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... In The NEW
Information Age

Thoughts On An Evelving Industry

by Kipper McGee

Editor’s Note: One of the world’s
sharpest programming and marketing
minds is Kipper McGee (PD at
KTRS/St. Louis). He has a knack for
putting complex issues into very clear
perspective. Witness this overview
of where and how the News/Talk
format fits within the new world order
of spoken-word radio and evolving
new media. TW

News/Talk Radio...

For News/Talk, it is certainly more
complex. Providing precisely the
right_mix of information alone can be
daunting. Add in major sports fran-
chises, big-name personalities, and
(Continued — see NewsTalk Radio on page 2)

PD Bookshelf-palooza’

Lives change and careers advance

based on primarily three influences —

® the people we meet, learn from,
impress, and interact with

® the attitude with which we approach
life and our job, and

® the information we absorb and act
on along the way.

The more logical ideas you're exposed

to, the easier it becomes to make the

right decision confidently. You're on

your own for the first two (schmoozing

It Was “Almost” Like A Song
The mission for Music Radio can be
fairly simple: Determine the target,
then play their hits!

with a positive mental attitude), but we'll
try to help you become more well-read.
See page 9 for mini-reviews of 30 great
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books you should read and internalize.
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News/Talk Radio ...

(Continued — from page 1) a variety of distinct talk components and one
whether you have a long-standing heritage station
covering a wide demographic spectrum or a more tightly-focused
“hot-talk™ format, you have a classic marketing challenge.

thing is certain:

didn’t come here to
be told I'm burning
the candle at both
ends. | came here

for more wax!

Prpep— =

To meet this challenge, the first step is to identify the core consumer, then proceed to tailor the product,

positioning, and promotional activity accordingly.

That said, there appear to be some similarities and differences between the News/Talk challenge and the Oldies

format I've also focused on in recent years.

Similarities
B In most cases both formats center around the

same target audience: “Baby Boomers: born
between 1946-64).

B Both face the realities of an older-skewing
audience with a challenge of protecting and
growing the younger end.

B Both need to maintain a high Cume and must
create their own “Cume Urgency”.

B Both must superserve and satisfy P1 listeners,
while remaining accessible and top-of-mind to P2
and P3s. Neither format can live by P1s alone.

B Both offer the added dimension of “features” and
“specials” and, usually, high-profile personalities.

B If done well, both qualify as “Radio, made fresh
dailyr”

Differences

B |n Oldies, music is the core product attribute, with
information selected, tailored, and wused for
“shading”, In News/Talk, the inverse is the case,
afthough the selection of “music” (bumpers,
promos, parodies, etc.) can speak volumes in
defining and imaging the station.

B In Oldies, the primary emotional set-point is “fun”.
In News/Talk, there is a greater opportunity to
touch the entire emotional spectrum, with the
primary set-point on “credibility”.

B |n Oldies, all formattic concerns, content selection,
and execution are the responsibility of the Air Talent
alone. In News/Talk, the Producer usually takes on
a more proactive role.

B While listeners may tune to Oldies to “escape’
reality, they tum to News/Talk to get “in touch” with it!

. “Over-communication has changed the whole game of communicating with
R R L L - S Y o B = Yo Yo Y13 il and influencing people. What | thought was ‘overload’ in the 70s turns out
to be just warming up in the 90s.” — Jack Trout in The New Positioning

As Dylan put it, “the times they are a changing”. And,
for better or worse, information is coming at us at an
unprecedented rate.

Not only is the data coming fast and furious;

distribution technology continues its rapid evolution.
In the last few years alone, we have moved from
FedEx and fax to E-mail, online services, and even
two-way pagers that give us the headlines, scores, and

the

latest stock updates. Satellite Direct TV is one of the
fastest-growing consumer electronics segments, and
the explosion of Internet-intensive coalitions like
CNN/Time-Warner, MS-NBC, and even Broadcast.com
brings a whole new meaning to the concept of
“interactive media” — all available on demand.

Yet, on the local level, many of the core needs and
(Continued — see News/Talk Radio on page 3)

The V

Thought-Starter You're As Good As The People You Work With

Give Us 22 Seconds — When it comes to professional growth on the job,
We'll Give You Food For Thought  YOU’re often a product of your work environment.

TW

As the saying goes, “It's hard to soar like an eagle when you're surrounded by turkeys”. Yet when you're one
of many super-achievers hell-bent on excellence and raising the bar, you'll usually find a way to bring
yourself up to their level. It's the same way professional sports teams manage to dig down deep to “lift” their game
to playoff caliber when a championship is on the line, or conversely, how even the best teams have been known to
play “"down” to the level of, and thus sometimes lose to, an obviously lesser opponent. TW Tip #7292, #8168, #6239

Programmer’s Digest ™ Issue #56 2



News/Talk Radio ...

(continued — from page 2)

wants remain the same. Now, more than ever, the key

opportunity of News/Talk radio is to help sort it all out

However, before we can begin the challenge of selecting
must first determine exactly what

qualifies from the perspective of the consumer

which items qualify as “essential” and “interesting”, we
then set our “filters’

accordingly. Itis no longer enough to be simply, “First, Fast, and Accurate.” Product Targeting is key.

As in any format, the key role of the Program Director is to:

v" Keep everyone focused on the “Big Picture” issues

v" Keep enough of the “wrong” stuff off-the-air so that the “right” stuff shines through
v" Solidify the product and protect the Brand Image, and

v" Monitor changing trends to help anticipate changing needs.

Radio People Are From Mars,

Listeners Are From Venus

In ancient Greek mythology, Mars was the “god of

War” and Venus was the “goddess of Love”. In recent

years, this has inspired a sizable cottage industry. And

for good reason — understanding from the other

person’s point-of-view is critical to long-term success.

In business we have certainly taken the Mars

Motivation to heart -

® Using “marketing warfare
market-share”

B So we can “lock up” the best advertisers, and
“make a killing”

in order to “capture

“The Martian and Venusian languages had the same words
but the way they were used gave different meanings.”
— John Gray, Ph.D. in Men Are From Mars, Women Are From Venus

|

In the programming arena, we have asked, and
listened, but perhaps not always heard what people
are telling us. At times, we have clung to the most
dangerous words in industry, (“We've always/never
done it that way”), thus /imiting our potential for growth

With the 21 Century already off to a fast start, and the
Internet Age leading the way, it is more important than
ever that we remain focused on the changing wants
and needs of our core audience. This means not only
the selection of product attributes, but also their
respective emphasis, content-tailoring, and style of

® Thereby “‘dominating the industry”. presentation. TW Tip #7290, #10081, #1135
The News/Talk Weather ~ News Kipper
Sphere Of \ Sports McGee’s
Infl ’ ; 3
radlhns muilti-part overview of

Politics, Movers

(Access, real or vicarious)
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& Interaction
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News/Talk Radio In
The New Information
Age will be continued

in “PB” Issue #57:
B Bridging The
Generation Gap(s)

~

Celebrities

Kipper McGee

Diego.

Reach Kipper by e-mail at

is a 20-year broadcasting veteran.
He has programmed winning radio
stations in various formats
Urban, AC, Full Service AM, Oldies,
Country, and Rock) at great stations
like WOKY/WMIL in Milwaukee, KIOA
AM/FM in Des Moines, WROK/WZOK
in Rockford, IL, and KBZT in San
He now serves as Program
Director at KTRS in St. Louis.

kippermcgee@compuserve.com

"Every great advance
in natural knowledge
has ‘involved the

(CHR,

absolute rejection of
authority.”

TW Tip #7291

— Thomas Huxley

Thanks to Doug Erickson
for mining this gem
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Round-The-World
Round-Up

50 easy-to-steal contests, promotions,
topicals, and public service projects

U Rock & Wrap It Up. This is a natural public service opp for Rock
stations to become involved with and publicize. 10 years ago, Syd
Mandelbaum started a non-profit organization, Rock & Wrap It Up,
which collects left-over catered back-stage food from concert venues
to be redistributed to local soup kitchens and shelters to feed the
homeless. After a huge concent, it's not unusual for over 500 less
fortunate people to receive a gourmet meal thanks to this innovative
program. To check on availability in your area or for more information

QO Hidden Microphone (Variations
On A Theme). We got lots of follow-
up response to our outline of the
“Hidden Mike” contest (featured in
‘PN issue #55 on page 4). When a
promotion has a great name, there's
usually more than just one way to do
it. Reminded me of another way I've
used this title over the years.

As a “Say It And Win” contest —
“The X109 Hit Squad is lookin' for
you. We could walk up to you with the
X109 *Hidden Microphone” to ask
what radio station you listen to. Just
remember to say The All New X109
and you'll win $1,009 on-the-spot. So
anytime any conversion turns to
‘radio” be suspicious, ‘cuz it's
probably us trying to catch you in the
act. But all ya' gotta’ do to win the
money is remember what you listen
to. By the way, what radio station are
you listening to right now?”

Wallace Wisdom: Resist the innate
temptation to add an ID-tag to this
promo; let the listener do it, mentally.
(That kind of interactivity is far more
effective! Especially if they're a diary-
keeper!) TW Tip #9223

U The Monday Morning Steak-Out.
Every hour every Monday moming,
KFYl/Phoenix gives away $100
dinner certificates for Ruth's Chris
Steakhouse. At the sound of the
sizzlin’ steak, callers #9 and #10 win
(station frequency is 910). Prizes
provided in exchange for promotional
mentions.

Q The Great Kiwi Steak-Out. This
is one of my favorites from the TW
Scrapbook. Years ago, | mentioned
to 4ZB/Dunedin (New Zealand)
about an Amarillo steakhouse, the
Big Texan Steak Ranch (806-372-
6000) which offers diners a free 72-
ounce steak if you can eat it all in one
sitting of an hour or less (the catch is:

Programmer's Digest ™

if not, you pay $54 for one big-ass
expensive steak). ZB decided to raise
the stakes a little. (Ahem).  They
challenged an
Amarillo station
that a team of
NZ listeners
could out-eat a
tandem-team

— of Texans. The
Kiwi contestants won the chance to
accompany the ZB morning team to
represent The Land Of The Long
White Cloud (plus some walking-
around money). Finalists were quali-
fied at a local steakhouse, giving the
promotion an extra week of local
flavor. Didn't really cost much since
Air New Zealand had just started
flying Auckland-to-Dallas and were
keen to tie-in with anything that would
help promote the route.

U The On-Hold Game. WSHE put 3
contestants on-hold to win concert tix.
Last one holding won. (Jock checked-
in with each of them in each stopset
and if they didn't repond within 5
seconds, they were disqualified.)

O Whose Laugh Is It Anyway?
Ongoing breakfast show bit (at
6:50am) on GWR-FM in the UK.
Guess the celebrity laugh to win cash.

QO Turm ‘Em In & Win. 93-3/FLZ
tumed local drought conditions into a
clever, topical contest. Ratting out
your neighbor has never been so
profitable. If your neighbor has been
watering when they shouldn't be, lis-
ten to FLZ and get ready to tum ‘em
in to win $193 cash.

O Wear & Win. KUPD/Phoenix
encourages listeners to wear their
distinctively colored (red) t-shirts to
all local concerts for a chance to win
front-row upgrades and backstage
passes.

Issue #56

call (516) 295-3848 or visit their website www.rockandwrapitup.org.

Q0 Fast Pitch. Oldies 94.9 morning
man Chuck Buell has fun with his
listeners when he gives away San
Diego Padres major league baseball
tickets. Contestant has 15 seconds
to answer 3 quick’n’easy baseball
trivia questions. (“Fenway Park is
located where?”) Win one ticket for
each correct answer, answer all 3
right and win up to 6 tickets.

QO Let ‘Em Win Anyway. Here's a
cool behind-the-scenes touch Chuck
Buell adds to win friends and
influence diarykeepers (one listener
at a time). On any “game-of-skill”
contest where the prizes are
abundant (like the above-mentioned
baseball tickets), if a contestant
doesn’t win the biggest prize, Chuck
gives it to them anyway. This is done
entirely off-the-air (so the integrity of
the contest is preserved on-air).

End result: the “loser” thinks Buell’s
the nicest guy in the world (and
probably tells all his friends/family).
Net-net: a listener for life because
they feel an above-and-beyond bond.

U Last Chance Weekend. Too often
radio stations look at 5pm Friday as
the “deadline” for contests or
planning giveaways. Once the switch-
board shuts down, they figure, it's just
too logistically difficult to process
prize pick-ups until Monday morning
when the station office reopens. In
the Phoenix country battle, both KNIX
and KMLE held themselves to a
higher standard to create excitement
around the sold-out Tim McGraw/
Faith Hill concert (which was booked
for a Sunday night). Both stations had
hourly winners right up til showtime.

Wallace Wisdom: Keep this can-do
concept alive in your mind next time
you encounter a big weekend event
where it would clearly benefit you to

(MORE — on page 6)




Nothin’ But ‘Net

WWWhat's Playing?

WWWosE-

One of the biggest complaints most music stations get from their listeners is “you never identify the songs you
play”. While some stations make a point of dealing with this on-air (via long backsell reviews, rattling off
sometimes as many as 10 or 12 titles and artists), others look at this as a natural opportunity for their website to
support the air product in meeting a listener-desire (without having to interrupt presentational “flow” on-the-air)

There are several good examples of how this is being done.
(b101radio.com), powered by radiowave.com, and Heart FM/London (heart1062.co.uk).

Two of the best are WBEB/Philadelphia

What web visitors see: a display of title, artist, and album of every song as it plays, with jumplinks to the artist's

website, plus a chance to buy the song that's playing. If a commercial is playing, they see a visual slide for the ad.
B101 even hyperlinks to the advertiser's website. Click the “just played” button on the B101 radiowave.com-
powered radio and you can see a complete 6-hour log of commercials and songs. (Consider this the gold
standard of how to do it!) Heart has a scroll-back feature (for the last 10 song/ad events).

Tim Maranville’s PhoenixRadioNet.com lists 11 events for each of PRN'’s 5 internet-only webcast formats.
Listeners can check out what's playing now. review the last 5 events, or preview the next § coming up. (Visual
quarter-hour maintenance! What a concept!) The display isn’t particularly flashy, but that's a good thing — it

means it isn't “buggy” (and thus loads very quickly).

KBFB/Dallas (B97.9) utilizes GetMedia's “Now Playing Music Store” to let listeners buy or get information about on
the next 10 events. The visual pitch to web-users is Hear It, Like It, Buy It.

KCBS-FM in LA (arrowfm.com) displays only the song that’s presently playing, but does so prominently at the top
of their homepage in lieu of a banner ad, thus placing the station’s web-focus clearly on music.

Wallace Wisdom: [f you're a music station, shouldn’t you be making plans to provide this simple basic service to
your listeners? Remember, the main mission for having a website in the first place is to build or enhance
your relationship with your listeners! It doesn’t have to have lots of bells and whisties. All it has to do is load
fast, accurately display a few song titles/artists, and maybe some advertiser information, too. (How hard is
that???) Don’t delay implementing a desirable website feature just because you're waiting for something really
flashy. You can add the flash later (and you may find that your heaviest users aren't all that interested in the flash
anyway). (Keep repeating — “This isn't rocket scientry, this isn't. .. ")

O Been by our web site lately? Listen to this — we've
got details on how to win five million dollars, just for
having a birthday. Our web site address is kvil.com.

Q T-t-take the PLJ Music Test!

(synthethized computer voice): Music test!

Log on to plji.com and get involved. PLJ.

O Log on to KTU.com and hang out with The Beat of
New York on-line! You can check out Cahoots.com, get
your 15 minutes of fame and more! Get in Cahoots and
win, only from The Beat of New York!

Q0 While you're enjoying Love Songs with Delilah
tonight, get the complete Sunny experience by visiting
Sunny 95 online. Just type in sunny95.com. When
you're there, get the latest on our upcoming free Sunny
95 Breakfast Breaks, plus get up-to-the-minute
Weather. See what's coming up with our Sunny 95
Events page, and even get the latest news and reviews
with Sunny 95's movie link. We'll tell you what's playing
at all the local movie theaters, plus much more. All on
sunny95.com.

TW Tip #3274, #15080, #16105

WWWehP'ugs The ongoing “PB” series of on-air website promos from around the world continues:

O  We keep you up-to-date with the City on our web

site and listener line. Visit us online anytime. You get

Nick Gregory's Weather, current News and Traffic, and

the web site address is 1067LiteFM.com!

O (clip of song parody) Just one of the many tunes

you can request here live, or, if you just need to hear it

wherever you are, wnci.com. All the Multi-Media is

available. Just click on ZOO! Log on now! WNCi.com!

(VO over computer-modem sfx):

Make WNClI.com part of your favorites!

Q (Voice 1, over Computer sfx): Do you want to know

what the World Wild Web is?

(Voice 2) News, traffic, chat rooms, wild pictures,

celebrity interviews, dirty jokes, daily horoscopes,

message boards, jock bios, e-mail

(Voice 1) Are you ready to step inside?

(Voice 2)The new Wild 987.com is here. Enter the World

(Voice 1) w-w-Wild Web

(Voice 2 With Wild 98 7 (computer beep sfx) dot-com.
TW Tip #3275, #15081

e s BRI 1 TP AN ST AR g Yoy It L O T MY, S S R o MU AP B e S Y b
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Round-The-World
Round-Up

Q Lost His Pants. Another one from the TW archives. Treasure
hunt styled stunt. Morning jock gets on-air Monday morning, says
he lost his pants over the weekend. Doesn’t want to talk about how
or why, just wants them back (they're his “lucky” pants). He had
over $1,000 cash in the pockets. Whoever finds them gets to keep
the money. Cleverly spreads word-of-mouth as everyone wonders

(Continued from page 4)

(continued) go the extra mile to
conquer the logistical hassles.
Where there’s a will, there’s a way.
Don't think of why it can't be done,
§ think instead of ways you can get it
done. TW Tip #3276, #4139, #7293

O N’'Stink For N’Sync. Here's one
that ranges somewhere between the
N'sane and the N'credible — two
WKTU/New York listeners agreed to
live in a trash dumpster 24/7 to win
front-row tickets to the N'Sync con-
cert at Madison Square Garden, plus
$1,000 cash and a trip for two to
Cancun. After 146 hours, it was
officially declared a draw (double
winners).

. A Pair Of Perky Promotions

U More Or Less Breast. Earlier this
year, KWOD in Sacramento staged a
titillating web-contest. Listeners who
wanted to win a breast procedure
sent a photo of their breasts only. 60
listeners’ assets were displayed at
kwod.com. Web-surfers were invited
| to click on their favorite “pair’. The
boobs collecting the most votes won
the procedure.

U Boobies Like Britney. Z107-7 in
St. Louis gave 10 listeners a chance
to state their case to listeners and

: , web-surfers (on
g the Boobie Bio

. page) about why
' they deserved a
. boob-job. Each
| day, contestants
were voted “out”

by listeners.
Last one left
wins. Clever

clickable feature
- v at z1077.com:
an interactive “Britney Boobie-
Sizer” shows how “big” the winner’s
“new and improved” bust could inflate
to (using a picture of Britney).
(Sneak preview: ends with “oops™)

n—
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Q Payola Weekend. WPLA-FM in
Jacksonville (Planet Radio 93.3)
staged a charity “Payola Weekend”,
all proceeds going to the National MS
Society. Cost to get a song played:
$25 for a listener, $100 for a local
band, or $200 for record companies.

U Don’t Say “Uhhh”. Good example
of how to make syndicated resources
sound local and actually add to sta-
tionality throughout the day. KRNB/
Dallas sprinkles syndicated moming
man Tom Joyner's “World-famous
Don't Say Uhhh Game" throughout
the day. Joyner voices the on-air
solitation liner, listeners call-in for the
chance to win $105.7 by talking for 30
seconds without saying “uhhh” to win
$105.7.

O Brushes With Fame aka It's Who
Ya’ Know. Listeners have the most-
famous person they know call in on
their behalf to win front-row seats to a
hot concert or sporting event. John
Garabo used this very effectively
when he was morning personality on
Y 108/Pittsburgh.

O Final Episode Party. KGME/
Phoenix held a “90210 Final Episode
Party” at a local big restaurant venue.

O Blow Smoke Up The Audience.
WSSX morning team Two Girls & A
Guy pulled a great April Fools stunt,
asking their 6am listeners to help pull
a practical joke on listeners who woke
up after 7am. 7am listeners were told
that, during a late-night emergency
legislative session, Governor Jim
Hodges passed a bill outlawing smok-
ing in cars. 6am listeners (who were
in on the joke) called in to report
they’d been pulled over and fined
$995 for possession of tabacco in the
car. 7am listeners were told the story
was buried on page 17a of the local
paper (which, of course, didn't
exist). Listeners jammed the phone
lines at all media outlets all morning

Issue #56

“just what was he doing to manage to lose his pants?”.

(even the police received calls). At
8:15, the morning crew came clean.

(See “PD” issue #34, page 1, for a rundown
of 50 other classic April Fool's pranks)

O Too Big A Splash. Wasn't done
on April 1%, but could have been.
Brad Krantz, auditioning for a Talk
Host position on WBT, told listeners
that the City of Charlotte secretly
planted silicon chips in water meters
so it could cut off water to people who
exceed their quota. Later in the hour,
he admitted it was a hoax (but not
before city officials received tons of
compilaint calls).

Q Car Drop 2000. B93.7/Greenville,
SC dropped an old Toyota from a
helicopter onto a giant grid below
(various squares were numbered).
Winner won their choice of a new
Toyota 4Runner or $20,000 cash.

(Wallace Wisdom: Guess which one
the winner choset)

d Poker Run. WTGZ/WQNR in
Aubum/Montgomery, AL teamed up
to raise money for the Sheriff's Girls
Ranch. For a $250 donation,
contestants on 52 boats passed by
five marinas, where they got one
playing card. Best poker-hand at the
end of the day won $5,000 cash.

O Munster Mash. Mix 103.1 lined
up Butch Patrick and Pat Priest
(“‘Eddie” and “Marilyn” Munster) for
photo and autograph opps at their
Mix Munster Mash last Halloween.

Q Wing Zing. WLVQ/Columbus
established the Guinness record for
most chicken wings eaten at a sing
event (37,602 is the new number to
beat!).

U Mission Is Possible. Mix 99.9
gives Toronto “the world's hardest
contest”. Every day, new contestants
faces a fresh challenging mission
which must be completed the same
day they accept it. (Continued on page 7)



Round-Up

(Continued from page 6)

Round-The-World

Z100/Portland’s latest insurance-
based game. 100" caller gets a shot
at $1,000,000 (matching the last 4
digits of social security numbers).

Q Largest Block Party Ever
Thrown. Q102 had Cincinnati listen-
ers call/fax why Q102 should come to
their neighborhoods and party with
them during the Super Bowl. There
were 6 parties — a tailgate pre-game
party, one during each quarter, and
a post-game party. Cash prizes and
a 52" TV went to the party with the
most “Q spirit”.

Q Pregnant & Proud Of It. KIIS-
FM/LA held a “Pregnant And Proud
Of it" bikini contest, just in time for
“Labor” Day. The Pregnant Queen
was judged on talent, beauty, and
personality.

Q Final Four Dribble-Off. Rock
97.3 set up 30 winners at a Birming-
ham Hooters to see who can dribble
the longest. The Winner won two
tickets to the NCAA Final Four.

QO The “What’s Buggin’ You” Hot-
line. Give listeners to get things off
their chest about life in your market.
Anything that airs wins a cash prize.

O Q-topia Summer Show. Great
name for WKQI/Detroit's version of
the artist spotlight concerts.

O Paper Airplane Fly-Off. Sell
heavy weight paper airplanes to raise
money for charity at a largecrowd
event (football games or cricket
matches are ideal). After the game,
position a hot car with an open sun-
roof in the center of the field. First
person to sail their airplane through
the roof wins it. Sell it to a key
account (The Paper McAirplane Fly-
Off, brought to you by McDonalds).
Great photo opp for TV and
newspapers — as 20,000 paper air-
planes take flight.

Programmer's Digest ™

Q Million Dollar Four Play. 0O Embarking On The Roller 0O The X109 Cash Blaster. Ditto.

Coaster Of Life. Star 101.5 married
three Seattle couples on-the-air
during a roller-coaster ride.

O The Breakfast Prize Balloon.
Release a daily prize balloon every
morning at 8:15am (containing a
client prize). Plays on theater of the
mind (listeners can “see” it being
released when it's described prop-
erly). Plus every time a listener sees
any kind of balloon in the air, they
assume it's yours. Several years
ago, a New Zealand station had a
prize claimed by a winner who found
it 600 kilometers away.

QO Leap Day. File this away for
February 29, 2004. WWDC in
Washington’s entire “Elliott In The
Morning” crew decided to celebrate
Leap Day by hurling their bodies out
of an airplane. Website slide-show
followed.

0 Got Milk. WYNK moming team
Big D & Bubba submerged them-
selves in 500 gallons of milk for 101.5
minutes, doing live remote breaks
while submerged (using special suits
and breathing apparatus). The sta-
tion donated twice that amount of
milk to the Baton Rouge Food Bank.

O Note For Note. Name That Tune
take-off. “Do you need 5, 10, or 15
notes to identify this hour's mystery
song. Name it in 5 to win $1,000,
take 10 you'll win $100, or $20 if you
require all 15 notes.

Q Limousine Lunch. Recurring
weekly promotion — win lunch with the
morning team at a nice restaurant.
Easily liquidatable for mentions.
When big celebrities visit the station,
the mechanism is already in place to
rev it up a notch.

O X109 Big-Ass Cash Giveaway.
Great name thought-starter for a
forced-listen cash contest.
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1Q The Crushed Classic. KBZT/San Diego
(Oldies 94.9) took a perfectly good classic car
and had it crushed into a metal cube (James
Bond “Odd-Job” style), which they then trotted
around to various advertiser locations for
listeners to inspect. Guess the exact year, {/
make, and model, win a classic '58 Cadillac. .-~

W"- o Al

O World’s Largest Car Wash.
Coordinate area schools, church, and
civic organizations to help raise
money for charity at a large stadium
parking lot. Post promote by tallying
all the money raised for all the
charities combined.

Q Car-Wash-A-Thon. Jock tries to
set the Guinness Book world record
for non-stop car-washing. Lots of
good looking “helpers” (male and
female) add to the attraction of this
event. Charge money for charity
(“$10 for Jock Name to wash your
car’).

O World Record Day. Hold at a
mall or stadium parking lot (on a
weekend). Two weeks out, solicit for
listeners who want to break a
Guinness Book world record.
Stations sets the world record for
bringing together the most world
records.

Q0 Children Are Our Future.
Similar to Howard Stern’s
“Homeless Jeopardy”. KFYI Talk
Host Grant Woods plays the game
with a call-in contestant, who has to
guess whether a High School student
will (or will not) know the answer to a
general knowledge trivia question.
(“What do the letters JFK stand for?”)
You'll be amazed at how ill-educated
Generation Y is about things they
should be learning in school, and
even how uninformed they are about
pop-culture.

U Mardi Gras Marriage. Mix 104.1
morning team Rob & Rob performed
their 2" Annual Mardi Gras Marriage,
wedding one lucky couple on a float
during the Fat Tuesday Parade in
downtown ‘Nawlins. The entire event,
of course, was broadcast live.




Round-The-World
Round-Up

U Flight Fund Friday. Phoenix is home to American West
Airlines so a good percentage of Phoenicians are members of the
airline’s Flight Fund frequent flier program. Mix 96.9/KMXP gives
away 50,000 Flight Fund miles every Friday morning. Each winner
also goes in the draw to win a trip for 2 to Tanhiti. For this co-
promotion to achieve sufficient mass, it needs to be tied to one of

(Continued from page 7)

O Live Mikes. Star 957 got the
Tampa Bay market buzzing with the
old “leave our mikes open” stunt.
Even rival radio stations tried to con-
tact morning team Carmen & Chris to
let them know their mikes were on.

Q Screw Over Your Ex. The Morn-
ing Freak Show at Wild 98.7 gave
Tampa residents (Tampons?) a
chance to go up in a helicopter and
“do it” over the home of their ex.

(J Mile High Marriage. Z100 in
Portland gave away a Valentine's
Day marriage aboard a Piper Navajo
airplane, complete with a mattress in
the back. Personality Dr. Doug
broadcast live, airborne, from the
blessed event (from the other side of
a privacy wall installed in the plane).

O 10,000 Valentine’s Cards.
WOGY/Memphis (Froggy 94) en-
listed the work of school kids to hand-
draw 10,000 cards for patients at St.
Jude Children’s Hospital.

O Who Wants To Be A Billionaire.
KSMG morning personality Sonny
Melendrez gave listeners a chance
to win One Billion Turkish Lira.
($1,777).

Q You Don’t Have To Do Jack.
KUPD direct mail piece invited listen-
ers to fill out an attached “job applica-
tion” and drop it in the mail. When
you hear your name called, call
within 10 minutes to win cash.

Q Miss Tore Up Texas. KEGL
staged their 2" Annual contest to find
the ugliest woman in Texas. The
categories included: bad hair, ugly
feet, most stretch marks, ad nauseum

O The Message Is The Medium.
Star 100.7/San Diego invites listeners
to include KFMB-FM's signature “Hi
Star” line as part of their voicemail or
answering-machine message to win
small prizes.
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Q Build A Better Radio Station.
93Q/Houston dusts off an old classic:
“For years, you've had the freedom to
enjoy drive-thru hamburgers your
way. The same general principle
works for salad bars, custom homes,
special-order cars, and the like. But
with radio stations, you've always
pretty much been forced to make
your listening choices based on
what's available, and essentially take
it or leave it. But not anymore. 93Q
Country needs your help in building a
better radio station! Join the 93Q
Advisory Team. Tell us what new
Country songs you want to hear more
or less of or not at all. And if you have
comments or concerns, we want to
hear those, too! Join the 93Q
Advisory Team now by signing up on
our web site at 93qcountry. com. And
when you sign up, you'll be doing your
part to build your radio station,
Houston's New Country Leader, 93Q"

Q The Anniversary Club. Hear us
announce your anniversary on-the-air
and win a world-class weekend.

U Note For Note. Name that song
style of contest. Listener chooses to
identify a song in 5, 10, or 15 notes
(to win $20, $50, or $100 cash).

Q Hear It & Win It Weekend. Win
concert tickets to several upcoming
concerts whenever you hear a song
by that artist played.

O How Many Tickets You Need?
Nice twist to an event you have lots of
tickets for. Ask the winner “how many
tickets do you need? 2, 4, 6, or 8?

U Virtual House. Triple M/Sydney
gave away over $80,000 worth of
home furnishings (including a
$10,000 down payment).

Q Payroll 2000. WMGK/Philly is the
latest to use the old Payroll contest,
inviting listeners to call in to register,
then listen for their name to be called
on-air. Call back within 10 minutes
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the top 2 or 3 airlines (in local share of market)

to start earning $102.9 per hour (with
double-time pay on Thursdays). Stay
on the payroll until the next listener
calls-in when they hear their name.

WWWebWWWise —

Q Your 15 Minutes Of Fame.
Actually more like 10,000 minutes of
fame. Website feature on KFI/LA
(www .kfi640.com) spotlights a weekly
Featured Listener (photo, micro-bio,
and all).

Q Cyber Crew Bonus. WRIF drives
Detroit listeners to the ‘RIF website,
www.wrif com). Their Song Of The
Day pays $1,001. But if the winner
knows the secret password (given to
members of the WRIF Cyber Crew),
they win double ($2,002). Thursday,
the cyber bonus triples ($3,003).

U Live Lipo. Doc of WXXL/Orlando’s
Doc & Johnny morning show, had a
liposuction procedures done live
(both on-the-air and on-the-web).
Generated over a million hits during
the operation and following.

O Winning Lines. Each week,
Capital FM/London gives surfers a
couple of lyric lines from a song.
Guess the song and artist, win one of
several prizes. Purely a web-
competition (www.capitalfm.co.uk).

And the survivors just
keep on comin’...

Q Survivor — The Quick Version.
Clever twist to survivor-mania from
WPUR in Atlantic City. PD/Morning
personality Joe Kelly compressed
the  contest down to 4 hours in the
Cat Country studio. 12 contestants
voted a fellow member out 20
minute, while performing various
rituals throughout the show. Winner
got a 7-day Caribbean cruise.

m See Page 12
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Another Todd Wallace Insight Interview

Mark Beever

A few weeks ago, Mark Beever signed-
on as the Director and Consultant for ESP
International, which also has him wearing
the cap of Group PD with the SBS Radio
Network across Europe. Just before he
joined ESPi, we had a chance to catch up
with Mark during his tenure as Programme
Director of GWR-fm (Bristol/Bath) and
head of Research for the 36-station British
radio group GWR to talk about fresh ways
of approaching stationality. To complete
his CV: prior to his stint at GWR, Mark
was PD of ARN's (Australian Radio Net-
work, owned by Clear Channel) successful
TT-FM (Double T), Melbourne (Australia).

Mark recently introduced some unique
new jingle concepts on his stations that
have commanded the attention of both
listeners and other British radio program-
mers alike. One particularly interesting
aspect: the jingle-imagery was produced
by an Australian company, Jingle House,
headquartered in Australia’'s second
largest city, Melbourne. In just three years, Jingle
House has become the single largest producer of
radio IDs Down Under.

“PB”: Mark, first give us some background on your
position with GWR.

MB: | had always wanted to work in Europe and
Dirk Anthony the Deputy Group Program Director
heard TT-FM on a Melboumne visit and liked some
of the things we were doing on air. A friend of mine
was also working in the group and when he
mentioned to Dirk that | was keen to come to
Europe, it all started from there. GWR-fmis a CHR
based format operating on two different frequencies
for the Cities of Bath & Bristol. One of the big
differences in working in the UK is the fact that not
only are you competing with other local stations, but
also having to contend with the power of the BBC,
the government owned and operated non-
commercial broadcaster. Six BBC stations can be
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With the initial brief, they asked
for not only tapes of GWR-fm but
also our competitors, so they

could get a feel for the market.

heard in the Bristol/Bath Market, five of them
national and one local. The BBC is a major player
and is in direct competition with commercial
operators for audience share. Commercial Radio
did not really get going here until the 70s and 80s
(and is still expanding), so the BBC stations still
have a great deal of heritage in the market.

“PD”: And what is the ratings situation.

MB: GWR-fm currently enjoys a market share of
18.4%, BBC Radio 4 (Talk) sits on 15.5%, BBC
Radio 2 (AC) has 15.0%, BBC Radio 1 (Alternative/
CHR) is sitting on 11.1%, BBC Bristol (Talk) comes
in at 8.9% and Galaxy (Dance) is at 4.8%. The
other stations then tail back from there.

“P”: | understand you've recently introduced some
new jingles done by Jingle House, Down Under.

MB: We initially commissioned two packages, a
set of positioner jingles and Power Ups for song
intros. It had been a long time since GWR had run
any sung jingles, so to me it seemed the most
obvious way to freshen the station.

“PD”: Certainly, the UK has numerous jingle firms
and many British stations have utilized American
jingle companies to establish their stationality. Why
do you like the material Jingle House creates for
you so much?

MB: Mainly because it's extremely current,
innovative, and customized to suit our station.
Jingle House has a combination of staff from both
radio and music backgrounds, which means that
there is a real understanding of what radio stations
are trying to do. With the initial brief, they asked for
not only tapes of GWR but also our competitors, so
they could get a feel for the market. No other jingle
company had ever done that. So once they listened
to the tapes, they spoke with me about how we
wanted to use the jingles, then came up with some
demos — most of which | Joved. The guys worked
up the package from there. It was purpose-built for
our needs.

(Continued — on the INSIDE PAGES of this Insert)
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“PB”: Your network has not run jingles for a
very long time — in fact, jingles are not at
all common in much of British Radio these
days. What has the reaction been like to
such a radical change in the station sound?

MB: Terrific. The first inkling | had that the
jingles were impacting was when | heard
some of our sales staff singing along with
them. They really helped with the flow,
made our music sweeps more seamless
(assisted with “more music, less talk”), and
also made the station sound more contem-
porary and up-to-the-minute. They have
worked especially well in Breakfast. Our
guys use them a lot when getting out of
breaks. There is nothing better than
hearing a jock come out of a really funny
bit, using an up-tempo jingle or Power Up
track to wrap it up and move the show on.

There’s nothing better than hearing
using an up-tempo jingle or Power

the show on.

Sounds fantastic!

jocks come out of a really funny bit, |

Up track to wrap it up and move |

— = T T

found that differing international accents have
caused any problems?

MB: One of the great things about jingles is that
singing automatically softens accents to begin with.
We just made sure that the pronunciations were
clearly described in the brief and then did some
tweaking at the demo stage to make sure they were
spot-on, but there have been no problems. It
hasn’'t been an issue.

‘PD”:  Has being on the opposite side of the planet
affected your working relationship with Jingle
House?

MB: No, not at all. We use a combination of
phone, fax, e-mail and overnight couriers for

Sounds fantastic! It's funny
now that over the past couple
of months many of our
competitors have “suddenly” intro-
duced jingles and Power Up type
song intros!

“PD”: Are the formats of Double T FM
and GWR identical?

MB: No quite different. GWR is quite
a bit broader and plays a lot more
currents. The audience tends to be more accepting
of different genres as long as the song is a hit. The
UK audience is comprised of voracious music
consumers and songs tend to peak and burn a lot
faster here. As a result, Recurrents also don't tend
to hang around as long. TT was more an AC
station, GWR leans towards CHR.

“PD”: How did Jingle House adapt to the differences
in format when they created your GWR package?

MB: Well, they were completely different packages,
for different formatted stations, on different sides of
the planet. We didn't actually talk about Double T
in the brief, it was a totally new approach for GWR.

“M". There are probably skeptics out there who
may think that an Australian accent can’t match the
English dialect (or U.S. for that matter). Have you
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The UK audience
tends to be more
accepting of
different genres
as long as the
song is a hit.

Issue #5656

. communication.  Jingle House
will often e-mail MP3 audio file
. demos of the new material we
commission, which means | get it
. instantly and then we usually
discuss any issues on the phone.
There is no problem with delivery
deadlines as there are several
ways in which we can receive
material.

‘" Do you supervise the creative direction by
phone during the session, or do you actually fly
down to Melbourne for the session?

MB: It takes 30 hours for me to get to Melbourne
door to door from Bristol so we normally do it by
phone. The guys either e-mail or express mail
music beds, then rough vocal stages, and we
discuss it at those points.

“P§": How well do you find Jingle House takes
creative direction from you?

MB: It's great, they really try to make sure that they
get what is in your head coming out of the speakers.
As | said earlier, their team is made up of both
musician/song writers and radio production/on-air
people; they know that they are producing jingles
to serve a purpose and function, so they are not
“precious” about their work and are only too happy

A “PD” Info-mercial Insert




MB: coninuea) to discuss every aspect of each jingle.

“PB”: If you need something changed quickly, are
they cooperative? What's been your experience?

MB: Very. The one time | needed a change
made to a finished product, | had a new version
sent via e-mail within 48 hours. Then following my
approval, the CD master hit my desk within 36
hours. They changed it straight away and at no
extra charge.

“MI":  You've chosen to introduce both the
‘package” jingles and the “Power Ups” concept
simultaneously. Can you explain the difference?
Also why you made the decision to run both —
and how they fit together within the program?

MB: The quick answer is maximum impact.

B The package jingles are standalone pieces
that sit between songs. They each have their
own specially composed and recorded music
bed (along with an ID & Positioner vocal) and
are particularly good at assisting with the
transition between tracks.

® The Power Ups are sung station IDs that are
specially produced to sit over the intro of
specific songs. This means you get
uninterrupted music flow with a very powerful
station ID.

As | said, we decided to run both to achieve

maximum impact quickly. Having the Power Ups

on also gives the other jingles a longer sheif life.

“P§”. And | understand you recently took delivery
of the Jingle House “Summer anthem”, Summer
In The City. How was this utilized?

MB: It was delivered to us in a really versatile
way, there was the full 4-minute song version,
alongside all the work-parts. That meant that we
were able to mix a full package of Summer IDs,
complete with listener grabs and lots of “local’
audio, all to the theme of Summer in the City. It
was great because no one else in the market was
doing it and we really sounded like the city's
“Summer” station. The jingle incorporates several
localized raps and a very infectious big block
chorus. We actually got requests for it — you
know it's got to be working when that happens!

‘P Last time | checked, £1 pound sterling

The Jingle House team is made up of
both musiclan/song writers & radio
production/on-air people; they know
they’re producing jingles to serve a
purpose and function, so they’re not
“precious” about their work.

buys 2.6 Australian doliars, and one US doliar buys 1.7
Aussie dollars. Has this exchange-rate advantage
played a part in your decision to run with Jingle House?
MB: The competitive international exchange rates
certainly make the jingles and Power Ups more
attractive, and affordable, but this has never been
the driving factor. I've always found Jingle House to
be very good value for money. | haven't come
across anyone else that offers the quality of product
at their kind of rates, but ultimately, the Jingle
House product is the reason they're on-air. rwrp #9225

Mark Beever is Director and Consultant for
ESP International (the European arm of
Australia’s most successful programming
consultancy, ESP Media). Reach Mark by
e-mail at mark.beever@ukgateway.net.

For more information about
Jingle House in Melbourne,
Australia, contact Nigel Ross.
By phone: 61-3-9537-0600
By fax: 61-3-9537-2468

US readers: International access code is 011

By e-mail: info@jinglehouse.net

JIGLE

Complete packages, including raves by great
programmers like Tracy Johnson, David Brice,
Brad Storey, Dave Smith, Kate Economou,
and Howard Taylor appear on the enclosed Demo
CD. Additional samples of other (non-radio) Jingle
House product can be streamed or downloaded
from the Jingle House website:

www.jinglehouse.net
Wallace Wisdom: Pop the CD into your computer
right now (while you're thinking about it) — and
prepare to be blown away! This is truly world class!

To Reach “PI": Call (480) 443-3500 Fax (480) 948-7800

or E-Mail TW3tw3@aol.com

“
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Al The “PD” Deep Backgroumd Interview

\ In This Issue: Mark Beever

Director/Consultant with ESP International

Talking about a “secret’ new approach many stations in the
UK and Europe use to sound “fresh”: Australian jingles!

~

News & Lifestyle Svnuicateu Features Voice-Over Imaging

" Ever Wish You Had The Staff To
| Do “Sweeps-Series” Like TV?

scheduled over Wed/Thur
L I v Hot-button issues sharply written

M N M

o D —
For A Free Demo Recent AP Award Winner —

IL 1-888-873-6217

NOW You DO!
“Nelson’s Lifestyle File”

Weekly sponsorable feature
: v Influences two diary-weeks when

& presented in conversational style
v Appointment-marketing at its best: '
W25-54 go out of their way to listen |

1st Place — Best Talk Program! |

R FREF Surprise Inside Every Box!

Tracy Johnson

VPIGM of KFMB AM/FM in San Diego

said some great things about the
newest “wonder from Down Under™!
Hear what he has to say on the
enclosed JingleHouse CD sampler.

1. Imagine how extreme il would

sound to have Bobby Ocean on
the airr in your market.

2. Much cooler: on your station..

3. Make it so.
phone - (415) 4725625
wuy.bobbyocean.com

BOBRY OEAN Yoinatsmets

NNGLE |

] -] ('] s

Voice Imaging & Production

|1 Means
aurkenig MOmentum!
On-air around the world

“The Queen Of Whispers!” — Marc Driscoli
“By far the best female voice talent.” — Bill Shuttz/KTU
“She pails it! Every time!” — Ron Shapiro, Mega/lLA

1 CTIZ Y] (425) 430-1498
VLR - J'0- Y23 e-mail: vogueen@aol.com

Represented by Marc Guss, William Morris Agency, New York
(212) 903-1195

LLEAR LHANNEL POESN'T
OWN 457

.. but we work

their stations! wmorrxrr rrobDUCTIONS, INC.

“Big Voice Imaging™ vou can afford no matter who owns vou.

Call 1-800-HOTT-ADS for a FREE demo!

Computer Presentations

Ma th: 22 years of radio experience
/ + today’s multimedia technologies

= powerful communications
with clients and listeners!

Sim?‘e

Phone: 602-494-4341
Email: info@pcplex.com
Website: www.pcplex.com

PowerPoint” consulting, production and training for radio!
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L5 Must-Read
"Q-Ust" Material

“What good books have you read lately?” is probably the question I'm asked the most, at various levels of
my consulting and radio activity. There's a menagerie of great new works that deserve to be on your
must-read list. We'll outline several dozen of the very best over the next few issues of “P".

Getting Better All The Time. In this great "new information age” we live in, there’s an added dimension that
can truly enhance your leaming experience. Most trailblazing authors are fascinating, complex characters.
And most of them are future-savvy enough to know that the Intemet can embellish their image (and enrich their
ancillary business ventures) very quickly. In some cases, their websites are so full service as to be equally
as interesting as (and more up-to-date than) their books, chock-full of useful information, free for the mining,
that will expand your mind in many new directions. Visiting the websites of breakthrough-thinkers like Watts
Wacker, Chris Locke, Tom Peters, Faith Popcorn, and Al & Laura Ries is an adventure in itself.

| encourage you to add this extra-step to your reading routine. It will add valuable dimension.
TW Tip #7299, #15083, #22029

The Visionary’s Handbook:

9 Paradoxes That Will Shape The Future Of Your Business
There are futurists. And then there are futurists! Watts Wacker is on the short list
of the greatest creative thinkers of our time. You may recall, in “P8” issue #53,

(4 4 ‘ Steve Rivers mentioned Wacker as one of people he'd most like to invite to a
AR R dinner party of great conversationalists. Read his Visionary’s Handbook, and you'll

Y VAN sce why. Better yet, visit his website (the epitome of a full service site),
i www firstmatter.com, and prepare to be dazzied, impressed, and inspired with
articles, RealAudio clips, and other “out of the box” thoughts. His Handbook
philosophically examines nine broad trends that are shaping business today, which are
actually paradoxes critical to understanding (and uitimately managing) the future.
Hypotheticals, yes — but with logical links to familiar situations of typical business activity,
which make it more usable. Some of the paradoxical gems he puts forward include —

B The Paradox Of The Visionary. The closer you get to a provable truth, the more
you likely you are just reflecting the present. The very basis for the book is that

The
Visionary’s
Handbook

by Watts Wacker
and Jim Taylor

“change” is occurring at such an increasing rate that the more certain you are of the
future, the more likely you will be wrong. And the more successful you are, the
more you will be faced with greater (and more frequent) such collisions with chaos.

B The Paradox Of Value. The value of any product becomes inseparable from the
buyer’s perception of worth. Relative value has replaced intrinsic value.

The Paradox Of Size. The bigger you are, the smaller you need to be.
B The Paradox Of Time. The longer the time interval over which you predict results,

the greater the risk you will be unable to take the steps necessary in the short term
to achieve long-term ends. Yet to succeed short-term, you need to think long-term.

B The Paradox Of Competition. Your biggest competitor is your own view of the
future. Competition comes from everywhere — and nowhere — at the same time.

B The Paradox Of Action. Nothing will tum out exactly as it's supposed to. You must
act intuitively (yet be equally ready to take counter-intuitive action).

B The Paradox Of Leadership. To lead from the front, you have to stay “inside the
story”. In an inherently inconsistent world, consistency is not the virtue it once was.

B The Paradox Of Leisure. These days, play is hard work. Play and work are
blending and becoming indistinguishable.

Hey diddle-diddle
won’t get you
there. But a big

boost will send
you in the right
direction.

“Reach for the stars.
You may not get one,
but you won’t come
up with a fist full of

mud either.” b

— Leo Bumett ||

(Seen on Watts Wacker's |
firstmatter.com website)

T

R
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B The Paradox Of Reality. Every person on Earth has the potential to be connected to every other person. And every
single one of us inhabits a world of our own and is a marketing segment of absolutely one. As our links become
stronger, our individuation becomes starker. (Continued — see Bookshelf-Palooza on page 10)
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Must-Read “A-Ust” Material

"PD" Bookshelf-Pa
(Continued — from page 9)

(Continued) Al of this points to the need for continual innovation, even to the detriment of your core business. If it
ain’t broke, break it (as Tom Peters has been known to say). The Visionary’s Handbook builds on a premise put
forward in Wacker’s previous book The 500 Year Delta (delta is the Greek symbol for “change”) that, after 500+
years, The Age Of Reason is rapidly coming to a close.  It's being replaced by The Age of Uncertainty (sound like
something we're familiar with in radio?). This is forcing businesses to increasingly rely on chaos-based logic (rather
than traditional reasoning and economics). “All we can do is attempt to influence our own future”, absorb the
paradoxes, and be prepared for whatever tomorrow does arrive.” In order to do that, you must constantly ask two big
Q’'s: “What am 1?” and “What will | be?”. Every chapter features “future exercises” where you are encouraged to
define yourself, your company and its products (and how you visualize them in the future relevant to the paradox
being examined). In essence, you're challenged to “write the resume of the person you want to be in X
number of years.” Read the book. Surf the site. You'll fast become a Wacker fan.
Available from amazon.com and bn.com for $20.80. TW Tip #7300, #22030, #15084

11 Immutable Laws Of Internet Branding i ‘

The same father/daughter team that brought you 22 Immutable Laws Of Branding Immutable s gy,
have (gasp!) line-extended! Online, that is. Al and Laura Ries refer to | Laws Of B,
themselves as “focusing consultants”. With that in mind, we need to take Internet

seriously their belief that every business will be affected by whether they have a Branding R
web presence or not (even if you're not doing business on the web, they say,

you'll be affected by a competitor who is). They believe history will rank the
internet as the greatest of all media, because of its interactivity, which can be by Al & Laura Ries
good for radio (see their take on chapter 6). An abridged version of the book can
be viewed free of charge by visiting the Ries website, www.ries.com (click on
Chapter Summaries). Worth visiting!

fhyy L

1 — The Law Of Either/Or 7 — The Law Of Globalism
The intemet can be a business or a medium, but not both  The intemet will demolish all barriers, boundaries, and
2 — The Law Of Interactivity borders. Mcluhan's “global village™.

Without it, your website and your brand will go nowhere.
y o L 8 — The Law Of Time
3 — The Law Of The Common Name Justdo it Vi fi ;
The kiss of death for an internet brand is a common name “USt d0 it. You have to be fast, first, and focused.

(e.g., cooking.com). You can't build a brand with a o .
generic name. 9 The Law Of Vamty

4 — The Law Of The Proper Name The biggest mistake of all is believing you can do

everything. The authors offer 5 fundamental strategies for
Your name stands alone on the internet, so you'd better m:,;yét ,';gde,s_ .

have a good one. Chapter 4 lists 8 incisive attributes to
consider when choosing a website name

5 — The Law Of Singularity

You should avoid at all costs being second in your category.

6 — The Law Of Advertising .
Advertising off the ‘net will be a lot bigger than advertising 11 — The Law Of Transformation

on the ‘net. Ries & Ries think radio will turn out to be an The internet revolution will transform all aspects of our
ideal medium for dot.com advertising. lives.

10 — The Law Of Divergence

Everyone talks about convergence, while just the opposite
is happening.

Ries & Ries offer 10 predictions about commerce on both the internet and what they call the “outernet”.
Because the internet is moving so fast it can't accurately be measured, this is a must-read for anyone in radio
who wonders what's around the corner for our industry.  Available at Amazon.com and BN.com for $14.70.

More Bookshelf-Palooza continues on page 14. TW Tip #15065, #22031, #7301
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4 & Ongoing series of forgotten

basics in “bite-size” doses

& ', 1 Aretimechecks a strong
=7 programming feature?

ey Orjust a content-crutch

. ¢ used by jocks (and thus,

» a waste of words and
airtime)?

i

A

As with many programming factors,
it depends upon the time of day.

Between 5-8am on weekdays,
“time” is a very important commodity
(and an integral part of the busyness
of most normal people's “get up and
get off’ lifestyles). Thus, frequent
timechecks are a natural, even
expected, programming element in
Morning Drive/Breakfast. It becomes
part of the “full service” reminders and
reassurance most stations try to pro-
vide for their listeners every morning.
When asked in a perceptual research
study, a good percentage of listeners
list accurate timechecks as something
they expect to hear on their favorite
radio morning show.

After 9am on weekdays, time
becomes less of an urgent factor (in
terms of being an essential ingredient
in radio programming).
In fact, my philosophy is that . . .
after 9am, a radio timecheck
usually serves as a reminder to a
radio listener (diarykeeper) that
they could (or should) be doing
something else, thus possibly
limiting (or ending) their listening-
streak with your station. People
often drift away from their planned
“time and motion” schedule during the
day, until something reminds them to
get back on-track, on-task, or on-
target. If you've got a diarykeeper
listening to you “right now”, you don't
want to say anything that might
remind them they should be doing
something else (which might result in
their interrupting their radio listening

Programmer's Bigest ™

After 9am, a radio timecheck often serves as a
reminder to a radio listener that they could be
doing something else, thus possibly limiting or
ending their listening-streak with your station.

2 g LELL CUA RN EIEYE pattem).  It's the same reason that
-

you don't see any clocks inside Vegas
casinos (it might remind gamblers
how long they've been gambling or
something else they should be doing
instead). That's why | recommend
against using timechecks after 9am.

Couple Of Caveats

B News/Talk stations can often gain
perceptual points by reinforcing
top- and bottom-of-the-hour news-
casts (when listeners “expect” to
hear newscasts) and regularly
scheduled surveillance ingredi-
ents (like “traffic and weather to-
gether on the 10's”)

B The use of a time-tone signaling
the top-of-the-hour can often
become a ‘“utility” listeners
frequently use o set their clocks
and check their watches. It is
generally done as part of a
newscast intro sequence
(although some music stations
have been known to feature an
hour-signifying tone as part of
their format).

How To Say It

Throughout the day. If you decide,
despite my urgings, that timechecks
should be part of your after-9 pro-
gramming, the most streamlined way
of giving time is in digital form (“9:23",
as opposed to “23 minutes after 97).
Since most people wear digital
watches instead of analog timepieces,
they tend to “process” (think) digitally.
Also remember that most automobile
time-displays are digital-readout. All
things considered, it makes you
sound more efficient to the greatest
number of listeners. (Last time |
checked, the percentage was well
over 75%) Ask someone who wears
a digital watch what time it is and
they’ll usually respond digitally. So
should you!

Morning Double-Time. Give a digital
timecheck during the hectic haste of

Issue #56

the average listener's morning shit-
shave-shower-shampoo routine and |
guarantee it will fly by so fast that no
one hears it (it goes by too quickly to
fully “register” in most listeners’
minds). But give the time in both
digital and analog verbiage and it
allows your time message to linger
just long enough that most listeners
do get it (and most will appreciate it).
Its not really a time-waster (only
adds an extra second). “7:23, that's
23 past 7°. Some stations still utilize
a time-chime (or time-beep) to sepa-
rate the two versions, but most con-
sider that (rightly or wrongly) to be a
dated presentation approach.

“Natural Sounding” Analog Time.
When giving analog time before 9am,
try to say it like most people actually
speak.

v' Use the “30” mark as the line of
demarcation on whether you say
“before” or “after”.

v' From :01t0:29, say “ _minutes
after _ " From:31to0:59, say“__
minutes before _~ It just
sounds cumbersome to say “48
minutes past 5" instead of “12
minutes before 6" (like, “what
planet are you from, Dufus?”).

v' On the quarter hours, say
“quarter past _” or “quarter til "

v" On the half-hour, say “half past "

Regular Morning Timechex. The
rule of thumb to apply to mornings is
that timechecks should be given
every 2-3 minutes on NewsTalk
stations or every 3-4 minutes on
music stations (which usually works
out to every time a spoken-word
segment is scheduled on a music
station). Some personalities claim
that timechecks “get in the way” of
great content, but | offer the counter-
point that they are something listeners
expect as part of your morning “useful
information” package. In fact, often
timechecks can be used as a ricochet

(Continued — see Capsule Concepts on page 12)
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Re: Selling timechecks — the correct advice is don’t.

o haaiaonals > s A

ni
Timely Timechex — frofh prags 11

(continued) point or “turning” opportunity
within morning content.

Morning Time & Temp. Just because the
concept of “time and temp” (given together) has
been a regular part of moming shows since God
was boy doesn’t make it any less valid today.
When you do it consistently, it makes you sound
formatically efficient (providing something lis-
teners subconsciously learn to count on you for).

Weekend Mornings. The ‘“urgency” and

analog “double” timecheck).

Re: Selling Timecheck Sponsorships. The correct
advice is DON'T. Sponsored timechecks sound cheap,
bush league, and old fashioned. But in this day where
everything seems to have a price, management is too
often willing to look the other way while logical program-
ming principles are sacrificed in the pursuit of a bigger
bottom-line. The smart PD will have proactively thought
through how to put the “best face” on it, in case push
comes to shove. (Call it “show prep” for the PD.) If you're
forced to, try to camouflage the sponsored timecheck
within a newscast (where it can be buried amongst lots of
other spoken-word content). You should insist that it be a

Continued

“busyness” attached to the “get out the door quick” week-
day routine doesn't apply to most listeners on weekends,
so the case can be made that timechecks are not as
“essential” on Saturday and Sunday momings. However
listeners are still waking up and depending a full service
ingredient mix. On this basis, | believe the appropriate
balance is to continue giving timechecks on weekend
mornings, but only in digital time (not reinforced with an

to be targeted in your rifle sight

sponsor-ID only (with no advertising copy or positioning
slug-line). Then follow it quickly with a reason for listeners
to stay tuned.

“KXYZ Newstime now 8:04, thanks to ABC Electronics
coming up next, money sports, and weather on KXYZ*

Formattic sleight-of-hand has never been so important.
TW Tip# 9224, #5071, #1136

M‘
On selecting which opponents need

“Never murder a man who
is committing suicide.”

TW Tip #3277, #7284 — (Old political saying)

Round-The-World
Round-Up

(Continued from page 8)

Q Starvivor Island. Like many
stations, Star 100.7/San Diego has
supported their survivor-esque
promotion with inventive web cov-
erage (at histar.com). Including
three live streaming webcams, pro-
files of and diaries written by the
castaways, and a photo album.
The winner who survives being
voted off by the Tribal Council,

comprised of Star
listeners, drives off
in a PT Cruiser.

Programmer’s Digest ™

¢ Wallace Wisdom:

Q Fanta-Z Island. WZEE in
Madison had contestants live for four
days in a fenced-in area in front of the
2104 studios. Spam and water were
the basic food groups provided, but
contestants were awarded “luxuries”
like pizza, sleeping bags, and tooth-
paste. Grand prize winner wins a real
fantasy island trip to either Hawaii or
the Caribbean.

Q Car Cast. Star 101.5/Seattle’s
“Live In it To Win It” contestants were
constantly on display via the Car-
Cam on the station’s website.

Q Piranha Cove. 5 WCOL listeners
in Columbus are spending the week
on a pontoon boat for a $1,000 prize.
An inner-tube filled with food (pizza,
subs, burgers) Only catch: they
have to reel it in.

Regarding ra-
dio stations having listeners “vote
people off”. I'm a bit uneasy about
inviting listeners to “vote listeners
out” of a promotion. A TV show can
get away with that — since that's

Issue #56

part of the show’s concept. But a
“survivor” promotion is just a small
part in a radio station's overall
image and stationality. | think it
could foster perceptual ill-will
toward the station, if the wrong
person gets booted. Radio stations
are supposed to be inclusionary,
not exclusionary. TwTip# 7295

TW Tip #3278, #4140, #5072, #15082

We promised you 50
stealable promotions!

We gave you 69!!!

And Wait'll You

See What's
Coming n
P Issue #98
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Differentiate Or Die:

Survival In Our Era Of Killer Competition

Jack Trout's newest masterpiece (with new partner Steve Rivkin)
zeroes in on the importance of discovering and marketing your

Or Die

Differentiate

by Jack Trout
and Steve Rivkin

product’s uniquely valuable qualities. Trout is a disciple of marketing guru Rosser Reeves, who in 1960 first
introduced the unique selling proposition. Differentiation takes the USP concept into the new millennium.

Two salient points to remember:

B In the new economy, differentia-
tion is one of the key metrics for
success. Over 25,000 new products
are introduced every year. If you can't
set yours apart in the buyers
(listener's) mind, you're dead. Product
quality, ad creative, price advantage,
and breadth of productline are no
longer enough. Consumers have
simply come to expect quality (it's no
longer a bonus). And any competitor
can slash prices (or commercial loads)
just as quickly as you can.

® Differentiation is the first step in
building a brand. Real brands
distinguish themselves from

v Reposition the category. Pork
sales dramatically increased as
“the other white meat”

This is where attribution enters the
picture. When you own a discermable
attribute, you're better able to
penetrate a consumer's mind. This is
important because differentiation takes
place in the mind (and minds are
limited on what they can recall). Stun-
ning example offered by Trout: There
are over 1 million SKUs (standard
stocking units) in America. An average
supermarket has 40,000. Your average
family gets 80-85% of its needs from
just 150 SKUs. In other words, they
ignore 39,850 items in the store!

cated by the fact that there now exists
what Trout calls “an explosion of choice”.
What drives choice is The Law Of
Division (as first articulated in the Trout &
Ries landmark opus The 22 Immutable
Laws Of Marketing back in 1993). 30
years ago, McDonalds had but 13 items
on the menu. Now there’s 43. Frito-Lay
had just 10 varieties of chips. Now 78.
its a process that is unstoppable
{companies just can't help themselves)

And radio is not immune to this choice
expansion. Certainly, all the move-ins
and upgrades have increased the num-
ber of radio stations, but that's only the
tip of the iceberg. Consider the thousands
of new stations now available (via stream-
ing audio) in every consumer's computer

others by way of their
difference. Years ago, 5KA in
Adelaide promoted itself as
“The only radio station in the
world where you can hear
Bazz & Pilko™. Today, KRNB
in Dallas is “The Tom Joyner
station® (a major plus in a
market where he’s already built major
name equity).

Trout’s 5-point plan to differentiate
commodities and build a brand is
remarkably simple (small wonder
since his last book, two years ago, was
The Power Of Simplicity).

v Identify your brand.

Chiquita bananas)

v Personify your brand. (The way
The Buzzard is uniquely linked to
the image of WMMS in Cleveiand)

v’ Create a new generic. Instead of
branding “bigger” cantaloupes by
size, a new category of Crenshaw
melons was introduced.

v’ Change the name. Kiwi fruit
sounds a lot more appetizing than
Chinese Gooseberry.

(A la

“Any damn fool can put on a deal, but it
takes genius, faith, and perseverance
to create a brand.”

(from the back cover of Differentiate Or Die)
TW Tip #3280, #7302

As we all know, attribution has direct
application to radio perceptions. Some
of the more obvious ones include —

B Having a heritage.

B Or being the preference of a
particular market segment or
consumer group (“The Tri-States’
home of today’s hottest hits").

B Or being the newest arrival in a
product arena (“The all new __ 7).

Think for a minute — what is it that
makes your station “different”. (Be
careful not to target a fuzzy non-issue,
which will only set off bullshit buzzers
in a listener's mind!) Think a little
longer — are there any differentiators
you're presently overlooking (or not
exploiting)?

Consumer choices are further compli-

— David Ogilvy

(which represent even more
brands for you to have to
. compete with). And there’s
more to come (some terres-
trial broadcast giants have
| Internet initiatives that are
. planning to make available
hundreds of new splinter
formats, shadow formats,
and fusion formats). Not to mention how
the ultimate launch of XM will throw a
huge hungry, 100-station cat amongst the
pigeons with an emphasis on far fewer
commercials at the very time traditional
radio is experiencing inventory overioad.
Trout points out that market leaders will
always be attacked on price and ease-of-
access. But the true leaders always find
ways to cleverly deflect such attacks —
O They’li do something special. Nike
went to Footlocker with an exclusive shoe
they made only for that shoe-retailer,
Tuned Air. End result: 200 million unit
sales. (And counting). Inradio, weekend
specials, even when regularly scheduled
as an ongoing series of specials, often
represent a reason for listeners to go out
of their way to listen.
(Continued — see Bookshe¥ Palooza on page 15)
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. it “Rip The Suits”
4 Jt“ +

Us at wabcradio.com).

- WABC/NY PD Phil Boyce went on-the-air to

answer listener questions in a one-hour listener- |
responsive program called Ask The PD (which is sometimes nicknamed “‘Rip The |
Suits”). It's followed up with a website support (under the section called Talk To
TW Tip #13024, #10083, #1137, #7297

Be Prepped & Ready For TV Crews
NewsTalk stations, in particular, = S s

prepared for TV crews to show up on the doorstep on a moment's notice, to cover a hot
guest (or to capture local reaction to a big national story).

need to be always T

(Music stations, too, should be prepared for whenever a

big music-related story breaks.) Many stations meet this situation proactively by making sure that the Control Room
and Talk Studios are TV camera-friendly. Make sure there's always a big logo in every camera-angle shot. To
make your station look even better, heip the videographers by having TV lighting installed (which can be switched on

whenever necessary).

ID That VU. Here's an old trick that always works. When was the last time you ever saw a story on TV about a radio

station that didn’t have a shot of a VU meter?

(Never, right?) The VU meter must be obligatory footage for any B-roli

which somehow manages to sneak into every final edit. S0000 — make sure you've got your call-letters on every VU
meter in the station. (Maybe a short positioning statement, too).

Being Video Visible. And be prepared to on-camera as your station’s spokesperson. Actually rehearse for the part

(by anticipating potential questions in a role-play exercise).
in every sound-bite. “Well, the listeners calling Magic 88.8 are saying . . .

Practice sneaky little ways of including your call-letters
TW Tip #3279, #10082, #13023

m Top 10’s From Michael Harrison’s Talker’s Magazine (week ending 7128/00)
. 4 To subscribe to Talkers, call 413-567-3189 or visit their website www.talkers.com

B Top Topics: 1) Technology 2) Economy 3) Legal System 4) Arts/Entertainment/Media 5) Politics
6t) Airline Safety 6t) Foreign Affairs 8) Sports 9) Crime & Violence 10) Personal Relationships

B Top Stories:

1) Napster 2) Concorde 3) Prez Race 4) NY Senate Race 5) Mideast Talks 6) Reality TV Shows

7) Tiger Woods Victories 8) Kathy Lee Exits 9) Jerry Springer Murder 10) Simpson Web Session

B Top People:

1) Dick Cheney 2) George W. Bush 3) Al Gore 4) Bill Clinton 5) Hillary Clinton 6t) Ehud Barak

6t) Yasser Arafat 7) Rick Lazo 8) Kathy Lee Gifford 9) Tiger Woods 10) OJ/Springer/Lance Armstrong

m

George Allen — On “Workouts”

The late Rams/Redskins football coach George Allen
believed firmly in the benefits of an active lifestyle and
lived his life as an example. Here's how he used to
quantify a good workout.

U A workout is 25% perspiration/76% determination.
Stated another way, it is one part physical exertion and
three parts self-discipline. Doing it is easy once you get
started.

U A workout makes you better today than you were
yesterday. It strengthens the body, relaxes the mind,
and toughens the spirit. When you work out regularly,
your problems diminish and your confidence grows.

U A workout is a personal triumph over laziness and
procrastination. Itis a bad of a winner —the mark of an

organized, goal-oriented person who has taken charge
of his or her destiny.

U A workout is a wise use of time and an
investment in excellence. It is a way of preparing for
life's challenges and proving to yourself that you have
what it takes to do what is necessary.

U A workout is a key that helps unlock the door of
opportunity and success. Hidden within each of us is
an extraordinary force. Physical and mental fitness are
the triggers than can release it.

O A workout is a form of rebirth. When you finish a
good workout, you don't simply feel better. You feel
better about yourself. TW Tip #7296

For more information about the life-lessons and guiding
principles to be learned from this legendary coach, read
George Allen’s Guide To Special Teams (available from
amazon.com)

R ST ———————
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Ocean
Toons.

Check out the official Bobby
Ocean creative web-site at
www.bobbyocean.com

Full of interesting ideas, links,
quotes, production samples,
and voiceover demos. E-Mail
Osh at oceanvox@pacbell.net

Jeff Young’s Radio 411
(www.radio411.com) is the
cyber- home of Ocean Toons
and the Bobby Ocean Cartoon
Gallery.

Radio As Science.
Fiction, thatis.

“AMAZING. THE GENOME PROJECT CAN FIGURE OUT
EVERY STRAND OF HIS DNA, BUT EVEN 60D IN HEAVEN

COULDN'T FIGURE OUT

—= o

HIS PROGRAMMING STRATEGY..."

Leadership Cliff's Notes| Mousepatd Metivation | Bookshell-F3/0023 (cortinued from page 13)
) T ) L They’ll cause confusion. When a competitor
You've probably seen the. great radnq Irfe-les"sons amcu!ated.m The 11§ J4acks you on “your ground’, attacking-back by
Commandments of Emmts Communications” (at ww.emmls.cpm). To matching (or raising the stakes) means you win. If
make sure every Emmis employee has a constant reminder of this classy the te 10-in-a- 114 t
rate culture at their fingertips, mousepads listing these inspirational R P 2 R o
EEpCyass CURU PEerigs P 9 INspiraional § tham (as long as you promote it properly). Perhaps
words-to-live-by are distributed to ail employees TW Tip #5164, #7298, #16106 | the greatest radio example of this occurred in Fall
: y } 3 1980 when WKRC and Q102 responded to a
W $500,000 cash prize which was the centerpiece of
p—— s a Cincinnati competitor's launch. Not blinking, they
OoF EMMIS COMMUNICATIONS pooled their resources and boldly offered a
v IR Admit your mistakes $1,000,000 prize (that's over $3 million in today's
doliars), totally quashing the newcomer's momen-
v« B 8e nexivle - neep an open mind tum and spirit (and thus their ratings).
4 “‘PI” footnote worth noting: The name of the PD
o Be rational - look al atl ti
IR B4 smior ~feek il b avtions at 'KRC — some guy named Randy Michaels.
went QI Have tun - don't take Ihis 100 seriously Or shift the argument. An expensive product like
Seres a Mercedes might have a high price-tag. No
iCations K vevor oot smug denying that. But since it /asts longer than an
B8 0oa't underprice yourselt or your medium i “a"/erage" car (and will probably require fewer re-
don't attack the industry; bulld it up pairs), the logical argument can be made that
|| you'll actually spend less money over time.
« WER setieve in yourseit Accountability:  In retail, and other “tangible”
! you think you can make it happen. you witl businesses, differentiation is only considered ef-
A Hever jooparsiza yout iategrity fective if it influences or results in a sale.
wa win the right way or we don'l win at al !-low we “make the sale” in radio: In our case,
~ it's not enough for us to just get listeners to listen.
W | 0 your pe { ' They must remember that they've listened (radio’s
and give them a plece of the pie “‘point-of-sale” is getting accurately reported in a
3 diary).
MR oo famcioqnes guan M T As with most Trout books, you'll find Differentiate
and compassionate about how you do it . .
Or Die will become one of your constant reference
=« [} T1ake care of your audiences and your adverlisers volumes. Buy a copy for every member of your
think of them and you'tl win .; management team. $17.46 at amazon.com and bn.com
& | TwTip #3281, #7303 #22032
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Sweepers/Splitters/Bumpers/Liners/ins&Outs
The most music in the morning, all day, all night, whenever
you want it! Just remember to turn on the Lite, 106.7 Lite FM

Kool 94.5 — voted the station most likely to be playing the
Four Seasons. (straight a Four Seasons song)

It's Hot 97's Open Mike Hour. (penetration EQ): Open Mike Hour
(touchtone fx) Call now, 1-800-223-9797, and make yourself
heard! On Hot 97!

Here's ONE station that won’t put you to sleep on the
weekend. 101-9, the Fox!

(male) Keeping our promise to play the most continuous
music (female) You're in the middle of a fong, continuous
music Mix. (jingle) Mix 102.9!

(disconnect telephone sfx sounder, followed by female voice):
The number you have reached, 1-0-1-point-1, has been
disconnected. The new number is 1-0-5-point-1. Please
make a note of it.

Wild 98.7. Cuz sheep need love, too!

We jam on the job, and you can too with Cincinnati's
Jammin' Oldies, Mojo 94.9.

(female) Interactive (PQ: “Interactive”) radio.
(male) The 'PLJ Retro request Hour, with Jamie Lee
Call 1-800-321-WPLJ.

You tried the other stations at work. But all the plants died!
(jingle): Mix 100.7!

Diggin’ around through the 8-tracks, so you don't have to. It's
the KOOL lost and found. (into a flavor oldie)

WGRR, Oldies 103.5. Cincinnati's number one station for the
baby boom generation!

In The Worlid's

Fastestp

shifting

~want" To Human

A fresh New Zealand perspective from

Morry Shanahan

[ . 8
"Also
Making Sure Your Staff

Understands
Arbitron Math 101
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Changing/Updating Your Logo
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Growing

(ogramming Newsletter [SWE-PS
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i
i
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Pardig'“

Elements of Stationality

(female) The best music on the radio!
(male) It's all about the music! (female) Young Country Y96!

Here's what's comin' up this next hour for you.

Reba McEntire (short clip). Mark Wills (short clip).

The Dixie Chicks (clip). There's more Star Power right
around the corner on 105.1 KNCI!

630/KHOW. The Talk of the Rockies!

Your favorite Oldies! So many great memories, and only one
station’s got 'em! CBS-FM 101.1!

Hello, I'm Deputy Attorney General Richard Weasel and in
light of 93-3 FLZ's continuing monopolistic tactics we at the
Justice Department have been forced to break it into two
separate entities. For instance, now to hear Pink please
listen only with your left ear. (song clip) To hear Nine Days
please listen only with your right ear. (song clip) We hope
this break-up benefits you, the radio consumer and we
apologize for any seizures or dizziness this may cause.
Thank you. (Voiceover): This is Tampa Bay's Hit music
monopoly, 93-3 FLZ!

(jingle lyrics for The Breeze in Wellington, New Zealand):
“Harbour City you're a friend of mine, and you've sure gota
friend — in The Breeze.”

(female) K (male) K (female) T (male) T
(female) The Beat of New York

(ingle) New York’s Dance Music Leader on 103.5, the new KTU!
(female) The new Q102, double-double shot.

(clip of bootcamp swat) “Thank you sir. May | have another?”
(female) On the number ONE Hit music station.

TW Tip #9217
How To Reach Us

(480) 443-3500
(480) 948-7800
By E-Mail: tw3tw3@aol.com

By Snail Mail or Fed-Ex:
6044 East Foothill Drive North
Paradise Valley, AZ 85253 USA

Subscriptions

Your Investment —
51 Issues $US295
26 Issues $US165
18 Issues  $US129
12 Issues $US 88

Complete Set Of “PD)”
Volume One: $US99

Intemational Air Mail rates slightly higher

© Copyright 2000

Pregrammer’s Digest :
Todd Wallace/Associates

All Rights Reserved. No form of this
publication may be reproduced without
the written consent of the Publisher.

(female) U (male) U

By Phone:

i ]
Now in 22 countries:
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TWTips Index#2 — 1998

As promised, at the end of each Quarter, we'll issue a free ‘PB” Index to
cross-reference all of the TW Tips for the previous 13 issues.
Most PD'’s are keeping their copies of Programmer's Digest in a 3-ring binder.

We suggest that you pull out these Quarterly “Index” inserts and place them at
the beginning of your binder book, to serve as a Table Of Contents.

TW Tips 1000 Series — The Audience
have men wmw (SeeTWTbslndextﬁ fortbsﬁm1-1051)
1052 #13 Pg2 Kipper McGee about Baby Boomers and O2K
and cross-referenced 1053 #14 Pg5 Tnihih Numbers: Years R Took RadioOther Media To Get 50 mil Users
according to the 1054 #15 Pg1 SteetFleets Ready ToRoll The Radiation Theory
fo"aMng alements 1055 #15 Pg5 Condave Highiights & insights (VR, KDWB, Arbitron, Tom Welch)
f ) 1056 #15 Pg 10 Powertall & The Law Of Diminshing Retums
Of programming 1057 #17 Pg1 Aussie Notes & Anecdotes
and management 1058 #17 Pg7 TW Oz Speech: Radio Programming In The Consolidated New Milennium

1058 #17 Pg4 ACNelserMMcNar Seminar Notes  (Cohen, Neely, Thompson, March

Willkams, Bell, Netson, Stewart-Hurter, Spurway, Fairfie)
1060 #18 Pg 10 UK Tune-Out Study (Chuck Blore Zapping Mental Process)
1061 #18 Pg8 Most Effective Promatons: Here Today, Gone To Mau
1062 #18 Pg5 TW Aussie Speech, Part2
® 3000 series - PromotoMid 1063 #19 Pg8 The Joys Of ntemational Marketing
Sk - B ™ 1 1064 #21 Pg1 TheAE-+O-U Checxist (Forgotien Moming Basics)

® 1000 series - The Audience

® 2000 series - Music

® 4000 series - Contests 1065 #22 Pg5 TW Aussie Speech, Pat6
1066 #22 Pg1 Squeezing More Out Of Research
® 5000 series - Momings 1067 #23 Pg10 TuneOut Tendency Graph
1068 #23 Pg3 Arbiton Study. Impact Of The intemet On Radio
® 6000 sories - Tdent | 1069 #26 Pg3 NAB Presentaton. Baby Boomers: AsWe Age. What Do We Lisien To?
A _ 1070 #26 Pg3 Bith Rate Graph (1940-1995)
® 7000 series - Leadership 1071 #27 Pg5 CHR Session Branding & Focus (Poleman, Zapoleon, Stevens, Peake)

o 5000 o - i | 2000Series — Music B

©® 9000 series - Presentation

® 10000 series - News/nfo (See TW Tips Index #1 for tips #2001-2016)
2017 #14 Pg1 Music Scence 101: Why Do Research?
® 11000 series - Public Service 2018 #15 Pg4 Music Scence: Quick & Dty Retal
. 2019 #15 Pg4 Music Soence Quick & Dty Requests
® 12000 series - Operabans | 2110 #15 Pg9 Music Sdence: Quick & Dirty NewERAA

2111 #15 Pg9 Music Sdence Quick & Dirty Trades

© 13000 series - Tak 2112 #15 Pg9 Music Sdence: Quick & Dirty Belwethers

S _ . . 2113 #17 Pg9 Down Under Everything You Ever Wanted To Know About Australia
© TB0DNS - Techvica 2114 #19 Pg1 Hot-Clock Games® Hit Concertration, Controlled Rotaton, OES Math
© 15000 series - Intemet 2115 #19  Pg7 1Page Simple Launch Svategy (Music)
2116 #20 Pg1 HotClock Games Il CHR Clock

© 16000 series - Computers 2117 #21 Pg4 Hot-Clock Games it CHR Clock (continued)
2118 #21 Pg4 How To Avoid “Black Holes’

® 17000 series - Sdes 2119 #2 Pg1 HotClock Games 6 The Utimate Clock

A , 2120 #2 Pg3 Stealabe Template Utimate Clock Shell
© 18000 series - Production 2121 #23  Pg 13 HeadsUp ForMusic Statons (Radio Play from Racio Express)

9000 seri 2122 #25 Pg5 CalsFirst Or Last Over o

o1 S ! 2123 #26 Pg7 CHRNAB Session Balance Of Styles Of Music

0200005eri05~Ra'ngs 2124 #26 Pg1 Musical Smoke: Rotation Secrets: The Case Against "Hold™ Categories
2125 #27 Pg1 The Curse Of The 5-Hour Rotation

©® 21000 series - |ffe

© 22000 series - Bockshel 3000 Series — Promotion/Marketing T

(See TW Tips Index #1 for tips #3001-3098)

3099 #13 Pg2 Rule Of Thumb: Radiows. TV Visabity 3000 Series Continued — on page

If you've misplaced any issues of Programmer's Digest,

back issues of “PD” are available at a cost of $6 per issue.
Just call (602) 443-3500 or fax (602) 948-7800.



TW Tips Index #2 —1998

3000 Series — Promotion/Marketing (cont)

4000 Series — Contest-Marketing (Cont)

3100 #13 Pg1 Jim Soott Fiowers For The Office 4062 #17 Pg7 TWwW Oz Speech: Radio Programming In The Consolidated New Millennium
3101 #13 Pg2 Moming TV Show Cameos/Cooking With Beth & Bl 4063 #17 Pg6 CutThrough Contests
3102 #13 Pg2 Moming TV Ratings 4064 #18 Pg2 “That Damn Station” With Atirtude
3103 #14 Pg1 9Ways ToSkinACat 9 Lives Of Outstanding Production 4065 #18 Pg8 Greatest Promotions Of All Time: Here Today, Gone To Maui
3104 #14 Pg5 WebWise CHUMChart Net Song Of Day, Guide To The Net 4066 #18 Pg4 DrectMarketing 5 Great Motvators
3105 #14 Pg8 Most Effective Promotions Of All Time: Don't Say Hello Cash Call 4067 #19 Pg8 Most Efieciive Promotions Of All Time: One Answer Wins
3106 #15 Pg1 SteetFleets Ready To Roil: The Radiation Theory 4068 #19 Pg4 Fomat Stunting: Great Kick-Off Transhions Worth Revsiting
3107 #15 Pg2 SteetFleets: Mobile News 4069 #19 Pg7 OnePage Stategy. Marketng, Contest-Marketing
3108 #15 Pg3 SteetFleets: Prize Vans 4070 #20 Pg4 Lsten At Work Rewards Program (Fairwest Direct)
3109 #15 Pg3 Remote Vehices & Sets 4071 #20 Pg7 BossMemo The Big Kahuna at KHJ
3110 #15 Pg7 Most Effective Promotions: Cash Call “Know How Much Is It To Win it 4072 #21 Pg6 Most Effective Promations Of All Time: Song Of The Day
3111 #15 Pg 10 Powerball & The Law Of Diminishing Retums 4073 #22 Pg8 FindAParade, Part3
3112 #15 Pg 10 Contestimage ks Only As Strong As Your Weakest Prize 4074 #22 Pg7 WwwebWwwise: KDWB Fax Of The Day
3113 #15 Pg 10 Revtalize Old Contests With New Mechanics 4075 #23 Pg8 Blements Of Stationality Soundbries (Seattie Raco
Pg3 SteetFleets: Beetle Appeal 4076 #23 Pg9 KTSA :
3114 #15 | WwwebWwwise: Newsstand, Leverage Your Local News Image
3115 #16 Pg7 Prize ks Right Cash Call 4077 #23 Pg 15 Poor Man's Copynght © Trademark ™
3116 #16 Pg8 Charity Prize Cash Call 4078 #25 Pg1 Miion $$% Games. How To Make ‘Em Do-able On Your Staton
3117 #16 Pg6 TV Vs Outdoor Scott Shannon On Kick-Starting A Re-Launch 4079 #26 Pg4 Capsule Combat Contest War Heats Up Ih Canada
3118 #16 Pg7 Cash Call Il —Tweaking t Further Still 4080 #26 Pg5 MostEffective Promotions Of Al Time Chnstmas Wish
3119 #17 Pg6 Down Under Cut Through Campaigns, Contests, & Concepts 4081 #27 Pg6 Food For Thought Making Tum On Yow Carmpuler, Radio Come Alive
3120 #17 Pg13 Singo: On Meking Ads That Sell (John Singieton)
3121 #17  Pg 13 WwwebWawwise. 2MVIM's House From Hell - S 3
3122 417 Py 13 WwwebWawwise. Moy 5000 Series — Mornings/Breakfast
3123 #17 Pg7 TWOz Speech Radio Programming In The Consolidated New Milennium g
3:24 #1; ng g?:wsmsznai’rwmage (See TW Tips Index #1 for tips # 5001-5058)
316 #17 Fy Twoogh Cairpatnd 5059 #13 Pg2 Moming TV Show Cameos/Cooking With Beth & Bil
3126 #17 Pg6 Cut-Through Contests
’ 5060 #13 Pg2 Moming TV Ratings
3127 #18 Pg2 ‘That Damn Station” With Altitude ) § o S
3128 #18 Pg8 Greatest Promotons Of All Time: Here Today, Gone ToMau B0 w18, E2 | BEEGHIRF R Tt B Sl B S
3129 #18 Pg4 DirectMarketing 5 Great Mothators 5062 #14 Pg6 Snap!Saluter Basics, Theatncs, and Zoos (Scott Shannon)
3130 #18 Pg7 WwwebWwwise: News/Talk 2GB 5063 #14 Pg7 Condawe Pith: Don Anthony Talent Masters
3131 #18 Pg5 TW Aussie Speech, Part2 % :‘: ng EOR ARG EaE R Rk CRAa.
3132 19 Pg8 Most Eflectie Promotons OfAl Time: One Answer Wins 4 Pg9 VossiiwingEmsmpltaks: Show Pep & The Esmal
5066 #14 Pg9 More Moming/Breakfast Basics. Spontanerty
3133 #19 Pg8 Joys Of ntematonal Marketng
w 5067 #15 Pg2 Lite KnownFacts (Moming Show Germs)
3134 #19 Pg4 Format Suntng Great Kick-Off Transitions Worth Rewsiing oy
3135 #19 Pg7 One Page Stategy Markeing, ContestMarketing % :}g Pgi C“‘da“e';“’;a VR Ede Hillard & Jason Kane
313 #19 Pg6 Cut Through Campaigns Secrets Of A Great Moming Show Spot (Quin) Pg4 Litte Known Facts. (For Moming Shows)
- 5090 #17 Pg13 WwwebWwwise: 2MVM's House From Hell
3137 #19 Pg5 TW Aussie Speech, Part3 5001 #17 6 Cut iy
3138 #20 Pg 10 Blements Of Stationalty. Sweepers, Liners, & Rejoiners Pg Through Campaigns
8 5092 #17 Pg6 Cut-Through Contests
3139 #20 Pg4 Listen At Work Rewards Program (Fairwest Direct)
. 5093 #19 Pg7 One-Page Strategy. Marketing, Contestiviarketing
3140 #20 Pg7 Boss Memo: The Big Kahuna at KHJ " , .
A . 5094 #19 Pg6 CutThrough Campaigns Secrets Of A Great Moming Show Spot (Quin)
3141 #21 Pg6 Most Effective Promotions Of All Time: Song Of The Day ® !
3142 #21 Pg1 EventRado: Find A Parade And Gethn Front Of i 5096 #20 Pg3 More Moming Basics (ID, Bonding Name, Phone Jobs, Phone Starters)
3143 #22 Pg8 FindA Parade, Pant3 5097 #21 Pg1 The A-E-+O-U Checkist (Forgotten Moming Basics)
- 5008 #21 Pg6 Most Effective Promations Of All Time: Song Of The Day
3144 #2 Pg7 WwwebWwwise KDWB FaxOf The Day '
v 5099 #2 Pg7 WwwebWwwise® KDWB Fax Of The Day
3145 #23 Pg2 Only Have One Chance To Make A First Impression
5100 #23 Pg8 Bements Of Statonalty. Puget Soundbites (Seattie Radio)
3146 #23 Pg8 Bements Of Stationalty. Puget Soundbites (Seattie Radio) ! ;
) 5101 #23 Pg 14 Measuring Momings (Vanous Research Probes)
3147 #23 Pg9 WwwebWwwise: KTSA Newsstand, Leverage Your Local News image 5102 #27 5 Saute R
3148 #23 Pg 15 Poor Mar's Copynght © Tradermark ™ Pg5 Snap! on Chapman (Moming Personality, KVIL/Dallas)
3149 #23 Pg3 Arbtron Study. impact Of The intemet On Radio =
3150 #25 Pg1 Milion 538 Games: How ToMake Em Do-able On Your Staton 6000 Series — Talent
3151 #25 Pg12 Food For Thought Tum On Your Computer, Tum On Your Radio
3152 #26 Pg4 Capsule Combat ContestWar Heats Up In Canada S " v
3153 #26 Pg5 Most Efiecive Promoons OfAll Time: Christmas Wish G TR T Xl g Vs 1N P )
3154 #26 Pg5 CHRNABSession Branding 6046 #13 Pg3 Snap! Salute Th_eRedFat’ruOfTopAO (Bill Stewart)
3155 #27 Pg6 Food For Thought Making Tum On Your Computer, Rado Come Alve % :113 Fpg; gn:tokfiunan;nds Hg“_l?vmz;mbe’ (John Sebastan)
; M ule Of Thumb: Radio
3156 #27 Pg5 Snapl Salute Ron Chapman (Begin With End In Mind & Work Backwards) B4 Fi3 71 dm - =aictal
= = 6050 #13 Pg2 Moming TV Show Cameos/Coolang With Beth & Bi
4000 Series — Contest-Marketing 6051 #13 Pg2 Condave Pith Steve Danis: Back PersonnelMoming “Charaders
6052 #13 Pg1 Condave Pith: Dan Mason About How To Survve Consolidation
(See TW Tips Index #1 for tips #4047) e :1: gg; 9W3IVSS;3§““AC31 gmaﬁﬁfm)
4048 #14 Pg8 Most Efiective Promations Of All Time: Dont Say Hello Cash Call 6055 #14 Pg9 mm@gmmfcm
4049 M4 Pg5 WebWise: CHUM-Chart Net Song Of Day, Guide To The Net 6056 #14 Pg9 MoreMoming/Breakfast Basics: Show Prep & The intemet
4050 #15 Pg1 SteetFleets Ready To Roll: The Radiation Theory 6057 #14 Pg9 More Moming/Breakfast Basics: Spontanety
4052 #15 Pg3 SteetFleets: Prze Vans 6058 #16 Pg1 Concentration In The Control Room
4053 #15 Fp’g170 mtE%ﬁmmgfsaC&h&y‘CdléKrwmembhnTOWnﬁ 6059 #17 Pg3 DownUnder Aussie Radio
4054 #15 Powerball Law Of Diminishing Retums 6060 #17 Pg 13 WwwebWwwise: 2MVM's House From Hell
4055 #15 Pg 10 Contest image Is Only As Strong As Your Weakest Pnze 6061 #17 Pg 13 WwwebWwwise MarinMalloy
4056 #15 Pg 10 Revtalize Old Contests With New Mechanics 6062 #17 Pg7 TW Oz Speech: Rado Programming in The Consolidated New Millennium
4057 #16 Pg7 Prize ks Right Cash Call 6063 #17 Pg4 ACNielsen'McNair Seminar Notes
4058 #16 Pg8 Chanty Prize Cash Call 6064 #17 Pg6 Down Under Cut Through Campaigns, Contests, & Concepts
4059 #16 Pg7 Cash Call il — Tweaking It Further Stit 6065 #18 Pg7 WwwebWwwise: News/Talk 2GB
4060 #17 Pg6 Down Under Cut Through Campaigns. Contests, & Concepts 6066 #19 Pg 10 Food For Thought The Up-Book/Down-Book Syndrome
4061 #17  Pg 13 WwwebWwwise: MartinfVialloy
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Continued —On Page 3
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TW Tips Index #2 — 1998

6000 Series — Talent

6067

6070
6071
6072
6073
6074
6075
6076

6078
6079

6081

9
#19

SRB8

83

FRRZZRARR

One-Page Strategy Marketing, ContestMarketing
Cut-Through Campaigns' Tony Quin: Secrets OfA Great Moming Show

Leadership Cliffs Notes: On Loyalty & Leadership (Dave Robbins)
More Moming Basics (ID, Bonding Name, Phone Jobs, Phone Starters)
The A-E-HO-U Checidist (Forgotten Moming Basics)

On How To Make It n Show Business (Steve Martin Quote)

TW's Aussie Speech, Part§

Event Radio. Find A Parade And Get n Front Of R

Walt Disney ~ On “Perfechon”

WwwebWwwisew KDWB Fax Of The Day

Pg 14 Measuring Momings (Vanous Research Probes)

Boss Memo. Ron Jacobs Instruct KHJ Jocks On Warmith, Sincenty
How Great Statons Hire Great People (Rick Shaw Quote About Senvce)
The Will To PREPARE To Win

Dealing With Talent The Asshole Factor (Randy Michaels)

The Asshole Factor - Rewvsited (David Ogilvy)

Snap! Salute Ron Chapman  (Moming Personality, KVIL Dallas)

7000 Series — Leadership

7106

7100
7110
M
7112
7113
7114
7115
7116
717
7118

(See TW Tips Index #1 for tips # 7001-7069)

Food For Thought Conventons: You Get Out Of Them What You Putin

Snap! Salute: The Real Father Of Top 40 (Bill Stewart)

Condlave Pth. Arbitron Basics & Beyond (Michaets, Mannce)

Conclave Prth' Dan Mason About How To Survive Consohdaton

Kipper McGee about Baby Boomers and 02K

Music Soence 101: Why Do Research?

The Advantages Of Winning #1 Requires No Explanations (Paul Drew)

Make The Most Of Your Time: Communicating (Snad Masl)

Make The Most Of Your Time: Communcating (Overmeght)

Make The Most Of Your Time: Communicatng (Fax)

Make The Most Of Your Time: Communicating (People Management)

9Ways ToSkinACat 9 ives Of Outstanding Production

Snap! Salute: Basics, Theatrics, and Zoos (Scott Shannon)

Conclave Pith: More Dan Mason

Conclave Pith. Mike McVay

Conclave Pith: Don Anthony

Conclave Pth: Roger Wimmer

The “mpossible” ks A Temporary Conditon

Pg 10 Walt Disney —On Optimism

Pg 10 62,402 Repetitons Make One Truth

Conclave Pith Paul Jacobs

How Worsts-To-Firsts Happen (Gary Stevens Quote)

Steet Fleets: Wallace Wisdom: Sharing Remote Vehicles

Conclave Pith: VR (Edie Hilkarg & Jason Kane)

Condave Pith. KDWB Management Team

Condlave Pth: Career Coach Tom Weich

PD Bookshelf. Lie is A Contact Sport (Ken Kragen)

Concentration in The Contral Room

Snap! Salute: Communication, Exciterment, On-Air Buzz (Bennett)

Lifestyle File Parenting Tips From One Of World's Best (Paul McCariney)

Boss Memo (Ron Jacobs KHJ 4/26/66)

6 Audio Sticky Notes (1IQ Voce Organizer)

Pg 10 Food For Thought The Uttimate Dinner Party

Pg 13 Singo: On Making Ads That Sell (John Singleton)

Pg7 TW Oz Speech: Radio Programming in The Consoiidated New Millennium

Pg 16 Food For Thought One Great City After Another

Pg4 ACNielsenMcNair Seminar Notes (Cohen, Neely, Thompson, Merch,
Williams, Bell, Nelson, Stewart-Hunter, Spurway, Fairlie)

Motvatonal Control Room Sign (Rod Spargo)

Snap! Salute (Jaye Albrght)

Snap! Salute (Chene Ramaro)

PD Bookshelf Thick Face, Black Heart (Chin-Ning Chu)

Leadership: Outsourcng. Your “Go To” GuyGal

5 TW's Aussie Speech, Part2

Pg 10 Food For Thought The Up-Book/Down-Book Syndrome

Pg2 “ReadyAim-Aim-Am” Syndrome (T. Boone Pickens)

Pg9 Oz Snap! Salute (Greg Smith)

Pg4 About“Bom Leaders” (Ken Greerwood)

Pg7 Shanng Your Enthusiasm (Bil Gates)

Pg1 Keeping Strategy One-Page Simple

Pg6 CutThrough Campagns Secrets Of A Great Moming Show Spot (Quin)

7119 #19 Pg5 TW's Aussie Speech, Part 3

Programmer’s Digest™

(Continued)

mmeﬂes— Leadership (Cont)

7120 #20
721
M2 #20
7123 #20
7124 #20
7125 #21
7126 #21
M2 #21
7128 #21
7129 #21
7130 #1
7131
7132 #22
713282
7133 #2

7135 #2
7136 #2
7137 #23
7138 #23
7139 #23
7140 #23
Ayl
7142 #25
7143 #25
7144 #25
7145 #25
7146 #25
7147 #25
7148 #25
7149 #25

7151
7152 #2%6

7154 #27
7155 #26
7156 #27
7187 #27
7158 #27
7158 #27

7161
7162 #27
7163 #17

The Event Radio Concept

New Millennium Joumalism (Sam Donaldson)

Lifestyle File. How To Simplify Your Life (Linda Manassee Buell)
TW's Aussie Speech, Pat4

Boss Memo: The Big Kahuna at KHJ

The A-E4O-U ChecKist (Forgotten Morming Basics)

On How To Make I In Show Business (Steve Martin Quote)

TW's Aussie Speech, Part§

Putbng Meetngs in Thesr Proper

Event Radio: Find A Parade And Get In Front Of it

Bxcelience According To George Washington Carver

Hot-Clock Games 6. The Utimate Clock

Walt Dxsney — On “Perfecton”

Stealabie Template  Utimate Clock Shell

Dr.Snap! (Bill Drake)

TW's Aussie Speech, Final instaliment (Part 6)

Find A Parade, Part3

Squeezing More Out Of Research

Research According To Wember von Braun

Oz Snap! (Paul Thompson)

NAB Pith. The Fun Factor (Randy Michaets)

Rupert Murdoch On Great Companies

Arttron Study. Impact Of The Intemet On Radio

7 Boss Memo: Ron Jacobs Instruct KHJ Jocks On Warmith, Sincenty
Pg 11 Norman Cousins On The Growth Of The Human Mind

Pg2 How Great Stations Hire Great People (Rick Shaw Quote About Servce)
Pg3 NABPith 7 Habs Of Highly Effective PDs (Mike McVay)

Pg 11 Words To Live By How Long k Takes To Ruin A Staton

Pg2 walt Disney On Teamwork

Pg3 NABPith: Develop Air Talent To Next Level (Valene Geller)

Pg6 NAB Pth. The World According To Randy Michaels

Pg 12 Food For Thought Tum On Your Computer, Tum On Your Radio
NAB Pith Baby Boomers' As We Age, What Do We Listen To? (CMM)
Capsule Combat  Contest War Heats Up in Canada

The Will To PREPARE To Win

CHR Session: Branding & Focus (Poleman, Zapoleon, Stevens, Peake)
Dealing With Talent The Asshole Factor (Randy Michaets)
Food For Thought Making Turm On Your Computer, Rado Come Alne
The Asshole Factor — Revsited (David Ogiivy)

Find AWay

Debbx Fields On Excefience

The Dumbing Down Of Radio  (John Sebastan)

Sioppy Joe Radio (Soott Shannon)

Snap! Salute Ron Chapman (Driven, Mission Onented, Loves City)
Oz Snap! Jeff Alis/Austereo

8000 Series — Morale

(See TW Tips Index #1 for tips #8001-8019)

Pg3 The Advantages Of Winning. #1 Requires No Explanations (Paul Drew)

Pg 12 Food For Thought Positive Pep

PD Booksheif (e ks A Contact Sport (Ken Kragen)

Snap! Salute. Communication, Exciterment, On-Air Buzz (Bennett)

Boss Memo (Ron Jacobs KHJ 4/26/66)

TW Oz Speech. Radio Programming In The Consolidated New Millennium

ACNielsenMcNair Seminar Notes (Cohen, Neely, Thompson, March,
Williams, Bell, Neison, Stewart-Hunter, Spurway, Fairlie)

Oz Snap! Jeff Aliis/Austereo

Motvational Control Room Sign (Rod Spargo)

Snap! Salute (Jaye Albright)

Snap! Salute (Chene Romaro)

TW Aussie Speech, Part 2

Pg 10 Food For Thought The Up-Book/Down-Book Syndrome

Lifestyle File' Laughter Remedy (Paul E. McGhee)

About “Bom Leaders™ (Ken Greerwood)

Sharing Youwr Enthusiasm (Bilt Gates)

NAB Pith: The Fun Factor (Randy Michaels)

Oz Snap! (Paul Thompson)

Boss Memo. Ron Jacobs Instruct KHY Jocks On Wammth, Sincerity

NAB Pith: Develop Air Talent To Next Level (Valene Geller)

The Will To PREPARE To Win

Dealing With Talent The Asshole Factor (Randy Michaels)

The Asshole Factor - Revsited (Dawd Ogilvy)

Sloppy Joe Radio (Scott Shannon)

Snap! Salute Ron Chapman (Begin With End In Mind & Work Backwards)
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9000 Series — Presentation

(See TW Tips Index #1 for tips #3001-9086)
Pg2 Jaye Albnght Breaking News or Emergencies On A VR Music Siation
Pg1 9Ways ToSkn A Cat 9 Lives Of Outstanding Production
Pg7 Conclave Pith: Don Anthony Talent Masters
News & Sunveillance: “These Late Developments”
Pg9 More Moming/Breakfast Basics: Characters
Pg9 More Moming/Breakfast Basics: Show Prep & The intemet
Pg9 More Moming/Breakfast Basics: Spontaneity
Pg8 Most Effective Promations Of All Time: Dont Say Hello Cash Call
Pg7 Atiention K-Mart Shoppers: What Comes Out Of The Speakers
Calling A Spade A F@##$ing Shovel
Pg5 WWWebWWWise: Muiderr's Workd Of Wavs
Pg5 Condave Pith3: VR Edie Hilliard & Jason Kane
Pg 10 Powerball & The Law Of Diminishing Retums
Pg 10 Rewtalize Oid Contests With New Mechanics
Pg8 Cash Call: The Importance Of Promos
Pg1 Concentration in The Control Room
Pg4 Snap! Salute: Communication, Exciiement, On-Air Buzz (Bennett)
Pg5 Boss Memo (Ron Jacobs KHJ 4/26/66)
Pg7 WwwebWWWise: J. J. McKay Sweeper Database
Pg7 Cash Call i —Tweaking k Further Stll
Down Under. Aussie Radio
Pg 13 Singo: On Making Ads That Sell (John Singieton)
Pg6 CutThrough Contests
Pg 10 UK Tune-Out Study (Chuck Blore: Zapping Mental Process)
Pg8 Running Paul Harvey On A Music Station: Neat Trick
Pg8 Most Effective Promotions: Here Today, Gone To Maui
Pg7 “The Sex Show" (Triple M Network)
Pg8 Most Effective Promotions Of All Time: One Answer Wins
Pg4 Format Stunting: Great Kick-Off Transitons Worth Revsiting
Pg7 One-Page Strategy. Presertaton
Pg 10 Blements Of Stationality. Sweepers, Liners, & Rejoners
Pg1 Event Radio: Find A Parade And Get in Front Of i
New Millenrvum Joumalism (Sam Donaldson)
TW's Aussie Speech, Part4
Pg4 Listen At Work Rewards Program (Fairwest Direct)
Pg4 Forgotten Basics: “Cleaner” Music Sweep Transitons
Pg7 Boss Memo: The Big Kahuna at KHJ
Pg3 More Moming Basics (ID, Bonding Name, Phone Jobs, Phone Starters)
Pg1 The AE4O-U Checiist (Forgotten Moming Basics)
Pg6 Most Effective Promotions Of All Time. Song Of The Day
Pg1 EventRadio. Find A Parade And Get in Front Of it
Pg1 HotClock Games 6. The Utmate Clock
Stealable Template:  Uttmate Clock Shell
Pg4 Dr.Snap! (Bill Drake)
Pg8 FindAParade Part3
Pg8 Bements Of Statonality. Puget Soundbrtes (Seattie Radio)
Pg10 Tune-Out Tendency Graph
Pg1 Stopset Progression. New Reasons To Play The Worst Spots First
Pg 10 Stopset Progression: The Case For Playing Promos Last
Pg7 BossMema Ron Jacobs Instructs KHJ Jocks On Warmnth, Sincertty
Pg1 Milion $3$ Games: How To Make Em Do-able On Your Station
Pg5 Calls First Or Last Over Infro
Pg4 Bements Of Stationality. Slogans, Sweepers, Promos, Tit For Tat
Pg5 Most Effecte Promotons Of All Time: Chastmas Wish
Pg4 Soppy Joe Rado (Scott Shannon)

11000 Series — Public Service

11008#16
11009#18
11010#20
11011#21
11012#25
11013#26

(See TW Tips Index #1 for tips #11001-11007)
Pg8 Charty Prize Cash Call
Pg7 “The Sex Show” (Triple M Network)
Pg1 EventRadio: Find A Parade And Getin Front Of it
Pg1 EventRadio: Find A Parade And Get In Front Of it
How Great Statons Hire Great People (Rick Shaw Quote About Servce)
Pg5 Most Effective Promations Of Al Time: Christmas Wish

12000 Series — Operations

12001#10
12002#18
12003#18
12004 #22
12005#22
12006 #23
12007 #23
12008#23
12009#23

Pg1 How ToMake The Most Of Your Time

Pg7 Leadership. Outsourcing: Your “Go To” GuyGal

Leadership: Outsourang: Your “Go To” GuyGal

Pg3 Stealable Template: Uttimate Clock Shell

Pg4 Dr.Snap! (Bill Drake)

Pg1 Stopset Progression. New Reasons To Play The Worst Spots First
Pg 13 Heads-Up For Music Stations (Radio Play from Radio Express)
Pg 10 Stopset Progression: The Case For Playing Promos Last

Pg 15 Poor Man's Copynght © Trademark ™

13000 Series — Talk

13001#16
13002#20
13002#18
13003#25
13004 #21
13005#22

Pg 10 Food For Thought Phone Starter: The Utimate Dinner Party
Pg1 The Event Radio Concept

Pg7 “The SexShow’ (Triple M Network)

Pg3 NABPith Develop Air Talent To Next Level (Valerie Geller)
Pg1 EventRadio Find A Parade And Get In Front Of t

Pg8 FindAParade, Part3

14000 Series — Technical

1400114
14002#16
14003117

1400418

Pg 10 Digtat Emotions. Computers That “Feel”

Pg6 Audio Sticky Notes (I Voce Organizer)

Pg4 ACNwelserMcNar Seminar Notes (Cohen, Neety, Thompson, March,
Wiliams, Bell, Nelson, Stewart-Hunter, Spurway, Fairlie)

Pg7 Leadership: Outsourang: Your “Go To” GuyGal

15000 Series —The Internet

10000 Series — News/Surveillance

Pregrammer’s Digest™

(See TW Tips Index #1 for tips #10001-10032)
Pg8 News & Suneiliance: “These Late Developments”
Pg2 SteetFleets Mobile News
Pg3 Down Under. Aussie Radio
Pg6 Down Under. Cut Through Campaigns, Contests, & Concepts
Running Paul Harvey On A Music Station Neat Trick
Pg7 Wwweb\Wwwise: News/Talk 2GB
Pg1 Event Radio: Find A Parade And Get ih Front Of it
Pg2 New Miiennium Joumalism (Sam Donaldson)
Pg1 EventRadio: Find A Parade And Get ih Front Of it
Find A Parade, Part3
Pg9 WwwebWwwise KTSA Newsstand, Leverage Your Local News Image
Pg14 Measunng Momings (Vanous Research Probes)
Pg3 Arbitron Study. Impact Of The Intemet On Radio
Pg11 Sam Donaldson Tip For News Reporters At A Press Conference
Pg3 NAB Pith: Develop Air Talent To Next Level (Valene Geller)

15031#414
15032#14
15033#14
15034 #15
15035#16
15036417
15037#17
15038#17

15039#18
15040#20
15041#22
15042#23
15043#23
15044 #25
15045#27
15046#27

(See TW Tips Index #1 for tips # 15001-15030)

Pg5 WwwebWwwise: CHUM-Chart Net Song Of Day, Guide To The Net

Pg9 More Moming/Breakfast Basics: Show Prep & The Intemet

Pg5 Truthih Numbers: Years k Took Radio, TV, Imemet To Get 50 mil Users

Pgs5 WWWebWWWise: Muiderr's World Of Wavs

Pg7 WWWebWWWise. J. J. McKay Sweeper Database

Pg 13 WwwebWwaise: 2MVM's House From Hell

Pg 13 WwwebWwwise: MartrMatioy

Pg4 ACNieisenMcNair Seminar Notes (Cohen, Neely, Thompson, March,
Wiliams, Bell, Nelson, Siewart-Hurter, Spurway, Fairfie)

Pg7 WwwebWwwise News/Talk 2GB

Pg4 Listen At Work Rewards Program (Fairwest Direct)

Pg7 WwwebWwwise. KDWB Fax Of The Day

Pg9 WwwebWwwise: KTSA Newsstand, Leverage Your Local News image

Pg3 Asbitron Study. Impact Of The intemet On Radio

Pg 12 Food For Thought Tum On Your Computer, Tum On Your Radio

Pg6 Food For Thought Making Tum On Your Computer. Radio Come Alve

Pg4 WWWebWWWise Dialectize (Rinkworks)

16000 Series — Computers

16032#14
16033414
16034#14
16035#14
16036#15
16036#16
16037417
16038417
1603917

(See TW Tips Index #1 for tips #16001-16031)

Pg5 WwwebWwwise: CHUM-Chart Net Song Of Day, Gusde To The Net
Pg9 More Moming/Brealfast Basics: Show Prep & The Intemet
Pg 10 Drgtal Emations: Computers That “Feel”
Pg5 Trnuhin Numbers: Years  Took Radio, TV, Infemet To Get 50 mil Users
Pg5s WWWebWWWise: Mulderr's World Of Wavs
Pg7 WWWebWWWise: J. J. McKay Sweeper Database
Pg 13 WwwebWwwise. 2MVIM's House From Hell
Pg 13 WwwebVWwwise: MarinMalloy
Pg4 ACNieisenMcNair Seminar Notes
(Continued — on page 5)
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r— 19000 Series — Research (cont)

_16000 Series — Computers (cont)

(Continued — from page 4)

(Continued — from previous column)

16040#18 Pg7 Leadership: Outsourding: Your “Go To™ Guy'Gal 19043#19  Pg1 Hot-Clock Games: Hit Concentration, Controlled Rotafion, OES Math
16041#18 Pg7 WwwebWwwise News/Talk 2GB 19044#19 Pg3 TheTSLFamua (Dally Mnutes-Per-Day, Weekly Hours-Per Week)
16042#19 Pg7 Sharing Your Enthusiasm (Bill Gates) 19045#19 Pg7 One-Page Strategy Research
16043#20 Pg5 TW's Aussie Speech, Part4 19046#22 Pg1  Squeezing More Out Of Research
16044#20 Pg4 Listen At Work Rewards Program (Fairwest Direct) 19047#23 Pg2 Research According To Wemher von Braun
16045422 Pg7 WwwebWwwise KDWB Fax Of The Day 19048#23  Pg 14 Measunng Momings (Vanous Research Probes)
16046#23 Pg9 WwwebWwwise KTSA Newsstand, Leverage Your Local News Image 19049423 Pg3 Arbitron Study Impact Of The intemet On Radio
16047#23 Pg3 Abiron Study. Impact Of The intemet On Radio 19050#26 Pg3 NABPith EabyBoomers: As We Age, What Do We Listen To? (CMMV)
16048#23 Pg3 Asbitron Study. Impact Of The ntemet On Radio 19051#26 Pg3 Buth Rate Graph (1940-1995)
16049#27 Pg6 Food For Thought Making Tum On Your Computer. Rado Come Alve 19052#27 Pg5 CHR Session: Branding & Focus (Poleman, Zapoleon, Stevens, Peake)
16050#27 Pg4 WWWebWWWise: Dialectize (Rinkworks) 19053#26 Pg1 Musical Smoke Rotation Secrets: The Case Against “Hold” Categones
17000 Series — Sales 20000 Series — Ratings
(See TW Tips Index #1 for tips #17001-17014) (See TW Tips index #1 for tips #20001-20010)
17015#13 Pg2 Kipper McGee about Baby Boomers and 02K 20011#13 Pg2 Moming TV Ratings vs. Moming Rado Ratings
17016#14 Pg7 Condawe Pith More Dan Mason 20012#15 Pg5 Conclave Pith Arbitron Basics & Beyond (Michaels, Marince)
17017#15 Pg3 Remote Vehides & Sets 20013#15 Pg6 Wimmer-Hudson Sampling Error Calcutator
17018#15 Pg3 SteetFlests Wallace Wisdom: Shanng Remmate Vehicies 20014#17 Pg 15 A New Kinc Of Diary. ACNieisen McNairs Australian Radio Diary
17019#15 Pg 10 Contest image Is Only As Strong As Your Weakest Prize 20015#17 Pg3 Down Under Aussie Radio
17020#16 Pg7 Prizels Right Cash Call 20016#17 Pg4 ACNielservWicNair Seminar Notes (Cohen, Neely, Thompson, March,
17021#17 Pg3 Down Under. Aussie Radio Wilkams, Bell, Netson, Stewart-Hunter, Spurway, Fairfie)
17022#17 Pg 13 Singo. On Making Ads That Sell (John Singleton) 20017#19  Pg 10 Food For Thought The Up-Book/Down-Book Syndrome
17023#17 Pg7 TW Oz Speech: Radio Programming In The Consolidated New Millennium 20018419 Pg1 Hot-Clock Games: Hit Concentration, Controlled Rotaton, OES Math
17024117 Pg4 ACNieisenvMcNair Seminar Nokes (Cohen, Neely, Thompson, March 20019#19 Pg3 The TSL Formula (Daity Minutes-Per-Day, Weekly Hours-Per Week)
Williams, Bell, Nelson, Sewart-Hunter, Spurway, Fairie) 2002019 Pg5 TW Aussie Speech, Part3
17025#18 Pg8 Most Efiective Promotions Here Today, Gone To Maus 20021#23 Pg3 Arbiton Sudy Impact Of The Intemet On Radio
17026#18 Pg7 Leadership: Outsourcing Your “Go To” GuyGal
17026#18 Pg5 TW Aussie Speech, Part2 & -
17027#20 Pg4 Listen At Work Rewards Program (Fairwest Direct) 21000 saﬂes % l“e
17028#23 Pg10 Tune-Out Tendency Graph
17029#23 Pg1 Sopset Progression. New Reasons To Play The Worst Spots First (See TW Tips Index #1 for tips #21001-21015)
17030#23 Pg 10 Stopset Progression The Case For Playing Promos Last 21016#14 Pg6 Lfestye File The Value Of Time
17031#23 Pg3 Arron Study Impact Of The intemet On Radio 21017#14  Pg 10 Watt Disney - On Opbrmism
17032425 Pg1 Million 353 Games: How ToMake Em Do-able On Your Staton 21018#14  Pg 12 Food For Thought Positive Pep
17033#27 Pg4 SioppyJoe Radio (Scott Shannon) 21019415 Pg5 Conclave Fith Career Coach Tom Welch
21020416 Pg1 PD Bookshelf. Life ks A Contact Sport (Ken Kragen)
18000 sGries_Prodmtion 21021#16 Pg4 Liestye Fie Parenting Taps From One Of World's Best (Paut McCartney)
21022#18  Pg7 “The SexShow” (Triple M Network)
(See TW Tips Index #1 for tips #18001-18006) gzgg 23 L’mﬁs i Et HON,T,°S,;";MY‘:F{;'{EE($$M Bl
18007#14 Pg1 9Ways ToSknA Cat 9 Lives Of Outstanding Producton 21025#25  Pg 11 Nomman Cousins On The Growth Of The Human Mind
18008#14 Pg2 Caling A Spade A F@#sing Shovel 21026#25 Pg2 How Great Stations Hire Great People (Rick Shaw Quote About Servce)
18009415 Pg5 WWWebWWWise Muider’s World Of Wavs
18010#15 Pg8 Cash Cail: The importance Of Promos =
18011#18 Pg7 Leadership Outsouraing: Your "Go To" GuyGal 22000 S-el‘les— PII BﬂﬂkShe"
18012#19 Pg6 CutThrough Campaigns Secrets Of A Great Moming Show Spot (Quin)
18013#22 Pg8 Find AParade, Part3 (See TW Tips Index #1 for tips #22001-22012)
18014#23  Pg8 Elements Of Statonaity. Puget Soundbrtes (Seatie Radio) 2013#16  Pg1 PD Bookshelf Life ks A Contact Sport (Ken Kragen)
18015427 Pg4  Sioppy Joe Radio (Scot Shannon) 22014#17  Pg13 True Confessions (Making Ads That Sell) (John Singieton)
? 22015417 Pg 13 Singo: On Making Ads That Sell (John Singleton)
19000 sQ"es ted nesearch 22016#18 Pg3 PD Bookshelt Thick Face, Black Heart (Chin-Ning Chu)
. 22017#20 Pg8 Lifestyie File How To Simpiify Your Life (Linda Manassee Buell)
(See TW Tips Index #1 for tips #19001-19025) 22018#26  Pg 10 Selling The Invsible (Harmy Beckworth)
19026#14 Pg1 Music Scence 101: Why Do Research? glgg g:g ;mec:l;‘s):ma&w’ fVT‘?rg“(*‘;”gf:Tm Faay)
19027#14 Pg5 Truthin Numbers: Years t Took Radio, TV, Intemet To Get 50 mil Users
19028#14 Pg7 Conclave Pith: Roger Wimimer TW “F (": 'I'h h = c l
19020#14 Pg3 CokeMarketingVP: Small Details In Research Lead To Breakihroughs
19030#15 Pg4 Music Science: Quick & Dirty. Retall S ‘rooaror 0“g t olumn
19031#15 Pg4 Music Scence Quick & Duty. Requests .
19032#15 Pg5 Condave Piih: Artitron Basics & Beyond (Michaets, Mannce) (See TW Tips Index #1 for issues 1-12)
19033#15 Pg6 Wimmer-Hudson Sampling Ermor Calculator #13 Page4 Conventiors — You Get Out What You Putin
19035#15  Pg9 Music Science: Quick 8 Dirty. Trades #15 Page10  Powerball & The Law Of Diminishing Retums
100BETS g, My Btience: CLICR BTNy Poloninpe #16 Page10  Phone-Starter The Uttmate Dinner Party
19037415 Pg 10 Bumout Bums-In Slowty #17 Page16  One Great City Afler Another
19038#17 Pg15ANewDGndOfl)ay ACNieisen McNair's Australian Radio Diary #19 Page 10 MUP_MW
1m#17 Pg4 ACNelsen™McNair Seminar Notes (Cohen, Neely, Thompson, March, #21 Page 10 Easing Deadine Pressure To Improve Quality
Williams, Bell, Nelson, Stewart-Hunter, Spurway, Fairlie) #2 Page10 Disagree With Me: 's A Good Thing
19040#18  Pg 10 UK Tune-Out Study (Chuck Blore: Zapping Mental Process) #23 Page 16 1Got Carried Away
19041418 Pg1 C(x\sobdatedReseaﬂst Cost—EmoerthheNewWondOrder #25 Page12 Tum On Your Computer, Tum On Your Radio
19042#19  Pg2 “ReadyAm-Am-Am’” Syndrome (T. Boone Pickens) #27 Page6  TumOn Your ComputerfRado Il Making Our Campaign Come Alie

Programmer’s Digest ™

(Confinued — on next column)
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Quotes Worth Re-Quoting

Ocean Toons

Pregrammer’s Digest™

(See TW Tips Index #1 for quotes in lssues #1-12)

Watt Dxsney Optmism & Complexty Of Life
Aldous Hurley 62,000 Repetitons Make One Trnuth
K-Martintercom What Comes Out Of The Speakers
Puff Daddy Driving Force Of Music Biz Da Beryamins
Gary Stevents How Worst-To-Firsts Happen
Ron Jacobs Centenng Thought About Research From Cdl. Tom Parker
Todd Wallace Contest Image Is Only As Strong As Weakest Pnze
Sen Everett Dirksen A Billion Here & A Billion There
Todd Wallace Bumout Bums-in Slowly
Ken Kragen Go For The Breakthwough
Parenting With A Good Heart
There s No Rule To What s Right
Re-Launching - TV or Outdoor
Finding The Better Way
On Making Ads That Sell
Overheard n The Customs Line
Motating Sign i Controf Room
Tearmwork
On Marketing Direct
Will it Work in Wollongong?
¥R Aint Broke, Break t
Zapping On Radio ks Mental
Any Record We Play is, Was, Or Will Be A Hit
Ready-Aim-Aim-Aim Syndrome
No Such Thing As A Bom Leader
On Shanng Your Enthusiasm
Strategc Planning and implementaton
Find A Parade & Get In Front Of t
New Milennium Joumaiism
Ron Jacobs This Is Not An Occasional Requirement
Dave Robbins On Loyalty and Leadership
George Washington  Caner Doing Common Things i Uncommon Ways
Steve Martn On How To Make R In Showbiz
RandyMchaets  About Conolidated Contesting (McDonalds Does i)
Walt Drsney On Perfechon
Todd Wallace Some Stations Do Opposite Of What We Tell Clients
Markebng Adage  One Chance To Make A First impression
Wermnher von Braun About Research
To Be The Best Radio Company I The World
The Fun Factor
How Great Companses Are Built
What You Play When Matters
On Tearmwork & Togethemess
How Great Stations Hire Great People
On Wamth, Sincerity
How Long k Takes To Ruin A Radio Station
Tip For News Reporters At A Press Conference
The Growth Of The Human Mind
Tum On Your Computer, Tum On Your Radio
The Will To Prepare To Win
The Asshole Factor
Mddie-Age Is 15 Years Oider Than You Are
Branding, Tuming Strategy Into Reality
You Could Put A Mainsiream Top 40 in Bvery Market
Knowing What You Have To Give Up To Gain Focus
3M's Are The Blocking & Tackding Of Radio
¥ You Really Want To Do Something
Life’s Too Short To Work With Sons Of Biiches
Good ks Never Enough
We Must Be At Least As Good As We Were 10 Years Ago
Sloppy Joe Radio

Jim Taszarek
Sam Donaldson

For Back Issues Of Programmer’s Digest

Call (602) 443-3500

or

Fax (602) 948-7800

#11
#12
#13
#14
#15
#16
#17
#17
"7
#18
#19
#20
#21
#22
#23
#25
#26
#27

(See TW Tips Index #1 for tips #11001-11007)

Things You Can Learn From A Convention
Overheard At The Station Watering Hole

The Heartbreak Of High Level Show Critique
Remember The Format

Higher Ups

Consultants Who Use Palm Readers

You Need More Research

Jet Lag

The Koala Issue, Not The Cola Issue

Fears Of Morning Personalities

The ABC’s Of Radio Finance

Operating Systems Are Like Formats

Why Consultants Consult Psychics

Old School Admonishment With A Dylan Flavor
You Know You're In Radio If

A Bug's Life: RF

Exec Chat

Morgan & Steele In Boss Radio Rock & Roll Heaven

Our Policy Regarding Photocopying

v

Programmer’s Digest Is Simple:

Each subscribing station can make as many
copies as they would like for station employees
at their physical location. In other words, you
can copy “PB” for anyone at your station; but a
group owner cannot pay for just one subscription
and distribute Pregrammer's Bigest to 50 stations.

In the spirit of fairness, we ask you, and expect
you, to honor this liberal policy.

As a service to our subscribers, we'll gladly
supply extra copies of “PB” for $75 a year (per
extra copy) for 51 issues, which is about what it
wold cost you to do it yourself over the course of
a year.

Just call (602) 443-3500 or fax (602) 948-7800

Last Chance To SAVE On Your Renewal!
Plan To Renew Your “PD” Suhscription?

Prepayment discounts will stretch your budget

Pay by Dec 26, 1998:
Pay by Jan 8, 1999:

$US250
$US265
$US295

Pay by May 1, 1999:
Internationat Air Mail Surcharge: $US65

“PD” Volume 2 will encompass issues #51-101

Charge your renewal with

Cali: (602)
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TWTips Index#2 — 1998

As promised, at the end of each Quarter, we'll issue a free ‘PB” Index to
cross-reference all of the TW Tips for the previous 13 issues.
Most PD'’s are keeping their copies of Programmer's Digest in a 3-ring binder.

We suggest that you pull out these Quarterly “Index” inserts and place them at
the beginning of your binder book, to serve as a Table Of Contents.

TW Tips 1000 Series — The Audience
have men wmw (SeeTWTbslndextﬁ fortbsﬁm1-1051)
1052 #13 Pg2 Kipper McGee about Baby Boomers and O2K
and cross-referenced 1053 #14 Pg5 Tnihih Numbers: Years R Took RadioOther Media To Get 50 mil Users
according to the 1054 #15 Pg1 SteetFleets Ready ToRoll The Radiation Theory
fo"aMng alements 1055 #15 Pg5 Condave Highiights & insights (VR, KDWB, Arbitron, Tom Welch)
f ) 1056 #15 Pg 10 Powertall & The Law Of Diminshing Retums
Of programming 1057 #17 Pg1 Aussie Notes & Anecdotes
and management 1058 #17 Pg7 TW Oz Speech: Radio Programming In The Consolidated New Milennium

1058 #17 Pg4 ACNelserMMcNar Seminar Notes  (Cohen, Neely, Thompson, March

Willkams, Bell, Netson, Stewart-Hurter, Spurway, Fairfie)
1060 #18 Pg 10 UK Tune-Out Study (Chuck Blore Zapping Mental Process)
1061 #18 Pg8 Most Effective Promatons: Here Today, Gone To Mau
1062 #18 Pg5 TW Aussie Speech, Part2
® 3000 series - PromotoMid 1063 #19 Pg8 The Joys Of ntemational Marketing
Sk - B ™ 1 1064 #21 Pg1 TheAE-+O-U Checxist (Forgotien Moming Basics)

® 1000 series - The Audience

® 2000 series - Music

® 4000 series - Contests 1065 #22 Pg5 TW Aussie Speech, Pat6
1066 #22 Pg1 Squeezing More Out Of Research
® 5000 series - Momings 1067 #23 Pg10 TuneOut Tendency Graph
1068 #23 Pg3 Arbiton Study. Impact Of The intemet On Radio
® 6000 sories - Tdent | 1069 #26 Pg3 NAB Presentaton. Baby Boomers: AsWe Age. What Do We Lisien To?
A _ 1070 #26 Pg3 Bith Rate Graph (1940-1995)
® 7000 series - Leadership 1071 #27 Pg5 CHR Session Branding & Focus (Poleman, Zapoleon, Stevens, Peake)

o 5000 o - i | 2000Series — Music B

©® 9000 series - Presentation

® 10000 series - News/nfo (See TW Tips Index #1 for tips #2001-2016)
2017 #14 Pg1 Music Scence 101: Why Do Research?
® 11000 series - Public Service 2018 #15 Pg4 Music Scence: Quick & Dty Retal
. 2019 #15 Pg4 Music Soence Quick & Dty Requests
® 12000 series - Operabans | 2110 #15 Pg9 Music Sdence: Quick & Dirty NewERAA

2111 #15 Pg9 Music Sdence Quick & Dirty Trades

© 13000 series - Tak 2112 #15 Pg9 Music Sdence: Quick & Dirty Belwethers

S _ . . 2113 #17 Pg9 Down Under Everything You Ever Wanted To Know About Australia
© TB0DNS - Techvica 2114 #19 Pg1 Hot-Clock Games® Hit Concertration, Controlled Rotaton, OES Math
© 15000 series - Intemet 2115 #19  Pg7 1Page Simple Launch Svategy (Music)
2116 #20 Pg1 HotClock Games Il CHR Clock

© 16000 series - Computers 2117 #21 Pg4 Hot-Clock Games it CHR Clock (continued)
2118 #21 Pg4 How To Avoid “Black Holes’

® 17000 series - Sdes 2119 #2 Pg1 HotClock Games 6 The Utimate Clock

A , 2120 #2 Pg3 Stealabe Template Utimate Clock Shell
© 18000 series - Production 2121 #23  Pg 13 HeadsUp ForMusic Statons (Radio Play from Racio Express)

9000 seri 2122 #25 Pg5 CalsFirst Or Last Over o

o1 S ! 2123 #26 Pg7 CHRNAB Session Balance Of Styles Of Music

0200005eri05~Ra'ngs 2124 #26 Pg1 Musical Smoke: Rotation Secrets: The Case Against "Hold™ Categories
2125 #27 Pg1 The Curse Of The 5-Hour Rotation

©® 21000 series - |ffe

© 22000 series - Bockshel 3000 Series — Promotion/Marketing T

(See TW Tips Index #1 for tips #3001-3098)

3099 #13 Pg2 Rule Of Thumb: Radiows. TV Visabity 3000 Series Continued — on page

If you've misplaced any issues of Programmer's Digest,

back issues of “PD” are available at a cost of $6 per issue.
Just call (602) 443-3500 or fax (602) 948-7800.



TW Tips Index #2 —1998

3000 Series — Promotion/Marketing (cont)

4000 Series — Contest-Marketing (Cont)

3100 #13 Pg1 Jim Soott Fiowers For The Office 4062 #17 Pg7 TWwW Oz Speech: Radio Programming In The Consolidated New Millennium
3101 #13 Pg2 Moming TV Show Cameos/Cooking With Beth & Bl 4063 #17 Pg6 CutThrough Contests
3102 #13 Pg2 Moming TV Ratings 4064 #18 Pg2 “That Damn Station” With Atirtude
3103 #14 Pg1 9Ways ToSkinACat 9 Lives Of Outstanding Production 4065 #18 Pg8 Greatest Promotions Of All Time: Here Today, Gone To Maui
3104 #14 Pg5 WebWise CHUMChart Net Song Of Day, Guide To The Net 4066 #18 Pg4 DrectMarketing 5 Great Motvators
3105 #14 Pg8 Most Effective Promotions Of All Time: Don't Say Hello Cash Call 4067 #19 Pg8 Most Efieciive Promotions Of All Time: One Answer Wins
3106 #15 Pg1 SteetFleets Ready To Roil: The Radiation Theory 4068 #19 Pg4 Fomat Stunting: Great Kick-Off Transhions Worth Revsiting
3107 #15 Pg2 SteetFleets: Mobile News 4069 #19 Pg7 OnePage Stategy. Marketng, Contest-Marketing
3108 #15 Pg3 SteetFleets: Prize Vans 4070 #20 Pg4 Lsten At Work Rewards Program (Fairwest Direct)
3109 #15 Pg3 Remote Vehices & Sets 4071 #20 Pg7 BossMemo The Big Kahuna at KHJ
3110 #15 Pg7 Most Effective Promotions: Cash Call “Know How Much Is It To Win it 4072 #21 Pg6 Most Effective Promations Of All Time: Song Of The Day
3111 #15 Pg 10 Powerball & The Law Of Diminishing Retums 4073 #22 Pg8 FindAParade, Part3
3112 #15 Pg 10 Contestimage ks Only As Strong As Your Weakest Prize 4074 #22 Pg7 WwwebWwwise: KDWB Fax Of The Day
3113 #15 Pg 10 Revtalize Old Contests With New Mechanics 4075 #23 Pg8 Blements Of Stationality Soundbries (Seattie Raco
Pg3 SteetFleets: Beetle Appeal 4076 #23 Pg9 KTSA :
3114 #15 | WwwebWwwise: Newsstand, Leverage Your Local News Image
3115 #16 Pg7 Prize ks Right Cash Call 4077 #23 Pg 15 Poor Man's Copynght © Trademark ™
3116 #16 Pg8 Charity Prize Cash Call 4078 #25 Pg1 Miion $$% Games. How To Make ‘Em Do-able On Your Staton
3117 #16 Pg6 TV Vs Outdoor Scott Shannon On Kick-Starting A Re-Launch 4079 #26 Pg4 Capsule Combat Contest War Heats Up Ih Canada
3118 #16 Pg7 Cash Call Il —Tweaking t Further Still 4080 #26 Pg5 MostEffective Promotions Of Al Time Chnstmas Wish
3119 #17 Pg6 Down Under Cut Through Campaigns, Contests, & Concepts 4081 #27 Pg6 Food For Thought Making Tum On Yow Carmpuler, Radio Come Alive
3120 #17 Pg13 Singo: On Meking Ads That Sell (John Singieton)
3121 #17  Pg 13 WwwebWawwise. 2MVIM's House From Hell - S 3
3122 417 Py 13 WwwebWawwise. Moy 5000 Series — Mornings/Breakfast
3123 #17 Pg7 TWOz Speech Radio Programming In The Consolidated New Milennium g
3:24 #1; ng g?:wsmsznai’rwmage (See TW Tips Index #1 for tips # 5001-5058)
316 #17 Fy Twoogh Cairpatnd 5059 #13 Pg2 Moming TV Show Cameos/Cooking With Beth & Bil
3126 #17 Pg6 Cut-Through Contests
’ 5060 #13 Pg2 Moming TV Ratings
3127 #18 Pg2 ‘That Damn Station” With Altitude ) § o S
3128 #18 Pg8 Greatest Promotons Of All Time: Here Today, Gone ToMau B0 w18, E2 | BEEGHIRF R Tt B Sl B S
3129 #18 Pg4 DirectMarketing 5 Great Mothators 5062 #14 Pg6 Snap!Saluter Basics, Theatncs, and Zoos (Scott Shannon)
3130 #18 Pg7 WwwebWwwise: News/Talk 2GB 5063 #14 Pg7 Condawe Pith: Don Anthony Talent Masters
3131 #18 Pg5 TW Aussie Speech, Part2 % :‘: ng EOR ARG EaE R Rk CRAa.
3132 19 Pg8 Most Eflectie Promotons OfAl Time: One Answer Wins 4 Pg9 VossiiwingEmsmpltaks: Show Pep & The Esmal
5066 #14 Pg9 More Moming/Breakfast Basics. Spontanerty
3133 #19 Pg8 Joys Of ntematonal Marketng
w 5067 #15 Pg2 Lite KnownFacts (Moming Show Germs)
3134 #19 Pg4 Format Suntng Great Kick-Off Transitions Worth Rewsiing oy
3135 #19 Pg7 One Page Stategy Markeing, ContestMarketing % :}g Pgi C“‘da“e';“’;a VR Ede Hillard & Jason Kane
313 #19 Pg6 Cut Through Campaigns Secrets Of A Great Moming Show Spot (Quin) Pg4 Litte Known Facts. (For Moming Shows)
- 5090 #17 Pg13 WwwebWwwise: 2MVM's House From Hell
3137 #19 Pg5 TW Aussie Speech, Part3 5001 #17 6 Cut iy
3138 #20 Pg 10 Blements Of Stationalty. Sweepers, Liners, & Rejoiners Pg Through Campaigns
8 5092 #17 Pg6 Cut-Through Contests
3139 #20 Pg4 Listen At Work Rewards Program (Fairwest Direct)
. 5093 #19 Pg7 One-Page Strategy. Marketing, Contestiviarketing
3140 #20 Pg7 Boss Memo: The Big Kahuna at KHJ " , .
A . 5094 #19 Pg6 CutThrough Campaigns Secrets Of A Great Moming Show Spot (Quin)
3141 #21 Pg6 Most Effective Promotions Of All Time: Song Of The Day ® !
3142 #21 Pg1 EventRado: Find A Parade And Gethn Front Of i 5096 #20 Pg3 More Moming Basics (ID, Bonding Name, Phone Jobs, Phone Starters)
3143 #22 Pg8 FindA Parade, Pant3 5097 #21 Pg1 The A-E-+O-U Checkist (Forgotten Moming Basics)
- 5008 #21 Pg6 Most Effective Promations Of All Time: Song Of The Day
3144 #2 Pg7 WwwebWwwise KDWB FaxOf The Day '
v 5099 #2 Pg7 WwwebWwwise® KDWB Fax Of The Day
3145 #23 Pg2 Only Have One Chance To Make A First Impression
5100 #23 Pg8 Bements Of Statonalty. Puget Soundbites (Seattie Radio)
3146 #23 Pg8 Bements Of Stationalty. Puget Soundbites (Seattie Radio) ! ;
) 5101 #23 Pg 14 Measuring Momings (Vanous Research Probes)
3147 #23 Pg9 WwwebWwwise: KTSA Newsstand, Leverage Your Local News image 5102 #27 5 Saute R
3148 #23 Pg 15 Poor Mar's Copynght © Tradermark ™ Pg5 Snap! on Chapman (Moming Personality, KVIL/Dallas)
3149 #23 Pg3 Arbtron Study. impact Of The intemet On Radio =
3150 #25 Pg1 Milion 538 Games: How ToMake Em Do-able On Your Staton 6000 Series — Talent
3151 #25 Pg12 Food For Thought Tum On Your Computer, Tum On Your Radio
3152 #26 Pg4 Capsule Combat ContestWar Heats Up In Canada S " v
3153 #26 Pg5 Most Efiecive Promoons OfAll Time: Christmas Wish G TR T Xl g Vs 1N P )
3154 #26 Pg5 CHRNABSession Branding 6046 #13 Pg3 Snap! Salute Th_eRedFat’ruOfTopAO (Bill Stewart)
3155 #27 Pg6 Food For Thought Making Tum On Your Computer, Rado Come Alve % :113 Fpg; gn:tokfiunan;nds Hg“_l?vmz;mbe’ (John Sebastan)
; M ule Of Thumb: Radio
3156 #27 Pg5 Snapl Salute Ron Chapman (Begin With End In Mind & Work Backwards) B4 Fi3 71 dm - =aictal
= = 6050 #13 Pg2 Moming TV Show Cameos/Coolang With Beth & Bi
4000 Series — Contest-Marketing 6051 #13 Pg2 Condave Pith Steve Danis: Back PersonnelMoming “Charaders
6052 #13 Pg1 Condave Pith: Dan Mason About How To Survve Consolidation
(See TW Tips Index #1 for tips #4047) e :1: gg; 9W3IVSS;3§““AC31 gmaﬁﬁfm)
4048 #14 Pg8 Most Efiective Promations Of All Time: Dont Say Hello Cash Call 6055 #14 Pg9 mm@gmmfcm
4049 M4 Pg5 WebWise: CHUM-Chart Net Song Of Day, Guide To The Net 6056 #14 Pg9 MoreMoming/Breakfast Basics: Show Prep & The intemet
4050 #15 Pg1 SteetFleets Ready To Roll: The Radiation Theory 6057 #14 Pg9 More Moming/Breakfast Basics: Spontanety
4052 #15 Pg3 SteetFleets: Prze Vans 6058 #16 Pg1 Concentration In The Control Room
4053 #15 Fp’g170 mtE%ﬁmmgfsaC&h&y‘CdléKrwmembhnTOWnﬁ 6059 #17 Pg3 DownUnder Aussie Radio
4054 #15 Powerball Law Of Diminishing Retums 6060 #17 Pg 13 WwwebWwwise: 2MVM's House From Hell
4055 #15 Pg 10 Contest image Is Only As Strong As Your Weakest Pnze 6061 #17 Pg 13 WwwebWwwise MarinMalloy
4056 #15 Pg 10 Revtalize Old Contests With New Mechanics 6062 #17 Pg7 TW Oz Speech: Rado Programming in The Consolidated New Millennium
4057 #16 Pg7 Prize ks Right Cash Call 6063 #17 Pg4 ACNielsen'McNair Seminar Notes
4058 #16 Pg8 Chanty Prize Cash Call 6064 #17 Pg6 Down Under Cut Through Campaigns, Contests, & Concepts
4059 #16 Pg7 Cash Call il — Tweaking It Further Stit 6065 #18 Pg7 WwwebWwwise: News/Talk 2GB
4060 #17 Pg6 Down Under Cut Through Campaigns. Contests, & Concepts 6066 #19 Pg 10 Food For Thought The Up-Book/Down-Book Syndrome
4061 #17  Pg 13 WwwebWwwise: MartinfVialloy

Pregrammer’s Digest™

Continued —On Page 3
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6000 Series — Talent

6067

6070
6071
6072
6073
6074
6075
6076

6078
6079

6081

9
#19

SRB8

83

FRRZZRARR

One-Page Strategy Marketing, ContestMarketing
Cut-Through Campaigns' Tony Quin: Secrets OfA Great Moming Show

Leadership Cliffs Notes: On Loyalty & Leadership (Dave Robbins)
More Moming Basics (ID, Bonding Name, Phone Jobs, Phone Starters)
The A-E-HO-U Checidist (Forgotten Moming Basics)

On How To Make It n Show Business (Steve Martin Quote)

TW's Aussie Speech, Part§

Event Radio. Find A Parade And Get n Front Of R

Walt Disney ~ On “Perfechon”

WwwebWwwisew KDWB Fax Of The Day

Pg 14 Measuring Momings (Vanous Research Probes)

Boss Memo. Ron Jacobs Instruct KHJ Jocks On Warmith, Sincenty
How Great Statons Hire Great People (Rick Shaw Quote About Senvce)
The Will To PREPARE To Win

Dealing With Talent The Asshole Factor (Randy Michaels)

The Asshole Factor - Rewvsited (David Ogilvy)

Snap! Salute Ron Chapman  (Moming Personality, KVIL Dallas)

7000 Series — Leadership

7106

7100
7110
M
7112
7113
7114
7115
7116
717
7118

(See TW Tips Index #1 for tips # 7001-7069)

Food For Thought Conventons: You Get Out Of Them What You Putin

Snap! Salute: The Real Father Of Top 40 (Bill Stewart)

Condlave Pth. Arbitron Basics & Beyond (Michaets, Mannce)

Conclave Prth' Dan Mason About How To Survive Consohdaton

Kipper McGee about Baby Boomers and 02K

Music Soence 101: Why Do Research?

The Advantages Of Winning #1 Requires No Explanations (Paul Drew)

Make The Most Of Your Time: Communicating (Snad Masl)

Make The Most Of Your Time: Communcating (Overmeght)

Make The Most Of Your Time: Communicatng (Fax)

Make The Most Of Your Time: Communicating (People Management)

9Ways ToSkinACat 9 ives Of Outstanding Production

Snap! Salute: Basics, Theatrics, and Zoos (Scott Shannon)

Conclave Pith: More Dan Mason

Conclave Pith. Mike McVay

Conclave Pith: Don Anthony

Conclave Pth: Roger Wimmer

The “mpossible” ks A Temporary Conditon

Pg 10 Walt Disney —On Optimism

Pg 10 62,402 Repetitons Make One Truth

Conclave Pith Paul Jacobs

How Worsts-To-Firsts Happen (Gary Stevens Quote)

Steet Fleets: Wallace Wisdom: Sharing Remote Vehicles

Conclave Pith: VR (Edie Hilkarg & Jason Kane)

Condave Pith. KDWB Management Team

Condlave Pth: Career Coach Tom Weich

PD Bookshelf. Lie is A Contact Sport (Ken Kragen)

Concentration in The Contral Room

Snap! Salute: Communication, Exciterment, On-Air Buzz (Bennett)

Lifestyle File Parenting Tips From One Of World's Best (Paul McCariney)

Boss Memo (Ron Jacobs KHJ 4/26/66)

6 Audio Sticky Notes (1IQ Voce Organizer)

Pg 10 Food For Thought The Uttimate Dinner Party

Pg 13 Singo: On Making Ads That Sell (John Singleton)

Pg7 TW Oz Speech: Radio Programming in The Consoiidated New Millennium

Pg 16 Food For Thought One Great City After Another

Pg4 ACNielsenMcNair Seminar Notes (Cohen, Neely, Thompson, Merch,
Williams, Bell, Nelson, Stewart-Hunter, Spurway, Fairlie)

Motvatonal Control Room Sign (Rod Spargo)

Snap! Salute (Jaye Albrght)

Snap! Salute (Chene Ramaro)

PD Bookshelf Thick Face, Black Heart (Chin-Ning Chu)

Leadership: Outsourcng. Your “Go To” GuyGal

5 TW's Aussie Speech, Part2

Pg 10 Food For Thought The Up-Book/Down-Book Syndrome

Pg2 “ReadyAim-Aim-Am” Syndrome (T. Boone Pickens)

Pg9 Oz Snap! Salute (Greg Smith)

Pg4 About“Bom Leaders” (Ken Greerwood)

Pg7 Shanng Your Enthusiasm (Bil Gates)

Pg1 Keeping Strategy One-Page Simple

Pg6 CutThrough Campagns Secrets Of A Great Moming Show Spot (Quin)

7119 #19 Pg5 TW's Aussie Speech, Part 3

Programmer’s Digest™

(Continued)

mmeﬂes— Leadership (Cont)

7120 #20
721
M2 #20
7123 #20
7124 #20
7125 #21
7126 #21
M2 #21
7128 #21
7129 #21
7130 #1
7131
7132 #22
713282
7133 #2

7135 #2
7136 #2
7137 #23
7138 #23
7139 #23
7140 #23
Ayl
7142 #25
7143 #25
7144 #25
7145 #25
7146 #25
7147 #25
7148 #25
7149 #25

7151
7152 #2%6

7154 #27
7155 #26
7156 #27
7187 #27
7158 #27
7158 #27

7161
7162 #27
7163 #17

The Event Radio Concept

New Millennium Joumalism (Sam Donaldson)

Lifestyle File. How To Simplify Your Life (Linda Manassee Buell)
TW's Aussie Speech, Pat4

Boss Memo: The Big Kahuna at KHJ

The A-E4O-U ChecKist (Forgotten Morming Basics)

On How To Make I In Show Business (Steve Martin Quote)

TW's Aussie Speech, Part§

Putbng Meetngs in Thesr Proper

Event Radio: Find A Parade And Get In Front Of it

Bxcelience According To George Washington Carver

Hot-Clock Games 6. The Utimate Clock

Walt Dxsney — On “Perfecton”

Stealabie Template  Utimate Clock Shell

Dr.Snap! (Bill Drake)

TW's Aussie Speech, Final instaliment (Part 6)

Find A Parade, Part3

Squeezing More Out Of Research

Research According To Wember von Braun

Oz Snap! (Paul Thompson)

NAB Pith. The Fun Factor (Randy Michaets)

Rupert Murdoch On Great Companies

Arttron Study. Impact Of The Intemet On Radio

7 Boss Memo: Ron Jacobs Instruct KHJ Jocks On Warmith, Sincenty
Pg 11 Norman Cousins On The Growth Of The Human Mind

Pg2 How Great Stations Hire Great People (Rick Shaw Quote About Servce)
Pg3 NABPith 7 Habs Of Highly Effective PDs (Mike McVay)

Pg 11 Words To Live By How Long k Takes To Ruin A Staton

Pg2 walt Disney On Teamwork

Pg3 NABPith: Develop Air Talent To Next Level (Valene Geller)

Pg6 NAB Pth. The World According To Randy Michaels

Pg 12 Food For Thought Tum On Your Computer, Tum On Your Radio
NAB Pith Baby Boomers' As We Age, What Do We Listen To? (CMM)
Capsule Combat  Contest War Heats Up in Canada

The Will To PREPARE To Win

CHR Session: Branding & Focus (Poleman, Zapoleon, Stevens, Peake)
Dealing With Talent The Asshole Factor (Randy Michaets)
Food For Thought Making Turm On Your Computer, Rado Come Alne
The Asshole Factor — Revsited (David Ogiivy)

Find AWay

Debbx Fields On Excefience

The Dumbing Down Of Radio  (John Sebastan)

Sioppy Joe Radio (Soott Shannon)

Snap! Salute Ron Chapman (Driven, Mission Onented, Loves City)
Oz Snap! Jeff Alis/Austereo

8000 Series — Morale

(See TW Tips Index #1 for tips #8001-8019)

Pg3 The Advantages Of Winning. #1 Requires No Explanations (Paul Drew)

Pg 12 Food For Thought Positive Pep

PD Booksheif (e ks A Contact Sport (Ken Kragen)

Snap! Salute. Communication, Exciterment, On-Air Buzz (Bennett)

Boss Memo (Ron Jacobs KHJ 4/26/66)

TW Oz Speech. Radio Programming In The Consolidated New Millennium

ACNielsenMcNair Seminar Notes (Cohen, Neely, Thompson, March,
Williams, Bell, Neison, Stewart-Hunter, Spurway, Fairlie)

Oz Snap! Jeff Aliis/Austereo

Motvational Control Room Sign (Rod Spargo)

Snap! Salute (Jaye Albright)

Snap! Salute (Chene Romaro)

TW Aussie Speech, Part 2

Pg 10 Food For Thought The Up-Book/Down-Book Syndrome

Lifestyle File' Laughter Remedy (Paul E. McGhee)

About “Bom Leaders™ (Ken Greerwood)

Sharing Youwr Enthusiasm (Bilt Gates)

NAB Pith: The Fun Factor (Randy Michaels)

Oz Snap! (Paul Thompson)

Boss Memo. Ron Jacobs Instruct KHY Jocks On Wammth, Sincerity

NAB Pith: Develop Air Talent To Next Level (Valene Geller)

The Will To PREPARE To Win

Dealing With Talent The Asshole Factor (Randy Michaels)

The Asshole Factor - Revsited (Dawd Ogilvy)

Sloppy Joe Radio (Scott Shannon)

Snap! Salute Ron Chapman (Begin With End In Mind & Work Backwards)
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9000 Series — Presentation

(See TW Tips Index #1 for tips #3001-9086)
Pg2 Jaye Albnght Breaking News or Emergencies On A VR Music Siation
Pg1 9Ways ToSkn A Cat 9 Lives Of Outstanding Production
Pg7 Conclave Pith: Don Anthony Talent Masters
News & Sunveillance: “These Late Developments”
Pg9 More Moming/Breakfast Basics: Characters
Pg9 More Moming/Breakfast Basics: Show Prep & The intemet
Pg9 More Moming/Breakfast Basics: Spontaneity
Pg8 Most Effective Promations Of All Time: Dont Say Hello Cash Call
Pg7 Atiention K-Mart Shoppers: What Comes Out Of The Speakers
Calling A Spade A F@##$ing Shovel
Pg5 WWWebWWWise: Muiderr's Workd Of Wavs
Pg5 Condave Pith3: VR Edie Hilliard & Jason Kane
Pg 10 Powerball & The Law Of Diminishing Retums
Pg 10 Rewtalize Oid Contests With New Mechanics
Pg8 Cash Call: The Importance Of Promos
Pg1 Concentration in The Control Room
Pg4 Snap! Salute: Communication, Exciiement, On-Air Buzz (Bennett)
Pg5 Boss Memo (Ron Jacobs KHJ 4/26/66)
Pg7 WwwebWWWise: J. J. McKay Sweeper Database
Pg7 Cash Call i —Tweaking k Further Stll
Down Under. Aussie Radio
Pg 13 Singo: On Making Ads That Sell (John Singieton)
Pg6 CutThrough Contests
Pg 10 UK Tune-Out Study (Chuck Blore: Zapping Mental Process)
Pg8 Running Paul Harvey On A Music Station: Neat Trick
Pg8 Most Effective Promotions: Here Today, Gone To Maui
Pg7 “The Sex Show" (Triple M Network)
Pg8 Most Effective Promotions Of All Time: One Answer Wins
Pg4 Format Stunting: Great Kick-Off Transitons Worth Revsiting
Pg7 One-Page Strategy. Presertaton
Pg 10 Blements Of Stationality. Sweepers, Liners, & Rejoners
Pg1 Event Radio: Find A Parade And Get in Front Of i
New Millenrvum Joumalism (Sam Donaldson)
TW's Aussie Speech, Part4
Pg4 Listen At Work Rewards Program (Fairwest Direct)
Pg4 Forgotten Basics: “Cleaner” Music Sweep Transitons
Pg7 Boss Memo: The Big Kahuna at KHJ
Pg3 More Moming Basics (ID, Bonding Name, Phone Jobs, Phone Starters)
Pg1 The AE4O-U Checiist (Forgotten Moming Basics)
Pg6 Most Effective Promotions Of All Time. Song Of The Day
Pg1 EventRadio. Find A Parade And Get in Front Of it
Pg1 HotClock Games 6. The Utmate Clock
Stealable Template:  Uttmate Clock Shell
Pg4 Dr.Snap! (Bill Drake)
Pg8 FindAParade Part3
Pg8 Bements Of Statonality. Puget Soundbrtes (Seattie Radio)
Pg10 Tune-Out Tendency Graph
Pg1 Stopset Progression. New Reasons To Play The Worst Spots First
Pg 10 Stopset Progression: The Case For Playing Promos Last
Pg7 BossMema Ron Jacobs Instructs KHJ Jocks On Warmnth, Sincertty
Pg1 Milion $3$ Games: How To Make Em Do-able On Your Station
Pg5 Calls First Or Last Over Infro
Pg4 Bements Of Stationality. Slogans, Sweepers, Promos, Tit For Tat
Pg5 Most Effecte Promotons Of All Time: Chastmas Wish
Pg4 Soppy Joe Rado (Scott Shannon)

11000 Series — Public Service

11008#16
11009#18
11010#20
11011#21
11012#25
11013#26

(See TW Tips Index #1 for tips #11001-11007)
Pg8 Charty Prize Cash Call
Pg7 “The Sex Show” (Triple M Network)
Pg1 EventRadio: Find A Parade And Getin Front Of it
Pg1 EventRadio: Find A Parade And Get In Front Of it
How Great Statons Hire Great People (Rick Shaw Quote About Servce)
Pg5 Most Effective Promations Of Al Time: Christmas Wish

12000 Series — Operations

12001#10
12002#18
12003#18
12004 #22
12005#22
12006 #23
12007 #23
12008#23
12009#23

Pg1 How ToMake The Most Of Your Time

Pg7 Leadership. Outsourcing: Your “Go To” GuyGal

Leadership: Outsourang: Your “Go To” GuyGal

Pg3 Stealable Template: Uttimate Clock Shell

Pg4 Dr.Snap! (Bill Drake)

Pg1 Stopset Progression. New Reasons To Play The Worst Spots First
Pg 13 Heads-Up For Music Stations (Radio Play from Radio Express)
Pg 10 Stopset Progression: The Case For Playing Promos Last

Pg 15 Poor Man's Copynght © Trademark ™

13000 Series — Talk

13001#16
13002#20
13002#18
13003#25
13004 #21
13005#22

Pg 10 Food For Thought Phone Starter: The Utimate Dinner Party
Pg1 The Event Radio Concept

Pg7 “The SexShow’ (Triple M Network)

Pg3 NABPith Develop Air Talent To Next Level (Valerie Geller)
Pg1 EventRadio Find A Parade And Get In Front Of t

Pg8 FindAParade, Part3

14000 Series — Technical

1400114
14002#16
14003117

1400418

Pg 10 Digtat Emotions. Computers That “Feel”

Pg6 Audio Sticky Notes (I Voce Organizer)

Pg4 ACNwelserMcNar Seminar Notes (Cohen, Neety, Thompson, March,
Wiliams, Bell, Nelson, Stewart-Hunter, Spurway, Fairlie)

Pg7 Leadership: Outsourang: Your “Go To” GuyGal

15000 Series —The Internet

10000 Series — News/Surveillance

Pregrammer’s Digest™

(See TW Tips Index #1 for tips #10001-10032)
Pg8 News & Suneiliance: “These Late Developments”
Pg2 SteetFleets Mobile News
Pg3 Down Under. Aussie Radio
Pg6 Down Under. Cut Through Campaigns, Contests, & Concepts
Running Paul Harvey On A Music Station Neat Trick
Pg7 Wwweb\Wwwise: News/Talk 2GB
Pg1 Event Radio: Find A Parade And Get ih Front Of it
Pg2 New Miiennium Joumalism (Sam Donaldson)
Pg1 EventRadio: Find A Parade And Get ih Front Of it
Find A Parade, Part3
Pg9 WwwebWwwise KTSA Newsstand, Leverage Your Local News Image
Pg14 Measunng Momings (Vanous Research Probes)
Pg3 Arbitron Study. Impact Of The Intemet On Radio
Pg11 Sam Donaldson Tip For News Reporters At A Press Conference
Pg3 NAB Pith: Develop Air Talent To Next Level (Valene Geller)

15031#414
15032#14
15033#14
15034 #15
15035#16
15036417
15037#17
15038#17

15039#18
15040#20
15041#22
15042#23
15043#23
15044 #25
15045#27
15046#27

(See TW Tips Index #1 for tips # 15001-15030)

Pg5 WwwebWwwise: CHUM-Chart Net Song Of Day, Guide To The Net

Pg9 More Moming/Breakfast Basics: Show Prep & The Intemet

Pg5 Truthih Numbers: Years k Took Radio, TV, Imemet To Get 50 mil Users

Pgs5 WWWebWWWise: Muiderr's World Of Wavs

Pg7 WWWebWWWise. J. J. McKay Sweeper Database

Pg 13 WwwebWwaise: 2MVM's House From Hell

Pg 13 WwwebWwwise: MartrMatioy

Pg4 ACNieisenMcNair Seminar Notes (Cohen, Neely, Thompson, March,
Wiliams, Bell, Nelson, Siewart-Hurter, Spurway, Fairfie)

Pg7 WwwebWwwise News/Talk 2GB

Pg4 Listen At Work Rewards Program (Fairwest Direct)

Pg7 WwwebWwwise. KDWB Fax Of The Day

Pg9 WwwebWwwise: KTSA Newsstand, Leverage Your Local News image

Pg3 Asbitron Study. Impact Of The intemet On Radio

Pg 12 Food For Thought Tum On Your Computer, Tum On Your Radio

Pg6 Food For Thought Making Tum On Your Computer. Radio Come Alve

Pg4 WWWebWWWise Dialectize (Rinkworks)

16000 Series — Computers

16032#14
16033414
16034#14
16035#14
16036#15
16036#16
16037417
16038417
1603917

(See TW Tips Index #1 for tips #16001-16031)

Pg5 WwwebWwwise: CHUM-Chart Net Song Of Day, Gusde To The Net
Pg9 More Moming/Brealfast Basics: Show Prep & The Intemet
Pg 10 Drgtal Emations: Computers That “Feel”
Pg5 Trnuhin Numbers: Years  Took Radio, TV, Infemet To Get 50 mil Users
Pg5s WWWebWWWise: Mulderr's World Of Wavs
Pg7 WWWebWWWise: J. J. McKay Sweeper Database
Pg 13 WwwebWwwise. 2MVIM's House From Hell
Pg 13 WwwebVWwwise: MarinMalloy
Pg4 ACNieisenMcNair Seminar Notes
(Continued — on page 5)
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TW Tips Index #2 —1998
r— 19000 Series — Research (cont)

_16000 Series — Computers (cont)

(Continued — from page 4)

(Continued — from previous column)

16040#18 Pg7 Leadership: Outsourding: Your “Go To™ Guy'Gal 19043#19  Pg1 Hot-Clock Games: Hit Concentration, Controlled Rotafion, OES Math
16041#18 Pg7 WwwebWwwise News/Talk 2GB 19044#19 Pg3 TheTSLFamua (Dally Mnutes-Per-Day, Weekly Hours-Per Week)
16042#19 Pg7 Sharing Your Enthusiasm (Bill Gates) 19045#19 Pg7 One-Page Strategy Research
16043#20 Pg5 TW's Aussie Speech, Part4 19046#22 Pg1  Squeezing More Out Of Research
16044#20 Pg4 Listen At Work Rewards Program (Fairwest Direct) 19047#23 Pg2 Research According To Wemher von Braun
16045422 Pg7 WwwebWwwise KDWB Fax Of The Day 19048#23  Pg 14 Measunng Momings (Vanous Research Probes)
16046#23 Pg9 WwwebWwwise KTSA Newsstand, Leverage Your Local News Image 19049423 Pg3 Arbitron Study Impact Of The intemet On Radio
16047#23 Pg3 Abiron Study. Impact Of The intemet On Radio 19050#26 Pg3 NABPith EabyBoomers: As We Age, What Do We Listen To? (CMMV)
16048#23 Pg3 Asbitron Study. Impact Of The ntemet On Radio 19051#26 Pg3 Buth Rate Graph (1940-1995)
16049#27 Pg6 Food For Thought Making Tum On Your Computer. Rado Come Alve 19052#27 Pg5 CHR Session: Branding & Focus (Poleman, Zapoleon, Stevens, Peake)
16050#27 Pg4 WWWebWWWise: Dialectize (Rinkworks) 19053#26 Pg1 Musical Smoke Rotation Secrets: The Case Against “Hold” Categones
17000 Series — Sales 20000 Series — Ratings
(See TW Tips Index #1 for tips #17001-17014) (See TW Tips index #1 for tips #20001-20010)
17015#13 Pg2 Kipper McGee about Baby Boomers and 02K 20011#13 Pg2 Moming TV Ratings vs. Moming Rado Ratings
17016#14 Pg7 Condawe Pith More Dan Mason 20012#15 Pg5 Conclave Pith Arbitron Basics & Beyond (Michaels, Marince)
17017#15 Pg3 Remote Vehides & Sets 20013#15 Pg6 Wimmer-Hudson Sampling Error Calcutator
17018#15 Pg3 SteetFlests Wallace Wisdom: Shanng Remmate Vehicies 20014#17 Pg 15 A New Kinc Of Diary. ACNieisen McNairs Australian Radio Diary
17019#15 Pg 10 Contest image Is Only As Strong As Your Weakest Prize 20015#17 Pg3 Down Under Aussie Radio
17020#16 Pg7 Prizels Right Cash Call 20016#17 Pg4 ACNielservWicNair Seminar Notes (Cohen, Neely, Thompson, March,
17021#17 Pg3 Down Under. Aussie Radio Wilkams, Bell, Netson, Stewart-Hunter, Spurway, Fairfie)
17022#17 Pg 13 Singo. On Making Ads That Sell (John Singleton) 20017#19  Pg 10 Food For Thought The Up-Book/Down-Book Syndrome
17023#17 Pg7 TW Oz Speech: Radio Programming In The Consolidated New Millennium 20018419 Pg1 Hot-Clock Games: Hit Concentration, Controlled Rotaton, OES Math
17024117 Pg4 ACNieisenvMcNair Seminar Nokes (Cohen, Neely, Thompson, March 20019#19 Pg3 The TSL Formula (Daity Minutes-Per-Day, Weekly Hours-Per Week)
Williams, Bell, Nelson, Sewart-Hunter, Spurway, Fairie) 2002019 Pg5 TW Aussie Speech, Part3
17025#18 Pg8 Most Efiective Promotions Here Today, Gone To Maus 20021#23 Pg3 Arbiton Sudy Impact Of The Intemet On Radio
17026#18 Pg7 Leadership: Outsourcing Your “Go To” GuyGal
17026#18 Pg5 TW Aussie Speech, Part2 & -
17027#20 Pg4 Listen At Work Rewards Program (Fairwest Direct) 21000 saﬂes % l“e
17028#23 Pg10 Tune-Out Tendency Graph
17029#23 Pg1 Sopset Progression. New Reasons To Play The Worst Spots First (See TW Tips Index #1 for tips #21001-21015)
17030#23 Pg 10 Stopset Progression The Case For Playing Promos Last 21016#14 Pg6 Lfestye File The Value Of Time
17031#23 Pg3 Arron Study Impact Of The intemet On Radio 21017#14  Pg 10 Watt Disney - On Opbrmism
17032425 Pg1 Million 353 Games: How ToMake Em Do-able On Your Staton 21018#14  Pg 12 Food For Thought Positive Pep
17033#27 Pg4 SioppyJoe Radio (Scott Shannon) 21019415 Pg5 Conclave Fith Career Coach Tom Welch
21020416 Pg1 PD Bookshelf. Life ks A Contact Sport (Ken Kragen)
18000 sGries_Prodmtion 21021#16 Pg4 Liestye Fie Parenting Taps From One Of World's Best (Paut McCartney)
21022#18  Pg7 “The SexShow” (Triple M Network)
(See TW Tips Index #1 for tips #18001-18006) gzgg 23 L’mﬁs i Et HON,T,°S,;";MY‘:F{;'{EE($$M Bl
18007#14 Pg1 9Ways ToSknA Cat 9 Lives Of Outstanding Producton 21025#25  Pg 11 Nomman Cousins On The Growth Of The Human Mind
18008#14 Pg2 Caling A Spade A F@#sing Shovel 21026#25 Pg2 How Great Stations Hire Great People (Rick Shaw Quote About Servce)
18009415 Pg5 WWWebWWWise Muider’s World Of Wavs
18010#15 Pg8 Cash Cail: The importance Of Promos =
18011#18 Pg7 Leadership Outsouraing: Your "Go To" GuyGal 22000 S-el‘les— PII BﬂﬂkShe"
18012#19 Pg6 CutThrough Campaigns Secrets Of A Great Moming Show Spot (Quin)
18013#22 Pg8 Find AParade, Part3 (See TW Tips Index #1 for tips #22001-22012)
18014#23  Pg8 Elements Of Statonaity. Puget Soundbrtes (Seatie Radio) 2013#16  Pg1 PD Bookshelf Life ks A Contact Sport (Ken Kragen)
18015427 Pg4  Sioppy Joe Radio (Scot Shannon) 22014#17  Pg13 True Confessions (Making Ads That Sell) (John Singieton)
? 22015417 Pg 13 Singo: On Making Ads That Sell (John Singleton)
19000 sQ"es ted nesearch 22016#18 Pg3 PD Bookshelt Thick Face, Black Heart (Chin-Ning Chu)
. 22017#20 Pg8 Lifestyie File How To Simpiify Your Life (Linda Manassee Buell)
(See TW Tips Index #1 for tips #19001-19025) 22018#26  Pg 10 Selling The Invsible (Harmy Beckworth)
19026#14 Pg1 Music Scence 101: Why Do Research? glgg g:g ;mec:l;‘s):ma&w’ fVT‘?rg“(*‘;”gf:Tm Faay)
19027#14 Pg5 Truthin Numbers: Years t Took Radio, TV, Intemet To Get 50 mil Users
19028#14 Pg7 Conclave Pith: Roger Wimimer TW “F (": 'I'h h = c l
19020#14 Pg3 CokeMarketingVP: Small Details In Research Lead To Breakihroughs
19030#15 Pg4 Music Science: Quick & Dirty. Retall S ‘rooaror 0“g t olumn
19031#15 Pg4 Music Scence Quick & Duty. Requests .
19032#15 Pg5 Condave Piih: Artitron Basics & Beyond (Michaets, Mannce) (See TW Tips Index #1 for issues 1-12)
19033#15 Pg6 Wimmer-Hudson Sampling Ermor Calculator #13 Page4 Conventiors — You Get Out What You Putin
19035#15  Pg9 Music Science: Quick 8 Dirty. Trades #15 Page10  Powerball & The Law Of Diminishing Retums
100BETS g, My Btience: CLICR BTNy Poloninpe #16 Page10  Phone-Starter The Uttmate Dinner Party
19037415 Pg 10 Bumout Bums-In Slowty #17 Page16  One Great City Afler Another
19038#17 Pg15ANewDGndOfl)ay ACNieisen McNair's Australian Radio Diary #19 Page 10 MUP_MW
1m#17 Pg4 ACNelsen™McNair Seminar Notes (Cohen, Neely, Thompson, March, #21 Page 10 Easing Deadine Pressure To Improve Quality
Williams, Bell, Nelson, Stewart-Hunter, Spurway, Fairlie) #2 Page10 Disagree With Me: 's A Good Thing
19040#18  Pg 10 UK Tune-Out Study (Chuck Blore: Zapping Mental Process) #23 Page 16 1Got Carried Away
19041418 Pg1 C(x\sobdatedReseaﬂst Cost—EmoerthheNewWondOrder #25 Page12 Tum On Your Computer, Tum On Your Radio
19042#19  Pg2 “ReadyAm-Am-Am’” Syndrome (T. Boone Pickens) #27 Page6  TumOn Your ComputerfRado Il Making Our Campaign Come Alie

Programmer’s Digest ™

(Confinued — on next column)
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TW Tips Index #2 —1998

Quotes Worth Re-Quoting

Ocean Toons

Pregrammer’s Digest™

(See TW Tips Index #1 for quotes in lssues #1-12)

Watt Dxsney Optmism & Complexty Of Life
Aldous Hurley 62,000 Repetitons Make One Trnuth
K-Martintercom What Comes Out Of The Speakers
Puff Daddy Driving Force Of Music Biz Da Beryamins
Gary Stevents How Worst-To-Firsts Happen
Ron Jacobs Centenng Thought About Research From Cdl. Tom Parker
Todd Wallace Contest Image Is Only As Strong As Weakest Pnze
Sen Everett Dirksen A Billion Here & A Billion There
Todd Wallace Bumout Bums-in Slowly
Ken Kragen Go For The Breakthwough
Parenting With A Good Heart
There s No Rule To What s Right
Re-Launching - TV or Outdoor
Finding The Better Way
On Making Ads That Sell
Overheard n The Customs Line
Motating Sign i Controf Room
Tearmwork
On Marketing Direct
Will it Work in Wollongong?
¥R Aint Broke, Break t
Zapping On Radio ks Mental
Any Record We Play is, Was, Or Will Be A Hit
Ready-Aim-Aim-Aim Syndrome
No Such Thing As A Bom Leader
On Shanng Your Enthusiasm
Strategc Planning and implementaton
Find A Parade & Get In Front Of t
New Milennium Joumaiism
Ron Jacobs This Is Not An Occasional Requirement
Dave Robbins On Loyalty and Leadership
George Washington  Caner Doing Common Things i Uncommon Ways
Steve Martn On How To Make R In Showbiz
RandyMchaets  About Conolidated Contesting (McDonalds Does i)
Walt Drsney On Perfechon
Todd Wallace Some Stations Do Opposite Of What We Tell Clients
Markebng Adage  One Chance To Make A First impression
Wermnher von Braun About Research
To Be The Best Radio Company I The World
The Fun Factor
How Great Companses Are Built
What You Play When Matters
On Tearmwork & Togethemess
How Great Stations Hire Great People
On Wamth, Sincerity
How Long k Takes To Ruin A Radio Station
Tip For News Reporters At A Press Conference
The Growth Of The Human Mind
Tum On Your Computer, Tum On Your Radio
The Will To Prepare To Win
The Asshole Factor
Mddie-Age Is 15 Years Oider Than You Are
Branding, Tuming Strategy Into Reality
You Could Put A Mainsiream Top 40 in Bvery Market
Knowing What You Have To Give Up To Gain Focus
3M's Are The Blocking & Tackding Of Radio
¥ You Really Want To Do Something
Life’s Too Short To Work With Sons Of Biiches
Good ks Never Enough
We Must Be At Least As Good As We Were 10 Years Ago
Sloppy Joe Radio

Jim Taszarek
Sam Donaldson

For Back Issues Of Programmer’s Digest

Call (602) 443-3500

or

Fax (602) 948-7800

#11
#12
#13
#14
#15
#16
#17
#17
"7
#18
#19
#20
#21
#22
#23
#25
#26
#27

(See TW Tips Index #1 for tips #11001-11007)

Things You Can Learn From A Convention
Overheard At The Station Watering Hole

The Heartbreak Of High Level Show Critique
Remember The Format

Higher Ups

Consultants Who Use Palm Readers

You Need More Research

Jet Lag

The Koala Issue, Not The Cola Issue

Fears Of Morning Personalities

The ABC’s Of Radio Finance

Operating Systems Are Like Formats

Why Consultants Consult Psychics

Old School Admonishment With A Dylan Flavor
You Know You're In Radio If

A Bug's Life: RF

Exec Chat

Morgan & Steele In Boss Radio Rock & Roll Heaven

Our Policy Regarding Photocopying

v

Programmer’s Digest Is Simple:

Each subscribing station can make as many
copies as they would like for station employees
at their physical location. In other words, you
can copy “PB” for anyone at your station; but a
group owner cannot pay for just one subscription
and distribute Pregrammer's Bigest to 50 stations.

In the spirit of fairness, we ask you, and expect
you, to honor this liberal policy.

As a service to our subscribers, we'll gladly
supply extra copies of “PB” for $75 a year (per
extra copy) for 51 issues, which is about what it
wold cost you to do it yourself over the course of
a year.

Just call (602) 443-3500 or fax (602) 948-7800

Last Chance To SAVE On Your Renewal!
Plan To Renew Your “PD” Suhscription?

Prepayment discounts will stretch your budget

Pay by Dec 26, 1998:
Pay by Jan 8, 1999:

$US250
$US265
$US295

Pay by May 1, 1999:
Internationat Air Mail Surcharge: $US65

“PD” Volume 2 will encompass issues #51-101

Charge your renewal with

Cali: (602)
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Programmer’s Digest
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- /7S 1nuex
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=
= As promised, at the end of each Quarter, well issue a free ‘PII’ lndex to
i cross-reference all of the TW Tips for issues #27 through #41.
- Most PD’s are keeping their copies of Programmer's Digest in a 3-ring binder.
= We suggest that you place these Quarterly “Index” inserts at the beginning of
- your binder book, to serve as a Table Of Contents.
. TWTps | 1000 Series — The Audience
have been categorized | (Soe TW i Index 2 for e #082.1071)
and cross-referenced || 447, o5 By 1 wat Sabo: Consoldation Means Nothing's Changed
according to the [ 1073 #28 Pg2 ChuckBiore Radio ks Theater Of The Gut
following elements B 0 B B Wk Disray Garuing Catonr Cobuirg Enrsvrnt
of programming | 1076 #29 Pg1 Jaye Aloight rbNngBetxeLiaa'\etsKmnz\MBtT}‘eyUe?(ay&m)
and management | 1077 #29 Pg9 George Bemard Shaw. On Dumbing-Down To Lowest Common Denominator

| 1078 #29 Pg1 Dialogue About Counly Music Bumout Bob MoodyCarotyn Gitbert/Jodie Renk
o Wb - Tnsis | 250 538 S i
St LR oy

¢ 300sers - Prmmstb | 50 152 Gy Moz fm o

® 4000 series - Contests | 1085 #30 Pg 10 PDQSA: Phantominusible Cume
1086 #31 Pg 10 PDQSA Phantom Cume Phollow-Up (Interactive Statonality)
® 5000 series - Momings | 1087 #31 Pg8 NastyRock News-Tak: Too Hip For The Room
. | 1088 432 Pg8 VR Virtual Recommendabons (Sean Michae! Lisie)
® 6000 series - Taent | 1089 432 Pg1 How ToSpot Star Quaty With Research
. . | 1090 #33 Pg2 John Sebastan: To Be Successiu I Radio Only Requires 5% Appeal
® 7000 series - Leadershp | 1001 #33 Pg1 BilMoyes Just2 Things That Can Advance Your Ratings n 99
A ¢ 1092 #34 Pg2 PDQSA Station Mascots
S SENINS - NN 1093 #37 Pg2 RonJacobs: AMRadiols Like Herpes
® 9000 series - Presertation | 1004 #37 Pg7 Important Update About Fitter-System Of The Mind (Arbitron-Rated Staion)
| 1005 #38 Pg1 SpoonFedBasics (How Paul Drew Hedped His RKO Jocks ‘Get it
® 10000 series - News/nfo { 1006 #39 Pg6 Paul Drew— Part 2 (More Spoon-Fed Basics)
‘ 1097 #40 Pg5 Drew Basics—Part3
® 11000 series - Public Service | 1098 #40 Pg3 Most Effectve Promotions: Dollar Bil Game (Why t Works)
. | 1099 #40 Pg4 Mark Twain: On Afienton Spans
® 12000 series - Operations | 1100 #40 Pg1 Capsule Concepts: InvisiblePhartomong-Term Cume
~ 1101 #41 Pg1 RegJohns: Reasons On The Payoflf Of Converting Partisans
© 13000 series - Tak 1102 #41 Pg1 Capsule Concepts: Overt Formattics
® 14000 series - Technical i - .
. ! 2000 Series — Music
® 16000 series - Camputers . (See TWTips index#1 Jortips ¥2001-2016)
(See TW Tips Index #2 for tips #2017-2125)
® 17000 series - Saes | 2126 #28 Pg5 WWWebtWWWise WJIMN Jammin' E-Quests
. ) | 2127 #28 Pg1 How To Avoid Noticeably Repetitve Harmonic Cycles
® 18000 series - Production 1 2128 #29 Pg1 Jaye Albdght How Long Before Listeners Know What They Like? (Ctry Bum)
i . 2129 #29 Pg7 WWWebWWWise: Capital FM Vote For Your Favourite Five Online
® 19000 series - Research | 2130 #29 Pg1 Dialogue About Country Music Bumout Bob Moody/Carolyn GitbestJodie Renk
’ . 2131a#29 Pg6 Skeaable Template Harmonic Comergence Plotler
© 20000 series - Ratings | 2131b%30 P96 Swealable Template Hammonic Convergence Plotier (nstructions)
® 21000 series - Life | 2132 #30 Pg3 John Sebastian KZLA InThe Rear View
2133 #30 Pg3 BobMoody More Country-Bum Faliout
® 22000 series - Bookshelf 2134 #30 Pg3 Country Music Bum-Out (From The Mailbag)

2135 #30 Pg4 Nietzshe Sick Music Today
2136 #30 Pg1 Country Hot-Clock Games
—mee—T T 2137 #1331 Pg2 Country Hot-Clock Games (Part2) 2000 Series Continued — on Page 2

If you've misplaced any issues of Programmer’s Digest,
back issues of “PD)” are available at a cost of $6 per issue.
Just call (480) 443-3500 or fax (480) 948-7800.
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TW Tips Index #3 —1999

2000 Series — Music (continued) 3000 Series — Promo/Marketing (Cont)
(Continued — from page 1) 3207 #40 Pg 10 Bements Of Stationality Promos/SweepersiLi
2138 #32 Pg2 Country Hot-Clocks Part3 (The Wheel) 3208 #40 Pg1 Greg Smith Who's lh Control — YOU Or The System?
2139 #32 Pg2 HotClock com Computerized Hot-Clock Generator 3200 #40 Pg3 Most Effective Promotions Of All Time: The Dollar BM Game
2140 #33 Pg1 BillMoyes: Just2 Things That Can Advance Your Ratings In ‘99 3210 #41 Pg1 Capsue Concepts: Overt Formattics (Net impact Of Frequency)
2141 #33 Pg1 How To Quickly Size-Up Distant Markets (MediaBase Music Research) 3211 #41 Pg8 New For99 Own Your Lacation, Own The Underground, The Radio Cafe,
2142 #35 Pg5 Ron Jacobs Boss Mema: Music Balance Free Money Buzzer, 3ForAG, Life's A Beach, Name Games, Free For Al
2143 #36 Pg1 Mike LePetit 10 Avoidable Music-Scheduling Mistakes 20 hh A Row or $20,000, Cash Keys & An SUV, Web Sounds, $1,000 Minute
2144 #36 Pg7 Oidies HotClock Games (First Filter, More Songs Per Hour)
2145 #37 2 SeweRiers: Tightls As As s The Ti H
2146 #37 233 aaemcw?iem?g;ﬂmﬁucaagaé%eaggpmM) 4000 Series—ﬂonlest—Markelmg
2147 #38 Pg5 Stealable Template: Music Formative Eras (Age Flashback/Targeting Era)
2148 #38 Pg1 Spoon-Fed Basics (How Paul Drew Helped His RKO Jocks “Get If) (See TW Tips Index #1 for tips #4001-4047)
2149 #38 Pg1 Oldies HotClock Games 3 (Hyper-Tiering, Rotations, Biue-Moon Rotations) (See TW Tips Index #2 for tips #4048-4081)

2150 #39 Pg6 Paul Drew —Part2 (More Spoon-Fed Basics)

g ners —Fi Winners Of New Millennium
21561 #39 Pg3 Oidies Hot-Clock Games 4 (Objectves, Researching % g gg megg_mm
2152 #40 Pg1 Greg Smith: Who's h Control — YOU or the System? 4084 #28 Pg5 WWWebWWWise: WJIMN E-Quests
2180 4. PaS ey watE 5 Mot Spoon-Fed tekes) 4085 #28 Pg5 WWWebWWWise: WSSR E-Mail Ciub
. - c 4086 #28 Pg5 WWWebWWWise B105 Brisbane Community Swich
3000 Series — Promotion/Marketing 4067 #29 Py7 7 Seps To Sucoesshd Gl Diven Pomatons
4088 #29 Pg7 WWWebWWWise: Capital FM Favourte Five
(See TW Tips Index #1 for tips #3001-3038) 4089 #30 Pg2 WE@\BP‘WW\SGNTHEI.M“EBGT\D
4091 #31 Pg5 Most Efiective Promotions Of All Time: The Hundred-Car Garage
3157 #28 Pg3 Last 99 Winners Of '99 — First 2000 Winners Of New Miliennium 4002 #31 Pg5 “Guess & Win" (Other Vanations)
3158 #28 Pg4 Stetching Your Dollars — Advertiser Rouletie 4003 #32 Pg5 Freeloaders Program (KFMB-FM)
3159 #29 Pg7 7 Seps To Successiul Chent-Driven Promobons 4004 #32 Pg5 FoxFM747
3160 #30 Pg9 7MS‘T\SGR&”W 4005 #32 Pg5 w).mwm
3161 #30 Pg8 Staying Abreast (Public Service Promotional Opportunity) 4006 #32 Pg5 Give Away 100,000 1-cent stamps
3162 #30 Pg2 Most Effective Promotions Of At Time:  Beat The Bomb 4097 #32 Pgs Top1001Rod<'Coum~n
3163 #30  Pg10 PDQSA Ways To Target PhantomAmdsidle Cume 4008 #32 Pg5 Concerts Around The WardRound The Workd Rock Trips
3164 #31 Pg10 PDQSA Phantom Pholow-Up 4099 #32 Pg5 Super Bowl Of Soul Weskerd
3165 #31 P94 CutThough Campagns/TV: TWS Al Time Favorte TV Spot DogSMTV. 4400 433 g5 How To Quickly Size-Up Distant Markets. (Assessing Marketing Threat)
ance il B TV Tae S ECiec ey 8L e OB 4101 #33 Pg6 Most Efieciive Promotions Of Al Time: Instant Winner Weskend
3167 #31 Pg4 Targeting Tips: When You Schedule TV Matiers, Too 4102 £33 4 Sakes on The C i Of The Day
3188 #31 Pg5 Most Effective Promotons Of AR Time: The Hundred-Car Garage 4103 #34 ?;;8 WWWI '“'m"s& WKTU Wark Pesk Patrol
3169 #31 5 “Guess & Win" (Other Variabons) WY ]
3170 #31 5’.-37 B&sthemetCa(npag\ memmm 4104 #34  Pg1 Apni Fools Day Stnts (35 of the bestof all me)
3171 #32 Pg4 Cut-Through Campaigns: Print— One-Column-nch Scatier-Ads 4105 #35 Pg5 Ron Jacobs KHJ Boss Memo (Conest Tidoits)
3172 #32 Pg5 Freeloaders Program (KFMB-FM) 4106 #36 Insert Deep Background interview. Tracy Johnson (KFMB AMFM GM) Part 1
3173 #32 Pg5 FaxFM747 4107 #36 Pg4 New For 93 Promotons Of Disbncton (New Milennium Baby Races, The
3174 #32 Pg5 $50,000 Birthday Game Bug Patrol, Miionaire For The Millennium, MOming X Subscriber Quiz,
3175 #32 Pg5 Give Away 100,000 1-cent stamps The Bomb Squad, Homemade Jingle Contest, Fun Fun Fun Al Month Long,
3176 #32 Pg5 Top 1001 Rock Counddown HomeRun Inning, 10 Grand in 10 Hours, Win Kelly's Cash, Fax Us Taxes,
3177 #32 Pg5 Concerts Around The WoridRound The World Rock Trips Grassroots Fundraiser, Dental Clinic For Kids, Cops & Lobsters
3178 #32 Pg5 Super Bow Of Soul Weekend 4108 #36 Pg 10 Elements Of Stationality. Promos/Sweepers/Liners/Spiitiers
3179 #32 Pg7 WWWebWWWise: KXME's Crealive Psycho Soundguy (Wavs) 4109 #37 Insert Deep Background Interview. Tracy Johnson (KFMB AMFM GM) Part 2
3180 %32 Pg7 WWWeb\WWiWise: Z-100's interache Lunch 4110 #39 Pg1 More New For 99 Comests/Promotions/deas: Millon $ Wars (Bosion, Phoeni
3181 #32 Pg 10 Elements Of Stationality. Prtxms/&mpersdmslSdmers Blatant Bribe, Timeline, Empathy Belly, Artist Of Day, Living Bitboard,
N3 41 RS HowT QﬁfddySueUthsaum% Hopi, S For A Scng
3183 #33 Py o i (Assessing Marketing Threal)
3184 #33 P8 Most Eflecive Promotions Of Al Time: Instant Wimer Weekend B el o i R
S Tt '“'mml&ca. 'm"emm’% w0 4113 #40 Pg3 MostEflectve Promotorss Of Al Time: The Dolklar Bl Game
3187 #34 Pg8 WWwWebWWWise: WKTU Woark Perk Patrol 4114 #41 Pg8 New For99: Own Your Location, Own The Underground, The Radio Cafe,
3188 #34 Pg1 Apnt Fool's Day Stunts (35 of the best of all me) Free Money Buzzer, 3ForAG, Life's A Beach, Name Games, Free For All,
3180 #34 Pg2 PDQSA: Staton Mascots 201 ARow or $20,000, Cash Keys & An SUV, Web Sounds, $1,000 Minute
3190 #35 Pg5 Ron Jacobs KHJ Boss Memo
3191 K35 8 News/Sunveillance: Visibility — Mike-F| The-Week Award § H
oo 45 Fu7 WWWebMWWe ThekATTMED 5000 Series — Mornings/Breakfast
3193 #35 Pg2 PDQ&A More Mascots (Human, Making A Staiement, On-Alr, HipUnhip) .
3194 #36 Insert Deep Background Intendew: Tracy Johnson (KFMB AMFM GM) Part 1 (See TW Tips Index #1 for tips #5001-5058)
3195 #35 Pg9 Advertising Stogan That Sticks In The Mind (NeoSoft) (See TW Tips Index #2 for tips #5059-56102)
3196 #36 Pg4 NewFor99 Promotions Of Distincion (New Milennium Baby Races, The 5103 #28 2 Moming Show Bit Cool Math (This ks The Only Year This Will Work)
Bug Patrol, Milfionaire For The Milennium, Moming X Subsonber Quiz, 5104 #30 %2 Nbstgem\ePrmm'SOqu’Tl":ne Bea(q?'{\e&mb
The Bomb Squad, Homemade Jingle Contest FunFunFunAIMonthLong, 5105 #31  Pg4 Cut Thiough Campaigns/TV: TW's All Time Favorite TV Spot Dog-Shit TV
HomeRun Inning, 10 Grand In 10 Hours, Win Kelly's Cash, FaxUs Taxes, 5106 #31 Pg4 Cut-Through Campaigns/TV: TW's Al Time Fanorite TV Spot Dog-St TV
Grassroots Fundrasser, Dental Clinic For Kids, Cops & Lobsters 5107 #32 Pg1 How To Spot Star Qualtty
3197 #36 Pg1 Mmmutatiela«vs(ﬂmnuftatiela«szber@r\g—N\dBfardrmg) 5108 #33 Pg7 WWWebWWWise WNIC Pet Of The Week (im Harper)
3198 #36 Pg7 WWWebWWWise' KIS Fresh Up To Date Website 5109 #33 Pg 4 Sales Promotion: The Commercial Of The Day
3199 #36 Pg 10 Bements Of Statonalty. Promos/SweepersiLiners/Spitters 5110 #34 Pg 1 Aprit Fool's Day Stunts (35 of the best of all time)
3200 #37 Pg5 WWWebW\WWise' Station D KSDO-dotcom ! 5111 #36 Pg 4 New For 99: Promotions Of Distinction (New Millennium Baby Races,
3201 #37  Pg7 Importart Update About Fiter Systern Of The Mind (Arbitron Mentions) Bug Patrol, Millionaire For The Millennium, Morning X Subscriber Qui
3202 #37  Insert Deep Background intenview. Tracy Johnson (KFMB AMFM GM) Part 2 The Bomb Squad, Homemade Jingle, Fun-Fun-Fun All Month Long
3203 #37 Pg 10 Elements Of Stationality. Promos/SweepersiLiners/Spliters HomeRun Inning, 10 Grand In 10 Hours, Win Kelly's Cash, Fax Us Yot
3204 #38 Pg7 WWWebWWWise: Jeff & Jer's Daly Carioon (Ster 100.7) , Taxes, Grassroofs Fundraiser, Dental Clinic For Kids, Cops & Lobstet
3205 #39 Pg1 More New For 99 Contests/Promotionsideas: Milion $ Wars (Boston, Phoend) 5112 #39 Pg 1 Dr. Don’s Timeless Rx For The Millennium Generation Of Morning Tal
Blatant Bibe, Teneline, Empathy Belly, Artist Of Day, Living Biboard, 5113 #40 Pg1 Greg Smith: Who's In Control: YOU Or The System?
Kissathon, Sing For A Song ) §114 #41 Pg 2 UK Morning Shows
3206 #40 Insert Deep Background interview: Vance Ditlard (Jacor Dir. Of So AC) 5115 #41 Pg 4 Dr. Don Rose Timeless Rx (Part 2)
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TW Tips Index #3 — 1999

6000 Series— Talent | 7000 Series — Leadership (Cond
(See TW Tips Index #1 for tips #6001-6045) 7201 #34 Pg6 Leadering By Bxample & Making t Personal (Danny Ainge)
(See TW Tips Index #2 for tips #6046-6083) 7202 #35 Pg1 Dave Chares: The PD's Life — How It's Changed
6084 #28 Pg7 Global Snap’ lan Grace 7203 #35 Pg5 Ron Jacobs KHJ Boss Memo: Balance
6085 #29 Pg2 Improving News-Refiance Percepbion-Attibution (Tandem-Team) 7204 #35 Pg8 News/Suneillance: Visibiity Mike-Flag-of the-week Award
6186 #30 Pg8 News/Talk Selling Controversy (How WISN Sells Mark Belling) 7205 #35 Pg1 How To Get Above The Line Performance From Everyone
6187 #31 Pg1 SteveAllan Beyond "Formula® Doing The Basics PLUS 7206 #36 Inset Deep Background intervew: KFMB AMFM GM Tracy Johnson — Part 1
6188 #31 Pg4 CutThrough Campaigns/TV: TW's All Time Fanorite TV Spot Dog- STV 7207 36 Pg2 Wil Rogers: Know, Like. Believe In What You're Doing
6189 #31 7208 #36 Pg1 44 mmutable Laws: Of Marketing — Of Branding (Trout & Ries)
Pg8 Nasty Rock News/Talk Stationality - 1 Hour OF F-Air For Each ON-AIr
6190 #32 Pg7 WWWeDWWWiser KXME's Crestive Psycho Soundguy (Waws) | I LIS et R
. 7210 #37 Pg5 WWWebWWWise: Station ID: KSDO-dot-com
6191 #32 Pg7 WWWebWWWise: Z-100's Interactive Lunch
1 . 7211a#37 Pg1 Cleese Enounters Of The Best Kind (Actor John Cleese)
6192 #32 Pg6 PDQ&A" Tweaking Morale & Sorting Out The Bad Apples (Grumpies) b .
. 8 7211b #37 Pg6 Bookshetf Hare Brain/Tortoise Mind (Think Less, ntelligence increases)
6193 #32 Pg8 VR\AmAaJReoo:nmeruanas (Sean Michae! Lisle), Long Shifts, Topicality 7212 #37 Pg7 Important Update About Fitler System Of The Mind (Arbitron Liner Legaiity)
6194 #33 P92 John Wooden "Great Teams Keep Geting Better” 7213 #37 Pg4 PDQ&A How To Get Jocks To Open Up & Humanize
6195 #33 Pg1 How To Spot Star Quaitty 7214 #37  Insert Deep Background interview. KFMB AMFM GM Tracy Johnson — Part 2
619 #34 Pg1 Dave Robbins 10 Commandments OfA Great PD 7215 #38 Pg4 Musical Formative Eras (Age Flashback &Targeting Era Chart Templates)
6197 #34 Pg1 Apnl Fool's Day Stunts (35 of the best of ail tme) 7216 #38 Pg1 Spoon-Fed Basics (How Paul Drew Helped His RKO Jocks “Get It
6198 #34 P96 Leadership Ciffs Notes. Leading By Bxample, Makang R Personal (D.Ainge) 7217 #39 Pg2 Lou Holtz Responding To The Chalienges Of The Second Half
6199 #36 Pg4 New For99. Promotons Of Drstinchon (New Millenrvum Baby Races, The 7218 #39 Pg7 WWWebWWWiser TW's Surfin’ Style (Hyper-Bookmarking)
Bug Patrol, Milfionaire For The Milennium, Moming X Subscriber Quiz, 7219 #39 Pg6 Paul Drew —Part2 (More Spoon-Fed Basics)
The Bomb Squad, Homemade Jingle Contest, Fun Fun FunAlMonth Long, 7220 #40  Insert Deep Background Interview. Clear Channel Dir Of Soft AC Vance Dilard
HomeRun Inning, 10 Grand Ih 10 Hours, Win Kelly's Cash, Fax Us Taxes, 7221 #40 Pg1 Greg Smith: Who's In Control — YOU Or The System?
Grassroots Fundraiser, Dental Clinic For Kids, Cops & Lobsters 722 #40 Pg5 Drew Basics—Pant3 v
6200 #36 Pg6 Dr.James Dobson Quoke About Posithve Comments Over Critical Ones 7223 #41 Pg2 RegJohns: On The mportance Of Partsan Conversion .
6201 #36 Pg 11 Gordon McLendon: Prepare 1 Hr OFF-Ar For Every Hour ON-Air 724 #41 Pg5 Clarke Ingram: Sunscreen For Radio: “Evenybody's Free (To Legal D)
News/Talk i 725 #41 Pg4 Sign Hanging n Einstein's Wall At Princeton
e g S 2 ARG s O TR 7226 #41 Pg6 Ron Jacobs Kick-Ass Boss Memo To Wake-Up The KHJ Boss Jocks
62020#38 Pg7 News/Talk Geting Opinions On The Aic (Part2) Fys5 Ron
6203 #37 Pg4 PDQSA How To Get Jocks To Oper-Up On-The-Ar 8000 Series Mora[e
6204 #38 Pg8 News/Talk More Op-Ed Optons =
6205 #38 Pg1 SpoonFedBasics (How Paul Drew Helped His RKO Jocks “Getlt)
6206 #39 Pg1 Dr. M'sTnﬁssMFamwmmGenerm\OfMﬂmTaiem (See TW Tips Index #1 for tips #8001-8019)
g&z ﬁg ';gg ga‘mW‘Pmp; g’b’ew ed Basics) (See TW Tips Index #2 for tips #8020-8044)
6200 #40 Pg6 Tak 101: Forgotien Basics For Swashbucking Tak Takent 8045 #29 P97 Leadership Cf's Notes: Cheryl Milers Power Of Persistence
6210 #41 Pg2 The SunNever Sets .. UK Talert 8016 #29 Pg9 PatRiey. On Respecing Yo Compefiion
6211 #41 Pg2 Dr. Don's Timeless Rx— Part Two 8147 #31 Pg1 Seve Allan Beyond “Formula® — Daing The Basics PLUS
) 8148 #32 Pg5 Vince Lombard: On What R Takes To Be Sucoessful (Wil To Win)
5 = 8149 #32 Pg6 PDQ&A Twesking Morale & Sorting Out The Bad Applies (Grumpies)
1000 Series — Leadership F1% K2 5 Nomoten 10T O foss o e T et
‘ooden eams Geting
Robbins: mandments Of A PD
(See TW Tips Index #1 for tips #7001-7069) S b i e el S e Aol
(See TW Tips Index #2 for tips #7070-7163) ) 8154 #34 Pg6 Leadership Leading By Bxample & Making It Personal (Danny Ange)
7164 #28 Pg 3 Last 99 Winners Of '89; First 2000 Winners Of New Millennium 8155 #35 Pg8 News/Survellance: Visibility (Mike-Flag-of-
7165 #28 Pg 1 Walter Sabo; Consolidation Means — Nothing’s Changed 8156 #35 Pg1 How To Get Above The Line Performance From Everyone
7166 #28 Pg7 Global Snap! lan Grace 8157 #41 P95 Clarke Ingram: Sunscreen For Radio — “Everybody's Free (To Legal D)
7167 #29 Pg 7 Leadership Cliff's Notes: Cherly Miller's Power Of Persistence 8158 #41 Pg6 Ron Jacobs Kick-Ass Boss Memo To Wake-Up The KHJ Boss Jocks
7168 #28 Pg 2 Walt Disney. Continuing Education or Continuing Entertainment
7169 #29 Pg7 7 Steps To Successful Client-Driven Promotions - a
7170 #29 Pg 2 News: improving News-Reliance Perceptual Attribution (Tandem) 9000 se"es —_— Presema"on
7171 #29 Pg 2 Sir James Goldsmith: If You See A Bandwagon, It's Too Late
7172 #29 Pg9 George Bernard Shaw: On Dumbing-Down To LCD (Fools) (See TW Tips Index #1 for tips #9001-9086)
7173 #29 Pg 9 Pat Riley: On Respecting Your Competition TW Tips Index #2 for tips #3087-9140)
7174 #29 Pg 1 Country-Burn Dialogue (Bob Moody, Carolyn Gilbert, Jodie Renk) {see PSIIGE P
7175 #30 Pg 5 Ron Jacobs KHJ Boss Memo: Hearing Things That Are Not Right 9141 #28 Pg2 Chuck Blore: Why Radio ks Theater Of The GUT
7176 #30 Pg 2 Legal Folk Wisdom About How To Argue Your Case 9142 #29 Pg2 News: Improwng News-Reliance Perceptual Atinbution (Tandem-Teams)
7177 #31 Pg 2 Bob McNeill: Every Day Is Somebody’s First Day With The Station 9143 #30 Pg5 Ron Jacobs KHJ Boss Memo: Hearing Things That Are Not Right
7178 #30 Pg 8 News/Talk: Selling Controversy How WISN Sells Mark Belling 9144 #30 Pg9 7 Deadly Sins Of Radio Advertising (Dan ODay)
7179 #30 Pg 3 John Sebastian: KZLA in The Rear-View 9145 #30 Pg8 HElements Of Stationality (Sweepers/Spiitiers/BumpersiLinersietc)
7180 #30 Pg 3 Bob Moody More Country-Burn Fallout 9146 #30 Pg2 Most Effective Promotons Of All Time: Beat The Bomb
7181 #30 Pg 7 Rev. Dr. Martin Luther King Jr: On Progress 9147 #31  Pg10 PDQ&A Phantom-Cume Phollow-Up (interactive Liners)
7182 #30 Pg 1 Ken Dowe: The Null Hypothesis (Increasing Odds On Winning) 9148 #31 Pg1 Targeting Tips: WHEN You Play A Promo Matters
7183 #30 Pg 1 Country Hot Clock Games (Current/Goid Ratio, Songs-Per-Hour) 9148 #31 Pg5 Most Effective Promoitons OF All Time: The Hundred Car Garage
7184 #31 Pg 1 Steve Allan: Beyond “Formula® — Doing The Basics PLUS 9150 #31 Pg8 Nasty Rock News Talk Statonality
7185 #31 Pg 7 PD Bookshelf: The Hits Just Keep On Coming (Ben Fong-Torres) 9151 #31 Pg7 WwWwebWWWise Triple MMelboume News Intro and Intemet Plug
7186 #32 Pg 4 PD Bookshelf: 1-800-CEO-READ Top 25 Business Books 9152 #32 Pg2 Country HotClock Games
7187 #32 Pg 5 Vince Lombardi: On What It Takes To Be Successful: Will 9153 #32 Pg2 The Around- The-Hour Wheel
7188 #32 Pg 6 PDQSA: Tweaking Morale & Sorting Out Bad Applies (Grumpies) 9154 #32 Pg2 Hotdock com Template Clock-Maker (Computer Software)
7189 #32 Pg 2 Hotclock.com Template Clock-Maker (Computer Software) 9155 #32 Pg1 Michael Packer Rock 1Y Talk — Where They Meet
7190 #32 Pg 1 Michael Packer. Rock'nTalk — Where They Meet 9156 #32 Pg 10 Elements Of Stationalty (Sweepers/SplittersBumpers/Linersietc.)
7191 #32 Pg 8 Motivation: 10 Traits Of Those Who Accomplish The Impossible 9157 #32 Pg8 VR Virtua Recommendations: Sean Michael Lisle (Longer Shifts, Topicality)
7192 #32 Pg 2 John Wooden: Great Teams Keep Getting Better 9158 #33  Pg 10 Blements Of Stationality (Sweepers/Spitters/BumpersiLiners/etc.)
7193 #32 Pg1 How To Spot Star Quality 9159 #33 Pg5 Quickly Size-UpAMarket Mediabase Pinpoints Statonality
7194 #32 Pg 9 David Gleason: Old Spanish Saying About *Experience” 9160 #33 Pg6 Most Effectve Promotions Of All Time: Instant Winner Weekend
7195 #33 Pg 9 Quickly Size-Up Distant Markets: Media Dial-Up Listen-Lines 9161 #33 Pg7 Stationalty Litie Things Mean A Lot
7196 #33 Pg 1 Quickly Size-Up Markets (internet, Mediabase, Ratings, Aircheck) 9162 #33  Pg 10 Blements Of Statonality (Sweepers/Spiitters/BumpersiLiners/etc.)
7197 #33 Pg 1 Bill Moyes: Just Two Things — That Can Advance Ratings In '99 9163 #34 Pg 13 Elements Of Stationality (Sweepers/Spitters/BumpersiLiners/etc.)
7198 #34 Pg 1 Dave Robbins: 10 Commandments Of A Great PD 9164 #35 Pg 10 Elements Of Stationality (Sweeperslsumery&mpers/lmers/etc) )
7199 #34 Pg4 Yoda: *Trynot. Do, or do not. There is no try.” 9165 #36 Pg 11 Gordon McLendon: Prepare 1 Hour OFF-Air For Each Hour Youre ON-Air
7200 #34 Pg 2 Scott Shannon: Top 40 Stations That Are Really AC In Drag 9166 #37 Pg1 Bob Shannon The Melody Lingers (8000 Series Continued on Page 4)
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TW Tips Index #3 — 1999

9000 Series — Presentation (Continued)

13000 Series — Talk

9167
9168
9169
9170
9171
9172
9173
9174
9175
9176
9177
9178
8179
9180
9181
9182 #41

Pg 1
Pg6

(Continued — from Page 3)

Elements Of Stationality (Sweepers/Spitters/Bumpers/Liners/etc.)
WWWebWWWise: Station ID: "KSDO-dot-com”

News/Talk: Geting Opinions On The Air

Important Update About The Filter Systern Of The Mind (Arbitron Legalities)
How To Get Jocks To Open Up & Humanize

News/Talic More Op-Ed Options

Pg 10 Elements Of Statonality (

Sweepers/Spiitters/BumpersiLiners/etc.)
Spoon-ed Basics (How Paul Drew Helped His RKO Jocks “Get If)
Paul Drew — Part2 (More Spoon-Fed Basics)

Pg 10 Blements Of Statonality (Sweepers/Spiitiers/Bumpers/Liners/etc.)

Blements Of Stationality (Sweepers/Splitters/Bumpers/Liners/etc.)
Drew Basics — Part 3

Fun With Area Codes (K-Rock/Edmonion)

Mark Twain On Attertion Spans

Capsule Concepts: Overt Formatting

Pg13 Elements Of Stationality (Sweepers/Spitiers/Bumpers/Linersietc)

10000 Series — News/Surveillance

10048 #28
10049 #29
100490430
10050 #31
10051 #31
10052 #32
10053 #32
10054 #32 Pg1
10055 #34
10056 #35
10057 #37
10058 #38
10059 #38
10060 #40
10061 #40
10062 #41

(See TW Tips Index #1 for tips #10001-10032)

(See TW Tips Index #2 for tips #10033-10047)

Breaking News Days

Improving News-Reliance Perceptual Attribubon (Tanderm-Anchors)
Setling Controversy. How WISN Selts Mark Belling

Nasty Rock News/Talk Statonality

Best intemet Campaign: Triple MiMetboume’s News Intro

PDQ8A: Tweaking Morale & Sorting Out The Bad Apples (Grumpies)
Mchae! Packer. Rock ' Talk — Where They Meet

How To Spot Star Quaiity

Pg 12 Holtywood Adage: Politics s Show Business For Ugly People

\isibiity. The Mike-Flag-of-the-week Award

Getting Opinions On-The-Air

More Op-Ed Options

Spoon-Fed Basics (How Paul Drew Helped His RKO Jocks “Get IF)
GregSmim Who's In Control — YOU Or The System (News e on Pg 2)
Drew Basics —Part3

Pg11 Bxperts: Perceived Expertise vs. Q-Score Likeability

11000 Series — Public Service

11014 #30 Pg8
11015 #33 Pg7
11016a#34 Pg2
11016 #35 Pg2
11017 #36 Pg6

(See TW Tips Index #1 for tips #11001-11007)

(See TW Tips Index #2 for tips #11008-11013)
Keeping Abreast (Public Senvice Promotional Opporunity)
WWWebWWWise: The WNIC Pet Of The Week (Jim Harper)
PDQ8A: Mascots

PDQ&A: More Mascots

New For ‘99 Public Service Projects  (Grassroots Fund Raisers,
Dave Pratt Dental Clinic For Kids, Cops & Lobsters)

12000 Series — Operations

12010 #29 Pg9
12011a#29 Pg6
120116 #30 Pg6
12012
12013
12014
12015
12016
12017
12018
12019
12020
12021

Pregrammer’s Digest™

(See TW Tips Index #2 for tips #12001-12009)

George Bemard Shaw On Dumbing-Down To The LCD

Stealable Template: Harmonic Convergence Plotier

How To Avoid Naticeably Repetitive Harmonic Cycles: Harmonic Convergence
Ken Dowe. The Nutl Hypothesis — How To Increase Odds On Winning
Country Hok-Clock Games (Cument/Gold Ratos, Songs-Per-Hour)
Targeting Tips: WHEN You Play A Promo Matters

Country Hot-Clock Games (Stacking The Categories)

Country Hot-Clock Games (The Wheel)

Hotclock com Template Clock-Maker (Computer Software)

VR Virtual Recommendations: Sean Michael Lisle (Longer Shifts, Topicality)
Dave Robbins: 10 Commandments Of A Great PD

Oldies Hat-Clock Games (Overview, First Fitter, More Songs Per Hour)
Music Formative Eras (Age Flashback & Targeting Era Chart Templates)
Spoon-Fed Basics (How Paul Drew Helped His RKO Jocks “Get It
News/Talk: Dot-com — Tatk Radio 101 (For Listeners and Callers)

Paul Drew — Part 2 (More Spoon-Fed Basics)

Oldies Hot-Clock Games — Part 4 (Obectives, Muttiple Clocks)

Drew Basics Part 3 (The CKLW First Memo)

The Sun Never Sets (TW's UK Travelogue May 1999)

13006
13007
13008
13009
13010
13011
13012
13013
13014

#28 Pg1
#28 Pg6
#30 Pg8
#32 Pg1
#32 Pg1
#37 Pg6
#38 Pg8
#37 Pg5
#39 Pg8

(See TW Tips Index#1 for tips #13001-13005)

Waltter Sabo: Consolidation Means — Nothing's Changed
News/Sunetllance: Breaking News

News/Talk Seliing Controversy — How WISN Selts Mark Beling
Michael Packer. Rock ' Talk— Where They Meet

How To Spot Star Quality

News/Talk Getting Opirdons On-The-Alr

News/Talk More Op-Ed Options

WWWebWWWise: Station ID: “KSDO-dot-com”
TalkRadio 101 For Listeners (Gudelines For Calling In)

14000 Series — Technical

(See TW Tips Index#1 for tips #14001-14004

15000 Series —The Internet

15047 #28
15048 #28
15049 #28
15050 #29
15051 #31
15052 #32
15053 #32
15054 #33
15085 #34 Pg8
15056 #35 Pg1
15057 #35 Pg7
15058 #35 Pg2
15059 #36 Insert
15060 #36 Pg7
15061 #37 Pg5
15062 #37
15063 #38
15064 #39
15065 #39
15066 #40

Pg7
Pg7
Pg8

(See TW Tips Index #1 for tips # 15001-15030)
(See TW Tips Index #2 for tips #15031-15046)

WWWebWWWise: WIMN E-Quest

WWWebWWWise: WSRR E-Mail Club

WWWebWWWise: B105 Community Swich
WWWebWWWise Capital FM “Your Favourite Five™

Best internet Campaign e Yet Heard:  Tple MMetboume News bwo
WWWebWWWise: KXME's Creative Psycho Soundguy's Wavs
WWWebWWWise: Z-100New York's interactive Lunch
WWWebWWWise: WNIC's Pet Of The Week (Jim Harper)
WWWebWWWise: WKTU Work Perk Patrol

Dave Charles: The PD's Life — How ks Changed
WWWebWWWise The KATT Map

PDQ&A: Station Mascots 2 (“KLOL Rock Babes™ Web-Page)

Deep Background intenview. KFMB AMFM GM Tracy Johnson (Pt 1)
WWWebWWWise: KBS Fresh Up To Date

WWWebWWWise: Station ID: “KSDO-dot-com”

nsert Deep Background Interview: KFMB AMFM GM Tracy Johnson (Pt 2)

WWWebWWWise: Jeff & Jer's Daity Cartoon (KFMB-FM)
WWWebWWWise: TW's Surfin’ Style
News/Talk TalkRadio 101 For Listeners (Guidelines For Caling n)

Insert Deep Background Interview. Clear Channel Dir Of Soft AC Vance Dilard

16000 Series — Computers

June 1,

16051 #28
16052 #28
16053 #28
16054 #29
16055 #29
16056 #30 Pg6
16057 #31
16058 #31
16059 #32
16060 #32
16061 #32
16062 #32
16063 #33
16064 #34
16065 #33
16064b#34 Pg8
160650 #35 Pg 1
160660 #35 Pg7
16067 #36 Insert
16068 #36 Pg1
16069 #36 Pg7
16070 #36 Pg7
16071 #37 Pg5

(See TW Tips index #1 for tips #16001-16031)
(See TW Tips Index #2 for tips #16032-16050)

WWWebWWWise WJIMN E-Quest

WWWebWWWise: WSRR E-Mail Club

WWWebWWWise: B105 Community Switch

Harmonic Comvergence Plotier Siealable Template

WWWebWWWise: Capital FM “Your Fa\ourie Fne”

Avoiding Noticeably Repetitive Harmornics Plotier Instructions
Best intemet Campaign e Yet Heard: TnpleMNblbommeNeAtsnm

My New Speit-Checier

WWWebWWWise: KXME's Creative Psycho Soundguy's Wav's
WWWebWWWise' Z-100/New York's interactve Lunch

Hotclock com Template Clock-Maker (Computer Software)

VR Virtual Recommendations: Sean Michael Lisle (Longer Shifts, Topicality)
Quickly Size-Up Distant Markets: Computer-Tip: Use 3 Computers At Once
Quickly Size-Up Distant Markets: Media Dial-Up

WWWebWWWise: WNIC's Pet Of The Week (Jim Harper)
WWWebWWWise: WKTU Work Perk Patrol

Dave Charles: The PD's Life — How ks Changed

WWwWebWwwise The KATT Map

Deep Background Intenview. KFMB AMFM GM Tracy Johnson (Pt 1)

Mike LePetit 10 Avoidable Mistakes In Music Scheduling
WWWebWWWise: KIS Fresh Up To Date

Oldies Hot-Clock Games (Overview, The First Fiter, Songs Per Houn)
WWWebWWWise: Staton ID: “KSDO-dot-com’

16072 #37 Insert Deep Background Interview. KIFMB AMFM GM Tracy Johnson (Pt 2)

16073 #38 Pg7
16074 #39 Pg7
16075 #39 Pg8
16076 #38 Pg3

WWWebWWWise: Jeff & Jer's Daity Cartoon (KFMB-FM)
WWWebWWWise: TW's Surfin’ Style

News/Talk Dot-ComTalkRadio 101 For Listeners (Guidelines For Caliing In)
Oidies Hot-Clock Games 3 (Hyper-Tering, Rotatons, Biue-Moon Flavor)

16077 #40 Insert Deep Background Interview. Clear Channel Dir Of Sot AC Vance Dittard

1999




TW Tips Index #3 — 1999

171000 Series — Sales

21000 Series — Life

(See TW Tips index #1 for tips #17001-17014)
(See TW Tips Index #2 for tips #17015-17033)

(See TW Tips Index #1 for tips #21001-21015)
(See TW Tips Index #2 for tips #21016-21026)

17034 #28 Pg4 Stretching Your Promotional Dollar: Advertiser Rouletiz 21027 #28 Pg2 WaltDisney Coninuing Education — or — Continuing Entertainment
17035 #29 Pg7 7 Steps To Successful Client-Drven Promotions 21028 #30 Pg7 Dr.Martin Luther King Jr. Words Of Wisdom About Progress
17036 #30 Pg9 7 DeadySins Of Radio Adwertising (Dan ODay) 21020 #31 Pg7 PDBookshelf The Hits Just Keep On Coming (Ben Fong-Tomes)
17037 #30 Pg8 Keeping Abreast (Public Serwoe Sales Promotion Opportunty) 21030 #32 Pg6 PDQSA TweakingMorale & Soring Out The Bad Apples (Grumpres)
e o o S, o i it 21031 #32 Pg9 Davd Gleason OKd Spanish Saying About The Dev's ‘Experience’
17040 #32 Pg4 pDeadelsllp 1 £0-READ Top 25 Busi 21032 #36 Pg6 Dr. James Dobson: & Takes 9 Afirming Comments To Overcome 1 Critique
1 3 6 Nbstaocsd BCDAC ’ Wi wa&ss&)ds 21033 #41 Pg2 The Sun Never Sets (TW's UK Travelogue May 1999)
1;%.&;3 24 E’m“e““m'mms'm‘ gﬁe&f‘f"(m“‘m) 21034 #41 Pg1 Clarke ngram: Sunscreen For Radio “Everybody's Free (To Legal ID)
17043 #34 Pg5 10 Commandments Of A Great PD (#2 Love The Sales Staff) - =
17044 #34 Pg2 PDOSA Mascots (Sponsorae) 22000 Series — PD Bookshelf
17045 #35 Pg2 PDQSA More Mascots (Sales Opp's)
17046 #36 Insert Deep Background Tracy Johnson htemew(PH):lg’sB\erRmdngm (See TW Tips Index #1 for tips #22001-22012)
:;%ﬁg insert chzmw(ﬁz Listener Rewards Pgm (See TW Tips Index #2 for tips #22013-22018)
17049 #40 Pg3 Most Eflective Promotions Of All Time: The Dollar-8il Game 22019 #32 Pg4 PDBookshelt 1-800.CEO-READ Top 25 Business Books
i 22020 #32 Pg8 How To Do The impassibie by Andy Nuiman
; oy " 22021 #38 Pg1 44 immutable Laws — About Markeling, Branding (Ries & Trou
18000 Series — Production 22022 #37 Pg1 Cleese Encounters: Guy Clandon Book “Hare Brain, Tortoise Mind®
(See TW Tips Index #1 for tips #18001-18006) “
(See TW Tips Index #2 for tips #18007-18015) ms Fﬂﬂﬂ H"' 'I'Ilnuglll" col“mn
18016 #28 Pg2 Chuck Blorer RaiosMxeTmefTreGu (See TW Tips Index #1 for issues 1-12)
:g;g ng MMS&S&QMW‘ (Dan ODay) (See TW Tips Index #2 for issues 13-27)
Sweepers/Spitters/BumpersLiners/ietc.
18019 #30 ?;2 M)S(EM\QP«UWHJYréCXNTm Beat The Bomb : #29 Page10  Thanks For You Feeback PDQSA
18020 #32 Pg 10 Blements Of Staionalty ( #41 Page2 The Sun Never Sets (TW's UK Travelogue May 1999)
18021 #36 Insert Background Tracy Jahnson Iterview (Pt 1): Listener Rewards Pgm w % ' 2 ¢
18022 #33 Pg 10 Bements Of Staionality ( i ) 1
I e o R e i Quotes Worth Re-Quoting
18024 #35 %1OMGW(WWW.) (See TW Tips Index #1for quotes in kssues #1-12)
18025 #36 m12maw(wmm)
18026 #37 Pg8 B OfS S S P | ) (See TW Tips Index #2 for quotes in Issues #13-27)
18027 #38 Pg 10 Blements Of Statonality (Sweepers/Sphtiers/Bumpersi inersietc) #28 Page2 Chuck Blore Radio is Theater Of The Gut :
18028 #39 Pg 10 Elements Of Stationality (Sweepers/SpitiersBumpersA iners/etc) #28 Page2  Waker Sabo The Best Show With The Best Marketing Wins
18029 #40 Pg8 Blements Of Stabonalty (Sweepers/Spiitiers/Bumpers/ iners/etc) #28 Paged  Wakker Sabo You St Don'tOwn The Audience
18030 #41 Pg 13 Bements Of Staonakty (Sweepers/SpktiersBumpers/Linersietc.) #28 Page2  Walt Disney Continuing Educaion — Or — Continuing Ertertainment
#28 Page3 Gordon McLendon g Comes First
19000 Series — Research o s et s Farchi Uses Foa s
b —_— #29 Page2 Jaye Albnght Passionate FansHeavy Users Feel Most Positve
#29 Paged Bob Moody Heawy Users Drive QH Ustening
(See TW Tips Index #1 for tips #19001-19025) #29 Page4  CaroynGibet  Counby DoesntBum — ks A Liegroup Thing
(See TW Tips Index #2 for tips #19026-19053) g Pageg g;‘{%ws’ﬂ” O"W :..T°J;’;'§CD
:%g g; ggW(mG@) B " g %geg mD;d(ve oaarrgoomum On Goal
You're On Dwect Path To
19056 #28 Pg2 Cool Math: This s The Only Year You Can Do This #30 Paged Nietzsche Ony Sick Music Makes Money Today (1888)
19057 #29 Pg1 Jaye Abright How Long Does kTake (Country Bum-in & Ou) #30 Page7 Dr Martin Luther King Jr All Progress Is Precanous
19058 #29 Pg7 WWWebWWWise: Caprial FM Voke For “You Favounte 5° #31 Page2 Bob Mchiel Every Day ks Somebody's First Day With The Stabon
19059 #29 Pg1 Country Bum Didogue (Bob Moody, Carolyn Glibert, Jodie Renk) #31 Page?2 Seve Allan We're Too Concemed About Eliminating Mistakes
19060 #30 Pg3 Country Bum Fallost — John Sebastan KZLA In The Rear View #32 Page5 Vince Lombard  On What R Takes To Be Successiut Will ToWin
1@#@0 ggg M&mmim_gmmFm%M g %ge? %WM?:‘%WEW%'SOHM&ZB:'SM
1 #30 Country allout — PD Malbag Page Pino Positive Team-Members Rarely influence 1 Bad Apple
19063 #30 Pg 10 PDQ8A" Targeting Phartorinuisible Cume #32 Page2 JohnWooden  Great Teams Keep Getting Betier
19064 #32 Pg1 How To Spot Star Quality Quickly #33 Page2 John Sebastan  To Be Successful In Radio Only Requires Appealing 10 5%
19065 #33 Pg2 John Sebastan: To Be Successiul Requires Appealing To Just 5% #33 Page2 Peter Drucker Concentration Is The Key To All Business Success
19066 #33 Pg1 BilMoyes: Just Two Things — That Can Advance Your Ratings In 99 g Pdgeg BiMoyes (F)?’usmﬂleh;iéscm—mlelscm
19067 #40 Pg1 Capsule Concepts: Invisible Cume Page George Raveling How Smart His Players
19068 #41 Pg2 RegJohns. Partison Comversion Results I 15.5% QH ncrease #4 Page2  SoottShannon  Top40 Stations That Are Really HUAC Siations i Drag
19069 #41 Pg4 Sign Hanging On Einstein's Wall At Princeton #34 Paged Dave Robbins The Premium Now Being Placed On Great Talent
#34 Paged Yoda TryNot Do, Or DoNot Therets No Try.
20000 Series — Ratings Ko bags  Matbo . ResiwoblyOrhLssser ToDenert
— esponsi - To Define Reality
#36 Page?2 Wil Rogers To Succeed: Know, Like, Believe In What You're Doing
(See TW Tips Index #1 for tips #20001-20010) #36 Page3  KemyEwvertt  WhenlPlayed ARecod, RSayedPlayed
(See TW Tips Index #2 for tips #20011-20021) o i o ?’mg“%m Ta‘@rgm‘em”‘e‘;g:a%fm\;d&mgm
20022 #29 Pg1 Country Bum Dialogue (Bob Moody, Carolyn Gilbert, Jodke Renk et OISO oA oG brmbif s CfiPvon;
20023 #30 gg;, mw&mFam_(Jdnm,q’&hmeM) #36 Page11  GordonMclendon Prepare 1 Hour OFF-Air For Every Hour ON-A
20024 #30 Pg3 Country Bum Fallout— More Thoughts From Bob Moody ﬁ; Pageg ff‘ﬁ"'m WSRT@W“WEMTMRGHTTW
20025 #29 Pg1 Jaye Albrght How Long Does t Take (Country Bumn & Out) Page on Jacobs Radio Herpes
20026 #30 Pg 10 PDOSA Targeting Phantom/invisible Cume 37  Insert Tracy Johnson Full Commitment, Or Don't Do k At All
20027 #32 Pg1 How To Spot Star Quality Quickly #37 Page5 John Cleese How To Stamp Out Creativity In An Organization
20028 #33 Pg2 John Sebastian: To Be Successful Requires Appealing To Just 5% #38  Page 2 Paul Drew You Set The Pace — F You Scramble, Staton Scrambles
20029 #37 Pg7 Important Update About Fitler-Systern Of The Mind (Arbitron-Rated Station) #39 Page2 Lou Haltz The Challenges Of The Second-Half Determine Winners
20030 #40 Pg1 Capsule Concepts Phantorminusible Cume #39 Page2 Dr. Don Rose People want people, animals, lusion to sexual impropnety
20031 #41 Pg2 RegJohns Parison Conversion Results 1 15.5% QH Increase #39 Page2 Dr. Don Rose If Nobody's Said R To You Yet, LetMe Be The First
20032 #41 Pg2 The SunNewer Sets (TW Travelogue May 99) RAJAR Diary Suneys (Quotes — are continued page 6)
y
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TW Tips Index #3 — 1999

Quotes Worth Re-Quoting OceanToons

(Continued — from page 5)
Danny Ainge On Cheating When The Game's On The Line
Greg Smith Let The Audience Decide How Many 70/80/90s Play The Zero-Tolerance Rule On Playlist Infractions
Mark Twain Few Sinners Are Saved Afier The First 20 Minutes What | Like Best About Christmas Radio
Vance Diltard Make Sure You Dont Lose Your Focus The Next Generation of Great Entertainers
Paut Drew Thase rsmAteAs Pmate As Your Underwear Elf Radio — Two Naughties In A Row
Reg Johns Partisan Conversion vs. Cume ncrease Corporate Rationale — Re: Commercials
Albert Einstein Sign Hanging On El\§an's Wail At Princeton Too Much Corporate Crap
Or. Don Rose What Works n Momings Wont Work Rest Of The Day Breaking in The New Guy — The Prize Closet

Hebrew Proverb: Teach Your Son A Trade
“ ow To Heacn “s S My Compliments To Your New Music Rotation

Aiming For Your Target

Your Brand Of Morning Humor

By Phone (480) 443_3500 The Rookie PD And His Memos

Compliments From The New Consultant

By Fax: (480) 948-7800 Talk Radio Host Tip: Avoid Lead-Ins That Might Cause Dead-Air

Corporate Robots

By E_Ma“: 7W3tw3@aol. com Old Radio Tenet: All That Matters Is What Comes Out Of The Speakers

By Snail-Mail Or Overnight: [ ) .
6044 East Foothill Drive North Our Follcy Reganiing Phetocopying

Paradise Valley, AZ 85253 USA Programmer's Digest Is Simple:

v' Each subscribing station can make as many
copies as they would like for station employees
at their physical location. In other words, you
can copy “PB” for anyone at your station; but a
group owner cannot pay for just one subscription

‘ ’ ’ and distribute Pregrammer's Bigest to 50 stations.
‘ In the spirit of fairness, we ask you, and expect
you, to honor this liberal policy.
As a service to our subscribers, we'll gladly
supply extra copies of “PB” for $75 a year (per

extra copy) for 51 issues, which is about what it
would cost you to do it yourself over the course

Are STILL AVAILABLE! of a year.

v" Just call (480) 443-3500 or fax (480) 948-7800

Your investment: PR Y e |-
Just $US195* getS you ast ance To . " our eew !
the first 50 issues Plan Te Renew Your “PD” Subscription:

Prepayment discounts will stretch your budget

(See TW Tips Index #2 for Ocean Toons In issues #13-27)

Charter Subscriptions To

* International subscribers: Pay by June 30, 1999: $US279
Please add $US6ES for Air Mail delivery International Air Mail Surcharge: $US65

(A $295 value!)

| “PD” Volume 2 will encompass issues #51-101

For Back Issues Of Programmer’s Digest | Charge your renewal with
Call (480) 443-3500 “VisA

or

Fax (480) 948-7800 Programmer’s Digest

Pregrammer’s Digest ™ June 1, 1999 6

Call: (480)
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TWrips Index#4 — 1999

As promised, at the end of each Quarter, well issue a free ‘I ieX to
cross-reference all of the TW Tips. This index covers issues #41 through #50.
Most PD’s are keeping their copies of Prograsmer’'s Digest in a 3-ring binder.
We suggest that you place these Quarterly “Index” inserts at the beginning of
your binder book, to serve as a Table Of Contents.

™ Tips

have been categorized
and cross-referenced
according to the
following elements
of programmlng

S

!

T ey e

— ey e

1000 Series — The Audience

1103 #42
1104 #42
1105 #43
1106 #43
1107 #45
1108 #45
1109 #46
1110 #47
1111 #47
1112 #47
1113 #49
1114 #49
1115 #49
1116 #50

(See TW Tips Index #1 for tips #1001-1051)

(See TW Tips Index #2 for tips #1052-1071)

(See TW Tips Index 43 for tips #1072-1102)

Charles Osgood Theater Of TheMnd: See You On The Radio
Aspiiron Exit Poll — Perceptual Atiibuion Meets The Diarykeepes
What Music Radio PD's Can Leam From Talk Radio (Walter Sabo)

Thekbkia;sﬁsAngmmeasdam\(Aﬂcnm,MﬂeTme)

PDQ8A  Aging Demos In Oldies Formal/Should | Add 70s Oldies?
Mistake made by nteligent peaple: refusing 10 believe world is stupd
Jay Chiat Word-OfMouth Is Uttmate Form Of Advertising
Moming Radio. Johnson & Bums Book

2000 Series — Music

2154 #42
2155 m4
2156 #45
2157 #47
2158 #47
2159 #49
2160 #50

(See TW Tips index #1 for tips #2001-2016)

(See TW Tips index &2 for tips #2017-2125)

(See TW Tips Index 43 for tips #2126-2153)

Jaye Albright Believe Me, | Tried (Why Country Radio Hasnt Spintered)
Jammin' Oldies Hot-Clock Games (Differences With Traditonal Oldies)
Radio 2000, What's important For Radio (Dave Chartes)

Al Christmas, All The Time (KEZ/Phoenix ratings rack record)

The Holdays As A Programming Considesation

PDQ&A: Aging Demos In Oldes Format/Should | Add 70s Oldes?

Does Sped-Up Lead To Fed-Up? (Effect Of Tempo/Pitch Variance On Prefs)

3000 Series — Promotion/Marketing

L 3212 12
| 3213 #42

3214 #42
3215 743

Pg7
Insert

(See TW Tips Index #1 for tips #3001-3098)

(See TW Tips Index #2 for tips #3099-3156)

(See TW Tips Index #3 for tips #3157-3211)

Most Efflective Promotions. DJ Reunions (KIOA Good Guy Reurwon)

Kapper's Tips For Promoting A Staton Concert (Kipper MoGee)

WWWebWWWise: KIRFMSeattie KIJRchives/Class Reunions

New For 98 Milion $ Grand Stam, Beaties Music Match, Traffic Builder,

Hi Star Seckers, 15 In A Row Or We Pay, Crack The PIN & Win, Oreos,

Urlock Treasure Chest, Testide Festival, Win A Buck Gamepieces,

E Mail Cub, Party Pager, 1000 Winners in 1 Weekend, Hawaii 50,

Shoppo, Top 99 $1,000 Flashback

WAWebWWWise: Poel Personalization (KNXAA)

Davd Letterman On Showbiz and Intervewing Stars

Cut- Through Campaigns: Boards — Stick ‘er On

The One & Only Chuck Biore — How Would He Program Today

Most Effective Promotions Of All Time: HHLo

Deep Background Inferview. Jim *J.J.° Johnston (Standard Communications)
3000 Series Continued — on page 2

If you've misplaced any issues of Programmer’s Digest,
back issues of “PI)” are available at a cost of $6 per issue
Just call (480) 443-3500 or fax (480) 948-7800
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' 3000 Series — Promotion/Marketing [Cont)

00 Series — Contest-Marketing (Cont)

BEERNRE
EEEREEY

3248 #50
3249 ¥50

Radio 2000: What's inportant For Radio (Dave Charles)
Most Effective Promotions Of Al ime: “Sudden Death Double Your Money”
WWWebWWWise: Reunion Hotline (K-Bestd5/San Diego)
Here To Make A Dfference (Public Senvice Projects That Nail P1s)
Branding: Making A Name For Yourself (Lexicon)
Crash Course In Marketing (DisneyOgilvy)
Three Common Threads OF Award-Winning Commercials
WWWebWWWise: The 500-Channel Radio (KLIF program archives)
More Blore — Sealed With A KBS
Cut-Through Campaigns: Print'Sky (KMLE adWZOU fyover)
More New For ‘99 Contests, Promotions, Ideasc Monopalyhon, Tag You're |,
Cash Bribe Oidie, Spin The Beetle, Milennium Bug, 9-24 Game,
New Twist To Summer Concerts, Listen For Your Name, Woridorce 104,
Mystery Number, 4 O'Clock Fix, $10,000 Music Challenge, HomeRun Jackpot
Free Money Machine, Hyper-Plaid Supersticker, 4-cigit Forune
WWWebWWWise: IPIX 360 Ssudio Tour (Captal FMLondon)
Cut-Through Campaigns. How To Get Great TV Rales
“Permission” Marketing (Kipper McGee Review Of Seth Godin Book)
Kipper McGee's Tips On Activiing Permission Marketing At Your Station
More Biore (Part 3 of 3) How He'd Program Today
WWW: More Than An info Source: Using Websites To Enhance Promotions
Fun With Public Senvice: Gretzky Biwd, Band Together, Rock Auctions,
Miradle Mile Of Quarters, Slent Aucion, Suff A Bus, Food Fests,
Coats For Kids, Watker Awareness, No Smoke, Change For Good,
Pledge Last Hour of Milennium, Playolf Fever, Radiothons, Radio Relef,
Requesta-thon, ContestCharity Grand Finale, Playstation Toumaments,
Golf Classics, Public Evertts, Charity Cancerts, Holiday Wanmth, Xmas CDs
Turkey Drive, Adopt A Famiy, 12 Days Of Christmas, Miracke On 34th
Programming Life-Lessons: Who in The World Was Gardon Mctendon
WWWebWWWise: Sreaming Vidio (KBSLA and MovBosion)
How To Transform Endorsements into Media Campaigns
Jay Chiat Word-OtMouth s Utemate Form Of Advertising
WWWebWWWise: Srearming Outdoor (KUBE/Seattie)
Pg 15 Capsuie Concepts: Licking The Cookie (Preempt A Compesitor)
Pg 10 Sticker Mania: Why Car-Stickers Work
Pyg 11 Topicals 2000: Zamboni Run, Superb-Bow Party, Security Bianket,

Rakan Millonaire, Who Warts To Win, Manry A Miionaire, Thousandarre,

New Rear For New Year, Linda Tripp Makeover, $1 Payof Ticket,

L' Vehveeta Loca, That's My Spat, Party Poaper, Making Holiday Noise,

Biggest Wedding, Guaranieed Intercourse, Three Times The Heart
Pg1 Moming Radio: Johnson & Bum Book
Pg7 Cut-Through Campaigns: Rude Tude (Rodman, Flashing, 2 Boobs)

4000 Series — Contest-Marketing

4115 #43

4116 #43
4117 #44
4118 #45
4119 #45
4120 #45
4121 145
4122 #46

N23 #47
4124 #48
4125 #48

Pregrammier’s Bigest™

(See TW Tips Index #1 for tips #4001-4047)
(See TW Tips Index #2 for tips #4048-4081)
(See TW Tips Index #3 for tips #4082-4114)
New For 99: Milion $ Grand Slam, Beaties Music Maich, Traffic Builder,
H Star Stickers, 15 In A Row Or We Pay, Crack The PIN & Win, Oreos,
Unlock Treasire Chest, Testide Festhval, Win A Buick Gamepieces,
E Mal Ciub, Party Pager, 1000 Winners in 1 Weekend, Hawai 50,
Shoppo, Tap 99 $1,000 Rashback
WWWebWWWise: Pbel Personalization (KNXALA)
Most Eflective Promotions Of All Time: Hi-Lo
Deep Background Interview. Jim *J.J.* Johnston (Standard Communications)
Radio 2000: What's Important For Radio (Dave Charles)
Most Effective Promotions Of Al 8me: “Sudden Death Double Your Money”
Paint Counterpoint Should Phone Bits Be: Live Or Memorex
More New For '99 Contests, Promobons, ldeas:  Monopolython, Tag You're |,
Cash Bribe Oide, Spin The Beetle, Milenvium Bug, 924 Game,
New Twist To Summer Concerts, Listen For Your Name, Warldorce 104,
Mystery Number, 4 O'Clock Fex $10,000 Music Challenge, HomeRun Jackpot
Free Money Machine, Hyper-Flasd Supersticker, 4-dgt Forune
7 Al Christmas, All The Time (KEZ/Phoenix ratings track record)

WWW: More Than An Info Source: Using Websites To Enhance Promoions
Pg7 Fun With Public Senvice: Gretzky Bhvd, Band Together, Rock Auctions,
Mirade Mile Of Quarters, Sent Aucion, Stuff A Bus, Food Fests,
Basketbal Jones, Doghouse, Kidd's Kids, Buried Alve, Roof Sits, Book 'em,
Coals For Kids, Water Awareness, No Smoke, Change For Good,
Fledge Last Hour of Milervium, Rayof Fever, Radiothons, Racio Relef,
Request-athon, Contest/Charity Grand Findle, Playstation Toumarments,
Golf Classics, Pubiic Everts, Charity Concests, Holiday Warmth, Xmes COs
Turkey Drive, Adopt A Family, 12 Days Of Christras, Mirade On 34th St

Pg6

4126 #49
4127 #50
4128 #50

4129 #50

Pg1 Programming Life-Lessons: Who i The World Was Gordon McLendon

Pg 10 Scker Mania: Why Car-Stickers Work

Pg 11 Topicals 2000: Zamboni Run, Superb-Bowl Party, Secusity Bianket,
Rakan Milionaire, Who Wants To Win, Marry A Milionaire, Thousandaire,
New Rear For New Year, Linda Tripp Makeover, $1 Playoff Ticket,
Livin' Velveeta Loca, That's My Spat, Party Pooper, Malang Holiday Noise,
Biggest Wedding, Guaranieed Intercourse, Three Times The Heart

Pg1 Moming Radio: Johnson & Bums Book

3000 Series — Momings/Breakfast

(See TW Tips index #1 for tips #5001-5058)
(See TW Tips Index #2 for tips #5059-5102)
(See TW Tips Index #3 for tips #5103-5115)

5059 #44 Pg8 CutThrough Campaigns: Boards — Stick ‘er On
5060 #45 Pg1 Here ToMake A Difierence (Public Service Projects That Nail P1s)
5061 #45 Pg8 Pont Counterpomt Should Phone Bits Be Live Or Memorex
5062 #47 Pg1 Side-Chick Syndrome: Which ks it — A Job? Or Career?
5063 #48 Pg5 PDQSA Puling A Fast One — Wake Up Arizona
5064 #48 Pg7 FunWith Public Servce: Gretzky Bivd, Band Together, Rock Auctons,
Miracie Mile Of Quarters, Sllent Auction, Suff A Bus, Food Fests,
Basketbal Jones, Doghouse, Kidd's Kids, Buned Alve, Roof Sits, Book ‘'em,
Costs For Kids, Waler Awereness, No Smoke, Change For Goad,
Pledge Last Hour of Mlennium, Aayof Fever, Radiothons, Racio Relef,
Request-athon, Contest/Charity Grand Fndle, Playstaion Toumaments,
Galf Classics, Pubiic Events, Charity Concerts, Holiday Warmth, Xmas COs
Turkey Drive, Adopt A Family, 12 Days Of Christmas, Miracke On 34th
5065 #49 Pg1 Programming Life-Lessons: Who n The World Was Gordon McLendon
5066 #49 Pg 10 Guests: The Gabby Cabby (fom New York City)
5067 #50 Pg1 Moming Radio: Johnson & Bums Book
5068 #50 Pg7 CutThrough Campaigns: Rude Tude (Rodman, Flashing, 2 Boobs)
5069 #50 Pg 10 Topicals 2000 — Zamboni Run
6000 Series — Talent
(See TW Tips Index #1 for tips #6001-6045)
(See TW Tips Index #2 for tips #6046-6083)
(See TW Tips Index #3 for tips #6084-6211)
60680#45 Pg1 Here To Make A Diffierence (Public Service Projects That Nadl P1s)
6211 #42 Pg2 Charles Osgood Theater Of The Mind: See You On The Radio
6212 #43 Pg1 What MusicRadio PD's Can Leam From TalkRadio (Wakter Sabo)
6213 #43 Pg1 Leadership Ciffs Notes: Buiding Self-Esteem
6214 #44 Pg4 Dawvd Letterman: On Showbiz and Inlerviewing Stars
6215 #45 Inset Deep Badground intervew: Jim °J.J." Johnston (Standard Communications)
6216 #45 Pg1 Radio 2000: What's mportant For Radio (Dave Charles)
6217 #45 Pg9 Things Youll Never Hear At A Radio Station
6218 #45 Pg8 Point Counterpoint Should Phone Bits Be Live Or Memorex
6219 #46 Pg1 Talent Search — Getting Behond The “Tum-Offs™ (Valene Geller)
6220 #46 Pg2 Jack Weich On Mothvaing & Assessing Employees (Like Flowers)
6221 #47 Pgt Side-Chick Syndrome: Which ks t— A Job? Or Career?
6222 #47 Pg 10 Chicken Soup For The Throat
#49  Pg 10 Guests: The Gabby Cabby (fom New York City)
6224 #49 Pgt1 How To Transform Endorsements into Media Campaigns
6225 #50 Pg1 Moming Radio: Johnson & Bums Book
6226 #50 Pg7 ThePro's Pro: Mark Denis Programming Life-Lessons
1000 Series — Leadership
(See TW Tips Index #1 for tips #7001-7069)
(See TW Tips Index #2 for tips #7070-7163)
(See TW Tips Index #3 for tips #7164-7226)
7228 #42 Pg4 Most Eflective Promosons. DJ Reunions (KIOA Good Guy Reunion)
727 #42 Pg5 Kipper's Tips For Promoting A Station Conoert (Kipper McGee)
7229 #42 Pg8 News & Survellance: News Policy StyeGuade
7230 #42 Pg1 Capsule Concepts: ID Placement (First Or Last?)
7231 #43 Pgt What MusicRadio PD's Can Leam From TalkRadio (Watter Sabo)
7232 #43 Pg1 Leadership Clifs Notes: Buiking Self-Esteern
7233 #43 Pg7 Capsule Concepts: ID Placement (In Sweeps)
7234 #44 Pg2 Peter Drucker On Numbers
7235 #44 Pgt The One & Only Chuck Biore: How Would He Program Today?
7236 #44 Py 10 Food For Thought Y2K — Great Opportunity For Radio
7237 #45 Inset  Deep Background Inkerview: Jim *J.J)." Johnston (Standard Communications)

7000 Series Continued — on Page 3

TW Tips Index #4 2
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1000 Series — Leadership (Cont)

10000 Series — News/Surveillance

Continued — from page 2)

{See TW Tips Index #1 for tips #10001-10032)
(See TW Tips Index #2 for tips #10033-10047)
(See TW Tips Index #3 for tips #10048-10062)
10083 #42 Pg8 News & Suneilance: News Policy StyleGude
10064 #43 Pg 10 News & Sunveilance: The Beat-Check
10065 #44 Pg 10 News & Suneitiance: Out-Of- The-Bax
10066 #44 Pg 10 Food For Thought Y2K — Great Opportusty For Radio
10067 #46 Pg1 Talent Search: Getting Beyond The “Tum-Offs” (Valene Geller)
10068 #46 Pg 10 News & Sunveilance: NewsFlash TJIs (This Just i)
10069 #47 Pg10 WWWebWWWise: News Archieves (KTRH) & News Junldes (WTOP)
10070 #49 Pg1 Programming Life-Lessons: Who I The Word Was Gordon Mctendon?
10070b#50 Pg 14 News & Sunveilance: Newroom Ideas Bank
10071 #50 Pg 14 News Docor: John Wiliams (Broadcast News Newetier Of The Newsroom)

11000 Series — Public Service

(See TW Tips Index #1 for tips #11001-11007)
(See TW Tips Index #2 for tips #11008-11013)
(See TW Tips Index #3 for tips #11014-11017)
WWWebWWWise: The Hunger Websiie (Pass R On)
The One & Only Chuck Biore — How Would He Program Today
WWWeb-WWWise — The KBest95 Reunions Page
Here ToMake A Difference: Public Servce Projects That Nail P1s
Fun With Public Senice: Gretzky Bhvd, Band Together, Rock Auctions,
Miracie Mile Of Quarters. Silent Auction, SWff A Bus, Food Fests,
Baskethalt Jones, Doghouse, Kidd's Kids, Buried Alive, Roof Sits, Book ‘'em,
Coats For Kids, Waler Awareness, No Smoke, Change For Good,
Pledge Last Hour of Millennium, Playoff Fever, Radiothons, Radio Relief,
Requesta-thon, Contest/Chanty Grand Finale, Playstaton Toumaments,
Golf Classics, Public Events, Charity Concerts, Holiday Wanmth, Xmas CDs
Turkey Drive, Adopt A Family, 12 Days Of Chrisnas, Miradie On 34h
11023 #50 Pg 11 Topicals 2000: Zambors Run, Superb-Bow Party, Security Blanket,
Kkalian Milloraire, Who Wants To Win, Marry A Miionarre, Thousandare,
New Rear For New Year, Linda Tripp Makeover, $1 Playoff Ticket,
L’ Vieveeta Loca, That's My Spot, Party Pooper, Making Holiday Notse,
Biggest Weading, Guaraneed intercourse, Three Times The Heart
11024 #50 Pg1 Moming Radio — The Tracy Johnsor/Alan Bums Guide

11018 #44 Pg7
11019 #44 Pg1
11020 #45 Pg5
1121 #45 Pg1
11022 #48 Pg7

12000 Series — Operations

{See TW Tips Index #2 for tips #12001-12009)

(See TW Tips index #3 for tips #12010-12027)
12028 #43 Pg6 Pererial Milennial Calendar (PD Stealable Ternplate)
12029 #45 Pg8 PontCounterpoint Shoud Phone Bits Be LIVE or Memorex?

7238 #45 Pg2 The MostFunWins (Offical Corporate Poicy)
7239 #45 Pg1 Radio 2000: What's Important For Radio (Dave Charles)
7240 #45 Pg3 Jack WelchiLucile Ball On Who You Tum To When You Need Things Done
7241 #45 Pg1 Here ToMake A Difference (Public Service Projects That Nadl P1s)
7242 #45 Pg7 Branding Making A Name For Yourself (Lexsoon)
7243 #45 Pg8 Crash Course inMarketing (DisneyOgivy)
7244 #46 Pg1 Talent Search — Geting Behond The “Tum-Offs™ (Valerie Geller)
7245 #46 Pg2 Jack Weich On Mothating & Assessing Employees (Like Flowers)
7246 #46 Pg3 Three Common Threads OF Award-Wirning Commercials
7247 #46 Pg1 More Blore: Sealed With A KBS
7248 #47 Pg2 Rues Of Thumb The Timeiines Of Job Secunty (3 Bad PDs)
7249 #47 Pg7 Al Chastmas, All The Time (KEZ/Phoenix ralings track record)
7250 #47 Pg7 Sports Adage The Deais You DontMake
7251 #47 Pg8 Winston Churchit Never Lose Yous Imagination
7252 #47 Pg9 Leadesship Chifs Notes: How To OpenMinds (replace bul” with “and”)
7253 #47 Pg5 CutThrough Campaigns. Great TV Rates (aways eliminzte ane station)
7254 #48 Pg1 More Blore: The Final Instaliment (Part 3 of 3)
7255 #48 Pg5 PDQSA Puling A Fast One (Wake Up Arzona)
7256 #48 Pg 11 Assumption: The Mother Of Most Al Big Screwups
7257 #50 Pg2 Management Life-lessions: Doug McCall on “The Big Bucks®
7258 #50 PgS5 HarveyMackay. ¥ You Keep Thinking What You've Aways Thought
72580#50 Pg1 Moming Radio: The Tracy JohnsorvAlan Bums Guide
7259 #50 Py 13 Leadership Ciffs Notes: The Higher Principle
72500#50 Pg8 Gems Of Gudance: GE's Jack Wedch (6 Rules Of Business)
7260 #50 Pg 13 Philosophy Of Life: Dont Stop Laughing
7260b#50 Pg8 When You Cant Sohve A Problem: Manage it
7261 #50 Pg 14 News/Tak The Newsroom Ideas Bank
7262 #50 Pg 15 Lickng The Cookie
7263 #50 Pg 7 The Pro's Pro: Mark Dens Programming Life-Lessons
8000 Series — Morale

(See TW Tips Index #1 for tips #8001-8019)

(See TW Tips Index #2 for tips #8020-8044)

(See TW Tips Index #3 for tips #8045-8158)
8153 #43 Pg1 Leadership Ciffs Noles: Buiding Seff-Esteem
8160 #45 Pg2 Official Corporate Philosophy The Most Fun Wins!
8161 #45 Pg9 Things Youll Never Hear At A Radio Staton
8162 #46 Pg2 GE's Jack Weich — On Motivating & Assessing Employees (Flowers)
8163 #49 Pg2 W.Clement Stone There s Very Litie Difierence In People (Atitude)
8164 #50 Pg1 Moming Radio: The Tracy JohnsonvAlan Bums Guide

9000 Series — Presentation

(See TW Tips Index #1 for tips #8001-9086)

(See TW Tips index #2 for tips #3087 -9140)

{See TW Tips Index 3 for tips #9141-9182)
9183 #42 Pg8 News & Suneidlance: News Poicy StyleGude
9184 #42 Pgt Concepts: 1D Placement (First Or Last?)
9185 #42 Py 10 Hements Of Stationality
9186 #43 Pg1 VWmatMscRaioPDsCa)LeanFmTalkRaio(WaeSd)o)
9187 #43 Pg 10 News & Suneiliance’ The Beat-Check
9188 #43 Pg7 Capsue Concepts: 1D Placement (iIh Sweeps)
9189 #43 Py 12 Elements Of Statonality.
9190 #44 Pg1 The One & Only Chuck Blore — How Would He Program Today
9191 #44 Pg7 Most Effeciive Promobons Of Al Teme: HiHLo
9192 #44 Pg 10 News & Sunediance: OutOf- The-Box
9193 #44 Pg12 Bements Of Statonality. Sweepers/Spitiers/BumpersA inessAs&Outs
9194 #45 Pg10 Bements Of Statonaity Sweepers/Spiitters BumpersA inersns&80uts
9195 #45 Pg1 Rado 20000 What's Important For Radio (by ESP's Dave Chartes)
9196 #45 Pg4 Most Effectre Promobons Of Al Time: Sudden DeathvDouble Your Money
9197 #45 Pg8 Pont/Counterpoint Should Phone-Bits Be LIVE or Memorex?
9198 #46 Py 12 Elements Of Statonality Sweepers/SpitiersBumpers/ inersins&Outs
9193 #46 Pg1 More Blore: Sealed With A KBS
9200 #46 Pg10 News & Sunveilance: Breakang News TJI's (This Just In)
9201 #47 Pg12 Bements Of Stationality Sweepers/SpitiersBurnpersd inersins&Outs
9202 #47 Pg1 Capsule Concepts: Backioading Quarter-Hour #4
9203 #48 Pg1 MoreBlore (Final nstaliment)
9204 #48 Pyg 12 Hements Of Stationality
9205 #48 Pg5 PDQSA Puling A Fast One (Wake Up Arizona)
9206 #49 Pg1 Programming Life-Lessons Wmh‘l'reWMdWasGuwmemﬂ
9207 #49 Pg 12 Bements Of Sationalty Sweepers/Splitiers/B
9208 #50 Pg 15 Capsule Concepts: Licking The Coolee (Em\eraenm\s)
9209 #50 Pg 16 Blements Of
9210 #50 Pg1 Moming Radio: The Tracy JohnsornvAlan Bums Guide

Pregrammer’s Digest ™

13000 Series — Talk

(See TW Tips Index #1 for tips #13001-13005)

(See TW Tips Index #3 for tips #13006-13014)
13015 #43 Pg1 What MusicRadio PD's Can Learn From TalkRadio (Walter Sabo)
13016 #44 Pg4 Dawd Letierman: On Showbz and infervewing Stars
13017 #46 Pg1 Talent Search: Getting Beyond The “Tum-Ofts™ (Valene Geller)
13018 #47 Pg 10 Guests: The Gabby Cabby (from New York Cty)
13019 #50 Pg 14 News & Survellance: The Newsroom Ideas Bank

12000 Series — Technical

(See TWTips Index #1 for s #14001-14004

19000 Series —The Internet

TW Tips Index #4

(See TW Tips Index #1 for tips # 15001-15030)
(See TW Tips Index #2 for tips #15031-15046)
(See TW Tips index #3 for tips #15047-15066)
WWWebWWWise: KIR-FMSeattie — KJRchves/Class Reunions
15068 #43 Pg9 WWWebWWWise: Poel Personalization (KNXAA)
15069 #44 Pg4 Dawd Lettierman: On Showbz and interviewing Stars
15070 #44 Py 10 Food For Thought Y2K — Great Opporunity For Radio
15071 #45 Insert Deep Background ntervew. Jim “J.4." Johnston (Standard Communications)
15072 #45 Pg1 Radio 2000. What's important For Radio (Dave Charles)
15073 #45 Pg5 WWWeb-WWWise — The KBest95 Reunions Page
15074 #46 Pg11 Have A Good ODay (Dan O'Day Website)
15000 Sersies Continued — on page 4

15067 #42 Pg7
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19000 Series —The Intemet (Cont)

19000 Series — Research

(Continued — from page 3)

15075 #46 Pg5 WwWWeb-WWWise — The 500 Channel Radio

15076 #46 Pg8 More New For 99 Contests, Promotions, ldeas: Monopolython, Tag You're &
Cash Bribe Oldie, Spin The Beetle, Milennium Bug, 9-2-4 Game,
New Twist To Summer Concerts, Listen For Your Name, Worldorce 104,
Mystery Number, 4 O'Clock Fix, $10,000 Music Challenge, HomeRun Jackpot
Free Money Machine, Hyper-Plaid Supersticker, 4-digit Fortune

Pg5 IPIX 360 Studio Towr (Capital FMLondon)

Pg 10 WWWebWWWise News Archieves (KTRH) & News Junides (WTOP)

Pg1 “Permission” Marketing: Listener May | (Kipper McGee review of Seth Godin)

Pg3  Kipper McGee Tips On Acthvating Permission Marketing At Your Station

Pg5 WWW:More Than An Info Source: Using Websites To Enhance Promotions

Pg7 FunWith Public Senvce: Gretzky Bivd, Band Together, Rock Auctions,
Miradle Mile Of Quarters, Silent Auction, Suff A Bus, Food Fests,
Coats For Kids, Watker Awareness, No Smoke, Change For Good,
Pledge Last Hour of Milennsum, Playoff Fever, Radiothons, Radio Relief,
Request-a-thon, Contest/Charity Grand Finale, Playstation Toumaments,
Golf Classics, Public Events, Charty Concerts, Holiday Warmth, Xmas CDs
Turkey Drive, Adopt A Family, 12 Days Of Chnstmas, Mirade On 34h

Pg5 WWWebWWWise: Streaming Video (KBSLA and WEBMX/Boston)

Pg5 WWWebWWWise Strearming Outdoor (KUBE/Seattie Porland Billboards)

15077 #47
15078 #47
15079 #48
15080 #48
15081 #48
15082 #48

15083 #49
15084 #50

16000 Series — Computers

(See TW Tips Index #1 for tips #16001-16031)

(See TW Tips Index #2 for tips #16032-16050)

(See TW Tips Index #3 for tips #16051-16077)
Pg7 WWWebWWWise: KIRFMWSeatie — KJRchives/Class Reunions
Pg9 WWWebWWWise Poel Personalizaion (KNXAA)
Pg4  Davd Letterman. On Showbiz and Intervewing Stars
Pg 10 Food For Thought Y2K — Great Opportunity For Radio
nsert Deep Background intenview. Jim *J.J.° Johnston (Standard Communscations)
Pg1 Radio 2000: What's Importart For Radio (Dave Charles)
Pg5 WWWeb WWWise — The KBest95 Reunions Page
Pg5 WWWebWWWise — The 500 Channel Radio
Pg9  More New For '99 Contests, Promotions, ldeas: Monopolython, Tag You'e i,
Cash Bribe Oldie, Spin The Beetie, Milennium Bug, 9-24 Game,
New Twist To Summer Concerts, Listen Far Your Name, Worldoroe 104,
Mystery Number, 4 O'Clock Fix, $10,000 Music Challenge, HomeRun Jadgot
Free Money Machine, Hyper-Plaid Supersticker, 4-digit Forune
WWWebWWWise: Streaming Outdoor (KUBE/Seattie Portiand Biiiboards
PIX 360 Sudio Tour (Caprtal FMA.ondon)

Pg 10 WWWebWWWise: News Archieves (KTRH) & News Junkies (WTOP)
Pg 1 “Pemussion” Marketing: Listener May | (Kipper McGee review of Seth Godin)
Pg3  Kipper McGee Tips On Acthvating Permission Marketing At Your Station
Pg5 WWW: More Than An Info Source: Using Websites To Enhance Promations
Pg7 FunWith Public Service: Gretzky Bhvd, Band Together, Rock Auctions,
Miracie Mile Of Quarters, Silent Auction, SLITA Bus, Food Fests,
Coats For Kids, Waker Awareness, No Smoke, Change For Good,
Pledge Last Hour of Milennium, Playoff Fever, Radiothons, Radio Relief,
Request-a-thon, Contest/Charty Grand Finale, Playstation Toumaments,
Golf Classics, Public Events, Chartty Concerts, Holiday Wamth, Xmas CDs
Turkey Drive, Adopt A Family, 12 Days Of Christmas, Miracie On 34th
16093 #49 Pg5 WWWebWWWise: Streaming Video (KESLA and WBMX/Bosion)
16094 #50 Pg5 WWWebWWWise: Streaming Ouldoor (KUBE/Seattie Portand Billboards)

16078 #42
16079 #43
16080 #44
16081 #44
16082 #M45
16083 #45
16084 #45
16085 #46
16086 #46

160860 #50 Pg 5
16087 #47 Pg5
16088 #47
16089 #48
16000 #48
16091 #48
16092 #48

171000 Series — Sales

(See TW Tips Index #1 for tips #17001-17014)
(See TW Tips Index #2 for tips #17015-17033)
(See TW Tips Index #3 for tips #17034-17049)
Pg4  Most Effiective Promotions. DJ Reunlons (KIOA Good Guy Retmion)
Pg6 New For99 ELABORIATE
17052 #43 Pg9 WWWebWWWise: Poel Personalizaton (KINXALA)
17053 #45 Insert Deep Background interview Jim*J.J." Johnston {Standard Comrmumicatons)
17054 #49 Pg1 How To Transiorm Endorsements into Media Campaigns
17055 #50 Pg1 Does Sped-Up = Fed-Up (2% Pich-Enhancement = 6,588 more avails)

17050 #42
17051 #43

(See TW Tips Index #1 for tips #19001-19025)
(See TW Tips Index #2 for tips #19026-19053)
(See TW Tips index #3 for tips #19054-19069)
19044b#46 Pg5 20720 Foresight — New Mitennium Demography
19045b #47 Pg1 Capsule Concepts: Backoading Quarier-How #4
19046b#47 Pg4 Holiday Listening -— Program Planning Based On Abiyon PUR
19047b #49 Pg 11 That Which Gets Measured Is That Which Gets Improved
190480 #49 Pg5 PDQSA Addressing Aging Dernos In Oldies Format With 70s Songs
190480 #50 Pg1  Does Sped-Up Lead To Fed-Up The Eflect Of Tempo/Pitch Variance On Pis
19070 #42 Pg7 Asbivon Exit Poll — Perceptual Attribubon Meets The Dianykeeper
19071 #42 Pg1 Jaye Albnght Believe Me, | Tned — Why Counly Radio Hasnt Splintesed
19072 #43 Pg8 Artiron Exit Poll — identifying An Actonabie Perceptive Trend
19073 #44 Pg2 Peter Drucker — On Numbers

20000 Series — Ratings

(See TW Tips Index #1 for tips #20001-20010)

(See TW Tips Index #2 for tips #20011-20021)

(See TW Tips Index #3 for tips #20022-20032)
Artxtron Ext Poll — Pesceptual Atiribution Meets The Diarykeeper
Artron Exit Poll — identifying An Actionable Perceptive Trend
WWWeb WWWise — The 500 Channel Radio

All Chastmas, All The Time (KEZ/Phoenix ralings track recort)
Capsue Concepts: Bacidoading Quarter-How #4

Holiday Listening — Program Planning Based On Arbiton PU R

21000 Series — Life

(See TW Tips Index #1 for tips #21001-21015)
(See TW Tips Index #2 for tips #21016-21026)
(See TW Tips Index #3 for tips #21027-21034)

21035 #43 Pg1 i Ciiffs Notes: Buiding Self Esteem

21036 #46 Pg 11 Have A Good ODay (Dan ODay Website)

21037 #47 Pg 10 Lilestyle File: Chicken Soup For The Throat

21038 #50 Py 13 Leadership Cifs Notes: The Higher Principle

21038 #50 Py 13 Phiosophy Of Life: DonY Stop Laughing Or You Get Oid

21040 #50 Pg7 The Pro's Pro: Mark Denss Programming Lile-Lessons

22000 Series — PD Bookshelf

(See TW Tips Index #1 for tips #22001-22012)

(See TW Tips Index #2 for tips #22013-22018)

(See TW Tips Index #3 for tips #22019-22022)
22024 #46 Pg1 Talent Search: Getiing Beyond The “Tum-Offs” ( from Vialene Geller book)
22025 #49 Pg9 ing Lielessons: Who In The World Was Gordon Mctendon?
22026 #50 Pg1  Momang Radio — The Tracy JohnsorvAlan Bums Guide

Quotes Worth Re-Quoting Ocean Toons

(See TW Tips Index #1 for quotes in Issues #1-12) #13-27 in TW Tips Index #2
(See TWTips Index #2 for quotes in Issues #13-27) #2841 in TW Tips Index #3
(See TW Tips Index#3 for quotes in Issues #28-41)

#42Pg 2 Chades (Theater Of The Mind: See You On The Radio) #42
#42 Pg 2 Jaye Albright (Failing To Target Broadty Enough) #43
#42Pg3 Jaye Albright (Huge Number Of Songs Played Only By AM Country) 44
#43 Pg 2 Walter Sabo (What Music Radio PDs Can Leam From Talk Rado)
#43Pg 2 Chinese Proverb (On The Subject Of Singing)

#43 Pg 3 Todd Wadlace (On Building Self £ steem) 246
#44 Pg 2 Peter Drucker (On Numbers) #47
#44 Pg 4 Dawd Letterman (On Showbiz and interview Stars) #48
#45Pg 3 Jack WeichA ucile Ball (Who to tum to when you want things done)

#45 Pg 7 Marshali McLuhan (On Nobicing Sociat Phenomenons| ¥40
#45Pg 8 David Ogilvy (Crash Course Ih Marketing) #50
#46 Pg 2 Jack Welch (On Motivating & Assessing Employees)
#46 Pg 2 Anonymous (No Man s Compiletely Worthiess)

#47 Pg 2 Anonymous (The Timelines Of Job Secunty)

#47 Pg 7 Sports Adage (The Deals You Don't Make)

#47 Pg 8 Winston Churchill (Never Lose In Your imaginaton)
#47 Pg 2 Groucho Marx (Outside Ot A Dog)

#49 Pg 2 Jim Taszarek (One Out Of Four People Are Crazy)

20033 #42
20034 #43 Pg8
20035 #46
20096 #47
20037 #47
20038 #47

Dimwitted Format

No Frills

PD Precious Secret
Expendability

Symbiotic Relationships

Expernence Prosecuted

Monster Hits 104

Contractual Requestiines

Groovin' Hits 104

Those Alice Stations

#45

To Subscribe

To “PD" — Or To
Order Back Issues

18000 Series — Production

#49 Pg 2 W. Clement Stone (Very Littie Difference in Peopie — Atfitudinal)
#49 Pg 8 Gordon Mcl endon (As Goes Moming Show, So Goes Station)

#49 Pg 11 That Which Gets Measured Is That Winch Gets improved

(See TW Tips Index #1 for tips #18001-18006)
(See TW Tips index #2 for tips #18007-18015)
(See TW Tips Index #3 for tips #18016-18030)
Pg1 The One & Only Chuck Blore
Pg8 PontCounterpoint Shoukd Phone-Bits Be LIVE or Mernorex?
Pg1 More Blore (Sealed With A KIS) 18034 #48 Pg 1 Stit More Blore

18031 #44
18032 #45
18033 #46

Pregramuer’s Bigest™

#49Pg 11 M DeTencin (Refusing to believe word is stupid as itis)
#50 Pg 2 Jay Chiat (One Thing Will Never Change  Word Of Mouth Adv)
#50 Pg 2 Doug McCall (On Being Paxd The Big Bucks)

#50Pg 5 Harvey Mackay (F You Keep Thing What You've Atways Thought
#50 Pg6 Moming Radio (Bear Bryant's Code Of Life)

#50Pg 7 Tom Brokaw UFO Theory Of Politics (The Unforeseeable Occur!
#50 Pg 7 When You Can't Solve A Problem: MANAGE it!

#50 Pg 13 Philosophy Of Lite (You Don't Stop Laughing)

TW Tips Index #4 14



