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Many new and unique features
are incorporated in this five-tube
radio receiver which has just made
its appearance at the height of the

season. and second radio-frequency tube are
Prevention of radiation and max- [ connected as to be regenerative.

imum  selectivity are obtained
through an untuned antenna circuit,
loosely coupled to the tuning cir-
cuit. A non-oscillating radio-fre-

Consumer Inquiries

ley 5-38 receiver is the Crescendon,
a little dcvice used for controlling
quency tube, placed between the (Tedeneration, making it possible to
redenerative tubes and the antenna, [increase the volume, just as the
helps to prevent radiation. The [swells of a pipe organ make it

circuit uses two stages of radio-
frequency amplification, a detector
and two stages of audio-frequency
amplification. The detector tube

An important feature of the Cros.

possible for the player to control
the amount of sound coming from
the organ chambers., This con-
trolled form of regeneration gives
an added “kick” to signals from
distant stations.

This new five-tube receiver is
designed to use the new base tubes,
has the popular two-tone mahogany-
finished cabinet and sloping panel.
It is made by The Crosley Radio
Corporation, Cincinnati, and sells

is as perfect as we can make it.
Never before have our sets received

o D. the careful Inspection and tests
w1“ Be Sent lrect whieh we are giving to these

through the development and in-
To Crosley Dealers stallation of new testing equipment,

ind a complete reorguanization of

(Continued from age 1)) ¥

tive the murket really is to these
new products of ours, More of the
fonr-tube sets at $29.00, the Cros-
Tey 4-20, have been shipped than any
of the other new models.

“The 5-38, with use of the ‘Cres-
cendon,” Is comparable to the best v

of the five-tube tuned radio fre- ©

auency sets on the muarket. The 1
‘Crescendon’ adds a wiatop whieh
lifts it head and shoulders above
the ordinary five-tube receiver, t

“Those who have tested the R. I*. 1
L. 60 und 75, tell us that our state- t
ment about the performuance of 1
these sets has been too modest, and |y
that for sensitivity, selectivity, tone,

voluwe, beauty and Drice—nothing | = —— ==z

has ever been offered compiarable
1o them.  We are told that their
distance getting ability, even on a
short indoor antenna, is phenome-
nal,

ur testing personnel,
“I'rom the orders which we have

received, und the enthusiastie re-
ports, we are confident that the
new Crosley line will carry through
what would otherwise be a gull
season, creating o large active vol-
ume of business for every Dealer

vho is aggressively pushing the
‘rosley line, even during the ordi-
wurily slow wonths~—>May ang June.

“Last year the Rudio season

slumped very badly in January, but

hrough the ianhouncement of our
1ew sets, it ig generally accepted
hut the Radio Seuason is being pro-
onged two or three months, and
With the untprecedent od demand, we

If you wish to BUY or SELL
SECURITIES

Or own some about which you

DESIRE INFORMATION

“Our faectory production is in- COMMUNICATE WITH uUs

creasing rapidly, but we hyve been

nuble to do more than barely touch |OUr Statistical Department 1s At

the demand.

“Everyone of these sets is being
shipped in quuntities every day. We

Your 8ervice

WESTHEIMER & CO,

have made haste slowly in getting | Members of—

into large production, insisting up-
on our Inspection Department leyn-
Ing over buckwards to be certain
that every set that leaves our hands

The New York 8Stock Exchange
The Cincinnat! Stock Exchange
Telephone Maln 567

for thirty-eight dollars.

feel sure that our capacity will be
taxed to its utmost with no let up
during the summer.”

Organ Selections

Radio funs who want to hear their
favorite selections played, are writ-
ing to Johanna Grosse, who plays
the famous pipe orgun in the Cros-
ley WLW studios, Cincinnati. She
glves the requested numbers on
Saturday evenings, at seven o’clock.

o b

We  broadcast daily at

11:00 a. m. and 1:30 p. m.
Financial News
Market Reports.

Government Bond
Quotations
Call Money Rates
Foreign Exchange, Grain
and Live Stock
Quotations,

Bond Department

FIFTH-THIRD

NATIONAL BANK
of Cincinnati,

326 Walnut Street

THE
€ROSLEY

PUP

Genuine Armstrong

Regenerative

One Tube Radio

ONLY $975

Without Accessories

The Crosley Pup is not a toy.
It is a genuine long-range
radio receiving set with
which many owners have re-
ported coast-to-coast recep-
tion. The price is so rea-
sonable that many are buy-
ing them even though they
have larger sets. They are
ideal for the invalid, the
maid, the children, the trav-
eling man, the tounst, etc.

ousands are being sold
daily.  Order your PUPS
now. Remember The Cros-
ley Radio Corporation's
prize of $1,000 to be given
to the person sending in the
best report on reception
with a one tube radio. Also
remember the monthly prizes
of pedigreed Puppies. Man-
ufactured under Armstrong
U. S. Patent No. 1,113,149,

The
CROSLEY RADIO
CORPORATION

CINCINNATI, OHIO

P-R-0-L-O

YOUR RADIO SEASON
BY FEATURING THESE ENTIRELY NEW

CROSLEY RADIOS

Four and Five Tube Radios

Featuring The CRESCENDON
An Exclusive Crosley Device

Crosley 4 Tube 4-29

The new 4-29 is a four tube radio consisting of one stage
of tuned radio frequency amplification, Crescendon control detector
and two stages of audio frequency amplification. The Crescendon
is an exclusive Crosley feature—a new amplifying device imp'rqvlng
volume and selectivity. It is equivalent to one or more additional
tubes of tuned radio frequcncy amplification. Stations from coast
to coast easily heard on a Musicone or any other type of loud

speaker.
0
Crosley 5 Tube 5-38

i 1.

The 5-38 consists of two stages of tuned radio frequency amp
fication, detector, with Crescendon con.trol of the secolqg rtquo
frequency stage, plus two stages of audio frequency anmn gasé A
In volume, selectivity, sensitivity and tonal qualltl'es, he d' N
really a wonder. The cabinet, like that of the 4-29, is of hardwood,

i ini don makes
with handsome two.tone mahogany finish. The Crescen
the 5-38 superior to any ordinary five tube sets on the market.

BETTER—COST LESS

Five Tube Radios With

R. F. L. CIRCUIT and Incorporating
True Cascade Amplification

Crosley 5 Tube R. F. L.-60

The R. F. L.-60 Is a five tube set with a genuine R. F. L. circuit
which provides true cascade amplification largely through the use,
in each radio frequency stage, of a complete Wheatstone Bridge
whose balance Is practically uniform at all wave lengths. Non-
oscillating at any frequency, non-radiating, and cannot be made
to howl even if mishandled. Solid mahogany cabinet.

O

Crosley 5 Tube R. F. L.-75

This, the most luxurious Crosley ever offered, Is unique in the
remarkable degree of selectivity it provides. Absolutely non-
radiating and completely fool proof, Crosley R. F. L. sets are
recommended for satisfactory performance in the hands of inex-
perienced operators. Stations can be accuratelx loggcd.. For
accuracy, simplicity, and speed in tuning, for clarity and fidelity
in tone, for decorative beauty and value—the Crosley R: F. L..75
stands unchallanged. The solid mahogany, duo-toned cabinet holde
all batteries.

Crosley manufactures radio receiving sets which are licensed under Armstrong.U. S.
Patent No. 1,113,149, or under patent applications of Radio Frequency Laboratories, Inc.

THE CROSLEY RADIO CORPORATION

CINCINNATI
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ADVERTISEMENTS

FOR CROSLEY DEALERS

The advertisements shown below now are ready for

Crosley authorized dealers and distributors.
plied either as mats or unmounted electrotypes.
advised to ask a representative of the publication in which
they plan to advertise whether he prefers mats or electrotypes

4-Tube Radio

Any onc with radio ex-
perience will not believe
it possible at the price
until they have heard it.

il Think of it! 4 tubes.
Distance, volume, power,
results! A perfect cir-
cuit and in addition of-
fered

I with the

| cRESCENDO

an excluave Crosley fea-
: ture cinabhng owners o
audd mote power and
volume,

§

Dealer’s Name

These are sup-
Dealers are

and order accordingly. For instance, if you desire to use the
advertisement of the Crosley 4-29, and you desire a mat.
order M-636. If you desire an electrotype, ask for E-636.
The M stands for Mat and the E for electrotype. Be sure ta
order by number. Other advertisements will be reproduced
in the Weekly next week.

The New 5-38

Crosley always said he
would never make a five-
tube sct until he could
give the world an honest
one at popular prices.

Now he offers a real
triumph.  Startling per-
formance. Marvelous
tone.  Almost incredible
at such a price, and

with the

cRESCENDO

it becomes an unap-

proachable radio valuc
The Crescendon is 4
Crosley feature for intro-
ducing additional volume
into a tuned radio-fre-
quency circuit.

?

Dealer’s Name

CROSLEYS
TRIUMPH !

R.F.L~60

Said Crosley: *“T want
a radio that will actually
give people all they have
been led to believe they
would get in the tuned
radio-frequency type of

Complete
bridge used in cach stage of
radio - frcquency amplifica-

Whecatstone

receiver.”  Eminent radio tion. Ask any radio engi-
engincers have at last neer the significance of
produced it. that.

Stations once logged
LWAYS in the
sane place.

Great Volume

Perfection of balancing in
radio-frequency stages per-
mits more cfficient coupling
units and greater amplifica-
tion.

High degree of se-
lectivity.

Tremendous volume.
Fidelity of tone.

True Amplification

The Wheatstone bridge in
have enabled the world radio - frequency amplifica-
to own REAL radio re- tion balancing independent
ception as low as of wave length prevents
chance of distortion.

Crosley’s application of
his mass production idcas

Highly Selective
Losses in radio-frequency
circuits have been greatly
reduced.

o
Never Before at Such

a Price!

Dealer’s Name

Dealer’s Name

M—638
E—638

M—641
E—641

M—643
E—643
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Crosley Sales and Service Manual J

SERVICE HINTS

THE GROUND

Lssentially, what a good ground
system should do is to muke clec-
trical connection with ground water.
It is further desirable that the
lead wire from the set to the ground
connection be of as low resistance
as practicable—to accomplish which
wire of size No. 14 or larger should
be used, and the ltead wire should
be kept as short as practicabte.

The best method of grounding to
use in order to reach ground water
depends largely upon local condi-
tions. In cities, water pipes are
often the most convenient objects
to which to tasten the ground wire.
They run for many wmiles under the
ground, and water is constantly
seeping from between their joints.
Consequently good electrical con-
nection with ground water is as-
sured. The ground wire should be
connected to the pipe on the street
side of the meter—that is. the meter
should not be befween the contec-
tion and the outiet from the build-
ing, as the joints between the meter
and the pipe are often covered with
red lead, ete, which impairs their

cfliciency as electrical connections.

Beeause of sinlilar high-resistance
joints in hot water systems, it is
generally safer to conuect to a cold-
water pipe than to a hot-water pipe.
The end of the ground wire should
first be scraped and sandpapered
until it is clean and bright, and
then it should be soldered to a
ground clamp made especially for
this purpose. Then scrape the pipe
clean, sandpaper the clamp and
fusten it tightly about the pipe. It
is almost impossible to make a good
soldered connection directly to a
cold-water pipe without first draw-
ing out the water, as the cold chills
the solder and prevents it from ad-
hering properly.

A much negtected method of
grounding which is often both
highly eflicient and quite conveni-
ent in country instaillations, is to
use a bare (uninsulated) ground
wire und stretch it for ten to twen-
ty feet along the bed of a streamn.
Such a sysytem is only practicable,
of course, when a stream is con-
veniently near the installation.

Wells often serve as eflicient
grounds. The grounding wire may
be soldered to a sheet of gulvunized
or tin-plated iron about three feet

square and this lowered Into the
depths of the well. Cisterns shonld
not be used, unless they are un-
lined. If ifned wlith brick or con-
crete, the lining acts as an eftective
insulation between the water In the
cistern and the earth. On the sea-
coast, 1 metal plute buried in the
sen would be quite eflective, of
course.

The eflicicuey of rods driven into
the ground and plates buried in the
ground is largely dependent upon
locnl climutic conditions. and the
charneter of the loeal soil. In sec-
tions of the country where the soil
is quite dry, such practice Is not
to be recommended. In damp soil,
on the other hand, such a scheme
may prove quite effeetive. A length
of five or six feet of galvanized pipe
mny be driven into the ground for
this purpose, or a sheet of galvan-
ized tron, to which the grounding
wire has been soldered, may be
bhuried several feet under the sur-
face of the earth.

Gas pipes and radiators are often
used as grounds, but it is not safe
to rely upon them, as often they
are quite ineflicient. Of course if
nothing but a radiator or gus pipe
is convenient, and if the set when
connected to such a ground gives
perfeet satisfaction then the ob-
jections ,are overruled. The only
way of determining what reception
will be like in any particutar in-
stance is to try it, but in general
gas pipes and radiators may be
clussified as ineflicient grounds.

When no good grounding object
is avaltable, a counterpoise is often
found to be quite eftective. Ideally,
the counterpoise should consist of
n length of wire slightly longer
than the aerial, stretched beneith
it and paratlel to it along the
ground, or supported on stakes a
few inches above the ground.

Choosing a good ground is at best
a subjeet for trial and error meth-
ods rather than for theoretical dis-
cussion. The only way in which
one can be certuin that he is using
the best grounding method is to
try all available methods aund adopt
the one giving best results. In
eseneral, however, the fundmnental
things which it is desired to ac-
complish should be kept in mind;
{lrst, to make electricnl connection
with ground water; second, to do
this with the introduction of the
least practicable resistance into the
grounding systeni.

A loose contact or partly worn out
“I3" batteries frequently creutes dis-
turbunces that sound exuetly like

SALES

HINTS

Suceessful advertising is lavgely
based on having a definlte ndver-
tislng plan. Large manufacturers,
using modern business methods,
never advertise haphazardly. They
outline their entire campaign and
budget thelr approprintions as mneh |
as a vear ahead of time. Ivery
possible medium Is carefully con-
sidered, and appropriite snms are
allotted for using the medinms con-
sidered worth while. A certain
sum Is put aside for mlscellaneous
expenditures that cannot be speciti-
cally predicated, enabling the ad-
vertising department to meet ade-
quately special occasions that arvise
trom time to thne.

Though it is unneceessary for a
dealer to go into as extensive a

\per cont—87h—as
fund for special needs and to meet

ADVERTISING

my stock of radio sets. I should
be able to turn over this stock five
times a year. This, with the usual
mark-up, would mean sates of abour
$15,000. 1 find on investigatlon that
the best radio retallers are spend-
ing 4 per cent or 3 per cent of their
sales in advertising. So I have at
the most an advertising appropria-
tion of 8750. This has to serve me
for 1 year. At once I set aside 10
i1 contingenuey

special situations. I next get into
toueh with the newspaper publisher.
We talk things over and agree that
the wise plan would be to run an
advertisenient once a week for at
least four months—when the Dhig
seuson is on.  This will average

DIRECT MAIL

study of advertising methods and
mediums as manufacturers do, yet
a careful adherence to the funda-|
mentai methods employed by big!which at i eost of say seventy-five

about six inches by two columns,
and in seventeen weeks I will thus
use two hundred and four inches,

widNDOW DISPLAY

LANTERN
SLIDES

TELEPHONE
SELLING

 NEWSPAPER

PULL

static.

mannfieturers is worth while l'nl':

avery dealer. There are three rules

that should be foilowed:
1. Set aside as an

fund u certain pereentage of ex-

pected sales; then stay within the ot eircularizing, try some

fund.

2. Prepare a budget, ' carefuliy
planning all advertising expetdi-
tures for the year, after first mak-
ing a thorough study of advertising
mediums.

3. In the budget inelude n certain
amount for unexpected expendi-
tures.

The Canadian Crosley Sales M:in-
ual contains a paragraph on this
subject which is well worth quot-
ing: TOuw advertising counselor
offers the following advice: ‘If I
were a radio retuiler I would fivst
estimate y pessible sales.  Sup-
pose 1 had suy $2,000 to invest in

ADVERTISING
METHODS TO

TO YOUR STORE

advertising . watch every dollar.

PEOPLE

cents an inelt is 8176, I now have
only $400 available and have cov-
ered only four mouths, so I must
I have to buy
window display material, do a lot
“movie
show™ advertising get space occi-
sionally in good programs, ficure on
small printing bills 1T may incuaw.
and so omn.

The tirst problem then is to esti-
mate the sales for the next year,
and to appropriate a certain per-

centage, say o per cent, for adver-
tising. The next problem is to pre-

pare a budget and o do this neces:
sitates a careful study of adver-
tising mediums,  The subject will

be considered in the next few arti
cles, in the following order: (1)

Newspaper Advertising, (2) News
paper Publieity, (3) Building up :
Mailing List, (4) Divect-Mail Adver
tising, (3) Window Displays, (6

Movie Slidex, Billboards. ete,
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Reproduction With |
R.F.L.-60 Perfect,
Ohio Listener Says

(Continued fran Paze 1)
Finally, one day, I met My, FFarrell,
ane of your agents who sclls sup-
plies here and lie suaid to me, “Take
this little speaker home and try it
out.’

“I want to say right now tmt I
tried that speaker and I have en-
joved my radio ever since T put jt
on. T got concerts mueh sweeter
with this speaker that T ever did
hefore wnd people who have lis-
tened to it are as pleused with it as
I am. I have sent several people
to Mr. Farrell since that time to
get one and the only reply that
they et from him is that he can-
ol got them fast enourh. I am
much more satisfied with my radio
since 1 have used the Crosley
Spealker,

“S.Y. Mereliant,”

And this Jetter was reeeived from
an owner of a Crosley U

“Paris, Hlinois,
2 S Maln Street,
CIhe Crosiey Radio Corporation,
“Cincinnati, Ohio,
“Deur Sirs:

“T had eontemplated building a
little ane tule set until recently,
when I saw an advertisement tell-
ing ahont the Crosley Pup. Among

other  things  (he advestisement
~uid the Pup had a runge of 1500
miles  tnder ordinary  conditions.

teing dubions, T divided that hy
three and siill figured it Zood buy
and bouzht one, I sot It up and the
first night 1 hardly  believed my
eurs when I heard an announcer
sy, ‘This ix station WOA, Denver,
and another, “This i< WSME, New
Orleans. ama another,  “I'his e
WPG, Atlantic City)” and still -
other, *Thiz js KPRC,  Houston,
Texus’ Since then nothing stariles
me and the attached list shows some
of the stations the Iup haes Yroucin
in. I have listened to Progrians
trom ull of these stalions i Wosrsd
them plainly und distitietly, and I've
ot tried for dgistamt starjow late
at might. Al of these have come
in during the ewrly oy LTINS

“Newd I sy that 1 am sptisfied

m el 1 ey Orsadey B L

Cevenlegt N gt w e
0 ar e stitiione whit el (e
PRl el binolly with Jese e
And wble than ost of the five:
Db stk omnad by Trisods.
"X E, Spencner
TUNE ST0 0Tk insedd by Mr. Sprague
wore In e fellewing cities :

“& Lowy ; Pittehurg)
I'a; Tastings, Nour; Bouumon,
TN ;  Denver, Cele.;  Couneil

Hiufe, fown: Hamton, Texys: Co.
Inmbus, o), : Cineltmii, o, ; Zion,
HL; Buffule, N. Y. New York:
Lansiug. Mich. ; Detroit, Mich. : Chi-
CM0 T Washington; New Orleans :

CROSLEY RADIO WEEKLY and WL W PROGRAMS

nectady, N. Y.; Mooseheart, Il ;
Blaan: Syracuse, N, Y. and Iree-
port. 1L

RADIO PROGRAMS

tantinvnd fram Pace 2)

WLW PROGRAM

The Crosley Radlo Corporation,
Cincinnati, Ohio.
422.3 ‘Meters—710 K. C.

Friday, March 5, 1926

Central Standard Time,

730 A, M.—Healthful Exerciscs
from the Y. M. C, A, by Wil-
liam Stradtinam, Physleal Di-
rector, .

§:00 A, M.—Morning Devotions un-
der the auspiees of I’arkway
Y. MuC A

10:45 A. M.—Weather Foreeust, Riv-

or Stages, and Offlicial Police
Bulletin.

H:55 A, M—Correct Time and
Weather JFForecast.

12:30 I, M.—Noonday Cuneert from
the Hotel Gibson: oreehstra un-
der the direction of Robert
Vizeontl,

“Silent”
W LW PROGRAM

The Crosley Radio Corporation,

Cincinnati, Ohio,
422.3 Meters—710 K. C,

Saturday, March 6, 1926

Central Standard Time,

10:45 A, M.—\Weather Forecast. Riv-
er Stages, Market Reports, and
Offlcial Police Bulletin,

11:55 A, M.—Correct Time and
Weather Forecast.
1:30 P, M.—Dusiness Reports and

Stock Quotations,

6:30 P. M.—U. S. Weather Forceast
and Murket Reports.

70 P, M —Popular organ concert
by Johunna Grosse, the Crosley
organ request lady.

:50 I M.—Safety Talk for Children.
7340 P. M.—Meeting of the Secka-
tnry Hawkins Radio Club,

8:0 I, 2.—Old Fiddlers:

Elsn Stone and His Happy THol-
low Entertainers from Owings-
ville, Kentucky,

00 P. M. —Popular Dance Program
from Castle Farni.

{The Baldwin Piano)

€ROSLEY

RADIOS

Distributed by
THESE JJOBBERS

0

OHIO. KENTUCKY. INDIANA
OEALERS

(;end For Our New Catalog.
Ark How to Become a Crosley
Franchise Dealer. Let us tell you
hout the new Crosley sets’

J0HIO RUBBE

8 W, 7th St,Cincinnati

The .ISOHI;IS(éN-ELECTRI(?
331 Mail:lpgt.y g?z,pEa.nFYifth St.
CINCINNATI
Radio and Electrical Supplies of
Quality

LWrite Us for Dealer Proposition

ILLINOIS

(National £ Supply Co.

Distributors of
CROSLEY sets, MUSIC MASTER
reproducers, TOWER headsets,

Nushville, Tvnp. ; Devutur, 1L Bay
('h;_ Mich.; Springfield ;. Mbantie
Ciay; Kamsas City: Omalon; Sehe

and complete line of Supplles.

RADIO MUSIC
ALWAYS BETTER

WITH A

CROSLEY MUSICONE

Crosley Musicones are being sold to own-
ers of all types of radio receiving sets. Thous-
ands of persons are purchasing them to take the
place of other loud speakers, realizing the Mu-
sicones give absolutely perfect service. Every
note, from the highest to the lowest, is repro-
duced exactly as broadcast. " In appearance it
has no equal, in efficiency it is a leader in the
field and it is priced exceptionally low. There
is no sales resistance. Feature the Musicone

$14.75'

The Crosley Radio Corporation

and prosper.

EVEREADY batterles,
PEORIA, ILLINOIS.

CINCINNATI





