAY TROTTER, of the sales staff at George
P. Hollingbery Co., back from the Jersey shore.
FRANK FITZPATRICK lcaves today on a sell-
ing trip.

JO RANSON, publicity director at WMGM,
and ARTHUR TOLCHIN, assistant dircctor of
sales, left Friday for Maine.

| % COMING AND GOING * |

HUBBELL ROBINSON, JR., vicc-president and |

dircctor of programs at the Columbia nct-
work, todgy will leave by planc for three
wecks in Bermuda.

.BOB DAVIS, director of radio and tele-
vision for Carl & Associates, today will re-~

turn from o two-weck vocation in Denver ond
Duluth.

BENEDICT GIMBEL, JR., president of WIP,
Philudclphiu, is attending @ mecting in the
Penn-Haris Hotel, Harrisburg, Pa., to sclect
the recipient for the Pennsylvania Ambassador
Award, sponsored by the Pennsylvania State
Chamber of Commerce.

MURRY HARRIS, advertising and promotion
manager of WNBC-WNBT, has left for Europe
to visit Sweden, Denmark and Norway. He'll be
away three weceks.

_J. L. VAN VOLKENBURG, vice-president and
director of television operations at CBS, is
back at his desk following two weeks in Ish-
peming, Mich.

BILL WILLIAMS, disk jockey on WOV, to-
day will leave for two wecks in Hollywood., At
the same time, ROSALIE ALLEN, emcee of the
sfalrjmn’x ““Prairic Stars,” will return from Ber-
muda.

Organization Formed
By Language Group

(Continued from Page 1)
group’s working committee, which
includes the following broadcasters:
Frank Blair, Jr., WSCR, Scranton;
George Lasker, WBMS, Boston;
Samuel Sague, WSRS, Cleveland
Heights, Q.; William Jory, WJLB,
Detroit.

Announced objectives of the
FLQG are: proper organization of
all major foreign language markets
and outlets; mutually patterned sales
promotion among the U. S. foreign
language. population; dissemination
of statistical and analytical material
on these audiences; increased avail-
ability and sharing of data for ad-
vertisers and agencies in the foreign
language field.

State Dept. Requested
To Protest Czech Action

(Continued from Page 1)
ABC commentator Henry J. Taylor.
The latter is in the Middle East on
a world tour.

In a letter to Acheson, Martin de-
clared that “. .. such action toward
a member of our free press is to be
deplored.”

Methodists Incorporate
For Radio-TV Activities

Albany—Audio-visual, radio and
television activities of all agencies
of the Methodist Church will be co-
ordinated into the Radio and Film
Commission of the Methodist
Church, Inc., chartered as a member-
ship corporation, without capital
stock.

‘Charter permits the Commission
to produce and distribute audio-
visual material, to make studies
necessary in the development of a
unified program, and to represent
the Church in inter-denominational
audio-visual activities.

Sales To Government
Reported Increasing

(Continued from Page 1)
ing 1948 quarter. Orders in the
fourth quarter of last year amount-
ed to $32,628,310.

Chairman Robert C. Sprague of
the RMA “Town Meetings” com-
mittee appointed a sub-committee
to direct the preparation of educa-
tional films on the care and main-
tenance of television receivers.

A. T. Alexander, service manager
of Motorola Inc., who is also chair-
man of the RMA service committee,
was appointed chairman. Other
members are Leroy A. Goodwin, Jr.,
of RCA Victor and Harry A. Ehle,
of International Resistance Co. The
sub - committee will work with
Howard Browning, public relations
consultant, of Philadelphia.

The films, which will be released
to TV broadcasters early in the
fall, will be designed to help TV set
owners get the maximum service
out of their receivers and at the
same time eliminate many “nuisance
calls” on servicemen.

‘House Party’ Sponsor
Announced By Web

(Continued from Page 1)
work radio, will sponsor “The Bap-
tist Hour” over 130 southern ABC
stations, starting Oct. 2, 3:30-4 p.m.
Sundays. The agency is Liller, Neal
& Battle, Atlanta.

WDHN In Recording Biz

New Brunswick, N. J—~WDHN
(FM) has started to seek business
from independent recording com-
panies, in competition with New
York City studios which are located
only 35 minutes away from this city,
in an attempt to make the station’s
$35,000 investment in recording ap-
paratus-pay off.

WMCA and WMGM are among
the New York indies seeking addi-
tional revenue in the recording field.

oye,
Mr. Chip

Chipmunks are not usually
trained animals. But this one’s
owner built him a little house.
When Mr. Chip gets through his
day’s foraging, he says good-
bye and goes “home.” Pretty
unusual, eh?

There’s something unusual, too,
in the Baltimore radio market—
a BIG independent station that
delivers a BIG audience at amaz-
ingly low cost.

The station is W-I-T-H, and
it regularly delivers more listen-
ers-per-dollar than any other sta-
tion in town. That means you
can accomplish BIG results from
very SMALL appropriations.

So if you're looking for low-
cost sales in Baltimore, call in
your Headley-Reed man and get
the full W-I-T-H story today.

Baltimore 3, Maryland‘

TOM TINSLEY, President
Repressnted by Heodley-Reed
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AGENCIES

ERBERT A. MORSE, has been

elected a vice-president of Fed-
eral Advertising Agency, Inc,, it has
been announced by Gordon E. Hyde,
president. Morse has been manager
of the agency’s sales promotion de-
partment since 1944. A graduate of
Massachusetts Institute of Technol-
ogy, he has been a field analyst with
Schenley Distillers Corp., and for a
number of years served as an in-
dependent advertising and merchan-
dising consultant in the .food field.
At one time he -was an officer of
Sheldon, Morse, Hutchins & Eastern,
Inc.

ROBERT P. ANDERSON, presi-
dent of thé Worcester, Mass., Adver-
tising Club and advertising manager
of Norton Co., has been elected gov-
ernor of the first district of the Ad-
vertising TFederation of America.
The district covers the New Eng-
land territory. Other officers named
were Miss Ann McKnight, of Provi-
dence, R. I, first lieutenant gov-
ernor; Leonard H. Marcus, of

- Springfield, Mass., second lieutenant
- governor,

and William H. Tuthill,
c of New Haven, Conn., secrebary-
¢ treasurer. ‘

WILLIAM H. WEINTRAUB & CQ,
INC., has engaged as head of
its Willow Run, Mich., office Will-
iam E. Brownell, formerly with
Griswold Eshleman.

E. BENNETT XKOLB has been
named copy supervisor of Robert
W. Orr & Associates, Inc. He was
formerly with Young & Rubicam.

FCC Rejects WQXR Plea.
Also OK’s 3 New Stations

(Continued from Page 1)

sion grant of the added power to the
Albany station. WQXR, in New
York City on the 1560 band, claims
that its signal is lost to many lis-
teners as a result of the WPTR op-
eration. The Commission ruled,
however, that program testing
should be held up for 14 days to
give WQXR a chance to ask the ap-
peals court for a judicial stay order
apgainst WPTR.

The <Commission also granted
three new stations, including one to
L. W. Andrew, Inc, Davenport,
Towa, for daytime operation with
. 250 watts on the 1580 band. Another
t is for 500 walt daytime operation

on the 1390 band to Camellia Broad-

casting Company, Lafayetie, Ark.,
i and the third is for unlimited time
on the 1230 band with 250 watts {or
the Alaska Broadcasting Company,

Sitka, Alaska.

Sale of KCSB, San Bernardino,
Calif., for $32,000 to Essie Binkley
West was okayed, and the Commis-
sion also approved a boost in power
from 250 watts to one kilowatt, with
hours lenpthened from daytime to
unlimited, for KTRM, Beaumont,
Texas,

e —

—RADIO

WIZ Honors Immortals
Of Baseball In Broadcast

WJZ, New York, aired a special
salute to three late baseball immort-
als, Babe Ruth, Lou Gehrig, and
Herb Pennock, on Saturday night,
6:15-6:30 p.m. Special broadcast
featured Paul Lavalle and “Band
of America,” with Ford Bond as
narrator, The program was prelude
to the “Night of Champions” me-
morial events to be held at Yankee
Stadium Monday night.

Stork News
Columbia, S. C.—Mr. and Mrs.
Alan Newcomb—he’s on the an-
nouncing staff at WIS, Columbia—
announce the birth of a son, Robert

Thomas, at Providence Hospital,
Columbia, on June 23. It's their
first child.

DAILY=

Coast Drug Company
Buys “Easy Aces” Series

“Easy Aces,” syndicated program
produced by the Frederick W. Ziv
Company, has been bought for spon-
sorship for the next year by Thrifty
Drugs of Los Angeles. The show
will be heard over KECA, Los An-
geles. The Thrifty Drugs account is
handled by Milton Weinberg Adver-
tising Agency, L. A.

Named Director Of NARND

Sheldon Peterson, KLZ, Denver,
news director, has been elected to
the board of directors of the Nation-
al Assn. of Radio News Directors.

Peterson will fill the unexpired
term of John Hogan, who resigned
as news director of WiCSH, Port-
land, Me., to establish a news bureau
in ‘Washington.

PROMOTION |

Recording Tieup

Martin Block, WNBW, New York,
disc jockey, will lead a guided tour
of the RCA Victor recording studios
for 25 winners in his current “Make
Believe Ballroom” contest. Writers
of the best letters on “Why I Like
Phonograph Records” will attend re-
cording sessions by top RCA Victor
artists, and get autographed copies
of first pressings.

Making Palace Appearance

Patsy Garrett, singer at WINS,
New York, last week began a stage
engagement at the Palace Theater.
She’ll continue ‘her chores on two

WINS musical shows.

IMPORTANT
ANNOUNCEMENT
TO ALL STATIONS

SUBJECT:

BLACKSTONE WASHING MACHINE
CO-OPERATIVE CAMPAIGN

“BLACKSTONE, MAGIC DETECTIVE,” quarter-hour transcribed program,

is

again available on a co-operative 50-50 basis for Blackstone Washing Machine radio

advertising.

The strike, which has been in progress these past few months, has been settled,

and the factory is authorizing all distributors and dealers to reinstate the broadcast
of Blackstone, Magic Detective on the 50-50 basis as originally established. Contact
your Blackstone dealer and distributor for your authorization to resume on the same

basis as previously.

If your market is one which hasn’t contracted for the Blackstone, Magic Detective

program for Blackstone Washers, then write us immediately for complete details
as to how your station can sell this excellent Blackstone series on a co-operative
basis. Or, refer to our letter of October 22nd, 1948, which gave the information

for your market.

Give this your immediate attention, so that you may resume the Blackstone cam-

paign, or, if you're a new market, get the campaign started. We will be glad to

answer any questions you may have concerning the campaign.

attention is suggested.

CHARLES MICHELSON,

Radio Transcriptions

Your immediate

INC.

23 West 47th St., New York 19, N. Y.

PLaza 7-0695

4
i
H
i
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Mew FCC Form Issued

For Cerfain Requess|

{Continued from Page 1)
tion owned and controlled by such
individuals or partnerships without

any substantial change in their rela-}*

tive interests.

(2) There is an assignment from
a corporation to its individual stock-
holders without effecting any sub-
stantial change in the disposition of
their interests.

(3) There is an assignment or
transfer by which certain partners
or stockholders retire but no new
ones are brought in, provided that
the interest transferred is not a
controlling one.

(4) There is a corporate reorgani-
zation which involves no substan-
tial change in the basical ownership
of the corporation.

(5) There is an involuntary trans-
fer to an executor, administrator or
other court-appointed officer caused
by death or legal disability. (Note:
This form does not cover assign-
ments (or transfers) from the exec-
utor, administrator or other court-
appointed officers of the ultimate
beneficiary.)

(6) Where there is an assignment
or transfer from a corporation to a
wholly owned subsidiary thereof or
vice versa, or where there is an as-
signment from a corporation to a
corporation owned or controlled by
the assignor stockholders without
substantial change in their interests.

New High Reached
In BMI Licensees

(Continued from Page 1)

of BMI by station management as
well as 100 per cent of the dollar
volume in broadcasting as repre-
sented by the AM licensees alone.

Of the 1,965 AM outlets, approxi-
mately 70 stations are still in pro-
cess of carrying out renewal con-
tracts from 1950 to 1959, and among
the FM and TV stations, approxi-
mately 50, mostly the former are
also in process of signing renewal
contracts for the extended period.

Wedding Bells
Baltimore, Md.—Marilee Carlson,
program director of WITH, Balti-
more, was married Saturday, July
2nd, to Tom Considine of the Lord
Baltimore Press here in Baltimore.

Named Music Editor
Washington—‘Pathfinder,” nation-
al news magazine, announces the ap-
pointment of WOL record expert
John Ball to the post of music edi-
tor, effective imme(_iiately,

FOIR SALE
Webster wire recorder,
Model 80, excellent condi-
tion. Call after 6, AStoria
4-1152.

RADIO DAILY

California Commentary. ..!

® @ ©® Bob Burns is geling set to return to radio. He auditioned

last week at NBC. And Jane Darwell, noted film character actress, .

auditioned her “Hanmna's Hollywood Haven,” which has a theatrical
boarding house seiting. . . . Ford Dealers of
Southern California launched their Ford Radio
News last week over KH]. The news spot for.
merly was the Broadway News, sponsored by the Broadway Department
Store for the last 13 vears. . . . Ruth Fairchild of Kenyon & Eckhardt’s
New York publicity department, is in town. ., . . Twenty-eight former
CBS guides and ushers, who worked for the network while attending
college, tossed a luncheon for Vice-Prexy Don Thornburgh, who leaves
this month to become president of WCAU in Philadelphia. . . . The
“Beulah Show" returns to CBS for Procter & Gamble on Aug. 22 after
a seven-week layoff. Tom Knight will continue to produce. And the
new Tums show, “Me and Janie,” starring George O'Hanlon, kicks off
on the Alan Young spot over NBC July 12. ... Andy and Della Russell
have finished their stint at Cal-Neva Lodge, Lake Tahoe, and are back
in town to confer with Larry Berns, CBS producer, regarding a five-day-
a-week radio show. . . . Frank DeVol will conduct the orchestra as well
as enact his regular comedy role with Jack Carson on the latter’s video
show when it bows over NBC in the Fall. . . . Blayne Butcher of the
Newell.Emmett agency is in Toledo conferring with Auto-Lite execs on
next season’s “Suspense” air show. He will spend the summer in
New York, ...

Hollywood

S S < S 4

® o o KXOC, Chico, Cal., has appointed the John Pearson
Co. as its Eastern representative. The station is under construc-
tion and goes on the air Aug. 1. It is represented on the Coast
by Western Radio Advertising. . . . George Allen, CBS Western
program director, last week began his 25th year in radio. . . .
Burton Granicher, of McCann-Erickson, is here for parleys on
California Packing Corp.’s sponsorship of the “Rocky Jordan”
series, which starts over CBS on Aug. 7. . . . Radio Actor Jack
Lloyd, currently “vacationing” in Hollywood, is keeping busy
with appearances on Junior Miss, Cisco Kid and NBC University
Theater. . . .
* * g w

® ® ©® Bob Purcell, local radio and television personality, yester.
day was given a citation for his coverage of the Kathy Fiscus {ragedy
on KTTV. ... Dudley Pictures Corp. is starting « series of 26 15-minute
television dog shorts, featuring Bob Becker, Chicago Tribune authority
on dogs. First 13 subjects will be completed by October. . . . Garry
Moore has taped his final show for “Take It or Leave It Show will
be heard July 24. Moore now is on four with the “Movie Star World
Series,” winding up in Pitisburgh on July 24, emd then will head for
New York where he will discuss radio activities for the Fall. . . . Eddie
Howard's Lake Shore Television Co. has offered Margaret Truman a
contract to star in a series of 20-minute video presentations. . . . Bob
Koenig, Denver advertising executive, has taken over the commercial
department of NBS Enlerprises, TV production agency. Koenig formerly
was associated with W. W. MacGruder agency in Denver. . . . KFWB's
Bill Leyden has staried a new program, "‘Musical Dollars,” emanating
from the store window ‘of the sponsor, Atlas Fumniture Co. . . . Jimmy
Wakely set to star in Monogram’s “Melody Roundup” when he returns
from current radio personal appearamce tour. . . . Al Warner, until
recently chief announcer for KLAC and KLAC-TV, died last week. He
had worked in most of the local stations, . . .

w b S ¢ W

"Monopolies” Probe
Opens This Morning

Washington Burcaw of RADIO DAILY

Washington—What was to be pri-
marily a study of the FCC’s obser-
vance of the Administrative Pro-
cedures Act will probably be a
study of FCC actions and the extent
to which they tend to “continue,
foster or promote monopoly” in
broadcasting, Rep. Francis E, Walter,
Pennsylvania Democrat, has de-
clared. Walter said Commission wit-
nesses will be called during the
board anti-monopoly investigation
{o be Iaunched this morning by the
House judiciary committee, of which
he is ranking majority member.

Walter has sounded off several
times this year on the alleged
“throttling” by the FCC and power-
ful broadcast interests of FM radio.
It is believed he will develop the
FM story in detail during the com-
ing hearings. He is not sure when
the hearings will get around to the
FCC, and it is recalled that Rep.
Celler of New York, rather than
Walter, is chairman of the commit-
tee.

Rumors last week that Walter had
dropped his plan to probe the FCC
were branded as “absolutely un-
true.” He said, however, that he
would. be’ able to get to it much
sooner “if every day had 50 hours.”
Walter is a member of the House
Un-American Activities Committee
and chairman of the Democratic
patronage committee in addition to
his post on the judiciary body.

Bars Radio Recordings
From Hiss Trial Floor

(Continued from Page 1)
sistant {o the United States Attor-
ney after WOR engineer Ronald
Harper was inadvertently locked in
the court room by a slamming door.

WOR reporter John Wingate and
Harper went through the court
room to the defense chambers for
a scheduled interview during the
Friday afternoon break in the jury’s
deliberation.

Dave Driscoll, WOR director of
news and special events, said there
were no recordings ever made in the
court room nor was there at any
time any intention to use such
equipment in the court room. The
recording of an interview with Hiss
in the event of acquittal had been
approved earlier in the day.

Convalescing
Toni Bliss, assistant to Maggy
Fisher, producer-packager of ABC's
Piano Playhouse, Sundays, 12:30
p.m., EDT, is in Stamford (Conn.)
Hospital recovering from an intest-
inal operation.

Will Vacation
Patsy Lee, singer on ABC's
“Breakfast Club,” vacations for
three wecks starting today. Nancy
Donovan will pinch hit for her. *
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IT CAN BE DONE
...but don’t try it!

Sometimes it's possible to break all the rules—and
get away with it.

The famous Tower of Pisa, for instance, has success-

fully defied both sound engineering practice and the
law of gravity for over 800 years.

But for most of us, most of the time, the rules hold.

That is particularly true when it comes to saving
money.

The first rule of successful saving is regularity . . .
salting away part of every pay check, month after
month. . :

Once in a blue moon, of course, you’ll come across
someone who can break that rule and get away with it.

. But the fact is that most of us cannot.

For most of us, the one and only way to accumulate
a decent-size nest egg for the future and for emer-
gencies is through regular, automatic saving.

In all history there’s never been an easier, sﬁer,
more profitable way to save regularly than the U. S.
Savings Bond way.

Those of us on a payroll are eligible to use the won-
derful Payroll Savings Plan. The rest of us can use the
equally wonderful Bond-A-Month Plan through our
local bank.

Use whichever is best for you. But—use one of them!

AUTOMATIC SAVING
IS SURE SAVING—
U.S. SAVINGS BONDS

;
i
i
}
H
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NAB Board Meefing
Staris Today In N. H.

(Continued from Page 1)
forceful NAB administration. Re-
ports of two committees will be con-
sidered at today’s opening session.
One will be the report of the Struc-
ture committee chairmaned by Clair
MocCullough, president of WGAL,
Lancaster, Pa. This report promises
to produce some fireworks as some
of the reorganizational recommen-
dations are said to be critical of
present administrative departments.

The other report deals with the
administration of the industry’s
Code of Standards of Practice. It is
believed that this report will indi-
cate that the NAB membership has
been passive in adhering to the Code
and particular emphasis will be
placed on the wide expansion of
giveaway programs both on the net-
works and with local stations.

NAB Execulives on Hand

Justin Miller, president of NAB
who was given a five-year contract
at the last INAB convention, is on
hand to answer his critics and to
announce some reorganizational
plans of his own. With him are A.
D. Willard, Jr., executive vice-presi-
dent, |C. E. Arney, secretary-treas-
urer and Robert Richards, director
of public relations. Maurice Mitchell],
director of the Broadcast Advertis-
ing Bureau, and Kenneth Baker,
acting president of Broadcast Meas-
urement Bureau, may join them to-
day or tomorrow.

Two factors in NAB affairs have
caused great concern to the board.
One is the resignation of many NAB
members, particularly among the
independents, since the ' Chicago
NAB convention, and the other is
failure of many BMB subscribers to
meet their assessments for the com-
pletion of the Second Study.

It is the opinion of several of the
board members that NAB must have
a strong crusading business theme
ready when the annual tour of dis-
trict meeting gets under way.

Among the board members at-
tending the meeting are: Harold E.
Fellows, WEEI, Boston; Michael R.
Hanna, WHCU, Ithaca; Campbell
Arnoux, WTAR, Norfolk; H. W.
Slavick, WMC, Memphis; Allen M.
Woodell, WDAK, Columbus, Ga.;
Gilmore N. Nunn, WLAP, Lexing-
ton, Ky.; Charles C. Caley, WMBD,
Peoria; John F. Meagher, KYSM,
Mankato, Minn.; William B. Quar-
ton, WMT, Cedar Rapids, Iowa;
Robert Enoch, KTOK, Oklahoma
City; Hugh B. Terry, Denver; Glenn
Shaw, KLX, Oakland; Clyde W.
Rembert, KRILD, Dallas; Calvin J.
Smith, KIFFAC, Los Angeles; Harry
R. Spence, KXRO, Aberdeen, Wash-
ington; Howard ILane, WJJD, (Chi-
cago; James D. Shouse, WL'W, Cin-
cinnati; ‘G. Richard Shafto, WIS,
Columbia, S. C.; Kenyon Brown,
KWFT, Wichita Falls, Texas; Mer-
rill Lindsay, WSOY, Decatur, Ill;
Clair R. McCullough, WGAL, Lan-
caster; Everett L. Dillard, KOZY,
Kansas City, and Frank W. Fletcher,
WARD-FM, Arlington, Va.

RADIO DAILY

Monday, July 11, 1949

SONG HITS OF 1943-49

(July 1, 1948 to July 1,

1949)

The 35 song hits with the largest radio audiences are listed
below in order of the total ACI points received in the 'ACI

surveys during the year.

(Songs in stage and film productions

are indicated. Songs currently active are marked with an asterisk.
Songs whose activity began prior to July 1, 1948 are noted by

the date—1948):

TOTAL
SONG TITLE AND PUBLISHER ACT POINTS

Buttons and Bows (Famous)................ 716
*S0 in Love (T. B. Harms) .................. 25009
On A Slow Boot to China (Melrose) . ......... 23648
A Little Bird Told Me (Bourne)............. 23564
My Darling, My Daorling (E. H. Morris) . ....... 23099
Far Away Places (Laurel) .................. 21990
Powder Your Face With Sunshine (Lombardo}.. 21807
A Trec in the Mcadow—1948 (Shapiro-Bernstein} 19789
You Were Only Fooling (Shapiro-Bernstein) . ... 19045
“#Cruising Down the River (Henry Spitzer)..... 18201
Lavender Blue (Santly-Joy)................. 17831
It's Magic—1948 (Witmark) . ............... 17677
“Sunflower (Famous) ...................... 17487
*I’ve Got My Love To Keep Me Warm (Berlin} .. 17370
Here I'll Stay (Chappell}.................. 16957
Cuanto Le Gusta (Southern)................ 16011
You Call Everybody Darling {Mayfair}........ 15884
Maybe You’ll Be There (Triangle) ........... 15686
Galway Boy (Leeds) . ................... ... 15515
*Someone Like You (Harms)................. 14276
“Again (Robbins) .................. .. .. .. 14144
Hair of Gold, Eyes of Blue (Robert)......... 13740
Love Somecbody—1948 (Kramer-Whitney) ... .. 13330
Ev'ry Day | Love You (Harms) . ............. 12712
“Red Roses for A Blue Lady (Mills).......... 12672
“Some Enchanted Evening {(Chappell) . ........ 12609
*Careless Hands (Melrose) . ................. 11283
=#Jt's a Big Wide Wonderful World {Br'ecast Music). 11181
Until (Dorsey Bros.) . ....... ... ... ... ...... 11016
“'A’'—You're Adorable (Laurel) .............. 10698
For You (Witmark) ....................... 10110
Brush Those Tears from Your Eyes (Leeds).... 10016
My Happiness—1948 (Blasco) . ............. 9928
“Forever and Ever (Robbins)................ 9835
*Riders in the Sky (E. H. Morris) ... ......... 9648

WEEKS IN
ACT SUlsiVEY

FAVORITE STANDARDS 1948-49

White Christmas (Berlin} ................ ...
Tea for Two (Harms) ......................
Blue Skies (Berlin) . ........................
Begin The Beguine (Harms).................
Just One of Those Things (Harms)...........
Lover (Famous) ...............coouvnne. ..
All the Things You Are (Chappell) ...........
Somebody Loves Me (Harms) . ...............
| May Be Wrong (Advanced) ................
Winter Wonderland (Bregman-Yocco-Cofin) ... .
Santa Claus Is Comin’ to Town (Feist)........
Easter Parade (Berlin) ......................
Embraceable You (Harms)..................
What Is This Thing Called Love (Harms) .. ....
Where Or When (T. B. Harms) .. .............
'S Wonderful (Harms) .....................
Great Day (Miller} ....... ... ... . ... ...
Christmas Song (Burke & Von Héusen)........
Star Dust (Mills) . ... ... . . i
Night and Day (Harms) ....................
1 Get A Kick Out of You (Herms)...........
Falling in Love With Love (Cheppell}.........
Always (Berlin) ......... ...
This Can’t Be Love {(Chappell) ...............
St. Louis Blues (Handy) ...................
Linger Awhile (Feist) ......................
Who (T. B. Harms) ... ...t
My Blue Heaven (Feist) ...................
How High The Moon (Chappell) . .............

On the Sunny Side of the Street (Shapiro-Bernstein).

Take Mec Out To the Ball Game (Broadway) . ...
Of' Man River (T. B, Harms) . ...............
Maleguena (E. B, Marks) . .........oovienns
It Had To Be You (Remick}................
Alexander’s Ragtime Band (Berlin)...........

6243
5533
5420
5165
4790
4719
3619
3508
3391
3296
3214
2969
2760
2574
2527
2474
2347
2339
2222
2182
2033
2011
1857
1835
1783
1749
1687
1659
1657
1600
1582
1581
1513
1464
1460

-
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1948-49 Song Hits
Named In Survey

(Continued from Page 1)
35 in the standard tune classifica-
tion. “Tea For Two” rated second
and third honors went to “Blue
Skies.”

“The most striking difference
from the this year’s results com-
pared with our Annual Survey’ is-
sued during the past decade is that
less than one-third are show tunes,”
Dr. John C. Peatman said. “The
proportion usually runs about hall
production numbers and half ‘Pop
songs.”

Ware Draws Comparison
Between AM-FM Totals

(Continued from Page 1)
meeting their obligation to provide
the public with the finest in sound
broadcasting.” He said there are al-
ready 740 stations on the air, In
practically all the top markets, he
added, the number of FM-AM {facili-
ties are practically equal, and in
some cases there are more FM out-
lets than there are AWM. He listed
the following cities as examples
where FM outnumbered AM sta-
tions:

City-by-City

Washington nine FM, seven AM;
Pittsburgh nine FM, seven AM; De-
troit six FM, five AM; Columbus,
Ohio five FM, four AM, and Miami
seven FM, six AM.

Cities having as many FM outlets
as AM included: Philadelphia, 10;
San Francisco, Eight; Cleveland, six;
Dallas, five; Kansas City, Mo., four,
and Toledo, three.

Where FM-AM facilities were
nearly equal in number, Ware gave
the following major cities: Chicago
16 AM, 14 FM; New York 14 AM,
12 FM,; Los Angeles 12. AM, 10 FM;
New Orleans 11 AM, seven FM;
Portland, Ore. 10 AM, six FM; San
Antonio nine AM, six FM; Balti-
more seven AM, six FM; Boston
seven AM, six FM; Buffalo six AM,
five FM; Cincinnati five AM, four
FM; Richmond six AM, five FM,
and Syracuse five AM, four FM.

Major Oldfield Graduates:
From Gen. Statf College

Fort Leavenworth, Kan.—Major:
Barney Oldfield, onetime radio and.:
movie publicist, was graduated!
from the Command and General
Stafl College last week.

As one of the Army’s public rela--
tions men, his next assignment willl
be with the Headquarters U. S..
Army-Pacific in Hawaii, and he is;
scheduled to sail from San Fran--
cisco on August 17th.

Heads Columbus C. of C.
Columbus, O.—Carl M. Everson,)
vice-president and general manager
of WHKC, has been re-elected presi-
dent of the Columbus Chamber of
Commerce for the coming year.
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RURAL VIDEO FIVE YEARS AWAY

| TELE TOPICS |

RMCHAIR DETECTIVE,” the KTLA

origination that made its network bow
or Whitehall Pharmacal over CBS Wed-
esday nite was, on some counts, a great
lisappointment. Major offender was l_*he
\icture provided by the transcription film
_flat, hazy and in some spots so dark t.hat
eatures were all but invisible. Two crime
Lases were dramatized, with the viewer
siven a chance to sift the evidence and
fecide on a solution, Scripts for both were
-ontrived, very obvious and dull. Produc-
ton and sets were fine, but acting was
veak. Before-and-after discussion of each
-ase was offered by John Milton Kennedy,
s armchair interrogator, and Evelle J.
founger, Pasadena prosecutor. . . . Pro-
sram is packaged by Stokey & Ebert. Ben-
-on & Bowles is the agency for Whitehall.
There was an overdose of plugs, with three
‘ilm commercials for Anacin, Kolynos and
Jisodol, all of the hard-hitting variety.
Wideo “transcription was made by Para-
inount.

!CLAYTON MOORE has been signed by
= Jack Chertok, of Apex Films, to play
the fead in “The Lone Ranger” series
‘which bows over ABC in the Fall with
Seneral Mills picking up the tab. Jay Sil-
verheels will play Tonto. . . . Bob Bren-
ner has joined the A. W. Lewin agency as
radio-tele director. . . . “Giant In A
‘Hurry,” special program marking the 18th
anniversary of CBS-TV, will be aired by
the web July 21, 9-9:30 p.m. Abe Burrows
'will emcee and Paul Nickell will produce
and direct. Script is by Stanley Silverman
with music by Milton DeLugg. . . . Mel-
vyn Douglas will star in the first show in
the New Philco scries over NBC, “The
Five Lives Of Mr. Gordon,” by Nelson
Bond. Fred Coc produces and Garry Simp-
son will direct. . . . Eastern Airlines has
picked up the tab for the daily Telenews-
INS reel over WSB.TV, Atlanta, . . .
Kick-off for KRON-TV, San Francisco
Chronicle outlet, has been pushed back to
Oct. 1, [

HE Old Gold Amateur Hour will switch

from DuMont to CBS in the Fall, prob-
ibly taking over the Monday, 10-11 p.m.
slot. When “Studio Onc” returns in the
Fall it will be in 3 new time spot, most
likely on Sunday nite. . . . Dr. Roy K.
Marshall's “The Nature Of Things,” the
best show of its type scen yet, returns to
HBC tonite, 9:30-9:45 p.m. Program was
last seen Junc 21, 1t originates at WPTZ,
‘.Phihdtlphi.\, .. . Newsreel film of 3 fire
n Silver Spring, Md., made by WOIC
€ameraman Bertram Schatz will be loaned
to the fire chicf of the town for use in
briefing his crews. . . . Motorola has com-
pleted 2 plant expansion permitting 3 40
per cent boost in set production. Mew a3-
tembly Jine can handle over 500 reccivers
8 day. In all, firm expects to produce aver

NB(C Publishes First
Nefwork Rate (ard

George H. Frey, NBC director of
network sales, yesterday announced
publication of the web’s first TV
rate card covering 19 interconnected
stations available only as a group
at $7,000 per hour for class A time.

Thirteen other stations are avail-
able individually by film or record-
ing at a total of $3,300 per hour.
Two other interconnected stations
also are listed, with the total for
the 34 outlets $10,900 per hour.

Other information in the 15-page
booklet includes rate classifications,
production services, equipment and
personnel, stations by cities and call
letters and a network map.

Making TV Study
. For 1st Air Force

David A. Kyle, a captain in the
Air Reserve, president of the Sulli-
van County Broadeasting ‘Corpora-
tion which operates WvOS in Lib-
erty, N. Y, is on a temporary tour
of active duty with the public infor-
mation office of the First Air Force
at Slocum Air Force Base, New
Rochelle, N." Y. He is wassisting in
preparing a study dealing with ap-
plication of TV to Air Force opera-
tions.

The study on which :Captain Kyle
has been working as his Reserve
assignment deals with three broad
phases—the history, growth and
progress of video; its future; and its
application to the United States
military establishment.

Ouch!

Cleveland—Sometimes the pol-
icy of “the viewer is always
right” can be streiched to the
breaking point, in the opinion
of Joseph Jenkins, manager of
WNBK. An irate viewer called
him last week to complain about
her receiver and said, “There
must be something wrong with
my set. It has thirteen channels
plainly marked on it and only
two of them are working.”

Ballantine, (BS Sign
For St. Nick's Fights

P. Ballantine & Sons, Newark
brewery, has signed with CBS for
sponsorship of a weekly series of
boxing from St. Nicholas Arena,
New York, beginning Wednesday,
Oct. 5, it was announced Friday by
David Sutton, network sales man-
ager. .

CBS acquired exclusive AM-TV
rights to the St. Nick’s bouts under
terms of an agreement with Madison
Square Garden Corp. Tournament of
Champions, in which CBS was a
partner, recently sold out to the
Garden, but the T of C name will
continue to be used for the St. Nick’s
promotions,

CBS-TV will carry also certain
outdoor championship promotions
of the Garden and International
Boxing Club, with Ballantine hold-
ing first refusal rights.

J. Walter Thompson is the agency
for Ballantine.

The Week In Television

the summer,

despite lack of funds,

viden, .

250,000 wnits this year,

"Videotown” Study Shows Expanding Audience

Second “Videotown” study released by Newell-Emmett revealed that
one out of mine families in this town of 40,000 in the New York arca
owns « receiver as compared with one out of 50 a year ago. . . . Lower
prices and operating improvements were the main features of the new
fall recciver lines introduced by many top mannfacturers at the American
Furniture Mart in Chicago, All predicted a sharp increase in sales after
« .« CBC Chairman A. Davidson Dunton revealed that Can-
ada is going abcad with TV plans for stations in Moutreal and Toronto,
Parliament is expected to approve a $4,000,000
loan to CBC when it reconvenes iu the fall. . . . Receiver sales passed the
2,000,000 smark and represent about $730,000,000 at retail, Joseph B.
Elliott, RCA Vietor veepee, disclosed. .. . Pat Weaver resigned as radio-
tele chicf at Young & Rubicam to join NBC as veepee in charge of
s Warren Wade, NBC exec producer, was named program man-
ager of WPIX. . . | College courses via tele were planned by the N, Y.
Board of Hicher Education in co-opcration wiith CBS. .. . FCC asked
Puramount, Fox and the SMPFE to submit detailed ontlines of their TV

Satellite Stations
To Aid Farmers,
Poppele Says

Ithaca, N. Y.—*“Most rural sections
in the country will get television
service within the next five to seven
years and perhaps sooner through
satellite televi-
sion stations,” J.
R. Poppele,
president of
TBA, predicted
here Friday
night in a speech
before 200 col-
lege agricultural
editors at their
annual meeting
at Cornell Uni-
versity.

TV’s “irresist-
ible influence is
beginning to

POPPELE

manifest itself in the remotest sce-
tions of the country,” he said, ad-
ding that rural programming will

become of “inestimable; value to

farmers.”

Poppele, who is vice-president
and chief engincer of WOR-TV,
continued: “Whether television will

dominate the broadcasting field in
the future will be determined large-
ly by the ability to bring television
service to better than 90 per cent of
the nation’s population. . . ., Televi-
sion is a tool for immense good if
its advantages are recognized and
utilized. The challenge remains with
those who desire to harness the
medium. And that includes the
American farmer.”

Rural set owners, he said, might
some day expect weather charts in-
dicating conditions {hroughout the
country; programs planned with the
help of the extension service on
problems confronting the farmer
and his family; motion pictures on
combatting plant disecasc; pest con-
trol and crop treatment; packaging
methods; cooking, and demonstra-
tions of commercial products.

WNBT Sells Weather Seg

Forstner Chain Corp. will sponsor
the “WNBT Weatherman” seg on
Thursday and Friday nighls for 26
weeks beginning July 21. Contract
was placed through A. W. Lewin
agency.

New WGN ch:;?imer Set -

Chicago—"Glamour Bazaar,” ncw
weekly women's series, bows in over

WGN-TV today with Ublemann
Optical Co. picking up the tab. Pro-
gram  features  beauty authority

Estelle Compton, wlith Brung Ve-

plans. Hoffmen Radio signed to sponsor eleven USC and UCLA hame
tgames over KECA-TV, which will debut Sept. 16,

Sota directing.
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Yacationing At WEEJ

Boston — Vacationing now from
the WEEI stafl are: H. Roy Marks,
sales representative; Betty Dunham,
secretary to Wilbur S. Edwards,
assistant general manager; Frances
McLaughlin, head of WEEI's gen-
eral service department; Guy Cun-
ningham, in charge of national
sales; Heloise Parker Broeg (Mother
Parker) of WEEI's “Food Fair”
broadcast; Elinor Lee, secretary to
Mr. Charles B. H. Vaill, director of
sales promotion.

Haase with WDRC 25 Years

Hartford, Conn.— Walter Haase,
WDRC station manager, observes
his 25th anniversary with that sta-
tion during the month of July. He
became associated with WDRC in
1924 and has held every job in
station’s operation ranging from
announcer, control operator, disc
jockey up to chief announcer and
station manager.

Phillips Resigns from WROV

Roanoke, Va.—According to re-
cent announcement, Gordon R.
Phillips has resigned his position
as program director of Radio
Roanoke, Inc., operators of WROV
and FM to return to his home in
California where he plans to enter
the television field. Prior to join-
ing the WROV staff, Phillips was
engaged in production work with
the Don Lee Broadcasting System
in Hollywood.

WTRF Open House
Bellaire, Ohio—WTRF's eye open-
ing program “Top O’ the Morning,”
celebrated its 500th consecutive
broadcast on July 6th by holding
open house at the studios from 6 to
9 am. The program is emceed by

Paul Howard who interviewed his

guests on the air in addition to
serving them ham sandwiches, cake,
coffee and milk through the cour-
tesy of several of the stations adver-
tisers.

WAPO Now A 24 Hour Operation
Chattanooga, Tenn.—In an en-
deavor to better serve the people
who work at night and also part
of the station’s audience in the
Eastern time zone, WAPO, NBC
outlet, is now operating 24 hours a
day. In addition to its other serv-
ices, the station broadcasts late
weather forecasts and predictions
on the hour for the benefit of farm
people. ’

WFMA New FM Station

Rocky Mount, N. C.— Eastern
Carolina’s newest FM station,
WFMA, formerly WCEC-FM will
begin separate and independent
operation with unlimited hours of
operation today, beginning at 5 a.m.
and continuing until 11 p.m. WFMA
and its sister AM station WCEC are
affiliated with The Evening Tele-
gram, iCarolina’s largest daily news-
paper.

HE current promotion of per-sale
deals between radio stations and
Direct Sales, Inc, of New York,
was attacked by both the National

Association of Broadcasters and thej. ..

National Association of Radio Sta-
tion Representatives on the grounds
that direct merchandising by sta-
tions *“‘cheapens the worth of all
good advertising.”

Zcenith Radio ‘Corp.’s president, E.
F. McDonald, Jr., prefaced his an-
nual report to shareholders with the
declaration that his firm has “made
substantial progress,” with “satis-
factory operating profits earned,”
during the fiscal year ended April
30, despite the fact the total volume
of business was “slightly under that
of the previous year.”

In another financial report for the
1948-49 fiscal year, WCOP, Boston,
reported an increase of more than
25 per cent in local time sales. . . .
One national advertiser, Quaker
Qats, increased its sponsorship on
MBS to two shows with the pur-
chase of “The Man on the Farm”
show over more than 400 Mutual
stations, effective Aug. 27. . . . Ac-
cording to figures released by the
NARSR, makers of nationally-ad-
vertised food products were radio’s
biggest customers in 1948 to the tune

of $209,487,119, almost twice that of . . .

the toiletry business which ranked
second. . . . Still another optimistic
business story was contained in a
report from the Magnavox Co. The
net sales of the firm for the three-
month period ending May 31, 1949,
amounted to $4,600,000, or $600,000
above the similar period of last
year. . . . The one-hour dramatic
program, “Ford 'Theater,” was re-
newed for the 1949-50 season by
Ford of Canada.

A Rapro DaiLy survey revealed
a total of 33 “give-away” programs
on the four major networks with
prizes in cash and merchandise,
during the week, totalling more than
$205,000. The poll showed that the
“give-away” cycle is continuing to
grow. . . . The U. S. Tobacco Co,,
however, will drop its “give-away”
program, “Take a Number,” in favor
of a new MBS adventure series, fea-
turing William Gargan as a private
investigator, beginning Aug. 7. ...

Sponsorship of Drew ™Pearson’s|: ::

show, Sundays, over ABC will
switch from Lee Hats to Adam Hats.
Ditto for the agency, William H.
Weintraub & Co.

Committees of the NAB board
held sessions over the week-end at
Wentworth-by-the-Sea, Portsmouth,
N. H,, in preparation for the board
meetings. The future of the NAB as
an industry organization, its struc-
tural re-organization and the con-
sideration of criticism:are the major
issues.

The Advertising Federatlon of
America will hold its annual south-
west district meetings at the Bilt-
more Hotel, Oklahoma City, Sept.
18, 19 and 20, with. Webster 1.. Ben-

ham, Jr., as general chairman. , . .

+» THE WEEK IN RADIO *

NAB And NARSR Attack P.IL, P.S. Deals
By AL JAEGGIN

The National Association of Radio
News Directors will present AM-
TV news awards at its convention
in New York on November 11-13.
Between 7,000 and 8,000 are ex-
pected to attend the Music Indus-
try Trade Show and Convention at
the Hotel New Yorker and Man-
hattan Center in New York City.,
July 25-28. , . . Manhattan Center
will be the scene also of a meeting
on July 14, 8 p.m., of more than
2,000 large and small radio-TV
dealers of Metropolitan New York.
They plan to organize a radio-TV
dealers association designed to
“stabilize TV and radio sales” and
to “put an end to price wars” with-
in the industry.

The FCC, which reported that it
still has more than 300 grants out-
standing, announced construction
permits for three new educational
FM stations: Albuquerque, N. M
Miami TUniversity at Oxford, O,
and Emerson College, Boston.

A new commercial station was an-
nounced for the Tennessee Valley
Broadcasting Co., Decatur, Ala. . . .
The Commission okayed the pur-
chase of 49 per cent of the stock of
WAVU and WAVU-FM, Albert-
ville, Ala.,, by Mrs. Iva H. Spark-
man, wife of the Alabama senator.
The sale of WLIB, owned by
the New York Post Home News, to
the New Broadcasting Co., Inc., for
$150,000 cash, subject to FCC ap-
proval, was confirmed. . . . KVOR,
Colorado Springs, Colo., was sold
for $101,000 to James D. Russell,
Danville, Ky. . . . Chairman Edwin
W. Johnson of the Senate Inter-
state Commerce Committee told
the FCC in a letter that the testi-
mony given by Ward '‘Quaal of the
Clear Channel Broadcast Service
on coverage in northern Michigan
was “misleading” and “highly col-
ored.” Johnson demanded to know
what was meant by a “white area.”

Ascap added three publishers to
its directorate: Charles Foley, Max
Mayer and Thomas Valando; and
three writers: Abel Baer, Peter De-
Rose and Douglas Moore. . . . Jos-
eph H. McConnell was elected ex-
ecutive v-p of RCA. . . . Michael
Sillerman joined the Frederick W.
Ziv Co. as a special representative.
Dr. George D. Crothers was ap-
pointed director of 'CBS religious
broadcasts. . . . James H. Carmine
was elected executive v-p of Philco
Corp.

Kaltenborn To Tour Africa

H. V. Kaltenborn, accompanied by
his wife, left July 9 on a sum-
mer-long tour of Africa and Europe,
returning to New York on Sept. 1.

The NBC commentator’s last reg-
ular broadcast of the season was
on July 8. He will return to the air
on Sept. 12.

During his a bsence , Richard
Harkness, NBC Washington news
analyst, will substitute, Mondays,
Wednesdays and Fridays, 7:45 p.m.,
EDT.

| MERICO

EPSI COL:A De Mexico Co. ap

" pointed Publicidad Genera
Mexican Advertising agency associ
ated with Foote, Cone and Beldin
to handle all its campaigns.

XEBP, Radio Programas De Mex
ico affiliate in Torreon, announce
installation of a new RCA recordin
unit.

Dr. 1. Q. sponsored by Mars per
forming at ®Puebla, returning t
Mexico City next week to Alamed
Theater. Tours through leadin
Mexican cities temporarily suspend
ed. This program is broadcast b:
XEW and account handled by Gran
Agency.

Maria ‘Grever, famous Mexica;
composer now a resident of Nev
York expected in Mexico City.

Giveaway With CivicPitcl
Launched In Clevelanc

Cleveland—WGAR will

inaugu

‘| rate new weekly listener contest to

day, under the title of “The Key Tt
The City.”

Contestants will be required t
identify from clues given on WGAR
a mystery landmark or city ir
Northeastern Ohio and write a let
ter of a hundred words or less whj
they would like a week’s free vaca
tion. Complete information on con
test and prizes will be broadcas
Monday through Friday on WGAI
Open House program 9:15 a.m.

Winner will receive key to th
city from Mayor Thomas Burke
seven days paid vacation for two a
Hotel Statler including suite, al
meals, beverage, plus evenings en
tertainment in Statler Terrace Room
Winner will also receive a pair o
seats in mayor’s box at ball game
if Indians’ in town; free taxi ser
vice; table at summer pop concer
tickets to Cain Park open air thea.
ter and movies among others. Thert
will be a winner each week during
duration of contest.

Lee Hat Account Moves;
May Feature Montgomery

Film star Robert Montgomery is
under consideration by the Lee Hal
Co. to fill the gap created whern
Drew Pearson leaves their sponsor-
ship in the fall fo broadcast fo:
Adam Hats on ABC. :

Jack Wyatt of Grey Advertising
which handles the Lee account, was
slated to fly to London Friday nighf
for talks with Montgomery, who i
producing a picture in the British
capital. An agency spokesman em-
phasized that the matter remains ir
the talking stage, and that nothmg
is on paper thus far.

The Montgomery show, if it mat.
erializes; would be a once-a-week
news commentary. Jack Beltaire:
Lee vice-president who announcec
Pearson’s impending departure last
week, said the firm’s future radic
programming would be ‘“non-con-
troversial” in nature,
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FCC LISTS TENTATIVE TV ALLOCATIONS

{ode "Education’ Plan
Given TgN}B Board

Portsmouth, N. H—A plan of edu-
cation for encouraging observance
of the broadcasting standards adop-
ted by the NAB in 1948 has been
developcd by the association’s
Standards of Practice Committee
and was submitted to the board of
directors yesterday by Fugene Carr,
chairman of the committee and di-
rector of radio for WHBC, ‘Canton,
Ohio, and the Brush Moore radio
interests. -

All but two members of the 25

(Continued on Page 2)

Kenny Sponsored
For New Video Series

Nick Kenny, radio-TV editor of
the New York Mirror, will be spon-
sored on WJZ- TV by the Monarch-
Saphin Stores in a 15-minute pro-
gram on Wednesdays at 7:30 p.m,,
beginning July 20th, Yolen, Ross
and Salzman, public relations firm,
who handled the deal, announced
yesterday.

Kenny, a song writer with an
Ascap rating, will’ present com-
posers featuring their best songs
from week to week. In addition he

(Continued on Page 2)

Frigidaire Sponsoring
Cugat In Puerto Rico

San Juan, P. R. — Xavier Cugat
and his orchestra returning from a
six months tour in Latin American
capitals, is playing a two weeks en-
gagement on radio station WAPA,
San Juan, under the sponsorship of
James F. Todd, local distributor for
Frigidaire.

The programs, originating from

(Continued on Page 2)

i Civie Citation

In a resolution passed by City
Council of Ceanton, Ohio, last
week, tribute was paid to Jim
Muzzy, sportscaster at WHBC in
that city. Muzzy was responsible
for raising $10.600 in a radio
drive to cover expenses for new
bleachers and lights at three soft-
ball diamonds in the city’s park
system. The game is oxiremely
popular in this area.

Memo To The Editor
On Today’s Business

Bill Clark, commercial man.
ager of WJEF, Grand Rapids,
Mich., thinks that a “’silver lining
department’ might be an interest-
ing editorial ieature in “these
difficult and interesting times.”
.And just to give good news a
good start, Clark reports:

“Local business on WIJEF in
May, 1949, showed an increase
of 72.5 per cent over May in
1948. Local business for the first
five months of 1949 is 19 per cent
ahead of last year.

“I think the same thing is true
in radio as is frue in a good
many other lines of business,—
the business is there but you've
got to offer good value and fight
like the dickens in order to get it.”

Editor’s Note: Bill Clark’s
idea isn’t bad and his first
news item was even better.

Buckley Is Chairman
Of Philco Direclorate

James T. Buckley, chairman of
the Philco 'Corporation’s executive
committee, has been elected chair-
man of the board of directors suc-
ceeding John Ballantyne, who died
June 10,

Buckley was president of Philco
from 1939 {o 1943, when he became
head of the executive committee. He
joined the firm in 1912, and has de-
voted his entire business career to
Philco. He was named purchasing
agent in 1919, and treasurer in 1933,
During his term as president he di-

(Continued on Page 2)

Provides For Total Of 2,245 Stations
In 1,400 Communities; None Added
To Major Cities; Hearing Aug. 29

Washington Burcan of RADIO DAILY
Washington—Providing for a total of 2245 possible sta-
tions in 1400 towns and cities, the FCC yesterday proposed
an allocation table for TV stations on 54 channels, including
the present 12 and 42 in the UHF bands. No provision is

included for rural stations.

The UHF channels will start

either at 470 or 500 MC, dependent upon whether the Com-
mission grants the request of Bell Telephone for assignment
of the 470-500 MC band for common carrier and relay opera-

tion.

No additional channels are provided for the nation’s major
cities, such as New York and Los Angeles. They will con-
tinue to be served by the channels presently assigned them
in the VHF, without UHF assignments in the present table.

Hearings on the proposed new allocation table, new sep-
aration standards-—with information on color, stratovision

Coast Appointments
Announced By (BS

Kenneth L. Yourd has been ap-
pointed director of CBS program
operations, Hollywood, and Martin
Leeds, associate director, effective
August 1, James Seward, :\CBS vice-
president in charge of operations
announced yesterday. Seward ex-
plained that the newly - created
positions were in line with the
rapidly expanding CBS West Coast
activities in both AM and TV broad-
casting.

Yourd, an attorney in the CRBS
legal department since April, 1941,

(Continued on Page 6)

Plea For More Hours-On-Air
Included In FM A Resolutions

Washington Burcan of RADIO DAILY

Washington — The FMA board
voted Sunday to propose increased
hours of operation for FM stations
in a petition to be filed with the
FCC.

At the same time FMA opposed
recent statements made by FCC
Chairman Wayne Coy recommend-
ing that the Commission require
jointly owned FM-AM stations to
duplicate all programs broadcast by

the AM affiliate. Other board ac-
tions included:

(1) [Election of Josh L. Horne, Jr.,,
of Rocky Mount, N. C., to the board
of directors of the FMA and to serve
as treasurer until the association’s
annual membership meeting in the
fall;

(2) Withdrawal of a petition filed
by the FMA with the FCC in Octo-
ber, 1947, regarding duplication of

(Continued on Page 6)

and non-commercial educa-
tional TV operation invited—
are slated for August 29. Op-
position to the new proposals
is to be filed by August 8,
(Continued on Page 7)

Say Disc Companies
Seek Trade Pacl

The reported meeting between
big-whigs of RCA Victor, Columbia
Records and Decca, for the purpose
of ending the “battle of the discs”
with its resultant confusion in the
mind of the public, was brushed off
with statements of “no comment” by
both Columbia and RCA and denied
outright by Decca.

According to the Wall Street
Journal, officials of the ‘“big three”

(Continued on Page 2)

Unprogrammed

Birmingham, Ala,— WBRC.FM
was off the air two hours when
lighining struck the lower and
transformer atop Red Mountain.
The lightning bolt also burned
out the WBRC-TV antenna and'
transformer, but repairs were
made in lime for the station to
go on the air that night as usual,
M. D. Smith, program director,
called the damage ‘‘oxtensive,”
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NEW YORK STOCK EXCHANGE

High Low Closc Chg.
High Low Closc Chg
ABC . 63; 61y 655 — 1j
Admiral Corp 16ty 1635 161,
Am. Tel. & Tcl 14136 141 13 4 Vg
Philco 253p  25%'; 253y
Philco Pfd. 811, B0l; 81
RCA Common 1015 10 1014
Westinghouse 238y 23v; 2355 i Vg
Westinghouse Pfd. 100 100 100 i gy
Zenith Radio 22V, 213, 213, — 3,
NEW YORK CURB EXCHANGE :
Nat. Union Redio 255 23y 235 1 g
OVER THE COUNTER i
Bid  Asked |
Du Mont Leb. 1, 1215 |
Stromberg-Carlson 91y 103,
U. 5. Tclevision 3 Sg
WCAO (Boltimore) 15 20
WIJR (Dctroit) 533 61

Frigidaire Sponsoring
Cugat In Puerto Rico

(Continued from Page 1)
Bird's Airport Restaurant and the
Escambron Beach Club, at San Juan.
arc being aired over WAPA, from
7:30-8: 00 p.m., nightly. The contract,
placed by Publicidad Badillo, of San
Juan, also includes broadcasts of all
Cugat appearancces in Puerto Rico.

Stork News

AMr. and Mrs. Edwin Jameson are
the parents of their second child, a
girl, Meredith Virginia, born July 9
at North Country Hospital, Glen
Cove, L. I Father is account exec
at the New York sales office of
WLW.

Takes WFIL Post

George A. Kochler has been
named director of advertising and
promotion for the Philadelphia In-
quirer stations, WFIL, WFIL-FM,

and WFIL-TV.

v

Code ‘Education’ Plan
Given To NAB Board

{Continued from Page 1)
member board are on hand for the
second quarterly meeting of 1949,
Absgentlees: Frank Fleteher of
WARL. Arlington, Va.. and Marry
Spence of KXRO., Aberdeen, Wash-
ington.

It was announced ycesterday that
Harry M. Bitner, Jr, president of
WIFBM], Indianapolis, Ind., has been
clected to the directorate. He sue-
ceeds Harry Bannisier, resipgned.

Present for the standards session
Friday were: Mr. Carr; G. E. Mark.
ham of WGY, Schenectady; Eugene
Thomas, WOIC (TV), Washington;
L.  W. DMNcDowell. KIFOX. Long
Beach, Calif,; Williaom B. Quarton
of WMT., Cedar Rapids, represent-
ing the board of directors; Georpe
Ogle, staff executive of the Ameri-
can  Association  of  Advertising
Apencies. Representing the NAB
stafl were Justin Miller, president;
Harold Fair, program director; Rob-
crt K. Richards, public relations di-
rector.

Those excused from the meeting
were Robert Mason of WMRN, Mar-
ion. Ohio; William E. Ware of KSWL
Council Bluffs, 1a.; George Brett of
the Matz Agency., N Y.

Robert T. Myers, NBC, New York.
chairman of the NAB ftelevision
music advisory commitice will re-
port to the board today on activit-
iex of his commitice.

Don Petty,

Arney, Jr., secretary-treasurer.
Boston.

WW, Spade, Radio Thea.
Top Coast Hooperatings

Walter Winchell, “Adventures of
Sam Spade.” and “Radio Theater”
head the “first fifteen™
Pacific Program Nooperatings with
23.2. 184 and 14.9, respectively.

The average cvening sets-in-use
wias 32.0, down 3.0 from the last
Pacific Hooper report. Bul this fig-

urc was 2.0 above a ycar ago. The!

average cvening rating was 7.0,
down 1.4 from the last report and
0.3 below a year ago.

Available homes were 74.6, down
1.8 from the last report and 0.8 be-
low a yecar ago. The current total
cvening sponsored hour index was
70, the same as a year ago, com-
pared with 73%; of the last report.

The {follow-ups in the June
Pacific Program Hooperatings were:
4. The Whistler............... 14.6
5. Louella Parsons (2 mos.)... 13.8
6. Blondic .................... 13.6
7. Aldrich Family.... . ...... 13.3
8. Horace Heidt. ............ .. 13.0
9. Inner Sanctum............. 12.7
10. Bob Hawk................. 12.5
11. Let George Do It... ... ... 11.8
12. Dufly’s Tavern............. 11.7
13. Your Hit Parade On
Parade .......... ... ... 11.5
14. My Friend Irma............ 11.5
15. Arthur Godfrey’'s Talent

Scouts

general counsel of the'
Lasgociation was present for sessions
which are being arranged by C. E;
Host!
director is Harold Fellows of WEEL |

in the June,
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Kenny Sponsored
For New' Video Series

(Continued from Page 1)

will make a weekly '1\\"1rd to the
orchestra leader who has done the
best job in arranging and populariz-
ing a hit tune. Guest personalities
will also be featured on the program.

Albert V. Saphin, president of the
Monarch-Saphin stores, will be TV's
first sponsor-announcer. Saphin will
do his own commerecials.

Buckley Is Ch—c;mcm
Of Philco Directorate

(Continued from Page 1)
Philco’s conversion to war

recied
work.
Buckley is also president of Good-
will Industries of America, presi-
dent of the board of trustees of Falls
Mecthodist Church, and a trustec of
Dickinson College, Drexel Institute,
and Drew University. Drexel
awarded him the honorary degree
of Doctor of Engincering in 1948,

Grandmother Dies

Lake Placid, N. Y.—Kate Smith,
for the fourth time in 5,120 broad-
casts in 19 years is going to miss her
broadcast tomorrow because of the
death of her grandmother. at Lake
Placid. Kale is going to accompany
the body to Ft. Lincoln. Md., for
burial.

Say Disc Companies
Seek Trade Pad

(Continuced from Page 1)

disc makers were huddling in a New
York hotel on plans {o have cach of
the major companies make all three
{ypes of records: the 78, 45 and
33 1/3 r.p.m.'s. At the present time,
RCA is pushing its 45 r.p.m. records
while Columbia is going all out with
its L.P.'s.

An RCA official, however, told
Ranmio DALy yesterday that “abso-
lutely no agreement has been
reached” between his firm and Col-
umbia. He refused, at the same time,
to cither confirm or deny that nego-
tiations have begun between the two
firms. Oflicials at Columbia Records
took the same stand on the reported
meeting. The office of Millon Rack-
mil, Decca prexy, denied that any
represeniative of Decea was taking
part in meetings with RCA and Col-
umbia.

WGBR Joins ABC
Goldsboro, N. C—WGBR will af-
filiate with ABC to bring the total
number on the network {o 278, cf-
feetive July 17.
WGBR, owned by the Eastern
Carolina Broadcasting Co., opcrates

{full time at 250 watts. Coleman
Scott is manager.

Secrets
of Love

the puppy

your ear.

any other station in town.

T C———
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Tom Tmsley, President - Represented by Headley-Reed
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This pussycat is pretty lavish with her affections for her pal,
dog. And she looks for all the world as if she’s
whispering sweet secrets into his receptive ear.

Let us whisper a great big fact about Baltimore radio into
The big bargain buy for low-cost sales is W-I-T-H.
Yes, sir! W-I-T-H delivers a BIG audience to you at LOW cost!

W-I-T-H regularly provides more listeners-per-dollar than
That’s why you can do so MUCH

on WI-T-H for so LITTLE money.

So if you're in the market for low-cost results from radio in
Baltimore, call in your Headley-Reed man today and get the
full W-I-T-H story.
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CHICAGO

By HAL TATE

EORGE HICKS, commentator of
the Summer Concert series of

the NBC Symphony, aired his regu-;-

lar commentary and commercial re-
cently from the scene of the Chicago
Railroad Fair. While in Chicago,
Hicks was guest of honor at a press
luncheon, by the United States
Steel Corp., sponsor of the Summer
Concerts. Batten, Barton, Durstine
and Osborne, Inc., is the agency for
U. S. Steel.

Tommy Bartlett, star of the
Procter and Gamble Company's
Welcome Travelers show which
switched to NBC Monday, July 11 is
spending his weekends flying to af-
filiated stations using the show, re-
cording a series of promotions to be
used locally.

George Petty, famous artist, Carl
Ed, and Sam Lesner, Chicago col-
umnist, were judges in suburban
Evanston’s “Miss Evanston” contest,
choosing the Evanston girl who
will represent the town in the “Miss
Nlinois” contest. Interviewed by E.
J. Pheil over WNMP, 1,000 watt
Evanston independent, the three
gave their reasons for their individ-
ual choices, June 26th, in a special
program broadcast from 2:30-3:00

p.m.
ABC’s Super Circus talent, in-
cluding Cliff Soubier, Mary Hartline
and Claude Kirchner, headlined the
North Evanston 4th of July celebra-
tion in Northwestern University’s
Dyche Stadium. The annual celebra-
tion attracts some 25,000 spectators.
Olive McHugh, formerly with the
Toledo, O., public school system and
more recently on the staff of the
United Nations radio commission,
joined NBC ‘Chicago recently as
registrar for the NBC-Northwestern
University Summer Radio Institute.
The STPOFFTGPTCWB (other-
wise known as The Society to Pre-
vent One From Forgetting to Give
Presents to Christmas Week Babies)
on the Breakfast Club the morning
of June 23 was a great success. Lis-
teners provided Don McNeill with
gifts valued at more than $10,000,
which he turned over to the Sal-
vation Army. June 23 also marked
16 consecutive years of airing the
Breakfast Club over ABC.

Dave Lasley, NBC Chicago pro-
motion and advertising boss, vaca-
tioned in San Francisco with his
family.

‘While Patsy Lee vacations in Cali-
fornia during the weeks of July 11,
18 and 25, Nancy Donovan, who re-
cently appeared at the Versailles
in New York, will substitute for her
on the Breakfast Club.

New Radio Officer

The British Information Services
announces the appointment of Jack
Aistrop to the post of Radio Officer
in the Press and Radio Division,
New York. He succeeds Willa Gray
Martin, who recently resigned.

RADIO DAILY

Mainly About Manhattan. . . !

® @ @ Arch Oboler telling pals that the only reason he’s returning
to the air via NBC with the James Mason-Pamela Kellino series. ‘Run,
Man, Run” (it debuts July 14th) is the fact that he can iape-record the
show and get several weeks chead of himsell. Arch's original gripe
was that you can’t write, create, produce and direct and still meet

weekly deadlines without getting ulcers. . . . “Duffy’s Tavern” has
landed g new bankroller for next season—a distillery. . . . The only
complaints about ratings, sez Patricia Wheel, seem to come from people
. Winston Churchill nixed an
offer for a series of 15-minute airings for Schenley’s at the highest fee
yet offered a radio talker. . . . Doug Storer readying “Swop Night” as
a TV feature. It starred H. Allen Smith as emcee as an AM atiraction
several years ago. . . . When Jack Benny’s video stint gets rolling,
it'll be minus plenty of his ‘regulars’, . . . It'll be either Dick Haymes
or Buddy Clark for that Club 15 spot Bob Crosby is vacating, . . . Mutual
and Dan Golenpaul have amicably seliled that “Info, Please” hassle,
+ .+« Now that the fight for the consumer’s buck is becoming more and
more Intense, look for less institutional commercials in radio and more
of the bread and builer iype.
v A 4 v
e © e WELL, FOR TYPING OUT LOUD: We know what
Jacques Fray is doing but how about his former keyboard partner,
Mario Bragiotti? . . . Give me a ballad with a soulful vibrato in
the lyric and don't forget to get Judy Garland to sing it. . .. If
any guy's name fits his voice perfectly, it's Norman Brokenshire.
.. . A natural for television: Hazel Scott, whose eyes make as
much music as her hands. . . . Even though she’s the possessor
of a highly commercial legit voice, Rise Stevens’ suppressed
desire is to femmecee a show or become a commentator.
w Ad Ad =

® ® @ AROUND TOWN: Lisa Kirk, show stopper of “Kiss Me
Kate,” is in the enviable position of having two nets bidding for her
services. . . . Jeff Clark bailed out of his plane the other day when
he ran out of gas in the mountains, but said nothing of the mishap
as he didnt want the papers fo think it was a bid for publicity. . . .
Alan Sands and Jess Kaplan, who have scripted for M. Berle and the
Hank Ladd show, writing sketches for CBS’ “54th St. Revue.” . .. Cy
Pitts, former supervisor of radio and TV at Y & R, joins the Ted Ashley
office next week. . . . Good notices coming in on 18-year-old Helen
Ramsay, who was picked by Lawrence Welk to tour the country as his
vocalovely on his ABC weekly, “High Life Review.” ... Walt Framer
readying a new giveaway, ““Chance of a Lifetime,” which he contends
will offer radio’s biggest jackpot. (Meanwhile, “Strike it Rich” returns
to the air in the fall with fabulous prizes added on to the dash awards).
« « .+ “Just caught some of the new Pepsi-Cola jingles that the Lamdil
Trio turned out,” writes C. R. Tanton, veepee of French & Preston, “and
il you thought their G.E. and Camel spols were good, wdait'll you hear
the job they do on these.” . .. Ted Gramik cooking up a big AM.-TV
deal. . . . Alexander Anagmos, a young grocery clerk songwriter, has
formed his own publishing company, plus his own record firm. Major
opus he’s working on now is a liltle thing tagged ““An Onion And You.”

- S S + S 4 ¢

® o © MAIN STREET SEEN-ery: Playbacker Howard
Cullman ordering angel cake at the Fireside Inn.. .. At Zimmer-
man’s, Pat Rooney doing one of his nostaljig routines for visiting
J. Edgar Hoover. . . . I. Berlin, R. Sherwood and M. Hart, the
“Miss Liberteam,” in a huddle at Sardi’s. . . . Dr. Kinsey, the
sexpert, thumbling through some best sellers in a Vth ave.
bootery.

whose Hoopers are on their Huppers. . .

| LOS ANGELES |

By AL STEEN

PE recording facilities for the
ICBS network will be installed
here next Friday. And on the same
day, preliminary tests for the CBS
video recording will get under way.
Sara Berner, radio clown best
known as the telephone operator on
the Jack Benny show, gets a comedy
supporting role in Universal-Inter-
national’s “The Story of Molly X.”
Del Sharbutt and John Claar of
the Century Theater Group have
waxed a 15-minute “Hollywood,
U.S.A.” program with Paula Stone
to exploit the new Century Theater
project on La Cienega Blvd. Open-
end disc will be aired in September.
Comics Dick and Gene Wesson
are set for their own half-hour
comedy programs, written and di-
rected by Joe Bigelow and pack-~
aged by George Durgom. Plans call
for a Fall entry to a network, pos-
sibly with Jane Russell, the music
of the Ernie Felice Quartet and a
policy of top Hollywood guest stars.
Honorary press memberships have
been issued by Television Producers
Association.

General Foods has asked Mere-
dith Willson to prepare a music-
variety show for television. If Jello
approves, it will replace “Author
Meets Critic” on NBC network.

Rumors are bouncing around to
the effect that a Hollywood agency
is planning a million-dollar give-
away radio show.

Years ago Gloria Swanson made
a picture titled “Queen Kelly,”
which never was released. Now it
is reported that somebody has ac-
quired the film for television show-
ing. i

Two new musical shows started
Monday on KECA. Ira Cook
launched his “Dollars or Doughnuts”
and Delix de Cola bowed in with
“Lend Me Your Name.” Both have
contest gimmicks.

With Glenn Langan as star, “Mys-
tery Is My Hobby” debuts on KTTV,
today, July 12.

Shirley Dinsdale and Judy Splint-
ers, local TV favorites, who moved
to Chicago will be seen here via
kinescope recordings starting next
Sunday.

Television Producers Association
will meet Friday to approve or re-
ject a code of ethics mapped out by
the organization’s board of directors.

Renew Godirey Segment
For Gold Seal Product

Gold Seal Co., Bismarck, N. D., has
renewed its quarter-hour segment
of the Arthur Godfrey show, heard
daily on CBS 10:15-10:30 am.
Campbell-Mithun, Inc., Minneapolis,
handles the Gold Seal account.

Other segments of Godfrey’s
morning program are sponsored by .
Lee Pharmacal Co., National .Bis~
cuit «Co., and Liggett & Myers To-
bacco Co.
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RADIO AND TELEVISION’S ACCEPTED
PROGRAM BUYING GUIDE

Ohe 10th Annual

SHOWS OF TOMORROL

WILL LIST
1000 PROGRAM IDEAS FOR 1949-1950

SOME OF THE CLASSIFICATIONS ARE AS FOLLOWS:

Adult dramatic : - Film (feature) Miscellaneous

Adult dramatic (serial) ‘Film {(short) : Musical

Agricultural ' Foreign Language Neyvs (not bulletins)

Audienqe participation Forums, Discussions Squc:rzts

Children’s (strip or dramatic series) Hill Billy Variety

Comedy Hollywood Atmosphere Women's Programs

Disc Jockey Interview (Beauty, Fashion, Cooking, etc.)

Published August 15th
ADVERTISING FORMS WILL CLOSE AUGUST Ist

WIRE OR WRITE IN YOUR RESERVATION NOW/
