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.AND IN CALYPSO-LINGO,

* CARIBBEAN DEFI ION: “DEVIL-MAY-CARE"!

Sassy as a calypso ballad! Romantic as a moon-
lit beach! A potent blend of suspense, mystery
and international intrigue amid the feverish
atmosphere of torrid Trinidad!

/, , Y
ZIV'S NEW W%&—% SERIES

VENTURE

Explosive Action in the Colorful Caribbean!

starring

DANE CLARK

and introducing

JOAN MARSHALL

From the Florida Keys to Trinidad . . . they

find %‘&//f/l/f[//@f in every port of call!

Every week

a sparkling
half hour!
For details on
how you can
profit from
using this
great selling
force, see
your Ziv Man.
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TWENTY-SECOND ANNUAL EDITION
RADIO ANNUAL and
TELEVISION YEAR BOOK

CHARLES A. ALICOATE
Editor-In-Chief
Copyright 1959 by
RADIO DAILY CORP,
1501 Broadway, N. Y. 36, N. Y.
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personalized yingles & program signatures

top artists. .. professional production
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... revenue producing musical briefs

...commercial pngles and selling ards
...continung weekly program scripts

... specral seasonal and holiday shows

WMANG
(\o 4| &/

em‘;

GREATIVITY

MEANINGLESS SLOGAN OR MEANINGFUL PHRASE?

Consider first WORLD'S 30 years of experience
in producing up-to-the minute radio ... proven rating
and revenue-wise, a sound investment for subscribers.

As for creativity, spontaneity p/us a thorough knowledge
of radio’s needs is required to be productive ... and
a 30 year record attests to productiveness.

The proof is in the using ... “sound creativity” as
represented by the distinctive WORLD features above.

- T = - 1 —*w ‘YVEH'E‘BFRUA‘D(‘:A’STTN’G"SYSTEM INC.
WWW americar?at 3R ol e ’
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@ News Is Preferred...

. - » by Stations . « because it adds
both profits and prestige.

« « « by sponsors . because it insurés

a day-to-day association with quality.

...by Listeners .. because it is

dependable as well as interesting.

@

Preferred

50 Rockefeller Plaza . New York 20, N. Y.

4
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Foreword

TATISTICS are the accepted footprints of an indus-

try’s progress and growth. Nineteen fifty-eight in the
broadcasting industry, both American and world-wide,
was essentially a year of change. The record of those
changes, major as well as minor, and their effect upon
the industry, will be found chronicled on the pages of
this, the 22nd Edition of the Radio Annual Television
Year Book.

ONG acknowledged the Recognized Standard Ref-
erence Book for the industry, its pages further re-
flect evidence of continued advancements and contribu-
tions in the great medium of broadcasting for the
spreading of vital information and entertainment.

T hardly need be added that the 22nd edition again

represents the efforts of countless collaborators, of-
ficial and unofficial. To these loyal friends of the Radio
Television Daily and the industry, once again, our deep
and grateful appreciation.

%ﬁ (Rl

Editor and Publisher
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the
BIry
como

show

nbc-tv
Saturday 8-9 pm

Direction

t/‘)GEHEﬁAL ARTISTS CORPORATION

HEW YORK * CHICAGO
BEVERLY HILLS = CINCINNATI = DALLAS * LONDON
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Notre Dame Foothall Greatest Sports Thrills
(Pontiac Division of H A R R Y W I S M E R of the

General Motors Corp.. Iwentieth Century
The Sports Reel ] The Fox Movietonews
(United Press) Great Moments in Sports (United States Air Force)
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THE
SIGNATURE
THAT SELLS

See that signature?

The C is for Chuck.

The G is for Goldstein.

The selling success is for you
and your clients...because
Chuck Goldstein Productions
has the specialized talent and
experience to work with you
to create and/or produce

outstanding musical commercials...

straight dramatic commercials
with top New York talent...and
imaginative presentations in sound.
Large national agencies,
regional advertisers, and

small local accounts alike

have found the CG services
valuable and effective.

You will, too. Call collect and
discover how they can help you.

CHUCK GOLDSTEIN PRODUCTIONS, INC.

730 Fifth Avenue -

Suite #600 -

New York 19, New York -

JUdson 6-7477

Some of the products and agencies for whom Chuck Goldstein has created and/or produced commercials:

PRODUCTS:

Ajax

A&P

Community Savings Bank (Rochester)

Delta Airlines (Dramatic)

Dragon Brand Foods
(Dramatic - Canada)

Goodyear Tire

Hormel Bacon

Hudepohl Beer (Cincinnati)

Iron City Beer (Pittsburgh)

Jello Chiffon

Kellogg's Koko Crispies

www americanradiohistorv com

Koch's Beer (Buffalo)
Kwikcheck Stores (Tampa)
Lucky Strike

Master Bread (Minneapolis)
Mayfair Cigarettes (Canada)
Northern Pacific R. R.
Northwest Orient

Clympia Typewriters

Scotch Brite

V-10 Protein Bread

AGENCIES:
B.B.D. &0, Inc.

10

Bryan Houston

Burke Dowling Adams, Inc. (Atlanta)
Leo Burnett

Hoag & Provandie (Boston)

Holland Wegman Productions (Buff.)
Norman Malone Associates (Akron)
Mann-Ellis, Inc.

Pidgeon Savage Lewis, Inc. (Minn.)
Ross Roy, Inc. {Detroit)

Smith, Taylor & Jenkins, Inc. (Pitt.)
Stockton-West-Burkhart, Inc. (Cin.)
Wyse Advertising, Inc. (Cleveland)
Young & Rubicam
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MEET
TELE
BRITISEL
PEOPLE
IN...

PR

Joan and Julius Evans visit the Royal Academy of Dramatic Art in London
and meel several RADA students,

A new series, a new look at Britain and the British
today . . . through the eyes of Joan and Julius Evans,
an American couple abroad.

You will meet an attractive lady chemist with definite views
on marriage and careers . . . a 20th Century “Mr. Chips™ ...

an out-of-fiction London cabbie . . a dedicated atomic
physicist . . . a pretty young theater hopeful . . . 2 Rhodes
Scholar from North Carolina . . . and many others. q

Among the places you will visit are Bohemian Soho, busy
London Airport (where jets came of age), Ulster (which
sent America 14 Presidents), Harwell (crucible of nuclear
research) and rebuilt Coventry, Britain’s Detroit.

“TOPIC" is no quaint tourist trip . . . but rather, a frank and
friendly visit with an energetic and dynamic people, and
their country . . . it’s exciting, stimulating TV, a must for
your best public service time!

13 Quarter-Hour Programs—FREE for TV!

Write NOW for first-run availabilities in your area.
Call your local BIS man or contact—

Radio — Television Division

an Agency of the British Government
45 Rockefeller Plaza « New York 20, N. Y,

L e s
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TV Time Charges................... 49
Total Employment .................. 83
Network Nationwide Financial Figures,
195755 ..o 771
Network TV Offers Bargain Buys....... 796
Networking Pattern "59-69............. 259
NEVADA: AM Stations................ 514
Familkes, Population, Radio
Homes, TV Homes.................. 514
NEVADA: TV Stations................ 861
NEW BRUNSWICK, CAN.: AM Stations.. 688
TV Stations ........................ 904
NEWFOUNDLAND, CAN.: AM Stations.. 689
TV Stations . ....................... 904
NEW HAMPSHIRE: AM Stations........ 516
Families, Population, Radio
Homes, TV Homes.................. 516
NEW HAMPSHIRE: TV Stations........ 861
NEW JERSEY: AM Stations............ 517
Families, Population, Radio
Homes, TV Homes.................. 517
NEW JERSEY: TV Stations............. 863
NEW MEXICO: AM Stations........... 520
Families, Population, Radio
Homes, TV Homes.................. 520
NEW MEXICO: TV Stations............ 863
New TV Stations to Open—1959........ 919

17

www americanradiohistorv com


www.americanradiohistory.com

RADIO-TELEVISION RECORDING STARS

SONNY JAMES ROZENA EADS
JOHNNY CARROLL THE BELEW'S
EDDY McDUFF BILL DANE

UNDER PERSONAL MANAGEMENT

ED MSLEMORE

(Cadiz and Industrial Blvd. Riverside 8-4374 Dallas, Texas
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swing
|s to
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NO MURDERS!! @é

L4

E
NO QUIZZES!! 5&
WE DO HAVE HEROES and VILLAINS in ferrific fast ACTION!

FOR NEW REALISTIC PRICES AND AUDITIONS — PHONE, WIRE OR WRITE
MAURICE (MAURY) BECK
Rlverside 8-2083 or Rlverside 8-3261 § §

¢ r e
sy "Jexas RASSLIN
New Lighting—New Angles—New Dimensions—First Runs & Reruns
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Hobin, Bill ............. 1151
Hope, Bob ............ 38

Howell, Wayne, Show ..1206
H.-R Representatives, Inc. 278

_I—

Impa Productions, Ltd. .. 958

Intam, Ltd. ............ 724
Inter-World TV Films,
Inc. ................. 1008

S

James, Dennis Facing Page 1

Jayark Films Corp. ..... 986
Jerome, Jerry .......... 1166
Johnston, Johnny ....... 1119
Jones, Clark ........... 1157
K
KBMB-TV .............. 869
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KBOX ................. 622
KBTV ................. 826
KBUZ ................. 564
KCBQ ................. 318
KCIB-TV ............... 869
KCMO-TV ............. 502
KCUB ................. 564
KDIX-TV ............... 869
KDKA-TV .............. 879
KDUB-ITV .............. 891
KEDY-TV .............. 891
KENSTV .............. 893
KEVE ................. 489
KFRE, KFRE-TV ........ 820
KISSFM ............... 635
KMAC ................ 635
KMSPIV .............. 854
KNCO ................. 4486
KNUZ ................ 627
KPAR-TV .............. 891
KPHO, KPHO-TV ....... 498
KPLR- IV .............. 856
KPOA ... .............. 420
KPRC, KPRC-TV ........ 888
KRCT ................. 632
KRFM, KRFM-TV ....... 820
KRILD ................. 623
KRLD-TV .............. 886
KBRMG ................ 498
KROD-TV .............. 887
RKSOP ................. 640
KSPL ............ 624 & 717
RTIX .................. 654
KTLA ................. 822
KTRETV .............. 892
KTRK-TV .............. 890
KTVR ................. 826
KTYLFM .............. 564
KUDL ................. 503
KWK ... ... .. ..., 506
KXABTV .............. 869
KXJB-TV ............... 869
KYR .................. 318
Kamins, Bernie ........ 1142
Koander, Allen & Co. .... 322
Kaye, Sammy .......... 1165
Kendis, Sonny,

Productions .......... 1280
Kenney, H. Wesley ..... 1150
Keystone Broadcasting

System ........... 254-255
King. John Reed ........ 1127
Klaeger Film Productions,

Inc. ............ 142 & 1056
Klavan and Finch ...... 1236
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Ray Shaw Presents

1634 BROADWAY, NEW YORK CITY
BET. 50th & 51st STS.

New York's Ouly Authentic
Mexican Night Club

MEXICAN SPECIALTIES
AMERICAN CUISINE
CHINESE SPECIALTIES
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Kokomo the Clown ..... 1104
Kramer, Milton J. ...... 1201
_ L —

Lacy., Jack ............ 1241
Laine, Frankie ......... 1134
Lang-Worth ........... 970
Lavelli, Tony .......... 52
Leonard, Herbert B, ....1154
Lescoulie, Jack ......... 46
Lewin-Kaufman-Schwartz 1144
Lewis, Jerry ........... 54
Lewis, Robert Q. ....... 62

Liberty Tower Erection

o= 1305
Lombardo, Guy ........ 34
London, Jack, Productions

Inc. ...l 956
London Press Exchange

Organizatlon ......... 724
Love, James. Productions,

Inc. ....... ... ... 1063
Lowe, Jim ............. 1127
Lowenstein, Morton .. ... 287
Luster, Betty, Assocs., Inc. 286
Lynch, Peg ............ 1114

_M—

Maccone, Ronald ....... 1128
MacDonald, Duncen ....1121
Maddox, Alvie ......... 1104
Maine Broadcasting

System .............. 462
Malone, Bill ............ 1106
Manson, Eddy .......... 1169
Mark VII Ltd............ 1013
Marlowe, Ann ......... 1156
Marshall Organization .. 959
Marshall, Rex .......... 1218
Max, Fritzi ............ 1107
MCA ................. 108
McArt, Jan ............ 1119

McCadden Productions .. 86
McCann-Erickson, Inc, 120-121
McCarty, Milburn,

Associates, Inc. ...... 114a
McGhee, Gloria ........ 1118
McLemore, Ed .......... 18
McMahon, Horace ...... 1120
McNeill, Don ........... 1112
Mello-Larks, The ....... 1132
Mercer, Johnny ........ 1132

Meredith Family Stations 498

Merrill, Lynn .......... 1117
MGM Records .......... 976
MGM-TV ............ 994.995
Michati, Inc. ........... 146
Miami Beach, City of. ... 401
Morgan Bros., The...... 1133
Morgan, Jaye P......... 1133
Morgan, Ray .......... 1221
Morrls, William, Agency,
Ine, ............ ..., 110
Morrow, Bruce ......... 1240
Morrow, Don .......... 1215
Murray, Jan ........... 64
Mutual Broadcasting
System .............. 262
_N—
Nathanson, Ted ........ 1151

National Screen Service. 768
NBC Radio Network..266-267
NBC Television

Network .......... 798-799
Nelson, Clare .......... 1136
Nelson, Lou ........... 1126

Nelson, Ozzie & Harriet.. 60
New Stone Associates..1064

Nicholson, Nick ........ 1129
NTA ... ... ....... 982
NTA Television

Network .......... 806-807

_0O—
Oblinger. Jackie ........ 1122
O’Brien, Joe ............ 1239
O’Brien, Louise ........ 1135
O'Brien, Tom ........... 1204
Odyssey Productions,

Inc. ................. 1019
Office Furnituie, Ltd.....1097
Official Films, Inc....... 984

_P_

Paige, Robert .......... 1126
Palmer. Bud ........... 1106
Parsons, Fred .......... 1220
Paul, Les .............. 78
Paul. Ralph ........... 1219
Peed, Earl S., Public
Relations ............ 1139

Peerless Film Processing

(07,7 5 + 1094
Penzell, Larry .......... 1143
Peterson, Edgar ........ 1160
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Petker, Al ........ 122 & 350
Pomerantz, Charles ....1143
Pressman, Gabe ....... 1174
Pulse, Inc. ............ 94
Pyramid Productions,

Inc. ................. 1094

_R_—

Radio Cadena Nacional. 738

Radio Press ............ 324
Raeburn, Bryna ........ 1108
Rahall Group .......... 584
Rambeau-Vance-Hopple,

Inc. ......... ... ... 285
Rattazzi Restgurant .... 132
RCA ............ Back Cover
Reeves Sound Studios

Inc, ... oL, 975
Reimers, Ed ........... 1128
Reiner, The 8. Jay. Co.,

Inc. ... ... ... 327
Rex Productions, Inc..... 975
Richardson, Don ....... 1146
Rio, Rosa ............. 1279
Ritz Brothers, Tha....... 1115
Roberts, Clete ... ....... 1175
Rodney-Young

Productions .......... 1014
Rogers, Bill ............ 1219
Rogers & Cowan, Inc.....1140
Roller Derby .......... 144
Rooney, Mickey ....... 68
Ross, Murray .......... 1170
Russell, Jack .......... 1135

_S_

Sande & Greene ..326 & 1062
Sanders, Honey ........ 134
Sanford, Charles ....... 1167
Satenstein, Frank ...... 1150
Satisfiers, The ......... 26
Schenkel, Chris ........ 1189
Schneider, Dick ........ 1152
Scott, Fred ............ 1218
Scott, Walter .......... 70
SESAC Inc. ............ 1294
Shaindlin, Jack ........ 1172
Sharbutt, Del .......... 1220
Shear, Barry .......... 1148
Shipley. Bill ........... 1205
Simms, Frank .......... 1211
Simpson, Garry ........ 1148
Smith, Bob ....... . ...1108
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Stark, Dick ............ 80 WBRY ................ 392 WQXR ...........o.... 542
Stark, Howard E....325 & 815 WBTIV ................ 866  WRDO ................ 462
Stark-Layton Inc........ 953 WCSH, WCSH-TV ...... 462 WRIT ................. 665
Steen, Cort ............ 1148 WDAK ................ 412  WSAL WSALFM ....... 564
Sterling, Jack .......... 1125 WDOK ................ 566 WSB, WSBTV . ........ 834
Storer Broadcasting WFAA, WFAA-TV ...... 620 WSPD-TV ............. 370
Coo oo 276-277  WFAS-AMFM ......... 547 WSVA, WSVA.TV ...... 496
Sugar, Dick (Ricardo)....1238  wppy . ... . ... . ... .. 546  WTAC ................ 481
Sv;,:g(si:x;icf){:sbert, lg7y  WEBMIV 842  WTAE ................ 878
""""" WFEA ................ 58 WTAL ............406 & 582
:‘w"::’z;ll]z:“ Cameron. :;ﬁ WFILTV ... ..o, 876  WTAO ................ 471
Sylve’rn Mo 71 WGBS .............. 276277  WITIC ................. 388
o BT e WGN ... 426 WTICTV .............. 828
WGNTV ... ... 838  WTSP ...........ooo... 584
—T— WHCN ... ... .. .. 706 WIVI ..........o...... 832
WHEN, WHEN-TV ... .. 498 WVUETV ............. 848
Taubman, Paul ........ 1184 wHIM ................ 582  WWNR ............... 584
Taylor, Brooke ......... 1217 wHOL ................ 582  WWRL ................ 548
T'ei;evision t}-&;i'vertisilng a5y WHOM ... 539 WWVA ... 276-277
epresentatives, Inc, .
Telovision Grapbies . 1080 et UL G
ti‘;‘:}“?’ll:;f'::;f“l A0 wne 880  Wallace, Mike ......... 1125
Services, Inc. ... . .... 126 WIL ... 507 Walton Studios ........ 728
Texas Rasslin’ 18 WINS ... 532  Ward. Al ........... ... 1131
Thomas, Danny ... ..... 50 WIP ... 592 Wayne, Bernie ......... 1168
Tonken, Phil ........... 1217 WITI-TV ............ 276-277 Webb, Richard ........ 82
Top 10 Dance Party..... 961 WIARTV ............. 236 Weldon. Jimmy ........ 1123
Trendle-Campbell-Meurer, W]JBK, WIBK-TV ..... 276-277 Wendell, Bill .......... 1120
Inc, . ... ... . ... ... .. 948 WIPD ... .. ............ 483 Wiestinghouse Broad-
Triangle Stedions ....... 820 WIQS ...l 495 casting Co., Inc.....272-273
WIW 567 Willis, Richard ......... 1110
U WIW-TV . 872 Wilson, Bob ........... 1176
WKAP ................ 584 Winchell, Paul ........ 1112
United Press International 16 WECB ................ 516 Winters. Jonathan ...... 66
U. S. Sseel ............. 98 WKIX ... ... 557 Wismer, HQH’Y ......... 8
U. 8. Television Newsfilm WLAM ................ 462 Wolf Productions ....... 952
Ine. ................. 1175 WLBZ, WLBZ-TV ....... 462 World Broadcasting
WLEE ................. 648 System, Inc. .......... 2-3
—V— WLIB ... 534 World of Fashion, The.. 128
WMARTV ............. 850 World Wide Information
Valenta, Leonard ...... 1149 WMCA ............... 536 Services ............. 92
Valentino, Thomas J. Inc. 974 WMGM ............... 538
Video Crafts Inc. ...... 144 WMMS ................ 464 - Y -
VPI Studios ............ 130 WNAR ... 584
WNCN ................ 706 Young & Rubicam. Inc... 114
WNHC-TV ............. 830 Youngman, Henny ...... 1122
—W— WNTATV ............. 862
WAGATV ............. 836 xgﬁy """""""" g;z —Z—
wara | Gy WORK w97 T Teleiton ot Covers
wazL . sgz WOV L. 540 Zouary, Maurice H.
WBAPTIV ............. gga WOW ... 498 Stock Shots .......... 1020
WBCN ... .. 708 WOWIV ... ... .. 498 & 860  zouary, Maurice H.,
WBIG ................ 553  WPTR ................. 523 TV-Film Prods. ....... 960
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p Total 1957 radio-TV bcst. revenue (before Fed. income tax)......... $1.5 billion
p Total radio-TV broadcast inceme (before tax) for 1957............ $214.6 million
p Radio revenue for 1957 ... ... i $517.9 million
) Radio profits for 1957. ... .. . ... . . . $54.6 million
p Total broadcast revenues for 1957........ .. ... ... .. ... .. .. ....... $943.2 million
Derived from sale of time (7T7%)...... ..o ... $726.3 million
Der. from sale of talent, prog. material & production (23%)..... $216.9 million

p Total TV time sales (before commissions deductions) for 1957..... $868.7 million
Network time to nat’l advertisers (45.4%)...................... $394.2 million
Non-net. time to nat’l advertisers (34.1%)...................... $296.4 million
Time to local advertisers (20.5% ) .. ........c ... $178.1 million

p Total 1957 TV broadcast expenses. ............co.vieiennnon.. $783.2 million
p Total TV broadcast income (before tax) for 1957................... $160 million
p TV receiver factory billings for 1958....... ... ... ... ... ... ........ $686 million
) Factory sales of radios for 1958 totaled.................. .. ........ $326 million
) Factory phonograph sales for 1958 were........................... $263 million
) Phonograph record sales for 1958......... ... .. .. .. . ... .. ... . ... $166 million
) Retail sales of TV sets for 1958... ... ... ... .. ... . o i .. $5.1 million
) Tape recorder retail sales (64 mfrs.: 410,000 units) for 1958.......... $72 million
) Magnetic tape retail sales for 1958........ ... ... ... ... ... ... .. ..... $20 million
p Total revenue of radio networks (4 nat’l, 3 reg.) for 1957.......... $73.5 million
p Total revenue of 3143 independent radio stations for 1957.......... $444.4 million
p Total profits for above 3143 radio stations for 1957............ ... ... $54.6 million
) Network radio time sales for 1957...... . . .. ... . ... ... ... ... . ... $51.7 million
) Radio station local time sales for 1957........ ... ... ... .. .. ...... $316.5 million
p AM stations reporting operational loss for 1957........ .. ... ... ... ... .. .. .... 959
p Revenue of TV networks and their 16 stations totaled............. $467.9 million
Total revenue 390 post-freeze TV stations for '57.......... ... ... ..... $214 million
VHE (302) .ttt it e e $187.3 million
UHE (88) vttt e et e e $26.7 million

(Continued on page 35)
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Guy Lombardo
and his
Royal Canadians

NEW YORK "TRENDEX" NEW YEAR'S EVE, WRCA-TV:
43.1 rafing; 86.2 audience share

Currently: Hotel Roosevelt, New York
Current Capitol Album (Monaural and Stereo):
“Dancing Room Only”

Current Capitol ‘Single’: “Exactly Like You Cha Cha”
DIRECTION: MCA

PUBLICITY: DAVID O. ALBER ASSOC., Gene Shefrin
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FRPPIVPPPIIIIOE 00 2H000E0V0000 000 000000000000 00000000  VITAL STATISTICS

» Number of radios in use in the United States........................ 143 million
Car radios . ...t 47 million
Home radios (97% of Amer. homes)............................... 96 million
Fourteen million of these can rec. FM signals

» Canadian factory sales of TV sets for December, 1958............ ... ..... 40,668

) Total TV set Canadian sales to dealers for 1958.......................... 430,980

» Commercial AM stations licensed and on the air.......... ... ... .. ... ..... 3,253

) Commercial FM stations licensed and on the air............ ... ... ... ... .... 548

) Educational FM stations licensed and on the air............................. 147

) Commercial TV stations licensed and on the air............................. 556

) TV translator stations licensed and on the air................................ 92

) Educational TV stations licensed and on the air.............................. 32

) Total spent in 1958 by top TV spot advertiser Procter & Gamble. ... .. $33,833,100

) Average weekday daytime No. of homes delivered by TV net. in '58.... 3,080,000

) Homes delivered by average nighttime network TV program in 1958.... 8,823,000

) Average number of U.S. ad agencies, excluding branches.................. 3,500
Number handling radio-TV billings.......... ... .. ... .. ... ... ... .. ... 5004

) Advertising agency failures for 1958. .. ... ... ... .. .. ... . 36
Their total liabilities........ ... ... . . $857,000

) Automobile radio set sales for 1958........ .. .. ... ... .. ... . .. 3,715,000

) Percentage of U.S. families owning TV sets in January, 1958................ 83%

P TVsetsinusein US. in 1958. ... .. ... .. .o i it 46 million +

) Estimated national radio spot time sales for 1958 totaled............ $166,367,000

) Total network TV gross time charges for 1958....................... $566,590,410

) Total ’57 FM best. loss (before tax) for non-AM licensees.............. $500,000

) Total radio broadcast income (before tax) for 1957................. $54.6 million

) Nation-wide network radio-TV income for 1957.................... $70.7 million

) No. of radio receiver sets in world, excl. U.S,, its terr., Canada........ 153,659,400

) No. of wired speakers in world, excluding U.S,, its terr., Canada........ 31,839,800

) Total full-time employment for networks and 501 TV stations.......... .. 32,639

) Total part-time employment for networks and 501 TV stations.............. 5,159

) Total employment for networks and 501 TV stations...................... 37,798

) Total radio sets produced in 1958....... ... ... ... ... .. i i, 11,747,000

) Total TV sets produced in 1958. .. ... .. ... . i 4,920,428

) Nat’l and regional spot TV advertisers expenditures, For daytime shows... 35.7%
For nighttime showsS. .. .ovuit i e e 53.4%
For late night shOWS. ......... .. . . . i 10.9%

(Continued on page 37)
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PEOEPPIPIPOPPO DS PILPO000000 000000 000000000000 0000000 VITAL STATISTICS

) Number of network affiliates and O&O stations:

Number of Number of
Affiliates 0&O Stations
Network Radio TV AM FM TV
ABC 330 220 5 4 5
CBS 202 243 7 6 5
KBS 1058 — — — —
MBS 453 — — — —
NBC 201 210 7 5
NTA — 134 — —
p Number of radio stations in Canada........ ... ... .. ... .. .. i iiiinin... 187
p Number of radio stations in Mexico......... ... ... . .. . .. ... ... .. ... 441
p Number of member stations, Radio Cadena Nacional, SA.................... 55
p Number of radio stations in Cuba.......... ... ... ... .. ... . .. .. ... .. .. ... 165
p Number of radio stations in Haiti............. ... ... .. ... ... ... ... ... .... 6
» Number of radio stations in Dominican Republic............ ... ... ... . ... 26
» Number of radio stations in the Bahamas.............. .. .. ... .. ... ... .. .. 1
» Number of radio stations in Jamaica.......... ... ... ... .. il 4
p Number of radio stations on Guam............ ... ... . ... ... ... ....... 1
) Number of radio stations in Puerto Rico.......................... .. ... ... 25
» Number of radio stations in the Virgin Islands. . ... ... ... . ... ... .. ... . ... 2
) Number of international radio stationsin the US....... ... ... ... .. .. .... 36
) Number of international radio stations in Canada........................... 26
» Number of TV stations in Puerto Rico........... ... ... ... .. .. ... ... . ... 5
p Number of TV stations on Guam. ... ... ..t 1
p Number of TV stations in Canada, excluding satellites....................... 47
) Worldwide total of TV stations, exclusive of the U.S., its territories, Canada,
and overseas Armed Forces stations.......... ... ... ... . .. i i i, 739
) Worldwide total of TV receivers, exclusive of the U.S,, its territories, Canada,
and overseas Armed FoOrCeS. .......oui ittt e e 22,878,700
p Number of network color-equipped stations in the U.S....................... 302
p Number of community TV antenna systems in operation in the U.S........... 550
) National Association of Broadcasters’ number of AM members............. 1,503
Number of FM members. ... . ... et e 410
Number of TV members. ... ...t et 334
Number of subscribers to NAB TV Code......... ... 309
) The Broadcasters’ Promotion Association now has a membership of........... 251

) On June 30, 1958, of 501 commercial TV stations in operation, 419 were VHF
and 82 were UHF; 31 educational TV stations (25 VHF, 6 UHF) were on the
air in 308 communities.

) Over 90 per cent of the U.S. population is estimated to be within range of at
least one TV station; over 75 per cent within range of two or more.
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i=mm» ryy ’mg
¢ ESTIMATED NATIONAL SPOT RADIO:
iTIME SALES FIGURES FOR 1957-1958
::wommwm adaaasy LA LA L oo o
1958 1957 Pgﬁfﬁg

First Quarter ................ $ 41,963,000 $ 40,916,000 +2.5
Second Quarter ............... 41,671,000 39,027,000 +6.7
Third Quarter ................ 38,171,000 41,116,000 —T7.1
Fourth Quarter .............. 44,562,000 48,452,000 —8.0
Total .................... $166,367,000 $169,511,000 —19

REVISED MONTHLY ESTIMATES FOR 1957

January .......... ... ... ... ..., $ 11,863,000
February ............ ... ... ... 13,279,000
March ......... ... ... ... ... ..... 15,777,000
April ... 12,844,000
May .t 13,659,000
June ... 12,525,000
July ... 12,608,000
August ... .. .. 13,740,000
September ............. ... ... ... 14,765,000
October . ... .. 16,812,000
November ........... ... ... ... ... 18,452,000
December .............. ... ... ... 13,187,000

Total ....... ... ... i $169,511,000

Source: Stalion Representatives Association, Inc.

POOPOSPIP PSP 0P PO I 00808008800 00PPPE 0P PPEEDIDPPOEE0D 00000 00DPP 08000909084
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MILTON BERLE
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Radio Markets Ranked hy SpotVolume,1958

In Groups‘of Ten Markets: :

Cumulative Cumula-

2,

ABABAAS AL LSS s

Total A Total tive %

1. New York ........... $22,013,448 T
2. Chicago .............. 11,071,217
3. Los Angeles .......... 10,835,835
4. Detroit .............. 6,560,792
5. Philadelphia .......... 5,034,286
6. Boston ............... 4,411,043
7. San Franecisco ........ 4,028,786
8. St. Louis ............. 3,660,536
9. Pittsburgh ........... 3,019,252

10. Cincinnati ............ 2,939,844  $73,575,039  43.40  $73,575,039  43.40
11. Washington, D. C...... 2,854,775
12. Cleveland ............ 2,624,374
13. Minneapolis-St. Paul .. 2,574,460
14. Denver .............. 2,463,460
15. Kansas City .......... 2,132,211
16. Buffalo ............... 1,765,858
17. Baltimore ............ 1,743,023
18. Houston ............. 1,726,763
19. Atlanta .............. 1,707,650

20. Hartford ............. 1,671,858 21,264,432  12.54 94,839,471  55.94
21. Dallas ............... 1,579,597
22, Seattle ............... 1,512,989
23. Des Moines ........... 1,604,794
24. Indianapolis .......... 1,493,597
25. Milwaukee ........... 1,432,694
26, Albany, Schenectady .. 1,317,495
27. New Orleans ......... 1,261,849
28. Miami ............... 1,239,015
29. Memphis ............ 1,237,792

30. Providence ........... 1,153,789 13,733,611 8.10 108,573,082  64.04
31. Portland, Ore. ........ 1,150,455
32. Omaha .............. 1,136,809
33. Columbus, Ohio ....... 1.124,029
34. San Antonio .......... 1,110,188
35. Louisville ............ 1.N166,011
36. Nashville ............. 980,947
37. Rochester ............ 956,820
38, Charlotte ............. 946,128
39. San Diego ............ 911,065

40. Richmond, Va. ........ 853,514 10,235,966 6.04 118,809,048 70.08
41, Cedar Rapids ......... $828,280
42. Oklahoma City ....... 819,299
43. Tulsa ......cvcvnnnn.. 795,697

(Continued on Page 43)
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wossos RADIO MARKETS RANKED BY SPOT VOLUME, 1958

44.
45.
46.
417.
48,
49.
50.
51.
52.
53.
54.
55.
56.
57.
58.
59.
60.
61.
62.
63.
64,
65.
66.
61.
68.
69,
70.
71.
72.
73.
74.
75.
76.
1.
78.
79.
80.
81.
82,
83.
84,
85.
86.
817.
88.
89.
90.
91.
92.
93.
94.
95.
96.
91.
98.
99.
100.
101.

Toledo ......
Raleigh ...............

Syracuse ..............

Sacramento
Birmingham ...........
Ft. Worth .............
Tampa-St. Petersburg ..
Norfolk-Portsmouth . ...
Shreveport ............
Dayton
Jacksonville ...........
Spokane
Fresno ...... .........
Ft. Wayne ............
Wheeling-Steubenville ..
Worcester .............
Little Rock ............
Grand Rapids ...... .
Wichita ...............
Youngstown ...........
Topeka
Salt Lake City..........
Knoxville
New Haven ............
Phoenix ...............
Akron
Albuquerque ...........
Peoria
Davenport-Rock Island..
Corpus Christi .........
Canton, Ohio ..........
Flint, Michigan ........
Harrisburg ......... .
Portland, Me. ..........
Kalamazoo ............
Springfield-Holyoke . ...
Charleston, W. Va......
Allentown-Bethlehem . . .
Duluth-Superior
Scranton ........ ......
Columbia, S. C..........
Amarillo, Texas ........
Greenville, S. C.........
Madison
Austin, Texas ........ .
Jackson, Mississippi .. ..
ElPaso ...............
Montgomery ...........
South Bend ............
Roanoke, Va. ...... ..
Chattanooga ...........
Stockton ..............
Wilmington, Del. . ... ...
Huntington, W. Va......
Tueson ............ ..
St. Joseph, Mo..........
Bakersfield ............
Wichita Falls ..........

782,095
716,137
696,484

© 674,081

661,443
659,449
622,410
587,261
585,074
580,471
563,638
562,000
561,079
540,046
528,713
519,169
516,178
513,896
496,188
494,774
481,451
476,005
404,809
397,394
388,694
378,043
372,168
360,641
358,982
349,605
311,212
307,201
306,749
288,952
285,395
285,037
273,534
268,221
264,867
253,123
250.216
213,673
235,825
234,913
232,778
232 745
227 383
226,199
216,597
208,291
208,199
205,623
199,324
197,657
196,791
198,732
193,015
192,408

Cumulative Cumula-

Total A Total _tieg%
$7,255,375  4.28 $126,064,423 174.36
5,543,629  8.27 131,608,052 77.63
4,403,422 259 136,011,474  80.22
3,135,608  1.85 189,147,082  82.07
2,443,744  1.44 141,590,826 83.51
$2,237,836  1.32 $143,828,662 84.83

P98080000000000080080000080000000000080000000008089008008808000000000000890000800¢
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ARLENE FRANCIS

Exclusive Rep.: Martin Goodman, 36 Central Park So., PLaza 1-3555
44

www americanradiohistorv com


www.americanradiohistory.com

........................................... FY VYV

STOCK CHANGES IN INDUSTRY
ISSUES FOR 1958

TP T rT VYO TYYYYS SO PG PEEP 8080008809000 P 800098808850 888 2DBD DD DDEBDD DD DD DD
LA A A a4 a4 b s s s b bl s S SeE IV I TIeTe LA A A A 4 A a4 a4l LA A A AL A A A A4 A A4 A A4S A4S AlL sl

YTy vTVTYvryow™y
L A Al s d b as s s d g
B BB ED DD DI

NEW YORK STOCK EXCHANGE

Year's
Yearly Dec. 30, 1958 Sales
High Low Quotation Net Chg. (in 100s)
Admiral Corp. ........... 197% 7 1934 +13% 8936
AB-PT .......... ... ... 22 13 2034 4+ 78 11758
AB-PT Pfd. ............. 2014 19 19% Loy 56
American Optical ........ 40% 343 38% + 234 2223
Am, Tel. & Tel............. 227% 1677% 225 45714 36516
Aveo Mfg, ... ... ... ... 13% 5% 11% + 6 59056
Aveo Mfg. Pfd............ 82 43 70 +25% 806
Bell & Howell............. 94% 42 87 +45 5773
Bell & Howell Pfd......... 93 90 9214 + 61 430%*
CBS it 41, 24% 373% +13% 11200
Decea .........coiiiia. 19% 13% 1814 + 434 9824
Disney .............. ... 43% 14 42%, +287% 9676
East. Kodak .............. 148 97T% 14414 +45% 6501
East. Kodak Pfd........... 159 149% 1503 + % 3540*%
Gen. Prec. Eq............. 41 27 335 — % 8126
Gen. Prec, Eq. Pfd........ 5215 443, 52% + 8% 1388
Magnavox ............... 60% 3014 5134 +21% 3823
Magnavox, Pfd. .......... 8614 5314 743 465
National Theatres ........ 11% 7% 10% + 3 11772
Phileco .......... .. .0 263% 12% 24 +11% 15232
Phileo Pfd. .............. 71 57% 69% +133% 6280*
RCA Common ........... 4814 3014 47% +17% 24272
RCA First Pid............ 75% 69% 71 + % 769
Stewart-Warner .......... 451 29 44 +155% 1935
Storer Broadcasting Co.... 263% 20 25 + b1 2355
Sylvania El. ............. 615 311 59% +29%% 10298

(Continued on Page 47)
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¢ STOCK CHANGES IN INDUSTRY
(Continued from Page 45)

NEW YORK STOCK EXCHANGE

Yearly Dec. 30,1958 l./vS'eor,allZ’ss

High Low Quotation  Net Chg. (n 100s)

Sylvania El. Pfd........... 9714 72 961, 1-241% 9070%*
20th Century-Fox ......... 42% 21% 40% +1814 13242
United Artists ........... 27% 15% 25 +10 6633
Warner Bros. ............ 261 16% 253% + 8% 2970
Westinghouse ............ T4 551 73% + 9% 24744
Westinghouse Pfd. ........ 9214 83 845 — 5% 193
Zenith Radio ............. 2081% 67% 194% —_— 6038

AMERICAN STOCK EXCHANGE

Du Mont Labs............ 8% 3 T% + 4% 13719
Guild Films .............. 4% 1% 2% — % 21715
Hazeltine Corp. .......... 607% 30% 60 +29% 2774
National Telefilm ......... 9% 55 9% + 3% 10548
Skiatron ................. 7% 3% 54 — % 10565
Teleprompter ............ 12% 10% 11 _— 115
TV Industries ............ 8% 4% 5 _ 1264

OVER THE COUNTER

Dec. 30,1958
High Low Bid  Asked

Ampex ........... ... 69% 361 60 63
Capital Cities TV......... # e T% TV
Desilu Prods. ............ # R 14 1414
Meredith Pub. Co.......... 36% 25 35% 3614
Met. Broadcasting ........ 133 12% 12% 13%
Official Films ............ 114 1% %% 1%
Reeves Soundcraft Corp.... 7% 2% 6% 7%

Scranton Corp. ........... 19% 10 10 11
Telebroadcasting ......... S S— 2% 31,

* Trading unit less than 100 shares or shares in full.
# No range during full year,

L - gt g i g o g R i g N T
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LAAAA A d s At a st d s d s e T T T NN NN YN

GROSS TIME CHARGES
NETWORK TELEVISION

Month By Month—1958

LA A S a4 s o

ABC CBS NBC Total

January .......... $ 9,168,609 $ 22,094,015 $ 18,344,111 $ 49,606,735
February ........ 8,441,988 19,410,741 16,785,315 44,638,044
March ........... 9,402,407 21,211,070 18,874,597 49,488,074
April ..., 8,739,456 20,628,511 18,283,379 47,651,346
May «ovrernnnnn.. 8,477,755 20,970,022 18,470,368 47,918,145
June .. ..oeeennn.. 7,387,586 19,738,057 16,648,462 43,769,105
July ooveniin... 7,083,555 18,332,925 15,702,029 41,118,509
August ....nn.n. 6,923,735 19,383,736 15,202,021 41,500,492
September ........ 6,627,093 19,427,754 16,362,343 42,417,190
October .......... 9,960,524 21,901,036 20,664,587 52,526,147
November ........ 10,338,126 21,853,592 19,817,075 52,008,793
December ........ 10,466,104 22,836,275 20,636,442 53,938,321

Total .......... $103,016,938 $247,782,734 $215,790,729 $566,590,401

Source—TvB: LLNR, BAR Stalistics.

Month By Month—1957

ABC CBS NBC Total
January .......... $ 6,715,581 $ 20,231,474 $ 16,554,941 $ 43,501,996
February ........ 6,175,488 18,309,088 14,900,631 39,385,207
March ........... 6,848,848 20,172,173 16,631,974 43,652,995
April ..., 6,682,786 19,385,098 15,154,388 41,222 272
May ............. 7,258,807 20,307,762 15,811,033 43,377,602
June ............. 6,413,708 18,356,892 14,746,637 39,617,137
July ........ .. 6,348,496 18,537,069 13,874,872 38,760,437
August .......... 6,134,380 18,240,823 14,473,677 38,348,880
September ....... 5,704,888 - 19,935,115 15,286,270 40,926,273
October .......... 8,003,724 22,421,673 18,752,891 49,268,288
November ........ 8,079,932 21,449,468 18,511,686 48,041,086
December ........ 8,614,646 21,938,264 19,146,483 49,699,393
Total .......... $83,071,284 $239,284,899 $193,845,383 $516,201,566
Share of total,
1958 ... ... 18.2¢9, 43.7% 38.19%
Share of total,
1957 ...l 16.1% 46.3% 37.6%

Source—PIB. Inc.

POEPP 0GP0 D000 000000008800 8D9000000889800080808080080800800880088980888008¢
49

www americanradiohistorv com


www.americanradiohistory.com

The

DANNY THOMAS

Show

CBS-TV

MARTERTO ENTERPRISES, INC.
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Homes Delivered by Average Week Day
: Daytime Network TV Program

Homes Delivered

(Thousands)

1958 1957 1956
JaANUary . ... e e 4,463 4,004 3,780
February ....... . i e 3,914 3,653 3,180
March .. oo 3,817 3,318 2,399
ADTIl L e e 3,501 3,211 2,662
May (o e 2,678 2,557 2,292
June ... e e e 2,677 2,361 1,998
July o e 2,657 2,628 2,222
August ... 2,649 2,668 2,415
September ....... ... e 2,677 2,474 2,223
(0755 7] +Y=5 O 2,636 3,065 2,915
November .........coiiiiii i 2,418 3,373 3,231
December ..... ... . . i e 2,874 3,756 3,074
Annual Average ............ it 3,080 3,060 2,743

Source: TvB; A. C. Nielsen

oo SFLELTIE BESLIDEEG,

Homes Delivered by Average Nighttime
Network TV Program

Homes Delivered
(Thousands)
1958 1957 1956
JaNUATY .o e 9,832 9,195 7,467
February ....... ... i e 10,027 9,098 7,779
March ..o e e 9,643 9,052 7,536
- 4 1 9,373 9,025 7,350
D 8,644 7,817 6,855
JUNE ottt e e e 7,781 7,053 6,115
JULY oei e e 7,081 6,244 5,426
AUBUSE vttt i e 7,189 6,751 5,383
September ... ... i e 8,250 7,942 6,436
(073701 o =3 P 9,265 8,890 7,400
November ......cviiiiiiiie it 8,967 9,387 8,077
December ....ciieiiiiiiiiiiiii i 9,820 9,222 8,378
Annual Average ..........cuiiiiiiiiiniiaieannnnn 8,823 8,364 7,073

Source: TvB; A. C. Nielsen.

WP S EIP 0008009000000 8000900889988 09 080000008090V E IV GEP O 008800000884
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Nick Bruno

TONY LAVELLI

The TONY LAVELLI SHOW

(One-Man, Two-Hour Show)

Shelly “Bud” Snyder Larry Penzell
General Mgr. Public Relations
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AR A s a as da bl l s sl

Lasaaasa

o aaa e/l

FCC Report — Station Expansion

[Ty VTVT VYR YYY
LA A A A A A4 A S 4

Laaaa e g a s s Sl Sl s S s s s s Saa s b Sl g
Pending CP’s Total CP’s not Total
Year Grants  Deletions applications Licensed on air on air on air authorized

COMMERCIAL AM

200 55 382 1,963 43 2,006 173 2,179
194 70 277 2,118 26 2,144 159 2,303
116 35 270 2,248 33 2,281 104 2,385

60 25 323 2,333 22 2,355 a5 2,420
187 23 250 2,439 19 2,458 126 2,684
148 29 226 2,665 18 2,583 114 2,697
161 18 304 2,719 13 2,732 108 2,840
197 18 389 2,871 25 2,896 124 3,020
232 14 431 3,044 35 3,079 1569 3,238
132 17 536 3,218 35 3,263 100 3,363

COMMERCIAL FM

57 212 65 377 360 37 128 866

36 169 17 193 198 691 41 132
15 91 10 531 115 649 10 659
24 36 4] 582 47 629 19 648
29 79 8 651 29 580 21 601
27 54 I3 529 24 553 16 569
27 14 6 526 15 540 12 562
31 37 10 519 11 530 16 546
41 26 21 519 11 530 31 561
98 24 57 526 22 518 86 634

1949 18 7 9 31 3 34 24 58

1950 25 4 3 61 1 62 20 82

19561 19 6 2 82 1 83 12 25

19562 12 2 2 91 1 92 12 104

1963 13 1 3 106 0 106 10 116

1954 9 2 1 117 0 117 6 123

19556 7 3 1 121 3 124 3 127

1956 13 4 5 126 1] 126 10 136

1957 17 5 2 135 0 135 13 148

1958 11 3 6 141 3 147 10 157
COMMERCIAL TV

1949 ........... 15 7 338 13 56 69 48 117

1950 ........... (1] 8 351 a7 57 101 o 109

1961 ........... 0 (1] 415 81 26 107 2 109

1952 ......... .. o 1 716 96 12 108 (1] 108

1953 ........... 381 6 572 101 97 198 286 483

1954 ........... 174 81 200 104 298 402 171 578

18686 ........... 67 58 127 137 321 458 124 582

60 25 128 186 310 4196 113 609

e 85 13 129 314 175 519 132 651

1958 ........... 35 21 125 127 129 556 109 665
TV TRANSLATOR

19567 ... ... 74 1] 48 17 24 41 33 74

1958 ........... 88 6 31 22 0 92 64 156
EDUCATIONAL TV

[} 0 1 (1] (1] o 1] 1]

17 (1] 29 (1] 1 1 16 17

13 L] 17 o 6 6 24 30

b5 1 14 1 10 11 34

7 [} 11 1 19 20 41

8 [|] 8 14 12 26 23 19

4 o 9 29 3 32 53

Any seeming discrepaney in the relation of grants and deletions durlng the year to total authorizations
at the close of the year is due to reinstatement of some deloted authorizations and other considerations
Impossible to detall in this general table. Figures shown are for close of each fiscal year.
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% INTERNATIONAL CURRENCY
EXCHANGE RATES

Caaaaasssasasaaasasaaaa sttty S I OL L0890 0008088080084

Unit of Exchange Current

Country Currency! Rate Collections
Argentina ............. ... Peso $ .024 Prompt—fair
Australia ... ... ... ... Pound 2.25% Prompt
Austria ........ ... Schilling .0390 Prompt
Belgian CONgo . .........o.iiiiii it Franc * .0200% Prompt
Belgium ... . . Franc * 02005 Prompt
Bolivia ...... .. ... e Boliviano .000129 Prompt—slow
Brazil ........ .. e Cruzeiro *.,007407 Fair
Canada ... ... e #Dollar 1.03% Prompt
Chile ... ... e Peso * 00140 Prompt
Colombia .......... ... .. ... Peso * 1315 Prompt—slow
Costa Rica ......... 0o Colon .1785 Fair
Cuba ... #Peso 1.0000 Prompt—fair
Denmark ........... . ... L, Krone .1452 Prompt
Dominican Republic ............................. “*Peso 1.0000 Prompt—fair
Ecuador .. ... .. ... e Sucre .066 Prompt—fair
Egypt o e, Pound 2.87
Finland ...... ... . . e Markka .00435 Prompt
FrancCe .....vvit i e e e, Franc *.0023% Prompt
French MOILOCCO ... ..ttt Franc .00237% Prompt
Germany (West) ... .o iiiiiiiiierinniecanns .. Mark 2388 Prompt
(€3 == 1= P Drachma * .0335 Prompt
Guatemala .......... ... ... e, #Quetzal 1.0000 Prompt
Haiti ... e e, #Gourde .2000 Prompt—fair
Honduras . .........oui i #Lempira .5000 Fair
Iceland ... ... e e Krona * 0615 Prompt
India .. ... e Rupee 2114 Prompt
Iran . . e Rial .0135 Prompt—slow
6 - e P Dinar 2.815% Prompt
Ireland . ......... Pound 2.813% Prompt
Israel ... e e Pound .56 Prompt
Italy . e Lira .00160 Prompt
JaDaIN oo e Yen .0028 Prompt
MEXICO vt e #Peso .0800 Prompt—fair
Netherlands ........ ... i s Guilder 2641 Prompt
New Zealand ......... ... . i Pound 2.80-15/32 Prompt
NICATAZUA .ttt ittt ieeennneenannan . Cordoba .1429 Prompt
Norway ....... AP Krone .1405 Prompt
PaKiStan . ...... vttt e e Rupee 2114 Prompt
Panama .......oii i e #Balboa 1.0000 Prompt
Paraguay . .....c.r e ..... Guarani .0166 Prompt
2= P Sol * 0475 Prompt—{fair
Philippines .. ..ot i i inaann Peso .5000
Portugal ... . .. . e e Escudo .0350 Prompt
El Salvador ..ot e e #Colon .4016 Prompt—fair
SPAIN vttt e Peseta 02173
SWedeI .ottt e Krona .1934 Prompt
Switzerland ....... ... .. i #Franc 2335 Prompt
UL Y vt e e e e Pound .3600
U.of S. Africa.... .0 cvverriii i Pound 2.81% Prompt
United Kingdom ............cooveeiniiiniin i, Pound 2.81% Prompt
UTUGUARY o ve vt ttee et e e e e e i i i e eanes Peso * 15%
Venezuela . ... ... e, Bolivar .3003 Prompt—slow

* Free Rate. Many countries have several rates. # No foreign exchange resirictions. ! As of June, 1958.

PSP 00 00080008000 8800800800808088080000880800880888088080080888088088088080888088009
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RADIO-TELEVISION DAILY
ALL-AMERICAN FAVORITES OF 1958

|
|
!
|
|

MAN OF THE YEAR
JACK PAAR
WOMAN OF THE YEAR
DINAH SHORE
DRAMATIC SHOW OF YEAR
JOHNNY BELINDA—HALLMARK
COMEDY SHOW OF YEAR
JACK PAAR SHOW
MUSICAL SHOW OF YEAR
EVENING WITH FRED ASTAIRE
COMMENTATOR OF YEAR
EDWARD R. MURROW
DOCUMENTARY OF YEAR
WHERE WE STAND
QUIZ SHOW OF YEAR
GROUCHO MARX
BEST NEW PROGRAM IDEA
SMALL WORLD
SPORTSCASTER OF YEAR
MEL ALLEN
COLOR PROGRAM OF YEAR
ROSE BOWL PARADE

MAN OF THE YEAR
EDWARD R. MURROW
WOMAN OF THE YEAR
MARLENE DIETRICH
DRAMATIC SHOW OF YEAR
GUNSMOKE
COMEDY SHOW OF YEAR
AMOS 'N' ANDY
MUSICAL SHOW OF YEAR
NEW YORK PHILHARMONIC BROADCASTS
COMMENTATOR OF YEAR
EDWARD R. MURROW
DOCUMENTARY OF YEAR
WHO KILLED MICHAEL FARMER?
QUIZ SHOW OF YEAR
YOU BET YOUR LIFE
BEST NEW PROGRAM IDEA
THE WORLD TODAY
SPORTSCASTER OF YEAR
LINDSEY NELSON

e a s e e

2B BB B D DD DBED.
AV ETCTITIII ISP

TELEVISION

BEST FILMED SERIES
PERRY MASON
CHILDREN’'S SHOW OF YEAR
SHIRLEY TEMPLE STORYBOOK
WESTERN SHOW OF YEAR
GUNSMOKE
BEST PUBLIC SERVICE PROGRAMMING
CBS ON MIDDLE EAST CRISIS
PRODUCER OF YEAR
BUD YORKIN
DIRECTOR OF YEAR
BUD YORKIN
VARIETY SHOW OF YEAR
STEVE ALLEN SHOW
VOCALIST OF THE YEAR
MALE—PERRY COMO
FEMALE—DINAH SHORE
SONG HIT OF YEAR
SUGARTIME
MOST PROMISING NEW TALENT
MALE—EFREM ZIMBALIST, JR.
FEMALE—BARRIE CHASE

RADIO

BEST TRANSCRIBED SERIES
AMOS "N’ ANDY
BEST PUBLIC SERVICE PROGRAMMING
FACE THE NATION
PRODUCER OF YEAR
DON KELLERMAN
DIRECTOR OF YEAR
HI BROWN
VARIETY SHOW OF YEAR
MITCH MILLER SHOW
VOCALIST OF THE YEAR
MALE—RICHARD HAYES
FEMALE—PAT SUZUKI
SCNG HIT OF YEAR
VOLARE
MOST PROMISING NEW TALENT
MALE—TOMMY LEONETTI
FEMALE—PAT SUZUKI

L s s d st e e a g L L T S S T e S T T Y Y N Y
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N
RALPH EDWARDS

This Is Your Life—NBC-TV

producer of

Truth or Consequences
NBC-TV

Bob Barker — Emcee

It Could Be You

NBC-TV
Bill Leyden — Emcee

Other Shows Available

on Request

*

The Chadwick Company
Public Relations
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1958 Spot Television Expendltures

Of National and Regional Advertisers
— By Time of Day and Type of Spot —

P P PP TP T T T Ty

- St i i D BB B BB D B
A A A A A A s Al i dddasadaa

Time of Day Expenditure Per Cent
Day o e e e e $182,712,000 36.7
= ¢ P 273,111,000 53.4
Late Night . ... . . i s 55,881,000 10.9

$511,704,000 100.0
Type of Spot Expenditure Per Cent
Announcements and Participations.................... $371,934,000 72.7
I S it e e e 56,804,000 11.1
Programs . ... ... e 82,966,000 16.2

$511,704,000 100.0

Source: TvB

“The Top 10 Spot Television A
A (omparlson Between 1958 and I957

TP Ty TT Ty,

TP EeFaITRee

Rank 1958 Rank 1957
Procter & Gamble Co........... ... ... 1 $33,833,100 1 $25,916,840
Lever Brothers Co..................... 2 16,578,900 7 7,642,980
Adell Chemical Co..................... 3 12,324,900 16 4,109,800
General Foods Corp.................... 4 11,008,000 5 8,447,900
Colgate-Palmolive Co. ................. 5 10,998,500 6 7,739,080
Continental Baking Co................. 6 9,223,900 3 10,190,060
Warner-Lambert Pharma. Co........... 7 8,833,100 11 5,690,870
Brown & Williamson Tobacco Co........ 8 8,019,600 2 12,988,920
Miles Laboratories, Inc................. 9 7,895,900 9 6,392,640
American Home Products.............. 10 7,275,600 20 3,589,680
Source: TvB

L PP P00 080800000808 0008080800880 888800800088000000000880088008888000988808080080008080
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THE ADVENTURES OF OZZIE AND HARRIET

TV

Every Wednesday Evening — ABC

Sponsored by EASTMAN KODAK and QUAKER OATS COMPANY
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S S PP PP OSSP OD 9898899088590 908888809 80808000088880888000080000888808880009

ikt T bbbk Ll it 4
The Top 100 Network TV Adverti :
S
: e lop etwor vertisers
i Of 1958 ' '
: and Estimated Expenditures
: .
4
$ — GROSS TIME COST — $
SLEP PP G680 P 0800089880888 080000888980 8008809080088 00890 P08 8840090000990 9 089
Estimated Estimated
Advertiser Expenditure Advertiser Expenditure
1. Procter & Gamble Co.........%50,638,617 51, Dua Pont de Nemours. ......... 2,671,026
2. Colgute-Palmolive Co.. . .... ... 202,857,497 32. Carnation Co................ 2,661,252
3. Lever Brothers Co............ 21,958,373 53. Sylvania Electric Producls, Inc. 2,597,008
( Generad Food Corp.. ... 20,733,118 54. Beech Nut Life Savers........ 2,476,177
53 General Motors Corp.......... 20,593,366 55. Johnson & Johnson. .. ........ 2,461,020
G.  Ameriean Home Products Corp. 20,507,683 56, Mennen Co.................. 2,380,733
T. Gillette Coo. oo o L. 16,132,360 5%, Reynolds Metals Co.. ... ...... 2,358,852
8. Bristol-Myers Co.. . ..o ... 16,07:2,80:2 58. Carter Producets, Inc.. .. ..., ... 2,310,095
9. Rexnolds, R, J. Tobaeco Co..... 16,002,213 59. Singer Mfg, Co............... 2,225,091
10, Chrysler Corpo. ..o oo oo E3LL4TL GO. Pet Milk Co................. 2,211,003
11, ¥ord Motor Co.. ............. 12,561,121 G1. Bishop, Hazel, Inc............ 2,112,594
12, Amecrican Tobaceo i1,252,180 G2, Borden Co................... 1,860,634
13, Jiggett & Myers Tobacco Co... 10,849,983 63. Sweets Co. of Ameriea........ 1,836,374
14, General Miils, Ine............ 10,790,118 64, Goodyear Tire & Rubber €o.... 1,779,195
15. Kelloge Co.. ... .. 10,290,885 65. Schick, Inc.................. 1,737,741
16, Tharmaceutieals, Ine.. .. ... ... 10,173,657 G6. Gerber Products Co........... 1,713,996
L7, Sterling Dvug, Ine............ 9,919,859 67. Socony Mobil 0il Co.......... 1,709,593
18. Llorvillavd, L., & Co,. .......... 9,791,226 68. Drackett Co................. 1,699,539
19. Brown & Willinmson.......... 8,250,471 69. Factor, Max Co............ .. 1,693,612
20, National Dairy Products Corp.. . 6,709,511 70. Bulova Watch Co............. 1,667,057
221, Radio Corp. of America....... 6,458,126 71, Mars, Inc................... 1,666,141
220 Revlan, Ine.. ... ... ... ... .. 4,309,037 72, Greyhound Corp.............. 1,633,818
23, standard Brands, Inc.......... 6,144,983 bt Libby Owens Ford Glass Co.. ... 1,623,869
21, Kastman Kodak Co........... 5,937,361 71 Firestone Tire & Rubber Co.... 1,597,171
25.  General Eleetric Co........... 5,295,996 ¥3. Sears Rocbnek & Co.......... 1,552,128
26. Johnson, S, C., & Son, Inc.. ... 5,242,277 76. American Gas Association. . ... 1,549,530
Z27. Pillsbury Mills, Ine........... 5,205,578 77. Alnminum Co. of America. .. .. 1,531,362
28. Thilip Moreis, Inc.. ... .. ...... 4,967,012 78. Wildroot Co., Inc,............ 1,609,171
28, Corn Products Co............ 41,927,210 79. Chemstrand Corp............. 1,506,984
30. Miles Yab, Ine............... 4,785,393 80. Alberto Culver Co............. 1,434,882
31. Quaker Oats Co.............. 4,693,728 81. Libby McNeill & Libby. .. ..... 1,427,411
32, Westinghouse Kleetric Co...... 1,639,231 2. Assoclated Products, Inc....... 1,377,336
33.  Campbell Soup Co............ 4,253,743 83. U. S. Rubber Co............. 1,372,000
34, Prudential Insurance Co. of ‘ 84, Seven Up Co................. 1,368,282
- f’;‘t‘f:"l:l e e ifzg;‘l’g 85. Wock Drug Co., Inc.. 1,357,243
3(; Nestle Co,h]f:: . " 0“;7,424 8G. Atlantis Safes Corp 1,522,987
3%, Ammour & Coo. ... ... ... ... 3,532,737 83. Uniou Carbide Corp........... 1,305,373
38, Scott Paper Co............... 3,418,096 88.  Americun €an Co............. 1,253,670
39. Kaiser Indlustrics Corp.. ... . ... 3,387,268 89. Gold Seal Co................. 1,195,315
40, Ralston Purina Cov. oo oo venn.. 3,376,044 90. American Telepbone & Telegraph 1,190,176
41. Chescbrough Ponds, Ine.. ... ... 3,098,078 91. Speidel Co............... ..., 1,133,901
42, U. 8. Steel Corp.. .. .......... 3,086,950 92, Sunshine Biscuit, Inc¢......... 1,130,508
43. Amecrican Chicle Co........... 2,969,625 93. Sunbeam Corp.. 1,125,580
41.  Kimberly Clark Corp.......... 2,966,771 91. Polaroid Corpes v oovvvinnn.. 1,031,872
45, Swift & Co........co.veeiins 2,953,650 95. Breck, John H., Ine........... 1,025,460
46. Ilelene Curtis Industries, Inc... 2,938,475 96. Pan American World Airways.. 1,002,600
47. 'Warner Lambert Pharmaceutieal . R st ~
Co. ..... e 2,892,606 7. American Dairy Association.... 996,376
48. Sperry Rand Corpe. .. ..oo.n... 2,802,210 98. TFalstaff Brewing Co........... 969,879
49. Armstrong Cork Co........... 2,764,452 99. Royal McBee Corp............ 965,724
50. Schlitz, Joseph Brewing....... 2,724,378 100. U, 8. Time Corp.. ... ..civuns 963,377

L e e s s st s g s
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The following events are RADIO-TELEVISION DAILY’S
selections as the top 10 news stories covered by broad-

casting during 1958.

1—The crises in the Middle East and at Quemoy

2—Gen. DeGaulle’s return to power in France
3—The national elections
4—The Soviet threat in Berlin
5—The developments in space satellites
6—The school integration problem
7—Death of Pope Pius—election of Pope John
8—The Chicago school fire
9—Statehood for Alaska

10—The Adams-Goldfine controversy

Outstanding Broadcasts
ABC Radio—“Disaster”
ABC-TV—“Report Card 1958”
CBS Radio—*“Who Killed Michael Farmer?”
CBS-TV—“Watch on the Ruhr”
MBS—*“1959 on Wheels”
NBC-Radio—“Moment of Crisis”
NBC-TV—“Israel: The Next Ten Years”

Raaaadaa ot d il s e T L S S S TS T T N
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“TREASURE HUNT SHOW”—NBC-TV
Monday to Friday — 10:30 to 11:00 A.M. EST

Management:
WILLIAM MORRIS AGENCY

i

www americanradiohistorv com


www.americanradiohistory.com

...........................................................................

LA A A 4 A 4 a4 s s 4l

OF RADIO SETS

vvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvv

PRODUCTION OF VARIOUS TYPES

.........................................................................
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Yea Home Clock  Portable  Auto Total (Agghgéo )
1950 ......... 7,053 — 1,675 4,740 13,468 346,128
1951 ......... 5,275 777 1,333 4,543 11,928 298,439
1952 ... ... 3,539 1,929 1,720 3,243 10,431 238,348
1953 ......... 3,886 2,041 1,742 5,183 12,852 286,471
1954 ... ..... 2,696 1,875 1,333 4,124 10,028 220,616
1955 ......... 2,998 2,244 2,027 6,864 14,133 283,225
1956 ......... 3,037 2,311 3,113 5,057 13,518 288,474
1957 ... ... 3,228 2,516 3,265 5,496 14,505 351,601
1958 ......... 2,621 2,038 3,373 3,715 11,747 304,116
. RADIO RETAIL SALES |
O e e s b4

Total
Year Home Clock Portable (Add 000)
1950 ..o 7,818 — 1,593 9,411
1951 ... 5,358 727 1,200 7,285
1952 ... 4,394 1,666 1,528 7,588
1953 ... 3,309 1,714 1,503 6,526
1954 ... 2,701 1,897 1,449 6,047
1955 ... . 2,659 2,035 1,879 6,573
1956 ... ..o 3,007 2,223 2,683 7,913
1957 ..o 3,193 2,439 3,205 8,837
1958 .o 2,669 2,205 3,115 7,989

Source: EIA.
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FM TV
Comme'r- Educa- Comme'r Educa- Trans-

AM cial tional cial  tional lator Total
ALABAMA ......... ..... 106 15 1 11 3 0 136
ALASKA ................ 13 0 0 5 0 0 18
ARIZONA ... ........... 47 4 1 9 0 14 75
ARKANSAS ............. 61 4 1 6 0 0 72
CALIFORNIA ............ 183 76 12 36 1 21 329
COLORADO .............. 56 6 2 9 1 12 86
CONNECTICUT ......... 30 i 2 9 3 0 51
DELAWARE ........... .. 9 3 0 1 0 0 13
DIST. OF COLUMBIA..... 6 8 0 5 0 0 19
FLORIDA ................ 148 19 4 23 4 0 198
GEORGIA ................ 124 14 1 13 2 0 154
HAWAII ................ 15 1 2 7 0 0 25
IDAHO ................... 33 0 0 6 0 5 44
ILLINOIS ................ 94 35 8 25 2 0 164
INDIANA ................ 61 17 12 18 0 0 108
IOWA ... ... . ... ....... 65 8 4 12 1 0 90
KANSAS ... .. ... ... ... 47 3 5 10 1 0 66
KENTUCKY .............. 78 13 3 9 1 0 104
LOUISIANA ............. 79 8 0 14 2 0 103
MAINE .......... ....... 23 2 1 7 0 0 33
MARYLAND ............. 35 13 2 6 0 0 56
MASSACHUSETTS ....... 58 21 10 12 1 0 102
MICHIGAN .............. 95 21 5 19 2 0 142
MINNESOTA ... ........ 63 6 0 11 1 5 86
MISSISSIPPI ............. 72 1 1 11 0 0 85
MISSOURI ............... i 10 2 17 1 0 107
MONTANA .............. 32 0 0 10 0 7 49
NEBRASKA ............. 33 1 0 11 1 0 46
NEVADA . ............... 17 1 0 6 0 14 38
NEW HAMPSHIRE ....... 16 5 0 2 0 3 26
NEW JERSEY ........... 26 10 4 5 2 0 47
NEW MEXICO ........... 40 3 1 i 0 i 58
NEW YORK ............. 125 50 10 32 7 1 225
NORTH CAROLINA ...... 135 38 4 17 1 0 195
NORTH DAKOTA = ...... 19 0 0 9 0 0 28
OHIO .......... ... .. ..., 88 43 13 28 4 0 176
OKLAHOMA ............. 55 3 4 14 2 1 79
OREGON ................ 71 8 4 9 1 26 119
PENNSYLVANIA ........ 147 46 8 39 2 3 245
RHODE ISLAND . ....... 13 6 0 3 0 0 22
SOUTH CAROLINA ...... 70 11 1 11 0 0 93
SOUTH DAKOTA ......... 20 0 0 9 0 0 29
TENNESSEE ............ 105 9 2 15 1 0 132
TEXAS ... .o il 238 23 6 49 1 3 320
UTAH ................... 26 3 2 5 1 2 39
VERMONT . .............. 14 0 0 1 0 0 15
VIRGINIA ............... 93 14 5 15 0 0 127
WASHINGTON ........... 80 8 3 14 1 5 111
WEST VIRGINIA ......... 48 10 0 11 0 0 69
WISCONSIN ............. 75 11 9 16 2 0 113
WYOMING ....... ........ 22 0 0 5 0 11 38

Source: FCC. As of May 1, 1958
s aaaadasa st gl ottt a al y e e S S T N N S S L s
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At the end of 1958 there werce about 158,500,000 radio sets and an additional 32,000,000
wired speakers in the world, ewclusive of the U. S., its territories, and Canada. The
mcerease i sets amounted to a little over 10,000,000 or 7 per cent of the total at the
beginning of the year; there was an increase of 3,000,000 or 10 per cent in the number of
wired speakers. Of the 10,000,000 new 7radio sets 3 500,000 were in Western Europe;
2,500,000 in the Far East; sllghtly more than 2 000 OOO in Kastern Europe; and about
1,500,000 in the Near Eastmﬂ South Asian and Afrwan area. Pra,ctwally all of the
expansion in wired speakers was in the Communist Bloc countries, with the Soviet Union
addi(')ngOZ,OOO,OOO speakers and Communist China doubling its total from 500,000 to almost
1,000,000.

The data in this report are based on figures available as of the end of 1958 on the
number of radio sets and wired speakers in countries throughout the world, excluding
the U.S., its territories, and Canada. The accuracy of the material varies with the
reliability of the stalistics utilized by the sources. In some instances official statistics
based upon licensed sets and supplemented by estimates as to the number of unlicensed
scts were relied upon. In countries where there are no licensing systems, sources have
had to make informed guesses or cstimates based on import and production statistics. In
several cases previously published figures have been reduced on the basis of data fur-
nished by purportedly move reliable sources. At best, radio set statistics are approximate
and should be treated with caution, particularly when they refer to newly-developing

t
countries. December 31, 1958
WESTERN EUROPE Wared Speakefrs
Country Radio Sets (Additional)
ANAOT A . ottt et e e e 1,80 L.
AUSErIa oo 1,907,400 11,700
Belgium ... e 2,334,800 132,400
Denmark .. ..oiuvt i e e 1,821,700 ...
Finland ..o 1,300,000 ...,
France . ..ueiuiie e it 11,258,700 ...
W. Germany (Incl. W. Berlin).................... 15,228,000 134,000
GIbraltar ... 4,900 ...
Teeland ..ot e 61,500 ...
Treland . ..v ettt e . g?ﬂ,;gg ......
7 5 2 ,b41,200 ...
Liechtenstein . .....veen it i 83’388 300
L DOUTE o et ettt et e 900 L.
ML;l{g;n .o.u.r.g‘ .................................... 14,600 43,300
MOTIACO o v et e et et e i e 4,500 ...
Netherlands ......cor v 2,536,900 531,000
NOTWAY + v eeeemaneciaaarne e 1,260,000 ...
Portugal . ... 635600 ...,
San MAaTINO v et v ie et e e 1,900 0 L.
Spain ... 5,600,000 ...,
SWEACIL v it e et et e 2,659,400 160,000
Switzerland .. ... .. 1,015,200 323,500
United Kingdom .......... oo i 16,218,900* 1,041,900
Yugoslavia ..o e 1,050,000 ...
TOEAL vt e e e 72,916,000 2,378,100
EASTERN EUROPE
A £ NP N 28,000 18,000
Bgigg;?a ...................................... 548,700 442,000
Czechoslovakia . vveeivnrmmeaenso e ineunnneneeannn 3,205,000 314,800
East Germany . ...... . ceveeiniureonanaoaraaaes 5,397,000 ...,
HUDZATY o oe e eeeeaine e ia e e e 1,602,700 282,300
Poland .ot e e 2,550,000 1,476,000
RUMANIE o vt e et eee e eeiaiae e ae s 880,000 630,000
USSR & ittt ettt 9,000,000 25,000,000
TOLAL e et e et aee e 23,211,400 28,163,600
Note: *Includes 9.313,500 combined sound and television licenses. (Continued on Page 71)
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(Continued from Page 69)
NEAR EAST, SOUTH ASIA AND AFRICA
Country Wired Speakers
Arabic Countries Radio Sets (Additional)
Aden oo e 10,000 ...,
Algeria ... .. i e e 427,800  L.....
BEgypt oo 865,300 ...,
Irag o i e 300,000 ...,
Jordan ... e 59,100 ...,
Lebanon ...... ... il 180,000 ...,
Libya ..ot e 49,200 ...,
MOTOCCO + i iit et et e e 485,400 ...,
Saudi Arabia .......... . i e, 18,000 ...,
Sudan ... i e e e, 82,000 ...,
I 2 T 300,000 ...,
TURESIA o iv ittt i e e e 150,000 ...
Total ... e 2,916,800 unknown
Non-Arabic Near East and South Asia
Afghanistan  ......... .. .. ... L ol ... 21,000 ...,
Ceylon ... i e e 236,000 18,400
L0534 1) L 1= OO 95,000 ...,
O YT 764,700 ...,
India ... e 1,740,500 ...,
Iran ... oo e 800,000 ...,
Israel ... i 360,000 L.l
Nepal ... 10500 L.l
Pakistan ....... ... . 395,000 ...,
Portuguese India ... _....... ... ... ... ..., 1,90 - L.,
TULKEY ittt ittt e e e 1,098,000 ...,
Total voe i e 5,522,600 18,400
Non-Arabic Africa
Angola ........ .o il 26,000 ...
Bechuanaland .. .......... ... . ... ... 3000 ...,
Belgian Congo ......... ... .. ... . .. .ol 100,000 ...,
British Somaliland ......... ... ... ... ... ... 2,000 L.l
(07 54 U< o Yo ) 4 = 10,600 ...,
Central African Federation. ................. 150,000 ...,
Ethiopia (includes Eritrea) ................... 58,000 ...,
French Equatorial Africa..................... 10,000 ...,
French Somaliland .......................... 5,000 ...,
French West Africa....................... . 100,000 ...,
Gambia ... 1,000 ...
Ghana ... .. e 41,000 317,000
Kenya ... . 119,500 1,500
Liberia ... iiiiii i e 8000 ...,
MadagasCar . ..ottt e 60,000 ...,
MauritinlS ... v e 25800 ...
Mozambique .... ... ... . L 36,200 ...
Nigeria .....coeiiinn i 117,000 56,000
Portuguese Guinea .............. .. ... .. ..., 1,400 ...,
Reunion ......... .o 10,100 ...l
Sierra Leone .......... oo 15,600 5,000
Somalia ... e e 2,000 L.,
Tanganyika .......... ... .. ol 18,300 ...
Uganda ..ovviriiei i i 27,000 ...
Union of South Africa......... .............. 941,400 11,600
ZanzZibar ... e 3500 ...
Total it e e 1,892,400 111,100
(Continued on Page 73)
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(Continued from Page 71)
FAR EAST Wired Speakers
Country Radio Sets (Additional)
Australia ...... ... ... 2,235,300 ...,
Borneo (North) .......... ... .. ... ........... 8000 .. ...
Burma ....... ... 50,000 ...,
Cambodia ........ ... . ... . . . e 7000 ...
China (Communist) ...................... ... 2,000,000 980,000
Fiji Islands ....... ... . 18,000 el
Hong Kong ... ..o i 96,800 64,000
Indonesia ... ... ... .. 794700 L.
Japan .. 15,865,400 ......
North Korea ...........c.. .. 110,000 unknown
South Korea .... .. ... ... .. ... ... ... ... ... ... 300,000 ...,
I T Y 5,000 ...
Macao ... e 6,000 ...,
Malaya ... .. 226,100 20,800
New Caledonia ..........ccvuuiiinnenan 5,000 ...,
New Zealand ........... .. ... ... .. ... .......... 549300 ...
Philippines . ...... ... . . 512,000 3,700
Sarawak and Brunel ................ ... ... ..... 30,000 ...
SINgapore ... 104,000 38,100
TalWan ... i i e 340,400 ...,
Thailand ......... i 800,000 5,000
North Vietnam ......... ...................... 300,000 unknown
South Vietnam ............ ... ... ... .. .cco.... 303,700 ......
Total ... e 24,666,700 1,111,600
LATIN AMERICA
Argentina .......... .. .. 5,500,000 ...,
Bolivia ... e e 150,000 ...,
Brazil ... 6,000,000 ...,
Chile . otiiie i e e e 860,000 ...,
Columbia ...t i i e e 1,810,000 ...
Costa Rica ..ot e e 75,000 ...,
CUba . e 1,300,000 ...,
Dominican Republic .......... ... .. .. ........ 100,000 L.....
Eeuador . oviii i e e 250,000 ...,
Guatemala ....... ... ... ... e e 210,000 ...
Haiti ... e 50,000 ...
HondGras ..o i et 125,000 ...
MeEXICO vt e e 3,600,000 ...,
Nicaragua .........oviiiiiinennaenn. e 70,000 ...,
Panama v e e 145,000 ...,
Paraguay ............ ... .0 L 150,000 ...
=3 i G PN 750,000 ...,
Bl Salvador ......cii i 108,000 ...
UTUGUAY e te e eee et et oe i e et e e e eeeiae s 500,000 ...,
Venezuela ...t e s 565,700 ...,
Total oo e 22,208,700 unknown
WESTERN HEMISPHERE POSSESSIONS

British ... .. e 210,300 57,000
French . ... e s 45,100 L.
Netherlands .o.vent it e i iieieeeen e 66,000 ...
Greenland ... ... e 3,200 ...
World Total* ...... ..., 153,659,400 31,839,800

* Bxclusive of the U. §., its territories and Canada.
SOURCE: 11, |, Information Agency.
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TV INDUSTRY FINANCIAL REVENUES
INCOME AND EXPENSES FOR 1957
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TV Broadcast Revenues, Expenses and Income, 1957

& Networks
and Their 16 Total 8
Owned and Networks
Operated TV 485 Other and 501 TV
Stations TV Stations Stations
Items (Millions) (Millions) (Millions)

Broadcast Revenues

Revenues from the sale of time:

Total network time sales............ $287.7 $106.5 $394.2
Non-network time sales to:
National and regional advertisers.... $ b8.5 $237.9 $296.4
Local advertisers .......... ........ 23.4 154.7 178.1
Total non-network time sales...... $ 819 $392.6 $474.5
Total time sales ................. $369.6 $499.1 $868.7
Deduct—Commissions to agencies, repre-
sentatives, etc. ... oo 75.9% 66.5 1424
Net Time Sales ... ...ccevevuninn $293.7 $432.6 $726.3
Revenues from incidental broadcast activities:
Talent ..oveeninriiiiennenenrnneennns $144.5 $ 115 $156.0

Sundry broadcast revenues............ 29.7 31.2 60.9

Total incidental broadcast activities $174.2 $ 42.7 ) $2i6.9""’ 1
Total broadcast revenues......... $467.9 $475.3 $943.2

Broadcast Expenses

Total broadcast expenses of networks and
stations ... ..o i $397.2 $386.0 $783.2

Broadcast Income (before Federal Income Tax)

Broadcast income before Federal income

BAX tevrenent . eiiie it $ 70.7 $ 89.3 $160.0
* Of this amouni $59.6 million is applicable to the total sales of network time.
Source: FCC
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The Top 100 National and Regional Spot
Television Advertisers of 1958 g
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Advertiser Est. Expend. Advertiser Est;Expend.

. Procter & Gamble Co......... $33,833,060 51. Liggett & Myers Tobacco. ... . 1,865,830
2. Lever Bros Co............... 16,578,860 52. Bulova Watch Co...... ..... 1,856,220
3. Adell Chemical Co........... 12,339,090 53. S. C. Johnson & Son, Inec..... 1,813,560
4. General Foods Corp.......... 11,020,780 54. dos. E. Schlitz Brewing Co... 1,778,680
5. Colgate-Palmolive Co. ........ 10,998,490 56. Continental Car-Na-Var ...... 1,772,060
6. Brown & Williamson Tob. Co.. 9,413,530 56. Sun Qil Co........ ........ 1,769,680
7. Continental Baking Co........ 9,223,910 57, ,}}pl’den Co. ovvviiiiia i, 1,750,940
8. Warner-Lambert Pharma. Co.. 8,832,990 58. fheo. Hamm Brewing Co...... 1,690,180
9. Miles Laboratories, Inc....... 7,805,950 59. ")”Nesﬂe Co.,, Inc.. ........... 1,681,800
10. Amerlecan Home Prods. Corp... 7,275,680 ¥60. Quaker Oats Co............. 1,679,890
11. P. Lorillard & Co............ 6,717,450 G1l, Nehi Corp./Bottlers ......... 1,666,200
12. Internatlonal Latex Corp...... 5,678,610 G2. Texas Co. ......... e e 1,660,400
13. Carter Products, Inc.......... 5,202,300 63. Ward Baking Co............. 1,660,000
14. Texize Chemical Co.......... 4,704,170 G4, Welch Grape Juice Co........ 1,653,830
135. Standard Brands, Inc......... 1,368,290 65. Phillips Petroleum Co........ 1,608,110
16. Philip Morris & Co........... 4,066,710 GG. Chesebrongh-Ponds, Ine, ..... 1,591,690
17. National Biscult Co.......... 4,022,960 67. Wander Co. ......~........ 1,577,460
18. Robert Hall Clothes. .. ...... 3,933,850 68. Carling Brewing Co., Inc...... 1,556,620
19. Coca-Cola Co./Bottlers ...... 3,699,270 %9, Maybelline Co. ............. 1,553,810
20. Sterling Drug, Inc........... 3,615,220 70. I 1,633,210
21. Shell 0il Co........ . 3,272,410 71. Goneral Mcfiors Corp......... 1,522,070
22. Food Mfgrs., Inc............. 3,259,850 VT2 ML A BB L 1,607,360
23. Corn Products Refining Co.... 3,191,790 3. rﬁaruld-}F. Ritchie, Inc....... 1,470,100
24. Pepsi Cola Co./Bottlers....... 3,163,010, 74. PiBallantine & Sonsi....... 1,440,940
253. Andrew Jergens Co........... 3,153,280 . 75. Bdrﬁ\'}rmeister Brew. Corp..... 1,397,930
2G6. Anheuser-Busch, Inc. ........ 3,058,690 76. Dumas-Milner Co, .......... 1,384,410,
27. American Tobacco Co.. ...... 3,018,150 Y7. Max Factor & Co........... 1.309,360‘
28, General Mills, Inc............ 2,986,070 ... 78. Hills Bros. Coffee, Inc......... 1,297,610
20, J. A. Fogler & Co........... 2,975,260 79. American Bakeries Co......... 1,297,190
30. Charles Antell, Inc........... 2,866,820 80. F & M Sehaefer Brew. Co..... 1,285,780
31, Bristol-Myers Co. ...... cie. 2,845,890 81. National Brewing Co......... 1,278,100
32, Pabst Brewlng Co........... *2,836,100 82. Interstate Bakerles ......... 1,263,860
33. Awon Products, Inc.......... 2,770,420 83. Alberto-Culver Co. .......... 1,247,830
34, Kellogg Company ........... 2,549,140 81. Great A & P Tea Co......... 1,237,300
35. R. J. Reynolds Tobacco Co.... 2,434,260 85. General Cigar Co............ 1,234,070
36. Marathon Corp. ............ 2,434,000 86. B. T. Babbitt Co., Inc........ 1,221,010
37. Esso Standard 0il Co......... 2,383,100 87, Swift & Co................. 1,209,590
38. American Chicele Co.......... 2,353,040 88. H. dJ. Heinz Co.............. 1,207,050
39. Falstaff Brewing Corp..... .. 2,288,920 89. Safeway Stores, Inc.. . ........ 1,192,570
-10.  ¥Yiek Chemical Co............ 2,216,890 90. Tidy House Products Co....... 1,187,080
41. Drug Research Corp.......... 2,114,050 91. Diversified Cos. of Amer....... 1,177,010
12, Williazn Wrigley Jr. Co....... 2,071,900 92, Kroger Co. ................. 1,170,340
13. Salada-Shirriff-Horsey ...... 1,991,060 93. Minute Mald Corp............ 1,164,850
44. U. 8. Borax & Chem. Corp..... 1,988,690 94. Atlantic Refining Co.......... 1,144,300
5. Standard 0il Co, of Ind....... 1,961,290 95. Jacob Ruppert Brewery....... 1,137,160
146G, Exqulsite Form Brassiere..... 1,946,620 96. Pacific Tel. & Tel. Co.. 1,134,660
7. Gillette Co. ... ... ... .. .. 1,914,380 97. Heublein, Inc. .............. 1,129,070
48. Gulf Oll Corp............... 1,916,020 98. Wm. B. Reilly & Co., Inc...... 1,099,090
49, Norwich Pharmacal Co.. .... 1,877,690 99. Taylor-Reed Corp. ........... 1,089,890
50. Piel Bros.,, Inc............... 1,873,880 {00. Parker Pen Co............... 1,087,340

* Including Blatz. SOURCE: TvB and BAR-LNA.
MEP P PSPPI P IS IO PP ST OIS PTG OOPIVEIIG PGP PG OGO VG OIOPEV IO PGSO OISO ITII00Y
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s

GAC Columbia Records Gibson Guitars

Personal Management
GRAY J. GORDON 37 WEST 57th STREET
TEmpleton 8-2746 NEW YORK 19, N. Y.
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TOP NEWS SELECTIONS |
OF MAJOR NETWORKS |

-------- 7

Ca s g o D s

0008880800008 0098988808800 8 0%

Following are the events selected by the major networks as the top 10 news

stories of 1958.

— ABC —

1—United States scientific achievements,
including the submarine voyages of
Nautilus and Skate under the polar ice;
Seawolf’'s 60-day submersion; orbiting
of the nation’s first artificial satellites,
and the two moon rocket attempts.

2—Brink-of-war crises in the Middle and
Far East.

3—General DeGaulle’s return to power in
France.

4—The Democratic landslide in Novem-
ber.

5—The Soviet threat to West Berlin's
freedom.

&—The continuing school integration fight.
7—-Alaska’s entry into the union.

8—The Sherman Adams-Bernard Goldfine
controversy.

9—The death of Pope Pius XIl and coro-
nation of John XXIII.

10—The Senate labor-management probe.

— CBS —

1—The developments in Iraq, Lebanon and
Jordan.

2—The Quemoy-Matsu-Formosa crisis.
3—The crisis over West Berlin.
4—DeGaulle’s return to power in France.

5—The death of Pope Pius X!l and elec-
tion of Pope John XXIII.

6—The U. S. Congressional elections.

7—Statehood of Alaska.

8—The continuing story of the leap into
space.

9—Integration problems in the South.
10—The Chicago school fire.

— MBS —
1—DeGaulle returns to power in France.
2—Pius XII dies; John XXIII his successor.

3—Explorer launched; America in Missiles
Race.

4—Alaska becomes 49th State.

5—Chaos in Mid-East; Nasser rises as
Arab leader.

&—Soviet pressure on Berlin.
7—Reds open fire on Formosa.
8—Democrats sweep General Elections.

9-—Adams accused; sensational probe
started.

10—Killer Starkweather runs wild.

— NBC —
1—The Adams-Goldfine case.
2—Quemoy crisis.
3—National elections.
4—Chicago school fire.
5—Pope Pius’ death.
6—School integration problem.
7—DeGaulle’s ascendency.
8—Mideast crisis.
9—Atlas satellite.

10—Nautilus’ underwater polar trip.

PSP P 000000000000 008P POV IIPEP 00DV E 000000000880V P0 08098808800 880P0 0808088«
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DICK STARK

C.B.S., N.B.C., M.B.S., A.B.C.
B.A., B.ARCH.

SPEAKING FOR:
REMINGTON-RAND
PROCTER & GAMBLE
P. LORILLARD CO., INC.
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RICHARD WEBB

STARRING
IN

U. S. BORDER PATROL
CBS-TV Film Series
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Merchandising Representatives
For
Television Shows and

Personalities

JAY EMMETT ASSOCIATES, INC.

375 PARK AVENUE
NEW YORK 22, N. Y. MU 8-5258

A
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RADIO INDUSTRY FINANCIAL DATA
FOR THE PERIOD 1956-1957
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AM Radio Broadcast Revenues, Expenses and Income, 1956-1957

Per Cent
1957 1956 of Increase
Ttem (Millions) (Millions) or Decrease
Broadcast Revenues
4 nationwide networks and 3 regional net-
works (including owned and operated
StationS)# v ot e e . $ 735 $ 70.2 4.7%
Other radio stations™ ..................... 4444 4104 8.3
Total ... . . e $517.9 $480.6 7.8
Broadcast Expenses
4 nationwide networks and 3 regional net-
works (including owned and operated
stations)# ... .t i e e $ 735 $ 69.8 5.3
Other radio stations™ . ......... .......... 389.8 361.6 7.8
Total ..o e $463.3 $431.4 74

Broadcast Income (before Federal Income Tax)

4 nationwide networks and 8 regional net-
works (including owned and operated

stations)# ... i, $ 0 $ 4 —
Other radio stations*.... ................ 54.6 48.8 11.9
Total . .viii e e $ 54.6 $ 49.2 11.0

# Includes the operalions of 19 network owned stations in 1956 and 21 in 1957.
* Includes 2,947 AM, AM-FM or Independent FM stations in 19566 and 3,143 in 1957.
SQUHCE: FCC.
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“THE GEORGE BURNS SHOW"

(Produced by Banda Corporation)

“THE BOB CUMMINGS SHOW"”

(Produced by Laurmac Productions)

“FLIGHT”

(Produced by Airborne Productions, Inc.)

SPOT COMMERCIALS

and

INDUSTRIAL FILMS

AVAILABLE...Pilots:

““MR. ED"
(Produced by Mr. Ed Productions)

“CLAUDIA"
(Produced by Claudia Productions)

filmed by

McCADDEN PRODUCTIONS
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COMPAR!_SONS I956 I957

LA A A A d s adad s s ol

Stations
Markets Reporting Natl. Spot Natl. Spot % of
Rank By $25,000 Dollar Dollar Increase
Popula- or more Volume Volume or
tion Market Time Sales 1956 1957 Decrease
1 N.Y-NEN.J............ 32 $18,161,000 $22,013,448 21.2
2 Chicago ................. 25 9,826,000 11,071,217 11.6
3 Los Angeles ............. 26 5,847,000 10,835,835 8.5
4 Philadelphia ............. 18 5,045,000 5,034,286 —2.1
5 Detroit ................. 10 5,544,000 6,560,792 1.8
6 San Francisco ........... 18 3,264,000 4,028,786 0.23
7 Boston .................. 15 3,308,000 4,411,043 3.3
8 Pittsburgh ........... ... 18 2,773,000 3,019,252 8.8
9 St. Louis ................ 12 2,929,000 3,660,536 24.9
10 Washington, D. C......... 14 2,180,000 2,854,775 30.9
11 Cleveland ............... 8 2,076,000 2,624,374 26.4
12 Baltimore ............... 13 1,428,000 1,743,023 22.0
13 Minneapolis-St. Paul...... 9 2,058,000 2,674,460 25.1
14 Buffalo ............... ... 12 1,508,000 1,765,858 17.1
15 Houston ................. 11 1,489,000 1,726,763 16.1
16 Milwaukee ............... i 1,148,000 1,432,694 24.7
17 Cincinnati ............... 8 2,553,000 2,939,844 15.1
18 Kansas City ............. i 1,864,000 2,132,211 15.3
19 San Diego ............... 8 683,000 911,065 33.3
20 Atlanta ................. 14 1,479,000 1,707,650 15.6
21 Seattle .................. 11 1,257,000 1,512,989 20.3
22 Dallas .................. 8 1,320,000 1,679,597 19.6
23 Miami .................. 12 745,000 1,239,015 66.3
24 New Orleans ............ 11 1,112,000 1,261,849 13.4
25 Portland, Oregon ......... 13 984,000 1,150,455 16.9
26 Providence .............. 10 813,000 1,153,789 41.9
27 Denver .................. 13 1,231,000 2,463,460 100.1
28 Louisville, Ky. ........... 8 1,060,000 1,066,011 .6
29 San Bernadino-Riverside .. 8 148,597 171,851 15.6
30 Indianapolis ............. 6 1,111,000 1,493,597 34.5
31 Birmingham ............. 11 624,000 661,443 6.0
32 Tampa-St. Petersburg .... 12 400,000 622,410 5.6
33 San Antonio ............. 8 1,011,000 1,110,188 9.8
34 Columbus ................ 5 979,000 1,124,029 14.8
35 Youngstown ............. i 377,000 494,774 31.2
36 Allentown-Bethlehem ..... 7 271,000 268,221 —1.0
37 Norfolk-Portsmouth ...... 7 457,000 587,261 28.5
38 Memphis ................ 9 965,000 1,237,792 28.2
39 Dayton .........coovnv .. 4 376,000 580,471 54.3
40 Phoenix ............o. .. 9 322,000 388,694 2.0
41 Fort Worth ............. 6 445,000 659,449 48.1
42 Albany, Schenectady, Troy 7 1,117,000 1,317,495 17.9

(Continued on Page 89)
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THE FRENCH BROADCASTING SYSTEM (RDF)

OFFERS YOU FREE OF CHARGE A REGULAR
TRANSCRIBED SERVICE

MUSICAL PROGRAMS

Symphonic ____/’/

Folklore
Popular

/@ _ ENTERTAINMENT

Theatre
< 4 Arfs
A

Books

WOMEN'S PROGRAMS

Fashion
Cuisine

Home Life —

AND BY SPECIAL SHORTWAVE FEED
ON-THE-SPOT NEWS « INTERVIEWS « REPORTS

These broadcasts are distributed to
American stations as part of a goodwill
program to promote better understanding
between the peoples of France and the U. S.

THE FRENCH BROADCASTING SYSTEM

PIERRE CRENESSE — Director in North America
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roreorersersssessrsessossrssrsesses SPOT HMADIO MARKET VOLUMES
(Continued from Page 87)

Stations
Markets Reporting Natl. Spot Natl. Spot % of
Rank By $25,000 Dollar Dollar Increase
Popula- or more Volume Volume or
tion - Market Time Sales 1956 1957 Decrease
43 San Jose ................ 5 $ 90,136 $ 135,553 50.3
44 Rochester ............... 6 776,000 956,820 23.3
45 Akron ... 4 391,000 378,043 —3.3
46 Toledo ..........c.ov..n. 4 644,000 782,095 214
47 Jacksonville ............. 8 285,000 563,638 97.7
48 Oklahoma City ........... i 576,000 819,299 42.2
49 Omaha ....convivinnnn.. 7 807,893 1,136,809 40.7
50 Springfield-Holyoke ...... 7 238,000 285,037 19.7
51 Sacramento ............. 5 548,000 674,081 23.0
52 Hartford ................ 4 1,195,000 1,671,858 B9.9
53 Syracuse ................ 5 525,000 696,484 32.6
54 Richmond ............... 7 722,000 853,514 18.2
55 Knoxville ............... 9 268,000 404,309 51.0
56 Wilkes Barre-Hazelton 6 170,000 191,093 124
57 Nashville ................ 1 817,000 980,947 20.0
58 Flint .................... 6 306,000 307,201 3
59 Wilmington ............. 4 184,000 199,324 8.3
60 ‘Wheeling-Steubenville i 456,000 528,713 15.9
61 Salt Lake City........... 8 368,000 476,005 29.3
62 Grand Rapids ........... 6 379,000 513,896 35.5
63 Fresno .................. i 484,000 561,079 15.9
64 Charleston .............. 8 220,000 278,834 26.7
65 Canton .......ovvenenennn 4 266,000 314,212 18.1
66 Wichita ................. 5 416,000 496,188 19.2
67 Tulsa ..o, 6 603,000 795,697 31.9
68 Tacoma .«.....ooeeeennn.. 4 78,599 67,174 —14.5
69 Harrisburg .............. 5 246,000 306,749 24.6
70 Johnstown .............. 5 110,000 133,501 21.3
71 Peoria .................. 5 336,000 360,641 7.3
72 El Paso ..........co.non. 5 189,000 227,383 20.3
73 Utica-Rome .............. 6 144,000 191,186 32.7
74 Chattanooga ............. 6 183,000 208,199 13.7
5 Davenport-Rock Isl.-Moline 5 289,000 358,982 24.2
76 Mobile ............ ... ... 6 145,000 190,879 31.
77 Bridgeport .............. 2 NA NA —
78 Duluth-Superior ......... 6 215,000 264,867 23.1
79 Spokane ................ 6 488,000 562,000 15.1
80 Des Moines .............. 6 1,357,000 1,504,794 10.8
81 Reading ................. 3 127,000 148,624 17.0
82 Bakersfield .............. 6 158,000 193,015 28.5
83 Worcester ............... 4 410,000 519,169 26.6
84 Trenton ..........c...ou.. 3 NA 148,018 —
85 New Haven .............. 4 277,000 397,394 42.0
86 Huntington .............. 6 154,000 197,657 21.8
87 Seranton ................ 6 236,000 253,123 7.2
88 Little Rock .............. 8 214,000 516,178 141.2
89 Shreveport .............. 8 454,000 585,074 28.8
90 TUCSON «vevee e 8 68,000 196,791 269.3
91 Stamford ................ NA NA NA —
92 Augusta, Ga. ............ 6 102,355 159,416 55.6
93 South Bend ............. 3 158,785 216,597 36.4
94 Lancaster ............... 3 111,258 189,627 70.3
95 Stockton ......o.iieen..s 5 213,322 205,623 —3.6
96 Erie ..o 4 119,289 163,100 36.7
97 Beaumont-Port Arthur ... 6 169,114 131,707 —22.1
98 Columbus, Ga. ........... 4 92,263 133,860 45.0
99 Charlotte ............... 6 902,867 946,128 4.7
100 Fort Lauderdale ......... NA NA —
101 Baton Rouge ............ 168,375 NA —

The FCC included the figures for the owned and operated network radio stations in lhe 1956 report. All
owned and operaled stations of the networks are in the first 10 markels. NA—Not available.
SOURCE: Station Representalives Association.
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BROOKS*-HAGE** SERVICES, INC.
252 East 50th St.
New York 22, N. Y.

BROADCAST EDITORIAL REPORTS

Mature non-partisan, factual, and wholly supported by radio
and television stations — Broadcast Editcrial Reports utilizes
the thinking and background of fifteen nationally and interna-
tionally known journalists.

A day-to-day editorial service designed as background mate-
rial for newscasters and commentators — or — as editorials for
immediate use, precisely as received in scripts of one to three-
and-one-half minutes in length.

A News Department adjunct in building greater station sta-
ture and community service.

Fresh "‘tops’’ to lead or running stories— usable as special
features or as “"wind-up’’ items.

CHECK AVAILABILITY YOUR AREA

*BROOKS—(Condensed from "Who’'s Who In America’’)

Fourteen years a reporter, editor and executive and with THE ASSOCIATED
PRESS, New York, Washington and London; two years Executive Editor of
FORBES MAGAZINE; and ten years Vice President for News and Special
Events, the NATIONAL BROADCASTING COMPANY.

**HAGE—of the NEW YORK DAILY NEWS-WPIX; former Director Special
Radio Services for the UNJTED PRESS; News Editor, NBC and MBS; Creator-
writer THE BETTER WAY, nationally-syndicated anti-Communist, anti-Socialist
series; Editor—INDUSTRY ON PARADE, nationally known award-winning
Public Service TV feature newsreel.
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Associated Press

50 Rockefeller Plaza, New York
Phone: PLaza 7-1111
General Manager....... Frank J. Starzel

Asst. Gen. Mgr. for Radio-TV
Oliver Gramling

Seeretary ........cvennnn Lloyd Stratton
Radio-TV News Editor.John A. Aspinwall

Brooks-Hage Service, Ine.
252 East 50th Street, New York
Phone: PLaza 9-8179

Edit. Bd. Chmn........ William F. Brooks
Editor-in-Chief........ A. Maxwell Hage

Hearst Metrotone News, Ine.

450 West 56th Street, New York
Phone: PLaza 7-4120
Vice-Pres. & Gen. Mgr..Caleb B. Stratton
Production Director. ..... John E. Michon
News Editor....... Marshall B. Davidson

International Transmissions,
Ine.

480 Lexington Avenue, New York
Phone: MUrray Hill 7-7744

President........... Sumner J. Glimcher
V.P, Sales........ Frederick A. Ted Bell
VP, News............... Noel Bernard

Press Association, Inec.
(Associated Press)

50 Rockefeller Plaza, New York
Phone: PLaza 7-1111
President.............. Frank J. Starzel
Vice-President ......... Oliver Gramling
Radio-TV News Editor.John A, Aspinwall

Radio Press

18 East 50th Street, New York
Phone: PLaza 3-3822

President....... George Hamilton Combs
V.P. & Sales Mgr.. .. .Stuart Barthelmess
Treasurer ................ Donald Hirst
Admin. Director...... Bernard H. Pelzer
Operation Manager...... Lloyd Garrison

Station Relations Mgr.. Murray Grabhorn

Reuters
229 West 43rd Street, Times Bldg., N. Y.
Phone: BRyant 9-8558
North American Mgr..D. Kimpton Rogers
News Editor................. J. S. Bates
Accountant ......... Marjorie Hathaway

Chief Washington Correspondent
J. W. Heffernan

Telenews
235 East 45th Street, New York
Phone: MUrray Hill 2-5600
General Sales Mgr....... Robert H. Reid
National TV Sales............ Saul Reiss

United Press International
220 East 42nd Street, New York
Phone: MUrray Hill 2-0400
Pres. & Gen. Mgr.. Frank H. Bartholomew

Ist V.P. & Gen. Bus. Mgr.
Mims Thomason

V.P. & Gen. European Mgr.

Thomas Curran
V.P. & Gen. News Mgr...Earl J. Johnson
V.P., Gen. Foreign Mgr.. .Joseph L. Jones
Executive Editor........ Harry Ferguson
Ass’t Gen. News Mgr.. William C. Payette
V.P. & Gen. Sales Mgr...... LeRoy Keller

Chicago
400 W. Madison St., Daily News Bldg.,
Phone: FRanklin 2-9000

National Radio News Mgr..Dean C. Miller

World Wide Information
Services

660 First Avenue, New York
Phone: ORegon 9-7240

Director............ Richard W. Hubbell
Assistant Director.......... Jeff Murray
Business Manager........ Gilbert Parker
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INFORMATION
SERVIGES

660 First Avenue, New York 16, N. Y.
Phone: ORegon 9-7240
RICHARD W. HUBBELL, Director

5000 Reporters and Editors covering 896 countries and
every market, large and small, in the U.S.A.

News Features News Photos News Film

and
EXECUTIVE INFORMATION AND RESEARCH

In every business there are times when management needs vital
information and needs it fast. World Wide Information Services
gets it for you accurately, quickly.

World Wide Information Services covers the world with its vet-
eran newsmen, including most of the reporters from the Interna-
tional News Service, journalists of integrity.
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AMERICAN RESEARCH
BUREAU, INC.

400 Park Ave., New York City
Phone: PLaza 1-5577

BROADCAST ADVERTISERS
REPORTS, INC.

750 Third Ave., New York 17, N. Y.
Phone: YUkon 6-8410

R. H. BRUSKIN ASSOCIATES
CREATIVE MARKET RESEARCH

96 Bayard St., New Brunswick, N. J.
Phone: CHarter 9-1800

BUREAU OF BROADCAST
MEASUREMENT

96 Eglinton Ave. E., Toronto, Ont.
Phone: HUdson 5-9464

CROSSLEY, S-D SURVEYS, INC.
405 Park Ave., New York 22, N. Y.
Phone: PLaza 5-1606

ELLIOTT-HAYNES LTD.
515 Broadview Ave., Toronto 6, Ont., Canada
Phone: HOward 3-1144

C. E. HOOPER, INC.
579 Fifth Ave., New York 17, N. Y.
Phone: MUrray Hill 8-2290

INSTITUTE FOR MOTIVATIONAL
RESEARCH
Croton-on-Hudson, N. Y.

Phone: CRoton 14721

MARKET RESEARCH CORP.
OF AMERICA
122 East 42nd St., New York 17, N. Y.
Phone: OXford 7-3540

A. C. NIELSEN COMPANY
575 Lexington Ave., New York 22, N. Y.
Phone: MU 8-1020

FREDERICK PITTERA

ASSOCIATES
500 Fifth Ave., New York, N. Y,
Phone: COlumbus 5-5400

ALFRED POLITZ RESEARCH. INC.
527 Madison Ave., New York 22, N. Y,
Phone: PLaza 9-5200
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THE PULSE, INC.
{30 Fifth Ave., N. Y. 19, N. Y.
Phone: JUdson 6-3316

RADIO REPORTS, INC.
220 East 42nd Street, New York 17, N. Y.
Phone: MUrray Hill 7-6658

RESEARCH CONSULTANTS, INC.
64 Wall St., Norwalk, Conn.
Phone: VOlunteer 6-8224

ELMO ROPER & ASSOCIATES
30 Rockefeller Plaza, New York 20, N. Y.
Phone: PLaza 7-4900

N. C. RORABAUGH CO., INC.
347 Madison Ave., New York 17, N. Y.
Phone: MUrray Hill 6-2193-4

ROSS FEDERAL RESEARCH CORP.
5 E. 35th St., New York 16, N. Y.
Phone: MUrray Hill 4-2068

SCHWERIN RESEARCH CORP.
270 Madison Ave., New York 16, N. Y.
Phone: OR 9-5858

SINDLINGER & CO.
11 E. Hinckley Ave., Ridley Park, Pa.
Phone: LEhigh 2-4100

DANIEL STARCH AND STAFF
Boston Post Rd. & Beach Ave.
Mamaroneck, N. Y.

Phone: OWens 8-0800

TRENDEX, INC.
535 Fifth Ave., New York 17, N. Y.
Phone: MU 2-1182

VIDEODEX, INC.
342 Madison Ave., New York 17, N. Y.
Phone: MUrray Hill 7-8837

J. A. WARD, INC.
8 W. 40th St., New York 18, N. Y.
Phone: BRyant 9-3845

WORLD WIDE INFORMATION
SERVICES
660 First Ave., New York 16, N. Y.
Phone: ORegon 9-7240
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U_ S. OFFERS MORE RADIO AND TV
... Than All Other Countries Combined

Federal Communications Commission

T THE close of its 24th year, the

end of 1958, the Federal Com-
munications Commission had more
than 2.1 million radio authorizations
on its books; the largest figure in the
nation’s history. Of these authoriza-
tions, 1.5 million were commercial
radio operator permits of different
grades.

For the first time broadcast station
authorizations collectively passed the
9,000 mark, and of this number 874
wetre TV stations; 791 FM, and 3,353
AM; avuxiliaries, etc., made up the
remainder.

Of 665 commerciai TV stations
authorized, 556 held operating per-
mits. In addition, 92 of 156 author-
ized TV translator stations were on
the air.

Proposals for ‘booster’ and ‘re-
peater’ stations to further extend TV
service to isolated places were under
consideration.

Over 90 per cent of the population
is within range of at least 1 present
TV station and 75 per cent are within
range of 2 or more stations. Over 83
per cent of all homes have 1 or more
TV receivers and over 46 million sets
are in use. Also, the U. S. is said to
be the only nation receiving regular
TV color programs.

The possibility of moving all or a
major portion of TV broadcasting to
the UHF portion of the spectrum con-
tinved to receive study; a TV industry
group was cooperating in obtaining
comparative UHF and VHF technical
data; and, meanwhile, present dis-
parity between UHF and VHF opera-
tion was relieved to some extent by
deintermixture in various localities
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JOHN C. DOERFER
Chairman,

and other interim actions.

The Commission held that its regu-
latory jurisdiction does not extend to
community antenna TV (CATV) sys-
tems, since they do not transmit over
the air, but is studying the effect of
satellite, translator, booster, and
CATV operations on the growth of
regular TV service.

Of 53 authorized educational TV
stations, 32 held operating permits.
The number of TV channels reserved
for education grew to 257, or 15
more than first allocated in 1952,
Though some educational reserva-
tions have been removed or changed,
the Commission has denied requests
for commercialization where educa-
tors have shown an active intent to
use them.

For the second consecutive year,
commercial FM stations gained in
number. Of 634 authorized stations,
548 were on the air. Pending applica-
tions increased from 24 to 57. In-
creasing competition was reflected in
the fact that 23 of the latter were in
hearing. Renewed interest in FM is
due primarily to the ability of com-
mercial stations to augment their in-
come through subsidiary programs
and Commission consideration of the
possibility of permitting additional
supplemental services through multi-
plex operation.

AM authorizations rose to 3,353 of
which 3,253 had operating permits.
The Commission proposed to elimi-
nate the exclusive nighttime use of
12 clear channels by stations in 7
large cities to permit additional sta-
tions in 12 western cities to take care
of less served areas.
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WHEREVER THERE'S

N\ . . . THERE'S

BROADCAST MUSIC INC.

589 FIFTH AVENUE, NEW YORK 17,

N.Y.
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$ $
¢ Authorization of Different Classes |
b4 ™ b4
of Broadcast Services :
: AR
June 30, June 30, Increase or
Class 1958 1957 Decrease
Commercial AM ....ov it iiiinrniiinannn 3,353 3,238 115
Commercial TV ...ttt .. 665 651 14
Educational TV ....... . ciiiiiii i, 53 49 4
TV Translator ....cccovviiiiniiniiinn ... 156 74 82
Auxiliary TV ... i e 861 7178 83
Experimental TV ........ ... .. 17 18 (1)
Commercial FM ......cviiiiiiiiiiiiiia . ous 634 560 74
Educational FM ... . .....cciiiiiiiiininnnnn, 157 148 9
International ........... ..o il 2 2 0
Remote Pick-up voovovvviviii i il 3,087 2,461 626
Studio-Transmitter Link ....................... 51 b3 (2)
Developmental ......ccoiiniiiiiiiiiiiiiia., 1 1 0
Total .oeiriiii ittt i it 9,037 8,033 1,004
: - 3
: Status of Broadcas Autho rizations |
PO LEEPC000000P0PODIPLOIOEPEIDISIDEPILLPIPILOLLIDIPOPEELE 000D PEEDOLLE0000002
Operating Construction
Class Authorization Permits
Commercial AM ...ttt 3,253 100
Commercial TV . ovivineiinnt iiieiieinnnannn 556 109
Educational TV ..ottt iiniiiiniinnanne. 32 21
Commercial FM ... .. it iiiieeranans 548 86
Educational FM ..., 147 10
g o1 (e 4,536% 326

* There were 4,862 AM, TV and ¥M broadcast slations authorized at the close of the fiscal year 1958,
of which 4,536 had aulhorizalions Lo go on the air and 326 others lhcld constr uction permils.
Source: FCC.
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3 3
4 d
: ADVERTISING AGENCY FAILURES :
: 1934-1958
Year Nwmber Liabilities
1934 52 $1,061,000
1935 32 1,218,000
1936 22 418,000
1937 16 297,000
1938 34 284,000
1939 46 414,000
1940 43 1,056,000
1941 16 205,000
1942 19 130,000
1943 6 111,000
1944 — —
1945 1 4,000
1946 6 145,000
1947 12 304,000
1948 24 793,000
1949 34 746,000
1950 38 1,167,000
1951 34 1,043,000
1952 19 531,000
1953 24 466,000
1954 34 1,256,000
1955 31 815,000
1956 32 1,519,000
1957 55 2,081,000
1958 36 857,000

..........................................................................
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vvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvv

Percentage Change Avg. Liability

1957-1958 Per Failure

Number Liabilities in 1958

Total Businesses, All Lines. .. ......... +- 9 --18 $48,667

Total Commercial Services............ + 8 +39 51,218

Advertising Agencies ............... —36 —59 23,806

Source: Dun & Bradslreet, Inc.

This record includes those busincsses that ceased operations [ollowing assignment or bankruptey: ceased
with loss to creditors after such actions as execution, foreclosure, or attachment: voluntarily withdrew leaving
unpaid obligations: were involved in court actions sueh as reccivership, reorganization, or arrangement: or

voluntarily compromised with creditors.
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&  AdAdaaal
$PPGOLP P02 000080888808 09
. i N ] Robert Eastman .....................
'l." R“d'o b""“a"s Everett-McKinney, Inc. ...............
WABC ... ...l SUsquehanna 7-5000 Forjce & Co., Ince. ... il
WBNX ... MElrose 5-0333 Metchor Guzman Co., Inc........... ..
1-2345 H-R Representatives, Inc...............
7-0880 Headley-Reed Co. .................... YUkon
9-6400 Gill Perna Imc.. ... v iv et
3-1240 Arthur H. Hagg.................
8-1100 George P. Hollingbery Co.............
6-3900 The Katz Agency, Inc................
2-7000 Robt. S. Keiter, Inc.................
6-6700 Joseph Hershey McGillvra, Inc. ...
6-1800 Robert Mecker Associates,
U 8-1500 NBC Spot Sales..........

8-1000 Pan American Bostg. C
6-7000 John E. Pearson Co.......

T anidd

6-0800 Peters, Griffin, Woodward. .. ..... ... 6-7900
WNTA . . BArclay 7-3260 Edward Petry & Co., Inc.......... 8-0200
WNYC ... . WHitehall 3-3600 Radio-TV Representatives........ 8-4340
WOR .o LOngacre 4-8000 Rembeau, Vance, Hopple, Inc 7-0890
WOV Ircle 5-7979 Paul H. Raymer Co., Inc............... 9-5570
WPOW .. YUkon 4-4600 Venard, Rintoul & McConnell 8-1088
WOXR ... LAkawanna 4-1100 Walker-Rawalt Co., Inc........... 3-5830
WRCA ... .. e Clrcle 7-8300 Select Sta. Reps...................... 8-1850
WWRL ... ..l DEfender 5-1600 \SNImmvons Assoc. Inc.............. 8-2821
= - eed & COvuvvenvnnnnnii i PL 9-4700
FM Radio Stations Adam J. Young, Jr., Inc.. .ol 1 1-4848
WABC-FM .................... SUsquehanna 7-5000 Ad rertisinq A qencip
WBAI';'A """""""""""""" TEmpleton 8‘23334555 Anderson & Cairns, Inc.......... MUrray Hill 8-5800
WCBS-FM .. ... Plaza 1-; N. W. Ayer & Sonm, InC.. ..o\, PL 7-5700
WFASEM e White Plains 9-6400 Ted Bates & CO...vvvnensninnenns. Judson 6-0600
WB?IAFM -------------------- LElXV'“ng" 21";%% Batten, Barton, Durstine & Osborn. .. 5-5800
WHLI-FM o anmoe - Benton & Bowles, Inc..................... U 2-6200
WMGM-FM MUrray Hill 8-1000 Bryan. Houston 7-6400
WRCA-FM ... .. . . Clrcle 7-8300 Leo Burnett ........ .. 0 MUrrc 8-9480
WNYC-FM .. ..., WHitehall 3-3600 Campbell-Ewald Co., Inc....... .. 8-3400
WOR-FM ... ... . L.Ongacre 4-8000 Cohen & Aleshire........ ... 00 ... 7-0660
WQXR-FM ... . ... LAckawanna 4-1100 Compton Advertising, Inc......... ... PL g_”ggg
3 . < - Cunningham & Walsh, Inc -4
Television Stations Dancer-Fitzgerald-Sample ... 9-0600
WABC-TY .................... SUsquehanna 7-5000 D’Arcy Advertising Co................ 8-2600
_____________________________ Ehigh 5-1000 Doherty, Clifford, Steers & Shenfield,
.......................... Plaza 1-2345 Ine. ..o LY 6-6500
lav 7- Donahue & Coe, Inc.............. 5-2772
............................ BArclay 7-3260
_______ LOngacre 4-8000 Doremus & Co..................... rth 4-0700
-~ Dowd, Redfield & Johnstone...... 8-1275
MUrray Hill 2-6500 R A
......................... Clrcle 7-8300 oy 5. Durstine, Inc............... 8-4600
svr_vltll_n WclEsey, gu::hruuff & Ryan X ;-ik;’gg
»f pEY - illiam Esty Ottt -
N"‘“”.’"“, *"(-‘“'"""3 Foote, Cone & Belding. ... .. . 1" 6-8000
Amoerican Broadcasting Co. SUsquehanna 7-5000 Albert Frank-Guenther Law......... 7-5060
Columbia Broadcasting System........ Plaza 1-2345% Fuller & Smith & Ross, Inc....... 6-5600
Keystone Broadcasting System....... ELdorado 5-3720 Fletcher Richards, Calkins & Holden,
Maufual Broadcasting System.......... BRyant 9-7600 Inc. o 6-5400
National Broadcasting Co............ Clrcle 7-8300 Gardner Adv. of N. Y.......... ... 9-2424
NTA Film Network. .. ............... BArclay 7-3260 Geyer, Morey, Madden & Ballard, 1-3300
" i Grant Advertising .................. X 7-5800
Station Representatives Grey Adv. Agency, Inc................ 1-3500
umphrey, Alley & Richards..... ... -
AveryKnodel, Inc. ................ ..JUdson 6-5536 Kastor, Hilton, Chesley, Clifford &
Chorles Bernard ..................... Clrcle 6-7242 APREHEON . oot 1-1400
Hil F. Best....................... LExington 2-3783 The Joseph Katz Co........ .. 7-0250
John Blair & Co.............. ... ........ PL 3-4250 Kenyon & Eckhardt, Inc............... 6-9000
Blair-TV, Inc. .......................... TE 8-5800 Ketchum, Mcleod & Grove........... U 7-5640
Bogner & Martin............. . ... MUrray H..l" 9-2586 Kudner Agency, Inc.............. 8-6700
Guy Bolam .. ............. ... ... MUrray Hill 5-1300 Al Paul Lefton Co., Inc........... 9.7470
The Bolling Co., Inc.................. YUkon 6-4545 Lennen & Newell Inc............ 2-5400
The Branham Co................. MUrray Hill 2-4606 MacManus, John & Adams 9-5600
Burn-Smith Co., Inc....... .. ... MUrray Hill 2-3124 Marschalk & Pratt Co............. "¢ 7-4250
CBS Radio Spot Sales.......... e PLaza 1-2345 J. M. Mathes, Inc... .. 00 T LE 2-7450
CBS TV Spot Sales................... PLaza 1-2345 Maxon, Ine... ... 9-7676
Henry L. Christal............ ... MUrray Hill 8-4414 McCann-Erickson, Inc. ........ ... OXford 7-6000
Thomas F. Clark Co. Inc........... ... JUdson 2-1622 Mcgul, Lewin, William & Saylor. ... 8-7100
Continental Radio Sales.......... MUrray Hill 7-6865 Morse International, Inc............. 7-2100
Donald Cooke, Tnc.................... JUdson 2-2727 Needham, Louis & Brorby.............. 7-0333
Devney & Coooovvvvvniviiiiiiannn. YUkon 6-4390 Norman Craig & Kummel.............. 1-0900
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