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HE is either the initiator or chief endorser of every worthwhile project for
local betterment. When peopie want something done, they give the job to a
busy man, and he is the man. Then he in turn sells the project back to the
people. lt's essentially a selling job, and he puts the same intelligence and
drive into the job that he gives to his own business. When he speaks he is
listened to with respect because he is always associated with successful
undertakings.
There are Yankee Network stations in 21 New England cities.
Each of these stations is like a leading citizen. It is called on to par-
A CCEP TA N CE ticipate in every civic enterprise. When patriotic committees wish to get
" a message to the people quickly and forcefully, they turn to the local

Yankee station.

The Each station is thus closely identified with the civic life of the community.

YA NKE E lts part is essentially a selling job. And whether it is participating in a
ETW ORK’ S patriotic or Ioc'al business promo‘h?n. it has. earned the good?nll and refpeci

N of the community. It has the loyal listenership of that community, and this ac-

FO UN D A TI 0 ceptance is a vital part of its sales influence in purely commercial broadcasts.

When you are making up your advertising schedule for this market,
consider the long established acceptance of these 21 stations, that give
you a sales grasp of all New England.

me YANKEE NETWORK, inc.

Member of the Mutual Broadcasting System
21 BROOKLINE AVENUE, BOSTON, MASS. EDWARD PETRY & CO., INC., Exclusive Notional Sales Represeniaiive

) 3 ed every Monday, 53rd issue (Year Book Number) published in February by BRoaDCASTING PUBLICATIONS, INC., 870 National Press Building, Washington, D. C. Entered as
s i ' second class matter March 14, 1938, at the Post Office at Washington, D. C., under act of March 8, 1879.
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ILOWRLIY

With the same principles of service and policies as WLS Chicago, KOY and the
Arizona Network (KTUC Tucson, KSUN Bisbee-Lowell) are doing a similar

fine job in southern Arizona, in the wealthy agricultural and industrial counties of

Arizona — the counties where 90% of the state’s retail dollars are spent!

KOY, key station of the Arizona Network, received 200,000 letters in 1942. Nothing
quite proves listening like letters from the audience. Then you know they listen —
and respond. The Arizona Network has that kind of audience — responsive and /oyal.
Of course, it should; it’s been “brought up” by the WLS folks, who have quite a record
for building a loyal and responsive audience. And KOY and the Arizona Network
also get the same kind of results! For proof of results, ask the John Blair man.

-
KSUN

ﬂ
‘KTUC

Bisbee-Lowell TUCSON
1230 Kilocycles 5 0 1400 Kilocycles
250 Watts

o 250 Watts
N KILOCYCLES ),

~MANAGEMENT AFFILIATED WITH WLS, THE PRAIRIE FARMER STATION, CHICAGO—REPRESENTED BY JOHN BLAIR & COMPANY
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CONEUDENGLE

! I ‘he aerialist lets go her flying trapeze — swings into space — completely confident
that her partner will swing into position at the right moment.

The story of WLS and its listeners is comparable. WLS is a friendly station in which
our listeners have complete confidence. Helpful service to listeners and their organiza-
tions is the backbone of our activities. For nineteen years, WLS has worked closely
with the homes and farms of Midwest America. Well-balanced programs, practical
and authoritative information, news, culture, spiritual guidance, and homespun enter-
tainment. Commercial messages are carefully censored. Our deepest concern is main-
taining listener confidence. And that confidence naturally extends to any product
associated with our name.

690 KILOCYCLES
50,000 WATTS
BLUE NETWORK

w * The
+* * ;;‘*)t . "PRAIRIE
' ' * " FARMER %
STATION [l
REPRESENTED BY BURRINGE ?). BUTLER * *
JOHN BLAIR & COMPANY Besivan] _
GeeENxx SNypER #

Manager

MANAGEMENT AFFILIATED WITH KOY, PHOENIX, AND THE ARIZONA NETWORK — KOY PHOENIX * KTUC TUCSON * KSUN BISBEE-LOWELL
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This 1s WIBW

“This is WIBW?", says the head of a well-known agency who sent us this picture.
‘To me”, he continues, “it typifies the friendly understanding that exists between you
and your listeners.

"I used o be amazed at this relationship—the instant, whole-hearted response of
your listeners. Then I visited WIBW and it was no longer a mystery.

‘Throughout your entire organization, 1 felt the sincerity of your efforts to be a
good neighbor . . . to render a real service . . . to make lasting friends throughout six
states.

R

“And you are their friends. Sitting in homes hundreds of miles from Topeka, we
tuned in your sharp, easily-heard 580 kc signal. I heard these every-day folks call each
announcer and eatertainer by his first name. I watched them accept sales messages as
the personal recommendation of one friend to another.

“No wonder WIBW gets such consistent resules for its advertisers, You have built
an enviable personal relationship that makes you a part of the daily life of your listeners.
Never let it escape.”

We won't—WIBW,

W I B W The Voice of Kansas
in Topeka S
BEN LUDY —General Manager
Represented by Capper Publications, Inc.

:ﬁf’ﬂ'&'f' ;“_’;:2” _;--""‘
N SR

BROADCASTING ¢ Broadcast Advertising 1943 Yearbook Number + Page 5
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radio ._____ e ____ 286-30B

International stations & in 306

Stations of—

By call letters - 313-814
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{(Continued on page 8)
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there’s no “’p.u'ruttln;. at
WINX .... we’re not just
“squnawking’’ . ... we can
prove that :-

WINX...
broadeasts more NEWS,

WINX...
plays more MUSIC,

WINX...
has more local ADVERTISERS.

WINX...

has a larger sports AUDIENCE,

WINX...
is a better BUYdollar for dollar
than any other station in Wash-

BE WISE, follow the advertising
of the local merchant and you'll
find the market on WINX, “the
FIRST station with plus cover-
age in Washington."

“Washlngfon s Own Station”

WASHINGTUN D.C.

* 1340 KC *

Representative:- THE WALKER COMPANY
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IN ST. LOUIS

A DISTINGUISHED
BROADCASTING STATION
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_DIRECT ROUTE TO AMERICA’S NO. 1 MARKET

The Travelers Broadcasting Service Corporation
o
Member of NBC and New England Regional Network

Represented by WEED & COMPANY, New York, Boston,
Chicago, Detroit, San Francisco and Hollywood
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This new antenna by G, E., with circulor bays, elim-
inates the wusual complex, costly structure, yet
radiates energy uniformly, It is an example of Gen-
eral Electric engineeting leadership in FM equipment.

AMONG owners of frequency-modulation re-

ceivers, a large majority like the quality of FM

| reception. For example, 85 per cent say it is

G' E' WENT Tu THEM AND FUUND 0UT- better than regular broadcast reception, and 91
per cent would recommend it to their friends!

— These are facts and figures taken directly from

a survey made for General Electric in 14 cities
by an independent research organization. Among
owners of General Flectric FM receivers, the
approval registered was even greater.
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The research organization went directly to
private homes for its findings. It sought and
obtained answers from both FM and non-FM
owners of high, medium, and low cost sets. The
answers took on a pattern of telling significance.

Seventy-eight per cent of the non-FM owners
rated virtual freedom from static and better
tone quality as the outstanding FM advantages.
Eighty per cent of FM owners emphasized these
same advantages also,

FM Receivers o FM Broadcast Apparatus e
NO OTHER MANUFACTURER

FM Broadcasting e FM Police Radio e
OFFERS SO MUCH FM

Today G. E. is building FM transmitting and
receiving equipment for war purposes only, with
the same precision and skill that characterize
all of its electronic devices. When peace comes,
General Electric FM equipment will be more
than ever the best that money can buy! . . . For
detailed information on the FM survey, write
for booklet, entitled “What the Consumer Thinks
of FM.” to Radio, Television, and Electronics
Department, General Electric, Schenectady, N. Y.

www americanradiohistorv. com
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EXPERIENCE

GENERAL @3 ELECTRIC
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SONOVOX makes sounds talk—in words '

It has already put the “voices” of foghorns,
locomotives, auto horns, airplanes into words
for prominent radio advertisers—

Janet Eberhart. Staff
Artieulator, demonstrating
Sonovez

— has proven 1ts ability greatly to increase the
effectiveness of radio for soap, railroads, auto-
mobiles, shoes, headache remedies, etc., etc. —

—and when used to increase the effective-
ness of chain-breaks and one-minute an-
nouncements, Sonovox plugs have pulled
literally thousands of fan letters!

Once heard, Talking and Singing Sound by  J4
Sonovox is never forgotten. Sonovox Slogans |
become radio trade-marks, as exclusive and
as easily recognized as any printed trade-mark.

We can help you to devise dynamic Sonovox
applications that will multiply the value of
radio for your clients. You tell us your mer-
chandising picture. We'll put it into sounds
and words that sell. Drop us a line—today!

WRIGHT-SONOVOX, INC. Ly

*Talking and Singing Sound”
\4% CHICAGO . . ., NEW YORK . . .. HOLLYWOOD
f‘* kS FREE & PETERS, INC,, Exclusive National Representatives

CHICAGO: . Alivhigan HEW YORKI 197 Paré Ave SAM FRANCISEO: (¢ Suins HOLLYWOOD: ¢ 5ra M, f:.:.r'.f;.;.lj ATLANTA: 3

f'-"hh" -5'-1’-1 Flaea 54131 . Surrer 4353 Glsdstone 3949 - Ml
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Broadcast Advertising in 1942

introduced into the advertising

field by reason of wartime con-

ditions, broadcast advertising
volume continued to increase during
1942 and reached a new high of
$191,000,000 net time sales accord-
ing to estimates based upon pre-
liminary information available at
this time." Since net time sales rep-
resent gross billings less frequency
and promotional discounts, they are
the gross receipts of the industry
from the sale of time. It should be
noted that net time sales, as used
herein, are receipts before the de-
duction of agency commissions,
agency commissions being consid-
ered to be an expense of sales,

Since in recent years net time
sales have accounted for approxi-
nately 92% of the medium’s rev-
enues, it is quite probable that
the total receipts of the radio in-
dustry from operations in 1942 were
in the neighborhood of $199,000,000,
although receipts from the sale of
talent and miscellaneous income are
extremely difficult to estimate.
These receipts do not include direct
expenditures for programs and tal-
ent—ag contrasted to expenditures
for time—made by advertisers.
Since these probably run in the
neighborhood of $40,000,000 to $45,-
000,000 annually, the total expen-
ditures for American radio pro-
gram service in 1942 probably were
between $230,000,000 and $235,000,-
000.

Net time sales for various por-
tions of the radio advertising medi-
um were divided as shown in Table
I

IN SPITE of the uncertainties

Radio advertising volume in-
creased 6.1% over the 1941 level
during the year just closed. This
was slightly less than half the rate
of increase during 1941 over the
preceding year.

Radio was the only medium to

1Net time sales estimates have been
based primarily upon data for representa-
tive stations, together with information
secured from certain networke,

Table 1
RADIO NET TIME SALES 1941-1942

. % 1942 %
Clase of Busginess 19414 Total (Eatimated) Total
Natlona] network -o---. e ceeea. § 79,621,534 44.3% $ 86.500,000 45.3%
Regional metwork ... . _____ —ee 2,752,078 1.5% 3.000,000 1.6%
National & regional non-network _____ 45.681,959 25.4% 49,500,000 25.9%
a e G S S 51.607.661 28.8% 52.000.000 27.2%
Total net time sales ... . ... $179,753,217 100.0% $191,000,000 100.0%

1 Source of 1841 statistics: FCC reports.

come through the first year of the
war comparatively unscathed with
regard to its economic position, all
other media having experienced
losses during the year. Newspaper
advertising lineage decreased
slightly more than 5% as conpared
to 1941, the heaviest declines tak-
ing place in automotive advertising
which was eut by more than half.
General advertising as a whole,
however, gained approximately 1%.
Monthly magazine volume dropped
10% as compared to 1941, adver-
tising in women’s magazines de-
creased approximately 5%, while
advertising in weekly magazines
fell off about 1.5%. Outdoor adver-
tising decreased in the neighbor-
hood of 18%.

Trends Within Medium

With the exception of weakness
in the local sponsor field, gains on
the part of various portions of the
radio advertising medium were
about equal. Net time sales of na-
tional networks rose approximately
8.5% above the 1941 level, while
regional network advertising in-
creased in the neighborhood of
9.0%. For the first time in several
years the gain in national and re-
gional non-network advertising was
less than that in the national net-
work field. Net time sales to na-
tional and regional non-network ad-
vertisers in 1942 were 8,19 above
the 1941 level, as compared to an

BROADCASTING ¢ Broadcast Advertising

increase of 22.9% in 1941 as com-
pared to the preceding year.

Local advertising in 1942 re-
mained at approximately the 1941
level, rising no more than 0.5%.
The weak showing in the local field

Official Count of U. S.

Broadcasting Stations
(From records of FCC)

Jan. 1, 1922 _______________
March 1, 1923
Oct. 1, 1924

*Feb, 23, 1927
July1,1928 _______ ___ ____
Nov.9,1929______ __________
July 1, 1930
July1,1931 _________ _______
Jan. 1,1932______ __  ______

* Federal Radio Commission inkes
over regulation from Dept. of Com-
merce.

t Federal Communications Commis-
sion replaced Federal Radio Cominis-
sion July 11, 1934,

undoubtedly has been due to dis-
locations of retail trade and of the
service industries, as well as to the
problems confronting smaller dis-
tributors, all of which constitute
important segments of local radio
advertising volume.

By Class of Station

While limitations of sample do
not permit detailed analysis of the
trend as to radio advertising vol-
ume by class of station, neverthe-
less a number of trends seem to be
reasonably clear. The majority of
stations which are situated in pri-
mary and secondary markets of any
importance seem to have continued
to experience gains in net time sales
velume. On the other hand, losses
quite probably have been experi-
enced by a large number of limited,
day and part-time stations of the
regional and local classes, as well
as by unlimited time local stations
situated in uneconomic markets.
These marginal stations lead a con-
tinuously precarious existence and
naturally are the first to suffer
when advertising volume either be-
gins to grow more slowly or to
show an actual decline.

National non-network advertis-
ing seems to have grown relatively
more rapidly over local unlimited
time stations than over any other
class during the past year, increas-
ing between 10% and 156% as
against 1941. Advertising by this
type of sponsor seems to have in-
creased between 7% and 10% over
clear channel and regional unlim-
ited time stations. Fairly heavy de-
clines in national and regional non-
network business probably have oc-
curred in the case of many limited
time, part-time and daytime re-
gional and local stations,

Local advertising volume seems
to have increased to a somewhat
greater degree over clear-channel
stations than over stations of any

1943 Yearbook Number ¢ Page 13
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RETAIL RADIO SALES IN THE UNITED STATES, 1922

- 1942

(Complled for the 1943 BROADCASTING YEARBOOK by O. H Caldwe!ll. Editor of “'Radio Retailing Today")

Total Sets Sold

Number Value
100.900 $5.000.,000
560 .000 15,000,000
1.500 .000 100 000 .000
2 .000.000 165.000 .000
1.750.000 200,000,000
1.350.000 168 .000 ,000
3.281 .000 400,000,000

4 .428 .000 600 ;000,01
3 827 800 300,000 .000
3 .420,000 226 .000 ,000
3 .000 .000 140,000 ,000
3 806 ,000 230,099 .000
4,084 ,000 270 .000 .000
& ,026 .800 830 .192 .480
8 .248.000 450 .000 ,000
8.064 .780 450,000,000
7.100 .000 250 .000 .000
10,638 .000 355,000,000
11.150.000 880.000.000
13.100, 000 460.000,000
4,400,000 154,000,000

* Figures for sets include value of tubes in receivers. Totals include exports,

+ Includes home-built seta,

Totai Tubes Soid

Number Value Number
1.000 .000 $6.000 .000
4.500.000 12 .00¢ .000
12 .000 .000 36 .000 000
20,000,000 48 000,000
80.000.000 58,000,000
41.200.000 67.300 .
1200 . 110,250 000
69.000 .000 172 .500 000
52,000 .000 600
53.000 .000 69 .550 000
00 ,000 48 .730 .000
59 .000 .000 4% .000 ,000
58 .000.000 36 .600 .000
71.000.000 50,000 ,000
0. 68,000 .000
91,000,000 85 .000 .000
80 .000 .000 105 ,000 ,000
98 .000 .000 120,000 ,000
110,000, 000 110.000.000
180.000.000 143.000.000 a
87.700,000 96.000.000 350,000

Auto Seis Sold

Total Sales of
Broadcast Iteceivers,
Tuhes, Batieries, Paris

Valus

$60 ,000,000
136 .000 000
000

Value

300, 1000 .000
350 .000 .000
370,000,000

60,000,000
70,000,000
12.250.000

000
360 1000,000

In recent years, replacement tubes have run from 25% to 409 of total tube sales.

Homes with Auto Sets
Radio Sets in Use Total Radio
Sets in Use
Number Number inU. 8.

60 000 1400 ,000
1.000 .000 11 .500 000
2,500 .000 3.000,000
3.500 .000 4 .000 ,000
& .000 .000 5.000 ,000
6 .500.000 6.500.000
7 .500,000 8 .500 .000
9,000 .000 10,500,000

12.048 .762 13 .000 ,000
14,000 .000 15,000,000
16,809,562 18 .000 .000
20,402,369 22,000 .000
21,456 000 28,000,000

868, 30,500 .000
24,600,000 33,000,000
26,666 .500 37,600,000
27,500,000 40.800.000
28,700,000 45,200,000
29.300,000 50,100,000
30,300,000 56.000.000
30,800,000 8,750,000 69,340, 000

Al figures are at retail valy e,.\

4

other class, although trends in this
respect are not entirely clear at the

present writing. Local sponsorship.

over unlimited time regional sta-
tions seems to have held its own,
while there probably has been a
slight decline in this type of busi-
ness over local unlimited time sta-
tions. Declines probably again have
been heavy in the case of limited
and daytime stations.

Relative Importance

There has been little change in
the relative importance of the vari-
ous basic types of radio advertis-
ing. The proportion of total net
time sales represented by national
network advertising rose from
44.3% in 1941 t2 453% in 1942.
This is a usual concomitant of peri-
ods in which radio advertising
growth slows up or declines, due
to the greater stability of national
network advertising sponsorship.
The percentage of total net time
sales represented by national and
regional non-network advertising
rose from 25.4% in 1941 to 25.99%
in 1942, while that represented by
local advertising declined from
28.8% to 27.2% over the same
period.

Net Time Sales, 1937-1942

Net time sales over the last six
years are set forth in Table iI. On
the basis of trends indicated in the
table it would seem safe to agsume
that radio advertising volume in
1943 will be comparatively stable
and that few important increases
w’ll ceeur during the year.

TABLE II
Total Radio Net Time Sales
(1937-1942)
% Change
Net time from
Year sales Previous yr.
1937 _ _ $117.903.,973 R
1938 - 117.379.457 — 0.47,
1939 129,968,026 +10.7%,
1940 155,688.247 +19.7%
1941 . 179.753.217 +13.3%
1942 - 191,000,000 + 6.1%
(Estimated)

Estimated Gross Billings

Estimated gross billings for the
radio industry were $254,800,000
for 1942. The nature of fresa bill-
ings should clearly bz kept in mind;
for these billings are a fictitious
figure of use only in making quick

comparisons with the advertising
velume of other media and for ihe
purpose of establishing trends as
to the use of radio by wvarious
classes of industry and trade. Due
to the great variations in discount
structures between niedia — and
even within the radio fiell its:1f—
it usually is impossible to secure
adequate net time and spic2 rales
figures. Consequently gress billings
represent the one-time rate of
periodicals or radio stations and
networks multiplied by the numbar
of times the medium is used. Ob-
viously, therefore, no advertisiny
medium ever receives its gross bill-
ings as dollar receipts: and it is
incorrect to use these figures as a
final measure of advertising vol-
ume. However, they are the bast
figures which are available during
years prior to the biennial Census
reports for the printing and pub-
lishing industry.

TABLE I1II
Estimated Gross Billings

(1942)
Estimated

Clasa of bus nesa groas billings
Natiorn-} network ___________ $118,200,000
Rgional network ___.__ . __ --  3,300.000

National & r-gional
non-nztwork ____________... 69.570.000
Loes)l o . 63.800.000
Total gross billings ______ $254.820.000

National Network Advertising
By Class of Business

Estimates of gross billings have
been made even more difficult dur.
ing the past two years by the fact
that the National Broadcasting
Company has discontinued issuing
figures of this type. However, until
the radio br:adeasting industrv re-
vives some form of service which
will make it possible for networks,
stations, adverlisers and agencies to
determine the trend in the use of the
radio medium by different classes
of business, the following network
estimates — inadequate as they
are—will be the only guides avail-
able on this important phase of

radio advertising. Estimated gross
billings for national network ad-
vertising by type of sponsoring
business for the year of 1942 are
found in Table IV:

TABLE 1V

Estimated National Network Gross
Billings by Product Groups

(1942)

Product Groas %

group bi linga total
Automotive reeeee— § 47TT0.000 4077
Clothing & dry soods 954,000 0.8%
Cenfectionary & soft

drinks .. _. 5.538.000 4.7%
Drugs & toﬂet guods - 32,395,000 27.57%
Financ'al & insurance 1,120,000 0.9%

Foods & food beverages 26,204,000 221
House furnishings &

equipment __ .._... 1,680,000 13%
Jewelry & silverware -_ 209,000 0,29
Petroleum products &

fuel e 8,266,000 2.7%
Publications _.... __.. 1,410,000 1.2%
Radios. phonographs,

ete. . amem ameee 908,000  0.7%
Soaps & houschold

Bupplies oo 13,961,000 11.89
Tobacco products 18,176,000 16.4%
Travel & hotels __ 102,000 0.1%
Pelitical - = 61,000 0.1%
Miscelianeous - - 7,457,000 6.5%

Total gross billings _$118,200,000 100.0%

Probably the most interesting
item with regard to Table IV is the
great stability shown by the prin-
cipal network sponsors during the
year of 1942, Cigars, cigarettes and
smoking tobacco, drugs and toilet
goods, foods and food beverages,
and soaps and household supplies
account for slightly more than
three-quarters of national network
radio advertising. As far as can
be determined, the advertising of
the two most important of these
groups—f{ood and the drug and cos-
metic group—remained compara-
tively unchanged. Network gross
billings of the drug and cosmetic
group seem to have risen about 2%
over the 1941 level, while those
of the food group increased between
1.5% and 2.0%. Soaps and house-
hold equipment advertising over
national networks seems to have
remained unchanged in volume dur-
ing the past year. Of the four
groups menticned above, only to-

EDITOR'S NOTE:

De. Heruan 8. Hetlinger. azsaciate professar of marketing.

I nicersity of Peansylvania. now on lewve swith the Qffice of Wer Infurmation.
haz xerved ax BROADCASTING'S economist in the preparation of the Yearbook's
unnnal aualysiz of bromdvaxt advertisiug, This year, beeanse of his €lorernment
work., he wax nat available for thix essignment, hat the methods employed by

Dr. Hettinger zince 19335,

and whiek have shown a rewarkable degree of ne-

cnracy, werve axed in projecting this analysis.
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bacco showed any material increase
in national network expenditures,
volume in this instance rising be-
tween 15% and 20%.

Automotive advertising over na-
tional networks increased about
15% during the year, probably due
mainly to the increased use of the
medium for good will and institu-
tional purposes.

Confectionery and soft drink ad-
vertising showed one of the most
important gains of all product
groups, rising approXimately one-
third above the 1941 level. Publi-
cations advertising also rose in the
neighborhood of one-third during
the year.

National restrictions on non-
essential driving for the purpose of
conserving the nation’s rubber sup-
ply were reflected in the marked
decline of gasoline company adver-
tising over the major networks. Ad-
vertising volume for this product
group decreased about 459% from
the 1941 level.

Network financial advertising
probably increased 10%, while trav-
el advertising, a comparatively
minor item, rose about 15%. Jew-
elry and silverware advertising, on
the other hand, dropped off about
one-fifth. House furnishing and
equipment advertising, reflecting
limited stocks of consumers goods
in this field, dropped off about one-
fifth from the 1941 level.

Estimated gross billings for the
radio industry as a whole, based
upon calculations by Paul F. Peter,
NAB director of research, and Dr.
Herman S. Hettinger, for the peri-
od 1927-1941, and BROADCASTING'S
estimates for 1942 are in Table V:

TABLE V
Estimated Radio Gross Billings
(1927-1942)

National

Year Networks Others Total

1927 _ $ 3,833.000 987,000  $4.820,000
1928 10.227.000 3.873,000  14.100,000
1928 __ 19,196,000 7.604,000 26,800,000
1930 _. 27,694,000 12,806,000 40,570,000
1931 _0 37,692,000  18.498.000 56,000,000
1932 __ 30.107.000 22,793,000 61.900,000
1983 __ 31,616,000 25.484.000 57,000,000
1934 __ 42.669.000 30,228,000  72.887.000
1935 __ 49,315,000 38,209,000 87,524,000
1936 __ 59,671,000 47,880,000 107.551.000
1937 __ 68.828,000 75.314.000 144,142,000
1988 71,728,000 78.8380.000 150.i18.070
1999 _ B3.114.000  88,000.000 171,114,000
1940 _. 96,456,000 111,500,000 207,956.0%0
191 104990, 000  130.700.0n0  237.400.000
1942 118,200,000 136.600.000 254.800.000

BROADCASTING o Broadecast Advertising
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December’ I94Is‘““

: w.,k;z:.e.

Decemher7 I942 on GBS

In the first full year of America’s participation in
the war, the Columbia Broadcasting System

communicated to the American people...

- 6,471 WAR PROGRAMS
-'723 WAR ANNOUNCEMENTS
»158 WAR NEWS BROADCASTS...
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..including such distinguished and special
original war enterprise programs as:

SOLDIERS 'wuﬂmas ~ Over 36% of tut’zil network
\ | hours were devoted to
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THE 22ND LETTER

ELLO FROM HAWAII

THE COMMANDOS

-

“Listener reaction definitely indicates that Americans gen-
erally are beginning to realize that neither the United States
nor the world can again be the same as before the war. The
world can be worse or it can be better and radio will be
expected and ready to do a lot to make it better. Radio is,
therefore, pledged in a very practical sense to the ideals
and hopes of our troops and our people.

“The skills which radio has now mobilized for the war
were developed through the years of peacetime broadcast-
ing under the competitive American system. It is a natural
rather than a remarkable adaptation that has taken place.
American radio is a great national asset in wartime in direct
proportion to the inherent merits of the system in normal
times. Competition has given the U.S. the largest single
reservoir of trained radio personnel, equipment and know-
how possessed by any one country. This is the unique accom-

plishment of a free radio in a free country.”

From the annual statement of

WiLLiam S. PALEY, President

THE COLUMBIA BROADCASTING SYSTEM

www americanradiohistorv com


www.americanradiohistory.com

’ National Networks’ Gross Monthly Time Sales, 1927-1942

NATIONAL BROADCASTING COMPANY NETWORKS

1927 1928 1929 1930 1931 1932 1933 1934 193 1936 37
JANUARY . vt eieans $270,949 $651.015  $1,004.874  $1,418.979  $2,026.860  $2.635.447  $1.863.885  $2.391.667  $2.895.087  $2,681.815  $3.541,999
February . || 252, 195 626.176 1,074,834  1.847.847  1.924.77B  2.571.609  1.742,784  2.211.637  '2.758.318  '2.714.300  '3.295,
816. 168 726,787  1.240.102  1.652.620 2,164,434 2,864,783  1.997.463 2,507,890 8,025,308 3,037,873 3 614,288
273,208 674.354 1,193,922  1,574.528  2.195.880  2.649.892  1.690.177  ©.373.890 2,682 143  2.741.928  3'277°837
257,981 701029  1.192.930  1.731.409  2.101.525  2.305.448  1.662.887  2.475.173  2.685.211  2.561.790  3.214.81%
2411030 600,566  1.014.361 1,509,224  1.981.155  2.081.466  1.512.1839  2.177.857  2.380.845  2.023.456  3.003.3
£28. 656 575,338  1.014.037  1.692.680  2.027.975  1.625.433  1.370.993  1.864.420  2.208.935  2.429.983 2,707,450
195,143 596,200  1.029.950 1,612,284  1.892.427  1.745.338  1.407.843  1.785.566  2.021,366  2.422.431 2 784,977
264.725 660.740  1.234.196  1.643.581  1.951.826  1.807.795  1.855.606  1.860.186  2.168.817  2.886.637  2.850. 581
368,111  1.101.411  1.483.284  1.972.414  2.818.091  2.063.278  2.180.046  2.775.481  2.779.557  5.696.489  5.339,739
e 91,711 9641864  1.413.861 1,800,532  2.475.906  1.953.953  2.188.842  2.683.494 3,655,100 468,728 3.381.346
DeCemBEL « o e ermnens 699,232 892,858 1,433,931  2.037.785  2.596.185  2.000.464  2.324.561  2.776.436 898,793  3.55R.590  3,639.086
Totalsevnivns.. $3,760.010  $8,780.333  $14.310.382  $20.088,.887 $25,607.041  $26,504.891 $21.452.732  $27,833.616  $31,145.931 §34.523.950  $38,681,286
COLUMBIA BROADCASTING SYSTEM
1928 1929 1930 1931 1932 1933 1934 1938 1936
$32.736 $274.324 $644.685 $692.114  $1.348.842 $341.465  $1.405.958  $1.765.949  $1.001.028  $2.378 620
99847 322,355 592943 750,621 1.819.414 384 9 1.387.823  1.654.461 1.909 14 44,817
93 492 00,872 726.098 1,110,526  1.436.050  1.016.102  1.524.904  1.829.558  2.172.882 2,569,716
138,831 107,693 705.442 1,076,103 1 715,487  1.871.601  1.616.38  1.950.939 2 563478
84,230 400,837 642,782  1.065.852  1.325.994 E24.206 1260887 L28U4ss  ITSISIT  2.5605ss
78,400 319413 592,248  1.057.230 915.830 553.0 925.939 1,066,729 1502'7 2,476,
72,800 322,171 . 877,366 591,188 445,414 630,290 9101470 1,202,775  1,988'412
August, ..o oo 83,600 325,040 892,673 774,518 540,342 499638 513.315 879°019 ‘232,588 1,955,280
September. . .| 119,336 395,290 535.760 947138 685,166 547,203 700,491  1.086.800 1,838,932  2.028.585
October. ... : : 158,368 503 753 792.833  1,099.717 972.958  1,125.198  1.752.601  1.930.512  2.754.808  2.505 485
November . . » 200,032 535,365 776,304  1.247.248  1,105.895  1.277.459  1.682.958  1.722.890  2.429.917  Z.854.478
December.’.. 11 00 $78.366 214,536 678,176 772,922 1.197.106  1.005.229  1.872.716  1.674,087  1.885.977  2.483.858  2.785.618
Total,coersnans $72.500 $1.447.308 ¥4.785.981 $7.60% 203 $11.895.039 $12.601.885 $10.083, 566 $14,825.815 $17.837.804 $23. 168,148 $28.722,118
MUTUAL BROADCASTING SYSTEM
1938 1937 1938 1939 1940 1941 1942
$157.721 $140.769 $269, 894 $315,078 $317.729 $505.260  $1,024.511.74
162,858 154,844 2537250 276,605 337,649 442,170 938.185.39
191487 170511 532 877 306,976 390,813 518,780 1.063,444 .35
139,936 189,106 189845 262,626 4 480,220 904.845.13
09 100' 154 194.201 7 392186 508,929 '744.84
104,612 75,024 202,412 228186 239'478 534,513 865.872.17
109,562 64,662 167,108 1 235,182 B12.745 531.805.41
X : 122,066 66,854 164.626 205,410 227,865 532,053 518.225.36
168,925 91,608 200,342 210,588 283 463 529,015 707.283.54
$180.374 271,629 17,714 347,771 428,221 784.676 839.824 772.221.29
173,411 . 227.545 167,661 360,929 327045 627,562 958.938 910.167.60
175.801 193,496 117,168 337,369 317,699 576,988 948,493 861.814.87
$529.086 $1.979.146 $1.455.070 $2.920,32¢ $3.329.782 $4.767.054 $7.300.955  $9.636,122.49
R = T
NATIONAL BROADCASTING COMPANY—RED*
5,000 Watts 1940
e 5 Jamuary .. 222 s32llel 83456303
‘ebruary . . 501, 957, .226,
Day and Night March 2.828.777  3.207.992 3,338,440
April.. . 2,644,810 2,879,571 3,128,686
e 2,697,492  §.025.538  3.216.94
June. | 20665.617 2,769,917  2.919,405
Jaly .l 2.377.065  2.713.798  3.141.9
August. . 2.366.851  £.787.926 3072
September . D 2'ariess 2,780, 37132006
October. .. . . .. . 2.872.588  3.446.134  3.84Z.195
November. ..., ... 2.948.854  §.402.370  3.653.135
Decetmber. + -+ . . 2.928)181  8.400.383  3.786.801
Total...... $31 827,548 $36.600.736  $39.955.322  .......... . ....s =

Network designation dropped in 1942

BLUE NETWORK COMPANY

* Due to a change in policy 1941 and 1942 figures were not released by NBC. Red

1938 1939 1940 941 19427

Januatv..... ... . $1,065,284 $822.739 $905.815 sl 224. 362 $1.823,855
February na 906.830 773.437 905.101 -154.682 1.162,046
March. 978,054 872,860 85,904 1 231.238 1.339.044
April. . 765.695 681.413 ,833 987.061 1.187.724
ay.., 716.708 676,564 817,682 961.117 1.241.301
June. . 645.052 622.487 722,695 913.118 1.111,092
duly. 581,645 569.757 688,536 854,623 1,087,309
AuRust 574.248 574.644 665.924 94, 953,103
September. . . o 591.2R8 564.619 T47.7 798.303 1.106,849
Qetober. ......... 901,376 778.119 1.203.499 1.171,955 1,692,309
November.,,..... 950,065 832.614 1.045.943 1.304.451 1.713.994
December........ 958,891 879.365 1.122,972 1.462.376 1,914,867
Total...... $9.835.131 $8.643.618 $10.707.678 $12.858.169 $15.782.493

t Separated from NBC in 1942.

COLUMBIA BROADCASTING SYSTEM

1938 1939 1940 1941 1942

January.......... $2,879,945 $2.674.057 $3.575.946 $3.909.638 $3,930,385
February . . . 2.680.333 2,541.542 3.330,627 8.502.5657 3.603.600
March. . . 2,084.217 2.025.684 3,618,170 8.928.902 8,974,041
April, . 2.424.180 2,854,026 3,322,689 3.891,422 3,723,961
ay... 2,442,283 3.097,484 3,570,727 8,825,466 3.680,745
June. .. 2.121,495 2.860.180 3.144.213 706,989 8.690,501
July. .. 1,867,357 2.811.953 3.071.398 3.498,604 8.492,732
August . 1.428,865 2.341.636 .875.66 3.414.82¢0 3.454.329
Septembe 1.601.755 2.663.182 3.109.863 3.527.262 3.752,621
October. .. 2,887.395 B.366.654 1.492 3.898.979 4,023,569
November. 2.453.410 3.474.163 3,689,778 3,708, 4,149,843
December. ... ... 529,06 3.529.154 3.819.989 3,771.654 4.296.798
Total .., ... $27.345.397 $34.539,665 $11.025.549 $44.584,378 $45.593.125
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YOUR BEST BUY

IN SYRACUSE...
T WISVR

V' The only NBC station in Syracuse and Central

New York. s racuse N Y
U

l/Program leadership—both local and national. y ’ ¢

V570 Kc—first on the dial—a clear signal to more 5 o 0 0 wut'l's

than a billion and a hali buying income.

l/Complete merchandising service, ut 5 70 kc s

}/Big local names plus 16 out of top 20 national “ . .

s The Perfect Combination

V Greater coverage—every check shows WSYR ¢

has more listeners. The primary listening area in-

cludes 24 of the most prosperous, populous counties

in New York State. B A S l c

Far facts and detailed information—write or wire today!
H. C. WILDER, PRES.

REPRESENTED BY RAYMER

* ok ok ok ok ok ok ok Kk ok ok ok ok ok kA k k Kk X

TRIPLE COVERAGE
whene i Coundi...

In the Tri-City Area
TROY—ALBANY—SCHENECTADY

* HOW COME? WELL—
H. C. WILDER TRy blankets Troy, Albany, Schenectady.
* PRES. WTRY serves the nation’s 27th largest metropolitan district with
an annual buying income of $850,511,000.
* WTRY gives you lowest cost per listener—according to advertisers
* it's a clear first in economy.
REPRESENTED WTRY is the only Basic Blue Network Station covering Eastern
BY New York.
* WTRY gives you three cities for the price of one!
RAYMER

THE ONLY BASIC BLUE STATION i: Caslersn New Yorke

BROADCASTING ¢ Broadcast Advertising 1943 Yearbook Number ¢ Page 19
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Major Networks’ Gross Billings by Advertisers: 1942

[For details and agency pincements, see pages 16S-191]

Blue Billings by Clients

Sterling Products - -
Good Will Hour, $586.306;
Manhattan at Midnight,
$338,800: American Mel-
ody, $78,410; Merry-Go-
Round, $78,534: Orphans
& Seccond Husband, $315.-
252; Amanda of Honeymoon
mounn Hiil, $314,352.

American Home  Products
orp. - & B
Easy Aces, $414.997; Just
Plain Bill. $313.996; John's
Other Wife, $313,096; Mr.
Keen, Tracer of Lost Per-
sons, $410,843,

Miles Laboratories = =

Ford Motor Co. -

General Mills . -

Coea Cola Co, —

Sun il Co. ..

Carter Products Ime.

Andrew Jergens Co. . S

Swift & Co. =

Bristcl-Myers Co. .

J. B. williams & Co. .

Socony-Vacuum 0il Co. .-

General Foods —

Williamson Candy Co. __

Ralston-Purina Co.

Pepsi-Cola Co. -

Dr. Earle S. Sloane Inc.._.

Wheeling Steel Co. S

R. J. Reyno'ds Tobacco Co.

Standard Brands

American Cigarette & Cigar

0. __ <

Time Inc.

Hall Bros.

Texas Co.

P. Ballantine & Sons -

The Wander Co. =

P. Lorillard Co.

Adam Hats Ine.

Cream of Wheat Corp.

Pillsbury Flour Mills Co. —._-

Trimount Clothing Co.

Scrutan Co.

Ontario Travel Bureau

Ex-Lax Ine. .

Welch Grape Juice Co. ...

Pan American Coffee Burcau

Lnlngendorf United Bakerles,
ne. -

D. L. Clark Co.

Neighbors of Wooderaft

Mail Pouch Tobacco Co.

Minneapolis Honeywell Regu-
lator Co. =

Lance Ine. =

Acme White Lead & Color
Works. N

Madera Foods Process Co. .

Hecker Produets Co. ___.___

C. F. Mu-ller ©o.

Canada Dry Ginger Ale Ine._

Sherwin-Williams Co. .

Loew’s Ine. S

Smith RBros.

Mennen Co.

Political

Tide Water Associated Qil Co.

Skinner & Eddy Corp.

Northwestern Yeast Co. ___

Gillette Safety Razor Co.

Paramount Pictures Ine. ___

Wilson Milk Co. .

Joseph Tetley & Co.

A. S. Boyle Co. ___ =

_$ 1,710,654.00

1,453,832.00

1.277.917.00
1,012.526.00
843.352.00
822.874.00
786,928.00
578,191.00
541.488.00
504,205.00
£05.805.00
351,036.00
347.278.00
317.188.00
315.544.00
267.816.00
242.130 00
217,314.00
208 888.00
203,786.00
194,436.00

192.042.00
181.232.00
176,725.00
174.850.00
157.708.00
167.114.00
131,692.00
122,290.00
114,622.00
114.216.00
107,062.00
103.016.00
102.672.00
100.041.00

96.R48.00

05,620.00

88.697.00
73.407.00
61,£56.00
60,687.00

56,795.00
50.039.00

48.612.00
48.597.00
48.012.00
46,821 00
42.360.00
40.427.00
38,765.00
36.226.00
33.252.00
29,584.00
29,300.00
24.844.00
18,967.00
17.662.00
14,288.00
13.644.00
11,748.00
10,482.00

Council for Candy as Food in
Wartime == ==
Sea Side 0il Co. ___________
A. Schrader's Sons ._.____.
Higgins Industries
Scoville Mfg. Co. ____.
Autocar Co. g
Nestle's Milk Products Ine, .-
Libby, MecNeill & Libby ____
White Motor Co. .
Pacquin Ine. _oo.o__
Bauer & Black _._____ ’
Prrta-D-veloning Cn. Ine.__
Fisher Flouring Mills -
Babcoek & Wileox
Independent Lock Co. . ..
Austin Studios -. .
Kerr Glass Mfg. Corp.
Chlorine Solutions Ine. _____
Gilbert & Barker Mfg. Co._.
Electric Boat Corp. S
Jenkins Bros, oy
Washington Cooperative Egg
& Poultry Assn.
Sales Builders Inc.
Calavo Growers of Cal.
L. B. Laboratories
Doubleday-Doran & Co.
Cramerton Mills

Total

Note:

10,279.00
8.206.00
7.130.00

2.549.00
1,364.00
1,026.00
684.00
340.00
165.00

$15,782,193,00

Foregoing expenditure figures arc

based on gross card rates and do not in-
clude any allowance for agency commis-
sions, weekly discounts or rebates.

CBS Billings by Clients

Lever Bros. Co. =
General Foods Corp.. ___
Procter & Gamble Co._______
Campbell Soup Co._. =
Wm. Wrigley Jr, cooeeo..o
R. J. Reynolds Tobacco Co._.
Colgate-Palmolive-Peet Co. ..
Liggett & Myers Tobacco Co.
Sterling  Proluets Ine.
American Products Corp. .
Philip Morris & Co. Ltd. Ine.
General Mills, Tne. pEm——
Ameriean Tobaceo Co..
Texas Co. ==
Pet Milk Sales Co. ___._____
Johins-Manville Corp. =
General Electric Co._________
Eversharp Co. -
E. R. Squibb & Sons________
Celanese Corp.
Emerson Drug Co.. =
Chrysler Corp. __
Lady Esther Co.ooo ...
Gulf Qil Corp.
Quaker Oats Co.
Chescbrough Mfg. Co.
Cocn-Cola Co. =
Continental Baking Co.
Pacific Coast Rorax Co. 5
Prudential Insurance Co. of
America
U. S. Tobacco Ce.
Californiz Fruit Growers Ex-
change
General Motors Corp.
P. Lorillard Co.
United Fruit Co.
Armstrong Cork Co._________
B. T. Babbitt Ine. .
International Silver Co..____ =
Johnson & Johnson.__
Parker Pen Co.
Bowey’s Inc. -
Corn Produets Refining Co.__

-$ 4,226.550.00

4,223.395.00
3.087.534.00
2,868.829.00
2,462.069.00
1,719,100.00
1,69%.460.00
1.472.639.00
1,469.634.00
1.367.079.00
1.282.281.00
1,194.607.00
981,927.00
899.812.00
887.963.00
864.538.00
734,710.00
668.557.00
$63.846.00
610.446.00
505,687.00
603.039.00
598.416.00
538.044.00
516.105.00
506.772.00
506.729.00
502.964.00
500,475.00

489.419.00
466,707.00

457.223.00
433.741.00
406.599.00
386.878.00
372.308.00
323.799.00
250.318.00
245.313.00
213.723.00
211,142.00
201,172.00

Curtiss Candy Co..
Campana Sales Co._
Weleh Grape Juice
Ford Motor Co. ... _ =
Pillsbury Fiour Mills Co._.

American 01 Co...____ -
Lewis-Howe Co. ____.  ___
Lns Angeles Soap Co.
Phileo Corp. _ ___________ =
Planters Nut & Chocolate Co.
Magazine Repeating Razor

0. .
International Cellucotton Prod-
uets Corp. _.______
Armour & Ca. e
Continental Radio & Televi-
sion Corp.
Union 0Qil Co.
Thomas J, Linton Ine....._.
Sunnyvale Packing Co.
Macfadden Publications
C. F. Mueller Co. ==
Lockheed Aireraft Corp.
Elgin National Watch Co.___
General Petroleum Co.__.
General Cigar Co.
Luxor Ltd.
Richard Hudnut
California Packing Co. ..
Brown & Williamson Tobacco

orp. ==
Manhattan Soap Co...
Baking Van & Storage Co..._
McKesson & Robbins Ine. .
Peter Paul Ine. . ..
Gillette Safety Razor Co.-
Soil-0f Mfg. Co..____cu_
Mennen Co.
Smith Bros. =
Barbasol Co.
Colonial Dames Ine.
Jd. A. Folger & Co.__
Par Soap Co.
Tidewater Assoeiated 0Qil Co.
Mode O'Day Corp.
Standard Oil Co. of N. J._
Viek Chemieal Co.
California Prune & Apricot
Growers Assn,
American Chicle Co.
Paramount Pictures Inc.
Mentholatum Co. ..
Plough Inc. q
Golden State Co. Ltd.___
Rathasweet Corp.
Northern Pump Co.
Re}t&ubl\ircun State Committee

Chamberlain Laboratories
Nesbitt Fruit Produets Ine._
Seasi-le 0] Co.
Ludens Ine. = --
J. C. Eno Ltd. e
California Federation of Lahor
Committee Re-election of Gov.
Olson S
Gallenkamp Stores e I
Massachusctts Democratic
State Committee -
Olson for Governor
Independent Petroleum & Con-
sumers  Assn. oo —
Massachusetts Republican
State Committee -
Committee for Furthetance of
Democratic Principles. Mass.
Citizens Rights Committee
Kenny for Attorney General.
Eagle Qil & Refining Co. ____
Independent Citizens Commit-
tee, N. Y. __ S
Gane Culwell for Governor_..
Scudder Food Products.__ .
Hoellywood Democeratic Com-
mittee for Gov. Olson.__
Public Health League.._ ..

186,187.00
180.773.00
172.166.00
160,370.00
140,931.00
125.714.00
121,941.00
118.428.00
111,080.00
101,184.00

97,458.00

72.864.00
65,934.00

60.570.00
60,088.00
59,640.00
58.344.00
55.818.00
54.509.00
54,072.00
48.212.00
46,164.00
44,746.00
44,508.00
38.964.00
36,773.00

34.738.00
31.916.00
30,888.00
29,976.00
29.588.00
29.321.00
28,171.00
19.276.00
19.106.00
18.590.00
17.458.00
16.748.00
15.278.00
14.328.00
13.988.00
13,620.00
12,827.00

12.761.00
12.364.00
11.166.00

9.345.00

6.048.00
5.866.00
5.833.00
5.275.00
4.564.00
4,498.00
4,466.00

3.248.00
2,799.00

2.571.00
1,914.00

1,827.00
1.820.00

1.800.00
1.624.00
1,624.00
1.490.00

1,178.00
812.00
608.00

406.00
406.00

Earl Warren Committee 5

Robt. Bushwell, Attorney
General, Mass.

Warren for Governor Com-
mittee ___ = -

Breakfast Club Coffee =

Committee for State Improve-
ment Mass. N

Grand Total

406.00
370.00

306.00
188.00

154.00

_---$45,593,125.00

MBS Billings by Clients

American Bird Products Inc. §
Anacin Co. -
Barbasol Co.
Bayvuk Cigars Ine.._.
Benson & Hedges
Campana Sales Co.___
Coca-Cola Co. S —
Conti Products Inec. 5
Delaware. Lackawanna &
Western Conl Co.
Detroit-Bible Class
Diebold Safe & Lock Co.
Garrett & Co. Inc
General Cigar Co. Inc.
General Mills Ine. =
General Mills Inc. =
Gillette Safety Razor Co.
Gospel Broadcasting Assn....
Gotham Silk Hosiery Co.
Heeker Products Corp..
Howard Clothes Ine. __
Iglehart Brothers :
Land O'Lakes Creamies. Inc..
Ll.a“bermen's Mutual Casualty
0., -
Lutheran lLaymen's Lengue
Marrow’s Inc.
Pabst Sales Co.
Paramount Pictures Ine.
People’s Church Ine.
Pepperell Mfg. Co.
Pharmaco Ine, .
*Riehfield Oil Corp. of N. Y._
Riggio Tobacco Corn. _
Schenley Import Corp
R. B. Semler Inec.
Standard Brands Tne.
Standard il of N. J.
Studebaker Corn.
*syoice of Prophecy
**Voice of Prophecy Ine..
Wander Co.
Wesley Rnadio Lea%ue
Western Conference of Team-
sters
Whitehall Pharmacal Co.

Young People’s Church of
the Air P
Zonite Produets Corp..._.._.
Direet—
Bullard Co.

Chase Brass & Copner Co.
Lansdowne Steel & Iron Co.
Worumbo Mfg. Co. -
Local Sponsors . =

Grand Total

9.386.25
333,738.20
117.883.96
973.072.43

35,101.08
95.751.80
642.984.94
74,727.00

64,368.66
100,010.64
1.215.50
£.696.00
448.087.76
300.421.95
262,146.00
604,670.58
1,064.935.66
24.139.50
39.597.00
59.634.00
13.674.38
170.392.26

17.431.06
175.936.16
40.108.20
19.326.34
5.004.60

29.730.00
111.666.77
438.916.20
171.846.00

7.368.19
112.510.00
242.814.00
165.422.00
277.925.65

28,065.66

2.964.00
321.712.88

275.561.26
161,408.00

2.697.50
5.8387.50
252.00
1.972.50
761,729.63

—w~_-$ 9,636,122.49

* Includes billings for Sherwood Brothers.

**Total billing for Voice of

Prophecy - S

408.236.00

NBC client billings not listed
owing to policy established in
1941 by that company.

LEG-WORK MAKES SALES

McGillvra men are on the job selling every place where spot radio can be sold. They’re
there when lists are being decided. That’s why McGillvra stations continue to get the
“breaks”. And there’s no mystery in this kind of successful representation—be-
cause leg-work makes sales! Write in confidence today on your selling problem.

JOSEPH HERSHEY McGILLVRA, INC.

National Radio Representatives

NEW YORK
366 Madison Ave.

CHICAGO

9 N. Michigan Ave.
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SAN FRANCISCO

627 Mills Building

LOS ANGELES
445 Western Pacific Bldg.

BROADCASTING e« Broadeast Advertising
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]E WHERE TH ERE!S ONE Low For more than 10 ycars, advertisers have cnjoyed the tan-
/ gible benefits of WDRC's rate policy . . . one low rate to
RATE FOR ALL ADVERTISERS

everybody ... a bargain for all. WDRC is being profitably
used by an abundance of local advertisers who want com-
plete coverage of this rich trading area . . . and an equally
long list of regional and national spot accounts who pay as
little as the local adcasters. In Connecticut’s Major Market,
WDRC will deliver the goods for you ... and do itata

lower cost. Basic CBS for Connccticut.

BROADCASTING e« Broadcast Advertising 1943 Yearbook Number o Page 21
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Major Networks’ Gross Billings by Agencies: 1942

Blue Billings by Agencies

Biackett-Sample-Hummert

Ine.
Young & Bubxcnm
Wade Adv., Agency

J. Walter Thompson Co.
Maxon Inc.
Roche,

ham
Ruthrauffl & Ryan
D'Arey Adv. Co.
Lennen & Mitchell Ine.
J. Stirling_Getchell
Benton & Bowles
Aubrey Moore & Wallace
Pedlar & Ryan
Bucharan & Co.
Gardner Adv. Co.
Warwick & Legler e
Newell-Emmett Co.
Small & Seiffer
Henri, Hurst & McDonald
Wm. Esty & Co.
Critchfield & Co. __
Kenyon & Eckhardt

BD!

Glicksman Adv. Co.
McCann-Erickson

Emil Mogul Co.
Raymond Specmr Co.
Walsh Adv.

Jos. Katz Co.

H. W. Kastor & Sons Adv. Co.
The Clements Co.

Ted Bates Inc.

Albert P. Hill Co.

Mac Wilkins & Cole
Walker & Downing
Duane Jones Co. _._.._
Addison Lewis Assoc.
Morse International

J Mathes Inc.
Donahue & Coe

J. D. Tarcher & Co.
Russel M. Sceds Co.
Lord & Thomas

J. Wm. Sheets -
MacFariand, Aveyard & Co.

Keeling & Co.
Direct
McCarty Co.

Pacific Natl. Adv. Aéency
E. M. Freystadt Assoc.
Bauerlein Inc. . -

$ 2,454,298.00
1,423,288.00
1,277.917.00
1.168,219.00
1,030,288.00

Williams & Cunnyng-

1,015.598.00
$66.045.00
828,085.00
573.780.00
347,278.00
317.138.00
305,514.00
289.097.00
284,658.00
267.816.00
257,741.00
242,130.00
228,654.00
225,337.00
208.834.00
208,888.00
194,436.00
124,901.00
122,290.00
120,386.00
107,062.00
103.016.00
192,672.00
100.041.00
96.848.00
96,609.00
88.,575.00
73.407.00
61.656.00
60.687.00
58,572.00
56.796.00
£0.039.00
42,360.00
38,755.00
35,226.00
33,252.00
29.300.00
24,844.00
18,967.00
13,644.00
8.254.00
8,206.00
7,134.00
7.130.00
6,284.00

Gray & Rogers ;. - 5,676.00
Leon Livingston Adv, Ageney 5,569.00
Glasser-Gailey & Co. _. - 4.801.00
Mayers Co. 4,644.00
Nm. B. Remington TIne. 4,200.00
Raymond R. Morgan Co. . 4,101.00
Barton A. Stebbins  Adv.

ARency _ 5 4,038.00
Peck Adv. Agency 3.338.00
Horton NoYes = 2,591.00
Smith & Drum 1.8641.00
Schwab & Beatty 340.00
Fort & Co. _ 165.00

$16,752,909.00

Political
Duane Jones Ine. 15,200.00
‘¥ellman Adv. Agency 10,154.00
Direct - - 2,596.00
Leighton & Nelson 956.00
Halpern Adv. Agency 678,00
29.584. 00

Total _$15,782 493.00

CBS Billings by Agencies

Young & Rubieam Ine.______$ 5,674,501.00
Ruthrauff & Ryan Inc ) 5,101,813.00
J. Walter Thompson Co.. 3,206,386.00
Blackett-Sample-Hummert __  3,202.741.00
Ward Wheelock - 2.426,578.00
The Biow Co. Inc. ...o..._._ 1,950,838.00
Compton Advertising Inc. 1.881.107.00
Lord & Thomas 1.813,186.00
Arthur Meverhoft & Co. .__ 1,801.957.00
William Esty & Co. Ine. 1.779.100.00
Benton & Bowles Inc. _ 1,597,846.00
Ted Bates Inc.. - 1.544,483.00
Newell-Emmett Co. 1.472.639.00
McCann-Erickson Inc. 1,345,321.00
Batten. Barton, Durstine &

Osborn Inc. _ 1,033,111.00
Buchanan & Co. Inc. 939,149.00
Pedlar & Ryan Inc. 898,484.00
Gardner Advertising Co...___ 877.043.00
Knox Reeves Advertising Inec. 863.437.00
Maxon Inc. 832.606.00
Geyer, Cornell & Newell Inc.._  663,846.00
Sherman & Marauette Inc.._ 651,741.00
D’Arcy Avertising Co. Inc.. 506,729.00
Arthur Kudner Inc. 466,707.00
Campbell-Ewald Co. Inc.. 433,741.00
C. L. Miller Co.. e 387,359.00

Duane Jones Advertising
Agency —
Raymond R, Morgan Co,

Sarensen & Co.
Aybrey, Moore & Wallace Ine.
H. W. Rastor & Sons Adv.

Co. Inc.

Josenh Katz Co.

Roche, Williams & Cunnyn-
gham Inc.

Sayre M. Ramsdell Associates

J. M. Mathes Inc. ..
Erwin, Wasey & Co. Inc.
Cruttenger & Eger

Russel M. Seeds Co. Ine.

J. D. Tarcher & Co.

Smith & Drum Inc. ..
Federal Advertising Agency
Westco Advertising Axenl.'y
Franklin Bruek
Glasser-Gailey & Co. .
Brooks Advertising Agency __
Bvisacher, Davis & Staff
Kenvon & Eckhardt, Inec.
Long Advertising Service
Tomaschke- Elliott  Ine,
Marschalk & Pratt Inc.
Morse International Inc.
Bndge:, Browning & Hersey

Glllhnm Advertising  Agency .
Lake-Spire-Shurman  Co.
M. Kiesewetter

ARency

Cary-Ainsworth Inc.

Walter K. Neill

The McCarty Co.

Atherton & Currier

Joseph
ARency

Harry M. Frost Co. Inc.

Ewing C. Kelly, Advertising

John W. Qucen

Milton Weinberg Adv. Co,

¥ G Frietag

W Gleeson & Co..

Genelal Advertising
Inc.

Leighton_& Nelson .

Arthur Cooksey

C. Brewer Smith Adv. Agency

R. H. Alber Co.

Dana Jones Co. .. -

Eugene F. Rouse & Co..

Campaigns. Inc.

Lockwood-Shackelford
AgZency

Grand Total -..

Adv.

Tne.

Aurrecoechea  Adv.

ABEn ey

Adv.

315,691.00
237,985.00
211.142.00
180,773.00

172.166.00
125.714.00

121,941.00
111,060.00
102,012.00
54,408.00
60,570.03
54,009.00
49.082.00
46,164.00
414.746.00
36.612.00
31.916.00
31,446.00
30,888.00
30,196.00
28,026.00
15,560.00
15.273.00
13.620.00
12,827.00

12,364.00
10,920.00
9,126.00

7,683.00

305.00
188.00

-$45,693,125.00

MBS Billings by Agencies

Aireasters Ine. 3 128,076.30
It. H. Alber Company = 1,064,935.56
Aubrey, Moore & Wallace Inc. 95,754.80
Bermingham. Castleman &

Pierce Inec. 74.727.00
Blackett- Snmplc Hummcrt 1,195,822,73
Buchanan & Co. 5.004.50
Leo Burnett Comp-uny Ine. 57,028.06
Campbell-Mithun Ine. . 170,392.26
D'Arcy .-\d\erllsmg' Co. Inc.. 642,984.94
Erwin, Wasey & Co. Inc. 718,208.16
Wm. Esty & Company Inec. 447,057.26
Brady & Wagner Co. ______ 24,489.50
M. H. Hackett Inc. . _ 29,730.00
Hays-MacFarland & Co. 40.108.20
Hixzon-O'Donnell Advertising

Ine. . 304,729.50
G. C. Hoskin & Assoc. (eff

'30 42 and thereafter) 165, 422 00

% Humphrey Co. 6.352.00
1\'9}' ‘& Eliington Ine. .. 1,305,503.07
Duane Jones Co.. 5.101.08
Clavence Juneau Agencles » 2,964.00
Kelly, Zahrndt & Kelly Inc. 175,936.16
Kenyon & Eckhardt Inc..._.  171,865.00
Lord & Thomas _ 19,326.34
Marschalk & Pratt Inc. 7,368.19
Maxon Ine. _ 604,670.58
Jack Parker & Assoc.. 242.814.00
Redfield-Johnstone Inc. _ 59.634.00
Knox Reeves Advertising Inc. 300,421.95
Roche, Williams & Cunnyng-

ham Ime. ________ 112,510.00
Ruthrauff & Ryan Ine.._ 71,064.66
Sweeney & James Co. 1,318.50
J. Walter Thompson Co. 448,087.76
William H. Wemtxaub & Co.

Inec. So 111,666.77
Weston-Barnett Inc. 9,386.25
Young & Rubicam Inc.. 13,674.38
Direct 10,309.50
Various 761,729.63

Grand Total _. $ 9.636,122.49

NBC agency billings not listed
owing to policy established in
1941 by that company.

TEXAS:
6,414,824

people

265,894 square miles
$$5535885

Army and Navy Camps
Defense Industries

TON:
105,000 Watts covering
the 4 Key Industrial Cities.

Blanketing the populatien

centers with a I0MVY /M signal.

exas

WFAA-WBAP, Dallas-Fort Worth~WOAI, San Antonio—~KPRC, Houston

ualitq

teaches them

—~~Deep in the hearts of Texans . . .
Just a part of the story . . . deep, too,
in the hearts of folks of Oklahoma,
Louisiana, Arkansas, and parts of Kansas

etwork

Edward Petry & Co.

National Representatives
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MORE LISTENERS? Mutual last year scored substantial audience
gains, coast to coast, its average evening program rating for December
up 20% over December, 1941, while the all-necwork average rose only 9% .

BETTER STATIONS? Mutual last year culminated improvements
which, since 1941, have provided better facilities for 74% of all its
stations and added 26,250 more watts for the top 14 markets atone.

MORE STATIONS? Murtual last year penetrated even more deeply
into urban and rural America, wherever people live and listen, increas-

ing this largest of all networks from 183 to 211 stations.

LOWER €OS5T5? Mutual last year developed the most economical
rate structure in radio history, lowering minimum station requirements
and raising maximum discounts, to benefic erery advertiser.

GREATER BUSINESS? Mutual fast year again achieved the largest
gain in advertising volume for any network, rising 32% over 1941 for

a new high in the network’s career.
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The home of WJ-B-O
1s going all out for Uncle Sam
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OVER 100,000 POPULATION

e 15,000 ENGAGED IN VITAL INDUSTRIES
e 15,000 ENGAGED IN CONSTRUCTION

$100,000,000 IN INDUSTRIAL EXPANSION

Baton Rouge, Louisiana, at the head of deep-water navigation on the Mississippi
River, is "“all out’” for war.

Twenty-four hours a day operation is maintained in such plants as Standard Oil
Company of Louisiana, Solvay Process Company, Ethyl Corporation, E. 1. Dupont
de Nemours Company, Firestone Rubber Company, Aluminum Ore Company, Con-
solidated Chemical Company, Mengel Company, Gulf States Power and Steam
Plant {largest electric generating station and largest steam plant in the southwest).
Here in Baton Rouge is manufactured daily—monthly—annually—millions of dol-

lars of vital war materials. After the war these plants will furnish many products
which are wartime scarcities today.

Baton Rouge is the trading center of a rich agricultural areq, the State Capitol,
and the home of Louisiana State University.

One of the best buys in radio today is Baton Rouge, the chemical manufacturing
center of the South, the flourishing market served by

WJBO =z

BATON ROUGE BROADCASTING CO., INC.

Affiliated with the State-Times and Morning Advocate
National Representatives: GEORGE P. HOLLINGBERY COMPANY
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Sport Slants by Pat Flanagan—Daily 2:30 to
2:40 P. M. —Pat Flanagan gives his unique personal
I slant on basehall news with many unusual human interest
features. Pat has built up a great audience for this pre-
game program during the past ten years.

COST: $335 weekly for 7—10-minute programs.

Dug-Outinferviews with Jack Fitzpatrick —Daily
2:40 to 2:55 P.M.—Fitzpatrick walks things over
with players in the dug-out—an intimate, behind-the-
scenes program immediately preceding the play-by-play
broadcast. On days when there is no game, Jack gives a
sports review at 2:45 to 3:00 P.M.
COST: $345 weekly for 7—15-minute programs.

For the Fifth Consecutive Year—Pat Flanagan’s
BROADCASTS OF 1943 CUBS-SOX GAMES
Have Been Sold to the WALGREEN DRUG CHAIN

Pat Flanagan, long famous as one of Chicago's outstanding sports personalities, has a
large and enthusiastic radio following. Surveys made by Walgreen's and Hooper
Holmes prove that his broadcasts over WJJD deliver a surprisingly big slice of Chicago’s
entire baseball audience. The four tie-in programs now available offer smart od-
vertisers an opportunity to reach this audience at remarkably small cost.

230 N. MICHIGAN AVE.
CHICAGO, ILLINOIS

WJiD

20,000 WATTS ° 1160 KILOCYCLES

National Representative

The Scoreboard — Daily 5:00 to 5:15 P. M.—
This feature, immediutely following Pat Flanagan's
play-by-plav broadcast of the game, presents complete
scores of all the other games. Ruce results and news
hulletins are also included.
COS'T: $375 wweekly for 7— i S-minute programs.

Sports Round-Up—Daily 5:15 to 5:30 P. M. —
Fearures late sports information, news flashes and
transcribed music. Interviews with bascball and screen
personalities also included. Time varies from day to day,
depending on length of game. The daily average for
this program is about 20 minutes.
COST: $200 weekly for 6 broadcasts, Monday thru Saturday.

during the past fifteen years.

TELEPHONE STATE 5466

JOHN E. PEARSON CO. * 342 MADISON AVE., N. Y.

www americanradiohistorv com

Pat Flanagan, WJID's featured sports
announcer. His colorful, accurate, play-by-
ploy reportage hos built up a huge base-
ball audience for him in the Chicago area
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Code of Wartime Practices for American Broadcasters

Ag Revised February 1, 1943, by the Office of Censorship

Practices for American Broad-

casters, It combines original

provisions with supplemental
suggestions and interpretations which
have developed out of our experience
during a year of war. It supersedes
all other releases of the Office of Cen-
sorship to this date of issue.

The principle of censorship remains
the sume. It is voluntary and broad-
cast management is responsible fo_r
fulfilling the funetion in its own medi-
um. The broadcasting industry, to this
end, should be constantly aware of the
dangers inherent in (1) news broad-
casts; (2) routine programming; and
(3) commercial copy.

To combat these dungers effectively,
broadeast management must be in com-
plete control of all programming
every minute of every day of opera-
tion. "This responsibility should not be
delegated to anyoune over whom the
management does not exercise control.

The facilities of the Office of Cen-
sorship are at the disposal of bread-
casters 24 hours a day, to nssist them
with consultation and advice when any
doubt arises as to the applieation of
this Code. The following are the prin-
cipal advisory guideposts (as revised)
which are intended to aid in discharg-
ing censorship responsibilities :

L. NEWS BROADCASTS AND
COMMENTARIES

Broadceasters should edit all news
in the light of this Code’'s suggestions
and of their own specialized knowl-
edge, regardless of the medium or
means through which such news is ob-
tained.

Special attention is directed to the
fact that all of the requests in this
Code are modified by a proviso that the
information listed may properly be
broadeast when anthorizeg by appro-
priafe authority, News on all of these
subjects will become available usually
from (jovernment sources: but in war.
timeliness is an important factor and
the Government unquestionably is in
the best position to decide when dis-
closure is timely.

It is requested that news in any
of the following classifications be kept
off the air, unless released or author-
ized for release by appropriate au-
thority :

(a) WEATHER

ALL weather data, either forecasts,
summaries, recapitulations, or any de-
tails of weather conditions.

Stations should refrain from broad-
casting any news of weather oceur-
rences, such as blizzards, snowstorms,
tornadoes, hurricanes, ete, unless it is
specifically authorized for broadeast
by the Office of Censorship. Occasion-
ally it is possible to clear such news,
but for security reasons this Office
cannot authorize blanket clearance in
advance. Each case must be considered
individually in the light of the ex-
tent to which the enemy will be bene-
fitted if such information is broadeast.
Confusion and inequalities of compe-
tition ean be avoided if stations will
consult the Office of Censorship
promptly in all such cases, either di-
rectly or through their news service.

Ezceptions: Emergency warnings
may be broadeast as specifically re-
leased for broadcast by Weather Bu-
reau authorities,

Information concerning hazardous
road conditions may be broadeast when
requested by a Federal, State or Mu-
icipal source, if it avoids reference
to weather.

HIS IS THE SECOND revi-
I sion of the Code of Wartime

Note:

Special events reporters covering
sports events are cautioned especially
against the mention of weather con-
ditions in describing econtests, announc-
ing their schedules, suspensions or
cancellations, These terms may be
used: “Game called because of weath-

er'; “wet grounds”; “muddy field.”
Terms such as ‘“clear”, ‘rain”,
“windy"', “overcast”, etc, are an in-

dex to weather counditions over a large
area amd should not be employed.

(b) ARMED FORCES.

Type and movements of United
States Army, Navy and Marine Corps
units, within or without continental
Uuited States, including information

concerning
i..ocn tion
Tdentity

Exacet Composition
Equipment

Strength

Destination

Routes

Schedules

Assembly for Embarkation
I’rospective Embarkation
Actual Embarkation

Such information regarding troops
of friendly nations on American soil.

Revelation of possible future mili-
tary operations by identifying an in-
dividual or group known for a spee-
ialized activity.

Exceptions:

(1) Armed forces in the United
States: Those in training camps and
units assigned to domestic police duty,
as regards names, addresses, loeation
and general character (other than
serviee men on duty on anti-aireraft,
coastal or invasion defense or embark-
ation points, whose unit identifieations
should not be given).

(2) Armed Forces ountside the Unit-
ed States: Names and locations (with-
out unit identifications) if presence of
United States forces in area has been
announced officially.

Individual addresses if they are lim-
ited to APO numbers or Navy Fleet
Post Office (without unit or ship iden-
tifications).

Names of Naval personnel without
mention of their ships, unless said
ships have been announced by the
Navy as lost or damaged.

(¢) SHIPS (CONVOYS, ete.),

Type and movements of United
States Navy, or merchant vessels, or
trausports, of convoys, of neutral ves-
sels, or vessels of nations opposing
the Axis powers in any waters, in-
eliding information econeerning—

Identity
Location
Port of Arrival
Time of Arrival
Prospect of Arrival
Port of Departure
Ports of Call
Nature of Cargoes
Assembly
Personnel A
Enemy naval or merchant vessels in
any wuaters. their
Type
Identity
Linecation
Movenments
Secret information or instruections
about sea_defense, such as
Buoys, lights and other
mides  to  navigators
Mine fields and other
harbor defenses.
Ships

Location

Advance information on dates of
launchings, commissionings.

Physical deseription, technical de-
tails of shipyards,

Movement of diplomatic exchange
chips under direction of the State
De}zartmﬁnt.

Bxceplions:

Movements of merchant vessels on
Great Lakes or other sheltered in-
land waterways unless specific in-
stances require special ruling.

(d) DAMAGE BY ENEMY LAND

R SEA ATTACKS.

Information on damsge to military
objectives in continental United States
or possessions, including

Docks

Railroads

Airfields

Public Utilities

Industrial plants engaged in
war work.

Counter-measures or plans of de-
fense. .

Appropriate authority: For infor-
mation about damage from enemy at-
tacks to military obhjectives on land
witbin continental United States or
possessions is the commanding officer
in the zone of combat, or the Army
Bureau of Public Relations, Wash-
ington. (For the Hawaiian Islands,
the Navy),

{e) ACTION AT SEA.

Information about the sinking or
damaging from war causes of war or
merchant vessels in any waters,

Appropriate nnthority: Appropriate

A STATEMENT BY BYRON PRICE

BROADCASTERS should ask themselves, “Is this information of value
to the enemy?” If the answer is “Yes,” they should not use it. If doubtful,
they should measure the material against the Code.

From time to time the Office of Censorship may find it necessary to
issue further communications either to interpret certain existing re-
quests, amend or delete them or otherwise to cover special emergeney con-
ditions. Such communications will be addressed to managers of radio sta-
tions and networks and should receive preferential attention.

If information concerning any phase of the war effort should be made
available anywhere, which seems to come from doubtful authority, or to
be in conflict with the general aims of these requests; or if special re-
strictions requested locally or otherwise by various authorities seem un-
reasonable or out of harmony with this summary, it i$ recommended
that the question be submitted at once to the Office of Censorship, Wash-
ington, Telephone: Executive 3800; Teletype: WA-434,

THE OFFICE OF CENSORSHIP

Page 26 * 1943 Yearbook Number

Byron Price, Director.
February 1, 1943,

authority for the release of news
about the sinking or damaging of
naval or merchant vessel§ in or near
American waters is the Naval Office
of Public Relations, Washington ; for
results of United States naval ac-
tion against enemy vessels in or near
American waters, the commanding of-
ficer of the distriet in which the ae-
tion occurs, or the Naval Office of
Publie Relations, Washington,

(f) ENEMY AIR ATTACK.

Estimates of number of planes in-
volved; uumber of bombs dropped;
danwnge to

Fortifieations

Docks

Railroads

Ships

Airfields

Public Utilities

Industrial plants engaged in
war work

All other militar

Warnings or reports of impending
air raids; remote ad lib broadeasts
denling with raids, during or after ac-
tion.

Mention of any raid in the conti-
nental United States during its course
by stations ouiside the zone of action,
unless expressly announced for broad.
cast by the War Department in Wash-
ington,

News which plays up horror or sen-
sationalism; deals with or refers to
unconfirmed reports or versions, re-
fers to exact routes taken by enemy
planes, or describes counter-measures
of defense, such as troop mobilization
or movements, or the number or lo-
cation of anti-aireraft guns or search-
lights in aection.

Frceptions:

After an air raid, general descrip-
tions of action after all-clear has been
given. Nothing in this request is in-
tended to prevent or curtail construe-
tive reporting or programming of such
matters as feats of heroism, incidents
of personal courage, or response to
duty by the military or by civilian de-
fense workers,

objectives

{g) ACCREDITED MILITARY
AN NAVAL CORRESPON-
DENTS.

No provisions in this Code of War-
time Practices for American Broad-
casters modify obligations assumed by
aceredited correspondents who aceom-
pany Army or Navy forces or are given
special accrediting by the War or
Navy departments to visit restricted
areas in tbe United States.

These commitments, under War and
Navy Department practice, pledge
such correspondents to submit to cen-
sorship anything they write in zones
of combat or restriction, or what they
may write at a later date as result
of their observation in these zones.
The military department eoncerned
is the censorship ageney for all such
material,

In case of a protracted enemy at-
tack on the continental United States
necessitating military declaration of a
combat zone, censorship within such
an area would, of necessity, be by
military authority. Accrediting of
news gatherers for such a zone will be
as in any other combat area. In the
case of such an attack and declara-
tion of a military zone of combat, the
requests in this Code remain appli-
eable to broadeast operations outside
the declared area.

(h) PLANES.

Air Units—Military air units of
the United States and the United Na-
tions as to

Disposition
Missions
Movements
New characteristics
Strengt
Information concerning new mili-

(Continued on page 28)
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Detroit—America’s Greatest Armament Market—With
a Population Increase of 336,000 Since April, 1940!

Wil

America’s Pioneer Broadcasting Station — First in Detroit

National Representatives

THE GEORGE P. HOLLINGBERY COMPANY

Owned and Operated by The Detroit News
NBC Basic Associate Station

Network W45D-F. M.
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tary mrcraft and related items of
equipment or detniled information on
performance, construction and arma-
ment of current military aireraft or
related items: military activities of
commercial air lines or the Civil Air
Patrol.

(i) FORTIFICATIONS AND
AIR INSTALLATIONS.
Location and description of fortifi-
cations, including

Coast Defense Emplacements

Anti.aircraft guns and other
air defense installutions

Defense Tnstallation details
of publi¢ airports used for
military purposes.

Camouflaged objects

Location of sgecmlly con-
structed bomh shelters

Location of civilian defense
communication control
centers

Information concerning in-
stallations by American
militnry_units ouiside the
United States.

é SABOTAGE.
pecifications (including informa-
tion on bottlenecks) which saboteurs
conld uge to damage war production
plants, transportation lines, public
utilities. or other military objectives;
any information indicating sabotnge to
them, In reporting accidents, no men-
tion of sabotnge should be made ex-
cept on apprapriate authority of the
militnty azency concerned or the De-
partment of Justice.

(k) PRODUCTION.
SABOTAGE).

Roundups—Collected data on a na-
tionwide scale (lisclosing production
progress or capacity in  ¢onnection
with ordnance, planes, war vehicles or
other munitions.

Secret designs—XNew or secret mili-
tary weapons, designs, formulas, or
experiments connected with war pro-
duetion.

Plants—TFloor plans or arrange-
ment of war production plants: capue-
ity of plants; actunl or prospective
progress of production. including re.
vealing employment figures,

Statistica—Statistical  information
disclosing the amounts of strategic or
critical materinls prodoced. imported
or in reserve—such as tin. rohber,
gluminum, uranium. zine, chrominm,
tantalum,  manganese.- magnesinm,
tunigsten. silk. platinum. cork. qui-
nine, copper, optical glass, mercury or
high-octane zasoline.

Transportation—>Movement or trans-
ortation of munitions within  the

nited States.

Lend-Lease-Production—2Nethod of
delivery, deatination. routes or trans-
portation of Lend-l.ease war material.

(1} TNCONFIRMED REPORTS,
RUMORS.

The spread of rumors in such way
that they will be nccepted as facts
will render aid and comfort to the
enemy. The same is true of enemy
propuganda or material enlculated by
the enemy to bring about division
among the United Nations. Cuemy
claims of ship sinkings or of other
damnye to our forees should be weirhed
carefully and the sources clearly iden-
tified. if broadeast.

Cantion is advized agningt report-
ing. under the guize of opinion. gnec-
ulation or prediction. any fact which
bhas not been released by an appro-
priate authority.

(m) COMBAT ZONE INTER-
VIEWS AND LET’I‘ERS.

Tuterviews with service men or civil-
ians from combat zones (mcludmg
accounts of escapes from foreign terri-
tory)} should he suhmitted for review
before brondenst. either to the Office
of Censorship or to the appropriate
Army_or Navy Public Relations Of-
ficer. Lefters from service men in com-
bat zones are censored at the source,
for home and family consumption
onlv. When used on the air. broad-
casters should mensure the contents of
such letters in the light of the pro-
visions of this Code. In case of any
doubt. consnlt the Office of Censor-
ship. (See clause on Armed Forces, re-
garding unit identifications).

(3ee also

Wartime Radio Censorship Code

(Continued from page 26)

(n) WAR PRISONERS, IN-
TERNEES, CIVILIAN PRISON-
ERS.

Information as to arrival, move-
ments. confinement. ecape or iden-
tity of military prisoners from war
zones : identity of persons arrested or
interned as enemy aliens. or of per-
sons moved to resettlement centers;
loeations or operations of war pris-
oner. or alien internment camps or
resettlement projecis; place of con.
finement of civilians convicted of
treason, espionage or sabotage.

Note

The appropriate auntherity for in-
formation ns to war prisoners or their
camps is the War Department ; for in-
formation as to resettled persons, the
project official in charge; for infor-
mation as to enemy aliens or their
camps, or civilinn prisoners described
above, the Department of Justice. In
any inquiry. plense make certain
whether the individuals involved are
military prisoners of war. enemy
aliens or resettled citizens or aliens.

(o) MILITARY INTELLI-
GENCE.

Informntion concerning operations,
methods or equipment of war intelli-
gence or counter-intellizence of the
Uunited States or its allies: informa-
tion concerning available or eaptured
enemy cindes or ciphers: or that gnined
from interception of enemy messages;
or information concerning use of
secret inks or chemicals or detection
of these.

Information concerning secret de-
tection devices.

Information cencerning secret Unit-
od States or Allied means or systems
of military commuuieation. including
the establishment of new International
points of communiecation.

(p) WAR NEWS COMING INTO
THE UNITED STATES.

War information originnting outside
United States territery may be broad-
cast if its origin is made p]nm

In any case of vital security in-
volvement, the Office of Censorship re-
serves tlu- right to request broadeast-
ers to censor such incoming muterial
on the hasis of the Coide requests if
it is apparent that the information has
come on to the United States.

(q) GENERAL.

Casualties—Identification of combat
casunlties until made availahle for
publication by the War or Navy De-
partments or the next of kin.

Strategy—=Secret war plans.

Art Objects, IHistorical Data—In-
formation disclosing the new location
of national archives, or of public or
private art treasures.

Diplomatic [nformation — Informa-
tion abont the movements of the Pres-
ident of the United States (inclnding
advance notice of the place from which
he will bromdeast) ; information of of-
ficial military or diplomatic missions
of the United States or of any other
nation opposing the Axis powers—
routes. schedules, destination. within
or without continental United States;
movements of rauking Army or Naval
officers and staffs on officin]l missions;
movements of other individuals or
units on military or diplomatic mis-
sions.

Premature disclosure of diplomatic
negotiantions or conversations,

Faorest Fires—In reports of forest
fires; descriptions of danger arens,
weather conditions, activity or meth-
ods of sabotenrs, orgnnization or
placement of specinl guards. damnge
or threat of damage to miiitary objec-
tives, or extent of smoke clouds.

I1II. PROGRAMS

These suggestions are made in arder
that broadensters will have a pattern
to follow in accomplishing the most
important censorship function of pro-
gram operation: keepinz the miero-
phone under the complete control of
the station management, or its repre-
sentatives.

(n) REQUEST PROGRAMS.

Music=—No  tefephoned or  tele.
graphed requests for musienl selections
should be accepted. No requests for
musical selections made by word-of-
mouth at the origin of broadeast,
whether studio or remote, should be
honored.

T'alk—No telephaned or telezraphed
requests for service aunounceinents
should be hanored, except as herein-
after qualified. Such service announce-

1943 Committees of Congress
Dealing With Radio Legislation

HOUSE INTERSTATE AND
FOREIGN COMMERCE
COMMITTEE*

Committee Clerk: Elton J. Layton

DEMOCRATS - Clarence F. Lea,
California, chairman; Robert Cros-
ser, Ohio; Alfred L. Bulwinkle,
North Carolina; Virgil Chapman,
Kentueky; Lyle H. Boren, Okla-
homa; Martin J. Kennedy, New
York; Donald L. O'Toole, New
York; Lindley Beckworth, Texas;
Thomas D’Alesandro Jr., Mary-
tand; Francis J. Myers, Pennsyl-
vania; J. Percy Priest, Tennessee;
Oren Harris, Arkansas: George G.
Sadowski, Michigan; Richard F.
Harless, Arizona.

REPUBLICANS—Charles A. Wolv-
erton, New Jersey; Pehr G. Holmes,
Massachusetts: B. Carroll Reece,
Tennessee; Charles A, Halleck,
Indiana; Carl Hinshaw, Califor-~
nia; Clarerce J. Brown, Obhin;
Evan Howell, Illinoig; Harve Tib-
bott, Pennsylvania: Leonard W,
Hall, New York; Thomas D. Win-
ter, Kansas; Joseph P. O’Hara,
Minnesota.
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SENATE INTERSTATE
COMMERCE COMMITTEE

Committes Clerk: M. W. Mitchell

DEMOCRATS—Burton K. Wheel-
er, Montana, chairman; Ellison D.
Smith, South Carolina; Robert F.
Wazner' New York; Alben W,
Barkley, Kentueky; Homer T.
Bone, Washington; Harrty S. Tru-
man, Missouri; Edwin C. Johnson,
Colorado; Lister Hill, Alabama;
Tom Stewart, Tennessee; D. Worth
Clark, Idaho; James M. Tunnell,
Delaware' Ernest W, MeFarland,
Arizona.

REPUBLICANS—Wallace H.
White Jr.,, Maine; Warren R. Aus-
tin, Vermont; Henrik Shipstead,
Minnesota; Charles W, Tobey, New
Hampshlre‘ Clyde M. Reed, Kan-
sas; Chandler Guruey, South Da-
kota; C. Wayland Brooks, Illinois;
Elbert W. Hawkes, New Jersey;
E. H. Moore, Oklahoma.

* In which vadio legislation originates,
and which also fhandles regulation of sae
and advertising of products im interstate
commercs.

ments would include information
relating to—
Lost pets

“Swup” ads

Mass meetings
Personal messages
Club meetings
Club programs, ete.
Vital statistics

The same precautions should be ob-
gerved inh nccepting “classified adver-
tisements” for broudecasting.

Nu telephoned, telegruapbed or word-
of-mouth-dedications or progrnm fea-
tures or segments thereof should be
broadeust. No telephoned, telegraphed
or word-of-mouth auction bids, contri-
butions or similar acknowledgements
from listeners, should be broadcast.

Erceptions:

Emwergency annoincements (such as
those seeking blood donors, doctors, lost
perseny, fost property, ete.) may be
handled in conventional manner if the
broadeaster coutirms their origin, They
should emunate from the police, the
Red Cross, or similur recognized gov-
erumental or civilinn ageuncy.

Service announcements may be hon-
ored when source is checked and ma-
terial is submitred in writing. sublect
to re-writing by station continuity
staff. Requests for the lroadeust of
greetings or other programs to com-
memorate personal autiiversaries may
be bonored if the actual broadenst is
not made on the anniversary date or
at the time or on the date designated
in the request.

All requests, subject to the above
qualifications, may be bonvred when
subniitted via muil, or otbherwise in
writing if they are beld for an un-
specificd length of time and if the
broadeaster stugiers the order in which
such requests are honored, rewriting
auy text which may be broadcast.

(b) QUIZ PROGRAMS.

It is requested that all audience-
participution type yuiz programs orig-
intting from remote points, either by
wire, trauscription or shortwave,
should not be broadcast. except as
qualified hereinafter. Any program
which permits the pnblic accessibility
to an open nticroplione i3 dangerons
and should he carefully supervised.

Because of the nature of quiz pro-
grams, in which the public is not only
permitted uccess to the mieruphone hut
encournged to spaik into it. the dun-
ger of usurpntion by the enemy is en-
hancerl. The greatest danger here lies
in the informal interview cunducted in
a small group—I0 to 25 people. In
larger groups. where participants are
seleeted fromn a theatre nudience, for
example. the dnnger i8 not so great.

Geuerally speaking. auy quiz pro-
gram originating remotely. wherein
the gronp is small, wherein no ar-
rangement exixtx for investigating the
baekground of participants and where-
in extraneous hackgvound noises can-
not he eliminnted at the discretion of
the brondeaster. should not be hroad-
cast. Included in this classification are
all such productions as man-in-the-
street interviews. airpert interviews,
train terminal interviews, and so forth.

In all studic-audience type quiz
shows. where {he awdience from which
interviewees are te he selected rium-
bers less than H0 peeple. program con.
duetors_are asked to exercise specinl
care. They should devise a method
whereby no individnal seeling partici-
pation can be guaranteed participa-
tion.

(¢) FORUMS AND INTER-
VIEWS,

During forums in which the general
public is permitted extemporaneous
comment. panel discussion in which
more than two persons participate. and
interviews cundneted hy authorized
employees of the broadeasting com-
pany. brondensters should devise meth-
ods guaranteeing aganinst the release of
any information which might aid the
enemy as deacribed in Section I of the
Code. If there is doubt eoncerning the
aceeptaliility of material to he used in
interviews. complete seripts should he
submitted to the Office of Censorship

(Continued on page 30)
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WHY BUILD
A PROGRAM FOR NEW YORK?

Here are ready-built profits to share!

NE after another, hundreds of fa-

mous national advertisers have
come to WNEW in New York . .. come
to stay, and come to profit from estab-
lished programs with proved sales
results.

No risk with new programs . . . no
shows that nright go over—might not.
WNEW's uniquc program successcs
have been making quick sales for their
many co-sponsors year after year. Each
WNEW program stands on its own—
gives New York what New York wants

. And all WNEW programs have one
thing in common--they se/l . . . or off the
air they go!

Audience? WNEW covers the New
York-New Jersey metropolitan area—
one tenth of American familics—24
hours a day.

WNEW — 501 MADISON AVE., NEW YORK
REPRESENTED NATIONALLY BY JOHN BLAIR & CO.

“START THE DAY RIGHT" . . .
HAL MOORE — 7:00-9:00 A. M.
—Monday through Saturday.
News — information — music

—on WNEW 3 years.

J. B. KENNEDY, NEWS—7:35.
7:50 P. M. — Monday through
Friday; 6:00-6:30 P. M.—Sun-
day. Famed radio reporter —
on WNEW 2 years.

Plus other ontstanding

BROADCASTING e Broadcast Advertising

“ZEKE MANNERS' GANG" . .,
ZEKE MANNERS—9:00-10:00
A.M.—Monday through Satur-
day—12:00-1:00 P.M.—Sunday.
On WNEW 2 years,

_ ;fw}.a
B o

"“NEWS THROUGH A WOMAN'S

EYES" ... KATHRYN CRAVENS
— 4:45-5:00 P. M. — Monday
through Friday. Ace news ana-
lvst—on WNEW 1%z years.

“‘I'HE MAKE-BELIEVE BAI.I.-

ROOM™ . . . MARTIN BLOCK~—
10:00-11: %0 A. M. and 5:30-
7:30 P. M., Monday through

Sa(urday On WNEW 8 yeors.

ﬁﬂ'
s
/-

“THE FACE OF THE WAR" .. .
SAMUEL H. CUFF—12:15-12:30
P.M.—Monday through Fri-
day; 1:00-1:15 P. M.—Sunday.
Famed newcomer to WNEW.

WNEW programs: News every bour on the half hour,
Milkmaw's Matinee, Music Hall, Dauce Parade, Boh Considine, Jack Sievens.
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for review. (See paragraph (m) Sec-
tion I.)

(1) SPECIAL EVEXT® RE-
PORTING. (ad lib).
Special events reparters  should

study ecarefully the restrictions sug-
gested in Section I of the Code, espe-
cially these referring to interviews and
descriptions following enemy offensive
action. Reporters and commentators
should guard against use of descriptive
material which might be employed by
the enemy in plotting an area for at-
tack.

1f special programs which might be
considered doubtful enterprises in view
of vur effort to keep information of
value from the enemy are planned.
outlines should be submitted to the Of-
ce of Ceusorship,

(See also D'aragraph {a). Rection

(e} SIMULATED
BLACKOUTS.

In view of the provisious confained
in I'nragraph (f) Section I of this
Code, which prescribe radio silence at
the scene of an air raid until the “all
clear” is somnded, it is the Dbelief of
this office, in which the Office of Ci-
vilian Defense concurs, that broadeast-
ing stations should not employ their
facilities during a simulated air raid
in any way which wonld encourage

AIR RAIDS,

Wartime Radio Censorship Code

[Continued from puge 23|

listeners to rely upon the medium for
ndvice und assistance should an actual
raid ocear, This is intended to place
no  proseription  on  the legitimate
broadeast of descriptions and eommen-
tarvies dealing with simulinted air raids
and blackouts after the events have
been conducted.

“(f) COMMERCIAL  CONTINT -
TY.

Droadeasters should be alert to pre-
veut the transmission of subversive or
restricted information through the use
of ecommercial continuity in program
or announcement broadensts, In this
connection, the continuity editor should
regard his responsibility s equal to
that of the news editor.

III. FOREIGN LANGUAGE
BROADCASTS

ta) PERSONNEL.

The Office of Censorship, by direc-
tion of the P'resident. is charged with
the responsibility of removing from
the air all those engaged in foreign
language broadeasting who, in the

mdgment of appointed authorities in
the Office of Censorship, endnuger the
witl effort of the United Nations by
their eonnection, direct or inditect, with
the medium. Buses of judgment in exer-
cising this function will be twofold; (1)
current material written for broadeast
or broadecast over American fncilities:
(2) past amd/or present conduet of
the individual, including evidence sub-
stantiating lis sympathy with the re-
gimes of onr encmies. This funetion
of the Office of Ceusorship is not in-
tended to relieve in any measure the
full responsibility resting with the
nuinagement of the foreign language
broadeasting station to employ only
those whose loyalty he does not ques-
tion. There extends to such broadeast
nutnagement the additional responsi-
bility to report to the Office of Cen-
sorship the names of any persounel in
this field who might be suspected for
any reason,

(h) SCRIPTS.
Stiation managements are requested
to require nll persons who broadcast

in o foreign language to submit to the
management in advance of broadcast
complete seripts or transcriptions of
such material, with an English trans-
fution. (This procedure dees not ap-
ply to programs oviginated aud pro-
duced by the Office of War Informa-
tion and distributed to foreign lau-
wunge stations.) It is further request-
o] that this material be checked *on
the air” against the approved secript
and that no deviations therefrom be
permitted. These scripts or transerip-
tions. with their translations, should
be Kent on file at the statiou.

(¢} SUBMISSION OF SCRRIPTS,

From time to time, the Office of
Censorship will ask foreign language
broadeasters to submit specified seripts
to this office for review., When such
requests are received, it is understood
that the scripts in the ovigiual lan-
guage. as well as English translations
thereof, will be submitted, If a station
ohtains its foreign langunge program
from another originating poiut via net-
work. these requirements do 1et apply ;
in such event the originating station
will be held respounsible for fulfilling
the requests contained herein,

(d) Station managenients nare re-
minded that all provisions of this code,
as outlined in Section ¥ and II, ap-
ply equally to foreign language broad-
casting.

Lots of Power!

Reaching

Lots of People!

With

tion.

Lots of Punch!

letters in a year!

1000 WATTS ON 1130 KILOCYCLES

1000 S-T-R-E-A-M-L-I-N-E.D WATTS

Throughout Southeastern Michigan —consistent

; mail from counties totalling 3,000,000 popula-

' Programs that please — and sell! News every hour

and good music all day long — pulls 75,000

W-CAR |

Pontiae, Mich.
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The Reason Why'
MORE WORKERS

(New Ones—Thousands +)

More ProbucTiON
(Topping ’42’s All-Time High)

MoRe MoONEY

(Payrolis at Peak—120% Above 1940)

A war-working, war-spending Metropohtan;.-_ N
_area—that is Philadelphia in ’13. e

- Philadelphia is BUYING-—Let ‘‘the Statlonrh
that Sells,” do your SELLING! i

3000 WATTS
ON THE DIAL
: ,;lahon of the
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National Association of Broadcasters: 1941-1942 Officers and Committees
Headquarters Office: 1760 N Street, N. W., Washington, D. C. Phone: NAtional 2080

HEADQUARTERS STAFF
Neville Miller, President

C. E. Arney Jr., Aszi'tant to the President and
Acting Secretary-Treasurer

Russell I. Place, Cottngel

Paul F. Peter. Director of Ilesearch

Joseph L. Miller, Director of Labor Relations
Howard Frazier, Director of Enpineering

Lewis H. Avery, Direclor of Broddcast ddvertising
Arthur Stringer, Director of Promotion

Everett Revercomb, Auditor

Board of Directors

Paul W. Moreney. WTIC. TTartford. Cann.
(District 1: Connecticut. Maine. Massachusetts, New
Hampshire, Rhode Island, Vermont)

Kolin ITager. WGY. Schenectady. N. Y.
{District 2: New York. New Jersey)

Isaac D. Tevy. WCAU. Philadelphia, Pa.
{District 3: Delaware. Pennsylvania)

G. Richard Shafto. WIS. Columbia, 8. C.
{Di<trict 4: District of Colnmbia, Maryland. North
Carolina, South Carolina, Virginia, West Virginia)

Frank King. WMDRR. Tucksnnville, Fla.
(District 8: Alabama, Florida, Georgia, Puerto Rico}

Hoyt B. Wooten. WREC. Memphis. Tenn.
(Distr;et 6: Arkansas, Louisiana, Mississippi, Ten-
nessee,

J. Harold Ryan. WSDPD, Toledo, O.; Nathan Lord,
WAVE. Louisville, elected as successor to take
office after next convention,

(District 7: Kentucky. Ohio)

John E. Fetzer, WKZ0. Kalamazoo. Mich.
{District 8: Indiana, Michigan, excluding the coun-
ties of Ontonagon and Gogebic)

Edgar I.. ill. WMBD, Peorin, Il.; Leslie C. John-

gon, WIiRF, Ruck Isinnd, TIi.. elected us successor

to tﬂke affice after next convention.
(District 9: Ulinols; Wisconsin, excluding the coun-
ties of LaCrous, Monroe, Juneau, Adams. Marguette,
Waushara, Portage, Wond, Jackson, Trempealeau,
Buffalo. Pepin., Pierce, St. Croix. Dunn. Chipnewa,
Eau Claire. Clark. Marathon. Lincoln. Taylor, Rusk,
Barron, Polk, Burnett., Washburn, Sawyer. Price,
Oneida, Vilas, Iron, Ashland, Bayfield and Douglas.)

John_J. Gillin Jr. WOW. Omaha. Neb.
{District 10: Jows, Missouri, Nebraska)

E. L. Huyek. KATE, Alhert Lea. Min
(District 11; Minnesota: North Dakota: South Dakota,
excluding the counties o{ Fall River, Shannon. Ben.
nett, Todd, Mellette, Wmuhlbauzh ‘Washington,
Custer, P Jones, § ,» Haakon,
Mende, Lawrence, Bunz. Harding, Perk[nl. Ziebach,
Armstrong, Dewey and Corson: Wisconsin, ineluding
the counties of LaCross, Monroe, Junesu, Adams,
Marquette, Waushara., Portage, Wood. Jackson,
Trempealeau, Buffalo, Pepin, Plerce, St, Croix. Dunn,
Chippewa, Eau Claire, Clark, Marathon.
Taylor, Rusk, TRarron, Polk, Burnett. Washburn.
Sawyer, Price. Oneida, Vilas, Tron, Ashianl, Bay-
ﬂlelc‘lﬂ and Duuzlud ‘!!ichlz-n including the counties
an

Presidents of NAB
Eugene F. McDonald Jr. (WJAZ) 1923-1925
Frank W. Elliot (WII0) 1023-1926
Earle C. Anthony (KFT) 1926-1928
William 8. ITedges (WMAQ) 1028-1930
Walter Damm (WTMJ) 1930-1931
*IIarry Shaw (WMT) 10311932
Truman Ward (WLAC) 1932-1933
Alfred J. McCosker (WOR) 1033-1935
Leo Fitzpatrick (WIR) 1935.1936
Charles W, Myers (KOIN) 1036-1937
John Elmer (WCRM) (-23-37—2-16-38
Mark Ethridge (WHAS) 3-30-38—7-1-38
Nerille Miller 1038-
® Deceased.

William B. Way., KVOO. Tulsa, Okla,
{(District 12: Kansas, Okiahoma)

Hugh A. L. Falff, WOAIL San Antonio.
{District 13: Texas)

Ed Yoeum. KGIIT. Billings. Mant.
(District 14: Colorado, 1daho, Utah, Wyoming, Mon-
tana, South Dakota. including the counties of Fall
River, Shannon, Bennett, Todd, Mellette, Wausha-
baugh, Washington, Custer. Tennington, Jackson.
Jones, Stanley, Hankon, Mende, Lawrence, Butte,
Harding, Perkina, Ziebach, Armstrong, Dewey and
Gorson)

Arthur Westhind. KRE, Berkeley. Cal.
{Distriet 16: California. excluding the counties of
San Luis Obispo, Kern, San Bernardino, Santa
Barbara. Ventura, Los Angeles, Orange. Riverside,
Ban Diego and Imperiai: Nevada and Hawail)

Calvin 1. Smith. KFAC, Tss Angeles, Cal.
(District 16: Arizona; California, including the coun=
ties excepted in District 15; New Mexico)

Harry R, Spence. KXRO. Abherdeen, Wash,
(Dl-trlet 17: Alsska, Oregon, Washington)

Directors at Large
Large Stations

Edwin W, Craig. WSM, Nashville, Tenn.
J. 0. Maland, WHO, Des Moines, Ia.

Medium Stations

Eugene P, O'Fallon. KFEL. Denver, Col.
Don 8. Elias, WWNXC, Asheville, N. C.

Small Stations

Herbert Hollister, KANS, Wichita, Kan.
James W. Woodruff Jr., WRBL, Columbus, Ga.

Netiwork

P’aul W. Kesten, CBS. New York
Frank M. Russell, NBC, Washington, D, C.

COMMITTEES

CODE COMMITTEE—Earl J. Glade. KSI,. Salt
Lake City. chairman: Williom B. Qnarton. WMT,
Cedar Rapids. Is.; Edney Ridge, WRI(G. Greens-
bore. N. C.: Grant F. Ashhacker. WKR7., Muske-
gon, Mich.; Arden X, Pangborn. KGW-KEX, Port-
land. Ore.; Jan Schimek, CRR. New York; ILee
B. Wailes, Westinghonse Radio Stations Ine.. Phil-
adelphia: Stockton Helffrich. NTRC. New York;
William B. Way, KVQO, Tulsa, Okla.

RETAIL PROMOTTION COMMITTEE—Paul W,
Moreney. WTIC, Hartford. chairman: Dietrich
Dirks, KTRL Kinux City. Ia.; Sherman 1), Greeoory,
WEAF. New York: Arthur Hull TInves. WARC,
New York: Walter Johnson, WTIC. Hartford:
John M. Ountler Jr. WST. Attanta; Rohert E.
Ransman. WISKH, Indianapolis. Ind.; Gene L.
Cagle. Toxng Rtate Network ; Kenneth K. Hacka-
tharn. WHE.WCTLE. Cleveland; C. L. McCarthy,
KQW. San Francisco; Oliver Runchey, KOL.
Seattle, Wash.

SAT.ES MANAGERS EXECI'TIVE COMMIT-
TEE—John M. Outler Jr.. WRB. Atlanta. chair-
man: William Malo. WDRC. Hartford: Frank R.
Rowes. WBZ, Roston: Dannld D, Davis. WHB,
Kansas City. Mo.: Georze H. Frey, XRC. New
Tork; Dietrich Dirks KTRI. fioux City, Ia.:
Arthur Hull Hayes, CBS, New York.

SALES MANAGERS COMMITTEE—Charles F.
Philips, WFRT.. Svracuse. N. Y. John E. Surrick,
WFIL. Philadelphia; John M. Outler Jr.. WSB,
Atlanta ; William T. Orr. WBNS, Columhus. Q.3
Sam H. Bennett. KMRC, Kansas City; Jack Kens-
ler, WOAIL San Antonio; W. E. Wagstaff. KDYL,
Salt Lake City; Wilt Gunzendarfer. KSRO. Santa
Rosa, Cal.; Charles A. Storke. KTMS. Santa Bar-
bara., Cal.; Kingsley F. Horton. WEEI, Boston;
J. Dudley Saumenig, WIS, Columbia, S. C.; J. C.
Eggleston, WMC. Memphis, Tenn.; J. B. Conley,
WOWO, Fort Wayne, Ind.; James F. Kyler,
WCLO. Janesville. Wis.; Clark A. Linther, KFH,
Wichita, Kan.; W, B. Stuht KOMO-KJTR. Seattle,
Wash.; Thomns G. Gavrin, WERC, Duluth Minn.

LABOR EXECUTIVE COMMITTEE—Ralph R.
Brunton. KIBS. San Franeisco; Martin B. Camp-
bell. WFAA, Dallas; John Elmer, WCB), Balti-
more; W. E. Hutchinson. WAAF, Chicago; Henry
P. Johnston, WSGN, Birmingham.

WAGE & HOUR COMMITTEE—C. T. Luey,
WRVA, Richmond, Va., chairmen; Quiney A.
Brackett, WSPR, Qprmgﬁeld Mass.; Norris L.
O'Neill, WSIS. Winston-Salem, N. C.; A. K.
Redmond WHP, Harrishurg, Pa.; James B. Rock,
KDKA, Pitl.sburgh.

Paul F. Godley

(Ponsulting “Radio Engineer

Montclair (N. J.) 2-7859

Phone:
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\

The Four WLW
Merchandise-able Areas’

<

o e o v g -

#These maps do not define the limits of WLW coverage. which extends
nto portions of several additional states. They indicate the 38 markets
i which advertising over WLW enjovs a hugh degree of merchandise
ability wath the retaifers and wholesalers who move your merchandise

OHIO

il
Crdicmsdws

1Y

Duyton

Amti
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HEN you buy WLW, you arc probably buying at the lowest
cost per impresston 1n modern advertising. For the WLW market
contains over twelve million people who buy more drug and
grocery products than are sold in the {ive boroughs of New York
and the city of Chicago combined. The breadth as well as the
intensity of WLW listening, together with the coopetation given

us by the wholesale and retail dealers who move your merchandise, form one of
the most effective means of directing the distribution and sale of consumer goods

products in the history of merchandising.

DIVISION OF THE CROSLEY CORPORATION

WWW.americanradiohistorv.com
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OH IO

y P Ko;f:' bur
j 4 b ; ’bd" Daylu/l

3
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8L Cencinnati

A glance at any one of these maps indicates
why WLW cannot be evaluated 1n the same

manner as other powcrful stations. 4 f!- 1
a ke oursvilie Wk Lsgingtosn

Because of the wide coverage of WLW,
and the number and diversity of the mar-
kets we reach, we have devised a scientific-
ally accurate method of allocating the
WLW radio dollar to 345 Midwestern

counties in these Merchandise-able Areas.

Since 1ts publication, an incrcasing number

of WLW advertisers have {ound the Cost

Allocation Studv help{ul in making more % /
Ay 1 : (J/Z,z/

effective use of the station that influences
Ez '?wfm?y

) grcaﬂy the bu)’ing prcfcrcnccs of mil-

lions of Midwestern listeners.

4 J e
'L.Gna M‘_-’ﬁ? _

OHIO

P
Columbus

b
Farre Hanit

i
o
.
'
»
r
€
H
4

if s Lowisville
ol Lexinglun

SOURCES: Sixteenth Census of U. S_, 1940_ *All figurcs projected by NAB Research Dept., from 1940 U. S. Census of Housing Data. Individual income
tax returns for 1939 filed in 1940, Bureau of Intcrnal Revenue. TU. S. Dept. of Commerce, Census of Business, 1939 (Grocery and Combination Stores.)
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WSAI seLLs cvezyz
CINCINNATI- g2 4

19
1

| !

—
A

WSAI SELLS
WSAI SELLS CEREAL WSAI SELLS WSAI SELLS
APPLIANCES and GASOLINE BREAD DPRY CLEANING

-

6 years — “CANAL DAYS.” Used WSAI's coverage of 5 years — “FANS IN THE 6 years — NEWS.
Cincinnati Reds' ball games STANDS.”
EXCLUSIVELY in '42.

WSAI KEEPS CINCINNATI'S
SELLING REGULARLY LARGEST NEWS
WSAI SELLS +++ IN EVERY WSAI SELLS SCHEDULE FOR
FURNITURE "DEPARTMENT” COAL ONE ADVERTISER

| ON THE PaRRWAY

5 years — “REVOLVING leading department stere re- 4 yrs. — “COL. CUMQUATT.” 36 News Shows Weekly,
BANDSTAND." newed daily quarter hour for sponsored by
TENTH CONSECUTIVE TIME. Kellogg Products.

W “ WSAI does a good selling

job because of its popularity and cooperative dealer relations . .. PLUS aggressive merchan-

dising methods that keep selling your program and product from broadcast to point of sale.
A G O O D S TATI ON i N A F I N E M ARKTET

WSAP'S SALES AIDS “r sﬂ j-‘ l
Stniue A

1

:, Display Cards 7. House-organ

4. Newspaper Ads 8. “Meet the Sponsor” c l N cl N NAT I ’5 OWN STATI 0 N
5. Taxicab Covers Broadcast

www americanradiohistorv com
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Have You Had
a Date With —

the "swaetest” girl in all the
Rockies? If you haven't, you've
been missing somethingl

OF AGE? Just turned 18 —

young enough to have the enthu:
siasm of youth = oid enough to
know what it's all about}

POPULAR? she's the talk of

the Great Solt Lake Valley, and
that’s samethingl

BOYFRIENDS? o coursel She

has childhood sweethearts by the
couch-full-most of whom are ask-
ing for dates now more thon averl
They're from prominent familles
out this way~=for only a few:

WESTERN AUTO
BENEFICIAL LIFE INSURANCE CO.
SCOWCROFT'S
UTAH CHAIN STCRE ASSN.
FEDERAL BUILDING & LOAN
BOYLE FURNITURE COMPANY
ANDERSON JEWELRY COMPANY
FIRST SECURITY BANK
STANDARD OPTICAL COMPANY

A HOME TOWN GIRL?

Not when it comes to knowing
the boys from out of townl They
come fram all America for dates
with her. She made more new
boyfriends during the past year
thon any of her illustrious sisters
~for only o few:

KELLOGG'S
CONTINENTAL BAKING
v
ITALIAN SwWiSS COLONY WINE
CONTINENTAL OIL
ROMA WINE
WHITE OWL CIGARS
BARBASOL
CARTER'S LITTLE LIVER PILLS
CAMPANA ITALIAN BALM
SHERWIN-WILLIAMS
GILLETTE
CRESTA BLANCA WINE
STUDEBAKER
FEEN-A.MINT
ELIZABETH ARDEN

CHEAP? Only in the sense that

she doesn’t expect her boyfriends
to spend a lat of meney on herl
She's no gold diggert

MUTUAL'S BASIC AFFILIATE FOR
“THE GREAT SALT LAKE VALLEY"

With Studies in Salt Loke City and Qaden
Represented by
JOSEPH HERSHEY McGILLVRA INC,

NEW YORK o LOS ANGELES
CHICAGO e SAN FRANCISCO

RADIO CORRESPONDENTS GALLERIES
Of Congress

Fred W. Morrison, President . _ Seeretary
Evie Sevareid, Vice President Earl Godwin, Treasirer
H. R. Baukhage, Ex Officio
Telephone : National 3120
House Gallery Extensions: 1410 and 1411
Senate Gallery Extensions: 1263 and 1264

Superintendent of House Gallery—Robert M. Menaugh
Superintendent of Senate Gallery—D. Harold MeGrath

Transradic Press Service. . -—-- | Rex Goad

Active Members as of Jan. 1, 1943

853 Earle Bldg.
817 Earle Bldg.
_| 8563 Earle Bldg.
863 Earle Bldg.

Albert N, Dennis
Ann Gillis -_-..
Albert C. Leitch _
Ernest D. Mclver, Jr.

John K. Purcell _______ - 853 Earle Bldg.
Lewis W. Shollenberger__ | 853 Earle Bidg.
Albert T. Warner! _____| 853 Earle Bida.
; | Leigh White _____ ~| 853 Earle Bldg.
Mutual Broadcasting System. ---| Fulton Lewis. Jr. -1 1627 K St
| Frank 8. Blair, Jr. _ 11627 K St.
| Robert T. Brooks ! 1627 K 8t.
Whalter Compton __.._.._|1627 K St.
Madeline Ensign Cronan_ | 1627 K St.
Jean Hatton _____...._. 1627 K St.
Stephen J. McCormick 1_| 1627 K St.
| Fred W. Morrison _____ 1627 K St.
Billy Repaid ______ 1627 K St.
National Broadeasting Co._________ | Morgan Beatty f_.
Leif Bid coeoooae |
| Richard L. Harkness ___| 724 14th St.
Thomas E. Knode?® _____ 724 14th St
Carey Longmire __ 724 14th St.
| Ralph H. Peterson 724 14th St
Leonard Schleider _ 724 14th St
| Robert St. John . 4 14th St
EhelBluchNctanris —| H.R. Baukhage . 1343 H S,
Esrl Godwin - | 724 14th St.
Joan Harding __ _| 724 14th St
| Phillip N. Jeachim____.. 724 14th St.
| William Hillman . 724 14th St.
| William R. McAndrew___ 724 14th St.

Raymond Gram Swing | 1613 19th St.
Jerry Allen (Miss) __ __| 1613 1#th St

Don Cook o -
Elizabeth Donohue ______
Clifford G. McCarthy ! _.

3 On leave of absence during service in the armed forces of the United Statesa.
2Now on London staft of NBC.

Network. Station or Service Name Office
Atlantic Coast Network .__________ Richard Eaton ... 3051 Idaho Ave.
Baukhafe Radic Associates.___ Pauline Frederick 1343 H St.
Columbis Broadeasting System____ | Eric Sevareid ____ 853 Earle Blda.

1256 National Press Bldg.
1256 National Press Ruig,
1256 National Press Bldg.
1256 National Press Bldg.

Robert E, Lee Moore____| 1256 National Press Blde.
John Norman ! _____| 1256 National Press Rlde.
William H. Plckens -—-_| 1256 National Press Bldr.
Macon Reed. . -__| 1256 National Press Bldr,
Dorothy C. Roekwell —_. 11256 National Press Bldg.
Merlin F. Stonehouse ... | 1256 g-ﬂom} gress g{gg
Frederic B, Tuttle ______| 1256 National Press .
WMAL—The Evening Star Station. | William Neel __. | 724 14th St.
Peter Cousins _.... - 11724 14th St
Wm. Enders Coyle ____| 724 14th St
George Gow ________.__, - | 124 14th 8t,
Daniel J, Regan ___.__._| 724 14th St.
Yankee Network (Boston) | Francis W. Tully, Jr.1__| 1215 National Press Bldg.

Associate Members as of Jan. 1, 1943

AfBliation Address

Columbia Broadeasting System_____

Don Lee Network..

KTSA. San Antonio. Tex.
KWK. St. Louix. Mo, _
KYW. Philadeiphia, P
WGAR. Cleveland. O.
WIL. St. Lounis. Mo. . ________
WINS, New York, N. Y.

WKAT, Miami Beach, Fla. ...

BROADCASTING + Broadecast Advertising

{
George Fielding Eliot___| 486 Madison Ave.. N. Y.

Robert Trout ... .| 485 Madison Ave., N. Y.
Paul W. White. __ ..| 485 Madison Ave, N. Y.

| Robert - D. Wood. 7| 485 Mndison Ave., N, Y.
Fox Case .. __ CBS Hollywood

S —— 1 1) B Hughel = —
{ Franeciseo

KTSA, San Antonio
KWK. St. Louls

_| KYW. Philadelphia
WGAR, Cleveland
WIL, St Louis

Charles €. Shaw.
| Tieland L, Chesley
James A, Aull __
Wav Halle —
Malvin Kamne

Rornard Estes
| Maurice C. Dreicer .

| Leslie B. Bain . [ TAT Miz—i Beach

WMCA, New York. N. Y. - | Voony Goldstein __ WMCA, N, Y,
WKY. Oklnhnm; City. Okll cmmm=== | Rabart M. Fastman WKY. Oklahoma City
WNBF. Bingh N. Jack J. Hand____

_.| WNBF, Binghamton
|

wWwWWwW. americanradiohistorv.com

1000 Van Nesz Ave., San

Mutual Broadcasting System______ | Dave Driscoll __________ | 1440 Broadway, N. Y
National Broadcesting Co._________ Don Goddard .. ——____ 30 Rockef’I'r Plaza, N. ¥,
H. V. Kaltenborn__ 30 Rockef"I'r Plaza. N, Y.
Lowell Thomas 30 Rockef'l'r Plaza, N. Y,
John W, Vandercook._ 30 Rockef"I'r Plaza. N. Y.
Max Jordan ____ 30 Rockef’I'r Plaza, N. Y.
Transradio Press Serviee. __..... Herbert  Moore 521 Fifth Ave. N. Y,
Dixon Stewart _... 521 Fifth Ave.. N. Y.
Tharles HodRres | 521 Fifth Ave.. N. Y,
KMRC. Kansas City, Mo. ._______. | Frle H, Smith . KVBC. Kansas City

YWHBD

THE ONE MEDIUM
THAT ELANKETS THE

PEORIAREA

% A RICH MARKET FOR
right now!

% A RICH MARKET FOR
after the waor!

Pendiasca's &lrﬁ:‘ﬂﬂ ol indesiry  and
sgriceltuie makey 4 market through
goed i and H 1 hars have
wari ardun — bt ot i wach valews that

will fallow
M—MIﬁ I
&-H.-I-ul’.“- l“:::l Eﬂdluln
balow — wiite Tor fusther

kot ligises

CONLAN
SURVEY

e

MORNING LISTENERS
WMBD

Station A .
Station B. .. 5.1% -
SutionC. .. .. .. 916
SutionD .. 38% |
All Others.

18.9%
- 84 .
1005
39%. ...  Swtion D
8.0%. .. ...

WMBD

PEORIA BRONDCASTING CO0.

Adilancy Lids Bldg. Paaris, Mingk

. FREE &
Q;T PETERS, I1t.
i e
WMED is a member of CES
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Program Popularity in 1942

By A. W. LEHMAN

Manager, Cooperative Analysis of Broadeasting (CAB)

tory in the efficient display of An-
glo-American initiative.

CAB investigation of listening
Nov. 8, ¢ and 10—the troop land-
ings began Nov. 7—found that
commercial network news broad-
casts had an average rating of 8.9
by day-part and 9.5 by coineiden-
tal. Two weeks earlier, and on the

HE YEAR 1942 was the first
Tcalendar year in which Amer-
ican radio broadcast the
wareg of its advertisers un-
der the shadow of war—a global
war for the survival of a way of
life and the nation. Under the im-
pact of war, the radio record of the
year revealed a fulfillment of its

I-Set-Owners Hearing One or More
News Broadcasts

(Basged on Wednesday night first nine months of 1942 vs. first nine
monthg of 1941)

promise rather than any wide- Between Between Between same days of the week, Oct. 25, 26
spread change in listening habits. 15“-17 Px :f; 17’;19 PJ g‘-’ 1’9;;’ PJ ’{“f‘- and 27, news programs had a day-

With a growth in audiences January o oo ... _..__.._. 7.3% 36.8% 12.6% 11.2% 1839 21595 Part average of 6.2 and a coinci-
throughout the year, radio re- February 25.0 2 llg-g ;g-g oy B dental rating of 7.3. The rise in the
vealed itself as a powerful chan- 25.9 0.8 1201 16.6 17.6 day-part average amounted to a
nel of information. In World War 21 Eﬁ-g g-g %gg ;g-; }2-% fat 43.5%, while for the coinci-
I, radio telegraphy—the wireless 18, 26.5 0.8 89 4 282 dental audience score it was a ful-
—was on]y a means of communica- August _ 18.6 24.2 9.3 12.3 16.7 15.9 some 30.1%. Either gam was un-
tion. In the years between, radio °°° LECR 2t S I LEE 169 137 mistakable evidence again, and for
grew to maturity as an advertising  Average—First do\gmr - Zii 1 ;z igg :g.; f;g the umpteenth time, that war news

3 f Average—Secon arter . | 3 b o A A

medium, as a source of entertain-  CRCTT A" quiieer 287 95 118 157 196  hasa compelling urgency absent in
ment and culture, and even a ve- Average—Nine Months 28.7 0.1 182 170 19.4 the peacetime affairs of the world.

hicle of education. But the demands
of World War II have given radio
the opportunity to show its ability
to reach and speak to the people
of the nation.

War Messages

Within the month between Pearl
Harbor and the New Year of 1942,
radio demonstrated not only its
great social force, but its vast au-
dience potentials. During those
days when public interest was at
full pitch, our President twice ob-
tained phenomenal record-breaking
audiences expressed in the twin
CAB ratings of 83%.

After Americans recovered some-
what from the shock of the not-
wholly-unexpected, but treacher-
ous outbreak of war, there was a
slight decline in the size of Presi-
dent Roosevelt’s radio audiences.
His broadcasts, however, continued
to draw twice the listeners of his
1941 pre-Pearl Harbor addresses.
Four talks measured by CAB be-
tween March 15 and Dec. 1, 1941,
averaged 31%, while five Presiden-
tial addresses of 1942 were record-
ed at from 45.8 to 83% and yield-
ed an average of 619%.

These Presidential addresses,
broadeast over all the major net-
works, were rated as follows:

Jan. 6, Roosevelt’s Address to 77th Con~
gress, 12:30 p.m., 52

Feb. 23, Roosevelt. “Progress of the

War”, 10:00 n.m.. 83.0.

Apnril 28, Roosevelt, “Wat Economy',
10:00 p.m.. 68.5.

Sept. 7, Roosevelt, “Cost of Living™,
9:40 p.m., 56.8.

Nov. 17. Roocevelt. Herald Tribune

Forum Address, 10:30 p.m., 45.8.

The address on the “Progress of
the War” tied two previous broad-
casts at the all-time high. The
April 28 talk on War Economy
ranked fifth among the President’s
radio efforts, being just a few
points behind his famous Greer
Incident speech in the fall of 1941
whic¢h was recorded at 72.5.

II-Monthly Ranking of the Ten Leaders
For Seven Winter Months—1942

For the
Period Jan. Feb. March April  Oct. Nov. Dec.
Fibber McGee & Molly 1 1 3 1 2 1 2
Jack Benty ..o ______. 2 3 1 8 8 2 3
Chase & Sanborn ___.____________ 8 2 2 2 4 3 1
Bob Hope [ 8 6 NB 1 4 4
Aldrich Family 4 4 4 4 b 6 8
Lux Radio Theaire 5 [ 5 5 7 5 8
Maxwell House ... 1 ki ki [ 10 8 ]
Kraft Music Hall.._ 10 8 9 1 8 7 &
Waliter Winchell .. ] $ 12 13 9 11 NB
Kate Smith Hour_ _..._______... 8 10 8 10 13 16 16
NB—Not Broadcast.
III-Monthly Ranking of the Ten Leaders
.
For Five Summer Months—1942
For the
Peried May June July Avug. Sept.
Chase & Sanhorm ---- 1 1 NB NB 1
Lux Radio Theatre 3 3 NB NB 3
Aldrich Family --.. 2 2 NB 1 2
Kraft Music Hall __ 6 4 U 2 5
Maxwell House-a ___._ ---5 5 5 4 4 4
Mr. District Attorney ________________ 6 4 6 3 3 7
Jergens Journal—Walter Winchell ____7 7 7 2 C 8
Hit Parade 8 g8 8 1 b 10
One Man's Family o _____ 9 b 10 5 1 6
Rudy Vallee 10 10 8 O [] 9
* Not rated.

a—nlso called Post Toasties Time.

NB—Not broadcast. Only programs broadeast three or more months out of the five
summer months were used for the purpose of this analysis.

Two of Prime Minister Winston
Churchill’s orations were rated by
CAB during 1942. One broadcast
on Feb. 15 was scored at 41% of
radio set-owners, while he was rat-
ed 27.4 on May 10. Both were on
Sunday afternoon. The Feb. 15
broadeast, Churchill’s second most
popular effort, was surpassed only
by his famous speech before a
joint session of the Congress of the
United States (Dec. 26, 1941). The
May 10 talk ranked third among
the six Churchill addresses which
the CAB has measured since earl-
ier in 1941,
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An increase in a fortnight’s time
of 30 to 40% in listening—same
programs, same days of the week
—could only have provoked out-
spoken disbelief at any time before
America went to war., But the
shifting tides of battle in the glo-
bal war have produced these sharp
shifts in listening to radio news
programs.

The American landing in North
Africa is a case in point. Loud-
speakers pouring out reports of ac-
tion at Oran, Algiers, Casablanca,
and other African ports attracted
listeners who saw the dawn of vic-

But increases in news listening
were not confined solely to com-
mercial network news programs.
Probably the most outstanding ra-
dio development in 1942 was the
marked rise in listening to all
news programs as shown in Table

Nighttime Leaders

For December, 1942, the 20 pro-
grams the CAB scored as night-
time leaders, listed in order of the
size of their ratings, were:

Chase and Sanborn Program
Fibber McGee and Molly
Jack Benny

P dent Progr:
Kraft Music Hall
Lux Radio Theatre
Red Skelton
Maxwell House Coffee Time
The Aldrich Family

Kay Kyrer

Rudy Vallee

Fitch Bandwagon

Bob Hope

Mr. District Attorney

Time to Smile—Eddie Cantor
Kate Smith Hour

One Man's Family

Hit Parade

Texaco Star Theatre—Fred Allen
Abie's Trish Rose

The Great Gildersleeve

In comparison with the year be-
fore there is little change in this
roster of radio’s great productions.
The programs that were not in the
previous year’s list are: Rudy Val-
lee, Mr. District Attorney, Hit
Parade, Abie’s Irish Rose and The
Great Gildersleeve. Of these five,
two—Abie’s Irish Rose and The
Great Gildersleeve—are relatively
new to radio. The former, a radio
version of one of Broadway’s fam-
ous attractions, was first broadeast
in January, 1942, earning an ini-
tial rating of 11.8. The Great Gil-
dersleeve made his debut in Sep-
tember, 1941, with &n opening
score of 5.6. There again is the
evidence that many leading radio
programs start with modest, if not
low, ratings.

In Table II the ten nighttime
leaders for the winter months—the
traditional standard time period—
are given by rank. Changes in po-

BROADCASTING ¢ Broadcast Advertising

wWwWWwW. americanradiohistorv.com


www.americanradiohistory.com

* Kk Kk Kk Kk

‘By night as well as by day
YOUNGSTOWN SKIES ARE BRIGHT

® Advertisers cannot afford to overlook this rich market of 372,428

people (106,000 radio homes) and approximately $200,000,000 annual
retail sales.

For information as to what C. E. Hooper, Inc., learned of the listen-
ing habits of this, Ohio’s third largest trade area and the 34th metro-
politan district in the U. S., address

W EM)]

Youngstown, Ohio
Member of the Blue Network

Headley-Reed Co., National Representatives
New York e« Chicago e Detroit « Atlanta e« San Francisco

www.americanradiohistorv.com
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IV—Comparison by Program Types of Ratings
And Amount of Time on the Air
Nighttime Programs

(October 1941-April 1942)

V—Comparison by Program Types of Ratings and
Amount of Time on the Air
Nighttime Programs

(May-September 1942)

CLASSICAL. AND
SEMI-CLASSICAL 2.8

CLASSICAL AND

FAMILIAR MUSIC 5.9 SEMI-CLASSICAL 2.5

FAMILIAR MUSIC 5.2-—-\

POPULAR MUSIC
126

COMMENTATORS, NEWS
AND TALKS
10.9

STRAIGHT DRAMA
12.7

MELODRAMA
18

AUDIENCE
PARTICIPATION
14.5

Amount of Time

On The Air
q Rank in
Ratings Range No. of % of % of
Type of Progrem Average Rank Low High Programs Time Time
Variety ._. ______ _________18.1 1 1.9 36.6 29 22.6 2
Audience Participation ______11.4 2 21 22.4 22 14.5 8
5.7 31.6 19 12.7
3.5 as.1 14 10.9
4.8 20.9 12 7.8
----11.8 3 1.6 3.1 45 1.4 1
———- 8.7 4 1.8 21.9 13 12.6 4
8.4 5 2.8 13.3 4 2.8 ki
Familiar Musie _____________ 7.4 L] L7 11.6 8 5.2 6
Commentators, News, Talks__ 5.3 1 1.0 22.1 19 10.9 5

COMMENTATORS, NEWS
AND TALKS

153!

AUDIENCE

175

COMEDY DRAMA

PARTICIPATION

na 7

VARIETY
187

Amount of Time
on the Air

Ratings Range No. of % of Rankin %
Tupe of Program Average Rank Low High Programs Time of Timse
Variety 13.4 1 1.5 3.8 32 18.7 2
Drama
Straight . 3.3 24.8 14 2.5
Melodrama 8 2.7 18.4 9 8.7
omedy .. 9.1 3.0 24.6 13 11.4
All Drama - 9.2 2 2.7 24.8 38 2.6 1
Audience Participation - 8.3 3 2.0 15.3 21 17.6 ]
Familiar Music ____ .6 4 4.8 9.6 T [ X []
Popular Music ___ __ e _. 69 5 2.4 18.8 12 10.8 [3
Semi-classical 5.7 [ 2.9 1.5 3 2.5 1
Commentators, news, talks._ 4.9 7 1.7 17.4 17 16.6 4

NOTE—Each program type has been allotted the number of hours which all programs
in that type represent. The chart is based on the table of program tyDes. Fifteen.minute
programs five times a week rate as 1% hours per week, 16-minute programs 3 times a

NOTE—Each program type has been allotted the number of hours which all programs
in that type represent. The chart is based on the table of program types. Fifteen.minute
programs five times a week rated a8 1% hours per week, 16-minute programs 3 times

week 3, hour, ete.

e week 3} hour, etc.

gition during the seven months are
few. Eight of the ten were among
the ten leaders for the same
months of 1941. New to this group,
when compared with the same peri-
od of 1941, are Kraft Music Hall
and Walter Winchell.

A noteworthy development in
network radio during the summer
months of 1942, the traditional
daylight saving period, is the sta-
bility in the rankings of the lead-
ers (Table III). This lack of flue-
tuation iz particularly significant
in comparison with the wide varia-
tions which have occurred regular-
ly in many previous summers.

Leading Daytime Programs

The network weekday leaders of
December, 1942, in the order of
the size of their ratings, were:

Kate Smith Speaks

Big Sister

Qur Gal, SBunday
Romance of Helen Trent
Ma Perkins

Life Can Be Beautiful
Right te Happiness
Aunt Jenny's Stories
Road of Life

Pepper Young's Family

Seven of the ten were also on
the previous year's roll of leaders,
while three appeared among the
ten having the largest audiences
during December, 1940. The three
which were not on the 1941 roster
are: Big Sister, Aunt Jenny's Stor-
ies, and Pepper Young’s Family.
All, however, are relatively old ser-
ials having been broadcast for at
least five years.

Like the nighttime list, the day-
time schedule discloses little change
during the past year.

The foregoing group lists only
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15-minute programs broadcast each
weekday—that is, Monday to Fri-
day, inclusive, If the Sunday pre-
sentations were added, three more
programs would be included: The
Pause That Refreshes On The Air,
Prudential Family Hour, and Wil-
liam R. Shirer. These would place
respectively in fourth, sixth, and
seventh positions. In the previous
year these same programs not only
placed among the leading daytime
productions, but two of them out-
rated the weekday offerings.

The average rating of the ten
weekday leaders for December of
1942 works out at a little better
than ten, and permits the signifi-
cant comparison with the average
rating of eight for the leaders of
the same month of 1941. The rat-
ings of the three Sunday shows,

moreover, are, in each instance,
slightly higher than a year ago.

Programs by Types

Since the winter of 1939-40,
when audience participation* pro-
grams reached a high level of pop-
ularity, there has been little
change in program types until
1942. That year brought the defi-
nite emergence of the comedy
drama, During the summer of
1942 not only the amount of time
devoted to comedy plays increased,

* Audience participation (programs in
which memberse of the audiences actual-
Iy or vicariously participate) emerged as
s type in the winter of 1937-38. During
that period they had an average rating
of 9.7. The following winter season they
averaged 10.5. In 1939-40 they moved to
11.4, and held that average for the two
succeeding winters.
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but the average rating for last sum-
mer climbed to 9.1 as against 6.9
for the previous summer. Another
development of 1942 was an in-
crease in the number of commen-
tator and news programs. (see
charts IV and V).

The Audience Level

On the whole, 1942 audiences of
nighttime network programs ex-
ceeded somewhat those of the pre-
vious year. Generally, the upswing
from 1941 was more substantial
in the latter half of the year.

This rise is reflected in the dis-
tribution of program ratings for
December month (Table VI).

Special Events

In addition to gauging the au-
diences of President Roosevelt and
Prime Minister Winston Church-
ill, the CAB also recorded ratings
for several other noteworthy
speeches and programs in 1942:

Secretary of State Cordell Hull’s
talk on “The Serionsness of the War™,
delivered on July 23, which was scored
at 34, is the highest rating the CAB

has Credited any member of President
Roosevelt’s cabinet.

The President, the Vice-President,
and the Secretary of Agriculture,
speaking on a 15-minute program cel-
ebrating the ninth anniversary of the
Administration’s Farm Program,
March 9, were heard by 40% of ra-
dio set-owners.

The talk, entitled “A visit to the
United States Forces in Britain”,
which Mrs. Roosevelt broadcast Nov,
20 at 9 p.m. over the NBC network
upon her return from overseas, yield-
ed a rating of 10.9.

Sports

As usual, the CAB in 1942 re-
ported on many sports events, in-
cluding 11 boxing matches, numer-
ous baseball games. the All-Star
games, and the World Series.

Boxing~—11 fights were rated in
1942 as against 17 such events tab-
ulated in 1941. Of these 11 blow-
by-blow broadcasts, only one was a
championship affair—the Louis-
Baer bout broadcast over the Mu-
tual Broadcasting System at 10
p.m. on Jan. 9. This leading fight
of the year was tallied at 43.5. The
ratings of the 10 other matches
ranged from 2.6 to 6.7.

Baseball—Throughout the sea-
son, the CAB reported on listen-
ing to play-by-play descriptions of
both major and minor league games
broadecast in CAB eities. The
monthly averages of these games
were below those of the previous
season. The figures for both years
are:

102
13.5
13.9
12.8
12.3
18.1
18.2

The All-Star games of 1942,
played (and broadcast over Mu-
tual) on July 6 and 7, drew large
audiences. The first game, played
between the American and Nation-
al League teams in New York, had
a rating of 16.1. On the following
evening the game played in Cleve-
land between the American League

Season average____15.0

VI-Distribution of Sponsored Network Nighttime
Programs According to Ratings—December

1942 1941
Neo. of % of

Rating No. of % of

(% of Set Ownere) Programs Totai Programs Total

40% and over —...-.___. 4 3.3 [:} 0
0 2 1.8
4.2 3 2.6
3.3 2 1.8
6.7 [} 6.3
12.5 14 12.4
30.8 82 28.3
25.0 34 30.1
14.2 20 17.9

120 100.0 113 100.0
and Service Team had a rating of CHART VII

15.2.

The World Series broadcasts of
1942 reached a mark of 30.1. This
rating of the championship battle
between the St. Louis Cardinals
and the New York Yankees com-
pared favorably in size of audi-
ence. with previous years. Since
1939 the broadcasts of World Se-
ries games have been presented ex-
clusively over the Mutual Broad-
casting System. These one-network
broadcasts have ranged in rating
from 21.3 to 32.8. In 1939 the New
York Yankees-Cincinnati Reds se-
ries rated 21.3. In 1940 the series
between the Cincinnati Reds and
the Detroit Tigers rated 25.2. The
record for a one-network World
Series presentation was made in
1941 when an audience measuring
32.8 was recorded for the five-game
contest between the New York
Yankees and the Brooklyn Deod-
gers.

The highest World Series rating
ever reported by the CAB was the
1935 Detroit Tigers-Chicago Cubs
Series which, broadcast over the
Columbia, National, BLUE, and
Mutual networks, attained a rat-
ing of 35.

What the CAB Is

Today the CAB is the only non-
profit organization engaged in re-
search in radio program popular-
ity. Functioning for the mutual in-
formation of its members, the CAB,
moreover, is the only service that
is cfficially charged with the duty
of measuring radio listening.

The CAB had its beginnings in
1929 and took shape five years lat-
er as a non-profit enterprise. The
seed was the skeptical curiosity
with which the radio committee of
the Assn, of National Advertisers
viewed the value of radio listen-
ing, particularly the size of pro-
gram audiences. The interest,
quickened by the committee’s quest
for information, led a handful of
leading radio advertisers to finance
individual surveys. The findings,
which indicated the need as well
as the value of continuous and co-
operatively financed research. were
rounded into a report which the
ANA published.

The report, highlighting the use-
fulness of guiderosts in the maze
of claims and uncertainties that
had mushroomed with the swift
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growth of the newcomer among
advertising media, prompted the
committee to request Crossley Inc.,
to plan a cooperative system of
investigation. Field work began
March 1, 1930 — less than 14
months after the ANA committee’s
first report—and has continued un-
interruptedly ever since.

Supervision in the first four
years of operaticn was exercised
by the ANA committee in con-
junction with a companion com-
mittee of the American Assn. of
Advertising Agencies. A reorgani-
zation in 1934 led to the appoint-
ment of a governing committee—
now the board of governors—in
which both agencies and advertis-
ers have an equal voice in super-
vision. Thus, the CAB is truly rep-
resentative of all the buyers of ra-
dio time and talent. The board,
nominated by the AAAA and the
ANA, now contains three agency
members and an equal number of
advertiser members.

Improvements Adopted

The board fixes all policies of the
CAB, including, of course, those
governing the standards and tech-
niques of research, membership
rules, and the compilation and dis-
semination of information. An out-
standing policy of the board has
been its determination continually
to foster the development and the
improvement of the CAB techni-
ques. The end in view is the per-
fection of the ideal program pop-

ularity measurement. Accordingly,
the CAB has always devoted a
share of its income to experimen-
tation. As a result, the CAB has
offered its subscribers improved
service time after time.

The cost of the CAB is now
borne by the leading advertising
agencies, advertisers and networks.
Operating funds are collected by
dues prorated in accordance with
each member’s interest in radic ad-
vertising.

The Method Today

October, 1942, marked the intro-
duction of the CAB's latest im-
provement. It provides a dual
measurement of program popular-
ity.

Up until then the CAB had
measured only conscious impres-
sion. The day-part telephone tech-
nique, sometimes lcosely termed
“recall”, ascertained the popular-
ity of programs that possessed
memory value. But the 1942 im-
provement, in essence, utilized the
coincidental telephone technique to
measure the flow of listening irre-
spective of memory value. Actual-
ly the two techniques—day-part
and coincidental—have been pain-
stakingly integrated. Members now
have in a single service two com-
plementary yardsticks.

The coincidental rating scores
the average audience of every net-
work program at the minute of
the interviews. The day-part rat-
ing veports the conscious impres-
sion that every network program
has created, Ratings are expressed
in percentage terms—that is, a
rating of 20 means that 20 out of
100 heard a program. Coincidental
ratings are computed on the total
number of dialings regardless of
whether the interviews were com-
pleted. Completed telephone inter-
views, of course, are the base for
caleulating day-part conscious im-
pression ratings.

CAB Sample Enlarged

The number of day-part inter-
views, moreover, was not reduced
when the coincidental technique
was added. The number has actual-
ly increased. The CAB cross sec-
tion today, in consequence, is larg-
er than ever.

Simultaneously with the addition
of the coincidental technique, the
CAB again refined its day-part
technique. Unique overlapping of
interviews has reduced the inter-
val between broadcasts and inter-
views to an average of one hour,
except for late-at-night programs.
Thirty-two day-parts, instead of
eight, are now used, and each day-
part overlaps three others. The re-
sult is a continuous flow of day-
part interviews through the broad-
casting day. Although the over-
lapping technique has an intricate
sound, its simplicity is fully re-
vealed in Chart VIL

CAB investigators work simul-
taneously 168 days of the year in
33 major cities from coast to coast,
The geographical distribution of
calls coincides with the distribution
of radio sets and the calls are clas-
sified by income groups.
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for tomorrow. ..

The design ideas embodied in Westinghouse transmitters have gained
them an enwviahle reputation among progressive radio stations throughout
the country. Air-cooled tubes, fuseless protection, surge-proof metal
rectifiers and simplified metal unit design are providing these stations
with advantages that are particularly valuable at this time.

Today, the zkills and abilities that created the economy, simplicity and
operating reliakbility of these fine transmitters are engaged 1009, in war
production. Westinghouse radio manufacturing facilities are now building
“walkie-talkies", radio locators, aircraft transmitters, and many other
types of radis apparatus required for war.

In addition, Westinghouse radio research talents are scarching the field
of electronics—finding new and better methods that will keep this equip-
ment second to none.

From this, comes our blueprint for tomorrow.

Qut of thesze developments veiled in military secrecy and the new
discoveries yet to be made, will come peacetime contributions that will
make Westinghouse radio apparatus finer than ever. s

%stinghouse

PLANTS IN 25 CITIES ... OFFICES EVERYWHERE
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Audience Size Trends

By MATTHEW N. CHAPPELL, Ph.D.
Consultant to C. E. Hooper, Inc.

rationing, victory in the

Solomons, the second front!

One who would summarize
the highlights of radio audience be-
havior in the epic year of 1942
finds no dearth of majot influences
at work. Some of the predictions
made by the writer in this space
last year were amply borne out,
others were refuted by the complex
year, Generally speaking, evening
Sets-In-Use were higher and day-
time Sets-In-Use were lower in
1942 as compared with 1940 and
1941,

The four fundamental measure-
ments which are basic to the oper-
ation of the radio industry are:

(a) The “Available Audience”—
the percent of the population at
home and awake at a given time.

(b) “Sets-In-Use”—the percent
of homes listening to the radio at a
given time.

(c) “Ratings"”—the percent of
homes listening to specific pro-
grams,

(d) “Sponsored Broadcast
Hours”—the number of network
hours per week devoted to spon-
sored programs.

Two of these—'*‘Sets-In-Use” and
“Available Audiences” — have
reached new highs in interest dur-
ing the last year as a result of the
operation of important and com-
pensating groups of influences.
Greater employment, Red Cross and
Civilian Defense activities on the
one hand; and gasoline rationing,
rubber shortage, governmental
pressure to save money and to re-
strict rail and bus travel on the
other, are all forces tending to in-
fluence the size of the “at home”
segment of the population—the
“Available Audience” from which
radio recruits its listeners.

The data used in this analysis
were obtained by C. E. Hooper
Ine., using the telephone coinciden-
tal method. Hooper interviewers in
32 large cities geographically well
distributed call homes continuously
during the broadcast of programs
and ask the following questions:

1. Were you listening to your
radio just now?

2. To what programs were you
listening, please?

3. Over what station is that pro-
gram coming?

4. What advertiser puts on that
program?

Hooper interviewers check day-
time programs continuously during
one week of each month. Two stud-
ies of evening programs are cur-
rently made by C. E. Hooper Inc.—
a policy which was adopted in May
1942. The first study is made in
the evening of the first week of
each month and the second in the
third week.

B ATAAN, War Time, gasoline

CHART I
HOOPER NATIONAL TRENDS
January 1980 « December 1942
SETS . IN. USE IMDEX - EVENINGS

s

o

Percent of Somple Using Sets

10 Natwonal Avarsgs Evening
"Setsin- Use”, Sunday through
Seturday, 800 pm t¢ (0,30 pm E.T.

I

JANM. FEA. MAR, APR, MAY

Evening Audience Trends

The trends of ‘“Sets-in-Use” and
“Available Audience” for daytime
and for evening over the period
January 1940-December 1942 are
shown graphically in the accom-
panying charts.

Charts I and II show the month-
ly national evening “Sets-in-Use”
and “Available Audience” indexes
for each of the three years—1940,
1941, 1942. The outstanding char-
acteristic of both sets of curves
is their seasonal variations. Both
the “Available Audience” and the
“Sets-in-Use” index tend to reach
maxima in midwinter and minima
in midsummer.

Chart I represents the Hooper
Evening “Sets-in-Use” index from
January 1940 to December 1942, 1t
will be seen that in 1942 “Sets-in-

JUNE

JULY AUG, SEPT. QcT. NOV. ' Dic -
monthly high for the three-year
period covered. This was the month
following Pearl Harbor. “Sets-in-
Use” remained high in February.
March 1942 was slightly lower
than in the two preceding years
but the difference was small. How-
ever, in April 1942 a major drop
occurred which was not found in
the two preceding years. In 1940
and 1941, a sharp drop was experi-
enced from April to May, a month
later. Daylight Saving Time was
initiated late in April in 1940 and
1941, but War Time was inaugu-
rated in February 1942. It seems
probable that the mild weather, to-
gether with the added hour of day-
light in April 1942, accounts for
the sharp decline in April evening
“Sets-in-Use.” If this is the case,
War Time advanced the seascnal

Use” started the year with a decline about a month, and a simi-
CHART IT
HOOPER NATIONAL TRENDS
January 1540 « December 1942
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lar influence should be expected for
the duration.

In May 1942 gasoline shortages
began to be experienced on the
Eastern Seaboard and on May 15
ration ecards were issued in that
area. At the same time the Gov-
ernment requested that travel in
other areas be reduced to a mini-
mum. It was in this month also
that C. E. Hooper Inc. adopted the
policy of making two evening
studies a month instead of one.

The first Hooper survey in May
1942 was made just before and the
second just after ration cards were
issued in the East. It will be seen
from the chart that the second May
study showed an increase in “Sets-
in-Use” instead of the usual sea-
sonal decline. “Sets-in-Use” for
1942 remained above the levels of
1940 and 1941 until the middle of
July. The figures for 1942 remained
about at the 1941 levels from Aug-
ust through November, and ended
the year in December, following
nationwide gasoline rationing,
slightly above the 1940 and 1941
levels,

Examination of Chart II, which
represents the evening ‘Available
Audience” index, reveals changes
which parallel those reflected by
the evening “Sets-in-Use” index
trends. The year started with the
evening “Available Audience” at
about the 1940 level. It fell sharply
in April, as did the evening “Sets-
in-Use” index, and took a marked
rise in May with the restriction of
travel. It remained well above the
1940 and 1941 levels until the mid-
dle of August 1942. From August
through November, it fell, for the
most part, between the 1940 and
the 1941 levels, And in December,
following nationwide gasoline ra-
tioning it hit another monthly high
for the three years.

Daytime

The daytime conditions are rep-
resented in Charts III and IV
[see page 48]. These charts are
based on Monday through Friday
data only.

The Chart III shows the daytime
“Sets-in-Use™ index trends. Day-
time “Sets-in-Use” in 1942 started
the year below the 1941 and 1940
levels and remained below through
April. In May 1942 the seasonal
trend was reversed and the day-
time “Sets-in-Use” index rose to a
level above that of 1941 but was
still appreciably lower than the
1940 level. It remained higher than
1941 through June, and in July
1942 fell to the lowest point reached
in the three years, remaining be-
low the 1940 and 1941 levels until
November when, following the Solo-
mons victory and the invasion of
Africa, daytime “Sets-in-Use” rose
to slightly more than the 1941 fig-
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ure. At no time did 1942 daytime
“Sets-in-Use” reach the 1940 level
and only in three months, follow-
ing national and world-shaking
events, did it reach the 1941 levels.

The 1940 level of “Sets-in-Use”
has been reached in only one month
since March of 1940, a period of 21
months. The exception was in De-
cember 1941, immediately following
Pearl Harbor. This is in marked
contrast to the evening conditions
in which 1942 “Sets-in-Use” made
monthly highs for the three years
in six months.

The daytime ‘“Available Audi-
ence” index in 1942, shown in the
Chart IV, is in contrast with the
daytime “Sets-in-Use” in 1942. The
“Available Audience” was smaller
in the first three months of the
year, but it underwent a marked
rise following the restrietion of
travel making highs for the three
years in June, July and August.
During July and August, 1942 day-
time “Sets-in-Use” made lows for
the three years, as was noted above,

Only once during 1942 did the
“Available Audience” fall below
the 1941 level—in October; where-
as daytime “Sets-in-Use” fell be-
low the 1941 level in nine months.
It would appear, therefore, that the
decreased 1942 daytime “Sets-in-
Use” cannot be accounted for in
terms of the “Available Audience.”

Top Ranking Evening Programs
The top ranking evening pro-
grams as of Dee. 15, 1942 and 1941
are shown in List 1 and List 2.
LIST 1

1942 Evening Ratings

\Rank  Program Name Rating
1. Bob Hope _____..__. 373
c 2. Charlie McCarthy ___ 36.4
3. Fibber McGee & Molly 34.8
4, Aldrich Family ____ 31.3
5. Jack Benny _.__.____ 28.3
6. Radio Theatre ___.__ 26.7
1. Frank Morgan-Fanny
Brice ____________ 25.9
- 8, Screen Guild Players. 24.3
9. Jergen’s Journal ____ 24.1
10, Musie Hall _________ 23.6
11. Eddie Cantor ______ 23.4
12. Mr, District Attorney 23.0
13. Kay Kyser ________. 224
14. Rudy Vallee _..__.___ 204
15. Fitch Bandwagon __ 20.3
LIST 2
1941 Evening Ratings
Rank  Program Name Rating
1.6 Charlie McCarthy.__ 29.9
1.5 Walter Winchell ____ 29.9
3. Bob Hope _______.__ 28.8
4 Fibber McGee and
Molly ________._.. 287
. Aldrich Family ._.__ 278
6.5 Radio Theater _ .. .._ 27.1
6.6 Jack Benny __._. __ 27.1
8. Coffee Time __.__ .. 237
9. Major Bowes ___ . 18.9
10. Fitch Bandwagon .. _ 18.8
1 Take It or Leave It_ . 18.5
12 One Man's Family. __ 184
13 Time To Smile______ 18.3
14 Kay Kyser _____ __. 182
15 Orson Welles __.._ __ 17.8

It is of note that 10 of the top
rating 15 evening programs of 1941
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are again on the list in 1942. Miss- Top Ranking Daytime Programs LIST 4
ing from the radio scene this year The to 3 1941 Weekday Daytime Rati
. R f p 15 weekday daytime pro- eekday Daytime katings
ls.:)}:’il};cerNVaV;ncheil .:'ho :s. lc:n guty grams for December 1942 and De- Rank Program Name Rating
;: Deceenber {;ﬁ Sllf Ou}: :;se::: cember 1941 are shown in List 8 1. Woman in White ____ 9.4
! DR L ' and List 4 respectively. 2. Life Can Be Beautiful 8.4
forded an exceptional opportunity 3. Ma Perkins 8.2
to review developments for _the LIST 3 4, Kate Smith Speaks___ 8.1
benefit of a confused American 5. The Guiding Light___ 7.8
public within a few hours after the 1942 Weekday Daytime Ratings 6.6 Stella Dallas ————___ 7.4
first announcement of the attack . . 6.5 Big Sister __________ T4
Winchell tied Rank Pro.gram Nam? Rating 8 Right To Happiness.. 7.3
Charlie McCarthy for the top rat- 1.5 Portia Faces Life____ 8.5 9. Romance of Helen
ing. This year, the Jergen's Jour- 1.5 Kate Smith Speaks___ 8.5 Trent oo o 7.2
nal, in the absence of Winchell, 3.5 Stellas Dallas _______ 81 105 Mary Marlin (NBC). 7.0
still appears in December’s top 15. 3.5 Life Can Be Beautiful 8. 10.5  Against The Storm___ 7.0
Of particular note is the fact that 5.5 Big Sister —ooo—o._. 8.0 % Young Widder Brown. 6.9
; . 13. Young Dr. Malone____ 6.8
the 15 top ratings, independent of 55 Our Gal Sunday ____ 8.0 ), A
N . ) X 14. Pepper Young’s Family 6.7
the identity of the programs, are 1. When A Girl Marries. 7.5 15. Our Gal Sunday —____ 8.5

substantially higher as compared
with the top ranking ratings for
1941. The upward trend in radio
evening sponsored network audi-
ences indicated by this condition is
further confirmed by the ‘“Average
Rating” index for all evening spon-
sored network programs broadcast.
During the first week of Decem-
ber, the 1942 index rose to 12.1, up
1.0 (9%) over December 1941.

8. Right To Happiness__ 7.4
9. Young Widder Brown 7.2
10.5

Vic and Sade (CBS)_ 7.1
105 Romance of Helen
Trent 71
12 Pepper Young’s Family
(NBC) o __ 7.0
13. Ma Perkins _________ 6.7
146 Road of Life _______ 6.6
145 Ma Perkins (CBS)_.__ 6.6

Of the 15 programs on the 1941
list, 11 also appear on the 1942
list. Woman in White, which head-
ed the 1941 list, was not broadcast
in December 1942.

The highest ranking weekend
daytime program in December 1942,
as in 1941, was William L, Shirer,
with an 11.1. This compares with
his rating of 11.9 for December
1941, a week after Pearl Harbor.

BUY WAR BONDS!

Page 48 o 1943 Yearbook Number
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For effective buying inflvence in WHAMIand

wHAM gives you effective buying influence where effective buying power is highest. wiAM gives you
complete effective coverage of the entire Rochester trading area . .. plus . . . day-night primary cover-
age of the 43 counties where Western New York sales are made. Below are just a few wHamland facts.

WHAMIland's 140,518
farms give you a big rural

WHAMIland's 5,305 fac-
tories, now busy on war
market, big not only in size work, help create the bal-
... but big, too, in the buy- anced prosperity that
ing power that prosperous makes year around urban

farming creates. buying power.

WHAMland's 17,787

neighborhood groceries (onNER DAUG sToRts WHAMIland's 1,422 drug
make this rich 43.county  * 3:1 ’KJ-{Z( :Im.,,' stores are ready to serve,
area of Western New York sy

....-:5 z:(

&Y. when the announcer on

and Northern Pennsyl- your show tells your lis-
teners over WHAM to“ask

your corner druggist.”

vania a super-market for

food merchandising.

WHAMIland's 437,775
telephone subscribers . . . WHAMIand's 51,880 re-
on a party line that reaches ; tail outlets are where the

out over 43 counties . Western New York cus-

help make WHAMIland
a better-than-average
market for WHADM adver-
tised goods.

tomers buy vour products.
WHAM reaches each of
these individual trading

arcas.

Where your Western New York sales are made

National Representatives: George P. Hollingbery Co.
50,000 Watts ... Clear Channel. .. 1180 Kilocycles. ..
Full Time ... Affiliated with The Blue Network, Inc.

ROCHESTER r N. Y. and the National Broadcasting Co.

 “The Shomberg-Carlion Slalion”

BROADCASTING » Broadcast Advertising 1943 Yearbook Number » Page 39
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RADIO HOMES IN THE UNITED STATES

Estimated by NAB Research Dept, from 1940 U. S. Census of Housing data. Number of occupied dwelling units and percent radio-equipped as reported
by U, S. Census, 2nd number of dwellings having radio estimated from census data by projecting percent ownershlp to the number of units not answering
the radio question, applied separately to Urban, Rural-Nonfarm and Rural-Farm units for each county.
[County figures and count of radio homes in cities of 23,000 or more population published in supplement to Sept. 7, 1942 BROADCASTING. Also in the
supplement are official 1040 census by states and counties of population, stores and retail sales. A limited supply of copies of the supple-
ment is available from BRroapcasTING at 23 cents each.]

ALL UNITS URBAN UNITS RURAL-NONFARM UNITS RURAL-FARM UNITS
% Radio % Radio % Radio % Radlo
Units Radio Units Unke Radie Unita Units Radio Unita Units Radio Units
NEW ENGLAND
Maine. ...... ‘e 218,968 86.5 189,800 88.4086 93.2 82.384 90.186 84.0 75,756 40,878 77.2 81.160
New Hampshire. 132.936 90.0 119,664 75 355 93.8 70.288 41,5650 86.9 86.087 16,031 82.9 13.289
Vermont...... oo 92.485 88.6 81.905 32.465 95.5 31.022 85.164 87.6 30.806 24.806 80.9 20.077
Rhode Istand.. .. 187.706 95.7 179.652 171.286 96.1 164.515 13,860 92.6 2,83 2.610 88.2 2.802
Massachusetts. .. a 1,120.694 96.2 1,077.642 1,002.483 96.6 968,046 94,541 93.5 88.406 23.720 89.3 21,190
Connectieut. .ooooeanvv... 48, 95.7 429,260 804.364 96.4 293,316 120,205 95.8 114.605 24,113 88.5 21,889
MIDDLE ATLANTIC
New York......... Ocoogoes 8,662,113 95.5 3,498.754 3,055,529 96.7 2,953,894 423.279 92.4 391,218 183,305 £83.8 158.642
New Jersey. . 0090 1,100,260 95.6 1,050,612 899.637 96.2 865.508 167.675 93.2 166,229 32,948 87.6 23.875
Pennsylvania., ......c.ou.... 2,515,524 92.4 2.823.980 1.711.133 95.5 1,634,454 595,341 88,7 527,953 209,050 7.8 161,678
EAST NORTH CENTRAL
OBi0. s et vrantrnenronrnesns 1,897,796 91.7 1.789.39% 1,291,248 95.1 1,227.295 838,164 87.8 296,949 268.384 80.2 215,156
00000 . 961,498 88.2 48,325 541,078 93.5 505. 704 208,010 85.6 177.944 212.415 77.5 164,677
e 2,192,724 92.8 2,023.969 1,633.017 95.3 1,556,637 810.446 86.8 267.839 249.261 80.4 200,49,
Michigan.,...... 1,396,014 93.4 1,304,149 924,913 96.4 891.661 252.211 90.9 229,348 218,890 83.7 183.140
Wisconsin....... 827,207 91.7 449 463,231 96.5 446.813 161,089 88.9 143.154 202,887 83.0 168,482
WEST NORTH CENTRAL
Minnesot&. ...... ..., 0hs. 728,859 81.2 664.296 95.8 367,149 135,689 87.4 118,641 209,334 85.3 178,508
Iowa..,.... 701,824 90.2 633.168 812.398 93.7 292.724 161,077 87.6 141,069 228,854 87.8 199,385
Missouri. ... 1,068,642 79.9 853.299 573.347 90.8 520,489 204,507 76.8 156,926 290,788 60.5 175.884
North Dakota 152.043 88.4 134,437 .069 94.6 32,245 47,024 85.7 40,295 70,950 87.2 61.897
South Dakota 165,428 84.6 139.854 43.568 92.5 40,291 49.548 81.8 40,495 72,822 81.7 59,088
Nebraska. . 360,744 84.7 805.681 146,259 92,7 186,628 £89.390 82.9 74,068 125,095 6.1 95,9856
Kansas............ 511,109 83.0 424.457 224.814 90.4 202,770 128,059 82.4 105,643 158,736 73.2 118.144
SOUTH ATLANTIC
Delaware, .. ........ 0000000 70,541 87.0 61,380 37.070 92.3 34,2156 21.830 86.5 18.890 71.1 8,275
Maryland......... ) 465,683 88.1 410,164 286,506 93.4 267.6562 124,112 84.4 104,656 €8.7 37.867
District of Columbia. oo 173.445 93.7 162.446 173.445 93.7 162.446 REORA R 0 tavaa LT
Virginia. . ..co0vinn.. oo 627,532 67.1 421,078 244.106 84.0 205.124 174,219 67.6 117,801 46.9 98,158
Weat Virginia..... o 444,815 75.1 334.289 140.566 89.7 126.098 192,771 5.4 145,266 56.4 62.876
North Carolina. ... 789,659 61.8 487.353 239.917 7.9 186.386 217,703 67.6 147,085 46.4 153.932
Scuth Carolina. ... 484,968 49.6 215,636 123.508 67.1 82,831 126,119 60.0 75,509 80.9 57,296
Georgig....... oo 90 762.241 562.6 394,765 288,818 68.2 196.864 170,595 57.6 98,278 34.0 99,618
Florida. , vovvnvivnnriannrnan 519,887 64.8 836.803 294.410 6.1 224,020 152,896 55.1 83,994 89.4 28.789
EAST SOUTH CENTRAL
Kentucky,.,....... 698,538 65.8 456.633 238.283 84.0 200.161 179,890 85.7 118.144 49.8 138,328
Tennessee. . o 714.894 62.5 446,943 276.056 7.7 214.362 152,197 65.1 99,046 286.641 48.8 133.585
Alabama. .. %) on 673,815 49.4 332.776 227.309 69.7 158.305 157,226 54.5 1 289.280 30.8 88,820
Mississippi. . ....... 534.956 39.9 213.312 120.360 61.5 74,048 95,920 50.9 48.834 818,676 28.4 90,430
WEST SOUTH CENTRAL
Arkansas. . ................ 495.825 50.9 252,148 123.528 12.4 89.442 111,636 58.7 59.891 260,661 39.5 102,815
Louisiana. . .. oo 592,528 53.8 816.261 262,927 72.6 190,789 136.615 52.5 71,689 192,986 27.8 52,788
Okishoma. a0 610,481 8.8 420,182 264,779 88.5 212.531 139,605 64.6 90,161 216,097 54.4 117,490
Texas........ 9oao 1,678,396 66.9 1.122.042 802,601 78.6 911 359,745 65.7 236,144 516,060 49.4 264,987
MOUNTAIN
Montana. ... 159,963 86.2 137.900 64.148 91.3 58 49,737 84.4 41,998 46,078 81.1 37,368
Idaho...... 141,727 86.4 122,471 50.774 91.3 46.858 41,235 84.1 34.689 49.718 88.3 41,429
Wyoming 69,374 84.4 68,531 27.332 91.5 03 22.842 88.2 19.011 19.200 76.7 14,517
Culorado. 316,000 84.5 267.295 174.759 91.5 159.932 77,956 78.1 60.877 68,286 178.5 46,486
New Mexico, . . 129,475 53.2 69.053 46.713 72.5 83,951 48,087 47.6 39,665 36.7 14,648
Arizona, ... 131,183 §9.0 90,394 48.924 82.4 28 55,813 69.3 38,646 26.396 48.3 11,420
U werare oo 487 92.4 128,923 81.758 95.0 77.679 37,115 90.2 46 20,614 86.3 17,779
Nevada......... 0DO000DO000 33,291 81.4 27,119 13.284 89.2 1,859 16,796 77.4 12,227 4,21 72.0 033
PACIFIC
Washington. ... ... 000000000 587,387 90.6 486.684 302,208 92.7 280.136 141,673 89.2 126,339 93,456 85.8 80,209
Oregon. . ., . o 387,492 88.7 299.226 172,560 93.1 160,699 92,667 86.1 79.811 72,265 81.4 58,816
California. . 2.188.343 92.9 1,987,204 1.568.552 95.1 1,490,991 393,950 . 348,375 175,841 84.1 147,838
UNITED S8TATES............ 84,854,582 82.8 28,838.203 20.596,500 91.9 18.923.885 7,151,478 .0 5,642,130 7,106,559 60.2 4,271,688
- [ ] ' - ]
Michigan’s Most Powerful Independent Radio Station!
. . ce
Situated in the center of Michigan’s most populous area—
the southeastern counties. Three million people in them—
75,000 wrote to WCAR in 12 months!
66 1hily 3 q g [{7 PN 93
Flexibility in scheduling programs permits us to “tailor
them to the desires of the radio audience and the objectives
w_ AR of the advertisers; 1000 S-T-R-E-A-M-L-I-N-E-D watts
on 1130 K.C, carries the message far and wide.
Pontiac, Michigan - 1000 Watts on 1130 Kilocycles
Page 50 ¢ 1913 Yearboock Nun:ber BROADCASTING o Broadcast Advertising
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HOME RADIOS IN THE UNITED STATES, BY STATES: 1940

BASED ON DATA FROM THE CENSUS OF HOUSING

50 KANSAS |

X0 20055

OCCUPIED DWELLING UNITS
WITH RADID, AS PERCENT
OF TOTAL REPORTING

DEPARTMENT OF COMMERCE |
BUREAU OF THE CENSUS

IR 050 avo over |
| B 900 - 949
{ S ese-ses
i R 75.0- 849
60.0- 74.9
1 Less THaN 600
__.4/
= 5 — _ . —— - _—
One picture is worth 10,000 words. And the map above may
be worth much more than that to your sales.
look at it for a moment and you'll note that the blackest area is BASIC NETWORK
. . . e ¢ & 5 e 10,000
that in which 95% or more of the homes own radios. Here, linked by xvvyEEr:v—P':iel:del\;?\'i: 3 3 i 5,%
WFBR—Bul'imnrde . a s 5,000
- Then check the location of the ACN stations...eight basic and Closs “A” linas ‘x?ac__p:f:zxe. paka® 1.5 B fggg
. . throughout, are | WELI—New Haven . . . (Day) 1,600
two supplementary outlets from Boston to Washingten... provid- (Night) 500
N s free! f th fifth Gh Is 25%)° the ten stations szv%l’c—Bv?’no; . ® = % a8 ;Osg
B o i -fi —Washington . . . . .
ing “'waste-free’ coverage of this one-fifth (that equals ) o ke At “30 )
of America. Coast Network: SUPPLEMENTARY STATIONS

WBOC--Salisbury, Md.

When you realize that this coverage is yours at the cost of a single WIE)—Hogerstonn, td.

major New York City station, you'll do more than raise your eye-

brows. You'll raise your phone and call the Atlantic Coast Network.

* Arithmetic explained on page 55,

ATLANTIC COAST NETWORK, Inc.

50/ MADISON AVENUE, NEW YORK. CITY

Page 532 « 1943 Yearbook Number BROADCASTING ¢ Broadcast Advertising
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(x—7 Wise to the Ways of the West — KSL is Pro-
ms ¥ ] ys © e s 1s ¥ro

A AT A A T T G S A
A A A A A H I o

15“%%& STATION

Key Station for Columbia in the Intermountain West 50,000 WATTS  SALT LAKE CITY

grammed to sell Intermountain America. The
number one station in preference and listeners in
this. great Empire. Hooper studies verify KSL's
dominance for hundreds of miles. Listeners'
mail response for one month alone came from
869, of all counties in the eleven big Western
States. KSL's coverage makes Intermountain
America a one-station market — the West Wise
Station that knows how to keep Westerners

listening.

... Ask Petry |

WwWwWwW americanradiohistorv com
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*
DURING By States and Geographic Areas
1 943 IN TH E *APRIL, 1930 tJANUARY 1. 1938 IAPRIL, 1940
Total % Radio Total 7, Radio Total % Radio
State and Area Families Builo Famitiea Families B-ﬁjo Famllies Families Radio Families
NEW ENGLAND
Connectictt , ovrveeeenen | 888.645  B4.7 212.779 487.000  92.0 402,100 448,682  95.7 429,260
Maine. . ... . 197,826  89.2 17,618 221,000 91.0 201.100 218,968  86.5 189.300
Massachusetts. .. | ro2tee  s7s 688,652 | 1,104,000 92.8 1,019,200 | 1,120.694 96.2  1,077.642
New Hampehire. . 9837  44.4 53.02 136.000  91.5 1400 36 90.0 119.664
Rhode Island. ... . 165.348  57.1 94.480 169.000  92.0 155,500 187.706  95.7 179.652
Vermonte .eenrsvnrrernes 89.188 44,6 39.783 99.000 89.5 1600 : 88.6 ,9056
MARKET Totalrveveeenrrons.| 1,981,499  53.8 1,066,234 | 2,166,000 91.9 1,990,900 | 2,201,421 94.4  2.077,423
MIDDLE ATLANTIC
New Jersey. . .....| 985,686 63,4 624,865 | 1,098.000 93,1  1,022.500 | 1,100.260 95.§ 1,050,612
New York. ..| 8,158,124 57.9  1,825.723 | 3.372.000 92.9  38.132.300 | 81662,113 95.6  8.498.754
Pennsylvani 2,235,620 48.1  1.075.127 | 2.452.000 90.0 2,206,400 | 2.515.624 92.4 2,323,980
Total s evrerrannnns 6.874,380  55.8 8,525,715 | 6,922,000 51.9  8,361.200 | 7,277,897 94.4  6,878.346
EAST NORTH CENTRAL
TiNOi. .. ..unseeeeeres..| 1,929,896  55.6 1,072,995 | 2.063.000 90.0  1.857.100 | 2.192.724 92.3  2.023.969
W E A F India; 343.066  41.6 351,090 934,000  87.5 816.800 961.498  88.2 848.325
Michi 1.180.554  50.6 597.629 | 1.220.000 2.0  1.122.200 | 1.396.014 9S.4  1.304.149
Ohio. . | riesriss ani7 809.142 | 1.777.000 92.4 1,645,500 | 1.897.796  91.7  1.739.399
Will deli . inel Wiscotisin. . ..............| 711.88%  51.0 363.265 735.000  83.4 612,700 827,207 91.7 758,449
. EURAE e¥y) TSt o) Py TOtalvveersieanie| 6,362,828  50.2 8,194,121 | 6,729,000 89.9 6,050,800 | 7,275,289 91.7 6,674,291
large percentage of the New | WEST NORTH CENTRAL
s BE oS BE | BE OB ZR| BB o3 oSp
., H N Kansas. ... . 1 0 189.89 g 13, f 11, 0 457
York City market. Minnesota. . 606,496  47.3 286,886 652.000  85.4 £56.900 728839  91.2 664.296
issouri. . . . 939.4%6  87.4 351.298 | 1.072.000 76.8 822,800 | 1,068.642 79.9 853.299
Nebraska, .. .. . 342,999  47.9 164,169 352,000  80.7 284.100 360,744  84.7 305,681
North Dakots . .| 145005 40,8 59.246 156.000  76.7 119,600 162.048  88.4 134.487
South Dakotg............| 161,018  d4.2 71,245 167,000 9.6 182,900 165.428  84.6 189.854
Totalev.eeveriuannns 3,317,881 43,1  1.430,680 | 3,580,000 79,9 2,861,900 | 8,688,143 85,6 8,155,192
WEAF SOUTH ATLANTIC
Delaware, . .o...ooceuvns 59.092  45.9 27,114 67.000  86.1 57.600 70.541  87.0 61,380
District of Columbia......| 125.554  53.9 67.640 188,000 91.0 152.900 178,445  83.7 162,448
. Floridas.......... 376.499  15.4 58,128 443.000  67.2 297,900 519.887  64.8 336,803
Will cover local events thor- Georgia. . 652,793 9.9 64.543 716.000  51.7 8707800 752.241  62.5 394,755
e pE g ol | m® 2 R | mie p Gl
ort) arol 0 o OB . h . 88 .65 1.
Oughly, Completely, accur ately- South Carolin 865,680 7.6 27.889 407,000  50.9 207.800 484,968  49.6 2165.686
Virginia. .. . 529,089  18.2 96,807 613.000  65.3 400.200 627.532  67.1 421.078
West Virginia 873,941  23.8 87,042 417.000 835 848,300 444.815  T5.1 334,239
Total.... 3,611,860 19,0 665,871 | 8,977,000 65.3 2,598,700 | 4,278,771 66.0  2,823.8564
EAST SOUTH CENTRAL
Alabama.....c.ee.i.0e..| 691,625 9.5 56,235 670,000  56.0 376,200 678,815  49.4 332,776
w E A F Kentucky. . 609,405  18.8 111,217 708,000  £9.9 494.900 698,638  65.8 456,633
Mississippi. ol 411704 5.4 25,857 494’000  41.9 207.000 634,956  39.9 218,312
Tennessee................| 600,625 14.8 85,962 689,000  66.7 459900 Ti4.804 62,5 446,948
Will publicize and promote its Total....ovu.uveaens.| 2,273,859 12,8 278,771 | 2,561,000 60.0 1,587,000 | 2,622.208 55.3 1,449,664
WEST SOUTH CENTRAL
programs and Sponsors as never ATKBNERS . « v vvvverrenrnss 438,639 9.1 40,096 501,000 50,8 254,800 495,826  50.9 262,148
Louisiana.’, | 485368 112 54,185 510,000 8.3 297,400 592,528  53.3 815,261
before Oklahoma | sea164 216 121,702 619.000  73.4 454,300 610,481  68.8 420,182
. TEXABc e v annnrnnornnrnns 1,880,096  18.6 256.804 | 1.516.000 68.2  1,033.500 | 1,678.396 66.9  1,122.042
Total..... P 2,868.262  16.5 472,787 | 3.146,000 64.8  2.040.000 | 8.877,280 62.5 2,109,638
MOUNTAIN
ARZONB. ... ieisns 105,992 18.1 19,167 104,000  76.5 79.600 181,138  68.0 90,394
Colorado’. 267,324  87.8 100,959 288,000  81.0 233,500 316.000 84.5 267,295
w E A F daho. . 108.044  30.8 82,772 124,000 9.6 98,700 141,727  86.4 122.471
Montana. . 186.210  81.9 43.442 142,000  80.7 114,600 150,063  86.2 187.900
New Mexico 98.546  11.5 11.848 102.000  §1.1 62.300 129.475  63.2 69,058
Nevada... 25.469  30.6 7,795 30.000 95.0 28, 83.291  81.4 21,119
. Utah. . 115,936  4L.1 47,682 128.000  90.2 111,000 189.487  92.4 128,923
Will broadcast programs, both |  Wyoming ‘887 8401 18372 62.000 380.3 49,800 69.874 84,4 58.651
local and nerwork, that will ap- Total 914,408 80,9 282,487 975,000 79.8 718,000 | 1,120,450  80.5 901,686
3
PACIFIC
A i : California................ 1,610,030  52.0 836.705 | 1,818.000 94.5 1,718.300 | 2.138.843 92.9 1,987,204
peal to listeners in the country’s Oregon.. ... Ul 'zeeisze 436 115,948 2997000  95.5 285,400 337,492  38.7 299226
. Washington. .. ... R 423,838 428 179.493 468,000  94.7 443.300 587,337  90.6 86,684
wealthiest area.
Total.......0oceers..| 2.800,191 49,2 1,132,146 | 2.585.000 94.7  2.448.500 | 8,018,192  92.0 2,773,114
TOTAL UNITED STATES..| 29.904.668  40.3 12,048,762 | 32,641,000 81.7 26.666.500 | 84.854,532 B2.8 28,838,208
* Official U. S. Census of 1930. 1 Estimates of Joint Committee on Radio Research. } Official U, S. Census of 1940, as projected by NAB
w E A F Research Bureau.

Will continue to be the best ra-
dio investment in the New York

market—in programs, in audi-

WEAF

660 KC 50,000 WATTS NBC NETWORK
NEW YORK
“This is the National Broadcasting Company”’

ence, in dollar return.
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Mathematicions would disagree we know and Einstein %‘@0/ might say it isn’t relative,

I o
o= Coast Net 5
but /sucwully does —= 2 5 /0 on the Atlantic Coast Network
Like this: From Boston to Washington . . . through eight states and nearly two score of
America's greatest markets . . . the Atlantic Coast Network reaches /5
of oll the radio homes of the nation ... 6,060,000 of them.* And /5 in the conven-

tional manner, is 20 o/o

_for joyt For

AN .
this /5 of America’s radio homes ﬁ actually controls 252 of the nation's
effective buying power. Atlantic Coast-ites earn, and spend, ,/51 of America’s income,

Z‘% making the ACN coverage area one of the country’s richest-per-capita markets.
X

This market, where /5 2 5 /° is now available, for the first time, ‘‘waste -free’’

.+.at the cost of a major New York City outlet alone. @

Only over the Atlantic Coast Network!

*And growing by leaps and hounds as a result of the many wur plants along the Atlantic Coast.

THE ATLANTIC COAST NETWORK, INc.

501 MADISON AVENUE . NEW YORK CITY

WNEW-—New York + WCOP—Boston + WFCI—Providence-Pawtucket «+ WNBC ~ Hartford « WELI —New Haven

WPEN —Philadelphia + WFBR—Baltimore «+ WWDC-Washington « WBOC —Salisbury + WJEJ —Hagerstown
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Radio Highlights and Headlines: 1942

Major Events of Year as Chronicled in BROADCASTING

(See issues of BROADCASTING nearest each date given for full details.)
[For Chronology of Radie from its beginnings, see 1942 YEARBOOK]

Jan. 1—Manila’s four broadeast
stations dismantled and destroyed
several days before fall of Philip-
pine’s capital, says official report.
Jan. 5—Blue Network Co. starts as
separate entity, divorced from NBC
but under parenthood of RCA.

Jan. 5—~Circuit Court of Appeals in
Richmond upholds rights of Lone
Ranger Inc. and accords owners of
radic dramatic property fullest
protection against unfair competi-
tion or “filching” of scripts, per-
sonalities or characters, setting ra-
dio precedent.

Jan. 9—Mark Woods, former vice-
president and treasurer of NBC,
and Edgar Kobak, former vice-
president of NBC in charge of
BLUE sales, are elected president
and executive vice-president, re-
spectively, of BLUE Network Co.
Red Network name is abolished
and becomes known as NBC.

Jan. 10 —MBS fites $10,275,000
triple-damage suit against RCA,
parelleling Dept. of Justice anti-
trust suits against NBC and CBS
in Chicago courts, filed Dec. 31.

Jan. 16—Wartime Code of Prac-
tices for broadcasters promulgated
by Office of Censorship, providing
for voluntary rather than manda-
tory action.

Jan. 16—Office of Facts & Figures
(subsequently succeeded by Office
of War Information) designated by
President Rocsevelt as c¢learing
house for Government broadcasting.
William B, Lewis, former vice-
president in charge of broadcasts
of CBS, named director of Radio
Bureau.

Jan. 19—National network business
during 1941 totaled $107,000,000,
about 10% ahead of preceding year.

Jan. 26—Court of Appeals for Dis-
trict of Columbia holds nothing in
Communications Act allows FCC to
discriminate against newspaper
ownership. This view expressed in
dicta in opinion upholding right of
FCC to subpoena witnesses in so-
called Stahiman case.

Jan. 30—All future construction of
broadcast stations in areas now re-
ceiving primary service frozen by
order of Donald M. Nelson, direc-
tor of War Production Board. De-
fense Communications Board and
FCC follow through with formal
freeze orders.

Feb. 2—Gross time sales of $237,-
600,000 for 1941 attained by broad-
casting industry, representing
14.2% increase over preceding
year. Net time sales aggregate
$176,280,000, or 13.2% ahead.

ATRIO

i pafp et

ALONE each of us is

strong enough to be heard in
each station’s z0one by the people
who count. (and everyona's counting

DANIEL BOONE NET

with permanent lines between

WOPI-WISE-WKPT

BURN-SMIT

Harry Cummings ~ South East Rep

bigger pay checks) Together, we
L Dblend our voices to encompass one
pﬂ\e \ of the country's fastest growing
~ easiest spending oreas.
Investigate today ~ our rate
cards are 'm'l'eres-ﬁng

L * L * * * . L]

COMPANY
Nat! Rep.

WESTERN N, CAROLINA-SOUTHWEST VIRGINIA-EAST TENNESSEF
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Feb. 2—Creation of Broadcasters
Victory Council as a coalition of in-
dustry trade groups to function as
liaison with all Government agen-
cies in wartime announced. John
Shepard 3d, president of Yankee
Network, named chairman.

Feb. 6—NAB Code Compliance
Committee adopts code for control
of broadcasting of war news to in-
sure maximum good taste.

Feb. 9—Wartime (EWT, etc.) in-
augurated throughout country, set-
ting clocks up one hour for war’s
duration. Action taken by Presi-
dent Roosevelt after Congress pass-
es enabling legislation.

Feb. 17—FCC relaxes regulations
governing broadcast station opera-
tors requirements because of war-
created shortages of qualified tech-
nicians. Regulation subsequently
relaxed to allow any class of license
holder to operate stations under
supervision of first-class licensee.
Feb. 18—Formation of The Adver-
tising Council, sponsored by lead-
ing industry associations to help
the war effort, announced with
Chester J. LaRoche, of Young &
Rubicam, as chairman and Miller
McClintock as national director.

Feb., 21 — Statutory three-judge
court in New York holds it has no
jurisdiction to adjudicate validity
of FCC's chain-monopoly regula-
tions. NBC and CBS prepare for
Supreme Court appeal.

Feb. 24—WPB and FCC jointly
promulgate freeze orders affecting
all phases of broadecasting and rul-
ing out new construction, except
where certified by the military, for
the duration.

March 18—Government Committee
on War Information issues policies
governing release of war informa-
tion by Government agencies.

March 20—Neville Miller given vote
of confidence by NAB board of di-
rectors after “rump movements”
start for reorganization of NAB.
March 25—Paul W. Kesten named
vice-president and general manager
of CBS, succeeding Edward Klaub-
er, former executive vice-president,
who is elevated to chairmanship of
executive committee with long-
range planning duties.

April 6—Supreme Court upholds
right of U. 8. Court of Appeals for
District of Columbia to issue stay
orders against FCC decisions in
WCPO, Cincinnati, case.

April 10—Second annual George
Foster Peabody Awards announced.
Winners: Cecil Brown, CBS re-
porter; Against the Storm, NBC
daytime serial; The Bill of Rights,
Norman Corwin production; Alfred
Wallenstein, MBS musical direc-
tor; NBC-Chicago Round Table of
the Air; and international short-
wave broadcasters, for their patri-
otic service.

April 23—Deems Taylor, composer,
musician, critic and radio commen-
tator, elected president of ASCAP,
succeeding Gene Buck, retained in
an advisory capacity.

April 27—FCC issues final freeze
order, in collaboration with War
Production Board and Defense
Communications Board, in memo-
randum opinion outlining policy
against new authorizations or mod-
ifications unless certified as in the
war interest.

May 1—Frank H. McIntosh, techni-
cal supervisor of Fort Industry
Co.,, named head of WPB Radio
Section, handling station equip-
ment priorities.

May 9—Graham McNamee, 53,
pioneer radio announcer, dies of a
heart ailment.

May 13—NAB's 20th annual con-
vention in Cleveland votes down
moves for reorganization and goes
all-out for war effort.

May 18—Alfred I. DuPont radio
station and radioc commentator
awards, carrying annual cash
prizes of $1,000 each, formally an-
nounced by widow of financier and
industrialist.

May 21—FCC and DCB propose
plan for pooling of all broadcast
equipment to stave off station clos-
ures. Plan subsequently dropped,
with provisions made through WPB
for adequate replacement and spare
parts.

May 26—Dr. John R. Brinkley, 58,
former Kansas and Mexican border
broadcaster, widety known for pro-
motion of goat gland rejuvenation
by radio, dies in San Antonio.

June 1—Harry C. Butcher, vice-
president of CBS in Washington,
called to active Navy duty as lien-
tenant-commander in Office of
Naval Communications. Subse-
quently transferred to London as
Naval aide to Lt. Gen. Dwight D.
Eisenhower. With Eisenhower in
North African campaign.

June 1—Supreme Court reverses
statutory three-judge court in New
York on jurisdiction over chain-
monopoly regulations and sends
case back for full review on merits,
resulting in temporary victory for
NBC and CBS.

June 8—James C. Petrillo, presi-
dent of American Federation of
Musicians, touches off national con-
troversy by banning recording and
transcribing of music for public
consumption as of Aug. 1. Action,
plus other edicts, has repercussions
in Congress, military agencies and
in affected industries and arouses
widespread public indignation.

June 13—Elmer Davis, noted CBS
analyst and news commentator, ap-
pointed by President Roosevelt as
director of newly-created Office of
War Information, supplanting Of-
fice of Facts & Figures, succeeding
Archibald MacLeish.

June 15—New Code of Wartime
Practices for American broadcast-
ers issued by Office of Censorship,
retaining voluntary aspect of old
code.

(Continued on page 58)
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THE 0»% RADIO STATION IN

MARYLAND’S SECOND LARGEST CITY!

JAEHILLS OUT OF THESE MOUNTAINS!

> SER llGAlD SELLING
oL 100 000 FAMILIES IN
" THIS TRI-STATE AREA
WHICH HAS NO OTHER
EFFECTIVE DAYTIME
RADIO COVERAGE.

Lamboslond //mém’

820 KC. ¥t CLEAR CHANNEL < UNITED PRESS ASSOCIATED PRESS
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Radio Highlights and Headlines: 1942

(Continued from page 56)

July 10—Gardner Cowles Jr., pres-
ident of Iowa Broadcasting Co. and
prominent mid-western newspaper
and magazine publisher, named as-
sistant director of Office of War In-
formation in charge of domestic
operations, including Radio Bu-
reau headed by William B. Lewis.

July 14—Broadcasting industry de-
clared “essential” under Selective
Service System by Maj. Gen. Lewis
B, Hershey, director of Selective
Service. Cited as one of 34 broad-
cast essential activities in war.

July 14—Industry’s first war
casualty is KFPL, Dublin, Tex.,
local outlet which gives up the
ghost due to inability to maintain
staff of qualified operators.

July 23—Department of Justice en-
ters anti-trust law suit against
James C. Petrillo and AFM because
of his ban against recordings for

public performance and stifling of
amateur musicians.

July 30—Census Bureau eounty-by-
county breakdowns show 82.8% of
all occupied dweillings in United
States were equipped with radios
when 1940 census was taken.

Aug. 27—Senator D. Worth Clark
(D-Idaho) introduces all-inclusive
resolution (SRes-286) to inquire
into “Petrilloism.”

Aug. 28—Average given wage for
some 20,000 fulltime employes in
broadcasting stations and networks
was $45.15 in 1941, an increase of
$1.64 over 1940. Total weekly pay-
rcll averaged $1,138,249, an in-
crease of $121,883 over preceding
year.

Sept. 10—Directive issued by OWI
requiring all Government agencies
to channel radio programs through
Radio Bureau of OWI.

Page 58 ¢ 1943 Yearbook Number

Sept. 12—Court of Appeals holds in
KOA-WHDH case that, by what-
ever name it may be called, a broad-
cast station has a definite right ac-
quired through its operating li-
cense and the FCC cannot tamper
with or grant a station’s facilities
without giving it a hearing.

Sept. 23—Government creates prec:
edent through purchase of time on
four Alaska stations by OWI, as
means of maintaining outlets on
air for vital war service.

Sept. 25—Formation of American
Broadcasters Assn., to be horizon-
tally competitive with B, an-
nounced by group of prominent
broadcasters. On Nov, 11, move-
ment dropped because of lack of
industry interest.

Sept. 27—RCA Radio Research Lah-
?\;'a.tlories dedicated at Princeton,

Oct. 8—Elmer Davis, OWI direc-
tor, estimates that radio is con-
tributing time worth $64,000,000 a
year at commercial rates for war
effort programming.

Oct, 12—Federal District Court in
Chicago dismisses Department of
Justice anti-trust case against
AFM and James C. Petrillo. Case
subsequently taken to Supreme
Court by Assistant Attorney Gen-
eral Thurman Arnold.

Oct. 16—OWI names 17 well-known
broadcast executives as regional
consultants to handle war program
clearances.

Oct. 16—National Selective Service
headquarters defines score of broad-
cast occupations as eritical, as
sequel to its July action in declar-
ing the industry “essential”.

Nov. 1—Government takes over
full-scale operation of all but tech-
nical phases of nation’s interna-
tional shortwave stations under
lease arrangements whereby licen-
sees relinquish practically all pro-
gram control but are reimbursed
for rental of their facilities.

Nov. 10—Miller McClintock, execu-
tive director of The Advertising
Council, becomes first salaried pres-
ide|12t of MBS, taking office Jan. 4,
1942,

Nov. 16 — Statutory three-judge
court in New York dismisses ap-
peals of NBC and CBS for injune-
tions restraining FCC from putting
network monopoly regulations into
effect. Networks take case to Su.
preme Court.

Nov. 25—Maj. Gen. Charles McKin-
ley Saltzman, USA retired, former
chairman of Federal Radio Com-
mission, dies in Washington after
brief illness.

Nov. 30—FCC orders termination
of developmental broadcast license
to use 500,000 watts issued to
WLW, Cincinnati, effective Jan. 1.
Its high-power transmitter slated
for war use, either in international
cr standard broadeasting.

Dec. 1—Radio goes on full wartime
basis with FCC order enforcing
horizontal power reduction of one
decibel and relaxation of normal
engineering standards.

Dec. 7—Federal Trade Commission
launches preliminary investigation
into rate and discount structures
of all national networks.

Dee. 7—Radio’s “Roll of Honor” in
first year of war shows 12 known
dead or missing in action.

Dec. 7—Bob Hope, NBC comedian,
named champion of champions in
several radio popularity polls.

Dec. 16—General Tire & Rubber
Co. purchases Yankee Network in
New England for $1,240,000.

Dec. 25—Coca-Cola breaks all spon-
sorship records with 12-hour
Christmas program on 142 BLUE
stations, featuring Victory Parade’s

Christmas Party of Spotlight
Bands.
Dec. 30—Government war effort

programming enters new phase
with adoption of broad-gauged
program sallocation plan by OWI,
effective Jan. 18, and scheduling
transcribed programs and scripis
available for local sponsorship ef-
fective Feb. 1.

Dec. 31—Lord & Thomas, pioneer
advertising agency placing many
basic radio accounts, dissolves with
retirement of Albert D. Lasker,
president and principal owner.
Foote, Cone & Belding formed as
suCCessoT.
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High Potential fudience - - Low (oot
A POWERFUL INFLUENCE OVER A $793,798.000 BUYING POWER

No New England Campaign Is Complete Without Effective Coverage of This Rich,
Concentrated High-Spot New England Market

PROVIDENCE TRADING AREA RANKS:
* 52nd in Population! * 32nd in Total Income * 9th in Income Per Family
Effective Buying Income — $793,798.000!
* 84,.59% Better Than 1940! * 39% Greater Than National Average!
For More Listeners Per Dollar. For Intensive Coverage of ¢ Concentrated Market.

For Sending Your Sales Message to 253,000 Radio Homes Where
There's $793,798,000 To Spend

Suy W C I

where the popular programs of the BLUE NETWORK ride high on a wave of popularity

MARKET DATA COPYRIGHTED SALES MANAGEMENT SURVEY OF BUYING POWER OCTOBER 10. 1942

National Representatives: HEADLEY-REED COMPANY [7/) Forf CHERGO. DETRon

SAN FRANCISCO
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Directory of
BROADCASTING STATION REPRESENTATIVES

With Lists of Stations Represented

Lists of stations supglied by each firm; asterisk (*) indicates non-exclusive representation: dagger (}) indicates firm is also newspaper representative

FRANK R. BACK
Tel.:Delaware 1058. Magr.:
Represents

Chicago—540 N. Michigan Ave. Frank R. Back.

KWNO, Winona, Minn. WIGM, Medford, Wis.

BERTHA BANNAN
Boston--Little Bidg. Tel.: Hubbard 4370. Mgr.: Bertha Bannan.

New England Representalion
*WHAI, Greenfield, Mass. *WBRY, Waterbury, Conn.
*WCSH. Portland, Me. *WNBC, Hartford, Conn.
WHYN, Holyoke. Mass. *WSPR, Springfield, Mass.
*WIBX, Utica, N. Y. WOCB, West
*WRDO, Augusta, Me. *WHEB, Portsmouth. N. H,
*WFEA, Manchester, N. H.

WALTER BIDDICK CO.
ce Bldg. Tel.: Richmond 6184.

'WCAU Philadelphia
HN. New York City
'WDEV Waterbury, Vt,
*WIAR, Providence
*WLBZ. Bangor, Me.
*WSYR. Syracuse. N. Y.

Los Al Chamib Mgr.: Walter Biddick.

of C
San Frnnci-w— Monadnock Bldg.

Represents on Pacific Coast
*KO0OOS, Marshfield, Ore.
KLS. Oakland, Cal.

*WIBW. Topeka, Kan.
*KFBB. Great Falls. Mont.
*KGVO, Missoula, Mont.
*KAST. Astonn. Ore.

*KDFN, Casper, Wyo.
*WSGN, Birmingham, Ala.
KFAR, Fairbanks, Alaska
*WGRC, Louisville, Ky.
*KENO. Las Vegas, Nev.
*WIBX, Utica, N. Y.
*KTKC, Visalia, Cal.
*KODL, The Dalles, Ore.
=K XRO, Aberdeen, Wach.

KFQD Anchorage, Alaska
Ketchikan., Alaska
KFOX Lonz Beach, Cal.
*KTRB, Modesto, Cal,
*KROY. Sacramento, Cal.
KSRO Santa Ross, Cat
KHUB, Watsonville, Cal. *KBND. Bend, O
KF}\D Nampa, Ida. *KFJI, Klnmath Fnlla. Ore.
*WIID, Chicnzo *KLB M Lsa Grande, Ore.
*KGY, Olympia, Wash.

JOHN BLAIR & COMPANY

Chlcago—520 No. Michigan Ave. Tel.: Superior 8659. Mgr.: John Blair.

New York Cliy—341 Madison Ave. Tel.: Murra; Hlll 9.6084. Mgr.: George W. Bolling.
8t. Lnull—Pnul Brown Bldg. Tel.: Chestnut 5688. Mgr.: J. Chris. Hethenngton.

Loa A aof C ce Bldg. Tel.: Prospect 3584. Mgr.: Carleton Coveny.
San Francisco—Russ Bldg. Tel.:

Dougla- 8188. Mpgr.: Lindsey H. Spight.

Repreaents
Don Lee Broadcasting System (MBS)
Pacific Broadeasting Co.
The Arizona Radio Network

KOY, Phoenix. Ariz. WQAM, Miami, Fla_ WHP, Harrisburg. Pa.
KPMC. Bakmﬂeld. Cal. *WFLA, Tampa, Fla. WGBI, Scranton, Pa.
KIEM, Eureka, Cal WAGA, Atlants, Ga. *WROL, Knoxville, Tenn.
KHJ, Lox Anse *KIDO, Boise. Ida. KTRH, Houston
KFXM, San Bernardino, Cal. KXEL. Waterloo, Jowa KTSA. San Antenio, Tex.
KGB, San Diego, Cal. WLS. Chicago KDYL. Salt Lake Cit
KFRC, San Francisco WFBR. Balnmnre WMBG, Richmond.
KVEC, San Lujs Obispo, Cal. WOW. Omubh: KOL, Seattle
KVOE, Santa Ana, . WNBF, Bmghnmton N.Y. *KMO, Tacoma, Wash.
*WNEW, New York Clty *KIT, Yakima, Wagh.
KFYR. Bismarck, N. WMMN, Fairmont, W. Va.
WBNS, Columbus, O. WWVA, Wheeling, W. Va.
WHIZ. Zanesville, O. KGMB, Honolulu;, Hawaii
*KORE. Eugene, Ore.

KDB, Santa Barbara. Cal.
*KGDM, Stockton, Cal.
KFEL. Denver

*WJAX, Jacksonville, Fla.

BLUE NETWORK SPOT SALES

New York City—30 Rockeleller Plaza. Tel.: Circle 7-5700. Mgr.: Murray Grabhorn.
Chlcago— Merchandise Mart Bldg. Tel.: Delaware 1900. Megr.: Gil Berry.
Hollywood—Sunset & Vine. _Tel.: Hillside 8231. Mgr.: Fred Becker.

Detroit—802 Fisher Bldg. Tel.: Tnmty 2-7900. Mgr.: John Donchue.

San Francleco—111 Sutter St. Tel.: Graystone 6665. Mgr.: Fred Becker.

Represents

WMAL, Washington

KGO, San Francisco
WENR, Chicago

WJIZ, New York City

{THE BRANHAM CoO.

Tel.: Central 5726. Mgr.: E. F. Coreotan.
New York City—230 Park Ave. Tel.: Murray Hill 6- 1860 f‘ﬁa M. H. Lonz
Alsnta—Rhodes-Haverty Bldg. Tel.: Walnut 4851.

St. Louls—Arcade BldF Tel.: Chestnut 6192. Mgr.: Sloane MeCauley.

Kansas City—Board of Trade Bld% Tel.: Harrlson 1028. Mgr.: George F. Dillon.
Dallas—Texas Bank Bldi Tel 8669. Mpgr.: A. J. Putnam.

Detrolit—General Motor Bldg. Tel.: Trinity 1,0440. Mgr.: H. A. Anderson.
Charlotte, N. C.—Commemal National Bank Bldg. Tel.: 8839. Mpgr.: H. L. Ralls.
San Francisco—>5 Third St.  Tel.: Garfield 6740. Mgr.: George D. .

Los Angelea—448 So. Hill St. Tel.: Michigan 1269. Mgr.: W. E. Betts.
Memphis—Sterick Bldg. Tel.: 8-2344. r.: Sidney L. Nichola.

Seattle—Empire Bldg. Tel.: Elliot 1769. gr.: A. G. Neitz.

Chicago—- 360 No. Michigan Ave.

Represents
KWKH, Shreveport, La. WNOX, Knoxville, Tenn. KRIC, Beaumont, Tex.
KTBS, Shreveport, La WMC, Memphis, Tenn. KRIS, Corpus Christi, Tex.

*KTHS, Hot Springs, Ark. _KXYZ, Houston KRLD, Dallas
WTJS, Jacksonville, Tenn. WCPO, Cincinnati

West Virginia Network

WBLK, Clarksburg, W. Va.
WSAZ, Huntington, W. Va.

HOWARD C. BROWN CO.
Hollywood, Cal.—8404 Sunset Blvd. Tel.: Hollywood 6045. Mgr.: Howard C. Brown.
Represents

WCHS, Charleston, W. Va. WPAR, Parkersburg, W. Va.

2UE, Sydne{z Australia 8XY Melbourne, Australia
Zealand Commercial Radio Stations
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armouth. Masa,

BURN-SMITH CO., Inc.

Tel.: Murray Hill 2-3124. Mgr.: C. Otis Rawalt.
Chicnzo—ao'f Nn Mmhmln Ave. Tel.: Central.4290. Mgr.: John A. 'I‘oothﬂl

A Bldg‘ Tel.: Richmond 6184. Mgr.: Walter Biddick.
Tel Garfield 0947. Mgr.: Waiter Bi dlck

Represents

WFMD, Frederick, Md.
WFNC, Fayetteville, N, C.
WDEF, Chattanooga. Tenn.
WSTP, Salisbury, N. C, *WKPT. Kingsport, Tenn.
KPAC, Port Arthur, Tex. The Southern Network
WOLF. Syracuse, N. Y. WRRN, Warren, O.
WWDC, Washington, D. C. KXA, Seattle, Wash.
*WOPL Bristol, Tenn. WCBT, Roanoke Rapids, N.C.
C. San Antonio, Tex. WG G, Greensboro, N, C.

GTM, Wilson, N, C.
WBAX Wilkes-Barre, Pa.
WBIR, Knoxville, Ten{‘u.

New York City—531 Fifth Ave.

Los of C
San Franclsco—681 Market St.

KMTR. Hollywood. Cal.
WRDW. Augusta. Ga.
*WGRC. Louisville
WELL, Battle Creek Mich.
WFDF, Flint. Mich.
WKBZ, Muskezon. Mich.
*KGVO. Missoula, Mont.
WFTC, Kinston. N. C.
WMFD, Wilmington. N. C, KMA
*WNBH. New Bedford, WRUF, Gainesville, Fla.
Mass. KVFD, Fort Dodge, Ia.
'WBRK. Pittafield, Mass. sWISE, Ashevllle. N. C.
MRF, Lewistown, Pa, WHBC Canton, O. *Daniel Boone Networl
KOCY 'Oklahoma City WMRC, Greenville. 8. C. KFBC, Cheyenne, Wyo.
WGH, Newport News, Va. KTRI, Sioux City. Ia. WCNC, Elizabeth City. N. C.
*WALB. Albany, Ga. WLOF, Orlando, Fla. WH AL Greenfield, Mass.

{CAPPER PUBLICATIONS

New York Clty—420 Lexington Ave. Tel.: Mohawk 4-8280. Mgr.: Philip Zach.
Chicago—180 No. Michigan Ave. Tel.: Central 5977, Mgrs.: Frank Gaughen-Fellx Morris.
Kansas City—21 W. Tenth St. Tel.: Harrison 4700. M%.: Joe Story.
San Franclsco—Russ Bldg. Tel.: Douglas 5220. Mgr.: W, B, Flowers.
Represents
KCKN, Kansas City, Kan.

B. FRANK COOK
{Associated with Ward-Griffith Co. Inc., Newspaper Representatives)
Atlanta—Marietta St. Bldg. Tel.: Walnut 1231. Mgr.: B. Frank Cook.

{ Representation in the South Only)
WLOF, Orlando, Fla.

COX & TANZ

Philadelphia—Drexel Bldg. Tel.: Lombard 1720. Mzr.: E.R. T
New York City—535 Fifth Ave. Tel.: Murray Hill 2.8234. Mgr A P. Cox.
Chicago—228 No, LaSalle St. Tel.: Franklin 2095. Mgr.: J. C. Cox Jr.
Represents
*WHUB, Cookeville, Tenn.
KNEL, Brady, Tex.
*KPAB, Laredo, Tex.
KRBA, Lufkin, Tex.
KRLH, Midland, Tex.
KNET, Palestina, Tex.
KTBI, Tacoma.
WJIMC, Rice Lake, Wis.
*KPOW, Powell, Wyo.

HARRY E. CUMMINGS
Jacksenville, Fia.—Barnett Bank Bldg. Tel.: 3-0881. Mgr.: Harry E. Cummings.

Couth

WIP, Philadeiphia
WRRF. Washington, N. C.
KWJJ, Portland, Ore.

*WIBW, Topeka, Kan.

*WFBC, Greenville, §. C. *WALB, Albany, Ga.

KFFA, Helena, Ark.
WMFR, High Point. N, C.
WMJM Cordele, Ga.

KTNM, Tucumeari, N. M.
WKPA, New Kensington. Pa.
WJOB, Hammond, Ind.
WGNC, Gastonia, N. C.
WCHYV, Charlottesville. Va.

WGAA, Cedartown, Ga.
‘WBLJ, Dalton, Ga.
WKMO. Kokomo, Ind.
‘WPAY. Portsmouth. O.
*KAST, Astoria, Ore.
WKOK., Sunbury, Pa_
WOLS, Florence. S, C
WFIG, Sumter, S. C.
KGFX, Pierre, S. D.

n Repr
*WIAX, Jncksonwlle, Fla. *WIOD, Miaml, Fla. *WFLA, Tampa, Fla.
WROL, Knoxvllle, Tenn. *WHIO, Dayton, O.

*Daniel Boone Network Comprising:

*WOPI, Bristol. Tenn. *WKPT. Kingsport, Tenn. *WISE, Asheville, N. C.

tDE LISSER Inc.

New York City—11 E. 44th St. Tel.: Murray Hill 2-1763. Mgr.: Wl]lllm F. Glllazher.
Philadelphia—1421 Chestnut St. Tel.: Rittenhouse 1390, Mgr.: Ralph S
Chlcago—180 No. Michigan Ave. Tel.: Dearborn 8108. Mgr.: w. 1. Fnupamck Jr.
Represenls
WSLB, Ogdensburg, N. Y.

THE FOREMAN CO.

Chicago—Wrigley Bldg. Tel.: Delaware 1869. Mgr.: Edwin G. Foreman Jr.
New York City—247 Park Ave. Tel.: Eldorado 3-0174. Mgr.: Edwin G. Foreman Jr.
Beverty Hills. Cal.—205 S. Beverty Drive. Tel.: Crestview 1.2166.

Represents
WIND, Chicago WLOL, Minneapolis KCMC, Texarkana, Tex.
WQXR. New York City WTAX, § rmzk{)eld . KGKL. San Angelo. Tex.

WLAK, Lakeland, Fia
WCAR, Pontiac, Mich.
KATE, Albert Les, Minn.

WHBL., Shebaygan, Wis. KPLT, Paris, Tex.
KLCN, Blytheville, Ark. KRBC, Abilene, Tex.
KBST. Big Spring, Tex. Southern Minnesota Network

FORJOE & COMPANY

Tel.: Vanderbilt 6-5080. Mgr.; Joseph Bloom.
Tel.: Randolph 6225, Mgr.: Hal Holman.
Represents

WGES, Chicago
WSBC, Chicago

New York City—19 W. 44th St.
Chleago—333 N. Michigan Ave.

KPDN, Pampa, Tex.
sWISR, Butler, Pa.
*KHUB, Wnr.sonwlle. Cal. KGBS, Harlingen, Tex.
KICA, Clovis, N. M. KEEW, Brownsville, Tex.
KONO, San Antonio, Tex. KEYS, Corpus Christi, Tex.
*KPAB, Laredo, Tex. WMVA, Martinaville, Va.

WAJR. Morgantown, W. Va,
WCOU, Lewiston, Me.
WCAP, Asbury Park. N. J.
WIBM, Jackson, Mich.
*WJIBK. Detroit

WLBC. Muncie, Ind.

{Continued on page 62)
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NEW YORK

FIRCLE 7-&300

WASHINGTON

REPUBLIC 4000

CLEVELAND

CHERRY 0942

BOSTON

HANCOCK 4267

must go farther today!

Your nearest NBC Spot Sales Office is your key
to successful Spot Radio campaigns at lowest

cost.

The 11 NBC Key Stations represented by that
ofticc have proved for many vears their ability
to deliver sales-messages into homes where sales-
potentials are highest and sales-resistances lowest

. vour best bets today! In New York,
Chicago, San Francisco, Washington, Denver.
In Cleveland and Schenectady—in Boston and

HOT NUMBERS

...for Spot Advertisers whose Budgets

CHICAGO

SUPERIOR 5300

SAN FRANCISCO

FRAYSTONE 5700

DENVER

MAINE 6211

HOLLYWOOD...
-

HOLLYWOOD 6161

Philadelphia—in Pittsburgh and Fort Wayne!

But that’s not all. Any NBC Spot Sales Office
will be glad to give vou the data vou need 1o win
those markets! The listening-habits of Fort
Wavne, for instance . . . the buving-habits of
Boston. The reasons why Pittshurgh is a "de-

* while Cleveland is not.

partment -store city’
The data, in short, that lets you make full use of

the inherent flexibility of Spot Radio. The data
that lets voumatch your methods to your markets!

NBC SPOT SALES

Representing

WGY Schenectady
KYW Philadelphia
WRC Washington

WBLZ Boston
WBZA Springfield
WEAF New York

WMAQ Chicago
KOA Denver
KPC San Francisco

KDKA Pittsburgh
WTAM Cleveland
WOWOQ Fort Wayne
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Directory of

BROADCASTING STATION REPRESENTATIVES

[Continued from Page 60]

R. C, FOSTER

: Hubbard 5225. Mgr.: R. C. Foster.
New England Representation
*WESX. Marblehead, Mass.
WABL. Bangor, Me.
‘WGAN Portland, Me.
MUR. Manchester. N. H.
Non«Ezciuaiu Represeniation

*WHAI Greenfield, Mass.
*WSAR, Fall River, Mass.

FREE & PETERS, Inec.

Tel.: Franklin 6378,

Tel.: Plaza 5-4131.  Mgr.

Tel.: Sutter 4353. Mgr.:
Tel.: Gladstone 3949.

Mgr.: James M.

Represents

KARM, Fresno, Cal.

KDAL. Duluth

WHKZO, Kalamazoo, Mich.

WTCN, Minneapolis-St. Paul

WMBD. Peoria, Il

KSD. St. Louis

WFBL, Syracuse

WCSC, Ch:rlesr.on S8.C,

WIS, Columbia. S. C.

WINS, New York City

WPTF. Raleigh, N. C.

GRACE GIBSON

Hollywood—1651 Cosmo St. Tel.: Hollywood 6928. Mgr.: Grace Gibson,

(Represenis Macquarie Network of Awsiralia, Sydney, and through Mocjuarie represents New
Zealand and South African stations.)

W. 8. GRANT

San Francisco—3580 Market St.  Tel.: Garfield 7700. Mgr.: W. 5. Grant.
Los Angelées—Hellman Bldg. Tel.: Michigan 4578, Mgr.: H. H. Conger.
Exclusive Represeniation McClung Stations in San Francisco-Los Angeles

KVCV, Redding, Cal. KHSL, Chico, Cal. KYOS, Merced, Cal.
*KTRB, Modesto, Cal. KMYC, Maryaville, Cal. *K TKC, Visa'ia, Cal,
*KFJI, Klamath Falls, Ore. *KGDM, Stockton, Cal.

KDON, Monterey, Cal.
HOMER GRIFFITH CO.

Hollywood—6362 Hollywood Blvd. Tel.: Granite 1726, Mgr.: Homer Griffith,
San Francisco— 681 Market St. Tel.: Garfield 0947. Mgr.: R. J. Bidwell.
Seattle—White Bldg. Tel.: Main 6626. Mgr.: Hal Pearce,
Pacific Coast Represenialion
$KJBS, $an Francisco
$WIRE, Indianapolis
*KELA, Centraliz, Wash.
*KWIL, Albsny, Ore.
KGEZ, Kalispell, Mont.
Exclusive
*KENO, Las Vegas, Nev.

MELCHOR GUZMAN COMPANY Inc.

New York City—8 Rockefeller Plaza. Tel.: Circle 7-2450. Mgr.: A, M. Martinez.
(Represenis stations in Cubda, Mexico, Cantral and South America)

Bosion--Statler Office Bldg. Tel.

*WSYH, Rutland, Vt.
*WPRO. Providence. R, L.
*WNEW, New York City

*WDRC, Hartford
*WILAW, Lawrence. Masa.
*WNBH, New Bedford, Mass.

*WBRK, Pitisficld, Masa.

*WELI, New Haven
*WPEN. Philadelphia

WNLC, New London, Conn.

Chicago-—180 No, Michigan Ave.
New York Clty—247 Park Ave.
San Francisco—111 Sutter St.
Hollywond—1512 N, Gordon St.
Atlanta—Palmer Bldg., Tel.: Main 5667.

Mgr James L. Free.
. H, Preaton Peters.
A, Leo Bowman,

€V Hal W, Hoag.
ade.

WDBJ. Roanoke, Va.
WAVE. Louisville
KOMA, Oklahoma City
KTUL, Tulsa. Okla.
KECA, Los Angeles
KOIN, Portland, Ore.
KALE. Portland. Ore.
KOB, Albuguergque, N. M.
KROW, Oakland. Cal.
KIROQO, Seattle

WGR, Buffalo, N. Y.
WKBW, Buffslo, N, Y.
WCKY. Cineinnati
‘WOC, Davenport. Ia.
WHO. Des Moines
KMA. Shenandoah. Is.
WDAY Fargo, N. D,
KMBC, Kansas City
WISH. Indianapolis
WIWC, Chicago

*KWYO, Sheridan, Wyo.
+*KSEI, Pocatello, Ida.
sKTFL. Twin Falls. Ida.
*KBKR, Baker, Ore.
*WPEN, Phllldelphn

*WHLS, Port Huron, Mich,

‘KPOW Powell, Wyo,

*KDFN, Casper, Wyo,
KVRS, Rock Springs, Wyo,

KTOH, Lihue, T. H.

HEADLEY-REED CO.

New York City—420 Lexington Ave, Tel.: Murrny Hill 3«5470. M T3 ank M. Headiey.
Chicago—180 No, Michigan Ave, Tel.: Franklin 4686. Mgr.: D %V . Reed,
Detroit—New Center Bldg. Tel.: Madison 4675. Mzr. Harry H, alsh,

Atlantsa—Glenn Bldg, Tel.: Walnut 1636, Mpgr.: Gregory Murphy.

San Franelsco—300 Montgomery St. Tel.; Yukon 1265, Mgr.: Ralph Mitchell.

Represents
WITH. Baltimore

KANS, Wichita. Kan,
WSJS, Winston-Salem, N. C.

*WSGN. Birmingham, Ala.
WSFA, Montgomery, Ala.
*WNBC. Hartford. Conn.

WFMJ. Youngstown, O,
WFBG. Altoona. Pa.
WIJAC, Jobnstown, Pa.

WROK. Rockford, 11l WBAB. Atlantic City. N. J. ‘WAPO. Chattanooga, Tenn.
WCOP, Boston WHLD, Niagara Falls, N. Y, WGAC, Augusta,
KFEQ, St. Joseph, Mo, WKIP. Poughkeepsie, N. Y.

WALA, Mobile, All.
WFAS, Whlbe Plains, N. Y, WIW. Akron, O.
KMMJ. Grand Island, Neb.

Connecticut Broadeasting System

WSOC, Charlotte, N. C,
WFCI, Pawtucket, R, 1.

GEORGE P. HOLLINGBERY CO.

Chicago—3807 No. Michigan Ave. Tel.: State 2898, Mgr.: George P. Hollingbery.

New York City—420 Lexington Ave. Tel.: Murray Hill 3-9447. Mgr.: F. E. Spencer Jr.
Detroit—Park & Adams Sts. Tel.: Cherry 5200. Mgr.: Fred F. Hague.

Atlanta—Healy Bldg. Tel.: Walnut 3856. Mgr.: M. P. Martin.

8an Francisco—300 Montgomery St. Tel.: Douglas 4893. Mgr.: R. J. Birch.

Los Angeies—607 So. Hill St. Tel.: Vandike 7386, Mgr.: J. V. Fisler.

Represents
WHAM, Rochester, N, Y. WHDH, Boston WPDQ, Jacksonville, Fla.
WEBC, Duluth, Minn. WSPA, Spartanburg, S. C. *WHIO, Dayton.

WADC, Akron. O,
WTMA, Charleston, S. C.
WAAF. Chicago

*WSPR, Springfield, Mass,
WREN., Lawrence, Kan,
WSAV, Savannah. Ga.
WORD, Spartanburg, S. C.

WWJ. Detroit

KSClJ. Sioux City. Ia.
WBIG. Greensboro. N. C.
*WIOD, Miami

WBCM, Bay City. Mich.
KOWH. Omaha

WNBZ, Saramc Lake. N. Y.
KV1, Tacoma. Wash.

WJIDX, Jackson. Miss.
WEAU. Eau Claire. Wis.
WEEU. Reading. Pa.
WJBO. Baton Rouge. La.
KTSM. El Paso. Tex.
WAMFF. Plattsburg. N. Y.
WARM, Seranton, Pa.
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HAL HOLMAN CO.
New York City—19 W, 44th 8t. Tel.: Vanderbilt 6-3030. Mgr.: Jo32ph Bloom.
Chicago—333 N. Michigan Ave. Tel: Randolph 6225. Mgr.: Hal Holman.
Represents

WTCM, Traverse City, Mich.
sWISR, Butler, Pa.

WGOV. Valdosta. Ga.
WHEU, Anderson, Ind.
*WJIBK, Detroit AN’D Corsicans, Tex. RJIN, Racine, Wia.
*WHLS, Port Huron. Mich. KXO0OX, Sweetwater, Tex. KICD, Spencer, Ia.
WAYX, Waycross, Ga. ‘Wisconsin Network Inc.

WMAM, Marinette, Wis.
'WIBU. Poynette, Wis.

INTERCOLLEGIATE BCSTG. STATION REPRESENTATIVES

New York Clty—B07 Fifth Ave. Tel.: Vanderbilt 6-6075, Mgr.: Louis M. Block Jr.

{Represents C Stati at Princel Yale Columbia, Cornell. Browsn, Williams, Wesleyan,
Union Cotlcgz, Rhode Island State, U. of onmchcu.t Haroard, Hamiltan, Alabama,
Knozx. Georgetown, Massdchuselts State

THE KATZ AGENCY

New York Clty—-500 Fifth Ave. Tel.: Wisconvin 7-8620, Mgr.: George Brett.
Chicago—307 No. Michigan Ave. Tel.: Central 4283, Mpgr.: Gerald H. Gunst.
Detrolt—General Motors Bldg. Tel.: Trinity 2-76%5. Mgr.: Ralph Bateman.
F-ngas City—Bryant Bldg. Tel.: Victor 7095, Mgr.: Gordon Gray.
Atanta—Marietta St. Bldz, Tel.: Walnut 4795. Mer.: Fred M. Bell.
Dallag—Repubiic Bank Bldg. Tel.: 2-7936. Mgr.: Frank Brimm.

San Francisco—Monadnock Bldg. Tel.: Sutter 7434. Mgr.: Richard S. Rallton.

Represents

WFBM, Indianapolis
WCAE Plltsblll‘%
la.

WGST. Atlanta
KGHL. Billinlﬁ. Mont.
a

KLRA, Little Rock, Ark.
WMAZ. Macon. Ga.

WMT. Cedar Rapids- DAE Tampa. WREC, Memphis, Tenn,
Waterloo TAD, Quiney, Il WWL, New Orleans
WCFL. Chicsgo LZ Denver WKY. Oklahoms City

WKRC, Cincinnatl
KVOR, Cnlorado Springs
WNAX, Yankton, .
WISN, Milwaukee

KRNT, Des Moines
K30, Des Moines
KGU, Honolulu
WFIL, Philadelphia

‘WTOC, Savannah, Ga.
*KFPY. Spokane, Wasb,
WSPD Toledo,

'WLAW, Lawrence, Mass.

JOHN KEATING

Portland, Ore.—Studio Bldg. Tel.: Beacon 1009. Mpgr.: John Keating.

Special regional ion of Oregon, Washington and Idaho stations

P reg repr
*KAST, Astoria. Ore. *KIBM, LaGrande, Ore. *KELA, Centralia, Wash

KRNR. RoseburtF‘Ore. KWRC, Pendleton, Ore, *KGY, Olympia. Wash.
*KFJI. Kln.mnth nlls, Ore. *KODL, The Dnllu. Ore. *KXRO. Aberdeen, Wash.
KSLM, Salem. O *KWIL, Albany, O *KMO, Tacoma. Wash.
*K00S., Mnrshﬂeld Ore. *KIDO, Boise, Idn. KVOS, Bellingham, Wash.
*KBND. Bend, Ore. $KTFI, Twin Falls. Ida. *KPQ, Wenatchee, Wl!h.

*KIT, Yakims, Was|
KUJ 'Walla-Walla, Wn.sh.
KEVE, Everett, Wash,

*KBKR. Bsker, Ore.
*KORE, Eugene, Ore,
KMED. Medford., Ore.
KUIN, Grants Pass, Ore.

KRLC Lewiston, Ida.
K. Longview, Wash,
EVR ‘Seattle, Wash.
*KFPY. Spokane, Wash.

McCLATCHY BROADCASTING CO.

San Francisco—Russ Bldg. Tel.: Exbrook 2093. Mgr.: David H. Sandeberg.

Represents on West Coast
*KFBK, Sacramento, Cal. *KMJ, Fresno, Cal. *KWG, Stockton, Cal.
*KERN, Bakersfield, Cal, *KOH, Reno, Nev,
{ National representation by Paul H. Raymer Co.)

JOSEPH HERSHEY McGILLVRA

New York City—3866 Madison Ave, Tel.: Murray Hill 2-8765. Megr.: .louph H. McGlllvra
Chicago—919 No. Michigan Ave. Tel.: Superior 3444, Mgr.: Harold Hi

Loa Angeles—Western Pacific Bldg. Tel.: Prospect 6319, Mgr.: H. L. ler.

San Francisco—Mills Bldg. Tel.: Sutter 1398. Mgr.: Duncan A. Scott.

Represents

KPAS, Pasadena WNOE, New Orleanl, La.
KLX, Oakland, Cal, WMEX, Bos WSAY, Rochester, N. Y

KPRO, Riverside, Cal, WLAYV, Gmnd Rx ids, Mich. KXL, Portland, Ore,
'KROY Sacramento, Cal. WSO0O0, Sault Ste. Brle Mich. KLO, Ogden, Utah
KVOD, ‘Denver KCMO, Kansas City, Mo. KOVO, Provo, Utah
'WBRY ‘Waterbiiry, Conn. *WMUR, Manchester, N. H. *WSYB, Rutland, Vt.
WTSP, St. Petersburg, Fln WHCU, Tthnm N. Y. *KPQ, Wenatchee, Wash.
WEMP, Milwaukee, *KINY, Juneau, Alaska WGKYV, Charleston, W, Va.

Canadian Stalions Represented

CHSJ, Saint John, .

CHMUL, Hamilton, Ont.

CFPL, London, Ont.

CKCO, Ottawa, Ont.

CFOS, Owen Sound, Ont.

CKTB, 8t. Catherines, Ont.

CFRB, Toronto, Ont.

CJRM, Regina, Sask.

Mexican Stalions Represented
XEW, Mexico City XEQ, Mexico City

*WOV, New York City

CJCJ, Calgary, Alta,

, Vancouver, B, C.
CKX. Brandon, Man.
CFAR, Flin Flon, Man.
CKY, Winnipeg. Man.

CK 'B Campbellton.N B.
CKCW Moncton, N. B.
CIGX, Yorkton Sask.

CKCL, Toronto, Ont.
*CKLW, Windsor, Ont.
CHLP, Montreal, Que.
CKAC, Montresl,

CHNC, New Carlisle, Que.
CHRC, Quebec,

CJBR, Rimouski, Que.

tJ. P. McKINNEY & SON
New York Clty—30 Rockefeller Plaza. Tel.: Circle 7-1178. M}r. Norbertb; O'Brien,

Chicago—400 No. Michigan Ave. Tel.: Superior 9866. Cooml
San Francisco—681 Market St, Tel.: Garfield 0947, Mgr 1 R. J. Bidwell,
Represents

WENY, Elmira, N. Y.

WRAK, Williamsport, Pa.
WABY-WOKO, Albany

WTHT, Hartiord, Conn.
“’HEC Rochuter,N Y.

(Continued on page 64)
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WHDL, Olean, N. Y.
WDAN, Danville, IIl.
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/" And when it comes to radio . . . and the
Howard Wilson Company helps you pick the spots.
your programs don't lay eggs, either.

EXPERIENCE COUNTS

Once again, it's experience that makes the difference s
between results and a floperoc. 1t's the personal ac-

quaintance with the management and personnel of /
each station . . . knowledge of the fluctuating types

of audience duting each hour of the day . . . the

‘pull” of certwin types of programs in each territory

. and that “sixth sense” that comes only with g
many years of radio experience and 12 years as a -
representative. ot
U. 5. AND CANADA ) ;
For complete, unbiased market and station informa- b
tion, both in the United States and Canada, phone, & 3
wire or write the nearest Howard Wilson Company wad

office. Get acquainted with this productive, person-
alized service.

HOWARD H. WILSON CO.

HOLLYWOOD SAN FRANCISCO CHICAGO SEATTLE NEW YORK
4362 Hollywood Blvd. 681 Morket Street 75 E. Wacker Drive 4404 White Bldg. 551 Fif+th Avenue
Granite 1726 Gorfield 5512 Central 8744 Maine 6626 Murray Hill 6.1230
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Directory of

BROADCASTING STATION REPRESENTATIVES

{Continued from Page 62}

NATIONAL BROADCASTING CO. [NBC SPOT)
(National Spot and Local Sales Dept.)
New York City—30 Rockefeller Plaza. Tel.: Circle 7-8300. Mzr J V. McCon

nell
t. Mgr.: W. O, Tilenius.

Chicago-—Merchandise Mart. Tel.: Superior 8300. Megr.: O, Monon.

Cleveland—815 Superior Ave. N.E. Tel.: Cherry 0942. Mgr.: D. G, Stratton.

n—Hotel Bradford, Tel.: Hancock 4261, Mer.: Elmer Kettell.

Denver—-1626 California St. Tel.: Main 6211. Mgr.; James R. MacPherson

Hollywood—Sunsget & Vine, Tel.: Hollywood 3161, Mgr.: Fred C. Selzer, Jr.

San Francisco—Taylor & O'Farrell Sts, Tel.: Sutter 1920. Mgr.: Thomas M. Ray Jr.

Washington—Trans-Lux Bldg. Tel.: Republic 4000. Mgr.: John Dodge.

Represenis
WEAPF, New York City WMA&. Chicago WRC, Washington
w , Cleveland KDKA, Pittsburgh

wWGY, Schenecbdy

WTA
WBZA, SFrinzﬂeld Masa, KYW, Philadelphia WGy, §
, Denver

WOWO, Fort Wayne, Ind. KPO, San Francisco
WGL, Fort Wayne, Ind.

NORTHWEST RADIO ADVERTISING CO., Inc.
Seattle, Wash.—American Bldg. Tel.: Elliott 5488. Mgr.:Edwin A. Kraft.
Represents

*KINY, Juneau, Alaska *KTKN, Ketchikan, Alaska

PAN AMERICAN BROADCASTING CO.
New York City—830 Madison Ave. Tel.: Murray Hill 2-¢811. Mgr.:E. Bernald.
Chicago—-228 No. LaSglle St. Mgr.: Fred R, Jones.
(Latin American represenialion)

JOHN E. PEARSON CO.
Chieago—-360 No. Michigan Ave, Tel.: Franklin 2359, Mgr.: John E. Pearson.
New York—342 Madison Ave. Tel.: Murray Hill 2-0578. gr.: Hines Hatchett.
Represents
WEW, S5t. Louis
*WJJD, Chicago
*WIRE. Indisnapolis

KGBX, Springfleld, Mo.
KWTO, Springfield, M
KDTH, Dubuque, h.

KGGF. Cofleyville, Kan.
KSAL, Salina, Kan.
WAOV. Vincennes, Ind.

tJOHN H. PERRY ASSOCIATES

New York City—3810 E. 45th St. Tel.:Murray Hill 4-1647. Mgr.: Wllli-m K. Dorman.
Philadelphis—I2 S. 12th St. Tel.: Walnut 3556. Mgr.: Robert Hitchin;

Chicago—-122 So. Michigan Ave _Tel.: Harrison 8085 Mgr.: O. J. Ranlt.

Detrolt—7388 Woodward Ave., Tel.: Madison 0790, Magr.: J. J. Higz‘lna.
Atlanta—Marietta St, Bldg. Tel.: Walnut 8443, Mgr.: R, S, Kendrick.

Represents
WTMC, Ocala, Fla.
WLAP, Lexington, Ky.

WCOA, Pensacols, Fla.

WDLP, Panama City, Fla.
WIHP, Jacksonville, Fla.

WCMI, Ashland. Ky.

EDWARD PETRY & CO., Inc.

New York City—17 E. 42nd St. Tel,: Murray Hill 2-4400, Mgr.: Henry 1. Christal.
Chieago—400 No. Michigan Ave. Tel,: Delaware 8600, Mgr.: Edward E, Voﬁnow

Detroit—General Motors Bldg. Tel.: Madison 1085, Mgr.: William Cartwright.

San Francisco—111 Sutter St. Tel.: Garfield 4010. Mﬁr.: Earle H. Smith.

Los Angeles—601 W. Fifth St. Tel.:Michigan 8729, gr.: Chester G. Matson.

8t. Louls—Shell Bldg. Tel.: Garfleld 5194. Mgr.: George Kercher.

Represents
WBAL. Baltimore
KARK, Little ﬁ:ck. Ark,

Yankee Network

KGKO, Fort Worth
WSB. Atlanta

Teéu Quality Netwark

WNAC, Boston KF1, Los Ange! AN, Providetice
WAAB. Worceste WHAS, Louisville WRNL. Richmond
WICC. Brid ort. Conn. WLLH. Lowell, Mass, KSL, Salt Lake City
BEN. Buifalo, N. WTMJ, Milwaukee WOAI, San Antenio
WGA Cleve nd KSTP, St, Paul KOMO, Seattle
WFAA, Dallas WSM, Nashville KHQ. Spokane, Wash.
WBAP. Fort Worth WSMB. New Orleans WMAS, Springfield, Mass.
WIR. Detroit WTAR. Norfolk KVOO, Tulsa, Okla.

KPRC. Houston
WDAF, Kansas Cit;
WAGE. Syracuse, N, Y.

KOIL, Omaba
KGW, Portland. Ore.
KFAB, Lincoln, Neb.

KFH. chhltl Kan.
KQW, San Francisco

RADIO ADVERTISING CORP.

New York City—521 Fifth Avenue. Tel.: Murray Hill 2-2170. Mgr.. Paul 8. Wilson.
Chicago—333 No. Michigan Ave. Tel.: Central 1743. Mi& Swats.
Detrolt—General Motors Bldg. Tel.: University 2-3553. gr.: Rlchlrd F. Kopf.
Los Angeles—>530 W, Sixth St. Tel.: Van Dyke 18901. Mgr.: Lealie Fox,

8an Francisco—Russ Bldg. Tel.: Exbrook 2098, Mgr.: David H. Sandeberg.

Represenis
WCLE, Cleveland WJITN, Jamestown. N. Y. The Oklahoma Neatwork
WHKC, Columbus, O, KROC, Rochester, Minn. Y, Watertown, N. Y.

WTOL. Toledo, O,
w

KSJB, Jamestown. N. D,
MBS, Uniontown, Pa.

WKNE, Keene, N. H.

RADIO SALES

(Division of Columbia Broadcasting System)
Chicago—410 No. Michigan Ave. Tei.: Whitehall 6000, Gen. Sales Mgr.: J. Kelly Smith.
New York City—485 Madison Ave., Tel.: Wickersham 2-2000. Mgr.:Howard 8. Meighan.
Los Angelea—Columbia Square. Tel.: Hollywood 1212, Mgr.: Roger K. Huston.
San Francisco—Palace Hotel. Tel.: Yukon 1700, M .1 0, G. Morby.

KWBW Hutchinson, Kan.

Charlotte, N, C.—Wilder Bldg. Tel.: 3-8833, Mgr. oyal Penny.
8t, Louje—-Mart Bldg. Tel.: Central 8240, Mgr.. Cuner Ringlep.
Represenis
WABC, New York City KNX, Los Angeles WCCO, Minneapolis
WBBM, Chicago KMOX, St. Louis WEEI, Boston
WISV, Washington WBT, Charlotte, N, C. WAPI, Birmingham, Ala.

CBS New England Network CBS Pacific Network CBS Cailifornia Network
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WILLIAM G. RAMBEAU CO.

Chlcago—360 No. Michi
l;lew York City- —Chamn

ldi Tel.: Lexlngton 2-1820,
lywood—5833 Fernwood Ave, Tel.;

Granite 3636,

San Francisco—580 Market St Tel.: Garfield 7700.
Represents
WIAS, Pittsburgh *WESX, Salem, Mass,
WIL, 8t. Louis KARC, San Antonio
KFWB. Hollywood KBON, Omaha
WAAT, Jersey Cit, KBUR, Burlington, Ia.
*KJBS, San Francisco WNAB, Br port, Conn.
WDSM. Superior-Duluth WRAW, Reading, Pa.

WBNY, Buffalo, N, Y.

PAUL H. RAYMER CO.

Chicazo—Tribune Tower. Tel.: Super{or 4473, M
New York City—366 Madison Ave. Tel.: Murry Hill
San Francisco—Russ Bldg. Tel.:
Los Angeles—530 W, Sixth St. Tel.: Vandike 1901,
Detrolt—General Motors Bldg. Tel.:

1 2-86%9.

University 2-8553.
Represents

n Ave. Tel.: Andover 5666, Mgr.: Willlam G. Rambeau,
gr.:Dana F. Baird,

Mgr.: Fred

Mgr.: William S. Grant.

L. Allen.

WHRBQ, Memphis

KMYR. Denver

*KTKC, Visalia, Cal.

WATR. Wnerbury Conn.

WKNY. Kingaton, N. Y.
WDGY. Minneapolis

.: Paul H. Raymer.
Mgr.: F‘red C. Brokaw.

Exbrook 2093, Mgr.: David H. Sandebe:

Mzr J. Leslie Fox,

Mgr.: Richard F. Kopl.

Sandeberg.

Michigan Radio Network, Golden West Network, Mason-Dixon Group

Arizona Broadcasting Co.
*KERN, Bakersfield. Cal.

K
*KWG. Stockton, Cal.
WCAO, Bsltimore
WBRC, Birmingham, Ala.
WDOD, Chattanooga. Tenn.
WXYZ. Detroit
WDBO. Orlando. Fla.

WOOD-WA!

*WPRO. Providence

WLAC, Nashville, Tenn.
*WDRC. Hartford. Conn.
KTAR. Phoenix, Ariz.

KVOA, Tucson, Ariz. H, Grand
TMS, Santa Barbara, Cal, Rapids. Mich,
KUTA. Salt Lake City ‘WCAU Philadelphia

WKBN, Youngstown, O,
‘WIBC. Indianapolis
KMPC. Los Angeles
*KOH. Reno. Nev.
*KFBK, Sa¢ramento, Cal.

(Pacific)
WEST, Easton. Pa.
WKBO, Harrisburg, Ps.
WAZL, Hazleton,
WGAL, Lancaster. Pa.

VIRGIL REITER & CO.
Mgr.: Virgil Reiter.

Chii 400 No. Michi Ave, Tel.: Superior 5072.

Represents

*WCAU, Philadelphia
(Chicago only)

WORK, York. Pa.
WMBR, Jacksonville, Fla.
WDEL-WILM, Wilmington.

Del.
KFSD, San Diego. Cal.
WSBT, South Bend, Ind.
*WGAN, Portland, Me.
WHK, Cleveland
KEX. Portland. Ore.
WTAG, Worcester. Masa.
KGA, Spokane
KJR, Seattle
KWFT. Wichita, Falls, Tex.
*WGN, Chicago

WIBX, Utics, N. Y.
(Chicago only)

tREYNOLDS-FITZGERALD, Ine.

Chicago—360 No. Michigan Ave.
New York City—515 Madison Ave.
Detroit—General Motors Bldg. Tel.: Madison 4250.
San Francleco—58 Sutter St.  Tel.: Garfield 6144,
Log Angelea—I17 W. Ninth St. Tel.: Tucker 2474,

Represents
WSAU, Wausau, Wis,

Tel.: State 4294,
Tel.:Eldoeado 5-7020.

SEARS & AYER, Inc.

n Ave. Tel.: Superior 8177.

ison Ave. Tel.: Ashland 4-6699.
Represents

*KWYO. Sheridan. Wyo.
WGIL. Galesburg, Il

Chicago—612 No. Michi
New York City—295 M.

WJBY. Gadsden. Ala.
WHBB, Seima. Ala.

WKEU. Griffin, Ga. WSLI, Jackson, Miss.
WDWS, Campaign, I, KWOS, Jefferson City. Mo,
WSO0Y, Decatur, Ill. WMBH. Joplin. Mo.

WTMV. E. St. Louis. Il WLPM Suffolk, Va.
WJPF, Herrin, Il

WCBS, Sgrmgheld . WPAD "Padueah, Y.
KTS ria. Kan. WHOP Hopkinsville, Ky.
KVAK Atchison, Kan, ON. Henderson, Ky.
WFOR, Hattiesburg, Miss. WGCM. Gulfport, Miss.

SPOT SALES Inc.

Executives—James D, Shouse, president; Loren Watson, exectitive vice-president; William B.

Mgr.: B. H. Sears.
Mgr.. P. Joseph Bogner.

Mgr.: John T, Fitzgeraid.

Mgr.: Harey D. Reynolds.
Mgr,: Richard T.

Mgr.: Judson
Mgr.: C. E, Fisher.

Healy.
. Carter.

WMOB, Mobile, Ala.
WAML. Laurel, Miss.
WBTA, Batavia, N. Y.
WLAY. Muscle Shoale City.

Ala,
KORN, Frement, Neb.
*sKPOW, Powell, Wyo.
WCBI, Columbus, Miss,
KGFW, Kearney, Neb,
Lake Superior Radio Group

Dolph, vice-president-treasurer; E, M, {P. egg'y) Stone, secretary.

New York City—400 Madison Ave.
Chicago—360 No, Michj;
San Francisco—Third &

Tel.: Eldorado 5-5040.
n Ave. Tel.: Franklin 8520. Mgr 8
arket Sta. Tel.: Douglas 2536.

Represenls

KNOW, Austin, Tex.
WATL, Atlanta
WKBB Dubugque, Ia.
WRBL Columbus, Ga.
WGPC Albany, Ga.
WAKR, Akron, O.
*WLW, Cincinnati

‘Wesat Coast only)
WOL, Washington
WSIX, Nashville

WSAI Clncinnati

San Francisco
WJEj Hagerstown. Md.
w OS, Columbia, S, C,
WTBO, Cumberland, Md.
KQV, Pitisburgh
WHJIB, Greensburg, Pa.
WJBC, Bloomington, Ill.
WKST, New Castle, Pa.
WMPS, Memphis, Tenn.

! Loten W-uon, Peggy Stone

tnnan Kurtzer.

Mgr.: John Livingston.

KROS, Clinton, Ia.
WCED, DuBois, Pa.
‘WERC, Erie, Pa.

WACO, Waco, Tex.
WKWK, Wheeling, W. Va.
WINN, Louisville

WCBM, Baltimore

WIPA, Wuhmgtan, Pa.
WKAT, Miami Bench, Fla,

EDWARD S. TOWNSEND CO.

San Francisco—Russ Bldg, Tel.: Exbrock 2164,
Represenis on West Coasl
*WOR, New York

Mgr.: Edward S, Townsend.

WIOD, Miami

BROADCASTING + Broadcast Advertising
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TRI-CITY STATIONS OF VIRGINIA
Lynchburg. Va.—Allied Arts Bldg, Tel.: 8032. Mgr.: Philip P. Allen,
Represenls
WLVA, Lynchburg, Va. WBTM, Danville, Va. WSLS, Roanoke, Va.

THE WALKER CO.

New York Clty—=551 Fifth Ave. Tel.: Murray Hill 2-0374. Mgr.: Frank Johns.
Chlcago— 360 No. Michigan Ave. Tel.: State 5087. Mgr Wyr.he Walker.

Kansas City—1012 Baltimore. Tel.: Grand 0810. M, J. Farrell.

San Franciseo—681 Market St. Tel.: Douglas 7404. r B Sllyton Polleys LeDue.
Seattle— White-Henry-Stuart Bldg. Tel.: Elliot 6662. gr.: Hal Pearce.

Represenie
KUOA. Siloam Springs. Ark. KOAM, Pittsburg, Kan. WLIB, Bropklﬁn
*KSEI, Pocatello, Ida. KRBM, Bozeman, Mont, KCRC, Enid. Okla
*WSAR, Fall River, Mass, *WRJN, Racine, Wis. KABR, Aberdeen. S. D.
KGIR, Butte. Mont. WAIT, Chicago KTBC, Austin, Tex.
WIAG, Norfolk, Neb. KGNF, North Platte, Neb. WABI, Bangor. Me,
WICA, Ashtabuls, O, KPFA, Helena, Mont. WINX, Washington, D. C.
KFKA, Greeley, Colo. KLPM, Minot. N, D,
*KTFI, Twin al]s, Ida. WSBA. York. Pa.

WEED & CO.

New York City—350 Madison Ave. Tel,: Yanderbilt 6-4542. Mgr.: Joseph J. Weed.
Chicago— 203 No. Wabash Ave. Tel,: Randolph 7730, Mzr. C. C. Weed.
Detroit—General Motors Bldg. Tel.: Madison 6366, Mgr.: Charles M. Adell.

San Franclsco-—Hotel Mark Hopkins. Tel.: Yukon 1899. Mgr.: Haan J. Tyler.
Boston—Statler Bldg. Tel.: Hubbard 5677. Mgr.: Charles D. Kean.

Hollywood— 6250 Hollywood Blvd. Tel,: Hillside 8611. Mgr.: Haan J. Tyler.

Represents
WMCA, New York WTAQ, Green Bay, Wis. KXOK, St. Loujs
WTIC, Hartfotd, Conn. WRR, Dallas KFRU, Columbia. Mo.
WORC, Worcester, Mass, KFJZ. Fort Worth KGLO, Mason City. Ia.
*WJAR, Providence, R, I. WCAX. Burlington. Vt. ‘KFBB Great Falls, Mont.
*WCSH, Portland, Me, WEBR, Buffalo. N. Y. OW, Terre Haute, Ind.
*WRDO, Augusta, Me. *WFBC, Greenville, 8. C. WDSU New Orlﬂns
*WLBZ, Bangot, Me, WEOA, Evansville, Ind. WAYS, Charlotte, N, C,
*WFEA, Manchester, N, H. WGBF. Evansville, Ind. WRAL, Raleigh, N C.
WSUN, St. Petersburg, Fla. WING, Dayton KSFO, San Francisco

KGGM, Albuquerque, N. M.  New England Regional Netwok

Canadian Staiions

CFAC, Calgary, Alta, CHNS, Halifax. N. 8, CKWS, Kingston, Ont.

CJCA. Edmonton, Alta. CJCB. Sydney, N. S, CKBI, Prince Albert, Sasl,
CFGP. Grand Prairie, Alta, CJKL, Rirkland La,ke Ont. CHARB. Moose Jaw, Sask.
CJOC, Lethbridge, Alta. CFCH. North Bay, Ont. CKCK, Regina, Sask.

CKOV. Kelowna. B. C. CKGB. Timmins, Ont. CFNB, Frederlcton, N, B,
CJAT, Trail. B. C. CJCS. Stratford. Ont. CFCF, Montreal, Que,
CKWX. Vaneouver. B. C. CJRC. Winnipeg. Man. CFCY, Chnrlottetnwn. P E L
CJVI, Victoria, B. C. CKSO, Sunbury, Ont. CHEX, Peterborough. Ont,

CKOC., Hamilton, Ont.

HOWARD H. WILSON CO.

Chicago—75 E. Wacker Drive. Tel.t Central 8744. Mgr.: Howard H. Wilson.
New York City—>551 Fifth Ave. Tel.: Murray Hill 6-1230. Mgr.: David F. Crosier.
Hollywood— 6362 Hollywood Blvd. Tel.: Granite 1726. Mgr.: Homer Griffith.

San Francisco—681 Market St. Tel.: Douzlu 4475. Mgr.: R. J. Bidwell.

Seattie. Wash.—White Bldg. Mgr.: Hal Pierce.

Represents
KELO, Sioux Falls, 8. D. WIKY, Hickory. N. C. WWSR. St. Albans, Vt.
KFBI, Wichita, Kan, KROD., El Paso, Tex. WKBH, LaCrosse, Wis,
KFDM, Beaumont. Tex. KS0Q, Sioux Falls, 8. D, KFRO. Longview. Tex,
KFYO, Lubbock, Tex. *WDEV, Waterbury, Vt. WPIC, Sharon, Pa.
KGNC, Amarille, Tex. WDNC. Durham, N. C, WSVA, Harrisonburg, Va.
KGHF, Pueblo, Colo, WDZ, Tuscola. Il WHBF. Rock Ialand, Il
KBWD), Brownwood, Tex. KRGV, Weslaco, Tex. WIBA. Madison, Wis
KFMB. San Diego. Cal. KILO, Grand Forks. N, D. WOSH, Oshkosh, Wia.
KFNF, Shenandoah, Ta. KTEM, Temple. Tex. wWCOoV. Mantgomery. Ala.
KGER. Long Beach, Cal. KTTS, Springfield. Ma. Lone Star Chain

WJHL, Johnson City, Tenn.
Canadian Slations

CFCN, Calgary. Alta. CFOC Saskatoon, Sesk. CFRN, Edmonton, Alta.
CIGX, Yorktown, Sask. MO, Vancouver, B. C. CKPR, Fort William, Ont,

INDIVIDUAL STATION REPRESENTATION

*WCAU, Philadelphia
New York City— 4388 Madison Ave. Tel.: Wickersham 2-2000. Rep.: Robert A. Street.

{WCAU is represented in Chicago by Vlrml Reiter; Boaton by Bertha Bannan; Los Angeles by
Paul Raymer Co.)

*WGN, Chicago
New York City—220 E. 42nd St. Tel.: Murray Hill 2-3038. Mgr.: Norman Boggs.

*WHN. New York
Chicago—360 No. Michigan Ave. Tel.: Randolph 52564, Mpgr.: David B. Stein.

WKAQ, San Juan, P. R.

New York Clty—International Telephone & Telegraph Corp., 67 Broad St. Tel.: Bowling Green
9-3800. Mgr.: Leonard Jacob.

*WLW, Cincinnati
Chicago—360 Na. Michigan Ave. Tel.: State 0366. Mgr.: Dewey Long.
New York Clty—630 Fifth Ave. Tel.: Circle 6-1750. Mgr.: Warren Jennings,
West Coast— Represented by Spot Sales Inc.

*WOR, New York
Boston—80 Federal St. Tel.: Commonwealth 0800, Mgr Paul A. Belaire
Chleago—Tribune Tower. Tel.: Superior 0100. Mers.: nbert C. Wood and John B, Shelton.
San Franclsco—Russ Bldg. Tel.: Douglas 2378. Mpgr.: Edward S. Townsend.,

*WIBX, Utica, N. Y.

New York Clty—485 Madison Ave. Tel.: Plaza 8.0066. Rep.: Helen Wood,

XEAW, Reynosa, Mexico

Chicago—410 No. Michigan Ave. Tel.: Whitehall 4488. Rep.: Homer Hogan.
Dallas—912 Commerce St. Tel.: Central 8868. Mgr.: Carr P, Collins.

XEG, Monterrey, Mexico
8an Antonio—Moore Bldg. Tel.: Cathedral 7851. Mgr.: James A, Savage.

BROADCASTING -+ Broadcast Advertising
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WJAX

JACKSONVILLE, FLORIDA

THE
MUNICIPAL
BROADCASTING
STATION

NBC |
RED NETWORK

930 Kilocycles
5000 Watts day ® 1000 Watts nite |

Representatives:

JOHN BLAIR & COMPANY

New York e Chicago e Detroit ¢« West Coast

H. E. CUMMINGS '

Southeast
1310 Barnett Bank Bldg.
'Phone 3-0381

John T. Hopkins III
Manoger & Chief Engineer
Jacksonville, Florida.
'Phone 5-5821
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BROADCASTING STATION REPRESENTATIVES

(Canadian)

J. L. ALEXANDER

Toronto, Ont.—100 Adelaide St., W. Tel,: Adelaide 9594. Mgr.:
Montreal, Que.—Drummond Bldg. Tel.

Represents

CKPC. Brantford, Ont.
CJIC, Sau't St. Marie, Ont.
CKNX, Wingham, Ont.

ALL-CANADA RADIO FACILITIES, Ltd.

Toronto, Ont.—Victory Bldg. 'Tel.: Elefln 2464. Mgr.: G. F, Herbert.
Montreal—Dominion Square Bldg. Lancaster 6400, M%. Burt Hall.
Winnipeg, Man.—Electric Railwa; Chambers. Tel.: 96-861.

Calgary, Alta.—Southam Bldg. Tel.: M-7691. Mgr.: H. R, Carson,
Vaneouver, B. C.—543 Seymour St. Tel.: Marine 3344. Mgr.: J. E. Baldwin.

Represents
CKN’B, Cambeliton, N.
CHNC, New Carlisle, Que.
. Pri nce Albert, Sask.
ina,
JRC 'Winnipeg, Man.
T, Rogina, Gask,
CFRB 'I‘oronto, Ont.
CK OC Hamilton, Ont,
cJcs, Stntlord Ont
(}:;l‘ %Cllathbndze, Alta,

CIFX, Anu&onuh N.s.
CKTB, St. Catherines, Ont.

CFJC, Kamloops, B. C.
KOV, Kelowns, B. C.
CJA'I‘ "Trail, B, C.

k Vancouver, B.C.
CFAC, Calgary, Alta.
CIJCA, Edmonton, Alta.
Cl-‘GP Grande Prairie, Alta,
CHAB, Moose Jaw. Sask.
CJVI, Victoria, B, C.

CKRN, Rouyn Gue,
C¥‘¢ » Charlottetown,
CKWS, Kingston, Ont.

CFCH, North
CFCF,

CFN

CHEX,
CHAD, Amos, Que.

ASSOCIATED BROADCASTING CO., Ltd.
Montreal, Que.—1010 St. Clthenne st.,
(General C, stati

CANADIAN BROADCASTING CORPORATION

Toronto, Ont.—566 York St. Tel.: Adelaide 5771.
Montreal, Que.—1231 St. Catherine St., W. Tel.: Marquette 8021.

Represents CBC-owned Stations
CBV, Quebec, Que,
CBO, tuwu, nt.
CBR, Vancouver. B, C.
CBM, Montreal, Que.

DOMINION BROADCASTING CO.
Toronto, Ont.—4 Albert St. Tel.: Adelaide 3383. Mgr.: H. B. Williams.
Represents in Toronto Only ( Non-exclusive)

CKCH, Hull, Que. CJLS, Yarmouth, N. §.
CHRC, Quebec, Que.

INLAND BROADCASTING SERVICE
Winnipeg, Man.—171 MeDermot Ave. Tel.: 92-531. Mgr.: W, Wilson.
Represenls in Winnipeg Only

CFCN, Calgary, Alta, CFRN, Edmonton, Alta. Cc
CJGX Yorkton, Sask. CKPR, Fort

CBA, Sackville, N, B.
CBJ, Chicoutimi, Qne.
CBF, Montreal, Que.

J. L. Alexander.
: Harbour 5838, Mgr.: Michel Normandin.

CHLP, Montreal, Que.
(Toronto only)

zr.: P. H. Gayner.

CJKL, Kirkland Lake, Ont,

CKGB, Timmines,
Montresal, Que.
CKVD, Val d’Or, Que.
B, Fredericton, N. B.
CHNS, Halifax, N, S.
CICB, Sydney,
KSO Sudbury, Ont,
Peterborough, Ont.
VONF, St. Johns, Newfoundland

W. Tel..Belllr8825 Mgr.: M. Maxwell,

Commercial Mgr.: E. A. Weir.
Commerclal Mgr.:

CBL, Torento, Ont.
CBY, Toronto, Ont.
CBK, Watrous, Sask,

CHLT, sherbrooke, Que.

C, Saskatoon, Sask.
llllam, Ont,

Bay, Ont.
Ont.

N.8.

. Dupont.

CKLN,

v

CFA

CFOS

Toronto, Ont.—Victor;
Montreal, Que.—Keefer Bldg.

CFCH, North Bay, Ont.
CKGB, Timmins, Ont.

Toronto, Ont.—74 Wellington St., W,

Toronto, Ont,—4 Albert St, 'Tel.: Waverl
Montreal, Que.—Dominion Sq. Bldg.

CFCN. Calgary, Alta,
CFRN. Edmonton, Al
CKPR, Fort William, Ont.

CFQC, Saskatocn, Sask.
CJGX, Yorkton, Sask.
CKPR, Fort William, Ont.

Montreal, Que.—Keefer Bldzl.3
Winnlpeg, Man.—Telephone

CKY Winnipeg, Man,
CKX, Brandon, Man.
CFAR, l-‘un Flon, Man.
*CKLW, Windso!

CFPR, Prince Rupert, B. C,

Toronto, Ont,—Victory Bldg.

CKY. Winnipeg. Man.
CKX, Brandon, Man.

R. Flin Flon, Man.
CHSJ, St. John, N. B.
CKCW, Mongcton, N. B.
. Qwen Sound, Ont.
CFPR. Prince Ru
CJGX, Yorkton, Sas

NORTHERN BROADCASTING & PUBLISHING, Ltd.
Bldg. Tel.: Elgin 2464. Mgr.: R. A. Lesiie.
Tel.: Harbour 8051. Mgr.: Harold Burley.
Represenis in Toronto and Monireal
CKVD, Val 8'0Or, Que. CKRN, Rouyn, Que.

CJKL, Kirkland Lake, Ont. CHEZX, Peterborough, Ont.

CKWS, Kingston, Ont. CHA D, Amos, Que.

RADIO CENTRE, Ltd.
Tel.: Waverly 2036, Mgr.: Spencer Grow.
Represenis

CJCJ, Calgary, Alta,
(Eu!em Canada)

RADIO REPRESENTATIVES, Ltd.

5564. Mgr.: J. Slatter,
Tel.: Harbour 1811,  Mgr.: W. Dippie.

Toronlo Represenlation
CFQC. Saskatoon, Sask,
*CHWK, Chilliwack, B. C.
CKCV, Quebec. Que.

Montreal Representation
CFCN, Calgary, Alts,
CFRN, Edmonton, Alta. KMO, Vancouver, B. C.
CKCL, Taronto, Ont. *CHWK, Chilliwack, B. C.
CKCV, Quebec, Que. CHLN, Three Rivers, Que.

CHLN, Three Rivers. Que.
CJGX. Yorkton, Sank.

ta.
CKMO. Vancouver. B. C.

(C:KCH. Hull, Que.

H. N. STOVIN
Tel.: Plateau 8794. Mgr.: Lovell Mickles.
1dg. Tel.: 92-191. Mgr.: A. J. Mesaner.
Represents
CJOR, Vancouver, B, C.

CFO0S, Owen Sound, Ont.
CKCR, Kitchener, Ont.
CFPL, London, Ont.
CHPS3, Parry Sound, Ont.

CFLC, Brockville, Ont.
CHGB, Ste, Anne de la
Pocatiere Que,

CHSJ, St. Jobn, N. B.

CK CW Moncton, N. B.

CHOV, Pembruko, Ont.

r, Ont.
elson, B, C.

STOVIN & WRIGHT
Tel.: Adelaide 8184. Mgrs.: H. N. Stovin, C. W. Wright.

Represents
CJBR, Rimouski. 5 CJOR, Vancouver. B. C,
CHGB, Ste. Anne de la *CKLW, Windsor. Ont.

CFPL, London, Ont.

CKCA. Kenora, Ont.

CKCR., Kitchener, Ont.
KLN, Nelson.

CHOV. Pembroke. Ont.

CHML, Hamilton, Ont.

Pocatiere, Que.
CKCOQ, Ottawa, Ont.
CFLC, Brockviile. Ont.
CKAC, Montreal, Que.
CHPS. Parry Sound, Ont.
CFPR, Prince Rupert, B. C

t. B. C,

CJOR CKX CKCR
Yoncouver Brondon Kitchener
CKLN CKY
Nelson Winnipeg Porrv Sound
CFPR CKLW
Prince Rupert Windsor Pembroke
REPRESENTING: CiGX CFOS CFLC
York'on QOwen Sound Brockville
FAR CFPL CKCO
Flin Fion tondon Cttawa

PROTECTING OUR NAME
AND GOODWILL

FOR |_2_—43——: >

TODAY is accumuloted for a post-war TOMORROW.
into your 1943 plans it rabI0 into your plans for 1943.
Monheal . .
N Stovin & u/ztyﬁt
Ste. Anne d» la Pocatidre
s'cr}i;lm RADIO STATION REPRESENTATIVES
»f.i‘i!’!.. MONTREAL TORONTO WINNIPEG

ADIO is FIRST among adveriising media to be con-
sidered when you have an institutional or public

relotions messoge to deliver.

it is FIRST becouse people turn grafefully to Radic as an
out”’ in these frenziad, nerve-tensed days of war . . .
turn to it for tha entertainment and relaxation that is
. waiting for them . . . turn o it more ond more, as we
learn 1o stoy home and conserve tires, gas and expense.
You have a name, a product, a goodwill with your
public that you want remembereéd . . , FIRST, And peo-
ple do remember radio, because it brings them what
they want, when they want it. You can hold that goodwill,
by rodic. And the goodwill you hold in o wartime

Page 66 » 1943 Yearbook Number

BROADCASTING » Broadcast Advertising

www.americanradiohistorv.com


www.americanradiohistory.com

President Roosevelt’s Executive Order of June 13, 1942 Creating

The Office of War Information

[For Officials and Staff, see page 288)

In recogniticn of the right of the Ameri-
can people and of all other peoples oppos-
ing the Axis sgaressors to be truthfully
informed about the common war effort,
and by virtue of the authority vested
in me by the Constitution, by the First
War Powers Act. 1941, and &s President
of the United States and Commander in
Chief of the Army and Navy, it is here-
by ordered as follows:

Agencies Involved

1, The following agencies. powers. and
duties are transferred nnd confolidated into
an Office of War Information which is
hereby established within the Office for
FEmergency Management in the Executive
Office of the President:

a. The Office of Facts & Figures and
its powers and duties.

b. The Office of Government Reports and
its pewers and duties.

¢. The powers and duties of the Coor-
dinator of Information relating to the
gatherin® of pnhiic infarmation and its
dissemination abroad, including. but not
limited to, all rowers and datisa now ase
signed to the foreign information service,
outpast, publicatirns. and pictorial
arnnchel of the Coordinator of Informa.
jon,

d. The power and duties of the Dfvision
of Information of the Office for Emergency
Management relatine to the dissemination
of general public information on the war
;gort, except as provided in paragraph

2, At the head of the Office of War
Information shall he & Director appoint-
ed by the President. The director shall
discharge and nerform his functions and
duties under the direction and supervi-
sion of the President. The director may
exercise his powerr, nnthorities. and du-
ties through such officials or azencies and
in such manner as he may determine,

3, There 13 established within the Of.
fice of War Information a Committee on
War Information Poli¢cy consisting of the
director as chairman. representatives of
the Secretary of State. the Secretary of
War. the BSecretary of the Navy. the
Joint Psychologial Warfare Committee,
and of the Coordinator of Inter-American
Affairs, and such other memhers as the
director, with the approval of the Presi-
dent. may determine. The Committee on
War Tnformation Policy shall formuiate
basic policies and plans on war informa-
tion. and shall advise with respect to the
development of coordinated war informa.
tion programs.

4. Consistent with the war information

policies of the Presldent and with the for-
eign policy of the United States, and after

consultetion with the Committee on War
Information Poliey, the director shall per-
form the following functions and duties:

List of Dutles

&. Formulate and carry out. through
the use of press, radio. motion picture, and
other facilities. information programs de-
signed to facilitate the development of an
informed and intellizent understanding, at
home and abroad, of the status and prog-
ress of the war effort and of the war
policies, activities, and aims of the Gov-
ernment.

h. Coordinate the war information ac-
tivities of all Federal departments and
agencies for the purpose of assuring an
accurate and consistent flow of war in-
formation to the public and the world at
large.

¢. Ohtnin, study. and analyze information
concerning the war effort and advise the
agencies concerned with the dissemina-
tion of such information as to the most
appronriate and effective means of Veen
ing the public adequately and accurately
informed.

d. Review. clear and annrove all nro-
rosed radio and mation picture programs
uponst_)red by Federal departments and
agzencies: and serve as the central point
of clearance and contact for the radio
broadeasting and mntion picture industries.
respectively, in their relationships with
Federal departments and agencies concern-
ing such Government programs,

e. Maintain linisen with the informa-
tion agencies of the United Nations for
the purpose of relating the Government's
informational programs and facilities to
those of such nations.

f. Perform such other functions and
duties relating to war information as the
President may from time to time deter-
mine.

5. The director is authorized to issue
such directives concerning war informa-
tion as he may deem necessary or ap-
propriate to carry out the purposes of
this order. and such directives shall be
binding upon the seversl TFederal de-
partments and agencies. He may estabe
lish by regulation the tyPes and classes
of informational Programe and releases
which shall require clearance and approval
by his office prior to dissemination. The
director may require the curtajilment or
elimination of any Federal information
service, program. or relense which he
deeme to be wasteful or nnt divectly re-
lated to the prosecution of the war effort.

6. The authority. functions, and duties
of the Director shall not extend to the
Western Hemisphere exclusive of the Unit-
ed States and Canada.

7. The formulation and carrying out of

informationsl programs relating exclusive-
Iy to the authorized activities of the several
departments and agencies of the Govern-
ment shall remain with such departments
and agencies, but such informational pro-
grams shall conform to the policies form-
ulated or approved by the Office of War
Information. The several departments and
agencies of the Government shall make
available to the director. upon his re-
quest, such information and data as may
be necessary to the performance of his
functions end duties.

8, The director of the Office of War
Information and the Director of Censor-
ship shall collaborate in the performance
of their respective functions for the pur-
nose of facilitating the prompt and full
dissemination of all available informa.
tion which will not give aid to the enemy.

Cooperative Functions

9. The director of the Office of War
Information and the Defense Communi-
cations Board shall collaborate in the per-
formance of their respective functions for
the purpose of facilitating the broadcast
of war information to the peoples abroad.

10. The functions of the Division of
Information of the Office for Emergency
Management with respect to the provision
of press and publication services relat-
ing to the specific activities of the con-
stituent agencies of the Office for Emer-
gency Management are transferred to those
constituent agencies respectively, and the
Division of Information is accordingly
abolished.

11. Within the limits of such funds as
may made available to the Office of
War Information. the Director may ems«
ploy necessary personnel and make pro-
vision for the necessery supplies. facilities
and services, He may provide for the ine
ternal management and organization of the
Office of War Information in such man-
ner as he may determine,

Records Transferred

12. All records. contracts, and property
(including office equipment) of the several
agencies and all reoords, contracts. and
property used primarily in the sdministra-
tion of any powers and duties tranaferred
or consolidated by this order. and all
personnel used in the administration of
such agencies, powers, and duties (inelud-
ing officers whose chief duties relate to
such administration) are transferred to
the Office of War Information. for use in
the administration of the agencles, powers,
and duties transferred or consolidated by
this Order: provided, that any personnel
transferred to the Office of War Informa.
tion by this Order. found by the Director
of the Office of War Information to be in

excess of the personnel necessary for the
administration of the Ppowers and duties
transferced to the Office of War Informa-
tion, shall be retransferred under existing
procedure to other positions in the Gov-
ernment service. or separated Irom the
service.

13. So much of the unexpended balances
of appropriations. allocations, or other
funds available for the use of any agency
in the exercise of any power or duty
transferred or consolidated by this order
or for the use of the head of any agency
in the exercise of any Power or duty so
transferred or consolidated. as the Direc-
tor of the DBureau of the Budget with
the approval of the President shall de-
termine. shall be transferred to the Office
of War Information. for use in connection
with the exercise of Powers or duties so
transferred or consolidated. In determining
the amount to be transferred, the Director
of the Bureau of the Budget may inclnde
an amount to provide for the liguidation
cf obligations incurred against such ap-
propriations, allocations. or other funds
prior to the transfer or consolidation.

FULL TEXT of the Military Order
accompanying the E xecutive
Order:

By virtue of the authority vested in me
as President of the United States and as
Commander-in-Chief of the Army nnd
Navy of the United States, it is ordered
as follows:

1. The office of Coordinator of Infor-
mation established by Order of July 11,
1941, exclusive of the foreign information
activities transferred to the Office of War
Information by Executive Order of June
18, 1942, shall hereafter be known as the
Office of Strategic Services, and is hereby
transferred to the jurisdiction of the Unit-
ed States Joint Chiefs of Staff.

2, The Office of Strategic Services shall
perform the following duties:

a. Coileet and analvze such stralegic
information as may be required by the
United States Joint Chiefs of Staff.

b. Plan and operate such special merv-
ices 88 may be directed by the United
States Joint Chiefs of Stafl,

3, At the head of the Office of Strategic
Services shall be a Director of Strategic
Services who shall be appointed by the
President and who shall perform his
duties under the direction and supervision
of the United States Joint Chiefs of Staff.

4, William J. Donovan is hercby ap-
pointed as Director of Stratemie Services,

5. The Order of July 11, 1941 is hereby
revoked,

OWI Regulations No. 1 and 2 Covering Policy and Time Clearance

OWI Regulation No. 1
Efective July 18, 1942

To the Heads of all Executive De-
partments and Agencies:

Pursnant to Exeeutive Order XNo.
9182, issued June 13. 1942, authoriz-
ing rhe Director of War Information

{n) to formulate and enrry out
iuformation programs designed to
facilitate the deveclopment of an
informed and intellizent under-
stunding, at home and abroad. of
the status and progress of the war
eflort and of the war policies. ac-
tivities, and aims of the govern-
ment

(b) to ecoordinnte the war infor-
mational activities of nll Federal
departments and agencies

{¢} to issue directives concerining
war information which shall be
binding upon the several ederal
depariments and agencies. and

() to establish by rezulation the
wypes and classes of informational
programs and releases which shall
require clearancs and avnmroval by
the Office of War Information
prior 10 dissemiuation

this regulation js issued, effective Mon-
day, July 13, 1042,

1. Information Policy

The Federal Government will issue
as promptly as possible all news and
backgreund information essential to a
clear understanding of this Nation’s
war effort. The what. why, when, and
how will be told, T'be impact of the
war omn gll phases of American life
will be reported. So will the coopera-
tive efforts of the United Nations.
Only information which would ive aid
and comfort to the enemy will be with-
held.

(n) With the nid of the Committee
on War Information Policy and of the
poliey staff of the Office of War In-
formation. the Director of War Infor-
mation will establish, and keep cur-
rent. policies governing the war infor-
mation activities of all Federal ngen-
cies.

(b) Within the gzeneral policies so
established and in harmoeny with the
clearance procedures hereinafter set
forth. officers of Federal Departments
and agencies are divected to maintain
an opeun-door policy in their relations
with representatives of the press, ra-
div. aud other media.

BROADCASTING ¢ Broadcast Advertising

{¢) War information problems re-
quiring policy decision shall be brought
promptly to the attention of the Direc-
tor of War Information through his
linison representatives, in order that
policies may be determined and the in-
formation issued without delay.

2. Information Activities of Federal
Departments and Agencies

Within the framework of policies
established by the Director of War In-
formation, all Departments and agen-
cies of the Government will continue
to be responsible for and will release
direct to the publie information which
relates exclusively to their nutharized
activities and which does not bear
significantly upou the war information
program and policies of the Govern-
ment.

{a) After consultation between rep-
resentntives of the Office of War In-
formation and of each Federal De-
partment or agency. this general regn-
lation will be developed in freater de-
tail to meet the specific prohlems that
may arise in each such Department or
agency.

(b) Each Department and ageney
shall imwediately review itz informn-
tion program and. in the inrerest of
economy and effective war work. dis-

continue all non-essential phases there-
of. An enumeration of the classes and
types of information thus diseontinued
shall he reported by each Department
and agency to the Director of War In-
fnrl})mtion not later than August 135.

(¢} Each Department and agency
shall designnte a representative with
authority to cooperate with the Otlice
of War Information in expediting the
handling of those elasses of war iufor-
mation requiring central clearance, as
enumerated in succeeding sections of
this regulation.

3. News

(0} General. News releases relating
signifienntly to the war effort or deal-
ing with activities broader than the
authorized work of the initiating

gzency shall, where possible, be pre-
pared by the appropriate Federal De-
partment or agency for clenrance and
isspance by the News DBurenu of the
Office of War Information. The Chief
of the News Bureau will be responsible
for clearing such releases with the ap-
propriate policy officers of OWI and
with the Departments and agencies ¢on-
cerned. Announcements, statements,
material for radio news and newsreels,

(Continued on page 68)
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(Continued from page 67)

news pictures, and other material
which have the same purpose as a news
release shall be handled in the game
manner as news releases.

(b) Information Involving the
Armed Services. The Office of War
Information will cooperate with
the War and Navy Departments in
facilitating the fullest possible dis-
semination of information involv-
ing military and naval actions.
Whether specific military informa-
tion would be of aid to the enemy
will be determined by the War or
Navy Department after consalta-
tion with the Director of War
Information.

4. Addresses

In accordance with directives hese-
tofore issued by the President, all
addresses by the heads of Federal De-
partments and a, ﬁglencies and by other
gollcy-formmg officials will be cleared
y the originating agency with the
Chief of the Bureau of Publications
and Graphics of the Office of War
Information. The Chief of the Bureau
will consult with the appropriate poliey
officers of OWI and with other gov-
ernmental agencies in handling such
clearance.

5. Publications

Must bulletins relate exclusively to
the work of a single agency and do
not involve war information policy;
they will therefore continue to be pre-
Bared and published by the initiating

epartment or agency, without clear-
ance. Publications relating significantly
to the war effort, or dealing with ac-
tivities broader than the authorized
work of the initiating agency shall be
cleared with the Chief of the Bureau
of Publications and Graphics. who
will be responsible for consulting ap-
propriate Federal officials in reaching

decisions.
6. Radio

Because radio time is limited, the
Office of War Information will review
and clear all proposed radio programs
spon-;nred by Federal Departments and
agencies (whether they directly bear
upon war information or not). will
allocate available time for such pro-
grams, and will serve as the central
poinf of clearance and contact for the
broadcasting industry in its relation-
ships with Federal Departments and
agencies concerning such government
programs. Federal Departments and
agencies desiring to disseminate infor-
mation by radio. will make necessary
arrangements through the Chief of
the Radio Bureau. Office of War In-
formation; the Chief of Burean will
be responsible for consulting the ap-
propriate policy officers and subject-
matter authorities in arranging final
clearance of such programs,

1. Motion Pictures

The Chief of the Bureau of Motion
Pictures, Office of War Information,
will serve as the central point of con-
tact between the motion picture in-
dustry and Federal officials to the end
that the motion picture industry, both
theatrical and non-theatrical. may
make the maximum contribution to
keeping the American publie fully in-
formed on vital aspects of the war.
Official motion pictures of the Federal
Government as a rule will be produced
under the direction of the Chief of
the Bureau of Motion Pictures; they
may be produced by individual De-
partments and agenicies after review,
clearance, and approval of the Chief
of Bureau.

8. Posters and Other Graphics

To reduce costs, the Office of War
Information will maintain a central
graphics service; proposed posters and
related graphic material relating to
the war effort shall be cleared with
the Chief of the Burcau of Publica-
tions and Graphics who, after clear-
ance of the initial plans. will make
the services of the central staff avail-
able for production of such graphies.

9. Advertising

To aveid conflict and confusion, the
Advertising Division of the Bureau of
Special Operations, OW]I, will, when-
ever war information is involved, serve
as a central point of contact and
clenrance between government Depars-
ments and agencies and all branches
of the advertising industry.

10. Foreign Language Services

To reduce the cost involved when
several Departments and agencies ar-
range for the tramslation of news,
features, and other material for the
use of foreign language publications
and radio stations in this country and
provide special services to such media,
all war information proposed for dis-
semination to such media shall be
handled through the Foreign Language
Division, Bureau of Specinl Opera-
tions, Office of War Information.

11. Comprehensive War Informa-
tion

As contrasted to the specialized re-
leases and information programs of the
several Departments and agencies, the
Office of War Information will prepare
and publish comprehensive war infor-
mation.

(a) The office will prepare and issue
press releases, radio programs, publi-
cations, posters, motion pictures, and
related materials which deal with sub-
jects broader than the activities of a
single agency, and shall have access
to such information ns may be neces-
sary to carry out this task.

(b) The office will manage coordi-
nated information programs involving
the assistance of many Departments
and agencies and the use of many
media.

(¢) The office will assign to specifie
Departments and agencies the respon-
sibility for preparing for OWI mate-
rials needed in comprehensive infor-
mation programs.

12. Information in the Field

The News Burean of the Offiee of
War Information will maintain a re-
stricted number of field offices, located
at centers of greatest war aetivity and
of concentrated news-dissemination fa-
cilities.

(a) The field services of each Fed-
eral Department or agency will be
responsible for preparing and dissem-
inating information not related signi-
ficantly to the war effort. The head
of each Federal Department or agency
shall instruct his field employees to
release in the field only such informa-
tion as is within clearly defined policy
and exclusively within the authorized
activities of his agency,

(b) Release which bear deﬁnitelg
upon war activities or policy or whicl
include material broader than the au-
thorized activities of the preparing
agency shall be cleared with and is-
sued by the nearest OW1 field office.

(e¢) Radio programs relating to the
war effort prepared by Federal agen-
cies in the field for individual stations
or regional or national networks shall
be reviewed and cleared by the most
convenient OWI field information
office.

(c) Publications and graphics pre-
pared and issued in the field and relat-
ing significantly to the war effort. or
dealing with activities broader than
the authorized work of the initiating
agency shall be cleared with the near-
est OWI field office.

13. Overseas Information

All information for official dissem-
ination outside the continental limits
of the United States {exeept to Cen-
tral and South America) shall be
handled exclusively by the Overseas
Branch of the Office of War Informa-
tion, whether such dissemination in-
volves news releases, radio, short-wave
radio, puhlientions, graphics, motion
pictures, or other media,

(a) To avoid duplication the News
Bureau of the Office of War Informa-
tion will gather news for the Overseas
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Branch as well as for the Domestic
Branch of the Office, hut dissemina-
tion abroad will be the respensibility
of the Overseas Branch.

b) All Departments and agencies
shdll provide the Overseas Branch with
materials they believe useful for over-
seas use, aud shail prepare material
at the request of OWL

14. Personnel

In view of the importance of pro-
viding all the people with information
so presented that they shall be “truth-
fully informed about the common war
effort,” the Ofice of War Information
and the Departments and agencies
shall cooperate in insuring that in-
formational work is in competent, ex-
perienced hands. As required by Ex-
ecutive Order 9182, the Director of
War Information, after consultation
with the appropriate Depariments or
agencies, will direct the discontinu-
ance of the activities of persons per-
forming unnecessary information work.

15. OWI-OCD Cooperation

To meet the requests of di
groups throughout the United States
for facts on all phases of the war ef-
fort, the Office of War Information
will’ cooperate with the Office of Ci-
vilian Defense in aiding such local
discussion groups obtain special
pamphlets and related materials on
the war effort.

Despite the distinctions made in this
regulation between information issued
direct by the several Departments and
agencies and that issued by the Office
of War Information, the appropriate
media bureaus of OWI will, at the
request of Departments or agencies
which lack their own facilities, prepare
and issue information materials for
such Departments or agencies.

o

OWI Regulation No. 2
Effective Oct. 1, 1942

To the Ileads of alt Departments
and Agencies:

On July 10, the Office of War
Information issued Regulation
Number One stating generally
the operating functions of all de-
partmients and agencies, including
tbis office, in the handling of
government information related to
the war.

Today I am issuing Regnlation
Number Two amplifying Section 6
of Regulation Number One relat-
ing to review and clearance of all
proposed radio programs.

These procedures are established
(1) becanse radio time iz lim-
ited; and (2) to insure uniform-
ity of government war policy to
the end that the public is not con-
fused by overlapping and confliet-
ing statements issned from several
soureces.

ELMER Davis, Director.

In peccordance with OWI General
QOrder No. 1, Section 6, issued July 10,
1942, all plans or proposals for new
or continuing series or for individual
radic programs developed by or for
the national headquarters of the sev-
eral Government Agencies for local
stations or networks will be submitted
to the Chief of the Radio Bureau,
OWI, for clearance.

A. New Radio Programs Proposed
by Headquarters of Govern-
ment Agencies

1. Plans for new radio programs
will be submitted in writing to the
Chief of the Radic Dureau with a
complete stutement, including

(a) The purpose of the program or
geries;

(b) The proposed method of pre-
senting the program, whether over a
network, through local stations, live
or by transcription ;

(c) The cost of the program and
by whom such costs are to be paid;

(d) The date proposed for release

of the individual program together
with a copy of the script:

(e) The date proposed for the initi-
ation of a series, the proposed length
of the series, and a sample seript to-
gether with the name of the writer.

2. I’rograms approved for network
use will be submitted by the Office of
War Informatiou to the networks for
consideration. OWI will promptly in-
form the sponsoring Government
Agency of the disposition made of the
proposal,

3. Programs approved for transcrip-
tions will be given a war informa-
tion priority rating and the use of
such programs will be scheduled in ae-
cordance with such ratings.

4. After approval of the basic plans,
each seript in the series, whether live
or transecribed shows, will be submit-
ted to the Radio Bureau, OWI, for
clearance.

5. Requests for time for a single
broadeust by a speaker may be han-
dled directly by the several Agencies
with the networks or stations. In ac-
cordance with OWI Regulations Ne. 1,
such speeches will continue to be
cleared by the Chief of the Burean of
Publieations and Graphics of the OWI.

6. The distribution of all radio
scripts and transcriptions will be han-
dled by the Radio Bureau of the OW1
unless otherwise approved by the
Chief of the Radio Bureau of OWI.

B. Government Material Supplied
by National Headquarters to
Established Radio Programs

1. Proposals by Government agen-
cies for the inclusion of official ma-
terinl in established programs, com-
mercial or sustaining, will be submit-
ted to the Radio Burean, OWI. At
the discretion of the Radio Bureau
this material will be channelled to the
proper outlets. Producers of radio pro-
grams seeking specific information or
assistance from a Federal Agency,
will be referred directly to the infor-
mation division of the proper agency;
OW1 shall be informed of tbe nssist-
ance or information supplied.

2. Propesals by private organiza-
tions, networks, or sponsors for Fed-
eral ngeuncy collaboration in develop-
ing single programs or series of pro-
grams will be cleared with the Radio
Bureau, OWI, by the agency con-
cerned.

3. Alloeation Plans (for placing
Government messages on commercial
and sustaining programs) will be
Bn‘rlgilnued by the Radio Bureau of

C. Government Radio Programs
Now on the Air, Produced
by or for National
Headquarters

1, All Federal Departments and
agencies will submit scripts of all
broadeasts to the Radio Bureau, OWI,
for clearance.

2. Beginning QOectober 1. the Chief of
the Radio Bureau, OWI, will hold
conferences with representatives of
Federal Departments and agencies
now broadeasting programs to review
the importance of such programs to
the war effort.

D. Radio Activities of Government
Field Offices

1. Government radio material placed
on local stations by or for the field
offices, of the several agencies will be
cleared through the field offices of
OWI. However, all instructions sent
by the national headquarters of the
Government agencies to field offices
regarding the use of radio will be sub-
mitted for clearance to the Radio Bu-
rean, OWI.

2. Proposals originating with field
offices for new regional or national
netwerk programs or proposnls for
the inclusion of official material in es-
tablished regional or national network
programs, commercial or sustaining,
will be submitted to the information
headquarters of the agency conecerned
fon‘rvcl-lenrance with the Radio Bureau,

BROADCASTING ¢ Broadcast Advertising
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Here’s news on the home front—as staggering as the
news of the North African invasion: There’s been a dy-
namic upheaval in American business—an entirely new
sales picture, it sweepingly reverses the old one. Today
the sales increase in small stores in small towns is as
much as four times greater than the increase in the
big, metropolitan cities. (Latest '42-'43 surveys prove
this. They will be submitted on request.) The all-time
high of farmers’ spendable income—5 billion dollars
net—is one of the main reasons. Rationing and buying
at home are other vital ones. Up to now, YOU, the
network advertiser, have been satisfied with the “laissez
faire” attitude—~‘"use the major networks and cover all.”
Now, that will no longer do. First, because you don't
cover all. (Latest FCC surveys put % of the nation be-

i

yond dependable major wired network coverage.)
Second, because the small towns now are more active
and more important than ever before. No longer can
you be off-hand about small towns. Today you must
take a strong, vigorous OFFENSIVE on that vital second
front. You must cuitivate the small town and small store
markets—keep abreast of brand developments there—
guard your consumer franchise there. Your salesmen
and wholesalers can't go there personally as they could
heretofore. So you've got to go there yourself, via Radio
—yes, via KEYSTONE radio, the lowest per capita cost
in broadcasting history. We'll show you the evidence
—the record of performance. In the face of this nation-
wide sales shift you can't afford NOT ACTING on this—
in this crucial fighting year of survival, 1943.
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204 DIRECT HITS]

In America’s Secondary Market

KEYTOWNS

As 1943 bows in, events have opened up a second
front of broadcasting activity for America’s na-
tional advertisers. This vital secondary radio mar-
ket of small communities and rural trading areas
is dominated by the affiliated stations of the Key-
stone transcription network. 204 in number, from
coast-to-coast, they represent 204 direct hits in
America’s secondary market KEYTOWNS. They top
the list of areas for increased spending in the gen-
eral business shift of 1943. There is not a near-miss
in the Keystone “air-force”. They are, in practically
every case, your first and only approach to these

secondary market areas. ¥ For Keystone delivers
radio service to the “uncovered one-third” of Amer-
ica—those areas shown in latest F.C.C. surveys and
reports to be outside of dependable network cov-
erage. KBS fills in the gaps in this nation-wide net-
work coverage, helping to remove the blind spots
which caused government authorities to deplore
the heretofore conclusive fact that “millions of per-
sons receive no adequate network service under
existing conditions.” Now Keystone has plugged
these gaps in country-wide broadcasting service
by its specialized coverage into secondary market
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areas, serving small urban communities, their ad- populated areas at no more (and in many cases less) than the
jacent trading areas as well as their rich rural, and per capita cost of covering the country’s metropolitan and
agricuitural environs. Check the Keystone Vic- densely populated areas in the major markets. +# Investi-
tory Package to capture these Keytowns. One gate the Keystone “Related Coverage Analysis” for a custom-
transaction—instead of 204 separate deals—one ized plan of supplementing your current station list without
over-all group price to carry your successful inva- duplication into the virtually promotion-neglected secondary
sion into the secondary markets at mass coverage markets. Also, send for the KBS coverage map, based on an
costs. Yes, by means of a grouping of facilities into independent survey, rate card and station list. Use coupon
a streamlined cross-country transcription system, below.

minus the costs of telephone lines, a new economic

principle has been established in broadcasting. It Please seid the following KBS material:

enables you to cover the small towns and sparsely 1. Related Coverage Analysis 3. Rate Card
2. Coverage Map 4. Station List
Name____ = =S S —
Address_ WE—
City. L} State_ ~ _ =

By. = —e
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KEYSTONE TRANSCRIPTION NETWORK

Rudlo Homes
Total Retail Stores
. Annual Retail Sales
Total Food Stores
Annual Food Sales
Total General Stores
Annual General Store Sales
Total General Mdse. Stores
Annual General Mdse. Sales
Total Eating & Drinking Places
Annual Eating & Drinking Sales
Total Drug Stores
Annual Drug Sales
Annual Wages Earned
Farmers
Total Farms
Value of Farms *

69,000,732
14,248,835
777,200
$15,329,324,000
219,183

$ 3,778,070,100
36,288

$ 855,093,700
27,600

$ 1,997,111,100
122,441

$ 1,108,027,500
26,967

$ 658,400,000
$ 8,618,581,000
16,140,913
5,247,300
$28,090,410,200

PRIMARY
AREA

31,673,145
6,475,986

; 411,900
$8,173,758,000.
126,306

$ 2,153,500,000
23,332

$ 547,800,000
12,430

$ 898,700,000
70,650
631,575,400
14,631

$ 355,577,000
$ 4,276,414,000
10,660,644
2,361,300
$12,740,684,600

INTENSE
AREA

19,073,072
3,732,412
247,130
$5,023,782,000
72,277
$1,227,453,000
7,770

$ 180,786,000
7,458

$ 539,278,000
40,698

$ 359,998,000
7,627

$ 184,900,000
$2,565,848,400
6,396,386
1,428,879

$7,664,410,800

Based on Walter P. Burn & Associates Survey

Sources: (a) Consumer Market Data Hundbooﬁf[l 940)
{b) United States Census (1940}
{e) Census aof Business, 1947
-

*U. 5. farmeFs are more prosperous than ever before. Their peak of 1918-14, After paying all expenses, taxes, interest,
over-all income for 1942 amounted to 18 billion dollars. ‘etc., the farmer will have at least 5 billion dollars—free and
That is twice the agricultural receipts of two years ago— clear—to spend in 1943. This record-breaking farm cash. in-

45% over 1941 —double the 1935-39 average—a billion come is now focused upon Amer:ca s Keymwns, dommared
more thcm World War I =36% more than the. ull time farm . by the KBS affiliated stations.

KEYSTONE BROADCASTING SYSTEM
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Directory of

BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Cottimercial Station. D—Daouy. N— Night. ST—Shares Time. 8§ H—Specified Hours. U= Unlimited. ©C P—Conatruction Permit Jasued.
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Anlhorization.
(Data corrected Jo January 1, 1943)
INS-~International News Service, PA—Press Assn. Inc. TP—Transradio Presa. UP—United Press,
Subsidiary of Associated Press
Name of Licensee Chlef Owner or Executlve Program Director Representatives
Call Frequeney Prnwer Headquarters Address General Manager dsg. or Promotion Mgr. Tranac. Library
City Letters In Kilocycles  In Watls Telephone Number Network Commercial Msnager Chlef Engineer News Service
ANNISTON......... WHMA 1450 250 Harry M. Ayers Blue Harry M. Ayers HughWebb ... .. dasoaan
14th & Noble St. J. W. Buttram Maleolm Street up
J. W. Buttram James Hudson
BESSEMER. . . WJILD 1100 250 J. Leslie Dosas J. Leslie Doss Leland Childs  _.............
Hotel Gary J. Ed Reynolds Leland Childs World
J. Ed Reynolds Einer Larsen A
BIRMINGHAM. ..... WAPI 1170 5.,000-L8 Voice of Alabama In¢. CBS Ed Norton Lionel Baxter Radio Sales
CP-1070 1.000-N Protective Life Bldg. Thad Hott ... ..., Up
SA-5.000-U 3-8116 Thad Holt Norman 8. Hurley
CP-5 .000-U Thad Holt
WBRC 960 5,000 Birmingham Best; Co lnc. NBC K. G. Marshall Herbert C. Grieb Raymer
2nd Ave. & mg J.C.Bel L Standard
4-71741 J. C. Beil J. C. Bell INS
WSGN 610 5.000-18 Birmingham News Co. Blue V. H. Hanson BIll Terry Headley-Reed
1,000-N Dixie Carlton Hotel MBS Henry P. Johnston Bob Venn Biddick
-3434 Henry P. Johnston Paul B, Cram ’;Rmum
DECATUR.......... WMSIL 1400 250 Tennessee Valley Bestg. Co. Inc. MBS Lt. M. K. Vickrey, USN ... ........  ..............
Box 411 L. UP
g2 .
DOTHAN........... WAGF 1400 250-D Dothan Broadcasting Co. Partnership = Carl E. Snellgrove  ..............
20425 E. Main St. Julian C. Smith Standard
1430 Fred C. Moseley John T. Hubbard
GADSDEN. ......... WIBY 1240 250 Gadsden Broadeasting Co. MBS B. H. Hopson B. T. Benton Sears & Ayer
108 Broad St. B. T.Benton ... .ci.0..e
88 Sam Benton Lawrence Brunes
HUNTSVILLE. ...... WBHP 1230 250 Wilton Harvey Pollard MBS W. H. Pollard John Garrison ...,
318 W. Clinton St. W.H.PollarLd ... ... ... UP
313 R. H. Albright John Garrison
MOBILE. . . WALA 1410 5,000 Pape Broadcasting Co. NBC W, O, Pape Charles Saunders Headley-Reed
106 $t, Joseph H. K, Martin e Standard
3-3787 H. K, Martin ..o PA
WMOB 1230 250 S. B. Quigley MBS 8. B. Quigley Wallace Dunlap Sears & Ayer
600 St. Lows St. Blue S. B. Quigley  ............. World
2-4566 F. E. Busby T. L. Greenwood up
MONTGOMERY ..... wCov 1240 250 Capital Broadcasting Co. Inc. CBS G. W. Covington Jr. Joe Byars Wilson
2 Mon?omery St. G. W. Covingten Jr. John C. Hughes INS
781 John C. Hughes W. D. Weatherly
WSFA 1440 1 000—15 Montgomery Broadcasting Co. Inc. NBC Howard E. Pill Caldwell Stewart Headley-Reed
500- Jeflerson Davis Hotel Howard E. Pill John B. DeMotte ‘Thesaurus
John B. DeMotte C. 1. Shelkoisky PA, UP
MUSCLE SHOALS... WLAY 1450 250 Muscle Shoals Broadeasting Corp. MBS J. Carl Ruasell Ganus Scarbrough Sears & Ayer
Box 688, Shetfield Jamea E. Connolly ... ......... up
Shetfield 1450 E. J. Sperry Myron F. Gray
OPELIKA........... WJHO 1400 250-LS Opehkn-Auburn Bestg. Co. MBS Partnership L. i iee ieiaeeeaearans
100-N Auburn Rd. F. Marion Hyatt James T, Ownby UP
750 James T. Ownby F. Marion Hyatt
SELMA. .. ... . ..... WHBB 1490 100 Selma Broadcasting Co. Inc. MBS B. H. Hopson Marshall Parsons Jr. Sears & Ayer
209 Washington St. Julien Smith Jr. Erin Reynolds
Julien Smith Jr. William Kilgore
TUSCALOOSA. ... ... WJIRD 1230 250 James R. Doss Jr. Jamesa R, Doss Jr. Wilhelmina Quarles  .........
First N:uonal B:nk Bldg. J. Ed Reynolda A Owen ‘World
1464 J. Ed Reynolds L. James INS
Name of Licensee Chief Owner or Executive Program Direetor Representatives
Call Frequency Power Headquariers Address General Manager Mdeg. or Promotion Mgr.  Transc. Libraey
City Letiers In Kllocyclén In Watls Telephone Number Network Commercial Manager Chlef Engineer News Service
GLOBE............. KWJB 1240 250 Sims Broadcasting Co. ABC Bartley T.Sima ... iiiih e
Box 591 uUpP
41
JEROME........ ... KCRJ 1340 250 Central Arizona Bestg. Co. ABC Mra. Della Tovrea Stuart .. .........-v cieiiariaaaas 5
711 Hampshire Blvd. Howard Kuhn
LOWELL. . ......... KSUN 1230 250 Copper Electric Co. Ine. Arizona Carleton W. Morris Marion C. McKinney — .............
Tawer Carleton W. Morris Gerald C. O'Brien TP, PA
Bisbee & Gerald C. O'Brien J. Earl Hickman
PHOENIX. . .. ... KoY 550 1,000 Salt River Vallcy Brondcutmz Co. CBS Burridge D. Butler John R. Williams Blair
entral Arizona Harold A, Safford Frances C. Myers World
4-4144 John L. Hogg Robert B. Thompson PA, TP
KPHO 1230 250 M.C.Reese =~ ....  M.C.Reese  ...........cv eeies e f
First Nationa! Bank Bldg. Associated
3-3197 INS
KTAR 620 5,000 KTAR Broadeasting Co. NBC Arizona Republic J. Howard Pyle Raymer
Heard Bldg. ABC Dick Lewis ‘T. M. Pennington ‘Thesaurus
4-4161 J. R. Heath Harold Haughawout Sbsndlrd
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Cotttmercial Station. D—Day. N— Night. ST—Shares Time, 8 H—-Specified Hours. U— Unlimited. CP—Construction” Permit Issued.
LS— Local Sunset. L— Limited Time with Dominant Station. SA-—Spacial Authorization.
(Data corrected lo January 1, 1943)
.
ARIZONA—(Continued)
Name of Licensee Chief Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address General Manager g. or Promotion Mgr. Transc. Library
City Letters in Klloeyeles in Watls Telephone Number Network Commercial Manager fef Engineer News Serviee
PRESCOTT......... KYCA 1490 250 Southwest Broadcasting Co. ABC Richard O. Lewis Roberta Plister ... ...._......
E. Gurliey St. Harold Ritter ~ ...... DRoANDoD Thesaurus
244 Harold Ritter Frederick Blackburn
SAFFORD. .......... KGLU 1450 250 Gila Broadeasting Co. NBC Louis F. Long Willard Shoecraft ..............
Sixth Ave. & Relutlon St. ABC Paul Merrill Willard Shoecraft Standard
Paul Merrill Herbert Hartman
TUCSON. . .......... KTUC 1400 250 Tucson Broadeasting Co. CBS Ralph Bilby Wayne Sanders  ..........00en
Box 3%0 Arizona Lee Little ..., World '
5800 e Cliff Livingston PA
KVoA 1290 1.000 Arizona Brnndcutmz Co. Ine. NBC R. B. Williams Andrew White Raymer
48 E. Broadway ABC R. B. Willlams ..., . ..., Thesaurus
.............. Ray Holsclaw vpP
YUMA. . ............ KYUM 1240 250 Yuma Broadcastin 1 Co. NBC R. N. Ca.m;l)’bell ............
First St. & 19th ABC Harper M. Phillips Thesaurus
88 Harper M. Phillips Leavenworth Wheeler
Name of Licensee Chief Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library
City Letters In Kilocyeles in Watts Telephone Number Network Commercial Manager Chiel Engineer News Service
BLYTHEVILLE. ..... KLCN 900 1,000-D Fred O. Grimwood Fred O. Grimwood J. T. Sudbury Foreman
Blythev-lle Harold Sudbury J. T. Sudbury up
Harold Sudbury Robert Conner
EL DORADO. ....... KELD 1400 250 Radio Enterprises Inc. Blue {T. H. Barton Ml_ly Gideon ... .
Country Club Colony Arkaksas {R. E. Meinert MacDonrough Standard
1313 Ewing Canaday Ewing Canaday S
L. B. Russel
FORT SMITH. ...... KFPW 1400 250 Southwestern Hotel Co. Inc. Arkansas John A. England Dorothy Gibson  L.....ae.e-n
1215 Garrison Ave. . J. E. Garner Bill Slates hesaurus
4106 Bill Slatea John M. Van Horn W;rld
HELENA............ KFFA 1490 250 Helena Broadeasting Co. Sam W. Anderson Rosalind Mundt Cox & Tanz
215 York St. Sam W. Anderson J. Q. Floyd Thesaurus
Main 59 Sam W. Anderson J. C. Warren if4
HOT SPRINGS...... 1tKTHS 1090 10,000-LS Radic Broadecasting Ine. Blue Jobn C McCormnck Eva Lee Davis Branham
ST-KRLD 5,000-N 135 Benton St. Arkansas K. K. Kellam .. ............ Standard
SA-10,000-LS 1160 K. K. Kelllm Cecil L. Suitt UP
1,000-N
KWFC 1340 250 Hot Springs Broadeasting Co. MBS Ciyde E. Wilson  ..............  L.iiiiei.
l-r t Springs Howard A. Shuman
JONESBORO. ..... .. KBTM 1230 250 Regional Broadeasting Co. MBS Jay P. Beard Beauton Wood ...
KBTM Bldg. Arkansas Jay P. Beard Veda Beard
597 Everidge Smith Earl Hodges
LITTLE ROCK...... KARK 920 5,000 Arklnsn Radm & Equipment Co. NBC T. H. Barton Paul 0. Godt Petry
112 E. Capitol Ave. Arkansas G. E. Zimmerman Julisn F. Haas Standard
‘LD-224 So. Central C. K. Beaver Dan L. Winn INS
KGH!I 1230 250 Arkansas Broadeasting Co. Blue A. L. Chilton Anne Mehaly — _... ... ......
azette Bldg. MBS 8. C. Vinsonhaler P. E. Denton Standard
9166 R. E. Rives K. F. Tracy
KLRA 1420 5,000 Arkansas Broadcasting Co. CBS A. L. Chilton M. N. Bostick Katz
CP-1010 CP-10.000-LS Gazette Bldg. 8. C. Vinsonhaler P. E. Denton Thesaurus
SA-1010 5,000-N 5427 S. C. Vinsonhaler K. F. Tracy uP
SA-10,000-LS
PINE BLUFF:....... KOTN 1490 250 Universal Broadcasting Corp. MBS B. J. Parrish Ayleene Somervell  ..............
5054 Main St. Arkansas B. J. Parrish R. W. Etter Up
721 B. J. Parrish B. J. Parrish
SILOAM SPRINGS.. KUOA 1290 5.,000-D KUOA Ine. Arkansas Richard Hodges Galen Gilbert Walker
Siloam Springs Storm Whaley Galen Gllbert World
77 Galen Gilbert Cecil Smith up
TEXARKANA........ KCMC 1450 250 {See Texarkana, Tex.)
1KTHS holda special authorization to operate with WBAL, Baltimore.
Name of Licensee Chlef Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address General Manager Mdsg. ot Promotion Mgr. Transc. Library
City Letters in Kilocycies in Watts Telephone Numher Network Commercial Manager Chief Engineer News Service
BAKERSFIELD. .. ... KERN 1410 1,000 McClatehy Broadeasting Co. Blue Eleanor McClatchy Irma Jean Thompsott  Raymer
17th & I Sts. Golden West Deane Banta Richard Brothers McClatchy
8-8431 Deane Banta Luverne Shatto %{Igdlrd
KPMC 1560 1.000 Pioneer Mercantile Co. MBS F. G. R. Schamblin C. C. Sturm Blair
P. O, Box 1709 Don Lee L. A. Schamblin Harold Carlock Thesaurus
8-858 L. A. Schamblin Leo P. Jarvis World
Up
BERKELEY......... KRE 1400 250 Centrel California Broadcasters Ine. Arthur Westlund Don Hambly .. ............
601 Ashby Ave Arthur Westlund Don Hamhly Standard
Ashberry 7716 Arthur Westlund Phil McKernen INS
CHICO.............. KHSL 1290 1,000 Golden Empire Bcsts Co. Ine. MBS Hugh McClung Mabel Swift Grant
Fourth & Broadway Don Lee M. F. Woodling ~ .............. Standard
237 Henry Watton Emory P. Milburn up
EL CENTRO........ KXO 1490 100 Valradio Ine. MBS Thomas E. S8harp Jean Jordan  ._...........
793 Main St. Don Lee Kenneth H. Thornton Anthony Ricea Standard
1100 Golden West Belle Hovey James R. Coin
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STUDY THEM WITH AN EYE TO THE FUTURE!

There is more to these charts than meets the eye.
Not seen, but clearly projected into the future, is
thesales curve of tomorrow. Here isthethrilling
story of over 25,000,000 American workers who
are today voluntarily saving close to FOUR AND
A HALF BILLION DOLLARS per year in War
Bonds through the Payroll Savings Plan.

Think what this money will buy in the way of guns
and tanks and planes for Victory today—and
mountains of brand new consumer goods tomorrow.
Remember, too, that War Bond money grows
in value every year it is saved, until at maturity
it returns $4 for every $3 invested!

Here indeed is a solid foundation for the peace-time
business that will follow victory. At the same time,
it is a real tribute to the voluntary American way
of meeting emergencies that has seen us through
every crisis in our history.

But there is still more to bedone. Asourarmed
forces continue to press the attack inall quarters of
the globe, as war costs mount, so must the record
of our savings keep pace.

Clearly, on charts like these, tomorrow’s Victory
— and tomorrow’s sales curves—are being plotted
today by 50,000,000 Americans who now hold
WAR BONDS,

St with
War Savings Bonds

This space is a contribution to America's all-out war effort by

BROADCASTING MAGAZINE

THESE CHARTS SHOW
ESTIMATED PARTICI-
PATION IN PAYROLL
SAVINGSPLANS FOR
WAR SAVINGS
BONDS (Members of
Armed Forces Included

U 5. GOVIANMEINT PRINTING OPFISE
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. C P—Construction Permitl Iasued.
LS—Local Sunael, L— Limited Time with Dominant Station. S A—Special Authorization.
{Data corrected to January 1, 1943)
.
CALIFORNIA—(Continued)
Name of Licensee Chief Owner of Executive Program Diractor Representatives
Call Freqaency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library
City Letlters in Kilocycles in Walts Telephone Number Network Commercial Manager Chief Engineer News Service
EUREKA.,.......... KIEM 1480 1,000 Redwood Broadeasting Co. Ine. MBS William B. Smullin Betty Anderson Blair
Box 43 Don Lee William B. Smullin @ ... ..o World
83 C. Paul Corbin Alvor Olson UpP, TP
FRESNO............ KARM 1430 5,000 KARM The George Hnrm station CBS Mrs. Hattie Harm Dean M. Metealf Free & Peters
333 Van Ness Ave. Clyde F. Coombs @ .............. Standard
4-2965 Ned L. Brown John F. Scales INS
KFRE 1340 250 J. E. Rodman MBS 4. E. Rodman Gene Chenault  ..............
T. W. Panerson Bldg. Don Lee Paul R. Bartlett Gene Chenzult Associated
4-5001 Paul R. Bartlett Sheldon Anderson UP
KMJ 580 5.000 MeClatehy Broadeasting Co. NBC Eleanor McClatehy Andy Patterson Raymer
Van Ness & Calaveras Sts. Golden West Keith B. Collins Connie Marill McClatehy
36277 Keith B. Collins William N. Wallace '[x?]‘:“uru
GLENDALE......... KIEV 870 250-D Cannon System Ltd. David H. Cannon Charles Rogers  ,....." "... 060
02 N. Glendale Ave. L. W.Peters ...l Doco UFP
Citrus_1-1133 L. W. Peters ..., Ononoco
Los Angeles—Chapman 5-2388
LONG BEACH...,... KFOX 1280 1,000 Nichols & Warinner Ine. Golden West Hal G. Nichols Hal G. Nichols Biddiek
220 E. Anaheim St. Hal G. Nichols Hal G. Nichols Standard
672-81 Lawrence W. MeDowell Lawrence W. McDowell Iﬁnnz-Worth
KGER 1390 5,000 Consolidated Brosdcutmz Corp. C. Merwin Dobyns Helene Smith Wilson
435 Pine Ave. C. Merwin Dobyns Tom Hunter World
60-41 Lee Wynne Jay Tapp Standard
Lang-Wotth
PA
LOS ANGELES. ..... KECA 790 5,000 Earle C. Anthony Ine. Blue Earle C. Anthony John 1. Edwards Free & Poters
141 N, Vermont Ave. William B. Ryan Elmer D. Pederson Standard
Fairfax 2121 Clyde P. Scott '‘Curtis W. Mason Lang-Worth
H. L. Blatterman PA, UP
KFAC 1330 1,000 Loe Angeles Broadcasting Co. Ine. E. L. Cord Don Otis  ..aisieiinaenss
845 S. Mariposa Ave. Calvin J. Smith Calvin J. Smith PA, UP
Fitzroy 1231 Calvin J. Smith H. W. Anderson
Calvin J. Smith
KFL 640 50 ,000 Earle C. Anthony Ine. NBC Earle C. Anthony John I. Edwards Petry
141 N. Vermont Ave. William B, Ryan Elmer D. Pederson Standard
Fairfax 2121 Clyde P. Scott {C\lrﬁl W. Mason Lang-Worth
H. L. Blatterman UP
*KFSG 1150 2.500-1L8  Echo Park Evangelistic Assn. Aimee Semple McPherson  Jack Carmaine ..............
ST-KRKD 1.,000-N 1100 Glendale Blvd. Gilea N. Knight  .............. up
Exposition 1140 L Myron E. Kluge
KFVD 1020 1,000 Standard Broadeasting Co. J. Frank Burke Howard Gray  ~ ..............
L-KDKA 338 8. Western Ave. J. Frank Burke Jr. F. J. Smalley Jr. Lang-Worth
Drexel 2391 F. J. Smalley Jr. John Smithson
KFWB 980 5,000 Warner Bros. Broadcasting Corp. Louis J. Hnlger Manning Ostroff Rambeau
5833 Fernwood Ave. Harry Maizlish William Ray PA, UP, INS
Hempstead 5160 ... Harry Myers
KGFJ 1230 100 Ben S. McGlashan Ben 8. McGlashan Thelma Kirchner  ..............
1417 8. Figueroa St. H. Duke Hancock ... .evivviaas |a
Prospect 2434 H. Duke Haneock ~ .......o.eninn ?&lsndnrd
KHJ 930 5,000 Don Lee Broadcasting System MBS Thomas S. Van C. Newkirk Blair
5515 Melrose Ave. Don Lee Lewis Allen Weise Fair Taylor World
Hollywood 8111 Bruce G, Frank M. Kennedy PA, INS
KMPC 710 10,000 KMPC. The Station of the Stars  Golden Weat G. A. Richards William L. Forman Raymer
(Beverly Hills) 9631 Wilshire Blvd. Robert O. Reynolds Alice Belding Associated
Bradshaw 2-4411 Herbert Wixon Loyd Sigmon Lang-Worth
KMTR 570 1,000 KMTR Radio Corp. B600 Reed Callister Kenneth O. Tinkham  Burn-Smith
1000 Cahuengs Blvd. Kenneth O. Tinkham Kenneth O. Tinkham  Lang-Worth
Hillside 1161 Kenneth O. Tinkham Peter Wilson l;llsnd"d
KNX 1070 50,000 Columbia Broadcastin Sguwm Ine. CBS CBS-Donald W. Thornburgh Russ Johnston Radio Sales
6121 Sunset Blvd. Donald W. Thornburgh George L. Moskovics  Associated
Hollywood 1212 Harry W, Witt ter H. Bowman PA, UP, INS
KRKD 1150 2 ,600-1L8 Radio Broadeasters Ine. Frank P. Doherty Ned Connor  ..............
ST-KFSG 1.,000-N Spring Arcade Bldg. Ned Connor Ned Connor INS, TP
Tucker 7111 Ned Connor Willis Freitag
MARYSVILLE....... KMYC 1450 250 Marysville-Yuba City Bestre, Ine. MBS H. E. Thomas Jayne Russell Grant
619 E St. Don Lee Joe D.Carroll L.l Standard
Homer McDonald Bud Ballard
MERCED. .......... KYOS 1490 250 Merced Broadeasting Co. MBS Hugh MceClung JoAnn Evans Grant
G. Street Grade Don Lee Mel D. Marshall George Spelvin Standard
1430 Karl Kreuger John E. Boren up
MODESTO.......... KTRB 860 1,000 KTRB Broadeasting Co. Ine. William H. Bates Jr. Cecil Lyneh Biddiek
Box 493 William H, Bates Jr. Douglas McCreary Grant
Douglas McCreary William H. Bates Jr. UP, INS
MONTEREY........ KDON 1240 250 Monterey Peninsula Bestg. Co. MBS Paul Caswell H. V. Walters Grant
275 Peart St. Don Lee Howard V. Waltes  _............. Theaaurus
8501 Bernard E. Cooney Edward C. Duty UP
OAKLAND. ......... KLS 1310 1,000 Warner Bros., S. W. & E. N. Warner Marian L. Craig Biddick
327 21at St S. W, Warner F. W, Morse INS
Highgate 1212 F. W. Morse H. E. Falknor
KLX 910 1,000 Tribune Building Co. J. R. Knowland Jr. McGillvra
Tribune Tower Adriel Fried Carl Gronin World
Templebar 6000 Adriel Fried Edna Mae Glzmer PA
Roswel! Smith
KROW 960 1,000 Educational Broadcasting Corp. W. I. Dumm Wallace Elliott Free & Peters
464 19th St. Philip G. Lasky Mary Lewis Standard
Glencourt, 6774 A, V. Bamford lli:ly Downey {Ang-Worth
NS
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What Majesty... What Splendor!

What a Pain in the Neck!

Nowhere in the country does one encounter such
rugged splendor, as is found on the Pacific
Coast. Mountains rising majestically 5,000 to
nearly 15,000 feet, form natural barriers around
most of the Pacific Coast’s important cities. 1t's
a Mecca for tourists, but a pain in the neck for
long-range broadcasting. Watts bounce off
mountains like hail off a tin roof. There’s only
one way to completely cover these mountain-
release your message

surrounded markets . . .

Tuomas S. Lk, President
LEwisALLEN WEiss, V ice-President, General Manager
5515 MELROSE AVE., HoLLYwoOD, CALIF.

REPRESENTED NATIONALLY BY JOHN BLAIR AND CO.

NATION?®S

GREATEST

locally. Use Don Lee, the only network with
enough stations to deliver local primary coverage
on the entire Pacific Coast. More than 9 out of
every 10 families on the Pacific Coast own ra-
dios, and more than 9 out of every 10 of these
families live within 25 miles of a Don Lee sta-
tion. If your message is important enough for
all the radio families on the Pacific Coast to
hear, use the only network with enough stations

to du the jub . . . Don Lee.

Aetiz

DON LEE

R E G 1

ONAL

NETWORK
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commereial Station. D— Day. — Night. ST—Shares Time. S H—Speacified Hours. U'— Unlimited, CP—Construction Permit Issued.
LS—Local Sunset. L— Limited Time with Dominant Station. S A—Special Authorization.
! Data corrected to January 1, 1943)
CALIFORNIA—(Continued)
Name of Licensee Chiel Owner or Executive Program Director Represeniatives
Calt Frequency Power Headquarters Address General Manager Madsg. or Promotion Mgr. Transe. Library
City Letters in Kiloeycles In Watia Telephone Number Netwoark Comnterclal Manager Chief Englneer News Service
PASADENA...... ... KPAS 1o 10,000 Pnclﬁc Cunst Broadcasting Co. J. Frnnk Burke Sr. Howard Bell McGillvra
401 S noll Loyal K. King John L. Akerman Associated
Ryan 1-6991 John L. Akerman John A. Smithson Lang-Worth
INS, TP
*KPPC 1240 100 Pasadens Presbyterian Church C. Franklin Ward Leon Hal ..............
ST-KFXM 585 E. Colorado &t, C. Franklin Ward ... .. .......
Sycamore 3-2193 e N. Vincent Parsons
KWKW 1430 1.000-1> Southern Calif. Broade¢asting (0. Marshal} S. Neal Dwight A. Hauser  .......,....
425 E. Green St. Marshall 8. Neal ... ......... Standard Radie
Sycamore 2-6155 R. L. Rust Paul Spargo UP
REDDING KVCV 1230 250 Golden Empire Bestg. Co. MBS Hugh McClung Jane Maluvius Grant
Redding Don Lee Ralph R. Bryan Orville F, Burda Standard
1646 Fred M. Stuelpnagel Russell Pope 10} 4
RIVERSIDE. KPRO 1440 1,000 Broadcasting Corp. of America Golden West William L. Gleeson Grant Holeomb Jr. MeGillvra
3401 Russell St Howard Ray ... .......... Associared
6290 H. A, P. Polite Robert McGaughey }Y\?éld
SACRAMENTO. . KFBK 1530 10,000 MeClatchy Broadceasting Co. Blue Eleanor McClatchy Howard Bn:ley Raymer
7th & Eye Sts. Golden Went 0. Ricketis 5 MeClatehy
-5011 Robert Stoddard Stam Sronce’ iI‘I}lx’euunu
KROY 1240 100 Royal Miller Radio CRS Royal Miller Garland Schuler Biddiek
Hotel Sacramento Bldg. Mrs. Royal Miller Rose Marie Douglass MeGillvra
-2525 D. E. Lundy Howard Martineau ?ltqné\dnrd
SAN BERNARDINO.. KFXM 1240 250 Lee Broa. Brondcastmg Co. MBS JJC&EE W.Lee ... ......... Blair
ST-KPPC 612 Fifth St. Don Lee Maury A. Vroman C. Lowell Smith Standard
4761 Maury A. Vroman Richard T. Sampson %
SAN DIEGO. .. KFMB 1430 250 ‘Worcester Broadeastin, g Corp. Warren B. Worcester Estate Joe S. Walteu Wilson
1875 Pacific Blv Jack Gress 0 ... Standard
Main 2114 Jack Groas PA
KFSD 600 1.000 Alr(nn Radio Corp. Ltd. Blue Thomas E. Sharp Lenh McMnhon Raymer
326 Broadway Golden Weat ‘Thomas E. Sharp John Bnbcoek Thesaurus
Franklin 6353 John Babcock ~ .......... UP
KGB 1360 1,000 Don Lee Broadessting System MBS Thomas S. Lee James Dlllon Blair
1012 First Ave. Don Lee Sidney W. Fuller William A. Evans World
Franklin 6151 William A. Evans Vern Milton
SAN FRANCISCO . . KFRC 610 5,000 Don Lee Broadcasting System MBS Thomas S. Lee Pat Kelly Blair
1000 Van Ness Ave. Don Lee Dan Donnelly Francis Sarcander World
Prospect 0100 Dan Donnelly J. McArdle PA, INS
KGO 810 7.500 Blue Network Co. Inc. Blue Blue Network Robert E. Dwan Blue Spot
Taylor & O'Farrell &ts. ... ..., J. G. Paltridge Thesaurus
Graystone 6563 L. Ray Rhodes T. B. Palmer Standard
PA, INS, UP
KJIBS 1100 500 Julius Brunton & Sons Co. S. B. & Ralph R. Brunton Harry Wickersham Rambeau
L-WTAM 1470 Pine St. E. P. Franklin 8amoncacana Griffith
Ordway 4148 E.P.Franklin ... .. ... .. Standard
Lang-Worth
UP, INS
KPO 680 50 .000 National Breadeasting Co. Inc. NBC NBC-John W. Elwood Robert R. Seal NBC Spot
420 Taylor St. John W. Elwood S. H. Schafler Thesaurus
Graystone 8700 Alfred W. Crapsey George Greaves PA, UP, INS
KSAN 1450 250 Golden Gate Broadcasting Corp. 8. H. Patterson George Taylor  ............. .
1355 Market St, Jerry Akers George Taylor 1)
5 Market 8171 Jerry Akers James Norw
KSFO 560 3,000-LS  Associated Broadcasters Ine. Golden West W. I. Dumm Harlan Dunning Weed
1,000-N Mark Hopkins Hotel Lincoln Dellar Morton Sidley Associated
Exbrook 4376 Morton Sidley Royal V. Howard Standard
Lang-Worth
UP, INS
KYA 1260 5,000-1.5 Palo Alto Radio Station Inc. Wilfrid L. Davis E. E. Rountree Spot Sales
L000-N Hearst Bldg. Wilfrid L. Davis Associated
Douglas 25636 Don Fedderson Standard
PA, INS
SAN JOSE. KQw 740 5,000 Pacific Agricultural Foundation Etd. CRS Ralph R. Brunton Ken Craig Petry
Palace Hote C. L. McCarthy Anne Director Thesgurus
Exbrook 3233 C L. MeCarthy 'W. C. Gilman Standard
Robert Davis up
SAN LUIS OBISPO.. KVEC 1230 250 The Valley Electric Co, MBS Christina M. Jacobaon Al Carmona Blair
Mt. View & Hill Sts. Don Len Les Hacker Les Hacker Standard
1100 Joe Shuttleworth Earle Travis PA
SANTA ANA. KVOE 1490 250 Voice of lhe Ornnﬁe Empire Inc. Lud. MRS Ernest L. Spencer Wallace S. Wiggins Blair
roadway Don Lee Ernest L. Spencer Betty 1. Sorenson
1. Ernest L. Spencer Wallace S, Wiggins
SANTA BARBARA. . KDB 1490 230 Don Lee Broadcasting System MBS Thomas S. Lee Peggy Lou Welsh Blair
15 E Haley St. Don Lee Fin Hollinger Barbara Ann Hitchcock World
4131 Fin Hollinger William C. Buckley
KTMS 1250 1,000 News-Presg Publishing Co. Blue Thomas M. Storke Ken Peters Raymer
De la Guerra Plaza Golden West Louis F. Kroeck Jess Jones PA
611 Louis F. Kroeck W. W. Wileman
SANTA ROSA. . KSRO 1350 1.000 E. L. Finley Estate Ruth W. Finley, Executrix Karl Barron Biddick
Press Democrat Bldg. Wilt Gunzendorler Wilt Gunzendorfer ‘Thesaurus
110 Wilt Gunzendorfer Howard McCauley gf:rlﬁp
STOCKTON. KGDM 1140 5,000 E, F. Pefler CBS E. F, Peffer Don Ralph Blair
42 8. California St. E.S8mith L Grant
4-4651 E. Smith Fred Eilers l“li'osrlc:l
KWG 1230 100 MecClatchy Broadeasting Co. Blue Eleanor McClatchy Bill Straub Raymer
Hotel Wolf Golden Weat George Ross . .., ... ..., MeClatehy
2.2727 Jay Spracher Lee Berryhill %t;ndard
VISALIA . KTKC 940 5.000 Tulare-Kings Counties Radio Assoc. Blue Charles A. Whitmore Gerry Erwin Rambeau
x 511 Charles P. Scott Charles P. Scott Biddick
375 Millard Kibbe Bert Williamson Grant
World
PA
WATSONVILLE.. KHUB 1340 250 Luther E. Gibson Luther E. Gibson Yvonne Dale Forjoe
Box 349 Ed Calder . Biddlek
1700 Ed Calder D World
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REPRESENTED NATIONALLY BY

EDWARD PETRY & CO., INC.

PACIFIC AGRICULTURAL FOUNDATION LIMITED, SAN JOSE. CALIFORNIA s A N F R A N c I s c u s T U D ‘ 0 s . P A I. A c E H 0 T E l
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commercial Siation. D—Day. N—Night. ST—8hares Time. 8 H—Specified Hours. U— Unlimited. CP—Conatraction Permit Issued.
LS— Local Sunset. L~ Limited Timeé with Dominunt Station. S A—Special Awthorization.
{Data corrected to January 1, 1943)
Name of Licensee Chilef Owner or Executlve Program Director Represeniatives
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr.  Transc. Library
City Letters in Kllocyclea in Watts Telephotie¢ Number Nelwork Commercial Manager Chief Engineer News Service
ALAMOSA. .. .. ..... KGIW 1450-SH 250 E. L. Allen E.L Allen i iiiiiiies i
Alamosa e
26 e e
COLORADO SPRINGS KVOR 1300 1.000 Qut West Broadcasting Co. CBSs E. K. Gaylord Katz
Antlers Hotel Dudley Tichenor Thesaurus
Main 278 Dudley Tichenor H. C. Strang
DENVER. ........... KFEL 950 5,000 Eugene P. O'Fallon Inc. MBS Eugene P. O’Fallon Ceril Seavey Blair
Albany Hotel Frank L. Bishop Louise Alterman World
Keystone 0178 Holly Moyer Walter R. Selden Standard
PA, TP
KLZ 560 5,000 KL7Z Broadcasting Co, CBS E. K. Gaylord Austin Williams Katz
Shirley-Savoy Hotel Hugh B. Terry Elmer Fondren Associated
ain 4271 Fred C. Mueller Harvey Wehrman INS
KMYR 1340 250 F. W. Meyer F. W. Meyer Pat Burns Kidder Rambeau
1626 Stout . G. Meyer A. G. Meyer Standsard
Main 4161 Mark Schreiber Glenn L. James UP
KoA 850 50,000 National Broadeasting Co. Ine. NBC NBC-James R. MacPherson Clarence C. Moore NBC Spot
1625 California St. James R. MacPherson Randolph F. Smith T hesaurus
Main 6211 James R. MacPherson Robert H. Owen Standard
PA, UP, INS
fl *KPOF 910 1,000 Pillar of Fire Bishop Alma White  .............. 0 Lioeiiieeeenes
i ST-KFKA 1845 Champs St. e
: KVOD 630 5.000 Colorado Radio Corp. Blue William D. Pyle V. W. Corbett McGillvra
. Midland Savings Bldg. Thomas C. Ekrem Ben H. Stanton Associated
Tabor 2251 Thomas C. Ekrem W, D. Pyle Lang-Worth
. T. C. Ekrem up
DURANGO.......... KIUP 1400 250 San Juan Broadcasting Co. John W. Tutner Raymond M. Beckner ..............
i 2800 Main Ave. Raymond M. Beckner  .............. P
H 17 Raymond M. Beckner John L. Antic
dRAND JUNCTION.. KFXJ 920 1.,000-LS Western Sloge Broadcasting Co. MBS Rex Howell Mildred Fuller  ....... .0ce0-
500-N La Court Hotel Rex Howell ..., ... ... 5 World
126 Charles Howell Eph Towne P
Rex Howell
GREELEY. .......... KFKA 910 1,000 Mid-Western Radio Corp. MBS H. E. Green Dorothy MacClary Walker
ST-KPOF 620 Eighth Ave. Francis A. Price .. ............. UpP
. 450 Franeis A. Price Kenneth Cooper
LA JUNTA... ... KOKO 1400 250 Southwest Broadeasting Co. Leonard E. Wilson Charles Schroll  ..............
Box 485 Leonard E. Wilson mard E. Wilson Standard
42 Leonard E. Wilson Leonard E. Wilson
PUEBLO........... KGHF 1350 500 Curtis P. Ritchie Blue Curtis P. Ritchie Fred Amos Wilson
Pueb!o Savings & Trust Bldg. J. H. McGill Maxson Bevena World
gg’l')’ Maxson Bevens Phil Gundy PA
STERLING. . .. ...... KGEK 1230-SH 100 Elmer G. Beehler Elmer G. Beehler ~  ..............  ........o.e..
Sterling .
679
Name of Licensee Chief Owner or Executlve Program Director Representatives
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Tranac. Library
City Letters in Kilocycles  in Watts Telephone Number Network Commerclal Manager Chief Engineer News Service
BRIDGEPORT....... WICC 600 1,000-LS Yankee Network Ine. MBS William F. O'Neil Florence Baliou etry
500-N Hotel Stratfield Yankee John Shepard 8rd James Powers (Boston) Associated
61121 Joseph Lopez George Keich tandard
Joseph Lopez S
WNAB 1450 250 Harold Thomas Blue Harold Thomas Jean O’Shea Rambeau
991 Broad St. Connecticut Levon Thomas Ken Thomas Lang-Worth
3-3112 Ken Thomas Vinnie DeLaurentis
HARTFORD. ........ WDRC 1360 5 .000 WDRC Ine. CB3 Franklln M. Doolittle Walter B. Haase Raymer
D0 g 750 Main St. Franklin M. Doolittle William F. Malo Foster
' . 7-1188 William F. Malo Italo A. Martino Associated
Lang-Worth
WNBC 1410 5,000 State Broadeasting Corp. Blue Patrick J. Goode Ralph Kanna Headley-Reed
Pratt St, Atlantic Coast Richard W. Davis Ralph Kanna Bannan
7-9131 Connecticut Laurence Edwardson Rogers B. Holt Standard
RN Lang-Worth
T ' : uUr
gt WTHT 1230 250 Hartford Times Inc. MBS Francis S. Murphy Frederic E. Beiber McKinney
983 Main St. Yankee C. Glover DeLaney = .........c.... Lsng-Worth
2-02387 - Colonial C. Glover DeLsaney Albert H. Carr PA
WTIC 1080 50,000 Travelers Bestg. Service Corp. NBC Travelers Insuranee Co. T. C. McCray Weed
Grove St New England Paul W. Morency J. F. Clancy World
2-3181 Walter Johnson Herman D. Taylor Lang-Worth
PA, INS, TP
NEW HAVEN...... WELI 960 1.000-LS City Broadcasting Corp. Blue Patrick J. Goode Charles H. Wright Foster
500-N 221 Qrange St. Atlantlc Coast Jamea T. Milne Miss Maricn Reynolds World
81133 Connecticut James T. Milne J. Gordon Keyworth P
NEW LONDON...... WNLC 1490 250 Thames BroudcastinT Corp. MBS Roderlck L. Morey Ted Hodge Foster
Mohican Hotel Yankee Gerald J. Morey Ivon B. Newman
4900 Connecticut Ivon B. Newman Francis Stephens
STAMFORD .. . ...... WSRR 1400 250 Stephen R. Rintoul Blue Stephen R. Rintoul Gail Smith ...
Atlantic St., Connecticut Harold H. Meyer Cameron Mitchell World
4-7575 Harold H. Meyer Edward Markman UP
WATERBURY.... ... WATR 1820 1,000 Harold Thomas MBS Harold Thomas James Parker Rambeau
71 Grand St. Yankee Harold Thomas ~ ..............
3-5161 Conneeticut Samuel Elman Harold Thomas
WBRY 1590 1.000 American-Republican Ine. CBS William J. Pape Walter Osborne Howard McGillvra
136 Grand St, Erwin J. Frey Erwin J. Frey Bannan
-1125 Erwin J. Frey Frank Hales ;heuurua
A
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KLZis THAT Kind
of station . . . doing
THAT kind of job
in the Denver area
for its listeners and

its advertisers!

A
Z Denver |

5,000 WATTS—560 Kc.

AFFILIATED IN MANAGEMENT WITH THE OKLAHOMA PUBLISHING CoO.
AND WKY, OKLAHOMA CITY % REPRESENTED BY THE KATZ AGENCY, INC

ek . '_.
ke o
i “_‘ B Y T
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commercial Stationr. D Day. N— Night, ST—Shares Time. S H—Specified Hours. U'— Unlimited. C P—Construction Permit Tssued.
LS— Local Sunset. L—Lutmiled Time with Dominant Station. S A—Special Authorization.
(Dala corrected to January 1, 1943}
Name of Licensee Chief Owner or Executive Progeam Director Representatives
Call Frequency Power Headquarters Addrexs General Manager Mdsg. or Promotien Mgr. Transe, Libgnry
Clty Letters In Kilocycies  in Watts Telephone Number Network Commercial Manager Chief Engineer News Service
WILMINGTON...... WDEL 1150 5.000 WDEL inc, NBC Clair R. McCollough Harvey Smith Raymer
10th & King Sts. Mazon-Dixon J. Gorman Walsh Herman Reitzes 10) 4
7268 . Gorman Walsh J. E. Mathiot
WILM 1450 250 Delawure Broadcasting (o, MBS Clair R. McCollough Bernard Fabrizi Raymer
ing St. Mason-Dixon J. Gorman Walsh George Kienzle Jr. Thesaurus
J. Gorman Waish J. E. Mathiot up
Name of Licensee Chief Owner or Executive Program Director Representatives
Calt Frequency Power Headquarters Address General Manager dsg. or Promotion Mgr. Transc. Library
City Letters in Kiloeycles infWafta Telephone Number Network Commerciat Manager Chief Engineer News Service
WASHINGTON. .... . WINX 1340 250 WINKX Broadcutirﬁ Co. Lawrence J. Heller Sam W. Lawder Walker
Eighth & Eye Sts. Lawrence J. Heller Harold Levey Standard
Republic 8000 Haroid Levey Ralph E. Cannon h;lré:-Worth
WISV 1500 50,000 Columbia Broadeasting System [nc. B3 CBS-Earl H. Gammons John H. Heiney Radio Sales
1dg. Chas. J, Burkland Lee Chadwick World
Metropolitan 3200 William D, Murdock Clyde M, Hunt L;nzl-IWorth
PA, UP
WMAL 630 5.000 Evening Star Broadcasting Co. Blue Washington Star Jack Edmunds Blue 3pot
T24 14th St.. N. W. K. H. Betkeley ... ........... Thespurus
Nationat 5400 Ben B. Baylor Jr. David Hunter Associated
Standard
PA, UP, INS
WOL 1260 1,000 American Broadeasting Co. MBs Helen S, Mark Madeline Ensign Spot Sales
1627 K W, B. Dolph Charles Zurhorst Associated
“elropulnnn 0010 James Fishback Henry H. Lyon Standard
Lang-Worth
UP, TP
WRC 980 5,000 National Broadeasting Cn Ine. NBC NBC-Frank M. Russell Fred Shawn NBC Spot
724 14th St.. N. Carlemn D. Smith Neal Hathaway Thesaurus
Republlc 4000 John H Dodge A. E. Johnson Associated
Standard
PA, UP, INS
WWDC 1450 250 " Capitol Broadcasting Co. Atlantic Conat Joseph Katz Norman Reed Burn-Smith
1000 Connecticut Ave.. N. W G. Bennett Larson ... . ... Thesaurus
Nationsal 7203 G. Bennett Larson U. L. Lynch A
Nanme of Licensee Chief Owner or Exectitive Program Director Representatives
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library
City Letters In Kilocycles in Watta wTelephone Number Network Commerclal Manager Chief Engineer News Service
DAYTONA BEACH... WMFJ 1450 250 Lt. W. Wright Esch Blue Lt. W. Wright Esch William M. Johns . .........cuu0
' 12635 Mngnolm Ave. Ray Clancy Ray Clancy N Associated
John Pitts .o P PA
¥T. LAUDERDALE.., WFTL 1400 250 Ralph A. Horton MBs Ralph A. Horton Russefl Jones ~ ..............
CP-T10 CP-10,000 2700 S. Andrews Ave. Steve Vetter Russell Jones Associsted
1300 Oscar Daily Joe L. Stewart up
FORT MYERS....... WFTM 1240 250 Fort Myers Broadcasting Co. Inc. & Ronlld B, Woodyard Carl Hall Q0qAaan 0000000
54 E. First St. James P. Turner June Warner up
818 D. 8. Klrkpntnck William Lee
GAINESVILLE...... . WRUF 850 5.000 University of Florida MBS State of Florida Sam Fouts Burn-Smith
L-KOA Gainesville Garland Powell William Woodbury World
1000 Bud Miller Dr. Palmer Craig
JACKSONVILLE. .... WJAX 830 5.000-LS City of Jacksonville NBC City of Jacksonville Evelyn Boote Blair
1.,000-N 1 Broadcast Pi. John T. Hopkins III Harry A. Col Cummings
55821 John T. Hopkins III John T Hopklna 11 'll;IAmum
WIHP 1320 250 The Metropolis Co. Blue John H, Perr: J. B. Rathbun Perry
500 Laura St. MBs Wallace A. Walker . B. Rathbun Lang-Worth
5-T610 . Koger B. Hayford uUP
WMBR 1400 230 l-‘londa Broadcasting Co. CBS Frank King Charles M. Stone Raymer
118 W, Adams St. Frank King ... ... ..., orid
5-4387 Glenn Marshall Jr. Ernest Vordermark {.Il!;ug-Worth
L WPDQ 1270 5.000 Jacksonville Broadcasting Corp. Jumes R. Stockton e 5 Hollingbery
Life Bldg Robert R. Feagin  ,............. Standard
5-6781 Robert R. Feagin Jumes R. Donovan PA
LAKELAND......... WLAK 1340 250 Lake Region Broadeasting Co. NBC S. 0. Ward John Fisk Foreman
1 Lime S. 0. Ward 8. O, Ward P
8. O. Ward William P, Lee
LAKE WORTH...... WWPG 1340 250 Lake Worth Broadeasting Corp. MBS Charles E. Davis =~ .. iciviiiie iieeeeianeans
Box 1031 Blue A al
West Palm Beach 2-1515 e IR Ford 5 IP‘,'&“ Worth
MIAMEI. ... ....... WwIOD 610 5,000 Isle of Dreams Broadeuunz Corp. NBC D. J. Mahon Robert Fidler Hollingbery
600 Biscayne Bl Jatmes M. Legate R. W. Richards Cummin
3-6444 T. 0. McCullough Bob Barwick Townsen
Fred Clark cla
Standard
PA, UP, INS
WQAM 560 1,000 Miami Broadcasting Co. CBS Fred W. Bofton Hazel McGuire Blair
CP-5,000-LS Postal Bldg. Fred Mizer Norman MacKay World
2-6121 Norman MacKay T. C. Wisenbacker UP
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ﬂw d always a solid year round market, is playing to *‘standing

room only' for the duration. Restaurants, theatres, buses, street cars,
drug stores, grocery stores and beauty shops are packing them in daily.
They are lined up, 6 deep, at department store counters on busy days.

Who is this audience? Well, at least 50,000 of these new buying
prospects have come to Tampa since the 1940 census. Most of them are
well-paid shipyard and other war workers—families with money to
spend. We are not counting the military. That's a bonus—and a big one.

Frankly, Tampa is one of the best markets in the south today. You can

‘spot’’ this market economically and thoroughly with WFLA, the most-
listened-to station in the Tampa trade area. It's NBC, you know.

NATIONAL REPRESENTATIVE

JoHNBLAR & CcO. PR O GRAMS
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimiled. CP—Construction Permit Issued.
LS—Local Sunset. L-—Limited Time with Dominanié Station. S A—Special Authorizetion.
{Data corrected to January 1, 1943)
FLORIDA—(Continued)
Name of Licensee Chief Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Addreas Genera) Manager Mdu or Promotion Mgr. Transe. Library
Cliy Letters in Kilocycles in Walts Telephone Number N { ial Manager hiel Engineer News Service
MIAMI BEACH...... WEKAT 1360 1,000 A. Frank Katzentine Blue A. Frank Katzentine John C. MeCloy Spot Sales
1759 N. Bay Rd. John C. MeCloy Alex Campbell Jr. Associated
5-7471 Alex Campbell Jr. {Arthur Smith up
Thomas Magee
OCALA............. WTMC 1490 100 Ocala Broadcasting Co. Ine. Blue John H. Perry T. 8. Gilchrist Jr. Perry
Broadcast Place T. 8. Gilchrist Jr. ... ... upP
128 T. 8. Gilchrist Jr. Beecher Hayford
ORLANDO.......... WDBO 580 5,000 Orlando Broadcasting Co. Ine. CBS Col. George C. Johnston W. G. McBride Raymer
5 Orange Ave. Col. Geo . Johnaton W. G, McBride World
W. G. McBride James E. Yarbrough UP
WLOF 1230 250 Hazelwood Inc. Blue JoeSearsJr. 0 L...iiiieiiaen Burn-Smith
Angebilt Hotel Edward J. Lord Edward J. Lord Cook
8163 Victor Buisset Harold Jenkins ’Il‘géunur\u
PANAMA CITY ...... WDLP 1230 250-LS Panama Clty Broadeasting Co. Ine. John H. Perry Perry
100-N Firs Msrcer Sts. Virgil G. Evans %t;ndlrd
PENSACOLA ........ WCOA 1370 1.000-1LS Pensacola Broadcasting Co. NBC John H. Perr: Perry
500-N San Carlos Hotel Irving F. Welch Associated
H. L. Barnett UP
ST. AUGUSTINE. .. .. WFOY 1240 250 Fountain of Youth Broadeasting Co. CBS Glenn Marshall Jr. Bernice Nachtmann  ..............
Fountain of Youth Park J. Allen Brown J. Allen Brown uUp
1400 J. Allen Brown Pat Bernhard
ST. PETERSBURG.., WSUN 620 5,000 City of St. Petersburg, Fla. Blue City of St. Petersburg Louis J. Link Weed,
Municipal Pier Norman E. Brown Jerry Whittington Associated
4747 Jerry Wigley Louis J. Link UP
WTSP 1380 1,000-LS Pinellas Brogdcasting Co. MBS Nelson Poynter Harnold Falconnier McGillvra
500-N 85th Ave. & Fourth Lex - Herron Lex erron UpP
1849 Lex L. D. Herron Joseph L.lhmer
SARASOTA......... WSPB 1450 250 WSPB Ine. AN R. C. Joves Jr. ne Taylor  .......... ...
- Box 1110 John B. Browning n B. Browning World
2541 John B. Browning Blll Sheetz uP
TALLAHASSEE. .. ... WTAL 1340 250—LS Florida Capitol Broadcasters, Ine. Gilbett Freeman Mary Charles Fendley . .............
Box 989 William C. Wyatt Mary Charles Fendley Lang-Worth
21 William C. Wyatt William A. Snowden Jr. UP
TAMPA. .. .......... WDAE 1250 5,000 Times Co. CBS David E. Smiley Kenneth W. Skelton Katz
l-‘unklm Wa.ahlngton Sta. L. 8. Mitchell Cart P, Oswald World
L. 8. Mitchell William Pharr Moore PA
WFLA 970 5,000-1.8 The Tribune Co. NBC S. E. Thomason Paul M. Jones Blair
1,000-N Seminole Bldg. W. Walter Tison Truman Green Cummings
H-1828 W. Walter Tlson Joe M. Mitchell '{J]}enurul
WEST PALM BEACH WINO 1230 250 WJINO Ine. CBs Louis M, Heminway  .............. . ieciien oaeaen
1415 Okeechobee Rd. Stephen Willis Standard
3638 Stephen Willis UP
Name of Licensee Chief Owner or Executive . Program Director Representatives
Call Frequency Power Headquarters Address eneral Manager Mdsg. or Promotion Mgr. Transc. Libeary
City Letters In Kilocyeles in Walts Telephone Number Network Commercial Manager Chlerl Engineer News Service
ALBANY . .. ... .s WALB 1690 1,000 Herald Publishing Co. MBS H. T. MeclIntosh Roger Van Duzer Burn-Smith
138 Pine Ave. Roger O. Van Duzer Felix Adams Cook
1590 i Tallman Mildred Cann Associated
Noel Martin PA
WGPC 1450 250 Albany Broadcasting Co. CBS J. W. Woodrufl Jr. Marvin C. Lorig Spot Sales
. ' 12514 N. Jackson St. Georgia Henry J. Esst James E. Fowler Lang-Worth
1370 Henry J. East Charles Monroe Kinnett UP
ATHENS............ WGAU 1340 250 J. K. Patrick & Co. C. A. Rowland Blll Evans ... ...
Bobbin Mill Rd. Melvin C. Gorman Melvin C. Gorman Standard
) 1741 Melvin C. Gorman Melvin C. Gorman PA, UP
ATLANTA. ... ... ... WAGA 590 5,000 Liberty Brudcutir;s Corp Blue George B. Storer Leon Bennett Blair
56 Marietta St. Charles A. Smithgall  .............. Associated
Main 5101 Maurice C. Coleman Russ Shettler A,
WATL 1400 250 Atlanta Broadcasting Co. MBS J. W. Woodruft Jr, Dan Hornsby Spot Sales
Henry Grady Bldg. J. A, Davenport G. C. Jones Jr. Lanz-Worth
Walnut 4377 G. C. Jones Jr. Bob Minton up
' WGST 920 5,000-LS Georgia School of Technology CBS {Snm Pickard John Fulton Katz
000-N Forsyth St. Clarence H. Calhoun ... .......... PA
Walnut 8441 Clarence H. Calhoun Ben Akerman
WSB 750 50,000 Atlanta Journal Co. NBC James M. Cox Roy A. McMillan Petry
Biltmore Hotel J. Leonard Reinsch Lorin 8. Myers Standard
Hemlock 1045 John M. Outler Jr. C. F. Daugzherty PA, UP
AUGUSTA........... WGAC 1240 250 Twin States Broadeasting Co. Blue F. Frederick Kennedy Steve Manderaon Headley-Reed
Augusts, Ga J. Fuqua Hub Jacksos Associated
-2692 Hub Jackson D. T. Layton Jr. PA
WRDW 1480 5.000 Augusta Broadeasting Co. CBS Arthur Lucas Charles Pointel Burn-Smith
10th & Broad St. R. Ringson Charles Pointel hesaurus
H 2-8805 Thurstin Bennett Harvey Aderhold }V:rlgp
"BRUNSWICK........ WMOG 1490 250-LS Coastal Broadceasting Co. JArthur Lucs8S = ceiiiiiiiiiien eaeiiaeanes
100-N Brunswick \William K. Jenkins Tll;murua
CEDARTOWN....... WGAA 1340 250 Northwest Georgia Bestg. Co. 10. C. Lam R. W. Rounsaville Cox & Tanz
. West Theater Bldg. {R. W. Rounsaville Bob Corley PA
7 R. W. Rounsaville Ciarence Landreas
R. W. Rounsaville
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ST CHOICE

OF GEORGIA LISTENERS SINCE 1922

There'is a big job to be done in Dixie
in 1943 and “The (sales) Voice of the
South” is equipped to do it. WSB de-
livers its great radio audience at less

cost per thousand listeners than any
other station in this area. Detailed in-
ormation is readily available.

o

- = \

50,000 Watts“ s ' 750 K. C.

“The Voice of the South”

ATLANTA, GEORGIA

Affiliated with the Atlanta Journal
Represented Nationally by Edward Petry & Co., Inc.
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued,
LS—Local Sunset. L—Limited Time with Dominan{ Station. S A—Special Authorization.
{Data corrected to January 1, 1943)
Niber
GEORGIA—(Continued)
Name of Licensee Chief Owner or Executive Program Director Representatives -
Call Frequency Power Headquarters Address General Manager dsg. or Promotion Mgr. Transe. Library.
City Letters in Kllocycles  in Watts Telephone Number Network Commercial Manager Chief Engineer News Service
COLUMBUS......... WRBL 1230 250 Columbus Broadcasting Co. Ine. CBS J. W. Woodruff Sr. Tony Barrett Spot Sales
420 Second Ave. Georgia J. W. Woodruff Jr, Jack Gibney Lang-Worth
2-0601 W. S. Massie Wilfred Siddle 19) 4
CORDELE.......... WMJIM 1490 250-LS Cordele Dlspntch Publlshmg Co. John W, Greer Elweda Powers Cox & Tanz
100-N Box James S. Rivers Eiweda Powers
666 Gaines Brewster Clayton Lee
DALTON............ WBLJ 1230 250 Dalton Broadcasting Corp. MBS H. C. Kenemer William Armond Cox & Tanz
111 Pentz St. W. V. Williams W. V. Williams
684 W. V. Williams W. C. Roberts
GAINESYILLE....... WGGA 1240 250 Biue Ridge Broadeasting Co. Austin F. Dean Floyd Hubbard  ..............
Athens Rd. L. H. Christian E. F. MacLeod PA
1600 L. H. Christian F. Keith Brown
GRIFFIN. . ..... ..., WKEU 1450 100-D Radio Station WKEU A. W. Marshall Jr. Sears & Ayer
Griffin Hotel A. W, Marshall Jr.
LAGRANGE......... WLAG 1240 250 LaGrange Broadeasting Co. MBS Roy C. Swank Harold Russey ~ ..............
08 Broome St. Edwin Mullinax Edwin Mullinax World
1700 Edwin Mullinax ... .. ... P
MACON...... Sennan WBML 1240 250 Middle Georgia Broadcasting Co. MBS E. D. Black Mary Hester Richardson........... ...
3-:- . First Ner nal Bunk Bldg. Charles W. Pittman William Doster Thessuris
Alfred Lowe H. S. Goodrich
. WMAZ 940 5.000 Scutheastern Broadcasting Co. Ine. CBS Geo. P. Rankin Jr. Lew Kent Katz
PR Bankets Insurance Bldg. Lt. E. K. Cargill, USN Wilton E. Cobb World
* Wilton E. Cobb George P. Rankin Jr.  Lang-Worth
Frank Crowther PA
MOULTRIE. ... ..... WMGA 1400 250 F. R. Pideock Sr. eee F. R. Pidcock Sr. Jackie Stringfellow  ..............
Box 310 John F. Pideock ~ .............. Thesaurus
999 John F. Pidcock James M. Wilder 19§ 4
ROME.............. WRGA 1490 250 Rome Broadcasting Corp. John W. Quarles Jimmy Kirby ...
National City Bank Bldg. '1)4 y Quarles Pinkie Talley UP
6589 Pinkie Talley R. L. Starr
SAVANNAH......... WSAV 1340 250 WSAV Inc. NBC Arthur Lucas Electa Robertson Hollingbery
Liberty National Bank Bldg. Harben Daniel Richard Altman Associated
5600 N. W. Brandon Meredith E. Thompeon PA, INS
WTOC 1290 5,000-LS Savannah Broadcasting Co. CBS W. T. Knight Jr. Weldon Herrin Katz
1,000-N 516 Abercorn St. W. T. Knight Jr. Bill Smart Standard
CP-5.000-U 2-0127 W. T. Knight Jr. Ciaude M, Gray {ﬁ;lg-Wonh
THOMASVILLE.. .... WPAX 1240 250 H. Wimpy H. Wimpy Charles Lawton ~ ..........0000
117 Remington Ave. H. Wimpy L. up
909 Charles Lawton James W, Pocle
TOCCOA.......,,... WRLC 1450 250 R. G, Le Tourneau R. G. Le Tourneau Virgle E. Craig ™ ..............
1200 Prather Bridge Rd. Virgle E. Craig Harold H. Marler Lang-Worth
Le Tourneau 1751 Harold H. Marter H. C. Lindahl PA
VALDOUSTA......... WGOV 1450 250 E. D. Rivera E. D. Rivers Louise C-aﬁnon Holman
Valdosta D. Rivers W. R. Lin| up
1420 R.Link
WAYCRQSS. ... ..., WAYX 1230 250 Jack Williams Jack Williams John Humble Holman
620 Plant Ave. John J. Tobola Jack Harder World
965 Jack Harder John J. Tobola UP
WEST POINT....... WDAK 1340 250 Valley Broadcasting Co. MBS L. J. Duncan JackHarris .. ...l
General Tyler Hotel J. G. Cobble Frances Ledbetter Associated
173 J. H. Orr J. G. Cobble
Name of Licensee Chlef Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address General Manager dsg. or Promotion Mgr.  Transe. Library
City Letters in Kilocyeles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service
BOISE.............. KIDO 1380 2,500-LS Boise Broadcasting Station NBC G. Phillips Billy Phillips Biair
1 .000— Boise G. Phillips Phil Allen Keating
660 Boyd Braithwaite Harold Toedwmeier gl(’)rld
IDAHO FALLS...... KID 1350 5.000-LS KI1D Broadcasting Co. Inc. Jack W. Duckworth M. A. Duekworth  ..............
500-N KID Bldg. Jack W. Duckworth J. W, Duckworth uUpP
Jack W. Duckworth Cecil B. Criddle
LEWISTON......... KRLC 1400 250 H. E. Studebaker H., E, Studebaker Keating
Lewis-Clark Hotel Bldg. Donald A. Wike World
1950 Donald Thomas Lang-Worth
NAMPA............. KFXD 1230 250 Frank E. Hurt Frank E. Hurt Biddick
1024 12th Ave. So. Frank E. Hurt hesaurug
1200 Doyle Cain Eddie Hurt Lang-Worth
POCATELLO........ KSEI 930 1,000-LS Radio Service Corp. NBC 0. P. Soule Ruthe A. Fletcher Walker
250-N Yellowstone Highway Henry H. Fletcher Olive M. Leeney Griffith
960 Henry H. Fletcher Henry H. Fletcher S%ndurd
TWIN FALLS....... KTFI 1270 1,000 Radio Broadcasting Corp. NBC Q. P. Soule Charles S. Crabtree Walker
Radio Bldg. F. M. Gardner Charles S, Crabtree Griffith
00 Wayne Kenworthy Franklyn Ver Cox Keating
Thesaurus
Standard
WALLACE. ......... KWAL 1450 250 Silver Broadcasting Co. MBS R.G. Binyon i e,
o WI“:)EG B000EAN0A00 .. %;lg,udud
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ceorair's GROWING markers:

@ For effective, economical coverage of the
great metropolitan Atlanta market — with its
98.700 radio homes— 134,972 families, and
516,564 people—use WATL—Atlanta’s popu-
lar Mutual station! . . . WATL’s coverage is
confined to urban listeners, and its programs
tuned to urban tastes. You can do a swell sell-

ing jolr at low cost in Atlanta with WATL.

® The Hooper Fall 1942 Survey shows WRBL?’s

coverage of Columbus 10 he—

81.2% 10 96.8%

Any hour of the day or nigin, at least four
out of five Columbus listeners are tuned in on
WRBL. If you wamt 1o blunket the rich Colum-

hus market, use WRBL.

® Normally prosperous, and steadily expand-
ing with the war effort—Albany is now unusu-
ally sales productive . . . Two flying fields; more
than 200 housing units recently completed;
6000 new johs. Retail sales in Albany area now
approximate $20.000,000 a year. If you’re plan-
ning a test—include WGPC. It gives complete

coverage in a market that is payving better than

erer.

Represented nationally by SPOT SALES
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commereinl Station. D—Day. N— Night. ST—Shares Time. § H—Specified Hours. U— Unlimited. CP—Construction Permit Ipsued.
LS—Local Sunset. L Limited Time with Dominant Station. S A—Special Authorization.
(Data corrected to January 1, 1943)

ILLINOIS

Name of Licensee Chief Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address General Manager Madsg. or Promotion Mgr.  Teansc. Library
Clty Letters in Kilocyeles in Waits Telephone Number Network Commercial Manager Chief Engineer News Service
AURORA. ... ... ..... WMRO 1280 250-D Martin R. O'Brien coo Martin R. O’Brien Mary Louise Brownn  ......... feens
34 S. River St. Martin R. O'Brien Janet Goss Standard
4215 Vincent G. Cofey W. I. Greenslaugh PA
BLOOMINGTON.. ... WIBC 1230 260 AM.& D.C. McGreﬁor & H.L. Gately aoo Partnershi; Stanley Lantz Spot Sales
209 E. W mgwn St. A. M. MeGregor Hugh L. Gately World
Maey E.Hoblit ... ... ..., UP, TP
CAIRO. . ............ WKRO 1480 250 Oscar C. Hirsch 0000 Oscar C, Hirsch ... ... goona Goneeacmosonno
Cairo Merrill C. Currier ~ .............. up
1490 Merrill C. Currier Oscar C. Hirsch
CARTHAGE......... WCAZ 1080 250-D Suﬁrmr Beatg. Service Ine, 2800 Bob Compton Antoinette Palmer  ..............
arine 'l'rust Co. Bldg. John Palmer  _............. upP
John Palmer ...,
CHAMPAIGN. ...... WDWS 1400 260 Champaign News-Gazette Inc. B Helsn M. Stevick .............. Sears & Ayer
g Main St. M. [v'esl ............. UP
6-1855 l-‘rl.nlc R. Mll Jack R. Baum
CHICAGO. .......... WAAF 950 1.000-D Drover's Journal Publishing Ceo. - Ward A. Neft Leland J. Gillette Hollingbery
Palmer House Bradley R. Eidmann Elizabeth Love Standard
Randolph 1932 Bradley R. Eidmann Carl W. Ulrich UP
WAIT 820 5.000 WAIT Ine. e Gene T, Dyer Linn Burton ‘Walker
L-LS, Dallaa 360 N. Michigan Ave. Joseph Rudolph ..., ..., Associated
State 3077 Joseph Rudolph Edward W. Jacker PA, Reuters
WBEBM 130 50,000 Columbia Broadeasting System Ine. CBS CBS-H. Leslie Atlass Walter Preston Radio Sales
(Synchronius at nigl 410 N. Michigan Ave. H. Lealie Atlase King Park Associated
with KFAB, Llncoln Neb.) ‘Whitehall 6000 J. Kelly Smith Frank Falknor Lang-Worth
PA, UP, INS
WCFL 1000 10,000 Chlcazo Federation of Labor e John Fitzpatrick Ed Paul Katz
6 Lake Shore Drive (nurd Marquardt M. B. Wolens Standard
Superior 5300 elvin B. Wolens Maynard Marquacdt UP, TP
WCRW 1240 100 Clinton R. White S Clinton R. White ~ .............. ... .. .. ...
SH-WEDC. WSBC 2756 Pine Grove Ave. J. A. White
Diversey 4440 J. A. White
WEDC 1240 250 Emil Denemark Ine. S Emil Denemark William P. Brady ..............
SH-WCRW, WSBC 3860 Ogden Ave. Frank J. Kotnour Jerry Saxon UP
Crawford 4100 Frank J. Kotnour Chester Lewicki
WENR 890 50,000 Blue Network Co. Inc. Blue Blue-E. R. Borrofl J. L. Sticton Blue Spot
ST-WLS Merchandise Mart E. R. Borroff E. J. Huber Standard
Delaware 1900 G. Berry E. C. Horstman PA, UP, INS
WGES 1390 5 .000 Oak l.gnves Bcstl Station, Ine. S Gene T. Dyer Amold B. Hartley Forjoe
W. Madison St. John A. Dﬂ“ Arnold B. Hartley PA
Seeley 8066 Arnold B. Hartley Edward Jacker
WGN 720 60 000 WGN Ine. MBS Col. Robert R. McCormick Kenneth W, MacGregor WGN
441 N. Michigan Ave. Frank P. Schrejber Ben H. Berentson R.lgmer (Pacific
Superior 0100 Willism A. MeGuineas George Lang onat)
Associated
World
PA, UP
WIND 560 5,000 Johnson-Kennedy Radio Corp. - Ralph L. Atiass Robert Diller Foreman
(Gary, Ind.) 230 N. Michigan Ave.. Chicago Dee 0. Coe Fred Reed Lang-Worth
504 Broadway. Gary John T. Carey Victor Voss PA, TP, INS
Chicago: State 4176
Gary: 9191
WIJID 1160 20.000 WJID Ine. oo Ralph L. Atlass Al Hollender Pearson
L- 230 N, Michigan Ave, Ralph L. Atlass Fred Reed Biddick
State 5466 Art Harre ‘Walter Meyers Lang-Worth
PA.‘I‘P
WIWC 1520 5.000 H;mmond-Cu'lumpt Bestg. Corp. B John W, Clarke Frank M. Baker Free & Peters
(Haminond. Ind.) 165 N. Michigan Ave. William R. Cline Amzie Strickland Associated
Dearborn 8600 Chester M. Miller ... .. ... . Standard
PA, UP
WLS 890 50,000 Agricultural Broadcasting Co. Blue Burrldge D. Butler  .............. Blair
ST-WENR 1230 W. Washington Blvd. Glenn nyder Don E. Kelley PA, UP, TP
Monroe 9700 . M. Freeman T. L. Rowe
WMAQ 670 50,000 National Broadcasting Co. Inc. NBC NBC-Harry C. Kopl Jules Herbuveaux NBC Spot
222 N. Bank Drive Harry C. Kopf Emmons C. Carlson Standard
Superior 8300 Oliver Morton H. C. Luttgens PA, UP, INS
*WMBI 1110 5.000 The Moody Bible 1nstitute of Chi. B Moody Bible Institute Wendell P. Loveless  ..............
L-WBT, KFAB 153 Institute Pl Henry C. Crowell Russell T. Hitt Standard
Michigan 1370 .. A. P, Frye UP
WSBC 1240 250 Rndm Station WSBC ao0o Gene T. Dyer Arnold B. Hartley Forjoe
SH-WCRW, WEDC 0 W. Madison St. John A. Dyer Arnold B. Hartley Associated
Seeley 8066 M. V. Baker William A, Shunk PA
CICERO............. WHFC 1450 250 WHPFC Ine. 000G R. W. Hoftman Marie E. Clifford  ,.............
6138 W Cermak Rd. Marie E. Cliford ... ... ... .. UP
4305 Marie E. Ciifford George M. Ives Jr.
DANVILLE. .. . ...... WDAN 1490 250 Northwestern Publishing Co. - E. C. llewes Cody Noble MecKinney
Hotel Woliord Francis A. Higgins Carl Noble Standard
Main 1700 Guy Kitchen ‘Theodore Magin P
DECATUR.. . ... ... . WSOY 1340 250 Commodore Broadcasting Inc. . Decatur Newspapers Ine.  Easter Stralcer Sears & Ayer
3567 N. Main St. Edward Lindeay Edgar C. Deffenbaugh Standard
T1 Charles F. Bruce Milbura H. Stuckwish PA
E. ST. LOUIS. ... ... WTMV 1490 . 250 Migsissippi Valley Bestg. Ca. Inc. e Cariin S, Freach Az12 Mites Ssars & Ayer
roadview Hote Carlin 8. French Jack Norwine INS
- Bridge 3424 E. W, Paro Thomas R. McLean
Page 88 « 1943 Yearbook Number BROADCASTING ¢ Broadcast Advertising

www americanradiohistorv com


www.americanradiohistory.com

WGN
LEADS AGAIN IN 1942

I | In 1942 WGN carried more local and national
spot business than any two other major Chicago

stations combined.

This two-fo-one ratio over the other 50,000-watt

Je
K

WGN’s clear leadership in the highly competitive

Chicaga stations is true also in each of the three

major classifications — food, drugs and tobacco.

Chicago market reflects the marked ability of WGN

to produce sales for its advertisers.

A Clear Chennel Si‘ahon;!f

50,000 Watls 720 Kilocycles

— W

— MUTUAL

BROADCASTING SYSTEM

EASTERN SALES OFFICE: 220 E, 42nd Street, New York, N. Y, PAUL H. RAYMER CO., Los Angeles, Cal., San Francisco, Cal.
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S QERES

the INDISPENSABLE Station

In Ghicago. ..

For Winning the War
FZ? Wz'imz'ng the Market “OUT HERE IN
. CHICAgo”

Here ore quick focts gng figures thot il help you
get the Chicogo picture clear;

® There re ne “foreign pProgroms” opn WGES.

ican Progroms in ihe Ianguuyex

We coll them “for

eign-language Programs® for #he
soke of o conven;

enl nome.
® Foreign white stock i yp

e WGES Primory oreq
. ises 2,704,462 €r50ns. In Chicogg itself,
' T 1cans COmprises ” » ol »
A and so do you. : of three million Amer 35167 of the populotion ore foreign white stock,
iy in the thinking and spending
g : enceint
i decisive influ
WGES is the

® WGES /5 4o only full.time 5000. wots stotion in
. x, icago area, H 2 Chicogo devoled 1o foreign.ian, voge broodegstin A
q t who live in the Chicag ica at war. WGES foreign _ ; oy iy
£ forCIgn descen - of America a se. That [} Virtuelly o Farergn-longuage nationol business in
2 GES is the clear and cogent ‘OICS' ctly, effectively, and en masse. Chicago is on Wies
1 ire ’ :
For them, W rams zlone can speak to :.hem ® WGES carries more
o grEoSg's vitally important for Victory.
' D 1
1s Wh) W

time in major Iangucger—

an, ifhuamon Jewish s !
b t C f

others—ihan all other stations in Niinejs and sur.
. . or
d\-ertiSiﬂg registers no sale fe rounding stgpes combined.
€, your a 3 o
o L uage coverage, arket. ® WGES ‘forelgn-longuage war service Progroms
Without WGES foreign li:;lcgonfumers—mm‘e than balf the m
illion Chicagolan
three million

basic mass of buyers e
i this basi

language coverage alone can win over

ign-lan

WGES foreig

P t y pelmanen Y, and at sma C — = I y OF fol' ® ind;
l l . d “ fo im ed];]te Sﬂ.les
ost elth(.l' m
t 3 ndic
L)
lOmP a futul e

Gional cdvertisers who use WGES ;n one

ar more
longuages gre these:

’ verted. i q : The Procter gnd Gamble

ou've recon hicago!

bonanza when y r media file for sure success in Chicag

s : ht into you

Slip this thoug

Ward Boking Company

Moaryland Pharmaceuticai Company
Planters Edible 01 Compar;y
Manischewity Matz
Plough, Inc,

A . ‘s WGES.
indispensable station in Chicago is W

oh Company

Atlag Brewing Company
Chicaga Macorani Company

Carolene Products Company

R. 1. Reynolds Tobaceo Compony
Spiegef, inc,

lincg Products Company

Peter Fahiney and Sons Company

Pinex Campany
: Feckd
(77 :,([)a/nyaaye
n the Foiegn
fd, and Foccer in th ¢

Rema Wine c‘""pany
OIS
ESTERN AT MADISON » CHICAGO, ILLIN
w

5000 WATTS * FULL TIME

Coca-Colg BoHIfng Company

BROADCASTING ¢ Broadcast Advertising

Page 90 ¢ 1943 Yearbook Number

WwWwWw_americanradiohistorv.com


www.americanradiohistory.com

To CHICAGO RADIO STATIONS that Build AUDIENCES

= Whiene Ceecditts Due!

Intensive listening oudiences don’t “Just Happen. . . No, Sir, those audiences are built by
consistent program improvements —not by one station or two stations —but by most stations.
Naturally, Chicago is no exception. So, when "Most Chicago Listeners” are checked for "What
Station Are You Listening To?" by far the greatest number of radio sets are tuned invariably
between 670 and 890 on the dial. (WAIT's dial spot is 820.) We, at WAIT, believe in giving
credit—where credit is due. Our hat is off to the fine programming our Neighbor-Stations do,
teo, in keeping the vast majority of Chicagoland radios tuned between 670 and 890 on the dial.

Here's Why the WAIT Sponsor List
Constantly Grows More Impressive

Being in the right company on the dial is mighty important, but,
you've got to have definite “Listener-Interest” Programming to
get your share of the sets-tuned-in. . . . And Mister, WAIT really

e

.' "co'“','.!\,na:“;:,jf"‘; glows with top-notch feu.tures‘ cee Clem McCarthy,.prucficuII'y
c.\.m.'wﬂ_:nd?‘,:?_w every man fJnd wom<‘Jn in the ncﬂc-\n today recognizes Clem's
s e g Rt dynamic voice sparkling out of their loud speakers. . . . Tom
v Moore, Chicago Women's "Best Friend". . . just take a look at
some of WAIT's "dial-stoppers” on the left side of this page. And
that isn’t all. . . . Recent surveys (and Advertisers’ success stories)

prove the Chicago Retailer, too, prefers WAIT. . . . We'd like to
show these surveys to you and explain (if you don't already
know) how and why WAIT gives you Intensive Coverage. . . . At
lower Independent Station rates, so . . .

If You're Looking For Results

o Don’'t Overlook WAIT
ARV a0t
e, O e Y
o B Wi * Results %
oW oV GVl . . .
,u:‘ao_,,“u-”"so\:‘“' Over 1,600 replies received on 10¢ Cleaning
' AOT yof . 4 9 g v
e oot Fluid sample offer from 135 counties in nine

states. (Time used—3 one-half minute spot an-
nouncements.)

* Results %

On a Brochure Offer, WAIT produced more re-
plies than one of Chicago's “Super-powered”
stations. (Identical amount of test-time used on
both stations.)

* Results %

Yes, WAIT has constantly growing Sponsor-
Result files that we'd be mighty glad (and proud)
to show you,

820 Kilocycles

5,000 Watts

890
WENR-WLS

WAIT— In the Heart of Chicago’s “Intensive Listening Band™

WA IT

360 North Michigan Avenue
CHICAGO
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

— Non-Commereial Station. D-—Day. N— Night. 8T—Shares Time. S H—Specified Hours. U— Unilimited. C P—Construction Permit [ssued.
LS—Local Sunsel, L— Limited Time with Dominant Station. S A—Special Authorization.
(Data corrected to January 1, 1943)
ILLINOIS—(Continued)
Name of Licensee Chief Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library
City Letters in Kiloeycles  In Watts Telephone Number Network Commercial Manager Chief Engineer News Service
GALESBURG. . ... ... WGIL 1400 250 Galesburg Broadcasting Co. Sidney Nirdlin: Natalie Harris Sears & Ayer
Hill Arcade Bldg. Rollin B. Laughner Jr.  ........ ... .. Standard
Main 4626 Rollin B. Laughner Jr. Dale King P
HARRISBURG ... .... WEB 1240 250 Harri: bur Broadcasting Co. Dr. J. V. Capel Virginia Crane BAOAGARA06060a
@ ? " i: op ars ln‘ Inglis M, Taylor Lindle Moore upP
28 Inglis M. Taylor Joseph R. Tate
HERRIN......... WIPF 1340 250 Orville W. Lyerla Orville W. Lyerla Fred Reinhardt Sears & Ayer
Herrin Charles R. Cook 8o Standard
382 Charles R. Cook
JACKSONYILLE. . ... WLDS 1180 250-D Stephenson. Edge & Korsmeyer Partnershlp Edgar Parsons ~ .......i0iieaas
'ox-Illincis Theater Bldg. Edgar Parsons ... Standard
1180 Pat O'Halloran Gerald J. Cassena up
JOLIET. .. .......... WwCLS 1340 250 WCLS Ine. Walter Ashe Jack Swart |
601 Walnut St. Robert M. Holt Frank T. Davis Assoc
4761 Raymond Fay Lester DeCosta up
PEORIA.......... ... WMBD 1470 5.000-L8 Peoria Broadcasting Co. CBS Edgar L. Bill Vernon Nolte Free & Peters
1.000-N Allianee Life Bldg. Edgar L. Bill Lee Adams World
7133 Hugh Boice T. A. Giles Standard
Lang-Worth
up
QUINCY............ WTAD 930 1,000 Illinois Broadcasting Corp. CBS W. Emery Lancaster Jack Sexton Katz
Maine St. C. Arthur Fifer =~ .............. Associated
Main 6200 Walter J. Rothsehild Francis Wentura Lang-Worth
PA, UP
ROCKFORD......... WROK 1440 1,000-LS Rockiord Broadcasters fnc. MBS Ruth Hanna Simms Morey Owens Headley-Reed
500-N News Tower Walter M. Koessler Wm. R. Traum Standard
Main 5632 John J. Dixon T. C. Cameron
ROCK ISLAND. WHBF 1270 5,000 Rock [sland Broadcasting Co. MBS John W. Potter J. Woodrow Magnuson Wilson
1800 Third Ave. Leslie C. Johnson Ted Arnold Standard
Maurice J. Corken R. . Sinnett Lang-Worth
PA, UP
SPRINGFIELD. . .. . WCBS 1450 250 WCBS Ine. Blue L.G.Pefferle ... Sears & Ayer
Radio Center Jack Heintz Lyle Munson PA
Jack Heintz Harold L. Dewing
WTAX 1240 100 WTAX Inec. Jay A. Johnson Gladys McGrew Foreman
117 8. Fifth Se. Jay A. Johnson Russell Harms Associated
2-4441 Jay A. Johnson = ...l uUpP
TUSCOLA........... WDZ 1050 1.,000-D WDZ Broadcasting Co. Edgar L. Bill Fran Booton Wilson
Star Bldg. Walter Schafer Walter C. Schafer Lang-Worth
98 ‘Walter Schafer Gerald P. Foster up
URBANA. . .. .. *WILL 580 5.000-1> Unlverslty of Illinois Arthur Cutts Willard Frank E. Schooley @ ............
362 Administration (W) Joseph F. Wright ... ... ........ PA
7-2400 A. James Ebel
Name of Licensee Chief Owner or Executive Program DI ives
Call Frequency Power Headquarters Addreas General Manager Mdsg. or Promotion Mgr. Trlnse Library
City Letters in Kllocyeles  In Watts Telephone Number Network Commerclal] Manager Chief Engineer News Service
ANDERSON. ..... .. WHBU 1240 250 Anderson Broadeasting Corp. ‘L. M. Kennett ~ ............. Holman
Citizena Bank Bldg. \R. E. Blossom .. Standard
779 L. M. Kennett Loyal F. Podhaski UP
John R. Atkinson
ELKHART.......... WTRC 1340 250 Truth Publishing Co. Inc. C. D. Greenleaf Ethel Geiss  ..............
Hotel Elkhart R.R.Baker .. ... ......... World
948 Paul Upsoen Kenneth N. Singleton St‘tndnrd
EVANSVILLE. ... WEOA 1400 250 Evansville Qn The Air Ine. CBS Curtis Radiocasting Corp.  Pat Roper Weed
519 Vine St. Clarence Leich Clarence Leich World
2-1171 Clarence Leich Fay Gehres P
WGBF 1280 5.000-LS Evansville On The Air Inc. NBC Curtis Radiocasting Corp.  Pat Roper Weed
1.000-N 9 Vine St. MBS Clarence Leich Clarence Leich World
2-1171 Clarence Leich Fay Gehres up
FORT WAYNE...... WGL 1430 250 Westinghause Radio Stations Inc. NBC Westinghouse E & M Co.  Eldon Campbell NBC Spot
925 S, Harrison St. John B. Conley John J. O'Mara World
Anthony 2136 Paul E. Mills Alva E. Smith ;t;ndurd
wWOowo 1190 10.000 Westmgghouse Radio Stations Ine. Blue Wutlnzhouu E & M Co.  Eldon Camhgbell NBC Spot
Harrison St. ohn B. Conl John J. World
Anthony 2186 Paul E. MI“! Alva E. Smith
GARY ............... WIND 560 5.000 {8ee Chicago, 1lL.)
HAMMOND........_. wJOB 1230 100 Adair, Richardson & Adair {0. E. Richardson @ ..,,.......... Cox & Tanz
449 State St. |Fred L. Adair S!anley Davia Up
0. E. Richardson Stanley Strausberg
Robert C. Adair
WIWC 1520 5.000 {See Chlcago. IlL.)
INDIANAPOLIS. . ... WFBM 1260 5.000 WFBM Inc. CBS H. M. Bitner Sr. Frank Q. Sharp Katz
48 Monument Circle Harry M. Bitner Jr. ... .. ... ..... Associated
Lincoln 8506 William F. Kiley Jr. Harold Holland PA, INS
WIBC 1070 &.000-LS Indiana Broadeasting Co. MBS H. G. Wall Jon Arthur Raymer
1.000-N 350 N. Meridian St. 0, J. Kelchner J. J. Flanigan Thesaurus
Lincoln 2305 J. J. Flanigan Harry Adams lﬁang-Worlh
P
WIRE 1430 5,000 Indianapolis Broadeasting Ine. NBC Eugene C. Pulliam Bill Dean Pearson
Claypool Ho Eugene C. Pulliam Bill Dean Griffith
Riley 1541 Rex Schepp Eugene E. Alden World
Lang-Worth
PA, UP
WISH...... 1310 5.000-L8 Capitol Broadcasting Corp. Blue C. Bruce Mc¢Conhell R. H. Latting Free & Peters
1,000-N oard of Trade Bldg. R. E. Bausman L. O. Hammer Standard
Market 6345 R. E. Bausman Stokes Gresham Jr. PA
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INDIANA'S PROGRESSIVE RADIO STATION

That’s why leading Local and
National Spot advertisers

prefer W]ISH for Results

in the Indianapolis Market

CAPITOL BﬁOADCASTING CORP.,INDIANAPOLIS, IND.
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Consiruction Permit Issued.
LS—Local Sunget. L—Limited Time with Dominant Slation. SA—Special Authorization.
(Data corrected lo January 1, 1943)
INDIANA—(Continued)
Name of Licensee Chief Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address eneral Manager s¢. or Promotion Mgr. Transec. Library
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager hief Engineer News Service
KOKOMO........... WKMO 1400 250 Kokomo Brondcn.snn Corp. r. R. Spencer Taylor ‘Ward Charles Glenn Cox & Tanz
i 40027 N. Main § John Carl Jeflrey ..., UP
5171 John Carl Jeffrey George Palmer
LAFAYETTE......... WASK 1450 250 WFAM Inc. (0. E. Richardson J. Gibbs Spring ~ .......i0..e.
Waellace Bldg. J.G.Spring .l PA
F. L. & R. C. Adair Russell Lewis
J. Glbba Spring
J. Gibbs Spring
*WBAA 920 5,000-LS Purdue Um versity Purdue University Gilbert D, Williams  ..............
1,000-N Hall of Music J. W. Ditamore = .. .eiiiiiaenes Standard
............................ PA
MUNCIE............ WLBC 1340 250 Donald A, Burton Donald A. Burton Carl Noble Forjoe
Muncie Donald A. Burton .. ... Standard
4403 W. F. Craig M. M. Crain UP
RICHMOND........ WKBYV 1490 100 Knox_Radio Corp. William O. Knox William O. Knox  ............. 5
Box 308 William 0. Knox ..., . ........ Thesaurus
4134 William 0. Knox William O. Knox AP, INS
SOUTH BEND WSBT 960 1.000 South Bend Tribune CBS F. A. Miller R. L. Barker Raymer
Colfax Ave. & LaFayette Blvd. F. D. Schurz Neal B. Welch Thesaurus
3-6161 R. H. Swintz H. G. Cole Standard
uUP
TERRE HAUTE..... WBOW 1230 250 Banks of the Wabash Inc. NBC Alvin Eades Leo Baxter Weed
303 S. Sixth St. George M. Jackson M. K. Barry World
Crawford 3394 George M. Jackson Donald Aldrich P
YINCENNES. ....... WAOV 1450 250 Vincennes Newspapers Inc. Eugene C. Pulliam Emmett Jackson Pearson
rand Hotel Howard N. Greenlee Richard B. Harris World
787 Richard B. Harris Robert Henley %n};ng-Worth
Name of Licensee Chief Owner or Executive Program Direclor Representatives
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library
City Letters in Kllocycles  in Watts Telephone Number Network Commerclal Manager Chief Engineer News Service
AMES, ... ........... *WOI 640 5.000-D  Iowa State College of A. & M. ST C. E. Friley W.LGriffith ...
Service Bldg. W. 1. Griffith Richard B. Hull Standard
.............. L. L. Lewis
BOONE............. *KFGQ 1260 250-D Boone Biblical College Boone Biblical College Lois Crawford s
924 W. Second St. Lois Crawford ~ ..............
1119-W e Paul Huntsinger
BURLINGTON....... KBUR 1490 250 Burlington Broadeasting Co. Blue Dan T. Riley Mary Mangold Rambeau
National Bank Bldg. G. B. McDermott G. B. McDermott Standard
680 Gordon Downey Kirby Smith P
CEDAR RAPIDS. . ... WMT 600 5,000 Towa Broadcasting Co. CBS Gardner Cowles Jr. Douglas B. Grant Katz
Paramount Bldg.. Cedar Rapida MBS Sumner Quarton Leo F. Cole World
Russell Lamson Hotel. Waterloo W. B. Quarton Charles F. Quentin Ln.ngi]Worl.h
Cedar Rapids 6127 Don Inman P
‘Waterloo 3618
CLINTON........... KROS 1340 250 Clinton Broadcasting Corp. W. S. Jacobaen Ooonnoooooooos Spot Sales
acobsen Bldg. Morgan Sexton = ......iieisann Standard
448 Morgan Sexton Gilbert Andrew up
DAVENPORT........ wOocC 1420 5,000 ‘Tri-City Broadcasting Co. Blue Col. B. J. Pnlmer Mark Russell Free & Peters
1000 Brady St. Cornbelt Buryl Lottridge  .............. Thesaurus
2-3521 L. O. qumbbons Ray E. Stauffer up
DECORAH.......... *KWLC 1240 250-D Luther College 0. J. H. Preus Kenneth Berger ... .......
Leiv Eiriksson Drive Kenneth Berger ... .......
60 O. M. Eitteim
DES MOINES....... KRNT 1350 5,000 Iowa Broadcasting Co. CBS Gardiner Cowles Jr. Edmund Linehan Katz
715 Locust St. Craig Lawtence John Drake Standard
3-2111 Robert Dillon Paul Huntsinger Lang-Worth
PA, UP
KsOo 1460 5,000 Towa Broadcasting Co. Blue Gardner Cowles Jr. Edmund Linehan Katz
715 Locust St. MBS Craig Lawrence John Drake Standard
3-2111 Robert Dillon Paul Huntsinger Lang-Worth
PA, UP
WHO 1040 50,000 Central Broadcasting Co. NBC B. J. Palmer Harold Fair Free & Peters
914 Walnut St. Cornbelt J. 0. Maland Harold Fulton Thesaurus
3-7147 E. H. Bondurant P. A. Loyet Lang-Worth
UP, INS
DUBUQUE.......... KDTH 1370 1,000 Dubuque Telegraph-Herald MBS F. W. Woodward Paul Skinner Pearson
8th & Bluff Sts. K.S. Gordon  .............. Standard
1603 W. J. Binkley Stanley Beck PA
WKBB 1490 260 Sanders Bros. Radio Station Blue Walter E. Klauer Gleason Kistler Spot Sales
Hotel Julien James D, Carpenter James D, Carpenter Associated
572 James D. Carpenter Leonard T. Carlson INS
FORT DODGE...... KVFD 1400 270 Northwest Broadcasting Co. MBS {Edwnn{ Breen L. A. Gifford Burn-Smith
‘Warden Bldg. No. Central Allen R, Loomis ... ........... uUpP
Walnut 3761 Edward Breen David G. Sintlair
Edward Breen
IOWA CITY......... *WsUl 910 5.000 State University of Iowa State University of Iowa Pearl Bennett Broxam  ..............
wa City Carl H, Menzer ~ ............. PA
11 G00000a0d000 5 S. J. Ebert
MARSHALLTOWN... KFJB 1230 250 Marshall Electric Co. E. N. Peak O.L.Russell  ..............
603 W. Main St. E.N.Peak  .............. uP
3861 E. W. Thompson Alfted Urbashich
MASOCN CITY..... .. KGLO 1300 5,000 Mason Cig Globe Gazette Co. cBS Lee P. Loomis Merritt Milligan Weed
200 N. Federal Ave. F. C. Eighmey Ray Jewett Standard
2800 Herbert Ohrt Born Thesaurus
Lsngl-IWonh
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PLUS LARGEST COVERAGE! Largest day-

time primary coverage area and also the largest
nighitime primary coverage area of any radio sta.
tion in Iowa, based upon field sirength surveys
using FFCC engineering standards. Only 1A Clear
Channel station in State—>50,000 watts.

PLUS BEST PROGRAM SERVICE! Only
NBC program service station in Iowa. Has all the
big shows and features. Also excellent local pro-
grams with many live talent shows that compete
successfully against network programs for lowa
listeners. Unsurpassed in news-broadcasting lead-
ership—in quality of service and audience.

PLUS GREATEST POPULARITY! “Listened
to most” by 55.7% of all Towa radio families (day-
time), as against 18.29% for all other lIowa com-
mercial stations—by 60.49% after 6 p.m., as
against 10.99% for all other lowa commercial sta-
tions, according to 1942 Iowa Radio Audience
Survey. (1941 Survey indicates that ‘““listened to
most” station has six hours of listener’s attention
1o every one hour for No. 2 stations in this State,
However, this does not apply to large metropolitan
centers. )

PLUS GREATEST SECONDARY COVER.
AGE! During winter months 60% of WHO’s mail

comes from lowa, the balance from 33 to 43
States. Summer mail comes from 30 to 37 States.

PLUS LARGEST STAFF! Total 114 capable
men and women are eager to deliver your program
and sales message in a proper and accepiable
manner into more lowa homes than can be secured
through any other radio station or combination of
stations in the State. Every department head has
many years of experience in ““large station™ opera-
tion. Engineering and research staff is considered
to be one of the best in the U.S.A. by men who know.

PLUS RESULTS! WHO takes in more money
for time and talent than all other stations in Jowa
combined. This automatically must mean that WHO
gives better results 1o advertisers. Let us prove it!
Write today—either 10 us or to Free & Peters.

WHO

r IOWA PLUS!

DES MOINES . . . 50,000 WATTS
B. J. PALMER, PRESIDENT

J. 0. MALAND, MANAGER
FREE & PETERS, INC. . . . National Representatives
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

#— Non-Commercial Station. D—Day. N-—Night, ST—Shares Time. 8§ H—Specified Hours. U— Unlimiled. CP—Construction Permil Issued.
LS— Local Sunset. L— Limited Time with Dominant Station. SA--Special Authorization.
- {Data corrected to January 1, 1943)
.
IOWA—(Continued)
Name of Licensee Chiel Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address eneral Manager Mdsg. or Promotion Mgr. Transc. Library
City Letters in Kilocycies in Watts Telephone Number Network Commercial Manager Chiefl Engineer Newa Service
OTITMWA...... KEBIZ 1240 250 J. D. Falvey J. D. Faivey Harry Colman  ........... ...
117 E. Main St. J. D. Falvey Em Owen Standard
5600 Em Owen August P. Wendt uP
SHENANDOAH...... KFNF 920 1.000-LS KFNF Inc. Henry Field Jonny Dickson Wilson
ST-KUSD 500-N 407 Sycamore T.F.Stubbsa ... ... Standard
1 ‘T. F. Stubbs Earl Blakesley INS
KMA 960 5,000 May Broadeasting Co. Blue Earl E. May Mott Johnson Free & Peters
Lowell & Elm Sts. MBS J. C. Rapp Owen Saddler Lang-Worth
192 Cornbelt J.C. Rapp Ray Schroeder UP
SIOUX CITY........ KSCJ 1860 5,000 Perkins Bros. Co. Blue W. H. Sammons Larry Coke Hollingbery
415 Douzm St. Eugene T. Flaherty ... ......... PA
5-7993 Eugene T. Flaherty Alvin H. Smith
KTRI 1450 250 Sioux City Broadcasting Co. MBS ‘The Tribune Co. Al Triggs Burn-Smith
Commerce Bidg. Dietrich Dirks Bud LaGrave Associated
-0165 Dietrich Dirks ... ... ..., upP
y Jensen
SPENCER. .......... KICD 1240 100 lowa Great Lakes Bestg. Co. L. W. Andrews L. W. Andrews Holman
Spencer L. W. Andrews L. W. Nolan Lang-Worth
45 L. W. Nolan Hewitt D. Grotewohi PA
WATERLOO....... . KXEL 1540 50,000 Josh Higgine Broadcasting Co. Blue Joe DuMond L. D. Barnhart Blair
nsurance Bldg. Joe DuMond .. ... ....... Standard
8371 A.J. DuMond Don Kassner PA
WMT 600 5,000 {See Cedar Rapids, Ia.)
Name of Licensee Chlef Owner or Executive Program Director Representatives
Call Frequency Power Headquariers Address General Manager Mdsg. or Promotion Mgr. Transe. Library
City Letters in Kliocycles In Watta Telephone Number Network Commerclal Manager Chiel Engineer News Service
ATCHISON. ........ KVAK 1450 100 Carl Latenser J. L. Tennant Frank Wiziarde Sears & Ayer
62224 Commercial St. Paul E. Roacoe Dottie Taylor UP
1420 Paul E. Roscoe Charies Lucy
COFFEYVILLE. .. ... KGGF 690 1,000-LS Hugh J. Poweli MBS Hugh J. Powell Dick Campbell Pearson
500-N Journal Bldg. Blue Melvin Drake E. D. Spoonamore Thesaurus
147 R. G. Patterson J. S. Jaminet PA
DODGE CITY....... KGNO 1370 1,000-LS Dodge City Broadcasting Co. J. C. Denious Herschel Holland  ..............
250-N Globe Bldg. N. C. Petersen Betty Denious Standard
1340 Betty Denious Ralph Hickman
EMPORIA ... ... .., KTSW 1400 250 Emporia Broadeasting Co. Inc. MBS S. B. Warren Miriam Porter Sears & Ayer
Hotel Broadview Kansas J. Nelson Rupard Burton Harrison
153 Larry Simms Harold Davis
GARDEN CITY. ..... KIUL 1240 100 G-rdan Cit Bro-dcutmg Co. F. D. Conard Loyd Evana  ..............
){ Main St. AlPyatt s UP
666 Al Pyatt Henry McClintock
GREAT BEND ...... KVGB 1400 250 Helen Townsley MBS Helen Townsley Ray Beals ~ ..............
Great Bend Kanasas Clem Morgan ... ... Jponac Lang-Worth
1080 Clem Morgan Leo Legleiter UP
HUTCHINSON. .. ... KWBW 1450 250 Nation's Center Broadcasting Co. NBC [ William Wyse Herbert Clark Radio Adv.
1 East Ave \Stanley Marsh Vernon Minor Standard
5202 William Wyse Millard Clary Lang-Worth
Vernon Minor UP
KANSAS CITY...... KCKN 1340 250 KCKN Broadeasting Co. Capper Publications Al Christy Capper
901 N. 8th St. Ellis Atteberry Manly Banister Standard
Drexel 4300 Ellis Atteberry C. E. Saizer Jr. UP
LAWRENCE. .. . ... *KFKU 1250 5,000-LS Univeraity of Kansas University of Kansas Mildred 1. Searmman ... ... ......
ST-WREN 1,000-N Lawrence Harold G. Ingham ... .......
LNEEEEEE D Shohanoanaaa6s R. P. Stringham
WREN 1250 5.000-LS WREN Broadcasting Co. Inc. Blue R. C. Jackman Will Yearout Hollingbery
ST-KFKU 1,000-N WREN Bldg Verl Bratton ... ... ..... Thesaurus
110 Verl Bratton Carl Bliesner up
MANHATTAN. . ..... *KSAC 580 1.000-LS Kansas State College F.D Farrell L. L. Longsdorf ... .......
ST-WIBW 500-N Manhattan U. Umberger ... ...........
2236 e R. C. Dennison
PITTSBURG......... KOAM 810 1,000-D  Pittsburg Broadeasting Co. Inc. NBC E. V. Baxter R. E. Wade Walker
Pittsburg R.E.Wade .. .. ... ... .... World
2165 M. E. Stewart W. L. Brown INS
SALINA............. KSAL 1150 1,000 KSAL Inc. MBS R.J. [‘ubenzlyer R. C. Atherton Pearson
Journal Bldg. Kansas Owen H.Ba'¢ch .. ... ... ... .. Thesaurus
100 Owen H. Baleh N. E. Vance Jr. PA
TOPEKA......... ... WIBW 580 5,000 Topeka Broadcasting Assn. Inc. CBS Capper Publications Maude Shreffter Cl; T
ST-KSAC 5 Topeka Ben Ludy ... ... Biddick
-2377 Ben Ludy Karl Troeglen Standard
PA, UP
WICHITA. ... ... ... KANS 1240 250 KANS Brnadcutmz Co. NBC Herb Hollister Grenville Darling Headley-Reed
Hotel Jack Todd Jack Todd Thesaurus
4-2387 Jack Todd Herb Hollister %tl:ndnrd
KFB1 1070 5.000-LS Farmers and Bankers Bestg. Corp. MBS H. K. Lindsley Ted Johnson Wilson
000-N First & Market Sts. Blue Ray Linton Ralph Varnum Standard
2-1447 Kansas Ray Linton K. W. Pyle INS, TP
KFH 1330 5,000 Radio Station KFH Co, CBS John Rigby Vernon E. Reed Petry
York Rite Bldg. . M. Murdock Clark A. Luther Lang-Worth
2-4491 Plez 8. Clark Amos C. Dadiaman PA
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

¥— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permil Isaned.
LS—Local Sunaset. L— Limited Time with Dominant Station. S A—Special Authorization.
(Data corrected to January 1, 1943)
Name of Licensee Chief Owner or Exeentive Program Direetor Representatives
Call Frequency Power Headquarters Address General Manager Mdng. or Promotion Mgr. Transe, Library
City Letters in Kilocycles  in Watts Telephone Number N L cial M Chlef Engineer News Service
ASHLAND. ......... WCMI 1340 250 Ashland Broadeasting Co. MBS Gilmore N. Nunn Patricia Murphy Perry
Radio Block Southern Warren G. Davis Watren G. Davis Standard
Main 3010 Alfred E. Ty'er Clarence Weaver UP
BOWLING GREEN .. WLBJ 1340 250 Bowling Green Broadcasting Co. MBS L. B. Jenkins Ken D. Given FETPT bon o
Fairview & Lehman Ave. Ken D. Given Jake Causey Thmurus
1340 Jake Causey Paul Woll %tnndxrd
P
HARLAN............ WHLN 1450 250 Blanfox Radio Co. 5000 Richard B. Helms Vernon NURH ~ .eivennnnn.nn.
South Main St. Richard B, Helma J. Francke Fox Standard
625 Edward Whikehart Max Cockley Lang-Worth
World
uUP
HENDERSON. ... ... WSON 860 250-D  Paducah Broadcasting Co. Inc. Pierce E. Lackey Freda Lemon Sears & Ayer
Zion Road Heeht S. Lackey .. .oiiiiiieen Thesaurus
Hecht S. Lackey Edwin Robb ?Jgocuted
HOPKINSVILLE . ., .., WHOP 1230 250 Paducah Broadeasting Co. Ine. Pierce E. Lackey Bonnte Bessire Sears & A
Cadiz Pike F. Ernest Lackey F. Ernest Lackey Associat
F. Ernest Lackey Lynton R. Lemond {JVPorld
LEXINGTON. ., ...., WLAP 1450 250 American Broadcasting Corp. MBS Gilmore N. Nunn Phil Sutterfield Perry
Radio Bldg. Southern Ted Grizzard wry Kohler Standard
1721 Ed Willis Sanford Helt Uup
LOUISVILLE. ., .. .. WAVE 970 5,000 WAVE Ine. NBC George W. Norton Jr. George C. Patterson Free & Peters
334 E. Broadway Nathan Lord ... .. ....... Thesaurus
‘Wabash 6543 Jamesa F. Cox Wilbur E. Hudson Lﬁng-Worth
INS
WHAS 840 50,000 Courier-Journat & Louisville Times CBS Mark Ethridge Robert L. Kennett Petry
300 W. Liberty St. W. Lee Coulson ., ... ... Associated
Wabash 2211 Joseph S. Eaton Orrin W. Towner Standard
PA.UP
WINN 1210 250 Kentucky Broadcasting Corp. Ine. Blue D. E. Kendrick M. K. McCarten Spot Sales
‘Ty'er Hotel Lioyd L. Jaquier L. L. Jaquier PA
Wabash 4126 L. Jaquier Wayne J, Hatchett
WGRC 1400 250 Northside Broadeasting Corp. MBS Lt. S. A, Cisler Jr. David Wilburn Burn-Smith
{New Albany. Ind.) Kentucky Home Life Corp. Southern Lt. S. A, Cisler Jr. Harry Hunter iddick
abash 3343 Howard J. Perry Perry W. Esten Standsrd
Lang-Worth
. TP
OWENSBORO. ...... WOMI 1480 250 Owensbero Broadeasting Co. hwrenee W. Hager Mra. Cliﬂordenn Potter ..............
Byars Ave. at Livermore Rd. ugh O. Potter Potter Standard
420 alcolm Greep L;fm R. Goodaker PA
PADUCAH.......... WPAD 1450 250 Paducsh Broadcasting Co. Inc. Plerce BE. Lackey Gene Peak Sears & ':d?'er
Taylor Bldg. Pierce E. Lackey Jack Bendt Associa
4100 W. Prewitt Lackey James Grant World
PA.UP
Name of Licensee Chlef Owner or Executive Program Director Representatives
Call Fregquency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transe. Library
City Letters tn Kilocyclea tn Watts Telephone Number Network Commercial Manager Chief Engineer News Service
ALEXANDRIA. .. .... KALB 1240 250 Alexandria Broadessting Co. Inec. Blue Walter H. Allen Byron H. Dowty  ..............
5th & Johnson W, J. Dickerson Joe D. Smith Standard
3335 Edgar Cappellini Jesse Sexton Lang-Worth
BATON ROUGE.. ... WJIBO 1150 5,000 Baton ROuze Best 5 Co Ine. Blue Charles P. Manship Sr. Rnlgh H. Sims Hollingbery
l"lori s S J. Roy Dabadie T. E. Gibbens td
J. Roy Dabadie Wilbur T. Golson
LAFAYETTE .. ... .. KVOL 1340 250 Evangeline Broadcasting Co. Inc. Morgan Murphy Alligon Theriot  ..............
Jefferson St. George H. Thomas L. Turner Standard
A. Escudier B. H. Bailey Jr.
LAKE CHARLES.. ... KPLC 1490 250 Caleasieu Broadcasting Co. T. B. Lanford Margaret Campbell  ..............
Majestic Hotel David Wilron David Wilzon Standard
2713 David Wilson Earl C. Moses
MONROE........... KMLB 1230 250 Liner's Bestg. Station Ine. Blue J. C. Liner Jr. Melbc Hen?r Liner  .....viiieniae
Hotel Frances . C. Liner Jr. J. C. Liner Jr. Standard
4321 3. C. Liner Jr. 0. Morgan
NEW ORLEANS, .. .. WDSU ‘1280 1,000 WDSU Ine. Blue J. H. Uhalt Sbl.nl Holn:hy Weed
Hotel Monteleone P. K, Ewing e¥[ INS
Raymond 7185 P. K. Ewing Charlea ltney
WIBW 1230 250 Charles C. Carlson Charles C. Carlson Eisie Carlson  ..............
Audubon Bldg. Charles C. Carlson ..., .......
Raymond 5060 Mrs. L. C. Carlson Charles C. Carlson
WNOE 1450 250 WNOE Inc. MBS James A. Noe Beverly Brown McGillvra
St. Charles Hotel James E. Gordon James E. Gordon Standard
Raymond 0423 James E. Gordon Ellis Trepagnier
WSMB 1350 5,000 WSMB Inec. NBC E. V. Richards Petry
901 Canel St. So. Central Harold Wheelahan Thesaurus
Magnolia 5921 Harold Wheelahsan 000 PA
WWL 870 50,000 Loyola University CBS Rev. P. A. Roy, 8. J. Edw:rd Hoerner Katz
Roosevelt Hotel W. H. Summerville . M. Robert Standard
Raymond 2194 Larry Baird J D Bloom Jr. UP
SHREVEPORT. . ..., KRMD 1340 250 Radio Station KRMD Inc. Blue R. M. Dean David Crockett  .,............
Box 1712 Glern V. Wilson Elizabeth Alford INS
6171 Glenn V. Wilson W. J. Wilkinson Jr.
KTBS 1480 1.000 ‘Tri-State Broadcastin; E Systam Ine. NBC John D. Ewing B. G. Robertson Branham
Commemll So. Central John C. McCormack B. G. Robertson hn%Worth
- J. A. Oswald C. H. Maddox , UP
KWKH 1130 50,000 International Broadcasting Corp. CBS John D. Ewi Fred Ohl Branham
Commereial Bldg. So., Central John C. McCormlck B. G. Robertson World
2-8711 J. A. Oswaid W. E. Antony PA, UP
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DON'T
PUT NO RING

AROUND
HALO (Ky.)!

Chuckle if you wish, but there is a Halo (Ky.)! It’s down in Floyd
County, and it's typical of the dozens of similar little Kentucky
hamlets which, all rolled into one, wouldn't have the sales-volume
of one good super-market in Louisville!

WAVE doesn’t cover Halo. WAVE covers the Louisville Trading
Area. (Our signal reaches out farther than that, but you'd never
know it, from our rates!) Giving you the Louisville Trading Area,

WAVE gives you 1,336,100 people who do 17.1% more retail bay-
ing than all the rest of Kentueky eombined—have 35.5% more

“effective buying income”~include 25% more income-tax payers—
own more autos, telephones, radios. and everything else. . . .
And these figures don’t half tell the story, because just in the past
year Louisville has become one of America’s hooming defense cities!

Yes, WAVE is the only NBC station within 100 miles. If you want
to put a ring around any part of Kentucky, the Louisville Area is

your one best bet. Write today for availabilities!

LOUISVILLE'S

N.B.C.

970 K. C.
NATIONAL REPRESENTATIVES

g N S
-
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5000 Watts
FREE & PETERS, INC.
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimiled. CP—Construction Permil Issued.
LS—Local Sunset. L—Limited Time with Dominant Station. S A—Special Aulhorization.
{Data corrected to January 1, 1943)
Name of Licensee Chlef Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotlon Mgr. Transc. Library
Clty Lelters in Klloeycles in Watts Teiephone Number Network Commercial Manager Chlef Engineer News Service
AUGUSTA........... WRDO 1400 100 WRDO Inc. NBC Adeline B. Rines Donald K. Powers Weed
175 Water St. MBS& Jack S. Atwood Frederick Cole Bannan
Yankee Walter Weightman Harold Dinsmore Associated
New England upP
BANGCR........... WABI 910 250 Community Bestg. Service Inc. CBS F. B. Simpson Walker
CP-5.000 tate St. W. L. Dickson Foater
6446 e Amsociated
WLBZ 620 1.000-LS Maine Broadcasting Co. Inc. NBC Thompeon L. Guernsey Thompson [,. Guernsey Weed
500-N ain St. MBS Thompson L. Guernsey Thompson L. Guernsey Bannan
CP-5.000-U 6023 Yankee Thompson L. Guernsey Thompson L. Guernsey Thesaurus
New England UP
LEWISTCN......... WwWCou 1240 250 Twin City Broadeasting Co. Inc. MBS J. B. Couture Varner Paulsen Forjoe
223 Lisbon St. Yankee John C. Libby Varner Paulsen Standard
3140 John C. Libby John T. Duty up
PORTLAND......... WCSH 970 5.000 Congress Square Hotel Co. NBC Adeline B. Rines Nancy King Weed
igh St Yankee William H. Rines Frederick W. Cole Bannan
3-9667 New England Caleb Paine G. Fred Crandon '{Ilin’murus
WGAN 560 5.000 Portland Broadcasting System Inc. CBs Guy P. Gannett Richard E. Bates Raymer
645a Congress S Creighton E. Gltnhell Creighton E. Gatchell Foster
2-7489 Arthur K. Atherton Roger W. Hodgkins %tll)ndard
PRESQUE ISLE..... WAGM 1450-SH 100 Aroostook Broadcasting Corp. H. J. McGuire Q. K. Crandall  ..............
Northern National Bank Bldg. H. B. Dillen ... ....... TP
8821 H. B. Dillen L. E. Hughes
Name of Licensee Chief Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library
City Letters In Kilocyeles In Watts Telephone Numhber Network Commercial Manager Chief Engineer News Service
BALTIMORE. ....... WBAL 1090 50.000 Hearat Radio Inc. NBC Hearat-Harold C. Burke E. D. Harvey Petry
Lexington Bldg. Harold C. Burke ~ .............. Standard
Lexington 4800 Leslie H. Peard Jr. Gerald W. Cooke UP, INS
WCAO 600 5.000 Monumental Radio Co. CBS Lewis M. Mllbourne Gordon A, Scheihing Raymer
811 W. Lanvale St. L. Waters Milbourne L. Waters Milbourne Lang-Worth
Madison 7220 L. Waters Milbourne Martin L. Jones INS
WCBM 1400 250 Baltimore Broldcuunf Corp. Blue John Elmer  L............. Spot Sales
North Ave. at Harlord George H. Roeder E. Frank Thomas Lang-Worth
University 8400 John Elmer G. Porter Houstoa INS
WFBR 1300 5.000 Baltimore Radio Show Inc. MBS Robert 8. Maslin Sr. Bert Hanauer Blair
10 E. North Ave. Atlantic Coast Hope H. Barroli Jr. Robert S. Maslin Jr. Amoc.ated
Mulberry 1300 Maryland Andrew H. Hilgartner William Q. Ranft PA, INS
WITH 1230 250 Maryland Broadcasting Co. Thomas G. Tinsley Raymond W. Baker Headley-Reed
7 E. Lexington St. Thomas G. Tinsley  .............. Standard
Lexington 7808 George S. Shaffer James S. Duff Lang-Worth
PA
CUMBERLAND. ... .. WTBO 820 250 Amsociated Broadcasting Corp. Aurelia §. Becker Stewart W. Phililpe Spot Sales
L-WBAP, WFAA 31 Frederick St. Aurelia S. Becker G. P. Richards orld
G. P. Richards L. Edward Pamphilon PA, UP
FREDERICK........ WFMD 930 500 Monocacy Broadcasting Co. Laurence Leonard James F. Crist Burn-Smith
Winchester Hall A. V. Tidmore Eve Chamberlain World
1626 G. G. White A. V. Tidmore TP
HAGERSTOWN...... WJIEJ 1240 250 Hagerstown Broadcasting Co. Inc. MBS Arthur J . Blessing Amos Harper Spot Salea
ranklin Court Atlantic Coast Grover C. Crilley ... ... ...... TP
2323 Maryland Clarence Meyers George W. Mclntire
SALISBURY......... WBOC 1230 250 Peninsula Broadcasting Co. MBS John W. Downing  .............. Leiiiisennaens
Radio Park Atlantic Coast  Charlea J. Truitt  .............. World
2480 Maryland Charles J. Truitt Peter A. Alfonsi UpP
Name of Licensee Chief Owner or Executive Program Dlrector Representatives
Call Frequeney Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transe, Library
City Letters in Kilocycles in Watta Telephone Number Network Commercial Manager Chief Engineer Newn Service
BOSTON............ WBZ 1030 50,000 Weatinghouse Radio Stations Ine. NBC {Westinghoune W. Gordon Swan - NBC Spot
275 Tremont St. New England Walter C. Evans Hurﬁv D. Goodwin Standard
Hanecock 4261 C. 8. Young F. M. Sloan PA, UP
Frank R. Bowes )
WCOP 1150 500 Massachusetts Broadcasting Corp.  Atlantic Coast {Arde Bulova Russeil Ofthaus Headley-Reed
Copley-Plaza Hotel H. A. Lafount Frances Lescoe Standard
Commonwealth 1717 A. N. Armstrong Jr. Roland C. Hale INS
A. N. Armstrong Jr.
WEEIL 590 5.000 Columbia Broadcasting System Ine. CBS CBS—Harold E. Fellows Lloyd G. del Castille  Radio Sales
Tremont St. Harold E, Fellows Guy H. Cunninghan orld
Hubbard 2323 Kingsley F. Horton Walter J. Stiles lﬁangﬁvgorth
WHDH 850 5,000 Matheson Radio Co. Inc. Blue A. E. Matheson A. J. Friend Hollingbery
62 Boylston St. John J. Matheson ... ... ....... Associated
Hancock 09 R. G. Matheson R. G. Matheson l‘},lg')ﬂd
WMEX 1510 5,000 Northern Corp. Lt. John F. Reilly, USN Joha Kiley McGillvra
70 Brookline Ave, William 8. Pote @ .............. INS
Commonweaith 3800 William 8. Pote A. 1. Pote
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COVERAGE

7 Buyers of time in the vast Baltimore Market are assured of

economical concentrated coverage when purchasing The Blue
Network —WCBM Combination.

# WCBM effectively covers the entire Baltimore area at
a cost which allows for additional time expenditures because
of a lower rate.

% Investigate all Baltimore Stations and then compare with

what WCBM offers!

National Representatives:

SPOT SALES, INC.

New York - Chicago

San Francisco

John Elmer, President
Geo. H. Roeder, Gen. Manager

BALTIMORE'S BLUE NETWORK OUTLET

2/ e o e [
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*— Naon-Commercial Station.

D—Day.

LS—Local Sunaset.

N— Night.

ST—Shares Time.

8§ H—Specified Hours.

L—Limited Time with Dominant Station.
(Data corrected lo January 1, 1943)

U— Unlimiled.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

CP—Construction Permil Issued.
S A—Special Authorization.

MASSACHUSETTS—(Continued)

Name of Licensee

Chlef Owner or Execulive

Program Director

Representalives

Call Frequeney Power Headquarters Address General Manager Mdsg. or Promaotion Mgr. Transe. Library
City Letters in Kiloeycles  in Waltts Teiephone Number Nelwork Commercia! Manager Chlefl Engineer News Service
BOSTON—Continued WNAC 1260 5.000-LS Yankee Network Inc. MBS William F. O'Neil George Steffy Petry
1.000-N 21 Brookline Ave. Yankee John Shepard 3rd James Powers Associated
CP-5.000-U Commonwealth 0800 iiinus Travers Phillip F. Rabinson Standard
Linus Travera INS
WORL 950 1,000-D Broadecasting Service Organization {Arde Bulova Robert N. Perry e e
’ 10 Beaton St. }. A. Lafount Bobby Sanford P
Commonwealth 5100 George Lasker John Parker
Ashley L. Robison
FALL RIVER........ WSAR 1480 1,000 Doughty & Weleh Electrie Co. Inc. MBS William T. Welch Josephine Y. Welch Walker
102 S. Main St. Y ankee William T. Weleh Miss Philly J. Mauretti Foster
-9477 Colonial Leonard C. Cox John C. Pavao Standard
Lang-Worth
INS
FITCHBURG. .. .. ... WEIM 1340 250 Ruben E. Aronheim MBS Ruben E. Aronheim Ken Houseman  ..............
717 Main St. Yankee Milton H. Meyers ... . .. ....... Lang-Worth
1600 ‘W. Warren Tes Key Ted Kalin
GREENFIELD . ... .. WHAL 1240 250 John W. Haigis MBS John W. Haigis Warren M. Greenwood Burn-Smith
354 Main St. Yankee James L. Spates Horace W. Nichola Bannan
4301 Horace W. Nichols James L. Spates Foster
World
HOLYOKE. WHYN 1400 250 Hampden—Hnm shire Corp. MBS William G. Dwight Thomas R. Humphrey Bannan
Hi R Yankee Patrick J. Montague Patrick J. Montague Associated
g Patriek J. Montague ‘Thomas R. Humphrey UP
LAWRENCE. .. ...... WLAW 680 5.000 Hildreth & Rogera Co. CBS Irving E. Rogers John D. Maloy Katz
278 Essex St. lrving E. Rogers . ............ Foster
4107 Irving E. Rogers George A. Hinckley Thesaurus
Standard
upP
LOWELL. .. ... . . ... WLLH 1400 250 Merrimae_ Broadeasting Co. Ine. MBS A. 8 Moffat Thomas Clayton Petry
earney Square Yankee Robert F. Donghue ... ......... Associa!
8715 Haskell Bloomberg Ralph Newton INS
MARBLEHEAD . . WESX 1230 250 North Shore Broadcasting Co. Charles W. Phelan Margaret K. Herlihy Rambeau
126 Washington St., Salem Van D. Sheldon ..., ... Foster
Salem 5670 A. M. Morgan Richard I. Hammond Associated
World
INS
NEW BEDFORD..... WNBH 1340 250 E. Anthony & Sons Ine. MBS Standard-Times & Mercury Constance A. Reed Burn-Smith
588 Pleasant St. Yankee Hugh R. Norman Raymond D. Markey  Foster
§-5229 Raymond D. Markey Irving Vermilya ‘Thesaurus
PITTSFIELD. . . .. WBRK 1340 250 Monroe B. England MBS Monroe B. England Edwin Tacey Burn-Smith
8 Bank Row Yankee Monroe B. England Robert Burbank Foater
21533 John T. Parsons Leonard Lavendol UP
SPRINGFIELD. .. . WBZA 1030 1,000 ‘Westinghouse Radio Stations Ine. NBC {Westinghome W. Gordon Swan NBC Spot
140 Chestnut St. ‘Walter C. Evans Harry D. Goodwin Standard
C. S. Young Harold Randol PA, UP
Frank R. Bowes
WMAS 1450 250 WMAS Inc. CBS A. 8. Moffat H. M. Feine Petry
Hotel Charles A.W. Mardlin ...l Associated
T-1414 A. W. Marlin Earle G. Hewinson INS
WSPR 1270 500 WSPR Ine. Blue Quiney A. Brackett W, H. Latham Hollingbery
63 Chestnut St. Quincy A. Brackett Milton W. Stoughtun Bannan
6-2757 Milton W. Stoughton Lawrence Rielly Lagz-Wonh
IN!
WEST YARMOUTH.. WOCB 1240 250 Cape Cod Broadeasting Co. Harriett M. Alleman H. M. Alleman Bannan
South Seg Ave. Harnett M. Alleman ... ... World
Hyannis 1697 . Alleman L. D. Trefry TP
WORCESTER. .. ... . WAAB 1440 5.000 Yankee Network Inc. MBS ! William F. O'Neil Albert Hiorns Petry
State Mutusl Bldg. Yankee |John Shepard 8rd James Powers (Boston) Associated
6-1411 Mtrs. Dorothy Robinson J. E. Grahn Standard
Mrs. Dorothy Robinson Lang-Worth
INS
WORC 1310 1.009 Alfred F. Kleind:enst CBS Alfred F. Kleindienst . Weed
63 Elm St. Blue (April 5) Mildred P. Stanton . Thesaurus
Mildred P. Stanton INS
WTAG...., 380 5,000 Worcester Tels.-gram_ Publ. Co. Inc. NBC, George F. Booth David . Harris Raymer
18 Franklin St. CBS (April 5) Edward E. Hill Philip R. Jasen Associated
54321 Herbert L. Krueger Andy Browning World
Lang-Worth
PA
Name of Licensee Chief Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transe. Library
City Leuers in Kilocycles in Watts Telephone Number Network Commercial Manager Chlef Engineer News Service
BATTLE CREEK... WELL 1400 250 Federated Publications Ine. Blue A. L. Miller Frank Jayne Burn-Smith
Michigan National Bank Bldg. Michigan D.E.Jayne ... ... Associated
8655 F. F. Owen Eari I. Stone PA
BAY CITY.......... WBCM 1440 1,000-1.8 Bay Broadeasting Co. Inec. Blue Harley D. Peet Frank E. Catto Hollingbery
500-N Wenonah otel Michigan H. A. Giesel A. F. Huebner Thesaurus
H. A. Giesel Ralph H. Carpenter {}nocinted
P
CALUMET.......... WHDF 1400 250 Upger Michigan Broadcasting Co. A. L. Burgan Earl Norden ... .......
ommunity Blgg . Houghton John W. Rice W. Rice World
Albert W. Payne George L. Burgan PA
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WLAW Coverage Areas

Two Millivolt Half Millivolt
Area Area

o e 2,834,430 4,033,282
ey xasy 704,261 1,002,348

The 1940 census of manufactures shows that 75,000 workers
in the principal cities in WLAW’s PRIMARY AREA received
over 870,000,000 in wages. Consider the part being played
by the textile indusiry in America’s war effort and you have
some idea of the potentialities of this busy, bustling area.
These people with money to spend, and the inclination to
spend it, have created one of the outstanding markets east of

the Mississippi.

Market analysts and time buyers know that this rich industrial
and agricultural heart of New England can bhe covered effec-
tively and thoroughly only by blanketing the entire region

with the powerful signal of WLAW,

Owned and operated by Hildreth & Rogers Company
LAWRENCE, MASSACHUSETTS

National Representatives: The Katz Agency, Inc.—New York, Chicago, Detroit, Atlanta, Kansas City, Dallas, San Francisco
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commercial Slation. D—Day. N—Night. ST—Shares Time. S H—Specified Hours. — Unlimiled. C P—Consirnction Permit Issued.
LS—Lozsal Sunset. L—Limiled Time with Dominant Station. S A—Sperial Authorizalion.
(Data corrected to January 1, 1943)
MICHIGAN—(Continued)
Name of Licensee Chief Owner or Executlve Program Director Representatives
Call Frequency Power Headquarteras Address eneral Manager Mdsg. or Promotlon Mgv. Tranasc. Library
City Letters in Kilocycles in Watts ‘Telephone Number Network Commercial Manager Chief Engineer News Service
DETROIT. . . . WIBK 1490 250 James F. Hopking Inc. James F. Hopkins Sybil Kriegh_uﬂ' Forjoe
6569 Hamilton Ave. James F. Hopkins . W. Hopkins Holman
Trinity 2-2000 Arthur H. Croghan Edward Barkkarie .evlaolc‘;nted
orl
Standsrd
WJILB 1100 250 John L. Booth Bestg. Inc. John L. Booth  L...ooo0 0 e
Eaton Tower John L. Booth Thesaurus
Cadillac 7600 e PA, TP
WIR 760 50 .000 WJR The Goodwill Station CBs G. A. Richards Pet.
Fisher Bldg. Leo Fitzpatrick World
Madison 4440 Owen F. Uridge Standard
, INS
WWJ 950 5,000 Evening News A NBC Lt. W. E. Seripps Don F, DeGroot Hollingbery
630 Lafayette Bivd. W Harry Bannister J. Albert tandard
Randolph 2000 Harry W. Betteridge Herbert F. Tank Lang-Worth
WXYZ 1270 5,000 King-Trendle Broadcasting Corp. Blue Georfe W. Trendle ... ....... Raymer
Stroh Bldg. MBS en Campbell Harold S. Christian Associated
Cherry 8321 Michigan H. Allen Campbell Lambert B. Beeuwkes Standard
Verne Alston UP
CKLW 800 5.000 Western Ontario Bestg. Co. Ltd. MBS Maleolm G. Campbell John Gordon MeGillvra
(Windsor, Ont.) Union Guardiah Bidg. CBC . E. Campeau Richard E. Jones Stovin & Wright
Cadillac 7200 Richard E. Jones W. J. Carter World
BUP
EAST LANSING..... *WKAR 870 § .000-D Mlchlsln State College Michigan State College Robert J. Coleman  ..............
Lansing Robert J. Coleman  .............. Standard
LRI Snac o Snaonnaas Norris E. Grover
ESCANABA WDBC 1190 250 Delta Broadcasting Co. Gordon H. Brozek Eldon Wallace  ......-ciuno.n
First & Ludington Sts. Gordon H. Brozek Standard
787 Gordon H. Brozek UP
FLINT.............. WFDF 910 1.000 Flint Brondcutmg Blue Frank D. Fallain Adrisn R. Cooper Burn-Smith
Union Indust.nal ldg Michigan Howard M. Loeb J. R. MeKinley Lang-Worth
715 F.S. Loeb Frank D. Fallain INS
GRAND RAPIDS.... WLAV 1340 250 Leonard A. Versluis MBS Leonard A. Vesluis Kay Mordo McGillvra
6 Fountain St., N.E. Hy M. Steed Roy C. Kelley Standard
Hy M. Steed Raymond Plank INS
WASH 1300 500 {See WOOD)
wooD 1300 5.000 King-Trendle Broadcasting Corp. NBC George W. Trendle Sandy Meek Raymer
Grand Rapids National Bank Bldg. Michigan Stanley W. Barnett Paul F. Eichhorn Associated
9-4211 Stanley W. Barnett Fred W. Russell Iélrg\g-Wonh
IRONWOOD. ., ..... WIMS 1450 250 Upper Mlch -Wis. Bu'.: Co. Inc. MBS William L. Johnson Ray Williams
McLeod No. Central N.C.Ruddell .. ...........
J. W, Huss Arne Dahlback
JACKSON......... WIBM 1450 250 WIBM Inc. Blue Herman Radner Bill Dunn Forjoe
Hayes Hotel Michigan Roy Radner William Cizek PA
6121 Roy Radner C. W, Wirtanen
KALAMAZOO. ... ... WKZO 590 5.000 WKZO Inc. CBS John E. Fetzer Paul H. Aurandt Free & Peters
Kalamazoo. Burdick Hotel John E. Fetzer John W, O'Harrow Standard
Grand Rapids, Herpolsheimer Bldg. John W. O'"Harrow Carl E. Lee INS
Kalamazoo. 3-1223
Grand Rapids 6-1222
LANSING........... WIJIM 1240 250 WJIIM Ine. Blue Harold F. Groas Robert Innes  ,.............
City Nationa! Bldg. Michigan Harold F. Grosa ... .. ...... Associated
2-1338 Harold F. Gross Melvin Wirth P
LAPEER............ *WMPC 1230-SH 250 Liberty Street Gespel Church Frank S. Hemingway Nora Eastman  ...... 0onaGo00
803 Liberty St. Frank S. Hemingway  ..............
55 Hollis F. Hayea
MARQUETTE. ...... WDMJ 1340 250 Lake Supenor Broadcasting Co. Frank J. Russell Je.  .............. ...,
146 W. Wuhlngton Gordon H. Brozek  ............., World
616 Gordon H. Brozek Gordon H. Brozek P
MUSKEGON........ WKBZ 1490 250 Ashbacker Radio Corp. Grant F. Ashbacker Garrison Poling Burn-Smith
424 Apple Ave. Grant F. Ashbacker Loran A. Haney World
5 William C. Wester LeRoy Kessler upP
PONTIAC. ... ....... WCAR 1130 1.,000-D Pontiac. Broadeasting Co. { George M. Stutz Howard Donahoe Foreman
iker Bldg. H. Y. Levinson George M. Stutx Thesaurus
7141 H. Y. Levinson Wayne N. Cook Standard
H. Y. Levinson Lang-Worth
INS
PORT HURON... ... WHLS 1450 250 Port Huron Broadeasting Co. Harmon LeRoy Stevens Harmon L. Stevens Holman
932 Military St. Harmon LeRoy Stevens V. 0.Cram Griffith
-3151 Robert L. Mackin Leslie C. Conant ?Js;oci:ted
ROYAL QAK........ WEXL 1340 250 Royal Qak Broadeasting Co. George B. Hartrick Kirk Knight ... ... ... ..
212 W. Sixth St. Ellis C. Thompson ... ......... INS
0815 Ellis C. Thompson Jerome Ste-dley
SAGINAW. . ... .. .. WSAM 1400 250 Saginaw Broldcnsnng Ca. NBC Milton L. Gresnebaum Janice Widmoyer 800000008600
2745 Bay St. Milton L. Greenebaum ... ........ Standard
2-5109 Milton L. Greenebaum Simon Maruszan INS
SAULT STE. MARIE. WS00 1230 250-18 Hiawathaland Broadcasting Co. Vernon W. Aikins Stanley R. Pratt MeGillvea
100-N 107 W, Portage Ave. Stanley R. Pratt Richard Y. Burnett Standard
Richard Y. Burnett Eugene T. Kaari PA
TRAVERSE CITY.... WTCM 1400 250 Midwestern Broadcasting Co. Les Biederman Don Mullen Holman
Anderson Bldg. Drew McClay Kip Frazer Standard
1150 Emerson Brown Drew MeClay PA
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KING-TRENDLE BROADCASTING CORP., Detroit, Michigan

NATIONAL REPRESENTATIVES: PAUL H. RAYMER COMPANY
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

CP—Conslruction Permit Iesued.

— Non-Commercial Station. D—Day. — Night. ST-—Shares Time. S H—Specified Hours. U— Unlimiled.
LS—Local Sunsel. L—Limited Time with Dominant Stetion. S 4—Special Authoritation.
(Data corrected to January 1, 1943)
Name of Licensee Chlelf Owner or Exectitive Program Director Representatives
Call ueney Power Headgquarters :gdms General Manager Mdsg. or Promotion Mgr. Transc. Library
City Letters ln KI ocyeles in Watts Telephone Number Network Comimercial Manager Chief Engineer News Service
ALBERT LEA... KATE 1450 250 Albert Lea-Austin Bestg. Co. Inc. MBS E. L. Hnyel: Foreman
332 S. Broadway No. Central  .....c..vvnunn World
2338 So. Minn. Ceiaaiiaaaae . UP
DULUTH............ KDAL 610 1,000 Red River Broadcasting Co. Inc. CBS Daiton LeMasurier Gilbert Fawcett Free & Peters
Bradley Bldg. Daiton LeMasurier Bea e Standard
Melrose 2628 Odin S. Ramsland Robert Dettman #}nz-Worth
WEBC 1320 5,000 Head of the Lakes Bestg. Co. NBC Morgan Murphy Jerry Deane Holllngbery
WEBC Bldg. Northwest Walter C. B‘;xpdzet Herbert H. Sonnenburg Thesaurus
Melrose 2873 Arrowhead Thomas W. Gavin William Lounsberry PA, UP
FERGUS FALLS..... KGDE 1230 250-L8 Charles L. Jaren MES Charles L. Jaren 000 06660060000
100-N Lincoln Ave., W. No. Central oo
898
HIBBING........... WMFG 1240 250 Head of the Lakes Bestg. Co. NBC Morgan Murphy 4GQ0 000000090
Androy Hotel Arrowhead Harry S. Hyett up
1150 No. Central Harry S. Hyett William Launuberry
MANKATO.......... KYSM 1230 250 F. B. Clements & Co. NBC F. B. Clements Bill Walker  ........ eieas
101 N. Second St. Northwest John F. Meagher Bob Gardner Thesaurus
4673 Seo. Minn. John F. Meagher Jim Houts P
MI'NNEA POLIS-
......... KSTP 1500 50,000 KSTP Inc. NBC Stanley E. Hubbard Corinne Jordan Petry
St. Paul Hotel, St. Paul Northwest Kenneth M, Hance Sam Levitan Thesaurus
St. Paul: Cedar 5811 Ray C. Jenkins Hector R. Skilter World
Minneapolis: Bridgeport 3222 Standard
Lang-Worth
wCCO 830 50,000 Columbia Broadeasting System, Inc. CBS CBS—A E. Joscelyn A. B. Sheehan Radio Sales
626 Second Ave. S. A E, Joscelyn Sam Kzufman Lang-Worth
Main 1202 Sheehan H. 8. McCartney PA,
WDGY 1180 5,000-LS George W. Young George W. Young ..., .....e.... Rambeau
L-Albuquerque 500-N Nicollet Hotel George W. Young J. H. Fischbein Standard
Bridgeport 7777 Lee L. Whiting George K. Jacobsen LaAnl-Wm'th
*WLB 770 5,000-D University of Minnesota University of Minnesota Betty Thomas Girhng 00000900a000D0
ST-WCAL Minneapolis Burton Paulu UP
Main 8177 BurbonHolmberg
WLOL 1330 1,000 lndepend.ent Merchants Beatg. Co. MBS Charles J. Winton Jr. John Hlmhboeck Foreman
1728 Hennepin Ave, No. Central H. E. Westmoreland Lynn Meyer Associated
Atlantic 0406 H. E, Weatmoreland Ogden Prutholdc INS, UP
WMIN 1400 250 WMIN Broadcasting Co. Edward Hoffman Marilyn Powell ... .0l
1287 St. Anthony Ave. Edward Hoffman Samuel N. Nemer Standard
Nestor 6501 Edward Hoffman Warren Fritze
WTCN 1280 5,000-LS  Minnesota Broadcasting Corp. Blue {ane:rolia Daily Times J. Robert DeHaven Free & Peters
1,000-N Weslegi'l‘emple Bldg. St. Paul Dispateh-Pioneer .............. Associated
ain 636! Myron Fleming Lang-Worth
Chrence T. Hagman PA
F. Van Konynenhurg
MOORHEAD......., KVOX 1340 250 KVOX Broadeasting Co. MBS John Boler Charles Niles Jr. 6000000808 D30
Comstock Hotel No. Central M. M, Marget . _........ up
-1523 M. M. Marget Dnck Noble
NORTHFIELD . ... ... *WCAL 770 5,000-D St. Olaf College PN Dr. L. W, Boa David Johnson e T .
ST-WLB Northfield M C.Jensen 0 L.l iseeiseens
7w 060aDA0 0. W. ‘Haldorsen
ROCHESTER........ KROC 1340 250 Southern Minnesota Bestg. Co. NBC Agnes P, Gentling Calvin A. Smith Radio Adv
100 First Avenue Bldg. Northwest Gerald H. Wing Walter Bruzek Standard
3I92¢ So. Minn. Lew Potter Fred C. Ciarke
ST. CLOUD, , KFAM 1450 250 The Times Publishing Co. NBC Fred Schilplin Lucile Milfer ... ..., .
Weber Bldg. Northwest Fred Schilplin Lucile Miller up
Martin F. Lindemann Robert Witschen
ST. PAUL. . ......... (See Minneapolis-St. Paul}
VIRGINIA. .......... WHLB 1400 250 Head of the lees Beatg., Co. NBC W. C. Bridges ,e Ciasaians 0000800000000 .
WHLE Bidg. Arrowhead Greg Rouleau ~ L..iiiiiieei.es up
2000 No. Central Greg Rouleau William Lounsberry
WILLMAR. .... veies KWLM 1340 250 Lakeland Broadeasting Co. MBS H. W, Linder Earl Henton  ..... 0000000 0D
Willmar No. Central H. W. Linder Gil Frayseth UP
910 H. W. Linder Vern Baumgsartner
WINONA............ KWNO 1230 250 Winona Radio Service MBS M. H, White Phylis Lund Back
216 Center St. No. Central L. L McCurnin =~ .o ioieieee Standard
3314 L. L. McCurnin Ray Johnaon
Name of Licensee Chief Owner or Executive Program Director Representatives
Call Frequeney Power Headgquartiers Address General Manager Mdsg. or Promotion Mgr. Transc. Library
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chlef Engineer News Service
COLUMBUS. ........ WCBI 1400 250 Birney Imes Jr, Birney Imes Jr. Buck Hinman Sears & Ayer
Gilmer Hotel Robert L. McRaney Bob McRaney Standard
1313 James L. Estherton Maxell Williama PA
GREENVILLE. . WIPR 1340 2560 John R. Pepper John R. Pepper Bob Thompson  ........... 0
107 S. Poplar Bert Fe n Associzted
1770 Frank W. Baldwin Ray Dickson UP
GREENWOOD. , ... . WGRM 1240 250 P. K. Ewmg Blue P. K. Ewing Herb Abramson  ........ ..o
222 Howlrd t. F. C, Ewing Billy Hand
171 F.C. Ewing Gordon Clark
GULFPORT......... WGCM 1240 250 WGCM Inc. 000 Hugh 0 & William E. Jones Larry Holmes Sears & Ayer
Hewes-Martin Bldg. Hugh O, Jones Dell Crosby INS
1111 Hugh O. Jones Donovan Murphy
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NO magic wand is KSTPete’s baton.

Sales-wise, the "big stick”’ represents
good radio. With our exclusive "“Plan-

alyzed Promotion” as a self-starter, good
radio keeps the KSTP Brand-Wagon at

the head of the sales parade here in the
important Twin Cities Market.

Look over the KSTP Brand-Wagon's list of
local, national spot and network passen-

gers, remembering that only one thing

keeps these advertisers aboard — results!

Then climb on yourself for a real sales
joy-ride.

 UNBC %

Affiliate “
for the °
Twin

Cities

Represented Nationally by Edward Petry & Co.
BROADCASTING « Broadcast Advertising
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— Nou-Commercial Station.

D—Day.
LS—Local Sunset.

N— Night.

ST—Shares Time,
L—Limited Time with Dominant Station.
(Data corvected to January 1, 1943)

8§ H—Specified Hours.

U— Unlimited.
SA—Special Authorization.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

CP—Consiruction Permit Issued

City
HATTIESBURG. .. ...

JACKSON.. . .... ...

LAUREL. .. ........

McCOMB. ...,

MERIDIAN.. ...
NATCHEZ...........

VICKSBURG. .. ... ..

City
CAPE GIRARDEAU. .

COLUMBIA. ...... .
HANNIBAL.. . .......
JEFFERSON CITY ...
O AH S0 aooooannonoa

KANSAS CITY. ..

POPLAR BLUFF... .

ST. JOSEPH. .. ... ..

ST. LOUIS. .. .......

Call
Letters
WFOR

WIDX

WSLI

WAML

WSKB

Ww(CoC

WMIS

WQBC

Call
Letters
KFVS

KFRU

KHMO

KWO0S

WMBH

KCMO

KMBC

WDAF

WHB

KWOC

KFEQ

*KFLO

KMOX

KXOK

WEW

WIL

Frequency
in Klloeyeles

1400

1300

1450

1340

1230

910

1490

1380

Frequency
in Kilocycies

Huo

1400

1340

1240

1450

1480

980

610

880

1340

680

850-SH

1120

1380

630

1230

Power
in Walts
250

5.000-L8
1,000-N
250

250

Power
in Watts

250

250

©w
ot
=

[
or
=4

250

J000-1.8
L000-N

-

3,000

1,000-D

§.000

50,000

5.000-1LS
1,000-N

5.,000-LS
1,000-N

1,000-D
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MISSISSIPPI—(Continued)

Name of Licensee

Chief Owner or Executive

Jefferson 8403

Headquarters Address General Manager
Telephone Number Ni } C clal M.
Forrest Broadeasting Co. Ine. NBC C. J. Wright
02 Hemphill St. C. J. Wright
1866 H. L. Patterson
Lamar Life Insurance Co. NBC Lamar Life Insurance Co.
Box 2171 So. Central Wiley P. Harris
2-1183 C. A. Lacy
Standard Life Broadeasting Co Blue George W. Covington
Robert E. Lee Hotel L. M. Sepsugh
3-2788 F. E. Wilkerson Jr.
New Laurel Radio Station Inc. NBC D. A. Matison
53515 Central Ave. Hugh M. Smith
288 Hugh M. Smith
MeComb Broadeaating Corp. ‘Robert Louis Sanders
Box 111 'George Blumenstock
37 George Blumenstock
George Blumenstock
Mississippi Broadeasting Ca. Ine. CBS D. W. Gavin
Threefoot Bldg. D. W. Gavin
1042 D. W. Gavin
Natchez Broadeasting Co. P. K. Ewing Sr.
City Bank & Trust Co. Bldg. P. K. Ewing Jr.
1513 Penny Pennington
Delta Broadcasting Co. Inc. Blue L. P, Cashman
Hotel Vieksburg 0. W. Jones
312 0. W. Jones
Name of Licensee Chief Owner or Executive
Headqunrters Address General Manager
Telephone Number Network Commercial Manager
Oscar C. Hirsch oo Oscar C. Hirsch
324 Broadway Oscar C. Hirsch
2104 Oscar C. Hirsch
KFRU lne. Blue Elzey Roberts
9th & Elm Sts. C. L. Thomas
4141 J. W. Roth
Courier Post Publishing Co. E. P. Adler
102/, S. Main St E. L. Sparks
3450 W. Earl Dougherty
Tribune Printing Co. MBS R. C. Goshorn
St. Mary's Blvd, R. L. Rose
Joplin Broadcasting Co. MBS D. J, Poynor
Frisco Bldg. D. J. Poynor
330 Bob Burke
KCMO Broadcasting ('o. Blue T. L. Evans
Commerce Bldg. Jack Stewart
Victor 0900 C. E. Breezeal
Midland Broadcasting Co. CBS Arthur B. Church
Hotel Pickwick Karl Koerper
Harrison 2650 Sam H. Bennett
Kansas City Star Co. NBC Earl McCollum
1729 Grand Ave. Dean Fitzer
Harrison 1200 Gardner Reames
WHE Broadcasting Co, MBS Donald Dw:zht Davis
Scarritt Bldg. Kansas John T. Schillin:
Harrison 1161 Donald Dwnzht%nvm
Radio Station KWOC 0. A. Tedrick
1801 N. Main St. P. H. Cunningham
1310 P. H. Cunningham
KFEQ Ine, Blue Barton Pitts
Schneider Bldg. Barton Pitts
4-0813 Glen G. Griswold
Evangelical Lutheran Synod Dr. J. W. Behnken
801 De Mun Rev. H. H. Hohenstein
Delmar 3030 .
Columbia Broadcasting System Inc. CBS CBS—Merle S Jones
401 S. 12th Blvd. Merle S. Jon
Central 8240 ‘Wendell B, Cnmpbell
Pulitzer Publishing Co. NBC Joseph Pulitzer
12th & Olive Sts. George M. Burbach
Main 1111 Edward W. Hamlin
Thomas Patrick Ine. MBs Robert Thomas Convey
Hotel Chase Ray E. Dady
Rosedale 3210 Virgil E. Cnrmlchlel
Star-Times Publishing Co. Blue Elzey M. Roberts
12th & Delmar Blvd. Lt. Com. John C. Roberts
Chestnut 3700 Clarence G. Cosby
St. Louis University St. Louis Universit,
3642 Lindell Blvd. Nicholas Pagllara ¥
Franklin 5665 Nicholas Pagliara
Missouri Brosdcasting Corp. Y L. A. Benson
Melbourne Hotel W. Benson

David Pasternak

Program Director
Mdsg. or Promotion Mgr.
Chief Engincer

J. T. Orr
C. J. Wright

Maurice Thompson
Frank Gentry
Percy G. Root
Ward Coleman
Maurice B. Wray
C. A. Perkins
Frank Holifield

Bruce Dennis

Julia D. Blumenstock
B. L. Mathis
Robert Louis Sanders

Mrs. D, W. Gavin
D. W. Gavin

D. W. Gavin
James Day

Mrs. Margery Marx

C. E. Drake

Program Director

Mudsg. or Promotion M gr.

Chief Engineer
Virginia Bahn
Ralph Hirsch
Oscar Hirsch

R. H. Haigh
W. Earl Dougherty
Paul Menge

‘Warren E. MacFadden
Mahlon Aldridge

Arthur White
Margaret Houston
Charles MclIntire
Richard Meek
Dorath’i' Stewart
Richar: W Evans
Ted Millard

Don Macon
iMark N. Smith
Frank Barhydt
A. R. Moler

|A. Kenneth Krahl

Harry J. Kaufmann

J. A, Flaherty

John R. Wahlstedt
cese Wade

Henry E. Goldenberg

Wlll:am R. Tedrick
. H. Cunningham
Don L. Lidenton

Harry H. Packard
J. Ted Branson
Fred H. Damm

Rev. H. H. Hohenstein

Carl H. Meyer

Bisine Corawell

Harry Harvey

John W. Tinnea

Nick Zehr

C. 1. Thomas
Robert A, Seat
Arthur F. Rekart

Don Lochner

Represeniatives
Transe. Library
News Service

Sears & Ayer
UP
Hollingbery
Thesaurus
UP

Sears & Ayer
Standard
INS

Sears & Ayer
World
Standard

UP

Representatives
Transc. Library
News Service
Standard
Lang-Worth
UP

Weed
Thesaurus
UP

Lang-Worth
PA

Sears & Ayer
Lang-Worth
PA, UP
Sears & Ayer
World
UP
McGillvre

in
Lang-Worth
PA
Free & Peters

orl

PA, UP

Petry
PA

Headley-Reed
Thessurus
Standard

U3

Free & Peters
Thesaurus
PA

Raymer
World

UP
Reuters
Weed
Associated
Standard
INS, UP

Pearson

Associated
George E. Rueppel, S.J. Standard

Neil Norman
Claude C, Rock
Chal H. Stoup

Lang-Worth
INS

Rambeau
Standard
Lang-Worth
PA
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CONTINUED

e STLOULS

KSD is the dominant news coverage station in St. Louis.
This is of first importance in war time. K SD is the only station in St. Lonis
with the full-time—24-hour service—of hoth the Associated Press and Press
Association, Ine. K SD is also the exclusive outlet in St. Louis for the NBC
network, with its world-famed commentators and trained correspondents in
all the war centers of the globe.

KSD-NBC regular and special day and night programs
feature the world’s star entertainers.

KSD-NBC has continued holding this top-notch star-program supremacy
since 1935. This is shown in the national poll selections of **Firsts” from
1935 through 1942. K SD-NBC has led all other St. Louis stations in

“Firsts”” without exception year after year.

These dominating listener appeal features have given KSD a decisive lead-
ership in its value to sponsors who seek the maost effective radio coverage
of the rieh St. Louis market.

K SD has a greater daytime population cov-
erage area than any other St. Louis station.

A Distinguished Broadcasting Station

Station KSD—The St. Louis Post-Dispatch

POST-DISPATCH BUILDING, ST. LOUIS,
FREE & PETERS, INC,, NATIONAL ADVERTISING REPRESENTATIVES
NEW YORK CHICAGO ATLANTA SAN FRANCISCO HOLLYWOOD
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commerrial Station. D—Day. N— Night. ST—Shares Time. § H—Specified Hotirs. U— Unlimited. CP—Construction Permil Issued.
LS—Local Sunset. L—Limited Time with Dominani Station. SA—Special Anthorization.
(Data corrected to January 1, 19431
MISSOURI—{(Continued)
Name of Licensee Chiel Owner or Executive Prugram Director Represeniatives
Call Frequeney Power Headquariers Address General Manager Mdsg. ur Promenion Mgr. ’I‘ransc Library
Uity Letters In Kilocycles in Watis Telephone Number Network Commercial Manager Chlef Engineer Newa Setvice
SEDALIA. . KDRO 1490 250 A]bert S & Robert A. Drohlich Drohlich Brothers William W. Davis ~ ....... f
00 W. Broadway Robert A. Drohlich Albert S, Drohlich uUP
1004 Robert A, Drohlich Bing G. Wong
SPRINGFIELD. KGBX 1260 5.000 Sprlngﬁeld Broadcasting Co, NBC Tams Bixby IT Terry Moss Pearson
8 St. Louis St. Blue . Foster ..., Thesaurus
1360 Leslie L. Kennon Fritz Bauer tSjcla,m'.lnrd
KTTS 1109 250 Independent Broadustmg o. MBS J. H. G. Cooper Elda M. Oswald Wilson
Chamber of Commerce Bldg G. Pearson Ward Carl 8. Ward World
4303 G. Pearson Ward Frank L. Barker INS
KWTO 5R0 3.,000-1D Ozarks Broadeasting Co. Ine. R. D. Foster Terry Moss Pearson
CP-5.000-Ls 3508 St. Louis St. R. D. Foster Lresareraraan Standard
L.o00 N 1360 J.eslie L. Kennon Fritz Bauer Iﬁnpng-Worth
BILLINGS . . KGHI. 790 3.000 Northwestern Auto Supply Co. NBC C. 0. Campbell M. ¥. Braunberger Katz
Fifth & North Broadway Ed Yocum E. E. Cooney Thesaurus
222! Ed Yocum Jeff A, Kilchh Standard
UP
HBOZEMAN. KRBM 1450 250 KRBM Broadcusters Ine. NBC R. B. MacNab Jr. Lealie L. Sterling Walker
Bozeman Z-Bar Ernest A. Neath .. ............ Lang-Worth
1420 Ernest A. Neath Jack Provost UP
BUTTE. KGIR 1370 5,000 KGIR Inc. NBC Ed Craney Jim Manning Walker
Butte Z-Bar Jim Manning E. Dunn Lang-Worth
22314 M. E. Dunn Jack Provis UP
GREAT FALLS KFRB 1310 3,000 Buttrey Broadecast Inc. CBs F. A. Buttrey LeRoy Stahl Weed
First National Bank Bldg. J. P. Wilkins J. P, Wilkins Biddick
4377 J. P. Wilkina Wilbur Myhre Thesaurus
Standard
upP
HELENA KPFA 1240 250 Peoples Forum of the Air NBC BlrcandCrnizheld Walker
1306 11th Ave Z-Bar K. 0. MacPherson Lang-Worth
1240 K. O. MacPherson upP
KALISPELL KGEZ 1340 100 Donald C. Treloar ag Donald C. Treloar Bill Patterson Griffith
CP-1460 CP-1.,000 203 First Ave. E. Donald C, Treloar Donald C. Treloar TP
32 Kenneth Montgomery Donald P. Gorman
MILES CITY KRJF 1340 250 Star Printing Co. W. F. Flinn Robert D. Wilson ~ ......
15 N, Sixth St. Don Tannehill ... ...... World
60 Don Tannehill H. J. Panchot A
MISSOULA KGVO 1200 5.000-L8 Mouby's Ine. cBs A. 4. Mosby James Alden Barber  Burn-Smith
1,000-N 132 W, Front St. A J. Moaby ... Biddick
2135 Socs Vratis Fred Wamble tlﬁ’nz-Wonh
SIDNEY KGCN 1480 1,000 E, E. Krebsbach CBC E. E. Krebabach Mel King = ...l
109 S, Central Ave. E. E. Krebsbach  ......... Standard
108 M. J. Severson Eugene Bunker
FREMON'T KORN 1400 250 Nehraska Broadcasting Corp. Llol)(rd C. Thomas William Goodrich Sears & Ayer
Pathfinder Hotel Jmck Luther ...l PA
1060 Jack Luther Leland Gustalson
GRAND ISLAND. KMMJ 750 1,000 KMMJ Ine. Don Searle George Kister Headley-Reed
L-WSR 315'; N. Locust St. Wick Heath Bill Martin Standard
703 Bill Martin Devere Swanson UP
HABTINGS. KHAS 1230 250 Nebraska Broadcasting (o, Fred A. Seaton Max Brown . ..eieciieees
Tribune Bldg. Duane L. Watts ... ... World
1745 Duane L. Watta Duane Allison A
KEARNEY. KGFW 1340 250 Centrul Nebraska Bestg. Corp. Lloyd C. Thomas Harold Clark Sears & Ayer
Federal Annex Bldg. E. Anson Thomas Carl Argabrite PA
2-3341 E. Anson Thomas Jack Lewis
LINCOLN . .. KFAB 10,000 KFAB Broadcastin, Co. CBR Frank D. Throop Earl Wiiliams Petry
(Synchronizes at mght with W BBM Chicugo) Hotel meoln Bldg ‘Don Searle ... Standard
2321 Jud Woods Mark W, Bullock PA, INS
“Arthur J. Weaver
KFOR 1240 2350 Cornbelt Broadcasting Corp. Blue Frank D. Throop Earl Williams = ..... ....... f
Hotel Lincoln Bldg. MBS 'DonSearle ............. Standard
2-3214 (Jud Woods Mark W. Bullock PA, INS
Arthur J. Weaver
NORFOLK. . WIAG 1090 1,000 Norlolk Daily News Gene Huse Art Thomas Walker
1-KTHS, WBAL 120 N, Fourth St. Art Thomas Frank Weidenbach PA
432 Art Thomas Art Thomas
NORTH PLATTE... KGNF 1460 1,000-1>  Great Plains Broadcasting Co. W. I. LeBarron Ernest Jaeggi Walker
1521 W. 12th St. W. I LeBarron ............0s Lang-Worth
295 W. I. LeBarron James B. Eaves up
OMAHA. ..., KBON 1480 250 Inland Broadcasting Co. MBS John K. Morrison ... ... .. ..... Rambeau
2027 Dodge St. Marie C. Maher John Knudsen Lang-Worth
Jackson 8282 Paul R, Frey Leland Gustafson PA
KOIL 1290 5,000 Central States Broadcasting Co. CBs Frank Throop R. Bruce Wallace Petry
Omaha National Bank Bldg. Don Searle R. Bruce Wallace Standard
Jackson 7626 Arthur J, Weaver Mark W. Bullock PA, INS
KOWH 660 500-D World Publishing Co. Blue Henry Daoorly Frank E. Shopen Hollingbery
World Herald Bldg. Frank E. Sho! Ken Stuart Standard
Atlantic 2228 Louis A, Smitl Frank E. Shopen Jr. P
wow 590 5,000 Radio Station WOW Inc. NBC John J. Gillin Jr. Harry Burke Blair
Insurance Bldg. John J. Gillin Jr. William O. Wiseman Thesaurus
‘Webster 3400 Harry Burke William J. Kotera I[}II;l!-WOPIh
SCOTTSBLUFF. KGKY 1490 250 _ Hilliard Ce. L. L. Hilliard B|ll Walter ...l
1681752 Bgo-dway L. L. Hilliard Stewart Thesaurus
856 R. M. Stewart Har]und Morrison Standard

Page 110 o 1943 Yearbook Number

wwWWwW americanradiohistorv com

BROADCASTING e Broadcast Advertising


www.americanradiohistory.com

630 KILOCYCLES
5000 WATTS FULL TIME

KXOK is now operating 24
hours daily. New low rates
for sponsors after midnight.

S§t. Louis war indastries are working overtime
and sales tax reports indicate that the total
retail sales of all St. Louis stores are up 8 te
10 million per month over the pre-war period.
KXOK presents alert advertisers a chance te
share in the wealth flowing through St. Louis
retail channels. With a 24.hour operation
now in effect and mew low rates for sponsors

after midnight, KXOK presents an economical
and effective approach to thounsands of war
workers whe have Iimportant money to spend,
and are spending it. Write or wire for avail-
abilities and let KXOK show what it can do.
Nationally advertised by Weed and Company.

THE ST. LOUIS STAR-TIMES STATION
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commereial Station. D—Day. N— Night. ST-—Shares Time. S H-—Specified Hours, U— Unlimited. C P—Consiruction Permit Issued.
LS—Local Sunset. L--Limited Time with Dominant Station. SA—Special Authorization.
(Data corrected 1o January 1, 1943
Name of Licensee Chief Owner or Executive Program Director Representatives
Cali Frequency Power Headquarters Address General Manager Madsg. or Promotion Mgr. Transc. Library
City Letters in Kilocyeles In Waltls Telephone Number Network Commercial Manager Chief Engineer News Service
LAS VEGAS.. ...... KENO 1100 250 Nevada Broadcasting ("o. Maxwell Kelch Ralph O. Dow Griffith
ox 1310 Maxwell Kelch Mazxwell Kelch Biddick
1-400 Goodloe MeDowell  ......iiii.. Thesaurus
INS
RENO. . .... ... ... KOH 830 1.000 The Bee Inec. Blue Eleanor McClatchy Merle Snider Raymer
143 Stevenson St. Golden West Hewitt Kees Robert Regent McClatceh:
5106 Merrill Inch Hewitt Kees Amcllle
Name of Licensee Chief Owner or Executive Program Director Represeniatives
Call Frequeney Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library
City Letters In Kilocrcles In Watts Telephone Number Network Commercial Manager Chlef Engineer News Service
KEENE............. WKNE 1290 5,000 WKNE Corp. CBS Harry C. Wilder Robert M. Peebles Radio Adv.
Keene David H. Carpenter Evelyn lHowe Associated
2080 David H. Carpenter Howard Ayer %l‘;lg-Worth
LACONIA..... .. WLNH 1340 250 Northern Broadeasting Co. MBs Charles Jenney Sherwin Greenlaw ..............
653 Main Yankee Earle Clement Earle Clement Thesaurus
501 Earle Clement Louis Steady A
MANCHESTER.. ... WFEA 1370 5,000 New Hampshire Broadeasting Co. NBC Adeline Rines Donald G. Caswell Weed
Carpenter Hotel MBS David F. Shurtleff Frederick Cole annan
7970 Yankee Francis J. Batten Regirald A. B. Schow Thesaurus
New England P
WMUR 610 5,000-LS Radio Voice of New Hampshire Ine. Blue I-‘rancls P. Murphy Alberta E. Su'livan MecGillvra
1.,000-N 1819 Elm St. Leslie F. Smith Dorothy J. French Foster
2090 Leslie F. Smith Vincent H. Chandler Associated
PORTSMOUTH... ... WHEB 750 1.000 WHEB Ine. R. G. LeTourneau Winslow Bettinson Walker
L-WSB LaFayette Rd. Bert Georgea Dal Wyant Bannan
2670 Boayd Lawlior Paul Lindsay Thesaurus
PA
Name of Licensee Chlef Owner or Execulive Program Director Representatives
Call Frequency Power Headquarters Address eneral Manager Madsg. or Promotion Mgr. Transc. Library
City Lettera in Kilocycles in Watts ‘Telephone Number Network Commerclal Manager Chief Engineer News Service
ASBURY PARK...... WCAP 1310 500 Radie Industries Broadeast Co. George S. Ferguson R. V. Brown Forjoe
ST-WCAM, WTNJ 4 Convention Hall V.N.Scholes ...ii.ciiea...
V. N. Scholes Gordon Shaw
ATLANTIC CITY WBAB 1490 250 Press-Union Publighing Co. CBS Albert J. Feyl Ralph Shoemaker Headley-Reed
1900 Atlantic Ave. Ll iiiiiees e Thesaurus
U o hnonaananonan Earle Godfrey PA
WFPG 1450 250 Neptune Broadeasting Corp. A. Harry Zoog Edgar Allan Sweet  ..............
Virginia Ave. & Boardwal! E. E. Kohn J. Harry Howell Associated
5-2188 E. E. Kohn Blair K. Thron
BRIDGETON........ WSNJ 1240 250 Eastern States Broadeasting Corp. Quaker E'mer H. Wene Lowell C. Ayars  ..............
Radio Center Bldg. Paul K. Alger ... UP
1660 Burt McKinnie Francis C. Fekel
CAMDEN........... WCAM. ... 1310 500 City of Camden City of Camden Betty Renner . .....cieaeenn
ST-WCAP, WTNJ City Hall C.EOnens ...l Standard
0907 L. M. Maxwell C. E. Onens PA
JERSEY CITY ...... WAAT 970 1.000 Bremer Broadcasting Co?. Irving Rosenhaus J. Stanley Rambeau
15 Hill St.. Newark. N. J. Irving Rosenhaus Roland Trenchard World
Mitchell 2-6400 Al Schillin Frank Bremer UpP
WHOM 1480 1.000-LS New Jersey Broadeasting Corp. Paul F. Harron John D, Kelsey ... . ..e00n
500-N 29 W. 57th St., New York City Joeﬁph Lang J. M. Compter PA, INS
Plaza 3-4204 J. M. Compter A. W. Burnham
NEWARK..... ..... WHEI1 1280 2,500-1.S May Radiobroadeast Corp James Shearer  L...oiaiiiiie 0 ciiiiieeies
ST-WOV 1,000-N Newark e
PATERSON.. ... WPAT 930 1.000-D North Jersey Broadeasting Co. {Jnmes Cosman = Henry L. Miller  ..............
115 Ellison St. Donald Flamm Associated
Armory 4-3400 George H. Jaspert
George H. Jaspert
TRENTON .... WTNJ 1310 800 WOAX Inc. Franklin J. Wolff Walter J. Lewis
ST-WCAM. WCAP 416 Bellevue Ave. Franklin J. Wolff Lewis Jerome
8149 H. Gebert Edward P. Knowles
WTTM 920 1.000 Trent Broadcasting Corp. Elmer H. Wene Mill Marech Lo
35 W. State St. Harr ca .............. Asgsociated
2-T127 inley Blair K. Thron
ZAREPHATH........ PWAWZ 1380 5.000-LS Pillar of Fire Bishop Alma White Norman Fournier  ...........,..
T-WBNX 1.000-N Zare%hnh Ray B. White ...
Bound Brook 223 L Nathaniel Wilson
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+ PRIMARY in 7 out of 10 New Homp-
shire counties, PLUS 8 out of 16 in Maine,

PLUS Essex and most of Middlesex, in
Massachusetts!

@ Llet “WHEBBY'' spray YOUR story over

the 1,000 salt-water waotts of clear-channel

WHEB

“Serving Sponsors Thrifty—
On the Dial at 7507
National Rep.: THE WALKER COMPANY
Boston: BERTHA BANNAN
BERT GEORGES, General Manager
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WORLD'S GREATEST
SUBMARINE BASE

OVER
17,000 BUSY NAVY
YARD WORKERS!

BOOMING PART OF
A RICH MARKET

Comprising
330,570 -
Primary Radio Homes

. prosperity-potrolled by un-
erring “WHEBBY" for profit-seeking

clients of—

“The Listening Habit

of Central New England”
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commereial Station. D—Deay. N— Night. ST—Shares Time. S H—Specified Hours. LU'— Unlimilted. CP—Conastruction Permit Issied.
LS—Loeal Sunxel. L—Limited Time with Dominant Station. S A—Special Authorizalion.
(Data corrected to January 1, 1943)
Name of Licensee Chief Owner or Execative Program Director Representatives
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transe. Library
City Letters in Kiloeyeles in Watts Telephone Number Network jal Manag Chief Engineer News Service
ALBUQUERQUE..... KGGM 1260 1,000 New Mexico Broadeasting Co. CBS A. R, Hebenstreit {Dlvid M. Segal Weed
Albuquerque Harry Burdick Baxter Gamble World
4544 Harry Burdick Harry Burdick TP
Leonard Dodds
KOB 1030 10,000 Albuquerque Brondcuhng Co, NBC T. M. Pepperday Josephine Mason Free & Peters
SA-T70 SA-50 ,000-LS 420 W. Gold Ave. Frank Quinn ... ... Thesaurus
25,000-N Frank Quinn George S. Johnson PA, INS
CP-50,000
Ba00000 b KAVE 1240 250 [of Isb d Broudusti g Co. Jack Hawkins Jack Evans PP Py,
 —— o ansl :I ° Juck Hawkina ... ... ..., uP
11 Jack Evans David O. Crouch
CLOVIS............. KiCA 1240 250 Hugh DeWitt Landis DeWitt Landis Grady Mapies Forjoe
21); Main St. Lee Biggs Grady Maples Associated
3 LeeBiggs ... DA0Bnna0s P
verecrareas .. KWEW 1490 100 W. E. Whitmore goan W. E. Whitmore G Dimple 000000 0ca oG
— Hardin Hotel Chet L. Gonee W. E. Whitmore uP
495 Chet L. Gonee Chet L. Gonee
LAS VEGAS...... KFUN 1230 230 Southwest Broadcasters Inc. oana E. N. Thwaites E.N. Thwaites ......c.o.u.nn
E.N. Thwaitee ... ....c..0ec INS
E. N. Thwaites A. F. Schultz
ROSWELL. ......... KGFL 1400 100 KGFL Inc. W. E. Whitmore Frank Joyce 300000000G0s kG
WELL ¢ 310 N. Richardson St. W. E. Whitmore John McBoyle UP
288 John McBoyle Melvin Unger
'E... .0 oL 1 1340 100 New Mexico Broadcasting Co. CBS A. R. Hebenstreit DonJ.Rich ... . ceiaiias
A LS ¢ 759 Cerrillos Rd. ivan R.Head @ = .............. ‘World
2020 Don J. Rich William J. Karpisek TP
________ {TNM 1400-SH 230 Krasin-Krutzner Broadeasting Co. 0600 [Otte A. Krutzner 50000050000000 Cox & Tanz
TUCUMCARI K Tucumeari {Lester Q. Krasin  .............. Standard
192 Lester Q. Krasin Lester Q. Krasin INS
Lester Q. Krasin
Name of Licensee Chief Owner or Executive Program Direc'or Representatives
Call Frequency Power Headquarters Address General Manager dsg. or Promotion Mge. Transc. Lil
City Lelters in Kilocycles  in Watts Telephone Number Network Commercial Manager Chief Engineer News Service
ALBANY., . .. ....... WABY 1400 250 Adirondack Broadeasting Co. Inc. MBS Harold E. Smith John R. Lee McKinney
Radio Centre Harold E. Smith Paul Heisler Standard
4-4194 Deuel Richardson J. H. Corey TP
WOKO 1460 1.000-L8 WOKO Inc. CBS Raymond M. Curtis John R. Lee McKinney
6500-N Radio Centre Harcld E. Smith C. H. Heisler Standard
J1-4198 Deuel Richardson O. A, Sardi TP
AUBURN. ........ WMERO 130 230 WMBO Inc. Auburn Citizen-Advertiser Florence M. Bond .............:
161 Genesee St. Frederick L. Keesee ~  .............. Standard
433 Frederick L. Keesee Herbert House Pa
BATAVIA. ... WHTA 1150 230 Batavia Broadeasting Corp. Edmund R. Gamble Richard V. Driscoll Sears & Ayer
90 Main St. Joseph M. Ryan = ...l Lang-Worth
b Frederick R. Mlc[.lughlm ifoward Cochran upP
BINGHAMTON. . . .. WNBL 1290 5,000 Wylie B. Jones Adv. Agency CBS John C. Clark E. Ray MecCloskey Blair
Arhngton Hotel MBS Ceecil D. Mastin Ewing B. Hawkins World
-3461 Cecil D, Mastin Lester H. Gilbert vP
BROOKLYN. . .... .. “WBBR 1330 1,000 Wutchtower Bible & Tract Soc. Inc. Watchtower Society
ST-WEVD, WHAZ 124 Columbia Heights M. A, Howlett
Maind-9735 Ll
WBYN 1430 1,000-1LS WBYN Brooklyn Inc Aaron Kronenberg
500-N Brook n. 1 Nevins S William Norins
New York. 132 W. 4:lrd Se William Norins Peter Testan
Brooklyn. Triangle 5-3300
New York. Bryant 9-3773
WLIB 1190 1.000 WLIB Inc. 0o Elias 1. Godofsky Paul Gould Walker
L-WOWO 846 Flatbulh Ave Brooklyn Etias I. Godofsk: Louls W. Berne Amsociated
RKO Bldg., New York Robert M. Scholle Arthur Faske Lij 4
Ingersoll 2-1300
BUFFALO........... WBEN 230 5,000 ‘WBEN Inec. NBC [Edward H. Butler George Torge Petry
Hotel Statler A. H. Kirchholfer BgacRapopaA00G Thessurus
Cleveland 6400 Edgar H. Twamley Ralph J. Kingsley Lang-Worth
Gene Wyatt PA,UP
WBNY 1400 230 Roy L. Albertson 0000 Roy L. Albertson Virginia C. Fyda Rambeau
485 Main St, Roy L. Albertson ............. PA, TP
Madison 4000 Virginia C. Fyda Thomas L. Vines
WEBR 1340 230 WEBR Inc. Biue Psul E. Fitzpatrick Peter A. Kru; Weed
23 W. North St. C. Robert Thompson Albert H. Zinl Thesaurus
Lincoln 7133 William Doerr Jr. 009049860000 00 %t;ndlrd
MBS H. W. Deyo H, C, Rice Free & Peters
WGR 350 5,000-LS Buffalo Broadcasting Corp. LR. Laumberry Ross MacPhersen Associated
1,000-N Rand Bldg John A. Bacon Karl B. Hoffman World
‘Washington 3100 UP
WKBW 1520 30,000 Buffale Brondmtlng Corp, CBs H. W. Deyo H. C. Rice Free & Peters
Rand Bl dg I. R. Lounsberry Ross MacPherson Associated
Washington 3100 John A, Bacon Karl B, Hoffman %r}«_)rld
ELMIRA. ... WENY 123v 250 Flmira Star Gazette Inc. MBS Frank E, Gannett ‘Woodrow W, Ott McKinney
Mark Twain Hotel Dale L. Taylor Bill Pope World
6181 Ernest F. Oliver e meiiaaa . uUpP
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Buffalo’s Newest
and Most Powertul
Transmitter Plant

... NOW gives advertisers radio’s

biggest circulation bonus.

... NOW brings listeners radio’s

clearest and finest entertainment.

s

WKBW BUFFALO'S
only 50,000-watt

station. Columbia network pro-
grams. Covers eleven states,
twelve million people.

Basic Columbia 1520 K. C.

WGR BUFFALO'S largest
regional coverage.
5,000 watts by day, 1,000 watts
directionallyintensified by night.

Mutual network programs.

Basic Mutual 550 K. C.

BUFFALO BROADCASTING CORP.

RAND BUILDING » BUFFALO, N. Y.

National Representatives: FREE & PETERS, INC

|
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ABOUTAHE CENTRAL
NEW YORK MARKET?

In size, population, new war plants and buying
power, Central New York is no different from
100 other key markets of the country that you'll
find high-lighted in this issue.

The only thing that makes it different is the low
cost by which it can be covered and sold with
one radio station . . . and that station is WFBL.

Investigate if you want to get the most out of
your 1943 radio dollar.

To get the most out of your radio dollar in Central

New York use . .

7

MEMBER OF BASIC NETWORK COLUMBIA BROADCASTING SYSTEM
FREE & PETERS, Inc. Exclusive National Representatives
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*— Non-Commercial Station.
LS—Local Sunset.

D—Day.

N— Night.

ST—Shares Time.
L—Limited Time with Dominani Station.
(Data corrected lo January 1, 1943)

S H—Specified Hours.

— Unlimiled.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

CP—Construction Permit Issued.

S A—Special Authorization,

NEW YORK—(Continued)

Name of Licensee
Headquarters Address
Telephone Number

Thomas J. Watson
Endicott

Network

Harry H. Carman e
44 S, Grove St.
2418
Cornell University CBS
ithaea S‘Vigﬁs Bank Bldg

James Broadcasting Co. Inc. Blue

Hotel Jamestown Bldg
7-161

Kingston Broadecasting Corp. 9000
Governor Cl‘i%gn Hotel

Community Broadcasting Corp. 0300
4 Sout

WGNY Broadeasting Co. Inc.
161 Broadway
4600

Columbia Broadeasting System, Inc. CBS
5 Madison Ave.

Wickersham 2-2000

WBNX Broldcutng Co. Inc.

elrose 5-0:

National Broadcasting Co. Inc. NBC
30 %‘;ckefeller

rcle 7-8300

Debs Memorial Radio Fund Inc.
117 W. 46th St.

Bryant 9-2360

Marcus Loew Booking Agency
1540 Broadway
Bryant 9-7800

Hearst Radio Inc.

28 W. d4th St.
Bryant 9-6000

Call Frequency Power
City Letters in Kilocycles in Watis
ENDICOTT....... .« WLAN 1450 250
(Construction Permit)
FREEPORT......... WGBB 1240 100
ST-WFAS
ITHACA............. WHCU 870 1.000
L-WWL
JAMESTOWN. . ...,. WITN 1240 250
KINGSTON.,........ WKNY 1490 250
MIDDLETOWN....., WALL 1340 250
NEWBURGH. .... WGNY 1220 1,000-D
NEW YORK CITY.,, WABC 880 50,000
WBNX 1380 5,000
ST-WAWZ
WEAF 660 50,000
WEVD 1330 5,000
ST-WEBBR, WHAZ
WHN 1050 50.000
WINS 1000 ,000
L-WCFL CP- 5.000-U
CP-10,000-U
CP-50,000-U
Wiz 70 50,000
WMCA 570 5,000
WNEW 1130 10,000
*WNYC 830 1,000
L-WCCO
SA-SH-N
WOR 710 50,000
wov 1280 5,000
ST-WHBI
WQXR 1560 5,000
SA-10 ,000
CP-10,000
WWRL 1600 250
(Woodside)
NIAGARA FALLS. ... WHLD 1290 1,000-D
OGDENSBURG..,... WSLB 00 250
Page 118 ¢ 1943 Yearbook Number

Blue Network Co. Inc.
30 Rockefeller Plaza
Circle 7-5700

Blue

WMCA Ine. 00ag
1657 Broadway
Cirele 6-2200

Greater N. Y. Broadcasting Corp. Atlantic Coast
501 Madison Ave.

Plaza 3-3300

City of New York onoo
Municipat Bldg.
Worth 2-5600
Bamberger Broadeasting Service Ine. MBS
440 Broadway
Pennsylvania 6-8600

‘Wodaam Corp.
730 Fifth Ave.
Circle 5-7979

Atlantic Coast

Interstate Broadcasting Co. Inc.
730 Fifth Ave.
Circle 5-5566

!sllnd Bronr]cutm Corp. S060
{'-réo 58th m:»dsndmz L. L.
Newtnwn 9-3300

Nisgara Falla G azette Pub. Co.
Hotelsﬂ};illcul

St. Lawrence Broadcasting Corp. Ba80
2315 lgalgx St.

Chief Owner or Executive

General Manager
Commercial Manager

!Thomas J. Watson
iWnlt.er Lemmon

Harry H. Carman
Harry H. Carman
Harry H. Carman

Cornell University
Michaet R. Hannz
Michael R. Hanna

Jay E. Mason
Simon Goldman
Simon Goldman

B. F. Feiner Jr.
Lou Steketee
M. S. Strawgate

Elsia & Martin Karig Sr.
Martln Karig Jr.
Fred Germain Jr.

Merritt C. Speidel
Harold W, Cassill
Joseph Rake

CBS—Willi-m S. Paley
Arthur H
Beverly M. Mltfdlet.on

A. L. Haskell
W. C. Alcorn
William I. Moore

NBC—Niles Trammell
Sherman D. G
V. McConnell

Adolph Held
Henry Greenfield
Henry Greenfield

Program Director

Madsg. or Promotion Mgr.

Chiefl Engineer

Robert D. Milos
Joseph A, Short

Lou Steketee
George Rosenberg
Marvin S. Seimes

Fred Germain Jr.
James Abel Jr,
Martin Karig Jr.

Richard Crans

John O. Bondy

George Allen
Jules Dundes
Henry Grossman

Edward Ervin
Frank Johnson
A, L. Sobrig

8, L. Woadell
F. A, Wankel

George Field

Charles Brown

Marcus Loew Booking Agey. l-‘red Bag T
n

Herbert L. Pettey
Frank Roehnnboek
Bertram H. Lebhar Jr.

Hearst Radio Inc.
Cecil H. Hackett
Cecil H. Hackett

Blue—Mark Woods
John MeNeil
Johon McNeil

E. J. Noble, Owner
Earl E. Anderson, Pres.
Earl E. Anderson
Charles Stark

Milton Blow
Bernice Judis
Walter Duncan
Herman M. Bess

{Arde Bulova

City of New York
M. 8. Novik

Alfred J, McCosker
Theodore C. Streibert
{Rufu,l C. Maddux
Eugene Thomas

Arde Bulova
Ralph N, Weil
Ralph Nardella

John V. L., Hoga
Elliott M, Sanger
Hugh K. Boice

w.
Edith Dick

l\ghnmn Chue Deuel
arl
Richard G. Robbins

Joseph R. Brandy
Harold J. Frank
Joseph R. Brandy

Plul Fuelling

Paul von Kunits

Charles B-rg
Thomas B. Ellaworth
George O, Milne

Garrett Hollihan

Wllliam McGrath
John Fistere
Max J. Weiner

Seymour N. Siegel
Isaac Brimberg
Juliur F. Seebach

Joseph Creamer
J. R. Poppele

Mario F. Hutton
Herbert Landon
H. W, Holt

Eleanor N. San
Norman 8, M
Russell D. Vllentine

/D, J, Connolly
iFred Barr

JackH. Tnpkin

Ruth E. Prindle

Robert 4. Wilson

Hal Gilman

Clifford Moore '

BROADCASTING ¢ Broadcast
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Representatives
Transc. Library
News Service

MecGillvra
World

Up

Radio Adv.
Associzted
up

Rambeau
INS

ABpopq0oanana:
UP

Radio Sales
Associgted
Lang-Worth
PA, UP, INS

NBC Spot
Thesaurus
Standard _
PA, UP, INS

Lnng-Wonh
PA

WHN—Chicsgo
Bannan

A,

Free & Peters
World

INS

Blue Spot
Thesaurus
Standard
PA, UP

Weed

Wo
PA,UP, TP
MecGillvra
Asmsociated
uP

Foreman

iat
World
PA

Advertising
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HOW advertisers

are benefiting through the
new WQXR-Time, Inc.
collaboration:

Building upon a sound foundation of the best in music, WQXR has become
a unique station. Good music has won WQXR a market all its own — a
market in the heart of the world’s greatest single concentration of purchasing
power: The New York Metropolitan Area. Good music—as only WQXR
programs it—is selling goods right now in this entire New York market for

the smartest and biggest advertisers in America.

Recently, an added reason to boost WQXR’s popularity was announced.
The worldwide news-gathering facilities of TIME and LIFE and FORTUNE
were added t© WQXR—as an exclusive service. This has already meant
further growth in audience sizez—and the right kind of audience, too. The
combination of WQXR and TIME's facilities is now making available pro-
grams at a cost that at present rates cannot be matched. Buy WQXR NOW

and profit by an ever-increasing audience for your sales message.

NEW YORK
730 Fifth Avenue
Clrcle 5-5566

In Chicago, The Foreman Company, Wrigley Building, Delaware 1869

BROADCASTING ¢ Broadcast Advertising 1943 Yearbook Number ¢ Page 119
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— N'on-Commercial S{ation. D~ Day. — Night. ST—Shares Time. S H—Specified Hours. U'— Unilimited. CP—Consiruction Permil Tssued.
LS— Local Sunael. L—Limited Time with Dominant Station. SA—Special Authorization.
{Data corrected to January 1, 1943)
NEW YORK—(Continued)
Name of Ticensee Chlef Owner or Executive Program Director Representatives
Call Frequency Power Headquartera Address General Manager drg. or Promotion Mgr. Transc. Library
City Letters in Kilocycles in Walts Telephone Number Network Commercial Manager Chief Engineer News Service
OLFAN.. .. .. ... WHDL 1430 250 WHDL lne. Blue Maj. E. B. Fitzpatrick Virgil C. Booth McKinney
Exchange National Bank Bidg. Thomas L. Brown Robert Lax Standard
4149 Thomas L. Brown Karl Haberman
PLATTSBURG. . WMFF 1340 250 Plattsburg Broadeasting Corp Blue George F, Biasell Jack Tierne: Hollinghery
. ° 133 Margaret St. e Georee F. Bissell Winifred () K/hn uUp
1600 Joel H. Scheier Jack Nazak
POUGHKEEPSIE. . .. WKIP 145 250 Poughkeepsie Broadcasting Corp. Blue Richard E. Coon Jr. Edward M. Lynch Headfey-Reed
= - e ¥ Th';sNelmn House Bruff W. Olin Jr. Bruff W. Olin Jr. Standard
Bruff W. Olin Jr. John E. Burke PA
ROCHESTER WHAM 1180 50 .000 Stromberg-Carlson Tel. Mfg. Co. Blue William A. Fay Charles W. Siverson Hollingbery
E i agamore Hotel John H. Lee Truman Brizee World
Stone 1862 John W. Kennedy Jr. Kenneth J. Gardner lﬁll;ng-Worth
WHEC 1460 1.000-LS WHEC Inc. CBS Frank E. Gannett MecKinney
500-N 40 Frankiin St. Clarence Wheeler ... ... ... ... Assaciated
Stone 1320 Gunnar 0. Wij Bernard C. O'Brien N
LeMoine C. eeler
WSAY 1240 250 Brown Radio Service & L.aboratory MBS Gordon P. Brown Harold Kolb MeGillvra
CP-1370 CP-1,000 Tain St. E Gordon P, Brown Elmer J. Walz INS
Stone 702 Mort Nusbaum Gordon P. Brown
SARANAC (E.. .. WNBZz 1320 100-D Upstate Broadeasting Corp. Blue Emanuel Bernstien Hollingbery
LAKE e eH Broadway F John F. Grimes . Standard
13200 Ll . H. illiams
SCHENECTADY. .. .. WGY 810 30 .000 General Electric Co. NBC General Electric-NBC A. Q. Coggeshall NBC Spot
1 River Rd. Kolin Hager J. Herve Haufler Thesaurus
3-2121 Kolin Hager W. J. Purcell Standard
PA, UP
WSNY 1240 250 Western Gateway Bestg, Corp. Winslow Leighton Edward ¥. Flynn  ....... ooaoo
Plaza Theatre Bldg. George R. Nelson Ceeil Woodland Standard
3-3622 George R. Nelson Irving Beck %;ng-Worlh
SYRACUSE. .. . .. WAGE 620 1.000 Sentinel Broadcasting Corp. Blue Frank G. Revoir Gordon Alderman Petry
Bldg. MBS William T Lane Arnold T. Bowden PA
-02TT e Charles Brannen
WFBL. 1390 5,000 Onondaga Radio Bestg. Corp. CBS Samuel H. Cook George M. Perkins Free & Peters
133 S. Warren 51, Samuel Woodworth Robert G. Soule World
2-11 Charles F. Phillips ..., ... .. .. .. INS
WOLF 1480 250 Civic Broadcasting Corp. Thomas $. Marshall Hamilton Woodle Burn-Smith
Chimes Bldg. Thomas S. Marshall Thomas S. Marshalf TP
2-7211 Thomas 5. Marshall David Foote
WSYR 570 5.000 Central New York Bestg. Corp. NBC Harry C. Wilder Lansing B. Lindquist Raymer
224 Harrison St. Fred R. Ripley R. Stewart Boyd Bannan
3-7111 Fred R. Ripley Armand Belle Isle Associated
Lang-Worth
UP
TROY .......... WHAZ 1330 1,000 Rensselser Pnlyt.efhmc Institute William Q. Hotchkiss A. Olin Niles ~ ..............
ST-WBBR, WEVD 110 lgh th St. Wynant J. Williams ROSDoaonong0an
6810 Warren C. Stoker Hiram D. Harris
WTRY 980 1.000 Troy Brondcnung Co. Inc. Blue Harry C. Wilder W. Woodbury Carter Jr. Raymer
Fourth Fred R, Ripley Thomas Armstrong World
William A. Riple Walter Lardner Iﬁang-Wonh
TTICA. ... .......... WIBX 1230 250 WIBX Inc. CBS Margaret Potter Bowen Elliott Stewart WIBX
First Nationa! Bank Bldg. Margatret Potter Bowen Nathan W. Cook Bannan
2-2101 Helen Wood John T. Dowdell Biddick
Reiter
World
INS
WATERTOWN.. . .... WATN 1240 250 Watertown Broadeasting Corp. G. Harry Righter ..., ... ..., ...l
118 Washington St. G. legg Righter ... ... ...... Standard
87> A. Dinsdale Vernice E. Baxter PA, TP
WWNY 790 1,000 The Brockway Co. Harold B. Johnson Jean H. Cloa Jr. Radio Adv.
Hotel Woodruff Thomas E. Martin Thomas R. McHugh World
4-120 Louis Saiff Jr. Maynard B. Davis
WHITE PLAINS. .. .. WFAS 1240 250 Westchester Broadeasting Corp. J. Noel Macy Ran Kaler Headley.Reed
ST-WGBB Roger Smith Hotel Frank A. Seitz ... ... World
5400 Frank A, Seitz Harry C. Lawbenstein PA
Name of Licensee Chief Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transe. Library
City Letters in Kilocycles in Watls Telephone Number Network Commercial Manager Chief Engincer News Service
ASHEVILLE. . .. . ... . WISE 1230 2350 Radio $tation WISE Inc. NBC Harold H. Thoms Kenneth Beakboard Burn-Smith
98 College St. MBS Harold H. Thoms = ........... ... Cummings
1213 Blue Ridge Baxter Barkley Charles W. Sumner Thesauurus
Dauiel Boone INS
WWNC 370 . 1,000 Acheville Citizen-Times Co. CBS Charles A. Webb Ezra McIntesh  ..............
CP-5.000 14 O 'Henry Ave .Don S. Elins Ezra Mclntosh Associated
5500 Don S. Elias Cecil B. Hoskins Lang-Worth
John E, Thayer UP
BURLINGTON ... . WBBB 920 1.600-D)  Alamance Broadcasting Co. Inc. MBS V. Wilton Lane Paul Huddleston — ........
3102 S. Main St. E. Z. Jones Al Drew Standard
2730 James Beatty PA, UP
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ROCHESTER
STATION
With Both LOCAL
and NATIONAL

Program Sponsors

BROADCASTINC

* Broadcast A(lvertising
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2 VAN
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a
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(]
Greenville

Pickense §parta"u !

UNION | e,
CH

Unone S( hester

WHKY’s .
S increased power and lower frequency enables

advertisers to reach a/l Western North Carolina, at one surprisingly low cost.

What’s more, WHKY knows its audience. Programming is carefully
keyed to local tastes and interests, to insure maximum listener response for
your sales message—in both primary and secondary areas. Extensive news-
paper advertising, in over 20 county papers, builds listener loyalty for
WHKY and sales for our advertisers.

Write for complete information. When you get the facts, we believe
you’ll agree WHKY is the station you need to get low-cost, single-coverage
of this rich Carolina market.

5000 WATTS DAY
‘000 WATTS NIGHT

1290 KILOCYCLES—BLUE NETWORK

. .
Martinsville

=X
ROCKINGHAM

GUILFORD

DAY
®Mocksville

Cooleenée,

RANDOLFPU

RICHMONI:

Lagcaster
LANCASTER

STATISTICS TAKEN FROM WHKY's
NEW MARKET DATA BROCHURE

Population 1,005,212
Radio listeners 651,722
Buying income

per family . $1,365

Spendable income
$444,444,000.00

WHKY

Natienal Representative

HOWARD H. WILSON CO,
Chicago, New York, Konsas
City, San Francisco, Hollywood

HICKORY, NORTH CAROLINA

Page 122 » 1943 Yearbook Number

BROADCASTING e« Broadcast 4dvertising


www.americanradiohistory.com

Here's what puts the “BIG” in WBIG

First, let’s look at Greensboro, home of WBIG. This trading area, with an effee-
tive buying income of $195,672,000, ranks higher as a market than many
larger cities in the South—yes, those cities that come to mind when you start

thinking of populous Southern centers.

Population is up, payrolls are up, crop income is up . . . and family income has

zoomed to $2,496—which is 72.87% above the basic year of 1938. BUT . . .

. . that's omnly the Greenshoro
Trading Area — as defined by
BBD& O— five counties with a
population of 338,500 — net the
WBIG Effective Listening Area. This

station blankets 22 counties in the

heart of the nation’s booming to- L & “ AT N iy 14
bacco and textile region. WBIG is A d L my B i : BANVILEE
a selling force with more than a mil- GREENSBOB

lion people. WBIG makes more than BURLINGTON

a half-billion dollars lonesome for

retail cash registers.

®
* Larger Payrolls

For big volume at small cost tell your * More Population
story in the Magic Circle, where .
More Radio Homes
* 5000watts

WBIG dominates.
* Larger Farm Incomes  Night & Day

For further particulars

write WBIG
Greensboro, N. &.
Edney Ridge, Director or
George P. Hollingsbery Co.
National Representalive

TH¢ PRESTIGE STATION OF THE CARQLINAS

BROADCASTING e+ Broadcast Advertising 1943 Yearbook Number » Page 123
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*#— Non-Commercigl Station.
LS—Local Sunset.

D-—Day.

N— Night. ST—Shares Time.

L- Limited Time with Dominant Station.

S H—Specified Hours. U— Unlintited.

{Dala correcled to January 1, 1943)

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

CP—Conastruction Perinil Iasued.

S A—Special Authorization,

Frequency
in Kllocycles

610

1110

1240

1410

{Construction Permit)

City Le(:t.:lﬂ
CHARLOTTE. ....... WAYS
WBT
WSsOC
CONCORD. ... ...... WEGO
DURHAM. . ..... ... WDNC
ELIZABETH CITY... WCNC
FAYETTEVILLE. .. .. WFNC
GASTONIA.......... WGNC
GOLDSBORO..... .. WGBR
GREENSBORO. .. ... WBIG
WGBG
GREENYVILLE. ... ... WGTC
HICKORY ........... WHKY
HIGH POINT....... WMFR
KINSTON. ....... ... WFTC
NEW HERN........ WHIT
RALFIGH....... ... WPTF
WRAL
ROANOKE RAPIDS.. WCBT
ROCKY MOUNT.... WEED
SALISBURY. . ... ... WSTP
WASHINGTON. . , WRRF
WILMINGTON. .. ... WMFD
WILSON............ WGTM
WINSTON-SALEM WAIR
WSJS

1490

1400

1450

1430

1400

1470

980

1490

1290

1230

1230

1450

680

1240

1230

1450

1490

930

1400

1340

1340

NORTH CAROLINA-—(Continued)

Name of Licensee

Power Headquarters Address
In Watts Telephone Number
1.000 Inter-City Advertising Co.
120 E. Third St.
-7173
50,000 Columbia Broadcasting Systeam Ine.
Wilder Bldg.
3-8833
250 Radio Station WSQC Inc.
1925 N. Tryon St.
38
1,000-D Wayne M. Nelson
ighway 29A
250 Durham Radio Corp.
138 Chapel Hill St.
R-15
250 Albemarle Broadeasting Co.
Box 535
250 Cumberland Broadcasting Co.
114 Anderson St.
250 F. C. Todd
Natienal Bank of Commerce Bldg.
732
250 Eastern Carolina Bestg. Co. Inc.
orden Bldg.
1550
5.000 North Carolina Bestg. Co. Ine.

O. Henry Hotel
6125

1.000-D Greenshore Broadeasting Co. Inec.
Ashe Street Extension
3-3631

250 Greenville Broadcasting Co.
Falkland Highway
3182
5,000-LS Catawba Valley Bestg. Co. Inec.
1.,000-N Radio g
1195
250 Radio Statlon WMFR Inc.
156! ¢ S. Main St,
459
250 Jonas Weiland
ng St.
1200
250 Constat Broadcasting Co. lne.
U. 8. lghwny No. 17
50,000 WPTF Radio Co.
Insurance Bldg.
8311
250 Caputol Broadcasting Co. Ine.
0 S. Sﬂishury St.
250 J. Winfield Crew Jr.
251 Roanoke Ave.
8561
230 William Avera Wynne
Rocky Mount
120
250 Piedmont Broadeasting Corp.

adkin Hotel
2121
1,000-D Tar Heel Broadeasting System Ine.
Bank of Wash%gaton Bldg.

250 Richard Austin Dunles

Penn Thomas Watson
Wilson
2188
C. G, Hill, G, D. & S, H, Walker
Pepper Bldg.
2-1133
Piedmont Publishing Co,
419 N,

Spruce St.
4141
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Chief Owner or Executive
General Manager
Commercial Manager

George W, Dowdy
Harold H, Thoms
Biil Smith

Network
Blue
MBS

CBS CBS—A. D. Willard Jr.
A. D. Willard Jr,
Royal E, Penny

NBC E. . Gluck
E. I. Gluck
W. C. Irwin

cee Wayne M. Nelson
Wayne M. Nelson
R. Hoy Whitlow

Carl C. Council
J. Frank Jarman
J. Frank Jarman

CBS

MBS T. W. Aydlett
Aydlett

E.
M. Smedley

J.

J.
MBS W. C. Ewing
Tobacco W. C. Ewing
w.C,

F.

P

Ewing

Blue C. Todd
at McSwain

F.C. Abemethy

A, T. Hawkins
Harry G. Bright
Leland B. Nelson

MBS
Tobacco

CBS Maj. Edney Ridge
Maj. Edney Ridge

Maj. Edney Ridge

Blue Ralph M. Lambeth
Raiph M. Lambeth

Roy Springer

MBS
Tobaeco

J. J. White
Mnrglrel J. Laughinghouse
Jack Aley
Blue Clrl ¥. Cline
v ix
W. T. Hix
Blue James E. Lambeth
Helen McAulay Lambeth
Pat Taylor
Blue Jonas Weiland
Jonas Welland
Jonas Weiland

ves Louis N. Howard
Louis N. Howard

NBC James R. Weatherspoon
Richard H. Mason
John H. Field Jr.

MBS A. J. Fletcher

Tobacco Fred Fletcher

C. D. Moore

Blue J. Winfield Crew Jr.
Nathan Frank
Nathan Frank

Biue William Avera Wynne
William Avera Wynne
Ray Bandy

MBS Bryce P, Beard
George L. Brantley
F. F. Patterson

Blue W. R. Roberson Sr.
B. W, Frank
B. W. Frank

Blue R. A. Dunlea
R. A, Dunlea
Claude O°Shields

MBS P. T. Watson

Tobacco Allen E. Wannamaker

Henry Sullivan

Blue Partnership

MBS George D Walker
C. G. Hill

NBC Gordon Gray
Harold Essex
Harry B, Shaw

Program Director

dag. or Promotion Mgr.

Chief Engineer

Don Mack
Bill Mitcham
Robert Rigby

Charles H. Crutehfield
W. MacGregor Parker
J. J. Beloungy

Chas. {i. Hicks Jr.
Francis M. Fitzgerald
L. L. Caudle Jr.

J. B. Clark
J. Frank Jarman
Walter Hill

Ruffin Horne
W. C. Ewing
Howard Harrell

Earl Holder
w.
Edward L. Burwell

Hatry G. Brigbt
Danlel B. Trueblood

. Groves Jr.

Wally Williams
Virginia W, McKinney
Earl Allison

Anderson B. Brown
Ralph M. Lambeth
Clyde €. Penny

Jack Aley
Hank Tribley

Stan Conrad
Pat Taylor
Robert P. Boyd

Ray Woodard

Robert E. Liverance

Graham B. Poyner
Joseph P. Ahern
Henry Hulick Jr.

Ray Reeve
Fred Fletcher
Stanley Brown

Philip Cooke
Nathan Frank
Morris Morgan

Douglas Hunt
Ray Bandy
W. W, Primm

Russell McIntire

Carl Watson

Chlrlu Wedhbee
B. W. Frank
George Martin

Harry W, Lee
George D. Faber
S, Harold Jones

Clinton Faris
Mina Williams
‘Warren Wooten

Charles Keaton

George D. Walker

Clay B. Daniel
Norria O'Neil
Philip F. Hedrick

Represenialives
Transe, Library
Nows Service

Weed
Lang-Worth
INS

Radio Sales
Lang-Worth
PA, UP

Headley-Reed
Thesaurus
Standard

Wilson

UpP
Burn-Smith
World
Burn-Smith
up

Cox & Tanz
up

Standard
up

Hollingbery
World
Standard
PA, TP

Burn-Smith
Lang-Worth
UP

Lang-Worth
UP

Wilson
Thesaurus
UP

Cox & Tanz
TP

Burn-Smith

Lang-Worth
up

Free & Peters
Thessurus
PA, UP

Weed
Lang-Worth
Burn-Smith
up
Burn-Smith
PA
Burn-Smith
Thesaurus

Burn-Smith
TP

Burn-Smith
Lang-Worth
up

World
PA

Held]ey -Reed

BROADCASTING ¢ Broadcast Advertising
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IV ACRICULTURE IN INDUSTRY
CASH_INCOME v COVT. PAYMENTS VALUE of WANUFACTURED PRODUCTS

Source: ures, 1939
NORTH
P CAROLING S | AEERtcr OF NORTH CAROLINA ot

SOUTNERN STATES

o

SOUTHIRN $TATLS

$227.8

(ﬂu.ua/vs)

*1,420.6

~ (Areetons)

P Tl g v il
b T J -

1 Repxesentatives o
= RS

E’ FREE & P
LW L3 e Y

L ¥

ETERS, INC. Natio_
S e A ?‘-‘-’_‘E?ﬁ})’i-"-.‘..u:" iy

B — )

RS o, s s TR
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commniereial Stalion. D—Day. — Night. ST—Shares Time, S H—Specified Houre. — Unlimiled. CP—Construction Permit Issued.
LS—Local Sunset, L—Limited Time with Dominant Stalion. SA—Special Authorization.
(Data corrécted to January 1, 1943)
Name of Licensee Chlef Owner or Executlve Program Director Representatives
Call Frequency Power Headquarters Address General Manager dsg. or Promotlon Mgr. Transe. Library
Cley Letters in Kllocycles  in Waits Telephone Number Netwark Commercial Manager Chlef Engineer News Serviee
BISMARCK...... ... KFYR 550 5,000 Meyer Broadcssting Co. NBC P. J. Mever Robert MacLeod Blair
320 Broadway Northwest F. E. Fitzsimonds Loring Knecht Thesaurus
F. E. Fitzsimonds Tvar Neison PA
DEVILS LAKE.. KDLR 1240 250 KDLR Inc. MBS Bert Wick Dal Stallarnd ... ... -
1025 Third St. No. Central Bert Wick QoEo0apa000000 World
1090 Bert Wick Richard Moritz A
FARGO..  .......... WDAY 970 5,000 WDAY Inc. NBC Earl C. Reineke Ken Kennedy Free & Peters
Black Bldg. Northwest Barney Lavin Mildred Gregerson Thesaurus
5357 Barney Lavin Julius Hetland PA. UP
GRAND FORKS..... “KFIM 1440 1,000-LS University of North Dakota e teecesescsiisn 0 deeaaeeseaeens
SH-KILO 500-N Grand Forks  oiiaceeeo.e i
2800 .
KILO 1440 1,000-LS Dalton LeMasurier MBS Dajton LeMasurier Helen LaVelle Wilson
SH-KFJM 300-N First National Bank Bldg. No. Central Dalton LeMasurier  .............. Lang-Worth
1200 Elmer Hanson E. I, O'Brien up
JAMESTOWN.. ..... KSJB 800 250-LS Jamestown Broadcasting Co. Ine. MBS Jobhn W. Boler Mary Jane Thompson Radio Advy.
100-N Midland Bldg. No. Central B.Harland Ohde ... ... . .......
100 B. Harland Ohde Lloyd R. Ameo
MANDAN .. ........ KGCU 1270 250 Mandan Radio Assn. MBS H. C. Schulte R F. Kyllingstead ........ .
205 First St.. N.W. No. Central W, 5. Russell W. C. Roerink
W. C. Roerink Bernard Boardman
MINOT............. KLPM 1390 1,000 John B, Cooley MBS John B. Codley Lillian Aandah! Walker
Fair Block No. Central C. W.Baker = .............. World
1267 E. H. Cooley C. W. Baker TP
VALLEY CITY....... Kovce 1190 250 KOVC Ine. 8 Mitton Holiday Harry Myers
312 Fifth Ave. Robert E. Ingstad ... ... ...,
408 Robert E. Ingstad Charies Qjoatrom
Name of Licensee Chief Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transe, Library
City Letters In Kilocyeles  in Walta Telephone Number Network Commercial Manager Chief Engineer News Service
AKRON............. WADC 1350 3,000 Allen T, Simmons CBS Allen T. Simmons H. L, Hageman Hollingbery
Box 830 Allen T. Simmons Bob Wilson Standard
Mesdowbrook 3211 Allen T, Simmons John Aitkenhead up
WAKR 1590 3,000 Summit Radio Corp. Blue S. Bernard Berk Deane S. Long Spot Sajes
First Central Tower 8, Bernard Berk V. G. Berk ‘Thesaurus
Hemlock 6151 Kenneth M. Keegan W. W. Robertson PA
wIw 1240 250 WIW Inc, MBS William M. O'Neil Harold Waddell Headley-Reed
CP-850 CP-5,000 41 S. High St. Blue William M. O'Neil Frank Grosjean Lang-Worth
{CP to move to Cleveland) Jefferson 6111 George Woll Gerald G. Roberts UP, INS
ASHTABULA. . . | WICA 970 1,000-D WICA Inc. snes . A. Rowley Walter Walrath Walker
221 Center St. Robert B. Rowley Alfred B. Newkirk Standard
1211 Robert B. Rowley George G. Gautney UP
CANTON. ........... WHBC 1230 250 Ohio Broadcasting Co. MBS Louis Brush Felix Hinkle Burn-Smirh
550 Market Ave. S, Felix Hinkle Robert Fehlman Thesaurus
7166 Robert Fehiman Kenneth Sliker PA, UP
CINCINNATI. .. .... . WCKY 1530 50,000 L. B. Wilson Inc. CBS L. B. Wilson Rex Davis Free & Peters
Hotel Gibson L. B. Wilson Al Bland ndard
Cherry 6565 Fred A. Palmer Margaret Dotson Warlh
C. H. Topmiller
WwWCPO 1230 250 Scripps-Howard Radio Inc. 80a0 Jack R. Howard Evelyn Eppinger Branham
Keith Bldg. Mortimer C. Watters Mark Gregory iated
Main 3314 John Patrick Smith ..., .00 8 Standard
Lang-Worth
UP
WKRC 350 5,000-1LS Cincinnati Time«-Star_Co. MBS Hulbert Taft 8r. Fred Dodge Katz
1,000-N Hotel Alms Southern Ken Church James Patt Standard
‘Woodburn 0550 H. E. Fast George Wilson Lang-Worth
PA, Reuters
WLW 700 50,000 The Cmdgy Corp. Blue Powel Crosley Jr, George Biggar W
Crosley Square NBC Jsmes D. Shouse B. Strawway Spot Sales
Cherry 1822 Robert E, Dunvllle |M. F. Allison (West Coast)
Ronald J. Rockwell Lang-Worth
PA, INS, UP
WSAI 1360 5,000 The Creeley Corp. Blue Powel Crea!e Jr. James Leonard Spot Sales
Crosley Square NBC A.8. G Ewald Kockritz World
Cherry 1822 A8, Grlnnlda R. J. Rockwell Lang-Worth
PA, UP
CLEVELAND....,..., WCLE 810 500-D United Broadeasting Co. MBS John 8. MeCarrens Sr, C. M. Hunter Radio Adv.
1311 Tem\ina_l Tower H. K, Carpenter Robert Greenberg PA
Pros 00 K. K, Hackathorn Ralph H. DeLany
WGAR 1480 5 ,000-LS WGAR Broadcasting Co, CBS Georg A, Richards David Baylor Pet!
1,000-N Statler Hotel John [ ononaoatagcan World
Prospect 0200 Harry Camp R. Morris Pierce up
WHK 1420 5,000 United Broadcasting Co, MBS John S, MceCarrens Sr. C, M, Hunter Raymer
1311 Terminal Tower H, K, Carpenter Robert Greenberg Lang-Worth
Prospect 5800 K. K. Hackathorn Raiph H, DeLany PA
WTAM 1100 50,000 Nationa! Broadeasting Co. Inc. NBC NBC—Vernon H. Pribhle  Hal Mel NEBC Spot
815 Sué)enor Ave N.E. Vernon H, Pribble Howard Barton Thesaurus
Howard Barton $. E. Leonard Stumti’.};d
P.
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IN FRONT-AND
HEADING FOR

AVBON,CHIO

A VICTORIOUS 1943
This is the hope that WADC shares with all

America and we are proud and happy to be able

to contribute our part toward the war effort.

5000 WATTS DAY AND NIGHT @ 1350 KIiLOCYCLES
BASIC COLUMBIA BROADCASTING SYSTEM
OWNED AND OPERATED B8Y ALLEN T. SIMMONS
Represented by Geo. P. Hollingbery Company
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

— Non-Commereial Station. D—Day. N— Night. ST——Shares Time. S H—Specified Hours. L'— Unlimiled, CP—Construction Permil Iesued.
LS-—Local Sunset. L—Limited Time with Dominant Station. S A—Special Axthorization.
{Dala corrected to January 1, 1843}
OHIO—(Continued)
Name of Licensee Chief Owner or Exerutive Program Direclor Represenlalives
Call Frequeney Power Headquariers Address General Manager dsg. or Promotion Mgr. Transc. Library
City Lelters in Ktlocycles in Watts Telephone Number Nelwork Commercial Manager Chlef Engineer News Service
COLUMBUS. .. ... . WBNS 1460 5.000-LS WBNS Inc. CBs Robert H. Wolife Jack Price Blair
1.000-N 33 N High St. Edgar T. Woife Jim Yerian Standard
Adams 9265 W. I. Orr Lester H. Nafzger PA
WCOL 1230 250 WCOL Ine. NBC Kenneth B. Johnston Wallace Beavera ... .. .........
33 N. High St. Nea! A. Smith 9000000 nor0000 Thesaurus
Main 4591 Neal A. Smith James E. Lowe INS
WHKC 640 00 United Broadeasting Co. MBS John 8. MeCarrens John B. Moses Radio Adv.
L-KFI 22 E, Gay St. Carl M. Everson Harry H. Hoesaly Lang-Worth
Adams 1101 Harry H. Hoesaly Joseph E. Anderson uUp
*WOsy 820 5,000 Ohio State University BE00 Howard L. Bevis C. W. Pettegrew  .............
L-LS. Dallas University Campus Robert C. Higgy D PA, UP
University 3148 .. Charles Boehnker
DAYTON . ... ... .. WHIO 1290 5,000 Miumi Valley Broadeasting Carp. CBS James M, Cox Jr. William Hamilton Hollingbery
45 8. Ludlow St. itobert H. Moody Garland Baldwin Cummings
Adams 2261 Lester Spencer Ernest L. Adams %tlg,ndlrd
WING 1410 5 .000 Great Tralls Broadcasting Corp. Blue Charles Sawyer Charles D. Miller Weed
. Main St. Ronald B. Woodyard  .......... Lang-Worth
Adnms 3238 Ronald B. Weodyard Paul F- Braden PA
FINDLAY. .. .. WFIN 1330 1.000-D Fmdl-y Radin Ce. ‘Fred R. Hover Grace E. Ingledue ... .........
500!, S. Main St. Grace E. Ingledue Evelyn Hart Standard
‘Main 1330 Fred R. Hover Edgar Smith Lang-Worth
Fred R, Hover INS
LIMA. WLOK 1240 250 Fort Industry Co. NBC George B. Storer Frank Heibeck GnA0 600 0800080
National Bank Bldg. Ralph Elvin Ralph Elvin Thesaurus
93161 Ralph Elvin Jack Bannon Standard
Lang-Worth
PA, INS. TP
MANSFIELD. .. WMAN 1400 250 Richland Ine. PR Monroe F. Rubin Harry Lytle ... .
144': Park Ave, W. Orville E. Fields Orville E. Fields Standard
4235 Orville E. Fields Perry Wilson UP, INS
MARION. .. WMRN 1190 250 Marion Broadeasting Co. Robert T. Mason Louis T, Marsh  ._............
WMRN Bldg. Robert T. Mason ... ... ... Thesaurus
516 Robert T. Mason S. Robert Morrison 3
PORTSMOUTH.. . ... WPAY 1400 250 Scioto Broadeasting Co. MBS Chester A. Thompsaon Willliam O. Aldridge Cox & Tanz
1009 Gallia St. Paul Wagner ... ... Lang-Worth
1010 Paul Wagner Maurice Myers up
SPRINGFIELD. . .... WIZE 1340 250 Radio Voice of Springfield Ine. Blue ‘Charles Sawyer Fred Kiiian  ......c......0
115 W. High St. .Ronald B. Woodyard Fred Kilian | Lang-Worth
1955 Reggie Martin Arthur Martin
ie Martia
STEUBENVILLE. . ... WSTV 1340 250 Valley Broadeasting Co. MBS Meyer Wiesenthal John L. Merdian ~ ..............
Exchange Resalty Bldg. Tri-State John J. Laux John L. Merdian Lnng-\\'orth
-6265 Jehn J. Laux Joseph M. Troesch up
TOLEDO. WSPD 1370 5.000 Fort Industry Co. NBC George B. Storer M, T, Wdlums Katz
136 Huron St. E. Y. Flanigan Al Ry ‘Thesautus
Adems 3175 E. Y. Flanigan WIllllm Slrmg‘lellow Lang-Worth
A, INS
WTOL 1230 250 Community Broadcasting Co. Blue Frazier Reams Jean Wright Radio Adv.
Madison Ave. Bell Bldg. Arch Shawd John Morgan Associated
Adams 3291 Gard Wallace Frank B. Elldzeway %upndlrd
WARREN. . .. .. ... WRRN 1400 250 Nied & Stevens e ‘Frank T. Nied Walter L, Davis Burn-Smith
108 Main Ave, SW Perry H. Stevens Walter L. Davis Lang-Worth
4490 Russell W. Richmond William C. Minor UP
Russell W. Richmond
YOUNGSTOWN. .. .. WFMJ 1450 250 The WFMJ Bestg. Co. Blue William F. Maag Jr. George L. Beebout Headley-Reed
101 W. Boardman St. William F. Masg Jr. Len Nasman Standard
3-4121 Len Nasman Frank A. Dieringer Lang-Worth
WKBN 570 5 .000-1L8 WKBN Broadcasting Corp. CBS Warren P. Williamson Jr., Gene Trace Raymer
500-N 17 N. (‘ham;ion St. 4. L. Bowden Gilbert Simon World
CP-5 ,000-U 1-212 J. L. Bowden B. T. Wilkens Ul.nnz-\[\"or!h
ZANESVILLE WHIZ 1240 250 Southeastern Ohio Broadeasters Ine. NBC George B. Storer Allen L. Haid Blair
Lind Arcade Bldg. AllenL. Haid ..., ... ... Standard
644 J. Robert Kerns William A. Hunt }),anz-“’orlh
A
AbaL. KADA 1230 250 (. C. Morris Biue C. C. Marris Lillard Hill Radio Adv.
North Broadway Oklahoma Weldon Stamps William Weaver UP
1212 Weldon Stamps William Lindsay
ARDMORE Kvsn 1240 250-LS Ardmoreite Pub. Co. Ine. Blue John F. Easley Dolly Dutton Radio Adv.
LO0-N Hotel Ardmore Oklashoma Albert Riesen John E. Riesen PA
3030 Hillia Befl George Mllner
BARTLESVILLE. . . .. KWON 1i00 250 Bartlesville Broadcasting Co. Earl H. Jackson Jean Case 06 © [0 anoac
Union Nationa! Bank Bldg. J. Fred Case J. Fred Case Lang-Worth
Ciyde Warthington Gillette Warren Ownby PA
ELK CITY . ...... ... KaSA 1210 100 E. M. Woody E. M. Woody Joe Fenter ... ...
Casa Grande Hotel Fred E. Mayhew Fred E. Mayhew
30 Fred E. Mayhew Clive Lee Neel
ENtD.. ..o KCRC 1390 1.000 Enid Radiophone Co. Blue M. C. Garber Walker
Willow & Kennedy Qklahoma Milton B. Garher ... World
47 H. P. Hale Wayne H. Sandford Je. PA
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This is Youngstown

Golden flamnes . . . shooting from a Bessemer con-
verter, penetrale the night skies . . . identify the
nation’s fourth largest steel eity.

Sixty-five thousand workers . . . seven days a week
.+ . twenty-four hours a day. That’s the schedule in
this amazing centre of steel production. Steel for
Amerieca’s arms. Steel for America’s future.

WKBN—the only CBS station to serve this section
of the nation. is the most powerful radio voice in
Northeastern Ohio and Northwestern Pennsylvania
—eommands a potent influence among 1,599.819
peaple within Primary earshot of its transmitter.
These people spent over half a billion dollars in
retail stores during 1940. They’re spending much
more now!

WKBN gets—and holds—this wide audience with
Columbia’s outstanding programs—61% of total
network commercial business! The hit shows! The
leading advertisers! It features a full schedule of

CBS sustaining programs. It produces local pro-
grams that please.

This powerful Ohio station ean mean more sales,
more influence for vou now, and in important
postwitr vears.

5000 WATTS DAY-—5000 WATTS NIGHT (CP)
570 K.C.—Represented by Paul H. Raviner Co.

WKBN

COLUMBIA BROADCASTING SYSTEM
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited, CP—Construction Permit Issited.
LS—Local Sunsel. L— Limited Time with Dominan! Station. S A—Special Authorization.
(Data corrected o January 1, 1943)
.
OKLAHOMA—(Continued)
Name of Licensee Chief Owner or Executive Program Director Represenuatives
Call Frequency Power Headquarters Address General Manager dsg. or Promotion Mgr. Transc, Library
City Letters in Kilocycles In Waus Telephone Number Network Commercisl Manager Chief Engineer News Service
LAWTON....... ... KSWO 1150 250-D Willard Carver & Byrne Ross 000D [Wiliard Carver e e
Box 984 iByrne Ross Hoke Roes Standard
Byrne Ross Hazel Ersland up
Byrne Roes
MUSKOGEE. . .. .. .. KBIX 1490 250 Oklahema Press Publishing Co, Blue ‘Tams Bixby Jr, Sally Miller Radio Adv.
ox 1512 Oklahoma Jimmle Barry PA
303 Jimmie Barry D.W. Hoisington
NORMAN.. ... .. ... *WNAD 640 1,000-D University of Oklahoma U. of Oklahoma Richard V, Carter 00
Norman Virginfa Hawk = ..............
900, Station 124 ... Franklin W, Harris
OKLAHOMA CITY... KOCY 1840 250 Plaza Court Broadeasting Co. MBS John D. Thomas Bill Conine Burn-Smith
Plaza Court Matthew H. Bonebrake F. Allen Hall Asmsocia
3-4333 George Tarter Hareld Durham Standard
KOoMA 1520 5,000 KOMA Inc. CBS J. T, Griffin Dan Bowers Free & Petors
Biltmore Hotel Kenyon Brown Raymond Ruff Associated
-3291 Kenyon Brown Morris W. Thomas uP
KTOK 1400 250 Oklahoma Brosdcasting Co. Inc. Blue Harold V. Hough Russell V, Miller Radlo Adv.
Ramsey Tower Oklahoma Robert D. Enoch Harold Shreve World
8-8352 Frank J, Lynch Clifford Easum PA, UP
WKY 930 5,000-1L8 WKY Radiophone Co, NBC E, K, Gaylord John I. Proaser Katz
1.000-N Skirvin Tower Hotel Gayle V.Grubb ... .. ... .. Theasurus
CP-5.000-U 3-4306 Ralph Milter H.J. Lovell St:ndlrd
OKMULGEE. . .. .. .. KHBG 1240 250 Okmulgee Brondmhng Corp. Pat Bulord Nova Clarke  .......... 2000
gicCu lloch Bldg. Pat Buford Lucille Buford up
3646 Dan Kenan Chester Ludwick
PONCA CITY. . .. ... WBBZ 1230 260 Adelaide L. Carrell Adelllde L. Carrell g
Ponea City
SHAWNEE.. . ...... KGFF 1450 250 KGFF Broadeasting Co. Inc. Blue Oscar 8, Stauffer Roy J. Bowman Radio Adv,
Aldridge Hotel Oklahoma Maxine Eddy Maxine Eddy PA
4§90 Leroy Moses 3. Rieciotti
TULSA. . ... ... KOME 1340 250 0il Clpltal Sales Corp. Blue Harry Schwartz Jim Neal Radio Adv.
0 S, Boston St., MBS il. E, Grimes Marie Battey Standard
3-4121 Oklahoma B. M. Grotkop Bob Elmore PA
KTUL 1430 5.000 ‘Tulsa Broadcasting Co. Inc. CBS J. T, Griffin Jack Hoffman Free & Peters
National lh.nk of ulsa Bldg. 0 L. John Esau World
B John Esau Nathan Wilcox %Al;lz-Worth
KVO00 1170 25 .000 Southwestern Sales Corp. NBC W.G. Sloellgl Alian Page Petry
SA-50 .000-1LS Philtower Bldg. William B, Wa ‘Walter L. Dennia Standard
25.000-N 2-2254 Willard D. Egolf L. W, Stinson Lang-Worth
CP-50 ,000-U PA, INS
ALBANY KWIL 1240 250 Central Willamette Bestg. Co. MBS W. L. Jackson Bob Reinholdt Griflith
15th & Elm Sta, Don Lee Chet Wheeler Warren Stoffer Keating
870 Pacific Hal Byer Herb Davidson %t;ndard
ASTORIA . KAST 1230 250 Astoria Broadeasting Co. MBS M. R. Chessman Mers. Mary Juhlin Biddick
1006 Taylor Ave. Don Lee James C. Wallace . ... ......... Cox & Tanz
95 Pacific James €. Wallace Raymond Williams Keating
Standard
up
BAKER. ... .. KBKR 1490 250 Baker Broadcasting Co. S Glenn MeCormick Griffith
First & Court Sts, Glenn McCormick Keating
140 K. Lockwood ‘Thesaurus
Up
END. ... KEND 1340 230 The Bend Butletin 00 The Bend Bulletin Biddick
Bend Frank H. Loggan Keating
848 John Jones Robert Dicksinson %‘;“d“d
CORVALLIS. | *KOAC 550 5,000-LS Oregon State Agricultural College ., State of Oregon Allen Miller . .......... 050
1.000-N Corvallis Allen Miller ... ...l up
652 N PP Py Grant 8. Feikert
THE DALLES. . KODL 1230 250-1L5 ‘Westetn Radio Corp. V. B. Kenworthy Margaret Kimsey Blddick
100-N The Dalles V. B, Kenworthy Glenn Howell Keating
2300 Glenn Howell Gordon Jones up
EUGENE. .. .. ... .. KORE 1450 250 Eugene Broadcast Station MBS Frank L. Hill Dolph Janes Blair
Route 3 Don Lee L, W. Trommlitz Day Foster Keating
E Pacifie L. W. Trommlitz Harold Gander UpP
GRANTS PASS KUIN 1340 250 Southern Oregon Bestg. Co. Don Lee A. E. Voorhies E. A, Malone Keating
Box 148 Ralph E. Smith Ralph E. Smith ‘World
Lawrence L. King Edward A. Malone PA
KLAMATH FALLS... KFJI 1240 100 KFJI Brosdcasters MBS J. A, Kincaid Jack Keating Biddick
213 Main St, Don Lee George Kincaid Lee Jacobs Grant
5155 Pacific George Kincaid Lon Hunt Keating
World
up
LA GRANDE........ KLBM 1450 250 Ben E. Stone Ben E. Stone ... Biddick
ol Ore(on 'l‘rul Highway Ben E, Stone .. ......... Keating
Clara Mosa Lee Ready Standard
up
MARSHFIELD. ...... KOO0S 1230 350 KOOS Inec. MBS Sheldon F. Sackett Sara Sglugh Biddick
Hall Bldg. Don Lee Ben E. Stone Mark DeLaunay Keating
432 Pacific Marcus F, DeLaanay Roger Spaugh UP
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Spea'a[ BONUS Goupon

With every purchase of WKY advertising

this coupon entitles you to from

33% 10 1009 MORE LISTENERS

for your money-—morning, afternoon
or evening—l‘han you can get from

any other Oklaboma Citg station.

P.S.—You don’t even need the coupon!

* The substantial extra measure of listeners which
WKY gives advertisers is where the extra sales and
extra profits come from that make WKY advertis-
ing extra low in cost.

On a numerical basis, WKY delivers more listen-
ers morning, afternoon, and night in Oklahoma City
than any other station . . . delivers more listeners,
in fact, than all three other stations put together!
And dollar for dollar, WKY delivers up to twice as
many listeners as any of the other three stations.

A Hooper, a rate card, simple arithmetic, and
plain logic are all you need to prove decisively that
YOUR dollars are spent most effectively on WKY.
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commercial Station. D—Day. N— Night, ST—Shares Time. 8 H—-Specified Hours. U'— Uniimited. C P—Construction Permtit Isaued.
LS—Lecal Sunset. L—Limited Time with Dominan! Station. S A—Special Authorization.
(Data correcied to January 1, 1943}
.
OREGON—(Continued)
Name of Licensee Chief Owner or Execulive Program Dlrector Representatives
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc, Library
City Letters in Kiloc¥cles in Watts Telephone Number Nelwork Commercial Manager Chief Englneer News Service
MEDFORD........ KMED 1440 1,000 Mrs. W. J. Virgin NBC Mrs. W. J. Virgin =~ ... Keating
Ross Lane Blue Lee Bishop Art Adler Thesaurus
4000 Lee Bishop H. Rees up
PENDLETON. ... ..., KWRC 1240 250 ‘Western Radio Corp. V. B. Kenworthy Rondi O'Gara Keatin
Pendleton Henry M. Hogue Henry M. Hogue Lang-Worth
Henry M. Hogue Paul E. Walden uUp
PORTLAND..... ... KALE 1330 5.000 KALE Ine. MBS C. W. Myers H. M. Swartwood Jr.  Free & Peters
New Heathman Hotel Don Lee C. W. Myers Harry H. Buckendahl  Associated
Atwater 7209 Pacific Ted Kooreman L. S. Bookwalter UP. INS
*KBPS 1450 100 Benson Polytechnic School Benson Polytechnie School Mary Elizabeth Gilmore . .............
ST-KXL 546 12th St R. T. Stephens, Agent  ..............
Lancaster 1195 © 000000000000 L. Ballinger
KEX 1190 5,000 Oregonian Publishing Co. Blue Caroline P. Leadbetter Homer Welch Raymer
337 8.W. Sixth Ave, Arden X, Pangborn Jack Eichenberger Thesaurus
Atwater 2121 Norman J. Sugg Harold C. Singleton PA, UP, INS
KGW 620 5.000 Oregoninn Publishing Ce. NBC Caroline P. Leadbetter Homer Welch Petry
537 S.W. Sixth Ave. Arden X. Pangborn Jack Eichenberger Thesaurus
Atwater 2121 Norman J. Sugg Harold C. Singleton Lang-Worth
PA, UP, INS
KOIN 970 5 .000 KOIN Ine. CBS C. W. Myers H. M. Swartwood Jr.  Free & Peters
New Heathman Hotel C. W. Myers Harry H. Buckendahl  Associated
Atwater 3333 Harry 1. Buckendahl L. S. Bookwalter ‘World
UP, INS
KW 1080 1.000 KWJJ Broadeast Co. Inc. Wilbur J. Jerman Art M. Morey Burn-Smith
622 S.W. Salmon St. John Egan Art M. Morey Standard
Atwater 41393 John Egan Wilbur J. Jerman TP
KXL 50 10,000 KXL Broadeasters 00D Mrs. Frances R. Symons Fred Eichhorn MeGillvra
1-WSB Orpheum Bldg. H.W.Wigon = ........ 000000 Standard
Broadway 6451 H. 8. Jacobson Lew Ballinger W:-Wonh
ROSEBURG.. ..... KRNI 1490 250-1.8 News-Review Co, MBS Harris Ellsworth Gilbert Walters Keating
100-N Umpqusa Hotel Don Lee Marshall H. Pengra Faith Young Standard
4 Pacifie Marshall H. Pengra Henry Chandler PA
SALEM........ KSLM 1380 1.000 Oregon Radio Ine. H. B. Read - Bill Talbot Keatin
N. Front St. H. B. Read Bili Talbot Lang-Worth
8131 Earle W. Headrick Clyde Carlton uP
ALLENTOWN ... WSAN-WCBA 1470 500 Lehigh Valley Broadcasting Co. NBC J. C. Shumberger Sr. George Y. Snyder  ..............
CP-5.000 39 N. Tenth St. Quaker B. Bryan Musse!man e e World
9511 B. Bryan Musselman  .............. PA, UP
ALTOONA. | ..., WFBG 1349 250 ‘Gable Broadeasting Co. NBC George P. Gahle Dorothy M. Jones Headley-Reed
1320 L1th Ave. Quaker Roy F. Thompson ~ .............. World
6467 Roy F. Thompson George R. Burgoon Lang-Worth
INS, TP
BUTLER..... ...._. WISR 680 250-D Butler Broadeasting Co. David H. Rosenblum Everett H. Neill Forjoe
357 N. Main St. David H. Rosenblum Leon Bernard Holman
1701 Leon Bernard Paul Rex World
PA
DUBOIS....... ..... WCED 1230 250 Tri-County Broadcasting Co. Harold T. Gray Les Ryder Spot Sales
80 Park Place Jason 8. Gray Jason S. Gray Lang-Worth
Les Ryder Vernon Stahl %Lf,ndard
EASTON, ..., ....... WEST 1400 250 Associated Broadcasters Ine. MBS Clair R. McCollough Eugene Bethman Raymer
516 Northampton St. Mason-Dixon Elwood C. Anderson Theodore Pierz Thesaurus
8001 Quaker Elwood C. Anderson J. E. Mathiot up
ERIE. .............. WERC 1490 250 Presque Isle Broadcasting Co. CBS Jacob A. Young John J. Young Spot Sales
121 W. 10th St. Charles E. Denny .. ... ... 000, Associated
47-490 Ed Pearson Charles Jenks [[ﬁ,ng-Worrh
WLEU 1450 250 WLEU Broadcasting Corp. Blue Leo J. Omelian Thomas Fleming  ..............
Commerce Bldg. Quaker V. Hamilton Weir ... ... .... . World
23-327 V. Hamilton Weir Clarence Baker P
GREENSBURG. . . ... WHJB 620 250-D  Pittsburgh Radio Suppl{ House H. J. Brennen Howard L. Hoffman Spot Sales
Penn Albert Hote! George J. Podeyn ... ........ Lang-Worth
3740 Robert M. Thompson Walter W. McCoy up
GROVE CITY....... SWSAJ 1340-SH 100 Grove City College Grove City College R.G. Walters  ..............
Crawford Hall H. W.Harmon ..., .....
763 Dale Smock
HARRISBURG. ... ... WHP 1460 5.000-LS WHP Inc. CBs Brif(.Gen. E. J. Stackpole Jr. Dick Redmond Blair
1.000-N 216 Locust St. A. K. Redmond .. ... . ... Standard
4-3211 A. K. Redmond R. 8. Dunean uUP
WKBO 1230 250 Keystone Broadcasting Corp. NBC Clair R. McCollough Lewis Munnell Raymer
31 N. Second St. MBS C. G. Moss George 0. Smith World
4-0191 Mason-Dixon C.G Moss J. E. Mathiot uUp
Quaker
HAZLETON......... WAZL 1450 250 Hatzleton Broadecasting Service lnc. MBS Clair R. McCollough Thomas Tito Raymer
Hazleton Natlonal Bank Bldg. Mason-Dixon Vietor C. Diehm William Beck Thesaurus
1488 Quaker Vietor C. Diehm J. E. Mathiot up
JOHNSTOWN. ... ., WJIAC 1400 250 WIJIAC Ine. NBC J. C. Tully 1. P. Foster Headley-Reed
Tribune Annex Quaker J.C. Tully L. Thesaurus
24-361 J. C. Tully Nevin L. Straub Lang-Worth
up
LANCASTER. ..., .. WGAL 1490 250 WGAL Ine. NBC Clair R, MeCollough Ernest Stanziola Raymer
8 W. King St. MBS Walter O. Miller Fullerton T. MeGough Thesaurus
5252 Mlaon-kDixon Walter O. Miller J. E. Mathiot up
unker
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... IN THE
PEOPLE’S CAUSE

. we devote these f/u'ngs

Our Broadcasting Facilities

Our Initiative

Our Unqualified Production Effort
... that the substance and
sinew of this area may be

better devoted 1o the
prosecution of a just war,

KOIN

Portland, Oregon
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*— Non-Commercial Station.

D——Day.

LS—Local Sunzet.

N— Night.

ST—Shares Time.
L —Limited Time with Dominant Stalion.
(Dala rorrecled to January 1, 1943)

U — Unlimited.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

S H—Specified Hours.

CP—Conatruction Permil Issued.
S A—Special Authorization.

City

LEWISTOWN . |

NEW CASTLE

NEW KENSINGTON

PHILADELPHIA

PITTSBURGH .

READING.

SCRANTON. .. ..

SHARON. . . .....

SUNBURY . .........

UNIONTOWN. . .

WASHINGTON
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Call
Letters
WMRF
WKST

WKPA

KYw

WCAU

wWihas

WFIL

WHAT

WIBG

wIp

WPEN

WTEL

KDKA

KQv

WCAE

WJAS

WWSW

WEEU

WRAW

WARM

WGBI

*WQAN

WPIC

WKOK

WMBS

Frequency Power
in Kllocycles in Wattls
1484 250
1289 1,000

1150 250-D
1060 30,000
12149 30 000
L4090 250
a0 1.000
1340 100
ST-WTEI
99) 1.000-D
CP-10,000-U
6§10 3,000
950 3,000
1340 100
ST-WHAT
102n 50,000
1410 1,000
1250 3 000
1324 3,000
1490 250
850 1.,000-1>
1840 250
1400 250
910 1.000-LS
ST-WQAN 500-N
910 1.000-1.8
ST-WGBI 500-N
90 1.000-D
1240 250
390 1,000
1450 250

PENNSYLVANIA—(Continued)

Name of Licensee
Headquarters Address
Telephone Number Network

Lewistown Broadeasting Co. NBC

Hotel Coleman
757

WKST Inec.
Cathedral Bldg.
5050

Ali hen}-](l!l(l Broadeasting Co.
& 0 Fifth Ave. ¢
534
Westinghouse Radio Stations Inc. NBC
1619 Walnut St.
Locust 3760

WCAU Broadcasting Co.
1622 Chestnut
Locust 7700

WDAS Broadcasting Station Inc.
211 Chestnut St.
Locust 7400

Blue

WPFIL Broadcasting Co.
Quaker

Widener Bldg.
Rittenhouse 6900

Independence Bestg. Co.
er Bldg,
rabard 2390

Sesaboard Radio Broadcasting Corp.
1425 Walnut St.
Rittenhouse 2300

Pennsylvanis Broadcasting Co. MBS
. Ninth St.
Walnut 6800

William Penn Broadcasting Co.
1528 Walout St.
Pennypacker 9480

Foulkrod Radio Engineering (o,
310 N. Broad St.
Glndatone 1310

Westinghouse Radio Stations Inc. NBC
Grant Bldg.
Gram 4200
V Broadcasting Co, Blue
Ch- er of Commerce Bldg.
Grant 4860
WCAE Inc. MBs
Wm. Penn Hotel.
Atlantic 6900
Pittshurgh Radio Supply Hotise CBSs
411 Seventh Ave.
Grant 4860
WWSW Inc. Quaker
Haotel Keystone
rant 5200
Berks Broadcasting (Co. NBC
3 Penn St.
335
Reanding Broadeasting Co. NBC
533 Penn St. Quaker
7335
Union Broadceasting Co. MBS
Select Bldg. Blue
4-1148
Scranton Broadeasters Ine. CBS
1000 Wyoming Ave. Quaker
6296
Scranton Times
Scranton
Sharon Herald Broadcssting Co.
Pine Hollow Blvd.
Sunbury Broadcasting Corp. Quaker
1150 N. Front St.
Fayette Broadcasting Corp. CBs

Fayette ‘l‘ltles & Trust Bldg.

Washington Broadcasting Co.
George Was;unzton Hotel

Atlantic Coast

Chief Owner or Executive
General Manager
Commercial Manager

James S. Woods, V, P.
Joseph M. Nassau
Walter Kyle

S. W. Townsend
Arthur W. Graham
Arthur Pryor

C. Ruasell Cooper
Edward J. Kroen
Edward J. Kroen

Westinghouse —W. C. Evans

Leslie Joy
Benjamm MeDonald

Alex Rosenman

Ak der W. Da baurn
P. J. Stanton
Alex. W, Dannenbaum Jr.

%muel R. Rotenbaum
Roger W. Chpﬁ
John E. Surric!

David Stern 3rd
Milton Laughlin
Milton Laughlin

Paul F. Harron
Edward D. Clery
Edward D. Clery

Benedict Gimbel Jr.
Benedict Gimbel Jr.
Maj. Edward A. Davies

Arde Bulova
Arthur Simon
Fred Deinert

E. Douglass Hihbs
Henry N. Cocker
Henry ‘\l Cocker

hmu . Rock
J.S deRuuy

H, J. Brennen
George S. Wasse!
Robert M. Thompmn Sr.

Leonard Kapner
Leohard Kapner
Willard Schroeder

H. J. Brennen
H. J. Brennen
Robert M. Tbhompeon Sr.

Frank R. Smitb Jr.
Frank R. Smith Jr.
Thomas B. Price

Clifford M. Chafey
Clifford M, Chafey
Robert G. Magee

Clifford M. Chafey
Raymond A. Gaul
Arthur W. Chafey

Martin ¥. Memolo
Martin F. Memolo
Martin ¥. Memolo

Frank M
Robert E. cDowell
Gearge D. Coleman

E. J. Lynen Estate

John Fahnline Jr.
John Fahnline Jr.
J. T. VanSweringen

H. H. Haddon
Melvin Lahr
Homer Smith

Joseph C. Burwell
Joseph C. Burwell
Harry C. Burwell

William S. Yard
John J. Laux
John M. Croft

Pro; Director

gram
Mdsg. or Promotion Mgr.

Chlefl Engineer

A. Tyler Port
Rita McCoy
Betnard H. Bopp

Bob Ferguson
Bob Fer
Robert

James P. Begley
Harold M. Coulter
Ernest Gager

Stan Lee Broza
T. 1. Oberfelder
George Lewis

Charles Stahl
Frank W. Unterberger
Edward €. Obrist

William B. Caskey
Louia E. Littlejohn

Douglas Arthur
Rupe Werling
John H. Henninger

G. Edward Wallis
Sam Serota
Clifford C. Harris

Lewis London
Gil Babbitt
Charles W. Burtis

E. Douglass Hibhs

Represeniatives
Transc. Library
News Service

Burn-Smith
up

Spot Sales

esaUTUS
Standard
Pa

Cox & Tanz
UP

‘WBC, SpJoQ

PA, UP
Reuters

WCAU
Raymer
Bannan
Reiter
World
Lang-Worth
PA, TP

Lang-Worth
INS

Katz
Associated
INS

PA
PA
Burn-Smith

Foster
Griffith

Gray D. MacLaughlin Jr.
Westingheuse—W. C. Evans Roben. E. White
B. McGill

Ted Kenney

Ray Shannen
George S. Wasser
Walter W. McCoy

Clifton Daojel
Willard Schroeder
James Schultz

Jarnes M. Hughes

NBC Spot
Thesaurus
Standard
PA, UP
Spot Sales
Standard
ULlnz-Worth

PA, INS
Rambeau

Robt. M. Thompson Sr. TP

Walter W. McCoy

Walter E. Sickles
John Wilkoll
Henry R. Kaiser

Harold O. Landis
J. Calvia Jackson

H. 0. Landis

Kenneth Beghold
William Dawson
Adolph Oschmann Jr.

Frank Monaghan
George D. Coleman
Kenneth R. Cooke

Paul Gamble

A. C. Heck
Paul Miller

Cliff Kerstetter

Sullivan Sages
Jansen
Harold Freuhan

Stanley Schulte
Charles R, DaVall
Joseph M. Troesch

Assoclated
Standard
PA
Hollingbery

Standard
Lang-Worth
13) 4

Rambeau

T hesaurus
Lang-Worth
UP

Hollingbery

Thesaurus
UpP

Blair

World
Lang-Worth
PA

‘Wilson
Associated
UP

Cox & Tanz
Lang-Worth
UP

Radio Adv.
Thesaurus
UpP

Spot Sales
l.n;g- Worth

BROADCASTING ¢ Broadcast Advertising
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*-— Non-Commercial Station.
LS—Local Sunsel.

D—Day.

N— Night.

ST—Shares Time.
L—Limited Time with Dominan! Station.
{Data correcled to January 1, 1943)

S H—Speeified Hours.

U-= Unlimited.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

CP—Conslruclion Permit Issued.
S A-—-Special Authorization.

Call
City Letters
WILKES-BARRE . .. WBAX
WBRE
WILLIAMSPORT . . WRAK
YORK.............. WORK
WSBA
Call
Cly Letters
PAWTUCKET. . .. .. . WFCI
PROVIDENCE. ...... WEAN
WJAR
WPRO
Call
City Letters
ANDERSON, . ... ... WAIM
CHARLESTON. ., ... wWCsC
WTMA
COLUMBIA, .. ... ... wCas
wIs
FLORENCE......... WoOLS
GREENVYVILLE. . .. WFBC
WMRC
GREENWOOD .. .. WCRS
SPARTANBURG. . . WORD
WSPA
SUMTER .. ........ WFIG

Frequency
in Kilocyeles

1240

130

1400

1350

900

Frequency
in Kiloeycles

1420

Frequency
In Kilocycles

1230

1390

1250

1400

1230

1330

1490

1450

1400

950

1340

PENNSYLVANIA—(Continued)

Name of Licensee

Power Headquartera Address
in Watts Telephone Number Network
100 John H. Stenger Jr. MBS
141 S, Main St,
3-0196
250 Louis G. Baltimore NBC
62 8. Franklin St. Quaker
3-3101
250 WRAK Inc. NBC
244 W. Fourth St, Quaker
2-6116
1,000 York Broadcasting Co. NBC
13 S. Beaver St MBS
Mason-Dixon
Quaker
1 ,000-D Susquehanna Broadeasting Co.
R.F.D. No. 5
2676
Name of Licensee
Power Headquarters Address
in Watts Telephone Number Network
1,000 Pawtucket Broadeasting Co. Blue
450 Main St, Atlantic Coast
Perry 9540
5000 Yankee Network Ine. MBS
Crown Hotel Yankee
Dexter 1500
5.000 QOutlet Co. NBC
176 Weybosset St. New England
* Gaspee 1071
5,000 Cherry & Webb Broadcasting Co. CBS
15 Chestnut St.
Plantations 9776
Name of Licensee
Power Headquarters Address
in Walts Telephone Number Network
250 Wilton E. Hall CBS
Anderson College
800
1.000-L$ So. Carolina Broadeasting Co. Ine. CBS
500- Francis Marion Hotel
761
1,000 Attantic Coast Broadcasting Co. NBC
135 Chureh St.
2-2961
250 Carolina Broudeastmg Corp, MBS
Main Blue
2-5601
5,000 Surety Insurance Co. NBC
1811 Main St.
2-2135
250 Florence Broadeasting Co. Ine. oen
Sanborn Hotel
48
5,000 Greenville News-Piedmont Co. NBC
Poinsett Hotel Blue Ridge
362
250 ‘Textile Broadcasting Co. MBS
Prevost Bldg. Blue
250 Grenco Inc. NBC
Box 868
4300
250 Spnrtnnbu? Advertising Co. Blue
o Center
5.000-LS Spartanburg Advertising Co. CBS
1.000-N Radia Center
2900
250 Blue
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Radio Station WFIG Ine.
39!N. Main St.
1310

Chief Owner or Executive
Genera! Manager
Commerciat Manager

John H. Stenger Jr.
John H. Stenger Jr.

Capt. Louis G. Baltimore

. C. Baitimore
A. C. Baltimore

. M, Case
George E. Joy
Thomas W. Metzger

Ctair R. McCollough
Harold E. Miller
Harold E. Miller

Louis J. Appell
Otis Morse ?e
Sydney Robbins

Chief Owner or Executive
Generai Manager
Commercial Manager

Howard W, Thornley
Frank F, Crook
T. F. Allen

[William F. O’Neil
|John Shepard 3rd
Malcolm Parker
Malcolm Parker

Mortimer L. Burbank
John J Boyle

William S.
William T
Hervey Clrter

. Cherry Jr.

Chief Owner or Executive
General Manager
Commerciasl Manager

Wilton E. Hall
Wilton Martin
G. Paul Browne

John M. Rivers
John M. Rivers
Roland Weeks

Robert 8. Manigault
Robert E. Bradham
Walter P. Speight

H. F. Kincey
W. C. Bochman
Davis B. Spiers

W. Frank Hipp Estate
G. Richard Sﬁlito
J. D. Saumenig

M. F. Schnibben
R. O. Dorsey
. Russ Holt

Roger C, Peace
Beverly T. Whitmire
William Clews

Robert A. Jolley
W, Ennis Bray
W. Ennis Bray

Douglas Featherstone
Dan Crosland
Ralph Norman

{A. B. Taylor

1Wnlmr Brown
G. O. Shepherd
Tommy Nolan

{A. B. Taylor
'Wn.lter J. Brown
‘John W, Kirkpatrick
John W, Kirkpatrick

J. Samuel Brody
T. Doug Youngblood
L. W. Folsom

Program Director

Mdsg. or Promotion Mgr.

Chief Engineer

John H. Stenger Jr.

E. A. Hamrick
A. C. Baltimore
Charles Sakosk:

Mary Helen Person
J. Wright Mackey
Louls N. Persio

Arthur Weeks
Leslie Golliday
J. E. Mathiot

Max E. Robinson
Satalee Deane
Woodrow G. Eberhart

Program Director
dsg. or Promotion Mgr.
Chief Engineer

Ge%rgi L. Sutherland
Gilbert Johnwn

Rose Powers
James Powera {Boston)
Harold Tilley

Thomas Prior

H. William Koater
Albert C. Rider
Howard W. Thornley

Program Director
dsg. or Promotion MEr.
Chief Engineer

Jimmy Simpson
Wilton Martin
Harold Spangler

Russ [‘oni\d
Heyward Moore
James M. Weaver

C. Wylie Calder

Douglas M. Bradham

Howard Hamrick
Charles Roe
Harry Ciippard

Floyd D. Rodgers Jr.
Harry S. DuVal
Scott Helt

Bill Simmons

Loren L. Watson Jr.
Clyde Etheridge

C. E. Campbell

. George D. Tate

Newton Smyth

Eugene C. Niemann

Jim Reppert

Ra|ph Bennett

Sterling W, Wright
Roger Shaffer
Ralph Bennett

Allison Keels
Dorothy Boney
W. E. Williams

Representatives
Transc, Library
News Service

Burn-Smith
Associated
UP

A

McKinney
Standard
UP

Raymer
Standard
up

Representalives
Transc, Library
News Service

Headley-Reed
Standard
TP

Petry
Associated
Standard
INS

Weed
Bannan
World

Raymer
Foster
Thesaurus
PA, UP

Representatives
Transc, Library
News Service

World
PA

Free & Peters
Thesaurus
up
Hollingbery
Standard

PA

Spot Sales
Associat:

Free & Peters
Thesaurus
UpP

Cox & Tanz
vp
Weed

Cook
Thesaurus
iid

Burn-Smith
World

PA’
Hollingbery
Standard
PA, UP

Hollinghery
ch’)rl d

Cox & Tanz
World
UP

BROADCASTING + Broadcast Advertising

wwwW americanradiohistorvy com



www.americanradiohistory.com

///é/

rom the car card of a Providence
advertiser featuring the fact that

Be smart..use the station that's FIRST CHOICE
of most Providence advertisers.........at the
same low rates they pay

PR

THE NEWS STATION OF RHODE ISLAND

WPRO consistently carries more local advertising than any other Rhode Island station
. ask your wholesale and retail outlets in the Providence area . . . THEY KNOW,

”
m RATES: One rate card; the same low rates to every class of
/, advertiser.

COVERAGE: First on the dial. 630 Kc. 5000 Wates (Day and Night)
Stronger Primary Signal over GREATER area. Larger
secondary area.

NEWS: Most complete service — Associated Press and United
Press by direct