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12 REASONS WHY
NOBODY GLOSES
MORE DEALS
THAN BLAGKBURN!

Our people are proven performers. Day after day, year
after year, Blackburn brokers get the job done. It’s
proven experience and expertise that nobody can match.

Across the country America’s best broadcasters have
grown to depend on Blackburn. They know that we
will deliver the top price and a deal that will close.

Blackburn & Company isn’t broadcasting’s best
broker because we are the oldest. We are the oldest
because we are the best.

BLACKBURN 6®MPAN\/

I N C O R P O R AT
Media Brokers & Appraisers Since 1947

NOBODY £ZOSES MORE DEALS THAN BLAGKBURN!

Washington Atlanta
1100 Connecticut Ave., NW 400 Colony Square
Washington, DC 20036 Atlanta, GA 30361
(202) 3319270 (404) 8924655
West Coast New York
P.O. Box 607 80 Stuart Place
Los Olivos, CA 93441 Manhasset, NY 11030
(805) 688-7137 (516) 627-2020



“Our National Dollar Share is 60%
Greater than our Audience Share...
MMR Delivers!”

Greg Reed V.P./General Manager
KEX
Portland, Oregon

A MAJOR MARKET RADIO SALES
“Your Success Is Our Success”

P/

NEW YORK - CHICAGO - LOS ANGELES - PHILADELPHIA - ATLANTA - DETROIT - BOSTON - SAN FRANCISCO - DALLAS - SEATTLE - PORTLAND



THERE'S MORE THAN ONE WAY
TO GO MICROCAM.

Microcam. More than a portable color camera. A family of cameras.
For every need. Every locale. Every budget.

FIRST CLASS.

MC701. Three cameras in one. From
full studio setup. To EFP with 1800 feet
of cable. Toits simplest form. To capture
the moment with the drama of photo-
journalism. And the look of studio broad-
cast. MC701 weighs a mere 11.2 pounds
without lens. Automatic color balance and
automatic registration centering make it
- _simple to use. Guaranteed picture qual-
ity. In the studio, or in the field,
the MC701 offers incomparable
versatility. Uncompromising
quality. Triax and Coax con-
figurations also available.

ECONOMY CLASS.

MC501. The Microcam for the modest

budget. A self-contained, one-piece, three-

tube color camera. Lightweight. Compact. Easy
to use. With big budget features. Like 25" Saticon
tubes, 2-line image enhancement, excellent res-
olution, digital white/black balance, low power
consumption. And more.

MC701 and MC501 fit all existing Thomson-CSF accessories. Lenses.
Cables. Remote controls. 5" viewfinder. Battery systems. And othier.add-ons.
Microcam. The name that means high quality broadcast.
Lightweight portability. Versatility. And a modeli to fit every budget.

For more information, contact Thomson-CSF Broadcast, Inc.,

37 Brownhouse Road, Stamford, CT, 06902; (203) 327/-7700.

West Coast Sales & Service, 1919 West Magnolia Boulevard,
Burbank, CA, 91056; (213) 849-2188.

¥\ THOMSON-CSF BROADCAST, INC.
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THE BROADCASTING YEARBOOK 1991 shares with
its predecessors the distinction of being the
most comprehensive directory to the Fifth Es-
tate. It covers the history and continuing growth
of every field in the industry. To acquaint read-
ers with the structure of the Yearbook, and to
assist in locating information, the editors have
provided a condensed guide to each of the nine
major sections: The Fifth Estate, Radio, Televi-

Section A: The Fifth Estate

ABC's of the Fifth Estate ............. A-1
A Short Course in Broadcas! A-3
FCC Executives and Staff ....... A-8
FCC Rules and Reguiation...... -11
Government Agencies ........ ..A-35
GroUR OWNEISNIP ....coovieiii it cs e ee et ee e eeeen A-38
Newspaper/Magazine
CrOSSOWNEISNID.. ... cvveaaioietieeveaesese s esseteese s essesesrseen s tsesssanasenias st atneee e A-58
Section B: Radio
U.S. Radio Stations e B-1
Canadian Radio Stations.............. -
Radio by Call Letters...........
RO DY FIEQUENCY ....cevv ittt et ettt bt -
Radio Marketplace
Arbitron Radio Markets ............ccoooiiviiii i B-470
Radio Markets RAanKed DY SiZ€.........ooviveceeeereiiire e eire st B-477
Section C: Television
ULS. TV SLAUHONS. ...t e e e ene e C-1
Canadian TV SElIONS .....c..eov. e eierereee ettt s et et C-68
Low Power TV Stations........ C-77
TV S1alioNS DY Call LEMEIS ......oovvvreiiereereereeces v eesessesnssassssesessensesos soeviesininns C-88
TV Stations by Channel ..o Cc-91
Television Marketplace
AMDItION ADI ANES......cooeeieiiiee ettt e eaea e s ettt C-129
TV Markets Ranked DY SIZ€ ......ccooo.iiiiieeiiie e C-206
TV Markets by Nielsen
RESEArCH TEITHOMNY ...ttt e e C-211
Section D: Cable
Cable REGUIALION. ..ot ettt et D-1
A Short Course in CabIR ..........coocveeeiiricee e et D-3
M0 S ettt ettt D-11
Broadcasters in CATV............. .. D-31
Cable Penetration BY MArKEL......occ..ocovvrirremriiio s sne it s v ean D-34
TOP 50 MSO'S. ..ot ettt e D-40
Section E: Satellites
SALEIIE OWNEIS (..o et et earae ettt ee st ae s E-1
Satellite Resale &
Common Carriers E-1
Direct Broadcast Satellites ...E-8
E-6
...E-8

sion, Cable, Satellites, Programing, Advertising
and Marketing, Technology, and Professional
Services. In addition, the comprehensive alpha-
betical index begins on the following page. The
general index is followed by an index to adver-
tisers in the 1991 YEARBOOK. These are grouped
according to service. Finally, each of the nine
sections has a complete index on the first page
of the section.

Section F: Programing

Producers and Distributors
Major Awards .......
Networks...........
Public Broadcasting..
Regional Networks ........
News Services...........
Format Providers .......
U.S. Radio Formats ............
Canadian Radic Formats .......
Formats by State/Province

Section G: Advertising

AdvertiSing AGENCIES ..........ccoiiviieeiiiiiercreeeese e ereeses s s e resessssass e oo B
Media Buying Services ...... . G-7
Station Representatives ..... .. G7
Radio and TV AUAIBNCES ...........ccovii it G-16

Section H: Technology

Equipment Manufacturers and

DISIADUIOTS ..o e ee e eee e e s
Frequency Measuring ...
TeletextVideotext...............
Mobile Production Units

Automation Systems/Computer

SBIVICES .ottt ekttt r e -
Common Carriers/Microwave.
MUIIPOINE DIStDULON. .......ccoeeiieceerrece ettt -
The Buyers Guide
EQUIBIMIEIT Lottt -
Programing Services.....

Protessional Services

BIOKEIS ottt et ettt e eea et I-1
Consultants........ .12
Finance Services....... ....1-23
Research Services ........ w1225
Technical Consultants... ....1-30-
Law Firms........ccceveeee .. 138
Public Relations..... ... 1-42
Talent Agents................ v ]-45
L EMPIOYMENL SEIVICES .....oovvv et et 1-45
Associations
National Associations......... 1-48
State Broadcast Associatio |-59
State Cable Associations ... 1-60
Unions/Labor Groups NE

Education
Schools Specializing in

Books on Broadcasting.................
Universities and Colleges offering
Degrees in BroadCasting .............oocevieriiiicareeie e eceanee e ornana e
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A

Abbreviations ... Xiv
ABC'’s of the Fifth Estate .................... A-1
ADI'S .ot C-129
A Short Course in Broadcasting ........ A-3
A Short Course inCable ................. D-3
Adult Contemporary

programing................ F-59, F-85, F-99
Advertisers INAex ......cccoviviiiiiiinis TK
Advertising Agency Directory ............ G-1
Advertising Assns., Media

SOCIBIES .. I-53
Advertising Services ...........ccoeveiene. G-7
Affiliates (see appropriate network)
AFRTS. .o B-399
Agencies, Advertising ............cccceeein. G-1
Agencies, State Cable

Regulatory ... A-37
Agents, Talent ... I-45

Agricultural
programing.... F-63, F-85, F-100, F-101
AM Stations
By Call Letters, Canada.............. B-421
By Call Letters, US. ..o B-401

By Frequencies, Canada ........... B-458
By Provinces, Canada............... B-379
By Frequencies, U.S. ................. B-422
By States, U.S. ... B-1
American Broadcasting Co.............. F-31
American Indian
programing.........ccccccceee.... F-63, F-101
Anatomy of Cable Regulation ............ D-1

Applying for a Broadcast Station..... A-34

Associated Press (APY ..................... F-33
Armed Forces Radio & TV ............. B-399
Artists Representatives ................... I-45
Assignments of

TV Channels, US. ... C-98
Assignments of

FM Stations, US...............o. B-462
Associations, Societies ..................... |-563
Associations, State Broadcasters ..... |-59
Associations, State Cable................. I-60
Attorneys, Communications .............. I-36
Audience {Radio & TV)...c.oeo. vvvenes G-16
Audience Analysis.......cccooeieieninn. G-16
Audience in TV Markets................. C-129
Audience Measurement

SEIVICES ...t I-25
Audio Cable Programing

SEIVICES. ...t E-12
Automated Cable Channel

Programers.......c.ocoocceveeiviieiennnn, E-12
Automated-Channel Suppliers.......... H-39
Awards & Citations......................o... F-26

B

Basic Cable Services........co..coovvennen. E-9

Beautiful Music
programing...............

Bibliography ...........c.oooiii I-63

Big Band
programing.... F-64, F-88, F-100, F-101
Black programing......... F-64, F-88, F-101

Books, International..............cccccvenn. -67
Books Relating to Radio-TV ............. 1-63
Broadcast Automation Systems....... H-40
Broadcast History.............cceeeii . A-1
Broadcasters in Cable .................... D-31
Broadcasters State Assns................. 1-59
Broadcasting, Evolution of ................ A-1
Broadcasting since 1922,

Growth of ... H-47
Broadcasting, Short Course in........... A-3
Brokers and Consultants.................... -1

B, Sz e,

Modia PBrokors

New York (212) 288-0737 + Beverly Hills {213) 275-9266

LAUREN A. COLBY

301-883-1088
COMMUNICATIONS ATTORMEY
Special Attention to
Difficult Cases

UMﬂ'}:m @Z{ %.ré/ne i anc

Media Brokers m Consultants

+340 Redwood Hwy. m Suite F 230 a Sun Rafael, CA 94903

TEL (415) 47973484 ® FAX (415) 47971574

BECK.ERMARMN ASSOCIATES
Media Brokers—Consultants

14001 MIRAMAR AVEHNUE
MADEIRA BEACH, FLORIDA 33708
TELEFHOME [813) 391-2824

&P

Philadelphia - Kansas City * Denver

lack Satternield Al ferr
(215) 6681168 Doug Siephens 1303) 239-6670
lohn Weidman 913)649-5103 Bob Austin
12151 668-9447 (303} 740-8424
Buyer's Guide,
Equipment ... H-49
Buying Planning SvCs ..o G-7
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Cable, A Short Course in ................... D-3
Cable, Basic Services........cccoevvveennn. E-9
Cable, Broadcasters in.................... D-31
Cable, Brokers .........ccceecevivviiiecieniennn I-1
Cable, Networks............cccoceevieeeenne, E-8
Cable, Pay Services .......c.cccooceeeeenne. E-8
Cable Penetration by Market............ D-34
Cable Program Services.................... E-8
Cable Regulation, Anatomy of ........... D-1
Cable Regulatory Agencies,

State oo A-37
Cable Sports Services...................... E-13
Cable State Associations .................. 1-60
Call Letters

AM Stations (U.S.) .o, B-401

FM Stations (U.S.} ..o, B-409

TV Stations (U.S.) oo C-88
Canada

AM Stations by Call Letters........ B-421

AM Stations by Frequencies ...... B-458

AM-FM Station Directory ............ B-379

FM by Frequency ..........ccccceuvenn. B-459

FM Stations by Call Letters ........ B-422

TVby Channel........................ C-95

TV Station Directory........c.ccccoeeee C-68

TV Stations by Call Letters........... C-95
Station Representatives ..................... G-7
Canadian Broadcasting Corp. ......... F-49
Canadian Cable Programing

SEerviCes. ..., E-16
Canadian Cable Television Assn. ... I-52
Canadian Government..........cc..cc..e.. A-37
Canadian Radio-Television and

Telecomrmunications

CommISSION......ccoeieeiiiie e A-37
Canadian Representatives.............. G-14
CBSINC. .oiiiiiiiieiecec e F-34
Channel Suppliers, Automated......... H-39
Channels, FM ..o B-438
Channels, TV.....cccooevr e C-9
Charts

History of Station Sales

Transactions .........cccccoeiieiiiee e xii

Federal Communications Commission

Staff . A-9

Radio Markets Ranked by Arbitron

Metro Survey Area...................... B-477

Radic Markets Ranked by Arbitron

Total Survey Area.............c......... B-479

Business and Finance-Top
100 Companies.........cccoceeveenen. C-204

The Markets Ranked by Size ..... C-206
TV Markets Ranked by Nielsen
Marketing Research Territory..... C-211
How Network Delivery Varies

by Market .........cccocieeeiiiiniii C-213
Cable Penetration by Market........ D-34
Top 50 Market Areas by %

Cable Penetration........................ D-38
Top 50 Market Area Ranked

by Cable TV Households ............. D-38
Top 50 Market Areas Ranked

by TV Households ........................ D-39



Pay Cable Services...........c..c.ccee.n.. E-8
PBS (Public Broadcasting

Service) ... F-48
Placement Services.........cccoec.ocovvenne I-45
Polish

programing.............. F-79, F-96, F-102
Press ServiCes..........coeeveeeiieiiiinn, F-52
Processing Labs ...........cccccocooceeiienen, F-1
ProduCers........cooooiiiiiiiiiiee F-1
Product Guide ................................ H-49
Production, Radio............................. F-1
Production, Television ........................ F-1
Preduction Units, Mobile.................. H-39
Professicnal Societies ...................... I-53
Program Distributors, Radio............... F-1
Program Distributors, TV.................... F-1
Program Producers, Radio................. F-1
Program Producers, TV..........ccccceai F-1
Program Services, Cable................. E-8
Programing, Radio Formats

ServICeS. ..o F-56
Programing, Radio Formats............. F-59
Progressive

pPrograming............... F-79, F-96, F-101
Promotion Consultants ...................... [-42
Promotion Films .......ocoveeieeiiiii F-1
Promotion Services ........................ 1-42
Public Broadcasting Service............ F-48
Public Relations Services.................. 1-42
Publications..........cocccvvcvmiiiinncnn. 1-63
Publications, International................. 1-67

R School-Owned...........cccooevvin. B-460
Station Authorization-

Radio 1955-1981 ..o H-47
Advertising Bureau.............. e, [-51 Stations on Air.......ccccvieeeiiea, A-2
Assignments of FM Stations, Radio Advertising Bureau ................. I-51
US et B-462 Radio Free Europe ... B-399
AHOMEYS ..o -36 RadioLiberty ... B-399
AUTIBNCE oo G-16 RadioMarkets ...........ccoveeeveeeneenn, B-470
Call Letters AM ..c.oooovoveiin B-401 Radio-TV &

Call Letters FM ........c.cccoovvenni.. B-409 Telecommunications Commission

Canadian AM Call Letters.......... B-421 of Canada..........c..eeeeviviiienein A-37

Canadian AM-FM Stations ......... B-379 Radio-TV News Directors

Canadian FM Call Letters........... B-422 Association ... I-51

Code of NAB oo G-15 Ranking of TV markets.................. C-206

College-owned ............cc.ooovun.... B-460 Rating Services .............cccccvcvviinn.. I-25

Commercial Producers .................. F-1  Recording Services.......c..c.occcvvveennne F-1

Directory, Canadian ................... B-379 Regional Radio Networks................. F-50

Directory, US. ..., B8-1 Regional TV Networks..................... F-49

Equipment Manufacturers.............. H-1  Religious

Formats......oooocvviiiiiiie F-59 programing.... F-79, F-97, F-101, F-102

Frequencies, AM ........................ B-422 Representatives of Stations,

Frequencies, FM ..........ccccoi.. B-438 Canadian........ccoccooeeveeioii, G-14

Group Ownership...................... A-38 Representatives of Stations,

International Stations U S e G-7

iNthe U.S...oooieeeeeeeeeeeeee, B-399 Resale and Common Carrier,

Jingle Producers ..........cccocvevevene.. F-q Satellite..........cooeeeeeeeeie e E-1

Networks, Regional ....................... F-49 Research Services, Radio-TV ........... 1-25

Newspaper Qwnership ............... A-64 Rock

NEWS ServiCes..........ccoouovuvreenne... F-52 programing.............. F-81, F-81, F-101

Program Distributors ..................... F-1

Program Producers.......................... F-1 S

Programing Chart....................... F-112

Programing Formats..................... F-59  Sales Consultants.................c.cocovnai.. [-12

Representatives...........cccoooveenn., G-7  Sales of StatioNS........ceceeieervenenenns C-101
CALL OR

mic-line amplifiers.

WRITE TODAY

We carry a large supply of cords, receivers, monitor and

Please write or calf for further informatiors and printed
material on our Audioclarifiers and ampilifiers.

The On-Camera Audioclarifier is used mostly for talent.
It comes with six different size ear tips or a custom ear
piece. Both custom and tip models are aiso used for
security and surveillance work

(

FAX 414-784-0858

Audio Implements GKC is a small company located in Brookfield, |
Wisconsin, a suburb of Milwaukee. We invented this ear piece and
have manufactured it since 1967. All major television networks use
our products and have for many years. We hope to have the
opportunity to be of service to you.

Dlo IMPLEMENTS

GKRC Research & Developmont

3059 N 124th STREET » BROOKFIELD. WISCONSIN 53005 USA
\ PHONE 414 784-0440 ® TWX 910 262-1159 WISEARMOLD MIL

<
<
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Satellite Master Antenna

Systems —— A-7
Satelltes ..o e A-6, E-1
Direct Broadcast ......................... . E-6
Owners, Operators...............c.ccce.. . E-1
Resale, Common Carriers........... E-1
Schools, Radio & TV...............o . 1-63
Senate Committee on

COMMEICE...........oooiviieiiiiin, A-35
Services

BuyingsPlanning..............cocon. G-7

{ ZALLIED
TOWER

CONMPANY

A World Leader in

Custom Designed
Broadcast and
Communication
Towers

¢ Design

¢ Engineering
& Manufacturing
¢ Erection

Employment..............cccooiini I-45

Frequency Measuring ................. H-37

Rating & Research .................... [-25
Sheridan Broadcasting

NEetWork ... F-39
Short Course in

Broadcasting ............ PR 1 A-3
Short Course in Cable ... . D-3
SMATV A-7
Sometues Profes5|onal

Radio-TV ... ..o, 1-53
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Software, Computer ..., H-40
Spanish

programing............. F-82, F-98, F-102
Spanish Stations, TV ... C-88

Sports Network (Hughes)................. F-47

Stale Broadcasters

Associations .. ... [-59
State Cable Assn.............................. |-60
State Cable Regulatory

AQENCIES ..o A-37
Station Applications ... A-34
Station Brokers ... I-1

LAUREN A. COLBY

301-663-1086
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Special Attention to
Difficult Cases
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Bureau of Advertising.................. - 1-51
Business Films ............................ F-1
Call Letters, Canada .................... C-95
Call Letters, US. ... C-88
Channel Assignments ................ C-98
Channels, Canada ............... e C-95
Channels, US. .....................C9
Closed Circuit............................. F-28
Commercial Producers .................. F-1
Code of NAB ........ocooooviiiii G-15
CTVY Network ......ccoeoevvei ... F-49
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Directory, Canadian .................. - C-68
Directory, US. ... ... C-1
Equipment Manufacturers............. . H-1
Group Ownership..................... . A-38
High-definition .............................. A-7

Instructional Television Fixed Service



UNCOMPROMISING QUALITY
SUPERIOR PERFORMANCE

ESL-V Eraser/ 998 Series Recorder/Reproducer DELTA I Reproducer. DELTA 11 Triple-Deck Reproducer,
Splice Locator DELTA IV Record Amplifier

Series 1 Reproducer

Whatever your needs or budget,
there's an ITC machine to suit your
requirements. From the world
standard 99B Series, to the popular
Delta Series, to the new and
innovative Series 1. Each built to
ITC's uncompromising standards of
quality and performance.

For more information:

Allied Broadcast Equipment  800-622-0022
Audio Broadcast Group 800-999-9281
Broadcast Services Company  800-525-1037
Broadcast Supply West 800-426-8434

- In Canada:
Series 1-Recorder/Aeproducer Maruno Electronics Ltdt 416-255-9108

For 21 years, ITC has set the standards for cartridge machine quality and performance,
- providing over 67,000 machines to broadcasters worldwide.

International Tapetronics Corporation
P.O. Box 241 - *
-Bloomington, IL 6§1702-0241 . o

TEL;-BOQ—'§47~041 4 .'509-8_12_@-]‘38 1

FAX: 309-828-1386- i |




French

programing.... F-73, F-92, F-100, F-101
Frequencies

Canadian AM .......ccoocooiiiniiiennn B-458

Canadian FM.......cccococccivininn B-459

United States AM ........ccoccveiinin B-422

United States FM ... B-438
Frequency Measuring Services ....... H-37

G
German programing.............. F-92, F-101
Global Television Network................ F-49
Golden Oldies

programing.... F-77, F-95, F-100, F-102
Government Agencies .................... A-35

Federal Communications

COMMISSION..c..vviiieieciiriiicien e A-8

House Committee on

COMMEICE........cvvieeeceeetecee A-35

Senate Committee on

COMMErCE........covvvveeiareveciean, A-35

Supreme Court.........coccoeeeene. A-36
Government, Canadian .................. A-37
Group Ownership of Stations........... A-38
Growth of Broadcasting ............... H-47

H
High-definition tetevision.................... A-7
History of Broadcasting............c........ A-1
House Committee on

COMMErCE....c...eovvrimiiairenciiirea A-35
Hughes Television Network....... E-1, F-47

I
Independent Media Buying

Planning Services...........c.c.eevn. G-7
Independent TV Stations,

ASSN. Of v, 1-51
Index to Advertisers ....................ccooon X
Industry Standard Coding

Identification System................... G-15
Information Agency, U.S.................. A-37
Instructional Television

Fixed Service (ITFS).......cccccorvcrucnnne A-7
International Broadcasting

Publications ...........cccccoiviviiieniins 1-64
International Stations

inthe US.. ..., B-399
ITFS (Instructional Television

Fixed Service) ............ccoveveeeeii A-7

J
Jazz

programing.... F-73, F-83, F-100, F-102

Jingle Producers .........cccccv v F-1

K
Key to Radio Listings .........c.ccoccoonee B-1
Key to Television Listings.................. C-1
L
Labor Groups & Unions .................... 1-61
Labs, TV Processing ........cocoveevinine. F-1
Land Lines (AT&T) oo H-42
Law FIrMS ..o I-36
Lawyers, Communications................ 1-36
License, How to Apply for............. A-34
Licensing, MUSIC .............cocieeiniennn, F-30
Low Power TV (LPTV).............. A-6, C-77
M

MAILING LISTS-DATABASES

« EVERY U.S. RADIO STATION
99.7% Deliverable System updated daily

Over 25 Sorting Options; Formats,
Market Size, Station Rank

* RADIOSCAN-NEWEST TOOL!
Station data with powerful software
Any (BM-compatible PC with hard disk
For marketing, affiliates, networks
RADIO INFORMATION CENTER

675 Third Avenue-NY NY 10017
(212) 818-9060 FAX (212} 370-4957

Magazine or Newspaper
Ownership of Broadcast

StationS.....ccviviee e A-58
Management Consultants ................. [-12
Managers, Talent ........c.ccc.coeveecnennn. |-45
Manufacturers of Equipment............ H-1
Maps of TV Markets ....................... C-129
Market Research Services ................ [-25
Markets, ADI TV ..o C-129
Markets, Cable Penetration of.......... D-34
Markets, Radio ........ccovevvvcrcarveneane.. B-470
Markets, TV by Size.....cc.o.cocoveeinas C-206
Markets, TV Demographics............ C-206
Markets of TV (Maps}.................... C-129
MDS ... A-7, H-42
Measuring Services,

Frequency .....cccoeiveeeeiiceee e H-37
Media Buying/Planning

SEIVICES ... G-7
Media Societies, Groups................... [-53
Microwave ............cccoo oo H-42
Middle-of-the-Road

programing MORY) .... F-74, F-95, F-100
Mobile Production Units................. H-39
Monitoring Services..........cc.ccoeveviveen [-25
MOR (Middle-of-the-Road)

programing.............. F-74, F-95, F-100
MSO's, US. i D-11
MSO's, TOp-50 ... D-40
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Multiple Station Owners .................. A-38

Multiple Systems Operators............ D-11
Multiple Systems Operators,
TOP-50 ... ocvivierinietieeviseeans D-40
Multipoint Distribution
SEIVICES....cvvevievecinieeeeeiinieenn A-7, H-42
Music Licensing Groups.................. F-30
Mutual Broadcasting System........... F-42
N
National Assn. of
Broadcasters .......ccoooocveiieiiii |-48
Radio Code ...vovvivvieirierieiiieeeiiee G-15
TV COAE oo G-15
National Assn. of
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The New Dynamax® CTR90 Series
Sounds as good as CD on the air

W ith a -81 dB signal to noise ratio, the new
Dynamax CTR90 Series is the best piece of equip-
ment that we have ever built. And, we're convinced,
the best cartridge machine ever built. What's more,
the CTR90 Series outperforms other elements of
the broadcast chain, including typical STLs, excit-
ers, transmitters, and even the best audiophile
quality receivers.

In addition to Dolby HX Pro™ Headroom Exten-
sion and DNR® Dynamic Noise Reduction, the
CTR90 Series provides many useful features in-
cluding Extended Scale VU/PPM Metering, a Real
Time Minutes & Seconds Timer, Active Balanced

Inputs & Outputs, and both XLR and “D” type
Input/Output Connectors. All models are ruggedly
constructed to Dynamax standards, with toroidal
transformer based powering, constant current sole-
noid drive, DC/PLL motor control, and an improved
high stability Head Bridge with non-interactive
adjustments.

And, believe it or not, the new and fully loaded
Dynamax CTR90 Series is about the same price as
our CTR10 Series, the most widely accepted car-
tridge machine worldwide for the past 4 years. So,
if you want top value, and cartridge performance
comparable to CD, try the Dynamax CTR90.

Call your Dynamax Dealer or Fidelipac for a complete CTR90 Series brochure.

A0n ‘Tﬁ:

R Ad ﬂeuw‘
O] La | - 1

Fidelipac Corporation [

CTRY0 5Series Signal to Noise Ratio
81 4B, “A

P.0. Box 808 [ Moorestown, NJ 08057 U.S.A.

TEL 609-235-3900 (] FAX 609-235-7779 (] TELEX 710-897-0245

" Weighted, referenced to 250 nWhjan, with DNR active. -70 dB, "A" Weighted, referenced to 250 nWh/m, with DNR inactive.

Doiby HX Pro Headroom Extension originated by Bang & Olufsen and manzfactured nnder license from Dolby Laboratories Licensing Corporation.
DNR is a registered trademark of National Semiconductor Corporation nnder U.S. Patents 3,678 416 and 3,753,159.
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Dollar volume of transactions approved by FCC (Number of stations changing hands)

37 YEARS OF STATION TRANSACTIONS

YEAR RADIO ONLY GROUPS* TV ONLY TOTAL

1954 $10,224,047 (187) $26,213,323 (18) $23,906,760 (27) $60,344,130
1955 27,333,104 (242) 22,351,602 (11) 23,394,660 (29) 73,079,366
1956 32,563,378 (316) 65,212,055 (24) 17,830,395 (21) 115,605,828
1957 48,207,470 (357) 47,490,884 (28) 28,489,206 (38) 124,187,660
1958 49,868,123 (407) 60,872,618 (17) 16,796,285 (23) 127,537,026
1959 65,544,653 (436) 42,724,727 (15) 15,227,201 (21) 123,496,581
1960 51,763,285 (345) 24,648,400 (10) 22,930,225 (21) 99,341,910
1961 55,632,516 (282) 42,103,708 (13) 31,167,943(24) 128,804,167
1962 59,912,520 (306) 18,822,745 (8) 23,007,638 (16) 101,742,903
1963 43,457,584 (305) 25,045,726 (3) 36,799,768 (16) 105,303,078
1964 52,296,480 (430) 67,185,762 (20) 86,274,494 (36) 205,756,736
1965 55,933,300 (389) 49,756,993 (15) 29,433,473 (32) 135,123,766
1966 76,633,762 (367) 28,510,500 (11) 30,574,054 (31) 135,718,316
1967 59,670,053 (316) 32,086,297 (9) 80,316,223 (30) 172,072,573
1968 71,310,709 (316) 47,556,634 (9) 33,588,069 (20) 152,455,412
1969 108,866,538 (343) 35,037,000 (5) 87,794,032 (32) 231,697,570
1970 86,292,899 (268) 1,038,465 (3) 87,454,078 (19) 174,785,442
1971 125,501,514 (270) 750,000 (2) 267,296,410 (27) 393,547,924
1972 114,424,673 (239) 0 (0) 156,905,864 (37) 271,330,537
1973 160,933,557 (352) 2,812,444 (4) 66,635,144 (25) 230,381,145
1974 168,998,012 (369) 19,800,000 (5) 118,983,462 (24) 307,781,474
1975 131,065,860 (363) 0(0) 128,420,101 (22) 259,485,961
1976 180,663,820 (413) 1,800,000 (3) 108,459,657 (32) 290,923,477
1977 161,236,169 (344) 0(0) 128,635,435 (25) 289,871,604
1978 331,557,239 (586) 30,450,000 (5) 289,721,159 (51) 651,728,398
1979 335,597,000 (546) 463,500,000 (52) 317,581,000 (47) 1,116,648,000
1980 339,634,000 (424) 27,000,000 (3) 534,150,000 (35) 876,084,000
1981 447,838,06 (625) 78,400,000 (6) 227,950,000 (24) 754,188,067
1982 470,722,833 (697) 0 (0) 527,675,411 (30) 998,398,244
1983 621,077,876 (669) 332,000,000 (10) 1,902,701,830 (61) 2,854,895,356
1984 977,024,266 (782) 234,500,000 (2) 1,252,023,787 (82) 2,118,056,053
1985 1,414,816,073 (1,558) 962,450,000 (218) 3,290,995,000 (99) 5,668,261,073
1986 1,490,131,426 (959) 1,993,021,955 (192) 2,709,516,490 (128) 6,192,669,871
1987 1,236,355,748 (775) 4,610,965,000 (132) 1,661,832,724 (59) 7,509,154,473
1988 1,841,630,156 (845) 1,326,250,000 (106) 1,779,958,042 (70) 4,947,838,198
1989 1,148,524,765 (663) 533,599,078 (40) 1,5641,055,033 (84) 3,235,436,376
1990 868,636,700 (1045) 411,037,150 (60) 696,952,350 (75) 1,976,626,100
TOTAL $13,521,780,175 $11,664,993,066 $18,382,433,153 $43,569,206,394

Note: Dollar volume figures represent fotal considerations reported for all transactions
with exception of minority interest Iransters in which control of stations did not change
hands and stations sold as part of larger company transactions Although ali sales have
been approved by FCC, they may nol necessarily have reached final closing. Prior to

of stations traded. Now AM-FM combinations are counted as two stations.

‘Figures represent group deals involving combinations of radio and TV stations,
multiple TV stations or mulliple radio stations. In 1985, mergers of large groups with
collateral interests couid not be evaluated. since individual stations were not broken out

1978. combined AM-FM facility was counted as one slalion in computing total number of larger sales.
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Allwe need
IS aminute
of your time.

Just :60 of prime time to get our recruiting message out.

Because more than ever before, it’s a message that
deserves to be heard.

The National Guard makes up about one-half of our
nation’s combat forces. And we need men and women
to help keep us strong-ready to protect your community
and defend your country. ‘

It's a commitment that takes dedication. Guardsmen
give at least two weeks a year and two days every month
to the Guard-and to you. Is a minute of your time really
too much to ask?

Run our spots whenever possible. And if you can’t
spare a minute, we'll settle for :30. Even :20 or :10.

To obtain free dubs of Air and Army National Guard
PSAs write: National Guard Bureau, Advertising
Distribution Center, P.O. Box 1776, Edgewood, Maryland
21040, Attn: SMSgt Pat Campbell.

[Etional

o Americans at their best.
=fuard
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Basic cable service-Package of cable programing
provided to subscribers without additional fee.
Cable television-System that transmits orginal pro-
graming, and programing of broadcast tefevision sta-
ti?ns, 10 consumers over wired network (see page A-
6).

Clear channel-AM radio station allowed to dominate
its frequency with up to 50 kw of power; their signals
are generally protected for distance of up to 750 miles
at night.

Coaxial cable-Cable with several common axis lines
under protective sheath used for television signal
transmissions.

CC-Closed captioning. Method of transmitting textual
information over television channel's vertical bianking
interval; transmissions are deciphered with decoders:;
decoded fransmissions appear as text superimposed
aver television image.

CED-Capacitance electronic disk (RCA videodisk).
Common carrier-Telecommunication company that
provides communications transmission services o
pubilic.

DBS-Direct broadcast satellite. High powered satellite
a;ﬂhorized to broadcast direct to homes (see page A-
7

Domsat-Domestic satellite (see page A-6).
Downlink-Earth station used to receive signals from
satellites.

Earth station-Equipment used for transmitting or re-
ceiving satellite communications.

EFT-Electronic funds transfer.

EM-Electronic mail.

ENG-Electronic news gathering.

ETV-Educational television.

Footprint-Area on earlth within which satellite’s signal
can be received.

A Glossary of Terms Used in Yearbook

Geostationary orbit-Orbit 22,300 miles above earih's
equalor where satellites circie earth at same rate earth
rotates.

Ghz-Gigahertz. 1,000 megahertz.
HDTV-High-definition television (see page A-7).
Headend-Facility in cable system from which all sig-
nals originate. (Local and distant television stations,
and satellite programing, are picked up and amplified
for retransmission through system.)

Hertz-A unite of frequency equal 1o one cycle per
second. One kilohertz is 1,000 hertz; one megahertz is
one million hertz; one gigahertz is one biflion hertz.
HUT-Households using television.

ITFS-instructional Television Fixed Service (see page
A7)

Khz-Kilohertz (see Hertz).

LED-Light emitting dicde. Type of semiconductor that
lights up when activated by voltage.

LO-Local origination channel.

LPTV-Low-power television {see page A-7).
LV-LaserVision (optical videodisk).

MDS-Multipoint distribution service (see page A-7).
Mhz-Megahertz (see Hertz).
Microwave-Frequencies above 1,000 mhz.
MSO-Multiple cable system operator.

NTSC-National Television System Committee. Commit-
tee that recommended current American standard
color TV

PCM-Pulse code modulation. Conversion of voice sig-
nals into digital code.

PPV-Pay-per-view.

PSA-Public service announcment.

PTV-Public television.

RCC-Radio common carrier. Cormmon carriers whose
major businesses include radio paging and mobile
lelephone services.
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SCA-Subsidiary communications authorizations. Au-
thorizations granted to FM to broadcasters for using
subcarriers on their channels for other communica-
tions services.

Shortwave-Transmissions on frequencies of 6-25
mhz.

SHF-Super high frequency.

SMATV-Satellite master anlenna television (see page
A-T).

STV-Subscription television (see page A-6).
Superstation-Local TV station whose signal is retrans-
mitted via satellite to cable systems beyond reach of
over-the-air signal.

Tariff-Common carrier’s stalement describing services
it offers and rates it charges.

Teletext-One-way electronic publishing service (see
page A-7).

Translator-Broadcast station that rebroadcasts sig-
nals of olher stations without criginaling its own
programing.

Transponder-Satellite transmitter/receiver that picks
up signals transmitted from earth, translates them into
new frequency and amplifies them before retransmit-
ting them back to ground.

UHF-Ultra high frequency.
Uplink-Earth station used for transmitting to satellite.

VCR-Videocassette recorder.

VHF-Very high frequency.

Videotext-Two-way interactive service that uses either
two-way cable or telephone lines to connect a central
computer to a television screen (see page A-7).
VTR-Video-tape recorder.



Directory of Radio and Television by State/Province

Alabama

Radio ... B-2

TeleviSON ..o Cc-2
Alaska

RAdio ..o B-12

TEIBVISON oo C-4
Arizona

RAIO oo B-15

TelevisSon oo, C-5
California

RAIO ..o B-27

TeleviSon ..evevvcvveiiii i C-6
Colorado

RAAIO .ot B-51

TeleviSON ..o C-11
Connecticut

Radio ..o B-57

TElBVISON ..o, C-12
Delaware

RAGIO ..o B-60

TeleVISON oviieioie i C-12
District of Columbia

RAIO .ot B-61

TeIeVISON ..o, C-13
Florida

RAdiO oiviereeeee e B-62

TeIeVISON eveieeieeiecees e C-13
Georgia

Radio ..o B-78

TEIEVISON .ooviiiieeieeiceeee e C-17
Hawaii

Radio ..o B-90

TeleviSon .....ccocvieeeeeieeee e e, C-18
Idaho

Radio ... B-92

TEIBVISON .. C-19
llinois

Radio ..o B-95

Televison ...c.cooveiiieee C-20
Indiana

Badio ..o B-108

TelevISON ... Cc-22
lowa

Radio .....ocoveiiii e B-117

TeIBVISON .ot C-23
Kansas

RAiO oo B-123

TeleviSON ..o C-24
Kentucky

RAGIO ..eeeeiieice e B-129

TeleVISON ..o C-25
Louisiana

RAIO .o B-138

TEIEVISON ...oivveeeeeieerie e C-27
Maine

|21 To [T RO T B-145

TeleviSON ....oviveiiiee e C-28
Maryland

Radio oo B-149

TeIBVISON vveeiieeeee e eienn C-29
Massachusetts

RAIO .oove e e B-153

TeIVISON oo C-29
Michigan

(=T 1o |[o T TUR TR B-159

TeleviSON ....ooveeeiieeeeeeieeee e C-30
Minnesota

Radio .oocveiieeieeee e B-171

TElVISON ..o C-32

Mississippi

Radio ......cccocvviii B-180

TeIBVISON oo C-33
Missouri

Radio ... B-187

TEIBVISON oottt C-35
Montana

RAdio oo B-197

TEleVISON ...vieeeei e C-36
Nebraska

Radio ... B-200

TeleviSon ...ccceovvieieeiieee e C-37
Nevada

Radio ..o B-205

TEIEVISON ovviiiei e C-38
New Hampshire

Radio v B-207

TeIeVISON .ooiiiiieieieiie e C-38
New Jersey

Radio ....cooooeeiieeeie e B-209

TelevisSon ..o C-39
New Mexico

Radio ....oooeieiiee e B-213

TeleviSon .....occovvecieeiieeeee e C-39
New York

Radio ..o B-218

Televison .....occvevivieeeeeee e C-40
North Carolina

RAAIO .o B-233

TeleviSOn ....coivvveieeiieeee e C-43
North Dakota

Radio ... B-246

TEIBVISON ..ooiiieeieeiee e e C-44
Ohio

Radio .o B-248

TeleviSOn ......occviveiei e C-45
QOklahoma

RAiO oo B-251

TeleviSON ..o C-48
Oregon

(21 To o TP PPN B-267

TeleVISON ..ocveieeeiiieeee e C-49
Pennsylvania

RAGIO ..o B-273

TeleviSOn .....coveeeeit e C-50
Rhode Istand

RAAIO .o B-288

TRIBVISOM oo C-52
South Carolina

RaAdiO e B-290

TeIEVISON ..occvveeeer v C-52
South Dakota

Radio ..o B-297

TEIBVISON ovviceveviiee e C-53
Tennessee

Radio ..o B-300

TeleviSON ...cccoveieeee et C-54
Texas

Radio ...ooeveiievieeeiie e B-311

TElVISON ..oveviirci et C-55
Utah

RBadio ..o, B-335

TEIBVISON veiicee e C-60
Vermont

Radio ...oooviiiimeeeiie e B-338

TEIGVISON vvvvieeieeieicei i C-61
Virginia

[ 22 To [T« RPN B-340

TEIEVISOM eveiiiieie e e C-61
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Washington

RAAIO oo B-350

TeleVISON ..oovvviieve e C-62
West Virginia

RAAIO ..o B-358

TeleVISON ..oovvvveeiiieee e C-64
Wisconsin

Radio .o B-363

TeIeVISON .evevicevieice e e C-64
Wyoming

RAAIO .o B-372

TeleviSOn ..o e C-66
Puerto Rico

RAAIO ..o B-374

TeleVISOM .evvvvieiiiieieie e e C-67
Virgin Islands

RAAIO ..o B-378

TeleVISON oeeieeeeeee e C-68
Alberta

|27 To [To JNE RS B-379

TRIBVISON «oviiiii it C-68
British Columbia

|21z 1o [To JNUUT PR B-381

TeIEVISON ..vvvvieieiiee e C-69
Manitoba

RAIO .o B-384

TeleVISON .eveir e e C-70
New Brunswick

RATIO coeeieee e B-385

TEISVISON vvvveieiieeeirieie e e e e C-70
Newfoundland

RAGIO oot B-386

TEIBVISON oo C-70
Northwest Territories

ST T (Lo TR B-387

Televison ..o e C-71
Nova Scotia

Radio .coveeieeeeeee e e B-387

TEIBVISON .vvivviieiieiee e st C-71
Ontario

[=F: 1o |10 HURR USROS B-388

TEIeVISON w.coeveeieeeeieeee e C-71
Prince Edward Island

Badio .o B-394

TeIEVISON vveiieieiitiee et aer e C-74
Quebec

RAAIO .ooviiviiiiie e B-394

TEIOVISON oot C-74
Saskatchewan

[ =T [T R B-398

TEIEVISOM wovveeeeeeeeee e ectieie e e eiern e e C-75
Yukon Territory

RAIO oottt eee e B-399

TeIEVISON oo C-76



Abbreviations Commonly Used in BROADCASTING YEARBOOK

ABE. ... Arts &
Entertainment
=01 (o PSSR acting
ADl .. Area of
Dominant Influence
admin.........ccociiiiiiei administrative
AAV ..o advertising
affit affiliate
affrS..o e affairs
AFRTS ..o, Armed Forces
Radio and TV Service
alt e alternate
AmMPUb ... American
Public Radio
ANt antenna
AOR ... album oriented rock
AP Associated Press
ASSN e association
ASSOC ceiiiiiieiiiiie e associate
ASS assistant
e non-commercial
Aty e attorney
QUL e aural
BUX ..ot auxiliary
DCSt..oiiiiii e broadcast
bestg ..o broadcasting
o103 | SRR broadcaster
DA board
BET e Black:
Entertainment Television
DIAG. e building
BOr e, borough
Ol beautiful
BUS..cci business
CATV ..ot community
antenna television
CEO. ..o chief executive
officer
Ch o channel
CHoeee e critical hours
o oo SR SRR charge
CHR. ..o contemporary hit radio
ChMN .. chairman
CBC ........ Canadian Broadcasting Corp.
CBN ..o Christian
Broadcasting Network
COMI e commercial
contemp ..o, contemporary
COOTd .. coordinator
CP o construction permit
CRTIC e, Canadian

Radio-television and
Telecommunications Commission

C-SPAN.....cieii Cable Satellite
Public Affairs Network

CBW ..o, country & western
D o, day
DA . directional antenna
DBS. .o direct broadcast
satellite

dev..e . development
il e director
AV diverse
AUPS ..o duplicates
it editor
€AUC ..o educational
BN e engineer
(<13 To | (o RO SRR engineering
EPG...ocoiviiie Electronic Program
Guide

NG independent
IO e information
instal.......coooviiii e installation
Bt Italian
KRZ ..o kilohertz
KW e e kilowatts
I0C o local
LPTV . low power
television

LS e local sunset
ISING oo listening
IW. long wave
21 TS OO ROV PP OUUPRYRITN meters
MBS, Mutual
Broadcasting System

MDS..i Multipoint

ERP oo effective
radiated power
ESPN...oooiiieicee i Entertainment &
Sports Programming Network
ETV e educational
television
EXEC..oooiiiieiiiee e executive
FCC i Federal
Communications Commission
Bl e French
G e ground
GON. . general
| C 1= U UP SRR German
GOVE.. e government
HAAT e height above
average terrain
HBO ..o, Home Box Office
NOMiZ. e horizontal
polarization
hatrs .o headquarters
MASE oo merchandising
MfQ manufacturing
MGNG i managing
1510 | ORI manager
MM management
MNZ ..o megahertz
1 4T TP miles
MKIG .o marketing
1170 IO month
MO ..o maodification
MOR ... middle of
the road
MSO o multiple
system operator
MTV i, Music Television
TOUS oot s music
MOW. e medium wave
N night
NA .o not available
NAB ..o, National
Association of Broadcasters
natl....occooei national
NEL e e network
NWSPT . e newspaper
Off officer
OPNS ..ot operations
L o PR owner
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PEI i personnel
POl Palish
POP . ittt population
PR public refations
PrES...ciiiiiiiniiiiiiene it president
Prod ..o production,
producer

PIOQ. .o e eeieiee et program
PrOGMQ .o ieeicaiieeeeaeanes programing
PrOGSV .o progressive
PIOM oottt eiac e promotion
PSA presunrise

authority, Public
Service Announcement

PINT partner
pub affrs ... public affairs
PUBL e publicity
quad ... quadraphonic
TEI et relations
eIG .. religion
=7 o JTTOO TP U OO representative
RFE. e Radio Free Europe
FONl regional
RL. i, Radio Liberty
TSCHN ..o e research
SEC 1ottt secretary
SEP ittt separate
8RN shares
SH e, specified hours
SIN Spanish
International Network
SIS e sales
SMATV ..ot satellite
master antenna television
SPe et Spanish
SPEC ...ttt e special
ST, shares time
SN station
SUD subscriber
SUPL....c e, superintendent
SUPVI e supervisor
SVES coiiiiviie ittt services
SW .ttt short wave
B terrain
TECH oo technical
TNN e, The Nashville Network
traf traffic
trans ..o transiators
treas.. ..o treasurer
EWD e township
TWX: i, Teletypewriter
Exchange
U unlimited
URF. ultra high frequency
UPL. e, United Press
International
VAF ittt e variety
VB oo vertical
polarization
VHE i very high frequency
VIS et visual
VOA. ... Voice of America
VP o) vice president
W ettt e waltts
WHIY o, weekly
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The Fifth Estate

The ABC'’s of the Fifth Estate

A description of radio, television,
cable and other electronic
mass communication media
how things evolved, how they work,

how they are regulated

One of the most dramatic developments of 20th century
technology has been the use of radio waves--electro-
magnetic radiations traveling at the speed of light--for
communication. Radio communication designed for re-
ception by the public at large is known as “broadcasting.”
Radio waves of different frequencies (number of cycles
per second) can be "tuned.” Hence, signals from many
sources can be received on a radio set without interfering
with each other.

Ineverydaylanguage, theterm "radio" referstoaural
{sound) broadcasting, which is received from amplitude-
modulated (AM) or frequency-modulated (FM) stations.
"Television,” another form of radio, is received from sta-
tions making both visuat and aural transmissions. AM
radio, sometimes called standard broadcasting, was the
earliestbroadcast service and operates on relatively low
"medium" frequencies. FMand TV are newerand occupy
considerably higher frequency bands.

Radio communication was born of many minds and
developments. inthe 1860's, a Scottish physicist, James
Clark Maxwell, predicted the existence of radio waves.
Heinrich Rudolph Hertz, a German physicist, later dem-
onstrated that rapid variations of electric current can be
projected into space in the form of waves similar tothose
of light and heat. (His contributions have been honored
internationally by the adoption of Hertz as a synonymfor
cycles per second.) In 1895, an italian engineer,
Guglielmo Marconi, transmitted radio signals for a short
distance, and at the turn of the century, conducted suc-
cessful trans-Atlantic tests.

Thefirst practical application of radio was for ship-to-
ship and ship-to-shore telegraphic communication. Ma-
rine disasters early demonstrated the speed and
effectiveness of radiotelegraphy for saving life and prop-
erly at sea.

This new communication mediumwas firstknown as
“wireless.” American use of the term “radio® is traced to
about 1912 when the Navy, feeling that *wireless" was
tooinclusive,adoptedtheword"radiotelegraph.“*Theuse
of the word "broadcast” (originally a way to sow seed)
stems from early U.S. naval references to "broadcast” of

orderstothefleet. Now itis usedtodescribe radio service
to the public.

The origin of the first voice broadcast is a subject for
debate. Claims to that distinction range from “Hello,
Rainey,” said to have been transmitted by Nathan B.
Stubblefield to a neighbor, Rainey T. Wells, in a demon-
stration near Murray, Ky., in 1892, to an impromptu pro-
gram from Brant Rock, Mass., by Reginald A. Fessenden
in 1906, which was picked up by nearby ships.

Thereweraother early experimental audio transmis-
sions. Lee De Forest put singer Enrico Caruso on the air
in 1910, and there were trans-Atlantic voice tests by the
Bell Telephone Co. in Arlington, Va., in 1915. But it was
not until after World War | that regular broadcasting
began.

The identity of the “first* broadcasting station also is
a matter of conflicting claims. This is due largely to the
fact that some pioneer AM broadcast stations developed
from experimental operations. Although KDKA Pitts-
burgh did not receive a regular broadcasting license until
Nov.7,1921, itfurnished programs under a different au-
thorization before that date. Records of the Department
of Commerce, which then supervised radio, indicate that
the first station toreceive a regular broadcasting license
was WBZ, Springfield, Mass., on Sept. 15, 1921. (WBZ
is now assigned to Boston.)

There wasexperimentalnetworkoperation overtele-
phone lines as early as 1922. In that year, WJZ (now
WABC) New York and WGY Schenectady, N.Y ., broad-
castthe World Series. Early in 1923, WEAF (now WNBC)
New York and WNAC Boston picked up a football game
from Chicago. Later that same year, WEAF and WGY
wereconnectedwith KDKA Pittsburghand KYWChicago
{now Philadelphia) to carry talks made at adinnerin New
York. President Coolidge’s message to Congress was
broadcast by six stations in 1923.

In 1926, the National Broadcasting Co., a subsidiary
of the Radio Corporation of America, started the firstreg-
ular network with 24 stations. For its first coast-to-coast
hookup, in 1927, it broadcast a footbalt game. In that
same year, the Columbia Broadcasting System, first
called the Columbia Phonograph Broadcasting System,
wasorganized.

Forsomeyears NBC operatedtwonetworks, the Red
and the Blue, but when the FCC adopted chain-broad-
casting rules in the early 1940’s, one organization was
prohibited from operating twonetworks servingthe same
area at the same time. RCA sold the Blue Network to
Edward J. Noble in 1943. itultimately became the Amer-
ican Broadcasting Co. (In 1968, ABC itself was given a
limited exception to the dual-network rule in order to op-
erate four radio networks, each providing a specific ser-
vice.)

FM and TV broadcasting emerged from their exper-
imental stage just before U.S. entry inte World War II.
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Wartime restrictions retarded expansion of radio facili-
ties, although the emergency produced new techniques
and apparatithat arein use today. In the decades follow-
ing the war, broadcasting expanded domestically, and
thedevelopmentof communicationsatellites hasopenad
new possibilities for international relay.

Regulation of Broadcasting

The Wireless Ship Act of 1910 applied to use of radio by
ships, but the Radio Act of 1912 was the first domestic
law for general control of radio. It made the Secretary of
Commerce and Labor [then a single department] respon-
sible for licensing radio stations and operators.

Earlybroadcastingwas experimentaland, therefore,
noncommercial. In 1919, radiotelephone experiments
were enabledtooperateas”limited commercialstations."
tn 1922, the wavelength of 360 meters (approximately
830 kilohertz) was assigned for the transmission of "im-
portant news items, entertainment, lectures, sermons
and similar matter.”

Recommendations of the first National Radio Con-
ference in 1922 resulted in furtherregulations by the Sec-
retary of Commerce. A new type of AM broadcast station
came into baing, with minimum power of 500 watts and
maximum of t000 watts (1 kilowatt). Two frequencies
(750 and 833 kh2) were assigned for program transmis-
sion.

So rapid was the development of AM broadcasting
that, upon recommendation of subsequent National
Radio Conferences in 1923 and 1924, the Department of
Commerce allocated 55010 1500khz forstandardbroad-
cast and authorized operating power up to S000 watts (5
kilowatts).

Increasing numbers of AM stations caused so much
interferance that, in 1925, a fourth National Radio Con-
ference asked for a limitation on broadcast time and
power. The Secretary of Commerce was unable to deal
with the situation because court decisions held that the
Radio Act of 1912 did not give him this authority. As a
result, manybroadcasterschangedtheirfrequenciesand
increased their power and operating time at will, regard-
less of the effect on other stations, producing bedlam on
theair.

In 19286, President Coolidge urged Congresstorem-
edy matters. The result was the Dil-White Radio Act of
1927.

Federal Radio Commission--The Radio Act of
1927 created a five-member Federal Radio Commission
toissue stationlicenses, allocate frequency bands tovar-
ious services, assign specific frequencies to individual
stations and control station power. The same act dele-
gated to the Secratary of Commerce authority to inspect
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radio stations, to examine and license radio operators
and to assign radio call signs.

Much of the early eftort of the Federal Radio Com-
mission was required to straighten out the confusion in
the broadcast band. It was impossible to accommodate
the 732 broadcast stations then operating. New regula-
tions caused about 150 of them to surrender their li-
censes.

Communications Act of 1934-At the request of
President Roosevelt, the Secretary of Commercein 1933
appointedan interdeparimentalcommittee to study elec-
tronic communications. The committee recommended
that Congress establish a single agency to regulate all
interstate and foreign communication by wire and radio,
including telegraph, telephone andbroadcast. The Com-
munications Act of 1934 created the Federal Communi-
cations Commission for this unified regulation. Thisis the
statute under which the FCC operates and which it en-
forces. Several of its provisions were taken fromthe ear-
lier Radio Act.

FederalCommunicationsCommission—-The FCC
began operating on July 11, 1934, as an independent
federal agency headed by seven commissioners, who
are appointed by the President with the advice and con-
sentofthe Senate. Under legislation passedin 1982, the
FCC was cut back to five commissioners in June 1983.

FCC Broadcast Regulation--One of the FCC's
majoractivitiesis the regulation of broadcasting. This has
three phases.

The first is the allocation of space in the radio fre-
quency spectrum 1o the broadcast services and to many
nonbroadcast services which also must be accommo-
dated. In view of the tremendously increased use ofradio
technology in recent decades, the competing demands
forfrequencies are amongthe commission's mostpress-
ing problems. Fortunately, as technology has advanced,
frequencies higher and higher in the spectrum have be-
come usable. Apart from thefrequencies used for broad-
casting, frequencies in other portions of the spectrum are
allocated for “broadcast auxiliary' use by remote pickup
and other transmitters auxiliary to main broadcast sta-
tions (see Auxiliary Broadcast Services).

The second phase of regulation is the assignmentof
stations in each service within the allocated frequency
bands, with specific location, frequency and power. The
chief consideration, although by no means the only one,
is to avoid interference with other stations on the same
channel (frequency) or channels adjacent in the spec-
trum. If an application is granted, the applicant for a new
station or for changed facilities receives a construction
permit. Later, when the station is built and it is capable of
operating as proposed, a license to operate is issued.

The third phase is regulation of existing stations: in-
spection toseethat stations are operating in accordance
with FCC rules and technicai provisions of their authori-
zations, modifying the authorizations when necessary,
assigningstationcallletters, licensing transmitter opera-
tors, processing requests to assign the station license to
another party or transfer control of the licensee corpora-
tion and processing applications for renewal of license.
At renewal time, the commission reviews the station's
record to see if it is operating in the public interest.

Although educational and other noncommercial sta-
tions share theairwaves, the American broadcastingsys-
tem for the most part is a commercial system. In this
respect it is supported by revenues from those who ad-
vertise goods or services to the audience. Advertising
messagesarepresentedascommercial"spotannounce-
ments” before, during and after programs, or as a part of
“sponsored"programs.

Broadcast stations are licensed to serve the public
interest, convenience and necessity. By law, each li-
cense must contain a statement that the licensee does
not have any right to operate the station or use the fre-
quency beyond the term of license. The maximum term
of license for a radio station is seven years; the maximum
term of license for a television station is five years.

Under requirements of the Communications Act, ap-
plicants must be legally, technically and financially qual-
ified, and they must show that their proposed operation
would be in the public interest. They must be citizens of
the United States. Corporations with alien officers or di-
rectors or with more than one-fifth of the capital stock
controlled by foreign interests may not be licensed.

Penalties for violation of FCC rules by broadcast sta-
tions, depending upon the degree of seriousness, range
from reprimands, fines and short-term probationary li-
censes to denial of license renewal, or even license re-
vocation. Cease-and-desist orders may also be issued.

In 1965, the commission provided for public inspec-
tion of certain records of broadcast stations in the com-
munities they serve. These are mainly duplicate copies
of records in the public files of the commission in Wash-
ington, and include licenses, records of ownership, appli-
cations to the FCC and related material, network
affiliation contracts and employment reports.

The commission is forbidden by law from censoring
programs. The Communications Act, Section 326,
states: "Nothing in this Act shall be understood or con-
strued 10 give the commission the power of censorship
over the radio communications of signals transmitted by
any radio station, and no regulation or condition shall be
promulgated or fixed by the commission which shall in-
terfere with the right of free speech by means of radio
communication."

Fairness--In a highly controversial move, the FCC
voted in August 1987 to eliminate the fairness doctrine,
which required broadcast stations to air issues of public
importance and to present all sides of the issues. While
most broadcasters cheered the action as one that ele-
vated their First Amendment standing, many members
of Congress called for resurrection of doctrine in federal
law.

The doctrine stems from a policy on editorializing
announced in 1949, supported by a 1959 amendment to
the Communications Act, which obligates broadcasters
"to afford reasonable opportunity for the discussion of
conflicting views of publicimponiance.” In 1967, the com-
mission adoptedspecific rules requiring stations to notify
persons when personal attacks were made on them in
discussion of controversial public issues (with certain ex-
ceplionssuchasnewscasts). The samerequirementwas
also applied to station editorials endorsing or opposing a
political candidate. These rules were upheid by the Su-
preme Courtin 1969.

Only the general fairness doctrine was affected by
FCC's August vote. In response 10 petitions from broad-
casting organizations, however, the agency is consider-
ing dropping fairness "corollaries"--personal attack and
political editorializing rules.

Section 315-Section 315 of the Communications
Actprovides: (a) "If any licensee shall permit any person
whois alegally qualified candidate for any public office to
use a broadcasting station, he shall afford equal oppor-
tunities to all other such candidates for that office in the
use of such broadcasting station; provided that such li-
censee shall have no power of censorship over the ma-
terial broadcast under the provisions of this section. No
obligation is hereby imposed upon any licensee to allow
the use of its station by any such candidate ... (b) The
charges made for the use of any broadcast station for any
of the purposes set forth in this section shall not exceed
the charges made for comparable use of such station for
other purposes ..." In 1959, the act was amended to ex-
empt from the equal-time requirement appearances by
candidates on newscasts, news interviews and other
news coverage.

A problem in connection with this statute is that it
requires a station presenting one candidate to afford
equal opporiunities to “all* other legally qualified candi-
dates for the same office, including, often, some who
have no chance of prevailing in the election. In 1960,
Congress suspended this requirement for the presiden-
tial election, thus making possible the broadcast debates
between the Democratic and Republican candidates
withoutstations havingtogive equaltimetothenumerous
other presidentialcandidates representing smallparties.
A similar provision on a permanent basis is contained in
legislation passed by Congress in September 1970.

Advertising--Congress passed a law late in 1990
thatlimits the amount of advertising in children's TV pro-
graming {12.5 minutes per hour on weekends and 10.5
minutes per hour on weekdays). The FCC began anim-
plementing rulemaking early in 1991 with the hope of
having the commercial limits in place by the spring. The
FCC had eliminated limits for all types of advenrtising in
1984 as pant of a general deregulation of TV broadcast-
ing.

Stations and producers of adventising are expected
to cooperate in controlling the sound volume {loudness)
of commercials.

"Payola" and "rigged quiz shows"~Revelations
about programs in the late 1950's led to amendments to
the Communications Act in 1960. These made more ex-
plicit a station’s obligation to make an announcement
when money or other consideration is received for the
presentation of broadcast material (€.g.,money received
by a disk jockey for playing a record). They made illegal
the presentation of programs purponting to be contests of
knowledge or skill where the result is in any way prear-
ranged.

Lotteries, obscenity and fraud--Congress, in Jan-
uary 1975, modified the law to permit the broadcasting of
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information or advertisements on a lawful state-operated
lottery by stations in that state or adjacent states. Amonth
later, the FCC amended its rules to conform to the
changes. The U.S. Criminal Code prohibitsbroadcasting
of lotteries other than state-operated. To be regarded as
a’lottery,” a giveaway arrangement mustinvolve aprize,
chance and “consideration.” A number of commission
and coun decisions have dealt with these concepts in
particular situations, especially as to what is "consider-
ation.” (It has been held, for instance, that having to goin
a particular store or listen to a particular program is not
“consideration.") The Criminal Code alsobars obscene,
indecent or profane language, or fraud by wire, radio or
television.

Networks—The commission does not license net-
works as such, only individual stations. Station licensees
aresubjecttothechainbroadcastingregulationsadopted
bythe commissionin 1941 tofurther competitionin broad-
casting. Theserules have been supplemented by further
regulations adopted from time to time.

Monopoly-One of the commission's foremost con-
cerns is promotion of diversification in the broadcast
media,avoidingmonopalyorundueconcentrationofcon-
trol. Commission rules prohibit the same person or group
from operating more than one station in the same service
(AM, FM or TV) in the same locality. They also limit to 12
the number of stations in the same service that may be
commonly owned in the nation as a whole. The TV sta-
tions may not operate in markets collectively containing
more than 25% of the nations TV homes. Licensees are
now also prohibited from owning more than one full-time
station (AM, FM, TV) in the same locality, although the
FCCin 1988 implemented a liberal waiver policy that has
resulted ina number of news radio-TV combinations.

Recelvers—The advent of "wireless" prompted am-
ateursand othersinterestedinlisteninginon Morse code
radiotelegraph transmissions 10 acquire receiving sets.
Homemade sets with crystal detectors gradually gave
way to commercially manufactured receivers. Then the
rise of broadcasting aroused public interest in owning
sets, baltery-operated at first, to receive regular pro-
grams. Receivers operated by housecurrentcameonthe
marketabout 1928. Developmentofthetransistorin 1948
led 1o their use in place of tubes in sets. Successive
stagesin TV receiver development hava taken sets from
black-and-white to color, and VHF-only to all-channel
(VHFandUHF) capability(seechapteron TV Broadcast).

The commission does not license receivers. How-
ever, it does require manufacturers 1o limit radiation that
may interfere with radio or TV reception.

Call letters—International agreement provides for
national identification of a radio station by the first letter
or first two letters of its assigned call signal, and for this
purpose the alphabet is apportioned among nations.
Broadcast stations in the United States use call letters
beginhing with K or W. Generally, those beginning with K
are assigned 1o stations west of the Mississippi River
while W is assigned east of the Mississippi.

Duringradio's infancy, mostofthe broadcast stations
were in the East. As inland stations developed. the Mis-
sissippi River was made the dividing line between K and
W calls. However, KDKA Pittsburgh and some other
eastern stations authorized before this system wentinto
effect have retained their K calls, and similarly some pio-
neer stations west of the Mississippi have kept their W
calls. Mostofthesearly broadcast call signs containedonly
three letters. These combinations were s00n exhausted
and stations were assigned four-letter calls. Since many
AM licensees also operate FM and TV stations, a com-
mon practiceisto usethe AMcalllletters followed by "-FM*
or*-Tv."

National Defense--in cooperation with military and
civil defense agencies, the commission has established
tha Emergency Broadcast System, based on voluntary
participation by the broadcast industry. EBS facilities are
forthe primary purpose of givingemergency warning and
advice to the public in event of attack, but they are put to
peacetime use in alerting audiences to serious weather
and other emergencies threateninglife and property.

Broadcast Operation

Frequencies and Station Assignments—~Radio fre-
quencies differ in characteristics, and each service is as-
signed to a frequency band to suit its needs.

The AM aural service, sometimes called standard
broadcast, occupies the band from 535 khz to 1605 khz.
Radio waves travel with the same speed as light, and are
of different *frequencies” (cycles persecond) and "wave-
lengths" (distance between points in successive cycles).
“Frequency” and *wavelength" vary inversely with each
other. The latter term was formerly used generally to de-
scribe a particular radio wave, and still is in some other
countries; but in the United States the use of *frequency*



is much more common. The usable frequency spectrum
has constantly expanded upward with developing tech-
nology, so that what were once "high" frequencies are
near the low end of the total spectrum used. AM stations
are assigned at 10 khz intervals beginning at 540 khz,
providing 107 frequencies.

FM broadcasting occupies the frequencies from 88
1o 108 mhz, with 100 channels of 200 khz width each, the
lowest 20 of them reserved for educational use. Boththe
center frequency (e.g., "93.1 mhz") and the designated
channelnumberfrom 2010300 are used (e.q., "channel
201"is "88.1 mhz"), although channel numbers are notin
popularusage since they are not on FM receivers.

In television, where wider channels are required to
carry bothpicture andsound, eachchannelis6 mhz wide.
The very high frequency (VHF) portion of the television
service occupiesthe frequencies 54 to 72 mhz (channels
2, 3and 4), 76 to 88 mhz {channels 5 and 6) and 174 to
216 mhz (channels 7 through 13). The ultra high fre-
quency {UHF) portion of the television service occupies
the frequencies from 470 to 890 mhz (channels 14
through 83). Designated channel numbers identify the
frequency assignments (e.g., 54-60 mhzis "Channel 2.
There is no "channel 1" in television.

Although "AM*“ and"FM" are often used torefertothe
standard broadcast and FM broadcast services, these
terms more properly apply to the methods, "amplitude
modulation® and "frequency modulation,” used to im-
press aural or visual intelligence on the carrier wave. The
"AM" principle is used not only in the standard broadcast
service but also in the picture portion of television and in
theinternational "shortwave” service. The "FM" principle
is used both in the FM broadcast service andinthe sound
portion of television.

In allthe broadcastservices, the same aural or visual
channel can be used in different places if the stations are
far enough apart not to interfere with one another or with
stationson adjacentortechnicallyrelatedchannels. ATV
station may be requiredto "offset” 10 khz above or below
its normal carrier frequency. The channel assigned to
such a station is then designated “plus" or*minus" as the
casemaybe. This makes more TV assignmentspossible
and reduces the possibility of interference.

AM and FM systems--Without being too technical,
this is how an aural station works:

A person talks into a microphone as if it were a tele-
phone. His voice sets up vibrations of varying intensity
and frequency. The lower the pitch the siower the vibra-
tion. A cycle, or wavelength, is one complete perfor-
mance of a vibration.

In the microphone, these vibrations are converted
into electrical impulses which are then greatly amplified
at the transmitter before being puton the "carrier® wave.
The intensity and frequency of the carrier wave are con-
stant. This wave, by itself, does not transmit music or
speech, so itis varied to correspond with fluctuations of
the speech or music received at the microphone. This is
called "modulation.”

In AM broadcast, the audio waves are impressed on
the carrier wave in a manner to cause its amplitude {or
power) to vary with the audio waves. The frequency of
the carrier remains constant. This is known asamplitude
modulation. Infrequency modulation {FM), theamplitude
remains unchanged but the frequency s variedinaman-
nercorrespondingto the voice ormusictobetransmitied.

These modulated waves radiate from the antenna
tower at approximately 186,000 miles per second (the
speed of light). Some of them follow the contour of the
ground and are calied “groundwaves.” Others dart up-
ward and are called “skywaves." At night, the skywave
portions of transmissions in the standard broadcast (AM)
frequencies are reflected back to earth by electrical
particles in the “ionosphere® portion of the atmosphere.
This gives the listener a choice of more distant AM sta-
tions at night, but also increases interference. Daytime
reception is largely dependentupon groundwaves.

Radio waves may pass through buildings and other
objects but are subject to absorption orinterference. As
in the case of ripples on water, radio vibrations weaken
with distance. Seasonal disturbances and sunspot peri-
ods can throw them off course and cause "freak" recep-
tion.

AM broadcast stations use "medium waves." Thatis
to say, they transmit 540,000 10 1,600,000 waves a sec-
ond, or 54010 1600 Khz. At540,000wavesa second, the
distance between waves is approximately 1,800 feet.

The so-called “shortwave" {international long-dis-
tance)broadcaststationstransmitinthe frequencyrange
6 mhz to 25 mhz. These waves are sent out one after
another se rapidly that the distance between their crests
{wave length} is only about 37 to 150 feet.

FM and TV stations, broadcasting in the very high
and ultra high frequencies, sendout evenshorter, or very
short, waves. (The word "shortwave" came into use be-

A short course in broadcasting, 1991

There were 10,794 radio stations operating in the United States at the
end of 1990. Of these, 4,984 were commercial AM’s, 4,372 were com-
mercial FM’s and 1,438 were noncommercial FM’s. There were 1,469
operating television stations: 552 commercial VHF’s, 563 commercial
UHF's, 125 noncommercial VHF's and 229 noncommercial UHF's.
Most commercial TV’s are network affiliated; approximately 469 oper-
ate as independents.

No single entity may own more than 12 stations in each service (AM,
FM or TV). In TV, the entity is permitted to own 12 TV stations as long
as they don't reach more than 25% of the nation’s television homes.
UHF's are assessed for only half of a market's television homes. Group
broadcasters who buy interests in stations more than half owned by mi-
norities are able to own up to 14 stations in a service, and are able to
reach 30% of the nation’s television households through their TV’s, as
long as two of the stations in each service are controlied by minorities.
Newspaper owners may no longer purchase broadcast properties in
the same market, nor may radio station owners acquire TV stations
there, nor TV owners radio outlets. TV stations may no longer acquire
cable TV franchises in the same city, and networks may not own cable
systems at all.

In 1989, according to estimates by the Television Bureau of Advertis-
ing and the Radio Advertising Bureau, commercial broadcasting had
total advertising revenues of approximately $29.7 billion. Television ad-
vertising accounted for $21.3 billion (71.7%) of revenues; radio advertis-
ing, for approximately $8.4 billion (28.3%). Public broadcasting had a
1989 income of $1.55 billion_17% from the federal government.

In 1989 television billings for stations and networks amounted to
$9,600,000,000 (national network), $5,400,000,000 (national non-net-
work), $5,000,000,000 (local), and $1,300,000,000 (national syndica-
tion), according to estimates by the Television Bureau of Advertising.
The Radio Advertising Bureau estimated radio billings for stations and
networks were $427,000,000 (national network), $1,530,000,000 (na-
tional non-network), and $6,463,000,000 (local).

There are more than 92 million U.S. homes (98% of all homes) with
television sets, about 65% of which have more than one set. About 90
million homes have color. It is estimated that about 74.5% of TV homes
are equiped with a VCR, and that about 58.5% are linked with cable
systems, according to Arbitron Television. (Further data on cable TV
appears in "A short course in cable, 1991" on page D-3.) There are an
estimated 541 million radio sets in the U.S., 349 miilion (65%) of them
in homes and 192 million (35%) out of homes.

The average American home watches TV for six hours and 55 min-
utes a day, according to Nielsen Media Research statistics for the 1989-
1990 season. And the latest study by The Roper Organization
(commissioned by the Television Information Office) shows that 65% of
the U.S. public turns to TV as the source of most of its news, and that
49% ranks it as the most believable news source.

The average 30-second prime-time network television announce-
ment now costs $100,000 (spots on a top-rated series cost $300,000;
low-rated spots average about $80,000). An estimated 118 million peo-
ple watched the 1291 Super Bowl telecast. Thirty-second announce-
ments during that event cost $800,000. Thirty-second announcements
on individual TV stations range from $20,000 in top-rated specials in
major markets to as low as $10 in the second-hundred markets. Radio
spots costs from $1,000 or more in major markets to less than a doliar
in small towns.
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Fifth Estate

fore there was technology to use these other parts of the
spectrum.)

The modulated radio wave from the radio station is
pickedup by the home receiving antenna. Inother words,
thewave setsupinthereceivingantennaacurrenthaving
the same frequency characteristics as the one transmit-
ted. In the receiver, the audio and carrier waves are sep-
arated by a device called a detector or demodulator. The
carrier wave, no longer needed, is dissipated while the
audiowave isrelayed tothe loudspeaker whereitistrans-
formed back into the sound that is heard by the listener.
(Television operation is discussed in TV Broadcast.)

Stereophonic Service—Stereophony is notreally a
20th century innovation but dates back to experiments
performed over wire lines by telephone engineers in the
1880's. Even at thattime, contemporary accounts spoke
of being able to "localize” a singer's position on an opéra
stage by virtue of the signal strength in either the right or
left telephone. Over the next few decades, there were
other experiments intransmitting binaural sound, but the
general impetus to development came only with post-
WorldWarlltechnology inwhich multiplexingtechniques
were applied to FM broadcasting. In 1859, the National
Stereophonic Radio Committee was created to examine
the many proposed systems of FM stereo and submit a
final recommendation to the commission. Inthe summer
ot 1960, six systems were field tested over KDKA-FM
(now WPNT) Pittsburgh, with receivers set up at Union-
town, Pa. The system of stereo transmission proposed
by the General Electric Co. and the Zenith Corp. was
adopted, with broadcasting authorizedto starton June t,
1961. The FCCauthorized AMstereoin 1982, butrefused
to select a standard from among five incompatible sys-
tems.InJuly 1982, KDKA(AM) Pittsburghand KTSA(AM)
San Antonio, Tex., began AM stereo programing with a
Kahn system, the first to win FCC acceptance. The
Motorolasystem ultimately emerged as the most popular
system. But by late 1990 most AM stations continued to
broadcast in the mono mode, reflecting in part the
service's shift to news/talk formats.

Television stereo was approvedbythe FCCinspring
1984. Although the FCC did not adopt a single standard,
it did provide interference protection for an industry com-
mittee-selectedZenith/dbx transmissionsystem.Theau-
thorization allowed not only for stereocasts, but also a
second audio program channel for bilingual or narrative
broadcasts and a third channel for professional uses.
Noncommercial WTTW(TV) Chicago became the first
stereo TV broadcasterin August 1984. Within one year,
100 stations were providing multichannel sound. TV ste-
reo is now commonplace.

Transmitting Antennas Inthe AM service, antenna
height above ground is not usually a matter of much im-
portance. The entire antenna structure acts as the an-
tenna and usually varies in height with the frequency of
the transmission. Few AM antennas exceed 1,000feetin
heightand mostare considerably less. Bycontrast,in FM
and TV, wheretransmission follows "line of sight,” service
depends on the location of the receiver in relation to the
transmitting antenna. Here, antenna height is extremely
important. While FM and TV antennas themselves are
shont, they are often situated, for greater overall height,
atop natural or man-made Structures, such as tall build-
ings, mountaintops, or tall towers specifically built for this
purpose.

In the interest of safe air navigation, authorizations
for broadcast transmitting antennas must usually be co-
ordinated with the Federal Aviation Administration.
Those over a certain height {usually 200 feet) must be
painted and lighted. To further minimize the hazard to air
traffic, shared use of tall towers, or location of all tall an-
tennas of a given area on an "antenna farm" is encour-
aged.

Radioand TV broadcasters mustalso limit public and
occupational exposureto radiofrequency radiation emis-
sions from antenna towers. Following enactment of new
regulations by the FCCin January 1986, exposure levels
will be routinely considered for construction permits of
new or modified facilities and for renewal applications.
The rules also apply to TV translators, low power TV,
satellite earth station transmilters and experimental sta-
tions.

"Directional antennas” consist of more than one radi-
ating elements {the tower in AM), with phasing of the
radiation from a series of towers so arranged that radia-
tions cancel each other in some directions and reintorce
each other in other directions. Sometimes they are used
toincrease radiation and service in a particular direction.
Morecommonly, the purpose istorestrict radiationinone

or more directions, usually to avoid interference to other
stations.

As AMstations begantomultiply onsharedchannels,
it became necessary to employ directional antennas to
prevent interference, Since 1937, directional antennas
havehelpednewstationssqueezeintothecongested AM
broadcast band. Most full-time (day and night) AM sta-
tions operate directionally at night. Directional antenna
arrays can produce *figure eight” and more complicated
service patterns. A complete array may include 12 tow-
ers, Directional antennas also are used in internationat
communication and microwave relay to beam transmis-
sions to particular points. Some FM and TV stations now
use directional antennas.

AM Broadcast

Amplitude modulation is the oldest system of program
transmission. The pioneer AM broadcast service started
operation on the low frequencies it still uses, 535 to 1605
khz.

AM broadcast stations use power of 250 w to 50 kw
(50,000 w)--the maximum power permitted by the com-
mission.

Classes of AM Stations--There are four major AM
classes:

Class | stations operateon "clear” channels andusu-
ally with 50 kw power (never less than 10 kw) to serve
remote rural areas as well as large centers of population.
The U.S. has Class | priority on 45 clearchannels. (Other
North American countries have their own Class | priori-
ties, some shared by the U.S.) There are only one or two
Class | stations on each clear channel.

A Class |l station is a secondary station on a clear
channel, operating with a power of 250 w to 50 kw. It
serves a population center and an adjacent rural area,
and is operated $0 as not to interfere with the extensive
services rendered by major clear channel stations (both
U.S. and foreign). There are 29 channels on which Class
Il stations may operate.

A Class Ill station shares a “regional® channel with
numercus similar stations, using power of 500 w to 5 kw
toserve acenter of population and anadjacentruralarea.
There are 41 regional channels and more than 2,000
Class Il stations.

A Class IV station operates on a "local" channel
{shared by many similar stations elsewhere), employing
amaximum power of 1 kw day and 250w night. There are
six local channels, each occupied by 150 or more sta-
tions.

"Clear channels" are frequencies set apart by inter-
national agreement for use primarily by high-powered
stations designed 10 serve wide areas with groundwave
and, at night, skywave service, particularly remote rural
areas. Listeners livingoutside populous communities de-
pend on the skywave signals of distant clear-channel sta-
tions for night-time AM service. The signals of Class |
stations receive a high degree of protection from inte rfer-
ence 1o make this wide service possible.

Day and NightService--Of the two types of signals-
-groundwave and skywave--groundwave service is
steadier, more reliable and is called "primary” service.
Skywave or "secondary” service is available at night be-
cause skywave signals, lost in the daylight, are reflected
fromthe ionosphere. Since skywaves cover fremendous
distances, Class | stations can render skywave service
across 700 miles or more. This service is subject to "fad-
ing,” varying with changes in such factors as time of day,
weather, latitude, atmospheric noise and sunspot activ-
ity, hence the name "secondary.” Because of the high
power and extent of protection required for skywave sig-
nals 10 afford useful service, only Class | stations are
authorized for skywave service.

Because skywave transmission is a factor in the AM
frequenciesatnight, thenumberof AMstations operating
atnight mustbe limited. Therefore, slightly more than half
of U.S. AM stations are licensed for daytime-only opera-
tion, sunrise to sunset, although on many frequencies
most of them are also permitted to operate, usually with
reduced power, starting at 6 a.m. when that is before
sunrise (so-called "presunrise” operation}. More than
2,000 such stations may operate up to two hours after
local sunset.

In the early 1960s, the AM band was experiencing
congestion and interference. Atthe sametime, some ser-
vice needs, such as night-time primary service to large
portions of the country, were not being met. Therefore, in
1964, the assignment rules for new AM stations, or for
more powerful facilities, were tightened to prevent inter-
ference and preserve the AM potential for more efficient
use.

Facilities authorized from 1964 to 1968 involved min-
imal interferenceand provided the firstiocal radio outlets
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for a number of communities. Still, there were unfulfilled
service needs, particularly at night, and so in July 1968,
thecommission stoppedacceptingAMapplicationswhile
it studied how to utilize the limited potential for new sta-
tions in the AM band. At that time there were 4,215 AM
stations on the air in this country; another 100 that had
been previously authorized were expected to come on
theairinsucceedingmonths. Thereweremorethan twice
as many AM as FM stations on the air.

Thenextyear, new rules were proposed under which
thecommissionwould, toagreaterexient, regard AMand
FM as a single aural service. New AM stations would be
authorized only where they would bring a primary service
10 a substantial area not receiving such service from ex-
isting AM or FM stations, and would not be granted if an
FM channel were available which would bring the same
service benefits. FM developmentwould be encouraged
because of technical qualities of this service, including
ample nighttime coverage and relative lack of interfer-
ence when new stations were added.

FM Broadcast

Frequency modulation broadcast has several advan-
tages overtheolderamplitude modulation. FM has higher
fidelity characteristics and is freer of static, fading and
background overlapping of other stations.

FM's greater tonal range is due primarily to the fact
that it uses a wider channel than that employed for AM
broadcast. Then, too, it occupies a higher portion of the
radio spectrum where there is less staticand other noise
than at lower frequencies. FM receivers have the partic-
ular ability to suppress weaker stations and other inter-
ference.

Since the frequencies on which FM operates do not
ordinarly reflect back to earth from ionospheric layers (in
skywaves), it is possible for many scattered FM stations
to use the same frequency without interference, night or
day, unlike the AM band.

History--The principle of frequency modulation has
long been known, but its advantages for broadcasting
werenotrealizeduntilshortlybefore World War ll. Largely
asaraesultof interest evoked by extensive developmental
work by Edwin H. Armstrong in the 1930’s, the commis-
sion authorized increased FM experimentation, and in
1940, after extensive public hearings, provided for FM
operation to start Jan. 1, 1941, It set apart 35 channhels
for commercial and five channels for noncommercial ed-
ucational FM.

OnOct. 31, 1940, the commission granted construc-
tion permits for the first t5 FM stations. By the end of that
year, there were 10 more. Though all radio construction
was frozen during World War Il, more than 40 prewar FM
stations continued to serve some 400,000 receivers.

FM stations were initially assigned call letters with
numerals added, but in 1943 the present letter system
was adopted. There is optional use of the suffix "FM" to
distinguish these stations from jointly operated AM sta-
tions.

Because ofskywaveinterferenceexperiencedonthe
original FM band of 42-50 mhz per second, the commis-
sion in 1945 moved FM to its present higher and less
vulnerable position of 88-108 mhz. At the same time, it
increased the number of channels to 100, providing 80
tor commercial and 20 for noncommercial educational
use.

FM Zones and Classes--In 1962, ihe commission
revisedits commercial FM rules to divide the country into
three zones (instead of the previoustwo). Zone lincludes
part or all of 18 northeastern states, plus the District of
Columbia; Zone I-Ais limited to Southern Califomia, and
Zone Il includes the rest of the country.

Three classes of commercial FM stations (instead of
the previous two) were created. Class A stations are as-
signed 1o all zones; Class B stations are assigned to
Zones | and I-A, and Class C stations are assigned to
Zone Il.

Class Astations are low-poweredwith amaximum of
3 kw effective radiated power. The maximum power for
Class B stations is 50 kw and for Class C, 100 kw.

An important factor in FM operation is the height of
the antenna above surrounding terrain (see earlier sec-
tion on Transmitting Antennas, line-of-sight transmis-
sion). Therefore, stations have maximum antenna
heights in relation to power; 300 feet above average ter-
rain for Class A, 500 feet for Class B and 2,000 feet for
Class C. If the antenna height above average terrain is
greater, power must be reduced commensurately. Mini-
mum power requirements are also prescribed.

FM reception varies with location of the receiver in
relation o the transmitting antenna. With maximum
power and antenna height, good service extends about
15 miles for Class A stations, 33 miles for Class B, and



64 miles for Class C. The rules also include minimum
mileage separations between stations on the same or
adjacent channels. This is 1o protect the service from
interference.

Subsidiary FM Service—-To aid FM broadcasters,
the commission in 1955 enabled them to apply for sub-
sidiary communications authorizations for supplemental
service such as background music. Sometimes called
*functional music,” this specialized service is offered to
stores, factories and other business subscribers.

Originally, subsidiary communications were permit-
ted on a simplex basis, the station devoting part of the
time on its channel to regular broadcasting and part to
thisspecializedservice. Later, rules were adoptedrequir-
ingsubsidiary communicationstobeonamultiplexbasis,
that is, using one or more subchannels with the main
channelused forregularbroadcasting. The FCC permits
FM broadcasters to use their subcarriers for a broad va-
riety of new services.

TV Broadcast

Television broadcasting is synchronous transmission of
visual and aural programs. The picture phase is accom-
plished by sending a rapid succession of electrical im-
pulses which the receiver transforms into scenes and
images. Here is a brief explanation of acomplex process.

Monochrome--The sceneto betelevisedisfocused
on a special tube in the television camera which has a
small "screen” covered with about 367,000 microscopic
dots of a special photo-sensitive substance. This can be
likened to a tiny motion picture screen and is called a
*mosaic.” The varying light from each part of the scene
being televised falls upon these dots and gives them an
electrical charge, the strength depending upon the
amountoflightfallinguponthe individual dots. Thus each
dot becomes a tiny storage battery and the scene is
formed in a pattern of electrical charges on the mosaic.

Themosaicis "scanned" by atiny beam of electrons,
no larger than the head of a pin, moving from left to right
and progressing downward (just as the printed page is
read by the human eye). This complete process is re-
peated 60 times per second, and the horizontal lines of
alternate scanning are interlaced so that 30 complete
picturesor "frames” composed of 525 horizontallines are
produced each second.

As the electron beam strikes each doton the mosaic,
the dot is discharged through the electron beam and the
electrical impulses produced are used to modulate the
signals of the TV transmitter. Each time the dots are dis-
charged by the electron beam they are recharged by the
light produced by the succeeding scene falling upon
themn. The succession of individual “still® scenes creates
the illusion of motion just as inthe case of motion pictures
made on film.

The reproduction by the TV receiver of the pictures
transmitted is just the reverse of the transmission. The
incoming succession of electrical impulses is separated
from the "carrier” and, after amplification, is impressed
onthe picture tube grid and progresses downward onthe
face of the picture tube.

The face of the tube is coated with a material which
fluoresces or gives off light at the point where it is struck
by the electron beam. In the absence of a lelevision sig-
nal, the whole face of the picture tube is illuminated
equally by a series of closely spaced horizontal lines.
When a TV signalis placed onthe grid ofthe picture tube,
it controls the strength of the electron beam and hence
the amount of light on the face of the tube. If the scanning
of the electron beam in the picture tube is kept in perfect
step with the scanning of the electron beam in the TV
camera, the picture tube will reproduce the lights and
shadows of the subject scene, and the succession of
such scenes produces the illusion of motion.

In briet, the picture seen by the viewer is actually
produced by a flickering spot of light moving rapidly
across and down theface of the picture tube. The viewer
sees the "whole" picture because the screen continues
to glow for a tiny fraction of a second after the electron
beam has passed. Coupled with the retentive ability of
the eye, this creates the illusion that the picture is there
allthe time. The high rate of repetition of the picture pro-
duced by the beam minimizes flicker and lends smooth-
ness to motion.

The TV transmitter is, in effect, two separate units.
One sends outthe picture and the otherthe sound. Visual
transmission is by amplitude modulation. Sound trans-
mission is by frequency modulation.

Color-+In color TV, a brighiness componentis trans-
mitted in much the same manner as the black-and-white
picture signal is sent. In addition, a color component is
fransmitted at the same time on a subcarrier frequency
located between the visual andauralcarrier frequencies.

Colorstandards arebasedonasimuitaneous system
ofcolortransmission. Signals representing red, blueand
greenaretransmitted simultaneously. Thesearethe “pri-
mary colors,” and when they are combined in various
amounts, they produce all other colors. A magnifying-
glass examination of the scene on a receiver will reveal
that it is made up only of red, blue and green dots, no
matterwhat color is being shown. Even scenes not trans-
mittedin colorand seenas varyingshadesofgraytowhite
are made up of red, blue and green dots.

Only color receivers have the special picture tubes
andthe necessary circuitry toilluminate the colored dots.
Underthe “compatiblecolor” system,colorprograms can
bereceivedinblack-and-white onmonochromesets, and
black-and-white programs can be received as they are
oncolor sets.

TV History--Men of many lands contributed to the
development oftelevision. Like aural radio, TV was made
possible by electronic discoveries in the late 19th and
early 20th centuries. In 1884, Paul Nipkow, a German,
patentedascanningdiskiortransmitting pictures by wire-
less. In this country, Charles F. Jenkins began his study
of the subject about 1890. The English physicist, E.E.
Fournier d’Albe, conducted experiments in the early
1900's. In 1915, Marconi predicted "visible telephone.”

In 1923, physicist Vladimir Zworykin, a Russian-born
American,applied fora patenton theiconoscope camera
tube. In the years following, there were experiments by
E.F.W. Alexanderson and Philo T. Farnsworth in this
country and John L. Baird in England. An experimental
TV program, in which Secretary of Commerce Herbent
Hoover participated, was sent by wire betweenNew York
and Washington by the Bell Telephone Laboratories in
1927. The next year Bell experimentally televised out-
door programs.

The Federal Radio Commission (predecessor of the
Federal Communications Cormmission) reported that a
few broadcast stations were experimenting with televi-
sion in 1928. In that year, WGY Schenectady, N.Y.,
broadcastthefirst TV drama. Large-screen TV was dem-
onstrated by Radio Corp. of America (now RCA Corp.) at
a New York theater in 1930. RCA tested outdoor TV
pickup at Camden, N.J., in 1936.

By 1937, there were 17 experimental TV stations op-
erating. The first incumbent U.S. President seen on TV
was Franklin D. Roosevelt, when he opened the New
York World's Fairin 1939. That year saw the first telecast
ofamajorleague baseballgame, acollege football game
and aprofessional boxingmatch. In 1940,the Republican
andDemocraticeonventionswere firsttelevised. Pioneer
use of coaxial cable for long-distance relay was made for
the Republican convention.

The first President's message to Congress over net-
work TV was that of Harry S Trumanin 1950. The first TV
debate between presidential candidates was in 1960 be-
tween John F. Kennedy and Richard M. Nixon. The first
presidential message to Congress televised in color was
that of President Lyndon B. Johnson in 1966.

Early Commercial Operation—The Journal Co. of
Milwaukee, now licensee of WTMJ-TV, filed the first ap-
plication to broadcast TV on a commercial basis. At a
1940 hearing the FCC found industry divided on technol-
ogy and standards, but a committee appointed to work
onthequestionsreachedagreementonthepresentstan-
dards of 525 lines and 30 framesper second, and on April
30, 1941, the commission authorized commercial TV op-
erations to start the following July 1 on 10 commercial
stations which wereonthe air by May 1942, six continuing
during the war.

In 1945 the commission allocated 13 VHF channels
between 44 and 216 mhz for commercial television, but
it noted that there wasnoténough spectrumspacebelow
300 mhz for an adequate nationwide system. Twelve of
the VHF channels had to be shared with nonbroadcast
two-way radio services, To preparefor TV expansion, the
UHF frequencies between 480 and 920 mhz were made
available for experimental TV and those between 1245
and 1325 mhz for TV relay.

In 1948, because Ofinterferencewithcommercial TV,
the VHF sharing was ended. TV channel 1 (44-50 mhz)
was deletedand assignedtoland mobile ortwo-wayradio
service.

TV Proceedings 1948-1951--As the commission
had foreseen, it was increasingly evident that the avail-
able channels were too few for nationwide service. On
Sept. 30, 1948, the commission stoppedgrantingnew TV
applications in order to study the situation. This was the
so-called TV “freeze” order. On July 11, 1949, com-
prehensive changes were proposed 1o improve and ex-
tend TV service. These included engineering standards,
opening UHF channels for TV, consideration of colorsys-
1ems, reservationof channels for noncommercial educa-
tional use andanationalassignment planforallchannels.
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Color was considered first. Three competitive sys-
tems were offered for commissicn consideration. They
were the "field sequential® system of Columbia Broad-
casting System, the RCA "dotsequential*systemandthe
Color Television Inc. *line sequential” system. The com-
mission found that the field sequential system was the
only one that met its criteria for color operation, even
thoughthis system could notbereceivedin monochrome
on existing receivers (the others claimed theirs could.)
This method of operation was adopted in 1950, but the
door was left open for development 0f a better system.

CBS began limited color broadcasts on June 25,
1951,butranintoproblems. Because ofamaterials short-
age, Defense Motbilization Chief Charles E. Wilson, in
Ociober 1951, requestedthe suspensionofmanufacture
of color TV sets for the public and interest in the field
sequential system lagged.

Thereafter, new standards for "compatible color,” re-
ceivable bothin colorandmonochrome, were developed
by RCA and advocated by the industry through its Na-
tional Television System Committee. These standards
were adopted by the commission on Dec. 17, 1953.

Freeze Lifted 1952--On April 14, 1952, the commis-
sion reopened TV to expansion. It added 70 UHF chan-
nels(between 470 and 890 mhz) to the 12 VHF channels
(54-216 mhz). H adopted a table making more than 2,000
channel assignments to nearly 1,300 communities.
Theseincluded 242 assignments for noncommercial ed-
ucationaluse.

The minimum effective radiated visual power of TV
stations was set at 100 w. The maximum varies with an-
tenna height. (No minimum height above averageterrain
is specified.) On VHF channels 2-6, maximum power is
100 kw; onchannels 7-13itis 316 kw; and on UHF chan-
nels 14-83 it is 5000 kw. With very high antennas, the
amount of power is reduced.

Separation of stations on the same channels is de-
termined by three geographic zones. in Zone |, minimum
co-channel separationis 170milesfor VHF channels and
155 for UHF. This zone covers Massachusetts, Rhode
Island, Connecticut, New Jersey, Maryland, Pennsylva-
nia, Delaware, Districtof Columbia, Ohio, Indiana, Hlinois
andparts of Maine, New Hampshire, Vermont, New York,
Virginia, West Virginia, Michigan and Wisconsin.

In Zone |l, minimum co-channel separation is 190
milesfor VHF and 175 miles for UHF channels. This zone
includes Kentucky, Tennessee, North and South Caro-
lina, Missouri, lowa, Minnesota, Arkansas, Kansas, Ne-
braska, Oklahoma, North and South Dakota, Utah,
|daho, Arizona, New Mexico, Montana, Wyoming, Ne-
vada, Colorado, Oregon, Washington, California,
Alaska, Hawaiiand parts of Maine, New Hampshire, Ver-
mont, New York, Virginia, West Virginia, Georgia, Ala-
bama, Mississippi, Louisiana, Michigan, Wisconsin and
Texas.

In Zone lIl, the separation is 220 miles for VHF and
205 miles for UHF channels. This zone includes Florida
and parts of Georgia, Alabama, Louisiana, Mississippi
and Texas.

The first commercial TV grants after the freeze were
made July 11, 1952, to three Denver stations. The first
commercial UHF station to go on the air was KPTV Port-
land, Ore., on Sept. 20, 1952.

TV Service--Commercial TV stations are required to
broadcast at least 28 hours a week, at least two hours
every day, although they are allowed a shorter schedule
when they begin operation.

TV service may be expanded to new areas through
use of "satellite” stations--regular stations largely re-
broadcasting the programs of parent stations--and
*translators,” lower power autornatic installations which
pick up and rebroadcast programs of parent stations on
a different frequency. The rules also provide that UHF
stationsmayuse “boosters,” low-powerstationsrebroad-
casting on the same frequency, to fill in “shadow” areas
within their normal service areas. These have notproved
satisfactoryand none arenowinoperation. Rebroadcast-
ing requires the consent of the originating stations.

Unlike AM networkingoverordinary telephone wires,
TV networking requires special relay adjuncts. Network
TV was made possible in large measure by the develop-
ment of coaxial cable and microwave relay facilities. As
early as 1937, motion pictures were felevised and sent
over the coaxial cable link between New York and Phila-
delphia. Network operation was begun by WNBT (now
WNBC-TV) New York City; WRGB Schenectady, and
WPTZ (now KYW-TV) Philadelphiain 1944,

Regularcoaxial-cable relay service was inaugurated
batween Washington and New York in 1946. The follow-
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ing year microwave relay service was extended as far as
Boston. AMidwestern relay system, openedin 1948, was
joined with the Eastern system in 1949. The first link in
the transcontinental relay system was opened between
New Yorkand Chicagoin 1950. ltreached San Francisco
thefollowingyearandonSept.4, 1951, itcarriedtelecasts
of the Japanese peace trealy conference there.

Today, all three broadcast networks are using satel-
lites to distribute programingto many of their affiliates. Of
the three, NBC has the most extensive satellite network.
ltserves directly viasatellite more than 170 ofitsalfiliates.

UHF Development-—-Economic and technical prob-
lems have impeded full utilization of the UHF channels.
Because of the large number of VHF -only receivers orig-
inally in use, advertisers preferred VHF stations which
limited UHF revenues.

In 1956, the commission outlined plans to promote
comparable TV facilities asa means of extending service
throughoutthe nation. Intheyearsfollowing, itconsidered
and rejected the idea of moving all or most of TV to the
UHF band. It sought the cooperation of industry to find
ways 1o increase the range of UHF stations. It made cer-
tain areas all-UHF and took other steps to put UHF and
VHF on amore competitive basis. In 1966, it revised the
table of channel assignments to make additional UHF
assignments.

Public Broadcasting

AM--Educational institutions were among the pioneers in
experimental broadcasting, and held many early AM li-
censes.

By 1929, educational groups had 171 AM licenses.
For various reasons, notably the increased competition
from commercial broadcasting, most of these stations
wereoffthe air by 1934 when the FCC was created. How-
ever, there are still two dozen educational stations oper-
ating in the AM broadcast band, although there are no
longer any educational allocations there (see section on
FM below).

Asdirectedby Section 307(c) ofthe Communications
Act, the commission in 1934 studied a proposal that Con-
gressallocatefixedpercentages of radiofacilitiesfornon-
profit programs. On Jan. 22, 1935, the FCC
recommendedagainstsuchastatutory allocation butrec-
ognized the need for extending broadcasting to educa-
tion. It expressed its intention "actively 1o assist the
determination of the rightful place of broadcasting in ed-
ucation and to see that it is used in that place.”

FM Educational Stations—~When regular FMbroad-
casting was authorized in 1941, five channels were au-
thorized for noncommercial educational use as a
substitution for AM allocations previously made to edu-
cation.

In 1945, as part of an extensive revision of frequency
allocations, the commission reserved 20 FM channels
between 88 and 92 mhz for noncommercial educational
FM stations. This partof the FM band is contiguous to the
commercial portion, and FM receivers can tuneboth non-
commercial and commercial stations. Since then, the
number of noncommercial educational FM stations has
grown slowly but steadily.

In 1948 the commission authorized 10 w operation
oneducational FMchannels. Withsuch low-power equip-
ment, easily installed and operated, schools may broad-
cast to a limited area of two to five miles for an outlay of
a few thousand dollars. High-power equipment may be
added when desired. In 1951, as a further aid, the com-
mission authorized remote control operation of low-
power educational stations. Approximately half of all
educational FM stations use power of 10w.

Educational FM stations traditionally have been as-
signed on an individual-application "demand" basis, as
AM stations are assigned. To permit planned develop-
mentofthe 20reserved channels, itis proposed to adopt
atable of assignments like that adopted in 1963 for com-
mercial FM channels to allocate specific frequencies to
communities.

Stations in the educational FM service are licensed
principally to school systems, colleges and universities
forstudent-teacher programs as well as forpubliceduca-
tion andinformation.

TV Educational Stations~The commission allo-
cated TV facilities for noncommercial educational use
afteralengthy studyinthegeneraltelevision proceedings
(seeBroadcast). ltdeterminedthat "the needfornoncom-
mercial educational stations has been amply demon-
strated,” that it would take longer for the educational

service to be developed than for the commercial service,
and that special channels should be reserved. Conse-
quently,in 1952, channelassignments weremade to 242
communities exclusively fornoncommercial educational
stations. Forty-six of these were made to primary educa-
tional centers. Of the total 242 channels, 80 were VHF
and 162 UHF. There have beenmore assignments since.
In 1866, a revised table of channel assignments was
adopted for UHF, containing many more educational as-
signmentsthanbefore. Thenewlablecontainsaltogether
over 615 educational TV assignments in the mainland
states, more than a third of all channel assignments.

The first educational TV station to go on the air was
KUHT Houston on May 25, 1953. The first state educa-
tional TV network was established in Alabama on April
28, 1955.

A 1962 law enabled the Depariment of Health, Edu-
cation and Welfare to make matching federal grants of
money to build educational TV stations, and a 1967 law
extended these benefits 1o educational radio.

Public broadcastingin its present form emerged with
the passage of the Public Broadcasting Act of 1967. That
act authorized the establishment of the Corporation for
Public Broadcasting, whose primary function is to funnel
federal funds to qualified noncommercial licensees. Na-
tional Public Radio was established in 1971 to provide
interconnéction and programing service for public radio
stations. The Public Broadcasting Service started oper-
atingin 1970. PBS provides interconnection and distrib-
utes programing to public televisjon stations.

Cable Television

Cable TV gotits startas CATV (community antenna tele-
vision) in the late 1940's when entrepreneurs seized upon
it as a method for boosting television receiver sales in
areas that were underserved or unserved by standard
broadcast stations. According tolegend, one backwoods
Pennsylvania appliance dealer rigged a large antenna on
a mountaintop, then connected it to homes in the area
with a network of wires. The gentleman's system repon-
edly did stimulate receiver sales, and his idea caught on.

Afterit was discoveredthat CATV could present con-
sumers with better reception and could, via microwave
relay stations, be used to import television signals from
distant television stations CATV systems began sprout-
ing up in areas that already were served by local broad-
cast stations.

During the 1960's, equipment was developed that
increased the capacity of CATV systems to 20 channels.
Further advancements in the early 1970°s permitted the
transmission of more than 100 channels over dual-cable
systems.

Attempts to wire the major urban areas in the early
1970’s largely fell flat, with major companies discovering
that laying coaxial cable in cities was far more expensive
thanthey thought and thatthere wasn't an overwhelming
demandfor CATVinthoseareas, whichwerealreadywell
served by standard broadcast stations.

Demand for cable increased dramatically, however,
in the mid-1970's when Time Inc.'s Home Box Ofice
leased a transponder on RCA’s Satcom | to distribute its
pay-TV service. Other entrepreneurs followed HBO's
lead, distributing programing of their own, via satellite,
and cable started looking far more attractive to consum-
ers in suburban and urban areas. By the early 1980's,
most cities were either wired or franchising battles were
being fought for the right to wire them.

According to A.C. Nielsen, as of November 1990,
53.9 million or 59% of the nation’s television households
subscribed to basic cable service.

The FCC started regulating cable TV in April 1965,
adopting rules for CATV systems served by microwave.
The commission required CATV operators to carry the
signals oflocal stations andtorefrain from duplicating the
programs of local stations (by carrying other stations
broadcasting the same programs) within 15 days of the
local broadcast.

In 1966, the commission required all cable TV sys-
tems 1o carry local and nearby stations (the must-carry
rules), and to protect their programs from duplications.
Nonetheless, the 15-day protection requirement was re-
pealed, and cableoperators were requiredtoprovide that
protection only on the day of the broadcast. In 1969, the
broadcast requirements of fairness and sponsor identifi-
cation were extended to cable.

In1972,the FCC beganderegulatingcable, dropping
most of its cable regulations over the next 10 years. In
1980, the FCC eliminated its distant-signal and syndi-
cated exclusivity rules, and the Court of Appeals in New
Yorkupheld thatdecisionthefollowing year. In July 1985,
The Court of Appeals in Washington repealed the must-
carry rules. in August 1986, the FCC 1ssued new rules
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which are much less burdensome on cable operators, but
they too failed to pass judicial muster.

Related Technologies

Satellites--In presenting programers and common carri-
ers with a relatively inexpensive alternative for transmit-
ting their services nationally, satellites have probably
done more {0 speed the communications revolution than
any other technology.

A satellite, in essence, is a radio relay station in the
sky, onethat receives transmissions from the earth, then
retransmits them back 1o receiving stations on the
ground. The sateliite’s actual transmitter/receivers are
called transponders; they are generally able to relay a
single color TV channel (or 1,000 telephone conversa-
tions) at any one time, but methods for increasing that
capacity are beingdeveloped. Mostcommunicationssat-
ellitas have either 16 or 24 transponders.

Communications satellites are launched into posi-
tions 22,300 miles above the equator, where they orbit
the earth at the same rate the earth is rotating, which
makes them appear to be stationary and permits the use
of fixed earth stations.

The first live trans-Atlantic telecast was relayed by
Telstar | on July 10, 1962, That same year's Communi-
cations Satellite Act provided for the U.S. portion of a
global satellite system that would be operated by the
Communications Satellite Comp., a private corporation
subject o federal regulation. (Comsatis owned partly by
cornmon carriers and partly by the public.)

Intelsat | on April 2, 1965, became the first commer-
cial satellite to be putinto orbit with its foreign partners in
the International Telecommunications Satellite Consor-
tium. During the following year, some 80 hours of televi-
sion were transmitted between the U.S. and Europe.

The real rush for satellite video transmission didn't
begin until after 1975, when Time Inc.'s Home Box Office
began transmitting its pay-TV programing over RCA’s
Satcom | 1o cable systems scattered across the country.
Over the past 10 years, scores of companies have fol-
lowedHBO's lead. By late last year, most of the transpon-
ders on three satellites were dedicated to the distribution
of cable programing.

Cable programers aren't alone in realizing the bene-
fits of satellite distribution. The Public Broadcasting Ser-
vice started transmitting programing via satellite to its
noncommercial affiliates in 1978, and in the mid 1980's
the major commercial networks have switched to satel-
lites for the distribution of their programing as well.

In 1982 the FCC authorized a new service that would
use a new generation of high-powered direct-broadcast
satellites (DBS) 10 distribute programing direcily to
consumers’ homes. Although DBS service hasyettoma-
terialize, more than two milion homes have installed
earth stations, allowing them to receive all programing
transmittedviaconventionalsatellites. The *dish owners"
have had to pay 10 receive some of the cable networks--
those that started scrambling their satellite signals in
1986.

Althoughthe FCC hastraditionally regulated domes-
tic satellites as common carriers, it has been loosening
its grasp. In 1982 the commission permitted some oper-
ators to sell transponders on their satellites (they pre-
viously have had to lease those on a first-come,
first-served basis, at rates approved by the FCC). The
commision decided to reduce orbital spacing between
satellitestotwodegrees. This movewillbe phasedin over
several years and will permit more satellites to be
launched.

Subscription television (STV)-The major differ-
ence between STV and conventional TV is that you have
to pay for the former.

STV stations are standard VHF or UHF television
stations that scramblie their signals. The STV operater
then charges customers a fee for a decoder 1o decipher
the scrambled signals.

Authorizedin December 1968, STV did not really get
off the ground until the late 1970's. It grew rapidly for a
few years, and counted about 1.4 million subscribers in
the summer of 1982. Butit's been in a steep decline ever
since, the victim of piracy and sliff competition from cable
systems offering more channels for less money. Today,
there are only a few stations, some of them low-power
{see below), still offering an STV service.

Low-power television (LPTV)--LPTV stations are
assentially television translator stations (stations that
have traditionally been limited to rebroadcasting the sig-
nalsof full-service stations)that are permittedto originate
programing.

Inauthorizingthe service in 1982, the FCC estimated
that as many as 4.000 new stations would be spawned
bytherules,adding tothe more than 4,000 existingtrans-



lators thatcan rise to LPTV status simply by notifying the
FCC.However, the new mediurm has gotten off to a slow
start, raising doubts about whether it will ever meet the
FCC's original expectations.

Under the rules, LPTV stations were given "second-
ary status,” which essentially means they cannot inter-
fere with full-power stations. They were also limitedto 10
watts VHF and 1,000 watts UHF.

The new stations have few regulatory obligations,
and there are no crossownership or multiple-ownership
restrictions. However, the stations must observe statu-
tory prohibitions againstbroadcastofobscenitiesand lot-
teries; however, they only have limited equal time and
fairness doctrine obligations.

Multipoint Distribution Service (MDS)~An MDS
system uses omnidirectional microwave signalsinthe 2
ghzbandtotransmit video, data, text or other setvices to
subscribers, who must be equipped with special anten-
nas to receive the signals. It's regulated as a common
carrier, and its operators generally lease most of their
station timeto pay-movie entrepreneurswhoprovide pro-
graming to hotels, apartment buildings and homes. To
date, MDS has not amounted to very much, primarily
because it is a single-channel service trying to compete
inthe muitichannel cable environment. Buthavinggotten
some help from the FCC, MDS may yet become a signif-
icant factor on the pay television scene.

In 1983 the FCCreallocated eight channels from the
underused Instructional Television Fixed Service to
MDS, creating, in effect, a new service, which has come
tobe called “wireless cable." The FCC also said pay tele-
vision could lease excess channel capacity from ITFS
broadcasters (see below). Some observers believe that
pay television will be able to compete with cable in some
markets by offering similar programing overamix of MDS
andtTFS channels.

Despite difficulties in lining up programing, wireless
cableservices, combiningMDS andITFSchannels,have
been launched in several markets, including New York
andCleveland. Industry isnow watchingto seeif wireless
cable can preempt or compete with conventional cable.

Instructional Television Fixed Service (ITFS)--
ITFS is another 2 ghz service that uses microwave sig-
nalstotransmitprograming. However, FCCrulesreserve
the ITFS channels for non-profit groups thatintendtouse
a "substantial" portion of their channel capacity for the
broadcast of instructional, cultural or other educational
programing.

Perhaps the biggest user of ITFS frequencies is the
Catholic Church, which uses the channels extensively to
expand the reach of teachers in its schools.

Direct Broadcast Sateilites (DBS)--This new gen-
eration of high-power satellites was authorized in the
summer of 1382, opening the way forwidespread, direct-
to-home satellite broadcasting. However, the enormous
financialrisksinvolvedinbuildingthe satelliteandlaunch-
ing a nationai DBS service have cast doubt on whether
the satellite broadcasting service wilt ever materialize in

DBS satellites work the same way cable satellites do:
they receive signals from earth, then retransmit them
back to the ground. But since they operate with higher
power, their signals can be received with much smaller,
and therefore much more affordable, earth stations.

The FCC created the high-power DBS service in
June 1982, allocating500mhz(12.2-12.7ghz)andgrant-
ing construction permits to eight applicants.

Insettingthe high-power DBS rules, FCC gave broad
leeway 1o the applicants to determine what sorts of ser-
vices theywanttoofferandhow they wanttoberegulated.
DBS operators opting to offer broadcast services will be
subject to broadcast ruies; operators offering common
carrier-like services will be subject to common carrier
rules. The FCCdeclinedtoimposeanyownership restric-
tions, andimposednotechnical standards on the service
beyond those required by international agreements,
which were worked out at an international conference in
Genevain the summer of 1983.

Withthe exception of Hubbard Broadcasting’s United
States Satellite Broadcasting, none of the original eight
applicants was still attempting to launch a service aftera
few years, Comsat's Satellite Television Corp. was the

most notable failure. It dropped its plans in November
1984 after five and a half years and $140 million.

In early 1990, four large media companies--Hughes
Communications, NBC, Cablevision Systems and Ru-
pert Murdoch's News Corp.--tried to revive DBS, an-
nouncing a 108-channe! service. But like earlier efforts,
itwas notto be. Byyear'send, the jointventure has begun
unraveling.

Seeking to exploit the same market as DBS, several
ventures have offered quasi-DBS service via conven-
tional medium-power fixed satellites, which can beam
pictures to three- or four-foot dishes.

United Sateliite Communications Inc. launched such
a service in November 1983, but it failed within a year
when it ran out of money and couldn't raise any more.

Aconsortiumofcable operators led by Tele-Commu-
nications Inc. introduced a medium power service in fall
1990. It entered 1991 with sound backing, but limited
ambitions. The service comprises a few pay-per-view
moviechannelsand severalbroadcastielevision signals.
Many see it as primarily a defensive move by the opera-
tors, designed to preemptany high power DBS efforts.

Theproliferation ofbackyard earth stations toreceive
all sorts of programing relayed over satellites has given
rise to low-power satellite broadcasting as cable pro-
gramershave scrambled their feeds and beguncharging
dish owners to receive it. Home satellite industry esti-
matesthatthere were more than threemillion homes with
dishes in 1990.

Satellite Master Antenna Systems (SMATV)--
SMATV systems, cloned from cable systems, look like
cable systems, and, in most cases, are operated like
them. The essential difference is that SMATV systems
operateon private property--apartmentbuildings, condo-
minium complexes or private housing developments and
mobile home parks. Instead of getting a franchise (the
right to string or bury wire along city streets and rights of
way) from local govemments, SMATV operators sign
contracts with property owners, allowing them to bring
cable television into the homes on the property.

In most cases, that's done by hooking up an earth
station that's aimed at a cable satellite to a multi-unit
building's master antenna system. In other cases, italso
sometimes involves wiring buildings with nonexistent or
inadequate master antenna systems and interconnect-
ing two or more buildings of a single complex with over-
head or underground cable. One advantage SMATV
operators have over their cable counterparts is that they
are free from regulation, Because they don'tneed amu-
nicipal franchise, they aren'tburdened with the local reg-
ulationsthatgoalongwiththose. Since SMATV operators
are generally excluded from the FCC's definition of a
cable system, they are also exempt from federal regula-
tion.

High-definition television (HDTV)--The term
"HDTV"isusedtodescribetheseries ofvideoproduction,
transmission and display technologies providing televi-
sion with wider screens than the current National Televi-
sion Systems Committee system {16:9 compared to the
current 4:3), at least twice the NSTC's resolution, vastly
improved color fidelity and compact disk-quality digital
audio.

The most widely known HDTV video production sys-
tem was deveioped by the Japanese Broadcast Corp.
{NKH). First demonstrated in the U.S. in 1882, the KNK
system records video with 1,125 scanning lines of infor-
mation at a field rate of 60 hertz. NHK was also the first
todemonstrate HD TV interrestrial andsatellite transmis-
sion with its MUSE {multiple sub-Nyquist encoding) sys-
tem.

Transmission of HDTV is currently an issue before
the FCC. In 1987, the commission established anindus-
try advisory committee on advanced television service to
recommend a transmission system for $tandardization.
That recommendation is expected by September 1992
with final FCC approval expected in spring 1993. Testing
on six proposed transmission systems is to begin in April
1991 atthe Advanced Television TestCenter, aresearch
lab established by the broadcasting industry in Alexan-
dria, Va,

Four of the six systems scheduled fortesting are all-
digital, simulcastsystems. Three research consortia are
developing the systems, made up of 1) General Instru-
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ment Corp. and the Massachusetts Institute of Technol-
ogy; 2) Zenith Corp. and AT&T; and 3) NBC, North Amer-
ican Philips, Thomson Consumer Electronics and the
David Sarnoff Research Center. The General Instru-
ment-MIT consortium is proposing two ali-digital sys-
tems.

The other two proposals are an analog simulcast
system, NKH's Narrow-MUSE, and the Samoff Center's
ACTV,an enhanced-definition, receiver compatible sys-
tem.

Teletext-Teletext, which the FCC authorized for TV
station usein the spring of 1983, is a One-way electronic
publishing service that can be transmitted over the verti-
calblanking intervatof a standard television signal or the
full channel of a television station or cable television sys-
tem. One advantage teletext has over traditional print
media is that it can be updated continually.

When it authorized teletext services, the FCC re-
frained from establishing a technical standard. Thus
there are two incompatible systems available to broad-
casters: the North American Broadcast Teletext Specifi-
cation (NABTS) and World System Teletext (WST).

By late 1988, teletext had yet to establish a foothold
inbroadcasting. Thelack of a standard, the unavaitability
of decoders and the limited inherent capacity of teletext
have combined toretard its development.

Auxillary Broadcast Services--Broadcasters take
pontable or mobile transmitters to the scene of eventsto
relay aural programs back to the station for on-the-spot
coverage of sporting events, parades, conventions, fairs,
disasters and other newsworthy events. These remote-
broadcast pickup stations use frequenciesin the 26, 153
and 450 mhz portions of the spectrum.

TV stations also use small portable transmitters op-
erating in the 2, 7 and 13 ghz-per-second {microwave)
portionsofthe spectrum for visual coverage of out-of-stu-
dio events.

Other Broadcast Activity

International Broadcast-Under international agree-
ment, certain high-frequency bands are allocated for
broadcast between nations.

Authorizations for non-government internationat
broadcast stations in the United States areissued by the
FCC. Only a handful of these intemational stations are
now authorized. A single station uses a number of fre-
quencies between 5950 and 26100 khz, and it may need
more than one transmitter because of seasonal consid-
erations and other factors in broadcasting different pro-
grams simultaneously to different parts of the world. The
minimum power for these stations, sometimes known as
short-wave stations, is 50 kw.

During World War Il international broadcast stations
in the United States were taken over temporarily by the
Office of War Informationandthe Office of Inter-American
Affairs ofthe Departmentof State, whichprogramedthem
in the interest of the war effort.

Under the peacetime program of the Department of
State, the United States Information Agency broadcasts
daily in many languages to other parts of the world
through the Voice of America. VOA stations are not li-
censed orregulated by the FCC. There are about 30 VOA
transmitters in the United States and about 70 located in
foreign countries.

VOA is notthe U.S.'s onlyforeign broadcast service.
Radio Liberty and Radio Free Europe, funded by Con-
gress and supervised by the Board of International
Broadcasting, serve as surrogate stations for the coun-
tries 1o which they broadcast--the USSR, in the case of
RL, and other countries of the Eastern bloc in the case of
RFE. Then, too, since 1985, Radio Marti, a VOA service,
has been serving as a surrogate station for Cuba.



Law & Regulation

Federal Communications Commission Executives and Staff
1919 M St., N.W., Washington 20554. (202) 632-7260.

Federal Communications Commission
Executives and Staff

Headquarters: 1919 M St. N.W., Washington
20554. {202) 632-7260.

Commissioners and Assistants

Alfred C. Sikes, chmn, Mo. (632-6600), Room 814.
Republican, assumed office Aug. 8, 1989; term ex-
pires June 30, 1993. Terry Haines, chief of staff, Ken-
neth Robinson, sr legal advisor; Cheryl Tritt, telecom-
munications advisor; Lauren J. Belvin, mass media
advisor; Elaine Lorentz, confidential asst.

James H. Quello, Mich. (632-7557), Room 802. Dem-
ocral, assumed office April 30, 1974. term expires
June 30, 1991. William G. Harris, sr advisor; Brian F.
Fontes, spec advisor; Robert Corn-Revere, legal advi-
sor; Ginger Clark, confidential asst.

Sherrie P. Marshaii, Fla. {632-6446), Room 826. Re-
publican, assumed office Aug. 21, 1989; term expires
June 30, 1992. Stevenson S. Kaminer, sr legal advi-
sor. Diane J. Cornell, legal advisor; Peter D. Ross.
legal advisor; Patricia A. Hunter, confidential asst.

Andrew C. Barreft, Iil. (632-7116), Room 844. Repub-
lican, assumed office Sep. 8, 1989, term expires June
30, 1995. Robert E. Branson, sr legal advisor; Cindy Z.
Schonhaut, legal advisor; Byron F. Marchant, legal
advisor, Delores Browder, confidential asst.

Ervin S. Duggan, Ga. (632-6996), Room 832. Demo-
crat. assumed office Feb. 28, 1990; term expires June
30, 1994. Leonard J. Kennedy, sr legal advisor; Mi-
chele C. Farquhar, legal advisor; Linda QOliver, legal
advisor; Linda A. Botbyl, confidential asst.

Administrative Departments

Office of Managing Director
Room 852

Andrew S. Fishel, mgng dir (632-6390). Alan R.
McKie. deputy mgng dir; Walker Feaster, chief, policy
analysis staff, Mariyn McDermett, assoc mgng dir
(opns); James B. McCormick, assoc mgng dir (info
mgmt); Michelle A. Oppenheimer, assoc mgng dir
(human resources mgmt). Office Automation Division:
Eric Kanner, chief. Information Resources Planning
Division: Walter Boswell, chief. Computer Applications
Division: John Giuli, chief. Information Processing Di-
vision: John Blaa, chief. Financial Management Divi-
sion: Wanda Stiness. chief. Operations Support Divi-
sion: Jeffrey R. Ryan, chief. Internal Control & Security
Office: Charles Gray, chief.

Office of the Secretary, (Room 222) Donna R.
Searcy, sec (632-6410). Agenda Branch: LaVera Mar-
shall, chief. Dockets Branch: Deborah Price, chief.
Publications Branch: Shirley Suggs, chief. Audio Visu-
al Office: Daniel Oliver, officer.

Inspector General
Room 752

James Warwick, inspector general {632-0471).

Office of Legislative Affairs
Room 808

Linda Townsend Solheim, dir (632-6405). Stephen
Klitzman, assoc dir.

Office of Public Affairs
Room 202

Lorrie A. Secrest, dir (632-5050). Maureen P. Peratino,
dep dir. Consumer Assistance and Small Business
Division (Room 254) Patricia Grace Smith, chief (632-
7000). News Media Division (Room 202) Stephen
Svab, chief (632-5050).

Office of Plans and Policy
Room 822

Robert Pepper, chief (653-5940); James L. Gattuso,
depuly chief.

Office of International Communications
Room 658

Walda W. Roseman, dir (632-0932); James Ball, as-
soc dir; Kathleen Collins, asst dir.

Review Board
Room 211, 2000 L Street

Joseph A. Marino, chmn (632-7180}); Norman B. Blu-
menthal, bd member; Eric T. Esbensen, bd member;
Leland J. Blair, Charles J. Iseman, Allan Sacks, atlys.

Office of Administrative Law Judges
Room 224, 2000 L Street

Joseph Stirmer, chief admin law judge (632-7680):
Admin law judges: Joseph Chachkin, John M. Frysiak,
Joseph Gonzalez, Edward Kuhimann, Edward Luton,
Walter C. Miller, Richard L. Sippel, Arthur Steinburg.

Office of General Counsei
Room 614

Robert L. Petlit, gen counsel (632-7020); Renee Licht,
dep gen counsel; Marjorie Greene, assoc gen coun-
sel.

Litigation Division. Danie! M. Armstrong, chief (632-
7112); John E. Ingle, dep assoc gen counsel—litiga-
tion; Jane Mago, asst gen counsel—trial & enforce-
ment.

Administrative Law Division. Sheldon M. Guitmann,
chief (632-6990): Susan Steiman, dep assoc gen
counsel; David Solomon, asst gen counsel; Lawrence
Schaffner, asst gen counsel.

Adjudication Division. John |. Riffer, chief (632-
7220).

Office of Engineering and Technology
Room 7002. 2025 M St. N.W., Washington

Thomas Staniey. chief engineer (632-7060); Bruce A.
Franca, dep chief engr.
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Program Management Staff: Lawrence Petak, chief
(653-8103).

Authorlization Evaiuation Division: Robert L. Cutts,
chief (301-725-1585); Julius Knapp, deputy chief, tab-
oratory (301-725-1585). Robert M. Bromery, deputy
chief, headquarters (202-653-7315). Engineering
Evaluation 8ranch: David Means, chief (301-725-
1585); Equipment Authcrization Branch: Charles M.
Cobbs, chief (301-725-1585); Sampling and Measure-
ments Branch: L. Art Wall, chief (301-725-1585).
Technical Standards Branch: Richard Engelman,
chief (202-653-6288).

Spectrum Engineering Division: Will A. McGibbon,
chief (632-7025); William R. Torak, deputy chief, (632-
7025). Frequency Allocations Branch: (653-8108);
Frequency Liaison Branch: H. Frankiin Wright, chief
(653-8141); Propagation Analysis Branch: William A.
Daniel, chief (632-7025); Telecommunications Analy-
sis Branch: John H. Morgan, chief (632-7025); Treaty
Branch: Francis Williams, chief (653-8126).

Bureaus

Mass Media Bureau
Room 314

Roy J. Stewart, chief (632-6460); Roderick K. Porter,
deputy chief; William Johnson, deputy chief; William
Hassinger, asst chief (engr); Robert Ratcliffe, asst
chief (law); Janet S. Hartsky, asst chief, Management
& Personnel (632-7191).

Audio Services Division: (Room 302) Larry D. Eads,
chief (632-6485). W. Jan Gay, asst chief; Stuart Be-
dell, asst chief. Data Management Staff: Gary Kala-
gian, supervisory electronics engr. Public Reference
Room: Sharon Jenkins, supervisor (632-7566). AM
Branch: James Burtle, chief (254-9570); Peter Ruben-
stein, asst branch chief. FM Branch: Dennis Williams,
chief (632-6908); Edwin Jorgensen, asst branch chief.
Auxiliary Services Branch (Room 7310, 2025 M St.
N.W.): Alan Schneider. chief (634-6307).
Enforcement Division: (Room 8202, 2025 M St.
N.W.) Charles W. Kelley, chief (632-6968); Mary Cath-
erine Kilday, asst chief. Complaints and Investigations
Branch: Edythe Wise, chief (632-7048). Equal Em-
ployment Opportunity Branch: Glenn A. Wolfe, chief
{(632-7069). FairnessPolitical Programming Branch:
Miiton O. Gross. chief (632-7586). Hearing Branch:
Charles Dziedzic, chief (632-6402).

Policy and Ruies Division: (Room 8010, 2025 M St.
N.W.) Douglas Webbink, chief (632-5414); Kathieen
Levitz, deputy chief: Larry Olson, chief, International.
International Staff. Notifications Group: Charles Breig
(254-3394). Negotiations Group: (vacant) {632-6955).
Legal Branch: David Horowilz, chief (632-7792). Engi-
neering Policy Branch: James McNally, chief (632-
9660). Policy Anaysis Branch: Judith Herman, chief
(632-6302). Allocations Branch: Karl Kensinger, chief
(634-6530}).

Video Services Division: (Room 702) Barbara Kries-
man, chief {632-6993); James J. Brown, asst chief;
Stephen F. Sewell, asst chief. Television Branch: Clay
Pendarvis, chief (632-6357). Low Power TV Branch:
Keith Larson, chief (632-3894). Distribution Services
Branch: (vacant), chief (632-9356). Cable Television
Branch (Room 242): Ronald Parver, chief (632-7480);
Angeta Green, supervisory attorney advisor.
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Private Radio Bureau
Room 5002, 2025 M St. N.W., Washington

Ralph A. Haller. chief (632-6940); Beverly G. Baker,
deputy chief; Kent Nakamura, legal counsel o bureau
chief; Jennifer Bush, asst chief for mgmt; Specia!
Services Division. Robert McNamara, chief (632-
7197). Land Maobile and Microwave Division: Richard
J. Shiben, chief (632-7597). Licensing Division: Gary
L. Stanford, chief (717-337-1311)

Common Carrier Bureau

Room 500
Richard M. Firestone, chief (632-6910); Elle J. Mul-
care, asst chief, mgmt (632-6934). Gerald P.

Vaughan. deputy bureau chief for operations; Carl D.
Lawson, deputy bureau chief for poiicy. Jill Ross-
Meltzer, assoc bureau chief; Susan Lee O'Connell.
legal asst to the chief; Thomas Beers, legal asst to the
chief; James Spurlock. spec asst to the chief. En-
lorcement Division: Mary Beth Richards, chief (632-
4890). Domestic Facilites Division: James Keegan,
chief (634-1860). Mobile Services Division: Gregory J.
Vogt. chief (632-6400). Tarift Division: John Cimko Jr.,
chief (632-6387). Accounting and Audits Division:
Kenneth Moran, chief (634-1861). Industry Analysis
Division: Peyton Wynns, chief (632-0745). Policy and
Program Planning Division: James Schlichting, chief
(632-9342). Intemational Facilities Division: George Li,
chief (632-7834); Wendell Harris, asst bureau chieffin-
ternational (632-3214).

Field Operations Bureau
Room 734

Richard M. Smith, chief (632-6980); Arlan K. van
Doorn, deputy chief; Lawrence Clance, atty advisor;
Robert Crisman, asst for mgmt; William A. Luther, intl
advisor; Michael J. Marcus, asst bureau chief for tech-
nology. Enforcement Division: (vacant) chief. Engi-
neering Division: Kenneth R. Nichols, chief. Public
Service Division: Joyce Davila, chief.

Regional Directors

Duluth, Ga. 30136: 3575 Koger Bivd. (404) 279-
4621. Carl E. Pyron, rgnl dir.

Quincy Mass. 02169: One Batterymarch Park. (617)
770-4325. Joseph P. Casey.

Park Ridge, Ill. 60068: 1550 Northwest Hwy. (312)
353-0196. Russell D. Monie, rgnl dir.

Kansas City, Mo. 64133: 8800 East 63rd SI. (816)
926-5179. (vacant) rgn! dir.

Hayward. Calif. 94545-2756: 3777 Depot Rd. (415)
732-9046. Kent Crawford, rgnl dir.

Bellevue, Wash. 98006: One Newport, Room 414,
3605 132nd Ave. SE. (206) 764-3324. William E.
Johnson, rgni dir.

Field Offices

District 1: Batterymarch Park, Quincy, Mass. 02169.
{617) 770-4023. Vincent Kajunski, engr in charge.

District 2: 201 Varick St., New York 10014, (212)
620-3437. Alexander Zimny, engr in charge.

District 3: One Oxford Valley Office Bldg.. 2300 E.
Lincoin Hwy.. Langhorne, Pa. 18047. (215) 752-1324.
~ohn Rahtes, engr in charge.

District 4: 1017 Federa! Bldg.. 31 Hopkins Plaza,
Baltimore 21201. (301} 962-2729. Robert Mroz, engr
in charge.

District 5: 1200 Communications Circle. Virginia
Beach, Va. 23455-3725. (804) 441-8472. J. Jerry
Freeman, engr in charge.

District 6: Suite 320, 3575 Kroger Bivd., Duluth, Ga.
30136. (404) 279-4621. Angelo R. Dilty Jr.. engr in
tharge.

District 7: Rochester Bldg., Room 310, 8390 N.W.
53rd St. Miami 33166. (305) 526-7420. John L.
Theimer, engr in charge. Sub-Office: 2203 N. Lois
Ave., Room 1215, Tampa. Fla. 33607-2356. (813)
228-2872. Ralph M. Barlow, engr in charge.

District 8: 800 W. Commerce St.. Room 505, New
Crleans 70123. (504) 589-2095. James C. Hawkins.
engr in charge.

District 8: Room 900, 1225 North Loop West, Hous-
ton 77008. (713) 229-2748. Loyd Perry.

District 10: Room 1170, 9330 LBJ Freeway, Dallas
75243, (214) 235-3369. James D. Wells, engr in
charge.

District 11: Room 660, 1800 Studebaker Rd., Cerri-
los, Calif. 90701. (213) 809-2096. Lawrence Guy,
engr in charge. Sub-Office: Interstaws Office Park,
4542 Ruftner St., Room 370, San Diego 92111-2216.
(€19) 557-5478. William Grigsby. engr in charge.

District 12: 3777 Depot Rd., Hayward, Calif. 94545-
2756. (415} 732-9046. Serge Marti-Volkoff, engr in
charge.

District 13: 1782 Federal Bidg.. 1220 S.W. Third

-Ave., Portland, Ore. 97204. (503) 326-4114. Charles

W. Craig. engr in charge.

District 14: One Newport, Room 414, 3605 132nd
Ave. SEE., Bellevue, Wash. 98006. (206) 764-3324.
Gary Soulsby, engr in charge.

District 15: 165 S. Union Blvd., Suite 860, Lake-
wood, CO. 80228. (303) 969-6497. Dennis P. Carlton,
engr in charge.

Districl 16: 691 Federal Bldg. & U.S. Courthouse,
316 N. Robert St. St. Paul 55101. (612) 200-3710.
Albert S. Jarratt, engr in charge.

District 17° Room 320, Brywood Office Tower, 8800
E. 63rd St., Kansas City, Mo. (816) 926-5111. James
A. Dailey. engr in charge.

District 18 Park Ridge Office Center. Room 306,
1550 Northwest Hwy., Park Ridge. (Il. 60068. (312)

353-0195. Phillip Bradford, engr in charge.

District 19: 24887 Hathaway St., Farmington Hills,
Mich. 48335-1552. {313} 226-6078. Irby C. Tallant,
engr in charge.

District 20: 1307 Federal Bidg., 111 West Huron St.,
Buffalo, N.Y. 14202. (716) B46-4511. David A. Vig-
lione, engr in charge.

District 21: Box 1030, Waipahu, Hawaii 96797.
(808) 677-3318. Jack Shedletsky, engr in charge.

District 22: 747 Federal Bldg., Hato Rey. P.R.
00918. (809) 766-5567. Wiliam C. Berry, engr in
charge.

District 23: 6721 West Raspberry Rd., Anchorage,
Alaska 99502. (907) 243-2153. Marlene Windel, engr
in charge.

Past Membership

Past Membership of the Federal
Communications Commission

Feb. 23, 1927—July 10, 1934

Colonal John F. Dilion, Calif., March 15, 1927—0ct. 8,
1927 (Deceased).

Henry A. Bellows, Minn., March 15. 1927—Qct. 31,
1927 (Deceased).

Admiral W.H.C. Bullard, Pa.. March 15, 1927—Nov.
24, 1927 (Deceased).

Sam Pickard, Kan.. Nov. 1, 1927—Jan. 31, 1929.
Orestes H. Caldwell. N.Y., March 15, 1927—Feb. 23,
1929.

Eugene O. Sykes. Miss., March 15, 1927—July 10,
1934 (Deceased).

Harold A. Lafount, Utah, Nov. 14, 1927—July 10, 1934
(Deceased).

Ira E. Robinson, W.Va., March 29, 1928—dJan. 15,
1832 (Deceased).

General C. McK. Saltzman, lowa, May 2, 1929—July
18, 1932 (Deceased).

Thad H. Brown. Ohio, Jan. 21, 1932—July 10, 1934
(Deceased).

James H. Hanley. Neb., April 1, 1933—July 10, 1934
{Deceased).

Past Members of the Federal
Communications Commission

Hampson Gary, Tex., July 11, 1934—Jan. 1, 1935
(Deceased).

Irvin Stewart, Tex.. July 11, 1934—June 30, 1937 (De-
ceased).

Eugene O. Sykes, Miss., July 11, 1934—April 5, 1939
(Deceased).

Thad H. Brown. Ohio, July 11, 1934—June 30, 1940
(Deceased).

George H. Payne, N.Y., July 11, 1934—June 30, 1943
(Deceased).

Norman S Case, R.l.. July 11, 1934—June 30, 1945
(Deceased).

Paul Atiee Walker, Okla., July 11, 1934—June 30,
1953 (Deceased).

Anning S. Prall, N.Y., Jan. 17, 1935—July 23, 1937
{Deceased).

T.AM. Craven, D.C., Aug. 25, 1937—June 30, 1944;
July 2, 1956—March 25, 1963 (Deceased).

Frank R. McNinch, N.C.. Oct. 1, 1937—Aug. 31, 1939
(Deceased).

Frederick 1. Thompson, Ala., April 13, 1939—June 30,
1941 (Deceased).

James Lawrence Fly, Tex., Sep. 1, 1939—Nov 13,
1944 (Deceased).

Ray C. Wakelield, Calif., March 22, 1941—June 30,
1947 (Deceased).

Clifford J. Durr, Ala., Nov. 1, 1941—June 30, 1948
{Deceased).

Ewell K. Jelt, Md.. Feb. 15, 1944—Dec. 31, 1947
(Deceased).

Paul A. Porter, Ky., Dec. 21. 1944—Feb. 25, 1946
{Deceased).
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Rosel H. Hyde, Idaho, April 17, 1946—0ct. 31, 1969.
Charles R. Denny Jr., D.C_, March 30, 1945—Qct. 31,
1947.

William H. Willis, Vt., July 23, 1945—March 6, 1946
(Deceased).

Edward Mount Webster, D.C., April 10, 1947—June
30, 1956 (Deceased).

Robert Franklin Jones, Ohio, Sep. 5, 1947—Sep. 19,
1952 (Deceased).

Wayne Coy, Ind., Dec. 29, 1947—Feb. 21, 1952 (De-
ceased).

George Edward Sterling, Me., Jan. 2, 1948—Sep. 30,
1954

Frieda Barkin Hennock, N.Y_, July 6, 1948-—June 30,
1955 (Deceased).

Robert T. Bartley, Tex.. March 6, 1952—June 30, 1972
(Deceased).

Eugene H. Merrill, Utah, Oct. 6, 1952—April 15, 1953
(Recess Appointee} (Deceased).

John C. Doerfer. Wis., April 15, 1953—March 21,
1960.

Robert E. Lee, Ill., Oct. 6, 1953—June 30, 1981.
George C. McConnaughey. Ohio, Ocl. 4, 1954—June
30, 1957 (Deceased).

Richard A. Mack, Fla., July 7, 1955—March 3, 1958
(Deceased).

Frederick W. Ford, W.vVa., Aug. 29, 1957—Dec. 31,
1964 (Deceased).

John S. Cross, Ark., May 23, 1958—Sep. 30, 1962
(Deceased).

Charles H. King. Mich., July 19, 1960—March 2, 1961
(Recess Appointee).

Newton N. Minow, lil., March 2, 1861—June 1, 1963.
E. William Henry, Tenn., Oct, 2, 1962—April 30, 1966.
Kenneth A. Cox, Wash., March 26, 1963—Sep. 1,
1970.

Lee Loevinger, Minn., June 11, 1963—June 30, 1968.
James J. Wadsworth, N.Y., May 5, 1965—0Oct. 31,
1969 (Deceased).

Thomas J. Houser, lIl., Jan. 6, 1971—0ct. 5, 1971.
Robert Wells, Kan., Nov. 6, 1968—Nov. 1, 1971,
Nicholas Johnson, lowa, July 1, 1966—Dec. 5, 1973,
H. Rex Lee, D.C., Oct. 28, 1968—Dec. 31, 1973.
Dean Burch, Ariz., Oct. 31, 1969—March 8, 1974,
Charlotte T. Reed, Ill., Oct. 8, 1971—June 30, 1976.
Richard E. Wiley. Ill.. Jan. 5, 1972—0ct. 13, 1977.
Benjamin L. Hooks, Tenn., July 5, 1972—July 25,
1977.

Glenn Q. Robinson, Minn., July 10, 1974—Aug. 30,
1976.

Abbott M. Washburn, Minn., July 10, 1974—0Oct. 1,
1982.

Margita E. White, Va., Sep. 23, 1976—Feb. 28, 1979.
Charles D. Ferris, Mass., Oct. 17, 1977—April 10,
1981.

Tyrone Brown, Va., Nov. 15, 1977—Jan. 31, 1981.
Joseph R. Fogarty, R.l., Sep. 17, 1976—June 30,
1983.

Anne Jones, Mass., April 7, 1979—May 31, 1983,
Stephen A. Sharp, Ohio. Oct. 4, 1982—June 30, 1983.
Henry M. Rivera, N.M., Aug. 10, 1981—Sept. 15,
1985.

Mark S. Fowler, Canada, May 18, 1981-April 17, 1987.
Mimi Weyforth Dawson, Mo., July 6, 1981—Dec. 3.
1987.

Dennis R. Patrick, Calif., Dec. 2, 1983—Aug. 7. 1989,
Patricia Diaz Dennis. N.M., June 25, 1986—Sept. 29.
1989.
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§73.14 AM broadcast definitions.

AM broadcast band- The band of frequencies extend-
ing from 535 10 1605 khz.

AM broadcast channel- The band of frequencies occu-
pied by the carrier and the upper and lower sidebands of
an AM broadcast signal with the carrier frequency at the
center. Channels are designated by theirassigned carrier
frequencies. The 107 carrier frequencies assigned to AM
broadcaststations begin at 540 khz and are in successive
steps of 10 khz to 1600 khz. See §73.2 forthe classifica-
tion of AM broadcast channels.

AM broadcast station-— A broadcast station licensed for
the dissemination of radio communications intended lo
be received by the public and operated on a channel in
the band 535-1605 kilohertz (khz). The term AM broad-
cast is synonymous with the term “standard broadcast”
as may appear elsewhere in this chapter.

Amplitude modulated stage-- The radio-frequency
stage to which the modulator is coupled and in which the
carrier wave is modulated in accordance with the system
of amplitude modulation and the characteristics of the
modulating wave.

Amplitude modulator stage—~ The last amplifier stage
of the modulating wave which ampiitude modulates a
radio-frequency stage.

Antenna current-- The radio-frequency current in the
antenna with no modulation.

Antenna input power-- The product of the square of the
antenna current and the antenna resistance at the point
where the current is measured.

Antenna resistance~ The iotal resistance of the trans-
mitting antenna system at the operating frequency and
at the point at which the antenna current is measured.

Blanketing— The interference which is caused by the
presence of an AM broadcast signal of one volt permeter
(v/m or greater intensity in the area adjacent to the an-
tenna of the transmitting station. The 1 v/m contour is
referred 10 as the blanket contour and the area within this
contour is referred 1o as the blanket area.

Carrier-amplitude regulation— The change in ampli-
tude of the carrier wave in an amplitude-modulatedtrans-
mitter when modulation is applied under conditions of
symmetrical modulation.

Combined audio harmonics- The arithmetical sum of
the amplitudes of allthe separate harmonic components.
Root sum square harmonic readings may be accepted
under conditions prescribed by the FCC.

Critical directional antenna-- An AM broadcast direc-
tional antenna that is required, by the terms of a station
authorization, to be operated with the relative currents
and phases within the antenna elements at closer toler-
ances of deviation than those pemitted under 73.62 and
observed with a high precision monitor capable of mea-
suting these parameters.

Critical hours-- The two hour period immediately follow-
ing local sunrise and the two hour period immediately
preceding local sunset.

Daytime-- The period of time between local sunrise and
local sunset.

Dominant station— A Class | station, as defined in
§73.21.

Etfective field; Effective field strength-- The root-
mean-square (RMS) value of the inverse distance fields
at a distance of 1 kilometer from the antenna in all direc-
tions in the horizontal plane. The term field strength is
synonymous with the term *field intensity" as contained
elsewhere in this Part.

Equipment performance measurements- The mea-
surements performed to determine the overall perfor-
mance characteristics of a broadcast transmission
system from point of program origination at main studio
to sampling of signal as radiated.

Experimental period- The time between 12 midnight
localtime and local sunrise, used by AMstations for tests,
maintenance and experimentation.

Frequency departure— The amount of variation of acar-
rier frequency or center frequency from its assigned
value.

Incidental phase modulation- The peak phase devia-
tion (in radians) resulting from the process of amplitude
modulation.

Input power= Means the product of the direct voltage
applied to the last radio stage and the total direct current
flowing to the last radio stage, measured without modu-
lation.

Intermittant service area—- Means the area receiving
sarvice from the groundwave of a broadcast station but
beyond the primary service area and subject to some
interference and fading.

Last radio stage-- The radio-frequency power amplifier
stage which supplies power to the antenna.

Left (or right) signal— The electrical output of a micro-
phone or combination of microphones placed so as to
convey the intensity, time. and location of sounds origi-
nated predominantly to the listener's left {or right) of the
center of the performing area.

Left (or right) stereophonic channel- The left (or right)
signal as electrically reproduced in reception of AM ste-
reophonic broadcasts.

Main channel- The band of audio frequencies from 50
to 15,000 hz, which amplitude modulates the carrier.

Maximum percentage of modulation— The greatest
percentage of modulation that may be obtained by a
transmitter without producing in its output harmonics of
the modulating frequency in excess of those permitted by
these regulations.

Maximum rated carrier power-- The maximum power
atwhichthetransmitter can be operated satisfactorily and
is determined by the design of thetransmitterandthe type
and number of vacuum tubes or other amplifier devices
used in the last radio stage.

Meodulated stage- The radio frequency stage to which
the modulator is coupled and in which the continuous
wave (carrier wave) is modulated in accordance with the
systemn of modulation and the characteristics of the mod-
ulating wave.

Modulator stage-- The last amplifier stage of the modu-
lating wave which modulates in a radio-frequency stage.

Nighttime-- The period of time between local sunsetand
local sunrise.

Nominal power-- The antenna input power less any
power loss through a dissipative network and, for direc-
tional antennas, without consideration of adjustments
specified in subparagraphs (b)(1} and {b}(2) of 73.51 of
the rules. However, for AM broadcast applications
granted or filed before June 3, 1985, nominal power is
specified in a system of classifications which include the
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following values: 50 kW, 25 kW, 10kW, S5kW, 2.5 kW, 1
kW, 0.5 kW and 0.25 kW. The specified nominal power
for any station in this group of stations will be retained until
action is taken on or after June 3, 1985, which involves a
change in the technical facilities of the station.

Ptate modulation-- The modulation produced by intro-
duction of the modulating wave into the plate circuit of any
tube in which the carrier frequency wave is present.

Primary service area-- Means the service area of a
broadcast station in which the groundwave is not subject
10 objectionable interference or objectionable fading.

Proof of performance measurements or antenna
proof of performance measurements-- The measure-
ments of field strengths made to determine the radiation
pattern or characteristics of an AM directional antenna
system.

Secondary service area-- Means the service areaof a
broadcast station served by the skywave and not subject
to objectionable interference and in which the signal is
subject to intermittent variations in strength.

Secondary AM station= Any AM station, excepta Class
| station, operating on a Class | frequency.

Stereophonic channel- The band of audio frequencies
from 200 to 15,000 Hz containing the stereophonic infor-
mation which modulates the radio frequency carrier.

Stereophonic crosstalk-- An undesired signal occur-
ring in the main channel from modulation of the stereo-
phonic channel or that occuring in the stereophonic
channel from modulation of the main ¢channel.

Stereophonic pilottone-- An audio tone of fixed or vari-
able frequency modulating the carrier during the trans-
mission of stereophonic programs.

Stereophonic separation— The ratio of the electrical
signal caused in the right (or left} stereophonic channel
to the electrical signal caused in the left (or right) stereo-
phonic channel by the transmission of only a right (or left)
signal.

Sunrise and sunset- For each particular location and
during any particular month, thetime of sunrise and sun-
set as specified in the instrument of authorization (see
§73.1209).

White area— The area or population which does not re-
ceive interference-free primary service from an author-
ized AM station or does not receive a signal strength of
atleast 1 mV/m from an authorized FM station.

In AM. FM, TV rules ...

§73.1530 Portable test stations— A portable test station
is one that is moved from place to place for making field
strength and ground conductivity measurements, for se-
lecting station transmitter sites. and conducting other
specialized propagation tests. Portable test stations are
not normally used while in motion, and may not be used
for the transmission of programs intendedto be received
by the public.

§73.1700 Broadcast day. The term broadcast day
means that period of time between the station’s sign-on
and its sign-oft.

§73.1720 Daytime. Operation is permitted during the
hours between average monthly local sunrise and aver-
age monthly local sunset.

(a) The controlling times for each month of the year are
stated in the station’s instrument of authorization. Uni-
form sunrise and sunset limes are specified for all of the
days of each month, based upon the actual times of sun-
rise and sunset for thefifteenth day of themonth adjusted
to the nearest quarter hour. Sunrise and sunset times are
derived by using the standardized procedure and the ta-
bles in the 1946 American Nautical Almanac issued by
the United States Naval Observatory.

Allocations

InAMrules ...

§73.21 Classes of AM broadcast channels and sta-
tions,

(a) Clear channel. A clear channel is one on which
the dominant station or stations render service over wide
areas, and which are cleared of objectionable interfer-
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ence within thair primary service areas and overall ora
substantial portion of their secondary service areas. Sta-
tions operating on these channels are classified as fol-
lows:

(1) Class [ station. A Class | station is a dominant
station operating on a clear channel and designed to
render primary and secondary service over an extended
area and at relatively long distances. Its primary service
area is free from objectionable interference from other
stations onthe same andadjacentchannels, and its sec-
ondary service area free from interference except from
stations on adjacent channels, and from stations on the
same channel in accordance with the channel designa-
tion in §73.25 or §73.182. The operating power shall not
belessthan 10 kilowatts normore than 50 kilowatts. (Also
see §73.25 [a] for further power limitation.)

(2) Class Il station. A Class || station is a secondary
station which operates on a clear channel (see §73.25)
andis designatedtorender service overaprimaryservice
area which is limited by and subject to such interference
asmaybereceivedfrom Class| stations. Whenever nec.
essary a Class Il station shall use a directional antenna
or other means toavoid interference with Class | stations
and with other Class Il stations, in accordance with
§73.182 (and §73.22 in the case of Class Il-A stations).
Class Il stations are divided into five groups:

(i) Class ll-A station, A Class II-A station is an unlim-
ited time Class Il station operating on one of the clear
channels listed in §73.22 and assigned to a2 community
within a state specified in the Table containedin that sec-
tion. A Class II-A station shall operalte with power of not
less than 10 kilowatts nighttime nor more than 40 kilo-
watts at any time.

(i) Class 1I-B station. A Class I1-B station is an unlim-
itedtime ClassllIstationotherthanthoseincludedinClass
II-A, I-C, and II-5. Except as subparagraphs (a) (2)(ii)(A)
and (B) of this section provide otherwise, a Class 1I-B
station shail operate with a power not less than 0.25 kW
nor more than 50 kW.

(A) Class I11-B stations authorized before June 1,
1985, to operate on any of the 25 Class | channels listed
in §73.25(a) shall operate with the powers authorized as
of June 1, 1980, or such other power as the Commission
may subsequentlyauthorize. Class ll-B stationsonthese
channels authorized afterJune 1, 1980, inthe contiguous
48 states, mustmeettherequirementsforprimaryservice
setoutin §73.37(d)(2)(i).

(B) Class lI-B stations authorized before June 3,
1985, to operate on any of the 14 channels listed in
§73.25(c) shall operate with the powers authorized as of
June 3, 1985, or such other power as the Commission
may subsequently authorize during Stage 3 of the pro-
cessdescribedin §73.357(d)(4).

{C) The nightime power of Class II-B stations which
are authorized after June 1, 1980, to operate inany of the
contiguous 48 states on any of the Cass | channels listed
in §73.25(a), and which do not meet the requirements for
primary service setoutin§73.37(e)(2)(i), shallnotexceed
1 kW.

(D) Class li-B stations which are authorized after
June 1, 1980, tooperatein any ofthe contiguous 48 states
on any of the Class | channels listed in §73.25(a), and
which meet the requirements for primary service set out
in §73.37(e)(2)(i), shall operate with power not less than
250 watts nor more than 50 kW.

(iii) Class |I-C station. A Class I1-C stationisan unlim-
ited time Class |l station which operates with a daytime
power of not less than 0.25 kW normore than 50 kW and
anighttime power of notless than 0.25 kW nor more than
1 kW as follows:

(A)Class I-C stations authorized after June 1, 1980,
on the 25 channels listed in §73.25(a) are those which do
not meet the requirements for primary service set out in
§73.37(e)(2)(i).

{B) Class II-C stations authorized after June 3, 1985,
on the 14 channels listed in §73.25(c) or which operate
for the first time on one of such channels after that date.

(iv) Class II-D station. A Class II-D station is a Class
Il station operating daytime or limited time. A Class II-D
station shall operate with power not less than 8.25 kilo-
watts nor more than 50 kilowatts.

(v) Class II-S stations. Class M-S stations are former
Class 11-D stations which have been authorized limited
power operation during nighttime on the 14 channels
listedin§73.25(c). Class II-S stations operate with power
less than 250 watts nighttime without protection from in-
terference.

(b) Regional channel. A regional channel is one on
which several stations may operate with powers set out
in subparagraphs (1) and (2) of this paragraph. The ser-
vicearea of a station operatingonaregionalchannelmay
be limited to a given field strength contour as a resuft of
interference.

(1) Class |ll station. A Class (Il station operates on a
regional channel and is designed to render service pri-
marilytoaprincipal center of populationandthe rural area
contiguous thereto. Except as provided in subparagraph
(b}(2) of this section, a Class IIl station operates with a
power not less than 0.5 kW and not more than 5 kW.

(2) Class IIl stations in Alaska, Hawaii, Puerto Rico,
and the U.S. Virgin Islands are permitted a maximum
power of 50 kW day or night. Until the North American
Regional Broadcasting Agreement (NARBA) is termi-
natedwith respecttothe Bahamalslands andthe Domin-
ican Republic, radiation toward those countries,
respectively, from a Class |l station in Puerto Rico or the
Virgin (slands may not exceed the level that would be
produced by an omnidirectional antenna with a transmit-
ter power of 5 kW, or such lower level as will comply with
NARBA requirements for protection of stations in the Ba-
hamalslandsandthe Dominican Republicagainst objec-
tionableinterference.

(¢) Local channel. A local channel is one on which
several stations operate unlimited time with powers no
greater than providedinthis paragraph. The primary ser-
vice area of a stalion operating on a such channel may
be reduced as a consequence of interference. Such sta-
tions operate with power no greater than 1 kW daytime
ornighttime.

(1) Class IV station. A Class |V station is a station
operating on a local channel and designed to render ser-
vice primarily to a community and the suburban and rural
areas contiguous thereto. The power of a station of this
class shall not be less than 0.25 kilowatt, nor more than
1 kilowatt, and its primary service area is subject to inter-
ference in accordance with §73.182. Stations which are
licensed to operate with 0.1 kilowatt may continue to do
$0.

NOTE 1: All authorizations of new or changed Class
1-B, Class [I-B, Class II-D, Class IIl or Class IV facilities
after October 30, 1961, are subject to whatever interfer-
ence may be received from, or whatever overlap of 2.0
mv/m and 25 mv/m groundwave contours may be in-
volved with previously or subsequently authorized Class
ll-Afacilities.

NOTE 2: The following table indicates the interna-
tionalclasses of AM broadcasting stations withwhichthe
domestic classes of stations set out in the previous para-
graphs of this section correspond:

International Corresponding Classes of Chan.
Classes of U.S. Classes  Avail. in U.S. for
AM Stations of AM Stations Each Class of Stn.
Class A I-A Clear Channeis
I-B Clear Channels
I-C Clear Channels
Class B 1l Clear Channels
1I-A Clear Channels
-8 Clear Channels
n-c Clear Channeis
-0 Clear Channels
I-S Clear Channels
1] Regnl Channels
Class C [\ Local Channels

§73.22 Assignment of Class |-A stations.

(a) Table of assignments. One Class I1-Astationmay
be assigned on each channel listed in the following table
within the designated state or states:

State(s) in
which Class
II-A

Chan- Location of Assignment
nel Exisling may be
(khz) Class | Station Applied for
670 Chicago Idaho
720 Chicago Nevada or |daho
770 New York New Mexico
780 Chicago Nevada
880 New York N. Dakota, S. Dak-

ota, or Nebraska
890 Chicago Utah
1020 Pittsburgh New Mexico
1030 Boston Wyoming
1100 Cleveland Colorado
1120 St. Louis Calif. or Qregon
1180 Rochester Montana
1210 Philadelphia Kans., Neb.

or Oklahoma
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(b) Minimum service to "white* areas. No Class II-A
station shall be assigned unless at least 25% of its night-
time interference-free service area or at least 25% of the
population residing therein receives no other interfer-
ence-free nighttime primary service.

(¢) Power. Class II-A stations shall operate with not
less than 10 kw power nighttime.

(d) Protection. (1) Protection by Class II-A stations to
other stations. The co-channel Class I-A station shallbe
protected by the Class II-A station toits 0.1 mv/m contour
daytime and its 0.5 mv/im 50% skywave contour night-
time. The 0.1 mV/m groundwave the Class I-N station
does not develop a 0.1 mV/m 50% skywave signal. All
other stations of any class contour of a Class I-N station
is 1o be protected in those azimuths in which authorized
on or before October 30, 1961, shall normally receive
protectionfromaobjectionableinterferencefromClass||-A
stations as provided in §73.182.

(2) Protection to Class lI-A stations. A Class Il-A sta-
tion shall normally receive daytime protection 1o its 0.5
mv/m groundwave contour and nighttime protection to
the contour to which it is limited by the co-channel Class
1-A station.

() Applications not complying with this section. Ap-
plications for Class II-A stations which do not meet the
requirements of paragraphs (b) and (c) of this section will
be returned without further consideration.

§73.24 Broadcast facilities; showing required. An au-
thorization for a new standard broadcast station or in-
crease in facilities of an existing station will be issued only
after a satisfactory showing has been made in regard to
the following, among others:

(a) That the proposed assignment will tend to effect
afair, efficient and equitable distribution of radio service
among the several states and communities.

(b) That a proposed new station (or a proposed
change inthe facilities of an authorized station) complies
with the pertinent requirements of §73.37.

NOTE: With respect to new Class II-A stations or to
stations for which applications were accepted for filing
before July 13, 1964, the provisions of NOTE 1 0f§73.37
ofthis chapter shall apply. Special provisions concerning
interference from Class II-A stations to stations of other
classes authorized after October 30, 1961 are contained
in §73.22(d) of this chapter and NOTE 310 § 73.21 of this
chapter. The level of interference shall be computed pur-
suant 10 §§73.182 and 73.186 of this chapter.

(¢) That the applicant is financially qualified to con-
struct and operate the proposed station.

(d) That the applicant is legally qualified. That the
applicant (or the person ot persons in control of an appli-
cantcorporation or otherorganization) is of goodcharac-
ter and possesses other qualifications sufficient to
provide a satisfactory public service.

(e) That the technical equipmentproposed, the loca-
tion of the transmitter, and other technical phases of op-
eration comply with the regulations governing the same,
andthe requirements of good engineering practice. (See
technical regulations of this subpart and 873. 188.)

() Thatthe facilities sought are subject to assignment
as requested under existing intemational agreements
and the rules and regulations of the Commission.

(9) That the population within the 1 m/v contour does
not exceed 1.0 percent of the population within the 25
mv/m contour: Provided, however, that where the num-
ber of persons within the 1 m/v contour is 300 or less the
provisions of this subparagraph are not applicable.

(h) That, in the case of an application for a Class Il
station the proposed station would radiate, during two
hours following local sunrise and two hours preceding
localsunset,in any directiontowardthe 0.1 mv/mground-
wave contour of a co-channel United States Class |-A or
1-B station, no more than the maximum radiation values
permitted under the provisions of §738.187.

(i) That, in the case of an application for a Class II-A
station (see §73.22), 25% or more of the area of popula-
tionwithinthe nighttimeinterference-free service contour
of the proposed station receives no nighttime interfer-
ence-free primary service from another siation.

(i) That the 5 mv/m contour (or, at night, the interfer-
ence-free contour, if of a higher field strength) encom-
passes the entire principal community to be served. For
Class II-C and |I-S stations on the 14 frequncies listed in
§73.24(c) itis not necessaryto demonstrate the ability to
provide such coverage during nighttime operation.

(k) That the public interest, convenience and neces-
sity will be served through the operation under the pro-
posed assignment.

§73.25 Clear channels: Classes | and |l stations. The
frequencies in the following tabuiations are designated



as clear channels and assigned for use by the classes of
stations given:

{a) On each of the following channels, one Class |I-A
station will be assigned, operating with power of 50 kw:
640, 650, 660, 670, 700, 720, 750, 760, 770, 780, 820,
830, 840, 870, 880, 890, 1020, 1030, 1040, 1100, 1120,
1160, 1180, 1200 and 1210khz. In addition, onthe chan-
nels listed in this paragraph, Class |l stations may be
assigned asfollows:

(1) On 670, 720, 770, 780, 880, 830, 1020, 1030,
1100, 1120, 1180 and 1210khz, one Class lI-A unlimited
time station, assigned and located pursuant to the pro-
visions of §73.22; and

(2} On any of the 25 channels listed at the beginning
of this paragraph:

(i) the unlimited time, limited time, daytime-only,
spacified hours, and time-sharing Class [l stations au-
thorized prior toJune 1, 1980, to operate on those chan-
nels; and

(ii) additional unlimited time Class [I-B and II-C sta-
tions authorized after June 1, 1980.

(iii) additional daytime-only Class |l stations whose
transmitter sites are located inside the 0.5 mv/m 50%
nighttime contour of the respective co-channel Class |I-A
stations.

(b) To each of the following channels there may be
assignedClass|andClass I stations:680,710,810,850,
940, 1000, 1060, 1070, 1080, 1090, 1110, 1130, 1140,
1170, 1190, 1500, 1510, 1520, 1530, 1540, 1550 and
1560 khz.

NOTE: Classand Class |l stations on 1540khz shall
deliver notover 4 uV/m groundwave or 25uV/m skywave
at any point of land in the Bahama Islands, and such
stations oparatingnighttime (i.e., sunsetto sunrise atthe
location of the U.S. station) shall be located not less than
650 miles from the nearest point of land in the Bahama
Islands.

(c) For Class l stations on 540, 690, 730, 740, 800,
860, 900, 990, 1010, 1050, 1220, 1540, 1570, and 1580
khz. Effective June 1, 1985 no applications for new Class
1I-D stations will be accepted on these channels.

§73.26 Regional channels: Class lll stations{a) The
following frequencies are designated as regional chan-
nels and are assigned for use by Class Ill and Class IlI-S
stations: 550, 560, 570, 580, 590, 600, 610, 620, 630,
790, 910, 920, 930, 950, 960, 970,980, 1150, 1250, 1260,
1270, 1280, 1290, 1300, 1310, 1320, 1330, 1350, 1360,
1370, 1380, 1390, 1410, 1420, 1430, 1440, 1460, 1470,
1480, 1580, and 1600 khz.

{b) Additionally, in Alaska, Hawaii, Puerto Rico and
the U.S.VirginIslands the frequencies 1230, 1240, 1340,
1400, 1450 and 1480 kHz are designated as regional
channels, and are assigned for use by Class |ll stations.
Stations formerly licensed to these channeis in those lo-
cations as Class |V stations are redesignated as ClasslIl
stations.

(c) No application for new daytime-only stations will
be accepted on the channels tisted in paragraph (a) of
this section.

§73.27 Local Channels; Class IV stations Within the
coterminous 48 states, the followingfrequencies are des-
ignated as local channels and are assigned for use by
Class IV stations: 1230, 1240, 1340, 1400, 1450, and
1480 khz.

§73.28 Assignments of stations to channels (a) With
respect to applications for new Class |i-A stations, and
otherapplications acceptedforfiling before July 13, 1964,
the individual assignments of stations to channels which
may cause interference to other United States stations
only shall be made in accordance with the provisions of
this part for the respective classes of stations involved.
(For determining objectionable interference, see
§§73.22, and 73.182 through 73.186.)

(b) The Commission will not make an AM station as-
signment that does not conform with intemational re-
quirements and restrictions on spectrum use that the
United States has accepted as a signatory to treaties,
conventions, and other international agreements. See
§73.1650 of this chapter for a list of pertinent treaties,
conventions and agreements, and §73.3570 for proce-
dural provisions relating to compliance with them.

(c) Engineering standards now in force domestically
differ in some respects from those specified for interna-
tional purposes. The engineering standards specified for
international purposes (see §73.1650, International
Agreements) will be used to determine: (1) The extentto
whichinterference mightbe caused by aproposedstation
in the United States to a station in another country; and
(2)whether the United Statesshouldregisteranobjection
to any new or changed assignment notified by another
country. The domestic standards in effect in the United

States will be used to determine the extent to which inter-
ference exists orwould exist from a foreign station where
the value of such interference enters into a calculation of:
(1) the serviceto be rendered by a proposed operation in
the United States; or (2) the permissible interfering signal
from one station in the United States to another United
States station.

§73.29 Class IV stations on regional channels No li-
censa will be granted for the oparation of a Class IV sta-
tion on a regional channel.

InFM rules ...

§73.201. Numerical designation of FM broadcast
channels--The FM broadcast band consists of that por-
tion of the radio frequency spectrum between 88 mega-
cycles per second (MHz) and 108 MHz. Itis divided into
100 channels of 200 kHz each. For convenience, the
frequencies available for FM broadcasting (including
those assigned to noncommercial educational broad-
casting) are given numarical designations which are
shown in the table below:

Freq. Ch. No. Freq. Ch. No.
88.1 mhz 201 98.1 mhz 251
88.3 mhz 202 98.3 mhz 252
88.5 mhz 203 98.5 mhz 253
88 7 mhz 204 98 7 mhz 254
88.9 mhz 205 98.9 mhz 255
89.1 mhz 206 99.1 mhz 256
89.3 mhz 207 99.3 mhz 257
89.5 mhz 208 99.5 mhz 258
89.7 mhz 209 99.7 mhz 259
89.9 mhz 210 99 9 mhz 260
90.1 mhz 211 100.1 mhz 261
90.3 mhz 212 100.3 mhz 262
80.5 mhz 213 100.5 mhz 263
80.7 mhz 214 100.7 mhz 264
90.9 mh2 215 100.8 mhz 265
91.1 mhz 216 101.1 mh2z 266
91.3 mhz 217 101 3 mhz 267
1.5 mhz 218 101.5 mhz 268
91.7 mhz 219 10t.7 mhz 269
91.9 mhz 220 101.9 mhz 270
92.1 mhz 221 102.1 etz 27
92.3 mhz 222 102.3 mhz 272
92.5 mhz 223 102.5 mhz 2713
92.7 mhz 224 102 7 mhz 274
92.9 mhz 225 102 9 mhz 275
93.1 mh2 226 103 1 mhz 276
93.3 mhz 227 103 3 mhz 277
93.5 mhz 228 103.5 mhz 278
93.7 mhz 229 103.7 mhz 279
93.9 mhz 230 103.9 mhz 280
94.1 mhz 231 104.1 mhz 281
94.3 mhz 232 104.3 mhz 282
94.5 mhz 233 104.5 mhz 283
94.7 mhz 234 104 7 mhz 284
94.9 mhz 235 104.9 mhz 285
951 mhz 236 105.1 mhz 286
95.3 mhz 237 105.3 mhz 287
95.5 mhz 238 105.5 mhz 288
95.7 mhz 239 105.7 mhz 289
95.9 mhz 240 105.9 mhz 290
96.1 mhz 241 106.1 mhz 201
96.3 mhz 242 106.3 mhz 292
96.5 mhz 243 106.5 mhz 203
96.7 mhz 244 106.7 mhz 204
96.9 mhz 245 106.9 mhz 295
97.1 mhz 246 107 1 mhz 296
97.3 mhz 247 107.3 mhz 207
97 5 mhz 248 107 5 mhz 298
97.7 mhz 249 107.7 mhz 209
97.9 mhz 250 107 .8 mhz 300

§73.202. Table of Allotments.—(a) General. The follow-
ing Table of Allotments contains the channels (other than
noncommercial educational Channels 201-220) desig-
nated for use in communities in the United States, its
territories, and possessions. All listed channels are for
Class Bstations inZones| and I-Aandfor Class C stations
in Zene Il unless otherwise specifically designated.

(1) Channels designated with an asterisk may only
be used by noncommercial educational broadcast sta-
tions. Noncommercial educational FMallotments{(Chan-
nels 201-220) available for use in various communities in
Arizona, California, New Mexico, and Texas are listed in
§73.504. The rules governing the use of noncommercial
educationalchannelsinothercommunitiesarecontained
in§73.501.

(2) Each channel listed in the Table of Allotments
reflects the class of station that is authorized, or has an
application filed, to use it based on the minimum and
maximum facility requirements for each class contained
in§73.211.

NOTE: The provisions of this subparagraph [(a)(2)]
become effective March 1, 1987.

{b)Table of FM Allotments. [EDITOR'SNOTE: Chan-
nel assignments by cities are reprinted in the AM-FM
directory and are not repeated here. ]

§73.203. Availability of channels- (a) Except as pro-
videdfor in paragraph (b} of this section, applications may
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be filed to construct FM broadcast stations only at the
communities and onthe channels and classes contained
in the FM Table of Allotments (§73.202(b)). Applications
that fail to comply with this reguirement, whether or not
accompaniedby a petition toamendthe Table, will notbe
accepted for tender.

(b) In the event a channel becomes available for ap-

plication on a first comeffirst served basis, an applicant
may propose a lower class channel. Applications for the
modificationofan existing FMbroadcast station mayalso
propose a lower class of channel. In both cases, the ap-
plicant nead not file a petition for rulemaking to amend
the Table of FM Allotments (§73.202(b}) to specify the
lower channel class.
73.207 Minimum distance separations between sta-
tlons.-- (a) Except for assignments made pursuant to
§§73.213 or 73.215, FM allotments and assignments
must be separated from other allotments and assign-
ments on the same channel (co-channel) and five pairs
of adjacent channels by not less than the minimum dis-
tances specified in paragraphs (b) and (¢) of this section.
The Commission will not accept petitions to amend the
Table of Allotments, applications for new stations, or ap-
plications to change the channe! or location of existing
assignments unless transmitter sites meet the minimum
distance separation requirements of this section, or such
applications conform to the requirements of §§73.213 or
73.215. However, applications to modify the facilities of
stations with short-spaced antenna locations authorized
pursuant to prior waivers of the distance separation re-
quirements may be accepted, provided that such appli-
cations propose to maintain or improve that particular
spacing deficiency. Class D (secondary} assignments
are subject only to the distance separation requirements
contained in paragraph (b)}3) of this section. (See
§73.512 for rules goveming the channel and location of
Class D (secondary) assignments.)

(b) The distances listed in Tables A, B and C applyto
allotments and assignments on the same channel and
each of five pairs of adjacent channels. The five pairs of
adjacent channels are the first {200 kHz above and 200
kHz belowthe channel under consideration), the second
(400kHz above and below), the third (600 kHz above and
below), the fifty-third (10.6 MHz above and below), and
the fifty-fourth (10.8 MHz above and below). The dis-
tances inthe Tables apply regardiess of whether the pro-
posed station class appears first or second in the
*Relation” column ofthe table.

(1)} Domestic allotments and assignments must be
separated from each other by not lessthan the distances
in Table A which follows:

{2) Under the Canada-United States FM Broadcast-
ing Agreement, domestic U.S. allotments and assign-
ments within 320 kilometers (199 miles) of the common
bordermustbe separated from Canadian allotments and
§73.205. Zones.

For the purpose of allotments and assignments, the
United States is divided into three zones as follows:

(a) Zone | consists of that portion of the United States
located withinthe confines of the following lines drawn on
the United States Albers Equal Area Projection Map
(based on standard parallels 29 1/2° and 45 1/2°; North
American datum); Beginning at the most easterly point
on the State boundary line between North Carolina and
Virginia; thence in a straightline fo apointonthe Virginia,
West Virginia boundary line located at North Latitude 37
49' and West Longitude 80" 12" 30"; thence westerly
along the southem boundary lines of the States of West
Virginia, Ohio, Indiana, and lllinois to a point at the junc-
tion of the lllinois, Kentucky, and Missouristateboundary
lines; thence northerly along the westem boundary line
ofthe Stateoflllinoistoapointatthe junctionofthe lliinois,
lowa, and Wisconsin state boundary lines; thence,
easterly alongthe northem state boundary line of lllinois
to the 80th meridian; thence north along this meridian to
the 43.5-parallel; thence east along the parallel to the
United States-Canada border; thence southerly and fol-
lowing that border until it again intersects the 43.5-paral-
lel; thence east along this parallel to the 71st meridian;
thence in a straight line to the intersection of the 69th
meridian andthe 45th parallel; thence eastalong the 45th
parallel to the Atlantic Ocean. When any of the above
lines pass through a city, the city shall be considered to
belocatedin Zone . (See Figure |0f§73.698 [incomplete
copy of Rules]).

(b}ZonelAconsists of Puerio Rico, the VirginIslands,
andthat portion of the State of Californiawhich is tocated
south of the 40th parallel.

() Zone ! consists of Alaska, Hawaii and the rest of
the United States which is not located in either Zone | or
Zone |A.
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assignments by notlessthanthedistancesgiveninTable
B, which follows. When applying Table B, U.S Class C2
aliotments and assignments are considered to be Class
B; also, U.S. Class C3 allotments and assignments and
U.S. Class A assignments operatingwith more than 3 kW
ERP and 100 meters antenna HAAT {(or equivalent lower
ERPandhigherantennaHAAT based on aclass contour
distance of 24 km) are considered to be Class B1.
{3)Underthe Mexico-United States FMBroadcasting
Agresment, domestic U.S. allotments and assignments
within 320 kilometers (199 miles) of the common border
must be separated from Mexican allotments and assign-
ments by not less than the distances given in Table C,
which follows. When applying Table C, U.S. Class C2,
C3 and B1 allotments and assignments are considered
tobeClass B;U.S.Class C1allotments and assignments
are considered to be Class C; also, U.S. Class A assign-
ments operating with more than 3 kW ERP and 100 me-
ters antenna HAAT average terrain {or equivalent lower

ERP and higherantenna HAAT based onaclass contour
distance of 24 km) are considered to be Class B.

(¢) The distances listed below apply only to allot-
ments andassignmentson Channel253(98.5MHz). The
Commission will not accept petitionsto amend the Table
of Allolments, applicalions for new stations, or applica-
tions to change the channel orlocation of existing assign-
ments where the following minimum distances (between
transmitter sites, in kilometers) from any TV Channel 6
alloiment or assignment are not met:

Minimum Distance Separation from TV Channel 6
(82-88 mhz)

TV Zones
FM Class TV Zone | & Il
A 17 22
B1 19 23
B 22 26
C3 19 23
Cc2 22 26
C1 29 33
C 36 41

§73.210 Station classes.—(a) The rules applicable o a
particular station, including minimum and maximum fa-
cilities requirements, are determined by its class. Possi-
ble class designations depend uponthe zone inwhich the
station's transmitter is located. The zones are defined in
§73.205. Allotted station classes are indicated in the
Table of Allotments, §73.202. Class A, B1 and B stations
may be authorized in Zones | and I-A. Class A, C3, C2,
C1 and C stations may be authorized in Zone If.

(b) The power and antenna height requirements for
eachclassaresetforthing§73.211. Ifastationhasan ERP
and an antenna HAAT such that it cannot be classified
using the maximurmn limits and minimum requirements in
§73.211, itsclass shall be determined using the following
procedure:

(1) Determine the reference distance of the station
using the procedure in paragraph (b){1)(i) of §73.211. If
this distance is less than or equal to 28 km, the station is
Class A, otherwise,

(2) For a station in Zone | or Zone I-A, except for
Puertc Rico and the Virgin Islands:

(i) M this distance is greater than 28 km andiess than
or equal 10 39 km, the station is Class B1.

(ii} If this distance is greaterthan 39km and lessthan
or equal to 52 km, the station is Class B.

(3) For a station in Zone II:

(i) if this distance is greater than 28 km and less than
or equal to 39 km, the station is Class C3.

(i} lfthis distanceis greaterthan 39 kmand less than
or equal to 52 km, the station is Class C2.

(iii) If this distance is greater than 52 km and less than
or equalto 72 km, the station is Class C1.

(iv)Ifthis distance is greaterthan 72kmandlessthan
or equal to 92 km, the station is Class C.

{4) For a station in Puerto Rico or the Virgin Islands:

(i) 1 this distance is less than or equal o 42 km, the
station is Class A.

(i) [f this distance is greater than 42 km and less than
or equal to 46 km, the stationis Class B1.

(iii} I this distance is greater than 46 km and lessthan
or equal to 78 km, the station is Class B.

§73.211 Power and antenna height requirements.
{a) Minimum requirements.

{1)Exceplas providedinparagraphs(a){3)and (b)(2)
of this section, FM stations must operate with aminimum
effective radiated power (ERP) as follows:

(i} The minimum ERP for Class A stations is 0.1 kW.

(if) The ERP forClass B1 stations must exceed 6 kW.

(iii} The ERP forClass B stations must exceed 25 kW.

(iv) TheERPfor Class C3 stations mustexceed 6kW.

(v} The ERP for Class C2 stations must exceed 25
kW.

(vi) The ERP for Class C1 stations must exceed 50
KW.

(vii} The minimum ERP for Class C stations is 100
kW.

(2) Class C stations must have an antenna height
above average terrain (HAAT) of atleast 300 meters (984
feet). No minimum HAAT is specified for Classes A, B1,
B, C3,C2, or C1 stations.

(3) Stations of any class except Class Amay havean
ERP less than that specified in paragraph (aj(1) of this
section, providedthatthereferencedistance, determined
in accordance with paragraph (b)(1)(i) of this section, ex-
ceeds the distance to the class contour for the next lower
class. Class A stations may have an ERP less than 100
walts provided that the reference distance, determinedin
accordance with paragraph (b){(1)(i) of this section,
equals or exceeds 6 kilometers.

(b) Maximum limits.

(1) Except for stations located in Puerto Rico or the
Virgin Islands, the maximum ERP in any direction, refer-
ence HAAT anddistance tothe class contour foreach FM
stalion class are listed below:

Class

Reference  contons
Station HAAT in distquce in
Closs Mavimmn ERP weters (1) kileweters
A 6 kw (7.8 dBK) 100 (328) 28
B1 25 kw (14.0 dBk) 100 (328) 39
B 50 kw (17.0 dBk) 150 (492) 62
C3 25 kw (14.0 dBk) 100 (328) 39
c2 50 kw (17.0 dBk) 150 (492) 52
C1 100 kw (20.0 dBk) 209 (981) 72
C 100 kw (20.0 dBk) 600 (1968) 92

(i} The reference distance of a station is obtained by
findingthe predicteddistancetothe 1 mV/m contourusing
Figure 1 of §73.333 and then rounding o the nearest
kilometer. Antenna HAAT is determined using the pro-
cedurein §73.313. Ifthe HAAT so determinedis lessthan
30 meters (100 feet), a HAAT of 30 meters must be used
when finding the predicted distance to the 1 mV/m con-
tour.

(ii) If a station’s ERP is equal to the maximum for its
class, its antenna HAAT must not exceed the reference
HAAT, regardless of the reference distance. For exam-
ple,aClass A station operating with 6 kW ERP may have
an antenna HAAT of 100 meters, but not 101 melers,
even though the reference distance is 28 km in both
cases.

(i) Except as provided in paragraph (b}(3) of this
section, no station will be authorized in Zone | or I-A with
an ERP equal to 50 kW and a HAAT exceeding 150 me-
ters. No station will be authorized in Zone li with an ERP

equal to 100 kW and a HAAT exceeding 600 meters.

(2) Ifa station has an antennaHAAT greaterthan the
reference HAAT for its class, its ERP must be lower than
theclass maximum suchthatthereferencedistance does
not exceed the class contour distance. If the antenna
HAAT is so great that the station's ERP must be lower
than the minimum ERP for its class (specified in para-
graphs (a)(1) and (a)(3) of this section), that lower ERP
will become the minimum for that station.

(3) For stations located in Puerto Rico or the Virgin
Islands, the maximum ERP in any direction, reference
HAAT, and distance 1o the class contour for each FM
stationclass are listed below:

Class
Reference cantonr
Statiun HAAT in distance in
Class Murcimum ERP weters (1) kiloweters
A 6 kw (7.8 dBk) 240 (787) 42
B1 25 kw (14 0 dBk) 150 (492) 46
B 50 kw {17 0 dBk) 472 (1549) 78

{¢) Existing stations. Stations authorized prior to
March 1, 1984 that do not conform to the requirements of
this section, may continue to operate as authorized. Sta-
tions operating with facilities in excess of those specified
in paragraph (b) of this section may not increase their
effective radiated powers or extend their 1 mVv/m field
strength contour beyond the location permitted by their
present authorizations. The provisions of this section will
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not apply tc applications to increase facilities for those
stations operating with less than the minimum power
specified in paragraph (a) of this section.

§73.213 Grandtathered short-spaced stations.(a)
Stations at locations authorized prior to November 16,
1964 that did not meet the separation distances required
by §73.207 and have remained short-spaced since that
time may be modified or relocated provided that the pre-
dicted distance tothe 1 my/mfield strength contour is not
extendedtowardthe 1 mV/m field strength contour of any
short-spaced station. Mutual increase in the facilities of
such stations up to the limits set forth in §73.211 may be
permitted pursuant toan agreement between the affected
stations and a showing of public interest. See §73.4235.

(b) Stations at locations authorized prior to May 17,
1989 that did not meet the IF separalion distances re-
quired by §73.207 and have remained short-spaced
sincethattime maybe modifiedorrelocated providedthat
the overlap area of the two stations' 36 mV/m field
strength contoursis notincreased. See tableonpage 16.

(c) Stations at locations authorized by grant of appli-
cations filed prior to October 2, 1989 that became short-
spacedasaresultofthe revisionof§73.207in the Second
Reportand Order in MM Docket No. 8B-375 may be mod-
ified or relocated in accordance with paragraph (c)(1) or
(¢)(2) of this section. New stations on channel allotments
made by order granting petitions to amend the Table of
FM Allotments which were filed prior to October 2, 1989,
may be authorized in accordance with paragraph (c)(1)
or (¢)(2) of this section. No other stations will be author-
ized pursuant to these paragraphs.

(1) Applications for authorizationunderrequirements
equivalent to those of prior rules. Each application for
authority to operate a Class A station with no more than
3000wattsERPand 100metersantennaHAAT (orequiv-
alent lower ERP and higher antenna HAAT based on a
class contour distance of 24 km) must specify atransmit-
ter site that meets the minimum distance separalion re-
quirements in this paragraph. Each application for
authority to operate a Class A station with more than 3000
watts ERP (up to a maximum of 5800 watts) but with an
antenna HAAT lower than 100 meters such that the dis-
tance to the predicted 0.05 mv/m (34 dB uV/m) F(50,10)
field strength contour does not exceed 98 km must spec-
ify a transmitter site that meets the minimum distance
separation requirementsin this paragraph. Each applica-
tion for authority to operate an FM station of any class
other than Class A must specify a transmitter site that
meets the minimum distance separationrequirementsin
this paragraph with respect to Class A stations operating
pursuant to this paragraph orparagraph(c)(2) of this sec-
tion, and that meets the minimum distance separation
requirements of §73.207 withrespecttoallother stations.

{2) Applications for authorization of Class A facilities
greater than 3000 watts ERP and 100 melers HAAT.
Eachapplicationtooperate a Class A station withan ERP
andHAAT suchthatthereferencedistance wouldexceed
24 kilometers must contain an exhibit demonstrating the
consentofthe licensee of each co-channel, first, second,
or third adjacent channel station (for which the require-
ments of §73.207 are not met) tc a grant of that applica-
tion. Each such applicationmustspecify atransmitter site
that meets the applicable IF-related channel distance
separation requirements of §73.207. Applications that
specify a transmitter site which is short-spaced to an FM
station other than another Class A station which is seek-
ing a mutual increase in facilities may be granted only if
no alternative fully-spaced site or less short-spaced site
isavailable. Licensees of Class Astationsseekingmutual
increases in facilities need not show that a fully-spaced
site or less shont-spaced site is available. Applications
submitted pursuant to the provisions of this paragraph
may be granted only if such action is consistent with the
publicinterest.

§73.215 Contour protectionfor short-spacedassign-
ments.

The Commissionwillaccept applications that specify
shont-spaced antenna locations (locations that do not
meetthedomesticco-channel andadjacentchannel min-
imumdistance separationrequirementsof§73.207); pro-
videdthat, such applications propose contour protection,
as defined in paragraph (a) of this section, with all short-
spaced assignments, applications and allotments, and
meet the other applicable requirements of this section.
Each application tobe processed pursuantto this section
mustspecifically request such processingonitsface, and
must include the necessary exhibit lo demonstrate that
the requisite contour protection will be provided. Such
applications may be granted when the Commission de-
termines that such action would serve the public interest,
convenience, and necessity.

(a) Contour protection. Contour protection, for the
purpose of this section, means thaton the same channel
and on the first, second and third adjacent channels, the



predictedinterfering contours of the proposed station do
not overlap the predicted protected contours of other
shont-spaced assignments, applications and allotments,
and the predicted interfering contours of other short-
spaced assignments, applications and allotments do not
overlap the predicted protected contour of the proposed
station.

(1) The protected contours, for the purpose of this
section, are defined as follows: For all Class B and B1
stations on Channels 221 through 300 inclusive, the
F(50,50)field strengths along the protected contours are
0.5mV/m (54 dBu)and 0.7 mV/m (57 dBu), respectively.
Forall other stations, the F(50,50) field strengthalongthe
protected contour is 1.0 mV/m (60 dBu).

(2) The interfering contours, for the purpose of this
seclion, are defined as follows. For co-channel stations,
the F(50,10) field strength along the interferingcontour is
20 dB lower than the F(50,50) field strength along the
protected contourfor which overlapis prohibited. For first
adjacentchannel stations (+/-200kHz), the F(50,10) field
strength along the interfering contour is 6 dB lower than
the F(50,50)field strength alongthe protected contour for

which overlap is prohibited. Forsecond adjacentchannel
stations (+/-400 kHz), the F(50,10) field strength along
the interfering contour is 20 dB higher than the F(50,50)
field strength along the protected contour for which over-
lap is prohibited. For third adjacent channel stations (+/-
600kHz), the F(50,10) field strengthalong the interfering
contour is 40 dB higher than the F(50,50) field strength
along the protected contour for which overlap is prohib-
ited.

(3) The locations of the protected and interferingcon-
tours of the proposed station and the other shont-spaced
assignments, applications and allotments must be deter-
mined in accordance with the procedures of paragraphs
(c), (d)(2) and (d)(3) of §73.313, using data for as many
radials as necessary to accurately locate the contours.

(b) Applicants requestingshort-spacedassignments
pursuantto this section must take into account the follow-
ing factors in demonstrating that contour protection is
achieved:

(1) The ERP and antenna HAAT of the proposed
station in the direction of the contours of other short-
spaced assignments, applications and allotments. If a

MINIMUM DISTANCE SEPARATION REQUIREMENTS—U.S. STATIONS
in Kilometers (miles)

Relation Co-channel 200 khz 400/600 khz 10.6/10.8 mhz
A toA 115 (71) 72 (45) 31 (19) 10 (6)
A to BT 143 (89) 96  (60) 48 (30) 12 )
A 10B 178 (111) 113 (70) 69 (43) 15 (9)
A to C3 142 (88) 89 (55) 42 (26) 127
A 10 C2 166 (103) 106 (66) 55 (34) 15 (9)
A to C1 200 (124) 133 (83) 75 (47) 22 (14)
A toC 226 (140) 165 (103) 95 (59) 29 (18)
B1 to B1 175 (109) 114 (71) 50 (31) 14 (9)
B1 to B 211 (131) 145 (90; 71 (44) 17 (M
B1 to C3 175 (109) 14 (71 50 (a1) 14 (9
Bi to C2 200 (124) 134 (83) 56 (35) 17 (1)
B1 to C1 233 (145) 161 (100) 77 (48) 24 (15)
B1to C 259 (161) 193 (120) 105 (65) 31 (19)
B loB 241 (150 169 (105 74 (46) 20 (12
B to C3 211 (131 145 (90 74 (44) 17 (N1
B to C2 241 (150) 169 (105) 74 {46) 20 (12)
B toCi 270 (168) 195 (121) 79 (49) 27 (17)
B toC 274 {170) 217 (135) 105 (65) 3B (22)
C3 to C3 153 (95) 99 (62) 43 (27 14 (9)
C3 10 C2 177 (110) 117 (73) 56 (35 17 (11
€3 to Ci 211 (131) 144 (90) 76 (47) 24 (15)
C3toC 237 (147) 176 (109) 96 (60) 31 (19)
C2to C2 190 (118) 130 (81) 58 (36) 20 (12)
€2 to Ci 224 (139 158 (98 79 (49) 127 (17)
C2to C 249 {155 188 (117 105 (65) 35 (22)
C1 to Cf 290 (152) 177 (110) 82 (51) 34 (21)
ClwoC 270 {168) 209 (130) 105 (65) 41 (25)
Cwc 290 (180) 241 (150) 105 (65) 48 (30)

MINIMUM DISTANCE SEPARATION REQUIREMENTS—U.S. TO CANADIAN STATIONS
in Kilometers

Co-channel Adjacent Channels L.F.
Relation 0 khz 200 khz 400 khz 600 khz 10.6/10.8 mhz
A to A 132 85 45 37 8
A to B!l 180 113 62 54 16
A toB 206 132 76 69 16
A to Ci 239 164 98 90 32
A toC 242 177 108 100 32
B1 to B1 197 131 70 57 24
Bito B 223 149 84 71 24
B1 to C1 256 181 106 92 40
Bito C 259 195 116 103 40
B toB 237 164 94 74 24
B to C1 271 195 115 95 40
B toC 274 209 125 106 40
C1 to C1 292 217 134 101 48
Clto C 302 230 144 M 48
C toC 306 241 153 113 48

MINIMUM DISTANCE SEPARATION REQUIREMENTS—U.S. TO MEXICAN STATIONS
in Kilometers (miles)

Relation Co-~channel 200 khz 400/600 khz 10.6/10.8 mhz
Ato A 105 (65) 65 (40) 25 (15) 8 (5
AtoB 175 (110) 105 (65) 65 (40) 16 (10)
AtoC 210 (130) 170 (105) 105 (65) 8 (5)
AtoD 95 (60) 50 (30) 25 (15) 8 (9
B to B 240 (150) 170 (105) 65 (40) 25 (15)
BtoC 270 (170 215 (215) 105 (65) 40 (25)
BioD 170 {105 95 (60) 65 (40) 16 (10)
CtoC 290 (180) 240 (150) 105 (65) 48 (30)
CtoD 200 (125) 155 (95) 105 (65) 25 (15)
DtoD 18 (11) 10 (6) 5 (3) 3 {2
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directional antenna is proposed, the pattern of that an-
tenna must be used 1o calculate the ERP in particular
directions. See §73.316 for additional requirements for
directionalantennas.

(2) The ERP and antenna HAAT of other short-
spaced assignments, applications and allotments in the
direction ofthe contoursofthe proposedstation. The ERP
andantenna HAATS in the directions of concern mustbe
determined as follows:

(i) For vacant allotments, contours are based on the
presumed use, at the allotment’s reference point, of the
maximum ERP that could be authorized for the station
class of the allotment, and antenna HAATS in the direc-
tions of concern that would result from a nondirectional
antenna mounted at a standard eight-radial antenna
HAAT equal to the reference HAAT for the station class
ofthe allotment.

(ii) For existing stations that were not authorized pur-
suant to this section, inciuding stations with authorized
ERP that exceeds the maximum ERP permitted by
§73.211 forthe standard eight-radial antenna HAAT em-
ployed, and for applications not requesting authorization
pursuant 1o this section, contours are based on the pre-
sumed use of the maximum ERP for the applicable sia-
tion class (as specified in §73.211), and the antenna
HAATSs inthe directions of concern that would result from
anondirectionalantennamountedatastandard eight-ra-
dial antenna HAAT equal to the reference HAAT for the
applicable station class, without regard to any other re-
strictions that may apply {e.g., zoning laws, FAA con-
straints, application of §73.213).

(iii) For stations authorized pursuant to this section,
except stations with authorized ERP that exceeds the
maximum ERP permitted by §73.211 for the standard
eight-radial antenna HAAT employed, contours are
based on the use of the autherized ERP in the directions
of concern, and HAATS in the directions of concem de-
rived from the authorized standard eight-radial antenna
HAAT. Forstations with authorized ERPthatexceedsthe
maximum ERP permitted by §73.211 for the standard
eight-radial antenna HAAT employed, authorized under
this section, contours are based on the presumed use of
the maximum ERP for the applicable station class (as
specified in §73.211), and antenna HAATs in the direc-
tions of concern that would result from a nondirectional
antenna mounted at a standard eight-radial antenna
HAAT equal to the reterence HAAT for the applicable
station class, without regardto any other restrictions that
may apply.

(iv) For applications containing a request for authori-
zation pursuant to this section, except for applications to
continue opeération with authorized ERPthat exceedsthe
maximum ERP permitted by §73.211 for the standard
eight-radial antenna HAAT employed, contours are
based on the use of the proposed ERP in the directions
of concern, and antenna HAATs in the directions of con-
cemderivedfrom the proposed standard eight-radial an-
tenna HAAT. For applications to continue operation with
an ERP that exceeds the maximum ERP permitted by
§73.211 forthe standard eight-radial HAAT employed, if
processing is requested under this section, contours are
based on the presumed use of the maximum ERP for the
applicable station class (as specified in §73.211), and
antenna HAATS in the directions of concern that would
result from a nondirectional antenna mounted at a stan-
dard eight-radial antenna HAAT equal to the reference
HAAT for the applicable station class, without regard to
any other restrictions that may apply.

NOTE: Applicants are cautioned that the antenna
HAAT inanyparticular direction of concem willnotusually
te the same as the standard eight-radial antenna HAAT
or the reference HAAT for the station class.

(c) Applications submitted for processing pursuantto
this section are not required to propose contour protec-
tion ofany assignment, application or allotment for which

the minimum distance separation requirements of
§73.207 are met, and may, in the directions of those as-
signments, applications andallotments, employthemax-
imum ERP permitted by §73.211 for the standard
eight-radial antenna HAAT employed.

(d) Stations authorized pursuant to this section may
be subsequently authorized on the basis of compliance
with the domestic minimum separation distance require-
ments of §73.207, uponfiling of an FCC Ferm 3016rFCC
Form 340 (as appropriate} requesting a modification of
authorization.

{e) The Commission will not accept applications that
specify a short-spaced antenna location for which the
following minimum distance separation requirements, in
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kilometers (miles), are not met:

Reiation  Co-channel 200 khz 400/600 khz
A to A 82 (51) 42 (26) 25 (16)
A toB1 119 (74) 66 (41} 46 (29)
A toB 143 (89) 88 (59) 67 (42)
A toC2 143 (89) 846 (52) 53 (33)
A to Ci1 178 {(111) 111 (69) 73 (45)
A toC 203 (126) 142 (88) 93 (58)
BitoB1 138 (86) 88 (55) 48 (30)
B1 to B 175 (109) 114 (71) 69 (43)
B1toC2 163 (101) 105 (65) 55 (34)
BitoC1 200 (124) 134 (83) 74 (46)
Bl to C 233 (145) 169 (105) 105 (65)
B toB 211 (131) 145 (90) 71 (44)
B toC2 200 {124) 134 (83) 69 (43)
B toC1 241 (150) 169 (105) 77 (48)
B toC 270 (168) 195 (121) 55 (34)
C2to C2 163 (101) 105 (65) 55 (34)
C2t C1 196 (122) 169 (105) 74 (46)
C2to C 224 (138) 169 (105) 105 (65)
CltoC1 224 (139) 158 (98) 79  (49)
CltoC 249 (155) 188 {117) 105 (65)
C toC 270 (168) 209 (130) 105 (65)

NOTE: Until further notice, the Commission will not
accept applications that specify short-spaced antenna
locations pursuant to this section wherein the proposed
distance separation is less than the normally required
distanceseparationin §73.207 by more than 8 kilometers
(5miles). Thistemporaryrestriction willberemoved when
the Commission determinesthatavailable resourcesare
sufficient to allow the timely processing of additional ap-
plications proposing short-spaced locations using con-
tourprotection.

§73.220 Restrictions on use of channels (a) The Fre-
quency 89.1 mhz (Channel 206) is reserved in the New
York City metropolitan area for the use of the United Na-
tions with the equivalent of an antenna height of 150 me-
ters (492 feet) above average terrain and effective
radiated power of 20 kilowatts, and the FCC will make no
assignments which would cause objectionable interfer-
ence with such use.

(b) In Alaska, FM broadcast stations operating on
Channels 221-300 (92.1-107.9 mhz) shall not cause
hammfulinterferencetoandmustacceptinterferencefrom
non-Government fixed operations authorized prior to
January 1, 1882,

In Noncommercial FM rules ...

§73.506 Classes of noncommercial educational FM
stations and channels.--(a) Noncommercial educa-
tional stations operating on the channels specified in
§73.501 are divided into the following classes:

(1)AClass D educational stationis one operatingwith
no more than 10 watts transmitter power output.

(2) A Class D educational (Secondary) station is one
operating with no more than 10 watts transmitter power
output in accordance with the terms of §73.512 or which
has elected to follow these requirements before they be-
come applicable under the terms of §73.512.

(3) Noncommercial educational FM (NCE-FM) sta-
fions with more than 10 watts transmitter power output
areclassifiedasClassA,B1,B,C3,C2,C1, orCdepend-
ingon the station’s effective radiated powerand antenna
height above average terrain, and on the zone in which
the station’s transmitter is located, on the same basis as
setforthin §§73.210and 73.211 for commercial stations,

(b} Any noncommercial educational station except
Class D may be assigned to any of the channels listed in
§73.501. Class D noncommercial educational FM sta-
tions applied for or authorized prior to June 1, 1980, may
continue to operate on their authorized channels subject

- tothe provisions of §73.512.

§73.507 Minimum distance separations between sta-
tions -

(a)Minimumdistance separations. Noapplicationfor
a naw station, or change in channel or transmitter site or
increase in facilities of an existing station, will be granted
unless the proposedfacilities willbe locatedsoastomeet
the adjacent channel distance separations specified in
§73.207(a) for the class of station involved with respect
to assignment on Channels 221, 222, and 223 listed in
§73.201 {except where in the case of an existing station
the proposed facilities fall within the provisions of
§73.207(b}), or where a Class D station is changing fre-
quency to comply with the requirements of §73.512.

(b) Stations authorized as of September 10, 1962,

which do not meet the requirements of paragraph (a) of
this section and §73.511, may continue to operale as
authorized; butany application to change facilities will be
subject to the provision ot tni1s secuon.

(c)(1) Stations separatedinfrequencyby 10.60r10.8
MHz (53 0r54 channels) from allotments or assignments
on non-reserved channels will not be authorized unless
they conform to the separations in Table A given in
{73.207.

(2) Under the United States-Mexican FM Broadcast-
ing Agreement, for stations and assignments differing in
frequency by 10.610 10.8 MHz (53 or 54 channels), U.S.
noncommercial educational FM allotments and assign-
ments must meet the Separations given in Table C of
§73.207to Mexican allotments or assignments inthe bor-
derarea.

in TV rules ...

§73.603. Numerical designation of television chan-
nels—(a)

Freq. Freq.

Band Band

Chan. tMega-  Chan. {Mega-

No. cyeles) No. cycles)
2 ... 54-60 43 . 644-850
3 . 60-66 44 o a 650-856
4 66-72 45 ... ... 6564662
5 76-82 46 .. ... b662-668
6 . B2-88 47 66B-674
7 174-180 48 . 674-680
8 180-186 49 680-686
9 186-192 50 686-692
10 192-198 51 692-698
1 198-204 52 698-704
1 aomo 204-210 83 . 704-710
13 210-216 54 710-716
14 470-476 S amo 716-722
15 476-482 56 722-728
16 482-488 57 728-734
17 486-494 58 734-740
18 494-500 59 740-746
19 500-506 60 746.752
20 506-512 61 752-758
21 512-518 62 758-764
22 518-524 63 764-770
23 524-530 64 770-776
24 530-536 65 776-782
25 536-542 66 7682-788
26 542-548 67 788-794
27 548-554 68 794-800
28 554-560 69 800-806
29 560-566 70 .. 806-812
30 566-572 71 812-818
31 572-578 72 818-824
32 578-584 73 824-830
33 584-580 74 . 830-836
34 590-586 75 836-842
35 596-602 76 842-848
36 602-608 77 . 848-854
37 608-614 78 854-6860
38 614-620 79 B60-866
39 620-626 80 . . BBB-872
40 626-632 ar .. . 872878
a1 632-638 82 878-884
42 638-644 83 6884-890

(b)In Alaska, elevision broadcast stations operating
on Channel 5 (76-82 mhz) andon Channel 6 (82-88 mhz)

shall not cause harmfulinterference and must acceptin-
terference from non-Government fixed operations au-
thorized prior to January 1, 1982,

(c)Channel37,608-614 mhz, isreservedexclusively
for the radio astronomy service.

(d) In Hawaii, the frequency band 488-494 mhz is
allocated for non-broadcast use. This frequency band
{Channel 17) will not be assigned in Hawaii for use by
television broadcast stations.

§73.606. Table of Assignmenis--(a) The following
Table of Assignments contains the channels assignedto
the listed communities inthe United States, its territories,
and possessions. Channaels designated with an asterisk
are assigned for use by noncommercial educational
broadcast stations only. A station on a channel identified
by a plus or a minus mark is required to operate with its

carrier frequencies offset 10khz above orbelow, respec-
tively, the normal carrier frequencies.

(b) Table of Allotments. [EDITOR'S NOTE: Channel
assignments by cities are reprinted in the TV diractory
and are not repeated here. |

§73.607. Availability of channels--(a) Applications may
be filed to construct television broadcast stations only on
the channels assigned in the Table of Allotments
(§73.606(b)) and only in the communities listed therein.
Applications which fail to comply with this requirement,
whether or not accompanied by a petition to amend the
Table, will not be accepted for filing. However, applica-
tions specifying channels which accord with publicly an-
nounced FCC orders changing the Table of Allotments
will be accepted for filing even though such applications
are tendered before the effective dates of such channel
changes.

(b} [Deleted; see note below]. A channel assignedto
acommunity listed in the Table of Assignments is avail-
able upon application in any unlisted community whichis
located within 15 miles of the listed community. In addi-
tion,achannelassignedtoacommunity listedinthe Table
of Assignments and not designated for use by noncom-
mercial educational stations only, is available upon appli-
cation in any other community within 15 miles thereof
which, although listed in the table, is assigned only a
channel designated for use only by noncommercial edu-
cational stalions. Where channels are assigned to two or
more communities listed in combination in the Table of
Assignments the provisions of this paragraph shall apply
separately to each community so listed. The distance
between communities shall be determined by the dis-
lance between the respective coordinates thereof as set
forth in the publication of the United Stales Department
of Commerce enlitled Air Line Distances Between Cities
inthe United States. (This publication may be purchased
from the Government Printing Office, Washington, D.C.)
If said publication does not contain the coordinates of
either or both communities the coordinates of the main
post office in either or both of such communities shall be
used. The methodtobe followed in making the measure-
ments is set forthin §73.611(d).

[EDITOR'S NOTE: Subsection (b) was deleted by
orderadopled2-17-83(DocketNo. 82-320). Applications
on file on the date of adoption will be processed under the
former rule; all applications filed after that date will be
acceptedonlyiftenderedas validcompeting applications
to applications already found acceptable by the staff
underihe rule.]

§73.609. Zones— (a) For the purpose of allotment and
assignment, the United States is divided into three zones
as follows:

(1) Zone | consists ofthat portion of the United States
located withinthe confines of the following lines drawn on
the United States Albers Equal Area Projection Map
(based on standard parallels 29 1/2° and 45 1/2°; North
American datum); Beginning at the most easterly point
on the state boundary line between North Carolina and
Virginia; thence a straight line to a point on the Virginia-
West Virginia boundary line located at North Latitude 37°
49' and West Longitude 80" 12' 30*; thence westerly
along the southern boundary lines of the states of West
Virginia, Ohio, Indiana andlllinois o apoint atthe junction
of the lllinois, Kentucky, and Missouri state boundary
lines; thence northerly along the western boundary line
ofthe state of lllinois to a point at the junction of the lllinois,
lowa, and Wisconsin state boundary lines; thence
easterly along the northern state boundary line of lllinois
to the 90th meridian; thence north along this meridian to
the 43.5" parallel; thence east along this parallel to the
United States-Canada border; thence southerly and foi-
lowing that borderuntil it again intersects the 43.5° paral-
lel; thence east along this parallel to the 71st meridian;
thence in a straight line 1o the intersection of the 69th
meridianandthe 45th parallel; thence eastalong the 45th
parallel; to the Atlantic Ocean. When any of the above
lines pass through a city, the city shall be considered to
be located in Zone |. (See Figure 1 of §73.699).

Minimum Distance Separation Requirements in kilometers (miles)

Relation Co-channel 200 khz 400/600 khz 10.6/10.8 mhz
Ato A 105 (65) 64 (40) 27 (17) 8 (5)
A to B1 138 (86) 88 (55) 48 (30) 11 (6)
Ato B 163 (101) 105 (65) 69 {43) 14 (9)
Ato C3 138 (86) 84 (52) 42 (26) 1 (6)
Ato C2 163 (101) 105 (65) 55 (34) 14 (9)
A to C1 960 (122) 122 (8Q) 74 (46) 21 (13)
AtoC 222 (138) 161 (100) 94 (58) 28 (17)
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North Latitude West Longitude
a) 29 ° 40'00” 83° 24:00":
b) 30 ° 07'00" 84° 12_00"
¢) 30° 31'00" 86 °3000

d) 30 ° 48'00" 87° 58_30:
e) 30°00'00" 90 ° 3830

i} 30 ° 04'30" 93 ° 19'00'
Q) 29 ° 46'00" 95 ° 05'00"
h) 28 ° 43'00" 96 © 30°30"

iy 27 ° 52'30" 97 ° 32'00"

(2) Zonellconsists of thatportion of the United States
which is notlocatedin either Zonel or Zone lll, and Puerto
Rico, Alaska, Hawaiian islands and the Virgin islands.

Table IV of Sec. 73.698—UHF Mileage Separations

(1) (@) (3) (4)
20 miles 20 miles 55 miles

(L.E (Intermod- {Adjacent

beat) ulation)- channel)
14 22 16-19 15
15 23 17-20 14,16
16 24 14, 18-21 15,17
17 25 14-15, 19-22 16, 18
18 26 14-16, 20-23 17,19
19 27 14-17, 21-24 18, 20
20 28 15-18, 22-25 19, 21
21 29 16-19, 23-26 20, 22
22 30. 14 17-20. 24-27 21,23
23 31.15 18-21, 25-28 22, 24
24 32, 16 19-22, 26-29 23,25
25 33,17 20-23, 27-30 24, 26
26 34,18  21-24, 28-31 25, 27
27 35.19  22-25, 29-32 26, 28
28 36, 20 23-26, 30-33 27.29
29 37, 21 24-27, 31-34 28. 30
30 38, 22 25-28, 32-35 29, 31
31 39, 23 26-29, 33-36 30, 32
32 40, 24 27-30, 34-37 31,33
33 41,25 28-31. 35-38 32,34
34 42, 26 29-32. 36-39 33,35
35 43, 27 30-33. 37-40 34, 36
36 44 28 31-34, 38-41 35, 37
37 45, 29 32-35. 39-42 36, 38
38 46, 30 33-36, 40-43 37, 39
39 47, 31 34-37, 41-44 38, 40
40 48, 32 35-38. 42-45 39. 41
41 49,33 36-39, 43-46 40, 42
42 50, 34 37-40, 44-47 41,43
43 51, 35 38-41, 45-48 42, 44
44 52,36  39-42, 46-49 43, 45
45 53, 37 40-43, 47-50 44, 46
46 54, 38 41-44, 48-51 45, 47
47 55, 39 42-45, 49-52 46, 48
48 56. 40 43-46, 50-53 47, 49
49 57, 41 44-47, 51-54 48, 50
50 58, 42 45-48, 52-55 49, 51
5t 59, 43 46-49, 53-56 50, 52
52 60, 44 47-50, 54-57 51, 53
53 61, 45 48-51, 55-58 52, 54
54 62, 46 49-52. 56-59 53, 55
55 63, 47 50-53, 57-60 54, 56
56 64,48  51-54, 58-61 85, 57
57 65, 49 52-55, 59-62 56, 58
58 66, 50  53-56. 60-63 57, 59
59 67, 51 54.57, 61-64 58, 60
60 68, 52 55-58, 62-65 59, 61
61 69, 33 56-59, 63-66 60, 62
62 70, 54 57-60, 64-67 61, 63
63 71,55 58-61, 65-68 62, 64
64 72,56  59-62. 66-69 63, 65
65 73, 57 60-63, 67-70 64, 66
66 74, 58 61-64, 68-71 65, 67
67 75, 59 62-65, 69-72 66, 68
68 76. 60 63-66. 70-73 67, 69
69 77, 61 64-67, 71-74 68. 70
70 78, 62 65-68, 72-75 69, 71
71 79, 63 66-69. 73-76 70,72
72 80, 64 67-70, 74-77 71,73
73 81, 65 68-71, 75-78 72,74
74 82,66 69-72, 76-79 73,75
75 83, 67 70-73, 77-80 74, 76
76 68 71-74, 78-81 75, 77
77 69 72-75, 79-82 76, 78
78 70 73-76, 80-83 77.79
79 71 74-77. 81-83 78, 80
80 72 75-78, 82-83 79, 81
81 73 76-79, 83 80, 82
82 74 77-80 81, 83
83 75 78-81 82

(3) Zone Ili consists of that portion of the United
States located south of aline, drawn on the United States
Albers Equal Area Projection Map (based on standard
parallels 29 1/2° and 45 1/2°; North American datum),
beginning at a point on the east coast of Georgia and the
31st parallel and ending at the United States-Mexican
border, consisting of arcs drawn with a 241.4 kilometer
{150 mile) radius to the north from the following specified
points: (see page 17 for chart).

When any of the above arcs pass through a city, the
city shall be considered to be located in Zone |l. (See
Figure 2 of §73.699.)

§73.610. Minimum distance separations between
stations.— (a) The provisions of this section relate to al-
lotment separations and station separations. Petitions to

(5) (6) )
60 miles 60 miles 75 miles
(Oscil- {Sound {Picture
lator) image) image)
21 29 30
22 29 30
23 30 31
24 31 32
25 32 33
26 33 34
27 34 35
28. 14 35 36
29. 15 36 37
30. 16 37 38
.17 38 39
32,18 39 40
33. 19 40 41
34, 20 41 42
35, 21 42,14 43
36, 22 43,15 44, 14
37,23 44, 16 45, 15
38. 24 45, 17 46, 16
39. 25 46. 18 47,17
40, 26 47,18 48, 18
41, 27 48, 20 49,19
42, 28 49, 21 50. 20
43. 29 50, 22 51, 21
44, 30 51,23 52, 22
45, 31 52, 24 53, 23
46, 32 53, 25 54, 24
47,33 54, 26 55, 25
48, 34 55, 27 56. 26
49, 35 56, 28 57, 27
50. 36 57.29 58, 28
51,37 58, 30 59, 29
52, 38 59. 31 60, 30
53. 39 60, 32 61, 31
54, 40 61.33 62, 32
55. 41 62, 34 63, 33
56, 42 83. 35 64, 34
57,43 64, 36 65, 35
58, 44 65, 37 66. 36
59, 45 66, 38 67, 37
60. 46 67, 39 68. 38
61, 47 68. 40 69, 39
62, 48 69. 41 70. 40
63, 49 70, 42 71 M
64, 50 71,43 72, 42
65, 51 72, 44 73,43
66. 52 73, 45 74, 44
67, 53 74, 46 75, 45
68. 54 75, 47 76, 46
69, 55 76, 48 77. 47
70, 56 77. 49 78, 48
71,57 78, 50 79, 49
72, 58 79, 51 80. 50
73, 59 80, 52 81, 51
74, 60 81, 53 82, 52
75, 61 82, 54 83, 53
76, 62 83. 55 54
77,63 56 55
78, 64 57 56
79, 65 58 57
80. 66 59 58
81. 67 60 59
82, 68 61 60
83, 69 62 61
63 62
64 63
65 64
66 65
67 66
68 67
69 68
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amend the Table of Allotments (§73.606(b) other than
those also expressly requesting amendment of this sec-
tion or §73.609 will be dismissed and all applications for
new television broadcast stations or for changes in the
transmitter sites of existing stations will not be accepted
forfiling if they fail to comply with the requirements spec-
ified in paragraphs (b}, (c) and (d) of this section.

NOTE:Licenseesand permitteesoftelevisionbroad-
cast stations which were operating on April 14, 1952 pur-
suant o one or more separations below those set forth in
§--73.610 may continue to so operate, but in no event
may they further reduce the separations below the mini-
mum. As the existing separations of such stations are
increased, the new separations willbecome the required
minimum separations until separations are reached
which comply with the requirements of §73.610. There-
after the provisions of said section shall be applicable.

(b) Minimum co-channel allotment and station sepa-
rations:

(1) Zone Channels 2-13
Kilometers (Miles)

I 272.7 (169.5 mi )

Ii 304.9 (189.5 mi.) 280.8 (174.5 m1.)

Il 353.2 {219.5 mi.) 329.0 (204.5 mi.)

(2) Theminimumco-channeldistance separation be-
tween a station in one zone and a station in another zone
shall be that of the zone requiring the lower separation.

(c) Minimum allotment and station adjacent channel
separations applicable to all zones:

(1) Channels 2-13 95.7 km (59.5 mi.)
Channels 14-69 87.7 km (54.5 mi.)

(2) Due to the frequency spacing which exists be-
tween channels 4 and 5, belween channels 6 and 7, and
between channels 13 and 14, the minimum adjacent
channel separations specified above shall not be appli-
cable 1o these pairs of channels (see §--73.603(a)).

(d) In addition 1o the requirements of paragraphs (a),
(b) and {c) of this section, the minimum assignment and
station separations between slations onchannels 14-69,
inclusive, as set forthin Table |l of §--73.698 mustbe met
in either rule making proceedings looking towards the
amendmentofthe Table of Assignments (§--73.606 (b))
orin licensing proceedings. No channel listed in column
(1) of Table Il of §--73.698 [see box] will be assigned to
anycity, andnoapplicationforanautharizationio operate
on such a channel will be granted unless the mileage
separations indicated at the top of columns (2)-(7), inclu-
sive, are met with respect to each of the channels listed
in those columns and parallel with the channelin column
(1.

{e) The zone in which the transmitter of a television
statfon is located or proposed to be located determines
the applicable rules with respect to co-channel mileage
separations where the transmitteris located in a different
zone from that in which the channel to be employed is
located.

(fiThedistanceslisted belowapplyonlytoallotments
and assignments on Channel 6 (82-88 MHz). The Com-
mission will not accept petitions to amend the Table of
Allotments, applications for new stations, or applications
tochangethe channelorlocation of existing assignments
where the following minimum distances (between trans-
mitter sites, in kilometers) from any FM Channel 253 al-
lotment or assignment are not met:

Channels 14-28

248.6 (154.5 mi.)

TV Zones
FM Class TV Zone | & 1l
A 17 22
B1 19 23
B 22 26
C3 19 23
c2 22 26
Ct 29 33
C 36 41

§73.614. Power and antenna height requirements--
{a) Minimum requirements. Applications will nat be ac-
ceptedfor filing if less than 10dbk (100 watts) horizontally

polarized visual effective radiated powerin any horizontal
direction. No minimum antenna height above average
terrain is specified.

{b) Maximum power. Applications will not be ac-
cepted forfiling if they specify a powerwhich exceedsthe
maximum permitted boundaries specifiedinthe following
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formulas:

Maximum visual effective

radiated power in db above

Channel Nos. one kilowatt (dBk)

2.6 20 dBk (100 kw)
7-13 25 dBk (316 kw)
14-83 37 dBk (5000 kw)

(6) The effective radiated power in any horizontal or
vertical direction may not exceed the maximum values
permitted by this section and Figure 3and 4 of §73.1700.

(7) The effective radiated power at any angle above
the horizontal shall be as low as the state of the art per-
mits, and in the same vertical plane may not exceed the
effective radiated power in either the horizontal direction
or below the horizontal, whicheveris greater.

(¢) The zone in which the transmitter of a television
station is located or proposed 1o be located determines
the applicable rules with respect to maximum antenna
heights andpowersforVHF stations when thetransmitter
is located in Zone | and the channel 1o be employed is
located in Zone I, or the transmitter is located in Zone Il
and the channel to be employed is located in Zone |.

In AM, FM, TV rules ...

§73.1635 Special temporary authorizations (STA) --A
special temporary authorization (STA) is the authority
granted 1o a permittee or licensee 10 permitthe operation
of a broadcast facility for a limited period at a specified
variance with the terms of the station authorization or
requirements of the FCC rules applicable to the particular
class of station.

(1) A request for an STA should be filed with FCC in
Washington, D.C. at least 10 days priorto the date of the
proposedoperation.

(2) The request is to be made by letter and shall fully
describethe proposedoperationandthenecessity forthe
requested STA. Such letter requests shall be signed by
*he licensee orthe licensee's representative.

(3) Arequest foran STA necessitated by unforeseen
aquipment damage or failure may be made without re-
gardto the procedural requirements of this section (e.g.,
via telegram or telephone). Any request made pursuant
to this paragraph shall be followed by a written confirma-
tion requestconfirming to the requirements of paragraph
(a)(2) above. Confirmation requests shall be submitted
within 24 hours. (See also §73.1680 Emergency Anten-
nas).

(4) An STA may be granted for an initial period not to
exceed 180days. Alimited number of extensions of such
authorizations may be granted for additional periods not
exceeding 180days per extension. An STAnecessitated
by technical or equipment problems, however, may, in
practice, be granted for an initial period not to exceed 90
days with a limited number of extensions not to exceed
90 days per extension. The permittee or licensee must
demonstrate that any further extensions requested are
necessary and that all stepsto resume normal operation
are being undertaken in an expeditious and timely fash-
ion.

(5) Certain rules permit temporary operation at vari-
ance without prior authorization from the FCC when no-
tification is filed as prescribedin the particularrules. See
§73.62, Directional Antenna System Tolerances:
§73.157, Antenna Testing During Daytime; §73.1250,
Broadeasting Emergency Information; §73.1615, Oper-
ation During Modification of Facilities; and §73.1680,
Emergency Antennas.

(b) An STAmay be modified orcancelled by the FCC
without prior notice or right 1o hearing.

(c)Norequest by an AM station for temporary author-
ity to extend its hours of operation beyond those author-
ized by its regular authorization will be accepted or
granted by the FCC exceptin emergency situations con-
firmingwiththerequirements 0f§73.3542. Application for
Emergency Authorization. See also §73.1250, Broag-
casting Emergency Information.

§73.1650 International agreements. (a) The Rules in
this Part 73, and authorizations for which they provide,
are subject to compliance with the international obliga-
tions and undertakings of the United States. Accordingly,
all provisions inthis Part 73 are subjectto compliance with
applicable requirements, restrictions and procedures ac-
cepted by the United States that have been established
by or pursuant to treaties or other international agree-
ments, arrangements or understandings to which the
United States is a signatory, including applicable an-
nexes, protocols, resolutions, recommendations and

other supplementing documents associated with such
international instruments.

(b) The United States is a signatory to the following
treatiesand otherinternational agreements that relale, in
whole orin part, to AM, FM or TV broadcasting:

(1) The following instruments of the Intemational
Telecommunication Union:

(i) Constitution;

(i) Convention;

(iii) Radio Regulations.

(2) Regional Agreement for the MF Broadcasting
Service in Region 2 (Rio de Janeiro, 1981).

(3) Bi-lateral Agreements between the United States
and Canada relating to: (i) AM Broadcasting; (i) FM
Broadcasting; (iii) TV Broadcasting.

(4) Bi-lateral Agreements between the United States
andMexicorelatingto: (i)AMBroadcasting; (ii) FMBroad-
casting; (jii) TV Broadcasting.

(5) Bi-laleral Agreement between the United States
andtheBahamalslands relatingtopresunriseoperations
by AM stations.

(6) North American Regional Broadcasting Agree-
ment (NARBA), which, for the United States, remains in
effect with respect to the Dominican Republic and the
Bahamalslands.

The documents listed in this paragraph are available
forinspection in the Office of the Chief, Policy and Rules
Division, Mass Media Bureau, FCC, Washington, D.C.
Copies may be purchased from the FCC Copy Contrac-
tor, whose name may be obtained from the FCC Con-
sumer Assistance Office.

in FCC Folicies ...

§73.4107 FM broadcast assignments, increasing
availability of--(a) See First Report and Order, MM
Docket 84-231, FCC 86-640, adopted December 19,
1984, 50 FR 3514, January 25, 1985,

(b) See Second Report and Order, MM Docket No.
84-231, FCC 85-124, adopted March 14, 1985, 50 FR
15558, April 19, 1985.

(¢) See Memorandum Opinion and QOrder, MM
Docket No. 84-231, FCC 86-76, adopted February 10,
1986.51 FR 9210, March 18, 1986.

{d) See Public Notice, 51 FR 26009, July 18, 1986. '

Multiple Ownership

§73.3555 Multiple Ownership—(a) No license toran AM,
FM or TV broadcast station shall be granted to any party
(including all parties under common control) if such party
directly or indirectly owns, operates, or controls one or
morebroadcast stations inthe same serviceand the grant
of such license will result in:

(1)any overlap ofthe predicted or measured 5mV/m
groundwave contours of the existing and proposed AM
stations, computed in accordance with §73.183 or
§73.186; or

(2) any overlap of the predicted 3.16 mV/m contours
of the existing and proposed FM stations, computed in
accordance with §73.313; or

{3)anyoverlapofthe Grade Bcontours of the existing
and proposed TV stations, computed in accordance with
§73.684.

(b} Nolicense for an AM, FM, or TV broadcast station
shall be granted to any party (including all parties under
common control}if such party direclly or indirectly owns,
operates,orcontrolsone ormoresuchbroadcast stations
and the grant of such license will result in:

(1) the predicted or measured 2 mv/m groundwave
contour of an existing or proposed AM station, computed
in accordance with §73.183 or §73.186, encompassing
the entire community of license of the TV broadcast sta-
tion(s} or the Grade A contour(s) of the TV broadcast
station(s), computed in accordance with §73.684, en-
compassing the entire community of license of the AM
station; or

(2) the predicted 1 mvim contour of a proposed FM
station, computed in accordance with §73.313, encom-
passing the entire community of license of an existing or
proposed TV broadcast station(s} or the Grade A con-
tour(s) of station(s), computed in accordance with
§73.684, encompassing the entire community of license
of the FM station.

{c)Nolicense foran AM, FM, or TV broadcast station
shall be granted 1o any party (including all parties under
common control) if such party directly or indirectly owns,
operates, or controls a daily newspaper and the grant of
such license willresultin:

(1) the predicted or measured 2 mv/m contour foran
AM station, computed in accordance with §73.183 or
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§73.186, encompassing the entire community in which
such newspaper is published; or:

(2) the predicted 1 mv/m contour for an FM station,
computed in accordance with §73.313, encompassing
the entire community in which such newspaper is pub-
lished; or

(3) the Grade A contour fora TV station, computed in
accordance with §73.684, encompassing the entira com-
munity in which such newspaper is published.

(d)(1) No license for a commercial AM, FM or TV
broadcast station shall be granted, transferred or as-
signed 1o any party (including all parties under common
control)ifthe grant, transferorassignmentofsuchlicense
would resultin such party or any of its stockholders, part-
ners, members, officers or directors, directly or indirectly,
owning, operating or controlling, or having a cognizable
inlerestin, either:

(A) more than fourteen (14) stations inthe same ser-
vice, or

(B) more than twelve (12) stations in the same ser-
vices which are not minority-controlled.

(2) No license for a commercial TV broadcast station
shall be granted, transferred or assigned to any party
(including all parties under common control) if the grant,
transfer or assignment of such license would result in
suchparty orany of its stockholders, partners, members,
officersor directors, directly or indirectly, owning, operat-
ingorcontrolling,orhavingacognizable interestin, either:

(A) TV stations which have an aggregate national
audience reach exceeding thirty (30) percent, or

(B) TV stations which have an aggregate national
audience reach exceeding twenty-five {25) percent and
which are not minority-controlled.

(3) For purposes of this paragraph:

{A) national audience reach means the total number
oftelevision householdsinthe Arbitran Area of Dominant
Influence (ADIymarkets inwhichthe reievant stations are
locateddividedbyihetotal nationaltelevisionhouseholds
as measured by AD! data at the time of a grant, transfer
orassignment of a license. For purposes of making this
calculation, UHF television stations shall be aftributed
with 50 percent of the television households in their ADI
markel. Where the relevant application forms require a
showingwithrespecttomarketdataare unavailable, then
the applicant shall make a showing as to the number of
television households in its market. Upon such a show-
ing, the Commission shallmake a determination astothe
appropriate audience reach to be attributed to the appli-
cant.

(b) TV broadcast station or “TV station” exclude sta-
tions which are primarily satellite operations.

(c) minority-controlled means more than 50 percent
owned by one or more members of a minority group.

(d) minoritymeans Black, Hispanic, Americanindian,
Alaska Native, Asian and Pacific Islander.

(e) No renewal of license shall be granted for a term
extending beyond January 1, 1980, to any part that as of
January 1, 1975, directly or indirectly owns, operates or
controls the only daily newspaperpublished inacommu-
nity and also of January 1, 1975, directly or indirectly
owns, operates or controls the only commercialauralsta-
tion or stations encompassing the entire community with
a city-grade signal during daytime hours (predicted or
measured signal for AM, predicted for FM), or the only
commercial TV station encompassingthe entire commu-
nity with a city-grade signal. The provisions of this para-
graph shall not require divestiture of any interest not in
conformity with its provisions earlier than January 1,
1980. Divestiture is not required for aural stations if there
is a separately owned, operaled or controtled TV broad-
cast station licensed to serve the community.

(f) This section is not applicable to noncommercial
educational FM and noncommercial educational TV sta-
tions.

NOTE 1: The word control as used herein is not lim-
itedtomajority stockownership, butincludes actualwork-
ing controlin whatever manner exercised.

NOTE 2: In applying the provisions of this section,
ownership and other interests in broadcast licensees,
cable television systems and daily newspapers will be
attributed totheir holders and deemed cognizable pursu-
antto the following criteria:

(a) Exceptas otherwise provided herein, partnership
anddirectownership interests and any voting stock inter-
est amounting 10 5% or more of the outstanding voting
stock of a corparate broadcast licensee, cable television
system or daily newspaper will be cognizable;

{b)No minority votingstockinterestwillbe cognizable
if there is a single holder of more than 50% of the out-
standing voting stock of the corporate broadcast licen-
see, cable television system or daily newspaperin which
the minority interest is held;



(¢) Investment companies, as defined in 15 USC
§80a-3, insurance companies and banks holding stock
through their trust departments in trust accounts will be
considered to have a cognizable interestonly if they hold
10% or more of the outstanding voting stock of a corpo-
rate broadcast license, cable television system or daily
newspaper, or if any of the officers or directors of the
broadecast licensee, cable television system or daily
newspaper are representatives of the investment com-
pany, insurance company or bank concerned. Holdings
by abank orinsurance company willbe aggregated if the
bank or insurance company has any right to determine
how the stock will be voted. Holdings by investmentcom-
panies will be aggregated if under common manage-
ment.

(d) Attribution of ownership interests in a broadcast
licensee, cable television system or daily newspaper that
are held indirectly by any pary through one or more in-
tervening corporations will be determined by successive
multiptication of the ownership percentagesforeach link
in the vertical ownership chain and application of the rel-
evant attribution benchmark to the resulting product, ex-
ceptthatwhereverthe ownership percentage for any kink
in the chain exceeds 50%, it shall not be included for
purposes of this multiplication. [For example, if A owns
10% of company X, which owns 60% of company Y,
which owns 25% of Licensee, then X's interest in Licen-
see would be 25% (the same as Y's interest since X's
interest in Y exceeds 50%), and A’s interest in Licensee
would be 2.5% (0.1 x 0.25). Under the 5% attribution
benchmark, X'sinterestinLicenseewouldbecognizable,
while A's interest would not be cognizabie. ]

(&) Voting stock interests held in trust shall be attrib-
utedto any person whoholds or shares the powerto vote
such stock, to any person who has the sole power to sell
suchstock, andto any person whohas the right to revoke
thetrustatwill ortoreplace thetrustee atwill. Ifthe trustee
hasatamilial, personalorextratrustbusinessrelationship
tothe grantororbeneficiary, as appropriate, willbe attrib-
uted with the stock interests held in trust. An otherwise
qualified trust will be ineffective to insulate the grantor or
beneficiary from attribution with the trust’s assets unless
allvoting stock interests held by thegrantororbeneficiary
in the relevant broadcast licensee, cable television sys-
tem or daily newspaper are subject to said frust.

(f) Holders of non-voting stock shall not be attributed
an interest in the issuing entity. Holders of debt and in-
struments such as warrants, convertible debentures, op-
tions or other non-voting interests with rights of
conversion to voting interests shall not be attributed un-
less and until conversion is effected.

(9)(1) Alimitedpartnershipinterestshall beattributed
to a limited partner unless that partner is not materially
involved, directly or indirectly, in the management or op-
eration of the media-related activities of the partnership
and the licensee or system so certifies.

(2) In order for a licensee or system to make the cer-
tification set forth in paragraph (a)(1) of this section, it
must verify that the partnership agreement or certificate
oflimited partnership, with respecttothe particularlimited
partner exempt from attribution, establishes that the ex-
emptlimitedpantner has no materialinvolvement, directly
orindirectly,inthe managementoroperation of themedia
activities of the partnership. The criteria which would as-
sure adequate insualtion for purposes of this certification
are described in the Memorandum Opinion and Order in
MM Docket No. 83-46, FCC 85-252 (released June 24,
1985) as modified on reconsideration in Memorandum
Opinion and Orderin MM Docket No. 83-46, FCC 86-410
(released November 28, 1986). Irrespective of theterms
of the cenrtificate of limited partnership or partnership
agreement, however, no such certificate shall be made if
the individual or entity making the certification has actual
knowledge of any materiaiinvolvementofthe limited part-
nersinthemanagementoroperationofthe media-related
business of the partnership.

(h) Officers and directors of a broadcast licensee,
cable television system or daily newspaper are consid-
eredto have acognizable interest in the entity with which
they are so associated. If any such entity engages in
businesses in addition to its prmary business of broad-
casting, cable television service or newspaper publica-
tion, it may request the Comrmission to waive attribution
for any officer or director whose duties and responsibili-
ties are wholly unrelated to its primary business. The of-
ficers and directors of a parent company of a broadcast
licensee, cable television system or daily newspaper,
with an attributable interest in any such subsidiary entity,
shallbe deemed 1o have a cognizable interestin the sub-
sidiary unless the duties and responsibilities of the officer
ordirector involved are wholly unrelated to the broadcast
licensee, cabletelevisionsystemor dailynewspapersub-
sidiary, and a statement properly documenting this fact
is submittedto the Commission. [This statement may be
included on the appropriate Ownership Report]. The of-

ficers and directors of a sister corporation of a broadcast
licensee, cable television system or daily newspaper
shall notbe attributed with ownership of these entities by
virtue of such status.

(i) Discrete ownership interests willbe aggregated in
determining whether or not an interest is cognizable
under this section. An individual or entity will be deemed
to have a cognizable investment if:

{1)}the sumoftheinterests heldby orthrough passive
investors is equal to or exceeds 10 percent; or

{2) the sum of the interests other than those held by
or through passive investors is equal to or exceeds 5
percent; or

(3) the sum of the interests computed under (1) plus
the sum of the interests computed under (2) is equal to or
exceeds 10 percent.

NOTE 3: In cases where record and beneficial own-
ershipofvotingstockis notidentical (e.g.,bank nominees
holding stock as record owners for the benefit of mutual
funds, brokerage houses holding stock in street names
forthe benefitof customers, investment advisors holding
stock in their own names for the benefit of clients, and
insurancecompanies holdingstock), theparty havingthe
rightto determine how the stock will be voted will be con-
sidered to own it for purposes of these rules.

NOTE 4. Paragraphs (a)-(d) of this sectionwill notbe
applied so as to require divestiture, by any licensee, of
existing facilities, and will not apply o applications for
increased power for Class 1V stations, to applications for
assignment of license or transfer of control filed in accor-
dance with §§73.3540(f) or 73.3541(b) of this part, or 1o
applications for assignment of license or transfer of con-
trol to heirs or legatees by will or intestacy if no new or
increased overlap would be created between commonly
owned, operated or controlled broadcast stations in the
same service and if no new encompassment of commu-
nities proscribed in paragraphs (b) and (c) of this section
as to commonly owned, operated, or controlled broad-
caststations ordaily newspaperswouldresult. Saidpara-
graphs will applyto all applications for new stations, to ali
other applications for assignment or transfer, and to all
applicationsformajorchangesinexistingstationsexcept
major changes that will result in overlap of contours of
broadcast stations in the same service with each other
no greater than already existing. (The resulting areas of
overlap of contours of such broadcast stations with each
other in such major change cases may consist partly or
entirely of new terrain. However, if the population in the
resulting overlap areas substantially exceeds that in the
previously existing overlap areas, the Commission will
not grant the application if it finds that to do so would be
against the public interest, convenience, or necessity.)
Commonlyowned, operated, orcontrolledbroadcast sta-
tions, with overlapping contours or with community-en-
compassing contours prohibited by this section may not
be assigned or transferred to a single person, group, or
entity, except as provided above in this note. If a com-
monly owned, operated, or controlled broadcast station
and daily newspaper fall within the encompassing pro-
scription of this section, the station may not be assigned
to a single person, group or entity if the newspaper is
being simultaneously sold to such single person, group
orentity.

NOTE 5: Paragraphs (a)-(d) of this section will not be
applied to cases involving television stations which are
primarily satellite operations. Such cases will be consid-
ered on a case-by-case basis in order to determine
whether common ownership, operation, or control of the
stations in question would be in the public interest.
Whether or not a particular television broadcast station
which does not present a substantial amount of locally
originated programming is primarily a satellite operation
will be determined on the facts of the particular case. An
authorized and operating satellite television station the
Grade B contour of which overlaps that of a commonty
owned, operated, or controlled non-satellite parent tele-
vision broadcast station, or the Grade A contour of which
completely encompasses the community of publication
ofacommonlyowned, operated, orcontrolled daily news-
paper, orthe communityof license ofacommonly owned,
operated, or controlled AM or FM broadcast station, or
the community of license of which is completely encom-
passed by the 2 mv/m contour of such AM broadcast
station or the 1 mv/m contour of such FM broadcast sta-
tion may subsequenily become a non-satellite station
with local studios and locally originated programming.
However, suchcommonlyowned,operated,orcontroiled
non-satellite television stations with Grade B overlap or
such commonly owned, operated, or controlled non-sat-
ellite television stations and AM or FM stations with the
aforementioned community encompassment, may not
be transferred or assigned o a single person, group, or
entity except as provided in Note 3. Nor shall any appli-
cation for assignment or transfer concerning such non-
satellite stations be granted if the assignment or transfer
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would be tothe same person, group or entity to which the
commonly owned, operated, or controlled newspaper is
proposed to be transferred, except as provided in Note
3.

NOTE 6. For the purposes of this section a daily
newspaper is one which is published four or more days
per week, which is in the English language and which is
circulated generally in the community of publication. A
college newspaper is not considered as baing circulated
generally.

NOTE 7: The Commission will entertain requests to
waive the restrictions of paragraph (b) of this section on
a case-by-casé basis. The Commission will look favor-
ably upon waiver applications that meet either of the fol-
lowing two standards: (1) those involving radio and
felevision station combinations in the top 25 television
marketswhere therewillbe atleast 30 separately owned,
operated and controlled broadcast licensees after the
proposed combination, as determined by counting tele-
visionlicensees inthe relevant ADl television marketand
radio licensees in the relevant television metropolitan
market; or (2) those involving "failed" broadcast stations
that have not been operated for a substantial period of
time, e.g., four months, orthat are involved in bankruptcy
proceedings. Forthe purposes of determining the top 25
ADI television markets, the relevant ADI television mar-
ket and the relevant television metropolitan market for
each prospective combination, we will use the most re-
cent Arbitron Ratings Television ADI Market Guide. We
willdetermine the number of radio stations inthe relevant
television metropolitan market and the number of televi-
sion licensees within the retevant ADI television market
based on the most recent Commission ownership re-
cords. Other waiver requests will be evaluated onamore
rigorous case-by-case basis, as set forth in the Second
Report and Order in MM Docket No. 87-7, FCC 88-407,
released February 23, 1989, and Memorandum Opinion
andOrderin MM DocketNo. 87-7, FCC 89-256, released
August 4, 1989,

Studio Location, Program
Originations

In AM, FM and TV rules...

§73.1120 Station location Each AM, FM and TV broad-
cast station will be licensed tothe principal community or
other political subdivision which it primarily serves. This
principal community (city, town or other political subdivi-
sion) will be considered to be the geographical station
location.

§73.1125Station main studiolocation(a) Each AM,FM
and TV broadcast station shall maintain a main studio
within the station's principal community contour as de-
fined in §§73.24(j) (%mV/m daytime contour), 73.315(a)
and 73.685(a), respectively, of this chapter, except:

(1) AM stations licensed as synchronous amplifier
tfransmitters ("AM boosters") or,

(2) AM stations whose main studio is located at the
collocated main studio-transmitter site of a commonly-
owned AMstationlicensedtothe same principal commu-
nity or,

(3) Any AM, FM or TV broadcast station whose main
studio is located in the community which the station is
licensed to serve at a point situated outside the principal
community contour or,

(4) AM, FM or TV stations, when good cause exists
forlocating the main studio outside the station’s principal
community contour and thatto do so would be consistent
with the operation of the station in the public interest.

(b) Relocation of the main studio may be made:

(1) Fromonepointtoanotherwithintheprincipalcom-
munity contour or from a point outside the principal com-
munity contour 10 cne within it, without specific FCC
authority, but notitication to the FCC in Washington shall
be made promptly; however,

(2) From a point within the principal community con-
tour to one outside it or from one such point outside the
community contourto another, only byfirst securingmod-
ificationofconstructionpermitorlicense (FCC Forms 301
for commercial stations and 340 for noncommercial ed-
ucational stations).

(3) Exceptionsto paragraph {b)(2) of this section are:

(i) Relocation of the main studio of an FM station to
the collocated main studio-transmitter site of acommonly
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owned AM station licensedto the same principalcommu-
nity;

(i) Relocation of the main studio from one point to
another within the principal community of license or from
a point outside the principal community to one within it;
and

(i) Notification to the FCC in Washington shall be
made promptly of such relocations described in (b)(3)(i)
and (b)(3)ii} of this section.

(c) Each AM, FMand TV broadcast stationshallmain-
tain a local telephone number in its community of license
ora toll-free number.

(d) Where the principalcommunity tobe served does
not have specifically defined political boundaries, appli-
cations willbe considered onacase-by-case basis by the
FCC to determine if the main studio is located within the
principal community to be served.

Operating Schedules

For AM stations ...

§73.72 Operation during theexperimental period-- (a)
An AM station may operate during the experimental pe-
riod on its assigned frequency and with its authorized
powerfortheroutine testing and maintenance of its trans-
mitting system, and for conducting experimentation
under an experimental authorization; provided no inter-
ference is caused to other stations maintaining a regular
operating schedule within such period.

(b) No station licensed for daytime or "specified
hours* of operation may broadcast any regular or sched-
uled program during this period.

(c) The licensee of an AM station shall operate or
refrain from operatingits station during the experimental
period as directed by the FCClofacilitate frequency mea-
surements or for the determination of interference.

§73.99 Pre-sunrise service authorization (PSRA) and
post-sunset service authorization {(PSSA).(a) To pro-
vide the maximum uniformity in early moming operation
compatible with interference considerations, and to pro-
vide for additional service during early evening hours for
daytime-only stations, the provisions are made for pre-
sunrise service and post-sunrise service. The permissi-
ble power to be assigned in pre-sunrise or post-sunset
service authorization will not exceed 500 watts, or the
authorized daytime or critical hours power (whichever is
less).

{b)Pre-sunriseservice authorization (PSRA)will per-
mit:

(1) Class |l stations operating on Mexican, Baha-
mian, and Canadian Class I-A and I-B Clear Channels to
commence PSRA operation at 6:00 a.m. local time and
to continue such operation until the sunrise times speci-
fied in their basic instrument of authorization.

(2) Class Il stations situated outside the respective
0.5 mv/m 50% skywave contours of co-channel domestic
Class|-Aand I-B stations to commence PSRA operation
6:00a.m.localtime, and continuethis operation until sun-
rise times specified in their basic instruments of authori-
zation.

(3) Class |l stations located inside a co-channel 0.5
mv/m 50% skywave contours of domestic Class I-A and
I-B stations, to commence PSR A operation either at 6:00
a.m. local time, or at the time of sunrise at the nearest
Class | station located east of the Class Il station (which-
everis later), and continue this operation until the sunrise
times specifiedintheir basic instruments of authorization.

(4) Class Il stations to commence PSRA operation
at6:00a.m. local time andto continue this operation until
the sunrise times specified in their basic instruments of
authorization.

(¢) Extended daylight saving time presunrise autho-
rizations. (1)} Between the first Sunday in April and the
end of the month of April, Class [l and IIl daytime-only AM
stations will be permitted toconduct presunrise operation
beginning at 6:00a.m. localtime with a maximum power
of 500 watts (notin excess ofthe station’sregular daytime
orcritical hours power), reduced as necessary to comply
with the following requirements:

(i) Full protection is to be provided as specified in
applicable internationalagreements.

(ii) Domestic protection is to be provided to the 0.5
mV/m groundwave signals of co-channel Class [-A and
Class |-B stations, but protection to the 0.5 mV/m 50%
skywave signals of these stations is not required.

(iii) In determining the protection to be provided, the
effect of each interfering signal will be evaluated sepa-
rately. The presence of interference from cther stations
will not reduce or eliminate the required protection.

(iv) Notwithstanding the requirements of (i} and (jii)
above, the stations will be permitted to operate with a
minimum power of 10 watts unless a lower power is re-
quired by international agreement.

{2} The Commission willissue appropriate authoriza-
tions to Class Il or Class lil daytime-only stations not
previously eligible to operate during this peried. Class Il
or Class Il daytime-only stations already authorized {0
operate during this presunrise period may continue to
operate undertheir current authorization.

(d) Post-sunsetserviceauthorization (PSSA)willper-
mit:

(1) Class II-D stations located on Mexican, Baha-
mian, and Canadian Class I-A and(-B Clear Channels to
commence PSSA operation at sunset times specified in
their basic instruments of authorization and to continue
fortwo hours after such specifiedtimes. Inaddition, Class
1I-S stations may operate pursuant to (2) Class II-D sta-
tions situated outside the respective 0.5 mv/m 50% sky-
wave contours of co-channe! domestic Class |I-Aand I-B
stations to commence PSSA operations at sunset times
specified in their basic instruments of authorization and
to continue up to two hours after such specified times.

(3) Class lI-D stations located inside co-channel 0.5
mv/m 50% skywave contours of domestic Class |-A and
I-B stations to commence PSSA operation at sunset
times specified in their basic instruments of authorization
and to continue such operation until two hours past such
specified times, or until the time of sunset at the nearest
Class | station located west of the Class Il station (which-
ever is earlier). (Those west of the dominant station do
not qualify for PSSA operation.)

(4) Class Ill daytime only stations to commence
PSSA operation at sunset times specified on their basic
instruments of authornization and to continue such opera-
tion until two hours past such specified times.

(e) Procedural Matters. (1) Applications for PSRA
and PSSA operation are not required. Instead, the FCC
willcalculatethe periods of such operation and the power
to be used puusuant to the provisions of this Section and
the protection requirements containedin applicable inter-
national agreements. Licensees will be duly notified of
permissible power and times of operation. Presunrise
and post-sunset service authority permits operationon a
secondary basis and does not confer license righis. No
request for such authority need be filed. However, sta-
tionsintending to operate PSRA or PSSA shall submitby
letter, signed as specified in §73.3513, the following in-
formation;

(i) Licensee name, station call letters and station lo-
cation,

(ii) Indication as to whether PSRA operation, PSSA
operation, or both, is intended by the station,

(iii) A description of the method whereby any neces-
sary power reduction will be achieved.

(2) Upon submission of the required information,
such operation may begin without further authority.

(f) Technical criteria. Calculations to determine
whether there is objectionable interference will be deter-
mined in accordance with the AM Broadcast Technical
Standards, §§73.182through 73.190, and applicable in-
ternational agreements. Calculations will be performed
usingdaytime antenna systems, orcritical hoursantenna
syslems when specified on the iicense. In performing
calculations to determine assigned power and times for
commencement of PSRA and PSSA operation, the fol-
lowing standards and criteria will be used:

(1) Class Il stations operating in accordance with
paragraphs (b)(1), (b)(2), (d)(1)and (d)(2) of this section
are required to protect the nighttime 0.5 mV/m 50% sky-
wave contours of co-channel Class | stations. Where a
0.5 mV/m 50% skywave signal is not produced, the 0.5
mV/m groundwave contour will be protected.

(2) Class Il stations are required to fully protect for-
eign Class Il stations when operating PSRA and PSSA
andClass|I-D stationoperatingPSSAarerequiredtofully
protect domestic full time Class Il stations. For purposes
ofdeterminingprotection, the existingnighttime RSSlimit
will be used in the determination of maximum power per-
missible.

(3) Class |l stations operating in accordance with
(c}(2) and (€)(3) are required to restrict maximum 10%
skywave radiation to any point on the daytime 0.1 mv/m
groundwave contour of the co-channel Class | station to
25 uV/m. For purposes of performing these caiculations
the 0.1 mV/m contour of the Class | station will be deter-
mined by use of Figure M3, Estimated Ground Conduc-
tivity in the United States. When the 0.1 mV/m contour
extends beyond the national boundary the interational
boundary shall be considered the 0.1 mV/m contour.
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(4) Class Il stations operating PSRA and PSSA are
required to provide full protection to co-channel foreign
Class Ill stations.

(5) Class Iil daytime-only stations operating PSSA
beyond 6:00 p.m. local time are required to fully protect
domestic full-time Class Il stations.

(6) The protection that Class Il daytime-only stations
are required to provide when operating PSSA until 6:00
p.m. local time is as follows:

(i)Forthefirsthalf-hourofPSSAoperation, protection
will be calculated at sunset plus 30 minutes at the site of
the Class Ill daytime-only station;

{ii) For the second half-hour of PSSA operation, pro-
tection will be calculated at sunset plus one hour at the
site of the Class Il daytime-only station;

(i) For the second hour of PSSA operation, protec-
tion will be calculated at sunset pius two hours atthe site
of the Class Itl daytime-only station;

(iv) Minimum powers during the period until 6:00 p.m.
local time shall be permitted as follows:

Calcutated Power  Adjusted Minimum Power

From 1 to 45 watts 50 watls
Above 45 watts to 70 watts 75 watts
Above 70 watts to 100 watts 100 watts

(7) For the purposes of determining protection, the
existing nighttime RSS limit will be used in the determi-
nation of maximum power permissible.

(g) Calculations made under paragraph (d) of this
section may nottake outstanding PSRA or PSSA opera-
tions into account, nor will the grant of a PSRA or PSSA
conferany degree ofinterferenceprotectiononthe holder
thereof.

(h) Operation under a PSRA or PSSA is not manda-
tory, andwillnotbe includedin determingcompliance with
the requirements of §73.1740. To the extent actually un-
dertaken, however, pre-sunrise operation will be consid-
eredby the FCCin determing overall compliance withthe
past programming representations and station policy
concerning commercial matter,

(i) The PSRA or PSSA is secondary to the basic in-
strument of authorizationwithwhichitis to be associated.
The PSRA or PSSA may be suspended, modified, or
withdrawn by the FCC without prior notice orrightto hear-
ing, if necessary to resolve interference conflicts, to im-
plement agreements with foreign governments, or in
other circumstances warranting such action. Moreover,
the PSRA or PSSA does not extend beyond the term of
the basic authorization.

(i) The Commission will periodically recalculate max-
imum permissible power and times for commencing
PSRA and PSSA for each Class Il and Class lll station.
For each Class Il or Ill daytime only station operating in
accordance withparagraph (¢), the Commission will cal-
culate the maximum power at which each individual sta-
tion may conduct presunrise operations during extended
daylight saving time and shall issue conforming authori-
zations. These original notifications and subsequent no-
tifications should be associated with the station
authorization. Upon notification of new power and time
of commencing operation, affected stations will make
necessary adjustments within 30 days.

(k) A PSRA and PSSA does not require compliance
with §73.45, 73.182, 73.188, and 73.1560 where the op-
erationmightotherwisebe consideredastechnically sub-
standard. Further, therequirementsof paragraphs (a)(5),
(b)(2),(c)(2),and (d)(2) of §73.1215concerningthe scale
ranges oftransmission systemindicatinginstrumentsare
waivedforPSRAand PSSA operationexceptfortheradio
frequency ammeters used in determining antenna input
power.

(I) A station having an antenna monitor incapable of
functioning at the authorized PSRA and PSSA power
when using a directional antenna shail take the monitor
reading using unmodulated carrier at theauthorized day-
time power immediately prior to commencing PSRA or
PSSA operations. Special conditions as the FCC may
deem appropriate may be included for PSRA or PSSA to
insure operation of the transmitter and associated equip-
ment in accordance with all phases of good engineering
practice.

NOTE: Extended hours operations are subject to in-
ternational agreements governing all operations. These
agreements are in the process of revision, but until this
process is completed it will not be possible to allow full
operalion as outlined above.

(m) The authorization of unlimited-time operation by
daytime-only stations that are reclassified as Class II-S
ar Class IlI-S stations will not affect their right to operate
duringprescribed presunrise andpostsunset hoursinac-



cordance withPSRAsand PSSAsissued pursuanttothis
section.

For TV stations...

§73.653 Operation of TV aural and visual transmit-
ters— The aural and visual transmitters may be operated
independently of each other or, if operated simulta-
neously, may be used with different and unrelated pro-
gram material.

For AM, FM and TV stations ...

§73.1250 Broadcasting emergency Information-- (a)
Emergency situations in which the broadcasting of infor-
mation is considered as furthering the safety of life and
property include, but are not limited to the following: Tor-
nadoes, hurricanes, floods, tidal waves, earthquakes,
icing conditions, heavy snows, widespread fires, dis-
charge oftoxic gasses, widespread power{ailures, indus-
trial explosions, civil disorders and school closings and
changes in school bus schedules resulting from such
conditions. See also §73.3542, Application for Emer-
gency Authorization, for requirements involving emer-
gency situations not covered by this section for which
prior operating authority must be requested.

(b) If requested by responsible public officials, a sta-
tion may, at its discretion, and without further FCC au-
thority, transmit emergency point-te-point messages for
the purposeofrequestingordispatchingaid and assisting
in rescue operations.

(c) If the Emergency Broadcast System (EBS) is ac-
tivatedforanational levelemergencywhile alocalor state
level emergency operation is in progress, the national
level EBS operation shall take precedence. If, during the
broadcasting of local or state emergencyinformation, the
attention signal described in §73.906 is used, the broad-
casts are considered as being carried out under a state
level or local level EBS operational plan.

(d) Any emergency operation undertaken in accor-
dance with this section may be terminated by the FCC if
required in the publicinterest.

(e) Immediateiyuponcessationofanemergency dur-
ingwhich broadcast facilities were usedfor the transmis-
sion of point-to-point messages under paragraph (b) of
this section, or when daytime facilities were used during
nighttime hoursbyan AMstationin accordance withpara-
graph (f) of this section, a report in letter form shall be
forwarded to the FCC in Washington, D.C., setting forth
the nature of the emergency, the dates and hours of the
broadcasting of emergency information, and a brief de-
scription of the material carried during the emergency. A
certification of compliance with the noncommercializa-
tion provision of paragraph (f) of this section must accom-
pany the report where daytime facilities are used during
nighttime hours by an AMstation, togetherwithadetailed
showing, under the provisions of that paragraph, that no
other broadcast service existed or was adequate.

(f} AM stations may, without further FCC authority,
use their full daytime facilities during nighttime hours to
broadcast emergency information (examples listed in
paragraph (a) of this section), when necessary to the
safety of life and property, in dangerous conditions of a
generat nature and when adequate advance warning
cannot be given with the facitities authorized, because of
skywave interference impact on other stations assigned
tothe same channel, such operation may be undertaken
only if regular, unlimited-time service, is non-existent, in-
adequate from the standpoint of coverage, or not serving
the public need. All operation under this paragraph must
be conducted on a noncommercial basis. Recorded
music may be used to the extent necessary to provide
program continuity.

(g) Broadcasting of emergency information shall be
confinedtothe hours, frequencies, powers and modes of
operation specified in the station license, except as oth-
erwise provided for AM stations in paragraph (f) of this
section.

(h) Any emergency information transmitted by a TV
station in accordance with this section shall be transmit-
ted both aurally and visually or only visually. TV stations
may use any method of visual presentation which results
inalegible message conveyingthe essential emergency
information. Methods which may be used include, butare
not necessarily limited to, slides, electronic captioning,
manualmethods (e.g., hand printing) ormechanical print-
ing processes. However, when emergency operation is
being conducted under a national, state or local level
Emergency Broadcast System (EBS) plan, emergency
information shallbe transmitted both aurally and visually.

§73.1500--Automatic transmission systems (ATS)-- An
automatic transmission system consists of monitoring
devices, control, and alarm circuitry, arranged s0 that
they interact automatically to operate a broadcast
station’s transmitter and maintain technical parameters
within licensed values.

(a) Licensees of AM, FM or TV broadcast stations
may utilize an automatic transmission system (ATS) in
lieu of either direct or remote control of the station trans-
mitting system.

(b} No authorization from the FCC is required to op-
erate the transmitter using an automatic transmission
system. Prior to commencinguse ofthe ATS, the station
chief operator, technical director, or consulting engineer
shall certify in writing to the station licensee that the sys-
tem has beeninstalled, tested, and fully complies with all
prescribed technical standards of the rules applicable to
the particular class of station.

(c) Broadcast stations operatingautomatictransmis-
sion systems must be provided with one or more ATS
duty operator points. Each such pointshallhaveameans
to turn the transmitting apparatus off at all times.

(d) Whenever an automatic transmission system
duty operator pointis established at a location other than
the main studio or transmitter, notification of that location
must be sent to the FCC is Washington, D.C. within 3
days of initial use of the point. This notification is not re-
quired if responsible station personnelmay be contacted
at the transmitter or studio site during hours of operation
when the ATS duty operator is elsewhere.

(e) The ATS must incorporate circuits that will termi-
nate station transmission within 3 minutes if the adjust-
mentcontrols do notcarrectan operating condition which
is capable of causing interference.

(f) The transmitting apparatus must be manually ac-
tivated at the beginning of each broadcast period.

(g) For AM station operation, the ATS may incorpo-
rate a means to transmit emergency information under
the provisions of §73.1250(f).

§73.1510--Experimental authorizations--(a) Licensees
of broadcaststations may obtain experimental authoriza-
tions to conduct technical experimentation directed to-
ward improvement of the technical phases of operation
andservice, and forsuch purposes mayuseasignal other
than the normal broadcast program signal.

(b) Experimentalauthorizations maybe requestedby
filing an informal application with the FCCin Washington,
D.C., describing the nature and purpose of the experi-
mentation to be conducted, the nature of the experimen-
tal signal to be transmitted, and the proposed schedule
ofhoursanddurationofthe experimentation. Experimen-
tal authorizations shall be posted with the station license.

(c) Experimental operations are subject to the follow-
ing conditions:

(1) The authorized power of the station may not be
exceeded, except as specifically authorized for the ex-
perimentaloperations.

(2)Emissions outside the authorizedbandwidthmust
be attenuated to the degree required for the particular
type of station.

(3) The experimental operations may be conducted
at any time the station is authorized to operate, but the
minimum required schedule of programing for the class
and type of station must be met. AM stations atso may
conduct experimental operations during the experimen-
tal period (12 midnight local time to local sunrise) and at
additional hours if permitted by the experimental autho-
rization provided no interference is caused to other sta-
tions maintaining a regular operating schedule within
such period(s).

(4) If an experimental authorization permits the use
ofadditionalfacilities orhours of operation forexperimen-
tal purposes, no sponsored programs or commercialan-
nouncements may be transmitted during such
experimentation.

(5) The licensee may transmit regularly scheduled
programingconcurrently withthe experimentaltransmis-
sions if there is no significant impairment of service.

{6) No charges may be made, either directly or indi-
rectly, forthe experimentation; however, normalcharges
may be made for reqularly scheduled programing trans-
mittedconcurrently withthe experimental transmissions.

(d) The FCC may request a report of the research,
experimentation and results at the conclusion of the ex-
perimentaloperations.

§73.1515 Special field test authorizations—{a) A spe-
cial field testauthorization may be issued to conductfield
strength surveys to aid in the selection of suitabte sites
for broadcast transmission facilities, determine coverage
areas, or to study other factors influencing broadcast sig-
nal propagation. The applicant for the authorization must
be qualified to hold a license under Section 303(/)(1) of
the Communications Act.

{b) Requests for authorizationstooperate atransmit-
ter under a special field test authorization must be in writ-
ing using an informal application in letter form, signed by
the applicant and including the following information:

(1) Purpose, duration and need for the survey.
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(2) Frequency, transmitter output powers and time of
operation.

(3) A brief description of the test antenna system, its
estimated effective radiated field and height above
ground or average terrain, and the geographic coordi-
nates of its proposed location(s).

(c) Operation under a special field test authorization
is subject to the following conditions:

(1) No objectionableinterference will resuitto the op-
eration of other authorized radio services; inthis connec-
tion, the power requestedshallnotexceedthatnecessary
for the purposes of the test.

{2) The carriers will be unmodulated except for the
transmission of a test pattern on a visual TV transmitter,
andforhourly voice station identification on aural AM, FM
and TV transmitters.

(3) The transmitter output power or antenna input
power may not exceed those specified in the test autho-
rization and the operating power must be maintained at
a constant value for each phase of the tests.

{4) The input power 10 the final amplifier stage, and
the AM antennacurrentorthe FMor TV transmitter output
power must be observed and recorded at half hour inter-
vals and at any time that the power is adjusted or
changed. Copies of these records must be submitted to
the FCC with the required report.

(5) The test equipment may not be permanently in-
stalled, unless such installation has been separately au-
thorized. Mobile units are not deemed permanent
installations.

(6) Test transmitters must be operated by or under
theimmediate direction ofan operator holdingacommer-
cial radio operator license {any class, unless otherwise
endorsed}.

(7) A report, containing the measurements, their
analysis and other results of the survey shall be filed with
the FCC in Washingten, D.C. within sixty (60) days fol-
lowing the termination of the test authorization.

(8) Thetesttransmission equipment, installationand
operation thereof need notcomply with the requirements
of FCC Rules and Standards except as specified in this
section if the equipment, installation and operation are
consistent with good engineering principles and prac-
tices.

(d) A special field test authorization may be modified
or terminated by notification from the FCC if in its judg-
ment such action will promote the public interest, conve-
nience and necessity.

§73.1520 Operation for tests and maintenance--(a)
Broadcast stations may be operated for tests and main-
tenance of their transmitting systems on their assigned
frequenceis using their licensed operating power and an-
tennas during their authorized hours of operation without
specific authorization from the FCC.

(b) Licensees of AM stations may operate for tests
andmaintenance duringthe hours from 12midnight local
time to local sunrise, if no interference is caused to other
stations maintaining a regular operating schedule within
suchperiod. No AMstation licensedfor daytime or "spec-
ified hours® of operation may broadcast any regular or
scheduled programs during this period of test and main-
tenance operation.

{c) Licensees of AM stations may obtain special an-
tenna test authorizations, and operate under the provis-
ions describad in §73.157, to operate with nighttime
facilities during daytime hours in conducting directional
antenna field strength and antenna proof of performance
measurements.

§73.1705 Time of operation--(a) Commercial and non-
commercial educational TV and commercial FM stations
will be licensed for untimited time operation. Application
may be made for voluntary share-time operation.

{b) Noncommaercial educational FM stations will be
licensedfor unlimitedandsharetimeoperation according
to the provisions of §73.561.

(c) AM stations will be licensed for uniimited time,
limited time, daytime, share time or specified hours.

§73.1715 Share time—Operation is permitted by two or
more broadcast stations using the same channel in ac-
cordance with a division of hours mutually agreed upon
and considered part of their licenses.

(a) tf the licenses of stations authorized to share time
do not specify hours of operation, the licensees shall en-
deavor to reach an agreement for a definite schedute of
periods oftimetobe used by each. Suchagreementshall
be in writing and each licensee shall file it in triplicate
original with each application to the FCC in Washington,
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D.C. for renewal of license.  and when such written
agreements are properly filed in conformity with this sec-
tion, the file mark of the FCC will be affixed thereto, one
copy will be retained by the FCC, and one copy returned
to the licensee to be posted with the station license and
considered as a part thereof. If the license specifies a
proportionate time division, the agreement shall maintain
this proportion. If no proportionate time division is speci-
fied in the license, the licensees shall agree upon a divi-
sion of time. Such division of time shall not include
simultaneous operation of the stations unless specifically
authorized by the terms of the license.

(b) lthelicenseesof stationsauthorizedtosharetime
are unable to agree on a division of time, the FCC in
Washington, D.C. shall be so notified by a statementfiled
withthe applicationsforrenewaloflicenses. Uponraceipt
of such statement, the FCC will designate the applica-
tions for a hearing and, pending such hearing, the opéer-
ating schedule previously adhered to shall remain in full
force and effect.

(c) A departure from the regular schedule in a time-
sharing agreement will be permitted only in cases where
an agreement to that effect is put in writing, is signed by
the licensees of the stations affected thereby and filedin
triplicate by each licensee with the FCC in Washington,
D.C. prior to the time of the proposed change. Iftime is of
the essence, the actual departure in operating schedule
may precede the actual filing of written agreement; pro-
vided appropriate notice is sent to the FCC.

(d) If the license of an AM station authorized to share
time does not specify the hours of operation, the station
may be operatedforthe transmissionofregularprograms
during the experimental period provided an agreement
thereto is reached with the other stations with which the
broadcast day is shared: and further provided, such op-
erationis not in conflict with §73.72 (Operating during the
experimental period). Time-sharing agreements for op-
eration during the experimental period need not be sub-
mitted to the FCC.

(e) Noncommercial educational FM stations are au-
thorizedfor share-time operationaccordingtothe provis-
jons of §73.561.

§73.1720 Daytime—Operation is pemmitted during the
hours between average monthly local sunrise and aver-
age monthly local sunset.

(a) The controlling times for each month of the year
arestatedInthestation'sinstrumentofauthorization. Uni-
formesunrise and sunset times are specified for all of the
days of each month, based upon the actualtimes of sun-
rise and sunset for the fifteenth day of the month adjusted
tothe nearestquarterhour. Sunriseandsunsettimes are
derived by using the standardized procedure and the
table in the 1946 American Nautical Almanac issued by
the United States Naval Observatory.

§73.1725 Limited time-(a) Operation is applicable only
to Class Il (secondary) AM stations on a clear channel
with facilities authorized before November 30, 1959, Op-
eration of the secondary station is permitted during day-
time and unti! local sunset if located west of the dominant
station on the channel, or until local sunset at the domi-
nant station if located east of that station. Operation is
also permitted during nighttime hours not used by the
dominant station or stations on the channel.

(b) No authorization will be granted for: (1) A new
limited time station; (2} A limited time station operatingon
achanged frequency; (3} Alimitedtime station with a new
transmitter site materially closer to the 0.1 mv/m contour
ofaco-channelU.S. Class | station; or (4) Modification of
the operating facilities of alimited time station resulting in
increased radiation toward any point on the 0.1 mv/m
contour of a co-channel U.S. Class | station during the
hours after local sunset in which the limited time station
is permitted to operate by reason of location east of the
Class | station.

{c) The licensee of a secondary station which is au-
thorized to operate limited time and which may resume
operation atthe time the dominant station (or stations)on
the same channel ceases operation shall, with each ap-
plication for renewal of license, file in triplicate a copy of
its regular operating schedule. It shall bear a signed no-
tation by the licensee of the dominant station of its objec-
tion or lack of objection thereto. Upon approval of such
operating schedule, the FCC will affix its file mark and
return one copy lo the licensee authorized to operate
limited time. This shall be posted with the station license
and considered as a part thereof. Departure from said
operating schedule will be permitted only pursuant to
§73.1715 (Share time).

§73.1730 Specified hours—(a) Specified hours stations
must operate in accordance with the exact hours speci-
fied in their license. However, such stations, operatingon
local channels, unless sharing time with other stations,
may operate at hours beyond those specified in their li-
censes tocarry special events programming. When such
programs are carried during nighttime hours, the station’s
authorized nighttime facilities must be used.

(b) Other exceptions to the adherence tothe sched-
ule of specified hours of operation are providedin§73.72
(Operating during the experimental period), §73.1250
(Broadcasting emergency information) and §73.1740
(Minimum operating schedule).

§73.1735 AMstation operating pre-sunrise and post-
sunset--Certain classes of AM stations are eligible to
operate pre-sunrise and/or post-sunset for specified pe-
riods with facilities other than those specified on their
basic instruments of authorization. Such pre-sunrise and
post-sunset operation is authorized pursuant 1o the pro-
visions of §73.99 of the rules.

§73.1740 Minimum operating schedule-(a) All com-
mercial broadcast stations are required to operate not
less than the following minimum hours:

(1) AM and FM stations. Two-thirds of the total hours
they are authorizedto operate between 6a.m. and 6 p.m.
local time and two-thirds of the total hours they are au-
thorized to operate between 6 p.m. and midnight, local
time, each day of the week except Sunday. (i) Daytime
AM stations and former daytime-only AM stations that
have been reclassified as Class II-S or llI-S need comply
only with the minimum requirements for operation be-
tween 6 a.m. and 6 p.m., local time.

(2) TV stations. (i} During the first 36 months of oper-
ation, not less than 2 hours daily in any 5 broadcast days
percalendarweekandnot lessthan atotalof:(A) 12hours
perweekduringthefirst 18 months. (B) 16 hours perweek
during the 19th through 24th months. (C) 20 hours per
week during the 25th through 30th months. (D) 24 hours
per week during the 31st through 36th months.

(ii) After 36 months ofoperation, not less than 2hours
in each day of the week and not less than a total of 28
hours per calendar week.

(iil) Visual transmissions of test patterns, slides, or
still pictures accompanied by unrelated aural transmis-
sions may not be counted in computing program service
(see §73.653).

(3) Operation includes the period during which the
station is operated pursuant to tempoerary authorization
or program tests, as well as during the license period.

(4) In the event that causes beyond the control of a
licensee make it impossible to adhere to the operating
schedule of this section orto continue operating, the sta-
tion may limit or discontinue operation for a period of not
more than 30days without furtherauthority from the FCC.
Notification must be sentto the FCC in Washington, D.C.
not later than the 10th day of limited or discontinued op-
eration. During such period, the licensee shall continue
to adhere to the requirements in the station license per-
taining to the lighting of antenna structures. In the event
normal operation is restored prior lo the expiration of the
30-day period, the licensee will so notify the FCC of this
date. If the causes beyond the control of the licensee
make it impossible to comply within the allowed period,
informal writtenrequest shallbe made tothe FCC no later
than the 30th day for such additional time as may be
deemednecessary.

(by Noncommercial educational AM and TV stations
are not required to operate on a regular schedule and no
minimum hours of operation are specified, but the hours
of actual operation during alicense period shall be taken
into consideration in the renewal of noncommercial edu-
cational AMand TV broadcast licenses. Noncommercial
educational FM stations are subject to the operating
schedule requirements according to the provisions of
§73.561.

Operator Recuirements |

InAMrules ...

§73.61 AM directional antenna field strength mea-
surements-- (a) Each AM station using a directional an-
tenna system mustmake field strength measurements at
the monitoring point locations specified in the instrument
of authorization, as often as necessary to ensure that the
field at those points does not exceed the values specified
in the station authorization. Additionally, stations nothav-
ing an approved sampling system must make the mea-
surements once each calendar quarter at intervals not
exceeding 120 days. The provision of this paragraph su-
persedes any schedule specified on a station license is-
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suedpriortoJanuary 1, 1986. Theresults of the measure-
ments are to be entered into the station log pursuant to
the provisions of §73.1820.

(b)Partialproofofperformancemeasurementsusing
the procedures described in §73.154 must be made
whenever the licensee has reason to believe that the ra-
diated field may be exceeding the limits for which the
station was most recently authorized to operate.

(¢) A station may be directed to make a partial proof
of performance by the FCC whenever there is an indica-
tion that the antennais not operating as authorized.

In AM, FM and TV rules ...

§73.1580 Transmission systeminspections--(a) Each
AM, FM and TV station licensee or pemmittee must con-
duct acompleteinspection ofthe transmitting system and
all required monitors as often as necessary 10 ensure
proper station operation.

(b) The results of the inspections required by subsec-
tion (a) of this section are to be entered in the station
maintenance log as specified in §73.1830(a)(1)(ix).

§73.1860 Transmitter duty operators—(a) Each AM,
FMor TV broadcast stationmust have at least one person
holding a commercial radio operator license or permit
(any class, unless otherwise endorsed) on duty incharge
of the transmitter during all periods of broadcast opera-
tion. The operator must be on duty at the transmitter lo-
cation, a remote control point, an ATS monitor and alarm
point, or a position where extension meters are installed
under the provisions of §73.1550.

(b) The transmitter operator must be able to observe
the required transmitter and monitor metering to deter-
mine deviations from normal indications. The operator
must also be able 10 make the necessary adjustments
from the normal operator duty position, except as pro-
vided forin §73.1550.

(¢) It is the responsibility of the station licensee lo
ensure that each transmitter operator is fully instructed
and capable to perform all necessary observations and
adjustments ofthe transmitting system and other associ-
atedoperatingduties to ensure compliance withthe rules
and station authorization.

(d) The transmitter duty operator may, at the discre-
tion of the license and chief operator, be employed for
other duties or operation of other transmitting stations if
such other duties will notinterfere with the proper opera-
tion of the broadcast transmission system.

§73.1870 Chief operators.~(a) The licensee of each
AM, FMor TV broadcast station must designate a person
holding a commercial radio operator license or permit
(any class, unless otherwise endorsed) to serve as the
station's chief operator. At times when the chief operator
is unavailable orunable to act (e.g., vacations, sickness),
the licensee shall designate another licensed operator as
the acting chief operator on a temporary basis.

(b) Chief operators shallbe employedor serve onthe
following basis:

(1) The chief operator for an AM station usinga direc-
tional antenna or operating with greater than 10 kw au-
thorized power, or of a TV station is to be an employee of
the station on duty for whatever number of hours each
week the station licensee determines is necessary to
keep the station’s technical operation in compliance with
FCC rules and the terms of the station authorization.

(2) Chief operators for non-directional AM stations
operating with authorized powers not exceeding 10 kw
and FM stations may be eitheranemployee of the station
or engaged to serve on a contract basis for whatever
number of hours each week the licensee determines is
necessary to keep the station's technical operation in
compliance with the FCC rules and terms of the station
authorization.

{3) The designation of the chief operator must be in
writing with a copy of the designation posted with the
operator license. Agreements with chief operators serv-
ing on acontract basis must bein writing with a copy kept
in station files.

(¢) The chief operator is responsible for completion
of the following duties specified in this paragraph below.
When these duties are delegated to other persons, the
chief operator shall maintain supervisory oversight suffi-
cient to know that each requirement has been fulfilled in
a timely and correct manner.

(1) Weekly (or monthly for stations using automatic
transmission systems)inspectionsandcalibrations ofthe
transmission system, required monitors, metering, and
control Systems; and any necessary repairs or adjust-
ments where indicated.

(2) Periodic AMfield monitoringpointmeasurements,
equipmentperformance measurements, orothertests as
specified in the rules or terms of the station license.

(3) Review of the station operating system inspec-
tions to determine if the entries are being made correctly



or if the station authorization. Upon compietion of the
review, the chief operator or his designee is to make a
notationofany discrepanciesobsarvedanddate andsign
the log; initiate necessary corrective action, and advise
the station licensee of any condition which is a repetitive
problem,

Personal Attacks and Political
Broadcasts

In AM, FM, TV rules ...

§73.1910 Fairness Doctrine—The Faimess Doctrine is
contained in Section 315(a) of the Communications Act
of 1934, as amended, which provides that broadcasters
have certain obligations to afford reasonable opportunity
for the discussion of conflicting views onissues of public
importance. See FCC public notice Fairness Doctrine
and the Public Interest Standards, 39 FR 26372. Copies
may be obtained from the FCC upon request.

§73.1920 Personal attacks—(a) When, during the pre-
sentation of views on a controversial issue of public im-
pqrtance, an attack is made upon the honesty, character,
integrity or like personal qualities of an identified person
or group, the licensee shall, within a reasonable time and
in no event later than one week after the attack, transmit
to the persons or group attacked: (1) Notification of the
date, time and identification of the broadcast; {2) A script
ortape (oran accurate summary if a script or tape is not
available) of the attack; and (3) An offer of a reasonable
opportunity to respond over the licensee’s facilities.

(b) The provisions of paragraph (a) of this Section
shallnotapply tobroadcastmaterial whichfallswithinone
or more of the following categories: (1) Personal attacks
on foreign groups or foreign public figures; (2) Personal
attacks occurring during uses by legally qualified candi-
dates. (3) Personal attacks made during broadcasts not
included in (b)(2) and made by legally qualified candi-
dates, their authorized spokespersons, of those associ-
ated with them in the campaign, on other such
candidates, their authorized spokespersons or persons
associated with the candidates in the campaign; and (4)
Bonafide newscasts, bona fide news interviews, andon-
the-spot coverage of bona fide news events, including
commentary or analysis contained in the foregoing pro-
grams.

(C) The provisions of paragraph (a) of this section
shall be applicable to editorials of the licensee, except in
the case of noncommercial educational stations since
they are precluded from editorializing {Section 399(a),
Communications Act).

§73.1930 Political editorials—{a) Where a licenses, in
an editorial, (1) endorses or (2) opposes a legally qualified
candidate or candidates, the licensee shall, within 24
hours after the editorial, transmit 10, respectively, {i) the
other qualified candidate or candidates for the same of-
fice or (ii} the candidate opposed in the editorial, (A) no-
tification of the date and the time of the editorial, (B) a
script or tape of the editorial and (C) an offer of a reason-
able opportunity for the candidate or a spokesman of the
candidate torespond over the licensee’s facilities. Where
such editorials are broadcast on the day of the efection
or within 72 hours prior to the day of the election, the
licensee shall comply with the provisions of this para-
graph sufficiently far in advance of the broadcast to en-
able the candidate or candidates to have a reasonable
opportunity to prepare a response and to presentitin a
timely fashion.

(b)Inasmuchasnoncommercialeducationalstations
may noet engage in editorializing nor may support nor op-
poseany candidate for political office (Section 399, Com-
munications Act), the provisions of paragraph (a) of this
section do not apply to such stations.

§73.1940 Broadcasts by candidates for public office-
= (a) Definitions.

(1) Alegally qualified candidate for public officeis any
person who:

(i) has publicly announced his or her intention to run
for nomination or office;

(ii) is qualified under the applicable local, state orfed-
eral law to hold the office for which he or she is a candi-
date; and,

(iii) has met the qualifications set forth in either sub-
paragraphs (2}, (3) or (4), below.

(2) A person seeking election to any public office in-
cluding that of President or Vice President of the United
States, or nomination for any public office except that of
President or Vice President, by means of a primary gen-
eralor special election, shallbe considereda legallyqual-

ified candidate if, in addition to meeting the criteria set
forth in subparagraph (1) above, that person:

(i) has qualified for a place on the ballot, or

(i) has publicly committed himself or herself to seek-
ing election by the write-in method and is eligible under
applicable law to be voted for by sticker, by writingin his
or her name on the ballot or by other method, and makes
a substantial showingthathe or she is a bona fide candi-
date for nomination or office.

Persons seeking election to the office of President or
Vice President of the United States shall, forthe purposes
ofthe Communications Actand the Rules thereunder, be
considered legally qualified candidates only in those
states or territories (or the District of Columbia) in which
they have met the requirements set forth in paragraph
(a)(1) and (2) of this Rule: Except, that any such person
who has met the requirements set forth in paragraph
(a){(1)and(2) in atleast 10 states (or nine and the District
of Columbia) shall be considered a legally qualified can-
didate for election in all states, territories and the District
of Columbia for purposes of this Act.

(3) A person seeking nomination to any public office,
except that of President or Vice President of the United
States, by means of a convention, caucus or similar pro-
cedure, shall be considered a legally qualified candidate
if, in addition to meeting the requirements set forth in
paragraph (a)(1)above, thatperson makes a substantial
showing that he or she is a bona fide candidate for such
nomination: Except, that no person shall be considered
alegally qualified candidate for nomination by the means
set forth in this paragraph prior to 90 days before the
beginning of the convention, caucus or similar procedure
in which he or she seeks nomination.

(4) Apersonseeking nomination forthe office of Pres-
ident or Vice President of the United States shall, for the
purposesofthe Communications Actandtherulesthere-
under, be considered a legally qualified candidate onlyin
those states or territories (or the District of Columbia) in
which, in addition to meeting the requirements set forth
in paragraph (a)(1) above.

(i} he or she, or proposed delegates on his or her
behalf, have qualifiedforthe primary or Presidential pref-
erence ballot in that state, territory or the District of Co-
lumbia, or

(iiyhe or she has made a substantial showing of bona
fide candidacy for such nomination in that state, territory
or the District of Columbia; except that any such person
meeting the requirements set forth in paragraphs (a)(1)
and (4) in at least ten states (or nine and the District of
Columbia) shall be considered a ‘egally qualified candi-
datefornomination in all states, territories andthe District
of Columbia for purposés of this Act.

(5) The term "substantial showing" of bona fide can-
didacy as used in paragraphs (a)(2), (3) and (4) above
means evidence that the person claiming to be a candi-
date has engaged 10 a substantial degree in activities
commonly associated with political campaigning. Such
activities normally would include making campaign
speeches, distributing campaign literature, issuing press
releases, maintaining a campaign committee andestab-
lishing campaign headquarters (even though the head-
quarters in some instances might be the residence of the
candidate or his campaign manager). Not all of the listed
activities are necessarily required in each case to
demonstrate a substantial showing, and there may be
activities not listed herein which would contribute to such
ashowing.

(b) Charges for use of stations. The charges, if any,
made for the use of any broadcasting station by any per-
son who is a legally qualified candidate for any public
office in connection with his campaign for nomination for
election, or election, to such office shall not exceed

(1)duringthe 45 days preceding the date of a primary
or primary runoff election and during the 60 days preced-
ing the date of a general or special election in which such
personisacandidate, the lowestunitcharge ofthe station
for the same class and amount of time for the same pe-
riod, and

(2) at any other time, the charges made for compa-
rableuseofsuchstationbyotherusersthereof. Therates,
it any, charged all such candidates for the same office
shall be uniform and shall not be rebated by any means
direct or indirect. A candidate shall be charged no more
than the rate the station would charge if the candidate
were acommercial advertiser whose advertising was di-
rected to promoting its business within the same area as
that encompassed by the particular office for which such
person is a candidate. All discount privileges otherwise
offered by a station to commercial advertisers shall be
available upon equal terms to all candidates for public
office.

(3)Thisparagraphshallnotapplytoany stationwhich
is not licensed for commercial operation.
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() Discrimination between candidates. In making
time available to candidatas for public office, nolicensee
shall make any discrimination between candidates in
practices, regulations, facilities, or services foror in con-
nection with the service rendered pursuanttothis part, or
make or give any preference to any candidate for public
office or subject any such candidate to any prejudice or
disadvantage; nor shall any licensee make any contract
or other agreement which shall have the effect of permit-
ting any legally qualified candidate for any public office to
broadcast to the exclusion of other legally qualified can-
didates for the same public office.

(d) See §§73.3526 and 73.3527. Records, inspec-
tion. Every licensee shall keep and permit public inspec-
tion of a complete record (politicalfile) of all requests for
broadcast time made by or on behalt of candidates for
public office, together with an appropriate notation show-
ingthedispositionmade by the licensee of suchrequests,
and the charges made, if any, if the request is granted.
When free time is provided for use by or on behalf of such
candidates, a record of the free time provided shall be
placedinthepoliticaltile. Allrecords requiredby this para-
graph shall be placed in the political file as soon as pos-
sible and shall be retained for a period of two years. See
§§73.3526 and 73.3527.

(e) Time of request. A request for equal opportunities
must be submitted to the licensee within one week of the
day on which the first prior use giving fise to the right of
equal opportunities occurred: provided, however, that
where the person was not a candidate at the time of such
firstprior use, he shall submithisrequest withinone week
of the first subsequent use after he has become a legally
qualified candidate for the office in question.

(f) Burden of proof. A candidate requesting equal op-
portunities of the licensee, or complaining of noncompli-
ance to the Commission shall have the burden of proving
that he and his opponent are legally qualified candidates
for the same public office.

(g) General requirements. (1) Except as otherwise
indicated in paragraph (g)(2) of this section, no station
licensee isrequired topermitthe use of its facilitiesbyany
legally qualified candidate for public office, but if any li-
censee shall permit any such candidate to use its facili-
ties, it shall afford equal opportunities to all other
candidates for that office to use such facilities. Such li-
censee shall have no power of censorship over the ma-
terial broadcast by any such candidate. Appearance by
a legally qualified candidate on any (i) bona fide news-
cast, (i) bona fide news interviews, (jii) bona fide news
documentary (if the appearance of the candidate is inci-
dental to the presentation of the subject covered by the
newsdocumentary), or (iv}on-the-spotcoverage of bona
fide news events (including, but not limited to political
conventions and activities incidental thereto) shallnot be
deemed to be use of a broadcasting station. (Section
315(a) of the Communications Act.)

(2) Section 312(a)(7)ofthe Communications Actpro-
vides that the Commission may revoke any station li-
cense orconstruction permit for willful or repeatedfailure
to allow reasonable access to, or to permit purchase of,
reasonable amounts oftime for the use of a broadcasting
station byalegally qualified candidate for federal elective
office on behalf of his candidacy.

(h) Political broadcasting primer. A detailed study of
these rules regarding broadcasts by candidates for fed-
eral and non-federal public office is available in the FCC
Public Nofice of July 20, 1978, "The Law of Political
Broadcasting and Cablecasting” [43 RR 2d 1353]. Cop-
ies may be obtained from the FCC upon request.

Equal Employment
Opportunities

In AM, FM, TV ruies ...

§73.2080 Equal employment opportunities--(a) Gen-
eral EEO policy. Equal opportunity in employment shall
be afforded by all licensees or permittees of commercially
ornoncommercially operated AM, FM, TV orinternational
broadcast stations (as defined in this part) to all qualified
persons, and no person shall be discriminated against in
employment because of race, color, religion, national or-
igin or sex.

(b) EEO program. Each broadcast station shall es-
tablish, maintain, and carryout, a positive continuing pro-
gram of specific practices designed to assure equal
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opportunity in every aspect of station employment policy
and practice. Under the terms of its programs, a station
shall:

(1) Define the responsibility of each level of manage-
ment to ensure a positive application and vigorous en-
forcementofthe policyof equal opportunity,and establish
aproceduretoreview and control managerial and super-
visory performance.

(2) Inform its employees and recognized employee
organizations of the positive equal employment opportu-
nity policy and program and enlist their cooperation.

(3) Communicate its equal employment opportunity
policy and program and its employment needsto sources
of qualified applicants without regard to race, color, reli-
gion, national origin or sex, and solicit their recruitment
assistance on a continuing basis.

(4} Conduct a continuing program to exclude all un-
lawtut forms of prejudice or discrimination based upon
race, color, religion, national origin or sex, from its per-
sonnelpoliciesandpracticesandworkingconditions; and

(5) Conduct a continuing review of job structure and
employmentpracticesandadoptpositiverecruitment, job
design, and other measures needed in order to ensure
genuine equality of opportunity to participate fully in all
organizational units, occupations and levels of responsi-
bility.

(¢)EEOprogramrequirements. Abroadcaststation's
equal employment opportunity program should reason-
ably address itself to the specific areas set forth below, to
the extent possible, and tothe extent that they are appro-
priate in terms of the station’s size, location, etc.:

(1) Disseminate its equal opportunity program to job
applicants and employees. For example, this require-
ment may be met by:

(i) Posting notices in the station’s office and other
places of employment, informing employees, and appli-
cants for employment, of their equal employment oppor-
tunity rights. Where it is appropfiate, such equal
employmentopportunity notices should be posted inlan-
guages other than English;

(i) Placing a notice in bold type on the employment
application informing prospective employees that dis-
criminationbecauseofrace,color, religion, nationalorigin
or sex is prohibited;

(iii) Seeking the cooperation of labor unions, if repre-
sented at the station, in the implementation of its EEO
program and the inclusion of nondiscrimination provis-
ions in union contracts;

(iv)Utilizingmedia forrecruitment purposesinaman-
nerthatwillcontainnoindication, eitherexplicitorimplicit,
of a preference for one sex over another and that can be
reasonably expected to reach minorities and women.

(2) Use minority organizations, organizations for
women, media, educational institutions and other poten-
tial sources of minority and female applicants, to supply
referrals whenever job vacancies are available in its op-
eration. For example, this requirement may be metby:

(i) Placingemployment advertisements in media that
have significant circulation among minorities residing
andf/or working in the recruiting area;

(ii) Recruiting through schools and colleges, includ-
ing those located in the station’s local area, with signifi-
cantminority-group enroliments;

(iii) Contacting, both orally and in writing, minority and
human relations organizations, leaders and spokesmen
to encourage referral of qualified minority or female ap-
plicants;

(iv) Encouraging currentemployees to refer minority
or female applicants;

(v) Making known to recruitment sources in the
employer'simmediate area that qualified minority mem-
bers and females are being sought for consideration
whenever you hire and that all candidates will be consid-
ered on a nondiscriminatory basis.

(3} Evaluate its employment profile and job turnover
against the availability of minorities and women in its re-
cruitment area. For example, this requirement may be
met by:

(i) Comparing the composition of the relevant labor
area with composition of the station's workforce;

(i) Where there is underrepresentation of either mi-
norities and/or women, examining the company's per-
sonnel policies and practices to assure that they do not
inadvertently screen out any group and take appropriate
action where necessary. Data on representation of mi-
norities and women in the available labor force are gen-
erally available on a metropolitan statistical area (MSA)
orcounty basis.

(4) Undertake to offer promotions of qualified minor-
ities and women in a nondiscriminatory fashion to posi-
tions of greater responsibility. For example, this
requirement may be met by:

(i) Instructing those who make decisions on place-
ment and promotion that qualified minority employees
andfemales are to be considered without discrimination,
and that job areas in which there is little or no minority or
female representation should be reviewed:

(ii) Giving qualified minority and female employees
equal opportunityfor positions which lead to higher posi-
tions. Inquiring astothe interestand skills of all lower paid
employees with respect to any of the higher paid posi-
tions.

(5) Analyze its efforis to recruit, hire and promote
minorities and women and address any difficulties en-
countered in implementing its equal employment oppor-
tunity program. For example, this requirement may be
metby:

(i) Avoiding use of selection techniques or tests that
havethe effectofdiscriminatingagainstqualified minority
groups or females:

(i) Reviewing seniority practices to ensure that such
practices are nondiscriminatory;

(iiiy Examining rates of pay and {ringe benefits for
employees having the same duties, and eliminating any
inequities based upon race or sex discrimination.

Network Affiliation

in AMrules ...

§73.132. Territorial exclusivity--No licensee of an AM
broadcast station shall have any arrangement with a net-
work organization which prevents or hinders another sta-
tion serving substantially the same area from
broadcasting the network's programs not taken by the
former station, or which prevents or hinders another sta-
tion serving a substantially ditferent area from broadcast-
ing any programn of the network organization: provided,
however, that this section doesnot prohibitarrangements
under which the station is granted first call within its pri-
mary service area upon the network's programs. The
term network organization means any organization orig-
inating program material, with or without commercial
messages, and furnishing the same to stations intercon-
nected so as to permit simultaneous broadcast by all or
some of them. However, arrangements involving only
stations under common ownership, or only the rebroad-
cast by one station of programing from another with no
compensation other than a lump-sum payment by the
station rebroadcasting, are notconsideredarrangements
with a network organization. The term arrangement
means any contract arrangement or understanding, ex-
press or implied.

in FM rules ...
§73.232. EDITOR'S NOTE: Same as §73.132.
In TV rules ...

§73.658. Affiliation agreements~(a) Exclusive affilia-
tion of station. No license shall be granted to a television
broadcast station having any contract, arrangement, or
understanding, express or implied, with a network orga-
nization under which the station is prevented or hindered
from, or penalized for, broadcasting the programs of any
other network organization. (The term network organiza-
tion as used herein includes national and regional net-
work organizations. See chapter VII, J. of Report on
Chain Broadcasting.)

(b) Territorial exclusivity. No license shall be granted to
a television broadcast station having any contract, ar-
rangement, or understanding, express or implied, with a
network Organization which prevents or hinders another
broadcast station in the same community from broad-
casting the network’s programs not taken by the former
stations, or which prevents or hinders another broadcast
station located in a different community from broadcast-
ing any program of the network organization. This regu-
lation shall not be construed to prohibit any contract,
arrangement, or understanding between a station and a
network organization pursuant to which the station is
granted the first call in its community upon the program
of the network organization. As employed in this para-
graph the term community is defined as the community
specifiedin the instrument of authorization as the location
of the station.
(¢) [Reserved]

(d) Station commitment of broadcast time. No license
shall be granted to a television broadcast station having
any contract, arrangement, or understanding, express or
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implied, with any network organization, which provides
for optioning of the station's time to the network organi-
zation, or which has the same restraining effect as time
optioning. As used in this section, time optioning is any
contract, arrangement, or understanding, express orim-
plied, between astation and anetwork organization which
prevents or hinders the station from schedulingprograms
before the network agrees to utilize the time during which
such programs are scheduled, or which requires the sta-
tion to clear time already scheduled when the network
organization seeks to utilize the time.

(e) Righttoreject programs. Nolicense shallbe granted
to a television broadcast station having any contract, ar-
rangement, or understanding, express or implied, with a
network organization which, with respectto programs of-
fered or already contracted for pursuant to an affiliation
contract, prevents orhinders the station from (1) rejecting
or refusing network programs which the station reason-
ably beiieves to be unsatisfactory or unsuitable or con-
trary to the public interest, or (2) substituting a program
whichinthe station's opinion, is of greater focal ornational
importance.

(f) Network ownership of stations. No license shall be
granted to a network organization, or to any person di-
rectly or indirectly controlled by or under common control
of a network organization, for a tefevision broadcast sta-
tion in any locality where the existing television broadcast
stations are so few or of such unequal desirability (in
terms of coverage, power, frequency, or other related
matters) that competition would be substantially re-
strained by such licensing. (The word control as used in
this section is not limited to full control butincludes such
a measure of control as would substantially aifect the
availability of the station to other networks.)

(g) Dual network operation. No license shall be issued
10 a television broadcast station affiliated with a network
organization which maintains more than one network of
television broadcast stations: Provided that this section
shallnot be applicable, if such networks are not operated
simultaneously, or if there is no substantial overlap in the
terntory served by the group of stations comprising each
such network.

(h) Control by networks of station rates. No license
shall be granted to a television broadcast station having
any contract, arrangement, or understanding, express or
implied, with a network organization under which the sta-
tion is prevented or hindered from, or penalized for, fixing
or altering its rates for the sale of broadcast time for other
than the network’s programs.

(i) No license shall be granted to a television broadcast
station which is represented for the sale of non-network
time by a network organization or by an organization di-
rectly or indirectly controlled by or under common control
with a network organization, if the station has any con-
tract, arrangement, or understanding, express orimplied,
which provides for the affiliation of the station with such
network organization; provided, however, that this rule
shall not be applicable to stations licensed to a network
organization or to a subsidiary of a network organization.

{j) Network syndication and program practices. (1)
Except asprovidedin subparagraph (3) of this paragraph,
no television network shall:

(i} after June 1, 1973, sell, license, or distribute tele-
vision programs to television station licensees within the
United States of non-network television exhibition or oth-
erwise engage in the business commonly known as syn-
dication within the United States; or sell, license or
distribute television programs of which it is not the sole
producer for exhibition outside the United States; or re-
serve any option or right to share in revenues or profits in
connection with such domestic and/or foreign sale, li-
cense, or distribution; or

(i} after August 1, 1972, acquire any financial or pro-
prietary right or interest in the exhibition, distribution, or
othercommercialuseofanytelevisionprogramproduced
wholly or in part by a person other than such television
network, except the license or other exclusive right to
networkexhibition within theUnited States andon foreign
stationsregularlyincludedwithinsuchtelevisionnetwork;
provided that if such network does not timely avail itself
of such license or other exclusive right to network exhibi-
tion within the United States, the grantor of such license
or right to network exhibition may, upon making a timely
oifer reasonably to compensate the network, re-acquire
such license or other exclusive right to exhibition of the
program.

(2) Nothing contained in subparagraph (1) and {2} of
this paragraph shall prevent any television network from
selling or distributing programs of which it is the sole pro-
ducer for television exhibition outside the United States,
or from selling or otherwise disposing of any program
rights not acquired from another person, including the



righttodistribute programs fornon-networkexhibition(as
in syndication) within the United States as long asitdoes
not itself engage in such distribution within the United
States or retain the right to share the revenues or profits
therefrom.

(3) Nothing containedin this paragraph shall be con-
struedtoinclude anytelevision for educational, non-com-
mercial, or public broadcasting exhibitions or uses.

(4) For the purposes of this paragraph and para-
graphs (k) and (1) of this section the term network means
any person, entity orcorporation which offersanintercon-
nected program service on a reqular basis for fifteen or
more hours perweek o atleast twenty-five affiliatedtele-
vision licensees in ten or more states; and/orany person,
entity or corporation controlling, controlled by or under
common control with such person, entity or corporation.

(k) Prime time access rule. Effective September 8,
1975, commercial television stations owned by or affili-
ated with a national television networlk in the 50 largest
television markets (see Note 1 1o this paragraph) shall
devote, during the four hours of prime time (7-11 p.m.E.T.
and P.T,, 6-10 p.m. C.T. and M.T.), no more than three
hours to the presentation of programs from a national
network, programs formerly on a national network (off-
network programs) other than feature films, or, on Satur-
days, feature films; provided, however, that the following
categories of programs need not be counted toward the
three-hour limitation:

(1) On nights other than Saturdays, network or ofi-
network programs designed for children, public affairs
programs or documentary programs (see Note 2 to this
paragraphfor definitions).

(2) Specialnewsprogramsdealingwithfast-breaking
news events, on-the-spot coverage of news events or
other material related to such coverage, and political
broadcasts by oron behalf of legally qualified candidates
for public office.

(3)Regularnetwork news broadcasts up tohalfhour,
when immediately adjacent to a full hour of continuous
locally produced news or locally produced public affairs
programing.

(4) Runovers of live network broadcast of sporting
events, where the eventhasbeen reasonably scheduled
to conclude before prime time or occupy only a certain
amount of prime time, but the event has gone beyond its
expected duration due to Circumstances not reasonably
foreseeable by the networks or under their control. This
exemption does not apply to post-game material.

(5) Inthe case of stations in the Mountain and Pacific
time zones, on evenings when network prime time pro-
graming consists of a sports event or other program
broadcastlive andsimultaneously throughoutthecontig-
uous 48 states, such stations may assume that the
network’s schedule that evening occupies no more of
prime time in these time zones than it does inthe Eastern
and Central time zones.

(6) Network broadcasts of an intemational sports
event (such as the Olympic Games), New Year's Day
college footballgames, or any other network programing
of a special nature other than motion pictures or other
spotts events, when the network devotes all of its time on
the same evening to the same programing, except brief
incidentatfill material.

NOTE 1: The top 50 markets to which this paragraph
applies are the 50 largest markets in terms of average
prime time audience for all stations in the market. For
broadcast years before fall 1980, the 50 markets are the
largest 50 as listed in the Arbitron publication Television
Markets and Rankings Guide, generally published in No-
vember, which will apply for the broadcast year starting
the following fall, except that, for 1978-79, Syracuse-
Elmira will not be included andthe Salt Lake City market
will be included. For broadcast years startingin the fall of
1980 and thereafter, the 50 largest markets to which this
paragraph applies will be determined at three-year inter-
vals, on the basis of the average of two Arbitron Febru-
ary/March audignce surveys occurring roughly 2-1/2
yearsandroughly 3-1/2years beforethestartofthethree-
year period. The 50 markets to which this paragraph will
apply for three years from fall 1980 to fall 1983 will be
determined by an average of fhe prime time audience
figures (all market stations combined) contained in the
reports of Arbitron February/March 1977 and Febru-
ary/March 1978 audience surveys. Shortly after the re-
sults of the 1978 survey are available the Commission
will issue a list of the 50 largest markets to which this
paragraph will apply from fall 1980 tofall 1983. The same
procedurewilltake place, onthebasis of February/March
1980and 1981 surveys, forthe three-year period from fall
1983 tofall 1986.

NOTE 2: As used in this paragraph, the term pro-
grams designed for children means programs primarily
designed forchildren aged 2 through 12. The term docu-
mentary programs means programs which are nonfictio-

nal and educational or informational, but not including
programs where the information is used as part of acon-
testamong participantsin the program, and notincluding
programs relating tothe visual entertainment arts (stage,
motion pictures or television) where more than 50% of
the program is devoted to the presentation of entertain-
ment material itself. The term public affairs programs
meanstalks, commentaries, discussions, speeches, ed-
itorials, political programs, documentaries, forums, pan-
els, roundtables, and similar programs primarily
concerning local, national, and international public af-
fairs.

() Broadcast of the programs of mere than one net-
work. The provisions of this paragraph govem and limit
the extent to which, after October 1, 1971, commercial
televigion stations in the 50 States of the United States,
which are regular affiliates of one of the three national
television networks, may broadcast programs of another
network, in markets where there are two such affiliated
stations and one or more operational VHF or UHF sta-
tions having reasonably comparable facilities which are
not regular affiliates of any network. Whether or not the
stations in a particular market come within the provisions
of this paragraph is determined by whether, as of July 1
of each year with respect to programs beginning October
1,0oras of January 1 of eachyear with respect toprograms
beginning April 1, there are in the market the stations
specified in the last sentence.

(1) Definitions. As used in this paragraph, the follow-
ing terms have the meaning given:

(i) Station means a commercial television station in
the 50 States of the United States.

(i) Operational station means a station authorized
and operating as of June 10 (with respect to programs
beginning October 1) or as of December 10 (with respect
toprograms beginning Apri 1), oras a station authorized
and which gives notice to the Commission by such June
10 or December 10 date that it sill be on the air by such
October 1 or April 1 date (including request for program
test authority if none has previously been given), and
commititselfto remain on the air for six months after such
October 1 or April 1 date. Such notice shall be received
atthe Commission by the June 10 or December 10 date
mentioned, andshall show thatcopies thereofhavebeen
sent to the three national networks and to the licensees
of all operating television stations in the market.

(iii) Affiliated station means a station having aregular
affiliation with one of the three national television net-
works, under which it serves as that network’s primary
outlet for the presentation of its programs in a market. It
includesany arrangementunder which the network looks
primarily to this station rather than other stations for the
presentation of its programs and the station chiefly pres-
ents the programs of this network rather than another
network.

(iv) Unaffiliated station means a station nothaving an
affiliation arrangement as defined in this subparagraph
with a national television network, even though it may
have othertypes of agreements or pre-program arrange-
ments with it.

(v) Network means a national organization distribut-
ing programs for a substantial part interconnection facil-
ities.

(vi) Unaffiliated network means anetwork not having
an affiliated station (as defined in this paragraph) in a
particular market, even though it may have other types of
agreements Or pre-program arrangements.

(vii) Market means the television markets of the
United States, and the stations in them, as identified in
the latest publication of American Research Bureau
{ARB), together with any stations which have since be-
come operational in the same communities.

(viii) Evening programing means programming (reg-
ular programs or specials) starting and concluding on a
network between the hours of 7:30 p.m.and 11 p.m. local
time (except 6:30 p.m. and 10 p.m. in the Central time
zone), plus all programs other than regular newscasts
starting on the network between 7 and 7:30 p.m. local
time (6 and 6:30 p.m. Jocal time in the Central time zone).
It does notinclude portions broadcast after 7 p.m. of pro-
grams starting earlier, or portions broadcast after 11 p.m.
of programs starting earlier.

{ix) Specials means programs not carried on the net-
work at least as often as once a week. It includes both
programs scheduled very well in advance and those
scheduled very shortly before broadcast on the network.

(x) Reasonably comparable facilities means station
transmitting facilities (effective radiated powerandeffec-
tive antenna height above average terrain) such that the
station’s Grade B coverage area is at least two-thirds as
large (in square kilometers) as the smallest of the market
affilated stations’ Grade B coverageareas. Where one or
both of the affiliates is licensed to a City different from that
of the unaffiliated station, the term reasonably compara-
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ble facilities also includes the requirement that the unaf-
filiated station must put a predicted Grade A or better
signal over all of the city of license of the other regular
(non-satellite) station(s), except that where one of the
affiliated stations is licensed to the same city as the un-
affiliated station, and puts a Grade B but not a Grade A
signaloverthe othercity of license, the unaffiliatedstation
willbe considered as having reasonably comparable fa-
cilities if it too puts a predicted Grade B signal over all of
the other city of license.

(2) Taking programs from unaffiliated networks. No
affiliated station, in a market covered by this paragraph,
shall take and broadcast, from an unaffiliated network,
any programming of the times and types specified in this
subparagraph, unless the conditions specified have first
beenmet:

(i) Any evening programming (as definedin this para-
graph), unless and until the entire schedule of such pro-
grams has been offered by the unaffiliated network to the
unaffiliated station as provided in subparagraph(4)of this
paragraph, and the unaffiliated station has either ac-
cepted 15 hours per week of such programs, plus addi-
tional special hours when part of the "special”® is included
in the 15 hours, or has accepted a lesser amount and
indicated that it does not wish to carry any more. Such
acceptance shall be governed by the provisions of sub-
paragraph (4) of this paragraph.

(i) Any programming beginning on the network be-
tween 12 noon and 7 p.m. on Saturdays, Sundays and
holidays, and consisting of sports events (without limita-
tion,collegefootballandbasketball, professionalfootball,
baseball, ice hockey, golf, tennis, horse racing and auto
racing), unless and until the program has first been of-
fered to the unaffiliated station and that station has indi-
cated that it does not wish to accept it.

{iii) Any programming broadcast after 11 p.m. local
time (except 10 p.m. local time in the Central time zone)
which is a continuation of programs starting earlier and
carried by the unaffiliated station; or any material broad-
cast after 7 p.m. (6 p.m. in the Central time zone) which
isacontinuationof sports programs beginningearlierand
carried by the unaffiliated station.

(iv) Any program presented in the same week by the
unaffiliated station.

(3) Carriage of programs of a network which has an
affiliate. No affiliated station in a market covered by this
paragraph shall broadcast, from another network which
has an atfiliated station in the market, any evening pro-
gramming or Saturday, Sunday or holiday sports pro-
gramming, unless such pregramming has been offered
to the unaffiliated station in the market and the latter has
indicated that it does not wish to carry it.

(4) Offer and acceptance (i) the offer by a network
referred to in this paragraph means an offer to the unaf-
filiated station of the programs for broadcast. Programs
so offered cannot be withdrawn by the network until the
following April 1 or October 1, unless the station does not
infact broadcast the program as accepted, inwhich case
the provisions of paragraph (1) (4) (i) shatl apply, or un-
less the program is cancelled on the network, in which
case the replacement or substitute program shall be of-
fered to the station as a new program under paragraph
() {2) or (1) (3). If a program accepted by the unaffiliated
station is shifted in time, the station may exercise its right
of first call either with respect to the program at its new
time, or the previous time segment, at its option.

(i) The acceptance referred to in paragraphs (1) (2)
and (3) means that the unaffiliated station agrees to
broadcast the program accepted, at its live network time
or adelayed time acceptable to the network, unless in its
judgment the program is not in the public interest or it
wishes to substitute a local, or other live, program for it.
The provisions of §73.658(a), prohibiting agreements
which hinder the presentation of the programs of other
networks, shall notapply tomaterial coveredbythis para-
graph. If aprogram is not presented in a particular week
or at a delayed time acceptable to the network, the net-
work may place this particular broadcast of the program
on another station; and if this occurs more than 4 times
inany 13-week periodthe networkmay withdraw the pro-
gram from the station without obligation to offer it any
additional programming. The unaffiliated stationisfreeto
seek and obtain other terms of acceptance from the net-
work; but the offer of programming by the network on the
foregoing terms satisfies its obligations under this para-
graph.

{iti) The offer by the network shall, to the extent pos-
sible, be on or before July 15 with respect 10 programs
beginning in the fall season, and by January 15 with re-
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spect to programs presented after April 1, or otherwise
as soon as possible. The unaffiliated station's accep-
tance or indication of non-acceptance shall be within two
weeks after the date of the offer; where any negotiations
between the network and the station concerning particu-
lar programs are involved, programs not accepted within
30 days of the date of the offer shall be deemed not ac-
cepted.

NOTE 1: If there are in a particular market two affili-
ated stations and two (or more) operational unaffiliated
stationswithreasonablycomparablefacilities, the provis-
ions of paragraph (1) shall require an offer of program-
mingtoeach: butthe 15-hour-per-weekfirstcall provision
applies to the total programming taken by all such sta-
tions.

NOTE 2:The provisions of paragraph (1) donotapply
10 a market in which there are two VHF affiliated U.S.
stations, and a foreign VHF station t0 which a national
U.S. television network transmits programs pursuant fo
authority granted under Section 325 of the Communica-
tions Act of 1934, asamended, and which serves as that
network’s primary affiliate in the market.

(m)(1) Territorial exclusivity in non-network arrange-
ments. No television station shall enter into any contract,
arrangement or understanding, expressed or implied,
with a non-netwark program producer, distributor, or sup-
plier, or other person which prevents or hinders another
television station located in a community over 56.3 kilo-
meters (35 miles) away, as determined by the reference
points contained in §76.53 of this chapter, (if reference
points for a community are not listed in §76.53, the loca-
tion of the main post office will be used)from broadcasting
any program purchased by the former station from such
non-network program-producer, distributor, supplier or
any other person except that a TV station may secure
exclusivity against atelevision station licensed to another
designated community in a hyphenated market specified
inthe market listingas contained in §76.51 of this chapter
for those 100 markets listed, and for markets not listed in
§76.51 of this chapter, the listing as contained in the ARB
Television Market Analysis for the most recentyearatthe
time that the exclusivity contract, arrangement, or under-
standing is complete under practices of the indusiry. As
used in this subsection, the term community as defined
as the community specified in the instrument of authori-
zation as the location of the station.

(2) Notwithstanding paragraph (m){1), a television
station may enterintoa contract, arrangement, or under-
standing with a producer, supplier, or distributor of a non-
network program if that contract, arrangement, or
understanding provides that the broadcast station has
exclusive national rights such that noothertelevision sta-
tionin the United States may broadcast the program.

NGTE 1: Contracts, arrangements, or understand-
ings thatare complete under the practices of the industry
prior to August 7, 1973, will not be disturbed. Extensions
or renewals of such agreements are not permitted be-
cause they would in effect be new agreements without
competitive bidding. However, such agreements that
were based on the broadcaster's advancing “seed
money" for the production of a specific program or series
that specify two time periods -- a tryout period and period
thereatter for general exhibition -- may be extended or
renewed as contemplated in the basic agreement.

NOTE 2: It is intended that the top 100 major televi-
sion markets listedin §76.51 ofthis chapter shall be used
for the purposes of this rule and that the listing of the top
100 television markets appearing in the ARB Television
Market Analysis shall not be used. The reference in this
rule tothe listing of markets in the ARB Television Market
Analysis referstohyphenated markets belowthetop-100
markets contained in the ARB Television Market Analy-
sis. If a community is listed in a hyphenated market in
§76.51 andis also listed in one of the Markets in the ARB
listing, the listingin §76.51 shall govern.

NOTE 3: The provisions of this paragraph apply only
to U.S. commercial television broadcast stations in the
50 states, and not to stations in Puerto Rico or the Virgin
Islands, foreign stations or noncommercial educational
television or "public® television stations (either by way of
restrictions on their exclusivity or on exclusivity against
them).

NOTE 4: New stations authorized in any community
of ahyphenated market listedin §76.51 of this chapter or
in any community of a hyphenated market listed in the
ARB Television Market Analysis (for markets below the
top-100 markets} are subject to the same rules as pre-
viously existing stationstherein. New stations authorized
in other communities are considered stations in separate

markets unless and until §76.51 is amended by Commis-
sion action, or the ARB listing is changed.

Common Antenna Site ]

§73.635. Use of common antenna site--No lelevision
license or renewal of a television license will be granted
to any person who owns, leases, or controls a particular
site which is peculiarly suitable for television broadcast-
ing in a particular area and (a) which is not available for
use by other television licensees; and (b) no other com-
parable site is available in the area; and (¢} where the
exclusive use of such site by the applicant or licensee
would unduly limit the number of television stations that
can be authorized in a particular area or would unduly
restrict competition among television stations.

Reports 1o be Filed

Ali broadcast stations ...

§73.3526 Locat public inspection fife of commerciaf
stations— (a) Records to be maintained. Every applicant
for aconstruction permitfor a new station in the commer-
cial broadcast services shall maintain for public inspec-
tion a file containing the material described in paragraph
(a){1) of this section. Every permittee or licensee of an
AM, FM or TV station in the commercial broadcast ser-
vices shall maintain for public inspection a file containing
the material described in paragraphs (a)(1), (2), (3), (4),
{5), (6), (7) and (10) of this section. In addition, every
permittee or licensee of a TV station shall maintain for
public inspection a file containing the material described
in paragraphs (a)(8) of this section; every permittee or
licensee of an AM or FM station shall maintain for public
inspection a file containing material described in para-
graph (a)(9) of this section. The material to be contained
in the file is as follows:

(1) Acopy of everyapplication tendered forfiling, with
respecttowhichlocal public notice is requiredto be given
under the provisions of §73.3580 or §73.3594; and all
exhibits, letters and other documents tendered for filing
aspartthereof: allamendmentsthereto, copies ofall doc-
umentsincorporated therein by reference, allcorrespon-
dence between the FCC and the applicant pertaining to
the application after it has been tendered for filing, and
copies of Initial Decisions and Final Decisions in hearing
cases pertaining thereto, which according to the provis-
ions of §0.451 through §0.461 of the rules are open for
public inspection at the offices of the FCC. Information
incorporated by reference which is already in the local file
need not be duplicated if the entry making the reference
sufficiently identifies the information so that it may be
found in the file, and if there has been no change in the
document since the date of filing and the applicant, after
making the reference, so states. If petitions to deny are
filed against the application, and have been duly served
ontheapplicant, a statementthat suchapetitionhasbeen
filed shall appear in the local file together with the name
and address of the party filing the petition. The file shall
also contain a copy of every written citizen agreement.
For purposes of this section, a citizen agreement is a
written agreement between a broadcast applicant, per-
mittee, or licensee, and one Or more citizens or citizen
groups, entered for primarily noncommercial purposes.
This definition includes those agreements that deal with
goals or proposedpracticesdirectly orindirectly affecting
station operation in the public interest, in areas such as
but notlimited tocommunity ascertainment, programing,
and employment. It excludes common commercial
agreements such as advertising contracts; union, em-
ployment, and personal services contracts; network affil-
iation, syndication, program supply contracts andsoon.
However, the mere inclusion of commercial terms in a
primarily noncommercial agreement such as provision
for payment of fees for future services of the citizen-par-
ties [see Report and Order, Docket 19518, 57 FCC 2d
494[35 RR 2d 1542](1976)--wouldnot cause the agree-
ment to be considered commercial for purposes of this
section.

NOTE: Applications tendered for filing on or before
May 13, 1965, which are subsequently designated for
hearing after May 13, 1965, with local notice being given
pursuant to the provisions of §73.3594, and material re-
lated to such applications, need not be placed in the file
required to be keptby this section. Applications tendered
for filing after May 13, 1965, which contain major amend-
ments to applications tendered for filing on or before May
13, 1965, with local notice of the amending application
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being given pursuanttothe provisions of §73.3580, need
notbe placedinthe file required tobe kept by this section.

(2) A copy of every application tendered for filing by
the licensee or permittee for such station which is not
included in paragraph (a){1) of this section and which
involves changes in program service, which requests an
axtension of time in which to complete construction of a
new station, or which requests consentto involuntary as-
signmentor transfer, orto voluntary assignment ortrans-
fer not resulting in a substantial change in ownership or
control and which may be applied for on FCC Form 316;
and copies of all exhibits, letters, and other documents
filed as part thereof, all amendments thereto, all corre-
spondence between the FCC and the applicant pertain-
ing to the application after it has been tendered for filing,
and copies of all documents incorporated therein by ref-
erence, which according to the provisions of §0.451
through §0.461 of these rules are open for publicinspec-
tionattheoffices ofthe FCC. Informationincorporated by
reference which is already in the local file need not be
duplicated if the entry making the reference sufficiently
identifies the information so thatitmay be foundin thefile,
andthere has been no change in the document since the
date of filing and the licensee, after makingthe reference,
so states. ff petitions to deny are filed against the appli-
cation, and have been duly served on the applicant, a
statementthatsuch a petition has been filed shallappear
in the local file together with the name and address of the
party filing the petition.

NQTE: The engineering section of the applications
mentioned in paragraphs (a)(1) and (2) of this section,
and material related to the engineering section, need not
be kept in the file required to be maintained by this para-
graph. If such engineering section contains service con-
tour maps submitted with that section, copies of such
maps and information (State,county, city, streetaddress,
or othe identifying information) showing main studio and
transmitter locations shall be keptin the file.

{3) A copy of everyownership report or supplemental
ownership report filed by the licensee or permittee for
such station after May t3, 1965, pursuant to the provis-
ions of this part; and copies of all exhibits, letters, and
other documents filed as part thereof, all amendments
thereto, all correspondence between the permittee or li-
censee and the FCC pertaining to the reponts after they
have been filed, and all documents incorporated therein
by reference, including contracts listed in such reports in
accordance with the provisions of §73.3615(a)(4)(i) and
which according to the provisions of §0.451 through
§0.461 of the rules are open for public inspection at the
officesof the FCC. Information incorporated by reference
which is already in the local file need not be duplicated if
the entry making the reference sulfficiently identifies the
information sothat it may be found inthe file, and if there
has been no change in the document since the date of
filing and the licensee er permittee, after making the ref-
erence, so states.

(4) Such records as are required 10 be kept by
§73.1940concerningbroadcastsbycandidatesforpublic
office.

(5) A copy of every annual employment report fited
by the licensee or permittee for such station pursuant 1o
theprovisionsofthis part; andcopies of allexhibits, letters
and other documents filed as part thereof, all amend-
ments thereto, and all correspondence between the per-
mittee or licensee and the FCC pertaining to the reports
aftertheyhavebeenfiled andalldocumentsincorporated
therein by reference and which according to the provis-
ions of §0.451 through §0.461 of the rules are open for
public inspection at the offices of the FCC.

(6) The Public and Broadcasting--A Procedure Man-
ual [see FCC 74-942, 39 32288, September 5, 1974.]

(7) Letters received from members of the public as
are requiredto be retained by §73.1202.

(8) For commercial TV broadcast stations, every
three months a list of programs that have provided the
station’s most significant treatment of community issues
during the preceding 3 month period. The list for each
calendar quarter is to be filed by the tenth day of the
succeeding calendar quarter (e.g., January 10 for the
quarter October - December, April 10 for the quarter Jan-
uary - March, etc.). The list shall include a brief narrative
describing what issues were given significant treatment
and the programming that provided this treatment. The
description of the programs should include, but is not
limited to, the time, date, duration and title of each pro-
gram in which the issue was treated.

(9) For commercial AM and FM broadcast stations,
every three months a list of programs that have provided
the station’s most significant treatment of community is-
sues during the preceding 3 month period. The list for
each calendar quarteris to be filed by the tenth day of the
succeeding calendar quarter (e.q., January 10 for the
quarterOctober - December, April 10 forthe quarter Jan-



uary - March, etc.). The list shallinclude a brief narrative
describing what issues were given significant treatment
and the programming that provided this treatment. The
description of the programs should include, but is not
limited to, the time, date, duration and title of each pro-
gram in which the issue was treated.

(10) Eachapplicantforrenewaloflicenseshall, within
seven days of the last day of the broadcast of the local
public notice of filing announcements required pursuant
10§73.3580(h), place in the station’s local public inspec-
tion file a statement certifying compliance with this re-
quirement. The dates and times that the pre-filing and
post-filing notices were broadcast and the text thereof
shall be made part of the certifying statement.

(b) Responsibility in case of assignment or transfer.

(1) In some cases involving applications for consent
1o assignment of broadcast station construction permits
orlicenses, withrespect towhich public noticeis required
tobegivenunderthe provisions 0f§73.35800r§73.3594,
thefile mentioned in paragraph (a) of this section shall be
maintained by the assignor. If the assignment is con-
sented to by the FCC and consummated, the assignee
shall maintain the file commencing with the date on which
noticeof the consummationofthe assignmentisfiled with
the FCC. The file maintained by the assignee shall cover
the period both before and after the time when the notice
of consumation of assignment was filed. The assignee is
responsible for obtaining copies of the necessary docu-
ments from the assignor or from the FCC files.

(2) In cases involving applications for consent to
transferofcontrolof apermitteeorlicenseeofabroadcast
station, the file mentioned in paragraph (a) of this section
shall be maintained by the permittee or licensee.

{c) Station lo which records pertain. The file need
contain only applications, ownershipreports, and related
material thatconcern the station for which thefile is kept.
Applications, permittees, and licensees need notkeepin
the file copies of such applications, reports, and material
which pertain to other stations with regard to which they
may be applicants, permittees orlicensees, excepttothe
extent that such information is reflected in the materials
required to be kept under the provisions of this section.

(d) Location of records. The file shall be maintained
at the main studio of the station, where such studio is
located in the community to which the station is licensed
orwhere such studio is located outside the community of
license pursuant to authorization granted under
§73.1125(a) of the Rules prior to July 16, 1987, or at any
accessible place (suchas apublic registry for documents
or an attorney’s office} in the community to which the
station is or is proposed to be licensed. The file shall be
available for public inspection at any time during regular
business hours.

(e) Period of retention. The records specifiedinpara-
graph {a){(4) of this section shall be retained for periods
specifiedin §73.1940 {2 years). The manual specified in
paragraph (a)(6) of this section shall be retained indefi-
nitely. The letters specified in paragraph (a)(7) of this
section shall be retained for the period specified in
§73.1202(3years). The "significanttreatment of commu-
nity issues" list specified in paragraphs (a}(8) and (9) of
this section shall beretained for the term of license (5and
7 years for TV and radio, respectively}. The certification
specified in paragraph (a)( 10) of this section shall be re-
tained for the period specifiedin §73.3580 (foraslongas
the application to which it refers). The records specified
in paragraphs (a)(1), (2), (3} and (5} of this section shall
be retained, as follows:

(1) The applicanl for a construction permit for a new
station shallmaintain suchafile solongastheapplication
is pending before the FCC or any proceeding involving
that application is pending before the courts. (If the appli-
cation is granted, subparagraph (2) below shall apply.}

(2) The permittee or licensee shall maintain such a
file so long as an authorization to operate the station is
outstanding, andshall permitpublicinspection ofthe ma-
terial aslongasitis retained by the licensee even though
the requestfor inspection is made after the conclusion of
a required retention period specified in this paragraph.
However, material which is voluntarily retained after the
required retention time may be kept in a form and place
convenientto the licensee, and shall be made available
to the inquiring party, in good faith after written request,
at a time and place convenient to both the party andthe
licensee. Applications and related material placed in the
file shall be retained for a period beginning with the date
that they are tendered forfiling and ending with the expi-
ration of one licenseterm (five (5) years for television and
seven (7) years for radio licensees) or until the grant of
the first renewal application of the television or radio
broadcaststationin question, whicheveris later, withtwo
exceptions:

(i) Engineering material penaining to a former mode
ofoperationneed notbe retained longerthan 3yearsafter

astation commences operation under a new or modified
mode; and

(i) Material having a substantial bearing on a matter
which is the subject of a claim against the licensee, or
relatingtoan FCCinvestigation oracomplainttothe FCC
of whichthe licensee has beenadvised, shall be retained
untilthelicenseeis notifiedin writing that the material may
be discarded, or, if the matter is a private one, the claim
has been satisfied or is barred by statute of limitations.
Where an application or related material incorporates by
reference material in earlier applications and material
concemingprogrammingandrelated matters (Section |V
and related material), the material so referred to shallbe
retained as long as the application referring to it. If a
written agreement is not incorporated in an application
tendered for filing with the FCC, the starting date of the
retention period for that agreement is the date the agree-
ment is executed.

(f) Copies of any material required to be in the public
file of any applicantfor a construction permit, or permittee
orlicensee of any commercial TV or radio station shall be
available for machine reproduction upon request made
in person, provided the requesting party shall pay the
reasonable cost of reproduction. Requests for machine
copies shall be fulfilled at a location specified by the ap-
plicant, permittee or licensee, within a reasonable period
oftime which, innoevent, shallbe longerthan seven days
unless reproduction facilities are unavailable in the
applicant’s, permittee’s orlicensee’scommunity. Theap-
plicant, permittee or licensee is not required to honor re-
quests made by mail, but may do so if it chooses.

§73.3612 Annual employment report.—Each licensee
or permittee of a commercially or non-commercially op-
erated AM, FM, television, or international broadcast sta-
tion with five or more fulltime employees shall file with the
Commission on or before May 31 of each year, on FCC
Form 395, an annual employment report.

§73.3613Filing of contracts.~ Each licensee or permit-
tee of a commercial or noncommercial AM, FM, TV or
International broadcast station shallfile withthe FCC cop-
ies of the following contracts, instruments, and docu-
ments together with amendments, supplements, and
cancellations (with the substance of oral contracts re-
ported in writing), within 30 days of execution thereof:

(a) Network service: Network affiliation contracts be-
tween stations and networks will be reduced to writing
and filed as follows:

(1) All network affiliation contracts, agreements or
understandings between a TV broadcast or low power
TV station and a national network. For the purposes of
thisparagraphthetermnetworkmeans anyperson, entity
or corporation which offers an interconnected program
serivice on a regular basis for 15 or more hours per week
to at least 25 affiliated television licensees in 10 or more
states; and/or any person, entity or corporation control-
ling, controlled by, or under common control with such
person, entity or corporation.

(2) Each such filing on or after May 1, 1969, initially
shall consist of a written instrument containing all of the
terms and conditions of such contract, agreement or un-
derstanding without reference to any other paper or doc-
ument by incorporation or otherwise. Subsequent filings
may simply set forth renewal, amendment or change, as
the case may be, of a particular contract previously filed
in accordance herewith.

(3) The FCC shall also be notified of the cancellation
or termination of network affiliations, contracts for which
are required to be filed by this section.

{b) Ownership or control: Contracts, instruments or
documents relating to the present or future ownership or
control of the licensee or permittee or of the licensee's or
permittee’sstock, rights crintereststherein, or relatingto
changes in such ownership or control shall include but
are not limited to the following:

(1) Articles of partnership, association, and incorpo-
ration, and changes in such instruments;

(2) Bylaws, and any instruments effecting changes
in such bylaws:

(3) Any agreement, document or instrument provid-
ing forthe assignment of a license or permit, or affecting,
directly or indirectly, the ownership or voting rights of the
licensee’s or permittee’s stock (common or preferred,
voting or nonvoting), such as:

(i} Agreements for transfer of stock;

(i) Instruments for the issuance of new stock; or

(iii} Agreements for the acquisition of licensee's or
permittee’s stock by the issuing licensee or permittee
corporation. Pledges, trust agreements, options to pur-
chase stock and other executory agreements are re-
quiredtobefiled. However, trustagreements orabstracts
thereofare notrequired tobefiled, unlessrequested spe-
cifically by the FCC. Should the FCC request an abstract
of the trust agreement in lieu of the trust agreement, the
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licenseeorpermittee willsubmit the followinginformation
concerningthe trust:

{A) Name of trust;

(B) Duration of trust;

(C) Number of shares of stock owned;

{D) Name of beneficial owner of stock;

(F) Name of the party or parties who have the power
tovote or controlthe vote or control the vote of the shares;
and

(G} Any conditions on the powers of voting the stock
or any unusual characteristics of the trust.

{4} Proxies with respect to the licensee's or
permittee’s stock runningfor a period in excess of 1 year,
and all proxies, whether or not running for a period of 1
year, given without full and detailed instructions binding
the nominee to actin a specified manner. With respectto
proxies given without full and detailed instructions, a
statementshowing the number of such proxies, by whom
given and received, and the percentage of outstanding
stock represented by each proxy shall be submitted by
the licensee or permittee within 30 days after the
stockholders' meetinginwhich the stockcovered bysuch
proxies has been voted. However, when the licensee or
permitteeis acorporation havingmore than 50 stockhold-
ers, such complete information need be filed only with
respectto proxies given by stockholders whoare officers
ordirectors, orwho have 1% or more of the corporation’s
voting stock. When the licensee or permittee is a corpo-
ration having more than 50 stockholders and the stock-
holders giving the proxies are not officers or directors or
donothold 1% or more of the corporation’s stock, the only
information required to be filed is the name of any person
voting 1% or more of the stock by proxy, the number of
shares voted by proxy by such person, and the total num-
ber of shares voted at the particular stockholders’ meet-
ing in which the shares were voted by proxy.

(5) Mortgage or loan agreements containing provis-
ions restricting the licensee's or parmittee’s freedom of
operation, such as those affecting voting rights, specify-
ing or limiting the amount of dividends payable, the pur-
chase of new equipment, or the maintenance of current
assets.

(6) Any agreementreflectingachangeinthe officers,
directors or stockholders of a corporation, other than the
licensee or permittee, having an interest, direct or indi-
rect, in the licensee or permittee as specified by
§73.3615.

(c) Personnel:

(1) Management consultant agreements with inde-
pendent contractors; contracts relating to the utilization
in a management capacity of any person other than an
officer, director, or regular employee of the licensee or
permittee; station management ¢ontracts with any per-
sons, whether or not officers, directors, or regular em-
ployees, which provide for both a percentage of profits
and a sharingin losses; or any similar agreements.

(2) The following contracts, agreements, or under-
standings need not be filed: Agreements with persons
regularly employed as general or station managers or
salesmen; contracts with program managers or program
personnel; contracts with attorneys, accountants or con-
sulting radio e€ngineers; contracts with performers; con-
tracts with station representatives; contracts with labor
unions; or any similar agreements.

(d) The following contracts, agreements, or under-
standings need not be filed but shall be keptat the station
andmade available forinspection by any authorized rep-
resentative of the FCC: Contracts relating to the sale of
broadcast time to time brokers for resale; subchannel
leasing agreements for Subsidiary Communications Au-
thorization operation; franchise/leasing agreements for
operation of telecommunications serviceson the TV ver-
tical blanking interval; time sales contracts with the same
sponsor for 4 or more hours per day, except where the
length of the events (such as athletic contests, musical
programs, and special events) broadcast pursuantto the
contract is not under control of the station; and contracts
with chief operators.

§73.3615 Ownership reports—(a) With the exception of
sole proprietorships and partnerships composed entirely
of natural persons, each licensee of a commercial AM,
FM, or TV broadcast station shall file an Ownership Re-
porton FCC Form 323 once a year, on the anniversary of
the date that its renewal application is required to be filed.
Licensees owning multiple stations with differentanniver-
sary dates need file only one Report per year on the an-
niversary of their choice, provided that their Reports are
not more than one year apart. A licensee with a current
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and unamended Report on file at the Commission may
certify that it has reviewed its current Report and that itis
accurate, inlieu offiling a new report. Ownership Reports
shall provide the following information as of a date not
more than 60 days prior to the filing of the Report:

(1) In the case of an individual. the name of such
individual;

(2) In the case of a partnership, the name of each
parner and the interest of each pariner. Except as spe-
cifically noted below, the names of limited partiners shall
be reported. A limited pariner need not be reported, re-
gardless of the extent of its ownership, if the limited part-
ner is not materially involved, directly or indirectly, in the
management or operation of the licensee and the licen-
see so certifies.

{i) Any change in partners orin their rights will require
prior consent of the FCC upon an application for consent
to assignment of license or permit. If such change in-
volves [ess than a controlling interest, the application for
FCC consent to such changes may be made upon FCC
Form 316.

(3) In the case of a corporation, association, trust,
estate, or receivership, the data applicable to each:

(N(A) The name, residence, citizenship, and stock-
holding of every officer, director, trustee, executor, ad-
ministrator, receiver, partner, member of an association,
andany stockholder which holds stock accounting for5%
or more of the votes of the corporation, except that an
invastment company, insurance company, or bank trust
department need be reported only if it holds stock
amounting to 10% or more of the votes, provided that the
licensee cerifies that such entity has made no attempt to
influence, directly or indirectly, the management or oper-
ations of the licensee, and that there is no representation
on the licensee's board or among its officers by any per-
son professionally orotherwiseassociatedwiththeentity.

(B} A licensee shall report any separate interests
known to the licensee to be held ultimately by the same
individual or entity, whether those interests are held in
custodial accounts, by individual holding corporations or
otherwise, if, when aggregated:

(1) the sum of all interests except those held by or
through "passive investors” is equal to or exceeds 5 per-
cent; or

(2) the sum of allinterests held by or through passive
investors is equal to orexceeds 10 percent; or

(3) the sum of the interests computed under (1) plus
the sum of the interests computed under (2) is equal to or
exceeds 10 percent.

(c) If the majority of the voting stock of a corporate
licensee is held by a single individual or entity, no other
stockholding need be reported for that licensee;

(ii) Full information as to family relationship or busi-
ness association between two or more officials and/or
stockholders, trustees, executors, administrators, re-
ceivers, and members of any association;

(i) Capitalization with a description of the classes
and voting power of stock authorized by the corporate
charter or other appropriate legal instrument and the
number of shares of each class issued and outstanding;
and

(iv) Full information with respect to the interest and
identity of any person having any direct, indirect, fidu-
ciary, or beneficial interest in the licensee or in its stock
accounting for 5% or more of its votes. For example:

(A) Where Ais the trustee of stock held for beneficiary
B, A shall be reported if A votes the stock Or has the sole
or shared power to dispcse of the stock; B or any other
party shall be reported if B or such party votes the stock
or has sole powerto dispose of the stock or has the power
to revoke the trust or replace the trustee at will;

(B) Where X is not a natural person and has attribut-
able ownership interests in the licensee under §73.3555
of the rules, regardless of its position in the vertical own-
ership chain, an Ownership Report shall be filed for X
which, except as specifically noted below, must contain
the same information as required ol a licensee. If X has
a voting stockhoider interest in the licensee, only those
voting interests of X that are cognizable after application
of the multiplier described in NOTE 2(d) of §73.3555 of
the rules, if applicable, shall be reported. If X is a corpo-
ration,whether or notitsinterestin thelicensee isby virtue
of its ownership of voting stock, the officers and directors
shall be reported. With respect to those officers and di-
rectors shall be reported. With respect to those officers
anddirectors whosedutiesandresponsibilitiesarewholly
unrelatedto the licensee, and who wish to be relieved of
attribution in the licensee, the name, title and duties of

these officers and directors, with statements properly
documentingthattheir dutiesdonotinvolve the licensee,
shall be reported.

(4) In the case of all licensees:

(i) A listof contracts will in effect be required to be filed
withthe FCC §73.3613showingthe date of execution and
expiration of each contract; and

(i) Any interest which the licensee mmay havein any
other broadcast station.

(b) Except as specifically noted below, each permit-
teeof acommercial AM, FMor TV broadcast station shall
file an Ownership Report on FCC Form 323 (1) within 30
days of the date of grant by the FCC of an application for
construction permit and {2) on the date that it applies for
a station license. The Ownership Report of the permittee
shall give the information required by the applicable por-
tions of paragraph (a) of this section. A permittee with a
currentand unamended Reportonfile atthe Commission
may cetify that it has reviewed its current Report and it
is accurate, in lieu of filing a new Report.

(c) Before any change is mada in the organization,
capitalization, officers, directors, or stockholdersof acor-
poration other than licensee or permittee, which results
in a change in the control of the licensee or permittee,
prior FCC consent must be received under §73.3540. A
transferofcontroltakes placewhenanindividualorgroup
in privity, gains or loses affirmative or negative (50%)
control. See instructions on FCC Form 323 (Ownership
Report).

(d) Each licensee of a noncommercial educational
AM, FM or TV broadcast station shall file an Ownership
Reporton FCC Form 323-E atthetime the application for
renewal of station license is required to be filed. Licen-
sees owning more than one noncommercial educational
AM, FM or TV broadcast station need file only one Own-
ership reportat 5 yearintervals for TV stationsand 7 year
intervals for AM and FM stations. Ownership Reports
shall give the following information as of a date not more
than 30 days prior to the filing of the Ownership Repont:

(1) The following information as to all officers, mem-
bers of governing board, and holders of 1% or more own-
ership interest (if any): Name, residence, office held,
citizenship, principal profession or occupation, and by
whom appointed or elected.

(2) Full information with respect to the interest and
identityofanyindividual, organization, corporation, asso-
ciation, ar any other entity which has direct or indirect
control over the licensee or permittee.

(3) A list of all contracts still in effect required by
§73.3613 to be filed with the FCC, showing the date of
executionandexpirationofeachcontract. (4) Anyinterest
which the licensee or permittee or any ofits officers, mem-
bers of the governing board, and holders of 1% or more
ownership interest (if any) held in any other broadcast
station.

(e) Each permittee of a noncommercial educational
AM, FM or TV broadcast station shalt file an Ownership
Report on FCC Form 323-E within 30 days of the date of
grantbythe FCC of anapplication fororiginalconstruction
permit. The Ownership Report of the permittee shallgive
the information required by the applicable form.

() A supplemental Ownership Report on FCC Form
323-E shall be filed by each licensee or permittee within
30 days after any change occurs in the information re-
quired by the Ownership Report from that previously re-
ported. Such repert should include, without limitation: (1)
An change in organization; or

(2) Any change in officers or directors,

{3) Any transaction affecting the ownership (director
indirect) or voting rights with respect to the licensee or
permittee (or with respact to any stock interest therein).

(9) A copy of all Ownership and supplemental Own-
ership Reports and related material filed pursuant to this
section shallbe maintained and made available for public
inspection locallyasrequiredby §73.3526and§73.3527.

License Renewals

General ...

§73.3523 Dismissal of applications in renewal pro-
ceedings. (a) Any applicant for a construction permit,
that has filed an application thatis mutuatly exclusive with
an application for the renewal of a license of an AM, FM
or television station (hereinafter "competing applicant”),
and seeks to dismiss or withdraw its application and
thereby remove a conflict between applications pending
before the Commission, must obtain the approval of the
Commission.

(b) if a competing applicant seeks to dismiss or with-
draw its application prior to the Initial Decision stage of
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the hearing on its application, it must submit to the Com-
mission a request for approval of the dismissal or with-
drawal of its application, a copy of any written agreement
related to the dismissal or withdrawal of its application,
and an affidavit setting forth:

(1) A certification that neither the applicant nor its
principals has received or witl receive any money or other
consideration in exchange for dismissing or withdrawing
its application;

(2) A statement that its application was not filed for
the purpose of reachingorcarryingoutanagreementwith
any otherapplicantregardingthe dismissalorwithdrawal
of its application; and

(3) The terms of any oral agreement relating to the
dismissal or withdrawal of its application.

In addition, within 5 days of the applicant’s request
forapproval, eachremainingcompetingapplicantandthe
renewal applicant must submit an affidavit setting forth:

(4) A cenification that neither the applicant nor its
principals has paid or will pay any money or other consid-
eration in exchange for the dismissal or withdrawal of the
application; and

(5) The terms of any oral agreement relating to the
dismissal or withdrawal of the application.

(¢) Ifacompeting applicant seeks to dismiss or with-
draw its application after the Initial Decision stage of the
hearing on its application, it must submit to the Commis-
sion a request for approval of the dismissal or withdrawal
of itsapplication, acopy of any written agreement related
to the dismissal or withdrawal, and an affidavit setting
forth:

(1) A certification that neither the applicant nor its
principals has received or will receive any money or other
consideration in excess of the legitimate and prudent ex-
penses of the applicant;

(2) The exactnature andamount of any consideration
paid or promised;

(3) Anitemized accounting of the expenses for which
it seeks reimbursement;

(4) A statement that its application was not filed for
the purpose of reaching orcarryingoutanagréement with
any otherapplicant regarding the dismissal or withdrawal
of its application; and

{5) The terms of any oral agreement relating to the
dismissal or withdrawal of its application.

In addition, within 5 days of the applicant’s request
for approval, each remaining party to any written or oral
agreement must submit an affidavit setting forth:

(6) A centification that neither the applicant nor its
principals has paid or wilt pay money or other consider-
ation in excess of the legitimate and prudent expenses of
the withdrawing applicant in exchange for the dismissal
or withdrawal of the application; and

(7) The terms of any oral agreement relating fo the
dismissal or withdrawal of its application.

(d) For the purposaes of this section:

{1) Affidavits filed pursuant to this section shall be
executed by the applicant, permittee, or licensee, if an
individual; a panner having personal knowledge of the
facts.ifa partnership; oran officerhaving personalknow!-
edge of the facts, if a corporation or association.

(2) An application shall be deemed to be panding
before the Commission from the time an application is
filed with the Commission until an order of the Commis-
sion granting or denying the application is no longer sub-
jecttoreconsideration by the Commission or to review by
any court.

(3) "Legitimate and prudent expenses” are those ex-
penses reasonablyincurred by anapplicant in preparing,
filing, and prosecuting its application.

(4) "Other consideration” consists of financial ¢con-
cessions, includingbutnotlimitedtothetransferofassets
or the provision of tangible pecuniary benefit, as well as
non-financial concessions that confar any type of benefit
on the recipient.

§73.3539 Application for renewal of license.- (a) Un-
less otherwise directed by the Federal Communications
Commission, an application for renewal of license shall
be filed notiater than the first day of the fourth full calendar
month prior to the expiration date of the license sought to
be renewed, except that applications for renewal of li-
cense of an experimental broadcast station shall be filed
not later than the first day of the second full calendar
month prior to the expiration date of the license sought to
be renewed. If any deadline prescribed in this paragraph
falls on a non-business day, the cut-off shall be the close
of business of the first full business day thereafter.

(b) Noapplication for renewal of license of any broad-
cast station will be considered unless there is on file with
the Commission, the information, if any. currently re-
quired by §73.3611-73.3615, inclusive, for the particular
class of station. The renewal application shall include a



reference by date and file number to such information on
file.

(¢) Whenever the Commission regards an applica-
tion for a renewal of license as essential to the proper
conduct of a hearing or investigation, and specifically di-
rects that it be filed by a certain date, such application
shallbe filed within the time thus specified. if the licensee
failstofile suchapplication within the prescribedtime, the
hearing or investigation shall proceed as if such renewal
application has been received.

(d) Renewal applicationforms,tittesandnumbers are
listed in §73.35000, Applications and Report Forms.

§73.3584 Procedures for filing petitions to deny.—(a)
Except in the case of applications for new low power TV,
TV translator or TV booster stations, for major changes
in the existing facilities of such stations, or forapplications
for achange in outputchannel tendered by displaced low
power TV and TV translator stations pursuant to
§73.3572(a)(1), any party in interest may file with the
Commission a Petition to Deny any application (whether
as originally filed or if amended so as to require a new file
number pursuant to §§73.3571(j), 73.3572(b),
73.3573(b), 73.3574(b) or 73.3578) forwhich localnotice
pursuant to §73.3580 is required, provided such petitions
are filed prior to the day such applications are granted or
designatedfor hearing; butwherethe FCCissuesapublic
notice pursuant to the provisions of §§73.3571(c),
73.3572(c) or 73.3573(d), establishing a “cutoff* date,
such petitions must be filed by the date specified. Inthe
case of applicationsfortransfersand assignments of con-
struction permits or station licenses, Petitions to Deny
must be filed not |ater than 30 days after issuance of a
public notice of the acceptance for filing of the applica-
tions. In the case of applications forrenewal of license,
Petitions to Deny may be filed at any time up to the last
day for filing mutually exclusive applications under
§73.3516(e). Requests for extension of time to file Peti-
tions to Deny applications for new broadcast stations or
major changes in the facilities of existing stations or ap-
plications for renewal of license will notbe granted unless
all parties concerned, including the applicant, consent to
such requests, or unless a compelling showing can be
made that unusual circumstances make the filing of a
timely petition impossible and the granting of an exten-
sion warranted.

(b) Except in the case of applications for new low
power TV or TV translator stations, for major changes in
the existing facilities of such stations, the applicant may
file an opposition to any Petition to Deny, and the peti-
tioner a reply to such opposition in which allegations of
fact or denials thereof shall be supported by affidavit of a
person or persons with personal knowledge thereof. The
times forfiling such oppositions andreplies shalibe those
provided in §1.45 except that as to a Petition to Deny an
application for renewal of license, an opposition thereto
may be filed within 30 days after the Petition to Deny is
filed, andthe party thatfiledthe Petition toDenymay reply
tothe apposition within20days after the oppositionis due
or within 20 days after opposition is filed, whichever is
longer. The failure to file an opposition or reply will not
necessarily be construed as an admission of of fact or
argumentcontained in a pleading.

(c) inthe case of applications for new low power TV,
TV translator or TV booster stations, for major changes
intheexistingfacilities of such stations, orforapplications
forachangein output channeltendered by displaced low
power TV and TV translator stations pursuant to
§73.3572(a)(1),anypartyininterestmayfilewiththe FCC
a Petition to Deny any application {whether as originally
filed or it amended so as to require a new file number
pursuant to §73.3572(b}) for which local notice pursuant
to §73.3580 is required, provided such petitions are filed
within 30 days of the FCC Public Notice proposing the
application for grant (applicants may file oppositions
within 15days afterthe Petitionto Denyisiiled); butwhere
the FCC selects a tentative permittee pursuant to
§1.1601 et seq., Petitions to Deny shall be accepted only
if directed against the tentative selectee and filed after
issuance of and within 15 days of FCC Public Notice
announcing the tentative selectee. The applicant may
file an opposition within 15 days afterthe Petitionto Deny
is filed. In cases in which the minimum diversity prefer-
ence provided for in §1.1623(f)(1) has been applied, an
“objection to diversity claim," and opposition theretomay
be filed againstany applicant receiving a diversity prefer-
ence, within the same time period provided herein for
Petitions and Oppositions. In all pleadings, allegations
of fact or denials thereof shall be supported by appropri-
ate certification. However, the FCC may announce, by
the Public Notice announcing the acceptance of the last-
filed mutually exclusive application, that a notice of Peti-
tion to Deny will be required to be filed no later than 30
days after issuance of the Public Notice.

(1) If s0 announced, a Petition to Deny filed against
an applicant will not be accepted if filed by a party which
failed to timely file a notice of petition, and make service
of the notice of petition pursuant to §1.47, unless good
cause is shown for the failure to file the notice. Good
cause includes allegations based on facts that could not
previouslybe discoveredwithdiligence,andfraudorsup-
pression of evidence by the tentative selectee.

(2) The notice of Petition to Deny shall be limited to
two pages. The notice shall include specific allegations
that concisely state the reasons why the applicant lacks
the gualifications to be a licensee or why a grant of the
application would be inconsistent with the publicinterest.
The notice shall be supported by certification made by a
person or persons having personal knowledge thereof.

(d)Untimely Petitionsto Deny, as well asotherplead-
ings in the nature of a Pefition to Deny, and any other
pleadings or supplements which do not lie as a matter of
law or are otherwise procedurally defective, are subject
to return by the FCC's staff without consideration.

§73.3588 Dismissal of petitions to deny or withdrawal
of informal objections in renewal proceedings.—(a)
Whenever a petition to deny or an informal objection has
been filed against any application, and the filing party
seeks to dismiss or withdraw the petition fo deny or the
informal objection, either unilaterally or in @xchange for
financial consideration, that party must file with the Com-
mission a request for approval of the dismissal or with-
drawal, a copy of any written agreement related to the
dismissal or withdrawal, and an affidavit setting forth:

(1) A certification that neither the petitioner nor its
principals has received orwillreceive any money or other
consideration in excess of legitimate and prudent ex-
pensesinexchange forthe dismissal orwithdrawal of the
petition todeny;

(2) The exactnatureandamountofanyconsideration
receivedor promised,

(3) Anitemized accounting of the expenses for which
it seeks reimbursement; and

(4) The terms of any oral agreement related to the
dismissal or withdrawal of the petition to deny.

In addition, within 5 days of petitioner’s request for
approval, each remaining party to any written or oral
agreement must submit an affidavit setting forth:

(5) A certification that neither the applicant nor its
principals has paid or will pay money or other consider-
ation in excess of the legitimate and prudent expenses of
the petitioner in exchange for dismissing or withdrawing
the petition to deny; and

(6) The terms of any oral agreement relating to the
dismissal or withdrawal of the petition to deny.

(b) Citizens' agreements. For purposes of this sec-
tion, citizens agreements include agreements arising
whenever a petition to deny or informal objection has
been filed against any application and the filing party
seeks to dismiss or withdraw the petition or objection in
exchangefornon-financial consideration {e.g., program-
ming, ascertainment or employment initiatives). The par-
ties to such an agreement must file with the Commission
a joint request for approval of the agreement, a copy of
anywritten agreement, and an affidavitexecutedbyeach
party setting forth:

(1) Certification that neither the petitioner, nor any
person or organization related to the petitioner, has re-
ceived or will receive any money or other consideration
in connection with the citizens' agreement other than le-
gitimate and prudent expenses incurred in prosecuting
the petition to deny;

(2) Certification that neither the petitioner, nor any
person or organization related to the petitioner is or will
be involved in carrying out, for a fee, any programming,
ascertainment, employment or other non-financial initia-
tive referred toin the citizens’ agreement; and

(3) The terms of any oral agreement.

(c) For the purposes of this section:

(1) Affidavits filed pursuant to this section shall be
executed by the applicant, permittee, or licenseae, if an
individual; a partner having personal knowledge of the
facts, ifaparinership; oranofficerhaving personalknowl-
edge of the facts, if a corporation or association.

{2) A petition shall be deemed to be pending before
the Commission from the time a pétition is filed with the
Commission until anorder of the Commission granting or
denying the petition is no longer subject to reconsidera-
tion by the Commission or to review by any count.

{3) ‘Legitimate andprudent expenses"” are those ex-
penses reasonably incurred by a petitioner in preparing,
filing, and prosecuting its petition for which reimburse-
mentis being sought.

(4) "Other consideration* consists of financial con-
cessions, includingbutnotlimitedtothetransferofassets
or the provision of tangible pecuniary benefit, as well as
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non-financial concessions thatconfer any type of benefit
onthe recipient.

§73.3589 Threats to file petitions to deny or informal
objections.— (a) No person shall make or receive any
payments in exchange for withdrawing a threat to file or
refraining from filing a petition to deny or an informal ob-
jection. For purposes of this section, reimbursement by
an applicant of the legitimate and prudent expenses of a
potential petitioner or objector incurred reasonably and
directly in preparing to file a petition to deny will not be
considered to be payment for refraining from filing a pe-
tition to deny or informal objection. Payments made di-
rectly to a potential petitioner or objector, or a person
related to a potential petitioner or objector, to implement
non-financial promises are prohibited unless specifically
approved by the Commission.

{b) Whenever any payment is made in exchange for
withdrawing a threat to file or refraining from filing a peti-
tion to deny or informal objection, the licensee must file
with the Commission a copy of any written agreement
related to the dismissal or withdrawal, and an affidavit
setting forth:

(1) Centification that neither the would-be petitioner,
nor any person or organization related to the would-be
petitioner, has received orwillreceive any money orother
consideration inconnection with the citizens’ agreement
other than legitimate and prudent expenses reasonably
incurred in preparing to file the petition to deny;

(2) Certification that unless such arrangement has
been specifically approved by the Commission, neither
the would-be petitioner, nor any person or organization
related to the would-be petitioner, is or willbe involved in
carrying out, for a fee, any programming ascertainment,
employment or other non-financial initiative referred toin
the citizens’ agreement; and

(3) The terms of any oral agreement.

(¢) For purposes of this section:

(1) Affidavits filed pursuant to this section shall be
executedbythelicensee, ifanindividual; apartnerhaving
personal knowledge of the facts, if a partnership; or an
officerhavingpersonal knowledge of the facts, if acorpo-
ration or association.

(2) "Legitimate and prudent expenses"” are those ex-
penses reasonably incurred by a would-be petitioner in
preparing to file its petition for which reimbursement is
beingsought.

{3) "Other consideration* consists of financial con-
cessions, including but notlimitedtothetransfer of assets
or the provision of tangible pecuniary benefit, as well as
non-financial concessions that confer any type of benefit
on the recipient.

§73.3601 Simultaneous madification and renewai of
license— When an application is granted by the FCC
necessitatingthe issuance of amodified license lessthan
60 days prior to the expiration date of the license sought
to be modified, and an application for renewal of the li-
cense is granted subsequent or prior thereto (but within
30 days of expiration of the presentlicense), the modified
ficense as well as the renewal license shall be issued to
conform to the combined action of the FCC.

§73.1020 Station license period-- (a) Initial licenses for
broadcast stations will ordinarily be issued for a period
running until the date specified in this section for the state
or territory in which the station is located. If issued after
such date, it will run to the next renewal date determined
in accordance with this section. Radio broadcasting sta-
tions will ordinarily be renewed for 7 years and TV broad-
cast stations will be renewed for 5 years. Howaver, if the
FCC finds that the public interest, convenience, and ne-
cessity will be served thereby, it may issue eitheran initial
license or a renewal thereof for a lesser term. The time of
expiration of normally issued initial and renewal licenses
will be 3 a.m., local time, on the following dates and the-
rafter at 7-year intervals for radio broadcast stations and
at 5-year intervals for television broadcast stations lo-
catedin:

(1) Maryland, Districtof Columbia, Virginiaand West
Virginia: (i) Radiostations, October 1, 1988; (i) Television
stations, October 1, 1991.

(2) North Carolina and South Carolina; (i) Radio sta-
tions, December 1, 1988;(ii) Television stations, Decem-
ber 1, 1981.

(3) Florida, Puerto Rico and Virgin Islands: (i) Radio
stations, February 1, 1989; (ii) Television stations, Feb-
ruary 1, 1992,

(4) Alabama and Georgia: (i) Radio stations, April 1,
1989; (ii) Television stations, April 1, 1992,



FCC Rules

(5) Arkansas, Louisiana and Mississippi: (i) Radio
stations, June 1, 1988, (ii) Television stations, June 1,
1992,

(6) Tennessee, Kentucky and Indiana: (i) Radio sta-
tions, August 1, 1889; (ii) Television stations, August 1,
1987.

(7) Ohio and Michigan: {i) Radio stations, October 1,
1989; {ii) Television stations, October 1, 1987.

(8) Nlinois and Wisconsin: (i} Radic stations, Decem-
ber 1, 1989; (ii) Television stations, December 1, 1987.

(9) lowa and Missouri: (i) Radio stations, February 1,
1990; (ii) Television stations, February 1, 1988.

(10) Minnesota, North Dakota, South Dakota, Mon-
tana and Colorado: (i} Radio stations, April 1, 1890; (ii)
Television stations, April 1, 1988,

(11) Kansas, Oklahoma and Nebraska: (i) Radio sta-
tions, June 1, 1990; (ii) Television stations, June 1, 1988.

(12) Texas: {i) Radio stations, August 1, 1990; (i}
Television stations, August 1, 1988.

(13) Wyoming, Nevada, Arizona, Utah, New Mexico
and Idaho: (i) Radio stations, October 1, 1990; (ii) Tele-
vision stations, October 1, 1988.

(14) Cafifornia: (i) Radio stations, December 1, 1990;
(ii) Television stations, December 1, 1988,

(15) Alaska, American Samoa, Guam, Hawaii, Mari-
ana Islands, Oregon and Washington: (i) Radio stations,
February 1, 1991; {ii) Television stations, February 1,
1989,

(16) Connecticut, Maine, Massachusetts, New
Hampshire, Rhode Island and Vermont: (i) Radio sta-
tions, April 1, 1991 (ii) Television stations, April 1, 1989.

(17} New Jersey and New York: (i) Radio stations,
June 1, 1991, (ii) Television stations, June 1, 1989.

(18) Delaware and Pennsylvania: (i) Radio stations,
August 1, 1991: (i) Television stations, August 1, 1989.

(b} For the cutoff date for the filing of applications
mutually exclusive with, and petitions to deny, renewal
applications, see §73.3516(e).

Modification of Unbuilt Facilities

§73.3535 Application to modify authorized but un-
built facilities, or to assign transfer control of an un-
built facility. (a) If a permittee finds it necessary to file
either an application to medify its authorized, but unbuilt
facilities, oran assignment/transfer application, such ap-
plication shall be filed within the first nine months of the
issuance of the original construction permit for radio and
other broadcast and auxiliary stations, or within twelve
months of the issuance of the original construction permit
for television facilities. Belore such application can be
granted, the permittee or assignee must certity that it will
immediately begin building after the modification is
granted or the assignment is consummated.

(b) Madification and assignment applications filed
after the time periods stated in paragraph (a) will not be
granted absent a showing that one of the following three
criteria applies: (1) construction is complete and testing
is underway looking toward prompt filing of a license ap-
plication; (2) substantial progress has been made i.e.,
demonstration that equipment s on order oron hand, site
aquired, sitecleared and construction proceedingtoward
completion; or (3)noprogresshasbeenmadeforreasons
clearly beyond the control of the permittee (such as de-
lays caused by governmental budgetary processes and
zoningproblems) butthe permittee has taken all possible
steps 1o expeditiously resolve the problem and proceed
with construction. A certification by the permittee or the
assignee that it immediately will begin building after the
modificationis granted or the assignment is consumated
is also necessary. A seller must make the "one of three
criteria” showing in an assignment application.

(c) If the modification is granted, the time period al-
lowed for construction will be six months from the issu-
ance of the authorization to modify or the remainder of
the construction period, whichever is longer. Also, in the
case of an assignment the time period allowed for con-
struction will be twelve months from the consummation
of the assignment or the remainder of the construction
period, whichever is fonger. The extension will be given
subjecttothe condition that the maodificationis completed
or the assignment consummated. Failure 10 modity or
consummate within the time allowed will result in cancel-
lation of the construction pemit.

(d) We will not entertain an application for modifica-
fion of an authorized but unbuilt facility or an application
for assignment or transfer of control of an unbuilt facility
itfiled atterthe expiration of the initial construction period.

Station Identification

Al broadcast stations ...

§73.1201 Station identification— (a) When regularly re-
quired. Broadcast station identification announcements
shalfl be made: (1) at the beginning and ending of each
hour of operation, and (2) hourly, as close to the hour as
feasible, at a natural break in program offerings. Televi-
sionbroadcast stations may maketheseannouncements
visually or aurally.

(b)Content. {1)Official station identification shallcon-
sistofthe station’s call lettersimmediately followed by the
community or communities specifiedin its license as the
slation’s location: provided, that the name of the licensee
orthe station’s frequency or channel number, or both, as
stated on the station’s license may be inserted between
the call letters and station location. No other insertion is
permissible.

(2) A station may include inits official station identifi-
cation the name of any additional community or commu-
nities, but the community to which the station is licensed
mustbe named first.

{c)Channel.(1)Generally. Except as provided in this
paragraph, in making the identification announcement
the call letters shall be given only on the channel of the
station identified thereby.

(2) Simultaneous AM-FM broadcasts. If the same li-
censeeoperatesan FMbroadcaststationandastandard
broadcast station and simultaneously broadcasts the
same programs over the facilities of both such stations,
station identification announcements may be made
jointly for both stations for periods of such simultaneous
operation. If thecall letters of the FM station donotclearly
reveal that it is an FM station, the joint announcement
shall so identify it.

(3) Satellite operation. When programming of a
broadcast stationis rebroadcast simultaneously overthe
facilities of a satellite station, the originating station may
make identification announcements for the satellite sta-
tion for periods of such simultanecus operation.

(i) In the case of a television broadcast station, such
announcements, in addition to the information required
by paragraph (b) (1) of this section, shallinclude the num-
ber of the channel on which each station is operating.

(ii) In the case of aural broadcast stations, such an-
nouncements, in addition to the information required by
paragraph (b) (1) of this section, shall include the fre-
quency on which each station is operating.

(d) Subscription television stations (STV). The re-
quirements for official station identification applicable to
TV stations willapply to Subscription TV stations except,
during STV-encoded programing such station identifica-
tion is not required. However, a station identification an-
nouncement will be made immediately prior to and
following the encoded-Subscription TV program period.

Announcement of Sponsored
Programs

§73.1212 Sponsorship identification; list retention;
related requirements— (a) When a broadcast station
transmits any matter for which money, service, or other
valuable consideration is either direcily or indirectly paid
or promised to, or charged or accepted by such station,
the station, at the time of the broadcast, shall announce
(i) that such matter is sponsored, paid for, or fumished,
either in whole or in part, and (ii) by whom or on whose
behalf such consideration was supplied; provided, how-
ever, that "service or other valuable consideration® shall
not include any service or property furnished either with-
out or at a nominal charge for use on, or in connection
with, abroadcast unless it is so furnished in consideration
for anidentification of any person, product, service, trade-
mark, or brand name beyondan identification reasonably
related tothe use of such service or property on the broad-
casl.

(1) For the purposes of this section. the term "spon-
sored" shall be deemed to have the same meaning as
“paidfor.”

(b) The licensee of each standard broadcast station
shallexercise reasonable diligence to obtain from its em-
ployes, andfrom other persons withwhom itdeals diractly
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in connection with any program matter for broadcast, in-
formation to enable such licenseetomakethe announce-
ment required by this section.

(c) In any case where a report has been made to a
broadcast station, as requiredby Section 507 of the Com-
munications Act of 1934, as amended, of circumstances
which would have required an announcement under this
section had the consideration been received by such
broadcaststation, anappropriateannouncementshallbe
made by such station.

(d) Inthe case of any political broadcast matter orany
broadcast matter involving the discussion of a controver-
sialissue of public importance for which any film, record,
transcription, talent, script, or other material or service of
any kindis furnished, either directly or indirectly, to a sta-
tion as an inducement for broadcasting such matter, an
announcement shall be made both at the beginning and
conciusion of such broadcast on which such material or
serviceis usedthatsuchfilm, record, transcription, talent,
script, or other material or service has been furnished to
such station in connection with the transmission of such
broadcast matter: provided, however, that in the case of
anybroadcastof Sminutes durationorless, onlyone such
announcement need be made either at the beginning or
conclusion of the broadcast.

(e) The announcement required by this section shall,
in addition 1o stating the fact that the broadcast matter
was sponsored, paid for or furnished, fully and fairly dis-
close the true identity of the person or persons Or ¢Orpo-
ration, committee, association or other unincoroporated
group, or other entity by whom or on whose behalf such
paymentis made or promised, or fromwhom oronwhose
behalf such services or other valuable consideration is
received, or by whom the material or services referred to
in paragraph (d} of this section are furnished. Where an
agent or other person or entity contracts or otherwise
makes arrangements with a station on behalf of another,
and such fact is known or by the exercise of reasonable
diligence, as specified in paragraph (b} of this section,
could be known to the station, the announcement shall
disclose the identity of the person or persons or entity on
whose behalf such agent is acting instead of the name of
suchagent. Wherethe materialbroadcastis politicalmat-
ter or matter involving the discussion of a controversial
issue of publicimportance and a corporation, committee.
association orotherunincorporated group, or other entity
ispayingfororfumishingthebroadcastmatter, the station
shall, in addition to making the announcement required
by this section, require that a list of the chief executive
officers or members of the executive committee as of the
board of directors of the corporation, committee, associ-
ation or other unincorporated group, or other entity, shalt
be made available for public inspection at the Iocation
specified by the licensee under §73.3526 of this chapter.
If the broadcast is originated by a network, the list may,
instead, be retained at the headquarters office of the net-
work or at the [ocation where the originating station main-
tains its public inspection file under §73.3526 of this
chapter. Such lists shall be kept and made available for
a period of two years.

(f) In the case of broadcast matter advertising com-
mercial products or services, an announcement stating
the sponsor'scorporate ortrade name, orthe name of the
$Sponsor's product, when it is clearthatthe mention ofthe
name of the product constitutes a sponsorship identifica-
tion, shall be deemed sufficient for the purposes of this
section and only one such announcementneed be made
at any time during the course of the broadcast.

(g) The announcement otherwise required by Sec-
tion 317(a) of the Communications Act of 1934, as
amended, iswaivedwithrespecttothe broadcast of*want
ad” orclassified advertisements sponsored by anindivid-
ual. Thewaiver granted inthis paragraph shafl notextend
10 a classified advertisement or want ad sponsored by
any form of business enterprise, corporate or otherwise.
Whenever sponsorshipannouncements are omittedpur-
suant to this paragraph the licensee shall observe the
following conditions:

(1) Maintain a list showing the name, address and
(where available)} the telephone number of each adver-
tiser;

(2)[Reserved]

{3} Make this list available to members of the public
whohavealegitimateinterestin obtainingtheinformation
contained in the list. Such list must be maintained for a
period of two years after broadcast.

(h) Any announcement required by Section 317(b) of
the Communciations Actof 1934, as amended, is waived
with respect to feature motion picture film produced ini-
tially and primarily for theatre exhibition.

NOTE: The waiver heretofore granted by the com-
mission in its report and order adopted November 16,
1960 (FCC 60-1369; 40 FCC 95), continues to apply 1o
programsfilmedor recorded on or before June 20, 1863,



when §73.654, the predecessor television rule, went into
effect.

(i) Commission interpretations inconnection with the
provisions ofthe sponsershipidentification rules are con-
tained in the commission’s public notice, entitled "Appli-
cability of Sponsorship |dentification Rules,” dated May
6, 1963 (40FCC 141),as modified by public notice, dated
April 21, 1975 (FCC 75-418). Further interpretations are
printed in full in various volumes of the Federal Com-
munciations Commission reports.

[EDITOR'SNOTE:Inastatementissuedin 1950.the
FCC warned that the sponsor or his product must be
identified by a distinctive name and not by one merely
descriptive of the type of business or product. Thefollow-
ing are acceptable, the Commission said: "Henry Smith
offersyou ...," or “Smith Stove Co. offersyou ...," or "Ajax
Pens brings you ..." The following are not acceptable:
"Write to the Comb Man ...," or "Send your money to
Nylons, Box ..." or "This program is sponsored by your
Sink man ..."]

Public Notice

InAM, FMand TV ...

§73.1202. Retention of [etters received from the pub-
lic.

(a) All written comments and suggestions received
from the public by licensees of commercial AM, FM and
TV broadcast stations regardingoperation of their station
shall be maintained in the local public inspection file, un-
less the letter writer has requested that the letter not be
made public or when the licensee feels that it should be
excluded from public inspection because of the nature of
its content, such as a defamatory or obscene letter.

(1) Letters shallbe retained in the local public inspec-
tion file for three years from the date on which they are
received by the licensee.

(2) Letters received by TV licensees only shall be
placed in one of the following separated subject catego-
ries: programming or nonprogramming. If commentsina
letter relate to both categories, the licensee shall file it
under the category 1o which the writer has given the
greaterattention.

Rebroadcasts

§73.1207 Rebroadcasts-- (a) The term "rebroadcast”
means reception by radio of the programs or other trans-
missions of a broadcast or any other type of radio station,
and the simultaneous or subsequent retransmission of
such programs or transmissions by a broadcast station.

(1) As used in this section, “program” includes any
complete program or part thereof.

(2) The transmission of a program from its point of
origin to a broadcast station entirely by common carrier
facilities, whether by wire line or radio, is not considered
arebroadcast.

(3) The broadcasting of a program relayed by a re-
mote pickup broadcast station is nol considered a re-
broadcast.

({b) Nobroadcast station may retransmitthe program,
or any part thereof, of another U.S. broadcast station
without the express authority of the originating station. A
copy of the written consent of the licensee originating the
program must be kept by the licensee of the station re-
tfransmitting such program and made available to the
FCC upon request.

[1) Stations originating emergency communications
under a Detailed State EBS Operation Plan are deemed
to have conferred rebroadcast authority to other partici-
patingstations.

{2) Permission must be obtained from the originating
station to rebroadcast any subsidiary communications
transmitted by means of amultiplex subcarrier or the ver-
tical blanking interval of atelevision signal.

(3) Programs originated by the Voice of America
(VOA) and the Armed Forces Radio and Television Ser-
vices (AFRTS) cannot, in general, be cleared for domes-
ticrebroadcast, and may therefore be retransmitted only
by special arrangements among the parties concerned.

(4) Except as otherwise provided by international
agreement, programs originated by foreign broadcast
stations may be retransmitted without the consent of the
originating station.

(c) The transmission of messages of nonbroadcast
stations may be rebroadcast under the following condi-
tions:

(1) Messages originated by privately-owned non-
broadcast stations other than those in the Amateur and
Citizens Banc (CP) Radio Services may be broadcast
only uponreceipt of priorpermission from the non-broad-
cast licensee. Additionally, messages transmitted by
common carrier stations may be rebroadcast only upon
prior permission of the originator of the message as well
as the station licensee.

(2) Except as provided in paragraph (d) of this sec-
tion, messages originated entirely by non-broadcast sta-
tions owned and operated by the Federal Government
may be rebroadcast only upon receipt of prior permission
from the government agency originating the messages.

(3) Messages orginated by stations in the Amateur
and Citizens Band (CB) radio services may be rebroad-
cast at the discretion of broadcast station licensees.

(d) The rebroadcasting of time signals originated by
the Naval Observatory and the National Bureau of Stan-
dards and messages from the National Weather Service
stations is permitted without specific authorization under
thefollowing procedures:

{1) Naval Observatory Time Signals. (i) The time sig-
nals rebroadcast must be cbtained by direct radio recep-
tion from a naval radio station, or by land line circuits. (ii)
Announcement of the time signal must be made without
reference to any commercial activity. (iii) Identification of
the Naval Observatory as the source of the time signal
mustbe made by an announcement, substantially as fol-
lows: "With the signal. the time will be ... courtesy of the
U.S. Naval Observatory.” (iv) Schedules of time signal
broadcasts may be obtained upon request from the Su-
perintendent,U.S.NavalObservatory, Washington,D.C.
20390.

{2) National Bureau of Standards Time Signals. (i)
Time signals for rebroadcast must be oblained by direct
radio reception from a National Bureau of Standards
(NBS) station. (i} Use of receiving and rebroadcasting
equipment must not delay the signals by more than 0.05
second. (i) Signals must be rebroadcast live, not from
tape or other recording. (iv) Voice or code announce-
ments of the call signs of NBS stations are not to be
rebroadcast. (v) Identification of the origin of the service
and the sourve 0f the signals must be made by an an-
nouncement substantially as follows: "At the tone, 11
hours 25 minutes Coordinated Universal Time. This isa
rebroadcast of a continuous service furnished by the Na-
tional Bureau of Standards, Ft. Collins, Colo." No com-
mercial sponsorship of this announcement is permitted
and none may be implied. (vi) Schedules of time signal
broadcasts may be obtained from, and notice of use of
NBS time signals for rebroadcast must be forwarded
semiannually to: National Bureau of Standards,
WWV/WWVB, 2000 East County Road 58, Ft. Collins,
Colo 80524. (vii) In the rebroadcasting of NBS time sig-
nals, announcements will not state that they are standard
frequency transmissions. Voice announcements of Co-
ordinatedUniversal Time are givenin voice every minute.
Each minute, except the first of the hour, begins with an
0.8 second long tone of 1000 hertz at WWV and 1200
hertz tone at WWVH. The first minute of every hour be-
gins with an 0.8 second long tone of 1500 hertz at both
stations. This tone is followed by a 3-second pause, then
the announcement, *National Bureau of Standards
Time." Thisis followed by another3-second pausebefore
stationidentification. This arrangementallows broadcast
stations sufficient time to retransmit the hour time tone
and the words "National Bureau of Standards Time" ei-
ther by manualor automatic switching. (viii) Time signals
orscales made up fromintegration of standard frequency
signats broadcast from NBS stations may not be desig-
nated as national standard scales of time or attributed to
the NBS as originator. For example, if a broadcasting
stationtransmitstime signalsobtainedfromastudio ciock
which is periodically calibrated against the NBS time sig-
nals from WWV or WWVH, such signals may not be an-
nounced as NBS standard time or as having been
originated by the NBS.

(3) National Weather Service Messages. (i) Mes-
sagesof the National Weather Service must be rebroad-
cast within 1 hour of receipt. (ii) if advertisements are
given in connection with weather rebroadcast, these ad-
vertisements must not directly or indirectly convey an
endorsement by the U.S. Government of the products or
services $0 advertised. {iii) Credit must be given 10 indi-
cate that the rebroadcast message originates with the
National Weather Service.

Recordings, Tapes and Films |

§73.1206 Broadcast of telephone conversations--
Belore recording atelephone conversation for broadcast,
or broadcasting such a conversation simuttaneously with
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its occurrence, alicensee shallinform any partyto the call
of the licensee's intention 10 broadcast the conversation,
except where such party is aware. or may be presumed
to be aware from the circumstances of the conversation,
that itis being or likely will be broadcast. Such awareness
is presumed to exist only when the other party to the call
is associated with the station (such as an employe or
part-timereporter), orwhere the Other party originates the
callandit is obvious thatitis in connection with a program
in which the station customarily broadcasts telephone
conversations.

73.1208 Broadcast of taped, filmed, or recorded ma-
terial— (a) Any taped, filmed or recorded program mate-
rial in which time is of special significance, or by whichan
affirmative attemptis made 1o createthe impression that
it is 0Ccuring simultaneously with the broadcast, shall be
announced at the beginning as taped. filmed or recorded.
The language of the announcement shall be clear and in
terms commonly understood by the public. For television
stations, the announcement may be made visually or au-
rally.

(b) Taped, filmed or recordedannouncements which
are ofa commercial, promotional or public service nature
need not be identified as taped. filmed, or recorded.

Time

ForAM, FMand TV ...

§73.1209 References to time. Unless specifically des-
ignated as "standard (non-advanced)" or "advanced," all
references to time contained in this parnt, and in license
documents and other authorizations issued thereunder,
shall be understood to mean localtime; i.e., the time le-
gally observed in the community.

Political Broadcasts

ForAM. FMand TV ...

§73.1940 Broadcasts by candidates for public office-
- (a) Definitions. (1) Alegally qualified candidate for public
office is any person who: (a) has publicly announced his
or her intention to run for nomination or office; (b) is qual-
ified underthe applicabie local, state orfederal law to hold
the office for which he or she is a candidate; and, (c) has
met the qualifications set forth in either subparagraphs
(2), (3), or (4), below.

{2) A person seeking election to any public office in-
cluding that of President or Vice President of the United
States, or nomination for any public office except that of
President or Vice President, by means of aprimary, gen-
eralorspecialelection, shallbeconsideredalegally qual-
ified candidate if, in addition to meeting the criteria set
forthin subparagraph (1)above, thatperson: (a) hasqual-
ifiedforaplaceonthe ballot, or{b) haspublicly committed
himself or herself to seeking election by the write-in
method and is eligible under applicable law 1o be voted
for by sticker, by writing in his or her name on the ballot
or by other methods, and makes a substantiaf showing
that he or she is a bona fide candidate for nomination or
office.

Persons seeking election to the office of President or
Vice Presidentofthe United States shall, forthe purposes
of the Communications Act and the rules thereunder, be
considered legally qualified candidates only in those
states or territories (or the District of Columbia) in which
they have met the requirements set forth in paragraph
(a)(1) and {2) of this rule: Except, that any such person
who has met the requirements set forth in paragraph
(a)(1)and (2)in at least 10 states (or nine and the District
of Columbia) shall be considered a legally qualified can-
didate for election in alf states, territories and the District
of Columbia for purposes of this Act.

(3) Aperson seeking nomination to any public office,
except that of President or Vice President of the United
States, by means of a convention, caucus or similar pro-
cedure, shall be considered a legally qualified candidate
if, in addition t0 meeting the requirements set forth in
paragraph (a)(1) above, thatpersonmakesa substantial
showing that he or she is a bena fide candidate for such
nomination: Except, that no person shall be considered
alegally qualified candidate for nomination by the means
set forth in this paragraph prior to 90 days before the
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beginning of the convention, caucus or similar procedure
in which he or she seeks nomination.

(4) A person seeking nomination forthe office of Pres-
ident or Vice President of the United States shall, for the
purposes of the Communications Actand therules there-
under, be considered a legally qualified candidate only in
those states or territories or the District of Columbia in
which, in addition to meeting the requirements set forth
in paragraph (a)(1) above, (a) he or she, or proposed
delegates on his or her behalf, have qualified for the pri-
mary or Presidential preference ballot in that state, terri-
tory or the District of Columbia, or (b) he or she has made
a substantial showing of bona fide candidacy for such
nomination in that state, territory or the District of Colum-
bia; Except, that any such person meeting the require-
ments set forth in paragraph (a)(1) and (4) in at least ten
states (ornine and the District of Columbia) shall be con-
sidered a legally qualified candidate for nomination in all
states, territories and the District of Columbia for pur-
poses of this Act.

(5) The term "substantial showing" of bona fide can-
didacy as used in paragraphs (a)(2}, (3) and (4) above
means evidence that the person claiming to be a candii-
date has engaged to a substantial degree in activities
commonly associated with political campaigning. Such
activities normally would include making campaign
speeches, distributing campaign literature, issuing press
releases, maintaininga campaigncommittee, andestab-
lishing campaign headquarters (even though the head-
quartersin some instances might be the residence ofthe
candidate or his campaign manager). Not all of the listed
activities are necessarily required in each case to
demonstrate a substantial showing, and there may be
activities notlisted herein which would contribute to such
ashowing.

(b) Charges for use of stations. The charges, if any,
made for the use of any broadcasting station by any per-
son who is a legally qualified candidate for any public
office in connection with his campaign for nomination for
election, or reelection, to such office shall notexceed (1)
during the 45 days preceding the date of a primary or
primary runoff election and duringthe 60 days preceding
the date of a general or special election in which such
personisacandidate, the lowestunitcharge of the station
for the same class and amount of time for the same pe-
riod, and {2) at any other time, the charges made for
comparable use of such station by other users thereof.
The rates, if any, charged all such candidates for the
same office shall be uniform and shall not be rebated by
anymeansdirectorindirect. Acandidateshallbecharged
no more than the rate the station would charge if the
candidate were acommercial advertiser whose advertis-
ing was directed to promoting its business within the
same area as that encompassed by the particular office
for which such person is a candidate. All discount privi-
leges otherwise offered by astationtocommercial adver-
tisers shall be available upon equal terms to all
candidates for public office. {3) This paragraph shall not
apply to any station which is not licensed for commercial
operation.

(c) Discrimination between candidates. In making
time available tocandidates for public office, no licensee
shall make any discrimination between candidates in
practices, regulations, facilities, or servicas for or in con-
nection with the service rendered pursuant to this part, or
make or give any preference to any candidate for public
office or subject any such candidate to any prejudice or
disadvantage; nor shall any licensee make any contract
or other agreement which shall have the effect of permit-
tingany legally qualified candidate for any public office to
broadcast to the exclusion of other legally qualified can-
didates for the same public office.

{d) See §73.3526 and §73.3527.

{e) Time of request. Arequest for equal opportunities
must be submitted to the licensee within one week of the
day on which the first prior use, giving rise to the right of
equal opportunities, occurred: provided, however, that
where the person was not a candidate atthe time of such
firstprior use, he shall submit his request within oneweek
ofthe first subsequent use after he has become a legally
qualified candidate for the office in question.

{f) Burden of proof. A candidate requesting equal op-
portunities of the licensee, or complaining of noncompli-
ance tothe Commission shall have the burden of proving
thathe and his opponent are legally qualified candidates
for the same public office.

{g) General requirements. (1) Except as otherwise
indicated in paragraph {g)(2) of this section, no station
licenseeis requiredtopermitthe use of its facilities by any

legally qualified candidate for public office, but if any li-
censee shall permit any such candidate to use its facili-
ties, it shall afiord equal opportunities to all other
candidates for that office to use such facilities. Such li-
censee shall have no power of censorship over the ma-
terial broadcast by any such candidate. Appearance by
a legally qualified candidate on any (i) bona fide news-
cast, (i) bona fide news interview, (iii) bona fide news
documentary (if the appearance of the candidate is inci-
dental to the presentation of the subject covered by the
news documentary), or (iv) on-the-spot coverageof bona
fide news events (including, but not limited to political
conventions and activities incidental thereto) shallnot be
deemed to be use of a broadcasting station. (Section
315(a) of the Communications Act.)

(2) Section 312(a)(7) ot the Communications Actpro-
vides that the Commission may revoke any station li-
cense or construction permit for willtul orrepeated failure
to allow reasonable access to, or to permit purchase of,
reasonable amounts of time for the use of abroadcasting
station by alegally qualified candidate forfederal elective
office on behalf of his candidacy.

(h) Political broadcasting primer. A detailed study of
these rules regarding broadcasts by candidates for fed-
eral and non-federal public office is available in the FCC
publicnotice of July 20, 1978, “The Law of PoliticalBroad-
casting and Cablecasting”. Copies may be obtained from
the FCC upon request.

Candor; Truthful Responses to
FCC

§73,1015 Truthful written statements and responses
to Commission inquiries and correspondence.— The
Commission or its representatives may, in writing, require
from any applicant, permittee or licensee written state-
ments of fact relevant to a determination whether an ap-
plication should be granted or denied, or to a
determination whether a license should be revoked, orto
some other matter within the jurisdiction of the Commis-
sion, or, in the case of a proceedingto amend the FM or
Television Table of Allotments, require from any person
filing an expression of interest, written statements of fact
relevant to that allotment proceeding. No applicant, per-
mittee or licensee, or person who files an expression of
interest shall in any response to Commission correspon-
dence or inquiry or in any application, pleading, report or
any other written statement submitted to the Commis-
sion, make any misrepresentation orwillful materialomis-
sion bearing on any matter within the jurisdiction of the
Commission.

NOTE: Section 73.1015 is limited in application to
written matter. It implies no change in the Commission's
existing policies respecting the obligation of applicants,
permittees and licenseesin allinstances torespond truth-
fully torequests forinformation deemed necessarytothe
proper execution of the Commission’s functions.

Revocations, Modifications,
Suspensions

All Classes of Station Licenses ...

§1.87 Modification of license or construction permit
on motion of the Commission— (a) Whenever it ap-
pears that a station license or construction permit should
be modified, the Commission will nctify the licensee or
permittee in writing of the proposed action and reasons
therefor and afford the licensee or permittee atleast thirty
days to protest such order of medification, except that,
where safety of life or property is involved, the Commis-
sion may by order provide a shorter period of time.

(b) The notitication required in paragraph (a) of this
section may be effectuated by a notice of proposed
rulemaking in regard to a modification or addition of an
FM or television channel to the Table of Allotments
(§§73.202 and 73.504) or Table of Assignments
(§73.606). The Commission shallsendacopyofany such
notice of proposed rulemaking to the affectedlicensee or
permittee by certified mail, return receipt requested.

{¢) Any other licensee or permittee who beligves that
its license or permit would be modified by the proposed
action may also protest the proposed action before its
effective date.

(d) Any protest filed pususant to this section shall be
subject to the requirements of Section 309 of the Com-
munications Act of 1934, as amended, for petitions to
deny.
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(e) In any case where a hearingis conducted pursu-
ant to the provisions of this section, both the burden of
proceeding with the introduction of evidence and the bur-
den of proof shall be upon the Commission except that,
with respect to any issue that pertains to the question of
whether the proposed action would modify the license or
permit of a person filing a protest pursuant to paragraph
(c) of this section, such burdens shall be as prescribed by
the Commission.

(f} In order to utilize the right to a hearing and the
opportunity toappear and give evidence upon the issues
specified in any hearing order, the licensee or permittee,
inpersonor by hisattorney, shall, within the period of time
as may be specified in the hearing order, file with the
Commission awritten statement stating thathe or she will
appear at the hearing and present evidence on the mat-
ters specified in the hearing order.

(9) The right to file a protest or have a hearing shall,
unless good cause is Shown in a petition to be filed not
later than five days before the lapse of time specified in
paragraphs (a} or (f) of this section, be deemed waived:

(1) In case of failure to timely file the protest as re-
quired by paragraph (a) of this section or a written state-
ment as required by paragraph (f) of this section.

(2) In case of filing a written statement providedforin
paragraph (f) of this section but failing to appear at the
hearing, either in person or by counsel.

(h) Where the right to file a protest or have a hearing
is waived, the licensee or permittee will be deemed to
have consented to the modification as proposed and a
final decision may be issued by the Commission accord-
ingly. Irrespective of any waiver as provided for in para-
graph (g) of this section or failure by the licensee or
permittee to raise a substantial and material question of
factconcerning the proposed modification in his protest,
the Commission may, on its own motion, designate the
proposedmodification for hearingin accordance with this
section.

(i) Any order of medification issued pursuant to this
section shall include a statement of the findings and
grounds and reasons therefor, shall specify the effective
date of the modification, and shall be served on the licen-
see or permittee.

§1.89 Notice of violations-- (a) Except in cases of will-
fulness or those in which public heatth, interest, or safety
requires otherwise, any person who holds a license, per-
mit or other authorization appearing to have violated any
provision of the Communications Act or any provision of
this chapter will, betore revocation, suspension, or cease
and desist proceedings are instituted, be served with a
written notice calling these facts to his or her attention and
requesting a statementconcerning the matter. FCC Form
793 may be usedfor this purpose. The Notice of Violation
may be combined with a Notice of Apparent Liability to
Monetary Forfeiture. In such event, notwithstanding the
Notice of Violation, the provisions of §1.80 apply and not
those of §1.89.

(b) Within 10 days from receipt of notice or such other
period as may be specified, the recipient shall send a
written answer, in duplicate, directly to the Commission
office originating the official notice. If an answer cannot
be sent or an acknowledgment cannot be made within
such 10-day period by reason of iliness or other unavoid-
able circumstance, acknowledgment and answer shall
be made atthe earliest practicable date witha satisfactory
explanation of the delay.

(c) The answer to each notice shall be complete in
itself and shall not be abbreviated by referance to other
communications or answers to other notices, In every
instance the answer shall contain a statement of action
taken to correct the condition or omission complained of
and to preclude its recurrence. In addition:

(1) If the notice related to violations that may be due
tothe physical or electrical characteristics of transmitting
apparatus and any new apparatus is to be installed, the
answer shall state the date such apparatus was ordered,
the name of the manufacturer, and the promised date of
delivery. If the installation of such dapparatus requires a
construction permit, the file number of the application
shall be given, or if a file rumber has not been assigned
by the Commission, such identification shall be given as
will permit ready identification of the application.

(2) If the notice of violation relates to lack of attention
toorimproper operation of the transmitter, the name and
license number of the operator in charge (where applica-
ble) shall be given.

§1.91 Revocation and/or cease and desist proceed-
ings: hearings-- (a) I it appears that a station license or
construction permit should be revoked and/or that a
cease and desist order should be issued, the Commis-
sion willissue an order directing the person toshow cause
why an order of revocation and/or a cease and desist
order, as the facts may warrant, should not be issued.



(b) Anorder toshow cause why anorderof revocation
and/or acease and desist order should not be issued will
contain a statement of the matters with respect to which
the Commission is inquiring and will call upon the person
to whom it is directed (the respondent) to appear before
the Commission at a hearing, at a time and place stated
in the order, but not less than thirty days after the receipt
of such order, and give evidence upon the matters spec-
ified in the order to show cause. However, if safety of life
orpropertyisinvoived, the orderto showcausemay spec-
ify ahearing date less than thirty days from the receipt of
such order.

(¢) To avail himself of such opportunity for hearing,
the respondent, personally or by his attomey, shall file
with the Commission, within thirty days of the service of
the order or such shorter period as may be specified
therein, a written appearance stating that he will appear
atthe hearing and present evidence onthe matters spec-
ified in the order. The Commission in its discretion may
accepta late appearance. However, an appearance ten-
dered after the specific time has expired will not be ac-
cepted unless accompanied by a petition stating with
particularity the facts and reasonsrelied ontojustify such
late filing. Such petition for acceptance of late appear-
ance will be granted only if the Commission determines
thatthe facts and reasons stated therein constitute good
cause for failure to file on time.

(d) Hearings on the matters specified in such orders
to show cause shall accord with the practice and proce-
dure prescribedin this subpart and Subpart 8 of this part,
with the following exception: (1) In all such revocation
and/orcease anddesisthearings, the burden of proceed-
ing with the introduction of evidence and the burden of
proof shall be upon the Commission; and (2) the Com-
mission may specify in a show cause order, when the
circumstances of the proceeding require expedition, a
time lessthanthat prescribedin§1.276and §1.277 within
which the initial decision in the proceeding shall become
effective, exceptions tosuchinitial decision mustbefiled,
parties must file request for oral argument, and parties
mustfile notice ofintentionto participateinoralargument.

{e) Correction or promise to correct the conditions or
matters complained of in a show cause order shall not
preclude the issuance of a cease and desist order. Cor-
rections or promises to correct the conditions or matters
complained of, and the past record of the licensee, may,
however, be considered in determining whether a revo-
cation and/or cease and desist order should be issued.

(f) Any order of revocation and/or cease and desist
order issued after hearing pursuant to this section shall
include a statement of findings and the grounds therefor,
shall specify the effective date of the order, and shall be
served on the person to whom such order is directed.

§1.92 Revocation and/or cease and desist proceed-
ings: after waiver of hearing— (a) After the issuance of
an order to show cause, pursuant to §1.91, calling upon
a person to appear at a hearing before the Commission,
the occurrence of any one of the following events or cir-
cumstances will constitute a waiver of such hearing and
the proceeding thereafter will be conducted in accor-
dance with the provisions of this section.

(1) Therespondentfailstofileatimely writtenappear-
ance as prescribed in §1.91(c) 1ndicating that he will ap-
pear at a hearing and present evidence on the matters
specified in the order,

(2) The respondent, having filed a timely written ap-
pearance as prescribedin §191(c), failsin facttoappear
in person or by his attorney at the time and place of the
duly scheduled hearing.

(3) The respondent files with the Commission, within
the time specified for a written appearance in §191(c), a
written statement expressly waiving his rights to a hear-
ing.

(b) When a hearing is waived under the provisions of
paragraph(a) (1) or (3) of this section, awritten statement
signed by the respondent denying or seeking to mitigate
or justify the circumstances or conduct complained of in
the order to show cause may be submitted within the time
specified in §1.91(c). The Commission in its discretion
may accept a late statement. However, a statement ten-
dered after the specified time has expired will not be ac-
cepted unless accompanied by a petition stating with
particularity thefacts and reasonsreliedon tojustify such
late filing. Such petitions for acceptance of a 1ate state-
ment will be granted only if the Commission determines
that the facts and reasons stated therein constitute good
cause forfailure to file on time.

{c) Whenever a hearing is waived by the occurrence
of any of the events or circumstances listed in paragraph
(a) of this section, the Chief Hearing Examiner (or the
presiding officer if one has been designated) shall, at the
earliest practicable date, issue an order reciting the
events or circumstancesconstitutingawaiver ofhearing,
terminating the hearing proceeding, and certifying the

casetothe Commission. Suchordershallbe servedupon
the respondent.

(d) After a hearing has been terminated pursuant to
paragraph (c) of this section, the Commission will act
upon the matters specified in the order to show cause in
the reguiar course of business. The Commission will de-
termine on the basis of all the information available to it
from any source, in¢luding such further proceedings as
may be warranted, if a revocation order and/or a cease
and desist order should issue, and if so, will issue such
order. Otherwise, the Commission willissuean orderdis-
missing the proceeding. Ali orders specified in this para-
graph will include a statement of the findings of the
Commission and the grounds and reasons therefore, will
specify the effective date thereof, andwiltbe served upon
the respondent.

{e) Corrections or promise to correct the conditions
or matters complained of in a show cause order shall not
preclude the issuance of a cease and desist order. Cor-
rections or promises to correct the conditions or matters
complained of, and the past record of the licensee, may,
however, be considered in determining whether a revo-
cation and/or cease and desist order should be issued.

Suspension of Operator
Licenses

§1.85 Suspension of operator licenses.-- Whenever
grounds exist for suspension of an operator license, as
provided in Section 303(m) of the Communications Act,
the Chief of the Safety and Special Radio Services Bu-
reau, with respect to amateur operator licenses, or the
Chief of the Field Engineering and Monitoring Bureau,
with respect to commercial operator licenses, may issue
an order suspending the operator license. No order of
suspension in any operators' ficense shalltake effect until
15 days’ notice in writing of the cause for the proposed
suspension hasbeen given to the operator licensee, who
may make written application to the Commission at any
time within said 15 days for a hearing upon such order.
The notice to the operator licensee shall not be effective
until actually received by him, and from that time he shall
have 15 days in which to mail the said application. In the
event that physical conditions prevent mailing of the ap-
plication before the expiration of the 15-day period, the
application shall then be mailed as soon as possible
thereatter, accompanied by a satisfactory explanation of
the delay. Upon receipt by the Commission of such appli-
cation for hearing, said order of suspension shall be des-
ignatedforhearing by the Chief, Safety and Special Radio
Services Radio Bureau or the Chief, Field Engineering
Bureau, asthe casemay be, and said order of suspension
shall be held in abeyance until the conclusion of the hear-
ing. Uponthe conclusion of said hearing, the Commission
may affirm, modify or revoke said order of suspension. If
the license is ordered suspended, the operator shall send
his operator license to the office of the Commission in
Washington, D.C., on or before the effective date of the
order, or, if the effective date has passed atthe time notice
is received. the license shall be sent to the Commission
forthwith.

Logs and Records

§1.6 Availability of station logs and records for Com-
mission inspection.~ (a) Station records and logs shall
be made available for inspection or duplication at the
request of the Commission or its representative. Such
logs or records may be removedfrom the licensee's pos-
session by a Commission representative or, upon re-
quest, shall be mailed by the licensee to the Commission
by either registered mail, returnreceipt requested, orcer-
tified mail, retum receipt requested. The retum receipt
shall be retained by the licensee as part of the station
records until such records or logs are returned to the
licensee. A receipt shall be furnished when the logs or
records are removed from the licensee’s possession by
a Commission representative and this receipt shall be
retained by the licensee as part of the station records until
such records or logs are returned to the licensee. When
the Commission has no further need for such records or
logs, they shallbereturnedtothe licensee. Theprovisions
of this rule shall apply solely to those station logs and
records which are required 10 be maintained by the pro-
visions of this chapter.

(b) Where records or logs are maintained as the offi-
cialrecords of arecognized law enforcement agency and
the removal of the records from the possession of that
law enforcement agency will hinder its law enforcerment
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activities, such records will not be removed pursuant to
this section if the Chief of the law enforcement agency
shall promptly certify in writing to the Federal Communi-
cations Commission that the removal of the logs or re-
cords willhinder law enforcement activities of the agency,
and stating insofar as feasibie the basis for his decision
and the date when it can reasonably be expected that
such records may be released to the Federal Communi-
cations Commission.

Lotteries

§73.1211 Broadcast of lottery information.=- (a) No
licensee of an AM, FM or television broadcast station,
exceptas in paragraph () ofthis section, shalf broadcast
any advertisement of or information concerning any lot-
tery, gift enterprise, or similar scheme, oftering prizes de-
pendent in whole or in part upon lot or chance, or any fist
of the prizes drawn or awarded by means of any such
lottery, gift enterprise or scheme, whether said list con-
tains any part or all of such prizes. (18 USC §1304, 62
Stat 763).

(b) The determination whether a particular program
comes within the provisions of paragraph (a) of this sec-
tion depends on the facts of each case. However, the
Commission will in any event consider that a program
comes within the provisions of paragraph (a) of this sec-
tion toany person whose selection is dependentin whole
orin part upon lot or chance, if as a condition of winning
or competing for such prize, such winner or winners, are
required to furnish any money, or thing of value or are
required to have in their possession any product sold,
manufactured, furnished or distributed by a sponsorofa
program broadcast on the station in question.

{c) The provisions of paragraphs {a) and {b) of this
section shall not apply to an advertisement, list of prizes
or other information concerning:

(1) A lottery conducted by a State acting under au-
thority of State law which is broadcast by a radio or tele-
vision station licensed to a location in that State or any
other State which conducts such a lottery. (18 USC
§1307; 88 Stat 1916).

(2) Fishing contests exempted under 18USC §1305
{not conducted for profit, i.e., all receipts fully consumed
in defraying the actual costs of operation).

(3) Any gaming conducted by an Indian Tribe pursu-
antto the Indian Gaming Reguiatory Act {25 USC §2701
etseq.}.

(4) A lottery, gift enterprise or similar scheme, other
thanonedescribedin paragraph (c)(1) ofthis section, that
is authorized or not otherwise prohibited by the State in
which itis conducted and which is:

(i) conducted by anot-for-profitorganization or agov-
ernmental organization (18 USC §1307; 102 Stat 3205);
or

(ii) conducted as a promotional activity by acommer-
cialorganizationandis clearly occasional andisancillary
1o the primary business of that organization. (18 USC
§1307(a); 102 Stat 3205.)

(d) For the purposes of paragraph (c) of this section,
"Lottery” means the pooling of proceeds derived from the
sale oftickets orchances and allotting those proceeds or
pans thereof by chance to one or more chance takers or
ticket purchasers. It does not include the placing or ac-
cepting of bets or wagers on sporting events or contests.

(2) For purposes of paragraph (¢){4)(i} of thissection,
the term "not-for-profit organization® means any organi-
zation that would qualify as tax exemptunder Section502
of the Internal Revenue Code of 1986.

§1304 (Of U.S. Criminal Code) Broadcasting Lottery In-
formation.--Whoever broadcasts by means of any radio
station for which a license is required by any law of the
U.S. or whoever, operating any such station, knowingly
permits the broadcasting of any advertisement or infor-
mation concerning any lottery, gift enterprise, or similar
scheme, offering prizes dependent in whole or in part
upon lot or chance, or any list of the prizes drawn or
awarded by means of any such lottery, gift enterprise, or
scheme, whether said list contains any part or all of such
prizes, shall befined not more than $1,000 or imprisoned
not more than one year, or both.

Each day's broadcasting shall constitute a separate
offense.
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licensee or permittee, or (iii) a cable television operator;
or

(B)$5,000,inanycase notcoveredby subparagraph.
(A) The amount of such forfeiture penally shall be as-
d by the Commission, or its designee, by written

Tender Offers and Proxy
Statements

§73.4266 Tender otfers and proxy statements-- See
Policy Statement, MM Docket No. 85-218, FCC86-67[59
RR 2d 1536), adopted January 30, 1986. 51 FR 9794,
March 21, 1986.

Censorship

§326 (of Communications Act) Nothing in this Act shallbe
understood to give the Commission the power of censor-
ship over the radio communications or signals transmit-
ted Commission which shall interfere with the right of free
speech by means of radio communications.

§73.3999 Enforcement of 18 USC §1464(Restrictions
on the transmission of obscene or indecent lan-
quage)-The Commission will enforce the provisions of
Section 1464 of the United States Criminal Code, 18 USC
§1464, on atwenty-four hour per day basis in accordance
with Public Law No. 100-459.

Forfeitures —|

§503 (of Communications Act) (a) Any person who shall
deliver messages for interstate or foreign transmissionto
any carrier, or for whom as sender or receiver, any such
carrier shall transmit any interstate orforeign wire orradio
communication, who shall knowingly by employee,
agent, officer, or otherwise, directly or indirectly, by or
through any means or device whatsoever, receive or ac-
cept from such common carrier any sum of money or any
other valuable consideration as a rebate or offset against
the regular charges for transmission of such messages
as fixed by the schedules of charges provided for in this
Act, shallin addition to any other penalty provided by this
Actforfeittothe Unites States a sum ofmoney threetimes
the amount of money so received or accepted and three
times the value of any other consideration so receieved
or accepled, to be ascertained by the trial court; and in
the trial of said action all such rebates or other consider-
ations so raceived or acceplted for a period of six years
priortothe commencementof the action, may be included
therein, and the amount recovered shall be three times
the total amount of money, or three times the total value
of such consideration, so received or accepted, or both,
as the case may be.

(b) (1) Any personwhois determined by the Commis-
sion, in accordance with paragraph (3) or (4) of this sub-
saction, to have

(A) willfully or repeatedly failed to comply substan-
tially with the terms and conditions of any license. permit,
certificate, orother instrument or authorization issued by
the Commission;

(B) willfully or repeatedly failed to comply with any of
the provisions ofthis Actorofany rule, regulation, ororder
issued by the Commission under this Act or under any
treaty convention, orotheragreementtowhichthe United
States is a party and which is binding upon the United
States:

(C) viclatedany provision of Section 317(c) or 509(a)
of this Act; or

(D) violated any provision of Sections 1304, 1343, or
1464 of Title 18, United States Code;

shall be liable to the United States for a forfeiture
penalty. A forfeiture penalty under this subsection shall
beinaddition to any other penalty providedfor by this Act;
except that this subsection shall notapply to any conduct
which is subject to forfeiture under Title |1, Part Il or Il of
Title 111, or Section 507 of this Act.

(2) The amount of any forfeiture penalty determined
under this subsection shall not exceed $2,000 for each
violation. Each day of a continuing violation shall consti-
tute a separate offense, but the tolal fofeiture penalty
which may be imposed under this subsection, for acts or
ommissionsdescribedinparagraph(1)ofthis subsection
andsetforthinthe notice or the notice of apparentliability
issued under this subsection, shall not exceed

(A)$20,000, if the violator is (i) acommon carrier sub-
Ject to the provisions of this Act, (i) @ broadcast station

notice. In determining the amount of such a forfeiture
penalty, the Commission or its designee shall take into
accountthe nature, circumslances, extent, and gravity of
the prohibited acts committed and, with respect to the
violator, the degree of culpability, any history of prior of-
fenses, ability to pay. and such other matters as justice
may require.

(3)(A) Atthe discretionofthe Commission, aforfeiture
penalty may be determined against a person under this
subsection after notice and an opportunity for a hearing
before the Commission or an administrative law judge
thereof in accordance with Section 554 of Title 5, United
States Code. Any person against whom a forfeiture pen-
alty is determined under this paragraph may obtain re-
view thereof pursuant to Section 402(a).

(B) If any person fails to pay an assessment of a
forfeiture penalty determined under subparagraph (A) of
this paragraph, afterithasbecome, afinal and unappeal-
able order or after the appropriate courthas enteredfinal
judgment in favor of the Commission, the Commission
shallreferthe mattertothe Attorney General of the United
States, who shall recover the amount assessed in any
appropriate district court of the United States. In such
action, the validity and appropriateness of the final order
impaosing the forfeiture penalty shall not be subject to re-
view.

{4) Except as provided in paragraph (3) of this sub-
section, no forfeiture penalty shallbe imposed underthis
subsection against any person unless and until--

(A) the Commission issues a notice of apparent lia-
bility, in writing, with respect to such person;

(B) such notice has been received by such person,
or until the Commission has sent such notice to the last
known address of such person, by registered or certified
mail; and

(C) such person is granted an opportunity to show, in
writing, within suchreasonable period oftime asthe Com-
mission prescribes by rule or regulation, why no such
forfeiture penalty should be imposed. Such anotice shall
(1) identify each specific provision, term, and condition of
any Acl, rule, regulation, order, treaty, convention, or
otheragreement, license, permit, certificate, instrument,
or authorization which such person apparently violated
orwithwhich such person apparently failed to comply; (ii)
set forth the nature of the act or ommission charged
against such person and the facts upon which such
charge is based; and (iii) state the date on which such
conduct occurred. Any forfeiture penalty determined
under this paragraph shall be recoverable pursuant to
Section 504(a) of this Act.

{5) No forfeiture liability shall be determined under
this subsection against any person. if such person does
not hold a license. permit, certificate, or other authoriza-
tion issued by the Commission, unless, prior tothe notice
required by paragraph (3) of this subsection or the notice
of apparent liability required by paragraph (4) of this sub-
section, such person (A) is sent a citation of the violation
charged; (B) is given a reasonable opportunity for a per-
sonal interview with an official of the Commission, at the
field office of the Commission which is nearest to such
person’s place of residence; and (C) subsequently en-
gages in conduct of the type described in such citation.
Theprovisionsofthis paragraphshallnotapply, however,
ifthe person involved is engaging in activities for which a
license, permit, certificate, or other authorization is re-
quired, or is a cable television system operator, or if the
person involved is transmitting on frequencies assigned
tor use in a service in which individual station operation
is authorized by rule pursuant to Section 307(e). When-
evertherequirements of this paragraph are satisfied with
respect to a particular person, such person shall not be
entitled to receive any additional citation of the violation
charged, with respect to any conduct of the type de-
scribed in the citation sent under this paragraph.

(6) No forfeiture penalty shall be determined or im-
posed against any person under this subsection if--

(A) such person holds a broadcast station license
issuedunder Title lll of this Actand if the violation charged
occured more than one year prior to the date of issuance
of the requirednotice or notice of apparent liability, orprior
to the date of commencement of the current term of such
license, whichever is earlier so long as such violation
occurred within three years prior to the date of issuance
of such required notice; or

(B) such person does not hold a broadcast station
license issued under Title Il of this Act and if the violation
charged occured more than one year prior to the date of
issuance of the required notice or notice of apparent lia-
bility.
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[EDITOR's NOTE: Section 504 provides for recovery
of forfeitures by the government in federal district courts,
and for remission or mitigation of forfeitures.]

| Station Application Procedure ’

Any qualified cilizen, company, or group may apply
tothe FederalCommunications Commissionforauthority
toconstructastandard(AM), frequency modulation (FM),
or television (TV) broadcast station.

Licensing ofthesefacilitiesis prescribedby the Com-
munications Act of 1934, as amended, which sets up
certain basic requirements. In general, applicants must
satisly the Commission that they are legaily, technically
and financially qualified, and that operation of the pro-
posed station would be in the public interest.

Full details of the licensing procedure are in Part 1 of
the Commission’s rules, "Practice and Procedure” and
Part 73 "Radio Broadcast Services." This includes tech-
nical standards for AM, FM and TV stations, and TV and
FMchannel(frequency) assignments by states and com-
munities, Copies ofthecomplete rulesmaybe purchased
from the Government Printing Office.

Most applicants employ engineering and legal ser-
vices in preparing their applications. The Commission
does not make technical or other special studies for pro-
spective applicants nor does it recommend individual
lawyers or engineers. Names of firms and individuals
practicing before the Commission are listed in various
tradepublications.

Following is a summary of the consecutive steps to
be followed in applying for authorization to build and op-
erate a broadcast station. The application procedure is
substantially the same whether the facility sought is AM,
FMorTV.

Selecting a Facility--An applicant must make his own
search for a frequency on which he can operate without
causing or receiving interference from existing stations
and stations proposedin pendingapplications. AMbroad-
cast stations operate on "local," “regional,* or "¢clear"
channels. Stations of 250 watts power nighttime and up
to 1 kilowatt daytime serve small communities; stations
of 500 watts to 5 kilowatts cover population centers and
surrounding areas; stations of 10 to 50 kilowatts are for
large area coverage, particularly at night.

An FM station applicant mustrequestan FM channel
assigned to the community in which he proposes 1o op-
erate. Power, antenna height and station separation are
governed by the zone in which the station is located.

The Commission authorizes three classes of com-
mercial FM stations and three zones. Class A stations
use power from 100 watts to 3 kilowatts to covera radius
of about 15 miles; Class B stations, 5 kilowatts to 50 kilo-
watts for 40-mile service and Class C, 25kilowatts to 100
kilowatts for 85-mile range.

Noncommercialeducational FM stations areinasep-
arate category and may operate with power aslowas 100
watts. FM stations as well as AM stations may engage in
stereophonic broadcasting, for which no special applica-
tion is required.

An applicant for a TV station must request a VHF
(Very High Frequency) or a UHF (Ultra High Frequency)
channel assignment 1o the community in which he pro-
poses to operate, or a place having no channel assign-
ment within 15 miles of that community. Power depends
upon the kind of channel used (VHF or UHF) and station
separation is determined by three zones. TV *translator*
stations serve remote communities by picking up and
rebroadcasting the programs of outside stations, withthe
latter's permission. “Low power" TV stations may origi-
nate programing and/or operate subscription service.
They operate on any VHF channel or on any unassigned
UHF channel, provided they do not cause objectionable
interference to full service stations. Low power channels
are to be allocated on a demand basis. There is a "Com-
munity Antenna Relay Service" for non-common carrier
microwave facilities to relay TV signals to cable TV sys-
tems.

Applying for a Construction Permit--FCC Form 301,
“Application for Authority to Construct a New Broadcast
Station or Make Changes in an Existing Station” is utilized
when applying fora construction permit. This form covers
AM, FM, or TV broadcast, with the exception educational
applicants {who use FCC Form 340), FM and TV trans-
lators (Form 346) and FM booster stations (Form 349P).
These forms require information about the citizenship
and character of the applicant, as well as financial, tech-
nical and other qualifications, plus details about the trans-
mitting apparatus to be used, antenna and studio
locations, and the service proposed. Triplicate copies are



required. Nonprofit educational institutions apply for new
orchanged instructional TV fixed stations on Form 330-P.

Applicants Must Give Local Notice--Applicants for
new broadcast stations, license renewals, station sales
or major changes in existing stations must give local pub-
lic notice of their plans and also of any subsequent des-
ignation of their applications forhearing. Thisisdone over
the applicant’s local station (it any) and by advertising in
the local newspaper. It affords an opportunity for public
comment on these applications 10 the Commission. Ap-
plicants and stations also must maintain pubtic reference
files in their respective localities.

Applicants for new broadcast stations and major
changes in existing facilities must be placed on a cut-off
list. The cut-off procedure entails issuance of a public
notice announcingthatan application has beenaccepted
for filing and establishing a date by which competing ap-
plications and petitions to deny may be filed. The cut-off
is usually about 30 days from the release date of the
nofice. Prior to the cut-off date, an application cannot be
processed.

Applications generally are processed in the order in
whichaccepted. They are reviewed forengineering, legal
and financial data by the Mass Media Bureau which,
under delegated authority, acts on routine applications
and reports to the Commission those involving policy or
other particular considerations. If an application has no
engineering or other conflicts and no valid protests have
beenreceived,theapplicantisfoundqualified. Assuming
all other requirements are met, the application may be
grantedwithouthearingand aconstructionpermitissued.
All such grants are announced by the Commission. Peti-
tions for reconsideration of grants made without hearing
can be filed within 30 days but must show good cause
why the objections were not raised before the grant.

Hearing Procedure--in instances where it appears that
an application does not conform to the Commission's
rules and regulations or that serious interference would
be caused, if there is protest of merit, or if there are other
serious questions of a technical, legal ¢r financial ¢char-
acter, a hearingis usually required. The FCC mustaccord
a hearing to competing applications filed within specified
time limits.

In designating an application for hearing, the Com-
mission gives public notice of the issues for the informa-
tion of the applicant and others concerned. The hearing
notice generally allows the applicant 60 days or more in
whichtoprepare. Even afterthe hearinghasbeen set, an
applicantmay amendhis applicationtoresolve engineer-
ing or other problems, if he or she sorequests. (Commis-
sion approval is required for all mergers or situations in
which a competing applicant withdraws on payment of

expenses.) Hearings customarily are conducted by an
Administrative Law Judge (ALJ).

Within 20 days after the close of a record by the ALJ,
each party and the Chief of the FCC Broadcast Bureau
can file proposed findings of fact and conclusions to sup-
port their contentions. Atter review of the evidence and
statements, the ALJ issues an initial decision.

An applicant or any other party in interest wishing to
contest the initial decision has 30 days from the date on
which the initial decision was issuedto file exceptions. In
allcases heard by an ALJ, the Commission or its Review
Board may hear oral argumentand may adopt, modify or
reverse the ALJ's initial decision. In cases where the Re-
view Board has acted on the exceptions, an appeal from
its decision may be taken to the FCC within 30 days.
Howeverthe Commission may deny anappeal forreview
without stating its reasons. Court appeals may be filed
within 30 days following release of the final decision, in
which case the Commission's action is stayed pending
courtdecision.

Construction Permit—When an applicationis granted a
construction permit is issued. The new permittee may
then request call letters that, if they are available and
conform to the rules, are issued. A period of 60 days from
date of the construction permit is provided in which con-
struction shall begin, and a maximum of ten months (AM,
FM, FM and TV translators and ITFS) thereafter for com-
pletion (or twelve months in all) and a maximum of 16
months (commercial and educational television [UHF-
VHF]) thereafter for completion (or 18 monthsin all). (fthe
permittee is unable to build his station within the time
specified, he must apply for extension of time on Form
701 ("Applicationfor Additional Time toConstructa Radio
Station®), giving reasons. Upon completion of construc-
tion, the permittee conducts equipment tests and in the
case of a nondirectional station, the permittee may begin
program tests prior to filing a license application. How-
ever, a license application must be filed within 10 days of
commencement of program tests.

Licenses—The final step is to apply for the actual license
on Form 302 ("Application for New Broadcast Station Li-
cense”), orone of the following: Form 330-L{Instructional
TV Fixed stations), Form 341 (Noncommercial Educa-
tional FM stations), Form 347 (TV and FM translators), or
Form 349L{FMboosters). Applicants must show compli-
ance with all terms, conditions and obligations in the orig-
inal applications and the construction permit.

Not until he applies for a license can the holder of a
construction permit for a directional station request au-
thority to conduct program tests. The license application
form provides a space for program tests requests, or it
can be made separately. A station license and program
test authority are issuedif nonew cause orcircumstance

FCC Rules,
Government Agencies

has come 10 the attention of the Commission that would
make operaticn of the station contrary to publicinterest.

Renewals--An applicant for renewal of a station license
must show that he has operated according 10 the terms
of his authorization and the promises made in obtaining
it. Mostrenewal applications are made on Form 303 ("Ap-
plication for Renewal of Broadcast Station License”).
However, Instructional TV Fixed stations use Form 330-
R; noncommercial educational licensees use Form 341;
TV and FMtranslators Form 348 and FM boosters Form
349R.

Pending the disposition of any Commission hearing
orother proceeding involving license renewal or revoca-
tion considerations, thestationcontinuestooperateeven
thoughiits license term may have expired.

Sales and Transfers—If the holder of a construction per-
mit or license desires to assign it to someone élse, he
makesapplicationon Form 314 ("Application for Consent
to Assignment of Radio Broadcast Station Construction
Permit or License"). Should the pemnittee or licensee
wishtotransfer corporate control, he applieson Form 315
("Application for Consent to Transfer Control of Corpora-
tion Holding Radio Broadcast Station Construction Per-
mit or License®). Form 316 (*Application for Assignment
or Transfer Short Form") may be used when the transfer
or assignment involves no substantial change in interest.
Sales of stations held less than three years are subject
1o hearing exceptin case of death, hardship or other mit-
igating circumstances beyond the licensee's control.

Construction Changes--Applicants for authority to
make construction changes in existing stafions appty on
the same form used for a construction permit for the type
of station involved.

Printed Rules—FCC rules may be obtainedonly through
the Government Printing Office, Washington, D.C.
20402. The rules on FCC practice and procedure are
containedin Volume I. The broadcast rules are contained
in Volume |ll. Orders should be sent to the Government
Printing Office direct (not through the FCC).

Applications Forms--Application forms may be ob-
tained from the FCC's Operations Support Division, Ser-
vice and Supply Branch, Room B-10, 1919 M St., N.W,,
Washington, D.C. 20554. (202) 632-7272.

Government Agencies of Interest to Broadcasting

Executive Office of the President

The White House. 1600 Pennsylvania Ave., N.W,,
Washington 20500. (202) 456-1414. Marlin Fitzwater,
press sec; Alixe Glen, principal deputy press sec; Kristen
Taylor, asstto pres, dir of media rel and planning; Roman
Popadiuk, deputy press sec; David F. Demarest Jr., asst
to the pres, communications dir.

National Telecommunications and Information Adminis-
tration. Room 4890 H.C. Hoover Bldg., Washington
20230. (202) 377-1800. Administrator: Janice Ob-
uchowski. Deputy Administrator: Thomas Sugrue. Tele-
communications Applications Asscc Admin: Dennis R.
Conners. (Acting). Policy Analysisand Dev Assoc Admin:
Robert Maher. Policy Coordination and Mgmt Dir: Dennis
R. Connors. Chief Counsel: Jean Prewitt. fnstitute for
Telecommunication Sciences Assoc Admin: William F.
Utlaut. Spectrum Mgmt Assoc Admin: Richard D. Parlow.

interdepartment Radio Advisory Committee (IRAC),
(202) 377-1850. William B. Gamble, chmn; Anthony
Corrado, vice chmn; Mr. Edwin Dinkle, exec sec.

Senate Commerce Committee

Suite 508 Dirksen Bldg., Washington 20510-6125. (202)
224-5115.

Members: Erest F. Hollings (D-S.C.), chmn; Daniel K.
Inouye (D-Hawaii); Wendell H. Ford (D-Ky.); J. James
Exon (D-Neb.); Albert Gore (D-Tenn.); John Rockefelier
(D-W.Va.); Lioyd Bentsen (D-Tex); John Kerry {D-Mass.);
John B. Breaux (D-La.); Richard Bryan (D-Nev}, Charles
Robb (D-Va); John Danforth (R-Mo.); Bob Packwood (R-

Ore.); Larry Pressler (R-S.D.); Ted Stevens (R-Alaska),
Robert Kasten (R-Wis.); John McCain (R-Ariz); Conrad
Burns (R-Mont); Slade Gorton (R-Wash); Trent Lott (R-
Miss).

Communications Subcommittee
Daniel K. Inouye (D-Hawaii), chmn.

Senate Judiciary Commitiee

Suite 224 Dirksen Bldg., Washington 20510-6275. (202)
224-5225.

Members: Joseph Biden Jr.(D-Del.), chmn; Edward Ken-
nedy (D-Mass.); Howard Metzenbaum (D-Ohio); Dennis
DeConcini (D-Ariz.); Patrick Leahy (D-Vt.); Howell Heflin
(D-Ala.); Paul Simon (D-lIL); Herbert Kohl (D-Wisc.);
Strom Thurmond (R-5.C.); Orrin Hatch (R-Utah); Alan
Simpson (R-Wyo.); Charles Grassley (R-lowa): Arlen
Specter {R-Pa.); Gordon Humphrey (R-N.H.).

Senate Appropriations Committee

Room S-128, New Senate Office Bldg., Washington
20510-6025. (202) 224-7282.

Members: John Stennis (D-Miss.), chmn; Robert Byrd
{D-W.Va.); William Proxmire (D-Wis.); Daniel K. Inouye
(D-Hawaii); Emest Hollings (D-S.C.); Lawton Chiles {D-
Fla.); J. Bennett Johnston (D-La.); Quentin Burdick (D-
N.D.); Patrick Leahy (D-Vt.); Jim Sasser (D-Tenn.);
Dennis DeConcini (D-Ariz.); Dale Bumpers (D-Ark.);
Frank Lautenberg (D-N.J.); Tom Harkin (D-lowa); Bar-
baraMikulski {D-Md.); Harry Reid (D-Nev.); Mark Hatfield
(R-Ore.); Ted Stevens (R-Alaska); Lowell Weicker (R-
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Conn.); James McClure (R-ldaho); Jake Gam (R-Utah);
Thad Cochran (R-Miss.); Robert Kasten (R-Wis.); Al-
fonse D' Amato (R-N.Y.); Warren Rudman (R-N.H.); Arlen
Specter (R-Pa.); Pete Domenici (R-N.M.); Charles
Grassley (R-lowa); Don Nickles (R-Okla).

Subcommittee on Commerce, Justice, State, the Judi-
ciary, and Related Agencies

Ermnest Hollings (D-S.C.), chmn.

Subcommittee on Labor, Health & Human Services, and
Education

Lawton Chiles {D-Fla.), chmn.
House Energy and Commerce Committee

Room 2125, Rayburn House Office Bkig., Washington
20515-6115. (202) 225-2927.

Members: John D. Dingell (D-Mich.), chmn; James
Scheuer (D-N.Y.); Henry Waxman(D-Calif.}; Philip Sharp
{D-ind.); Edward Markey (D-Mass.); Gary Studds (D-
Mass.); Peter Kostmayer (D-Pa.); Claude Harris (D-Ala.);
Richard Lehman (D-Calif.); Al Swift (D-Wash.); Cardiss
Collins (D-IIL.); Mike Synar (D-Oka.); W.J. (Billy) Tauzin
(D-La.); Ron Wyden (D-Ore.); Ralph M. Hall (D-Tex.},
Dennis Eckart (D-Ohio); Bill Richardson (D-N.M.); Jim
Slattery (D-Kan.); Gerry Sikorski (D-Minn.); John Bryant
(D-Tex.); Frederick Boucher (D-iL); Jim Cooper {D-
Tenn.}; Terry Bruce (D-lIl.); J. Roy Rowland (D-Gay;
Thomas J. Manton (D-N.Y.); Edolophus Towns (DO-N.Y.);
C. Thomas McMillen, (D-Md.); D-Norman Lent (R-N.Y.);
Edward Madigan (R-lIl); Carlos Moorhead (R-Calif.);
Matthew J. Rinaldo (R-N.J.); William Dannemeyer (R-



Government Agencies

Calif.}; Bob Whittaker (R-Kan.); Thomas J. Tauke (R-
lowa); Don Ritter (R-Pa.); Thomas J. Bliley Jr. (R-Va.};
Jack Figlds (R-Tex.). Mike Oxley (R-Chio); Howard Niel-
son (R-Utah); Michael Bilirakis (R-Fla.); Dan Schaefer
(R-Colo.); Joe Barton {R-Tex.); Sonny Callahan (R-Ala);
Alex McMillan, (R-N.C.).

Telecommunications and Finance Subcommitiee
Edward J. Markey (D-Mass.}), chmn.

Oversight and Investigations Subcommittee
John D. Dingell (D-Mich.), chmn.

House Judiciary Committee

Room 2137 Rayburn House Office Bldg., Washington
20515-6216. (202) 225-3951.

Members: Jack Brooks (D-Tex.}), chmn; Peter W. Rodino
Jr. (D-N.J.); Robert Kastenmeier (D-Wis.); Don Edwards
{D-Calif.): Mel Levine (D-Calif.); George Sangmeister(D-
lli.); John Conyers (D-Mich.); Romano Mazzoli {D-Ky.);
William Hughes (D-N.J.); Mike Synar (D-Okla.); Patricia
Schroeder (D-Colo.); Dan Glickman (D-Kan.); Barney
Frank (D-Mass.), George Crockett (D-Mich.}; Charles
Schumer {D-N.Y.); BruceMorrison {D-Conn.); Edward F.
Feighan(D-Ohio); Lawrence Smith (D-Fla.); HowardBer-
man (D-Calif.}; Fredrick Boucher (D-Va.); Harley Stag-
gersJr.(D-W.Va.); John Bryant Jr. (D-Tex); Hamilton Fish
(R-N.Y.); Carlos Moorhead (R-Calif.); Henry Hyde (R-IIL.);
Tom Campbell (R-Caiif.); F. Jarmes Sensenbrenner Jr.
(R-Wis.); Bill McCollum (R-Fla.); Craig James (R-Fla.);
George Gekas (R-Pa.); Michael Dewine (R-Chio); Wil-
liam E. Dannemeyer (R-Cali.); Howard Coble (R-N.C.);
Chuck Douglas (R-N.H.); French Slaughter (R-Va.);
Lamar Smith (R-Tex.).

Subcommittee on Courts, Civil Liberties, and the Admin-
istration of Justice

Robert W. Kastenmeier (D-Wis.), chmn.
House Appropriatiocns Committee

Roorm H218, Capitol Bidg, Washington 20515, (202) 225-
2771.

Subcommitte on Commerce, Justice, State, Judiciary
and Related Agencies

Neal Smith (D-foway), chmn.

Subcommittee on Labor, Health and Human Services,
and Education

William H. Natcher (D-Ky.), chmn.
U.S. Supreme Court

Headquarters: 1 First St., N.E., Washington 20543.
(202) 479-3000. Chief Justice: William H. Rehnquist. As-
sociate Justices: Byron R. White, Thurgood Marshall,
Harry A. Blackmun, John Paul Stevens, Sandra Day
O'Connor, Antonin Scalia, Anthony M. Kennedy. Retired
Chief Justice: Warmren E. Burger. Retired Associate Jus-
tices: William J. Brennan Jr., Lewis F. Powell Jr., Toni
House, dir pub info.

U.S, Court of Appeals for the District of Columbia
Circuit

Headquarters: Third St. and Constitution Ave., N.W.,
Washington 20001. (202) 535-3310. Chief Judge: Patri-
cia M. Wald. Constance Dupre, derk.

U.S. District Court for the District of Columbia

Headquarters: Third St. and Constitution Ave., N.W.,
Washington 20001.(202) 535-3594. Chief Judge: Aubrey
E. Robinson Jr. James F. Davey, clerk.

Dept. of Agriculture

Headquarters: 14th & Independence Ave. S.W., Wash-
ington 20250. (202) 447-8732. Edward Madigan, sec.
Susan Fertig-Dyks, dir of info; (202) 447-8005.

Dept. of Commerce

Headquarters: 14th & Constitution Ave.,N.W., Washing-
ton 20230. (202) 377-2000. Robert A. Mosbacher, sec;
Thomas J. Murrin, deputy sec. Office of Pub Affrs: (202)
377-3263. Marion Blakey, dir of pub affrs. Bureau of Cen-
sus: {301) 763-4051. Barbara E. Bryant, dir. International
Trade Administration: (202) 377-2867. J. Michael Sarren,
under sec intematl trade; Elizabeth Dugan, dir pub affrs.

Economic Development Administration: (202) 377-5081.
James L. Perry, acting asst sec for economic develop-
ment. National Bureau of Standards: (202) 975-2762. Dr.
Lyons, dirdesignate; Richard S. Franzen, chief, pub affrs.
National Oceanic and Atmospheric Administration: (202)
377-4190. ReedBoatright, dirof pub affrs. Bureau of Eco-
nomic Analysis: (202) 523-0693. Allen Young, dir. Patent
Office: (703) 557-3071. William O. Craig. dir pub affrs.
U.S. Travel and Tourism Admin: (202) 377-3811. Rock-
well A. Schnabel, under sec for tourism. Minority Busi-
ness Development Agency: (202) 377-5741. Kenneth E.
Bolton, dir.

Dept. of Defense

Headquarters: Pentagon, Washington 20301. (202)
545-6700. Richard Cheney, sec; (202) 637-9312.

Dept. of the Army: Honorable M.P.W. Stone, sec; Brig.
Maijor GeneralPatrick Brady, chief of pub affrs. (202) 635-
5135.

Dept. of the Navy: H. Lawrence Garrett lil, sec; Brent
Baker, chief of info (202) 697-7391.

Dept. of the Air Force: Donald B. Rice, sec; Colonel Ed-
ward A. Pardini. acting Dir of info mgmt. (202) 697-4191.

Marine Corps: General A.M. Gray, commandant; Brig.
General P.D. Williams, dir of pub affrs (202) 694-8010.

Dept. of Education

Headquarters: 400 Maryland Ave. S.W., Washington
20202-4133. (202) 708-5366; (202) 401-3000. Lamar Al-
exander, sec (202) 732-3000; Henrietta Fielek, dir of pub
affrs(202)401-3026. Audio Broadcast Service (800)424-
0214, In D.C. (202) 401-1052.

Dept. of Health and Human Services

Headquarters: 200 Independence Ave. 8.W., Washing-
ton 20201. (202) 245-1897. Louis Sullivan, sec(202) 245-
7000.

Office of Asst Sec for Pub Affrs: Kay C. James (202) 245-
1850.

Health Care Finaneing Admin: Dennis Siebert, dir pubinfo
div. (202) 245-6113.

Center for Disease Control (Public Health Service): Dr.
William Roper, dir of center: Donald Berreth, dir office pub
affrs. (404) 639-3286.

National Institutes of Health (Public Health Service):
Storm Whaley, assoc dir of communications (202) 496-
5787.

Foodand Drug Admin (Public Health Service): Alexander
Grant, assoc commissioner forconsumer affrs (301) 443-
5006.

Health Resources and Services Admin (Public Health
Service). Frank Sis. assoc admin for communications
(301) 443-2086.

Social Security Admin: Phillip Gambino, press off (202)
245-6765.

Office for Civil Rights: Edward Mercado, dir (202) 245-
6403.

Admin for Children, Youth & Farilies: David Siegel, act-
ing assoc admin (202) 252-4518.

Office of Assistant Sec for Health: Jim Brown, news div
of communications (202) 245-6867.

Office of Assistant Sec for Human Development Ser-
vices: Mary Sheila Gall. asst sec for human dev svcs.
(202) 245-7246.

Office of Assistant Sec for Planning and Evaluation: Mar-
tin Gerry (202) 245-1858.

Office of Consumer Afirs: Bonnie Guiton, spec advis and
dir to pres of consumer affrs (202) 634-4140.

Office of Refugee Resettlernent: Chris Gersten, dir (202)
252-4545,

Office of the Inspector General: Richard P. Kusserow,
inspector gen (202) 472-3148.

Alcohol, Diug Abuse and Mental health Admin: James
Miller, dir communications and external affrs (301) 443-
3783.

Indian Health Service: Everett R. Rhoades, dir; Patricia
A. DeAsis, dir of communications (301) 443-3593.

Dept. of Justice

Headquarters: Constitution Ave. & 10 St., N.W., Wash-
ington 20530. (202) 633-2000. Richard L. Thornburgh,
attny general: Donald B. Ayer, deputy attny gen; Kenneth
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Starr, solicitor gen; David Runkel, dir of pub affrs; James
F. Rill, asst atty gen, antitrust div; Stewart Schiffer, asst
atty gen, civil div. James Tumer, asst atty gen, civil rights
div; Edward S.G. Dennis Jr., asst atty gen, criminal div;
Richard Stewart, asst atty gen, land & natural resources
div; Carol Crawford, asst atty gen, office of legislative
affrs; Shirley Peterson, asst atty gen, tax div; Grace
Hughes, acting dir, community rel service; John Lawn,
admin, drug enforcement admin.

Dept. of Labor

Headquarters: 3rd & Constitution Ave., N.W., Washing-
ton20210. (202) 523-6666. Elizabeth Dole, sec. Office of
info and pub affrs (202) 523-7316. Johanna Schneider,
dir office of info & pub affrs.

Dept, of State

Headquarters: 2201 C St., N.W., Washington 20520.
(202) 655-4000. James A. Baker, sec of state; Lawrence
S. Eagleburger, deputy sec; lvan Selin, under sec for
mgmt, Colleen Lutz, acting dir, office of pub communica-
tion {Bureau of Pub Affrs), (202) 647-4370; Kenneth
Bleakley, sr deputy, Richard Beaird, deputy coord (Bu-
reau of intl communications & info policy), (202) 647-
5389; RobertL. Caffrey, deputy asstsecforsystemsopns
(IMSQ) (202) 647-1000.

Dept. of Transportation

Headquarters: 400 7th St., S.W., Washington 20590,
(202) 366-4000. FAX: (202) 366-1966. Samuel K. Skin-
ner, sec; Marion C. Blakey, acting sec of pub affrs (202)
366-4570.

Federal Highway Admin: (202) 366-0660. Thomas D. Lar-
son, administrator; David Frederickson, dir of pub affrs.

Federal Aviation Admin: {202) 267-3883. James B.
Busey, admin; Hugh O'Neill, asst admin for pub affrs.

Urban Mass Transportation Admin: (202) 366-4043.
Brian W. Clymer, admin. Richard L. Centner, Jr., deputy
dir of pub affrs.

United States Coast Guard: (202) 267-1587. Admiral J.
William Kime, commandant; Capt. Ned Kiley, pub affrs
staff.

Saint Lawrence Seaway Development Corporation:
(202) 366-0110. James Emery, admin; Dennis E.
Deuschl, communications dir.

Federal Railroad Admin: (202) 366-0881. Gilbert E. Car-
michael, admin; Claire Austin, pub affrs officer.

National Highway Traffic Safety Admin: (202) 366-9550.
Jerry R. Curry, admin; Skipp Calvent, dir public & con-
sumer affrs.

Maritime Admin: (202) 366-5807. Capt. Warren G.
Leback, admin; Walter E. Oates, pub affrs off.

Dept. of the Treasury

Headquarters: 15th & Pennsylvania Ave., N.W., Wash-
ington 20220. (202) 208-2000. Nicholas F. Brady, sec of
the treasury.

Internal Revenue Service: 1111 Constitution Ave., N.W.,
Washington 20224. (202) 566-4115. Fred T. Goldberg Jr.,
commissioner; Ellen Murphy, asst to the commissioner
pub afirs: (202} 566-4743.

U.S. Savings Bond Division: 1111 20th St., N.W., Wash-
ington 20226. (202) 566-2843. Catalina V. Villalpando,
natl freas; James H. Gianfagna, dir of pub comm: {202)
634-5353.

U.S. Customs Service: 1301 Constitution Ave., N.W.,
Washington 20229. (202) 566-2101. Carol Hallett, com-
missioner, Charles Parkinson, assoc commissioner for
congressional pub affrs (202) 566-3102: Richard Weart,
acting pub affrs dir (202) 566-5286.

U.8. Secret Service: 1800 G St.. N.W., Washington
20223, (202) 535-5708. John R, Simpson, dir; Robert R.
Snow, asst to the dir (office of pub affrs).

Comptroller of the Currency: 490 L'Enfant Plaza East SW,
Washington 20219. (202) 447-1750. Robert L. Clarke,
comptroller. Franf E. Maguire, deputy comptroller pub
affrs: (202) 447-1820.

Bureau ofthe Mint: 633 3rd St., N.W., Washington 20220.
(202) 376-0560. Donna Pope, dir.

Bureau of Alcohol, Tobacco, & Firearms: 1200 Pennsyl-
vania Ave., N.W., Washington 20226. (202) 566-7777.
Stephen Higgins, dir; Jerry Rudden, asst to the dir pub
affrs: (202) 566-7135.



United States Information Agency

Headquarters: 301 4th St. S.W., Washington. 20024.
(202) 485-2355. assignment editor best sves (202) 376-
7800. Bruce Stuart Gelb, dir; Ronald H. Hinckley, dir rsch
office; Leslie A. Goodman, dir communications & public
liaison.

U.S. Advisory Commission on Public Diplomacy

Headquarters: 301 4th St. S.W., Washington 20024.
(202) 619-4457. FAX: (202) 619-5489. Edwin J. Feulner.
chmn; Bruce Gregory, staff dir.

Department of Energy

Headquarters: 1000 Independence Ave., S.W., Wash-
ington 20585. (202) 586-5000. James D. Watkins, sec;
W. Henson Moore, dep sec; Debra L. Louison, asst dep
se¢ intergowt! and public liaison. Office of Extemal Affrs:
(202) 586-5544. Press off: M.J. Jameson, press sec {202}
586-5806.

Federal Communications Commission

Headquarters: 1919 M St., N.W., Washington 20554,
(202) 632-5050. (For full listing of commissioners and
staff see section A).

Federal Trade Commission

Headquarters: 6th & Pennsylvania Ave., N.W., Wash-
ington 20580. (202) 326-2180. Janet D. Steiger, chmn.
Commissioners: Deborah Owen, Andrew J. Strenio Jr.;
Mary Azcuenaga; Terry Calvani; William C. MacLeod, dir
of bureau of consumer protection; Donald S. Clark, sec;
Kevin J. Arquit, dir of bureau of competition; John L. Pe-
terman, dir of bureau of economics; Montgomery K.
Hyun, chief admin law judge; Marvin Liebman, dirof office
of pub affrs.

National Aeronautics & Space Administration
{NASA)

Headquarters: 400 Maryland Ave., S.W., Washington
20546. (202) 453-1000. Vice Admiral Richard H. Truly,
admin; James R. Thompson, deputy admin; William
Sheehan, assoc admin for pub affrs; Sue Mathis Richard,
deputy asscc admin for pub affrs; James W. McCuila, dir
media svcs div; James M. Funkhouser, dir pub svcs div;
Robert J. Shafer, dir TV & dev div; David W. Garrett, chief
news & infobranch; Joseph L. Headlee, chiefbcst & audio
visual branch.

National Security And Emergency Preparedness
Advisory Committee and Emergency Broadcast
System Advisory Committee

Headquarters: Federal Communications Commission,
1919 M St., N.W., Washington 20554. (202) 632-3906.
Andrew Fishel, mgmt off.

National Labor Relations Board

Headquarters: 1717 Pennsylvania Ave., N.\W., Wash-
ington 20570. (202) 254-8064. Members: James M. Ste-
phens, chmn; Mary Miller Cracraft, Dennis M. Devaney,
Clifford R. Oviatt, Jr., John N. Raudabaugh bd members;
Jerry M. Hunter, gen counsel. Div ofinfo: (202) 632-4950.
David B. Parker, dir.

National Science Foundation

Headquarters: 1800 G St. N.W., Washington 20550.
(202) 357-9498. Erich Bloch, dir; Dr. Allen Shinn. acting
dir pub affrs.

Federal Emergency Management Agency

Headquarters: 500 C St., S.W., Washington, D.C.
20472. Robert Morris, dir; Peg Malloy, dir pub affrs (202)
646-4600.

Securities & Exchange Commission

Headquarters: 450 Sth St.. Washington 20549, {202)
272-7450. Members: Richard C. Breeden, chmn; Mary
L. Shapiro, Edward Fleischman, commissioners; Rich-
ard Ketchum, dir division of market regulation; Mary
McCue, dir of pub affrs. Office of the sec: (202) 272-2600.
Jonathon Katz, sec.

| Canadian Government j

Department of Communications

Head office: Journal Neorth Bldg., 300 Slater St., Ottawa
K1A OC8. Info svcs (613) 990-4900.

Minister: The Hon. Marcel Masse; Andre Scott, chief of
staff.

Principal officers: Alain Gourd, deputy minister, Ken Hep-
burn, senior asst deputy minister, corporate policy;
Charles McGee, asstdeputy minister, arts & heritage sec-
tor; BarbaraBlocr, asstdeputy minister, corporate mgmt;
Paul Racine, asst deputy minister, communications pol-
icy; Michael Binder, asst deputy minister, rsch & spec-
trum; Jacques Lyrette, asstdeputy minister, Quebec.

Canadian Radio-television and Telecommunica-
tions Commission

Head office: Ottawa K1A ON2. General info (819) 997-
0313; library (819) 997-4484; Telex 0534253. Fax: (819)
994-0218.

Full-time members: Keith Spicer, chmn; Femand Belisle,
vice ¢chmn; Louis R, Sherman, vice chmn, Frederick J.
Arsenault, Adrian Burns, Paul E. McRae, Beverley J.
Oda, Edward A. Ross.

Part-time members: Normand F. Carrier, Edmundston,
N.B.; Sally Reukauf Warren, Vancouver, B.C.; Gail Scott,

The Broadcasting Yearbook 1991
A-37

Government Agencies

Toronto, Ont.; Robert Gordon, Ottawa; Walter Ruest,
Rimouski, Que; and Claude Sylvestre, Outremont, Que.

Senior staff mgmt committee: Peter Fleming, dir gen
radio; Sandra MacDonald, dir gen television; Janet Yale,
dir gen, cable, pay & speciality svcs; Guido Henter, exec
dir, telecommunications; Pierre Pontbriand, dir gen, info
svcs; Alain-F. Desfosses, sec gen; Avrum Cohen, gen
counsel; Ken Katz, dir gen, strategic planning.

State Cable
Regulatory Agencies

Alaska Public Utilities Commission. 420 L St., Suite
100, Anchorage 99501.(907)276-6222. Susan Knowles,
chmn; P.S. Moninski, exec dir.

Connecticut Department of Pubfic Utility Control. 1
Central Park Plaza, New Britain 06051. (203) 827-1553.
Peter G. Boucher, chmn; David J. Harrigan, vice-chmn.

Delaware Public Service Commission. 1560 S. Du-
Pont Hwy., Dover 19901. (302) 736-4247. Nancy M. Norl-
ing, chmn; Earl J. Lester, vice chmn; Robert J. Kennedy,
exec dir.

Hawaii Cable Television Division. Dept. of Regulatory
Agencies, Box 541, Honolulu 96809. (808) 548-6200.
Robert A. Alm, dir; Susan Doyle, dep dir; Gregory K. Tan-
aka, admin.

Commonwealth of Massachusetts Cable Television
Commission. 100 Cambridge St., Rm 2003, Boston
02202. (617) 727-6925. Penelope Wells, exec dir; Rosa-
lind A_ Niles, commissicner.

Public Service Commission of Nevada. 727 Fairview
Dr., Carson City, Nev. 89710. (702) 687-6001.

New Jersey Office of Cable Television. 2 Gateway
Center, Newark 07102. (201) 648-2670. Bemard R. Mor-
ris, dir; Charles Russell, dep dir; Robert Goode, regula-
tory officer.

New York State Commission on Cable Television.
Empire State Plaza, Tower Bldg., Albany 12223. (518)
474-4992. William B. Finneran, chmn; Edward P. Kearse,
exec dir.

Rhode Island Division of Public Utilities and Carriers.
100 Orange St., Providence 02903. (401) 277-3500.
James J. Malachowski, administrator of the div; John A.
Notte lIl, assoc admin for CATV.

Vermont Public Service Board. 120 State St., Montpe-
lier 05602. (802) 828-2358. Richard H. Cowart, chmn.
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Group Ownership

Listed here are individuals and companies with multiple
station holdings. Included are all those controlling three
or more radio stations and/or two or more television sta-
tions. FCC rules limit multiple ownership 10 12 AM sta-
tions, 12 FM stations and 12 television stations, as long
as the 12 TV stations don't reach more than 25% of the
nation’s tetevision homes. UHF’s are assessed for only
half of a market's television homes. Group broadcasters
may own up o 14 stations in a service if two of the stations
in each service are controlled by minorities. Ownership
of cable TV systems, as reported by these stations, isalso
listed. Unless otherwise noted, the first station listed is
group headquarters.

A

ABRY Communications. Stns: 5 TV. WTTO(TV) Bir-
mingham, Ala.; WNUV-TV Baltimore; KSMO(TV)Kansas
City, Mo.; WSTR-TV Cincinnati; and WCGV-TV Milwau-
kee.Ownership: Apartnership. Hgs: 2Copley Place, Bos-
ton 02116. (617) 572-2351. Fax: (617) 572-3979.

ABS Communications Inc. Stns: 1 AM, 3 FM.
WRQN(FM) Bowling Green, Ohio; WAIM(AM) and
WROQ(FM) Anderson, S.C.; and WKHK(FM} Coloniai
Heights, Va.{All 100% owned.) Ownership: Jon B. Sinton,
Kenneth A. Brown. Hgs: 4401 Waterfront Dr., Suite 110,
Gien Allen, Va. 23060. (804) 270-9600.

AM96inc. Stns: 2AM, 2FM. WRFC(AM) Athens (100%),
WDDK(FM) Greensbore (50%) and WBIC(AM)-
WPUP(FM) Royston (70%), all Georgia. Ownership:
Hugh Christian, 50%; Sandra Gwyn, 50%. Hgs: 255
SouthMilledge Ave., Athens, Ga. 30605.(404)549-6222.

A-V Communications Inc. Stns: 2 AM, 1 FM.
KSNO(AM) Aspen and KSNO-FM Snowmass Village,
both Colorado; WNOP(AM) Newport, Ky. (All 100%
owned.) Has: 1518 Dalton Ave., Cincinnati 45214. (513)
421-5000.

Abilene Radio & TV Stations. Stns: 2 TV. KRBC-TV
Abilene and KACB-TV San Angelo, both Texas. Qwner-
ship: Dale Ackers, 33.34%; Jack Andrews, 29.17%;
Christine Ackers Cagle, 24.17%; Carol Cagle Trust,
9.17%; Florence Ackers Andrews, 4.17%. Hgs: 4510 S.
14th Si., Abilene, Tex. 79605. (915) 692-4242.

Ackerley Communications Inc. Stns: 2AM, 4 FM,5TV.
KGET(TV) Bakersfieldand KCBA(TV) Salinas, both Cal-
ifornia; KKTV(TV) Colorado Springs; WAXY(FM) Fort
Lauderdale, Fla.; WBOS(FM) Brookline, Mass.;
WIXT(TV) Syracuse, N.Y.; KFXX(AM) Oregon City and
KGON(FM) Portland, both Oregon; KVOS-TV Belling-
ham and KJR(AM)-KLT X(FM) Seattle, both Washington.
(All 100% owned.) Ownership: Barry Ackerley. Hgs: 800
5th Ave., Suite 3770, Seattle 98104. (206) 624-2888,

Actlll Broadcasting Inc. Stns: 8 TV. WUTV(TV) Buffalo
and WUHF(TV) Rochester, both New York; WNRW(TV)
Winston-Salem, N.C.; WRGT-TV Dayton, Ohio; WTAT-
TV Charleston, S.C.; WZTV(TV) Nashville; WRLH-TV
Richmond, Va.; and WVAH-TV Chaneston, W.Va. Note:
Group has purchased WTJA(TV) Jamestown, N.Y.,
pending FCC approval. Executives: U. Bertram Ellis Jr.,
pres; Richard Ballinger, senior VP, 711 5th Ave., 17th
Floor, New York 10022. (212) 702-2960. Ownership: Act
11l Communications Holdings L.P., Los Angeles, 52.07%.
Act Il Communications Holdings L.P. owns 66.67% to
elect directors. Act Il Communications Holdings L.P. is
owned 100% by Act Il Communications Holdings GP
Inc., Los Angeles. Act Ill Communications Holdings GP
Inc. is owned 100% by Norman Lear, Los Angeles. Has:

One CNN Center, Suite 800, South Tower, Atlanta 30303.
(404) 522-0025.

Adams Communications Corp. Stns: 7 AM, 8 FM, 10
TV. KOOL-AM-FM Phoenix; KCBQ-AM-FM San Diego;
KHIH{FM) Boulder, Colo.; WHOI(TV) Pecria and
KEZK(AM) Wood River, both Illinois; WWLP(TV) Spring-
field, Mass.; WLAV-AM-FM Grand Rapids and WILX-TV
Onondaga, both Michigan; KEZK-FM St. Louis;
WWAY (TV) Wilmington, N.C.; WHBQ-TV Memphis;
KISS-FM San Antonio, KOSA-TV Odessa, KISS(AM)
Terrell Hills and KAUZ-TV Wichita Falls, all Texas; KZOK-
AM-FM Seattle; WTRF-TV Wheeling, W.vVa.;, WMTV(TV)
Madison, WBZN-AM-FM Racine and WSAW-TV Wau-
sau, all Wisconsin. (All 100% owned.) Note: WBZN-AM-
FM Racine, Wis. has been sold, pending FCC approval.
Executives: Stephen Adams, chmn (Wayzata, Minn.);
Paul Brissette, pres, TV division, 1908 Royal Palm Way,
Boca Raton, Fla. 33432. (407) 395-0494, Fax: (407) 750-
0997; Matt Mills, pres, radio division, 600 Cleveland St.,
Suite 760, Clearwater, Fla. 34615. (813) 449-1500, Fax;
(813)447-8988. Ownership: Stephen Adams, 100%. See
also Newspaper Crossownership. Hgs: 109 Bushaway
Road, Suite 210, Wayzata, Minn. 55391, (612) 473-5434.
Fax: (612) 473-4937.

AdComm IV Inc. Stns: 1 AM, 1 FM. KLAU(AM) Capitola
and KMBY-FM Seaside, both California. (Both 100%
owned.) Note: Group has purchased the lollowing stns,
pending FCC approval: KORQ-AM-FM Abilene,
KLSF(FM) Amarillo and KMND(AM)-KNFM(FM) Mid-
land, all Texas. Ownership: Stephen M. Adams, 100%.
Note: Mr. Adams alsoowns 25% of WGTQ(T V) Sault Ste.
Marie and WGTU(TV) Traverse City, both Michigan. Hgs:
8 Harris Court, Suite BS, Monterey, Calif. 93940. (408)
649-7500. Fax: (408) 649-7508.

Adventure Communications Inc. Sins: 4 AM, 6 FM.
WSIC(AM) and WFMX(FM) Statesville, N.C.;
WEEL(FM) Shadyside, Ohio; WHHR(AM) and
WFXH(FM) Hilton Head Island, S.C.; WHIS(AM)-
WHAJ(FM) Bluefield, WKEE-AM-FM Huntington and
WAXS(FM)Oak Hill, all West Virginia. (All 100% owned.)
Ownership: Michael R. Shott. Hgs: 900 Bluefield Ave.,
Bluefield, W.Va. 24701. (304) 327-7114. Fax: (304} 325-
7850.

Agpal Broadcasting Inc. Stns: 2 AM, 2 FM, KTIX({AM)-
KWHT(FM) Pendleton and KTDO(AM)-KZUS(FM) To-
ledo, both Oregon. (All 100% owned.) Ownership:
Andrew Harle and Cheryl Harle, 100%. Hgs: Box 640,
Pendleton, Ore. 9780t. (503) 278-2500. Fax: (503) 276-
6842.

Air South Radio Inc. Stns: 2 AM, 3 FM. WKEA-FM
Scottshoro, Ala.; WEPA(AM)-WLZA(FM) Eupora and
WFTO(AM)-WFTA(FM) Fulton, both Mississippi. Execu-
tive: Olive E. Sisk, pres. Hgs: Box 549, Fulton, Miss.
38843. (601) 862-2233.

Airefinkinc. Stns: 1 AM, 2 FM. KGLM-FM Anacondaand
KDRG(AM)-KDRF(FM) Deer Lodge, both Montana. (All
100% owned.) Ownership: David R. Fransen & Edith I.
Fransen. Note: Group also owns a magazine, The Adver-
tiser. Hgs: Box 811, Deer Lodge, Mont. 59722, (406) 846-
1221. Fax: (406) 563-8259.

Allbritton Communications Co. Stns: 5 TV. KATV(TV)
Little Rock, Ark.; WJLA-TV Washington; KTUL-TV Tulsa,
Okla.; WCIV(TV) Charleston, S.C.; and WSET-TV
Lynchburg, Va. (All 100% owned.) Executives: Joe L. Al-
Ibritton, chmn; Lawrence |. Herbert, pres; Marvin A. Shir-
ley, exec VP. See also Newspaper Crossownership. Hgs:
800 17th St. N.W., Suite 301, Washington 200086. (202)
789-2130. Fax: (202) 822-6749.
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Allegheny Mountain Network Stns. Sins: 5 AM, 6 FM.
WBLF(AM) Bellefonte, WIYQ(FM) Ebensburg,
WTRN(AM) and WGMR(FM) Tyrone, all Pennsylvania;
71% of WFRM-AM-FM Coudersport, WQRM(FM)
Smethport and WNBT-AM-FM Wellsboro, both Pennsyl-
vania; 50% of WKBI-AM-FM St. Marys, Pa. Ownership:
Cary H. Simpson. Hgs: Box 204, State College, Pa.
16804. (814) 238-0792. Fax: (814) 684-1220.

All Pro BroadcastingInc. Stns: 1 AM, 3 FM. KACE(FM)
Inglewood, Calif.; KDHT(FM) Greefey, Colo.;
WMVP(AM) Greenfield and WLUM-FM Milwaukee, both
Wisconsin. (All 100% owned.) Executives: Willie D.
Davis, pres & CEQ; L. David Moorhead, exec VP & chief
operating off. Ownership: Willie D. Davis, 66%; North-
western Mutual Life Insurance, 33%. Hgs: 161 North La
Brea Ave., Inglewood, Calif. 90301. (213) 330-3100.

Altdoerfter Group. Sins: 2 AM, 2 FM. WRUN(AM} and
WKGW(FM) Utica, N.Y.; and WLAN-AM-FM Lancaster,
Pa. Ownership: Sam Altdoerffer Sr., 40%; Frank Altdoer-
fer, 20%; John Altdoerfter, 20%; Sam Altdoerffer Jr., 20%.
Hgs: 252 N. Queen St., Lancaster, Pa. 17603. (717) 394-
7261.

AmCom General Corp. Stns: 1 AM, 2FM. KITY(AM)and
KRMD-FM Shreveport, La.; and WMYI(FM) Henderson-
ville, N.C. (Greenwville, S.C.). (All t00% owned.) Owner-
ship: George R. Francis Jr., pres-CEQ; Kimberly L.
Lemmons, VP-chief financial off; and others. Hgs: Suite
801, NCNB Plaza, 7 N. Laurens St., Greenville, S.C,
29601-2744. (803) 235-1025.

American Communications and Tefevision Inc. Stns:
3 TV. WTAT-TV Charleston (80%) and WTGS(TV)
Hardeeville (100%), both South Carolina; and KOOG-TV
QOgden, Utah (100%). Ownership: Trivest Financial Ser-
vices Corp. Hgs: 2801 Fruitville Rd., No. 200, Sarasota,
Fla. 34237. (813) 365-3700. Fax: (813) 365-0645.

American Family Broadcast Group Inc. Stns: 7 TV.
WAFF(TV) Huntsville, Ala.; WTVM(TV) Columbus and
WTOC-TV Savannah, both Georgia; KWWL(TV) Water-
loo, lowa; WAFB(TV} Baton Rouge; KFVS-TV Cape
Girardeau, Mo_; and WITN-TV washington, N.C. (All
100% owned directly or indirectly by American Family
Broadcast Group Inc.) Ownership: American Family
Corp., 100%. Hgs: 1932 Wynnton Road, Columbus, Ga.
31999. (404) 596-5030.

American General Media. Stns: 5 AM, 5 FM.
WYDE(AM) Birmingham, Ala.; KKAL{AM) Arroyo
Grande, KERN-AM-FM Bakersfield and KZOZ(FM) San
Luis Obispo, all California; WWWG(AM) Rochester, N.Y.;
WQLZ(FM) Manchester, Tenn.; KKCL{FM) Lorenzo,
KGEE(FM) Monahans and KLLF(AM) Wichita Falls, all
Texas. (All 100% owned.) Note: WYDE(AM) Birming-
ham, Ala. has been sold, subject to FCC approval. Own-
ership: Anthony S. Brandon, Lawrence Brandon, L.
Rogers Brandon. Hgs: Box E, Arroyo Grande, Calif.
93420. (805) 481-9650.

American Media Inc. Stns: 4 AM, 5 FM. KCEE(AM) and
KWFM(FM) Tucson, Ariz., KGGI(FM) Riverside and
KMEN{AM) San Bernardino, both California; WOCL(FM)
De Land, Fla.; WALK-AM-FM Patchogue, N.Y.; and
WUBE-AM-FM Cincinnati. Executives: Arthur Kern,
chmn (8an Francisco); Alan Beck, pres (Patchogue,
N.Y.}). Hgs: 1700 Montgomery St., Suite 324, San Fran-
cisco 94111, (415) 397-1000; 66 Colonial Drive, Patcho-
gue, N.Y. 11772. (516) 475-5200.

Americom. Stns: 3AM, 3FM. KODS(FM) Carnelian Bay,
KEYQ(AM) Fresno, KHTZ(AM) Truckee and KEY X(AM)-
KFSO(FM) Visalia, all California; and KUDA(FM)
Pahrump, Nev. Executives: Tom Quinn, pres & CEQ; Paul



S. Almond, VP; Richard Nagler, VP. Hgs: 6255 Sunset
Blvd., Suite 1901, Los Angeles 30028, (213) 465-7700.

Americus Communications Corp. Sins: 2 AM, 2 FM.
WEUZ(AM)-WBIZ(FM) Eau Claire and WSPQO(AM)-
WSPT(FM) Stevens Point, both Wisconsin. (All 100%
owned.) Ownership: Richard L. Muzzy, William C. Davis.
Hqs: Box 24, Eau Claire, Wis. 54702. (715) 835-1007.

AnchorMedia Group. Stns: 2 AM, 2 FM, 3 TV.
KOVR(TV) Stockton, Calif.; KORK(AM) and KYRK-FM
Las Vegas; KZSS(AM)} and KZRR(FM) Albuquerque,
N.M.; WLOS(TV) Asheville. N.C.; and WSYX(TV) Co-
lumbus, Chio. Executive: Alan Henry, pres. Ownership:
AnchorMedia Corp. is an affiliale of 1he Robert M. Bass
Group Inc. Hgs: 11300 Fourth St. N., Suite 349, St. Pe-
tersburg, Fla. 33716. (813) 577-1600.

Anderson Stns. Stns: 4 AM, 3 FM. KRKS(AM) Denver;
KJRG(AM)-KOEZ(FM) Newton and KFLA(AM)-
KSKL(FM) Scott City, both Kansas; KJSK(AM) and
KLIR(FM) Columbus, Neb. (68%). Note: KISK(AM) and
KLIR(FM) Columbus, Neb. have been sold, subject to
FCC approval. Ownership: George Basit Anderson and
family. Hgs: 6535 West Jewell, Denver 80226. (303) 922-
1189,

Annapolis Valley Radio Ltd. Stns: 4 AM, 2 FM.
CKDY (AM) Digby, CKEN{AM) and CKWM-FM Kentville,
CKAD(AM) Middleton, CKDY-FM-1 Weymouth and
CFAB(AM) Windsor, all Nova Scotia. (All 100% owned.)
Ownership: Neil H. MacMullen, pres, 100%. Hgs: Box
310, 29 Oakdene St., Kentville, N.S. B4N 1H5. (902) 678-
2111,

Apollo Radio Ltd. Stns: 1 AM, 4 FM. KLSI{FM) Kansas
City, Mo.; WEZL(FM) Charleston, S.C.; KKAT(FM)
Ogden, Utah; KIRB(AM)and KEZE-FM Spokane, Wash.
Ownership: George Castell, Terrence Elkes, Kenneth
Goman, William Stakelin. Hgs: 350 Park Ave.. New York
10022. (212) 750-4530. Fax: (212) 750-4531.

Arctic Broadcasting Association. Stns: 2 AM, 2 FM.
KYKD(FM) Bethel, KCFA(AM) Eagle River and KICY-
AM-FM Nome. all Alaska. (All 100% owned.) Hgs: Box
773527, Eagle River, Alaska 99577. (907} 694-5232.

Ardman Broadcasting Corp. Stns: 3 AM, 6 FM.
WIRA(AM) and WOVV(FM) Quincy, Fla.; WZOU(FM)
Boston and WCIB(FM) Falmouth, both Massachusetts;
WPHR(FM) Cleveland; WNWZ(AM) and WEZI-FM Ger-
mantown, Tenn.; and WVSR-AM-FM Charleston, W.Va.
Executives: Myer Feldman, pres. Ownership: Adrienne
Arsht Feldman, 100% for all stns except WZOU(FM)
(22%). Hgs: 1250 Connecticut Ave. N.W., Suite 700,
Washington 20036. (202) 637-9025.

Arrow Communications Inc. Stns: 3 AM, 5 FM.
WRLX(AM) and WFFX(FM) Tuscaloosa, Ala.; KMJC-FM
Clinton, lowa; WHDL(AM)-WPIG(FM) Olean and
WFRG-AM-FM Romae, both New York; and WZOQ(FM)
Wapakoneta, Ohio. Ownership: Paul H. Rothfuss, 100%.
Hqtrs: 3246 Banks Mill Road, Aiken, S.C. 29801. (803)
641-2345. Fax: (803) 641-1001.

Arso Radio Corp. Stns: 2 AM, 4 FM. WDSR(AM)-
WNFB(FM) Lake City and WNLS{AM)-WTNT(FM)
Tallahassee, both Florida; WIVA-FM Aguadilla and
WPRM-FM San Juan, both Puerto Rico. (All 100%
owned.) Executive: Jesus Solo, pres. Hgs: Box 3299,
Lake City, Fla. 32056-3299. (904) 752-1340. Fax: (904)
755-9369.

Assoclated Broadcasters Inc. Stns: 3 TV. KVEO(TV)
Brownsville, KPEJ(TV) Odessa and KWKT(TV) Waco,
all Texas. (All 100% owned.) Ownership: Thomas R. Gal-
loway Sr., 100%. Hqs: Box 3706, Lafaystte, La. 70502,
(318) 237-1142. Fax: (318) 237-1373. Thomas R. Gallo-
way Sr.

Asterisk Inc. Stns: 3 AM, 3 FM. WTRS-AM-FM
Dunnellon, WJOE(AM)-WJST(FM) Port St. Joe and
WAMR(AM)-WCTQ(FM) Venice, all Florida. (All 100%
owned.) Ownership: Richard S. Ingham, 100%. See also
Newspaper Crossownership. Hgs: 1429 N. Federal Hwy,
Ofiice E, Fort Lauderdale, Fla. 33304. (305) 566-7559.

Astor BroadcastGroup. Stns: 2 AM, 3FM. KSPA(AM)-
KOWF(FM)} Escondido, KIKF{FM) Garden Grove and
KAPX(AM)-KTID-FM San Rafael, all California. Execu-
tives: N. Arthur Astor, pres; Susan Bice, exec VP; Paul
Sakrison, dir engrg. Ownership: N. Arthur Astor. Hgs:
1623 Fifth Ave., San Rafael, Calif. 94901, (415) 456-
1510. Fax: (415) 456-7261.

Atlantic Radio Corp. Stns: 2 AM, 2 FM. WRKO(AM) and
WBMX-FM Boston; and WRMM-AM-FM Rochester, N.Y.
Hgs: 40 Beach St., Suite 200, Manchester, Mass. 01944,
(508) 526-8132. Fax: (508) 526-8106.

B & B Broadcasting. Stns: 2 AM, 2 FM. KEZJ-AM-FM
Twin Falls, Idaho; and KLAD-AM-FM Klamath Falls, Ore.
{All 100% owned.) Ownership: George Broadbin, Robert
Barron. See also Newspaper Crossownership. Hgs: Box
346, Twin Falls, Idaho 83303, (208) 733-7512.

Bahakel Communicaticns. Sins: 7 AM, 8 FM, 8 TV.
WAKA(TV) Seima, Ala.: KILO(FM) Colorado Springs:
WRSP-TV Springfield and WCCU(TV) Urbana, both
Iinois; WBAK-TV Terre Haute, Ind.; KXEL(AM) and
KOKZ(FM) Waterloo, lowa; WLBJ(AM) and WCBZ(FM)
Bowling Green, Ky.; WABG-AM-TV Greenwood, Miss.;
WCCB(TV) Charlotte and WPET(AM)-WKSI(FM)
Greensboro, both North Carolina; WOLO-TV Columbia
and WXLY(FM) North Charleston, both South Carolina;
WDOD-AM-FM Chattanooga, WBBJ-TV Jackson and
WKIN(AM)-WZXY(FM) Kingsport, all Tennessee;
WWOD(AM) and WKZZ(FM) Lynchburg, Va. (All 100%
owned). Exécutives: Cy N. Bahakel, pres; Lorraine Lan-
caster, senior VP; Stephen Bahakel. asst VP, radio divi-
sion; Reggie Jordan, dir of radio division; Beverly Poston,
VP; Rick Smith, controller; Amy Bahakel, dir of corporate
promotions. Cable TV. Hgs: Box 32488, Charlotte, N.C.
28232. (704) 372-4434.

Baker Family Stations. Sins: 11 AM, 1 FM. WOKT(AM)
Cannonsburg, Ky.; WCXN(AM) Claremont, WSGH(AM)
Lewisville, WNOW(AM) Mint Hill and WFTK(AM) Wake
Forest, all North Carolina; WBZI(AM) and WDJK(FM)
Xenia, Ohio: WKTR(AM) Earlysville, WCQR(AM)
Fairlawn and WKGM(AM) Smithfield, all Virginia;
WAMN(AM) Green Valley and WTGR{AM) Point Pleas-
ant (AM CP), both Wes! Virginia. Principal owners: Ver-
non H. Baker, Edward A. Baker, Virginia L. Baker. Hgs:
Box 889, Blacksburg, Va. 24063. (703) 552-4252.

Bakke Communications inc. Sins: 3 AM, 4 FM. KORQ-
AM-FM Abilene, KLSF(FM) Amarilto, KXTQ(AM)-
KKIK(FM) Lubbock and KMND(AM)-KNFM(FM)
Midland, all Texas. (All 100% owned.) Nole: KORQ-AM-
FM Abilene, KLSF(FM) Amarillo, KXTQ(AM)-KKIK(FM)
Lubbockand KMND(AM)-KNFM(FM) Midland, all Texas,
have been sold, pending FCC appraval. Executives:
George M. Bakke, pres; Sam E. Bakke, VP. Hgs: 2303
W. Wall, Suite 532, Midland, Tex. 79701.(915) 687-3838.

Vernon R. Baldwin Inc. Sins: 3 AM, 4 FM. WWXL-AM-
FM Manchester (50%) and WWAG(FM) McKee (50%),
both Kentucky; WCNW(AM) Fairfield (100%), New FM
Harrison and WRKG(AM)-WZLE(FM) Lorain (90%), all
Ohio. Ownership: Vemon R. Baldwin, pres. Note: Ermal
Ison owns 50% of WWAG(FM). Johnny Wade Sloan
owns 10% of WZLE(FM). Hgs: B686 Michael Lane, Fair-
field, Ohio 45014. (513) 829-7700.

Baltimore Radio Show Inc. Stns: 1 AM, 2 FM.
WKHI(FM) Ocean City, Md.; WBVP(AM) and
WWKS(FM) Beaver Falls, Pa. (All 100% owned.) Exec-
utive: Harry R. Shriver, pres. Ownership: Robert S. Maslin
Jr., Hope H. Barroll ill, Robert M. Barroll. Hgs: 606 Balti-
more Ave., Suite 107, Towson, Md. 21204. (301) 337-
8181. Fax: (301) 828-4683.

Barnstable Broadcasting Inc. Stns: 3 AM, 6 FM.
WHOM(FM) Mt. Washington, N.H.; WGNA-AM-FM Al-
bany and WHLK{AM)-WKJY(FM) Hempstead, both New
York; WSLR({(AM) and WKDD(FM) Akron, Ohio;
WWHKL(FM) Harrisburg, Pa.; and WGKX(FM) Memphis.
(All 100% owned.) Executive: David S. Gingold, pres-
chief operating off. Ownership: Albert J. Kaneb, chmn-
CEO, 100%. Hgs: Box 9042, 125 Technology Dr.,
Waltham, Mass. 02254. (617) 647-0608. Fax: (617) 647-
2621.

Baton Broadcasting Inc. Stns: 1 AM, 8 TV. CJOH-TV
Ottawa and CFTO-TV Toronto; CIPA-TV and CKBI-TV
Prince Albert, CKCK-TV Regina. CFQC-AM-TV Saska-
toon and CICC-TV and CKOS-TV Yorkion, all Saskatch-
ewan. Hgs: 9 Channel Nine Court, Toronto M1S 4B5.
(416) 299-2000.

Baton Rouge Broadcasting Co., Transcontinental
Broadcasting Co. and WLIN Inc. Stns: 2 AM, 4 FM.
WJBC(AM) and WFMF(FM) Baton Rouge; WOHT(FM)
Jackson, Miss.; KDSX(AM)-KDSQ(FM) Denison-Sher-
man and KPRR(FM} El Paso, both Texas. (All 100%
owned.) Ownership: George Jenne and John Noland.
Hgs: Box 496, Baton Rouge 70821. (504) 383-5271. Fax:
(504) 388-0526.

Baum Broadcast Group Inc. Stns: 2 AM, 3FM. WLMX-
AM-FM Rossville, Ga. (Chattanooga); WOMP-AM-FM
Bellaire, Ohio (Wheeling, W.Va.); and WMFX (FM) St. An-
drews, S.C. (Columbia, S.C.). Ownership: Theodore
Baum, Dick Rakovan. Cable TV: Helicon Cable. 630 Pal-
isade Ave., Englewood Ciiffs, N.J. 07632. (201) 568-
7720. Fax: (201) 568-6228.
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Bayport Broadcast Group. Stns: 2 AM, 3 FM.
KACO(AM) Bellville, KHEN(FM) Caldwell, KJAS(FM}
Jasper, KMPQ(AM) Rosenberg-Richmond and
KMIA(FM) Rosenberg, all Texas. (All 100% owned.)
Note: Group also owns low power TV stns KOSIL Clear
Lake City, Tex. and K69FW Clear Lake City, Tex. Owner-
ship: Roy E. Henderson, 100%. Box 590209, Houston
77269. (713) 480-9992, Fax: (713) 326-4017.

Beach-Schmidt Group. Stns: 7 AM, 7 FM. KLOE(AM)-
KKCI(FM} Goodland, KAYS(AM)-KHAZ(FM) Hays,
KHOK(FM) Hoisington and KWBW(AM)-KHUT(FM)
Hutchinson, all Kansas; KFEQ(AM) Si. Joseph, Mo.;
KCOW(AM)-KAAQ(FM) Alliance and KOOQ{AM})-
KELN(FM) North Platte, both Nebraska; KVOP(AM) and
KATX(FM} Plainview, Tex. Ownership: Ross Beach,
50.66%: Robert E. Schmidt, 49.33%. Cable TV. Hgs: Box
817, Hays, Kan. 67601. (913) 625-2578.

Beacon Broadcasting Corp. Stns: 2 AM, 3 FM.
WTHT(FM) Lewiston, Me.; WBNR(AM) Beacon,
WENE(AM)}-WMRV(FM) Endicott and WSPK(FM)
Poughkeepsie, all New York. (All 100% owned.) Owner-
ship: Alford H. Lessner, Robert E. Lessner and Robert A.
Outer. Hgs: Box 511, Beacon, N.Y. 12508. (914) 831-
8000. Fax: (914) 838-2109.

Bear Broadcasting Co. Sins: 2 AM, 1 FM. WZNN(AM)
and WWEM(FM}) Rochester, N.H.;and WHIM(AM) Prov-
idence, R.l. Ownership: Natale L. Urso. Hgs: Box 325,
Waesterly, R.l. 02891. (401) 596-7728. Fax: (401) 596-
6688.

Beasley Broadcast Group. Stns: 5 AM, 10 FM, 1 TV.
KAAY(AM) Little Rock, Ark. (85%); KRTH(FM) Los Ange-
les (90%); WRXK-FM Bonita Springs, WJHM(FM) Day-
tona Beach, WPOW(FM)} Miami (50%) and WVTI(AM)
North Fort Myers (85%), all Florida; WYSY-AM-FM Au-
rora, lll.; KQLD(FM) Port Sulphur, La. (85%); WCKZ-FM
Gastonia (85%), WYED(TV) Goldsboro, WKML(FM)
Lumberton (85%) and WJMH(FM) Reidsville (100%), all
North Carolina; WTEL(AM) and WXTU(FM) Philadelphia
(85%); and WBIG(AM) Conway, S.C. (100%). Note:
WBIG(AM) Conway, S.C. has been sold, pending FCC
approval. Executives: George G. Beasley, pres; Gary
Davis, exec VP & chief financial off, Sam Floyd, VP &
asset mgt; Caroline Raper, controller. Principal owner:
George G. Beasley. Hgs: Box 1355, Goidsboro, N.C.
27533. (919) 734-8000.

Beck-Ross Communications Inc. Stns: 3 FM.
WHCN(FM) Hartford, Conn.; WSNE(FM) Taunton,
Mass. (Providence, R.l.};and WBLI(FM) Patchogue, N.Y.
(Al 100% owned.) Ownership: Martin F. Beck, George H.
Ross, James E. Champlin. Hgs: 100 Merrick Rd., Rock-
ville Centre, N.Y. 11570. (516} 764-8599.

Bedford Broadcasting. Stns: 2 AM, 2 FM. KFRC-AM-
FM San Francisco; KSSK(AM) Honclulu and KSSK-FM
Waipahu, both Hawaii. (All 100% owned.) Ownership:
Peter B. Bedford. Hgs: 3470 Mt. Diablo Bivd., No. A100,
Lafayette, Calif. 94549. (4 15) 283-8262. Fax: (415) 283-
8480. Peter B. Bedford

Steve Bellinger. See Prairieland Sins.

A_H. Belo Corp., Broadcast Division. Stns: 5 TV.
KXTV(TV) Sacramento, Calif.; KOTV(TV) Tulsa, Okla.;
WFAA-TV Dallas; KHOU-TV Houston; and WVEC-TV
Hampton, Va. Executives: Robert W. Decherd, chmn;
Ward L. Huey Jr., vice chmn & pres broadcast division;
Frank Davis, VP engrg/prod. Ownership: A.H. Belo Comp.
Hgs: Communications Center. Dallas 75265. (214) 977-
6600. Ward L. Huey Jr.

Benedek Broadcasting Co. Stns; 9 TV. WIFR-TV Free-
port, lll.; WBKO(TV) Bowling Green, Ky.; KDLH-TV Du-
luth, Minn.; WTOK-TV Meridian, Miss.; KHQA-TV
Hannibal, Mo.; WYTV(TV) Youngstown, Ohio, WHSV-TV
Harrisonburg, Va.; WTAP-TV Parkersburg, W.Va.; and
WBNB-TV Charlotte Amalie, V... Ownership: A. Richard
Benedek, sole owner. Hgs: 985 Fifth Ave., New York
10021. (212} 744-2333.

L.S. Berger Stations. Stns: 3 AM, 3 FM, 1 TV.
KHVH(AM) and KHHH(FM} Honolulu; KUAM-AM-FM-
TV Agana, Guam; and WVUV-AM-FM Vailoa, American
Samoa. Executive: Lawrence S. Berger, pres. Hgs:
Pauahi Tower, Suite 660, 1001 Bishop St., Honolulu
96813. (808) 524-3111.

Berkshire Group. Stns: 2 AM, 2 FM. WSBS(AM)-
WBBS(FM)} Great Barrington and WNAW({AM)-
WMNB(FM) North Adams, both Massachusetts.
Ownership: Donald A, Thurston owns 100% of
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WSBS(AM), WNAW(AM) and WMNB(FM); and 80% of
WBBS(FM). Hgs: Box 707, North Adams, Mass. 01247,
(413) 663-6567.

Bible Broadcasting Network. Stns: 2 AM, 19 FM, pius
22 translators. WYFD(FM) Decatur, Ala.; WYFB(FM)
Gainesville, WYFO(FM) Lakeland and WF CE(FM) Tar-
pon Springs, all Florida; WYFK(FM) Columbus,
WAVO(AM) Decatur, New FM Evans, WYFS(FM) Savan-
nah and WYFA(FM) Waynesboro, all Georgia; KCEV-FM
Wichita, Kan.; WYFL(FM) Henderson and WHPE-FM
High Paint, both North Carolina; WYFV(FM) Cayce,
WYFG(FM) Gaffney and WYFH(FM) North Charleston,
all South Carolina; WYFC(FM) Clinton, WHGG(FM)
Knoxville and WYFN(AM) Nashville, all Tennessee:
WYFJ(FM) Ashland, WYFT(FM) Luray and WYFI(FM)
Norfolk, all Virginia. (All 100% owned.) Ownership: Non-
profit, non-stock corporation. Hgs: Box 1818, Chesa-
peake, Va. 23320. (804) 547-9421.

Big Horn Communications In¢, Stns: 1AM, 1FM, 3TV.
KCTZ(TV) Bozeman, KOUS-TV Hardin and KYUS-TV
Miles City, all Montana; and KZMQ-AM-FM Greybull,
Wyo. Hgs: Box 23309, Billings, Mont. 59104. (406) 652-
4743. Fax: (406) 652-6963.

The Bilbat Broadcast Bunch. Stns: 2 AM, 1 FM.
WHHO(AM) and WKPQ(FM) Hornell, N.Y.; and
WKZA(AM) Kane, Pa. (All 100% owned.) Ownership:
Richard C. Lyons, 50%; William H. Berry, 50%. Hgs: Box
726, Homell, N.Y. 14843. (607) 324-2000. Fax: (607) 324-
2001.

Blackstar Communications Inc. Stns; 3TV.WBSF(TV)
Melbourne, Fla.; WBSX(TV) Ann Arbor, Mich.; and
KBSP-TV Salem, Ore. Ownership: John E. Oxendine.
Hgs: 1818 N St. N.W., Suite 120, Washingion 20036,
(202) 463-8040.

Blade Communications Inc. Sins: 4 TV. KTRV(TV)
Nampa, Idaho; WLFI-TV Lafayette, Ind.; WDRB-TV Lou-
isville, Ky.; and WLIO(TV) Lima, Ohio. (All 100% owned.)
Ownership: William Block, Paul Block Jr. estate. See also
Newspaper Crossownership under Lima Communica-
tions Corp. Cable TV. Hgs: 541 Superior St., Toledo, Ohio
43660. (419) 245-6000. Fax: (419) 245-6167.

Bioomington Broadcasting Corp. Sins: 3 AM, 5 FM.
WJBC(AM) and WBNQ(FM) Bloomington, III.;
WKLQ(FM) Holland (Grand Rapids), Mich.; WTCB(FM)
Orangeburg (Columbia), S.C.; WGOW(AM)-WSKZ(FM)
Chaltanooga and WJCW(AM)-WQUT(FM) Johnson
City, both Tennessee. (All 100% owned.) Ownership:
Timothy R, lves, Davis U. Merwin. Hgs: Box 8, Blooming-
ton, |l 61702, (309) 829-1221. Fax: (309) 827-8071.

Bluegrass Broadcasting Co. Inc. Stns: 1 AM, 1 FM, 2
TV. WYMT-TV Hazard and WVLK-AM-FM and WKYT-
TV Lexington, both Kentucky. Ownership: Mid-Central
Investment Co. Inc., 100%, which in turn is owned 100%
by Kentucky Central Life Insurance Co. Hgs: 15th Floor,
Kincaid Towers, Lexington, Ky, 40507. (606) 253-6524.
W.E. Burnett Jr. W.E. Burnett Jr.

Bogue Chitto Communications Co. Stns: 2 AM, 2 FM.
WBOX(AM) Bogalusa and WBOX-FM Varnado, bath
Louisiana; WCHJ(AM) and WBKN(FM) Brookhaven,
Miss. {All 100% owned.) Ownership: Thomas F. McDan-
iel. Hgs: Box 351, Columbia, Miss. 39429. (601) 731-
2298.

Bonneville International Corp. Stns: 5 AM, 7FM, 2 TV.
KBIG(FM) Los Angeles and KOIT-AM-FM San Fran-
cisco; WTMX(FM) Skokie, |1l. (Chicago); KMBZ(AM) and
KMBR(FM) Kansas City, Mo.; WNSR(FM) New York;
KAAM(AM) and KZPS(FM) Dallas; KSL-AM-TV Salt
Lake City; KIRO-AM-TV and KSEA(FM) Seattle. Note:
Group has purchased KMEC-AM-FM Phoenix, subject
to FCC approval. Executive: Rodney H. Brady, pres.
Ownership: Deseret Management Comp., which is 100%
owned by the Coip. of the President of the Church of
Jesus Christ of Latter-day Saints. Hgs: Box 1160, Broad-
cast House, Salt Lake City 84110, (801) 575-7500. Fax:
(801) 575-7548.

Booth American Co. Stns: 4 AM, 7 FM. WZPL(FM)
Greenfield (Indianapolis) and WZZP(FM) South Bend,
both Indiana; WIOG(FM) Bay City, WJLB(FM) Detroitand
WSGW(AM) Saginaw, all Michigan; WSAI(AM)-WWNK-
FM Cincinnati, WWWE(AM)-WLTF(FM) Cleveland and
WTOD(AM)-WKKO(FM) Toledo, all Ohio. Principal own-
ers: John L. Booth, Mrs. John L. Booth, John L. Booth 1,
Ralph H. Booth . Cable TV. Other interests: Booth Amer-
ican Co. also owns 100% of Genesis Broadcasting Inc.

(see listing). Hgs: 333 West Fort St., Detroit 48226. (313)
965-3360.

Borgen Broadcasting Co. Stns: 2 AM, 1 FM.
WMIN(AM) Maplewocd and KFIL-AM-FM Preston, both
Minnesota. Executive: Obed S. Borgen, pres. Hgs: Box
377, Preston, Minn. 55965. (507) 765-3856.

Bott Broadcasting. Stns: 5 AM, 1 FM. KCIV(FM) Mount
Butlion, Calif., WFCV(AM) Fort Wayne, Ind.; KCCV(AM)
Overland Park, Kan.; KSIV(AM) Clayton, Mo ;
KQCV(AM) Oklahoma City; and WCRV(AM) Collierville
(Memphis), Tenn. (Al 100% owned.) Ownership: Richard
P. Bott. Hgs: 8801 E. 63rd St., Kansas City, Mo. 64133,
(816) 252-5050.

Braden Stns. Stns: 2 AM, 2 FM. WPFB-AM-FM Middle-
town and WPAY-AM-FM Portsmouth, both Chio. Owner-
ship: RuthM. Braden and Douglas L. Braden, 100%. Hgs:
4505 Central Ave., Middletown, Ohio 45044. (513) 422-
3625.

Brewer Broadcasting Corp. Stns: 4 AM, 2 FM.
WDCF(AM) Dade City and WTOT(AM)-WJAQ(FM) Mar-
ianna, both Florida; WHON(AM) Centerville, WQLK{FM)
Richmond and WTCJ(AM) Tell City, all Indiana. Note:
WDCF(AM) Dade City, Fla. has beensold, subjectto FCC
approval. Ownership: estate of James R. Brewer, James
L. Brewer, Maytha N. Brewer. Hgs: Box 397, Tell City, Ind.
47586. (812) 547-2345.

Brill Media Company Inc. Stns: 4 AM, 5 FM. KUAD-FM
Windsor, Colo.; WEBC(AM)-WAVC(FM) Duluth and
KQWB-FM Maorhead, both Minnesota; KLIK{AM) and
KTXY(FM) Jefierson City, Mo.; KQWB(AM) Fargo, N.D.;
WIOV(FM) Ephrata and WAGO(AM) Reading, both
Pennsylvania. Ownership: Alan R. Brill. See also News-
paper Crossownership. Hgs: Box 3353, Evansville, Ind.
47732. (812) 423-6200.

British Columbia Television Broadcasting System
Ltd. (BCTV). Stns: 30 TV. CHAN-TV Vancouver, B.C.:
CHAN-TV-2 Bowen Island, CHAN-TV-5 Brackendale,
CKTN-TV-1 Castlegar, CHAN-TV-1 Chilliwack, CHAN-
TV-4 Courtenay, CKTN-TV-4 Creston, CISR-TV-1Grand
Forks, CHKM-TV Kamioops, CHKL-TV Kelowna, CKTN-
TV-3 Nelson, CKKM-TV Oliver/Osoycos, CITM-TV 100
Mile House, CHKL-TV-1 Penticton, CIFG-TV Prince
George, CHKM-TV-1 Pritchard, CITM-TV-2 Quesnel,
CHKL-TV-3 Revelstoke, CISR-TV Santa Rosa, CHAN-
TV-3 Squamish, CKTN-TV-2 Taghum, CKTN-TV Trail,
CHKL-TV-2 Vemnon and CITM-TV-1 Williams Lake,
CHAN-TV-6 Wilson Creek, all British Columbia. (All li-
censed to British Columbia Telavision Broadcasting Sys-
tern Ltd.) CHEK-TV Victaria, B.C.; CHEK-TV-5 Campbell
River, CHEK-TV-4 Coal Harbour, CHEK-TV-3 Port Al-
barni, CHEK-TV-2 River Jordan and CHEK-TV-1 Sooke,
all British Columbia. (Al licensed to CHEK-TV Ltd.) Ex-
ecutives: D.M. Holtby, chmn of the bd; D.M. Smith, pres;
R. Ingram, VP-finance; T. Negoro, VP engrg. Ownership:
WIC Western International Communications Lid. Hgs:
Box 4700, Vancouver, B.C. V6B 4A3. (604) 420-2288.

Broadcast Management Services Inc. Sins: 5 AM, 5
FM. KVFD(AM) and KFDC(FM) Fort Dodge, lowa (50%);
KQAD(AM) and KLQL(FM) Luverne, Minn. (100%);
KTTT(AM) and KWMG(FM) Columbus, Neb. (100%);
KBRK-AM-FM Brookings {100%) and KIJV(AM)-
KURGO{FM) Huron (100%}, both South Dakota. Owner-
ship: Raymond A. Lamb. Hgs: Box 8310, Fargo, N.D.
58109. (701) 237-0450. Fax: (701) 241-9107.

Broadcasting Corp. of Va. Stns: 3 AM. WARR(AM)
Warrenton and WBTE(AM) Windsor, both North Caro-
lina; and WTJZ(AM) Newport News, Va. Ownership: Eric
Reynolds, Estella Reynolds. Cable TV. Hgs: 553 Michi-
gan Dr., Hampton, Va. 23669. (804) 723-1270, 640-1270.

Brown Broadcasting Co. Stns: 3 AM, 5 FM. KYNO(AM)
and KJFX(FM) Fresno, KXOA-AM-FM Sacramento,
KPOP(AM)-KGB-FM San Diego and KKSF(FM) San
Francisco, all California; and KKNW(FM) Bremerton,
Wash. Executives: Willet H. Brown, pres; Michael J.
Brown, VP; PhilMelrose, pres of radio division. Hags: 9230
Wilshire Blvd., Beverly Hills, Calif, 90212. (213) 272-
3234.

Buckley Broadcasting Corp. Stns: 7 AM, 9 FM.
KNZR(AM) Bakersfield, KUBB{FM) Mariposa,
KWAV(FM) Monterey, KLLY(FM) Oildale, KGIL(AM)-
KMGX(FM) San Femando, KKHI-AM-FM San Francisco
and KSEQ(FM) visalia, all California; WDRC-AM-FM
Hartford, Conn.; WYNZ(AM) Portland and WYNZ-FM
Westbrook, both Maine; WSEN-AM-FM Baldwinsville
and WOR(AM) New York, both New York. Hgs: 166 West
Putnam Ave., Greenwich, Conn. 06830. (203) 661-4307.
Fax: (203) 622-7341,

Bulmer Communications Group. Stns: 5 FM,
WHZR(FM) Royal Center (Logansport), Ind.; WJBI-FM
Winslow (Augusta), Me.; WZBR(FM) Lake Luzerne
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(Glens Falls), N.Y.; WZOO-FM Edgewood (Ashtabula)
and WHMQ(FM) North Baltimore (Findlay), both Ohio.
Ownership: John A. Bulmer, 100%. Hgs: Box 102, 217
Park Place, Ashtabula, Ohio 44004.(216)997-1025.Fax:
(216) 993-1025.

Paul Bunyan Network. Stns: 2 AM, 3FM. WATZ-AM-FM
Alpena, WCLX(FM) Boyne City and WTCM-AM-FM Tra-
verse City, all Michigan. (All 100% owned.) Ownership:
Ross Biederman, 52.5%; William Kiker Estate, 16.25%;
William McClay, 15%. Hgs: 314 E. Front St., Traverse
City, Mich. 49684, (616) 947-7675.

Burbach Broadcasting Group. Stns: 4 AM, 5 FM.
WMRN-AM-FM Marion, Ohio; WEY Z(AM)-WCCK(FM)
Erie and WMAJ(AM)-WBHV(FM) State College, both
Pennsylvania; WXIL(FM) Parkersburg and WBBD(AM)-
WEGW/(FM) Wheeling, both West Virginia. (All 100%
owned.) Ownership: John L. Laubach Jr., Robert H.
Burstein. Hgs: 2510 One PPG Place, Pittsburgh 15222.
(412) 263-6725. Fax: (412) 263-6730.

Burke Broadcasting. Stns: 2 AM, 2 FM. KMHT-AM-FM
Marshall and KBIL-AM-FM San Angelo, both Texas. (All
100% owned.) Ownership: Alfred T. Burke. Hgs: Suite
100, 1800 Judson Rd., Longview, Tex. 75606. (214) 757-
2132.

Burnham Broadcasting Co. Sins: 7 TV. WALA-TV Mo-
bite, Ala.; KBAK-TV Bakersfield, Calif.; KHAW-TV Hilo,
KHON-TV Honolulu and KAII-TV Wailuku, all Hawaii;
WVUE(TV) New Orleans; and WLUK-TV Green Bay,
Wis. (All 100%owned.) Executive: Peter Blaise Desnoes,
mgng gen ptnr. Ownership: Peter Blaise Desnoes, 44%;
Larry Beck, 9%; Dean Buntrock, 9%; Peer Pedersen, 9%;
LeonardRing, 9%; Howard Warren, 9%: andothers, 11%.
Hgs: 980 N. Michigan Ave.. Suite 1200, Chicago 60611.
(312) 787-9800.

Busse Broadcasting Corp. Sins: 3 TV. WWMT(TV)
Kalamazoo, Mich.; KOLN(TV) Lincoln, Neb.; and WEAU-
TV Eau Claire, Wis. (All 100% owned.) Executive: Law-
rence A, Busse, pres. Hgs: 590 West Maple St.,
Kalamazoo, Mich. 49008. (616) 388-8019. Fax: (616)
388-6089.

(o

CBS Broadcast Group. Stns: 8 AM, 12 FM, 5 Tv.
KNX(AM)-KODJ(FM)/KCBS-TV Los Angeles and
KCBS(AM)-KRQR(FM) San Francisco; WCIX(TV)
Miami and WYNF(FM) Tampa, both Florida; WBBM-AM-
FM-TV Chicago; WLTT(FM) Bethesda, Md.; WODS(FM)
Boston; WWJ(AM) and WJOI(FM) Detroit, KMOX(AM)
and KLOU(FM}) St. Louis; WCBS-AM-FM-TV New York;
WOGL-AM-FM and WCAU-TV Philadelphia; K TXQ(FM)
Fort Worth and KLTR({FM) Houston. For a listing of CBS
divisions and executives, see index, section F. Hgs: 51
W. 52nd St., New York 10019. (212) 975-4321.

CD Broadcasting Corp. Sins: 8 AM, 9 FM. KNUI-AM-
FM Kahului, Hawaii; KKBJ-AM-FM Bemidji, KQHT (FM)
Crookston, KBJJ(FM) Marshall, WWTC(AM) Minneapo-
lis and KLGR-AM-FM Redwood Falls, all Minnesota:
KRRZ(AM) and KZPR(FM) Minot, N.D.; KKAA(AM)-
KQAA(FM) Aberdeen, KBHB(AM)-KRCS(FM) Sturgis
and KJJQ(AM)-KKQQ(FM) Volga, all South Dakota. (All
100% owned.) Ownership: Christopher T. Dahl, 75%;
Russell Cowels, 25%. Hgs: 5200 Willson Rd., No. 308,
Minneapolis 55424. (612) 924-0502. Fax: (612) 924-
9236.

CHUM Ltd. Stns: 12 AM, 8 FM, B TV. CIBQ(AM) Brooks,
CKDQ(AM) Drumheller and CKSQ(AM) Stettler, all Al-
berta; CFUN({AM) and CHQM-AM-FM Vancouver, B.C.:
CIFX(AM) and CHIQ-FM Winnipeg, Man.; CKCW-TV
Moncton and CKLT-TV Saint John, both New Brunswick;
CJCH-AM-TV/CIOO-FM Halifax and CJCB-TV Sydney,
both Nova Scotia; CKVR-TV Barrie, CFRA(AM)-CFMO-
FM Ottawa, CKPT(AM)-CKQM-FM Peterborough,
CHUM-AM-FM and CITY-TV Toronto, and CKWW(AM)-
CIMX-FM Windsor, all Ontario; and CHTX{AM) and
CHOM-FM Montreal. Ownership: Allan Waters, control-
ling shareholder. Other interests: MuchMusic,
MusiquePlus, Atlantic Satellite Network, CHUMCITY
Productions, CHUM Satellite Business Music Network.
Has: 1331 Yonge St., TorontoM4T 1Y1. (416) 925-6666.

CLW Communications Group Inc. Stns: 2 AM, 1 FM.
WHYD(AM) Columbus, Ga.; WSCW(AM) and
WJYP(FM) South Charleston, W.va. (All 100% owned.)
Executive: Henry C. Goldman, VP-broadcast division.
Hgs: 6815 Shallowford Road, Chattanooga 37421.(615)
894-6060 or 894-6061.

CR Broadcasting Co. Stns: 5 AM, 5 FM. WWSF-AM-FM
Andalusia, Ala.; WMCL(AM) McLeansboro and
WTAG(FM) Murphysboro, both lllinois; WIBM-AM-FM
Jackson, Mich.; WDXI(AM) and WMXX-FM Jackson,



Tenn.; and WKWK-AM-FM Wheeling, W.Va. (All 100%
owned.) Ownership: Henry Posner Jr., 32%; John A. Co-
lumbus Jr., 25%; Dennis S. Rooker, 25%; Thomas D.
Wright, 11%; Albert M. Holtz, 5%; Fred W. Schwarz, 2%.
Hgs: 115 South Pantops Dr., Charlottesville, Va. 22901.
(804)977-7424.

CRB BroadcastingCorp. Stns: 4 AM, 5 FM. WNLK(AM)
and WEFX(FM) Norwalk, Conn.; WJBR-AM-FM Wil-
mington, Del.; WZZR(FM) Stuart, Fla.; WAEB-AM-FM
Allentown, Pa.; WTCR-FM Huntington and WTCR(AM)
Kenova, both West Virginia. (All 100% owned.) Owner-
ship: Carter Burden, Edward G. Rogoff, Robert P. Con-
nor.Hgs: Rm. 2930, 630 Fifth Ave.,New York 10111.(212)
581-7550.

CRISTA Broadcasting. Stns: 1 AM, 2 FM. KCIS(AM)-
KCMS(FM) Edmonds and KLYN(FM) Lynden, both
Washington. (All 100% owned.) Hgs: 19303 Fremont
Ave. N., Seattle 98133, (206) 546-7350.

California Oregon Broadcasting Inc. Stns: 1 AM,6 TV.
KAEF(TV)Arcata(100%), KFWU(TV) Fort Bragg (100%)
andKRCR-TV Redding (100%), all Califomia; KAGI(AM)
Grants Pass (100%), KOTI(TV) Kiamath Falls (100%),
KOBI(TV) Medford (100%) and KPIC(TV) Roseburg
(50%), all Oregon. Ownership: William B. Smullin,
47.05%; Carol Anne Smullin Brown, 25.05%; Patricia C.
Smullin, 25.05%; Patricia D. Smullin, 2.85%. Cable TV:
Crestview Cable TV (systems in Oregon). Hgs: Box 5M,
Medford, Ore. 97501. (503) 779-5555. Fax: (503) 779-
1151,

Cannell Communications L.P. Stns: 2 TV. WHNS(TV)
Asheville, N.C.; and WUAB(TV) Lorain, Chio. (Both
100% owned.) Ownership: Saratoga Il TV Corp., New
York, gen ptnr; Cannell Communications inc., Hollywood,
gen ptnr; Stephen J. Cannell Productions Inc., Holly-
wood, limited ptnr; The Cannell Studios Inc., Hollywood.
limited ptnr; William A. Schwartz, Atlanta, limited ptnr.
Hags: 400 Perimeter Center Terrace N.E., Suite 900, At-
lanta 30346. (404) 392-4238.

The Canxus Broadcasting Corp. Stns: 2 FM.
WCXU(FM) Caribou and WCXX(FM) Madawaska, both
Maine. Ownership: Dennis H. Curley, 98%. Hgs: 2100
Green Ridge Road, Caribou, Me. 04736.(207)473-7513.
Fax: (207) 472-3221.

Cape Fear Broadcasting. Stns: 2 AM, 2 FM.
WFNC(AM)-WQSM(FM) Fayetteville and WAAV(AM)-
WGNI(FM) Wilmington, both North Carolina. (All 100%
owned.) Ownership: Victor W. Dawson, Margaret Daw-
sonHighsmith, Ann Cameron Highsmith. Hgs: 211N. 2nd
St., Wilmington, N.C. 28401. (919) 763-6511.

Capital Cities/ABC Broadcast Group. Stis: 11 AM, 10
FM, 8 TV. KFSN-TV Fresno, KABC-AM-TV/KLOS(FM)
Los Angeles and KGO-AM-TV San Francisco, all Califor-
nia; KRXY-AM-FM Lakewood, Colo. {Denver);
WMAL(AM) and WRQX(FM) Washington; WKHX(AM)
Atlanta and WKHX-FM Marietta, both Georgia; WLS-
AM-TV and WYTZ(FM) Chicago; WJR(AM) and
WHYT(FM) Detroit; KQRS-AM-FM Golden Valley, Minn.,
WABC-AM-TV and WPLJ(FM) New York; WTVD(TV)
Durham, N.C.; WPVI-TV Philadelphia; WPRO-AM-FM
Providence, R..; WBAP(AM)-KSCS(FM) Fort Worth and
KTRK-TV Houston. Officers of Capital Cities/ABC Inc.
are; Thomas S. Murphy, bdchmn; Daniel B. Burke, pres;
John B. Fairchild, exec VP; John B. Sias, exec VP; Mi-
chael P. Mallardi, senior VP; Phillip J. Meek, senior VP;
Ronald J. Doerfler, senior VP-chief financial off; Stephen
A. Weisswasser, senior VP & gen counsel; James P.
Arcara, pres, Capital Cities-ABC Radio; Don P.
Bouloukos, pres, owned radio stns-Group |; Norman S.
Schrutt, pres, owned radio stns-Group |I; Lawrence J.
Pollock, pres, owned TV stns; Robert O. Niles, VP-dir of
engrg, owned TV stns; Philip R. Beuth, Paul L. Bures Jr.,
Robert O. Burton, James E. Duffy, Joseph M. Fitzgerald,
John E. Frisoli, James Goldberg, Robert T. Goldman, Ann
Maynard Gray, Christine Hikawa, Andrew E. Jackson,
Kenneth M. Johnson, Patricia J. Matson, Jeffrey
Ruthizer, all VP's; David J. Vondrak, VP & treas; Philip R.
Famsworth, sec; Allen J. Edelson, VP, controller, asst
sec; David S. Loewith, VP, asst sec & asst controller.
Capital Cities also owns Fairchild Publications Inc. See
Newspaper Crossownership. Ownership: Warren E.
Buffett, beneficial holder of 18.71%; William S. Lasdon,
1.3%; David Minikin, 1.1%; publicly traded. Hgs: 77 West
66th St., New York 10023, (212) 456-7777.

Capital Radio Holdings Inc. Sins: 2 AM, 4 FM. WDAR-
AM-FM Darlington, 5.C.; WGRQ(FM) Colonial Beach
(90%) and WJMA-AM-FM Orange, both Virginia; and
WMJB(FM) Evansville, Wis. Ownership: Carl W.
Hurlebaus 11, 90%; Eugene J. Mark Jr., 10%. Hqgs: 1400
Mercantile Lane, Suite 214, Landover, Md. 20785. (301}
925-7905.

Capitol Broadcasting Co. Inc. Stns: 1 AM, 4 FM, 4 TV.
WSTF(FM) Cocoa Beach (Orlando), Fla.; WTTV(TV)
Bloomington (Indianapolisy and WTTK(TV) Kokomo,
both Indiana; WWMX(FM) Baltimore; WJZY(TV) Bel-
mont(Charlotte) and WRAL(FM) and WRAL-TV Raleigh,
both North Carolina; WRNL(AM) and WRXL(FM) Rich-
mond, Va. (All 100% owned.) Ownership: James F.
Goodmon, 65.56%; RayH. Goodmonll, 31.13%. Capitol
Broadcasting Co. Inc. alsoowns andoperates the Capitol
Radio Network, North Carolina News Network, Tobacco
Radio Network, Virginia News Network, Capitol Satel-
lite/Communications and Microspace Communications
Corp. Hgs: Box 12000, Raleigh, N.C. 27605. (919) 821-
8500.

Capitol Broadcasting Corp. Stns: 2AM, 4 FM. WKSJ-
FM Mobile and WKSJ(AM) Prichard, both Alabama;
WRKA(FM) St. Matthews (Louisville), Ky.; WGFX(FM)
Gallatin (Nashville), Tenn.; WCAW(AM) and WVAF(FM)
Charleston, W. Va. Note: WGFX(FM) Gallatin, Tenn. has
been sold, pending FCC approval. Executives: Kenneth
S. Johnson, pres: Harold L. Wohlwend, VP-finance.
Ownership: Kenneth S. Johnson, 100%. Hgs: Box
160706, Mobile, Ala. 36616. (205) 343-1000.

Capstar Communications Inc. Stns: 3 AM, 4 FM.
WQIK-AM-FM Jacksonville, Fla.; WJDS(AM) and
WMSI(FM) Jackson, Miss.; WSSL-AM-FM Greenville,
S.C.; and WSIX-FM Nashville. Ownership: R. Steven
Hicks, The Sillerman Co. Hgs: 600 Congress. Suite 1270,
Austin, Tex. 78701. (512) 477-7338, Fax: (512) 477-
7389.

Caravelle Broadcast Group Stns: 2 AM, 2 FM.
WIOU(AM) and WZWZ(FM) Kokomo, Ind.; and WSFL-
AM-FM New Bern. N.C. Executives: Jack Quick, exec
VP. Hgs: 1400 Main St., Suite 1501, Columbia, S.C.
29201. (803) 256-7669.

Cardinal Communications Inc. Stns: 2 AM, 2 FM.
KWSL(AM) and KGLI(FM) Sioux City, lowa; KSFT(AM)
and KKJO(FM) St. Joseph, Mo.Ownership: S.A. McMas-
ter Jr., John D. Daniels, Theodore H. Mahn. Hgs: 1113
Nebraska St., Sioux City, lowa 51105. (712) 258-5595.
Fax: (712) 252-2430.

Cariboo Central Interior Radio In¢. Stns: 12 AM, 2 FM.
CFLD(AM) Burns Lake, CIFJ(AM) Fort St. James,
CIFL(AM) Fraser Lake, CHLD(AM) Granisle, CKBV(AM)
Hazelton, CHBV{AM) Houston, CKBX(AM) 100 Mile
House, CJCI{AM) and CIRX-FM Prince George,
CKCQ(AM) Quesnel, CFBV(AM) Smithers, CIVH{AM)-
CIBC-FM-1 Vanderhoof and CKWL(AM) Williams Lake,
all British Columbia. Executive: Terry Shepherd, genmgr.
Ownership: R.A. East, 30%; S.W. Davis, 30%. Hgs: 1940
Third Ave., Prince George, B.C. V2M 1G7. (604) 564-
2524, Fax: (604) 562-6611.

Carlson Communications International. Stns: 1 AM,
2FM, 1 SW.KRJC(FM) Elko, Nev.; KK DS(AM) South Salt
Lake and KRSP-FM and KUSW (shortwave) Salt Lake
City, both Utah. (All 100% owned.) Executives: Ralph J.
Carlson, pres; Alan D. Hague, VP; R. Steve Carlson, sec-
treas. Directors: Arthur W. Carlson, BrentJ. Carlson, Rex
N.Carlson. Ownership: Ralph J. Carlson, 56%; Arthur W.
Carlson, 34%; Alan D. Hague, 4%; R. Steve Carlson, 2%;
Brent J. Carlson, 2%; Rex N. Carlson, 2%. Hgs: Box
57040. Salt Lake City 84157.(801) 268-8181. Fax: (801)
268-8497.

Carolina Christian Broadcasting Inc. Stns: 3 TV.
KMCT-TV West Monroe, La.; WGGS-TV Greenville and
WGSE(TV) Myrtle Beach, both South Carolina. (All100%
owned.) Ownership: James H. Thompson, 92%. Hgs:
Box 1616, Greenville, S.C. 29602. (803) 244-1616.

Century Broadcasting Corp. Stns: 2 AM, 3 FM.
KMEL(FM) San Francisco; KYBG{AM) Aurcra (Denver)
and KYBG-FM Castle Rock (Denver), both Colorado;
and WPNT-AM-FM Chicago. Executives: George A.Col-
lias, pres & CEO; Anthony C. Karlos, chmn; Richard J.
Bonick Jr., exe¢ VP. Hgs: 875 N. Michigan Ave., Chicago
60611, (312) 922-1000.

Charisma Communications Group. Stns: 3 AM, 4 FM.
WKIR(FM) Columbus, WMER(AM)-WXHT(FM) Merid-
ian, WWZD(FM) New Albany, WKOR-AM-FM Starkville
and WPMX(AM) Tupelo, all Mississippi. (All 100%
owned.) Executive: Terry Barber, VP-opns. Ownership:
Donald R. DePriest, Sandra F. DePriest, Terry L. Barber.
Hgs: Box 754, Starkville, Miss. 39759. (601) 323-4980.
Fax: (601) 324-1170.

Chase Communications Inc. Stns: 4 AM, 4 FM, 5 TV.
KDVR(TV) Denver: WTIC-AM-FM-TV Hartford and
WSTC(AM)-WQQQ(FM) Stamford, both Connecticut,
WTOP(AM) and WASH(FM) Washington (40%);
WATL(TV) Atianta; WKBQ(FM) Granite City. Il (St.
Louis); WXIN(TV) Indianapolis: KGLD(AM) St. Louis;
and WPTY-TV Memphis. Executives: Roger M. Freed-
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man, co-chmn; Arnold Chase, co-chmn. Hgs: 1 Commer-
cial Plaza, Hartford, Conn. 06103, (203) 549-1674. Fax:
(203) 293-4297.

Chris CraftIndustries Inc. Stns: 7 TV. KUTP(TV) Phoe-
nix; KCOP(TV) Los Angeles and KBHK-TV San Fran-
cisco; KMSP-TV Minneapolis; KPTV(TV) Portland, Ore.;
KMOL-TV San Antonio, Tex.; and KTVX(TV) Salt Lake
City. Executives: HerbertJ. Siegel, chmn & pres: EvanC.
Thompson, VP & pres, bestg division; Laurence M.
Kashdin, VP-finance & controller; Barry S. Greene, VP,
gen counsel & sec; John C. Siegel, VP; Wiliam D. Siegel,
VP: Joelen K. Merkel, treas. Hgs: 600 Madison Ave., New
York 10022.

The Christian Broadcasting Network Inc. Stns: 2 AM,
1 FM, 1 TV. WNTR(AM) Sitver Spring, Md.; WCNT(AM)
Charlotte, N.C.; KNTL(FM) Bethany, Okla.; and KXTX-
TV Dallas. (Both 100% owned.) Executives: M.G. Rob-
ertson, chmn & CEQ; Timothy B. Robertson, pres; Allen
G. Rundie, exec VP; Michael D. Little, group VP. Owner-
ship: M.G. Robertson, 16.67%; A.E. Robertson, 16.67%;
Bob G. Slosser, 16.67%; Warren K. Hayes, 16.67%; Wil-
liam L. McConkey, 16.67%; and Harald Bredesen,
16.67%. Hgs: CBN Center, Virginia Beach, Va. 23463.
(804) 424-7777.

Christian Faith Broadcasting Inc. Stns: 1 FM, 2 TV.
WLLA(TV) Kalamazoo, Mich.; WGGN(FM) Castalia and
WGGN-TV Sandusky, both Ohio. Hgs: 3809 Maple Ave.,
Castalia, Ohio 44824. {419) 684-5311.

Chronicle BroadeastingCo. Stns:5TV. KRON-TV San
Francisco; KLBY(TV) Colby, KUPK-TV Garden City and
KAKE-TV Wichita, all Kansas; and WOWT(TV) Omaha.
(All 100% owned.) Executives: Francis A. Martin Ill, pres
& CEQ. Ownership: Chronicle Broadeasting Co. is sub-
sidiary of Chronicle Publishing Co. See Newspaper
Crossownership. Cable TV. Hgs: 1001 Van Ness Ave.,
San Francisco 94109, (415) 441-4444, Fax: (415) 561-
8069.

Citadel Communications Company Ltd., Coronet
Communications Co. Stns: 4 TV. KCAU-TV Sioux City,
lowa; KCAN(TV) Albion, Neb.; WMGC-TV Binghamton,
N.Y.; and WVNY(TV) Burlington, V1. Executive: Philip J.
Lombardo, pres. Ownership: Philip J. Lombarde, mgng
gen ptnr of Citadel Communications Company Ltd., also
is pres and 100% owner of Lombardo Communications
Inc., mgng gen ptnrand 80% owner of Coronet Commu-
nications Co., licensee of WHBF-TV RockIsland, IIl. Hgs:
17 Kraft Ave., Bronxville, N.Y. 10708. (914) 793-3400.

Citadel Communications Corp. Stns: 3 AM, 4 FM.
KKFM(FM) Colorado Springs; KCTR-AM-FM Billings
and KBOZ-AM-FMBozeman, both Montana; KCNR(AM)
and KLZX-FM Salit Lake City. {All 100% owned.) Execu-
tive: Fritz Beesemyer, pres. Ownership: Fritz
Beesemyer, Lawrence R. Wilson. Hgs: 5221 N. 24th St.,
Suite 205, Phoenix 85016. (602) 263-5675.

Civic Communication Corp. Stns: 4 TV. WLBT(TV)
Jackson and WLBM-TV Meridian, both Mississippi;
KTRE-TV Lufkin and KLTV(TV) Tyler, both Texas. Note:
WLBM-TV Meridian, Miss. has been sold, pending FCC
approval. Ownership: Aaron Henry, Charles Young,
Frank Melton. Hgs: Box 1712, Jackson. Miss. 39205,
(601) 948-3333.

Clancy-Mance Communications. Stns: 2 AM, 3 FM.
WTOJ(FM) Carthage, WZOS(FM) Oswego, WCDO-AM-
FM Sidney and WATN(AM) Watertown, all New York. (All
100% owned.) Ownership: Jack Clancy, David Mance.
Hgs: 199 Wealtha Ave., Watertown, N.Y. 13601. (315)
782-1240.

Clark-Pittman Group. Stns: 2 AM, 2 FM. WFMO(AM)-
WSTS(FM) Fairmont and WLNC(AM) Laurinburg, both
North Carolina; and WQTI(FM) Marion, S.C. (All 100%
owned.) Ownership: James C. Clark and John W. Pitt-
man. Hgs: Box 665, Fairmont, N.C. 28340. (919) 628-
6781.

Clarke Broadcasting Corp. Stns: 2 AM, 3 FM.
KVRK(FM) Atwater and KVML{AM)-KZSQ-FM Sonora,
both Caiifornia; WGAU(AM) and WNGC(FM) Athens,
Ga. (All 100% owned.) Ownaership: H. Randolph Holder
Sr. Hgs: 850 Bobbin Mill Rd., Athens, Ga. 30610. (404)
549-1340.

Clear Channel Communications Inc. Stns:8 AM, 8FM,
6 TV. WPMI(TV) Mobile, Ala.; KTTU-TV Tucson, Ariz.;
WELI(AM) New Haven, Conn.; WAWS(TV) Jacksonville,
Fla.: KAAS-TV Salina and KSAS-TV Wichita, both Kan-
sas; WHAS(AM) and WAMZ(FM) Louisville, Ky.; WQUE-
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AM-FM New Orleans; KTOK(AM)-KJYO(FM) Oklahoma
City and KAKC(AM)-KMOD-FM-KOKI-TV Tulsa, both
Oklahoma; KPEZ{FM) Austin, KTAM(AM)-KORA-FM
Bryan, KALO(AM)-KHYS(FM) Port Arthur and
WOAI(AM)-KAJA(FM) San Antonio, all Texas. (All 100%
owned.) Executive: L. Lowry Mays, pres. Ownership: L.
Lowry Mays, 34.7%; B.J. McCombs, 33.9%; publicly
held, 31.4%. Hgs: 175 E, Houston St., 500 Two Republic
Bank Plaza, San Antonio, Tex. 78205. {512) 225-4231.

Close Communications. Stns: 2 AM, 2 FM. WTVL-AM-
FM Waterville, Me.; and WPNH-AM-FM Plymouth, N.H.
Ownership: E.H. Close. Hgs: Box 1290, Keene, N.H.
03431. (603) 352-3691. Fax: (603) 357-2450.

Cobb Communications In¢. Stns: 5 AM, 1 FM,
KLAM(AM) Cordova, KZXX(AM) Kenai, KVOK(AM)-
KJJZ(FM) Kodiak, KRXA(AM) Seward and KVAK(AM)
Valdez, all Alaska. Note: Group has purchased
KBCN(AM) Fairbanks, Alaska, pending FCC approvai.
Ownership: Thomas C. Tierney, pres, 100%. Note: Mr.
Tierney aiso owns 100% of T.C.T. Communications Inc.,
licensee of KENI(AM) and KBFX(FM) Anchorage. Hgs:
1777 Forest Park Drive, Anchorage 99517. (807) 272-
7461. Fax: {907) 279-2112.

Cochran Broadcasting. Stns: 2 FM. KDDQ({FM) Com-
anche and KITX(FM) Hugo, both Oklahoma. {Both 100%
owned.) Ownership: Hal Cochran. Hgs: Route C, Box 11,
Kingston, Okla. 73439. (405) 564-3043.

Cogeco Inc. Stns: 3 AM, 4 FM, 4 TV. CHLC(AM) and
CKDO-FMBaie-Comeau, CFRP(AM) Forestville, CFGL-
FM Laval, CJMF-FM Quebec, CKBS(AM) and CFEI-FM
St. Hyacinthe, CFKS-TV and CKSH-TV Sherbrooke, and
CFKM-TV and CKTM-TV Trois-Rivieres, all Quebec.
Ownership: Gestion Audem (Henri Audet) and Allan
Rogerson. See also Newspaper Crossownership. Cable
TV: Systems serving 393,900 subscribers. Hgs: 1 Place
Ville-Marie, Bureau 3636, Montreal H3B 3P2. (514) 874-
2600. Fax: (514) 874-2625.

Colorado Farm & Ranch Broadcasters. Stns: 2 AM, 2
FM. KKGZ(AM)-KKDD{FM) Brush and KRDZ(AM)-
KATR-FM Wray, both Colorado. Ownership: Roben D.
Zellmerand Majorie M. Zellmer. Hgs: Box 2224, Greeley,
Colo. 80632. (303) 356-1450.

Combined Broadcasting Inc. Stns: 3 TV. WBFS-TV
Miami; WGBO-TV Joliet, lll.; and WGBS-TV Philadel-
phia. Executives: Albert P. Krivin, chmn; Roben E.
O'Connor, pras; Sharon Holloway, comptroller. Hgs:
16550 N.W. 52 Ave., Miami 33014. (305)621-3333.

Commonwealth Broadcasting Co. Stns: 1 AM, 3FM.
KYXI(FM) Yuma, Ariz.; KMZQ-FM Henderson, Nev.;
KRZY(AM) and KRST{FM) Albuguerque, N.M. (Ali 100%
owned.) Ownership: Dex Allen, Michael Thorsnes. Vince
Bartolotta, John McGuire, Michael Padilla. Hgs: 2550
Fifth Ave., 11th Floor, San Diego 92103. (619) 236-9599.

Commonwealth Broadcasting Company Inc. Stns: 2
AM, 2FM. WVYPO(AM) and WSBG(FM) Stroudsburg, Pa.
(100%); WWON(AM) and WWKX(FM)Woonsocket, R.1.
(20%). Ownership: George Chopivsky Jr., 25%; George
Y. Wheeler 1ll, 15%. Hgs: 2001 L St. N.W., Suite 200,
Washington 20036. (202) 955-3995, 955-3996.

Communications Corp. Stns: 1 AM, 2 FM. KEZA(FM)
Fayetteville, Ark.; KPEL(AM) and KTDY(FM) Lafayetie,
La. Ownership: Thomas R. Galloway, Michael B. Mitchell.
Hqs: 1749 Bertrand Dr., Lafayette, La. 70506. (318) 233-
6000.

Communications Properties Inc. Sins: 2 AM, 2 FM.
WDBQ(AM) and KLYV(FM) Dubuque, lowa; KATE(AM)
and KRGR(FM) Albert Lea, Minn. Ownership: Philip T.
Kelly, 100%. Hgs: 5480 Saratoga Road, Dubuque, lowa
52001. (319) 581-6475. Fax: (319) 583-4535.

Communicom Corp. of America. Stns: 3 AM.
WWDJ(AM) Hackensack, N.J.; WZZD(AM) Philade!-
phia; and KSLR(AM) San Antonio, Tex. (Al 100%owned.)
Ownership: Lee C. Palmer-Everding. Hgs: 6000 East
EvansNo. 1-400, Denver 80222, (303} 759-8481. Lee C.
Palmer-Everding John F, Mueller Jr.

Community Broadcasting. Stns: 3 AM, 2 FM.
KGIW(AM) and KALQ-FM Alamosa, Colo.; KRSN({AM)
Los Alamos and KSEL-AM-FM Porales, both New Mex-
ico. Ownership: Darrel K. Bums owns 51% of KGIW(AM)-
KALQ-FM and KRSN(AM), and 22% of KENM(AM) and
KKHJ(FM). Hazel Lewis Bums owns 49% of KGIW(AM)-
KALQ-FM and KRSN(AM). Note: KGIW(AM) and KALQ-
FM have been transferred to Dale K. Burns and
KRSN(AM} has been transferred to Dean K. Burns, sub-

ject to FCC approval. Hgs: Box 1176, Los Alamos, N.M.
87544. (505) 662-4342.

Community Pacific Broadcasting Corp. Stns: 3 AM, 3
FM. KKSD{AM) and KASH-FM Anchorage; KFIV(AM)
and KJSN(FM) Modesto, Calif.; KEED({AM) Eugene and
KSND(FM) Springfield-Eugene. both Oregen. (All 100%
owned). Executives: David J. Benjamin, chmn of the bd
& pres. Hgs: Box 80011, Salinas, Calif. 93912. (408} 424-
1428. Fax: (408) 757-8610.

Community Service Radio Group Stns: 4 AM, 5 FM.
KSWM(AM) Aurora, Mo.; KWHW(AM)-KRKZ(FM) Altus
and KYFM(FM) Bartlesville, both Oklahoma; KDNT({AM)
Denton, KTXJ(AM)-KWYX(FM) Jasper, KIOL-FM La-
mesa and KDXE(FM) Sulphur Springs, all Texas. Own-
ership: Galen O. Gilbert, Jesse Gilber, Jimmy Young.
Hgs: Box 50539, Denton, Tex. 76206. (817) 383-1357.

Community Service Radio Inc. Stns: 1 AM, 2 FM.
WIRL(AM) and WSWT(FM) Peoria, lII.; and KRVR(FM)
Davenport, lowa. (All 100% owned.) Executive; James
D. Glassman, pres. Hgs: Box 3335, Peoria, Ill. 61614.
(309) 694-6262.

Confederation Tribes of Warm Springs. Stns: 3 FM.
KTWS(FM) Bend, KTWI(FM} Warm Springs and non-
commercial KWSO(FM) Warm Springs, all Oregon. (All
100% owned.) Hgs: Box 489, Warm Springs, Ore. 97761.
(503) 553-1968. Fax: (503) 553-3348.

Contemporary Communications. Sins: 1 AM, 4 FM.
KIXK(FM) El Dorado (12%) and KWLT({FM) North Cross-
ett (51%), both Arkansas; WRDC(AM) Boyle (100%) and
WQAZ(FM) Cleveland {100%), both Mississippi; and
KOOZ(FM) Great Falls, Mont. (100%). Ownership: Larry
G. Fuss, 100%. Hqs: Box 159, Fayetteville, Ga. 30214.
(404) 460-6159. Fax: (404) 460-6129.

Contemporary Media Broadcasting Group. Stns: 2
AM, 3 FM. WBOW(AM) and WZZQ(FM) Terre Haute,
Ind.; KFXE(AM) Camdenton, KFMZ(FM) Columbia and
KBMX{FM) Eldon, all Missouri. (All 100% owned.) Own-
ership: Mike Rice, 100%. Hgs: 1360 S. 5th St., St.
Charles, Mo. 63301. (314) 947-0600. Fax: (314) 947-
7314,

Cook Injet Radio Partners L.P. Stns: 2 AM, 7 FM.
KOPA(AM) and KSLX({FM) Scottsdaie. Ariz.; WZGC(FM)
Atlanta; WUSN(FM) Chicago; WPGC-AM-FM Mornings-
ide, Md.; WZLX(FM) Boston; KFMK(FM} Houston; and
KUBE(FM) Seattle. Hgs: 1800 Avenue of the Stars, Suite
450, Los Angeles 30067. (213) 556- 1866. Fax: (213) 556-
2752.

Cordillera Communications Inc. Stns: 5 TV. KOAA-TV
Pueblo, Colo.; KIVI(TV) Nampa, Idaho; KXLF-TV Butte,
KRTV(TV) Great Falls and KPAX-TV Missoula, all Mon-
tana. Executive: Travis O. Rockey, pres. See Evening
Post Publishing Co. under Newspaper Crossownership.
Hgs: W. 316 Boone Ave., Suite 250, Spokane, Wash.
99201. (509) 325-7120. Fax: (509) 325-7105.

Coshocton Broadcasting Co.:07 Stns: 1 AM, 2 FM.
WTNS-AM-FM Coshocton and WKLM(FM) Millersburg,
both Ohio. Ownership: Bruce Wallace, 100%. Note:
WKLM(FM) is owned by WKLM Radio Inc., a separate
corporation. Hgs: 114 North Sixth St., Coshocton, Ohio
43812, (614) 622-1560. Fax: (614} 622-7940.

Cosmos Broadcasting Corp. Stns: 7 TV. WSFA(TV)
Montgomaery, Ala.; KAIT-TV Jonesboro, Ark.; WFIE-TV
Evansville, Ind.; WAVE(TV) Louisville, Ky.; KPLC-TV
Lake Charles, La.; WTOL-TV Toledo, Ohio; and WIS-TV
Columbia, S.C. (All 100% owned.) Executives: James R.
Sefert, pres; James M. Keelor, VP, opns; Joseph P. Gill
Jr., VP, engrg; G. Neil Smith, VP & controller; Conrad L.
Cagle, VP; J. Harold Culver, VP; Guy W. Hempel, VP;
Ronald F. Loewen, VP; S. Wheeler Rudd, VP; Melboume
A. Stebbins, VP; and James D. Serra, VP. Ownership:
The Liberty Corp., Greenville, S.C. (Francis M. Hipp, W.
Hayne Hipp and families, principals). Hqs: Box 789,
Greenville, S.C. 29602. (803) 292-4370. Fax: (803) 292-
4420,

Cottonwood Communications Corp. Stns: 1 AM, 2
FM. KPSA(AM) Alamogordo, KOKN(FM) Hobbs and
KPSA-FM La Luz, all New Mexico. (All 100% owned.)
Ownership: Robert Flotte and Beverly Flotte. Note: Com-
pany locally publishes a real estate showcase magazine
each month. Hgs: Box 720, Alamogordo. N.M. 88310.
(505) 437-1505.

Cox Enterprises Inc. Stns: 6 AM, 8FM, 7 TV. WSB-AM-
FM-TV Atlanta; WSOC-AM-FM-TV Charlotte, N.C ;
KLRX(FM) Dallas; WHIO-AM-TV and WHKO(FM}) Day-
ton, Ohio; WKBD(TV) Detroit; WCKG(FM) Elmwood
Park, Ill. (Chicago); KFI(AM) and KOST(FM) Los Ange-
les; WIOD(AM) and WFLC(FM) Miami; KTVU(TV) Oak-
land, Calif. (San Francisco); WFTV(TV) Orando, Fla.;
WPXI(TV) Pittsburgh; WSUN{AM) and WWRM(FM) St.
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Petersburg, Fla. Corporate officers: James C. Kennedy,
chmn & CEQ; John R. Dillon, VP & chief financiat off;
Timothy W. Hughes, VP-human resources; John G. Boy-
ette, VP & controller; James A. Hatcher, sec & gen coun-
sel. Broadcasting division officers: Nicholas D. Trigony,
pres; MichaelJ. Faherty, exec VP-radio; Kevin P.O'Brien.
exec VP-independent group; John B. Furman Jr., VP &
dir of broadcast standards; Patrick J. Gmiter, VP-mkig;
Thomas E. McClendon, VP & dir of rsch; John J. Rouse
Jr., VP-controller; John F. Swanson, VP-engrg. Cable TV:
Cox Cable Communications. See also Newspaper
Crossownership. Hgs: 1400 Lake Hearn Dr.N.E., Atlanta
30319. (404) 843-5000.

Crawford Broadcasting Co. Stns: 2 AM, 4 FM.
WDJC(FM) Birmingham, Ala.; KBRT(AM) Avalon, Calif.
(southern California); WYCA(FM) Hammond, Ind. {Chi-
cago); WMUZ(FM) Detroit; WDCX(FM) Buffalo,N.Y.;and
KPBC(AM) Garland, Tex. (All 100% owned.) Executive:
Donald B. Crawford, pres. Ownership: Donald B. Craw-
ford is full owner of WDJC(FM), KBRT(AM), WYCA(FM),
WDCX(FM) and KPBC(AM). WMUZ(FM} is owned by
Donald B. Crawford and Dean A. Crawford. Hgs: Box
3003, Blue Bell, Pa. 19422 {215) 628-3500.

Crecelius-Lundquist Communications Corp. Stns: 4
AM, 3 FM. KSGT(AM)-KMTN(FM) Jackson, KMER{AM)
Kemmerer, KLDI(AM)-KRQU(FM) Laramie and
KPOW(AM)-KLZY(FM) Powell, all Wyoming. Owner-
ship: Edward K. Crecelius and Jerrold Lundquist. Hgs:
Box 432, Kemmerer, Wyo. 83101, (307) 877-4422. Fax:
(307) 877-5537.

Criswell Center for Biblical Studies Stns: 6 FM.
KSYE(FM) Frederick, Okla.; KAGN{FM) Abilene,
KBUB(FM) Brownwood, KCBI-FM Dallas, KTDN(FM)
Palestine and KCRN(FM) Wichita Falls, all Texas. (All
100% owned.) Hgs: Box 1809, Dallas 75211. (817) 792-
3800.

The Cromwell Group Inc. Stns: 5 AM, 5 FM. WMCI(FM)
Mattoon, WVEL(AM)-WGLO(FM) Pekin (Peoria) and
WSHY{AM)-WEJT(FM) Shelbyville, all llinois; WKCM-
FM Cannelton, Ind.; WKCM(AM) Hawesville, Ky.;
WCTZ(AM) Ciarksville and WHAL{AM)-WYCQ(FM)
Shelbyville, both Tennessee. (All 100% owned.) Note:
Group also owns low power TV CPs in Matoon and
Shelbyville, both Ilfinois;. Hawesville and Lewisport, both
Kentucky; and Shelbyville, Tenn. Ownership: Bayard H.
Wallters, pres. 100%. Hgs: Box 150846, Nashville 37215.
(615) 383-7560. Fax: (615) 297-2564.

Crown Broadcasting Inc. Stns: 4 AM, 7 FM. WHMA-
AM-FM Anniston, Ala.; KQKL(AM)-KZXY-FM Apple Val-
ley, KRTY(FM) Los Gatos (San Jose), KIXA(AM)
Pittsburg and KKIS-FM Walnut Creek, all California;
KTRR(FM) Loveland (Fort Collins), Colo.; KRWR(FM)
Carson City, Nev.; WBEX(AM) and WKKJ(FM)
Chiflicothe, Ohio. Executive: Thomas P. Gammon, pres.
Hgs: 8401 Old Courthouse Road, Vienna, Va. 22182.
(703) 506-0990. Fax: (703) 506-0992.

The Curators ofthe University of Missouri. Stns: 5FM,
1 TV. KOMU-TV Columbia, Mo. (commercial TV station)
plus the followingnoncommercial FM stations: KBIA(FM}
Columbia, KCUR-FM Kansas City, KMNR(FM) and
KUMR(FM) Rolla,and KWMU(FM) St. Louis, all Missouri.
(All 100% owned.) Hgs: 225 University Hall, University of
Missouri, Columbia, Mo. 65211. {314) 882-2705.

D

Davis Broadcasting Inc. Stns: 2 AM, 2 FM. WFXA-AM-
FM Augusta and WOKS{AM)-WFXE(FM} Columbus,
both Georgia. Ownership: Gregory A. Davis, 58%; Bob
Schmalzried, Tom Mack, Orange Nassau Capital Corp.
Hgs: 1115 14th St., Columbus, Ga. 31902. (404) 576-
3565.

Davis-Goldfarb Co. Stns: 3TV.KCPM(TV) Chico, Calif.;
KSPR(TV) Springfield, Mo.; and KMID-TV Midland, Tex.
Ownership: John Davis, Joseph Goldfarb, Barbara E.
Goldfarb. Hgs: 2121 Ave. of the Stars, Suite 2800, Los
Angeles 90067.(213) 551-2288.

DeDominicis Broadcasting. Stns: 2 AM, 2 FM,
WNEZ(AM) and WRCH-FM New Britain. Conn.;
WBEU(AM) and WYKZ(FM) Beaufort, S.C. (All 100%
owned.) Ownership: Enzo DeDominicis, 100%. Hgs:
WRCH-WNEZ, Radio Park, Farmington, Conn. 06034-
0507. (203) 678-9100. Fax: (203) 678-7053.

Deer River Broadcasting Group: Sins: 1 AM, 2 FM.
WFGL{AM) and WXLO(FM) Fitchburg (Worcester),
Mass.; and WIZN(FM) Vergennes (Burlington), Vt. Group
also has minority participation in UHF stations: KLRT(TV)
Little Rock, Ark. (channel 16). Executives: Robin B. Mar-
tin, pres & CEQ; Jay P. Williams Jr., chief operating off.
Ownership: Robin B. Martin, Jay P. Williams. Cable TV:



Interest in cable systems serving Senatobia and Sardis,
both Mississippi. Hgs: 2000 L St. N.W., Suite 200, Wash-
ington 20036. (202) 659-3331.

Delaware County Broadcasting Corp. Stns: 1 AM, 3
FM. WDHI(FM) Delhi, WIYN(FM) Deposit and WDLA-
AM-FM Walton, all New York. Ownership: Myra A.
Youmans, Amos F. Finch. Hgs: Box 58, Wallon, N.Y.
13856. (607) 865-4321.

Demaree Media inc. Stns: 5 AM, 9 FM. KOLX(FM) Barl-
ing, KOLZ({FM) Bentonville, KFAY(AM) Farmington
(100%), KKEG(FM) Fayetteville (100%), KZNG(AM)-
KQUS-FM Hot Springs (100%), KFAY-FM Huntsville
(100%) and KWCK-AM-FM Searcy (65%), all Arkansas;
WMBH(AM)-KKUZ(FM) Joplin {(100%) and KXUS(FM)
Springfield (100%), both Missouri; and KKID-AM-FM
Sallisaw, Okla. Executive: Levay Patrick Demaree, pres.
Ownership: Levoy Patrick Demaree, 89%; Reba Pearl
Demaree, 10%; Charles Amold Demaree, 1%. Hgs: Box
878, 1780 Holly St., Fayetteville, Ark. 72702. (501) 521-
5566.

Design Media Inc. Stns: 2 AM, 2 FM. WKEU(AM) and
WQUL(FM)Gritfin, Ga.; WQIS(AM) and WNSL(FM) Lau-
rel, Miss. (All 100% owned.) Ownership: John C.
Thomas, Leonard Bolton. Hgs: 3021 Sheffield Dr.,
Emmaus, Pa. 18048, (215) 965-8427.

Desnick Broadcasting Co. Stns: 2 AM, 2 FM.
WCCY(AM) and WOLF-FM Houghton, Mich_;
KTGR(AM) and KCMQ(FM) Columbia, Mo. (All 100%
owned.) Ownership: Harvey L. Desnick, pres; Richard
H.A. Tuisku, VP; Okabena Co. Hqgs: 313 Montezuma
Ave., Houghton, Mich. 43931.(906) 482-7700. Fax: (306)
482-7751.

Diamond Broadcasting Inc. Stns: 1 AM, 2 FM.
KPYR(FM) Osceola, Ark. (Memphis); KOMA(AM) and
KRXO(FM) Oklahoma City. (All 100% owned.) Owner-
ship: Daniel R. Lee, Seth Mason. Hgs: 4949 W. Belmont
Ave., Chicago 60641. (312) 777-1700. Fax: (312) 777-
5031.

Dick Broadcasting Co. Stns: 3 AM, 4 FM. WVOK(AM)
and WZRR(FM) Birmingham, Ala.; WKRR(FM) As-
heboro, N.C.; WIVK-AM-FM Knoxville and WKDA(AM)-
WKDF(FM) Nashvilte, both Tennessee. (All 100%
owned.) Ownership: James Allen Dick Jr., pres; Marilyn
M. Dick, Jeannette Dick Hundley, James A, Dick Sr.,
Emily Dick McAlister, C. Arthur Dick. Hgs: 6711 Kingston
Pike, Knoxville, Tenn. 37919. (615) 588-6511. James A.
Dick James Allen Dick Jr.

Dispatch Printing Co. Stns: 2 TV. WTHR(TV) indianap-
olis; and WBNS-TV Columbus, Ohio. Executive: John
Walton Wolfe, chmn of board. Ownership: Privately
owned by Wolfe family, Columbus. Ohio. See Newspaper
Crossownership. Hgs: 34 S. Third St., Columbus, Ohio
43216.

Dittman Group Inc. Stns: 2 AM, 2 FM. WAPI-AM-FM
Birmingham and WABB-AM-FM Mobile, both Alabama.
Ownership: Bernard S. Dittman. Hqs: 1551 Springhill
Ave., Mobile, Ala. 36604. (205) 432-5572.

Diversified Communications. Sins: 1 AM, 1 FM, 5 TV.
WCJB(TV) Gainesville, Fla.; WABI-AM-TV and WYOU-
FM Bangor, Me.; WCTI(TV) New Bern, N.C.; WYOU(TV)
Scranton, Pa.; and WPDE-TV Florence, S.C. (All 100%
owned.) Executives: Horace A. Hildreth Jr., pres; George
H. Anderson, pres, broadcast division. See Newspaper
Crossownership. Cable TV. Hgs: Box 7437, 5 Milk St.,
Portland, Me. 04112, (207) 774-5981.

Dix Communications. Stns: 3 AM, 4 FM, 5 TV.
WMMZ(FM} Ocala, Fla.; WTBO(AM) and WKGO(FM)
Cumberland, Md.; KAAL(TV) Austin, Minn.; KULR-TV
Billings and KFBB-TV Great Falls, both Montana;
WKVX(AM) and WQKT(FM) Wooster, Ohio; WRAD(AM)
and WRIQ(FM) Radford, Va.; KTWO-TV Casper and
KKTU(TV) Cheyenne, both Wyoming. Executives: A.E.
Dix, pres; Robert C. Dix, TV division chmn; R. Victor Dix,
VP; David E. Dix, VP; G. Charles Dix, VP; Dale E. Gerber,
controller. Ownership: Dix family. Hgs: 212 E. Liberty St.,
Wooster, Ohio 44691. (216) 264-3511.

Dolphin Communications Inc. Stns: 2 AM, 1 FM,
KUIK(AM) Hillsboro and KPRB(AM)-KSJJ(FM) Red-
mond, both Oregon. Ownership: Kenneth N. McCoun,
Donald L. MeCoun, Hgs: Box 566, Hillsboro, Ore. 97123.
(503) 640-1360.

Double L Broadcasting. Stns: 2 AM, 2 FM. WJIM-AM-
FMLansing, Mich.; and WIBA-AM-FM Madison, Wis. (All
100% owned.) Executive: Lee Leicinger, pres. Hgs: Box
99, Madison, Wis. 53701, (608) 274-5450. Fax: (608)
274-5521.

Douglas Broadcasting Inc. Stns: 2 AM. 2 FM.
KMAX(FM) Arcadia, KWWN(FM) Placerville, KEST(AM)
San Francisco and KOBO({AM) Yuba City, all California.

(All 100% owned.) Ownership: N. John Douglas. Hgs:
499 Hamilton Ave., Suite 140, Palo Alto, Calif. 94301.
(415) 324-5888. Fax: (415) 688-1166.

TheDowe Co. Stns: 1 AM, 2 FM. KLKL(FM) Benton, La.;
KJBX(AM) and KRLB-FM Lubbock, Tex. (All 100%
owned.)Hgs: 4317 GrassmereLane, Dallas 75205.(214)
691-7560.

Draper Communications Inc. Stns: 2 TV. WBOC-TV
Salisbury, Md.; and KGBT-TV Harlingen, Tex. (Both
100% owned.) Ownership: Thomas H. Draper, 60% plus
{major stockholder). Hqs: Box 2057, Salisbury, Md.
21802. (301) 749-1111. Fax: (301) 749-6098.

R.H. Drewry Group. Stns: 2AM, 1 FM, 2 TV. KRHD-AM-
FMDuncan and KSWO-AM-TV Lawton, both Oklahoma;
and KFDA-TV Amarilio, Tex. Ownership: R.H. Drewry
owns 62.1% of KRHD-AM-FM and 69% of KSWO-AM-
TV.KFDA-TVisajointventure owned by Lawton Cablevi-
sion {50%), KSWD-TV (45%), KSWO(AM) (2 1/2%) and
KRHD-AM-FM (2 1/2%). Cable TV. Hgs: Box 708, Law-
ton, Okla. 73502.

Duchossois Communications Co. Stns: 1 AM, 3 FM.
KJYK(AM) and KKLD(FM) Tucson, Ariz.; KQPT(FM)
Sacramento, Calif.; and WHFS(FM) Annapolis, Md.
Note: Group has purchased KSQI(FM) Greeley, Colo.,
pending FCC approval. Executive: Rolland C. Johnson,
pres-CEOQ. Hqs: 845 Larch Ave. Elmhurst, lll. 60126.
(708) 279-3600.

Dudley Communications Corp. Stns: 2 TV. WXMI(TV)
Grand Rapids, Mich.; and KTZZ-TV Seattle. (Both 100%
owned.) Ownership: Robert L. Dudley, 51%; Richard D.
Dudley, 30%; Nancy Dudley, 12%. Hqs: 500 3rd St., Suite
208-17, Wausau, Wis.54401. (715)848-1456. Fax: (715)
848-6189.

Duhamel Broadcasting Enterprises. Stns: 1 AM, 4 TV.
KDUH-TV Scottsbluff, Neb.; KHSD-TV Lead and KOTA-
AM-TV Rapid City, all South Dakota; and KSGW-TV
Sheridan, Wyo. (Al 100% owned.) Executives: William
F.Duhamel, pres & gen mgr; Peter A. Duhamel, VP; Jac-
quelyn C. Duhamel, sec; Lois G. Duhamel, treas; Wes
Haugen, natl sls mgr; Monte Loos, prog dir & film buyer.
Ownership: William F. Duhamel and Jacquelyn C.
Duhamel, 63%; Peter A. and Lois G. Duhamel, 37%.
Cable TV. Hgs: Box 1760, Rapid City, S.D. 57709. (605)
342-2000. William F. Duhamel William F. Duhamel

E

EZ Communications Inc. Stns: 4 AM, 10 FM.
KAMJ(AM) and KMXX(FM) Phoenix; KRAK-AM-FM
Sacramento, Calif.; WHQT(FM) Coral Gables and
WOKV(AM)-WKQL(FM) Jacksonville, both Florida;
WEZB(FM) New Orleans; KYKY(FM) St. Louis;
WMXC(FM) Charlotte, N.C.; WIOQ(FM) Philadelphia
and WBZZ(FM) Pittsburgh; and KMPS-AM-FM Seattle.
(All 100% owned.) Executives: Arthur Kellar, chmn of bd;
Alan Box, pres; Woodley Allen, VP & sec-treas. Hgs:
10800 Main St., Fairfax, Va. 22030. (703) 591-1000.

EZ Radioc Group. 3 AM. WPNF{AM) Brevard,
WHKP(AM) Hendersonville and WTYN(AM) Tryon, all
North Carolina. Executive: Kermit Edney, pres, Radio
Hendersonville Inc. Hgs: Radio Hendersonville Inc., Box
2470, Hendersonville, N.C. 28793. (704) 693-9061.

Eagle Communications. Stns: 1 AM, 4 FM. KDFX{FM)
Dubuque, lowa; WIGL(FM) Orangeburg, S.C.; KAFX-
AM-FM Diboll, Tex.; and WMGU(FM) Stevens Point, Wis.
(All 100% owned.) Ownership: Tom Love, 100%. Hgs:
Box 588, Lufkin, Tex. 75902. (409) 634-5596.

Eagle Communications Inc. Stns: 3 TV. KTVM(TV)
Butte, KCFW-TV Kalispell and KECI-TV Missoula, all
Montana. (All 100% owned.) Ownership: Precht Commu-
nications Inc., 100% (Robert Precht, chmn of bd). Precht
Television Associates Inc. owns KIEM-TV Eureka, Calif.
Hqs: 340 West Main, Missoula, Mont. 59802. (406) 721-
2063.

Echonet Corp. Stns: 2 TV. KDMD(TV) Anchorage; and
KVME(TV) Billings, Mont, Paul Garber, VP. Hgs: Box 255,
Evergreen, Colo. 80439. (303) 751-5859.

Edens Broadcasting Inc. Stns: 4 AM, 5 FM. KOY-AM-
FM Phoenix: KKLQ-AM-FM San Diego; WRBQ(AM) St.
Petersburg and WRBQ-FM Tampa, both Florida;
WWDE-FM Hampton and WRVA(AM)-WRVQ(FM)
Richmond, both Virginia. Note: WWDE-FMHamptonand
WRVA(AM)-WRVQ(FM) Richmond, both Virginia, have
been sold, pending FCC approval. Executives: Gary D.
Edens, chmn & CEQ: Michael Osterhout, pres & chief
operating off. Ownership: Edens Communications Inc.,
100%. Hgs: 840 North Central Ave., Phoenix 85004.
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Elyria-Lorain Broadcasting Co. Stns: 2 AM, 1 FM.
WMEL{AM) Melbourne, Fla.; WEOL{AM) and
WNWV(FM) Elyria, Ohio. (All 100% owned.) Executive:
Otto B. Schoepfle, pres. Hgs: Box 4006, Elyria, Ohio
44036. (216) 322-3761.

EmmetBroadcastingCo. Stns: 2AM, 1FM. WPTX(AM)
and WMDM-FM Lexington Park, Md.; and WAGE(AM)
Leesburg, Va. Ownership: Grenville Emmet lil, Grenville
Emmet IV, Patrick Emmet, Bradford Emmet, Samantha
Emmet. Hgs: 711 Wage Drive, Leesburg, Va. 22075.
(703) 777-1200. Fax: (703) 777-7431.

Emmis Broadcasting Corp. Stns: 1 AM, 7 FM.
KPWR(FM) Los Angeles; WKQX(FM) Chicago;
WENS(FM) Sheibyville, Ind.; WCDJ(FM) Boston;
KSHE(FM) Crestwood, Mo.; WFAN(AM) and
WQHT(FM) New York; and WAVA(FM) Arlington, Va. (All
100% owned.) Executive: Steve Crane, pres. Ownership:
Jeffrey H. Smulyan, 60%; Morgan Stanley-Cigna, 20%;
Steven C. Crane, 10%. Hgs: 1099 N. Meridian St., Suite
1197, Indianapolis 46204. (317) 266-0100.

Empire Radio Partners Ltd. Stns: 2 AM, 4 FM.
WJYY(FM) Concord and WRCI(FM) Hillsboro, both New
Hampshire; WGY-AM-FM Schenectady, N.Y.; and
WFBG-AM-FM Altoona, Pa. (All 100% owned.) Owner-
ship: Hurst Hill Holdings, gen pinr, 100%. Hgs: 1430 Ball-
town Road, Schenectady, N.Y. 12309. (518) 381-4800.

EnterMedia Inc. Stns: 2 AM, 2 FM. WPAD(AM) and
WDDJ(FM} Paducah, Ky. (90%); KVSF(AM) and
KNYN(FM) Santa Fe, N.M. (80%). Ownership: Bill Bere-
man, 51%; Ron Hunts, 49%. Hgs: 8520 Lamira Ln., Indi-
anapolis 46234. (317) 297-1300. Fax: (317) 299-7801.

Enterprise Network. Stns: 4 AM, 2 FM. KGVW-AM-FM
Belgrade, KURL{AM) Billings, KGLE(AM) Glendive and
KALS(FM) Kalispell, all Montana; and KUYO(AM) Ev-
ansville, Wyo. Executives: Harold Erickson, pres; Bruce
Erickson, exec VP. Hgs: Box 30455, Billings, Mont.
59107. (406) 248-4990.

Entertainment Communications Inc. (Entercom).
Stns: 3AM, 8 FM. KITS(FM) San Francisco; WKTK(FM)
Crystal River (Gainesville-Ocala) and WYUU(F M) Safety
Harbor (Tampa-St. Petersburg), both Florida; KLXK(FM)
Minneapolis and KMZZ(AM) Richfield (Minneapolis),
both Minnesota; KOQL(FM) Oklahoma City; WEEP(AM)
and WDSY(FM) Pittsburgh; KLDE(FM) Houston;
KTAC(AM) and KBRD{FM) Tacoma, Wash. (Seattle). (All
100% owned.) Ownership: Joseph M. Field, 81%. Hqs:
100 Presidential Blvd., Suite 10, Bala-Cynwyd, Pa.
19004. (215) 667-1226. Fax: (215) 667-1326.

Eric/Chandier Communications. Stns: 1 AM, 2 FM.
KHJJ(AM)-KGMX(FM) Lancaster and KKUR(FM) Ojai,
both California. Ownership: Robert Geddes and Thomas
Miserendino. Hgs: 17835 Ventura Blvd., Suite 206, En-
cino, Calif. 91316. (213) 873-1888.

Erin Communications Inc. Stns: 2 AM, 2 FM.
WMNS(AM)-WMXO(FM) Olean and WLSV(AM)-
wJQZ(FM) Wellsville, both New York. Ownership: John
R. and Elaine A. Murphy. Hgs: 48 South Ridge Trail,
Fairport, N.Y. 14450, (716) 372-6660. Fax: (716) 372-
8700.

Eure Communications Inc. Stns: 1 AM, 2 FM.
WCHV(AM)-WWWV(FM) Charlottesvilleand WKEZ-FM
Yorktown, both Virginia. (All 100% owned.) Ownership:
William L. Eure, 51%; Sue S. Eure, 49%. Hqs: 4026
George Washington Hwy, Yorktown, Va. 23692. (804)
898-9494. Fax: (804) 898-9401.

Evergreen Media Corp. Stns: 2 AM, 4 FM. KKBT(FM)
Los Angeles; WVCG{AM) Coral Gables and WAPE-FM
Jacksonville, both Florida; WLUP-AM-FM Chicago; and
KHYI(FM) Arlington, Tex. (Dallas}). Executives: Jordan E.
Ginsburg, chmn of the bd; Scott K. Ginsburg, pres-CEC;
James E. de Castro, chief operating off; Matthew E. Dev-
ine, treas-chief financial off. Hgs: 433 E. Las Colinas
Bivd., Suite 1130, Irving, Tex. 75039. (214) 869-8020.
Fax: (214) 869-3671.

F

FCVS Communications. Stns: 2 TV. WACH(TV) Co-
lumbia, S.C.;and WK CH-TV Knoxville, Tenn. (Both 100%
owned,) Ownership: Walter K. Flynn, William Voute,
Craig Coals Jr., Ronald Stuart. Hgs: 1221 Sunset Bivd.,
West Columbia, S.C. 29169. (803) 791-5757. Fax: (803)
796-1120.
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Fairbanks Communications Inc. Stns; 3 AM, 2 FM
WDKC(AM) Fort Pierce, WRMF(FM) Palm Beach and
WJINO(AM) West Palm Beach, all Florida; WKOX(AM)
and WVBF(FM) Framingham, Mass. (Boston). Execu-
tives: Richard M. Fairbanks, pres; Roger Snowdon, VP
finance; Richard Smart, VP engrg. Cable TV: Leadership
Cablevision, Delray Beach, Fla. {(including Gulf Stream.
Ocean Ridge and Palm Beach county); Fairbanks Cable,
Bright, Ind.; Dearborn Cablevision, Lawrenceburg, Ind.
(including Aurora, Rising Sunand Dearborncounty); Fair-
banks Cable, Milan, Ind. (including Moores Hill); and Fair-
banks Cable, Osgood, Ind. (including Versailles). Hgs:
1601 Belvedere Road, Suite 202 East, West PalmBeach,
Fla. 33406. (305) 838-4370.

Faircom Inc. Stns: 1 AM, 3 FM. WKMF(AM) and
WCRZ(FM) Flint, Mich.; WHF M(FM) Southampton, N.Y.;
and WSSX-FM Charleston, S.C. (All 100% owned.) Ex-
ecutives: Joel M. Fairman, pres; Paul Neuhoff, exec VP,
Charleston, S.C.; Zoe Kamitses, VP, Southampton, N.Y.;
John E. Risher, VP, Flint, Mich. Ownership: Officers and
directors, 24.4%; balance publicly owned. Hgs: 333 Glen
Head Road, Old Brookville, N.Y. 11545, (516) 676-2644.

Fairfield Broadcasting Co. Stns: 2 AM, 2 FM.
"WLYV(AM) and WJLT(FM) Fort Wayne, Ind.;
WQSN(AM) and WQLR(FM) Kalamazoo, Mich. (All
100% owned.) Executive: StephenC. Trivers, pres. Own-
ership: Stephen C. Trivers, 63%); William J. Wertz, 30%;
A. Fred Bohn, 7%. Other interests: Fairfield Productions
(program & commercial production), 100%. Hgs: 4200
WestMain St., Kalamazoo, Mich. 49007 .(616) 385-2757.
Fax: (616) 345-1436.

Fairmont Communications Corp. Sins: 4 AM, 5 FM.
KIOIFM) San Francisco; WMTG(AM) and WNIC(FM)
Dearborn, Mich.; KKOB-AM-FM Albuquerque, N.M.;
KMXI(FM) Lake Oswego, Ore.; WLAC-AM-FM Nash-
ville; and KVAN(AM) Vancouver, Wash. Note: KKOB-AM-
FM Albuquerque, N.M. has been sold, subject 1o FCC
approval. Executives: Frank Osbom, chmn (405 Lexing-
ton Ave., 54th Floor, New York 10174); Mark O. Hubbard,
pres, Barry M. Wolper, sec-treas. Ownership: Osbom
Communications Corp., 49.55% (see listing); Edward
Goldberg, trustee, 42.32%; Price Communications
Corp., 4.86%; Prudential-Bache Interfunding Inc.,
3.27%. Hqs: 2 Embarcadero Center, Suite 1640, San
Francisco 94111. (415) 986-1467.

Family Broadcasting Company Inc. Stns: 3 TV.
KTVC(TV) Cedar Rapids, lowa; KKFT(TV) Fort Scott,
Kan.; and KTVG(TV) Grand Isiand. Neb. Ownership:
Jerry Montgomery, 48%; Donna Montgomery, 48%; Opal
Montgomery, 1%; Karla Schmidt, 1%; Betty Harris, 1%;
Peggy Kinder, 1%. Hgs: 1404 5th Ave. S.E., Altoona, lowa
50008. (515) 867-6228.

Family Life Broadcasting System. Stns: 3AM, 4 FM.
KFLR-FM Phoenix and KFLT{AM) Tucson, both Arizona;
WUFN(FM) Albion, WUNN(AM) Mason, WUGN(FM)
Midland and WUFL{AM) Sterling Heights, aii Michigan;
and KFLQ(FM) Albuquerque, N.M. {(All 100% owned.)
Ownership: All stations are owned by the Family Life
Broadcasting System Inc. A non-profit, noncommercial
Christian organization. No individual stockholders. Hgs:
Box 35300, Tucson, Ariz. 85740. (602) 742-6976

Family Stations Inc. Stns: 8 AM, 39 FM, 1 SW, 1 TV,
WBFR(FM) Birmingham, Ala.; KPHF{FM) Phoenix;
KPJO(FM) Avalon, KHAP({FM) Chico, KECR-AM-FM EI
Cajon, KFNO(FM) Fresno, KEDR(FM) lone, KEFR(FM)
Le Grand, KFRN{AM) Long Beach, KEBR-FM North
Highlands, KEBR(AM) Rocklin, KEAR(FM) San Fran-
cisco, KFTL(TV) Stockton and KPRA(FM) Ukiah, all Cal-
ifornia; KPFR(FM) Pueblo, Colo.; WCTF(AM) Vemon,
Conn.; WIFR(FM) Jacksonville, WWFR(FM)/WYFR
(shortwave) Okeechobee and WFTI-FM Si. Petersburg,
all Florida; WFRC(FM) Columbus, Ga.; WJCH(FM) Jo-
liet, lll.; KDFR{FM) Des Moines and KYFR(AM) Shenan-
doah, both lowa; KFRK(FM) Hutchinson, Kan.;
WFSI(FM) Annapolis, Md.; WBMA(AM) Dedham, Mass.;
KPQB(FM) Omaha; WKDN-FM Camden and
WFME(FM) Newark, both New Jersey; WFBF(FM) Buf-
falo, WFRS(FM) Smithtown, WFNY(FM) Syracuse and
WFRW(FM) Webster, all New York; WCUE(AM)
Cuyahoga Falls, WOTL({FM) Toledo and WYTN(FM)
Youngstown, all Ohio; KCOO(FM) Coos Bay and
KQFE(FM) Springfield, both Oregon; WEFR(FM) Erie
and WFRJ(FM) Johnstown, both Pennsylvania;
WFCH(FM)Charleston, S.C.; KTXB(FM) Beaumont and
KBTT(FM) Bridgeport, both Texas; KUFR(FM) Sait Lake
City: KARR{AM) Kirkland and KJVH(FM) Longview, both
Washington; and WMWK(FM) Milwaukee. (All 100%

owned).) Note: Group has bought sold KPJO(FM) Ava-
lon, Calil. and KBTT(FM) Bridgeport, Tex., pending FCC
approval. Ownership: Nonprofit corporation. Hgs: 290
Hegenberger Road, Oakland, Calif. 94621. (415) 568-
6200.

Farmer Stations. Sins: 2 AM, 1 FM. KVAS{AM) Astoria
(100%) and KCST(AM) Florence (80%), both Oregon;
and KKEE{FM) Long Beach, Wash. {100%). Ownership:
Charles Farmer, owner. Hgs: 133 Grand Ave., Astoria,
Ore. 97103. (503) 325-5842.

Farragut Communications Inc. Stns: 2 TV. KNDU(TV)
Richland (100%) and KNDO(TV) Yakima (100%), both
Washington. Hgs: Box 9565, McLean, Va. 22102-0565.
(301) 320-4266.

Fawcett Broadcasting Ltd. Stns: 9 AM. CFOB-1(AM)
Atikokan, CKDR(AM) Dryden, CKEF(AM) Ear Falls,
CFOB(AM) Fort Frances, CKHD(AM) Hudson,
CKIG(AM) Ignace, CJRL(AM) Kenora, CKRE(AM) Red
Lake and CKSI{AM) Sioux Lookout, all Ontario. (All 100%
owned.) Ownership: D.A. Fawcett and E.P. Fawcett,
100%. Hgs: Box 489, 242 Scott St., Fort Frances, Ont.
P3A 3M8. (807) 274-5341. Fax: (807) 274-8746.

Federal Broadcasting Co. Sins: 5 TV. WTOM-TV
Cheboygan, WLUC-TV Marquette and WPBN-TV Tra-
verse City, all Michigan; WDAM-TV Laurel, Miss.; and
KTVO(TV) Kirksville, Mo. Note: Group has purchased
WCFT-TV Tuscaloosa, Ala., pending FCC approval.
Ownaership: Dale G. Rands, 17%; City of Detroit General
Retirement Fund, 15%; City of Detroit Police & Fire Re-
tirement Fund, 15%,; Peter A. Kizer, 11%,; Lawrence S.
Jackier, 10%. Hgs: 1533 N. Woodward Ave., Bloomfield
Hills, Mich. 48304. (313) 646-6666. Fax: (313) 645-8939.

Federated Media. Stns: 6 AM, 6§ FM. WTRC({AM)-
WYEZ(FM) Elkhart and WQHK(AM)-WMEE(FM) Fort
Wayne, both Indiana; WCUZ-AM-FM Grand Rapids and
WQWQ-AM-FM Muskegon Heights. both Michigan;
WCKY(AM) and WWEZ(FM) Cincinnati; KQLL-FM
Owasso and KQLL(AM) Tulsa, both Oklahoma. Execu-
tives: John F. Dille Jr., chmn; John F. Dille ill, pres. See
also Newspaper Crossownership. Hgs: Box 2500, Elkh-
art, Ind. 46515. (219) 295-2500.

Fetzer Broadcasting Service Inc. Stns: 2 AM, 2 FM.
WKJF-AM-FM Cadillac, WJFM{FM) Grand Rapids and
WKZO{AM) Kalamazoo, all Michigan. Ownership: Cari
E. Lee, pres & gen mgr, 78.25%, Carl & Winifred Lee
Trust, 14.15%. Hgs: 590 W. Maple St., Kalamazoo, Mich.
49008. (616) 345-2101.

First City Broadcasting. Sins: 2 AM, 3 FM. KZRQ(AM)
Corrales and KIVA-FM Santa Fe, both New Mexico;
KZRC(AM) Milwaukie and KX YQ({FM) Salem, both Ore-
gon; and WVGO(FM) Richmond, Va. Note: Group has
purchased KFRC(AM) San Francisco, pending FCC ap-
proval. Executive officers: David Peariman, pres-CEQ;
Steven L. Ditman, treas; Norman S. Drubner, sec. Hgs:
414 Meadow St., Waterbury, Conn. 06702. (203) 755-
1829. Fax: (203) 753-6373.

Fisher Broadcasting Inc. Stns: 1 AM, 2 TV, KATU(TV)
Portland, Ore.; KOMO-AM-TV Seattle. (All 100%
owned.) Ownership: Fisher Companies Inc., Seattle.
Hgs: 100 Fourth Ave. N., Seattle 98109. (206) 443-4000.

The Formby Stations. Stns: 6 AM, 5 FM. WXSS(AM)
Memphis; KPAN-AM-FM Hereford, KSAM({AM)-
KHUN(FM) Huntsville, KLVT-AM-FM Levelland, KMHT-
AM-FM Marshall and KTEM(AM)-KPLE(FM) Temple, all
Texas. Ownership: WXSS (Clint Formby, 50%; George
Franz, 50%), KPAN-AM-FM (Clint Formby, 100%),
KSAM-KHUN (Clint Formby, 50%; George Franz, 50%),
KLVT-AM-FM (Clint Formby, 60%, Gene Stanley, 40%),
KMHT-AM-FM (Clint Formby, 50%; George Franz, 50%)
and KTEM-KPLE (Clint Formby, 100%). Cable TV. Hgs:
Drawer 1757, Hereford, Tex. 79045. (806) 364-1860.

Forum Communications Inc. Stns: 2 AM, 3 FM,
WBNZ(FM) Frankfort, WQXC-AM-FM Otsego and
WMSH-AM-FM Sturgis, all Michigan. Executives: Robert
Brink, pres; BertElzinga, VP. Hgs: Box 980, Otsego, Mich.
49078. (616) 343-1717.

Forum Publishing Co. Stns: 2 AM, 1 FM, 4 TV.
KMMJ(AM) Grand Island, Neb.. KBMY(TV) Bismarck,
WDAZ-TV Devils Lake, WDAY-AM-FM-TV Fargo and
KMCY(TV) Minot, all North Dakota. Ownership: Forum
Publishing Co. (William C. Marcil, pres). See also News-
paper Crossownership. Hgs: Box 2020, Fargo, N.D.
58107. (701) 235-7311.

Forus Communications. Stns: 2 AM, 1 FM. WAEC(AM)
Atlanta; WWOA(FM) De Ruyter twp and WSIV(AM) East
Syracuse, both New York Ownership: Simon Rosen,
50%, Lind Carl Voth, 50%. Hgs: 11300 4th St. N, St
Petersburg, Fla. 33716. (813) 576-0647. Fax: (813) 576-
1841,
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4-K Radio Inc. Stns: 4 AM, 4 FM. KORT-AM-FM Grange-
ville, KOZE-AM-FM Lewiston and KLER-AM-FM Or-
ofino, all Idaho; KORD(AM) Pasco and KORD-FM
Richland, both Washington. Executives: Michael R. Rip-
ley, pres; Mrs. E.A. Hamblin, VP; Eric Peterson, sec.
Ownership: Michae! R. Ripley owns 13.3% of KORT-AM-
FM, KOZE-AM-FM and KLER-AM-FM; and 25% of
KORD(AM) and KORD-FM. Hgs: Box 938, Lewiston,
Idaho 83501. (208) 743-2502. Fax: (208) 743-1995.

Fox Television Stations Inc. Stns: 7 TV. KTTV(TV) Los
Angeles; WTTG(TV) Washington; WFLD(TV) Chicago;
WNYW(TV) New York; KDAF(TV) Dallas and KRIV(TV)
Houston; and KSTU(TV) Salt Lake City. Executive: Greg
Nathanson, pres & chief operating off. Hgs: 5746 Sunset
Blvd., Los Angeles 90028. (213) 856-1000. Fax: (213)
856-1659.

Fraser Valley Broadcasters Ltd. Stns: 3 AM, 3 FM.
CFVR{AM)/CFSR-FM Abbotsford, CKGO-FM-1 Boston
Bar, CHWK(AM)/CKSR-FM Chilliwack and CKGO(AM)
Hope, all British Columbia. (All 100% owned.) Owner-
ship: Dennis Barkman, William Coombes and Robert Sin-
gleton. Hgs: Box 386, Chilliwack, B.C. V2P 6J7. (604)
795-5711.

Freedom Newspapers Inc., BroadcastDivision. Sins:
STV. WLNE(TV) New Bedford, Mass. (Providence, R.L.);
WRGB(TV) Schenectady, N.Y.; KTVL(TV) Medford,
Ore.; WTVC(TV) Chattanooga; and KFDM-TV Beau-
mont, Tex. (All 100% owned.) Executive: Alan J. Bell,
pres. Cable TV: OCN, a 24-hour cable news show, Santa
Ana, Calif. See aiso Newspaper Crossownership. Hgs:
Box 19549, Irvine, Calif. 92713-9549. (714) 253-2313.
Fax: (714) 553-8468.

Fuller Broadcasting Co. Sins: 1 AM, 2 FM. WKKR(FM)
Auburn, WKQR{FM) Citronelle andWZMG(AM) Opelika,
all Alabama. Executive: Gary Fuller, pres. Ownership:
Gary Fuller, Laura Fuller. Hgs: Box 2329, Opelika, Ala.
36803. (205) 745-4656. Fax: (205) 749-1520.

Fuller-Jeffrey Broadcasting Companies Inc. Sins: 3
AM, 6 FM. KHTT(FM) Healdsburg (Santa Rosa),
KHOP(FM) Modesto, KRCX{AM)-KRXQ(FM) Roseville
and KSRO{AM) Santa Rosa, all Califomia; KJJY-FM An-
keny and KKSO(AM) Des Moines, both lowa;
WBLM(FM) Portland, Me.; and WOKQ{FM) Dover, N.H.
Ownership: Robert F. (Doc) Fuller, pres, 51%; J.J. Jeffrey,
senior VP, 49%. Hqs: 300 Capitol Mall, Suite 1450, Sac-
ramento, Calif. 35814. (316) 448-1450.

J.W. Furr Stns.—See Gulf Centra! Radio Network.

G

GHE Broadcasting. Stns: 9 AM, 1 FM. WMGY(AM)
Montgomery, Ala.; KZOU-AM-FM Little Rock, Ark.;
WYZE(AM) Atlanta and WEAM(AM) Columbus, both
Georgia; WTOO(AM) Asheville, WHVN(AM) Charlotte
and WAME(AM) Statesville, all North Carolina;
WNAP(AM) Norristown, Pa.; and WOLS(AM) Florence,
8.C. Ownership: George H. Buck Jr., 100%. Hgs: 1206
Decatur St., New Orleans 70116. (504) 523-2628.

GMX Communications Inc. Stns: 4 AM, 4 FM.
WHBB(AM) and WDXX(FM) Selma, Ala.; KLCL(AM) and
KHLA(FM) Lake Charles, La.; WNAU({AM) and
WWKZ(FM) New Albany, Miss.; WRLT-FM Franklin and
WHNK(AM} Madison, both Tennessee. Ownership: Jack
M. Norman, Joe K. Shaw. Publiccompany. Hgs: 215 Cen-
terview Drive, Suite 351, Brentwood, Tenn. 37027. (615)
377-7700. Fax: (615) 377-5989.

GO Radio Inc. Stns: 3AM, 3 FM. KWBG-AM-FM Boone,
KSIB{AM)-KITR(FM) Creston and KQWC-AM-FM Web-
ster City, all iowa. Ownership: Glenn Olson, 100%. Hgs:
Bax 550, Webster City, lowa 50595. (515) 832-1570.

Galesburg Broadcasting Co. Stns: 2 AM, 2 FM.
WGIL(AM) and WAAG(FM) Galesburg, 1ll.; KMCD(AM)
and KIIK-FMF airfield, lowa. Ownership: Galesburg Print-
ing & Publishing Co., 75%. See also Newspaper Cross-
ownership. Hgs: 154 E. Simmons St., Galesburg, IlI.
61401.

Gannett Broadcasting (Division of Gannett Co. Inc.)
Stns: 7 AM, 8 FM, 10 TV. KPNX(TV) Mesa, Ariz. (Phoe-
nix); KIIS-AM-FM Los Angeles and KSDO-AM-FM San
Diego; KUSA-TV Denver, WUSA(TV) Washington;
WTLV(TV) Jacksonville and WDAE(AM)-WUSA-FM
Tampa, both Florida; WXIA-TV Atlanta; WGCi-AM-FM
Chicage; WLVI-TV Cambridge, Mass. (Boston);
KARE(TV) Minneapolis; KCMO-AM-FM Kansas City and
KUSA(AM)KSD-FM St. Louis, both Missouri; WFMY-TV
Greensboro, N.C.; KOCO-TV Oklahoma City; KVUE-TV
Austin, KOA{FM) Denton, KKBQ(AM) Houston and
KKBQ-FM Pasadena, all Texas. Executives: Cecil L.
Walker, pres & CEO; Ron Townsend, pres, TV group; J.R.



Cook, pres, radio division; Daniel S. Ehrman Jr., VP-fi-
nance & bus affairs; Peter Kohler, VP; Herbert H.
Schubarth, VP-engrg. Radio division hgs: Gannett
Radio, 6255 Sunset Bivd., 11th Floor, Los Angeles 90028.
Ownership: Gannett Co. In¢. (John J. Curley, chmn &
CEO; Douglas H. McCorkindale, vice chmn & chieffinan-
cial off), Washington. See also Gannett Co. under News-
paper Crossownership. Hgs: 1100 Wilson Blvd.,
Artington, Va. 22234 (703) 284-6760.

Guy Gannett Broadcasting Services Inc. Stns: 2 AM,
2FM, 4 TV. WSSP(FM) Cocoa Beach, WINZ(AM) Miami,
WZTA(FM) Miami Beach and WWNZ(AM) Orlando, all
Florida; WICS(TV) Springfield, lll.; KGAN(TV) Cedar
Rapids, lowa; WGME-TV Portland, Me.; and WGGB-TV
Springfield, Mass. Ownership: Privately held. See News-
paper Crossownership. Hgs: Box 16277, One City Cen-
ter, Portland, Me. 04101 (207) 7806-9000.

Garamella Broadcasting Co. Stns: 1 AM, 3 FM.
KJJG(FM) Spencer, lowa; KSCR-AM-FM Benson and
KBJJ(FM) Marshall, both Minnesota. Ownership: Todd J.
Garamella, gen ptnr. Todd J. Garamella also is owner of
Monday Media Inc., licensee of KXLV-FM Cambridge,
Minn. and WXCE(AM) Amery, Wis. Hgs: 540 Emerson
Ave. North, Cambridge, Minn. 55008. (612) 338-2215.
Fax: (612) 339-3163.

Gateway Broadcasting Corp. Stns: 1 AM, 2 FM.
WBNJ(FM) Cape May Court House, N.J.; WCSS(AM)
and WKCL-FM Amsterdam, N.Y. Ownership: Joseph M.
Isabel, 69%. Cable TV. Hgs: 6 Genesee Lane, Amster-
dam, N.Y. 12010-1882. (518) 842-6803. Fax: (518) 842-
0737.

Gateway Communications Inc. Stns: 4 TV. WBNG-TV
Binghamton, N.Y.; WTAJ-TV Altoonaand WLYH-TV Lan-
caster, both Pennsylvania; and WOWK-TV Huntington,
W.Va. Executives; Lewis Klein, pres. Ownership:
Macromedia Inc., 100%. See also Newspaper Cross-
ownership. Hgs: One Bala Plaza, Suite 237, Bala Cyn-
wyd, Pa. 19004. (215) 664-4400.

Gaylord Broadcasting Co. Sins: 2 AM, 1 FM, 4 TV.
WKY(AM} Oklahoma City; WSM-AM-FM Nashville;
KTVT(TV) Fort Worth (Dallas) and KHTV(TV) Houston;
KSTW(TV) Tacoma, Wash. (Seattle); and WVTV(TV)
Milwaukee. (All 100% owned.) Executives: Edward L.
Gaylord, chmn; James R. Terrell, pres. Ownership: Okla-
homa Publishing Co., Oklahoma City, 100%. Cable TV.
See also Newspaper Crossownership. Hgs: Box 25125,
Oklahoma City 73125, {405) 232-3311.

Gazette Broadcast Co. Sins: 3 AM, 3 FM. WCLO(AM)-
WJVL(FM) Janesville, WBKV(AM)-WBWI-FM west
Bend and WFHR({AM)-WWRW(FM) Wisconsin Rapids,
all Wisconsin. Executives: S.H. Bliss, pres; Robert S.
Dailey, VP & genmagr; Charles A. Flynn, chief engr. Own-
ership: Sidney H. Bliss, majority stockholder. See also
Gazette Printing Co. under Newspaper Crossownership.
Hgs: 1 South Parker Drive, Janesville, Wis. 53545, (608)
754-3311.

Genesis Broadcasting Inc. Stns: 3 AM, 4 FM.
KSMJ(AM) SacramentoandKSFM(FM) Weoodland, both
Califomia; KXLT{FM) Denver and KRZN(AM} Thomton,
both Colorado; KBTS-FM Killeen (Austin) and
KONO(AM)-KSRR-FM San Antonio, both Texas. (All
100% owned.) Ownership: Booth American Co. (see list-
ing). Hgs: 5949 Sherry Lane, Suite 935, Dallas 76225.
(214) 361-2932. Fax: (214) 987-2524.

Genesis Communications Inc. Stns: 3 AM.WLQY (AM)
Hollywood and WPDQ(AM) Jacksonville, both Florida;
and WNIV(AM) Atlanta. Ownership: Bruce C. Maduri,
Robert F. Sterling iil, Joan Temple. Hgs: 805 Peachtree
St. N.E., 6th Floor, Atlanta 30308. (404) 875-0970. Fax:
(904) 269-3298.

Gillett Holdings Inc. Stns: 1+ AM, 1 FM, 10 TV.
KSBW(TV) Salinas and KSBY-TV San Luis Obispo, both
California; WTVT(TV) Tampa, Fla.; KBIZ(AM) and
KTWA(FM) Ottumwa, lowa; and WMAR-TV Baltimore.
Also owns 55% of SCI Television Inc., which owns
KNSD(TV) San Diego; WAGA-TV Atlanta; WSBK-TV
Boston; WJBK-TV Detroit; WIJW-TV Cleveland; and
WITI-TV Milwaukee. Ownership: George N. Gillett Jr.,
100%. Hgs: c/o Gillett Communications Management
Inc., 555 17th St., Suite 3300, Denver 80202, (303) 292-
0045. Fax: (303} 292-9603.

Gilmore Broadcasting Corp. Sins: 1 AM, 2 FM, 1 TV.
WLVE(FM) Miami Beach, Fla.; WEHT(TV) Evansville,
Ind.; KDBN{AM) Dallas and KMEZ-FM Fort Worth. Note:
KDBN(AM) Dallas and KMEZ-FM Fort Worth have been
sold, pending FCC approval. Executives: James S. Gil-
more Jr., chmn & CEO; Dean Goodman, exec VP, radio;
Fred Flodin, senior VP, finance; Louis E. Farraye, senior
VP, progmg, rsch & mkig; Douglas Padgett, VP (Evans-
ville, Ind.). Ownership: James S. Gilmore Jr., 100%. Hgs:

162 East Michigan Ave., Kalamazoo, Mich. 49007. (616)
381-6744. Fax: (616) 381-5326.

Gleason Marketing Services Inc. Stns: 2 AM, 1 FM.
WTME(AM) Auburn, WOXO-FM Norway and
WKTQ(AM) South Paris, all Maine. (All 100% owned.)
Note: Group has purchased WTBM(FM) Mexico, Me.,
pending FCC approval. Ownership: Richard D. Gleason.
Hgs: Box 72, Norway, Me. 04268, (207) 743-5911. Fax:
(207) 743-6913.

Global Communications Ltd. Stns: 9 TV. CllI-TV-2
Bancroft, CllI-TV-7 Midland, CIlI-TV-6 Ottawa, CllI-TV-4
Owen Sound, ClII-TV Paris, CIII-TV-27 Peterborough,
Clil-TV-23 Samia, CII-TV-22 Stevenson and CllI-TV-41
Toronto, ail Ontario. (All 100% owned.) Ownership: Can-
West Group Inc. Hgs: 81 Barber Greene Road, Don Mills,
Ont. M3C 2A2. (416) 446-5311. Fax: (416) 446-5371.

Goetz Broadcasting Corp. Stns: 6 AM, 6 FM. WIXN-
AM-FM Dixon, Ill.; WJPD-AM-FM Ishpeming and
WDMJ(AM) Marquette, both Michigan; WFAW(AM)-
WSJY(FM) Fort Atkinson, WDLB(AM)-WLJY(FM)
Marshfield, WRDB(AM)-WNFM(FM) Reedsburg and
WQJY(FM) West Salem, all Wisconsin. Executives: Na-
than L. Goetz, pres; John H. Hackman, senior VP & chief
operating off. Ownership: Nathan L. Goetz, 60%,; Robert
W. Goetz, 40%. Hgs: Box 630, Marshfield, Wis. 54449,
(715) 384-2191, Fax: (715) 387-3588.

Golden West Broadcasters. Stns: 2 AM, 2 FM.
KLIT(FM) Glendale and KMPC(AM) Los Angeles, both
Califoria; KVI{(AM) and KPLZ(FM) Seattle. Executives:
Gene Autry, chmn of the bd; Bill Ward, exec VP. Owner-
ship: Gene Autry, 100%. Hgs: 5858 Sunset Bivd., Los
Angeles 90078; (213) 460-5655. Fax: (213) 460-6620.

Golden West Broadcasting Ltd. Stns: 8 AM.
CHRB(AM) High River, Alberta; CFAM(AM) Altona,
CJRB(AM) Boissevain, CHSM(AM) Steinbach and
CKMW(AM) Winkler-Morden, all Manitoba; CHOO(AM)
Ajax, Ont.; CJSN(AM) Shaunavon and CKSW(AM) Swift
Current, both Saskatchewan. Executives: Elmer
Hildebrand, pres; Ken Wiebe, comptroller; David Wiebe,
mgr; Menno Friesen, sls mgr. Hgs: Box 950, Altona, Man.
ROG 0BO. (204) 324-6464. Fax: (204) 324-8918.

The GoldmanGroup. Stns: 2 AM, 2 FM. WJTN(AM) and
WWSE(FM) Jamestown, N.Y.; WYMT(AM) Burlington
and WXXX(FM) South Burlington, both Vermont. {All
100% owned.) Ownership: Simon Goldman and Paul
Goldman. Hgs: Box 1139, Jamestown, N.Y. 14701.(716)
487-1151. Fax: (716) 664-9326.

The Gomez Group. Sins: 2 AM, 1 FM. KABQ(AM) Albu-
querque, N.M.; KQXX(FM) McAllen and KIRT(AM) Mis-
sion, both Texas. (All 100% owned.) Ownership: Edward
L. Gomez, Dr. Severo Gomez, Vernon Gomez. Hgs: Box
4486, Albuquerque, N.M. 87196, (505) 243-1744.

Goodrich Broadcasting Inc. Stns: 4 AM, 5 FM.
WXLP(FM) Moline, Ill.; WMXH(FM) South Bend, Ind.;
KSTT(AM) Davenport, lowa; WVIC-AM-FM East Lan-
sing, WPLB({AM) Greenville, WODJ(FM) Gresnville
(Grand Rapids) and WSNX-AM-FM Muskegon, all Mich-
igan. (All 100% owned.) Ownership: Robert Emmett
Goodrich, 100%. Hgs: 3566 2%th St. S.E., Kentwood,
Mich. 49512. (616) 949-8760. Fax: (616) 949-8395.

Gore-Overgaard Broadcasting Inc. Stns: 3 AM.
WTAC(AM) Flint, Mich.; WTMR(AM) Camden, N.J.;
WRDZ(AM) Cleveland. Cwnership: Cordell Overgaard,
40%; Harold W. Gore, 40%. Hgs: 11285 Elkins Road, J-8,
Roswell, Ga. 30076. (404) 442-6711. Fax: (404) 475-
9875.

Gowdy Family Limited Partnership. Stns: 2 AM, 2 FM.
WCCM(AM) and WCGY (FM) Lawrence, Mass. (100%);
KOWB(AM) (100%)and KCGY-FM(31%) Laramie, Wyo.
Ownership: Curt Gowdy and Jerre Gowdy, 100%. Hgs:
33 Franklin St., Lawrence, Mass. 01840. (508) 682-5511.
Fax: (508) 685-9500.

Grande Radiolnc. Stns: 2 AM, 2 FM.KBKR(AM)-KKBC-
FM Baker and KLBM(AM)-KUBQ(FM) La Grande, both
Oregon. (All 100% owned.) Hgs: Box 807, La Grande,
Ore. 97850. (503} 963-4121.

Granite Broadcasting Corp. Sins: 4 TV.KNTV(TV} San
Jose, Calif.; WEEK-TV Peoria, Ill.; WPTA(TV) Fort
Wayne, Ind.; and KBJR-TV Superior, Wis. Executives:
W. Don Cornwell, pres; Stuart Beck, sec-treas. Hgs: One
Dag Hammarskjold Plaza, New York 10017.

Grantell Broadcasting. Stns: 1 AM, 2 FM. WIDO(FM)
Eutaw and WYLS(AM)-WSLY(FM) York, both Alabarna.
(All 100% owned.) Hgs: Rt. 1, Box 400-B. York, Ala.
36925. (205) 392-5234.

Gray Communications Systems Inc¢, Stns: 3 TV.
KTVE(TV)E|Dorado, Ark.(Monroe, La.); WJHG-TV Pan-
ama City, Fla.; and WALB-TV Albany, Ga. (All 100%
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owned.) Executive: Terry P. McKenna, pres. See also
Newspaper Crossownership. Hgs: Box 48, Albany, Ga.
31703. (912) 888-9390.

Great American Broadcasting. Stns: 6 AM, 12 FM, 5
TV. WBRC-TV Birmingham, Ala.; KTSP-TV Phoenix;
KSEG(FM) Sacramento, Calif.; KBPI-FM Denver;
WXTB(FM) Clearwater and WTSP-TV St. Petersburg,
both Florida; WKLS-FM Atlanta; WNDE(AM) and
WFBQ(FM) Indianapolis; WRIF(FM) Detroit, WDAF-AM-
TV andKYYS(FM) Kansas City, Mo.; WKRC-AM-TV and
WKRQ(FM) Cincinnati and WTVN(AM)-WLVQ{FM) Co-
lumbus, both Ohio; KEX(AM) and KKRZ(FM) Portland,
Ore.; WDVE(FM) Pitisburgh; and WLZR-AM-FM Mil-
waukee. Corporate officers: Charles S. Mechem Jr.,
chmn of exec committee; George E. Castrucci, chmn,
CEO; Gregory C. Thomas, senior VP, finance & chief
financial off; William Beurnann, senior VP, planning & cor-
porate dev; Anita L. Wallgren, VP, corporate rel & admin-
istration; Leon Brown, VP, TV engrg; Thomas Schurr, VP;
Vema Meyer, treas. Broadcast group officers: John P.
Zanotti, pres, TV group; James Ary, VP; Vince Barresi,
VP: Earl Beall. VP; Nick Bolton, VP; James Bryant, VP;
Terrence Connelly, VP; Thomas Connolly, VP; Michael
Costello, VP; David Crowl, VP; Perry Frey, VP; Carl Gard-
ner, VP; Herndon Hasty, VP; Jerry Kersting, VP bus affrs;
Greg Miller, VP TV opns; Nick Miller, VP mktg; Dave Mil-
ner, VP radio; Robert Roof, VP; Rabert Schutt, VP; Ron-
ald Bergamo, VP, Thomas Thon, VP; Christopher Wheat,
VP. Ownership: Subsidiary of Great American Commu-
nications Co., a public company. Hgs: One East Fourth
St., Cincinnati 456202, (513) 562-8000.

Great American Broadcasting Inc. Stns: 4 AM, 3 FM.
KBHS(AM) and KBMB({FM) Hot Springs, Ark.; KVGB-
AM-FM Great Bend, KWHK(AM)-KIUS(FM) Hutchinson
and KFRM(AM) Salina, all Kansas. Ownership: Mack
Sanders family. Hgs: 1200 Baker St., Great Bend, Kan.
67530. (316) 792-4317.

Great American Media Inc, Stns: 3 AM, 2 FM.
WGBR{AM)-WKTC(FM) Goldsboro, WTAB(AM)-
WYNA(FM) Tabor City and WCPS(AM) Tarboro, allNorth
Carolina. Cwnership: Donald W. Curtis, Jonathan D.
Longfellow, and others. Hgs: 5510 Six Forks Rd., Suite
103, Raleigh, N.C. 27609. (319) 848-1777.

Great Electric Communications Inc. Stns: 1 AM, 2FM.
KSBL(FM) Carpinteria and KUHL(AM)-KXFM(FM)
Santa Maria, both California. Ownership: C.A. Whatley,
M.T. Reichert, F. Blencowe, Nathan Roth. Hgs: Box 1964,
Santa Maria, Calif. 93456. (805) 922.7727.

Great Empire Broadcasting Inc. Sins: 5 AM, § FM.
KFDI-AM-FM Wichita, Kan.; KWKH-AM-FM Shreveport,
La.; KTTS-AM-FM Springfield, Mo.; WOW-AM-FM
Omaha; and KVOO-AM-FM Tulsa, Okla. (All 100%
owned.) Ownership: F.F. Mike Lynch, Michael D. Oatman
and Harold Stuart. Hgs: Box 1402, Wichita, Kan. 67201.
(316) 838-9141. Fax: (316) 838-3607.

Great Lakes Broadcasting Co. Stns: 4 AM, 1 FM.
WZTN(AM) Montgomery, Ala. (43%); WXVQ(AM) De
Land, Fla. (100%); KSVP(AM) and KTZA(FM) Artesia,
N.M. (50%); and WHAP(AM) Hopewell, Va. (80%). Own-
ership: Carl M. Adams, 100%. Hgs: Box 398, 763 Broad-
way, Lorain, Ohio 44052, (216) 244-6993.

Great Scott Broadcasting Ltd, Stns: 5 AM, 6 FM.
KXDE(FM) Merced, Calif.; WSSR(AM) and WZBH(FM)
Georgetown, Del.; WTTM(AM}and WCHR(FM) Trenton,
N.J.; WMBO(AM) and WPCX(FM) Aubum, N.Y.; WKST-
FM Eliwood City, WKST(AM) New Castle and
WPAZ(AM) Pottstown, all Pennsylvania; and KWQL(FM)
Dishman, Wash. (All 100% owned.) Hgs: Box 638, Potts-
town, Pa. 19464. (215) 326-4000.

Great Tralls Broadcasting Corp. Sins: 3 AM, 2FM, 2
TV.WFFT-TV Fort Wayne, Ind.; WHAG-TV Hagerstown,
Md.; WCOL-AM-FM Columbus, WING(AM} Dayton,
WGTZ(FM) Eaton and WIZE(AM) Springfield, all Ohio.
Executives: Alexander J. Williams, pres; Clark W. Davis,
exec VP; Jeffrey Bennett, dir of engrg; Scot L. Freeman,
chief financial off; Mary A. Pyper, controller; Jefirey S.
Ballentine, corporate dir of radio progmg. Hgs: 717 East
David Road, Dayton, Ohio 45429. (513) 294-3333.

Greater Media Inc. Stns: 7 AM, 7 FM. KLSX(FM) Los
Angeles and KRLA(AM) Pasadena, both California;
WWRC(AM) and WGAY-FM Washington; WMEX(AM)
and WMJX(FM) Boston; WCSX(FM) Birmingham and
WHND{(AM) Monroe, both Michigan; WCTC(AM) and
WMGQ(FM) New Brunswick, N.J.; WG SM{AM) Hunting-
ton and WCTO(FM) Smithtown, both New York;
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WPEN(AM) and WMGK(FM) Philadelphia. Executives:
Peter A. Bordes, chmn & CEO; Frank Kabela, pres; Tom
Milewski, exec VP; Charles W. Banta, group VP, radio;
Walter Veth, group VP, cable TV; John W, Zielinski, senior
VP, finance; Julian Breen, VP, progmg; Milford Smith, VP,
radio engrg; Robin Buss, VP, bus affairs. Washington
counsel: Schwartz, Woods & Mlller. Cable TV. See also
Newspaper Crossownership. Hgs: Box 859, East Bruns-
wick, N.J. 08816. (201) 247-6161.

The Green Group. Stns: 3AM, 2 FM, 2 TV. WMGM(FM)
Atlantic City, WTYO(AM) Hammonton, WOND({AM)
Pleasantville and WMGM-TV Wildwood, all New Jersay;
WENY-AM-TV and WLEZ(FM) Elmira, N.Y. Ownership:
Howard L. Green, 50%; Donald M. Simmons, 50%. See
also South Jersey Radio Inc. under Newspaper Cross-
ownership. Hgs: 1601 New Road, Linwood, N.J. 08221.
(609) 641-1400.

Gross Communications Corp. Stns: 1 AM, 2 FM.
WLOQ(FM)Winter Park, Fla.; KQIV(AM) andKMXK(FM)
Litchfield, Minn. Ownership: John P. Gross, pres, 100%.
Hags: 170 West Fairbanks Ave., Winter Park, Fla. 32789.
(407) 647-5557.

Group Six Communications. Stns: 1 AM, 2 FM.
WWOC(FM) Avalon, N.J.; WCLI(AM) and WZKZ(FM)
Coming, N.Y. (Al 100% owned.) Executive: Lawrence P.
Herbster, pres. Hgs: 507 Epping Forest Rd., Annapolis,
Md. 21401. (609) 465-9400, (301) 849-8155. Fax: (609)
465-2463.

Group W.- See Westinghouse Broadcasting Co.

Guardian Communications inc. Stns: 5 AM.KFEL(AM)
Pueblo, Colo.; WFEL(AM) Towson, Md.; KKIM(AM) Albu-
quergue, N.M.; WTSJ(AM) Cincinnati and WCCD(AM)
Parma, both Ohio. Ownership: Mark F. McNeil. Hgs: Box
31440, Cincinnati 45231, (513) 931-8080.

Guif Central Radio Network. Stns: 2 AM, 2 FM.
WJIWF(AM}-WMBC(FM) Columbus and WFOR(AM)-
WHER(FM) Hattiesburg, both Mississippi. Ownership:
J.W. Furr. Mgs: Box 707, Columbus, Miss. 39701.

Gulf South Broadcasters Ltd. Stns: 2AM, 3FM, 1 SW.
KKAY-FM Donaldsonville (25%), KGLA(AM) Gretna
(10%), WRNO (shortwave) andWRNO-FM NewOrleans
(100%), KXOR(FM) Thibodaux (100%) and KKAY (AM)
White Castle (25%), all Louisiana. Ownership: Joseph M.
Costello llI. Hgs: 4539 I-10 Service Road, Metairie, La.
70002. (504) 889-2424.

Guyann Corp. Sins:2 AM,2FM. KFLG-AM-FM Bullhead
City and KAFF-AM-FM Flagstaff, both Arizona. (All 100%
owned.) Ownership: Guy Christian, 100%. Hgs: Box
1930, Flagstaff, Ariz. 86002. (602) 774-5231. Fax: (602)
779-2988.

H

H&C Communications Inc. Stns: 1 AM, 6 TV.KVOA-TV
Tucson, Ariz.; WESH(TV)Daytona Beach, Fla.; KCCI-TV
Des Moines, lowa; WTVF(TV) Nashville; KPRC-AM-TV
Houston and KSAT-TV San Antonio, both Texas. Owner-
ship: Oveta Culp Hobby, William P. Hobby, Jessica H.
Catto. Hgs: 3050 Post Oak Blvd., Suite 1330, Houston
77056. (713) 993-2500.

H & D Broadcast Group. Stns: 7 AM, 8 FM. WSUB(AM)
and WQGN-FM Groton, Conn.; WRGI(FM) Naples, Fla.;
WKRS(AM) and WXLC(FM) Waukegan, lll.; WFHN(FM)
Fairhaven and WBSM(AM) New Bedford, both Massa-
chusetts; WFPG-AM-FM Atlantic City, N.J.; WTLB(AM)
and WRCK(FM) Utica, N.Y.; WBBW(AM) and
WBBG(FM) Youngstown, Ohio; WSYB(AM) and
WZRT(FM) Rutland, Vt. Executives: Joel M. Hartstone
and Barry J. Dickstein. Hgs: 20 Stanford Orive, Farming-
ton, Conn. 06032. (203) 678-7800. Fax: (203) 676-2439.

HGF Media Group. Sins: 5 AM, 4 FM. WXKW(AM) Al-
lentown, WKHL(AM) Hughesville, WLSH(AM) Lansford,
WMIM(AM) Mount Carmel, WKHL-FM Salladasburg,
WSPI(FM) Shamokin, WMGH-FM Tamaqua and
WXKU(AM)-WQXA(FM) York, all Pennsyivania. Owner-
ship: Harold G. Fuimer I1l, 100%. Hgs: Traylor Hotel, 15th
& Hamilton Sts., Allentown, Pa. 18102, (215) 434-9511.

HSN Communications Inc. Stns: 12 TV. KHSC(TV) On-
tario, Calif. (Los Angeles); WYHS(TV) Hollywood (Miami)
and WBHS(TV) Tampa, both Florida; WEHS(TV) Aurora,
Il (Chicago); WHSW(TV) Baltimore; WHSH(TV) Marl-
borough, Mass. (Boston); WHSE(TV) Newark (New
York) and WHSP(TV) Vineland (Philadelphia), both New
Jersey;, WHSI(TV) Smithtown, N.Y.; WQHS(TV) Cleve-

land; KHSH(TV) Alvin (Houston) and KHSX(TV) Irving
(Dallas), both Texas; plus low power TV WB0AI New York
and CPs for low power TVs in Charlotte, N.C., Dayton,
Ohio and Memphis. Executives: L.W. Paxson, chmn; Jeff
McGrath, pres: John Gabel, VP administration & finance;
Al Evans, VP engrg & dev; Lia Afriat Hernandez, VP pro-
gmg & compliance. Ownership: Home Shopping Network
Inc., 100% (Roy M. Speer, chmn & CEO). Otherinterests:
Blackstar Communications Inc. {see listing), Roberts
Broadcasting Co.. Urban Broadcasting Corp. and HSN
Telemation Inc. in Chicago, Denver, Los Angeles and Se-
attle. Broadcast hgs: 390 West Market St., Newark, N.J.
07107. (201) 643-6800. Fax: (201) 480-1361.

HVS Partners. Stns: 3 AM, 4 FM. WHBT(AM) and
WBGM-FM Tallahassee, Fla.; WOPW(FM) Augusta,
Ga.; WQHQ(FM) Ocean City-Salisbury and WLVW(AM)
Salisbury, both Maryland; WWQQ-FM Witmington, N.C.;
and WGUS(AM) North Augusta, S.C. (All 100% owned.)
Ownership: Gisela Huberman and Thomas
Schattenfield. Hgs: 1511 K St. N.W., Suite 1100, Wash-
ington 20005. (202) 347-4788. Fax: (301) 983-4066.

Hall Communications Inc. Stns: 5 AM, 5 FM.
WICH(AM) and WCTY(FM) Norwich, Conn.;
WONN(AM) Lakeland and WPCV(FM) Winter Haven,
both Florida; WNBH(AM) and WCTK(FM) New Bedford,
Mass.; WLPA(AM) and WNCE(FM) Lancaster, Pa.;
WJOY(AM) and WOKO(FM) Burlington, Vt. Executives:
Robert M. Halll, pres; Richard P. Reed, exec VP; Arthur
Rowbotham, VP; Edd Monskie, VP, engrg; Evelyn Wolf,
bus mgr; James Reed, VP, news & progmg. Hgs: Cuprak
Road, Norwich, Conn. 06360. (203) 887-3511. Fax: (203)
886-7649.

Halloran Broadcasting Co. Stns: 2 AM, 1 FM.
KNAK(AM) Delta and KPRX{AM)-KPRQ(FM) Price, both
Utah. Hgs: Box 1406, Price, Utah 84501. (801) 637-1080.

Harris Enterprises. Stns:2 AM, 2 FM. KIUL{AM) Garden
City and KWKR(FM) Leoti, both Kansas; and KRGI-AM-
FM Grand Island, Neb. Executive: Robert Wells, VP.
Ownership: John P. Harris family. See also Newspaper
Crossownership. Broadcast hgs: Box 878, Garden City,
Kan. 67846. (316) 276-3251.

Harriscope Corp. Stns: 2 TV. KWHY-TV (74%) Los An-
geles; and WSNS(TV) Chicago (50%). Executives: Burt
I. Harris, pres; Harvey Simpson, dir of finance. Owner-
ship: Burt I. Harris and Irving B. Harris. Hgs: 10920 Wil-
shire Blvd., Suite 1420, Los Angeles 90024, (213)
208-6118. Fax: (213) 208-6120.

Harron Communications Corp. Sins: 2TV. WMTW-TV
Poland Spring, Me.; and WKTV(TV) Utica, N.Y. Owner-
ship: Harron family group, 99.6%; and others. Cable TV:
11 cable systems serving over 200,000 basic subscrib-
ers. Hgs: 70 E. Lancaster Ave., Frazer, Pa. 19355. (215)
644-7500. Fax: (215) 6442790.

George C. and Wilda Gene Hatch Stns. Stns: 3AM, 3
FM, 2 TV. KUPI(AM) Ammon and KUPI-FM Idaho Falls,
both Idaho; KUSG(TV) St. George, KALL(AM)-KLCY-
FM/KUTV(TV) Salt Lake City and KVEL(AM)-KUIN(FM)
Vernal, all Utah. Principal owners: George C. and Wilda
Gene Hatch. See also Standard Communications Inc.
under Newspaper Crossownership. Hgs: 312 E. South
Temple, Salt Lake City 84111. (801) 364-3561.

Hawthorne Broadcasting Inc. Stns: 1 AM, 2 FM. KIKM-
FM Sherman and KZEYSAM)-KROZ(FM) Tyler, both
Texas. (All 100% owned.} Ownership: Paine Webber
Capital, New York. Hgs: Box 4248, Tyler, Tex. 75712.
(214) 593-1744. Fax: (214) 593-2666.

He's Aiive Inc. Sins: 3 FM. WLIC(FM) Frostburg and
WAIJ(FM) Grantsville, both Maryland; and WRIJ(FM)
Masontown, Pa. Ownership: Non-stock, non-profit orga-
nization. Hgs: Box 540, Grantsville, Md. 21536. (301)
895-3292.

Hearst Broadcasting Group. Stns: 4 AM, 3FM, 6 TV.
WBAL-AM-TV and WIYY(FM) Baltimore; WCVB-TV
Boston; WDTN(TV) Dayton, Ohio; KMBC-TV Kansas
City, Mo.; WISN-AM-TV and WLTQ(FM) Milwaukee;
WTAE-AM-TV and WHTX{FM) Pittsburgh; and
WAPA(AM) San Juan, P.R. Note: WAPA(AM) San Juan,
P.R. has been sold, pending FCC approval. Executives:
John G. Conomikes, VP, gen mgr of bestg; David J. Bar-
rett, gen mgr of radio. Ownership: All broadcasting prop-
erties are 100% owned and operated by TheHearst Corp.
WBAL-AM-TV AND WIYY(FM), WCVB-TV, WDTN(TV),
KMBC-TV, WISN-AM-TV-WLTQ(FM) and WTAE-AM-
TV, WHTX(FM) licensedto The Hearst Corp. WAPA(AM)
licensedto Hearst Radio Inc. See The Hearst Corporation
under Newspaper Crossownership. Hgs: 959 Eighth
Ave., New York 10019. (212) 649-2300.

Heart of Dixie Broadcasting Corp. Sins: 2 AM, 2 FM.
KWCL-AM-FM Oak Grove, La.; WELZ(AM) AND
WVRD(FM) Belzoni, Miss. (All 100% owned.) Owner-
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ship: Bennett Strange, Mayme Strange. Hgs: Drawer
740, Mansfield, La. 71052, (318) 872-4414.

Hedberg Broadcasting Group. Stns: 3 AM, 5 FM.
KRIB(AM)-KLSS-FM Mason City, KUOO(FM) Spirit Lake
and KAYL-AM-FM Storm Lake, all lowa; KEEZ-FM Man-
kato and KMRS(AM)-K KOK-FM Morris, both Minnesota.
Ownership: Paul C. Hedberg owns 100% of KRIB(AM)-
KLSS-FM, KUOO(FM) and KEEZ-FM; 50% of KAYL-AM-
FM: and 16% of KMRS(AM) and KKOK-FM. Mark P.
Hedberg owns 50% of KAYL-AM-FM. Hgs: Box 528,
Spirit Lake, lowa 51360. (712) 336-5800. Fax: (712) 336-
1634.

Ragan Henry Broadcast Group Inc. Stns: 2 AM, 4 FM.
WWIN(AM) Baltimore and WWIN-FM Glen Bumnie, both
Maryland; WKSG(FM) Mount Clemens, Mich.;
WXLE(FM) Johnstown, Ohio; WDIA(AM) and
WHRK(FM) Memphis. Note: FCC has granted the sale
of WWIN(AM) Baltimore and WWIN-FM Glen Burnie,
both Maryland, but deal has not been completed. Group
also has purchased WBZN-AM-FM Racine, Wis., pend-
ing FCC approval. Ownership: Ragan Henry, Michael
Driscoll, Sheila Weiss, Patricia Hussey. Ragan Henry
owns 100%of U.S. Radio L.P. (see listing) and is an officer
and dir of KDIA(AM) Oakland. Calif.; WCMC(AM) and
WZXL(FM) Wildwood, N.J.; and KIDZ(AM) In-
dependece, Mo. Hgs: 1207 Chestnut St., Suite 200, Phil-
adelphia 19107. (215) 563-2910.

Henry Broadcasting. Stns: 5 AM, 6 FM. KMJ(AM)-
KFYE(FM) Fresno, KDUO(FM) Riverside, KZXR(AM)-
KDON(FM) Salinas and KRSO(AM) San Bemardino, all
California; KVOD(FM) Denver; KFAB(AM) and
KGOR(FM)Omaha; KESI{(AM) andKUFO(FM) Portland,
Ore. (All 100% owned.) Ownership: Charlton H. Buckley,
pres, 100%. Note: Henry Broadcasting Co. is 75% owner
of Henry Hawaii Broadcasting, licensee of KIKI-AM-FM
Honolulu. Has: 2277 Jerrold Ave., San Francisco 94124.
(415) 285-1133.

Heritage Broadcast Group Inc. Stns: 3 AM, 6 FM.
WAAX(AM) and WQEN(FM) Gadsden, Ala.; WOLZ(FM)
Fort Myers, WYGC(FM) Gainesville and WNFI(FM) Pal-
atka, all Florida; WWNC(AM) and WKSF(FM) Asheville,
N.C.; KRKK(AM) and KQSW(FM) Rock Springs, Wyo.
Executives: James T. Cullen Jr., chmn of the bd; Adam
G. Polacek, pres. Hgs: 1786 Northeast Freeway N.E.,
Atlanta 30329.

Heritage Media Corp. Stns: 6 AM, 5 FM, 7 Tv.
KDAY(AM) Santa Monica, Calif.; WEAR-TV Pensacola,
Fla.; WRTH(AM) and WIL-FM St. Louis; WPTZ(TV) North
Pole (Plattsburgh) and WBBF(AM)-WBEE-FM Roches-
ter, both New York; KAUT(TV) Oklahoma City; KKSN-FM
Portland, Ore.; KIVV-TV Lead, KDLT(TV) Mitchell and
KEVN-TV Rapid City, all South Dakota; KRPM(AM) Se-
attle, KRPM-FM Tacoma and KKSN(AM) Vancouver, all
Washington; WCHS-TV Charleston, W.Va.; WEMP(AM)
and WMY X(FM) Milwaukee. (All 100% owned.) Execu-
tives: Jim Hoak, chmn: David Walthall, pres; Jack Robin-
ette, pres of TV group; Paul Fiddick, pres of radio group.
Ownership: James M. Hoak Jr. Hgs: 1 Galleria Tower,
13355 Neel Rd., Suite 1500, Dallas 75240. (214) 702-
7380.

The Heusser Group. Stns; 1 AM, 3 FM. KZTR-FM
Camarillo (56%), KKDJ(FM) Fresno (100%) and
KZTR(AM) Santa Paula (56%), all California; and
KZHT(FM) Provo, Utah (56%). Ownership: Wallace A.
Heusser, 100%. Hgs: 1525 E. Shaw Ave., Fresno, Calif.
93710. (209) 226-5991. Fax: (209) 226-1149.

Bennie E. Hewett Stns. Stns: 3 AM, 2 FM. WHOD-AM-
FM Jackson, Ala.; WLBA(AM) Gainesville, WHFE(FM)
Lakeland and WNGA(AM) Nashville, all Georgia. (Al
100% owned.) Ownership: Bennie Hewett. Hgs: 311
Green 5t N.E., Suite 211, Gainesville, Ga. 30501. (404)
536-3890.

High Media Group. Sins: 2 AM, 2 FM. WNVL(AM) and
WCKU(FM) Nicholasville, Ky.; and WCYK-AM-FM
Crozet, Va. Cable TV. Hgs: 1853 William Penn Way, Lan-
caster, Pa. 17605. (717) 293-4410. Fax: (717) 293-4416.

High view Broadcasting Corp. Stns: 2 AM, 2 FM.
WRHZ(AM)-WRCN-FM Riverhead and WFAS-AM-FM
White Plains, both New York. Hgs: 27 Harrison St., New
Haven, Conn. 06515.

Hirsch Broadcasting inc. Stns: 2 AM, 2 FM. WWRK-
AM-FM Eiberton and WWNS(AM)-WMCD(FM)
Statesboro, both Georgia. (All 100%owned.) Ownership:
Nathan Hirsch. Hgs: Box 958, Statesbore, Ga. 30458.
(912) 764-5448.

Heffman Communications/Hoffman Media Inc. Stns:
2 AM, 2 FM. WYNX(AM) Smyrna, Ga.; WQCK(FM) Clin-
ton, La.: WGGM(AM) and WDYL(FM) Chester, va. (All
100% owned.) Hgs: 2461 Eisenhower Ave., Alexandria,
Va. 22331. (703) 960-4700.



Hoker Broadcasting inc. Stns: 2 AM, 4 FM. WRXJ(AM)
and WCRJ-FM Jacksonwville, Fla.; WMLX(AM) Florence,
Ky. (Cincinnati); WDFX(FM) Detroit; KCFX{FM)
Harrisonville (Kansas City), Mo.; and WOFX(FM) Fair-
field, Ohio (Cincinnati). Note: WDFX(FM) Detroit has
been sold, subject to FCC approval. Ownership: Jay
Hoker, Communications Partners Ltd., BancBoston Cap-
ital, Republic Venture Group, MVenture Corp. Hgs: 5949
Sherry Ln., LB156, Dallas 75225. (214) 739-1006. Fax:
(214) 692-5479.

Holt Broadcasting Service. Stns: 3 AM, 2 FM, 1 TV.
WHHY-AM-FM Montgomery, Ala.; WTWC(TV)
Tallahassee, Fla.; WHSY-AM-FM Hattiesburg and
WHNY (AM) McComb, both Mississippi. Executive:
Charles W. Holt, chmn of the bd. Ownership: Charles W.
Holt owns 100% of WHNY({AM); 70% of WHHY-AM-FM
and WTWC(TV); and 51% of WHSY-AM-FM. Connie |.
Holt owns 24.5% of WHSY-AM-FM; 10% of WHHY-AM-
FM and WTWC(TV). Robert N. Robinson owns 24.5% of
WHSY-AM-FM; 20% of WHHY-AM-FM and WTWC(TV).
Hgs: Box 1978, Hattiesburg, Miss. 39403. (601) 545-
1235.

The Holt Corporations. Stns: 4 AM, 6 FM. WTKX-AM-
FM Pensacola, Fla.; WOAD(AM) and WJMI(FM) Jack-
son, Miss.; KMXQ(FM) Socorro, N.M.; WKAP(AM)
Allentown, WBNE(FM) Benton and WZZO(FM) Bethle-
hem, all Pennsylvania; and WUSQ-AM-FM Winchester,
Va. Note: WUSQ-AM-FMWinchester, Va. has been sold,
subject to FCC approval. Ownership: Arthur H. Holt, 1.
Phyllis Holt. Hgs: One Tower Park, Route 50 West, Rt. 9,
Box 34, Winchester, Va. 22601. (703) 662-0123.

The Home News Co.Sins: 5AM, 5 FM, 2TV.KTYD(FM)
Santa Barbara, KWG(AM) Stockton and KSGO(FM)
Tracy, all California; WINE(AM) and WRKI(FM) Brook-
field, Conn.; WEVU(TV) Naples, Fla.; WKTP(AM) Jones-
boro and WKPT-AM-TV and WTFM(FM) Kingspont, beth
Tennessee; KAQQ(AM) and KISC(FM) Spokane, Wash.
Executive: William M. Boyd. Ownership: William M.
Boyd, estate of Hugh N. Boyd. See also Newspaper
Crossownership. Hgs: ¢/o W.M. Boyd, Box 551, New
Brunswick, N.J. 08303, (201) 246-5633. Fax: (201) 246-
3167.

Home Shopping Network Inc. See HSN Communica-
fions Inc.

Hubbard Broadcasting Inc. Sins: 1 AM, 1 FM, 9 TV.
WTOG(TV) St. Petersburg, Fla; KSAX(TV) Alexandria,
WDIO-TV Duluth, WIRT(TV) Hibbing, KRWF(TV) Red-
wood Falls and KSTP-AM-FM-TV St. Paul (Minneapolis),
all Minnesota; KOB-TV Albuguerque, KOBF(TV) Far-
mington and KOBR(TV} Roswell, all New Mexico. Offi-
cers: Stanley S. Hubbard, chmn, pres & CEQ; Gerald D.
Deeney, VP & treas; Marvin L. Rosene, VP; Stanley E.
Hubbard I, VP; Carlos Luis, VP; Ralph J. Dolan, VP; John
Mayasich, VP & pres of radio division; Harold C. Crump,
VP; Ginny Hubbard Morris, VP; Robert W. Hubbard, VP;
Kathryn Hubbard Rominski, sec; Constance L. Eckert,
asst sec; Marvin Rosenberg, asst sec. Stockholders:
Stanley E. Hubbard Trust, 71%: Stanley S. Hubbard
Trust, 20%. Hgs: 3415 University Ave., St. Paul 55114.
(612) 646-5555.

Humber Valley Broadcasting Co. Stns: 6 AM, 4 FM.
CFCB(AM) Corner Brook (AM stereo), CFLC-FM Chur-
chill Falls (Labrador), CFDL-FM Deer Lake, CFLN(AM)
Goose Bay (Labrador), CFNW{AM) Port au Choix,
CFGN(AM) Port aux Basques, CFCV-FM Si. Andrews,
CFNN-FM St, Anthony, CFSX(AM) Stephenville and
CFLW(AM) Wabush (Labrador), ali Newfoundland. (All
100% owned.) Executives: Dr. Neel F. Murphy, pres;
James R. O'Rourke, gen mgr; Roger Humber, stn mgr;
Larry Boume, gen sls mgr; Chris Green, news dir. Hgs:
Box 570, Corner Brook, Nfld. A2H 6H5. (709) 634-3111.

John Hutton Corp. Stns: 2 AM, 2 FM. KUMU-AM-FM
Honolulu and KQNG-AM-FM Lihue, both Hawaii. (All
100% owned.) Ownership: John Weiser Jr., 100%. Hgs:
441 North Nimitz Highway, Honolulu 96817. (808) 531-
4511.

Illinois Bible Institute Inc. Sins: 3 FM. WIBI(FM) Car-
linville, WBGL(FM) Champaign and WCIC(FM) Pekin, all
Illinois. (All 100% owned.) Executive: Richard C.
Whitworth, dir of radio. Hgs: Box 126, Carlinville, IIl,
62626. (217) 854-3261.

Birney Imes Jr. Stns. Sins: 4 TV. WCBI-TV Columbus,
Miss. (100%); WMUR-TV Manchester, N.H. (90%):
KDBC-TV El Paso; and WBOY-TV Clarksburg, W. va.
{92.5%). See also Imes Communications Group under
Nwspr Crossownership. Hgs: ¢/o Columbus Television
Inc., Box 271, Columbus, Miss. 39703.

Independence Broadcasting Corp. Stns: 4 AM, 5 FM.
KOEL-AM-FM Oelwein, lowa; KSAL(AM) and
KYEZ(FM) Salina, Kan.; KEBC(FM) Oklahoma City;
KFIZ(AM)-WFON(FM) Fond du Lac and WLIP{(AM)-
WJZQ(FM) Kenosha, both Wisconsin. (All100% owned.)
Executives: Peter Sulick, chmn, pres & CEQO; Ray
Leafstedt, exec VP, chief operating off; Mike Topoll, VP;
Oshorne Mills, sec. Hgs: 401 Merritt-7, Corparate Park,
Norwalk, Conn. 06851. (203) 847-7774. Fax: (203) 847-
6285.

Infinity Broadcasting Corp. Stns: 6 AM, 11 FM.KROQ-
FM Pasadena and KOME(FM) San Jose, both California;
WQYK-FM St. Petersburg and WQYK(AM) Seffner (St.
Petersburg), both Florida; WJJD{AM) and WJMK(FM)
Chicago; WLIF-AM-FM Baltimore; WBCN(FM) Boston;
WOMC(FM) Detroit; WZRC(AM) and WXRK(FM) New
York; WY SP(FM) Philadelphia; KVIL{AM) Highland Park,
KVIL-FM Highland Park-Dallas and KXY Z(AM) Houston,
all Texas; and WJFK(FM) Manassas, Va. (All 100%
owned.) Executive: Mel Karmazin, pres & CEQ. Owner-
ship: Mel Karmazin, 20%; Mike Wiener, co-chmn, 10%;
Gerald Carrus, co-chmn, 10%. Hgs: 600 Madison Ave.,
New York 10022, (212) 750-6400.

Robert Ingstad Broadcast Properties. Stns: 4 AM, 4
FM. KBUF(AM) and KKJQ(FM) Garden City, Kan.;
KK PR-AM-FM Kearney, Neb.; KGF X-AM-FM Pierre and
KJJQ(AM)-KKQQ(FM) Volga, both South Dakota. Own-
ership: Rabert E. Ingstad, 100%. Hgs: Box 907, Valley
City, N.D. 58072. (701) 845-1490.

Tom Ingstad Broadcasting Group Sins: 4 AM, 6 FM.
KPXR(FM) Anchorage; KXIC(AM) and KKRQ(FM) lowa
City; KLTA(FM) Breckenridge, Minn.; KIMM(AM)-
KGGG-FM Rapid City and KSOO(AM)-KPAT(F M) Sioux
Falls, both South Dakota; KIT(AM) and KATS(FM)
Yakima, Wash. Executive: Tom Ingstad, pres. Hgs: Depot
on DeMers, Box 1415, Grand Forks, N.D. 58201. (612}
921-2434. Fax: (612) 921-2433.

Ingstad Broadcasting Group. Stns: 2 AM, 2 FM.
KWAD(AM)and KKWS(FM)Wadena, Minn.. and KOVC-
AM-FM Valley City, N.D. Executive: Robert Ingstad, pres.
Has: Box 994, valley City, N.D. 58072.

Inner City Broadcasting. Stns: 3 AM, 3FM. KBLX-AM-
FM Berkeley, Calif.; WLIB(AM) and WBLS(FM) New
York; KSJL(AM) and KSAQ(FM) San Antonio, Tex. (All
100% owned.) Executive: Pierre Sutton, pres. Cable TV:
Inner-Unity Cable, Queens, New York. Hgs: 801 Second
Ave., New York 10017. (212) 661-3344.

InterMart Broadcasting Corp. Stns: 3 FM. WMMO(FM)
Orlando, Fla. (30.7%); WGCO(FM) Jesup, Ga. (66
2/3%); and KMMK(FM) Las Vegas (100%). Executives:
Jamas E. Martin Jr., chmn; Harley P. Park, VP, chief fi-
nancial off & chief administrative off; Patricia S. Fierro,
comporate sec. Ownership: James E. MartinJr. Hgs: 4250
Lakeside Drive, Suite 210, Jacksonville, Fla. 32210.
(904) 384-1000.

International Churchof the FoursquareGospel. Stns:
1 AM, 2 FM. KHIS-AM-FM Bakersfield and KFSG(FM)
Los Angeles, both Califomia. (All 100% owned.) Owner-
ship: No stockholders. Religious, non-profit comporation.
Hgs: 1910 W. Sunset Bivd., Los Angeles 90026. (213)
483-5374. Fax: (213) 413-3824.

Interstate Broadcasting Systems Inc. Stns: 2 AM, 2
FM. KRDS(AM) Tolleson and KTIM(AM)-KRDS-FM
Wickenburg, both Arizona; and KYMS(FM) Santa Ana,
Calif. Note: KTIM(AM) Wickenburg, Ariz. has been sold,
subject to FCC approval. Ownership: Paul J. Toberty,
Joyce K. Toberty. Hgs: 1740 W. Katella, Ste. A, Orange,
Calif. 92667. (714) 997-4436. Fax: (714) 997-0182.

Inter-Urban Broadcasting. Stns: 3 AM, 3 FM.
WIZA(AM) Savannah, Ga.: KATZ-FM Alton, Il
WIZF(FM) Erlanger, Ky.; WYLD-AM-FM New Orleans;
and KATZ(AM) Si. Louis. Executives: Thomas P. Lewis,
chmn; James J. Hutchinson Jr., pres. Hgs: 2906 Tulane
Ave., New Orleans 70119. (504) 822-1945,

J

Jacor Communications Inc. Stns: 5 AM, 8 FM.
KOA(AM) and KRFX(FM) Denver; WFLA(AM) and
WFLZ-FM Tampa, Fla.; WGST(AM) and WPCH(FM) At-
lanta; WLW(AM)-WEBN(FM) Cincinnati and WMJI{FM}
Cleveland; WYHY(FM) Lebanon (Nashville) and
WMYU(FM) Sevierville (Knoxville), both Tennessee;
KTRH(AM and KLOL(FM) Houston. (All 100% owned.}
Executives: Terry S. Jacobs, chmn of the bd, pres &CEQ;
Robert L. Lawrence, exec VP & co-chief operating off;
Randy Michaels, exec VP & co-chief operating off; R.
Christopher Weber, senior VP & chief financial off; Jon M.
Berry, senior VP & treas; John E. Lauer, VP. Cable TV.
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Hgs: 1300 Central Trust Center, 201 East Fifth St., Cin-
cinnati 45202. (513) 621-1300. Fax: (513) 621-0090.

Jefferson-Pilot Communications Co. Stns: 5 AM, 5
FM, 2 TV. KSON-AM-FM San Diego; KYGO-AM-FM
Denver; WLYF(FM)Miami and WMRZ(AM) South Miami,
both Florida; WQXI(AM) Atlanta and WSTR(FM)
Smyrna, both Georgia; WBT-AM-FM and WBTV(TV)
Charlotte, N.C.; and WWBT(TV) Richmond, Va. (All
100% owned.) Executives: William E. Blackwell, pres.
Ownership: Jefferson-PilotCorp., 100%. Hgs: One Julian
Price Place, Charlotte, N.C. 28208. (704) 374-3500. Fax:
(704) 374-3885.

Jesup Broadcasting Corp. Stns: 4 AM, 4 FM.
WLOP(AM)-WIFO-FM Jesup and WMVG(AM)-
WKZR(FM) Milledgeville, both Georgia; WCAM(AM)-
WPUB-FM Camden and WDKD{AM)-WWKT-FM
Kingstree, both South Carolina. Ownership: Gary David-
son, Dale Van Cantfort, Charlie Walker, Don La Duke.
Cable TV. Hgs: 1250 W. Charliton St., Milledgeville, Ga.
31061. (912) 452-0586.

The Jet Broadcasting Co. Sins: 1 AM, 2 FM, 1 TV.
WHOT-AM-FM Youngstown, Ohio; WJET(FM) and
WJET-TV Erie, Pa. Ownership: Myron Jones owns 85%
of WHOT-AM-FM and 75% of WJET(FM) and WJET-TV.
John Kanzius owns 15% of WHOT-AM-FM and 25% of
WJET(FM) and WJET-TV. Hgs: 1635 Ash St., Erie, Pa.
16503. (814) 455-2741. Fax: (814) 459-0838.

Jones-Eastern Radio Inc. Stns: 3 AM, 4 FM. WVBS-
AM-FM Burgaw and WRSF(FM) Columbia, both North
Carolina; WUJM-AM-FM Goose Creek (Charleston) and
WYAK-AM-FM Surfside Beach-Garden City, both South
Carolina. (Al 100% owned.) Executives: C.J. Jones,
pres, CEQ; Carolyn S. Jones, senior VP; Harold Smoak,
chief financial off; Bob Casey, VP progmg; Gary Morris,
VP-opns; Don Powaers, dir of engrg. Ownership: C.J.
Jones, 100%. Hgs: 1 Carriage Lane, Suite C-100,
Charleston, S.C. 29407. (803) 571-6555.

Jonsson Communications Corp. Stns: 2 AM, 1 FM.
KSAC(AM) Sacramento, Calif.; KPLY(AM) and
KKMR(FM) Sparks, Nev. Executive: Kenneth A. Jons-
son, pres. Ownership: Kenneth A. Jonsson and Diana
Jonsson, 100%. Note: Group owns five muitichannel
multipoint distribution service (MMDS) channels and
leases four more in Reno dba Quadravision. Hgs: 233
Wilshire Blvd., Suite 900, Santa Monica, Calif. 90401.
(213) 451-3230.

Journal Communications In¢.-- See WTMJ Inc.

Joyner Communications Inc. Stns: 1 AM, 4 FM.
WTRG(FM) Rocky Mount and WZFX(FM) Whiteville
(Fayetteville), both North Carslina; WROV-FM Martins-
ville and WROV(AM) Roanoke, both Virginia; and
WTFX(FM) Watertown, Wis. Executive: A. Thomas Joy-
ner, pres. Ownership: A. Thomas Joyner, 60%; David
Weil, 40%.Hgs: 2000 Regency Parkway, Suite 450, Cary,
N.C. 27511. (919) 469-8383.

K

K to Z Ltd. Stns: 2 AM, 2 FM. KLNT(AM) and KCLN-FM
Clinton, lowa; and WGLR-AM-FM Lancaster, Wis. Own-
ership: Jack E. Kaufiman and James L. Zimmermann.
Hgs: 206 S. Sheridan St., Lancaster, Wis. 53813. (608)
723-7671. Fax: (608) 723-7674.

KAT Broadcasting Corp. Stns: 5 AM, 3FM. WWTR-FM
Bethany Beach, Del.; WETT(AM) Ocean City, Md.;
WFLB(AM) Fayetteville and WHCC(AM)-WQNS(FM)
Waynesville, both North Carolina; WDSC(AM) and
W2ZNS(FM) Dillon, S.C.; and WSVS(AM) Crewe, Va. Ex-
acutive: Ellek B. Seymour, pres. Hqs: 9600 N. Kings High-
way, Myrtle Beach, S.C. 29577. (B03) 449-9600.

KBK/KWOR Broadcasting. Stns: 2 AM, 1 FM.
KTHE(AM) Thermopalis and KWOR(AM)-KKLX(FM)
Worland, both Wyoming. (All 100% owned.) Ownership:
Bruce R. and Karen K. Long. Hgs: 1340 Radio Drive,
Worland, Wyo. 82401. (307) 347-3231.

KWTX BroadcastingCo.Stns: 1AM, 1FM, 1 TV.KWTX-
AM-FM-TV Waco, Tex. Stockholders of KWTX alsc own
KBTX-TV Bryan, Tex. Ownership: M.N. Bostick, the LBJ
Co., L.L. Sams & Sons Inc. Hgs: Box 2636, Waco, Tex.
76702. (817) 776-1330. Fax: (817) 751-1088.

KX Acquisition Limited Partnership. Stns: 2 TV. KXLT-
TV Rochester and KXLI(TV) St. Cloud, both Minnesota.
(Both 100% owned.) Ownership: KXLI Acquisition Corp.,
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100%. Hags: 230 Park Ave., 7th Floor, New York 10169,
(212) 551-9567.

David Keister Stns. Stns: 3 AM, 4 FM. WRXZ(FM) Le
Roy and WBCI(AM) Normal, both lllinois; WIRE(FM) Leb-
anon, WBAT(AM) Marion, WKBV(AM)-WFMG(FM)
Richmond and WCJC(FM) Van Buren, all indiana. Own-
ership: David Keister, principal owner. Hgs: ¢/o Mid-
America Radio Group, Box 1970, Martinsville, Ind.
46151. (317) 342-3394.

Kelly Broadcasting Co. Stns: 2 TV. KCRA-TV Sacra-
mento, Calif.; and KCPQ(TV) Tacoma, Wash. {Both
100% owned.) Ownership: KCRA-TV, licensed to Kelly
Broadcasting Co., is owned by Kelly Television Co., 90%
{parinership). KCPQ(TV), licensed to Kelly Television
Co., isowned by Robert E. Kelly, 40%; Jon S. Kelly, 40%.
Hgs: 3 Television Circle, Sacramento, Calif. 95814. (916)
444-7300.

Kelly Communications Inc. Stns: 2 AM, 2 FM.
KQXK(AM) and KCIZ(FM) Springdale, Ark.; WXCL-FM
Pekin and WXCL(AM) Peoria, both lllinois. Note:
KQXK(AM) and KCIZ(FM) Springdale, Ark. have been
sold, pending FCC approval. Ownership: James C.
McCrudden, 100%. Hgs: 5350 Gulf of Mexico Drive, Suite
204, Longboat Key, Fla. 34228. (813) 383-9293.

Kelsey Broadcasting Corp. Stns: 1 AM, 2 FM.
WWGS(AM) and WSGY{FM) Tifton, Ga.; and KCHX(FM)
Midland, Tex. Executives: Jon C. Peterson, pres; Michael
D. Levine, VP; Jay M. Cohen, sec-treas. Ownership: Mi-
chael D. Levineg, Jon C. Peterson. Hgs: Box 61107, Mid-
land, Tex. 79711-1107. (915) 561-8833. Fax: {(915)
561-8844.

Kempff Communications. Stns: 1 AM, 3 FM.
WAWK(AM) and WBTU(FM) Kendallville, Ind.;
KLDZ{FM) Lincoln, Neb.; and WKKI(FM) Celina, Ohio.
{All 100% owned.) Ownership: Ronald L. Kempft, 80%;
Paul L. Kempff, 20%. Hgs: 494 Killearn, St. Louis 63141.
{314) 275-8078.

Key Broadcasting Inc. Stns: 7 AM, 7 FM. WVLN(AM)
and WSEHKFM) Olney, Ilil.; WCVL(AM)} and WIMC(FM)
Crawfordsville, Ind.; WAIN-AM-FM Columbia, WHIC-
AM-FM Hardinsburg, WSIP-AM-FM Paintsville and
WTCW(AM)-WXKQ({FM) Whitesburg, all Kentucky; and
WDBL-AM-FM Springfield, Tenn. (All 100% owned.)
Ownership: Terry E. Forcht. Hgs: Drawer 1450, Corbin,
Ky. 40702. (606) 528-9600. Fax: (606) 528-8487.

Key Chain Inc. Stns: 3 FM. WKRY(FM) Key west,
WAVK(FM) Marathon and WFKZ(FM) Plantation Key, all
Florida. Ownership: Mr. and Mrs. Joel B. Day, 51%. Hgs:
93351 Overseas Highway, Tavemier, Fla. 33070. (305)
852-9085.

Keymarket Communications Stns: 4 AM, 7 FM,
WBVR(FM) Russellville, Ky., WWL(AM) and WLMG(FM)})
New Orleans; WEZC(FM) Hickory, N.C.; WNNK-AM-FM
Harrisburg and WILK(AM)-WKRZ-FM Wilkes-Barre,
both Pennsylvania; WODZ(AM) and WRVR-FM Mem-
phis; and WDCK(FM) Williamsburg, Va. Executives:
Kerby E. Confer,chmn; Barry Drake, pres; Laurie Rogers,
chief financial off; Lynn Deppen, chief engr. Ownership:
Kerby E. Conter, 100%. Hgs: 804 Carolina Ave., North
Augusta, 5.C. 29841, (803) 278-4646.

Kimel Broadcast Group Inc. Stns: 2 AM, 2 FM.
WSNO(AM)-WORK(FM) Barre and WWSR(AM)-
WLFE(FM) St. Albans, both Vermont. Ownership: John
O. Kimel, David R. Kimel. Hgs: U.S. Route 7, St. Albans,
V. 05478. (802) 524-2133.

King Broadcasting Co. Stns: 3 AM, 3 FM, 6 TV.
KSFO(AM) and KYA(FM) San Francisco; KHNL(TV) Ho-
nalulu and KOG G({TV) Wailuku, both Hawaii; KTVB(TV)
Boise, Idaho; KGW-AM-TV and KINK(FM) Portland,
Ore.; KING-AM-FM-TV Seattle and KREM-TV Spokane,
both Washington. Note: Group also owns alow power TV
sin, K38AS Twin Falls, Idaho. King Broadcasting also has
agreed to sell the group’s TV sins (subject to FCC ap-
proval) and the group's cable systems. Principal owners:
Harriet S. Bullitt and Priscilla B. Colling. Cable TV. Hgs:
333 Dexter Ave. North, Seattle 98109. (206) 448-5555.
Fax: (206) 448-1203.

Knight Quality Group Stations. Stns: 3 AM, 4 FM.
WSAR(AM) Fail River and WTAG(AM)-WSRS(FM)
Worcester, both Massachusetts; WGIR-AM-FM Man-
chester and WHEB(FM) Portsmouth, both New Hamp-
shire; and WEZF(FM) Burlington, V1. Ownership:
Norman Knight, 100%. Cable TV. Hgs: 63 Bay State
Road, Boston 02215. (617) 262-1950.

Koplar Communications Inc. Stns: 2 TV. KRBK-TV
Sacramento, Calif.; and KPLR-TV St. Louis. (Both 100%
owned.) Ownership: Koplar Enterprises Inc. Estate of
Harold Kopiar, 100%. Hgs: 4935 Lindell Bivd., St. Louis
63108. (314) 367-7211.

Kramer Broadcasting Inc. Stns: 2 AM, 2 FM.
WTOQ(AM)-WKPL(FM) Platteville and WPDR(AM)-
WDDC(FM) Portage, both Wisconsin. (All 100% owned.)
Ownership: Edward Kramer, 100%. Hgs: Box 300, Por-
tage, Wis. 53901. (608) 742-8833.

Krypton Broadcasting Corp. Stns: 2 TV. WABM(TV)
Birmingham, Ala.; and WNFT(TV) Jacksonville, Fla.
(Both 100% owned.) Ownership: C.E. Feltner Jr., 100%.
Hgs: Box 664, Palm Beach, Fla. 33480. (407) 842-1558.
Fax: (407) 842-1559.

Kuiper Stns. Stns: 3 AM, 2 FM. WDOW-AM-FM
Dowagiac, WFUR-AM-FM Grand Rapids and
WKPR(AM) Kalamazoo, all Michigan. Ownership: Wil-
liam E. Kuiper. Hgs: Box 1808, 399 Garfield S.W., Grand
Rapids, Mich. 49501. (616) 451-9387.

L

LIN Broadcasting Corp. Stns: 7 TV. WAND(TV) Deca-
tur, 1ll.; WANE-TV Fort Wayne and WISH-TV Indianapo-
lis, both Indiana; WOTV(TV) Grand Rapids, Mich.;
KXAN-TV Austin and KXAS-TV Fort Worth, both Texas;
and WAVY-TV Portsmouth, Va. (All 100% owned.) Exec-
utives: Donald A. Pels, pres/chmn; Gary R. Chapman,
pres, television group; Ronald E. Graiff, VP-engrg; Amold
S. Blauweiss, VP-finance; David M. Naseman, VP, gen
counsel & sec; Michael Plouf, VP-corporate dey & treas;
Robert S. Cecil, VP-cellular radiotelephone; Frank
O’Neil, VP; Harold N. Spitz, VP. Ownership: Publicly
owned corporation. Hgs: 1370 Avenue of the Americas,
New York 10019. (212) 765-1902.

L.M. Communications Inc. Stns: 2 AM, 3 FM.
WLXG(AM) Lexington (100%) and WCOZ(FM) Paris
(100%), both Kentucky; WYBB(FM) Folly Beach, S.C.
(100%); WKAZ(AM) and WKLC-FM St. Albans, W.va.
(40%). Executive: Lynn Martin, pres. Hgs: Box 11788,
Lexington, Ky. 40578. {606) 233-1515.

Lackey Group. Stns: 1 AM, 2 FM. WSON(AM) Hender-
son and WHOP-AM-FM Hopkinsville, both Kentucky.
Ownership: WSON is owned by Henry G. Lackey, 100%.
F. E. Lackey owns WHOP stns. Hgs: Box 418, Hender-
son, Ky. 42420. (502) 826-3923.

Lamco Communications Inc. Stns: 1 AM, 1 FM, 3 Tv.
WXVT(TV) Greenville, Miss., WLYC(AM) and WILQ{FM)
Williamsport, Pa.; KTXS-TV Sweetwater, Tex.; and
WCYB-TV Bristol, Va. Executive: Andrew W. Stabler Jr.,
chmn. Hgs: 460 Market St., Suite 312, Williamsport, Pa.
17701, (717) 323-2252.

Landmark Communications Inc. Stns: 1 AM, 1 FM, 1
TV. Landmark Broadcast Division: KLAS-TV Las Vegas;
WTAR(AM) and WLTY(FM) Norfolk, Va. Executives:
Frank Batten, chmn of the bd, Landmark Communica-
tions Inc.; John Wynne, pres. Ownership: Frank Batten
owns controlling interest in Landmark Communications
Inc. See also Newspaper Crossownership. Cable TV:
The Weather Channel, Atlanta (Michael Eckert, CEO).
Hgs: Landmark Broadcast Division, Landmark Commu-
nications Inc., 150 West Brambleton Ave., Norfolk, Va.
23510. (804) 446-2000.

T.B. Lanford Stns. Stns: 1 AM, 1 FM, 3 TV. KALB(AM),
KZMZ(FM) (both 100%) and KALB-TV Alexandria, La.
(55%); KWIY(TV) Brady (100%) and KLST(TV) San An-
gelo (100%), both Texas. Hgs: 605-11 Washington St.,
Alexandria, La. 71301. (318) 445-2456. Fax: (318) 442-
7427.

Larson Communications. Stns: 2 AM, 2 FM.
KTMS(AM)-KHTY(FM) Santa Barbara (100%) and
KTHO{AM)-KZFF(FM) South Lake Tahoe (80%), both
Califomia. Ownership: Christian Chase Larson. Hgs: Box
654, Pacific Palisades, Calif. 90272. (213) 459-7824.
Fax: (213) 459-9481.

Lew Latto Group of Northland Radio Stations. Sins:
2 AM, 2 FM. WAKX(FM) Duluth and WEVE-AM-FM
Eveleth, both Minnesota; and KXTP(AM) Superior, Wis.
{All 100% owned.) Ownership: Lew Latto, 100%. Hgs:
419 West Michigan St., Duluth, Minn. 55802, (218) 727-
7271. Fax: (218) 727-7108.

Le Sea Broadcasting. Stns: 1 FM, 7 TV, 1 Sw.
KWHD(TV) Castle Rock, Colo.; KWHH(TV) Hilo and
KWHE(TV) Honolulu, both Hawaii; WHRI (shortwave)
and WHMB-TV Indianapolis and WHME(FM) and
WHME-TV South Bend, both Indiana; KWHB(TV) Tulsa,
Okla.; and WHKE(TV} Kenosha, Wis. Executives: Lester
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Sumrall, chmn; Steve Sumrall, pres. Hgs: Box 12, South
Bend, Ind. 46624. (219) 291-8200. Fax: (219) 291-8043.

Lee Enterprises Inc. Stns: 8 TV. KGUN(TV) Tucson,
Ariz.; KGMD-TV Hilo, KGMB(TV) Honolulu and
KGMV(TV) Wailuku, all Hawaii; KMTV(TV) Omaha;
KGGM-TV Albuguergue, N.M. (42% interest); KOIN-TV
Portland, Ore.; and WSAZ-TV Huntington, W, Va, Exec-
utives: Lloyd G. Schermer, chmn & CEO; Richard D.
Gottlieb, pres & chief operating off; Gary N. Schmedding,
VP-bestg; Michael J. Riley, VP-finance, treas & chief fi-
nancial off. (See also Newspaper Crossownership.) Hgs:
215N. Main St., Davenpont, lowa 52801. {319) 383-2100.

Legend Communications Corp. Stns: 2 AM, 3 FM.
KMNS(AM) and KSEZ(FM) Sioux City, lowa;
WSOM(AM) and WQXK(FM) Salem, Ohio; and
WYCL(FM) Boyertown (Reading), Pa. Executive: W.
Lawrence Patrick, pres. Hgs: 10632 Little Patuxent Park-
way, Suite 223, Columbia, Md. 21044. (301) 964-0300.
Fax: (301) 964-0335.

Leighton Enterprises Inc. Stns: 4 AM, 5 FM. KOUR-
AM-FM Independence and KNIA(AM)-KRLS(FM) Knox-
ville, both lowa; KYCK(FM) Crookston,
KDLM(AM}-KKDL(FM) Detroit Lakes and KNSI{AM)-
KCLD-FM St. Cloud, all Minnesata. {(All 100% owned.)
Executives: Al Leighton, pres; Clyde W. Johnson, exec
VP. Hgs: Box 1458, St. Cloud, Minn. 56302, (612) 251-
1450.

Lesso Inc. Stns: 3 AM, 4 FM. KXXX(AM)-KQLS({FM)
Colby, KYUU(AM)-KSLS(FM) Liberal and KWLS(AM)-
KGLS(FM) Pratt, all Kansas; and KXLS{FM) Alva, Okla.
{All 100% owned.) Note: Group has purchased
KXDJ(FM) North Fort Riley, Kan., subject to FCC ap-
proval. Ownership: Larry Steckline. Hgs: Box 11705,
Wichita, Kan. 67202. (316) 267-0293.

Lewis Broadcasting Corp. Stns: 1 AM, 2 FM, 3 TV.
WLTZ(TV) Columbus, WJCL-FM and WJCL{TV) Savan-
nah, both Georgia; WZRX(AM) Jackson and WSTZ-FM
Vicksburg, both Mississippi; and WLTX(TV) Columbia,
S.C. (All 100% owned.) Ownership: J.C. Lewis Jr., 100%.
Hgs: Box 13646, 10001 Abercom St., Savannah, Ga.
314086. (912) 925-0022.

Liberman Broadcasting In¢. Stns: 2 AM, 1 FM.
KKHJ(AM) Los Angeles and KWIZ-AM-FM Santa Ana,
both California. (All 100% owned.) Hgs: 3101 W. 5th St.,
Santa Ana, Calif. 92703.(714)554-5000. Fax: (714) 554-
9362

Liggett Broadcast Group. Stns: 1 AM, 6 FM. KZZF (FM)
Hanford {Fresno) and KMGG(FM) Monte Rio (Santa
Rosa), both California; WBCK(AM)-WBXX(FM) Battle
Creek. WHNN(FM) Bay City (Saginaw), WFMK(FM)
East Lansing and WLHT{FM) Grand Rapids, all Michi-
gan. Executives: Robert G. Liggett Jr., chmn; James A.
Jensen, pres; Donald H. Layman, treas. Ownership: Rob-
ert G. Liggett Jr., 100%. Hgs: 160 E. Grand River Ave.,
Williamston, Mich. 48895. (517) 349-2040. Fax: (517)
349-4100.

The Lincoin Group Ltd. Stns: 1 AM, 2 FM. WBUF({FM)
Buffalo and WHAM(AM)-WVOR-FM Rochester, both
New York. (All 100% owned.) Ownership: Albert L. (Bud)
Wertheimer, Albert Wertheimer, John A. Palvino. Hgs:
351 South Warren St., Suite 600, Syracuse, N.Y, 13202,
(315) 478-5030. Fax: (315) 478-0251.

Linder Broadcasting Group. Stns: 2 AM, 6 FM.
KRIT(FM) Clarion, KLKK(FM) Ciear Lake and KKSI(FM)
Eddyville, all lowa; KKRC(FM) Granite Falls, KTOE(AM)
Mankato, KMHL{AM)-KKCK(FM) Marshall and
KDOG(FM) North Mankato, all Minnesota. Ownership:
Donald Linder and John Linder. Hgs: Box 1420, Mankato,
Minn. 56001. (507) 345-4537. Fax: (507) 625-5364.

J.R. Livesay Group. Stns: 3 AM, 2 FM. WBAR(AM)
Bartow, Fla.; WHOW-AM-FM Clinton and WLBH-AM-FM
Mattoon, both lllinois. Executives: J.R. Livesay, chmn.
Ownership: J.R. Livesay owns 51% of WBAR, 53.34% of
WHOW-AM-FM and 51% of WLBH-AM-FM.J.R. Livesay
It (son of J.R. Livesay) owns 25% of WBAR, 14.86% of
WHOW-AM-FM and 24.6% of WLBH-AM-FM. Shirley
Herrington (daughter of J.R. Livesay) owns 14.8% of
WHOW-AM-FM and 10% of WLBH-AM-FM. Mrs. J.R.
Livesay (wife of pres) owns 16.9% of WHOW-AM-FM.
Ken L. Wooddell owns 14% of WBAR and 14.66% of
WLBH-AM-FM. Shirley L. Fuesting owns 10% of WBAR.
Hgs: Box 322, Mattoon, IIl. 61938, (217) 234-6464.

Pirallo Lopez Stns. Stns: 4 AM, 2 FM. WMIA(AM)
Arecibo, WGSX(FM) Bayamon, WAEL-FM Maricao,
WAEL(AM) Mayaguez, WISO(AM) Ponce and
WRAI(AM) San Juan, all Puerto Rico. Ownership: Gin-
ette P. Pirallo, estate of Carlos M. Pirallo, Jose L. Pirallo,
Carmen E. Pirallo. Hgs: 74 Mayaguez St., San Juan, P.R.
00917. (809) 763-0020.



Lotus Communications Corp. Stns: 8 AM, 6 FM.
KTKT{AM) and KLPX(FM) Tucson, Ariz.; KGST(AM)
Fresno, KWKW(AM) Los Angeles, KOXR(AM) Oxnard
and KFSD-FM San Diego, all Califomia; WTAQ(AM) La
Grange, lII.; KENO(AM)-KOMP(FM) Las Vegas and
KONE(AM)-KOZZ(FM) Reno; KTEZ(FM) Lubbock and
KZEP-AM-FM San Antonio, both Texas. Executives:
Howard A. Kalmenson, pres; Norman Posen, exec VP,
Hal Rosenberg, exec VP; Jerry Roy, VP; Martin L. Schnei-
der, VP, controller & treas; Lynden Williams, corporate
chiefengr. Hgs: 6777 Hollywood Bivd., Hollywood 90028.
(213) 461-8225,

Love Broadcasting Co. Stns: 3 TV. WLOX-TV Biloxi,
Miss.; KDKF(TV) Klamath Falls and KDRV(TV)Medford,
both Oregon. (All 100% owned.) Executive: John F. Hash,
pres. Ownership: James S. Love IIl, Mary E. McMillan,
Jo Love Little. Hgs: Box 4596, Biloxi, Miss. 39535. (601)
896-1313.

M.M. Group Inc. Stns: 2 AM, 4 FM. WCSJ(AM) and
WCFL(FM) Morris, Ill.; WNRJ(AM)-WTLT(FM) Circle-
ville, WNRJ(FM) Marysville and WQTL(FM) Ottawa, all
Ohio. Ownership: Mark S. Litton, 50%; Robert
Casagrande, 50%. Cable TV. Hgs: 7001 Discovery Bivd.,
Dublin, Ohio 43017. (614) 792-2911. Fax: {614) 792-
9208.

MMC Television. Stns: 2 TV. KASN(TV) Pine Bluff, Ark.
{100%); and WMSN-TV Madison, Wis. (50%). Hgs: 1335
Dodge Ave., Evanston, lIl. 60201. (708) 864-3847.

MacDonald Broadcasting Co. Stns: 4 AM, 4 FM,
WATT(AM) and WWLZ(FM) Cadillac, WILS(AM) and
WKKP(FM) Lansing, WWPZ(AM) and WMBN-FM
Petoskey, and WSAM(AM) and WKCQ(FM) Saginaw, all
Michigan. Executives: Carolyn Ann MacDonald, CEO.
Ownership: Carolyn MacDonald, Ken MacDonald Jr.,
Patricia Webb MacDonald, Andrew Meale MacDonald,
Has: Box 1776, Saginaw, Mich. 48605. (517) 752-8161.
Fax: (517) 752-8102.

Magic Broadcasting Companies. Stns: 3 AM, 3 FM.
WSYA-AM-FM Montgomery, Ala.; KTOM-AM-FM Sali-
nas, Calif.; and WDEN-AM-FM Macon, Ga. (All 100%
owned.) Ownership: Magic Broadcasting il Inc., 7%;
Lishil Enterprises Lid., 16%; Anne S. Reich 1977 Securi-
ties Trust, 14%; Anne S. Reich 1984 Revocable Trust,
14%. Note: Magic Broadcasting Companies controls
U.S. Broadcasting L.P. and Magic Broadcasting If Inc.
KTOM-AM-FM Salinas, Calif. is owned by KTOM Broad-
casting Inc., gen ptnr (Donalkd G. McCoy, pres, 65%;
Douglas M. Grimm, exec VP, 35%); California Broadcast-
ing Investors Limited Partnership, limited ptnr. Hgs:
WDEN-AM-FM, Box 46, Macon, Ga. 31297. (912) 745-
3383,

Mahaffey Enterprises Inc. Stns: 3 AM, 3 FM.
KGGF(AM) and KQQF(FM) Coffeyville, Kan.;
KRMS{AM)-KYLC(FM) Osage Beach and KTTR(AM)-
KZNN(FM) Rolla, both Missouri. (All 100% owned.) Own-
ership: John B. Mahatfey, Fredna B. Mahaffey, Robert B.
Mahaffey. Hgs: Box 4584, Springfield, Mo. 65808. (417)
883-9180.

Maine Radio and Television Co. Stns: 2 TV.KMEG(TV)
Sioux City, lowa; and WCSH-TV Porlland, Me. (Both
100% owned.) Executive: Frederic L. Thompson, pres.
Note: Mr. Thompson also owns 100% of WLBZ-TV Ban-
gor, Me. Hgs: One Congress Square, Portland, Me.
04101. (207) 772-0181.

Malrite Communications Groupinc. Stns: 4 AM,6FM,
4 TV. KLAC(AM)-KZLA-FM Los Angeles, KNEW(AM)
Oakland (San Francisco) and KSAN-FM San Francisco,
all Califomia; WFLX(TV) West Palm Beach, Fla.; WXIX-
TV Newport, Ky. (Cincinnati); WDGY(AM) Minneapolis
and KEEY-FM St. Paul; WHTZ(FM) Newark, N.J. (New
York); WHK(AM)-WMMS(FM) Cleveland and WOIO(TV)
ShakerHeights (Cleveland), both Ohio; WEG X(FM) Phil-
adelphia;and WSTE(TV) Ponce, P.R. (80%). Executives:
Milton Maltz, chmn & CEQ; John C. Chaffee Jr., pres &
chief operating off; Kevan A. Fight, VP & chief financial
off; John M. Schohl, sec & gen counsel; Nicholas M.
Marra, controlier & chief accounting off; John R. Wilson,
treas; Tom Bracanovich, VP engrg. Hgs: 1127 Euclid
Ave., Suite 1200, Cleveland 44115.(216)781-3010. Fax:
(216) 781-0869.

Manship Stns. Stns: 2 TV. WBRZ(TV) Baton Rouge; and
KRGV-TV Weslaco, Tex. Ownership: WBRZ: C.P. Man-
ship Jr., 29.57%;D.L. Manship, 22.30%. KRGV-TV jointly
owned by the Messrs. Manship. (See alsc Newspaper
Crossownership.) Hgs: Box 588, Baton Rouge 70821.

Marathon Communications Inc. Stns: 2 FM.
WAVH(FM) Macbile, Ala.; and KBUL(FM) Carson City,

Nev. (Both 100% owned.) Ownership: Patrick S.
Shaughnessy, major stockholder. Hgs: 6309 N.
O'Connor Rd., Ste. 220, LB154, Irving, Tex. 75039. (214)
869-1345.

Marlin Broadcastinginc. Stns: 3 FM.WTMI(FM) Miami;
WQRS(FM) Detroit; and WFLN-FM Philadelphia. Own-
ership: Howard P. Tanger, Alexander M. Tanger, Brenda
R. Tanger. Hgs: 32 Fairfield St., Boston 02116.(617) 267-
0515.

Mars Hill Broadcasting Co. Stns: 3 FM. WMHI(FM)
Cape Vincent, WMHR(FM) Syracuse and WMHN(FM)
Webster, all New York. (All 100% owned.} Ownership:
Not-for-profit corporation. Hgs: 4044 Makyes Road, Syr-
acuse,N.Y. 13215.(315)469-5051. Fax: (315) 469-5054.

Marsh Broadcasting Corp. Stns: 6 AM. KCNW(AM)
Fairway, Kan.; KYCR(AM) Golden Valley, Minn_;
KTEK (AM) Alvin and KNRB(AM) Fort Worth, both Texas;
WDCT(AM) Fairfax, vVa.; and WYLO(AM) Jackson, Wis.
Executive: Dick Marsh, pres. Ownership: Richard V.
Marsh, 100%. Hgs: 1124 East Alosta Ave, Giendora,
Calif. 91740. (818) 914-7717.

Marsh Media. Stns: 5 TV. KVIO-TV Carisbad and KVIH-
TV Clovis, both New Mexico; KVIJ-TV Sayre, Okla.; KVII-
TV Amarillo and KVIA-TV El Paso, both Texas. (All 100%
owned.) Executive: James R. McComick, CEQ. Owner-
ship: KVIO-TV and KVIA-TV are owned by Stanley Marsh
3, 25%; Stanley Marsh 3 Special Trust, 20%; Michae! C.
Marsh, 20%; Tom F. Marsh, 10%; Tom F. Marsh Special
Trust, 10%; DavidL. Weir, 5%; Tom F. Marsh Family Trust
No. 2, 4,5%; Micbael C. Marsh Family TrustNo. 2,4.5%,;
Estelle Marsh Wallington, 1%. KVIH-TV, KVIJ-TV and
KVII-TV are owned by Stanley Marsh Ill, 80%; Michael
C. Marsh, 19%; Estelie Marsh Wallington, 1%. Hgs: One
Broadcast Center, Amarillo, Tex. 79101. (806) 373-1787.

Martz Communications Group Stns: 2 AM, 10 FM.
WFST(AM) Caribou (90%) and WBPW (FM) Presquelsle
(90%), both Maine; WXNL(FM) Baraga, WENL(FM)
Gladstone, WYDG(FM) Lexington, WZNL(FM) Norway
and WKNW(AM)-WYSS(FM) Sault Ste. Marie, all Mich-
igan; WBFX(FM) Grand Marais, Minn.; KYWG(FM)
Sarles, N.D.; WKNW-FM Canaan, Vt.; and WFNL(FM)
Sturgeon Bay, Wis. Executives: Timothy D. Martz, pres;
RichardJ. Young, VP. Ownership: Timothy D. Martz, 0%
(100% of WFST and WBPW in Maine); Richard J. Young
(Sault Ste. Marie, Mich.), 10% (no ownership interest in
WFSTandWBPW in Maine). Hgs: 5595Liberty Rd., Cha-
grin Falls, Ohio. 44022, (216) 498-1221,

Mattox-Guest Broadcasting Inc. Stns: 2 AM, 3 FM.
WDEC-AM-FM Americus and WKUB(FM) Blackshear,
both Georgia; WCOG(AM) and WSHG(FM) Ridgeiand,
S.C. (All 100% owned.) Ownership: G. Troy Mattox, 50%;
Andrew J. Guest, 50%. Hgs: Box 1307, Americus, Ga.
31709. (912) 924-1290. Fax: (912) 928-3579.

May Broadcasting. Stns: 2 AM, 2 FM. KMA-FM Clarinda
and KMA(AM) Shenandoah, both lowa; WKTY(AM) and
WSPL{FM) La Crosse, Wis. Ownership: Edward W. May
Jr., gen ptnr, 25%; Edward W. May, limited ptnr, 12.5%;
Eleanar J. May, limited ptnr, 12.5%; Annette M. Marra,
limited ptnr, 25%; Karen L. Sislo, limited ptnr, 25%. Hgs:
Box 960, Shenandoah, lowa 51601.

Wendell Mayes Stations. Stns: 3AM, 3FM_KCRS-AM-
FM Midland (100%), KSNY-AM-FM Snyder (32.5%),
KAMG{(AM) and KVIC(FM) Victoria (100%), all Texas.
Principal owner: Wendell Mayes Jr. Cable TV. Hgs: Box
50030. Austin, Tex. 78763. (512) 477-6866.

McCiure Broadcasting. Stns: 2 AM, 2 FM. WCHK-AM-
FM Canton and WRCG(AM)-WCGQ(FM) Columbus,
both Georgia. Ownership: C.A. McClure, 80%; F.K.
Brown, 10%. Hgs: Box 1537, Columbus, Ga. 31994,
(404) 327-1217. Fax: (404) 596-4600.

McGraw Group Stations. Stns: 1 AM, 2 FM.
WWYS(FM) Cadiz, Ohio; WELK(FM) Elkins and
WEIR(AM) Weirton, both West Virginia. Ownership:
Richard H. McGraw, 50%; Karen G. McGraw, 50%. Hgs:
228 Randoiph Ave., Elkins, W.Va. 26241. (304) 636-
8800. Fax: (304) 636-8801.

McGraw-Hill Broadcasting Co. Stns: 4 TV. KERO-TV
Bakersfieid and KGTV(TV) San Diego, both California;
KMGH-TV Denver; and WRTV(TV) Indianapolis. (All
100% owned.) Executives: Edward T. Reilly Jr., pres;
DavidIngraham, senior VP, finance, planning & adminis-
tration. Ownership: McGraw-Hill Inc., 100%. See News-
paper Crossownership. Hgs: 1221 Ave. of the Americas,
New York 10020. (212) 512-2000.

McKinnon Broadcasting Co. Stns: 4 TV. KUSI-TV San
Diego; KBVO(TV) Austin, KBMT(TV) Beaumont and
KII(TV) Corpus Christi, all Texas. Ownership: Michael
McKinnon owns KBMT{(TV) and Kill(TV), 45% of
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KBVO(TV) and 100% of KUSI-TV. Hgs: 800 North Shore-
line, Corpus Chiristi, Tex. 78401. {(512) 884-3300.

McNaughton Stns. Sins: 3 AM, 4 FM. WCRA(AM)-
WCRC(FM) Effingham and WRMN(AM)-WJKL(FM)
Elgin, both lllinois; WBEV{AM)-WXRO(FM) Beaver Dam
and WYKY (FM) Columbus, both Wisconsin, Ownership:
WCRA and WCRC are owned by Joseph E. McNaugh-
ton, 55%; Mary Cecille Helmer, 13%; Jo Ann Mansfield,
13%; Eddie W. Howard, 10%. WRMN and WJKL are
owned by Joseph E. McNaughton, 69%; Alexander Mc-
Naughton, 16%; Richard Jakle, 15%. WBEV and WXRO
are owned by Kewanee Broadcasting Co. (WKEI-
WJRE), 65%; John Klinger, 20%; and Richard Jakle,
15%. WYKY is owned by Beaver Dam Radio Inc. See
Newspaper Crossownership. Hgs: 201 N. Banker.
Effingham, lll. 62401 (217) 347-7151.

Media Central Inc. Sins: 3 TV. WZDX(TV) Huntsville,
Ala.; WOAC(TV) Canton, Ohio; and WKCH-TV Knox-
ville, Tenn. Ownership: Kent Rentals Inc., 38.62%; Mor-
ton J. Kent, 22.06%; Forrest L. Preston, 8.5%; David R.
Vaughn, 8.3%; John F.McMullan, 7.2%; Thomas M. Hud-
son, 2.8%. Hgs: Suite 620, Osborne Office Center, Chat-
tanooga 37411, (615) 894-4980.

Media General Broadcast Group. Stns: 3 TV.
WJIKS(TV}Jacksonvilleand WFLA-TV Tampa, bothFlor-
ida; and WCBD-TV Charleston, S.C. Executives: Robert
T. Sutton, pres & CEO; Richard W. Roberts, dir of per;
Edward H. Deichman Jr., VP & corporate controller. See
also Media General Inc. under Newspaper Crossowner-
ship. Cable TV: Cablevision of Fredericksburg Inc., Fred-
ericksburg, Va.; Media General Cable of Fairfax Inc.,
Chantilly, Va. Hgs: 801 East Jackson St., Tampa, Fla.
33602. (813) 221-5757. Fax: (813) 223-3244.

Media Ltd. Stns: 3 AM, 3 FM. KINO(AM)-KTKU(FM)
Juneau, KTKN(AM)-KGTW(FM) Ketchikan and
KIFW(AM)-KSBZ(FM) Sitka, all Alaska. Ownership: E.
Roy Paschal, gen ptnr, 62.8%; U.S. Bank of Oregon,
Trustee of The Jason S. Paschal Irrevocable Trusl, lim-
ited ptnr, 33.7%; Jack Huff, limited ptnr, 3.5%. Hgs: 3161
Channel Drive, Suite 202, Juneau, Alaska 99801. (307)
586-3630,

Medina Broadcast Group. Stns: 2 AM, 2 FM.
KMTW(AM) and KKLZ(FM) Las Vegas; KUDY(AM) and
KKZX(FM) Spokane, Wash. (All 100% owned.) Hgs:
1239 120th N.E., Bellevue, Wash. 98005, (206) 451-
1881.

MegaMediaLtd.(The Super "C"Radio Network) Sins:
1 AM, 4 FM. KCHA-AM-FM Charles City, KCZQ(FM}
Cresco, KCZE(FM) New Hampton and KCZY(FM)
Osage, all lowa. (All 100% owned.) Ownership: Jim Ber-
nard Hebel. Hgs: 207 N. Main St., Cnarles City, lowa
50616. (515) 228-1000. Fax: (515) 228-1200.

Meredith Broadcasting Group, Meredith Corp. Stns:
7 TV. KPHO-TV Phoenix; KSEE(TV) Fresno, Calif.;
WOFL(TV) Orlando, Fia.; WNEM-TV Bay City, Mich.;
KCTV(TV) Kansas Cily, Mo.; KVVU-TV Henderson,
Nev.; and WTVH(TV) Syracuse, N.Y. (All 100% owned.)
Executive: Philip A. Jones, pres, Broadcasting Group.
Meredith Broadcasling is an operating group of Meredith
Corp., Des Moines, lowa, which publishes Better Homes
& Gardens, Successful Farming and consumer books.
Hgs: 1716 Locust St., Des Moines, lowa 50336. (5§15)
284-3331. Fax: (515) 284-2393.

Merit BroadcastingCorp. Stns: 2 AM, 2 FM. KATA(AM)
Arcata, KARZ(FM) Burney, KFMI(FM) Eureka and
KHTE(AM) Redding, all Cafifomia. (All 100% owned.)
Executives: Jeff Martin, pres; Mike Martin, VP; Jane Mar-
tin, sec-treas. Hgs: Box 492890, Redding, Calif. 96049,
(916) 243-2222.

Metrocom Radio Group. Stns: 3 AM, 3 FM. KCIX(FM)
Garden City (Boise) and KSGR{AM) Nampa, both Idaho;
KTCR(AM) Kennewick, KOTY-FM Richland, KUTI{(AM)
Selah (Yakima) and KXDD(FM} Yakima, all Washington.
Ownership: Edwin F. Guth 11, Brian F. McColl, W.D.
Siegenthaler. Hgs: 5257 Fairview Ave., Boise, Idaho
83706. (208) 376-5600. Fax: (208) 323-7918.

Metroplex Communications. Stns: 5 AM, 6 FM. WFYV-
FM Atlantic Beach (Jacksonville), WMTX(FM) Clearwa-
ter (Tampa), WHYI(FM) Fort Lauderdale, WFYV(AM)
Jacksonville, WMGF(FM) Mount Dora (Orlando),
WHBO(AM) Pinellas Park (Tampa) and WPRD(AM) Win-
ter Park (Orlando), all Florida; WXBX(AM) and
WUFX(FM) Buffalo, N.Y.; WERE{AM) and WNCX({FM)
Cleveland. Executives: Norman Wain, chmn & CEO;
Robert C. Weiss, pres & chief operating off; Stephen
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Godofsky, pres, radio division. Ownership: Norman Wain
and Robert C. Weiss. Hgs: 1818 Ohio Savings Plaza,
Cleveland 44114, (216) 566-8080. Fax: (216) 566-8142.

Meyer Broadcasting Co. Stns: 1 AM, 3 FM, 4 TV.
KYYA(FM) Billings, Mont.; KFYR-AM-TV and KYYY(FM)
Bismarck, KQCD-TV Dickinson, KIZZ(FM) and
KMOT (TV) Minot, and KUMV-TV Willisten, all North Da-
kota. (Al 100% owned.) Executives: Judith Ekberg John-
son, pres & CEO. Ownership: Marietta M. Ekberg, 51%;
Judith Ekberg Johnson, 10%; William A. Ekberg, 7%.
Cable TV. Hgs: Box 1738, Bismarck, N.D. 58502. (701)
223-0900.

Meyer Communications Inc. Stns: 2 AM, 4 FM.
KFAL(AM)-KKCA(FM) Fulton (80%), KBOA(AM)-
KTMO(FM) Kennett, KCFM(FM) Lexington (80%) and
KTXR(FM) Springfield (92.88%), all Missouri. Executive:
Kenneth E. Meyer, pres. Ownership: Kenneth E. Meyer,
100%. Hgs: Box 3676, Springfield, Mo.65808. (417) 882-
3990.

Michigan Communications Group. Sins: 1 AM, 2 FM.
WAAQ(FM) Big Rapids and WOAP(AM)-WMZX(FM)
Owosso, both Michigan. (All 100% owned.) Ownership:
Russell C. Balch, Keith J. Rudolf. Hgs: 1415 Hatcher
Crescent, Ann Arbor, Mich. 48103. (313) 665-3847.

Mid-America Gospel Radio. Stns: 5 AM, 2 FM.
KXEG(AM}) Tolleson, Ariz. (Phoenix); KQX{AM)} Arvada,
Colo.; KXEN(AM) Festus-St. Louis, Mo.; KDOE(FM)
Brigham City and KBBX{AM)-KBCK(FM) Centerville,
both Utah; and KSHY({AM) Chayenne, Wyo. Ownership:
Burt W. Kaufman, Dirk L. Hallemeier and George Spicer.
Sales offices: 1817 N. Third St., Phoenix 85004, {602)
254-5001. Corporate offices: One Parkside Plaza, 1430
Olive St., St. Louis 63103.

Mid Atlantic Network. Stns: 3 AM, 3 FM. WFVA(AM)-
WBQB(FM) Fredericksburg, WKCY-AM-FM Harrison-
burg and WINC-AM-FM Winchester, all Virginia.
Controlling ownership: John P. Lewis, David P. Lewis and
Howard P. Lewis. Hgs: Box 3300, Winchester, Va. 22601.
(703) 667-2224. Fax: (703) 722-3295.

Mid-Canada Communications (Canada) Corp. Sins:
7 TV.CHNB-TV North Bay, CKNY-TV North Bay, CHRO-
TV Pembroke, CICI-TV Sudbury, CKNC-TV Sudbury,
CFCL-TV Timmins and CITO-TV Timmins, all Ontario.
Executives: F.B. Ricard, pres & chmn of the bd; G. Lund,
VP & gen mgr; D. Bergeron, dir of finance. Ownership:
Baton Broadcasting Inc. Hqs: 699 Frood Road, Sudbury,
Ont. P3C SA3. (705) 674-8301. Fax: (705) 674-2789.

Midcontinent Media Inc. Stns: 4 AM, 6 FM, 4 TV.
KXLK(FM) Haysville and KFH(AM) Wichita, both Kan-
sas; KDWB-FM Richfield and KDWB(AM) St. Paul, both
Minnesota; KDLO-TV Florence, KCLO-TV Rapid City,
KPLO-FM-TV Reliance, KELO-AM-FM-TV Sioux Falls
and KDLO-FM Watertown, all South Dakota; WTSO(AM)
and WZEE(FM) Madison, Wis. Principals: E.R. Ruben,
chmn-emeritus; Jeseph L. Floyd, chmn; N. L. Bentson,
pres-CEO; Joe H. Floyd, exec VP-chief operating off.
Cable TV. Broadcasting hgs: 13th & Phillips Ave., Sioux
Falls, S.D. 57102. (605) 336-1100, Fax: {605) 335-1173.
Corporate hgs: Suite 1000-Foshay Tower, Minneapolis
55402. Fax: (612) 342-2638.

Middlesex Lambton Communications Corp. Stns: 2
AM, 1 FM.CJBK(AM)-CJIBX-FM London and CHOK(AM)
Sarnia, both Ontario. Ownership: Twigg Communica-
tions. Hgs: ¢/fo CJBK Radio, Box 1290, Stn. A, London,
Ont. NBASA2. {519) 686-2525.

Midwest Communications Inc. Stns: 1 AM, 1 FM,5TV.
WJMN-TV Escanaba, Mich.; KCCO-TV Alexandria,
WCCO-AM-TV and WLTE(FM) Minneapolis and KCCW-
TV Walker, all Minnesota; and WFRV-TV Green Bay, Wis.
(Al 100% owned.) Officers: Joseph E. Murphy, chmn;
James M. Rupp, pres. Common carrier services: Midwest
Cable & Sateliite, Minneapolis. Hgs: 90 South 11th St.,
Ivgggeapolis 55403. (612) 330-2400. Fax: (612) 330-
21 3

Midwest Communications Inc. Stns: 5 AM, 5 FM.
KIOA-AM-FM Des Moines, lowa; WTBX(FM) Hibbing
and WKKQ(AM) Nashwauk, both Minnesota; KFMQ-
AM-FM Lincoln, Neb.; WGEE(AM)-WIXX(FM) Green
Bay, WRIG(AM) Schofield and WDEZ(FM) Wausau, all
Wisconsin. Ownership: D.E. Wright owns 92% of KIOA-
AM-FM, WTBX(FM), WKKQ(AM), KFMQ-AM-FM,
WGEE(AM) and WIXX(FM). D.E. Wright owns 100% of
WRIG{AM) and WDEZ(FM). Hgs: Box 1991, Green Bay,
Wis. 54305. (414) 435-3771.

Mid-West Family Stations Stns: 7 AM, 7 FM.
WKKN(AM) Rockford, WMAY(AM)-WNNS(FM) Spring-
field and WKMQ(FM) Winnebago, all Illinois;
WCHT(AM)-WGLQ(FM) Escanaba and WSJM{AM)-
WIRX(FM) St. Joseph, both Michigan; WIZM-AM-FM La
Crosse, WTDY(AM)-WMGN(FM) Madison and
WOSH(AM)-WMGV(FM) Oshkosh, all Wisconsin. Exec-
utive: William R. Walker, dir. Ownership: William R.
Walker, Philip Fisher. Hgs: Box 2058, Madison, Wis.
53701. (608} 271-1743.

Midwest Television Inc. Stns: 2 AM, 2FM, 4 TV. KFMB-
AM-FM-TV San Diego; WCIA(TV) Champaign, WMBD-
AM-TV/WKZW(FM) Peoria and WCFN(TV) Springfield,
all llinois. (All 100% owned.) Ownership: August C.
Meyer Sr., August C. Meyer Jr. Hgs: Box 777,509 S. Neil
St., Champaign, IIl. 61820. (217) 356-8333.

Midwestern Broadcasting Co.-- See Paul Bunyan Net-
work.

Milliken Investment Corp. Stns: 2 AM, 1 FM.
WVKV(AM) Hurricane and WSGB(AM)-WCKA(FM) Sut-
ton, both West Virginia. {All 100% owned.} Ownership:
James S. Milliken, Jack C. Milliken, Teresa L. Milliken and
Betty J. Milliken. Hgs: Box 1080, Hurricane, W.Va. 25526.
(304) 562-9155, 757-7676.

Moffat Communications Limited. Stns: 6 AM, 4 FM, 1
TV. CISS(AM)-CHFM-FM Calgary and CHED(AM)-
CKNG-FM Edmonton (72.5%), both Alberta; CKLG(AM)
and CFOX-FM vancouver, B.C.; CKY-AM-TV and CITI-
FM Winnipeg, Man.; CHAM(AM) Hamilton, Ont.; and
CHAB(AM) Moose Jaw, Sask. Ownership: R.L. Moffat,
52%. Cable TV: Winnipeg Videon Inc., Winnipeg, Man.;
Florida Satellite Network Inc., Tampa, Fla.; and Kingwood
Cablevision Inc., Kingwood, Tex. Hgs: CKY Building, Polo
Park, Winnipeg, Man. R3G OL7. (204) 774-2461.

Monarch Broadcasting Ltd. Stns: 7 AM, 1 FM, 2 TV.
CHQT(AM) Edmonton, CJXX(AM)} Grande Prairie,
CHAT-AM-TV Medicine Hat and CKRD(AM) Red Deer,
all Alberta; CKMK(AM) Mackenzie, CKPG-AM-TV and
CIOI-FM Prince George, and CKXY{AM) Vancouver, all
British Columbia. Ownership: W.H. Yuill. Cable TV. Hgs:
361 First St. S.E., Medicine Hat, Alberta T1AOAS5. (403)
526-4529. Fax: (403} 526-4000.

Montrose Broadcasting Corp. Stns: 2 AM, 2 FM.
WPGM-AM-FM Danville and WPEL-AM-FM Montrose,
both Pennsylvania. (All 100% owned.) Ownership: No
stock. Nonprofit, noncommercial licensee controlledby a
board of directors, none ol whom own stock. Hgs: Locust
& High StS., Montrose, Pa. 18801. (717) 278-2811. Fax:
(717) 278-1442.

The Moody Bible Institute of Chicago. Stns: 4 AM, 10
FM. WMBV(FM) Dixon Miiis, Ala.; WRMB(FM) Boynton
Beach and WKES(FM) St. Petersburg, both Florida;
WAF S(AM) Atlanta; WMBI-AM-FM Chicago and WDLM-
AM-FM East Moline, both lllinois; WGNR{FM) Grand
Rapids and WXYB(FM) Zeeland, both Michigan;
WCRF(FM) Cleveland; WMBW({FM) Chattanooga; and
KMBI-AM-FM Spokane, Wash. Hgs: 820 N. LaSalle St.,
Chicago 60610. (312) 329-4302.

Morris Network Inc. Stns: 4 TV. WDHN(TV) Dothan,
Ala_; KARK-TV Little Rock, Ark.; WMGT(TV) Macon and
WVGA(TV) Valdosta, both Georgia. (All 100% owned.)
Ownership: Charles H. Morris and Alden Morris Maier.
See Morris Newspaper Corp. under Newspaper Cross-
ownership. Box 8167, Savannah, Ga. 31412. (912) 233-
1281.

Mortenson Broadcasting Co. Stns: 5 AM, 3 FM.
KLTT(AM) Brighton, Colo.; WCGW(AM) Nicholasville
and WJMM-FM Versailles, both Kentucky; WBGR(AM)
Battimore; WHLO(AM) Akron and WTOF-FM Canton,
both Ohio; KGGR({AM) Dallas; and WEMM(FM}) Hunting-
ton, W. Va. Executive: Jack Mortenson, pres. Ownership:
Jack Mortenson, 46.25%; Marianne Carter, 20%; R. Stan
Mortenson, 20%; J. Daniel Mortenson, 13.75%. Hgs: 333
W. Vine St., Suite 200, Lexington, Ky. 40507. (606) 254-
4065.

Multi Media Television Inc. Stns: 2 Tv. WKPV(TV)
Ponce and WSJN-TV San Juan, both Puerto Rico. Own-
ership: Maria E. Rivera. Hgs: GPO Box 2556, San Juan,
P.R. 00936. (809) 766-0029.

Multimedia Broadcasting Co. Stns: 4 AM, 4 FM, 5 TV.
WMAZ-AM-TV and WAYS({FM) Macon, Ga.; KEEL{(AM)
and KITT{FM) Shreveport, La.. KSDK(TV) St. Louis;
WLWT(TV) Cincinnatiand WKYC-TV Cleveland; WFBC-
AM-FM Greenville and WORD(AM) Spartanburg, both
South Carolina; WBIR-TV Knoxville, Tenn.; and
WEZW(FM) Wauwatosa, Wis. (Milwaukee). Executives:
William L. Bolster, pres; Greg Anderson, exec VP-radio;
William L. Bolster, VP; William E. Garrison, VP; James
M. Hart, VP; Anthony H. Kierman, VP; Leeann Lewis, VP;
Don McGouirk, VP; James C. McLendon, VP; Rich
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Washer, VP. See also Newspaper Crossownership.
Cable TV. Hgs: 1000 Market St., St. Louis 63101. (314)
444-5266. Fax: (314) 444-5291.

Morgan Murphy Stations (Evening Telegram) Stns: 1
AM, 1 FM, 5 TV. KTHI-TV Fargo, N.D.; KVEW(TV)
Kennewick, KXLY-AM-FM-TV Spokane and KAPP(TV)
Yakima, all Washington; and WISC-TV Madison, Wis.
Evening Telegram Co. owns 100% of KTHI-TV,
KVEW(TV), KXLY-AM-FM-TV and KAPP(TV). Evening
Telegram Co.owns 84.4% of WISC-TV, withan additional
15.2% of the station held by Evening Telegram stockhold-
ers. See also Newspaper Crossownership. Hgs: 7025
Raymond Rd., Madison, Wis. 53719. (608) 271-4321.

Music Broadcasting Group. Stns: 2 AM, 2 FM.
WVAM(AM)-WPRR(FM) Altoona and WMGW(AM)-
WZPR(FM) Meadville, both Pennsylvania. Hgs: Box 397,
Downtown Mall, Meadville, Pa. 16335. {814) 724-1111.
Fax: (814) 333-9628.

N

NBC TV Stations Division Stns: 6 TV. WNBC-TV New
York; WMAQ-TV Chicago; KCNC-TV Denver; KNBC-TV
Los Angeles; WTVJ(TV) Miami; and WRC-TV Washing-
ton. (All 100% owned.) For alisting of NBC divisions and
executives, see section F. Hgs: 30 Rockefeller Plaza,
New York 10112. (212) 664-4444.

NTV Network Sins: 3 TV. KWNB-TV Hayes Center,
KHGI-TV Kearney and KSNB-TV Superior, all Nebraska.
(All 100% owned.) Ownership: Stations are operating
under receivership. Joseph C. Amaturo is the court-ap-
pointed receiver. Hgs: Box 220, Keamney, Neb. 68848,
(308) 743-2494.

Narragansett Capital Inc. (Narragansett Radio L.P,
Narragansett Television L.P.) Sins: 2 AM, 3FM, 2 TV.
WYNK-AM-FM Baton Rouge; KEZO-AM-FM Omaha;
KAYI{FM} Muskogee, Okla.; WPRI-TV Providence, R.I.;
and WTKR-TV Norfolk, va. (All majority controlled.) See
also Newspaper Crossownership. Cable TV. Hgs: Fleet
Center, 50 Kennedy Plaza, Providence, R.1.02903. (401)
751-1000. Fax: (401) 751-1790.

Nationwide Communications Inc. (Nationwide Mu-
tual Insurance Co). Sins: 3 AM, 12 FM, 4 TV. KZZP-FM
Mesa (Phoenix) and KNST(AM)-KRQQ(FM) Tucson,
both Arizona, KZAP(FM) Sacramento, Calif., WOMX-
AM-FM Orlando, Fla.; WPOQC(FM) Baltimore; KITN-TV
Minneapolis; KLUC-AM-FM Las Vaegas; WKZL(FM) Win-
ston-Salem, N.C.; WGAR-FM Cleveland and WNCI{FM)
Columbus, both Ohio; WATE-TV Knoxville, Tenn.;
KMGC(FM) Dallas and KHMX(FM) Houston; WRIC-TV
Petersburg (Richmond), Va.; KISW(FM) Seattie; and
WBAY-TV Green Bay, Wis. (All 100% owned.) Execu-
tives: Steve Berger, pres; Willard Hoyt, VP-treas; Benja-
min D. McKeel, VP-TV, Don Watkins, VP-engrg; Joseph
(Mickey) Franko, VP-radio; Gordon E. McCutchan, se-
nior VP, gen counsel & se¢; Patricia L. Glassburn, asst
treas. Hgs: One Nationwide Plaza, 34th Floor, Columbus,
Ohio 43216. (614) 249-7676.

Nebraska Rural Radio Association. Stns: 2 AM, 2 FM.
KRVN-AM-FM Lexington and KNEB-AM-FM Scottsbiuff,
both Nebraska. (All 100% owned.) Ownership: Non-profit
corporation under the laws of the state of Nebraska. All
owners are members equally. Hqgs: Box 880, Lexington,
Neb. 68850. (308) 324-2371. Fax: (308) 324-5786.

Neuhoff Broadcasting Corp. Stns: 2 AM, 2 FM.
WDAN(AM)-WDNL(FM) Danville and WCVS(AM)-
WFMB(FM) Springfield, both lliinois. Ownership: Geof-
frey H. Neuhoff, 100%. Hqs: 3055 S. Fourth St.,
Springfield, lll. 62703. (217) 528-3033. Fax: (217) 528-
5348.

NewCap Broadcasting Ltd. Stns: 11 AM, 4 FM.
CFCW(AM} Camrose and CKRA-FM Edmonton, both Al-
berta; CHRK-FM Kamloops, B.C.; CKXX(AM) Corner
Brook, CKXD(AM) Gander, CKXJ{AM) Grand Bank,
CKXG(AM) Grand Falls, CFIQ(AM) Harbour Grace,
CKXB{AM) Musgravetown and CJY Q(AM)-CKIX-FM St.
John's, all Newfoundland; CFDR(AM) and CFRQ-FM
Darimouth, N.S.; CJLB(AM) Thunder Bay, Ont.; and
CHTN(AM) Charlottetown, P.E.l. Ownership: Newfound-
land Capital Corp. Hgs: Box 1007, 45 Alderney Dr., Dart-
mouth, N.S. B2Y 327, {902) 469-9231.

NewCity Communications Inc, Stns: 5 AM, 8 FM.
WZZK-AM-FM Birmingham, Ala.; WEZN(FM) Bridge-
port, Conn.; WDBO(AM) and WWKA(FM) Oriando, Fla.;
WYAY(FM) Gainesville (Atlanta) and WYAI(FM) La
Grange, both Georgia; WSYR(AM) and WYY Y (FM) Syr-
acuse, N.Y.; KRMG(AM} and KWEN(FM) Tulsa, Okla.;
KKYX(AM) and KCY Y(FM}San Antonio, Tex. Executive:
Richard A. Ferguson, pres. Ownership: Richard A. Fer-



guson, Jim Morley, Rich Reis, Michael Weinstein. Hgs:
10 Middle St., Bridgeport, Conn. 06604. (203) 333-4800.

Newfoundland Broadcasting Co. (NTV & OZ Net-
works) Stns: 8 FM, 24 Tv. TV stations: CJAP-TV
Argentia, CJWB-TV Bonavista, CJCV-TV-10Clarenville,
CJWN-TV Corner Brook, CJLW-TV-7 Deer Lake, CJFR-
TV Fermeuse, CJOX-TV Grand Bank, CJCN-TV Grand
Falls, CJWN-TV-6 Irishtown, CJLS-TV LaScie, CJLN-TV
Lawn, CIMA-TV-11 Marystown, CJWN-TV-5 Pasadena,
CJPQ-TV Port-aux-Basques, CJRA-TV-10 Ramea,
CJRR-TV-11 Red Rocks, CJST-TV-13 St. Alban's,
CJON-TV St. John's, CJXL-TV-10 St. Lawrence, CJSH-
TV St. Shotts, CJON-TV-4 Signal Hill, CJON-TV-5 South
Side Hill, CJSV-TV Stephenville and CJSC-TV Swift Cur-
rent, all Newfoundland. Radio stations: CFOZ-FM
Argentia, CJOZ-FM Bonavista, CKOZ-FM Corner Brock,
CHOS-FM Grand Falls (Rattling Brook), CIOZ-FM
Marystown, CKSS-FM Red Rocks, CHOZ-FM St. John's
and CIOS-FM Stephenville, all Newfoundland. Note:
Complete information not available. Executives: G.W.
Stiring, chmn; S.G. Stirling, pres; E. Branton, gen mgr;
D. Lawrence, opns/prod mgr; Warren Churchill, stn mgr-
prog dir; Doug Neal, dir engrg; Ted Gardner, sis mgr; J.
Heaney, chief engr. Ownership: G.W. Stirling, 100%. Also
owns a publication, /M5Herald TV Week. Hgs: Box 2020,
NTV-H.Q. Bldg., St. John's, Nfid. A1C 582. (709) 722-
5015.

NewMarket Media Corp. Stns: 4 AM, 4 FM. WNOE-AM-
FM New Orleans; WSJS(AM) and WTQR(FM) Winston-
Salem, N.C.; KXXY-AM-FM Oklahoma City; WREC(AM)
and WEGR(FM) Memphis. Executives: Stephen L. Rob-
ertson, chmn of the bd & CEQ; Peter M. Schulte, pres &
chief operating off. Ownership: Stephen L. Robertson,
50%; Peter M. Schulte, 50%. Hgs: Box 2080, Advance,
N.C. 27006. (919) 998-0691. Fax: (919) 998-0694.

Newport Broadcasting Co.— See Sudbury Services
Inc.

New South Communications Inc. Stns: 2 AM, 4 FM.
WZHT(FM) Troy, Ala.; KMLB(AM) and KJLO-FM Mon-
roe, La.; WSYE(FM) Houston and WALT(AM)-
WOKK(FM) Meridian, both Mississippi. (All 100%
owned.) Ownership: F.E. Holladay, 100%. Has: Box
5797, Meridian, Miss. 39301. (601) 693-2661. Fax: (601)
483-0826.

News-Press & Gazette Co. Sins: 8 TV. KOLD-TV Tuc-
son, Ariz.; WSAV-TV Savannah, Ga.; WHLT(TV) Hatties-
burg and WJTV(TV) Jackson, both Mississippi;
WECT(TV) Wilmington, N.C.; KABY-TV Aberdeen,
KPRY-TV Pierre and KSFY-TV Sioux Falls, all South Da-
kota. (All 100% owned.) Executives: Henry H, Bradley,
chmn, VP, publisher; David R. Bradley Jr., pres, editor.
Ownership: Henry H. Bradley family, 41.6%; David R.
Bradley Jr. family, 41.6%. See also Newspaper Cross-
ownership. Cable TV: Owns 100% of MaconCablevision,
Macon, Mo.; St. Joseph Cablevision, St. Joseph, Mo.;
and Savannah Cablevision, Savannah, Mo. Hgs: Box 29,
St. Joseph, Mo. 64502. (816) 271-8500.

Newsweb Corp. Stns: 2 TV. KTVJ(TV) Boulder, Colo.
(100%); and WPWR-TV Gary, Ind. {Chicago) (90%).
Ownership: Fred Eychaner, 100%. Hqs: 1645 W. Fuller-
ton Ave., Chicago 60614. {312) 975-0400.

TheNew York Times Co. Stns: 1 AM, 1 FM, 5TV, Broad-
casting Group: WHNT-TVHuntsville, Ala., KFSM-TV Fort
Smith, Ark.; WQAD-TV Moline, lii.; WQXR-AM-FM New
York; WNEP-TV Scranton, Pa.; and WREG-TV Mem-
phis. Executives: Arthur Ochs Sulzberger, chmn; Walter
Mattson, pres. Broadcasting group executives: C. Frank
Roberts, group pres; Margaret T. Vyncke, group control-
ler. See also Newspaper Crossownership. Hgs: 229 W.
43rd St., New York 10036.

Nininger Stns. Stns: 3 AM, 4 FM. WKDQ(FM) Hender-
son (100%) and WKYX(AM)-WKYQ(FM) Paducah
{100%), both Kentucky; WXBQ-FMBristol, Tenn. (92%);
WFHG(AM) Bristol, Va. (100%); and WQBE-AM-FM
Charleston, W. Va. (100%). Ownership: W.L. Nininger.
Has: WFHG(AM) and WXBQ-FM, Box 1389, Bristol, Va.
24203.

Noalmark Broadcasting Corp. Stns: 3 AM, 4 FM.
KELD(AM)-KAYZ(FM) El DoradoandKKIX(FM)Fayette-
ville, both Arkansas; KYKK(AM) and KZOR(FM) Hobbs,
N.M.; and KKTX-AM-FMKilgore, Tex. (All 100% owned.)
Ownership: William C. Nolan Jr., 65%; Edwin B. Alderson
Jr., 35%. Hgs: 202 W. 19th St., El Dorado, Ark. 71730.
(501) 862-7777.

Noble Broadcast Group Stns: 8 AM, 10 FM. KBCO-AM-
FM Boulder, Colo.; WKCKFM) Hamden and WAVZ(AM)
New Haven, both Connecticut; WSSH(AM) Boston and
WSSH-FM Lowell, both Massachusetts; KBZR(AM) Blue
Springs, KBEQ(FM) Kansas City and KMJM(FM) St
Louis, all Missouri; WBAB-FM Babylon and WBAB(AM)

Freepont, both New York; WVKS(FM) Toledo, Ohio;
KYOK(AM) and KMJQ(FM) Houston; KIXt{AM) and
KMGI(FM) Seattle; and XETRA-AM-FMTijuana, Mexico.
Executive: John Lynch, chmn & CEQ. Hgs: Box 85690,
San Diego 92138. (619) 291-8510.

Nor-Net Communications Ltd. Stns: 10 AM.
CKBA(AM) Athabasca, CHLW-1(AM) Grand Centre,
CKVH(AM) High Prairie, CHLW(AM) St. Paul,
CKWA(AM) Slave Lake, CILW(AM) Wainwright,
CFOK(AM) Westlock and CJOI(AM) Wetaskiwin, all Al-
berta; CFNL(AM) Fort Nelson and CKNL(AM) Fort St.
John, both British Columbia. Ownership: Marco Hotdings
Ltd., Len Novak. Hgs: Box 1800, Westlock, Alberta TOG
200. (403) 349-4421. Fax: (403) 349-6259.

North Country Radio. Stns: 2 AM, 2 FM. KKCQ-AM-FM
Fosston and KKAQ(AM)-KKDQ(FM) Thief River Falls,
both Minnesota. (All 100% owned.) Ownership: Dale R.
Olmstead, 100%. Hgs: Box 218, Thief River Falls, Minn.
56701. (218) 681-4900. Fax: (218) 681-6311.

Northeast Broadcasting Company Inc. Stns: 1 AM, 2
FM. WHAV(AM) and WLYT(FM) Haverhill, Mass.; and
WNCS(FM) Montpelier, Vt. (All 100% owned.) Owner-
ship: Steven A. Silberberg, Jane N. Cole. Hgs: 116-D
South River Road, Bedford. N.H. 03102. (603) 668-9999.

Northeast Communications Corp. Stns: 2 AM, 3 FM.
WABK-AM-FM Gardiner, Me.; WMLY(FM) Conway and
WFTN-AM-FM Franklin, both New Hampshire. (All 100%
owned.) Ownership: Jeff Fisher, 44.5%; Chris Fisher,
17.5%; and Phil Fisher, 16.5%. Hqs: Radio Park. Babbit
Road, Franklin, N.H. 03235. (603) 934-2500.

Northern TV Inc. Stns: 2 AM, 2 FM, 2 TV, KBYR(AM),
KNIK-FM, KTVA(TV) Anchorage and KCBF(AM),
KXLR(FM), KTVF(TV) Fairbanks, both Alaska. Stock-
holders: A. G. Hiebert, 41.325%; and others. Hgs: 1007
West 32nd Ave., Anchorage 99503. (307) 562-3456.

Northstar Television Groupinc. Stns: 4 TV.WZZM-TV
Grand Rapids, Mich.; WAPT(TV) Jackson, Miss.; WSEE-
TV Erie, Pa.; and WNAC-TV Providence, R.l. Note:
Group has purchased WUHQ-TV Battle Creek, Mich.,
subject to FCC approval. Executives: Richard F. Apple-
ton, pres; Frank D. Osborn, chmn of the bd; Barry M.
Wolper, treas. Ownership: Osborn Communications
Corp. (see listing), Richard F. Appleton, Desai Capital
Management. Price Communications Corp. (see listing)
and Bankers Trust Co. Hgs: 405 Lexington Ave., 54th
Floor, New York 10174. (212) 697-2502. Fax: (212) 697-
2249,

Northwest Television Inc. Stns: 4 TV. KBCI-TV Boise,
Idaho; KCBY-TV Coos Bay, KVAL-TV Eugene and
KPIC(TV) Roseburg (50%), all Oregon. Executive:
James W. Putney, VP. Ownership: Donald E. Tykeson
Trust, 50.02%; Robert P. Booth, 19.52%; and 8 other
stockholders. Hgs: Box 1313, Eugene, Ore. 97440. (503)
342-4961. Fax: {503) 342-7252.

Northwestern College Radic Network. Stns: 4 AM, 6
FM. KNWS-AM-FM Waterloo, lowa; KDNW(FM) Duluth
and KTIS-AM-FM Minneapolis, both Minnesota; KFNW-
AM-FM Fargo, N.D.; KNWC-AM-FM Sioux Falls, 8.D;
and WNWC(FM) Madison, Wis. (All 100% owned.) Ex-
ecutives: Paul Ramseyer, VP for radio; Harv Hendrick-
son, exec dir. Ownership: Non-profit organization.
Northwestern College, St. Paul, isthe ownerandoperator
of the ten radio licenses. Hgs: 3003 N. Snelling Ave., St.
Paul, Minn.55113. (612) 631-5000. Fax: (612) 631-5010.

Nova Broadcasting. 1 AM, 2 FM. KFMF(FM) Chico,
KTME(AM) Lompoc and KRQK(FM) Santa Maria, allCal-
ifornia. (All 100% owned.) Executive: Gregg L. Peterson,
mgng gen ptnr. Ownership: Rockwood Radio Corp.,
70%; Dr. Charles Frank, 10%; Irwin Cole, 5%; Sidney
Taylor, 5%; and others, 10%. Hgs: 1109 N. Patterson
Ave., Santa Barbara, Calif. 93111. (805) 964-9800. Fax:
(805) 683-2326.

o)

Ogden Newspapers Inc. Stns: 2 AM, 2 FM.WGSN(AM)
and WNMB(FM) North Myrtle Beach, S.C.; and WTON-
AM-FM Staunton, Va. Note: Group also owns three low
power TV stns: K28AE Fairmont and K22AE New Ulm,
both Minnesota; and W43AP Jamestown, N.Y. See also
Newspaper Crossownership. Hgs: 1500 Main St.,
Wheeling, W.vVa. 26003. (304) 233-0100.

Olympia Broadcasting Corp, Stns: 3 AM. 4 FM.
KYAK(AM)-KGOT(FM) Anchorage and KIAK-AM-FM
Fairbanks, both Alaska; KXXR(FM) Liberty, Mo.;
KTRW(AM) and KZZU-FM Spokane, Wash, Note: All of
the stns except KXXR(FM) Liberty, Mo. have been sold,
pending FCC approval. Ownership: James D. Ireland Il
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RobertE. Yaw I, Ivan E. Braiker. Hgs: 605 1st Ave., #510,
Seattle 98104. (206) 467-7932.

Omni Broadcasting Co. Stns: 1 AM, 2 FM. KIKV-FM
Alexandria and KBUN(AM)-KBHP(FM) Bemidji, both
Minnesota. (All 100% owned.) Ownership: Louis H.
Buron Jr. and Mary Campbelt. Hgs: Box 1656, Bemidji,
Minn. 56601. (218) 751-4120. Fax: (218) 751-8091.

Osborn Communications Corp. Stns: 3 AM, 6 FM, 1
TV. WJSU-TV Anniston, Ala.; WIOI-FM Brunswick, Ga.
(Jacksonville, Fla.); WNDR(AM) and WNTQ(FM) Syra-
cuse, N.Y.; WCAS(FM) Tarboro, N.C.; WAZU(FM)
Springfield (Dayton), Ohio; WTJS(AM) and WTNV(FM)
Jackson, Tenn.; WWVA(AM) and WOVK(FM) Wheeling,
W.Va. Note: WTJS(AM) and WTNV(FM) Jackson, Tenn.
have been sold, subject to FCC approval. Executives:
Frank D. Osborn, pres; Barry M. Wolper, senior VP &
treas; Ellen Strahs Fader, senior VP, administration &
corporate affairs; Mark Hubbard, senior VP-radio;
Heather L. Short, sec. Ownership: Frank D. Osborn,
Brentwood Associates, Brownlee O. Currey Jr. Publicly
held. Note: Osbom Comnmunications Corp. also owns
70% of Osbom Entertainment Corp., 49.55% of Fairmont
Communications Corp.{seelisting) and 25% of Northstar
Television Group Inc. (see listing). Hgs: 405 Lexington
Ave., 54th Floor, New York 10174. (212) 697-2280. Fax:
(212) 697-2249,

Osburn/Reynolds Group. Stns: 3 FM. KYKS(FM) Luf-
kin, KAGG(FM) Madisonville and KZEU(FM) Victoria, all
Texas. (All 100% owned.) Ownership: Dick Osburn, 50%;
Rusty Reynolds, 50%. Hgs: Box 2209, Lufkin, Tex.
75901. (409) 639-4455. Fax: (409) 632-5957.

Ostrander-Wilson Stns. Stns: 3 AM, 1 FM. KASA(AM)
Phoenix; KARI{AM) Blaine and KBLE{AM) Seattle, both
Washington. Ownership: Scribe Limited Partnership
owns 50%of KASAand KBLE, and 33 1/3% of KARL.G.A.
Wilson owns 50% of KASA and KBLE, and 33% of KARI.
Hgs: 114 Lakeside Ave., Seattle 98122, (206) 324-2000.

Outlet Communications Inc. Stns: 2 TV. WCMH-TV
Columbus, Ohio; and WJAR(TV) Providence, R.. (Al
100% owned.) Executives: Leonard Lieberman, chmn,
pres & CEQ. Ownership: 13 members of management
holding 8.4%, and partners in Wesray Capital Corp. Hgs:
111 Dorrance St., Providence, R.l. 02903. (401) 455-
9200. Fax: (401) 455-9216.

Overland California Radio inc. Stns: 2 AM, 2 FM.
KYOS(AM)-KABX-FM Merced and KMYX-AM-FM Taft,
both California. Ownership: Edward G. Hoyt Jr., Allan
Jordan, Scott Binder. Hgs: Box 717, Merced, Calif.
95341. (209) 723-2191. Fax: (209) 383-2950.

Buck Owens Productions Inc. Stns: 2 AM, 2FM, 1 TV,
KCWW(AM) Temnpe (Phoenix) and KNIX-FM Phoenix,
both Arizona; KCWR(AM), KUZZ-FM and KDOB-TV Ba-
kersfield, Calif. Executives: Alvis E. Owens Jr., pres; Mi-
chael L. Owens, VP; Mel Owens, sec. Hgs: 3223 Sillect,
Bakersfield, Calif. 93308. (805) 326-1011. Fax: (805)
328-7503.

P

Pacer Broadcast Group Inc. Stns: 1 AM, 2 FM, 2 TV.
WHTA(TV) Calumet, Mich.; WEZR(FM) Brillion,
WWRS(TV) Mayville, WCAE(AM) Nekoosa and
KFKQ(FM) New Holstein, all Wisconsin. Hgs: N6705
Madison Rd., Mayvitle, Wis. 53050. (414) 387-5252.

Pacific Northwest Broadcasting Corp. Stns: 4 AM, 4
FM. KPAY-AM-FM Chico, Calif.; KBOI{AM)-KQFC(FM)
Boise and KSEI-AM-FM Pocatello, both Idaho; and
KPNW-AM-FM Eugene, Ore. Executive: Charles H. Wil-
son, pres. Has: Box 1280, Boise, Idaho 83701. (208) 336-
3670. Fax: (208) 336-3734.

Pacifica Foundation Inc. dba Pacifica Radio. Stns: 6
FM. KPFA(FM) Berkeley, KPFB(FM) Berkeley and
KPFK(FM) Los Angeles, all California; WPFW(FM)
Washington; WBAI(FM) New York; and KPFT{(FM}Hous-
ton. (All noncommercial licenses.) Executives: Jack
QrDell, chmn; David Salniker, CEQ; Bill Thomas, dir, Pa-
cifica Program Service-Radio Archives; Sandra Rosas,
controller. Station gen mgrs: Patricia Scott, KPFA-KPFB;
Tarabu Betserai, KPFK; Leon Collins, WPFW; Rosema-
rie Reed, WBAI; Jean Palmquist, KPFT. Hgs: 2207
Shattuck Ave., Berkeley, Calif. 94704. (415) 848-6767.

Paco-Jon Broadcasting Corp. Stns: 2 AM, 3FM. WGH-
AM-FM Newport News, WGCV(AM)-WPLZ-FM Peters-
burgand WPLC(FM) Spotsylvania, all Virginia. (All 100%
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owned.) Ownership: Glenn R. Mahone. Hgs: 3267 South
Crater Road, Petersburg, Va. 23805. (804} 748-4199.
Fax: (804) 861-2066.

Palmer Communications Inc. Stns: 2 AM, 2 FM, 2 TV.
WNOG(AM) and WCVU(FM)Naples, Fla.; WHO-AM-TV
and KLYF(FM) Des Moines, lowa; and KFOR-TV Okia-
homa City. (All 100% owned.) Executives: William J.
Ryan, pres & CEQ; Robert G. Engelhardt, exec VP &sec;
Bonnie J. McCloskey, VP; Jenny W. Sutton, VP; M.
Wayne Wisehart, VP & treas. Ownership: A trust created
under the will of David D. Palmer. Cable TV: Palmer
CableVision, Palm Desert, Calif.; and Palmer CableVi-
sion, Naples, Fla. Hgs: 12800 University Drive, Suite 500,
Fort Myers, Fla. 33907-5333. (813) 433-4350. Fax: (813)
433-8213.

Panache Broadcasting. Stns: 1 AM, 2 FM. WTUX(AM)
and WTLC(FM) Indianapolis; and WWDB(FM) Philadel-
phia. Ownership: Charles D. Schwartz. Hgs: 166 E. Lev-
ering Mill Road, Bala Cynwyd, Pa. 13004. (215)
668-4400.

Pappas Telecasting Companies. Stns: 3 TV.
KMPH(TV) Visalia (Fresno), Calif.; KPQC(TV) and
KPTM(TV)Omaha. (All 100% owned.) Ownership: Harry
J. Pappas. Hgs: 500 S. Chinowth Road, Visalia, Calif.
93277. (209) 733-7800. Fax: 209 627 5363.

Park Communications Inc. Stns; 10 AM, 9 FM, 7 TV.
WBMG(TV) Birmingham, Ala.; KWLO{AM) and
KFMW(FM) waterloo, lowa; KJJO-AM-FM St. Louis
Park, Minn.; WPAT-AM-FM Paterson, N.J.; WHEN({AM)-
WRHP(FM) Syracuse and WUTR(TV) Utica, both New
York; WNCT-AM-FM-TV Greenville, N.C.; KWJJ-AM-FM
Portland, Ore.; WNAX(AM) Yankton, S.D.; WDEF-AM-
FM-TV Chattanooga and WJHL-TV Johnson City, both
Tennessee; WTVR-AM-FM-TV Richmond and WSLS-
TV Roanoke, both Virginia; and KEZX-AM-FM Seattle.
Executives: Roy H. Park, chmn & CEQ; Dorothy D. Park,
sec; Wright M. Thomas, pres; W. Randall Odil, VP televi-
sion; Randel Stair, VP-controller. Ownership: Roy H.
Park. See also Newspaper Crossownership. Hgs: Box
550, Ithaca, N.Y. 14851.(607) 272-9020. Fax: (607) 272-
0054.

Parker Communicatiens (a divisien of The Parker
Companies) Stns: 2 AM, 3 FM. KAHI(AM) and
KHY L{FM} Auburn (Sacramento), Calif.; KTCJ(AM) and
KTCZ-FM Minneapolis; and KXTZ({FM)Henderson, Nev.
(All 100% owned.) Executive: John Parker, pres. Owner-
ship: John and Kathleen Parker, 100%. Hgs: 28th Floor,
IDS Center, Minneapolis 55402. (612) 349-6500.

Pathonic Network Inc. Stns: 7 TV. CFCM-TV/CKMI-TV
Quebec City (100%), CFER-TV Rimouski{ 100%), CIMT-
TV Riviere-du-Loup (45%), CFER-TV-1 Sept-lles
(100%), CHLT-TV Sherbrooke (100%) and CHEM-TV
Trois-Rivieres (100%), all Quebec. Ownership: Tele-
Metropole Inc., 100%. Hgs: 1000 Myrand, Ste.-Foy, Que.
G1V 2w3. (418) 688-9330.

The JimPattison CommunicationsGroup. Stns: 2 AM,
3 FM, 1 TV. CFJC-AM-TV and CIFM-FM Kamloops,
CHRX(AM) and CJJR-FM Vancouver, and CFFM-FM
Williams Lake, all British Columbia. Ownership: The Jim
Pattison Group. Hgs: CHRX(AM) and CJJR-FM, 1401
West 8th Ave., Vancouver, B.C. V6H IC9. (604) 731-6111
& (604) 731-7772.

Pegasus Broadcasting Inc. Stns: 3 TV. KSCH-TV
Stockton, Calif.; WJBF(TV) Augusta, Ga.; and WAPA-TV
San Juan, P.R. (All 100% owned.) Executives: Michael L.
Eskridge, pres, Broadcast Management Services; Allan
J. Gaherty, senior VP, Broadcast Management Services.
Ownership: General Electric Capital Corp., 100%. Gen-
eral Electric Capital Corp. is owned 100% by General
Electric Financial Services Inc. Note: General Electric
Financial Services Inc. is owned 100% by General Elec-
tric Co., Fairfield, Conn. General Electric Co. also owns
NBC Holdings Inc., the parent corporation of National
Broadcasting Co. Inc. (see listing for NBC TV Stations
Division). Hgs: 2200 Fletcher Ave., FortLee, N.J. 07024,
(201) 585-6453. Fax: (201) 585-6216.

Pelmorex Broadcasting Inc. Stns: 15AM,2FM. CHVR-
2(AM) Amprior, CINR{AM) Blind River, CKNR(AM) Elliot
Lake, CKNS(AM) Espanola, CHOH({AM) Hearst,
CHYK(AM) Kapuskasing, CKAP(AM) Kapuskasing,
CHUR(AM) North Bay, CHVR(AM) Pembroke, CHVR-
1(AM) Renfrew, CKCY(AM) and CJQM-FM Sault Ste.
Marie, CHY C{AM) Sudbury, CHNO(AM) and CJMX-FM
Sudbury, CKOY(AM) Timmins and CJWA(AM) Wawa, all
Ontario. (All 100% owned.) Ownership: Pelmorex Com-

munications Inc. Hgs: 186 Robert Speck Parkway, Suite
200, Mississauga, Ont. L4Z 3G 1. (416) 566-9511. Fax:
(416) 566-9696.

Pembrack Pines Inc. Stns: 3 AM, 2 FM. WABH(AM)-
WVIN-FM Bath, WELM(AM)-WLVY(FM) Elmira and
WACK(AM) Newark, all New York. Executives: Robert J.
Pfuntner, pres, CEQ; Eugene A. Pfuntner, exec VP;
Phebe Pfuntner, sec. Ownership: Robert J. Pfuntner,
100%. Companyalso owns Pembrook Pines Mass Media
agency. Hgs: Pembrook Pines, 1705 Lake St., Elmira,
N.Y. 14901. (607) 733-5626. Fax: (607) 733-5627.

Peninsula Communications inc. Stns: 1 AM, 2 FM.
KGTL(AM)-KWVV-FM Homer and KPEN-FM Soldotna,
both Alaska. (All 100% owned.) Ownership: David F. Bec-
ker, 50%; Eileen L. Becker, 50%. Hgs: Box 103, Homer,
Alaska 99603. (907) 235-7551.

Perryton Radio Inc. Stns: 1 AM, 2 FM. KWCS(FM)
Bridgeport and KE YE-AM-FM Perryton, both Texas. (All
100% owned.) Ownership: Sharon Garrison Ellizey and
JohnC. Elizey. Hgs: Box 630, Perryton, Tex. 79070. (806)
435-5458. Fax: (806) 435-5393.

Petracom Inc. Stns: 1 AM, 1 FM, 3TV. WQRF-TV Rock-
ford, Ml (100%); KAYC(AM) and KAYD(FM) Beaumont,
Tex. (100%); WJPR(TV) Lynchburg (60%) and
WVFT(TV) Roanoke (60%), both Virginia. Ownership:
Henry A. Ash, 100%. Hgs: 7602-4 Congress St., New Port
Richey, Fla. 34653. (813) 848-7629. Fax: (813) 842-
8005.

Phoenix Holdings Inc. Stns: 2 AM, 2 FM. WELO(AM)
and WZLQ(FM) Tupelo, Miss.; WVOL(AM) Berry Hill
{Nashville) and WQQK(FM) Hendersonville {Nashville),
both Tennessee. Ownership: Samuel Howard. Hgs:
Vanderbilt Plaza, 2100 West End Ave., Suite 780, Nash-
ville 37203. (615) 327-8755. Fax: (615) 327-8754.

Pikes Peak Broadcasting Co. Stns: 1 AM, 1FM, 2 TV.
KRDO-AM-FM-TV Colorado Springs and KJCT(TV)
Grand Junction, both Colorado. (All 100% owned.) Own-
ership: The Harry Hoth family. Hgs: Box 1457, Colorado
Springs 80901. (719) 632-1515.

Pillar of Fire Inc. Stns: 1 AM, 2 FM. KPOF(AM) Denver;
WAWZ(FM) Zarephath, N.J.; and WAKW(FM) Cincin-
nati. {All 100% owned.) Ownership: No stockholders;
non-profit corporation. See also newspaper crossowner-
ship. Hgs: Canal Road, Zarephath, N.J. 08890. (201)
469-0991.

Pinnacle Broadcasting Co. Stns: 5 AM, 7 FM. WSOY-
AM-FM Decatur, Ill.; WYNG-FM Evansville, Ind.;
WDUR(AM)-WFXC(FM) Durham and WRNS-AM-FM
Kinston, both North Carolina; WYAV(FM) Conway, S.C.;
KAMA(AM)-KAMZ(FM) El Paso and KLLL-AM-FM Lub-
bock, both Texas. (All 100% owned.) Executive: Scott D.
Savage, exec VP, chief operating off. Hgs: 511 E. Car-
penter Fwy, Suite 190, Irving, Tex. 75062. (214) 556-
2941,

Plessinger Radic Group (R.L. Plessinger Holding
Co.) Stns: 1 AM, 3 FM. WOYS(FM) Apalachicola. Fla.;
WCVG(AM) Covington, Ky.; WAXZ(FM) Georgetown
and WRBZ(FM) Milford, both Ohio. (All 100% owned.)
Ownership: Richard L. Plessinger Sr., owner. Hgs: 1591
Boyle Rd., Hamilton, Ohio 45013. (513) 863-0774.

Poempadur-Becker Group. Stns: 6 TV. |. Martin
Pompadurand Ralph E. Becker haveinterestsin and are
managing general pariners of Northeastern Television
Investors, a Connecticut limited partnership, which owns
WBRE-TV Wilkes-Barre, Pa. Prinicpals have interests in
Toledo Television Investers, a Connecticut limited part-
nership which owns WNWO-TV Toledo, Ohio. See also
Television Station Partners, which owns WRDW-TV Au-
gusta, Ga.; WEYI-TV Saginaw, Mich.; WROGC-TV Roch-
ester, N.Y.; and WTOV-TV Steubenville, Ohio. Hgs: 55
Old Post Road, No. 2, Greenwich, Conn. 06830. {(203)
622-0006.

Ponce Broadcasting Corp. Stns: 3 AM, 1| FM.
WLEY(AM) Cayey, WLEO(AM) and WZAR(FM) Ponce,
and WKFE(AM) Yauco, all Puerto Rico. (All 100%
owned.) Ownership: J.H. Conesa, pres, 22%; L.F. Sala,
26%, Calalina Scarano, 26%; J.G. Scarano, 26%. Other
interests: a 26% interest in a 16 channel muttiple multi-
pointdistribution service (MMDS) system. Hgs: GPO Box
7213, Ponce, P.R. 00732. (809) 840-3160. Fax: (809)
840-0049.

Portsmouth Broadcasting Corp. Stns: 2 AM, 3 FM.
KGRC(FM) Hannibal, Mo.; KMON-AM-FM Great Falls,
Mont.; and WNXT-AM-FM Portsmouth, Ohio. Owner-
ship: Howard A. Doss, Derek Parrish and Jack Whitley.
Hgs: 8 State and Plaza, 433 S. Eighth St., Quincy, IIl.
62301. (217) 224-4102. Fax: (217) 224-4133.

Post-Newsweek Stations Inc. Stns: 1 FM, 4 TV.
WFSB(TV) Hartford, Conn.; WJXT(TV} Jacksonville and
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WPLG(TV) Miami, both Florida; WDIV(TV) Detroit; and
KTLS({FM) Ada, Okla. Executives: Joel Chaseman,
chmn; G. William Ryan, pres. Ownership: Post-News-
week Stations is a subsidiary of the publicly traded Wash-
ington Post Co. See also Newspaper Crossownership.
Cable TV: Post-Newsweek Cable. Hgs: 1150 15th St.
N.W., Washington 20071. (202) 334-4600.

Prairieland Broadcasting Inc. Stns: 2 AM, 1 FM.
WBIS(AM) Bristol, Conn.; WILY(AM) and WRXX(FM)
Centralia, lll. Ownership: Sam Hassan, Joel Townsend,
andothers. Hgs: Box 528, Centralia, IIl. 62801. (618) 532-
1885.

Prairieland Stns . Stns: 2 AM, 2 FM. WDZ(AM)-
WDZQ(FM) Decatur and WIZZ(AM)-WSTQ(FM) Stre-
ator, both lllinois. Ownership: Steve Bellinger. Hgs: 337
N. Water St., Decatur, ill. 62523. (217) 423-9744.

Preclsion Media Limited Partnership. Stns: 1 AM, 2
FM. WKSS(FM) Hartford-Meriden, Conn.; WMYF(AM)
and WERZ(FM) Exeter, N.H. Ownership: Frank
Barsalona, Don Law, Timothy J.A. Montgomery. Hgs: Ten
Columbus Bivd., Hartford, Conn. 06106. (203) 249-9577.

Premier Group. Stns: 2 AM, 1 FM. KITI(AM) Chehalis-
Centralia and KEDO(AM)-KLYK(FM) Longview, both
Washington. (All 100% owned.} Ownership: Garry White,
Walter Meyer, Rod Etherton. Hgs: 1133 Kresky, Cen-
tralia, Wash. 98531. (206) 736-1355. Fax: (206) 736-
4761,

Prettyman Broadcasting. Stns: 3 AM, 4 FM.
WYUS(AM) and WAFL(FM) Milford, Del.; WXCY{(FM)
Havre de Grace and WICO-AM-FM Salisbury, both Mary-
land; WEPM(AM} and WKMZ(FM) Martinsburg, W.va.
Executives: William E. Prettyman Jr., pres; Alex
Kolobielski, VP. Hgs: Box 909, Salisbury, Md. 21801.
(301) 742-3212.

Price Broadcasting Co. Stns: 6 AM, 7 FM. KOOK(AM)-
KBEE-FM Modesto and KQMS(AM)-KSHA{FM) Redd-
ing, both California; KHEZ(FM)} Caldwell, Idaho;
KROW(AM) and KNEV(FM) Reno; WOMG-AM-FM Co-
lumbia, S.C.; KUTR(AM) and KCPX-FM Salt Lake City;
KGA(AM) and KDRK-FM Spokane, Wash. Executives:
John Price, pres; Martin G. Peterson, VP.Hgs: 35 Century
Park-Way, Salt Lake City 84115. (801) 486-3911.

Price Communications Corporation Stns. Stns: 3AM,
3 FM, 3 TV. WPBG(AM) and WIRK-FM West Palm
Beach, Fla.; WOWO(AM) Fort Wayne and WOWO-FM
Huntington, both Indiana; KSNF(TV) Joplin, Mo.;
WWHKB(AM) Buffalo and WKSE(FM) Niagara Falls, both
New York; KJAC-TV Port Arthur and KFDX-TV Wichita
Falls, both Texas. (Al 100% owned.) Officers: Robert
Price, pres; Bill Bengtson, senior VP-TV; Jim Meitzer,
senior VP (radio); Kim |. Pressman, séniocr VP-treas; E.
Robert Lupone, VP, gen counsel & sec. Ownership: Rob-
ert Price, 9%, Citicorp Venture Capital Lid., 13%; John
Hancock Life Insurance Co., 13%; Sandler Assoc., 5%.
Publicly owned. See also Newspaper Crossownership.
Hgs: 45 Rockefeller Plaza, New York 10020, {212) 757-
5600.

Providence Journal Broadcasting Corp. Stns: 4 TV.
KMSB-TV Tucson, Ariz.; WHAS-TV Louisville, Ky.;
KGSW-TV Albuguerque, N.M.; and WCNC-TV Charlotte,
N.C. (All 100% owned.) Executives: Jack C. Clifford,
pres. Ownership: Providence Journal Company. Firm is
alsoengaged incable TV {Colony Communications Inc.)
and radio paging. Note: Providence Joumal Co. and
Kelso & Co., New York, have agreed to purchase the
following TV stns, pending FCC approval: KHNL(TV) Ho-
nolulu; KTVB(TV) Boise, ldaho; KGW-TV Portland, Ore.;
KING-TV Seattle and KREM-TV Spokane, both Wash-
ington. See also Providence (R.l.) Journal-Bulletin under
Newspaper Crossownership. Hgs: 75 Fountain St., Prov-
idence, R.1. 02902. (401) 277-7000.

Pulitzer Broadcasting Co. Stns: 1 AM, 1 FM, 7 TV.
KTAR{AM) and KKLT (FM} Phoenix; WLKY-TV Louisville,
Ky., WDSU-TV New Orleans; KETV(TV) Omaha; KOAT-
TV Albuguerque, N.M.; WXII(TV) Winston-Salem, N.C.;
WGAL-TV Lancaster, Pa.; and WYFF-TV Greenville,
S.C. Executives: Joseph Pulitzer Jr., chmn; Michael Pu-
litzer, vice chmn; Ken J. Elkins, pres-CEO. Ownership:
Pulitzer Publishing Co., 100% (see also Newspaper
Crossownership). Hgs: One City Centre, Suite 2020, St.
Louis 63101. (314) 231-5965.

Pyramid Broadcasting. Stns: 5 AM, 7 FM. WNUA(FM)
Chicago; WXKS-AM-FM Medford, Mass.; WHTT-AM-
FM Buftalo and WKQG(AM)-WPXY-FM Rochester, both
New York; WRFX(FM) Kannapolis, N.C.; WPGR(AM)-
WYXR(FM) Philadelphia and WPIT-AM-FM Pittsburgh.
Executive: Richard M. Balsbaugh, CEO. Hgs: 99 Revere
Beach Parkway, Medford, Mass. 02155. (617) 396-1430.
Fax: (617) 391-8367.



R

R Group Communication. Stns: 3 TV. WYZZ-TV Bloo-
mington, Ill.; WMCC(TV) Marion, Ind.; and WSMH(TV)
Flint, Mich. (All 100% owned.) Executive: G.J. Robinson,
pres. Hgs: 2250 Seymour Ave., Cincinnati 45212. (513)
351-9110.

RGR Broadcasting Inc. Stns: 2 AM, 2 FM. WIGS(AM)-
WGIX-FM Gouvemeur, WKDR(AM) Plattsburgh and
WRGR(FM) Tupper Lake, all New York. Ownership:
Roger Jakubowski, 100%. Hgs: Box 1030, Tupper Lake,
N.Y. 12986. (518) 359-2900.

RP Companies Inc. Stns: 4 AM, 5 FM, 2 TV. KORG(AM)
and KEZY(FM) Anaheim, Calif.; WICC(AM) Bridgeport
and WEBE(FM) Westport, both Connecticut; WREX-TV
Rockford, lll.; WF XF-AM-FM Indianapolis; KATC(TV) La-
fayette, La.; WQAL(FM) Cleveland; WFID(FM) Rio Pie-
dras and WUNO(AM) San Juan, both Puerto Rico. (All
100% owned.) Ownership: Elton H. Rule and |. Martin
Pompadur. Cable TV: MultiVision Cable TV Corp. Hgs:
645 Fifth Ave., 12th Floor, New York 10022. (212) 980-
7110. Fax: (212) 980-8374.

Radio Americas/Estereotempo Group Stns: 3 AM, 3
FM. WORA(AM)-WIOB(FM) Mayaguez, WPRP(AM)-
WIOC(FM) Ponce and WQBS(AM)-WIOA(FM) San
Juan, all Puerto Rico. Ownership: Alired R. de Arellano.
Hgs: Box 13427, Santurce, P.R. 00908. (809) 721-4020.
Fax: (809) 722-6740.

Radio Cleveland Inc. Stns: 1 AM, 2 FM. WAID(FM)
Clarksdale and WCLD-AM-FM Cleveland, both Missis-
sippi. (All 100% owned.} Ownership: J.R. Denton, pres,
12.5%; William Boswell, sec, 12.5%; George C.Shurden,
mar, 12.5%. Hgs: Drawer 780, Cleveland, Miss. 38732.
(601) 843-4091.

The Radio Group. Stns: 5 AM, 5 FM. KCTO-AM-FM
Columbia, KFNV-AM-FM Ferriday, KINA-AM-FM Jena,
KAPB-AM-FM Marksville and KMAR-AM-FM Winns-
boro, all Louisiana. (All 100% owned.) Ownership: Tom
D. Gay, 100%. Hgs: Box 1319, Columbia, La. 71418.
(318) 649-7959.

Radlo Management AssociateésInc. Stns: 4 AM, 3FM.
KLGN(AM) andKBLQ-FM Logan, Utah; WIKE(AM) New-
port and WSTJ(AM)-WNKV(FM) St. Johnsbury, both
Vermont; KEVA(AM) and KOTB(FM) Evanston, Wyo. (All
100% owned.) Executive: Jim Epstein, pres & CEO.
Ownership: Eric H. Johnson and Brent W, Lambert. Hgs:
175 Derby St., Suite 41, Hingham, Mass. 02043. (617)
749-0858.

Radiomutuel Inc. Stns: 5 AM, 7 FM. CJRC(AM) Cttawa;
CKTF-FM Hull, CIMO-FM Magog, CJMS(AM) and
CKMF-FM Montraal, CJRP(AM) and CHIK-FM Quebec
City, CJMM-FM Rouyn, CJRS(AM) Sherbrooke,
CJTR(AM) and CIGB-FM Trois Rivieres, and CJMV-FM
Val d'Or, all Quebec. (All 100% owned except for 50%
owned CJMM-FM Rouyn and CJMV-FM Val d'Or, both
Quebec.) Executive: Normand Beauchamp, pres. Hgs:
1717 Dorchester Blvd. East, Montreal H2L 4E8. (514)
527-4311.

Radio-Nord Inc. Stns: 4 AM, 4 FM, 5 TV. CHPR-FM
Hawkesbury, Ont.; CFGS-TV Ottawa/Hull, Que.;
CHAD(AM} Amos, CHOT-TV Hull, CJLA-FM Lachute,
CKLS(AM) La Sarre, CFEM-TV Rouyn, CKRN-AM-TV
and CHLM-FM Rouyn, CHOA-FM Rouyn-Noranda and
CKVD(AM) and CFVS-TV Vai d'Cr, all Quebec. Execu-
tive: Jean-Joffre Gourd, chmn of the bd. Hgs: 380
Murdoch, Noranda, Que. J9X 1GS. (819) 741-3170.

Radio-Quebec. Stns: 14 TV. CIVK-TV-1Anse-aux-Gas-
cons, CIVF-TV Baie Trinite, CIVK-TV Carleton, CIVB-TV-
1 Grand Portage, CIVO-TV Hull, CIVM-TV Montreal,
CIVV-TV Mont-Valin, CIVQ-TV Quebec City, CIVB-TV
Rimouski, CIVA-TV-1 Rouyn, CIVG-TV Sept-lles, CIVS-
TV Sherbrooke, CIVC-TV Trois-Rivieres and CIVA-TV
val d'Or, all Quebec. Executives: Guy Lord, chmn of the
bd; Francoise Bertrand, pres & CEC; Pierre Roy, VP pro-
grams; Alain Dufour, VP, administration & finance; Rox-
ane Duhamel-Martin, VP, planning & mktg; Eddy Hill, VP,
prod svcs; Kees Vanderheyden, dir of planning & dev;
Andre Beaudet, dir of communications; Nicole LeBlanc,
dir of operaional planning, programs; Andre Chamber-
land, dir of formal educational prod; Paul Breton, dir of
cultural educational prod; Daniel Beauchesne, dir of rgnl
prod; Andre de Bellefeuille, dir of coproductions & acqui-
sitions; ClementBourassa, dir of mgmtinfosystems; Car-
men Bourque, dir of human resourcaes; Roberto Luca, dir
of administration & finance. Ownership: La Societe de
radio-television du Quebec is a para-govemmental orga-
nization. Its mandate is to manage an educational televi-
sion network throughout the province of Quebec. Hgs:
1000, rue Fullum, Montreal H2K 3L7. (514) 521-2424.
Fax: (514) 873-7464.

Radio South inc. Stns: 2 AM, 2 FM. WFFN(FM) Cor-
dova, WARF(AM) Jasper and WTSK(AM)- WTUG(FM)
Tuscaloosa, all Alabama. Ownership: Houston L.
Pearce, 50%; John T. Davis, 25%; Charles R. Wiggins,
25%. Hgs: 400 Third Ave., Jasper, Ala. 35501. (205) 221 -
2222,

Radio Ventures | L.P. Stns: 3 FM, WXTR-FM Waidorf,
Md.; WMXB(FM) Richmond and WAFX(FM) Suffolk,
both Virginia. (All 100% owned.) Executives: Jerry R.
Lyman, pres-CEQ; Gregory C. Poland, VP-chieffinancial
off. Hgs: 7910 Woodmont Ave., Suite 1200, Bethesda,
Md. 20814. (301) 718-0400. Fax: (301) 718-0296.

Rawlco Communications Ltd. Stns: 4 AM, 2 FM.
CFFR(AM) Calgary, Alberta; CFGO(AM) Ottawa;
CJME(AM)-CIZL-FM Regina and CKOM{AM)-CFMC-
FM Saskatoon, both Saskatchewan. Executives: Gordon
Rawlinson, pres; Douglas E. Rawlinson, exec VP. Hgs:
2401 Saskatchewan Drive, No. 210, Regina, Sask. S4P
4H8. (306) 569-1300.

Red River Broadcast Corp. Stns: 4 TV.KBRR(TV) Thief
River Falls, Minn.; KVRR(TV) Fargo, KJRR(TV) James-
town and KNRR(TV) Pembina, all North Dakota. (All
100% owned.) Note: Group also owns five low power TV
stns: K26AC Bemidji, KS4AT Brainerd, K18Al Grand
Rapids and KO5V| Park Rapids, all Minnesota; and
K23AJ Devils Lake, N.D. (Al 100% owned.) Ownership:
Curtis Squire Inc., 100%. Myron Kunin owns 100% of
Curtis Squire Inc. Hgs: Box 9115, 4015 9th Ave. S.W,,
Fargo, N.D. 58106. (701) 277-1515. Fax: (701) 277-
1830.

Regional Groupinc. Stns: 3 AM, 3 FM. WGRD-AM-FM
Grand Rapids, Mich.; WBNK(AM) and WAAL(FM) Bing-
hamton, N.Y.; WPIC(AM) and WYFM(FM) Sharon, Pa.
(All 100% owned) Executives: Norman Volk, pres; Judith
Lewis, VP administration. Hgs: 38 Fulton W., Grand Rap-
ids, Mich. 49503. (616) 459-0117.

Renaissance Communications Corp. Stns: 5 TV.
KTXL(TV) Sacramento, Calif., WTXX(TV) Waterbury,
Conn.; WDZL(TV) Miami; WPGH-TV Pittsburgh and
WPMT(TV) York, both Pennsylvania. (All 100% owned.)
Note: WPGH-TV Pittsburgh has been sold, subject to
FCC approval. Ownership: Michael Finkelstein; War-
burg, Pincus Capital L.P. Hgs: 630 Fifth Ave., Suite 3007,
New York 10111. (212) 977-3292. Fax: (212) 977-3290.

Renda Broadcasting Corp.-Renda Radio Inc. Stns: 2
AM, 5 FM. WEJZ(FM) Jacksonville, Fla.; KMGL(FM)
Oklahoma City and KBEZ(FM) Tulsa, both Oklahoma;
WJAS(AM)-WSHH(FM) Pittsburgh and WECZ{AM)-
WPXZ-FM Punxsutawney, both Pennsylvania. Owner-
ship: Anthony F. Renda, 100%. Hgs: Renda Broadcasting
Corp., Broadcast Plaza, Crane Ave., Pittsburgh 15220.
(412) 531-9500. Fax: {412) 531-4068.

Reseau des Appalaches. Stns: 6 AM, 1 FM. CJAN(AM)
Asbestos, CJLP(AM) Disraeli, CKFL(AM) Lac Megantic,
CKTL(AM) Plessisville, CKLD(AM)-CFJD-FM Thetford
Mines and CFDA{AM) Victoriaville, all Quebec. Execu-
tive: Francois Labbe, pres. Hgs: C.P. 69, Thetford Mines,
Que. G6G 553, (418) 335-7533. Fax: (418) 338-0386.

The Result Radlo Group Stns: 3 AM, 2FM, KBEW(AM)
Blue Earth, KBRF-AM-FM Fergus Falls and KAGE-AM-
FM Winona, all Minnesota. Executive: Jerry Papenfuss,
pres. Ownership: Jerry Papenfuss. Hgs: Box 767, Wi-
nona, Minn. 55987. (507) 452-4000. Fax: (507) 452-
9494.

Retlaw Broadcasting Co. Stns: 6 TV. KIEO(TV) Fresno
and KMST(TV) Monterey, both California: KIDK(TV)
Idaho Falls and KLEW-TV Lewiston, both Idaho; KEPR-
TV Pasco and KIMA-TV Yakima, both Washington. Ex-
ecutives: Benjamin Tucker, exec VP; Andrew Mastoras,
VP-finance. Ownership: Mrs. Lillian Disney, Sharon Dis-
ney Lund, Diane Disney Miller. Hgs: Box 5455, Fresno,
Calif. 93755. (209) 222-2411.

River City Broadcasting. Stns: 1 FM, 3 TV. KDSM-TV
Des Moines, lowa; KSTZ(FM) Ste. Genevieve and
KDNL-TV St. Louis, both Missour; and KABB(TV) San
Antonio, Tex. (All 100%owned.) Ownership: Barry Baker,
Larry Marcus, J. Patrick Michaels, Donald Russell, oth-
ers. Hgs: 1215 Cole St., St. Louis 63106. (314) 436-3030.
Fax: (314) 436-5149.

F.W. Robbert Broadcasting Co. Sins: 3 AM, 1 SW.
WVOG(AM) New Orleans; WITA(AM) Knoxville and
WNQM(AM) and WWCR (shortwave) Nashville, all Ten-
nessee. (All 100% owned.) Ownership. Fred P.
Waestenberger, 64%; Chris P. Westenberger, 9%; Eric M.
Westenberger, 9%; Fritz N. Westenberger, 9%, Lisa S.
Westenberger, 9%. Hgs: 2730 Loumor Ave., Metairie, La.
70001. (504) 831-6941.

Roberts Broadcasting Inc. Stns: 2 AM, 2 FM.
WJIMS(AM) and WIMI(FM) Ironwood, Mich.; WIMT(AM)
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and WMZK(FM) Merrill, wis. (All 100% owned.) Owner-
ship: W. Donald Roberts Jr., 100%. Hgs: Box 39010, Sar-
asota, Fla. 34238. (813) 966-2287.

Rodgers Broadcasting Corp. Stns: 4 AM, 3 FM.
WBML(AM) Macon, Ga.; WIFE(AM)-WCNB-FM Con-
nersville and WMCB(AM)-WCBK-FM Martinsville, both
Indiana; WOFR(AM) and WCHO-FM Washington Court
House, Ohio. Ownership: David Rodgers, 100%. Hgs:
Box 1577, Martinsville, Ind. 46151. (317) 342-3394.

Root Communications Stns: 2 AM, 2 FM, 1 TV.
WNDB(AM)-WWLV(FM) Daytona Beach and
WLKF(AM)-WEZY-FM Lakeland, both Flerida; and
KMVT(TV) Twin Falls, Idaho. Ownership: Root Commu-
nications, 100%. Hgs: Box 2860, Daytona Beach, Fla.
32115. (904) 258-1235.

Roper Broadcasting Inc. Stns: 1 AM, 2FM. WHKR(FM)
Rockledge and WITS(AM)-WCAC(FM) Sebring, both
Florida. (All 100% owned.) Ownership: Robert T. Row-
land, 35%; Gwendolyn G. Rowland, 35%; Valree A. Per-
alta, 10%; Douglas L. Peralta, 10%; and Robert T.
Rowland Jr., 10%. Hgs: 895 Barton Blvd., Suite A,
Rockledge, Fla. 32955. (407) 639-1176. Fax: (407) 639-
1027.

Roth Communications Stns: 4 AM, 4 FM. WCHY-AM-
FM Savannah, Ga.; WKBF(AM) and WPXR-FM Rock
Island, IIl.; WKPE-AM-FM Orleans, Mass.; WEEX(AM)
and WHXT(FM) Easton, Pa. (All 100% owned.) Execu-
tive: Peter S. Crawford, exec VP & group mgr. Ownership:
David A. Roth, M.D. Hgs: 3 Woodland Rd., Stoneham,
Mass. 02180. (617) 662-4800. Fax: (617) 662-9675.

Routt Radio Companles Inc. Stns: 1 AM, 2 FM.
KLVQ(AM) Athens, KCKL(FM) Malakoff and KXAL-FM
Pittsburg, all Texas. Hgs: Box 489, Malakoff, Tex. 75148.
(214) 489-1238, Fax: (214) 489-2671.

Rowland Family Radio. Stns: 5 FM. WHKX(FM) Lafa-
yette and WGUF(FM) Marco, both Florida; WIKX(FM)
Leesburg, WAIA(FM) St. Mary's and WBGA(FM) Way-
cross, all Georgia. (All 100% owned.) Note: WGUF(FM)
Marco, Fla. has been sold, subject o FCC approval.
Ownership: Marshall W. Rowland, Carol C. Rowland,
Marty Rowland, Brian Rowland and Stephen Rowland.
Hgs: 9485 Regency Square Blvd., Suite 93, Jacksonville,
Fla. 32225. (904) 727-0933. Fax: (904) 725-9806.

Rusk Corp. Stns: 2 FM. KMGP(FM) Monahans and
KSMG(FM) Seguin, both Texas. (All 100% owned.) Note:
Group has purchased KHFI-FM Georgetown, Tex., sub-
ject to FCC approval. Hgs: Box 1520, Houston 77251.
(713)526-5874.

S

SCI Television Inc. Stns: 6 TV. WAGA-TV Atlanta,
WSBK-TV Boston, WJW-TV Cleveland, WJBK-TV De-
troit, WITI-TV Milwaukee and KNSD(TV) San Diego.
Ownership: Gillett Holdings Inc., 55% (see listing), SCI
Holdings Inc., 45%. Hgs: ¢/o Gillett Communications
Management Inc., 555 17th St., Suite 3300, Denver
80202. (303) 292-0045. Fax: (303) 292-9603.

SHO Radlo Group. Stns: 1 AM, 2 FM. WSCM(AM)
Cobleskill, WSHQ(FM) Cobleskill (Albany) and
WSHZ(FM) Rotterdam (Schenectady), all New York.
Ownership: Barry W. Sims. Hgs: 316 Canal Square,
Schenectady, N.Y. 12305. (518) 393-2300. Fax: (518)
393-0316.

SJL Broadcast Management Corp. Stns: 9 TV.
KSNG(TV) Garden City, KSNC(TV) Great Bend,
KSNT(TV) Topeka and KSNW(TV) Wichita, all Kansas;
WJRT-TV Flint, Mich.; KTVQ(TV) Billings, Mont.;
KSNK(TV) McCook, Neb.; WSTM-TV Syracuse, N.Y,;
and WKFT(TV) Fayetteville, N.C. Executives: George D.
Lilly, pres; Dave McCurdy, VP-sec; Weldon Paulsen, VP-
dir of engrg. Alsoan office of SJL Broadcast Management
Corp. at 633 Picacho Lane, Montecito, Calif. 93108. Fax:
(805) 969-2399. Ownership: George D. Lilly, 100%. Hgs:
Box 2557, Billings, Mont. 59103. (406) 256-0705. Fax:
(406) 252-9144,

S & P Broadcasting Co. Stns: 2 AM, 3 FM. WALY(FM)
Bellwood, WCDL(AM)-WSGD(FM) Carbondale,
WRKK(FM) Jersay Shore and WWPA(AM) Williamsport,
all Pennsylvania. (All 50% owned.) Executive: Ronald K.
Swanson, mgng gen ptnr. Ownership: Limited partner-
ship. WALY(FM): S & P Broadcasting L.P. |. WCDL(AM)
and WSGD(FM): S & P Broadcasting L.P. lIl. WRKK(FM)
and WWPA(AM): S & P Broadcasting L.P. !l. Hgs: 93
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Cherry St., New Canaan, Conn. 06840. (203) 966-7692.
Fax: (203) 966-5698.

ST Broadcasting Company Inc. Stns: 1 AM, 2 FM.
KGNO(AM)-KDCK(FM) Dodge City and KZXL(FM)
Great Bend, both Kansas. (All 100% owned.) Ownership:
William C. Reppart, 8%; Joseph Elizey, 1.7%; Patrick
Morse, ST Enterprises Employee Stock, 88.09%. Hgs:
Box 1398, Dodge City, Kan. 67801.(316) 227-4444. Fax:
(316) 227-8576.

Saddle River Heoldings Corp. Stns: 1 AM, 3 FM.
WABT(FM) Dundee, Ill.; WKTU(FM) Ocean City, N.J.;
WALL(AM) and WKOJ(FM) Middletown, N.Y. (All 100%
owned.) Ownership: Orange and Rockland Utilities. Hgs:
28W.Grand Ave.,Montvale, N.J. 07645.(201) 307-1544.
Fax: {201) 307-1546.

Saga Communications Iinc. Stns: 6 AM, 9 FM.
WLRW(FM) Champaign and WYMG(FM) Jacksonville
(Springfield), both lllincis; KRNT(AM) and KRNQ{FM)
Des Moines, lowa; WGAN(AM) and WMGX(FM) Port-
land, Me.; WIXY(AM) East Longmeadow and
WAQY (FM) Springfield, both Massachusetts;
WFEA(AM) and WZID(FM) Manchester, N.H.;
WVKO(AM) and WSNY(FM) Columbus, Ohio; WNOR-
AM-FM Norfolk, Va.; and WKLH({FM) Milwaukee. Exec-
utives: Edward K. Christian, pres & CEQO; Steven
Goldstein, exec VP, group prog dir; Norm McKee, VP,
chieffinancial off. Ownership: Edward K. Christian, 100%
of the voting stock. Hgs: 73 Kercheval, Suite 201, Grosse
Pointe Farms, Mich. 48236. (313) 886-7070.

Sage Broadcasting Corp. Stns: 1 AM, 3FM.WGNE-FM
Titusvitle, Fla. (51%); WACO-AM-FM Waco, Tex. (51%);
and WVMX(FM) Stowe, Vit. (100%) . Executives: Leonard
J.Fassler, chmn; Gerald A, Poch, pres; Gerald M. LeBow,
exec VP. Hgs: 700 Canal St., Stamford, Conn. 06902.
(203) 357-1464.

St. Pe’ Broadcasting Inc. Stns: 1 AM, 2 FM. WJXN(AM)
Jackson, WJXN-FM Utica and WINS-FM Yazoo City, all
Mississippi. (All 100% owned.) Ownership: Edward |. St
Pe’, 100%. Hgs: Box 786, Jackson, Miss. 39205. (601)
352-6673. Fax: (601) 948-6052.

Sainte Ltd. Sins: 3 TV. KCSO(TV) Modesto and
KBCP(TV) Paradise, both California; and KREN-TV
Reno. (Both 100% owned.) Group has purchased
KVMG(TV) Merced, Calif. on ¢h 51, subject to FCC ap-
proval. Note: Group also owns two low power TV stations:
KO9UF Morro Bay and KO7TA Santa Maria, both Califor-
nia. Ownership: Chester Smith, gen ptnr, and Naomi
Smith, gen ptnr, 54%; and other limited partners. Hgs:
Box 4159, Modesto, Calif. 95352. (209) 523-0777. Fax:
(209) 523-0898.

Salem Communications Corp. Stns: 10 AM, 6 FM.
KGER(AM) Long Beach, KKLA(FM) Los Angeles,
KDAR(FM) Oxnard, KAVC(FM) Rosamond, KLFE(AM)
San Bernardino, KFAX(AM) San Francisco and
KPRZ(AM) San Marcos, all California; WYLL{FM) Des
Plaines, Ill.; WEZE(AM) Boston; WMCA(AM) New York;
WRFD(AM) Columbus-Worthington, Ohio; KPDQ-AM-
FM Portland, Ore.; WKPA(AM) New Kensington and
WEZE-FM Pittsburgh, both Pennsylvania; and
KGNW(AM) Burien-Seattle, Wash, (All 100% owned; 2
of the stns are not owned by Salem but are owned by the
shareholders of Salem.} Note: KPRZ{AM) San Marcos,
Calif. has a CP to change its city of license to San Mar-
cos-Poway, Calif. and to increase power day and night
and directionalize night time signal. Ownership: Edward
G. Atsinger Ill, pres-CEO, 50%; Stuart W. Epperson,
chmn, 50%. Edward G. Atsinger Il also owns 50% of
KEZL(FM) Fowler, Calif. and 35.05% of KKXX-FM Del-
ano, Calif. Stuart W. Epperson also owns 35.05% of
KKXX-FM Delano, Calif. Hgs: 2310 Ponderosa Drive,
Suite 29, Camarillo, Calif. 93010. (B05) 987-0400. Fax:
{805) 482-8570.

Saiter Broadcasting Co. of Delaware Stns: 2AM, 2FM.
WKKD-AM-FM Aurora, WRWC(FM) Rockton and
WBEL(AM) South Beloit, all lllinois. (All 100% owned.)
Ownership: Corporationname is Salter Broadcasting Co.
Hgs: Box C-1730, Aurora, [)). 60507. (312) 898-6668.

Sandusky Radio. Stns: 1 AM, 4 FM. KDKB(FM) Mesa,
Ariz.; KRMX-FM San Diego; KEGL(FM) Fort Worth; and
KLSY-AM-FM Bellevue, Wash. (All 100% owned.) Exec-
utives: Dudiey A. White, chmn of the bd. Ownership: Alice
S. White trust. See also Sandusky Newspapers Inc.
under Newspaper Crossownership. Hgs: 11100 Santa
Monica Blvd., No. 420, Los Angeles 90025. (213) 477-
2390. Fax: (213) 473-8979.

Satellite Radio Network. Stns: 3 AM. WBIV(AM) Natick,
Mass.; WLQV(AM) Detroit; and KGOL(AM) Humble, Tex.
Ownership: Garry Weber, Michael B. Glinter. Hgs: 525
North Sam Houston Parkway East, Houston 77060. (713)
999-1180. Fax: (713) 999-0730.

Schurz Communications Inc. Stns: 2AM, 2FM, 4 TV,
WAGT(TV) Augusta, Ga.; WASK-AM-FM Lafayette and
WSBT-AM-TV and WNSN(FM) South Bend, both Indi-
ana; KYTV(TV) Springfield. Mo.; and WDBJ(TV)
Roanoke, Va. (All 100% owned.) Executives: Franklin D.
Schurz Jr., pres; James M. Schurz, senior VP-newspa-
pers, E. Berry Smith, senior VP-bestg; Scott C. Schurz,
VP, Mary Schurz, VP, sec; James G. Young Jr., treas.
Cable TV. See also Newspaper Crossownership. Hgs:
225 W. Colfax Ave., South Bend, Ind. 46626. (219) 287-
1001.

Scofieid Broadcasting Co. Stns: 2 AM, 1 FM.
KLPZ(AM) Parker. Ariz.; KEYZ(AM) and KYYZ(FM)
Williston, N.D. (All 100% owned,) Ownership: Charles L.
Scofield, 100%. Hgs. Box 2048, Williston, N.D. 58802,
(701)572-5371.

Sconnix Broadcasting Co. Stns: 4 AM, 6 FM.
WMXJ(FM) Pompano Beach, Fla.; WLLR-FM East Mo-
line and WLLR({AM) Moling, both lllinois; WIBC(AM) and
WKLR(FM) Indianapolis; KFKF-FM Kansas City, Kan.;
WBMD(AM) Baltimore and WQSR(FM) Catonsville, both
Maryland; and WLNH-AM-FM Laconia, N.H. Ownership:
Scott R. McQueen, Theodore E. Nixon and Randall T.
Cdeneal. Hgs: Tysons international Plaza, 1921 Gallows
Road, Vienna, Va. 22182. (703) 356-6000.

Scranton TV Partners Ltd. Stns: 2 TV. WWLF-TV
Hazleton and WOLF-TV Scranton, both Pennsylvania.
(Both 100% owned.) Executive: Guyon W. Turner, CEQ.
Ownership: George W. Kimble, 33.4%; Guyon W. Tumer,
33.3%; Craig L. Fox, 33.3%. Hgs: 916 Oak St., Scranton,
Pa. 18508. (717) 347-9653,

Scripps Howard Broadcasting Co. Stns: 2 AM, 3 FM,
9 TV. KNXV-TV Phoenix; WFTS(TV) Tampa and
WPTV(TV) West Palm Beach, both Florida; WBSB(FM)
Baltimore; WXYZ-TV Detroit; KSHB-TV Kansas City,
Mo.; WCPO-TV Cincinnati and WEWS(TV) Cleveland;
KJRH(TV) Tulsa, Okla.; KUPL-AM-FM Portland, QOre.;
and WMC-AM-FM-TV Memphis. Executives: Jack R.
Howard, bdchmn (200 Park Ave., New York 10166); Rich-
ard J. Janssen, pres & CEO (1100 Central Trust Tower,
Cincinnati; Box 5380, Cincinnati 45201). Cable TV:
Scripps Howard Cable Co., 1100 Central Trust Tower,
Cincinnati 45202. Ownership: The E.W. Scripps Co. Hgs:
Box 5380, Cincinnati 45201. (513) 977-3000.

Seacoast Communications Group Inc. Sins: 2 AM, 1
FM. CKOV(AM)-CKLZ-FM Kelowna and CFAX(AM) Vic-
toria, both British Columbia. Ownership: Melco Manage-
mentLtd., 87.45%. Hgs: 825Broughton St., Victoria, B.C.
V8W 1ES. (604) 386-1070. Fax: (604) 386-5775.

Seaton Stns Stns: 3 AM, 2 FM, 1 TV. KMAN(AM) and
KMKF(FM) Manhattan, Kan.; KHAS-AM-TV Hastings,
Neb.; KFYO(AM)andKZII-FM Lubbock, Tex. Ownership:
Major stockholders are R.M. Seaton, Gladys D. Seaton,
EdwardL. Seaton, DonaldR. Seaton, RobertL. Pratt,and
others. See also Newspaper Crossownership. Hgs: Box
877. Coffeyville, Kan. 67337. (316) 251-2900.

Seaway Communications inc, Stns: 2 TV. WVII-TV
Bangor, Me.; and WJFW-TV Rhinelander, Wis. Execu-
tives: James L. Buckner,chmn; Perry A. Scok, pres-CEQ;
Barbara Cyr, exec VP; Bemard Chase, VP-chieffinancial
off; Herbert Harris, sec; Khamalow Beard, treas. Hgs: 371
Target Industrial Circle, Bangor, Me. 04401. (207) 945-
6457.

Seehafer Broadcasting Corp. Stns: 3 AM, 3 FM.
KWEB(AM) and KRCH(FM) Rochester, Minn.;
WOMT(AM)-WQTC-FM Manitowoc and WXCO(AM)-
WYCO(FM)Wausau, both Wisconsin. (All 100% owned.)
Ownership: Don Seehafer, 100%. Hgs: 3730 Mangin St.,
Manitowoc, Wis. 54220. (414) 682-0351.

Shamrack Broadcasting Inc. Stns: 5 AM, 9 FM, 3 TV.
KMLE(FM) Chandler, Ariz.; KASL(AM) Qakland and
KABL-FM San Francisco, both California; KXKL-AM-FM
Denver; WFOX(FM) Gainesville, Ga.; KUDL(FM) Kan-
sasCity, Kan.; WTVQ-TV Lexington, Ky.; WCXI(AM) and
WWWW(FM) Detroit; WHB(AM) Kansas City, Mo.;
WWSW-AM-FM Pittsburgh; KTAB-TV Abilene,
KZFX(FM) Lake Jackson and KXXV(TV) Waco, all
Texas; and KXRX(FM) Seaitle. Executives: Roy E. Dis-
ney, chmn of the bd; Bill Clark, pres. Ownership: Roy E.
Disney and family. Hgs: Box 7774, Burbank, Calif. 91510-
7774. (818) 845-4444_Fax: (818) 845-9718.

Shamrock Communications inc. Stns: 3 AM, 6 FM.
WDIZ(FM) Orlando, Fla.; WTTR(AM) and WGRX(FM)
Westminster, Md. (Baltimore); KMYZ-AM-FM Pryor
(Tulsa), Okla.; WEJL(AM) and WEZX(FM) Scranton, Pa.;
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KLTD(FM)Lampasas, Tex.; and WQFM(FM) Milwaukee.
Principal owners: William R. Lynett, James J. Haggerty,
Edward J. Lynett, George V. Lynett. See also Newspaper
Crossownership. Hgs: 149 Penn Ave., Scranton, Pa.
18501. (717) 348-9108.

Shaw Radio. Stns: 3 AM, 3 FM. CISN-FM Edmonton,
CHEC(AM) Lethbridge, CKGY{AM)-CIZZ-FM Red Deer
and CFEZ(AM) Taber, all Alberta; and CHAY-FM Barrie,
Ont. (All 100% owned.) Ownership: Jim Shaw. Cable TV.
Hgs: 10550 102nd St., Edmonton, Alberta TSH 2T3.

Shepherd Group Sins: 5 AM, 4 FM. KAAN-AM-FMBeth-
any (100%), KREI(AM)-KTJJ(FM) Farmington (80%),
KJCF(AM) Festus (80%), KJEL(AM)-KIRK(FM) Leba-
non (100%) and KWIX(AM)-KRES(FM) Moberly ( 100%),
all Missouri, Executive; Jerrell A, Shepherd, pres. Hgs:
Box 430, Moberly, Mo. 65270. (816) 263-5800. Fax: §16-
263-2300.

Sheridan Broadcasting Corp. Sins: 2 AM, 1 FM.
WUFO(AM) Amherst, N.Y.; WYJZ(AM) and WAMO-FM
Pittsburgh. Hgs: 411 7th Ave., Suite 1500, Pittsburgh
15219. (412) 456-4000. Fax: (412) 391-3559.

Shockley Communications Corp. Sins: 1 AM, 2 FM.
KDAL-AM-FM Duluth, Minn.; and WOLX-FM Baraboo
{Madison), Wis. Ownership: Terry and Sandy Shockley.
Other interest: ProVideo, Madison, Wis. (production
company). Hgs: 2306 W. Badger Rd., Madison, Wis.
53713. (608) 273-0077. Fax: (608) 273-2507.

Sigma Broadcasting Inc. Sins: 2 TV. KHOG-TV Fay-
stteville and KHBS(TV) Fort Smith, both Arkansas. (Both
100% owned.) Ownership: Bob Hemreich, 70%; Cindy
Hernreich, 30%. Hqs: Box 4150, Fort Smith, Ark. 72914,
(501) 783-4040. Fax: (501) 783-0550.

Sliver Star Communications-Albany Inc. Stns: 2 AM,
2 FM. WJYZ(AM)-WJIZ-FM Albany and WMJM(AM)-
WFAV(FM) Cordele, both Georgia. Note: Group has pur-
chased WKCN(AM) Dorchester Terrace-Brentwood and
WDXZ(FM) Mt. Pleasant, both South Carolina, subjectto
FCC approval. Execuiive: Dr. John Robert E. Lee, pres.
Ownership: Dr. John Robert E. Lee, 51%; Willie Nannery,
39%. Hgs: 1533-G South Bronough St., Tallahassee, Fla.
32301. (904) 681-6000.

Sinclair Broadcast Group Inc. Stns: 4 TV. WIIB(TV)
Bloomington, Ind.; WBFF(TV) Baltimore; WTTE(TV) Co-
lumbus, Ohio; and WPTT-TV Pittsburgh. Note: Group
has bought WPGH-TV Pittsburgh and sold WPTT-TV
Pittsburgh, subject to FCC approval. Ownership: Julian
S. Smith & family, 100%. Hgs: 3500 Parkdale Ave., Bal-
timore 21211, (301) 462-4500. Fax: (301) 462-4588.

Sisk Group- See Air South Radio Inc.

John Slatton Stns Stns: 2 AM, 2 FM. WJBB-AM-FM

Haleyville and WLAY-AM-FM Muscle Shoals, both Ala-

bama. Ownership: John L. Slatton and Mrs. John L.

Slatton own 100% of WJBB-AM-FM and 60% of WLAY-

SM-FM. Has: Bex 370, Haleyville, Ala. 35565. (205) 486-
277,

Smith Broadcasting Group Inc. Stns: 9 TV. KEYT-TV
Santa Barbara, Calif.; KBSD-TV Ensign, KBSL-TV
Goodland, KBSH-TV Hays and KWCH-TV Hutchinson,
all Kansas; WETM-TV Elmira, N.Y.; WATM-TV Altoona,
WHTM-TV Harrisburg and WWCP-TV Johnstown, all
Pennsylvania. Executives: Robert N. Smith, pres; David
A. Fitz, exec VP. Smith Broadcasting Group Inc. owns
controlling interest in Smith Broadeasting of California
Inc.. which owns 100% of KEYT-TV, and Smith Television
Group Inc., which owns 100% of WETM-TV. Smith
Broadcasting Group Inc. also owns controlling interest in
Smith Acquisition Corp., which owns 100% of WHTM-TV.
Smith Broadcasting Group owns a 51% controlling inter-
estin Evergreen BroadcastingCorp., whichowns WATM-
TV Altoona and WWCP-TV Johnstown, both
Pennsylvania. Hgs: 211 Townsend, Birmingham, Mich.
48009. (313) 642-2208.

Bob Smith Stns. Stns: 2 AM, 2 FM. WWIS-AM-FM Black
River Falls (99%) and WIXK-AM-FM New Richmond
(95%), both Wisconsin. Ownership: Bob Smith, pres.
Hgs: 125 East Third St., New Richmond, Wis. 54017,
(715) 246-2254. Fax: (715) 246-7090.

Sorenson Broadcasting Corp. Stns: 5 AM, 5 FM.
KCUE(AM) and KWNG(FM} Red Wing, Minn.; KQDJ-
AM-FMJamestown, N.D.; KCCR{AM)-KLXS-FM Pierre,
KWAT(AM)-KIXX({FM) Watertown and KYNT(AM)-
KKYA(FM) Yankton, all South Dakota. (All 100% owned.)
Ownership: Dean P. Sorenson. Note: Dean P. Sorenson
also owns 50% of KVFD{AM) and KFDC(FM) Fort
Dodge, lowa, and 25% of KEZV(FM) Spearfish, S.D. Hgs:
604 N. Kiwanis Plaza, Sioux Falls, S.D. 57104. (605)
334-1117.

South Central Communications Corp. Stns: 1 AM, 3
FM, 1 TV. WIKY-AM-FM Evansville, ind.; WEZK(FM)-



WKXT-TV Knoxville and WZEZ(FM) Nashville, both Ten-
nessee. (All 100% owned except for WKXT-TV. South
Central Communications Corp. holds a 69% equity inter-
estas alimited partner in WKXT-TV.) LPTV: W52AZ and
WO5BY Evansville, Ind.; W34BE Knoxville, W24AE and
W68CG Nashville, and W22AU Sevierville, all Tennes-
see. (All 100% owned.) John D. Engelbrecht and family,
100%. Hgs: Box 3848, Evansville, Ind. 47736. (812) 464-
1150.

Southern Minnesota Broadcasting Co. Stns: 3 AM, 3
FM. KROC-AM-FM Rochester, Minn.; KKLS(AM)-
KKMK(FM) Rapid City and KXRB(AM)-KKLS-FM Sioux
Falls, both South Dakota. Ownership: G. David Gentling,
100%. Hqs: 122 Fourth St. S.W., Rochester, Minn.
55902, (507) 286-1010.

Southern Skies Corp. Stns: 1 AM, 2 FM. KSSN(FM)
Little Rock, Ark.; KZSN-FM Hutchinson and KZSN(AM)
Wichita, both Kansas. (All 100% owned.) Ownership: Je-
rome H. Atchley. Hgs: 8114 Cantrell Road, Little Rock,
Ark. 72207.(501) 227-9696. Fax: (501) 228-9547.

Southern Starr Broadcasting Group. Stns: 3 FM.
KOLL{FM) Pine Bluff, Ark.; WPLR{FM) New Haven,
Conn.; and WKNN-FM Pascagoula, Miss. (All 100%
owned.) Ownership: Peter H. Starr, only major stock-
holder. Hgs: 147 East Lyman Ave., Winter Park, Fla.
32789. (407) 647-2334.,

Spanish Broadcasting System Inc. Stns: 3AM, 4 FM.
KSKQ-FM Long Beach and KSKQ(AM) Los Angeles,
both California; WCMQ-FM Hialeah (Miami),
WZMQ(FM) Key Largo and WCMQ(AM) Miami Springs
(Miami), all Florida; WSKQ(AM) Newark, N.J.; and
WSKQ-FM New York. Executives: Raul Alarcon Sr.,
chmn ofthe bd; Raul Alarcon Jr., pres & CEQ; Jose Grim-
alt, exec VP. Hgs: 26 West 26th St., New York 10019.
(212) 541-9200. Fax: {212) 541-3200 or (212) 541-8535.

Spartan Radiocasting Company Inc. Stns:2AM,2FM,
4 TV. WMBB(TV) Panama City, Fla.; WTWA(AM} and
WTHO-FM Thomson, Ga.; KIMT (TV) Mason City, lowa;
WBTW(TV) Florence and WSPA-AM-FM-TV Spartan-
burg, both South Carolina. (All 100% owned.)Ownership:
Walter J. Brown, 55.5%. Hgs: Box 1717, Spartanburg,
S.C. 29304, (803) 576-7777. Fax: (803) 587-5425.

Spinks Group. Stns: 1 AM, 2 FM. WWHK(FM) Green-
ville and WLLS-AM-FM Hartford, both Kentucky. (All
100% owned.) Ownership: Hayward F. Spinks, 100%.
Hgs: Highway 231 South, Spinks Shopping Center, Hart-
ford, Ky. 42347. (502) 298-3268.

Spur Capital Inc. Stns: 1 AM, 2 FM. WSLI(AM) and
WJDX(FM) Jackson, Miss.; and KVET-FM Austin, Tex.
(All 100% owned.) Ownership: Don R. Kuykendall. Hgs:
600 Congress Ave., Suite 1270, Austin, Tex. 78701.(512)
477-7386. Fax: (512) 477-7389.

Stainless Broadcasting Co. Stns: 2TV.WICZ-TV Bing-
hamton, N.Y.; and KTVZ(TV) Bend, Ore. (Both 100%
owned.) Ownership: WICZ-TV is owned by Stainless
Broadcasting Co. KTVZ(TV) is owned by Stainless En-
terprises of Pennsylvania. Major stockholders: Henry J.
Guzewicz, Richard J. Eberle, Robert A. Farrington. Hgs:
3rd & Montgomery Ave., North Wales, Pa. 19454.(215)
699-4871.

Standard Broadcasting Corp. Stns: 4 AM, 3 FM.
CJSB(AM) Ottawa, CKTB(AM) and CHTZ-FM St. Cath-
arines, and CFRB(AM), CKFM-FM and CFRX (shori-
wave) Toronto, all Ontario; CJAD(AM) and CJFM-FM
Montreal. Ownership: Slaight Communications Inc.,
100%. Hgs:2 St. Clair Ave. West, 11th Floor, Toronto M4V
1L6. (416) 960-9911.

Stansell Communications Inc. Stns: 1 AM, 2 FM.
KLAK(FM) Durant, Okla.; KTBB(AM) and KTYL-FM
Tyler, Tex. (All 100% owned.) Executives: Jim Stansell,
pres & CEO; Bill Harrison, exec VP. Hgs: 5856 Sherry
Lane, Suite 1410, Dallas 75225. {214) 361-4633. Fax:
(214) 361-2591.

Starcast Stns Stns: 2 AM, 1 FM. WBHN(AM) Bryson
City, N.C.; WKLP(AM) and WQZK-FM Keyser, W.Va. (Al
100% owned.) Ownership: Jack Mullen |, William P. Kelly,
Jack Mullen |1, Curtis Durs!. Hgs: Starcast Systems inc.,
Box F, Keyser, W.Va. 26726. (304) 788-1662. Fax: (304)
788-1662.

StarCom Inc. Stns: 6 FM. KSTQ(FM) Alexandria,
KYRS(FM) Atwater, KMGK(FM) Glenwood, KKSR{FM)
Sartell and WRSR(FM) Two Harbors, all Minnesota; and
WPHQ(FM) Bloomer, Wis. Ownership: Dennis Carpen-
ter, Sheldon Johnson. Hgs: 5001 W. 80th St., Suite 901,
Bloomington, Minn. 55437, (612) 835-1214. Fax: (612)
831-4922.

Stauffer Communications Inc. Stns: 3AM, 2FM, 9 TV.
KCOY-TV Santa Maria, Calif.; KTVS(TV) Sterling, Colo.:
WIBW-AM-FM-TV Topeka, Kan.; KMIZ{TV} Columbia,

Mo.; KSTF(TV) Scottsbluff, Neb.; KGFF(AM) Shawnes,
Okla.; KGNC(AM) and KMLT(FM) Amarillo, Tex.; KGWC-
TV Casper, KGWN-TV Cheyenne, KGWL-TV Lander
and KGWR-TV Rock Springs, all Wyoming. Executive:
Gerald N. Holley, VP of bestg, 616 Jefterson, Topeka,
Kan. 66607. Ownership: Stanley H. Stauffer, chmn of the
bd; John H. Staufter, pres, 616 Jefferson, Topeka, Kan.
66607, (913) 295-1111. See also Newspaper Cross-
ownership. Stauffer Communications alsoowns the Kan-
sas Agriculture Network, Topeka, Kan.; Kansas
Information Network, Topeka, Kan.; Weathervue,
Topeka, Kan.; Wildcat Sports Network, Topeka, Kan.;
and the Kansas City Royals Radio Network, Kansas City,
Mo. Hgs: Box 119, Topeka, Kan. 66601. (913) 272-3456.

Stoner Broadcasting System Inc. Stns: 4 AM, 8 FM.
KGGO-AM-FM Des Moines, lowa; WDJX-AM-FM Lou-
isville, Ky.; WMXZ(FM) New Orleans, WNBF(AM)-
WHWK(FM) Binghamton, WYRK(FM) Buffalo and
WCMF(FM) Rochester, all New York; WWSN(FM) Day-
ton, Ohio; and WIMZ-AM-FM Knoxville, Tenn. Execu-
tives: Thomas H. Stoner, chmn of thebd; Glenn Bell, pres;
William E. King, VP finance; Smokey Rivers, VP progmg.
Ownership: Thomas H. Stoner, Glenn Bell, Avis Eckel.
Has: 410 Severn Ave., Suite 309-310, Annapolis, Md.
21403. (301) 263-1030.

Studstill Broadcasting. Stns: 2 AM, 3 FM. WXKC(AM)
and WKXK(FM) Fort Valley, Ga.; WGLC-AM-FM Men-
dota and WXKO-FM Pana, both lllinois. (All 100%
owned.) Ownership: Owen L. Studstil! Jr., Lamar
Studstill, Doris Studstill, Cole Studstill. Hgs: WGLC-AM-
FM, Box 474, Mendota, |Il. 61342, (815) 539-6751. Fax:
{912) 825-5548.

Suburban Radio Group Stns: 2 AM, 2 FM. WABZ-FM
Albemarle, N.C.; WJOT(AM) Lake City, S.C.; WVVV(FM)
Blacksburg and WJJJ(AM) Christiansburg, both Virginia.
Note: WJOT(AM) Lake City, S.C. has been sold, subject
to0 FCC approval. Ownership: Robert R. Hilker & William
R. Rollins. Hgs: Box 888, Belmont, N.C. 28012. (704}
825-5272.

Sudbrink Broadcasting. Stns: 1 AM, 2 TV. WXTL(AM)
Jacksonville Beach, Fla.; WTLK-TV Rome, Ga.; and
WCEE(TV) Mount Vernon, 1Il. Ownership: Robert W.
Sudbrink, Marion Sudbrink. Hgs: 255 S. County Rd.,,
Third Floor, Paim Beach, Fla. 33480. (407) 832-8407.
Fax: {407) 832-8409.

Sudbury Services Inc. & Newport Broadcasting Co.
Stns: 5 AM, 4 FM. KLCN(AM)-KHLS(FM) Blytheville,
KAWW-AM-FM Heber Springs, KHPA(FM) Hope,
KNBY (AM)-KOKR(FM) Newport, KTPA(AM) Prescott
and KSUD(AM) West Memphis, all Arkansas. Executive:
Rob Hill, mgr of group opns. Ownership: Harold L. Sud-
bury Jr., Lydia Sudbury Langston, LaNeal Sudbury Salter.
Cable TV: Blytheville TV Cable Co., Blytheville, Ark. Has:
Box 983, Blytheville, Ark. 72315. (501) 762-2093.

Summit Communications Group Inc. Stns: 5 AM, 7
FM. WAOK(AM) and WVEE(FM) Atlanta; WCAO(AM)
and WXYV{FM) Baltimore; WFYR-FM Chicago;
KJMZ(FM) Dallas and KHVN(AM) Forl Worth;
WONE(AM) and WTUE(FM) Dayton, Ohio; KLZ(AM) and
KAZY(FM) Denver; and WRKS-FM New York. (All 100%
owned.) Note: WFYR-FM Chicagohas been sold, pend-
ing FCC approval. Executives: James W. Wesley Jr., pres
& CEO; James M. Strawn, exec VP; Bemard Gray, exec
VP, dev & sec; Nanette Allen, VP, finance & administra-
tion; Roger Heffelfinger, VP & treas; Barbara Shrut, con-
troller; Janice Benfield, exec asst to pres & asst sec.
Broadcast division; Owen Weber, exec VP-radio; Mary
Catherine Sneed, VP of opns. Ownership: Principally
owned by trusts for the Gordon Gray family. Cable TV:In
Georgia serving Atlanta, portions of Barrow county, Cher-
okee county, Cobb county, north Fulton county, city of
Winder and the town of Woodstock; in North Carolina
serving Davidson county, Forsyth county, Iredell county,
Kernersville, Lexington, Rural Hall, Statesville, Thomas-
ville, Troutman and Winston-Salem. Hgs: 115 Perimeter
CenterPlace, Suite 1150, Atlanta 30346 (404) 394-0707.
Fax: (404) 394-9778.

Sunbrook Communications. Stns: 5 AM, 7 FM.
KCSJ(AM) and KGRQ-FM Pueblo, Colo.; KBLG(AM)-
KRKX(FM) Billings, KXTL(AM)-KQUY-FM Butte,
KXGF(AM)-KAAK(FM) Great Falls and KGRZ(AM)-
KDXT(FM) Missoula, all Montana; KAAR(FM) Medical
Lake {Spokane) and KXAA(FM) Rock Island, both Wash-
ington. (All 100% owned.)Ownership: Larry Roberts, Ed-
ward Cooper, Alan Cooper, Centennial Business
Development Fund. Other interests: Montana News Net-
work (a regional radio network). Hgs: North 1212 Wash-
ington, Suite 124, Spokane, Wash. 99201. (509)
326-9500. Fax: (509) 326-1560.

Sundance Broadcasting Inc. Stns: 2 AM, 2 FM.
KIDO(AM) and KLTB(FM) Boise, |daho; WOKY (AM) Mil-
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waukee and WMIL(FM) Waukesha, both Wisconsin. Ex-
ecutives: Michael D. Jorgenson, pres; David E. Reese,
chmn. Hgs: Box 20920, Milwaukee 53220. (414) 545-
5920.

SunGroupinc. Stns: 3 AM, 11 FM. WKXX(FM) Birming-
ham, Ala.; WOWW(FM) Pensacola and WGNE-FM
Titusville (49%), both Florida; KMJJ-FM Shreveport, La.;
KLAO(AM) and KESY-FM Omata; KKSS(FM) Santa Fe,
N.M.; KEAN-AM-FM Abilene, KKYS(FM) Bryan,
KYKX(FM) Longview, WACO-AM-FM Waco and
KWFS(FM) Wichita Falls, all Texas. (All 100% owned.)
Executives: Frank A. Woods, pres; John W. Biddinger,
chmn of the exec com & treas; John E. Southwood Jr.,
VP-finance & chief financial off; Bennett Scott Smith, VP
& sec; James A. Reeder, VP-radio. Ownership: publicly
traded. Hgs: 226 Third Ave. North, Nashville 37201.(615)
254-1070.

Sunrise Broadcasting Corp. Stns: 3 AM, 5 FM.
WFSF(AM) and WQLS(FM) Ozark, Ala. (100%);
KBWH(FM) Blair (100%) and KNCY-AM-FM Nebraska
City (100%), both Nebraska; WGNY-AM-FM Newburgh,
N.Y. {100%); and WCKX(FM) London, Ohio (80%). Hgs:
131 East62nd St., New York 10021.{(212)319-7210.Fax:
(212) 980-4519.

Sunshine Wireless Company Inc. Stns: 1 AM, 2 FM.
WKIS(FM) Boca Raton and WQAM(AM) Miami, both
Florida; and WFOG(FM) Suffolk (Nortolk), Va. Hgs: 9881
Sheridan St., Hollywood, Fla. 33024.

Sunspot Group. Stns: 2 AM, 2 FM. WKIT-AM-FM
Brewer and WXGL-AM-FM Lewiston, both Maine. {(All
100% owned.) Ownership: John J. Pineau, David Dulac.
Hgs: Box 2637, 183 Perry Rd., Bangor, Me. 04401. (207)
989-1501.

Superior Broadcast Group. Stns: 1 AM, 2 FM.
WJBI(AM)-WBLE(FM) Batesville and WKDJ-FM Clarks-
dale, both Mississippi. Executives: J. Boyd Ingram, pres;
John P. Ingram, VP. Hgs: Box 73, Batesville, Miss. 38606.
(601) 563-4664.

Surrey Broadcasting Co. Stns: 2AM, 2FM. KDZA(AM)
and KATM-FM Pueblo, Colo.; KPRW(AM) and KATT-FM
Oklahoma City. Hgs: 165 South Union, Suite 570, Denver
80228. (303) 989-9980.

Susquehanna Radio Corp. Stns: 7 AM, 10 FM.
KNBR(AM) and KFOG({FM) San Francisco, WTKN(AM)
Pinellas Park and WHVE(FM) Sarasota, both Florida;
WAPW(FM) Atlanta; WFMS(FM) Indianapolis;
WRRM(FM) Cincinnati; WARM(AM) Scranton,
WMGS(FM) Wilkes-Barre and WSBA(AM)-WARM-FM
York, all Pennsylvania; KLIF(AM) Dallas, KPLX(FM) Fort
Worth and KRBE-AM-FM Houston; and WGH-AM-FM
Newport News, Va. Executives: Louis J. Appell Jr., chmn
of the bd; Arthur W. Carlson, pres. Larry Grogan, exec
VP; Craig W. Bremer, gen counsel-sec; David E. Ken-
nedy, senior VP; Joe Barlek, controller, Sue Krom, mgr
of administration; Rick McDonald, VP-progmg. Owner-
ship: A subsidiary of Susquehanna Broadcasting Co.
Cable TV. Hgs: 140 E. Market St., York, Pa. 17401, (717)
848-5500.

Jimmy Swaggart Ministries. Stns: 3 AM. WHYM(AM)
Pensacola, Fla.; WLUX(AM) Baton Rouge; and
WJYM(AM) Bowling Green, Ohio. {All 100% owned.) Ex-
ecutives: Jmmy Swaggart, pres; Donnie Swaggan, VP;
Frances Swaggart, $ec/treas; William Treeby, asst sec;
J.E. Allen, F.C. Chamberlain, Debbie Swaggart. Jimmy
Swaggart Ministries owns Starcom, a TV production fa-
cility in Baton Rouge. Hgs: Box 2550, Baton Rouge
70821. (504) 768-8300.

T

T.C.T. Communications Inc.—See Cobb Communica-
tions Inc.

TGR Broadcasting Inc. Stns: 2 AM, 1 FM. KLFA(FM)
King City, KLOQ(AM) Merced and KTGE(AM) Salinas,
all California. (All 100% owned.) Ownership: Hector
Villalobos, Jose Villalobos, Carlos Moncada, Jose
Moncada. Hqs: 548 E. Alisal St., Salinas, Calif. 93905.
(408) 757-1910. Fax: (408) 757-9582.

TK Communications Inc. Stns: 3 AM, 4 FM.
WSRF(AM)-WSHE(FM) Fort Lauderdale and
WHOO(AM)-WHTQ(FM) Orlando, both Florida;
KLUV(FM) Dallas and KXTN(AM)-KZVE(FM) San Anto-
nio, both Texas. (All 100% owned.) Executive: John F.
Tenaglia, chmn of the bd, CEQ. Ownership: John F. Ten-
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aglia, Robert K. Weary. Hgs: 110 S.E. 6th St., Suite 1601,
Fort Lauderdale, Fla. 33301. (305) 525-8500. Fax: (305)
462-4949.

TMZ Broadcasting Co. (dba Telemedia Broadcast-
ing) Stns: 3 AM, 4 FM. WTAD(AM) and WQCY(FM)
Quincy, IlIl.; WEST(AM)-WLEV(FM) Easton and
WRKZ(FM) Hershey, both Pennsylvania; WLKW(AM)
and WWLI(FM) Providence, R.l. Rober K. Zimmerman,
pres. Ownership: Robert E. Tudek, chmn of bd, 33%;
Everettl.Mundy, vice chmn, 33%; Roben K. Zimmerman,
pres, 33%. Cable TV. Hgs: Box 39, Bellefonte, Pa. 16823,
(814) 353-2081. Fax: (814) 353-2072.

TVX Broadcast Group Inc. Stns: 6 TV. WDCA-TV
Washington (100%); WLFL-TV Raleigh, N.C. (100%);
WTXF-TV Philadelphia (100%); KTXA(TV) Fort Worth
(100%)}), KTXH(TV}) Houston (100%) and KRRT(TV)
Kerrville (80%), all Texas. Executives: Gene Loving,
chmn of the bd; John Trinder, pres; Jim Seaman, VP
(engrq); Gray Kiger, VP (finance). Ownership: Gene Lov-
ing, 4.1%; Bill Allaun, 3.4%; Harvey Hudson, 3.3%. Hgs:
5801 Greenwich Rd., Suite 275, Virginia Beach, Va.
23462. (804) 499-9800.

Taft Broadcasting Co. Stns: 2 TV. WGHP-TV High
Point, N.C.; and WPHL-TV Philadelphia. Executives:
Dudley S. Taft, pres; Randall E. Smith, exec VP. Hgs:
1808 Cincinnati Commerce Center, 600 Vine St., Cincin-
nati 45202. Dudley S. Taft

Tak Communications Inc. Stns: 3FM, 6 TV. WJQY(FM)
Fort Lauderdale, Fla.; KITV(TV) Honolulu; WKIO({FM) Ur-
bana, lll.; WGRZ-TV Buffalo, N.Y.; WUSL(FM) Philadel-
phia; WQOW-TV Eau Claire, WXOW-TV La Crosse,
WKOW-TV Madison and WAOW-TV Wausau, all Wis-
consin. Hgs: 1577 Spring Hill Road, Vienna, Va. 22182.
(703) 827-6601. Fax: (703) 827-6724.

Talley Radio Stations Stns: 2 AM, 2 FM. WSMI-AM-FM
Litchfield, lll.; and KBK B-AM-FM Fort Madison, lowa. (All
100% owned.) Ownership: Hayward L. Talley. Hgs: Box
10, Litchfield, 11l. 62056. (217) 324-5921.

Tamarack Communications Inc. and Cascade Broad-
casting Corp. Stns: 4 AM. KBIF(AM) Fresno and
KNTA(AM) Santa Clara, both California; WSHO(AM)
New Orleans; and KLVS{AM) Lake Oswego, Ore. (All
100% owned.) Ownership: David M. Jack, 100%. Hgs:
5410 S.W. Macadam, Suite 240, Poriland, Ore. 97201.
(503) 221-5166.

Sarkes Tarzian Inc. Stns: 1AM, 2FM, 2 TV. WGCL(AM)-
WTTS(FM) Bloomington and WAJI(FM) Fort Wayne,
both Indiana; KTVN(TV) Reno; and WRCB-TV Chatta-
nooga. Ownership: Pat Tarzian, Tom Tarzian, Mary Tarz-
ian. Hgs: Box 62, Bloomington, Ind. 47402. (812)
332-7251.

Tate Communications Inc. Stns: 2 AM, 3 FM.
KMCK(FM} Siloam Springs, Ark.; KHAT(AM) and
KMXA(FM) Lincoin, Neb.; KTEX(FM) Brownsville and
KVJY(AM) Pharr, both Texas. Note: Group has pur-
chased KZBB(FM) Poteau, Okla., pending FCC ap-
proval. Ownership: Harvey J. Tate, George Hochman.
Has: Box 1808, Harlingen, Tex. 78551. (512) 423-5068.
Fax: (512) 421-2582.

Taylor Broadcasting. Stns: 2 AM, 5 FM. WACT-AM-FM
Tuscaloosa, Ala. (100%); WQBZ(FM) Fort Valley, Ga.
(100%); WMDH-AM-FM New Castle, Ind. (51%);
WTLZ(FM) Saginaw, Mich. (51%); and WIKS(FM) New
Bern, N.C.{100%). Ownership: Stephen Taylor, 52%; Ed-
ward Taylor IV, 24%; Suzanne Taylor, 24%. Hgs: 4485
North Town Square, Powder Springs, Ga. 30073. (404)
439-7514.

Taylor Communications. Stns: 1 AM, 4 FM. WIVY-FM
Jacksonville, WXXL(FM) Leesburg and WEAT-AM-FM
West Palm Beach, all Florida; and WCOD-FM Hyannis,
Mass. Ownership: The Taylor family. Hgs: 11760 US Rt.
One, Suite 303, North Paim Beach, Fla. 33408. (407)
775-1777. Fax: (407) 694-8387.

Telemedia Communications Inc, Stns: 15 AM, 11 FM.
CFBG-FM Bracebridge, CKSL(AM) and CIQM-FM Lon-
don, CKMP(AM) Midland, CFCH(AM) and CKAT-FM
North Bay, CFOR(AM) Orrillia, CFYN(AM) and CHAS-FM
Sault Ste. Marie, CJCS(AM) Stratford, CIGM-AM-FM
Sudbury, CKGB(AM) and CJQQ-FM Timmins, and
CJCL(AM)Toronto, all Ontario; CJMT({AM) and CFIX-FM
Chicoutimi, CKCH(AM) and CIMF-FM Hull, CKAC(AM)
and CITE-FM Montreal, CITF-FM Quebec, CHLT(AM)
and CITE-FM-1 Sherbrooke, CKTS(AM) Sherbrooke
and CHLN(AM) Trois Rivieres, all Quebec. Note: Group

has purchased CHRC(AM) Quebec, Que., pending
CRTC approval. Ownership: Philippe de Gaspe
Beaubien. Hgs: 50 Holly St., Toronto M4S 3B3. (416)
482-8600. Fax: (416) 482-9633.

Telemundo Group Inc. Stns: 7 TV. KVEA(TV) Corona
and KSTS(TV) San Jose, both California; WSCV(TV)
Fort Lauderdale, Fla.; WNJU(TV) Linden, N.J.;
KTMD(TV) Galveston and KVDA(TV) San Antonio, both
Texas; and WKAQ-TV San Juan, PR. Executives: Saul
P. Steinberg, chmn of the bd; Donald G. Raider, exec VP
& chief operating off; Donald M. Travis, pres, stn group.
Ownership: Reliance Insurance Co. Hgs: 1740 Broad-
way, New York 10019. (212) 492-55800.

Television Station Partners Stns: 4 TV. WRDW-TV Au-
gusta, Ga.; WEY|-TV Saginaw, Mich.; WROC-TV Roch-
ester, N.Y.; and WTOV-TV Steubenville, Ohio. (All 100%
owned.) Executives: . Martin Pompadur, mgng gen ptnr
& CEO; Ralph E. Becker, pres & chief operating off, Saluki
Investors Corp., a gen ptnr; Richard S. Kantor, controller.
Ownership: Television Station Partners is a New York
limited partnership. See also Pompadur-Becker Group.
Hgs: 55 Old Post Road, No. 2, Greenwich, Conn. 06830.
{203) 622-0006.

Thomas Communications Corp. Stns: 1 AM, 3 FM.
WKKW-FM Clarksburg, WBES-FM Dunbar and
WETZ(AM)-WATQ-FM New Marinsville, all West Vir-
ginia. {All 100% owned.) Ownership: Wayne A. Thomas.
Hgs:Box 267, New Martinsville, W.va. 26155.(304) 455-
1440.

Tichenor Media System Inc. Stns: 8 AM, 4 FM. WQBA-
AM-FM Miami (50%); WIND(AM) Chicago and
WOJO(FM) Evanston, both lllinois; WADO(AM) New
York (50%); KUNO(AM) Corpus Christi (20%), KBNA-
AM-FM EI Paso, KGBT(AM)-KIWW(FM) Harlingen,
KLAT{AM)} Houston and KCOR(AM) San Antonio, all
Texas. (All 100% owned.) Ownership: Over 90% owned
by the Tichenor family (McHenry Tichenor, McHenry T.
Tichenor, McHenry T. Tichenor Jr., Warren Tichenor,
Jean T. Russell, Bill Tichenor, David Tichenor). Hgs: 100
Crescent Court, Suite 1777, Dallas 75201. (214) 855-
B8882. Fax: (214) 855-8881.

TheTidmore Group Stns: 2 AM, 1 FM. WSBB(AM) New
Smyrna Beach, Fla.; WPPA(AM) and WAVT-FM Potis-
ville, Pa. (All 100% owned.) Hgs: Box 540, Pottsville, Pa.
17901. (717) 622-1360.

Times Mirror Broadcasting Stns: 4 TV. Times Mimror
Broadcasting: WVTM-TV Birmingham, Ala.; KTVI(TV)
St. Louis; KTBC-TV Austin and KDFW-TV Dallas, both
Texas. (All 100% owned.) Executives: Carl Carey, pres,
Times Mirror Broadecasting; Larry W. Wangberg, pres,
Times Mirror Cable Television. The Times Mirror Co. pub-
lishes the Los Angeles Times, Los Angeles; Greenwich
Time, Greenwich, the Hartford Courant, Hartford, and
The Advocate, Stamford, all Connecticut; Baltimore Sun,
Baltimore; and Newsday, Long Island, N.Y. Cable TV:
Times Mirror Cable Television Inc., Irvine, Calif. Hgs: 780
Third Ave., New York 10017. (212) 418-9600.

Timm Enterprises. Stns: 4 AM, 9 FM. WAPY(FM) Apa-
lachicola, WAYP(FM) Holmes Beach (14.28%),
WVOJ(AM) Jacksonville, WOZN(FM) Key West (80%),
WSGL(FM) Naples, WMMO(FM) Orlando (30.74%),
WANM(AM)-WGLF(FM) Tallahassee and WCXL(FM)
Vero Beach (50%), all Florida; WDMG-AM-FM Douglas
and WZQB(AM)-WPPR(FM) Wamer Robins, both Geor-
gia. Hgs: Box 1874, Tallahassee, Fla. 32302. (904) 224-
4001. Fax: (904) 222-8688.

Tippie Communications Inc. Stns: 3 FM. KKLI(FM)
Widefield (Colorado Springs), Colo.; KVLY (FM) Edinburg
{McAllen) and KNCN(FM) Sinton (Corpus Christi), both
Texas. Ownership: Henry B. Tippie (over 90%). Hgs: Box
26557, Austin, Tex. 78755. (512) 346-1800.

Tribune Broadcasting Co. Stns: 2 AM, 2 FM, 6 TV.
KTLA(TV)Los Angeles and KCTC(AM)-KYMX(FM} Sac-
ramento, both California; KWGN-TV Denver; WGNX(TV)
Atlanta; WGN-AM-TV Chicago, WGNO(TV) New Or-
leans; WQCD(FM) and WPIX(TV} New York. Also oper-
ates Tribune Entertainment Co. based in Chicago and
Grant/Tribune Productions in Los Angeles. Executives:
James Cowdle, pres & CEOQ; James Ellis, VP/creative
svcs; Marc Schacher, dir of progmg; Shaun Sheehan,
VP/Washington; Gerald W. Agema, VP-opns/chietfinan-
cial off; William Murray, dir of info systems; George
Babick, VP of corporate dev; Richard Stone, VP Tribune
Plus; Cynthia Vivian, dir of human resources; Wayne
Vriesman, VP radio group; Otis Freeman, dir of engrg.
Seealso Newspaper Crossownership. Hgs: 435 N. Mich-
igan Ave., Chicago 60611. (312) 222-3333.

Trinity Broadcasting Network Stns: 1 AM, 1 FM, 12 TV.
KPAZ-TV Phoenix; KTBN-TV Santa Ana, Calif. {Los An-
gelesy; WHFT(TV) Miami; WHSG(TV) Monroe. Ga.;
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WCLJ(TV) Bloomington and WKOI(TV) Richmond, both
Indiana; WTBY(TV) Poughkeepsie, N.Y.; WLXI-TV
Greensboro, N.C.; WDLI(TV) Canton, Ohio; KTBO-TV
Okiahoma City; KDTX-TV Dallas; KGHO(AM) Hoquiarn,
KGHO-FM Hoquiam-Aberdeen and KTBW-TV Tacoma,
all Washington. Executive: Paul F. Crouch, pres. Owner-
ship: Nonprofit corporation. Hgs: 2442 Michelle Dr.,
Tustin, Calif. 92680; Box A, SantaAna, Calif. 92711.(714)
832-2950.

Tri-State Christian Television Stns: 4 TV. WTCT(TV)
Marion, ill.; WINM(TV) Angola, ind.; WAQP(TV)
Saginaw, Mich.; and WNYB-TV Buffalo, N.Y. Note: Group
also owns low-power TV stn W59BV Rochester, N.Y. (ch
59). Ownership: Nonprofit corporation. Hgs: Box 1010,
Marion, 1. 62959. (618) 997-9333. Fax: (618) 997-1859.

Trumper Communications Inc. Stns: 1 AM, 4 FM.
WLAP-AM-FM Lexington, Ky.; KQQL(FM) Anoka, Minn.
(Minneapolis); WTDR(FM) Statesville (Charlotte), N.C.;
and KKCW(FM) Beaverton (Portland), Ore. Ownership:
Jeffrey E. Trumper. Hgs: 200 Oakmont Lane, Suite 210,
Westmont, ll. 60559. (708) 789-0090. Fax: (708) 789-
0102.

Tschudy Communications Corp. Stns: 3 AM, 4 FM.
WALI(AM) and WROG(FM) Cumberland, Md_;
WBRJ(AM) and WE YQ(FM) Marietta, Chio; WCRO(AM)
Johnstown, Pa.; WSKG(FM) Buffalo Gap, Va.; and
WMQC(FM) Westover, W.Va. Note: WALI(AM)-
WROG(FM) Cumberland, Md. and WCRO(AM) Johns-
town, Pa. have been sold, pending FCC approval.
Ownership: Earl Judy Jr., 100%. Hgs: 15 Campbell St.,
Luray, Va. 22835, (703) 743-3000.

Twin W Communications Co. Stns: 2 AM, 2 FM.
KKFR(FM) Glendale and KFYI{AM) Phoenix, both Ari-
zona; WCAR(AM) Livonia, Mich.; and KMXR(FM) Cor-
pus Christi, Tex. (All 100% owned.) Ownership: Walter
Wolpin, Fredric Weber. Hgs: 1600 Modern, Detroit
48203. (313) 933-7150.

v

UNO Broadcasting Corp. Stns: 4 AM, 4 FM. KBLU(AM)
and KTTI{(FM) Yuma, Ariz., WJOL(AM) and WLLI-FM Jo-
liet, lll.; KTOP(AM) and KDVV(FM) Topeka, Kan.;
KKMY(FM) Orange (Beaumnont) and KOLE(AM) Port Ar-
thur, both Texas. Ownership: Robert J. Tezak, 100%.
Hgs: 1 UNQ Circle, Joliet, Ill. 60435. (815) 741-4000.

U.S. Radio L.P. Stns: 6 AM, 8 FM. WAKR(AM) and
WONE-FM Akron, Ohio; WRAW(AM) and WRFY-FM
Reading, Pa.; WCOS-AM-FM Columbia, S.C.;
KIKR(AM)-KJZS(FM) Conroe, KHEY-AM-FM EI Paso
and KJOJ-FM Freeport, both Texas; WOWI(FM) Norfolk,
WBSK(AM) Portsrnouth and WQOK(FM) South Boston,
all Virginia. Note: Group has purchased the following
stns, subject to FCC approval: WRXJ(AM) and WCRJ-
FM Jacksonville, Fla.; WKSG(FM) Mount Clemens,
Mich.; and WAYV(FM) Atlantic City, N.J. Ownership: US
Radio Group Inc., 100%. Note: Ragan A. Henry owns
100% of US Radio Group Inc. Other interests: Ragan
Henry Broadcast Group Inc. (see listing). Hgs: 1207
Chestnut St., Suite 200, Philadelphia 19107. (215) 563-
2910.

Unicom-United-Rook Broadcasting Group. Stns: 1
AM, 4 FM. KCDA(FM) Coeur d'Alene, Idaho; KE YV(FM)
Las Vegas; KEYF-FM Cheney, KEYF(AM) Dishman and
KEYW(FM) Pasco, all Washington. Ownership: John
Rook, Mervyn L. Adelson, Andrew Adelson, Gary Adel-
son, Ellen Bailey. Hgs: 66 E. Tropicana Ave., 2nd Floor,
Las Vegas 89109. (702) 736-9393.

United Broadcasting Co. Stns: 5 AM, 4 FM. KALI(AM)
San Gabriel and KSOL(FM) San Mateo, both California;
WJZE(FM) Washington; WYST-AM-FM Baltimore and
WINX(AM) Rockville, both Maryland; WKDM(AM) New
York; and WJMO-AM-FM Cleveland Heights, Ohio. (All
100% owned.) Executives: Gerald J. Hroblak, chmn of
the bd & pres; W.B. Parris lll, exec VP. Ownership: Rich-
ard Eaton estate, 100%. Cable TV: United Cable Co. of
New Hampshire; G.O. Enterprises (Vermont). Hgs: 4733
Bethesda Ave., Suite 808, Bethesda, Md. 20814. (301)
652-7706.

United Communications Corp. Stns: 2 TV. KEYC-TV
Mankato, Minn.; and WWNY-TV Carthage, N.Y. {Both
100% owned.) See also Newspaper Crossownership.
Ownership: Howard J. Brown. Hgs: 1209 Orange St.,
Wilmington, Del. 19801. (414) 657-1000. Fax: (414) 657-
5101.

United Television Inc. Stns: 5 TV. KUTP(TV) Phoenix;
KBHK-TV San Francisco; KMSP-TV Minneapolis;
KMOL-TV San Antonio, Tex.; and KTVX(TV) Salt Lake
City. (All 100% owned.) Executives: Evan C. Thompson,
pres & chief operating off; Garth S. Lindsey, exec VP.



Ownership: Chris-Craft Industries Inc., 50.3% (see list-
ing). Has: 8501 Wilshire Blvd., Suite 340, Beverly Hills,
Calif. 90211. (213) 854-0426.

Universal Broadcasting Corp. Sins: 5 AM, 3 FM.
KPPC(AM) Pasadena, Calif.; WCBW(FM) Columbia and
WVVX(FM) Highland Park, both lllinois; WSY W-FM Dan-
ville (Indianapolls), WSYW(AM) Indlanapolis and
WNDZ(AM} Portage, all Indiana; WTHE(AM) Mineola,
N.Y.; and WWCS(AM) Canonsburg, Pa. Ownership:
Marvin B. Kosofsky, Howard Warshaw and Miriam
Warshaw. West Coastoffices: 3844 E. FoothillBivd., Pas-
adena, Calif. 91107. Corporate offices (Howard
Warshaw, pres; Jeffrey Warshaw, VP): 40 Roselle St.,
Minecla, N.Y. 11501. {516) 741-1200. Fax: (516) 741-
1230.

University Broadcasting Co, Stns: 2 FM. WBWB(FM)
Bloomington and WAZY (FM) Lafayette, both Indiana.
(Both 100% owned.) Note: FCC approved the group's
purchase of KCOL(AM) and KIMN-FM Fort Collins,
Colo., butthe close of the sale is still pending. Ownership:
Heritage Venture Partners Il. Hgs: 135 N. Pennsylvania
St., Suite 2380, Indianapolis 46204. (317)635-5696. Fax:
(317) 635-5699.

Univision Station Group. Stns: 9 TV. KTVW-TV Phoe-
nix; KFTV(TV} Hanford, KMEX-TV Los Angeles and
KDTV(TV) San Francisco, all California; WLTV(TV)
Miami; WXTV(TV) Paterson, N.J.; KLUZ-TV Albuquer-
que, N.M.; KUVN(TV) Garland and KWEX-TV San Anto-
nio, both Texas. Ownership: Grupo de
Communicaciones Latmark Inc., Kansas City, Mo.,
100%. Note: Hallmark Acquisition Inc., Kansas City, Mo.,
owns 100% of Grupo de Communicaciones Latmark Inc.
Hallmark Cards Inc., Kansas City, Mo. owns 100% of
Hallmark Acqusition Inc. Hgs: 605 Third Ave., 12th Floor,
New York 10158. (212) 455-5200.

v

Valu Broadcasting Inc. Sins: 2 AM, 2 FM. KVOE(AM)-
KFFX({FM) Emporia, KFNF(FM) Oberlin and KVFW (AM)
Winfield, all Kansas. Note; KVFW(AM) Winfield, Kan. has
been sold, subject to FCC approval. Ownership: Steve
Sauder. Hgs: Box 968, Emporia, Kan. 66801. (316) 342-
1400. Fax: {316) 342-0804.

Carolyn G. Vance Group. Stns: 1 AM, 3 FM. KIFX(FM)
Killeen, KEEE{AM)-KJCS(FM) Nacogdoches and
KISX(FM) Whitehouse, all Texas. Hgs: Box 5697, Bryan,
Tex. 77805. (409) 260-0062.

VerStandig Broadcasting Stns: 4 AM, 4 FM. WGMS-
FM Washington; WGM S(AM) Bethesda and WCEM-AM-
FM Cambridge, both Maryland; WAYZ-AM-FM
Waynesboro, Pa.; WSVA(AM) and WQPO(FM)
Harmisonburg, Va. (All 100% owned.) Executive: John
VerStandig, pres. Ownership: M.B. VerStandig Inc.,
Helen VerStandig, John VerStandig. Hgs: 4850 Connect-
icut Ave. N.W._, Suite 103, Washington 20008. (202) 244-
1422,

Viacom Broadcasting Inc. Stns: 4 AM, 10 FM, § TV.
KXEZ(FM) Los Angeles, KDBK(FM) San Francisco and
and KDBQ(FM) Santa Cruz, all California; KHOW(AM)
and KSYY(FM) Denver, WVIT(TV) New Britain, Conn.;
WMZQ-FM Washlington; WLIT-FM Chicago; KSLA-TV
Shreveport, La.; WLTI{FM) Detroit; KMCV(TV) St. Louis;
WNYT(TV) Albany, WLTW(FM) New Yorkand WHEC-TV
Rochester, allNew York; KIKK(AM) Pasadena and KIKK-
FM Houston, both Texas; WMZQ(AM) Arlington, va;
KBSG(AM) Auburn and KBSG-FM Tacoma, both Wash-
ington. Executives: Francis (Pat) Brady, senior VP; Wil-
liam Figenshu, senior VP. Ownership: Viacom
International Inc. Cable TV: Viacom Cable. Hgs: 1515
Broadway, 40th Floor, New York 10036, (212) 258-7136.
Fax: (212) 258-7154.

Video Communications and Radio Inc. Sins: 1 AM, 2
FM. KFAS-AM-FM Casa Grande, Ariz. (50%); and
KGWY(FM) Gillette, Wyo. (100%). Ownership: Ben R.
Doud, Sam Wing, R.H. Ricci. Hgs: Box 1179, Gillette,
Wyo. 82717. (307) 686-2242.

Video Mali Communications Inc. Stns:2 TV.WTLJ(TV)
Muskegon, Mich.; and WTJC(TV) Springtield, Ohio.
{Both 100% owned.) Executives: Marvin D. Sparks,
chmn & pres; Richard L. Woodby, sec & freas; John W.
Elliott, VP. Hgs: 2675 Dayton Road, Springfield, Chio
45506. (513) 323-0026.

The Village Companies Stns: 1 AM, 2 FM. WKQQ(FM)
Lexington, Ky.; WZZU(FM) Burlington-Graham (Raleigh)
and WCHL(AM) Chapel Hill, both North Carolina. (All
100% owned.) Ownership: James A. Heavner, 90%. See
also Newspaper Crossownership. Hgs: Box 3300,
Chapel Hill, N.C. 27515, (919) 968-4811.

Violet Communications. Stns: 1 AM, 2 FM. KSPG(AM)
and KBUZ(FM) EI Dorado, Kan.; and KSUX(FM) Winne-
bago, Neb. (All 100% owned.) Ownership: Gary Lee Vi-
olet, 100%. Hgs: 400 N. Woodlawn, Suite 101, Wichita,
Kan. 67208. (316) 684-0099.

Visionary Related Entertainment Inc. Stns: 1 AM, 2
FM. KAOI(AM) Kihei, KDLX(FM) Makawao and KAOI-
FM Wailuku, allHawaii. Executive: John Detz, pres. Hgs:
Box 15261, Santa Rosa, Calif. 95402, (707) 528-0339.

Voyager Communications, Stns: 4 AM, 5 FM.
WMFR(AM}-WMAG(FM) High Point, WWMG(FM)
Shelby (Charlottte) and WRDU(FM) Wilson (Raleigh-
Durham), all North Carolina; WOIC(AM)-WNOK-FM Co-
lumbia, WELP(AM)-WLWZ(FM) Easley
(Greenville-Spartanburg) and WKDY(AM) Spartanburg,
all South Carolina. (All 100% owned.) Ownership: Carl
Venters, chmn; Jack McCarthy, pres; Fred Setzer and
others. Hgs: 3201 Glenwood Ave., Suite 301, Raleigh,
N.C. 27612.(919) 781-7333. Fax: (919) 781-7443.

w

WAMC Stns: 4 FM. WAMC(FM) Albany, WCAN(FM}
Canajoharie, WAMK(FM) Kingston and WANC(FM}
Ticonderoga, all New York. (All 100% owned.) Owner-
ship: Non-stack educational corporation. Hgs: 318 Cen-
tral Ave., Albany, N.Y. 12206. (518) 465-5233. Fax: (518)
432-0991.

WENK Broadcast Group Inc. Stns: 2 AM, 2 FM.
WWKF(FM) Fulton, Ky.; WTPR(AM)-WAKQ(FM) Paris
and WENK(AM) Union City, both Tennessee.Ownership:
Terry L. Hailey, pres; E.B. Tanner, Tom F. Elam, W.P. Bur-
nett Jr., William H. Latimer ill. Hgs: 1729 Nailling Drive,
UnionCity, Tenn. 38261. (901) 885-1240. Fax: (901) 885-
3405.

WIN Communications Inc. Stns: 4 AM, 6 FM.
KORG(AM) and KEZY(FM} Anaheim, Calif.; WICC(AM)
Bridgeport and WEBE(FM) Westport, both Connecticut;
WFXF-AM-FM Indianapolis; WQAL({FM) Cleveland;
WMXN(FM) Nortolk, Va.; WFID(FM) Rio Piedras and
WUNO{AM) San Juan, both Puerto Rico. (All 100%
owned.) Ownership: RP Companies Inc., 100% (see list-
ing).Hgs: 1621 Euclid Ave., Suite 1800, Cleveland 44 115.
(216) 566-9466.

WMRI Inc, Stns: 1 AM, 2 FM. WMJC(FM} Bremen and
WGOM(AM)-WMRI(FM) Marion, both Indiana. Hgs: Box
1538, Marion, Ind. 46952. (317) 664-7396.

WPNT Inc. Stns: 1 AM, 2 FM. KHTK(FM) Florissant and
KXOK(AM) St. Louis, bothMissouri; and WLTJ(FM) Pitts-
burgh. (All 100% owned.) Ownership: Saul Frischling.
Hqs: 1044 Northern Blvd., Suite 209, Roslyn, N.Y. 11576.
(516) 621-1670. Fax: (516) 621-1697.

WTMJ Inc. Stns: 2 AM, 3 FM, 3 TV. KRVK-FM Leaven-
worth, Kan.; WSYM-TV Lansing, Mich.; KTNV(TV) Las
Vegas:; WTMJ-AM-TV/WKTI(FM) Milwaukee and
WSAU(AM)-WIFC(FM) Wausau, both Wisconsin. (All
100% owned.) Ownership: Journal Communications
Inc., 100%. See also Newspaper Crossownership. Hgs:
720 E. Capitol Drive, Milwaukee 53201. (414) 223-5220.

Wabash Valley Broadcasting Corp. Stns: 1AM, 1 FM,
3TV.WFTX(TV) Cape Coral (FortMyers-Naplesmarket)
and WOGX(TV) Ocala (Gainesvillemarket), both Florida;
and WTHI-AM-FM-TV Terre Haute, Ind. (All 100%
owned.) Executives: Chris Duffy, pres; John Newcomb,
exec VP; Jim Borgioli, VP engrg. Ownership: Mary Hul-
man and Hulman family trusts. Hgs: 401 Pennsylvania
Parkway, Ste. 300, Indianapolis 46280. (317) 844-7484.

Walton Co. Stns: 2 AM, 3 FM. WHTC(AM) and
WYXX(FM) Holland, Mich.; WHBL(AM)-WWJR(FM)
Sheboygan and WZXA(FM) Sturtevant, both Wisconsin.
Ownership: Michael R. Walton, 100%. Hgs: 2100 Wash-
ington Ave., Sheboygan, Wis. 53081. (414) 458-2100.

Walton Stations Stns: 3 AM, 3 FM. KKCS-AM-FM Col-
orado Springs; KBUY(AM) and KWES(FM) Ruidoso,
N.M.; KDJW(AM) and KBUY-FM Amarillo, Tex. Owner-
ship: John B. Walton, 100%. Hgs: Box 776, Kermit, Tex.
79745. (915) 586-3958. Fax: (915) 686-5515.

Warner Stns Stns: 5 AM, 4 FM. KRLN-AM-FM Canon
City, KSTR(AM) Grand Junction and KSTR-FM Mon-
trose, all Colorado; KABI(AM) and KSAJ-FM Abilene,
Kan.; KWBE(AM) Beatrice and KLIN(AM)-KEZG(FM)
Lincoln, both Nebraska. Note: KRLN-AM-FM Canon City,
Colo. has been sold. pending FCC approval. Ownership:
Norton E. Wamer and Diana H. Warner. Hqs: 43430 St.,
Lincoln, Neb. 68510. {402) 475-4567.

WesternIndianMinistriesInc.Stns:2AM, 1 FM.KTBA-
AM-FM Tuba City, Ariz.; and KHAC(AM) Tse Bonito, N.M.
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Haqs: Drawer F, Window Rock, Ariz. 86515. (505) 371-
5749.

Western World Communications Corp. Stns: 5 AM, 3
FM. CJCA(AM) and CIRK-FM Edmonton, Alberta {pend-
ing CRTC approval); CKST(AM) Langley, B.C;
CKRC(AM) and CHZZ-FM Winnipeg, Man.; CKCK(AM)-
CKIT-FM Regina and CJWW (AM) Saskatoon, both Sas-
katchewan. Executives: Clinton C. Forster, chmn; L.
Harvey Gold, pres. Hgs: 5811 Cooney Road, Suite 307,
Richmond, B.C. VEX 3M1. (604) 270-3045. Fax: (604)
270-4214.

Westinghouse Broadcasting Co. (Group W) Stns: 11
AM, 12 FM, 5 TV. WCPT(AM) Alexandria, Va.;
KEZW(AM) Aurora, Colo., WJZ-TV Baltimore, WBZ-AM-
TV Boston; WMAQ(AM) Chicago; KRSR(FM) Dallas;
KOSI(FM) Denver; WLLZ(FM) Detroit; KILT-AM-FM
Houston; KFWB(AM) and KTWV(FM) Los Angeles.
WINS(AM) and WNEW-FM New York; KYW-AM-TV and
WMMR(FM) Philadelphia; KMEO-AM-FM Phoenix;
KDKA-AM-TV Pittsburgh; KFBK(AM) and KGBY(FM)
Sacramento, Calif.; KQXT(FM) San Antonio, Tex.;
KJQY(FM) San Diego; KPIX(TV) San Francisco; and
WCXR-FMWoodbridge, Va. Note: KMEO-AM-FMPhoe-
nix has been sold, pending FCC approval. Executives:
Burton B. Staniar, chmn & CEQ; Bill Korn, pres-Group W
television; James B. Thompson, pres, Group W radio;
John Waugaman, rgnl VP, Group W radio; Mike Craven,
rgnl VP, Group W radio; Donald Mitzner, pres, Group W
Satellite Communications; Derk Zimmerman, pres,
Group W Productions; Warren Maurer, VP, AM stns & VP
for news; Bert E. Wahlen, VP, FM stn group; Dennis
Ganzak, exec VP, finance & planning; John D. Moran, VP,
human resources & administration; Gerald E. Udwin, VP,
Washington; Martin P. Messinger, VP chief counsel; Gil
Schwartz, VP, communications, Group W television;
Charles Furlong, VP, communications, Group W radio.
Ownership: Westinghouse Broadcasting Co. is a wholly
owned subsidiary of Westinghouse Electric Gorp. Also
owns Group W Productions,Los Angeles (productionand
syndication); Group W VideoServices, Pittsburgh (tape
duplication and uplink services); Group W Satellite Com-
munications, Stamford, Conn. (satellite uplink and cable
programing). Hqs: 888 Sevanth Ave., New York 10106.
{212) 307-3000.

Westwood One Radio Stations Group. Stns: 1 AM, 2
FM. KQLZ-FM Los Angeles (100%); WYNY(FM) Lake
Success (100%) and WNE W(AM) New York (50%), both
New York. Hgs: 1700 Broadway, New York 10019, (212)
237-2900. Fax: (212) 586-6889.

Wheeler Broadcasting Inc, Stns: 3 AM, 3 FM. WJUNR-
FM Iron Mountain, Mich.; KDWA(AM) Hastings and
KWNOC(AM) Winona, both Minnesota; WOMA(FM) Al-
goma and WTCH(AM)-WOWN (FM) Shawano, both Wis-
consin. Ownership: Ray L. Wheeler, Bruce Grassman.
Hgs: Box 466, Winona, Minn. 55987. (507) 452-4722.

Mel Wheeler Inc. Stns: 1 AM, 1 FM, 3TV. WSIL-TV Har-
risburg, Il.; KRCG{TV) JeffersonCityandKPOB-TV Pop-
lar Bluff, both Missouri; WSLC(AM) and WSLQ(FM)
Roanoke, Va. (All 100% owned.) Ownership: Mel
Wheeler, 70%; Clark Wheeler, 10%; Leonard Wheeler,
10%; Steve Wheeler, 10%. Hgs: 1710 Westminster, Suite
F, Denton, Tex. 76205. (817) 566-1652.

Arthur Wilkerson Stns Stns: 2AM, 1 FM.WLIL-AM-FM
Lenoir City and WLIK(AM) Newport, both Tennessee.
Ownership: Arthur Wilkerson, 100%. Hgs: Box 340,
Lenoir City, Tenn. 37771. (615) 986-7561.

Wilks-Schwartz Broadcasting Stns: 3 AM, 7 FM.
WSRZ-FM Sarasota, Fla.; WWKY(AM) and WVEZ-FM
Louisville, Ky.; WHYN-AM-FM Springlield, Mass.;
WKFM(FM) Fulton and WFBL(AM) Syracuse, both New
York; KKNG(FM) Oklahoma City; WWBB(FM) Provi-
dence, R.|.; and WNVZ(FM) Norfolk, Va. Executive: Don-
ald L. Wilks. Ownership: Donald L. Wilks owns 31.5% of
WSRZ-FM, 40% of WWKY and WVEZ-FM, 50% of
WHYN-AM-FM, 38.3% of WKFM and WFBL, 40% of
KKNG, 45% of WWBB, and 50% of WNVZ(FM). Michael
E. Schwartz owns 31.5% of WSRZ-FM, 40% of WWKY
and WVEZ-FM, 50% of WHYN-AM-FM, 38.3% of WKFM
and WFBL, 40% of KKNG, 45% of WWBB, and 50% of
WNVZ(FM). Henry M. Kestenbaum owns 20% of WSRZ-
FM. Jay M. Sterin owns 15% of WKFM and WFBL. Hgs:
Box 9013, Springfield, Mass. 01102. (413) 781-1011.

Williams County Broadcasting System Inc. Sins: 2
AM, 2 FM. WLKM-AM-FM Three Rivers, Mich.;
WQCT(AM) and WBNO-FM Bryan, Ohio. (All 100%
owned.) Executive: Carl L. Shipley. pres. Ownership: Carl
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L. Shipley, 50%; J. William Middendorf, 25%; Clarence
Smit, 25%. Hgs: Box 603, Bryan, Ohio 43506. (419) 636-
3175.

Willis Broadcasting Corp. Stns: 14 AM, 14 FM.
WAYE(AM) Birmingham and WSFU-FM Union Springs,
both Alabama; KMZX(FM) Lonoke, KFTH(FM) Marion,
KSNE(FM) Marshall and KLRG(AM) North Little Rock, all
Arkansas; WIMV(FM) Madison, Fla.; WTJH(AM) East
Poinl, Ga.; WESL(AM) East St. Louis, IIl.; WPZZ(FM)
Franklin and WWCA(AM) Gary, both Indiana;
WBOK(AM) New Orleans; WIMG(AM) Trenton, N.J.;
WKJA(FM) Belhaven, WGSP(AM) Charlotte,
WSRC(AM) Durham, WBXB(FM) Edenton, WTNC(AM)
Thomasville, WWRS(FM) Warrenton and WGTM(AM)
Wilson, all North Carolina; WURD(AM) Philadelphia;
WKWQ(FM) Batesburg, WWPD(FM) Marion and
WKSO(FM) Orangeburg, all South Carolina; KDFT(AM)
Ferris, Tex.; WKSV(FM) Cape Charles, WPCE(AM)
Porismouth and WXRI(FM) Windsor, all Virginia, (All
100% owned.) Note: WWCA(AM) Gary, Ind. has a CP to
changeits city of license to East Chicago, Ind. WIMV(FM)
Madison, Fla. has been exchanged for WVCA(FM)
Selma, Ala., subject to FCC approval. Hgs: 645 Church
St., Suite 400, Norfolk, Va. 23510. (804) 622-4600.

WinCom Communications Group Inc. Stns: 2 AM, 2
FM. WHFB-AM-FM Benton Harbor, Mich.; WNFL{AM}
Green Bay and WKFX(FM) Kaukauna, both Wisconsin.
(All 100% owned.) Executive: Donn Winther, pres. Hgs:
10MaylandVilla, Lincolnshire, lll. 60069. (708)634-3282.

The Wireless Group Inc. Stns:2AM, 2 FM. WBHT(AM)-
WTBG(FM) Brownsville and WTNE(AM)-WLOT(FM)
Trenton, both Tennessee. Note: WTBG(FM) Brownsville,
Tenn. is rebroadcast on a translator in Jackson, Tenn.
Ownership: Carlton Veirs, pres, 50%; Lyle Reid, 50%.
Note: See also Newspaper Crossownership. Hgs: Box
198, Brownsville, Tenn. 38012. (901) 772-3700.

The Wireless Works Inc. Stns: 1 AM, 2 FM. WSLB(AM)-
WPAC(FM) Ogdensburg and WZOZ(FM) Oneonta, both
New York. (All 100% owned.) Ownership: Christopher
B.T. Coffin, Patricia Tocatlian. Hgs: Box 239, Ogdens-
burg, N.Y. 13669. (315) 393-1100. Fax: (315) 393-6673.

Wisconsin Voice of Christian Youth Inc. Stns: 4 FM, 2
TV. KVCY(FM) Fort Scott, Kan.; KVCX(FM) Gregory,
S.D.;WVCY(FM)and WVCY-TV Milwaukee, WSCQ(TV)
Suring and WVCX(FM) Tomah, all Wisconsin. Hgs: 3434
W. Kilbourn, Milwaukee 53208. (414) 935-3000. Fax:
(414) 935-3015.

Wisdom Stations Stns: 1 AM, 2 FM. WBZL(AM)-
WSDM-FM Brazil and WZDM(FM) Vincennes, both Indi-
ana. Ownership: Mark R. and Saundra K. Lange, 75%.
Hgs: 1309 Cld Orchard Road, Vincennes, Ind. 47591,
(812) 886-5012. Fax: (812) 726-4456,

Withers Broadcasting Co. Sins: 3 AM, 3FM, 6 TV.
KREG-TV Glenwood Springs, KREX-TV Grand Junc-
tion, KREY-TV Montrose and KREZ-TV Durango, ali Col-
orado; WMIX-AM-FM Mount Vernon, Ill.; KOKX-AM-FM
Keokuk, lowa; KAPE(AM) and KGMO(FM) Cape
Girardeau, Mo.; KAVU-TV Victoria, Tex.; and WDTV(TV)
Weston, W. Va. (All 100% owned.) Ownership: W. Russell
Withers Jr., 100%. Hgs: Box 1508, Mount Vernon, IIl.
62864. (618) 242-3500. Fax: (618) 242-4444.

The Woedfin Group. Stns: 2 AM, 3 FM. WGSY(FM)
Phenix City, Ala. {Columbus, Ga.); WGNE(AM) and
WFSY(FM) Panama City, Fla.; WFXM-FM Forsyth and
WIBB(AM) Macon, both Georgia. (All 100% owned.)
Ownership: B. Ken Woodfin, 55%. Hgs: Box 2127, Co-
lumbus, Ga. 31902. (404) 327-9955. Fax: (404) 327-
6857.

Woodland Communications Corp. Sins: 2 AM, 2 FM.
KUBC(AM) and KKXK(FM) Monirose, Colo.; KTRF(AM)
and KSNR(FM) Thief River Falls, Minn. (All 100%
owned.) Ownership:J. Stephen Glasmann, 50%; Jack E.
McKain, 50%. Hgs: Box 782470, Wichita, Kan. §7278-
2470. (316) 733-9485.

Waods Communications Group Inc. Stns: 1 AM,2F M,
5 TV. WTVY-FM/WTVY(TV) Dothan and WACV(AM}
Montgomery, both Alabama; WTVW(TV) Evansville,

Ind.; KARD(TV) West Monroe, La.; KDEB-TV Spring-
field, Mo.. KATP(FM) Amarillo and KLBK-Tv Lubbock,
both Texas. Group also owns six low power TV sins:
WO2BE Lake City, WO7BP Ocala and WO4BN Orlando,
alf Florida; WO4BR Atlanta; W13BE Chicago; and
WO8BY Miwaukee. Ownership: Charles Woods, 100%.
Hags: ¢/o0 KDEB-TV, 3000 Cherry St., Springfield, Mo.
65804. (417) 862-2727.

Woodward Communications In¢. Sins: 2 AM, 2 FM.
KDTH(AM) and KATF(FM) Dubuque, lowa; WHBY(AM)
and WAPL-FM Appleton, Wis. (All 100% owned.) See
also Newspaper Crossownership. Executive: Susan F.
Knaack, VP of bestg. Hgs: 2727 E. Radio Rd., Appleton,
Wis. 54913. (414) 733-6639.

Word Broadcasting Network Inc. Stns: 2 Tv.
WQQB(TV) Bowling Green and WBNA(TV) Louisville,
both Kentucky. (Both 100% owned.) Hgs: Drawer 21,
Louisville, Ky. 40219. (502) 968-5155.

World Radio Network Inc. Stns: 4 FM. KBNR(FM)
Brownsville, KBNJ(FM) Corpus Christi, KBNL(FM) La-
redo and KVMV(FM) McAllen, all Texas. Executives: Abe
Van Der Puy, pres; Ben Cummings, dir; Wayne Huhta,
bus mgr; Stanley Swanson, dirof engrg. Ownership: Non-
profit corporation. Hgs: Box 3333, McAllen, Tex. 78502.
(512) 787-9700.

Y

Yellowhead Broadcasting Ltd. Stns: 5 AM. CJYR(AM)
Edson, CKYR-1(AM) Grande Cache, CIYR(AM) Hinton,
CKYR(AM) Jasper and CFYR(AM) Whitecourt, all Al-
berta. (All 100% owned.) Ownership: Ermest Mushtuk
and Mel Lazarenko. Hgs: Box 6600, Edson, Alberta T7E
1T9.(403) 723-44861.

Young Broadcasting Inc. Stns: 7 TV. WTVO(TV} Rock-
ford, lll.; KLFY-TV Lafayetite, La.; WCDC(TV) Adams,
Mass.; WLNS-TV Lansing, Mich.; WTEN(TV) Albany,
N.Y.; WKRN-TV Nashville; and WKBT(TV) La Crosse,
Wis. (All 100%owned.) Cwnership: Adam J. Young, 66%;
Vincent J. Young, 33%. Hgs: 3 East 54th St., New York
10022. (212) 688-5100.

Newspaper/Magazine Crossownership with Broadcasting Stations

The following companies have interests in both broad-
casting and newspaper or magazine publishing. Minority
interests are indicated where information is available.
many instances stations and publications are owned by
the same interests, but oparations are entirely separated.

Accompanying this directory is a state-by-state
cross-reference listof broadcasting stations and the pub-
lishing companies or newspapers with which they are
associated.

A

Adams Communications Corp. Hgs: 109 Bushaway
Road, Suite 210, Wayzata, Minn.55391. (612)473-5434,
Fax: (612) 473-4937. The publishing division of Adams
Communications Corp. publishes the following newspa-
pers: The Macomb Daily, The Advisor, The Richmond
Papers, The Source, in Mount Clemens, Mich.: The Daily
Tribune, Midweek, in Royal Oak, Mich.; and The Orange
Coast Daily Pilot, The Huntington Beach Independentin
CostaMesa, Calil. The publishing division also publishes
the following magazines: Chicago Magazine, City Living,
in Chicago; Trailer Life, Motorhome, Hi-Way Herald, RV
Businessin Agoura, Calif.; Minneapolis-St. Pauland Twin
Cities in Minneapolis.

Stations: KOOL-AM-FM Phoenix; KCBQ-AM-FM
San Diego; KHIH(FM) Boulder, Colo.; WHOI(TV) Peoria
and KEZK(AM) Wood River, both lllinois; WWLP(TV)
Springfield, Mass.; WLAV-AM-FM Grand Rapids and
WILX-TVOnondaga, both Michigan; KEZK-FM St. Louis;
WWAY(TV) Wilmington, N.C.; WHBQ-TV Memphis;
KOSA-TV Odessa, KISS-FM San Antonio, KISS(AM)
Terrell Hills and KAUZ-TV WichitaFalls, all Texas; KZOK-
AM-FM Seattle; WTRF-TV Wheeling, W.Va.; WMTV(TV)
Madison, WBZN-AM-FM Racine and WSAW-TV Wau-
sau, both Wisconsin. Note: Group has sold WBZN-AM-
FM Racine, Wis., subject to FCC approval.

Alibritton Communications Co. Hgs: 800 171h St.,
N.W., Suite 301, Washington 20008, Albritton Communi-
cations publishes the Westfield Evening News, West-
field, Mass.; and the The Penny Saver, Westfield, Mass.
Stations: KATV(TV) Little Rock, Ark.; WILA-TV Washing-

ton; KTUL-TV Tulsa, Okla.; WCIV(TV) Charleston, S.C.;
and WSET-TV Lynchburg, Va.

Annapolis Valiey Radio Ltd. Hgs: Box 310,29 Oakdene

Ave., Kentville, N.S. B4N 1H5. (902) 678-2111. Fax: (902)

678-9894. Publisher of the Valley Times owns

CKDY(AM) Digby, CKEN(AM) and CKWM-FM Kentville,

gCKAD(AM) Middleton and CFAB(AM) Windsor, all Nova
otia.

Asterisk Inc, Hgs: 1429 N. Federal Hwy, Fort Lauder-
dale, Fla. 33304. (305) 566-7559. Asterisk Inc. publishes
the Anna Maria Islander Press, Bradenton Pressand Pal-
metto Press, all Florida. Stations: WTRS-AM-FM
Dunnellon, WJOE(AM)-WJST(FM) Pont St. Joe and
WAMR(AM)-WCTQ(FM) Venice, all Florida.

B & B Broadcasting. Hgs: Box 346, Twin Falls, idaho D
83303. (208) 733-7512. Fax: (208) 733-7525. Bargain
News, Twin Falls, ldaho, hasinteriocking ownership with
KEZJ-AM-FM Twin Falls, Idaho and KLAD-AM-FM
Klamath Falls, Ore.

Bar-B Broadcasting Inc. Hgs: Box 1390, E| Campo,
Tex. 77437. Fred V. Barbee Jr., 50% owner of the weekly
Et Campo (Tex.) Leader-News, owns 50% of Bar-B
Broadcasting Inc., licensee of KULP(AM) El Campo, Tex.
A. Richard Elam Jr., 50% owner of the Leader-News,
owns 50% of KULP(AM).

Beef Empire Stns Has: Box 789, Norfolk, Neb. 68702.
(402) 371-0780. E.F. Huse Jr., publisher of the Norfolk
(Neb.) Daily News and the Bellevue (Neb.) Leader, and
Mrs. E.F. Huse Jr. own controlling interest in WJAG(AM)
and KEXL(FM) Norfolk, Neb.

A.H.BeloCorp.Hqgs:Box 655237, Dallas TX 75265.A.H.
Belo Corp., publisher of The Dallas Morming News, and
owner of Dallas-Fort Worth Suburban Newspapers Inc.,
owns KXTV(TV) Sacramento, Calif.; KOTV(TV) Tulsa,
Okla., WFAA-TV Dallas and KHOU-TV Houston; and
WVEC-TV Hampton, Va.
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Bonneville international Corp. Hgs: Box 1160, Salt
Lake City UT 84110. (801) 575-7500. Deseret Manage-
ment Corp., which is 100% owned by the Corporation of
the President of the Church of Jesus Christ of Latter-day
Saints, owns the Deseret News Pubiishing Co., which
publishes the Salt Lake City daily Deseret News. Deseret
Management Corp. also owns Bonneville International
Corp., which operates KBIG(FM) Los Angelesand KOIT-
AM-FM San Francisco, both California; WTMX{FM)
Skokie, |ll. (Chicago); KMBZ(AM) and KMBR(FM) Kan-
sas City, Mo.; WNSR(FM) New York; KAAM{AM) and
KZPS(FM) Dallas; KSL-AM-TV Salt Lake City; KIRO-
AM-TV and KSEA(FM) Seattle. Note: Group has pur-
chased KMEQO-AM-FM Phoenix, subject to FCC
approval.

Brill Media Company Inc. Hgs: Box 3353, Evansville,
Ind. 47732. (812) 423-6200. Fax: (812) 428-4021. Brill
Newspapers Inc. owns the Pontiac () Daily Leader
(daily), Alma(Mich.) Morning Sun (daily) and Reminder
(weekly), Mt. Pleasani{Mich.) Morning Sun (daily) and
Buyers Guide (weekly); and weekly as follows: Cadillac
(Mich.) Buyer's Guide, Carson City (Mich.) Reminder,
Edmore (Mich.) Advertiser, Gladwin (Mich.) Buyer's
Guide, Hemlock (Mich.) Buyer's Guide, Midiand (Mich.)
Buyer's Guide and the Saginaw (Mich.) Buyer's Guide.
Stations: KUAD-FM Windsor, Colo.; WEBC(AM)-
WAVC(FM) Duluth and KQWB-FM Moorhead, both Min-
nesota; KLIK(AM) and KTXY(FM) Jefferson City, Mo.;
KQWB(AM) Fargo, N.D.; WIOV(FM) Ephrata and
WAGO(AM) Reading, both Pennsylvania.

Cc

Calvary Inc. Hgs: 411 Seventh Ave., Pittsburgh PA
15219. Richard Mellon Scaife, publisher of Sacramento
(Calif.) Union and daily newspapers in Greensburg, Pa.,
owns Calvary Inc., licensee of KQV(AM) Pittsburgh.

Capital Cities/ABC Inc. Hgs: 77 West 66th St., New York
NY 10023. (212) 456-7777. Capital Cities/ABC Inc. owns:

Dailynewspapers: Belleville News-Democrat(morn-
ingand Sunday), Belleville, lll.; The Oakland Press (eve-
ning and Sunday), Pontiac, Mich.; The Kansas City



Times (morning) and The Kansas City Star(eveningand
Sunday), Kansas City, Mo.; Aibany Democrat-Heraid
(evening), Albany, and The Daily Tidings(evening), Ash-
land, both Oregon; The Times Leader (all-day), Wilkes-
Barre, Pa.; and the Fort Worth Star-Telegram (morning,
evening and Sunday).

Woeekly newspapers: 28 weekly community newspa-
pers in Connecticut, lllinois, Oregon and Rhode Island.

Shopping guides: 12 shopping guides in California,
Kansas, Missouri, Oregon and Washington.

Fairchild Publications: Women's Wear Daily, Ameri-
can Metal Market, Children's Business, Daily News Re-
cord, Electronic News, Energy User News, Entree,
Financial Services Week, Footwear News, HFD-Reiail-
ing Home Furnishings, Iron Age/Metal Producers, M,
Metalworking News, MIS Week, Multichannel News,
Scene, SportStyle, Supermarket News, Travel Today,
W, all newspapers; Autosound & Communications,
Cabigvision, Cormmunications Engineering and Design,
Consumer Electronics, Heat Treating, Home Fashions
Textiles, M, Metal Center News and Video Business, all
magazines. The international medical news group pub-
lishes Clinical Psychiatry News, Family Practice News,
Internal Medicine News, Ob. Gyn. News, Pedialric News
and the Skin & Allergy News. The professional press
grouppublishes internationalEyecareand Opticallndex.

Consumer and special interest publications: COM-
PUTE!, COMPUTE!'s Gazelte, Episodes, High Fidelity,
Los Angeles Magazine, Modermn Photography and the
Schwann Record & Tape Guide.

Tradepublications: Assembly Engineering, Autormo-
tive Industries, Automotive Marketing, Commercial Car-
rier Jounal, Distribution, Electronic Component News,
Food Engineering North America, Food Engineering In-
ternational, Hardware Age, IMPO (Industrial Mainte-
nance & Plant Operations), IMPO Distributor News,
industrial Finishing, Indusirial Safety & Hygiene News,
Infosystems, Instrument & Apparatus News, instrument
& Control Systems, iron Age/Manufacturing Manage-
ment, Jewelers Circular Keystone, Machine and Tool
Blue Book, Manufaciuring Systems, Motor Age, Office
Products Dealer, Owner Operator, Produci Design & De-
velopment, Quality and Review of Optometry.

Agricultural publications: Prairie Farmer{lllinois), in-
diana Prairie Farmer, Wallaces Farmer, Wisconsin Agri-
culturist, Dairy Herd Management, Farm Store
Merchandising, Feediot Management, Feedstuffs, Gar-
den Supply Retailer, Hog Farm Managementand Tack'n
Togs.

Other interests: Capital Cities also pubiishes Institu-
tional Investor (a trade magazine), Stamp Collector and
The Stamp Wholesaler(philatelic publications),and pub-
lishes the Citizan-Journal, Arlington, Tex., a suburban
newspaper published three times weekly.

Stations: KFSN-TV Fresno, KABC-AM-
TV/KLOS(FM) Los Angeles and KGO-AM-TV San Fran-
cisco, all California; KRXY-AM-FM Lakewood, Colo.;
WMAL(AM) and WRQX(FM) Washington; WKHX(AM)
Atlanta and WKHX-FM Marietta, both Georgia; WLS-
AM-TV and WYTZ(FM) Chicago; WJR{AM) and
WHYT(FM) Detroit; KQRS-AM-FM Goiden Valley, Minn.;
WABC-AM-TV and WPLJ(FM) New York: WTVD(TV)
Durham, N.C.; WPVI-TV Philadelphia; WPRO-AM-FM
Providence, R.1.; WBAP(AM)-KSCS(FM) Fort Worth and
KTRK-TV Houston.

Cedar Raplds Television Co. Hgs: 2nd Ave. at 5th St.
S.E., Cedar Rapids, lowa |A 52401. The Gazette Co.,
publisher of the Cedar Rapids (lowa) Gazette, owns
100% of KCRG-AM-TV Cedar Rapids, lowa.

Channel 6 Inc. Hgs: Box 6103, Temple, Tex. 76503.
(817) 773-1633. Anyse Sue Maybom, owner of the Tem-
ple (Tex.) Daily Telegrarn and owner of the Killeen (Tex.)
Herald, also owns KCEN-TV Temple, Tex.

The Christian Science Monitor Syndicate Inc. Hgs:
1660 Soldiers Field Rd., Brighton, Mass. 02135. (617)
787-6868. Fax: (617) 787-6853. The Christian Science
Monitor Syndicate Inc., affiliated with The Christian Sci-
ence Monitor, operates WQTV(TV) Boston and three in-
ternational broadcast stations: KHBI Saipan, The
Marianna Islands; WCSN Scotts Corner, Me. (near Ban-
gor, Me.); and WSHB Cypress Creek, S.C. The Christian
Science Monitor Syndicate Inc. aiso operates a 24-hour
cable channel: The Monitor Channel.

Chronicle Broadeasting Co. Hgs: 1001 Van Ness Ave.,
San Francisco CA 94109. Chronicle Broadcasting Co. is
100% owned by The Chronicle Publishing Co., publisher
of the San Francisco Chronicle and the Worcester Tele-
gram, The Evening Gazelteand the Sunday Telegramin
Worcester, Mass. Stations: KRON-TV San Francisco;
KLBY(TV) Colby, KUPK-TV Garden City and KAKE-TV
Wichita, all Kansas; and WOWT(TV) Omaha.

Chronicle Publishing Co. See Chronicle Broadcast-
ing Co.

Cogeco Inc. Hgs: 1 Place Ville-Marie, Suite 3636, Mon-
treal PQ H3B 3P2. (514) 874-2600. Fax: (514) 874-2625.
Cogeco Inc. owns 100% of Publications Dumont (1988)
Inc., publisher of 33 weekly newspapers with acirculation
of 920,000 copies weekly.

Stations: CHLC(AM) and CKDO-FM Baie-Comeau,
CFRP(AM) Forestville, CFGL-FM Laval, CJMF-FM Que-
bec, CKBS(AM) and CFEI-FM St. Hyacinthe, CFKS-TV
and CKSH-TV Sherbrooke, and CFKM-TV and CKTM-
TV Trois-Rivieres. all Quebec.

Communications Investment Corp.-- See Standard
Communications Inc.

Courier Express Publishing Co. 48-58 W. Long Ave.,
DuBois, Pa. 15801. Owns 100% of The Courier-Express
(daily except Sunday) in DuBois, Pa. and 100% of Cou-
rier-Spotlite (weekly). Individuals, estates or trusts hold
stack in beth Courier-Express Publishing Co. and Tri-
County Broadcasting Company Inc., licensee of
WCED(AM) and WOWQ(FM) DuBois, Pa. The newspa-
per and radio stations are operated separately, and nei-
ther company has stock in the other.

Cowles Publishing Co. Hgs: Review Tower, West 999
Riverside, Spokane, Wash. 99210. Cowles Publishing
Co., whichowns 100% of the Spokane Chronicleand The
Spokesman-Review, owns 100% of KHQ Inc.. licensee
of KHQ-TV Spokane, Wash.

Cox Enterprises fnc¢. Hgs: 1400 Lake Heam Dr. N.E.,
Atlanta GA 30319. Cox Enterprises Inc. owns Alianta
Joumal and Constitution; Dayton Daily News and Jour-
nal-Herald, and Springfield News-Sun, all Ohio; and
Miami News, Palm Beach Daily News, Palm Beach Post
and Evening Times, Paim Beach Life, and Delray Beach
News Joumal, all Florida; and Austin American-States-
man, Longview Dally News and Morning Joumal, Lufkin
Daily News, The Orange Leader, Port Arthur News and
Waco Tribune-Herald, all Texas; Grand Junction (Colo.)
Daily Sentinel; Chandler Arizonan, Mesa Tribune, Tempe
Daily News and the Yuma Sun & Sentinel, all Arizona.
Stations: WSB-AM-FM-TV Atlanta; WSOC-AM-FM-TV
Charlotte, N.C.; KLRX(FM) Dallas; WHIO-AM-TV and
WHKO(FM) Dayton, Chio; WKBD(TV) Detroit;
WCKG(FM) Elmwood Park, Il. (Chicago); KFI(AM) and
KOST(FM) Los Angeles; WIOD(AM) and WFLC(FM)
Miami; KTVU(TV) Oakland, Calif. (San Francisco);
WFTV(TV) Orlando, Fla.; WPXI(TV) Pittsburgh;
WSUN(AM) and WWRM(FM) St. Petersburg, Fla.

Cox Newspapers-- See Cox Enterprises Inc.

Crain Broadcasting Inc., Hgs: Box 183E, Route 5, Big
Pine Key, Fla. 33043. Gertrude R. Crain and famnily, who
publish 22 trade magazines, including Advertising Age,
own WWUS(FM) Big Pine Key, Fla.

D

D.W.S. Inc. Hgs: Box 3939, Champaign, lll. 61824-0677.
(217) 351-5300. Fax: (217) 351-5385. The Champaign
News-Gazette has interlocking ownership with D.W.S.
Inc., licensee of WDWS(AM) and WHMS-FM Cham-
paign, Il

Daily News Broadcasting Co. Hgs: Box 930, Bowling
Green, Ky. 42102. (502) 781-2121. Owners of the Park
City Daily News, Bowling Green, Ky., also control Daily
News Broadcasting Co., licensee of WKCT(AM) and
WDNS(FM) Bowling Green, Ky.

DelmarvaBroadcasting Co. Hqgs: Box 7492, 2727 Ship-
ley Road. Wilmington, Del. 19803. (302) 478-2700. Lan-
casier Inteligencer-Journaiand New Era, Lancaster, Pa.,
have the same ownership (Steinman) as Deimarva
Broadcasting Co. Stations (operated independently):
WDEL(AM) and WSTW(FM) Wilmington, Del.

The Dispatch Printing Co. Hgs: 34 S. Third St., Colum-
bus, Ohio OH 43216.(614)461-5000.0wns 100%of The
Columbus(Ohio) Dispaichand Ohio Magazine. Stations:
WBNS-AM-FM-TV Columbus, Ohio and WTHR(TV) In-
dianapolis. (All 100% owned.)

Diversified Communications. Hgs: Box 7437 (DTS),
Portland, Me. 04112, Fax: (207) 761-7915. Diversified
Communications publishes National Fisherman, Sea-
food Business and Work Boat magazines. Stations:
WCJB(TV) Gainesville, Fla.; WABI-AM-TV and WYQOU-
FM Bangor. Me.; WCTI(TV) New Bern, N.C ; WYOU(TV)
Scranton, Pa.; and WPDE-TV Florence, S.C.

Dix Communications Hgs: 212 East Liberty St., Woos-
ter, Ohio OH 44691. {216) 264-3511. x Newspapers:
Frankfort, Ky. State Joumal; Aliance Review, Ashland
Times Gazette, Cambridge Jeffersonian, Defiance Cres-
cent News, Kent-Ravenna Record Courier, and the
Wooster Daily Record, all Ohio. Owned by the Dix family
with WMMZ(FM) Ocala, Fla.; WTBO(AM) and
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WKGO(FM) Cumberland, Md.; KAAL(TV) Austin, Minn.;
KULR-TV Billings and KFBB-TV Great Falls, both Mon-
tana; WKVX(AM) and WQKT(FM) Wooster, Chio;
WRAD(AM) and WRIQ(FM) Radtford, va.; KTWO-TV
Casper and KKTU(TV) Cheyenne, both Wyoming.

Donrey Media Group Hgs: Box 1359, Fort Smith, Ark.
72902. Donrey Media Group (Donald W. Reynolds, pres)
publishes the following newspapers.

Arkansas: Southwest Times Record, Fort Smith;
Northwest Arkansas Morning News, Rogers; and the
Springdale News. Non-daily newspapers: Booneville
Democrat; Review, Fort Smith; and Preview, Springdale.

California: Chico Enterprise-Record, Lompoc Re-
cord, (Ontario) Daily Report, (Pomona) Progress Bulle-
tin, Red Biuff Daily News, Redlands Daily Facts, Ukiah
Daily Journal, Vallejo Times-Herald and the (Wood-
land/Davis) Daily Democrat. Non-daily newspapers: En-
terprise-Record Mid Valley News and Green Sheet,
Chico; Off the Record, Chico; Coast Plus Edition, Fort
Bragg; Fort Bragg Advocate-News; Mission Valley Re-
view, Lompoe; Santa Ynez Valley Review, Lompog;
Mendocino Beacon; Montclair Tribune, Ontario; Rancho
Cucarnonga Times, Ontario; Upland News, Ontario, Bul-
letin, Pomona; La Veme Leader, Pomona; San Dimas
Press, Pomona; Times-Sentinel, Red Bluff, Shoppers
Guide. Redlands; Shopper's Market Place, Ukiah: Bar-
gain Hunter, Vallejo; and the Star, Woodland/Davis.

Hawaii: Hawaii Tribune-Herald, Hilo; and West Ha-
waii Today, Kailua-Kona.

Ilinois: Non-daily newspapers: (Savanna) North-
western Illinois Dispatch; Savanna Times-Joumnal.

Indiana: Washington Times-Herald.

lowa: ClintonHeraldand the OskaloosaHerald. Non-
daily newspapers: River Cities News & Advertiser, Clin-
ton; and the Oskaloosa Shopper.

Kentucky: Glasgow Daily Times. Non-daily newspa-
per: Glasgow Republican.

Mississippi: Picayune ltem. Non-daily newspapers:
Shopper, Picayune, and the Poplarville Democrat.

Missouri: Moberly Monitor-Index. Non-dailynewspa-
pers: Randolph County Times Herald, Moberly; and the
Regional Super Saver, Moberly.

Nevada: Nevada Appeal, Carson City; Ely Daily
Times; and the Las Vegas Review-Journal. Non-daily
newspapers: Chronicle, Carson City; Times Money
Saver, Ely; and Family Fare, Las Vegas.

New Mexico: Alamogordo Daily News. Non-daily
newspaper: Twin County Weekly News, Alamogordo.

North Dakota: Minot Daily News.

Oklahoma: Altus Times, Bartiesville Examiner-En-
terprise, BlackweliJoumal- Tribune, Chickasha Daily Ex-
press, Durant Daily Democral, Frederick Daily Leader,
Guthrie Daily Leader, Guymon Daily Herald, Henryetta
Daily Free-Lance, Holdenville Daily News, Norman Tran-
script, Okmulgee Daily Times, Pauis Valley Daily Demo-
crat, Pawhuska Joumal-Capital, Wewoka Daily Times.
Nen-daily newspapers: Farm & Ranch Report, Altus;
Southwest Shopper, Altus; Living/Morning American,
Bartlesville; Times-Record, Blackwell; Weekly Naws,
Durant; Tipton Leader, Frederick; Register News,
Guthrie; Market Place, Guthrie; Guymon Observer, Guy-
mon; Super Paper, Henryetta, Spotlight, Norman; Main-
stream Edition, Okmulgee; The Merchants' Choice,
Pauls Valley; and the Osage Journal-News, Pawhuska.

Tennessee: Columbia Daily Herald.Non-dailynews-
papers: Mt. Pleasant Record, Columbia; Spring Hiil
Morning Sun, Columbia; and Vailue Guide, Columbia.

Texas: Athens Daily Review, Borger News-Herald,
Cleburne Times-Review, Gainesville Daily Register,
Jacksonville Daily Progress, Kilgore News Herald, Sher-
man Democrat, Sweetwater Reporterand the
Weatherford Democrat, Non-daily newspapers: Adver-
tiser, Athens; Athens Weekly Review; High Plains Sam-
pler, Borger; Stinnett Hutchinson County Herald, Borger;
Market Place, Cleburne; Shopping News, Gainesville;
Cherokee County Banner, Jacksonville; Shopping
Guide, Jacksonville; Troup Times Banner, Jacksonville;
Whitehouse Journal, Jacksonville; Malakoff News;
Cedar Creek Pilot, Seven Points; Nolan County News,
Sweetwater; and the Parker County News, Weatherford.

Washington: Aberdeen Daily World.ValleyNewspa-
pers: Auburn Daily Giobe News, Kent Daily News Jour-
nal, and the Renton Daily Record Chronicle. Non-daily
newspapers: East Counly News, Aberdeen; Valley
Shopping Guide, Auburn, Kent, Renton.

Station: KOLO-TV Reno.

Donze Communications Inc. Hgs: Box 428, Radio Hill,
Ste. Genevieve, Mo. 63670. (314) 883-2980. Donze
Communications Inc., 100% owner of the Sun Timesin
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Perryville and Ste. Genevieve, both Missourl, also owns
100% of KSGM(AM) Chester, Ill. and KBDZ(FM) Perry-
ville, Mo.

William R. Dunaway Hgs: ¢/o Mountain States Commu-
nications Inc., 310 E. Main, Aspen, Colo. 81611, William
R. Dunaway, publisher of weekly Aspen Times, and
Times Daily (five days a week), owns 44.69% of
KMTS(FM) Glenwood Springs, Colo.

Durham Herald Co. Hgs: Box 2126, Durham, N.C.
27702.(919)682-0318. Durham Herald Co., publisher of
the Chapel Hill Herald, Durham Herald and Durham Sun,
all North Carolina, and owner of AdTrax Recording Stu-
dio, Durham, N.C., is licensee of WDNC(AM) and
WDCG(FM) Durham, N.C.

E

Enterprise Publishing Co. Hgs: 60 Main St., Brockton,
Mass. 02403. Enterprise Publishing Co. (Brockton Enter-
prise & Times) owns WBET(AM) and WCAV(FM)
Brockton, Mass.

Evening Post Publishing Co. Hgs: Box 758, Charles-
ton, S.C.29402. Evening Post PublishingCo. owns 100%
of Aiken Standard, Aiken, S.C.; The Evening Post,
Charieston, S.C.; The News and Courisr, Charleston,
S.C.; The Georgetown Times, Georgetown, S.C.;
Kingstree News, Kingstree, S.C.; and 60% of the Buenos
Aires Herald, Buenos Aires, Argentina. Evening Post
Publishing Co. also owns 100% of KOAA-TV Pueblo,
Colo.; KIVI(TV) Nampa, |daho; KXLF-TV Butte,
KRTV(TV) Great Falls and KPAX-TV Missoula, alt Mon-
tana.

F

Fairchild Publications Inc.~ See Capital Cities/ABC
Inc.

Federated Media Hgs: Box 2500, Elkharnt, Ind. 46515.
JohnF.Dille Jr., 100% owner of The Elkhart Truth, Elkhart,
Ind., also is chmn of Pathfinder Communications Corp.,
licensee of WTRC(AM)-WYEZ(FM) Elkhart and
WQHK(AM)-WMEE(FM) Fort Wayne, both Indiana;
WCUZ-AM-FM Grand Rapids and WQWQ-AM-FM Mus-
kegon Heights, both Michigan; WCKY(AM) and
WWEZ(FM) Cincinnati; KQLL-FM Owasso and
KQLL (AM) Tulsa, both Cklahoma.

The Findiay Publishing Co. Hgs: 701 W. Sandusky St.,
Findlay, Chio OH 45840. The Findlay Publishing Co. pub-
lishes the Findlay (Ohio) Courier. Stations: The Findlay
Publishing Co. owns 100% of WCSI{AM) and
WKKG(FM) Columbus, Ind.; WFIN(AM)-WKXA-FM
Findlay and WMOH(AM) Hamilton, both Ohio.

Forum Publishing Co. Hgs: Box 2020, Fargo, N.D.
58107. Forum Publishing Co., publisher of the Detroit
Lakes Tribune and The Becker Co. Record, Detroit
Lakes, Minn.; the Park Rapids (Minn.) Enterprise; the
West Central Daily Tribune, Willmar, Minn.; and The
Fargo (N.D.) Forum, owns KMMJ(AM) Grand Island,
Neb.; KBMY(TV) Bismarck, WDAZ-TV Devils Lake,
WDAY-AM-FM-TV Fargo and KMCY(TV) Minot, all North
Dakota.

The Forward Association Inc. Hgs: 770 Broadway.
New York NY 10003. (212) 777-7900. Fax: (212) 979-
8674, The Forward Association publishes the Forward,
and is licensee of WEVD(AM) New York.

Franklin (Ky.} Favorite Hqs: The Frankiin Favorite-
WFKN Inc., 103 N. High St., Franklin, Ky. 42134, The
Franklin Favorite-WFKN Inc. (weekly Frankiin Favorite)
is licensee of WFKN(AM) Franklin, Ky.

Freedom Newspapers Inc. Hgs: Box 19549, 17666
Fitch, lrvine, Calif. 92713-9549. (714) 553-9292. Fax:
(714) 474-7675. Freedom Newspapers Inc., publisher of
27 daily and 27 weekly newspapers in 13 states, owns
WLNE(TV) New Bedford, Mass. (Providence, R.l.);
WRGB(TV) Schenectady (Albany-Schenectady-Troy
market), N.Y.; KTVL({TV) Medtord, Ore.; WTVC(TV)
Chattanooga; KFDM-TV Beaumont, Tex.; and Orange
County NewsChannel (OCN), a 24-hour cable news
channelin Santa Ana, Calif.

The Free Lance-Star Publishing Co. Hgs: 616 Amelia
St., Fredericksburg, Va. 22401. (703) 373-1500. Fax:
(703} 373-8450. The Free Lance-Star Publishing Co.,

publisher of the Fredericksburg (Va.) Free Lance-Star, is
licensee of WFLS-AM-FM Fredericksburg, Va.

G

Galesburg Broadcasting Co.Hqgs: 154 E. Simmons St.,
Galesburg, Ill. 61401. Galesburg Printing & Publishing
Co., publisher of the Galesburg (III.) Register-Mail, owns
75% of WGIL(AM) and WAAG(FM) Galesburg, IIl.;
KMCD(AM) and KIIK-FM Fairfield, lowa.

Galesburg Printing & Publishing Co. See Gales-
burg Broadcasting Co.

Guy Gannett Broadcasting Services. Hgs: Box 15277,
One City Center, Portland, Me. 04101. Guy Gannett
Broadcasting Services is a division of Guy Gannett Pub-
lishing Co., which publishes The Kennebec Journal, Au-
gusta, Me.; The Portland Press Herald, Porlland, Me.;
The Evening Express, Portland, Me.; The Maine Sunday
Telegram, Portland, Me.; and The Central Maine Morning
Sentinel Waterville, Me. Stations: WSSP(FM) Cocoa
Beach, WINZ(AM) Miami, WZTA(FM) Miami Beach and
WWNZ(AM) Orlando, all Florida; WICS(TV) Springfield,
Ill.; KGAN(TV) CedarRapids, lowa; WGME-TV Portland,
Me.; and WGGB-TV Springfield, Mass.

Gannett Co. Hgs: 1100 Wilson Blvd., Arlington, Va.
22234. (703) 284-6000. Gannett Co. is publisher of the
following daily newspapers:

Arizona: Tuscon Citizen, Tucson.

Arkansas: Arkansas Gazetie, Little Rock.

California: Daily News, Indio; Marin Independent
Joumal, Marin county; The Desert Sun, Palm Springs;
SalinasCalifornian, Salinas; The SanBemardino County
Sun. San Bernardino; The Stockton Record, Stockion;
and Visalia Times-Della, Visalia.

Colorado: Fort Collins Coloradoan, Fort Collins.

Connecticut: Norwich Bulletin, Norwich.

Delaware: The News Journal, Wilmington.

Florida: Florida Today, Brevardcounty; News-Press,
Fort Myers; and the Pensacola News Journal, Pensa-
cola.

Georgia: The Times. Gainesville.

Hawaii: Honolulu Star-Bulletin, Honolulu.

Idaho: The ldaho Statesman, Boise.

llinois: Commercial-News, Danville; and the Rock-
ford Register Star, Rockford.

Indiana: Journal and Courier, Lafayette; Chronicle-
Tribune, Marion; and Palladium-itern, Richmond.

lowa: The Des Moines Register, Des Moines; andthe
lowa City Press-Citizen, 1owa City.

Kentucky: The Courier-Journal, Louisville,

Louisiana: The News-Star, Monroe; and The Times,
Shreveport.

Michigan: Battle Creek Enquirer, Battle Creek; The
Detroit News, Detrait; Lansing State Journal, Lansing;
and the Times Herald, Port Huron.

Minnesota: St. Cloud Times, St. Cloud.

Mississippi: HattiesburgAmerican, Hattiesburg; and
The Clarion-Ledger, Jackson,

Missouri: The News-Leader, Springfield.

Montana: Great Falls Tribune, Great Falls.

Nevada: Reno Gazette-Journal, Reno.

New Jersey: The Courier-News, Bridgewater; Cou-
rier-Post, Camden; and The Daily Journal, Vineland.

New York: Press & Sun-Bulletin, Binghamton; Star-
Gazelte, Eimira; The lthaca Journal, lthaca; Niagara Ga-
zette, Niagara Falls; Poughkeepsie Journal,
Poughkeepsie; Democrat and Chronicle Times-Union,
Rochester; The Saratogian, Saratoga Springs; and the
Observer-Dispatch, Utica.

New York (Westchester Rockland Newspapers):
The Daily Times, Mamaroneck; The Daily Argus, Mount
Vemnon; The Standard-Star, New Rochelle; The Citizen
Register, Cssining; The Star, Peekskill; The Daily tem,
Port Chester; The Daily News, Tarrytown; The Journai-
News, West Nyack-Rockland; The Reporter Dispatch,
White Plains; and The Herald Statesman, Yonkers.

Ohio: Chiilicothe Gazette, Chillicothe; The Cincinnati
Enquirer, Cincinnati; The News-Messenger, Fremont;
The Marietta Times, Marietta; and the News Herald, Port
Clinton.

Oklahoma: Muskogee Daily Phoenix, Muskogee.

Oregon: Statesman Journal, Salem.

Pennsylvania: Public Opinion, Chambersburg; The
Reporter, Lansdale; and the Valley News Dispaich, Tar-
entum.

South Dakota: Argus Leader, Sioux Falls.

Tennessee: The Jackson Sun, Jackson; and The
Tennessean, Nashville.

Texas: Ef Paso Times, El Paso.

Vermont: The Burlington Free Press, Burlington.

Washington: The Beflingham Herald, Bellingham;
and The Olympian, Olympia.

West Virginia: The Herald-Dispatch, Huntington.

The Broadcasting Yearbook 1991
A-60

Wisconsin: Green Bay Press-Gazette, Green Bay;
and the Wausau Daily Herald, Wausau.

Guam: Pacific Daily News, Agana.

Virgin Islands: The Virgin Islands Daily News, St.
Thomas.

Note: Gannett Co., Arlington, Va., also publishes a
national daily newspaper, USA Today, and USA Today
Baseball Weekly(weeklyduringthe basebaliseasonand
every other week in the offseason).

Non-daily pubtications: 52 non-daily publications in
Connecticut, Florida. Georgia, lllinois, lowa, Michigan,
Mississippi, New Jersey, NewYork, Ohio, Pennsylvania,
Virginia and Washington.

Stations: KPNX(TV) Mesa, Ariz. (Phoenix); KIIS-AM-
FM Los Angeles and KSDO-AM-FM San Diego; KUSA-
TV Denver; WUSA(TV) Washington; WTLV(TV)
Jacksonville and WDAE(AM)-WUSA-FM Tampa, both
Florida; WXIA-TV Atlanta; WGCI-AM-FM Chicago;
WLVI-TV Cambridge, Mass. (Boston); KARE(TV) Minne-
apolis; KCMO-AM-FM Kansas City and
KUSA(AMYKSD-FM St. Louis, both Missouri; WFMY-TV
Greensboro, N.C.; KOCO-TV Oklahoma City; KVUE-TV
Austin, KOAI(FM) Denton, KKBQ(AM) Houston and
KKBQ-FM Pasadena, all Texas.

Gateway Communications Inc. Hgs: One Bala Plaza,
Suite 237, Bala Cynwyd, Pa. 19004. Macromedia Inc.
(Malcolm A. Borg, chmn), publisher of the The Recordin
Bergen county, N.J., owns 100% of Gateway Communi-
cations Inc., licensee of WBNG-TV Binghamton, N.Y.;
WTAJ-TV Altoona and WLYH-TV Lancaster, both Penn-
sylvania; and WOWK-TV Huntington, W.va.

Gaylord B8roadcasting Co. Hgs: Box 25125, Oklahoma
City 73125. Cklahoma Publishing Co. (100% owner of
Gaylord Broadeasting Co.) publishes the The Daily Okla-
homan and The Sunday Okiahoman, both in Okiahoma
City. Stations: WKY(AM) Oklahoma City; WSM-AM-FM
Nashville; KTVT(TV) Fort Worth (Dallas) and KHTV(TV)
Houston; KSTW(TV) Tacoma, Wash. (Seattle); and
WVTV(TV) Mitwaukee.

Gazette Printing Co. Hgs: 1 South Parker Drive, Janes-
ville, Wis. 53545. Gazette Printing Co., publisher of the
Ironwood (Mich.) Daily Gilobe, the Menominee (Mich.)
Herald-Leader, the Janesville (Wis.) Gazette, the Marin-
ette (Wis.) Eagle-Star and the Monroe (Wis.) Evening
Times, owns WCLO(AM)-WJVL(FM) Janesville,
WBKV(AM)-WBWI|-FM West Bend and WFHR(AM)-
WWRW(FM) Wisconsin Rapids, all Wisconsin.

Gray Communications Systems Inc. Hgs: Box 48, Al-
bany, Ga.31703.(912)888-9390. Gray Communications
publishes, through Albany Herald Publishing Co., The
Albany (Ga.) Herald. Stations: WALB-TV Albany, Ga.;
WJHG-TV Panama City, Fla., and KTVE(TV) El Dorado,
Ark. (Monroe, La).

Greater Media Inc. Hgs: Box 859, Two Kennedy Blvd.,
East Brunswick, N.J. 08816. Greater Media Inc. owns
98% of Sentinel Publishing Co. of East Brunswick, N.J.,
publisher of three weekly newspapers: Sentinel, Subur-
ban and Recorder,; and 100% of Greater Monmouth Pub-
lishing Corp., publisher of the twice-weekly News
Transcript of Freehold, N.J., the weekly /ndependent of
Middletown, N.J., and the Register of Red Bank, N.J.
Greater Media Inc. owns KLSX(FM) Los Angeles and
KRLA(AM) Pasadena, both Califomia; WWRC(AM) and
WGAY-FM Washington; WMEX(AM) and WMJX(FM)
Boston; WCSX(FM) Birmingham and WHND(AM) Mon-
roe, both Michigan; WCTC(AM) and WMGQ(FM) New
Brunswick, N.J.; WGSM(AM) Huntington and
WCTO(FM) Smithtown, both New York: WPEN({AM) and
WMGK(FM) Philadelphia.

H

The Hagadone Corporation Hgs: The Hagadone Build-
ing, Coeur d’Alene, |daho ID 83814, The Hagadone Cor-
poration publishes the following newspapers:

Idaho: Bonners Ferry Herald, Coeur d'Alene Press,
Priest River Times, Sandpoint Daily Bee and the
Shoshone County News-Press (Kellogg).

lowa: Sioux City Joumnal(owned jointly with Howard
Publications, Oceanside, Calif).

Montana: Kalispeil Daily inter Lake.

Washington: Columbia Basin Daily Herald, Moses
Lake.

Wisconsin: Beloit Daily News.

Station: KVNI(AM) Coeur d'Alene, Idaho.

Harris EnterprisesInc. Hgs: Box 190, Hutchinson, Kan.
67501. Estatesof John P.and Sidney Harris own Chanute
Tribune, Garden City Telegram, Hays Daily News, Hutch-
inson News, Olathe News, Ottawa Herald, Parsons Sun,
Salina Joumal, all Kansas; Burlington (lowa) Hawk Eye,
and Camarilio (Calif.) News. Stations: KIUL{AM) Garden



City and KWKR(FM) Leoti, both Kansas; and KRGI-AM-
FM Grand Island, Neb.

Harte-Hanks Communications Inc. Hgs: Box 269, San
Antonio, Tex. 78291.

Massachusetts: The Arlington Advocate, Arlington;
The Belmont Citizen-Herald, Belmont; Daily Transcript,
Dedham; TheMiddlesex News, Framingham; The Need-
ham Chronicie, Needham; The Newton Graphic, New-
ton; Parkway Transcript, Roslindale; Sudbury Town
Crier, Sudbury; Wayland-Weston Town Crier, Sudbury;
News Tribune, Waltham; The Watertown Sun, Water-
town; The Wellesiey Townsman, Wellesley; West
Roxbury Transcript, West Roxbury; and The Winchester
Star, Winchester.

South Carolina: Andersonindependent-Mail, Ander-
son.

Texas: Abilene Reportar-News, Abilene; The Allen
American, Allen; Carroliton Chronicle, Carroliton; The
Colony Leader, Colony; Coppell Gazette, Coppell; Cor-
pus Christi Caller-Times, Corpus Christi; Trademark
Pressinc., Corpus Christi; Farmers Branch Times, Farm-
ers Branch; Lewisville Leader, Lewisville; The Mesquite
News, Mesquite; Plano Star-Courier, Plano; San Angelo
Standard-Times, San Angelo; Harte-Hanks Graphics,
San Antonio; Nortex Press, Wichita Falls; and the Wichita
Falls Times Record News, Wichita Falls.

Television group: KENS-TV San Antonio, Tex.

The Hearst Corporation Hgs: 959 Eighth Ave., New
York NY 10019.(212) 649-2000. Hearst newspapers are:

California: San Francisco Examiner and Sunday Ex-
aminer & Chronicle.

linois: Edwardsville Intelligencer.

Michigan: Huron Daily Tribune, Bad Axe; and the
Midland Daily News.

New York: Albany Times-Union.

Texas: Beaumont Enterprise, Houston Chronicle,
Jasper News-Boy, Laredo Morning Times, Midland Re-
porter-Telegram, Plainview Daily Heraldand the SanAn-
tonio Light.

Washington: Seattle Post-intelligencer.

Hearst magazines: Colonial Homes, Connoissaur,
Cosmopolitan, Country Living, Esquire, Good House-
keeping, Harper's Bazaar, House Beauliful, Motor Boat-
ing and Saillng, Popular Mechanics, Redbook, Sports
Afield, Town & Country and Victoria.

Other interests: Puck_The Comic Weekly (newspa-
per supplement). Hearst also owns Avon Books, Hearst
Entertainment Productions, Hearst EntertainmentDistri-
bution, King Features Syndicate, and William Morrow &
Co. Hearst Corp. publishes Electronic Product Maga-
zine, Electronic Engineers Master, Black Book Used Car
Guide, Black Book Used Truck Guide, Black Book Lease
Guide, Industrial Machinery News, Canadian Machinery
News, Noticias DeMaquinarais Industriales, Shop & Fac-
tory Director Response Cards, Corporate Systems,
Handbook of Contract Floor Covering, ICMaster, Pricing
Reports, United Cost Service, Electronic Distributors
Master Catalog, retirement advisory services. The
Hearst Corp. also has interests in two basic cable ser-
vices: Arts & Entertainment (38%) and Lifetime (33%).

Stations: WBAL-AM-TV and WIYY(FM) Baltimore;
WCVB-TV Boston; WDTN(TV) Dayton, Ohio; KMBC-TV
Kansas City, Mo.; WISN-AM-TV and WLTQ(FM) Milwau-
kee; WTAE-AM-TV and WHTX(FM) Pittsburgh; and
WAPA(AM) San Juan, P.R. Note: WAPA(AM) San Juan,
P.R. has been sold, subjsct to FCC approval.

The Home News Co. Hgs: Box 551, New Brunswick, N.J.
08903. The Home News Co. publishes a daily and Sun-
day newspaper, The Home News and six weekly news-
papers: The Brookfield Joumal, Brookfield, The Kent
Good Times Dispaich, Kent, The Litchfield Enquirer,
Litchfield, The Advertiser, New Milford, and The Wash-
ington Eagle, Washington, all Connecticut; The Pawling
Chronicle, Pawling, and The Putnam County Courier,
Putnam county, both New York. TheHome News Co. also
owns KTYD(FM) Santa Barbara, KWG(AM) Stockton
and KSGO(FM) Tracy, all California; WINE(AM) and
WRKI(FM) Brookfield, Conn.; WEVU(TV) Naples, Fla.;
WKTP(AM) Jonesboro and WKPT-AM-TV and
WTFM(FM) Kingsport, both Tennessee; KAQQ(AM) and
KISC{FM) Spokane, Wash.

Huntingdon Broadcasters Inc. Hgs: 400 Washington
St., Huntingdon, Pa. 16652. (814) 643-3340. Fax: (814)
643-0376. The Joseph F. Biddle Publishing Co.,
Huntingdon, Pa. {publisher of The Daily News, The Daily
Herald and Mount Union Times, owns 100% of
Huntingdon Broadcasters Inc., licensee of WHUN(AM}
and WLAK(FM) Huntingdon, Pa.

Huse Publishing Co.— See Beef Empire Stns.

llini Media Co. Hgs: 57 East Green St., Champaign, |ll.
61820.(217) 333-3733. Fax: (217) 244-6616. lllini Media
Co. publishes the Daily Iliini, anewspaper; Technograph,
amagazine; and "lllio”, a yearbook, lllini Media Co. also
is licensee of WPGU(FM) Urbana, Il

Imes Communications Group. Hgs: 516 Main St., Co-
lumbus, Miss. 39702, (601) 328-2424. Bimey Imes Jr.,
publisher of the Columbus (Miss.) Commercial Dispatch,
owns WCBI-TV Columbus, Miss. (100%); WMUR-TV
Manchester, N.H. (90%); KDBC-TV El Paso; and WBOY-
TV Clarksburg, W.va. (92.5%).

J

Johnson County Broadcasters Inc. Hgs: Box 398,
Warrensburg, Mo. 64093. Avis Green Tucker, owner and
operator of the Daily Star-Journalin Warrensburg, Mo.,
is a 95% owner of Johnson County Broadcasters Inc.,
licensee of KOKO(AM) Warrensburg, Mo. and 95%
owner of KLMX{AM) Clayton, N.M.

Johnson Publishing Co. Hgs: 820 S. Michigan Ave,,
Chicago IL 60605. Johnson Publishing Co. publishes
Ebony, Jet and EM-Ebony Man magazines. The com-
pany also produces syndicated TV programs: Ebony/Jet
Showcase and American Black Achievement Awards.
Johnson Publishing Co. also owns 100% of WJPC(AM)
Chicago and WLNR(FM) Lansing, both lllinois; and
WLOU(AM) Louisville, Ky.

Journal Communications Inc.-- See WTMJ Inc.

K

KTTC Television Inc. Hgs: 601 First Ave. S.W., Roch-
ester, Minn. 55902. (507) 288-4444. Quincy Newspapers
Inc., publisher of the Quincy (ll.) Herald-Whig, owns
KTTC(TV) Rochester, Minn.

L

Landmark Communications Inc. Hgs: 150 W.
Brambleton Ave., Norfolk, Va. 23501. (804) 446-2000.
Landmark Communications Inc. publishesdaily newspa-
pers as follows:

California: The Daily Californian, E|Cajon.

Florida: Citrus County Chronicle, Inverness.

Kentucky: News-Enterprise, Elizabethtown.

Maryland: Carroll County Times, Westminster.

New Mexico: Los Alamos Monitor, Los Alamos.

North Carolina: News & Record, Greensboro.

Virginia: The Virginian-Pilot, and The Ledger-Star,
Norfolk; Roanoke Times & World-News, Roanoke.

The Landmark Community Newspapers inc.,
Shelbyville, Ky. division publishes three tri-weeklies,
eight bi-weeklies, 18 weeklies, nine specialty publica-
tions and 24 shoppers and free newspapers in the states
of Calitornia, Florida, Ilinois, Indiana, lowa, Kentucky,
Ma‘ryland. Mississippi, New Mexico, Tennessee and Vir-
ginia.

The Landmark Classified Advertising Publications,
Shelbyville, Ky. division publishes 17 phote guide and
classified advertising publications in the states of lllinois,
Michigan, Minnesota, Missouri, North Carolina, Ohio,
Pennsylvania and South Carolina.

The Landmark Special Publications, Norfolk, Va. di-
vision publishes five free-distribution weekly newsprint
magazines covering leisure-time activities in Florida,
Louisiana, North Carolina and Virginia.

The Executive Productivity Systems Inc., Norfolk,
Va. division distributes computers and related products
coast-to-coast.

Landmark Communications Inc. owns49.9% of Cap-
ital-Gazette Communications Inc., publisher of the daily
Annapolis Capital, the twice-weekly Maryland Gazette,
Baltimore Magazine, Washingtonian Magazineandnon-
daily newspapers in Bowie, Brooklyn and Crofion, all
Maryland.

Cable TV programing: The Weather Channel, At-
lanta.

Stations: KLAS-TV Las Vegas; WTAR(AM) and
WLTY(FM) Norfolk, va.

La Salle County Broadcasting Corp. Hgs: Box 215, La
Salle, lll. 61301, (815) 223-3100. Fax: (815) 223-3095.
Peter Miller, president and 95% owner of Daily News-Tri-
bune Inc., publisher of the News Tribune, also owns La
Salle County Broadcasting Corp., licenseeof WLPO{AM)
and WAJK(FM) La Salle, lil.
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Crossownership

Lee Enterprises Inc. Hgs: 215N, Main St., Davenport,
lowa |A52801.(319) 383-2100. Fax: (319)323-9608.Lee
Enterprises Inc. publishes:

linois: Southern Illinoisan, Carbondale; Herald &
Review, Decatur; Bicon, Geneseo; and Star-Courier,
Kewanee.

lowa: The Betiendorf News, Bettendorf (weekly);
Quad City Times, Davenport; Globe-Gazette, Mason
City; Muscatine Joumnal, Muscatine; and The Cttumwa
Courier, Ottumwa.

Minnesota: Winona Daily News, Winona.

Montana: Billings Gazette, Billings; The Montana
Standard, Butte; Independent Record, Helena; and
Missoulian, Missoula.

Nebraska: The Lincoln Star, Lincoln.

North Dakota: Farm & Ranch Guide, Bismarck; The
Bismarck Tribune, Bismarck; and Dakota West Publish-
ing Inc., Mandan.

Oregon: Corvallis Gazette-Times, Corvallis.

South Dakota: The Rapid City Journal, Rapid City.

Wisconsin: La Crossa Tribune, La Crosse; Wiscon-
sin State Joumal, Madison; and The Racine Joumai-
Times, Racine.

Stations: KGUN(TV) Tucson, Ariz.; KGMD-TV Hilo,
KGMB(TV)Honoluluand KGMV(TV)Wailuku, all Hawaii;
KMTV(TV) Omaha; KGGM-TV Albuquerque (42% inter-
est) and KBIM-TV Roswell, both New Mexico; KOIN-TV
Portland, Ore.; and WSAZ-TV Huntington, W.Va.

Lima Communications Corp. Hgs: 1424 Rice Ave.,
Lima, Ohio OH 45805. (419) 228-8835. Fax: (419) 229-
7091. Blade Communications Inc., publisher of the To-
ledo (Chio) Blade and Pittsburgh Post-Gazette, and with
interests in the Monterey Peninsula Herald, owns 100%
of KTRV(TV) Nampa, Idaho, WLFI-TV Lafayette, Ind.
and WDRB-TV Louisville, Ky., and 100% of Lima Comn-
munications Corp., licensee of WLIO(TV) Lima, Ohio.

Manship Stns Hgs: Box 588, Baton Rouge LA 70821.
Baton Rouge Moming Advocate and State-Times have
same ownership as WBRZ(TV) Baton Rougeand KRG V-
TV Weslaco, Tex.

McGraw-Hill Broadcasting Co, Hgs: 1221 Ave. of the
Americas, New York NY 10020. McGraw-Hill Inc., 100%
owner of McGraw-Hill Broadcasting Co., publishes Busi-
ness Week magazine and various trade publications.
McGraw-Hill Broadcasting Co. owns KERO-TV Bakers-
field and KGTV(TV) San Diego, both California; KMGH-
TV Denvet; and WRTV(TV) Indianapolis.

McNaughton Stns Hgs: /o WCRA(AM)-WCRC(FM),
201 N. Banker St., Effingham, Ill. 62401. Ownership (Jo-
seph E. McNaughton and family) identified with
Effingham (Il.) News and Fairfield (Calil.) Republic. Sta-
tions: WCRA(AM)-WCRC(FM) Effingham and
WRMN(AM)-WJKL(FM) Elgin, both lllinois; WBEV(AM)-
WXRO(FM) Beaver Dam and WYKY(FM) Columbus,
both Wisconsin.

Media General Inc. Hgs: 333 E. Grace St., Richmond,
Va. 23219, (804) 649-6000. Media General Inc. is pub-
lisher of The Tampa(Fla.} Tribune; Winston-Salem(N.C.)
Journal; Richmond (Va.) Times-Dispatch and The Rich-
mond(Va.) News Leader. Media General also publishes
Virginia Business (monthly) and the following monthly
medical magazines: Consullant, Joumal of Critical M-
ness, Joumnal of Musculoskelstal Medicine, Journal of
Respiratory Diseases and Psychosomatics. Stations:
Media General Inc. owns 100% of WJKS(TV) Jackson-
ville and WFLA-TV Tampa, both Florida; and WCBD-TV
Charleston, S.C.

Meredith Corp. Hgs: 1716 Locust St., Des Moines, lowa
1A 50336. The publishing group inciudes:

Magazines: Betlter Homes and Gardens, Country
America, Country Home, Cross Stitch & Country Crafts,
Cross Stitch Quick & Easy, Golf for Women, Ladies’
HomeJoumal, Metropolitan Home, MidwestLiing, Suc-
cessful Farming, Traditional Home, Weekend Wood-
working Projects and WOOD. Other magazine group
products include Better Homes and Gardens (Australian
edition), Better Homes and Gardens (Korean licensee),
Metropolitan Home (United Kingdom edition) and Mere-
dith Video Publishing.

The broadcasting group of Meredith Corp. operates
KPHO-TV Phoenix; KSEE(TV) Fresno, Calif.;
WOFL(TV) Orlando, Fla.; WNEM-TV Bay City, Mich.;
KCTV(TV) Kansas City, Mo.; KVVU-TV Henderson,
Nev.; and WTVH(TV) Syracuse, N.Y.



Crossownership

Miles City (Mont.) Star.-- See Star Printing Co.

Milwaukee Courier Hqs: 3815N, TeutoniaAve., Milwau-
kee WI 53206. Jerrel W. Jones, publisher and majority
stockholder of Courier Publishing Co., publisher of the
weekly Milwaukee Courier, owns 60% of Courier Com-
munications Corp., licensee of WNOV(AM) Milwaukee.

Monroe Journal Hgs: c/o William M. Stewart, WMFC-
AM-FM, Box 645, Monroeville, Ala. 36461. William M.
Stewart, publisher of the weekly Monroe Joumal, is prin-
cipal stockholder in Monroe Broadcasting Co., licensee
of WMFC-AM-FM Monroeville, Ala.

Morris Newspaper Corp. Hgs: Box 8167, Savannah,
Ga. 31412. (912) 233-1281. Owns 100% of the following
newspapers:

California: Ceres Courier, Colusa County Sun Her-
ald, Manteca Bulletin, Newhall Signal and the Willows
Journal.

Florida: De Land Sun Newsand the Four Towns En-
terprise, Orange City.

Georgia: The Covington News; Coastal Courier,
Hinesville; Savannah Penny-Savers, The Heraid, Rin-
con; and the \F3\Statesboro Herald.

Kansas: Great Bend Tribune.

Mississippi: The Webster Progress-Times, Eupora;
The Starkville Daily News; and The West Point Daily
Times Leader.

South Carolina: Camden Chronicle-independent
and the Florence News & Shopper.

Tennessee: Frankiin Review-Appeal; Southem
Standard, McMinnville; Merchants'Advocate, Murfrees-
boro: Murfregsboro Daily News Journal; Smithville Re-
view; and the Rutherford Courier, Smyrna.

Stations: WDHN(TV) Dothan, Ala.; KARK-TV Little
Rock, Ark., WMGT(TV) Maconand WVGA(TV) Valdosta,
both Georgia. (All 100% owned.)

Multimedia Inc. Hgs: Box 1688, Greerwille, S.C. 29602.
Multimedia Inc. publishes The Advertiser and Alabama
Joumai, both in Montgomery, Ala.; the Baxter Builetin,
Mountain Home, Ark., Moultrie(Ga.) Observer; Asheville
Citizen, Asheville Timesand the Asheville Citizen-Times,
allAsheville,N.C.; Gallipolis Daily Tribune, Gallipolis, and
the Daily Sentinel and Sunday Times-Sentinel,
Pomeroy-Middleport, both Ohio; Greenville (S.C.) News
and Piedmont; the Clarksville (Tenn.) Leafl-Chronicle;
Music City News and The Gospel Voice, both Nashville;
Staunton(Va.) Daily and Sunday News-Leader, and the
Point Pleasant (W. Va.) Register.

Other interests: Multimedia Cablevision. Wichita,
Kan., operates 47 cable television systeminlllinois, Kan-
sas, North Carolina and Oklahoma and serves approxi-
mately 336,000 basic subscribers. Multimedia
Entertainment, located at Rockefeller Plaza in New York
City, produces and syndicates television programing
such as the Phil Donahue and Sally Jessy Raphael
shows, and Big Break.

Stations: WMAZ-AM-TV and WAYS(FM) Macon,
Ga.; KEEL(AM) and KITT(FM) Shreveport, La.;
KSDK(TV) St. Louis; WLWT(TV) Cincinnati and WKYC-
TV Cleveland; WFBC-AM-FM Greenville and
WORD(AM) Spartanburg, both South Carolina; WBIR-
TV Knoxville, Tenn.; and WE ZW(FM) Wauwatosa, Wis.
{Milwaukee),

Morgan Murphy Stns Hgs: ¢/o Evening Telegram, 1226
Ogden Ave., Superior, Wis. 54880. Evening Telegram
Co. publishes the Superior Evening Teiegram (Superior,
Wis.) and owns 100% of the Ashland Daily Press (Ash-
land, Wis.) and the Hibbing Tribune(Hibbing,Minn ). Eve-
ning Telegram shareholders individually own the
Virginia/Mesabi Daily News (Virginia, Minn.). Stations:
KTHI-TVFargo, N.D.; KVEW(TV) Kennewick, KXLY-AM-
FM-TV Spokane and KAPP(TV) Yakima, all Washington;
and WISC-TV Madison, Wis.

N

Narragansett Capital inc. Hqs: Fleet Center, 50 Ken-
nedy Plaza, Providence, R.l. 02903. (401) 751-1000.
Fax: (401) 751-1790. Narragansett Capital Inc. ownsthe
following newspapers:

Kansas: Baxter Springs Citizen.

Michigan: Cassopolis Vigilant, Dowagiac Daily
News, Edwardsburg Argus and the Niles Daily Star.

Oklahoma: Miami News Record.

Texas: Alice EchoNews, Brownwood Bulletin, Marlin
Democrat, Stephenville Empire Tribune and the
Waxahachie Daily Light.

Stations: WYNK-AM-FM Baton Rouge; KEZO-AM-
FMOmaha; KAYI(FM) Muskogee, Okla.; WPRI-TV Prov-
idence, R.l.; and WTKR-TV Norfolk, Va.

News Corp. Ltd.-News America Publishing Inc. Hgs:
1211 Ave, of the Americas, New York NY 10036. (212)
852-7000. The News Corporation Ltd., owns the Boston
Heraldand the San Antonio(Tex.) Express-News. (Both
100% owned.) Stations: KTTV(TV) Los Angeles;
WTTG(TV) Washington; WFLD(TV) Chicago;
WNYW(TV) New York; KDAF(TV) Dallas and KRIV(TV)
Houston. Note: Group has purchased KSTU(TV) Salt
Lake City, pending FCC approval.

News-Press & Gazette Co. Hags: Box 29, St. Joseph,
Mo. 64502, (816) 279-5671. News-Press & Gazette Co.,
publisher of the St. Joseph (Mo.) News-Press/Gazette
(morning & Sunday), owns KOLD-TV Tucson, Ariz.,
WSAV-TV Savannah, Ga.; WHLT(TV) Hattiesburg and
WJTV(TV) Jackson, both Mississippi; WECT(TV) Wil-
mington,N.C.; KABY-TV Aberdeen, KPRY-TV Pierreand
KSFY-TV Sioux Falls, all South Dakota.

The New York Times Co. Hgs: 229 W. 43d St.,New York
NY 10036. The New York Times Co. is publisher of The
New York Times and (through its regional newspaper
group) the following daily newspapers:

Alabama: Times Daily, Florence; The Gadsden
Times, Gadsden; and The Tuscaloosa News, Tusca-
loosa.

California: Santa Barbara News-Press, Santa Bar-
bara; and The Press-Democrat, Santa Rosa.

Florida: The Gainesville Sun, Gainesville; Lake City
Reporter, Lake City. The Ledger, Lakeland; Daily Com-
mercial, Leesburg; Ocala Slar-Banner, Ocala; Palatka
Daily News, Palatka; and the SarasotaHerald-Tribune,
Sarasota.

Georgia: Gwinnett Daily News, Duluth.

Kentucky: The Harlan Daily Enterprise, Harlan; The
Messenger, Madisonville; and the Daily News, Mid-
dlesboro.

Louisiana: Houma Daily Courier, Houma; Daily
World, Opelousas; and the Daily Comet, Thibodaux.

Mississippi: The Daily Corinthian, Corinth,

North Carolina: Times-News, Hendersonville:Lenoir
News-Topic, Lenoir; The Dispatch, Lexington; and the
Wilmington Morning Star, Wilmington.

South Carolina: Spartanburg Herald-Journal, Spar-
tanburg.

Tennessee: State Gazette, Dyersburg.

Regional non-dailies: The News-Sun, Avon Park.
Fla.; News-Leader, Femandina Beach, Fla.; Marco Is-
land Eagle, Marco Island, Fla.; The News-Sun, Sebring,
Fla.; Forsyth County News, Cumming, Ga.; The Winder
News, Winder,Ga.; York County Coast Star,Kennebunk,
Me.; The Banner-independent, Booneville, Miss.; and
the Claiborne Progress, New Tazewell, Tenn.

Note: The New York Times Co. also holds aone-third
interest in the International Herald Tribune in Paris.

Magazine group (women's magazines): Child, Dec-
orating Remodeling, Family Circle, Family Circle Great
Ideas and McCall's.

Magazine group (sports and leisure magazines):
Cruising World, Goif Digest, Goif Digest Sverige (Swe-
den), Golf Mustrated Weekly (United Kingdom), Goif
Shop Operations, Golf World(United States), Goif World
{United Kingdom), Golf World Industry News, Saifing
World, SnowCountry, Tennisand Tennis Buyer's Guide.

Broadcasting group: WHNT-TV Huntsville, Ala.;
KFSM-TV Fort Smith, Ark.;, WQAD-TV Moline, III;
WOQXR-AM-FM New York; WNEP-TV Scranton, Pa.; and
WREG-TV Memphis,

0

Ogden Newspapers Inc. Hgs: 1500 Main St., Wheeling,
W.Va. 26003. Owns daily newspapers in Florida, lowa,
Michigan, Minnesota, New York, Ohio, West Virginiaand
Wisconsin.

Stations: WGSN(AM) and WNMB(FM) North Myrtle
Beach, S.C.; and WTON-AM-FM Staunton, Va.: plus
three low power TV stns: K28AE Fairmont and K22AE
New Ulm, both Minnesota; and W43A P Jamestown, N.Y.

Owensboro Broadcasting Co. Hgs: Box 1330, Owens-
boro, Ky. 42301. Principal stockholders of Owensboro
Publishing Co., publisher of the Owensboro Messenger
and Inquirer, own 80% of the stock of Qwensboro Broad-
casting Co,, licensee of WOMI(AM) and WBKR(FM) Ow-
ensboro, Ky.

P

Paducah Newspapers Inc. Hgs: Box 1197, Paducan,
Ky. 42002-1197. (502) 442-8214. Fax: (502) 442-8214,
Exi. 280. Paducah Newspapers Inc., publisher of the
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Paragouid (Ark.) Daily Press, Salem(Ark.) Newsand the
Paducah (Ky.) Sun, is licensee of WPSD-TV Paducah,
Ky.

Park Communications Inc, Hgs: Box 550, lthaca, N.Y.
14851. Park Newspapers Inc. owns the following news-
papers:

Arkansas: Courier News, Sunday CourierNews, Mail
Call, Blytheville; The Daily World, The Sunday Worid,
Twin City Tribune/Advertiser, Helena; Osceola Times,
The Misco Shopper Guide.

Florida: Brooksville Daily Sun-Journal, Spring Hill
Sun, Sunday Hemando Free Press, andthe Wednesday
MHernando Free Press.

Georgia: The Houstorr Home Journal, Shoppers
Extra, Perry; Daily Sun and Sunday Sun, and Houston
County News, Warner Robins.

Idaho: South Idaho Press, The Reminder, Burley.

lllinois: Macomb Daily Journal, Macomb Sunday
Journal, Business News, Macomb.

Indiana: The Evening News, Clark County Joumnal,
Jeffersonville; The Piiot-News, Farm & Home News,
Bourbon News-Mirror, The Bremen Enquirer, The
Nappaneeg Advance News. Plymouth; and The News-
Gazette, Winchester.

lowa: The Evening Sentinel, The Essex Indepen-
dent, The Weekly Times, Shenandoah.

Kentucky: Grayson County News-Gazette,
Leitchfield; Sentinel-Echo, The Morehead News,
Menifee County News, Shopping News, London; Logan
Leader, News Democrat, Menifee County News, Olive
Hill Times. Grayson Journal-Enquirer, The Greenup
News, Russellville; The Commonwealth-Journai, Som-
erset.

Michigan: Coldwater Daily Reporter, The Resorter.

Minnesota: The Pioneer, The Advertiser, Bemidji.

Nebraska: Nebraska City News-Press and TriState
Weekly News-Press.

New York: Albion Advertiser; St. Lawrence
Piaindealer, Chatham Courier, Canton; The Register-
Star, Hudson; Union-Sun & Journal, Tri-County News,
The Massena Observer, Lockpont; Journal-Register, TV
Signals, Pennysaver, Medina; Evening Sun, Chenango
Shopper, Norwich; Advance News (Sunday), The Jour-
nal (evening), Rural News, Potsdam Courier Freeman,
Ogdenshurg.

North Carolina: Citizen News-Record, News Qutiook
Shopping Guide, Aberdeen; Sampson Independent,
Sunday independent, SampsonCounty Shopping Guide
and TV Schedule, Clinton; The Concord Tribune, The
Tribune (Sunday); Cabarrus Observer, Con-
cord/Kannapolis; Mecklenburg Gazette, Davidson;
Biaden Daily Journal, Elizabethtown; Kannapolis Daily
Independent; The Robesonian, Robesonian Weekly,
Lumberton; McDowelt News, McDowell Express, Mar-
ion; Mooresville Tribune, Shoppers Guide; The News
Herald, The Sunday News Herald, The Burke County
Observer, The Valdese News, Morganton; The Rich-
mond County Daily Journal, Rockingham; Observer-
News Enterprise, County News Enterprise/Maiden
Times; Statesvifle Record & Landmark, Sunday Record
& Landmark, Landmark Observer.

North Dakota: Devils Lake Daily Journal, The Coun-
try Peddler.

Oklahoma: Bixby Bulletin; Daily Ledger, Broken
Arrow Weekly Ledger; Hartshorne Sun: Jenks Journal;
Mannford Eagle; News-Capital & Democrat, Southeast
Oklahoma Shopping News, McAlester; Sand Springs
Leader, Sand Springs Extra:and The Sapulpa Daily Her-
ald, Herald Extra.

Pennsylvania: Wayne Independent, The Wayne
Weekly, Honesdale; Lewisburg Daily Journal; and The
Milton Standard.

Virginia: The Joumal Messenger, Suburban Virginia
Times, Manassas; and The News-Virginian,
Waynesboro.

Stations: WBMG(TV) Birmingham, Ala.; KWLO(AM)
and KFMW(FM) Waterloo, lowa; KJJO-AM-FM St. Louis
Park, Minn.; WPAT-AM-FM Paterson, N.J.; WHEN(AM)-
WRHP(FM) Syracuse and WUTR(TV) Utica, both New
York; WNCT-AM-FM-TV Greenville, N.C.; KWJJ-AM-FM
Portland, Ore.; WNAX(AM) Yankton, S.D.; WDEF-AM-
FM-TV Chattanooga and WJHL-TV Johnson City, both
Tennessee; WTVR-AM-FM-TV Richmond and WSLS-
TV Roanoke, both Virginia; and KEZX-AM-FM Seattle.

The Penny Press Inc. Hgs: 11330 E. 21st St., Tulsa,
Okla. 74129. (918) 438-7926. Fax: (918) 438-7933. The
Penny Press Inc., publisher of The Penny Press (Tulsa,
Okla. weekly), Red Hot Racing Picks (daily during horse
racing season)and Titan Hoops (Oral Roberts University
Basketball program-magazine, semimonthly during sea-
son), owns 100% of Oklahoma Sports Properties Inc.,
licensee of KTRT(FM) Claremore, Okla.

Pillar of Fire Inc. Hgs: Canal Road, Zarephath, N,J.
08890. Pillar of Fire Inc. publishes two religious periodi-



cals, a weekly for children (Pillar of Fire Junior) and a
semi-monthly for the family (Pillar of Fire). Stations:
KPOF(AM) Denver; WAWZ(FM) Zarephath, N.J.; and
WAKW(FM) Cincinnati.

Ponca City Publishing Co. Hgs: Box 588, Ponca City,
Okla. 74602. (405) 765-6607. Fax: (405) 762-6397.
Ponca City Publishing Co., publisher of the Ponca City
(Okla.) News, is licensee of WBBZ(AM) Ponca Gity, Okla.

The Post Co. Hgs: Box 2148, Idaho Falls, Idaho ID
83403. (208) 525-8888. Fax: (208) 522-1930. The Post
Co. owns 100% of The Post Register. |dano Falls, |daho.
The company also is licensee of KIFI-TV Idaho Falls,
tdaho.

Post-Newsweek Stations Inc. Hgs: 115015th St. N.w.,
Washington DC 2007 1. The Washington PostCo. (parent
company of Post-Newsweek Stations Inc.) publishes the
Washinglton Post, the Evereti(Wash.) Herald, and News-
week magazine. The Washington Post Co. also holds a
one-third interest in the International Herald Tribune of
Paris. Post-Newsweek stations: WFSB(TV) Hartford,
Conn.; WIXT(TV) Jacksonville and WPLG(TV) Miami,
both Florida; WDIV(TV) Detroit; and KTLS(FM) Ada,
Okla.

Press Broadcasting Co. Hgs: Box 799, Asbury Park,
N.J. 07712. (908) 774-7500. Fax: (908) 774-2920. As-
bury Park Press Inc., publisher of the Asbury Park (N.J.)
Press, is parent company of Summerfield Newspapers,
publisher of a weekly newspaper in Monmouth county,
N.J., Press Television Corp., permittee of WKCF(TV)
Clermont, Fla., and Press Broadcasting Co., licensee of
WBUD(AM) and WKXW(FM) Trenton, N.J.

Price Communications Corp. Hgs: 45 Rockefeller
Plaza, New York NY 10020. (212) 757-5600. Owns The
New York Law Journal, New York. Weekly newspapers
include Nationai Law Journal,New York and Washington.

Other interests include a Law Book PublishingCo.,a
National Legal Seminar and 20 nationally distributed
newsletters. The company alse owns Price Outdoor
Media of Mid-Missouri, an outdoor advertisingcompany,
and has a 42.5% interest in Pri Cellular, a joint venture
with Time-Warner Inc. in cellular telephone systems.

Stations: WPBG{AM) and WIRK-FM West Palm
Beach, Fla.; WOWO(AM) Fort Wayne and WOWO-FM
Huntington, both Indiana; KSNF(TV) Joplin, Mo.;
WWHKB(AM) Buffalo and WKSE(FM) Niagara Falls, both
New York; KJAC-TV Port Arthur and KFDX-TV Wichita
Falls, both Texas.

Progressive Publishing Co. Hgs: Box 291, Clearfield,
Pa. 16830. (814) 765-5051. Progressive Publishing Co.,
publisher of the Clearfield (Pa.) Progress, owns 100% of
Clearfield Broadcasters Inc.. licensee of WCPA(AM) and
WQYX(FM) Clearfield, Pa.

Providence {(R.l.) Journal-Bulletin Hgs: The Provi-
dence Journal Co., 75 Fountain St., Providence, R.I.
02902. (401) 277-7000. Fax: (401) 274-2076. The Prov-
idence Journal Co., publisher of the Providence (R.l.)
Joumal-Bulletin, owns 100% of KMSB-TV Tucson, Ariz.;
WHAS-TV Louisville, Ky.; KGSW-TV Albuguerque, N.M.;
and WCNC-TV Charlotte, N.C. Note: Providence Journal
Co. and Kelso & Co., New York, have agreedto purchase
the following TV stns, pending FCC approval: KHNL(TV)
Honolulu; KTVB(TV) Boise, Idaho; KGW-TV Portland,
Ore.; KING-TV Seattle and KREM-TV Spokane, both
Washington.

Putaski Broadcasting Co, Hgs: 104 South Second St.,
Putaski, Tenn. 38478, (615) 363-2505. Fax: (615) 363-
8656. S. Hershal Lake, who owns 55% of Pulaski Pub-
lishing Inc. (newspaper publisher in Pulaski, Tenn.) and
60% of The Carthage Courier, Carthage, Tenn., owns
55% of WKSR(AM) and WINJ(FM) Pulaski, Tenn. Geral-
dine Lake, who owns 35% of Pulaski Publishing Inc. and
40% of The Carthage Courier, owns 45% of WKSR(AM)
and WINJ(FM) Pulaski, Tenn.

Pulitzer Publishing Co. Hgs: 900 N. Tucker Blvd., St.
lL.ouis MO 63101. Pulitzer Publishing Co. publishes the
St. Louis Post-Dispatch; Arizona Star, Tucson, Ariz.;
Southtown Economist, Chicago; and Lemer Newspa-
pers, Chicago. Stations: KTAR(AM) and KKLT(FM)
Phoenix; WLKY-TV Louisville, Ky.; WDSU-TV New Or-
leans; KETV(TV) Omaha; KOAT-TV Albuquerque, N.M.;
WXII(TV) Winston-Salem, N.C.; WGAL-TV Lancaster,
Pa.; and WYFF-TV Greenville, S.C.

Q

Quincy Newspapers Inc. Hgs: Box 909, Quincy, .
62306. (217) 223-5100. Fax: (217) 223-5019. Quincy
Newspapers Inc., publishers of the Quincy (H.) Herald-
Whig, owns the New Jersey Herald, Newton, N.J.
{100%). and the following stations: WGEM-AM-FM-TV

Quingy, lIl. (95%); WSJV(TV) Elkhart (South Bend), Ind.
(100%); KTIV(TV) Sioux City, lowa {100%); KTTC(TV)
Rochester, Minn. (100%); and WVVA(TV) Bluefield,
W.Va. (100%).

R

Rusk (Tex.) Cherokeean-Herald Hgs: Box 475, Rusk,
Tex.75785.(214)683-2257. E.H. Whitehead, 52% owner
ofthe weekly Rusk(Tex.) Cherokeean-Herald,is licensee
and 100% owner of KTLU(AM) and KWRW(FM) Rusk,
Tex.

S

Sandusky Newspapers Inc. Hgs: Box 9591, Rancho
Santa Fe, Calif. 92067. Sandusky Newspapers In¢. pub-
lishes the Sandusky (Ohio) Register, the Grand Haven
{Mich.) Tribune, Norwalk (Ohio) Reflecior and the Kings-
port (Tenn.) Times and News. Stations: KDKB(FM)
Mesa, Ariz.; KRMX-FM San Diego; KEGL(FM) Fort
Worth; and KLSY-AM-FM Bellevue, Wash.

SchurzCommunications Inc. Hgs: 225 W. Colfax Ave.,
South Bend, Ind. 46626. Schurz Communications pub-
lishes the following newspapers:

California: Brawley News and the Imperial Valley
Press.

Indiana: Bedford Times-Mail. Bloomington Heraid-
Telephone and Herald-Times, and South Bend Tribune.

Kentucky: DanvilleAdvocate-Messenger.

Maryland: Hagerstown Heraild and Mait.

Stations: WAGT(TV) Augusta, Ga.; WASK-AM-FM
Lafayette and WSBT-AM-TV and WNSN(FM) South
Bend, both Indiana; KYTV(TV) Springfield, Mo.; and
WDBJ(TV) Roanoke, Va.

Scripps Howard Hgs: 1100 Central Trust Tower, Cincin-
nati OH 45202. (513) 977-3825. Scripps Howard news-
papers are:

Daily newspapers: Birmingham Post-Herald, 8ir-
mingham, Ala.; The Rocky Mountain News, Denver; The
Napies Daily News, Naples, Fa.; The Stuart News, Stu-
an, Fla.; The Evansvilie Courier, Evansville, Ind.; The
Kentucky Post, Covington, Ky.; The Albuguerque Tri-
bune, Albuquerque, N.M.; The Cincinnati Post, Cincin-
nati; The Pittsburgh Press. Pittsburgh, The Knoxville
News-Sentinel, Knoxville, Tenn., The Commercial Ap-
peal, Memphis; El Paso Herald-Post, E| Paso; and The
San Juan Star, San Juan, P.R.

Non-daily newspapers: The DestinLog, Destin,Fla.;
The Jensen Beach Mirror, Jensen Beach, Fla.; The Port
St. Lucie Mirror.JensenBeach, Fla.: JupiterCourier Jour-
nal, Jupiter, Fla.; and The Stuart Mirror, Stuart, Fla.

John P. Scripps Newspapers: Dailies_Redding Re-
cord Searchlight. Redding, Calif.; San Luis Obispo Tele-
gram-Tribune, San Luis Obispo, Calif.; Thousand Oaks
News Chronicle, Thousand Oaks, Calif.; Tulare Ad-
vance-Register. Tulare, Calif.; Ventura County Star-Free
Press, Ventura, Calif.; Watsonville Register-Pajaronian,
Watsonville, Calif.; and The Sun, Bremerton, Wash. Non-
dailies: The Cambrian, Cambria, Calif.; and the Morro
Bay Sun-Bulletin, Morro Bay, Calif.

Stations: KNXV-TV Phoenix; WFTS(TV) Tampa and
WPTV(TV) West Palm Beach, both Florida; WBSB(FM)
Baltimore; WXYZ-TV Detroit; KSHB-TV Kansas City,
Mo.; WCPO-TV Cincinnati and WEWS(TV) Cleveland;
KJRH(TV) Tulsa, Okla.; KUPL-AM-FM Portland, Ore.;
and WMC-AM-FM-TV Memphis.

Seaton Stns Hgs: Box 877, Coffeyville, Kan. 67337.
Seaton Group of newspapers includes the Manhatian
Mercury and the Winfield Courier. both Kansas; Alfiance
Times-Herald and the Hastings Tribune, both Nebraska;
Deadwood Pioneer-Times, Lead Call and the Spearfish
Queen City Mail, all South Dakota; and the Sheridan
(Wyo.) Press. Stations: KMAN(AM) and KMKF(FM)
Manhattan, Kan.; KHAS-AM-TV Hastings, Neb.;
KFYO(AM) and KZII-FM Lubbock, Tex.

Shamrock Communications Inc. Hgs: 149 Penn Ave.,
Scranton, Pa. 18503. Principals of Shamrock Communi-
cations Inc. also publish The City Paper, Baltimore; The
Pennysaver Press, Owego, N.Y.; the Scranton Times,
Scranton, Pa.; The Pocono Shopper, Stroudsburg, Pa.;
The Towanda Daily Review, Towanda, Pa.; The Farmers
Friend, Towanda, Pa.; The Troy Pennysaver, Troy, Pa.;
and The New Age-Examiner, Tunkhannock, Pa. Stations:
WDIZ(FM) Orlando, Fla.; WTTR(AM) and WGRX(FM)
Westiminster, Md. (Baltimore); KMYZ-AM-FM Pryor
(Tulsa), Okla.; WEJL(AM) and WEZX(FM) Scranton, Pa.;
KLTD(FM)Lampasas, Tex.; and WQFM(FM) Milwaukee.

South Jersey Radio Inc. Hgs: 1601 New Road, Lin-
wood, N.J. 08221. Owns 100% of the weekly Ocean City
(N.J.) Sentinel-Ledger. Stations: WMGM(FM) Atlantic
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City, WTYO(AM) Hammonton, WOND(AM) Pleasant-
ville and WMGM-TV Wildwood, all New Jersey; WENY-
AM-TV and WLEZ(FM) Elmira, N.Y.

Standard Communications Inc. Hgs: 2185 South 3600
West, Salt Lake City UT 84119. (801) 973-3000. The
Standard Corp., Ogden, Utah, owns 100% of The North
Weld Herald (weekly), Eaton, Colo.; Windsor Beacon
(weekly), Windsor, Colo.; Lakeside Review (weekly),
Layton, Utah; and the Standard Examiner(daily), Ogden,
Utah. The Standard Corp. owns 80% of KUSG(TV) St.
George and KUTV(TV) Salt Lake City, both Utah. Com-
munications Investment Corp. owns 100% of KUPI(AM)
Ammon and KUPI-FM Idaho Falls, both Idaho:
KALL(AM)-KLCY-FM Salt Lake City and KVEL(AM)-
KUIN(FM) Vemal, both Utah.

The Standard Corp.— See Standard Communications
Inc.

Star Printing Co. Hgs: Box 700, Miles City, Mont. 59301.
Star Printing Co., publisher of the Miles City (Mont.) Star,
is licensee of KATL(AM) Miles City, Mont.

Stauffer Communications Inc, Hgs: 616 Jefferson,
Topeka, Kan. 66607. Stauffer Communications Inc. is
publisher of the Glenwood Springs (Colo.) Post; Au-
burndale Star, Haines City Ridge Shopper, Hainas City
Herald, Kissimmee Osceola Advertiser, Lake Wales
Highlander, Lake Wales Shopper, Shopper Publishing
Group, Lakeland, and the Winfer Haven News Chief, all
Florida; Topeka Capitai-Journal, Arkansas Cily Traveler,
Dodge City Daily Globe, Pittsburg Morning Sun, Newton
Kansan and Cappers, all Kansas; Hillsdale Daily News
and the Holland Sentinei, both Michigan; Brainerd (Minn.)
Daily Dispatch; Blue Springs Examiner, Hannibal Cou-
rier-Post and the Independence Examiner, all Missouri,
Grandlisland independent,and York News-Times, allNe-
braska; Ardmore Ardmoreite and Shawnee News-Slar,
both Oklahoma; Sunday Grit-National Grit, Williamsport,
Pa.; Yankton (S.D.) Press & Dakotan; and the Oak Ridge
Qak Ridger, Oak Ridge, Tenn.

Otherinterests: Kansas City Royals Radio Network,
Kansas Information Network, Kansas Agriculture Net-
work, Wildcat Sports Network, Topeka, Kan. (100% own-
ership).

Stauffer Communications Inc. owns KCOY-TV Santa
Maria, Calif.; KTVS(TV) Sterling, Colo.; WIBW-AM-FM-
TV Topeka, Kan.; KMIZ(TV} Columbia, Mo.; KSTF(TV)
Scottsbluff, Neb.; KGFF(AM) Shawnee, Okla.;
KGNC(AM) and KMLT(FM) Amarillo, Tex.; KGWC-TV
Casper, KGWN-TV Cheyenne, KGWL-TV Lander and
KGWR-TV Rock Springs, all Wyoming.

Stillwater Publishing Co. Hqgs: Box 2288, Stillwater,
Ckla. 74076. Stillwater Publishing Co., publisher of the
Stiftwater (Okla.) News-Press, is licensee of KSPI-AM-
FM Stillwater, Okla.

T

The Times Mirror Co, Hgs: Times Mirror Square, Los
Angeles CA 90053, (213) 237-3700. Fax: (213) 237-
3800. The Times Mirror Co. publishes:

Newspapers: Los Angeles Times, Los Angeles; La
Opinion, Los Angeles (50%); The Baltimore Sun news-
papers; Newsday, Long Island, N.Y.; New York News-
day, New York, The Moming Cali, Allentown, Pa.; and
The Hartford Courant, The Advocate of Stamford and
Greenwich Time, allConnecticutnewspapers.

Magazines: Fieid & Stream, Golf, Home Mecharrix,
Outdoor Life, Popular Science, Sait Water Sportsman,
Ski, Skiing, Skiing Trade News and Yachting, all New
York; The Sporting News, St. Louis; Broadcasting and
National Journai, both Washington,

Other interests: Times Mirror Cable Television Inc.,
Irvine, Calif. as well as several publishing companies.

Stations: WVTM-TV Birmingham, Ala.; KTVI(TV) St.
Louis: KTBC-TV Austin and KDFW-TV Dallas, both
Texas.

Times & News Publishing Co. Hgs: Box 280, Gettys-
burg, Pa. 17325. Times & News Publishing Co., publisher
of the Gettysburg (Pa.) Times, is licensea of WGET(AM)
and WGTY(FM) Gettysburg, Pa.

Tribune Broadcasting Co. Hgs: 435 N. Michigan Ave.,
Chicago IL.60611. (312) 222-3333. Fax: (312) 329-0611.
Same ownership as Chicago Tribune. Interiocking own-
ership with the following newspapers:

California: Escondido Times-Advocate and Penin-
sula Times Tribune (Palo Alto).



Crossownership

Florida: Fort Lauderdale News & Sun-Sentinel and
the Orlando Sentinel.

New York: New York Daily News.

Virginia: Daily Press and Times-Herald (Newport
News).

Stations: KTLA(TV) Los Angeles and KCTC(AM)-
KYMX(FM) Sacramento, both California; KWGN-TV
Denver; WGNX(TV) Atlanta; WGN-AM-TV Chicago;
WGNO(TV) New Orleans; WQCD(FM) and WPIX{TV)
New York.

Tri-County Broadcasting Co. Hgs: Drawer 1038, Elkin,
N.C. 28621. Harvey F. Lafoon, publisher of the semi-
weekly Elkin (N.C.) Tribune; Stella W. Anderson, pub-
lisher of weellies Brevard Transyivania Times, Forest
City Courier, Sparta Alleghany News and West Jefferson
Skyland Post, all North Carolina; and W.P. Erwin own
one-third each of Tri-County Broadcasting Co., licensee
of WJOS(AM) and WIFM-FM Elkin, N.C.

Truth Publishing Co.-- See Federated Media.

u

United Communications Corp. Hgs: 1209 Orange St.,
Wilmington, Del. 19801. United Communications owns
the Attleboro (Mass.) Sun-Chronicle and the Kenosha
(Wis.) News. Stations: KEYC-TV Mankato, Minn. and
WWNY-TV Carthage, N.Y.

Vv

Vidalia Communications Corp. Hgs: Box 900, Vidalia,
Ga. 30474. Estate of R.E. Ledford, 50% owner of
WVOP(AM) and WTCQ(FM) Vidalia, Ga., is publisher of
the weekly Vidalia Advance.

The Viilage Companies Hgs: Box 3300, Chapel Hill,
N.C. 27515. (919) 968-4811. Fax: {919) 968-4811. The
Village Companies owns The Village Advocate, Chapel
Hill, N.C., The Triangle Pointer, Chapel Hill, N.C.; and The
Leader. Research Trianale Park. N.C, {All 100% owned,)

The Village Companies also owns University Directories,
Village Prinling, Mali Advocate, Village Sports, Four Cor-
ners Press and Print Shops. Stations: WKQQ(FM) Lex-
ington, Ky.; WZZU(FM) Burlington-Graham
(Raleigh-Durham) and WCHL(AM) Chapel Hill, both
North Carolina.

The Vindicator Printing Co. Hgs: Box 780, Youngs-
town, Ohio OH 44501. The Vindicator Printing Co., pub-
lisher of The Vindicator, Youngstown, Ohio, owns 100%
of the stock of WFMJ Television Inc., operator of WFMJ)-
TV Youngstown, Ohio.

W,

WEEU Broadcasting Co. Hgs: 34 N. Fourth St., Read-
ing, Pa. 19601. (215) 376-7335. Reading Eagle Co., pub-
lisher of the Reading (Pa.) Times (morning) and Reading
(Pa.) Eagle {evening & Sunday), owns 51% of WEEU
Broadcasting Co., licensee of WEEU(AM) Reading, Pa.

WEHCO Media inc. Hgs: 113 Madison Ave., Camden,
Ark. 71701. W.E. Hussman Sr. publishes the following
newspapers:

Arkansas: Camden News, El Dorado Times-News,
Hope Star (25%), Hot Springs Sentinel-Record, (Litlle
Rock) Arkansas Democrat and the Magnolia Banner-
News (80%).

Texas: Jacksonville Daily Progress (25%) and the
Texarkana Gazelte and News.

Stations: KAMD(AM)and KWEH(FM) Camden, Ark.;
KCMC(AM) and KTAL-FM-TV Texarkana, Tex. (Shreve-
port, La.).

WTMJ Inc. Hgs: 720 E. Capitol Drive, Milwaukee WI
53212, Journal Communications Inc., publisher of the
morning Milwaukee Sentinei and evening Milwaukse
Joumal,owns 100% of WTMJ Inc., licensee of KRVK -FM
Leavenworth, Kan., WTMJ-AM-TV and WKTI(FM) Mil-
waukee, and owner of WSYM-TV Lansing, Mich.;
KTNV(TV) Las Vegas; WSAU(AM) and WIFC(FM)Wau-
sau, Wis.

Westwood One inc. Hgs: 9540 Washington Blvd., Cul-
ver City, Calif. 290232-1985. (213) 840-4000. Westwood
One Inc., owner of the trade publication Radio & Records
(100%), also owns KQLZ-FM Los Angeles (100%);
WYNY (FM)Lake Success(100%)and WNEW(AM)New
York {50%}. both New York.

Whiften Broadcasting Co. Hgs: 117 Railroad St.,
Drawer751, Navasola, Tex. 77868, (409)825-6484. Fax:
(409) B25-2230. R.H. Whitten, 100% ownerof the weekly
Navasota(Tex.) Examiner-Review, owns Whitten Broad-
casting Co., licensee of KWBC(AM) and KNAV(FM)
Navasota, Tex.

The Wireless Group Inc. Hgs: 42 S. Washington,
Brownsville, Tenn. 38012, (901) 772-1172. The Wireless
Group Inc., which publishes the weekly Brownsville
{Tenn.} States-Graphic, also owns WBHT(AM)-
WTBG(FM) Brownsville and WTNE(AM)-WLOT(FM)
Trenton, both Tennessee.

Woodward Communications Inc. Hgs: 8th and Bluff
Streets, Dubuque, lowa 1A 52001. Publisher of:

llinois: Bloomington Penny Saver, Bloomington;and
the Freeport Shopping News, Freeport.

lowa: Telegraph Herald, Dubuque; Eastern lowa
Shopping News, Edgewood; Oelwein-Wapsipinicon
Shopping News, Qelwein; The Bremer County Indepen-
dent, Waverly, and The Waverly Democrat, Waverly. (All
100% owned.)

Missouri: Daily American Republlc, Poplar Bluff
(100%).

Wisconsin: Monroe Shopping News, Monroe; Grant,
fowa, Lafayette Shopping News, Piatteville; Prairie du
Chien Shopping News, Prairie du Chien; and the Rich-
land Center Shopping News, Richland Center. (All 100%
owned.)

Stations (Susan F. Knaack, VP bcstg): KDTH(AM)
and KATF(FM) Dubuque, lowa; WHBY (AM) and WAPL-
FM Appleton, Wis. (All 100% owned.)

z

J.H. Zerbey Newspapers [nc. Hgs: Box 209, 111
Mahantongo St., Pottsville, Pa. 17901. (717) 4622759
(WMBT), (717} 453-7125 (WQIN). Fax: (717) 462-3423
(WMBT), (717) 453-7887 (WQIN). J.H. Zerbey Newspa-
pers In¢., which owns 100% of the Poftsville Republican
in Pottsville, Pa., alsoowns 100% of WQIN Broadcasting
Inc., licensee of WQIN(AM) Lykens, Pa., and 100% of
WMBT Broadeasting Inc., licensee of WMBT (AM) Shen-
andoah, Pa.

Broadcasting Stations Associated with Newspaper or Magazine Ownership

Note: The following stations have, in some form, inter-
lockingownership withnewspapersormagazine publish-
ing companies. To use this list, find the desired station,
then locate the indicated company or newspaper in the
accompanying directory, "Newspaper/Magazine Cross-
ownership,” for details.

Alabama

WBMG(TV) Birmingham--Park Communications Inc.
WVTM-TV Birmingham--The Times Mirror Co.
WDHN(TV) Dothan--Morris Newspaper Corp.
WHNT-TV Huntsville--The New York Times Co.
WMFC-AM-FM Monroeville--Monroe Journal.

Arizona

KNAZ-TV Flagstaff--Capitol Broadcasting Co.

KDKB(FM) Masa--Sandusky Newspapers Inc.

KPNX(TV) Mesa--Gannett Co.

KNXV-TV Phoenix--Scripps Howard.

KCOL-AM-FM Phoenix--Adams Communications Corp.
KPHO-TV Phoenix--Meredith Corp.

KTAR(AM) and KKLT(FM) Phoenix--Pulitzer Publishing Co.
KGUN(TV) Tucson--Lee Enterprises Inc.

KMSB-TV Tucson--Providence (R.\.) Journal-Buifetin.
KOLD-TV Tucson--News-Press & Gazette Co.

Arkansas

KAMD(AM) and KWEH(FM} Camden--WEHCO Media Inc.
KTVE(TV) El Dorado--Gray Communications Systems Inc.
KFSM-TV Fort Smith--The New York Times Co.

KARK-TV Little Rock--Morris Newspaper Corp.

KATV(TV) Little Rock--Allbritton Communications Co.

California

KERO-TV Bakersfield--McGraw-Hill Broadcasting Co.
KFSN-TV Fresno--Capital Cities/ABC Inc.

KSEE(TV) Fresno--Meredith Corp.

KABC-AM-TV and KLOS(FM) Los Angeles--Capital Cities/ABC
Inc.

KBIG(FM) Los Angeles--Bonneville International Corp.
KFI{AM) and KOST(FM) Los Angeles--Cox Enterprises Inc.
KIIS-AM-FM Los Angeles--Gannett Co.

KLSX(FM) Los Angeles--Greater Media Inc.

KQLZ-FM Los Angeles--Westwood One Inc.

KTLA(TV) Los Angeles--Tribune Broadcasting Co.

KTTV(TV) Los Angeles--News Corp. Ltd.-News America Pub-
lishing Inc.

KBOQ(FM) Marina--Peoria Journal Star Inc.

KTVU(TV) Oakland--Cox Enterprises Inc.

KRLA(AM) Pasadena--Greater Media Inc.

KCTC(AM) and KYMX(FM) Sacramento--Tribune Broadcasting
Co.

KXTV(TV) Sacramento--Belo Broadcasting Corp.
KCBQ-AM-FM San Diego--Adams Communications Corp.
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KGTV(TV) San Diego--McGraw-Hill Broadcasting Co.
KRMX-FM San Diego--Sandusky Newspapers Inc.
KSDO-AM-FM San Diego--Gannett Co.

KGO-AM-TV San Francisco--Capital Cities/ABC Inc.
KOIT-AM-FM San Francis¢o--Bonneville Intermational Corp.
KRON-TV San Francisco--Chronicle Broadcasting Co.
KTYD({FM) Santa Barbara--The Home News Co.
KCOY-TV Santa Maria--Stauffer Communications Inc.
KOVR(TV) Stockton--McClatchy Newspapers.
KWG({AM) Stockton--The Home News Co.

KSGO{FM) Tracy--The Home News Co.

Colorado

KHIH{FM) Boulder--Adams Communications Corp.
KSSS({AM) Colorado Springs--Peoria Joumal Star Inc.
KMGH-TV Denver--McGraw-Hill Broadcasting Co.
KPOF{AM) Denver--Pillar of Fire Inc.

KUSA-TV Denver--Gannett Co.

KWGN-TV Denver--Tribune Broadcasting Co.
KMTS{FM) Glenwood Springs--William R. Dunaway.
KRXY-AM-FM Lakewood--Capital Cities/ABC Inc.
KOAA-TV Pueblo--Evening Post Publishing Co.
KVUU(FM) Pueblo--Peoria Journal Star Inc.
KTVS(TV) Sterling--Stautfer Communications Inc.
KUAD-FM Windsor--Brill Media Company Inc.

Connecticut

WINE(AM) and WRKI(FM) Brookfield--The Home News Co.




WFSB(TV) Hartford-- Post-Newsweek Stations inc.

Delaware

WDEL(AM) and WSTW(FM) Wiimington--Delmarva Broadcast-
ing Co.

District of Columbia

WJLA-TV Washington--Allbritton Communications Co.
WMAL (AM) and WRQX(FM) Washington--Capital Cities/ABC

Inc.

WTTG(TV) Washington--News Corp. Ltd.-News America Pub-
lishing Inc.

WUSA(TV) Washington--Gannett Co.

WWRC(AM) and WGAY-FM Washington--Greater Media Inc.

Florida

WWUS(FM) Big Pine Key--Crain Broadcasting Inc.
WKCF(TV) Clermont--Press Broadcasting Co.

WSSP(FM) Cocca Beach--Guy Gannett Broadcasting Services.

WTRS-AM-FM Dunnelion--Asterisk Inc.

WCJB(TV) Gainesville--Diversified Communications.
WJIKS(TV) Jacksonvilie--Media General Inc.

WJXT(TV) Jacksonville--Post-Newsweek Stations Inc.
WTLV(TV) Jacksonville--Gannett Co.

WINZ(AM) Miami--Guy Gannett Broadcasting Services.
WIOD{AM) and WFLC(FM) Miami--Cox Enterprises Inc.
WPLG(TV) Miami--Post-Newsweek Stations Inc.

WZTA(FM) Miami Beach--Guy Gannett Broadcasting Services.
WEVU(TV) Napies--The Home News Co.

WMMZ(FM) Ocala--Dix Communications.

WDIZ(FM) Orlando--Shamrock Communications Inc.
WFTV(TV) Orlando--Cox Enterprises Inc.

WWNZ{AM) Orlande--Guy Gannett Broadcasling Services.
WOFL(TV) Orlando--Meredith Corp.

WJHG-TV Panama City--Gray Cormmunications Systems Inc.
WJOE(AM) and WJST(FM) Port St. Joe--Asterisk Inc.
WSUN({AM) and WWRM(FM) St. Petersburg--Cox Enterprises
Inc.

WDAE (AM) and WUSA-FM Tampa--Gannett Co.

WFLA-TV Tampa--Media General Inc.

WFTS(TV) Tampa--Scripps Howard.

WAMR(AM) and WCTQ{FM) Venice--Asterisk Inc.
WPBG{AM) and WIRK-FM West Palm Beach--Price Communi-
cations Corp.

WPTV(TV) West Palm Beach--Scripps Howard

Georgia

WALB-TV Albany--Gray Communications Systems Inc.
WGNX(TV) Atlanta--Tribune Broadcasting Co.
WHKHX(AM) Atlanta--Capital Cities/ABC Inc.
WSB-AM-FM-TV Atlanta--Cox Enterprises Inc.
WXIA-TV Atlanta--Gannett Co.

WAGT({TV) Augusta--Schurz Communications Inc.
WMGT(TV) Macon--Morris Newspaper Corp.
WMAZ-AM-FM-TV Macon--Multimedia Inc.
WKHX-FM Marietta--Capital Cities/ABC Inc.
WSAV-TV Savannah--News-Press & Gazette Co.
WVGA(TV) valdosta--Morris Newspaper Corp.
WTCQ(FM) Vidalia--Vidalia Communications Corp.
WVOP{AM) Vidalia--Vidalia Communications Corp.

Hawaii

KGMD-TV Hilo--Lee Enterprises Inc.

KGMB(TV) Honolulu--Lee Enterprises Inc.

KHNL(TV) Honolulu--Providence (R.l.) Journal-Bulletin.
KGMV(TV) Wailuku--Lee Enterprises Inc.

Idaho

KUPI{AM) Ammen--Standard Communications Inc.
KTVB(TV) Boise--Providence (R.1.) Joumnai-Bulletin.
KVNI{AM) Coeur d'Alene--The Hagadone Corporation.
KIFI-TV Idaho Falls-The Post Co.

KUPI{AM) and KUPI-FM Idaho Falls--Standard Communica-
tions Inc.

KIVI{TV) Nampa--Evening Post Publishing Co.

KTRV(TV) Nampa--Lima Communications Corp.
KEZJ-AM-FM Twin Falls--B & B Broadcasting.

llinois

WDWS(AM) and WHMS-FM Champaign--D.W.S. Inc.
KSGM{AM) Chester--Donze Communications Inc.
WFLD(TV) Chicago--News America Publishing Inc.
WGCI-AM-FM Chicago--Gannett Co.

WGN-AM-TV Chicago--Tribune Broadcasting Co.
WJPC(AM) Chicago--dohnson Publishing Co.

WLS-AM-TV and WYTZ(FM) Chicago--Capital Cities/ABC Inc.
WCRA(AM) and WCRC(FM) Effingham--McNaughton Stns.
WRMN(AM) and WJKL{FM) Eigin--McNaughton Stns.
WCKG(FM) Eimwood Park--Cox Enterprises Inc.

WG(I:L(AM) and WAAG(FM) Galesburg--Galesburg Broadcast-
ing Co.

WLNR(FM) Lansing--Johnson Publishing Co.

WLPO{AM) and WAJK({FM) La Salle--La Salle County Broad-
casting Corp.

WQAD-TV Moline--The New York Times Co.

WHOI(TV) Peoria--Adams Communications Corp.
WGEM-AM-FM-TV Quincy--Quincy Newspapers Inc.
WTMX(FM) Skokie--Bonneville Intemational Corp.
WICS(TV) Springfield--Guy Gannett Broadcasting Services.
WPGU(FM) Urbana--lllini Media Co.

KEZK{AM) Wood River--Adams Communications Corp.

Indiana

WOCSI(AM) and WKKG(F M) Columbus--Findlay Publishing Co.
WSJV(TV) Elkhart--Quincy Newspapers Inc.

WTRC(AM) and WYEZ(FM) Elkhant--Federated Media.
WOWO(AM) Fort Wayne--Price Communications Corp.
WQHK(AM) and WMEE(FM) Fort Wayne--Federaled Media.
WOWO-FM Huntington--Price Communications Corp.
WRTV(TV) Indianapolis--McGraw-Hill Broadcasting Co.
WTHR(TV) Indianapolis--The Dispaich Printing Co.
WASK-AM-FM Lafayette--Schurz Communications Inc.
WLFI-TV Lafayette--Lima Communications Corp.
WSBT-AM-TV and WNSN(FM) South Bend--Schurz Communi-
cations Inc.

lowa

KCRG-AM-TV Cedar Rapids--Cedar Rapids Television Co.
KGAN(TV) Cedar Rapids--Guy Gannett Broadcasting Services.
KDTH{AM) and KATF(FM) Dubuque--Woodward Communica-
tions Inc.

KMCD(AM) and KIIK-FM Fairfield--Galesburg Broadcasting Co.

KTIV(TV) Sioux City--Quincy Newspapers Inc.
KWLO(AM) and KFMW (FM) Waterioo--Park Communications
Inc.

Kansas

KLBY(TV) Colby--Chronicle Broadcasting Co.

KIUL{AM) Garden City--Harris Enterprises Inc.

KUPK-TV Garden City--Chronicle Broadcasting Co.
KRVK-FM Leavenworth--WTMJ Inc.

KWKR(FM) Leoti--Harris Enterprises Inc.

KMAN(AM) and KMKF{FM) Manhattan--Seaton Stns.
WIBW-AM-FM-TV Topeka--Stauffer Communications Inc.
KAKE-TV Wichita--Chronicie Broadcasting Co.

KICT-FM Wichita--Peoria Journal Star Inc.

Kentucky

WKCT(AM) and WDNS(FM) Bowling Green--Daily Naws
Broadcasting Co.

WFKN(AM) Franklin--Frankiin (Ky.) Favorite.
WKQQ(FM) Lexington--The Village Companies.
WDRB-TV Louisville--Lima Communications Corp.
WHAS-TV Louisville-- Providence (R.1.) Journal-Builetin.
WLKY-TV Louisville--Pulitzer Publishing Co.

WLOU(AM) Louisville--Johnson Publishing Co.
WOMI(AM) and WBKR(FM) Owensboro--Owensboro Broad-
casting Co.

WPSD-TV Paducah--Paducah Newspapers Inc.

Louisiana

WBRZ(TV} Balon Rouge--Manship Stns.
WYNK-AM-FM Baton Rouge--Narragansatt Capital Inc.
WDSU-TV New Orleans--Pulitzer Publishing Co.
WGNO(TV) New Orleans--Tribune Broadcasting Co.
KEEL{AM) and KITT{FM) Shreveport--Multimedia Inc.

Maine

WABI-AM-TV and WYOU-FM Bangor--Diversified Communica-
tions.
WGME-TV Portland--Guy Gannett Broadcasting Services.

Maryland

WBAL-AM-TV and WIY Y(FM) Baltimore--The Hearst Corp.
WBSB(FM) Baltimore--Scripps Howard.

WTBO(AM) and WKGO(FM) Cumberland--Dix Communica-
tions.

WTTR(AM) and WGRX(FM) Westminster--Shamreck Commu-
nications Inc.

Massachusetts

WCVB-TV Boston--The Hearst Corporation.
WMEX(AM) and WMJX(FM) Boston--Greater Media Inc.
WQTV(TV) Boston--The Christian Science Monitor Syndicate

Inc.
WBET(AM) and WCAV(FM) Brockton--Enterprise Publishing
Co

WLVI-TV Cambridge--Gannett Co.

WLNE(TV) New Bediord--Freedom Newspapers Inc.
WGGB-TV Springfield--Guy Gannett Broadcasting Services.
WWLP(TV) Springfield--Adams Communications Corp.

Michigan

WNEM-TV Bay City--Meredith Corp.

WCSX{FM) Birmingham--Greater Media Inc.

WDIV(TV) Detroit--Post-Newsweek Stations Inc.
WJR(AM) and WH YT({FM) Detroit--Capital Cities/ABC Inc.
WKBD(TV) Detroit--Cox Enterprises Inc.

WXYZ-TV Detroit--Scripps Howard.

WCUZ-AM-FM Grand Rapids--Federated Media.
WLAV-AM-FM Grand Rapids--Adams Communications Corp.
WSYM-TV Lansing--WTMJ Inc.

WHND{AM) Monroe--Greater Media inc.

WQWQ-AM-FM Muskegon Heights--Federated Medla.
WILX-TV Onondaga--Adams Communications Corp.

Minnesota

KAAL(TV) Austin--Dix Communications.

WEBC(AM) and WAVC(FM) Duluth--Brill Media Company Inc
KQRS-AM-FM Golden Vatley--Capital Cities/ABC Inc.
KEYC-TV Mankato--United Communications Corp.
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KARE(TV) Minneapolis--Gannett Co.

KQWB-FM Moorhead--Brill Media Company Inc.
KTTC(TV) Rochester--Quincy Newspapars Inc.
KJJO-AM-FM St. Louis Park--Park Communications Inc.

Mississippi

WCBI-TV Columbus--Imes Communications Group.
WHLT(TV) Hattiesburg--News-Press & Gazette Co.
WJTV(TV) Jackson--News-Press & Gazette Co.
WONA-AM-FM Winona--Cofumbus (Miss.) Commercial Dis-
pafch.

Missouri

KMIZ(TV) Columbia-Stauffer Communications Inc.
KLIK{AM) and KTXY (FM) Jefferson City--Brill Media Company

Inc.

KSNF(TV} Joplin—-Price Communications Corp.
KCMO-AM-FM Kansas City--Gannett Co.

KCTV(TV) Kansas City--Meredith Corp.

KMBC-TV Kansas City--The Hearst Corp.

KMBZ(AM) and KMBR(FM) Kansas City--Bonneville Interna-
tional Corp.

KSHB-TV Kansas City-Scripps Howard.

KBDZ{FM) Perryville--Donze Communications Inc.
KEZK-FM St. Louis--Adams Communications Corp.
KSDK(TV) St. Louis--Multimedia Inc.

KTVI(TV) St. Louis--The Times Mirror Co.

KUSA(AM) and KSD-FM St. Louis--Gannett Co.
KYTV(TV}Springfield--Schurz Communicalions Inc.
KOKO(AM) Warrensburg--Johnson County Broadcasters Inc.

Montana

KGHL(AM) and KIDX(FM}) Billings--Standard Communications
Inc.

KULR-TV Billings--Dix Communications.

KXLF-TV Butte--Evening Post Publishing Co.

KFBB-TV Great Falls--Dix Communications.

KRATV(TV) Great Falls--Evening Post Publishing Co.
KATL{AM) Miles City--Star Printing Co.

KPAX-TV Missoula--Evening Post Publishing Co.

Nebraska

KMMJ{AM) Grand Island--Forum Publishing Co.
KRGI-AM-FM Grand Island--Harris Enterprises Inc.
KHAS-AM-TV Hastings--Seaton Stns.

WJAG(AM) and KEXL{FM} Norfolk--Beef Empire Stns.
KETV(TV) Omaha--Putitzer Publishing Co.
KEZO-AM-FM Omaha--Narragansett Capital Inc.
KMTV(TV) Omaha--Lee Enterprises inc.

WOWT(TV) Omaha--Chronicle Broadcasting Co.
KSTF(TV) Scettsbluff--Stauffer Communications Inc.

Nevada

KWWU-TV Henderson--Maredith Corp.

KLAS-TV Las Vegas--Landmark Communications Inc.
KTNV(TV) Las Vegas--WTMJ Inc.

KOLO-TV Reno--Donrey Media Group.

New Hampshire
WMUR-TV Manchester--Imes Communications Group.
New Jersey

WTYO(AM) Hammonton--South Jersey Radio Inc.

WCTC(AM) and WMGQ(FM) New Brunswick--Greater Media
Inc.

WPAT-AM-FM Paterson--Park Communications Inc.
WOND(AM) Pleasantville and WMGM(FM) Atlantic City--South
Jersey Radio tnc.

WBUD(AM) and WKXW(FM) Trenton--Press Broadcasting Co.
WMGM-TV Wildweod-South Jersey Radio Inc.

WAWZ(FM) Zarephath--Pillar of Fira Inc.

New Mexico

KGGM-TV Albuguerque--Lee Enterprises Inc.

KGSW-TV Albuquerque--Providence (R.1.) Joumai-Builetin.
KOAT-TV Albuquerque--Pulitzer Publishing Co.

KLMX(AM} Clayton--Johnson County Broadcasters Inc.
KBIM-TV Roswell--Lee Enterprises inc.

New York

WBNG-TV Binghamton--Gateway Communications Inc.
WWKB(AM) Buffalo--Price Communications Corp.

WWN Y-TV Carthage--United Communications Corp.
WENY-AM-TV and WLEZ({FM) Elmira--South Jersey Radio Inc.
WGSM(AM) Huntington--Greater Media Inc.

WYNY(FM) Lake Success--Westwood One Inc.
WABC-AM-TV and WPLJ(FM) New York--Capital Cities/ABC
Inc.

WEVD(AM) New York--The Forward Association Inc,
WNEW({AM) New York--Westwood One Inc.

WNSR(FM) New York--Bonneville Intemational Corp.
WNYW(TV) New York--News Corp. Ltd.-News America Pub-
lishing Inc.



Crossownership

S
WQCD(FM) and WPIX(TV) New York--Tribune Broadeasting
Co

WQXR-AM-FM New York--The New York Times Co.
WKSE(FM) Niagara Falls--Price Communications Corp.
WRGB(TV) Schenectady--Freedom Newspapers Inc.
WCTO(FM) Smithtown--Greater Media Inc.

WHEN{AM) and WRHP(FM) Syracuse--Park Communications
Inc.

WTVH(TV) Syracuse--Meredith Corp.

WUTR(TV) Utica--Park Communications Inc.

North Carolina

WZZU(FM) Burlington-Graham--The Village Companies.
WCHL(AM) Chapel Hill--The Village Companies.
WCNC-TV Charlotte--Provigence (R.l.) Journai-Bulletin.
WSOC-AM-FM-TV Charlotte--Cox Enterprises Inc.
WDNC(AM) and WDCG (FM) Durham--Durham Herald Co.
WTVD(TV) Durham--Capital Cities/ABC Inc.

WJOS(AM) and WIFM-FM Elkin--Tri-County Broadcasting Co.
WFMY-TV Greensboro--Gannelt Co.

WNCT-AM-FM-TV Greenville--Park Communications Inc.
WCTI(TV) New Bem--Diversified Communications.
WECT(TV) Wilmington--News-Press & Gazette Co.
WWAY(TV) Wilmington--Adams Communications Corp.
WXII(TV) Winston-Salem--Pulitzer Publishing Co.

North Dakota

KBMY(TV) Bismarck--Forum Publishing Co.
WDAZ-TV Devils Lake--Forum Publishing Co.
KQWB(AM) Fargo--Brill Media Company Inc.
KTHI-TV Fargo--Morgan Murphy Stns.
WDAY-AM-FM-TV Fargo--Forum Publishing Co.
KMCY(TV) Minot--Forum Publishing Co.

Ohio

WAKW({FM) Cincinnati--Piliar of Fire Inc.

WCKY(AM) and WWEZ(FM) Cincinnati--Federated Media.
WCPO-Tv Cincinnati--Scripps Howard

WLWT{TV) Cincinnati—-Multimedia Inc.

WEWS(TV) Cleveland--Scripps Howard

WKYC-TV Cleveland--Multimedia Inc.

WBNS-AM-FM-TV Columbus--The Dispalch Pnnting Co.
WDTN(TV) Dayton--The Hearst Corp.

WHIO-AM-TV and WHKO(FM) Dayton--Cox Enterprises Inc.
WFIN(AM) and WKXA-FM Findlay--The Findlay Publishing Co.
WMOH(AM) Hamilton--The Findlay Publishing Co.
WLIO(TV) Lima--Lima Communications Corp.

WKVX({AM) and WQKT(FM) Wooster--Dix Communications.
WFMJ-TV Youngstown--Vindicator Printing Co.

Okiahoma

KTLS(FM) Ada--Post-Newsweek Stations Inc.
KVSO(AM) Ardmore--KVSO Broadcasting Co.
KTRT(AM) Claremore--The Penny Press Inc.
KAYI(FM) Muskogee--Narragansett Capital Inc.
KOCO-TV Oklahoma City--Gannett Co.

WKY (AM) Oklahoma City--Gaylord Broadcasting Co.
KQLL-FM Owasso--Federated Media.

WBBZ(AM) Ponca City--Ponca City Publishing Co.
KMYZ-AM-FM Pryor--Shamrock Communications Inc.
KGFF(AM) Shawnee--Stauffer Communications inc.
KSPI-AM-FM Stillwater--Stillwater Publishing Co.
KJRH(TV) Tulsa--Scripps Howard

KOTV(TV) Tulsa--Belo Broadcasting Corp.
KQLL(AM) Tulsa--Federated Media.

KTUL-TV Tulsa--Allbritton Communications Co.

Oregon

KLAD-AM-FM Klamath Falls--B & 8 Broadcasting.
KTVL{TV) Medicrd--Freadom Newspapers Inc.
KGW-TV Portland--Providence (R.l.) Journal-Bulletin.
KOIN-TV Portland--Lee Enterprises Inc.
KUPL-AM-FM Portland--Scripps Howard
KWJJ-AM-FM Portland--Park Communications Inc.

Pennsylvania

WTAJ-TV Altoona--Gateway Communications Inc.
WCPA(AM) and WQY X(FM) Clearfield--Progressive Publishing

Co.

WCED(AM) and WOWQ(FM) DuBois--Courier Express Publish-
ing Co.

WIOV(FM) Ephrata--Brill Media Company Inc.
WGET-AM-FM Gettysburg--Times & News Publishing Co.
WHUN(AM) and WLAK(FM) Huntingdon--Huntingden Broad-
casters Inc.

WJIAC-AM-FM-TV Johnstown--WJAC Inc.

WGAL-TV Lancaster--Pulitzer Publishing Co.

WLYH-TV Lancaster--Gateway Communications Inc.
WQIN(AM) Lykens--J.H. Zerbey Newspapers Inc.

WMGK(FM) Philadelphia--Greater Media Inc.

WPEN(AM) Philadelphia--Greater Media Inc.

WPVI-TV Philadelphia--Capital Cities/ABC Inc.

WPXI(TV) Pittsburgh--Cox Enterprises [nc.

WTAE-AM-TV and WHTX(FM) Pittsburgh--The Hearst Corp.
WAGO(AM) Reading--Brill Media Company Inc.

WEEU(AM) Reading--WEEU Broadcasling Co.

WEJL(AM) and WEZX(FM) Scranton--Shamrock Communica-
tions Inc.

WNEP-TV Scranton--The New York Times Co.

WYOU(TV) Scranton--Diversified Communications.
WMBT(AM) Shenandoah--J.H. Zerbey Newspapers Inc.

RhodeIsiand

WPRI-TV Providence--Narragansett Capital Inc.
WPRO-AM-FM Providence--Capital Cities/ABC Inc.

SouthCarolina

WCBD-TV Charleston--Media General Inc.

WCIV(TV) Chareston--Allbritton Communications Co.
WPDE-TV Florence--Diversified Communications.
WFBC-AM-FM Greenwille--Multimedia Inc.

WYFF-TV Greenville--Pulitzer Publishing Co.
WGSN({AM) and WNMB(FM) North Myrtle Beach--Ogden
Newspapers Inc.

WORD(AM) Spartanburg--Multimedia Inc.

South Dakota

KABY-TV Aberdeen--News-Press & Gazette Co.
KPRY-TV Pierre--News-Press & Gazette Co.
KSFY-TV Sioux Falis—-News-Press & Gazette Co.
WNAX(AM) Yankton--Park Communications Inc.

Tennessee
WBHT(AM) and WTBG(FM) Brownsville--The Wireless Group
Inc.

WDEF-AM-FM-TV Chattanooga--Park Communications Inc.
WTVC(TV}) Chattanooga--Freedom Newspapers Inc.
WJHL-TV Johnson City--Park Communications Inc.
WKTP(AM) Jonesboro--The Home News Co.

WKPT-AM-TV and WTFM(FM) Kingsport--The Home News Co.

WBIR-TV Knoxville--Multimedia Inc.

WMC-AM-FM-TV Memphis--Scripps Howard.

WHBQ-TV Memphis--Adams Communications Corp.
WREG-TV Memphis--The New York Times Co.

WSM-AM-FM Nashville--Gaylord Broadcasting Co.
WKSR(AM) and WINJ(FM) Pulaski--Pulaski Broadcasting Co.
WTNE (AM) and WLOT (FM) Trenton--The Wireless Group Inc.

Texas

KGNC(AM) and KMLT(FM) Amarillo--Staufier Communications
Inc.

KTBC-TV Austin--The Times Mirror Co.

KVUE-TV Austin--Gannett Co.

KFDM-TV Beaumont--Freedom Newspapers Inc.

KAAM(AM) and KZPS(FM) Dallas--Bonneville International
Corp.

KDAF(TV) Dallas-—-News Corp. Lid-News America Publishing

Inc.

KDFW-TV Dallas--The Times Mirror Co.

KLAX(FM) Dallas--Cox Enterprises Inc.

WFAA-TV Dallas--Belo Broadcasting Corp.

KOAI{FM) Denton--Gannett Co.

KULP(AM) El Campo--Bar-B Broadcasting Inc.

KDBC-TV El Paso--Imes Communications Group.
KEGL{FM) Fort Worth--Sandusky Newspapers Inc.
KTVT{TV) Fort Worth-Gaylord Broadcasting Co.
WBAP(AM)-KSCS(FM) Fort Worth--Capital Cities/ABC Inc.
KHOU-TV Houston--Beio Broadcasting Corp.

KHTV(TV) Houston--Gaylord Broadcasting Co.

KKBQ{AM) Houston--Gannett Co.

KRIV(TV) Houston--News Corp. Lid.-News America Publishing
Inc.

KTRK-TV Houston--Capital Cities/ABC Inc.

KLTD(FM) Lampasas--Shamrock Communications Inc.
KFYO(AM) and KZI|-FM Lubbock--Seaton Stns.

KWBC(AM) and KNAV(FM) Navasota--Whitten Broadcasting
Co.

KOSA-TV Odessa--Adams Communications Corp.
KKBQ-FM Pasadena--Gannett Co.

KJAC-TV Port Arthur--Price Communications Corp.
KTLU(AM) and KWRW(FM) Rusk--Rusk (Tex.) Cherokeean.
KENS-TV San Antonio--Harte-Hanks Communications Inc.
KISS-FM San Antonio--Adams Communications Corp.
KCEN-TV Temple--Channel 6 Inc.

KISS({AM) Terrell Hills--Adams Communications Corp.
KCMC(AM) and KTAL-FM-TV Texarkana--WEHCO Media Inc.
KRGV-TV Weslaco--Manship Stns.

KAUZ-TV Wichita Falls--Adams Communications Corp.
KFDX-TV Wichita Falls--Price Communications Corp.

Utah
KUSG(TV) St. George--Standard Communications Inc.
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KALL{AM) and KLCY-FM Sait Lake City--Stangarg Communi-
cations Inc.

KSL-AM-TV Salt Lake City--Bonneville International Corp.
KSTU(TV) Sait Lake City--News Corp. Lid.-News America Pub-
lishing Inc.

KUTV(TV) Sait Lake City--Standard Communications Inc.
KVEL{AM) and KUIN(FM) Vernal--Standard Communications
Inc.

Virginia

WFLS-AM-FM Fredericksburg--The Free Lance-Star Publish-
ing Co.

WVEC-TV Hampton--Belo Broadcasting Corp.

WSET-TV Lynchburg--Allbritton Communications Co.
WTAR(AM) and WLTY (FM) Norfolk--Landmark Communica-
tions Inc.

WTKR-TV Norfolk--Narragansett Capital Inc.

WRAD{AM) and WRIQ(FM) Radford--Dix Communications.
WTVR-AM-FM-TV Richmond--Park Communications Inc.
WDBJ(TV) Roancke--Schurz Communications Inc.
WSLS-TV Roanoke--Park Communications Inc.
WTON-AM-FM Staunton--Ogden Newspapers Inc.

Washington

KLSY-AM-FM Bellevue--Sandusky Newspapers Inc.
KVEW(TV) Kennewick--Morgan Murphy Stns.
KEZX-AM-FM Seattle--Park Communications Inc.
KING-TV Seattle--Providence (R.l.) Journal-Bulletin.
KIRO-AM-TV and KSEA(FM) Seattle--Bonneville International
Corp.

KZOK-AM-FM Seattle--Adams Communications Corp.
KAQQ(AM) and KISC(FM) Spokane--The Home News Co.
KHQ-TV Spokane--Cowles Publishing Co.

KREM-TV Spokane--Providence (R.l.) Journai-Bulletin,
KXLY-AM-FM-TV Spokane--Morgan Murphy Sins.
KSTW(TV) Tacoma--Gaylord Broadcasting Co.

KAPP(TV) Yakima--Morgan Murphy Stns.

West Virginia

WVVA(TV) Bluefield--Quincy Newspapers Inc.
WBOY-TV Clarksburg--Imes Communications Group.
WOWK-TV Huntington--Gateway Communications Inc.
WSAZ-TV Huntington--Lee Enterprises Inc.

WTRF-TV Wheeling--Adams Communications Corp.

Wisconsin

WHBY(AM) and WAPL-FM Appleton--Woodward Communica-
tions Inc.

WBEV(AM) and WXRO(FM) Beaver Dam--McNaughton Stns.
WYKY(FM) Columbus--McNaughton Stns.

WCLO(AM) and WJVL(FM) Janesville--Gazette Printing Co.
WISC-TV Madison--Morgan Murphy Stns.

WMTV(TV) Madison--Adams Communications Corp.
WISN-AM-TV and WLTQ(FM) Milwaukee--The Hearst Corp.
WNOV(AM) Milwaukee- - Milwaukee Courier.

WQFM(FM) Milwaukee--Shamrock Communications Inc.
WTMJ-AM-TV and WKTI(FM) Mitwaukee--WTMJ Inc.
WVTV(TV) Milwaukee--Gaylord Broadcasting Co.
WBZN-AM-FM Racine--Adams Communications Corp.
WSAU(AM) and WIFC(FM) Wausau--WTMJ Inc.

WSAW-TV Wausau--Adams Communications Corp.
WEZW(FM) Wauwatosa--Multimedia Inc.

WBKV(AM) and WBWI-FM West Bend--Gazette Printing Co.
WFEIR(AM) and WWRW(FM) Wisconsin Rapids--Gazette Print-
ingCo.

Wyoming

KGWC-TV Casper--Stautier Communications Inc.
KTWO-TV Casper--Dix Communications.

KGWN-TV Cheyenne--Stauffer Communications Inc.
KKTU(TV) Cheyenne--Dix Communications.

KGWL-TV Lander--Stauffer Communications Inc.
KGWR-TV Rock Springs--Stautfer Communications Inc.

Puerto Rico
WAPA(AM) San Juan--The Hearst Corp.

Nova Scotia

CKDY (AM) Digby--Annapolis Valley Radio Ltd.

CKEN(AM) and CKWM-FM Kentville--Annapolis Valley Radio
Lid,

CKAD(AM) Middleton--Annapolis Valley Radio Lid.
CFAB(AM) Windsor--Annapolis Valley Radio Ltd.

Quebec

CHLC{AM) and CKDO-FM Baie-Comeau--Cogeco Inc.
CFRP{AM) Forestville--Cogeco Inc.

CFGL-FM Laval--Cogeco Inc.

CJMF-FM Quebec--Cogeco Inc.

CKBS{AM) and CFEI-FM St. Hyacinthe--Cogeco Inc.
CFKS-TV and CKSH-TV Sherbrooke--Cogece Inc.
CFKM-Tv and CKTM-TV Trois-Rivieres--Cogeco Inc.
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SERVING THE NATIONAL ASSOCIATION OF BROADCASTERS
- FOR FORTY YEARS.

UTC MANUFACTURES THE FINEST TOWERS AVAILABLE ON

K THE MARKET TODAY WITH PERSONALIZED SERVICE,

ko EXPERIENCED ENG!NEERING, SOLID CONSTRUCTION,

& PROMPT INSTALLATION,

; “ CUMPANY

P.0.BOX 123689
3200 NORTHWEST 38TH ST.
OKLAHOMA CITY, OKLAHOMA 73157
(405) 946-5551 FAX: (405) 947-8466



An Emerging Leader in Radio
Station Brokerage Reports Its
1990 Transactions:

Florida Radio Network $3,000,000

WGAR-AM 2,500,000
Cleveland, OH

KQYT-FM 3,650,000
Tucson, AZ

WRSC-AM / WQWK-FM 6,000,000
Steite College, PA

KKWM-FM 15,100,000
Dallas, TX

TOTAL $30,250,000

Aggressive Brokers; Qualified Buyers; |
Deals that Close. Give us a call today.

QUESTCOM It

Radio Station Brokerage & Financing Services

Don Bussell Marc Hand
18310 Montgomery Village Ave. 410 Seventeenth Street
Suite 220 Suite 2400
Gaithersburg, MD 20879 Denver, CO 80202
(301) 963-3000 (303) 534-3939
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Directory of Radio Stations in the United States and Canada

Key to the listings

Listed in the directory are all AM (amplitude modulation) and FM (frequency modulation) radio stations in the U.S., its territories and Canada. In-
formation received as late as February 1, 1991 has been inculded in the listings. The following is a sample listing, with explanation keyed to the

boldfaced numbers.

WOFEAME)—-U) Oct 8, 1946: (52) 21000 khz; 1 kw-D, 250
w-N, DA-D. (L-KQSLg TL: N35 48 31 W121 43 28. (CP: 5
kw-U). Stereo. g ox 1000 (99999). (909) 555-1000.
TWX: 909-999-9999, (4& General Broadcasting Corp.
E[Oug owner; acq 7-20-69; $255,000 with co-located FM;

R 2-12-83). (5) Net; ABC/E, AP, Mountain State Net-
work. Rep: Jones & Company, Penn State, Format: MOR,
C&W. Spec prog: Sp 3hrs w ly. () John Jones, gen mgr;
David Smith, chief engr. (7) Rates; $14; 13.50; 14; 12.50.

WOF-FM—g) October 1959: (8) 101.1 mhz; 3 kw. Ant 300
ft. Stereo. (9) Dups AM 50%. Format: C&W. (10) WOF-TV
affil. (7) Rates: $8.50: 7; 8.50; 7.

(1) Date station first went on air (regardless of subsequent ownership
changes).

(2) Frequency in kilohertz; power and hours of operation. WOF oper-
ates with one kilowatt in daytime hours, 250 watts at night, and uses a
directional antenna in daytime. Nighttime operation is limited to hours
when dominant station KQSL is operating in daylight. TL refers to the
geographical coordinates (longitude and latitude) of the transmitter.
WOF holds a construction permit for five kilowatts power day and
night. WOF broadcasts in stereo.

(3) Address and zip code, telephone, Teletype Writer Exchange num-
ber.

(4) Licensee name and date of acquisition (if not original owner). If the
licensee is a group owner--a company with several broadcast proper-

ties--it is so identified, as a group owner of which the licensee is a sub-

sidiary. Details on group owners are listed in section A. If the station
has been sold and the sale information is available, it is recorded after
the acquisition date, ie. acq date; purchase price; FTR date. FTR re-
fers to Broadcasting Magazine's weekly "For the Record" column,
where station sales are recorded as received from the FCC.

(5) Network, audio news service, rep and programing. WOF national
affiliates are ABC Entertainment Network and AP Network. The re-
gional affiliate is Mountain State. Sales representatives are also listed--
national rep first, then regional. The WOF program format is part
middle-of-the-road, part country and western, with three hours weekly
of special programing in Spanish.

(6) Personnel.

(7) Advertising rates. The prices the station charges fora 12-times-a-
week, one-minute spot are shown for each of four day-pars:

6am.-10am,; 10 am.-3 p.m,; 3 p.m.-7 p.m.; 7 p.m.-midnight in that
order. If a day-part is inapplicable, a dash () replaces the rate.

Co-owned FM. WOF-FM has the same ownership as WOF(AM), and
the FM listing contains only information different from the AM. Co-
owned AM and FM stations are always listed together, even when
they have dissimilar call letters.

(8) Frequency in megahertz, effective radiated power and antenna
height above average terrain. WOF-FM broadcasts in stereo.

(9) Programing. WOF-FM duplicates WOF programs 50% of the time
and has a C&W format.

(10) Co-owned TV. WOF-TV has the same licensee as WOF-AM-FM.

Listings for independent FM stations follow the format of AM station
entries.

An astersik (*) indicates noncommercial stations.
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l Alabama |

LAUREN A. COLBY

301 -884-1080

COMMUNICATIONS ATTORNEY
Special Attention to
Difficult Cases

Abbeville

WARI(AM)--Aug 31, 1961: 1480khz; 1 kw-U. TL:N31 35
17 W8S 16 51. Box 390, Dawson, GA (31742-0390). Ab-
beville Wireless Corp. {acq 8-85; $450,000 with co-lo-
cated FM; FTR 8-19-85). Net: ALANET, Alabama. Rep:
Roslin. Format: Oldies. Target aud: general. Spec prog:
Black 6 hrs wkly. B John Thacker, pres; Ray Quinn gen
& gensls mgr. Joe Vickers, prog dir; Gil Anthony, mus dir;
David Woodley, prom mgr; Jane Woodard, news dir; Rex
Robinson, chief engr. @ Rates: $11;10; 11; 8.

WIZB(FM)--Co-owned with WARI(AM). Feb 2, 1968:
94.3 mhz; 3 kw. Ant 285 ft. TL: N31 35 17 W85 16 51.
Dups AM 100%.

Alabaster

WGTT(AM)—Sep 28, 1981: 1500 khz; 1 kw-D. TL: N35
15 09 W86 49 14. Box 584, 800 Industrial Park Dr.
(35007). (205) 664-1500. Fanning Broadcasting Co. Inc.
(acq 2-1-88). Net: SMN. Format: Great gospel. Target
aud: 25 plus. BBob Fanning, pres & gen mgr; John Sides,
prog dir; Frank Giardina, chief engr. B Rates: $9;9; 9; 9.

Albertville

WAVU(AM)—1948: 630 khz; 1 kw-D, 28 w-N. TL: N34 14
28 W86 09 41. Hrs opn: 24, Box 190 (35950). (205) 878-
8575. Sand Mountain Broadcasting Service Inc. Net:
NBC. Format: Oldies, adultcontemp. Targetaud: 35plus.
B Pat M. Courington Jr., pres; Wamren H. Penney, gen
mgr; Ted McCreless, gen sls mgr; Barry Galloway, prog
& mus dir; Jim Carter, news dir; Ernie Stone, chief engr.

WQSB(FM)--Co-owned with WAVU(AM). 1948: 105.1
mhz; 100 kw. Ant 1,000 ft. TL: N34 09 27 W86 02 44.
Stereo. Hrs opn: 24. Prog sep from AM. Net: Moody. For-
mat: C&W. Target aud: 25-54. B Dale Stallings, prog dir,
Jeff Allen, prom mgr.

WXBK(AM)--April 1982: 1090 khz; 1 kw-D. TL: N34 15
21W86 1326. Hwy 431 North (35950); Box 889 (35950).
(205) 891-0212. Mountain View Broadcasting Inc. Net:
USA, Ala. Net. Format: Relg. Target aud: 25-49. BBobby
King, pres, gen, gen sls & prom mgr; Sid Hewes, prog,
mus & news dir; Howard Jones, chief engr.

Alexander City

WACD({AM)--April 9, 1976: 1590 khz; 1 kw-D.TL: N3256
51wW855917.Box 936, 208 Tallapoosa St. (35010). (205)
234-2528. Alexander City Broadcasting In¢. (acq 6-77).
Net: MBS. Format: Country. News progmg 19 hrs wkly.
Target aud: 25 plus; country mus listeners. Spec prog:
Gospel 7 hrs wkly. B J.P. White, pres; R.T. Tidwell, gen
mar, prog, prom & news dir; Sam MinorJr., sis mgr; Rose
Hawkins, mus dir; Stuart Smith, chief engr. B Rates: $6;
6:6;_.

WSTH-FM-Listing follows WXTH(AM).

WXTH(AM)=May 31, 1947: 1050 khz; 1 kw-D. TL: N32
56 51 W8559 17. Box 1640, Radio Road, Columbus, Ga.
(31994). (404) 596-5100; (800) 445-4106. FAX: (404)
596-5115. Solar Broadcasting Co. Inc. (acq 10-86;
$1,720,000 with co-located FM; FTR 8-11-86). Format:
50's, 60's, 70's oidies, country. B Allen M. Woodall Jr.,
pres; Bonnie Woodall, gen mgr; Mike Langston, gen sis
mgr; Tom Madison, prog dir; Don Kramer, mus dir.

WSTH-FM--Co-owned with WXTH(AM). Sep 30, 1949:
106.1 mhz; 100 kw. Ant 981 ft. TL: N32 4533 W85 28 04.
Stereo. Hrs opn: 24. Dups AM 100%. Box 1640, 1236
Broadway, Columbus, Ga. (31901). Net: ABC, NBC.
Wash atty: Michael Bader. Rep: McGavren Guild. For-
mat: Country. News staff one. Target aud: 25-54. @
Sharon Love, gen sls mgr; Tom Madison, mus & news dir,
prom mgr; Frank McClemore, chief engr.

Aliceville
WCKO(FM)--See Carroliton.
Andalusia

WAAO-FM--Aug 24, 1987: 104.7 mhz; 3 kw. Ant 328 ft.
TL: N3120 27 W86 28 02. Stereo. Box 987, Highway 29
North (36420). (205) 222-1166. Companion Broadcast-
ing Co. Net: AP. Wash atty: Miller & Fields. Format: Coun-
try. @ Betty S. Williams, pres & genmgr; Jamey Williams,
gen sls mgr; Lee Williams, prog dir & prom mgr; Wayne
Caylor, mus dir. Charles Grantham, chief engr.

WTCG(AM)--Aug 24, 1983: 1400 khz; 1 kw-U. TL: N31
17 54 W36 29 15. Stereo. Box 1776, 103 Stanley Ave
(36420). (205) 222-8849. WTCG Radio Corp. Net: ABC/I,
SMN. Format: Big band, oldies. News staif 2 Target aud:
35 plus; affluent. Spec prog: Farm 1 hr, gospel 4 hrs wkly.
B James P. Boswell, pres & gen mgr; Jim Hemphill, gen
sls mgr; Audrey Moore, news dir. B Rates: $4.50; 4.50;
4.50: 4.50.

WWSF(AM)--Aug 12, 1946: 920 khz; 5 kw-D, 500 w-N,
DA-N. TL: N31 19 05 W86 26 47. Box 8, Hwy 84 East
(36420). (205} 222-1144. CR Broadcasting Parnership
Group owner: CR Broadcasting Co. {acq 1988). Net:
ABC/|. Rep: T N. Format: Oldies. B Charles Tomberlin,
pres; Donald Cooke, gen mgr; Peggy Eiland, stn mgr,
Carolyn Jones, opns dir; Jerry Woods, prog & mus dir;
Allen Scofield, news dir; Leon Strickland, chief engr. B
Rates: $11.75; 8.50; 8; 6.

WWSF-FM=July 1950: 98.1mhz; 89 kw. Ant 1,024 ft. TL:
N30 59 14 W86 43 08. Stereo. Prog sep from AM. Net:
ABC/I. Format: Country. Spec prog: Farm 1 hr wkly. @
Wayne Caylor, prog dir. Barry Leger, mus dir. B Rates:
$17.25; 14.60; 14.60; 11.90.

Anniston

WANA{AM)--August 1954: 1490 khz; 1 kw-U. TL:N3341
15 W85 49 49. 115 W. 33rd St. (36202). (205) 237-1627.
Anniston Radio Co. {(acq 6-87. $115,000; FTR 8-24-87).
Net: Alabama. Format: Southem gospel. News progmg
1 hrwkly. Target aud: 18-70; relgpeople who like southem
gospel & black gospel. Spec prog: Black 12 hrs, farm 1
hr wkly. B Joe Burney, pres, gen & gen sls mgr, prog dir
& chief engr. B Rates: $8, 8,8; _.

WDNG{AM)--July 1, 1957: 1450 khz; 1 kw-U. TL:N33 40
01 W85 50 56. Box 1450 (36202). (205) 236-8291.
WDNG Inc. (acq 6-30-87; $50,000; FTR 7-6-87). Net:
ABC/TalkRadio. Rep: Busby, Finch. Format: Adult con-
temp. B J.J. Dark, pres & gen mgr; Ralph Burgess. gen
slsmgr; Chris Pope, news dir; Robert Crandell, chiefengr.
B Rates: $16.40; 10.90; 16.40; 16.90.

WHMA(AM)--1938: 1390 khz; Skw-D, 1 kw-N, DA-N. TL:
N33 42 31 W85 51 14. Box 278 (36202); 801-8 Noble
(36201). (205) 237-8741. Emerald Broadcasting of the
South Inc. (acq 11-13-89; $7,500,000 with co-located FM;
FTR 11-13-89). Net: ABC/l. Format: Adult contemp,
news/talk. News staff 2; news progmg 12 hrs wkly. Target
aud: 25-54. 8 Tom Gammon, pres; Jack Yeiser. genmgr;
Wayne Lloyd, gen sls mgr; Amy Mason, prog dir; Fred
sl}zbell. news dir; James Hudson, chief engr. B Rates:
4, 5
WHMA-FM--April 1947: 100.5 mhz; 100 kw. Ant 771 ft.
TL:N334051W854856. Stereo. Prog sep from AM. Net:
ABC/D. Format: Conternp country. News staff 2; news
progmg 10 hrs wkly. Target aud: 25-54. B Frank
Malamtori, gen sls mgr; Tommy Lee, prog dir. B Rates:
$34; _:

WSSY-FM--See Talladega.

Arab

WRAB({AM)-Oct 25, 1961: 1380 khz; 1 kw-D. TL: N34
20 06W86 28 07. Box 625, 311 S. Main St. (35016). (205)
586-4123. Arab Broadcasting Co. Inc. (acq 12-87). Net:
ABC/D. Format: Country, relg. BKerry Rich, pres, gen &
gen sls mgr; Tim Maze, prog & mus dir; Archie Anderson,
news dir; Steve King, chief engr.

WCRQ-FM-Co-owned with WRAB(AM). Nov 5, 1979:
92.7 mhz; 700 w. Ant 670 ft. TL: N34 21 03 W86 26 25.
Stereo. Prog sep from AM. (205) 586-9300. Alexandra-
Brooke Broadcasting Co. Inc. (acq 12-30-85). Format:
Adultcontemp. BKen Gray, prog & mus dir, Ken Hender-
son, news dir.

Ashland-Lineville

WASZ(FM)-Oct 4, 1984: 95.3 mhz; 1 kw. Ant 541 ft. TL:
N33 18 30 W85 50 58. Stereo. Box 395 Ashland (36251).
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(205) 354-4600. Perry Communications. Net: AP, Ala-
bama Radio Net. Format: C&W. Target aud: 18-54. Spec
prog: Black6 hrs wkly. BRobert A. Perry, pres; AlHaynes,
gen & gen sls mgr, news dir.

Athens

WKAC{AM)~September 1964: 1080 khz; 5 kw-D. TL:
N34 50 13 W86 58 28. Hrs opn: Sunnse-sunset. Box
1083, 2901 North Jefferson (35611). (205) 232-6827.
Limestone Broadcasting Co. Net: CNN, Tobacco. Rep:
Keystone, MidSouth, Rgnl Reps. Format: Modem coun-
try. News staff one: news progmg 6 hrs wkly. Target aud:
25-54; adults mid/upper income, blue/white collar. Spec
prog: Farm 5 hrs wkly. B Kennith A. Casey, pres & chief
engr; Keith A. Casey, gen & gensismgr; Kirk Harvey, prog
dir & prom mgr; Eddi Smith, mus dir; Suzanne
Schrimsher, news dir. B Rates: $8; 7. 8; _.

WVNN(AM)--Nov 8, 1948: 770 khz; 10 kw-D, 250 w-N,
DA-N. TL: N34 50 21 W86 55 44. (CP: 500 w-N). Stereo.
Box 389 (35611). (205) 232-3911. Athens Broadcasting
Co. Net: ABC/D, ABC/TalkRadio, Alabama Farm. Rep:
Christal. Format: News, talk. News staff 8; news progmg
60 hrs wkly. Target aud: 35-64. Spec prog: Farm 2 hrs,
gospel 3 hrs wkly. B H.F. Dunnavant, pres; Bill Dunnav-
ant, VP; Kim Woodworth, gen sls mgr; Dave Stone, prog
dir; Carl Sampeiri, chief engr. B Rates: $24; 20; 24, 15,

WZYP(FM)-Co-owned with WYNN(AM). Oct 1, 1958:
104.3 mhz; 100 kw. Ant 1,115 ft. TL: N34 49 05 W86 44
16. Stereo. Prog sep from AM. (205) 233-1414. Net:
ABC/C. Format: CHR. News staff 3 Target aud: 18-49.
B Chris Cook, prog dir; Dave Stone, news dir. B Rates:
$125; 100; 125; 75.

Atmore

WASG(AM)--Nov 12, 1981: 550 khz; 5 kw-D, 144 w-N.
TL:N31 00 26 W87 32 15. Stereo. Hrs opn: 24 hrs. 1210
S. Main St. (36502). (205) 368-2511; (205) 368-5500.
FAX: (205) 368-4227. Alabama Native American Broad-
casting Co. Net: ABC/E, AP. Rep: Roslin. Wash atty:
Gardner, Carion & Douglas. Format: Country, talk, farm.
Target aud: 18-54. Spec prog: American Indian 3 hrs,
Creek Indian 3 hrs wkly. B Martin Gehman, pres; Dale
Gehman, gen mgr, mus dir & chief engr; David Gehman,
gen sis mgr; Kim McKay, prog dir & prom mgr; Joe Geh-
man, news dir; Jerry Gehman, farm news dir; Rex
Baggett, sporis dir; Vernie Lee Gehman, opns mgr. @
Rates: $25; 20; 22.50; 12.50.

WYDH(FM)—Co-owned with WASG(AM). Feb 1, 1991:
105.9 mhz; 3.7 kw. Ant 446 ft. TL: N31 00 26 W87 32 15.
Stereo. Hrs opn: 24. Prog sep from AM. Net: ABC/E, AP.
Format: Oldies, news. News staff 2 Target aud: 18-54.
Spec prog: American Indian 3 hrs, Black one hr, farm 5
hrs, gospel 12 hrs wkly. B Vernie Lee Geham, gen sis
mgr; Kim McKay, mus dir; David Gebman, prom mgr;
Randy Dale Gehman, chiefengr. MRates: $25;20;22.50;
18.

WGCX(FM)--May 19, 1966: 104.1 mhz; 100 kw. Ant
1,555 ft. TL: N30 37 35 W87 38 50. Stereo. Box 1044,
Mobile (36633); 3000 Hwy 98, Daphne (36526). (205)
626-9600. FAX: (205) 626-3352. Wescom of Alabama
Inc. (acq 10-3-88). Net: ABC/R. Rep: Major Market. For-
mat: AOR. News staff one; news progmg 5 hrs wkly. Tar-
get aud; 25-40. 8 Dale Matteson, pres; Sandy Frost, gen
mgr; Lori DuBose, prog dir; Charlie Ocean, musdir; Mary
Booth, chief engr.

WGYJ{AM)—Dec 17, 1949: 1590 khz: 5 kw-D, 1 kw-N,
DA-N. TL:N3102 12 W87 2942.805N. Main St. (36502).
(205) 368-9400. Maranatha Ministries Foundation Inc.
(acq 10-31-88; $175,000; FTR 10-31-88). Net: USA
Radio Net, Trinity. Format: Southern gospel. B John K.
Mathis, pres, gen & gen sIs mgr; Fred F. Gibbs, mus dir;
Kenneth Fountain, chief engr. B Rates: $10;8;9; 7.

WYDH(FM)—Listing follows WASG(AM).

Auburn

WAUD(AM}--Dec 22, 1947: 1230 khz; 1 kw-U. TL: N32
3747 W85 2808.Box 391 (36831). (205)887-3401.FAX:
(205) 821-2080. Auburmn Broadcasting & Communica-
tions Co. Inc. {acq 9-1-77). Net: ABC/, Alabama. Rep:
Rgn! Reps. Format: MOR, big band. Spec prog: Farm 2
hrs, jazz 5 hrs wkly. BAndy Gentry, pres: Jerry E. Hudson,
gen mgr; Bob Sanders, gen sis mgr; Barry McKnight,
news dir; Terry Harper, chief engr. B Rates: $12; 10.25;
11,10.25.

*WEGL(FM)--April 25, 1971: 91.1 mhz; 3 kw. Ant 190 ft.
TL: N32 36 11 w85 29 12. (CP: Ant 214 ft). Stereo. Hrs
opn: 24, 116 Foy Union, Auburn Univ. (36849-5231).
(205) 844-4000. Board of Trustees, Aubum U. Net: CNN,
AP. Format: Rock-progressive. B Van Tilbury, gen mgr;
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Gail Schaafsma, prog dir; Chris Klein, mus dir; Angie
Ward, prom mgr; Chris Mixon, news dir. Dale Courtney,
chief engr.

WJHO(AM)-See Opelika.

WKKR(FM)--July 8, 1968: 97.7 mhz; 1.35kw. Ant 476 ft.
TL:N32 37 19W85 30 05. Stereo. Hrs opn: 24. Box 2329,
915 Saugahatchee Lake Rd., Opelika (36803). (205)
745-4657. Fuller Broadcasting Co. Inc. (acq 2-1-85).
Wash atty: Gardner, Carton & Douglas. Fomat: C&W.
News staff 2. Target aud: 25-54. @ Gary Fuller, pres & gen
mgr; Luther Upton, gen sis mgr; Bud Smith, opns mgr &
news dir, Roy Harrison, prog dir; Terry Harper, chief engr.
B Rates: $18.20; 13.20; 15.70; 13.20.

WZMG(AM)-See Opelika.

Bay Minette

WBCA(AM)-1958: 1110 khz; 10 kw-D. TL: N30 52 10
W87 46 09. Box 426, 720 South White Ave. (36507).(205)
937-5596. Gordon Earls Radio Inc. (acq 10-1-90;
$165,000; FTR 10-22-90). Net: Mutual, ABC/I. Format:
Country. News progmg 5 hrs wkly. Target aud: 18-64. 8
Gordon Earls, pres; Norman Ears, gen mgr; Jeannie
Wasdin, gen sis mgr; Joe Davis, prog & mus dir; Fred
Earls, stn mgr; Bobby Raben, news dir; Lou Stokes, chief
engr. @ Rates: $9; 9, 9; _.

WFMI(FM)—-Not on air, target date September 1991:
106.5 mhz; 5.3 kw. Ant 348 ft. TL: N30 49 34 W87 51 52.
4510 N. 35th St., Arlington, VA (22207). (202) 296-5950.
Baldwin Broadcasting Company. Wash atty: Jones,
Waldo, Holbrook & McDonough. B Barry D. Wood, pres
& genmgr.

WMMV(FM)--Cct 1, 1964: 105.5 mhz; 2.6 kw. Ant 348 ft.
TL:N304934W875152.{CP: 1.9kw. Ant 410ft). Stereo.
Hrs opn: 24 hrs. 1050 Govemment St., Mobile (36604).
(205) 433-9577; (205) 438-4514. FAX: (205) 433-9578.
Faulkner-Phillips Media Inc. (acq 1987; $525,000). Net:
CBS R/R, Sheridan. Rep: Katz & Powell. Wash atty: Irwin
Krasnow. Format: Urban contemp. News staff one; news
progmg 10 hrs wkly. Target aud: 18-49. Spec prog: Jazz
3 hrs wkly. @ W_H. Phillips, pres & gen mgr; Gwen
Chesnutt, gen sis mgr, Aaron Appleberry, prog dir.

Bessemer

WSMQ(AM)—June 1, 1960: 1450 khz; 1 kw-U. TL: N33
25 23 W86 57 17. Box 368 (35021t); 3300 Jaybird Rd.
(35020). (205) 428-0146. Bessemer Radio Inc. (acq 9-1-
88). Net: CNN. Wash atty: Larry Perry. Format: Relig,
country. Target aud: 25 plus. B Betty Landau, pres; Billy
Evans, gen mgr, prog & mus dir; Gene Landau, prom &
gen sls mgr, chief engr; Don Lovett, news dir.

Birmingham

WAGG(AM)--1950: 1320 khz; 5 kw-D, 111 w-N. TL: N33
31 29 W86 47 10. 424 16th St. N. (35203). (205) 324-
3356. FAX: (205) 254-1833. Booker T. Washington
Broadcasting (acq 2-76). Rep: HNWH. Format: Relg. @
Kirkwood R. Balton, pres & gen mgr; Rose Walker, gen
sls mgr; Theodo Bailey, prog & mus dir; Marie Pickett,
prom mgr; Roy Wood, news dir; Jay Mitchell, chief engr.

WENN-FM--Co-owned with WAGG(AM). Sep 15, 1969:
107.7 mhz; 100 kw. Ant 1,036.48 ft. (CP: Ant 1,236 ft).
Format: Adultcontemp.BDave Donnell, progdir; Micheal
Star, mus dir.

WAPI(AM}--1922: 1070 khz; 50 kw-D, 5 kw-N, DA-N. TL:
N333307W865440. Box 10888(35202); 2146 Highland
Ave. S. (35205). (205) 933-9274. FAX: (205) 933-2748.
WAPI Inc. Group owner: Dittman Group (acq 1-12-83;
$4,000,000with co-located FM; FTR 1-17-83). Net: NBC.
Rep: Christal. Format: Nostalgia, MOR. B Bemard Ditt-
man, pres; Bernie Barker, VP & gen mgr; Frank Taylor,
gen sls mgr; Frank Giardina, prog dir & chief engr; John
Montgomery, prom mgr; Kathryn Dell, news dir.

WAPI-FM--1947:94.5mhz; 100kw. Ant 1,214 ft. TL: N33
29 26 W86 47 48. Stereo. Prog sep from AM. Format: Hit
Rock. News staffone, Targetaud: 18-34. lMark St. John,
prog dir; Scott Bohannon, mus dir.

WATV(AM)--May 20, 1946: 900 khz; 1 kw-U. TL: N33 32
14 W86 50 16. Box 39054 (35208). (205) 780-2014. Bir-
mingham Ebony Broadcasting Inc. {(acq 12-31-88). Net:
ABC. Rep: Roslin. Format: Black urban. Target aud: 18
plus. @ Erskine R. Faush Sr., pres, gen mgr & prog dir;
Shelley Stewart, VP & sIs mgr; Ron January, mus dir; E.
Ramsay, prom mgr.

WAYE(AM)--Aug t, 1972: 1220khz; t kw-D, 75 w-N. TL:
N332839W865057. 1408 3rd Ave. West (35208). (205)
786-9293. Birmingham Christian Radio Inc. Group
owner: Willis Broadcasting Corp. Inc. (acq 8-20-87;
$225,000; FTR 9-7-87). Format: Relg. Target aud: 19
plus; loyal, mature & financially stable. B Bishop L.E. Wil-
lis, pres; Cheryl Turner, gen mgr; Lemmie Ruffin, gen sls
mygr; James E. Freeman, prog & mus dir; Mel Rose
Fowler, prom mgr; Jimmie Jones. chief engr. B Rates:
$15;12:15; _.

*WBFR(FM)—-1988: 89.5mhz: 100w. Ant 672 ft. TL: N33
29 02 W86 48 35. Suite 118, 244 Goodwin Crest Dr.
(35209). (205) 942-3530. Family Stations Inc. (group
owner). Format: Relg. BAllen Lawless, mgr.

*WBHM(FM)--December1976:90.3mhz; 50 kw. Ant890
ft. TL: N33 29 19 W86 47 58. Stereo. 1028 7th Ave. South
(35294). (205) 934-2606. Board of Trustees, University
of Ala. Net: NPR, AP. Format: Class. Spec prog: Jazz 3
hrs wkly. @ RobertN. Eastman, gen mgr; Lisa Davis, mus
dir; Richard Deason, dev dir; Melanie Berry, news dir;
Joseph A. Dentici, chief engr.

WCRT(AM)—March 25, 1953: 1260 khz; 5 kw-D, 44 w-N.
TL: N3331 29 W86 47 10. (CP: COL Homewood, Ala. 1
kw-N, DA-N). Suite G-1260, 244 Goodwin Crest Dr.
(35209). (205) 942-5300. Broadcast Properties In¢. (acq
9-23-88). Net: CNN, Unistar. Rep: Banner. Format: Old-
ies. Target aud: 25-54; affluent professionals. B Alan
Woodall, pres; Gay Junkins, gen & prom mgr, prog dir;
Philip Naro, gen sis mgr; Darrell Corbin, mus dir; Jimmy
Jones, chief engr. B Rates: $22; 22; 22; 19.

WDJC(FM)~-April 22, 1968: 93.7 mhz; 100 kw. Ant 1,007
ft. TL: N33 26 36 W86 52 50. Stereo. Box 59621 (35259).
(205) 879-3324. Kimtron Inc. Group owner: Crawford,
Format: Relg. @ Donald B. Crawford, pres; Mike Moody,
opns mgr; Larry Adcock, sls mgr; Bob Ratchford, progdir;
Mark Congleton. mus dir, Hank Erwin, news dir; Minette
Marcial, prod mgr; Jerry Claybrook, chief engr. @ Rates:
$30; 26; 30; 26.

WENN-FM--Listing follows WAGG(AM).

WERC(AM)--May 25, 1925: 960 khz; 5 kw-U, DA-N. TL:
N33 32 02 W86 51 07. 3700 4th Ave. S. (35222). (205)
591-717 1. Ameron Broadcasting Inc. {acq 8-90; $4.2 mil-
lion; FTR 9-10-90). Net: ABC/D, ABC/I, NBC Talknet.
Rep: McGavren Guild. Format: News/talk. B Arthur D.
Tek, VP & chief fin off, Bennett S. Smith, VP & sec; Mark
Evans, VP & opns mgr; C. Rice Baxier, gen mgr; Kurt
Doss, gen sls mgr; Hilda Ellis, bus mgr; Dennis Carter,
news dir; Jim Gray, chief engr.

WMJJ(FM)—Co-owned with WERC(AM). June 1, 1961:
96.5mhz; 100 kw. Ant 1,027 ft. TL: N33 26 38 W86 42 10.
Stereo. 530 Beacon Hwy, Suite 600 (35209). (205) 942-
4110. (acq 8-90; $16.5 million; FTR 9-10-90). Format:
Adultcontemp. BKenJohnson, pres; Bill Stoeffhaas, gen
mgr; David Swiger, gen sls mgr; Ken Bamett, prog dir;
Billy Shears, mus dir; David Tinsley, prom mgr; Linda
Cardwell, news dir; Jerry Claybrook, chief engr.

*WGIB(FM)--1983: 91.9 mhz; 600 w. Ant 679 ft. TL: N33
29 02 W86 48 35. 1137 10th PL. & 14th Ave. S. (35256).
(205) 323-1516. Glen Iris Baptist School

WJLD(AM)~(Fairfield). 1942: 1400 khz; 1 kw-U. TL:N33
28 36 W86 5301. Box 11385, Birmingham (35201). (205)
942-1776. Richardson Broadcasting Corp. {acq 10-87).
Net: MBS, SMN, Sheridan. Rep: Masla. Format: Urban
contemp. @ Gary R. Richardson, pres & gen mgr; Bob
Freedman, gen sis mgr; Keith Reid, prog & mus dir;
Wanda Gooden, prom mgr; Leciel K. Hubbard, chief engr.

*WJSR(FM)--Aug 11, 1977: 91.1 mhz; 100 w. Ant 195 ft.
TL: N33 39 07 W86 42 20. ST "WVSU-FM. 2601 Carson
Rd. (35215). (205) 853-7554. FAX: (205) 853-0340. Jef-
ferson State Community College. Format: Adult con-
temp.

WKXX(FM)--June 1959: 106.9mhz; 100kw. Ant 1,114t
TL:N3329 19 W86 4758. (CP: Ant 1,150 ft). Stereo. Hrs
opn: 24. Box 10904 (35202); 3700 4th Ave. S. (35222).
(205) 591-7171. FAX: (205) 591-6322. Sungroup Inc.
Rep: McGavren Guild. Format: CHR. News staff one.
Target aud: 18-34; predominantly women. @ Frank
Woods, pres; Christopher L. Murray, genmgr; Olivia Law-
rence, gen sls mgr; Brian Christopher, prog dir; Rico
Btanco, mus dir; Melinda Chilton, prom mgr;, Reginald
Greene, news dir; Jim Gray, chief engr. BRates: $60; €0;
60; 60,

WLPH(AM)—-See Irondale.
WMJJ(FM)--Listing follows WERC(AM).
WSMQ{AM)—See Bessemer.

WVOK(AM)--Cct 15, 1947: 690 khz; 50 kw-D, 30 w-N.
TL: N33 26 56 W86 55 18. (CP: 500 w-N, DA-N). 236
Goodwin Crest Dr. (35209). (205) 945-4646, FAX: (205)
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942-8959. Dick Broadcasting Corp. of Alabama Group
owner: Dick Broadcasting Co. (acq 1988). Net: CBS, CBS
R/R. Rep: Republic. Format: Classic country. News staff
2 Target aud: 25-54. @Mike Hammond, gen mgr; Jimmy
Binyard, gen sls mgr & prog dir; Tom Williams, mus dir;
Jim Dent, news dir; Roger Parker, chief engr.

WZRR(FM)--Co-owned with WVOK(AM). December
1975: 99.5 mhz; 100 kw. Ant 870 ft. TL: N33 26 28 W86
53 00. (CP: Ant 1,000 ft). Prog sep from AM. Net: CBS
R/R. Rep: Republic. Format: Classic rock. Target aud:
18-34. Spec prog: Jazz 3 hrs wkly.

*‘WVSU-FM--April 6, 1967: 91.1 mhz; 125 w. Ant 216 ft.
TL: N33 27 57 W86 47 45. ST *WJSR(FM). Stereo. Hrs
opn: 17. Samford Univ., 800 Lakeshore Drive (35229).
{205) 870-2877. FAX: (205) 870-2638. Samford Univer-
sity. Net: ABC/FM, Alabama. Format: Jazz, relg. News
progmg 1 hr wkly. Target aud: 20-35. Spec prog: Contemp
Christian 17 hrs, oldies 4 hrs, electronic 3 hrs, blues 2 hrs,
Cajun t hr wkly. @ Dan Parker, gen & sis mgr, Carol
Guthrie, prog dir, Ken Whetstone, mus dir; Grant Guffin,
news dir; Jim Gray, chief engr.

WYDE(AM)--April 1, 1953: 850 khz; 50 kw-D, 1 kw-N,
DA-2. TL: N33 37 25 W86 44 45, Suite 11, 50 Bagby Dr.
(35209). (205) 942-8500. WYDE Inc. Group owner:
American General Media. {acq 3-86; $740,000; FTR 3-
3-89). Net: USA. Format: Christian mus. B Tony Brandon,
pres; Robert Galloway, gen mgr; Ken Michaels, prog dir;
Jim Gray, chief engr.

WZRR(FM}--Listing follows WVOK(AM).

WZZK(AM)--1927: 610 khz; 5 kw-D, 1 kw-N, DA-N. Ste-
reo. Dups FM 100%. B Rates: $325; 240; 220; 170.

WZZK-FM~1948: 104.7 mhz; 100 kw. Ant 1,300 ft. TL:
N332902wW864821, Stereo. 530BeaconParkwayWest
(35209). (205) 942-7800. NewCity Communications of
Alabama Inc. Group owner: NewCity Communications
Inc. (acq 1986; grpsl; FTR 4-28-86). Net: AP. Rep: Katz.
Format: Country. B Richard Ferguson, pres; Jerdan
Bullard, VP & gen mgr; Jim Hopes, gen sis mgr Jim Tice,
prog dir & opns mgr; Bob Sterling, mus dir, Despina Vod-
ant, prom mgr; Melanie Bemry, news dir, Troy Pennington,
chief engr. @ Rates: $325; 240; 220; 170.

Boaz

WBSA(AM)--Oct t, 1959: 1300 khz; t kw-D. TL: N34 12
50 W86 09 10. Box 597 (35957). (205) 593-4264. Sand
Mountain Advertising (acq 6-8-82; $140,000; FTR 6-28-
82). Format: Southern gospel. B Kayron Guffey, pres &
gen mgr; Barbara Ford, gen sis & prom mgr; Gary
Waidrop, prog dir; Bill Seckboh, mus dir; Earnest Stone,
chief engr. B Rates: $5; 5, 5; 5.

Brantley

WDHT-FM--Not on air, target date unknown: 104.3 mhz;
3kw. Ant 3281t. TL:N31 3958 W86 1343, Box 45 (36009).
Brantley Broadcast Associates

Brewton

WEBJ(AM)--Aug 1, 1947: 1240 khz; 1 kw-U. TL: N31 06
35 W87 03 36. Box 736, East Street Extension {36427-
0736).({205) 867-5717, (205) 756-57 18. Brewton Broad-
casting Co. (acq 10- 1-86; $150,000). Net: AP. Wash atty:
Gardner, Carton & Douglas. Format: MOR, C&W,
news/talk. News progmg 11 hrs wkly. Targetaud: 25 plus;
40% black, 75% female. Spec prog: Fam one hr, relg 9
hrs, gospel one hr, oldies 14 hrs wkly. BGene Cashman,
pres, gen & prom mgr, prog & news dir; Candy Smith, gen
sis mgr & mus dir; Charles Johns, chief engr. B Rates:
$4.75,4.75,4.75,4.75.

WKNU(FM)-Aug 19, 1974: 106.3 mhz; 3 kw. Ant 300 ft.
TL:N3106 45W87 01 19. Stereo. Box 468, Ridge Road,
Rt. 6 (36427). (205) 867-4824,; (205) 867-7003. Ellington
Radio Inc. {acq 12-28-78). Net: ABC/D, Alabama Rad
Net. Rep: Keystone, Powell. MidSouth. Format: C&W.
Target aud: general. Spec prog: Farm 3 hrs wkly. @ Hugh
L. Ellington, pres & chief engr; Carol Ellington, gen & gen
sls mgr, prog dir; Rick Dease, mus dir & prom mgr; Jerry
Wayne, news dir. @l Rates: $10; 10; 10; 10.

*“WYJD(FM)--Oct 1, 1986: 90.9 mhz; 6 kw. Ant479 ft. TL:
N3t 06 45 W87 01 19. Box 958, Jefferson Davis St. Jr.
Col., Alco Dr. (36427). (205) 867-4832. Jefierson Davis
State Jr. College.

Bridgeport

WBTS(AM)--Sep 19, 1961: 1480 khz; 1 kw-D. TL: N34
56 34 W8542 26. Box U(35740). (205) 495-2274. Bridge-
port Broadcasting CGo. Net: CBN, SRN. Format: Ca&W,
gospel. BRoy C. McCloud, owner, genmgr & chief engr;



Mrs. Roy C. McCloud, gen sis mgr; Charles Case, ac-
count exec & mus dir; Glenda Shirley, prog dir; Vanessa
McKinley, news dir. B Rates: $2.40; 2.40; 2.40; _.

Butler

WPRN(AM)--July 11, 1959: 1330 khz; 5 kw-D. TL: N32
06 02 W88 14 07. Box 566 (36904). (205) 459-3222.
Butler Broadcasting Corp. (acq 1-75). Net: Alabama.
Rep: Southern. Format: C&W. B Darryl Jackson, pres &
gen mgr; Paul Vice, traf mgr; George Vice, sls mgr; Rick
M. Rivera, mus dir; Henry Tyson, chief engr. B Rates:
$5.25: 4.50; 5.25; 4.50.

WQGL(FM)--Co-owned with WPRN(AM). Nov 20, 1978:
93.5 mhz; 3 kw. Ant 299 ft. TL: N32 06 02 W8g 14 07.
Stereo. Dups AM 75%. Format: C&W.

Calera

WBYE(AM)--Jan 12, 1958: 1370 khz; 1 kw-D. TL: N33
0526 W86 46 37. Box E (35040). (205) 668-1370. WBYE
Broadcasting Co.Inc.{acq4-14-89;$100,754; FTR 4-24-
89). Net: ABC/D, Alabama. Rep: Keystone, Walker. For-
mat: Country. adults. Spec prog: Black 9 hrs wkiy. B
Benjamin H. Franklin, pres & chief engr. James Tolbert,
mus dir; Chris Stewart, news dir. B Rates: $10; 10; 10;_.

Camden

WCOX(AM)—Dec 11, 1968: 1450 khz; 1 kw-U. TL: N31
5909W87 17 17.108 Union St. (36726). (205) 682-9048.
Wilcox Network Inc. {acq 9-86; $10,000; FTR 7-21-86).
Net: Alabama Info. Rep: Keystone, Beaver. Format: Relg,
rock & blues. @ Mac Carter, gen mqr.

WYVC(FM)--Not onair, target date unknown: 102.3mhz;
3 kw. Ant 328 ft. TL: N31 57 14 W87 15 56. ¢/0 2746
Baldwin Brook Dr., Montgomery (36116). Camden
Broadcasting Associates.

Carrollton

WRAG(AM)--1951: 590 khz; 1 kw-D. TL: N33 1304 W88
05 48. Box 71, Hwy 17 (35447). (205) 367-8136. FAX:
(205) 367-8689. VintageBroadcasting Corp. (acq8-7-90;
$100,200; FTR 8-7-90). Net: Alabama. Wash atty: Gam-
mon & Grange. Rep: MidSouth. Format: Black, relg &
gospel. News staff one. Target aud: general. Spec prog:
Farm 2 hrs wkly. @ Terry Fulton, pres; Michael Hall, gen
mgr; Johnny Duren, gen sls mgr; Bill Fancher, prog dir;
Karen Espileto, news dir; Richard Watts, chief engr.

WCKO(FM)—~Co-owned with WRAG(AM). February
1970: 94.1 mhz; 99 kw. Ant 1,007 ft. TL: N33 14 04 W88
05 48. Stereo. Prog sep from AM. (acq 8-9-90; $660,100;
FTR 8-27-90). Format: Oldies. News staff one. Target
aud: general. B Bill Fancher, mus dir; Kevin Webb, prom
mgr.

Centre

WAGC(AM)--Nov 9, 1962: 1560 khz; 1 kw-D. TL: N34 07
41 wa5 38 27. Box 602, U.S. Hwy 411E (35960). (205)
927-5353. Radio Centre Inc. (acq 12-1-81). Net: CNN.
Rep: TNN. Format: Country. News staff one; news pro-
amg 7 hrs wkly. Target aud: 25-55; working middle class,
rural. Spec prog: Gospel 10 hrs, farm 1 hr wkly. B John
C. Kelsey, pres; Freda Kelsey, gen mgr; John Kelsey,
prog dir; Don Lecroy, muys dir; Joan Laney, news dir; Em-
erson Blythe, chief engr. BRates: $7:6,7; _.

WEIS(AM)-Sep 30, 1961: 990 khz; 1 kw-D, 30 w-N. TL:
N34 09 10 W85 40 44. Box 297 (35960). (205) 927-5152.
WEIS Radio (acq 9-8-83; $157,675; FTR 9-26-83). Net:
AP, Alabama Community, Alabama info. Rep: KBS. For-
mat: CAW. B Jerry W. Baker, pres & news dir; Linda G.
Baker, gen mgr; Shelia Richardson, gen sis mgr; Tony
Wilkie, prog & mus dir; Jim Davis, chief engr.

Centreville

WBIB(AM)--Dec 14, 1964: 1110khz; 1 kw-D. TL: N32 58
01W870901. Box 217 (35042). (205) 926-4969. Rigdon
Broadcasting Inc. (acq 11-1-83; $175,000; FTR 11-7-83).
Net: ABC/C, Alabama. Rep: Keystone, Southem. For-
mat: G&W. B Ben David Rigdon, pres, gen & gensis mgr;
David W. Rigdon, prog, mus & news dir, prom mgr; Chris
Johnson, chief engr.

Chickasaw

WDLT(FM)--Licensed to Chickasaw. See Mobile.

Citronelle

WKQR(FM)~June 25, 1989: 101.9mhz; 2.07 kw. Ant436
ft. TL: N31 08 32 W8B 13 08. Stereo. Hrs opn: 24. Box
127, 101 Odom Rd. (36522); Box 2329, 915
Saugahatchee Lake Rd., Opelika (36803). (205) 745-
4656. Fuller Broadcasting Co. of Mobile County Inc. (acq
1-88). Format: Country. Target aud: 25-54. @ Gary Fuller,
pres; Luther J. Upton Jr., VP &gen mgr; Danny Summers,
prog dir; Terry Harper, chief engr.

Clanton

WHKLF{AM)--Nov 2, 1947: 980 khz; 1 kw-D. TL; N32 50
08 W86 4049.Box 1820(35045). (205) 755-0980. South-
eastem Broadcasting Co. (acq 5-15-61). Net: Alabama.
Rep: Keystone. Format: Relg, farn. Spec prog: Black 3
hrs wkiy. B James H. Dennis, pres & gen mgr; Mary C.
Culp, com! mgr; Al Headley, prog dir; Robert King, mus
dir; Cindy Jones, prom mgr; Dennis Littleton, news dir;
Robert Williams, chief engr. B Rates: $5; 5; 5; 5.

WEZZ(FM)--Co-owned with WKLF(AM). May 15, 1953:
97.7 mhz; 3 kw. Ant 245 ft. TL: N32 50 08 W86 40 49.
Dups AM 5%. (205) 755-0966. Format: C&W. Spec prog:
Black 5 hrs wkly. B Rates: Same as AM.

Cordova

WFFN(FM)--June 22, 1987: 92.9 mhz; 2.5 kw. Ant 350 #.
(CP:2.2kw. Ant544 ft. TL: N335042 W87 18 26). Stereo.
400 Third Ave. Jasper (35501). {205) 221-2222. Radio
South Inc. Format: C&W. B Houston Pearce, pres.

Cullman

WFMH(AM)--March 25, 1950: 1460 khz; 5 kw-D, 500
w-N, DA-N. TL: N34 10 44 W86 51 58, Box 280 (35056-
0280). (205) 734-3271. Voice of Cullman. Format: Adult
contemp, country, gospel. @ B.C. Eddins, gen mgr.

WFMH-FM--Aug 6, 1949: 101.1 mhz; 87 kw. Ant 330 #.
TL: N34 10 44 W86 51 58. Dups AM 100%

WKUL(FM)~September 1967: 92.1 mhz; 3 kw. Ant 155
ft. TL: N34 10 34 W86 50 30. Stereo. Box 803 (35056).
(205) 734-0183. Jonathan Christian Com. (acq 3-1-77).
Net: ABC/E. Format: Country. Target aud: 25-54. Spec
prog: Farm 15 hrs wkly. BDon Mosley, pres; Ron Mosley,
gen & coml mgr; Anthony Quattiebaum, mus dir; Scott
Willis, prom mgr; Grant Smith, news dir; Art Ray, chief
engr.

WXXR(AM)--October 1946: 1340 khz; 1 kw-U. TL: N34
11 40 W86 50 50. Drawer 968 (35056-0968); 1708
Brantley Ave. NW (35055). (205) 734-0207. Good Earth
Broadcasting Inc. (acq 2-89; $62,000; FTR 2-6-89). Net:
CNN, Unistar. Rep: T N, Keystone, Kost. Format: Coun-
try. News staff one; news progmg 9 hrs wkly. Target aud:
25-54; middle & upperincome adults. Spec prog: Farm 2
hrs wkly @ Roger Myers, gen mgr; Larry Baker, mus &
prog dir; Mindy Standil, news dir. B Rates: $9.20; 8.20;
9.20; 7.20.

Dadeville

WDLK(AM)—-August 11, 1980: 1450khz; 1 kw-U. TL:N32
5056 W854610.Hrs opn: 5 AM-10PM. Box 188 (36853);
Hwy 280, Jacksons Gap (36861). (205) 825-7878. Dale
Broadcasting Inc. (acq 1-89; $185,000; FTR 1-30-89).
Net: Alabama. Rep: Rgnl Reps. Format: Country. News
staff one; news progmg 5 hrs wkly. Target aud: general.
Spec prog: Gospel 20 hrs wkly. B Walter King, pres; Den-
nis Carter, gen & gen sIs mgr; Thurman Noles, prog dir;
Steve Kelly, mus dir; Grant Lee, prom mgr; Angie Ward,
news dir; Richard Daugherty, chief engr. @ Rates: $4; 2;
3; 2.

WZLM(FM)--Co-owned with WDLK(AM). July 23, 1989:
97.3 mhz; 3 kw. Ant 328 ft. TL: N32 52 58 W85 49 16.
Stereo. Prog sep from AM. Box 909, Hwy 280, Alexander
City (35010). Net: ABC/D. Format: Adult contemp. News
staff one; news progmg 5 hrs wkly. Target aud: 18-55,
Spec prog: Gospel 3 hrs wkly. B Rates: $10; 8; 9; 6.60.

*WDVI(FM)--March 1, 1990: 88.7 mhz; 9 kw. Ant 328 ft.
TL: N32 51 20 W85 46 31. Stereo. Hrs opn: 24. Box 284
(36853). (205) 825-6426. Tallapoosa County Broadcast-
ing Inc. Net: USA. Wash atty: Bill Crispin. Format: Adult
contemp, rélg. News staff one. Target aud: 18 plus. B
Donald Bailey, pres; Philip L. Williams, gen mgr; John
Cleveland, prog dir; Steve Culberson, mus dir; Cassie
Keyes, news dir; Richard Daugherty, chief engr.

WZLM(FM)--Listing follows WDLK(AM).
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- .
Daleville

WRDJ(AM)~Cct 25, 1983: 1560 khz; 5 kw-D. TL: N31 16
35 W85 45 54. Box 81, Mark Donnell Rd. (36322). (205)
598-6751. Edwin Carroll Inc. (acq 4-10-88). Format:
Relg. News staff 1; news progmg 12 hrs wkly. Christians.
Spec prog: Gospel 7 hrs wkly. B Edwin Carroll, pres; Joe
Adams, gen & gen sis mgr, prog & news dir, prom mar;
Linda Fallin, mus dir; Leon Strickland, chiefengr. B Rates:
$9.50; 7.50; 9.50; _.

Decatur

WAJF(AM)-Oct 3, 1953: 1490 khz; 1 kw-U. TL: N34 35
14 W86 59 13. 1301 Central Pkwy S.W. (35601). (205)
353-9230. Brainerd Broadcasting Inc. (acq 8-3-89). Net:
Mutual. Format: QOldies. B Fred Henson, mgr; John
Marusak, prog & mus dir; Bob Crane, news dir; Lee Rob-
erts, production dir; Shirley Ludlow, sls coord & public
affairs dir; Janet Amy, public service dir; Ken Casey, chief
engr.

WAVD(AM)—-May 1935: 1400 khz; 1 kw-U. TL: N34 36 44
W865928. Box248,(35602-0248). (205} 353-0361. R&B
Communications (acq 9-4-86; $228,000; FTR 8-4-86).
Net: CBN. Rep: Riley, Southern. Format: Adult contermnp.
Target aud: 25-54. @Ronald W. Rose, pres, gen & gen
sis mgr; Jeff Ellis, prog & mus dir, prom mgr; Gary Kaye,
news dir.

"WBQM(FM)-May 7, 1975: 91.7 mhz; 3 kw. Ant 300 ft.
TL: N34 3305 W87 03 56. Stereo. Sherman at Riverview
(35601). (205) 353-7951. Bible Broadcasting Network
Inc. (acq 10-19-90; $75,000; FTR 11-12-90). Net: Bible
Broadcasting Network. Format: Relg, educ. B Schuyler
Compton, pres & stn mgr.

WDRM-FM-Listing follows WHOS(AM).

WHOS(AM)~October 1948: 800 khz; 1 kw-D, 215 w-N.
TL: N34 35 55 W87 00 24, Box 789, 401 14th St., SEE.
(35601). (205) 353-1810; FAX: (205) 355-8013. Dixie
Broadcasting Inc. Rep: HNWH. Format: Country. Target
aud: 25-54. BJ. Mack Bramlett, gen mgr; Mark J. Good-
win, gen sls mgr; Timothy Bramlett, prog dir; Terry
Wunderland, mus dir.

WDRM-FM--Co-owned with WHOS(AM). September
1951: 102.1 mhz; 100 kw. Ant 728 ft. TL: N34 49 08 W86
44 19. Stereo. Prog sep from AM. (205) 353-1750. (acq
1976). Net: Unistar. Rep: HNWH. Format: Country. News
staff 5. Target aud: 25-54.

WRSA(FM)—=Nov 23, 1965: 96.9 mhz; 100 kw. Ant8301t.
TL: N34 29 19 W86 37 08. (CP: Ant 1,010 {t). Box 4144,
Huntsville (35802). (205) 498-2634. Paul R. Nielsen. Net:
CBS. Format: Contempbtfimus. News staff one.BPenny
Pyle, office mgr; Allen Moore, prog & mus dir; Paul Peter-
son, news dir; John Hain, chief engr.

Demopolis

WXAL(AM)--Nov 9, 1947: 1400 khz; 1 kw-U. TL: N32 30
08 W87 00 24. Drawer X, U.S. Hwy 80 E. (36732). (205)
289-1400. Southstar Communications Inc. (7-8-86;
$575,000 with co-located FM; FTR 5-12-86). Net: MBS,
Waestwood One. Format: Country, black. News progmg
10hrs wkiy. Target aud: 25-54. @.James Spann, pres, gen
& gen sls mgr; Tom Stipe, prog dir; John Clackum, mus
dir; Dave Baird, news dir; Derrick Robertson, chief engr.
B Rates: $6.50; 6.10; 6.10; 5.30.

WZNJ(FM)--Co-owned with WXAL(AM). 1975: 106.3
mhz; 3 kw. Ant 300 ft. TL: N32 20 08 W87 49 07. Stereo.
Prog sep from AM. {(205) 289-2156. Format: CHR. News
progmg 4 hrs wkly. Target aud: 18-49. B Rates: $9.20;
6.90; 7.80;6.90.

Dixon Mills

*WMBV(FM)-Aug 15, 1988: 91.9mhz; 62 kw. Ant613 1.
TL: N32 07 45 W87 44 16. Stareo. Hrs opn: 24, Box 91.9
FM, Marengo Co. Rd, 30 (367386). (205) 992-2425; (205)
992-2105. Moody Bible Institute Group owner: The
Moody Bible Institute of Chicago (acq 3-31-88). Net:
Moody, USA. Wash afty: Jeff Southmayd. Format: Relg.
News progmg 10 hrs wkly. Target aud: 25-65; general.
Spec prog: Financial 3 hrs, mentai health 6 hrs, sports 1
hr wkly. B Robbie Moore, gen mgr; Donna Phillips, prom
mgr; Alan Kilgore, chief engr.

Dora

WPYK(AM)—~April 1, 1982; 1010 khz; 5 kw-D. TL: N33 48
04 W87 06 42. Box 460 (35062); Route 2, Hwy 78 E. Mile
Marker 73, Cordova (35550). (205) 648-3242; (205) 384-



Alabama Radio

6612. Paul T. Johnson. (acq 6-90). Net: US Radio. For-
mat: Country, relg. News staff one; news progmg 14 hrs
wkly. Target aud: general, community-oriented. BPaul T.
Johnson, pres & gen mgr; Bob Uptain, gen sis mgr; Bill
Purdue, opns mgr & prog & mus dir; Paul T. Johnson,
prom mgr; Ann Purdue, news dir; Jimmy Jones, chief
engr. @ Rates: $12; 12; 12; _.

Dothan

WAGF(AM)~Sep 29, 1932: 1320 khz; 1 kw-U, DA-N. TL:
N31 14 56 W85 23 20. Box 280, Cullman (35056-0280).
(205} 734-3271. Dothan Broadcasting. (acq 8-11-89).

WESP(FM)~Sep 1, 1989: 102.5 mhz; 3 kw. Ant 328 ft.
TL: N31 13 39 W85 21 10. Stereo. Box 5707 (36302).
(205) 671-1025. FAX: (205) 794-6155. Broadcast Asso-
ciates Inc. Format: Adult contemp. News staff 2 ll Steve
McGowan, pres & gen mgr; Gil Anthony, prog & mus dir;
Melanie Boyd, prom mgr; Joy Berry, news dir; Jeff Baxter,
chief engr.

*WGTF(FM)--September 1988: 89.5 mhz; 5.5 kw. Ant
213ft. TL: N31 14 02 W85 26 02. 308 Westgate Parkway
(36303). (205) 794-4770. Dothan Community Educa-
tional Radio Inc. Net: US Radio. Format: Traditional
Christian. B Jeff Blodgett, gen mgr.

WGZS(AM)~Not on air, target date unknown: 700 khz.
Box 936, Drew Rd. (36301). Holy Ground Broadcasting.

WOOF(AM)—-Feb 17, 1947: 560 khz; 5 kw-D, 117 w-N.
TL:N311305W852110. Stereo. Progsep from FM. Net:
MBS. Rep: Roslin. Format: Black/gospel. B Rates: $10;
8;10; 8.

WOOF-FM--Sep 18, 1964: 99.7 mhz; 100 kw. Ant 1,021
ft. TL: N31 15 07 W85 17 12. Stereo. Box 1427 (36302).
(205) 792-1149. WOOF Inc. Format: Adult conternp.
Spec prog: Oldies rock 'n’ roll 8 hrs wiiy. B Agnes W.
Simpson, pres & gen mgr; Michael D. Holderfield, chief
engr. B Rates: $36; 27; 36; 15.

*WRWA(FM}~December 1985: 88.7 mhz; 50 kw. Am 500
ft. TL: N31 12 30 W85 36 51. Stereo. Hrs opn: 6 AM-mid-
night. Wallace Hall, Troy State University (36082). (205)
566-5814. Troy State University. Group owner: South-
eastem Public Radio Network. Net: NPR, Amer Pub. For-
mat: Btfimus, class, news. Newsprogmg 25 plus hrs wkly.
Target aud: general. Spec prog: Jazz 5 hrs wkly. B Dwight
Cleveland, dir; John McVay, gen mgr; Judy Davis, office
admin; Sandy McKinney, prod coord; Wendy Price, pub
affrs coord; Steve Holmes, opns/news coord; John Brun-
son, chief engr.

WTVY-FM=Sep 20, 1968: 85.5 mhz; 100 kw. Ant 1,078
ft. TL: N31 15 16 W85 15 39. Stereo. Box 1089 (36302).
90 Church St., Webb (36376). (205) 792-0047. FAX:
(205) 793-3947. Woods Communications Group Inc.
(groupowner). Net: ABC/D. Washatty: Jack Kenkel. Rep:
McGavren Guild. Format: Country. News staff one; news
progmg 7 hrs wkly. Target aud: 25-54. Spec prog: Farm
10 hrs wkly. B Charles Woods, pres; Linda Prescott, gen
& gen sls mgr; Roy Fox, prog dir; Alan Rice, mus dir; Ted
White, prom mgr; Gary Bruce, news dir; Oscar Lanman,
chief engr. M Rates: $115; 96; 115; 65.

*WVOB(FM)—Dec 8, 1988: 91.3mhz; 2.5 kw. Ant 328 ft.
TL: N31 10 57 W85 24 21. Box 1944 (36302). 2311
Hodgesville Rd. (36301). (205) 793-3189. Bethany Bible
College and Bethany Theological Seminary inc. Format:
Educ & relg. News staff one; news progmg 6 hrs wkly.
Targetaud: general; college students & religious commu-
nity. @ Dr. H.D. Shuemake, pres; Dr. Steve A. Shuemake,
gen mgr, Samuel Shuemake, prog & mus dir; Dr. Evelyn
Shuemake, prom mgr; Lynn Miley, news dir; Charles T.
Wooten, chief engr.

WWNT(AM)--April 30, 1947; 1450 khz; 1 kw-U. TL: N31
13 10W85 22 14. Box 1828, Rt. 4, No. 382 (36303). (205)
792-2161. Dove Broadcasting (acq 6-10-83; $115,000;
FTR7-4-83). Format: Contemp Christian. B Lamar Tram-
mell, pres & mus dir; Brenda Huff, gen mgr; Grant Snell,
prog dir; John Hubbard, chief engr. Bl Rates: $8; 8; 8; 4.

Elba

WELB(AM)-Nov 16, 1958: 1350 khz; 1 kw-D. TL: N31
27 10W8604 00. Hrs opn: 11. Box 98-H, Rt. 5, North Troy
Highway (36323). (205) 897-2216, (205) 897-2217. FAX:
(205) 897-3694. Elba Radio Co. (acq 3-4-76). Format:
Oldies. News progmg 6 hrs wkly. Target aud: general.
Spec prog: Gospel 12 hrs wkly. B William D. Holderfield,
gen & gen slsmgr; Michael Holderfield, chiefengr; Darrell
Holderfield, mus dir. @ Rates: $3.80; 3.50; 3.80; _.

WZTZ(FM)--Co-owned with WELB(AM). Oct 1, 1986:
101.1 mhz; 640 w. Ant 682 ft. TL: N31 24 41 W85 57 32.

Stereo. Hrs opn: 19. Prog sep from AM. Format: Hit coun-
try. News progmg 6 hrs wkly. Target aud: general. B Je-
rome Jackson, prog & mus dir. B Rates: $15.20; 13.20;
15.20; 13.20.

Enterprise
WDJR(FM)-Listing follows WLHQ(AM).

WKMX(FM)~Nov 27, 1974: 106.7 mhz; 100 kw. Ant
1,068 ft. TL: N31 24 41 W85 57 32. Stereo. Box 840
(36331); 100 N. Main St. (36330). (205) 347-2278. FAX:
(205) 393-2141. WKMX Inc. (acq 8-79). Net: ABC/C, AP.
Format: Adult contemp. News progmg 2 hrs wkly. Target
aud: 18-49;