COMPLETE
TELEVISION,

RAD

CABLE

O

|

INDUSTRY DIRECTORY

aem e = »
2 e AR 1T DTN SN e
- WA .-

B DR B Lo gn 2 MR = =<5 ,
P ' AP D 4 4 "

o, SN S L b!}s,l,gl. ..Kt...v.-f&(‘ TR o -

—-—ae i AL+ ‘/ = I"r’ -

W —

. ! -. ey
R VTS >

MEIR \ @Y 18's VT ST BANGERIEN. c» s IS,

cammrr s 8 e e ree e mOs Brms S W o R iy

-t

>
-

A TN VAN 7 VLR
s O % s - R = ’

. Y

——
D

= &
5T




COMPLETE
TELEVISION,

RADIO & CABLE
INDUSTRY DIRECTORY

WorldRadioHistory



REF 384.54 COM 2014
Complete television, radio & cable
industry directory.

2014

COMPLETE
TELEVISION,

RADIO & CABLE
INDUSTRY DIRECTORY

WorldRadioHistory



PUBLISHER: Leslic Mackenzic

EDITOR: Richard Gottlieb

EDITORIAL DIRECTOR: Laura Mars

PRODUCTION MANAGER & COMPOSITION:  Kristen Thatcher

PRODUCTION ASSISTANTS: Angcla Barrett, Kevin Bierfeldt, Meredith Day, Joseph Esser, Cathy Hughcs
MARKETING DIRECTOR: Jessica Moody

Grey House Publishing, Inc.
4919 Route 22
Amenia, NY 12501
518.789.8700
FAX 845.373.6390
www.greyhouse.com
c-mail: books@greyhouse.com

While every cffort has been made to cnsure the reliability of the information presented in this publication, Grcy House Publishing neither
guarantees the accuracy of the data contained herein nor assumes any responsibility for errors, omissions or discrepancies. Grey House ac-
cepts no payment for listing; inclusion in the publication of any organization, agency, institution, publication, service or individual does not
imply cndorsement of the editors or publisher.

Errors brought to the attention of the publisher and verified to the satisfaction of the publisher will be corrected in future editions.

Except by express prior written permission of the Copyright Proprietor no part of this work may be copied by any means of publication or
communication now known or developed hereafter including, but not limited to, use in any directory or compilation or other print publica-
tion, in any information storage and rctricval system, in any other electronic device, or in any visual or audio-visual device or product.

This publication is an original and creative work, copyrighted by Grey House Publishing, Inc. and is fully protected by all applicable copy-
right laws, as well as by laws covering misappropriation, tradc sccrets and unfair competition.

Grey Housc has added value to the underlying factual matcrial through one or more of the following cfforts: unique and original sclection;
expression; arrangement; coordination; and classification.

Grey House Publishing, Inc. will defend its rights in this publication,

Copyright © 2014 Grey Housc Publishing, Inc.
All rights reserved
Printed in Canada

2nd cdition published 2014

Publisher's Cataloging-In-Publication Data
(Preparcd by The Donohue Group, Inc.)

Complete television, fadio & cable industry directory / [editor: Richard Gottlicb].

v.; cm.
Annual

Began with 2013.

Dcscriptbﬁ based on 2013; title from titlc fage

"An carlier version of a similar work was published by Bowker as Broadcasting & Cable Ycarbook"--P. vii
Includes index.

ISBN: 978-1-61925-142-7 (2014 cd.)

1. Television broadcasting--United States--Directorics. 2. Radio broadeasting--United States--Directories. 3. Cable television--United
States--Dircctorics. 4. Television broadcasting--Canada--Directorics. 5. Radio broadcasting--Canada--Directories. 6. Cable television--
Canada--Dircctorics. 1. Gottlicb, Richard. II. Grey Housc Publishing, Inc. [II. Title: Broadcasting & cable yearbook. New Providence, N.J.:
R.R. Bowker, ¢1993- V. Title: Complete television, radio, and cable industry directory

HEB689 .C66
384.54/097

WorldRadioHistory



Table of Contents

Introduction

Chronology of Electronic Media

The FCC and Rules of Broadcasting
Glossary of Terms

List of Abbreviations

BROADCAST TELEVISION - U.S.

Statistics

TV Markets (DMA) Ranked by Numberof TV Homes . ................. 1
TVSEISINUSE . ..ot 6
55 Years of Television Transactions. .. ..............cooineeunnnes 7
Record of Television Station Growth ................ccoiveieninnn. 8
Top 100 TVPrograms. .. .....ovve it 10
Sales of Television RECEIVES. . . .......ov v v 12
Major Broadcast TV Networks ..., 13
Regional Broadcast TV Networks. .. ... nt, 13
TV Group OWnership ... ...oovot s 15
Keyto TVLIStNGS. ... e 25
DMA Cross Reference List. ..............coiie i, 26
TVStationsby DMA . ... 29
TV Stationsby CallLefters. ...t 157
TV Stations by Digital Channel. . ............. ...t 164
TV Stations by Virtual Channel. ................ ... 171
Spanish-Language TV Stations .....................ooiiit 177

BROADCAST TELEVISION - CANADA

Statistics

TOPTVPrOGrams . .......ovvnt it 178
TV Financial Indicators. . ..........ccovuiiiiiiiniiiiiinns 180
TV BESICS . oo v ettt 181
Major Broadcast Networks . ... 182
TVGroup Ownership ..ot 184
TV Stations by Province . .. ... 185
TV Stationsby Call Lefters. ...t 194
TV Stations by Analog Channel ..., 195
TV Stations by Digital Channel. .................oooii i, 196

RADIO - U.S

Statistics

Nielsen Radio Market Rankings. . . ..., 197
National Radio Networks ... 199
Regional Radio Networks . ..., 199
Radio Group OwWnership. ........ooovvviiiiiii e 203
KeytoRadioListings .........ooovviiiiiiiiiiiii s 238
Radio Stationsby State ................o i 239
U.S.-Based International Radio . ...................cooviiin 1170
U.S.-Based SatelliteRadio..................coooiii it 171
AM Radio Stations by Call Letters . .. ...................cooit. 1172
FM Radio Stationsby Call Letters ....................oooiinn 1185
AM Radio Stations by Frequency.............coviiiiiniiininn 1213
FM Radio Stations by Frequency...............cooovvviennnnn. 1227
Radio Formats Defined. ...........c.ooviiiiiiii i 1265
Programming on Radio Stations. . .......................oois 1256
Special Programming on Radio Stations ......................... 1319

RADIO - CANADA

Radio Group Ownership. .......oovvvvii i 1336

Radio Stations by Province. ... 1337
AM Radio Stations by CallLefters . ........................oot 1397
FM Radio Stations by CaliLefters .........................ooot 1398
AM Radio Stations by Frequency....................cooina... 1401
FM Radio Stations by Frequency . .............coovvvinnn it 1403
Programming on Radio Stations. ........................ .. ..., 1409
Special Programming on Radio Stations .. ....................... 1414
CABLE - U.S.

Statistics

Top10Cable Programs . ...........oviiiini s 1417
National Cable Networks ................cco i, 1418
Regional Cable News Networks. . .....................coiitas. 1425
Regional Cable Sports Networks . ....................ooiiint, 1427

CABLE - CANADA

Statistics

TV Basics, 2013-2014. . .. ... 1429
Cable Networks. .. ...t 1431

PROGRAMMING

Major TV Program Syndicators/Distributors. . ..................... 1434
Major National TV News Organizations .......................... 1434
RadioNews Services ... 1437
Radio FormatProviders . ..........ccovviiiiiiiies 1439
Cable Audio Services . . ..o 1440
Producers, Distributors and Production Services Subject Index . .... .. 1441

Producers, Distributors and Production Services Alphabetical Index. . . . 1451

EQUIPMENT MANUFACTURERS & PRODUCTION SERVICES

Equipment Manufacturers and Distributors Subject Index............ 1477
Equipment Manufacturers and Distributors Alphabetical Index ........ 1493
PROFESSIONAL SERVICES
Employment and Executive Search Services. . .................... 1539
Engineering and Technical Consultants. . ........................ 1539
Legal Services .........cocvvviiiie i 1542
Management and Marketing Consultants. ........................ 1556
MusiC LICENSING ...\ v e e 1563
Research Semvices . ... 1564
Station and Cable System Brokers. .....................coiun 1566
Station Financing Services. ... 1568
Talent AgentsandManagers . ..........oovveiiiiiniinnnns 1571
ASSOCIATIONS, EVENTS, EDUCATION & AWARDS
National Associations . . ..........coovviiiiiiiiin i 1572
State and Regional Broadcast Associations. . ..................... 1584
State and Regional Cable Associations . ......................... 1588
Major Broadcastingand Cable Awards .......................... 1590
Trade ShOwS. .. ..o.oe i 1593
Union/Labor Groups . . .....cov v 1597
Vocational and Career Development Schools ..................... 1599
GOVERNMENT
Federal Communication Commission Executives and Staff........... 1602
US Government AGENCIES . ... vvvv vt 1602
US State Cable Regulatory Agencies. ................coooivninn. 1603
Canadian Regulatory Agencies ...............ooovviiiiininnn, 1603

WorIngdioHistory



Introduction

First published as Broadcasting Yearbook, then as Broadcasting & Cable Yearbook, this reference work is now
published by Grey House Publishing and titled the Complete Television, Radio & Cable Industry Directory. For more
than 70 years, it has consistently filled the need for current, comprehensive television, radio and cable industry
information for both U.S. and Canadian markets.

Grey House is pleased to continue to offer authoritative information in both print and online formats.

Important Features

The 2014 edition covers the same valuable data fields researchers are used to, presented in an easy-to-use,
organized format that Grey House has been fine-tuning in the two years since acquiring this important title.

Instead of interspersing U.S. and Canadian data, this edition clearly separates U.S. and Canadian material for
television, radio and cable, in comprehensive sections that include market areas, call letter lists and station profiles in
one place.

Each station profile separates important elements, such as web sites, ownership, and programming. Key contact
names are indented for quick recognition; all television stations include virtual channel as well as digital, and all radio
stations include Arbitron’s market area.

The Complete Television, Radio & Cable Industry Directory includes ei?ht major sections, with the “big three” —
television, radio and cable - arguably the most detailed and most significant. More than just call letters, however, this
directory includes professional services from producers and engineers to equipment manufacturers and legal services,
plus those who consult and advocate for this diverse industry.

Television

U.S. television starts with TV statistics — ranking of TV markets, top TV programs, growth and transactions of TV
stations, and television sales.

Following these statistics are detailed listings of national and regional networks, and group owners. TV stations are
arranged by DMA (Designated Market Area). These station listings include dozens of technical details direct from the
FCC, such as digital and virtual channel numbers, hours of operation, frequency, and antenna height. Corporate
information follows — licensee, owner and network — plus names of important decision makers, such as President,
Station Manager, Program Director and more. Users will find thousands more names than in the previous edition.

Following the U.S. stations, are informative lists — TV stations by call letters, by digital and virtual channels, and a list of
U.S. stations that broadcast in Spanish.

Comprehensive Canadian TV information follows the U.S. sections — including networks, group owners, detailed
station listings, and lists by call letters and channels.

Radio

U.S. radio starts with Nielsen Radio Market Rankings, which ranks each of the 300 U.S. radio markets by its
population.

Following radio market information are detailed listings of national and regional radio networks, and group owners, all
with current key contact names. Listings are arranged by state of license, then city within the state. Like the television
stations, these listings include dozens of technical details direct from the FCC, such as power, frequency and hours of
operation, plus the station’s market area. Users will find type of programming and special programmin?, including
hours of news programming, and target audience. Long lists of key contacts follow, assuring you will always be able to
reach the right person.

Following the detailed station listings are information on international radio, satellite radio, and call letters listed by AM
and FM and frequency. The U.S. radio section ends with detailed programming information — putting each radio station
into one or more listening designations, from Adult Contemporary to Vietnamese. This programming index is followed
b%/t special programming, where you will find specifics, like which stations in Portland, Oregon offer jazz on Sunday
afternoon.

Comprehensive Canadian radio information follows the U.S. sections — including networks, group owners, detailed
station listings, lists by call letters and frequency, and programming.

Cable

This section starts with a variety of updated statistics on U.S. cable programming, followed by detailed listings of
national and regional cable networks, with a separate section on regional cable sports networks.

Cable data for Canada follows, with detailed listings of Canadian cable networks. This section also includes industry
statistics.

WorldRadioHistory
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Introduction

Technical Equipment and Services

Following the detailed station listings, the Complete Television, Radio & Cable Industry Directory goes on to include
current, comprehensive information on those who provide services, materials and equipment to the industry. From
major television syndicators to radio news services, from producers to distributors, from equipment manufacturers to
cable audio services, this edition will help you find the product or service you need.

Professional Services and More

This comprehensive directory also includes listings of employment services, technical consultants, legal services, and
talent agents. There is a separate section on associations, trade shows and vocational schools and, finally, complete
listings for the FCC and other regulatory agencies, as well as Canadian agency information.

This directory is your key to this dynamic industry, all in one place, with valuable profiles, industry statistics, and
comprehensive indexes. Find out specifics of any station in the U.S. and Canada, including their audience, how to
reach them, what school offers industry training, where to find the latest studio sound board, and how to keep up on
the latest industry regulations.

Online Database

For even easier access to this information, the Compete Television, Radio & Cable Industry Directory is available by
subscription to our online database — G.O.L.D. For more information or a free trial, call 800-562-2139 or visit
www.greyhouse.com.

WorldRadioHistory
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A Chronology of the Electronic Media

From Isaac Newton to Netflix: A Chronology of the Electronic Media

1666
Sir Isaac Newton performs basic experiments
on the spectrum.

1794
Allessandro Volta of Italy invents the voltaic
cell, a primitive battery.

1827

George Ohm of Germany shows the relation-
ship between resistance, amperage and voit-
age. Sir Charles Wheatstone of England
invents an acoustic device to amplify sounds
that he calls a “microphone.”

1844

Samuel F.B. Morse tests the first telegraph
with “What hath God wrought?” message sent
on link between Washington and Baltimore.

1858

First trans-Atlantic cable completed. President
James Buchanan and Queen Victoria ex-
change greetings.

1867
James Clerk Maxwell of Scotland develops
the electromagnetic theory.

1875

George R. Carey of Boston proposes a sys-
tem that would transmit and receive moving
visual images electrically.

1876
Alexander Graham Bell invents the telephone.

1877
Thomas A. Edison applies for a patent on a
“phonograph or tatking machine.”

1878

Sir William Cooke of England passes high
voltage through a wire in a sealed glass tube,
causing a pinkish glow\Mevidence of cathode
rays. It's the first step toward the development
of the vacuum tubes.

1884
Paul Nipkow of Germany patents a mechani-
cal, rotating facsimile scanning disk.

1886

Heinrich Hertz of Germany proves that elec-
tromagnetic waves can be transmitted through
space at the speed of light and can be re-
flected and refracted.

1895
Wilheim Conrad Roentgen of Germany dis-
covers X-rays.

Guglieimo Marconi sends and receives his
first wireless signals across his father's estate
at Bologna, italy.

1896

Marconi applies for British patent for wireless
telegraphy. He receives an American patent a
year later.

1899
Marconi flashes the first wireless signals
across the English Channel.

1900

Constantin Perskyi (France) coins the word
television at the International Electricity Con-
gress, part of the 1900 Paris Exhibition.

1901

Marconi at Newfoundland, Canada, receives
the first trans-Atlantic signal, the letter “S,”
transmitted from Poldhu, England.

1906

Dr. Lee de Forest invents the audion, a
three-element vacuum tube, having a fila-
ment, plate and grid, which leads to the ampli-
fication of radio signals.

1910

Enrico Caruso and Emmy Destinn, singing
backstage at the Metropolitan Opera House in
New York, broadcast through the De Forest
radiophone and are heard by an operator on
the SS Avon at sea and by wireless amateurs
in Connecticut.

United States approves an act requiring cer-
tain passenger ships to carry wireless equip-
ment and operators.

1912

The Titanic disaster proves the value of wire-
less at sea; 705 lives saved. Jack Phillips and
Harold Bride are the ship's wireless operators.

1920

On August 20, 8MK (later, WWJ) in Detroit,
owned by the Detroit News, starts what is later
claimed to be regular broadcasting.

The Westinghouse Co.'s KDKA(AM) Pitts-
burgh broadcasts the Harding-Cox election on
returns November 2 as the country’s first li-
censed commercial radio station.

1921

The Dempsey-Carpentier fight is broadcast
from Boyle’s Thirty Acres in Jersey City
through a temporarily installed transmitter at
Hoboken, New Jersey. Major J. Andrew White
was the announcer. This event gave radio a
tremendous boost.

1922

The superheterodyne circuit is demonstrated
by its inventor, Edwin H. Armstrong. It dramat-
ically improves AM radio reception.

WEAF(AM) New York broadcasts what is
claimed to be the first commercially spon-
sored program on September 7. The
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advertiser is the Queensborough Corp., a real
estate organization.

WOI(AM) Ames, lowa, goes on air as the
country's first licensed educational station.

1923
Dr. Viadimir K. Zworykin files for a U.S. patent
for an ail-electronic television system.

A “chain” broadcast features a telephone
tie-up between WEAF(AM) New York and
WNAC(AM) Boston.

1924

The Republican convention in Cleveland and
the Democratic convention in New York are
broadcast over networks.

1925

President Calvin Coolidge's inaugural cere-
mony is broadcast by 24 stations in a trans-
continental network.

1926

President Coolidge signs the Dill-White Radio
Bill creating the Federal Radio Commission
and ending the chaos on the radio dial caused
by the wild growth of broadcasting.

National Broadcasting Co. is organized on
November 1 with WEAF(AM) and WJZ(AM) in
New York as key stations and Merlin Hall
Aylesworth as president. Headquarters are at
711 Fifth Ave., New York.

1927

The Columbia Broadcasting System goes on
the air with a basic network of 16 stations.
Maijor J. Andrew White is president.

Philo T. Farnsworth applies for a patent on his
image dissector television camera tube.

1928
NBC establishes a permanent coast-to-coast
radio network.

1929
William S. Paley, 27, is elected president of
the Columbia Broadcasting System.

Viadimir Zworykin demonstrates his kine-
scope or cathode ray television receiver be-
fore a meeting of the Institute of Radio
Engineers on November 19.

1930
Experimental TV station W2XBS is opened by
National Broadcasting Co. in New York.

1931

Experimental television station W2XAB is
opened by Columbia Broadcasting System in
New York.

The first issue of Broadcasting magazine ap-
pears on October 15.



A Chronology of the Electronic Media

The National Association of Broadcasters re-
ports that more than half of the nation’s radio
stations are operating without a profit.

1932

CBS, NBC, and New York area stations, nota-
bly WOR(AM), go into round-the-clock opera-
tions to cover the Lindbergh kidnapping,
radio’s biggest spot-news reporting job to
date.

NBC lifts its ban on recorded programs for its
owned-and-operated stations, but continues
to bar them from network use.

NBC withdraws prohibitions against price
mentions on the air during daytime hours; two
months later, both NBC and CBS allow price
mentions at nighttime as well.

1933

Associated Press members vote to ban net-
work broadcasts of AP news and to restrict lo-
cal broadcasts to bulletins to stipulated times
with air credit to member newspapers.

The American Newspaper Publishers Associ-
ation declares radio program schedules are
advertising and should be published only if
paid for.

CBS assigns publicity director Paul White to
organize a nationwide staff to collect news for
network broadcast. General Mills agrees to
sponsor twice-daily newscasts.

1934

Congress passes the Communication Act,
which, among other things, replaces the Fed-
eral Radio Commission with the Federal Com-
munications Commission.

1935
RCA announces that it is taking television out
of the laboratory for a $1 million field-test pro-
gram.

1936

A year of TV demonstrations begins in June
with the Don Lee Broadcasting System'’s first
public exhibition of cathode ray television in
the U.S., using a system developed by Don
Lee TV director Harry Lubcke. One month
later, RCA demonstrates its system of TV with
transmissions from the Empire State Building,
and Philco follows with a seven-mile transmis-
sion in August.

FM (frequency modulation) broadcasting, a
new radio system invented by Major Edwin H.
Armstrong, is described at an FCC hearing as
static-free, free from fading and cross-talk,
having uniformity day and night in all seasons
and greater fidelity of reproduction.

A.C. Nielsen, revealing his firm's acquisition
of the MiT-developed “Audimeter,” proposes a
metered tuning method of measuring radio
audience size.

1937

WLS(AM) Chicago recording team of Herb
Morrison, announcer, and Charles Nehlsen,
engineer, on a routine assignment at

Lakehurst, New Jersey, records an
on-the-spot account of the explosion of the
German dirigible Hindenburg. NBC breaks its
rigid rule against recordings to put it on the
network.

1938

Broadcasting publishes the first facsimile
newspaper in a demonstration at the National
Association of Broadcasters convention.

1939

After 15 years of litigation, the patent for
iconoscope-kinescope tubes, the basis for
electronic television, is granted to Dr. Viadimir
Zworykin.

A telecast of the opening ceremonies of the
New York World's Fair marks the start of a
regular daily television schedule by RCA-NBC
in New York.

The first baseball game ever tele-
vised\MPrinceton vs. Columbia\Mappears on
NBC.

1940

The FCC authorizes commercial operation of
FM, but puts TV back into the laboratory until
the industry reaches an agreement on techni-
cal standards.

CBS demonstrates a system of color TV de-
veloped by its chief TV engineer, Dr. Peter
Goldmark.

1941

Bulova Watch Co., Sun Oil Co., Lever Bros.
and Procter & Gamble sign as sponsors of the
first commercial telecasts on July 1 over
NBC's WNBT(TV) New York (until then
W2XBS).

President Roosevelt’s broadcast to the nation
on December 9, the day after war is declared,
has the largest audience in radio his-
tory\Mabout 90 million listeners.

1942

The Advertising Council is organized by ad-
vertisers, agencies, and media to put the tal-
ents and techniques of advertising at the
disposal of the government to inspire and in-
struct the public concerning the war effort.

1943

Edward J. Noble buys the Blue Network from
RCA for $8 million in cash. RCA had two net-
works, NBC Red and NBC Blue.

1944

With the FCC approval of the transfer of
owned stations, the Blue Network assumes
the name of its holding company, the Ameri-
can Broadcasting Co.

1945

Pooled coverage of the Nazi surrender in May
brings the American people full details of the
end of the war in Europe. Peace heralds a
communications boom: Not only will program-
ming restrictions end, but new station con-
struction, frozen for the duration, will proceed
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at an explosive pace soon after V-J Day in
August.

1946

A telecast of the Louis-Conn heavyweight titie
fight, sponsored by Gillette Safety Razor Co.
on a four-city hookup, reaches an estimated
100,000 viewers and convinces skeptics that
television is here to stay.

RCA demonstrates its all-electronic system of
color TV.

Bristol-Myers is the first advertiser to sponsor
a television network pro-
gram\MGeographically Speaking\Mwhich
debuted October 27 on NBC TV's two-station
network.

1947

Radio comedian Fred Allen uses a gag, which
NBC had ruled out, about network vice presi-
dents, and is cut off the air while he tells it.
The story is front-page news across the coun-
try as the sponsor’s ad agency demands a re-
bate for 35 seconds of dead air.

1948

Texaco puts an old-style vaudeville show on
NBC TV; the hour-long series stars Milton
Berle.

1949

The Academy of Television Arts & Sciences
presents the first Emmy Awards at ceremo-
nies televised by KTSL(TV) Los Angeles.

1950

General Foods drops actress Jean Muir, who
denies any communist affiliations or sympa-
thies, from the cast of The Aldrich Family
(NBC TV) after protests against her appear-
ance by “a number of groups.” The Joint Com-
mittee Against Communism claims credit for
her removal, announcing a drive to “cleanse”
radio and television of pro-communist actors,
directors, and writers.

The FCC approves CBS's color TV system,
effective November 20. The network promises
20 hours of color programming a week within
two months. TV set manufacturers are di-
vided, however, over whether to make sets,
since the CBS system is incompatible with
black-and-white broadcasts. in the meantime,
RCA continues work on its color system.

1951

Witness Frank Costello’s hands provide TV's
picture of the week as he refuses to expose
his face to cameras covering New York hear-
ings on organized crime of the Senate Crime
Investigation Committee, chaired by Senator
Estes Kefauver (D-Tenn.)

Sixteen advertisers sponsor the first commer-
cial color telecast, an hour-long program on a
five-station East Coast CBS TV hook-up.

Bing Crosby Enterprises announces the de-
velopment of a system for recording video and
audio programs on magnetic tape. The pic-
tures shown at demonstrations are described
as “hazy" but “viewable.” A year later the im-
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agces arc described as improved morc than
20-fold.

1952

By rushing equipment across the country,
from Bridgeport, Connecticut, to Portland, Or-
egon, KPTV(TV) Portland goes on the air as
the first commercial UHF TV station.

1953

With the end of daylight-saving time, CBS TV
and NBC TV inaugurate “hot kinescope” sys-
tems to put programs on the air on the West
Coast at the same clock hour as in the East.

RCA demonstrates black-and-white and color
TV programs recorded on magnetic tape.
RCA-NBC Board Chairman David Sarnoff
says two years of finishing touches are
needed before the system is ready for market.

The FCC approves RCA’'s compatible (with
black-and-white transmission) color TV stan-
dards. System supplants the incompatible
CBS system.

1954

CBS President Frank Stanton broadcasts the
first network editorial, urging that radio and TV
be allowed to cover congressional hearings.

1955

A contract between the DuMont TV network
and Jackie Gleason Enterprises calls for
Gleason's The Honeymooners to be done as
a filmed program for CBS TV on Saturday
nights.

1956

Ampex Corp. unveils the first practical video-
tape recorder at the National Association of
Radio and Television Broadcasters conven-
tion in Chicago. The company takes in $4 mil-
lion in orders.

1957

Videotape recorders are seen as the solution
to the TV networks’ daylight-saving time prob-
lems.

1958

Subliminal TV messages are put under the
spotlight at hearings in Los Angeles and
Washington.

The BBDO ad agency converts live commer-
cials to videotape.

1959

Sixty-eight TV stations defy the broadcasters’
code of conduct by refusing to drop Prepara-
tion H commercials.

The quiz show scandal climaxes when famed
Twenty-One prizewinner Charles Van Doren
admits to a House committee that he had
been provided with answers and strategies in
advance. The sad ending to the quiz show era
prompts cancellation of big-prize shows and
vows by NBC and CBS to end deceptive prac-
tices.

1960
A satellite sends weather reports back from a
400-mile-high orbit.

RKO-Zenith plans a $10 million test of an
on-air pay TV system in Hartford, Connecticut.

Sam Goldwyn offers a package of movies to
television.

The last daytime serial on network radio ends.

The opening Kennedy-Nixon debate attracts
the largest TV audience to date.

1961

FCC Chairman Newton Minnow shakes up
the National Association of Broadcasters con-
vention with his assessment of TV program-
ming: Although it occasionally shines with
programs like Twilight Zone and CBS Re-
ports, it is, more than anything, from sign-on
to sign-off “a vast wastetand.”

Off-network shows become popular as syndi-
cated fare.

The Ampex “electronic editor” permits inserts
and additions to be made in videotape without
physical splices.

ABC TV engineers develop a process for the
immediate playback of videotape recordings
in slow motion.

1962
John Glenn's orbitat space flight is seen by
135 million TV viewers.

Telstar, AT&T's orbiting satellite, provides a
glamorous debut for global television.

1963
Astronaut Gordon Cooper sends back the first
TV pictures from space.

All radio and TV network commercials and en-
tertainment programming are canceled follow-
ing the assassination of President Kennedy.
In the same week, the first trans-Pacific
broadcast via satellite previews live TV cover-
age of the 1964 Olympics in Tokyo.

1964

The government and the tobacco companies
each ponder their next move after the surgeon
general’s report links cigarette smoking and
lung cancer. Within weeks, American Tobacco
drops sports broadcasts, radio stations begin
to ban cigarette ads and CBS TV orders a
de-emphasis of cigarette use on programs.

1965

Early Bird, the first commercial communica-
tions satellite, goes into stationary orbit, open-
ing trans-Atlantic circuits for TV use.

1966

Fred W. Friendly quits as president of CBS
News when his new boss, John Schneider,
CBS group vice president for broadcasting,
cancels coverage of a Senate hearing on the
Vietnam War and runs a rerun of | Love Lucy
instead.
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Network TV viewers see live close-up pictures
of the moon\Msent back by Surveyor I\Mas
they come into the Jet Propulsion Laboratory.

1967

ABC Radio introduces a radical plan: four net-
works instead of one, each tailored to suit dif-
ferent station formats.

President Johnson signs the Public Broad-
casting Act into law, establishing the Corpora-
tion for Public Broadcasting, federal funding
mechanism.,

1968

The Children’s Television Workshop is cre-
ated by the Ford Foundation, the Camegie
Corp., and the Office of Education to develop
a 26-week series of hour-long color programs
for preschool children. Sesame Street is the
result.

The U.S. Supreme Court gives the FCC juris-
diction over all cable TV systems.

Pictures taken inside Apollo 7 in flight and
sent back to Earth revive public interest in the
space program.

NBC TV eamns the life-long ire of sports fans
when it cuts off the end of a Jets-Raiders
game to air its made-for-TV movie Heidi.
Viewers miss the Raiders' two-touch-
downs-in-nine-seconds defeat of the Jets.

1969

The Corporation for Public Broadcasting plans
the creation of the Public Broadcasting Ser-
vice to distribute programming to noncommer-
cial TV stations.

In the same week that ABC-TV announces its
$8 million Monday Night Football deal (games
to begin in 1970), Apollo 10 sends back the
first color TV pictures of the moon and of
Earth from the moon.

The world watches live coverage of Neil
Armstrong’s walk on the moon.

1970

House and Senate conferees agree on legis-
lation to outlaw cigarette advertising on radio
and TV, but change the bill’s effective date
from January 1, 1971, to January 2, so com-
mercials can appear on New Year's Day foot-
ball telecasts.

The FCC rules that TV stations in the top 50
markets cannot accept more than three hours
of network programming between 7 and 11
p.m., and bars them from domestic syndica-
tion and from acquiring subsidiary rights in in-
dependently produced programs.

1971
National Public Radio debuts with a 90-station
interconnected lineup.

1972

Judge Benjamin Hooks of Memphis, Tennes-
see, is nominated to the FCC. He becomes
the first black to serve on a federal regulatory
agency.
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Home Box Office Inc., New York, is formed as
a subsidiary of Sterling Communications to
provide pay-cable TV systems with live and
film programming.

1973

Western Union becomes the first company to
receive federal permission to launch a com-
mercial communications satellite in the U.S.

Broadcast media around the world open their
coverage of the Senate select committee’s in-
vestigation of the Watergate scandal.

1974

RCA inaugurates the nation’s first domestic
satellite communications service, using a Ca-
nadian satellite.

More than 110 million viewers watch Presi-
dent Nixon announce his resignation.

1975

Home Box Office, Time Inc.’s pay cable sub-
sidiary, announces that it will inaugurate a sat-
eliite delivery network in the fall.

1976

Ampex Corp. and CBS develop the electronic
still-store system, which uses a digital record-
ing technique to store 1,500 frames in random
mode, each accessible in 100 milliseconds.

Cable network launches include Showtime
and Univision.

1977

ABC's eight-day telecast of the miniseries
Roots becomes the most watched program in
television history, with ratings in the mid-40s
and shares in the mid-60s. Eighty million peo-
ple watch at least some part of the final epi-
sode.

Sony unveils its Betamax videocassette in Au-
gust and later the same month RCA intro-
duces its SelectaVision home videotape
recorder.

1978

The U.S. Supreme Court upholds the FCC in
the “seven dirty words" case involving
Pacifica's WBAI(FM) New York. The ruling
says the FCC may regulate and punish for the
broadcasting of “indecent material.”

1979

Ampex demonstrates its digital videotape re-
corder at the Society of Motion Picture and
Television Engineers conference in San Fran-
cisco in February. Sony unveils its version two
months later.

Cable network launches include C-SPAN,
ESPN, The Movie Channel, and Nickelodeon.

1980

“Who Shot J.R.?" episode of Dallas garners
the highest rating for any program in modern
TV history, with a 53.3 rating and a 76 share.

Cable network launches include Cable News
Network, Black Entertainment Television, the
Learning Channel, Bravo, and USA Network.

1981

With five ENG cameras rolling, the shooting of
President Reagan becomes history’'s most
heavily covered assassination attempt.

The first U.S. demonstration of high-definition
television (HDTV) takes place at the annual
convention of the Society of Motion Picture
and Television Engineers. The Japanese
Broadcasting Corp.'s (NHK) 1,125-line analog
system draws raves from engineers and film-
makers.

Cable network launches include MTV: Music
Television and the Eternal Word Television
Network.

1982

Having reached a settlement with the Justice
Department to divest itself of its 23 locai tele-
phone companies, communications giant
AT&T hopes to lead the country into the "infor-
mation age.” The National Cable Television
Assoclation, Congress, and the FCC wonder
what the agreement has wrought.

Cable network launches include the Weather
Channel and the Playboy Channel.

1983

Reagan appointee Mark Fowler, chairman of
the FCC, tells a common carrier conference
that the U.S. is heading toward a regula-
tion-free telecommunications marketplace.

In February, the two-and-a-half-hour final epi-
sode of CBS's M*A*S*H is the most watched
program in TV history, garnering a 60.3 rating
and a 77 share.

Cable network launches include the Disney
Channel and Country Music Television.

1984
The U.S. Supreme Court rules that home vid-
eotaping is legal.

Congress passes the Cable Telecommunica-
tions Act of 1984, landmark legislation dereg-
ulating cable. Law accelerates the growth of
cable.

Cable network launches inciude the Arts &
Entertainment Network (A&E), American
Movie Classics, and Lifetime.

1985

Ted Turmnmer makes inquiries at the FCC about
a possible takeover of CBS. Later, in March,
media company Capital Cities Communica-
tions purchases ABC for $3.5 billion. Turner's
efforts to acquire CBS fail by the end of July,
when a federal judge approves the network’s
stock buyback plan.

The Advanced Television Services Committee
(ATSC) votes in favor of the NHK HDTV stan-
dard: 1,125 lines, 60 fields, 2:1 interlace,
5.33:3 ratio. This standard is put forward by
the U.S. to the International Radio Consulta-
tive Committee (CCIR) for consideration as
the international standard. The CCIR adopts
the recommendation later in the year.

Having lost his bid to buy CBS, Ted Turner
makes a $1.5 billion offer for MGM/UA.
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Cable network launches include The Discov-
ery Channel, Home Shopping Network, and
VH-1,

1986

MGM and Color Systems Technology sign an
agreement for the conversion of 100 of the
studio’s black-and-white films to color.

Cable network faunches include C-SPAN2
and QVC.

1987

Fox Broadcasting Co. introduces its primetime
lineup with 108 affiliates in its bid to become
the fourth major U.S. commercial television
network.

The National Association of Broadcasters and
the Association for Maximum Service Televi-
sion broadcast HDTV over standard TV chan-
nels during public demonstrations in
Washington.

President Reagan vetoes legislation to write
the fairness doctrine into law. The doctrine re-
quired broadcast stations to allow opposing
views of issues, but critics claimed that it dis-
couraged open debate.

Cable network launches include Movietime
(renamed E! Entertainment Television in
1990), The Travel Channel, and Telemundo.

1988

The FCC adopts preliminary ground rules for

HDTV. It tentatively decides to require HDTV

broadcasts to be compatible with NTSC sets

and says it will not make additional spectrum

available outside the VHF and UHF bands for
HDTV because there is enough already avail-
able to accommodate the service.

Cable network launches include Turner Net-
work Television.

1989

Time Inc. and Warner Communications agree
to swap stock and merge into what will be
world's largest media and entertainment com-
pany.

1990

Digital audio broadcasting is demonstrated at
the National Association of Broadcasters con-
vention and is heralded as the HDTV of radio.

General Instrument revolutionizes the devel-
opment of high-definition television by propos-
ing an all-digital system. The video
compression system also has implications for
satellite transmissions.

Cable network launches include CNBC and
The Inspiration Network (INSP).

1991

The U.S. air attack on Iraq begins January 16
with dramatic live coverage from network re-
porters in Baghdad. CNN is the lone network
to maintain contact with its Baghdad reporters
through the night.

Free to move around Moscow and ready to
commit resources to coverage, television and
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radio provide gripping details of the short-lived
Soviet coup and the collapse of communism
in the Soviet Union. During his detention in
the Crimea, Soviet President Mikhail
Gorbachev keeps track of events by listening
to the BBC, Voice of America, and Radio Lib-

erty. .

Cable network launches include Court TV,
Comedy Central, and Encore.

1992

In March, the Supreme Court let stand an ap-
peals court ruling that struck down the FCC's
around-the-clock ban on broadcast indecency
as unconstitutional and requiring the commis-
sion to establish a safe harbor\Ma part of the
day when few children are tuning in and dur-
ing which radio and TV stations may broad-
cast without fear of FCC sanctions for
indecency.

General Instrument and MIT show the first
over-the-air digital HDTV transmission to
Washington lawmakers and regulators. The
12-minute transmission of 1,050-line video
was broadcast by noncommercial WETA-TV
Washington.

The FCC raises the limit on radio stations a
single company may own from 12 AM and 12
FM to 30 of each, then backpedals and lowers
the caps to 18 each, with no more than two
AMs and two FMs in large markets and three
stations\Monly two in the same service\Min
small markets.

Fox expands its programming lineup to seven
nights a week, ending its status as a “weblet”
and becoming the fourth full-fledged commer-
cial TV network in the U.S.

The FCC unanimously approves allowing
broadcast TV networks to purchase cable sys-
tems that serve no more than 10 percent of
U.S. homes and up to 50 percent of a particu-
lar market’s homes.

The FCC tells TV broadcasters they will have
five years to begin broadcasting in HDTV
once the agency adopts a standard and
makes channels available.

Cable network launches include The Cartoon
Network and the Sci Fi Channel.

1993
Warner Bros. announces it will launch a fifth
broadcast TV network in 1994,

The FCC expands the AM band's upper limit
from 1605 kHz to 1705 kHz.

General Instrument, Zenith, AT&T, and the
ATRC join forces as the "Grand Alliance” to
develop a single HDTV system. Later in the
year, the Grand Alliance announces its sup-
port of the emerging MPEG-2 digital compres-
sion HD system: six-channel, CD-quality
Dolby AC-3 music system; 1,920-pixel by
1,080-line interfaced scanning picture; and
progressive scanning.

Paramount Communications begins tatks with
TV stations about forming a fifth broadcast TV
network.

Southwestern Bell and Cox Cable form a
$4.9-billion partnership.

Cable network launches include ESPN2 and
the Television Food Network.

1994

Two companies, Hubbard's United States Sat-
ellite Broadcasting and Hughes's DirecTV, be-
gin direct broadcast satellite transmissions to
18-inch home dish antennas from a shared
satellite.

Paramount and Viacom merge in a deal worth
$9.2 billion, forming the world's most powerful
entertainment company. Viacom's Sumner
Redstone becomes the new company's chair-
man. Later in the year, Viacom adds Block-
buster Entertainment to its portfolio.

Cable network launches include FX, Home &
Garden TV, the International Film Channel,
Starz!, Trio, the Game Show Network, and
Turner Classic Movies.

1995

Seagram pays $7 billion for the 80 percent of
Hollywood studio MCA Inc. owned by
Matsushita Electric Industrial Co. Seagram is
controlied by the Bronfman family and is
headed by President/CEO Edgar Bronfman
Jr.

The Megamedia Age begins when, in the
same week, Walt Disney Co. announces it is
buying Capital Cities/ABC for $18.5 billion and
then Westinghouse Electric Co. releases word
of its purchase of CBS Inc. for $5.4 billion.

Time Warner and Turner Broadcasting Sys-
tem agree to merge in an $8 billion stock
swap deal.

Live television coverage of the verdict in the
0.J. Simpson murder trial sets viewing re-
cords when 150 million people watch the jury
return a “not guilty” verdict.

Microsoft buys 50 percent stake in NBC's ca-
ble channel America’s Talking for $250 mil-
lion. AT's talk format will be dropped and the
network will become a news operation after
being rechristened MSNBC.

The FCC repeals its Prime Time Access and
Fin-Syn rules. These rules restricted the major
broadcast networks from owning interest in
their own primetime programming.

Cable network launches include CNN/fn, The
Golf Channel, Great American Country, the
History Channel, and the Outdoor Life Net-
work.

1996

Congress passes\Mand President Clinton
signs\Mthe Telecommunications Act of 1996,
the first major overhaul of telecommunication
legislation since 1934. Its key provisions in-
clude: replacing the 12-station TV ownership
limit with a national home coverage cap of 35
percent; eliminating the national ownership
limits on radio stations and allowing one com-
pany to own different numbers of stations lo-
cally, depending on the market size; requiring
TV sets sold in the U.S. to be equipped with a
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V-chip to enable blocking of channels based
on encoded ratings; deregulating cable rates.

Westinghouse/CBS buys Infinity Broadcasting
for $4.9 billion, creating the country’s largest
radio station group in terms of earnings. The
deal results in Westinghouse/CBS owning 83
radio stations in 15 markets.

The FCC releases its first list of proposed digi-
tal TV channel assignments for ali U.S. analog
television stations.

In July, WRAL-HD Raleigh, North Carolina,
begins HDTV transmission on channel 32 un-
der an experimental FCC license, making it
the first HDTV station to broadcast in the U.S.

The Washington-based Model HDTV Station
Project demonstrates live, over-the-air digital
TV transmission and reception. A few months
later, it bounces digital signals off a satellite
and displays them on a receiver.

Cabie network launches include Animal
Pianet, Fox News Channel, MSNBC, the
Sundance Channel, and TVLand.

1997

After several starts and stops, the TV industry
unveils content-based V-chip ratings to mixed
reviews. Recalcitrant NBC maintains it wil! not
implement the new ratings.

Paxson Communications chief Bud Paxson
announces plans to launch a new television
network, Pax Net, using his 73 owned UHF
stations as a base and airing family friendly
off-network programming.

ABC Television Network President Preston
Padden and Sinclair Broadcasting President
David Smith say broadcasters ought to con-
sider using DTV channeis for broadcasting
multiple channels of conventional TV rather
than a single channel of HDTV.

Hearst Corp. (8 TVs) and Argyle Television (6
TVs) join their TV stations and create a new
company, Hearst-Argyle Television Inc., that
is valued at $1.8 billion.

The FCC gives TV broadcasters a second
channel for the delivery of HDTV and other
digital services and said that all network affili-
ates in the top 10 markets have 24 months to
start broadcasting a digita! signal; those in
markets 11-30 have 30 months; all other com-
mercial stations have five years. Noncommer-
cial broadcasters have six.

DTV service provider EchoStar pians to
launch two satellites that will give it the ability
to provide local broadcast TV signals to about
43 percent of the U.S.

Cable network launches include WE.

1998

The National Association of Broadcasters
agrees to support plans by satellite TV provid-
ers to retransmit local TV station signals into
their markets as fong as the satellite services
carry all a market's signals.

At 2:17 p.m. on February 27, WFAA-TV Dal-
las broadcast what it claims is the first non-ex-
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perimental HDTV signal (in 1080i, 16:9
format). The broadcast began with a half-hour
of taped HD programming, followed by a live
simulcast of the station’s NTSC programming
that was upconverted to HDTV. The next
month, Sinclair Broadcasting becomes the
first TV group owner to broadcast multiple dig-
ital channels.

AT&T pays $50 billion for cable system giant
Tele-Communications Inc.

Paxson Communications launches its broad-
cast television network, now called Pax TV,
with a fineup of 90 stations covering about 75
percent of U.S. TV homes.

Radio group owner Clear Channel Communi-
cations purchases competitor Jacor Commu-
nications for $4.4 billion. The deal gives Clear
Channel 453 stations in 101 markets. The
year's other big deals include: Chancellor Me-
dia's purchase of Capstar Broadcasting for
$3.9 billion; Hearst-Argyle Television's pur-
chase of Pulitzer Broadcasting for $1.85 bil-
lion; Chancellor's purchase of LIN Television
for $1.5 billion; and Sinclair Broadcast
Group's purchase of Sullivan Broadcasting for
$1 billion.

CBS is the first broadcast TV network to air a
live HDTV sports event with its Nov. 8 telecast
of the New York Jets-Buffalo Bilis NFL game.
It is carried by CBS stations in New York; Phil-
adelphia; Washington; Cincinnati; Charlotte,
North Carolina; Raleigh, North Carolina; and
Columbus, Ohio.

Hughes Electronics Corp., parent of DBS pro-
vider DirecTV, announces deal to buy rival
U.S. Satellite Broadcasting from Hubbard
Broadcasting for $1.3 billion. The DBS busi-
ness now has three providers: DirecTV,
EchoStar, and Primestar.

Cable network launches include BBC Amer-
ica, the Biography Channel, Cinemax, Tech
TV, and Toon Disney.

1999

Hughes Electronics Corp., parent of DBS pro-
vider DirecTV, buys rival Primestar for $1.1
billion plus stock. The DBS business now has
two providers: DirecTV and EchoStar.

Paxson Broadcasting sells its 30 percent in-
terest in The Travel Channel to the cable
channel's 70 percent owner, Discovery Chan-
nel.

MSO Comcast offers $58 billion for MediaOne
Group's cable systems. AT&T then comes in
with a $69 billion offer that has AT&T swap-
ping and selling Comcast systems with 2 mil-
lion subscribers for roughly $9 billion. In
return, Comcast agrees to withdraw its $58
bilion offer.

CBS pays $2.5 billion for syndication giant
King World Productions, whose properties in-
clude the hit shows Oprah, Wheel of Fortune,
and Jeopardy!

FCC votes to allow a broadcaster to own two
TV stations in a market under certain condi-
tions and liberalizes its radio/TV cross-owner-

ship restrictions. A flood of station deals fol-
low.

Viacom Inc. buys CBS Corp. for $36 billion,
merging Viacom's Paramount Station Group,
UPN network, cable networks, and other prop-
erties, with those of CBS.

Clear Channel Communications pays $23.5
billion in stock and assumption of debt for the
443 radio stations of AMFM Inc., the country's
largest radio broadcaster. Clear Channel will
have to divest about 100 stations to comply
with FCC and Justice Department regulations.
Those spinoffs will bring Clear Channel $4.3
billion.

Legislation takes affect allowing sateliite deliv-
ery of local television stations in their markets,
increasing DBS providers’ ability to compete
with cable.

2000

America Online Inc. and Time Warner merge
in a deal worth $181 billion. The merged com-
pany, AOL Time Wamer, combines the com-
pany that serves the largest number of
Intemet users with the argest producer of TV
shows and movies and cable programming,
plus cable systems passing 20 percent of U.S.
homes.

Tribune Co. buys Times Mirror Co. for $6.5
billion, acquiring seven daily newspapers and
various magazines. The deal will give Tribune
co-ownership of TV stations and major daily
newspapers in the top three markets and the
assets to sell packages of multimedia adver-
tising to clients on national, regional, and local
levels.

Harry Pappas, head of Pappas Television, the
country's largest privately held TV station
group, announces plans to launch Azteca
America, the third U.S. Hispanic television
network (Univision and Telemundo are the
others) in 2001.

Cable network launches include Oxygen.

2001

FCC approves the $5.4-billion sale of
Chris-Craft Broadcasting's ten TV stations to
Fox Television.

DBS operator EchoStar Communications en-
gineers a $26-billion bid for competitor
DirecTV, owned by GM’s Hughes Corp. The
move follows attempts by Rupert Murdoch's
News Corp. to acquire DirecTV. But regulatory
reviews keep the deal in limbo.

XM Satellite Radio begins broadcasting a na-
tionwide radio service of 200 channels from
two satellites\M"Rock" and “Roll"\Min orbit
above the equator. The Washington-based
company charges subscribers $9.95 a month
for the service. A rival, New York-based Sirius
Satellite Radio, plans to launch a similar ser-
vice later in the year.

The September 11 terrorist attacks on New
York and Washington result in
around-the-clock news coverage, dropping
commercials. It's estimated that the networks
lost $200 million-$300 mittion in the first four
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days of coverage. Four FM and nine New
York TV stations whose antennas were on top
of the World Trade Center are knocked off the
air and several stations lost employees who
had been manning the transmitters in Tower
1. Across the country, broadcasters raised
money and arranged blood drives. The falt TV
season is delayed, late-night talk/comedy
shows are put on hiatus, the Emmy Awards
are postponed, and several industry gather-
ings are canceled.

NBC buys Telemundo, the No. 2 U.S. Span-
ish-language TV network, for $2.7 billion.

Comcast negotiates $72 billion merger with ri-
val cable operator AT&T Broadband, topping
bids by AOL Time Warner and Cox Communi-
cations.

Cable network launches include ABC Family,
Hallmark Channel, and National Geographic
Television.

2002

Sirius Satellite Radio launches its satellite-de-
livered subscription radio service in four mar-
kets in February, then rolls out nationally in
July. Sirius follows XM Satellite Radio to be-
come the second U.S. satellite radio program-
mer.

Prompted by lawsuits from Fox, Viacom,
NBC, and Time Warner, a three-judge panel
of the federal appeals court in Washington re-
fuses to uphold an FCC rule limiting a TV sta-
tion group owner's audience reach to 35
percent of U.S. TV households and strikes
down a rule barring a cable system from own-
ing TV stations in its market. The court orders
the FCC to rewrite or justify the ownership
limit rule.

Tom Brokaw of NBC News announces he will
step down as evening news anchor after the
2004 presidential election, to be succeeded
by NBC's Brian Williams. Brokaw will then fo-
cus on in-depth reporting projects.

The Securities and Exchange Commission
begins a formal investigation into the account-
ing practices of cable MSO Adelphia Commu-
nications. Five of Adelphia’s top
executives\Mincluding founder John Rigas
and his two sons, Michael and Tim\Mare ar-
rested on fraud charges, alleging that the fam-
ily used the company as a “personal piggy
bank,” financing various personal transac-
tions, including $3.1 billion in loans for stock
and family businesses.

The FCC mandates that all TV sets must be
equipped with digital tuners by 2007 and pro-
poses strong copy-protection measures in-
tended to prevent widespread copying and
streaming of content over the Internet.

Lifestyle diva Martha Stewart, whose media
empire included TV, magazines, and books, is
investigated by the Justice Department for al-
legedly lying to federal authorities looking into
insider trading involving Stewart’s saie of
ImClone Systems stock the day before it be-
came public that the Food and Drug Adminis-
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tration had denied the company’s application
to market a new cancer drug.

in October, both the FCC and the Department
of Justice reject DBS operator EchoStar Com-
munications’ proposed $26-billion purchase of
competitor DirecTV, and a revised agreement
fails to sway either agency. In December,
EchoStar withdrew its merger request from
the FCC. Rupert Murdoch's News Corp.,
whose previous bid for DirecTV had been re-
buffed, puts together a new deal.

2003

Rupert Murdoch's News Corp. receives FCC
and Justice Department approval of its deal to
acquire 34 percent of DBS operator DirecTV's
parent company Hughes Electronics for $6.6
billion in cash and stock.

New York City's Metropolitan Television Alli-
ance agrees to place a new broadcast tower
for New York-area television stations on top of
the Freedom Tower, a 1,776-foot office tower
that will be built on the site of the World Trade
Center, where the stations’ towers were lo-
cated prior to 9/11. The MTVA comprises all
the city's major TV broadcasters. After the ter-
rorist attacks, most of the stations operated
from backup facilities atop the Empire State
Building. Ground is expected to be broken on
the Freedom Tower in the summer of 2004,
and broadcasters should begin operating from
the tower by 2008.

The FCC releases new media ownership rules
in response to a federal appeals court ruling in
2002. Among the changes: raising the na-
tional coverage cap for TV groups from 35
percent to 45 percent; allowing ownership of
two TV stations (duopoly) in markets with five
or more commercial stations; allowing owner-
ship of three TV stations (triopoly) in markets
with at least 18 stations; newspaper-TV
cross-ownership is permitted in markets with
at least four TV stations; radio-TV cross-own-
ership now include newspapers in the for-
mula\Mowners in markets with nine or more
TV stations face no cross-ownership restric-
tions per se but are limited by individual radio
and TV limits applicable to specific markets.
TV-duopoly owners would not be permitted to
own newspapers in markets with fewer than
nine TV stations. In markets with three or
fewer TV stations, no cross-ownership of TV,
radio, or newspapers is permitted. In markets
with four to eight TV stations, an owner may
form one of the following combos: (1) A daily
newspaper, one TV station, up to one-half the
number of radio stations permitted to one
owner in that market.

(2) A daily newspaper, the total number of ra-
dio stations permitted to one owner there, no
TV stations.

(3) Two TV stations and the total number of
radio stations permitted there.

Congress quickly reacts with legislation intro-
duced by Rep. John Dingell (D-Mich.), which
would restore the 35 percent cap. Other critics
of the new rules challenge them in federal
court.

Liberty Media pays $7.9 billion for Comcast's
56 percent stake in home shopping giant
QVC. With 2002 sales of $4.4 biliion, QVC is
not just the largest shopping network, it's the
second-largest television network of any kind.

A panel of federal appeals court judges in
Philadelphia agrees with public advocacy
groups and imposes a stay of the FCC's new
broadcast-ownership rules scheduled to take
effect on September 4. The stay will remain in
effect until lawsuits to overturn the new rules
are settled. The Philadelphia court then de-
cides to retain the case attacking the new
FCC broadcast-ownership limits rather than
granting broadcast networks’ pleas to transfer
it to a court in Washington.

The Bush White House brokered a surprise
compromise over media deregulation by
agreeing to permanently set the national TV
station ownership cap at 39 percent of U.S.
television households. That percentage allows
Fox and Viacom to retain all their stations.
Wielding a threat to veto a catch-all spending
bill over a provision that would roll the limit
back to 35 percent, aides to President Bush
persuaded Senate Appropriations Committee
Chairman Ted Stevens (R-Alaska) to back
down from the tighter limit. Stevens'’s action
came less than a week after he had per-
suaded reluctant House leadership to go
along with the old level. The compromise
splits the difference between the 45 percent
limit set by the FCC in June and the previous
35 percent level that rank-and-file lawmakers
on both sides of Capitol Hili had been pushing
to reinstate. The agreement is part of a
spending bill that funds the FCC and many
other agencies in fiscal 2004,

After a 36-year run, the California Cable Tele-
communications Association's annual West-
ern Cable Show makes its curtain call in
December, citing consolidation in the cable in-
dustry and economic pressure.

Cable network launches include Spike TV.

2004

NBC gets Federal Trade Commission ap-
proval for its $14 billion purchase of Vivendi
Universal Entertainment, its last regulatory
hurdle. The FCC was not required to review
the deal because it involved no station ii-
censes. Among other things, NBC acquires
USA Network and the Sci Fi Network. The
new entity will be called NBC Universal.

Congress and the FCC react swiftly to the
“wardrobe malfunction” that bared Janet Jack-
son’s breast during the MTV-produced
half-time entertainment in CBS TV's Super
Bowl broadcast. Congress passes legislation
that dramatically increases the limits on FCC
fines for indecency violations.

Congress and the FCC take the first steps to-
ward punishing stations that air "excessively”
violent shows. Under orders from leaders of
the House Commerce Committee, FCC Chair-
man Michael Powell by the end of the year will
start investigating whether the commission
should restrict onscreen violence. Cable can't
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count on immunity either. Growing ranks of
lawmakers say cable must do more to make
sure that children aren’t exposed to potentially
traumatizing content.

A panel of federal appeals court judges in
Philadelphia concludes that the FCC wasn't
justified in its June 2003 decision relaxing
ownership restrictions in the newspaper, tele-
vision, and radio industries. The rules, which
were blocked from taking effect in September
2003, have been sent back to the FCC for a
rewrite. A frustrated FCC Chairman Michael
Powell criticized the decision, claiming that it
created a “clouded and confused state of me-
dia law” and makes it nearly impossible for his
agency to design standards for ownership lim-
its.

Cable network launches include TV One.

2005

George W. Bush, on January 20, becomes
the first president to have his inauguration
covered in HDTV. ABC News deploys 36 HD
cameras and four HD production vehicles
throughout the parade route to give viewers
an unparalleled view of American history.

President Bush chooses FCC commissioner
Kevin Martin to be chairman of the agency.

In a King Solomon-like answer to critics that
Viacom has become too big to grow, Chair-
man Sumner Redstone proposes cleaving it in
half. The resulting companies would be
Viacom and CBS Corp.

Longtime ABC World News Tonight anchor
Peter Jennings, 67, died August 7 at his home
in Manhattan, four months after being diag-
nosed with lung cancer.

Following Hurricane Katrina, local TV broad-
casters and cable operators in the Gulf Coast
area say rebuilding their stations and plants
could take several months.

The Disney-ABC Television Group announces
that three ABC shows, Desperate House-
wives, Lost, and Night Stalker will be available
for purchase from the Apple iTunes store for
$1.99 an episode. The announcement
prompts the other big media companies to be-
gin “repurposing” primetime programming on
the Internet. It's soon clear that the Web is the
next big TV medium.

2006

In January, PBS dips into the ranks of its
member stations and selects Paula Kerger of
WNET New York to succeed Pat Mitchell as
president of the noncommercial “network.”

After battling to be the broadcasting fifth net-
work for 11 years and mostly lackluster years,
WB and UPN stun the broadcasting industry
in January by deciding to merger into The
CW. To fill the vacuum created by the loss of
one network, Fox creates My Network Televi-
sion, a mini network built around telenovelas,
a popular Spanish TV format. Both CW and
MNT debut in September.

Two years after the Janet Jackson “wardrobe
malfunction” at the Super Bowl, broadcasters
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are still feeling the fallout. In March, the FCC
issues another round of fines topped by $3.6
million against CBS affiliates for airing an epi-
sode of Without a Trace. A few months later,
Congress increases ten-fold the base inde-
cency fine to $325,000 per incident.

Ending a year of speculation, CBS announces
in March the hiring of Katie Couric, the popu-
lar co-host of NBC's Today Show, to anchor
the CBS Evening News. With new set and
features, she begins her reign as anchor on
September 5. Longtime anchor Dan Rather
resigned from the job in March 2005 after
botching a 60 Minutes story critical of Presi-
dent Bush’s military record. CBS News's
Washington Bureau Chief Bob Schieffer an-
chored the news during the Rather-Couric in-
terregnum.

2007

On January 29 ION Media Networks Inc.
changed the name of its TV network from “I”
to ION Television.

In 2007 The Sopranos ended an eight-year
run on HBO. There was much specuiation
about the final moments of the finale when the
show faded to black.

After years of acquiring stations, on April 20
Clear Channel Communications Inc. entered
into an agreement to sell its Television Group.
And, as of June 30, the company had entered
into definitive agreements to sell 389 radio
stations in 77 markets.

2008

On July 25 the FCC approved the merger of
Sirius Satellite Radio Inc. and XM Satellite
Holdings inc. On July 29 the two companies
announced they had completed their merger,
and that the new company would change its
name to Sirius XM Radio Inc.

The FCC announced that Wilmington, NC,
would be the first market to test the transition
to digitat television before the nationwide tran-
sition to DTV on February 17, 2009. The com-
mercial broadcasters serving the Wilmington
market agreed to turn off their analog signals
at noon on September 8, 2008. Beginning at
noon on September 8 WWAY (ABC), WECT
(NBC), WSFX-TV (Fox), WILM-LP (CBS) and
W51CW (Trinity Broadcasting) planned to
broadcast only digital signals to their viewers
in the five North Carolina counties that com-
prise the Wilmington, NC, market.

2009

The nationwide transition from analog to digi-
tal television, scheduled for February 17,
2009, was delayed until June 12, 2009 to al-
low more time to get ready for the digital tran-
sition. The National Telecommunications and
information Administration (NTIA) provided
consumers with a TV converter box coupon
program to help the consumers make the
switch to digital TV. Both the FCC and TV sta-
tions across the U.S. made a mighty effort to
inform consumers about, and make, the
switch. Some TV stations made the switch to
digital television early. Notably Hawaii’s
full-power stations made the switch to digital
TV on January 15, 2009. Finally on June 12,
2009 fult-power TV stations all over the U.S.
became all-digital, when the FCC reported
971 full-power TV stations made the switch.

Later in June 2009 the FCC adopted an order
allowing AM radio stations to use FB radio
translators to increase their reach within a lo-
cal community. The FCC action gave AM sta-
tions an opportunity to overcome technical
problems in their coverage areas.

Walter Cronkite, anchor and managing editor
of the CBS Evening News from 1962 to 1981,
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died on July 17, 2009. A memorial service
was held on September 9 at Lincoln Center in
New York.

2010

Apple, Inc. introduced the iPad, the first mo-
bile computer tablet to achieve worldwide
commercial success. Many manufacturers fol-
lowed with their own tablet.

2011

"The Oprah Winfrey Show" ends after 25 sea-
sons, and Oprah Winfrey launches OWN -
Oprah Winfrey Network.

Satellite TV provider DISH Network acquires
Blockbuster LLC.

Axel Technologies releases Fuugo Video 1.0,
which aggregates online video content from
multiple sources into a single application, and
Fuugo TV, a broadcast digital TV application
for computer tablets, smart phones, and other
portable devices.

Steve Jobs, influential head of Apple, Inc.,
dies.

2012

Satellite TV provider DISH Network an-
nounces its remote access application, which
provides the capability of streaming on-de-
mand movies and TV shows to the iPad.

2013

Netflix earns 14 Primetime Emmy Award nom-
inations, becoming the first online-only web
television network to be recognized by the
Emmys. David Fincher wins Outstanding Di-
recting for a Drama Series for Netflix's House
of Cards.




The FCC and Its Regulatory Authorit

The Communications Act. The FCC was created by Congress in the Communications Act for the purpose of “regulating interstate
and foreign commerce in communication by wire and radio so as to make available, so far as possibie, to all the people of the United
States, without discrimination on the basis of race, color, religion, national origin, or sex, a rapid, efficient, Nation-wide, and
world-wide wire and radio communications service. . . .” (In this context, the word “radio” covers both broadcast radio and television.)
The Communications Act authorizes the FCC to “make such regulations not inconsistent with law as it may deem necessary to pre-
vent interference between stations and to carry out the provisions of [the] Act.” It directs us to base our broadcast licensing deci
sions on the determination of whether those actions will serve the public interest, convenience, and necessity.

How the FCC Adopts Rules. As is the case with most other federal agencies, the FCC generally cannot adopt or change rules with-
out first describing or publishing the proposed rules and seeking comment on them from the public. We release a document called a
Notice of Proposed Rule Making, in which we explain the new rules or rule changes that we are proposing and establish a filing
deadiine for public comment on them. (All such FCC Notices are included in the Commission’s Daily Digest and are posted on our
website at http://transition.fcc.gov/Daily_Releases/Daily_Digest). After we have had a chance to hear from the public and have con
sidered all comments received, we generally have several options. We can: (1) adopt some or all of the proposed rules, (2) adopt a
modified version of some or all of the proposed rules, (3) ask for public comment on additional issues relating to the proposals, or
(4) end the rulemaking proceeding without adopting any rules at ail. You can find information about how to file comments in our
rulemaking proceedings on our Internet website at http://www.fcc.gov/guides/fhow-comment. The site also provides instructions on
how you can file comments electronically. In addition to adopting rules, we also establish broadcast regulatory policies through the
individual cases that we decide, such as those involving license renewals, station sales, and complaints about violations of FCC
rules.

The FCC and the Media Bureau. The FCC has five Commissioners, each of whom is appointed by the President and confirmed by
the Senate. Serving under the Commissioners are a number of Offices and operating Bureaus. One of those is the Media Bureau,
which has day-to-day responsibility for developing, recommending, and administering the rules governing the media, including radio
and television stations. The FCC’s broadcast rules are contained in Title 47 of the Code of Federal Regulations (“CFR”), Parts 73
(broadcast) and 74 (auxiliary broadcast, including low power TV, and translator stations). Our rules of practice and procedure can be
found in Title 47 CFR, Part 1. A link to those rules can be found on our website at http://wireless.fcc.gov/in-
dex.htm?job=rules_and_regulations. Additional information about the Commission’s Offices and Bureaus, including their respective
functions, can be found at http://www.fcc.gov/bureaus-offices.

FCC Regulation of Broadcast Radio and Television. The FCC allocates (that is, designates a portion of the broadcast spectrum to)
new broadcast stations based upon both the relative needs of various communities for additional broadcast outlets and specified en-
gineering standards designed to prevent interference among stations and to other communications users. As noted above, when
ever we review an application — whether to build a new station, modify or renew a license or sell a station -~ we must determine if its
grant would serve the public interest. As discussed earlier, we expect station licensees to be aware of the important problems and
issues facing their local communities and to foster public understanding by presenting programming that relates to those local is-
sues. As discussed in this Manual, however, broadcasters — not the FCC or any other government agency ~ are responsible for se-
lecting the material that they air. By operation of the First Amendment to the U.S. Constitution, and because the Communications
Act expressly prohibits the Commission from censoring broadcast matter, our role in overseeing program content is very limited.

We license only individual broadcast stations. We do not license TV or radio networks (such as CBS, NBC, ABC or Fox) or other or-
ganizations with which stations have relationships (such as PBS or NPR), except to the extent that those entities may also be station
licensees. We also do not regulate information provided over the Internet, nor do we intervene in private disputes involving broad-
cast stations or their licensees. Instead, we usually defer to the parties, courts, or other agencies to resolve such disputes.

The Licensing of TV and Radio Stations

Commercial and Noncommercial Educational Stations. The FCC licenses FM radio and TV stations as either commercial or non-
commercial educational (“NCE”). (All AM radio stations are licensed as commercial facilities.) Commercial stations generally support
themselves through the sale of advertising. In contrast, NCE stations generally meet their operating expenses with contributions re-
ceived from listeners and viewers, and also may receive government funding. In addition, NCE stations may receive contributions
from for-profit entities, and are permitted to acknowledge such contributions or underwriting donations with announcements naming
and generally describing the contributing party or donor. However, NCE stations may not broadcast commercials or other promo-
tional announcements on behalf of for-profit entities. These limitations on NCE stations are discussed further at page xxiv of this
Manual.

Applications to Build New Stations; Length of the License Period. Before a party can build a new TV or radio station, it first must ap-
ply to the FCC for a construction permit. The applicant must demonstrate in its application that it is qualified to construct and operate
the station as specified in its application and that its proposed facility will not cause objectionable interference to any other station.
Once its application has been granted, the applicant is issued a construction permit, which authorizes it to build the station within a
specified period of time, usually three years. After the applicant (now considered a “permittee”) builds the station, it must file a Ii
cense application, in which it certifies that it has constructed the station consistent with the technical and other terms specified in its
construction permit. Upon grant of that license application, the FCC issues the new license to operate to the permittee (now consid-
ered a “licensee”), which authorizes the new licensee to operate for a stated period of time, up to eight years. At the close of this pe-
riod, the licensee must seek renewal of its station license.
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Applications for License Renewal. Licenses expire and renewal applications are due on a staggered basis, based upon the state in
which the station is licensed. Before we can renew a station’s license, we must first determine whether, during the preceding license
term, the licensee has served the public interest; has not committed any serious violations of the Communications Act or the FCC's
rules; and has not committed other violations which, taken together, would constitute a pattern of abuse. To assist us in this
evaluative process, a station licensee must file a renewal application (FCC Form 303-S), in which it must respond concerning
whether:

« it has sent us certain required reports;

» neither it nor its owners have or have had any interest in a broadcast application involved in an FCC proceeding in which charao
ter issues were resolved adversely to the applicant or were left unresolved, or were raised in connection with a pending applica
tion;

its ownership is consistent with the Communications Act's restrictions on licensee interests held by foreign governments, foreign
corporations, and non-U.S. citizens;

+ there has not been an adverse finding or adverse final action against it or its owners by a court or administrative body in a civil or
criminal proceeding involving a felony, mass media-related antitrust or unfair competition law, the making of fraudulent statements
to a governmental unit, or discrimination;

° there were no adjudicated violations of the Communications Act or the Commission’s rules during the current license term;
° neither the licensee nor its owners have been denied federal benefits due to drug law violations;
° jts station operation complies with the Commission’s radiofrequency (“RF") radiation exposure standards;

» it has, in a timely manner, placed and maintained certain specified materials in its public inspection file (as discussed at pages
xxvi-xxviii of this Manual);

+ it has not discontinued station operations for more than 12 consecutive months during the preceding license term and is currently
broadcasting programming;

» it has filed FCC Form 396, the Broadcast Equal Employment Opportunity Program Report, and

- if the application is for renewal of a television license, it has complied with the limitations on commercial matter aired during chik
dren's programming and filed the necessary Children’s Television Programming Reports (FCC Form 398) (as discussed at page
17 of this Manual).

Digital Television. After February 17, 2009, all full-power TV stations are required to stop broadcasting in analog and continue
broadcasting only in digital. This is known as the “DTV transition.” Because digital is much more efficient than analog, part of the
scarce and valuable spectrum that is currently used for analog broadcasting will be used for important new services such as en
hanced public safety communications for police, fire departments, and emergency rescue workers. Part of the spectrum will also be
made available for advanced wireless services such as wireless broadband.

Digital broadcasting also enables television stations to offer viewers several benefits. For example, stations broadcasting in digital
can offer viewers improved picture and sound quality as well as more programming options (referred to as “multicasting”) because
digital technology gives each television station the ability to broadcast multiple channels at the same time.

Consumers who receive television signals via over-the-air antennas (as opposed to subscribers to pay services like cable and sate}
lite TV) will be able to receive digital signals on their analog sets if they purchase a digital-to-analog converter box that converts the
digital signals to analog. Alternatively, if consumers purchase a digital television (a TV with built in digital tuner), they will be able to

receive digital broadcast programming. If your TV set receives local broadcast stations through a paid provider such as cable or sat
ellite TV, it is already prepared for the DTV transition.

Regarding consumers who are shopping for new televisions, the Commission's digital tuner rule prohibits the importation or inter-
state shipment of any device containing an analog tuner unless it also contains a digital tuner. Retailers may continue to sell ana-
log-only devices from existing inventory. However, at the point of sale, retailers must post notices advising consumers that TV sets
and equipment such as VCRs that contain only an analog tuner will not be able to receive over-the-air-television signals from
full-power broadcast stations after February 17, 2009, without the use of a digital-to-analog converter box.

Television broadcasters must promote public awareness of the DTV transition with an on-air education campaign, providing con
sumers with information about the transition. They must report their efforts on a quarterly basis by filing FCC Form 388 with the
Commission, posting each such Form on their website and placing them in their station public inspection files.

While the February 17, 2009, deadline for ending analog broadcasts does not apply to low-power, Class A, and TV translator sta-
tions, these stations will eventually transition to all-digital service. In the meantime, some consumers may continue to receive pro-
gramming from these stations in analog format after the transition date.

Additional information concerning the DTV transition can be found on the FCC's website, at www.dtv.gov, or by calling toll free
1-888-CALL-FCC.

Digital Radio. The FCC has also approved digital operation for AM and FM radio broadcast stations (often referred to as “HD Ra-
dio”). As with DTV, digital radio substantially improves the quality of the radio signat and allows a station to offer multicasting over
several programming streams, as well as certain enhanced services. Unlike the mandatory digital transition deadline for television
stations however, radio stations will be able to continue to operate in analog and will have discretion whether also to transmit in digi
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tal and, if so, when to begin such operation. In order to receive the digital signals of those stations that choose to so operate, con
sumers will have to purchase new receivers.

Because digital radio technology allows a radio station to transmit simultaneously in both analog and digital, however, listeners will
be able to continue to use their current radios to receive the analog signals of radio stations that transmit both analog and digital sig-
nals. Receivers are being marketed that incorporate both modes of reception, with the ability to automatically switch to the analog
signal if the digital signal cannot be detected or is lost by the receiver. For additional information about digital radio, see http://transi-
tion.fcc.gov/mb/audio/digital/index.html.

Public Participation in the Licensing Process

Renewal Applications. You can submit a protest against a station’s license renewal application by filing a formal petition to deny its
application, or by sending us an informal objection to the application. Before its license expires, each station licensee must broad-
cast a series of announcements providing the date its license will expire, the filing date for the renewal application, the date by which
formal petitions against it must be filed, and the location of the station’s public inspection file that contains the application. Petitions
to deny the application must be filed by the end of the first day of the last full calendar month of the expiring license term. (For exam-
ple, if the license expires on December 31, we must receive any petition at our Washington, D.C. headquarters by the end of the day
on December 1.)

Broadcast licenses generally expire on a staggered basis, by state, with most radio licenses next expiring between October 1, 2011
and August 1, 2014, and most television licenses expiring between October 1, 2012 and August 1, 2015, one year after the radio Ii
censes in the same state. A listing of the next expiration dates for radio and television licenses, by state, can be found on the Com-
mission’s website at http://transition.fcc.gov/localism/renewals.html. Before you file a petition to deny an application, you should
check our rules and policies to make sure that your petition complies with our procedural requirements. A more complete description
of these procedures and requirements can be found on the Commission's website at http://transition/fcc.gov/localism/renew_pro-
cess_handout.pdf. You can also file an informal objection at any time before we either grant or deny the application. Instructions for
filing informal objections can be found on the Commission’s website at http://transition.fcc.gov/localism/renew_process_handout.pdf.
If you have any specific questions, you may also contact our Broadcast Information Specialist for radio or television, depending on
the nature of your inquiry, by calling toll-free, by facsimile, or by sending an e-mail in the manner noted at page xxixof this Manual.

Other Types of Applications. You can also participate in the application process by filing a petition to deny when someone applies
for a new station, and when a station is to be sold (technically called an “assignment” of the license), its licensee is to undergo a ma-
jor transfer of stock or other ownership, or control {technically called a “transfer of control”), or the station proposes major facility
changes. The applicant is required to publish a series of notices in the closest local newspaper, containing information similar to that
noted above regarding renewal applications, when it files these types of applications. Upon receipt of the application, the FCC will is-
sue a Public Notice and begin a 30-day period during which petitions to deny these applications may be filed. (All FCC Public No-
tices are inciuded in the Commission’s Daily Digest and are posted on our website at
http:/itransition.fcc.gov/Daily_Releases/Daily_Digest). As with renewal applications, you can also file an informal objection to these
types of applications, or any other applications, at any time before we either grant or deny the application. Again, if you have any
specific questions about our processes or the status of a particular application involving a station, you may contact our Broadcast In-
formation Specialist for radio or television, depending on the nature of your inquiry, by calling toll-free, by facsimile, or by sending an
e-mail in the manner noted at pages xxviii of this Manual.

Broadcast Programming: Basic Law and Policy

The FCC and Freedom of Speech. The First Amendment, as well as Section 326 of the Communications Act, prohibits the Commis-
sion from censoring broadcast material and from interfering with freedom of expression in broadcasting. The Constitution's protec-
tion of free speech includes that of programming that may be objectionable to many viewer or listeners. Thus, the FCC cannot
prevent the broadcast of any particular point of view. In this regard, the Commission has observed that “the public interest is best
served by permitting free expression of views.” However, the right to broadcast material is not absolute. There are some restrictions
on the material that a licensee can broadcast. We discuss these restrictions below.

Licensee Discretion. Because the Commission cannot dictate to licensees what programming they may air, each individual radio
and TV station licensee generally has discretion to select what its station broadcasts and to otherwise determine how it can best
serve its community of license. Licensees are responsible for selecting their entertainment programming, as well as programs con-
cerning local issues, news, public affairs, religion, sports events, and other subjects. As discussed at page xxvii of this Manual,
broadcast licensees must periodically make available detailed information about the programming that they air to meet the needs
and problems of their communities, which can be found in each station public file. They also decide how their programs will be struc
tured and whether to edit or reschedule material for broadcasting. In light of the First Amendment and Section 326 of the Communi
cations Act, we do not substitute our judgment for that of the licensee, nor do we advise stations on artistic standards, format,
grammar, or the quality of their programming. Licensees also have broad discretion regarding commercials, with the exception of
those for political candidates during an election and the limitations on advertisements aired during children's programming (we dis-
cuss these respective requirements at pages xx and xxii of this Manual).

Criticism, Ridicule, and Humor Concerning Individuals, Groups, and Institutions. The First Amendment’s guarantee of freedom of
speech similarly protects programming that stereotypes or may otherwise offend people with regard to their religion, race, national
background, gender, or other characteristics. It also protects broadcasts that criticize or ridicule established customs and institu-
tions, including the government and its officials. The Commission recognizes that, under our Constitution, people must be free to
say things that the majority may abhor, not only what most people may find tolerable or congenial. However, if you are offended by a
station’s programming, we urge you to make your concerns known to the station licensee, in writing.
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Programming Access. In light of their discretion to formulate their programming, station licensees are not required to broadcast ev-
erything that is offered or otherwise suggested to them. Except as required by the Communications Act, including the use of stations
by candidates for public office (discussed at pages xx of this Manual), licensees have no obligation to ailow any particular person or
group to participate in a broadcast or to present that person or group’s remarks.

Broadcast Programming: Law and Policy on Specific Kinds of Programming

Broadcast Journalism Introduction. As noted above, in light of the fundamental importance of the free flow of information to our de-
mocracy, the First Amendment and the Communications Act bar the FCC from telling station licensees how to select material for
news programs, or prohibiting the broadcast of an opinion on any subject. We aiso do not review anyonégs qualifications to gather,
edit, announce, or comment on the news; these decisions are the station licensee's responsibility. Nevertheless, there are two is-
sues related to broadcast journalism that are subject to Commission regulation: hoaxes and news distortion.

Hoaxes. The broadcast by a station of false information concerning a crime or catastrophe violates the FCC's rules if:
+ the station licensee knew that the information was false,

« broadcasting the false information directly causes substantial public harm, and

« it was foreseeable that broadcasting the faise information would cause such harm.

In this context, a “crime” is an act or omission that makes the offender subject to criminal punishment by law, and a “catastrophe” is
a disaster or an imminent disaster involving violent or sudden events affecting the public. The broadcast must cause direct and ac-
tual damage to property or to the health or safety of the general public, or diversion of law enforcement or other public health and
safety authorities from their duties, and the public harm must begin immediately. If a station airs a disclaimer before the broadcast
that clearly characterizes the program as fiction and the disclaimer is presented in a reasonable manner under the circumstances,
the program is presumed not to pose foreseeable public harm. Additional information about the hoax rule can be found on the FCC's
website at http://www.fcc.gov/guides/broadcasting-false-information.

News Distortion. The Commission often receives complaints concerning broadcast journalism, such as allegations that stations have
aired inaccurate or one-sided news reports or comments, covered stories inadequately, or overly dramatized the events that they
cover. For the reasons noted above, the Commission generally will not intervene in such cases because it would be inconsistent
with the First Amendment to replace the journalistic judgment of licensees with our own. However, as public trustees, broadcast It
censees may not intentionally distort the news: the FCC has stated that “rigging or slanting the news is a most heinous act against
the pubilic interest.” The Commission will investigate a station for news distortion if it receives documented evidence of such rigging
or slanting, such as testimony or other documentation, from individuals with direct personal knowledge that a licensee or its man-
agement engaged in the intentional falsification of the news. Of particular concern would be evidence of the direction to employees
from station management to falsify the news. However, absent such a compelling showing, the Commission will not intervene. For
additional information about news distortion, see http://www.fcc.gov/guides/broadcast-journalism-complaints.

Political Broadcasting: Candidates for Public Office. In recognition of the particular importance of the free flow of information to the
public during the electoral process, the Communications Act and the Commission's rules impose specific obligations on broadcast-
ers regarding political speech.

« Reasonable Access. The Communications Act requires that broadcast stations provide “reasonable access” to candidates for fed-
eral elective office. Such access must be made available during all of a station's normal broadcast schedule, including television
prime time and radio drive time. In addition, federal candidates are entitled to purchase all classes of time offered by stations to
commercial advertisers, such as preemptible and non- preemptible time. The only exception to the access requirement is for bona
fide news programming (as defined below), during which broadcasters may choose not to sell airtime to federal candidates. Broad
cast stations have discretion as to whether to sell time to candidates in state and local elections.

« Equal Opportunities. The Communications Act requires that, when a station provides airtime to a legally qualified candidate for
any public office (federal, state, or local), the station must “afford equal opportunities to all other such candidates for that office.”
The equal opportunities provision of the Communications Act also provides that the station “shall have no power of censorship
over the material broadcast” by the candidate. The law exempts from the equal opportunities requirement appearances by candk
dates during bona fide news programming, defined as an appearance by a legally qualified candidate on a bona fide newscast, in
terview, or documentary (if the appearance of the candidate is incidental to the presentation of the subject covered by the
documentary) or on—-the—spot coverage of a bona fide news event (including debates, political conventions and related incidental
activities).

In addition, a station must sell political advertising time to certain candidates during specified periods before a primary or general
election at the lowest rate charged for the station's most favored commercial advertiser. Stations must maintain and make available
for public inspection, in their public inspection files, a political file containing certain documents and information, discussed at page
xxvii of this Manual. For additional information about the political rules, see http://transition.fcc.gov/mb/policy/political.

Objectionable Programming

Programming Inciting “Imminent Lawless Action.” The Supreme Court has held that the government may curtail speech if it is both:
(1) intended to incite or produce “imminent lawiess action;” and (2) likely to “incite or produce such action.” Even when this legal test
is met, any review that might lead to a curtailment of speech is generally performed by the appropriate criminal law enforcement au
thorities, not by the FCC.

WorldRadioHistory
XX




The FCC and Its Regulatory Authority

Obscene, Indecent, or Profane Programming. Although, for the reasons discussed earlier, the Commission is generally prohibited
from regulating broadcast content, the courts have held that the FCC's regulation of obscene and indecent programming is constitu-
tional, because of the compelling societal interests in protecting children from potentially harmful programming and supporting par
ents’ ability to determine the programming to which their children will be exposed at home.

Obscene material is not protected by the First Amendment and cannot be broadcast at any time. To be obscene, the material must
have all of the following three characteristics:

+ an average person, applying contemporary community standards, must find that the material, as a whole, appeais to the prurient
interest;

- the material must depict or describe, in a patently offensive way, sexual conduct specifically defined by applicable law; and
- the material, taken as a whole, must lack serious literary, artistic, political, or scientific value.

Indecent material is protected by the First Amendment, so its broadcast cannot constitutionally be prohibited at all times. However,
the courts have upheld Congress’ prohibition of the broadcast of indecent material during times of the day in which there is a rea-
sonable risk that children may be in the audience, which the Commission has determined to be between the hours of 6 a.m. and 10
p.m. Indecent programming is defined as “language or material that, in context, depicts or describes, in terms patently offensive as
measured by contemporary community standards for the broadcast medium, sexual or excretory organs or activities.” Broadcasts
that fall within this definition and are aired between 6 a.m. and 10 p.m. may be subject to enforcement action by the FCC.

Profane material also is protected by the First Amendment, so its broadcast cannot be outlawed entirely. The Commission has de-
fined such program matter to include language that is both “so grossly offensive to members of the public who actually hear it as to
amount to a nuisance” and is sexual or excretory in nature or derived from such terms. Such material may be the subject of possible
Commission enforcement action if it is broadcast within the same time period applicable to indecent programming: between 6 a.m.
and 10 p.m.

How to File an Obscenity, Indecency, or Profanity Complaint. In order to aliow its staff to make a determination of whether com-
plained-of material is actionable, the Commission requires that complainants provide certain information: (1) the date and time of the
alleged broadcast; (2) the call sign, channel or frequency of the station invoived; and (3) the details of what was actually said (or de-
picted) during the alleged indecent, profane, or obscene broadcast. Submission of an audio or video tape, CD, DVD or other record-
ing or transcript of the complained-of material is not required but is helpful, as is specification of the name of the program, the on-air
personality, song, or film, and the city and state in which the complainant saw or heard the broadcast.

The fastest and easiest way to file a complaint containing this information is to use the FCC'’s electronic complaint form, Form 475B,
which is available on the FCC's website at http://fjallfoss.fcc.gov/cgb/fcca75B.cfm.

You also may file a complaint about objectionable programming by mailing it to:

Federal Communications Commission
Consumer & Governmental Affairs Bureau
Consumer Inquiries and Complaints Division
445 12th Street, S.W.

Washington, D.C. 20554

If you are submitting an audio or video tape, DVD, CD or other type of media with your complaint, you should send it to the following
address to avoid mail processing damage:

Federal Communications Commission
Consumer & Governmental Affairs Bureau
Consumer [nquiries and Complaints Division
9300 East Hampton Drive

Capitol Heights, Maryland 20743

You can also electronically file your complaint at fccinfo@fcc.gov. You may also complain by calling the Commission, toll-free, at:
1-888-CALL-FCC (1-888-225-5322)

For additional information on the complaint process for obscene, indecent or profane material, visit http://transition.fcc.gov/eb/oip/.

Violent Programming. Many members of the public have expressed concern about violent television programming and the negative
impact such broadcast material may have upon children. In response to these concerns, and at the request of 39 members of the
U.S. House of Representatives, the FCC conducted a proceeding seeking public comment on violent programming. In April 2007,
the Commission delivered to Congress a Report recommending that the industry voluntarily commit to reducing the amount of such
programming viewed by children. The Commission also suggested that Congress consider enacting legislation that would better
support parents’ efforts to safeguard their children from such objectionabie programming. The Commission’s Report can be ac-
cessed at http://fiassfoss.fcc.gov/edocs_public/attachmatch/FCC-07-50A1.pdf.

The V-Chip and TV Program Ratings. In light of the widespread concern about obscene, indecent, profane, violent, or otherwise ob-
jectionable programming, in 1996, Congress passed a law to require TV sets with screens 13 inches or larger to be equipped with a
“V-Chip” ~ a device that allows parents to program their sets to biock TV programming that carries a certain rating. Since 2000, all
such sets manufactured with screens 13 inches or larger must contain the V-Chip technology. This technology, which must be act
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vated by parents, works in conjunction with a voluntary television rating system created and administered by the television industry
and others, which enables parents to identify programming containing sexual, vioient, or other content that they believe may be
harmful to their children. All of the major broadcast networks and most of the major cable networks are encoding their programming
with this ratings information to work with the V-Chip. However, some programming, such as news and sporting events, and unedited
movies aired on premium cable channels, are not rated. In 2004, the FCC expanded the V-Chip requirement to apply also to devices
that do not have a display screen but are used with a TV set, such as a VCR or a digital-to-anaiog converter box.

For more information about this ratings program, inciuding a description of each ratings category, please see the FCC's V-Chip
website at http://www.fcc.gov/guides/v-chip-putting-restrictions-what-your-children-watch.

Other Broadcasting Content Regulation

Station Identification. Stations must air identification announcements when they sign on and off for the day. They also must broad-
cast these announcements every hour, as ciose to the start of the hour as possible, at a natural programming break. TV stations
may make these announcements on-screen or by voice only. Official station identification includes the station's call letters, followed
by the community specified in its license as the station’s location. Between the cali letters and its community, the station may insert
the name of the licensee, the station’s channel number, and/or its frequency. It may also include any additional community or com-
munities, as long as it first names the community to which it is licensed by the FCC. DTV stations also may identify their digital
muiticast programming streams separately if they wish, and, if so, must follow the format described in the FCC's rules.

Commencing as of a date to be determined, for television stations, twice daily, the station identification will also have to include a
notice of the existence, location and accessibility of the station's public file. The notice wiii have to state that the station’s public file
is available for inspection and that members of the public can view it at the station's main studio and on its station website. Broad-
cast of at least one of these announcements will be required between the hours of 6 p.m. and midnight.

Children’s Television Programming. Throughout its license term, every TV station must serve the educational and informational
needs of children both by means of its overall programming and through programming that is specifically designed to serve those
needs. Licensees are eligible for routine staff-level approval of the Children’'s Television Act portion of their renewal applications if
they air at least three hours of “core” children’s television programming, per week, or proportionally more if they provide additional
free digital programming streams. Core programming is defined as follows:

+ Educational and Informational. The programming must further the educational and informational needs of children 16 years old
and under (this includes their intellectual/cognitive or social/emotional needs).

+ Specifically Designed to Serve Their Needs. A program is considered “specifically designed to serve the educational and informa-
tion needs of children” if: (1) that is its significant purpose; (2) it is aired between the hours of 7 a.m. and 10 p.m.; (3) itis a regu-
larly scheduled weekly program; and (4) it is at least 30 minutes in duration.

To ensure that parents and other interested parties are informed of the educational and informational children's programming that
their area stations offer, television licensees must identify each program specifically designed to “educate and inform” children by
displaying the icon “E/I" throughout the program. In addition, commercial stations must provide information identifying such pro-
grams to the publishers of program guides.

During the broadcast of TV programs aimed at children 12 and under, advertising may not exceed 10.5 minutes an hour on week
ends and 12 minutes an hour on weekdays.

These rules apply to analog and digital broadcasting. As discussed at page xviii of this Manual, television stations have traditionally
operated with analog technology. Television stations, however, are in the process of switching to digital broadcasting, which greatly
enhances their capability to serve their communities. Among other things, digital technology permits stations to engage in
multicasting, that is, to air more than one stream of programming at the same time. Digital stations that choose to air more than one
stream of free, over-the-air video programming must air proportionately more children’s educational programming than stations that
air only one stream of free, over-the-air video programming.

Each television licensee is required to prepare and place in the public inspection file at the station a quarterly Chiidren's Television
Programming Report (FCC Form 398) identifying its core programming. These reports must also be filed electronically with the FCC
each quarter and can be viewed on the FCC's website, at http://www.fcc.gov/encyclopedia/childrens-educational-television-report
ing-form-398. This requirement of the station’s public file is discussed at page xxviii of this Manual.

The FCC has created a children’s educational television website to inform parents and other members of the public about the obliga-
tion of every television broadcast station to provide educational and informational programming for children. This website provides
access to background information about these obligations, as well as information about children's educational programs that are
aired on television stations in your area and throughout the country. This website also can help TV stations comply with the chil
dren's television requirements. You can access the children’s educational television website by going to the FCC's main website at
http://transition.fcc.gov and double-clicking on the “Parents’ Place” listing under “Consumer Center” on the FCC home page. Alter-
natively, you can go directly to the children’s television website at http://reboot.fcc.goviparents/.

Station-Conducted Contests. A station that broadcasts or advertises information about a contest that it conducts must fully and ao-
curately disclose the material terms of the contest, and must conduct the contest substantially as announced or advertised. Contest
descriptions may not be false, misleading, or deceptive with respect to any material term, including the factors that define the opera-
tion of the contest and affect participation, such as entry deadlines, the prizes that can be won, and how winners will be selected.
Additional information about the contest rule can be found at http://www.fcc.gov/guides/broadcasting-contests-lotteries-and-solicita-
tion-funds.
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Lotteries. Federal law prohibits the broadcast of advertisements for a lottery or information concerning a lottery. A lottery is any
game, contest, or promotion that contains the elements of prize, chance, and “consideration” (a legal term that means an act or
promise that is made to induce someone into an agreement). For example, casino gambling is generally considered to be a “lottery”
subject to the terms of the advertising restriction although, as discussed below, the prohibition is not applied to truthful advertise-
ments for lawful casino gambling. Many types of contests, depending on their particulars, also are covered under this definition.

The statute and FCC rules list a number of exceptions to this prohibition, principally advertisements for: (1) lotteries conducted by a
state acting under the authority of state law, when the advertisement or information is broadcast by a radio or TV station licensed to
a location in that state or in any other state that conducts such a lottery; (2) gambling conducted by an Indian Tribe under the Indian
Gaming Regulatory Act; (3) lotteries authorized or not otherwise prohibited by the state in which they are conducted, and which are
conducted by a not-for-profit organization or a governmental organization; and (4) lotteries conducted as a promotional activity by
commercial organizations that are clearly occasional and ancillary to the primary business of that organization, as long as the lotter
ies are authorized or not otherwise prohibited by the state in which they are conducted.

In 1999, the Supreme Court held that the prohibition on broadcasting advertisements for lawful casino gambling could not constitu-
tionally be applied to truthful advertisements broadcast by radio or television stations licensed in states in which such gambling is le-
gal. Relying upon the reasoning in that decision, the FCC and the United States Department of Justice later concluded that the
lottery advertising prohibition may not constitutionally be applied to the broadcast of any truthful advertisements for lawful casino
gambling, whether or not the state in which the broadcasting station is located permits casino gambling. Additional information about
the rule concerning lotteries can be found at http://www.fcc.gov/guides/broadcasting-contests-lotteries-and-solicitation-funds.

Soliciting Funds. No federal law prohibits the broadcast by stations of requests for funds for legal purposes (including appeals by
stations for contributions to meet their operating expenses), if the money or other contributions are used for the announced pur
poses. However, federal law prohibits fraud by wire, radio or television — including situations in which money solicited for one pur
pose is used for another — and doing so may lead to FCC sanctions, as well as to criminal prosecution by the U.S. Department of
Justice. Additional information about fund solicitation can be found at http://www.fcc.gov/guides/broadcasting-contests-lotter
ies-and-solicitation-funds.

Broadcast of Telephone Conversations. Before broadcasting a telephone conversation live or recording a telephone conversation for
later broadcast, a station must inform any party to the call of its intention to broadcast the conversation. However, that notification is
not necessary when the other party knows that the conversation will be broadcast or such knowledge can be reasonably presumed,
such as when the party is associated with the station (for example, as an employee or part-time reporter) or originates the call during
a program during which the station customarily broadcasts the calls. For additional information on the rule concerning the broadcast
of telephone conversations, see http://transition.fcc.gov/eb/broadcast/telphon.html.

Access to Broadcast Material by People With Disabilities
The Communications Act and the Commission’s rules require television station licensees to broadcast certain information that
makes viewing more accessible to people with disabilities.

Closed Captioning. Closed captioning is a technology designed to provide access to television programming by persons with hearing
disabilities by displaying, in text form, the audio portion of a broadcast, as well as descriptions of background noise and sound ef
fects. Closed captioning is hidden as encoded data transmitted within the television signal. A viewer wishing to see the captions
must use a set-top decoder or a television with built-in decoder circuitry. All television sets with screens 13 inches or larger manufac
tured since mid-1993, including digital sets, have built-in decoder circuitry.

As directed by Congress in the Telecommunications Act of 1996, the FCC has adopted rules requiring closed captioning of most,

but not all, television programming. The rules require those that distribute television programs directly to home viewers, including

broadcast stations, to comply with these rules. The rules also provide certain exemptions from the captioning requirements. Addi

tional information on the closed captioning requirements may be found on the FCC website at http://transition.fcc.gov/cgb.dro.cap-
tion.html.

Access to Emergency Information. The FCC also requires television stations to make the local emergency information that they pro-
vide to viewers accessible to persons with disabilities. Thus, if emergency information is provided aurally, such information also must
be provided in a visual format for persons who are deaf or hard of hearing. The emergency information may be closed captioned or
presented through an alternative method of visual presentation. Such methods include open captioning, crawls, or scrolls that ap-
pear on the screen. The information provided visually must include critical details regarding the emergency and how to respond.
Critical details could include, among other things, specific information regarding the areas that will be affected by the emergency,
evacuation orders, detailed descriptions of areas to be evacuated, specific evacuation routes, approved shelters or the way to take
shelter in one’s home, instructions on how to secure personal property, road closures, and how to obtain relief assistance. Similarly,
if the emergency information is presented visually, it must be made accessible. If the emergency information interrupts program-
ming, such as through a crawl, such information must be accompanied with an aural tone to alert persons with visual disabilities that
the station is providing this information so that such persons may be alerted to turn to another source, such as a radio, for more in-
formation. Additional information concerning this requirement can be found on the FCC website at http://www.fcc.gov/guides/emer
gency-video-programming-accessibility-persons-hearing-and-visual-disabilities.

Business Practices and Advertising

Business Practices, Advertising Rates, and Profits. Except for the requirements concerning political advertisements (discussed at
page xx of this Manual), the limits on the number of commercials that can be aired during children’s programming (see page xxii),
and the prohibition of advertisements over noncommercial educational stations (see page xxiv), the Commission does not regulate a

WorldRadioHistory
xxili




The FCC and Its Regulatory Authority

licensee’s business practices, such as its advertising rates or its profits. Rates charged for broadcast time are matters for private ne-
gotiation between sponsors and stations. Further, except for certain classes of political advertisements (see page xx), station licens-
ees have full discretion to accept or reject any advertising.

Employment Discrimination and Equal Employment Opportunity (“EEQ”). The FCC requires that all licensees of radio and TV sta-
tions afford equal opportunity in employment. We also prohibit employment discrimination on the basis of race, color, religion, na-
tional origin, or sex. However, religious stations are permitted to require that some or ali of their employees meet a religious
qualification.

Our EEO recruitment rules have three prongs. They require all stations that employ five or more full-time employees (defined as
those regularly working 30 hours a week or more) to:

+ widely distribute information concerning each full-time job vacancy, except for vacancies that need to be filled under demanding or
other special circumstances;

+ send notices of openings to organizations in the community that are involved in employment if the organization requests such no-
tices; and

+ engage in general outreach activities every two years, such as job fairs, internships, and other community events.

Each licensee with five or more full-time employees must maintain records of its recruitment efforts, and create and place in its pub-
lic file an annual public file report listing specified information about its recruitment efforts. (The requirements for the EEO portion of
the public file are discussed at page xxvii of this Manual.) The annual EEO public file report must also be posted on a station's
website, if one exists. In addition, television licensees with five or more full-time employees and radio licensees with 11 or more
full-time employees must file an FCC Form 397 Broadcast Mid-Term Report. Each licensee, regardless of size, must file an FCC
Form 396 EEO Program Report with its license renewal application. Finally, a prospective station licensee must file an FCC Form
396-A Broadcast Model Program Report with its new station or assignment or transfer application. The FCC reviews EEO compli
ance at the time that it considers the station renewal application, when it reviews Broadcast Mid-Term Reports, when it receives
EEO complaints, and during random station audits. A full range of enforcement actions is available for EEO violations, including the
imposition of reporting conditions, forfeitures, short-term license renewal, and license revocation.

All EEO forms are electronically filed and are available for public review in CDBS, the FCC's access database (to access these re-
ports, see http://licensing.fcc.gov/prod/cdbs/pubacc/prod/eeo_search.htm). As discussed at page xxvi this Manual, in addition, cop-
ies of all FCC EEO audit letters, licensee responses, and FCC rulings must be included in the audited station’s public file and are
available for public review at the FCC Public Reference Center in Washington, D.C. Additional information concerning the EEO rules
is available at http://www.fcc.gov/encyclopedia/equal-employment-opportunity-0.

Sponsorship Identification. The sponsorship identification requirements contained in the Communications Act and the Commission’s
rules generally require that, when money or other consideration for the airing of program material has been received by or promised
to a station, its employees or others, the station must broadcast full disclosure of that fact at the time of the airing of the material,
and identify who provided or promised to provide the consideration. This requirement is grounded in the principle that members of
the public should know who is trying to persuade them with the programming being aired. This disclosure requirement also applies
to the broadcast of musical selections for consideration (so-called “payofa”) and the airing of certain video news releases. In the
case of advertisements for commercial products or services, it is sufficient for a station to announce the sponsor's corporate or trade
name, or the name of the sponsor’s product (where it is clear that the mention of the product constitutes a sponsorship identifica-
tion). For additional information about the sponsorship identification and payola rules, see http://www.fcc.gov/guides/payola-rules.

Underwriting Announcements on Noncommercial Educational Stations. Noncommercial educational stations may acknowledge con-
tributions over the air, but they may not broadcast commercials or otherwise promote the goods and services of for-profit donors or
underwriters. Acceptable “enhanced underwriting” acknowledgements of for-profit donors or underwriters may include: (1)
logograms and slogans that identify but do not promote; (2) location information; (3) value-neutral descriptions of a product line or
service; and (4) brand names, trade names, and product service listings. However, such acknowledgements may not interrupt the
station’s regular programming. For additional information about the underwriting rules, see http://transition.fcc.gov/eb/broad-
cast/enhund.html.

Loud Commercials. The FCC does not regulate the volume of broadcast programming, including commercials. Surveys and techni
cal studies reveal that the perceived loudness of particular broadcast matter is a subjective judgment that varies with each viewer
and listener and is influenced by many factors, such as the material's content and style and the voice and tone of the person speak-
ing. The FCC has found no evidence that stations deliberately raise audio and modulation levels to emphasize commercial mes-
sages.

Manually controlling the set's volume level or using the “mute” button with a remote control constitutes the simplest approach to re-
ducing volume levels deemed to be excessive. Many television receivers are equipped with circuits that are designed to stabilize the
loudness between programs and commercials. These functions usually must be activated through the receiver's “set up/audio”
menu. Should these techniques fail to resolve the problem, you may consider addressing any complaint about broadcast volume
levels to the licensee of the station involved. Additional information about loud commercials can be found at

http://www fcc.gov/guides/program-background-noise-and-loud-commerecials.

False or Misleading Advertising. The Federal Trade Commission has primary responsibility for determining whether an advertise-
ment is false or deceptive and for taking action against the sponsor. The Food and Drug Administration has primary responsibility for
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the safety of food and drug products. Depending on the nature of the advertisement, you should contact these agencies regarding
advertisements that you believe may be false or misleading. Additional information about false or misteading advertising can be
found at http://www.fcc.gov/guides/broadcast-advertising-complaints.

Offensive Advertising. Unless a broadcast advertisement is found to be in violation of a specific law or rule, the government cannot
take action against it. However, if you believe that an advertisement is offensive because of the nature of the item advertised, the
scheduling of the announcement, or the manner in which the message is presented, you should consider addressing your complaint
directly to the station or network invoived, providing the date and time of the broadcast and the product or advertiser in question.
This will help those involved in the selection of advertising material to become better informed about audience opinion.

Tobacco and Alcohol Advertising. Federal law prohibits the airing of advertising for cigarettes, littie cigars, smokeless tobacco, and
chewing tobacco on radio, TV, or any other medium of electronic communication under the FCC's jurisdiction. However, the adver-
tising of smoking accessories, cigars, pipes, pipe tobacco, or cigarette-making machines is not prohibited. Congress has not en-
acted any law prohibiting broadcast advertising of any kind of aicoholic beverage, and the FCC does not have a rule or policy
regulating such advertisements.

Subliminal Programming. The Commission sometimes receives complaints regarding the alleged use of subliminal perception tech-
niques in broadcast programming. Subliminal programming is designed to be perceived on a subconscious level only. Regardiess of
whether it is effective, the broadcast of subliminal material is inconsistent with a station’s obligation to serve the public interest be-
cause it is designed to be deceptive.

Blanketing Interference

Rules. Some members of the public situated close to a radio station’s transmitting antenna may experience impaired reception of
other stations. This is called “blanketing” interference. The Commission’s rules impose certain obligations on licensees to resolve
such interference complaints. Complaints about such interference involving radio stations are handled by the Media Bureau's Audio
Division. Blanketing interference is a less common occurrence with television stations than with radio stations due to the location
and height of TV transmitting antennas. If this phenomenon does occur with a television station, the Media Bureau's Video Division
will handle complaints on a case-by case-basis, subject to the radio guidelines noted below.

At the outset, the policy is designed to provide protection from interference for individuals within a certain distance from a station (in
an area known as the station’s “blanketing contour”) and only involving electronic devices that pick up an over-the-air signal from a
broadcast radio or television station. Thus, stations are not required to resolve interference complaints involving the following:

« A complaint from a party located outside of the station’s blanketing contour (115 dBu contour for FM stations, 1 V/m contour for
AM stations).

Improperly installed antenna systems.

Use of high gain antennas or antenna booster amplifiers.

Mobile receivers, including but not limited to car radios, portable stereos or cellular phones.

Non-radio frequency (“RF”) devices, including but not limited to, tape recorders, CD players, MP3 players or “land-line” tele-
phones.

+ Cordless telephones.

For complaints from parties located within the station’s blanketing contour involving non-mobile television or radio receivers, a sta-
tion must resolve the interference complaint at no cost to the complaining party if the party notifies the station of the problem during
the first year that the station operates its new or modified facilities. For similar complaints received after the first year of such opera-
tion has passed, although the station is not financially responsible for resolving the complaint, it must provide effective technical as-
sistance to the complaining party. These efforts must include the provision of information and assistance sufficiently specific to
enable the complaining party to eliminate all blanketing interference and not simply an attempt by the station to correct the prob-
lems. Such assistance entails providing specific details about proper corrective measures to resolve the blanketing interference. For
example, stations should provide the complaining party with diagrams and descriptions which explain how and where to use radio
frequency chokes, ferrite cores, filters, and/or shielded cable. In addition, effective technical assistance also includes recommending
replacement equipment that would work better in high radiofrequency fields. Effective technical assistance does not mean referring
the complainant to the equipment manufacturer.

How to Resolve Blanketing Interference Problems. If you believe that you are receiving blanketing or any other type of interference
to broadcast reception, we encourage you to first communicate directly, in writing, with the licensee of the station that you believe is
causing the interference. If the licensee does not satisfactorily resolve the problem, you can mail, fax, or e-mail a comptlaint to us as
follows:

+ For radio stations:
Federal Communications Commission
Audio Division, Media Bureau
445 12th St., S.W., Washington, D.C. 20554
Fax number: (202) 418-1411
E-mail address: radioinfo@fcc.gov
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« For TV stations:
Federal Communications Commission
Video Division, Media Bureau
445 12th St., SW.,
Washington, D.C. 20554
Fax number: (202) 418-2827
E- mail address: tvinfo@fcc.gov

Your complaint should include: (1) your name, address, and phone number; (2) the cali letters of each station involved; (3) each lo-
cation at which the interference occurs; and (4) each specific device receiving the interference. The more specific your complaint is,
the easier it is for us and any station involved to identify and resolve the interference problem.

Other Interference Issues

In many cases in which you receive interference on your television set or radio, the source of the problem could be with your equip
ment, which may not be adequately designed with circuitry or filtering to reject the unwanted signals of nearby transmitters. We reo
ommend that you contact the equipment manufacturer or the store at which the equipment was purchased to attempt to resolve the
interference problem. You can find more information about broadcast interference on the Commission’s website, at
http://www.fcc.gov/guides/interference-defining-source.

The Local Public Inspection File

Requirement to Maintain a Public Inspection File. Our rules require that all licensees and permittees of TV and radio stations and
applicants for new broadcast stations maintain a file available for public inspection. This file must contain documents relevant to the
station’s operation and dealings with the community and the FCC. The pubiic inspection file generally must be maintained at the sta-
tion’s main studio. To obtain the location and phone number of a station’s main studio, consult your local telephone directory, or call
the station’s business office. You may also be able to find this information on the station’s Internet website, if one exists.

Purpose of the File. Because we do not routinely monitor each station’s programming and operations, viewers and listeners are an
important source of information about the nature of their area stations’ programming, operations, and compliance with their FCC ob-
ligations. The documents contained in each station’s public inspection file have information about the station that can assist the pub-
lic in this important monitoring role.

As discussed in this Manual, every station has an obligation to provide news, public affairs, and other programming that specifically
treats the important issues facing its community, and to comply with the Communications Act, the Commission's rules, and the
terms of its station license. We encourage a continuing dialogue between broadcasters and members of the public to ensure that
stations meet their obligations and remain responsive to the needs of the local community. Because you watch and listen to the sta-
tions that we license, you can be a valuable and effective advocate to ensure that your ared’s stations comply with their localism ob-
ligation and other FCC requirements.

Viewing the Public Inspection File. Each broadcast licensee, permittee, and applicant must make its station public inspection file
available to members of the public at any time during regular business hours. Although you do not need to make an appointment to
view the file, making one may be helpful both to the station and to you.

A station that chooses to maintain all or part of its public file on a computer database must provide you a computer terminal if you
wish to review the file. As of a date to be determined, television stations will also be required to post most of the content of their pub-
lic files on their Internet websites, if they have them, or on their state broadcasters association's website, if permitted. Radio stations
have not yet been required to post their files on their websites, but may do so if they wish. If you want to view a statioris public file
over the Internet, you should check its website or contact the station to determine if the file is posted.

You may request copies of materials in the file, which the station must provide to you at a reasonable charge, by visiting the station
in person. In addition, if the station’s public file is located outside of its community of license (and you live within the station's service
area and your request does not involve the station’s political file), you may request copies of materials in the file over the teiephone.
To facilitate telephone requests, we require stations to provide you a copy of the current version of this Manual free of charge if you
so request. The Manual can help you identify other documents you may ask to have mailed to you. Stations should assist callers in
this process and answer questions you may have about the actual contents of the public file. This information may include, for ex
ample, the number of pages and time periods covered by a particular ownership report or children’s television programming report,
or the types of applications actually maintained in the station’s public fite and the dates on which they were filed with the FCC. Fi-
nally, if you ask a broadcast station for photocopies of material in its public inspection file, the station may require you to pay for
those photocopies. Therefore, the station may require a guarantee of payment in advance (such as with a deposit or a credit card).
The station must pay the postage for copies requested by telephone. Stations must fulfill requests for copies within a reasonable pe-
riod of time, which generally should not exceed seven calendar days after the request is made. For additional information on these
public file requirements, see http://transition.fcc.gov/eb/broadcast/pif.html.

Contents of the File. The following materials must be maintained in each station public inspection file:

« The License. Stations must keep a copy of their current FCC construction permit or license in the public file, together with any ma-
terial documenting Commission-approved modifications to the authorization. The license or permit reflects the station's authorized
technical parameters (such as its frequency, call letters, operating power and transmitter location), as well as any special condk
tions imposed by the FCC on the station’s operation. It also indicates when it was issued and when it will expire.
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+ Applications and Related Materials. The public file must contain copies of all applications involving the station filed with the Com-
mission that are still pending before either the FCC or the courts. These include applications to sell the station or to modify its fa-
cilities (for example, to increase power, change the antenna system, or change the transmitter location). If a petition to deny any
application was filed, the file must contain a statement to that effect, and the name and address of the petitioning party. Applica-
tions must be maintained until “final” FCC action on them, when the action can no longer be appealed or reversed.

The station must also keep copies of any granted construction permit or assignment or transfer application if its grant required us
to waive our rules. Applications that required a waiver, together with any related material, will reflect each particular rule that we
waived, and must be maintained as long as any such waiver remains in effect.

Also, if the FCC renewed the station license for less than a full term, the station must keep that renewal application (FCC Form
303-S) in the file until grant of its next renewal application by final FCC action. We may grant such a short-term renewal when we
are concerned about the station's performance over the previous term. These concerns will be reflected in the renewal-related ma-
teriais in the public file.

« Citizen Agreements. Commercial stations must keep copies of any written agreements that they make with locai viewers or listen
ers. These “citizen agreements” may deal with programming, employment, or other issues of community concern. The station
must keep these agreements in the public file for as long as they are in effect.

+ Contour Maps. The public file must contain copies of any station service contour maps or other information submitted with any ap-
plication filed with the FCC that reflects the station’s service contours and/or its main studio and transmitter locations. The Com-
mission’s application forms require submission of contour maps only from stations that do not certify that their signals cover their
city of license. These documents must stay in the file for as long as they remain current and accurate regarding the station.

« Material Relating to an FCC Investigation or Complaint. Stations must keep material relating to any matter that is the subject of an
FCC investigation (including EEO audits) or a complaint that the station has violated the Communications Act or FCC rules. The
station must keep this material in its file until the FCC notifies it that the material may be discarded. Since the FCC is not involved
in disputes regarding matters unrelated to the Communications Act or FCC rules, such as private contractual disputes, stations do
not have to retain material relating to such disputes in the public file.

+ Ownership Reports and Related Material. The public file must contain a copy of the most recent, complete ownership report (FCC
Form 323 for commercial stations, FCC Form 323-E for noncommercial educational stations) filed for the station. Among other
things, these reports disclose the names of the owners of the station licensee and their ownership interests, list any contracts re-
lated to the station that are required to be filed with the FCC, and identify any interests in other broadcast stations held by the sta-
tion licensee or its owners.

« List of Contracts Required to be Filed with the FCC. Stations must keep in the public file either copies of all the contracts that they
have to file with the FCC, or an up-to-date list identifying all such contracts. If the station keeps a list and a member of the public
asks to see copies of the actual contracts, the station must provide the copies to the requester within seven calendar days. Con-
tracts required to be maintained or listed in the public inspection file include:

° contracts relating to network service (network affiliation contracts);

° contracts relating to ownership or control of the licensee or permittee or its stock. Examples include articles of incorporation,
bylaws, agreements providing for the assignment of a license or permit or affecting stock ownership or voting rights (stock
options, pledges, or proxies), and mortgage or loan agreements that restrict the licensee or permittee’s freedom of operation;
and

° management consultant agreements with independent contractors, and contracts relating to the utilization in a management
capacity of any person other than an officer, director, or regular employee of the licensee.

Political File. Stations must keep a file which contains “a complete record of a request to purchase broadcast time that: (A) is
made by or on behalf of a tegally qualified candidate for public office; or (B) communicates a message relating to any political mat
ter of national importance, including: (i) a legally qualified candidate; (ii) any election to federal office; or (iii) a national legislative
issue of public importance.” The file must identify how the station responded to such requests and, if the request was granted, the
charges made, a schedule of time purchased, the times the spots actually aired, the rates charged, and the classes of time pur-
chased. The file also must reflect any free time provided to a candidate. The station must keep the political records in the file for
two years after the spot airs. (You can find more information regarding the political broadcasting laws at pages xx of this Manual.)

« EEO Materials. As noted earlier, licensees must submit certain forms containing EEO information and include copies in their sta-
tion public files. Thus, all stations employing five or more full-time employees must put an EEO public file report in their station
public file each year. We also require each radio and TV station licensee to file a Form 396 EEO Program Report with its license
renewal application and to include the Report in its public file. Those licensees that file a Form 397 Broadcast Mid-Term Report
must also include a copy in the public file. These materials must be retained in the file until final action on the station’s next license
renewal application. A new station applicant or prospective station buyer, if it intends to employ five or more full-time employees,
must file a Form 396-A Broadcast EEO Model Program Report with its new station assignment or transfer application and the Re-
port must be included in the public file as a part of the underlying application and retained in the file until the grant of the underly-
ing application becomes final. (You can find more information regarding the EEO rules at pages xxiv of this Manual.)
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“The Public and Broadcasting.” Stations must keep a copy of the current version of this Manual in the public file and provide a
copy, upon request, to any member of the public. As noted above, you can also request a copy from the FCC or access it on our
Internet website at http://www.fce.gov/guides/public_and_broadcasting_july_2008.

Letters and E-Mails from the Public. Commercial stations must keep in their files, for at least three years, written comments, sug-
gestions, and e-mails received from the public regarding their operation. (Noncommercial educational stations are not subject to
this requirement.) This obligation is limited to comments, suggestions, and e-mails sent to station management or a publicized sta-
tion address. Letters need not be placed in the public inspection file when the author has requested that the letter not be made
public or when the licensee feels that it should be excluded from public inspection because of the nature of its content (such as
defamatory or obscene letters). Moreover, although television stations that post their public file materials on their websites must in-
clude e-mails received from the public, they need not post letters from the public, as long as they include hard copies of such let
ters in their public files, and a notice on their website that the letters can be located in the file. As noted above, all or a part of a
station public file may be maintained on a computer database, as long as a computer terminal is made available, at the location of
the file, for members of the public who wish to review the file. Accordingly, as an alternative to maintaining hard copies of e-mails
in the public file, a station may place the e- mails on a computer database, as long as a terminal is made available at the location
of the public file to members of the public who wish to review the file.

Quarterly Programming Reports. Every three months, each broadcast radio and television station licensee must prepare and place
in its station public file a list of programs containing its most significant treatment of community issues during the preceding three
months (“issues/programs lists"). The list must briefly describe both the issue and the programming during which the issue was
discussed, including the date and time that each such program was aired and its title and duration. The licensee must keep these
lists in the file until the next grant of the station renewal application has become final. Television stations will be required to file a
Standardized Television Disclosure Form instead of these lists once that form is approved and made available. The form, which
will also be filed quarterly, will require commercial and noncommercial educational television broadcasters to provide detailed in-
formation on the efforts of their station to provide programming responsive to issues facing their communities in a standardized
format.

Children’s Television Programming Reports. As discussed at pages xxii of this Manual, the Children's Television Act of 1990 and
our rules require each TV station to serve the educational and informational needs of children by means of its overall program-
ming and through programming that is specifically designed to serve such needs. Commercial TV stations must make and retain
in their files Children’s Television Programming Reports (FCC Form 398) identifying the educationai and informational program-
ming for children aired by the station. (Noncommercial educational stations are not required to prepare these reports.) The report
must include the name of the person at the station responsible for collecting comments on the station's compliance with the Chil-
dren’s Television Act. The station has to prepare these reports each calendar quarter, and it must place them in the public file sep-
arate from the file's other material. The licensee must keep these lists in the file until the next grant of the station renewal
application has become final. You can also view each station’s reports on our website at http://reboot.fcc.gov/parents/tv-and-pa-
rental-controls.

Records Regarding Children's Programming Commercial Limits. As also discussed at page xxii of this Manual, the Children’s
Television Act of 1990 and our rules limit the type and amount of advertising that may be aired during TV programming directed to
children 12 and under. Stations must keep records that substantiate compliance with this limitation in their public files and retain
them until the next grant of the station renewal application has become final.

Time Brokerage Agreements. A time brokerage agreement is a type of contract that generaily involves a station’s sale of blocks of
airtime to a third-party broker, who then supplies the programming to fill that time and sells the commercial spot announcements to
support the programming. Commercial radio and television stations must keep in their public files a copy of every agreement in-
volving: (1) time brokerage of that station, or (2) time brokerage by any other station owned by the same licensee. These agree-
ments must be maintained in the file for as long as they are in force.

Lists of Donors. Noncommercial educational television and radio stations must keep in their public files a list of donors supporting
each specific program. These lists must be retained for two years after the program at issue airs.

Local Public Notice Announcements. As discussed at page xvii of this Manual, when someone files an application to build a new
station or to renew, sell, or modify an existing station, we generaliy require the applicant to make a series of local announcements
to inform the public of the application’s existence and nature. These announcements are either published in a local newspaper or
made over the air on the station, and are intended to give the public an opportunity to comment on the application. A statement
certifying compliance with this requirement, including the dates and times that notice was given, must be placed in the public file.
The only exception to this public notice requirement is when the proposed station sale is “pro forma” and will not result in a change
of ultimate control, or the modification application does not contemplate a “major change” of the station facilities.

Must-Carry or Retransmission Consent Election. The public file for all commercial television stations must also contain documen-
tation of the station’s election for carriage over cable and satellite systems. In this regard, there are two ways that a broadcast TV
station can choose to be carried over a cable or satellite system: “must-carry” or “retransmission consent.” Each is discussed be-
low.

° Must carry. TV stations are generally entitied to be carried on cable television systems in their local markets. A station that
chooses to exercise this right receives no compensation from the cable system. Satellite carriers may decide to offer local
stations in a designated market area. If they choose to offer one station, then they must carry all the stations in that market
that request carriage.
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° Retransmission Consent. Instead of exercising their “must-carry” rights, commercial TV stations may choose to receive com-
pensation from a cable system or satellite carrier in return for granting permission to the cable system or satellite carrier to
carry the station. This option is available only to commercial TV stations. Because it is possible that a station that elects this
option may not reach an agreement with the cable system, it may uitimately not be carried by the system.

Every three years, commercial TV stations must decide whether their relationship with each local cable system and satellite
carrier that offers local service will be governed by must-carry or by retransmission consent agreements. Each commercial
station must keep a copy of its decision in the public file for the three-year period to which it pertains.

Noncommercial stations are not entitled to compensation in return for carriage on a cable or satellite system, but they may
request mandatory carriage on the system. A noncommercial station making such a request must keep a copy of the request
in the public file for the duration of the period to which it applies.

« DTV Transition Consumer Education Activity Reports. Each broadcast television station must place in its station public file on a
quarterly basis an FCC Form 388 DTV Consumer Education Quarterly Activity Report outlining its efforts during the previous quar
ter to educate consumers on the transition to digital television. These reports must be maintained in the file for one year. Addi
tional information about the DTV transition can be found at page xviii of this Manual.

Complaints or Comments About a Station

Comments to Stations and Networks. If you feel the need to do so, we encourage you to write directly to station management or to
network officials to comment on their broadcast service. These are the people responsible for creating and selecting the station's
programs and announcements and determining station operation. Letters to station and network officials keep them informed about
audience needs and interests, as well as on public opinion on specific material and practices. Individuals and groups can often re-
solve problems with stations at the local level.

Comments/Complaints to the FCC. We give full consideration to the broadcast complaints, comments, and other inquiries that we
receive. As stated above, we encourage you to first contact the station or network directly about programming and operating issues.
If your concerns are not resolved in this manner, with the exception of complaints about obscene, indecent, or profane program-
ming, which should be submitted in the manner described at page xxi of this Manual, and complaints about blanketing interference
discussed at page xxv, the best way to provide all the information the FCC needs to process your compiaint about other broadcast
matters is to complete fully the on-line complaint Form 2000E, which can be found at http://esupport.fcc.gov/complaints.htm. You
can also call in, e-mail or file your complaint in hard copy with the FCC's Consumer Center in the following manner:

Federal Communications Commission
Consumer & Governmental Affairs Bureau
Consumer Inquiries and Complaints Division
445 12th Street SW

Washington, D.C. 20554

Fax number: 202-418-0232

Telephone number: (888) 225-5322

E-mail address:fccinfo@fcc.gov

If you are submitting an audio or video tape, DVD, CD or other type of media with your complaint, you should send it to the following
address to avoid mail processing damage:

Federal Communications Commission
Consumer & Governmental Affairs Bureau
Consumer Inquiries and Complaints Division
9300 East Hampton Drive

Capitol Heights, Maryiand 20743

If you do not use the on-line complaint Form 2000E, your complaint, at a minimum, should indicate: (1) the cal! letters of the station;
(2) the city and state in which the station is located; (3) the name, time, and date of the specific program or advertisement in ques-
tion, if applicable; (4) the name of anyone contacted at the station, if applicable; and (5) a statement of the problem, as specific as
possible, together with an audio or video tape, CD, DVD or other recording or transcript of the program or advertisement that is the
subject of your complaint (if possibie). Please include your name and address if you would like information on the final disposition of
your complaint; you may request confidentiality. We prefer that you submit complaints in writing, although you may submit com
plaints that are time-sensitive by telephone, especially if they involve safety concerns. Please be aware that we can only act on alle
gations that a station has violated a provision of the Communications Act or the FCC's rules or policies.

in addition to (or instead of) filing a compiaint, you can file a petition to deny or an informat! objection to an application that a station
licensee has filed, such as a license renewal application. This procedure is discussed at page xviii of this Manual. You may obtain
further information on the petition to deny process on the Commission’'s website, at http://transition.fcc.gov/localism/renew_pro-
cess_handout.pdf. You may also wish to consider reviewing our rules or contacting an attorney. You can find links to our rules on
the Commission website, at http://wireless.fcc.gov/index.htm?job=rules_and_regulations. As noted earlier, the rules governing
broadcast stations are generally found in Part 73 of Title 47 of the Code of Federal Regulations.
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Broadcast Information Specialist

We have created contact points at the Commission, accessible via toll-free telephone numbers, by fax, or over the Internet, dedi
cated to providing information to members of the public regarding how they can become involved in the Commission's processes.
Should you have questions about how do so, including inquiries about our complaint or petitioning procedures or the filing and status
of the license renewal, modification or assignment or transfer application for a particular station, you may contact one of our Broad
cast Information Specialists, by caliing, by facsimile, or by sending an e-mail, as noted below:

« If your question relates to a radio station:
° Toll-Free: (866) 267-7202
° Fax: (202) 418-1411
° E-Mail: radioinfo@fcc.gov
« If your question relates to a television station:
° Toll-Free: (866) 918-5777
° Fax: (202) 418-2827
° E-Mail: tvinfo@fcc.gov
if your question relates to both a radio and a television station or is general in nature, you may contact either specialist.
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Glossary of Terms

AM—Amplitude modulation. Also referring to
audio service broadcast over 535 khz-1705
khz.

Analog—AA continuous electrical signal that
carries information in the form of variable
physical values, such as amplitude or fre-
quency modulation.

Basic cable service—Package of program-
ming on cable systems eligible for regulation
by local franchising authorities under 1992
Cable Act, including all local broadcast sig-
nals and PEG (public, educational and gov-
ernment) access channels.

Cable television—System that transmits orig-
inal programming, and programming of broad-
cast television stations, to consumers over
wired network.

CC—Closed captioning. Method of transmit-
ting textual information over television chan-
nel's vertical blanking interval; transmissions
are deciphered with decoders; decoded trans-
missions appear as text superimposed over
television image.

Clear channel-—AM radio station allowed to
dominate its frequency with up to 50 kw of
power; their signals are generally protected
for distance of up to 750 miles at night.

Closed circuit—The method of transmission
of programs or other material that limits its tar-
get audience to a specific group rather than
the general public.

Coaxial cable—Cable with several common
axis lines under protective sheath used for
television signal transmissions.

Common carrier—Telecommunication com-
pany that provides communications transmis-
sion services to the public.

DAB—Digital audio broadcasting. Modula-
tions for sending digital rather than analog au-
dio signals by either terrestrial or satellite
transmitter with audio response up to compact
disc quality (20 khz).

DBS—Direct broadcast satellite. High pow-
ered satellite authorized to broadcast direct to
homes.

Digital—A discontinuous electrical signal that
carries information in binary fashion. Data is
represented by a specific sequence of off-on
electrical pulses.

Directional antenna—An antenna that di-
rects most of its signal strength in a specific
direction rather than at equal strength in all di-
rections. Used chiefly in AM radio operation.

Downlink—Earth station used to receive sig-
nals from satellites.

Earth station—Equipment used for transmit-
ting or receiving satellite communications.

EDTV—Enhanced-definition television. Pro-
posed intermediate systems for evolution to
full HDTV, usually including slightly improved

resolution and sound, with a wider (16:9) as-
pect ratio.

Effective competition—Market status under
which cable TV systems are exempt from reg-
ulation of basic tier rates by local franchising
authorities, as defined in 1992 Cable Act. To
claim effective competition, a cable system
must compete with at least one other multi-
channel provider that is available to at least
50\% of an area’s households and is sub-
scribed to by more than 15\% of the house-
holds.

Encryption—System for scrambling signals
to prevent unauthorized reception.

ENG—Electronic news gathering.
ETV—Educational television.

Fiber-optic cable—Wires made of glass fiber
used to transmit video, audio, voice or data
providing vastly wider bandwidth than stan-
dard coaxial cable.

Flield—Haif of the video information in the
frame of a video picture. The NTSC system
displays 59.94 fields per second.

FM—Frequency modulation. Also referring to
audio service broadcast over 88 mhz-108
mhz.

Footprint—Area on earth within which a sat-
ellite’s signal can be received.

Frame—A full video picture. The NTSC sys-
tem displays 29.97 525-line frames per sec-
ond.

Frequency—The number of cycles a signal is
transmitted per second, measured in hertz.

Geostationary orbit—Orbit 22,300 miles
above earth's equator where satellites circle
earth at same rate earth rotates.

ghz—Gigahertz. One billion hertz (cycles) per
second.

HDTV—High-definition television.

Headend—Facility in cable system from
which all signals originate. (Local and distant
television stations, and satellite programming,
are picked up and amplified for retransmission
through system.)

Hertz—A measurement of frequency. One cy-
cle per second equals one hertz (hz).

Independent television—Television stations
that are not affiliated with networks and that
do not use the networks as a primary source
of their programming.

Information services—Broad term used to
describe full range of audio, video and data
transmission services that can be transmitted
over the air or by cable.

Interactive—Allowing two-way data flow.

Interlaced scanning—Television transmis-
sion technique in which each frame is divided
into two fields. NTSC system interleaves
odd-numbered lines with even-numbered lines
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at a transmission rate of 59.94 fields per sec-
ond.

ITFS—Instructional Television Fixed Service.

khz—Kilohertz. One thousand hertz (cycles)
per second.

LED—Light emitting diode. Type of semicon-
ductor that lights up when activated by volt-
age.

LO—Local origination channel.
MDS—Multipoint distribution service.

mhz—Megahertz. One million hertz (cycles)
per second.

Microwave—Frequencies above 1,000 mhz.
MSO—Multiple cable systems operator.

Must carry—Legal requirement that cable op-
erators carry local broadcast signals. Cable
systems with 12 or fewer channels must carry
at least three broadcast signals; systems with
12 or more channels must carry up to
one-third of their capacity; systems with 300
or fewer subscribers are exempt. The 1992
Cable Act requires broadcast station to waive
must-carry rights if it chooses to negotiate re-
transmission compensation (see "Retransmis-
sion consent").

NTSC—National Television System Commit-
tee. Committee that recommended current
American standard color television.

PCM—Pulse code modulation. Conversion of
voice signals into digital code.

PPV—Pay-per-view.

Progressive scanning—TV system where
video frames are transmitted sequentially, un-
like interlaced scanning in which frames are
divided into two fields.

PSA—Public service announcement.
PTV—Public television.

Public radlo—Radio stations and networks
that are operated on a noncommercial basis.

Public television—Television stations and
networks that operate as noncommercial ven-
tures.

RCC—Radio common carrier. Common carri-
ers whose major businesses include radio
paging and mobile telephone services.

Retransmission consent—Local TV broad-
casters’ right to negotiate a carriage fee with
local cable operators, as provided in 1992 Ca-
ble Act.

SCA—Subsidiary communications authoriza-
tions. Authorizations granted to FM broadcast-
ers for using subcarriers on their channets for
other communications services.

Shortwave—Transmissions on frequencies of
6-25 mhz.

SHF—Super high frequency.
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Signal-to-noise ratio—The ratio between the
strength of an electronically produced signal
to interfering noises in the same bandwidth.

SMATV—Satellite master antenna television.
STV—Subscription television.

Superstation—Local television station whose
signal is retransmitted via satellite to cable
systems beyond reach of over-the-air signal.

Teletext—A one-way electronic publishing
service that can be transmitted over the verti-
cal blanking interval of a standard television
signal or the full channel of a television station

or cable television system. The major use to-
day is for closed-captioning.

Translator—Broadcast station that
rebroadcasts signals of other stations without
originating its own programming.

Transponder—Satellite transmitter/receiver
that picks up signals transmitted from earth,
translates them into new frequencies and am-
plifies them before retransmitting them back to
ground.

UHF—UItra high frequency band (300
mhz-3,000 mhz), which includes TV channels
14-83,
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Uplink—Earth station used for transmitting to
satellite.

VHF—Very high frequencies (30 mhz-300
mhz), which include TV channels 2-13 and
FM radio.

Videotext—Two-way interactive service that
uses either two-way cable or telephone lines
to connect a central computer to a television
screen.



List of Abbreviations

N noncommercial
- annual
actg. ... acting
admin......................... administrative
adv ... advertising
affil ... affiliate
affrs ... ... affairs
AFRTS ...... Armed Forces Radio and TV Service
alt .. ... alternate
ant............. antenna
AOR...................... album-oriented rock
AP ... Associated Press
@8BN ... ... association
@880C. .. ... associate
asst ... assistant
atty. . ... attorney
AUE ... s aural
BUX. . oo auxiliary
best. . ... broadcast
23} a0 nnna0n0a000000000000 0000 broadcasting
T3P 5n00nn0nna0nnba0ann0000ann broadcaster
T board
BET............. Black Entertainment Television
bism ... every two months
bkrev............... ... ..o book reviews
bldg ......... ... building
bor......... ... borough
(L5ih 6860008 6080000000000000000a8005 beautiful
C-SPAN . .. .. Cable Satellite Public Affairs Network
CATV............. community antenna television
CBC.............. Canadian Broadcasting Corp.
CEO................it chief executive officer
({00 a0pa0000000000000000000DA0A000C channel
(xb 00000n0nanonnn00annnonaaonna critical hours
(- T T PPN charge
CHR.................... contemporary hit radio
chmn............. ... o i chairman
({90 a0000000000a0000000Da0A000000 circulation
(NiJlo0nnoo0non0000aa00n 000000000 commercial
contemp........... ...l contemporary
COO................i chief operating officer
coord . ... ... coordinator
(o3 56006 000000000a8 0000000 construction permit
CRTC............ Canadian Radio-television and

Telecommunications Commission

Ca&W... ... ... ... country & western
D day
) acnoannoanonnnnnnannnannononaoonaac daily
DA, directional antenna
dancerev...................... dance reviews
DBS .............. ... direct broadcast satellite
dev................. ... development
dir. ... director
div. ... diverse
DMA. .. ............... Designated Market Area
dups . ... ... duplicates
Eds ....... ... ... ... editors
EdBd ........................ Editorial Board
(1:[MJaan s 0naa0a8000a000800000800 educational
ONGL . .. engineer
engrg. . ... engineering
EPG.............. ... Electronic Program Guide
ERP................... effective radiated power
ETV........ ... .. ..o educational television
@XeC. .. ... ... executive
FCC........ Federal Communications Commission
filmrev..................... . ..., film reviews
fortn . ...l fortnightly
Fro French
T ground
GON . . general
(Xl nononaannonno0annnnnn000an00a00 German
govt. . ... .. government
HAAT.............. height above average terrain
HBO........................ Home Box Office
horiz. . .................. horizontal polarization
hgtrs .. ......... .. .. o headquarters
Ind. ... independent
{5 0000000000000000000000000000 0 information
Instal . ....................... . ... installation
ISBN........ International Standard Book Number
ISSN........ International Standard Serial Number
Hus..................... ... illustrations
Irreg. ... irregular
[3'000000000000300080800060008000060 88 ltalian
L1172 0 000000000000000000000000000000 kilohertz
[XJ00000000000000a0000a000000000000 kilowatts
2850000 000000000000a00000000000000000 locat
LPTV. ... low power television
[H3 600n00a0a00000000000000000000 local sunset
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Istng . ........... ... listening
w . long wave
Mo meters
MDS.............. Muitipoint Distribution Service
mdse......................... merchandising
mfg. ... manufacturing
mgng ... managing
MGE. manager
mgmt.. ... management
mhz ........ ... megahertz
Ml miles
mktg . ... marketing

MO .. month
mod.......... .. i modification
MOR....................... middle of the road
MSO.................. multiple system operator
Mthy. . ... ... i monthly
MUS. .. music
musicrev...................... music reviews
(1077 6000008 000aa8000008060a80a0 medium wave
N night
() 6000000000000000000000a0a000 0 not available
NAB ........ National Association of Broadcasters
(f-{{}0000n0000000800000000808809000000 national
net ........... .. .. network
NPR ... National Public Radio
NWSPE ...t newspaper
Clifonn00000a000000000a000000a000000a8 officer
OPNS. . ... ... .. operations
POL. .. personnel
playrev........... play reviews (theatre reviews)
1=l coaa000an000000a000060a000000aaa0 Polish
POP. .. population
PR....... public relations
PrOS . . president
1H{{llaa000n00a000000000 Public Radio International
progmg ............ i programming
PrOgsY . . ... progressive
(X106 000060 0000060000000009000000 promotion
PSA.......... presunrise authority, public service
announcement
ptar. .. partner
pubaffrs........................ public affairs
(})ao0ac00000060000006000000000000 publicity
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()000000000060000000000000000000000 quarterly
quad......... ... quadraphonic
recordrev..................... record reviews
(£1)660000000600000000000000600000600¢ relations
relg . ... religion
POP « oot e representative
RFE....................... Radio Free Europe
PO e e region
L L regional
RL ... Radio Liberty
[£51) 00000060000000000000060000000000 research
BeBl e twice annually
BeM e twice monthly
BeW e twice weekly
BOC. ... .. secretary
BOP .. e e separate
(1060000000000000000000606000006000000 shares

SH. ... . specifled hours
SIS ... sales
SMATV........ satellite master antenna television
P Spanish
(1% 600000000000000000000666000000060000 senior
ST shares time
1 6000000000000600000000000006000000 station
sub.............. subscriber
(XM1%0000000000000000006000000 superintendent
BUPVE . ..ttt e supervisor
BVCS. .. .. services
BW . short wave
3 56000000006000000000000000000060000000 terrain
tech ........... i technical
telerev..................... television reviews
AIm . three times a month
& 137 00000060006000000006600000 three times a year
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L :£179060000000000000000000000000000000 traffic
trans . ............. ..l translators
{0 0000000000000060000006000006000 treasurer
WD . e township
TWX. ..o Teletypewriter Exchange
YJo600000600006000000006000000000090 unlimited
UHF...................... ultra high frequency
UPL.......ooit United Press International
VA e e variety
vert......... ... e vertical polarization
VHF ... very high frequency
videorev....................... video reviews
11360000000000000000000600000000000000 visual
VOA...........ooiiii Voice of America
VP e vice president
% 00000000060000006000000060000000000000 watts
wKly. ... weekly



Radio / Programming on Radlo Stations in Canada / Adult Contemporary

Programming on Radio Stations in
Canada

Aduit Contemporary

CIXF-FM Brooks, Alberta

CHFMFM Calgary, Alberta

CKMX Calgary, Alberta

CHMN-FM Canmore, Alberta

CHFA Edmonton, Alberta

CKEA-FM Edmonton, Alberta
CFXE-FM Edson, Alberta

CKRP-FM Falher, Alberia

CKVH-FM High Prairie, Alberta
CFXH-FM Hinton, Alberta

CJUV-FM Lacomba, Alberta

CFRV-FM Lethbridga, Alberta
CJOC-FM Lethbridge, Alberta
CFMY-FM Medicine Hat, Alberta
CJCY-FM Medicina Hat, Alberta
CHUB-FM Red Deer, Alberta

CIZZ-FM Red Deer, Alberta

CFMG-FM Saint Albert, Aiberta
CJBZ-FM Taber, Alberta

CKWY-FM Wainwright, Alberta
CKGO-FM-1 Boston Bar, British Columbia
CFLD Bums Lake, British Columbia
CIQC-FM Campbell River, British Columbia
CHET-FM Chetwynd, British Columbia
CHAD-FM Dawson Creek, British Columbia
CJSU-FM Duncan, British Columbia
CIEG-FM Egmont, British Columbia
CISCFM Gibsons, British Columbia
CFSR-FM Hopa, British Columbia
CKBZ-FM Kamiloops, British Columbia
CKRV-FM Kamloops, British Columbia
CHSU-FM Kelowna, British Columbia
CILK-FM Kelowna, British Columbia
CKWV-FM Nanaimo, British Columbia
CKKC-FM Nelson, British Columbia
CJOR(AM) Osoyoos, British Columbia
CHPQ-FM Parksville, British Columbia
CIBH-FM Parksville, British Columbia
CISP-FM Pemberton, British Columbia
CIPN-FM Pendar Harbour, British Columbia
CIGVFM Penticton, British Columbia
CJAV-FM Port Alberni, British Columbia
CFNI Port Hardy, British Columbia
CFPW-FM Powell River, British Columbia
CIOR(AM) Princston, British Columbia
CISL Richmond, British Columbia
CKXR-FM Salmon Arm, British Columbia
CKAY-FM Sechelt, British Columbia
CISQFM Squamish, British Columbia
CFTK Terrace, British Columbia
CJAT-FM Trail, British Columbia
CKLG-FM Vancouver, British Columbia
CKZZ-FM Vancouver, British Columbia
CICF-FM Vemon, British Columbia
CHTT-FM Victoria, British Columbia
CISW-FM Whistler, British Columbia
CFAM Altona, Manitoba

CKLF-FM Brandon, Manitoba

CHSM Steinbach, Manitoba

CILT-FM Steinbach, Manitoba

CJAR The Pas, Manitoba

CJEL-FM Winkler, Manitoba

CKY-FM Winnipeg, Manitoba
CKBC-FM Bathurst, New Brunswick
CKNB Campbeliton, New Brunswick
CJVA Caraquet, New Brunswick
CJEM-FM Edmundston, New Brunswick
CJPN-FM Fradericton, New Brunswick
CIKX-FM Grand Falls, New Brunswick
CKRO-FM Inkerman, New Brunswick
CFAN-FM Miramichi City, New Brunswick
CFBO-FM Moncton, New Brunswick
CFQMFM Moncton, New Brunswick
CHOY-FM Moncton, New Brunswick
CHWV-FM Saint John, New Brunswick
CIOK-FM Saint John, New Brunswick
CJCW Sussex, New Brunswick

CFLN Goose Bay, Newfoundland
VOCM St. John's, Newfoundland
CFOZ-FM Argentia, Newfoundland
CJOZ-FM Bonavista Bay, Newfoundland
CFLC-FM Churchill Falls, Newfoundfand
CJKK-FM Clarenville, Newfoundland
CKOZ-FM Comer Brook, Newfoundland
CIOZ-FM Marystown, Newfoundland

CHOS-FM Rattiing Brook, Newfoundland
CHOZ-FM Saint John's, Newfoundland
CKSJ-FM Saint John's, Newfoundland
CKDH-FM Amharst, Nova Scotia
CJLS-FM-1 Barrington, Nova Scotia
CJLSFM Bamington, Nova Scotia
CKBW-FM Bridgewater, Nova Scotia
CKWMFM Kentville, Nova Scotia
CKEC-FM New Glasgow, Nova Scotia
CJLS-FM-2 New Tuskat, Nova Scotia
CIGO-FM Port Hawkasbury, Nova Scotia
CBI-FM Sydney, Nova Scotia
CHER-FM Sydney, Nova Scotia
CJIJ-FM Sydney, Nova Scotia
CKTO-FM Truro, Nova Scotia
CJCD-FM-1 Hay Rivar, Northwast Tarritorias
CKHR-FM Hay River, Northwest Territories
CJCD-FM Yellowknife, Northwest Territorias
CBQR-FM Rankin Inlet, Nunavut
CHAYFM Barria, Ontario

CIQB-FM Barrie, Ontario

CIGLFM Bellevilla, Ontario

CJOJ-FM Belleville, Ontario
CJFB-FM Bolton, Ontario

CFBG-FM Bracebridge, Ontario
CKPC Brantford, Ontario

CKPC-FM Brantford, Ontario
CJDV-FM Cambridge, Ontario
CKSY-FM Chatham, Ontario
CKSG-FM Cobourg, Ontario
CHPB-FM Cochrane, Ontario
CKCB-FM Collingwood, Ontario
CFLGFM Comwall, Ontario
CKDR-FM Dryden, Ontario

CJBB-FM Englehart, Ontario
CJJM-FM Espanola, Ontario
CFOB-FM Fort Frances, Ontario
CKLH-FM Hamilton, Ontario
CHYK-FM-3 Hearst, Ontario

CINN-FM Hearst, Ontario

CKKV-FM Kemptville, Ontario
CJRL-FM Kanore, Ontario

CIYN-FM Kincardine, Ontario
CJKL-FM Kirkland Lake, Ontario
CHYR-FM Leamington, Ontario
CJSP-FM Leamington, Ontario

CFPL London, Ontario

CFPLFM London, Ontario

CIQM-FM London, Ontario

CKSL London, Ontario

CFNOFM Marathon, Ontario
CKYM-FM Napanea, Ontario
CKDX-FM Newmarket, Ontario
CHUR-FM North Bay, Ontario

CKDO Oshawa, Ontario

CISS-FM Ottawa, Ontario

CJWL-FM Ottawa, Ontario

CIXK-FM Owen Sound, Ontario
CFPS-FM Port Elgin, Ontario
CHEQFM Sainte-Marie, Ontario
CFGX-FM Samia, Ontario

CHASFM Sault Ste Marie, Ontario
CHCD-FM Simcoa, Ontario
CHGK-FM Stratford, Ontario
CJMI-FM Strathroy, Ontario

CFSF-FM Sturgeon Falls, Ontario
CBBSFM Sudbury, Ontario
CHNO-FM Sudbury, Ontario
CHYC-FM Sudbury, Ontario
CKPR-FM Thunder Bay, Ontario
CHYK-FM Timmins, Ontario
CFZM(AM) Toronto, Ontario

CHFI-FM Toronto, Ontario

CKFM-FM Toronto, Ontario
CKWR-FM Waterloo, Ontario
CJWA-FM Wawa, Ontario

CKNX-FM Wingham, Ontario
CHLQFM Charlottetown, Prince Edward !siand
CHTN-FM Charlottetown, Prince Edward Istand
CFVM-FM Amaqui, Quebec

CJAN-FM Asbestos, Quebec
CIHO-FM Baie St Paul, Quebec
CHLC-FM Baie-Comeau, Quebec
CIEU-FM Carleton, Quebec

CHAI-FM Chateauguay, Quebec
CKXO-FM Chibougamau, Quebec
CFVD Degelis, Quebec

CHVD-FM Dolbeau-Mistassini, Quebec
CHRD-FM Drummondville, Quebec
CJDM-FM Drummondville, Quebec
CFRP Forestville, Quebec

W dioHistory

CJRG-FM Gaspe, Quebac

CFXM Granby, Quebec

CFTH-FM-1 Harrington Harbour, Quebec
CILE-FM Havre-Saint-Pierre, Quebec
CJLM-FM Jolietta, Quebec

CKRK-FM Kahnawake, Quebec
CHOX-FM La Pocatiere, Quebec
CJIT-FM Lac Megantic, Quebec
CFIN-FM Lac-Etchemin, Quebec
CJLAFM Lachute, Quebec

CFGL-FM Laval, Quebec

CFEL-FM Levis, Quebec

CHAA-FM Longueuil, Quebec
CHGA-FM Maniwaki, Quebec
CHEF-FM Matagami, Quebec
CHRM-FM Matana, Quebec

CFLO-FM Mont-Laurier, Quebec
CITE-FM Montreal, Quebec

CJFM-FM Montreal, Quabec
CKNA-FM Natashquan, Quebec
CKYQ-FM Plessisville, Quebac
CHIK-FM Quebec

CION-FM Quebec

CITF-FM Quebec

CJEC-FM Quabac

CKRL-FM Quabec

CJBR-FM Rimouski, Quebec

CJOI-FM Rimouski, Quabec
CKMN-FM Rimouski-Mont Joli, Quebec
CIEL-FM Riviare du Loup, Quebec
CHOA-FM Rouyn-Noranda, Quebec
CFIX-FM Saguanay, Quabec
CJAS-FM Saint Augustin, Quabac
CKRB-FM Saint Gaorges-de-Beauce, Quebec
CJDS-FM Saint Pamphile, Quabac
CJMC-FM Sainte Anna des Monts, Quebec
CKCN-FM Sept-llas, Quebec
CFGE-FM Sherbrooke, Quebec
CFNJ-FM St-Gabriel, Quebec
CKLD-FM Thetford Mines, Quebec
CJEB-FM Trois Rivieres, Quebec
CKOD-FM Valleyfield, Quebec
CFDA-FM Victoriaville, Quebec
CKVM-FM Ville-Marie, Quebec

CFYM Kinderslay, Saskatchewan
CJAW-FM Moose Jaw, Saskatchewan
CFNK-FM Pinehousa Laka, Saskatchewan
CKBI Prince Albert, Saskatchewan
CHMX-FM Regina, Saskatchewan
CIZL-FM Regina, Saskatchewan
CJYM Rosetown, Saskatchewan
CFWD-FM Saskatoon, Saskatchewan
CJMK-FM Saskatoon, Saskatchewan
CIMG-FM Swift Current, Saskatchewan
CKFI-FM Swift Current, Saskatchewan
CFGW-FM Yorkton, Saskatchawan

Agriculture

CFAM Aitona, Manitoba
CJRB Boissevain, Manitoba

Alternative

CFEX-FM Calgary, Alberta

CJSR-FM Edmonton, Alberta
CHHR-FM Vancouvar, British Columbia
CHSR-FM Fradericton, New Brunswick
CHMR-FM Saint John's, Newfoundland
CFNYFM Brampton, Ontario

CIOI-FM Hamilton, Ontario

CHRWFM London, Ontario

CILV-FM Ottawa, Ontario

CKDJ-FM Ottawa, Ontario

CIMI-FM Charlesbourg, Quebec
CISM-FM Montreal, Quabec

CFYT-FM Dawson City, Yukon Territory

Arabic

CHOU Montreal, Quebec

Blues

CBR-FM Calgary, Alberta

Chinese
CKER-FM Edmonton, Alberta
CHMB Vancouver, British Columbia
CHKT(AM) Toronto, Ontario
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Christian

CJSI-FM Calgary, Alberta

CJCA Edmonton, Alberta

CJRY-FM Edmonton, Alberta
CKOS-FM Fort McMurray, Alberta
CKVN-FM Lethbridgs, Alberta
CHIM-FM Kelowna, British Columbia
CIAJ-FM Prince Rupert, British Columbia
CHVN-FM Winnipsg, Manitoba
CITA-FM Moncton, New Brunswick
CKOE-FM Moncton, New Brunswick
CINB-FM Saint John, New Brunswick
CIRP-FM Spryfield, Nova Scotia
CINU-FM Truro, Nova Scotia
CFSH-FM Apsley, Ontario

CFWC-FM Brantford, Ontario
CKGW-FM Chatham, Ontario
CKBT-FM Kitchener-Waterloo, Ontario
CHJX-FM London, Ontario

CJYE Qakvills, Ontario

CJTK-FM Sudbury, Ontario
CKSO-FM Sudbury, Ontario
CJOA-FM Thunder Bay, Ontario
CJFH-FM Woodstock, Ontario
CHIC-FM Rouyn-Noranda, Quebec
CFAQ-FM Blucher, Saskatchawan
CIAY-FM Whitehorse, Yukon Tarritory

Classic Rock

CFGQ-FM Calgary, Aiberta

CJXK-FM Cold Lake, Albsrta

CFBR-FM Edmonton, Alberta

CIRK-FM Edmonton, Alberta

CHFT-FM Fort McMurray, Alberta
CKYX-FM Fort McMurray, Alberta
CFRI-FM Grande Prairie, Alberta
CFRV-FM Lethbridge, Alberta
CKJIX-FM Olds, Alberta

CFDV-FM Red Deer, Alberta

CFXW-FM Whitscourt, Alberta

CKIQFM Big White Ski, British Columbia
CKQR-FM Castlegar, British Columbia
CFCP-FM Courtanay, British Columbia
CKNL-FM Fort St. John, British Columbia
CKGF-2-FM Gresnwood, British Columbia
CKOR Panticton, British Columbia
CKDV-FM Prince George, British Columbia
CFNR-FM Terracs, British Columbia
CKKQ-FM Victoria, British Columbia
CKX-FM Brandon, Manitoba

CITIFM Winnipeg, Manitoba

CIBX-FM Fredericton, New Brunswick
CJMOFM Moncton, New Brunswick
CJYC-FM Saint John, Naw Brunswick
CJCJ-FM Woodstock, New Brunswick
CFOZ-FM Argentia, Newfoundiand
CJOZ-FM Bonavista Bay, Newfoundland
CJKK-FM Clarenville, Newfoundland
CKOZ-FM Comer Brook, Newfoundtand
CKXD-FM Gander, Newfoundland
CIOZ-FM Marystown, Newfoundiand
CHOS-FM Rattiing Brook, Newfoundtand
CHOZ-FM Saint John's, Newfoundland
VOCM-FM Saint John's, Newfoundland
CFRQFM Dartmouth, Nova Scotia
CHNS-FM Halifax, Nova Scotia
CIJK-FM Kentville, Nova Scotia
CJIJ-FM Sydney, Nova Scotia
CFJB-FM Barrie, Ontario

CKTI-FM Kettle Point, Ontario
CFMKFM Kingston, Ontario

CICZ Midtand, Ontario

CKGE-FM Oshawa, Ontario

CHEZFM Ottawa, Ontario

CHRE-FM St Catharines, Ontario
CKGB-FM Timmins, Ontario

CILQ-FM Toronto, Ontario

CKIS-FM Toronto, Manitoba

CIXL-FM Welland, Ontario

CKDK-FM Woodstock, Ontario
CKQK-FM Cherlottatown, Prince Edward Island
CKYK-FM Alma, Quebec

CFVM-FM Amqui, Quebec

CFTX-FM Gatineau, Quebec

CIMF-FM Gatineau, Quebac

CHOM-FM Montreal, Quebec

CJMF-FM Quebec

CKIA-FM Quebec

CFYX-FM Rimouski, Quebsc

CJSO-FM Sore!, Quebec

CFJO-FM Thetford Mines, Quebec
CHEY-FM Trois Rivieres, Quebec
CHGO-FM Val d'Or, Quebec

CJNE-FM Nipawin, Saskatchewan
CFMM-FM Prince Albert, Saskatchewan
CFWF.FM Regina, Saskatchewan
CKCK-FM Regina, Saskatchewan
CFET-FM Tagish, Yukon Territory
CHON-FM Whitehorse, Yukon Territory

Classical

CBAX-FM Halifax, Nova Scotia

CFMX-FM Cobourg, Ontario

CFMZ-FM Toronto, Ontario

CJRW-FM Summerside, Prince Edward Island
CBJX-FM Chicoutimi, Quebsc

CHLX-FM Gatineau, Quabec

CJPX-FM Montreal, Quebsc

CBK-FM Ragina, Saskatchewan

CBKS-FM Saskatoon, Saskatchewan

Comedy

CJEF-FM Saint John, New Brunswick

Contemporary Hits/Top 40

CJEG-FM Bonnyville, Alberta

CIBK-FM Calgary, Alberta

CJAQ-FM Calgary, Alberta

CKNG-FM Edmonton, Alberta
CFXE-FM Edson, Alberta

CFGP-FM Grande Prairis, Alberta
CKVH-FM High Prairie, Alberta
CFXH-FM Hinton, Alberta

CJUV-FM Lacombs, Alberta

CJOC-FM Lethbridge, Alberta
CJCY-FM Medicine Hat, Alberta
CJBZ-FM Taber, Albsrta

CKRX-FM Fort Neison, British Columbia
CHRKFM Kamioops, British Columbia
CKRV-FM Kamloops, British Columbia
CKTK-FM Kitimat, British Columbia
CJAV-FM Port Aberni, British Columbia
CKKN-FM Prince Georgs, British Columbia
CKAY-FM Sechelt, British Columbia
CHTT-FM Victoria, British Columbia
VEAI(AM) Yap, 66

CJPG-FM Portage la Prairie, Manitoba
CJSB-FM Swan River, Manitoba
CHWE-FM Winnapeg, Manitoba
CKMM-FM Winnipeg, Manitoba
CKLE-FM Bathurst, Quabec

CFAJ-FM Edmundston, New Brunswick
CKTP-FM Fredericton Centra, New Brunswick
CKCW-FM Moncton, New Brunswick
CFOZ-FM Argentia, Newfoundland
CJOZ-FM Bonavista Bay, Newfoundland
CJKK-FM Clarenvills, Newfoundland
CKOZ-FM Comer Brook, Newfoundland
ClOZ-FM Marystown, Newfoundiand
CHOS-FM Rattling Brook, Newfoundland
CHOZ-FM Saint John's, Newfoundland
CKIX-FM Saint John's, Newfoundland
CJFX-FM Antigonish, Nova Scotia
CKHZ-FM Halifax, Nova Scotia

CBI-FM Sydney, Nova Scotia
CHER-FM Sydney, Nova Scotia
CKPE-FM Sydney, Nova Scotia
CHMS-FM Bancroft, Ontario

CKMB-FM Barrie, Ontario

CJOJ-FM Belleville, Ontario

CKPC Brantford, Ontario

CJJM-FM Espanola, Ontario

CIDCFM Orangeville, Ontario

CKDO Oshawa, Ontario

CIHT-FM Ottawa, Ontario

CISS-FM Ottawa, Ontario

CJOS-FM Owen Sound, Ontario
CKDR-FM-5 Red Lake, Ontario
CJET-FM Smiths Falls, Ontario
CFHK-FM St. Thomas, Ontario
CFSF-FM Sturgeon Falls, Ontario
CHNO-FM Sudbury, Ontario

CHYC-FM Sudbury, Ontario

CIRR-FM Toronto, Ontario

CKQV-FM Vermillion Bay, Ontario
CHTN-FM Charlottetown, Prince Edward island
CKQK-FM Charlottetown, Prince Edward island
CIEU-FM Carleton, Quebsc

CFVD Degelis, Quebec

WorldRadWry

CFMF-FM Fermont, Quebec

CKTF-FM Gatineau, Quebec

CJIT-FM Lac Magantic, Quebec
CIMO-FM Magog, Quebec

CBGA-FM Matane, Qusbec

CKMF-FM Montreal, Quebec

CIPC-FM Port-Cartier, Quebec
CJMM-FM Rouyn-Noranda, Qusbec
CJAB-FN Sagusnay, Quebec
CHJM-FM St-George-Beauce, Quebec
CIGB-FM Trois-Rivieres, Quebec
CFDM-FM Meadow Lake, Saskatchewan
CKJH(AM} Meifort, Saskatchewan
CHAB Moose Jaw, Saskatchewan
CJYM Rosstown, Saskatchewan
CFWD-FM Saskatoon, Saskatchewan
CIMG-FM Swift Current, Saskatchewan

Country

CJPR-FM Blairmore, Alberta
CKRYFM Caigary, Alberta

CIBW-FM Drayton Valley, Alberta
CKDQ Drumheller, Alberta

CISN-FM Edmonton, Alberta
CJOK-FM Fort McMurray, Alberta
CJXX-FM Grande Prairis, Albsrta
CKHL-FM High Levsl, Alberta

CHRB High River, Alberta

CFXO-FM High River-Okotoks, Alberta
CFWE-FM Lac La Bichs, Alberta
CJLD-FM Leduc, Alberta

CHLB-FM Lethbridge, Alberta
CKSA-FM Lloydminster, Alberta
CHAT-FM Medicine Hat, Alberta
CKLJ-FM Olds, Alberta

CKGY-FM Red Deer, Alberta
CHBW-FM Rocky Mountain Housa, Alberta
CKJR Wetaskiwin, Alberta

CIXM-FM Whitecourt, Aiberta
CKQC-FM Abbotsford, British Columbia
CHBZ-FM Cranbrook, British Columbia
CJDC Dawson Creek, British Columbia
CJKC-FM Kamloops, British Columbia
CKBX One Hundred Mile House, British Columbia
CIGVFM Penticton, British Cofumbia
CJCI-FM Prince Gsorgs, British Columbia
CKCQ-FM Quesnel, British Columbia
CJFW-FM Terracs, British Columbia
CHMZ-FM Tofino, British Columbia
CJJR-FM Vancouver, British Columbia
CKVX Vancouver, British Columbia
CIVH Vanderhoof, British Columbia
CKWL Williams Laks, British Columbia
V6AI(AM) Yap, 66

CKLQ Brandon, Manitoba

CKXA-FM Brandon, Manitoba

CKDM Dauphin, Manitoba

CFRY Portage La Prairis, Manitoba
CFPX-FM Pukatawagan, Manitoba
CJAR The Pas, Manitoba

CKNB Campbeliton, New Brunswick
CFXY-FM Fredericton, New Brunswick
CJRI-FM Fredericton, New Brunswick
CKHJ(AM) Fredaricton, New Brunswick
CHOY-FM Moncton, New Brunswick
CJXL-FM Moncton, New Brunswick
CHSJ-FM Saint John, New Brunswick
CKIM Baie Verte, Newfoundland
CKVO Clarenvills, Newfoundland
CFCB Corner Brook, Newfoundiand
CKGA Gander, Newfoundland

CKCM Grand Falls, Newfoundland
CHCM Marystown, Newfoundland
CJYQ St. John's, Newfoundland
VOCM St. John's, Newfoundland
CFSX Stephenville, Newfoundland
CHVO-FM Carbonear, Newfoundland
CFLC-FM Churchill Falls, Newfoundtand
CJHK-FM Bridgewater, Nova Scotia
CKJM-FM Cheticamp, Nova Scotia
CFDR Dartmouth, Nova Scotia

CKDY Digby, Nova Scotia

CKOA-FM Glace Bay, Nova Scotia
CHFXFM Halifax, Nova Scotia
CKEN-FM Kentville, Nova Scotia
CKAD Middleton, Nova Scotia

CJCB Sydney, Nova Scotia

CKCH-FM Sydney, Nova Scotia
CKTY-FM Truro, Nova Scotia

CFAB Windsor, Nova Scotia
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CKLB-FM Yellowknife, Northwest Territories

CJKX-FM Ajax, Ontario

CHCQ-FM Belleville, Ontario

CJBAQ Belleville, Ontario

CINGFM Buriington, Ontario

CFCO Chatham, Ontario

CFQK-FM Kaministiquia, Ontario

CKTI-FM Kettle Point, Ontario

CKXC-FM Kingston, Ontario

CIKZ-FM Kitchener, Ontario

CFRM-FM Littfe Current, Manitoba

CJBX-FM London, Ontario

CHMO(AM) Moosonee, Ontario

CKAT(AM) North Bay, Ontario

CKRZ-FM Ohsweken, Ontario

CICX-FM Orifiia, Ontario

CKBYFM Ottawa, Ontario

CKYC-FM Owen Sound, Ontario

CHVR-FM Pembroke, Ontario

CJHR-FM Renfrew, Ontario

CHOK Samia, Ontario

CJQMFM Sault Ste Marie, Ontario

CIGM Sudbury, Ontario

CJDL-FM Tillsonburg, Ontario

CKHC-FM Toronto, Ontario

CKNX Wingham, Ontario

CFCY-FM Charlottetown, Prince Edward Island

CFVD Degelis, Quebec

CHIPFM Fort-Coulonge, Quebec

CFTH-FM-1 Harrington Harbour, Quebec

CKAJ-FM Jonquiere, Quebec

CKKIi-FM Kahnawake, Quebec

CKRK-FM Kahnawake, Quebec

CFIN-FM Lac-Etchemin, Quebec

CFIC-FM Listuguj, Quebec

CHRG-FM Maria (Reserve), Quebec

CJMS Montreal, Quebec

CKIA-FM Quebec

CKMN-FM Rimouski-Mont Joli, Quebec

CHUN-FM Rouyn-Noranda, Quebec

CJSL Estevan, Saskatchewan

CFMQ-FM Hudson Bay, Saskatchewan

CJLR-FM La Ronge, Saskatchewan

CFDM-FM Meadow Lake, Saskatchewan

CJNS Meadow Lake, Saskatchewan

CJVR-FM Melfort, Saskatchewan

CILG-FM Moose Jaw, Saskatchewan

CHBD-FM Regina, Saskatchewan

CKRM(AM) Regina, Saskatchewan

CJWW Saskatoon, Saskatchewan

CKBL-FM Saskatoon, Saskatchewan

CKSW Swift Current, Saskatchewan

CJGX Yorkton, Saskatchewan

CHON-FM Whitehorse, Yukon Territory
_ Easy Listening

CHPR-FM Hawkesbury, Ontario

CKHK-FM Hawkesbury, Ontario

CKOT-FM Tillsonburg, Ontario

Ethnic
CHKF-FM Calgary, Alberta
CKAV-FM-3 Calgary, Alberta
CKAV-FM-4 Edmonton, Alberta
CKER-FM Edmonton, Alberta
CHKG-FM Richmond, British Columbia
CJRJ Vancouver, British Columbia
CKAV-FM-2 Vancouver, British Columbia
CKYE-FM Vancouver, British Columbia
CKQN-FM Baker Lake, Nunavut
CIAO Brampton, Ontario
CHFN-FM Cape Croker (Neyaashiinigmiing), Ontario
CJMR Mississauga, Ontario
CJLL-FM Ottawa, Ontario
CKAV-FM-9 Ottawa, Ontario
CJVF-FM Scarborough, Ontario
CKBK-FM Thamesville, Ontario
CHIN Toronto, Ontario
CHTO Toronto, Ontario
CIRV-FM Toronto, Ontario
CJSA-FM Toronto, Ontario
CKAV-FM Toronto, Ontario
CJAM-FM Windsor, Ontario
CKUJ-FM Kuujjuaq, Quebec
CHUT-FM Lac-Simon (Louvicourt), Quebec
CFMB Montreal, Quebec
CHOU Montreal, Quebec
CJWI Montreal, Quebec
CKIN-FM Montreal, Quebec
CJRS Sherbrooke, Quebec

CJCF-FM Cumberland House, Saskatchewan
CJLR-FM La Ronge, Saskatchewan

CBCX-FM Calgary, Alberta

CBRFFM Calgary, Alberta

CKXU-FM Lethbridge, Alberta
CILS-FM Victoria, British Columbia
CBAF-FM Moncton, New Brunswick
CHOY-FM Moncton, New Brunswick
CKRH-FM Halifax, Nova Scotia
CFRT-FM Iqaluit, Nunavut

CHUO-FM Ottawa, Ontario
CBON-FM Timmins, Ontario
CHOQ-FM Toronto, Ontario
CKHC-FM Toronto, Ontario

CFID-FM Acton Vale, Quebec
CFMV-FM Chandter, Quebec
CKIi-FM Dolbeau-Mistassini, Quebec
CHHO-FM Louiseville, Quebec
CHUK-FM Mashteuiatsh (Pointe-Bleus), Quebec
CFUT-FM Shawinigan, Quebec
CFAK-FM Sherbrooke, Quebec
CJTB-FM Tete-a-la-Baleine, Quebec
CJVD-FM Vaudreuil-Dorion, Quebsc
CFRG-FM Gravelbourg, Saskatchewan
CKZP-FM Zenon Park, Saskatchewan

_ Gospel
CJRI-FM Fredericton, New Brunswick
VOAR $St. John’s, Newfoundland

- - Greei(

CHTO Toronto, Ontario -

Jazz

CKUA-FM Edmonton, Alberta
CJGV-FM Winnipeg, Manitoba
CBAX-FM Halifax, Nova Scotia
CBHA-FM Halifax, Nova Scotia
CHRWFM London, Ontario
CKLU-FM Sudbury, Ontario
CJRT-FM Toronto, Ontario
CHLX-FM Gatineau, Quebec
CKRL-FM Quebec

CBK-FM Regina, Saskatchewan
CBKS-FM Saskatoon, Saskatchewan

Light Rock
CKSRFM Chilliwack, British Columbia
CKNR-FM Elliot Lake, Ontario
CHOE-FM Matane, Quebec

B N Native American
CKWT-FM Sioux Lookout, Ontario

CBR Caigary, Alberta

CBRFFM Calgary, Alberta

CFFR Calgary, Alberta

CHQR Calgary, Alberta

CBX Edmonton, Alberta

CBX-FM Edmonton, Alberta

CHFA Edmonton, Alberta

CHQT Edmonton, Alberta

CBTEFM Crawford Bay, British Columbia
CBTKFM Kelowna, British Columbia
CKFR Kelowna, British Columbia
CHNV-FM Nelson, British Columbia
CKNW New Westminster, British Columbia
CBYG-FM Prince George, British Columbia
CFPR Prince Rupert, British Columbia
CKWX Vancouver, British Columbia
CKIZ-FM Vemon, British Columbia
CBCV-FM Victoria, British Columbia
CFAX Victoria, British Columbia
VBAK(AM) Truk, 66

VGAI(AM) Yap, 66

CJOB Winnipeg, Manitoba

CBZ-FM Fredericton, New Brunswick
CBAF-FM Moncton, New Brunswick
CBAM-FM Moncton, New Brunswick
CKNI-FM Moncton, New Brunswick
CHNI-FM Saint John, New Brunswick
CKIM Baie Verte, Newfoundland

CBGY Bonavista Bay, Newfoundland
CBY Corner Brook, Newfoundland

WgpRadioHistory

CBG Gander, Newfoundland

CKGA Gander, Newfoundland

CBT Grand Falls, Alberta

VOCM St. John's, Newfoundland
CFGB-FM Happy Valley, Newfoundiand
CBN-FM Saint John's, Newfoundland
CIFA-FM Comeauville, Nova Scotia
CBHA-FM Halifax, Nova Scotia
CJNI-FM Halifax, Nova Scotia

CBI Sydney, Nova Scotia

CHAK Inuvik, Northwest Territories
CHFN-FM Cape Croker (Neyaashiinigmiing}, Ontario
CFOS Collingwood, Ontario

CBQTFM Fort Frances, Ontario

CHML Hamilton, Ontario

CBQXFM Kenora, Ontario

CKGL(AM) Kitchener, Ontario

CFPL London, Ontario

CJBK London, Ontario

CFMJ Richmond Hill, Ontario

CBEGFM Samia, Ontario

CBQLFM Savant Lake, Ontario

CKTB St. Catharines, Ontario

CBCSFM Sudbury, Ontario

CKLU-FM Sudbury, Ontario

CBQ-FM Thunder Bay, Ontario

CFRB Toronto, Ontario

CFTR Toronto, Ontario

CHXX-FM Donnacona, Quebec

CHRD-FM Drummondville, Quebec

CJRD-FM Drummondville, Quebec

CBMR-FM Fermont, Quebec

CFIM-FM lles-de-la-Madeleine, Quebec

CBV-FM-8 La Malbaie, Quebec

CKWE-FM Maniweki (Kitigan Zibi Anishinabeg, Quebec
CBME-FM Montreal, Quebec

CJAD Montreal, Quebec

CBV-FM Quebec

CBVE-FM Quebec

CJBR-FM Rimouski, Quebec

CBGN(AM) Sainte Anne des Monts, Quebec
CKCN-FM Sept-lles, Quebec
CFLX-FM Sherbrooke, Quebec
CFEI-FM St-Hyacinthe, Quebec
CJME Regina, Saskatchewan
CKOM Saskatoon, Saskatchewan
CBK Watrous, Saskatchewan

- i riewsIIalk_

CBR Calgary, Alberta

CHQR Calgary, Alberta

CBX Edmonton, Alberta

CHFA Edmonton, Alberta

CKFR Kelowna, British Columbia

CKNW New Westminster, British Columbia

CFAX Victoria, British Columbia

CJOB Winnipeg, Manitoba

CBZ-FM Fredericton, New Brunswick

CKNI-FM Moncton, New Brunswick

CHNI-FM Saint John, New Brunswick

CKIM Baie Verte, Newfoundland

CBY Comer Brook, Newfoundland

VOCM St. John's, Newfoundland

CBN-FM Saint John's, Newfoundland

CJNI-FM Halifax, Nova Scotia

CHAK Inuvik, Northwest Territories

CFOS Collingwood, Ontario

CHML Hamifton, Ontario

CKGL(AM) Kitchener, Ontario

CFPL London, Ontario

CJBK London, Ontario

CFMJ Richmond Hill, Ontario

CKTB St. Catharines, Ontario

CBCSFM Sudbury, Ontario

CKLU-FM Sudbury, Ontario

CFRB Toronto, Ontario

CHXX-FM Donnacona, Quebec

CFIM-FM lles-de-la-Madeleine, Quebec

CBGA-FM Matane, Quebec

CJAD Montreal, Quebec

CBV-FM Quebec

CBVE-FM Quebec

CJBR-FM Rimouski, Quebec

CKCN-FM Sept-lles, Quebec

CFLX-FM Sherbrooke, Quebec

CJME Regina, Saskatchewan

CKOM Saskatoon, Saskatchewan
B Oldies

CKRA-FM Edmonton, Alberta
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CHAD-FM Dawson Creek, British Columbia
CIBH-FM Parksville, British Columbia
CFBV Smithars, British Columbia
CKKSFM Vancouver, British Columbia
CJNU-FM Winnipeg, Manitoba

CFBC Saint John, New Brunswick
VOWR St. John's, Newfoundland
CKUL-FM Halifax, Nova Scotia

CFOS Collingwood, Ontario

CJOY Guelph, Ontario

CKOC Hemilton, Ontario

CKKW-FM Kitchener, Ontario

CIWW Ottawa, Ontario

CKDR-FM-2 Sioux Lookout, Ontario
CJCS Stratford, Ontario

CKYK-FM Alma, Quebec

CFTH-FM-1 Harrington Harbour, Quebec
CHRG-FM Maria (Reserve), Quebec
CFZZ-FM Saint Jean-lberville, Quebec
CFEI-FM St-Hyacinthe, Quebec
CJVD-FM Vaudreuil-Dorion, Quebec
CJNE-FM Nipawin, Saskatchewan
CKBI Prince Albert, Saskatchewan

Public Affairs
CBG Gander, Newfoundland
CBT Grand Falls, Alberta
CFGB-FM Happy Vallay, Newfoundtand
CBI Sydney, Nova Scotia
CJLX Balleville, Ontario
CBQXFM Kenora, Ontario
CBEGFM Samia, Ontario
CBQLFM Savant Lake, Ontario
CJBE-FM Port-Menier, Quebec
CBKA-FM La Ronge, Saskatchewan

- Religious
CHRB High River, Alberia
CJRB Boissevain, Manitoba
VOAR 8t. John's, Newfoundland
CHSB-FM Bedford, Nova Scotia
CJTK-FM Sudbury, Ontario
CIRA-FM Montreal, Quebec
CION-FM Quabec

~ Rock/AOR

CKLM-FM Lloydminster, Alberta
CHDR-FM Cranbrook, British Columbia
CJDR-FM Femie, British Columbia
CFFMFM Kamloops, British Columbia
CIFM-FM Kamloops, British Columbia
CJUI-FM Kalowna, British Columbia
CKLZ-FM Kelowna, British Columbia
CJMG-FM Penticton, British Columbia
CJZN-FM Victoria, British Columbia
CJAR Tha Pas, Manitoba
CKHY-FM Halifax, Nova Scotia
CJLX Belleville, Ontario
CFNYFM Brampton, Ontario
CJXY-FM Burlington, Ontario
CKUE-FM Chatham, Ontario
CKQB-FM Ottawa, Ontario
CHKS-FM Sarnia, Ontario
CHTZ-FM St Catherines, Ontario
CJSD-FM Thunder Bay, Ontario
CJQQ-FM Timmins, Ontario
CIBU-FM Wingham, Ontario
CKTF-FM Gatineau, Quebec
CFOR-FM Maniwaki, Quebec
CIKI-FM Rimouski, Quebec
CFJO-FM Thetford Mines, Quebec
CHQX-FM Prince Albert, Saskatchewan
CIZL-FM Regina, Saskatchewan

) Smooth Jazz
CJGV-FM Winnipeg, Manitoba

Sports
CFAC Calgary, Alberta
CHQR Calgary, Alberta
CFRN Edmonton, Alberta
CHED Edmonton, Alberia
CKFR Kelowna, British Columbia
CKNW New Westminster, British Columbia
CHML Hamilton, Ontario
CKGL(AM) Kitchener, Ontario
CFPL London, Ontario
CHOP-FM Newmarket, Ontario

CKAC Montreal, Quebec
CHRC Quebec

- Talk
CBR Calgary, Alberta
CBRFFM Calgery, Alberta
CHQR Calgary, Aberta
CBX Edmonton, Alberta
CHED Edmonton, Alberta
CHFA Edmonton, Alberta
CFCH-FM Chase, British Columbia
CKFR Kelowna, British Columbia
CKNW New Westminster, British Columbia
CHMJ Vancouver, British Columbia
CFAX Victoria, British Columbia
CFNC(AM) Cross Lake, Manitoba
CBWK-FM Thompson, Manitoba
CJOB Winnipeg, Manitoba
CBZ-FM Fredericton, New Brunswick
CBA-FM Moncton, New Brunswick
CKNI-FM Moncton, New Brunswick
CBD-FM Saint John, New Brunswick
CHNI-FM Saint John, New Brunswick
CKIM Baie Verte, Newfoundland
CBY Corner Brook, Newfoundland
CKGA Gander, Newfoundiand
VOCM St. John's, Newfoundland
CBDQ-FM Labrador City, Newfoundland
CIFX-FM Lewisporte, Nawfoundland
CBN-FM Saint John's, Newfoundland
CJNI-FM Halifax, Nova Scotia
CHAK Inuvik, Northwest Territorias
CBQR-FM Rankin Inlat, Nunavut
CJBQ Belleville, Ontario
CFOS Collingwood, Ontario
CHAM Hamilton, Ontario
CHML Hamilton, Ontario
CKGL{AM) Kitchener, Ontario
CFPL London, Ontario
CJBK London, Ontario
CHOP-FM Newmarkat, Ontario
CFMJ Richmond Hill, Ontario
CKTB St. Catharines, Ontario
CBCSFM Sudbury, Ontario
CKLU-FM Sudbury, Ontario
CBQ-FM Thunder Bay, Ontario
CILU-FM Thunder Bay, Ontario
CFRB Toronto, Ontario
CIRR-FM Toronto, Ontario
CIWS-FM Whitchurch-Stouffville, Ontario
CBCT-FM Charlottetown, Prince Edward Island
CHOW-FM Amos, Quebac
CBJ-FM Chicoutimi, Quabac
CHXX-FM Donnacona, Quebec
CJRD-FM Drummondville, Quebec
CFIM-FM lles-de-la-Madaleine, Quabec
CIDI-FM Lac-Broma, Quabec
CKWE-FM Maniwaki (Kitigan Zibi Anishinabeg, Quebec
CBF-FM Montreal, Quebec
CBM-FM Montreal, Quebec
CJAD Montreal, Quebec
CBV-FM Quebec
CBVE-FM Quebac
CBVX-FM Quebec
CHOI-FM Quebec
CJMF-FM Quebec
CJBR-FM Rimouski, Quebec
CFND-FM Saint Jerome, Quebec
CBGN(AM) Sainta Anne des Monts, Quebec
CIBO-FM Senneterre, Quebec
CBSI-FM Sept-lles, Quebec
CKCN-FM Sept-lles, Quebec
CFLX-FM Sherbrooke, Quebec
CJMQ-FM Sherbrooke, Quebec
CBF-FM-1 Trois Rivieres, Quebec
CIBL-FM Montreal, Quebec
CJME Regina, Saskatchewan
CKOM Saskatoon, Saskatchewan
CBK Watrous, Saskatchewan

) Triple A

CBBSFM Sudbury, Ontario

Urban Contemporary
CIXXFM London, Ontario

Variety/Diverse
CBR Calgary, Alberta
CHFA Edmonton, Alberta

WorldRadioHi§tpp/

CKUA-FM Edmonton, Alberta
CIAM-FM Fort Vermilion, Alberta
CKXU-FM Lethbridge, Alberta
CJSF-FM Burnaby, British Columbia
CHWK-FM Chilliwack, British Columbia
CIDO-FM Creston, British Columbia
CHAD-FM Dawson Creek, British Columbia
CFBX-FM Kamloops, British Columbia
CHLS-FM Lillooet, British Columbia
CHMM-FM MacKenzie, British Columbia
CJLY-FM Nelson, British Columbia
CJMP-FM Powell River, British Columbia
CFUR-FM Prince George, British Columbia
CIMM-FM Uclueiet, British Columbia
CITRFM Vancouver, British Columbia
CFUV-FM Victoria, British Columbia
CJJJ-FM Brandon, Manitoba
CKXL-FM Saint Boniface, Manitoba
CICY-FM Selkirk, Manitoba

CKSB St. Boniface, Manitoba
CBWK-FM Thompson, Manitoba
CINC-FM Thompson, Manitoba

CBW Winnipeg, Manitoba

CJUM-FM Winnipeg, Manitoba
CIMS-FM Balmoral, New Brunswick
CJVA Caraquet, New Brunswick
CBZF-FM Fredericton, New Brunswick
CHSR-FM Fredaricton, New Brunswick
CFJU-FM Kedgwick, Naw Brunswick
CKMA-FM Miramichi, Naw Brunswick
CBAL-FM Moncton, New Brunswick
CKUM-FM Moncton, Naw Brunswick
CFMH-FM Saint John, New Brunswick
CHQC-FM Saint John, Naw Brunswick
CBN St. John's, Newfoundland

VOWR St. John's, Newfoundland
CHBI-FM Bumt Isiands, Nawfoundland
CJRM-FM Labrador City, Newfoundland
CHMR-FM Saint John's, Newfoundland
CFXU-FM Antigonish, Nova Scotia
CIFA-FM Comeauville, Nova Scotia
CBH-FM Halifax, Nova Scotia
CBHA-FM Halifax, Nova Scotia
CKDU-FM Halifax, Nova Scotia

CFCT Tuktoyakiuk, Northwest Territories
CBQR-FM Rankin Inlet, Nunavut
CKON-FM Akwesasna, Ontario

CHXL Brockvilla, Ontario

CKUN-FM Christian Island, Ontario
CFDY-FM Cochrana, Ontario
CFGI-FM Georgina Isiand, Ontario
CFRUFM Gualph, Ontario

CKHA-FM Haliburton, Ontario
CFMUFM Hamilton, Ontario
CKGN-FM Kapuskasing, Ontario
CHCR-FM Killaloa, Ontario

CKVI-FM Kingston, Ontario
CJBC-FM-4 London, Ontario
CHMO(AM) Moosonee, Ontario
CKRZ-FM Ohsweken, Ontario
CKCUFM Ottawa, Ontario

CJIQ-FM Paris, Ontario

CFBU-FM Saint Catharines, Ontario
CJAI-FM Stella, Ontario

CBBX-FM Sudbury, Ontario

CKLU-FM Sudbury, Ontario

CHRY-FM Toronto, Ontario

CIUT-FM Toronto, Ontario

CFWP-FM Wahta Mohawk Territory neer Bala, Ontario
CKMS-FM Waterloo, Ontario

CBE-FM Windsor, Ontario

CFiD-FM Acton Vale, Quebec
CFMF-FM Fermont, Quebec

CFIM-FM lies-de-la-Madeleine, Quebec
CKAJ-FM Jonquiere, Quebec
CKAU-FM Maliotenam, Quebec
CBOF-1(AM) Maniwaki, Quebec
CHGA-FM Maniwaki, Quebec
CHRG-FM Maria (Resarve), Quebec
CBGA-FM Matane, Quebec

CBFX-FM Montreal, Quebec

CJLO Montreal, Quebec

CKUT-FM Montreal, Quebec
CKVL-FM Montreal (zone LaSalle), Quebec
CKAG-FM Pikogan, Quebec
CFVD-FM-2 Pohenegamook, Quebec
CBV-FM Quebec

CBVE-FM Quebec

CKIA-FM Quebec

CIAU-FM Radisson, Quebec
CHRL-FM Roberval, Quebec
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CHYZ-FM Seinte Foy, Quebec

CBSI-FM Sept-lles, Quabec

CFLX-FM Sherbrooke, Quebec
CFOU-FM Trois Rivieres, Quebec
CIAX-FM Windsor, Quebec

CBKF-1{AM) Gravalbourg, Saskatchewan

CFMQ-FM Hudson Bay, Seskatchewan
CJLR-FM Le Ronga, Saskatchewan
CBK-FM Ragina, Seskatchewan
CBKF-FM Regina, Seskatchewan
CJTR-FM Regina, Saskatchewan
CBKF-2{AM) Sasketoon, Seskatchewan
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CBKS-FM Saskatoon, Saskatchewan

CFCR-FM Saskatoon, Saskatchewan

CBK Watrous, Saskatchewan

CIDD-FM White Bear Lake Resort, Sasketchewan




Radio / Special Programming on Radio Stations in Canada / Adult Contemporary

Special Programming on Radio Stations

in Canada

, Adult Contemporary

CKXL-FM Saint Boniface, Manitoba

CFAN-FM Miramichi City, New Brunswick

VOWR 8t. John's, Newfoundland

CFGX-FM Samia, Ontario

CKUT-FM Montreal, Quebec
Agricuiture

CFAC Calgary, Alberta

CFCW Camrose, Alberta

CKDQ Drumheller, Aiberta

CFXE-FM Edson, Alberta

CHRB High River, Alberta

CKKY Wainwright, Alberta

CKSRFM Chilliwack, British Columbia

CIGVFM Penticton, British Columbia

CKLQ Brandon, Manitoba

CFRY Portage La Prairie, Manitoba

CBW Winnipeg, Manitoba

CBN St. John's, Newfoundland

CKDY Digby, Nova Scotia

CKEN-FM Kentville, Nova Scotia

CKAD Middleton, Nova Scotia

CJBAQ Belleville, Ontario

CFCO Chatham, Ontario

CFRB Toronto, Ontario

CJSL Estevan, Saskatchewan

CKBI Prince Albert, Saskatchewan

CKSW Swift Current, Saskatchewan

CBK Watrous, Saskatchewan

CFSL Weyburn, Saskatchewan

Big Band
CFBG-FM Bracebridge, Ontario

) - Black
CJSR-FM Edmonton, Alberta
CFROFM Vancouver, British Columbia
CKCUFM Ottawa, Ontario
CJAM-FM Windsor, Ontario
CKUT-FM Montreal, Quebec
CKRL-FM Quebec
CFNJ-FM St-Gabriel, Quebec
CIBL-FM Montreal, Quebec
CJTR-FM Regina, Saskatchewan

Blues

CKXL-FM Saint Boniface, Manitoba
CHMR-FM Saint John's, Newfoundiand
CFMUFM Hamilton, Ontario

CIEU-FM Carleton, Quebec

Children
CHVN-FM Winnipeg, Manitoba
CKUW-FM Winnipeg, Manitoba
CHRI-FM Ottawa, Ontario

Chinese

CFROFM Vancouver, British Columbia
CINQ-FM Montreal, Quebec
CJTR-FM Regina, Saskatchewan

Christian
CIXXFM London, Ontario

~ Classical

CJSR-FM Edmonton, Alberta

CKBX One Hundred Mile House, British Columbia
CIGVFM Penticton, British Columbia
CFAM Aitona, Manitoba

CBW Winnipeg, Manitoba
CKUW-FM Winnipeg, Manitoba
CJLX Bellevitle, Ontario

CHODFM Cornwall, Ontario
CFMUFM Hamilton, Ontario
CHASFM Sault Ste Marie, Ontario
CFRB Toronto, Ontario

CJAM-FM Windsor, Ontario
CIHO-FM Baie St Paul, Quebec
CIEU-FM Carleton, Quebec
CHIPFM Fort-Coulonge, Quebec
CJRG-FM Gaspe, Quebec
CHGA-FM Maniwaki, Quebec

CKIA-FM Quebec

CKMN-FM Rimouski-Mont Joli, Quebec
CJMC-FM Sainte Anne des Monts, Quebec
CFLX-FM Sherbrooke, Quebec

CJSO-FM Sorel, Quebec
) - Comedy
CFBW-FM Hanover, Ontario

~ Contemporary Hits/Top 40
CKHC-FM Toronto, Ontario

] i ~_Country

CBW Winnipeg, Manitoba

CJVA Caraquet, New Brunswick

CFJU-FM Kedgwick, New Brunswick

CFNOFM Marathon, Ontario

CFMF-FM Fermont, Quebec

CFIN-FM Lac-Etchemin, Quebec

CHGA-FM Maniwaki, Quebec

CKCN-FM Sept-lies, Quebec

CFNJ-FM St-Gabriel, Quebec

CFDA-FM Victoriavilie, Quebec

Disco
CKMF-FM Montreal, Quebec

"~ Ethnic

VGAI{AM) Yap, 66

CJAR The Pas, Manitoba

CHSR-FM Fredericton, New Brunswick
CKXD-FM Gander, Newfoundiand
CKJM-FM Cheticamp, Nova Scotia
CKEC-FM New Glasgow, Nova Scotia
CHAK Inuvik, Northwest Territories
CFCT Tuktoyaktuk, Northwest Territories
CBQR-FM Rankin Inlet, Nunavut
CBQTFM Fort Frances, Ontario
CBQSFM Sioux Narrows, Ontario
CJDL-FM Tillsonburg, Ontario
CFZM(AM) Toronto, Ontario
CKWR-FM Waterloo, Ontario
CKDG-FM Montreal, Quebec
CJBR-FM Rimouski, Quebec
CBKA-FM La Ronge, Saskatchewan
CJLR-FM La Ronge, Saskatchewan
CHON-FM Whitehorse, Yukon Territory

o Filipino
VGAI(AM) Yap, 66
B - French
CJSWFM Calgary, Alberta
CFUV.FM Victoria, British Columbia
CKBC-FM Bathurst, New Brunswick
CKNB Campbellton, New Brunswick
CFDY-FM Cochrane, Ontario
CKLU-FM Sudbury, Ontario
CHRY-FM Toronto, Ontario
CIUT-FM Toronto, Ontario
CHRC Quebec
CFCR-FM Saskatoon, Saskatchewan
CFWH-FM Whitehorse, Yukon Territory

- Gospel
CILK-FM Kelowna, British Columbia
CHVN-FM Winnipeg, Manitoba
CFCO Chatham, Ontario
CKSY-FM Chatham, Ontario
CFBW-FM Hanover, Ontario
CKOT-FM Tillsonburg, Ontario
CHIPFM Fort-Coulonge, Quebec
CJWW Saskatoon, Saskatchewan

Greek

CKJR Wetaskiwin, Alberta

CFROFM Vancouver, British Columbia
CJLX Belleville, Ontario

CKWR-FM Waterloo, Ontario
CHAA-FM Longueuil, Quebec
CINQ-FM Montreal, Quebec

Italian

CJSWFM Calgary, Alberta
CKER-FM Edmonton, Alberta
CFUV-FM Victoria, British Columbia

WorIdRadionlsE){a

CKJS Winnipeg, Manitoba

CFRUFM Guelph, Ontario

CJQMFM Sault Ste Marie, Ontario
CKLU-FM Sudbury, Ontario
CKRL-FM Quebec

CFCR-FM Saskatoon, Saskaichewan

o Japanese
CHMB Vancouver, Sritish Columbia
V6AI(AM) Yap, 66

. Jazz
CKMX Calgary, Alberta
CKXL-FM Saint Boniface, Manitoba
CKUW-FM Winnipeg, Manitoba
CKLE-FM Bathurst, Quebec
CJMOFM Moncton, New Brunswick
CKUM-FM Moncton, New Brunswick
CHMR-FM Saint John's, Newfoundland
CKJM-FM Cheticamp, Nova Scotia
CJLX Belleville, Ontario
CFBG-FM Bracebridge, Ontario
CHODFM Comwall, Ontario
CHUO-FM Ottawa, Ontario
CKCUFM Ottawa, Ontario
CFBU-FM Saint Catharines, Ontario
CHASFM Sault Ste Marie, Ontario
CHRY-FM Toronto, Ontario
CJAM-FM Windsor, Ontario
CIHO-FM Baie St Paul, Quebec
CIEU-FM Carleton, Quebec
CFMF-FM Fermont, Quebec
CJRG-FM Gaspe, Quebec
CFIN-FM Lac-Efchemin, Quebec
CHGA-FM Maniwaki, Quebec
CBVX-FM Quebec
CKIA-FM Quebec
CIAU-FM Radisson, Quebec
CFLX-FM Sherbrooke, Quebec
CFNJ-FM St-Gabriel, Quebec
CIBL-FM Montreal, Quebec

'Native American

CJSR-FM Edmonton, Alberta

CHMB Vancouver, British Columbia
CFUV-FM Victoria, British Columbia
CHTM Thompson, Manitoba
CHSR-FM Fredericton, New Brunswick
CKON-FM Akwesasne, Ontario
CFBU-FM Saint Catharines, Ontario
CKRK-FM Kahnawake, Quebec
CJTR-FM Regina, Saskatchewan

News

CBCLFM London, Ontario
CKPR-FM Thunder Bay, Ontario
CBVX-FM Quebec

i News/Talk

CISCFM Gibsons, British Columbia
CFPR Prince Rupert, British Columbia
CKKSFM Vancouver, British Columbia
CIOK-FM Saint John, New Brunswick
CFBG-FM Bracebridge, Ontario
CKPR-FM Thunder Bay, Ontario

"Oldies

CJSU-FM Duncan, British Columbia
CKXX-FM Comer Brook, Newfoundland
CHIPFM Fort-Coulonge, Quebec
CJLM-FM Joliette, Quebec

CHAA-FM Longueuil, Quebec
CKMN-FM Rimouski-Mont Joli, Quebec
CFDA-FM Victoriaville, Quebec

- Polish
CKJS Winnipsg, Manitoba
CKLU-FM Sudbury, Ontario
CFCR-FM Saskatoon, Saskatchewan

- B Portugese
CJSF-FM Bumaby, British Columbia
CJOR(AM) Osoyoos, British Columbia
CJDV-FM Cambridge, Ontario
CINQ-FM Montreal, Quebec
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ciBL_-FﬂontTeai. Quebec

CKDQ Drumhelter, Alberta

CIVH Vanderhoof, British Columbia
CHTM Thompson, Manitoba
CFAN-FM Miramichi City, New Brunswick
CJCW Sussex, New Brunswick

VOWR §t. John's, Newfoundiand
CFSX Stephenville, Newfoundland
CHMR-FM Saint John's, Newfoundland
CJSS-FM Comnwall, Ontario

CFRUFM Guelph, Ontario

CJTW-FM Kitchener-Waterloo, Ontario
CKDO Oshawa, Ontario

CHUOQ-FM Ottawa, Ontario

CKNX Wingham, Ontario

CHRD-FM Drummondville, Quebec
CFIN-FM Lac-Etchemin, Quebec

E_eggae_ -

_ Religious

CJSL Estevan, Saskatchewan
CKJH(AM) Melfort, Saskatchewan
CJDJ-FM Saskatoon, Saskatchewan
CFSL Weybum, Saskatchewan

~ Spanish
CJSWFM Calgary, Alberta

CKER-FM Edmonton, Alberta

CKJS Winnipeg, Manitoba

CFRUFM Guelph, Ontario

CFMUFM Hamilton, Ontario

CHUO-FM Ottawa, Ontario

CIUT-FM Toronto, Ontario

CKRL-FM Quebec

CFLX-FM Sherbrooke, Quebec

CFFR Calgary, Alberta
CHWK-FM Chilliwack, British Columbia
CFMJ Richmond Hill, Ontario

Wep§RgdioHistory

CHOK Samia, Ontario

CHLS-FM Lillooet, British Columbia
CISQFM Squamish, British Columbia
CFNR-FM Terrace, British Columbia
CIXXFM London, Ontario
CKLP-FM Parry Sound, Ontario
CKPR-FM Thunder Bay, Ontario
~ Urban Contemporary
CHYZ.FM Sainte Foy, Quebec

~ Vietnamese
CHMB Vancouver, British Columbia
CHAA-FM Longueuil, Quebec
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Top 10 Cable Programs

Rank Program Network US AA% Live+ SD
1 BCS Championship ESPN 10.3
2 BCS Championship Sust ESPN 7.0
3 NFL Regular Season ESPN 5.6
4 The Walking Dead AMC 46
5 Election Night in America (11P) CNN 4.5
6 Election Night in America (10P) CNN 4.4
7 Election Night in America (12A) CNN 4.0
8 Election Night in America (9P) CNN 3.9
9 Romney Concession Speech CNN 3.9
10 Eiection Night in America (1A) CNN 3.6

Source: Television Bureau of Advertising, based on data from Nielsen Galaxy Lightning. Ranked by average
audience percentage of the total number of homes in the U.S. with TV sets. Full Season: 9/24/12-5/22/13. Reprinted
with permission.
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Cable / National Cable Networks

National Cable Networks

A&E Network
on 10,000 Cable Systems
235 E. 45th St., New York, NY 10017
(212) 210-1400; Fax: (212) 210-9755
www.aetv.com
Satellite: Galaxy V Transponder: 23
Mel Beming, President
David Zagin, Operations Dir
A&E Network offers disceming viewers a unique blend of original
progmg featuring its signature series BIOGRAPHY, originat
movies, dramas, series & documentaries.

ABC Family Channel
Mailing Address: 500 S. Buena Vista St., Burbank, CA 91521
Second Address: P.O. Box 3000, Neenah, WI 54857
(818) 460-7477; Fax: (818) 560-1930
www.abcfamily.com
Satellite: Galaxy V Transponder: 11

Anne Sweeney, Chairman
Basic cabie network available in over 87 million homes
nationwida 24 hours; delivars a dynamic mix of quality
entertainment with original series & movies, classics from
Disney.
1422 W. Main St, Suite 201, Lewisville, TX 75067-3388
(972) 436-2217; Fax: (972) 436-0209

Mark Solow, Dir Southwest Rgn
660 Newport Center Dr, Suite 770, Newport Beach, CA
92660-6401
(714) 759-7685; Fax: (714) 759-9491

Janice Stipp, Dir Westem Rgn
5445 DCT Pkwy, Suite 525, Englewood, CO
(303) 220-8901; Fax: (303) 220-9102

Tracy Jenkins, J.D., Dir Rocky Mountain Rgn
1301 W, 22nd St, Suite 902, Oakbrook, IL 60523-2008
(630) 990-0437; Fax: (630) 990-0463

Ralph Trentadue, Natl Dir Lcl Adv Sis

Shirey Hill, Vp Westam Division
Box 2050, 2877 Guardian Ln, Virginia Beach, VA
(757) 459-6281; Fax: (757) 459-6429

Craig Sherwood, Sr Vp/Mgng Dir
Box 492347, Atlanta, GA 30349-9338
(770) 461-4929; Fax: (770) 461-8678

Russell A. Breault, Vp Eastemn Division
1133 Ave. of the Americas, 36th FI, New York, NY 10036-6710
(212) 782-1860; Fax: (212) 782-1865

Steve Israelsky, Vp Northeast Rgn

ABS-CBN (The Flitipino Channei)
Sgt. E.A. Esguerra Avenue, Quezon City, Philppines
(650) 697-3700; Fax: (650) 697-3500
www.abs-cbn.com
web_feedback@abs-cbn.com
Augusto Aimeda-Lopez, Chairman
A 24-hour all Fifipino premium svc ch delivered via sateflite from
the Philippines. Serving 35,000 Subs on 11 systems. Sateilite:
Galaxy 11, transponder 24.

ABS-CBN International
100,000 Subscribers servad on 144 Cable Systems
Div/DBA: (formerly 14BS-CBN Intemational)
150 Shoreline Dr., Redwood City, CA 94065-1400
(650) 508-6000, (800) 345-2465; Fax: (650) 508-6001
www.abs-cbnglobal.com/
tfc@abs-cbni.com

Rafael Lopez, President

Jun dal Rosario, Operations Dir
A 24-hour svc for Filipinos worldwide. Progmg originates at
ABS-CBN, the Philippines top-rated net. Time-shifted for North
America.
Satellite: Galaxy 11, PAS-2 for Pacific delivery, Telstar 5 (ku)
transponder 22 for North America,

African Independent Television (AIT)
247, East 35th Street, New York, NY 10016 Nigeria
(212) 213-2070; Fax: (212) 213-2081
www.daarusa.com/ait.php
Satellite: Telstar & Transponder. 5

Ladi Lawal, COO
AIT is a Pan-African gen entertainment ch offering news, talk
show, soap opera, sports, Afician culture & music 24 hours a
day. Areas: United States & Afica.

AMC

85 million Subscribers served

Div/DBA: (Rainbow Programming Service Holdings Inc.)
11 Penn Plaza, 15th Floor, New York, NY 10001

(646) 273-7105

www.amctv.com

info-amc@amctv.com

Satellite: Satcom C-4 Transponder: 1

Charlie Colliar, President

David Sehring, Operations Dir

Chris Cifarelli, Director, Digital Ad Sales
AMC is a 24 hour, movie-based mix of original series,
documentaries & specials.

Animal Planet
One Discovery Pl., Silver Spring, MD 20910
(240) 662-2000; Fax: (240) 662-1854
animal.discovery.com/
first_last@discovery.com

Marjorie Kaplan, Prasident
Available in more than 94 million homes in the U.S., onfine
assets, the ultimate online destination for all things animal, 24/7
broadband ch, Animal Planet Beyond, Petfinder.com, pet
adoption, PetsIncredible, a major producer & distributorof
pet-training videos & web svc & other media platforms, a robust
VOD svc, mobile content & merchandising extensions.

Carlos Madrazo, CFO

Chris Fagar, President

Ariala Narobay, General Sales Mgr
Bandamax features a 24-hour a day country music video,
including best artists in Tex-Mex, Norteno, Banda & Manachi
genres. De Pelicula Sp-language films, De Pelicula Clasico films
of Mexico's golden era.

BBC America
37 million Subscribers served
747 3rd Ave., FI. 6, New York, NY 10017-2871
(301) 347-2222, (212) 705-9387
www.bbcamerica.com
Satellite: Galaxy VIl Transponder: 22
Bill Hilary, President
Kathryn Mitchell, General Manager
BBC America is a 24 hour