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RACTICALLY every home has some rooms that
are hard to heat. Particularly is it quite often
unpleasantly cool when arising in the morn-

ing, when shaving in the bathroom or when giving
the baby a bath.

The answer to this problem is the Crosley Tem-
perator with thermostatic control. This is an amaz-
ing auxiliary heating device with the features of a
central heating plant. With the regulated heat made
possible by its thermostatic control, the Temperator
gives comforting warmth when and where you want
it and at the degree you want it—yet at a surpris-
ingly low cost.

The Crosley Temperator circulates heat so that it
is distributed throughout the entire room. It is eco-
nomical to operate by reason of the thermostat fea-
ture. The dearee of heat is maintained for whatever
temperature the thermostat is set. As soon as the

NO DEALER CAN AFFORD

NOT TO

room reaches the temperature selected, the thermo-
stat switches off the Temperator and switches it on

again as soon as the temperature {alls below that
point. '

Considef how many homes in your territory need
and want just such an quxiliary heating device. The

size of this market will undoubtedly prove stag-
gering.

Then promote the Temperator in every possible
way. Display it in your window. Place one on
your counter. Demonstrate it to prospects and cus-
fomers. Here is an efficient, quxiliary heater that
is automatic—that defies competition. There is noth-
ing else like it on the market with thermostatic con-
trol for such an exceedingly low price.

Give the Temperator a push now . .. and the

Temperator in turn will gi i
give a b
sales and profits. o ZEES 9 SR
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It's Time To Be Grateful...

This Thanksgiving, every Crosley
dealer has ample reason to be truly
thankful. It’s a source of pride and
a sense of gratification to be selling
and deriving profits from such spec-
tacular products. The new Crosley
Radios are truly the sensations of
the year. The Crosley Shelvador
clectric refrigerators have made the
record of being the fastest growing
line of electric refrigerators in pub-
lic popularity in history. The world’s
most powerful broadcasting station
has brought matchless public accept-
anee to the products you sell. That’s
why Crosley dealers everywhere are
reaping a harvest of unprecedented
sales and profits. That’s why, this
year, we all have true cause to be
grateful.

The Answer To
A Sales Problem...

No longer need any Crosley deal-
er lose the opportunity for a radio
sale because the prospect has be-
come too greatly attached to his old
cabinet to part with it or to sacrifice
it for a low trade-in allowance. Now
you can turn these prospects into
buyers by showing them and demon-
strating to them the new Crosley
chassis for installation in their pres-
ent cabinets.

Eight Crosley chassis are present-
ed to help you win profits in this
new market. The newest Crosley
features are included. Foreign re-
ception . . . metal tubes—perhaps
the two biggest factors to cause set
owners to want modern radio—are
now offered, in addition to innum-
erable other refinements, to attract
this big class of radio prospects.

A large percentage of the ten mil-
lion obsolete radios in use today be-

longs to this class of people who
prize their old cabinets. Go after the
business to be had in modernizing
these obsolete radios with new Cros-
ley chassis—you’ll be surprised at
the profits that will come as the re-
sult.

Christmas Is Coming. ...

In just a short time, the greal
yearly buying urge that grips the
nation will be here. As soon as
Thanksgiving has turned the corner.
people everywhere in every walk of
life start to concentrate with renew-
ed vigor on that problem of what
to give for Christmas.

This year, every Crosley dealer
has a golden opportunity to take ad-
vantage of this big Christmas buy-
ing season, as never before.

First of all. consider the remark-
able new 1936 line of Crosley Ra-
dios. In these you have everything
with which to appeal to every type
of Christmas shopper.  There are
models for every need, taste and
pocketbook. There is the choice of
metal tube sets or glass tube sets.
There are incorporated latest features
known to ecngineering progress to
bring added assurance to the life-
like reception so vividly dramatized
by our slogan, “You're there with a
Crosley.” Each medel is a world
leader for its particular price class
in beauty, performance, value.

Then consider the sensational line
of Shelvador and Tri-Shelvador elec-
tric refrigerators that have set such
a record-breaking pace throughout
this year. Their inimitable appeal
has earned for them the well merit-
ed reputation of being the most
sought-after, the most popular and
the fastest selling in all electric re-
frigerator history. The reason for

such spectacular success is not only
because of the exclusive and match-
less Shelvador feature, but because
of the inherent quality built into
every model. They are in such de-
mand because of the unusual features,
extra usable capacity, additional
conveniences, trouble-free and eco-
nomical operation, distinctive beauty
and outstanding value.

That. then. is your opportunity to
make this the biggest Crosley Christ-
mas season in history. You have the
right merchandise—the time is al-
most upon you—get started now for
the greatest profit season you have
ever experienced.

Direct Mail Creates Sales...

One sure way of getting more sales
is to get more prospects. And an
almost sure way to get more pros-
pects is to use the new Crosley radio
direct mail campaign. Three mail-
ings are centered around the free
offer of a new book by Lowell
Thomas, famous world traveler and
radio commentator. This highly in-
teresting book gives the answers to
questions about foreign lands and
foreign broadcasts. Since this is un-
doubtedly the most outstanding di-
rect mail campaign ever offered in
radio history, it is practically cer-
tain to connect you with radio pros-
pects and radio sales.

Any dealer who takes advantage
of the direct mail campaign in even
a limited way can secure additional
copies of the Lowell Thomas book.

Complete details for this cam-
paign are in the hands of your Cros-
ley distributor. Insist on having
himn show it to you so that you can
avail yourself of its sales-winning
possibilities during that early extra
spending period previous to Christ-
mas.

November 15. 1935
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Miss Radio And Station “"Wee”

Feature Of Graybar-Crosley Exhibit At Show...

The two outstanding features of
the recent Radio Show at Philadel-
phia were the crowning of Miss Jean
McCool as “Miss Radio 1935,” and
Station “WEE”, world’s tiniest radio
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Idaho’s Largest Wheat

Farmers Buy Tri-Shelvadors

*Another Crosley victory” is the
the way Hirzel’s Service of Lewiston,
Idaho, terms their recent success in
equipping Idaho’s largest wheat
farmers with Crosley Tri-Shelvador
clectric refrigerators.

In commenting on the sale, Mr.
Hirzel says, “Insisting on the best of
everything, the Turner Brothers who
own a 4000 acre wheat farm and are
widely known throughout this section
of the West, choose only by quality.
They have only the finest equipment
on their farm, such as three Chrysler
automobiles and two $4,000.00 Cat-
erpillar tractors.  After ‘carefully
considering various makes of clectric
refrigerators, they have selected two
Crosley Tri-Shelvador Model F-70
Electric Refrigerators for their two
fine modern homes.”

broadcasting station with four one-
hundredths of a watt in contrast to
WLW’s 500,000 watts.

Miss McCool represented Phila-
delphia in the Atlantic City Beauty
Pageant this year. She is the daugh-
ter of Jim McCool, Philadelphia’s
one-time minstrel favorite. The con-
test was decided on brains as well
as beauty, and Miss McCool, who
has been blessed with a heritage
from her father, sang a cycle of pop-
ular songs, broadcasting from Sta-
tion “WEE”, with a 1936 Crosley
Constitution console being used for
the reception. Miss McCool is shown
beside the mike with Andy Stanton,
WLW announcer and for seven years
manager of the Philadelphia radio
show, as master of ceremonies.

The 1935 show was the best at-
tended radio show in years. The
radio business in Philadelphia is
setling a record pace this season.

Louisville Reports
Big Gain . . .

Radio sales to dealers in the
Louisville territory for September
were 342 per cent ahead of those for
the corresponding month a year ago
J. E. Johnson, president, The Coop:r:
Louisville Co., Crosley distributor in
Louisville, reports. “Dealers are all
pepped up and this looks like a ban-
ner season for us,” says Mr. John-
son. “An unusual demand exists for
battery sets and Crosley will be the
leader in this field.”

4

Crosley Radio Sales
At All-Time High...

Sales of Crosley radios for the
month of October were the greatest in
the company’s history, Powel Cros-
lev Jr., recently announced.

“In his statement Mr. Crosley said,
-The month of October just passed
was the biggest month for sales of
radios in the history of the company.
Sales of Crosley radios were 50 per-
cent above those for the correspond-
ing month of 1931 and .20 percent
greater than our prod.uctlon for the
corresponding month in 1923, which
up to this year had been our larg-
est.”

Commenting upon business con-
ditions, Mr. Crosley said:

“The outlcok for 1935 and 1936 is
the brightest in radio history. This
is due to improved business condi-
tions and a recognition of the values
represented by the 1936 line of Cros-
ley radios. It is another encouraging
indication that the economic cycle is
again in the ascendency, and that
American business still has its in-
herent ability to cope with any kind
of conditions and rise to new and
greater heights. It is also an assur-
ance that the spirit and industry that
made America the greatest nation in
the world are as much alive as ever
in the American people.”

It will be recalled that in antici-
pation of general business improve-
ment, The Crosley Radio Corpora-
tion increased its production capac-
ity to 5,000 radio receivers a day
and 2,000 Crosley Shelvador electric
refrigerators a day earlier in the
year.

None Can Compare
With Shelvador . . .

After using several makes of elec-
tric refrigerators, Mrs. Walter Stock
of New Buffalo, Michigan, is con-
vinced that there is none like the
Shelvador. She writes of her ex-

perience in the following interesting
letter: 8 °

“Several months ago I
go I purchased
a Crosley Shelvador from your deal-
er, Harold Hard of Three Oaks
Michigan, ’
“My baby was very
ry ill and I called
Mr. Hard at 12 o’clock and at 3:00
gr-ldm., my Shelvador was installed
running,
“I have uged several
. Q ~ t .
tric refpgerators, blfta no):lieiagxf 2;(:12-
pare with the Crosley Shelvador.”

—————

The Crosley Broadcaster
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Don’'t Make
Selling Hard, Says This

Crosley 100 Percenter . . .

“One thought that I would like to
stress, particularly to young sales-
men, and that is too often overlooked
is the simplieity of selling,” says
Malvin H. Marshall, Crosley 100
Percenter with Anchorlite Appliance
Co.. Pittsburgh, Pa.

*“The vounger salesmen coming
along.” Mr. Marshall said further
explaining his statement, “get the
idea that the successful salesman is
next to super-human. It is natural
if we become overly ambitious, to
make a hard job out of an easy one.

“Four steps that I try to follow
with very little deviation when sell-
ing show what I mean:

“l. A natural and pleasant ap-
proach (don’t put on and act or
overdo yourself trying to attract your
prospect’s attention;

“2,  Get the prospect seated if
possible and intelligently discuss
your merchandise;

“3. Show him that it is profitable
to handle; and

“4. Ask for an order,

“Definitely take a positive stand
and don’t hesitate because of being
afraid the prospect will say ‘no’.

“I find it difficult to think of any
one special feature in my selling ex-
perience. There was one day during
the first 100 Percent contest when I
closed 11 stores of my largest radio
accounts; but that, of course, was
due mostly to previous work with
those men.”

Proud Owner Of Crosley
Radio And Shelvador . . .

Mrs. Richard M. Van Riper of
Seattle, Washington, writes:

“We have owned a Crosley radio
for over six years, and are so thor-
oughly satisfied not only with its re-
ception and appearance but its econ-
omy on tubes.

“We live where clear reception is
difficult for some radios, but not our
Crosley. So when the need for an
electric refrigerator was felt, my
husband and I agreed that a Cros-
ley was our choice. No shopping
was necessary—it was simply a mat-
ter of the type best suited to our
needs, and space. So now through
our dealer, Prottas and Sevitt, we
are the proud owners of a Crosley
Tri-Shelvador, and are becoming
more satisfied and absolutely thrill-
ed with its performance and appear-
ance every day we own it.”
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Astrology Show Attracts Sales And Prospects...

This highly attractive window dis-
play was reeently used by Wurlitz-
er’s, Dayton, Ohio, to announce a new
and novel method that has proven
quite successful in attracting pros-
pects and buyers for Crosley Radios
and Shelvador Electric Refrigerators.
In fact, in about ten days time, Wur-
litzers report $3,000 sales and 3,000
prospects directly traccable to this
attraction.

As can be seen, the display an-
nounced Madame Alice Richey,
world renowned astrologer, who con-
ducted daily demonstrations of as-

T
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trology.  With her in the Crosley
Little Theater, as the attraction was
called, were her son Robert, Albert
Kazi, a magician and Captain Roy
Edwin, who acted as her “cyes”
while she performed behind the
scencs. Madame Richey answered
any questions, but was not visible to
the audience, her answers comirg
through a Crosley Clipper radio.
The new Crosley radios and Shelva-
dors were demonstrated at the same
time. Following her engagement in
Dayton, Madame Richey is putting
on similar exhibitions in other Wur-
litzer stores.

£
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When the Waseca County Fair
was recently held, this attractive ex-
hibit was sponsored by the Coast to
Coast Store of Waseca, Minnesota.

A s ot il as

Attractive Exhibit At County Fair...

It displayed Crosley Radios and
Shelvadors. This dealer is in the ter-
ritory of Southern Minnesota Supply
Company, Mankato, Minnesota.

November 15, 1935




@ The new 1936 Crosley Radios presented on this and the three following pages
have reached new heights in beauty, parformance and value. Incorporating the
very latest engineering developments, the new Crosley Radios put increased
emphasis on that well-known assurance of quality performance—"You're THERE
with a Crosley.”

No matter what the needs or the purse, there is a new Crosley that is exactly right. N\
Crosley models meet the radio needs of the home,

the farm, the camper, the

traveler, the business man, the motorist,—in fact everyone.

Here is .radio that invites ANY comparison— such comparison will prove that here
ts the highest possible quality at the most attractive price for everyone.
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$19.99

SUPERHETERODYNE

$25.00 NE}X,],]T&_?;VO @ Oporates on any 110 volt circuit.
COMPLETE Has two double purpose tubes. Pilot
WITH TUBES 4 Light. Attached antenna. No ground
D;I;}a}':‘bl::g:‘ls TU BES . AC"‘DC required. Attached handle. Full
o wide', floating moving cofl electro-dynamic
712" deep. SUPERHETERODYNE speaker.
FIVER
/ FIVER
Model 515-AC 5 TUBES . Two Band  coNsoLE

Model 5515-MH

$37.50

(Amerlcan)

(Forelgn)

COMPLETE

WITH TUBES ® Standard broadcasts 540-1570 Ke. Polics, COMPLETE

DIMENSIONS: amateur, aviation’ broadcasts, 1570-4000 Kc. WITH TUBES

11%" high, Muminated, full vision, airplane type dial. DINE,ENSIONS:

]0;/2: wide, 5 to 1 ratio drive. Tone control. Full float- Z?gz-.h::&‘

712" deep. ing moving coil electro-dynamic speaker. 11¥%" dee:.'
$25.00 PRIVATEER

Model 54
COMPLETE QUEltISAD ® Operates on any 110 volt circuit.
WITH TUBES 5 Attached antenna. Full vision, illumin-
DIMENSIONS; TUBES . AC-DC ated airplane type dial. § to 1 ratlo
Lo wgié. drive. Full floating moving coil electro-
75" doop. SUPERHETERODYNE SR G
F. M

$29.95

COMPLETE
WITH TUBES

DIMENSIONS:
1112 high,
1012 wide,
7Y2" deep.

(Metal Tubes)
Model 533-AG

5 Metal Tubes |
SUPERHETERODYNE

® Al metal tubes. Standard an .
lice broadcasts 540-1710 Kec. Fo(ieiz.;z
and police broadcasts 2350-7500 Kc
Nluminated full vision airplane type.
dial. Tone control. Automatic volume
control. Two double purpose tubes
Full floating moving coil electm-dy:
namic speaker.

PRICES SLIGHTLY HIGHER IN FLORIDA, ROCKY MOUNTAIN STATES

a5

A F. M. CONSOLE

(Am .l
2 Band erlcan) (Forelgn) (Metal Tubes)

Model 5355—MK

$47.50

COMPLETE
WITH TUBES
DIMENSIONS:
36" high,

212" wide,
11%" deep.

™
/

CRUISER

Model 613-C

$47.50

6 TUBES = 3 Band
AC-DC SUPERHETERODYNE

CRUISER
CONSOLE

Model 015-M

$59.50

COMPLETE @ Operates on any 110 volt circuit. Receives
WITH TUBES standard, foreign, police, amateur, aviation COMPLETE
DIMENSIONS: broadcasts. Automatic volume control. Two WITH TUBES
" ONS: double purpose tubes. Tone control. Full DIMENSIONS:
]5‘/2“ high, vision illuminated airplane type dial. 25 to 363%" high,
12‘/4“ wide, 1 ratio drive. Full floating moving coil elec 20%" wide,
8%" deep. tro dynamic speaker. 11%" deep.
BUCCANEER
Model 035-C BUCCANEER CONSOLE
$39.95 TUBES . 3Band ey
COMPLETE $ :
WITH TUBES SUPERHETERODYNE COMPLETE WITH TUBES
?éb{[,g,Nﬁigs St @ Recoives standard, foreign, police, 1%‘;’,‘2,‘,‘5}}?‘:5
¢ 124" widc;, amateur, aviation broadcasts. Auto- 203" wﬁie'
8%" deep. matic volume control, Tone control, 11" deep:
OLYMPIA $4500 Full vision illuminated airplane type Olympm Console $59.95
Model 655-C dial. Full floating moving coil elec- Model 633-M
¢ Same as Buccaneer except employs tro-dynamic speaker. Same as Buccaneer Console
6 metal tubes. except employs 6 metal tubes
C AIR
DS CORSAIR CONSOLE
$55 00 TUBES 3 Band Model 716-N
conpiere SUPERHETERODYNE $79.95
WITH TUBES @ Recet tandard, foreign, police COMPLETE TUBES
DIMENSIONS: o o P i DIMENSIONS: %
17" high, amateur, aviation broadcasts. Auto- 36%" high, i
13%" wide, matic volume control. Tone control. 21" wide, il
9%s" deep. Full vision illuminated airplane type 11%4" deep. "‘“ ik
MERRIMAC $65.00 dial. 25 to 1 ratio drive. Full float  Merrimac Console $89.95 ¢i =
Model 835-D ing moving coil electro-dynamic Model 865-N U2

Same as Corsair except employs
8 metal tubes.

speaker.

Same as Corsair Console except
employs 8 metal tubes.

VIKING ' VIKING CONSOLE
Model 725-F TU B ES 5 Bﬂnd Model 726-P
$65-0 ALL WAVE PLUS WEATHER BAND $85.00
COMPLETE SUPERHETERODYNE COMPLETE WITH TUBES
WITH TUBES ® Five tuning bands, 150 to 22,000 DIMENSIONS:
DIMENSIONS: Kc. Receives standard, foreign, po- 38" high,
19%4" high, lice, amateur, aviation, weather 2212 wide,
14%” wide. broadcasts. Shadow tuning. Auto- 11%4" deep.
9%" deep. matic volume control. Full vision .
MONITOR $77.50 airplane type dial. Tone control.  Monitor Console $97.50
Model 866-X Two double purpose tubes. Dual Model 865-P
Same as Viking except employs ratio tuning control. Full floating Same as Viking Console except
8 metal tubes. moving coll electro-dynamic speaker. omploys 8 metal tubes
[ CLIPPER CLIPPER CONSOLE

Model 015-EK

$85.00

COMPLETE
WITH TUBES
DIMENSIONS:
19%" high,
15%" wide,
10%" deep.

CONSTITUTION $99.95
Model 1055-EK

Same as Clipper except employs
10 metal tubes.

-~ =" pemang

O TUBES. 5 Ban

ALL WAVE PLUS WEATHER BAND
SUPERHETERODYNE

® Five tuning bands, 150 to 22,000 Ke.
Recoives standard, foreign, police, am-
ateur, aviation, weather broadcasts.
Shadow tuning. Automatic volume con-
trol. Full vision lluminated airplane
type dial. Tone control. Dual ratio tun-
ing control. Full floating moving coil
electro-dynamic speaker.

Constitution Console

Model 015-RA

$100.00

COMPLETE WITH TUBES
DIMENSIONS:
41%" high,

25" wide,
122" deep.

Model 1035-RA

$125.00

Same as Clipper Console except

employs 10 metal tubes.

PRICES

SLIGHTLY

HIGHER IN FLORIDA, ROCKY MOUNTAIN STATES AND WEST

—
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$19.99

BATTERY FOUR

Model 415-AA

@ Desigped for use with 2 volt air cell

LESCSOMPLm #p" battery. Two doubkle purpose
BATTERIES
Sustow 4 TUBES SUPERHETERODYNE  nbes. Low betesy in. Pontos
131/2'}-1 ’3:;39 output. Permcnent magnet speaker.
5" deep. BATTERY RECEIVER
BATTERY FIFTY-TWO BA'I;I'_E_I\{JO
Model 335-AF FIFT =
$29.95 STUBES SUPERHETERODYNE CONSOLE
o ode. o=,
1| s BATTERY RECEIVER $49.95
1 LESS BATTERIES P . . . e *
! Designed for use with 2-.volt air-cell “A COMPLETE
DIMENSIONS: battery. Full vision airplane type dial. LESS BATTERIES
11%2" high, Combined volume control and on-off switch. DIMENSIONS:
10¥2" wide, New plug-in type battery cable. Permanent 36 "" hi'gh,
72" deep. magnet speaker. %]] :f:" ‘é’e‘::'

$34.95

COMPLETE
LESS BATTERIES

DIMENSIONS:
21%" high,
18%%" wide,
11" deep.

BATTERY FIFTY-TWO “A”

Model 536-BH

5 TUBESSUPERHETERODYNE
BATTERY RECEIVER

o Designéd for use with 2-volt air-cell
"A" battery. Full vision airplane type
dial.
on-off switch. New plug-in type bat-

Combined volume control and

tery cable, Permanent magnet speaker.
Cabinet will accommodate all batteries.

BATTERY SIXTY-TWO

Model 605-CC

$39.95

COMPLETE

6 TUBES . 2 band

BATTERY RECEIVER

® Designed for use with 2-volt air-cell "A”

BATTERY
SIXTY-TWO
CONSOLE

Model 605-MG

LESS BATTERIES battery. Standard broadcasts 540-1570 Ke. $54.50
Pg(l]ié:e, amateur, aviation broadcasts 1570- COMPLETE
. 4 Ke. Automatic volume control. Manual
DIMF'I:ISIONS‘ sensitivity control. Class B power output. LESS BATIERIES
162" high, Bank wound Litz R. F. coils. Rubber DIMENSIONS:
124" wide, mounted three gang tuning condenser. Air- 3638” high
834" deep. plane type dial, New plug-in battery cable. 2035 wide'
Permanent magnet speaker, 11%" deep:
$42'50 BATTERY SIXTY-TWO “ A ’ADesigned for use with 2-volt air-cell
- " battery. Standard broad 540-
Modcl 603-BG : ard broadcasts
COMPLETE Y 1570 Ke. Police, amateur, aviation
LESS BATTERIES 6 brclmdcasts 1570-4000 Kc, Automatic
‘ volume control. Manual itivit
Df)INiE'IEISI(?NS. TU BES .2 Band control. Class B power outp?xet.ns ch{
;;5/4 high, ;v;r‘ound Litz R. F. coils. Rubber mounted
35" wide, €8 gang tuning condenser. Airplane
11%" deep. BATTERY RECEIVER type dial. New plug-in type battery

cable. Permanent magnet speaker,

BATTERY EIGHT

Model 815-EC

$59.95

COMPLETE
LESS BATTERIES

DIMENSIONS:
19%" high,
15%" wide,
10%" deep.

8 TUBES . American-Foreign
BATTERY RECEIVER

® Designed for use with 2-volt air cell "A”
battery, Receives standard and foreign
broadcasts. Automatic volume control, Tone
control, Airplane type dial. Moving cofl
permanent magnet dynamic speaker.

T 3 e -

BATTERY
EIGHT
CONSOLE

Model 815-NC

$74.50

COMPLETE
LESS BATTERIES
DIMENSIONS:
36%" high,
21" wide,
114" deep,

HIGHER IN FLORIDA,

s R =

P

ROCKY MOUNTAIN

—
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BATTERY FORTY-SIX BATTERY
, "%‘;‘4"3;“’ 4TUBESSUPERHETERODYNE FCO&E%SL'E(
- 0 Model 135-MF

COMPLETE LESS
6-VOLT BATTERY

DIMENSIONS:
112 high,
10%2" wide,

7V2" deep.

6-VOLT BATTERY RECEIVER

® Opcrates fromn 6-volt storage battery. No
"B" batteries required. Syncronous vibrator.
Iluminated full vision airplane typo dial.
Rubber mounted tuning condenser. Hi Q
Litz wound coils. Permanent magnet speaker.

$49.50

COMPLETE LESS
6-VOLT BATTERY

DIMENSIONS:
36 " high,
21313 wide,

11v2* deep.

BATTERY SIXTY-SIX

Model 6615-D

$59.95

COMPLETE LESS
6-VOLT BATTERY

6 TUBES . 3 Band
6-VOLT BATTERY RECEIVER

® Operates from 6-volt storage battery. No
“B" batteries required. Weather broadcasts
150-400 Kc. Standard broadcasts 540-1700 Kec.

BATTERY
SIXTY-SIX
CONSOLE

Model 6615-ND

$75.00

COMPLETE LESS

$47.50

COMPLETE
WITH TUBES

DIMENSIONS:
162" high,
1214" wide,
8%" deep.

DIMENSIONS: 6-VOLT BATTERY
17 * high Foreign and police broadcasts 2350-7500 Kc. DIMENSIONS:
- 2HE Automatic volume control. Tone control. 25 36%" high,
13%" wido, to | ratio drive. Illuminated airplane type 21 " wide,
9" deep. dial. Permanent magnet speaker. 11Y%"” deep.
32 D. C. SIX 32 DNC. SIX
Model 645-CB CONSOLE
6 TUBES . 2 Band

32 VOLT DC RECEIVER

® Designed for use with 32-volt DC supply.
Receives standard, police, amateur, aviation
broadcasts. Automatic volume control. Tone
control. Full floating moving coil electro-
dynamic speaker.

Model 645-MB

$64.50

COMPLETE
WITH TUBES
DIMENSIONS:
3635" high,
20%" wide,
11%" deep.

® This model

steering wheel.
a special adapter panel

fit in the glove box of several
new model cars is available

at slight additional cost.

is equipped
with two remote control adap-
ter panels, so that the user
has the choice of mounting
the control either under the

instrument panel or on the
In addition,

to

condenser.
tion. Tone

- 'ROAMIO A-156

$39.95

COMPLETE

Superheterodyne automobile receiver with seven-
tube effectiveness.
Hi Q Pre-selector circuit with three-gang tuning

High gain antenna system.

Primary vibrator with tube rectifica-
control. Automatic volume control.

Single housing. Full floating moving coil electro-
dynamic speaker.
airplane type dial.

Remote control illuminated
Remote control adapter.

ALL-WAVE DU

For short wave reception, a con-
ventional antenna will give sat-
isfactory results if it is in good
condition and the neighborhood
in which the set is used is quiet
electrically. However, it is es-
pecially important that the best
antenna obtainable be used.

To get the very best performance
possible from any short-wave re-

CROSLEY COMPLETELY ASSEMBLED

PLEX ANTENNA

Model 013

ceiver, the new Crosley all-wave
antenna should be used. It is,
without doubt, the most efficient
short wave antenna now known
for broadcast receiving uses.

Being completely assembled and
soldered, the Crosley All-Wave

antenna can be
$5.00

quickly and easi-

AIN

ly installed,
STATES AND WEST




~

dealers.

. oadow-

» ]
il R
I Wupd
—

v
" —

- -
3 : - a ¢ o - : e 0 on-
FR-20 Table Shelvador has FR-30 Tuble Hlu-h-mlnr.“.'!‘.l f«Al.as \\ll‘"l.h“l‘::)]'l'lh;ll'\' : III%](_. I}:l? 4!'2(‘?h\.'.:‘;"ltd:"x:‘l‘-:ll“‘l.l“\": u‘:“
".:.'.'"“.f"'i'- Jfeet NET ea ‘-"l‘lli‘llllll:l:'n':ll '.ll":lel':;"“_(,‘ synare feet shelt spaee, One square [ 1 of ,ll,. i ,,.I,m_
e xpacer T*fl"‘ll‘r:‘ feet e, sex Rotury fee teny and oue double One Il(-n Greles o vy int-
.:N'* ‘{(M‘.,‘ S e 'n.""\' (-‘(.||||.r.°~:~"l|r‘ Dimensiony: depth tray. IS!‘I'I_I_!'Illlsh‘ms: '.'i""”f"'-‘..;. t”r.l,\l.l'l _l:;-' 1
Diniens) L CDGeLIILh G627 high anal wide, 257 4107167 high, 28707 wide, -.""»‘-.,,,';-,,,t _l rh, iy
2L wide, 55 cj‘('\’-p s-‘;g‘;lo deep R $94.50 SIS LA T T— $39.50 wide, 2357 deep.... §112.50

T\.‘“cdd"‘l Appxo‘.cd
oo 0oy

shely: . F-43 Tri-Shelvador, 4.3 cn. F.§5 vri-shelvador. 551 cu.
FA-60 M".I-‘:"I"r‘ 8 ca, 11, FA-70 shelvador. 7.08 Gib NET ecapocity s 915 sq. 1L NET capaeity s 106 s,
NET r.",l..:“.-“"‘:[ 135 s, 1. ft. NET m'"f"!‘-"‘: ll')'l.sl’u:x‘nl: l':::.ﬂ.lnllf sllmlv. ll)lugu;}nsic_ms: l_.l_.rjllllvlll".\?‘uu::;"l)‘l‘!;ul-{ns’l‘l_:!‘m,i
Good Housckerpin shell =, Dimensions: i el s | DL S 067 higlt 22737 wide, FE high, A de, 25
NG Institute ® “"g ;":"'"{." deep Sl‘l‘;ds(.('j :\‘;.(ll:? ".-),{":;-; deep. ‘5159.50 .ﬁ;”—." ‘d;‘:l'l’- ’ 513?;]5‘0 ]'nl'||:l Inin
fomnnne N Y R . - . AL reela - I I’
0 HouseEEPING N\A(o’a‘ } ‘l_":brm-lllil‘l‘“im“ 1;:!’.'\_- I*orcelain ""\'“'rhf:.,.gmféo -‘:"') ............ $139.50 an) $183.00
g [ T T S $17L.50 (1) R

--THE OPEN DOOR
TO BIG PROFITS!

Nowhere else in all the world can anyone find such appealing features as
are a part of the new 1935 Crosley Shelvador Electric Refrigerators Here
are features that provide housewives with everything they could desire—
that carry with them such an irresistible sales appeal that the Crosley
Shelvador has become the fastest growing line of electric refrigerators in
America. And these features—this sales appeal is exclusive with Crosley

“This Much More In A Shelvador” is a phrase that immediately tells everyone here is greatly in-
creased usable capacity and with this feature things are twice as easy to find. The Shelvador
. and the other exclusive Crosley features are extra features—in addition to the outstanding

value, dependability, high quality, trouble-free service that characterize every Crosley model—
that bring such tremendous pride and satisfaction to every Crosley Shelvador owner.

-

FA-59 shelvador. 5 en. ft.
NET capacity : LLS squutre
reet shelt  spaee, Di-
niepsions: 36337 high, 257"
Whie, 2007 deep. §129.50
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Indiana State Fair Exhibit. ..

During the recent Indiana State
Fair, the Kiefer-Stewart Company,
Crosley distributors of Indianapolis,
Indiana, had this attractive exhibit
of Crosley Radios and Shelvador

Electric Refrigerators.

New Members Of
100 Percent Club...

Crosley distributor Interstate Elec-
tric Company. New Orleans, La.,
has had five new members recently
sain entrance into the Crosley 100%¢
club. by reason of their outstanding
sales accomplishments. These are:
J. F. Wolfe and R. A. Stevenson,
Radio and Electric Service, Bay St.
Louis. Miss.; Miss Natalie Perkins,
and W. H. Perkins. Jr.. W. H. Per-
kins and Son, Baton Rouge, La.; R.
H. Cone, Auto Lec Stores, Inc.. Baton
Rouge, La.

Powertul

SUNDAY
P. M.

tal Trlo, (Crosley Radios).

ley Shelvadors).
MONDAY
A. M.
Fiddlers. (Battery Radlos).
(Crosley Radios).

P. M.

ley Radios).
Radioes.)

G6:15—Sundown Varieties.
divx).

ley Shelvadors).

TUESDAY
A. M.

2:00—Crosley Sunday Concert, Instrumen-

3:30 Antonio & His Continentals. (Cros-

§:30—Top O’ the Morning, McCormick

11:30—Arthur Chandler, Jr., Organlst

1:15—News and Financial Notes. (Cros-
4:45—Questions and Answers. (Crosley
Crosley Ra-

11:00—WLW News Room (Crosiey Radlos)
1:30—Moon River, Organ & Poems. (Cros-

G:30—Top O’ the Morning (Battery Ra-
divs).

10:30-—The Virginians Male Quartet (Cros-
ley Shelvadors).

11:30-—Arthur  Chandier, Jr., Organlst
(Crosley Radlos),

P. M.
4:13-—News and Financial Notes. (Cros-
ley Radlos).
4:45—Questions and Answers (Crosley
ley Radios).
6:15—Sundown Varletles, Crosley Ra-
dios)

WLW Broadcasts Feature

500,000-watt WLW—the world's|devoted to Crosley radios and| conscious of Crosley products and
most powerful broadcasting sta-|refrigerators, into the homes of|to win prospects and sales for
tion is carrying these programs,|America to keep the nation ever| Crosley dealers.

(Tune in to 700 Kc.—Eastern Standard Time Listed)

11:00—WLW News Room (Crosley Shelva-
dors).

11:15—Los Amigos, Virginlo Marucetl and
IIfs  South Awmerican  Orchestra.
{Crosley Radlos).

1:30—Moon River, Organ & Poems. (Cros-
ley Shelvadors).

WEDNESDAY
A. M.
$:30—Top O the Morning. (Crosley Ra-
dios).

11:30—Arthur  Chandler, Jr., Organist
(Crosley Radios).

P. M.
:15—News and Financlal Notes. (Cros-
ley Radios).

45—Questions and Answers (Crosley
Radios).

:15—Sundown Varletles.
dlos).

:15—S8alute to Citles (Crosley Radios).
:30—Moon River, Urgan & Poems, (Cros-
ley Shelvadors).
THURSDAY
A. M.

0:30—Top O’ the Morning. (Crosley Ra-
dios).

e

(=1

Crosley Ra-

-
-

10:30—The Virgintans (Crosley Shelvadors)

11:30—Arthur Chandler, Jr., Organist
(Crosley Radlos).

P. M.
4:15—News and Financial Notes. (Cros-
ley Radios).
4:45—Questions and Answers (Crosley
Radlos).
68:15—Sundown Varleties.
divs).
11:00—WLW News Room (Crosley Radios)
11:15—Dark-Town Meetin' Time (Crosley

Crosley Ra-

1:30—Moon River, Organ & Poems. (Cros-

G:30—:ll‘lop O’ the Morning. (Crosley Ra-
08),
10:30—Crosley Follies, Wm. Stoess orches-

08).
11:30—Arthur Chandler, Jr., Organist.

3:00—Dorothenr  Ponce, Blues Singer.
4:15—3’0\3’5 and Financial Notes. (Cros-
1:45—Questions and Answers (Crosley
6:15—Sundown Varieties. Crosley Ra-

0s).
11:00—WLW News Room (Crosley Radios
1:30—Xoon River, Organ & Poems. (Cros).

Crosley Products

Shelvadors).

ley Shelvadors).

FRIDAY
A. M.

tra, Chorus, Soloists (Crosley Ra-

(Crosley Radios).
P. M.
(Crosley Radjos).

ios)

Radlos).

ley Shelvadors).

SATURDAY
A M.

6:30—Top O' the Morning. (Crosley Ra-
dlos).

P. M.

7:5—R., ¥, D. Hour. (Battery Rad .
11:00—News Flashes (Crosley I{ndlos)l.os)
1:45—Moon River (Crosley Shelvadors).

In addition to these programs,
many spot announcements boost-
ing Crosley products are broad-
cast each day.

THE GREATEST SALES HELP YOU HAVE EVER HAD!
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Vast Opportunity
With New Roamio
Automobile Radio . , .

There is an c\'cr-incrcasing de
for automobile radios that is assum-
ing such tremendous Proportions
that no Crosley dealer should over.
look_ the profit opportunities exist.
ing in this field. Recognizing this
fact, Crosley has developed a new
Roafmo automobile radio that s
destined to achieve greater sales
recprds lhun_ ever before in history.
This Roamio, Model A-156, has
many new features and outstanding
engineering refinements which take
auto radio performance to new
heights. It is a superheterodyne
with seven-tube eflcctiveness. Has
high gain antenna system, three gang
tuning condenser, primary vibrator
with tube rectification, tone control,
automatic  volume control, single
housing, full floating moving coil
electro-dynamic speaker, remote con-
trol illuminated airplane type dial,
remote control adapter. This new
model has a greatly reduced noise
level, improved selectivity and is
easier to install since no internal
changes are necessary.

You will find a huge market
awaiting the sale of this outstanding
radio. Go after this business in
every conceivable way. One sug-
gestion is that you secure a list of
car owners of your territory and
wage an active campaign. An at-
tractive and eflective circular fully
illustrating and describing the
Roamio A-156 is available through
your Crosley distributor.

mand

Long Service And
Complete Satisfaction...

Mrs. S. A. McNaughten of Rey-
noldsburg, Ohio, writes: .

“] thought you might be interest-
ed to know that we purchased a
Crosley radio in November, 1929. I
doubt very much if there is a radio
in use today that has given as many

hours as this one has. N
“] am a regular radio fan. Also a

stay-at-home. The radio is t}_lrned on
in the morning about 7 or 7:30 and
runs till 10:30 or 11:00 p. m. Th_ere
have been very few days in that time
that it hasn’t been used.

“Excepling tubes, I think five dol-
lars will easily cover all repairs.

“I think WLW is a very fine sta-

tion and certainly is the old stand
by with me.”

Window Display That Worked Automatically ...

A very novel window display of
kitchen equipment was installed re-
cently by the Union Gas & Eleetric
Co. of Cincinnati. Thousands of peo-
ple were attracted to the sight by
seeing the gas range automatically
turn on and off; the water faucets
doing likewise and the door of the

Displays Feature

Crosley Shelvador electric refrigera-
tor, secen at the extreme righl, open-
ing and closing automatically. Out-
side of the standard cabinets used in
the display, it was built entirely and
installed by the display department
of the Union Gas & Electric Com-
pany.

SHELYASGR
FAviy
"lfbw (1]
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Comparison Of Shelvador With Average Door...

Ever alert to the distinctive selling
appeal of the Shelvador, Bob Brown,
Crosley dealer of Anderson, Indiana,
has recently staged a series of win-
dow displays that emphatically il-
lustrated Shelvador advantages. Two
of these displays are shown above.
One dramatizes the extra space of
the Shelvador while the other points
out Shelvador’s heavy insulation.
This is undoubtedly an example of
the smart promotion stunts that have
made it possible for Bob Brown to
achieve such outstanding success.

This live-wire dealer is in the ter-
ritory of Kiefer-Stewart Company,
Crosley distributor at Indianapolis,

Indiana.

It's A Wonder...

“l was listening to a WLW an.
nouncer,” writes Harry Gyer of Co-
lumbus. Ohio, “and h- said, *when
vou want to hear a good program
vou tune in on WLW-—why not a
Crosley and have both’.  So I sent
back the radio that 1 had just bought
and ordered a Crosley and I'm
mighty glad to say that T did. 1
have had seven standard makes of
radios and can truthfully say that
Crosley is the best T ever had. Tt
is more than a radio. It is a
wonder.”

November 15, 1935
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Model F-70 Tri-Shelvador
Delivered For 8 Cents . . .

Ehrlicher Brothers Company of
Pekin, Hlinois. claim the record for
delivering a Crosley Tri-Shelvador
model F-70 at the lowest price in
history.

Ilere is the story in the words of
this live-wire dealer, “This is how it
happened. lLast week during the
Pekin Street Fair. sponsored by the
Pekin Association of Commeree and
American Legiou, the second award
was a Tri-Shelvador Model F-70 fur-
nished by us. Mrs. D. L. Sullivan of
this city, purchased a ticket for 8c
ithe only ticket she had) and won
the Tri-Shelvador”.

Mrs. Sullivan, highly gratified
over her prize, remarked, “I still
cannot believe it is mine. It’s won-
derful. T had often seen them in
vour window and hoped some day we
would be able to have one.”

So intense was the local interest in
this affair that this Crosley dealer
derived untold publicity. “A Cros-
ley Tri-Shelvador that sclls for
8189.50 being given for only 8c beats
the band” is now a common ex-
pression heard on the streets, accord-
ing to Ehrlicher Brothers Company.

Unique Display...

That Crosley dealer Charles No-
frey of Lakeport, California knows
how to create out-of-the-ordinary
displays that are both unusual and

Large Animated Billboard Keeps Boston Shelvador-Minded

On the top of a two-story building
in the heart of Boston is this large
35 by 50 feet billboard to keep the
Bostonians conscious of Shelvador.
Erected by Crosley Distributor
George Collins Company of Boston,
in the interests of Morgan Furniture
Company, dealer of Boston, this
completely illuminated and partly
animated billboard is doing an un-
usually good job in this territory.

This picture cannot begin to do
justice to the attractiveness and ef-
fectiveness of the billboard. The

[

effective is proven in the accompany-
ing picture. Nestling in an eflective
and eye-catching mountain of snow
background, the Crosley Shelvador is
quite an attraction to the polar bear
seeking nourishment from ils con-
tents.

It is undoubtedly the use of such
effective merchandising stunts that
has brought such singular success to
this aggressive dealer. Located in a
town of only 1250 population,
Charles Nofrey has achieved quite
an unusual sales record. In a re-
cent three-month period. his sales
totalled 82 Crosley Shelvador elec-
tric refrigerators.

According to N. J. Etienne of
Chanslor and Lyon Stores, Inc., San
Francisco, California, Mr. Nofrey
has attained this spectacular record
in spite of the size of the town “plus
the fact that his surrounding terri-
tory is very poorly populated and a
very poor country generally.”

space about ten feet deep across the
bottom is animated and is known as
a talking sign. A seventy-five word
message that is electrically lighted
flashes across this sign to point out
the dominating features of Shelva-
dor. The illustration of the refrig-
erator itself stands out in relief.

The sign is positioned at the cor-
ner of Fremont and Stuart Streets,
which is considered one of the busi-
est thoroughfares in downtown Bos-
ton.

Crosley Performs

Excellently In Canal Zone...
P. B. Banton of Balboa Heights,

Canal Zone writes:

*"Our Crosley radio set has now
been in operation here two years and
seven months and still going strong.
It broke down once and that was on
account of the insulation on one of
the speaker field coils being jammed
some way during installation and
finally arced through.

“The only thing I did to the set
was to install a lamp globe in the
bottom of the set which is lighted
all the time, and then installed a felt
curtain that as soon as I shut down
at night is buttoned over the back,
to hold the dry air.

“I amn mighty proud of my set, and
am more than convinced that it
brings in a lot that the other sets do
not get, and I sure do like the bass

notes that the large speaker brings
out so strongly.”
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Here is seen a portion of the attractive
and effective floor display used by May-

“No Promotions!” But Does
Refrigerator

No promotions, no unloading of
distress merchandise, no outside
salesmen, no contests—but does the
biggest refrigerator business in Cin-
cinnati, a city of 451,000 in a trading
area of more than half a million.

That in a nutshell is the story of
May-Stern & Co., Crosley Shelvador
dealer in Cincinnati.

This is a statement just the oppo-
site of most sales successes we hear
about. What, then, do they do to
acquire and maintain such leadership
in a well-known competitive market?

A few facts at the start will help
make the story understandable. May-
Stern has the largest appliance de-
partment within a radius' of 300
miles of Cincinnati, a department
that includes 10,000 square feet of
floor space all on one floor devoted
to this purpose. In this department
are different sections devoted to re-
frigerators, radios, and the various
appliances carried. . .

Merchandise 1is attractively d_ls-
played so that customers can readlll(y
view all products sold and make
their selections by means of conveni-
ent comparisons on the floor. Ninety-
eight per cent of all refnger‘?‘t{;r
sales are made inside the store. “\Ve

Stern and Company of Cincinnati to keep
their customers Shelvador-conscious,

Biggest
Business In Cincinnati. . .

do not use outside salesmen,” said
L. H. Wharfield, manager of the ap-
pliance department.  “The only
cases where sales are made outside
the store are where the customer
coming to the store has requested
the salesman to come to the house
to talk with other members of the
family.

“Our sales are made entirely
through our advertising and floor
salesmen. Our store uses dominant
space in newspapers, running ap-
proximately 200,000 lines of adver-
tising in a year for the different de-
partments. In the refrigerator sca-
son we predominate in the Cincin-
nati newspapers in refrigerator ad-
vertising. We have a large window
devoted to refrigerator displays
throughout the entire season.

“We do not use any special sales
stunts. We do not use any promo-
tions, sales contests, and we do not
sell distress merchandise.”

Discussing the May-Stern mer-
chandising policy, Martin Mandel-
ker, general manager, said, “A great
deal of our success is due to cus-
tomer good will. Our customers
have the habit of returning to us for
their household requirements, and

voung people starting out follow in
the footsteps of their parents.

Referring to  their refrigerator
merchandising, Mr. Mandelker said:
“In every one of our newspaper ad-
vertisements. we emphasize the ex-
cellent Crosley Shelvador features.
There is no doubt in my mind that
our success in selling Crosley refrig-
erators is due primarily to these
novel and practical {eatures. Re-
gardless of what the merchandise is,
and no matter in what department in
our store it is handled, any particu-
lar item that has new features will
appeal to the customer. The fea-
tures embodied in the Shelvador
constitute the keynote of the stress
used by our sales force in selling
Crosley refrigerators.”

DIPLOME
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Shelvador Awarded Prize

At European Exposition...

The above diploma is an award
accorded the Crosley Shelvador for
its high quality and general excell-
ence at the recent 1935 Exposition of
Hygiene at Strasbourg. Armand
Schwab, Crosley distributor for Al-
sace-Lorraine entered the Shelvador
in this exposition. “The Shelvador,”
Mr. Schwab writes, “was also award-
ed a prize at the 1934 European Fair
at Strasbourg.”

Proud Of Shelvador...

Mrs. N. C. Hoflman of Chicago,
Illinois, writes:

“We like the convenience of the
Shelvador and the nice clean-cut ap-
pearance of th> cabinet. The dealer
told us it would not cost much to
operate and he was right, as I found
that my electric bill increased only
a little each month.”

November 15, 1935
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CROSLEY SERVICE

T ' ‘ o] I Shelvador—
' 1 The First Choice...

That the Crosley Shelvador gives
anyone everything they could desire
is ‘amply expressed in a recent let-
ter from Joseph M. P. Marvell, Syra-
cuse, N. Y.:

“After months of deliberation and
after examining many makes of re-
frigerators we finally went to see the
\ ‘Crosley.” We looked at all the other
makes and for the model that fit our

SUPPLEMENT

MODEL 555

TUBE SOCKET VOLTAGE READINGS

Tube Function H P

Selecting Winner In
Davega-Crosley Contest . . .

Here are shown the judges select-
ing the winner in the Davega-Crosley
contest conducted by the Davega

@

Enthused Over 1936 Line...

It is no wonder that Charles M.
Fisher, president of Ownehouse
Hardware Company, Bozeman, Mon-
tana, is so enthused over the new
1936 Crosley Radios after taking a
model home and demonstrating its
superior performance to his own
satisfaction. An interesting letter
recently received from Mr. Fisher
follows:

“On a recent trip to Billings, Mon-
tana, where the Marshall-Wells Co.,
had a full line of your 1936 radios
displayed, we were indeed pleased
with your new setup and placed a
nice order with them for a number
of your models.

*We have already enjoyed some
fine sales and our customers as well
as ourselves are highly pleased and
very much enthused over your en-
tire line. The writer is using one
of your eight tube Monitor consoles
and it is unquestionably one of the
finest radios I have ever had in my
hone.

*I want to take this opportunity
to express my personal sentiments,
along with those of our entire or-
ganization, with the new 1936 Cros-
ley models. feeling confident we will
all enjoy, not only a fine volume of
business, this year, but let the public
recognize the fact that Crosley knows
how to build radios.”

Company, large Crosley dealer in
New York and surounding territory.
Left to right are: Manny Roth, sales
promotion manager of Davega; Hen-
ry Benjamin, vice-president of Da-
vega; Fielding Robinson, manager,
Crosley Distributing Corp., New
York; and Richard Davega.

The contest was called the “Home
Economy Survey.” Persons desiring
to enter the contest sent in a letter
giving the five features which they
most preferred in any refrigerator
which they purchased, regardless of

could do for her, she decided to buy.

“The Shelvador has now been in
operation in our home about six
months.  In the warm weather we
have had ice cream daily plus ice
cubes and at a surprisingly low cost.”

the make. They came into the Da-
vega stores and were shown the
various kinds of refrigerators and
from their inspection wrote their
preferences. By far the most out-
standing of all features stressed in
the letters was the Shelvador feature
which appealed tremendously to the
women, said Fielding Robinson,
manager, Crosley Distributing Corp.,
New York.

Use This New
Display For
Xmas Promotion
Here is a most strik-
ing display that is cer-
tain to attract attention
during the Christmas
selling season. With
its metallic blue back-
ground, metallic red
candle and three car-
ollers in a beautiful
color scheme, this dis-
play is different from
anvthing you have ever
seen. It is designed
so that illumination
may be obtained if de-
sired. Order this dis-
tinctive Christmas dis-
play from your Crosley

distributor.

Christmas Ads Are Ready...

To help you in the promotion of
Crosley Radios and Shelvador Elec-
tric Refrigerators as ideal Christmas
Gifts, a series of attention-compell-
ing. newspaper ad mats has been

prepared and is now ready for in-
sertion in your local newspaper.
There are one-column, two-column,
and three-column ads on both radies
and refrigerators. Order these mats
now- from your Crosley distributor.
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DHVEGﬂ 3 K requirements we could not find one ‘J Su G K Go Ga
ciry raoio B i as low in price. as the Shelvador. 6A8 Osc. Mod. 6.4 - T B —

Crostey, "- “The Shelvador was the most beau- 6K7 LF : 295 135 — 0 7.5 -10t0-20 155

CONTEST ) . - F. Amp. 6.4 2
. . tiful we looked at— regardless of 6J17 Det. & A. F. Amp. 64 ) 135 10 0 10. — -
= price.  When my wife saw the Shel- 6F6 Output - 5+ Amp. Y 1 65 : 0 4. — —
vador feature and realized what that 4 295 295 — 0 20. - —_

5Z4 Rect. 48 _ 390

ALL D.C.
FILAMEN'IYSOII\‘/'II‘EP;GS%SRIIQVIEASURED TO CHASSIS WITH A 500 VOLT D.C., 1000 OHMS PER VOLT, METER.
D WITH LOW READING A.C. VOLTMETER. ALL VOLTAGES PLUS OR MINUS 10%.

POWER DEMAND 86 WATTS AT 117.5 VOLTS.

PARTS LIST—MODEL 555

Figures in first column cefer to parts shown in Diagram on page 18.

I;Tem o Item
o. art No. Description No. Part No. D ipti
1A G6 —27134 Dial Light Assm. —37354 Dial Face onf;ﬂlptlon
1B [G6 —27134 |Dial Light Assm. 22 B —33906A [A.C. Cord & Plug
2 G82 —32000 Ant, Coil, S. W. B. 23 —5370A | Resistor, 20,000 Ohm
3 G81 —32000 Ant. Coil, B. C. B. 24 —21237 Resistor, 60,000 Ohm
4 G65 —32002 Osc. Coil, S. W. B. 25 —21875 Resistor, 100,000 Ohm
5 G66 —32002 Osc. Coil, B.C.B. 26 —21455 Resistor, 300,000 Ohm
6 G71 —32004 Ist 1. F. Assm. 27 —33344 Resistor, 400,000 Ohm
7 G72 —32004 |2nd I. F. Assm. 28 —37245 Resistor, 1.5 Megohm
8 W —36055 |Condenser, 35. Mfd. 400 Volt 29 W —25291 Resistor, 500 Ohm 1% W. (Flex)
9 W —36057 |Condenser, 40. Mfd. 300 V. 30 W —28106 | Resistor, 500 Ohm % W. (Flex)
10 W -—36931 |Condenser, 12 Mfd. 25 V. 31Z Resistor, 10,000 Ohm Candohm
11 W —30805 |Condenser, 0.01 Mfd. 400 V. 31Y Uiy __37946A 4| Resistor, 25,000 Ohm Candohm
12Z Condenser, 0.00017 Mfd. 200 V. 31X Resistor, 185. Ohm Candohm
12y ¢|W '—30322A3 Condenser, 0.006 Mfd. 200 V. 31W Resistor, 185. Ohm Candohm
137 Condenser, 0.001 Mfd. 400 V. 32 G154—36400 | Socket, 524
13y (|W —25537A3 Condenser, 0.03 Mfd. 400 V. 33 G153—36400 | Socket, 6F6
14 W —23191A |Condenser, 0.01 Mfd. 400 V. 34 G157—36400 | Socket, 6J7
15AZ Condenser, 0.02 Mfd. 200 V. 35 G151—36400 | Socket, 6K7
15AY |W —28623 ; Condenser, 0.02 Mfd. 200 V. 36 G156—36400 | Socket, 6A8
15BZ Condenser, 0.02 Mfd. 200 V. 317 331—CL—9 | Speaker, (555)
1513Y; W —28623 3 Condenser, 0.02 Mfd. 200 V. 432—CJ—3M |Speaker, (5555) Console
16 W 27216 |Condenser, 8836M1\§I¢fid 2280V\., o G3 —35696 | Speaker Cable (5555)
17Z Condenser, 0. ; g
7Y f W —35011 ; Condenser, 0.03 Mfd. 400 V. 38'120 —37247 ¢! Band Change Switch
18 W —36541 Condenser, 0.02 Mfd. 160 V. 39 w 3618
192 10 o s 4A | Tone Control Switch
19y tion Trimmer Cond. 41 o= 6719 | Ant. & Grd. Terminal
19V (|W —37241A4/4 Section —28500 | Power Trans. 60 Cy. 110 V.
19W . G13 —28500 Power Trans. 25 Cy. 110 V.
207 S. W. Osc. Series Padder G14 —28500 Power Trans. 25 Cy. 220 V.
20y {|G29 —33006 1| B ¢’ Osc. Series Padder ﬁ% _ar30s J goiume gontrol A.F. Grid
: olume Control Output Gri
giszz G17 —33001 {|Var. Tuning Cond. Gang 42X 1| On-OF Switch S
_37353C | Dial Assm. Complete B —35917 | Escutcheon
37158 | Dial Glass %V — 28 | Escutcheon Screws (3)
37156 Dial Pointer Y —31585B | Knob, V. C. & Dial
37157 | Pointer Screw —36355 Knob, T. C. & Band Change

November 15, 1935
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The Crosley Broadcaster
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THERMOSTATED

HEAT is the most

form to sell

to EVERYBODY!

HERE is an auxiliary heating device
with the features of a central heat-
ing plant. Has a thermostat to assure
comfort and warmth when and where
it is wanted—and at the temperature
that is wanted. Just the thing to bring
summer comfort to those hard to heat

rooms.

Nothing else like it with thermostat at
such an amazingly low price. ~Now is
the time to push it—get it on display—
advertise it — sell it —and $ 50
you will be amazed at the 7

profits it will bring in. S\?i/ge;:f;n H;;;i::r

Circulates Thermostatically

Now everyone can aress
in comforl. The Crosley
Temperator will raise the
temperature in a room to
the desired degree. Just
sot the thermostat and en-
joy tho temperature you
like bost.

What a boon to mothers! Now,
with the aid of the Crosley Tem-
perator, baby’s bath need cause no
worry. No danger of chilling or
catching cold—exactly the tempera-
ture best for baby, at the touch
of a switch.

The man of the house
deserves to shave in
comfort. No matter if
the rest of the house is
cool, the Crosley Tem-
perator will bring com-
fort and warmth to any
room.

ture, that degree of heat will be maintained.

hot to touch.

A metal grille at the front and

Controlled Heated Air
® The Crosley Temperator circulates heat so
that it is distributed throughout the entire
room. It is an economical and efficient meth-
od of bringing warmth to any room. By set-
ting the Thermostat to the desired tempera-

The Thermostat switches off the Temperator
as soon as the room reaches the temperature
selected and switches it on again as soon as
the temperature falls below that point.

® Due to the unique design of the Crosley
Temperator, its case does not become too

back of the Temperator protects the heating
coils and fan.

® The Temperator comes complete with a
six foot cord and is ready for operation.
Available in two colors — brown or green.
Dimensions: 10%"” high, 7" wide, 5%’ deep.
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Sail the Seas of

Profitable Sale

with the
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0/@3]3@.@ SLEY CLIPPER:O

Nine Tubes . .. Five Bands . . .
ALL WAVE PLUS WEATHER BAND

HERE is one of the greatest radios ever built

B+

regardiess of price. [t gets everything— FEATURES
: American, foreign, police, amateur, aviation,
weather broadcasts. It has everything—distinc- » Nine-tube, Fiveband, Allwavo
) . Superheterodyne . . .
tive beauty, outstanding performance, latest fea-
tures, sensational value. It is a big sales and profit * Weather Breadcasts 150-400 Ke.
maker. Display it—advertise it—sell it—NOW! * Standard Broadcasts 540-1500 Ke. f
e Police, Amateur, Aviation Broad- f
® CROSLEY CLIPPER casts 1500-4000 Ke.
This superb five-band all-wave model virtually « Foreign Broadcasts 4,000-10,000
commands the air.  The exquisite cabinet has Ke; and 10,00022,000 Ke.
a front panel of center matched stump walnut O BT iy
veneer,  Pilasters of California Claro walnut e Automatic Volume Control.
veneer with rosewood caps and reeded corners. « Full Vision Nluminated Airplane

high, 1534" wide, 1034" deep. e Tone Control.

CONSTITUTION—Ten metal tubes.  Other $99 95 e Dual Ratio Tuning Control.
feotures and cabinet same as Clipper. * e Full Floating Moving Coil Elec-

i ions: 1934" Type Dial.
Walnut top. Dimensions: 1934 $8500 YP

-Dynamic Speaker.
® CROSLEY CLIPPER CONSOLE .
One look at this delightful cabinet and anyone * two type 76, one type 6B7, three
will agree it is one of the most beautiful ever de- et 523, one

signed. Has a front panel of stump walnut veneer
with California Claro walnut on the pilasters. f
Reeded stiles. Fiddle back walnut on top. Decora-
tive reeded grille. Walnut end panels.

Dimensions: 412" high, 25" wide,
12Y2" deep. $] 0000
CONSTITUTION CONSOLE—Ten metal tubes

Other  features and cabinet same as Clippe;' $]25 00
Conscle. o

All Prices Slightly Higher In Florida, Rocky Mountain States and West

4

Whatever Happens.....You’te There With A Crosley
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